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... 11.ERE'S NOT ENOUGH ART IN oua sc11001, 
... s. 

--------~ --------

NO WONDER PEOPLE THINK 

LOUIS ARMSTRONG 
WAS THE FIRST MAN TO 

WALK 

Jt's a long way from the Apollo 

Thearre to rhe Apollo program. 

And while his playmg may have 

been "as lofty as a moon llight:' 

as Time magaAme once suggested, 

that would be as close as Louts 

Darnel Armsttong would ever get 

to raking "one small step for man:· 

But as the Ja:z,:z; mus1c1an of the 

ON THE MOON. 

rhe trumpet was as a guest m a 

correcttonal home for wayward 

boys. If only today's schools were 

as enl1ghcened and mformed as 

1hat reformatory was. 

Alas, the arts are d1sm1ssed as 

exrcavagant m today's schools 

This. despite all rhe studies char 

show parents believe music and 

1 · ·~· -. ..... 20th century, giant 
lnne«d 4 d 1.;w,11 Jc;dp, L'.luis A nnsmmg ddwt:>rtd 
ont" .~i.rnt free-form crtJ:,y J..t:.:: g_r'ooi•t Jot tnlrnk11ld dance and an and drama make 

/-,•"•"' I . • 

i"' -~ . , . ' ·' ' , .;. ,. tit · 
ArmiEf(lng !e/[ his 

J.:xlfpnncs ,m tht' Jat.:. wotlJ. 
U.'t\ir"mg lace,up (t.Xford$. 

leaps were s1mply a matter of course for 

Sarchmo. For no one has ever embodied 

the an form the way he did. Ir was he 

who helped make virruoso solos a part 

of the vocabulary. It was he who was honored with 

the ntle "Amencan goodwill ambassador" by rhe State 

Department. It was he who was the last ia~ musician 

to hit #1 on rhe Billboard pop chart. 

Not bad for a kid whose first experience w1th 

their children much better students and better people. 

If you feel like your kids aren't 

gemng their fair share, make 

some nmse. To fmd om how, 

or for more m formation a bout 

rhe benefits of arts educanon, 

please visit us on rhe web ar 

REA.DIN ' 

/ •~ / 

'Rmt,,;G "' 

'RrTHMt.:TJC 

1bcrc'.s- pllnr.,v of hrain w gc, 
arounJ Gue more io ,1rr 

AmencansForTheArrs.org. Jusr like che great Lollis 

Armstrong, all you need is a little brass. 

ART. ASK FOR MORE . 

For more in.formation about the importance of arts education, contact www.AmerlcansForTb.eArts.org. * 
AMERICANS 

-"'•ARTS 
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ARTIST / TillE 
EMINEM / 
RH:a,Qy 

TOP INDEPENDENT 36 RAY LAMONTAGNE AND 1111 PARIAH DOGS I 
GOO Yilll.lf' & nt[ CfUIJ( OOIIT AIS[ 

TOP DIGITAL 36 RAY LAMONTAGNE ANO THE PARIAH DOGS I 
GOO Yillllf' & THE CRE&; OOIIT t,1~ 

TOP INTERNET 36 IRON MAIDEN/ 
Tl l( mAl.rRON"J[R 

HEATSEEKERS ALBUMS 37 ESPERANZA SPALDING / 
CWiMOOI MJSIC SOOfTY 

TOP COUNTRY 41 TRACE ADKINS / 
001180Y'S8il.Clffi fO'_M< ___ 

TOP BLUEGRASS 41 DIERICS BENnEY / 
UPOUTHER(J(JE 

TOP R&B/HIP.HOP 42 EMINEM / 
RECCMJl'f 

TOP CHRISTIAN 44 FRANCESCA BATTISTELU I 
MY PAPER HE.ART -- -

TOP GOSPEL 44 MARVIN SAPP/ 
tl(RC I AM 

TOP DANCE/ELECTRONIC 45 LADY GAGA / 
THE FA~tE 

TOP TRADITIONAL JAZ:Z. 45 MICHAEL BU8LE / 
CAAZI UM 

TOP CONTEMPORARY JAZ2 45 BRIAN WILSON / 
BI\W4 Wl.50N J\EIW,GIIIES GERSH'AVI 

TOP TRADmONAL CLASSICAL 45 VARIOUS AIITISTS / 
BaET CAAMUI DUETS & AA!...S 

TOP CLASSICAL CROSSOVER 45 STING / 
S'YIV'HClllaTlfS 

TOP WORLD 45 GA<LIC STORM I _ ... 
TOP LATIN 46 EHRIQUE IGLESIAS / 

EUPHOIUA 

ARTIST /TlllE 

THE BILLBOARD HOT 100 38 EMINEM FEATURING RIHANNA I 
Ul\'f:Ttf. 'tuW'r'OUI.J: 

HOT 100 AIRPLAY 39 EMINEM FEATURING RIHAMNA I 
LO'\'£ Tt£ WAY YOU LE 

HOT DIGITAL SONGS 39 Lil WAYNE / 
RIGHT ABOVE fT 

HEATSEEKERS SONGS 37 AUBURN FEATURING IYAZ / 
LAU. l.l 

MAINSTREAM TOP 40 40 TAIO CRUZ I 
DVP~ JJITt 

ADULT CONTEMPORARY 40 TRAIN I 
~ SOOL_SIS"Ul __ 

ADULT TOP 40 40 KATY PERRY I 
C.4LIF-0AtWi GIIILS 

ROCK SONGS 40 LINKIN PARK / 
TH[ C,4'"AI.YST 

ACTIVE ROCK 40 DISTURBED / 
MrtTHl:R W,,'( TO Oil 

HERITAGE ROCK 40 SHINED0WN / 
Tl1[ CNJlAI ANO TIIE aunu~fLY 

HOT COUNTRY SONGS 41 BU.KE SHELTON I 
AU. ABOUT TCHGHl 

MAINSTREAM R&B/HIP.HOP 42 CHRIS BROWN F/ TYPA & KEVIN MCCALL I 
DEUCES 

RHYTHMIC 42 EMINEM FEAlURING RUtANNA / 
LO\'(THEWAYYOUIZ 

ADULT R&B 42 FANTASIA/ 
BfrnflSWHI 

HOT RAP SONGS 42 EMINEM FEATURING RIHANNA I 
UMrtt:'M.V YOU L( 

HOT R&B/HIP.HOP SONGS 43 
USHtR/ 
IHt RI; O{lS M'f8J,,8Y 

CHRISTIAN SONGS 44 CHRIS TOMLIN/ 
01)11600 

HOT CHRISTIAN AC SONGS 44 CHRIS TOMLIN / 

- ~ 
CHRISTIAN CHR 44 

STElLAR KART/ 
S,Cl,IEiHIHGHOLY 

HOT GOSPEL SONGS 44 
MARVIN SAPP/ 

_!Ht IHI_ l_<ll1E 

HOT DANCE CLUB SONGS 45 SCISSOR SISTERS/ 
FEE WlfHFIRE 

HOT DANCE AIRPLAY 45 
GET FAR FEATURING H-8DOGIE / 
~ 

SMOOTH JAZ2 SONGS 45 STEVE0LMR / 
f-t,itlllllll SIJII 

a 
HOT LATIN SONGS 46 

JUANES / 
~ ~IM._ 

2 EMINEM FEATURING RIHANNA / 

~ UM.' Ttt: '-M,YYOU LE 
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p romotion campaigns. 
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7 6 Questions: 
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13 Global 
15 O&A: Rachelle 

Friedman Gabe McDonough 

FEATl'HES 
COVER STORY 

16 ~O:-L. p ·,· C· F i - i \' t Maroon S's g lossy, b lue-eyed 

pop-rock has earned it huge airplay and success, 
if not the respect it feels it deserves. Enter "Mutt" Lang e, 
famously eccentric superstar producer. Can he transfo rm 

Maroon 5 from mere hitmakers into rock stars? 

eve o f his new album, b ig -in-England producer/artist 
Mark Ronson tries t o f igure out how to rep licate t hat 
success here at h ome. 

22 ,; .,\ P ;\ ~,. :-'1 i '. .. :::_ Ma instre am success came sud d en ly 

to Sara Bareille s in the wake of " Love Song ." Fo r he r new 
ill bum , "Kille idoscope Heilr t," she's lemn ing to e nJoy it 

:\Il'SIC 
25 

El DeBarge ge t s 32 
read y t o take his 33 
second chance. 33 

26 Globill Pulse 34 C hart s 

28 Reviews 49 

30 HiJppening N ow 

____________________ ........... "~•V,.":".;"')"'•)L":~(··:-..:-·::.\}l =r•] l'Jl~~~l•l\~-
0 Uine 
.COM EXCLUSIVES 
Grace Potter & the 
Nocturnals kick off our 
new Taste makers video 
series featuring interviews 
and performances 
from hot artists 
who"ve hit Billboard's 
Tastemakers chart. 
Visit billboard.com today. 

5 
MOBILE 
ENTERTAINMENT LIVE 
Music is behind some of 
the most popular apps 
used on today"s smart 
phones. But which are the 
best? Find out Oct. 5 at the 
Music App Summit. More 
at mobileentertainment 
livefall.com. 

MUSIC& TOURING 
ADVERTISING ShowClix presents Bill-
Billboard and Adweek take board's Touring Conference 
the Music & Advertising & Awards, in association 
Conference to Chicago with Music Networx. Join 
Sept. 15-16, featuring a today's top promoters, 
keynote with Zac Brown of agents and managers Nov. 
the Zac Brown Band. For 3-4 at the Sheraton New 
more details, go to music York. More at billboard 
andadvertisingfall.com. touringconference.com. 
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September 15-16, 2010 • The Westin Michigan Ave • Chicago 

CALLING ALL ARTISTS 
Register today for a chance to be spotlighted in Billboard AND 

have your music heard by the key influencers placing music in advertising, including: 

JONATHAN AZU OLLY BARNES 
EVP. Business Founder & CEO 

Development & Marketing Go Mix 
Supcrfly 

KEITH GARDE MONTE HENIGE 
President CEO 
PAID. Inc. Romane Fragrances 

IJ 
CHERYL BERMAN 
Chairman/Writer 
Unbundled, LLC 

TODD JACOBS 
Agent 

William Morris 
Endeavor 

JESSICA BEUTLER 
Senior Sponsorship 

COOfdinator 
MAC Presents 

STUMP MAHONEY 
Music & Audio 

Producer 
Draftfcb Chicago 

GARY CALAMAR 
President 
Go Musk: 

Director of Creative & 
Business Affairs 
Ghostly Songs 

ANDREI CHAHINE JON COHEN BONNY DOLAN 
Creative Co ·Ceo Executive Producer/ 

Cramer--Krasselt Cornerstone Artist Liaison 
Comma 

ERIC SHEINKOP BRYAN RAY TURCOTTE ALEX WHITE 
Ptesident Partne,/ Co-Founder & CEO 

Music Dealers, U.C Creative Director Next Big Sound 
BETA Peb'OI 

And many other power players behind major brands such as: 

AirTran Airlines • Audi • Bacardi • Burger King • Chevy • Coca-Cola • Converse • Coors • Corona • Croes 

Dr Pepper • General Motors Company • Hewlett-Packard • Kellogg's • Kmart • Levi's • Nike • McDonald's 

Motorola • Porsche • Ray-Ban • Smirnoff • n c Tacs • Victoria's Secret • AND MANY MORE 

PLUS ... 
KEYNOTE: ZAC BROWN 
OF THE ZAC BROWN BAND 
Join this Grammy-winning frontman as he 
d iscusses the band's massive partnership 
w ith RAM Truck Brand, their new album 
"You Get What You Give," and more. 

SPEAKERS: 

KID SISTER 
Artist 

JEDD KATRANCHA 
VP, Creative Services, 

Downtown Music 
Publishing 

CASE STUDY: 
Hear how Bud Light Lime has emb raced new 
art ists and helps launch music careers. 

MODERATOR: 

GABE MCDONOUGH 
Senior Producer of Music & Integrat ion, DOB 

Register Today & Save! MusicAndAdvertisingFall.com 
Registration: Lisa Kastner 646.654.4643 • LKastner@Billboard.com • For Custom Sponsorships: Kim Griffiths 646.654.4718 • Kim.Griffiths@Billboard.com 

Hotel: The Westin Michigan Avenue 312.943.7200 

IN ASSOCIATION SPONSOR: MUSIC. 
DEALERS · CONFERENCE SPONSORS: abkco • • LOEB& nuJJica/i, 

- LOEBLLe beh,ud 
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THE 
LATEST 

NEWS 
FROM 

>>>HARRISON 
EXITING 
CLEAR 
CHANNEL 
RADIO 
Clear Channel Radio 
digital guru Evan 
Harrison is exiting 
the company at the 
end of the year. For 
the past six years, 
Harrison, in his 
position as executive 
VP of online music 
and radio, helped 
shape the radio 
giant's digital 
strategy. The news 
that Harrison was 
leaving to pursue 
other opportunities 
was revealed Aug. 24 
in an internal memo 
to employees from 
Clear Channel Radio 
president/CEO John 
Hogan. 

>>>'WHAT A 
WONDERFUL 
WORLD' 
SONGWRITER 
DIES 
Songwriter George 
David Weiss, who 
penned Louis 
Armstrong's "What 
a Wonderful World," 
died Aug. 23. He was 
89. The hit 
compositions that 
he wrote or co
wrote include "Can't 
Help Falling in 
Love," recorded by 
Elvis Presley; 
"Surrender" by 
Perry Como; and 
"Oh! What It 
Seemed to Be" by 
Frank Sinatra. He 
was inducted into 
the Songwriters Hall 
of Fame in 1984. 

>>>9:30 CLUB 
LAUNCHES 
RECORD 
LABEL 
Washington, D.C.'s 
1,200-capacity 9:30 
Club, one of the 
nation's top-grossing 
venues of its size, is 
launching a record 
label. The first artist 
to put out music on 
9:30 Records will be 
Justin Jones, whose 
"The Little Fox EP" is 
scheduled for 
release Sept. 14. 
Thirty Tigers in 
Nashville will 
distribute the set. To 
help promote Jones' 
release, the 9:30 
Club will host an 
invitation-only 
concert Sept. 16. 

m A • " 

. 

SCENT OF SUBMISSION PENNY SAVER HIGH-ENO AUDIO CHANGE RIGHT NOW 
The Sex Pistols roll out Online startup Groupon Super premium boxed Oancehall artists move 

branded perfume eyes concert tickets sets target flush fans away from violent lyrics 

11-i@!--j BY MARIEL CONCEPCION and M ITCHELL PETERS 

DIRECT 
CONNECT 
Social Media Channels 
Loom Larger In Album 
Promotion Campaigns 

Ticked off by a rash of fake Twitter ac• 
counts created in his name, Kanye West 
turned to his blog in May 2009 to un
leash an expletive-laden rant against the 
microblogging si te. 

"I DON'THAVEAFUCKINGTWIT
TER." West wrote . •wHY WOULD I 
USE TWITTER???" 

But with a new album scheduled to 
drop this fall. West has done an abrupt 
about-face, opening a Twitter account 
in July and embracing that and other 
social networking platforms with sur• 
prising fervor. 

The hip-hop star vis ited the respec
tive headquarters of Tw itter and Face
book in July to perform new material, 
with footage ofboth appearances wind
ing up on YouTube. He used webcast
ing service Ustream on Aug. 6 to hold 
a live chat with fans and announce that 
his album will be released in Novem
ber. And on Aug. 22, the Twitter con· 
vert used h is account to disclose that he 
plans to release a new song every week 
until Christmas. 

"Yall know every Friday yall gone have 
a new joint from our family," he 
tweeted. "We look at the game com· 
pletely different now." 

Allison Schlueter, VP of digital mar· 
keting for West's label Island Def Jam, 
couldn't have put it better herself. 

· 11 is really important for an artist to 
engage in social media," Schlueter says. 
"And thankfully, for the most part, they 
get that." 

While many recording artists have 
long used services like Face book and Twit
ter, these platforms never played as cen
tral a role in al bum promotion campaigns 
as they do now. Driving these trends are 
the continued rise in the numberofcon-

su mers using social networks, the emer
gence of newer services like Ustream and 
location-based networking site 
Foursquare and the expanding popular
ity of the Apple iPhone and other smart 
phones, which enable consumers to ac
cess the Web from anr-vhere. 

"It's not enough to say, 'Hey, this is 
for sale,' " says David Marcus, senior VP 
of strategic initiatives at Warner Bros. 
Records. ·'You have to really commun i
cate with those fans in a way that they're 
open to. Injecting commercial messages 
into the social med ia stream isn' t going 
to get you very far. You need to get fans 
participating and talking to each other." 

Warner Bros. embraced social media 
to help push limited-edi tion deluxe ver
s ions of new albums, which range i n 
price from $20 to Sl00. A recent exam
ple: Avenged Sevenfold's "Nightmare," 
released in late July as a single CD, dig
ital album and SS0 lim i ted edition that 
included the CD, an ex-panded booklet 
and other extras. 

By promoting the 1 im i ted-ed i tion pre
order through Facebook, My Space and 
Twitter, the label was ab le to spark on• 
line chatter among those who had pur· 
chased it and those who lamented they 
couldn't afford it, MarC11S says. 

"You want to getcommunities of fans 
actively engaged and excited about what 
the artist is doing," he says. "One of the 
ways they demonstrate their excitement 
is buying things and then sharing that 
with their friends." 

Efforts by labels tooptimizeartistweb
sites for viewing on mobile phones has 
become more important as more con
sumers check their social network ac
counts on the go. To promote Trey Songz' 
Passion, Pain and Pleasure tour and 
forthcom ing album of tthe same name, 
Atlantic Records posted a U.S. map on 
rnswebsitemarked with everycityon the 
tour. Fans can click on each city to send 

out a tweet about the show or to "check 
in" to the venue through Foursquare. 

A couple of years ago, "it was My• 
Space, then Facebook, then th is, then 
that," says Paul Sinclair, senior VP of 
digital media and business development 
at Atlantic. ·'Everything was on top of 
the other thing. Now we feel differ· 
ently- it's not just about another desti
nation . .. a lot of these things now allow 
us to reach so many more people in a 
measurable way than we could before." 

But enabling artists to have a direct 
l ine of communication with fans also 
comes with added risks. Katy Perry cre
ated a minor stir in June when she 
tweeted that "Using blasphemy as enter· 
tainment is as cheap as a comedian telling 
a fart joke." The blogosphere interpreted 
that as a pot shot at Lady Gaga for her 
"Alejandro" video, prompting Perry to 
clarify that she wasn't singling her out. 

ON THE 6 
J&R's co CEO on why 
It's sticking with music 

Greg Thompson, execut ive VP of 
marketing and promotion at EM I Music 
North America, says Perry has been a 
savvy and instinctive user of social 
media channels. The pop starlet boasts 
more than 3.5 million followers on Twit
ter and 7.4 mi11 ion "likes" on Facebook, 
where Capitol streamed her new album, 
"Teenage Dream," in its entirety before 
its Aug. 24 r elease. 

"The most successful artists have the 
clearest artistic vision, how their jour
ney should unravel," Thompson says. 
"You can see vulnerability in an artist 
because they migh t say something that 
a publicist wouldn't have said. But that's 
the world we live in now and you have 
to embrace it and figure out how to do 
the most with it." 

b 
MOBILE: For 24/7 news and analy

jz sis on your cell phone Ot mobile 
• device, go to: mobile.billboard.biz. 
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>>>TECH 
INDUSTRY RAMPS 
UP FM CHIP 
OPPOSITION 
A coalition of six 
technology industry 
associations dispatched 
letters to the chairmen 
and ranking members of 
the U.S. House and 
Senate Judiciary 
Committees urging them 
not to craft legislation 
that would mandat e FM 
receivers in mobile 
devices. The groups, 
which include CTIA-The 
Wireless Assn. and the 
Consumers Electronics 
Assn., argued that such a 
mandate would be bad 
policy because it would 
lead to higher prices for 
consumers. 

>>>TIMBALAND, 
DAVID GRAY, 
SHAGGY JOIN 
GUINNESS EVENT 
Timbaland will headline 
an outdoor concert in 
Malaysian capital Kuala 
Lumpur as part of the 
global Arthur's Day 
Guinness brewery 
celebrations, set to take 
place Sept. 23-24 across 
the world. The live event 
is part of a simultaneous 
worldwide concert 
series held in honor of 
Arthur Guinness, 
founder of the Guinness 
brewery. Shaggy, Lady 
Saw, Beenie Man, 
Mavado and Bounty 
Killer have been 
confirmed for the 
Caribbean leg, while 
David Gray, Manic Street 
Preachers and Biffy 
Clyro have been added 
to the Ireland leg. 

>>>COLUMBIA 
TO RELEASE 
SPRINGSTEEN'S 
'DARKNESS' AS 
BOXED SET 
Columbia Records is set 
to release "The Promise: 
The Darkness on the 
Edge of Town Story," a 
three-CD/three-DVD 
boxed set detailing the 
making of Bruce 
Springsteen's landmark 
album. The set, due Nov. 
16, will include the 1978 
album, 21 unreleased 
songs and a 90-minute 
documentary on the 
making of the record. 

Compiled by Chris M. 
Walsh. Reporting by 
Katy Bachman, Jason 
Lipshutz, Mitchell 
Peters, Richard Smirke 
and Chris M. Walsh. 

ltt-ii][•i BY GARY TRUST 

Wish You The Best 
Already A Hit On profanity-free edit of the song ltored for the BIiiboard Hot 
YouTube, Cee-Lo to radio stations. 100). Five of those 10 outlets 
Green's 'Fuck You' Roadrunner plans to let are mainstream top 40 stations. 

Heads To Radio radio discover Green's song at "We were playing a bleeped 
., g I'm moreAta 

its own pace, rather than ag- edit of the song until [Aug. 25], CEE-LO GREEN 

Cee-Lo Green's exuberantly gressively work it, feeling that when we received the official 
profane "Fuck You" is making the song's " incredibly explo- edit from [Roadrunner]," says Sept. 21 and a clean version ar- notable success with Gnarls 
Its way to radio, albeit in ed- sive" viral popularity makes for Tommy Chuck, PD at main- riving at retail later this fall. Barkley, whose " Crazy," like his 
itedform. the best promotional tool, stream top 40 WFLZ (93.3) Proper videos for both ver- new song, blurred format 

The infectious first single off Roadrunner senior VP of pro- Tampa, Fla. "We now have that sions of the song are in pro- boundaries. The song reached 
the soul/pop singer/song- motion Mike Easterlin says. version in regular rotation and duction, with the first clip due No. 2 on the Hot 100 in 2006 
writer/ producer's forthcom- "The great thing about the think it will be a big pop hit. to premiere next week. andthetop10onAdultTop40 
Ing solo album, "The Lady song is t hat it can p lay on all Early [listener] reaction has Pop radio has struggled be- (No.1), Hot Dance Airplay (No. 
KIiier" is hitting the airwaves kinds of formats," Easterlin been great." fore with precarious titles, al- 2), Mainstream Top 40 (No. 6), 
after becoming an immediate says. "We already have top 40, Co-written and produced by though some songs have over- Adult Contemporary (No. 7) 
v iral video smash on You Tube. adult top 40, alternative, rhyth- the Smeezingtons and featur- come such barriers. Thanks to and Alternative (No. 7). "Crazy" 
The clip has generated about mic and R&B/ hip-hop playing ing Green's Elektra labelmate an edit, Eamon's "F'"k It (I Don't has sold 2.8 million downloads, 
2.8 million views since it was it. We have sent two versions Bruno MarsJ "Fuck You.i is on Want You Back)" reached No. 9 according to Nielsen Sound-
uploaded to the video portal to radio. One has the [title] sale at CeeloGreen.com as a on Mainstream Top 40 and No. Scan. The track's parent album, 
Aug. 20, despite featuring changed to 'Forget You' and $1.29 MP3 download and as 16 on the Hot 100 In 2004. In "St. Elsewhere," has sold 1.4 mil-
nothing more than the song's the other is the explicit version, part of a $20 bundle featuring 1997, Meredith Brooks' No. 2 Hot lion copies and spent 39 weeks 
lyrics on the screen. which radio is editing." the download and a "Cee Lo 100 hit "Bitch" managed a No. at No. 1 on Billboard's Top 

Still, Elektra/Roadrunner Since Nielsen BOS first de- Says Fuck You" T-shirt. The 14 peak on Adult Top 40, al- Dance/ Electronic Albums 
Records could face challenges tected airplay on the song Aug. song will be available at all dig- though some programmers chart. 
for airplay due to the song's 23, it has received 20 plays ital retailers Aug. 27, with a CD playing the track wouldn't allow 
rlsque title and lyrical content, through Aug. 25 on 10 stations single to follow exclusively at their alt talent to repeat its title. Additional reporting by Keith 
even though it has serviced a (among the 1,239 stations mon- independent record stores Green has enjoyed his most Caulfield. 

Don't Know Much 
File Sharer Seeks Supreme Court Ruling On 'Innocent Infringer' Defense 

A peer-to-peer infringement case may 
force the U.S. Supreme Court to decide: 
Just what is an "innocent infringer" in 
the age of the lnternet? 

The case, Maverick Recordings v. 
Whitney Harper, began like thousands 
of others that the major labels have 
brought against individuals suspected 
of downloading and "sharing" songs 
over the lnternet without paying for 
them. The RIAA's investigators discov
ered a Time Warner Cable subscriber in 
San Antonio sharing 544 digital audio 
files over the iMesh P2P network. They 
eventually brought suit against Whit 

ney Harper. then a 16-year-old h igh 
school cheerleader. 

The labels sought summary judg
ment, contending that Harper's in
fringement wasn't in doubt. And a U.S. 
District Court in Texas agreed. But the 
amount of damages she would have to 
pay was sharply disputed. The labels ar 
gued they were entitled to S750 in statu
tory damages for each of the 37 works 
on which they focused in the case- the 
minimum allowed under the U.S. Copy• 
right Act, but all they could get under 
the law if they wanted to avoid a full
blown jury trial. But Harper"s attorneys 
countered that the maximum the labels 
could collect was $200 per song under 
the so-called •innocent infringer" pro
vision of the Copyright Act. 

That clause in Section 504(c)(2) says 
that a court "may" reduce a statutory 
damages award to S200 if it finds that 

the "infringer was not aware and had no 
reason to believe that his or her acts con
stituted an infringement of copyright." 
The provision is meant to allow courts 
to give a break to defendants who inad
vertently infringe copyrights without re
alizing what they're doing. 

That's exactly what Harper told the 
judge. She "had no know]. 
edge or understanding of 
file trading, online distri
bution networks or copy
right infringement," she 
swore, and thought file. 
sharing networks were 
"slm.l\a.r to online radio sta
tions." But the labels ar 
gued that Harper, 
whatever her knowledge, 
was categorically disentitled to the inno
cent infringer defense because of another 
provision in the law, which says it does
n't apply where the copyright owner had 
placed "a notice of copyright . .. on the 
published phonorecord . .. to which a de
fendant had access.• She owned CDs that 
had copyright notices printed right on 
them and certainly had ".access" to others 
at the store, the labels pointed out. 

The district court didn"t quite buy the 

• 

labels' argument, saying it would beup 
to a jury to decide whether she was in
deed an "innocent infringer." But the 
Court of Appeals for the Fifth Circuit 
overturned the decision, siding with the 
labels in concluding that it was undis
puted that Harper did have "access" to 
the CDs containing the songs at issue

CDs that bore copyright 
notices that negate the in
nocent infringer defense. 

And so Harper's attor
neys- in cluding Kiwi 
Camara, who defended 
Jammie Thomas-Ras

set in a similar case last 
year-have asked the 
Supreme Court to take the 
case and rule that she is 

indeed an innocent infringer entitled to 
a reduced-damages award. 

"If this court adopts the recording 
companies' rule, that copyright notices 
on CDs in the record store suffice with -
out more to defeat a defense of innocent 
infringement, then downloading music 
on the Internet can never be innocent 
infringement." Harper's petition to the 
Supreme Court argues. 

Conversely, the labels say, Harper's 

• rfhf' provision is meant to allow eourt.s 
to give a break to defendants who 
inadvertently infringe copyrights. 
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reading of the statute would resul t in 
vir tually every Internet infringerdaim
ing "innocence," s ince the infringing 
copies they download and "share" don't 
come with proper warnings. The pirates 
who seed the networks, of course, don't 
bother with such formalities. 

Harper's Supreme Court petition is 
supported by an amicus br ief filed by ac
ademics and lawyers critical of the R lAA. 
But the High Court won't decide whether 
to take up the case until the fall. And it's 
worth noting the only other appellate 
court that confron ted the same issue 
agreed that putting proper notices on 
CDs (as the major labels routinely do) 
obviates the innocent infringer defense. 

Harper's attorneys can't be faulted 
for pointing out that this issue involves 
a "statute that was not designed to ad
dress a new technology, here, a Copy
right Act that long predates the advent 
of file sharing, or even the lnternet." 

This case is yet another example of 
the courts doing their best to apply 
decades-old law to circumstances that 
the statute's drafters never even dreamed 
about. The courts muddle through, usu
ally getting it right. But Congress won't 
be able to put off forever the monumen
tally difficult task of updating the Copy
right Act for the day when the Internet 
is the dominant mode of distribution 
formusicand, indeed.all creative works. 

Bm Sheffna is an attomq for tl,e NBC 
Universal Television Group, which is 2(!% 
owned by Vivendi, the parent of Universal 
Music Group. He is the author oft/re 
Copyrights ti[ Campaigns blog 
(wpyrightsm,dcampaig,is.blogspot.com). 
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DOB senior producer of music and Integration Gabe McDonough Is responsible for some of 
t he more groundbreaking TV advertising synchs in recent years, including using Os Mutantes 
in a McDonald's ad and helping break Santi gold through a Bud Lig ht Lime spot. 

McDonough joined DOB in 2004 after serving as promot ions direct or for Chicago's famed 
Empt y Bottle venue and working in sales, licensing and touring at Thrill Jockey Records. In an 
interview wit h Billboard, he talks about build ing campaigns around emerging bands and lead
Ing consumer brands. 

The deal you struck in 2008 with 
Santigold and Bud Light Lime gave her 
career a big boost. Are you hoping Kid Sister 
will enjoy asimilar lift? 

The Kid Sister ad has been rnnning since Aug. 
1. The Santigold ad ran for a good two years 
and if everything goes according to plan, Kid 
Sister should run for a year or so. When I first 
started worki.ng with Santigold, she had some
thing of a profile-she wasn't really known to 
mainstream America, but she'd been on the 
cover of the Fader and bloggers knew about 
her. What I wanted to do again was find some
one who was an underground phenomenon 
but had the potential to cross over with a bit of 
exposure. With Kid Sister, I think she's a really 
talented artist and the 
type of artist a lot of peo
ple would love if they had 
the chance to hear her. 

f) Whal are some of 
the broader trends 
you're seeing In the 
music supervision 
space? Is lndie rock still 
king? 
The indie sound is still, 
by and large, the sound 
of advertising at the mo
ment. That music works 
for advertising on a lot of 
levels; o bviously, price
wise, but also because it's 
a lot more interesting in
strumentally than some 
other genres. Even if }'OU 

pull the vocal out of an 
indie rock song, there is still a lot going on mu
sically. But I am starting to see some other 
things pop up--some people who are more on 
the cutting edge looking for stuff that's clas
sical or more mfoimal. 

0 Does this represent a shift away from 
lndie rock? Licensing already represents a 
significant income stream for many bands. 
I don't see a massive sea change anytime soon, 
honestly. Indie rock is kind of pop rightnow-
1 mean, Arcade Fire had a No. 1 record, and 
indie is the popular guitar rock format. Ad
vertising is always going to want something 
that sounds contemporary. And as long as that 
represents the sound of contemporary Amer
ica, then it's going to be fine as far as licens
ing opportunities. 

· What other projects are you working on? 
Are you being asked to work on online video 
campaignsorothernon-TVpartnerships? 

It's funny to me because when I approach 
artists, they are still the most excited about 
getting a license for a big TV spot. I guess it's 
so grandma can hear the song on her TV or 
something. And TV has a huge reach, obvi
ously. But last year I did something neat with 
the label Stones Throw-I had the producer 
Oh No do a track for a Bud Ligh t viral video 
and the track didn't work at first, but we were 
able to have him tweak it and it ended up 
sounding great. 

0 Are there any recent acts you thought 
would blow up In terms 
of licensing but didn't? 
Best Coast is an interest
ing case. The album was 
produced by Black Iris, 
wh ich is a commercial 
music house, and I 
thought for sure it would 
be all over the place. But 
aside from the track [the 
band] did with Converse, 
I haven't seen anything. 
That really speaks to 
how much of a crap
shoot this all is. 

0 What's one game· 
changing moment in the 
music and advert ising 
world that Influenced 
thewayyouthlnk? 
A b ig watershed moment 

for me was when LCD Soundsystem did the 
45:33 Nike O1iginal Run track. It's my favorite 
piece of music they've ever made, and so much 
more experimental than an}~hing they'd done. 
That represented one of the best things you 
can do in my position, which is allow an artist 
to h ave the creative freedom and financial 
backing to do something they'd never be able 
to do on their own. 

it~:·i:-,•;;_',);::;willjoln Kid Sister 
and Downtown Music Publishing VP 
of creative services Jedd Katrancha 
at the Billboard/Adweek Music & 
Advertising Conference in Chicago 
to discuss Bud Light Lime's music 
branding initiatives. For information 
about the conference, set for Sept. 15-16, 
go to billboardevents.com. 

IFhJii~l•Ha• BY MA RK SUTHERLA ND and AY MERIC PICHEVIN 

Pretty 
Fragrant 
The Sex Pistols Turn To 
Perfume For Their Latest 
Brand Extension 

PARIS-The Sex Pistols' latest attempt to get 
up people's noses comes in the form of their 
own branded perfume. 

While fragrance launches from music stars 
like Britney Spears, Sean "Diddy" Combs and 
Avril Lavigne have become commonplace, it's 
still an eyebrow-raising move from the legendary 
punk band, which has been better-known for 
making cash from chaos than cologne. 

The unisex scent, which comes in a striking, 
tartan-topped bottle feah1ring the band's clas
sic "God Save the Queen" imagery, is a collab
oration with Paris-based perfume brand Etat 
Libre d'Orange. which licensed the Sex Pistols 
name from the band's merchandising partner 
Live Nation Merchandjse. 

Etat Libre launched the perfume in France 
in mid-July through an exclusive deal with the 
Sephora cha in ofbcautyshops, which has J 50-
plusstoresacross France. It retails for€40 ($51 ). 
The scent is expected to launch in the United 
States Sept. 10, initially in the Henri Bendel 
store in New York. 

Etat Libre CEO Etienne de Swardt says the 
company also hopes to launch a "Never Mind 
the Bollocks"-branded soap by year's end and 
a second Pistols-themed perfume in 2011, sub
ject to the band's agreement. 

The group declined requests for comment. 
But Michael Krassner, executive VP of world
wide retail and licensing for Live Nation Mer
chandise, says frontman Johnny Rotten (aka 
John Lydon) and other band members are 
"closely involved" with all licensing decisions. 

''They know who they are better than we do,· 
Krassner says. "That's difficult in some respects, 
as opposed to someone who just approves every
thing. But ultimately, if you want your brand to 
endure, you have to have a level of consistency 
and quality over time." 

Krassner says Pistols-branded merchandise 
has proved to be a consistent seller, despite lin
gering resistance from some retailers over the 
band's name. He cites its January 2010 par tner
ship wi th skate-wear brand Vans on a Pistols
branded range of shoes, shfrts and denim as 
helping the band reach a younger demographk. 

And the per
fume will be far 
from the only 
quirky Pistols product 
on the market. Officially li-
censed alarm clocks, refrigerator magnets and 
removable laptop skins are already available, 
as is virtual Pistols merch for characters in com
puter game "The Sims." 

Many Pistols-branded products are produced 
by Bath, England-based HalfMoon Bay, which 
says its top-selling Pistols item is a "Never Mind 
the Bollocks" coffee mug. "The fans are older 
now and might be Jess inclined to wear their 
heart on a sleeve with a T-shirt," Half Moon Bay 
entertainment brand product manager Rachel 
Carpente r says. 

Krassnersaysopening up new merch revenue 
streams has become particularly important for 
heritage acts, as income from recorded•music 
sales continues to shrink. Indeed, while the Sex 
Pistols have sold L2 million albums in the United 
States since 1991, according to Nielsen Sound
Scan, they've moved just 13,000 albums year to 
date, compared with 27,000 in full-year 2009 and 
35,000 in full-year 2008 (when the band last re
formed for live shows). 

Meanwhile, Rotten has proved to be a sur
prisingly marketable commodity fora man who 
was once the scourge of proper British society. 
Butter brand Country Life credited the punk 
rocker with driving an 85% increase in sales in 
fourth-quarter 2008 (Billboard, June 6, 2009) 
when he first appeared in TV spots in his on
going role as the face of the brand. 

Still, the perfume launch could have a ·'neg
ative impact on the Pistols' cultural currency," 
says Snowy Han bury, joint head of planning at 
advertising/creative agency Anomaly London, 
which worked the recent Kasabian/Umbro deal 
for the World Cup {Billboard, May 29). 

"The Sex Pistols brand has no tenable asso
ciation to fragrance," Hanbury says. "As with 
any brand or celebrity partnership, it's all about 
relevance and understanding your audience
] cannot see who the audience is here." 

But Half Moon Bay's Carpenter denies that 
the growing list of Pistols paraphernalia risks 
creating a stink with the band's fan base. 

"Bands are a commercial venture and lkens
ing is just another extension of that," she says. 
"With the Sex Pistols, they're doing TV com
mercials for butter, so I don't really think a mug 
is selling out." 

Additional reporting by Ricliard Smirk, in 
London. 

SEPTEMBER 4, 2010 I www.billboard.biz I 7 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

Halfway there: 
BONJOVI, 

performing at 
Soldier Field 
in Chicago in 
July, offered 

in other major cities like New York, 
Boston, Los Angeles and San Fran
cisco, as well as s uch markets as 
Austi n, Seattle a nd Li ncoln, Neb. 
Solomon describes the subscriber 
base as "very hip, youngish , but 
also, across the board, 25- to 50-
year-olds, h igher-income-bracket 
type of audience. But as we get b ig
ger and bigger, we become more 
and more mainstream." 

discounted 
t ickets 

through 
~ . Groupon. 

>, 
/' : 

; ; 

[ts most s uccessful foray in to 
live music was a July 31 Bon Jovl/ 
Kid Rock concer t a t Soldier Field 
in Chicago. Groupon offered $66 
tickets for $30 each, sell ing out an 
allocation of2,000 ticke ts. Groupon 
also sold 7,000 half-price t ickets 
for the North Coast Music Festival 

. . ··: . . ' .. 
Cro:w-d 

in Chicago. 
Prospective Groupon partn ers 

in live m usic include venues, pro
mote rs and whoeve r else is seek
ing to boos t sa les and has access 
to inventory. For the right act, it's 
not a stretch to see how a Group
on partn ership could h elp move a 

~ 
Hot tartup Groupon Sees 
Opportunity In Tick~t Sales 

With an estimated 40% of U.S. concert tick
e ts regularly going unsold, art is ts and pro
moters are always hunt ing for new ways to 
move inventory. Socia l commerce sta rtup 
company Groupon is beginn ing to prove it
self a logical partner. 

Less than two yea.rs after its November 2008 
launch, Chicago-based Groupon has become a 
leader in harnessing the power of collective buy
ing. The conce pt is deceptively s imple: On a 
market-by-market basis, Groupon offers its sub
scribers one discoun t deal every day- like, say, 
$13 for a men's haircut that normally costs $27, 
or $50 worth of Gap apparel for $25. The deal 
becomes val id when a predetermined mini
mum number of people say they want it. 

The company now operates in more than 230 

couple of th ousand tickets in each marke t 
across a SO-da te tour. 

"We l ike to have a really great mix [of offers], 
so we wouldn't do seven shows in Chicago," 
Solomon says. "But we would do a show in 
Chicago, San Francisco, Los Angeles, Boise 
[Idaho], you name it.• 

In addition to providing another way to move 
d istressed inventory, Groupon's appeal as a live 
music partner is rooted in the fact that it offers 
a smart, targeted way to reach consumers. "In 
Chicago, we have abou t 600,000 subscribers to 
our list," Solomon says. "A bunch of them would 
know that Bon Jovi is coming to town with Kid 
Rock, a bunch of them didn't ... [Promoters] 
could have spent $200,000-$500,000 on local 
TV to get that kind of coverage, and I doubt it 

markets worldwide, including 85 
U.S. cities. Groupon says it has 
processed more th an 9 m illion 
discount deals and claims to have 
l3 m illion subscr ibers in 29coun
tr ies. The company estimates i t 
has saved consumers in No rth 
America about $400 million since 
launching and says about 97% of 
the businesses it works with want 
to come back. 

OnThe 
Roa 

would have come close to selling 
the level of tickets that we did." 

For Groupon subscri bers, 
who arc e-mailed the deal of the 
day, a concert ticket offer can be 
a p leasan t surprise, Solomon 
says . "Norm ally, they'll get a 
restaurant or a really cool Pilates 
class," he says. "But when you 
surprise them with Bon Jovi , 
they say, 'Hey, wait a m inute, I 

Given the passionate, community-centric na
ture of music fans and the chronic need to move 
unsold tickets, marrying Groupon with concerts 
seems like a natural fit . 

"If you th.ink about wh at we're doing in our 
overall business, we're kind of this local ci ty 
gtride; we curate and find the best thing for peo
ple to do in each city," Groupon president Rob 
Solomon says. "And if you th ink abou t l ive 
events, a lot of those tickets go unsold. We can 
introduce our users to a great performer an d 
it's a magical combination." 

When it works with restaurants, the com
pany splits the resulting reven ue 50-50 with 
participating locations. With tickets, "it's a very 
s imilar model, depending on the type of event 
we're talking about," says Solomon, previously 
a venture partne r at Technology Crossover Ven
tures in Palo Alto, Cal if., and former CEO of 
travel search engine Sidestep One. 

Groupon s tarted out in Chicago and is now 
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l ike Bon Jovi. Fo r S30, I'm in.' We think it's 
the kind of thing our user base wants to see, 
and i t helps out the venues, promoters and 
artists themselves .• 

Groupon originally reached out to the live 
en tertainment community but now the busi
ness is coming to them, Solomon says. The flex
ibility of the discount para.meters is a big plus. 
"When you create a solution that solves a prob
lem for the business side of the m usic indus
try and creates value for the consumers, you 
can't go wrong," he says. 

b
• For 24/ 7 tour1ng news 
IZ and analys is, see 

• b illbo ard.biz/to uring . 

[·~~:.:_:;; -=~--::,""::~7:)Will appear on the 
"New Media and Touring: F111d111g the 
Fan" panel at BIiiboard's Touring 
Conference Nov. 3-4 in New York. 
For mote Information a nd to register, 
go to billboardtouringconference.com. 
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GROSS/ ARTIST( S) Atte n d a nce 
capac,ry TICKET PR1CE(S) Venue, Date Promoter 

$3,476,779 
$8S/S;9 

$2,3S8,940 

BRAD PAISLEY, JASON ALDEAN, DARIUS RUCKER & OTHERS 
Gillet te Stadium, Foxboro, Ma$s., 5 1,107 
Aug , 21 .s~!IOUI GIiiette Stadium, Live Nation 

~12/r.3ffi$~~) ~~~~~. j ~~eertfl~~ent Centre, 

YUSUF, NOXSHI 
19,757 
20.0 00 two shows Dainty ConsoHdllited Entef'talnment 

$1,363,671 
1250/S17S/$140/ 
$95 

$886,S31 
(£587.095) 
$6418 

$804,255 

CHER 
The ColoMe\lm at Caesars Palace, 12,121 
Las Vegas, June 29-30, July 3-4 15,968 Four shows Concerts West /A~G live 

PENN & TELLER 
HMV Hamme,smlth Apollo, 
London, July 14·18 11~k4frve shows Live Nation•U.K. 

WE LOVE SOUNDS: UNDERWORLD, CROOKERS & OTHERS 

~~~~.'.tfln) Hordern Pavilion, Sydney, June 12 ?Ji~J We Love Sounds 

$756,490 
$25(1/$35 75 

$743,141 
$<\5/$65/$48 

$736,300 
$50 

$732,54 3 
$65/$25 

JONAS BROTHERS, DEMI LOVATO 
Hershey park Stad ium, Hershey, 
Pa., Aug. 14 

15,607 
28,262 

Live Nation 

POWERHOUSE: SNOOP DOGG, DRAKE, NE-YO & OTHERS 
Honda Center, Anaheim . Calif., 
June 19 

PHISH 
Blossom Musk Center, 
Cuyahoga Falls, Ohio, June 12 

14,726 
20.351 

Live Nllitlon 

Live N.,tlon 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
Blossom Music Center, 
Cuyahoga Falls, Ohio, Ju ly 23 

STING 

Live Nation 

$723,807 
($75>.782 ~-,) 
.$J.44 90/$5392 Bell Cet1trcr, Mo nt rH,I, Juty 24 7,212 

9.1g2 
Evanko , Liv• Nation 

$722,353 
$7325/$23 

$722,04S 
$59.50/$25 

$721,944 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Susquehanl\a Bank Center, 
Camden, N.J., July 9 

18,449 
23,976 

IRON MAIDEN, DREAM THEATER 
First Midwest B.)nk Amphitheat re, 15,071 
Tinley P1>rti:, Ill., July 18 28.630 

IRON MAIDEN, DREAM THEATER 

Uvt Nation 

Live Nation 

$73/$27.50 AT&T Center, San Antonio, June 12 !:ri~~ Live Nation 

$121.a72 l:i;Z.i•i¥ih!41M•t·!;il*fi;Jlt333;il'?iil~•:t•I·ldi:l•iiil3;f 
i~":.;Js~~liYI) r o~~~ro~!i1t dJ~n Amp hitheatre , ~:~~8 Live Nation 

$714,890 
$65/$25 

$713,0S0 
tso 

$703,434 
$QQ/$30 

$702,008 
$52 50/$32 50 

$699,665 
$175/$12"/$<\51 
$75 

$695,155 
$65/$20 

$691,784 
$6"5/S25 

$690,021 
1ifi5/S25 

$685,160 
$S5/125 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
t>arten Lake Perlormlng Arts 18,991 
Cenl@r, Darien Center, N.Y., June 18 21.800 

PHISH 
Hershcrypark Stadium, Hershey, 14 ,261 
Pa,, June 13 30.223 

Live Nation 

Live Nation 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 

Live Nation 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 

AEG Live 

LIONEL RICHIE 
The Cotoss@um at Ca@sars 5,975 
Pa lace, Las Veg as, Ju ly 30 •31 8-.1% two shows AEG Live 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 

Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Comcast Theat re, Hartford, 18,222 
Conn., Ju ly 16 23.003 Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOV E AND THEFT 

Uve Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Blos:!,iom Music. Center, 16 ,799 
Cuyahoga Falls, Ohio , Aug. 5 19.281 Liv• Nat ion 

$683.,sa ifl#lii·l'lfliM:f3;ilt-U~i31 
~~~~) S7i~~1~ .1 ~!~1~~~&~,~ly 26-27 t~9s! uoucs 
$681,118 
($7054£,')Cao,rl,-,) 
$86.41/$43.45 

$678,425 
$65/$25 

$671,170 
$75/$40 

$665,700 
$65/$25 

$660,219 
$65/$25 

$657,900 
19'1/$30 

$6S6,795 
$51.50/$3150 

$6S5,S72 
t BA/$39 

$6S4,164 
$150/$97/$6 7/ 
147 

$648,820 
t S250/$32 50 

$646,195 
$52.50/$3250 

The Union 

IRON MAIDEN, DREAM THEATER 

~:r3;~;,1~i:e~r:.
1~~:1~ ~.~~ Live Nation 

111~14&3;t-ftii-1·i1·1Hi3:f=iii1J#Mi·k)i·1~1·1iii3i 
DAVE MATTHEWS BAND, AMOS LEE 

12,682 
17.528 Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Sprint CGntt!t, Kansas Clty, Mo., 
Jun@ 27 Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
lnTrust BMk Arena, W k hlta, 
Kan., Jun& 11 Live Nation 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Tlme Warner Cable Music 17,890 
Pavilion, Raleigh, N.C., June 25 19.000 Live Nation 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Indiana State Fair, Ind ianapolis, 9.,497 
Aug . 7 1:>.937 

MAXWELL, JILL SCOTT, GUY TORRY 
Amer ican A irl ines Center, Dallas, 6,96 7 
June 8 7,984 

Uva Nation 

Uve Nat ion 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS 
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The concert experience remains the most ,/ 
important touchpoint between artists and fans. 

Join Billboard and today's top promoters, 
agents, managers, venue operators, sponsors, 
digital music executives, merchandising 
companies, ticketers, and production 
professionals to: 

• Hear what is working in the live music business -
and what is not 

• Network with key industry influencers in an 
intimate environment 

• Gain insights from compelling keynote interviews, 
case studies and panel discussions 

• Connect with the best in the business at the 
Billboard Touring Awards - Honoring t he industry's 
top artists, venues and professionals of t he year 

$449 Pre-Registration Rate 
Register Early & Save! 
BillboardTouringConference.com 

SPEAKERS INCLUDE: 

a1 re, Ill i a r:;, n t~4 l ,, .-. r 
NIC ADLER 
Q,t..,ne r/GM 

The Roxy 

MARCIE A LLEN CHARLES ATTAL 
President Pnrtne r 

MAC Presents C3 Presents 

AARON CLARK LIANA FARNHAM KEN FERMAGLICH 
VP. Music & \IP Concert VP 

Ent~ tain rncnt Sales Marketing/Network The Agency 
Mozes In tegrat io n Group 

MSG Entertainment 

ROB BECKHAM 
Agent 

William Morris 
En de.:ivor 

HARLAN FREY 
VP. Touring/Art ist 

Development 
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DJ Culture 
Despite Prior 
Legal Problems, 
Long-Form Mixes 
Proliferate Online 

ln an era of algorithm-driven 
music discovery, a new breed 

of websites is making long
form mixes easier to find, cre
ating exciting ways to discover 
new music. 

One of the best sites for DJ 
mixes is London -based 
starh1p Mixcloud. Launched 
in September 2009, the site 
is a buffet for lovers of un

derground and progressive 
mus ic . Mixcloud offers 
everyth ing from house and 
d ubstep m ixes to hip-hop, 
world and jazz . Recent ly, 
Mixdoud has even branched 

out into nonmusic content 
by offering business pod
casts from well -known media 
b rands like the Economist 
and the BBC. 

the scale and resources to host 
thousands of mixes while also 
helping user s sift through 
them all. And because mixes 
aren't commercial releases, 
fans can't find them at popu
lar download s tores. 

Discovery capabilities are 
especially important for gen
res that can be difficult to find 
on line. As an example, Shah 
cites the popularity of dubstep 
at Mixcloud. It's an under
ground sensation with little 
mainstream visibility. 
But dubstep, a m ix of 
dub and two-step that 
rose out of South Lon
don, is one ofMixcloud's 
most popular genres. 

A collection ofhour
long DJ mixes takes up a 
lot of hard drive s pace, so 
a music fan who values 
discovery over ownersh ip 
needs another option. Mix

"Our ultimate 
vision is to be a 
content-agnostic 
platform for any
body who wants 
to listen to radio 

Digital 
Domain 

cloud opts for 
the practicality of 
streaming, en
abling users to 
listen to a num
ber of m ixes in
s tantly without 
the hass le of 
downloading. 

content on de-
mand,• co-

founder Nikhil 
Shah says. 

