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September 15-16, 2010 • The Westin Michigan Ave • Chicago 

Connect with the Best in the Midwest! 
This is your chance to meet the decision makers behind the music in today's most successful brand campaigns. 

KEYNOTE: ZAC BROWN 
OF THE ZAC BROWN BAND 
Join this Grammy-winning frontman as he discusses 
the band 's massive partnership with RAM Truck Brand, 
their new album "You Get What You Give," and more. 

PLUS ... NETWORK WITH KEY 
EXECUTIVES WORKING WITH: 
• AirTran Airlines 
• Audi 
• Bacardi 
• Burger King 

Chevy 
• Coca-Cola 
• Converse 
• Coors 
• Corona 
• Croes 

Dr Pepper 
• General Motors Co. 

• Hewlett-Packard 
• Kellogg's 
• Kmart 
• Levi's 
• Nike 
• McDonald's 
• Motorola 
• Porsche 
• Ray-Ban 
• Smirnoff 

• Tic Tacs 
• Victoria's Secret 
AND MANY MORE 
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senior catalog 

Director/ 
Music SUpervisor 

Music Dealers. LLC 

JEFFTAMMES 
Senior VP o f Strategic 

BERNARD CAHILL GARY CALAMAR 
Founder/Partner President 

ROAR, LLC Go Music 

KEITH GARDE MONTE HENIGE 
President CEO 
PAID, Inc. Romane Fragfances 

-STUMP MAHONEY UMUTOZAYDINU 
Music & Audio Chief of Possibilities 

Producer Deviant Ventures 
Oraftfcb Chicago 

BRYAN RAY TIJRCOTTE SIBLEY VERBECK 
Partner/ Founder 

Bandlt Prodoctlons Law O ffices of Marketing and Creative Creative Director The EleclYIC Sheep 
Goorge S-toin Cornerstone BETA Petrol Company 

ANDREI CHAHINE WILLIAM CHIPPS 
Creat ive Senior Editor 

Cramer-Krasselt IEG Sponsorship 
Report 

TODD JACOBS TOM JIRGAL 
Agent Partner 

W illiam M01Tis Endeavor Loeb& Loeb 

JEREMY PETERS ERIC SHEINKOP 
Director o f Creative & President 

Business Affairs Music Dealers., LLC 
Ghostly Songs 

BROOKE WENTZ ALEX WHITE 
Co-Founder Co-Founder & CEO 

S.tlty Sounds Next Big Sound 

$4491 
Register Today & Save! MusicAndAdvertisingFall.com 

Registration 
Rate 

Registration: Lisa Kastner LKastner@Billooard.com 646.654.4643 • For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 
Hotel: The Westin Michigan Avenue 312.943.7200 • Discounted Rate Available $259/night plus tax 
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UPFRONT 
5 HERE COMES TH E 9 6 Questions: 

JUDGE "American Lionel Ridenour 
Idol" slots pose 10 Global 
career risks as well 12 Latin 
as opportunities. 14 On The Road 

8 Digital 15 Q&A: Adam Klein 
Entertainment 

FEATURES 
COVEP TOI 

16 BRINGING SEXY BACK 
R&B singer Trey Songz may be best
known for his outrageous bedroom boasts, 
but it took some serious artist develop
ment and an appet ite for reinvention to 
get him to the top of the charts. 

20 THE GRAY ALBUM Disney Records 
takes aim at t he Susan Boyle set w ith the new 
"Brian W ilson Reimagines Gershwin" project. 

22 CULT OF PERSONALITY Twitter 
sensation Amanda Palmer has a rabid fan 
base that allows her to chart her own course
outside the tradit ional label system. 

l\iUSIC IN EVERY 
25 DOG DAYS Ray ISSUE 

LaMontag ne takes 32 Marketplace 
the reins for "God 3 3 Over The Counter 
Willin' & the Creek 33 Market Watch 

Don't Rise." 34 Charts 

27 6 Questions: 4 9 Executive 

Phillp Selway Turntable, Good 

28 Reviews Works, Backbeat 
30 Happening Now 

ON THE COVER: Trey Songz photograph by Christian Lantry. 

0 Uine 
.COM EXCLUSIVES 
Watch the archived video 
of our live chat with rising 
hip-hop star Nicki Minaj, 
plus check out our 
coverage of Lollapalooza, 
including video, photos 
and more. Visit 
billboard.com today. 

5 
MOBILE 
ENTERTAINMENT LIVE 
Music is behind some of 
the most popular apps 
used on today's smart 
phones. But which 
are the best? Find out 
Oct. 5 at the Music App 
Summit. More at mobile 
entertainmentlivefall.com. 

~ 
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MUSIC & FILM & TV MUSIC 
ADVERTISING At this conference, set for 
Billboard and Adweek take Oct. 27-28 in Los Angeles, 
the Music & Advertising attendees can submit a 
Conference to Chicago demo to a panel of film/TV 
Sept. 15-16, featuring a music supervisors and see 
keynote with Zac Brown of how they react to your 
the Zac Brown Band. For work live from the stage. 
more details, go to music More at filmandtvmusic 
andadverti singfall.com. conference.com. 
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MITCH MILLER 
1911-2010 

He Taught Us All To Sing Along 
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TliE 
LATEST 

NEWS 
FROM 

>>>SIRIUS XM 
EYES STERN 
RENEWAL 
Sirius XM Satellite 
Radio hopes to have 
an update on the 
future of jock Howard 
Stern-whose 
contract is up at the 
end of this year-
before its next 
earnings conference 
call in about three 
months. That 
comment came at the 
end of an earnings 
call Aug.4as 
president/COO Scott 
Greenstein reminded 
CEO Mel Karmazin to 
mention the latest 
developments; in that 
context, the 
comment hinted at 
optimism that Stern 
would extend his 
relationship with 
Sirius. 

>>>RDIO 
LAUNCHES TO 
THE PUBLIC 
Music streaming 
service Rdio opened 
to the public Aug. 3 
with additional 
distributors' content 
and availability in 
Canada. It had been 
in private beta 
release since early 
June. Rdio added the 
Independent Online 
Distribution Alliance 
to the content it has 
already licensed 
from all four majors 
as well as IRIS, the 
Orchard and 
Finetunes. The 
company says its 
catalog is now up to 
7 million songs. The 
service offers a 
social take on 
listening to and 
discovering music. 

>>>GUNS N' 
ROSES LINE UP 
U.K. DATES 
Guns N' Roses 
announced a three-
date U.K. arena tour, 
the band's first U.K. 
indoor shows since 
2006. The AEG Live-
promoted tour 
begins Oct. 13 at the 
London 02 Arena. 
The other dates are 
Birmingham LG Arena 
(Oct. 17) and the 
Manchester Evening 
News Arena (Oct. 18). 
The band is also set 
to headline two shows 
at the dual-site 
Reading and Leeds 
festivals Aug. 27-30. 

BECAUSE OF YOU 
Pioneering A&R exec 

Mitch MIiier dies at 99 

m BY ANN DONAHUE 

CHANGES AT THE TOP INDIE APPEAL 
Universal, Sony face Lionel Ridenour on 

leadership transitions Malaco's urban division 

SQUEEZED OUT 
Unique challenges of 
small-market venues 

PAY IT FORWARD 
A chat with new eMusic 

CEO Adam Klein 

HERE COMES THE JUDGE 
'American Idol' Slots Pose Career Risks As Well As Opportunities 
Goodbye, Simon Cowell. Good
bye, Ellen DcGeneres. Hello, 
Judge to Be Named Later. 

Amid the past week's flurry 
of mmors about who would fill 
the two vacant judge slots on 
"American ldol"- Jennifer 
Lopez. Steven Tyler, Harry Con
nick Jr. and Chris Isaak among 
them-one fact remained un
spoken: Being an " idol" judge 
presents almost as many risks 
as it does opportunities. 

The paycheck is outstand
ing-according to the Holly
wood Reporter, Cowell earned 
$36 million per year-and 
with Nielsen Media Research's 
tally of more than 20 million 
viewers twice per week, the 
promotional platform is un• 
equaled on TV. 

But signing on to a TV in• 
sti tution- especially one in 
flux- is a loaded proposition 
both professionally and per
sonally. ·'Here's the thing 
about TV: The good news is, 
it makes you real famous,· 
Crush Management found
er Jonathan Dan iel says. 
"The bad news is, it makes 
you real famous. You're 
much more famous on tele
vision than you are as a mu
sician- the fame of it could 
be dist racting. Look a t how 
h uge Bret Michaels is from 
his TV stuff- more so than 
when he was the lead 
singer of Poison." 

The two leading candi
dates for the job appear to 
be Tyler and Lopez. 

"Jennifer Lopez is an en• 
terta i·ner first, so it makes a 
lot of sense," Daniel says. 
• Steven Tyler is not an obvi• 
ous choice- b u t he's an awe• 

some personality and maybe 
this, in his m ind, is some· 
thing where he can be rea l 
outspoken and interesting." 

"Steven Tyler is a step in the 
craziest dimension," a senior 
major-la bel executive says. 
"It's quite good for J. Lo.- her 
record career is probably pretty 
much over now, anyway." 

Lopez is clearly at a turning 
point in her career- earlier 
this year she was dropped by 
Sony's Epic Records and re
cently signed to Def Jam. Her 
last song to chart on the Bill
board Hot 100 was "Do It 
Well," which reached No. 31 
in 2007; the track is from the 
album "Brave," which has sold 
just 166,000 copies. according 

to Nielsen SoundScan. 
Her most recen t fi lm re

lease, "The Back-U p Plan," 
made an underwhelming $37.4 
million at the box office, ac
cording to BoxOfficeMojo.com. 
Moreover, Lopez now faces a 
music market that is often chal
lenging for 40-something fe
male pop s tars. 

And while Tyler's currently 
on a U.S. tour with Aerosmith 
that wraps Aug. 14, the snip
ing within the band- includ
ing threats oni tigation-have 
been aired for mon ths, and he 
too seems ready for a change 
in direction. Indeed, guitarist 
Joe Perry told the Boston Her
ald that the band was blind
sided by the news that Tyler 

Walk a mile in my shoes 
(from left): STEVEN 
TYLER, 'American Idol' 
Judge RANDY JACKSON 
and JENNIFER LOPEZ 

might bean "Idol" judge. 
Although the re's a question 

as to whether young fans would 
embrace a 60-something rock
er as an "Idol" judge, the show 
could potentially provide the 
charismatic Aerosmith front• 
man and his band a way to con
vert those viewers in to a new 
generation of l isteners not 
readily famil iar with "Sweet 
Emotion" or "Walk This Way." 
Besides, at this point in his ca
reer, there would appear to be 
little risk for Tyler of appearing 
to be "selling out." 

"For people who think 
Steven Tyler and Aerosmith 
should keep the legacy of'Sea
sons ofWither,' it's too late for 
that," Daniel says. 

The tim e commitment of 
"Idol" forces all other endeavors 
to the back burner for several 
months out of the year, and 
extracurricular music projects 
of"Idol" judges have been hit
and-miss during their time on 
the show. 

Randy Jackson's 2008 al
bum, "Randy Jackson's Music 
Club Vol. l," has sold a lack• 
lus ter 35 ,000 units i n the 
United States, according to 
Nielsen Sound Scan. Paula 
Abdul's s ingle from that 
alb um, "Dance Like There's 
No Tomorrow, · has sold 
407,000 track downloads, but 
he r follow-up s tand-alone 
single, "I'm Just Here for the 
Music," has sold only 80,000 
downloa ds, accord ing to 
SoundScan, 

in other "Idol" news, 19 
Entertainment said Aug. 3 it 
was aligning wi th Universal 
Music Group to develop, mar
ket and distribute "Idol" artists 
on lnterscope Geffen A&M. 
The move severs 19's almost 
decade-long deal with Sony 
Music Entertainment, which 
failed in recent years to come 
up with an ·'Idol" sales block
buster on par with Carrie Un
derwood or Kelly Clarkson. 

The induction of In ter 
scope Geffen A&M into the 
"Ido l" family inevitably 
ra ises th e question of 
whe ther its chai rman and 
fame d record p roducer, 
Jimmy lovine, might join the 
show as one of the judges. 
A representative for the 
label says executives in
volved in the 19/UMG deal 
were traveling and unavail• 
able for comment. 
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>>>MEMORIAL 
SET FOR LATE 
MANAGER 
AUCOIN 
A memorial is set for 
Aug. 11 at the Hard Rock 
Cafe in New York for 
longtime manager Bill 
Aucoin, who died June 
28. Aucoin, who 
discovered Kiss and 
helped the rock group 
become a merchan
dising giant, died in 
Aventura, Fla., of 
complications from 
prostate cancer. He was 
66. The memorial is 
scheduled for 6:30 p.m. 
RSVPs are requested 
and can be sent to Carol 
Ross-Durborow at 
crdg13a@aol.com or 
610-346-6266. 

>>>WEEZER 
SIGNS TO 
EPITAPH 
After spending 16 years 
on major label Geffen, 
Weezer has gone the 
indie route and signed 
to Epitaph Records for 
new album "Hurley," 
due Sept. 14. Epitaph 
owner Brett Gurewitz 
announced the signing 
on Twitter Aug. 4 , 
writing, "Rivers, Pat, 
Brian and Scott, 
Welcome to Epitaph 
homies!" Frontman 
Rivers Cuomo 
confirmed the 
announcement and 
tweeted the album title 
and release date later 
that night. Epitaph's 
roster includes such 
rock veterans as Rancid 
and Social Distortion. 

>>>KAZAA 
RELAUNCHES IN 
THE CLOUDS 
Former peer-to-peer 
music service Kazaa has 
relaunched as a cloud
based streaming service 
with access to 1.6 
million songs and 1 
million song lyrics. 
There's a seven-day free 
trial, after which a 
monthly fee of $1S kicks 
in. Kazaa was founded 
by Janus Friis and 
Niklas Zennstrom, both 
of whom are now 
backing the newly 
launched Rdio cloud
based subscription 
service. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Jason 
Lipshutz, Glenn Peoples, 
Richard Smirke and 
Georg Szalai. 
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Mitch Miller 
1911-2010 

The 'Sing Along With Mitch' Host Was Pivotal A&R Executive 

Mitch Miller, who died July 31 
in New York at the age of 99, 
was a pioneering recording in
d ustry execu tive who later 
transformed h imself into a en
ter tainment star in h is own 
righ t as host of the '60s TV 
show"SingAlong With Mitch." 

Miller was "a man of coura
geous liberal politics, greatin
telligence and rare erudition," 
his close friend Jerry Wexler re
called in his 1993 autobiogra
phy, "Rhythm & the Blues: A 
Li fe in American Music" (co
written with David Ritz). "Be
yond that, he was also the first 
modern A&R director in the 
history of American m usic." 

Wexler noted that before 
Miller's time, record producers 
were primarily respons ible for 
findi ng material and making 
sure musicians showed up for 
recording sessions. 

"Mitch turned all that upside 
down," Wexler wrote, citing 
Miller's production work for 
Frankie Laine, RosemaryClooney 

and Patti Page. "He was years 
ahead in his use ofharpsichords, 
steel guitars and percussion; he 
was a bold innovator, a model of 
the producer as artist rather than 
traffic cop." 

By all accounts, Miller was a 
complex yet affable man whose 
influence was felt far and wide 
with in the music business. He 
was one of many execu tives 
who initially denounced rock
'n'roll in its infancy, a judgment 
that would haunt his legacy. But 
to h is industry contemporaries, 
he was also the man with ears 
of gold who convinced Tony 
Bennett and Clooney to record 
"Because of You" and "Come 
On-a-My House," respective
ly- songs the singers resisted 
initially but which proved to be 
the records that would estab
lish them as stars. 

Other artists Miller signed 
and/or produced after he joined 
Columbia as director of singles 
in 1950were Page, Laine, John
nie Ray, Ray Conniff.Jo Stafford, 

llmffl?!) BY CORTNEY HARDING 

C uy Mitchell, Dinah Shore, 
Percy Faith, Doris Day, Jimmy 
Boyd and Johnny Math is. 

"Miller was an absolute ge
nius in dealing with vocalists," 
says Stan Kavan, who was VP 
of merchandising at Columbia 
duri ng the '50s. ·'He was a ma
gician, unmatched in terms of 
creating th e great popular 
singers of the day." 

Kavan notes tha t one of 
Miller's biggest regrets was that 
he never clicked with Frank 
Sinatra, who was at the tail end 
ofhis career at Columbia when 
Miller joined the label in 1950. 

In the '50s, middle of th e 
road was "the bulk of the in
come that we had coming into 
the label because h is releases 
sold very well," recalls Monis 
Baumstein, who was Colum
bia's director of advertising and 
sales promotion a t the time. 
"He made Columbia the No. 1 
label in the 1950s, knocking off 
Decca a nd RCA. I f i t had n't 
been for Miller, Columbia 

Please Mr.DJ 

wouldn't have had money to 
spend on jazz and cast albums." 

Ironically, Miller's p roduc
tion work also helped case Co
lumbia's transformation into a 
rock'n'roU label, says long-time 
Columbia executive Dick Asher, 
who went on to become deputy 
presiden t of CBS Records. 

Dur ing the '60s, " the most 
substantial part of our income 
at that time still came from LP 
sales of Johnny Mathis, Andy 
Williams, Tony Bennett, Bar
bra Streisand, Ray Conni ff and 
Percy Faith," Asher says. 

Although then-Columbia 
president Clive Davis sparked 
the label's embrace of rock, 
"Mitch's legacy supported the 
company through the transi
tion to rock music and provided 
significant income for many 

Record man 
ed TV star: 

turn MITCH 

MILLER 

years thereafter." Asher says. 
The "Sing Along With Mitch" 

TV show, which ran on NBC 
from 1961 to 1966 and was 
based on a popular serjes of 
albums Miller had recorded, 
catapulted h im in to a house
hold name. 

"After the TV series success, 
he became Mitch Miller, in the 
sense that he didn' t need Co
lumbia Records anymore ," 
Kavan says. 

"What gets me is they all 
talk about 'Sing Along With 
Mi tch'- the least ofhis accom
plishments," says legendary 
jazz producer George Avakian, 
who was Columbia's director 
of albums and the international 
department for most of the '50s. 
"But l guess it was h is most 
popular one." 

The Billboard chart is audience-based; when a song is 
played, Nielsen BDS cross-references estimated audi
ence for that station at that hour, based on Arbitron 
data. As a result, a song play during an overnight show 

Repeat Spins On Syndicated 
'After MidNite' Lift Unsigned 
Artist To Chart Debut 

would be weighted less than one during a daytime show 
"lntheMeantime"wasproducedbysinger/songwriter if the latter commands a larger audience. But other 

Victoria Shaw, a close friend of Blair's. In an interview, prominent charts give equal weight to all spins, no mat
Sarah Marince says she thinks Garner responded to the ter when the song is played. 

Fans of Blair Garner's syndicated country music show, 
"After MidNite," heard a curious thing in the wee hours 
of July 27-a song by unsigned artist Sarah Marince, 
played six times throughout the course of the 
overnight radio program. 

Marince's song, "In the Meantime," bows this week 
at No. 59 on Billboard's Hot Country Songs chart, de
spite not receiving any other plays outside of Blair's 
show. "After MidNite" is syndicated on about 260 
radio stations, 46 of which Nielsen BDS monitors to 
compile the chart. 

Given the central role that radio continues to play 
in promoting country music releases, the incident has 
left some Nashville recording industry executives livid. 

"We spend all this time and money trying to break 
acts, and out of nowhere this demo is suddenly all 
over the show,'' a Music City label executive who asks 
to remain anonymous says. "Usually, you have to get 
a song to the top 30 before you can even talk to Blair, 
and now this track just comes out of nowhere." 

Well , not entirely nowhere. If Marince's name 
sounded familiar to radio industry insiders, that's be
cause her father is Arbitron VP of programming serv
ices Gary Marince. None of the sources that BIiiboard 
contacted said they believe the connection suggested 
anything improper. 
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song's message of cutting yourself some slack for 
teenagedecisions.Sheaddsthatsincethesongaired,she 
received inquiries from labels interested in possibly re
leasing the track. Neither party tried to keep the airplay 
under wraps: Garner's website posted an item about 
Marince being a "featured 
artist of the week" on "After 
MidNite:' while Marincewrote 
a Facebook update about 
being played on the show. 

When Garner was con
tacted for comment, Pre
miere Radio Networks, 
which syndicates Garner"s 
show, responded in a state
ment: "Blair is committed to 
helping new and emerging 
artists in various ways ... 'In 
the Meantime' by Sarah 
Marince was a song that 
particularly moved him, and 
one he felt would touch his 
listeners as well." 

Industry sources say 
Marince's chart debut high
lights problems related to the 
weighting of overnight plays. 

"This Is the perfect example of why overnight spins 
should not be weighted as equal to any other day
part," Capitol/EM I Nashville senior VP of promotion 
Steve Hodges says. 

Others also thought the uproar would bring to light 
the problems faced by un
signed acts in Nashville, who 
are often shut out of radio. 
"Radio gets bashed for not 
developing artists," a radio 
programming executive in 
Nashville says. "Blair was 
well-intentioned and didn't 
think about the ramifica
tions of his efforts." 

But some programmers 
dismiss complaints about 
the chart placement of "In 
the Meantlme" as sour grapes. 
"It's real alrplay and it's what 
they really played, so Nash
ville should shut up and deal 
with it," a PD at an East Coast 
country station says. "Every
one on Music Row would love 
to trade p laces with her and 
would if they could." 
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EXECUTIVE DECISION 
As Universal Embarks On The Grainge Era, 
Sony Faces Possible CEO Succession As Well 
The two largest record labels in the United States by mar
ket share find themselves at a critical moment of transi
tion, pointing to far-reaching changes at both. 

Market leader Universal Music Group is in the midst of 
a changing of the guard at the top, with Lucian Gra inge 
now serving as co-CEO wi th Doug Morris until January, 
when the latter will relinquish h is post, while remaining 
UMG chairman. 

During this interim period, Grainge 
is believed to be mapping ou t what 
sources expect will be sweeping changes 
next year in UM G's corporate structure 
that could include addi tional layoffs. 

with Grainge says. "That's what drives him .. . He gave 
more clout to the creative people, the ones who could de
liver artist and hits." 

At Sony Music Entertainment, company em ployees are 
more focused on who will succeed Schmidt-Holtz than what 
will happen afterward. 

"People don't realize, Bertelsmann, where he comes from, 
has a retirement age of60and he is 63," 
an executive familiar with the situation 
says. " I don't think he is vying to stay in 
the same role, but he wan ts to exit in a 
good way." 

The German native is described as a 
talented CEO who can make tough de
cisions. Moreover, executives in the Sony 
camp point to two key benchmarks that 
speak favorably to Schmidt-Holtz's lead
ersh ip: l n addition to ils recen t market
sha re gai ns, the major has bee n 
profitable for several years in a row. 

