
www.americanradiohistory.com

START ME UP 

, 
,· 

__ r CHART HEAT ' Ir Yl(?r Swift 

I n!(,. n Park 
r:1s Brown 
Bun-a 

THE10BEST 
NEW DIGITAL MUSIC 

COMPANIES 
AUGUST 21, 2010 

www:~:::~~=~~:~~zm (And The Keys To Their Success) 
US $6.99 CAN 58.99 UK £S.50 



www.americanradiohistory.com

Billlloard. _, ADWEii 

. :::~ ,.a. • 
1 .: 1=":= _:,.I ,.,. 

•t • .' ~! !I. 

September 15-16, 2010 • The Westin Michigan Ave • Chicago 

Connect with the Best in the Midwest! 
This is your chance to meet the decision makers behind the music in today's most successful brand campaigns. 

KEYNOTE: ZAC BROWN 
OF THE ZAC BROWN BAND 
Join this Grammy-winning frontman as he discusses 
the band's massive partnership with RAM Truck Brand, 
their new album "You Get What You Give," and more. 

PLUS ... NETWORK WITH KEY 
EXECUTIVES WORKING WITH: 

• AirTran Airlines 
• Audi 

• Bacardi 
• Burger King 
• Chevy 
• Coca-Cola 
• Converse 
• Coors 
• Corona 
• Croes 
• Dr Pepper 
• General Motors Co. 

• Hewlett-Packard 
• Kellogg's 
• Kmart 
• Levi's 
• Nike 
• McDonald's 
• Motorola 
• Porsche 
• Ray-Ban 
• Smirnoff 
• Tic Tacs 
• Victoria's Secret 
AND MANY MORE 

SPEAKERS INCLUDE: 

OLLY SARNES 
FouMCr&CEO 

Go Mix 

JON COHEN 
Co-Ceo 
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IJ 
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Chalrm.,,vw,ito< 
Unbuncled, LLC 

MAUREEN CROWE 
Music SuP-Orvlsor 
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DARYL JONES 

eo-c.eo 

JESSICA BEUTLER -COOrdinator 
MACPres«iU 

JOSH KAPLAN 
Fe<,ndc, 

KEITH GARDE 
P,~sident 
PAID, Inc. 

DAN KUYPERS 
S<,n;o,C.talog 

Artists & Brands, LLC lir-Nyef4musidans.com Director/ 
Music SupervisOr 

Musk Otlalors. \.LC 

. 
BRANDON SMITH GEORGE STEIN JEFF TAM MES 

Vice Pr~ident Entertairvnent Law Senior VP of Strategic 
Bandit Productions Law Offices of Georve Marketing and Oeative 

Stein Corl'l@,r$tooe 

GARY CALAMAR 
President 
Go Music 

SOL GUY 
M~nager 
K'Naan 

STUMP MAHONEY 
Music& Audio 

Producer 
OtoftfcbChlcogo 

BRYAN RAY 
TURCOTTE 

Partnef/ 
O~trve OirKtOf 

BETAPetrot 

ANDREI CHAHINE 
CreotM> 

Cramer-Krasselt 

W ILLIAM CHIPPS 
Senior Editor 

IEG Sponsorship 
Report 

MONTE: HE:NIGE TOOO JACOBS 
CEO Agent 

Romane Fragrances William Monis Endeavor 

• f< - .-.,_, 
UHUT OZAVDINU JEREMY PETERS 
Olief of Possl'b41ities Oirec.lOr of Creative & 
Deviant Ventl..-es Business Affan 

GhOstly Songs 

SIBLEY VERBECK ALEX WHITE 
Founder Co-Founder & CEO 

The Electric Sheep Next Big Sould eom...,, 

• 
Register Today & Save! MusicAndAdvertisingFall.com 

' 
Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 • For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 

Hotel: The Westin Michigan Avenue 312.943.7200 • Discounted Rate Available $259/night plus tax 
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FE:\Tl"HES 
COVER STORY 

12 10 BES"- ST,1\RTUPS OF 2010 wheresome 

see chaos or even doom . others see opportunit y The 
following compcJnies and entrepreneurs c1I! shLJre u vision 
that the best days of the m us,c industry still l,e ahead 

16 TH E PU 8 ;_ i SH ER S OU A RTE': RI. Y 
16 i :.•: Publ isher breaks away with largest 

share o f top 100 US airplay songs. 
18 T he British songwrit e r/producer 

behind t wo of the sm ashes of t he season details 
h is path to success 

19 1 Songwrit ing trio t he 
Peach Pickers harvest h i t after country hit. 

Warner/Chappell scores Nina Rice, 
deal for unsigned artist 

20 :, 1 •• Publishers eye l ive 
m usic, artist managem e n t a nd o t her new sou rces 
of revenue 

SPECIAL FEATURE 

23 5 TI L_ L I 1J THE Ci ,6 .. r-'1 E Japan remains No 1 in 
p hysical m u sic sales despite b ig d rop 

SPECIAL FEATURE 

29 3 0 Li r,,.J DE I~ 3 0 Billboard"s Power Players series 
recognizes young execut ives who are d riving our 
business forward with t heir artistic and business v ision. 

)Jl . SIC 
33 Dave 

Sitek's "Maximum 
Balloon" lifts off. 

34 Global Pulse 
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.' 3S 6 Q uestions: Clare 
Burson 

36 Reviews 
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Goo d Works, Backbeat 
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Joe Jonas gives us an ENTERTAINMENT LIVE ADVERTISING At this conference, set for 
exclusive peek backstage Music is behind some of Billboard and Adweek take Oct. 27-28 in Los Angeles, 
at the Jonas Brothers' the most popular apps the Music & Advertising attendees can submit a 
tour kickoff near Chicago. used on today's smart Conference to Chicago demo to a panel of film/TV 
Plus, at Lollapalooza, phones. But which are the Sept. 15·16, featuring a music supervisors and see 
Erykah Badu divulged best? Find out Oct. 5 at the keynote with Zac Brown of how they react to your 
details of her new film and Music App Summit. More the Zac Brown Band. For work live from the stage. 
jewelry projects. Visit at mobileentertainment more d etails1 go to music More at filmandtvmusic 
b illboard.com today. livefall.com. andadvertisingfall.com. conference.com. 
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Bobby Hebb 
1938 - 2010 

Sun1!J; yesterday rrry life was filled with rain 
Sunny, you smiled at me and real!:J eased the pain 

Oh, the dark days are gone and the bright days are here 
My sunny one shines so sincere 

Oh sunny one so true, I love you 

Bobby, thank you for the 
sunshine bouquet. 

Your proud publishers since 1965. 

Notable Music Co. 
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>>>VIACOM 
APPEALS 
YOUTUBE 
COPYRIGHT 
RULING 
Viacom is appealing 
a U.S. judge's 
dismissal of it s $ 1 
billion lawsuit 
accusing Google o f 
allowing copy
righted videos to 
appear on You Tube 
without permission. 
Vlacom's appeal 
was expected 
following the June 
23 ruling that it 
would be improper 
to hold Google and 
YouTube liable under 
federal copyright 
law merely for 
having a "general 
awareness" that 
videos might be 
posted illegally. The 
lawsuit originally 
flied in 2007 was 
seen as a test of the 
Digit al Millennium 
Copyright Act. 

>>>EPITAPH 
E-MAIL: NO 
MORE STREET 
TEAM 
Epitaph Records 
recently sent out an 
e-mail announcing 
that its street team 
would cease to exist, 
effective Aug. 24. 
The e-mail didn't 
give a reason for the 
decision and an e
ma il to the label 
seeking c lari fication 
wasn't returned by 
press time. The 
announcement 
comes a few months 
after the closure of 
Warner Bros. 
Records' Street 
Network. Calls to 
Warner for comment 
weren't returned. 

>>>U2'S 
'SPIDER-MAN' 
SET FOR 
DECEMBER 
The long-awaited 
jjSpider-Man" 
musical with songs 
by U2 members Bono 
and the Edge will 
open on Broadway in 
December, according 
to the show's 
producers. "Spider• 
Man Turn Off the 
Dark" will begin 
previews Nov. 14 with 
opening night set for 
Dec. 21, producer 
Michael Cohl said in 
a statement. 

NOBODY HOME THE GOLDEN ROAD 

l•HdU-il 8V GLENN PEOPLES 

Ill 
ON THE AGENDA 

Popkomm to vie for 
biz with rival event 

HIT AND RUN 

MAD MEN 

Sales Of The Most Popular Digital Tracks Continue Capturing More Market Share 

Seven years after the iTunes Music year 2009 and 2.4% in full-year 2008, The trend is less pronounced but 

Store marked the unofficial lau nch of accord ing to SoundScan . Ifs also an still significant among popular lracks 
1he U.S. digital download market, hit impressive tally considering thal there beyond lhe top 10 (see cha rt, be low). 
singles are capturing an ever-growing are more than 13 million tracks avail• The top 100 tracks have accounted for 
share oflrack sales. able al on line retail. 16.5% to date this year, up from 13.6% 

It wasn't supposed to be l ike th is. In 2004, the yea r after Apple in 2009 a nd 12.4% in 2008. while the 
One of the key arguments of Chris An- launched iTunes, the top 10 tracks ac- top 200 tracks accounted for 21.6% 
d erson's 2006 book ""T he Long Tail: counted for only 2.1%of all track sales. through the week ended Aug. 8, up 
Why the FutureofBusiness Is Selling That means the top 10 has nearlydou- from l 8.5%in 2009and 17.2%in 2008, 
Less Of More · was that hits were sup• bled ils market share since the proper according to SoundScan. 
posed to lose sales to niche titles. start of the paid download market. ac- Digital albums are experiencing a 

But as Billboard"s deta iled study of cording to Sound Scan. similar trend. The lop 10digital albums 
Nielsen SoundScan data revealed last of2010 have a 5.7% share, u p from 
fall (Billboard. Nov. 14), it hasn't quite 4.2% in 2009 and 4.0% in 2008. They 
1urn ed o u11hat way. One exam ple: POP ROCKET represent the majorityofthelop40d ig-
Sales of the most popular digital tracks U.S. sales of the top 30 digital ital albums' grow1h in market share. 
have continued to captu re more mar- tracks are snaring more market T he top 40 titles accounted for 11.9% 
ket share. share than before. of digital album sales through Aug. 8, 

So far this year (through the week versus 9.9% in 2009 and 9.5% in 2008, 
ended Aug. 8), that trend shows signs of according to SoundScan. 
accelerating. with the ! Obest-seUingdig- 3.S%1---------+-----l---1 Hit releases are capturing a greater 
ital tracks accounting for 3.9% ofall track c: share of downloads on peer-to-peer net• 
sales in the Uni1ed Stales, according to j works as well, according to BigCham-
SoundScan.Thetop-sellingtracksareled ~ pagne CEO Eric Garland. "Certainly the 
byTrain's "Hey, Soul Sister" (3.6 million 2 .5 ~ top 10 songs are much more popular 
units sold), "'California Gurls," by Katy } than they were on Napster 10 years 
Perry featuring Snoop Dogg (3.3 million) 2_0 ~ ago," he says, adding that •anecdotally, 
and "'OMG" by Usher featuring Will.Lam ~ I've noticed this trend across all media.• 

~ (3 million) according to SoundScan. 1_5 :;: The trend is crystal clear. But why 
That may not seem like much, but ~ it's occurring is complex and difficult 

it"s a sizable increase from 2.9% in full- ~•-1_-l_o_ •_ l_l_-2_0_ ~ 2_1·_3_o_~ v to pinpoint. Many factors come into 
!004 lOOI 2006 lll07 2008 2009 2010 YTD 

'GIRL' VS. 'GURL' 

Sales leaders: Hits by TRAIN and 
UStfER are among the top-selling 
tracks of 2010 so far. 

play, including s uch variables as A&R, 
markcting1 digital innovalion. changes 
in consumer consum ption of mus ic 
and pricing. 

Ronn \Verre, EMI president of music 
services worldwide and North Ameri• 
can COO, believes chart success is a 
function of basic blocking and tackling. 

"This year's chart reinforces some· 
thing that's been true s ince the mus ic 
busin ess began : Take great a rtists, 
great songs that connect with fans and 

those songs will sell."" he says. 
One theory broached by some ob

servers is that the sales-dampening im• 
pact of variable pricing on digital track 
sales played a role. While higher prices 
haven't hurt the most popular tracks
they're the least sensitive to price hikes 
- less popularcatalog tracks priced at 
$1.29 may have suffered. Thus, the 
most popular tracks gain market share 
on the less popular ones. 

But that hasn't turned out to be the 

case. Current tracks-that is, titles on 
lhe Billboard Hot 100 orthoseout less 
than two years si nce their release
accounl for a slightly lower percenl• 
age of to ta l trac k sales this year. 
Through Aug. 8, they made up 41.1% 
of digital lrack sales, versus 42.4% last 
year, according to SoundScan. If price 
hikes have hur t catalog sales, it's not 
showing up in the data. 

Ironically, ter restrial radio may be 
helping track sales defy the long tail the
ory. • 1 think radio is playing a large part 
because they are so conservative now 
in the number of records they play,· says 
Jim Urie, president/CEO of Universal 
Musk Group Distribution ... Radio is 
more afraid than ever to take chances." 

Duri ng the last few years, Face
book. l\vitter and YouTube have be
co me powerful too ls to encourage 
sharing a nd exper iencing music. 
Wha t's popul ar ca n becom e m ore 
pop u lar th e more it's s hared a n d 
heard. In that way, the Internet be
comes a big echo cha mber that ben• 
efi ts the mosl popular songs. Forget 
the long tail and the death of the hit. 
The Internet is helping to make hits 
more popular than ever. 
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THE 
LATEST 

NEWS 
FROM 

>>>BRITNEY TO 
APPEAR ON 
'GLEE' 
Britney Spears is set to 
make a cameo in an 
episode of TV musical 
comedy "Glee" that will 
be devoted to the pop 
star's music, according to 
show creator Ryan 
Murphy. "Britney, I think 
100%, is going to be on 
the episode. She is going 
to join us for a couple of 
scenes/' Murphy said in 
an interview with Los 
Angeles DJ Ryan 
Seacrest. The Spears• 
themed episode follows 
"Glee" tributes to the 
music of Madonna
which spawned a 
soundtrack of its own
and Lady Gaga earlier 
this year, although 
neither of the pop singers 
appeared on the show. 

>>>MERLIN 
GROOVES HARK 
SETTLE 
Online music service 
Grooveshark settled its 
copyright dispute with 
Merlin and licensed the 
catalogs of the indie 
music agency's member 
record labels. The deal 
compensates Merlin 
labels for past use of 
their music as well as 
future use of their 
cat alogs. Merlin's roster 
includes Rough Trade, 
Warp Records, Yep Roe, 
Epitaph, Tommy Boy, 
Beggars Group, P IAS 
Entertainment Group, 
!K7, Merge, Domino and 
Koch/El. 

>>>MYSPACE 
LAUNCHES 
VIDEO APP 
ROMEO 
MySpace Music launched 
a new video application 
called Romeo that aims 
to offer a highly 
personalized video 
experience, according to 
a release. Romeo allows 
users to choose music 
based on their moods or 
from a specific genre
there are 13 moods and 
15 genres featured in the 
app-as well as offering 
the ability to share 
videos through social 
networks. The app is also 
integrated with the 
iTunes store. 

Compiled by Chris M. 
Walsh. Reporting by 
Cortney Harding, Jillian 
Mapes, Glenn Peoples, 
Chris M. Walsh and 
Reuters. 

l•UA,Z.iM BY LOUIS HA~ ::-- c-~= -

R EM IX, REMODEi: 
lndaba Music Rolls Out New 
Services To Grow Paid 
Membership Base 

using the service for free. 

year can distribute up toSOtracks. lndaba, which won't 
take a cut of the resulting sales, will let members dis
tribu te additional tracks through iTunes for a fee, as 
well as allocate a royalty split for each track so that ro)'· 
alties will be automatically paid out to, for example, 
each songwriter or musician involved in the creation 
ofa song. 

Since its launch three years ago, lndaba Music has fo. 
cused on building an online community of users in• 
terested in recording, remixing and producing tracks. 

The company has so far generated most of its rev
enue through remix contests and marketing cam• 
paigns with such partners as Skullcandy, Universal 
Pictures. MySpace Music and all four major labels, 
featuring acts includingT-Pain, Wcezer. Peter Gabriel 
and Matisyahu. 

Paying members wiU also have access to an em
beddable sales widget to sell tracks and ringtones di
rectly to consumers and keep all revenue, minus 
credil•C.lrd processing fees. By the end of August, Ind, 
aba will offer its paid members the ability lo sell made
to-ordcr CDs through the widget, with fulfillment by 
CuslomCD. And by the end of the year, lndaba ex• 
peels lo offer members the ability to sell custom ized 
merch through the widget, produced and fulfilled by 
a third-party vendor. 

Now the cloud-based music creation/collabora• 
tion service is revamping its websile and rolling out 

While it will continue to run such campaigns, Ind• 
aba is now shifting its business model lo one more 

Embed this: lndaba is launching a direct-to-consumer 
sales widget. 

focused on generating revenue from 
membership fees and e-commerce op
portunities. according to co-founder/ 
co-CEO Dan Zaccagnino. 

By aggregating a va.riety of services and 
benefits at an a ttractive price poinl, Zac• 

cagnino sa)'S he's confident lndaba will 
be able to grow its paid membership base. 

"It's not a huge barrier to overcome,~ 
he says. "We believe very strongly that 
not everything on the I nternet needs 
to be free.• 

On the revamped lndaba site, users 
will still be able to record and mix music 
for free, while paying members will still 
benefit from additional recording and 
storage options. I ndaba is also launch· 

Because users already enter pertinent mctodata for 
each track I hey create. offering iTunes d islribution 

was a logical step. Zaccagnino says. Although I ndaba 
is providing members with a means to sell their music, 

he says it isn't ruling out the possibility of eventually 
partnering with a DIY artist-focused distributor like 
CD Baby orTuneCore, which distribute music to many 
more digital retail outlets. 

new features, including the abil ily to sell music, as 
it begins a concerted effort to monetize that bur
geoning user base. 

ing an embeddable widget through which all users 
can stream music they create on I ndaba. 

Other new bene6ts for pro and platinum members 
include $25 off purchases of $200 or more from music 
instrument/audio retailer Sweetwater. discounts on 
digitaJ sheet music, tabla tu re and on line video lessons 
from Hal Leonard Corp. and Alfred Music Publish
ing, and a free membership to the Connect by Hertz 
car-sharing service. 

New York-based lndaba has 520,000 registered 
users, up from 200.000 a year ago. While the com
pany doesn't break out exactly how many users 
are paid members, it acknowledges that most are 

For the first time, paying members will also have 

an easy means to sell their lndaba-made music. Those 
paying $SO per year for a •pro" membership will be 
able to distribute up to 15 tracks per year through 
iTunes, while "platinum" members paying S2S0 per 

A car-sharing service? \Veil. musicians need to 

lug gear. 
"Most everyone here's a m usician ... Zaccagnino says 

of his company, •and we got frustrated having to go to 
15 different sites for different services." 

ld:ai·ill BY ED CHRISTMA~ 

Wish You 
Were Here 
After EMI Contract Expires, 
Key Pink Floyd Albums Disappear 
From Digital Retailers 
If you 're looking to buy the signed. Pink Floyd's earlier al, 
classic Pink Floyd albums "The bums-from "The Piper at the 
Wall" or "Animals" as digital Gates of Dawn" through "Dark 
downloads, you're out of luck. Side of the Moon"-are still 

Those a lbums as well as available on CD and as digital 
o ther post,•Dark Side of the downloads on EMI. 

Moon" tit les l ike "Wish You Label sources say that Pink 
Were Here" and "The Final Floyd's management was 
Cut"-all originally released on shopping the band's entire cat• 
Columbia Records but distrib- a log for a licensing deal about 

u ted by EM I since 2000-have 18 months ago, asking each 
been pulled from d ig ital retail- major to explain how it would 
ers like iTunes and Amazon's market the band's catalog and 
MP3 store, because EMl'scon• to make a bid. \Vhile sources 
tract covering those albums ex- at the majors say elaborate pre· 
p i red June 30. sentations were unveiled for 

The albums are sti ll avail, the band's management, the 
able on CD because EM I has bidding levels got too rich for 
stock that it can sell off. But in• some of the majors . 
dustry sources say that it likely An EM I spokeswoman de-
won' t be able to manufaclure d ined to comment, while man-

more physical copies of those agers for various members of 
a lbums until a new contract is the band couldn't be immedi-
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ately reached for comment. and almost 311,000 this year. bums. Since EM I took over dis• 
EMI has suffered big-name Pink Floyd track sales total 6.5 tribution of the album in 2000, 

defections like Radiohead and million. while so far this year it has sold nearly 1.5 million 
Paul McCartney since U.K. pri• song downloads stand at units in the United States, of 
vate equity firm Terra Firma 587,000 units. which 107,000 have been digi-
purchased the major in 2007, It's unclear what. if any, cf• tal downloads, according to 

saddling it with onerous debt feet a London High Court rul- SoundScan. During the two 
service terms that i t has strug- ing on unbundling Pink Floyd months prior to the end of 
g led to meet. a lbums will have on the contract EM l's distribution deal on the 

EM l's talks with Pink Floyd negotiatio ns. In March, the later Floyd titles, sales of"The 

could prove to be a key test of cou rt ruled that EMI doesn't Wall" to taled 14,000units, with 
whether superstar artists still have the ability lo sell individ• weekly album sales ranging be· 
have faith in the label's ability ual Pink Floyd t racks. At the tween 1,000 and 2000 units. ac-
to market their m usic. But label time of the ruling. EM I issued cording to SoundScan. Digital 
sources say they doubt that Pink a statement saying, "Today's albums, which accounted for 
Floyd's asking price will fly, judgment does not require EM I 41 % of sales during those two 
even though the band remains to cease making Pink Floyd's months, averaged nearly 1,000 
of the best selling of the Nielsen catalog available as single-track un its per week. 
SoundScan era. downloads, and EM I continues But in the weeks following 

Since 1991. Pink Floyd al- to sell Pink Floyd's music digi- the June 30 contract expira-
bums have sold 36.2 m illion tally and in other formats.· lion. U.S. digital a lbum sales 

copies in the United States, "The \Vall" remains one of of "The Wal l" sank to virtu• 
including 654,000 last year Pink Floyd's best-selling al• ally zero. 
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The Grateful Dead was renowned for many things. But were its members business role models as well? Brian Halligan, cow 
founder/CEO of marketing software firm HubSpot, and marketing strategist/author David Meerman Scott think they were. 

The two self-described Deadheads have teamed up to write "Marketing Lessons From the Grateful Dead" (Wiley), which 
hit stores earlier this month. In their book, Halligan and Scott discuss how the Dead members were pioneers in embracing 
many of the marketing and career-building strategies that artists pursue today, such as concentrating on touring, main

taining fan mailing lists, establishing their own ticketing office that offered the most loyal fans the best seats and offering 
11free" music by allowing fans to tape their shows. 

In an interview with Billboard, Halligan and Scott expound on the Dead's business legacy. 

1 Why write a marketing book about the Grateful Dead? 
Halligan: Bolh of us have been Dead fans for a long lime. 
And every time I go to a show, I think about how unique it 
was 1ha1 they built this whole phenomenon and how differ
ently they went about their marketing. They completely threw 
away the rules of rock'n'roll marketing and started from 
scratch. We did a webinar where we talked aboul the lessons 

let fans get close to them in a way the Grateful Dead could 
nol. 1 could only imagine the things they could have done 
given those tools. 

,4 II the Grateful Dead got ltsstarttoday, which social 
media tools do you think it would've used? 
Scott: We saw a little b it ofit when the surviving members 

learned from the Grateful Dead in mar• 
keting and it was super well-auended. 
Sowe said, "Sere" ' it, let's write a book." MAAREttiti 

LESSONS 

toured in 2009 as the Dead. They did 

a few things that were particu larly in
leresting. They had an iPhone appli
cation thal included live streaming 
video and streaming audio directly 
from the concerts. They also had pho
tographs from the tour in theapp. And 
!hey tweeled lhe set !isl as the songs 

were being played onstage. 

2 What sorts of lessons can the 
music Industry learn from the band' s 

experience? 

*** FROM THE * ** 

Scott: They were very early adopters of 

communication technology and found 
ways to go around the record company 
to stay in touch with their fans. That's 
very applicable today. 

,. ~ ........ ' .. ( ·1::.· ' • . •4-... ., .y,,, \ ', 
___J - - -: 

Halligan: The Dead didn't make most 
of their money from album sales, [butJ 
through their concerts. They were very 
aggressive in letting people "download" 
their content for free, [allowing them to 
record] lheir concerts-the idea being 

GRAT[F UL D[AD 
Were there any big mistakes that 

the band made in terms of manag
ing its business affairs? 
Scott: Roadies were making $ J 00,000 
a year in the '70s and '80s. They paid 
I heir people a lot of money, they gol 
health insurance-it was a great gig. But 

WHAT li:V[PY • USIN[SS CAN 
L£APN FFIOM THli: r«18T ICONC 

BANDIN~ 
HII IIIIIH SCIII * lllll IIIIH 

that 1he more people who had !hat music, the more they'd play 
ii. and the more other people will hear it and show up. I think 
lhey'd be very liberal in the use of new lechnology lo spread 
the word and get more fans and sel.l more concert tickets. 

3 What about emerging artists who have access to 
those tools but are still trying to establish themselves? 
Hall igan: The lnternel disproportionalely benefils lhe lillle 
guy over the big guy. You don't have to be the Rolling Stones 
to get found on line. It used to be this hierarchy, but today you 
can do a lot ofit on the cheap yourself. If you give away some 
compelling content and your music's good, people wiU start 
discussing you and linking to you. 
Scott: It's really about creating remarkable, free content. it"s 
a really well•produced concert video. It' s a snippet of the band 
backstage. People want to feel involved with the band, and 

these tools allo"•' for bands to crcalc the sorts of things that 

lhe payroll got really big. They were now 

running a corporation with dozens and dozens of employ
ees, front-office staff. roadics, lruckdrivers. Whal this meant 
was that they basically had to continually tour in order to jusl 
make payroll. They created a fairly unwieldy machine that 

was difficult to maintain. 

6 You've both written books on marketing and PR. 
How does the Grateful Dead compare with other top· 

ics you've written about? 
Halligan: What's really interesling about the Grateful Dead 
is that they created their own category. I think it's more im• 
portant than ever for companies todo the same: 10 think across 
industry boundaries and create their own category and get 
people to follow them. The nice thing about the Internet is 
that there are lols of potential cuslomers out there, bul the bad 

thing is that there are lots of potential competitors. So if you 
can create a ,1ery niche category, ifs a very good time. 
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Final sting: 
SCORPIONS 

performing in 
June at the PNC 

Bank Arts 
Center in 

Holmdel, N.J . 

NoOneLike You 
Scorpions Frontman Klaus Meine Reflects 
On The Band's Touring Career 

Hard roc.kconcerts by veteran acts have proved 
to be a solid draw during what is undenia bly a 

tough summer. Ozzy Osbourne ' s wife/man
ager, Sharon, says Ozzfest tickets are "fabu
lou s," and Iron Mal d e n manager Rod 

Smallwood says h is band is also putting up 
great numbers on the road, with promoter Live 

Nation reporting $14.3 million in gross from 
22 shows, according to Billboard Boxscore. 

Also drawing large audiences are German 
rock vets Scorpions, who are on the road for 
their Get Your St ing and Black Out tour. And 
while the band is b illing it as a farewell trek, it 

will be a long and energetic goodbye. 

Scorpions numbers are solid in a s u mmer 
where consistency is treasured: $287,233 gross in 
Wantagh, N .Y.; $268,294 in Holmdel, N .J.; 

wild nights, Mcine has very specific recall of 
Scorpions' history on the road , whether it's 
breakfast at a Holiday Inn with Bo n Sco tt in 
Fort Wayne, Ind., or p laying for more than 
300,000 at the US Festival in San Bernardino, 

Calif.. in 1983. · we truly felt in those days that 
we were part of the international rock family," 

Meine says ... It was tough competition, too. To 
beon the same show with Ozzy, Motley CrOe, 
Van Halen, all those guys, at a b ig show like 

the US Festival, )'OU better be good when you 
walk out there. Otherwise. go back to Hanover.,. 

Meine says Scorpions learned the ··American 

way ofrock' n'roU .. and how to put on an arena 

rock show. In tum. they taught the bands that 
came u p behind them about professionalism and 
bringing it every night • Maybe we tau ght som e 

$272,278 in Tampa, Fla.; $4S1,17S 
in Los Angeles; and $335,516 in 

Ontario, Calif., according to the 
Agency Group. "The tour has been 

OnThe 
Road 

musicians the German engineer
ing way,· he says ,vith a laugh. 

Scorpions' newest album, 
"Sting of the Tai l," debuted on 
the Billboard 200 in the April I 0 

chart week at No. 23- its strong
est U.S. debut in 20 years-and 
has sold 54 ,000 units, according 

to Nielsen SoundScan. 

quie tly very su ccessful and prof
itable, with very few exceptions," 
says Steve Martin, Scorpions' agent 
at the Agency Group, ''The band 

has been playing great and the au

diences have been fantastic." 

~ RAY p '\ WADDELL 

Hailing from H anover, Ger
Why hang it up now' · 1 guess • it is the dream of any musician, 

a rtist, athlete or whatever to leave it while you're 
s t ill on top of the game," Meine says. "With 

some it works. with some it doesn't, and some 
keep coming back forever.· 

many, Scorpions s tormed these shores in the 

halcyon days of arena rock, goi ng on to enjoy 
mulliplatinum global success in the '80s thanks 
to massive hits like ... Rock You Like a Hurricane'" 

and "Still Loving You.• The band, which sur
vived fickle musical t rends and s inger Klaus 

Meine 's vocal-cord surgery in the early '80s, is 
feeling the love this summer, "What can I say? 
It's a celebration , .. says Meine, 62, who's con• 
sidered one of hard rock's p remier vocalists. 

The band first played America in I 979 a Iler 

managers Dav id Kre bs, Clift Burns tein and 
Peter Mensch added Scorpions toa roster tha t 
included AC/ DC, Ted Nugent and Aerosmlth. 
Meine recalls Scorpions' first U.S. s how was 
on a rock fest at Cleveland Municipal Stadium. 

" Everybody i n rock royalty was on that bill: 
ACfDC,Aerosmith, Journey, Ted Nugent and 
we were these young gu ys from Germany, .. he 

says. Scorpions played first, a ·crazy set" in the 
morning, and their manager had to pull the 
plug when they went over their time limit. 

An extended tour w ith Nugent and AC/DC 
followed . "Being for the very first time in the 

U ,S, was such an amazing journey, to see Amer
ica for the first time through a tour bus window," 

Meinesays. "We just tried to conquer America." 
Despite the scores of shows and countless 
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Not only does Meine feel "Tail" contains some 
of Scorpions' fines t work, he a lso thinks there's 

a metal renaissance right now that's gen erat
ing a new appreciation for the band. Bui the 
members know that renaissance won't last for
ever and, Meine says, they also don't want to 

sacrifice Scorpions-quality rock to FatherTime. 

··\Ve feel we 0\ve it to our fans and ourselves 
to keep this energy level," he says. "What we 
pull off every night on this tour, we want to keep 
it that way until the very last show. \Ve don't 

want to see ourselves rocking like a hurricane 

when it's not a hurricane anymore." 
Scorpions head to South America and back to 

Europe after they wrap the first North American 

leg Aug, 21 in Chicago, They'll be back in the 
United States next summer fora final victory lap. 

"It feels great to do this final curtain thing on 

our terms and not 10 wait until this whole thing 
breaks apart," Meine says . "To see these emo

tional reactions every night means a lot,• 

b
• For 24/7 touring news 

. IZ and analysis, see . 
b illboard.biz/ touring. 
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GROSS/ ARTIST(S) 
1 o<ET PRICE(S) Venue. Dace 

Attendance 
Cao,ac,ty Promote, 

$3,119,355 
\7S/W) 

$2,701,617 
S7S/S40 

$2,459,616 
S7St540 

DAVE MATTHEWS BAND, ZAC BROWN BAND 
70.2lS 
two MIIOvtl 

DAVE MATTHEWS BAND, ZAC BROWN BAND 
Nationals Park, Washington. 
o.c., July 23 

36,772 
SE!llou1 LM Natkln 

DAVE MATTHEWS BAND, SHARON JONES & THE DAP·KINGS 
Comcast The;oitr•, Hortf(lrd. 
conn., May 28-29 

MICHAEL BUBLE 

49,342 
tWOMIIOUlt 

$2,443,250 
(S/Ail72")Conldril,) 
S19S 19/SS8 ,-, Bell Centte, Monlfeal, ALJil. 5•6 24,022 

twoselk>uu. Evenko, Liv. Nation, Montreal Jazz Fest 

$2,432,325 
S1S/S40 

$2,421,909 
$151\40 

$2,39S,04S 
S75/S-IO 

$2,313,045 
S7~'40 

$2,173,66 7 

DAVE MATTHEW S BAND, MARTIN SEXTON 
Su:a;quehann• Bank Cent•'• 
Cemd.-i, N.J., Juno JO-July l 

DAVE MATTHEWS BAND, THE FELICE BROTHERS 

DAVE MATTHEWS BAND, YONDER MOUNTAIN STRING BAND 
Comcast Cente,, Mansfl•ld, 
MaH., June 7-8 

PHISH 

~:,~two~ U,,e Nation 

DAVE MATTHEWS BAND, ZAC BROWN BAND 
$75.1 S.tO PNC Park, PltUbutgh, July 10 ~14 Uv-e Nation 

$1,950.265 
S7S/$-IO 

$1,90 0,500 
sso 

$1,86S,934 
sso 

$1,555,328 
S7S/$ol0 

$1,360,159 
(£8812'20) 
S10780, S9# 40 

$1,278,700 
sso 

St,129,421 
Sl3S 50/565 50 

$1,050,555 
S7S;S-40 

$1,030,584 
S84 50/$74 50/ 
S64.S0/$34 SO 

$1,022,110 
S1SO/Sl5 

DAVE MATTHEWS BAND, GOV'T MULE 
Cruzan Amphitheatre, West 
Palm BNc,h, Fla,, J ..,_!I 30•31 

PHISH 
Comcast Theatre, Hartford, 
c o nn., J une 17·18 

PHISH 
SusQuehanna Bank Center, 
Camden, N,J,. June 2-4•2.S 

32,610 
49.608tWG~ 

37,247 
A9,440twosh0Ws 

Live Nation 

Live Nation 

DAVE MATTHEW S BAND, ZAC BROWN BAND 

RO D STEWART 
02 Ar• na, London, J uty 28 

PHISH 

26,397 
30.000 

13,304 

"'"'"' 
25,574 
two$tll0uts 

Live Nation 

A£G Live 

A.SO Pr• s~u 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Harve)'J Outdoor Arena. Lake 
Tahoe, Nev., July 16•17 

13,600 
tWOMIIOUts 

DAVE MATTHEWS BAND, GOV'T MULE 
Ford Amphitheatre, Tampa, Fla,. 
July 28 

18,359 
20.000 

IRON MAIDEN, DREAM THEATER 

JENNI RIVERA 
Nolda Theatre LA. Live, Los 
Angeles, Aug. 6 ·7 

13,764 
twosellOuts 

Ltve Nation 

Lhte Nation 

Metropolitan Talent Presents 

Gotdenvolc111/A£G Live 

DAVE MATTHEWS BAND, THE FELICE BROTHERS 

Lhle Natk)n 

DAVE MATTHEWS BAND, GOV'T MULE 
Uve Nation 

DAVE MATTHEWS BAND, AMOS LEE $1,000,740 
$15/$40 ~t:f::t~iN~~~u~r,,1th-t~tfl'. !:r~o LNe Nanon 

$98 7,938 IRON MAIDEN, DREAM THEATER 

~~;~~> Rogers Alena. vancouver, June 2• ~ f~ 6 Ltve Nation 

$986,450 
$SO 

$984,090 
S7S/S40 

$946,312 
$99.S0/$l4.7S 

$942,430 
S75/S40 

$933,288 
S-65/$25 

$907,615 
(C:695.544) 
$118.6..3/$85.41 

$89 9,372 
$991$30 

$890 ,790 
SS9iS25 

$878,698 
S-99/S30 

$877,39 0 
S75/S40 

$868,456 
S6fwS2S 

PHISH 
Comcast Centet". Man:5fi•ld. 19,729 
Mns., Jun• 22 se lout Lhr• NotiOn 

DAVE MATTHEWS BAND, MARTIN SEXTON 
Ltve Nation 

IRON MAIDEN, DREAM THEATER 

Lhle Nation, Guerilla Union 

DAVE MATTHEWS BAND, ROBERT EARL KEEN 
Verizon Wlrelus Amphit heater, 18 ,596 
Maryland Heights. Mo,, June 16 21.000 Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 

ROD STEWART 

02, Dublin, July 31 7,719 
.. ,loot 

LNe Nation 

AEG Live, Aiken Promotlons 

RASCAL FLATTS, JOHN RICH, KELLIE PICKLER, CHRIS YOUNG 
Pina Hut Pari(. Frln:o, Te:ica~ 
July 24 

16,872 
22.S39 Lfv• N.ttlon 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 

Liv. N~tlon 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Rlw,bend Music Centet", 
Cincinnati, Aug. G 

20,349 
seilout Ltve Nanon 

DAVE MATTHEWS BAND, THE FELICE BROTHERS 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Comcast Center, Mansffeld, 
Mil$$., July 17 

17,328 
18.614 Ltve Nation 

i 
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N ativeTongues Latin 
Notas 
~ 

Crossover acts obviously enjoy 
more exposure in the market th3n 

Spanish-on ly artists. Bu t could a 
Spanish-only digital track reach the 
million-unit sales mark i n t he 

United States? Perhaps. But survey 
data pu blished recently in the Pew 
Hispanic Center's study "The New 
Latino Digital Divide" suggests that 

How Language Differences 
Affect Digital Track Sales 

sions ofShakira's "Hips Don't Lie" 
and "She Wolf." 

In early Augus t, Enrique Iglesias' " I Li ke It" 

featwing Pltbull and Lionel Richie topped sales 
of 1 million d ownloads in lhe Un ited States , 
according to Nielsen Sound Scan. 

The top-selling Spanish-only dig• 
ital tracks? Shakira's 2006 hit "La Tor• 

tura," at 804,000 downloads. and 
Daddy Yankee's reggaet6n smash "'Gasol ina,'" at 

595,000. according to SoundScan. 
getting there won'I be easy. 

The study' s subtitle. ·n1c Native Born Versus 
the Foreign Born," referS to one ofits key findings: 
that national origin was a leading determinant of 
Internet usage among Latinos, with U.S. -born 
H ispanics far more likely to use the Internet than 

This in itself wasn't extraordinary: 49 tracks-led 
by Train's "Hey. Soul Sister· with 3.6 million down
loads- have sold more than 1 million downloads since 
the beginn ing of the year. according to SoundScan. 

But " I Like 11: released only three months ago, 
is the sole d igita l track of2010 by a Latin artist to 
pass that sales milestone. With 1.l million-plus 
sold to date, the song has racked up more than dou
ble the U.S. sales ofShaklra's FIFA World Cup 

title "Waka Waka (This Time for Africa)" 
featuring Freshlyground. which has 

Give me some 
more: ENRIQ UE 
IGLESIAS (left) 
and PITBULL immigrants and those from Puerto Rko. TI1e gap 

even exists among young lalinos. Among 16-
to 19-year-olds, for example, 92% of those born 
in the United States use the Internet. but o nly 
59% of im migrants do. 

sold 421.000, according to SoundScan. 
This makes Ig lesias· fea t impressive. 

albeit not completely surprising. For 
example, crossover artists occupied 
the top eight positions of Billboard's 
Aug. 14 Latin Digi ta l Songs chart: 
Shakira's "Waka, Waka," "G itana, " 
"Hips Don't Lie" and "Loba"; Iglesias' 
"Cuando Me Enamoro," "Heroe" and 
"Dim elo"; and Pitbu ll's bilingual "I 
Know You \Vant Me." 

Although" I Like It" had climbed to No. 

Son the Billboard Hot 100 during the 
same week, it didn' t appear on the Latin 
Digital Songs chart because it's su ng in 
English. Among Spanish-language hits 
by Latin artists, o nly th ree have topped 
the m illion-download mark-and that's 
only if you count Pit bull's "I Know You 
\Vant Me" (which was recorded in a 

mix of Spanish and English) an d 
sales of the English-lang uage ver -

- . . ... .,.,. l ,___ ___ ..,,,.. --
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Bienvenidos investors: AUAMusic's 
website; inset: founder XAVIER LEON. 

• 

But it also found that language is an even big
ger d ifferentiator. Among those 16 and older. 
only 35% of Latinos surveyed in Spanish-dom• 

inan t households use the Internet, compared 
with 77% of those in bili ngual households 
and 87% in English-dominant households. 
The study, which didn't consider econom ic 

fac tors, also noted that 64% of Latinos 18 
and older go online, versus 78% of non
Hispanic Americans. 

The staggeri ng difference in Internet 
usage between Span ish- and English
dominant Lat ino households points to 
difficulties that Spanish-only recordings 

face in the d igital market. Not only do they 
target a subset of the overall music market, 

many of the likely purchasers still lack the 
means or inclination to buy a d igital track. 
V iewed another way, that means the poten

tial for growth is tremendous once Internet 
usage becomes more pervasive. 

Bearing Interest 
Spain's AUAMusic Harnesses Crowd-Funding For Artists 

Without a label contract, bands in 
need of money for recording and 
promotion costs have long maxed 

out the ir credit ca rds or bor· 
rowed from friends and family. 
Now some artists are explo ring 

new online vehicles to raise funds. 

One emerging model 
is crowd-funding from 

fans, something that 
Spain's AUAMusic 

.com (which stands 
for Apadrina Un Ar-

tista, or Sponsor an 
Artist) he lps facilitate. 

Similar in concept to Germany's 
Sellaband.com, AUAMusic has 
raised about €150,000 ($197,670) 
from about 1,500 investors for 
more than 3,400 bands. 

Bands looking for funding post 
their music to the site and fans can 
invest as little as €5 ($6.59) in the 

artist's project, with the possibil-

ity of earning their money back if 
the project generates profits, 

Because this approach has led 

to the release of only eight al· 
bums so far, t he company is 
bringing in a corporate sponsor 

to alloc ate half the funding for 

100 albums-SO of them in De· 
cember and 50 next Ju ne, ac· 
cording t o A UAMusic founder 
Xav ier Leon. 

The sponsor, which AUAMuslc 
w i ll announce in October. w i ll 

provide €1,600 ($2 ,108) per 
album once the artist has raised 

the same amount from fans. The 
sponsor will also pay small div
idends to investors. who theo
retica lly stand to recoup their 

investment from the artist's 

sales. performance rights, con
cert t ic ket sales and any other 
sources of revenue the artist 

wants to o ffe r. AUAMusic w i ll 

handle physical distribution to 
FNAC and El Corte Ingles stores, 
as wel l as d igital distribution 

and a press campaign surround
ing the 100 releases. 

AUAMusic is angling to posi

t ion itself as an investment op· 

portunity for fans. Leon says that 
with only one AUAMusic project 
( by rock band Gremio D.C.) hav· 
ing turned a profit. "right now 

it's more of an emotional invest
ment than a financial investment. 

What we want is to convert this 
into a financial investment." 

Even if fans never recoup their 
money, the investment or dona
tion makes t hem eligible for 

such items as concert tickets, 
backstage passes or d inner w ith 

the artist, Leon says . 
Hit's fun," he says, " and it's all 

part of rock'n'roll." 

-Ayala Ben-Yehuda 
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ROBERTO CANTORAL 
DIES AT75 
Mexican singer/songwriter Ro
berto CantoraJ, who composed 

some of the most beloved 
standards in the Latin Ameri

can songbook, d ied Aug. 7 of 
a heart attack In Toluca, Mexico. 

He was 75. Cantoral penned 
classic ballads and boleros like 
"El Reloj,11 "La Barca" and "El 
Triste," most recently recorded 

by Marc Anthony for his 2010 
album, " lconos." Bom in 1935 

in Toluca, Cantoral began h is 
career as part of a singing duo 

with h is brother, Antonio , be· 
fore launching the trio Los Tres 
Caballeros with Cham in Correa 
and Leonel Galvez. The group 
recorded such Cantoral songs 

as "La Barca" and "El Reloj," 
among many othe rs. His work 
was also recorded by artists 

ranging from Placido Domingo 
and Joan Baez to Jose Feliciano, 

Jose J ose and Luis Miguel. He 
continued to be prolific in his 

later years, writing music for 
telenovelas, including Televisa's 

"El Derecho de Nace,." Can· 
toral was the honorary lifetime 
president of Mexico's Society of 

AuthorsandComposers, SACM. 

PEERMUSIC SIGNS 
CHAYANNE 
Peermusic has signed Puerto 

Rican pop star Chayanne to a 
worldwide writing and publish· 
ing administration deal. Under 

the agreement, Chayanne w ill 
be able to sign other songwrit

ers in addition to publishing his 
own material. The deal begins 
with his latest Sony Music Latin 

release, ffNo Hay lmposibles." 

FERNANDEZ TO PLAY 
'GRAMMY ARTISTS 
REVEALED' SHOW 
Alejandro Femandez will per· 
form an intimate concert Sept. 
1 at Mexico City's Lunario as 
partoftheRecordingAcademy's 

"Grammy Artists Revealed" se

ries. It's the first intemational 
installment of the MasterCard

sponsored series, which began 
in 2009. The two-time Latin 
Grammy winner will perform 
songs and tell stories for an 

audience of MasterCard cus

tomers and fan club members. 

Reporting by Ayala Ben-Yehuda 

and Leila Cobo. 
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DEAG, SONY 
FORM PROMOTION 
JOINT VENTURE 
Berlin-based promoter 
DEAG Entertainment and 
Sony Music Entertainment 
Germany have launched a 
joint-venture concert 
promotion company 
called Gold Entertainment 
that will focus on German 
middle-of-the-road and 
schlager acts. Gold will be 
headed by DEAG COO 
Christian Diekmann and 
Joe Hugger, senior VP of 
entertainment and new 
business at Sony Music 
Germany Switzerland 
Austria. Gold is working on 
tours by German
language artists from 
Sony's Ariola imprint and 
has agreed to purchase 
66.6% of Wurzburg-based 
promoter Manfred 
Hertlein Veranstaltungs 
for an undisclosed fee. 

PROFITS RISE 
AT JBHI-FI 
Australia's market-leading 
music merchant, JB Hl•FI, 
reported a record-high net 
profit of $118. 7 million 
Australian ($109 million) 
for the fiscal year ended 
June 30, a 26% increase 
from the prior year. 
However, JB says the surge 
was mainly driven by 
demand for consumer 
electronics. Sales rose 17% 
to $2. 7 billion Australian 
($2.S billion), The 
company didn't break out 
CD/DVD sales but CEO 
Terry Smart says music 
remains "an important part 
of the overall business." 

BBC6ADDS 
LISTENERS 
U.K. alternative digital 
station BBC 6 Music's 
weekly audience reached 
1.2 million listeners during 
the second quarter, up 16% 
from 1 m illion in the first 
quarter, according to 
f igures f rom audience 
measurement g roup 
RAJAR. The digital station 
had been under threat of 
closure until the BBC 
Trust-the public broad· 
caster's governing arm
rejected a management 
proposal in early July to 
shutter the digital audio 
broadcasting station. 
RAJAR also noted that 
overall DAB programming 
accounted for 15.8% of all 
radio listening in the United 
Kingdom, compared with 
15.1% in the prior quarter. 

Reporting by Lars 
Brandle, Andre Paine 
and Wolfgang Spahr. 

IHl•l=MM BY RICHARD SMIRKE 

HMV Tries Again 
Top U.K. Music Retailer Eyes Greater Digital 
Share Through Download Store Relaunch 

LONDON-HMV is counting on a re• 

vamped website and aggressive discount• 
ingto help it finally capture a sizable share 
of the United Kingdom's stiU-booming 

market for digital m usic downloads. 