GLENN 
PEOPLES 

Mixcloud addresses some 
issues that frustrated its 
founders, who both make DJ 
mixes and use them to 
discover new music. Finding 
mixes wasn't easy. And wh ile 
file size isn't a problem for 

hosting sites like Mega Upload, 
those sites ar e unrefined 
repositories that lack the struc
ture of a music portal. Music 
biogs often l ink to mixes 
hosted at these file-hosting 
s ites, bu t any single blog lacks 

PLUMBING 
THE DEPTHS 

That's not to 
say that down

loads have completely fallen out 
of favor among mix fans. U .K.

based FACT magazine's 
biweekly FACT mix series 
downloads feature mixes by 
guest artists/DJs, hosting them 
on its website for three weeks, 
after which they appear at Mix
cloud. "Our mixes are the sin
gle most popular 
feature 
FACT 

crucial in 

Want to blast your tunes through a p air of 
PVC p ipes? Hand made by lkyaud io, these 
speake rs manage to look futuristic, even though they're 
made of material foun d under your bathroom sink. 
Each unit sports a 3-inch magnesium/aluminum driver 
at one end of the p ipe and a bass port on the other. 
They're available in four colors: b lack mambas, white 
sea cucumber, yellow sea horses and red lobster. A re
lated model, also made from PVC pipes, features a 
metallic finish that makes them look like steam pipes 
and 20-millimeter textile dome tweeters. 

The speakers are available at Etsy.com for $199 
p e r p air, except fo r t he steam- pipe set , which 
costs $299. -GP 
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Two turntables and a website: Mlxcloud.com 
page for Belgian DJ Azer; inset : Mixcloud co
founder NIKHIL SHAH. 

establishing the brand as the 
United Kingdom's leading new 
music champion," FACT edi
tor Sean Bidder says. Each mix 
draws between 40,000 and 
60,000 downloads, he says, 
helping the site become a go
to place to discover new music. 

In the United States, m ix
tapes have long been a part of 
hip-hop culture. Launched in 

2005, DatPilfhas become a pop
ular place to download and 
stream mixtapes by a w ide 
range of DJs. The site has 
amassed more than 65,000 ti
tles, says Marcus Frasier, CEO 
of DatPiff owner Idle Media. 
Unlike CD mixtapcs, theonline 
version isn't limited by physi

cal distribution, so the site gets 
visitors from all around 

the world. 
Because of their 

popularity, DJ mixes 
have a h istory of 
legal problems

especially in hip-hop. 
DJ Drama's 2007 ar

rest for possession of 
81,000 bootleg CDs and 

copying equipment exem-
plifies the dangers of profit

ing from noncommercial 
releases. Yet DJs and many 
artists still use mixtapes as 
promotional vehicles for their 
latest releases. 

Mixcloud and DatPiff take 

steps to be on the right side of 
the law. Mixcloud pays per
formance royalties on the songs 
streamed at the site. The site's 
upload process includes fields 
for DJs to include complete in

fom1ation on the artist and title. 
That high level of scrutiny lets 

Mixcloud be certain that royal
ties will go to the correct rights
holders. DatPiff plays music for 
promotional purposes only and 
doesn' t pay royal ties, Frasier 
says. However, it does employ 
Audible Magic's Content ID sys
tem to filter infringing content. 

Because anyone can upload 
a mix to Mixcloud and DatPiff, 
the sites need to be concerned 

with volume as much as 
piracy. To deal wi th their glut 
of content, the sites arc built 
to help users find music they 
will l ike. For example, Mix
cloud lets users befriend cre
ators and track their recently 
u ploaded mixes. It also high
lights hot, popular and new 
m ixes and allows for search
ing by category. 

DatPiff employs a ranking 
system based on number of 
plays. Bigger names can pay 
for placement on the ma.in 
page, with the artwork for 
such mixes carrying a "spon
sored" banner. "The more 
serious DJs always rise to the 
top,• he says. On the day Fras
ier spoke with Billboard, 120 
m ixes had been uploaded to 
DatPiff. He estimates abou t 
20 of them are probably top 
quality and will eventually find 
their way to listeners. 

FACT's Bidder agrees that 
as more DJs, producers and 
bands turn to online m ixes to 
break through to a larger au
dience, "only the very best and 
most creative and inventive 
will succeed." 

bi 
For 2.4/7 digital news 

Z and analysis, see 
• billboard.biz/digital. 

131TS & 131~11:FS 
U2 MANAGER AGAIN 
CALLS OUT ISPs 

Talent Age ncy, ICM and ere · 
at ive Artists Agency as mem· 

U2 manager Paul McGuinness bers. Rather than list favorite 
has made more pointed com
ments about Internet service 
providers. His remarks at 
MIDEM in 2008 we re among 
the first- and most forceful
critiques of ISPs from a promi· 
nent music Industry figure. 
Now, In GQ's U.K. edition, he 
has again called for ISPs to 
take responsibility for the ii· 
legal traffic on their networks. 
In the last two years, support 
for ISP-level sanctions has 
grown, due in part to the de
bate that McGuinness spali<ed. 
"Governme nts, not just in 
France and Britain, but a !so in 
South Korea, Taiwan and New 
Zealand, are tackling piracy 
and adopting new laws," he 
said. "The mind-set regard
ing free music is changing." 

TALENTMAVEN 
LAUNCHES SOCIAL 
NETWORK 
The newly launched Ta lent
Maven.com looks to become 
a social network for musicians 
and actors. The site a lready 
counts William Morris En· 
deavor Entertainment, United 

bands, members note their 
management and agent rep
resentation. TalentMaven says 
it's already responsible for at 
least one record deal: singer 
Rosette Luve's signing with 
Tlmbaland Productions. 

STANFORD PROF 
SEES FUTURE FOR 
MUSIC BIZ 
In a paper t itled " Is the Sky 
Falling on the Content Indus
tries?'' Stanford Law School 
profe ssor Mark Lem ley ar
gues that content industries 
should embrace rather tha n 
fight technological innova
tions. To prove his point, he 
traces how seemingly threat
e ning innovations-player 
pianos, gramophones, copy
ing machines, VCRs- have 
b e ne fit e d conte nt busi · 
nesses. Overall, he's sure of 
recordable media's future. " I 
don't know exactly how it will 
tum out, what the future of 
[the] conte nt industry will 
be,'' he writes. "But I am quite 
confident t hat there will, in 
fact, be one." 

· HOT MASTER RINGTONES,M s:p Billbeartl 
2010 

TITLE 
C<lt"UO&'t' 1~l~J~lt1 

OAiGfWIL AATlST xan 
II LOVE THE WAY YOU LIE 
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3 I LIKE IT 
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Katy Perry ,cores her third top five ringtone as 
" Teenage Dream~ soars 10 -5 (up 42%) In only 

its third week. The No. 3 Billboard Hot 100 song 
keeps Perry"s sb'eak of weeks with a song In the 

top five alive at 13, as "Callfornla Gwls'' sllps 
this week t o No. 6 after 12 weeks in the top five. 

STUCK LIKE GLUE 
Sl..~RLAr40 

12 24 
JUST THE WAY YOU ARE 
BAI..HOMARS 

13 12 48 SMILE 
UIQ.EKR~ER 

14 11 B.M.F. (BLOWIN' MONEY FAST) 
Rta:: ROSS FEAT\JRIN:l Sm.ESP 

15 13 21 THERE GOES MY BABY 
USl£A 

18 16 TEACH ME HOW TO DOUGIE 
CAU SWAG CHSTRICT 

17 17 9 PRETTY GOOD AT DRINKIN' BEER 
BUYCURRltlGTOtl 

18 22 48 NEED YOU NOW 
Ll,OY AtITTSELLUM 

28 IF I DIE YOUNG 
THE B.titm PERRY 

20 20 
DYNAMITE 
TAIO CRU2 

Bated on ma6tef' rtngtonet sales data !'800rted bY Ntelten 

CTl,i. • The WlrelUII Auoclallon ar>d Mobile Ent.-taffl!Tlef't Forum I Atng,~n. a serVla!t ot Nletsen HoofleScen O\art endorsed bY p ffllfflffl <JJA 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

Billl.oard 
P UBLISHER 

LISA RYAN HOWARD 

EDITORIAL DIRECTOR 
BILL WERDE 

EDITORIAL 
EDITOR: CRAIG HARKS 646-654-5748 

DEPUTY EDITOR: Louls Hau 646-654 4708 

SENIOR EDITOR: Ann Donahue 323·525-2292 
SPECIAL FEATURES EDITOR: Thom Duffy 6 4 6-654-4716 

INTERNATIONAL BUREAU CHIEF: Hark Suthvrland 011-A.t-207-420·6155 
MUSIC EDITOR: Cortl'M!:y Har d i n g 6-46-654 -Ssq? 

BILLBOARD.BIZ EDITOR; Chr is M, Walsh 646-65'1 ·4904 

EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRAMMING FOR LATIN MUSIC ANO E NTERTAINMENT: L eila Cobo ( M,.:,m,} 305·3 61·5279 

EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRA MMING FOR TOURING ANO LIVE ENTERTA INMENT: Ray Wadden {Na.shv e) 6 15 -431-0441 

EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRAMMING FOR DIGITAI./MOBILE: Antony Bruno ([)E!(iwr) 30 3-nl-13 4 2 
SENIOR CORRESPONDEl'fTS: Ed Christman (Pub ·sh ng/Reld I) 646-654-472.3: 
Gall Mitchell (R&B) 3~-S25-228g. Tom Ferguson (01:::puty G•ot>a Ed'tor) 011-44-20?-420 -!5069 
SENIOR EDITORIAL ANALYST; Glenn P111opl1111 g~es@'b'.lbo.J.rdcom 
CORRESPONDENTS: Ayala Bel\-Yehuda (LOf<l) 323-525-2293; Mitchell Peteu. 323·'i25·23Z2 

INTERNATIONAL.: Lars Brandle (Austraiia}. Wo lfgang Spahr (GErmarty) 

GLOBAL NEWS EDITOR: Andr. Paino 011-44·207·420-6068 
COPY CHIEF: Ch r1s Woods 

COPY EDITOR: Christa Titus 
ASSOCIATE EDITOR, SPECIAL FEATURES: Evie N~y 646-654-4709 
EDITORIAL ASSISTANT: Ell zabeth Hurst 646-654-4661 

CONTRIBUTORS; LM-ry Blumcinfeld, Paul Hoine, Jul l.i.nill Korantcing, LMira L111111bovo, Jason Llpshua_ 
Kwl Mason, Dvborah Evans; Price, Tom Rolillnd, Paul S9xton, Bv1i Shetfnvr, Mikael Wood 

BILL&OA.RD.COM 
EDITOR; M. TYE COMER 646-654-55-25 
MANAGING EDITOR: JESSICA LETKEHANN 646-654-5S36 

NEWS EDITOR; Monica Herrera 646-654 ·5534 
ASSOCIATE EDITORS: Marle l Concepcion 646-65..4-4780 
MULTIMEDIA COORDINATOR: Lis.a BlnkMt 646-654-U63 

ART DIRECTOR: Rachel 8111111n 646-654-4669 

DESIGN a PHOTOGRAPHY 
PHOTO EDITOR: Amelia Halwr,on SENIOR DESIGNER: Of•g Grabowy 

CHARTS. RESEARCH 
DIRECTOR OF CHARTS: SILVIO PIETROLUONGO 

ASSOCIATE DIRECTOR OF CHARTS: Raphael George 

SENIOR CHART MANAGERS; Keil h Caufficild (The 8"1 bo.xd 200. C,st. Compi'.:,t'ons. O:g,t.:, 
Abvms. ~{;lat seekers A,bums. lndepE!f'ldeint. -ntemet, Pop C.::.liJO<;I, SoundtracVs: L A.} 
Wad• Jesun {S't1(<9r <tSS. Chr ~t\1n. C.Ovn( ry GOSf;it>I; N ,:\:Shvi, e,) 

CHA RT MANAGERS: Bob Allen (Boi<scoree. Nashv. e) Raptlael George {8 ut::S.., R&8/H p-Hop. 
Re,g,_-iae. Rh),lhm "c), Gordon Murray (Comedy, Danc~E ectron·-c. Jazz. New Age, R'ngtones, Soc:.1 
Network·n,,1 World}, SiMo Pletroluongo (The ff' board Hol 100, o ·g·ta Songs}, Paul Pomfret ( H ls 
of the Word; London). Gary Trust (Adu t. A temafve. Chan Be.ol . Heatseekers SonQs. r,·1a"nstream 
Top .so. Rock Trp;e A), A lu V i t oull.5 (C"ass'.c.:,. l(id Audio. Video) 
CHART MANAGER: Ra1.1l y R111ml,ez {Lc1l'I')) 

CHART PRODUCT'ION MANAGER.: Hlchael CuHon 

ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitouli~ 
BILLBOARD RESEARCH MANAGER: Gordon Murray 646 -654-45'.33 

D IGITA L 
SENIOR VICE PRESIDENT, ONLINE: JOSHUA ENGROFF 

MANAGER, PROOUCT OEVELOPMENT; Justin Harris 
MA.NAGER, SOCIAL MARKETING: Juli e Booth 

MANAGER, AD OPS; Pa1.1I V ikan 

ADVERTISING SALE S 
VICE PRESIDENT. SALES/ASSOCIATE PUBLISHER; JER.EMY LEVINE 646·65-4·4S27 
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: o e,ek S•ntner 646-654-4616 
DIRECTOR, BUSINESS DEVELOPMENT & EAST COAST SALES, PR1NT: Christopher Robbins 646-o.54-4i'S9 

EAST COAST SALES DIRECTORS, DIGITAL; Antonkl Amato 646-65-4-4688: Rob Ad lltt" 646-65-4-4635 
DIRECTOR, SPEOAL FEATURES & WEST COAST SALES: A.kl K.anelco 323-525-2299 

MIDWEST SALES DIRECTOR, DIGITAL: Alana Schl lfka 312· 5B3· 551~ 

WEST COAST SALES DIRECTOR, DIGITAL:: Casey ~n,nehy 323·525·2237 
NASHVILLE: Lee Ann Photoglo 6 15-376•7931 (La:iels): Cynt hia Mellow 61S·'.3S2-026S (Tout ng} 

ADVERTISING DIRECTOR DETROIT; Kathy Vargo 248·6B7-9i68 
ADVERTISING DIRECTOR EUROPE/U.K.: Fr~duic F~noccl 011-44-2()7-420·6075 
ACCOUNT MANAGER: Alexandt"a Hartz a.46~S4-SS81 

INSIDE SALES/CLASSIFIEOS: Jeff Scirre tto 6A6-654·.46gJ 

MANAGING DIRECTOR/LATIN: Gene Smit h 973-746•2520 

LATIN AMERICA/MIAMI: Harda Ollval 305-864·7578. Fax: IDS-~ 3227 
ASIA-PACIFIC/AUSTRALIA.: L inda Matlch 612·9440·7777, Fax: 612•9440-7788 
JAPAN: Aki Kaneko ID-525-2299 
MANAGER OF SALES ANALYTICS: Mirna Gomez 646 ·S54 -4695 
EXECUTIVE ASSISTANT/ADVERTISING COORDINATOR: Peter Lodola 646-1)54-4662 

MARKETING 
SENIOR MARKETING DIRECTOR'. LILA GERSON 646-654-4629 
EVENT MARKETING MANA.GER: Nk.ole Carbone 6'1S·654 463-4 

MARKETING MANAGER: K.errl Berg man 646·654•-46'7 
MARKETING ART DIRECTOR; Mellssa Subatch 

MARkETING DESIGN MA NAGER; Kim Graslng 

CIRCULATION 
DIRECTOR, CIRCULATION: NEIL EISENBERG 
ASSOCIATE DIRECTOR, CIRCULATION: Linda U m 

SUBSCRIPTIONS: 800·658·8372 (\.J.S. Toi Free) 847·559-7531 (1ntem a1:ona') ot nbb-jL'-omeda com 

LICENSING, EVENTS & REPRINTS 
E)(ECUTIVE DIRECTOR, CONFERENCES & SPECIA L EVENTS: HICHEL.E JACANGELO 

ASSOCIATE DIRECTOR, EVENT REGISTRATION SALES & MARKETING: Lisa Kastner 646 -65..4·7'166 
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER; Cebele Marquez 646 -654-4648 

SPON SORSHIP SALES MANAGERS: Matthew Carona 646--654 -5115: Kim Griffi ths 646-654-47}8 
SPECIAL EVENTS DIRECTOR: Marg11ret O'Shea 

SPECIAL EVENTS MANAGER: L isa DiAnlCK"tlo 

EVEl'ff CLIENT SERVICES MANAGER: Court11ey Marks 
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Drlscoll 646-654-46n 
MANAGER, INT ERNATIONAL LICENSING & SALES: Angellne Biesheuvel 
MAGAZINE REPRINTS! Rosie Hassell 717-505-970 11:X"t 136 ()( r()S l:lh..1"54- @tr,eygsgrowcom 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C, SANDERS 

ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings 
ASSOCIATE PRODUCTION MANAGER: Aodgff Leol'\ard 

GRAPMIC PRODUCTION ARTIST: Gene WIiiiams 

OPERATIONS 
GROUP FINANCIAL DIRECTOR: BARBARA GRIENINGER 

PERMISSIONS COORDINATOR: Dana Parra 646-654•4696 

BILL80AAO OfFICES 
NEW YORK: 770 B ro.:,Owdy 
New Yo,k, NY 10003 

LOS ANGELES: 5055 \lo/" ~h"re LONDON: EOU&1\IOlff HouSt-

Phone: 646·654 4500 
E~t Fax: 646·654 4681 
Adv. ~ai,:: 1546-654-479~ 

NASHV11.LE; PO. Bco: 33184B 
'\.astw;" e. ~N 37203 

8 vd., Los A.oge·es. CA 90036 189 St"'1flesbury Ave 
Phone: 323·525-2300 Londoo WC:h--1 BTJ: 
Fax 323·525-2394/2395 Prtor-te: 0 11 -44•207•420·6003; 
MIAMI: 101 C,-,ndon B'vd 5u;le Fai,:: 011·44-207-410-6014 

t4:~n~t!o~~~rn·,~L 33149 
F<»c 305-~ J-S29g 

es Global Media, LLC 
CHAIRMAN: Jame!!i A. Flnkelsteln 

CHIEF EXECUTIVE OFFICER: Rlch.atd O. Beekman 
Pdmalla Chan9: CHIEF OPERATING OFFICER; Marshall Hon'ls: CHIEF FINA NCIAL OFFICER: 
Gautum Guliani : CHIEF TECHNOLOGY OFFICER; Howa«t Appelbaum: PRESIDENT, BUSINESS 
DEVELOPMENT; Dana Miller. SENtoR VICE PRESIDENT, CREATIVE SERVICES; Doug Bacholls: 
VICE PRESIDEITT, MARKETING; An~w Min: VICE PRESIDENT, LICENSING; Had•line KrJJlcOWScky! 
VICE PAESIDEITT, CIRCULATION; Anne Doyle= VICE PRESIDENT, HUMAN RESOURCES 

• AOwol!'!!k 6,Jr"\(jv~k. 
Mecfov,eek • I he Ho /ywood 
Reporter • ff board • Back 

lt'll~rt 1,:1t ono• 
• 0f'1eAs"i1 • The C io Aw..,,.ds 

Outside The Box 
Legacy's Pending Release Of Pricey 
Davis, Presley Collections Shines 
Spotlight On High-End Boxed Sets 

At a ti me when consumers and merchan ts are 
clamoring for lower CD prices, Sony Music En
tertainment is swinging for the fences_ 

In September, the major's Legacy imprint is plan
ning to release a 43-CD Miles Davis collection 
packed in a trumpet case that lists for a staggering 
SJ ,199. Legacy will follow up that mammoth release 
with a sl ightly more modest 30-CD Elvis Presley 

collection that carries a list price of$750. 
"The Genius of Miles Davis," which is being 

presold directly to consumers through Sony's 
Geniuso!MilesDavis.com site, will be avail
able for sale SepL 14_ One of the most 
expensive boxed sets ever released in the 
United States, it consists of eight previ
ously issued Davis boxed sets released be
tween 1996 and 2007, includ ing "The 
Complete Bitches Brew Sessions." "The 
Complete ln a Silent Way" and theartist'scom-
plete Columbia record.ings with Gil Evans and John 
Coltrane. The set also features a replica of Miles' trum-
pet mouthpiece, a lithograph by Davis and a Davis T-shirt. 

"The Complete Elvis Presley Masters" is being presold at 
Sony's Complete Elvis.com site and will be shipped for an Oct. 
19 delivery. The set features 711 master recordings, includ
ing songs Presley released during h is life. as well as an addi
tional 103 tracks. lt also contains a 240-page hardbound book. 

Both sets wi ll be made available only through Sony web
sites. A Legacy spokesman confirmed infor

Blue in g reen: 
LegacY"s 'The Genius 

of Miles Davis.' 

sleeves and small booklets, Feidner says. 
"Complete sets of Chopin, Mahler and Schumann have been 
very popular this year on Deutsche Grammophon and EMI. 
as these are anniversary years I for the artists]," he says. "We 
have also sold large quantities on specially priced sets from 
Harmonia Mundi, Chandos and BIS." 

llut not all music suppliers arc convinced there's a mar
ketplace for high-end boxed sets. Allegro Music, an independ

mation about the two releases but declined to 
comment further. 

Direct-to-consumer sales th rough a website 
makes sense for such pr icey collections. accord
ing to lsh Cuebas, VP of music and new media 
at retail chain Trans World Entertainment. Trans 
World stocks expensive boxed sets in some of 
its stores, but "at that price, I would sell it only 
on the Internet, and you don't really have to 
stock the inventory." Cuebas says. 

Retail 
Track 

ent distributor that still carries classical titles, 
has labels that occasionally put out expensive 
boxed sets, ' but you don't sell many of them." 
Al legro chairman/CEO Joe Micallef says. "lt 
is more of a publicity s tunt than anything else." ED CHRISTMAN 

Alliance En tertainment, a leading music wholesaler and 
the largest U.S. supplier offulfillment services for music and 
video retail websites, sees promise in super-premium boxed 
sets. The company carries abou t 450 music titles that list for 
between $150 and $750 and about 10 other titles that retail 
for more than $750, according to VP of purchas ing and mar
keting Laura Provenzano. 

Provenzano says that most releases at that latter price 
poin t a re collections of classical music, a genre that retail 
and label executives say tends to dominate the top end of 
the boxed set market . 

Most independent music retailers tcll 13illboard that they 
would rather special order such sets than stock them. But Al
liance is trying to persuade some independent m usic retail
ers to start stocking high-end boxed sets because it thjnks it 
would be a lucrative niche market for them, Provenzano says. 

Lavish boxed sets are "a sweet spot for us," she says. "\Ve 
carry them and stock them deeply." 

Boxed sets are a big part of online classical retailer Arkiv
Music.com's business, company presiden t Eric Feldner 
says, although he acknowledges that boxed sets that cost 
more than $750 are a tough sell." Price is the key factor." he 
says. "Sets that are $150 or less with a per-disc price of S3· 
SS are the key to success." 

ArkivMusic's price-<:onscious customers tend to go for 
boxed sets, mostly originating from Emope, that eschew elab
orate packaging and instead feature slim-line boxes, paper 

Kevin Gore, newly appointed president/ 
CEO of Wamer Music Group's reissue special
ist division, Rhino Entertainment, says that 
while he won't rnle out even h1 ally entering the 
super-premium boxed set market. he doesn't 
see an immediate need to be there. 

"Given the economic times and the value proposition, I 
hesitate to say that we can jus tify that $750-Sl,OO0 cost for 
that one experience," he says. "That consumer is elusive and 
hard to find." 

Legacy says it will produce 1,955 units of•·Tue Genius of 
Miles Davis," in honor of th e yea r that the artist signed with 
Columbia. If Sony manages to sell out its production run, it 
would pull in $2.3 million in reven ue. 

But doing so could prove challenging, considering that the 
individual boxed sets it includes have already sold well. Ac
cording to Nielsen Sound Scan, "The Complete Bitches Brew 
Sessions" has sold 31,000 units in the United States. wh ile 
"The Complete In a Silent Way Sessions" and "The Complete 
Jack Johnson Sessions" have sold nearly 23,000 and 13,000 
units, respectively. All three of those titles carried a list price 
of$49.98, while "The Miles Davis Quintet 1965-'68:TheCom
plete Columbia Studio Recordings." which listed for $129.98, 
has sold nearly 4,000 units. accordi ng to SoundScan. 

Of course, preorders help mitigate manu fachrring risks. 
Another factor to consider is that the list price of the boxed 
sets totals only $679.48, when sold separately. That leaves 
about $519 to cover the cost of the horn case, mouthpiece 
and lithograph, which would nodoubtenable Sony to pocket 
an impressive profit on each sale. 

bl•z For 24/7 retail news and analysis, see 
• billboard.biz/retail. 
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Brand In Hand two on Warner). "Brands today 
have a role in promoting not 
just an image but also m usic." 

window in which to have the 
music on its website. Follow
ing that period, Sei Track's 
own Sei Track Music label 
wi ll release the physica l 
album with d istr ibut ion 
through Sony Music Mexico. 

Mexican Artists 
Embrace 
Corporate 
Partnerships To 
Release Music 

In late 2009, the members of 
Mexican electro/pop group 
Moenla found themselves at 
a crossroads. 

A veteran act with seven al
bums to its name, the group 
was without a label contract 
after stints with BMGand EM!. 
While the Mexico City-based 
trio was a hugely popular tour
ing act, labels didn't view it as 
a hot commodity because it 
didn't sell a lot of music. And 
Moeniadidn't feel like sacrific
ing a large chunk of its ancil
lary touring and merchandise 

revenue to gel s igned. 
So the group's management 

company, the joint venture 
OCESA Sei Track, proposed 
an entirely different strategy: 
look for a brand partner and 
release new music under the 
auspices of that company. 

With backing from Mexican 
beer company Cerveza Sol, 
Moenia recorded a live CD and 
DVD that was given to Sol buy
ers as a gift with the purchase 
of a 15-pack of beer. Sol paid 
Moenia a sponsorship fee and 

Viva Mexico 
Music To Play Big Role In Country's 
Bicentennial Celebration 

For participating music acts, budget can' t compete with 
Mexico's Sept. 15 bicenten- what an A-list artist would 
nial festivities will be more command for a similar con-
about exposure opportunl- cert in the United States. 
ties than pesos. 

The main event in Mexico 
City will consist of a 2 .2-

mile-long parade with 
dozens of floats and three 
stages featuring musical 
performers. The day will cul
minate with pyrotechnics 
and a musical finale in the 
Zocalo main square. While 
ce lebrations will be held 
around the country, all of 
Mexico's broadcasters (as 
well as U.S. Spanish
language TV networks) will 
be focused on coverage of 
events in the capital. 

That WIii provide great ex
posure for artists, even if the 
federal government's talent 

Luis Miguel, for example, 
is marking the occasion with 
three nights at Las Vegas' 
Caesars Palace Sept. 15-18 . 
Still, such stars as Los Tigres 
del Norte and Aleks Syntek 
are slated to perform in 
Mexico City, as are Daniela 
Romo and Lila Downs, who 
will sing from f loats honor
ing different types of Mexi
can music, from danzon to 
ranchero. The parade's mu
sic was composed by noted 
Mexican musicians ranging 
from Caifanes' Diego Her
rera to pop producer Memo 
Gil to EMI Mexico chairman/ 
head of A&R for Latin Amer
ica Cami lo Lara. 
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th e band retains ownership of 
the master recordings. 

More than 100,000 albums 
later-including 30,000 sold 
in s tores with d istribution 
through Sony- Sei Track 
founder Alex Mizrahi felt he 
was onto something. 

" It was a mainstrean1 suc

cess without a label," says 
Mizrahi, whose 18-act roster 
also includes Sony artist Ale
jandra Guzman, rock band 
Motel and s inger /songwriter 
Ximena Sarinana (the latter 
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Buoyed by Moenia's success, 
Mizrahi sought out other part
ncrsh ips,andon Aug. 23, he re
leased new music by Mexican 
popstarBenny lbarraaspartof 
a partnership between Sei Track 
and Coca-Cola 
Mexico. The ven
ture includes a 
I abel, tentatively 
called Happy 
Records, which 
will release 
music down-
I oads exclusively 
on Coca-Cola 
Mexico's we b-

Latin 
Notas 
LEILA 
COBO 

s ite. Two other acts-alt-rock 
group Kinky and newcomer 
Flor Amargo-will also release 
music on the site later th is year. 

Ibarra will initially release 
h is new album, "La Marcha 
de la Vida," exclusive ly on 
Coca-Cola Mexico's home 
page, where fans can down
load the tracks th rough a re
wards program. The dea l 
also includes incorporating 
the artist into an advertising 
camp aign that's still in 
development, product place
ment in vid eos and tour 
s ponsors h ip, with every 
T.barra concert billed as "Coca 
Cola Presents." 

Under the dea l wi th 
I barra, Coca-Cola has an 18-
month window during which 
it can exploit all music con
tent and a 30-day exclusivity 

The Mexico-based company, 
which also has offices in Mi

ami, launched 
in 2002 and later 
joined forces 
with concert/ 
event promotion 
giant OCESA, a 
subsidiary of 
Cl E, to crea te 
the ir cu rrent 
joint ventu re 
company. 

OCESA Sei Track, which 
employs 42 people, signs 
artists to multirights d eals 
tha t cover recordings, pub
lishing, concert promotion 
and booking, and merchan
dising. OCESA Sei Track 
pays its clients advances and 
splits profits 50-50 wi th 
artists once it recoups its in
vestment. For acts with tra
ditional labe l deals, the 
company pockets 25% -30% 
of the profits. 

"Seeing brands beso proac
tive makes me think there is a 
tomorrow," Mizrahi says. "\Ve 
are working toward a self-sus
taining model that doesn't re
quire mul tinational labels to 
develop artists." 

b 
For 24/7 Latin news 

. jz and analyals, see 
blllboard.blz/latln. 

Let's have a parade; LIL DOWNS, seen here at Barcelona's Palau 
de la Mus·1ca in March, wil perform at l bicentennial festivit ies 
in Mexico City. • - . 

nario/' written by 
Syntek and Jaime 
Lopez. The song, 
which fuses pop 
and traditional hua
pango, will be per
formed in several 
different arrange
ments and is cur
rently sold on iTunes. 
But media and fan 
crit icism of the 
song's lyrics (" We 
were born to sing/ 
We were born to 

The official celebration 
will be "more about finding 
memorable moments than 
a commercial opportunity," 
Autonomy Entertainment 
co- founder Adam Burke 
says. His company Is pro
ducing the event with Aus
tra I ia n Ric Birch, whose 
credits include O lympics 
ceremonies in Beijing, Syd
ney and Turin, Italy. 

Burke and his partner Phil 
Green were given wide lee
way to book artists for the 

event under a Mexican cor
poration set up for that pur
pose, lnstantia Producciones. 

The participating artists 
" are doing it for much less 
than they would receive 
elsewhere," Green says. " It 
was a long process getting 
them to understand the 
scope of the event." 

The party includes a theme 
song, "El Futuro es Mi le-

dance") prompted Syntek to 
stop updating hi s Twitter 
account, whi ch has about 
412,000 followers. While the 
composition was a work for 
hire, the composers are still 
entitled to their publishing 
rights under Mexican law and 
stand to collect on the song's 
sales, since the government 
can't profit from its use. 

-Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
.com you've come to expect from BIiiboard-in Spanish. 

Go to billboardenespanol.com. 

l:N ,= 
MTV HITS SELLING ADS 
IN MEXICO 
MTV Networks has begun sell
ing advertising surrounding 
the Mexico feed of its all-video 
channel MTV Hits. The English
language channel has aired 
commercial-free in Latin Amer
ica since 2005. The Mexico sig
nal reaches 2.2 million viewers 
in Mexico, according to MTV, 
which also cites IBOPE ratings 
service figures that show Hits is 
seen by one in five viewers aged 
12-24 at least once per week. 

UMLE EXPANDS 
MYSPACE PROMOS 
Universal Music Latin Enter
tainment has stepped up its 
promotional efforts on My
Space, particularly for its re
gional Mexican and urban acts. 
The label group offered exclu
sive full-album streams of new 
releases by Ivy Queen and Es
pinoza Paz before their respec
tive release dates July 13 and 
Aug. 10, and each garnered 
more than 100,000 streams, 
according to the label. While 
digital retailers often don't 
share conversion rates, UMLE 
has tracked high click-throughs 

to retailers, with digital down
loads accounting for 10% of 
first-week sales for Paz's album 
"Del Rancho Para el Mundo," 
compared with 3% during the 
debut week of Paz's last a l
bum. UMLE premiered Don 
Omar's new sing leJ "Danza 
Kuduro," on MySpace last 
week and wil l debut Akwid's 
full album, which goes on sale 
Aug. 24, on the social network. 

DON OMAR BOWS ON 
DIGITAL SONGS LIST 
After weeks of little movement 
in the upper rungs of Bill
board's Latin Digita l Songs 
chart, Don Omar's new single 
"Danza Kuduro," featuring Lu
cenzo, bows at No. 10, thanks 
to debut-week sales of nearly 
3 ,000 downloads, according 
to Nielsen SoundScan (see 
chart, page 39). The track is 
the fi rst single from Don 
Omar's upcoming Machete 
release, "Don Omar Presents 
Meet the Orphans." The track 
has yet to enter the Hot Latin 
Songs airplay chart, an indica
tion of Don Omar's online mar
keting strength. 

Reporting by Ayala Ben-Yehuda 

and Leila Cobo. 
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Coming clean: 
BOUNTY KILLER 
at Sumfe-st in July. 
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sion of the Beatles' "Let It 

Be" (Adidjahiem/Notnice) 
and Bounty Killer's own 
"Mi Tired" (Romeich) . 

"My nation is going 
backward," says Bounty 
Killer, aka Rodney Price. "So 

instead of prostituting my 
fans by singing foolishness, 
it's time to enlighten and 
educate. 1 think they will 
embrace my transition." 
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GLOBAL BY PATRICIA MESCHINO 

MONT EGO BAY, Jamaica-With reputed drug king
pin Christopher " Dudus" Coke finally in custody and 
Jamaica's state ofemergency officially over, many dance
hall stars are also turning their backs on the violent 
lyrics that have characterized the genre in recent years. 

The trend has been bubbl ing under the surface s ince 
before the state of emergency but received i ts biggest 
boost in late July at Jamaica's 35,000-capacity Reggae 
Sumfest festival. when veteran dancehall star Bounty 
Killer- best-known for blood-spattered anthems like 
"Coppershot" (Uncle T/VP) and "Gun Down" 
(Jammy's/VP)-publicly renounced violent lyrics. 

Other artists have followed suit, with popular Ja
maican radio stations like Irie FM, Fame 95 FM and 
Hot 102 FM spinning "conscious" anthems from for
merly gangster-friendly artists, including Mavado's 
"Change Right Now" (Di Genius), Vybz Kartel's ver-

That transition will be 
heard in full on his next 
album, "Anger Manage
ment," due in early 2011 
in the United States on 
New York-based ind ie VP 
Records. VP director of 

A&R Neil "Diamond" Edwards is convinced it won't 
harm Bounty Killer's commercial potential. 

"He's balanced commentaries with hardcore tunes 
before," Edwards says, •so his real fans will accept it." 

Bounty Killer's best-selling U.S. album is 1996's "My 
X perience" (VP), which has sold 141,000 copies, accord
ing to Nielsen SoundScan. While Shaggy and Sean Paul 
racked up huge international success in the '90s and 
'00s, dancehall's reputation for violent, homophobic 
and sexually explicit lyrics has made crossover success 
more difficult in recent times. That's led some to sug· 
gest the current conversion may have more to do with 
financial concerns than social consciousness. 

"There's pressure throughout society fo~ artists to 
clean up their music so I hope their changes are gen
uine." says Tony Rebel. promoterofJanuary's 20,000-
capacity conscious reggae festival Rebel Salute in St. 

Elizabeth, who says he will consider true converts for 
slots at future festivals. 

Others, however, insist the 80 deaths resulting from 
the authorities' attempts to capture Coke (Billboard, 
June 26), plus the May murder of O'Neil Edwards of 
dancehall trio Voicemail, have contributed to a gen
uine change ofheart from local acts. 

"Artists must cater to the demands of the populace," 
says Ainsworth "Big K Higgins, senior presenter on 
Irie FM . "And there is dearly an outcry: We need a 
b reak from the violence." 

Graphic sexual content is also off many artists' lyri
cal agendas after a 2009 clampdown by the Jamaica 

Broadcasting Commission. And many are hopeful the 
new, cleaned-up approach could lead to increased com
mercial opportunities, at home and abroad. 

Kacy"G C ity" Rankine, promoterofthe New Jersey 
Reggae Festival, held Aug. 15 at Newark's Edison Park 
Complex, says his event struggled to book dancehall 
artists after Bounty Killer, Mavado and Beenie Man 
had their U.S. visas suddenly revoked March 31. 

·we don't know why these artists' visas were seized,· 
Rankine says . "But singing positive lyrics can only 
help get them back." 

Back in Jamaica, Diageo-owned beer brand Red 
Stripe returned as a Sumfest sponsor in 2010-a deal 
worth $150,000, according to the festival. Red Stripe 
withdrew as a sponsor in 2008, citi ng disapproval of 
"performers who propagate violent, antisocial lyrics." 

Now, however, JomoCato-Red Stripe head of mar
keting for Northern Latin America and the Caribbean
says the constructive atmosphere at this year's festival 
"signals a new day for dancehall." 

"If we continue to make positive music," he adds, 
"our artists will receive positive reactions at home 
and abroad." 

IHQltt, BY RICHARD SMIRKE and AHIR BHAIRAB BORTHAKUR J runs through the heart oflndia. dia-will also boost U. K. music 
in the subcontinent . 

India Gets 'Louder' 
While few alternative acts 

have played India, Nair cites 

OMI.:s promotion of six Indian 
shows in December 2009 by 
U.K. alt-folk acts Mumford & 
Sons and Laura Marling as proof 
of the genre's growing popular
ity. Those gigs, in venues rang
ing from the 200-capacity Pune 
High Spirits to the 700-capacity 
Mumbai BandraAmphitheatre, 
generated an "incredible" reac
tion, Nair says. "Alternative rock 
in India has passed its adoles
cent phase," he says. 

;'India can be a country where 

there are obstacles in the way," 
says Adam Pushkin, British 
Council head of arts and creative 
i n dustries for India and Sri 
Lanka, who says the agreement 
will assist U.K. companies in 
navigating India's notoriously 
labyrinthine bureaucracy. 

Veteran U.K. Manager Teams With Mumbai 
Promoter For Alt-Rock Festival 
The team behind India's 
first alternative rock festi
val hopes the event will help 
the genre gain a Foothold in 
the Bol lywood-dominated 
subcontinent. 

The 20,000-capacity NH ? 
Weekender will take place Dec. 
11-12 in the Western Ind ia city 
of Pune, with tickets cost ing 
£20 ($31) per day. Although its 
lineup remains to be announc
ed, organizers promise a 40-act 
bill com prising "big name" 
artists from the United King
dom, l ndia and North America 
and hope to establish it as an 
annual event. 

U.K.-based a rtist manager 

Stephen Budd, co-founder of 
HMV-0wned Supervision Man
agement-which represents 
Franz Ferdinand and Kaiser 
Chiefs-and Vijay Nair, man
aging d i rector of Mumbai
based promoters and artist 
management company Only 
Much Louder (OML), came up 
with the idea for an l ndian alt
rock festival. 

The British Council brought 
Budd to Mumbai in May 2009 
to judge its international young 
music entrepreneur award, 
which Nair won. That night, the 
pair went to the 500-capacity 
Blue Frog club to watch a 
packed gig by New Delhi-based 

alternative act Indigo Children. 
"It suddenly dawned on me,• 

Budd says. "There was enor
mous interest in rock and indie 
music, which really wasn' t 
being catered to in India." 

Their fi rs t attempt at the 
event-originally branded the 
Holy Cow festival and scheduled 
for February-was postponed 
due to problems with its pro· 
posed site in Bangalore. But the 
team plans to raise awareness 
for the new festival by staging 25 
NH7-branded gigs, featuring 
U.K. and 1 ndian acts, in l 2 ln

dian cities between Oct. 1 and 
Dec. 19. NH 7 derives its name 
from National Highway 7, which 

Domestic English-language 
alternative acts l ike Them 
Clones and Pen tagram, both 
signed to OM L's label Counter 
Culture Records, are starting to 
build a local touring circuit in 
the subcontinent's major cities, 
Nair says. Pentagram has sold 
7,000 copies ofits 2007 album, 
"Ifs OK, It's All Good," accord
ing to the label- a decent tally 
in a market where Bollywood 
accounted for $ 135 million of 
the total $174million recorded
music market in 2009, accord
ing to trade group the Indian 
Music Industry. 

Meanwhile, executives hope 
the new "cultural agreement" 
between Br iti sh a nd Indian 
governments-signed July 29 
during U.K. Prime Minister 
David Cameron's visit to In-

However, the re aren't a ny 

contractual obligations for ei 
ther side, and Achille Forler, 
managing director of New 
Delhi-based Deep Emotions 
Publishing, suggests such 
agreements usually have "no 
lasting impact because they 
are administration-driven, not 
industry-driven.• 

Foder also notes that an agree
ment with national government 
will not help when most "un rea
sonable administrative and fis
cal obstacles to the organization 
oflive events" occur at the local 
government level. 

But Budd remains optimistic 
that a successful NH? will en
courage more booking agents 
to include India on their tour
ing schedules. 

"Jt may not bring in the same 
money as, say, Australia," Budd 
says. "But as a stop-off. you can 
break even and have artists open 
upa new market that's growing 
rather than diminishing." •••· 
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FRANCE ROLLS 
OUT'THREE 
STRIKES' PUBLIC 
INFORMATION 
CAMPAIGN 
HADOPI, the independent 
agency in charge of 
implementing France's 
"three strikes" anti-piracy 
law, has launched a public 
information campaign 
about the new law. The 
agency has distributed 
more than 500,000 
leaflets this month 
explaining that it will issue 
two warnings to persistent 
infringers before referring 
their case to a judge. The 
judge can order t hat their 
Internet access be 
suspended after the third 

offense and fine them 
€1,500 ($1,900). HADOPI 
hasn't yet disclosed when 
it will begin sending 
warning letters. 

LIVE NATION 
TAKES U2, JAY·Z 
DOWN UNDER 
Newly launched Live Nation 
Australia's first assignment 
is a big one-the upcoming 
U2 360° tour, which will 
head Down Under in 
November, with special 
guest Jay-Z. U2 will play 
Auckland, New Zealand's 
Mount Smart Stadium Nov, 
25, then move on to 

Australian open-air venues 
in Melbourne, Brisbane and 
Sydney before concluding 
Dec. 18 at Perth's Subiaco 
Oval The shows are 
p roduced by Live Nation 
Global Touring in 
association with Michael 
Coppel Presents and Live 
Nation Australia. Live 
Nation Australia is based in 

Melbourne and opened for 
business July 1. 

EMIBUYS 
DIGITAL STORES 
EMI Music has acquired 
London-based Digital 
St ores, a European online 
retail service p rovider for 
artists and brands. CEO 
Russel Coultart and his 
team will join EM l 's 
merchandise division, 
which includes retail music 
and entertainment merch 
d istributor Loudclothing. 
The move by EMI is 
designed to strengthen its 
merch and direct-to· 

consumer services to 
artists. Digital Stores will 
continue to be based in 
North London. Term s of 
the deal weren't disclosed. 

Reporting by Lars 
Brandle, Andre Paine 
and Aymeric Pichevin. 
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NIPPON EXPRESS 
TV Appearances, Retail Discounts Help 
Universal Music Stars Score In Japan 

TOKYO- Universal Music artists Lady Gaga, 
Taylor Swift and Justin Bieber are offering fresh 
hope that international releases can still achieve 
blockbuster sales .in Japan. 

According to SoundScan Japan, Swift's album 
"Fearless" has sold 115,000 unjts in Japan since 
its June 2009 release, wi th the "platinum edi
tion" of the album peaking in March at No. 22 
on the Billboard Japan Top Albums chart. Since 
its release May 19, Biebcr's "My World• has sold 
52,000 and peaked at No. 3 on the album chart. 

Gaga's ''The Fame," "The Fame Monster" and 
"The Remix" have sold a combined 700,000 
s ince May 2009. That would make the various 
edi tions of "The Fame" the best-selling debut 
album in Japan by an international artist since 
Avril Lavigne's "Let Go" (BMG Japan) in 2002. 
That album has sold 1.3 million uni ts, accord
ing to Sound Scan Japan. 

Those results suggest Japan may be redis
covering its taste for international re pertoire, 
which has been accounting for a declining 
share of the Japanese music m arket. In terna
tional titles accounted for 22% of music ship
ments by trade value in 2009 and 2008, down 
from 26% in 2005, according to the Record In
dustry Assn. of Japan . The overall market's 
value fell to ¥249.6 billion ($2.8 billion) in 

2009, down 16% from the prior year. 
Universal helped spark early interest in Lady 

Gaga, Swift and Bieber through a price-cutting 
deal with Tower Records Japan. "\Ve worked with 
Universal to initially offer their import CDs at 
the low price of¥1,500 [$17.50]," Tower sales 
promotion manager Yoshifomi Watanabe says. 
''This way we could build a fan base for them." 
Retail prices for domestic releases generally start 
at ¥2,700 ($31 .. 60). 

Media appearances also played a key role in 
generating sales, according to Kimi Kato, man
aging director of international at Universal Music 
Japan. "!twas crucial forus to bring these artists 
to Japan at the right time to promote their re
leases," he says. 

Gaga, for example, performed Japanese con
certs in April, but her first visit came 10 months 
earlier, with June 2009 appearances on NTV's 
influential "Sukkiri!" morning TV show and lead
ing music programs "Mezamashii TV" on Fuji 
TV and Asahi TV's "Music Station." 

Universal followed the TV bl itz with efforts 
to drum up print media coverage of the artist. "I 
wanted to get Lady Gaga's face in front of peo
ple who wouldn't normally see it," Universal 
product manager Masaya lnokuchisays. "Gaga's 
strong image allowed us to get her fashion and 

I see trees of green. .. red roses too. 
I see them bloom .. for me and you. 
And I think to myself ... 

What a wonderful world. 

THE SONGWRLTERS GUILD OF AMERLCA MOURNS THE PASS LNG 
OF ITS FORMER PRESIDENT AND SONGWRJTING LEGEND 

GEORGE DAVID WEISS 
APRIL 9, 1921 TO AUGUST 23, 2010 

HIS WORK.MADE OUR WORLD 
AMORE WONDERFUL PLACE 

HE WILL BE MISSED. 

n lm 

ll1i1 Pmley 

Like a river flows surety to the sea. .. 
Darling :£J it gee; ... 
Some things are meant to be. 
Take my hand ... take my whole life too ... 
For I can't help falling in love with you. 
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gossip magazines.· Those in
cluded a July 2009 spread in 
leailing fasruon monthly ViVi, 
which claims an average cir
culation of about 450,000. 

While Gaga f1 rst attracted 
attention in Japan with her 
outlandish sense of fash ion, 
Kato says that "then they lis
tened to her music, and its ac
cessibil ity and pop na ture 
hooked people." 

Universal also care fully 
planned h igh-profile TV and press appearances 
during Swift's and Bieber's initial visits. 

To coincide with Swift's February promo jaunt, 
Universal also ran promotional campaigns with 
local companies ranging from mobile music store 
RecoChoku to Tokyo's Ritz Carlton Hotel. In June, 
the latter offered couples holding their wedding 
ceremonies at the hotel with a" Love Story" wed
ding cake to promote Swift's then-current single. 

Universal also translated Swift's online jour
nal for local fans. "We targeted young girls," Uni
versal product manager Eri Sasano says. "These 

Sign here p lease: JUSTIN 
BIEBER at Tower Records 
in Tokyo in May; inset: 
TAYLOR SWIFT arrives at 
Narita International 
AlrpOrt in February. 

campaigns were successful 
in creating a romantic image 
for Swift, allowing girls to 
identity with her beyond the 
language barrier." 

Swift recently returned to 
Japan to play the Summer 
Sonic Festival in Osaka Aug. 

7 and in Tokyo Aug. 8. 
The third wave of Universal's Japanese assault 

came thjs May with Bieber. "The unique part of 
Bieber's campaign is his image as the 'Prince of 
Twitter,' " Universal Japan product manager 
Kyoto Asaka says, noting that Universal trans· 
lated his tweets in to Japanese through a sepa
rate Twitter feed. 

In Bieber's case as well, TV appearances were 
m ,cial to generating buzz around the teen heart
throb. In Japan, Universal's Kato says, "TV is es
sential for that." 
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Rachelle 
Frl edllla~.---,...._..,,, 
The.c6-CEO of the New York 
retail institution talks about its 
continued commitment to CDs 
and vinyl sales. 

Every town in America has a unique, one-of-a-kind retailer. In New York, that store is J&R 
Music & Computer World. 

Located downtown across the street from City Hall and taking up nearly an entire block 
of Park Row, J&R was founded in 1971 by Joe and Rachelle Friedman as a consumer electron
ics store. Within months, the couple began selling music and through the years, the store grew 
in size and breadth of product selection. It's now an electronics superstore that takes up 
300,000 square feet of retail and warehouse space. 

J&R also runs a successful onllne store, with an Internet fulfillment operation and 
store warehouse in Queens. While company executives decline to reveal revenue, Bill
board estimates J&R generated total sales of about $300 million in 2009, of which 
about $10 million-$15 million was music. 

Even as it expanded into computers, cameras and home appliances, J&R never pulled 
away from its original interest in selling music. With the demise of Tower Records and Vir
gin Megastore, It Is New York's last remaining music superstore, with more than 200,000 
active SKUs. "There are the big-box stores," says J&R president/co-CEO Rachelle Fried
man, who still owns the business with her husband. "But they don't carry the selection 
that a real music customer expects." 

Rachelle Friedman also serves as chairman of the National Assn. of Recording Merchan
disers. With J&R approaching its 40th anniversary in 2011, Billboard sat down with her to get 
her take on the state of music retail In general and J&R in particular. 

As other large retailers scale back 
floor space devoted to music, 
why hasn't J&R done the same? 
Music is part of our lives. No mat
ter how many people b uy i t, they 
st ill want to hear music. We have 
to continually change our s tore to 
make it more exciting to cus• 
tomers. [Labels and distributors] 
are a lot more appreciative of indie 
retailers than before a nd real ize 
that even though we don't move 
giant numbers that big-box guys 
do, we are still the tastemakers who 
push new, up-and-coming artists 
and are still very supportive. 

Some critics have suggested 
that record labels should have 
responded sooner to consumer 
demands for lower CO prices. 
That is probably trne, but you don't 
know. We a re selling deluxe pack
ages and that's even more expen
sive. I think prices have come down, 
which is very important. The indus
try still has the music aficionados 
who buy the obscure stuff. but they 
lost the consumers who make mil
lion-selle rs. We have so many dif-

ferent people from other countries 
and all these tourists. They bring a 
suitcase- they shop and fill up a 
suitcase with CDs. There is s till a 
consumer for CDs. 

Do you agree with criticisms 
that the majors were too slow 
to embrace digital sales? 
In h indsight, maybe yes, but atthe 
time, who knew that piracy would 
take over> 

How do you t hink labels are 
managing the transition from 
CDs to digital downloads? 
[CD sales) aren't as big a business 
a s they used to be . But even a 
smaller business is still a huge 
business. I hope they don't do what 
they did with the LP. \Ve were still 
selling an awful lot of LPs when 
they cut them out. We never gave 
up on it, and we were the last ones 
to have a huge selection. But now 
it's great again. We have a lot of 
customers who come in and buy 
two of everything on vinyl because 
they want to have one sealed and 
one to play. 

W hat d o you make of the con
tinued growth in vinyl sales? 
We were tallcing about vinyl years 
ago. I jus t had the CEO o f Pana· 
sonic here in my-office and h e said, 
"All of these years, you were one 
o f the biggest purch asers of our 
turntables and we always scratched 
our heads, wondering why you are 
selling so many." I t's because so 
many people still love vinyl and 
don't wan t to give up their collec
tions . Now, it's even more so be
cause there is new vinyl coming 
out, and then you have the USB 
turntable, which really changed 
the industry because you can ac
tually bum your vinyl and listen to 
your music on your iPod as well. 
We are selling both types of turnta
bles now. 

Will J&R ever launch a digital 
download store? 
If you can find a way to make a 
profit, give me a call. \Ve do keep 
looking at it. Even iTunes, don't 
forget, really m akes money off 
thei r iPods. Of course. it is a ter 
rific service. 