Meanwhile, Sony Music Entertain
ment also faces a potential leadership 
chan g e . Sour ces sa y Sony Cor p. 
chairman/CEO Howard Stringer is 
search ing for a successor to CEO Rolf 
Schmidt-Holtz, whose <:on tract is set to 
expire in the early part of 2011. While 
it isn't yet certain who will lead Sony 
Music, that appointment is also ex
pected to presage significant changes 
at the major. 

After being appointed head of Uni
versal Music Group In ternational in 
2005, the highly regarded Grainge 
built Universal into a powerhouse in 
Europe and flattened the competition," 
a senior executive at a rival major says. 
"If Schmidt-Hol tz leaves, Sony will 
have to counter it with nam ing a top
notch executive , or Lucian wil l eat 
everyone's lunch." 

Top of the pops: Universal Music 
co-CEO LUCIAN GRAINGE 
(above); Sony Music CEO ROLF 
SCHMIDT-HOLTZ. 

If Sony does make a change at the top, 
sources suggest that both Columbia/ 
Epic Label Group chairman Rob 
Stringer and RCA/jive Labe l Group 
chairman Barry Weiss are likely to be 
leading candidates for the top job, 
s hould Sony corporate choose to look 
internally. While Columbia/ Epic Label 
Group has a larger market share than 
RCA/jive, executives in the Sony camp 
say that the la tter has been more con
sistently profitable. 

Universal is the largest music com
pany in the world, and in the United 
States, while Sony ranks second in the 
States, although it has been closing the 
gap during the last three years. Uni
versa l's U.S. market share based on 
sales of albums and trnck-equivalent 
albums (where 10 digital tracks equal 
an alb um) was 30.3% <luring the first six months of this 
year, down from 30.7% in full-year 2009 and 31.5% in 
2008, according to Nielsen SoundScan. Sony's U.S. mar
ket share stood at 27.8% for the first half of 2010, little 
changed from 27. 9% in full-yea r 2009 but up from 25. 2% 
in 2008, according to Sound Scan. 

Regardless of marke t share, the new CEOs at both Uni
versal and Sony will l ikely have to slash overhead, even as 
they compete for new signings. Grainge and Schmidt-Holtz 
couldn't be reached for comment, while spokesmen for 
Universal and Sony declined to comment. 

Grainge may have st arted out as an A&R executive but 
through the years he has developed a strong business acu
men, according to executives at Universal and other labels. 

"At heart Lucian is a music guy," one executive familiar 

"The two labels are intensely compet
itive and I wonder if it's because they 
are in the same building," one execu
tive familiar with the situation says . "But 
it's a problem when the two labels in the 
same company won't share best prac
tices because they are too busy compet
ing against one another." 

Some in the Sony camp fear that the 
next CEO could come from outside 

the industry, arguing that what the major needs most is 
someone from the creative side. Schmidt-Holtz's back
ground was in TV and publishing before he assumed the 
helm of Bertelsmann Music Group in 2001 and the sub
sequent Sony BMC joint venture. 

"\Ve will never be able to compete if they pick a non-music 
CEO," an executive in the Sony camp says, arguing that a sea
soned label executive would be best-positioned to deal with 
lingering integration issues following Sony's 2008 takeover 
of Bertelsmann's 50% stake in their music joint venture. 

After the appointment is made, the new CEO should 
move the company to "a much more centralized structure," 
which would not on ly yield greater synergy and cost sav
ings, b ut also deal with the last vestige of where the Sony 
vs. BMG tension rem.uns, that executive adds. 

• • 'If Schmidt-Holtz leaves, Sony will have to counter 
it ,vith naming a top-notch executive, or Lucian 

will C'at everyone's lunch.' 
-A SENIOR MAJOR-LABEL EXECUTIVE 
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Dig The New Breed 
Concert Listings Sites Give Acts Another Way To Reach Live Music Fans 

This )'ear's decline in touring 
b usiness revenue has caused 
the music indus try to take a 
hard look at how i t ap
proaches concert promotion, 
p ricing and schedu ling. 

That's good news for the 
many tour-related star tups 
that emerged back when it 
looked as i f touring was 
go ing to single-handedly 
save the music business. 
Ra ther than hurt in g their 
c h ances for success, the 
changing touring landscape 
is instead g ivi ng the m a 
chance to s hi ne. ,, ... 

/ '\ ', 

Motorway to Roswell : BLACK 
FRANCIS of the Pixies at 

London's Troxy in June . The 
band sold 6,000 t ickets through 
Topspin's new t icketing system. 

According to Billboard Box
score, North American box
office dollars totaled $886 
million in the first h alf of 
2010, down $250 mill ion, or 
22%, from the same period 
last year. There are a numb er 
of factors behin d this decline, 
a ll of which play into the 
hands of these n ew 
companies taking a djgital ap
proach to the touring busi
ness. With the economy such 
that i t i s , music fans are 

/ \ '. 
\ ' '. ' < '. '\ 

.' \ 

venues tha t are feeling the 
most pa in. Club-level venues 
that ty p ically host more 
emerging acts are experienc

becoming more 
selec tive in 
their purchas
ing decisions. 

Dlgltal 
Domain 

ing less of an 
impact. 

All of this 
bodes well for 
se rv ices lik e 
Eventful, Bands-

Additionally, 
the downtur n 
in music sales 
has led to more 
bands touring 
to make up for 
the los t rev-
enue, and that's led to a glut 
of tours. Concert ticket aggre
gator Eventful has 383,552 
events scheduled for August, 
while last year it had 276,844 
listed for the month. That' s 
a 28% increase in available 
shows. And to top it all off, 
it's the top-tier acts and larger 

TAKE ITTO 
THE BRIDGE 

ANTONY 
BRUNO 

intown, Songldck 
and JamBase, 
which are de
signed to help 
fa n s fi nd and 

buy tickets. They offer a one
stop sh op for music fans , 
aggrega ting hund red s of 
thousan ds of current and up
coming tours put on by a va
r iety of promoters with links 
to any ticketing platform they 
use. And they offer more list
ings of smaller, cheaper gigs 

Getting digital music Into the living room is an on
going challenge, and the latest company hoping to 
bridge that gap is Grace Digital. Its new Tuner Wireless 
Radio & Media Player can stream music from up to 
30,000 Internet radio stations, Including Pandora, 
lheartradlo a nd Sirius XM. It works with digital musrc 
lockers like MP3Tunes and can stream music stored 
on a home computer as well. But it 's not a stand-a lone 
device- users have to connect it to their existing stereo 
system to access all of the features. 

The Tuner Wireless Ra dio & Media Player retails 
for $220. - AB 
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than those fou nd through 
Ticketmaster. 

Cons ider the recen t 
m ove by d irect-to-fan pla t
form Topspin. It q ui etly 
laun ched a ticketing system 
that lets artists sell concert 
tickets through thei r e-mail 
and Tw itter l i s ts. For 
ins tance, the Pixie s sold 
6 ,000 ti ckets th rough the 
sys tem, let fans print them 
out at home a nd t h e n 
scanned the tickets a t the 
ve nue using iPhones. 

"[Live Nation] on average 
has rough ly 15,000 upcom
ing events l is ted while we 
have anywhere from 150,000 
to 200,000," says one digi tal 
aggrcgator wh o reques ted 
anonymity due to re lation
ships with Live Nation. 

"We're just aggregators. 
So th e more com
petito rs that are 
around, th e be tte r it 

is for us." 
Take Eventful. It h as 

15 million registered users 
that use the site to discover 
upcoming concerts and link 
to buy t ickets. Acco rding to 
CEO Jordan Glaz ier, the site 
registers more than 1 million 
"buy" links, which is a 50% 
increase from this time last 
year. Those l inks only lead 
users to the op tion to buy, 
and it can't tell how many of 
those clicks resu It in an ac
tual sale. But it does illustrate 

h ow many potential sale s 
Eventful is sending to its var
ious ticketing partners. 

That' s prompted m ore 
artists to use Eventful to help 
promote their events. Event
ful has highly localized in for
mation on its users-such as 
age, gender, city and music 
preference-which i t uses to 
customize tour r ecommen
dations. Glazier says more 
managers are now either in
cluding Even tfu l i n the ir 
ea rly market in g plans or 
reaching out fo r help when 
t icket sales are h urting. 

• More and more artis ts are 
looking to the data of where 
they're in demand to make 
the right decis io n s abou t 
wh ere to tour in the firs t 
place," he says. 

~ventful's "demand it" fea
tu re lets users submit a re
quest to their favorite acts to 
schedule a stop in their town. 
Las t July, 68,869 acts partici
pated in the program. Last 
month, more than 80,000 
did- a 17% increase. 

One of th e most common 
reasons why some gigs don't 
attract la rger crowds is be
cause fans simply don't know 
about them. Newconcert-fo
cused websites co uld go a 
long way toward addressing 
that problem. 

bi 
For 2.4/7 digital news 

Z and analysis, see 
• billboard.biz/digital. 

l:31TS & 1:31~11:FS 
IN·STAT SAYS Wl·FI 
TO DRIVE SALES OF 
ELECTRONICS 
Touch-screen displays are all 
the rage, but what's really driv
ing consumer electronics 
sales is WI-Fi connectivity, ac
cording to a recent In-Stat re
port. The analyst group pre
dicts the number of 
WI-Fi-enabled devices to 
grow from SOO million in 
2009 to nearly 2 billion by 
2014. Much of this growth will 
focus on living room devices, 
like Blu-ray players and digi
tal TVs. That's good news for 
cloud-based music services 
looking for a way Into users' 
homes. But mobile devices 
with Wi·Fi will remain the 
dominant category, with 7SO 
million units expected to ship 
by 2013. Other devices indude 
e-readers and d igital picture 
frames. While only 3% of e
readers are WI-Fi-enabled, In
Stat predicts 88% will be so 
by 2014. And S3% of the 29 
million digital picture frames 
expected to ship in 2014 WIii 
have Wi-Fi, the company says. 

MUSIC XRAY PAIRS 
SONGS W ITH 
LICENSING DEALS 
Add another entry to the 

growing list of digital song li
censing se rvices. Music Xray 
matches songs uploaded to 
its system to I icensing oppor
tunit ies. The automated 
process uses music analysis 
technology to match the ap
propriate song to the re 
quested license and alerts par
t icipating artists when 
matches are made. More than 
100,000 acts are a lready In 
the system, thecompanysays. 

LIVE365 OVERHAULS 
WEBSITE 
Internet radio service Live-
365 has unveiled a revamped 
website with new features. 
Highlights include an embed
ded audio player that's acces
sible from every page of the 
site, new recommendation 
tools, sharing features, an up
dated station directory with 
customizable sort ing and 
genre-based station presets 
that allow users to quickly find 
their favorite type of music. It 
also integrates content shar
ing via Facebook and Twitter. 
Changes for advertisers in
clude the ability to take ove r 
sections of the site with cus
tom skins, geo targeting, pre
roll video and targeted in
stream audio ads. 

, HOT MASTER RINGTONES,M Af4° Billbeartl 
2010 

TITLE 
0:::,MPUOS.'t' l~\_1,J~q 

ORl~W,L ARTIST 
... ,s. .. 

II LOVE THE WAY YOU LIE 
EMlel fEATURJrlG Ml/ltUU. 

11 NOT AFRAID 
EJAlfl:M 

15 AIRPLANES 
6.0 8 FEAT\JfUtlG HAYL£Y Wll.UM1S 

4 11 CALIFORNIA GURLS 
t:Jil'VPERAY fEAl\.JRlt,(;, $tlOOPOOGO 

II 16 I LIKE IT 
EtlRIOUE IGLESIAS FE.OURIUG FfTBllll 

II YOUR LOVE 
tJICll;I MNAJ 

RIDIN' SOLO 
JAsotl OERULO 

• 12 GOT YOUR BACK 
U FEATllAlr~ KHU Hll.SlW 

17 CMG 
USHER FEATURltlO VnLLI.AtJ 

10 14 DEUCES 
CtfUS 8R0Wt• Fl:ATIJRHIG 1YGA & Ke\lltl IICC.IILL 

Rick Ross look$ set to pick up hi, third top 10 
and first In more than two years as he cruises 
24·11 with .. B.M.F. (Blowin' Money Fast)." The 

song, which feat ures Styles P, Is also up 12·8 o n 
Hot Rap So ngs and 14-10 on Hot R&B/Hlp-Hlp 
Songs, becoming his s ixth top 10 o n that tally. 

: ICl<M~s<:,;,~:1r~:-:~NEY FAST) 

12 45 SMILE 
UHCU:KRA.CKER 

10 BILLIONAIRE 
TR<\Ylf ~CCPf faTURDM3 8RUIO tlARS 

14 10 PRETTY BOY SWAG 
sotU .\ BOY ffi.tU1 

17 18 THERE GOES MY BABY 
USH£R 

us 11 16 UN-THINKABLE (l'M READY) 
AUClA l<E'VS 

17 13 45 NEED YOU NOW 
Loi.IN AtllfBELLUM 

18 19 TEACH ME HOW TO DOUGIE 
CAUSW~ OISlfOCT 
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After 40-plus years of specializing in Southern blues and gospel, legendary label Malaco 
Records widened its scope last year. That's when the Jackson, Miss.-based company recruited 
veteran senior promotion executive Lionel Ridenour (Virgin, Arista) to head its new urban 
music division, which is focused on contemporary R&Band hip-hop through alliances with es
tablished and new independent labels. Since then, BeBe & Cece Winans' B&C/Malaco album 
" Still" has sold 277,000 units in the United States since its Oct ober release, according to 
Nielsen Sound Scan, and peaked at No. 2 on Billboard's Top R&B/ Hlp-Hop A lbums chart. So 
So Def singer/ songwriter Dondria's "You're the One" peaked at No. 14 on Hot R&B/ Hip-Hop 
Songs in late June. Malaco's most recent signing is producer Warryn Campbell's My Block 
label, which recently released Kelly Price's first single, "Tired," from her upcoming fall album. 

1 What prompted Malaco to move into 
the contemporary urban arena? 
[Labelco-founder]Tom myCouch Sr. and [GM] 
Tommy Couch Jr. saw an opportunity in what 
labels like Koch and Fontana were doing. Look 
at how many labels have been downsized or 
have gone away in the last20years. This chang
ing climate lefi a lot of good artists without deals. 
And strong records were popping up out of 
the South that were being picked up by oth• 
ers. Naturally, there are 
some differences be
tween us, Koch, Fontana 
and what EMT is doing 
with its distributed mod· 
els. But the main thing 
we all offer is a different 
approach for new and 
established artists with• 
out deals who are t rying 
to break through and do 
it their way, a chance for 
entrepreneurs who are 
trying to build their own 
La Face or Bad Boy. 

2 How many labels 
have you signed In the 
last year? 
Some have been one-off 
situations. while others 
are ongoing. But l'dsaywe'vcdonesomewhcre 
in the neighborhood of seven to 10 deals thus 
far. These include the guys from CKB in Dal
las and Jermaine Oupri's So So Def in Atlanta, 
both of whom have been s trong partners in 
helping us get this started. 

3 How big Is your staff? 
There is no staffb ased here. Everybody is on 
retainer. We work with a lot of highly qualified 
industry veterans, who were also casualties of 
major-label downsizing. They're being brought 
in to handle video, marketing, radio promo
tion and publicity. It's really an a la carte situ
ation, with the labels choosing which services 
they want to use. 

W hat other advantages do you offer 
versus a major label? 
O bviously we don't h ave the sa me kind of 
budgets the majors have. But in some in
stances, I thfok we're able to move quicker on 

certa in things and can also work records 
longer. We also have the capacity to pick up 
records when we see something happening. 
We're not so tied into a machine that we can't 
move quickly when it comes picking up an
other s ingle. There's always going to be a 
major-label system in one way, shape or form . 
But you'll see more people and more artists 
h aving success com ing out of the Koc hs, 
Fontanas and Malacos of the world in the fu. 

ture. There's just a lot of 
good music out there as 
well as great artists who 
have the capacity to sell 
50,000-300,000. You can 
still sell those kinds of 
units and make money. 

5 What's happening 
at Malaco on the hip
hop front? 
We're currently working 
on projects with rappers 
Supa Blanco on the Zero 
to Sixty label out of New 
Orleans and Oat Boy Hot 
on the What's Heat label 
out of Chicago. There isn't 
a mandate that says, ·o K, 
we want to have this many 
of this and that many of 

that." We're just trying to find the right music 
and the right situations. There are some deals we 
won't do because those involved are looking to 
be coddled as at a major label. They're not trying 
to develop their business into a label. They're ba• 
sically one-off artists, and that's not the business 
we're really into. 

What major challenges does the Indus
try face In the next three to five years? 

The biggest challenge is finding good music. 
No matter what issues rise up, good music 
trumps everything. The playing field has been 
leveled a bit because of myriad ways to directly 
reach the consumer and you don't have to be a 
major to do it. When you're starting from where 
we're starting up, there are a Jot of oppor tuni
ties to be had; different ways to look at the doors 
that have been closed to artists and label exec
utives, and at other ways for people to hone their 
skills and be able to be a part of helping break 
great music. 
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"We had always talked about playing ~ 
overseas for the troops and when the ..... 

opportunity came, we agreed immediately. 
The least we can do is give them a day off 

to let loose and enjoy some rock-n-roll. 

.... · ' . :. •· ·· .... .. . ... ' '-.. . . .. .. , . ~- . 

We support everything they do for us and our country and to 
give them a break from their everyday routine was an honor. 

We really didn't know what to expect on the tour, but we were 
treated like family. Our feelings of honor and respect, seeing 
how these people put their lives on the line for our country, 

it's really difficult to describe in words." 
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"'U.K. LABELS 
GROW SECONDARY 
INCOME 
U.K. labels group the BPI 
says British record 
companies' secondary 
revenue-generated 
outside of CD/digital 
sales-totaled £193.5 
million ($305.8 million) in 
2009, up 6.6% from 2008. 
That boosted overall 
recorded-music industry 
revenue to £1.12 billion 
($1.8 billion), up 2.3% from 
£1.09 billion (then $1.6 
billion). The largest source 
of secondary revenue in 
2009 remained public 
performance and 
broadcast licensing, at 
£72.1 million ($114 million), 
despite falling from £78.4 
million ($115 million) in 
2008. 

NEWOWNER 
FOR SHOCK IN OZ 
Regency Media, one of 
Australia's largest 
independent 
manufacturers and 
distributors of CDs and 
DVDs, has acquired the 
assets of leading 
Melbourne-based 
distributor/label group 
Shock. Financial details 
weren't disclosed. To cope 
with a downturn in 
business, Shock shuttered 
three of its companies in 
early June, including 
Shock Music Publishing 
(Billboard.biz, June 8). 
Regency and Shock will 
both continue operating 
under their own names. 
Following the transaction, 
Shock chairman David 
Williams will serve as CEO, 
while co-founder Frank 
Falvo will remain in a 
consulting role. 

BULGARIAN 
PIRATE SITES 
CLOSED 
Four Bulgarian websites 
accused of illegally 
distributing music, films, 
games and software have 
been shut down following 
an investigation by 
Bulgarian police. The 
probe resulted from 
complaints brought to the 
authorities by IFPI· 
affiliated Bulgarian Assn. 
of Music Producers. Of the 
four sites closed, Nanoset 
was a peer-to-peer 
platform, while RapidAdd, 
4storing and Afasta were 
file-hosting and -storing 
sites, offering downloads 
and streaming of un
licensed music and films. 

Reporting by Lars Brandle 
and Richard Smlrke. 

iiJ!•)Et,il BY PAUL SEXTON 

MIXED 
SIGNALS 
Despite 6 Music Win, Doubts 
Persist About U.K. Digital 
Radio Transition 

LONDON- The U .K. radio sector is hoping that the 
BBC Trust's decision to block the planned closing of 
6 Music can help jump-start the industry"s transition 
to the digital audio broadcasting s tandard. 

Following a March BBC policy review recommend
ing the closure of DAB-only alternative station BBC 6 

Music, the station's listening audience surged, with 
audience measurement group RAJAR reporting its 
weekly reach h itting a new peak oft million l isteners 
in first-quarter 2010. up 50.2% from the same period 
in 2009. Total listening through digital platforms in 
the first quarter also increased to a record 24%, up 
from 20.1 % a year earlier. 

RA/AR figures for the second quarter were due Aug. 
S. wi th 6 Music expected to at least maintain its new· 
found popularity. But it will take several such surges 
for the radio sector to achieve its goal of a changeover 
from analog to digital broadcasting. 

Still, the decision by the BBC Trust- the public broad
caster's governing arm- to issue a stay of execution for 
6 Music (Billboard.biz, July 5) is raising hopes that the 
strong public support that emerged for the station could 

irl!•Ut·il BY TOM FERGUSON 

help push along the transition to DAB. 
Digital radio advocates arc especially 

counting on such support after a July 8 
speech by the new coalition government's 
culture m inister Ed Vaizey, who indicated 
that the analog switch-off won't take place 
until SO% of all radio listening is digital. 

Vaizey's remarks were widely per
ceived as a step back from the previous 
government's target of completing a digital cl1angeover 
by 2015. But Ford Ennals, CEO of Digital Radio U.K., 
the group set up in 2009 by the BBC and commercial 
rad io to oversee the switch. says Vaizey is "commit• 
ting firmly thatthe futu re of radio in the U.K. is digi
tal. What it means is that we have to, in the next two 
or three years, double digital listening." 

Meanwhile. the feeling persists in the music business 
that more needs to be done to highlight DAB's benefits. 

"The message is still not clear enough for the average 
consumer." says Parlophone/EMI VP of promotion and 
press Kevin McCabe. a key figure in the "Save 6 Music" 
cam paign. "Digital radio services have huge audience 
potential, but they have to convey how easy it is to acquire 
DAB. It's frustrating that the awareness of 6 Music has 
not been (accompanied] bya whole DAB marketing push." 

The government's new Digi tal Radio Action Plan. 
published July 8. does commit stakeholders to a mar
keting and communications strategy to raise awareness 
of the benefits of digital. And BBC 6 Music editor Paul 
Rodgers claims the station will now be "a crucial ele• 
ment of the BBC digital radio strategy going forward ." 

"The listeners and the BBC Trust have recognized 
the great value of the music that's played on the sta· 

Tuned in: 6 Music broadcast truck; Digital 
Radio U.K.'s FORD ENNALS (inset, top) and 
U.K. culture minister ED VAIZEY. 

tion," he adds. "So we need to harness this support 
to continue to build the story of both 6 Music and 
digital radio." 

McCabe also cites the importance of swiftly establish
ing in-car digital li stening. Ennals notes that the auto· 
mobile industry-represented on Digital Radio U.K.'s 
board by trade group the Society of Motor Manufactur· 
ers and Traders-is committed to fitting all new cars 
with DAB as a standard feature beginning in 2013. 