With an eye on boosting its 

position in the digital market, 
I-IMV paid £7.7 m illion (then, 

$12.2 m illion) in September for 
a 50% stake in 7digital. a Lon
don-based digital media delivery 

company. The compa ny's tech
nology platform powers the new 

H MVdigital.com, w hich boasts 
a more attractive. simpler l ayout 
and easy-to-navigate menus. 

iTunes declined to comment 
forth is story: Amazon and Play 

didn't respond to requests. 
After beta testing since March, the en

tertainment retail chain relaunched its 
H MVdigital.com music download store 
al the end ofJuly with about 10 million 

tracks from all four majors and indie la
bels. The previous incarnation oftheon
line store, which HMV shuttered in 

December1 never gained traction in Lhe 
market follo\\ing its launch in 2005. 

As part of the I-IMVdigi tal.com re• 
launch, the company is running a head
line-grabbing. limited-time promotion 
promising all entries on the Official 
Charts Co.'s U.K. Top 40 singles chart 

for the discounted price of £0.40 ($0.64) 
per track. 

H MVwon'tcommenton its financial 

split with the labels on track sales. But 
Llie deep discounting demonstrates that 
the retailer is willing to absorb a tempo• 
rary financial hit on sales of hit singles 
in order to drive traffic to the store. Al

though the discount pricing will be avail , 
able for only a limited time, I-IMV hasn't 
said when the p romotio n will end. 

'" \'\'e're not here to start a price 
war," I-IMV head of digital and on 
line Sarah H ughes says. "We're very 

much about having a competitive and 
compelling service." 

Richard Sefton, sales director at in
dependent distributor PIAS, says he 
"didn't meet with a lot or resistance" 
from PIAS-distributed labels over 
HM V's promotional pricing. But while 

executives at the four majors declined 
to comment or couldn't be reached, one 
major-label source says, '"We would have 
preferred the quality of experience, [and 
nol price}, to have been the focus ... 

Second site: HMV Is hoping an overhaul of its 
digital download store will boost sales. 

HMV will try lo differentiate 
HMVdigital.com from its rivals by explor

ing different ways oflinking the store to 
other parts of II MV's sprawling enter
tainment operations, which alsoencom• 

pass live music (through venue 
owner/artist managem en t com pa ny 
Mama Group, which it acquired earlier 
this year) and mobile services (through a 
partnership with FranceTelecom's U.K. 

mobile operator Orange), 

the continued slide in CD sales and un
able to benefit meaningfully from surg
ing demand for digital music. 

The trade value of online digital music 

sales in the United Kingdom totaled 

£154 mi llion ($242.2 million) in 2009. 
up S2%on 2008, according to labels trade 
group the B Pl. During the same period, 
sales of physical albums and singles fell 

6.9% to £706.8 mi!Hon ($1.1 billion). 
.. The combined element is key," 

Hughes says. "because no other retailer 
or organization can really offer that." 

Tiiar's sharply less than the price of 

front-line single downloads at iTunes, 
the United Kingdom·, lead ing digital 

retailer, where they cost between £0.79 
($1.25] and £0.99 ($1.57) . Amazon's 

U.K. store sells digital tracks for between 
£0.49 ($0.78) and£0.89 ($1.41). 

Although HMV is the largest music 

retailer in the United Kingdom, physi

cal formats still account fornearly all of 
its music sales, leaving it vulnerable to 

H MVaccounted for28%ofU.K. con

sumerspending on music in 2009, \\11ile 
Amazon and Play.com-both of which 

sell CDs and digi tal downloads-ac· 
counted for l3.4%and 4.4%, respectively, 
according to the BPI. iTunes made up 
10.6%of music spending, and although 

the BPI doesn't break out digital market

share data. it confirms that iTunes is the 
leading U.K. digital m usic store. 

PI AS ' Sefton says a revamped 

HMVdigital.com should provide la
bels with addi tional optio ns when 
they market a r e lease at t he retail 
chain ... \Vhat you've got now, .. he says, 

" is the opportunity to talk to them i n 
lots of different ways.· 

iiii•i:Joil BY WOLFGANG SPAHR 

CHALLENGING 
CONVENTION 
As Popkomm Returns, Rival Reeperbahn 
Festival Vies For Conference Biz 

HAMBURG- Pcpkomm is back, 

but a new kid on the block is 
threatening to steal some of 

its thunder. 
The German trade fair and 

conference was a fixture on 

Europe's music business scene 
for two decades until organiz
ers called off the 2009 confab, 

citing the financial downturn's 

impact on bookings. 
New and existing confer· 

ences attempted to fill the gap 
last year (Billboard, Aug . 1, 
2009). Now, as Popkomm pre

pare s to return to Berlin Sept. 

8·10, it's partnering with one 
of last year's upstart events 
and faces a competitive chal• 
lenge from another. 

The revived Popkomm will 
be part of the inaugural Bertin 

Music Week, a series of music 
events that will include the 
Berlin Festival, which will be 
held on the site of the former 
Tempelhof Airport (Sept. 10-11). 

Popkomm is focusing on its 

trade fair and showcases this 
year, having partnered with the 

all2gethernow (a2n) confer
ence, which launched a digital· 
focused convention and artist 
showcase event in Berlin last 
September during the week 
that Popkomm was orig inally 

scheduled to be held. At the 

same t ime, It looks likely to lose 
some business to the rival 
Reeperbahn Fest ival in Ham
burg, set for Sept. 23-25. 

At first glance, Popkomm, 
which expects up to 20.000 

registered industry attendees, 
would appear to have little 

to fear from its much smaller 
competitor, which anticipates 
2,000 industry professionals 

and up to 18,000 public atten-
dees for Its paid showcases. 

But some leading music 
business players are opting for 
Reeperbahn this year, prompt

ing specu lation that it could 

10 I BILLB0AR0 I AUGUST 21, 2010 

, ;-, _ &lrJsstlRt" ~ ~ --
• CJ,1[ff· . 

.'' ' ~ ' ;, 

-~ "" ,,11 

Schwarte, GM of 
Reeperbahn partner 
Inferno Event s. 

" Business p latforms 
in pubs, cafes and 
boats, in a creative 

neighborhood, dif• 
fers from the uni· 

form exhibit ion hall." 
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Warner Music Cen
t ra 1 & Eastern Eu· 

rope chairman/CEO 
Bernd Dopp says 

the festival "has 
proved an ideal plat· 
form for presenting 

newcomers," thanks 

,.) ~,,., . 
Mlx!ng but 1ness 

_ w ith p leasure: 
• , Hamburg's 

Reeperbahn 
Festival in 2009. 

pose a long-term challenge to 

Popkomm. For example, while 

executives from Universal Music 
Germany will attend Popkomm 
and skip Reeperbahn, execu
tives from Warner Music Cen

tral Europe are forgoing the 

more established event in favor 
of the upstart conference. 

Popkomm's exhibitions will 
be located at the former Tem
pelhof Airport terminal, but 
Reeperbahn offers exhibitors 
space in 60 smaller venues 
around the renowned Ham
burg entertainment strip for 
booths, showcases and net· 
working. "We're a charismatic 

alternative," says Oetlef 

t o "a very high den· 
sity of outstanding clubs, 

which is unique." 

Inferno Events and leading 
German promoter Karsten 
Jahnke Konzertdirektion start· 
ed Reeperbahn as a show• 

case festival In 2006, add
ing the Reeperbahn Campus 

conference in 2009 follow
ing demand from industry at

tendees. Inferno organizes 
events ranging from corpo
ra te promot ions to theater 

productions. 
Popkomm managing direc

tor Ralf Kleinhenz says the links 
with a2n and Berlin Music 
Week mean Popkomm offers 

" a unique 360-degree view of 

the music industry," adding 
that the conference remains 
a strong draw for previous 

attendees. 
At press time, Popkomm 

had the edge in terms of 

confirmed keynote speakers, 
includ ing Robbie Williams' 

co-manager Tim Clark (IE 
Management), Independent 
Online Distribution Alliance 

CEO Kevin Arnold and PRS for 
Music chief economist Will 

Page. Reeperbahn Campus, in 
contrast, has so far confirmed 
just Sire Records co-founder 

Seymour Stein. 
Popkomm declines to say 

how many registrants will have 

booths, but confirms they in· 

elude Universal Music, authors 
group GEMA, BMG Rights Man
agement and PIAS. Companies 
taking space at Reeperbahn 

include lndie sector trade 
group VUT, Warner Music 

Central Europe and promot· 
ers organizat ion IOKV. 

Can Germany suppart two 
major music trade events? 
Heinz Stroh, managing d irec
tor of German publishers' trade 

group DMV, Isn't so sure. 

"Many companies and or• 
ganizations," Stroh says, " will 
be visiting both to f ind which is 

the best meeting point." •· · · 



www.americanradiohistory.com

• 
• lfllijiiri 'IHPl'fftamit l 

I Momoney,mo 
problems: THE 

VICTORIOUS 
SECRETS 

CREDIT CHECK ONE, 
CHECKTWO 
Experian Turns To Detroit 
Group Victorious Secrets To 
Market FreeCreditScore.Com 

W ith more than 70,000 spots a ired on net· 
work and cable channels in 2009, the Free• 

CreditRepcrt.com band-and its catchy songs 
about bad jobs, relationships and credit, sung 
from roller coasters and Renaissance fairs

is arguably the j ingle king of America. 
But not for long. The scruffy blond and h is 

nameless crew-cast by an ad agency specifi· 
callyto sing the FreeCreditRepcrt.comjingles
are passing the torch to a real band. On Aug. 
9, Detroit quintet the Victorious Secrets won 

a nationwide search to be the spokes-band for 
FreeCreditScore.com, a new brand from credit· 
monitoring company Experian, parent com

pany of FreeCreditReport.com. The group's 
first ad will air Sept. 12 during the MTV Video 
Music Awards, where the act will make a red
carpet appearance. 

The original campaign, conceived by the 

Martin Agency in Richmond, Va., was built upcn 
spreading a message ••about personal finan
cial literacy, t ied to pop music and pop culture," 
says Chris Moloney, senior VP/chief marketing 
officer for the U.S. consumer direct•business 

unit of Experian. It succeeded, Moloney says, 
because it took on a life of its own in the social 
media space- the band had thousands of fans 

on Facebook, and tributes and parodies pro
liferated on YouTube. 

But after three years, "there were people 

who were tired of the band," Moloney says. 

In commercials, the Victorious Secrets will be 

paid under Screen Actors Guild guidelines. 
The Detroit group was founded In March 

by five long t i me collaborators in order to enter 
a local rock contest, which they won. "We sub· 
mltted [to FreeCreditScore.comJ on a whim 
to see if we could keep this hitting streak a live," 
guitarist Mike Mulliniks says. "We credit Detroit 
for the win, because it showed up and voted 

and put us over the top.'' 
While many bands might be wary about 

being labeled "that FreeCreditScore.com 
band," bassist Bryon Rossi says they aren't 

concerned. "[Experian] has been so support
ive of us as a band and maintaining our iden

t ity, reminding us that we got to this point for 
being who we are," he says. Rossi adds that 
the Victorious Secrets were halfway through 

recording a full-length album when they won, 
and they plan to finish it during the 18 months 
they're contracted w ith Experian. 

'We wanted a real band who were very tal
ented musicians, but who could take a 

tongue-in-cheek approach to the commer
cials In a way that could tell a story and be 
embraced by a w ide population," Moloney 

says. He adds that the Victorious Secrets' 
contest submission 11was very jazz meets pop, 

which they captured well .. . when I hear 
them I kind of hear Ben Folds, and that style 
has universal appeal." 

All of the jingles, like those for FreeCred· 
itReport.com, will be written by the Martin 
Agency's Dave Muhlenfeld, and Experian will 

own the publishing and recording copy• 

As the company was preparing to launch a rights. The songs will also be used in a radio 
new brand focused on offering credit scores 
rather than full reports, he says, it realized a 
h igh-profile search for a new act could en
gage everyone-uthose who loved the band, 

and those who wanted a new one." 
The search was conducted with live compe

titions in New York1 Los Angeles and Chicago1 

followed by an open-entry period online, 
w here bands could submit their version of a 
prewritten jingle. The Victorious Secrets won 

the online portion of the contest, becoming 
one of four finalists announced during Major 

League Baseball's All Star Game in July, after 
which t he public could vote. With its win, the 
band was awarded $10,000 and a full set of 
gear-and because the members will appear 

campaign and made into ringtones. 
The Victorious Secrets are still waiting to f ilm 

their ads, but "I'm sure they will be situational and 

will definitely showcase our personality as a 
band," Rossi says. Moloney hints that unlike the 

previous campaign where the band members 
sang about their own financial woes, the new 

ads wi 11 have the group telling other people's 
stories. The emphasis will be on the importance 
of regular credit checks; one spat includes ad
v ice from an older man to a younger one. 

"Another Is largely about how you can't al

ways get what you want if your credit score's 
not good," Moloney says. "We won't literally 
borrow lines from the Rolling Stones, though, 
so they don't have to worry about that." . ... 

'Gurl'Trouble 
Examining The Merits Of Rondor Music's 
Complaint About The Katy Perry Hit 

Grown men are engaged in a girl fight. Or is it a 
gu rl fight> 

Universal M usic Publ ishing Group's Rondor 
Music, which owns the copyrigh t to the Beach 

Boys' "California Girls: has sent a letter to Capi
tol Records dem anding that it grant writing cred
its and royalties for the Katy Perry summer hit 

"California Curls' to Brian WIison and Mike 

Love, the writers of the 1965 classic. 
No one would mistake Perry's song-which 

topped the Billboard Hot 100 for six s traight 
weeks in June and July- for "California Girls." 
But at the end of"Gurls: rapper Snoop Dogg 
says, •1 really wish you all could be California 
girls'"-not far off from "I wish they all could be 
California girls" in the Beach Boys' refrain. 

O ther artists have paid tribute to "California 
Girls." Paul McCartney has explained that lhe 

from others' works "'is not appropriate under any 
circum stances .. ignores various potential legal 
defenses. But, like so many things in the law, it's 
not an absolute slam-dunk. Underlying any con• 
sideration of the legal case is the venerable maxim 
"de minim is non rural lex": The law doesn't con• 
cern itself with t ri0es. In other words. judges 
don't waste their time over lrivial inauers, Like 

copying tiny portions of others' works. 
The Copyrigh t Office ta kes the position that 

"short phrases or expressions" aren't protected 

byctp)'right.even if those short phrases are"novel 
or distinctive.·· Bu t the c.:1se law is not so dc3r 
about how short is too short to merit protection 

under the law, or when a short phrase is so orig
inal and important to the work that copying re• 
quires permission. 

1968 Beatles tune " Back in the 
USSR" ("Well the Ukraine girls 
really knock me out/They leave 
the West behind"') was written as 
·a kind of Beach Boys parody." 
And country star Gretchen WII· 

sonJs own "Ca l ifornia G irls"' 

For example, one appellate court found that 
the line "'Good morning. Detr oi t. 

This is J. P. o n JR in the A. M. Legal 
Matters 

Have a swell day" from the 1987 
film .. The Rosary M urders" was 
an unprotectable short phrase be
cause it was .. not an integral part 

of the movie; it was merely an in
cide ntal part of the background." mocked the Bead, Boys' coastal 

fem ale ideal. celebrating inland 
California's "'good women from 
Sacram ento to Corona." while 

BEN 
SHEFFNER 

singing, "Ain"t you glad we ain't all California 
g irls/Ain't you glad there's still a few ofus left, 
who know how to rock your world.·· 

There isn't any indication that Rondor,,.,.ill sue. 

Indeed, love and Wilson have said publicly that 
they like Perry's song. Capitol parent EM I Music 
doesn' t seem to be t00\\1orried. ""There's no merit 

to it: EM I spokesm an Dylan Jones says. 
Still. there's no doubt that Rondo, is taking 

this seriously." Using the words or melody i n a 

new song taken from an original work is not ap• 
propriate under any circumstances, .. a Rondor 

spokesman says, "particularly from o ne as well
known and iconic as 'C3lifornia Girls.' " 

Did Rondor have a legal basis to make its de· 
m and? Its blanket insistence that using snippets 

But another appeals court sug• 
gcsted that the phrases "Euclid 
alone has looked on beauty bare· 

(from an Edna St. Vincent MIiiay sonnet) and 
"Twas brillig and the slithy loves• (from Lewis 

Carroll's "Jabberwocky"") would garner copy
right protection, because of their high degree of 
creativity and originality, similar lo the made-up 
word .. supercalifragilisticexpialidocious"' from 
the 1964 Disney m ovie "Mary Poppins.• 

And in the music context, the Sixth Circuit 
Court of Appeals held in the famo us 2005 Bridge
port Musk v. Dimension FiJms case, which in

volved rap group N.W.A's sample of two seconds 
from Funkadellc's "GetO ffYour Ass and Jam,· 
that the de minimis doctrine doesn't exist in the 
context of sound recordings-a decision lhat 

sampling proponents have harshly c.rit"icii:ed. 
Even if "I wish they all could be California 

girls" is poten tially protectable by copyright, that 
wouldn't be the end o f the story. Capitol could 
assert a fair use defense, arguing that the use of 

a small portion o f the Beach Boys song in what 
might be plaus ibly described as a feminist re
sponse to ii is perfectly allowed under the law. 

Universal Music is no st ranger to fair use; it 
asserted that Public Announcement's sam• 

piing of a l ine from George Clinton's " Atomic 
Dog" in its song "0.O.G. In Me" ( "'Bow wow 
wow, yippie yo, yippie yea") was fair use. Alas, 
a ju ry d isagreed in 2007, as d id the Sixth Cir

cuit two years later. 

Be,i Sheffi,er is a copyright attomty 111ho has 
represented movie stl4dios, TV m:tworks arid 
record labels. Sheffi1tr 111orka asa11 attorney i,i 
the NBC Universal Tdevision Group, which is 
2(1¼ owned by Vivendi, the parent of Universal 
Music Gror1p. Ht is the ardhor of the Copyrights 
G[ Campaig115 blog (copyrightsandcampaigns. 
b!ogspot.e-0,n). 

.biz For 24/ 7 logal nows and analysis, soo 
blllboard.blz/legal. 
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STARTUP 0E JHE YEAR 

RDIO 

Serial e n t r e preneu rs Ja nus Friis and Niklas 
Zennstrom were sitting together in their London of
fices in the summer of 2008, joking around and play
ing musiconline, when an idea began to form. 

The founders of the Kazaa peer-to-peer music 
service-along with s uch services as Skype and Joost- sim
ply didn't like the options available in the d ig ital m usic space 
at the time and determined they could do something better, 
this time as a legitimate paid service. 

'"We realized that o n line music was going to be big, a nd 
that we wan ted to be in the space again." Friis says. "We 
looked at the state of m usic services and decided they \\'eren't 
the kind of services we'd want." 

Fast forward to Aug. 4, 2010, when Rd io emerged from 
private beta mode to offer a ll takers its am bitious twist on a 
subscription-based cloud music service. Users can stream 
any song in its 7 million-st rong catalog an un limited num• 
ber o f times. It w ill scan users' exis ting music librar ies to 
popula te theironlinecollection. It has apps for iPhone, An
d roid and Black Be rry devices that let use rs stream music 
from the cloud as well as cache thousands of songs for off
line availability. And it charges $5 per month for Web-based 
PC access, with a $JO monthly opt ion for mobile access. 

Founders 
Janus Friis, 
Niklas Zennstrom 

Locat ion 
San Francisco 

Rdio's key innovatio n is a social networking layer that lets 
users follow each other's activities, peek into their respec
tive music l ibraries and follow their recent activi ty through 
a Facebook-like feed. Users can edit public playlistsand find 
new friends based on similar tastes. And topping it a ll off 
is a sleek user inter face, g ra phical design and elegan t soft
ware that have earned it primarily positive reviews from a 
jaded d ig ital music p ress. TcchCrunch p roclaimed that Rdio 
"fai rly rocks" and .. poin ts to how digital m us ic should be 

consumed on the Web and mobile devices." CNET lauded 
its "polished, visually appealing exper ience." Gartner re
search VP Mike McGuire says he believes Rdio is well-po· 
sitioned for the long haul. "They have the opportunity to 
create a powerful m arketing message. It's a very conven• 
ient way to make a cloud library." 

Ultimately, m any small things set Rdio apart from its peerS: 
The way Rdio allows users to see what m usic is popular with 
their friends, its lists of recommendations and an ease of use 
that's m andatory for a product that aims to be a part of every
day life. It scans the user's hard d rive to replicate the m usic 
collection in that person's account. If a song has been licensed, 
the user can move it to the cloud. 

Like some great products- Google's search engine, Pan-

Where Some See Chaos Or Even 
Doom, Others See Opportunity: 
The Fol lowing Companies And 
Entrepreneurs Al I Share A Vision That 
The Best Days OfThe Music Industry 
Are Not Behind Us, But Still Lie Ahead 

BY ANTONY BRUNO 
AND GLENN PEOPLES 

Funding 
U ndisclosed; known 
investors include Janus 
Friis. Nik.las Zennstrom , 
Atomico Ventures 

Launch date 
August 2010 
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dora, Apple's i Pod and 
iPhone-Rdio"s complexities 
are hidden beneath ilssimple 
interface. Many music serv
ices tend to impress upon 
users the depth of their cata
logs with endless charts, lis ts 
and editorial. Whether on a PC 
or mobile device, Rdio just 
makes listening to music easy. 

bumped 10 SI O per month for 
mobile :access. 

1-lowe,·er, lhere's still a per• 
ccption that music startups 
are a bad investment. 

For Friis, ifs about creating 
the best version of an idea oth
ers may share, similar to how 
Apple cornered the market on 
M Pl players by m aking the 
best one, not the first. And ex• 

On yr Rdio: The rose rn smart-phon~ ownership has 
spiked interest in music services like Rdlo. 

"'When we make an in 
vestment, we look at the 
market economics and ask 
how big is this market and 
how big of a company can 
we build." says Paul Santi• 
nelli of North Bridge Ven
ture Partners. "Right now, 
it's unclear if people can 
make money in music as a 
venture investment. There's 

ecuting on ideas is something Friis and Zennstrom have some 
experience with, and the team they hired lo run Rdio has a 
long history with their previous efforts. COO Carter Adam
son led the Windows development team al Skype, and CEO 
Drew Larner is another Sl-ype vetera.n. 

Rdio does have a few drawbacks in its formative days. Its 
catalog needs to be filled out-Rdio currently has all four ma• 
jorsas well as the Independent Online Distribution Alliance, 
Iris. Finch.mes, IN grooves and the Ore.hard. In addition. Rdio's 
"artist radio" feature is inferior to pure webcasting services 
like Pandora and Slacker. While it's great for "lean fonvard" 
listening, Rdio needs a better" lean back" experience. 

Rdio's launch comes at a fraught time in the music indus
try. For starters, the market for new digital music services is 
growing increasingly crowded. Rdio compelilors include in• 
cumbents Rhapsody and Napster, mobile-focused s tartups 
from Thumbplay and Play.Me, social-focused entrants like 
MOG. not to mention the U.S. launchofSporify and whatever 
Apple and Google finally unveil in the coming months. Bui 
Friis isn't concerned about entering a packed field. 

"When we launched Skype, there was probably 10-20 other 
applications that allowed people 10 talk for free online;· he says. 
"None of them were really great, and Skype had a combina
tion of extremely powerful technology packaged into a very 
s imple and easy-to-use product. I'm not trying to compare 
them in anyway, but as an entrepreneur you're generally launch• 
ing into a crowded space. When you look back it's easy 10 for• 
get about that. If no one else is doing anything in a particular 
space, it's probably a space nol worth doing anything in." 

This renewed digilal music land rush is fueled by an in
crease in venture capital funding. According to a July re• 
port by the National Venture Capital Assn., funding in the 
media and entertainment space increased from $129 mil• 

lion in the second quarter of 
last year to $321 million this 
past quarter. And while that 
figure is just slightly down 
from lhe $333 million in• 
vested in first-quarter 2010, 
there were 91 media and en
tertainment deals struck this 
past quarter versus 71 in the 
first quarter. 

Also contribuling to lhe 
sudden interest in subscrip· 
tion music services is the ex• 
plosion in smart•phone 
ownership and access to app 
stores, which along with 
faster wireless networks 
have solved the porlability 
problem that has long• 
plagued earlier subscription 
services. And finally, labels 
have altered their licensing 
structure to allow for a ll to 
offer service at SS per month. 

not a lot ofintellectual property there." 
This is one of the reasons why so many startups are slay· 

ing away from digilal music services and instead focusing 
on providing online tools for artists and labels to make sense 
of the expanding digital environment. Among Billboard's 
10 best startups of the year, six are more artist-facing, tools
oriented companies than fan-facing music services. 

"'As an entrepreneur, you go into risky things: that's what 
you do," Friis says. "'You have to focus on creating the best ex
perience and product. It's more in the executing than having 
a really unique idea that nobody has." 

VEVO 
Founders 

Rio Caraeff, CEO: 
Doug Morris, 
chairman/CEO, 
UniversaJ Music Group 

Location 
New York 

When Vevo went live late 

last year, i t seemed as ifit 
was fa ted lo repeat the 
less-than-stellar perform• 
ance of the many other dig• 
ital music services the 
music industry has tried to 
launch on its own. Traffic 
to the site was so over• 
whelming that it immedi• 
a tely crashed and s parked 
a backlash from critics say• 
ing labels should stick lo 

Funding 

Undisclosed; Universal 
Music Group, Sony 
Music Entertainment, 
Abu Dhabi Media 

Launch date 
December 2009 

licensing and stop trying to build lheir own properlies . 
Since then. the joint venture of Universal Music Group. 

Sony Music Entertainmenl and investor Abu Dhabi Media 
(with EMI contributing content) has surpassed all expecla• 
tions. It's become the thi rd-most-popular online video site 
behind Google and Yahoo portals, and ils traffic has grown 
62% since launch with a global audience of 141 million. 

The vasl majority of this lraffic comes from YouTube, 
which also serves as the underlying video platform for the 
Vevo website. But I hat's the beauty of the Vevo model
by functioning as a syndication hub that consolidates all 
advertising activity around the music videos it hosts into 
one entity, Vevo is slowly turning around lhe monetiza
tion of on line music video. 

The company is not lalking yet about revenue, but it 

claims an average · cost per thousand" (or CPM) of$2S 
for its b.1sic ads, not including custom sponsorships. At 
any one lime, there are more than 50 ad campaigns run
ning simultaneously, with virtua.lly every category of ad• 
vertiser participating. 

Up next is launching a mobile app that's compatible 
with the i Phone and i Pad, extending the service interna, 
tionally, moving into the living room with as-yet-unan• 
nounced TV partnerships and focusing on live concert 
streams and more origin a.I programming. Additionally, it 
continues to woo holdout Warner Music Group as a con• 
tributing partner. 

S SONGKICK 
Founders 

Ian Hogarth, CEO: Pete 
Smith, COO: Michelle 
You, chief of producl 

Location 

London 

Funding 

$1.1 million in June 2008, 
seed funding from Y 
Combinator in 2007 

Launch date 
March 2008 
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Songkick is at the crossroads of two exciting trends in 
music: social networking and online ticketing. It's like 
Facebook for music junkies. Although the service launched 
at Soulh by Southwest in 2008. ii experienced big growlh 
in traffic this year, co-founder/CEO Jan Hogarth says. 

At the heart of Songkick is its database of concerts
both past and upcoming. Users learn aboul future shows 
by tracking people, bands and venues. It's easy to see 
which concerls your friends are plann ing to attend, which 
shows are coming to your favorite venues and where your 
favorite bands are playing. To make tracking bands easy, 
users can install a Songkick app that scans an iTunes li
brary and automatically starts tracking those artists. It 
imports favorite artists and events from users' Last.fm 
profiles as well. Daily e-mails inform users of upcoming 
concerts I hat have been added to the database. And users 
can upload photos and leave comments abou t shows 
they've attended. 

The service has great potential for promoters and tick
eting companies. Consumers often complain they missed 
a show because I hey didn' t know about ii. Songkick be· 
lieves it can increase the size of the total pie by getting 
people to attend more concerts. To that end, Songkick 
indexes nearly 100 ticket sites in the United States, the 
United Kingdom, Canada, Australia and New Zealand, 
which enables the company to place links to tickets on 
a concert's page. 

Songkick has 1 .3 mi llion monthly users and a dalabase 
of 1.S million concerts with lhousands of set lislS, pho• 
tos and reviews. Hogarth says it plans to reach far more 
th rough new content partnerships with YouTube, Vevo, 
the BBC, Nokia and music streaming service Groove
shark, among others, to be announced before the end of 
the 1hird quarter. 
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Founders 

Perry Chen, CEO: 
Yancey Strickler 

Location 
New York 

Funding 
$300,000 in seed funding 

Launch date 

April 2009 

Sometimes the only thing stand, 
ing between an artist and fans is 
funding. Today. there is a growing 
number of on line platforms that 
help creators find money. The best 
of the bunch is Kick.starter. 

Launched in April 2009, Kick
starter quickly become a popular 
source of alternative fund-raising 
for creative arlists of all stripes. 

Documentary filmmakers. designers. writers and visual 
ar~sts have nocked to the site to raise money that would oth• 
crwise be difficult to get. Some record labels, such as Kill 
Rock Stars and Polyvinyl. have used the service, too. 

For the anist, the process is simple: Think up a project. de· 
scribe it in a Kick.starter entry, offer various levels of involve
ment for buyers and pick a funding goal. The best entries 
have nifty videos that better explain the project and p ique 
consumers' interest. In return for using its platform. Kick• 
starter keeps S% of successfully funded projects. Ir a project 
doesn't meet its fund-raising goal, both artist and Kicks tarter 
collect nothing and donations are returned. 

For fans, the Kickstartercxpcricnce is just as simple. Much 
of the site's traffic comes from the artists-through e-mail. 
websites or social media pages. Once on a project's K.ickstaner 
page, a potential funder can view additional information and 
peruse the project's different offerings. Smaller donations 
might earn a digital download and good karma. For larger do, 
nations, artists tend to offer digital and physical versions, a 
mention in the liner notes and some sort of exclusive access. 

As of early August, according to co-founder Yancey Strick
ler, more than 2,000 projects have been funded and 7,000 
have been launched. (Some are still in funding. and the com• 
pany estimates its creators have about a 50% success rate.) 
In total, about $IS million has been pledged to its projects. 

~---
MFLOW 

Founders 
Oleg Fomenko, CEO; Tony 
Byrne, CFO: Thong 
Nguyen, chief technology 

officer; Atan Burrows, 
marketing director: Don 
Jenkins, music director 

Location 

London 

Ask company founders what 
M0ow is, and they'll call it 
'Twitter meets iTunes." The 
concept is rather simple: Reg• 

Funding 
Undisclosed; Russian 
media firm TNT 

Launch date 
April 2010 

•• 
istered users can set up profiles on Mflow and follow one an
other. But rather than sharing short messages, they share 
links to different songs available on the service. Where Twit· 

ter has tweets, Mflow has ··nows.'" E3ch now allows a one• 
time full stream of the song, user comments and the option 
to buy. 

Here's the interesting part: Users who send flows that re• 
suit in purchases get a 20% discount off M0ow downloads 
for each sale made. 

Ifs not the first music service to try this angle, also known 
as peer-re tailing. Now-defunct PassAlong Networks was per• 
haps the most recognizable company that tried this. but with 
li mited success. M0ow is tapping into the viral and social na
ture of toda)"s networks to elevate the strategy to a new level. 

M0ow lists not only top-selling songs and new releases, 
but also songs that get the most flows and which members 
are selling the most tracks through their recommendations. 
Flows can be sent outside of the service-to such services as 
Twitter and Facebook-but users need to download the ap• 
plication to play full songs as a result. 

Available only in the United Kingdom, M0ow is eyeing 
expansion inlo the United States and is adding new content 
to its catalog of3 million tracks. 

:],.____ __ 
ROOTMUSIC 

Founder 
J. Sider. CEO 

Location 

San Francisco 

Funding 
U ndisdosed seed funding 

Launch date 

March 2010 

RootMusic is the most ex• 
citing of the new services 
that allow artists to do more 
with t heir social media 
pages. It's functional, effec. 
tive and free, although an 
inexpensive premium serv
ice is also available. 

The service does one 
thing and does it very well: It lets artisls create attractive, 

functional band pages at their Facebook profile. As MySpace 
is losing its place as the go-to platform for artists to reach 
fans, tools to maximize the usefulness ofFacebook are tak, 

ing on a greater importance. Put simply. Root Music's tim• 
ing is impeccable. 

Uploading music to Facebook can be a cumbersome 
process and pages tend to look b land. RootMusic helps solve 
those problems. Its feature-rich design interface is simple 
enough to be used by musicians of any s kill level. Photos 
are dragged and dropped into place. Background colors and 
text styles are chosen and applied through pop•upwindows. 
An experienced user could create a custom theme in just a 
few minutes. 

The final product is a band page with everything in one 
place: songs for streaming (using SoundCloud's music player), 
concert dates and photos. The free basic level of service al
lows for a customized page that streams music while fans 
browse artist info and media. For $1.99 per month RootMu• 
sic adds greater customizalion and design opportunities. 

In just five months, 21,000 artists from around the world 
are using RootMusic, and founder/CEO J. Sider says the com• 
pany has a high conversion and is generating revenue from 
its premium service. He adds that RootMusic users' band 
pages have 3.2 million monthly users. 

The company raised seed funding before launch and is talk• 
ing to a number ofinvestors, according lo Sider, that are inter• 
ested in being involved in the next round offunding. 

Founders Funding 
Alex White, CEO; David 
Hoffman, director of product 
and design: Samir Rayani. 
d1ief technology officer 

Around St million in seed 
funding in February 2010 
from Foundry Group. 
Alsop Louie, SoflTech 
Venture Capital. 
Compete.com co-founder 
David Cancel, lntelliquest's 
Peter Zandan, David Cohen 
and Troy Henikoff 

Location 
Boulder, Colo. 

Launch date 
August 2009 

Next Big Sound originally formed as asocial game designed 
to let users pretend to be a music mogul, virtually ma nag• 
ing a band through its career arc. Last year, it s,vitched gears 
and instead began tracking the popularity of artists and 
their songs online. But the Spirit of the company remained 
the same: examining how a band becomes famous. 

Next Big Sound now tracks some 300.000 real-life bands 
and measures their on line activity, from online spins and 
sales to profile views and commenls on social networks. Sites 
covered include Facebook. YouTube. MySpace. Twitter and 
Wikipedia, among 16 total. 

The raw data is free to anyone who registers and is pro• 
vided in a slick, user-friendly interface that aggregates a mas• 
sive amount of informalion into an easily customizable and 
digestible fashion. It makes money by charging for the analy• 
sis and context of that data. answering such questions as what 
days of the week are best to release new content or which sites 
drive the most sales results. 

In the coming months, Next Big Sound will launch a self. 
serve premium product to let new users buy various levels of 
analysis through an online payment system, skipping the 

need for negotiated contracts. 

,j GUVERA 
Founder 

Claes Loberg, CEO 

Location 

Gold Coast, Australia 

Funding 
$30 million from AMMA 
Private Investment 

Launch date 
March 2010 

Australia-based Guvera is boldly 
going where few companies today 
dare venture: digital rights man
agement-free, ad-suppor ted 
music downloads. Launched to 
the general public in March, Gu• 
vera is basically a bet on the eco· 
nomics of ad. based music, a 
troublesome segment without 

success stories outside ofwebcasting. If it succeeds, the 
company will have created a way for both brands and artists 
to reach the most price-sensitive consumers. 

Created by advertising executive Claes Loberg, Guvera's 
unique approach to integrating advertising into the user ex• 
perience puts immersion over interruption. Brands are built 
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into the norma.l browsing and downloading procedure. There 
are.n't any pop-up ads or videos to watch. 

Afier selecting a song fordownJoad, the user chooses from 
a !isl of brands associated with thal artist. So if you choose 
Eminem's "Love the Way You Lie,· for example, you select 
from a short list of pages (called cha1111els) branded by Mas• 
terCard, Geico. Jack in the Box, Sprint and other well-known 
companies. Once on the channel page, the user can down• 
load the song. It takes a few extra die.ks, but there aren't any 
overt ads and the track is free. 

Guvera limits the numberofits users' do,rnloads, which 
prevents users from racking up a royalties bill that exceeds 
Guvera's advertising supporl. That's key, since the company 
pays s tandard digital download royalties to labels. 1101 the tiny 
royalties of tethered downloads or noninteractive streams. 

The service is off to a fair start. According to the company, 
it has 100.000 registered users in the United Slates and Aus
tralia and is aiming for a 2011 launch in the United King· 
dom. It's working with a New York investment bank to advise 
it on strategk partners and fund-raising ofat least $50 mil

lion. That moneywiJI go toward Guvera'sexpansion plans in 
mobile. TV, film and new-market launches. 

HELLO MUSIC 
Founders 
Zack Zalon, managing 
partner; Brendon Cassidy, 

managi ng parlner 

Location 

Los Angeles 

Funding 
$4 million in funding from 
KVG Partners 

Launch date 
April 2010 

1 n a digital landscape that worships crowd sourcing and 
algorithm-based filters for discovering new music and op-

CAPITAL IDEA 

portunities, Hello Music 
stands out by eschewing 
both. The "music opportu• 
nityengine'' instead relics on 
real people to select the artists 
and songs that it thinks have 
a chance al success. then 
leverages its automated sys• 
tern to blast its recommenda• 
tions to a wider audience. 

Arlists submit their music 
to the system. and company 

screeners highlight the best tracks to match with the most 
appropriate opportunities among its various partners. Tracks 
selected, for example, may be added to the Slacker Internet 
radio service, made available for licensing through AlldioMi
cro and Getty Images or sent for consideralion to booking 
site GigMaven. Other partners include Topspin. Media Net. 
Yahoo Music, Lyric Find and Next Big Sound. Should any of 
the artists and songs make money off Hello Music's recom• 

mendations, the company gels a cut, 
Since launch, the company says it has finalized or is in 

negoliations with hundreds of placements. fl now has more 
than 35,000 tracks in the system. and three different screen
ers review each one. The company has added a feedback re• 
port !hat gives artists a summary of !hose screeners' feedback. 
dctaiJing the strengths and weaknesses of each track, rec
ommended genre. ranking in comparison to o ther artists in 
the system and recommended opportunities for placement. 

Looking forward, Hello Music hopes to add TV and movie 
placements to its list ofopportunities,as well as direct deals 
with labels, essentially becoming an outsourced A&R de
partment. It's also developing a music advisory board ofin• 
dustry power players to help mentor and open doors for 

participating artists. 
Hello Music is a spinoff from incubator Wilshire Media 

Group and founded by digital music veterans Zack Zalon 
and Brendon Cassidy. Both were early employees of Farm• 
dub.com and served as executives at Virgin Digital (Zalon 
as president and Cassidy as chief technology officer). The 
company recently added John Boyle as president. 

MYWERX 
Founder 

TimSmith 

Location 

Nashville 

Funding 

$1.3 million 

Launch date 

October Z009 

Since its quiet launch in 
2009. My\Verx has been ~ -
working hard to improve the 
complex and costly process 
of registering creative works. 
The My\Verx platform is a 
validated-wikicopyright reg
istry that helps creators cat· 
alog their works and protect their interests. 

For record labels, publishers and performing rights organi, 
zations, My\Verxoffers a way to bring their processes and record 
collecting intolhe21stcentury. "It is essentially a tool that pro• 
vides validated data that keeps the labels in a safe harbor while 
most efficiently delivering data to publishers that ensures they 
will get paid in a timely manner," founder Tim Smith says. 

After a work is created. the songwriter logs into My\Verxand 
registers the song. which is !hen added to Iha! creator's data
base of compositions. I f the composition has co-,,vriters, they 
aU need to validate the information before the work is secured 
and finalized inside MyWerx. Thus. the accuracy of the data 
and the writers' shares are confom1ed from the start, not later. 
when inaccuracies can cause more problems. And because MY· 
\Verx is a proactive measure for establishing split fees, Smith 
says, labc.1s can use it to avoid penalties to publishers. 

Smith is a longtime entrepreneur who helped design and 
implement Copyright Management. anearlycopyrightadmin
istration system. Chairman Tim DuBois is VP/managing di
rector of ASCAP's Nashville office. The MyWerx advisory board 
includes former National Songwriters Assn. president Steve 
Bogard, former Atlantic Records president Barry Coburn and 
Copyright Management founder/CEO Terry Smith. 

erful is that as a listener, whether But what are the barrier and challenges 
that you watch out tor? 

Many venture capitalists prefer to avoid in
vesting In music-oriented startups. But the 
team al Bain Capital has headed in the 
other direction, placing bets on such com
panies as Lala, Thumbplay, Slacker and Tar
getSpot, among others. Managing direc· 
tor Ajay Agarwal explains why. 

anytime from any device is very 
powerful. I have Thumbplay's 
service plugged into my house, 
and my desire to purchase a CD 
has gone way down because I can 
access any track anytime I want. 
But also my consumption of 
music has gone way up. 

AGARWAL 

I'm in my car or the subway, 
l'ma lot more captive. The op· 
portunity for advertisers is 
very compelling. That's why 
we're an investor in Tar• 

getSpot, which is audio adver• 
tising around digital music. Part 
of the reason radio advertising 
even today is so effective is be• 
cause you're captive. All you're 

doing is driving and listening. It's a power
ful medium. As that moves from terrestrial 
radio to digital and mobile, it's going to open 
up tremendous opportunity. We're still in the 
early days in terms of the opportunity. 

The biggest challenge, again, is distribution. 
iTunes has a very strong hold on the actions 
of customers. You have a payment system 
built it. But the good news is that with the 
proliferation of new devices. and the growth 
of Android and other mobile platforms, they'll 
have payment mechanisms built it. Facebook 
too. There's a lot of opportunity there. 

Bain Capital has more Investments In dig• 
Ital music companies than most venture 
capital firms. Is that by design? 

I wouldn't say it's by design. \Ve always look 
for great entrepreneurs and interesting dis• 
ruption in established industries. Clearly the 
music business has a lot of disruption. And 
disruption creates opportunity. It's an indus
try from a consumer standpoint that's not 
going away. The question is, What's the r ight 
business model in this environment, and 
what are the new opportunities for growth? 

What are some of those opportunities? 
Our excitement around Thumbplay, for in
stance, revolves around the fact that once [third
generation] networks get good enough, this 
idea that I can access any song in the world 

What are you looking for In a company be· 
fore investing? 
The challenge in the music business has al
ways been distribution. Historically it was 
brick and mortar. But the distribution model 
is changing and even the labels haven't fig• 
ured it out yet. You also have a situation with 
Apple where you have a dominant player. So 
we spend a lot of time when looking at invest
ments in this space !determining] whether a 
company has figured out a way around dis• 
tribution in acquiring customers. Technol
ogy is important too. But technology without 
an answer to the distribution question is hard. 

Does the greatest opportunity lie In mobile? 
I think so. The thing about moblle that's pow• 

Are there any areas you're avoiding? 
The thing about the startup business is 
that it's very hard to speak generally about 
stuff that's great or not great because so 
much ofit depends on the individual com
pany. I'm hesitant to say one space is not 
interesting, because once you meet an en
trepreneur and you dig under the covers 
of what a particular company is doing, 
even if it seems at the surface level that 
it's not interesting, you don't know until 
you dig in. 

What advice would you have for any new 
companies and entrepreneurs contem· 
plat Ing entering the music market today? 

A few different things: Do you have a great serv• 
ice that's highly differentiated versus what's a]. 

ready out there? I fit's just incrementally better, 
ifs not that interesting. Ifs got to be revolution• 
arily better. The second thing is distribution. 
How are you going to acquire customers and do 
so cheaply and easily> And third, is !here some 
reason, structurally. why the dominant players 
in this space aren't going to be able to squash 
you?The iPhone is a great phone, but there's 
still 70% of the market out there that doesn't 
have a solution nearly as compelling. So if you 
can deliver a seamless music service to that other 
70%, that's a big market. It's unlikely Apple is 
going to own the entire market. - A 8 
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EMIBYAMILE 
Publisher Breaks Away With Largest Share 
Of Top 100 U.S. Airplay Songs 

EMI Music Publishing trounced its rivals during the second 
quarter, snaring a market-leading 21. 1%shareofthe JOO most 
popular U.S. radio airplay songs. 

That marked the first time that the publisher has captured a 
20%-plusshare since first-quarter 2008, when it had 21.4%ofthc 
lop 100 airplay songs. And it represented a nearly 
eight percentage-point lead over second-place 
Sony/ATV Music Publishing. which had a 13.4% 
share during the three months ended June 30. 

to calculate their share of those songs. 
By dropping to second place, Sony/ATV saw its share of the 

top 100 songs plunge from 19.5% in the first quarter and slip 
from 14.2% in the second quarteroflast year. The publisher had 
a shareof30ofthetop IOOsongs, down from 34in the first quar

ter lhis year. including Jason DerOlo's "'In My 
Head" at No. 7, Ke$ha's "Your Love Is My Drug" 
at No. 8 and Lady Gaga's "Alejandro· al No. 10. 

EMI claimed a piece of 43 of the second quar
ter's top 100 airplay songs, including the top three 
songs of the period: "Nothin' on You" by B.o.B fea
turing Bruno Mars, Rlhanna's "Rude Boy" and 
"Break Your Heart" by Talo Cruz featuring Lu

dacrls. respectively. Although the publisher had 
a share of three fewer top I 00 songs than in the 

ED CHRISTMAN 
Warner/Chappell Music ranked third for the 

second straight quarter. with a 12.1 % share. down 
from 12.5% in the first quarter and 14.1% in the 
year-earlier period. Warner had a share in 30 songs 
that made the lop 100, including Lady Antebel
lum•s "Need You Now" at No. 4, " In My Head" 
and the No.12 tunc, B.o.B's "Airplanes: featur
ing Hayley WIiiiams. 

Meanwhile. Kobalt Music Croup captured an 8.3% share in 
the second quarter, finishing fifth for the ninth consecutivequar
ler and matching its previous best in fourth-quarter 2009. Its 
second-quarter share also marked an advance from 7.8% in the 
first quarter and 7.4% in the corresponding period of 2009. In 
the second quarter. Kobalt claimed a share in 17 lop 100 songs, 
up from 12 in the prior quarter. inc.luding "'Your Love Is My 
Drug," "California Curls" by Katy Perry featuring Snoop Dogg 
at No. 13 and the Black Eyed Peas' "lmma Be" al No. 14. 

prior quarter, its second-quarter share was up from 18.5% in that 
period and up from the 17.3% it tallied in second-quarter 2009. 

Radio airplay is calculated based on the overall top 100 de
tecting songs from 1,515 U.S. rad io stations that Nielsen BOS 
monitored electronically for the period of April I-June 30. The 
Harry Fox Agency researches the publishers' split for each track 

TOP10 PUBLISHERS 
AIRPLAY CHART 
RANK PUBLISHER NAME 

Coming in al fourth place for the second quarter in a row 
was Universal Music Publishing ,i.'lth a 10% share,down from 
12.3% in the first quarter and 11.9% in the second quarter of 
last year. Universal had a share in 33 top 100 songs, one less 
than in the prior quarter, including "'Nothin' on You," "'In My 
Head" and the No. 9 song. the Script's " Breakeven." 