Unlike other big retailers, which 
grow by rolling out a store formula 
across different locations, J&R has 
spawned new lines of business at 
the same location on Park Row. 
What's your latest venture? 
We just went into the musical in
strument business about a year 
ago and that has been fantastic. It's 
been l ike going back into the elec· 
tronics business in the 1970s. Ven
dors are very protective of the small 
retailer. They have very old-fash
ioned ways of doin g business and 
in a way it's charming. 

We have 10 stores on this block 
and have another J&R-b randed 
store at Macy's on Herald Square. 
They would like us to go into other 
stores, but I like New York. If we 
have to expand, we do it on the Web. 

Best Buy, which has put almost 
every other electronics retaller 
in the country out of business, 
has been opening new loca
tions in Manhattan. 
Being in the business for close to 40 
years, we have seen the big chains 
come and go. [Best Buy is] a very 

strong and wonderful company, 
with a terrific store. But we are very 
different. We are an indie store and 
we know our customer. We are nim• 
ble and change things quickly. We 
have live mus ic even ts or in-store 
sign ingsaboutoncea week. \Ve have 
a "lunch and learn" seri es, where 
people come and learn how to use 
their new gizmos. They don't have 
to buy from u s but we encourage 
them to and give them a coupon. 

The Sept. 11 World Trade Center 
attacks hurt all downtown busi
nesses, Including J&R. How's the 
area raring economically? 
We were closed for six weeks be
cause they used our store as a com
mand center. \Ve lost everything 
at the time. Store volume was im
pacted severely and still is. There 
are still 60,000 fewer people work• 
ing in lower Manhattan, bu t it has 
become a lot more res idential. 
Customers started coming in fo r 
coffee makers, heaters and air con• 
ditioners, so we put in a house
wares department. 

Because of the reconstruction 
work at ground zero. sometimes 
you go up one street and the next 
time a customer comes that street 
is closed. We used to get a lot ofbusi
ness from Chinatown because Park 
Row extends in to that neighbor
hood. But they closed it off, so you 
can't come th rough the re by car. 

It's been challenging but I amop· 
timistic because some of the build
ings are finally going to go up. Conde 
Nast is moving here and Bank of 
America is thinking about locating 
here. They are building a big [pub
lic transit] center he re, which will 
really help. When ground zero gets 
rebuilt, it will be an amazing area. 

But it sounds like t hat wi ll still 
be f ive to 10 years away. 
It is, but J&R will still be here. 

CD sales aren't as big a business as they used to be. 
But even a smaller business is still ah u~e business. 

Ihopetheydon'tdowhattheydid with the LP. 
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Ma'roan 5 's Glossy, Blue-Eyed Pop-Rock Has Ea1'"ned It Huge 
Airplay And Success, If Not 'Phe Respect It Feels It Dese1·ves. 
Ente1· '.1lfutt' Lange, Faniously Eccentric Supersla1· Producet·. 
Can lie Transform Jttla1·oan 5 Froni lt'1ere Ilit11iake1·s Into 
Rock Sta:rs? By Mikael Wood 

The hunger artists: Maroon S's 
MATT FLYNN, MICKEY 

MADDEN, ADAM LEVINE, 
JESSE CARMICHAEL and 

JAMES VALENTINE (from left). 

A 
dam Levine doesn't want to sound like he's 
complaining. He recognizes that Maroon 
5, the Los Angeles-based outfit he's led for 
the better part of a decade, has consistently 
enjoyed the kind of success most bands 
only dream of: millions of albums sold, 

multiple Grammy Award wins. Yet on the eve of the release of 
Maroon S's third studio album, "H ands All Over" (due Sept. 21 
from A&M/Octone), Levine can't help but gripe a li ttle. 

"The general perception of our band," he says, "still 
needs work." 

The 31-year-old frontman is talking about an image issue 
that's dogged Maroon 5 since the group's earliest days, when 
it broke out with the sleek top five single 'This Love." ''On paper 
we're really no different than any other rock band." he says. 
"We're a group of guys who've been friends for years who write 
songs and release them. But there's definitely this strange dis
connect over who we are and what roles we play in making our 
music." Levine remembers once catching wind of a rumor that 
Maroon 5- which also includes guitarist James Valentine, key
boardist Jesse Carmichael, bassist Mickey Madden and drum
mer Matt Flynn-started out as a boy band. 

"I have to admit that's very frustrating for me," he says. "I 
do a lot of work and write the lion's share of our music. As much 
as the band plays a h uge role in helping me put it together and 
writing certain parts, it's all done in-house. No one has ever 
written a note forthis band who wasn'tin the inner circle. I'm 
not sure people know that." 

It's suggested to Levine that per haps what foels the misun
derstanding about Maroon 5 is his place in young Hollywood's 
glittery firmamen t. "That's probably true to a certain extent," 
he aclmowledges. "I do feel like if 1 had long, shaggy hair and 
wore a hat with a feather in it and refosed to do interviews I'd 
probably have a differcnl reputation. llut I look k ind oflike an 
architect, so people get confused. I upset their rock'n'roll norms." 

Those architect looks aren't all that upsetting to people's 
rock'n'roll norms. Maroon S's music, a constantly undulat
ing m ixture of rock, soul, funk and pop, does the job pretty 
effectively as well. 

·'We've always gone through diffe ren t stylistic phases ever 
since we started playing music together in seventh grade," says 
Carmichael, who formed a group called Kara's Flowers with 
Levine, Madden and original Maroon 5 drummer Ryan Du
sick when they were still students at L.A.'s Brentwood School. 
(That group released an album on Reprise in 1997 before mor
phing into Maroon S with the addition ofValcntine; Flynn re
placed Dusick in 2006.) "One day it'd be Green Day meets 
Fuga2i, then the next Oasis meets th e Black Crowes," 
Carmichaelcontinues. "It was all over the place, just anything 
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Before they were stars: Kara's 
Flowers in 1997. From left: 

MICHAEL'MICKEY' MAOOEN, 
JESSE CARMICHAEL, RYAN 
OUSICK and AOAM LEVINE. 

we felt like writing. And that's still the way it is." 
"It's the difference between Nirvana and Prince," Levine adds. 

"Nirvana is awesome but you sort of know what it is. Whereas 
with Prince it's brilliant but you're not sure what's going on. 
You're like, 'What the fuck is this ?' It's a little more abstract: 

The follow-up to 2007's "It Won't Be Soon Before Long" 
(which has sold 2.1 million copies, according to Nielsen Sound
Scan), ·'Hands All Over" hardly nails down that abstraction: 
Lead single "Misery" is an uptempo disco-rock number streaked 
with t rebly Nile Rodgers-style guitar, while "Stutter" rides a 
stomping glam-pop groove. Elsewhere, " Don't Know Much" 
exudes a dusty retro-soul vibe and the rootsy "Out of Goodbyes" 
features a cameo by lady Antebellum. Still, Levine says, there's 
a focus to the new set that eluded the band last time out. 

"Coming off a massively successful first album, I think we 
couldn't help but be trapped in our own heads on the second 
record," the singer says. ("Songs About Jane," Maroon S's 2002 
debut, is at 4.7 million copies sold.) "\Ve worked \vith a lot of dif
ferent producers; there were a lot of cooks in the kitchen. All the 
songs were good, but there was no central thesis behind the alb um. 
It was more just a collection of songs we recorded ,vith people." 

For" Hands All Over"- which will arrive in a standard 12-
track edi tion, as well as a deluxe package with five addi tional 
songs- the band elected to h ire a single producer, Robert 
John "Mutt" Lange, a choice that A&M/Octone president 
James Diener says emphasizes Maroon S's identity as a "very 
successfol mains tream pop act that writes and performs its 
own material." Diener calls the record a reminder of the days 
when the Police, fleetwood Mac and the Eagles ruled the top 
40. "With a lot of the pop records flourishing in the market
place today, it's more of a producer's medium than an artist's 
medium." he says. "Maroon 5 is a musical alternative to that.· 

Jordan Feldstein, the band's manager at Career Artist Manage
ment, says the time was right to recruit Lange, who's best-known 
for his mul ti platinum work with AC/DC, Def Leppard and his 
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ex-wife, Shania Twain. "He's been able to take bands who've al
ready had success to another level, where they really make their 
most pivotal and classic records," he says. "I think Mutt saw in 
the band a lot of potential as songwriters and musicians." 

"He really felt that the group was poised to make a career 
album." Diener adds. •They made an impression on Mutt when 
they met him , and he realized that the band's ambition matched 
his own. Artists always say, 'Every song has a place on the record,' 
bu tit doesn't always happen. To have 11 or 12 songs and each 
one be worthy enough to release as a single or an emphasis 
track, that's always been Mutt's methodology. I'd imagine it's 
difficult to find an artist with an equivalent determination." 

"He helped make the songs more straightforward," Levine 
says of the Mutt Lange experience, which found Maroon 5 trad
ing L.A. for Switzerland, where the reclusive producer oper
ates his studio on the shores of Lake Geneva. (Lange declined 
requests for an interview.) ··what we do is very simple, and he 
helped us narrow i t down .1 little bit and make it more cohe
sive. He said, 'Listen, you guys need to make sure you're writ
ing the best material you can.' He pushes you hard. It made 
me realize that no one has ever really pushed me before. He 
was the first guy who was unafraid to say, 'This isn' t good 
enough. Try again.' • 

The singer remembers presenting the album's title track to 
Lange. "He said, 'I like the <I rums and the riff; strip it down to 
that and start over.' T wanted to tell him to go fuck h imself, but 
I d idn't. I started over, and then a new, much more amazing 
song came out." 

"It wasn't always fim," Carmichael admits. "For sure, there 
were moments that required you to bang your head up against 
the wall. But I like to think that all the energy and the time and 
the effort we put into the songs translates into something that 
has the ability to affect somebody." He laughs. "Adam got in to 
a Twitter fight recently witih Deepak Chopra about a tweet of 
Deepak's where he said something like, 'All true good work 

Where's Mutt? MAROON 5 
spent summer 2009 
recording its new album 
,n Vevey, Switzerland. 

flows effortlessly.' And Adam was like, 'That's not true, bro. 
Some work requ ires serious blood, sweat and lea rs.'" 

"Mutt got some amazing stuff out of the band," says 
Mike Shipley, who mixed "Hands All Over" and has worked 
with Lange for more than 30 years . "There are some phe
nomenal vocals from Adam, and the musicianship and 
songwriting hi t a new level all the way around. Everything 
was just upped." 

Despite that insistence on Lange's brand of sonic perfection, 
Sam Farrar of Phantom Planet, who co-wrote" Misery" with Levine 
and Carmichael, says •Hands All Over" returns to •the everyday
person vibe they had on the first album." "It Won't Be Soon Be
fore Long" presented a slicker image, with the musicians wearing 
tailored suits and precision-crafted haircuts. "They're back to hav
ing fun, acting like college students," Farrar continues. "People 
like that. We want to put artists on a pedestal, but we also want to 
relate to them, and I think this record gets back some of that.• 

"The aesthetic on the second album was maybe a little inac
cessible," A&M/Octone executive VP/head of promotion Ben 
Berkman says. "But now I think they've got that thing where 
actors hit their 30s and they're actually hipper and hotter than 
ever. Think about how young girls freak out about Brad Pitt. I 
th ink Adam's kind of becoming that guy." Berkman spoke to 
Billboard from Miami, where the band had just completed an 
in-studio Q&A with listeners of that city's top 40 station WHY!. 
"Tt was a huge success," he says, "and it defin itely represented 
the young end of the station's audience.'' 

Showcasing the humans behind the hits is central to the roll
out of" Hands All Over." Last month Fuse televised a concert the 
band played at New York's Beacon Theatre, "and we used that as 
an opportunity to do an old-fashioned junket," Berkman says. "\Ve 
brought in a lot of programmers and took them to dinner and the 
show and then to a party with the band. And that wasn't to stroke 
their egos. !twas about, 'Hey, guys, you may not remember how 
many big songs this band has and how unbelievable ihey are live, 
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so we want you to see it for yourself ' All I heard all night was, 
'Dude, we forgot how exciting Maroon 5 is.'• 

Berkman admits he faced initial resistance getting the band 
back on top 40 radio following the three years since" It Won't 
Be Soon Before Long." "There's been some skepticism from 
PDs who are unsure how to program 'Misery' in a set with 
Ke$ha and Jason Dcrlilo and Lady Gaga," he says. "Or who 
are unsure if they even want to." 

"Maroon S presents a big challenge to cert.un rhythmic
leaning pop stations that are used to playing club-oriented 
records," Diener adds. "But once the records do go on, they 
seem to stick out like a sugar-coated sore thumb. If we can 
get them to take a chance- and it seems odd to say 'take a 
chance' with an act that's sold 10 mill ion records-the band 
does connect, which suggests that maybe the audience has a 
thirst for more variety than stations are inclined to presume.• 

"Misery" is No. 19 on the Billboard Hot 100, and follow-up 
track"Give a Little More" debuts at No. 86 this week. "All that 
skepticism eventually went out the window," Berkman says. 
''And those people who were l ike, 'Yeah, we're not sure,' be

came converts. Radio needs hits from stars, from bands peo
ple know. You look at the chart r ight now and it's like, 'Sure, 
this artist has hits, but does anyone know who he is?' Every
one knows who Adam Levine is.• 

To keep the band's profile high, Feldstein says the act will 
be on the road for much of the next year. Its current U.S. 
headlining tour hits Indianapolis Sept. l, after which a break 
is planned for promotional duties around the album's re
lease next month; another round of American shows begins 
Oct. 6 in Santa Barbara, Calif. Next year the band will play 
Europe, the Middle East, Asia and Australia, then head back 
to the States for another run, according to Feldstein. Release
week TV engagements are scheduled for "Today,'' "Late Show 
With David Letterman," "The Ellen DeGeneres Show,'' 
"Jimmy Kimmel Live!," "Chelsea Lately" and "Tavis Smiley." 

The message throughout these appearances' That not un
l ike Blondie 30-something years ago, Maroon 5 is a band. "Ifs 
the reason we make a point of having them do some sort of 
performance in their videos," Feldstein says, "and why their 
Rolling Stone cover had all five members on it, and why we've 
never gone out to the third-party writers du jour. We've reaJly 
tried to maintain the idea that this is a self-contained unit." 

New York Times music critic Jon. Caramanica says h iring 
Lange should help get that point across, though not neces
sarily to the broad base that Diener and Berkman say they're 
court ing. "It's been a while since Mutt Lange had a real trade
mark sound that people got behind,• he says. "So to go back 
and choose him, rather than choosing someone more of the 
moment, that to me is a real s ignifier to AOR fans, people 
who are into late-'70s/early-'80s stuff. You're basically send
ing a smoke signal to that audience: 'We like what you like. 
We like the songs that you like. We're interested in being a 
band that's like the bands you used to like. ' • 

If that turns out to be the case, Feldstein acknowledges that 
there are certain advantages to Maroon S's i n-betwecn status 
among younger listeners. "I don't think our fan base minds 
if we license music," the manager sa ys." Kings of Leon didn' t 
l icense their music to 'Glee,' but we can do stufflike that and 
reach people we might not normaJly reach." 

However far "Hands All Over" goes toward solving Maroon 
S's perception problem, Levine feels the band's longevity is 
already beginning to pay off. "You get to a point where you 
can outlive your criticism, and I think we're starting to turn 
that corner now,'' he says." People are saying, 'Wow, this isn't 
a flash in the pan- this is a band that's been around through 
other bands' rising and falling.' 

"At the end oft he day it's about whether or not the music 
resonates wi th people," he continues. "Are people showing 

up to our concerts' Are they buying our records? That's all 
that matters." 

King Diamond 
For four decades, Mutt Lange has 
been among the most successfu I 
and sought-after producers in the 
world. Here are Lange's top 10 best
selling albums in the United States. 

-KEITH CAULFIELD 

1. AC/DC, "Back in Black" (1980) 

2. Shania Twain, "Come on Over" 0991) 

22 times platinum 

15.Smillion ----
3. Def Leppard, "Hysteria" (1987) ll times platinum 

4. Def Leppard, "Pyromania" (1983) 

5 . Shania Twain, "The Woman in Me" 0995) 

10 times platinum 

7.6milllon 

6. AC/ DC, "Highway to Hell" (1979) ltimesplatinum 

7. Foreigner, "4" (1981) 6 times platinum 

8. Shanla Twain, "Up!" (2002) 5.4mllllon ------
9. Shania Twain, "Greatest Hits" (2004) 4million 

10. (tie) AC/DC, "For Those About to Rock We Salute You" 0981) 
Cars, "Heartbeat City" (1984) both 4 times platinum 

Source: Nlelsen SoundScan. Albums released p revious to 1991 arerankedby their 
sal~ certihcauon award level by the- RIAA. 
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On The Eve Of 
His New Album 
Big-In-England 
Producer/ Artist 

MARK RONSON 
Tries To Figure Out 

How To Replicate 
That Success 

Here At Home 
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At the age of 34, 
Mark Ronson already knows 

what his epitaph will read. 
It's not that he's a morbid 
guy; he's just wryly aware 

of his musical legacy. 

"At the end of the day, it will say 'producer' 
before it says 'artist,' "says Ronson, who has 
released two solo albums but is best-known 
for h is h1mtable and production skills. "I was 
once known as a DJ and that will stick forever. 
I will always play in the dance tent at a festi
val-i t doesn' t matter if I start making polka 
or classical mus ic." 

Ronson's flashiest achievements-his pro
duction work with Lily Allen and Adele, h is 
2009 "Britain's best dressed man" trophy cour
tesy of GQ and the throwback vibe of Amy 
Winehouse's "Back to Black," which helped 
h im earn the 2008 Gra mmy Award for pro
ducer of the year-have pigeonholed him as a 
stylish DJ who makes stylish, U. K.-friendly 
beats. The Brooklyn-based artist doesn't care 
if that perception never changes. but th ird 
album "Record Collection," hitting the Un ited 
States Sept. 28on RCA Records, isa conscious 
decision by Ronson to leave h is comfort zone. 

Gone are the jazzy horn sections and all-Brit 
collaborators, replaced by futuristic synths. 
Ghostface Killah verses and Ronson' s first foray 
into singing. The disc is also bein g billed as 
"Mark Ronson and the Business Intl.," which 
refers to a revolvingcastoffivc to seven musi
cians on the record and tour. 

The shifts could ultimately lead to a bigger 
presence in the United States. where Ronson 
has yet to make an impact as a solo artist. It 
wouldn't be the first time he engineers a sur
prising takeover of the U.S. pop charts. 

"I was shocked when [Winehouse's single) 
'Rehab' became a hit here," Ronson says, "be

cause I had basically resigned myself to believe 
that I was never going to make anything that 
was going to be more than a niche record here. 
And if someth ing on this record changes that 
again, great. And i fit doesn't, I'll still be thrilled 
to sell out [New York's] Webster Hall and the 
El Rey [in Los Angeles).· 

VERSION2.0 
Ronson's 2003 debut, "Here Comes the Fuzz," 
peaked at No. 84 on Billboard's Top R&B/Hip• 
Hop Albums chart and has sold 18,000 U.S. 
copies, according to Nielsen Sound Scan. Elek
tra Records dropped him two weeks after the 
album was released- a move so sudden that 
Ronson says he had to pay for his own appear
ance on "The Craig Kilborn Show" during the 
album's promotional run. 

AftersigningtoColumbia U.K. in 2006, Ron
son completed "Version,• a 2007 alb um of cover 
songs that feah1res chic riffs on cuts by the 
Smiths, Coldplay and the Kaiser Chiefs. Ron
son says he got lucky wi th the tim ing of the 
album, which was released right when his pro
duction work with Winehouse and Allen was 
beginning to blow up on both sides of the At
lantic. "Version" peaked at No. 2 on the Official 
Charts Co. albums tally, and Ronson toured the 
record for a year-and-a-half, stopping to pickup 
a 2008 BRIT Award for best male solo artist and 
three Grammys for h is "Back to Black" work. 

PHOTOGRAPHS BY ALEXEI HAY 

While Ronson opted to produce d iscs by 
Wale, the Rumble Strips and the Like before 
starting on album No. 3, he also needed time 
to figme out his next move. "I put off going 
back into the studio for at least a year," he says. 
"I didn't really know what I was going to do, 
and I knew that I had to switch up the sound 
somewhat, because the soul arrangements 
were becoming played out." 

No matter what type of music he released, 
Columbia U.K. (which will handle the U .K. re
lease of"Record Collection") believed that Ron
son could become a singular solo artist. "I twas 
always impor tant to establish him as more than 
just a p roducer or DJ." Columbia U.K. manag
ing director Mike Smith says. "We felt strongly 
that this had to be an entirely original album. 
The key step was trying to find a new, authen
tic voice for Mark." 

Ronson recruited a handful of h is favo rite 
musicians, including Phantom Planet's Alex 
Greenwald and the Dap-Kings' Tommy Bren• 
neck, and headed to Brooklyn's Dunham Stu
dios to "just play and write and leave the tape 
running" for nearly a month last summer. His 
production work on the next Duran Duran 

'I was shocked 
when "Rehab" 
became a hit. 

I had resigned 
myself that 
I was never 

going to make 
anything that 

would be 
morethan 

a niche 
record here.' 

-MARK RONSON 

album, which he began in the spring of 2009, 
also inspired Ronson to bring in some vintage 
keyboards he had purchased on eBay. 

"Mark is the fust to say that, when he saw 
aH my analog synthesizers, he virtually went 
o·ut and replicated my rig,• Duran Duran key
boardist Nick Rhodes says. "Working with us 
influenced the direction Mark went in, but at 
[the same time] he knew what he was doing." 

The Brooklyn writing sessions led to Ron
son reaching out to an eclectic m ix of veteran 
and fresh-faced collaborators. Boy George lends 
vocals to the disco-baiting "Somebody to Love 
Mc," while New York electro-pop grou p MNDR 
signed on for lead single "Bang Bang Bang" 
after meeting Ronson at one ofllis East Village 
Radio shows. Reclusive R&B singer D'Angelo, 
who shared the same manager as Ronson. also 
delivers a powerhouse performance on the 
synth-heavy "Glass Mountain Tr ust." 

MNDR's Amanda Warner, who admits that 
she had never heard of Ronson before she met 
him, believes his production style is so effec
tive due to a mix of his affable personality and 
precise musical vision. "He would send me an 
e-mail pol itely asking if Q-Tip could rap on our 
song." Warner says. "But he's also challenging 
in the studio, where there were many parts that 
he wanted me to re-sing. Mark knows exactly 
what he wants." 

One thing Ronson never thought he wanted 
was to add his own vocals to one of his songs, 
but he contrib uted to two album tracks: "Lose 
It (In the End)," alongside Ghost face Ki Uah, 
and the title track with Duran Duran's Simon 
Le Bon. Ronson says that he didn't approach 
the album with the intent to sing, but that fail
ing to find a vocalist for "Lose It" made him 
consider lending a "soft, '60s, Zombies-csque" 
h.ook for the song. 

As for the title track, the Kaiser Chiefs' Nick 
Hodgson penned a set of sarcastic lyrics that 
gently mocked Ronson's jet-setting lifestyle: "I 
just got in from somewhere really cool .. . I'm 
not as clever as I thought I was." Ronson felt it 
was only right to handle the song llimself. 

"It wasn't like, 'Yeah, I'm going to sing two 
on this record, then five on the next, then you 
can file me under Ray LaMontagne,' " Ronson 
says. "It was more ofa happy accident." 

CROSSING THE POND 
A peak at Ronson's chart history reveals the di
vide between his pop-star profile in the United 

Kingdom and the Un ited States. "Stop Me." a 

Smiths cover on "Version" that features Daniel 
Merriweather, peaked at No. 2 on the U. K. chart 
but could only muster No. 44on the Billboard's 
Hot Dance Clu b Songs chart. "Bang Bang 
Bang," from "Record Collection,'' sold 50,000 
copies in its firs t week and h it No. 6 in the 
United Kingdom, but has yet to make a dent 
on U.S. radio. 

Ronson, who splits hi s time between Lon
don and New York. says he isn't sure why his 
appeal has been limited to England but th inks 
his material might be "too weird or idiosyn
cratic for a massive American market.· How
ever, Smith says tha t"RCA isveryseriousabout 
breaking Mark in the U.S. this time around," 
with TV and radio spots lined up for the fall 
and appearances at independent retail stores 
expected to coincide with the record release. 

In the Un ited Kingdom, Ronson performed 
"Bang Bang Bang" on British chat show "Fri
day Night Wi th Jonathan Ross" last June and 
was spotlighted on the cover of NM E maga
zine in August. Meanwhile. second single "The 
Bike Song," featuring the View's Kyle Falconer 
and Spank Rock, is be ing used as the theme 
for Transport for London's "Get Cycl ing" trans
portation campaign. 

The Business Intl. will also bring a new twist 
to Ronson's live show, replacing the brass main
stays with a heavy dosage of synthesizer. 
MNDR, Greenwald , ex-Pipe tte Rose Elinor 
Dougall and Spank Rock will all be part of the 
first few shows on Ronson's tour, which kicks 
off Sept. 27 at Bristol's 02 Academy. 

Aside from supporting his own material, 
Ronson will mix Duran Duran's album in Sep
tember for a possible holiday release, while he 
h ints that he might help out w ith D'Angelo's 
long-awaited third album. Allido Records, Ron
son's record imprint/production company 
under lnterscope Records, is also keeping busy 
with artists including Wale and Rhymefest. 

Even if "Record Collection" doesn't help him 
rule the Billboard Hot 100, Ronson is fine w ith 
being pegged as a producer first, artist second 
in the United States for now. Just don't expect 
him to stay in the background forever. 

"l felt like I made it when J was playing to 
300 kids in hole-in-the-wall dubs, so I don't 
have any grand or outla ndish dreams," Ronson 
says. " But the other thing is, I didn't have any 
real success un til I was 31 or 32. Each little 
[achievement] might just be a baby step." • • 
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Sara Bareilles is a very nice woman who broke 
through to music's mainstream by writing songs that 
sweetly and efoquently tell people to fuck right off. 

Don't be fooled by the video to "King of Anything," the 
lead single off her sophomore album for Epic, "Kaleidoscope 
Heart," due Sept. 7. Sure, that's Bareilles, 31, wandering through 
a park in a gauzy tutu and singing with a generous smile; she's al
ready attracted upwards of 1 million views on Vevo. But much like the 
monster success of "Love Song," a track off her first Epic album, "Little 
Voice," "King of Anything" is an anthem to sassy assertiveness dressed in a 
lilting singer/ songwriter sheen. 

"'It was the last song I wrote before 
we went into the studio, and I was at 
the poin t where l started sharing the 
music with myinnercircleand started 
getting feedback," she says. "I remem
ber having a very vivid realization of, 
'Oh, l forgot that this was a part of it. 
Everybody gets to tell you what they 
think about what you do.' I could tell 
I was getting defensive. That song was 
a little bit of a pep-talk song-and 
that's exactly what' Love Song' was.• 

"Love Song," released in 2007, sold 
3.2 million digital downloads, earned 
two Grammy Award nominations
one for song of the year and another 
for best female pop vocal perform
ance-and bolstered sales of" Little 
Voice· to 985,000, according to 
Nielsen SoundScan. 

Mains tream success came to 
Bareilles swiftly, and! she's the first 
to adm it she was unprepared. "I was 
so precious about every choice," she 
says. "I was so guarded, and 1 don't 
know that I enjoyed i t as much as 1 
could have. There were times where 
I was so fearful and so anxious about 
the process: 'Am I doing too m uch) 
Am I selling out? Do I look all right'' 
All those things swirl around in your 

brain. What I'm here to do is play my 
m usic, and I wantto be able to enjoy 
the process this time." 

Bareilles' grace unde r the on
slaught of stardom and her person
alit y- part sugar, par t spice that 
has attracted 1.8 m ill ion followers 
on Twitter- are two virtues that 
Epic is using to promote her sec
ond album . "She made a lo t o f 
friends with th e las t album and 
she's got a lot of partners who love 
her and go the extra mile for her," 
says Scott Carter, Bareilles' prod
uct manager for "Kaleidoscope 
Heart• at the label. 

OLD FRIENDS 
1\vo of those key partners are iTunes 
and VH 1, which began promoting 
Bareilles' second album more than a 
month ago. iTuncs is deploying a con
trolled rollout of Bareilles tunes and 
ret.ril offers, including a preorder of 
"Kaleidoscope Heart" for $9.99 that 
includes an immediate download of 
"King of Anything.• Those who pre
order get a bonus track, "Carolina.· 

VHl, which named Bareilles as a 
You Oughta Know up-and-coming 
artist before" Love Song" blew up, re-

turned to featu re her as part of i ts 
"Posted" campajgn in July. A Posted 
artist receives play both on TV and 
on li ne; " King or Anything" went into 

heavy rotation on the network, while 
VH l.com offers exclusive Bareilles 
interviews, performances and 
playlis ts. The video is No. 8 on the 
network's "Top 20 Countdown." 

While the campaign with VHl is 

an exam pie of overt promotion, one 
critical element to the success of 
"Love Song· was more subtle: its 
usage in advertisements- including 
campaigns for Rhapsody and movie 
trailers for films like " Made of 
Honor"-as well as TV synchs on 
shows like MTV's "The Hills." 

The strategy has already started 
for songs from "Kaleidoscope Heart," 
with ABC shows "Brothers and Sis
ters" and "Scoundrels" debuting the 
track "Uncharted· from the album. 

"Most of everything we do touches 
on the emotions that's happened be
tween the characters," says Whirly 
Girl Music's Frankie Pine, music su 
pervisor for "Brothers and Sisters." 
Pine has also used Bareilles' music ex
tensively in Lifetime's "Army Wives" 
after meeting the singer when Sony 
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arranged for her to play Pine's baby 
shower. "It just seems to fall so perfectly 
into hitting those emotional cues-it 
brings tears to your eyes just synching 
it with the storyline.• 

(It's not that uncommon for a label 
to book a performer for a private music 
supervisor event, Pine says. "They 
know how many people we know," she 
says. "It's a great tool for them. I lucked 
out and got one of the people that got 
really big.") 

In addition, Bareilles is slated for a 
nurry of TV appearances, including 
"The Tonight Show With Jay Leno" 
(Sept. 3), a performance on "Today· 
(Sept. 7) followed by an interview (Sept. 
8), and "The Late Late Show With Craig 
Ferguson· (Sept. 21). 

The TV ci rcuit is an awkward bu t 
necessary part of the promotional 
whirl, Bareillessays. "lt'salotofhurry 
up and wait, but that's just TV in gen
eral because there are so many me
chanical factors they are trying to take 
care of and coordinate," she says. " T 
mean, the audience is sitting there wait
ing to be told that they can applaud." 

Bareilles was a fixture on the Los 
Angeles bar and club scene for years 
after she graduated from the Univer
sity of California Los Angeles-the 
Fairfax area's premier kosher Chinese 
restaurant, Genghis Cohen, was a fre
quent stop-and she's still most invig
orated byplayinglive. TheObamasare 
fans- Bareilles performed at both the 
G20 Summ it and the White House 
Easter Egg Roll-and she was on the 
roster for six Lilith Fair shows this sum
mer, an experience she treasures. 

"That was so magical- I feel like I 
went to female songwriter school," she 
says. ''There was so much negat ive 
press about Lilith Fair and it makes me 
a little angry. The essence was totally 
intact. The crowds were small in some 
of the markets, but we played huge 
shows of 10,000-15,000 people." 

On Sept. 25, Bareilles will start a 30-
city headlining tour in Portland, Ore., in
cluding stops at the Orpheum Theatre 
in Los Angeles, Ryman Auditorium in 
Nashville and Webster Hall in New York. 
The size of the venues gives Bareilles a 
chance to have a full band backing her
her previous headlining tour was 
acoustic-and include some theatrical 
sta.ge design elements, she says. 

Fans who preordered the album on 
her website, SaraBMusic.com, auto
matically received priority access to 
presalc concert tickets on Aug. 3, three 
days before the dates went on sale to 
the general public. 

Bareilles' live show has a lso 
spawned several releases: Her iTunes
exclusive "Live Sessions EP" has sold 
30,000 copies, according to Nielsen 
SoundScan, and she released the 
CD/DVD "Between the Lines: Sara 
Bareilles Live at the Fillmore" in 2008. 

For now, Bareilles' touring is con
fined to the continental United States. 
"Internationally, Canada and Australia 
is going [day and date] with us," Scott 
says. "She's just so busy in the U.S. 
that we're staggering some of the coun
tries because we can't have her at the 
same place at the same time. Those 
arc some of her b iggest supporters 
where it makes the most sense." 

Besides gabbing on Twi tter-a re
cent tweet from Bareilles reads, "At 
home, sick, watching Oprah talk 
about hoarding. Feeling sicker by 
the moment. Gotta go buy more 
stuff"-she's been documenting the 
making of"Kaleidoscope Heart" in 
a video blog on her website (see 
story, right). Several of the videos 
have rolled out to partners, includ
ing AOL and Amazon. 

In addition, for two weeks MySpace 
sponsored a contest for users to sub
mit a video of themselves karaoke-ing 
to either" Love Song" or "King of Any
th ing" in order to win prizes, includ
ing a trip to one of Bareilles' concerts 
and go backstage for a meet-and-greet. 

All the seeds of early promotion are 
coming to fruition: "King of Anything" 
is No. 6 on Billboard's Adult Top 40 
airplay chart this week. "Love Song" 
held the chart's No. 1 post for nine 
weeks, wh ilc "Bottle It Up" from "Lit
tle Voice" peaked at No. 15. "King" is 
also seeing traction on the Triple A 
tally, where it rises 8-7 this week. 

The airplay numbers are boosting 
the placement of"King of Anything" 
on the Billboard Hot 100; this week it 
moves 53-58, making it her second
highestsong on the tal ly. ("Love Song" 
peaked at No. 4, and "Come Home,· a 
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song by OneRepublic that featured 
Bareilles, hit No. 80.) 

IN TUNE 
Coming off the success of"Love Song" 
was daunting for Bareilles, who says 
that she took procrastination to an art 
form while preparing to write "Kalei
doscope Heart." (In her bio for the 
album, she admits 1hat she spent a sig
nificant amount of time shopping for 
throw pillows at Target in lieu of put
ting notes on paper.) 

"I am the tortoise of the 'Tortoise 
and the Hare' story," she says. "It def
initely takes mea little while to process 
things and make decisions about what 
I like and what I don't like." 

But everything d icked once she sat 
down ,vith producer Neal Avron, who 
has previously worked with Fall Out 
Boy, Lin kin Park and Weezer. "llooked 
at his discography, and I was like, 'Fall 
Out Boy~ I don't see how I fit into this 
at all,' • she says. "But Neal and 1 met 
and it felt like a good fit. He really lis
tened. He has no ego, and I love that 
quality in someone." 

Avron encouraged Bareilles to stay 
true to her instincts and make "Kalei
doscope Heart" as personal as "Little 
Voice." Bareilles says the centerpiece 
song on the album is the second track, 
"Uncharted." "I was worryi ng [to a 
friend] about how I was never going 
to be able to write another song, and I 

Purple reign: SARA 
, aAREILLES performs at Lilith 

' Fair's Aug. 4 tour stop at the 
Merriweather Post Pavilion in 

Columbia, Md. 

was starting a lot of songs but I couldn't 
finish any of them," she says. "I was 
really worried about stepping into the 
unknown and I didn't know what to 
expect the second time around ... and 
that afternoon, I sat down and wrote 
·uncharted.' " The title of the album, 
in fact, comes from a lyric in that song. 

For Bareilles, "Kaleidoscope Heart" 
is another album where the personal 
becomes public-but th is time 
around, she's prepared. "Nothing is 
brand-new to me anymore," she says. 
"I don't have to be so consumed with 
learning how to get through i t. I'm 
just l ike, 'Oh, I've been here before, 
so now let's just see how today can be 
a great day.' " 

Video Thrilled The Radio Star 
Sara Bareilles is a queen of expanding her fan base onllne with fun, quick-hit videos. Here are the three best and 
where to find them. 

1. V IDEO BLO G ON SA RAB
MUSIC.COM 
In the buildup to "Kaleidoscope 
Heart," Bareilles recorded webi
sodes about making the a lbum 
and posted them on her web
si te. They offer behind-the
scenes peeks at everything 
from working at the Vi l lage 
recording studios in Los An
geles to being baffled by the 
accelerator on a golf cart. " If 
you were to stitch them all to
gether, it would be a great 30-
to 40-minute documentary of 
the making of the album," says 
Scott Carter, Bareilles' prod
uct manager at Epic. "She so 
funny and personable that it 
really helps sell them." 

2. 'JERSEY SHORE SONG' ON 
SARABMUSIC.COM AND IN 
PERPETUITY ON YOUTUBE 
Inspired by MTV's auteurs of 
gym, tan and laundry, Bareilles 
performed a tribute to "Jersey 
Shore" at the Hotel Cafe last 
Christmas using the melody 
from Rihanna's "Umbrella." Sam
p le lyrics: "I have perfect abs/ 
They're right above my crabs." 
For the record, Bareilles says 
she hasn't yet tuned in to the 
second season of " Jersey 
Shore." "My theory is that some
thing is going to be missing be
cause now they are aware," she 
says. "You kind of lose the inno
cence o f it- if there was inno
cence in any of that." 

3. 'SINGLE LADIES' ON 
BILLBOARD.COM 
We would be remiss to not 
point out Bareilles' contribu
tion to our Mashup Monday 
feature: a slowed-down take 
on Beyonce's " Single Ladies 
(Put a Ring on It)." "One thing 
I love about covers is when 
people do songs that you are 
confused about why they 
chose it ," she says. "I 
can't sing like Beyonce, 
but I think she is in
credible and I ac
tually look up 
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KEEP IT SECRET 

Stone Sour 
keeps on rocking 

ALL MY FRIENDS 
Jerry Lee Lewis brings 

along new stars 

SING IT SISTER 
Mavis Staples returns 
with a new partner 

GOING DIRECT 
Los lnquletos del Norte 
distributes via Walmart 

VIRAL LAMPOON 
Ted Leo eyes Broadway 
In Funny or Die video 

mm BY GAIL MITCHELL 

FACING 
THE MUSIC 
El DeBarge Gets Ready 
To Take His Second Chance 
The last time El De Barge released an album, it was 1994. The 
Internet was starting to come into its own. Nielsen Sound Scan 
was just 3 years old. YouTu be, iTunes, Facebook and Twitter 
weren't even blips on anyone's radar. Not to mention that R&B 
a nd its fan base have changed radically since then. 

None of that is fazing De Barge, who's busy reintroducing 
himself to R&B radio and TV gatekeepers in support ofhis first 
a lbum in 16 years, "Second Chance" (Geffen, Sept. 28). "You 
name it, I'm going there." says the singer/songwriter, whose 

current itinerary includes s tops in New York, Chicago, Hous
ton, Dallas. Philadelphia and Washington, D.C. "I've got a lot 
of catching up to do." 

De Barge's first major reintroduction was a surprise perform
ance in June at the BET Awards. It was his first public appear
ance after a series oflegal run-ins, including a two-year term in 
California state prison following a 2008 bust for drug possession. 
An enthusiastic audience at Los Angeles' Shrine Auditorium 
sang along with h im on a medleyof'80s h its, including "All This 

Love" and pop crossover dance jam "Rhythm of the Night," by 
former family group De Barge, which he fronted as the lead singer. 
He later rehrrned to the stage to perform his new album's title 
track, the video for which premiered last week on AOL. 

Following his well-received performances, DeBarge became 
a top Google trend the n ight of the show. The next morning, 
his return to the stage prompted a wave of positive reaction 
ranging from MTV ("2010 could end up being the year of El 
DeBarge") to Reuters ("El DeBarge wowed the audience"). 

But can Google and critical acclaim help DeBarge re-engage 
with today's R&B fan base? Music Choice executive Lamonda 
Williams says De Barge has as fair a shot as anyone. 

"i think about Chaka Khan, Sade, Lionel Richie, Maxwell
people who span decades and can still step out into the arena 
and compete in the contemporary market,· says Williams, who 
is director of programming for video on demand. "And El is no 
different. He did an amazing job on the BIT Awards: He sounded 
just like he did earlier in h is career and showed new-schoolers 
what pure R&B is all about." 

De Barge enlisted both new- and old-schoolers to co-write and 
co-produce "Second Chance.· The former contingent includes 
producers Michael Angelo and Mischke; the latter boasts such 
names as Jimmy Jam & Terry Lewis, Kenneth "Babyface" Ed
monds and Geffen chief Ron Fair, who executive-produced the 
project. ln addition to the lead single, on which DeBarge un
leashes his still formidable three-octave range, the a lbum fea
tures the club track "Switch Up the Formats" with 50 Cent, the 

sexy ballad "Lay With You" with Faith Evans and the uptempo 
"Five Seconds" with rapper Fabolous. 

• J wasn't tripping about whether the songs were fast or slow,· 
says DeBarge, whose back catalog has been covered or sampled 
by such artist s as the Notorious B.I.G., Mariah Carey and Patti 
LaBelle. ·'I just wanted them to feel good. When something 
comes from the heart, then it will reach fans' hearts.· 

And that will be the reason why De Barge's new project will 
work, BET Networks president of music and specials Stephen 
Hill says. "El understands what his s trengths are. He's not try· 
ing to be 21 and still knows his way around strong lyrics." Hill 
saysof the49-year-old artist. "He's allowing himself and his music 
to be grown. Everybody deserves a second chance, and this is his.· 

"He's not h iding behind any kind of marketi ng p loy,· adds 
Williams, who met with De Barge during his New York promo-

lion run. "He has the sheen and energy of a new artist but is 
also humbled by his past experiences, as he shows in the in
spi rational first single." 

De Barge, who logged several hits on his own in the '80s and 
'90s ("Who's Johnny," "Love Always") and as a guest artist 
(Fourplay's "After the Dance,· Quincy Jones' ''The Secret Gar
den"), recently appeared on BET's "106 & Park" and Steve Har
vey's syndicated morning show. Noting that he's grateful for 
a second chance, the singer says he's not worried about mak
ing up for lost time. 

"I'm too glad to be sad," DeBarge says. "I feel like I have some
thing to offer the wodd, which is easier to get to now through 
Face book, Twitter and the rest of the Internet. 

"You can't m iss me," he adds with a laugh. "I'm back in the 
house, baby.· 
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»>GEORGE 
MICHAEL PLEADS 
GUILTY 
George Michael 
admitted on Aug. 24 
that he had been under 
the influence of 
cannabis when he 
crashed his car into a 
north London shop in 
July. The judge at the 
magistrate's court who 
heard the 47-year-old 
star's guilty plea 
warned Michael that he 
could face time in jail 
when he returns to be 
sentenced Sept. 14. 
Michael, who became 
famous as part of the 
group Wham! before 
launching a successful 
solo career, was banned 
from driving for two 
years in 2007 and 
sentenced to 100 hours 
of community service 
after admitting to 
driving when unfit due 
to drugs. 

»>CEE-LO POSTS 
NEW SONG ON 
YOUTUBE 
Gnarls Barkley 
frontman Cee-Lo may 
have finally found the 
perfect follow-up to the 
chart-topping "Crazy." 
The expletive-laden 
"Fuck You," which riffs 
on classic soul while 
dissing a "gold digger" 
ex, was posted online 
Aug. 19 and has already 
garnered 1.4 million 
You Tube views. The 
song, co-written and 
produced by Bruno 
Mars, is set to be 
released as a single 
Oct. 4 as well as appear 
on the singer's 
upcoming album, "The 
LadyKiller." 

»>LADY GAGA 
KISSES UP 
With their shared love of 
stage theatrics and wild 
costumes, it's no 
surprise that Lady Gaga 
and Kiss hit it off when 
the singer dropped by 
the legendary rock 
band's show in Holmdel, 
N.J., on Aug. 20. "They 
hung out with me and 
my friends ... just 
shooting the shit 
backstage like they 
don't have anyth ing 
better to do ... That's 
going to be me in 30 
years," said Gaga, who 
posted two pictures of 
the gathering, including 
a shot of herself with the 
band, to her Twitter 
account. 

Reporting by Jason 
Lipshutz and Reuters. 

•M;(j BY MIKAEL WOOD 

Haunting 
The Airwaves 
Stone Sour Maintains Radio Presence With New Single 

Stone Sour frontman Corey Taylor isn't im
pressed by what he hears when he turns on 
the radio these days-ijhe turns on the radio, 
that is . 

"'People ask me, 'Do you lis ten to new 
music?' and I'm like, ·Fuck. no, unless it's 
my own,'" he says. "Everything's so boring. 
It's all the same monotonous drone where 
somebody's bummed because he had to share 
a locker with some asshole in high school. 
Dude. live in the moment." 

Living in the moment is more than acre
ative approach for Taylor; it's also a practical 
one. ln addit ion to his role in Stone Sour, 
Taylor leads Slipknot, the masked metal out
fit whose four studio albums have sold a com
bined 5.7 million copies, according to Nielsen 
SoundScan. Splitting his time between the 
two groups. the singer admits, is a balanc
ing act. "It's just about prioritizing and fo
cusing on the task at hand," he says. "I try to 
get the most out of every hour of every day 
of every year." 

Right now that task is supporting "Audio 
Secrecy," Stone Sour's third full-length, due 
Sept. 7 from Road runner Records. The 
album's first single, "Say You'll Haunt Me," 
is No. 6 on Billboard's Active Rock chart. 

Taylor calls the 14-track set- which follows 
up 2006's "Come What(ever) May"- the 
band's most diverse effort yet, with a greater 
dynamic range between the group's hard-rock 
tunes and introspective ballads. And it re
flects a heightened level of parti cipation 
with in the act, whose other members include 
Slipknot guitarist Jim Root. "On this record 
everyone has a hero moment where they re
ally shine," Taylor says. 

•corey and Jim have never approached 
Stone Sour as a side project," says SB Artis t 
Management president Cory Brennan, who 
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manages both acts. Still . Brennan adds, 
Stone Sour does allow Taylor and Root to 
"let their guard down a little bit and be more 
casual." The two musicians are willing to 
do "interviews and acoustic radio sessions 
and webisodes they probably wouldn't do 
with Sl ipknot." 

Among those promotional elements, ac
cording to Roadrunner senior VP of mar
keting and creative services Madelyn 
Scarpulla. is a series ofl5 in-studio video
clips that began running on the label's web
site in May a n d will continue through 
release date : a Hot Topic campaign featur
ing in-store images of Taylor wearing the 
chain's clot hes; and a contest in which the 
finders of 30 golden tickets tucked inside 
the vinyl edition of "Audio Secrecy" will 
win the opportunity to attend a Stone Sour 
show anywhere in the world and hang with 
the band backstage. (A special-edition 
CD/DVD is also available with three bonus 
tracks and a making-of documentary.) Ad
ditionally, the band is doing signings in 
the Best Buy tent on this summer's Uproar 
festival, which also features Disturbed and 
Avenged Seven fold . 

•The mix on Uproar makes a lot of sense," 
Brennan says." Each band brings in a unique 
set of fans, bu t there is an overlap." 

Following the tour's Oct. 4 wrap in Madi
son, Wis .. Stone Sour is scheduled to play 
Loud Park in Japan, then begin a U.K. co
headlin ing tour with Avenged Sevenfold. Next 
year the group will play Austral ia's Sound
wave Festival, and Brennan says another U.S. 
headlin ing run is in the works. 

"It's hard to do anything past August or 
2011," he adds, referring to the demands on 
Taylor's and Root's time, "before seeing where 
the record takes us." 

IU•IAM BY MIKAEL WOOD I 

STILL SHAKIN' 
ITUP 
Jerry Lee Lewis 
Keeps On Rocking 
With A New 
Group Of Friends 

Jerry Lee Lewis wants to make 
one thing clear: The title or 
his new album, "Mean Old 
Man," isn't a reference to the 
Killer himself. 

"No, it has nothing to do with 
me whatsoever," the 74-year-old 
rock'n'roll legend says. "It's 
named for the Kris Kristoffer
son song [that opens the set], 
whicl1 I flipped out over when 
I heard it. I thought i twas ah.it 
piece of material, so I cut it." 

Kristofferson isn't the only 
celebrity guest who contributed 
to "Mean Old Man,'' due Sept. 
7 on Verve/Universal Music En
terprises (UMe). ltalsofeatures 
appearances by Eric Clapton, 
Keith Richards and Willie Nel
son, plus a handful of younger 
stars including John Mayer and 
Sheryl Crow. 

"It's just a collection of peo-

ple who really love Jerry and 
wanted to be partofthealbum," 
says Lewis' daughter, Phoebe, 
who manages her father's ca
reer and served as the set's ex
ecutive producer. "The fact that 
they bring their own notoriety 
is just a plus. They' re like the 
ultimate sidemen and women." 

"The record goes by quick, 
which is a good sign," says Jim 
Keltner, who produced the 
album with Steve Bing. "The 
chops that Jerry Lee had as a 
young man, he's lost a lot of 
that. But now there's a depth 
and richness to the music. 
When he sits down to play, you 
just want to listen." 

"Mean Old Man" follows up 
2006's "Last Man Standing," 
which similarly paired Lewis 
with an all-star cast and has sold 
194,000 copies, according to 
Nielsen SoundScan. Yet 
Verve/UMe president Bruce 
Resnikoff says the new set-the 
artist's first for Verve--<lemon
strates Lewis' "strength and 

Prize lighters: I AM KLOOT 

EDITED BY TOM FERGUSON 

> > > SKY HIGH of 2008 Mercury winner El-
The Mercury Prize connection bow, respectively. 
has been sparking U.K. interest EMI Label Services Europe 
in Manchester-based a lt-rock VP Michael Roe says the com-
trio I Am Kloot. The act has bination has delivered an al-
been nominated for the Bare- bum he "instantly fell in love 
laycard-sponsored U.K./lrish with" after I Am Kloot's man-
album of the year award with ager Ian MacAndrew played a 
its latest effort, "Sky at Night," track for him. 
released July 5 throughout Eu- "Everybody here has com-
ropeontheact's own EMI Label pletely embraced it and wori<ed 
Services-distributed Shephe rd hard to give it the best-ever 
Moon imprint. It debuted at No. launch to an album in their 
24 on the U.K. albums chart career," he adds. 
July 11, selling more than 6,000 Hefty U.K. and European 
copies in its first week, accord- touring activity in the summer 
ing to the Official Charts Co. and fall booked by Free Trade 

The a lbum-the band's fifth Agency is lined up. The band 
in 10 years-was produced by is published by Chrysalis Music. 
Craig Potter and Guy Garvey, While a U.S. label deal is still 
longtime friends of I Am Kloot to be negotiated, Roe believes 
and the keyboardist/vocalist the Mercury nomination can 
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power as a performer" more 
vividly than did its predecessor. 

And, he adds, it stands a bet
ter chance of attracting a multi
generational audience. "Jerry 
Lee's performance [at the Rock 
and Roll Hall of Fame's 25th 

only help. "At the very least,'' 
he says, "it might make peo
ple pick up the record and 
give it a listen-which every
one should.'' -Steve Adams 

>>>MEXICAN 
EVOLUTION 
Already one of the genre's 
leading stars, Mexican tenor 
Rolando Villazon has become 
the new public face of opera 
in the United Kingdom, thanks 
to his role as a judge on ITVl 
reality show "Popstar to Op
erastar,'' which aired earlier 
this year. Now he's going 
back to his roots with a new 
album of music inspired by 
his homeland. 

Decca will release "iMex
icol" - which features such 
classic Mexican songs as "Se
same Mucho" and "Perfidia" 
performed with chamber mu
sic quartet the Bolivar Soloists 
-Aug. 30 In the United King
dom and Sept. 3 in the United 
States and Europe. 

In July, Villazon became the 
first classical artist to perform 
at Apple's iTunes festival in Lon
don's Roundhouse, Joining a 
lineup that included Ozzy Os
bourne, Pixie Lott and Faithless. 

Anniversary Concert last Octo
berJ exposed him to younger 
fans and created an interest that 
had been bubbling before." 