Although figures for in-car DAB penetration aren't 
available. RA/AR reported that 34.S%of adults owned 
a DAB set in the first quarter, up from 32.1% in the 
same period in 2009. According to research firm G fK, 
more than 114,000 digital radios were sold in June, a 
record for the month. 

Despite the relatively slow progress. Ennals takes heart 
from h is previous experience as chief executive of Digi· 
tal U.K.. overseeing the United Kingdom's changeover 
from analog to digital TV, due to be completed in 2012. 

"Back (in] 2004, we were hearing the same tlungs," 
Ennals says. "People were very concerned about it. but 
as it happened, it went very smoothly. Market compc• 
tition brought down pricing- I think we'll see the 
same conditions here." 

Conjuring Clicks 
Licensing Efforts By 
Rights Group Merlin 
Pick Up Momentum 

downloads service, which is due to 
launch later this year. 

sional rough patches. Speculation is 
rife among U.K. label executives that 
Merlin's standoff with new U.S. stream
Ing music service Rdio could escalate 
into a repeat of its previous dispute 
with MySpace Music. 

me," he says, "that any new dig ital music 
service would come into the market and, 
for the sake of undervaluing Independ
ent repertoire, be willing to put an infe
rior product into the marketplace." 

Rdio representatives declined 
to comment. 

LONDON-After a lean spell, independ
ent digital rights licensing group Mer
lin is making headway in cutting deals 
with music services. 

Merlin-which estimates it represents 
upto 15,000 labels, including those cov
ered by deals with distributors-has 
struck a deal with Gainesville, Fla. -based 
streaming service Grooveshark, giving 1 
million registered users access to the 1.5 
mil lion-track repertoire Mefiin represents. 

Grooveshark is Merlin's ninth licens· 
Ing pact since its launch In January 2007. 
It follows an agreement in May with Ger
man streaming service Simfy and a De
cember 2009 pact with U.K. streaming/ 
downloads service Sky Songs. 

And there's more to come. While 
Merlin CEO Charles Caldas declines to 
comment on speculation that Merlin ls 
nearing a deal with a major telco, he 
adds that he hopes to strike an agree
ment with music video service Vevo "in 
the coming months.'' He says Merlin is 
also "a long way down the path of ne
gotiating" with cable company Virgin 
Media regarding its U.K. streaming/ 
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Grooveshark launched its streaming 
service in April 2008, but its use of 
unlicensed product attracted copyright 
infringement lawsuits from EMI Music 
and Universal Music Group. EMI 
dropped its May 2009 suit five months 
later when it struck a licensing deal with 
Grooveshark; Universal's suit, filed in 
January, Is still pending. 

A Grooveshark deal "was a priority 
for us," Caldas says. He declines to give 
financial details, but says the deal in
cludes a settlement payment to cover 
its previously unauthorized use of 
music from Merlin member labels. 

Merlin "can offer services like Groove
shark a very compelling central license 
pointto be able to build their business,'' 
Caldas says. "We're trying to build 
something rather than kill something." 

In a statement, Grooveshark CEO 
Sam Tarantino said the company 
would work "closely with Merlin's af
filiated labels to provide new promo· 
tional opportunities and expanded 
fan bases for their artists." 

As Merlin continues to negotiate 11· 
censing deals for access to Its member 
labels' music, it still runs into occa-

Rdio formally launched Aug. 3 with 
a catalog of 5 mil lion songs from the 
major labels and some digital aggre· 
gators-but not Merlin. 

'We don't as yet have a deal," Caldas 
says, declining to disclose specific de
tails about the talks. "It seems absurd to 

Making deals: Merlin chief 
CHARLES CALDAS 

Caldas says Merlin members are, 
however, beginning to see payments 
flow through from My Space Music, after 
a November 2009 deal ended a lengthy 
licensing dispute (Billboard.biz, Nov. 
20,2009). 

Martin Goldschmidt, managing di· 
rector of Merlin member Cooking Vinyl, 
says getting "an equitable deal and a 
good commitment to the independent 
sector" was a big step forward for Mer
lin, "given that [MySpace's] starting 
position was very much, 'Here's a crap 
deal, take it or leave it .' " 

Goldschmidt confirms that revenue 
is now beginning to flow through 
from Merlin. Caldas declines to com
ment on whether revenue is meet· 
ing expectations, but claims sharp 
year-on-year growth means that 
Merlin's member labels will collect 
at least £3 million ($4.7 million) In 

licensing fees in 2010. 
Caldas remains bullish on the 

prospects for future growth. 
"We're tending to have the discus

s ions with new services much earlier 
than we'd have expected In the past,'' 
he says. 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

BY HOWELL LLEWELLYN 

Beats International 
As It Preps For Chicago Fest, Barcelona's 
Sonar Eyes Further Expansion 

MADRID-Barcelona, Spain-based electron· 
ica/dance music and arts fest ival Sonar is 
out to prove Chicago is its kind of town. 

On Sept. 10-11, the Windy City will host 
what's intended to become Sonar's third an• 
nual festival franchise, the inaugural Sonar 
Chicago-part of an internat ional strategy 
of s taging even ts that can also raise the pro· 
file of the original festival. 

" In Europe, we have London, and in the 
U.S., we'll have Chlcago," Sonar director Enric 
Palau says of the brand's 
two current offshoot fes• 
tivals, adding that other 
annual events are under 
consideration in La tin 
America and Asia. 

ering attracted 7,000 people with a 40-act bill 
that included De La Soul. However, "because 
it was so ar t-based, [SonarSound] was ex
tremely expensive to produce. It was hard to 
continue," Hiroishl says." In Eurnpe, the arts 
are supported by public money. In Japan, we 
have no such luxury." 

SonarSound Hamburg, meanwhile, was 
staged as part of the annual Schleswig• 
Holstein Music Fes tival-a mostly classical 
event-until a change in its artistic direction 

removed Sonar from the 
lineup after 2006. 

Wh ile the local dance 
community largely wel· 
corned Sonar, Hamburg
based Edel GM Bernd 
Hocke suggests it failed 
to establish itself because 
" it wasn't a stand-alone 
event for dance and clec· 
Ironic fans ." 

Sonar launched in 
1994 in Barcelona, capi• 
tal of Spain's Catalonia 
reg ion. Palau says th is 
year's Barcelona festival, 
he ld June 17-19, drew 
some 87,000 paying cus
tomers who attended var
ious venues around the 
city to see performances 
by such acts as LC D 
Soundsystem, Roxy 
Music and the Chemical 
Brothers, as well as DJ 
sets, movies and modern 
art exhibits. 

• • 
Palau says Sonar opted 

for Chicago as i ts long• 
term U.S. home, despite 
pos itive experiences in 
Washington and New 
Yo rk, because "so much
avant-garde, experimental 
jazz, house music- was 
born there." 

'In Europe, 

Since 2002, Sonar has 
a lso staged some 25 
sma11er events overseas, 
from Hamburg (2002-06) 
to Seoul, South Korea 
(2006). Palau says they've 
been use d to scout out 

'\\TC have 
London, and 
in the U.S., 
" re']] have 
Chic,ago.' 

Although aiming long 
term for a financially vi
able paid event l ike the one 
he ld in London, what 
Palau ca11s Chicago's "dis
creet first-year launch" will 
be built upon free shows. 

-ENRIC PALAU, 
SONAR 

The 2009 New York and 

possible permanent bases and set up a "two• 
way stream" whereby Catalan acts gain over
seas exposure and vice versa. 

Such shows, some of them free, are largely 
collaborations with the state-funded Institut 
Ramon Llull, which promotes Catalan cul
ture. IRL's 2009 New York event, Catalan 
Days, for example, featured a Sonar day of 
free showcases in May, while a ticketed Wash
ington, D.C., show later that month was held 
in conjunction with IRL. the Spanish Em• 
bassy and the Mexican Cultural Institute. 

Sonar's most enduring international event 
is London's Taste of Sonar, launched in 2002, 
which Palau calls ·a very effective warm-up" 
for Barcelona. This year's event, held March 
5·6 at the 3,000-capacity Roundhouse, fea• 
tured U.S. hip-hop innovator Doom and 
French DJ Laurent Garnier as headliners. 

Palau says that most of Sonar's overseas 
events have been successful, without gen er· 
ating enough interest from local partners/ 
s ponsors to justify long-term commitments. 

In Tokyo, Sonar partnered with local label 
Third Ear fo r events in 2002, 2004 and 2006. 
Third Ear president Masakazu Hiroishi says 
the three-day SonarSound Tokyo 2006 gath-

Washington events at· 
tracted 900 and 300 people, respectively, but 
Palau anticipates higher attendance a t the 
Chicago Cultural Center's various rooms 
and galleries, which range in capacity from 
50 to 800. 

Knoxville, Tenn.-based AC En terta inment 
and Sonar are co-promoting the Chicago 
event, with funding from IRL. 

In addition to the Cultural Center shows, 
AC Entertainment president Ashley Capps 
says other events will be held at the 400· 
capacity Empty Bottle and Millennium Park. 
The initial lineup unveiled July 27 included 
Canadian DJ Kid Koala's new elec tronic act 
the Slew, Australian experimental music 
artist Ben Frost and Los Angeles-based elec• 
tronica/hip-hop act Nosaj Thing. 

Despite being a relat ively modest affair, 
the first Sonar Chicago will be "very tme to 
the Sonar brand," Capps says. "Long term, 
the intention is to grow the event into some· 
thing larger." 

Addition.al ,·eporting by Tom Ferguso1·, i11 
Lo11do11, Rob Schwartz i1·1 Tokyo, Wolfga11g 
Spahr i11 Hamburg a11d Ray Waddell in 
Nas/wille. 
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ASad 
Farewell 
Music Retailer Ritmo Latino 
Closes Its Doors 

Ritmo Lat ino. once the b ig
gest Latin music chain in the 
United States, has quietly 
shuttered the last of its stores, 

music with a depth and 
bread th not found in the 
mainst ream marketplace. 
When the marke t shifted, 

marking the 
final chapter for 
a company that 
for yea rs de fied 
the woes of the 
marketplace. 

Latin 
Notas 

Ritmo was 
ahead of the 
curve, in 

stalling listen
ing sta t ions 
and diversi fy
ing its product. 
And as re
cently as 2008, 

the chain part· 
nered wi th 

• I never gave 
up until the last 
moment." says 
founder/owner 
David Massry, 

LEILA 
COBO 

who in 2008 had 53 stores na
tionwide. • Even in 2007 I 
opened up new stores. The 
truth is, I was in denial." 

Even as other retailers shut 
down or floundered. Ritmo 
Latino continued to expand, 
helped by locating its stores 
in predominantly La tin aTeas 
wi th heavy foot t ra ffic . 
Founded 20 years ago, the 
chain became one of the most 
important players in Latin re
tail because it stocked Latin 

b ilingual channel MTV Tr3s 
to launch branded sections in 
stores nationwide. 

"The Ritmo stores were 
fun to be in," Vene t ian 
Marketing Group CEO Jeff 
Young says. "Lots of lis 
tening stations, endcaps, 
features. I always remem
ber during NARM and other 
conferences [Massryj would 
take out a bus load of us to 
visit a new store o r a refu r
bished store that incorpo-

ra ted the latest retail ideas 
of the moment." 

But circumstances finally 
caugh t up with Ritmo. 

"It was a combination of 
everything," Massry says. 
"People stopped buying mu
sic because they were down-
1 oad i ng, the immig ra t ion 
problem, the economy, and 
the truth is, the people who 
run the music labels didn't 
help. It's hard to say what had 
the most impact." 

Ritmo's final shutdown. 
which took place in the last 
month, took no one by sur
prise. Some of the majors 
hadn't done business with the 
chain for more than a year. 

Still. "losing [a retailerj that 
specifically serviced the genre 
is a major blow," Sony Music 

Latin senior V P Guillermo 
Page says. "Unfortunately, r 
believe they could not adapt 
their business model qu ick 
enough in a challenging en
vironment. It became worse 
as the economy and immigra
tion issues accele rated the 
perfect storm the Latin busi
ness has been in for qu ite 
some time." 

Sales ofLatin music in the 
United States continue to 
plunge. According to Nielsen 
SoundScan, sales of Lat in 
music albums totaled 6.4 mil
l ion units in the first six 
months of 2010, down from 
8. 9 million in the correspon
ding period last year. 

Massry faced a n add itional 
problem because the costs as
sociated with running s tand-

1730 
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Happier times: A 
mariachi band plays in 
front of a Ritmo latin,12. 

store in South Gate~
C:lif., in 2007. 

alone music stores l ike his 
were much higher than those 
of mass merchants tha t can 
spread costs across different 
Jines of businesses. 

In addition to signaling the 
loss of a leader in Latin music 
reta il ing. the closure of 
Ritmo, a champion o f new 
acts, will make breaking de
veloping artists at retail that 
much more of a challenge. 

As for Massry. he has liq
uida ted h is inventory and 
converted a few of his loca
tions into T-Mobile stores, 
with no immediate plans to 
return to music retail. 

"I'm completely out of the 
business," he says. 

b 
For 24/7 Latin news 

. iz and analysis, se-e 
billboard.biz/latin. 

Take My Music, Please 
could say this is actually sell
ing better given the market 
conditions,'' Davyd says. The 
band, which is signed in the 
United States to Nacional 
Records, also doubled its 
Facebook friend count to 
more than 2,000 in the 
month after the giveaway 
and increased its ilike fan 
count by nearly that much 
to more than 5 ,000. 

Spain's Pinker Tones Give Away Their Latest Album 

Already battered recorded
music sales in Spain sank an
other 12.3% In value during 
the first half of 2010 from the 
same period a year earlier, ac
cording to labels group Pro
musicae. So it'd be hard to 
blame a band for throwing up 
Its hands and giving away its 
latest album,just to make sure 
people heard it. 

That's exactly what the 
Barcelona, Spain-based Pinker 
Tones did with their new indie 
release, "Modular." The alter
native-pop duo hired newspa
per distributor Transportes 
Boyaca to give away 50,000 

CDs at 28 subway stations 
throughout Spain June 4. The 
free version of the album car
ried a code that led to an area 
of the band's website with a 
link to buy a bonus track on 
iTunes, accompanied by an 
explanation from the Pinker 
Tones that the purchase 
would help defray the costs 
of making more music. 
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"Modular" then went to re- bonus tracks. 
tail June 8 in a paid version, The message of the give
which comes with a code that away was, " 'We don't need 
allows buyers to access seven you to pay us a huge amount 

of money for the record, but 
we do need you to pay us 
something,' "says the Pinker 
Tones' manager Mark Davyd, 
who adds that "it was cheaper 
for us to give away 50,000 
records than to try to promote 
a record and sell 4,000 or 
5,000 copies." Davyd puts 
the cost of the giveaway at 
€10,000 ($13,000). 

"For the one track you 
download from iTunes, we 
receive 3 cents more than we 

would If a customer bought 
the entire physical album 
from a major record la
bel," Davyd says. 

Since the giveaway, 
physical sales of "Mod
ular" in Spain have been 
comparable to those of 
the Pinker Tones' last al

bum. Given the contin-
ued decline in overal l 

music sales, " I think we 

With the Pinker Tones' 
steady touring schedule
which included opening for 
the Black Eyed Peas at 
Barcelona's Cornella-El Prat 
stadium July 3-the band is 
perhaps in a secure enough 
position to give away its mu
sic and make a statement at 
the same t ime. 

"The only thing we are 
getting from musicians in 
Spain is, 'Oh, poor me, piracy 
is killing me,' " says Pinker 

Tones member Salvador 
Rey, aka Mr. Furia. "It's obvi
ous that music can't be 100% 
free, but there must be a for
mula to put things right." 

-Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
. com you've come to expect from BIiiboard-in Spanish. 

Go to billboardenespanol.com. 

l:N 
3 

DEL, INGROOVES INK 
DISTRIBUTION PACT 
Reglona l Mexican label Del 
Records will distribute its 
catalog digitally beginning 
Aug. 3 through an agree
ment with INgrooves. The 
Los Angeles-based label, 
whose roster Includes corri
dos acts Goyo Gastelum, 
Noel Torres and Grupo Es
colta, will distribute titles 
that aren't licensed to 
majors at iTunes, Amazon's 

MP3 store, eMuslc, AT&T and 
other on line and mobile out
lets. The label is also home 
to Gerardo Ortiz, whose ma
terial Is already distributed 
physically and digitally by 
Sony Music Latin. 

RETAILER TO FEATURE 
BISBAL IN MARKETING 
Spanish singer David Bisbal 
has entered a marketing 
partnership with Central 
American department store 
chain Almacenes Siman. Be
ginning in October, a six
month TV advertising cam
paign will feature Bisbal and 
his song "Ml Prlncesa." Bls
bal will make appearances at 
Si man stores, which will give 
away 50,000 CDs to cus
tomers. The eight-track CDs 
will include previously re
leased songs and music from 
his current Universal release, 
"Sin M irar Atras." The cam
paign covers Guatemala, El 
Salvador, Nicaragua and 
Costa Rica. Bisbal is man
aged by his label's Global Tal
ent Services. 

PEERMUSIC 
ADMINISTERS SONGS 
FOR 'DOS Y DOS' 
Peermusic will administer 
the publishing catalog of 
Puzzle Tone Music, the mu
sic division of Latin Ameri
can Multimedia. The latter 
company produces bilingual 
music-based children's show 
"Dos y Dos," which has a 
stable of writers in English 
and Spanish. The program 
airs on LATV and, beginning 
in August, on Telemundo in 
Puerto Rico. The multiyear 
worldwide agreement cov
ers nearly 200 songs used 
in the show. "Dos y Dos" 
producers are planning to 
take the program to other 
markets and are seeking 
distribution partners for 
CDs and DVDs . 

- Ayala Ben-Yehuda 
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Odds of having 3 multi-platinum albums 

1 / 1,650,000 

Odds of having a child diagnosed with autism 

I 1/ 110 

Toni Braxton encourages you to learn the signs of autism at autismspeaks.org 

Early diagnosis can make a lifetime of difference. AUTISM SPEAKS 
It'; time to listen 

(l) 2010 Autism Speaks Inc Autism Speaks" a~d "It's ;,me to listen· & design are traaemarks owned by Autism Speaks Inc All rights resel'Jed Courtesy ot Sony Music fnte·ta,nmerrt 
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GROSS/ 
TICKET PRICE(S) 

$2,S46,190 
(El.670.51()) 
SI06 69/$oJ 45 

$1,170,62S 
$"80($25 

$966,889 
{$l07:c.q84 A.b1al:J'i) 

ARTIST(S) 
Venue, Date 

ROD STEWART 

Attend ~nce 
Ceoaciry 

26,SOO 
tnrtt Sl!llouts 

Promoter 

A EG Live 

REVENTON SUPER ESTRELLA: ENRIQUE IGLESIAS & OTHERS 
Staples Center, Los Angeles, 
J uly 24 

13,SlB 
St-lJoul KSSE, A EG Live/ Goldenvo ice 

WINTERBEATZ: NE·YO, T· PAIN, BIG BOI, FATMAN SCOOP & OTHERS 

,.Sc,2cc2= 80/==::-. A c er A rena, Sydney, July 28 9,70 7 
l0,:S44 

Paperchase Touring t. Ente,talnment, Entou,"ag e 
Manag ement, Urban Agent 

$601,667 
S"50/SJI0/$•5/ 
S75 

$SSS,613 

JERRY SEINFELD, TOM PAPA 
The Colosseum at Caesars 
Palace, Las Vegas, Juty 23-24 

VANS WARPED TOUR 

S,738 
7.231 two shows 

Caesars Palace, A EG Live 

$36/$33 Comerica Park, Detro it, J uly 30 1~:MJ Live Na t ion 

ssso.2a9 t&l~il4-j~i:t-Sfi~l#Z•liiil~M~iti4•11¥Si#f1~i¼i•I•1=i:l•Jlil4;f 
i~.~~1~;1) :~:.~:ir~~,J~1:2t MC!lbourn(!, fll74 Papercha$e Touring & Entertainm ent 

s 4s1.11s li3·1i14t•#~i3Ul·14;i4Mi· 
S99 50/$54 50 ~gf~ nTgh&~=t~~i::5~1ve, ~~~i:i AEG Live 

s423,12s iitii1i4•J34•M4ii:llilii·Sliiliil3 :rs~73 
AJ..&ra,3()) ~~~dj_~n Pavlllon, Sydney, ;~~~t Secret Sounds 

$421,405 
S125/Sll-5/$65/ 
SJS 

$398,178 
$€6 

$387,34S 
S00/$65/$SO/ 
$40 

$385,S14 
$76/$57/$37 

$382,S00 
!-45 

$380,883 

WILLIE NELSON & FAMILY, LEVON HELM BAND 
J~1~i~ 8City Music Hall, New York, ;;~i~ The Bowery Presents, MSG Entertainment 

lit-!;i;fl~Jta:,1:i4d34,M94illii1J;i:f!~Ml:li·W411:i;J·ilil4;f 

RINGO STARR & HIS ALL STARR BAND 
Ra dio City Music Hall, New York, 
J uly 7 

HARRY CONNICK JR. 
ir1igo Theatre, Chic.ago, June 

S,967 
sel101Jt 

S,621 
6 .637 two st\O\~ 

MSG Ente rtain ment , Live Nation 

Jam Product ions 

FLIGHT OF THE CONCHORDS, EUGENE MIRMAN 
Hearst Greek Theatre, Berkeley, 
Cali f., May 28 

DEMI LOVATO 

a,soo 
selJout 

Another Planet Entertainment 

(700.400 rpnl.PS) Via Funchal, S3o Paulo, Brazil, 5,285 
s~6i.76/S.48.S3 May 28 :selk>ut Ev&npro/Water Brothttr, Mo ndo Enhetenlmento 

$374,69;----Ji1td·9·i!·!~l•lt·!&i·S'cl4~M•t-!~l~raa-,at 
550.75/$26 g~~~~3i hfftre, Hartford, 1~~:7 Live Nat ion 

$373,77S STING 

~~~~\~s~;;> b~~~r~~.bJ'J~ c2~ntre, London. 4,291 
6.519 

$373,674 
(687,076 re~IPs) 
S217.54/S54.39 

CHRIS BROWN 
Credkard Hall, s &o Paulo, Braz11, 3,913 
Maiy 20 6.520 

Live Nation 

T4F•Time For Fun 

$372,548 
$50.75/$:>6 

SUGARLAND, JAKE OWEN, DANNY GOKEY 
PNC Sank Ar-U Center, Holmdet, 11,690 
N.J., Ma y 22 16.937 Live Nat ion 

$369,220 
S55/S3S 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
SpokanG Arena, Spoklane, Wash., 7,618 
May 30 seliout 

s3ss,203 IG·l1·l'Ul·~iiii44Mh·iGUI-
~~~ t-J.!drtJ an} Hordern Pavlllon, Sydney, July 26 !e~! 
$367,S00 
!62.50 

TOOL, WOVENHAND 
Lakefront A rena, New Orleans, 5,880 
June 19 ,:;elk)IJI 

A EG Live 

Mo d ul-,r Touring 

Beav t>r Productions 

$366,285 
Slj\ 50/$31.:",0 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Sun National Ban k Center, 7,52 3 
Trenton, N.J., June 24 seliov' A EG Live 

$364,4_68 WWW li•Ut-hl•l;idH:M;Ji331¥Z.Sit 
S76.50/$S6 50/ Chicago Theatre, Chicago, May 6,912 
536.50 19 -20 two sellwts Jam Prod uctions 

$364 ,055 
S55/SIO 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 

$361,258 
{669.7Q7 rpal,;,c;.) 
5204.96/$5.1.24 

$357,168 

Rupp A rena, Lexington, Ky., 
June 13 

l·l#hl!•W·ii· 
HSBC A rena, Rio De Janeiro, 
8razll, May 27 

AMERICAN IDOLS LIVE 

8,267 
8.!~,34 

A EG LIVC!' 