BMC Rights Management ranked sixth in the second quarter 
with a 7 .7% share, making its debut on the top JO publishers air
play chart. Its chart showing was fueled by its recent acquisitions 
of Stage Tiiree Music, Cherry Lane Music Publishing, the Adage 
JV catalog and Crosstown Songs America. BMC had a share ofl 3 
of the top I 00 songs, including "OMG" by Usher featuring Will.I.am 
al No. 5, "Breakeven," " lmma Be" and the No. 21 track, "Carry 

TOP10 COUNTRY 
PUBLISHERS AIRPLAY CHART 

MARKET SHARE RANK PUBLISHER NAME MARKET SHARE 

D · · · -· - .,, ram NG 12.8% 

2 SONY/ATV MUSIC 13.4% 2 UNIVERSAL MUSIC 10.S% 
PUBLISHING PUBLISHING GROUP 

3 WARNER/ CHAPPELL MUSIC 12.1% 3 WARNER/ CHAPPELL MUSIC 9.7% 

4 UNIVERSAL MUSIC 10% 4 WORDS & MUSIC 9.2% 
PUBLISHING GROUP COPYRIGHT ADMINISTRATION 

s KOBALT MUSIC GROUP 8.3% s EMI MUSIC PUBLISHING GROUP 9.1% 

6 BMG RIGHTS MANAGEMENT 7.7% 6 BIG LOUD BUCKS S.9% 
ADMINISTRATION 

7 BUG MUSIC/WINDSWEPT 4.S% 
HOLDINGS 7 BUG MUSIC/WINDSWEPT 3.9% 

HOLDINGS 

8 CHRYSALIS MUSIC GROUP 3.2% 
8 BMG RIGHTS MANAGEMENT 3.79% 

9 WORDS & MUSIC 2.S% 
COPYRIGHT ADMINISTRATION 9 EVERGREEN COPYRIGHTS 3.76% 

10 EVERGREEN COPYRIGHTS 1.8% 10 BECKY POMMER-JONES 3% 
ADMINISTRATION 
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W~ nght now: a.o.11 co-wrote No. 1 arrpla~ song 'Nothin' 
on You' (featunng Bruno Mars) and 'Airplanes' (leaturmg 
Hayley Williams), making him on• of th& top 10 songwrrtors 
oflhe second quarter. 

Out," by Tlmbaland featuring Justin Timberlake. MAKE IT POP 
Coming in seventh was Bug Music/Windswept Holdings, 

which tallied a 4.5% share, up from 3.6% in lhe prior quarter 
and 4.2% in the corresponding period last year, Bug had ,share 
in nine songs in the top 100, up from e ight in the prior period, 
including "Nothin' on You: "Billionaire" by Travie McCoy fea
turing Bruno Mars at No. 23 and George Strait's " I Gotta Get 
to You· at No. 37. 

The four major music publishers' quarterly share of the 
100 most popular U.S. radio airplay songs. 

Ranking eighth was Chrysalis Music Group, witl1 a 3.2% share, 
returning to the top 10 for the first time since first-quarter 2008, 
when it placed with a 2% share. Chrysalis landed seven songs 
in the U.S. top 100 radio songs during the second quarter, in• 
eluding "Rude Boy," "Break Your Hearl." Drake's "Find Your 
Love· at No. 33 and fourotl1ersongs it acquired through its pur
chase ofS I Songs. 

Words & Music Copyright Administration finished ninth in 
the second quarter with a 2.5% share. up from 1.7% in the first 
quarter. It had a share offive top 100 airplay songs, including 
"Need You Now· and Jason Al dean's ~crazy Town" at No. 35. 

Evergreen Copyrights ranked 10th in the second quarter 
with a 1.8% share, down from 2.1% in the prior quarter. Ever
green had a share in four top 100 songs, including the No. 27 
track, Miranda Lambert's "The House That Built Me." 

Among country publishers, Sony/ATV Music topped the rank
ings for the second quarter in a row. garnering a 12.8% share of 
the top 100 country airplay songs at 192 stations monitored by 
Nie.lsen BDS. Its share wa.s down 14.7% in the first quarter. 

The top songwriter of the second quarter was William 
"Will.I.am" Adams, who wrote the Peas' '"OMG" and co
wrote the group's " lmma Be," · Rock That Body" at No. 49 
and · 1 Gotta Feeling" at No. 53. Lady Gaga ranked second 
among songwriters in the quarter, based on three top 100 air
play songs that she co-wrote: "Alejandro" and "Bad Romance• 
at No. 24 (both co-written with Nadir "Redone" Khayat) 
and the No. 11 song, "Telephone," which she co-wrote with 
four other writers. 

02'07 Q3 '07 04'07 

TOP10SONGWRITERS 
AIRPLAY CHART 
RANK ARTIST 

2 STEFANI GABRIELLA 
" LADY GAGA" GERMANOTTA 

3 CHRISTOPHER 
"LUDACRIS" BRIDGES 

RYAN "ALIAS" TEDDER 

NADIR "REDONE" KHAYAT 

6 AUBREY " DRAKE" GRAHAM 

7 BOBBY RAY " B.O.B" 
SIMMONS JR. 

8 ANDREW FRAMPTON 

9 • KESHA SEBERT 

10 BRUNO MARS 

01'08 

2 

3 

4 

5 

6 

7 

8 

9 

10 

02'08 Q3'08 04 '08 

" RUDE BOY," 
RIHANNA 

01'09 

" BREAK YOUR HEART," 

02'09 

TAIO CRUZ FEATURING LUDACRIS 

Q3 '09 04'09 0t'10 

SRP/DEf JAMADJHG 

HERCURYADJHG 

" NEED YOU NOW," CAPITOL NASHVlllf/CAPITOL 
LADY ANTEBELLUM 

" OMG,'' USHER FEATURING W ILLI.AM lafA(E/JlG 

" HEY, SOUL SISTER,'' TRAIN 

"IN MY HEAD,'' JASON DEROLO 

" YOUR LOVE IS MY DRUG,'' 
KE$HA 

" BREAKEVEN," THE SCRIPT 

"ALEJANDRO," 
LADY GAGA 

COLUMBIA 

BELUGA HEIGHTS/WARNER BROS. 

KEHOSABE/RCA/RHG 

PHONOGENIC/EPIC 

STREAMLINE/KON LIVE/ 
CHERRYTREE/INTERSCOPE 

0210 
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AlexDaKid 
The British Songwriter/Producer Behind 
Two Of The Smashes Of The Season 
Details His Path To Success 
BY MONICA HERRERA 

Alex Da Kid I best-known for a pair of epic hip-hop/rock hybrids, but in real life, the 26-year
old U.K. H ucerZsongwriter is the furthest thing from hyperbolic. 

" I don"t reallT excited about things," he says with classic English stoicism, when asked 
what }r,lt like to t"9(t Swizz Beat z, one of his idols, for the first time. " I'm a lways thinking 

abou ¥ next thlng ,so as soon as I knew that he liked my beats, I was th Inking, 'How can I make 

thi n o a bigger sit t•~~ than it is now- what's the next step?' " 
tegizing has paig_~for Alex Da Kid so far. Asa 19-year-old growing up in London, Alexan

~_,Grant went from t~r'\ w ith Fruity Loops software in his mother's house to enrolling in col

e</e for music and conviilcing the future head of Polydor Records to give him a major-label in
ternship. Hustling to make ls name on U.S. shores followed, as he eventually won the support of 
Swizz Beatz, this futurehlt~ .o.B's "Airplanes" featuring Hayley Williams- into the hands of 
Atlantic Records executives a~ Signed with Universal Music Publishing Group in February 2009. 

A virtual unknown at the top of. 2010. Alex Da Kid has since made a serious impact on the 

charts. "Airplanes" reached No. ~ the Billboard Hot 100, and Eminem's "Love the Way You 
Lie" (featuring Rihanna), which h~ ceived with his own artist Skylar Grey, has spent four con
secut ive weeks atop the chart. Both songs were essentially selected as B.o.B and Eminem's sec

ond singles by fans, who propelled each track to high sales when the artists' albums ("B.o.B Pre

sents: The Adventures of Bobby Ray" and uRe covery," respect ively) were released and never 

stopped downloading them. 
In an interview with Billboard, the former soccer pro-t urned-hitmaker ta lks about how he 

got his start, reveals how "Love the Way You Lie" just made the cut on "Recovery" and dreams 
up a potentially m ind-blowing collaboration. 

How serious of a soccer player were you 
before you started producing? 

I went into it professionally when I was 17. I 
played the midfield and upfront. but then I got 
injured. Because I' m tall and I grew really quickly, 
I had this condltion where my knee joints don't 

grow as quickly. I also started getting a bit dis• 
tracted \\Slh girls and started having arguments 
,vith my manager. I just slowly lost interest. 

When did you shift your focus to music? 
I was about 19 and still playing (soccer] semi
professionally. but I knew I wasn't going be 
doing that for the rest of my life. A friend gave 
me a CD of(music sofiware] Fruity Loops. I 
started using ii and just fell in love. 

Do you remember what your first beat 
sounded llke? 

I thought it was amazing, but it was horrible. 
It was just weird electro music . .. I don't know 
what it was. I'm sure I have some old Mini• 
Discs of my old first beats in my mum's house 
in London. I didn't have any sort of concept of 
the music industry back then. I'd played drums 
in school and loved listening to m usic, but I 
wasn' t into the making of it. 

What was your next step? 
I decided to go to college for music and did a 
sort of apprentice program with MTV. Then a 
guy called Ferdy (Unger,Hamilton), who's now 
the president of Polydor. did a talk at the uni
versity, and I begged him for work experience. 
He gave mean internship at Island Records . I 

met a lot of people through that and got intern-
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ships at the biggest studios in Europe. 
In my second year at university, I probably 

came to America three or four times. I knew, 
like, two people from MySpace in America 
(laughs]. The first time I slept on hotel room 
floors, and then I had a second cousin that lived 

in Harlem, so I was s taying there sometimes. 

What was your first big break? 
I did a song on Kardinal Offishall'salbum that 
was my first placement in America. I got that 
through one of my good friends in England 
who manages Estelle, and Kardinal would hang 
out wi th Estelle a lot. 

Swizz Beatz was one of the first top pro
ducers to take you under his wing. What 
was your Initial meeting like? 
I went to the s tudio for eigh t hours and played 

him every beat I've ever made. He just kept being 
like, "Play me another one, play me another 
one." I remember leavin g the s tudio at 9o'clock 
in the m orning and thinking, .. I've never done 

that before. I've got a million tracks on my lap• 
top. and I just played him every single one." 

How did you get signed to Universal Music 
Publishing Group? 
I had already made "Airplanes" and it was just 
kind offloating around in the Atlantic build
ing-they didn't know who it would be for, be
cause this was before B.o.B or Hayley [Williams) 
or anybody got on it. I had a few offers from 
people who wanted to sign me because they 
knew that song would be pretty big. but (UM PG 
senior director of creat ive affairs] Jessica Rivera 

and I had the same lawyer. Scott Felcher. A big 
part of me coming to America was to have a 
good team- that ,,vas more important to me 

than gctling placements because I knew once 
that was in place, everything else would hap
pen. They're like another part of my manage
ment, involved in everything I do. 

Howdld"Lontt.W11Y Vou Llr'ec,meaboul? 
I met Riggs [Shady Re-cords senior director of 
A&R Rigo Morales) in Jessica's office. We went 
back and foru, fora while.and then "Airplanes" 
happened and Em heard it and loved it, and he 
wanted to get on it. Then he asked me ifl had 
anything else with a hook for him, and I sent 
him· love the Way You Lie." We didn't know if 
it was going to make the album or not, because 
he had halfthe album already mastered and the 
o ther half was getting mastered. I went in to 
mix it with him, and Rihanna was in Dublin, 

recording her part and sending itto us. We d id 
it in two days, and then two days afler that the 
album had to go to the pressing plant. 

What's your reaction to the song's success? 

I'm not surprised at all by how people reacted 
to it. I think it's like classic Eminem mixed \\1ith 
a different sound, and with Rihanna on it, it 
just has all the clements. 

My artist Skylar Grey worked on the song 
with me-she's signed to my production com
pany, Wonderland Entertainment. Everyone 
wants to sign her now, so we're working out a 

deal toward the start of next year. 

Now you"re working with Rlhanna on her 
next album. How Is It coming? 
It's good. I'd say it's like a mixture of her two 
sides. Jfs commercial. but at the same time 
it's got an edge to it-it has substance. \Ve 
worked together about a year before .. Love the 

Way You Lie'" in London. and obviously that 

Em heard 
'Airplanes' and 

loved it, and 
he asked me if 
I had anything 

else with a 
hook for hi 

song has helped the people 
around her and her label say, 
"Oh, that's a big hit. we want 
an other one ... You know how 

the music industry is. 

Anothu hlllf'l•praflla 1ln-
11l• you work•d on wltll 
SHII Gllfflltt-Nlckl Hlnaj's 
"Ma.ulva Atlack"'-staUad 

at No.fiSon BilboM:l'sHat 
1118/Hip-Hop kll\10 cflart 
and never ~de ft onto the 
Blliboadltot1DO-Whatdo 

YOII llllnk went Wtoftg llleNI? 
They just pretty much took the track and did their 
own thing, and I felt like it could've been a lot 
different ifl was there. Now, obviously, that never 

happens again. I'm producing and I'm there at 
every stage.and that definitely helps. Everything 
is a learning experienct. I did another song for 
her. but I'm not sure ifit's on the album or not. 

I haven't really spoken to her for a while. 

What's the status of your collaboration, 
with Rob ThomH and the Fray? 
Rob started work;ng 1vith me before I had any 
real success. after (UM PG executive of creative 
for the East Coast) Evan L.amberg sent him my 
tracks. We've got great chem istry and he writes 

for other pt..'<>ple too, so we've been putting down 

ideas. The Fray are looking to do something a 
little bit more beat-driven on their new album 
al\ertheywereon thelimbalandalbum. I haven't 
been in the studio with them yet, but I think in 
September I'm going to make it happen. 

Do you think about how you'll repeat or 
top your early success? 

I don't have any preconceived ideas like,· · Love 
the Way You Lie' had a kick and a snare here, 
so I'm going to use the same kkk and snare 
here." But the good thing is that I can get my 
music to pret ty much most people now. If I 
think a song is perfect for Cher, I can get it to 
her. That's a great situation to be in. 

Did you send a song to Cher? 
No, I haven't, but that's a good idea. I should 
make a song for Cher, right? A Cher/ Lil Wayne 
collaboratio n would be cool. 

Would you be Interested In working with any 
U.K. pop artists, like Talo Cruz or Jay Sean? 
I would be interested in a nybody that has the 
same ambition and drive as me-people who 

have a fan base and a movement, who can sel.l 
not just singles but can sell albums. I have no 
affinity to England. I'm not sitting here think
ing about h ow I can make the next guy from 
England the biggest thing in the world. I just 
care about the best music possible. 

Is It t rue that you start every demo with 
the line, "Shhh, Alex Da Kid Is coming"? 
Yeah, I say that so everyone will quiet down. If 
you're playing my track in a loud room, people 
will s it down and really take in my brilliance 
and magnificence paughsJ. I started doing it 
three years ago. Nicki IMinaj] kept it on "Mas
sive Attack," but most people t ry and take it off. 
But the bigger I gel, the more I'm going to make 
people leave it on there. 



www.americanradiohistory.com

(, ·J· 
l· 

'Chicks, Trucks 
And Beer' 
songwriting Trio The Peach Pickers 
Harvest Hit After Country Hit 
BY DEBORAH EVANS PRICE 
Anywhere else, the name ·reach Pickers· 
might conjure up images of farmers or fruit• 
laden orchards. 

But along Nashville's Music Row, il'squickly 
become known as the name of country music's 
hottest songwriting team. 

.. We're all from Georgia-it's known as the 
Peach State and we all pick guitars, so it kind 
of fell oul one day,· Rhett Akins says of the 
monike r he and co-writers Dallas Davidson 
and Ben Hayslip adopted. 

The three friends scored their first hit as a 

songwriting trio in 2008 with Brooks & Dunn's 
"Put a Girl in It,"which reached No, 3 on Bill, 
board's Hot Counlry Songs chart. They also 
collaborated on Jack Ingram's 2009 top IOhit, 
"Barefoot and Crazy." and Joe Nichols' "Gim• 
mie That Girl,· which topped the chart in May. 

And the songwriting trio has three songs 
on this week's ranking: Blake Shelton's "All 
About Tonight,· which climbs one notch to 
No. S; Josh Turner's "All Over Me," which holds 
steady al No, 12; and Nichols' "The Shape I'm 
In,· up eight places at No. 47. The trio also has 

Heaven Scent 
Warner/Chappell 
Scores Nina Ricci Deal 
For Unsigned Artist 
BYRICHARDSMIRKE 

Warner/Chappell Music U.K. hopes to deliver 
the sweet smell of success to singer/songwriter 
Florrie Arnold through an international ad 
campaign for perfume brand Nina Ricci. 

The unsigned 21-year-old Arnold is bes1-known 
as the house drummer at U.K. pop production 
house Xenomania (Girls Aloud, Suga babes, Pct 
Shop Boys). Now, reinvented as pop singer Flor• 
rie, she's to become the face and voice of the new 
Nina Ricci fragrance Nina L:"Elixir, which hits 
stores Europe-wide this month. 

In a break from traditional synch deals, 
Warner/Chappell will handle a raft of unique 
licensing opportunities connected with the 
campaign and Arnold herself-includ ing 
image and likeness rights for the singer, who's 
published by Xenomania, which is adminis
tered by Warner/Chappell. 

" It's a really interesting deal for a music pub• 
lisher to do and one we're definitely going to 
repeat because it expands the scope of our 
rights," says Jim Reid, senior VP ofsynchro• 

nization in Europe at Warner/Chappell parent 
\Varner Music Group. "We're not simply a music 
publishing company anymore. We' re working 
with mulliple sets of rights and able to license 
into the biggest campaigns in the world." 

The campaign is set to roll out in 60 inter• 
national markets during the next year, with a 
further two-year option, It starts Sept. 17 in 
France with a 30-second TV spot featuring 
Arnold walking through a fantasy landscape 
singing a Xenomania•produced cover of 
Blondie's 1979 hit · Sunday Girl." 

The ad and an accompanying print and on· 
line campaign will roll out across Europe and 
Canada this fall before launching in Latin Amer• 
ica, Russia, the Middle East and Asia in early 
201 l. The company hasn't finalized its U.S. 
launch plans for Nina J:Elixir. 

Nina Ricci brand director Margerie Barbes 
Petil identifies females aged 15-25 as the cam· 
paign's target demographic. Arnold, she adds, 
was chosen because of"her musical creativity 
and her innovative elegance ... 

Having recruited New York advertising 
agency Grey Group to produce the Nina t:Elixir 
campaign, Nina Ricci initially reached out to 
music publishers and labels for a straight music 
synch before Warner/Chappell won oul with 

Hol no P~ach Picket'!i BEN HAYSLIP, 
PALLAS DAVIDSON and RHETT AKINS ,n 
caos. from le,t) with Thl!- Music GI"! RUSTY 
GASTON Cleft) and BEN VAUGHN executlv 
VP GM of EMI M u~i::. PutJh~hing tl.;tthvHle 

seven cuts on forthcoming albums by Tim Mc
Graw, Colt Ford. Craig Morgan, Frankie Bal
lard and Kevin Fowler. 

Much as production/songwriting teams the 
Matrix and lhe Neptunes have done in pop 
and hip-hop, the Peach Pickers have succeeded 
in establishing themselves as a hitmaking 
brand name in country. Akins and Davidson 
are signed to EMI Music Publishing, while 
Hayslip is with This Mus ic Publishing, a 
Warner/Chappell joint venlllrewith songwril· 
ers Tim Nichols and Connie Harrington and 
This Music GM Rusly Gaston. 

"Chicks, tnicks and beer,· Akins jokes, when 
asked what he and his colleagues tend lo write 
about. ·we used to set out an album of Hank 
Williams Jr. and we'd say, ' If Hank wouldn't 
say it, we ain't saying it.· " 

Akins and Hayslip first wrote songs together 
when they were teens in Valdosta, Ga. Akins 
moved to Nashville in 1992, where he realized 
his dreams of becoming a bona fide country 
star with hits like "Thal Ain't My Tntck," which 
peaked at No. 3 on Hot Country Songs in 1995, 
and ·Don't Get Me Started," which topped the 
ranking the following year. 

Hayslip moved to Music City in 1994 to 
pursue a songwriting career, scoring his first 
hit with Jeff Bates'" Long, Slow Kisses,· a lop 
20 single in 2005. By 2004, Albany, Ga,, na• 
tivc Davidson had also moved to Nashville, 
where he quickly made his mark as a song• 
writer, co-penning Trace Adkins 2006 No, S 
country hit, "Honky Tonk Badonkadonk," and 
collaborating with wrilers like Akins, Jamey 
Johnson and Randy Houser. In mid-2006, 
Akins and Davidson, who had already CO· 

wriuen songs together, teamed with Hayslip 
after Gaston suggested lhe three take a stab 

Eau de songw,rlte'fj,11. · 
FLORRIE A,RNOLD ~ 

0-

its expanded pitch for Arnold. 
Nina Ricci and Grey made the choice of the 

Chrysalis-published Blondie song "Sunday 
Girl," Reid says, but Warner/Chappell owns 
the soundtrack's master recording rights. Al
though it currently doesn't have any commer
cial release plans, a three-minute video of 
"Sunday Girl" will be available on Arnold's web
site and Nina Ricci digital platforms globally. 

"\Vc're trying to make synchronization a key 

THE PUBLISHERS 
QUARTERLY 

at writing songs together. 
·our style started out really rural." Akins re· 

calls. "'Everything we wrote at first was dirt 
roads, beer and trucks. \Vhen Dallas met his 
wife, the songs started becoming a little more 
romantic. But we don't write the slow, roman
tic love songs. We still write about the dirt road 
and the truck-we just put the girl in the truck." 

"Put a Girl in It" was already climbing the 
chart when Gaston hosted a party in August 
2008 to inlroduce lhe Peach Pickers 10 other 
A&R executives and producers in Nashville. 

·we had peach cobbler and ice cream and 
gave away CDs," he says. "The only way you 
collld gel the brand-new songs from these guys 
was show up to this party.· 

The CD distributed al lhe party contained 
demosofl 4 songs, including "GimmieThat 
Girl,· "Barefoot and Crazy· and "The Shape 
I'm In." "You have to give credil where credit 
is due," Davidson says. "These guys [at EM I 
and T his Musicj are the ones beating the 
doors down." 

Hayslip, a father of three boys who coaches 
his sons' baseball, football and basketball teams 
in his spare time. dO<."sn't aspire to bea record
ing artist. Akins and Davidson just recorded 
an album togetl1er that will be distributed and 
marketed by Warner Music Nashville. 

·we'd like to write them all together, but life 
gets in the way;'" Akins says. '"I t has rurnedout 

that each ofus has missed out on a cut because 
we were out of town and the other ones will 
[sayj, 'Well, that's about a half a million-dollar 
dove hunt you went on there.' " 

The trio has developed a musical chemistry 
that's paid off handsomely. ·1 realize that the 
honer Dallas gets," Hayslip says, "the holler 
Rhett gets, the hotter I get." 

part in breaking our artists and helping them 
to reach a platform where they can achieve suc• 
cess in record sales," Reid says. He notes that 
negotiations are already taking place for sim
ilar multi rights deals for olher Warner/Chap• 
pell talent, but declines lo reveal further details. 

.. Breaking new music on a platform that isn't 
coming from a talent show is incredibly diffi· 
cult nowadays," says Xenomania chief Brian 
Higgins, who calls the ad a "great opportunity 
to direct traffic to Florrie's social media ... In ad• 
dition to her website, Arnold maintains the req
uisite social networking accounts at Face book, 
T\\;tter, MySpace and Flickr. 

Warner/ChappeU, Xenomania and Nina Ricci 
wouldn't comment on the deal"s financial terms. 
Major labels have expressed interest in releasing 
the debut album that Arnold is currently record· 
ing, Higgins says, adding that he anlicipates a 
deal being inked soon after the Nina Ricci cam• 
paign launches. \Varner Music wouldn't com• 
ment on whether it has made an offer. 

Higgins also says negotiations are under 
,,..,aywith several "management heavyweights" 
to represenl Arnold. "We need a bigger parl· 
ner now because she is becoming very hot as 
an artist," he says . .. \Ve need the ability to react 
inlernationalJy to this.·· 
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PLOWING 
NEW GROUND 
Publishers Eye Live Music, Artist Management 
And Other New Sources Of Revenue BY ED CHRISTMAN 
As sliding sales of recorded music continue 
to squeeze songwriting royalties, music pub
lishers are branching out in search of new in
come streams. 

Encouraged by new opportunities open• 
ing up as downsizing record labels jett i
son certain services, publishing companies 
are pushing in many different directions, 
from starting labels to launching multi
artist branded tours, forming management 
companies and investing in musical stage 
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presentations. 
"\Ve are now a full-service entertainment 

shop looking for opportunities in all parts of 
the business," Primary Wave Music Publish
ing partner/GM Justin Shukat says. 

Artists and managers are '"looking for a lot 
more from their publishers nowadays." 
Shukat says. ·n1eywant more than synchro
nization and writer collaboration oppor tuni• 
ties. They are expecting a marketing plan and 
brand marketing." 

Kathy Span berger, Anglo-American re
gion president for peermusic, sees much the 
same. "In this changing environment." she 
says, "'you have to offer more services than 
in the past.· 

Ironically, one area that's seen an uptick 
in publisher activity has been the release of 
recorded music through wholly or jointly 
owned labels (see story, page 21). In addition 
to running its own label, London•based Not
ting Hill Music Group also collects perform-

ance royalties through its Copyright Rescue 
International division, which serves about 
200 clients, including Sean Paul, Diizee Ras· 
cal and Atomic Kitten. 

Primary Wave has been one of the most ag• 
grcssive in moving into areas not normally 
pursued by music publishers. The company 
has launched a label, also called Primary 
Wave, with EM I Music's Label Services divi
sion handli ng North American distribution. 
The two sides will also release music by se
lect artists through a joint venture. The label's 
first release. the self-titled debut album by 
Oklahoma roc.k band Taddy Porter, came out 
in June and has sold 4,000 units, according 
to Nielsen SoundScan. 

And while publishers have long assisted 
developing artists in booking shows, Primary 
\Vave moved beyond that to embrace new part
nerships in live music. 

This year, the company launched the 
multi-artist Rock You rself to Sleep tour in 
conjunction with Motel 6. The 42-city U.S. 
lour, which wrapped in July and was spon-
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Portfolio diversification: Primary Wave 
Music Publishing owns the Camplified 
tour, which stages concerts at summer 
camps; EMI Music Publishin~ licen~ed 
Four Seasons songs to the hit musical 

'Jersey Boys' ( top right) and was o ne of 
the Broadway production's inve stors. 

sored by 1-800-Mattress. featured head
liner Every Avenue of Fearless Records and 
supporting acts Sing It Out Loud. the Se· 
crel Handshake and There for Tomorrow. 
The tou r was an oulgrowth ofa ma rketing 
campaign with the motel chain in 2009, 
when the two companies held a contest for 

touring bands 10 win six weeks offree lodg
ing at Motel 6 locations. 

In a nother live-music venture, Primary 
\Vave is the ownerofCamplified, which or

gan izes concerts at summer camps. Th is 
year's Camplified tour, featuring Atlantic 
artist Cody Simpson and other emerging 
acts, went to more than 30 camps and was 
scheduled to conclude Aug. 13. 

The 9-year-old tour, which was founded 
by alternative venue tour organizer Aimee 

Berger and acquired by Primary Wave in 
2008, "has made money every year," Shukat 
says. In addition to collecting fees from 
campgrounds, camplified has about a dozen 
corporate sponsors, including Scholastic, 
Penguin Young Readers, Edison Learning. 

Samsung Electronics and Cartoon Net\vork, 
that are interested in targeting teen and 
tween demos. 

Primary Wave has also established a pres· 
ence in artist managemenl. forming a se· 
ries of joint ventures with managers under 
the Primary Wave Talent Management ban
ner. The publisher partnered in February 
with former Out Kast manager Michael 
"Blue" Williams, president of Family Tree 
Entertainment, which manages Simpson, 
Big Sean, Lords & Lady, Thundercatz and 
Hard County. It also formed a joint venture 

last year with Rick Smith of Wild Justice En
tertainment and Scott Frazier of Overtone 

We'll leave the tight on: 
EVERY AVENUE 
headlined the Primary 
Wave/Motel 6 2010 Rock 
Yourself to Sleep tour: 

. - . t. ,_ 
I& 

Music Group, who together handle Taddy 
Porter, Saving Abel, Crowfield. Brent James 
and Vol beat. Primary \Vave also has joint 
ventures with David Simone and Winston 
Simone, who manage 4 Troops and David 
Garrett.and Jerry Blair, who handles Laugh
ing Pizza and Ebony Bones. 

"By leveraging our relationships with key 
players in the music. television, motion pic
ture and advertising industries," Primary 
\Vave CEO Lawrence Meste1 said when an• 
nouncing the Smith/Frazier deal, "\Ve will 
be able to add s ignificanl value to the artists 
signed to the new joint vcnlures." 

Meanwhile, publishers are also seek• 
ing new opporlunities in traditional li
censing areas. EM I Music Publishing has 
licensed songs for hit musicals .. Mamma 
Mia!" and "'Jersey Boys." But as it inter
acts with the worlds of film and Broad• 
way. "'we want to get much more involved 
in the brainstorming." says Darnetha Lin
coln M 'Baye, EM I senior director and head 
of film and stage licensing. 

Under the right circumstances, EMT will 
also invest in Broadway productions, as it 
did with "Jersey Boys ." Similarly. Sony/ 
ATV Music Publishing chairman/CEO 
Marlin Bandier says his company would 
consider getting invo lved in financing 
shows "ifwe get the storyline right." The 
publisher licensed the use of Beatles songs 
for the 2007 fi lm "Across the Universe," 
wh ich the company is hoping can be 
adapted into a stage production. 

"I always believed that all these things are 
part of the charge of music pu blishing." 
Bandier says. "Now, maybe more people are 
aware of the scope.· 

Right Round 
Why More Publishers 
Are Launching Labels 

Music publishing has been a far more stable busi
ness than making and releasing records. So why 

are so many publishing companies-major and 
indie alike-opting to start their own labels? 

Sony/ATV's Hickory Records, Notting Hill 
Music Group's Transmis.sion Recordings and the 
Bug Music/Kings of Leon joint-venture imprint 
429 Records are just a few of the publisher
owned labels that have emerged in recent years. 

Some see It as a way to develop talent with
out having to wait for labels to show interest. 
Others say it's a way to provide services to older, 
established artists who no longer need a label to 
distribute music. 

In addition to capturing revenue beyond 
just songwriting royalties, such labels a lso en

able their owners to secure both publishing 
and master-rights fees In synch deals. Peer

music produces master recordings in order to 
develop talent and control both sides of a synch 
llcense,accordingtoKathySpanberger,Anglo
American region president for peermusic. 

"We used to be able to develop new talent 
without owing master rights," she says. "But 
these days, because Internet marketing and fi lm, 
TV and advertising promotion is such an impor
tant part of development, we need to own or 
administer the masters as well in order to ex• 
pand the development opportunities and ease 
the licensing issues." 

In other instances, peermusic has produced 
albums for established acts, as It did for Latin 
tropical artists carolina La o and Melina Leon. 
Each released albums in May that were distrib
uted d igitally by peermusic, with Select-O·Hits 
handling CD distribution. Under those deals, 
the publisher allocated part of the money it 
would'vepaidasanadvancetowardradioand 

concert promotion and online mall<eting, Span
berger says. 

Notting Hill Music started Transmission 

Recordings last October "mainly as a reaction to 
the dearth of good labels currently out there," 
Notting Hill chairman Andy McQueen says. "This 
is not a case of publishe<s grabbing undeserwd 
extra shares-it is a huge commitment to main
taining the flow to market of great music." 

Transmission released digital tracks in May by 

the King Blues and Lil J. Other acts signed to 
Transmission include Bodyrox, Rhythms del 

Mundo and Ezcapade. The label has distribution 
in Europe through Play It Again Sam and is look
ing for licensing and/or distribution deals in North 
America and Japan, McQueen says. 

"It is growing faster than anticipated,'' he says, 

"asaresultofthenumberof<><rpublishingdients 
who see our label as the most vibrant alterna
tive route to the promised land." - EC 
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BDSCertified Spin Awards July 201 O Recipients: 

• 700,000 SPINS 
In The End/Linkin Park/Warner Bros. 
You Belong With Me/Taylor Swift/ Big Machine 

• 500,000 SPINS 
Big Yellow Taxi/Counting Crows/ Geffen/lnterscope 
Hey There Delilah/ Plain White T's/ Fearless/Hollywood 
Hey Ya/ Ou!Kast/LaFace/JLG 
Second Chance/Shinedown/ Atlantic 

• 400,000 SPINS 
Black Horse & The Cherry Tree/ KT Tunstall/RelenllessNirgin 
Hey, Soul Sister/Train/ Columbia 
Love In This Club/ Usher Feat. Young Jeezy/LaFace/JLG 
Numb/ Linkin Park/ Warner Bros. 
Stronger /Kanye West/Roe-A-Fella/Def Jam/I DJ MG 
Teardrops On My Guitar /Taylor Swift/Big Machine/Universal Republic 
Whal Goes Around ... Comes Around/ Justin Timberlake/ Jive/JLG 

• 300,000 SPINS 
Break Your Heart/Taio Cruz Feat. Ludacris/Mercury/lDJMG 
Breakeven/The Script/ Phonogenic/Epic 
Day 'N' Nile/ Kid Cudi/Fool's Gold/G.0.0.D./Universal Motown 
Leavin' / Jesse McCartney/ Hollywood 
OMG/ Usher Feat. will.i.am/ LaFace/JLG 
What I've Done/Linkin Park/Warner Bros. 

• 200,000 SPINS 
Alejandro/ Lady Ga Ga/ Streamline/Kon Live/Ch errytree/lntersco pe 
California Gurls/ Katy Perry Feat. Snoop Dogg/Capitol 
How Low/Ludacris/ DTP/Del Jam/lDJMG 

• 100,000 SPINS 
Rain Is A Good Thing/ Luke Bryan/ Capitol Nashville 
Un-Thinkable (I'm Ready)/Allcia Keys/ MBK/J/RMG 
She Won't Be Lonely Long/ Clay Walker/ Curb 
Your Decision/ Alice In Chains/Virgin/Capitol 

• 50,000 SPINS 
All About Tonight/ Blake Shellon/ Reprise/WMN 
Cryin' Like A Bitch! / Godsmack/ Universal Republic 
Did II Again (Lo Hecho Esta Hecho)/ Shakira/ Epic 
Get Back Up/ lobyMac/ForefronVEMI CMG 
Half Of My Hearl/ John Mayer/ Columbia 
Hello Good Morning/Diddy & Dirty Money/ Bad Boy/lnterscope 
Undo II/Carrie Underwood/19/Arisla Nashville 
I like II/Enrique Iglesias Feat. Pilbull/ Universal Republic 
Little White Church/ Little Big Town /Capitol Nashville 
Lose My Mind/Young Jeezy Feat. Plies/ CTE/Def Jam/lDJMG 
Love The Way You lie/Eminem Feat. Rihanna/ Web/Shady/Aflermalh/lnlerscope 
Ride/Ciara Feat. Ludacris/ l aFace/JLG 
Ridin' Solo/ Jason Derulo/Beluga Heights/Warner Bros. 
Somebody To Love/ Justin Bieber / lsland/lDJMG 
Your Love /Nicki Minaj /Young Money/Cash Money/Universal Motown 

CONGRATUlATIONS 
TO EVERY SPIN AWARD 

WINNER! 

11 ic]scn ..... sos 
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Still In The Game Japan Remains No. 1 In 
Physical Music Sales 
Despite Big Drop 
BY ROB SCHWARTZ 

TOKYO-Like an aging star athlete, Japan's music 
market is losing its image of invincibility. And as 
with most athletes, the statis tics tell the tale. 

Japan has shown precipitous drops in physical music sales 
between the past two full-yearsa.le-s periods that mirror simi• 
lardedines in the United States and Europe. 

However, this player is very much still in the game. For the 
second year in row, in 2009 (the latest period for which full, 
year figures are available), Japan topped the United States as 
the most valuable physical•music market in the world. 

According lo IFP I, lhevalueofphysical music sales in Japan 
in 2009 was $3 billion.compared with $2.6 billion in the States. 

This is a widening of the gap between the two nations. In 2008, 

Japanese physical music sales were worth S3.2 billion. surpass
ing. for the first time, U.S. sales, which came in at S3.1 bill ion. 
(l11e strength of the yen conlribules lo Japan's strong results.) 

However. accord ing to two different estimates, the physical 
music market has been dropping for some time. 

The Recording Industry Assn. of Japan (RIA)), which tracks 
the value of the production of ph)•Sical music (including music 
videos), reports that lhe market dropped 13% in 2009 and 9% 
in 2008. 

What's worse. according to Soft International Planning, a 
music market analysis unil run by the same group that owns 
Sound Scan Japan, the value of sales of physical music in Japan 
plummeted 27% in 2009 in a year-on-year compari son 
with 2008. 

In 2008, the production value of the market was ¥361.8 
billion ($4 billion), a large drop from the high-water mark 
of¥607 .9 billion ($5.8 billion, using the exchange rate at that 
time) in 1998, and in 2009 value was down to ¥316.5 billio n 
($3.6 billion), according to the RIA). 

when the overall market was worth ¥452.3 billion ($5 billion). 
Universal Music Japan (UM)) CEO Ka,:uhiko Koike is san• 

guine aboul the downturn. 
.. , felt sure what happened in the \Vestern markets would 

happen in Japan." he says. "But let us not forget lhal the phys
ical music sales in Japan are still No. 1 in the world." 

With this in mind. Koike s tresses that UM) is honing ils 
physical sales strategies. 

"\Ve believe physical still forms the basis of our business 
a nd make a well-thought-out effort to 

In another blow to the industry in 
2009, the digital market, which had 
been exhibiting growth for the last five 
years, was nearly flat. 

In 2008, digital music value in
creased 20% over 2007, jumping lo 
¥90.S billion ($997 million) . Bui in 
2009, value inched up to only ¥91 bil
lion ($1 billion). 

Looking al the physical and digital 
music figures together, the total mar, 
ket was worth ¥407.S billion ($4.6 bil
lion), down nearly 10% from 2008 

AFTER FIVE YEARS 
OF GROWTHil THE 

DIGITAL M SIC 
MARKET SHOWED 

LITTLE INCREASE IN 
THE PAST YEAR. 

maintain it.., he says. "One strategy is 
to increase physiC3l sales to consumers 
whose lifestyle does not have much to 
do with digital music downloads. There 

arc 42.8 million consumers in the mid
dle-age to senior age range of 40-64 in 
Japan, and this is a very promising mar• 

ket segment for us" since they still buy 
physical recordings. 

Tiie strategy has paid off for UM J. 
The labe l's biggest-selling album for 
the first halfof2010was l-lidcaki Toku
naga's "Vocalist 4." It moved 600,000 

AUGUST 21, 2010 I www.billboard.blz I 23 



www.americanradiohistory.com

N ~ ISNII 
te RT£ftTS IIIN 

Hanshin Contents Link Corporation 

engages in the BIiiboard-affiiiated business, 

besides serving as a total business enterprise 

for entertainment Industry. 

Concert Promote 
Presenting hve experience in clubs, 

hotels and outdoor 

venues throughout Japan. 

Soul Bird MUSIC SCHOOL 
Specializing In gospel music and 

providing the full fledged lessons 

by instructors from overseas. 

Schools are located 

in Tokyo, Osaka and Fukuoka. 

Broadcast, mobile website 
and others 
Broadcasts the home games 

of Hanshin Tigers, 

operates team's official mobile site 

and publishing books 

Signage and 
Display Production 
Produces display billboard 

not only for Hanshin Group companies, 

but also other commercial facility. 

Sales promotion & planning 

Develops sales promotion and 

planning utilizing Hanshin Tigers' logo, 

members and team mascots. 

Advertisement agency 
Manages and sells advertisement displays 

al Hanshin Kosh1en stadium, 

as well as on Hanshin 

electric railways and buses. 

Hanshin Contents Link Corporation Headquarter 
Hanshin Noda Center Building 10F, 1-1-31, EbIe, Fukush1maku, Osaka 553-0001, Japan 

URL: http://www.hcl-c.com 

Bill JAPANd 

ri ® 

Billboard Japan Charts 
Official Billboard Japan Charts are receiving much attention 

as reliable and accurate new guidelines for musical hits. 

Chart Line-up 
·Billboard Japan Hot 100 

· Billboard Japan Top Albums 

· Hot Top Airplay 

· Hot Singles Sales 

· Adult Contemporary Airplay 

· Top Jazz Albums 

· Top Classical Albums 

· Top Overseas Soundtrack Albums 

· Top Independent Albums and Singles 

Billboard Japan Official Website 
Billboard Japan Official Website covers not only international 

charts and news translated in Japanese, 

news and Japan original special contents. 

Our website especially attracts many fans for international music. 

(www.billboard-japan.com) 

TV PROGRAM "Live at Billboard Live TOKYO" 

Performances of world's top artists at Billboard Live 

are broadcasted real-time by Fuji TV NEXT, program is called 

"Live at Billboard Live TOKYO" in Hivision/5.1ch format. 

7 5:i :;: L I:: 
~ ONE !!hwo !FNEXT 

Billboard x dwango 
This official mobile site provides the latest weekly charts 

and you can download your favorite ringtones. 

Merchandise 
Developing Billboard branded merchandise. 

Items collaborated with GENBEI 
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BIiiboard Live 
OSAKA 
Herbls Plaza Ent B2. 
2-22 Umeda 2-<:home, 
Klta-ku, Osaka 530--0001 

BIiiboard Live 
TOKYO 
Tokyo Midtown 
Garden Terrace 4F, 
7-4 Akasaka 9-chome, 
Mlnato-l<u, 
Tokyo 107-0052 

Bill rd. 
e TOKY O e OSAKA 

"Billboard Live", a restaurant 
with live music for mature audience 
who love high-quality life and music, 

now celebrates 3rd anniversary 
this summer. 

Until now, variety of artists have made gorgeous and enchanting performances here. 

Booking Contact BIiiboard Live Japan 
5055 Wilshire Blvd, suite 700, Los Angeles, CA 90036 

Tel: 323-525-2212 Fax: 323-525-2273 

Emall: blllboardllveJapan@gmall.com 
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MUSIC ENTERTAINMENT CO.,LTD. 

2-1, Ogawa-machi, Kanda, 
Chiyoda-ku, Tokyo, Japan 

TEL : 03-3292-2865 FAX : 03-3292-2860 

http://www.shinko-music.co.jp 
rights@shinko-music.co.jp 

NAT KUSANO 
CEO PRESIDENT 

YUMI KUSANO 
DIRECTOR 

-
physical copies, according to the label. Toku
naga is a crooner who gained fame in the '80s 
and '90s and remains popular with the demo• 
graphic that Koike has targeted. 

Sony Music Entertainment Japan (SMEJ) 
has sough t to integrate its physical and d igi• 

tal market efforts to spur sales in both. but es
pecially in the latter. 

" In the Japanese market, physical and digi
tal exist s ide by side,· COO of marketing and 
d istribution Kiyoshi Furusawa says. "A hit sin• 
gle is generated by digital single track sales, 
which together with other subsequent hit sin• 
gles by the same artist 
lead to physical album 
sales. We see th is as the 
most important aspect 
of our marketing st rat• 
egy whereby hit singles 
are d riven by digital." 

One exam ple of this 
is the s uccess of iki
monogakari, SMEJ's 
biggest-selling domes
tic act between Apr il 
2009 and March 2010. 
According to the label. 
the ban d's s ingle, 
"Yell ," sold I million 
d igital downloads, 
which spurred paren t 
a lbum "'Hajimari no 

uta," the group's th ird 
full-length effort, to 
move 650,000 uni ts. 

Digital strategy: 
Sony Music 
Entertainment 
Japan's KtYOSHt 
FURUSAWA 

Keith Cahoon, former CEO ofTower Records 
Japan and now CEO of music publisher/con
sultancy Hotwire K.K., says that the disappoint• 
ing overall physical results in 2009 don't signal 

the end of CDs in Japan. 
"Digital is the more convenient format for 

consumerS, bu t lots of people (in Japan) still 
want physical goods, especially if they have 
good packaging. like attractive artwork, liner 
notes, lyrics and credits. Historically, Japan• 
ese packaging has been among the best in 
the world." 

UM) also integrates its physical and digital 
sales strategies, depending on the genre. It 
has had tremendous success in marketing hip, 
R&B-inOected ) -pop to tech-savvy, younger 
consumers, mainly throu gh mobile down • 
loads, which dom inate digital sales in Japan. 

for example. the GReeeeN t rack "Kiseki ." 
released in May 2008, has sold 10.S million 
digital copies, according to the label. The band 
continued its digital success in 2009 with 
"Haruka." which was the RIA) Gold D isc 
Awards' song of the year and has moved 4.9 
million units. In the firs t halfof2010, Univer• 
sal act Hilcryhme sold 4.5 million copies of its 

track "Shunka Shutou." 
Despite these impressive sales figures for 

certain U MJ acts, 2009 was a waterShed year 
for the d igital market in Japan, given its stag
nant sales rate. 

Sebastian Mair, co-founder/president o f 
Music Solutions and a consultant at music 
pu blishing gianl Fuji Pacific, attribules lhis 
stagnation to software and hardware issues, 
which are now affecting digita l sales. 

"Digital sales have problems in Japan." Mair 
says. "Given the layout of the menus, it's a pain 
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to buy music on mobile phones in Japan, and 
(the cost) is still over SJ a track, well over the 
international average. There are reasons why 
the floodgates aren't opening." 

However, with more than 11 3 million hand
sets in use in Japan, u p around 8 million from 
last year, the potent ial for digital mobile sales 
is imme nse. 

Mobile-phone music store Reco Choku ac
counts for 65% of total d igital sales in Japan 
and 90% of the mobile market, according to 
the RIA) . Rcco Choku president Yuichi Kato 
u nderstands the company needs to innovate 

to drive sales further. 
"We have to try to ex• 

pand our customer base 
. .. by providing services 
to users wi th n ew de• 
vices, such as smart 
phones," he says. "We'll 
redouble our efforts in 
one-to-one market ing, 
focused on Cl ub Reco 
Choku members." 

Club Reco Choku 
launched in Dec.ember 
2009 and now has 2.3 mil
lion members. The serv• 
ice offers information on 
artists and rewards buy
ers with points that they 
can use for additional pur
chases. The system ere• 
ates profiles for each user 
and offers music recom• 

mendations based on those profiles. 
Meanwhile, the ongoing decline of in terna• 

tional repertoire sales in Japan, unabated for 
four years. stopped its s lide. That market sec
tor remained flat, instead. Foreign product ac• 
counted for 22% of the market in 2009, 
maintaining its 2008 position. 

Nevertheless, Hostess Entertainment, an 
international repertoire rights management 
and marketing services fi rm, foresees growth 
of25% in its company revenue this year. 

Hostess primarily represents international 
repertoire in Japan. Its partners include V2/Co· 
operative Music, Domino Recording, Beggars 
Group and PIAS Entertainment Group. 

"\Ve come from alternative mus ic back
grounds, predominantly in ternational, .. Host• 
ess founder Andrew La.on by says. "We think 
of ourselves as our consumer base, because 
we are the same people. Hostess is a very 
small core team [by Japanese standards], 
wh ich enables us to think and move quickly 
with perhaps less restriction than some of the 
larger entities.· 

While continuing to market ba nds like Ra• 
d iohead, Arctic Monkeys, Pavement and the 

Pixies in Japan, in the past six months Host• 
ess has promoted other acts like the Drums, 
Detro it Social Club, Delphic, Rox Warpain t, 
Deerhunter and Chief. 

"The focus within Hostess." Lazenby says, 
...is presenting and connecting an artist or a 
body of work to the audience how we would 
like to actu a lly discover and receive it. 
Developing a t rust with our audience is para• 
mount [to) building together a new space in the 
market that's a bit more resilient to the nega
tive market forces of the industry proper." ... . 
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T he famed Tokyo night club organlz.atlon has established Record, Documentary & Publlshlng divisions 

to explolt lt-s rare archlvat recordings of A.merlcan and lnt erna.tlonal superstar acts. 

Over 300 of the llve recordings from artists who appeared at the club were captured on tape and have never been Issued In any form to this day! 

The campaign Includes : 

Massive advertising promotion worldwide Including MIDEM Dally News, BIiiboard, magazines, newspapers, Internet promot.lon and marketing 

T he establishment of T he N ew Latin Quarter Recording Company Issuing IO compilation CD's, 

WATCH FOR THE RELE.ASE OF CD's TWO AND THREE COMING SOON! 
Documentaries In both English and Japanese on the history of The N ew Latin Quarter night club for TV and DVD distribution Including related music CD. 