To capture those fans, Verve 
senior VP/GM Nate Herr says, 
the label began releas ing one 

"He' s had support from 
ITunes In a way that other 
classical artists haven't and 
this shows his broad appeal," 
Universal Music Classics & 
Jazz managing director Dick
on Stainer says. "If anyone 
was going to turn the !Pod 
generation [on to classical 
music], it's him." 

While the album-which co
incides with the bicentennial of 
Mexican independence and the 
centennial of the Mexican Rev
olution-ls a departure from his 
usual operatic material, Villa
zon often finishes his recitals 
with Mexican songs. 

The singer is touring Europe 
again from Nov. 8 through 
Dec. 6, including dates In Paris, 
Munich, Vienna and London, 
booked by Universal's Classi
cal Manage ment & Produc-
tions arm. -Hazel Davis 

>>>CHARACTER 
BUILDING 
Its sound harks back to the '8Os, 
but Belgian "retro-futurist" 
quartet Customs is enjoying 
some very modern success. 

The band's debut album, 
"Enter the Characters" (Noise
some/EM I Music Belgium), 

album track on iTunes every 
week beginning Aug. 3. The 
first was "Rockin' My Life Away" 
featuring Kid Rock and Slash. 

Still,headds, "thesweetspot 
for this record is an older de
mographic," one Verve intends 
to reach through a release-week 
media blitz that includes ap
pearances on "The View," "To
day," "Imus in the Morning," 
NP R's "Weekend Edition" and 
Fox News' "Huckabee." Lewis 
is also sched uled to perform 
with the cast o f Broadway's 
"Million Dollar Quartet" Sept. 
lOand at B.B. King Blues Club 
& Grill in New York Sept. 13. 

In addition to the 10-track 
standard edition, "Mean Old 
Man" will arrive in an 18-track 
deluxe package that includes 
collaborations with Shelby 
Lynne and Gillian Welch. "My 
daddy likes singing with girls,• 
Phoebe Lewis says. 

·'We're approaching this 
record as a project to which 
we're committed for the nex t 
year," Resnikoff says. "It's 
such a thrill to work with 
Jerry Lee Lewis, and we're 
hoping th is serves as a step
pingstone to more opportu
nities with him. · 

takes inspiration from gloomy 
'8Os bands like Echo & the 
Bunnymen and the Cocteau 
Twins, selling more than 
10,000 units in Belgium since 
its October 2009 release, ac
cording to the label. After a 
March release in the Nether
lands, EMI rolled out the album 
July 31 in Germany, Switzer
land and Austria (G/S/A). 

"It was clear that this band 
would make its way into other 
territories/' says Andre Recke, 

senior VP of A&R for EMI 
Continental Europe & G/S/A. 
"They delivered a fantastic 
debut album and their ener
getic live show speaks for it
self. I'm sure this is only the be
ginning of an extraordinary 
international adventure." 

With new single "Shut Up 
Narcissus" heat ing up the 
charts in Belgium, the Neth
erlands and Luxembourg, Cus
toms will play German dates 
In September. Booking Is 
handled by Busker(Belgium), 
MOJO/Live Nation (Holland), 
FKP Scorpio (Germany) and 
Just Because (Switzerland). 
The band Is signed to Nols
esome Publishing worldwide. 

- Marc Maes 

~ BY EVIE NAGY 

ONE LESS 
LONELY WOMAN 
Mavis Staples Prepares To Meet A New Generation 

Sixty years into her career, Mavis Staples over
flows with enthusiasm for music, family and 
food. At 71, the voice ofcivil rights gospel group 
the Staples Singers is converting a new gen
eration of fans, thanks not only to her energy 
and talent, but to collaborations with artists 
like Wilco's Jeff Tweedy, who produced her 
new studio release, "You Arc Not Alone,• due 
Sept. 14 on Anti-. 

Tweedy wrote the contemplative title track, 
but the set is a diverse collection of traditional 
spirituals, classic compositions by Staples' late 
father, Pops, and covers of jazz and pop tunes 
by artis ts including Alle n 

different mind-set about h er." 
Kauklin says there won't be any retail exclu

sives or deluxe editions, but the label is paying 
a lot of attention to independent retailers. "\Ve 

did n't create extra content for this record 
because it works as a piece- it feels like it 
doesn't need all that." he says. Staples also did 
a "Tiny Desk" set on NPR, in addition to play
ing Lollapalooza and Wilco's own Solid Sound 
festival in August. 

These festivals are another way that Staples, 
who also played Bonnaroo in 2007, has been 
successful with a new generation of fans. 

''There are a lot o f young 
Toussaint (" Las t Train") , 
Randy Newman ("Losing 
You") and Creedence Clear
water Revival ("Wrote a 
Song for Everyone")-

• • 'When Tweedy 

kids out there, and they at
tach to you- 'Oh , Ms. Sta
ples, is it alright if 1 e-mail 
you?' They really want to 
keep in touch. And tha t 
makes me feel good," she 
says. "I remember when we 
were kids with Pops, we 
were inquisitive about the 
older artists who were Pops' 
age, so it's a good thing.• 

Pi tch fork.com debuted 
the title track in July, and the 
John Fogerty-penned Cree
de nee anthem is being 
worked at triple A radio. 

started tuning 
up,and 

'Tm back to what I've aJ. 
ways bee n doing-singing 
meaningful, positive mes
sages,• says Staples, whose 
previous album, 2007's Ry 

I heard Pops' 
licks, I said, 

"This is going 
to be fine." ' Part of Staples' connec

tion to Tweedy and Wilco, 
and in tum their audience, 
is in fact a result ofher fam

-MAVIS STAPLES 

Cooder-produced "We'll Never Turn Back," fo. 
cused on civil rights-era freedom songs. 

Some of the new tracks are also some of the 
earliest that Staples ever performed, like Pops' 
"Downward Road." "[Tweedy] said, · I have all 
the Staples' Singers music from the 'S0s and 
'60s on my iPod,' and I said, 'Oh, you're jiving 
me.' And he put them on and I said, 'Tweedy, 
this was the best musicofour lives.'· 

Staples still maintains plenty of that youth
ful appeal, and Anti- Records president Andy 
Kauklin says that marketing plans for the album 
take into account the fact that Staples' existing 
and potential audiences s pan generations. 
"We're doing a lot of social networking, and for 
older fans there's a heavy concentration on 
press,· he says. "The fact that an outlet like 
Pitchfork has been involved puts people in a 

ily-oriented career beginnings. "The sessions 
were more like family reunion love fests, be
cause all the guys in Wilco are family guys," she 
says, adding that the band members would visit 
sessions with their children. 

Staples notes that it was Tweedy's own ad
miration for Pops that also helped make the col
laboration natural. "He came to my home and 
asked ifl had any of my father's guitars or am
plifiers, and I said, 'No, but I can get one.' I 
hollered over to my brother and he brought one. 
And when Tweedy started tuning up, and I 
heard Pops' licks, I sat back and said, This is 
going to be fine.' " 

But it wasn"t just Tweedy's musical sensi
bility that kept Staples in her comfort zone. 
"Listen," she says, "he had a caterer there 
every day.'' 
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MIKE POSNER 
31 Minutes to Takeoff 
Producers: various 
J Records 

Release Date: Aug. TO 

KATIE MELUA 
The House 
Producer: William Orbit 

Dramatico 
Release Date: Aug. 3 

After three albums that estab

lished her as a successful British 

female artist, no one can blame 

Katie Melua for staying t he 

course. On her new album, "The 

House," Melua changes up dra· 
matically, parting amicably with 

longtime collaborator Mike Batt 

and enlisting new producer 

William Orbit ( Madonna, Blur) 

and such new writing partners 

as Guy Chambers, Rick Nowels 
and Lauren Christy. The ambi

ent, moody specter of Kate 

Bush and Tori Amos hangs over 

these dozen tracks, to good ef

fect. There's a madrigal touch 
on the sinister opening track, '"I'd 

Love to Kill You";an Eastern f la

vor for t he first single, "The 

Flood"; and a burlesque pomp 

to "A Moment of Madness." 

"Plague of Love," "God on the 

Drums, Devil on the Bass" and 
"Twisted" are among the most 

forceful tracks Melua has ever 

This recent Duke University 

grad recently hit t he upper 

reaches of the Billboard Hot 100 

with "Cooler Than Me," a slick 
club jam in which he pokes fun 

at a lady who keeps her emo

t ions hidden behind her de

signer shades. Yet throughout 

"31 Minutes to Takeoff," Mike 

Posner's major- label debut fol· 
lowing a pair of buzz-building 

2009 mixtapes, he sounds as 
unflappable as the subject of 

his first hit, deliver ing shapely 

melodies in a breathy, low-key 

croon t hat makes Drake (or 
John Mayer) sound like Mr. Ex· 

citement. For the most part

as in the song "Do U Wanna?," 

which rides an unlikely Ray La

Montagne sample, and " Please 

Don't Go," a bouncy disco-pop 

track co-p roduced by Dr. 
Luke's right-hand man Benny 

Blanco-the result provides 

some nice contrast with the 

amped-up likes of Ke$ha and 

Taio Cruz. Occasionally, though, 
mellow morphs into dreary: 

recorded, wh ile she brings a 

regal air to the bluesy folk treat- mm 
mentofBillMonroe's "TheOne DANIEL CROS 
I Love Is Gone." With sophisti· Las Vueltas Que da la Vida 

Closer "Falling," in whic h Pos

ner invites an ex to "drive your 

high heel into my heart," stalls 

out on the runway.-MW 

cated grace and evocative lyri- Producer: Daniel Cros 

cism, Melua has made a brave 

reinvention that raises her al

ready lofty artistic bar.-GG 

BRIAN WILSON 
Brian WIison Relmaglnes 
Gershwin 
Producer: Brian Wilson 

Walt Disney Records 

Release Date: Aug. 17 

Brian Wilson says he doesn' t really need to cover some· 

one else's material. But if he's going to, it may as well be 

one of the best. The Beach Boys mastermlnd's dip Into 

the world of George & Ira Gershwin is a love's labor that 

makes plenty of sense and opens up at least a few of the 
tunes to illuminating interpretations. The star attrac· 

tions, of course, are a pair of songs that Wilson and 

band member Scott Bennett finished from the Gershwin 

vaults: "The Like In I Love You"-an outtake from the 

1924 musical " Lady, Be Good!"-1s supple and shimmer

ing, and " Nothing but Love," which dates back to 1929, 

is treated as a cheerful, guitar-driven rocker whose 
observation that "the only thing timeless is love" finds 

the common ground between the Gershwin and Wilson 

aesthetic. Wilson and company also rock up "I Got 

Rhythm," lend a doo-wop air to "I've Got a Crush on 

You,'' add samba flavor to " 'S Wonderful" and make 

"They Can't Take That Away From Me" sound like a 
kissin' cousin to "California Girls." And Wilson's layered, 

I : cappella renditions of " Rhapsody in Blue" are brief but 

L ublime. It's wonderful, indeed.-GG 
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Rosazul 

Release Date: Aug. 10 

Sufficiently seduced by 

Cuban music to study per

cuss io n i n Havana, Danie l 

Cros, a veteran o f 
Barcelona's rock scene, 

came home t o form a band 

tha t includes Cuban musi

cians and record his latest 

album , "Las Vueltas Que da 
la Vida" ("The Turns That Life 

Takes"). If, on the opening 

c ha cha cha, Cros' Catalan

accented Spanish is a dry ac

companiment t o the cock· 

t ail rhythm, he finds a better 
pairing on the next song, "De 

Par en Par," a more languid 
piano-backed bolero. The 

band keeps it t ig ht as it runs 

through son, salsa and 

g uaguanco, b ut Cros' vocals 

don't quite matc h t he expec· 
t at ions those upbeat 

arrangements create. It's on 

the song " Tan Lejos, Tan 

Cerca"-and other simply 

del ivered ba llads o n the 

album- that Cros best show 
cases his cosmo po litan ta l· 

ent for strong emotive song

writ ing.-JCN 

WAVVES 
King of the Beach 
Producer: Dennis Herring 

Fat Possum 

Release Date: Aug. 3 

Nathan W illiams, the man be

hind noise-pop band Wavves, 

tightens up his sound on t he 
group's third album, ·•King of the 

Beach." Instead of the lo-fi, DIV 

approach he took on the act's 

last two releases, Williams re

cruited a permanent backing 

band and recorded in a proper 

studio for his new set The result 
is a 12-song collection of washed· 

out summer tunes perfect for 

beach outings and late-night 

house parties. The punk-leaning 

"Post Acid" beg ins w ith pound

ing drums and heavy reverb that 
leads into a stomping guitar riff, 

while "Super Soaker" boasts a 

thrashy vibe reminiscent of Nir

vana's "Territorial Pissings." ( In 

Kurt Cobain- like form, Williams 

repeatedly screams toward the 
end of t he latter, " But I still feel 

stupid.") In addit ion to its fast· 

paced punk tunes, "King of the 

Beach" also features a handful 

of mellow tracks with shimmer
ing guitar lines and Brian Wilson· 

esque vocal layering, as heard 

o n "When Will You Come" or 

"Baby Say Goodbye."-WF 

ROBERT PLANT 
Band o f Joy 

Producer: Buddy Miller 
Rounder Records 

Release Date: Sept. 14 

Robert Plant may seem an unlikely 

Americana artist. But the educated 

know the original Band of Joy-which he and future 
Led Zeppelin drummer John Bonham played in, as well 

as Zep-was more than profoundly influenced by what 

drifted across the pond. Plant's latest solo album, 

" Band of Joy," follows In the fertile vein of 2007's 

Grammy Award-winning "Raising Sand" with Alison 

Krauss. The new set incorporates an edgier, resonant 

kind of ambience from producer Buddy Miller, a more 
aggressive female vocal foil in Patty Griffin and (on 

several of the 12 tracks) a greater ensemble attitude. 

The material Is Just as fascinatingly diverse, from the 

trancey flow of Los Lobos' "Angel Dance" to doo-wop

by•way-of·Nashville treatment of the Kelly Brothers' 

"I'm Falling in Love Again," and the swampy but spare 
groove that frames the mid-19th-century poem " Even 

This Shall Pass Away." A pair of Low songs-"Silver 

Rider" and "Monkey"-are solidly in the wheelhouse 

Plant Is working here. And the Plant-MIiier original 

" Central Two-O·Nine" is a train song so authentic in 

tone that it almost sounds like a Johnny Cash chestnut. 

Plant has steadfastly resisted a return to the Zep fold; I 
" Band of Joy" makes us glad for that.-GG ___J 

RYAN STAR 
11:S9 
Producers: Matt Serletic, 

Howard Benson 

Mark Burnett 

Records/Atlantic Records 

Release Date: Aug. 3 

package with his f irst full

length album, "i i:59." The 

former Stage frontman 
g ained buzz last fall when he 

re leased the video for his 

first solo single, "Breathe," a 

power-rock anthem t hat ad-

Long Island native Ryan St ar dresses the country's unem

delivers a melodic soft -rock p loyment issue. The song 

JOHN MELLENCAMP 
No Better Than This 
Producer: T-Bone Burnett 

Rounder Records 
Release Date: Aug. 17 

It's so easy to get caught up in the 

mechanics of John Mellencamp's 25th album, "No 

Better Than This," that the music Itself can get short 

shrift. That's understandable given the uniqueness of 

the set. It was made with a single microphone and a 55· 
year-old reel-to-reel recorder and recorded in a trio of 

historic locales: Memphis' Sun Studios, the San Antonio 

hotel room where Robert Johnson recorded and 

America's Inaugural black church In Savannah, Ga. It 

makes for a good story, and fortunately, "No Better Than 

This" sounds as good as it reads, with raw, in-your-face 
sonics that make it feel like Mellencamp is just a few feet 

away. The songs are intimate, thoughtful and rank with 

the best of his mature brand of folk-styled rock. The title 

track and "Each Day of Sorrow" kick with old-school 

rockabilly energy, but it's the spare, haunting songs like 

" Save Some Time to Dream," "A Graceful Fall" and "Love 
at First Sight" that leave the most lasting mark and best 

detail the "Clumsy 01' World" Mellencamp draws with 

such vivid detail.-GG 
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" Right Now" begins with a 
cheerleader-type clap that 
quickly d issolves int o a Jimi 
Hendrix-style guitar lick, and 
Star's low, raspy vocals ad d 
an unexpected edge. The 
singer's voice throughout 
the set has a rocker-gruff 
qualit y that often stretches 
into me lodic overt o nes, as 
displayed on t he track "This 
Could Be the Year." Heavy 
guitars dominate most of 
"11:59," but t he pace chang
es toward the end of t he set 
with " Losing Your Memory," 
which features a gentle 
p iano intro and a surprise 
bagpipe accompaniment. 
Star gives an impressive de
livery on the emotio na l 
t rack, belting about t he loss 
of his p lace in a loved o ne's 
heart. ("Wake up, it's time/ 
Li ttle g ir l, wake up/Just re
member who I am in the 
morning/You're losing your 
memory now.")-MV 

SECONDHAND 
SERENADE 
Hear Me Now 
Producers: Aaron Johnson, 

John Vesely, Tom Breyfogle 

Glassnote Records 
Release Date: Aug. 3 

Secondhand Serenade, 
helmed by California nat ive 
John Vesely, delivers another 
package o f tortured-love 
ballads o n the group's t hi rd 
studio album, "Hear Me 
Now." Driven by piano and a 
drum machine, the 
m idtempo single "Some
thing More" (one of three 
tracks p ro duced by Vesely 
and drummer Tom Brey
fogle) chronicles the after
math of a shat tered relation
ship. The title track- which 
features beautiful backup vo
ca ls by Automat ic Lovelet 
t er's Juliet Simms-ex
pounds upon a fuller, elect r ic 
g uitar-based sound that Sec
ondhand Serenade dabb led 
w ith on previous releases. 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Judy Cantor
Navas. Mariel Concepcion, Walter 
Frazier, Gary Graff, Evan Lucy, 
Michael Menachem, Gail Mitchell, 
Deborah Evans Price, Megan 
Vick, Mikael Wood 

Vesely also expands vocally 
on the song " You and I," 
where his usual screech-like 
notes are thinly coated w ith 
Auto-Tune1 creating an unex

pected digit al demeanor. 
Fans of the group's heart
wrenching acoust ic numbers 
will feel at home when listen
ing to "World Turns," on 
w hich Vese ly croons 
earnestly, "You showed me 
that I need change/To know 
how it feels to be alone."-MV 

NEW Iii NOTEWORTHY 

USHER 
Versus 
Producers: various 

LaFace/JLG 

Release Date: Aug. 24 

"Raymond v Raymond" may 
be the t itle of Usher's latest 
album, but it also mirrors 
what's happening on the 
R&B/hip-hop char ts. The 
singer is compet ing with him
self t hanks t o four songs
three of which (No. 1 hit 
"There Goes My Baby," " DJ 
Got Us Fallin' in Love" and 
"Hot Tottie") appear o n t his 
sequel to "R v R." Comprising 

eight new songs plus "There 
Goes My Baby," t he new set 
alternately bumps and throbs 
as a reinvigorate d Usher 
further paves his comeback 
path. The release opens w ith 
t he rhythm-drenched decla
ration "Love 'Em All," followed 
by Usher's top 10 pop/club 
jam with Pitbull, "DJ Got Us 
Fallin' in Love." Adding their 
own special flavor to the pro
ceedings are Jay-Z on "Hot 
Tot t ie," Bun B rid ing shotgun 
on "Get In My Car" and Usher 
p rotege Justin B ieber fea
tured on a remix o f his own 
hit "Somebody to Love." The 
real standout after "There 
Goes My Baby" and "DJ Got 
Us Fallin' in Love" is the shim
mering , sexy g roove "Lin
gerie," co-p roduced by the 
legendary Jimmy Jam & Terry 
Lew is.-GM 

All albums commercially available 
in the United Stat es. are eligible. 
Send album review copies to 
Mitchell Peters a t Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to t he wr'iters in the 
appropriate bureaus. 
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mm 
LLOYD 
Lay It Down (4:01) 

Producers: Awesome Jones, 
Veronika "V" Bozeman 

Writers: J. Jones, £. Dean, 

\I. Bozeman 

Publishers: My Diet Starts 

Tomorrow/Songs of 

Universal/Oat Dam 
Dean/2412 Songs/peermu

sic/V. Bozeman (BM!) 

Zone 4/lnterscope 

Lloyd has never been bash
ful about h is self -pro
claimed sexual p rowess ( his 
most recent album is titled 
"Lessons in Love"), and his 
latest single, " Lay It Down," 
is no different. "Tonight girl 
lm ma show you how m uch 
I love you, let t he part y 
begin/Im ma do something I 
never d id to you g irl, lmma 
turn you out, I ' ll show you I 
know you g irl," he boasts on 
the Polow Da Don p roduc
tion. After requesting that 
she "wrap he r ha ir up," in
sinuating t here wil l be lots 
of sweating taking p lace, he 
asks his lady t o lay her head 
on his pil low so he can " lay 

it down" and " work it good." 
The only difference here is 
t hat Lloyd's falsetto is much 
more h igh-pitched than 
usual - so much so, it 's al 
most hard t o imagine him 
seducing anyone. Just take 
his word for it.-MC 

mmJ 
B.O.B 
FEATURING 
RIVERS CUOMO 
Magic (3:16) 
Producer: Lukasz "Dr Luke" 

Gottwald 

Writers: various 

Publishers: various 

Rebe/Rock/Grand 
Hustle/Atlantic 

B.o.B continues his re ign 
as the rap/rock prince of 
t he year, inching toward 
h is t hird consecutive top 
10 w ith "Magic" after h it 
t ing t he mark with 
"Not hin' on You" and "Air 
planes." The song's 
st rongest force is an infec
t ious, t hrobbing synt h 
g uitar hook from Dr. Luke, 
who seam lessly f uses 
B.o.B's verses with a cho
rus by Weezer fron t man 
Rivers Cuomo tha t de
m ands a sing along. The 
result is stellar. B.o. B con
fidently coast s through his 
equal ly catchy and humor
o us verses ("I sing just like 
A retha , so respect me like 
I ' m Caesar/I k ick it li ke 

Adidas, flowin' sticky li ke 
a dhesive"). The r apper 's 
c areer h as mag ic a lly 
k icked int o high gear-and 
so has the foot wear brand 
he speaks of, w hic h cur
rently f eatures "Magic" in 
a commercial.-MM 

SOUNDGARDEN 
Black Rain (5:25) 
Producers: Kim Thayil, Ben Shepherd 

Writer: C. Cornell 
Publishers: In One Ear and Out Your 

Mother:/Noyes lnneroutter/Sony/A TV 
Tunes/Disappearing One (ASCAP) 

A&M/UMe 

After treating fans to a raucous, career-spanning set at 
lollapalooza, the recently reunited Soundgarden is back 
with its first single in 13 years-only "Black Rain" isn't a 
new song. The lone unreleased cut on the band's recent 
greatest-hits compilation, "Telephantasm,'' Is an outtake 
from Soundgarden's 1991 album, "Badmotorfinger." As 
such, the band is in trademark form: Kim Thayll provides 
the backbone with a meaty, driving guitar riff while 
Cornell-who might not be able to hit these notes nowa
days-proves why he was one of the most popular vocal
ists of the '90s as he sings, "You can't stutter when you're 
talking with your eyes/By cutting out your tongue, you 
save face." Although It's doubtful that a new song from 
Soundgarden in its current state would sound anything 
like this track, the release of "Black Rain" is akin to 
unearthing a buried time capsule, one that will surely 
delight fans of the band's glory days.-EL 

KENNY CHESNEY 
The Boys of Fall (4:32) 
Producer: Kenny Chesney 
Writers: C. Beathard, D. Turnbull 

Publlshers: various 

BNA Records 

This first single from Kenny Chesney's new album, 
"Hemingway's Whiskey," is rocketing up the charts like a 
touchdown pass thrown by Brett Favre. Penned by casey 
Beathard and Dave Turnbull, the well-crafted ballad is a 
tribute to every guy who has ever worn a football jersey, 
and Chesney connects with the lyric as only someone 
who has himself suited up and played the game can. 
There's a respect and affection in his voice that comes 
from having been one of the "boys of fall" during his high 
school days. The song also spurred the four-time Country 
Music Assn. entertainer of the year to make a football 
documentary that was an obvious labor of love. When 
one of a musician's passions collides with his full-time 
pursuit, the results are generally something special, and 
wit h his latest hit Chesney scores big time.-DEP 

BC JEAN including co-writers the Matrix 
and producer Ryan Tedder. 
The 21-year-old mixes a Euro
tech beat w ith her raspy vo
cals as she b lames t he hard
ships of a relationship on the 
d ifference between guys and 
g irls. Alanis Morissette·s influ
ence shows in t he sardonic 

opening verse: "You can wake 
up thinking nothing's wrong, 
but my bags are packed ." By 
the end of the song, though, 
Jean admits that she's "just a 
girl" and all she needs is for him 
to " just be mine."-MV 

Just a Guy (2:50) 
Producers: Ryan Tedder. 

Noel Zancanella, Jerrod 

"Skins" Bettis 
Writers: various 

Publlshers: various 

J 

Clive Davis signed pop upstart 

E!C Jean to J Records after the 
Los Angeles singer/songwriter 
sparked label interest for co
penning Beyonce's "If I Were 
a Boy." For her debut sing le, 
"Just a Guy," Jean has lined up 
a dream team of collaborators, 
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mm, BY LEILA COBO I 

Direct 
Connection 
Los lnquietos Del 
Norte Drive Sales 
Through Exclusive 
Walmart Deal 

If you're searching on the iTunes or 
Amazon websites for "Va mos a Darle 
Con Todo: Coleccion de Corri dos," the 
new album by Los l nquietosdcl Norte, 
you won't find it-yet. 

That's because the set, which de
buted at No. 3 on Billboard's Top 
Latin Albums chart, is being distrib
uted exclus ively to Latin mom-and· 
pop stores and to Walmart th ro ugh 
a dea l be tween Los I nquie tos' 
label-Eagle Music-and Anderson 
Merchandisers. 

The arrangement, which grants ex• 
clusivity to Anderson for two weeks, 
is unusual in the Latin realm. nut it's 
par for the course for Los lnquietos, 
who had deals in place with several la
bels before launching Eagle Music in 
2002. Since then, Los Inquietos' brand 
of aggressive, fast-paced corridos has 
ga ined a loyal following, beginning 
with California, where the quintet
anchored by brothers Jose, Felipe and 
Rosalio Meza- is based. 

The sizable fan base that Los Inqui• 
etos has accumulated resulted in the 
group's last two albums-"La nor-

IRON AGE 

rachera" and "La Clika, Edicion Espe
cial"-being l icensed by Venemusic 
and distributed through Universal. 
"La Borrachera," released in Decem
ber 2008, debuted at No. 8 on Top Latin 
Albums, the group's h ighest showing 
up to that point. 

But"Vamos a Dar le con Todo" bests 
that milestone. And that's despite the 
fact that the album is n' t available at 
other mainstream retailers like Target 
or Best Buy and didn't initially involve 
a major radio push. 

Instead, the album's sales are a di
rect result of position ing and the prod
uc t i tself. "Vamos a Darle" i s a 
collection of previously recorded cor
ridos plus two new tracks and is being 
sold as a CD/DVD package retailing 
for a suggested price of$12.98. The 
DVD is a record ing of a concert the 
group per formed in San Jose, Calif., 
one of the stops on its 90 Millas tour. 

Lead singer /bassist Jose Meza at
tributes the album's success in part to 
it being the band's first all-corrido com
pilation. "We've done all kinds of col
lections before," h e says. "But th e 
songs that we consider 100% aggres
sive are included in this album." 

One of those songs is" Locos Desde 
Ayer,' a previously recorded track that 
only now is being promoted to radio. 

Eagle-eyed: LOS 
INQUIETOS DEL NORTE 

It's No. 30 on the Regional Mexican 
Airplay char t. 

But in distribution partners Ander• 
son and Walmart, Los Inquietoshave 
found a direct connection to con
sumers. The group, founded by Meza 
and his two brothers, signed with An
derson after the distributor offered to 
carry Eagle Music's entire catalog, in
cluding titles by other groups like Hal-

Veteran hard rock act Iron Maiden celebrates its second top l0album and best rank on the Billboard 200 with 
the arrival of its new studio set, "The Final Frontier," at No. 4. 

With 63,000 sold in its first week, it's the group's best sales frame since Nielsen SoundScan started tracking 
sales in 1991. The act's previous SoundScan-era sales high was when its only other top 10 set, 2006's "A Matter 
of Life and Death," bowed at No. 9 ,vith 56,000. " Death" was the band's previous studio effort and has sold 213,000. 

"Death" was followed by greatest-hits package "Somewhere Back in Time: The Best of 1980-1989" in 2008 
and the "Flight666" soundtrack and live video in 2009. The latter's album version has shifted 51,000, while the 
DVD has moved 86,000. 

The sales fortune for "Frontier" was enhanced by its digital download sum. While85%of its first-week total 
(63,000) were physical albums (54,000), 15% were downloads (9,000). That compares to the first weekof"Death" 
(56,000), whose physical sales claimed 97% (54,000) while d igital took 3% (1,000) . - K,,ith Caulfield 

MAIDEN VOYAGE 
Here's a look at the Iron Maiden albums that have charted on the Billboard 200 during the Nielsen 

SoundScan era along with each t it le 's debut (and peak) sales week. 
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con de la Sierra. Under the current 
agreement, the label records and prints 
the al bums, then sells them directly 
to Anderson, wh ich in turn gives them 
store pos itioning. 

Long before corridos became com
merciall y viable, Los Inquietos were 
well-known for their particularly quick
tempoed take on the genre. Major la
bels tended to be skeptical of a style of 

' ti ., ·-•t 
'\ -
.I ) 

m usic that, until recently, had little 
traction at radio. That's why the Meza 
brothers established their own label. 
Aside from Eagle Music, Los In qui
etos also operate their own publish
ing division, Music & Whisky. 

"We saw how our audiences were 
reacting to our live shows," Meza says. 
''And at that moment, we decided we 
would do everyth ing ourselves ." 
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Gotta 
Have 
Heart 
Sisters Ann & Nancy Wilson 
Push Their 'Red Velvet Car' 

Curren tly on the road, Nancy Wilson of Heart says 
the travel aspect of touring remains "just as hard. 
But the sweeter thing is to still be doing it.· 

She and sis ter Ann Wilson are touring in sup
port of their first studio album in six years, "Red 
Velvet Car" (Sony Legacy, Aug. 31). Written on the 
road and featuring the act's signature rock sound 
with deep acoustic curren ts, the album is gaining 
traction at AC radio with "Hey You." Bub bling 
under Billboard's Adult Contemporary chart, the 
song logged 81 plays (up 23%) on 16 reporting sta
tions in th is issue's chart tracking week (Aug. 16-
22), according to Nielsen BOS. 

"The heat at radio reminds me of the old days." 
Nancy says. "It's good to see stations adding it and 
people requesting a sim ple love song I've had in 
my back pocket for quite a while.· 

Guitarist Nancy and singer Ann have quite a few 
previous hits in their back pockets. Co-founders 
of '?Os-spawned Seattle band Heart, the sibling 
frontwomen/songwrite rs forged a gateway for fe
male rockers. Among the act's memorable 21 top 
40 hits : "Magic Man," "Barracuda," "These 
Dreams" and 1987's "Alone," which has become a 
favorite of''American Idol" contestants. 

" 'American Idol,' Fergic doing 'Barracuda,' 'Gui-

tar Hero' ... all the different imprints of the sorngs 
we did in the '70sand '80sare connecting the dots, 
bringing a new generation to our l ive shows," Nmcy 
says. "We've even seen people showing up with 
kids 10 years and younger." 

In addition to several earlier Lilith Fair dates 
and a headlining tour through September, Hea.rt 
is set to guest on "ShopNBC" (Aug. 29), "Today" 
(Aug. 31), "Fox & Friends" (Sept. l ), "Late Night 
With Jimmy Fallo n" (Sept. 2) and NPR's "Week
end Edition" (Sept. 4). Sony Legacy began talking 
to AC, triple A and classic rock stations in April, 
servicing them with two one-hour specials fea
turing interviews with the Wilsons as well as artists 
innuenced by Heart. The label is simultaneou sly 

Rocking forward· 
HEART 

working fierce rocker •wTF ," a second single 
from •car." which was produced and co-written 
by Ben Mink (k.d. Jang, Ann Wilson's 2007 solo 
CD, "Hope & Glory"). 

"We used the summer as an opportunity to 
warm up their fan base," says Mandy Eidgah, sen
ior director of marketing for Sony Legacy, which 
also houses Heart's catalog." 'Idol' and other usage 
has kept Heart in the forefront of pop cul ture. But 
Ws still about a slow build and creatively captur
ing fans' interest through multiple impressions." 

Heading back on the road in November and De
cember, Heart is eyeing an international push in 
201 i. ''We have to get this baby born and on the 
map," Nancy says. "It's our calling." 

RAPPING THE TRUTH man when they fought to be Bat· pers Diamond (ex-Crime Mob) and 
man," says Roxanne Shante, an- Tiye Phoenix, the film features com
other rap pioneer who appears in ments from musician Ahmir "?uest-

Missy Elliott says she was 14 when 
she did it the firsttime. Eve was 11. Di
amond was 14, while Yo-Yo and Lady 
of Rage were 15 and 12. 

Reminiscing about the first t ime 
they reeled off rhymes is one of sev
eral topics these and other female 
Mes-including MC Lyte, Trina, the 
Poetess and Salt-N-Pepa- give testi
mony to in "My Mic Sounds Nice: A 
Truth About Women in Hip-Hop.'' Pre
miering at 10 p,m. EDT on Aug. 30 on 
BET, the hourlong film is the network's 
flrst original music documentary. 

The film covers everything from 
artistry, imaging and the thin ranks 
of female MCs (from more than 40 
in the early '90s to a handful on 
major labels now) to whether 
there's stil l a p lace for women in 
hip-hop. Ava DuVernay, who di
rected and executive-produced 
"Mic" through her Forward Move
ment Films, says she was most sur
prised by the ladies' vulnerability. 

"These great MCs are seen as in
vincible. But when you sit down and 
talk to them about their lives in a 

male-dominated field, being bruis
ed and maybe not as appreciated 
as they would have liked, their great 
voices stifled by a change in tide 
... I saw a vulnerability I wouldn't 
have expected." 

"Females in hip-hop made a big 
mistake by becoming Robin to Bat-

_ _ ,. 
G1vmg testimony: 
Rappers TIYE 
PHOENIX (left) and · 
YO-YO (right) flank • 
director AVA 
DuVERNAY at the 
New York premiere of 
BET's 'My Mic Sounds 
Nice: A Truth About • ·1.·· 
Women in Hip-Hop.' , 

4 

' 

the film. "There's absolutely stil I a 
place for female MCs. But now it 
seems like it's being built on lip
stick and eye shadow, which can 
be washed away. We have to go 
back to the talent and skills, how it 
was originally built." 

in addltlon to emerglng solo rap-

love" Thompson, producer Swizz 
Beatz and industry vets Kevin Liles 
and Russell Simmons. Noticeably 
absent in the film are such faces as 
Queen Latif ah and rising star Nicki 
Minaj. DuVernay says, "Everyone 
that you think should be in the film 
was asked.'' -Gall Mitchell 

··\ r.:: ~ -~- Jumping 
oundaries· 

~ --rT.IED LEO 

BOTTLED 
IN HUMOR 
Ted Leo & the Pharmacists' video for 
"Bottled in Cork" chronicles the act's 
hilarious quest to launch an "Ameri
can ldiot"-esque stage production 
based on its indie-leaning guitar rock. 
The band engages in ridiculous dance 
moves and sports outlandish cos
tumes while Leo undergoes a melo
dramatic stage death-only to earn 
"Pharmacists' Phlop!" headlines the 
next day. 

The video is a smart satire on artists 
re purposing their work for over-the
top stage shows. However, the clip's 
true genius may be how the band pre
sented it to the public. "Bottled in 
Cork" premiered Aug. 23 on comedy 
video website Funny or Die and has 
since been featured on its home page 
and picked up by most music sites. 
While "The Brutalist Bricks," the 
group's fifth album featuring "Cork," 
has moved only 16,000 copies since 
its March release, according to Nielsen 
SoundScan, the clip a lready has more 
than 73,000 views on Funny or Die. 

Leo and director Tom Sharpling 
were kicking around music video 
ideas when they began crafting a lam
poon of modem musicians presenting 
their work on the theatrical stage. 
"The more we talked about lt, the 
more we were cracking up," Leo says. 
The band recruited comedian Paul F, 
Tompkins to play an off-kilter pro
moter while "The Daily Show" con
tributor John Hodgman and comedy 
writer Julle Klausman pop up In 
cameos. Sharpling shot "Cork" in 
Brooklyn last June, with scenes from 
the "musical" taking place at the Bell 
House theater. 

Sharpling says the band realized 
it could attract a larger audience by 
reaching beyond music sites. He con
tacted Adam McKaY, who has helmed 
features like "Step Brothers" and 
"The Other Guys" and founded 
Funny or Die with actor Will Ferrell. 
While the site normally doesn't run 
music videos, Sharp ling says McKay 
thought "Cork" was "funny and ... 
had some familiar faces" that would 
appeal to the site's fans. 

"Cork" clearly riffs on the current 
Broadway production of Green 
Day's "American Idiot." Although 
Leo hasn't seen the musical, he says 
he wanted to "take a swipe" at how 
that type of show forces a narrative 
into an artist's music. "Of course," 
he adds, "everything this Is lam
pooning Is meant to be taken with 
good humor." - Jason Lipshutz 
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REAL ESTATE 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS· RADIO STATIONS· 

DJ RECORD POOLS 

CD ·DVD • PRINTING • PACKAGING 

REGAL HOUSE located in Nashville's prestigious Oak Hill, the neigh
borhood of past and present musical scars. This house is perfect for 

CRYSTAL CLEAR - OIIOIJl>•---ec,,..-, 
21 ST CENTURY MUSIC ,l@ 

1000 1000 
RETAXL RETAIL 
READY READY 

I sale/rental to executives, producers 
and artists. Ten minutes from 
downtown and five minutes from 
fumed Music Row, this spaciotL, 
home has music & media rooms, 
1.5 acres of beautiful private 
grounds with pool, and is perfectly 

TOLL FREE 1-800-846·9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

C: E>:!!'5o DVDS 
ONLY ONLY 
$870! $990! 

Call J" B k I suited for entertaining. Semi or fully 
tm er e ey at furnished co meet specific needs. 

TOLL FREE 1·800·880·0073 310-854-6060/Jim@Daitravel.eom 
WWW.CRVSTALCLEARCOS.COM 
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WHOA, NELLY 
» 

COFFEE TALK 

>>After logging five top 10s on 
Alternative, Paramore earns its 
first top 10 on a different format 
airplay tally, as "The Only 
Exception" r ises 12-10 on Adult 
Top 40. Paramore lead singer 
Hayley Williams also reached 
the top 10 on multlple radio 
surveys as a featured artist on 
B.o.B's "Airplanes." 

>>"And, now you find yourself in 
'82," Asia trontman John Wetton 
sings on the band's 1982 No. 4 
Billboard Hot 100 hit " Heat of 
the Moment." The song's lyrics 
prove to be timeless 28 years 
later, as Steven Lee and Gaby 
Dcrshin debut at No. 47 on Hot 
Dance Club Songs with " Heat aka 
Heat of the Moment," featuring 
Asia. The rock group makes its 
first appearance on a Billboard 
songs chart since 199 0. 

0 Rerid C hart Beat 
every week at 
billboard.com/chartboat. 

Billboar«l 

Lucky Seven For Eminem; Ray's 'Willin' 'And Able 
While the Billboard 200's top 10 wel 
comes six debuts, none can push Em

lnem's "Recovery" out of the top slot 
(116,000 sold, according to Nielsen 
Sound Scan; down 12%). 

The set thus spends its seventh non
consecutive week at No. 1-the most 
weeks atop the list s ince Taylor Swift's 

"Fearless" spent 11 such frames in the 
penthouse in late 2008 and early 2009. 

"Recovery" also notches the most 
weeks at No. 1 for a male artist's album 
s ince Usher's "Confessions" spent 
n ine weeks in the top slot i n 2004 and 
the most for a hip-hop effort since Out

Kast 's " Speakerboxxx/The Love 
Below" spent seven in late 2003 and 
early 2004. 

Since Sound Scan started powering 
the Billboard 200 in May l 991, just 21 
albums have lodged seven weeks atop 
the list. Only Garth Brooks and Em
inem have earned multiple seven-week 
nins at the top. Brooks has three while 

Em has two. 
"Recovery" will likely relinquish the 

No. 1 position next week to Katy Perry's 

new "Teenage Dream." Industry prog
nosticato rs suggest it will sell in the 
170,000-200,000 range by week's end 
(Aug. 29). 

Former "American Idol" champ 
Fantasia is looking for a b ig week too. 

Her th ird set, "Back to Me," is on track 
for a record-high No. 2 debut w ith a 
number somewhere in the range of 
120,000-140,000. 

AMAZON VS. !TUNES? Singer/song
writer Ray LaMontagne nabs h is sec
ond top 10 alb um on the Billboard 200 
as "God Willin' & the Creek Don't Rise" 
floats in at No. 3 with a career-high sales 
week of 64,000. His last studio effort, 
"Gossip in the Grain," bowed at No. 3 
with 60,000 in 2008. 

"God" also starts at No. 1 on Top Folk 
Albums (see page 36), with the chart's 
best sales total since its launch on Dec. 
5, 2009. Its sales best the 47,000sold by 
She & Him's "Volume Two," which de
buted atop Folk on Aprjl 4. 

LaMontagne's record sales week was 

l ikely enhanced by its selection as the 
Amazon MP3 store's $3.99dailydeal on 
its release date, Aug. 17. Sources sug
gest a healthy amount of download sales 

wi th in the iTunes store. 
A bit off topic, but isn't $3.99 just too 

low of a price for a full album? We know 
everyone is scrambling for sales any

were gene rate d from 
Amazon tha t day, and 
49%ofi ts firstweekwere 
downloads (31,000). 

OverThe 
Counter 

where they can get them. 
And yes, Amazon is try
ing to compete aga inst 
the800-pound digital go
rilla known as ifunes. But 
aren't consumers being 
taught to accept an ex
tremely low standard 
pr ice for an album) At 

what poi nt will $3.99 be 
replaced by $2.99) Will 

It didn't benefit, how
ever, from much promo
tion in Apple's iTunes 
store. While it earned 
front-of-store placement 
on street date, that promo
tion had vanished by Aug. 

KEITH Lo~ I 
c,urn,~ 

18. Most new releases are hyped 
throughout the week in theiTunes store, 
so this one-day-only placement is un
usual. According to Apple, the selection 
and placement of promoted titles in the 
iTunes store a re editorial decisions made 
by staff. 

But one can't help speculate that the 
store's sudden lack of promotion for 

' GodWillin' " onAug.18 mayhavehad 
something to do with its Amazon "daily 
deal" status on Aug. 17. 

Curiously, when Arcade Fire' s 

"The Suburbs" garnered much atten
tion a few weeks ago when it was sale
priced at $3.99 for its entire de but 
week in Amazon's MP3 store, the set 
re ta ined h igh-v isibil ity placement 

we even see the day where the "daily 
deal" involves customers getting a hot 
new album for $0.00 plus get a gift credit 
toward their next album "purchase"? 

MY OH MYSPACE: Billboard expands 

its menu of streaming and social net
working charts as a rankingofMySpace 
Music's top streamed songs debuts this 

week (see page 36). Topping the list is 
Eminem's "Love the Way You Lie,· fea
turing Rlhanna. 

The MyS pace Music chart will appear 
on a rotating b asis in print, joining 
streaming char ts from AOL, Yahoo 
Music and iLike's social network charts. 
Ttwill also run weekly on Billboard.com 
at an expanded depth. 

IVlaI·1cet '"' at<:h A Weekly National Music Sales Report 
f,(J( ~ ef'ldlng Aw. 22'. 2010 FIOUre-S ate'fOjjflded 
Co!Yl$'.)il~ ffO"Yla na:JO!'l.!II ~~or retlilsttlfearid f.!IC.k 
~i ~seoJoctod~d oro\'tcll:dr,y 

nielsen 
Sound Stan Weeki Unit Sales Year-To-Date 

ALBUMS 

TbisWfelc 5,076,000 

lastWfelc 4 ,950,000 

Olange 2.5% 

This Wfelc last Ym 5,707,000 

<hange -11.1% 

DIGITAL 
ALBUMS' 

DIGITAL 
TRA<KS 

1,492,000 20,333,000 

1.427,000 20,176,000 

4 .6% 0.8% 

1.284,000 20,659,000 

16.2% -1.6% 
"DlglUI album s.a$&s are also counted w!ttiln alb.Yr! saje,s_ 

Weekly Album Sales ( Million Units) 

30 

25 

20 r 
- 2010 
~ 

15 

10 ± 

s~S.1M 

0 -------------------
J FM AM J A S O N D J 

2009 2010 CHANGE 

OVERALL UNIT SALES 

Albums 216,853,000 190,208,000 -12.3% 

Digital Tracks 747,374,000 742.489,000 -0 .7% 

store Singles 1,123,000 1,312,000 16.8% 

Total 965,350,000 934,009,000 -3.2% 

Albums w/T!A' 291.590,400 264 ,456,900 -9.3% 
·~ ;.rack t!~al .. nt a1bum Mites (TEA) with ID t,ack dow"Joads toQul ... alt!n1 
to one album ~ 

ALBUM SALES 

·os .L.. __________ ....,2 .. 1.,.&,..s.._.ro .. 1 .. n..,10..,n,._,l 
'10 --------- 190.2 million· 

SALES BY ALBUM FORMAT 

(D 168,893,000 135,868,000 

Digltal 

Yityl 

other 

46,382,000 52,628,000 

1,539,000 1,690,000 

39,000 22,000 

-19.6% 

13.5% 

9.8% 

-43.6% 

2009 2010 CHANGE 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Cunent 116,517,0 00 105,801,000 · 9.2% 

Catalog 100,336,000 84,406,000 -15.9% 

DeepCatJlog 74,520,000 64,130,000 -13.9% 

CURRENT ALBUM SALES 

·os __________ _,1,.,,1,.,6,,.Se:..:,m,..,l,..,ll:.:clO,:cn,.,,. 

'10 105.8 million' 

CATALOG ALBUM SALES 

•os _______ _,,,10,.,0"'.,.,.3....,_ ...... """',... 

'10 -------94.4 million 

Nloe&:!n SoundScan counts as cutrt!nt only sa.~ wi;.Nn tM' fnt !8 montl'l6. ~ an 
llllbum's r~se {12 months :o1 dasslcal and JalZ .,lbums). Titlt!s that st,w In tht! 
tat> hal" or the Bttbo.!ird 200. hoY/l:Nef ~n H .cu'rent. Titles Olde.' than UI 
months IN"C c~\~.log. Dc,m c.:1!.:ikl9 ii ., ~ubset of e:ic.,1c,p for ti•Jiii cu! Mon: th.,n 
36 rr.onths. 
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!~i_<.;1.~~!~ 
5ouncl5can 

Title ~ 

Recovery 

Intimacy: Album Ill 

: :;: i 5E ARTIST II :5" ~!j IS IMPR!IIT & tlUMBER / DISTRlBUTlli£ l ~BEl (PRICE) • lllfil DONDRIA 

Title i 
Dondria Vs Phatfffat 

52 44 37 

SO SO OU ~01/Mil.l,.CO 114 981 

BIG 801 
DEf . M-1 {11,,377•110J,1G l13.98) Sir Lucious Left Foot: The Son Of Chico Dusty 

.. 
a 

II 1 

12 11 

13 

14 10 

111 

CD 20 

20 14 

a 22 

22 15 

25 

211 

30 21 

31 

33 23 

34 32 

311 17 

311 

37 

G 
38 28 

40 26 

41 :,s 

G 40 

43 37 

44 33 

411 36 

48 8 

47 31 

.. 43 

50 38 

24 

20 

27 

34 

28 

22 

29 

-

19 

38 

35 

RAY LAMONTAGNE ANO THE PARIAH DOGS 
ftCA~M6• UUl8 

God Wlllln' & Tho CtWk Don, Riso 

The Anal Frontier 

Cowboy·s Back In Town 

Need You Now 

The Suburbs 

My World 2.0 

Foundling 

No Better Than This 

Teflon Oon 

Thank Me Later 

Camp Rock 2: The Final Jam 

18.118 
Nightmare 

Kldz Bop 18 

The Fame 

ITunes Session (EP) 

All About Tonight (EP) 

Sigh No More 

The Foundation 

Revolution 

NOW34 

Animal 

Scott Pilgrim Vs. The World 

HEY MONDAY 
OECAV0AUCC,'C0LUMSIJ, 6-'6-'SIS0UV MUSIC 6.9B 

Beneath It Al I (EP) 

BRIAN WILSON 
OIS,t,ICY PEARl S[Rlt:S 004289J\\'At.l OISHCV 13:98 

Br ian Wilson Reimagines Gershwin 

CAROLE KING & JAMES TAYLOR 
HEAR 32(153 1'a 9-8 CD/DVD 

THE BLACK KEYS 
IJOIJESUCH 5202WM'1\IIIR OROS t5.D8 
THE BLACK EYED PEAS 
1tMfiSCOJ'E 012887' /IGA (13.M) 

Live At The Troubadour 

6tQth¢r§; 

The E.N.D. 

Eat Pray Love 

Raymond V Raymond 

Mojo 

100 Miles From Memphis 

B.o.B Presents: The Adventures Of Bobby Ray 
REeEl MCK!GfVINO MTLE/i!.TU.WTIC 61890l"/ A6 13 98 

BUN-B 
1RILUJ PF.ltlCEIR"fl'•,H0T 4 UHC 1014/RM~-,H0T 17.98 

LADY GAGA 
STF.tM.tl!IIE/KOOLI\IE/CHeM V1REMN1UlSCOPt: 0146JJ"/10A 9.98 

JACK JOHNSON 
BRlfSMFIIU <11l?65"/UI.IRG 13.98 

TRAIN 
toLUM81A 07735/SONY MUSIC 12 98 

LADY GAGA 
STREM.tllllE/KOtlll\lEICHEAA'l'Tf:.EEJUflEASCOPE 01~72"/ IGA 10 98 

MILEY CYRUS 
ttOLLVWOOO {)0~224 13.98 

ENRIQUE IGLESIAS 

Trill O.G. 

The Remhc 

Order Of The Black 

Opus Collection: A Journey 

To The Sea 

Save Mc, San Francisco 

The Fame Monster (EP) 

Can't Be Tamed 

l,.INM:RSAl REPUllLIC/UtJl'IUl.$Al MIJSIC LATltlO 01444Wl1RG/UMLE IIL&-11 Euphoria 

JERROD NIEMANN 
SfA GAYLE/.AJUSTA tll\SJ-Ml.LE 65720,'$.J,Ul 9.98 

JUSTIN BIEBER 
SCllCOLBOY/RA'!'MONO BR,f,IJtJ/tSUtlO 01J719/10Jt.t6 f9.&8) 

MIKE POSNER 
J571'6/RMG 9.98 

JONAS BROTHERS 
'tt,i.LT DISNEY 003681 13.98 

SUFJAN STEVENS 
ASTH\IAllC i ll [ "I' DJGlf AL EX 4.98 

CARRIE UNDERWOOD 
19MRISIA WiSHYlllf -1,9923/SMH 13.88 

FRANCESCA BATTISTELLI 
ffRVEIIT 681378/'ll,.RIIEII BROS { 11.98) 

Judge Jerrod & The Hung Jury 

My World (EP) 

31 Minutes To Takeoff 

Jonas L.A. (Soundtrack) 

All Delighted People (EP) 

Play On 

My Paper Heart 

THE BILLBOARD 200 ARTIST INDEX BROOKS & OUIU~ . . . .1 11 
2,ACEA)'.tUWt> .2lt 125-
LU<E 8RVAN .... 100-
tJICHAEL 8UBtE , , .61 
B!JCKCttERffY .N 
BULLET FOR MV 
VALENTitlE 131 

CASTtID CROWnS . .147 
Kf.HtlV CHE~.lf'I" .175 
ERIC CHURCH . . . . . 174 
MARC C()Ht, ••. , •.• ISo 
EASTON COR81rt , , • 87 
MRArllACOOGRO'IE .188 
CREEDEr«:l: CLEARWATER 
RMVAI... ..• . . . . • 120 

SHERYL GRO\V . • . . • .33 

301i'O , , , .112 A\/Et'6EDSEVENfO.O .14 

ACJUC .. . . . . . . . • . :97 
TRACE Al»(IJS . . . .... 5 
CHRtSTt!AA.GUn.ERA .126 
JASON Al.OEM-I . . •. 109 
GA!f'(Al.i,AN .. 16,S 
MAACAtflH()fN ... 1S5 
ARCAOEFIRf, , , ,., , ,7 

ER\'KAHSAOO . . . . . . 151 
FFWICESCA BATTISTELLI . 