Evenpro/ W.ater Brother, Mondo Enhetenlmento 

S9VS71 ~g~~-~~~t:~l Arena, Uncasvllle, :.•J~2 Live Nation, in•house 

s3s3,a23 ii·i;J;Jli'i~l·J#;f#·I·l·i3;1'iti¥t•J;lCii~11·l~6i·lii1!9t-
;~~~nn> ~!~i~t"i'~\J~e'i~lpeg, :.~g A EG Live 

$353,637 SUGARLAND, GEORGE CANYON, STEPHEN KELLOGG & THE SIXERS 
(S370o29C'.a-w.a',) John Labatt Centre, Lo ndon, 
$63 AS/$34.83 O ntario, June 3 

6,n6 
7.274 

Live Nation 

$351,196 
$"9 50/$2950 

$346,178 
S7550/$60.50/ 
$50.50 

$345,947 
S36.5o 

$345,602 
554/$34 

$344 ,063 
(E237.713) 
S54.28/$26.78 

$340,356 
5250/$55 

$338,836 
S54.50/S34.50 

DIANA ROSS 
Nokia Theatre L.A. Uve, Los 
Ange,ltts, Juno 9 AEG Live 

GEORGE LOPEZ, BRYAN KELLEN, SUEDE 
Radio City Music Hall, New York. 5,942 
June 25 selkmt 

WIDESPREAD PANIC 

MARK KNOPFLER 
LG A rena, 8 1rmmg ham, Eng land, 6 ,608 
May 23 6.600 

1~I4Iii·l1J~tii=i#;ilt·!lt13: 
Hanover Theatre, Worcester, 2,300 
Mass., May 21 selSOut 

MSG Enterta inment, AEG Live 

3A Ente-rta,lnment, Kennedy Street Enterprises 

ll11e Nation 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Planet Hollywood, Las Vegas, 
July 24 

6 ,808 
selSOut 

A EG Live!> 

Touring is an expensive endeavor, so when 
agents are routing tours, they want to make 
each date count and give promoters a bette r 
chance to recoup their expenses. 

The money is generally better in bigger 
markets. So if a band is going to go out for 
three or four months, it makes perfect sense 
to look first at the top 40 markets that can 
support a higher ticket price, where there is 
a larger popula tion base to tap into and the 
chances for a big gross are be tter. 

ALI of this has left small-market venues 
feeling squeezed out, part icularly in trying 
to a: '. ..i-t shows from big promoters like Live 
Nation and AEG Live. Deals have tightened 
up, forcing buildings to give way on such 
things as their percentage of merchandise 
revenue (which has dropped from as much 
as 35% in the '90s to as low as the 

'The model has changed so 
much': Fans at the Mississippi 

Coast Coliseum in Biloxi 
during a Carrie Underwood 

performance in 2008. 

bu t have no idea how from the ones that are 
capitalized and can pull it off," sa id Todd 
Hunt , d irector of the Bancorp South Arena 
in Tu pelo, Miss. "Live Nation's not go ing to 
bring me eight shows a year. Same thing with 
A EG. So we have to develop these other folks 
as best we can, or do i t ourselves." 

Arenas often become promoters or co
promoters these days, and large arenas in 
major markets generally have more capital to 
play with when it comes to taking risk on 
shows. But sometimes smaller-market ven
ues need to ante up so they can get in the game 
as well. Hunt said the optimal situation is rent
ing out his venue and letting the promoter 
back the show. · we will partner." he added, 
"and taking it on ourselves is the avenue of 
last resort. We do what we have to do." 

single digits today), ticket rebates 
back to the promoter and cough
ing up previously untouchable 
revenue from food and beverage 
sales, which was unheard of just 
a few years ago. Some bands even 
want a piece of the building 
revenue pie. 

OnThe 
Road 

McDonnell says his building 
can and will promote, "but we 
don't want to knock promoters 
out. We want to keep promot
ers whole, particula rly the re
gional guys, because it seems 
they're willing to take more risk 
and give small markets more of 
a look," he says. "If they're not 
competing for the ma jor tours 
in the major markets, th e n 

"The model has changed so 
much." says Matt McDonnell , 

assistant executive director of the Mississippi 
Coast Coliseum in Biloxi, where Keith Urban 
and Carrie Underwood played in 2008. "And 
with the fact that it's harder to get shows in 
smaller markets, we're having to consider 
doing things that we weren't having to do a 
few years ago." 

McDonnell says he's only getting a couple 
of shows per year from the big promoters, 
and even the regional independents have 
"pulled back and retrenched and come into 
a s ituation where they want to primarily con
sider larger markets," he says. 

At the In ternational Assn. of Assembly 
Managers' recent VenueConnect convention 
and trade show, a panel discussing the prob
lems of small-market venues drew a capacity 
crowd and offered t ips on how to boost busi 
ness. Today, small-market arena event book
ers and GMs need to take every p hone cal l. 
And when the big promoters are passing your 
market by, look to the independents. 

Several panelists stressed the importance 
of developing young promoters, while ac
knowledging that the challenge lies in figur
ing out who can deliver what they promise. 
"Separate the guys that wan t to be promoters 
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they've got to be doing shows somewhere." 
When the big promoters do call, b uildings 

shouldn't make promises about their market 
that the market can' t deliver. Event bookers 
need to be honest with national promoters 
and agents, even if it means los ing a show. 
"If they call about a show and you don't think 
it will work, tell them," Hunt said. "That may 
be painful, but if a show loses the promoter 
$200,000, that promoter' s not coming back." 

When an act that tours frequently has gone 
to the major-market well several years in a 
row, the smaller markets offer oppor tunity 
with less heavy traffic and a higher profile for 
the big shows when they do come in. Nearly 
all secondary and tertiary markets have mod
ern buildings capable of staging most tour
ing productions. If capacity is a little lower, 
that shouldn't be a negative in the currently 
challenged ti cket-selling environment. 

• How many of these a rtists are filling u p 
the b ig arenas?" McDonnell asks rhetor i
cally. •capacity shouldn't even be part of 
the equation." 

b
. For 24/7 touring news 
IZ and anatysls, see 

• b illboard.b iz/touring . 
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Adam Klein 
The longtim~ digital media 
executive ~lks about coming 
changes to the subscription 
downlpad service. 

In the early days of the digital music wars, eMusic was one of the few services able to survive 
in t he shadow of Apple's iTunes. It did so by focusing on independent music, a download
to-own membership model and an insistence on selling only tracks free of digital rights 
management (DRM) restrictions. 

But the d igital music landscape has changed radically since then, and eMusic needs 
to adapt if it's to remain a relevant contender. To that end, the New York-based com
pany has hired digital media veteran Adam Klein as its new president/CEO (Billboard.biz, 
Aug. 3). He succeeds Danny Stein, who will remain eMusic chairman/CEO of parent com
pany Dimensional Associates. 

Klein boasts an unusually varied resume, with experience in the music business and 
in digital entertainment and marketing. In addition to serving as executive VP of strat
egy and business development at EMI Music from 2004 to 2006, he has been president 
of online advertising network Videoegg, executive adviser to then-MTV Networks chair
man/CEO Tom Freston, president/COO of search engine AskJeeves.com and executive 
VP/president of global marketing for toymaker Hasbro. 

In his new post, Klein will oversee the p lanned launch next year of a new cloud-based 
"locker" where members can store music they can stream on their computer or mobile 
phone, an overhaul of the eMusic website to make it more appealing to prospective mem
bers and securing licensing deals with other major labels. 

In an interview with Billboard, Klein sheds some light on these initiat ives. 

What brought you to eMusic, and 
what's on your to•do list? 
There's a lot of pieces that are in the 
process of coming together tha t 
could [makej eMusic one o r the 
most exciting platforms for people 
who love music. It's not for every
one. We're not taking on people who 
want to spend 99 cents a (track], and 
we're not in the Pandora streaming 
market. We have to emphasize this 
is a membcrshipenvirnnment. We 
have to focus heavily on the per
ceived value to members. 

Members have said they want a 
broader repertoire, so that's going 
to come up . If you come to our 
website as a new user, the paywall 
is a complete h.1rnoffbecause you 
have to throw down a credit card 
before you even see what's behind 
the curtain. That doesn' t work in 
today's environment and we're 
changing that. The mobility you 
get from a locker service-we're 
working on that so you will be able 
to [access your musicj on any de
vice you want. 

All of this [will existj against the 
backd rop of a very strong edito
r ial function and cul ture here 

that's not just about playing the 
music, but [also about] the history 
of the artis t. 

What kinds of changes are you 
making to your website? 
We're finalizing those details at the 
moment. Not only do we have to have 
access to 100% of the repertoire out 
there, but [we'll also havej a strong 
editorial backbone. Membership has 
its privileges. llut it has to be a sub
stantial experience [ for nonmem
bers too] and not just a teaser. 

How much of t his content Is de
veloped internally, as opposed 
to pulled in from other sources? 

We've got a strong editorial voice. 
What we put out has got to have a 
high-level experience, so it'll have 
to be other voices that are consis
tent with ours. 

When you say you want access 
to 100% of the available reper
toire, does that mean we'll soon 
see hit artists like Lady Gaga and 

Katy Perry at eMusic? 
It means we're going to have every
thing available. But what it doesn't 

mean is that we're going to be in the 
business of trying to sell one-off 
tracks to people. We will continue 
to be a membership club where the 
value is having access to everything 
and strong e di torial [content]. 
Within the mern b ership, there are 
going to be those that are still very 
much rock-oriented or indie rock
oriented and those who want a com
b ination of other elements. 

I t sounds like q uite a shift for 
eMusic, given t hat It has long 
positioned itself as a place to 
discover artists and albums that 
weren't getting the same level 
of attention a t more mai n
stream outlets. 
And we will absolute ly protect 
that. The people who are members 
and who will become members of 
eMusic are inter ested in extend
ing their involvement with new 
artists and genres. And that's om 
value proposition. 

You already have licensing deals 
with Sony Music Entertainment 
and Warner Music Group. Where 
do t hings st and In te rms of 

adding music from Universal 
Music Group and EMI Music? 
Danny [S teinj has been leading 
those conversations and those con
versations a re advancing n icely. So 
let's just let h im finish his work. 

Are you planning any changes 
or adjustments to your member
ship plans? 
The value of membersh ip is ab 
solutely core. We'll be working very 
assertively to define that so it's eas
ily understood, valued and appre
ciated. Consumers understand 
artists need to get paid. They un
derstand the value of getting more 
info rmation, more history, more 
[information aboutJ relationships 
between artists. 

Can you explai n w hat this 
cloud-based locker service will 
look like? 

If you buy music through our serv
ice as a member, you own it- you 
want to be able to hear it when
ever, wherever. 

Will members be able to stream 
only songs that t hey own? Or 

will they be able to strea m 
other tracks as well? 

We want to be sure that people are 
able to explore and learn about 
music, and that involves streaming. 
But the details on that are still being 
worked out. 

What kind of licensing are you 
pursuing? 
You don't mess with the rights
hold ers- you work with them 
around these issues. There's huge 
interest from their s ide. Everything 
is still being pulled together. 

Are your plans for a cloud-based 
locker a response to the various 
streaming subscription services 
that have launched during the 
past year? 

No, absolutely not. What you need 
to understand about us is that there 
has been a focus on changing the 
company for some time now. It has 
taken us several yea rs to negotiate 
some of these contracts w ith the 
music companies. It's taken us 
some time to focus on what will be
come the next iteration of eMusic. 

eMusic is no longer the only serv
ice that sells DRM-free tracks. How 
do you differentiate the company 
in today's more crowded market? 
We're making radical changes here. 
We're going to carry 100% of the 
repertoire out there. That is a big 
deal for us and a b ig deal to people 
who love music. We will add to that, 
as we have done in the past, theed
itorial value that people who love 
music really care about. 

Don't confuse us with the guys 
selling music at 99 cen ts a pop or 
those who are streaming music. We 
are in a market that targets people 
that want to own their music and 
learn more about music. There are 
very few sources that allow you to 
do that, and we're in the position to 
superserve that audience. 

Within the membership, there are going to be those that 
are still very much rock-oriented or indie rock-oriented 
and those who want a combination of other elements. 
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Five years ago, a newly signed Trey Songz couldn't afford to hire a traveling barber to braid his 
hair. Instead, he had to resort to locals to keep up his tresses- a circumstance he wasn't exactly 
pleased with. 

"1 couldn't maintain one person to do it all the time," Songz recalls. "I had to find people 
around town and most of the time I wouldn't even like them." 

Today, not only is his long hair gone, but Songz' budget allows for a groomer arid a personal 
stylist to hit the road with him, among other perks. This is in large part due to his sexually charged 
2009 album, "Ready," which has sold 778,000 copies in the United States, according to Nielsen 
Sound Scan; spawned five hit singles; and drew favorable comparisons to the past decade's two 
most enduring and influential R&B stars, Usher and R. Kelly. 

Now, with the release of new album "Passion, Pain and Pleasure," due Sept. 14 on Songbook/ 
Atlantic Records, the 25-year-old Songz has positioned himself to not only make a run for the 
crown of King of R&B, but to enjoy the sort of crossover success that consistently and frustratingly 
eludes so many male R&B singers. 

I WANNA SEX VDU UP 
Before Songz became an arena-touring, multiple-hits-tallying, 
tossed-panty-attracting star, he was working hard just to get no
ticed by consumers. The Virginia Beach, Va.-bom singer's debut 
album, 2005's "Gotta Make It," has sold 395,000 U.S. copies, 
according to Nielsen SoundScan, and 2007's "Trey Day," whjch 
gave h im his first No 1 hit, "C;m' t Help but Wai t," has moved 
only 344,000 units. 

"Trey di rectcd his lyrics," Greenwald says. ·'No one gave them 
to him or sajd, 'l11is is what you should do.' We can't take any 
creilit for that. We helped expose him, but he wrote what he 
wan ted to write." 

Songz didn't find it compromjsing to peddle sex to become 
a bigger star. In fact, he feels "Ready" wasn't any more sexual 
than his previous alb ums. 

TREV DAY 

. m left· KEVIN LILES, JAY·Z and TREY 
Hair today· · · Fro 2007· Songz gets groomed before a 
SONGZ in February_ _ , _ . . t· ost-
BET '106 & Park' taping In Apndl 2007, 1~:h: :r WQHT New 
makeover Songz makes the_ la 1es say 
York's Hot 97 Summer Jam in June 2010. 

even supposed to be a single. 
"We wrote the song and sent it over to (Songz] because I 

thought the song was a hlt an d a good fit," songwriter Carlos 
"Los DaMystro" McKinney says. ''He demoed it, but because 
of politics and bullshit, [the song wasn't going to be released]. 
!tactually leaked, and after they saw the reception it got, that's 
when they decided to add it." 

"Certain people at the label didn't believe in the record," 
Songz explains. "It was said the chorus was complicated and 
wouldn't do well in research at radio. We were asked to change 
the chorus so that the line ·1 invented sex' came earlier. T wanted 
it to be a single and the label wasn't onboard w ith that un til 
after the record began to move on its own." 

And that's when the strategic array of singles began. In March 
2009 the hear tfelt "I Need a Girl," which reached No. 6on Bill
board's Hot R&B/Hip-Hop Songs chart and sold 247,000 down
loads, was released. The playful and catchy ''LOL :)," featuring 
Gucci Mane and Soulja Boy Tell'Em, followed, charting at No. 
12 and selling 260,000 digital copies. Then came the string of 
"Cinemax After Dark" singles: "I Invented Sex," which peaked 
at No. 1 with 46,000, followed by" Neighbors Know My Name," 
abou t Songz' partners' screams during their love-making ("While 
I'm banging on your body they be bangin g on our waUfWhile 

theydreamingyou be scream
ing, now they banging on our 

The success of"Ready" came about in part because of the 
groundwork Songz laid down by steailily touring the country. 
"By the time he wrote for 'Ready.'" Atlantic Records Group 
chajrman/COO Julie Greenwald says, "he was an accomplished 
touringan istwhoknewwhataudiences wanted from him. H is 
confidence was way up." 

"People say this album was 
highly sexual, but the first two 
albums were just as sexual," he 
says. "If you listen to the 'Ready' 
album, there's 'Love Lost,' 
'Black Roses.' 'Yo Side of the 
Bed'-all songs that had noth
ing to do with sex, but were 
overlooked because they 
weren't the first few singles." 

Trey Songz has racked up nine top 10 singles on Bill-
door"). "Neighbors" r eached 
No. 4 and sold 256,000 copies. 

Moreover, Songz was willing to submi t himself to the kind 
of wholesale reinvention that's usually the provenance of sin
gle-named female pop stars: He changed his look from head 
to toe- lopping off those braids, for starters- put croon ing 
about love on the back burner and started s inging about sex. 
Lots and lots of sex. 

"The public likes generic more than they like to admit, so that's 
what I gave them- I gave them sexual singles and they ate it up," 
Songz says about the string ofblatantly sexed-up hlts from" Ready." 
"l gave them two whole albums before thls one-on one I talked 
about a mother's love for her son and a father not being there, 
and on the other I made a songaboutsafe sex. They were well ac
cepted but not as much as the records on ' Ready.' The singles 
were purposely very sexual to caphtre people's attention." 
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Songz' world's-greatest-lover 
persona didn't catch on until 
the summer 2009 leak of the hi
lariously boastful "I Invented 
Sex," on which he sang, "Girl 
when I get you to the crib, up
stairs to the bed ... when I pull 
back them sheets, and you 
cl imb on top of me/Gir l you 
gonna think I invented sex." 
And to think the track wasn' t 

board's Hot R&B/ Hip-Hop Songs chart since his arrival 
on the April 16 , 2005, tally with "Gotta Make It." He 
notched his first No. 1 with "I Invented Sex" last Decem-
ber. Thanks to his strong showing on the list, he's one of 
the chart's most successful male singers of the past five 
years. Here are the chart's top five male singers, based 
on accumulated chart performance, from Dec. 4 , 2004, 
through Aug. 7, 2010. 

RANK ARTIST NUl"3ER IF CHART HITS 
1 Ne-Yo 32 (gl!!f! l~IWoNo.ls) 
2 Chris Brown 25 (11 l!!f! I~ lwo No. ts) 
3 Ushe r 22 (II lop I~ IWo No. ls) 
4 TREY SONGZ 28 (ninetOl)IOs, INo.l) 
5 T-Pain 4 0 (17 IOI) IOs, 2 No. ls) 

N OTE: Artists w ho share credit on songs gel partial point credit towa.rd 
thett ranl<ing In this 11:st. 

In between , Songz released 
the club banger "Say Aah ," 
which hit No. 3 and has sold 
1.5 @ Ilion downloads. 

"I knew'! Invented Sex'was 
career-defining. After th at 
leaked, the rough mix started 
playing on radio," Songz says. 
"J prepared for 'Say Aah' to be 
a big record-I knew it would 
be huge. So when it came to 
shooting the video for 'I In
vented Sex' I split the budget 
for ' Say Aah.' I think those 
steps were imperative to the 
success of this album." 

Other factors played roles as 
well. Between albums, Songz 
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went through a fairly dramatic 
physical makeover. He chopped 
his braids down to a low cut and 
traded his baggy jeans, white
on-white Nike Ai r Force Ones 
and tank tops for custom-fitted 
suit pants, button-ups and hard-bottom shoes. He also began 
hitting the gym and bulking up, building definition in his arms 
and torso, which he decorated with tattoos. When •Ready" came 

out, he looked less like a high school boy and more like a man. 
Lyor Cohen, Warner Music Group vice chairman and chair

man/CEO of recorded music for the Americas and the United 
Kingdom, "would call and say, ' Do you want a rapper or an R&B 
singer? Tell him to cut his fucking braids ofl1' "Atlantic execu
tive VP/head of urban music Mike Kyser recalls with a laugh. 
"We never told him to cut them off, it just so happened that Trey 
reached that point on his own." 

Songz' R&B peers were also going through some rough ca
reer patches at the time. Both Chris Brown and Usher were fac
ing sticky personal issues- a domestic violence charge and a 
public d ivorce, respectively- that translated into declin ing 
album sales and a decrease in their popularity, leaving an open
ing for Song.z to step in and take the lead. 

"There was a lot of traffic in the highway when I first came 
in. There were a lot of cars on the road, and ifl would've stepped 
in then, I m ight've caused an accident," Songz says about the 

compet1t1on "Everyone has 
their time- it just wasn't my 
time with the first few albums. 
It's just a testament to believ
ing in yourself and never giv
ing up, working h ar d and 

knowing what you want. The fact that 1 had the lane to myself 
for a while definitely plays a major pa.rt in where I am now." 

In addition, Songz opened for Jay-Z during the second leg of 

his Blueprint 3 tour earlier this year, which he considers a major 
co-sign. "Jay-Z tells people what car to drive, what clothes to 
wear, even what champagne to dr ink. Bringi ng me on tour is 
him telling you what R&B artist to listen to. It was definitely a 
validation at such a pivotal point in my career," he says. 

To top things off, Songz enlisted music mogul Kevin Liles as 
his manager and signed on to his recently launched K\VL Enter
prises at the top of the year. He parted ways with former manager 
Delantc Murphy from D2 Management late last year and man
aged himself for a handful of months before settling on Wes. 

"Kevin comes from a record background and knows the ins 
and outs of the record b usiness," Kyser says. "Most of us started 
with Kevin at Def)am- myself, fulie, Lyor- and then we all 
came to Warner. Kevin's been around for Trey since album two, 
which he executive-produced. He knows the gr ind Trey's been 
on-he didn't just jump in and grab on to the momentum. He 
was part of the momentum prior t o Trey blowing up." 