A massive coffee-table book with over 500 never-before-seen photos of major acts appearing at the historic club w ith a companion CD. 
The establishment of a worldwlde music publlsh lng organization for acts and catalogs f rom both past and present. 

Specia l marketing pa cka ge s from NLQ Re cordings, ne w CD distribution for car compa nies, hot els, a nd Industrial conve ntions. 

PUBLICITY 
Steve Levesque www.newlatinquarter.com 
Luck Mcdf.1 & Markccing. Inc. 
Tcl: 8 18-760-8077 
Te1:102.221.se2s SUPPORTED BY BY KOSAIDO AKATSUKI CO. LTD 
E•mail: stcve@luckmedi.a.com 
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THE 
ROCKING SUN 
OUTDOOR MUSIC FESTIVALS IN 
JAPAN CONTINUE TO THRIVE 
BY ROB SCHWARTZ 
The summer music fest scene in Japan has exploded to indude more 
than JO even IS, ranging fromconcerlS hosting international headlin
ers to small domestic and genre gatherings. Here's a quick primer to 
five of the mosl important events. 

FUJI ROCK 
FujiRockFestivalcom 
Fuji Rocle Fest. held July 30-Aug. 1 this year. kicked off)apan's re• 
newed interest in summer rock and pop festivals in 1997 when 
promoter Smash took a huge risk and held the event on Mount 
Fuji. In 1999, the fest moved lo the tTanquil Naeba Sid Resort in 
Niigata prefecture, about 120 miles from Tokyo. The bash drew 
123,000 in 2009, down from its peak attendance of 131,000 in 
2006. but it remains the second-biggest one-location fest in the 
country. There are five main stages and at least four lesser ones 
of varying size, one of which is dedicated to new domestic acts. 
The headliners this year included Muse. Massive Attack, Roxy 
Music, Atoms for Peace and TI1em Crooked Vultures. 

SUMMER SONIC 
SummerSonic.com 
Summer Sonk has snatched the crown as the leading summer 

music fest near a Japanese metropolis, and perhaps in all off a pan. 
S1:1ged simultaneously near both Tokyo (Chiba Marine Stadium 
and Makuhari Messe) and Osaka (Maishima Summer Sonic Osaka 
Sile), ii draws some 300,000 fans annually. Promoter Creath•e Man 
concentrates on booking big-name acts and cutting-edge bands that 
are just breaking in Japan, and more than 130 groups were set lo 
perform on six ma.in stages Aug. 7-8. Headliners booked: )ay-Z, Ste· 
vie Wonder, Taylor Swift, the Smashing Pumpkins, the Offspring, 
Pavement and the Pixies. Wonder's son, Mumtaz Wonder-who is 
signed to Universal Music Japan-will appear onstage with him. 

ROCK IN JAPAN 
Rf./Fes.jp 

Rock in Japan is organi,ed by Japan's leading rock magazine, 
Rockin' On, and has become the country's premier platform for 
domestic rock acts. It's also Japan·s biggestone•venue bash, with 
165,000 people pouring in for the 2009 event, outdistancing 2008 
by 15.000 and representing its biggest turnout ever. The 2010 fest. 
celebrating its l 0th anniversary, was set for Aug. 6-8 with six stages, 
one DJ booth and more than ISO acts. While the fest is massive, 
it's held al the relaxing Hitachi Seaside Park about 100 miles north 
of Tokyo. Headliners this year go beyond rockers. Kreva and 
Rhymester are both among Japan's leading hip-hop artists, Per• 
fume is on the edge of )·pop but adds some electronica into the 
mix, Puffy is straight-up J-pop, and Yuki is one of Japan's most 
distinctive voc.al ists on the scene today. Harder rock fans will rnosh 
10 Come Back My Daughters and 9mm Parabe!lum Bullet. 

RISING SUN 
RSR.Wess.co.jp 

The Rising Sun Festival is perhaps the most "Japanese" of all the 
major music fests in that ii takes place in Otaru on the sparsely 
populated northernmost main island of Japan, Hokkaido. The 
60,000-plus fans who allend must make an extended and s low 
journey (there is no Bullet train in Hokkaido) to party there. It's 

a two-day bash set for Aug. 13-14. (The fest will eschew Aug. 15, 
which is O-bon, Japan's traditional holiday to honor the dead.) 
Rising Sun not only puts on an exclusively domestic lineup. but 
offers many hidden gems from the country, from hard rock and 
alternative to electronica, ska and hip-hop; cool acts like Japan's 
original hip-hop artists Scha Dara Parr: breakbeat maestros Tha 
Blue Herb; and hard rockers Ogre You Asshole. 

METAMORPHOSE 
Metamo.info 
Metamorphose grew out of Tokyo's '90s dance music scene and 
has evolved from a tech no-based event to a fest that hosts many dif• 
ferentgenres, from tedtno and house to funk. post-rockandstraight
ahead rock'n'roll. Put together by the ever-present DJ MayuriAkama, 
this is U,e fest's I llh year, and its attendance has held steady at 
2S,000 annually for three year< now. It's held at Cyde Sports Cen
ter in the town ofShuzenji on the lzu peninsula, which has been 
a scenic hot-spring escape from Tokyo for centuries, being a mere 
80 miles away. Taking place Sept. 4, the bash will be a fitting sum• 
mation oftl1e festival season in the Tok-yo area and this year ii has 
a particularly inte.matjonal flavor wlth an impressive array of acts. 
induding Mo&'vai, Grandmaster Flash, Derrick May, Omar Ro
driguez Lopez Group and Boredoms founder Eye. 

JASRAC acts as a go-between 

for people who create music 

and those who enjoy it. 

http://www.jasrac.or.jp 

JllSRllC JAPANESE SOCIETY FOR R,GHTS Of AUTHORS.COMPOsatS ANO PUBUSHERS 3-6-12 l.lehoi'o SNt,uyo..tv, lOkVo I .S l-8SAO Jopan 

(Pmsidcn.t MMnoru Kato> feloJ)hOne:•81-3--3481·2 12 1 fax;•81 ·3'3481·21S4 
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wer Players spe
nder 30 recog

ung executives 
ing our business 
heir artistic and 

siness vis on In five previous 
nual feat re , 30 Under 30 
s spotlig numerous 20-

. g,executive stars to 
watch. (Facebook founder Mark 
Zuckerberg, then 23, was fea
tured in 2007.) 

This year, once again, you 
helped create this list. Our read
ers submitted nearly 200 nomi
nations at Billboard.biz. Then 
a team of Billboard editors re
viewed every eligible nomination 
and numerically ranked the nom
inees according to their achieve
ments in the past 12 months and 
the nominees' leadership within 
the broader industry, as described 
in their nomination. The alpha
betical 30 Under 30 list here rep
resents the collective wisdom of 
Billboard's editors. 

As in previous years, it's no
table that many of this year's 
honorees are heading their own 
companies, often in the digital 
or branding space. Many others 
are in the touring business, 
which has proved to be one of 
the more resilient music indus
try sectors. 

While certainly many outstand
ing young executives did not make 
our list, the nominations we re
ceived affirmed the wealth of tal
ent rising through the music busi
ness, a strong sign of promise for 
the years ahead. -Thom Duffy 

I 

I 

Josh Arnold 
Entertainment manager, Best Buy 
josh Arnold. 29, has managed local buying at 
120 Best Buy stores throughout the Southwest 
for titles passed on by the Best Buy cenrral buy• 
ing office in Richfield, Minn. But as his title sug

gests, Arnold is more than a buyer. He's coordinated high-profile, 
in-store appearances by artists throughout his region. Arnold 
says the chain lands the best in•stores. because "we have the 
ability to offer more than what the artists can get at our com
petitors." And since Arnold is based in Los Angeles, he has often 
served as the face ofBesl Buy in that entertainment capital. Al• 
though Best Buy, at press lime. reported plans to phase out its 
eight entertainment manager positions nationwide. Arnold 
seems likely to take on anotherrole at the chain. " II takes a spe· 
cial person to be able 10 support and manage the demands of 
corporate America and the entertainment industry,· says Cyndi 
Bloom, former Best Buy director of entertainment, who nomi• 
naled Arnold for lhe 30 Under 30 list. "josh has proven a name 
for himself and is viewed by his peers as a reliable partner in 
many s uccessful in itiatives and promotions." 

Josh Briggs 
Director of membership for pop/rock, 
ASCAP 
Josh Briggs. 28, plays a key role at ASCAP, from 
signing new songwriters to helping the organi
zation set up its songwriting workshops , camps 

and conferences, including the annual Create Music EXPO. He 
moder.ales and participates in panels at V3rious trade shows and 
seminars and also speaks at colleges aboul AS CAP. The artists, 
songwriters and producers lhat Briggs has signed 10 ASCAP in
dude the Temper Trap, Fleet Foxes, Band of Horses . Fitz & the 
Tantrums. the Henry Clay People, local Natives, Luke Walker, 
Christian TV, NeverShoutNever, the Entrance Band, Swilc.h, 
Tim Anderson, Active Child and Drew Seeley. Briggs is also in
volved in the Ari of Elysium's· Elysium Sessions- series. a char
ity venture that encourages artists and musicians to give lessons 
and workshops on how to write lyrics or play songs and don ale 
time to children's hospilals. 

SP E C I A L FEATURE 

2 l0 

Josh Builder 
VP of product development and 
operat ions, the Orchard 
Josh Builder, 28, joined the Orchard in 2006and 
oversees product strategy, product technology 
design and conten t management and delivery. 

He played a key role in setting up the Orchard's mobile retail op· 
cration in Asia. Thal success led to an exclusive licensing and 
merchandising partnership with China Telecom. Closer to home, 
Bui lder helped build V.E.C.T.O.R., the Orchard's proprietary 
content ingestion system (allowing the upload of files) as well 
as i ts distribution infrastructure, which distributes more than 
2 million music tracks and 5.000 hours ofvidcocontenl to more 
than 750 lntemel and mobile relail outlets worldwide. The re
sult: annual revenueof$62 million. "Building one ofour indus• 
tries· leading Internet and mobile content distribut ion uet\vorks 
is the achievement I am most proud of up to this point," he says. 
Builder also serves on the board of Lhe Digilal Dala Exchange, 
an organization dedicated to developing and maintaining com• 
munications standards to support the digital disrribution of con• 
tent globally. 

Ben Cockerham 
CFO/chief strategy officer, RightsFlow 
Mus ic licensing and royally payment service 
provider Rights Flow is a company on the move, 
led by co-founders Ben Cockerham, who acts as 
CFO/chief strategy officer. and Patrick Sullivan. 

who is president. IL reported revenue that was up 405% in first• 
quarter 2010, compared with the same period of 2009, while the 
number of clients has grown from 1,500 to 10,000. Cockerham, 
29. has guided the company inlo background music, interna
tional rights clearance and reporting, master clearance, mobile 
c learance and user~generated content clearance. As Rights Flow 
has grown, Cockerham has helped shape industry d iscussions 
of copyright in the digital age. A graduate of New York Univer• 
sity's Stern School of Business, Cockerham met Sullivan at eMu
s ic. where they conceived Rights Flow. ·we lhought there had 10 

be a simpler way to license music and pay royalties,'" he says. 
"And, lo and behold, there was." 
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Karimah Day 
President/COO, 
Sir Groovy 

Kari mah Day, 29, not only helped 

found the Sir Groovy music 
synch licensing company. she 

also collaborated on the software that allows TV, 
film. ad and game creators to search the finn's 
12,000-song database to find the right music for 
their projects. Day had been a partner in the bou
tique investment finn Radical Funds in San Fran• 
ciscowhen she and Radical's founder, VicSatjoo, 
co.launched Sir Groovy in beta fonn in October 
2009. The site represents 300 labels in nonexclu
sive arrangements and soon will have their total 
repertoire ofS0.000 songs in its database. Users 

can search using "sounds like"' buttons, and Day 
says the software thinks like a music buyer. Day 
began her music career working al Roc•a·Fella 
in its Rocawear merchandising line. She says Sir 
Groovy's link to indie-label catalogs and ability 
to license masters as weU as synch rights gives it 
an advantage over compt>titors. In the past 12 
months, thecompanysays, it has signed up clients 
including ABC, CBS, NBC. Viacom, Nickclodcon, 
MTV. Will Ferrell, ESPN, Malibu Rum. Amstel 
Light, AT&T. YoL1ng& Rubicam and Nintendo. 

Priya Dewan 
U.S. label manager, 
Warped Records 

Globe trotter Priya Dewan, 28, 

an Indian citizen born in the 
Philippines and raised in Sin• 

gapore, has helped take Warp Records from rel
ative obscurity in the United States to a position 
as one of the leading indie tastemakers. · Jam 
extremely proudandgrateft~ to Steve Beckett. 
the owner of\Varp, for trusting me in this po• 
sition of running Warp's North American op
eration at such a young age and being given this 
great opportunity with all the responsibility it 
entails: she says.· My proudest moment in this 
position was definitely the No. 8debut of Griz

zly Bear's 'Vcckatimest' on [the Billboard 200), 
as that was my firs t major commercial success 
as label manager and a first for Warp in the 
U.S." Dewan also helped negotiate two lucra
tive distribution deals for tl,e label in the United 
States and Canada and hosted Warp20, a series 
of concerts and screen ings celebrating the 
label's 20th anniversary. She is also an active 
member of the American Assn. ofl ndcpendent 
Music and is expected to be elected to theorga• 
nization·s board in the near future. 

Kristina Grossman 
A&R coordinator, Universal Republic Records; 
Founder, Rock for Health 
Kristina Grossman, 24, came straight out of Northeastern Uni
versity to Universal Republic's A&R department and has al
ready signed a number of act s, including the Limousines, Atom ic 
Tom, Hit the Lights and Stephen Jerzak, a ll of which are due to 
~ release albums later in 2010 or in 2011. She 
~ also does the day-to-day A&R for the 

;;- ~~ entire Universal Republic roster, work-

~ 
ing w ith such acts as Owl City, Anber-
1 in, Damian Marley & Nas, L il Jon, 
Godsmack, Jack Johnson, the Lonely 
Island and Enrique Iglesias. Gross-
man founded the nonprofit Rock for 
Health in 2007 to advocate for health 

and preventative care for musicians. 
To date, the organization has 

helped more t han 300 bands 
secure health c overage. "' .. 

/ ) 

"One of my favorite nick
names that I have ac
qu ired is 'healt h -care 
angel,' "she says. "I t 's 
an honor to be able to 

~ , 
~ 
., 
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help keep musicians 
healthy tha t r i sk 
their lives to create 
a rt for the world. 
Nothing compares 
to the feeling you 
get when some
one tel ls you that 
you he lped save 
their lives." 

Brittany 
Hodak 
Account supervisor of 
entertainment, Fathom 
Communications 

Brittany Hodak, 26, has boosted 
Fathom Communications' entertainment mar
keting business by more than 25%, says Marcus 
Peten:ell. Fathom's managing director for enter• 
tainment marketing. Her clients have included 
Johnson & Johnson, LG and Na,sstar. With Wal
mart and Conde Nast, she launched a multimil-
1 ion-dollar, cross-platform marketing campaign. 
That initiative included two special editions of 
Self magazine. with one distributed at Lilith Fair 

by tour sponsor Johnson & Johnson, and also a 
CD with 15 Lilithartists,soldexclusivelyat Wal
mart. Also this year, Hodak executed an on-pack 
promotion for o.b., Stayfree and Carefree prod
ucts, placing digit"1 download codes on 1.5 mil
lion packages. Hoda k's activi ties have also 
included securing synch licenses fornational TV 
ad campaigns for brands including Brita, Kings
ford, Navistar and Hasbro. 

Fay Hoyte 
Marketing manager, 
Virgin Records U.K. 

Fay Hoyte, 29, has brought the 
"Good Times· to Virgin U.K.

literatiy. That No. I U.K. hit by 
Roll Deep has sold 297,000 un its, according to 
the Official Charts Co. Hoyte was the product 
manager for the campaign, focusi ng on video 
channels where the track fi rst took off. She also 
workedonanother2010 U.K. No, 1. Katy Perry's 
"California Gurls." Recruited from Ministry of 

Sound by Virgin president Shabs Jobanputra, 
Hoyte oversees a roster that includes Empire of 
the Sun and DeadmauS. She liaises with Dead
mau5's managcmenlon manyaspectsofhis 360-
degreedeal, not just recordings. "It's refreshing 
to find o ther ways to get to the fans,· she says. 

Laura 
Hutfless 
Music sponsorship 
executive, Creative 
Artists Agency 

l.ll--..-111;;;.a Laura Hutfless, 28, has driven 
partnerships between Creative Artists Agency's 
Nashville artists and national brands, includ
ing Zac Brown Band and Ram Trucks, Martina 
McBride and Sunny D, Jewel and Country Fi
nancial, and Rodney Atkins and Kraft's Velveeta 
Shells & Cheese brand. All focus on exposure 
for the artist and connection for the brands to 
their fans. "Letters for Lyrics" isa multimillion• 
dollar cause marketing program that allows 
fans who wrile lelters to U.S. soldiers to ex
change them at Chrysler, Dodge, Jeep and Ram 
Truck dealerships for a "Breaking Southern 
Ground" CD featuring Zac Brown Band and 
others. Hut/less credits the "diversity and depth" 
of the CAA roster, along with the agency's "team 
approach; for the success of these deals. · I love 
the challenge of creating customized multifac
eted artist/brand partnerships and the reward 
of seeing them come to life on a national level,'" 
she says. 

Jamal Jimoh 
GM, Ncredible 
Entertainment 

Before assuming the post of 
GM at Nick Cannon's Ncredi
ble Entertainmenl in June. 

Jamal )imoh. 29, served as director of digital 
media at Island Def Jam. Launched under his 
watch: !DJ's Teen Island division, focused on 
developing digital and lifestyle marketing for 
Justin Bieber and o thers. In his new post. Jimoh 
oversees TV and film development, strategic 
partnerships and branding ventures involving 
Cannon as well as Ncredible's stable of young 
artists. That roster includes Def Jam·s Aaron 
Fresh and Young Money"s Cory Gunz, whose 
new MTV realily show, "Son of a Cun," is 
shooling now ... To be g iven the reins of a bur• 
geoning entertainment company is exciting,'" 
Jimoh says. ·-rm ina place where I can tailor as 
well as sell the experience--inslead of just sell
ing the product itself.• 

Natalie 
Judge 
European label manager, 
Matador Records 
Natalie Judge, 26, is helping 
Matador Records build a Euro

pean presence to rival its U.S. profile. She scored 
a notable success last year ,vith Sonic Youth's 
"Eternal,· which sold some 75,000 copies across 
Europe, including U.K. sales of 13,000, which 
exceeds the sales of the band's last major-label 
release, 200G's "Rather Ripped" (Geffen), ac
cording to the Official Charts Co. Judge also has 
signed Esben & the Witch, Matador's first non

North American act in a decade and the firs t 
step toward building a European roster. Judge 
herself, however, is most proudofherworkwith 
Fucked Up, whose "The Chemistry of Common 

Life· album has sold more than G,000 units in 
the United Kingdom, according to the OCC. 
"Not bad for a band with zero radio play and a 
name that most publications can't even print, .. 
she q uips. 

Scott 
'DJ Skee' 
Keeney 
DJ/founder, Skee.TV 

Scott " DJ Skee" Keeney, 2G, 

started off as a DJ when he was a teenager in 
Minneapolis and moved to Los Angeles at the 
behest of Loud Records/SRC founder Steve 
Rifkind. He caught the executive's eye by giv

ing him a business memo "'telling him what 
he was doing wrong," Keeney recalls with a 
laugh. Keeney now DJs for KIIS Los Angeles 
and for his four Sirius XM Radio shows, as well 
as running multimedia music/marketing/pro
duction site Skee.TV. In the past year, he's pro
duced videos for Snoop Dogg and Chris Cornell, 
as well as originating marketing campaigns for 
Daimler-Chrysler and T-Mobile . "Sales are 
down and people arc down on the biz, but I'm 
moreexciled than ever," Keeney says . .. It's times 
like this- when the music industry sees road 
blocks-that it's time for innovation." 

ILLUSTRATIONS BY STEPHANE HANEL 
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Lucy 
Kozak 
Music marketing 
executive, Creative 
Artists Agency 
Lucy Kozak, 26, works with pro• 

moters, labels, managers, sponsors and vcn• 
ues to crea te s t rategic tour m arketing 
opporlunities for Crealive Arlists Agency 
clienls. Kozak has p layed a key role in markel
ing and ticketing recent tours by Alice in 
Chains, Chickenfool, Cobra Slarship, Dis
turbed, Imogen Heap, Jeff Beck, Katy Per ry, 
REO Speedwagon. 30 Seconds to Mars. Yeah 
Yeah Yeahs and mally o thers. Her work with 
Chickenfool led lo a gold-certified debut sold 

exclusively al Best Buy and a sold -out 40-date 
tour. " I learned early on the power of know
ing who your fans are." she says. "and irs great 
to be part of a team t.hat is passionate ::tbout 
using this knowledge creativcly. • 

lmran Majid 
Director of A&R, 
Universal Republic 
Records 

lmran Majid, 28, has overseen 
more than JO recent recording 

projects, including albums by India.Arie, Jay 
Sean, Kevin Rudolf. K'Jon, Spose. Savage and 
DJ Class. All told. Majid's projects have a com
bined album sales total near the 1 million mark 
in the last year, Universal Republic reports. Not 
too shabby for a man who was an intern five years 
ago. I mran also participates in events to boost 
awareness of South Asians in the enterta inment 
industry. "'I a lso want to grow in m y role as not 

just an A&R," he says, "but as a pivotal execu
tive within our label." 

-
Maggie 
Martm 
Manager of music 
resources for the West, 
EMI Music Publishing 

Maggie Martin, 27, upped her 
game in the past year by handling EM l's rela
tionship with .. American ldol." increasing 
EM l's catalog presence on the show by 33% 
laSI year. Martin was key "in helping bring the 
!" Idol") Motown episode to fruitio n," EMI 
Group CEO Roger Faxon says. Martin attended 
the Berklee College of Music intending to be 

an artisl but earned a degree with a focus on 
songwriting and music business studies. ··1 
went to Berklee thi nking I wanted to be an 
artist," s he says, ·but I decided it would be a 
101 betler lo be on the business side ... 

Beth Mason 
Laird 
Director of writer/ 
publisher relations, 
BMI Nashville 

As a college intern, Beth Mason 
laird witnessed a Keith Urban stud io sess ion 
that inspired her. "That's when I fell in love ,vith 
the music business," s he says. Roles at BMG 
and Windswept Music led her to BMI. laird, 
28. has made BM I a key partnenvith Belmont 

University, has signed numerous writers and 
launched the showcase series BM I Buzz at the 
Baseman and East Side Sounds. BM I Nashville 
VP or writer /publisher relations Jody William s 
says, ~ Beth's en thusiasm and business acumen 
have co ntr ibuted to the success o f BM l 's 
Nashville writer /publisher departmenl, further 

solidifying BM I 's leadership role in the 
Nashville m usic community.,. 

Alexander Ljung 
Founder/CEO, SoundCloud 
SoundCloud founder/CEO Alexander Ljung, 28, says he 
wants his company, which launched in 2007, to do for 
music fi les and music ians what Flickr did for photos and 
photographers. Given the service's rising popularity, 
that's an apt comparison. "The growth has been phe
nomenal," he says. "We've gone from unknown to one 
of the world 's largest and fastest-growing aud io plat
forms in 18 months." The Berlin-based serv ice, wh ich 
provides tools for musicians to share and 
col laborate on the Web, now has more 
than 1.3 million reg istered users. In ad
dition, 80-plus apps have been bui lt 
on top of the platform, which a l
lows SoundCloud users to connect 
their accounts to creations across 
several applications and websites. 
SoundCloud received th e 2010 
digital a rtist tool of the year 
award from MusicWeek and 
was the new business winner 
at MIDEM 2009. 

Patrick 
Moore 
Director of events, 
MAC Presents 

Patrick Moore. 27. made his 
mark as on-site sponsorship 

coordinator for the 2007Tim McGraw/Faith 
Hill Soul2Soul tour, then worked with the 
sponsors of McGraw's Live Your Voice tour 
a year la ler. But Moore is also responsible for 
a majorityofMAC's bookings, including Van
derbilt's a nnual two-day Rites of Spring con
cert. MAC Presents president Marcie Allen 
commends Moore for h is work e thic and abil
ily to deal with high-profile artists:" I can al
ways count o n Patrick to get the job done 
well, no mailer how challenging the lask al 
hand may be.• 

Brian Nolan 
Senior director of 
rhythm promotion, 
Columbia/Epic 
Label Group 

'- Brian Nolan. 29, joined Sony 
in 2005 as associate direclorofrhythm mix
shows. advancing to his current post last 
summer. Beyond helping lead the charge a t 
radio for Beyonce (six top 10 singles) and 

o ther Columbia/Epic acts. Nolan has par• 
layed his love of sports into a lucrative mar
keting franchise for the group. Two of h is 
biggest gets: booking John Legend as a co
host o n ESPN's "Mike & Mike" and locking 
in Tra in to perform before Major League 
Baseball's 2010 Home Run Derby. · r ve been 

blessed to work with people who allowed m e 
to grow," Nolan says. "They encouraged my 
entrepreneurial mind-set." 

A11drew 
Prmce 
VP of operations, 
Venue Coalition; 
director of operations, 
Apregan Group 

During the pasl year. Andrew Prince, 29, 
has booked more lhan 100 concerts lhat 
grossed S25 mi llion-plus and sold 412,000 
t ickelS for the arena members of Venue 
Coalition. \Vorking with promoter Jeff Apre• 
gan, Prince played a key role in the devel
opment of the coalitio n , a co nsortium of 
venues in smaller and midsize markets, and 
Apregan gave him the ·green l ight 10 grow 
the company" durin g the 2006 Billboard 

Touring Conference. "And since 2006 we 
represent over SO are nas throughout North 
America," Prince notes. 

Billie Jean 
Sarullo 
Director of Marketing, 
RED 
Billie Jean Sarullo. 26, started 
RE D's on line marketing de

partment in 2007 a nd has overseen its growth 
as a division with its own identity, Stache Media. 
It now handles all online publicity, advertising 

and social media marketing for RE D's labels 
and outside clienlS including C3 Presents, 
Record Store Day and Spin magazine. Last year, 
Sarullo moved into her role as Red marketing 
d irector, where she oversees festival market
ing and all retail marketing initiatives, includ
ing promotions with \Valmart, Best Buy and 

Hot Topic. "111ese promotions have given us 
an ad vantage overthe competition and are key 
to why labels come to-<>rstay- al RED," sen
ior marketing VP Tony Bruno says. "Our labels 
constantly come to Billie Jean as an authority 

on m any aspects of marketing, both on and of• 
Oine. • Sarullo also launched the company's 
lifestyle representative program , which con

sists of SO college reps who are com pensated 
with college credits. 

] 

Seth Seigle 
Music agent, William 
Morris Endeavor 
Entertainment 

Shortly after Conan O' Brien an
.11- nounced in January that he'd 

be leaving NBC, New York-based Seth Seigle, 
29, was spearheading the comedian's success
ful 42-date outing, the Legally Pro hibiled From 
Being Funny on Television tour. \Vi th in days, 

Seigle was in contact with O ' Brien's TV agent 
at William Morris Endeavor Entertainment, ex
plaining how lhe talk show host is "basically a 
rock star and should really be out there to em
brace the fans," Seigle recalls. "Lo and behold, 
it resonated with Conan and h is team.,. A grad
uate of George \Vashington University, Seigle 
began his career at Evolution Talent in 2002. 
Two years later he joined William Morris as the 
assistant to agent Sam Kirby and was promoted 
to agent in 2005. Seigle now books tours for 
such acts as Rufus Wainwright , Melody Gar
dot , Ben Lee and Alberta Cross. 
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Naveen Selvadurai 
Co-founder, Foursquare 
With software engineering stints at Nokia, Sun 
Microsystems and even four years at Sony Music 
Entertainment, Naveen Selvadurai , 28, found his 
true calling as co-founder of one of the hottest 
Internet startups in the market today-Four
square. While not specifically designed as a music 
app, Foursquare's unique mix of socia l network
ing and mobile-based geo-location capabilit ies 
holds great potential for artists, concert promot
ers and venue owners. It can help drive traf fic to 
their stages and encou rage fan interact ion by 
motivating users to seek new experiences. "The 
live experience of music is becoming more im
portant as physica l sales decl ine," says Noah 
Vadnai, VP of mobile at VHl, wh ich recently struck 
a partnership with Foursquare. "This is a great 
way for us to create that inspiration to go see 
your favorite bands live. Connecting people to 
the venues in their city or when they're travel
ing, that's something we want to enforce." Re
porting 1 mil lion users and fresh off a new funding 
round that garnered $20 mi llion, Selvadura i is 
now leading Foursquare's redesign, expected 
this month. He's been named to Fast Company's 
"100 Most Creative Peop le" list, Bloomberg 
BusinessWeek's "Best Young Technology Entre
preneurs" and "America's Coolest Young Entre
preneurs" by Inc.com. 
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Dave 
Shapiro 
Booking agent, the 
Agency Group 

Dave Shapiro. 26. booked Rob 
Halford of Judas Priest on Ozz. 

fest this summer but also nurtures his younger 
acts. Chiodos sold oul 2,000,capacity rooms, 
then supported Lin kin Park. while its album, 
"Bone Palace Ballet.' debuted at No. 5 on the 
Billboard 200. Shapiro also reps A Day to Re, 
member, the Devil Wears Prada and Attack Al· 
tack! He booked 10 clients on the Vans Warped 
lours this year and last, and also launched, with 
Outer Loop Management, Scream II Like You 
Mean II, a festival lour in 1,000- lo 2,000-ca• 
pacity rooms. "\Vorking creatively with other 
agents and managers allows me to always be 
thinking about the next step for each artist." 
he says. "The Agency Group isa place that re
ally embraces Lhis mind-set." 

Matthew 
Siegel 
Co-CEO/co-founder, 
lndaba Music 
Matthew Siegel, 27, and part• 
ner Dan Zaccagnino have built 

lndaba Music as an on line music collaboration 

site that has drawn the likes of Mariah Carey. 
the Crystal Method, John Legend, Alkaline Trio 
and Har Mar Superstar. More than 500,000 
artists belong to the lndaba community and, 
at any one time, there are 400,000 active proj• 

eels taking place. In April, the company un· 
veiled an application that made it easier for 

users to record, edit and mix audio for free. 
Siegel and his team want to add more tools to 
make lndaba a one-stop-shop for creating. pro
moting and distributing music ... Our focus is 
really singular on building the most valuable, 

usable collection of tools and services for mu• 
sicians, .. he says. 

KellY. 
Strickland 
Marketing manager, 
Live Nation 

Kelly Strickland, 28, develops 
and carries out North Amer

ican tour marketing campaigns at Live Na• 
tion for global touring artists. She's worked 

with such acts as Fleetwood Mac, M0tley 

CrUe, the Fray, New Kids on the Block, Jay
z, Maxwell, Rihanna and Jack Johnson, as 
well as such festivals as Lilith Fair and Crile 

Fest 2. She oversees multimillion-dollar ad 
campaigns across media channels. execu tes 

promotions across multiple formats and mar• 
kets tours with ticket sales and grosses that 
exceed 1.8 million and $ 132 million, respec• 

tively. "Every artist and tour is different, " 
Strickland says. "I work closely wi th man• 
agement and key stakeholders to [conveyJ the 
appropriate message for that artist. I focus 
on the fan and how I can make them aware 

their favorite band is touring." 

Seb 
Webber 
VP of A&R, XL 
Recordings 

Seb Webber. 25, moved from 
London last year to head the 

West Coast office of XL Recordings, whose ros
ter includes Vampire Weekend, Thom Yorke. 
M. 1.A. and the White Stripes. " I help oversee 
everything that we do in New York and London 
and lry to connect it on a \Vest Coast level," he 
says, noting his work with artists in the studio. 
In recent years, Webber has helped A&R al• 
bums by M.I.A .. Adele and the Cool Kids, 
among others. Bui his accomplishments 
haven't been limited to the recorded-music 
space. He also co-founded djrcct-to-consumer 

presale ticketing company Crowd Surge in 2007 
and manages tl1e careers of such DJ/produc• 
ers as Rusko. N.A.S.A. and Sam Spiegel (aka 
Squeak E. Clean). 

Daniel 
Weisman 
Principal, Elltaste 
For Daniel We isman, 28, his 
love for music grew from his 

1 use of technology. "I went to 

a New England prep sc_hool with a Tl connec

tion and I was discovering music in AOL chat 
rooms," Weisman says. "By becoming fans 
of so many other artis ts that way, it lead me 

to realize the single-driven formula has come 
and gone." By 2009, Weisman was a manager, 

s igning Wa le to a deal with Allido Records 
and lnterscope, and licensing his music to 
TV shows and videogames. He signed Mike 
Posner to his management and marketing 
company Elitaste and led the artist to RCA 
Records and Sony/ATV Music Publishing, 
and linked him with brands like Oakley, Red 

Bull and Nokia. 

Alex White 
CEO, Next Big Sound 
Boulder, Colo., doesn't ex
actly lop the lis t of music 
busines s hubs. But that's 
where former Universa l 

Music Group intern Alex White. 24, is 
launching Next Big Sound. A product of the 
city's Techstars incubation program, Next 

Big Sound provides data and analyt ics to 

artists and labels to track the effectiveness 
of their social media campaigns. "Anyone 
I' ve talked to who has seen Next Big Sound's 
new Premier product has said they're the 

most exciting new music industry apps of 

the year, " Topspin CEO Ian Rogers says. 
The idea came from White's experience 
handling tour man agement and social 

media for Epitaph recording ac t Sing I I 
Loud; he couldn' t tell where he was gelling 
the most bang for his buck. "We provide 
data so decisions are made based on data 
and what works rather than what's been 

done before," he says. 

Report.ing by Anlon.y Bruno, Ed Christman, A,u1 Donahue, Corl-ney I-larding, Gail MitcheU. Glenn 
Pwplts, Mitchell Peters, Mark Sutlttrla,id a,id Ray Waddell. 
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LOOKING FORWARD 
Ra Ra Riot grows on 

'The Orchard' 

lm3i BY CORTNEY HARDING 

BACK IN TIME PART I 
Interpol returns to its 

lndi~ roots 

BACK IN TIME PART II 
Clare Burson channels 

her family history 

AIR SUPPLY 
Dave Sitek's 'Maximum Balloon' Lifts Off 

When Dave Sitck is usually described as am
bitious. it's in relation to the intricate produc• 
lion and instru mentation he employs with his 
primary band, indie fave TV on the Radio. But 
Si tek's true ambition, he reveals, is a little 
more . .. blonde. 

.. I was trying to make Madonna's first record." 
Sitek says, punctuating the statement with a 
giggle. "I was trying to make something that 
was clear and bright and fast-paced.• 

Widely considered a hipster king and a Brook
lyn mover and shaker, despite the fact that he 
currently lives in Los Angeles. Sitek says he 
brought his ·sos influences 10 bear on his forth
coming solo project, "Maximum Balloon: out 
Sept. 21 on lnterscope . 

.,Nile Rodgers is one ofmy favorite produc
ers,· Sitek says of 1he man behind such albums 
as Madonna's "Like a Virgin'" and Duran Duran's 
.. Notorious:· "I feel like people have a hard time 
taking the '80s s tuff seriously because not 
enough time has passed, but one day well look 
back and realize how important it was." 

Sitek decided to do the album as a solo proj• 
ectasopposed to working on the music with his 
1V on the Radio bandmates because he .. didn'I 
want to have to convince people or apologi:ze 
for wanting to make clever use of synthesizers." 
But he does bring some of his friends along on 
the a lbum, including Theophilus London, 
Yukimi Nagano from Little Dragon, Karen O of 
the Yeah Yeah Yeahs and TVOTR compatriots 
Tunde Adebimpe and Kyp Malone. While the 
album is definitely rooted in the decade of deca
dence, it manages to avoid sounding like a retro 
covers project. 

Given Sitek's reputation and the high-profile 
names on the album, Luke Wood, president 
of DGC Records and chief s trategy officer at 
lnterscope Geffen A&M, says the label isn' t 
approaching the project like it would a devel
oping artist. 

.. We know who the audience is for this 
record, .. Wood says. "And it's not just TV on the 
Radio fans, It's anyone who likes Arcade Fire 
or Spoon or Hot Chip or any of the other bands 
in that orbit." 

To reach that crowd, Wood says the label will 

mount an extensive SEO and SEM campaign. 
· we·re using keywords for the artis ts on the 
album and other like-minded artists." he says. 
"We're rolling out banner ads and being aggres
sive with Facebook promotion ... 

Wood says 1ha1, 10 him, the album sounds 
like a mix of Brian Eno's '·Another Green 
World" and Prince's "Purple Rain." and he 
thi nks that style will he lp the albu m reach 
an aud ience beyond the indie rock crowd . 
But he adds that reaching those people will 
come second. 

" Ideally, we're hoping 10 reach the lifes tyle 
crowd early and make them evangelists for this 
record;· Wood says. "This record has an effort
less quality and feels very familiar. so we think 
it can make its way to a wider audience." 

Unlike some ofhis TVOTR bandmales, Sitek 

is much more open to commercial licensing op· 
portunities, according to Wood. "None of the 
other artists on the album are being harsh about 
the notion." he says, adding that the label and 
Sitek's publisher, Chrysalis, are in talks to Ii• 
c.ense the music. 

Video content is also being rolled out-a 
dip for the song "Tiger• is already online, and 
one for the track "Groove Me" will follow 
shortly. Wood says the videos are being posted 
to the usual online outlets and will also be sent 
tomtvU . 

A 7-inch for "Tiger• is currently at indie re
tail, and Wood says the label has launched a 
preorder campaign and will release a deluxe 
edition digitally. 

Sitekwon't be participating in one of the most 
conventional marketing s trategies for a new 
album, though- his recording schedule for the 
new1VOTR record prevents hirn from mount
ing a tour anytime soon. "'We are looking for 
events for him 10 play and opponunities on rv;· 
Wood says. "Touring eventually is not out of the 
question, either." 

For his part, Sitek just wants to keep the 
promo efforts low-key ... ,,m not going to go to 
Dallas and strip off and run around naked.' he 
says, refere ncing the no,\1-infa mous Erykah 
Badu dip. "I'd rather have ZZ Top do that and 
create some awesome old-man porn." 

RISING STAR 
Empire of the Sun sells 

out c::oast to c::oast 

SURF-POP DITTIES 
Best Coast creates 

waves with lo-fl style 
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BUZZ 
>>>RONSON 
READIES RECORD 
Mark Ronson steps into 
the spotlight as a singer, 
and brings along a 
talented group of friends, 
on third a lbum " Record 
Collection," due Sept. 28 
on RCA Records. 
Working under the alias 
Mark Ronson & the 
Business Intl., the British 
producer will make his 
debut as a vocalist on the 
Ghostface Killah 
collaboration " Lose It (In 
the End)" and the title 
track, which also features 
Duran Duran singer 
Simon Le Bon and 
keyboardist Nick Rhodes. 
Recorded in Brooklyn 
with vintage keyboards, 
" Record Collection" finds 
Ronson polishing his pop 
aesthetic with more than 
30 collaborators. 

>»DAVID GRAY 
RELEASES 
'FOUNDLING' 
The "quieter moments" 
of the sessions for David 
Gray' s 2009 album "Draw 
the Line" are yielding 
" Foundling," the British 
singer/songwriter's ninth 
studio album, just 11 
mont hs later. "It was 
recorded during the 
same session . . . when 
we weren't tracking as a 
band," Gray says about 
the 11-song set, which 
arrives Aug. 17 and is also 
packaged with a bonus 
disc featuring eight more 
songs. "I would do stuff 
on my own, and it was at 
times like that when 
some of these songs 
came together, so 
["Foundling" ] is almost 
like the solo record I 
made in between making 
the band record." 

»>WITHERSPOON 
PLANS PEGGY LEE 
BIOPIC 
Actress Reese Wither• 
spoon, who won an 
Academy Award in 200S 
for portraying June 
Carter Cash in "Walk the 
Line," is pulling together 
an untitled biopic about 
Peggy Lee with writer/ 
director Nora Ephron, 
Variety reports. Though 
Witherspoon is still 
negotiating to star, she is 
producing the Fox 2000 
project with Marc Platt. 
Witherspoon secured 
rights to the vocalist's life 
story from the Lee estate 
and brought the project 
to t he studio. 

Reporting by Jay A. 
Fernandez, Gary Graff 
and Jason Lipshutz. 

Frulr.s of their labor: RA RA RIOT 

POP BY CORTNEY HARDING 

Riot Boys 
And Gir-1s 

Ra Ra Riot Tries To Beat The Sophomore Slump 

Just as the members ofindie-pop band Ra Ra 
Riot were getting ready to hit the big time in 
2007, tragedy struck when original drummer 
John Pike drowned. But the band rebounded, 
releasing ·The Rhumb Line" on Barsuk in 
2008, selling 66,000 copies, according to 
Nielsen Sound Sain, touring extensively and 
building a nice buzz. Now the members face 
another challenge-releasing a follow-up and 
sustaining their career. 

The list of indie bands felled by the fabled 
sophomore slump is long and grows every 
Tuesday. But Ra Ra Riot, whose album "The 
Orchard"' is out Aug. 24, again on Barsuk, 

band's recently revamped website. The fi rst 
single, "Boy, · was released in July, and 
Rosenfeld says there has been "'a good cross 
section of radio interest." including college 
s tations, noncommercial outle ts and some 
specialty shows. 

Ra Ra Riot has done '"a fair amount of li
censing," according to Rosenfeld , and the 
band is represented by Bank Robber Music. 
"It's a big part of the business for them," he 
says. "They are also willing to do som e key 
endorsements-if they like a brand and use 
it, they are comfortable with loaning out a 
band member for a photo shoot or spread." 

seem well -positioned to 
beat the odds. • • The band will play a 

handful of dates in August 
before heading off on a full 
tour in the fall. Miles says 
that these lour stops allow 
him to build a rapport with 
fans, although he admits it 
isn't always easy. 

· Instead of being just 
s uper hyped and buzzed 
about, the band has devel• 
oped a dedicated fan base." 
manager Josh Roth says. 
"They love touring and they 
love playing live, and I think 
they are in a great posilion 
to just keep growing." 

'I have a 
recurring 
nightmare 

thatoneday 
"'There are nights when 

I'm tired and just want to 
leave," he says. "But it is fun 
to talk to people who are ex• 
cited about the music, and 
we try to stay for s ignings 
as much as possible. When 
I was studying in Japan I 
saw Numbers, who were my 
favorite band at the t ime, 
and talked to them after the 

Which isn't to say the 
band isn't concerned about 
its future." I have a recurring 

nightmare that one day I'll 
wake up and never be able 
to write another son g, .. fron t• 
man Wes Miles says. • But I 
try to steer clear of having 

I'll wakeup 
and never be 
able to write 

another 
song.' 

-WES MILES, 
RA RA RIOT 

too many quantifiable expectations, because 
spending all your time being worried about 
others' expeclations just makes things worse ... 

To roll out the new album, the band will 
release a 40-minute film made during the 
wTitinga nd recording sessions. "' It' s half art 
piece and half documentary with interviews 
w ith t he band,· Barsuk co-founder Josh 
Rosenfeld says. The film will be included with 
the deluxe ve,sion of the album. 

Clips from the film and snippets from 
the album were posted as t railers on the 
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show, and it's something I'll never forget." 
With a dedicated base and s upport from 

Barsuk, Ra Ra Riot appears set to follow in 
the footsteps of label alums Death Cab for 
Cu tie. Rosenfeld says he doesn't want to 
make any grand predictions, noting that .. the 
environment then versus now is like apples 
and oranges ... 

Miles says he's happy to take a wait-and-see 
approach. "I'm OK with things g rowing incre
mentally," he says. ··1 feel like every hour of 
work we put in is an hour well spent." 

ID3I BY JILL MENZE 

HOME 
AGAIN 
Interpol Returns To Matador After 
A Brief Fling With Capitol 

Once a decade, it seems. a 

respected act from Matador 
signs a deal with Capitol a!ld 
promptly falls Oat. But unlike 
Liz Phair, Interpol isn't coping 
by releasing bizarre Bollywood 
tracks online-instead. the 
band is quickly boomeranging 
back to its original home. 

The group"s new, self-titled 
album will arrive SepL 7 on Mata• 
dor, which released the act's first 
two albums. 2002's "furn On the 
Bright Lights• and 2004's '"An• 
tics," which have sold 522,000 
and 501,000copies, respectively, 
according to Nielsen Sound Sain. 

"We had an amazing working 
relationship with the band on 
their first two albums, and we 
continued to be friends and fans 
of theirs," Matador co-founder/ 
president Chris Lombardi says 
of re-entering the relationship. 

One major difference this 
time around is that the group is 
onec.orememberdown: Bassist 

Carlos Dengler-better-known 
by fans as the mustached, styl
ish Carlos D-amicably parted 
ways with the band following 
the recording of"lnterpol." 

~ It wasn't a surprise or sud• 

den decision." guitarist Daniel 
Kessler says of Dengler"s 
departure. "Carlos had other am• 
bitions he wanted to pursueoul• 
side of Interpol. or being in a 
rock band in genera.I. But at the 
same time he really loved the 
music we were making. He's 
very much all over this record.· 

Dengler and Kessler began de
veloping the new songs in the fall 
of 2008. with recording taking 
place in August 2009 at Electric 
Lady Studios in New York. 
Though in keeping with Inter
pol's angular, moody post-punk 
style, drummer Sam Fogarino 
describes the new effort as "far 
more realized and relaxed." 

"The peaks and valleys are 
more apparent." he says. 

EDITED BY TOM FERGUSON 

>>>SPEAK UP 
Europe 's hottest summer hit, 

"We No Speak Americano,'' 
comes all the way from Sydney. 

An Australian top five hit in 

June, the c lub anthem has 
been climbing charts across 
Europe in recent weeks. It s cre

ators are Aussie dance duo 
Yolanda Be Cool (Sylvester 

Martinez and Johnson Peter· 
son) and prod ucer DCUP 
(Duncan Mac lennan), who 

based the track on a sampled 

vocal from Italian artist Renato 
Carosone's 1956 recording "Tu 
Vuo Fa L'Americano." 

The act nearly m issed out 

when Canadian DJ Marco Cal

liari's sound-alike version on h is 

Tycoon Records label hit the 

U.K. market just before the Aus

tralian original. That was down 

to a delay in negotiations with 
EMI, which owns the Carosone 

recording, says Jamie Raebum, 

joint owner of Yolanda Be Cool 

& DCUP's Australian label Sweat 
It Out. The original was rush·re
leased internationally July 5, 

which Raebum suggests "prob
ably helped us, because it did· 
n 't have a chance to get down• 

loaded illegally." 
Sweat It OUt licensed the Uni

versal-published track to vari· 
ous international partners. In 
Britain, it topped the Official 
Charts Co.'s July 31 singles listing 
on All Around the World/ Uni-
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"Everything was more deliber
ate this time . .. there were no 

happy accidents." 
The decision to return to Mata• 

dor seemed Like a natural fit for 
the band, as Fogarino says, "'1 t 
felt like we never left ... We left 
for one record. It's not like we 
sawourcareer takea right tum." 

Beggars/Matador VP of mar
keting Adam Farrell says the 
campaign for "Interpol" is re• 
turning the focus to the group's 
roots and music, with a spot• 
light on indie retail. Mom-and-

versal; Calliari's version h it No. 

26 on the July 10 chart. 
Yolanda Be Cool & DCUP's 

version is already available 
through New York-based indie 

label Ultra in the United States, 

where Raeburn says it will re
ceive a promotional push dur· 
ing September. 

Yolanda Be Cool plays Eu
ropean shows through Sept. 