• . . .. 50 
OIERKS 8EtUt £Y , • ... 94 
JJ$Tll4 8EUR . 8, 4S 
BIG BCM , 52 

8L'CK LA8fL SOCflY. ~7 
JHE 81..,1,CK CROWES . . 92 
lt£ BLACK EYED PEAS , .29 
JHE Bl.ACK KEYS . . . .. 28 
MARY J. BLJGE • . . . . . 163 
8.0.8 • . . . • . . . . . .. . . .34 
SUSM,SO"it.f , ..•. . 135 
mllR~E .... . .. . . 193 
8FlOK£N68.LS , , , ,146 

8Ulf,.B . ....... . . 35 

CAGEllE El.fflW,{( .141 
COL8JE CAIi.i.AT , , .152 
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l,\IOCRUZ . . . . . . . . .. .5-4 
MILEYCV1UJS . . . . . .. .42 

• 
4 

I 

Iii 1 

The singer/song• 53 41 43 
writer lands h~ firsl e top 10 set as his 51 61 

latest anives with G 71 100 
lS,000. II~ prior 
album, "Oraw the 116 46 45 

TAYLOR SWIFT Fearless B.I0 11,i.CHJNE 0200 (1 Ufl} @ 

TAIO CRUZ Rokstarr MO\tUf\V 0143l0,ll0,JMO 19.98i 

.. PHOENIX Wolfgang Amadeus Phoenix LOYAUTE-010S' /GLASSIIOTE ( I I.Ila) 

NICKELBACK Dark Horse 
ROAORIJNNtR 61-81n8 118.98 

• 
Une," debuted and 117 29 36 
peaked at No. 12 
last 0<1ober with 118 45 46 

SOUNDTRACK Step Up 3D 
ATUMTIC 524395/AG IHU81 

OllY OSBOURNE Scream 
EPIC 361'llSO.N'V MUSIC OD.98} 4 

• 35,000 sakl. 
119 49 44 SOUNDTRACK Glee; The Music , Volume 3: Showstoppers • 1 

• 

D 

El 

• 

El 

11 

I 

• 
I 

2 

17 

I 

11 

• 
• 
4 

u 

• 
21 

' a 

21 

Im 
TIHe's overall surge 
in sales (up 48%) ~ 
c.iused bW a jump In 
downloads (up 
193%), most Ukely 
from COIICfft ti<ket/ 
album d-Ownload 
redemptions during 
the past week. Petty 
has been touring 
and reminding 
audiences (via In· 
concert acts) to re-
deem the r album 
purcbase via their 
mobile phone. 

G 72 72 

J\l. 59 

112 52 

113 

~ 
BIi 60 53 

86 56 57 

117 55 55 

118 56 52 

118 47 40 

70 63 

• • 73 

20TH CEl'tTURY F0)( TWC0LUM9fA 7-0611/SOtlV M\JSIC {11.98! 

PARAMORE 
~UElf.O 3Y flAMEtl 5'82.SO'/AG (18.MI 

FILTER 
ROCKU SCIENCC lJttITUACS 28()g 1.3 98 

SARAH MCLACHLAN 
ARISTA 5-5367'/flt.16 13 !18 

FIVE FINGER DEATH PUNCH 
PJi.OSttCl PAAK SQIC)I)• 13.08' ft) 

SELENA GOMEZ & THE SCENE 
HOLLW/000 002:-BJ:1 18 98' ® 
ALICIA KEYS 
L!81(/J 46571 •/Rt.lG 13.GB 

SOUNDTRACK 
SUl,1FAll/C.H0P SHOP/All.ANTIC 523836/AG 18.98 

SKILLET 
ARlltNT/IUO/ATLANTIC !iHl9?7/AG 13.9e 

THE ROOTS 
DEF • M,1 Oi .3085 • AOJ\16 (9.98) 

ELVIS PRESLEY 
RC" 53964 Ex/SOHV MUSIC CUSTOM MAAUTIN<i €ROUP 31,98 

NEWSBOYS 
lflPOP 715.21 {13.98) 

I BUCKCHERRY 
74 aO lQ ElfVEII SEVEU 770 {13 98) 

~ 86 99 ft! LADY ANTEBELLUM 
'5' f'- CAPITOL flASHVJLlf 032(16- i 12.98} 

AA - ., MISS MAY I W° u RtSE 109 112.91H 

RIHANNA 
SflP/DEr JAL! 013736.'IDJMG (19.981 

77 65 89 

Brand New Eyes • 2 

Crazy Love • 1 

The Oracle 

Battle Studies • 1 

The Trouble With Angels 

Laws Of Illusion I 

War Is The Answer 1 

Kiss And Tell • • 
The El ement Of Freedom • 2 

The Twilight Saga: Eclipse I 

Awake • 2 

How I Got Over • 
Elvls: Memories 

Born Again 

All Night Long 

Lady Antebellum 

Monument 

Rated R • • 
Leave This Town • 

711 

80 

67 66 Season One; The Music Volume l 

~2 84 ~i!~ ~3~~:Gf18.98t© 
= -'s"'=o"'u"'N='oT=R"'AS:'c"'K'-"'-""-------G,...1e_e_: ,------=- • ' 66 65 m PINK 

LAfo\tf J6759/Jl6 (13 98) Funhouse • 2 

2olH C~NTURV FOX TV/CDWMBIA ~ISOtlY ltUSIC (11.98) 

• 

Aller the sel was 
seleded as the 
Amazon HPJ !lore's 
daiiY deal (Aug. 20) 
for Sl.99, it's up 
32% In O'<ffall Silles 
and82%1n 
downloads (re
entering al No. 16 
on Digital Albums). 

~ Cl VARIOUS ARTISTS Let's Gol: That R0<:kabllly Rhythm RHINO Cl1$T0}.I PRODUCTS B27S EX/STARllUCKS I 12.91H " 
• 
• 
I 

' 
31 

m 

82 

83 

84 

G 
88 

87 

88 

48 59 

79 90 

71 76 

87 86 

50 41 

74 81 

61 105 

SOUNDTRACK Glee: Tho Music, Journey To Regionals (EP) 
20TH cum.1RY FOX TV/COW141UA 72678,ISotJY M.L•Slt 6:98\ 

KATY PERRY One Of The Boys CAPIT0l l)L249" f12 981 • • 
ADAM LAMBERT For Your Entertainment 
19J11CA 54801/RMG (13,981 • a 
LUDACRIS Battle O1The Sexes OTP/OH JAM 014030"/lOJMG (13 98) • 1 
KORN Korn Ill: Remember Who You Are 
RO,.URVNNeR 611757 118.98i@ 

EASTON CORBIN Easton Co rbin M£fl.CORV IIASHVll.lt 013fi4'M1GN I 10.9Bl 

FLORENCE + THE MACHINE Lungs UUI\IERS,.L REPUBLIC. 0t3110/Ul1RG j 13.98! 

• 

A dlred-respons, 
TV campaign for lhe 
set ights up its 
monster gam. a 
went hom selling a 
negligible number 
the week pmious 
to 6,000 this week. 

~ 90 102 LIL WAYNE Rebirth 
Cil.SK MOUCYft.JMIVCRSA.L 1!0TOW.N 012737MlRG 113.91H • 

17 90 70 85 

• I 91 62 56 

a 112 39 13 

Im 8G 85 86 ,< 

1 94 73 67 

• • G 99 116 

• G 97 95 

1 In 78 70 ' 
41 98 94 82 

• 911 81 87 

JASON DERULO Jason Dcrulo M lUGA l tCM:,lffS 519657/W.tJUJCR BROS (10.981 

VARIOUS ARTISTS NOW 33 
UUl\lERS,.UEMI.ISONY t.lUSIC -098.U/ CAPtTOL p8 98! 

THE BLACK CROWES Croweology 
Sil'l'Efl ,.RRO'H 03" 04,981 

BRAD PAISLEY American Saturday Night 
All.1S1A tl,.StMLL£ 47352/SMN {13.981 

DIERKS BENTLEY Up On The Ridge CAPITOL t4ASHl/1Llf 85410 l12.9~1 

KID CUDI Man On The Moon: The End Of Day 
DREAM CH/GO 0.0./UWVERSAL MOTOWtl 013195"/UMRtl 113.IH!l @: 

MONICA Still Standing 
J 4-0M13.iflMGl1 1 961 

AC/DC Iron Man 2 (Soundtrack) 
COWMSIJI 60i52"/S0NY '1USIC f17 98 CD/OVDl ft) 

JOURNEY Journey's Greatest Hits 
COWM81'.i' 4'-493 113.98l ~ 

SHINEDOWN The Sound Of Madness il.TUJITIC S1124J/AG !18.981 

• I 

• 
4 

• 2 

~ 

• I 

35 

The Starb.ucks· 
eJ1dusrve set also 
starts al No. l on 
Compllallon Albums 
wilh 5,000. The 
album ftatures 
Ricky Nelson, 
Johnny Cash, Jerry 
lee lewis, little 
Richard alld Rilcbie 
Valen~ - LUKE BRYAN 100 80 92 - CAPl"IOL tl,i.SHVll lt 6~833 (18.98) Doln" My Thing I 

Oi\1.JGHIRY , • , ,78 172 
JASO!! Cl:RULO ..... 90 
THE Dtl.TY HEADS. • .132 
OOWRI.\ ..51 
DRAKE . . . • . • . • . . .. • 12 
TI-E·DREA"- . • . • ... .108 

f(M'ARO SHARPf 3 l tE 
IOONETIC ZfffOES , .137 

EUIIEM .1, 101. 127, 187 
ESPl'~?A PAZ . •. . l (lS 

f ll..TER , , •. , ... 64 
FNE f"flGER DEArH 
PUfD-t . . •. . • . .• • 66 

fl.DRENCE 1- Tl-I: 
MACt91E . . . . • 88 

CClT FORD • . . • • . . . .133 

DAl/ll GAARITT ,162 H£LlVEAfi , , , • , 104 
GOOSMACK . . .62 HEY MONDAY . . . .25 
SELENi\ GOI.EZ & HILLSONG •• . • . . . .. . 18.'9 
THE SCBJE 67 

GOOILLAZ .. . . . . . . . . t43 
GOV1 fA\JLE • . • . . ••. 182 EtlRIWE IGlESIAS .43 
OA'IJI'.) GRAY • . • . • 9 ROt~ MAJ~ .. • "4 
GUNSH' "°SfS , . . 1$4 

MICHAEL JACKSON . . .. . . 

JAHEll1 • . • . . . . . • . . .177 
JAFION ANO THE lOtlG 
ROAD TO LOVE .. .1 13 

JAV.Z . . .18S 
Jt:wa. '68 
JACK JDHl450tl • , • 39 
Ji\MEY JGINSON . .158 
JONAS BROTHERS , • •7 
JOUAl'.IEY •• 98 

KEM . • •• . . . • . • . .2 
Al.IC" <E'IS . . ..... . 68 
KIOC\JOt . . . . .. . 95 
KlOAOO< , ., . . . .•. 171 
KIOZ BOP KIOS , .• ,15 
Kll'~SOf l EON , , • 121 
GA.ROLE KltlG & JAMES 
TA'fl.OR • . • . • •. . 27 

l<Oftl . . . . . 86 

lNJ'( Afffi:8EllUM , • 
.. . . 6, 17, 75 

1.ADYGAGA •. . . 16.Jti,41 
ADAM I..M!BERT . . . • . . 84 
MRAND.\ LAIABEAT • . .21 
RAYLAMOHTAGtlEAUD 
MPAA!AHDOGS . . 3 

RAYI.At.lOtlTAGUE , .. 179 
LED ZEPPQ.11.J , . , 190 
LR. WAY1lE • 89, 130 

... . • . .. . . .. . 115, 181 KESHA . •. 23 
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!!j 
:o= et, 5E ARTIST 
:5~ ~=: IS IMPRIIIT & PIUMBER / OISTRlBUTlli£ L~BEl (PRICE) 

Title i 
101 91 

102 69 

103 93 79 

Relaps e 

Jersey Shore 

Lotus Flow3r/MPLSoUND/Ellx3r 

152 

ilunes' Billk lo 153 

169 m II ERYKAH BADU NEW AMERYKAH: Part Two: Return 01 The Ankh 
COlffflOL ffl.UO/Ulll\'Ef!SAL IJOTO\\'tl OH·023"1\1MRG 113 981 • 

145 141 COLBIE CAILLAT Breaklhrough Utll\'ERSAL Rt f>U8UC 01l19-4M1RG 113.98J@ • 
115 98 M.I.A. MAYA tl EE fJ.(UltHt:RSC Of>E <11'344"/i&A J9.98) • 

104 82 75 = =-"Hc,Ec,L:,LY"'E" A""H"-"'=.1!.!.'""-"'----------------S- t_am_ p_ed_e_ 

56 

z 
I Sdroolspecial 

(where a number of 
154 143 146 GUNS N' ROSES Greatest Hits 

GEffEN 00171•/ltHt.RSCOl'f / 16.&Ul 
II 3 

MARC ANTHONY 1011 66 Del Rancho Para El Mundo 

106 102 101 El SOUNDTRACK Glee: Season One: The Music Volume 2 
WTlt C[tHURY rox TV/COlUM8IA & 1705/S()NV MUSIC 111.981 

Ill ESPERANZA SPALDING Chamber Music Society 
HEADS UP 3181-0/C0tlC0A0 118,981 

108 95 71 a THE-DREAM Love King 
1\.6.010 ti:llLA/OEF !JIM 01421a/lOJMG '9 9tll 

1011 112 110 JASON ALDEAN Wide Open flfl(I.KEtl 80W 7637 {18:981 

110 98 111 ' 
LA ROUX La Roux fllB Uff lPOL'fOOR/tH£AftVlflEf.llfffl:RSCO/>E OIJ389')'16A (10.8tll 

111 106 104 BROOKS & DUNN ll'1s ... And Then Some 
ARISTA NASHVlLLE 49922/S.~m ( 13.98) 

112 89 69 ; 3OHl3 Streets Of G old 
PHOTO f lUISH 523412/AG '13.961@ 

113 88 74 m JARON AND THE LONG ROAD TO LOVE Getting Dressed In The Dark 
JARO>IMJ00/816 r-1,1,(HlflEIUNIVCRSJil REPUBUC 01440<.IUIJRG f9.9Sl 

114 110 113 IElll MOTLEY CRUE Greatest Hits 
~10QEV 3.80"/El EVOl SEVQI '13 981 (t) 

115 104 96 q MICHAEL JACKSON Number Ones t.lW'EPIC &99'98/SOtlV I.CUSIC 114.981 

0 150 161 ONEREPUBLIC Waking Up 
i.lOSLt'l'./ltlTERS.COl'E 013607/lOA OJ,Q.81 

0 173 188 ' 
THIRTY SECONDS TO MARS Thi& Is War ~IIAORTALJVlRGIN 65111"/CAPliOL (18.98) 

118 83 50 
STING Symphonicities 
CHEARYTAEE/06 01U64JUIIM RSAL CU.SSICS GROUP 116.9Bl 

119 108 94 TREY SONGZ Ready 
SOOGB-OOK/All ANTIC 5Hl794/A6 f1Ulll 

e 123 135 ii CREEDENCE CLEARWATER REVIVAL Chronic le The 20 Greatest Hits 
fAIITAS'I' 2"it:OlfCORO 117,98/12 98l 

121 113 109 ~ KINGS OF LEON Only By The Night 
fl.CA :l-2712/RtAG !13,96! 

122 109 108 BOB hlARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TU~~ 60UBIISLAfll) 422-8'&-2I-O/lOJIJG !13.98/8.118) -(?) 

123 107 93 NAS & DAMIAN MARLEY Distant Relatives SHETTO YMHS/UH JAMJ\ffMfi.SAl flt:f>UBLlC Oa13&/Ur,Ft.8113.921 

124 105 64 VARIOUS ARTISTS Vans Warped Tour 201 o Compilation SlDfOIIEOUIJMV 1,20 lB.Hl 

128 103 107 ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta 
-SOUTlll:R» GAOUUO/AlUNTIC 523726/AG 125.98 CO/DVOf@ 

126 84 B3 m CHRISTINA AGUILERA Bionic 
A.CA 60&67"/A"G f13 96l 

127 111 122 

128 129 11s 

~ EMINEM Curtain Call: The Hits 
SHAOY/AFTEFIMATH/lftTERSCOPE 0058,(ll".IIGA fl 3 98/8.981 

13 DARIUS RUCKER !.t~rn TQ LivQ !APITOL ijASHln,U 1550& 118.981 

1211 117 106 IJ! CHRIS TOMLIN Hello Love SO(SlEPS 123SW'Sf>.C.RRO'N j 17.98} 

Rl!I LIL WAYNE 140 143 Mi CASH 1.tCNEV/Um\ H tS/ll MOlO'llfl 011971•/UMRG { 13.98j Tha ca, ter Ill 
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111() 127 158 

LOS LOBOS , 184 
lUDACAIS , , ,85 

MM#NMM'1,JB. . . . . • 134 
Bill WAt.EY APO Tl£ 
WALERS . • . . . . . • . • 122 

i:MNMAY'ER . . . . . 63 
SARAHM<:t.ACltlAN . . 65 
J(JfN MEU.a«'.:J\MP , , HI 
MERCVME •• , , , 194 
MGMT , , , , 176 

BULLET FOR MY VALENTINE 
JM6.3,"!17" 16.98 

THE DIRTY HEADS 
()([CVTl\'E lOJSIC GR CUP 1143 1 :u1s 

COLT FORD 
A\•CRAGE JOE'S 216 14 98 

MANNY M ANUEL 
t_jN!I/ERSl\t. ~1USIC lATOIO 0133-'4,'UMlE 10,98 

SUSAN BOYLE 
SVC-O/COUJ,1BIA 51Hl29/SOM' 11USIC 11.98 

TAYLOR SWIFT 
ere MACHIIIE 019012 Ul.98 (~ 

EDWARD SHARPE & THE MAGNETIC ZEROES 
C(l~U.UUITV/lAIAFA>l 542"/YAG.AANT 13.!lB 

SUGARLAND 
l lfft.CURYNASWVILLE 011273•,l\!IJGN j1$.98) 

MARVIN SAPP 
\'tPJTV 53156/Jl 6 11.98 

ORIGINAL BROADWAY CAST RECORDING 
DECCA SROA.DWAV 001E.!2JO£C-C..t 18.98 

CAGE THE ELEPHANT 
OSP 49'65.8"/JIYE 13 911 

SAVING ABEL 
SKIOOCO,,VIA6ltl 84602/CAPITOL 18 9a 

GORILLAZ 
\llRGlll '27547,CAPliOL 18.98 @ 

MUSE 
HEUl.i.1-3-521130·/WAflNfR SIi.OS 1ue @ 

THE SCRIPT 
.PHCNOGENIC/tPIC 3:3450/SOtlV MUSIC ( 12 9Sj 

BROKEN BELLS 
CClUUSIA 55-86-5"/SOIIV MUSIC 11.98 

Fever 

Any Port In A Storm 

Chicken & Biscuits 

Rayando El Sol 

I Dreamed A Dreain 

Taylor Swift 

Up From Below 

Love On The Inside 

Here I Am 

W icked 

Cage The Elephant 

Miss America 

Plastic Beach 

The Resistance 

The Sc ript 

Broken Bells 

CASTING CROWNS 
9EACH STREET/flEUFllON 10135/SOIIV MUS;c 11.96 

Until The Whole World Hears 

CRAIG MORGAN 
8NA 53808/Slill 12 98 

SOUNDTRACK 
WMJ Ot:SUf:Y003HII 18.98 

SADE 
rnc 03933•1sONY m rsrc (13.98J 

t,U A , • ,t53 THENATIOtfAL , ,., 157 
MISSM.IYI , , , , , i 6 ~JEWSBOYS ,13 
JAtlat E Mc».!Af . . . . l .83 ,JICKELBACK . . . . . . . • . 56 
MOtllCA , . . . , .. • . 96 JEflROO 181.Wl . . • . ~ 
CRAIG MOO GAN . .. . . 1•8 
PAOTl.fYCRUE . . . . . . 114 
tll,IMfffiD&SONS . . . • 19 ONEREPUBUC •.. . •• l lti 
t,USE , . , , . . .IA4 ozzYOSSOUfUE ...•. S8 

R •llf.3Jil4 !£hll 
NAS &0Ali11AN.JR GOf93' JEASEY8CJVS , , , 182 
IA.ARLEY ,123 WICKED, , , , 14'1 

That's Why 

Hannah Montana: The Movie 

BRAD PAJSlEV • .93 
PARAMORE . . . . . . . . . . 60 
KA1V PERRY , , • . .83 
TOMPfTTY/lffJTttE 
HfARTBREAl<.ERS , 32 

Pt10Etl l~ , •. 55 
PttlK FLOVD , , ,195 
PttlK •. •...•• . . .BO 
PAl<E POStlEA . . . . . . . 46 
fl.VIS PRESLEY • . . . . .12 
ffilt:E.llFIAV"'-frfil ,103 

Sold ier 0 1 Love 

RASCAL R.ATTS • . . . . 169 
RIHAtlfU. • . . . • •. . . . n 
'Jt-fAOJ.JlGSTCUS . 197 
l HEflOOTS • , , , ,71 
RICIC ROSS ,., .. .\1 
LAROUX , .. . . 00 
OJI.RIUS RUCKER , , 128 
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sels al! sale·prkt<l 
ill $7.99 or less) IHls 
this album by 21%. 
T1te pn,motlon also 
aids Ille HIies al 
Nos. 19, 2l, 27 and 
42 (amoog a 
number ot othen). 

1511 136 148 S(ltN t.11/SIC LATIN 67402 (14.981 

156 76 63 MARC COHN 
SAOOAAO RO.AO 255.94 117,981 

157 116 115 THE NATIONAL 
4AO 3)(03" 114 981 

158 153 m JAMEY JOHNSON 
).IER.C-URY IIASHVl.1.E 01.237"/UM~ (13.981 

159 146 140 KEITH URBAN 
CAi'flOL tMSHV1Lll 3S7:.1• !18 88} 

180 151 160 VARIOUS ARTISTS 
WORD-Clllfl6/PR0"'1DENT-INTEGRITY 1 ~S57,l!IJI CPAG l I 1.981 

181 124 149 : JOSH TURNER 
~ICA HASK\/lll.t 0133ll3roUGtl 113.9el 

II DAVID GARRETT 130 117 DECCA 0144~2 {9 98l 

187 185 

157 155 

1511 149 159 

" 

(I 

MARY J. BLIGE 
lUTR1,i,RCH/GEffEN 013122/IGA 113 981 

FRANK SINATRA 
REPRISE -4-3&652.M'ARrm\ BflOS (18,98) 

GARY ALLAN 
~ICA NASHVIUE lil3362/U" Gtl 110.98-l 

VARIOUS ARTISTS 
SUGAR/DECCA 01-$S911Utll\'ERSAL ClJISSICS GROUf' 19.961 

YOUNG MONEY 
CASH MOUEY/\JNIVERSAL llOTOV.H 01l 795/ll).1RG ( 13.91H 

JEWEL 
VALOR'!' JKO?OOA f9 .981 

RASCAL FLATTS 
LYRIC STR[fl 00?.764 !13.91n 
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Listening Booth: 1970 21 

High Violet I 

That Lonesome Song • 21 

Defying Gravhy • 1 

WOW Hits 2010 • 
Haywire I 

Rock Symphonies 41 

STRONGER withEach Tear I 

Nothing But The Best • 2 

Get Off On The Pain I 

Bizet: Carmen: Duets & Arias 

We Are Young Money • • 
Sweet And Wild 11 

Greatest Hits Volume 1 • • • 
El 11 

T1te album leles Its 
100th WN!k on the 
dlart as it inches 
doser lo the 2 
million sales malt. 
As Its current 
weetly sales rate, 
it'IICIOSS that 
threshold ina 
month. 

187 181 -

158 144 121 

11111 166 171 

170 161 1S6 
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! UNCLE KRACKER Happy Hour: The South River Road Sessions (EP) 
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ml 
It's the best sales 
weet for her sell· 
tttled album since 
line (up 19%) as 
new ~rllJle ""ioe" 
impn,ves 12 ~ots lo 
No. 18 on Hot 100 
Airplay. 

1111 120 97 

192 154 49 

193 165 162 

I 
KID ROCK 
TOP 006/AT\AIITIC ms56"/A6 (HI 118) -® 

SPARROW 26506 (10.98) 

ERIC CHURCH 
CAPn OL tMSHVll lf 2-0810' (t~.911) 

KENNY CHESNEY 

COLUM81A 1g512•JSON'!' 1,us1c 9,98 

ORIGINAL BROADWAY CAST RECORDING 

13 98 

SOUNDTRACK 
WA!tRTOWUVREPiuSe S24.fi671'WflHHER BROS (13 98) 

GOV'T M ULE 
t YIL TEW 12100 16 Qfl 

LEE BRICE 
CURB 78977 18.H 

Rock N Roll Jesus El 

Daughtry II 

Pieces Of A Real Heart 

Carol Ina 17 

G reatest Hits II • I 

Oracular Spectacular • • 
Another Round a 

TQnlg~t ' 
Trouble 

Greatest Hits El 

The Essen~al Michael JacKson 

Jersey Boys • 
The ArchAndroid: Suites II And Ill 

Tin Can Trust 

The Blueprint 3 • 1 

Contra 

' The Marshall Mathers LP II 1 

Sparks Fly I 

A Beautiful Exchange: Live 

Mothership 

Inception 

Mulennium 

Love Like Crazy 

• new set bowing al 
No. J with 64,000, 
hh earier works 

MERCYME 

194 184 112 ~=-=;".':~~cc'~::''"':;':"~'=o'::;::; "-~'"''"'""'""'""'"=""'"'' '------------
The Generous Mr. Lovewell 

Dark Side Of The Moon 

7 
post Increases. lh~ 
one ~ up 71%, whHe 

• • "6ossip in the &ain" 
re-tnten at No. 46 

• on CalalOII) Albums 

• (viewable al blB· 
board.biz/charts) 

• with an 87% gain. 

SAtlCTIJS REAL 173 
P.wwtJ SAPP , , , ,139 
SA\11.:G AB8. . . .1•2 
THE SCRPJ . . , . , . . 1•5 
BOB SEGER & THE SILVER 
BUl..lET8ANO . . . . . . I.BO 

BLAKE SHELTON . • . . •• 18 
Sltrt,E!ll)WN . .• . • 99 
FI\Atll< SINAffiA , . , . . 16'1 
Sl<ll£1 . , .. .. 70 
f9lERAl..uA~4G ,101 
CAT STEVENS , , .38 

~JAN STEVENS . , . .«I 
SmlG , , , , , , 118 
GEOOGE STRAIT . • . . 199 
SUGARLill'IO , . . . . . . 138 
TA'VlOR S\\'IFT . . . 53, 136 

:il ~~ tJ Fir:' 
JMI .•... . • . ... , .. 13 

EAT PRAY l1M , , , ,3(1 
GLEE: SfASOI-I CJ'Jf IHE 

MUSIC VOLUME 1 , .79 

CHRIS YOUNG 
RCA NASH\!ILlE 22'8J8/SMN 10 tl8 

TH E ROLLING STONES 
ROLUIIG STOtlES/UflWERSAL fiEPU8LIC 014130'/lll.lP.G/UME 29.98 

SOUNDTRACK 
s,.iw .al CHOP, SHoP ATUMTIC S1S923'}A0 18.98 

GEORGE STRAIT 
MCA WASH\llll£ 013173'/U!.tGH {13.98) 

TENTH AVENUE NORTH 
REUNIOtl 1014-'/SONY , ,us 1c (1 1.ll-!I) 

SCOTT PI.GAAAVS CKUST~ I~ . ,129 

The Man I Want To Be 

Exile On Main St • 
Twlllght fJ 

Twang • 
The Light Meets The Dorl< 

GLEE. SE.ISON OrE: THE 
MUSICVOLU&.!EZ , .106 

GLEE. THE MUSIC. 
JOUfUlEY TO REGIONALS 
{El') . .. , _ ...... · - · " 

GLEE: THE MUSIC. 
~l.UME3: 

fHE WORtD , , , ,24 TRAfl , , , , , , -40 VAMPRE WEEl<EtlO . . 186 
VMIS WARPED TOOR 2010. 
co,,cptLAl ~ , ,124 

ViCM' HITS2010 •. .• 160 STEP UP30 . • . . •. . . . 57 mEYSOt«iZ ... .119 
Til/11.GHT . . , . • . , .198 JOSIH URNER, ,161 
lHE TWUGITT SAGA:: 
ECLFSE . • . • . . . . . . . &J 

UHClE KRACKER • . • • 170 
CAMIE UtJOEA\VOOO . A9 

lS'fTHA\94lEt(IRll1 . 2 00 KEITH~Afl . • . . • ,159 
SHO\l'SIOPPU•S . . ~9 

tur~ H MONTANA. 
MMOVE 149 THIRlYSECOto; TO UStt:R J I 

INCEPTION , , 
JEJ\SEYSliORE 

.191 MAAS , , , , , .. 111 
102 TOS'tMAC , , , , 178 

i'Z!!iilli1£1jjh.:iti 
BIZET: CARMEN: 01..US & 
ARIAS , , . , , • 166 BRIAN WK.SON . . . . . . 26 

LET·S GO!: THAT 
ROCIC,IIBUVRHYnf,,! ,81 

tmw 3l , . . . . ... . . . 91 CtfUS YOOtlG . . , 196 
NOW34 . . • • . . 22 'tOUIIGUONfY ,167 
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Foundling 

27 Sigh No More 
G£flllEMM4 OF TIIE RO,J,O OHJ9• Glil.SSFfOT( 12 98 

II 5 SOUNDTRACK Eat Pray Love 
COLUMBIA PICTURES/'t.lONl<E'l'NREtlCH .3-H93JMAOISO,{ GATf 12.9a 

II 3 BUN-B Tri!IO.G. 
TAILLJJ PRINCE/RAP-A-LOT • LIFE I Ol-4/RAP-A-LOT 17:98 

7 2 BLACK LABEL SOCIETY Ordes Of The Slack 
Po\lUIORKZ 2SDl'/E1 17.92. 

CAT STEVENS Opus Collection: A Journey 
UNIVERSJl.L SPECIAL UA.RKETS 0145!9 0:/STARSUCl<S 12.98 

SUFJAN STEVENS All Delighted Poople (EP) 
ASTHMATIC KIH Y DIGITU £)( 4.98 

DONDRIA Dondria Vs Phal1ffat 
SO SO DEF 3801/MALAC-0 14 98 

PHOENIX WOifgang Amadeus Phoenlx 
LOYAUTE 01115"/GLASSllOTE H,98 

FILTER 
ROCKET SCIEt«:E YEtITURES 2801) ( 13.98 

The Trouble Wilh Angels 

FIVE FINGER DEATH PUNCH WM Is The Answer 
PROSPECT PAR.K Ml-00' 13.98 @ 

BUCKCHERRY 
ELE\l'Ell SEVt:rl 770 13.98 

All Ni<Jhf Long 

MISS MAY I Monument 
RISE 109 12.98 

VARIOUS ARTISTS Let's Gol: That Rockabilly Rhythm 
RHIJlO C\JS10M PRODUCTS 827:i EXJS11\R8UCKS 12.98 

17 I THE BLACK CROWES 
SILVER AAROW 0,3· 14 98 

Croweology 

18 10 34 PRINCE/BRIA VALENTE Loins Flow3r/MPLSoUNO/Elil<3r 
tlPG 085411 EX 1 Ulfl 
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MUMFORD & SONS 
crnn EMAN Of THE ROAO /Cl-'$$NOTE 

Recovery 1 

!Tunes Session (EP) 171 
The Suburbs 7 

Foundling 9 

Sigh No More 19 

Need You Now 6 

Intimacy: Album 111 • 
The Final Frontier • 

All Delighted People (EP) 48 • 
Beneath It All (EP) 2, I OEC.\YD4.14CEICOLUMBIA ,SO}l'!' MIJ.SIC 

TOM PETTY ANO ThtE HEARTBREAKERS IAojo 32 

Scott Pilgrim Vs. The Wo~d 24 

Cowboy's Back In Town 5 • 

LADY ANTEBELLUM! 

Brolhors 
2238
1 

Animal 

No Better Than This 10 

19 13 n JASON ALOEAN WideOpen • 
SROK£1t BOW 7637 18.98 

Wolfgang Amadeus Phoeno'x 5, I 
COLUMBIA PIC1URES/110Jll(E\'1.VRENCH /MACMSOJI OATE Eal Pra~ Love 30 

20 12 40 MOTLEY CRUE Greatest Hits 
MOTLEY 3110'/ElEVEtl SE.VEN 13.98 ® 

21 11 11 VARIOUS ARTISTS 
SAOEONEOUMt.lV U 20 ue 

Vans Warped Tour 2010 Compila!on 

22 20 16 BULLET FOR MY VALENTINE feyer 

""' 16.98 

23 19 17 THE DIRTY HEADS Any Port In A Sto<m 
EXECUTIVE MUS1C GROUP 1243 13 98) 

24 16 18 COLT FORD Chicken & Biscuits 
ol.VERAGE JOE'S 216 14 98 

25 18 lM EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 
COMMUII TYfFI\IAf!t)( 5-42'/VAGAANT 13.98 

28 24 70 CAGE THE ELEPHANT Cage The Elephanl 
OSP •9658"/JlYE 13.98 

27 15 15 THE NATIONAL 
un a>:OJ~ 1,u11 

High Viole! 

28 29 32 VAMPIRE WEEKEND Contra 
)IL .&2g• 14.98 

29 23 I GOV'T MULE Mulcnnium 
EYIL TEEN 12100 1~~ 

30 30 9 CYNDI LAUPER Memphis Blues 
L!ERCER STREET 701&6'/ 00WIITOWn l3 98 

31 22 4 BEST COAST Craiy For You 

32 21 2 

The Longesl (EP) 

Catching A Tiger 

Tho Gates Mixed Plale 

xx 

Attack Anackl 

39 25 7 Custom Built 
s~M•B 652'0/PO-OR BOY 11.98 

40 43 31 SOUNDTRACK 
FO)(ffOK SEAACHUGHT 611!.4/llEI/IWEST 17.98 

Crazy Heart 

41 35 4 FAT JOE The Darkside: Vol. 1 
TERROR SOUAO 2101/E1 17 98 

42 44 22 SHE & HIM Volume Two 
MERGE 35-4• t 5.91J 

43 34 a KEITH SWEAT Rldln' Solo 
K1:04.R 60008 18.98 00 

44 45 15 SLEIGH BELLS Treats 
NEET,{116•1MO),I + POP f2 lJ8 

45 42 4 YARIJUS AIITISTS ~ed H:umml Fam~ &iter1aiinet ifflmls: Lile kl The -
F HAMllotm 11720 13 98 CO/DVD ® 

CD METRIC fanla5ies 
J.1ETRIC 80.019"/lo\ST GArlO 1•.B-8 

G KOTTONMOUTH KINGS PRESENT: 0-LOC 
StJBUR.BAtl rtOIZt: 17• t•.98 

Made f1lr l<i"JS 

48 VARIOUS ARTISTS Back In The Day A Summcrlime Hip-Hop Mix 
RHIJlO CUSTOM PRODUCTS IJ.493 EX/S1.i.R8UCK$ 12 98 

G SLASH Slash 
OIK HA.Vil 31433" 17.98 

50 BLACK VEIL BRIDES We Stitch These Wounds 
Sl~l•SY 1>26 (13 98i 

$ufjan Stmns wrprised h~ ~ by announdng and releasing h~ new 
EP, "All OeUghltd People," 01t Friday, Aug. 20. 11 bt<aint immedialety 
milallle for download purchase on the Bandcamp met<h site. lilt set 
enter1 al No. 10 on Top Digital Albums with 9,000 copies iWtd also 
bows at No. 48 on the Billboard 200. OIi lhe latter chart, II becomes 
bis bighest-111ti119 album, wqiassing Ille No. 71 peak of "The 
Avalancbe" ID 2006. 
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IJRAl(E FEATURIHCi LIL Wil.YNE fYOl,tlG MOIIEY/CASH MDr4EY/Ul4VERS.\L MOTOWN) 

JUST THE WAY YOU ARE 
BRUNO IWlS (EiEKTR.AJAnANTIC) 

SHUT IT DOWN 
IIRIIKE FE.lt TllE-OREMl UtfG MOtlEY/CASH MOllE.Y/UNIYERSAL FoB0f 01/JN/1JMRG 

SPACE BOUND 
EMIHEM WEB/SHA.0Y/A.f1ERMATlt/lrnERSCOP 

NO LOVE 
O\INEMI FUTlJRIN6 LIL WAYIIE ES/SIIAOY/.\fTERPol.\Tlt HTERSCOPE 

NOT AFRAID 
D,\INEM WEB/Sl fAOY/ 4.FTERM.Q.TH/'lrnenscoPE 

I LIKE IT 
£KR10UE IGllSIAS FEATURING PIT8Ull UtllVERSAL REPUBLIC) 

YOUR LOVE 
Nie«.! .. INAJ (YOUNG MOflEY/CASH MONEV/utl!VERSAL t!OTOWtO 

DEUCES 
CHRIS BROWN FEATURING ma & KEl,IIN MCCllll (Jlvt:fJLC) 

BEAUTIFUL 
B Uli"EM V.'E8lSHA.OY/A.FlERMATl1/lt'1ERSCOPE 

PURSUIT OF HAPPINESS (NIGHTMARE) 
llll CUOI FEATURING fl!GIIIT & RATAT,U ORUM-OrUG.0.0.0./UlilVERSAL MOTOWN 

25 TO LIFE 
UIIHEM {'IIES/SltAOY/1\fHRMATlVltnrnscopE) 
RIOIN' SOLO 
JASON OERULO BELUGA HEIGHTS/Wo\RNER MOS. 

THERE GOES MY BABY 
USIIER (LAFACE/ JLG) 

EMINDI ~EBJSH.\OY/.\FTERP.t4.TII/IN1ERSCOPE"! I SECOND CHANCE 
I ., EL OUARGE (GEFFEtMNTER SCOPE! 

18 ONE LESS LONELY GIRL 
JUSTIN 81EI EJI (SCHOOlBOYIRAYMOtm SR.\UN/ISLAtm110JMG~ 

12 NEVER SAY NEVER 
JUSTIN 81E8ER FEAT. JAllf:N SitlTH iscl-tOOLBOY/Ril.Yl!OPm BRAt,HJISLAF4D/IDJMG} 

10 CALIFORNIA GURLS 
UT'f PEM'I' FtATURING 5NOOP OOGO CAPllOL 

TEENAGE DREAM 
UTY PERRY Cil.PJTOL 

11 SOMEBODY TO LOVE 
,I\IJTIN IEIIEBEJI !SCHQOl,,IEIQY/~AYt.lQtlQ 8-Ril.U""lf$LAtl!)/10JPoUJ! 

11 ALEJANDRO 
LADY GAliA fSTRUMUtlE/KONLIYE/CIIERRYTREE/ltHERSCOPE) 

5 FEARLESS 
TAYLOR SWIA (!lG 11.V,Cl-llNE) 

8 YOU BELONG WITH ME 
TAYLOR sw1n (!!G '-MCHINEl 

12 NEED YOU NOW 
UDY AlflUELWfll CAPITOL NA.$H\l'ILLE 

1 YOU TAKE YOURSELF WITH YOU 
110 BICE Sil.GUil.RO MA.O/ LOF10tl CREEK 

4 HARD 
RIKANNA FUTURIICG JWY 5-RPJOEF Jil.Pi,$/IOJMG 

10 NEVER LET YOU GO 
JUSTIN IEIIE8Efl (SCHOOL60Y/RAYMOtlO 8-RAUN.ilSlAflO/lOJIJ.G) 

•!c 
§iiz TITLE 

ARTIST {IMPRINT I OISTRIBUTitlG LABEL) 

- 1 

1 27 

- 1 

-

- 1 

39 

2S 

22 

19 

- 23 

- 5 

- 2 

14 17 

GOD WILLIN' & THE CREEK DON'T RISE 
MY U.MOMTAGNE AND THf PARwt 1100& RCA 

SIGH NO MORE 
MUMFORD & SONS {UENTLEM.\.N OF THE R0.\.0/GLASSNOTE) 

OPUS COLLECTION: A JOURNEY 
CAI STEVEJiS t!NIVERSAL $PEClo\l '-1ARKEl$J$TAABl,CK$ 

ALL DELIGHTED PEOPLE (EP) 
SUFJAN STEVEJIS ASTHMATIC KITT 

CATCHING A TIGER 
LISSIE FAT POSSUM 

I AND LOVE AND YOU 
M AVffi 8ROTHU1$ (AMER.ICAUICOtuMBIA/SOtlY MUSIC) 

THE LIST 
ROSil.NNE Cil.Slt fMANH.4Tl4.}l/8LGf 

VOLUME TWO 
SHE l tllM MERGE 

THE BEST OF THE LAURIE BERKNER BAND 
THE LAURIE SEAKNEJI 8.AHO TWO TOMATOESJftAZOR & TIE 

LEAVE YOUR SLEEP 
NAl.WE M£RCHAN1' /810 CITY Sl$TE.RSmOtlE$UCH/WARNER. MOS. l 

STRICT JOY 
THE Swtll &WON lAJHHEPITAPm 

BROKEN HEARTS & DIRTY WINDOWS: SONGS OF JOHN PRINE 
VARIOUS ARTIST$ OH SOY 

SAFE UPON THE SHORE 
GRUT81G SEA IGREAl ilG SHl 

OBIDIAH 
FRAZEY FORD {tlElTWERK) 

THE AGE OF MIRACLES 
MARY CHAPIN til.RPENTER (ZOEJROUfIDEA) 
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!~i_l;I.~~!~ 
SoundScan 

,/ HEATSEEKERS ALBUMS'" 

Billb&aret 

Chamber Music Society 

Up From Below 

Not That Far Away (EP) • 
Habits 

Catching A Tiger • 
The Band Perry (EP) 

MATTHEW DEAR 
(,HOSnv UfTER!fATlONil.L mi· ltl.96) 

Women Of Faith Worship Team 

set "Esperanza," 
she's blodled from 
tl1e No. 1 Sl>Ollhh 
time around by 
Brian Wilson's 
"Gershwin" album 
(see page 41). 

ASKING ALEXANDRIA 
SU.tERIMl 022 (l3.9e) 

Conditions 

Prelude To A Dream f 
The Best Of The Laurie Berkner Band 

Big Echo 

Connect The Dots 

Dark Hope 

Halfway To Heaven 

Backatown 

Blow: Blocks And Boat Docks 

Those Simple Truths 

The Budos Band Ill 

King Of The Beach 

Best Friends? 

Selfish Machines 

The House You're Building 

Stand Up And Scream 

lid 
) The Amazon HP: 

store's daHydeal 
for tl1e set (Aug. 19) 
littsltto ltsbesl 
salos week (2,000, 
up 1!2%) ~nee Nay. 

promotional boost 
likely file led tire 
album's~8% 
Increase. 

lR!PLE CRO\/Rf 03112 (U.98) 

THE SECRET HANDSHAKE 

THE MUSEUM 
BEC 00098 (10.98) 

PAPER TONGUES 
A4M10CT(»l[ 013970.IIGA 12.98 

VV BROWN 
CAPITOL 662J~ (12 98) 

SCHOOL OF SEVEN BELLS 
GIIOSnV umR/14.TIONiS.L ~97•N ,),6RAIIT 10.915 

POCKET FULL OF ROCKS 
MYRRll 8S7836 f:(NIORD•CURB (13.98) 

SEMI PRECIOUS WEAPONS 
PM/STREAt.tlltlE/CHERRYlREE/GEFFEN 014164/IGA j9 9fl) 

WIZ KHALIFA 
ROSTRUM 24/IHIMiOP j 17.92) 

STEREO SKYLINE! 
COLUMBIA ~1363/SOtl't' MIJSIC (8.98 

REVIVE 
CONSUMlr(G FIREJtSSEllflil.L 10'917/S.O!N' J.tUSIC 9-98 

/ HEATSEEKERS SONGS" 
/ 1 l 

REGIONAL HEATSEEKERS #1 ALBUMS 

2 

4 

( sl 
6 

7J 
e) 
9 

10 

11 

12 

LIKE A G6 
fAR•EAST MOVEMENT FEATURING CATARACS & DEV fCHERAYTREE/1tnEASCOPE) 

14 ~0~~ 8"ACIINS FUlURING MY J (lYCOOfl STATuS/UHIVERSAL REPUBLIC) 

19 ~~~~ (Y~~U (HOLD YUH) 

LITTLE LION MAN 
MUMFORD 5 SONS (GEtm EU.o\ti QI THE R0o\OJRED/GLAS.Sll01E) 

LOVE LIKE WOE 
JHE READY SET ($IRE/0£CAY0.4.flCE/REPRISE) 

14 ~,!l~,~~S~ LL,~01~ ~~ STAY? 

TOOT IT AND BOOT IT 
YG (DEF JM4i10JMGI 

12 :.~ iH?M~~.~~O~U~•BI• (N'8H~tlE)) 

10 20 ::.:,.~~E~O~~~RING ROME (El<ECUlll'I) 

BED INTRUDER SONG 
APlTtllNE DDDSOII a, THE Gflf.GOfl'Y EIROTHUIS fEAt KELll' DODSON (MEOORV RESIOEtlCE) 

13 14 ~~~;oTs':w.~,o~ OPELESSfSlREl'NARr{(R 8ROS.) 

BAD COMPANY 
n vE FINGER DEA111 PUNCH (PROSPECT PARK) 

ALL I WANT IS YOU 
MIGUEL FUITUR.ING J, COLE ACK IT/BYSTORM!JIYE/JLG 

OUR GOO 
CHRIS TOMLII fSIXSTEPS,,Sf'ARROW/EMI CMGf 

YERBATERO 
JUANf.i (Utl lVERSAL MUSIC LATIN() 

DIME QUE ME OUIERES 
BANDA EL RECODO F(»lO~S,1, 

LISZTOMANIA 
PtHIENIX jlOY,l,UTEffiEO/GLASSIIOTE) 

CROSSFIRE 
BAANOOM ROl'.'ERS (ISL.i.tlM DJMG) 

HARD IN DA PAINT 
WAKA FlOCU FUME {1017 8RICI< SOUA0/AS'r'LUM/\IIAFl.tlER BROS.} 

WAVIN' FLAG 
11."NAAN (A&ll/OCTOl!E/llflE.RSCOPE) 

ANOTHER WAY TO DIE 
DISTUHEO (REPRISE) 

Up From Below 
Edward Sharpe & The 

Magnetic Zeroes 

Halfway To Heaven 
Brantley Gilbert 

SOUTH CENTRAL 

Chamber Music Societ y 
Esperanza Spalding 

Chamber Music Society 
Esperanza Spalding 

SOUTH ATLANTIC 

The Ready Set, "Love Like Woe" 

The one-man act (aka Jordan Witzigreuter) climbs onto the 

Mainstream Top 40 airplay chart at No. 37 with this JR Rotem

produced track. It's off his first full-length set, "I'm Alive, I'm 

Dreaming," which debuted at No. 3 on Heatseekers Albums 

in July. 

Chamber Music Society 
Esperanza Spalding 

Chamber Music Society 
Esperanza Spalding 

MID ATLANTIC 

1 

2 

3 

4 

• 
II 

7 

8 

I• 

Crystal Castles 

Favorite Fix 

Black City 

Come And Get It 

Transit Transit 

Hold You 

Gorilla Manor 

The Stronger The Love (EP) 

The Way Out 

California Kicks • 
Night & Day 

Miike Snow 

Street Songs Of Love 

One esKlmO 

Let Love Win 

Paper Tongues 

Travelling Like The Light 

Disconnect From Desire 

More Than Noise 

You Love You 

Deal Or No Deal 

Stuck On Repeal 

Blink 

Safe Upon The Shore 

'" "'" .. 
Litchfield 
C.lfforn/a Girls (EP) 

Action Item 
The Sl""'l7er The Love (EP) 

Noon Trees 
Habils 

David Osmond 
TIM Aot1d Less Travel&d 

The Band Perry 
The B•nd Pe"Y (EP) 

Edwar<t Sharpe & The Magnetic Zeroes 
Up From BeJow 

Fight Fair 
Calltomfa Kicks 

Jennette Mccurdy 
Not That Far Away (E P, 

Artist Vs Poet 
Favorite Fix. 

Ussle a Catching A 1T{16r 

SomeonoSlill Loves You Boris Yeltsin 
Let/I Sway 

The Band Perry 
TM Bi1nd Perry (EP) 

Esperanza S paldlng 
ChiimOer Music Society 

Data for week of SEPTEMBER 4, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 37 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

Billb@ar1t 

@THE BILLBOARD HOT 100" 
M . \ ~- e =s TITLE ;i ~i iz1 PRODUCER (SONGWRITER) 

1 1 LOVE THE WAY YOU LIE 

2 

A TEENAGE DREAM Katy Perry 
W' OR. LUKE B.BLAt«:0,MAX MAAnN (LPERRYL.GOTTWALD,K S.~1ARlltl,B LEVIII B l.tCKEE) 0 CAPITOL 

0 · I LIKE IT Enrique Iglesias Featuring Pitbull 
• 15 RE tlE tl KHltVAT E IGI.EStAS L.RJCHIE A.CJ'ERE lll\ltRSJ.l REPUBLIC 

A DJ GOT US FALLIN' IN LOVE Usher Featuring Pltbull 
V' M.O: t.lAATrn,SHELLBACK (K.S.MARTIN,$HEl l 8ACK S.KOTECHA..,A.C.PEREZ ~@ LAFACE£JLO 

0 mll!!l!!I RIGHT ABOVE IT LIi Wayne Featuring Drake w 1 .:yiE ro CARTER,. G.RI\HA1.• 0 "'· Jotttisom G CASH MONE"'lY'ffi'ER§AL t.1010w,i 
I COOLER THAN ME Mike Posner 7 

8 

11 

13 

14 

111 

16 20 

11 15 

10 10 

I M POSNER fM POSNER E,HOLLJES) @ JtRPAG C 

CALIFORNIA GURLS Katy Perry Featuring Snoop Dogg 
OR LU!CE,PMX IJARTltl,8.Bll\tlCO ~ PEAA,V,L.GOTTWALO.K.-S Mol.R.Tltf,8 l[V'ltf.8.MQ(EE,C.C.BROJJXIS JR ) (j@ CAPllOL 

JUST THE WAY YOU ARE Bruno Mars 
~W tit:\\ l tKI /I 

MAGIC B.o.B Featur ing Rivers Cuomo 
OR LUl(E (L GOTTWALO.R.CUOMO,B R SIMM-OffS, JR I C!) RE.11-ElROCl(/GflAIIO HUSTLE/ATLANTIC 

!~R:~:;~ 1BJ1.Sll.l'1~tlS, J!l,.HP.AllKS,A_GIWtT,J.OUSSOLUET,T.~~-B ::~~n::!!~~~~~Ti~:~ • 
JUST A DREAM 
Jll.f: JOtlSIPJ,RICO LO'JI: (C.HAYNES. -JR,J.G.SCHEFfER,RlCO LOVE,F.RQr,IJAHO! 