'Lyor Cohen would call me and 
say, "Do you want a rapper or 
an RGB singer? Tell him to cut 
his braids offl'' ' -MIKE KYSER, ATLANTIC RECORDS 

PATIENCE AND PERSISTENCE 
In the current singles-dominated paradigm of the music busi
ness, it's rare for an artist to b reak through on his third album. 
Labels no longer have the patience or commitment to nurture 

and develop artists the way they once did, especially in the fickle 
worlds of R&B and pop. But five years after Songz' debut, At
lantic's determination has paid oft; and the artist is ready to be
come the face-and abs---0f male R&B. 

"Trey d id it the old-fashioned way---0ne fan at a time," Kyser 
says. "Jf you'r e a real artist, people will wait for you. He put so 
much work into that it's now paying off." 

With "Passion, Pain and Pleasure," common sense would 
dictate that Songz double up on crooning winking pick-up lines. 
(" J Perfected Sex"?) Instead, Songz has opted to tone down the 
material and work in a less prurient vein-a ladies man, sure, 
but one who might still be there the following morni ng. 

While the new album's lead single, "Bottoms Up" featuring 
rap starlet Nicki Minaj-No. 23 on Hot R&B/Hip-Hop Songs
is good-nat ured club fun, most of the other songs recorded thus 
far for the album are more heart-pounding than arousing. "Love 
Faces" is a piano-based ballad produced by Troy Taylor and writ
ten by Tremaine & ChefTone (with whom he's collaborated on 
"I Jnvented Sex" and "Say Aah"). TI1e nostalgic "Please Return 
My Call" finds Songz longing for a lost love, as does second sin
gle "Can't Be Friends," produced by Mario Winans. 

"I do feel I can give people what they enjoy while still building 
what I want to build ," Songz says. "Because, the truth is, as much 
as I'm a business man and as much success as I had with the last 
album and as much as l'd lovetoduplicateand surpass that, lam 
an artist, and creativity is what's most i mportant to me. As artists, 
we sometimes have to sacrifice success for creativity." 

K\VL Enterprises senior manager Jo Jo Brim agrees. "Nothing 
serves you greater than your own truth," he says. "It's this hon
esty about Trey that's kept h im steadily going this entire time." 

Before "Passion, Pain and Pleasure," Songz released a new 
album every two years. But part of the plan behind keeping 
the moment11m go ing this time around i s to release "Pas
sion, Pain and Pleasure" only one year after the release of the 

still-active "Ready." ''I couldn't release it before because I still 
have records in rotation on rad io from ·Ready' that won't go 
nowhere anytime soon," Songz says. "But I didn't ever want to 
wait two years in between any album. I don't wan t to do this at 
a slow pace. You only have a ,vindow, one moment, and some
one else can take my moment. I'm not about to allow that." 

Timing is of the essence, says Dionne Harper, Songz' prod
uct manager at Atlantic. "In this new climate, you can't be too 
dormant," she says. ''You worry about oversaturating, b ut we 
felt, timing-wise, this made sense with all th e things he's got 
going on, from tours to TV shows and hit singles." 

At press time, the alb um still wasn'tfinished- "He's one of 
those guys who records up to the minute you start manufac
turing," Greenwald says- but Songz has already begun pro
moting " Passion, Pain and Pleasure" through h is BET 
docu-series "My Moment,· which ,viii air on the network until 
week ofrelease. He's also embarking on a short arena tour, kick
ing off in August and running through release week. R&B 
singers Monica and Dondria will be joining him on the road. 

"I want to keep performing and making my stage show bet
ter," Songz says. "These days, if you can pack a venue, then 
you're considered successful. So I want to keep a s trong tour
ing base by becoming a strong touring artist." 

Songz is also launching Trey's Angels Fan Club in Septem
ber, Harper adds, "which will reactivate the whole ultimate fan 
experience, offering members exclusive access to Trey." 

l n addition, Songz, along with Melanie Fiona, a rc the new 
faces ofJay-Z's Rocawear "Next" campaign. And, in conjunc
tion ,vitl1 the "Bottoms Up" track, "Bottoms Up" shorts will be 
made available to fans through his offidal site, TreySongz.com, 
along with other merchandise. 

Cliche or not, Songz has proved that slow and steady wins 
the race and that good things come to those who wait. 

'Tm having a very special moment-J'm at the best point of 

my career now and i t's only going to get better," Songz says. "I 
have people's attention now. This is the fun part for me." •• · 
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DISNEY RECORDS TAKES AIM AT THE SUSAN 
BOYLE SET WITH THE NEW 'BRIAN WILSON 
REIMAGINES GERSHWIN' PROJECT 
BY MIKAEL W OOD 

In 2004, Brian Wilson scored a critical and 
commercial victory by releasing a completed 
version of;'Smilc," the legendary "Pet Sounds" 
follow-up he'd originally begun work on in 
1966. Six years later, the Beach Boys master
mind is reaching even further back in time 
for his latest project, •Brian Wilson Reimag• 
ines Gershwin," due Aug. 17 from Walt Dis
ney Records. 

"When I was 2 years old, my mom would 
play 'Rhapsody in Blue' for me, and I just loved 
that song," he says while relaxing at his home 
in Beverly Hills. Wilson, 68, singles out George 
Gershwin's orchestral-jazz classic as one of his 
three favorite compositions. (The others are 
Frank Sinatra's "Strangers in the Night" and 
"Be My Baby" by the Ronettes) . "Later on, a 
friend of m ine who was an expert on Gersh
win asked me, 'How'd youliketoplaythe main 
theme on piano?' and l said, 'Sure!' "Wilson 
continues. •1t took us about two 

Gershwin's groundbreaking 1935 opera. The 
14-track set, which Wilson produced in three 
weeks at Los Angeles' Ocean Way Record ing, 
also includes a pai r of new songs Wilson 
based on unfinished fragments Gershwin 
left behind afier the composer's death in 
1937. In the more familiar selections, Wil
son adheres faithfully to Gershwin's vocal 
melodies (and brother Ira Gershwin's lyrics) 
but brings a fresh scnsibil ity to the arrange
ments, presenting· 'S Wonder ful" as a laid
back bossa nova and "I've Cot a Crush on 
You" as a '50s doo-wop number, and gjving 
"They Can't Take That Away From Me" a jolt 
of surf-rock energy. 

"One thing we really wanted to avoid w.as 
schmaltzing this stuff up," says Paul Mertens, 
who plays saxophone in Wilson's band and 
spearheaded the musical d irection on 
"Reimagines." "I don't wantto name names, 

weeks: I'd play a little bit from the 
Leonard Bernstein recording, then 
I'd go to my piano, then back to Bern
stein, then back to my piano, until I 
got the whole thing down.• 

Shall we <a,nce? 
GEORGE 
GERSHWIN 

"Brian Wilson Reimagines Gersh• 
w in" opens with a lush, stacked
harmony rendition of "Rhapsody" 
and closes with a brief reprise. In 
between, Wilson and his longtime 
backing band tackle such well
known standards as "They Can't 
Take That Away From Mc," "I Got 
Rhythm" and "Someone to Watch 
Over Me,· as well as a mini-suite of 
material from "Porgy and Bess," 
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but there have been some very successful 
!standards-oriented) records over the last few 
years that have been incredibly lazy in that re
gard. We were trying to play the songs as if 
they were Brian's music, and Brian did them 
in the way only he could." 

At the same time, Mertens adds, the mu
sicians were careful to honor Gershwin's 
original conception of the music. "Miles 
Davis is one of the most important artists of 
the past century, but when he did the ' Porgy 
and Bess' record with Gil Evans (in 1958), 
I'm sorry, but 1 don't hear the songs in there. 
I hear Miles and Gil Evans launching out
ward from that music. With Brian, he's doing 
the song, and what comes through is the s in
cerity ofh is performance." 

According to his manager, Jean Sievers, Wil
son had been mulling over the idea of a Gersh
win collection for years, and when Walt Disney 
Records then-president David Agnew signed 
Wilson to a two-album deal last year ( follow
ing Capitol's 2008 release of"That Lucky Old 
Sun"), "it seemed like a perfect opportunity for 
Brian to move forward with it." 

"From time to time we love to have differ
ent artists come in and reinterpret classics from 

the vast Disney catalog," label GM 
Jim Wea therson says. "We ap
proached Brian about doing an 
album geared to children with his 
signatu re sound. · Wea therson 
points to 2009's "Los Lobos Goes Dis
ney" and to thls year's "Disney Reg• 
gac Club" (which features Steel Pulse 
and Ziggy Marley, among others) as 
examples of simi lar projects. 

"Brian said, ' J 'm eager to talk 
about that, but my next record is 
going to be something I've thought 
about for many, many years.' And he 
told us about the Gershwin idea. At 
first blush you sort of scratch your 
head-like, 'Wow, I don't know . 

But we decided to do that and signed Brian to 
a deal that allows him to do this r ecord and 
then later on to do the other one." 

Wilson says he and Mertens decided which 
songs to record based on which ones made 
sense for Wilson's register. "1 wanted to s ing 
the songs appropriately," he says, "and do jus
tice to the music." 

Once Wilson had begun work on the proj
ect, Warner/Chappell senior VP of catalog de
velopment and marketing Brad Rosenberger 
contacted Sievers a bout a trove of more than 
100 unfi nished Gershwin composi tions, of 
which the company had recently made solo
piano demos. 

"They were a ll between 50 seconds and a 
minute-and-a-half," Rosenberger says. "I asked 
the Gershwins, 'Would you guys allow me to 
send this music to Brian Wilson in the hopes 
that he can do something with it>' They said, 
'Absolutely.' They got it right away." Rosen-
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berger bmned a couple of CDs for Wilson with 
the song fragments, and Wilson selected two 
to flesh out: the wistful ballad "The Like in 1 
Love You" and "Nothing but Love," a bouncy 
pop-rock tune. 

Weatherson says Disney allowed Wilson 
complete creative control. "He went off into 
the studio and kind of secluded himself dur
ing the recording process," he recalls with a 
laugh. "We didn't have ears on the project out 
of respect for him. Frankly, we didn't know 
what we were going to get." When Wilson 
played the label's executives the finished prod
uct, Weatherson says, "it was one of those 
things where with in 10 seconds we knew it was 
special. And it held up the entire time. [Disney 
Music Group chairman] Bob Cavallo and I 
walked out and he went, 'Oh, my God, what 
are we going to do with this? lt's better than I 
even imagined. ' " 

What the label is hoping to do with "Reimag-

ines" -which it's releasing as part of its adult
geared Disney Pearl series- is connect the 
album with the same listeners who turned 
Susan Boyle's "I Dreamed a Dream" into a 
triple-platinum blockbuster. 

''Every year one or two records seem to reach 
that older demographic," Weatherson says. 
"Radio doesn't drive those records and the In
ternet doesn't drive them. It's about reaching 
out to a number of ou tlets- AARP, Parade 
magazine, 'Charlie Rose,' '60 Minutes'-and 
getting Brian in frontofthoseconsumers. He's 
a familiar, iconic name. All they need is a rea
son to look and they'll find the record." 

To that end, Walt Disney Records market
ing VP Rob Souriall says the label is buying TV 
advertising on boomer-friendly networks like 
Biography, AMC, BBC America and the Hall
mark Channel and is testing with such news 
outlets as CNN and MSN BC. In the retail realm, 
Souriall is "having conversations" with Costco, 

'When I ivcis 2 yecirs old, 
my n1on1 1voul-d plcty 

'"Rhctpso<ly i11 Blue" for me, 
and I just loved thcit s011,g., 

-Brian vVilson 

Whole Foods and Nordstrom about stocking 
the record. Disney also "took a hard shot" at 
Star bucks. "1 really thoughtthat if ever a proj
ect made sense for them, this was it." he says. 
"iBu tthey took in a Katy Perry record over ours. 
That was a disappointment." 

Indie retailers will be supplied with an au
tographed lithograph based on the album's 
packaging, while the iTunes edition of" Reimag
ines" is set to include an exclusive bonus track. 
"let's Call the Whole Thing Off." Amazon, 
Souriall adds, is a "natural partner by virtue of 
the fact that adults who aren't living and breath
ing on Twitter and Facebook, the one thing 
they're comfortable witn online is Amazon." 

On July 28, Disney hosted an album listen
ing party in Los Angeles for "movers and shak
ers in all facets of the i ndustry," Sour iall says, 
though the label is being selectiveaboutTV ap
pearances. "We don't want to put Brian in situ
ations where he won't be comfortable," he says. 

::.:.- \ . '• .,~· . 
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Sievers says Wilson's booking agents are in 
the earl)' stages of planning a tour for 2011 on 
which the artist will petform "Reimagines" in 
its entirety, similar to his recent "Smile" and 
"Pet Sounds" concerts. According to Souriall, 
the first live performance of the Gershwin ma
terial is tentatively slated for October or No
vember at Los Angeles' Disney Hall. It's "very 
likely" that the performance will be filmed for 
a fu ture PBS special. 

In spite of the finely focused nature of Dis
ney's marketing plan, Mertens insists that such 
thoughts had "no impact" on the creative 
process while he, Wilson and the rest of the 
musicians were in the studio. 

"When it came down to making the record, 
it was just about, 'How does it sound ?' " he 
says. "Brian was nervous going in because he 
took the responsibil ity so seriously. But after 
the first day I remember he said, 'OK, this is 
going to work. It's gonna be cool.' " 
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Twitter Sensation 
Has A Rabid Fan Base That Allows 
Her To Chart Her Own Course
Outside The Tragitio~al Label ~Y~tJ;~llil 
BY CORTNEY HARDING . , ,- · 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

Oh,Mandy·A PALM . MANDA 
Beach, CalifE~ In Hermosa 

., in July 2009. 

By traditional standards, Amanda Palmer is 
something of a nonentity in the music busi
ness. But traditional standards are useless be
cause we are not living in traditional times. 

Her highest-selling album, a self-titled 2004 release with her 

punk-cabaret band Dresden Dolls, has sold 149,000 copies; none 
ofher subsequent albums (two more Dresden Dolls records, a 
solo release and an album by a project called Evelyn Evelyn) 
crossed the 100,000 mark, according to Nielsen SoundScan. She 
was dropped from her label, Roadrunner. Her tours do well in 
midsize clubs but rarely break out in to bigger venues. 

Palmer, 34, can't sell lots of albums in a record store. But she 
can spend a few hours on a Friday night in front of her com
puter. drinking wine and tweeting. and wind up rallying her 
followers to drop $11,000 on T-shirts. (The numbers Palmer 
reports a re all gross. but even so, 440 $25 T-shirts less p roduc
tion and sh ipping costs is s till a nice numbe r.) She can spend 
a few more hours in front of Twi tter and auction off postcards 
and miscellaneous junk from around her home and bring in 
another S6,600. And she can release an album of Radiohead 
covers played on her ukulele and gross $15,000. 

So is Palmer just a lucky outlier, blessed wi th talent, pluck 
and a devoted and sometimes high-profile support base ' (Her 
fiance is writer Neil Gaiman.) Or is she the harbinger of a new 
DIYmodel? 

CHATTER, TWITTER 
One thi ng is certain-Pal mer likes to talk. In an hour on the 
phone, she barely takes a breath. cover ing everyth ing from her 
unhappy undergrad experience at Wesleyan University to for
mer label Roadrunner to her feelings about Lady Gaga. The ver
bosity has served her well. Palmer believes she wouldn't have 
built such a rabid fan base if she weren't willing to spend hours 
talking to them. 

Palme r isn't just a prolific Twitterer. After every show sh e 
plays, she spends at least an hours igningautographsand talk
ing to fans. "She really does love it," her project manager Beth 
Hommel says. (Palmer is self-managed but has a staff of three.) 
''I'll be trying to round her up to get her on the bus, and she'll 

just want to stay and keep the conversation going." 
Her affinity for fan interact ion isn't new, ei ther. Palmer has 

insisted on spendi ng time with fans a fter every show s ince the 
Dresden Dolls started perfomung eight years ago. "My fan base 
is not huge per se, but they are devoted. People come back again 
and again," Palmer says. "I get people coming up to me after 
shows and just handing me money because they want to sup
port my work." 

In an age when bands come and go quickly, Palmer says her 
staying power is mostly due to her fans. "I am constantly telling 
younger artists to take care of their early fan bases," she says. 
"There is still a stigma about hanging out with your fans and 
showing gratitude. I've seen it a lot-when Dresden Dolls was 
first coming up, I'd go see bands and wonder why they were 
big and we weren't, and then a year later they were gone, be
cause their fans just moved on." 

RUNNING FOR IT 
Palmer's fans have proved to be loyal. When she posted that 
Roadrunner had cut shots of her m idsection from a video and 
speculated that it was because she wasn't a size zero, he r fans 
started what they dubbed a "re-belly-on" and sent pictures of 
their own stomachs to the label. 

While her relationship wi th Roadrunner was fraught to
ward the end, she says that everything started out copaceti c. 
"Roadrunner was the only label that was interested in Dres
den Dolls," she says. "I sent out packages to everyone-name 
a label, and I sent them something. In my m ind, we were the 
dream band-self-sufficient, with an audience already.· 

Unlike some of her formerly major, now-indie contempo
raries who simply spew venom at majors, Palmer says she gives 
credit where credit is due. "They did a fabulous job on the first 
record," she says. "And I have nodoubtwe gota huge boost out 
ofit. People think it's weird I signed to a metal label, but in my 
mind, I looked at the bigger picture and saw that Roadrunner 
was working with weird bands, non-pop bands, bands with 
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hardcore followings, and it made sense." 
With the second Dresden Dolls album, the relationship began 

to unravel. 'The straw that broke the camel's back was when l 
went in to meet with the head of the label and he asked me to 
make a mainstream pop record," she says. ·Now, I'm a good 
pop songwriter, and I might well make a pop album someday. 
But if I do, it'll be on my own terms." 

She campaigned, very publicly, to be dropped, and after ape· 
riod of time the label realized it wasn't seeing eye to eye and ac
commodated her request to go on her own, a source close to 
the s ituation says. Roadrunner docs retain the rights to future 
Dresden Dolls releases. 

HAPPY CAMPER 
When it came time to release her Radiohead covers album, 
Palmer decided to team up with Bandcamp, a relatively new e
commcrce platform for musicfans. Palmer says she calculated 
the minimum she would need to break even on each album, 
including paying publishing to Radiohead and covering her 
own costs, and arrived at a base figure of84 cents. 

She advertised that number as the base donation, adding 
that buyers were free to contribute more. She also sold vinyl 
copies of the album for S20and devised a number of other fixed
price packages, includingT-shirts for$20; a $35 pack with vinyl, 
a shirt and buttons; and a $250 pack with vinyl, a shirt, a ukulele 
hand-painted by Kayla Oberlin, a signed photo, a mai tai glass, 
poster and other goodies. 

In addition, she put together a $1,000 package with vinyl, a 
shirt, a ukulele hand-painted by Palmer, a phone call with Palmer, 
an original song by Palmer based on the buyer's suggestion, a 
signed photo, glass and poster. She also created a second pack
age that contained all the content in the $1,000pack, plusaone
of-a-kind iPhone 3GS with exclusive content, that also cost 
S1,000. Within 24 hours, everything was sold out save for the 
shirts and one of the $1,000 packages. 

Even though 84 cents was the minimum, Palmer says the 
average donation was about $5 per EP. "Once you type in 84 
cents, it looks like such a pal try number, and people want to 
bump it up," she says. "They know the money is going to me, 
and that makes it easier to increase the amount." 

She adds that for previous albums, she has been open about 
telling her fans to s imply find her mus ic for free on line and 
support her by buying mcrch and coming to shows. "People 
come up to me at shows and say they downloaded my albmn 
or got it from a friend, and then they hand me money,· she says. 

While Bandcamp is not the on! y service that provides an e
commerce platform for bands, co-founder Ethan Diamond says 
the s ite is well-suited for artists like Palmer. "We provide ful
fillment of d igital audio, and we can provide different kinds of 
audio files," he says. "We are like Etsy in that we provide the in
terface for sales of physical product and then artists can choose 
to contract out the fulfillment or do i t themselves. And artists 
can see the data we collect on a dashboard." 

Bandcamp takes a 15% commission on digital sales 
and 10% on physical sales. 

"Amanda has been successful using this platform, but 
that doesn't mean smaller artists can't also do well," says 
Sean Francis, Palmer's director of new media, marketing 
and promotion. "The real danger comes when someone sees 
what Amanda is doing and decides to just follow the model. 
Things work for d ifferent people in different ways, and the 
worst thing you can do is just blindly follow a model because 
it has worked before. The smartest thing any band can do is 
throw out the rules and just listen to their fans.· 

Palmer says that she's content with where her fans have led 
her. She's currently preparing for a performance as the MC in 
a production of "Cabaret" at Boston's American Rcparatory 
Theater that will run in September and October. She adds that 
while she's not getting rich, she's able to pay her bills with the 
income from sales and touring. 

"People have asked me about Lady Gaga, and while she's 
great, I have no desire todo that," she says. "People need to get 
out of th is old mind-set about fame being some sort of game 
you can win and look at ways for musicians to make sustain
able, middle-class incomes. I'm focused on my audience and 
art, not being a flash in the pan." 
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'People need to 
get out of this 
old mind-set 
about fame 
being some 
sort of game 
you can win: 

R GRRND DON'T COME FOR FREE 
What does $1,000 get an Amanda Palmer fan? From left: a T-shirt, a ukulele hand-painted by Palmer, a vinyl copy of her 
album of Radio head covers, buttons, a signed photo, a poster and a glass. Not pictured: a song written by Palmer for the 
buyer, a phone call from Palmer and, in some packages, an iPhone 3GS with exclusive Palmer-related content. 
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LOVE ON ICE 
Jenny & Johnny stay 

warm and write songs 

lliin I BY COURTNEY BA LDASARE 

DOG 
DAYS 
Ray LaMontagne Takes The 
Reins For 'God Willin' & The 
Creek Don't Rise' 

When it was time for Ray LaMontagne to begin 
recording h is fourth album, the location he 
ch ose came as a surprise to absolutely no one. 
Long known as something of a recluse who 
prefers the comforts of h is home in western 
Massachuse tts to hitting the road, LaMon
tagne summoned ms backing band the Pariah 
Dogs to h is 23-room farmhouse and spent two 
weeks recording "God Willin' & the Creek 
Don't Rise," due Aug. 20 on RCA. 

1..aMontagne also took over production du
ties, bu t that doesn' t mean he takes full credit 
for the album-he's releasing the record under 
the name "Ray LaMontagne and the Pariah 

• MR. STUART'S OPUS 
Marty Stuart rides the 

ghost train home 

DRUMMER BOY 
Radlohead's Philip 
Selway goes solo 

NIGHT LIFE 
Los Angeles' Nlghtblrd 

Studios Is on a roll 

Dogs," another first. 
Mick Management foun der/president 

Michael McDonald, who has managed La
Montagne from the beginning, believes all the 
changes are for the best. 