18, booked by Xon Service Pro-

duct ions. -Lars Brandle 

>>>TROLLING 
AROUND 
North American audiences are 

currently being exposed to the 

eclectic delights of leading 
RussianrockactMumiyTrollon 
its lengthiest transatlantic jaunt 
to date. The band's 24-date tour, 
booked t hrough the Agency 
Group, runs through Sept. 9 . 

The tour features material 
from the band's English-lan
guage EP, "Polar Bear," released 
March 16 on the Village/Oash Go. 

The EP was co-produced 
by Mumiy Troll frontman llya 
Lagutenko and U.S. industry 

veteran Jeff Greenberg, CEO 
of Los Angeles-based Village 
Recording Studios and the 

band's manager. 

pop stores will receive exclusive 
CD and LP versions, and the 
band will also be doing its fir.al 
in•store perforn1ances. 

"Interpol was born out of 
indie retail." Lombardi adds. 
"We are going back to where 
they originally cut their teeth.· 

In addition to retail, the cam• 

paign is extending to higher
concC!pt art projects similar to 
whal the band did surrounding 
the "An tics• release. when it 
opened a gallery space. The 
group is working with ad agency 

The EP's arrival followed 

the digital-only release of 
the band's uparadise Ahead" 

EP in October 2009 and the 
U.S. release of album " Com

rade Ambassador" in April 

2009 through Ryko Distrib· 
utlon Partners. 

Formed in 1983 in the city of 

Vladivostok, Mumiy Troll has 
been one of Russia's top rock 

acts since releasing debut a l

bum " Morskaya" (1997). The 
act is self-published. 

The current tour is the band's 

second North American expe

dition this year. "We know the 

audience loves us," Lagutenko 

says. "However, it's slightly 

more difficult to baptize U.S. 
promoters so they fall in love 

with an unknown act. [But] we 

have enough patience-so far

to try and convince them." 

-Vladimir Kozlov 

>>>INSTANT 
SUCCESS 
Sales of a recording of veteran 

Italian rocker Vasco Rossi's first 
U.K. show are exceeding EMI 

Italy's expectations. 

The album, 11Vasco London 

Instant Live," entered the 

Nielsen/FIMI chart at No.1 one 

W ieden + Kennedy to create 

something Farrell describes as 
a "visual accompaniment to the 
album(that will) be all outdoorsy, 
artsy and technologistic. • 

To whet fans' appetites, 

Interpol released lhe song 
"Lights" April 28asa free down
load on its \vebsite, the video for 
which debuted July 22. Fir.at sin
gle "'Barricade"' went to radio 
Aug. 3 following a July 29 per
formance on "'Late Show With 
David Letterman." 

Extensive touring is also in 
the works. including a few 

sma ller s tops in the summer 
leading to bigger ven ues 
th roughout the fall. For the live 
shows, the band is bringingon
board David Pajo(Slint, Tortoise) 
on bass and the Secret Machines' 
Brandon Curtis on keyboard. 

While there aren't any solid 
plans to keep Pajo and Curtis 
on as permanent members. the 
band is excited about the re• 
vised lineup. 

"'It's almost like being a new 
band without really changing: 
Fogarino says. "'It's a rare op• 
portunity-to lose a key mem• 
be rand have a minor emotional 
setback and to continue on 
without scarring the integrity 
of the band. It's a rare thing, 
and I feel really lucky.· 

weekafteritsJune22debutand 

remains in the top five. Yet EMI 
Italy CEO Marco Alboni says, "It 
was primarily intended as a col

lector's item for hardcore Vasco 

fans. We decided to produce it 

in a limited edition of 150,000 
and sales will be digital-only 
once we reach that figure." 

Vasco has released a string 

of mult i p latinum a lbums dur· 

ing his 30-year career. The lat· 
est set is a live recording of his 

London debut at the HMV 
Apollo Hammersmith in May. 

While EMI wants to expand 

Rossi's appeal internationally, 

A lbani notes that the Hammer· 

smith show "was attended by a 
mixed audience of Italians based 

in London, English friends they 

tookalongwiththemandsome 
Vasco fans who traveled from 

Italy for the occasion." He adds 

that about 15,000 additional 
phys I cal copies of the album are 

available as imPorts throughout 
Europe," but notes that 1rwe 

don1 have [further] plans for the 
U.K. at the moment-that's a dif· 
ficult market to crack." 

Vasco is booked through Live 
Nation in Milan.and his publish
ing iswithGiamaica/EMI Music 

Publishing. -Mark Worden 

with CLARE BURSON 

Brooklyn-based, Memphis-born singer/songwriter Cla re Burson mined generations of his· 
tory for her new album, "Silver and Ash." The moving, diverse set, due Sept. 14 on Rounder 

Records, was inspired by the story of her grandmother's exodus from Germany in the '30s and 

funded by a Six Points Fellowship for Jewish-themed projects. Billboard talked to Burson 
about her family's stories, translating them to music and a very special wedge of cheese. 

1 How did you get the Idea to base an 
album on your grandmother's life? 

You can start w ith me being 8 years old and 
learning about the Holocaust at Sunday school, 
then coming home to my morn and saying, 
"Hey, my grandparents are from Germany. 
Were they caught up in this?" And her telling 
me, "Yes, but don't ask them about it. We don't 
talk to your grandmother about this.· So that 
set me off on a lifelong journey of trying to un
derstand the context in which my grandmother 
had grown up, and then once I got a little bit 
o lder. deciding to defy my mother's orders. 

2 What Is the story, roughly? 
She was born in 1919. Her parents came from 
Eastern Europe and ended up in Leipzig. and 
they lived what seems to be a pretty wonderful 
life there. Then when Hitlertook over, rnygreal
grandmother started making arrangements 
for my grandmother and great-uncle to come 
to the United States; they had relatives here. 
They actually lefl the morning of Kristallnacht 
in 1938 and came to Memphis, of all places. 
My great-grandparents went to Riga, Latvia, 
and wrote letters for two years. and then the 
letters stopped right when the Wehrmacht (Ger
man forcesJ ca me in to Latvia. Through my 
own research and documents we've found over 

the years we know what happened to them, but 
my grandmother still doesn't know. She's con
nicted about wanting to. 

3 Even with this specific story, the songs 

on the album are open to broad Interpre

tation-it's not literal storytelling. Why did 
you take an Impressionistic approach? 
That idea came from a 117-year-old wedge of 
cheese that was given to my great-grandfather
on my dad's side, this time-by his mother 
when he lefl Lithuania in 1893. He took the 
cheese with him from Lithuania to South Africa 
and then to Memphis, where he got married 
and had four daughters-one of whom was my 
paternal grandmother. He never ate the cheese; 
it made the whole journey with him. I inher
ited the cheese, so I have this wedge of cheese 
in my bedroom. When I fou nd out about the 
fellowship, I thought,"! can make an album 
like the cheese! A totally fascinating artifact that 
can also stand on its own as a piece of art" 

4 When you were writing, did you start 
with the stories or the music? 

It was all mixed up. \Vhen I write, I tend to be 
motivated by acu te emotional reactions to 
things. So the songs are all inspired by this. 
whether it was something my grandmother 
told me or a photograph. Actually. one of the 

first songs I wrote, .. Look Close," was inspired 
by looking at these old photographs and think· 
ing about how my grandmother keeps telling 
us that my sister looks just like her mother. 
And I was thinking about what that means. to 
be able to see your own features in someone 
else's face, and time travel. 

5 What did the Six Points Fellowship 
provide for making the album, and how 
did Rounder get Involved? 
It was a very generous fellowship-I had a liv
ing stipend and I also had project-specific grant 
money that I had to apply for every six months. 
I used the grant money to go to Eastern Europe 
for a few weeks, then used the rest to record 
the album. I'd been in touch with Jim Horan 
a t Rounder for years . so when I was done, I 
sent it to them and they liked it. 

6 Have you thought about publishing 
these stories and photos in any other form? 

When I debuted the songs a yea r-and-a-half 
ago at Joe's Pub (in New York], I put together a 
narrative that weaves the songs together in a 
live setting. It was purposefully vague, because 
I didn' t want it to just be "Story I-lour With 
Clare Burson." So I printed up a little book that 
has the s tories behind the songs, w ith some 
am:vork that friends created. 
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Al_l~lJIVIS 
ASLEEP AT THE 
W HEEL & LEON 
RAUSCH 
It's a Good Day 
Producer: Ray Benson 

Blsmeaux Records 
Release Date: July 20 

Whether you're a die-hard or 
casual fan of Asleep at the 

Wheel, one thing is certain: 
Everything this act has ever re
leased is simply spectacular. 
And the veteran western swing 

band's latest album. "It's a 

Good Day," is no different. The 
set casts its spotlight on long
time Bob Wills & His Texas 
Playboys lead singer Leon 
Rausch, an tconof the genre in 

his own right. At 82, Rausch's 
voice remains supple and re· 
markably sure-footed as he 

works out with Benson's 
troupe on such Jazz and swing 
standards as "Cotton Patch 

Blues," "Osage Stomp'' and 

"Basin Street Blues." The dia

mond here is Willie Nelson's 
collaboration on "Truck Dri
ver's Blues," considered to be 
country music's first anthem 

for truckers (written by Ted 
Daffan and recorded by Cliff 
Bruner in 1939). The band's fa

miliar swing/boogie "Get Your 
Kicks (On Route 66)" also 
takes on new life w ith Rausch 

and Asleep at the Wheel vo• 

ca list Elizabeth McOueen. As 

they say on the rural route, there 
ain't a dud in the bunch.-WJ 

a 
SKY SAILING 
An Ai rplane Carried Me to 
Bed 
Producer: Adam Young 

Universal Republic 
Release Date: July 27 

Adam Young, the master
mind behind synth·pop act 
Owl City's 2009 break

through, "Ocean Eyes," re
turns in s tripped-down 
acoustic form on new musi 
cal project Sky Sail ing. In

stead of the lighthearted ref

erences to fireflies and 
manta rays heard on "Ocean 
Eyes," Sky Sailing's debut, 

"An Airplane Carried Me to 
Bed," reveals Young's more 

vulnerable side-the song 
"Brielle" touches on lost love 
and the appropriately titled 

"I Live Alone" deals with 
loneliness. Many of these 
melancholy tunes are domi

nated by slow-strumming 
acoustic guitar. but the pace 

picks up on the catchy 
standout track "Tennis 

Elbow." And on the folk-fla· 
vored cut "Steady As She 

Goes," Young lyrically tack
les the exhilaration of chas
ing a dream. Straying from 

the electronic-laced whim
sical themes of Owl City, 
Young takes a more simple, 

honest approach t o song
w riting with Sky Sailing, re

sulting in a more lyrically 
grounded effort.-MV 

BEST COAST 
Crazy fo r You 
Producer: Lewis Pesacov 

Mexican Summer 
Release Date: July 27 
"I want you." "I miss you." "I wanna 

be with you all the time.'' "Wish he was my boyfriend." 

The ideas on Best Coast's debut album, "Crazy for You," 

don't get much more complicated than these. Led by 

Bethany Cosentino and Bobb Bruno, Best Coast's unpo
etic simp licity, carried on salty sea a ir, is what holds 

much of the band's immediate appeal. The set sounds 

like it was recorded by an early-'60s g irl-g roup in a riot 

grrrl's bedroom- songs of summer crushes and gloomy 

breakups, and harmonized " ooh's" and "ah's" over the 

Ronettes• rhythm and grungy minor chords. Cosent ino's 

weed-soaked croon aches with teen preoccupation and 

short attention span, repeat ing lines like '1When I'm with 

you, I have fun" and "I hate sleeping alone" until anoth

er tanned boy catches her eye. There's a musical and 

rhythmic uniformity among these 13 tracks that might 

lose ears beyond the album's brisk 29 minutes, but it 

reflects a consistent summer ambivalence to which 

most anyone can re late.-EN 
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HELLYEAH 
Stampede 
Producers: Sterling 

Winfield, Vinnie Paul 
epic Records 
Release Date: July 13 
If you've ever wondered what 

sort of code of conduct the ccm
boy community lives by, the first 
track on this heavy-metal super-

Emm 
THE BOOKS 
The Way Out 
Prod uce rs: The Books 

Temporary Residence 
Limited 
Release Date: July 20 

New York duo the Books con

tinue their tradition of using in

triguing vocal samples behind 
folk-and e~tronic-based oom-

group's sophomore disc lays it pasitions on fourth album "The 

out quite clea~y: "What's mine 
is mine/What's yours is mine," 

Hellyeah frontman Chad Gray 
growls. "It's just a cowboy's way." 
Featuring members of Mud

vayne, Pantera, Nothinglace and 
Damageplan, Dallas-based 
Hellyeah doesn't pussyfoot 

around on the hard-charging 

"Stampede,"whichalsoinforms 
the cowboy-curious that a love· 
'em-and·leave-'em approach is 

one that potential lovers should 

expect. (You have to appreciate 
the warning.) Even the album's 

ballad, "Better Man.'' offers 
strong medidne, with Gray de

tailing the various departments 
in which his father disappointed 
him and his family. By the end 
of "Stampede," all that alpha

male attitude can begin to tire 

out a listener with less fortitude 
than anyone in Hellyeah. But 
there's no doubting these guys' 
bu~y bona fides.-MW 

Way Out." This time around, the 
group also mixes jazz-fusion 

with quirky d ialogue that 
ranges from meditation 

speeches to intimate voice 

mails. Over spastic basslines 

and drum rolls on the song "A 

Cold Freezin' Night." there's a 

strange conversation between 

two kids discussing different 

ways to kill each other, and a 
meditative voice on the hip

hop-sounding "Chain of Miss

ing Links" instructs the listener 

to "Give yourself a rest/Allow 

yourself to release." A rare mo

ment of actual singing arrives 

during "All You Need Is a Wall," 
where guitarist Nick Zammuto 

channels the somberness of Ra
dio head, while "The Sto,y of Hip 

Hop" is an ode to the musical 

genre reminiscent of Grand 

Master Flash but stays t rue to 
the Books' cut-and-paste rhyth

mic style.-WF 

FANTASIA 
Back to Me 
Producers: various 
J Records 
Release Date: Aug. 24 

Fantasia has had her share of public 
ups and downs in the past few years. The season-three 

''American Idol'' winner has at times been forced to sup~ 

port her family (as depicted on VHl 's '' Fantasia for Real"), 

admitted t o going broke on " The Oprah Winfrey Show" 

and was hospitalized this past week for a "medical over· 

dose.'' following reports o f the surfacing of a possible 

sex tape made with a married man. But she hasn't let these 

situat ions slow her down on new album "Back to Me.'' 

Over a midtempo production on the song "I'm Doin' Me," 

Fantasia reclaims her Independence after walk.ing away 

from an unstable relationship, while in "Who's Been Lovin ' 

You" the singer boasts atop a piano-based beat about 

her ability to love a former boyfriend better than his new 

gir l. With t he accompaniment of synths on the track 

" Falling in Love Tonight," she touches on love at first 

sight and loses desire for a man on ''The Thrill Is Gone" 

(featuring Cee-Lo). But while Fantasia delivers a soulful, 

laid-back a lbum with t inges o f gospel, her distinct voice 

is most enjoyable when singing heartfelt ballads. This 

arrives during f irst single " Bittersweet,'' In which the 

singer remembers a past love, and motivational track 

" I'm Here (from musical " The Color Purple" ).- MC 

NEW POLITICS 
New Po litics 
Producers: various 
RCA Records 

Release Date: July 13 
Danish rock act New Poli
tics aims t o revive the 

yout h wit h a fusion of fran

tic rapping and danceable 

melodies on its self-titled 

debut. Wail ing guitars and 

a "We Will Rock You"-like 
drumbeat awaken a sense 

of self-efficacy on the song 

"Dignity," while the upbeat 
standout "Give Me Hope" 
examines the idea of gain

ing inspiration through 

love. But doubt surfaces 

about whether love can 

RICK ROSS 
Teflon Don 
Producers: various 
Maybach Music/Slip-N-Slide/Def 

Jam 
Release Date: July 20 

Despite l iving in a gangster's paradise- " ! think I'm 

Big Meech/Larry Hoover," he raps on th e t rack 

" B.M.F. (Blowin' Money Fast)," referencing incar

cerated gang leaders- Rick Ross has always been a 

respected lyricist . Now, his fourt h studio album, 
" Teflon Don," further estab lishes the Miami rapper 

as one of the genre's most creative forces. Over a 

Lex Luger-produced beat on the cut ''MC Hammer/' 

Ross reawakens the memory of the once-success

ful artist while also boasting about the good life. 
And "Ast o n Martin Music" (featuring D rake, o ne o f 

the many well-chosen g uests o n the set) is a sen

suous number reminiscent of the R&B flavor o f his 

2009 set , "Deeper Than Rap." Then there's the 

str i k ing " Tears o f Joy" - " Looking in the mirror but 

I do n't see m uch/ Still r unnin g the streets so I don't 

sleep much," Ross raps unhurriedly, encouraging 

listeners to mull over his every wo rd. •'Teflon Don" 

is o ne of t his summer 's blockbusters.-MC 
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truly prevail on "Love Is a 

Drug," where over triba l 
drums f rontman David 

Boyd's robotic singing tran• 
sitions to an angsty rap. A 

funky guitar riff launches 

heartbreaking descriptions 

of society on a lbum closer 
.. New Generation.'' But on 
that cut the trio urges the 

youth to "Raise your 
voice/Don't let them break 
you down," backed by men
acing guitars and deter

mined rapping. Balancing 

contagious, upbeat cho
ruses with unconventional 
instrumenta l and voca l 

shifts, New Politics has 
crafted an unpredictable 

set with a message that's 
sure to resonate with disil· 
lusioned youth.-MF 

THE MA INE 
Black & White 

Producer: Howard Benson 
Warner Bros. Records 

Release Date: July 13 
A rizona roc k act the 

Maine's second a lbum, 
"Black & White," finds the 
five-p iece indulging in gui
tar pop-dr iven love an
thems, mixed with a splash 

of '80s hair b and f lare. 
Teenage girls will likely 
swoon during the track 
"Listen to Your Heart," 

where lead singer John O'

Callaghan croons, "Th is 
p romise doesn't have to be 

loud/ Just whisper, I could 
find you in a crowd/I think 
i t's time we run away.'' Else

where, f inger-splitting gui
tar solos ("Fuel to the 
Fire") and group voca ls 

("Give It to Me," "Righi 
Gi rl ") cou ld indicate that 
the Maine's members grew 

up l istening to quite a bit 

of Def Leppard and Poison. 
The band's knack for 
melodic pop-rock esp e 
cially shines on the down

tempo c losing track 
"Color," where O'Callaghan 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Courtney 
Baldas.are, Mariel Concepcion, 
Walter Frazier, Melanie Fried, 
Wade Jessen. Jason Lipshutz. 
Michael Menachem, Evie Nagy, 
Deborah Evans Price. Megan 
Vick, Mikael Wood 
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softens his voice and d eliv

ers a relatable message 
during the catchy hook: 
"We're just t rying to find 
some color/In this b lack 
and white world/If you can 
let it slide/ Baby just for the 
night/Just know that 
everyone feels broken 
somet imes."-MV 

BRANDON BOYD 
The WIid Trapeze 
Producers: Dave Fridmann, 

Brandon Boyd 

£pie Records 
Release Date: July 6 
Incubus frontman Brandon 

Boyd is known for his allur• 
ing vocal additions that 

shepherd the rock band
and on h is debut solo set, 
"The Wild Trapeze." the 
artist's voice continues to 
lead the way of the music. 
Most of these 10 tracks 
could easily flt in to Incubus' 
existing catalog, but Boyd 

demonstrates his musica l 
mastery beyond singing by 

also performing some of the 
acoustic instruments on the 

set. The scratchy, d istorted 
g uitar on .. Here Comes Ev· 
eryone" is a n ice contrast to 

Boyd's smooth vocal deliv• 
ery, and the single "Run
away Train" employs intri

cat e harmonies. On every 
t rack, Boyd's poet ic ly rics 

SUGARLAND 
Stuck Like Glue (4:07) 

Producers: Byron Gaflimo,-e, 
Kristian Bush, 

Jennifer Nettles 
Writers: var;ous 

Publishers: various 
Mercury Nashvilfe 
Jenni fer Nettles and Krist

ian Bush of Sugarland are 
poised for a whopping pop 
crossover with "Stuck Like 
Glue." which has already 
achieved the chart m ile 
stone of highest B illboard 
Hot 100 debut (No. 20) for 
a country duo o r group. Co

written with Better Than 
Ezra's Kevin Gri ffin and 
songwriter Shy Carter (Rob 
Thomas' "Someday") , the 
song features Bush's 

brother. Brandon, on accor
dion and creates a South· 
ern comfort vibe with mass 

appeal. It a lso taps into the 
rising trend of reggae

pop-from Jason Mraz·s 
'Tm You rs" t o Train's '"Hey, 

Sou l Sister" and Travle 
McCoy's "Bill ionaire"-that 

offers a refreshing alterna
tive to the dance-pop hits 
dominating the ai rwaves. 

The song's catchy lyrics 
should keep " pulling you 
right back in," and you'll 
probably tap along t o i ts 

beat. too.-MM 

mm 
USHER FEATURING 
PITBULL 
OJ Got Us Fallin' in Love 
(3:42) 
Producers: Max Martin, 

Shel/back 

Writers: various 
Publishers: various 
LaFace/JLG 

After just three weeks, 
Usher has landed another 
top 10 and potentia l No. 1 
hit with "DJ Got Us Fallin' 
In Love." The R&B star's 
recent chart-topper, 
"OMG," reminded every
one that he's no stranger 

lo tempo, and here he 
looks to Max Martin and 
his frequent co llaborator 
Shellback for some extra 
heat on the dancefloor. 
Pitb ul l drops his usual 
party antics, lend ing an 
energiz ing verse a nd 

" Dale!" ad- l ibs. Though 
the l y r ics are repetitive, 

they're an accurate reflec· 
tion of the song 's effect on 

the l istener: "Hand s up, 
a nd suddenly we all got 
our hands up/No control 
of my body." Usher's high 
register f its seamlessly 

with dance beats, and "DJ 
Got Us Fallin' in Love" 
should keep clubgoers 
movi ng for mont hs to 

come.-MM 

TAYLOR SWIFT 
Mine (3:51) 
Producers: Nathan Chapman. 
Ti,ylor Swift 

Writer: T. Swift 
Publishers: Sony/ATV Tree 

Publishing, Taylor Swift Music (BM/) 
Big Machine 
If the rest of Taylor Swift's highly anticipated new album 

is as strong as Its finely crafted lead single, then It's a sure 
bet that her career juggernaut will continue. Produced by 

Swift and Nathan Chapman, "Mine" possesses a vibrant 
energy that perfectly complements her impassioned 
vocals. As the artist matures personally and professional

ly, the song demonstrates that she's successfully making 
the transition from a teen ingenue writing about high 
school crushes to a young woman exploring the complex .. 

ities of adult relationships. Swift is a master at creating 
memorable lines, and one of the standouts here is, ''You 

made a rebel of a careless man's careful daughter.'' By no 
means is " Mine" so heavy that she'll lose any of her legion 

of young fans, yet there's lyrical substance wrapped in the 
buoyant melody that shows Swift has the goods to go the 
distance and continue to broaden her audience.-DEP 

IA:ht~iiMd 
MATTHEW W EST 
My Own Little World (3:S7) 
Producers: Brown Bannister, 
Pete Kipley 

Writer: M. West 
Publishers: vQriovs 

Sp,arrow Records 
Matthew West is a gifted song
writer whose work has been 
recorded by a who's who of 
country and Christian music 

acts-Rascal Flatts, Jo Dee 
Messina, Mark Schultz and Point 
of Grace-in addition to penning 
his own hits. "My Own Little 

World" is the first offering from 

"TheStoryofYourLife:·apower• 
!\JI new album of songs written 
from letters his audience submit
ted to his website. The song 
speaks of moving outside of 

one's comfort zone and encour
ages sensitivity to the needs of 

others-a potent message, wrap, 
ped in a vibrant musical package 

that's pure sonic delight. While 
most message-oriented songs 
often sound preachy and conde
soending, that's nol thecasehere. 
Instead. West shines alight on his 
own soul in a musical wake-up 
call that's both poignant and en

tertaining. -DEP 

are woven through the in• 1t:;::::;jiiij~~r----------==========================7 strumental d istortion by his 
confident. w ide-ranging vo

cals. The slimmed·down 
acoustic number "Courage 

and Control" showcases the 
singer's ability to deli ver a 

LINKIN PARK 
The Catalyst (5:43) 
Producers: Rick Rubin, 
Mike Shinoda 

graceful ballad, while closer -----""-==---' 
Writer: Linkin Park 
Publishers: various 

"All Ears Avow!" turns the 
tables with a beat-heavy 
clapping style that presents 

Boyd' s voice in full wail. 

"The Wild Trapeze" ex
presses Boyd's in genuity 
outside o f Incubus, but is 
sure to keep fans buzzing 

for the band's in-the-works 

studio album.-CB 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles. CA 90036 and singles 
review copies to Monica Herrera 
a t BIiiboard, 770 Broadway. 
Seventh Floor. New York, N.Y. 
10003, or to the writers in the 
appropriate bureaus. 

Machine Shop Recordings/Warner Bros. 
For the lead single to upcoming fourth album 
"A Thousand Suns," Linkin Park offers a nearly 

six-minute anthem of aggression with two dis
tinct parts. " The Catalyst" lets the band dip its 

toe into electronica in its first halt, with rav~ 
ready b lips surrounding Chester Bennington's 
dystopian cries. At the three•minute mark. how• 

ever, the track morphs into a slowi emotional 

dirge, with Bennington singing, "Lift me up, let 
me go," over a beat tailor-made for a stadium's 
worth of slow claps. "The Catalyst" recalls 

Muse's epic vocal chants as well as Green Day's 
political commentary, but Unkin Park creates an 
original, if a bit awkward, transition from twisty 

techno to fist-pumping rock. The band's inter· 
esting fusion of ideas-and the fact that 

"Catalyst" is its f irst No. 1 debut on Billboard's 
Rock Songs chart-proves that Linkin Park still 
has a few tricks up its sleeve.-JL 
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ELECTRONICA BY CORTNEY HARDING 

Mystery Men 
Empire Of The Sun Comes Out Of Left Field 

In the parlance of b log H ips ter 

Runoff, Empire of the Sun is a 
"highly bloggable" band. 

Its debut album, "Walking on a 
Dream," was released in March 2009 
a nd has sold less than 30,000copies, 
according to Nielsen SoundScan. 
None of the tracks has gained signif
icant radio p lay. And digital sales are 
solid but not spectacular, with the 
album's title track selling 80,000 and 
a second track, ·we Arc the People: 
moving 47,000. Yet the band managed 

to pack the headlining dance-stage 
slot at Lollapalooza and sell out two 
nights al New York's 3,000-capacity 
Terminal 5, as well as book four nights 
at Los Angeles' 1,300-seater the Music 
Box at Henry Fonda Theater. 

The buzz started even before the 
Australian altronic.a duo r eleased a 
record in the United States, according 
to Astralwerks/EMI senior d irector of 
marketing Risa Morley. "They already 
had huge YouTube views; she says. 
(More than 5 million and 6 million, 
respectively, for "Walking• and "Peo
ple.") · There was a groundswell ofon

line buzz from Australia and the U.K.; 
they were getting covered in NME. 
That gave them a bounce in the U.S." 

As word of the band crossed the 
ocean, domestic biogs began picking 
up tracks. That led to Empire of the 
Sun landing at No. 21 on Hype Ma-

chi ne's l ist of the top 50 artists of 
2009. The band also scored synchs in 
"Entourage," including a mention 
when a character was asked what he 
was listening to. and a Ralph Lauren 
Rugby commercial. But plenty of 
bands score blog buzz and synch 
deals, while few can s ell out two 
nights at Terminal S the first time they 
play stateside. So what is it about Em• 
p i re of the Sun? 

·11·s been a bit of a shock: Luke 
Steele says in his laid-back Aussie drawl. 
Steele, who also fronts the band the 
Sleepy Jackson, first met Empire of the 
Sun partner Nick Littlemore (who also 
fronts dance m usic duo Pnau) at a bar 
in Sydney. They worked together in 
their respective spare time for five years 
to produce their debut. First released 
by EM I Australia, the album has been 
certified double-platinum by the Aus
tralian Recording Industry Assn . 
(140,000 copies sold). 

Steele's visibility was boosted again 
when Jay-Z requested his vocals for a 
track ("What We Talkin' About") on 
the rapper's "The Blueprint )"- which 
Steele says he managed to turn around 
in less than a day. But Jay-Z's album 
\\'as released almost a year ago. Given 
the fast turnover in music, are fans re• 
ally that loyal with memories lasting 
that long? 

Empire of the Sun manager Pete 

SWIFT RETURN 

Lusty thinks more people in the 
States actua lly have that album than 
its numbers reflect. "A lot of people 
in the U.S. probably downloaded the 
album for free,• he says. Lusty also 

thinks a steady st ream of unautho
rized remixes has kept the band top 
of mind for many blog readers. 

"Every day people are sending us 
remixes," he says. "\Ve get 20, and 
one is good and 19 are n't, but there 
is nothing we can do. It's frustrating 
for artists because they have to spend 

Taylor Swift's new single "Mine." rush-released to digital retailers late in the day on Aug. 4, starts at No. I on 
Billboard's Hot Dig ital Songs chart with 297,000 copies, according to Nielsen SoundScan, after only four full 

days of sales. (SoundScan's tracking week ends on Sunday.) 
The single's bow is the eighth-biggest debut sales week for a digital song and the fourth-best of 2010. The 

year's largest entry so far is Eminem's ·Not Afraid" (379,000), followed by his · Love the \Vay You Lie" (338,000) 
and Swift's "Today \Vasa Fairytale" (325,000). "Mine" is the lead single from Swift's third studio album, ·speak 
Now," due Oct. 2S. 

At radio, "Mine" starts a t No. S3 on Hot 100 Airplay w ith 23.9 m illion listener impressions through the 
week ending Aug. 10, according to Nielsen BDS, with roughly 60% of that audience coming from coun t ry 
a irplay and the rest from top 40 and adult outle ts. On the Country Songs tally- which tracked airplay through 
the end of the day on Aug. 8-"Mine" starts its chart life at a lofty No. 26, just one rung lower than Swift's best 
debut w ith "Love Story• in 2008. 

The song's sales and airplay action pushes it toa high debut on the Billboard Hot 100, where it bows at No. 3 
(sec Between the Bullets. page 46). -Keith Ca1<lfield and Silvio Pietroluo11go 

._ ..... ,.,_...,,.... '(1•Ukalt" 
ROD llllll.dmDPW 9911\CI..DRE 
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TAKE A BOW 
Here are the top 10 biggest debut sales 

weeks for a d igital song, according to 
Nielsen SoundScan . 
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so much time l istening to these 
remixes, but we can' t change it." 

Instead of exercising control over 
the remixes, Steele prefers to con• 
trol the band's elaborate live show, 
which features costumes, dancers 
and synchronized visuals. (Little
more doesn't tour with Empire of 
the Sun.) •we tape all the shows and 
watch them afterward to t ry and 
make things better,· Steele says. He 
notes that the shows have managed 
to break even thus far, due in part 

to the fact tha t home labe l EM I 
Australia is funding the tour. 

S teele's nex t task is decid ing 
whether to keep working the States 
or return home and record another 
album. After the run of shows in Los 
Angeles (Aug. 11-14) and an Aug. 15 
date at San Francisco's Golden Gate 
Park, no other dates are planned. 

"This thing has taken on a life of 
its own ," Morley says. "They could 
do a larger tour. they could do an
other album .. . we'll see." 



www.americanradiohistory.com

IEr:%!3I BY ED CHRISTMAN 

Arcade 
Firepower 
Digital Sales, Amazon Deal 
Spark Group's No. 1 Ascent 

Arcade Fire's trip lo the lopoflhe Billboard 2001his 
week was fueled by digital sales and a full-week ex• 
tension of Amazon's Daily Deal. 

According to Nielsen SoundScan, the band's 
third album, "The Suburbs" (Merge), scan ned 
156,000 units in first.1.veek s.ales. with digital down• 

loads accounting for 97,000 (62%). Sources say 
Amazon's Daily Deal. which tagged the album al 

$3.99. generated first-day scans ofaboul 23,000 
units. Amazon also extended the S3.99 price for 
the week, generating 38.000 scans all told. Sources 
indicate iTunes generated the bulk oft he remain• 
ing 59,000 album downloads. 

\Vhile it's unusual for Amazon to extend the Daily 

Deal pricing for a full week. it' s not unique. Bon 
Jovrs last album, "The Circle,· enjoyed that distinc
tion and also bowed al No. l on the Billboard 200. 

Arcade Fire's last album, 2007's "Neon Bible," 
generated 92.000 in firsl•week sales . Almost 
28,000 (30%) of those were digital downloads. 
The a lbum has si nce sold 443,000 un its. The 
group's first album, 2004's "Funeral," has scanned 
510,000 units. 

Merge co-founder laura Ballance says the 
album's profile was heightened by the band's two
night stin t al Madison Square Garden Aug. 4•5, 
following the album's Aug. 3 release. The latter 
show launched the American Express promotion 
'"Unstaged: An Orig inal Series From American 
Express": a series of five live conce rts to be 
streamed on Vevo and You Tube. 

"'We tried to make sure the album was priced 
low enough so the casual listener and new fans 
would buy the record," Ballance says. ''And Amcx 
had ads everywhere." 

Al brick-and-mortar stores. ·Toe Suburbs" did 
better with independents and chains than mass 
merchants. It scanned slightly more than 18,000 
units at indie stores, nearly 18,000 al chains and 
almost 11,000 at mass merchants. 

Retail sources note the CO carried a $10.31 
wholesale cost. However, the label and its distrib• 

ulor, Altern3tive Distribution Alliance, were of. 
fering aggressive discount scenarios for in•store, 
high-profile placements. 

Al Newbu ry Comics, "The Suburbs" scanned 
about 1,500 units while "Neon Bible" had sold 
1,800 units, Newbury head buyer Carl Mello says. 
l·le a11ribu1es the drop this time out 10 increased 
d igital penetralion for the alternative rock genre 
and Am azon's Daily Deal lasting a full week. "We 
thought we were being cool selling 'The Suburbs' 
for $7.99," he says. 

East Meets West super-servicing mom-and-pop 

stores, while ensuring a presence 

at all digital retailers. ("Boyfriend" 
was an ITunes free Discovery Down
load.) Within three hours of Co

sentino announcing a presale of the 
album to her 9 ,000-plus Twitter fol
lowers, the Mexican Summer site 
moved 300 units. 

gratifying for the label, which 

started as a purely d igital/vinyl out

let. Best Coast is its first CD release. 
'
1You would have thought a good 
chunk of that audience would have 

downloaded it illegally and been 
done,'1 Kaye says. "But given the 

package's artwork and the hand
numbered copies, they wanted to 
own it." 

She's a breezy California surf rocker, 
a throwback '90s indie queen and a 

savvy Twitter star all rolled into one. 
But Best Coast singer/songwriter 

Bethany Cosentino is something 
e lse too: a certifiable "It" girl. 

The California-based Best Coast 

-comprising Cosentino and multi
instrumentalist Bobb Bruno- is rid
ing a wave of b log buzz into the 

mainstream spotlight, a first for the 

band and its label, Brooklyn-based 
indie label Mexican Summer, which 
picked up the pair's debut, '1Crazy 
for You." 

11She's the only artist I can re
member that hasn't had the back
lash for being a blog band," Mexi
can Summer director of marketing/ 

label manager Jeffrey Kaye says. 
11People are championing her and 
want her to succeed." 

11Crazy for You" entered the Bill

board 200 last week at No. 36 with 
10,000 units sold and also debuted 
at No. 10 on Digital Albums. Best 
Coast sold an additional 4,000 units 

this week, according to Nielsen 

SoundScan. In addition, Cosentino 
has been featured in Vogue and 

Rolling Stone. 
Best Coast's mainstream buzz 

boils down to one thing: its music. 
Cosentino specializes in sun-baked, 
simple, short surf-pop ditties, sung 

in a dry, g ir ly monotone and re
corded in a '90s lo-fi style. 

Mexican Summer focused on 

Best Coast's sales breakdown is 

a bit of a throwback, too. Kaye re
ports sales have been running 50% 
digital, 30% CD and 20% vinyl-very 

Best Coast just returned from a 
European tour and will set off on its 
first U.S. trek Sept. 4. -Kerr; Mason 

BACK 
ON TRACK? 
Chris Brown may be hitting his musical 
stride again. Notching Greatest 
Gainer/Airplay honors for a second 

straight week, the singer Is thlsclose to 
notching a top 10 hit on Billboard's Hot 

R&B/Hip·Hop Songs chart with 
"Deuces.''Thebreakupsong-featuring 
Tygaand Kevin Mccall-moves 15-11 in 
its sixth week on the chart. 

Released to iTunes June 29 along 
with another new Brown song, "No 
B.S./' "Deuces" moves 60-S9 on the 

Digital Songs chart. Up 11% in d igital 
sales, the song has sold 132,000, ac
cording to Nielsen SoundScan. 

" Deuces" also climbs 67-56 on 
the Billboard Hot 100, marking the 
singer's return to that tally. Brown 
last appeared on the Hot 100 last 
February when "I Can Transform 
Ya" featuring Lil Wayne and Swizz 

Beatz ended its tenure. peaking at 
No. 20. " Transform" peaked at No. 
11 on Hot R&B/ Hip-Hop Songs. The 
track was the lead single from 
Brown's third album, "Graffiti," 
which has sold 316,000. 

The "Deuces" momentum follows 
Brown's emotional tribute to Michael 

Jackson during the BET Awards in 
June. While singing '1Man in the Mir
ror," the singer broke down, prompt

ing criticism that the meltdown was 
staged. Without addressing the de
tractors, Brown has stayed busy 
recording and tweeting about new 
music. He recently polished off a 

remix of Nicki Minaj's 11Your Love" and 
is featured on a new Twista track, 
"Make a Movie." 

Among the top mainstream R&B 

radio stations spinning "Deuces" in 
heavy rotation are KBFB Dallas, 
WHTO Detroit, KKOA Dallas and 
WPEG Charlotte, N.C., whose OM/PD 
Terri Avery says positive audience re
action to Brown at the BET Awards 

has nothing to do with the song's 
growing success. " The track, the lyrics 

... it's just a good song." 
Brown will next appear in the film 

"Takers," out Aug. 27. There's no offi

cial word from Jive as to when his 
fourth album will be released. The 
s inger has tweeted that his next CD 
may arrive in 2011 or sooner, possibly 
preceded by anothermixtape, "In My 

Zone 2. -Gail Mitchell 
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REAL ESTATE 

The Ultimate Escape for Work or Play 
II Convcnlcnci,o. + Hl9h Spe<>d Not • 3 Bdr Homo + 4 Cottage• 

Acca""lble by lloat & H1>1t~opter 

(very!) Private I sla nd - Just ·2 hours from NYC 
NovaScotlaPropertyflnders.com (902) 277-0593 

REAL ESTATE 
East 1 7th Street - 4 Bedrooms 

Serenity Infused Penthouse 
Classic Flatiron full floor loft w/Pvl 

Elevator, Stunning, Sundrenehed Prewar 
6,000 s/f condo loll, plus 6.000 sit 
bu,ldable rooftop terrace wl N/S/E/W 

Expos. Sleek Boffi Chefs kit. 
tuxunous spa baths, State of the Art 
TeleeommunicationJRecordfng Center 

complete this unnvaled home. 
Quite simply, th,s Penthouse is in a 

class by itself! $11,500,000 
Oeb<a Pinto 917-692-2790 
Kinnaird Fox 917-453-7652 
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ALL THI: WAY 'LIVE' 
» 

» "Love the Way You Lie," by 
Emincm featuring Rlhanna, Is the 
46th Billboard Hot 100 No. 1 since 
2000 to carry a ''fo:ituring" artist 
credit. Between 1958 and 1999, 
just 18 such titles reigned. Still, 
high•profilo .irtlsts have guested 
on hits throughout the rock era, 
even if they didn't always receive 
otticlnl billing. Chnrt Bont looks 
at some of the best-known s.ongs 
sporting uncredited ap· 
pearancos, Including Oiro Straits' 
"Money for Nothing" (vocals by 
Sting), El ton John's " I Guess 
Thnt's Why They CDII It tho Blues" 
(Stevie Wonder on harmonica), 
Madonna's "Take a Bow" 
(backing vocnls from Babyfoco), 
Rockwell's "Somebody's 
Watching Me " (Michael Jackson 
singing the chorus) and Carly 
Simon's "You're So Vain" 
(backing vocals by Mick Jagger). 

C Read Ch.irt Beat 
every week at 
blllboard.com/chartbeat 

Arcade Fires Up; Gaga Gets 'Remix' Treatment 
The Billboard 200welcomes a new No. l: 
Arcade Fire's "l11e Suburbs," which 
plants the Aag with 156,000 sold in its 
first week. according to Nielsen Sound
Scan. Eminem•s "' Recovery- trails at 
No. 2 with 152,000. 

It's the firs t No. I for Arcade Fire 
a nd its record label Merge. It's also the 
third independently d istr ibuted No. 1 
this year, following mart-topping indie 
bows from Vampire 

$3.99 deal six t imes behveen Aug. 2 and 
Aug. 8 to its nearly 1.5 million follow
ers. Merge and Arcade Fire also tweeted 
their own followers about the deal. 

RA· RA·RA· REMI X: Nearly everything 
Lady Gaga touches turns into a chart 
hit. a nd her .. Remix" a lbum is no 
exception. It debuts a t No. 6 on the 
Billboard 200 with 39,000, becoming 

Weekend's "'Contra .. 
and the various-a rtists 
compilation • Hope for 
Haiti Now.'" 

OverThe 
Counter 

the fi rst remix se t to 
reach the top 10 since the 
··Han n ah Montana 2: 
Non-Stop Dance Party" 
a lbum deb u ted and 
pea ked at No. 7 on the 
Feb. 16, 2008, chart. 

"Suburbs" reaped the 
benefits of a buzzed
about weeklo ng sale in 
Am azon's MP3 sto re , 
where it was priced at 
$3.99. Apple' s iTunes 

KEITH LD ~ 

,~~·~ 
Gaga is no st ranger to 

the dancefloor and the 
magic of the remix, as 
each of her own singles 

s tore offered the set for a standard 
$9.99 (see story, page 39). Digital down
loads amounted to62% of the set's fi rst 
week, up from the 30% digital first
week share its last album, 2007's "Neon 
Bible," earned (27,000 of its 92,000 
open ing frame). 

One could make the assumption that 
the aggressive sale pricing from Ama
zon on ··suburbs" helped m otivate con
sumers on the fence about buying the 
set, or perhaps those who had no inter• 
est in the ba nd until last week . The 
Amazon MP3 store tweeted about the 

has earned ils own commercially re• 
leased digital bundle remix package. 
(The •Telep hone" set alone came 
arm ed with 10 remixes.) 

Thus, there was a wealth of m aterial 
to pick from for "The Remix." How• 
ever, die-hard fans were probably an• 
noyed to discover t hat five of t he 
album's 10 tracks ,.,,ere previously com• 
mercially released. 

But for casual fans, that probably 
wasn' t a concern. T he average con • 
sumer is probably unfam iliar wi th 
Gaga's dozens of rem ixes and there• 

fore thought this was a fu n and differ• 
ent take on the diva' s discography. 

Or ig inally released in the United 
Kingdom in May as a 17-track set, it 
was pared down to l O tunes for its U.S. 
debut. No doubt that because of the 
set's slimmer American approach, the 
ph ysica l C D is able to car ry its sug• 
gested list price o f just $10. 

Gaga is add itionally charting this 
week with her first album. "The Fame," 
at No. 12 and "The Fame Monster· (EP) 
at No. 27. marking the fi rst t im e an 
ar tist placed three concurrent titles in 

the top 30 since 1993-with one tiny 
caveat. Garth Brooks last achieved the 
feat on the Ian , 23, 1993, chart, when 
he placed four sets in the lop 30: "The 
Chase" (No. 2), " Beyond the Season" 
(No. 23), "Ropin' the Wind• (No. 26) 
and "No Fences· (No. 29). 

The tiny caveat? Well, if one counts 
the "Hannah Montana" albums as MIiey 

Cyrus releases, the young singer scored 
a Cyrusf" Hannah" top 30 hat t rick on 
the Sept. 12, 2009, list with her own "The 
Time of Our Lives• (EP) at No. 3, the 
"Hannah Montana:The Movie'" sound
track at No. 11 and the "Han nah Mon
tana 3" TV soundtrack at No. 26. 

"The Remix" a lso enters the Top 
Electronic Albums chart at No. 1, giv
ing Gaga a lock on the top three posi
tions, as "The Fame· and •T he Fame 
Monster'' are Nos. 2 and 3, respec. 

IVlarlcet \f\fatc:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 
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lively. It's the fi rst time an artist has 
claimed Nos. 1-3 in the nine•year his• 
tory of the tally. 

With the top 10 success of •The 
Remix," should we expect a bevy of 
other acts to follow su it with their own 
high -charting redux compilations? 
Na h . T h e i ndustry sou rces we 
reac hed ou t t o felt t h is albu m 's 

success is unique, because Gaga is 
arguably the biggest pop ar tist on the 
planet right now and anything she 
released would have had som e imme• 
diate success. 

Gaga joins an elite handful of artists 
wh o have no tched top 10-c harting 
remix collections. They include Jen· 
nller Lopez (with a hybrid R&B/dance 
offering), Bobby Brown, Paula Abdul 
and Billy Idol. 
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!liangt 

ThisWM i.st'lelr 

!liangt 

5,213,000 1,480,000 20,698,000 

0.9% 3.3% 0.1% 

6,048,000 1,286,000 20.853,000 

-13.0% 18.9% -0.7% 

Weekly Album Sales ( Millio n Unit s) 

30 

25 

20 - 2010 

15 

10 

5~ 5.3M 

0-------------------' J F M A M A S 0 N 0 

Alborms 205,257,000 180,182,000 ·12.2% 
lligllall1><ks 705,967,000 701,980.000 · 0.6% 
lto!tlin9t> 1,032,000 1,218,000 18.0% 
lolil 912,2S6,000 883,380,000 -3.2% 

Albormsw/llJ.' 275.853.700 250,380.000 ·9.2% 

ALBUM SALES 

'09 .. L~ _________ ....,.20,.,.s,,.lum..,.IH,.jo,.n.,.I 
'10 180.2 million 

SALES BY ALBUM FORMAT 

159.929.000 128.870.000 
43,842,000 49,709,000 

1.448,000 

37.000 

1,582,000 

21,000 

-19.4% 
13.4% 

9.3% 
·43.2% 

(111ent 110.478,000 100.481.000 · 9.0% 

94,779,000 79,701,000 ·15.9% 

70,260,000 60,554,000 -13.8% 

CURRENT ALBUM SALES 

·os _______ 1.,0,:,,.,S.,m'-"'11..,.o,,n,.. 

'10 --------100.S million' 

CATALOG ALBUM SALES 

•os.,, _____ a,.•:z.1& ..... rnw!wllwlo,.n....,I 
'10 ---79_7 million 
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LADY GAGA 
ST11EAMLJIIE•l(OMLIVE QifRJIY'Tf!fE,1"1fRSCO/>E 01'W".'l!IA M 

JUSTIN BIEBER 
stHOOLIOV 1t1VMO~D IIRAtlN.'15UND 01405.l.lDJl,l,li 10 18 ff 

DRAKE 
't'OUNG MOhl'V,'CASlt IIOfllfYI\INIVUISAI. WOH)WN 01 lJU,\IMIIG ti N 

LADY ANTEBELLUM 
CAPrlOl llASIMLU nm T! 9& 

BUCKCHERRY 
tU~N SEVtll no 13 U! 