Nolly 
0 OERRTYJUrHVERSAL MOTOWtl 

BEU.GA HEIGH:;:~RnN~e::~~ \ . 
RIOIN' SOLO 
J .R.ROTEM J.Of$ROlJlEAUX,J.R.ROlEM 

MINE 
1 N,CltAPMl,tf,T,S'MFT {l S.WIFT) 

NOT AFRAID 
601•1D,), {l,U,1,1,TIIERS,L E.RESTO,M SAMUELSJ EV.U(S,M,BURNETTE) 

TAKE IT OFF 
DR LUl(E (l<.SEBERT,L.GOTTWAto,C KEt lV) 

Taylor Swift 
@ IIJG MACHINE 

Eminem 
6) WEBISIIAOY/AFlERMATH/ltHERSCOPE 

KeSha 
C!) )(ftodOSAII-EIRCoVR,AG 

After alll)earing on 
two top !Gs this 
vear as a fealUred 

5 'IOCaist (B.o.B's 
• ) "Nolhin' on You" 
• and TraviE M<Coy's 

"Billionaire"), 
newcomer scores 
first top 10 as a led 
artisl Downloads 
Improve by 55% lo 

10 144,000. 

Im 
12 

16 

17 

18 

14 14 

20 27 

12 11 

13 12 

19 17 

15 13 

18 24 

17 16 

33 32 

24 26 

26 30 

BILLIONAIRE 
THE SMEEZINOTONS (T.MCCOY,8.MAA.$.,P.LAWRftlCE,A.l..EWIE) 

FIND YOUR LOVE 
~!~:V~~lA~~~~~~:;~~A~~~,:~ • • 

Rapper scores the 
third top 10 from 
his debut album 
two months after 
lalon Dtrulo 
a<complished the 
same feat Prior to 
thest Instances, tt 
had beer! four ye.irs 
(Chris Brown in 
2006) ~~<ea male 
artist cou Id male 
Iha! dalm. 

20 

21 

22 

26 21 19 

22 -

31 31 

39 56 

30 23 21 

31 29 18 

42 54 

33 27 28 

35 40 

38 

:n 

32 33 

41 51 

30 25 

38 28 22 

39 25 23 

49 55 

41 34 34 

GIii 
c, 54 59 

e 48 45 

48 40 41 

Drake 
K.wtS1UtlASl(CRJ40lD 1"-.GP.AHAM,t:.W[stU\1LS:III.PJt[W(lLDS,J.BHASK[R) 0 YOIJtj~ tAl)ltv,'CJIStt W >EY".WMASl>L uam,14 

MISERY Maroon 5 
R.J.L A.NGE jA .lf'JINE ,J CARMICHAEL S.FARRAR! @ A.lloM/OCTOnE/ltHERSCOPE 1 

OMG Usher Featuring wlll.Lam 
Wlll.1..0.1 jW.il.OAMS! © LIIFACE/JLG 

CLUB CAN'T HANDLE ME Flo Rlda Featuring David Guella 
O.GUETTA (T,Dllli\RO.C,J<EY,t:",C l l\llt,!GS10N,M,CAAEtf,O GUElTA.F,RIESTERER,G.TUJtlFO.Rl) © POE BOY/o),TtM.rTIC 

YOUR LOVE Nicki Minaj 
AV.ANSEL (0 T MAAAJ,A.WAIISfl ,0 FREtMAJtJ PHUBHES,W FfWlR) (:) YOlffl> MOflEYICASH P.«JN(Y/UIIMI\SAI. MOTO'llrl 

NEED YOU NOW Lady Antebellum 1J 
P.WORLEY,lAOY AliTESHLUM jD.H.AYWOOO,C.KElLEY,H.SCOTT,JXEAR) (!) Co),f'tTQL NASHVILLEfCAPlTOl 

THE ONLY EXCEPTION Paramore 
ftCA.VAlLO.PARAMORE (H.WILLIAMS,J.FARRO) G AJElEO 8V RM!Etl/ATLAllllC/1lRP 

STUCK LIKE GLUE Sugarland 
6.G,l,lllMORE,K.atJSH,J tUTLES J.O.NETfLES,K.13US-H.K.GRIFfllf,S CARrt:R 00 MERCURY N.\$HVllLE 

~-~~e,~.g~; ~d,s,T'~'~"'"'' ,,.o••"'"·'·""'·'·"o"'""o 0 co,~':~,~ 19 
BOTTOMS UP Trey Songz Featuring Nickl Mina) 
KAtlE SEA TAACK OEl,LER JE\ltR:SOti lSCALES ,MILES 0,A,JOllllS(W,M,JIIJ4ES T.1,1,!,AAJ @ SOtlGBOOK/mAtmc 

TEACH ME HOW TO DOUGIE Cali Swag District 
CJOWLER,E.WEST {CJOWUR,C GLEE,C CIILOS,E.WEST) 0 CAPITOL 
DEUCES Chr is Brown Featur ing Tyga & Kevin McCall 
t::.MCCAU fl(.MCCAU,M.SlEVENSOftc 8ROW") 0 JVE(JLG 

BREAK YOUR HEART Taio Cruz Featuring Ludacris fJ 
T.CRl1,HSMITH (lCRUl,F.lS).ffTH,C.BRlDGES\ 6)0 IAERCURY/IOJ,AC 

THE BOYS OF FALL Kenny Chosney 
'B.c.umou,K.CHEStlEY jC.BUTHA.RD,0.TtlRNBULL) 00 !!-t,tA 

IF I HAO YOU Adam Lambert 
MAX MARTIN SHELL8ACK.K.lUNOIN fK.S.1.tARTlll,SHELL81.CK,$.KOTECHA.) © 19/RCII/.RtAG 

THERE GOES MY BABY Usher ' 
JIU. J0 tlSl,l1RICO LO\lt (RICO LOvt,J.G.SCHEfFER.f ROMlltl0,0 MORRIS) @ LlifACf/JlG 

HALF OF MY HEART John Mayer 
J Jl'IA'Vt:R1S,JOROl\ll (J MAVER) (;) COLUIAII-IA 

17 

11 

1, 

24 

20 

22 

29 

11 

32 

25 

25 

SMILE Uncle Kracker 
R.Col,VALLO j~I SI-IAFER,B.OALY,J.HARDlt«i,J .BOSE) 0 TOP DOG/ATLANTIC • 31 

SECRETS OneRepublic 
fl.TEDDER (R,TEOOER) C!) MOSLEY/UHER.SCOPE 

IMPOSSIBLE Shontelle 
ARrnHOR (A.81RGiSSON,1.WROLOSEtj) 0 SAJ>/SAC/ut~IVERSAL MO-TOWtl 

ALEJANDRO Lady Gaga 
REOONE,LAOY -OACA (t.l.KHAYAT.S.C.GEIUAAtlOTTAt ©0 STREAMutlE/KOt~ll'IE/CHERRY1RfE/ltmRSCOPt: 

BULLETPROOF La Rou• 
6.LAtlGMAIO,E.JACXSOrf jE..JA.CKSO>l,B.lAF.fGIAAIDt 000 BlG LIFE/POLYOOR/CHERRYTREE.11tlTER5COPE 

MISS ME Drake Fealuring LIi Wayne 
8Q!.IOA,'tSl4B61J.611AHAA\I\Sl;WltlS,1,1Sli'.96,D.C,IJl'fell.0ED\~IU(;IV.ROS~ @ 'ftlUl''3MOIIEYCASt!Mt;f<alltM~~ L~IJ"'O\'f( 

PRETTY BOY SWAG Soulja Boy Tell'em 
YOOtlG SHAY,GSKIOMURPU (O,WI\YO 8YRO,J,MURPltY) @ COLLIPAR1',UHERSCOPE 

E.T. Katy Perry 
DR LUKE.MAX 'AARTIN (K Pt:RRY,l.GOTlWAlD,J COLEMA,l,K.S MARllll) 0 C~lOl 

ANIMAL Neon Trees 
T.PAGHOTTA lGLENN,lPAGNOTTA,8.CAMPRElL 00 IAERCURY/IOJMG 

PRETTY GOOD AT DRINKIN' BEER Billy Currington 
C.CHAl.,8ERLAlrf,8.CURRl1lCTON ff.JONES) (ji(!) IJIERCURY NASHVILLE 

GOT YOUR BACK T.I. Featuring Kerl Hilson 
OJ T00MP (CJ .HA.ARIS. JR,,A.OAVIS,UlASttj (;)0 GRitllO HUSTLE/ATLANTtC 

YOUR LOVE IS MY DRUG KeSha 
OR. LUKE 6.13L.\NCO AMMO K.SESJ;RT P.SEBERlJ.CO~EMAtl @ KEMOSAWRCA./RMG 

35 

13 

15 

34 

,2 

'3 

... 
31 

m 
Release of "ilunes 
Session El"" spurs a 
ieboond for this 
track, as 30% ol its 
4S,000 downloads 
are of the new 
a<ousbc wrsion, 

m 
Alter 27 cihar1 
enhles as a Lyric 
Slleel Re<ords act, 
including two top 
10s, the band 
makes 11s first chart 
i!l)pearan ce as pan 
ol the Big Madline 
famUy and scores 
the highest debut 
ofllscareer. 

• The reunl led group, 
Wilch placed its 
first BillbGard 
chart entry in 1990, 
malcei ils Inaugural 
Hot 100 appearance. 
The band's 
prior raclio htts, 
Including "Black 
Hole SUn," occurrtd 
in an era when 
a physkal single 
was requked to 
enletlbe list. 

AIRPLAY 
ro1mmORrn BY 

SALES DATA 
COfAPJLEO BY 

!~i.'-:•1_~';11 
BDS 

~1ids~·~1 
~oLndS.can 

.,. t;:: $ ::g: TITLE Arti st ._ 
II :SI !i I! PRODUCER (SOtlGWRITER) tM.PAttn I PROMOTlOtl LABEL ~ 
!Ml 45 36 UNDO IT Carrie Underwooo • 

,A,0RIGHT (C,UNOERWOOO 'K,OIOOUAROl,M,ffiEOERIKSEtl ,l LAIRO) @ 19/ARISTA }USKVILLE 

OUR KIND OF LOVE Lady Anlebellum 
P.WORl EY.tAOY ANTE8£LLUl.f (O,llAYWOOO,C.KELlEYlt SCOTT.BUSBEE) C!) CAPITOL ms~tLl E 62 61 

KING OF ANYTHING Sara Bareilles 
tUVftOll (S.8 ",REILlESf 0 EPIC 58 53 64 

LOVER, LOVER Jerrod Niemann 
O.BRArt.lARO,J .t4lEMANtl (O.PRITZKER') (i) SEA GAYLE/ARISTA flAStMLLE 59 47 39 

l 'M IN Keith Urban 
0.Hl ff,1<.UMAtl (R.FOSTER.CJAlDDl.EIA-AN) (i) CAf'ITOL tUS~LLE 61 62 

11 52 4 RIDE Clara Featuring Ludacrls 1 8 I c.STEWARf,lNASH jC.PHARRIS,rnASH,C.o),.S1EW,),Rl,C.8RIOGES) 0 LAFACE/JLG t 

60 3 B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles P 
B2 ti I LEX LUGER jW R08ERTS 11,L.A.LEVAS,O.Sm.ESt §) MAYiACHJSLIP-ll-SU0£JOEF JAM/IOJMG • 

All!. 65 69 LITTLE WHITE CHURCH Little Big Town 
'-7 WIOFIKPATRICt:',UTTU.816 TOWN (I( F,l,lfl,(;Hl.0111 t:IIWPATRICI( t.' SCW.LPfMll PS\\ID,J 11,.'ESTOOOOKt 0 CAF-ret. Wi&MlLE 

84 57 65 POWER Kanye West 
• RK'AUT,:.l'ISU ~II.W:~~l!IJlWIJ'9\JIDl51lf!HEllJPl.lfl:.fflFia(il.llflllffJl{UMl»ljJl.:tOIIIIDP~ 0 ~00.J"W~ 

63 46 

1111 56 44 

73 88 

LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nicki Minaj 
STARGATE {K.ANOERSOtl,t,1 S.ERU(SEN,l E HERMANSEN,E.OEo\ltlHALE,O T Mo),RAJ) 6) BELUGA HE.lGHTSJEPIC 

GETTIN' OVER YOU David Guetta & Chris Willis Featuring Fergie & LMFAO 
D.•:llTlr..lCS':'DlU,S.1...ii.u,l'Mrn:~1MUITTll.lfDF'JO,.ll8Nl:f:S.CI.\J.1J.~S'#.IMLII.W.ut.ll.S.19!1&:'tm'iUE) (i) QJIO!H,\!.1.!ltSCf,'lf'J. 

LOVE ALL OVER ME Monica 
J.OUf:'R.1.BJ.,_COX (J.OUPRJ.8.M.COX.C.JOHr•SOtl) 0 JIRMG 

67 50 2012 (IT AIN'T THE ENO) Jay Sean Featuring Nickl Mina) 
, J REtM.B()B8Y8,1iSS (J.5Eol.NJ.COmR1R.LAROWJ.$t:ALLEI\J.PERION$,O.UNIRJIJ) C!) CASH MOtlEY/IJNl'I/ERS.U. REPIJBUC 
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LIKE A GS Far•East Movemen1 Fealurlng Cataracs & Dev 
TttE CATAA,),CS (IUffSHlt.lURA,JROli,JC-HOOtlG,O.SJtlGER Vlrft:,N.HOLO'h'Ell·OHAR) @ CHE:RRYNlEE/ltHERSCOPE 

MY FIRST KISS 30Hl3 Featuring Ke$ha • 
OR, LUKE,B,BLANCO (L.GOTn\f,J,LO,B lE'JlN,S FORDVlll,N.~•onE} 0 PHOTO FINISII/ATtAKllCi'RRP 

BREAK MY BANK New Boyz Featuring lyaz 
M.SOtllRE,O.SHARPE (O.A.THOMAS,E,H.BEtUI\IA.m V.O. SHARPE..U.SOUIAE) 0 SHOTTY/ASYll l.1N/ARt4ER BROS 

COME BACK SONG Darius Rucker 
F.ROGERS (O.RUtKER.C.STAPLETON,C.BEATHI\RO) C!) C,1,PITOL NASHVILLE 

KISSIN U Miranda Cosgrove 
AMl!O,KOOL KOJAK (t.130Tll//ALO.C.KELLY,h1.COSGROIJ£) @ COtUMBIA 

FANCY Drako Featuring T.I. & Swizz Boatz 
S'l'IZl W.l2,JI.S!laita 1".~M.N.$HrAJ,l.$1Mll'LS.,IUDNJ;.KllflS.llt,H.2'al'I @ v-:1~ ~rtc.r.s-1 IMlll£1s\lKIV£RSt.lMCTO~~lt • 

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Fealurlng Freshlyground 
S,lt.1[8JRAK RIPCU I HU (S.11tE8ARill< RIPOll J ttU.,C KOJH)I[ DB [ 'd(;TCfl Z B ;VU PAUL} 0 [PJCiS014Y t.tUSlC U TIH 

ROCKSTAR 101 Rlhanna Fealurlng Slash 
C STEWART,T,NAS!t jl,NASll,C A STEWART,R.FEtlTY} @ SRP/DEF J.1.1,4,ITOJMG 

ROUND & ROUND Selena Gomez & The Scene 
l(,RUOOlf,J I\I\UTRAXA,80L00Kl jK.ROOOLFJ K.4.SltE.R IINJtUtl,F,006SOII J tlAL~V.\CS,A,80LOOK9 (t0 ltOLLVWOOO 

FARMER'S DAUGHTER Rodney Atkins 
T.HEWITT,R.AT10t4S (M.GREHl,BJtJWSLIP.R.AKUlS) @ CURB 

ROLL WITH IT Easton Corbin 
C.CHAA1BERLA11l (T.LAllE,0.LEE.J.PA.RI<) C!) MERCl-RV nAS!MLLE 

SEPTEMBER Daughtry 
H.8ENSON C.OAUGHTAV:J.STEELV 0 19/1lCAJRMG 

A.LL OVER ME Josh Turner 
F.ROGERS (B.HAVSLIP,O.Ool.VIOSOfl,R.AKINS) © PA CA NASHVILLE 

BITTERSWEET Fantasia 
C HARt.lOIIY (C.HAAU.Orf.C,KELLY) @ HIJJJRMG • 
CHAMPAGNE LIFE Ne-Yo 
0 GOUGH (S C.SMml,O.GOUGH} @ OEF JllmJMG 
GLITTER IN THE AIR Pink 
8."'1ANtl (P!tll<,S.~IANU) 0 LAfl\CE/JlG 

143 Bobby Brackins Featuring Ray J 
tllC tlAC (B BRACKU.S,W.IIORWOOO JRJl 8AL01t'6) C!) lYCOOtf STATUS/UtlMRSAL REPUBLIC 

GIVE A LITTLE MORE Maroon 5 
R.JUtfGE (A..lEVltlE,J.CARMJCH.A.El ,J.'JAtErlllNE) (!) A&WOCTOr4£11rmRSCOPE 

THIS AIN'T NOTHIN' Craig Morgan 
P.O'OOtt.NElL.C.MORGAH (C.OU801S.KJ<.PHILUPS) 0 BtlA 

HOT TOTTIE Usher Featuring Jay-Z 
POLOW OA OOH jJ JON~S.P.OAWSOtl,E OEAtl,S,C.CARTER) LAFACE/JLG 

THE CATALYST Llnkln Park 
R RUBltl,PA,SllltlOOA (LINKltl PARK) G0 VIARtlER BROS 

THE MAN WHO CAN'T BE MOVED The Script 
D O'OOPlOGm .. E,M.SHEEIIAN (0 O'OOtlOGllt.JE,l,IJ,SHEEHAfi,URAMPTOtl,S,A.J<IPNE'R) 0 PIIONOGDllCIEPJC 

ROCK THAT BODY The Black Eyed Peas 
MU£TTA'MUJ...W.U,'11Zl.FW~!O:A (N.W.•~~rovfll-}(~l!mMlCT".A.9..1<'1~-A'IIWJ:Rl ~ JJ..NlNYl(Jla'lt~. ,R.) (D WTCW.K 

HOLD YOU (HOLD YUH) Gypt ian 
FIRE PElER jW.EOWI\ROS,R.JOHtlSOtj) GOG VP 

WATER Brad Paisley 
F.ROGERS (B.P,1,1$LEY,C.DUBOIS,K.LOVELACEf @ ARIST,1, NAS~tLLE 

LITTLE LION MAN Mumford & Sons 
U..ORAVS f!:R.IA.FORO A SONS) 0 GEfffte:l,UII OF THE ROAO/RE"OJGI.ASSNOTE 

LOVE LIKE WOE The Ready Set 
I R Rom,, (J WITZJGROITTRJ R AUTO.I DA THCIMAS [ U BENJAMltlVA IVJ..R ROSS.H.PIJIR[t @ SflEJOCCA'lll,I.NCCffiEPRISC 

BLACK RAIN Soundgarden 
SOUtlOGAROEN (K Tltl\Yll e SUEPHERO C,CORNEll} @ A&!\l/UME 

SOMEBODY TO LOVE Justin Bieber 
STEREOTYPES {J VfP,J,REEVES,R.ROMULUS,lt BRIGIIT,J,BIEBER) 6) SCt lOOl80YlRAYMOPIO BR~/ISLAflOIIOJMG 

THIS AFTERNOON Nickelback 
R.JU1'6E,NICKEL8ACK,J.MOI (lllCKELSACK,R.JHt4GE,C.KROEGER) 0 ROAORUHNER/RRP 

AS SHE'S WALKING AWAY Zac Brown Band Featuring Alan Jackson 
l<.SlECALU.8ROWt4 (2.BAOWtf.'11.0URRETTEt C!) SOIJTHHlit4 GP:OUtlOIA.TlANTIC/BICC:ER PICTURE 

MOCKINGBIRO Rob Thomas 
M:.SERLHIC {R.THOMAS. © H.IBLEM/AlLArnlC 

57 

51 

29 

60 

42 

60 

63 

22 

31 

67 

50 

69 

71 

67 

5' 

1, 

38 

1M 

2, 

1, 

79 

IO 

a1 

79 

75 

18 

76 

86 

15 

18 

35 

80 

77 

,2 

114 

95 

16 

15 

34 

77 

95 

48 36 29 

G 51 ss 

GIii 
IF I DIE YOUNG The Band Perry 
P.Vl~ lEY K PERRY • REPUBLIC NASl!VlllE 

WHY WAIT Rascal Flatts 

,1 .. LIL WAYNE LOCKS UP TOP DEBUT 
411 46 47 

50 44 43 

111 

52 

43 38 

37 70 

38 37 

50 52 

55 6-0 

D,tlUFf.RASCI\L Ft,J,TTS (f.l THRASHER.T,Stto),PlRO J YEARY) @ iJG MACHltlE 

LOVE LIKE CRAZV Lee Brice 
O.JOHNSON {O JOH}JSON,T.JAl.1ES) @ Ct.RB 

BREAKEVEN The Script • 
0.0'00/IOOHIIE,r.lSHEE~N,A.f llAMPTON.S.UlfNlJI lD.O'[IDJIOtl1~SIU:HJW.A.fRll~ll'TilU,S..A.KJl'UERI (i) PHOOD..U41Cl'O'I'.: 

UN-THINKABLE (l'M READY) Alicia Keys 
A.,KE't'S,1<.BROTHERS..N.SliE-Sl8 (A.KEVS,A.GRA.HAMJ{,BROTHERS. JR,,rt.SHEB181 © M.SK,/J/J0.10 

ALL ABOUT TONIGHT Blake Shelton 
S.HErlORICKS (R.I.KINS,8.HAYSLIP.D.D.i.VIOSOII) @ .R£PRISE (IIASJi'o'ILLft.M'Mtl 

FREE Zac Brown Band 
K.SIEGALL .8R0Wl 2.aAOWtl • HOME GROWlf/Al lAffTICJllGGER PICTURE 

IF IT' S LOVE Train 
G,Wol,TTEtfBERG M TEREFt P.MOt4AHAtl G WATTENBERG @ COLUMBIA 

LA LA LA Auburn Featuring fyaz 
J,Jl,ROTEM (JA ROlfM.K.IJMES,,lD.WAO;UV..CHlllSTfUSaf,F.'KDE!lEWJIN.AJ'alEUtN,S.;:HW;tw) (D ttEWJA ttEllHlS,'11,\IJINER BROS, 

38 1 Go to www,billboard.biz for complete chart data 

Lil Wayne snares his highest Billboard Hot 100 debut as a lead artist as "lught 

Above It" starts at No. 6 on the strength of225,000 first-week downloads, accord
ing to Nielsen SoundScan. It's also the incarcerated rapper's best sales week with 

one of his own tracks. Wayne's new single, allegedly part of an EP scheduled for 
release this fall, bests the No. 10 arrival of"Got Money," featuring T,Pain, in Sep
tember 2008. The download sum for "Right" also surpasses the 194,000 he shift

ed with "Lollipop" in June 2008. In turn, "fught'' earns him his first No. 1 on Hot 

Digital Songs as either a lead or featured artist. -Sil.via Pietroluo11go 

Data for week of SEPTEMBER 4, 2010 
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10 LOVE THE WAY YOU LIE 
BIIIIIU.RIWlll O~',IJlERt,\utn 

0 10 DYNAMITE 
TAIO CRUZ jMERCURYAOJMG) 

3 15 CALIFORNIA GURLS 
KATY PfflRY FEAT, SNOOP D066 (Cil.PITOLI 

0 12 I LIKE IT 
811Wll.1E IGLESIU FEA1 Plllllll ~IY'cAS'd. REA.£tX.,\MERS,IU 

5 ' COOLER THAN ME 
16 MIKE PDSNUI jJJRli.1G) 

ti 17 AIRPLANES 
8.Q.8 FUtKIU'I' WIWMIS ~frufl) 1-l.SMATIJ,NOC:} 

DJ GOT US FALLIN' IN LOVE 
USHEFI FUT. PfTSULl tl.AfACEJJLGI 

8 16 FIND YOUR LOVE 
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KATY PHIIIY jCAPITOl) 

12 10 13 YOUR LOVE 
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13 11 1a BILLIONAIRE 
W~llll'.tafMBlUIQIN!Sj.'M'l'!O\~R!rltfl'AA'ifPR-P, 

e 23 JUST THE WAY YOU ARE 
BRUNO IU.RS jELEKTRAJATLA.tlTIC) 

111 14 14 NOT AFRAIO 
EMJWEM ~ESISHAOVJAFTEAM.il.TH/lNTtRSCOPEJ • 16 MISERY 
MAROON 5 !MMJ'OCTOtlE/INTERSCOPE) 

17 13 20 THERE GOES MY BABY 
1 USHER (Li\fACE/Jl G) • 30 

MINE 
TAYLOR SWIR (BIG MACHINE! 

~ 21 MISS ME 
OfiMlmlll Wl'/11,:f,(ll(GIOEVICA.'ll t.OEYWMRiALWTUioNJ 

G 20 19 SMILE 
UNCLE KRAClEfl (TOP DOC!ATlol.lfllC) 

2 1 18 21 UN-THINKABLE (l'M READY) 
ALICIA IC.EYS (MBK./J/RPAG) 

G 35 DEUCES 
CHRIS IRO'Wll FIAT, TYGA ti KmN ~lCCALL !J!V£/JLGl 

23 17 38 HEY, SOUL SISTER 
TI\AIN icoLUMBlil.} 

24 19 49 NEED YOU NOW 
LAOY AHTlBH.LUM jCil.PITOL NASHVlll ffCAPITOL) 

25 22 ' BREAKEVEN 
JO THE SCRIPT (ffiOtlOGENIC/EPIC) 

©HOT DIGITAL SONGS'" 

Ii! 
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KATY PERRY (CAi>tTOL) 

3 LOVE THE WAY YOU LIE 
~Ell ff.Al PaW4NA (iiEB,ISKIDY,1AfTEff.\ll.D\1Nm!SCXIPEJ 

4 12 DYNAMITE 
TAIO CRUZ l),lERCURV/IDJMGJ 

II 13 I LIKE IT 
ENRIOOE IGLESAAS FEAT. Pfl'BULl ~ REruEILIC) 

0 12 JUST THE WAY YOU ARE 
1111.UNO MARS (£Lf,:lRA/ATL.l.!fllCf 

0 DJ GOT US FALLIN' IN LOVE 
US-HUI FUT. PITBUll (I.AFACEfJLG) 

0 - 1 JUST A DREAM 
NELLY {DERRTY!\ ,WVERSAL 'AOTOI/IN) 

0 MAGIC 
8.0.1 fW IMF!S CUOMO i,fHIWOO(,mwJ lfJS1l.0ill.AA"lrj 

10 '16 COOLER THAN ME 
MfKE POSNER (Jl'RMG) • 16 
TAKE IT OFF 
KESHA jl<EMOSABE/RCA/RMG) 

12 15 CALIFORNIA GURLS 
KATY PERRY FUT. SlfOOP DOGO (CAPITOL) 

13 MINE 
TAYLOR SWIFT (81G P.lACHltlf) 

14 11 CLUB CAN'T HANDLE ME 
FLO RICA FEAT, DAVI) GUIDA \POE iOY/ATtAftlTlC! 

111 13 ' NOT AFRAID 
l6 fMINEM (VIEB/SIIAOY/AF1£Rt,U,THIINTERSCOPE) 

111 10 21 RIDIN' SOLO • JASON DE.RULO (BELUGA H0GHT5,tWARtlER BROS.f 

17 14 19 AIRPLANES ruuocl• 
8.0JfWIW'lnWl.l.lAM&~.SAAllltem.E- -

• 18 STUCK LIKE GLUE 
SUGARI..AND (MERCURY NASH\lll l E) • E.T. 
KATY PfRRY (CAATOL! 

G 19 MISERY 
M.-ROON 5 (A&r.1/0CTONEJlNTERSCOPE) 

2 1 15 ' BIL.LIONAIRE I• 
20 TRRtltD'f~ltff.l\ClU~ i )'OOMll.'U.F,JlID.f/·:,S,IJt\Wfl . 

22 17 BOTTOMS UP 
TAEY SONGZ FEAt NICKI YUI.U (SMKlBOOKIATWffiC) 

G 25 
TEACH ME HOW TO DOUGIE 
CAI.I SWA6 DISTIIJCT (CAPITOL) 

24 21 12 YOUR LOVE 
ICltl MfW('(l::U(jl,f.N£'(iCA9-iYH'(U,MRSIU.::JTO'~ 

25 20 21 OMG 
lJSHEII FUT. Will.I.AM (LAFACE/JlO} 
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28 25 13 ALL ABOUT TONIGHT 
BW1 $Hu.TON (REPRISE (tMSHVILlE)iWIAtl) 

2 7 28 13 l'M IN 
Kf.1111 llRIIAN (CAPITOL NASttVILLE) 

G 32 THE ONLY EXCEPTION 
PARAMORE (fUELEO BY RA.1.fEN/ATLANTtCIRRP} 

G 33 MAGIC 
a.a.a M NY&ls ctlOMO lj'ifllru!OCK,t/W() HJSllf/ATI.Nllr:) 

~ 42 3 ..., kl:SHA (KEIAOSABE/P:CA/RM~) 
I TAKE IT OFF 

3 1 24 26 BREAK YOUR HEART 
TAID CFIUZ ff.AT. LUCIACFIIS (MEFICURY/\OJMG) • 37 PRETTY GOOD AT DRINKIN' BEER 
Bil.LY CURRINGTON (PAERCURY rf il.SIIYllLE) 

0 44 LOVE ALL OVER ME 
MONICA fJIRMG) 

C 38 11 HALF OF MY HEART 
JOHN MAvtR (COLutABIA) 

G 39 13 LOVE LIKE CRAZV 
LU BRICE jCURS) 

C 40 10 I ~~~N~~~~--~~A}i~~;AStMLl EJ 

37 26 13 RIDE 
CIARA FUT. LUCIACRIS (LAFACE/JlG} 

38 27 20 , I.ADY GAGA (SmEAt.U6 tO.I.M;.Oi;~f,>Trrmsct'PE) 
I ALEJANDRO 

38 36 15 IMPOSSIBLE 
SHONTtLLE {SRP/f>RCJUNIVEASAL MOTOWtl) 

40 34 B.M.F. (BLOWIN' MONEY FAST) 
lm:ROSSFUlfflUSPf'\l.'IEIO\'SJP-tl-rui:l":,1B.Jill40J"3i 

41 29 19 BULLETPROOF 
LA ftOU:< (BlG UFEiPOLVMRfCHERRVTREE/ltiTEASCOPE) • 45 11 GOT YOUR BACK 

I; ll. FEAt WII HILSON {GRANO HVSTlE/ATlAlnlC) 

43 31 12 
FREE 
ZAC!lfffiJMWG~ E ~ •.at..v~fl(l(ERA:'R.1£) 

47 BITTERSWEET 
FANTASI_. (HI/J/RMG) 

55 HOTTOTTIE 
U$HEFI FE.ll. JJ,.Y-Z (Lol.Fll.C£/JLGI 

S3 4 BOTTOMS UP 
TREY S<WfGl FEAT. NICKI MIN.., {SOtlGBOOKlll.n -4.tmC) 

49 THE BOYS OF FALL 
KENNY CHESNEY (B"AJ 

48 41 12 TEACH ME HOW TO DOUGIE 
CAU SWAG DISTRICT (CAPITOl) 

C 52 IF IT'S LOVE 
TRAIN (COU.U81A) • 61 CLUB CAN'T HANDLE ME 
FLO RIOA FEAT. DAVI) 6UffiA (POE iOY/Aft.AriT!C) 
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28 23 10 THE ONLY EXCEPTION 
PARAl,IORE (FUELEO B'I' RAMEHJ)).fLANTIC/RRP) 
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G 31 SECRETS 
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G 36 IF I HAD YOU 
AOAM LAt,tURT (HIJRCA/R.MG) 

3 1 24 THE BOYS OF FALL 
KENNY CHESNf.'V (BNA) 

G - 1 WHY WAIT 
RASCAL FUTTS (BIG 11.4.CHltlE) 

33 26 46 HEY, SOUL SISTER 
TRAIN {COLUM81A) 

II 

34 27 26 BREAK YOUR HEART a 
TAIO CRUZ FEAT. WOACfUS (MERCIJRY/IDJMG) 

311 33 PRETTY BOY SWAG 
SOUUA 80Y TEll'UI (COll lPARK/lt.rTERSCOPE) 

38 28 ROCKSTAR 101 
RltWfNA ffAt SLASH (SRP/DEF JAM/IOJ UGI 

G 45 ANIMAL 
NEON TREU (MERCURY/lOjMG) 

38 30 16 FIND YOUR LOVE 
DNa Cfi]tul 111'.NEY(Afil ~\'.JitEY,ttflffiSM.. WTCMUlllRGJ 

G 39 
LA LA LA 
AUIIUFIII fEAl IYAZ (BflOC.A t-£GfJSfll.WleR Sfl.OS.) 

G 55 DEUCES 
CHRIS MOWN FEAt T'f'Gl .& ICP'III MCCALL (.IMJJLG) 

G 61 LIKE A G6 
1M'1161MJ'IM!llfLQ.OO\R.ral Cl'V1(2!(1RV!FW'fflfmPf,I 

42 35 24 BULLETPROOF 
LA AOOX IJIG l.FE.f'(l)1XJ\( I-IMVmEE,1tlTEm'.XH) 

43 38 KING OF ANYTHING 
SARA BARElU ES (EPIC) 

e I GIVE A LITTLE MORE 
I; 1,W!.OQN 5 (A&MJOCTOtlE/ltHERSCOfl'E) 

411 34 17 ~:~T~~~!~r,7s~CAUll\fERSAL MOTOWtO 

4tl 37 l ALEJANDRO I 21: UOYG,f(.\($TRE,l/4.1~1".Qt.ri.(Ct-BIFMIE,MBISCo:t) • 

47 32 l6 :;:S~:~~H~~~~TO AtllSHI.\TlAtITTC/RRP) • 
48 41 31 ~EJ.T.~~~?Nl~~1!..11a'i2Y!!.s...,I 

49 40 28 ;,~: ,~~S';;El!~!~)DRUG 

50 46 HALF OF MY HEART 
JOHN MAYER (COLUMBIA] 
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THE MAN WHO CAN'T BE MOVED 
THE SCRIPT PHONOGENIC/EPIC 
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OAUWTRY 19JRCA/IWG 

14 11 24 I NEVER TOLD YOU 
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0 R&B/HIP-HOP:-
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-
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14 11 
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TITLE ~, ARTIST (lMPRlNT,-PP.OMOTIOII L48El) 

1 IIIRIGHT ABOVE IT 
__ I.I.VW1'lf9-t OPMl~I.OOt•4::st\tro',!ltt,'~ 

LOVE THE WAY YOU LIE I ' fflltlM FE.AT, RIAA~A '::W117f.'i!flER'Mn 'lffiRSCCP 

6 DJ GOT US FALLIN' IN LOVE 
USHER FEAT, fflBULL (LAFACE/JLG) 

I JUST A DREAM 

16 

16 EMINEII 

19 
:o~~t~';!IIIMSf!EBELA~OWl)HJSllLWml9 • 
BOTTOMS UP 
TlllY SONGl FEAT, tl(;KI M11W OtlGIIOO ll.1lil.Nl1C 

14 TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT Cil.PITOL 

12 YOUR LOVE 

16 FIND YOUR LOVE 
!l!!!:1£mli!1.,MM'6D!S!!!a[Qllnl~~/!t)Jlfim 
DEUCES 
C'1RIS BMWN FUT. TYlil' KEVIN MCCAL1 IM/..l.GI 

3,3 MAFIW .. SAPP VERITY 

33 =~.C:;,°..!E""'&Dl""8\l/>!ffl''.1.G) 
I GIVE MYSELF AWAY 
WlLIAII MCDOWELL (El) 

14 ~:r! SHAE {$HAE $HOC) 

THE PROMISE 
rANIIA CRAWLEY (IMAGO DEi) 

·0coUNTRY.-

II §i 5~ TITLE ~ II ARTIST (IMf"RINT/f"ROllolOTIOH LABEL) 

IIMINE J 1 ~ , TAYLOR §WIFT (BIQ M.A£HltlE) 

2 5 STUCK LIKE GLUE 
SUGHUND !UERCVRV! 

13 33 NEED YOU NOW II 
UOY AHlUEU.UM fCAPfTOL tU,Sl!YlllE) 

10 IF I DIE YOUNG 
THE IIANO PERRY {REPUBLIC tlASIIVILLE 

THE BOYS OF FALL 
t:EHHY CHESNEY fB-tlA 

WHY WAIT 
RASCAL R.ATTS {SIG MACHINE) I 

16 FREE I 
ZltfmllW WCf .JiEOOl'tSO..t.i:111 QO..IO~R~ 

LEARNING TO FLY 
UDY ANTEIEllU~l CAPITOL r+il.SHYlll.E 

16 UNDO IT • CARRI£ UNDEFIWOQD 19/ARl$.11\ NA$HVll.l.E) 

10 20 LOVER, LOVER 
JmRO0 NIEMANN SE 4. GAVlE/ARISTA !tASJlVll LE 

1 1 11 12 PRETTY GOOD AT DRINKIN' BEER 
l ll lY CURRINGTON ().1ERCURY) 

12 10 22 LOVE LIKE CRAZV 
lU BftlCE CURB 

13 12 22 SMILE • UNCLE KRACKER «'CXlG.'All.AtlOC.flKiGEFl PICnJRf 

17 IS LITTLE WHITE CHURCH 
UTILE 810 TOWN CAPtTOL tU$.H'r'llLE 

111 14 20 FARMER'S DAUGHTER 
RODNEY ATKINS (CURB) 

0LA'TIN·~ 

2 

I 

14 

15 

=iii i! TITLE 
:5_• sB ARTIST jlMPRIHT/'PROMOTIOII t.ABEL) 

Ii; 
a 

I 15 m WAKA WAKA (THISTIAE FOR AFIIICA) 
__ ata\fQl, FflatlllUll ,lf&OO'llM.f.tlNt,1 I 

33 I KNOW YOU WANT ME (CALLE OCHO) 
f'tTBULL ,!,!~TRA! fl 

33 HIPS DON'T LIE 

4 23 
I H~llM (f PICIS!JtlY M\l:ilC LATitl) 

r;J HEROE • 
G 33 ~ DIRl!.M, ~ LE~ !J!l~t'.lPEAMl1:R~ IA!~!i: LATt!!! 

-
10 

11 

12 

13 

15 

17 CUANOO ME ENAMORO 
em&WESllt!l:HIJSilfmG!m.!a ~§~IIY!)W1 

33 LOBA • 
28 CHINO Y NAtHO MA rNYERSl,L r.us1c LATltl 

33 DIMELO • 
Dl!!!l!E M1Ai (!lT~ !ll4,!U\~ "!J~C LATrlQl 

1 DANZA KUDURO 
DCllQMARIY.!~1u.i.o-m.rn~r!!i,!Z~ 

STAND BY ME 
RII R ' p 

ALEJATE DE Ml 

EL MALO 

33 SUERTE 
i~HlM ,u:1~1~cr:i:r: MW~I~ LaDUl 
LA VIDA ES ASI 
IVY QUE.EN iM.~CHETE/UNIYE~SAL MUSIC Lil.TIIIOi 

33 
~ -=="'-""'-""'-""'"'"""""'-L--4 

33 "-'"""'-ill"""'!SL--------
33 SEAN JONOSTON (8ELUQA HflGHlS.•EPIC{S()}N MUSfCl • 
33 

IS THIS LOVE 

8 RICl(8Zl 6.T A 

33 ~r.o° ... ~~.:::..~~E~:r0oo«>IS.AtllUPAEl 
J 

BUFFALO SOLDIER f 
33 1!11 MAND AIID TliE WAll1RS jll.JFf GOtGla.J.tl),tjME) I 

12 28 ;!~~N!IHEW~ 

13 33 TEMPERATURE 
SUN PAUl r P/ATLAPnlC/AO) • 
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. ~ 1MAINSTREAM 
• 4.,TOP 40~i:..· -• 

0 
0 

3 

0 
II 

II 

14 

=Jm5 T ITLE ~i II AFl1'1S1 (IMl'RIIIT f N~otA0TI0N U.SELJ 

2 11 KIIDYNAMITE 
ll!;;l1.-10 CRVZ [MERC'zRYIIOJltGt 

MISERY 
MAROON 5- (A&M/OCl ONE/lNTERSCOPEJ 

15 ~.~~,o~N~~l ~OX;~~)~~AHTI A 

TAKE IT OFF 
«ESKA (l<EMOS,1,BEIRCAJRMG) 

• 18 

12 ~:,D \~~:o,~i~H M0tlEY/Ulll\l[R$Al MOTOMl 

JUST THE WAY YOU ARE 
BRUNO MARS ELO:TRl,JAll.AtHIC • 15 14 NOT AFRAID 
fMINEM £B/SHAOYJAFTE.IU,i1ATH/INT£R SCOP£ 

MAGIC 
• 16 IU)A M , AMAS QJOMO IREBQ.AOCti./6NlliO HUSTLE/,.nA>nC 

14 20 ~~~FEAT, •'ILL.LAM l<"WJLG 18 

21 1l ~~-~ ~O~ROVE(COLUMBIA! 

23 

e 26 

G 33 

• 27 

ff 28 

31 

IF I HAD YOU 
ADAM LAMBERT j 19/RCi\/A~lG) 

SECRETS 
ONUIEPUBl.lC (IA.0SLE'f/1tl1ERSCOPE] 

19 ::::.~~~.~~~P~S~ C/UM,,.SAL MOlOWII) 

6 ~';!!., L~MOllE'l,t,SHMD,(Y,uN•ERSALMOW,,!l 

CLUB CAN'T HANDLE ME 
FLORIDA FEAT. DAVID GUffiA POE SOY/AnAtnlC 

MINE 
TAYLOR SWIFT BIG MACIU•IE/\;1JIVERSAL REPUSl lC 

HALF OF MY HEART 
JOHN MAYfR COLl.MQ.IA 

LA LA LA 
AUBURN FEAT. IYAZ (8ELUG,1, tiEIGl-iTS,"IIARHER BA.OS.) 

THE MAN WHO CAN'T BE MOVED 
!H! ICIII!>! iPH6lJOOElllC/!PICI 
IF IT'S LOVE 
TRAIN (COLUMBlill 

G 32 4 ANIMAL 
MEOM TREES MERctJRV/IOJMG m 38 
JUST A DREAM 
NElLY ERRTY/Utl!VERSAL MOTOWt 

32 30 15 ~;,'"~; ~~~s'!:u~~UM/ASTRAL•{RKSIC"ITOlf 

~ 36 BLEED 
W ._He,Oe.T ,,,CH,,,Ell"'E'-'RA"l,_.{,,,IM"'O/"'JIY""E/"'JL,,G,_> _____ _ 

A.\ 40 2012 (IT AIN'T THE END) 
W° JAY SEAN flil liD:I MINU 4CASH 11.()r,;EYitmlVERSAL REPtf!LICJ 

3B 

38 

40 

MY FIRST KISS 
JQH!a FUT. KEffiA (PHOTO FINISH/ATlArnlC/RRP) 

ROUND & ROUND 
SELENA GOMEZ & ntE SCE~E HOlLYWOOO 

LOVE LIKE WOE 
THE REAOV SET SIREIOECAYO,.,ICEIREPRIS 

Alt,r no solo male artisls had begun their d~cograpbles with a pair of 
Ho. 1 entries on Billboard's Hainimam lop 40 <hart between hi 
in<eption in 199Z and last year, two such singers havt adlieved the feat 
tltl!year. 

lalo Cna becomes J111t the ie<ond male !<lloist to top the survey 
wilh h~ first two charted lra<ks, as "Dynamite" i11<end1 2-1. The 
Blit~h singer/songwrlter/prodU<er l!)ent three weru at No. t wilh h~ 
debut single "Bleall Yoir Heart," featuring Ludacris, btginnlng in May. 

Cnll Joins Jason DerUlo, whose "Wbatdla Say" began a four-week 
reign on tire tally in 
November. His "In My 
Head" followed with a 
two-week rule 
beginning In April 
Deriilo is aiming for an 
unprecedented third 
(Oll!e(ulive career
opening leader on the 
l~t with "Ridin' Solo," 
which bullets at No. 7 
for a fitth <oll!e(Utive 
week. 

. ~ IADULT.~~~-
4• CONTEMPORARY ·~ 
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0 
II 

II 

Q. 

211 

0 
0 
0 

0 
D 
II 

Q. 

t.: 58 TITLE 
~I I! ARTIST (l. ,l"R1t41' I PROIAOTION LAa.Eq 

11 

12 

HEY, SOUL SISTER 
TRAIN OLUMEIIA 34 

32 ~v"2i::~~ .. ~~~OL N'5HVltLVCAPfTOL) 

47 SMILE 
UNC-LE WClER (TOP DOG/ATLMUICf 

24 BREAKEVEN 
THE S(;RIPT (PttONOGENIC/EPIC) 

CALIFORNIA GURLS 
KATY PERRY {Col.PITOU 

HALF OF MY HEART 
JOHN llllAYUI jCOl w.tStA) 

13 14 I NEVER TOLD YOU 
COLBIE CAI.LAT (UtllVERSAt REPUBLIC I 

14 22 

15 10 

HALFWAY GONE 
LIFEHOUSE (GEfFEW!tmRSCOPE) 

ALEJANDRO 
lADV GAGA (SfflfA.tlW~O}.rt.MJCHEPJrl'T"RE:E.,'INTEf:ISCQPfl 

16 15 ;A~~1~c~c~~~,1~s~~~~ 
17 8 ' ~~~,?ir.:~~HING 

24 20 IMHlAliA rsm,,.,L1rlf1KOlllJ\/£!CIIERRYTREf.MERSC<m 

LEAVE R IGHT NOW 23 18 
Will YOONG 119/JIVEIJLGI 

19 

18 
J OHN MAYER ICOLSM"'i 

l S ~~;~~~~~BIL~P~,l,TLANTIC) 

14 ~~~,?.tu~,~~HING 

12~ ~~~~~~~~~MG) 
50 ~~~~E~~.~E!llC!'iPIC 

• 12 

CD 13 

20 ~\~;,~~
1 
ILN THE AIR 

THE ONLY EXCEPTION 

CD 
13 

14 12 ALL IN 

15 

• 19 

• 18 14 
µ!'"-"!""-""'-""-"-"='-"""""""'---

18 17 11 

19 

22 

22 20 17_-!l-=!!!!l!.:l!!!J-A!JllR!!!MGi,L_ _____ _ 

G 24 

e 25 

' 28 
IF I HAD YOU 
'°'" LAMBERT (191!,Cr MGi 
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3 

0 
II 

0 
7 

0 
• 
10 

CD 12 

CD 11 10 CROSSFIRE 
BRAHDON FLOWI.RS (ISUND/IOJMG) 

111 

111 

17 

18 

16 23 ~~~ .~::::,~ " '"' (IMMORTAINIRGlrllf<PITOU 

BLACK RAIN 14 0 Ntlt.ANIEN ol.& ME 

17 10 ~~~ ~~~ r~,7~u~~~~H 
15 29 THE GOOD LIFE 

CD 22 12 

• 24 

20 11 ~:..~~H~i,,c~ TIME 

• 21 LIGHTS OUT 

29 26 

30 28 13 :u~~ti~~~HE~E~~~~ll 
MEMORIES 
WWER t lfAPH • 36 

G 35 
PORN STAR DANCING 
MY OARKt:ST OAYS HAT. ZAKK WYUI£ MER RY. IOJMGI 

33 30 ~!~;:"~~~~ ~if.me 
A\ =='-""L1"'v"-'1N"'G"'1N"""A"'D""R"='EA""M=-----
~ 40 FIIGER ElfVEN (WWO-UP) 

AFTERLIFE 
BUSH (ltnERSCOPEf 

311 

38 

29 

37 TAKE BACK THE FEAR 
H.llll lti£ VILUIM R ADA NNER RP 

G 42 

311 39 

WORLD SO COLD 

43 34 14 ~:.~!'wGt~,.~~~,';;:'.!VES 

49 16 HOME 

110 45 12 I SHOULD HAVE KNOWN IT 
TOIi PETTY AMO THE ltWTaREAKERS (REPRISE) 

Linkin Park logs its ninlh No. 1 on Alternative 
(viewable at bUlboard.biz/<harts), as "The 
Calal"lll" dimbs H The band li!I Green Dav 
for second-most leaders In the <hart's ZZ
year h~tory alter Red Hot 01ltl Peppers' TI. 
Next in Wne ii U2 with eight No. ls, followed 
by Foo Aghten (seve1) and R.lM. (!ix). • 

AfRPLAY 
MONITORED 8Y 

nid."'t'n 
BDS 

SALES D,.TA 
COMPILED BY 

nid..,cn 
SoundScan 

llf-iACTIVEIROC~ 

!I ~111 iii5 TITLE 
~- Iii ARTIST (IMPRlllf I PROIAOTION l A.Bfq 

10 ANOTHER WAY TO DIE 

0 14 N IGHTMARE 
AVENGED SEVENFOLD {110.PEL ESS/SlRE.M'AfWER BROS.) 

15 BAD COMPANY 
RYE f lNGER Of.Alli PUNCH (PROSPECT P<l,RICl 

12 ~~~%~TIME 

11 LESSON LEARNED 
ALIC! IH CHAii& (VIRGm/CAffiOl) 

SAY YOU'LL HAUNT ME 
$TOME SOUR A.OAORUNIIER,-RRP 

LOVE-HATE-SEX-PAIN 
GOOSIIACX (Ut.llYERSAL .REPUBLIC) 

A 10 KICK IN THE TEETH V PAPA ROACH (ELEVEH S£VHI) 

0 l O l l • ~~~K~N!~E~~~ jHOLlYWOOO) 

""' 12 THE CATALYST 
W° UNKIM PARK (WARNER BROS.) 

CD f 3 9 ~~::1...~!CA M~l. GAVIM ROSSDALE (20-201 JIVE/JlG} 

, 1 14 ALL NIGHT LONG 
IUCKCHERFIY (ELEVW SEVEN) 12 

20 THE CROW AND THE BUTTERFLY 
SHIKEOOWN {AfiAtH1C) 

10 ~~"~Tu~~~S~L
1

R<P\Jouc1 
BLACK RAIN 
SOUNDGAR.DEN (Af,t-WM.E) 

• 16 10 ~~~~E~~~~::~I:~ lMERCURY/IOJl.tG) 

• 23 3 Iii ~-~•~;~ •~~°' ~etJ~Gi ) 
lf!P.,,,- ' TAKE BACK THE FEAR 
W, l 9 16 I HAI. ntE VILUlf {ROAORutmER(RRPj 

• 28 2 ~!~~,?.v~~ 1:,.~~~AM 

~ 20 TAKE A LOAD OFF 
W: SlOIIE 1tMIU Pl.OT$ jARANllCl 

21 18 19 ~~;o~~.~.~~~~,YOU SCREAM 

~ 21 MAYBE 
W. .~Sl~Cl~P\J~"~'~"~l•~•~RN=IRG~llt'~ C~•~Pl~! O~L!~----
~ 27 TURN SO COLD 
~ DROWNING POOL jEL£VEN SEVEII} 

A\ 24 15 THE WAY YOU MOVE 
W° SINCE OCTOBER fTOOrn & NAIL"! 

A PARADE OF THE DEAD 
W 25 

IUCK U IEl SOCIETY l"I 

= S5 TITLE 
'51 II, ARTIST (lMPRlfll / P'ROMOllOtl LABEl) 

1 21 THE CROW AND THE BUTTERR.Y 

0 
3 

0 
9 

II 

0 
8 

10 

11 

IO OIST\UUllO REPRISE 

19 ~l~;o~!.~.~::,,,You SCREAM 

12 :.~~Nf,?~:;::;::CII IPROSPECT PARK• 
17 !;,~f1~, ~~~;,~~~;,"::)~e,~~LLYWOOD) 

28 fa~.~.~~; t).~;t, ~!;u~~i 
13 ~~~.~~~I(Y\~~~,n 
28 ~H~E~ D~~~~Cl ~~~~JLG\ 

14 10 ~~~~~H~N~;~~l~~A~lOl> 
12 ~:.R,~X!:tATlAHTIC, 

YOUR DECISION 10 38 Al.ICE IN CHAINS N IRf'!lr.ltt':,l,PITnl 

CD 15 
SAY YOU'LL HAUNT ME 
SfONE SOUA ROADA.UtrnER_(RRf> 

e 17 2 ' BLACK RAIN 

14 11 10 

111 

18 

13 15 
TOM PEm ANO THE HEARTIRWERS (REPRISE> 

12 l4 ~~G';1.T,':.~.~~o (HOPELESS/SIRE/WARllER SROS.) 