"To me, the bigges t difference is his ap
proach to the record, and really the confidence 
that he's shown on this to produce it h imself, 
to do it at his house, to write all the m aterial, 
present i t to the band and record it soon there
after," he says. "He's breaking new ground for 
himself with the melodies that he's singing, 
but also the way he's using h is voice.• 

According to Nielsen SoundScan, LaMon
tagne's first studio album, "Trouble" (2004) , 
has sold 529,000 copies, and the follow-up, 
2006's "Till the Sun Turns Black," 296,000. 
His most recent release, "Gossip in the Grain" 
(2008), has sold 345,000. 

"What's exciting to watch is people discov
ering him on the second album, and then 
going and rediscovering the first album. Or 
people finding out about h im on th e th ird 
album and then being able to rediscover the 
cata log," McDonald says. "It's such a treat 
when you find an artist a few albums in to their 

career, and then go back and see what you 
missed when it was current and to have such 
a bulletproof body of work." 

"God Willin' & the Creek Don't Rise• is a con• 
tinuation of th e raw, rustic folk-blues that has 
earned LaMontagne much praise. Some tracks, 
including first single "Beg Steal or Borrow" and 
"New York City's Killing Me," wouldn't have 
sounded out of place on earlier efforts. But other 
songs, including "Old Before Your Time" and 
"Devil's in the Jukebox," are more twangy and 
showcase the Pariah Dogs' contribution. 

LaMontagne will hit the road in mid-Au
gust with David Gray, but fans shouldn't ex
pect much of a dog-and-pony routine 
between tracks. "I always felt , as a listener 
at a show, that when there was too much ban
ter between the artist and the audience that 
it detracted from the show,· he says. "I more 
enjoyed shows where the guys came out and 
they just played." 

McDonald says the pairing with Gray makes 
sense, and desp ite this summer's troubl ing 
touring numbers, he's optimistic about the 
turnout. "Both of them have such devout fan 
bases that I think most fans are aware of the 

MUSICAL LEVERAGE 
Christian Kane goes tor 

the Bigger Picture 

other. I think we'll do well, because we've got 
two incredibly talented artists and a totally rea
sonable ticket price," he says. 

According to RCA senior VP of marketing 
Aaron Borns, the label has significant plans 
to marke t the album, including a redesign 
and relaunch of RayLaMontagne.com. "His 
websites, in the past, have been more sort of 
purely informational, and now we're looking 
to h ave it be a hub and an oppor tunity for 
fans to post themselves about their pass ion 
for Ray," Borns says. 

Borns adds that the label is relying on La
Montagne's skills as a stor yteller to sell the 
album. "Wi th him, i t's less a qu estion of tar
geting and more just telling the story of 
what th is particular record means to h im," 
Borns says. 

"Every song is different_ Some songs are 
more visceral and personal and some aren't," 
LaMontagne says. "And some just have bits 
and pieces of personal truths . But really, what 
matters is the e motional truth of the song. If 
i t's honest, if it's real, those are things you 
can't fake. I'm just trying to craft a song that 
will last." 
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BlJZZ 
>>>'GLEE' 
REVEALS MUSIC 
FOR NEW SEASON 
Susan Boyle and the 
music of Paul McCartney 
will be featured in the 
new season of TV 
musical comedy "Glee," 
joining a growing list of 
performers eager to be 
associated with the hit 
show. "Glee" creator 
Ryan Murphy said Aug. 2 
that Boyle-who found 
unexpected fame on the 
show "Britain's Got 
Talent" last year-would 
appear in a Christmas
themed episode. She is 
expected to play a high 
school lunch lady. (Boyle 
is reportedly recording a 
Christmas album.) 
Murphy also said that 
McCartney had written 
the show suggesting his 
music be included on 
"Glee," which features a 
bunch of misfits in a high 
school choir. "I received 
some fantastic mixed 
tapes from Paul 
McCartney a couple of 
weeks ago," Murphy 
said. "I thought I was 
being punked." 

»>GAGA ADMITS 
TO DRUG USE 
In the cover story for 
Vanity Fair's September 
issue, Lady Gaga says 
that she occasionally 
does cocaine. The singer 
admits that she uses the 
drug "a couple of times 
a year" but doesn't 
condone drug use to her 
fans because it has " led 
to disaster" for her in 
the past. Gaga also 
reveals that she avoids 
having sex for fear of 
losing her creative drive. 
"I have this weird thing 
that if I sleep with 
someone they're going 
to take my creativity 
from me through my 
vagina," she says. 

>»T.I., DJ JAZZY 
JEFF MARRY 
LONGTIME LADIES 
Rapper T.I. wed 
longtime girlfriend 
Tameka "Tiny" Cottle 
July 31 in Miami. After 
the wedding, the couple 
celebrated their nuptials 
in two more cities, 
Atlanta and Las Vegas. 
Also, Philly rap legend 
DJ Jazzy Jeff (real 
name: Jeffrey Arnold 
Townes) married fiancee 
Lynette Jackson July 31 
in Jamaica, tweeting 
afterward, "Yeah to Mr n 
Mrs Townes." 

Reporting by Jason 
Lipshutz and Reuters. 

Love story: 
JENNY & JOHNNY 

Em BY JILLIAN MAPES I 

The Weather 
Outside Was 
Frightful 
But The Result Of Jenny & Johnny's 
Winter Collaboration Is Delightful 
When indie rock lovebirds Jenny Lewis and 
Johnathan Rice went into the studio together 
last winter, they were killing time and trying 
to stay warm during the worst winter Omaha, 
Neb .. had seen in J 23 years. But what began 
as a lark grew into a full-fledged album-and 
came as a pleasant surprise to their label, 
Warner Bros. 

"Nobody told us to make this record, no
body told us to start a new band, and nobody 
even knew we were doing it," Rice says. "We 
just wanted to record some songs together, 
and if we were undenvhelmed by the results, 
we would just keep it to ourselves .• 

But they wound up being overwhe lmed by 
the outcome, and now the couple's folk-meets
surf.rockalbum, titled "I'm Having Fun Now." 
will sec the I ight of day Aug. 31 under the 
name Jenny & Johnny. News of the collabo
ration emerged online in late May, but it came 
as no surprise to fans . Lewis, originally of 
Rilo Kiley, and Rice spent the latter half of the 
2000s touring together and playing on each 
other's solo records. 

"People know Jenny Lewis and Johnathan 
Rice, but they didn't know that Jenny & Johnny 
are those two people,· Warner Bros. Records 
marketing director Brant Weil says. "Once 
we established that, we started marketing 
Jenny & Johnny as its own entity while still 
drawing from thei r separate fan bases.· 

Reaching existing fans is a struggle when 
artists take on side projects, but instead of 
beating fans over the head with it, Warner 
Bros. took an approach that seems as 
serendipitous as the album itself. 

"We want to pique people's curiosity by keep
ing a casual feeling," Weil says. "Our approach 
was to say to fans, 'Here's a website, here's a 

26 I BILLBOARD I AUGUST 14, 2010 

song or two, now here's the whole album.' The 
title of the record really says it all." 

Fans got a taste of this strategy in late June 
when Lewis announced via Twitter that the duo 
would give away a limited number of7-inch 
s ingles ata Los Angeles barbershop. The loca
tion was a wink at the single's title, "Scissor 
Runner.· A second single, titled "Big Wave," 
arrived two weeks later, as did a new giveaway
several hundred cassingles (the act chose the 
format just for fun) we re d istributed July 10at 
Mollusk Surf Shop in Venice Beach, Cal if. 

With a no-pressure artistic approach and 
a marketing strategy to match, it's fitting for 
"I'm Having Fun Now" to sound as breezy 
as a drive down California's Pacific Coast 
Highway. While the birth of"I'm Having Fun 
Now" occur red in Conor Oberst and Mike 
Mogis' ARC Studios in Omaha during a bliz
zard last winter, Lewis says the album's con
ception traces back to her and Rice's West 
Coast home base. 

"We started recording in L.A. with Pierre 
de Reeder from Rilo Kiley, who just started a 
little studio out rn the [San Fernando] Valley,· 
Lewis says. "We set the tone of the songs out 
here and took it with us on our road trip to 
Omaha, where we realized this was actually 
an album." 

Lewis and Rice enlisted the help of long
time friends l ike de Reeder and Mogis (who 
engineered the album), but "I'm Having Fun 
Now· is self.produced. As for the future of 
Jenny & Joh nny (the band, not the couple), 
the future is, like everything else, casual. 

"Autonomy is very important in the life 
ofa songwri ter," Lewis says. "There are no 
rules in our collaboration, so we'll just see 
how it unfolds .• 

IB•i'lhibi BY DEBORAH EVANS PRICE 

MEET 
MARTY 
The Multitalented Marty Stuart 
Returns To His Roots 

After four decades In country music, Marty Stuart has every 
right to just kick back. Instead, he 's striking more dea ls than 
ever, making sure his new project, "Ghost Train: The Studio B Ses
sions," out Aug, 24 on Sugar Hill Records, is everywhe re from 
TV to bookstores to museums. 

Promoting the album is just one thing the Mississippi native 
has on his p late. He hosts "The Marty Stuart Show" on RFD-TV 
and has earne d kudos for "Sparkle & Twang: Marty Stuart's 
American Musical Odyssey,'' a historical collection of me mora
b ilia that has been d isplayed at the 
Tennessee State Museum. A noted 
country music historian, Stuart's 
photography book, "Country Mu
sic: The Masters," features a pow
erful cover image of Johnny Cash 
shot just days before his death in 
2003. He is a lso going to be 
the subject of a documentary 
dlrected by Jason Hat ley, 
whose previous work was the crit
ically acclaimed "Ain't in It for My 
Hea lth: A Film About Levon Helm." 

"So much of our marketing right 
now depends on visibility, and Marty 
understands that and has been cult ivating 
that in his own career a lready," says Molly Nagel, Sugar Hill 
Records se nior d irector of artist development. "He came to the 
table ready and arme d with things like RFD-TV and 'Sparkle & 

Twang,' his visibility in the media as an expert on country music 
and a ll those e lements." 

For Stuart, "Ghost Train" represents a homecoming In several 
ways. It reunites him with Sugar Hill, the label that released 
1982's "Busy Bee Cafe." He a lso recorded his new a lbum in 

4i•l'i~hihfu3ti BY A NN DONAHUE 

Pilgrim's 
Progress 
Beck, Broken Social Scene Provide New 
Music For 'Scott Pilgrim' Soundtrack 
Pity poor Scott Pilgrim. 

He's met the girl of his 
dreams, even though the fact 
that she changes her hair color 
without warning is a little dis
concerting to him. But now he 
has to defeat her seven evil exes 
in order to win her heart. Worse 
yet, his lady troubles are caus
ing drama with his band. 

The soundtrack to the Uni
versal film "Scott Pilgrim vs. the 
World" (ABKCO) is due Aug. 
10, three days before the film's 
release. (The score, composed 
by Nigel Godrlch and a lso re
leased by ABKCO, wil l st reet 
the same day.) Based on the 

graphic nove ls by Bryan Lee 
O'Malley, the movie is the sum
mer's most music-oriented of
fering, with action taking place 
in the bars, c lubs and other
worldly battle-of-the-bands 
outposts of Toronto. 

"This soundtrack, in my 
opinion, has more potentia l 
than a lot of movies I've seen 
lately to move some records," 
says Mike Knobloch, Universal 
Pictures president of film mu
sic and p ublishing. "[ABKCO] 
really got it and would commit 
to not just doing a standard job 
of releasing a soundtrack con
currently with the release of 
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the film theatrically, butto ac
tually put together the most 
commercial record possible.'' 

Promotion for the film and 
the soundtrack ramped up with 
a " Scott Pilgrim" 
panel July 22 at 
Comic-Con in San 
Diego. A " Scott Pil
grim Experience" 

room was unveiled 
at the Hilton Hotel 
in the city's 
Gaslamp Quarter 
adjacent to the convention cen
ter, in which DJs spun while di
rector Edgar Wright and stars 
Michael Cera, Mary Elizabeth 
Winstead and Anna Kendrick 
customized T-shirts for fans. The 
outside of the Hilton was 
wrapped with a multiple-story 
" Scott Pilgrim" billboard that 
was visible to passengers in 
planes landing at Lindbergh 
Field, five miles away. 

Despite frequently confus
ing "music" with " noise,'' the 
songs for Scott Pilgrim's down-

Back to his 
root s: 

MARTY 
STUART 

Nashvll le's historic RCA Studio B, where he 
recorded his first session at age 13 after start
ing his career a year earlier. 

"Ghost Train" is also a return to his tradi
tional country roots after exploring Delta 
gospel on 2005's " Soul's Chapel," Native 
American sounds on 2005's " Badlands: Bal
lads of the Lakota" and bluegrass on 2006's 
"Live at the Ryman," all released on his own 
Superlatone Records. 

"It's not about the past," he says of the tra
ditional country fare on "Ghost Train." " It's 
about writing a brand-new chapter." 

The album, which he recorded with his band, 
the Fabulous Superlatives, also includes a duet 
with his wife, Grand Ole Opry star Connie Smith, 
on "I Run to You.'' He first met Smith when he 
was 12 and told his mom he was going to marry 
the famous singer. "It took 25 years to figure 
It out, but It worked," he says. 

The album also features "Hangman,'' a song 
he wrote with Cash mere days before he died. 
Stuart had just taken a private tour of Fol

som Prison, where Cash recorded his land-
mark live album. " I started talking about 

what a rotten job It must have been to be 
a hangman,'' Stuart says. "We got to talk

ing about the misery that a man in that po

sition would take home with him at the 
end of every day.'' 

Stuart's new release will also gain ex-
posure from a deal with Nashville's Davis

Kidd Booksellers. He'll serve as a country music 
"curator" for the retailer, including recommend
ing the top 100 country albums of all t ime. 

" It's wonderful when country rad io is on
board but when that goes away, I've had to find 
anyway possible to get the message out," Stu
art says. "Davis-Kidd Is really giving traditional 
country music full [exposure] and I get to pick 
out all my favorites, all the essentials that I 

would recommend to somebody that had 
never heard of country music before. It's 
pretty awesome and I'm going to take a 
photo exhibit down there, put up a few cos
tumes and really trick the place out.'' 

trodden band, SEX BOB-OMB, 
were written by Beck, while 
Broken Social Scene wrote the 
tunes for competing speed 
metal band Crash & the Boys. 

really enjoyed the challenge 
doing something that was 
completely different,'' Wright 
says. "They do, like, dreamy 
rock anthems, and these are 
like 14-second songs.'' "It's very much 

in the raw, garage 
rock, three-piece 
sort of sound," 
Wright says of 
SEX BOB-OMB. 
"When Beck re
corded his tracks 
we sent him lots 

of artwork from the books so 
he could put it around his stu
dio and get the vibe of the 
characters.'' 

The 19-track soundtrack in
cludes four songs by Beck-as
SEX BOB-OMB, but In the film, 
the actors sing the vocals be
cause Beck's voice was too dis
tinctive, Wright says. 

Broken Social Scene-as
Crash & the Boys contribute 
two songs to the soundtrack, 
and the Toronto natives ap
pear in the movie. "I think they 

Other cuts on the sound
track include Frank Black's " I 
Heard Ramona Sing," the 
Rolling Stones' "Under My 
Thumb" and an unreleased 
track by Metric, "Black Sheep.'' 

"Even though there's a ba
zillion people involved in this 
process, every single song ls ab
solutely what Edgar wanted,'' 
says Kathy Nelson, the film's 
music supervisor. "A lot of the 
directors I've had the privilege 
to work with have been really 
intense music lovers, whether 
It was Jonathan Demme, Rid
ley Scott or Spike Lee-these 
guys and Edgar are on the very 
top of the list. He goes to see 
these bands, he wants to meet 
them, he e-mails with them. 
Most of my Job was keeping up 
with him." 

Following in the footsteps of Ringo Starr, Dave Grohl and Phil Collins, Radiohead's Philip 
Selway is the latest big-name drummer to step out from behind his kit and make a solo 
record, trading in his drums for a guitar and a mic. His debut album, "Familial" -set for re
lease Aug. 31 on Nonesuch Records in the United States and a day earlier in the United 
Kingdom on Bella Union-features collaborations with Lisa Germano, Soul Coughing's Se
bastian Steinberg and Wllco's Glenn Kotche and Patrick Sansone. 

"It's a world apart from what I do in Radiohead,'' Selway says of the album's pared-down, 
acoustic sound. As he prepared for solo dates in August and September, he spoke with 
Billboard about the record-and Radio head's future. 

1 Why record a solo album now? 

It's had a very long gestation period. It's some
thing that grew out of stuff I was writing on 
the road and in my own bedroom, going back 
about seven or eight years. These fragments 
of music gained a head of steam, and I 
reached a point where J came to see their po
tential as a collection of songs that I couldn't 
see worlcing for Radiobead. 

2 How did you get Lisa Germano and 
your other collaborators on board? 
Both me and [Radiohead band mate Ed 
O'Brien) were invited to be part of Neil Finn's 
project, 7 Worlds Collide, in 2001. In 2008, 
he invited loads of songwriters and musi
cians to put together a show as a fund- and 
awareness-raiser for Oxfam, so I got to know 
Lisa through that, and Sebastian and Glenn. 

3 Did you enjoy collaborating? 
It was brilliant actually. Left to my own de
vices, I wouldn't have taken the album where 
it is. 1 wanted to keep that intimacy and space 
but keep it from being sentimental or twee
one of the worst crimes in music. Working 
with Lisa and Seb and Glenn and Pat brought 
these very distinctive voices but kept the del
icacy of the music. 

4 Was there anything you found prob
lematic about solo songwriting? 
My firs t attempts at singing didn 't marry up 
with what I thought I was doing. There was 
a lot of trial and error, finding something 
that was musical and conversational at the 
same time. Also, when I was wri ting the 
tunes , I didn't hear drum parts. It was a bit 
worrying; i t made me question my creden-

tials as a drummer- "Why 
can't I th ink of drum 

lfl : 1[ ,ii parts? !" But Glenn had 
ideas and that freed me up 
to concentrate on the song
wri ting side of things. 

5 Radiohead famously 

fell out with EMI, so why 
put your solo record out 
on a major In the United 
States? 
My overriding sense of sign
ing with Nonesuch is that 
they're music lovers and they 
have an amazing roster- it 
felt like a very good home for 
the music. When we re
leased "In Rainbows" on our 
own as a download1 we went 
in with the intention of 
doing something that had a 
very fast turnaround, and 
that felt exactly like the 
music we'd produced. In no 

way could we have foreseen the way the idea 
took off. 

6 It's been almost three years since " In 
Rainbows" was teleased. What Is Radio• 
head up to at the moment? 
We' re working on new material, but we're 
not rushing and not sure when it will be 
finished. We work for fairly intense chunks 
of time, then step away from it in order to 
come back with fresh ears. Those times 
away from each other definitely help the 
process. For so many years, our reference 
points were just each other, which is the 
nature of being in a band, really. But it's 
good to go and have the expe rience of 
playing with other musicians; it opens your 
eyes to different techniques and approaches 
to music. 
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Al_l~lJIVIS 
Imm 
IVY QUEEN 
Drama Queen 
Producers: various 
Machete 

Release Date: July 13 

Ivy Queen is the re ign ing 

d iva o f reggaet6n- in fact. 

she's the only f emale i n the 

genre who's a household 
na me. In a male-domi

nated f ie ld filled with 

booty ta lk and braggado

c io, Ivy Queen a lone has 

carri ed the banner f o r 

pissed -off, hea rtb roken 

and betrayed fem a les. 
While her latest album, 

" Drama Queen," isn ' t much 

of a departure in subjec t 

matter for her, t he set 

presents a more diver se 

range of m us ical sty les, 
from bac hata to R&B to 

even a poppy ballad 

("Cuando") that's fil led 

with a lo ng ing more hon

est than most of what's 

heard on commercial Latin 
rad io . H ighlig hts include 

" Cansada," where Ivy 

Queen's alto singing voice 

and nimble rapping are 

shown t o best effect, and 

" Aya Aya," an otherwise 
convent iona l dembow 

beat f lanked by the sounds 

of a sita r. -ABY 

ENRIQUE IGLESIAS 
Euphoria 
Producers: various 

Universal Republic/Universal 
Music Latino 

Release Date: July 6 
Enrique Iglesias' first almost 

fully bilingual album, "Eupho

ria" (the standard version in

cludes six tracks in Spanish 
and tour in English), is a cohe

sive set within the confines of 

two languages and a vast 

array of collaborators. They 

range from Pitbull in the ubiq

uitous dance single "I Like It" 

to Akon in the reggae-tinged 
"One Day at a Time" to Juan 

Luis Guerra in the romant ic, 

bachata-laced Spanish lead 

single, "Cuando Me Enamoro." 

For production, Iglesias taps 

longtime collaborator Carlos 
Pautar and RedOne to deliver 

an internat ional club sound. 

Although Iglesias is known in 

many circles as a crooner, here 

he jumps into dance with both 

feet- even "No Me Digas Que 
No" (featuring W isin & Yan

del) eschews t he duo's reg· 

gaet6n in favor of uptempo 

club beats. Even when Iglesias 

gets introspective Con the 

sparse track " Dile Que," sung 
most ly over acoustic g uitar) 

there is a sweet innocence to 

the interpretation, and t he end 

Anticipation was feverishly high for M.I.A.'s third 

album, "IV\ I\ Y /\," and why shouldn't it have been? 

Aside from finally breaching the U.S. pop charts with 

"Paper Planes" In 2008, Maya Arulpragasam has 

founded her career on a seamless pattern of musical 

innovation. If 2007's " Kala" rearranged the jungle 

beats of 2005 debut "Arular" into a sweaty stomp, 
"IV\/\ Y /\" blasts M.I.A. into outer space and lets her 

explore otherworldly electronic arrangements. 