K IDZ BOP KIDS 
lll?OA a, Tl~ 19:3, !11 H 

LADY GAGA 
STAUMLW£,,KONLIV£'CtltRAl'fflU ll'ilfA$COPt 011 eos:•,'ll,A 12 M 

THE BLACK CROWES 
$fLY£RARFll)'NOl• 10& 

VARIOUS ARTISTS 
llt.MAS•llfM~&OKY WU.SIC d l 1I '41>1T0t. ltH 
ZAC BROWN BAND 
JIOllt'111GG£JtPICTUIAfJMOM£MQ'A,;,ATL,1Ji1~ 51f>'3l.'AG 13 9& 

SHERYL CROW 
A&!.1.01•SOMGA 11H 

USHER 
lAUCVJIVf 5155t •AG 13 N 
THE BLACK EYED PEAS 
IHUISC:Of'f 012131"J1CA 13118 

JONAS BROTHERS 
WAU lltSHEY003NI ll.98 
TRAIN 
COlUW8U, 0713tr.'SOHY MUSIC 121M 
CAROLE KING & JAMES TAYLOR 
tlOR 3205l 18 i3 C:O.'DVD 00 

JERROD NIEMANN 

MIRANDA LAMBERT 
COluwaM fH~LW 168$t,'5MN 112 H 
JACK JOHNSON 
81WSltfllll 0U2fi6''WRG 13 H 
TOM PETTY AND THE HEARTBREAKERS 

MUMFORD & SONS 
GINTU~N Of 1111 Al>AO OIIKl 'J6USSN01l 12 t8 
LADY GAGA 
STAfAMllrlEJKOllll'l(}Qlf!UMRUJlNlfASC-Ol't: 013872"/IGA 10 N 

ENRIQUE IGLESIAS 

Thie 

The Suburbs 

Aecovety 

Nightmare 

TrillO.G. 

Teflon Don 

The Remix 

MyWOfld 2.0 

Thank Me Later 

Need Vou Now 

All Night Long 

l(ld? Bop 18 

The Fame 

Crow~ogy 

NOW34 

The Foundation 

100 Miles From Memphis 

Raymond V Raymond 

The E.N.D. 

Jonas L.A. (Soundtrack) 

save Me, San Fra ndsco 

Uve At The Troubadour 

Judge Jerrod & The Hung Jury 

Rcvolutlon 

To The Sea 

Mojo 

Sigh No More 

The Fame Monster (EP) 
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82 49 48 
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114 43 35 
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" 65 83 
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83 46 28 

e 68 62 

a& 56 59 

88 64 84 ' 
117 so so 
68 70 68 ' 
18 17 54 ~ 

70 71 66 

7 1 51 30 ~ 

• 78 76 

• lllrrn 
74 63 52 IJ 
78 ss 42 11 
78 60 106 Eli 
77 74 ss iEi 
78 59 1•6 Efi 

GODSMACK 
Ukl'IEASA~ Rff'Ull~IC 011ZJ6.\IIEl!t t Ill (t: 

ALICIA KEYS 
MBl(,IJ•Hll'JAl.l;. (13991 
SARAH MCLACHLAN 
A111$tAS$k,7'fflMG, l )Ml 

NEWSBOYS 
lhl'Of' 71S11 1391 
SELENA GOMEZ & THE SCENE 
H(ltlYWOOD OOltol UI 98) ~ 

VARIOUS ARTISTS 
Uh1Vtl1SAUO,ll,-$0!(V MUSIC OIIIIU CAl'lfOL 1111 Ml 

FIVE FINGER DEATH PUNCH 
"'OSNCT H,A,,c 56100" Ill Ml I..!., 
MICHAEL DUBLE 
1•~1UPAIS( $?013.YA·AANfJII 1110$. 111 911 (+ 

&ALU. DATA 
OOMPIU 08'f 

nid, 1..·11 
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Title 

The Oracle 

The Element Of Freedom • 
Laws 01 llluslon I 

Born Again 

Kiss And Tell • 
NOW33 

War Is The Answer I 

Crazy Love • 
!~~~~!vR:XCT\'KCOWIQtlo ,mtoSONY MIJSIC ~=: The Music. Joumey To Regional$ (EP) I 

JOHN MAYER Ba.Hie Studies OOLUMBl.\~1'/S(J,ti WSIC l1398) 
TAIO CRUZ Rokslarr 

1 
MfqQJR't'OUJ3G,w:lJM6 t9 98) 

THE ROOTS How I Got Over 
OEf JAM 0130&$".'ll,MG C99&1 

MARC COHN Listening 800th: 1970 SJ,GUl,JWAO.I.Dffl~ 11Q) 
VARIOUS ARTISTS Vans Warped Tour 2010 Compllatlon 51D£0NEOUWMY I t lO (I Nt 
PINK Funhouse L.lfAClJ615i:ACijl)Nt 
SOUNDTRACK Glee: Season One: The Music Volume 1 
201K Cfli[IJIIV fOX TVICOWM.JIA 540~NV MIAIC 11 'tO 

DIERKS BENTLEY Up On The Ridge CAP1TOC.MISHVILU'5-ll0 l?f8 
SKILLET Awake A110(N'T/1Pi0,,A1UWIIC51ffl1{4G ,1uai 
30Hl3 Streets Of Gold PIIOIO Fll41$H !2J.t12,'l(i; U3 181@ 
AC/ DC Iron Ma,, 2 (Soundlrac:k) C(ILlJM91A60962"'10H'I' MUSIC 111.99 CD'IWOJ@ 
THE-DREAM love King 
IIADIO K1.U,11U JAM OIOU,11lWG il .t8f 

PARAMORE Brand New E~es ,u(UO ftt 11.Ali!EN $18l$0'1Mi llil981 

G,AELIC STORM Cabbage 
111ST AGJ.l!j 1(110111 116Q8) 

JARON ANO THE LONG ROAD TO LOVE Getting Dressed In The Dark 
J.AA:Ot.'"°'000.·"6 MA.c:111,-.'Ukr.'LIISAl AEPutUC DIUOl,'\JMIIG 19 991 

HELLYEAH Stampede EPIC $4ilt.SONY MLISIC 11 98}@ 
ADAM LAMBERT For Your Entertainmenl 19,'ACA ~ltflMG (13 H 
SOUNDTRACK Jersey Shore I Mf\',UNIV(ASAL Rff'\J8UC 01•SS11,UWFIG (13 &al 
SUSAN BOYLE I Dreamed A Dream SYC.o/COlUMIIIA S98'ltr'$CWV MUSIC 11 !;SJ 
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• I 
• 4 
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• 2 

• 

e 29 29 JUSTIN BIEBER 
$CHOCUOV'RAVM(»l0 $RAl)N,q5LAHO 01)119,,10.JllG 9t9 My woad (EP) • molD11wilhal1" 

$ gainanditsllelt 89 - II PRINCE/BRIA VALENTE Laius Flow3r/MPLSoUNOJEllx3r NPGns.c9EX 11198) 

C 32 33 

0 
32 21 27 

33 28 31 

34 33 21 

C 38 84 

G 
37 23 

38 34 

C 42 

40 26 

41 22 

KESHA 
J,fl.lOSA&E/JICA •tX$"/RMG 11 H An!mal 

RYAN STAR 
91JRIIETT ATt.AlvllC SH .. S,40, 10 M 11:59 

8.0.8 8 .o.8 Presents: The AdVentures Ot Bobby Ray 
RUlUIOCl(;GRIIM) HU$1LtlATt.A!CIIC &11900"/Atl 13 91 l+) 

Brothers 

Can't Be Tamed 

My Paper Heart 

Slep Up 30 

B IG B01 
OHJAM01011' /IOJ\IG 13N 

Sir Lucious Left Foot: The Son Of Chico Dusty 

CARRIE UNDERWOOD 
19.ARISlAN"5ft'VIW•m!3,'S\l"I 13N 
SOUNDTRACK 
COlUWW. P1CTIJllfS.'MO~KfYWR,fNCH :t1191W.Dt50N GATE IZ W 
SOUNDTRACK 
SUMlilll,'CIKJP SltOP ATUltTIC $23$36 AG II 18 

Play On 

Eat Pray Love 

The Twilight Saga: Eclipse 

Korn Ill: Remember Who You Are 

Hear Mo Now 

sales-04,000) 80 
lincellay. 

G 
75 

82 

82 81 

m 83 

Sin<et!lenlm e 
67 

95 

QP"1edinlheall!II ea 83 
cllnng Ille tracldng 
we8, me ;album's 88 73 

saleslnmase(~ 
117 78%). Theselllala 88 

wav, to go to ltad1 88 87 
t!lepeaklofllle 

G fir!I two iel~ wbl<h 92 

IOflfl<(I011lalllos.6 
;nl~relll'(tively, 

80 85 

111 13 

92 86 

72 l!!i EMINEM Relapse Yl"Ell.'SILI.DVJAfTUIMATit.lN"IUISCCll't: 012863".'IGA 113 HJ 

88 EASTON CORBIN Easton Corbin MEIICllll't' MAStMlLE 013'Htu~N (10 NJ 

81 ' 
JOURNEY Journey's Grealest Hils OlllllMBIA ,H93 (1318)@ • 11 

56 CHRISTINA AGUILERA Bionic RCA 6Ca7"~MG [13 t8) 

95 DAUGHTRY Leave This Town l~'IICA $l1•, tAMG, 18 Hl@ • 
77 JASON DERULO Jason Derulo I NUJ(lAHflijHT5 519657/WAR.IIEA UltGS ,o,e 11 

65 LUDACRIS Battle 01 The Sexes OTP10Ef JA~ Ol•OG0'/10.JIIG ll 96 
• 1 

89 SHINEDOWN The Sound Of Madness I Alt.ANTIC S11Z4'4.'AG 18 M • 
78 BRAD PAISLEY American Saturday Nighl 4111$TANA$1fVI.U •73$Z,$MN' 1391 • 
91 RIHANNA R~ted R I SIIP,'OU JAM 01JrJ6.1().NG 19 t8 • 
70 KATY PERRY One Of Th& Boys CAPITOl 0'249' 112 Ml • 
- TECH N9NE COLLABOS 

s1iu111G1 n ,~&e 111 981 The Gates Mix:ed Plale I 
71 LUKE BRYAN Coin· My Thing CAPITOi. NASI-MLU 6.S833 {1S 981 

45 Fearless II 113 m i 76 74 NA$ & DAMIAN MARLEY Distant Aelati\les I GtaTTO YOOlllS.'OH JAM.IVNM.RS.Al RfNJBLIC 01•1311,-UWRG {1l 91] 
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46 

46 
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e 
e 
90 
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f'l'II.UEN 12UII) 1691 

Cl'IEAR'tTRWOG OlU&','\JNMIISAl CUSS.CS GROUP ( I~ 91} 

THE BILLBOARD 200 ARTIST INDEX ~-80\U . ,:: ... , .ff QU,OI 110 

AC,'DC • •••..•..• ..•• N) 
CHl'ISffiAAGI.I.ERA . .83 
JAS<lN W'.IEAN ...... 110 
GA.RV ALIM ........ IS9 
MAACMTl«'.IHY ..... 148 
ARC,OE FR .. , .. 1, 175 
LANIROUAOCflA8"l>A 

A~ S(l4NrOI.O .3 

UM:N-18AOO .... 112 
BNllOf' HORSES .... 190 
FfWK:tSCA.8ATTISTEW . 

" i:.RKS eam.EY ..... 61 

BEST COIi.ST 131 
.JUSTW80eft .••• 7.29 
816801 ... ......... .37 
HlllACKCROWES .. 13 
nEBt.AO<NDf'EAS .. 18 
lHE8lA(Ul'VS •••• .33 
8tACl(Vlt 8RttS .196 
U>BfJl!UGE 196 
8.0.8 ..........••.• .3: 

~BEUS ... 1•.2 
BAOOKS&DtMN ... 104 
GAATH&OOOKS 181 
ZAC~IWD 15, 107 
WICE BRYAN . . . . . .. il 
I.IQWl.81.aE. , .. ,SS 
BUCKDERRY ....... 10 
8W.£Tf0RW, 
\'AI.Bf'll«E ...... 119 

-· A 
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Oark Horse 

Seream 

Tin Can Trust 

Suburba 

Mulennlum 

Symphonicities 

CAGE 'MQEPHAHT .15' 
OOI.BE CM.1.AT ... . 141 
CASTN3 CROWNS . .• 124 
KENNY CHESl£f . .153 
MNICOOHN ••...... 63 
EASTONCOO&N . .... 81 
MIW(IACOSGFl(M; ,Jg•, 
CAEED ..... .. 187 
CIIHOOICEQ.EARWAJlR 
RE\t/Al . ...... 135 

1ht albom earns I~ 114 94 85 (ll TREV SONGZ Ready S(JNGBOOl<!Al\.A.IIHC 51879( AG {IS t 8j 
• 3 

t!lird<OOle<lltiYt G llffl1ysalesgain,i 
linlllt"011101111te" 1111 

100 96 ' 
MONICA Still Standing J 40!91.'RMG ( 11 98) 

93 86 MICHAEL JACKSON Number On&S MJJ.:£1>1C "'98/SONY 1,MJSIC (U 98) 

• 
D 11 

,ootinuei to SOUNDTRACK 

"~•deal itllo, 
117 58 44 YiAHRTOWEJt.'RIPIUSE 52'fi67fWAJl.',jEfl 8RCIS {13 fl&) 

Inception 

o,, Nain1tieam 1119 88 66 34 M.l,A. 
NE E TJ):UlNT1A5COl't: OU)«'/ICiA t ta 

40, It bullels 6-1; G on AIMIToP 40, H 
e,,t..,atNo.1'. G 

101 991 1 LADY ANTEBELLUM 
CAPITOi. MASHYILU CWOfi 12 t 8 

110 108 , PHOENIX 
U'1'AUTE 01DS'l titAS5hOTE j l I NI 

Sl£RVLCAO'N. 16 
1Al0 CRUZ. . . • . .61 EOWARO SMARP£ & M 
Ml.fYCtmlS . ..'.IA M.l(,fE'TICZ!ROES . • 129 

EWEM . . ?.80,122, 166 

ONJGHTRV -94. 1912 
OEnONES ...... 191 fAT JOE . . ... , ..... 118 
JA.$0HDERt.lO. .-96 fMfMitJlotATH 
»ECW!1YtEADS 133 NJNCH . . .,, . 57 
DRAKE • . • .I, m fl.OR8fa: + THe 
THE-MEAM . 71 MACHNE.. . .... 105 
OOOHll. ISi 

""''""' .. 11, 
HELLVEAH .. 7S 
Hl.1.SOMG .1~ 

GAEU:: STORM 
OAVIOGNIRffi 

... 73 tKIUSEOFHEAOES • .48 -SRENA_,& "' " 
ntESCEME ... 5S 

GORIL1AZ .• 123 

ENPMJUEWSI.\S ••• .21 

GOnMtl.E ·· ··· ... f9 l,ll(K,l,Q.JACICSClt •••••• 
GtJISN'ROSES .• 146 . . .... 96, 165,.169 

JNEIM . ....... 163 
JIIIONAAOMLOMG 

ROMllOLOYE 7•. 
JAY•l .......... 17-4 
~l 121 -- ,. J,1,t,EYJOHNSON . ... m 
JONASBAOTHEll$ ..• . 19 
T(IUINES.. ..13' 
nJINfY .......... .82 

MAYA 

Lady AntebelhJm • 
Wolfgang Amadeus Phoonlx 11 

KESHA . • .30 
MXll,lf't'S . . 52 
Kl)Cll(ll ..... 116 
KllR(D . ..... . . .. Ill 
KllZ80PIOOS ... II, 180 
~OHEON ••••.. 109 
CAAOlEl(t(i.&JM.lS 

T,:,\CIA ••• ,, .21 
K(IIIN . ........... .. 41 

lJDf ~ 9, 99 
LAD'tGAGA ..... e, 11.11 

'°'"""""' ,. MFWIIALAMBIKf .23 
CThllllAl.ffft .. . 178 
l.COSOUtJJSYSTEM .136 
U04PF'(UN 1a1 
ll.'111"'1« 10:Z,1'3 
lOSl.080S .. .•.7 
UJO,l,CAlS.. ..86 
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Wilh lhe sel's fill 
SOUNDTRACK galnll•ce~le 

HM 92 Rebirth • Jw,11 pt/haps 
benefilsllom 

103 69 61 b><k-lo-1<hool 

104 98 97 II 1 s ••. And Then Some 
promo11 .. ,,1 
Family Cllrl!llafl afld 

G 108 131 Lungs Ufew,yretallen. 
lllealllllmh up 

108 102 51 Hello Love D%to•-Y 

107 99 101 
loLll of 4,000. 

108 

108 107 911 Only By The Night 

110 105 100 Wide Open 

111 91 37 La Roux 

0 156 138 The Generous Mr. Lovewell 

0 117 118 Greatest Hits 

0 118 116 Chicken & Biscuits 

G 129 142 High Violet 

G Man On The Moon: The End 01 Day ,. 
117 8" •1 Aoek Symphonies 

118 27 - The oa,kslde: Vol. 1 llieMWOfl NPJ 

118 106 107 Fever 
stott'sm..111-lon<) 

e 
promollOfl ol S5 

115 1s1 The AtchAndtold: Su~es II And m 17 allemall,. ,.d rode 

121 
ilbllffllll<ffl,llll 

111 79 Sweet And WIid olds111b1el (ap 
122 Curtain Call: The Hits 16% .....a afld 

'4% lo downloads) 
123 TT 124 Plastic Beach aflcl-o<d& 

12A 115 114 Unlll The Whole World Hea,s 
lonul No. 16 (up 
1lll owrall, l6llln 

128 113 - That's Why downloads). 

126 1Z1 69 Custom Guilt 

0 131 136 The Light Meets The Dark 

128 Learn To live 

G 153 111 Up From Below 

130 120 121 
\lfAJTV . 1Sl\Jl 11 

HerelAm 

131 114 129 TOBYMAC Tonight 
fO:AfffllDNT 21311 1 98 Ci: 

132 116 127 SERGIO VEGA: El SHAKA Millonario De Amor 
OISAn156-4 l,ll( 1198 

133 132 130 THE DIRTY HEADS Any Por1 In A Storm 

134 79 - Praise & Blame 

138 130 110 Chronicle The 20 Greate.st Hits 

C 185 - This Is Happening 

137 36 - Crazy For You 

138 126 113 Hannah Montana: The Movie 

G 143 109 The Resistance 

0 Defying Gravity 

C 8teakthrough 

142 90 93 Broken Bells 

llle,oundtradl lo 
143 Tha C1;uter 111 

Ille Disney Channel 

0 Rock N Roll Jesus 1'I sllow rttums lo 
ll!ed!aflwllha 

148 137 140 
PIIOII0GO11ClfPIC 3US&·S(WV MUSIC 12 99 

The Script 50%1name 

148 138 147 GUNS N' ROSES Greatest Hits lollowlng Ille 
premilftollhe 

G Phineas And Ferb: Summer Belongs To You! (EP) spedal •!IJnwner 

148 

0 
0 150 171 

808 MARI.E"f AHO THI; 
WAIWlS .108 

JOHNMA't"ER .... 60 
SNWt MCI..M)UN •• S3 
Me~ .•...... 112 
MGMI.. , .. 195 
Poll.A. ............ 98 
BRET W::1-WLS ... _. t2& 
JNnlE MONA£ ••••. ,20 
MONICA • • • ,95 

OfCCAIPIOAO-.,,,AV0016U1DEC<:A(18SS) 

CAAl&MOIIGNI 12S 
MOTLEVCRllE 113 ~EAOU!lJC ...... 161 

=~&SONS ·1-: •ar:,.1.U,""'·.il!i.l!i!=!lr,,_..,..,aa,a 

IIIJlllll!l• :11111!11!1!1 ~ ......... :::::~ 
HAS & ~ "JR. GOMi' """" ., TifENATQIAl 11S BRAOPAISl.£Y .88 
IE\'t'S80YS .... . .-5,,f F',IJV,MOAE ••• ••• ••• n 
Kt0(8..8A()(. ,.46, 194 
.J:RFIOONIMNiN .'l'l 

__ ...,., 
173 

KATVP(RRY .•.. 90 
TOIIPETT't'~T1£ 
H£ARTMEAKERS .2S 

PffOOIIX. . . . . 100 
Pl«. ...... . ..... 65 
~WM WUHTE .19 

lconos 

Haywire 

Wieked 

M ACUHiSIIMS 112 
TifE ROOTS .. •• 62 
RICKROSS ...•••••••. S 
UIROUX . .•..••.• .• 111 
ONWS RlOBI .. _ .. 128 
flYANSTM .... ...•• .31 

Belon95 lo You!" 
llle~tter'sclgilal-
a:<wve companion 
alb4n bma1 No. 
111((,000). 

TlESCIW'T ... . 145 
SECONl)HN(O SERE MADE 

•· · . ... . 42 
BOB SEGER & 1ltE Sll'fR 
BW.£TIW«) ..... 116 

SHIIIEOOIM . ....... .81 
IMNKSINAJRA •. , •. 1$$ 
""-"' ... 

~sitii :: .. :~ •~!!lll~t:!'.!;!l• 
RA.SCAL.n.ATTS ... 171 a.u.RW.ISAPP . ... 130 :ev.PMNfu'ANb-
~. . ••.. 89 S-."1NGA8El .••.••• 199 ltRB . . ........ . 2(l(l 
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1116 136 141 

187 140 120 

1118 139 150 

"'" 152 163 , 

e 194 194 

1111 122 112 ' 
1112 146 1S2 

1113 149 169 

C 169 156 

1ee 142 1.55 
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Title 

DRU HILL lnORUpendence Day q1;1Mtoooo,11us 

HILLSONG A 8eau11tul E)!change: Live 
HIU.50h~ 3U~Sf'ARIIOW (l3 ,SJ 
KENNY CHESNEY Greatest Hits II !.U6»$S-$1.1N l lM! • 
CAGE THE ELEPHANT Cage The Elephant 
OSP-49455'"/.l'o'f 1Ht 

FRANK SINATRA Nothing But The Be!il 
A(Plllst IIJl6!4i'AAA111A &AO$ (11 "J • 
UNCLE KRACKER Happy Hour: The Soulh River Road Sessions. (EP) 
10, CIOG!ATU.ltTIC U461liMi 16 HI 

SOUNDTRACK 
5'JM.titlTJOIOPSHOt • h."-11TICS15U3••ilG4II HJ® 

SADE 
lPIC$!9.U" SOfil'tMUSICtl3MI 

GARY ALLAN 
MCot.hol.SINI.Lf 01wt.'U ... G.~j109lll 

VARIOUS ARTISTS 
V.'Oll0.,CI.IJIB.Pfl0\'10£NT-OITECJIITV 1US1,1MI C\IG 07 HI 

ONEREPUBLIC 
MOSlEYWT(JISCOPt: Oll&OJ,11:.J jl:Jfl• 

LEE BRICE 
CtJRI 78911 "8.981 

JAHEIM 
ol.TU.HTJC5217f;l,'AG ne MJ 
MIRANDA COSGROVE 
OOlU"4BIA ll~i'SOMV lilllSIC (5 HJ 

MICHAEL JACKSON 
lPICILfCACY l'll7t50.VY MUSJC 08 hi 

EMINEM 
'MIJ.'.Afl(IU,t,m t '9C41t•tMUISCOPE I) 118 

SUGARLAND 
MEIIC.,Ut'Y JIASHYllLl011fU•.l)IION U M 

WAWES 
f.AT pg~1,1 Ill-'' Cll &ll 

MICHAEL JACKSON 
fP&'lUlACV ll'tM":SQNY MUSIC tu Mi 

Twilight 

Seidler Of Love 

Get OH On The Pain I 
WOW Hits 2010 

Wa.king Up 

Love Like Crazy 

Anothet Round 

Sparks Fly 

The Essential Mlchael Jackson 

The Marshall Mathers LP 

Love On The tnslde 

King or The Beach 

Thrllle, 

El 

• 
• 

• II 

El 

II .. 
a 

Ill I 

fJ 

LA ARROLLAOORA BANOA EL LIMON OE RENE CAMACHO 
Todo Oepel'\de De TI 0LU121S89WLfU2tfl! 

RASCAL FLATTS Greatest Hils Volume I 
LTIIJC$1RHI0017&4!1UII 

ERYKAH BAOU NEW AMERYKAH: Par1 Two: Relum Of The Ankh 
C0N1Jllll flW,Q \lw.fRSAl MOTOl'.'11' 014023• UWRG (13 961 

PASSION 
SO!tlll'S fl717$.9'.YIFMIW !17 ~81 

JAY-Z 
IIOC NATION ~4$6• 1"-C jTS99),• 

ARCADE FIRE 
MCAG£22S' 1598\ 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOl.303,)4• j llNI 

JAMEY JOHNSON 
M£flC(Llt'I' IIASIMLL( 011tt1•Nt.tGN C13.93) 

CYNDI LAUPER 
MUICfll SIIUU 1\H&a' DO .... NTOWN (13 NJ 

TAYLOR SWIFT 
UG IOctll~ 079011C18118) ® 
KIDZ BOP KIDS 
RAZOR a r• mu c11 gs1 
LEO ZEPPELIN 
S'A•.IJI SONG 3131'8'/o\H.AlfllC (11198) ti) 

THE ROLLING STONES 
ROlllhG STO)IESJ\l!IWf:RSAl Rf PU8llC 014130"J1lt,J~Ci'UME (29 iBf 

THREE DAYS GRACE 
JIVf '~t5to'JlG{1J 9S} 

GARTH BROOKS 
PEARL 213 42$iBCOiOVOJ@ 

MARY J, BLIGE 
MUAlARICH. GE ff EH 01J72l,l(lA /IJ 98 

BLACK VEIL BRIDES 
$lill08V02& 13$8 

CREED 
WINO•Uf' 1310,3, l't &I C0,1WO @ 

THIRTY SECONDS TO MARS 
IM~RTAU\11/tGINl.$111'/CAPIH)l 11 98 

VAMPIRE WEEKEND 
XL• H • 1• te 
BAND OF HORSES 
NIO'lt"'lfAT N)S$1JV..C0Ww;IIA 6!1110•1SONv MIJSIC 411 NI 

DEFTONES 
A[PAIS( Sn922'/\III.I.RllfA IAO$, 118 M) 

DAUGHTRY 
l~'f1Cot.au6l).'IIMG(9!11)@ 

SANCTUS REAL 
StiUIR0Wffi06CI ON) 

NICKELBACK 
ROAORUtv..!IER Sla:JCO (1198)-@) 

MGMT 
tm.UMBlol. 11612•/S()Ptt Wt.lSIC {'51 98) 

SOUNDTRACK 
SllM.l,llfrct!OP SHOf',.An411TIC s1~21•1AJ, 11998) 

DRAKE 
VOOt.G MOJtEYfCASH MOJrotY,1JNNUIS.l.l MOIOWN 013-4~MilG (11 11) 

Passion: Awakening 

The Blueprlnl 3 

Funeral 

Greatest Hils 

That Lonesome Song 1 

Memphis Blues 

Tayl01 Swift 

Kld2: Bop 17 

Mothership 

Exile On Main St. 

Lite Starts Now 

The Ulllmate Hits 

STRONGER wfthEaeh Teat I 
We Stitch These Wounds 

Greatest Hits 

This ls War 

Contra I 
lntlnile Arms 

Diamond Eyes I 
Oaughtry 

Pieces Of A Real Heart I 
All The Righi Reasons 

Oracular Spectacular 

The Twilight Saga: New Moon 

So Far Gone (EP) 

D 

fJ 

• 

D 

fJ 

II 

12 

• 
,. 

D I 

VARIOUS ARTISTS SWeec Homa Alabama: 1he Counby Music Tmute lo Lyn)Td Skynyrd (EP) 
HIP•O 0145?$ DCIUME i Hl 

SAVING ABEL Miss America SIIOOCO/VIIWIN 14602.'C- Ptllll 11 18 

SOUNDTRACK Disney: Phineas And Ferb \Ut TOl5t.lYOGQ007 jl2'il8) II 

Tlf:T\\¥.JGHT~ TOEMAAC 131 
138 NEWMOON •.•.•. 196 ClfUSTOMUH 
97 $TN:> ........... .$0 TRAIN . . •. 

10& VAM~ YIUKlND •• 1&9 
.•. 20 SE.RGIOW:GA . 13:l 

77 SUG,IJIUIIJ • .. •. .• . 167 Tf£1'SONGZ 
Tol.Vl.ORS'Wfl ... '3. 17'51 JOSHTI.JKR .: .. i:; "'l'ZLIB""""-'·.i!ttl.llt.ill ..... ,.,......, 

1£0l:NW:CCl.LAIIOS .. 91 UIQ.EIW,Cl((FI IS& 
TOOHAWUHCRIM •• 127 CARAELNOO!WOOO . 36 
THRIYS(CCfiOS ICDTM ~8»1 ... . 140 

.-40 TOMAAS ..... . .. . . 188 USHOI . . . 17 
Ttfll:EOA'fSGAACf •. 11J 

UO:lfM OAYA -MIX ............•. 103 
f(JW33 ............ .56 
tf(JIN3,4 . ...•..•••• ·'"' 

SIA'fUHOME~ 
nlECOLNTRYUllSIC 
ffll8UT(TO~ 
SIMMIO(EP) . .. .. . 198 

VMS WNHD TOlJt 2010 
eot.ft.ATION ....... 64 

WOWtt1S2010 ..... lt,o 

...... 168 
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Ci)TOP INDEPENDENT~ 
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22 18 
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24 21 15 
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,n 22 • 
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33 

G • G 37 49 

37 30 • 
38 .. 
311 32 

40 27 4 

CD 
42 36 29 

a 33 la 

e 41 20 

G 40 II 

48 36 10 

47 42 11 

48 36 13 

48 29 

110 39 

TIiie 

The SuOOrbs 

Trill O.G. 

AIN1Qhl l ong 

Croweok)gy 

war 1s The Answe, 

vans warpeo tou, io10 Compilation 

Cabbage 

lotus Flo'N3r/MPLSourH1/Eh:31 

Jhe Gates MiXed P1a1e 

Wolfgang Amadeus Phoenix 
lOVAUIE 01os•iQASSNOll 11 M 

VARIOUS ARTISTS Back In The Day A Summertime Hip-Ho" MIX 
~O CUSIOM PHOUCIS 1-4il EK/SlAR8tJUS 12 ii& 

;'t,~~~0:~.';>,E~•~• \Viele OjJeJI • 
MOTLEY CRUE Gleatest Hits 
MOll.l'i 360"/EUVltf SE\1.N t13 HI i:.' 
COLT FORD Chlct:en & !kswl1s 
o\VERAGt JOI( ·s 21& o• H 
THE NATIONAL Hlih _, 
•A03XO)• u 58 
FAT JOE The Dar1i:side: Vol. I 
TERltOfl $0UAD 2101' E1 17 9' 

BULLET FOR MY VALENTINE fever 
ME lfiH 

BRET MICHAELS Custom BuUt 
B•M'l 652Q.'POOfl IOV 11 H 

EOWARO SHARPE 5 THE MAGNETIC ZEROES Uo From Below 
COMMUNlf'if41AfAJI S4~•rvAGRAlf1 13 M 

THE DIRTY HEADS Any Pou In A S1orm 
EXECUTIVE MUSIC OArn. 1?•.3 13 98 

BEST COAST Cra,y For You 
MEXICANSIJMMUIOS2•,ll(EMilOO 12U 

DRU HILL lnORUpelldence O.ay 
Kf0.LR00009 19 93 

CAGE THE ELEPHANT Ca:ue The Elephant 
OSP•9s.s&•flfYE 1398 

WAWES King Of The 8each 
fAI POSSUM 1224• 12 93 

CYNDI LAUPER Memphis Bl!M!S 
MERiCEA STREET 70166"/DOWJH OWN 1398 

BLACK VEIL BRIDES we S1itCl1 These WOIJl'lclS 
SUN08Y026 13,98 
VAMPIRE WEEKEND Comra 
XL •1'1• 1498 

KEITH SWEAT Ridin· SolO 
KlOAROOOOS 1B9'3 ~ 

MENOMENA Mines 
9ARSUK 101" 1-' 99 

AUTOLUX Transd Transit 
l 8El0013" 1199 

VARIOUS ARTISTS Seit: loves Ll~th 2010 
Hl)OAK ffl${16 Ex,i11E01111( 6 98 

THE XX x,c 
VOIJING IURK$ ,50• "98 

THE GASLIGHT ANTHEM American Slang 
Sl(IE0NEOtJMM'f me· 13 H 

ATTACK ATTACKI Altlcl< Anaclt! 
RISE1(12 1:>te 

VAAIOUSARTlSTS fftdttormn!mf/&l!r1ai'mtrtPrele't<Ui!hlte\\brd 
fKAMM0Hl)ll720 UHCO'IWD(+) 

IN THIS MOMENT ASUr-CrossedWa~el:md 
CUflUAY MEDIA 1723 1 S 93 

LITCHFIELD tatilornia Girls (EP) 
~H212'EX798 

SOUNDTRACK Craiy Heart 
fOX/fOX SURCKUGtll 61 M/NE'IY WEST 17 H 

SLEIGH BELLS Treats 
NEE T 01&•1MOM + POP 12 98 
SHE & HIM Voklme Two 
MERlil 35-4" 15 IM 

JIMMY BUFFETT Encores 
M..._80A1 2120 EX I• 98 
JOAN J ETT ANO THE BLACKHEARTS Greatest Hits 
BlADt:HWT ~70" 12 91 

SLASH Sia.sh 
DIKKA'l1>31'33" 1793 

AS I LAY DYING Powerless Rise 
METAL llo\OE 1-'V07 1l88 
THE ACACIA STRAIN wormwooo 
PAOSIHEIIC 10038" 1398 

SCISSOR SISTERS 
PCILvnCIR 7(U7t.,"OO'IINl 0WN (13 M) 

lll!l111Wot1< 

Self 111a9lllne pa,tne,td with the llitli fai, festival lo a.al, die 
w,1mart-t1dus!w , 1bum "Sell: Ulitli 1010,• wlllchenters 1011 
lnil<pendent AlbllllS al No. l'i witli l,000 sold. The compilation 
leallires sudt Wltli ads" Stlgarland, Connne Bai~y be""' S.,,11 
Mcudilan""' wa, pa,bgtd wl1lt , mini l'fflion oldie ""9'tln~ 
lailortd lo llitli lil1S. The s,t also 1111"' lop Compilation Albums at 
No. l (viewabif at biloard.bil/dlalt>). 
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SllE5 OAU. 
COMPILED BY 

1111.:l-.1.:n 
SoundScan 

Ci) TOP DIGITAL'" 

The Sullurtis 

Recovery 

LADY GAGA T,.. R,moc 
STREAMllNE.1(0:.'ILl\'l;C:liE.11FIVIREE,,11ltRSCOPE 11(lA 

AVENGED SEVENFOLD Nlg~mare 
KOPU.[SS!SUIE JWAIUl(ft tlROS 

BUN•B T~I O.G. 
1111\VJ PAllfCE/ft:AP'•A-L.0141.•E 11Jl4<11o1Jl.A-L0f 

MUMFORD & SONS 
GUUl(IUJI' Of 1)1( RD.AO IGl,Ji$SNOJE 

THE BLACK CROWES 
$IL\'lltAFIAOW 

HOUSE OF HEROES 
GOIHJWAltllflt BROS 

BUCKCHERRY 
U.E\IENIDEN 

SECONDHAND SERENADE 
Gl.AS.SNOIE SI Wt:SI 

!~~,~~A~RACK Step Up 30 36 

TOM PETTY ANO THE HEARTBREAKERS 
f!u>RtSE IWAIIHEA BAOS 

Tenon Don 

Th.a~ Me Later 
'IOONG MOlffV,CASH MOKfY UNMRSAI. MOTO'/IN 1\IMRG 

RYAN STAR 
ilURMfTTf,\TlolJlll(j /,tJ 

: e~L:OCKJGR..o,o !~i~E~Ls_:~: ,!~ ltiw.nwres 01 BobD)' Ray 32 

THE BLACK KEYS 
IIONfSUi;H JWARliUI BROS 

:!f.,::~~~UR::1,1~ GRawP(AILANUC /o\G The Foondation 15 

tt~~ ::~~~ELLUM Need You Now g 

SOUNDTRACK l'!nasAAdl'ffb:s.nur..Belongslo\llUl(II') l'7 
WA.I.I 0ISN[V 

~~~L~f~~c1~~G MACHINE Lungs 105 

SOUNDTRACK 
Wo\HRIOI\Ut/RtPR1SE ,WAR.IIER IROS 

JACK JOHNSON 
IRl.tSKRFI MRG 

Ci) TOP INTERNET . 

13 

14 

G 
19 

• 18 

211 

•~ 55 ARTIST 
~~ S:! IM.Plbltt Of$TR18U1ING,WEL 

ARCADE FIRE 
11£RG! 365" 

GOV'T MULE 
lVILIHJl'2100 

EMINEM 
WEB. S11AfW/AfTEAMAT11,~NTERSCOft 01'411 •JtGA 

GAELIC STORM 
lOSI AGA'IH 201001 

KIOZ BOP KIDS 
AAZOR!T!Em.34 

BUCKCHERRY 
Ulv£N St.VEN no 
LOS LOBOS 
SHOt.m FACTORY 12110 

LADY GAGA The R,_. 
SIREAMllNE/J:OAl r.1/CKUIR'('IA[EflltT{RSCOPl 01, w•11GA 

~~~~si~ ~!o~!~~~FtOs Nlgh1mare 3 
;~~~!ING & JAMES TAYLOR l..NeAtTheTA'.NJl:rmJr 2l 

!~~~~~-CROW ES Croweffllgy 13 

:,~~~i~~ROW 100 Mites from Memphis 16 

STING SympOOflfcities 50 • 
CHEARYTRUJDG Ol•U;tltJNIVERSAL Clo\SSICS GAOOP 

; l~:E~~~fW~N~A ~~~ HEARTBREAKERS Mojo 25 

i!i~! :~~~~~~7~~M Need Yo11 Now 9 

TOM JONES 
SECONDS OOrnSlANll'lOS1 HIGHWAY Ol•SSS-/\IMGN 

~=N~ :o~~!o~:=ll~R'e'd;O,h,~ Efe~ -

:~~:se~;SLIOEJOEf JAM 01"366•..0JMG Tel'lon Don S 

JACK JOHNSON 
8RIJSH~IA( 014266,•/UWIG 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For morC' th.irt1 .ind chart d<'llli l1, go to b1 lt,..c,.,,d t>,L 
and b,·lt,.o,>td 0:<'"'• rofrnl1!od 4.'Vury Thundil~ 

JIJSTII •tu1 fUTURING lUDACIIIS SCHOOI.IIOViRAYMONO BFWIN1SUHO 1DJM(l 

I LIKE IT 
PIRNIIJ[ IOUSIAS FtATIJRlltll l'fTIUU. \lfll!VUISlll RfPUILIC 

DYNAMITE 
JAIO CMJl MEIICUIIV IOJiol(I 

AIRPLANES 
, .D.1 ~UJUIIING 1lA'tUY ftUAIQ HELROCK,;GIUit.O 1Mi JlfJAILAlfhC 

, 7 i.~,:!,~}?,~~,::J.~ ME 

11 43 NEED YOU NOW 
W 'f ,l,IITU EUUM jC.,IIOl N,\SJl,\'ILLl:t 

17 81 ~~ ~~~~~~•OHUVLCH<MYIA(l;iNlER$0... 

12 95 IF I WERE A BOY 
IOGNCE (MUSIC W'OAlO;COlUM81At 

14 91 LOVE STORY 
Un.()l\$'WIFI fl1GUACt11HE) 

l IN THE ENO 
IS 72 W IUIPAN (W,1,,AAER I ROS I 

d ... 1:5 as TITLE n.._..,,~~on'fahoo'Mulic. 
~s 11 ARns11r1W1U:in.ueu,.. 

HERE I GO AGAIN 
W llS...ll M 

CALIFORNIA GURLS 
KAIY PERM FUT\lfttlffl 111001' OOCiG CAPITOl 

GOT YOUR BACK 
ll fUTURlltG WU 1kSON 6IIAJI) ltUSTLl/o\TUlfTIC 

AIRPLANES 
1.0.1 fW\IIIIIG HAn£Y Willi.UIS (RE8ElAOCK.·GRAND HUSTLE AJ\.ANTICJ 

' EVERY SUBWAY CAR 31 IAll(U.1(0 U.DIH (RAISIN') 

TIK TOK 
K£Utl 11(EMOSMIEJACA/RM.G) 

LOVE THE WAY YOU LIE 
(MIIIEII FUT1Jfll1141 IIIWOU. EII/ SlfADY/AfTUIMAlttllNTERSCOPf 

BILLIONAIRE 
JM-...: M(:CO'f FUT,SIIUltO MARS Q(APPV liOYtlE<:AvtlANCt1uEtEO BY IWIEtt.RAP) 

TITLE 
u nn llMPFlflfl O&SIA'IIUIIN{; I.ME~) 

_ 1 I:c!,i~B~~BS 
,..,N .. l"'G•HLOT"-M"'A'='R"'E"""'""''----------

,L\l[NG[O S(Y(NFOlO lllOP(lESS.'Slf!El W.fJIN[A 81105 

- 1 

2 3 

8 ., 

ALL NIGHT LONG 
IUCUHUWIY JHEV[N SEVllfl 

CROWEOLOGY 
IMC 11.Atll CIIOWE$ (SH.VfR .LRJIOW) 

100 MILES FROM MEMPHIS 
SHUM. CROW to\&M.'filo\l 

SAVE ME, SAN FRANCI SCO 
TIWH COUM18lA.'SON'V MUSIC 

J lO ~~:;.~,;'i!'USHFIRIJIJ•RG 
P.:M:::Oc;J':,0====='----------

4 S TOW. PETTY ANO Till 11£.ARTW.UERS fJIEPRISE,iWAANf;A BROS 
1--:'S"':IG";H,':N'-;0:"":'MccO:'.:Rc:E========----

MUMfORO I IQQ GUflUMAN OF llif ROJIQ'GLASSNOU 

11:59 
RYAM $UR (8URktll/o\1LMJl'IICfAG 

THE TWILIGHT SAGA: ECLIPSE 
SOUIIOTIIAtlt SUMWIICHOP SltOP,o\lLo\..,.IIC/AG 

KORN I ll: REMEMBER WHO YOU ARE 
lORII RO.t.ORIRINER 

- l ~;!!!-~~~£~:c (WSSN0ft•OSt WES1) 

l DARK HORSE 
l 4 90 llltullACK j ltOADIWNNER) 
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Up From Below 

King Of The Beach 

Transit Transil 

Habrts 

REPUBLIC IIIASKYILLE DIGITAL lX!\JMGlf (4 BB) 
The Band Peny (EP) 

LITCHFIELD Catilomia Girls jEP) 
R06AH2lHX 79tl 

THE TEMPER TRAP Conditions 

Tho House You're Building 

The House 

Antltogmatlc 

Haltway To Heaven 

Str8 KIiie (EP) 

M.P.3 

Tum Off The Lights (EP) 

The Best Of The Hoppers: From The Homecomrng Serles 

T\\11 TOMATOES 23409.IWOfl & TIE 1191) 
The Best 01 The Laurie Berkner Band 

DAX RIGGS Say Goodnight To The Wortd 
fAl POSSUM 1220 13 H. 

$ 38 3 STEREO SKYLINE! Stuck On Repeal 
COUJM.81,t, 55$5.lfSOll'f MUSIC f9 98) 

EYES SET TO K ill Broken Frames 
IIJIWSI.UICE 193 12 ta CO/DVD (t 

26 • ARIEL PINK'S HAUNTED GRAFFITI Before Today 
4AOlXI~· use 

32 25 LOCAL NATIVES Gorilla Manor 
flllNCHIClS.S l)U• !12 98! ., 3 INCHES OF BLOOD Here Waits Thy Doom 
Ct:Jt'IURY UtD!A l6,3f !16 NJ -12 3 
GYPTIAN Hold You 
Vf' '867(15 NJ 

J 

J 

After, window al 
udusmtywtth rr,n.., ll!tband's 
>lbom went wl<!t lo 
oll retallffl l'll 
weei, IJIIISsPOrling 
llsrHnllYwith, 
38S%galn. 

ID 
111e Sacnmenta, 
Oi l , loor-¢,<e 
pop/lock bani 
mate111,m,,.in1 
clelxllwllhlhlsfi,e-
IOIII EP (l,000). 

11· 9;;...._,,,. 
111eal>i,n'still< 
trackwa1flunes1 

hff Dlsccw,y 
Download ~,1 
Wetk, whkl> llely 
spamll1ts«'s 
661 lnaNs, (and 
104%~_.,ln 
di!lilalsaltS). 

31 3 2 -22 • 
33 23 16 

3' 34 ~8 

G 49 15 -39 

SCHOOL OF SEVEN BELLS 
GHOSTlV INTERNAUONAL 597','VAiiSIAHI t10 98) 

ALEJANDRO ESCOVEDO 
fAIHASV 319'll,it0JrCORO {1tl 98) 

IN THE MIDST OF LIONS 
IACEOOWN O"i6 (12 !iSI 

36 CRAZYFISTS 
mum us41st11 
ARTIST VS POET 
1tAR:LtS5 30136 tl2 NJ 
TROMBONE SHORTY 
VEA'\IE fOllECASJ 01411.f'VG 00 HI 

SIDEWALK PROPHETS 
f(AVtlrl T 'W0118·Clll818110UJWARll1R 8A05 {'9 99) 

CRYSTAL CASTLES 
flC110N LAST GAKG.-1.IES.IJIIINVISAL YOIOl'l'M01431Ci'UUIIG 110 Ill) 

PIERCE THE VEIL 
{()JALV1$t0.II 161fl?H) 

NNEKA 
VO MAMA'$:H,J~C01i'EPIC 1&:$()HYMV$JC fl? U) 

Oisccnnecl From Desire 

Slreel Songs Of Love 

The Heart Of Man 

Collisions And Castaways 

Favorite FUC 

8aekatown 

Th6H Simple Ttu1hs 

Cr;stal Caslles 

SoUish Machines 

Coocrete Jungle 

RED HORSE FEATURING GILKYSON, GORKA, KAPLANSKY 
A(O IIOUU 233 llS H) Red Horse 

PAPER TONGUES 
A4,Mt0C1011l 013U0,,1GA (12 Ml 
NIKKI YANOFSKY 
O(CCA 0103tl UI 

THE READY SET 
SIRE;tleCAY0.4HC[ 5137"23,,W~llt:R BROS 10 98 

42 43 0 /';"',:U~SJ,~~~!~c~t,~,ONCE 

43 10 2 ~~!.T~ TRo~/:~~B~s 

Paper Tongues 

Nikki 

rm AliYe, rm Dreaming 

ti's All Happening 

FORTR E SS 

e ,---..,~:::"~:::~:::~E:;::i :..~:::.!~c::;D::':::co·_,,,:..:•:::,• ________________ o_n_e_e_sk_lm_o_~ 
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REVIVE 
CONSUMlliD Afll.(lSSEli'HAL 1091USOW'f MUSIC (I fi:IJ Bllf'lk 

WRETCHED 
\IIClOll'f $5i (13 H) 

CRASH KINGS 
CUSIAAllltlNIVEFISAL MOT~ 0119!.J,\JMRB 112-HJ 

JIMMIE VAUGHAN 
SHOl.rJI ~ACl()flV 31210 LI$ H) 

., 48 3 ~:-/ o~D2~ SOHY MUS" LAI~ (1198) 

eeyonel Th& Gate 

Crash Kings 

Jimmie Vaughan Plays Slues, Ballads & Favorites. 