LOVE-HATE-SEX-PAIN 18 

111 16 

e 19 

• 20 

22 

GODSMACK tlVERSi\L AEPUfl.tlC 

BACK FROM CALI 
SUSI! FU.l MYLES lEliilwEtlY DLIC HA: 

HELL OF A TIME 
HEUYEAH EPI 

THE CATALYST 
Utai:IN IWlK (11/ARtlER BRQS-t 

LIGHTS OUT 
8ftEAKING BEMJA~11N OIQLLVWQQQI 

~ LIVING IN A DREAM 
W° Z6 FINGER ELMN CNINO-l.P) 

r A!I>· 1,111 LIFE WON'T WAIT 
LliiL.-•••• - DUY OSBOURNE jEPIC] 

211 25 
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' HOT COUNTRY SONGS'" 

Billbear1t 

..... •• ;::: :8 TITLE i!I ;; !i i5 PRODUCER (SONGWRITER) tMPRltff & NUM8ER J PROMOTlOtt:~~ ! .,. ~~ ~ ::§ TITLE ii ; ; !i 8 ffiOOUC(R {SOtlGWAITER) 
Artist 

IMPRltIT & t1UM8ER / PROMOTIOrJ LA8Et 

I 3 21 

2 ... • 
ALL ABOUT TONIGHT 

PRETTY GOOD AT DRINKIN' BEER 
C CffAt.1BEALAIN,B.CUARJllGTOtl (T.Jc»JES-t 

LOVE LIKE CRAZY 
O..JOH!lSON (0.JOHtlSOtl.LJ.O.tES) 

OUR KIND OF LOVE 
P.'t,'OALE'(,LADY ANTEBELLUM {0-HAYWOOO,C.l<EllEY,H SCOTt,BtSBEE) 

Blake Shelton 
A PAI NJMI~ 

Keith Urban 
@ ti\PITOl tUSHVILLE 

Billy Currington 
0 MERCURY 

Lee Brice 
(t) CURB 

Lady Antebellum 
@ Cil.PITOl ~ASH'lflLL£ 

215 

G> . 

29 30 

30 31 

31 32 

34 34 

36 41 

GROOVY LITTLE SUMMER SONG 
J.OTTO,P.WORLE't (J.OT10,it..AtlOERSOt•.C.CHAMBERLA1t4) 

THIS AIN'T NO LOVE SONG 
._, KNOX (T.Lil.llE,MARCEt.,0.1.U) 

SUNSHINE (EVERYBODY NEEDS A LITTLE) 
S.AZAR,J.IIE18ANI( (S.A!OR,UOtJIIGt 

ONLY PRETTIER 
fllODELl.,IA WRtJCKE (P.4H,M8ERT,tl ~IEIAByt 

MY KINDA PARTY 
M tetlOX (8 61l 8ERT) 

James Otto 
(!) 'NA.RtlEA BROS.,WM.N 

Trace Adkins 
@ Sl10W OOG·UHI\IERSAL 

Steve Azar 
© RIDE 

Miranda Lambert 
© COLll-t.181A 

Jason Aldean 
BROJ(Efl 80W 

27 

28 

29 

IS 3 1 FREE 
K.SlEGAll,Z BROWtl (Z BROI/RO 

Zac Brown Sand 
(:) HQ),IE GROI/OORnANilC/81GGER PICTURE 

Up 2.2. mfflion 
lislener impiessions 
to 15 milion, lead 
~ngle horn album 
"Nothing Like This" 
(due Nov. SJ crosses 
Alrpower threshold 
in ii; fourlfl <hart 
week. Trad( also 
bows at No. ti wilh 
40,000 dcJwnklads 
on Country Digl1al 
Songs (!tt <hart, 
page l9). 

3 1 33 33 MAKIN' ME FALL IN LOVE AGAIN 
C.utlDSf't (K ROCHELLE,J.l .StATER.S.STEVENSj 

Kellie Pickler 
(i) 19/BNA 

30 

30 

17 

33 

34 

35 

36 

37 

38 

39 

• SMILE 
A CAV,l,LLO (M,Sll.l,FER 8 DAlYJ IIAROltlG.J,60Sfi 

Uncle Kracker 
(:) ToP OOGJO.nANTlC/81GGEA PIClUIIE 

32 24 18 HARD HAT AND A HAMMER 
t:.STECALL {A.JACKSON) 

Alan Jackson 
0 ARISTA rtASHYlllE 

0 11 

0 12 13 

THE BOYS OF FALL 
~ B.CMlNOtf I( CIIEsr•ev (C.SEATlV,RO O.TURtlBt.-1\.U 

ALL OVER ME 
F.ROGERS 8.Hi\YSllP.O O,\YIOSOtl ltAl<ltlS • 11 12 ROLL WITH IT 
C.CHAIABERLAIN .LI.tlE O.LEE J .PARK 

13 14 LITTLE WHITE CHURCH 
Wmt:PAJRCK,UTruEIOlO\\H[1{&\IPC.ltO,'II.IQIM\\1RCK,ll:.$CHAIA!Mlf9,m,J~ 

)f£ 14 15 

15 16 

e 17 26 

STUCK LIKE GLUE • 16 17 

• B.GALLIMORE I( BUSH,J NEffiE~ J.0 tlETTLES K MJSff K.GAIFFlfJ,S CARTER 

16 • 19 20 

e 21 21 

• 22 22 

G 23 24 

G 25 25 

G 27 26 

e 26 29 

• 35 42 

32 -

' . WHY WAIT 
• 0 HU Ff A.4SCAL AllS I{ THRASHER T.SHAPIAO J YEARY 

FARMER"S DAUGHTER 
T.HE:Wlll.FtAfli:rns (M.C;REE.tl,BJ«YSLieR.AJ<ltlS) 

THE BREATH YOU TAKE 
• lBAOWtl,G STRAIT (0.0llLOJU.J.Oll LON,C.BEATtt~OJ 

WAY OUT HERE 

AS SHE'S WALKING AWAY 
K.STEGA:1.L,Z.8ROWtl (Z.BROI/Rf,1/1.0URF:EllEI 

• TOP COUNTRY ALBUMS-

-ii :;: ! 5! ARTIST Tit le 
5i !! I I , IMPRIIIT g Nt.PAB.ER f DISTRIBUTING Lil.BU (PRICE) 

Olill 1 TRACE ADKINS eo,,toys Back In TcMn SI0,\'0:x,.ttl;BtS!l.014268:UllJ • I 30 ~~y ANT~:~tUM Need You Now ·- ~~: :A.S~~~~~~~L~X 16_811! ITunes Session (EP) 

4 1 - BLAKE SHELTON All About Tonighl (EP) 
REPRISE S2U97/V/MII p.98! 

IS ZAC BROWN BAND The Foundation 
IIO\=.BJiEJ1ACT111;1KN£(1i(hW1,"1N,Tt511B3t.\lG 

0 MIRANDA LAMBERT Revolution 
COLUMBIA 46854/SMN (12 98! 

~ JERROD NIEMANN -"<lgeJcn'od& lhoH\rlg.lJry 7 !EA~U,MS't',~\illi:'77..&,l'jfl~ jll 

0 CARRIE UNDERWOOD 
19fAAISTil. tlASHVILLE -49923/SMn 13.R.8 Play On 

TAYLOR SWIFT 9 BIG t.lAC HINE 02-00 18.911 -® Fearless 

• 12 12 LADY ANTEBELLUM Lady Antebellum CAPllOt IIA.SHIJILLE 032-06 12.IHI ,, EASTON CORBIN Easton Corbin MERCURY 013044/Ul.,CN 10 9B • 11 10 ~.:~~.~~~; .tl('3-98 American Saturday Night 

DIERKS BENTLEY 13 
CAPllOl llAStlVILLE ll5410 (12 911) 

Up On The Ridge 

14 10 11 LUKE BRYAN Doln' My Tiling 
CAPITOL tl.11.SI-NILLE 658.33 !18.0.Bj 

... 16 
JASON ALDEAN 15 Wide Open BROKEN SOI// 76,37 (1 e.aei 

115 15 13 BROOKS & DUNN # 1 s ... And Then Some ilAEIU"-9-Mll.E 4992'b'SP.tl l3.9e ' I JAllCH All) 11£ LONG ROAD TO I.Oil: . 17 13 "' JA)I\OJ)flj.WQIEtJl'l~.FlJUU tt~:»ro~iGettrg [)essed In The D.Jk 

111 14 14 ~~=~J.G ~~@ Pass The Jar : Live 

COLT FORD 111 17 16 Chicken & Biscuits 
,1,VERAGE JOE'S 216 (14,98) 

CRAIG MORGAN 20 19 16 
Bti.li 53BO&SMN (12 98) 

Thars Why 

G 22 19 SOUNDTRACK Hannah Montana: The Movie 
WNJDStEY 003101 (lS.9t'J 

KEITH URBAN 22 21 20 CAPflOL IIASHYILLE 3575 1" ( 18 98! Defying Gravity 

16 21 rl: JOSH TURNER 
23 MCA UASH'VILLE 013-363/\,,MG!f j 13.98j Haywire 

24 23 24 ~ C~~!!i~~~~3362MAGP-1 no.9eJ Get Off On The Pain 

215 20 17 '[Fl JEWEL Sweet And Wild 
VO.LORY Jl<02(IOA (9.98, 

~ 
~ 

~ 

ii 

fJ 1 

Iii 

• 
• 
Iii 

• 

• 

• 

• 
• 1 

Kenny Chesney 
0g> BtfA 

Josh Turner 
@: M-CA N..\Sl-fl/JllE 

Easton Corbin 
• /j ERCURY 

Little Big Town 
@CMfTCtNA$j-Mlil 

Darius Rucker 
@ Cit.PllOl NAS~ LLE 

Craig Morgan 
@ BIIA 

Taylor Swltt 
BG 4 IE 

Sugruland 
6) MERCURY 

Rascal Flatts 
81G MA HUE 

Rodney Atkins 
© CURB 

George Strait 
© ,tCA tU.SHlf1LLE 

Josh Thompson 
@ COLUMBIA 

The Baod Perry 
(!) R P\.BLIC tj S lLlE 

Toby Keith 
SHOW OOG•UIINERSAL 

Reba 
@ STARSTRUCKIW,LORY 

10 

11 

17 

18] 
19 j 
20~ 

21 

22 

23 

24 

25 

G 37 36 

e 38 37 

G 39 39 

41 43 

50 

40 40 

42 45 

44 47 

45 46 

48 49 

43 47 48 

<ountry marl run 0 51 51 

with Hot Shot Dtbut 45 46 44 
at No. SO (Ol,000 
impressions). Prior 48 50 53 

top 10 pop 
a<hlevem.nts G 53 55 

include "Amazing" 48 49 52 

in ZOO! and "Only 
You" iolOO'i. 

SMOKE A LITTLE SMOKE 
J.JO'tCE jE.CHU:RCH.J.HVD£.O.WILLIAMS) 

'l,.r JUST BY BEING YOU (HALO AND WINGS) 
: O.H\JFF jB.CAMER0t11P:COIIR0Yt 

I WILL NOT SAY GOODBYE 
M BRIGHT (L-WHllE,c.c.i.11wo11,1J.UCGEHEE) 

VOICES 
J STROUO (C YOUtlG C,TOMPt:l'lS,C,WISEMAU) 

SOMEONE ELSE CALLING YOU BABY 
J.STEIJEtlS (l.8RYAtl ,J.STMNS} 

SUMMER THING 
T.OlSEtl (T.OLSErl.B.HAYSUP..J.VEARY) 

WILDFLOWER 
J.RICH jS.BROWtl.V.t.lCGEHEE,J.S.STOYE.R) 

FROM A TABLE AWAY 
B.8EAVERS (S.SI/IErnEY.8.0lPIERO,K.ROCHELLE) 

REAL 
D.ffll2S£LL,R.CLAWS0tl N.COTYJ.MELTOrt 

THE SHAPE l'M IN 
", WRlGIIT (R ;l,KINS,O.OAVlOSOtl, 8,H,WSLIP) 

TELL ME YOU GET LONELY 
M tCIIOX (1111,000SON.D 00.VIDSOtl) 

COUNTRY DONE COME TO TOWN 
J.RICH (J.RICH,V.MCGEHEE) 

HOLD THAT THOUGHT 
", KtJOX (C.W1CKS,C.DUBotS,O.lURNBUlll 

GOOD TO BE ME 
J(J.O ROCK (Pi.SHAFE.R,&.JAMES,J.HARDlm:,A.J.RITCHJEf 

FAMILY MAN 
l<.ST£GO.lL jC-Cil.lAP6Ell.J.tlENOEAS0tl .J. StlEWtAAKEl 

TOO LATE FOR GOODBYE 
P.WOAL£Y (A.AOGERS,S.MCCOtlNEll) 

ARE YOU GONNA KISS ME OR NOT 
,PEI// VOICE EtllE!ill,INMl;!JL(J coums O t. M.U.fJ'!l}Yl_ 

GEORGIA CLAY 
C t.AGER8ER6 {J IC"Ell£YC LAGERBERG.LC KHUY) 

Eric Church 
0 EMI NASHVILLE 

Sleet Magnolia 
@ BIG MACHltlE • 

Donny Gokey 
© 19/RCA 

Chris Young 
@ RCJ, 

Luke Bryan 
0 CAPITOL fll\S1-Mt tE 

Troy Olsen 
© fMI N.11.SHVlllE 

The JanoDear Girls 
(£1 REPRJSE/t,"M.N 

Sunny Sweeney 
0 REPUBLIC tU.SHYll l E 1 

James Wesley 
@ 8R01<Er• BOW 

Joe Nichols 
@ tJIUVER SAL SOOTH 

Frankie Ballard 
6) REPRISE/WPA!l 

John Rich 
0 REPRISEJW'A'J 

Chuck Wicks 
(i) RCA 

Uncle Kracker Featuring Kid Rock 
© TOP 000/it.TLI.tlTIC/BltGER PtCHJRE 

Craig Campbell 
0 81GGER PICTURE 

Randy Rogers Band 
0 MCA rlASHYlt LE 

Thompson Square 
SlOllE'(,CBRI\; 

Josh Kelley 
@ r.lC,1, IIASIIVlll£ 

(i) TOP BLUEGRASS ALBUMS~ 

41 

'2 

43 

" 

47 

47 

49 

50 

Ji :;:: ii :Fi ARTIST 
:5; ~! I I IMPRINT & tlUMBER I OISiJRIBUTING LASH (PRICE) 

Title ~ 11 ,.:: 
i!I 

-~ §i 1: Tille i ~ 

215 25 23 ~ UNCLE KRACl<:ER . I 
TOPOCORIJ,'flt~13'Mi~ ttiw,,Hour.TheScdl!M:rlbld~~ 12 Up On The Ridge 

G 29 30 ERIC CHURCH Carolina 2 10 Antifogmatic 
CAP'ITOL fUSHIJlllE 208HJ• j12.118l NOMSlCH S219eu•JWARNER ~OS. -24 22 KENNY CHESNEY Greatest Hits II • e 21 CAROLINA CHOCOLATE OROPS Genuine Negro Jig 
Blfo\ 65555/SM.tJ 11.118 NOr•ESt;CH SHi9BS/V/AR11£R BROS. 

29 26 25 
LEE BRICE Love Like Crazy • 4 19 TRAMPLED BY TURTLES Palomino 
CUAB 'TH917 {18.98! EIAtlJOOil.0 07• 

30 21 CHRIS YOUNG The Man I Want To Be 79 STEVE MARTIN loo Crow: New Smgs R:r loo f•"1llm;J BiYjo 
RCA 22818JSUtl (l(t.96) 40 sm,RE 610647"/ROUUDf:R 

G 0 31 26 GEORGE STRAIT Twang • THEWAIUNJENNVS Live At The Mauch Chunk Opera House 
MCA ltAS.ttYILLE 01$17:J:•i\;tAGrl j1:J.98) RED HOUSE 220 

Gm JENNETTE MCCURDY DAILEY & VINCENT Oailey & VincenlSing TheStatlef8rolherS Nol That Far Away (EP) 32 7 29 
CI\FffOLH,l,9t/lLEOOT.\LEX j:!98. C~Bo.Fm.6100,40,ROtJfm 

G JUSTIN MOORE CHATHAM COUNTY LINE Wildwood 
32 32 W,LOA¥ 0100 10,91l) Justin Moore • VEP ftOC 222 1' 

BLAKE SHELTON THEISAACS TI-. ls.Ja:s .•. Nalurafy: AA Alrrcsl A C.1¢1a ~01 34 27 34 REFf\lSEM',1,RtER BRJS S2'.2&W.'!Mtl 8 
HIiibiiiy Bono (EP) 9 49 G.i-tTHER 4e.-D 1-1 

G 34 33 J~~= ~:r. .. , (<00) The Band Perry (EP) 33 • 14 SOUNDTRACK Get Low 
A.OUNoER t;i l9100lCOIICOAO 

315 33 29 RASCAL FLATTS Unstoppable • LYRIC STREET Cl-026(14 ! 18 .911! 

G SOUNDTRACK 36 35 Crazy Heart 
FO)l/fOX' Sfit.RCHUGHT 6164JtlEW WESl j17 96l 

JOSH THOMPSON 315 35 36 
COU,J.!EIIA 56S58JSM.Pl (9.981 

Way Out Here 

39 28 66 ROSANNE CASH The List ADKINS AT NO. 1 MJ.taiATTAN 96576/SlG {18 98) ._ TOBY KEITH 44 41 American Ride SIIOI// DOG-Wfl/ERSAL 027 (1s.98\ Trace Adkins scores his fourth No. 1 
41 36 36 

ALAN JACKSON Frelghl Train ARISTA tlASHVILlE 62560JSMN ~1 1 Ollj on Top Country Albums as "Cow-

s I REBA ' 42 39 Keep On Loving You • boy's Back in Town" snares the Hot 
_ ST/JISTR\XKMOIOO\'At.MY (1~® 

43 41 40 ~~~.:!!.~~•!llJ 10//lhafsWhal IC.I Carty\la.2 
Shot Debut with 50,000 copies, ac-

RODNEY ATKINS cording to Nielsen SoundScan. His 
44 43 37 Ifs America 

CUR8 7!1132 (18.98! last effort, 2008's "X: Ten; debuted 
G DIXIE CHICKS 46 45 

~61J;1'j(Dl\'U.$!f1!ft 
Fla,iist The Vay 8csl OI The IJooe Clicks 27 

and peaked at No. 7 with 37,000. Ad-
48 39 31 CLAY WALKER She Won1 Be Lonely Long C!,;RB 79182 (18.98j kins previously hit No. 1 with "Great-

~~=!,1,~ll j l0.88} I'm About To Come Alive est Hits" (2003) , "Songs About Me" (2005) and "Dangerous 47 40 42 19 

VARIOUS AR'TlSTS Man" (2006). The new set (his first for Show Dog-Universal) also 48 37 26 HP-0014S2SEXtMQ!! S..ll>o.U..llec.r.11bi:lltbi1\!l~ii',1 12 

48 45 47 BRANTLEY GILBERT Halfway To Heaven 19 
sees lead single 'This Ain't No Love Song" shoot 41-28 on the 

AYER,J,GE JOE'S 21S (l Utll 

51 
Country Digital Songs tally (10,000) while climbing 30-27 on the 

IIO 48 46 I LAURA BELL BUN DY Achin' And Shakin' 
Mf1':CURY 01396&/tMGtl ~11.98) airplay·based Hot Country Songs chart. -\Vade Jessen 

Data for week of SEPTEMBER 4, 2010 I For chart reprints call 646.654.4633 Go to www.b i llboard.biz for complete chart data I 41 
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TER.ON DON rMtBl,CHISUP.ff.S.U,OffJ.ll.llOf4.166·,mru:J .. 11 DRAKE ~ 
TIWl(l(mft'i£00\W(OOlJ.OiF,;\fit,1FGUtJDWOI~ • 

• 63 THE BLACK EYED PEAS II THE E.N.O. illlERSCOPE 0128tl7•JIGI\ 

8 22 
USHER • RAYMOND V RAYIIDNO LAFACE/JIVE 61:552/JlG 

17 B.O.B I 
1.(llPfllflfli&l.ROQ:UIA.'(ltW\E.~.A•~T:CS189m'·.IG@: 

BUN•B 
ffilllO.G. TRUJJP!ijU~.tllfE 101,\,RIIP..A{OT 

DONDRIA 
DONOftlA VS l't!ATFFFAT SO SO OEF 31Hl1/Mo\l.ACO 

BIG BOI 
SIR LUCIOUS LEFT FOOT DEF JI.M 014317•/lOJMG 

SOUNDTRACK 
STUt UP 30 ATtANTIC 524395/AG 

10 37 ALICIA KEYS • THE fU IIEIIT Of FI\EEO<lM M8JUJ ~&:,71A/R.MG 

12 THE ROOTS 
HOW I GOT OVER DEF JAIJI 0131185"/lO.Jt.10 

11 39 
RIHANNA 
RATED R $RP/Off JAPJ 013736/IOJMG 

13 24 LUDACRIS • UTTLf Of THE SEXES DTP/DEF Ji\M 01403D•JIOJPAG 

14 29 ~:!!t!ilEY,UtWERSAl MOl(rdH 0127371Ul!RG • 

19 49 KID CUDI 
IUJIOlftl!IOIO!lill~&.Mn.~KJU.ll"-llti~1-"00@ 

18 23 
MONICA 
STl.l STANDING J •03118/RMG 

15 66 EMINEM 
AEUPSE Y.'E8i&-IADVTAFTERW.W.Ul9SCCf'E IH28W,4GA 

20 16 62 PRINCE/BRIA VALENTE 
L.Orus FLOW3MIIPLSOUHO,,!UX3R tlPO 09S49 EX 

THE-DREAM 
lDVE Kltltl RAOJO l<ILLA.IDEF JAM 014218/IOJMG 

22 21 51 TREY SONGZ 
READY S014GBO-OK/4TL,,.tmc 5187g.t/AG 

20 14 NAS & DAMIAN MARLEY 
~lltl.lmUOOT.l''-"tJTHSIIJ"w.tl.lf~~:i.w:;y..M;«.W,S 

25 24 MARVIN SAPP 
HERE I All \IERHY SJ 156/JLG 

24 29 
SADE 
SOLDIER OF LOVE EPIC 631JJ3'/S-0t4Y IAUSIC 

28 21 ERYKAH BADU 
'/11#.liERrYMl.:Mll\WDWTFlllROOUt~JSLNOTCW.Glt::m,~ 

31 36 MARY J . BLIGE 
ffllONGUIWITTDCtlTWIMII.TIUAACttGEffftfDtarn,~ 

30 35 YOUNG MONEY 
W!"'11U!;Mll,llCl9i,O,f(JAlllSIJ.~iOlli1li 

32 28 JAHEIM 
ANOTHER ROUND AllAtHIC 522783/AG 

30 23 14 JANELLE MONAE 
m:RIUIIFOl:IIIJl:l lllf:lll'llWtOOWl!lW51Z564.filOOl!.fm,i 

a, 26 50 JAY-Z • THE BWEPRINT 3 ROC tlATIOtf 52085S'IAG ® 

31 33 50 ~:!:1~ IlJ'tlKl!n'ttalltlllltM~/"1TiW,'IC~OOlJU~ • .. 27 TECH N9NE COLLABOS 
THE Gm.s t.UXU PLUE snv.r«:;E 79/RBC 

34 35 FAT JOE 
THE OARXSIDE: VOL. 1 l ERROR sou.i.o 211J'l/E1 -37 44 MICHAEL JACKSON II 
NIJWl~TIIISl&JJtA.UmG76067"/SfJNl.!LSC -39 11 PLIES 
600Nliffl.W8)~G4'fESaP.».!l[(,".QL)lfTIC5~ 

a, 34 KEITH SWEAT 
RIOIN" SOLO l<EDAA 000-0S ® -22 VARIOUS ARTISTS 
10:IIIIIWAUlli!IIIINFVO:IIWlllSDll'MWSS&MM.. -41 MAXWELL • ButlCSU*ERSlllrifT 00.J.mBLA &9142lS(»lt' ).1USIC ® 

BEBE & CECE WINANS 

THI: Sl:A C,!oPITOC 09378• 

BRIAN CULBERTSON 
XII GRP Ol4460fYG 

DRU HILL 
IIDRUPUIOENCE o•v KE0,1,R 00-009 

CURREN$Y 
PILQT TALK 00172 02-030 

DJ HOLIDAY + GUCCI MANE 
8UflRIIIWKTC2)tll 1011MCKSCtltllAS'f.iNstROOWWBIM 

DWELE 
W.ANTS W.ORLD W.OMEN RT 51491£1 

MESSY MARV AND BERNER 
I LO\lil: I LOCIU: AHO IOAT OQC1$ RERN ONE 445f: 

TONI BRAXTON 
PULSE All.l.!fllC 520'.?69/,!oG I$ 
SHARON JONES & THE DAl'-KINGS 
I lwtt;EO THE HARD WAY 0,1,PTOt,IE 019' 

Al No.Bon lop R&B/llil)-llop Alluns with 
6,000 !Old, the Roots' ~How 1601 ~ ~ 
the 01111 litlt in the top lO to 1101 d!art a 
slngle on the Bilboard Hot 100 01 Hot RIB/ 
Hip-flop Songs. Ill, se~ whkh bow.d at No. 
l in lily, Llllies a ninlh cORseQJ(i>t week in 
the "!lion, the longest sud! st1eal lar the ad. 

Billbear1t 

fi> MAINSTREAM 
4 R&B/HIP-HOP™ f RHYTHMIC'" 

• 
• 
10 

11 

15 
~1!!~EAT. WOACRI$ flA"CEIJLO) 

16 i~EDl)ll~~~,;,~~or!MME""'-MOi<Ml4IJl!R0 

11 23 UN-THINKABLE (l'M READY) 
ALICIA IEYS MBJ(JJIRMGl 

FANCY 
DFWC!IEltU.UWIZZSUJ?\'11)'.NjMJfft.191.\00tlWl.:JLMOW,,.,Lllq 

1 O ~-~' ~g,u.~.~-~f.~ ... HUSTLE1,1,, ,mc1 
CHAMPAGNE LIFE 
NE-YD (OEF J>\MJlOJMG) 

BOTTOMS UP 
TRl:Y SONGZ R A1 NICKI IIIIINAJ (SOtlG11001</.4Tl..UrflCI 

14 ~~.~~~J/~:%~ET 

HOlDING YOU DOWN (GOIN IN CIRCLES) 
JAZMINE SUtllWAN (JfRt,10) 

HOT TOTTIE 
USHER FEAT. JJIY-Z (LAfACE(JLG) 

15 ~~~FEAT. ~1ll.l.AM (LAfA<£/JLG) 

I LIKE 
JER.EM'IH FEAT. LUOACIIIS (,_UCK SCHIJLJZ,'llff JAl,1/lOJ'-!G) 

11 ~!~~Ni!,~j1~1~:~SOOAIJ'ASVU,l~\\WU1S\"'!)Sl 
SEX MUSIC 
TANk ISOUll08AS!/IIOGIU!/lTLAt/11C} 

WHO DAT 
J. COLE ROC NATIO COlUt.1BIA 

PHONE # 
IOIBY V ffAl PLIES (MU KOLLA OREAMSJCAPITOL) 

GROWN WOMAN 

DONIRA FE.U. JOHNTAAUSTII i W.MOND &) SO W,'l!~.y;O) 

11 t,~w~~~~ts~ MON£Y/UIIWER5'l '10TOWtUUMRG) 

LOYALTY 
IIRDtwlf&U'.IYGA&ll.t,O'/liElt@:i~OE'tU't\£RSttLW:'.Pl,HU'-ffi 

ALREADY TAKEN 
JREY $0llGZ (SO!ICBQQKIATU.tfflC) 

LETTING GO (DUTTY LOVE) 
~ KN>SlON rur. NUI r.ltW lBBJ)$Af-f,Sl·fTF.1:PC'O{;t.l.l, 

• lo'" iii TITLE !Si IS ARTIST (IMPRltH/ PROMOTlOtl Li\BEL) 

1 10 LOVE THE WAY YOU LIE 

USHER F'tlt PITBUll LAFACE L 

12 RIDIN' SOLO 
JASON OERULO SELUGA. HEtGl-tTSN/AJ\IIER BAO$. 

14 CALIFORNIA GURLS 
KATY PUIAY FEAT. SJilOOP 0(100 CAPIT L 

14 YOUR LOVE 
l'ICII MW !.'.!QUIJG MOtEV/CA~ UCf,,E'YMflJERS~ MOlOMll 

BREAK MY BANK 
Nl:W BDYZ FUT. IYAZ (SJ!OTTY/i\SYLUM.M'6.RNER BROS} 

10 22 OMG 
USHER FUT, Wll.l..AM Li\FAC JLG 

11 10 20 BILLIONAIRE 
TM\1 MXDYfBtlllUII tM:is IWWEr.JtarA11W£$.8.IDlh' ~:.'+'FfPI 

12 11 19 COOLER THAN ME 
MIKE POSNER JfRMC 

,a 14 19 TEACH ME HOW TO DOUGIE 
CALI SWAB OISTNCT {CAPITOq 

1, 15 13 RIDE 

16 

l2 U FEAT. KERI HILSON jGRAND HIJSTlE/ATLArmq 

16 ~"""""""'"'" 
BOTTOMS UP 

I LIKE IT 
ENRIQUE llilESlillS f'U,T. PITOULL jUNIYERSAL REF1.)8LlC) 

MISS ME 
11W1 Ff.Atlll WOYl'1 ("l)Jl3~1M'ft,\SK 1/0EY.Ui:IJtRS.\L ~IJTO\'fX) 

TOOT IT AND BOOT IT 

KEM'S 'INTIMACY' IGNITES AT NO. 2 
Kem earns the Greatest Gainer trophy on Top R&B/ Hip-Hop 

Albums as "Intimacy: Album 111" roars 95-2 with 74,000, ac

cording to Nielsen Soun d Scan. Landing behind Eminem (after 

its early bow last issue with street date violations), the set is 

Kern's second top JO following hjs sophomore release, "Album 

Ii," which began at No. 1 in 2005. First album "Kemistry" en

tered at No. 29in March 2003 and peaked at No.14 that August. 

On the Billboard 200, "Jntimacy" becomes his highest-peaking 

set, corning in a t No. 2, but "Album II" gave Kem his best sales 

week when it debuted at No. 5 with 140,000. "Kemistry" peaked 

at No. 90 and never sold more than 13,000 in any period during its 46-week chart run. 

Meanwhile, newcomer Dondria earns the Hot Shot Debut on Top R&B/Hip-Hop Albums as 

"Dondria vs. Phatfffar bows at No. 9 with 8,000. -Raphael George 

42 1 Go to www.billboard.biz for complete chart data 

• 

11 

14 

16 

18 

35 

27 

12 

18 

27 

40 

13 

13 

12 

18 

15 

DWElE Rf/El 

AIRPLAY 
rolONIJORED SY 

t l i,d ~~ll 
BOS 

WINDOW SEAT 

SlolES DAlA 
COl.tPILED BY 

11i_cl,t11 
SoundSco:n 

ERYKAl1 BJIIJU (CCMROL FREA.Mltl~ERSAL MOTOWtWMRG! 

CAN IT STAY 
GERALD LMRT jRHlrt0/,1,lL 6.NTIC} 

FISTFUL OF TEARS 
MAXWEll (COLUMBI "-t 
SOMETIMES I CRY 
ERIC BENET FRIOAY/REPRlSE 'NARtlER BROS 

STATISTICS 
ll1t JEJININGS £SUS S!IIJCS.1A5'UJIA.,YIAAt!ER ).tlJSiC GR 

LOVE LIKE THIS 
DOIi ELL JONES CANOYMA.N/E 1 

CHAMPAGNE LIFE 
NE-YO DEF JU\IIOJUG 

WAKE UP EVERYBODY 
JNIP.it:lllllllltOO!lfUtli(Ml)lll,l~rn,ti,:G,O.ODm:!JM~ 

NO REGRETS 
EUWIETH WITTfERS "P\JRPOSEfEI 

WE GOT HOOD LOVE 
t.Wn'J. BUG(fWlJIFl'SONGZ MIBllft'.:HOOittul'.IIERSC 

SKIES WIDE OPEN 

NO MORE 
AONALO ISLEY DEf JAM/IDJIAO 

f HOT RAP SONGs·· 

12 
TJ. FEAT. KERI HIUION {GRANO HCSTlEIATUNTtC) 

PRETTY BOY SWAG 11 
l SOUUA BOY TELL'UI (COLLIPARK/ltlTERSCOPE) 

FANCY 
S . IJWlffATl1lSWllllU1MJO~IK.tfYtlS,\Of\'UIG&t.WOO'O.'il't 

16 ~ .. ~:M A ~::~~Y/AFTERMATHAtlTERSCOPE 

14 :!;~~~'i._~..,..""-1lRID""""a"l 
LOSE MY MIND 
YOUNG JEEZV FEAT. Pt.Its jClE/tlEF J.>\M/IDJt.lC) 

BREAK MY BANK 
NE.W son FUl. lYAZ (SHOlTY/11.SnUM.iWARNER RROS.) 

l l ~!~, ROC,UELL"1lEf JA!I/IOJltG 

25 ~~~UNG MON£VltASII "011EY/U .. VB\£'1 MOlO'O 

16 ~~.~.~?e?t.~m SONG! {OTP/OEF J<MnOJMG) 

31 ~.~;~,l~~:!~ ?,~8'LAOCl\'l'IWlltlJS11.~A!UN119 
TOOT IT AND BOOT IT 
YG {DEf JA.M.40Jlt1Cj 

143 
HOllff!RIOJ~ Fi,l,l llllY Jffi@(S1',1Us-11l1BISM.FBUUAM9 

HELLO GOOD MORNING 
DIOOY - DIIITY MONEY FEAT. 1.1. (8"'0 80Y/IN1ERSC0Pfj 

GET BIG 
DORROUGH (IIGEMUSIIJ) 

HARD IN DA PAINT 
WAKAFUXMFUMI: (1017SR(l( swm•,i..m.J.MY/AFfE.R BRaij 

GUCCI TIME 
tilU.IMUiEFUJ.SMUUZ 017BIO'Sl.Wl'.1&1lJA\WtEI~ 

CLUB CAN'T HANDLE ME 
FUI RIU FEAT. DAVID GUEffA POE BOY/.\lLAJHIC 

l'M SINGLE 
Lil WA't'KE (CASH MOtlEV/tltllVERSAL MOTOWN} 

Data for week of SEPTEMBER 4 , 2010 
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AIRPI..AY 
MOtllTOAEO BY 

SALES DATA 
C0l-1PILEO BY 

!~i_l:l.~~)~ 
BDS 

!'.i_<-:1_.~~-!~ 
SoundScan Billl»ar.l& 

Artisl 
IMPR!tlT f PROMOTION U:8EL 

Usher 
JIM JOtfSJtl RICO LOVE (RICO lOVE,J.G SCltEFFER F.ROM.\t'0,0 MORRIS} (:) L<\f.4tE/Jl G 

DEUCES Chris Brown Featuring Tyga & Kevin McCaJI 
K P.ICCALL K MCCALL.M.STEVEIISOII C Q.RO'fm • JWE JLG 

UN-THINKABLE (l'M READY) Alicia Keys 
.A..KEVS,1C8ROTHEAS,11.SHE818 A.KE't'S,A.GRMiAJ.1,K.-SROlHERS, JR.,N.SHEBIB u) MSK/~ '110 

LOVE ALL OVER ME Monica 
il> J/SMO 

Drake Featur ing LIi Wayne 
£11.wQi.0~1 @ 'Qll(;P.IJ£(W1~\l'l\UISfi.lilJ(CWl• lM1~ 

Nickl Mlnaj 
@ VOIJIG lO'fY.(:ASH M(.lEYAJif\(ASl,l fot'JT(T,\tti\J.'AG 

B.M.F. (BLOWIN' MONEY FAST) 
l £X LUGER l\\'.RO&ERTS 11,L.I. LEWIS,O.STYtES) 

RIDE 
C.STEWART.T.NASH (C P.HARft!S,T.tfASH.C.A.STEW<\RT.C.BRIOGES 

FANCY 
W.'ll.EfRZ.·)t$-£(111}.Cfll.lt:O,Ut.StfllUt$11.ISS.~Sflt.Hl»lT'J 

CHAMPAGNE LIFE 
0.COUGH S.C.SMllH..0.GOUGH 

PRETTY BOY SWAG 
voimG SH.C.Y,G!iKIOPJURPH 0.WAY;O.SVM.J.MUR 

FIND YOUR LOVE 
X,IA~SV&Ht,NDtD. AJJWJW,tK.i'IESlE,\\lSllU!REml.~BI~ 

WHY WOULD YOU STAY? 
tEM R.RIOEOUI K.OWEtlS 

Fantasia 
© 19/.ltRMG 

Rick Ross Featuring Styles P 
0 MAVBI.CHISUP-N-SllDfJDEF JAIA/IOJMG 

Ciara Featuring Ludacr is 
0 LAFACE/JLG 

Drake Fearuring T.I. & Swizz Beatz 
@ ~ tAillfl:OOi ~tlf'YltM'ftSILl.«ltr:MHU.Wl 

Ne-Vo 
© DEF J.AM,o10Jt40 

SoulJa Boy Tell'om 
@ COLLIPARK/ltf1£RSCOPE 

Drake 
@ 'ltll.lN:i l.ln,.ft,'CASH ~tJXEY1'~Ll.tGlU'.tt'lloffi 

T.I. Featuring Keri Hilson 
00 GRMIO IIUSTLE/AlLA.tHIC 

Cali Swag District 
@ CAPITOL 

Usher Featuring Jay-Z 
LAFACE/JLG 

Kem 
0 t-NIVERSAL IJO'TOWrt/\,MRG 

Lyle Jennings 
0 JESUS SWltlGS/ASVll tA1WAJUlER MUSIC GROUP 

Jahelm 
l.8ARl4.S,C.IIII.GGltlS l,8ARIAS,C IIAGGltlS M JOIITEL,C Cllll.tJB-ERS,J ltOol.GlANO (!) ol.lLA.tHIC 

LOSE MY MIND Young Jeezy Featuring Plies 
ORUIAM/1 BOY J W,JE!lKfllS,C.GIIOLSOtl,,I, WI\SlutlGTON) @0 CTEIDEF J.\IIJ10JMG 

LOVE THE WAY YOU UE Eminem Featur ing Rihanna 
II.LEX DA KIO ·M.MATHE~S,A GRAt.JT,H.H.J\fFEAtAAII (!) 'HEB/Sli.J\OY/AFTERMATWltflE~SCO/>E 

HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan 
~ flLll!(C~~'l\N)(j)~~ (i).lllt 

OMG Usher Featuring will.Lam 
0 LA.FACE/JLG 

Ludacrls Featuring Trey Songz 
© OTP/ DEF J A.IJJlOJF.dG 

Eric Benet 
0 FRIOII.YJREPRlSE/VTAIUlER BROS. 

Kanye West 
~X',\fST V,'5V,.t]MI.RIUIJ«.lll119PJJMC,BJ.:181,'5,FIR'ftiRIU~RJ!fflll•lES.6JID»])R,P'.JJ11111 @ ~':EfJl,I.~ 

WINDOW SEAT Erykah Badu 
!.BIDU,J.POVSER E.BAOUJ.POVSER © COIITRDL fREID/UUI\/ERSAl IIDTOWMJJ.IRG 
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WHAT'S NOT TO LOVE Dwele • 
MtKE CITY (M.flOWERS) @ AT/El Z9 
FISTFUL OF TEARS Maxwell 

(j) COt.UMBIA 

Gerald Levert 
@ RHINO/o\TL.A.tmc 

Dorrough 
© NGEtoUSJEI 

Waka Flocka Flame 
@ 10'7 BRICK SQIJ.A.OfASVLUM/VfAJUlER BROS, 

Diddy • Dirty Money Featuring T.I. 
OAr~JA RICO LOVE,F.tUIILLS,11,1 "'RAICA C J ,HII.RRIS JR, (!) 81\0 80VlltflERSCOPE 

NEIGHBORS KNOW MV NAME Trey Songz 
T.TAYLOR,P:lt4.YES,HICGEE lNEI/ERSOtl,TTAYlOFl,P.HAYES 0 S0f4G800KIATL.A.tmc 

CLOSER Corinne Bailey Rae 
S.8ROWN.C.B.AAE C.B.FW @ CANTOL 

EVERYTHING TO ME Monica 
M.ELUOTT,LAMB M.ELLIOTT,C.LAMB,J.SULLfV.A.N.F.BASKETT.C.MCOOf.lALO.J.0.WILLIAr.1S © J/fl;MO 

I LIKE Jeremlh Featurlng Ludaerls 
M SCHULlZ J FE1.ror1,K.J-.MES,M.SCHULTI,C.8RIOGESl 0 MICK SCHl.l'l.rtJDEF JAM/10Jr.!G 

HOLD YOU (HOLD YUH) Gyptlan 
FIR£ PE1ER t.EOWAR0S.R.J0Ht4S0ll 000 VP 
CAN'T BE FRIENDS Trey Songz 
M W1N.i.t4'S t WlN.A.tlS,M,JOllES,C.a FORBES SONG800K/ATLAtmc 
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!\i!-~~J~:~ .. ""llDO~~:=~~~~~=&t~ Dogg; ~~: ~ • I 
SEX MUSIC Tank 
SCN3Dm4SN-IIMS0'4,JR iKK.SfEFffit!ifl.frENT,JFR.VWU.Y-'i.EtmtE)U~l (l) SOOflM$MOOIAE/.utJ.Mr: 

AIN'T LEAVIN WITHOUT YOU Jaheim 
W..EErK.GSIEUW/A!P.\LSRlr;Q,8.IIJIW,IAM.LS.CloAmU.ffl~l.lt ,tOttl,s.ct.84ltJtm:Jf:f;fl\Q.l'EIJ 0 1.11..AXTC 

OVER Drake 
-OOI--IDA.A.KHAALIO .CIWMM..M.SAMIJELS.U.BR<»URS tJ) 'IO...r«. !i10tlfY.ICASH M011fV.U,l\lERS41. &.1010'-'o'WUUAO 

ALL I WANT IS YOU Miguel Featuring J. Cole 
S.R.U,!I S.REIJl.M.PIMENTEL J.cou © BLACK 0/BYSlORF,VJNE/JLG 

l 'M SINGLE LIi Wayne 
© CASH MONEYI\Jtl!VIRSAL IJOTOWrf.lUMRG 

Ttey Songz 
POLOW 0"' DON J JOtiES.E DEAff,T.NEVERSOtl,il,,Jil,CKSON (!) SOf(GBOOK/AlLA.trnc 

GUCCI TIME Gucci Mane Featuring Swizz Beatz 
SWl2l 8EAT2 (R.01\VIS,K.OEANl 1017 BRICK SQtN,011.S't'LUM/V/ARtlER BROS. 

YOU'RE THE ONE Dondria 
J .DUPRl,B M.COX J.OUPRl.8 IA.COX) (i) SO SO OEFlM.t.LACO 

LOVE LIKE THIS Danell Jones 
0.JOflES (0.JOtlESt 0 CA.ND'l'Wtl/E I 

DJ GOT US FALLIN' IN LOVE Usher Featuring Pltbull 
UA)I r,U,Rfltl .SHEL!.BAC,; .$.f,!A,PillN.SttELL81\CK,S.KOTECH.ll.,I\.C.P£REZ <&0 Lo\FACE/Jl G 

BEAT IT UP Gucci Mane Featuring Trey Songz 
ORUM.L1.C. 80V R.01\VIS,C.GHOLSON.1 flMAS.or, 0 1017 BRICK SOUAO/ASVLUM/VfAfUj[R BROS. 

WAKE UP EVERYBODY John Legend & The Roots Feal Common & Melanie Fiona 
,Ci\RSfARPIIEtl,G '-'CFII.ODEtf,J WltrTEIIEAD @ 6,0,0 OJCOlUMilA 

Lil' Bass 
<90 P'lPELINE 

Kelly Rowland 
_, ....... STARGATE,tlE-'l'O (S.c.SA.,ITH,M,S.ERIKSEfl.U JlERMANSEtf,M.BEITE,8.R.STRAY) @ UIIIVERSAL IIOTOWtlJUMRG 

Data for week of SEPTEMBER 4, 2010 I For chart reprints call 646.654.4633 
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a non-r;)jlp,r. 

leaplngtlm 
notcRes to No. 9 on 
llhydtmk Airplay, 
Ille duo joins 
outKast and Pretty 
Ricky as t~e only 
rap groups to carry 
llleirfirst lllree 
debuts to tilt top 10 
of that list Pre'lious 
songs "You're a 
.Jett• and "fit Me 
Down" peaked at 
No~9ancl4, 
respectively, 

dassi< "lClve, Need 
and want You" on 
lllefi11toffi<ial 
~ngl!fiomh~ 
lnte11Cope debu~ 
"King of Heart~" 
due next year. 

Waka Flocka Flame Featuring Roscoe Dash & Wale 
1017 BRICK SQUAD/ASVlltt.t1W4.Rf4ER BROS 

K. Michelle 
A.KftLY R.KELlY @ HITZ COMl,OTTEUJIVt/.1.G 

PHONE # Bobby V Featuring Plies 
JAZZE PHA,P.HAYES P.AlE:<AAIOER.8.WILSOIU.LWASHIIIGTON,J.5lr.!S,P.HAYES tJ) 8LU KOLLI. DRUM.S/C"PfTOL 

ANY GIRL Lloyd Banks Featuring Lloyd 
I!) G UNlf 

Blrdman Featuring lyga & UI Wayne 
KANE M.STEVENSOtf,8 WILUA.MS,0 CA.10ER,O.A.JQHNSON 0 CASH IJOFfEV/UtllV(RS.A.L MOTQ'l,lJ/UMRG 

GONE ALREADY Faith Evans 
@ PROUFIC/t:1 

New Boyz Featuring lyaz 
M.SQUIRE,O.SH,l,RPE il,,TIIOPM,S,E It iENJol.Mlfl VO SW,RPE.M.SQ\JIRE @ SHOTTY/ASVlUM/VIARflER iROS • RIGHT ABOVE IT Lil Wayne Featuring Drake 

- KANE O.CA1nER.,t6RAHAM,D.A.JOHNSOlf) (I) CASJ1 MO,E'r'/LltllVfASAL MOTOWWUMRG 

SS • LETTING GO (DUTTY LOVE) Scan Kingston Featuring Nicki Minaj 
STARGATE (K.AIIOERSOll,M.S.Eflll(SE!l,lE.HEAA1.w$EN.E.oEAtUH.U..E,0.U41lFVJ) (I) BELUGA HEIGlffS,,EPIClCOLUMfAA 

SHAWTV WUS UP Dondrla Featuring Johnta Austin & Diamond 
J.OUPRI.C.Kf'fl J.OUPRl,J.At.STlf.l,C.'MLUAllS,8.C.A.APElllERO © SO SO OEF/l,1AlACO 

TEST DRIVE Keith sweat Featuring Joo 
fHE PlA11NUM BROTHERS,l.Ausrm A.Gl8BS,,.1.CHESSER,L ol.USTltl,0.BROI/IN 0 KEOAR 

JUST YOU AND I Ricky Blaze 
0 FME/AnArrnC 

Marques Houston Featuring Rick Ross 
E.CRII.WFOOD.C STO!CES,l.t.liOUSlOO ECRA'lrf-Oll).M,llOLSTOU,C,STO<ES,W.ROilltlSO' 0 ~\JSlCWORKS/UJ.G£AmCl 

JIZZLE Young Jeezy Featuring Lil Jon 
S R£0D,D.RICH J.W.JEtlKlNS,O.STEWAAT,D.RICHARDSOfl,J.H.SMITH (!) CTEIDEF JAPMD.JMG 

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL Pl.AVER) Marsha Ambrosius 
M.M1BROSIUS,C.AtlCH M.AMBROSll/:S,C FINCH 0 JJRMG 

NO REGRETS Elisabeth Withers 
B.JHSTMOtm.E.WfTHERS E.YlllliERS.B.J.EASTMOffD.0.CHA.MBERS (i) PUA.P'OSE/'E1 

SECOND CHANCE El DeBarge 
R.f.AIR .OE8.A.RGE,tlll.81JITLER @ CEffEtMNTERSCOPE 

FALL IN LOVE Estelle Featuring Nas 
rroT LISTED {1101 LIS1ED 0 HOME SCHOOL/Ano1.rmc 

ALWAYS Trina Featuring Monica 

UP ALL NIGHT 
E0-10AM.81..1Rm .GRIIH.W,M.SN4JElSJl,1.aJR>Ell;O.ll 

TIPPIN' IN DA CLUB 

0 SLIP-lf.SLIOE/CAPITOl 

Plies 
@ BJG GATESISLIP-tl-SllOE/AnMmc 

Kem 
@ utmrERSAL MOTOWWUMAG 

Drake Featuring Nicki Minaj 
(i) '1JUIG MO"EY/C~M!HVi\.NIIERSAl MOT(IW,ll!MOO 

J.KEOO:<.DUTUlW.CM.f>f!B.1. C.KIMES . .flJUACkOOtl.R.COUSltl.W.CJJAlllEU. 
Nelly 

0 OERRTY.t,!WlJEASM. MOTO\\M\!Flf{G 

SKIES WIDE OPEN 
8.CULBER1SON.R.RIDEO\Ji 8.C\JL8ERfSOlf M.AV4Nl.R.RIOEOU1 

TRILLION AIRE 

Travie McCoy Featuring Bruno Mars 
@ tlAPPV BOV.UC,WOMlCEIR!ELEO BY RAl,IJE/11'1,RP 

Emincm 
@ WE.8,/SHAOY/AFTERI.L\lHllNTEASCOrE 

J.U.S.ll.C.E. l £AG\JE B.RlfEMIJ./,T.PAltl,K.CRO\\U.ORTIZ,li.f'RIMOU 
Bun•B Featuring T· Paln 

© TAJLUJ MlflCE/RAP-A-t.OT ~ UffJRAJ''-J,-LOf 

Thei•Oream Featuring T.I . 
0 Rl\010 KILLAIDEF JA,,VJOJMG 

J-Dawg Featuring Slim Thug 
t40T L1SfEO (NOT LISTED) G) BOSS HOGG OURAY/l/E1 

M'f OWN STEP (THEME FROM STEP UP JD) Roscoe Dash & 'Wain Feat. Fabo 
POLCl'llDA DC»lDOfl P J.JOliES,0 PRt«:EJLKJttr{SOtl,T.JIAltl,L YIILLIAI.! (!) Ml.II/MU$<: l tEROt.lE 4JltlTERSCOPE 

TOOT IT AND BOOT IT YG 
T.G.RIFfltl lto.A.JACKSOH.T.GRIFFIN,M tfEWMAtUUEE JR.,T.BLIJEC.J,~El 0 DEF J I.Ptl/lDJMG 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele 
J.U.S.TJ.C.E LEM3UE .ROBeRTS •.KCRO'WE,E.ORTa.A.GAAHAAtC.~YllE (i) 1.U.YB,l,CWSlfl.fl-~F .JAP.m.JP4'.i 

MAKE A MOVIE Twista Featuring Chris Brown 
THE LEBEIIO.A.AY TAAXSTEA C.T.tAITCHELL,S.utlOLEY.T-PAltl @ CMG/CAPITOL 

SPEAKING IN TUNGS Cam'ron & Vado 
J TURllatU .. P.AOBINSOtt C.G!LES,TWINFREE G) OIPLOF'1AllC MAF{/EI 

MC HAMMER Rick Ross Featuring Gucci Mane 
l.EXUXSI 11'lllRl'Sll.Alf,,tSJWU~KBLl!ll8JJ,.KIUlfEJ.J.ul~.r.t::Q.l'(f:CJINEI 0 ~~~9-Ute.W,ltl.UG 

YOU'RE SO AMAZING Cahlln Richardson 

ON THE WALL 
J HEllDRl~ B.MITCHELL,D.CARTER_.A.MOSLEYJ. 