"Teqkilla" Is a seven-minute raver full of violent blips 

and vocal snippets, while "Born Free" commits to 

straight-faced rock and a screw-you attitude. There 

are flashes of brilliance throughout, notably the boun
cy single "XXXO" and the Diplo-assisted pop track 

"Tell Me Why." But most of the album's production Is 

so abrasively busy that it pummels M.I.A.'s vocals into 

the background. "All I ever wanted was my story to be 

told.'' her echoing voice confesses on the song "Story 

to Be Told." Although "IV\ I\ Y /\" is an undeniable 
testament to M.I.A.'s inventiveness, the set is so jam-

I ~acked with beats that any statement that she's mak· 

L ng gets lost in translation.-JL 
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result of the song-and the 

album- feels light. but not su

perficia l. "Euphoria" aims un

abashedly for all-out fun, and 
that's why it works.-LC 

mml 
TRACY BONHAM 
Masts of Manhatta 
Producer: Tracy Bonham 

Engine Room Recordings 
Release Date: July 13 

After some success in the mid

'90s and a five-year wait since 

her last album, Tracy Bonham 

returns to listeners' radars with 

her fourth set, "Masts of Man
hatta." The album opens w ith 

"Devil's Got Your Boyfriend," a 

tango on which Bonham takes 

the role of a modern, sultry fe

male singer/songwriter. But t he 

song, which focuses on twisted 

romance, is t he only dismally 
themed cut on the set. The re

maining lyrics reflect the recent 

maturat ion of Bonham's per

sonal life, most notably finding 

love and plans to adopt a child. 

Such feelings are manifested 
on "When You Laugh the World 

Laughs With You," a smooth 

track full o f catchy vocals that 

show off Bonham's v iolin 

prowess. And her conflict be

tween fast· and slow-paced liv· 
ing is evident on the sobering 

number "We Moved Our City to 

the Country," an ode to the 

woes of urban life that's littered 

with references to Home Depot, 

ringtones and bitmaps. Full o f 

attractive instrumentation and 
unfalteringly channing lyricism, 

Bonham's collection brings a 

sophist icated quirkiness to the 

femme alt-pop table unseen for 

q uite some time.-CB 

mmm 
GREAT BIG SEA 
Safe Upon the Shore 
Producers: Steve Berlin, 

Great Big Sea 

Great Big Sea 

Release Date: July 13 

On Canadian folk-rock act Great 
Big Sea's 10th stud io album, 

"Safe Upon the Shore," the nearly 

IS-year-old band rediscovers its 

Newfoundland musical roots 

with accent-ridden anthems of 

nostalgia and relat ionships. 
" Dear Home Town" is a catchy, 

poppy ode to the things that 

may have once been important, 

but got lost in the shuffle of a 

fast-paced life, while "Follow Me 
Back" isa Canadian drinking lull· 

aby with airy vocals and lovesick 

lyrics threaded w ith simple, 

sweet guitar. "Safe Upon the 

Shore" is an invit ing, home

grown album, but certain songs 

overstep their sentimental 
boundaries. In the unconvincing 

cut "Yankee Sailor," lead vocal· 

ist A lan Doyle falls back on 10-

IRON MAIDEN 
The Final Frontier 
Producer: Kevin Shirley 

UMe 

Release Date: Aug. 17 
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Iron Malden knows how to make up 

for lost time. Four years after "A 

Matter of Life or Death"-the longest wait for a new 
album in the British metal heroes' 35-year history-the 

sextet delivers its longest outing yet (more than 76 min

utes), a loosely thematic 10-song opus that features 

some of Maiden's most ambitious and intricate work. 

Recorded at Compass Point Studios in the Bahamas, 

where the group also made some early favorites, its lat-

est set, "The Final Frontier," boasts just one track that 
runs less than five minutes and five that weigh in at 

more than eight. Those include the suite-like bookends 

" Satellite 15 ... The Final Frontier" and the epic album 

closer "When the WIid Wind Blows," based on an apoc

alyptic graphic novel by Raymond Briggs. The delicate· 

ly crafted "Coming Home" is Maiden's most effective 
power ballad ever, while "The Man Who Would Be King" 

delivers a slice of medieval mayhem. And the jam sec

tion during the cut "Isle of Avalon" suggests a metal 

take on the Grateful Dead. With all that, "The Final 

Frontier" boldly goes where few metal bands have I 
gone before -GG _J 

cent lyrics like, "If I cou Id see you 

across the water/I'd say America 

is beautiful tonight." The set also 

boast s lyrical contributions 

fro m actor Russell Crowe (a 
friend of Doyle's) on the coun

t ry-soaked song "Hit the 

Ground and Run." Ultimately, 

ALEJANDRO 
ESCOVEDO 
Street Songs of Love 

Producer: Tony Visconti 

Fantasy 
Release Date: June 29 

Given A lejandro Escovedo's 

struggles in t he early 'OOs 

"Safe Upon the Shore" satisfies with near-fatal health prob-

the balance between modern lems, we should be grateful 

and traditional Celtic sounds, t hat t he man is simp ly alive, 

but doesn't offer anything out much less making music as vi-
of the ordinary.-CB brant as what's found on his 

CROWDED HOUSE 
Intriguer 
Producers: Jim Scott, Neil Finn 

Fantasy 

Release Date: July 13 

The urgent rocker "Saturday Sun" is 

a rousing, if somewhat misleading, way to open 

Crowded House's sixth studio album. A collection of 
moody, meditative numbers that gradually reveals its 

charms after successive spins, "lntriguer0 feels far 

removed from the more radio-ready fare of the band's 

early years. But that'll suit frontman Neil Finn's core fan 

base just fine, particularly those who treasure his intro· 

spective solo work and his Finn Brothers projects with 
sibling Tim. "Archer's Arrows" throbs with righteous 

anger, while songs like " Falling Dove," "Twice If You're 

Lucky" and "Even If" evoke a sense of yearning and 

loss, without veering toward despair. And on the stand

out track "Isolation.'' Finn duets with his wife, Sharon, 

for a subdued meditation on solitude before the whole 
thing gives way to a cathartic fade-out featur ing sting

ing guitar lines from son Liam. Through it all, Finn's 

durable songcraft never fails to enthrall.-LH _J 
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latest album. An exhilarating, 
li fe-affirming blast of no-bull
shit rock'n'roll, " Street Songs 
of Love" features Escovedo 
relearning w it h famed David 
Bowie/T. Rex producer To ny 
Visconti, who also manned 
the boards for his arresting 
2008 album, "Real A nimal." 
Remarkably, " Street Songs" 
manages to top that earlier 
ef fort and includes Es
covedo's most accessible 
work yet . The set is anchored 
by a trio of hard-driving an
them s: "This Bed Is Getting 
Crowded," "Tender Heart" 
and "Faith" (featuring Bruce 
Springsteen), all of them bris
tling w ith defiant energy. 
Other high point s include the 
beautiful ballad "Down in t he 
Bowery" (with Ian Hunter 
sharing lead voca ls) and 
hook-filled songs like "Silver 
Cloud" and "Undesired," 
which will f ind a home at rock 

(" Scattered relics of your 
loves/Ly ing around your 
dusty . . . "), leaving the re
maining words open to inter
p retation. His Bob Dylan
esque voice combined wit h 
t he haunting ly beautiful ar
rangement of the c lassical 
guitar throughout "Admiral 
Fell Promises" is hy pnotic , 
trapping listeners in a melan
choly spell of wonder.-MV 

mm 
BIG BOI 
Sir Lucious Left Foot: The 
Son of Chico Dusty 
Producers: various 

Def Jam 

Release Date: July 6 

For years, Big Boi has played 
second f iddle t o OutKast 
partner Andre 3000. So Big 
Boi did what anyone in his po
sition would do: make his 
presence known. After years 
of setbacks, splitting with for-

mm 
BRUNO MARS 
Just the Way You Are (3:40) 
Producers: The 

Smeezingtons, Need/z 

Writers: various 

Publishers: various 

Elektra/Atlantic 

Bruno Mars already melted lis
teners' hearts w ith cameos on 
Travie McCoy's "Billionaire" and 
B.o.B's "Nothing on You," but the 
24-year-old Hawaiian takes his 
dreamy soprano to the next level 
on "Just the Way You Are," t he 
first single from his upcoming 
debut album. Over a breezy 
piano and vaguely hip-hop 
breakbeat, Mars professes his 
love for a beautiful girt who oc
cupies his dreams: "When you 
smile, t he whole world stops and 
stares for a while/'Cause g irl 
you're amazing,justtheway you 
are." Mars pens lyrics that aim to 
make female listeners feel noth
ing short of perfect in their own 

rad io if there's any just ice in mer label J ive Records a nd skin. With its steady, danceable 
t he world.-LH facing contractual issues that pulseandsingalongchorus, Mars 

ANBERLIN 
Impossible (4:02) 
Producer: Brendan O'Brien 

Writers: various 

Publisher: Primary Wave Music 

Uni versal Republic 

From the first note that ripples through "Impossible," 
Anberlin hooks the listener with the warm-up single 
from its new album, "Dark Is the Way, Light Is a Place" 
(Sept. 21). While all of the band's signature flourishes
poignant lyrics propelled by intense drumbeats and 
multllayered, roaring guitars-are on lock, Its talent for 
exhilarating melodies keeps the formula fresh. That's 
why " Impossible" sounds so ebullient, even when front
man Stephen Christian chastises a lover whose emotion
al indifference has shattered his heart to the point of 
numbness. (A point well-illustrated in the track's stylish 
video, In which a woman slumps comatose In a chair as 
her man brutally crashes to the floor next to her.) " Make 
my teeth clench and my hands shake/Do you ever see 
what you do to me?" Christian asks before howling his 
defeat: "Take what you want from me/It means nothing 
now." As it earns the Hot Shot Debut on Billboard's Rock 
Songs chart and scales Alternative Songs, "Impossible" 
Just might break the barrier between Anberlln and wider 
mainstream stardom.-CT 

li.!mD 
FLO RIDA FEATURING 
DAVID GUETTA 
Club Can't Handle Me 
(3:52) 
Producer: David Guetta 

Writers: various 

Publishers: various 

Poe Boy/Atlantic 

Flo Rida and David Guetta 
had just one th ing in com 
mo n before their collabora
t ion on "Club Can't Handle 
Me"-a penchant for mak
ing shamelessly catchy club 
bangers. The product o f 
the ir partnersh ip is infec

t ious, so much so t hat it was 
select ed as the lead single 
for the soundtrack to dance 
mov ie " St ep Up 3D." Guetta 
provides an escalating 
beat-not unlike t he o ne for 
the Black Eyed Peas ' "I 
Gotta Feel ing"- whil e F lo 
Rida delivers the sort of de
pe ndable par t y lyrics that 
put h im on the map. What 
g ives the track an added 

prevented A nd re 3000 from hascreated a feel-good jam that came familiar with DannyGok- haunted place/I will laugh, I will boost is an unnamed female 

SUN KIL MOON 
Admiral Fell Promises 

Producer: Mark Kozelek 

Caldo Verde Records 
Release Date: July 73 
Sun Kil Moon principal mem
ber Mark Kozelek takes a 
stripped-down approach on 
the band's latest album, "Ad
m iral Fel l Promises," using 

making guest appearances on 
t he new album " Sir Lucio us 
Left Foot : The Son of Chico 

Dusty," Elig Eloi delivers an in
ventive, hig h-spirited set full 
of synth-funk signifiers, talk
box flair and snares. The At 
lanta rapper combines rock, 
electro , hip- hop, dubstep, 
rumba and even classical on 
t racks like t he Scott Storch-

should establish him as a solo 
contender in his own right-MV 

IA•iilahW 
DANNY GOKEY 
I WIii Not Say Goodbye 
(3:SO) 
Producer: Mark Bright 

Writers: L. White, C. Cannon, 

V McGehee 
Publishers: various 

ey's story last year: The young 
artist 's w ife, Sophia, died in 
2008, short ly before his audi

tion for the show. Gokey now 
channels that pain and grief 
into an emotionally riveting 
performance on this poignant 
single and the second offering 
from his debut album, "My Best 
Days." He sings, "I don't want 
to feel better/I don't want to 

o nly a nylon-string guitar t o produced sing le "Shutter- 79/RCA notremember/l w illalwayssee 
deliver the 10-song set. The bugg."Thesong"GeneralPat- "American Idol" v iewers be- yourfaceintheshadowsof this 
slow drawl and m asterfully ton" begins w ith a sample of 
rendered progression of the an opera performance and 
song " Sam Wong Hotel" is 
proof enough that Kozelek 
should go down as a modern 
folk legend. The artist slips 
in a f ew vocal t ricks during 
the 60-minute set, some
times dropping his voice t o 
a mumble or whisper, as 
heard on the t rack "The 
Leaning Tree." Kozelek 's 
voice disappears before the 
end o f a line in the song 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Courtney 
Baldas<1re, Ayala Ben-Yehuda, 
Lei la Cobo, Mariel Concepcion, 
Gary Graff, Louis Hau, Gabriella 
Landman, Jason Lipshutz, 
Michael Mcnachem, Deborah 
Evans Price, Chr'ista Titus, Megan 
Vick 

showcases Big Boi's bravado 
as he raps over t he loud pro
duction, "Get t he South dick 
up out your mouth." And the 
cut " Tangerine" (featur ing T. I. 
and Khujo Goodie) includes a 
country-like guitar as tam
bourines randomly q uake 
t hroughout , w hile a breathy 
Jamie Foxx sings the hook on 
"Hustle Blood," a smooth R&B 
jam.-MC 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters a t Billboard. 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review cop ies to Monica Herrera 
a t Bill boa rd, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, o r t o t he writers in the 
appropriate bureaus, 

Capitol 

KATY PERRY 
Teenage Dream (3:47) 

Producers: Lukasz "Dr. Luke" 

Gottwald, Benny Blanco, Max Martin 

Writers: various 

Publishers: various 

After posting the longest-running No. 1 of the summer with 
''California Gurls,U Katy Perry is in a prime position to re

lease her sophomore pop album, "Teenage Dream." The 
hltmaker trlfecta of Dr. Luke, Benny Blanco and Max Martin 
Is back at the helm on this guitar-driven title track and next 
single, which brings the rock punch that made Kelly Clark
son's "Since U Been Gone" and Pink's "So What" global 
anthems. The lyrics allude to young love in its purest form, 
as Perry goes from cooing sweet verses ("You think I'm 
pretty, without any makeup on/You think I'm funny when I 
tell the punch line wrong") to a no-holds-barred chorus: 
" l'mma get your heart racing in my skintight jeans/Be your 
teenage dream tonight." Listeners won't need to take much 
of a chance on this track, as "Teenage Dream" is the latest 
surefire hit to emerge from Perry and her collaborators' 
winning formula.-MM 

cry/Shake my fist at t he sky, but 
I w ill not say goodbye." Gokey 
knows the meaning of t hose 

words all too well, but he deliv
ers a performance that is heart
felt and personal without being 
maudlin. This beautifully craft
ed song gives him the chance 
to share his soulful voice in an 
especially moving way. -DEP 

vocal ist, who adds a n ice 
touch by harmonizing w ith 
t he rapper d uring the cho

rus and peppering t he t rack 
with melodic ad- libs. Con 
sidering that Flo Rida's last 
uncredited featu red ar t ist 
t urned out to be Ke$ha, lis
teners would be w ise to pay 
attention. - GL 
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mil BY GAIL MITCHELL I 

TheNew 
'Hotel 
California' 
Nightbird Studios Is 
One Of Los Angeles' 
Best-Kept Secrets 

What do Eminem, Drake, Enriq ue 
Iglesias, KeSha, Car rie Underwood 
a nd Mike Posner have in common) 

They and other artists currently in the 
upper reaches of the Billboard Hot 
100 are clients of one of Los Angeles' 
best-kept secrets: N ightbird Record
ing Studios. 

In today's increasi ngly do-it-your
self world, commercial s tudio clos
ings have become the norm thanks to 
the proliferation of inexpensive digi

tal audio software programs like Pro 
Tools a nd GarageBand , allowing 
artists to churn out thei r own reco rd
ings. But not only is Nightbird Stu

d ios s taying b u sy-ca terin g to a 
growing pop, country and R&B/hip
hop clientele-it's in the mids t of ex
pand ing i ts space in the par king 
garage one floor below the lobby of 
one of the ci ty's more p rivate, high
end hotels: the Sunset Marquis. 

Despite cligital audio sofiware's in
creasing advances, Nightbird founder/ 

owner Jed Leiber says there's still no 
replacement for the un paralleled 

BRIGHT LIGHTS 

sound qu ali ty on e 
can achieve in an actual studio. "As far 
as I'm concerned," Leiber says, "th ere 
are only two schools: bad and good 
school. Yes, you can do everyth ing at 
home. But you still need to get outside 
of there to maxim ize your creativity, 
to work with o thers. The quality is al
ways better then. I am my father's son 
in that regard." 

Dad in this instance is Jerry Leiber. 
Leiber Sr. and partner Mike S toller 
com prise the legenda ry songwriting/ 
production team behind such classic 
hits as "Hound Dog" and "Stand by 
Me.· A keyboardist/songwriter/pro
ducer in his own right, the younger 
Leiber has worked with such artists as 
Aretha Franklin, Je ff Beck and H all & 
Oates' John Oates. 

In fact, it was a 1993 late-night jam 
session between Leiber and guitarist 
Beck in the latter's Sunset Marquis up• 
stairs suite that served as the catalyst 
for Nightbird. After the guests next 
door complained they couldn't sleep, 
hotel GM Rod Gruendyke suggested 
the pair m ove their session to the un
derground garage next to the laundry 

room. Leiber recalls that the .,·great 
vibe" down there sparked the idea of 

Pop/rock band Neon Trees shines bright this week on the Billboard charts as 
its single, "Animal," claws its way up various tallies. 

This week, the track not only debuts at No. 38 on the Mainstream Top 40 chart 
but a lso rises 70-54 on the Billboard Hot 100 and 63-47 on Hot Digital Songs. 
With 31,000 sold last week, according to Nielsen SoundScan, that marks the 
track's best sales frame yet. So far, the song has sold 346,000 downloads 
since its January release. 

The tune first dented a Billboard chart in February, when it entered the 
Alternative airplay tally at No. 37. This week it rises to a new high of No. 3. It 
concurrently breaks Into the top 20 on the Adult Top 40 list, Inching up 23-20 
in its sixth week. In addition, the band's "Habits" album sees its best sales 
week since April, as it shifts nearly 3,000 copies (up 2%) and rises 7-5 on 
Heatseekers Albums. 

Neon Trees has been touring all year and will rejoin 30 Seconds to Mars for 
the latter's trek Oct. 2. -Keith Caulfield 
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BRA NCHING OUT 
Neon Trees' "Animal" has be n steadily g rowing on the 
digital download front, accor ing to Nielsen SoundScan. 
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Sound investment: Nightbfrd Studios 

building a full-fledged studio at the 
hotel. "Jtold Rod, •Ifyou givemesome 
parking spaces, we can m ake th is a 
wonderful place.' • 

Nightbird has since grown into two 
main suites, Studi o A and B, plus an 
adjacent A room that houses a Yamaha 
nine-foot Concert Grand Pro/Mark IV 
Diskla vier. All the rooms were de
sig ned by no ted Hollywood Bowl 
acoustician George Augspurger. A 
$500,000 modernization in 2007 in
cluded the adclition of m ahogany wall 
coverings ("The m ost important thing 

is the sound of the room," Leiber says) 
and a 120-inch projector screen. 

10K Debutsat No. 37 
on Alternative 
airplay chart. 

Selected as 
iTunes' free single 

of the week. 

Tourwith30 
Seconds to 
Mars begins 

SK 
2,000 

1/ll/10 

30 I BILLBOARD AUGUST 14, 2010 

April 9. 

l/28110 March 23. 

De gnated a s 
MT 's P.U.S.H. 
arti t of the week, 

4(/5/10 

The state-of-the art studios- pa.ired 
with the hotel's reputation for privacy 
pl us such amenities as 24-hour room 
service and m assage/spa treatments 
-has attracted such acts as Green 
Day, Lil Wayn e, Usher, Trey Songz, 
Mary J. Blige, Madonna, Jamie Foxx 
and H eart (for a live podcast) . Night• 
bird has also hosted such producers 
as Dr. Luke and Nol. D. and actor For
est Whitake r, wh o recorded vo ice
overs for an 1B M comm ercial. 

While Leiber declines to divulge 
specific studio rates, he says potential 

clients can build their own budgets. 
"It used to be that s tudios had book 

5/ll/10 6/IO/Yl 
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rates," he adds. "But with today's econ • 

omy and the state of the m usic indus• 
try, you need to be flexible." 

Despite those issues, Leiber is forg
ing ahead with his expansion plans. 
He's looking to add a video editing 
room , smaller production rooms and 
possibly separate lounges for artists 
who m ay not want to go upstairs to the 
h otel. Down the road, he'd love to add 
another ame nity: broadcasting on a 
frequency so an artist lying at the pool 
can listen to a m ix and then relay his 
or her thoughts to the engineer. 

Leiber says, "T hat wou ld be tlte 
'Hotel Cal iforn ia,' next chapter." •••· 

De uts at No. 38 
o Mainstream 
i; p 40airplay 

cha t; climbs 70-
5 on Billboard 

Hot 100. 
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When 
Worlds 
Collide 
'Leverage' Actor Christian 
Kane Draws Attention To 
Bigger Picture Debut 

When an actor/singer's two worlds collide, it often 
s purs chart action. And Christian Kane is the lat
est example. The country rocker performed "Think
ing ofYou" on the July 18 episode ofhisTNT series 
"Leverage" and watched the ballad bounce up to a 
No. 22 peak on Billboard's Country Digital Songs 
chart. His self-titled EP stands at No. 67 this week 
on Top Country Albums. 

·'I've been playing music longer than I've been 
acting." says Kane, who co-stars on "Leverage" as 
Eliot Spencer. He also acted and sang on another 
TV series, "Angel." Though he says country radio 
programmers are sometimes reluctant to embrace 
actors entering the format, th e Oklahoma native 
views his dual career as a ph.1s. 

"I've been given a gift-a 6 million-person bill
board on Sunday nights. Mos t [artistsJ can't reach 
that many people,· says Kane, who co-wrote "Think
ing ofYou• with Blair Daly. "To be able to showcase 
both of my careers in one episode was great. It 
boosts everything." 

Ka ne is s igned to Nashville-based Bigger Pic
tme Group and EMI Music Publishing. His self. 
titled, five-song EP was released in March; a 
full-length, yet-untitled album is slated for Oct. 26 
through WEA. Kane's debu t set was produced by 
rock legend Bob Euin, known for his work with 

Pink Floyd, Aerosm i th and Peter Ga bricl, and Jim
m ic lee Sloas, whose credits include Garth Brooks 
and Keith Urban. 

Kane will wrap the third season of "Leverage" 
Aug. 14in Portland, Ore., and immediately hit the 
road on a radio tour in support of offidal lead s in
gle "The House Rules." Academy Award winner 
and "Leverage" co-star Timothy Hutton is di reel
ing Kane's new video. 