House Of Pleasure 
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1 11 HOLD YOU (HOLO YUH) 
Wlu.N lVPI 

LOVE LIKE WOE 
OIi M.\OY $U /$lAEJO[CAVOANCE/AlPltlSE) 

WAY OUT HERE 
JOSlt ntOWSON 4COlUMBIA jNA.$1MLl(J) 

CITY IS OURS 
Uli TIM.[ AUSII (IOCKflOO(Olt 'COLUMtll.l,) 

LIKE A G6 
FAll 'UiST MO'llllmn fUIURLIIG CAUMCS .& 0111 (CHEltfl'tTAEEJINTCltSC(IPE) 

BAD COMPANY 
fNE fllfl6Ell OUTII PUNQt ll'flOSfECT PAIIK1 

WHY WOULD YOU STAY? 
KUI (WIIVUISAl WOJO',\'N) 

LITTLE LION MAN 
MIIM~OMO & SOIIS (GEHTLEMAII OF THE ROAO,'REOiGI.ASSNOTt) 

OUR GOD 
CKRII lOMLIN IS0:5JE~ISPARROW l:MI CMG) 

SHADOWS 
AUDIO ,U,YloAOUNO \MCI.ml 

HARO IN DA PAINT 
WW FlOCU.fUME 11017 BRICK SOIJAO.'ASVI.IJMJWARNER BROS I 

TURNING HOME 
DA'WIOMAI. 1MCAN.AS11Vl.UI 

TOOT I T AND BOOT IT 
Yi (OH JAMJlOl\olGJ 

NINA BONITA 
CKINO Ylll(JIO (WACH(ltJuhlVtl\S4l MIJSIC LATINO• 

WHO DAT 
S i L .... (ROC "'"0•~OUJM81A) 

12 ~~~NA~.,:i()~~l()PJ 

YERBATERO 
JU.lllU tUIIIVERSAl MUSIC lATIHOJ 

LEAD ME 
SANCltJS MAI. \$PARROW eMI CMGI 

Transit Transit 
Autotux 

1¥!314[• 

Hot Chelle Rae, "Bleed" 

Lungs 
Florence + The Machine 

Lungs 
Florence + The Machine 

SOUTH CENTRAL 

Chart success (and the song's No. 40 debut on the Mainstream 

Top 40 tally) seemed predestined for pop/rock quartet Hot Chelle 
Rae. Two members are sons of songwriter Keith Follese, while 
the other two are the respective offspring of Paul Overstreet and 
Phil Keaggy. 

Up From Below 
Edward Sharpe & The 

Magnetic Zeroes 

Lungs 
Florence + The Machine 

SOUTH ATLANTIC 

.. . ·•• 
1 Utc:hfie ld 

C.Mfomla Girls (EPJ 

12 Ughl$ Over Paris 
TumOfflbelJghrs(E.PJ 

11 Tiiddy Porter 
TaddlrPorler 

4 
Artist vs Poet 
F~eFlx 

.. Eyes Set To Kill 
BrOlienF,a~ 

8 
Walter Trout 
C<immonGl'OtN7d 

11 Florence + The Machine 

'"""' • Trampled By Turtles ,,._ 
11 Semi Precious Weapons 

YouL.CMtYou 

~ 
The Bi!ind Perry 
The Band Perry tE.PJ 

.EAST, NORTH CENTRAL 

1 Litchfield 

i 
Cahlomie G/1'18 (EP) 

la E<tHardShatpe& lheMagneticZetoes 
UpFrom&low 

11 Lighls Over Paris 
TumOff lbelJ{lhrs tE.P) 

4 
XFactor~ 
HopeFo, Tomorrow 

11 Eyes Set To Kill 
BrokonFM,,._S 

8 
Florence + The Machine 
L•-• 

1, Artist Vs Poet 
F.,_,Orite Flx 

a Wavvcs 
Krng OI The&Nch 

~ 
lwrcstledabearoncc 
ltsAJIHappenfftg 

~ 
Neon Trees 
Habir& 

Data for week of AUGUST 21, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 45 



www.americanradiohistory.com

AlRPUY &AUS DATA 
Y0h1f0Rt0 e~ t-OKPIUO IIY 

B1·11L- -r,_. 111, l,, n 111d"" 
lJ9ll • 11 BDS X\lif\oJ S<.Jn 

(l\ THE BILLBOARD HOT 100® 
s;l:I !! ii:i TITLE !Iii!! S& PFIOOUCER 4SONGWRllERJ 

LOVE THE WAY YOU LIE 
ALE)r DJ, 11:;10 11.11 MATl'l[RS ,t, GIUNT.H HMHJI.\IAN! 

DYNAMITE 

Artist 
IUPAIWT I Pf!OMOIIOII I.AS(L 

D 
Sol,Jmo,,s2-loo 
HollOOAlrpl,r, 
i;,tng the lipper 
lrs"'°"dllo. lon 57 40 37 

Arl lS! ~ lll 
1MP1t!MI / PAOMOIJ0,,1 U8(L Z t' , 

DEUCES Chris Brown Featuring Tyga & Kevin McCall 
• K MCCALL (I< MCCALL M SI EVE.NSOH C Blt0¥!'H) 81 JIVE.IJLG C 
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OJ GOT US FALLIN' IN LOVE 
w.JC .MARIIII.SK[tleM:K It$ lilAJHIH.SffHlBICll$ lCOTtCHlJ, Ci t'ER 

TEENAGE DREAM 
0A U,tKt B8LA11C0 t.W: MAAlllr IK PHl.11Yl IOOTT'W'-10,K S W.RIN8 lh'lll8 MCti:U] 
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FINO YOUR LOVE Drake 
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MAGIC B.o.B Fealurlng Rlve,s Cuomo 

' Nickl Mlnaj 
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MISERY Maroon S 
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THE BOYS OF FALL Kenny Chesney 
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BREAK YOUR HEART Taio Cruz Featuring ludacris FJ 1 
1 CIIUZ.f ISMfllt 11Ci!UZ.fTS41Jltl C BRIOOESJ mo MEftCURV,lOJ~ 

ALEJANDRO Lady Gaga 
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BULLETPROOF La Roux 
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CLUB CAN'T HANOLE ME Flo Rid.a Featuring David Guetta 
0 Gl(ll,1, (1 OILLWIO,C ICEY.~ C ll\'1NG$10N WI C.utEN O (AJEI IA,FRIE$1(11ER,, I\ILNfOltQ (i) PO( 80V•AILAH11C 

2, 

IMPOSSIBLE Stlontelle 13 I ARNTHOR fA BIIGISSON.1 Vl110LOSENt @ SRPISRC.'WIIVfltSIU. MOTOWM : 

THE ONLY EXCEPTION Paramore 
R C"VALlO.P"RAWIOfff WllltUIS FARRO FUEllO BY RAMEH.r"-TLAMIIC,11RP 

TAKE IT OFF KeSha 
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THERE GOES MY BABY Usher 
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' TEACH ME HOW TO DOUGIE Cali Swag Dis.triel 
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THE CATALYST Llnkln Park 
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UNDO IT Carrie Underwood 
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k SIEGALL Z.8110\\1' llt<WI' 0 HOAM GRIW/ 'ATLIJfTICIIIGGUI PICTIJIIE 
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BREAKEVEN The Script 
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GETTIN' OVER YOU David Guetta & Chris Willi$ F&.aluring Fergie & LMFAO 
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PRETTY GOOD AT ORIN KIN' BEER Billy Currington 
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LOVE LIKE CRAZY Lee Brice 
0 J0Htf$().N fO JOKll'SOII I.JAUES) 0 GUR8 
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NOTHIN' ON YOU B,o,8 Featuring Bruno Mars 
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2012 (IT AIN'T THE END) Jay Sean Featuring Nickl Mlnaj 
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IF IT'S LOVE Train 
G WUTENBERG M IEAEFE P.MONAKAN G WATIElilERG COLllUIIA 

NOT LIKE THE MOVIES Katy Perry 
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IF I HAD YOU Adam Lambert 
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MISS ME Drake Featuring Lil Wayne 
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60 66 OUR KIND OF LOVE lady Antebellum 
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l 'M IN Keith Urban 
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• 58 51 RAIN IS A GOOD THING Luke Bryan 
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COME BACK SONG Darius Rucker 
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WATER Brad Paisley 
f R~RS j8 PAISUY,C 0U8(11$,k. lDVElAC[) 0 ARISTA NASK'llllE 

143 8obby Brackins. Featuring Ray J 
NIC NAC (9 8A.\CKUl$,W N(lAVl'()(IQ JR_N 8"ll)[HGI 0 IYCOON $1AfV$;UNMR$Al AEP\18UC 

ALL OVER ME Josn Turne, 
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ROLL WITH IT Easton Corbin 
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8REAK MV 8ANK New 8oyz Featuring lyaz 
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LOVE ALL OVER ME Monica 
J OOPltl,B Iii COX fJ OUPRl,B M COX,C.JOl1NSOtf) €1 J11MG 

THIS AIN'T NOTHIN' Craig Morgan 
PO'OOlf\lELL C MORGAN jC 0080\S,K 1'i PH1tllPS) 81 BNA 

BITTERSWEET Fantasia 
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THE MAN WHO CAN'T BE MOVED The Script 
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SWIFT SPARKLES WITH TOP DEBUT 
Taylor Swift becomes the second female in the history of the Billboard Hot 100 lo de, 

but multiple tracks in the lop five during a calendar year as "Mine" enters at No. 3, 

falling one spot shy of the debut and peak of"Today Was a Fairytale" in February. Mari

ah Carey is Ll1e only other female with multiple lop five debuts in a single year, open

ing at No. 1 wiLl1 both "Fantasy'' and "One Sweet Day" ("1th Boyz II Men) in 1995. 

Meanwhile, Eminem , who continues to reign with ., Love the Way You Lie," notched 

h is own debut dis tinction six weeks ago. He becam e the first male to post a pair of top two bows in a ca

reer, as his "Love" started at No. 2 after "Nol Afraid" debuted in the top spot in May. -Silvio Pi<1rol11011go 

Data for week of AU GUST 21, 2010 
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RAlN IS A GOOD THING 
SThtMS l 8'1YUI O 0AV10S0N 

THE BOYS OF FALL 
8 (Ali.llON II' (HESM(Y fC flEATH.I.AO O ruR~IAll 
ROLL WITH IT 
C Cl!AMIIEALA!..'I (I LAME OUEJ.1'AR«! 

ALL OVER ME 

K SIECW.l {A JACKSO'-! 

GET OFF ON THE PA.IN 
M WRIGKTG Al.UNG DROWN 8lltlH£A 8JAl,IES J WlAWR 

FARMER'S DAUGHTER 
! I HEWllJIIAI KJNS (1,1 G-RU1' 8 HA'fSUP.JI AKINS! 

THE BREATH YOU TAKE 
U. l 8ROWN 6 SHUil (!!: OlllOM.J J OlllON C B(JiUWto] 

WAY OUT HERE 
M KJfCIX jJ THOMPSON.C WIHARO O l M\IIIP.trYI 

TURNING HOME 
fllOOfll [JC a.SNEVS CARUSIM:) 

IF I DIE YOUNG 
l'WORl.£Y jK l'fAtn'! 

TRAILERHOOD 
TKEtllt(lKllfff) 

MIRANDA LAMBERT 
c«.UMBIA 46M(f5.WJI 12 118 

CARRIE UNDERWOOD 
IS-'ARISTANASll,,_U 4992'3.SMN 13118 

TAYLOR SWIFT 
811GWCIWIE0200 IIH 

Revolution • 1 

PlayOn • 1 

Faartess II 1 

g~,~LKH~ s!i~~~~: ,ua Up On The Rldg 8 =-=-~~=~LM ~CnssedftlheDn 
EASTON CORBIN 
MEFCCURY 013544!1JMGN 10 N 

BRAD PAISLEY 
A,Cl$.\lihol.$H.U1"'3!,2.'$1.Wt13t!tl 

LUKE BRYAN 
CJ,PII0~ HASKVI.U 65'33 18 H 

LADY ANTEBELLUM 
C-APUOL HASKVllH 03206 12 H 

Easton Corbin 

-Saa,dayNlgt< . 1 

Coln' My Thing 

Lady Anlebe11um • 1 

=~~';:~"9l .t1s .. , And Then Some 

~~~(25.tlcoogei'J Pa$.$ The Je.r. Live 

JASON ALDEAN 
BAOUN 80W 7&37 j1U8j 

COLT FORD 
A'IERAG(JOt:•s21a U9B 

JEWEL 
VAl.OAY JK0200.A 9 9B 

CRAIG MORGAN 
BNA S3808. SW1 12 9B 

Wide Open • Z 

Chicken & Bise1.1i ts 

Sweet And Wild 

That's Why 

SOUNDTRACK 
WAll OISNEVOD3101 18118 

KEITH URBAN 
--The- • 1 

Defying Gravity • 1 CJIPfTOl MASWV..lf 3S1S1" 1B &a 

JOSH TURNER 
MCA NASHVlLlE 0133i3-'t.lMGN 13118 

Haywire 

KENNY CHESNEY , • 

'""""""" ''": Greatest H,IS II 1 QI !:~~:.R Kw,tbr.1N~Jt.~Seair6~1 

~~~!!t~~362,'U.W.GN 10118 Get Off On Ttte Pain 

LEE BRICE 
cuRe 1un tie sa1 Love Uke Crazy 

Luke Bryan lals, iungshyol 
311 33 34 WHILE YOU'RE STILL YOUNG Montgomery Genlry 32 CAPIIO\. NASHYlll[ lht No. IS start Ill lUtil»iil~Lllt$lM~lllt:rt:li!lm~tl a ,gLllil§!~ 
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Easton Corbin 12 

Stpten,ber 200a • 
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~ 
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Josh Turner 12 38 36 36 POUND SIGN (#?•I) Kevin Fowler 1 
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Uttle Big Town 
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I WILL NOT SAY GOODBYE Danny Gokey 39 

Darius Rueker IS 40 38 39 I M:~.M!i111::i::;·;:·" T•o~o;,~ 31 APII NA 11.'VIL ( @fHI § I 
Craig M01gan IS Soll!I d<bu~ wflll CD. MY KINDA PARTY Jason Aldean 

" .. , I WHQUlli!IUllll llmll!;utgg1 
Sugarland 17 

l .l mlllon Mldltn<e e ANYTHING LIKE ME Brad Paisley ,2 
MERCUR'¥ lfflill!ISlonsand • !fllltUIH:ll~IC:Jil21111:Al2IIIB!iAl&II @!IS!U!~§!:fSU 

Alan Jackson 
17 laull<ll<s lheartist's 43 " ,s VOICES Chris Young 37 6) oUIJSIA MAs.tMllE 

"llt,Allve" J SJRJN.m !CXPll't!i C IPMPK11Q C Yt1SOUNI @flCA 
Gary Allan 11 collt<Uoa,dut CD 43 43 ~ ~~~~t~t~! 1cT:i~~~1!1Hll!II I 

Chuck Wicks 

" UCANASIMLU f !fl'! 
Rodney Atkins ,. Not. 2. Doulli.-

"" ,2 42 The JaneOear Girts ,2 
i CllflB lei!llh ~bum win !:.I! Rl!:!§£,JiW!I 

G804'ge Strait n cont~n <IIJdo hi~ •8 .. !i! UCANAs.t\Vlt.lE 

n 
and Ive pefform-

•6 •I ances. New ~n1le 
20 al<o appeais on bl, •9 <S 

IIIO>tr!<ents<!, 
23 "AmmnSaturdr/ THE SHAPE l'M IN ,1 

I,\ YI.SIi.Hi (l\.fl~J!ll ~ p,!C.QSil!I: II! l:!'XSl.!fl I:): ll~l~IIS•,1, 501.IIH 
Nl~t• SOMEONE ELSE CALLING YOU BABY Luke Bryan .. 

J $1(1/(N.$ % 8RYAN.J Sl(VENS: 0 CAPl'IOI. HASHVlllE 

Ci) TOP BLUEGRASS ALBUMS'" 

• i:I e l:3 ARTIST 
:Si !I i1 IMPRIIH & NUMBER/ DISIA18UTJNG LABEL (PRICE) 

Title ~ 
~ 

• 1:1 • = !;lo ARTIST 
i!:I 5; !t 11WA11t1 & NUa.18fA 101s1R1BUUNG uan 

Title 

Up On The Ridge 
28 19 12 ==Blfl SIJMRraHt:nnt~U:lbb!p#Sind~ " 
27 26 27 CHRIS YOUNG 

IIICAffl1&fSl,,lll (1091) 
Tha Man I Want To 8e 

36 35 

29 29 29 

G 31 33 

31 28 26 

32 3• 32 

33 35 40 

GEORGE STRAIT 
MCA NASHVtllE 013173°/UMGN 13 98 

RASCAL FLATTS 
LYt=IIC$fAUI002604 l lN 

ERIC CHURCH 
CAMOI. KASHVUE 20110" 12 ta 

Twang e 1 

Unstoppable • 1 

Caronna 

34 32 30 

CLAY WALKER 
WA8,~t18,2 1&N 

She Won't Be Lonely Long 

JUSTIN MOORE 
VALORVOIOO 1098 

THE BAND PERRY 
FIS\a.Cllil&fA.LEOOtltlXUOftl 

BLAKE SHELTON 
REPIISE,,v.MellQ.Sl'.26tZ,~ .911 

Justin Moore 

The Band Perry (EP) 

Hillbilly Bone (EP) 

~~f~~~;;:~~ 6l84,'NEW WEST {17 98) Crazy Hear1 

JOSH THOMPSON 
COlUMBIA ~~"Swt (9 93) 

ROONEY ATKINS 
ctlAB 79132 pa 93) 

ALAN JACKSON 
IISIISTA NASIMLLE &.2SMliSwt {11 98] 

Way Out Here 

It's America 

Freight Train 

33 

311 30 28 

G 37 34 

37 33 44 

38 38 36 

38 39 37 

e 41 42 

41 42 45 

42 44 46 

43 40 31 

~!::a:f,()IOO\WLIIV(le~@ Keep On Loving You e 1 

:.=~,q rG/Thlll'S~IQIIQ:u-fry~2 

TOBY KEITH 
SHOW OOG-UIIIVERSAl 021 18 9B 

American Ride 

11 

48 47 43 Achin' And Shakin' 

G> •S 50 19/RCA 6055-4,'SMN II 91 

"'-" SO S2 1""K"'E'"L'"ll;;;E',:P,;-IC""Ke;L'::E,::R~----K- .-lli-. -. -;c_kl_• · · 
W' 19,11NA22111/SMNtll981® 

My BHt Days 

DIERKS BENTLEY 1 10 
CA.PII lN H\IILtE8St10 

0 2 8 ::,~~~~ ,~.~.~~J:~ ... , 
A 4 17 TRAMPLED BY TURTLES 
9' l,\N.KK),1,007" 