LAV IT DOWN 

(!) NU IJO/SIIAlUCHIE 

Kelly Price 
0 MY B-t.OCK/SMIG GlRl t~•ALACO 

Brisco Featuring UI Wayne 
© POE BOY/CA SH MONEY/LltllVfRS.A.L MOTO'NN/UMAG 

Lloyd 
AWE ME NE !!l V.8 ZEr.MN lESE.OEl\tlV.B ZEMAN Y N - 0 E Z !IE 4 INTEA rE 

MONEY MONEY MONEY 
JI.It.IL SEATS J.OENNY.J.J.A.Cl<SON.0.TUCKER 

GLAO I MET YOU TONIGHT 
W.001//NJIIG,C.O~VJS (W.OO'WNltlG,C.O.A.'1/1$) 

Red Cafe FeattJring Oiddy & Fabolous 
SH,\KEOOWWK0f4\lttT/8AO B0'1' 

Will Downing 
0 PEAK/CMG 

n 

M 

73 

74 

'FANCY' FACING SOME ISSUES? 
Up 2.8 million impressions in its 11th week, Drake's "Fanc-y" becomes his 10th 

top 10 as it leaps 15-10 on Hot R&B/Hip-Hop Songs. He has the most top 10s 

on the chart among all artists since his debut in June 2009. But, with 65 con· 

secutive weeks in the top 10 and 21 chart appearances, radio might be oversat

urated with Drake. The single is his slowest climb to the top 10 as a lead artist 

and his lowest audience gain in fom weeks. Also, the single is receiving little 

support in large markets. According to Nielsen BDS, it ranks no higher than 

No. 20 on the playlists of five out of seven stations in the nation's top five markets. -Raphael Geo,ge 

Go to www.b illboard.biz for complete chart data I 43 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

If ,iCHRISTilANISONGS'i 

•1 t;~ =! TITLE i :d~: iz ARr 1sr tMPRlrn , PR0Mo110N LABEl 

OUR GOD ,1, 

~M,!!.,e!!!,;21 ~?.~:.!~t:~ :,ou 
10 :;:;~; .. ~r.o THE SKY 

LIFT UP YOUR FACE 
THIRO_OAY (SSUQIAUJ LG 

MY OWN LITTLE WORLD 
MA TH WESTS ,l,FIRO'N P CP.tG 

FIGHT ANOTHER DAY 
ADDISOH MAD INO 

YOU CAN HAVE ME 
StflEWALI( PROPHt1S F£A\1Etll/WOFl.0-CUA.8 

YOUR LOVE IS A SONG 
SWITCHFDOT LOWERCASE PEOPlE/CREOEllTIAI.JEMI CMG 

KEEP CHANGING THE WORLD 
llllllE$CHAIR WITH LECRAE CURB 

GREAT ARE YOU LORD 
PHI.LIP$ CRAIG & DEAN ltW 

UNDONE 
FfH 62/Cl.l.\F\lLT 

SOMETHING HOLY 
STU.LAA KART INCi 

HUMAN 
NATALIE GRAtfT CUFiB 

HANGING ON 
IIRJTI NICOL! SPARA.0111/Et.tl CIAO 

ONLY YOU CAN SAVE 
CHRIS SLIGH WORO-CVR8 

WALKING ON THE STARS 
6ROOP 1 C-REW FERVfNT/WORO•Cl.RS 

LET US LOVE 
NEEDl08REATl1E o.nANTJC/WORD--CURB 

COME AS YOU ARE 
POCKET FUli OF ROCKS MYRR.H/1/IORD--CURB 

HERE IN THIS MOMENT 
I ECKAH SHAE SHAE SHOC 

SING ALONG 
SIXTEEN cmes CEN'TAJCITY 

CASTAWAY 
CHASEN INO 

TO KNOW YOU 
Cil,SJtNG CROWNS REUlflON/PlG 

HALLELUJAH 
flEmfE:R WILLIAM$ lf,IQ 

COME HOME 
WIIIINATE SPo.RROW/EUI Ct.lG 

OUT OF MY HANDS 
JARS OF CLAY GRAY MO.TTER SJtSS£NTIAUPl.G 

WHAT LOVE REALLY MEANS 
HEl A T ll TAB, E 

CLOSER 
URA U.NOON WHJPLASJi 

TEMPORARY HOME 
CARRIE UNDERWOOD 19/A.RISTII ftQ.SHYILLE 

45 21 !;~,:;.~~01 ~~HETOOTH 4 NAil 

DEAR X (YOU DON'T OWN ME) 
IIIS.CIPI.E lf,IQ 

BEAUTY WILL RISE 
STlVl N CURTIS CHAPMAN SPl).RR-01///EUI CMG 

FOR THOSE WHO WAIT 
ARER.IGflT ft.lCKE G 

YOU'RE NOT ALONE 
tlOWHHEftt CENTRJCITY 

ATTENTION 
t:NOW HOPE COllltn ve ltflEGRITY 

AVALANCHE 
IIWWUT BEC/TOOfH A N,J,IL 

RESTL ESS 
AUtlRE.Y !IS.SAO SPARROW/EMt CllG 

I WILL FOLLOW 
CHRIS TOIIILIN $1:XSTEPS/SP.liRRO'H/EPAJ t ,.tG 

BEi's "Sonday llt!I" 2009 talent sltow 
winner Y'Anna Crawley gets her fill! 
Bilhoard <hart inti as "TIM: Promise" debuts 
at No. 9 (1,000doWllloads) on Gospel Digttat 
Songs (see page 39). Ille song is the lead 
~ng~ and title lra<k from th, artist's debut 
album, whidl e released Aug. 24. 

• 
TOP CHRIST.IAN 
ALBUMS'" 
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1 96 FRANCESCA BATTISTELL I 
_..,....,.lltf,_,.....,=::.Ho,WIT""-'fffi',9=::.IT,.,e:a,7.IISce="'°'e:D-Ctll=B.._ 

~w~!!-~ ,1tll)'IJLNIT~ 2s,,.;1'A0\1lE!ff~ITT(M\' • 

NEWSBOYS • 
IIORII ~ N 1r~POP 1!121/EW Ct.to 

;,~;J!,N,~,~ ~~~~.i~•~re.,-,, • 
~~~~~;J!.,·1"""1Y"'7,D,f"'1) • 

SAN CTU S REAL 
PIEClS OF A REAL KE.ART S~FIROW 65()6/H.II CMG 

TOBYMAC 
TOKIGHT f-OREFROfll 6371/EMI CMG~ 

HILLSONG 
AEIEAllmlLDDWIGtl.NEltJ.SiiN3~0N1350QICt,t3 

MERCYME 
tlf:1i81£fOJs Mr\.UM\WU.ltll48134'fitMOO'fT.fflBJlll"Y 

TENTH AVENUE NORTH 
DIEUGHJ EIS H OilM Fil.HCtJ 10l'""'ltM!Mlf'IE!llllY 

GAITHER VOCAL BAND 
GRUTLY Bl.U SED Gl\.lUIER &1148/UIJI CMG 

VARIOUS ARTISTS 
WOWWORSltP R.G,a.J(lil3887008o\\OO-O.RB 

PASSION 
MSSIIII; AWAl<lNNi st6IEPS'SNfROW 7115.EMI <JAG 

NEEDTOBREATHE 
THE OUTSllltRs ATL,mTIC 519702A/\'IORO-CtA& 

TOM JONES 
PPJ4Sf .II II.AIIIE&o;tl}S MCSJl.0\C6THS!fA't:t/(114~WOOJ 

AMY GRANT 
$0NFA'tfllDOM DIEll(W)A»fiJWl1'HiffJNJSUEMw:i 

FIREFLIGHT 
ftllTIQil 'MtlJ \\.'All JU:tiER 10009.flIDIOOMITUJIJTY 

FLYLEAF 
MEMENTO MORI .li&tA/OCTOtE 013512/EMI CMG 

MATT MAHER 
ALM: AGAIN ESSEtmt.l IC906Ml'.MOEIIT-MEGAl1Y 

KUTLESS 
rT IS WELL B.EC 117•/ EUI CMG 

SIDEWALK PROPHETS 
JlfSESIMPl.f TIIIDIS~f:NT , CX'JRB 

ELVIS PRESLEY 
AlfffiNtiG F'Rl'l'IR SC.,NH.~ 00$l!N/Ata(f'rt.6,SRC't,J'6'('.3; 

TIIE HOUSE YW11: 8UILDIMG SP,l,RRCM' 7(1,S(MI CMG 

VARIOUS ARTISTS 
SONGS • WORSHIP ~O INTEGRITY 2-4702/TIME Uff 

DAVID CROWDER BAND 
CHURCH MU~C SIXSTEPS/SPAAAOW 65 l !IEMI CMG 
VARIOUS ARTISTS 

JOHN MARK MCMILLAN 
Tlfl MBIICINE ltllEGAllY 48JS 0'.f'R:MDEtll<MEGMY 

BRITT NICOLE 
THE LOST GET F-OUND SPARRO'W 23SM"W CMG 

STEVEN CURTIS CHAPMAN 
8EAUTY Will ruse SPl,R~O'II 6516JE.MI CMG 

TRIP LEE 
U TWEEJI l WO WOALOS REACH e 153/ttlFINITY 

ROBERT RANDOLPH & lliE FAMILY BAND 
WE IIIALl TfllS ROAD WI\RflER BROS. 511230" 

GAITHER VOCAL BAND 
REUNITED GliTTHER 6044/EMI tMG 

HOUSE OF HEROES 
SUBURIA GOlEE S24S53 ORD-•CURB 

MORMON TABERNACLE CHOIR 
100 YW1S ._'IOOMCJJ T.\8clWACLE CI-OIR5038092 

MERCYME 
10 1110 -4626/PAOYIDENT-INTEGRITY (+) 

THE MUSEUM 
llT LOVE WIN !EC 969a/EUI CMG 

TRAVIS COTTRELL 
JEllSA\lS:lMlf.8.l:lEOOD.Er.:-:t.P@Ol39™m-O.RI@ 

POCKET FULL OF ROCKS 

THE DEVIL WEARS PRADA 
'illlllfOJ'IUIIJ,l 1lllDIMJtDISBllUW,ffi[Tt23\ll'OIO-OJR3 " 

ADDISON ROAD 
STORIES mo 84eA/PR-OVI0£1fl -lNlEGRITY 

POINT OF GRACE 
NO t.HANGIW US WOA!l-CURB 887924 

THE STATLER BROTHERS 
WW$i"il.QC(f11($111lERUlrft'GJ.NETIIIC.W00:!G'J9il,Wi 

With a 13-10 <6mb for "JtSUS Saves" on 
01rillian Song~ .lerelll'/ (.mp ties Chris 
Tomin for most solo top 10s (13 api«e) in 
th! ~l'ell-year h~tory ol the di.YI. They trail 
only tllling crowns and lttl'('/M! for most 
overall CU each). Tomin, imianwtlile, SPends 
a ninth wet!< at No. 1 with "Our God." 
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Billbeara& nid~cn 
BDS 

!~i.t;l>(.'.)1 
SnundScan 

19 :~.:!\~;w;.~~u~~CDED YOU 

2S ~~!!:O~.~.~~ /'fMI CMG 

29 ~~y~~,f REA Tl ON 

23 ~~1 ~.~,TE~~ ~vi~~~RD CURB 

12 ~-1 ~ ~U~~T~:~,::,; 'NORO-CURB 

GREAT ARE YOU LORD 
PHILLIP$ CIWG & DEAN INO 

FIGHT ANOTHER DAY 
ADDISON ROAII INO 

YOU CAN HAVE ME 
SIOEWl!.ll PROPHETS F-ERVEln ORO-CURB 

MY OWN LITTLE WORLD 
MATTHEW WEST SPA.RAOWIEMI CMG 

KEEP CHANGING THE WORLD 
lillllE.SCHAIR WITH LECRAE CURB 

ONLY YOU CAN SAVE 
Cttrus SLIGH 'to'ORO-C URS 

SOMETHING HOLY 
$RU.AR MRT INO 

1-f AcHRISTilAN lCHR'illll 

ii t;• :ii TITLE ~1 5! ARTIST IMPRltfl / PROt.lOTIOtl Ll).B£l 

0 11 SOMETHING HOLY 
L 

0 LIGHT UP THE SKY 
THEAnERS lfm 

a 22 LEAD ME 
SANCTIJS REAL SPARROW/EM! CMG 

10 16 AVALANCHE 
IIANAfUT BEC/TOOTlt & N.lill 

FIGHT ANOTHER DAY 
ADDISON AOAtl JNO 

CASTAWAY 
CflASEJI INO 

LET US LOVE 
NEEDTOWATffE ATLAJffiC/'WORO-CURB 

WALKING ON THE STARS 
GROUP 1 CREW ~ERVUfl/WORO-ClJRB 

FOR THOSE WHO WAIT 
flRErLl6HT FUCKEIY,_PlG 

15 KEEP CHANGING THE WORLD 
MIKHCflAlft WTTH LECRAE CURB 

16 JESUS SAVES 
JEROO CIIMf BEC 00TH & Nol.IL 

NO MATTER WHAT 
UMIE ROBERTS REUNIONlPlG 

II LIFE 
I ECUH SUE 5H,1,E $HOC 

27 BORN AGAIN 
KEWSBOVS mPOP 

LIFT UP YOUR FACE 
THIRII Dill ESSErn 111L1PtG 

12 YOUR LOVE IS A SONG 
SWTTCHfOOT LOWERCASE PEOPlfJCREOEtfllAl/EMl C-UG 

DEAR X (YOU DON'T OWN ME) 
DISCIPllltlO 

THE GOD I KNOW 
IIE IN li!OTION CEtnRICITY 

HANGING ON 
I RITT NICOLE SP.liRROW/EMJ CMG 

NY2LA 
PRESS PUV OAEAM 
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HOLY TO THE LAMB 
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DfWU. OUE:EN t.lACtlETE 01•~36/Ut.lLE@ 12 

21 42 ::!;'~~~~~~~ISIJIAE@ 

l7 lO ~.;,~t~NA, VWJIIEN rnSA ""538.M,\E <') 

EL TRONO DE MEXICO 20 

14 

15 

QUllRO DlCIRTt QUE TE AMO FOHOv1SI\ ~4134,-\Jf,U 

VICENTE FERNANDEZ 
UN MEXICANO EN U MDICO SOHYMUSIC L4.TN 73056. 

PEDRO FERNANDEZ 
HASlACUB.CNFIOll'.IS~fOlMSA~t.1,1.E@ 

18 65 :-!'~~~~:i.::.!!~~TE 01296?/\,ltlE@ 

24 12 ~~o~!~.~.~ .. 0,~,T~~24~0NYMUSIC LATIN 

27 40 ~:~=,!,~~i,,..~,wau@ 
19 GILBERTO SANTA ROSA 

IIUUPrnBLE SONY MUSIC l Anli 42868 

16 16 t.~:G~.2.~~~i~~ 354'14/UMLE 

CONJUNTO ATARDECER 211 22 SOLO AfNTO A Tl DISA 12 1 S!l-a/UMLE 

'Z7 28 17 DADDY YANKEE 
lfUNDW. EL CARTEL 80030/SOlfY MUSIC Urul 

28 25 13 LARRY HERNANDEZ 
URRYIWilA "EPIOltTAJf0IN)VISA ;11ornu.,L! 

29 31 38 :;;~~,VQILUIIENI ~SA =<>a!<,) 

30 29 LOS HURACANES DEL NORTE 
EN VIVO DESDE MOITTfRREY OISA 726541IUll.1LE ~ 

A.B. QUINTANILLA'S ALL STARZ 
U VIDA DE UN 6E.NIO CAPITOL LATlll 29847 

31 

43 

ENflE&TADOS YOE LOQUERA 01S,1, 729S91/Ull.1LE 

TIERRA CALI 
MM.000All:R'~ U~L~IJOCu;JT40653i?3U,lE 

LOS TITANES DE DURANGO 
20 CORNDOS Pl' LA PL!VADA ATLAS 1036 

SERGIO VEGA 
9JS PUD)S DDDS:COIIUI IIPICMOS~E&t'i/Jll lii.&::t.11W /ljW-

41 38 l.~:..:.1fu SONY MUSIC""'"•"' 

ELCHAPO 43 32 
APASIIINADO 01S,1; n 1~e8/UMLE 

44 37 3S tEG~~~:~~t!v1s,1; 35•3MI/Ull,1lf 

47 

42 [3 ~,s..=,1!.....,.EXJ1osror<MSA3542llbt.U 

58 10 ;~.~~~A~ .. ~.~~~,~~900 
38 SERGIO VEGA 

D?TOS~OOMDOSYMIICitEMSset.'Yltt£CUJ:H~1'8l 

52 12 :i=~~,.1;:,s<>i~,.,..11.,,,.11..., 

46 21 ~~~~T:.L~~.~,.~~IS~~~~~~~ 
IIO 35 VOZ DE MANDO 

DIA D'OONCllftTO SotlY llUSIC LATIN 75112 

Nanny Manuel debuts atop Tropi<al Albums 
wnh "Rayando el Sol," moving nearly 
4,000 copies, according to Nielsen 
SoundScan. In Manuel's 15-yearchart 
history, the title~ only h~ second No. 1 on 
the list, following "Autentko," whicll spent 
four wetks at the summit In 1996. 

D 

46 Go to www.billboard.biz for complete chart data 
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29 ~H~~~ N~~~1~ltHEl E IIIVERSAL MUSIC LATINO 
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IRRESISTIBLE 
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23 10 ~~~o~;; J1~:N ME 

DADDY YANKEE RACES TO TOP 
Daddy Yankee picks up his seventh chart-topper on Latin Rhythm 

Airplay as "La Despedida" jumps 4-1 with Greatest Gainer honors (3.5 

million listener impres,ions, up 29%, according to Nielsen BDS). Taking 

only six weeks to reach the summit, "Despedida" is the third-fastest
rising song on the list this year behind Enrique Iglesias' "Cuando Me 

Enamoro," which took four weeks in June, and Daddy Yankee's 

"Dcscontrol," which took five weeks in March. -Rauly Ramirez 
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OJAPAN 
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ALBUMS 

,.Iii 
i!!I 

~Iii 
~; ~'SOOlltwllil ... f't.MlflOQ Alt.lm:Z'Ul!ll 

NEW KOSHI INABA 
HADOU CD/DVD LTO EDITION ~ERi..,1LL10N 

2 ARASHI 
801:U NO MITEIRtl FVKll J.STORM 

3 RIP SLYME 
60D0 TlMfS 'NARr.ER 

4 KANA NISHINO 
TO LO"l SOtlY MtJSIC 

5 MILIYAH KATO 
HEAvtN SONY MUSIC 

11 I CHARICE 
14 , CH.UIICE jLTD EDITION) I/IAIUlER 

7 6 
SOUNDTRACK 
HAG.AME 110 AEHKINJUTtUS~I 4.tllPl.El: 

8 N~ ~~M IMJDS0tl 

9 NEW SOUNDTRACK 
wt:ffl HITMAN REBORN I· NVALEPGl'(CANYON 

10 9 SMAP 
WE AIU. SMAP! YICT0R 

I FRANCE 
ALBUMS 

.. ~ §i i!:!I {SNEP/ IFOPtnTHNE) AUGUST 2'. 2010 

1 NEW IRON MAIDEN 
THE FINAL mONTIER EMI 

2 1 I ZAZ 
ZAZ PlAY Otl 

3 LES PRETRES 
SPIRITUS DEJ Tfl MUSI0UE 

4 MUSE 
THE RESISTANCE M,EIHELIUM JN/AA.IIER 

5 CHRISTOPHE MAE 
ON TRACE LA ROUTE WAA.fll:R 

11 BEN L'ONCLE SOUL 
BEJIi L'OIICLE SOUL 6.!0T0Wt4 

7 DAVID GUETTA 
ONE lOVf GUMNIR6lN 

8 SEXION DASSAULT 
L'U0U 0ES POlfTS VITAUX JIYE 

9 LADY GAGA 
lHE"FMISfFiAlil.lt.E.tolll..hEOIEfll!VllelXTEJISCiff 

10 9 THE BLACK EYED PEAS 
THE E.N_0 ltHERSC0PE 

I ITALY 
ALBUMS 

wlli §i ~- {IIIEL$EN) AUGUST 20, 2010 

SHAKIRA 
SHE WOLF sortv MUSIC lATUIJEPf'C 

2 2 I LIGABUE 
AllflJVt0EflCl, M0STR0! WAfl:rH:R SA.OS. 

3 VASCO ROSSI 
VAS CO l.OHDON lfSTANT lftl'E 0UIS.2010 CAPITOl 

4 4 1 
LITFIBA 
$JATO U&EA0 01 ltTFIU T.E.G 

5 BIAGIO ANTONACCI 
INASPETTATA IRIS 

8 8 I G IGI O'ALESSIO 
SQIPLIClMEN'TE SAi GGO 

7 CESARE CREMONINI 
l!Klt · 2010 THE GRUT[Sl tlTS W"1R~ER BROS 

8 LADY GAGA 
lllEFH:NOISTB!iST~:tIIII.N!-t.-Elb"'fllli:ifrTE~ 

9 11 DAVID GUETTA 
M E lovt GUI.WIROIN 

10 15 EMINEM 
Rf.C(l\lERY 'nE8JSHAOOV/ARERM,1,Tt\1ffTBIScoP( 

- NETHERLANDS 
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4 

5 

2 

3 

4 

11 

NEW 

I 
"£'111 

2 

SINGLES 

ALLEEN DOOR JOU 
DRIES ROELVJNK VISCO 

AUGUST 20, 2010 

WE NO SPEAK AMERICANO 
Ytll.ANOA BE COOL & OCUP SWEAT lT OUT! 

WAKA WAJ<A (THIS TIME FOR AFR.I CA) 
SHAIIRA Fl FRESHLY GROUND EP1 

ONE 
SWEDISH HO SE MARA \ltR 1tl 

BORN AGAIN 
RICKY Ln. MC&t:541 LAB-fl.lllEWS 

ALBUMS 
CARO EMERALD 
oo.mtl.SCBl'S FflDM M CIITTWG ROON ~D~rJXO 

IRON MAIDEN 
THE FINAl FflOtfTIER EMI 

GO BACK TO THE ZOO 
Bf'HMY BUSTO L IOVERSAL 

JOHN MAVER 
BATTLE STIJINES COLUMBIA 

EMINEM 
RECOVERY \\'EBJSH,l,.t)IJY/AfTERI.U,Tt\11mJISC0PE 

Data for week of SEPTEMBER 4, 2010 
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.,Iii ~:: (THE DFF'ICW. ~- ::lw Uk CHARTS CO.) AUGUSl ZZ, 2010 ~· 
1 NEW ~f:11A~:!~11;r:. EMJ 
2 I EMINEM 

l ~ RECOVERY 'l,{BIStl,IOO'r'/;lfTERM~TIWITTRSCOPE 

3 NEW THE SATURDAYS 
ttEAOLUfES FASCltlATIO!t/GEFFEH 

4 PLAN B 
THE (l(f il.MATION OF STRICIUND BAIIKS S79 

5 ARCADE FIRE 
THE SU8Uft8S IAERCE 

11 I MICHAEL DUBLE 
6 ~ CRAlY LOVE 143/A.EPA.ISE 

7 PAOLO NUTINI 
SUMMY SIDE UP 4.TL4JH1C 

8 ELIZA DOOLITTLE 
R IZA D00UTllE P.t.RL0PII0Fff: 

9 LADY GAGA 
THEfMIESfflE.IIAUll6IDlllfi'OIEm\'na,tmRSOOPE 

10 MEW HOOSIERS 
THE IWISl0N OF S~Ff.TY RCA 

OcANADA 
ALBUMS 

.. ~ $$ i!; ~• (IIE.SBIQ'SOUNDSCANJ SIPTDmR,\-2010 

1 NEW IRON MAIDEN 
THE FINAL FR0IITlER Et.ti 

2 l ~ flC(MJft'YH~llllY.•~flTIFSCtff,Uf\UI~ 
I EMINEM 

3 ARCADE FIRE 
THE SUBURBS SOtlOYX 

4 MEW RAY LAMONTAGtE AND THE PARIAH DOGS 
GOO Wlll.W· a TttE-atm-OCllrr-m ~ISCtlY!dJSC 

5 AVENGED SEVENFOLD 
NI0HIIMAE ~VlldHA BACG/1'4RPER 

11 JUSTIN BIEBER 
lll\lOII.D2.00C:t'OOL&JVlel.,'t,911)8FWJ!I\SUJIGWlfJGU 

7 11 ADAM LAMBERT 
RJR YOUR OOERTAINMEIH 19,oRCA/S0tN F,IUSIC 

8 12 KESHA 
ANIMAL KEUOS;!,BE/RCMS0NY MUSIC 

9 VARIOUS ARTISTS 
21(13,5: SUMMER RtlSH 1G11J SPM>Ef> 

10 MICHAEL BUBLE 
CRAZY LOVE 14J/REPRISE/NAR!l£R 

D SPAIN 
ALBUMS 

w~ §i ~- (PR(IIIIUSICAEJIIE0IA) AU6U$T 25, ?010 

1 NEW ~ OF~NA~:~~ .. ~~ El.ti 

2 ~ DAVID GU ETTA 
~ ONE LOVE GtlM/IIIRGlrf 

3 DAVID BISBAL 
SIN litlRAR ATfliAS YALE 

4 ALEJANDRO SANZ 
PARAlS0 UPRE$S ORO 

5 LADY GAGA 
THE fl\'llf ST11EN.IU:<61QH.I/E.OtEFJMRE£,WllJIS<X!PE 

8 11 ESTOPA 
X ANNIVERSARNM SOtfr' i lUSIC 

7 MARC ANTHONY 
!COHOS SOflY MUSIC 

8 CHAVANNE 
NO HAY IIIIPOSIBlES SOltY MUSIC 

9 10 
FITO & FITIPAlDIS 
ANTES Of. QUE CUEJfTE OIEZ 0.A.O. 

10 12 JUSTIN BIEBER 
MY WORLDS SCHOOL.BOVi'RmAJuo BAAA,.lfi1$.At4D 

-AUSTRIA 

2 

SINGLES 

AUGUST 23, 2010 

WE NO SPEAK AMERICA NO 
YOLANDA BE COOL & 0CUP SWE.\T fT OUT! 

LOVE THE WAY YOU LIE 
BIIOI fQT,MIAMIUIVSISIWDfAfTEFII 'h~ 

3 NEW CLUB CAN'T HANDLE ME 
R.0 RIOA n. 0AVlD 6UETTA PQE BOY{,J,TlAflTIC 
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5 

2 • ~~~~~;;>;;_EVIL\ JIGUUMA MAYAiJlrt 

ALEJANDRO 
UillY GAGA 5RSJ.UU;it:ijtll\f,'OIEm'ffllE.TmJf9XR 

ALBUMS 

MEW IRON MAIDEN 
TII: ftNU Ffl.0MTIER Et.11 

EMINEM 
IIECOVERY 1li!8/SHiUX>Y1ArnllAt\TH1lrfTERSOOP£ 

DAVID GU ETTA 
Ollt LOVE GUM.MRGlrt 

AMIGOS 
WE.ISST OU, WAS OU FUR MICH 61ST ,_,TO/MCP 

SEER 
WOHLFUEHL6FUE~l sor•v lAUSIC 
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ALBUMS 

.,Iii 5! i!!I ~• 111EDl.lCOJfTR(IIJ AUGUST 24;, 2{110 

'NEW IRON MAIDEN 
THE f1NllL FRONTIER f.J.U 

2 UNHEILIG 
GROSSE. FREIH ID 1tHERSTI.A/f,.NSo!.TIO}l 

3 A&HA 
~ RHltlO 

4 EMINEM 
RECovurt I/IEB'9-l.400V/IIFTERIMTH'11lTERSIXff 

5 LENA MEYER-LANORUT 
M'f USSETIE lf'UYEII USfO 

11 BLIND GUARDIAN 
AT THE EDGE DF TIME tlUCLEAA BLAST 

7 14 U2 
UZ 360 AT THE A0SE BOWL J!!VClj U!ill\lERSAL 

8 5 LADY GAGA 
THE FAME SIR£)MLN6t!!N.Nt'OfllRr1P,Wl'lTIRSOJPE 

9 90 BUSHIDO 
ZBTlN AUIOEAN 0ICH ERSGUTERJUliGE 

10 HELENE FI SCHER 
BEST OF CAPITOL 

'7' AUSTRALIA 
ALBUMS 

.. ~ §i i!:!I !ARIAi AUGUST 22, 7010 

EMINEM 
RECOVERY 'III.Bt3till!OVIIIFTERM.4lHlll'1"ERSQJPE 

2 ~ :Eo:N~~~~~N~~ £Ml 

3 BUSS N ESO 
RUNNING ON AJR Utlrv'ERSAL 

4 FLORENCE + THE MACHINE 
WNGS ISLAtlO 

5 WASHINGTON 
I BELIEVE YOU UM MERCURY 

11 BIROS OF TOKYO 
&IREIS OF T0K'VO CAPITOl 

7 NEW SLASH 
SIJ.SH SOtlY 1.tUSIC 

8 KVLIE MINOGUE 
APHRODITE PARL0PIIOtlE 

9 ANGUS & JULIA STONE 
DOWN THE WAY CAPITOL 

10 ~ ~~~E O~Ya;:?c'JfN~SLAflO 

© PORTUGAL 
ALBUMS 

!i §i (RIM) AUGUST :z.e, Z010 

1 INEW IRON MAIDEN 
l HE RNAL FRONTIER EMt 

2 BETO 
0 Mfl.H0R OE IIE10 FAJl:Ol 

3 CHAVE OIOURO 
PAI DA CAIANC.11 ESf>ACJJ.t 

4 MUSE 
THE RUISTAJICE AtE/tlELIUM 3/IIYARNER 

5 11 DEOLINDA. 
CANCA0 DO U.00 IPLI\Y 

8 I DAVID GUETTA 
g : ONE LOVE Gt!l.t&MRG1tl 

7 TONY CARREIRA 
0 H0MEM QUE SOU FAR0t 

8 SANTAMARIA 
PLAY ESP;!,ClA'l 

9 ARCADE FIRE 
THE SU8UIIBS MERGE 

10 MICKAEL CARREIRA 
AO WNO NO COUSEU OE LISBOA FAR0L 

~ ~ NORWAY 
SINGLES 

ii ~! lVf.Nl81SGAtlGNORWAY) AUGUST24, flll0 
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4 

5 

2 

LOVE THE WAY YOU LIE 
!J,0,91ff.AlAl~'"ffl-s-w:OiW~W'd~ 

WAJ(.A WAKA (Tl-IS TIME FOR AFRICA) 
SHAKIR.An FAEStlLY GROUNO EPtC 

GLOW 
tMDCOII 8Qt4U1ER AIA IQQ 

4 1 ~E~=~w,mu,WfFRr1R:JirflIRSlH 
DYNAMITE 
T.AIO CRIJZ 4TH & BR0AOWAY/1SLAND 

ALBUMS 
IRON MAIDEN 
THE ANAL FRONTif.R E.Ml 

HELL.Billi ES 
LSlE ETIER li'KkA CAPITOL 

3 2.1 EMINEM 
RECOVERY WEB/SHAOOVJAfTffiMATI-WlTERSCCff 

4 CONTRAZT 
SER PA VlR0HI tAARl,Oltl 

II MELISSA HORN 
SAG IIGENTINS Til l MIG SVE0AlA 

EUROPEAN 
HOT 100 SINGLES 
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4 

5 

11 

7 

8 

9 

10 

11 

12 

13 

14 

15 

18 

17 

18 

19 

2 

3 

4 

5 

8 

7 

8 

WE NO SPEAK AMERICANO 
YOUMDA BE COOL & DCUP SWEAT n oun 
LOVE THE WAY YOU LIE 
eNllll:MFUI.RIWIMl'f.m-WDikT~~ 

24 
I LIKE IT 
ENRIQUE IGLES:IA$ FEAT. f1T8tJLL 1NlERSCOPE 

C LUB CAN'T HANDLE ME 
FLO AlO~ FT. 0AVID GUffiA POE 80¥/4.lUJITIC 

4 1 
ALEJANDRO 
UUf &A&ASTR£11.ltl"3.J«.PitQ-elR'fl'IEE.YlfER5CCFt 

CALIFORNIA GURLS 
~TY PlRRY F1. SNOOP 0OGG CAPITOL 

61 WAVIN' FLAG 
K'NAAN A&M/OCTOIIE 

NEW GREEN LIGHT 
ROLL DEEP RELENllESS 

11 AMAZING 
INJIA ROT0N/J BEAT/A.LL AROUND Tl1E '1/0RLO 

ALL THE LOVERS 
KYUE MIH0BUE PARLOf>HOflE: 

13 WONDERFUL LIFE 
HURTS SONY MUSIC 

GETTIN' OVER YOU 
DJMDGI.ITll a QIRIS WllJ$flRlt6lilAJMI GlJ•V~ 

10 STEREO LOVE 
E0WAJICI MAYA A. V1KA J IGll.lllA tll\YAJYtl 

17 BEAUTIFUL MONSTER 
NE-YO ISLAtlO/OE.f J.\M 

16 
DEBOUT POUR DANSER 
COLW:TIF MEllSSE ,l,IRPL rw 

15 
ALLEZ OLA OLE 
JESSY IIIAlA0OO WA CRAM 

19 l 
BILLIONAIRE 
1"'1ClYfiUJIWfMl"~llllf,.8BJlfU81Rl/,il"[ 

18 

t;:- jlUflSEM SOUMOSCAII 
:53 INTERNATIONAL! SfPTDIIIER4., 2010 

DYNAMITE 
l AIO CRIJZ 4Tt1 3 8R0A0WAVJISLAIIO 

TEENAGE DREAM 
KAlY Pf.MY CAPn0L 

LOVE THE WAY YOU LIE 
EMIM91 Fl AIIWJU\1.9911,U\"J.FllRl,WUTlTEASOllPE 

CLUB CAN'T HANDLE ME 
FLO AIDA FT, DAVID GUUTA POE BOY/ A.ll.AlmC 

I LIKE IT 
EtlllOUE IGLESMS Ft f'ITBULl LN\11:RSAL REPUflJC 

OJ GOT US FALLIN' IN LOVE 
USHER n. f1T8ULL LAFACE/JLG 

IF I HAD YOU 
AO.AM LAMBERT 1 M\C4 

CALIFORNIA GURLS 
KATY PERRY Fl $N0OP DOGG CAM0L 

Dutch ~ -IO<k band 60 Ba<k to ~~p 
lhe Zoo annoull(es Its arrival as • 
debul album "Benny Blisto" n ~ 
bows at NO- 3 01 tht Netherlands I 
Albumschart. • 

f-DENMARK 
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4 

5 

2 

SINGLES 

AUGUST 25., 2010 

LOVE THE WAY YOU LIE 
fMli8'! FUT RIWiM'.'A'ffiSWJC,: 1\,-Jl:RWDl~O'.fE 

YOU & ME 
Elf.CTRIC UDY LAB MERMi\l S0tlY MUSIC 

3 = v:~~~~A~~~ ~ AFRICA) 

sl v1 To 
ME.DINA LA8Ell.tADEJA:LARM 

DANCING ON MY OWN 
ROBYN li:0tllCHIW/1 

A LBUMS 

~ IRON MAIDEN 
THE FINAL FRONTIER EAU 

RASMUS SEEBACH 
RASMUS SEHAC~ AA.TPEOf'lf 

~ SMOKIE 
3 61 lAIE A MINUTE BLACK PELICAN 

4 NEW ~!':o~AO!~:/SIO 

MEDINA 5 VEUOMMUI TIL MEDINA LASELPAADE/1\URM 

EURO l1l<kl1 

DIGITALSONGS ;;;;~~:;:., 

2 

3 

4 NEW 

5 20 

11 

7 5 

8 1 I 
9 

10 

11 10 

12 

13 11 

14 14 

15 13 

(NIELSf:N S0UNDSCAN 
UHERMAllONALI SEPTOl8ER 4, 2010 

WE NO SPEAK AMERICANO 
Y0LA..U BE C0(l. I 0CUP SJ/IU,T IT 0Ult 

LOVE THE WAY YOU LIE 
EMJ!(fM FtRIWINA\\$SW,Uf~FTm'41H1ll1RID'.IPE 

CLUB CAN'T HANDLE ME 
FLO RIOA n. 0AVID GUntA POE SOY/ATLANTIC 

GREEEN LIGHT 
ROLL DEEi' JAYO0NE/'VIA.Cltl 

DYNAMITE 
TAIO CRUZ 4Ttt to 8R0A0WAV/ISL.\tl0 

WAKA WAAA (THIS TIME FOR AFRICA) 
SHAli:IR.l Fl FRESHLYGROUND EPSC 

BEAUTIFUL MONSTER 
KE-Y0 OEf J,,_IA 

BIUIONAIRE 
TMllttl'l'ft IUIIMi !Wf'l'&:X~mt.';-9SH11'AAY6t 

AIRPLANES 
W fttwtlIYWWWS.i:a!MXf.GW.DH.Bll.E\111.N/TC 

CALIFORNIA GURLS 
KATY PEIIIIY n. SNOOP 00GB CAPITot 

ALEJANDRO 
lAD'fGMiASTIIE.U.Uf.lll)VJf;.l;tt:RIM'llf£CN!tRSCCPE 

MISSING YOU 
THE SAJ\JRCIAYS fASCltlATIOIIJPOlVD0~ 

ONE (YOUR NAME) 
SWl:IJSH HOUSl llllAA A RMRRl:U SI tlM'OSllJVA 

I LIKE IT 
OOIIQUE IGLESliUi FT. PfTIULL um1'ERSill. RHU3UC 

PACK UP 
EUZ.A 0O0UTTLE PARL0PHONE 

EUROPEAN 
ALBUMS 

,.Iii ~i i!II (" GIJlUl _.,.Ol!ID) AOOUST25, 2010 

1 NEW IRON MAIDEN 
THE FINAL FRON'TIER EMI 

2 l : REctl\lEJlY WES/SHAOOV/1,ffiRMATH.WTEASCOPE 
I EMINEM 

3 ARCADE F IRE 
THE SUBURBS MERGE 

4 41 DAVID GUETTA 
ONE LOVE 0UMNIA.C1fl 

5 LADY GAGA 
M fAME S'JFfSJ,Uf,~LM,ttflUMRl:B!XTERSr;CJ'E. 

8 PLAN 8 
THE OEfA.M.IITI0N OF STAlc«UNO IANKS 679 

7 UNHEILIG 
GROSSE FREIHEIT ltlTERST.\RfFol,IISATI0t4 

a A-HA 
l! RHlt/0 

9 MUSE 
THE RESISIANCE A&E/1-EUUM 3.M'ARtlER 

1 0 NEW THE SATURDAYS 
HEADLINES FASCINATI0W0E:fFHi 

11 9 STING 
SYMPHONICTTllS UNIVERSALAJMG 

12 11! ZAZ 
ZAl PLAY ON 

13 20 MUMFORD & SONS 
SIGH NO MORE ISV.N0 

14 18 MICHAEL 8UBLE 
Cfl.llZV LO'Vt 143/REPAISE 

15 23 
LENA MEYER•LANDRUT 
MY CASSETTE PUYER USFO 

EUROPEAN :'.;~ ... 
AIRPLAY 

.,Iii §! i!II AOOUST 2&, 2010 

CALIFORNIA GURLS 
l(ATY PEARY FT. SNOOP 00GG CAPITOL 

2 WE NO SPEAK AMERICANO 
YOU.tll.A BE coot ' DCUP SWEAT IT OUT! 

3 ALEJANDRO 
L\D'fGMIAST!IE».UOJ'.rU~EEtmEll$(:Cf'E 

4 LOVE THE WAY YOU LIE 
EM.IM!M ftUWINAl\tBSKWt:tiFIDtM,DlMlROOlJ'E 

5 10 
CLUB CAN'T HANDLE ME 
FLORIDA FT. IIAVID GUEil~ PO£ BOY/ATLANTIC 

11 WAKA WAAA (THIS TIME FOR AFRICA) 
StWCIIA.FlfflESHIYlJIQ,NIEP(;,tS(M'lM.IS(U.JN 

7 AIRPLANES 
WflHMU011WUttS-:ea ~'DH.lil1.6.'AJUJi<: 

8 19 DYNAMITE 
TAIO CAUZ 4TI-I & 8R0ADWAYi1SLAtm 

9 TE AMO 
fllHANN,l SAP/DEF JAM 

10 11 AMAZING 
""4AOT0W3Ef.AT/AllAAllN'.l H. MI\O'.AJFn..W 

1 1 12 
I LIKE IT 
ENAIQUE IGLESllS n. PfTBULL lNTERSC0PE 

12 al WAVIN' FLAG 
li:'NAAN 4.UA/OCTOtlE 

13 16 SHE SAID 
PW l679-

14 61 HEY, SOUL SISTER 
TRAIN COLU~\81A 

15 19 
8IUIONAIRE 
W1lWftMU!Wf'lnl"tBlt'Jll'EflllW~mt.\Tt. 
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EXEClJTIVE 
IlJ 1-1 N.l"AliLI __ = _ 

Send submissions to: exec@blllboard.com 

RECORD COMPANIES: Razor & Tie promotes Tim Fo lsset 
to VP of digital marketing. He was senior director of 
digital marketing. 

PUBLISHING: Peermuslc names Michael Knox senior 
creative director. He was VP of artist/writer development. 

TOURING: MSG Entertainment names Don Simpson executive 
VP of productions. He was senior VP of business development 
for venues and festivals. 

The recently launched Uve Nation Australia In Melbourne 
taps Marcus Seal as head of marketing and communications. 
He was managing director and a board member of Australia's 
Shock Group. 

Facility management company Global Spectrum names 
Ron Rideout assistant GM of the UCF Arena in Orlando, Fla. 
He was director of operations at the Colonial Life Arena In 
Columbia, S.C. 

DIGITAL: eMusic names Adam Klein president/CEO. He 
previously ran his own own consultancy, Media Leader, and 
will continue as an adjunct professor at Columbia University's 
Journalism School. 

TouchTunes Interactive Networks appoints Patrick Barry 
senior VP/CFO. He was CFO at OberonMedla.com. 

MANAGEMENT: Red Light Management in Nashville taps 
Fletcher Foster as a manager. He was senior VP/ GM at 
Universal Records South. 

RELATED FIELDS: The Country Music Assn. board of 

directors appoints industry veteran Steve Moore CEO. He 
had been the CMA's interim leader since January. 

Viacom Brand Solutions International In London names 
Dave Sibley executive VP/managing director, effective 
Sept. 1. He was managing director at MTV Networks 
Australia & New Zealand. 

-Edited by Mitchell Peters 

NEWTON•JOHN FIGHT ING BREAST CANCER 
THROUGH COMIC BOOK 
As National Breast Cancer Awareness Month (October) ap
proaches, Vancouver, Wash.-based publishing house Bluewa
te r Productions is raising awareness of the d isease by 
publishing a comic book that traces the career of breast can• 
cer survivor/activist Olivia Newton-John. 

"I personally have always respected her." 13luewater 
founder/president Darren Davis says of the actress/singer. 
"And when we were thinking of doing something in October 
for Breast Cancer Awareness Month, she was always the one 
person in my mind who I wanted to hit, because of all the ac• 
tivism she's done with this disease." 

Written by Sandra Ruckdeschel, the 32-page comic will be 
available Oct. 27 for $3.99 at national comic book shops, Ama
zon and other retailers. Breast cancer awareness group Susan 
G. Komen for the Cure is providing a two-page breast cancer 
resource guide to accompany the comic. The Olivia Newton
John Cancer and Wellness Center will receive portion of the 
sales proceeds. 

The comic book is part of Bluewater's Female Force series, 
which has included female empowerment comics about Ellen 
DeGeneres, Anne Rice and Hillary Clinton. - Mitc/ieU Peters 

* 

The 10th annual 
Bloodstock Open Air 
gathering, the United 
Kingdom 's largest heavy 
metal restival, took place Aug. 
13-15 in Derby, England, and hosted 
more than 11,600 fans. A p let hora of 
bands performed, including headliners 
Opeth, Child ren of Sodom and Fear 
Factory New York group Twi sted Sister 
closed the test on the Ronnie James Oio 
main stage. From left Twisted Sister 
drummer AJ Pero; Bloodstock Open A ir 
director/ festival o rganizer Paul Gregory; 
Twisted S is ter lead s inger Dee Snider; 
Bloodstock director of concessions. contractors 
and traders Rachael Gregory; Tw1 stcd Sister 
guitarist Eddie " Fingers" Ojeda; Ronnie James 
Dio main stage director Vicky Gregory, Twisted 
Sister bassist Mark " the Animal" Mendoza and 
guit arist Jay Jay French; and Bloodstock director 
of marketing and new busmess ventures Adam 
Gregory PHOTO: CkRISTIE GOODWII',, 

.biz 
Additional photos 
online this week 
at blllboard.blz. 

To submit your photos for 
consideration, please send images 
to backbeat@blllboard.com. 
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The 135th Street 
Agency celebrat ed 
five years of 
business Aug. 21 
with a barbecue 
and fish fry at El 
Patio of Talay 
Lounge 1n Harlem 
A mix of 600-plus 
mQdia members. 
industry tastemakers 
and artists attended 
the fourth annual 
gathering, which 
was hosted by 
Vibe editorial 
director Datwon 
Thomas and radio/ 
TV personality 
Free. From left: 
Thomas, Free and 
135th Street 
Agency founder/ 
CEO Shante 
Bacon. PHOTO· 

STEPHEI\ KI\JGMT roR 

Kl\ IG#T V ISION 
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Pay tot~ 
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0
' 1• Auy,ust 15, Zoto 

511.11 h"(1)1ci,s D _J _. 

Tj;;y, .. (,(J rttn-,:- ln,e,/- l3o,ooo 
The third annual Outside Lands 00 

~ Music Festival took place Aug. 14-15, showcasing 
6S bands including Kings of Leon and Phoenix. As part of 

the festival's eco-fnendly theme, Chase Freedom donated $30,000 
to help the San Francisco Parks Trust replace some vandalized t rees in 

Golden Gate Park. Pre5enting the check are (from left) San Francisco Parks Trust 
executive director Karen Kidwell, Chase Freedom marketing director Kristen Bowdoin, 

Wondaland Arts Society/Bad Boy Recordings/Atlantic Records recording artist Janelle Moniiie 
and San Francisco Recreation & Parks Department GM Phll Ginsburg. Pl'I010· s1evE JENN1NGS/Wlr?E1"1,.,.GE 

Btllboard stopped by ad agency 
Mccann Erickson's New York office Aug. 18 for an 

acoustic performance by the Plam White T's. The band played 

Human rights activist Dolores 
Huerta celebrated her 80th 
birthday at the Greek Theatre in 
Los Angeles Aug, 13- with the 
Weaving Movement s Together 
benefit concert, featuring 
performances by carlos Santana, 
Pete Escovedo, Lila Downs and 
Zack de la Rocha, Here, 
Nederlander Concerts executives 
congratulate Huerta on her 
achievements From left; Greek 
Theatre GM/Nederlander 
Concerts VP of operations Rena 
Wasserman. Nederlander 
Concerts COO A lex Hodges; Los 
Angeles Mayor Antonio 
Vlllatalgosa; Nederlander 
Concerts talent buyer Paola 
Palazzo, Huerta; Nick Chavez, 
nephew of Cesar Chavez and 
Dolores Huerta; Nederlander 
Concerts talent buyer Ken Scher 
and CEO Adam Friedman. PHOTO 

RAM)ALl MICHELSot-./ GREEK THEATRE 

four songs, including new single "Rhythm of Love" (relcasQd Aug. 10) and 
"Hey There Delilah," which topped the Billboard Hot 100 for two weeks in 2007. From 

left: Plain White T's band manager Jeff Varner, McCarm Erickson production coordinator 
Mike Ladman, Plain White T's guitarist Tim Lopez, McCann Erickson senior VP/executive music 

producer Mike Boris, Plain White T's lead singer Tom Hlggenson and bassist Mike Retondo, Disney 
Music Group director of strategic market ing and promotions Dana Baccino. PHOTO: COURTNEY BALD.II.SARE 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on today's smartphones. But which are the best of the best? 
What new music apps, technologies and companies are setting the stage for tomorrow's successes? 
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE. 

ARTIST KEYNOTE 
DAVE STEWART 
Producer, Solo Artist & 
Mobile Music Consultant/ 
Evangelist 

CONFIRMED PANELISTS: 

TIM CHANG 
P• r)lif~,"ll r·.'1,11·.~'Jl!"q ;\v·tr")('r ~..:o ,_o,J1(i-l.'I' g l\1<'."'·" I: n'.r,:" 

Norvtest Venture TAG Strategic Si.,pnfty Pr't>senJ:s Redwood Cn,prtal 

TEO COHEN RICK FARMAN ALAN GOOOSTAOT KRISTIN H~SH JACK ISQUITH 
f,.<t·at ,,;;,_,;) l) tJ,: .11 r-~, ·"'" ...,~,K:1 °>r:~1~' l-'.1101o;-.i-:, 

Ttvow,ng Musc,s W.amer Bros Records ·,:/1nd::1.-,~. •"'er~• i ,-...yr 

Partners 

KEYNOTE SPEAKERS: 

JANUS FRIIS EVAN HARRISON 
Co-rounder EVP 

JIM LUCCHESE 
CEO 

DEV KHARE JORDAN KURLAND DAVID KUSEK KEVIN THAU PAUL VIDICH 
'.'P ()wt>e>• \IP \-'P of CcrtX)''ll;_, Mp(j,_1 Cc:<1:,.Jl'.il"~ .~ Cc: 1-c:,_jl"•J.'" C'fes,::;,~~ 

Venrock Zeitgeist Artist 8er1dee Colege (?,_1\ rw,,, :::...~ll'lopr•n.•r'! .,o,~~,,.,o,,nr. j,,y,.. ,,0 , S1-MusicTe-ch, W 1nik-ss Develope"f 
Munagt'm('(lt of Musk Twitter Collecta & Future Agency 

of Music Coalition 

Rdio, Skype, Kazaa, Clear Channel Radio The Echo Nest 
FEATURING THE FIRST-EVER ... 

Joost, Atomico Ventures 

;...f 
MATT MURPHY 

Partner 
Kleiner Perkins 

Caufield & Byers 

GE WANG 
CTO 

Smule 

CHRISTY WYATT 
VP. Software /\ppl1cations 

cmd ecosystem 
Motorola Mobile Devices 

• 
Billboard Music App Awards 
The only awards solely focused on mobile music app lications! 

Categories include: 
Best Artist-Based App Best Branded App Best Music Engagement App 
Best Music Service App Best Touring App Best Music Creation App 

.. - - - .$375-REGISTRATION RATE • REGISTER TODAY & SAVE! 

MobileEntertainmentliveFall.com 

For Submission/Registration Questions: 
Lisa Kastner 646.654.4643 

LKastner,:~B i II board.com 

·radio 

For Unique Sponsorship Opportunities: 
Matt Carona 646.654.5115 
MCarona@Billboard.com 

~ Hazes 
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Find out how we open doors for major 
recording artists to tour the world 
and keep their finances in 
perfect harmony by managing 
complex cash issues on the road. 
For more on this and many other 
examples of how we have opened doors 
visit www.hsbcpb.com/connections 
or please contact Joanna Lucchesi at 
31 0 2 81 4 2 9 0 o r Cu rt is Veg a at 31 0 2 81 4 2 6 9 . 

We connect your wealth to the world. 

HSBC Private Bank 

A division of HSBC Bank USA, NA .. Member FDIC 

... 

I 
. I 

HSBC « • 
The world's local bank 
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