PalOmino 

4 

0 
e 
0 
0 
0 

3 25 ;!~~~ls~~~N<;!',~JE DROPS Gen(li"8 Negro Jig 

6 77 ~Ti~,~,!.~.~~~u,oERlloQow'.,.,...So,g,Fo,llo~e.t, 

n 47 :t1
~~~~.cs n.l!alCS __ ,,...,...•~CMfm 

7 8 :~=MllfFHEY 
g 18 ;,!.e.~:'.. CANYON RANGERS Oeep In The Sn:Mfe 

11 27 OAJLEY & VINCENT Dalley & Viocen1 Sing TM Statler Brothers 
CRAC~(A 8iUIREL 610640i'flOUliDlA 

10 10 4 CHATHAM COUNTY LINE 
'IU'AOC2UI' 

'FOUNDATION' FOUR 
Zac Brown Band's 1'he Founda· 
tion" is the first major-label debut 

set to yield four No. 1 s on Hot 

Country Songs since 1991-92 as 

"Free" advances 2-1 (up 2 million 

in audience, 6%). The track fol. 

lows "Chicken Fried." "Toes" and 

"Highway 20 Ride.· The last debul to manage the feat was 

Brooks & Dunn's "Brand New Man" with "My Next Broken 

Heart," "Neon Moon," "Boot Scootin' Boogie" and the title 

track. Clint Black's 1989 album, "Killin' Time,· is the only oth• 

er set to have achieved the feat since Hot Country Songs began 

employing Nielsen BDS data in Janua,y 1990. - Wade Jessen 

Data for week of AUGUST 21, 2010 I ~or chart repr ints call 646.654.4633 Go to www.billboard.b iz for complete chart data I 49 
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EMINEM 
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11 15 22 ~~~:;:!~ UHDll"1>EF~YOUDW10JYG . 

20 J7 :~~~~~~EF JAi.i 01:)1)!.IDJW. • 
5 2 ~~;~.~~oE,.;,?~~-~~! .. c 
11 12 ::rs~~!!:u=~~ 

I TREY SONGZ • 49 
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Kt:M I AM vuurr s:uw11.G 
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a 26 27 

a 27 26 
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DRU HILL 
lliORtJPENOUttE OAY l(EDAA 00009 

SADE 
SOUIIEII OF LOVl EPIC 63i33"/$0HY MUSIC 

JAHEIM 
A»Q:Tlt(lt ltOUNO A.IL,.AIITIC ffl181iAG 

ERYKAH BADU 
UMUrJNl:M ,_~~ICl~ r.e,U. 

JAY,Z 
tllE lllll:Mnn 3 AOC NATION 520$5". AG® 

MARY J. BLIGE 
STIOl&EAWIMIOI rtU1 IUIAINOUiEfmc013722,l'JA 

DRAKE 
llffllmi!911.lJGl()i\'(ll9!11)(Wf,91$1l_..C,~ 

KEITH SWEAT 
I RIOllt SOUi KlOAR D0001@ 

• 

• 

• 
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PLIES 
GODlliVRMTBIBl:iGAitS~ol1UNICS22-456olG 

S, 38 42 :;:~:.=~---~~ • ] 
- 29 4 ~L~T~:::~~02roa 

s1I ~ cw..M81Allll1•2/SCMIIIJ5l:li.:~· 

PAUL WALL 
1£1ii111JFA0Wfllll~~~ 

GUCCI MANE 
IIIAUl• MIIIMt0'711Q~~ffl 

BRIAN CULBERTSON 
J:HGltP 01446O:YG 

DWELE 
WMTS W,ORLO W,Ollf.11 Fil $149ifl 

ROBIN THICKE 
SO:fllfW"l':TMESUSOISM~tll'NXffOU1CIG 

CORINNE BAILEY RAE 
tlll 5tACAP1f0L ~1$ 

TONI BRAXTON 
l't.U[ AU.ANTIC S?O'UiAG @ 

FREDDIE GIBBS 
STIUI IOl.U EP Gt88S JAMILY 98.'tlECON 

17 ~!.°!7..;~~~-
• S4 14 r.:!:'k,N,SllCIE 32537 

Ennqutlgl<slas' No. Z4dllllltol "IUkt ~ 
It,. , .. 1uring Pilbull, on Rbylllmk Al~y 
is th, dla~'s btsl ~undl by a mal• sinu ,. 
Drak,'s "And YOlll Im" started al No. l8 
In June. "I m, II" also giaob Iglesias bl! 
firlt ai,pear.onct on Ille 1st line• "Es<~• 
In 2002. • 

l,C 7 NHO jOHIAM'IDJl,l(;j 

BITTERSWEET 
FANTASIA J,'flMG 

BOTTOMS UP 

9 6 20 '"'"=======----
7 

8 

• 

121-!!Jl!!!.!!..W!!!!J!!l!!i.!!!l!!l\Se!!!!.!!!1!:!i'!l!!l!l!!i!!.!!2!11!,!jJ_ 

5 1a ~~~AO:"...-w'l:"•@"''"'""""' 
17 ~~~~;,~,r~-~~ ME 

IQ l0 ! :~:~ ~ ; ~ U!M HEIGHT§{WAIUIEA IR9$) 

~ ~~;F~I~~~';!-.'~;J~~ LOVE 

BREAK MY BANK 
NCW IOYZ HAT. IY.U stlOTTYIASVLUM,'WoUINER lAOS 

GOT YOUR BACK 
TI. f(AJ. UIU tllLSOM (GRAJIO ttUSTlE/AllANTICj 

TRIEY$0Ji11Gl f(AI Ml(:l:l lfllU,J jS0NG8001l Al lANIICf 

GOT YOUR BACK 
Tl, Jf;U, U RUIIL,.$011 RAPi H T Al ANTI 

4 ~~-~~f~~ Pl.I($ (lt U kDLLA DllfAMS,'CAPll Ql) 

14 
1 

~~ :.:J~:r. ~~ = (~TAR JAAK•1NTEASC0PD I GROWN WOMAN 
3 DUY IIOWU.110 AJNMASAt MOTOWN 1JMRG) 

ALREADY TAKEN 

PLEASE EMINEM, DON'T HURT 'EM 
With seven consecutive weeks at No. 1, Eminem's •· Recov• 

ery" (152,000) earns the lon gest streak at the summit for 

a rap artis t on Top R&B/Hip-Hop Albums in the Nielsen 

SoundScan era. The last rap act with a longer con secutive 

No. 1 run came in 1990-before the chart began usin g 

SoundScan data. MC Hammer's .. Please Hammer Don't 

Hu rt 'Em· spent 16 s traight weeks (among its 28 total 

weeks) at No. 1. Since the chart converted to Nielsen data 

in 1992, among all albums, Eminem's No. 1 streak is sec

ond lo the n ine weeks notched by the soun d tracks to 

"Above the Rim· (1994) and "Waiting to Exhale" (1994-95). 

Al No.2, UGK's Bun-Beams the Hot Shot Debut as third solo set "Trill O.G." enterS with41.000. 

Previous sets "Trill" (2005) and "I I TriU" (2008) debuted at No. I. -Raphael Gtorgt 

50 I Go to www.billboard.biz for complete chart data 
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YOUR LOVE 
m:llalJrt'[JJ(,~~l,(ll{WI) 

LOVE THE WAY YOU LIE 
_,..._ 
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PRETTY BOY SWAG 
SOUUA to't' Ull'[M (COlllPAR~/INltllSCOPlJ 

8 7 !ii~~-~~~~i!~n,.g 
TEACH ME HOW TO DOUGIE 

A1'11 
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11 9 23 ':-';:';~ ~~====== 
12 12 16 ~ :'='7=:':::'-'= ====--
1 a 13 14~ ~ ~ !.'.!!!!!!U=====L--
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nw ton ~UT. rYAZ Stt011Y1ASVlUMJWARKEA BROS 

NOTH IN' ON YOU 
t.O.BfW.III.NIWARS---··-•um.tArl.AHTl:i 

HELLO GOOD MORNING 
Ot00't' . 011lTY MOME't'flAl. I.I. (BAO 80'f'/1NlUISOOPf.l 

17 23 :~~~=ar:ltl'PJWllQIIOSSM{Mti!tj 

I WHO OAT 
19 7 J, COi.£ jllOC N,1,11011/00lUYBIA! 

21 9 ~MINFWMl'J(tlOXIIS~~ 

22 8 ~!~Ni!: :~::_,..,__"°' 
23 TOOT IT AND BOOT IT 

Data for week of AUGUST 21, 2010 
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PRETTI BOV SWAG 
YOIJNQ SK.IIY,(;St;IOMLIAPH fD WA'f.0 S.'fR0,,1 Mllfl 

Rick Ross Featuring Sly1es P 
G MAYBACfl.'SllP-N•SLIDE/OfF .lAMJIOJMO 

Monica 
G J.'Rlrolli 

Soulja Boy Tell'em 
COlUPARK..,lfTUl$C(JP( 

Fan1as1a 
(!) jRMli 

Young JN zy Featurfno Plies 
OflUMM• BO'f fJ W JQ.'J:INS.C GKDlSOlt .A \ll.l$lt.MGIONJ 00 ClC·OEF .lAIOOJMG 

TEACH ME HOW TO DOUGIE Call Swag Olstr1et 
C lOWlUU WEST C JOW\.EA.C GL([ C Ctll.O$ E Wf:$1 0 C-,ITk 

OMG Usher Fca1u, lng wlll.l.am 
WILL UM W ADAMS (i) UFACE,rJlG 

SEX ROOM Ludacrls Featuring Trey Songz 
,:,IJUN C BRIOGlS lID'9tSON,T SCALIS l1A't\.OllJt Jl)!INMIN 0 OTP OEF .IJM IIJMG 

FINDING MY WAY BACK Jaheim 
I.IIAIIIAS C ltA.GGl~S I IIUIIA.S C HAGGINS liUONlEL C OIAMIERS,JJtOAliUMD 6) AU.ANTIC 

FANCY Drake Featuring T.I. & Swizz Bealz 
QW.1 IIE,Ul,llfflll ~ G nNl li06'.ootM'.HIDMRS,l,l ll!IDMtlJ,Rl; 

WHY WOULD YOU STAY? Kem 
HM,fl R10EOOT ft( OMIIS GI UNMflSAL MOTOWJI \JMRG 

STATISTICS Lyle Jenn!ng5 
G JESIJS SWINGSIASYLUM,'WAFINER MUSIC GROUP 

Trey Songz Fea1uring Nickl Min1;1J 
KA.lf.llEAJl.TRA.O(OOl.fR HtMASONlSCALESlML.fS.OJ(lfiS(JU,UAAIES.OT ~llBOOltfAlUHTIC 

HELLO GOOD MORNING Dlddy • Oirty Money Featuring T.I, 
BAD BOY.1lf1UISCOPE. 

T.I. Featuring Keli Hilson 
DJ IOOMP CJHA.RRIS JR ._D.IIVIS !NASH 0 0 GRANDHUSTL[iAlt..ANHC 

HOLDING YOU DOWN (GOIN IN C IRCLES) Jazmine Sullivan 
ILIJUM ~~ G JII& 
HOT TOTTIE Usher Featuring Jay-2 

WACE/Jl6 

Erykah Badu 
0 00-II IAOL FRU,Q;\INIVEASAL MOIOWN\JMRG 

POWER 
$1.USlJG.QA~CENQUP~ 

Kanye West .. ~- 11 

22 m 
Maxwell 11 Jhesilger INS 

~;;.;~s:~u;s;~~~~E 0 COI.UYSIA. delluttdwithal 

FISTFUL OF TEARS 

Mi«EClh' •HtOWERS • ~tonesongeadl 
EVERVTHING TO ME rnoolhsinceljlril. 
M ElLIOTl LAMB M (LU011,C L.u.tl,J SULLIVAJUIASKE11 C MCOONALO,J D WILLIA."'!. ft1js 100 i5 the 

r:~,?.'~!!,., , """'"·'·""'.....,, '·"'""·''"'"~ se<ond ,ntry from == ~~-
IIITTI o o DOflRDIJGH.C MOOfl[ 31 "'hssioo, Pain irld 

~OJ:~,~ :R~~ . .R,B w.ARS,PUWR91CE,.U.(WI( II I Pttasurt," out 
-~~~=~=~=~~==~~-~=~~~==~ l<pl.14. 

Eminem Featuring Rihanna 
G M8,'SHAIJ'fiAFT£R'-'ATH.1lfTUISCOPf 

Mary J. Blige Featuring Trey Songz 
UJl1RIARICIWEfFOl,11fTUISCOPE. 

AIN"T LEAVIN WITHOUT VOU 
Ul'GUl(~~............OJ$CNIT8U~CR.M(N).S~ 
CAN IT STAY Gerald Levert 
E NlCIIOlAS G UVUUE 1 NIQIOLAS 0 Ri-NO/AIUNllC 

Artist 
IUPIIIIN1 11'AOMDTI0ff~ 

K. Michelle 
6) HITT COMWTTIE/JIVl/JI.G 

Kelly Rowland 
G) UUVERSM. MOlO'NX.tJMRG 

Donell Jones 
@ <:ANDVMAN.EI 

Bobby V Featuring Plies 
G 81..U mLA DRtAUS.'CAPITOC. 

Eric Benel 
l BENETO MASH JR E BUlll6 NAstl.JR G fRIO.IIV1REPJl!SOWARMUI 8ROS 

BEAT IT UP Guocl Mane Featuring Trey Songz 
ORIAl.w.A 8GY R DAVlS.C &lfCltSGN,l fil\'fltSON G JOI 1 llfllCK SQUAD,"5VlUlil!WARIIUI BROS 

SKIES WIDE OPEN Brian Culbertson Featuring Avanl 
8 01.UlRISON R lllDEOl.11 B CVL8HllSCIN M AV,'Nl,R RIOEOUI 0 liRP'VERVE 

BRUH BRUH Plies 
.U.VIOVUI fA l Wl$1E1Gl0N .X OOISO!f 0 e1G GAIES.'SlJP•N-SLIDtlAILltJIIU(; 

PULLING ON HER HAIR Marques Houston Featuring Rick Ross 
l~.CStt:1(£$JI.IICIJSICN CRl,M(ft)~IWSTCNtStl)IE.Sw G ~1116/C,l,Plfi:.,. 

CAN"T BE FRIENDS Trey Songz 
W 'WINANS LI& W1NAH$ M JONES.C O J()lt8ESI SONGtOOr./AllANUC 

NO REGRETS Elisabeth Withers 
8 J EASIMOIU>,E WITHERS E WIIHEltS.8J [ASU,tOfilO.G CIWIBUIS © PUAPOSUI 

AIRPLANES 8.o.8 Featuring Hayley Wllllams 
.tU)(t».Kn.llWt(lil~.RJRW«S.A.WHUlUi$CI.Ll\ 001QEUWXX9W()~ 

SUPER HIGH Rick Ros.s Fealurlng Ne•Vo 
CA,n;TlffiBE!Jf'l\'IJQIU!f$U~,l,lSKIQ GO ~00.Mtllr,G 

All I WANT IS YOU Mlguel Featurtng J. Cole 
S ltfMI S RHIM PIMUlfEl J COtJ) 6) BU.Cl( 11'f't'$10AM'JIVtlAG 

TEST DRIVE Keith Sweat Featurtng Joe 
UtE PLATINUM BAOl H[RS,LAUSIIN ,t, GIHS,M CHESSER.L .t.USllH O IRO'Wlf] (i) kEOiUI 

RIDE ROLL Lil' Bass 
110 B.IISS Lil Bol.SS C m1run @G fl11'll.R4E 

LOYALTY Blrdman Fea1urin9 Tyga & Lil Wayne 
KAHE U SlEvtllSlWI Iii flllAMS D CARTER.O IOttNSON 0 CASH MOKiY:UH"NERSAL MOlO'iYN.UWUl 

IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz 
OOCl.& DFlffllR»I /JACNllEGOIA.M.A\'ALDCl.ANO.A..C.lVOHS.E.lriKllfll.lAlN GI HJIAORSOUAO.'ll 

NOT AFRAID Eminem 
801-lOA 1111 MATHERS LE RESIO M SJiMUUS,J E\'ANS,M BUIUIEJT(J 6) WlliStfAOY·.UJUIMATH,J'41EASCOPE 

SHAWTY WU$ UP Dondrfa Fealurfng Johnta Austin & Diamond 
J OUPRI C KEYI (J OUPRl,J Al.151111 C WllltAMS I CiUIPENTEAO G SO SO DU'MALACO 

ANY GIRL Uoyd Banks Fealurlng Lloyd 
Gt/JIii 

Aoeko 
U.NlllllltllU JR .CW1lllUIS 0 A•IIROCKY~AO.D(f JA.lr,l,1)0,w;; 

LOOK AT MAMA GET IT Lil Bass FeatUiing Toto & Tay 01:un 
GG P1PIUNE 

R. Kelly Featuring Soweto Spirilual Singers 

f..llOU S AU11Kf.WMAN,J.JANES,A NICttOUS 

0 JIV(}AG 

Cam'ron & Vado 
(i) OIP\()MAIIC MAH.El --J,'RUG 

Ricky Blue 
(i) FME/ATLA.NUC 

Trey Songz 
0 SOlfGIOOl(.IAlLANIIC 

Clara 
UFACllJlG 

Eslelle Featuring Nas 
6) HOME SCHOOVATLANIJC 

Hwood 
GI DAflKCHllD.·POP COUTURfJEI 

New Boyz Fe.aturing ly,az 
G) SHOT1Y.'ASYUJl1l..'WAANER 81105 

J-Dawg Featuring Slim Thug 
G) 80;SS HOGG OOTLAWZIEI 

Bun-B Featuring T-Pain 
(:) TAlll/J PRl~L'MP-.11-LOI 4 llfEi11Af-.ll-LOT 

Brutha 
0 G000f€UJIS.'otf JAll~OAlG 

Kelly Price 
Jl'f81.0CKJWAI.AC0 

Gucci Mane Featuring Swizz Beatz 
1017 SIIICK 50UliD:AS'flUWWARlilR 8ROS 

Fat Pimp 
S0METKllll $(1ll0US 

11 

16 

• 
II 

Iii 

13 .. 
16 .. 

• 16 

" .. 
11 

11 

R 

15 

n 
72 

IT'S IN THE MORNING Robin Thicke Fealuring Snoop Oogg 
I ltlL[Y,IHICKE !R IHICKE.1 Ftn.Ev.cc 8RQ.ADUS JR ,J Mil.1111S,J J"-C:K$0N 0 $Iii.A TAAKo'llftfRSCOP't 

• 
25 BETWEEN THE BULLETS 

CLOSER Corinne Bailey Rae 

RUDE BOV 

0 Clf>ITC)l 

Trey Songz 
0 SONG800(tAlUNTIC 

SURGA.TE,R SWUll MS UtllCSEN.1[ HUWAN$[N,E DEAN,M RIOOICKJI $WIRE.A FEH 
Rlhanna 

0 $RP,,OEF J.AM.l'WMG 

M ary J, BUge 
G 1.WRUACK'G£.fWl,1flE.ASCCft 

Usher Fea1urlng Pltbull 
HA.A PREZ MA 

Jetemlh Featuring Ludacrls 
6) MICI( SCIIUlllJOEF JAM,IWt.lMG 

The-Dream Featuring T.I, 
G RAotO t:IUA,IDEF J.AMilDJMG 

LIi Wayne 
G) CA.SH MONEV1tJNJVERSAL MOl OWN'\JMRG 

SEX MUSIC Tank 
SO«l~.R(lA'f(J(.~\IJWilM,HJM,\SQt,.lt) $ ~MOOAl.lf;:A1Vffle 

11 

31 

II z 

51 .. 

NE-YO'S 'CHAMPAGNE' BUBBLES UP 
iS. • . 

• 
. . 

NE-YO 

Up 4.5 million audience impressions, Ne-Yo"s "Cha mpagne Life," from fourth 

album "Libra Scale" (Oct. 5). jets 16-12 on Hot R&B/Hip-Hop Songs. It's the s in• 

gle's best audience improvement in its nine chart weeks and the third•biggest 

gain this wee k behind Chris Brown al No. 11 (up 6.3 m illion; see s tory, page 39) 

a nd Usher at No. 25 (up 5 million). The songs audience swell s tems in part from 

15 stations posting double-digit increase in plays. 11 ranks top 10 at 41 outlets, 

including KNDA Corpus Christi. Texas. and WZHT Montgomery, Ala., where 

it's the most-played track with 67 and 62 respective plays, according to Nielsen BDS. - Raphael Gtorge 

Data for week of AUGUST 21, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 51 
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•! • CHRISTIAN SONGS·• 

·- ·'·" it . ·.,.• - • 

lllirdO.y,aul~lO-tloo ChrislianSong, • • ,... \ 
with !ht 1 .. d ••~• ~om !ht wttran I«" 
group'snext ~bum. Up 1.l mUlioo 
impression, (99%), !ht ""'I drm 
liJlow,r and Grealt!l 6alner hooonand 
lnlrodU<tS "Hove," dot 0d. 19. 

• 2 4 

4 3 50 

10 ,. 
6 38 

13 

5 26 

4 2 

9 6 

13 ff 

15 22 

12 22 

17 23 

CD 29 39 

18 14 19 

ff 16 50 

18 19 4 ,. 21 38 

e 40 4 .. 20 ff -22 78 

38 48 

27 42 

11 2 

26 26 

24 26 

33 19 

32 7 

35 23 

30 

34 10 

7 2 

31 7 

45 25 -39 42 ., 28 -ff 11 -37 52 

"° 23 3 

CASTING CROWNS 
•111m1..,111ro em 

IIILDffllllTSIIIDWIIIIOIOl'6~ 

TOBYMAC 
l(llllllHT FOFIEfRONlil71t"MICw.G • 

TOM JONES 
,.._&l.llll!IDXliMl!lMOUJSJIOWl'01fi55'UOI 

HILLSONG 
AIEMIIIRI.DDWR:IMHU.Sl'.HiStlff0¥tl508,tCMi 

:~~~""""'" . 
PASSION 
MSSQt.AWAICDINllst-s!U'S7WRM'11i'S6'0,tJ 

SANCTUS REAL 
PIECH OF A MAL IIEART SP-ARROW 6-S06.lf:MI CMG 

VARIOUS ARTISTS 
wow~~aci-8,1(:IIG•l'IQ!;~ 

SWITCHFOOT 

hlE OUTSIOUIS AIUNIIC Sl!flO?•M'ORD-CUAB 

NORMA JEAN 
lll9ila(IIW..~&t1Eml",PFO,GHr,MWWIV 

FLYLEAF 
NJilUIIO NOfllll UY.OCIONE 013~121(~ CMG 

AUDREY ASSAD 

THE HOPPERS 
11(1£St.ll(MIJtfllOlll(-IJII 

FIREFLIGHT 
fOIIDQSf'MIOW.llfll.ODIOl'.8A0100fl"-Mt<JIIY 

MATT MAHER 
AUV£ Witt ESSEMTW. tceo&fflOWlEMT-WJEGllffi' 

ELVIS PRESLEY 
MMJNl'lllllffll50/l"Y..SCC14Dl~IJW'~ 

T RIP LEE 
8£1WEOI TWO'WOflLOS RtActl 8153.1HflNITY 

POINT OF GRACE 
NO CKHGtlf US WOflO•C~8 887924 

MORMON TABERNACLE CHOIR 
• • m..1:sat-la.llalClll~OCJiaff" 

HILLSONG 
THE'IUl'rlESTCfltiSCll8lMIUS(t(J2ti9S&ICMG 

ANDREW PETERSON 
C~Nllllij nus CtNl RtCITY 110&,'(UI CUG 

ROBcR7 RANDOlJ>H & ll!E FAMILY BAND 
WE WAlll nus ROM! WARh-1R BROS 511t30• 

THE CANADIAN TENORS 
hlE CAIW>lAII TUIORS OECCA 013$0t 

SIDEWALK PROPHETS 
TMUESIMPUTIIUTK$fEFI\Qll SS1mwtRl-O.Jt8 

12 STONES 
MCIU'Wl'Oll'llf.l.!U'lb' 

VARIOUS ARTISTS 
fff":!!IIIMSt.SIWll1t11~~ 

BRITT NICOLE 
nt( lOST GCJ fot.lNO SPAARO'W ?3SHMI CMG 

IMPENDING DOOM 
nt[RI Will II YIOl[IIC[ FACEOOwtc 09S 

MERCYME 
11 INO 462&.'PROVIOElfl•INTEGRll'I' ~ 

SELAH 
'fotl on1vu1 ME l/R81913&.'WORO-CURB 

RED 
NOBa:I NSIKlfSSalftlil.11'.116.lfflMJINl-lllBJIJY~ 

GAIT HER VOCAL BAND RIUMITEDGAHHER 60.U,EMI CMG 

REVIVE 
... aNSIM«llR~ICB1i.ffOUM•fllHRIY 

T HOUSAND FOOT KRUTCH 
M'lcoit:TOTHllMSOJ6WJ(l001H&IW..478lfM!~ 

T HE STATLER BROTHERS 
fllDa-Cfllf:aBRna'111.1JlillllSlf"'fRanaltllli 

HASTE THE DAV 
JITTl(l:Cf~WOIJ OIOSO..OSIArt 10Sl(IJIO,t:Jz;il 

T HE STATLER BROTHERS 
t11Da•CF• Sllt.Bl"1fa111.1JlOIIE~"°'Eiia!lllN 

T HE DEVIL WEARS PRADA 
IDIQ11ililCl't:MD~IElOWIE#E'I IZl,wJOQle@ 

~ 145 plays, !ht lhird sing~ hom sea. & 
CtCt Wl11"1S' "Still" st! sw!PtS lilt 
fmlest lialner lroplr/ .. Hol Go1lltl 
Songs, wlltr, 11 ffies lS-16 In I~ finh <hart 
- -ltad single "Close lo You" sl>d<td 
10 w,eks ,t No.1 last lal, and st<OOd Ind< 
•me,• pe,ktd ,1 No, 5 In April. 

52 I Go to www.bi llboard.biz for complete chart data 

PROMOIIONLABR 

OUR GOD ' 
CHA*§I9111ll*$1JSIEe$WtR6R«JY &H3 J 

23 ~~1!!;,~A~N~<MI CMG 

17 ~::~!.!VR~:I:~6DED YOU 

ALL OF CREATION 
..:IIC'fME INO 

BORN AGAIN 
IIIWSIOYS 1NfOP 

BEAUTIFUL, BEAUTIFUL 
FIWICESCA UTTJSTELU ftfMWT/'WORD•CUR8 

LEAD ME 
SAIIIC1'JS RfAL SfARR(]W'EMI CU13 

HEALING BEGINS 
mm! AVENUE IIORTlf lllUNION. PI.O 

GOD GAVE ME YOU 
DAYE IAJUIU FI.-JQR & 11[ 

HOLD US TOGETHER 
Mlll MAlllll E$$ENilA.l/P\G 

STARRY NIGHT 
Cllftl~ AUGUSI HAvo,r,·woftO.CUft8 

BEFORE THE MORNING 
JOSM Wll,.$1)11 $P.11ARO'N EMI CMG 

BLINK 
RfV1'it. (S Urn.t.l/"2.G 

NO MATTER WHAT 
K[RIIIIEIIOIERTS IIEuMIOH!PLG 

46 w~:J,~t:~~. ~!:! oo 

13 ::M~~tJL: SEc~:I~~ ~:OM THE LORD 

J ESUS SAVES 
J(RIM'f C.W, l lC/lOOTH & NAil 

20 ~Jic~~sl\;R~!1u:, 
FIGHT ANOTHER DAY 
IUICIISOICIIOADllfO 

GREAT ARE YOU LORD 
P!al.lll'S. CRAIG I OUIII INO 

•f .iCHRISTIAN .CHR'iilal 

Ii :;::, 5!i TITLE 
~I I I ,UHIST IMPfllNT PROMOTION LA11fl 

1 15 CASTAWAY 
HAS If lh 

a 2 25 BORN AGAIN 
NtWSl\)Y$ m,Oft 

LEAD ME 
SiNCT\1$ AUL S,,ARROW'(UI CMG 

FIGHT ANOTHER DAY 
.11D01s01eflOA01NO 

SOMETHING HOLY 
Sf[\UJII u,n IKO 

AVALANCHE 
MlltAl(ST IECITOOIH & NAil 

LIGHT UP THE SKY 
TIIEAFTCRSIIIO 

LET US LOVE 
lf((OJOIIIUTII( HlANUCIWORO-CUlt8 

GET BACK UP 
TOl'fMAC fOREFAONT Ml CMG 

NO MATTER WHAT 
URl'II( ROIERTS AEUNION,'PI.G 

FOR THOSE WHO WAIT 
F#l[FUGHT fltCKlR 'PLG 

WAU<WG ON THE STARS 
ilROIW 1 CA(W URVU,H,"W RD• • 

YOUR LOVE IS A SONG 
SWITC)lfOOT lO~li;!CJISl Pf:OPI.UCRH)l:NHAUfUI CUG 

HEALING BEGINS 
TUlhl AVENUE NORTH lllUNIO~Pl.0 

LIFE 
IECKAII $MA( Slf.AE Sl+oc 

DEAR X (YOU DON'T OWN ME) 
OIS,CIPU INO 

J ESUS SAVES 
JEltEIIIY CUii' t-(C(IOQJII $, NAI~ 

KEEP CHANGING THE WORLD 
MKUCKAIR WITII UCRAf a.IRS 

THERAPY 
RfUEIITkJIV(f,l.G 

THE GOO I KNOW 
MIE 1MM0D(IN NUii tTV 

LIFT UP YOUR FACE 
"11110 OAY E$SENThl.l/PLG 

MV HELP COMES FROM THE LORD 
TIit Mlkf.(tJM 8£Cf100IH 4 NAil 

TRINITY 
PIJ'[R TOIIGI.IU i &MJOCTOlf(JINTERSt:OPE 

NY2LA 
PIUS ftUV ORUM 

HERO 
AU»OOlf FOREFRONT/Uil CMG 

8 9 45 

• 46 

~ ,. 12 

12 47 

12 7 62 ... 11 28 

16 40 

18 19 7 

18 18 54 

1• 17 57 

ao 20 2 

• -26 72 

22 50 

23 1a 

24 23 

SJllfSDATA 
C-OWPIUDtl'f 

nid,1.:n 
Souf'ldScDII 

l ~rwt(II TWOWORl.01 fllAC" 8153n!flLNJlY 

BEBE & CECE WINANS 
snu. 8&C 3110:5,.Uol.l..llOO 

FRED HAMMOND 
lOVE lNISTOffA11L.C F ltAMUOICOV!Rll'y .ult1 JLG 

CECE WINANS 
PWCfalCCDII.~ PJef!IGW1'8.JJ~J!i610Cl5F'e. 

DONNIE MCCLURKIN 
M.G.111'9lllts:lllf«-Gl#a~M,:,Wll.$C 

BRIAN COURTNEY WILSON 
JUST t.Ovt S,,IFtlT Al$DIG 0$$ MUSI(: "''~fllO 

JAMES FORTUNE & F1YA 
DICOAI IILJIC UOIE 3011 'NIJIL0\'110E 

TAMELA MANN 
flit MASlEAPUII 111.LYWNltll 

JUANITA BYNUM 
MORI PUSIOII fl.OW 115' 

DEWAYNE WOODS & WHEN SINGERS MEET 

....... """" 
EARNEST PUGH 
lM:: MIi OH US EN~ :JG10-'MIRUMllE 

VARIOUS ARTISTS 
---~.llt--~- u:....-a:~lllll.llt"'" 
VARIOUS ARTISTS 
G:fllllilU(~ WW,l(i:,(11~~ 

PRODIGAL SON - .. 
ISRAEL HOUGHTON 
Ml'UWUIOFOIIE HTRffJYOl.l.Mlli ez5&4.&,lf"IAJS1:: 

J MOSS 
JUS1'-WIES~1lOSl'OCfHJfllG.o\£N1Y.f?V100l.8 

KAREN CLARK-SHEARD 
All lM OKE l,'JttW '31.)&;EMI GOSPEL 

BISHOP PAUL S. MORTON 
-.Ellf.lBIS'MDIIINPIW.ll~lDtWlmlO'T 

l ~ . HOT-GO~ 
4 SONGS' 

Ii ~= !!Ii TITLE 
!I I I onn IMPRINT ~OMOIION u.m 

0 1 34 THE BEST IN ME 
MAIMII $APP Vtll1IY·IL6 

2 30 I WANT TO SAY THANK YOU 
Wlw.EIROCl:SFW.RO'Otf'IIUlllX090'!-M~ 

4 22 HE WANTS IT ALL 
f(JR(Y(A JOMU EMI GOS PU 

4 5 60 THEY THAT WAIT 
ffl(O IIAMMO!tO FU,T.JIJltllf P; IQ"E f H,U,ll,l(JQ"9IIIY'J..G 

• 38 RESTING ON HIS PROMISE 
't'CllmflA ~ fEAT, JJ. MRSTON'E\UN::t 006PELUlHl 

8 5' GOO FAVORED ME 
HEZEKWIWMl!RIUCFW, IIWWII-W'PIO,AO!iERS\6ITYl,LG ., 7 70 ALL I NEED 
I RLIN Cl)URTIIU' WILSOII $P1AII Rl$lXG MUSIC W01tLO 

0 30 THE LIFTER 
HO WINII TCOOVSJAUZ/SKoUIACtll( 

• I 42 GOOD NEWS 
H.11£$U lf:tL ~I~ (Ml GOSPll 

G 11 4 I BELIEVE 
.MSJCIIIM:IINIIW,IJC#DCIIWI.._Clm 

12 21 I CHOOSE TO WORSHIP 
WUS NOlflG.Alt BOW TIE • 10 28 PRAYED UP 
lAIIOI CUM-SIIURO IWIEW ,. 13 'El LIVING ON THE TOP 
OfWA'OIE WOODS OIMH WATER1"£RITY/Jl 

e 19 3 
EXPECT THE GREAT 
JOIATIWI NUSON INTEGRll'I' ,. ,. 9 
JUST LOVE 
IIWICOJfllllYIUll:fffl"FliNiM.9:"1CRDIXml.UJitlOlD 

CD 25 ; I FOUND LOIIE (CNJi'SSONGI 
HN I CECE WINANS 8,& LACO 

17 16 13 THE GREAT I AM (LIVE) 
U,RNEfT fllllll 8l.t.~,:5M(ll(fM'ORLD'IYIOE 

18 15 18 CHAMPION 
DoUIWIN 191)81$ tlA.15011 ltECOROSflYSCOl{lUA.60 DEi 

18 12 GOD IS ABLE 
Pia 1.1.Rrnt l(lli(i00U 

26 NOBODY GREATER 
VA$14AWII MITCKEll fUI GOSPEL 

24 I GIVE YOU PRAISE 
fJYIIOlf CAGE G,OSPO CENI RICNERt!YIJlG 

17 3 REBUILD: THE REMIX 
J MOSS P.-.JAY.:GOSPOC(NTRICtVf:Alf'V"fAG 

20 13 CHANGES 

23 4 -23 I ISHOt IWIVlll W'IIINIIS WOfllO CLASS GOSPt:t 

Oata for week of AUGUST 21, 2010 
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II ~- .... ·---,-,,. JAZZ/. 
.ulll'I.AI' PU$ QATA " AlflPUY 5AUS GATA 

MONITOJtUtlY COMPl.f:D11' t 1,1,l)HlfQJIE0 8l t()M,'ILEOIY CLASSICAL 
mcl_,~~ 1111:!':"n s·,11L - -r,.J m_cl-:cn •]ll l~CI) ~ 
aos SoundSQn lJ9lJ • PJ 805 SoondScin Ell 

3 

• 
• 
8 

7 

12 

13 

14 

19 

19 

17 

18 

18 

21 

22 

24 

FIGURE IT OUT 
DAVI AIIO( RAT. IUIA cotO AUOA.CIOUS 

3 10 :~;:~~~s!0JP10(F JAMmJMG 

YOUR LOVE IS MY DRUG 
lWIA 1CEMOSA.8E.11C-.,'ll,Mij 

LOVE DEALER 
CSllateflDISfW.IJSTIITIIIIEN.Ml~W'l'HtSC:Cfll: 

ALIVE 
GOI.Offii\11' MIii( 

STROBELIGHT 
KIMIUllfl LOCU QAE-.W M(ft,CMAHI j l 

FUERTE 
MELU FtJfttADO nAt. COMCHA ICIIU, UMIV[lt$AUUWIG 

LATELY 
IU.CY GRAY CQNCOR?JCMG 

V.LP. 
ZA'IMBJIAIIIIO 

10 =-~~, ';:.~~,! ,~RAYER 

WOULDNIT (l'M A STAR) 
OlfO MJID IFWA'1WISTlO 

VERTIGO 
GIUUCTTA INlERSCOfE 

POP GOES THE WORLD 
IME GOSSIP COI.UMBIA 

NEED YOU NOW 
WII' AIITCJUlUII CAf'llOL N.-.SH\'llll,C.\PITOL 

HEAVEN 
JOtllf llPiUI~ FUT. OEIIY HOUllAY l Lfl GROOW: 

DIARY 
T!/rlO COURV ELEVENTH 

- BEAUTIFUL MONSTER 
~ IK-'RI OH JAb!IQJUQ 
JUST A MAN 
CIEOflGE HOOOS flU stlOOP OOC.G OAllW.AN 

~= !!Ii ARTIST 
! 11:. mu IIIPRllfl & NUIIIBHI 015Hll81JIIIIG lA8U 

LADY GAGA ... 
1 9<l LACY GAGA ID 

DtHME~~otflMlti.fl~Ol~'.O 

37 LACY GAGA l• 
TN:•IDltllM~ffl"" 

3 6 30H!3 
$TREE?$ Of &OlD Ptt010 FlN1$tt $?3UZ,AG~ 

SOUNDTRACK 
JERU'Y SHOAIE liffV\N\IERSAI. ltfAIIUC(ll•~\IIAG 

' • M.I.A. 

• 
12 

""""'""'"" 
11 50 

10 5 

9 6 
MllllflWOfl:M POlYOOR 701i9UOWNTOWN 

14 57 LMFAO 
l'Ml't'IIXXFNm"IUX~ll&SlR Dlm2Q 

15 28 OJ ENFERNO I LIi.iRA DANCE: 11 Ut.UIA 2317 

13 S ! ~!=!~~E M.l ! AM.,wm,scoPf. OH37&11GA 

18 4 SCHOOL OF SEVEN BELLS 
~fRJIIOUlf.8U?D'~!F,\IIGWfl 

16 RATATAT 
LPU U65' 

19 7 THE CHEMICAL BROTHERS 
A,l(IIBFFE£ST'IU.M'!ASm,11.~...,.,~~ 

22 tS ~~~STLES l(ff.NC'-01~\IA3 

20 91~~ .. ==!!&!!~-1 
21 <16 ~l~IE~=~~:l)/1,'Jf 100W 

24 I RIHANNA 10 
_ AAUO A: RIMIXt:0 i!!Pi!;!:(F :l:!M 214!7~~M!i: ' 

23 4
0 g~e,g~~~~TUI KA.MC MAUS TRAP 2114,'ll.lflA T HOW TO DESTROY ANGELS I 

1W TOOCSTNJY NaLS ~ MIUlWIPOIWOl 'l 

38 3 =~~~:ll~l~~?IJG.lh[l6JITS.•WARHtJIBR05 

HOLD ON 

42 

46 

RUHO ff.Al. AMUR COfFIU.N MAO OEOOl"IJOOWlifO\\'tt 

SPACESHIP 
181CY IENo\$$I fl»IB.ll APUlUPl .lANIIAl'llSTIWRA 

COULD YOU BELIEVE 
ATI N,IJ'IIH 

BODY SHOTS 
UCI IATTMillA fEAI. WIIACl11$ CURI 

'4 2 ~~.';.~ ........ 01/NDlMP 

41 3 ~~;?VE YOU 

,1 31 13 ~~r::,.~(IOl~~OAYIOiunu ~SAt.MOIOWtl 

..a 21 ~~
2
YS OR GIRLS 

,03 2S 15 ~:.:~~~SS~ARROCJOOCNAl .. ,COlUMB~ 

49 2 ~~!~<.,~lt~~G~=~K 
"" 37 

... 35 

~= as T ITLE 
3111 ARl!U IMPIIINT P110MOHO.ll lA8H 

DYNAMITE 
lAIOCltlJZ M[RC RVlDJ\I 

10 
COOLER THAN ME 
MIO ,OSHEii J_IFIMG 

4 11 !~~~!~!~lfNOOPLATEAIJ 

4 2 12 CALIFORNIA GURLS 
KATY NJIRV JW. SNOOP OOGG CAPHOl 

1 13 BETTER THAN HER 
Mi\TlSSE Jl'VE/JLG 

13 4 I LIKE IT 
SlflKU liW1lS fW.fflaU~ ~ 

6 8 DANCING ON MY OWN 
AOIYII i(()NIC:lt'N-'i'CHERRYTRlEJlNTERSCOPE 

7 9 DIRTY TALK 
WTIIHR liORDOlf 81G 8EAI/AllANTfC 

5 71 ;~=o~!~tlAV10M T1i\ t.N\lltSM.MOTO\UI 

21 2 DJ GOT US FALLIN' IN LOVE 
USIIUI FtU ,,ftUlL LAU.CWlG 

11 9 IO~ !!~l'HJ._~ !r!cAJ;IIOR tif;XT Pl,AT(AU 

22 we NO SPEAK AMERICANO 
YOV,IIOA IE COOi.& OCUP SWE,1,111 OIJl ' •'\JURA 

13 10 15 HAPPINESS 
AUXIS JOROAlt $1ARROCIROC NUll)H, COLl,U.t81A 

14 11 19 STEREO LOVE 
(OWAIII) MAYA & YIKA JIGl.11.INA CAT(ULTRA 

12 l?l :!:!~~!~:!~~t. R0181NS 

111 17 5 l'M IN LOVE 
AUX UUOIMO UURA 

17 16 9 
KEEP UP 
MYNII CRUSH UIIV[RSAI. MOlOWlt 

23 11 JUST LET GO 
IIEINA R0881NS 

14 6 
BEAUTIFUL MONSTER 
NE-YO Off JAM10JMG 

25 2 LOVE THE WAY YOU LIE 
U•(M fut IIIIWINA 'Ml!."9WJ't AFTUI.Wli1lflll&(ft 

24 15 NEVER FORGET YOU 
MAMIACAlM ff.Al.LUA RlO STICK/STRICTLYRHYIHM 

22 20 10 WON'T GO QUIETLY 
Ex.uu'\E OAIA 

FEEL IT IN MY BONES 
llUTO HAT. TE(M.N 6 $ARA UURA 

ONE (YOUR NAME) 
SIU'IISH~M#Mft,ttf'IMIW.~ 

THIS NIGHT 
WIIMA PK.Al Pl.Ah1.11PttASE ~E 
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NORMAN BROWN 
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JAMIE CULLUM 
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• 
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• • t;:I as TITLE 
cl ~• II 1.11nn Mt>1wo, tRowo1ioN LAB(l 

0 1 t7 fflFUN IN THE SUN 
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19 ~~~~::,~~.r~~:E 
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13 18 :!~~~~~~~ UP 

16 17 :(~!~~~~;: 
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Q. 
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STEPHEN HOUGH 
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2 27 =::-,:,.:::-<~ 
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JH[J( UICS MY UIUI. .SHAC)QW' IMllJNl,\IN 503Ht1 

SCOTT & I.ARA ST. JOH'lf!l1E KNIGHTS 
MOWT AltCWGON DIGIITAL EX 

6 26 ~~!\~L~~~~~ELARC 319il CONCORD 

3 40 

ISABELLE FAUST 
SOfWlS 6 l"ARlllU-VOI....I l'WMNAt.lNJl 902(M 

KIRI TE KANAWA 
... .... _llnll.aiEtUIQI.W.'alla:5!JUI 
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llllilLIJN"IJltfl'lllt 111UOX8!!DIWSltKlillllU 2ll!I 

THE PRIESTS 
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2 3 = ~ v~~:.!~1RD~~! o,w2 
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4 •l i!'!w~~E~~~Ic~~~:; 
8 8 ~!~~:!~1~~:~~'!~RMER &Fl~ 

S S ~~Nii~ t E~ A~:~~ 

9 5 ~~-1:=!~~~008 
7 3 ~f:...~ .. ~~~~3~~R 
IO 9 ~~~,Y~;,110,£S01m011,..,<'l 

15 7<1 ~!:'~!~!~,~~M~W,N'l16818LG~ 

12 <11 ~:.=IUl.~MW~CU.19:500,(+) • 

12 11 1• :r::,::~~ ... ~MITl8)--fBJ!t 

14 33 =.'=1.=!=:!::!.: 
VITAMIN STRING QUARTET 14 
'l$Q N.lllf(IAM$ U.OY U&A WUMIN OIGllAl EX 

18 13 6 ~g~lt!';~~I~~UltNG 03 Ex 

CELTIC WOMAN 
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2S ~ IT'S (lfJ(RTAINMllfTI cnnc TlllNDEll 013924.0ECt.t 

0 4 48 ~~1~~:;!~~ ~~:~~A 
e 2 3 !~~~0!~ .. ~~~w~;"~~~-

C, .. ~~~t~~u~e~!cH~ , 1 

0 6 56 ~~~l~Mi~1~1~~~~ou~ 013JJ37{PE(XA 

0 "' :~E~~E:~~EB~ ~~~0 0® 
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Ii 
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0 3 ' ,-.c=====~---
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8 5 28 :;.:~: ........ ,... ........ 

0 7 29 :~=~ .. ~:·~ttETEJUMMASAL MUSIC lATIIIO 

7 6 19 ~~c!::!Ef~,~~.~~ER 

B 'll ~,:.N,~Yt; ~IOP 

0 • • 
10 20 ~~.:.~;,

0
.~,~!~!°"'-'""SMSA 

13 13 ~! .. ~!L~ Et,IIIUM LATIN 

15 11 ~~:~AM!~E~~!IIVUISALMtJSICUlllfO 

12 9 10 =~~~:~!~~~~~~i\TIN! 
e 18 9 - ~~E-=~~::::i.crnl e 14 1_/ AMARTE A LA ANTIGUA 

CD 16 24 

,e 12 2S 

17 11 18 

CD 25 4 

• 19 31 

• 24 7 

• 29 10 

• 31 4 

23 20 17 

24 23 18 

G 21 

G 33 4 

%7 22 17 

G ,2 

28 30 8 

30 32 16 

31 28 12 

32 34 12 

33 35 11 

'10AO U:AIWIDU FOJN)YISAl 

LA PEINADA 
CMIJY t.WJIIU.GA Y SU IANl)A 11U111A SIIU.LOOISf OISAI 

EL ENAMORADO 
LOS TIUNts Of OlllWIGO DISAI 

BACHATA EN FUKUOKA 
AIAN WIS GUERRA Y HI CAPITOL UTII 

LA DESPEDIDA 
OAOOY YANKEE lfl CAATEIJSONY lrMJSIC Ulllil 

ANDO BIEN PEDO 
IA.NOA LOS MCOOITOS DISA 
AL OIABLO LO NUESTRO 
E$1'910lAl'Al OISA,ASl 

OMG 
LlSIIUI Ftl,l, WIU,U,1111 lAFACE/JlG 

I LIKE IT 
IMICI.I IGl.1$M$ RAJ. fflMl ............ .., ..... .,. ...... ,.,. ... 

QUIERE PA' QUE TE QUIERAN 
D'nAIIO Y UNIIY IS~Y MIJ$1C LATINI 

POR QUE ME HACES LLORAR? 
JUAN GAIRIEl iFOIIOVISAl 

NUESTRO AMOR SERA LEVENDA 
AI.EJAMORO Ultl lWJiRNlR lAIIJttl 

ARRASTRANDO LAS PATAS 
LARRY HUIIU.NOEZ r10ti!MSA 

YCOMO es EL 
MAIIC ANlnt(IIIY S()!(Y MIJ$1C LAIIN 

MILLONARIO DE AMOR 
U'AGIO 'VEGA '1L SHAKA" OISA 

Ml AMOR es POBRE 
TOIIY OIZt U A.1. K( N-Y I AIICAN"L SONY "'-!SIC urnn 
MAS ADELANTE 
LA UIAOU.&tlOflA I.I.NOA EL IJMONI ,......, 

TU BOCA 
Ci-lAY.l,IINE (SOln' MUSIC LAlltl 

EN PREPARACION 
IKMltOO 01ml iOElJSOlfY MUSIC LATINI 

CUANDO, CUANDO ES? 
J.KIIG.tiMU:IMIH•~~"-9:I.IJM't. 

C) 40 14 ,-=~!=~=A="'K=';:.=o=· ~=.::.=~~!=~=.r=URY=O=DJ=M=G ~--

3& 36 5 ..... ~i=' ·=~ =~ =~=~""=NC~ ~='=:'='Q_u_e_R_E_R ___ _ 

G> 41 4 - ~~=~=1:-U~~=l=A'=~'=L~="'=~E~-=VA="=A~o_u_e_R_e_R __ 

37 38 9
1-"'~ '"~"J"'A"'~"'D"'RO=,......,,.,..,,.""''°"'=""'"""""'-

DIME UN A Y OTRA VEZ 38 37 18 EL CKAPO OE S81AI.OA SA 

38 39 9 ~:~RO ~ E SEPAS 

""' ~ cA"'L" 1'!:'Fo"'R='N"'1"A""G""u"'R7L"'S ____ _ 
~ •6 

2 
KATY PERRY ff.At .$IKIOf' 0068 CJIP'll<ll 1-'='~"",;=a=-""'=,;a~==----• •7 ESTOY ENAMORADO 

CD •3 IS G or.:';"~~===,,___ 

e - .,_,,,,==="-----' .. 

Ivy Queen's "l>Yida EsAli"ret11mto Ille ~ 
topoll>linRhythmAirplay lorase<ond • ~~ 
wee~ ~!l)l)ing 2·1 wlthl.1 million ll~ener ' ,,,.,p 
lmpre!SIORI, a<cording lo Nielsen BO~ The 
song fii,t 1""1<d the summit in Ille July 10 • 
Issue and madls lier se<ond dlarl-lOCll>!I 
lolowlng 21108', "Dime." 

Ci),TOP~l!ATINrALBUMSi 

Ii 3= es A RTIST s SI HTLE IMl'f!INI I Pf!OMOIION LAtlELI 

I 5 ENRIQUE IGLESIAS -2 SERGIO VEGA 
MIUOII.WO OE AMOfl OISA 721!164.l'UMLE 

3 • II MARC ANTHONY 
ICONOS $OillY MUSIC 1.AIIN &1402 

4 LlllRIUADOIII.IAIOIB.\UllR!JEOOilQII 

0 10 30 

" A SOIi 0( GU(RIUI CAl'HOL lATIN 4103 

7 1 26 CAMILA 
DUARTE Ol AMAR S<Wt MUSIC LATIN S9381 

B 6 4 IVY QUEEN 
OIU,Ml QUHlt MACltltl 0145-36!\IMLE @ 

ti 8 61 AVENTURA 
ntfWTPR£.UIUUU.Tll2011CQ'SOHVlr,IJSICL.A.JW • 17 2 PEDRO FERNANDEZ 
IIAS"UiUl&l»llODSUMEICNMSA.:54SOIN.I® • 13 23 PRINCE ROYCE 
PRUICI AO'fC:t: 10P SIOP 300'10.ISONY MUSIC LAHN • 15 " 
JUAN GABRIEL 
JUAlf OAIRIEL ANIOVISA 3~51,,uuu 

13 11 6 GI LB ERTO SANTA ROSA 
INIEP[TIIU SONY MUSIC LATIN 4?868 

14 9 2 A.B. OUINTANILLA'S All STARZ 
U. ¥10,A Ot\lN GUIIOCAP1T0l UIIM 2i847 

18 14 CONJUNTO ATAROECER 

18 16 8 

G 
1B 19 20 

18 12 
UJIIMOJCAIIOOIU.WDXO'SOlfMUSCUJW1'XIM 

20 20 63 WISIN & VANDEL 
U MYOWCIOltWVWCHEIE 0119$1/UML(@ 

2 1 18 II LARRY HERNANDEZ 
URIIYIIU.111.l M[NOl(IA.'f()H0\11$.A 510052i UMU 

22 22 10 GERARDO ORTIZ 
II HOY II IIU.ltW on 68924/SONV MUSK: LUIII 

23 21 18 CHINO Y NACHO 
Ml N!IIA IONITA WCIIET£ 014142'1.IML[ 

e 28 40 MARCO A NTONIO SOLIS 
. •CIIMQ,Wl1JCIUIIXW 

211 23 38 LARRY HERNANDEZ 
UIVNQ Dat.f:CWICM.IMlE14'<NMS,I,~ ® 

211 25 15 OAODY YANKEE 
MUNOIAt EL CARTEL 1003Q,~V MIJ$IC LA.TIN 

G PESADO 
OlSOIELACAIITINA:VOl.llMlN1 LlSA7216553,tu..f@ 

G ESPINOZA PAZ 
'l'ONOC.&NIO,IVOlOIITUIWIISASI.UiA.1'.Jl251.N.I® 

28 PLAN B 
HOUSl Of PI..EASlN PHA.02022,'S(fff M..l9C INN 

G El CHAPO 
APASIOIQDO OISA 711$81lr1JMLf. • VOZ DE MAN DO 
OIAO'CIMltll:IUO SONY WJSIC U.Tllf75l11 

32 27 1• T ITO •EL BAMBINO• 
£L PATFl;()II Slf.NIE 6~883.VMLE 

G 34 36 JENNI R IVERA 
U. ij,I\Alf SUORA ~NOVISA l5•l9MJMLE 

C 37 18 T IERRA CALI 
liW.tl!OMOl~MJ5ClRflOlWil\MJ. -36 19 LOS TIT ANES OE OURANGO 
LO& LO«l5 OU (:C)RRJDO 0!$11 T29SU.'UUlE -33 10 JUU0N JU.VlffZ V SU NORltNO BANDA 
111.0IWTENIES OfSAWSS11WLE 

37 30 SERGIO VEGA 
txrfOSRW'.AS:~TIUIIOfN,$S)IVMJSICIJJII~ 

38 32 2, CHAYANNE 
1tC1 KAT IMP0$18L[ $OM'¥ MUSIC UIIJI $1972 

C ,2 36 THALIA 
PMWllU. FU. SONY .t.lUSiC U.Hlf 5&091 

40 31 2 LOS TIT ANES DE DURANGO 
H COfilAJOOS PA" U tt.(Y.I.OA All.A$ 11)3$ 

G LA DINASTIA DE TUZANTI.A, MICH. 
1111.UWAUWCIOIIOBlOCI.MERS(U.S:WICl&IMIJU 

42 39 
El TIGRILLO PALMA 
H COMIOOS POCICROSO fONO\'ISA 3S•SU. 'IJMLE 

G 50 12 VARIOUS ARTISTS 
LATlll URI.I.II KIIIGZ % WCIIUE Ol•™IUl.lll( 

44 .. 25 LOS INOUIETOS DEL NORTE 
flaRWI U IIOMAlfTICA.S CATAPlU DIGITAL EX 

CD 46 •I 
LOS BUK IS 
SUllt:WMNre•SlffllDIIOSRH'.MSA:i.tZ.IIU.U 

4B 45 10 INDIA 
UIIICA TOP STOP 30020'S0lfY MUSIC LAHN 

47 " 4 SERGIO VEGA 
PU11AS IION.Ulf lCAS SONY MUSIC LATIN S1U8 .. 43 4 SIGGNO 
!XI[ IWIIA$ FflEOOIE 3061 

G 59 •I 
LOS TEMERARIOS 
$Pll OWWITT: •sUf'ER D110$0IS4111ltT\.MlE 

8D 48 22 SELENA 
U lETDIOJ, £Ml l,ITni 01$08,C,APIIOI, \.Alllf 

los i.ioones d~ Mort, - at Mo. 9 on 
R'9(lllal lltxi<an Albums with theii ~test 
s,l, •r,, Vivo o.ldf Honteney," mo,tng 
1,000 ,o~es. ~n<e the band's fi~t 
i11Jpealill(e on Ille lme 29, 1981, <hart 
wilb its S<lf-Ulled dellul, It ha> ~ored 14 
101110 debuts. 

!i 
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22 
NO PUEDO VOLVER 0 YER BATE RO 
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4 23 TE RECORDARE 0 4 11 WAKA WAKA (llilS TIME FOR AflllCAl 
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6 19 AMARTE A LA ANTIGUA 0 10 9 I LIKE IT 
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7 27 LA PEINADA 7 8 30 NINA BONITA 
CIIVY UlARtW.A Y SU I.I.No.A Tl(IIM SIIIALO€N$( DISA CIIINOT 11.1.CIICI MACHEIENNIVUISJIL "'-!SIC lAT1NO 

28 EL ENAMORADO B 13 TU BOCA 
LI)$ m • NES Ol OIMA#OO OISA CIIAVANllE SONYt.11191: Ulllf 

9 34 ANDO BIEN PEDO 0 II 16 El MALO 
1.1.IIOA LO$ RECOOITO$ OISA AYHITIINI PflO,I\IM lllllN 

10 11 AL DIABLO LO NUESTRO • 16 11 OMG 
1$Pllt(IZA PAZ OISAJASL UilCEII Fr.At. W1U.U,M LAUC::E/JlG 

II 28 COMANDOS DEL M.P. (500 BALAZOS) • 13 LA VIOA ES AS I 
YO! OEM.UIOO OISII rtY o.mw W.CIIEIE/Uh7V[RSAL MUSIC Loi.TINO 

15 12 ARRASTRANDO LAS PATAS 12 5 18 BACHATA EN FUKUOKA 
UIIIIY IIEIIIIAIIDU FOIIOWSA. JU.I.JI WI$ GUERRA Y 4'0 CAPIIOl lA.1111 

12 39 CARITA DE ANGEL 13 17 y COMO es EL 
LUIIW IIUtllANDU MeNOl0AJf0N0..V'l$Al.Ml}$M$A MJJIIC AMlllOIIY SONY MUSIC LAI~ 

20 7 IM~t\l.il ~!!!~~~~~~~-~l~MOR G 19 3 ESTOY ENAMORADO 
TKAW. H.t.l NOA() C.1.1(1 .SO:MY MUSIC LATIN 

13 22' ~:~~~~A~!~(l LIMON OISA CD 25 • LA DESPEDIDA 
O,Al)(ly YAMKH Et CdTE~O:MY MIJSIC LATIN 

1• 20 POR QUE ME HACES LLORAR? 18 15 12 ALEJANDRO 
Jl).l.lt GAIN[l FOHOVISA tJlltGll&I.SIJVM.N.IQ,tM;OtJfMJ&.tflum:H 

16 14 EN PREPARACION 17 17 3 LA COMPLICIDAD 
G[IUMO ORTIZ DE~ YUSIC UTIN CIJlllJRAl'flOffllCALA WIFAFA 

19 
NI El OIABLO T E VA A OUERER 18 12 23 GITANA 
ll)S RIUROS Oil NORTl fONOVISA stlAICIU, lPIC/SON'r' WUSH: UTIN 

18 11 I ~~::1~?i'E S EPAS 18 14 291 ~~~~~211~:~~N 
17 22 
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EL MALO 0 I 131 CUANDO ME ENAMORO 
AYOIRJIU, PflfM)IIM UI" ftNIDUNfWWMIWft:ttffRW MMUOO 
QUE B UEN A TU TA 0 5 YERBATERO 
FlltiO CHOSEN fEW EMERALD :, £E~!l~:~::~ LWQ Rii_YERBATERO 0 8 ~ JIJANU IJIINJ;RW, ¥M2G uui,,o 
VIVIR SIN Tl 0 9 DESCONTROL 

29 i~:~ri;~:~•!IIMl~"l!ll~ 
7 1 I I~~~~t~C~~: OUERER 

8 

0 10 

ATIN • 27 3 

• 21 1 .. 
12 4 21 QUI ERE PA' QUE TE QUIERAN 

li!Y~!!l! I IINU SQ~ M!,,!SI, I"'~ • 19 ALEJATE DE M l 
2' MRS M Pl J\l~iJ I If '6!!1A SQM'¥ M)!S~ l -'1111 
CAFECITO G 13 13 EL MALO 
~YAl.~OIU.~!::l!~~!!!!.!H;!.!~ g~!l!M Pf!i.U!],!M 1-'IT!! 

CUANDO, CUANDO ES? CD 34 s I ~~r~u~~~~Mlm'.N.!fill&w.h!lllrt'.tlli ~ lMAXIWI ~MAOEJttlMJISll ~~ 

Q UI ERE PA' OUE TE QUIERAN 
18 II 36 DILE AL AMOR 

OYLANO Y UIINY ~QIN M!,!Sl!i: LATIN ol.Y[NT!,,!M tHfi.\.l!l!!dl.!!lf 
ESTUPIDA 17 15 30 TE PIDO PERDON 
INDIA TOP .STOP 

GITANA CD 25 10 SMA•IRA U'lli/~QN'r' -.iU§!!;: UTllf 

TE COMENCE A O UERER 18 12 13 mo 1L IAMerlfO'" s.uu 
20 17 18 

BREAK YOUR HEART 

l"i I'll ii" li'iii "ilii"I 

Luis Miguel debuts on Latin Pop Digital Songs with new single 
•Labios de Miel," from his self.titled album that arrives Sept. 14. It 
sold 3,000 copies, according to Nielsen SoundScan. '"Labios" also 
bows at No. 35 on Latin Pop Airplay with 2 million listener impres• 
sions to become his 36th chart hit, pushing him into firs t place for 
the most titles on the tally in the chart's history. He was previously 
t ied with Cristian Castro and Ednita Nazario with 35 each. 

-Rauly Ramirez 
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RECORD COMPANIES: Rock Steady Music in Los Angeles ap
points Sean Mulligan VP of film, TV and adverti sing. He was 
GM/director of U.S. film for TV and media at ole. 

Provident Music Group promotes Jordyn Thomas to sen
ior director of A&R. She was d irector. 

Universal Music Group International names sandy Monteiro 

president of South East Asia. He was senior VP at Universal 
Music South East Asia. 

Word Entertainment names Rod Riley president/ CEO. He 
was COO. 

Capit ol Records Nashville promotes Autumn House to VP 

of A&R. She was senior director. 

PUBLISHING: BMI in Atlanta promotes Byron Wright to direc

tor of writer/publisher relations. He was associate director. 

DIGITAL: The Orchard names Tierney Stout marketing coor
dinator. She was a publicist at Tell All Your Friends PR. 

RETAIL: Best Buy Europe names Andrew Harrison COO. He 
will continue to serve as CEO for the United Kingdom and 

Europe at Carphone Warehouse. 

TOURING: Facility management company Global Spectrum 

names Erin BIiton director of marketing at the Sears Centre 
Arena in Hoffman Estates, Ill. She was marketing manager 

at the Wachovia Center in Philadelphia. 

RELATED FIELDS: The Latin Recording Academy's board of 
trustees promotes Gabriel Abaroa Jr. to president/ CEO. He 

was president. 
Bilingual entertainment channel mun2 appoints Diana 

Mogollon GM. She was VP of programming and market

ing at Telemundo. 
Patrick Donovan has been appointed CEO of Music Victo

ria, the Australian state's newly established lobby group for 
contemporary music. He was senior music writer at newspa

per the Age. 

-Edited by Mitchell Peters 

GOOll\NClL~l<S 
STADIUM ENTERTAINMENT READIES CD TO 
BEN EFIT FISHER HOUSE 
Previously released tracks by Rascal Flatts. Keith Urban. Brad 
Paisley, Lady Antebellum, Trace Adkins, Darius Rucker. Reba 
McEnlire, Blake Shelton and Dierks Be ntley will be included 
on "My Country: Smash Hiis: a counlry music compilalion 
album due Aug. 24 on S1adium Eniertainmenl. 

Between 80 cenls and $1 from every CD (priced al $9. 98) 
sold will benefil the Fisher House Foundation, an organiza
t ion that provides housing to the families of military person• 
nel (retired and active) whoa re receiving ITealment at a military 
medical center. 

"'So i f you have an inju ry from war. you can stay there. Also. 
if a military man's wife has a very high-risk pregnancy and 
she needs to go loa big city lo gel trealmenl, she can stay there 
too," Stadium Entertainment president Camille Barbone says. 

At various retail outlets , drop boxes will be set up for cus
tomers who want to buy the album for someone serving in the 

military. "If people wan I 10 buy for a service person, lheycan 
buy ii and slick ii in the box," Barbone says. "Then the retailer 
seals up the box and sends it to us, and we give it to the char• 
ity to give out to thcsold.icrs," -Mjrc.he.ll Pt:ters 

SESAC hostecf the t hJrd annu~I Songwriters Bootcamp Aug. 6 
at Los Angeles· Skirball Cultural Center. The Songwnters 
Bootcamp offered panel lectures and discussions featunng an 
array o f established writers, producel'S and industry insiders 
including Tag Strategic founder Ted Cohen, X-Play superv1s1ng 
producer J.P. Shub. -Red Dead Redemption'" composer Woody 
Jackson and 5 Alarm Music co-executive producer/creative 
direct0< Maddie Madsen. ALL PHOTOS Eh' ,o.L HOSS EcxctPt wHE.~E. N01£0 

ABOVE: Bootcamp part1c1pants included (from le~) X-Play 
supcrv1su,9 producer J.P. Shub, Wave Group A&R/artist 
rC!'lauons rep Kim Nieva, SESAC associate VP or wnter/publ,sher 
relations and now technolog,es James Loach, SESAC songwriter 
Jody Whltesld•s. MRed Dead Redemption"' composer Woody 
Jackson and SESAC ilSS,0(;1ate d,rec:to, of writer/publishe, 
relations Josh Felns,old. 

LEFT: SESAC s@nior VP of wr1ter/pub l1sher ret.ot1ons Trevor 
Gale takes a moment to mingle with artist/songwriters Anna 
Margaret (center) and N'Dambl 

BELOW LEFT: Our,ng the - song CntiQues"' session attendees 
submitted an MP3 of a song and won a ch;,nc:e to hav@ 1t 
r~i~wed by 1ndusuy ex~ut1ves including Grammy Award
nominated songwriter/lync1st Pamela Oland. BMG Rights 
Management VP of creative Suzan Koc and RM6d VP of A&R 
Rerko Pearce. From left· Pearce, Koc. Oland and SESAC 
associate VP of wnter/pubhsher relations and new 
technologies James Leach. 

BELOW RIGHT: TAG Strategic founder Ted Cohen (left) 
provided the keynote speech. He 1s pictured with SESAC 
associate VP of writel'/put,lisher relations and new 
technologies James Leach. PHOto Tll'EVOf;t GALr 

Colvmbta N~5hv1lle artist 
Mlr-,.da Lambert celebrated he,. No, 1 

stngte, "'The House That Bullt Me," which ruled the 
Hot Country Soog.s chart for four weeks. Aug, 3 at a party 

in Nashville. She was presented with a plaQue in honOf of the 
achievement. From le~ Sony Nashvilto- chattman Gary Overton, 

Columbia Nostwllle rMnager of Southeast promotion Jennifer ThorSM, 
Lambert. Co1umbi., Nashville VP or promotioo Jimmy Rector i:,nd director of 

national pmmouon Mike WIison. Lambert's manager Marton Kratt and Cotumb1a 
Nashville dlr~tor- of ,eglonal promotlon Cllff &take. PHOTO KAY Wll,.l.t,t.)45 
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. . . . . 
The BMI Lolla,l)l!IOOZ.t stage l)rov1ded a thre-e•day 
hneup of performances by 16 acts Including These 
United States. Semi Precious Weapons. Neon Trees 
and Oragonette. PHOTOS t:R'IAA G01.0R1Nr;; 

ABOVE: Semi Precious Weapons-who were Joined 
by surprise guest Lady Gaga-played to an exc,ted 
crowd on the BMI s tage Aug. 6. Backstage are 
(from left) Semi Precious Weapons drummer O~n 
Craan and vocalist Justin Tranter, BMI associate 
d•rector of writer/PUbhsher relations 8randon Haas 
and executive director of wnter/publ1she-r rei;Jllons 
Samantha cox, Semi Precious Weapons bassist 
Colo Whlttla. Warner/Chappell Music senior VP/GM 
Jason Boyarski and man.ager Merck Me,cudadls 

RIGHT: Artist Noon Hitch performed on the BMI 
stage Aug. 8 to a wild re-ceptIon from fest1vc1tgoers 
Her' sel re~tured songs from her upc:om1ng Warner 
Bros. Records debut, "Be,g, Borrow .!!Ind Steal. 
which features pr'Oduction by Benny Blanco. Shown 
after her set ar'e (from left) BMI dire-ctor o( 
mternational wnter/pubhsher rel,;1t10ns Brooke 
Morrow and VP of wnter/pubhsher re!attons 
Charlie Feldman, Hitch and BMI associate director 
of writer/publisher relations Brandon H~~s 

. : _____ ,_:_ ; 

8MI and ASCAP toasted <:arrie 8MI and ASCAP toasted <:arrie 
Underwood's charHOQping hit ·Temporary Underwood's charHOQping hit ·Temporary 

Home" with a lunch ,n Nashville Aug. 3. Written by 
Underwood, Luke lalrd ii!!nd Zac Maloy. the song marked 

Underwood's 11th trip to the top or Hot country Songs and her fifth co--
: written No. t At the party are (from left) ASCAP Nashville VP/managtng ex...""Cutive ~ 
Tim DuBois. Laircf. Underwood. Malgy and 8MI Nashville VP of wnter/PUbll 

" ·• rela~~ ~j~Y Wllllams TO M.AY 

Home" with a lunch ,n Nashville Aug. 3. Written by 
Underwood, Luke lalrd ii!!nd Zac Maloy. the song marked 

Underwood's 11th trip to the top or Hot country Songs and her fifth c 
: written No. t At the party are (from left) ASCAP Nashville VP/managtng ex..""C 
Tim DuBois. Laircf. Underwood. Malgy and 8MI Nashville VP of wnter/PUbll 

" ·• rela~~ ~j~Y Wllllams TO M.AY 

,. 

Nine-year-old 
Ethan Bortnlck 
ai:,peared !Ive 
on noncommer~ 
ci.11 KCET Los 
Angeles Aug. l 
dunng the sta• 
tion's pledge 
drive for "Ethan 
Bortnick and 
His Mus1car 
Time Machme." 
Bortnick Is 

• seated next to 
Jim Thornton 
afternoon•drive 
~~onalltyfor 
news KNX·AM 
LOS Angeles.. 
Standing are 
(from left) 
Bortnick's 
rl\a;rli'Qers Gene 
Bortnick (the 
artist·s father), 
Paul Farberman 
and Stuart Wax, 

•• • •• • • ,, ., . " .:' ' . . 
.~.. • • •,iii._,,. •• 
9 • • • f , , •• - -

• : • ••• t I ~ --~ 
The 240.000 ran$ who attended the 14th 

annual LoUapalooza saw performances by Lady Gaga, Green Day, 
Arcade F"lre. SOundgarden and Phoemx, among many others. The festival took 

• ~ I ' ,, 
'-• . _ .. ~ . 
~ . ~ . 

place Aug. 6·8 In Chicago's Gr-ant Park. Gl,;1ssnote Records held a party Aug. 8 al Belvedere 
Nights during the Music Lounge at Lollapalooza, where the Temper Trap and Mumford & Sons 

performed for the packed house. Pictured at the event are (from left) Temper Trap lead vocahst/gultarist Dougy 

lilllli.:_ .... 
Mandagl, Mumfo,d & Sons keyboardist/accordionist Ben Lovett and double bassist Ted Dwane, Temper Trap drummer 1111,,.. 

Toby OundM, Mumford & Sons lead vocalist Marcus Mumford, Glass.note Records founder/CEO Oanlel Glau, Temper Trap lead 
gu,tarist/keyboardisl Lorenzo Sllfltto. Mumford & Sons baojo/dobro player Winston Mar-shall and Temper Trap bassist Johnny Aherne, 

~ t 2010b/•S~Mtcllt.LLC.Alright1_,...d.No,w1oltlll$~l'fl.l~btr«irocl.oetd.~ll'l#t'/fW~al11Y'1-0f"tr.aroJtNlted,11'1""'~10ffl\o,by~,,.._.,"6Kt,CWlic.~.o/lOl~~o,othtf'wllt,11,~1t141or\O,wrilt tft!Mffl'lluJollofd'Mlll)Ublkhtor.8U.80AROHAGAZINEOSSH 
0000.-2'SlO:VS~O'S+-lOO)lf~~~$l lorttltl'lnt -lllnQ«lffflber,llfldttwfnc~ln.,_,..,,bydGk,btlMt<A.,U.C...?70~.,.......,orl{.NY,IIOOOHS9S,~..c,:__.,_,~U,S,U99.00.Co,,t~.it1,1r1;19em~~f-1-touw,~P---~~. 
LtktU~,En,glMdl.El611EF.~ff'tda$&~.i;tl\t81'1tllhlll!KtOfflc:•-~ 1o,J>OO)Wl.~CIO'l,aotp.aldatN....,Vo,t(,,N.V~Md•additielNll'fl.llMnaoffic.H.Proi.1MHttr.llW,aW~Cl\linglnoladli'"5lD811b»rd,P.O.&¥]S'JS.~l.6006S,l59S..Cun•IIMd~lfco,ol,Ne.f~dan~ 
onmKJ'Olllm.-oonl<ta11Mic:rofOml,ftoclt•lOO, Mlltwood.N.',-,lOS4Gorx«m:Ul"lfvtnityMoaofllms,P,0.lcs1146, AnnArbot, Ml"8106..For-1Mscont.act:RolN-HMHll,.l"OMt.ha141•thaYG:5'111"-.c:om.l•Tl7•50S.-9701.nL1M..UNkl, c.n.dilnPublu1dCM1H.all..,..__No..oollntfffllmu,,d,tllvef.._.c.n.d_addr_lD 
DHl.GlclbfllM•IL7•968,Ml,Rd#2,~0NL•Tll.2.Voll22.._llPrlNKllrltf!OU.SAF,org,01,4t~lotllNoffl'IMion,c .. 6"6-654-sellFor~.,,_tioft,Ulll80Q,,6S.e,,8J.72(-.:lclt-U.S.:a•7.SS9on31)cwll-fflall~.,_•~. FOfllfffOl,_,lllfl)fflliMIOf\,c.aJl6"6o'65-44"00, 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on today's smartphones. But which are the best 
of the best? What new music apps, technologies and companies are set ting the stage for tomorrow's successes? 
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE. 

KEYNOTE SPEAKERS: 

JANUS FRIIS 
Co-Founder 

Rdio, Skype, Kazaa, 
Joost. Atom!co Ventures 

EVAN HARRISON 
EVP & PT0.,idC'nt 

O•il1r"W:" Mu..,,c & R<xlro 
Clear Channel 

MATT MURPHY 
Partner 

Kleiner Perkins 
Caufield & Byers 

CHRISTY WYATT 
VP. Softw<.1re Apohcdtions 

ilf'•d Ecos:,,;ste<n 
Motorola Mobile Devices 

JIM LUCCHESE 
CEO 

The Echo Nest 

GE WANG 
Co-Four>::Jer 

CTO 

CONFIRMED PANELISTS INCLUDE: 

TIM CHANG TED COHEN RICK FARMAN ALAN GOOOSTADT KRISTIN HERSH 
Pr,r.:::,pal M,n)o(Jinq D.ir1nt'-• Co-Fr.)Ur¥J(>r & Pd,t,,._•r P.1r1no·-, A•t;s.'. 

Norv.-est Venture TAG Strategic Superfty Presents Rcdv.'OOd Cilpital Throwing Muses 

JACK ISQUITH 
s·.;P r.19,1:,1 Mv.:( 

w~1rn('r Bros Rccords 

Partners 

DEV KHARE JORDAN KURLAND DAVID KUSEK PAUL VIDICH BRIAN ZISK KONNY ZSIGO 
O·,•,n.-.. /P Mf'd1t1 Con~ul;.ir.t & Co-ro,.,,.:J,""'f Pr<•~:()('nt 

2C(tg,eist Artisl Sorklcc CollcgC' r,)00pi>r)(}('nt :,ch•,-:.01 SFMLSSicTech. Wireless Developer 
Managem~t of Musk Collecta & Future Age.icy 

of Music Coalition 

FEATURING THE FIRST-EVER ... 

Billboard Music App Awards 
The only awards solely focused on mobile music applications! 

Categories include: 
Best Artist-Based App Best Branded App Best Music Engagement App 

Best Music Service App Best Touring App Best Music Creation App 

$349 PRE-REGISTRATION RATE • REGISTER BY AUGUST 23 & SAVE! 

MobileEntertainmentliveFall.com 
,,Rfgistratlon also ndu e 

For Submission/Registration Questions: 

I 'I• f .~ '·•: ••.;, 

Lisa Kastner 646.654.4643 
LKastnen())Billboard.com 

'·/.C.>-j•'.i•t _. •, •C, _,i• 
~ i ' 

es anctextiltiltfloor. ,--

For Unique Sponsorship Opportunities: 
Matt Carona 646.654.5115 
MCarona,a>Billboard.com 

·' radio 1\t MOZes 
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Well, you get the idea. 
Best original story wins $2,500. 
First Entertainment Credit Union already serves over 60,000 industry 

pros, but we want everyone in the biz to join. That's why we've cooked up 

this storywriting contest. We've got $2,500 and 3 iPads to award to the 

best original stories, fact or fiction, that somehow involve or include the 

credit union. To enter the contest, simply join the credit union, write a killer 

short story, and then go to www.firstentertainmentwriteoff.com to 

upload it for consideration. While you are there, you can check out your 

competition, read up on our judges, drool over the prizes, collaborate 

with the other aspiring writers and more - it's a full-blown social network 

set up just for this contest. Learn more about the industry's leading 

financial institution at www.firstent.org. 

~= · ENTERTAINMENT 
• -CREDIT 

An Alternative Way to Ban~ 

........ . .. 
hllp://geltag.mobi 

Save $80! 

Join 
the credit 
union & 
get the 
d iscou ntr· 
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