The singer says "The House Rules" is more rep
resentative ofhis style than the ballad he performed 
on the series. "I was living in Los Angeles playing 
country music," he recalls. "When you play the 
Viper Room on country night and sing a ballad, 

you lose the crowd. You've got to keep rocking. So 
my music is not your normal country: it's got a lit
tle rock'n'roU. It used to be frowned upon, but Jason 
Aldean and Big & Rich kicked open the door.· 

Bigger Picture pa r tner Bob Cahill says the 
"Thinking of You" exposure will help setup Kane's 
new single. "When you have an opportunity to be 
in front o f m ill ions validating a guy's pe rform
ance skills, obviously you wan t to do it,• he says. 
"TNT and the show's producers felt that track was 
appropriate for the episode's storyline. We were 
happy jus t to have the opportunity, and it worked. 
His social networking num bers are off the charts 
asa result. " 

BUILDING BLOCKS toward building the group's visibil· going focus on building a direct re-
ity as a strong touring act. lationship with fans. Beyond regu-

On the road for the last two years, album premiere, while clothing re
Stereo Skyline! is watching its hard tailer Hot Topic hosted 12 in-stores. 
work pay off. The Long Island, N.Y., The video was also promoted on 
pop-punk band's first album, "Stuck Veve and Fuse. Columbia is currently 
on Repeat" (Columbia/Sony), de- talking with various teen TV shows 
buted at No. 4 on Billboard's Heat
seekers Albums chart, selling 4,000 
copies in its first week, according 
to Nielsen Sound Scan. "Repeat" is 
the follow-up to the group's 2008 
self-titled EP. 

"I didn't want our fans to be disap
polnted In any way, but I wanted them 
to grow with us," lead singer/guitarist 
Kevin Bard says of the group's first 
full-length album. He and bandmates 
Rob Michaelson (drums), Brian Mad
dox (bass) and Clayton Johnson 
(guitar) collaborated wlth produc
ers S'A' M & Sluggo, Blake Healy of 
Metro Station and Adam Schlesinger 
of Fountains of Wayne. 

To promote the album's sunny, 
tweeny vibe, Columbia/Sony sought 
"key partnerships," according to 
Columbia VP of marketing Milo 
Pacheco. MySpace held a video and 

regarding placements for the single 
"Tongue Tied" as wel l as another 
track, "A Little More Us." But the 
heaviest attention is being directed 

Blondie is a group: 
STEREO SKYLINE! 

Stereo Skyline! will go through larly tweeting and blogging, the 
two more touring cycles before hit
ting the international market in 2011. 
Recent highlights include the 2010 
Bamboozle Roadshow and its own 
headlining tour, which began July 28 
and wraps this month. 

Bard describes the group's shows 
as more of a "big hangout" versus a 
performance, thanks to the act's on-

band will suggest a post-show meet
ing spot where the members can 
chat with fans and ask for their 
thoughts on the group and that 
night's concert. "There's no separa
tion between us and our fans," Bard 
says. "We don't mind hanging out 
with every single person." 

- Gabriella Landman 

TURNING 
GREEN 
DJ culture isn't inherently green. Its 
artists shuttle about in jet planes, fans 
produce mllllons of empty water bot
tles, and there's no unplugged op
tion. But Italian-born DJ/producer 
Benny Benassi is challenging the sta
tus quo with an ambitious concept: 
He'll play five California cities in 10 
days, using only a bicycle to travel. 

The environmental message is ob
vious. However, Benassi and his team 
are also using the 500-plus-mile jour
ney to "change how artists engage 
fans on a tour," says Joe Rosenberg, 
tour coordinator at AM Only, Benassi's 
booking agency. 

The Benny Benassi Bike tour wil l 
kick off Sept. 10 at San Francisco's 
Ruby Skye, hit Santa Cruz's Catalyst 
Club, Santa Barbara's Tonic and Los 
Angeles' Music Box before ending 
Sept. 19 at San Diego's On Broadway. 
Benassi's fifth album, "Spaceship" 
(Ultra)- with guests Kelis, Gary Go 
and the Black Eyed Peas' apl.de.ap
will follow Sept. 24. 

Fans can join the DJ on the road, 
at the venues and online. AM Only has 
contacted local biking groups to meet 
Benassi outside city limits and ride 
into town with him. They're explor
ing placing bike valets at the venues, 
making it easier for fans to take two 
wheels to the shows. Fans will be able 
to track Benassi in real time via an ac
tive stream of images on a custom 
microsite with a GPS feature. A sep
arate film crew-also on bikes-will 
shoot a documentary film of the tour. 

"Traveling by plane all the time, I 
wanted to see what touring would be 
like from another point of view," life.
long cyclist Benassi says. "I thought it 
would be a challenge and, at the same 
time, give me the opportunity to pro
mote cycling and healthy living. It's 
eco-sensitlve too, and that means a 
lot to me." 

Benassi's career has been on a 
steady ascent since 2002's "Satisfac
tion," a robotic interpolation of the 
Rolling Stones classic that rocked the 
clubs and landed In a Burger King TV 
spot. His unmistakable electro-crunch 
style and affable nature helped him 
become hot on the touring circuit. He 
won the Grammy Award for best 
remixed recording in 2008 for Pub
lic Enemy's "Bring the Noise." Benassi 
also co-produced two tracks on Kelis' 
new "Flesh Tone" set. 

"Fans want something that's au
thentic, and Benny is the poster child 
for authenticity," Rosenberg says. 
"He's doing this tour because he loves 
biking and wants fans to have a new 
experience." - Kerri Mason 
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$870! $990! 
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BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. CD's. LP's, Books. Cassettes 
as low as 50 cents. Your choice from the most 
extensive listings availal>te. 

For free catalog call (609) 890-6000. 
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REAL ESTATE 

East 17th Street - 4 Bedrooms 
Serenity Infused Penthouse 
Classic Flatiron full f loor loft w/Pvt 

Elevator, Stunning, Sundrenchec Prewar 
6 ,000 slf condo loft, plus 6,000 s/f 
buildable rooftop terrace w/ N/S/E/W 

Expos. Sleek Boffi Chef's kit, 
luxurious spa baths. State of the Art 

Telecommunication/Recording Center 
complete this unrivatec home. 

Quite simply, this Penthouse is in a 
class by itself! $11,500,000 
Debra Pinto 917-692-2790 
Kinnaird Fox 9 17-453-7652 

Wohlfarth.com 
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JOHNNY GREENWOOD 
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CONCERT PROMOTER 
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615-346-5311 
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DJ RECORD POOLS 
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REAL ESTATE 

LUXURY RANCH HOME ON 80 ACRES 

Private, built in 2006 and designed for entertaining, the grand entrance soars to 22 feet! 5 bedrooms, 3+ baths, 
hickory wood and porcelain tile floors, exposed beams, hand-hewed wood, granite and cheny wood cabinets in the 
gourmet kitchen. Pool and stocked pond, pool house with indoor and outdoor kitchens. Fenced and cross fenced 
with 44 X 126' barn that includes 6 stalls, tack, and feed rooms plus attached guest quarters. 4000 sq.ft. equipment 
building for boats, RV's. Aviation access nearby. $1,750,000 Call Kay Priest, Realtor, Hallmark Real Estate of Lake 
City, 386-365-8888 1-877-755-6600 www northfloridaluxuryranch com www hallmarklakecity.CQIIl 

DON'T 
MISS AN 

ISSUE 

Issue #31 • August 7, 2010 

To Order Back Issues 
Online, Go To: 

billboard.com/backissues 

T-SHIRTS 

Worldwide Distributors of Licensed: 
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(omside the U.S. - 928-443-0100) 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

IT'S UNUSUAL 

GONE COUNTBV 

FEEL THE LOVE 

> >Jarrod Nieman n's " Lover, 
Lover," which rises 3-1 on Hot 
Country Songs (see page 41), 

marks the composition's second 
go-round on a Billboard chart. 
Rock group Sonia Dada 
introduced the track under the 
tltle "You Don't Treat Me No 
Good." While the original version 
never reached a songs survey on 
its own, it did chart as part of the 
album "Sonia Dada," which hit No. 
29 on Heatseekers Albums in 1993. 

>>Lady Gaga has fashioned some 
creative outfits, but none like her 
latest likeness. The animated 
YouTube series "Annoying 
Orange'' recently unveiled "Lady 
Pasta," a high-carb caricature of 
the singer. The t rack of the same 
name, a parody of "Bad 
Romance," d ebuts at No. 22 on 
Comedy Digital Songs. 

0 Rerid C hrirt Beat 
every week at 
billboard.com/chartboat. 

Billboar«l 

Avenged'sFirstNo. l;DizzyingDebutDiscussion 
Avenged Sevenfold garners its first 
No. 1 on the Billboard 200 as "Night
mare" arrives atop the l ist, bumping 
Emine m's "Recovery" to No. 2 after 

a five-week reign. Avenged begins 
wi th 163,000, according to Nielsen 
Sound Scan, trumping "Recovery" 
(159,000, down 15%) by fewer than 
4,000 un its. 

"Nightmare" is the rock band's high
est-char ting set, surpassing the No. 4 

debut and peak of its 2007 self. titled 
effort. That album als o earned the 
group' s previous best sales week of 
94,000 when it arrived. 

With 163,000 sold, "Nightmare" 
marks the best sales week for a hard 
rock album (defined as those that have 
charted on the H ard Rock Albums 
chart) since Pearl Jam's "Backs pacer" 

arrived with 189,000 on the Oct. 10, 
2009, list. 

"Nightma re• easily beat in it ial sales 
projections, as some prognos ticators 
thought it would move between 
120,000 and 130,00 0 
copies. But those early 
forecasts were tossed 
aside after the album had 
a couple of days of strong 
sales under its belt. 

DEBUT N EWS: With 
only "Nightmare" bow
ing i n the top 10, it's the 
first time th is few de
buts have appeared in the region since 
the March 13 chart , when Johnny 
c ash's "American VJ: Ain't No Grave" 
was the lone top 10 debut at No. 3. 

Overall, there are just 13 new entries 
on the chart th is week, wh ich is an un
usually low number. Las t issue, the 
chart welcomed 22 bows. 

But don't le t those seemingly small 
numbers m islead you. 

We researched the Billboard 200's 
weekly act ivity go ing b ack to 1992-
the first full year that the tally used 
Nielsen SoundScan data-and the 
findings are pretty st unning. 

So far this calendar year, we've had 
562 debu ts on the Billboard 200. And 
in 2009, there were a staggering J ,121 
- the most going back to 1992. Since 

then, the number of debuts has grown 
in every year but one. It's too early to 
tell if2010's debut sum w ill surpass 
the 2009 tally. 

In 1992, we had 403 new entries on 
the chart, out of 6 18 
charting titles. The latter 
number includes re-en
tries or holdovers from 
the previous year. 

In 2009, however, the 
number soared to 1,121 
debuts among the 1,438 

charting sets housed on 
the l ist (again, the most 
since 1.992). Generally, 

the difference be tween the number of 

debuts and the total charting titles each 
year is anywhere between 200 and 300. 

The number of debuts has increased 
rapidly since 2006, moving from 858 
that year to 940 in 2007, 1,029 in 2008 
a nd 1,121 last year. 

The rise of new entries seems to go 
hand i n hand with how the sales 
threshold at the bottom of the chart 

has been shrinking. 
Last yea r, the average number of 

copies that the title at No. 200 moved 
was 3,150, while in 2008 it was 3,534. 
Scroll back to the years between 2004 
and 1992 and an album would have to 
sell between 6,000 and 7,000 to reach 
No. 200. 

While an a rtist doesn't have to 

sell as many al b ums as he or she 
used to i n order to en ter the chart, 
we've noticed that th e cha nces o f 
an album sticking around for any 
significan t amoun t of time on the 
tally is p re tty slim. 

The 1,121 debuts of 2009 spent an 
average of just 7.5 weeks on the list, 
while 381 of those albums spent only 
one week on the chart. 

Even i f you backed out the one
weekers, the average life span of the 
rest of the de buts would only rise to 
10. 9 weeks. Any way you slice it, that's 
still a ways off from the average 24.9 
weeks that the debuts of 1.992 spent 
on the chart. 

Perhaps the fast succession of de
bu ts an d exits on the chart is owed in 
part to an ever-increasing nu mber of 
new albums brought to market each 
year. SoundScan reports that 98,000 
albums bowed in 2009 versus 38,000 
in 2003-an increase fueled by the rise 
of digital retail. 

Also, one could theorize that in this 

digital age, consu mers are reacting 
faster to new releases-ensuring 
s izable first weeks a nd inevitable fast 
sli des down the char t. Thus, when 
long-running a lb ums like Lady 
Ga g a's "The Fame" (92 weeks and 
counting) or the Black Eyed Peas' 
"Th e E.N.O. • (60weeks) comes along, 
it's a cause for celeb ration . 

IVlaI·1cet "'' at<:h A Weekly Nat ional Muslc Sales Rep ort 
FOf~kendlng ,Aw. l, 2010. f."iQ~a,e, IOU'l<fo!d. 
CMls:)lled m:,r'r'l a natloMI i&rYI~ of retlil store-.!lnd f.!11'.:~ 
s~ ll:porU cdb:t~ Mid pro,,'Q.-cf by 

nielsen 
SoundS<.an W eeki Unit Sales Year-To-Date 

AL8UMS 

TbisWfelc 5,213,000 

lastWfelc 5,292,000 

Olange -1.5% 

This Wfelc last Ym 5,964,000 

(llange ·12.6% 

DIGITAL 
AIBUH.S" 

1,480,000 

1,480,000 

0 .0 % 

1,295,000 

14.3% 
"DlglUI album s.a$&s are also counted w!ttiln alb.Yr! saje,s_ 

DIGITAt 
JRA(KS 

20,698,000 

2 1.0 42,000 

-1.6% 

21,222.000 

-2.5% 

Weekly Album Sales ( Million Units) 

30 

25 -+-

20 

15 

10 

s~ S,2M 

0 -------------------
J FM AM J JASO N D 

lOIJ'J 2010 CHA~-.E 

OVERALL UNIT SALES 

Albums 199,209,000 174,922,000 ·12.2% 

Digital Tracks 685,114,000 681,26 3,000 -0 .6% 

store Singles 997,000 1.169.000 17.3% 

Tola! 885,320,000 857,354,0 00 -3.2% 

Albums w/lEA' 267,720 ,400 243,048,300 · 9.2% 
"l.!t<:ltides vadc eQUfval .. nt album SAies {TEA) with KJ. track cfowf!bads i,qulvar.en1 
to one album ~a~. 

DIGITAL TRACKS SALES 

' 09 __________ _,,6,,,8:,,5:,,, ..._..,,,,_,,,,_ 

'10 ------------sa1.3mimori 

SALES BY ALBUM FORMAT 

co 
Olgllal 

Ylnyl 

Other 

155,213,000 125,199,0 00 -19 .3% 

13.2% 

8.5% 

42,556,000 

1,403,000 

36,000 

48,180,000 

1,522,000 

20,000 -44.4% 

Distributors' Market Share: 
06/28/10-08/0 1/10 

e uMG e sME 

9 .0% 

Total Albums 

8.0% 

Current Albums 
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: ~= !z 5~ ARTIST T itle II ~~ ~! IS IMPRI.NT & tlUMBER f OISTRJBUTING l 4.SEl (PRICE) 

0 - 1 AVENGED SEVENFOLD N ightmare 

2 1 1 Recovery 

3 2 - Teflon Don 

4 My World 2.0 

5 Thank Me Later 

6 RAZOR & TIE &92:U 18.9-8 Kldz Bop 18 

0 LADY ANTEBELLUM 
Nee d You Now 

CAPITOL HASH\l'lt.lt !i7702 1!.91! 

B SHERYL CROW 100 M iles F ro m Memphis M ~i 0U~..-07/IGA 13.98 

LADY GAGA The Fame II SlREAMtmE/KOtlLl\'E/CHEAAYlfl.EE/HflERSC0PE 011805•/10A 1l 98) 

10 VARIOUS ARTISTS NOW34 UHM:RSAVEMI/SO!IY MU~C 42111/tAPl lot 18 88 

ZAC BROWN BAND 11 
~OAN!IIOGEfl PICTllflEIH0ME 611.0WN/AfLANTIC 5169'31/A0 (13JIB) 

T h e Foundat ion 

12 USHER 
Raymond V Raymond 1.AfACEIJIVE 61552/.n.G 13.911 • TECH N9NE COLLABOS 

STRIIR6E rn'll.BC 1 e..ea The G ate s M ixed P late 

e THE BLACK EYED PEAS The E.N.D. 
tNURSC0Pf 01?fl37•11GA 13.98 

111 JONAS BROTHERS Jonas L.A . (Soundtra c k ) 
VO,U DtSNEY 003681 13,98 

JACK JOHNSON 18 12 15 8SlUSHFIM <l1'-26&"/Ui,1flG 13.98 
To T h e Se a 

17 22 19 TOM PETTY AND THE HEARTBREAKERS Molo fiEf'RISE S23!t71•/\'t·"1RNER BAOS. 18 98 

JERROD NIEMANN 18 17 SU GA'ILf/AfllSl A tlt\SH\lll.LE 65120/Sllfl 9.98 J udge Jerrod & The H u ng J ury 

19 16 18 ENRIQUE IGLESIAS Euphoria 
1»JIVER$Al REPUliLIC/UtJIYER$AL Ml/'SIC LATINO 014-'4NUllRG/UPAlE 10.!UI 

20 19 21 CAROLE KING & JAMES TAYLOR L ive A t The Tr oubadou r UUR 32<163 Hl.!J8 CDIOVO @ 

a 21 32 B.O.B B.o.B Presents: The Adventures Of Bobby Ray 
JlEOElAOCKIGAAUO HVSltC/ATUJITIC 618903•/AG 13.98 0-) 

22 13 KORN Korn Ill: Re m ember Who Yo u Are 
fl.OAORUrmER 6tnS7 18 9B (i) 

23 15 14 BIG BOI Sir Lucious Lett Foot: The Son Of Chico Dusty OH JAM Ot43n"/10JPA6 13 98 

24 25 28 MIRANDA LAMBERT 
Revolu tion ((ILUM81A SHVtue 46B541s.,m 12.98 

25 24 27 LADY GAGA 
T he Fame Mons ter (E P) s-REAMUIIE/KONLl\'E/CHERRYill.EE/lHlEASC0PE 013872•/IGA 10.9lf 

SOUNDTRAC K The lwlllght Saga: Eclipse 

The Darkside 

15.98 
Bro thers 

My World (EP) 

lnDrupendence Day 

Save M e, San Fran c isco 

An imal 

Can't B e Tamed 

P lay On 

12,98 
S ig h N o More 

Crazy For Yo u 

Sc ream 

II. 
My Pape, Heart 

Laws Of llluslon 

40 23 
CH:ERRYTR[EJDG 0f'454JUIIMfl.S.lt. CLASSICS GROUP lti.98 

Symph onic i ties 

41 40 34 SOUNDTRACK Glee: The Music, Vo lume 3: Showstoppers 
'2-0llt Cftll\lAV rox TV/COt.UM81A 70611~CN'V I.IUSIC 11.98 

42 43 - SOUNDTRACK Eat Pray Lov e 
COLUMBIA PIC1URfSIMCmif'fVIRENCH J479ll'll ADISOll SATE 12 98 

43 35 NEWSBOYS Born Again 
fif>OP11S21 u.ee 

44 45 48 NICKELBACK 
Dar k Horse 1i.O~RurmEft61eo2-11 18.98 

45 46 54 ,, TAYLOR SWIFT 
Fearless 

filG MACHIIIE 0'200 (18.118! (£1 

411 28 - MARC COHN Listening Boolh: 1970 SAGUARO ROAD 2.5594 17 .9e 

SOUNDTRACK G lee: The M u s ic , J o urney To Regtonals (EP) 47 32 41 
Wnt CctHllRY rox TV/COLUMBIA 71-978/SOtN l1USIC 6.913 

4B 53 52 GODSMACK The O ra c le 
Ut,JIVERSAL fl.EPU(I.LIC &U236NMRG S.98 

4B 4B 46 ALIC IA KEYS The Ele ment Of Freedom 
llBK'/J l6611"/RM6 13 98 

DIERKS BENTLEY !10 50 5t CAfl10L NASHVlLH 85410 (12.9B) 
Up On The Ridge 

THE BILLBOARD 200 ARTIST INDEX PAAA'V J. BUGE ..... .181 
8.08 .. -- . .. 2 1 CAGE fHER EPtiill>IT ,147 

,OH!(f , , .• 57 L.l AAROlli'OCRA BNJOA fR/INCfSCA 0ATllSllW 
SUSAN BOYLE .. ... 51 COLBIE CPl..lAT . • . .141 
UURICE. , l'6 CASUIG CROWHS . .• 115 

36f.8"2VFISTS .161 ELLIPJIO!f . - · .127 . ·" ~OKEN aw.•s· · · ... l<BUlY CHESNEY .. . . . 178 
AVEtlGEO SE'MH-OLO . . . llERKS BENTLEY . . . . . 50 flAOCl(S & cutm .98 MARC COHtf . . . . . . . . .46 

Aetl)C . . . . . . . .. . . . . .11 .. . . · · - · . . .. . . .1, 164 BEST COAST _ . . . . . . .36 6ARTli BROOKS . 196 EASTOl4 CORBIN . • . ••• 82 THE ACACIA STRAIH • . 195 JUSffi BIEBER . . . . .4, 29 ZN.;SOO.\'N8AII) 11.~ t11FW<JACOSGRO'IE .109 
C~lSTltlA AGUILERA • • 67 B1680I . . . . . . . . . . ... 23 LUKE BAWJI . . .. CREEOft«:::E CLEARWATER JA$0H Al.DEAN , . . . 1()5 £RVKAHBA[XJ , • 151 n£Bt.ACKMDPEAS. 14 Mr;W.R SUBlE • . . . • . 52 ""1VAL , " ,IJO GAl«AU.AH .. . ... 1S2 8'>-0 Of HllflSES : • 183 l>iE81..CKkM . . . . 28 BUU£T FOR P,ff SHl:fM. CRO\\' ,B 
MARC ANTHONY , , , . , 135 81..AC:t( VEIL SA.Of$ , , 97 VALUmtlE ... , 106 
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It's Ille best rank 
and sales week vet 
for the album 

Ji ~= i 5E ARTIST :5" ~!j IS IMPRIIH & tlUMBER / DISTRlBUTlli£ l ~6El (PRICE) 

51 30 I THE-DREAM 29 RA0I0 IULL.AIDH JAM fl 14218,/IWM8 (9 98) 

52 49 44 MICHAEL BUBLE 
143/REPR!Sf 52073:ll'l'IARIIER BJIQS (18.98)@ 

53 47 38 THE ROOTS 
DEf .,1.A,1 0t 308S"/t0,J11G (9.98) 

54 57 49 VARIOUS ARTISTS 
UUl\f[RSAL/[MIJS(llff "UStC 09$.UJCAPIT0L (18.981 

(11,000, up 39%) • 
The increase was 
likely caused by 

1111 42 HELLYEAH 
EPIC 64~18./S0N'V ~IUStC (11.98) (!) 

118 59 76 PINK 
LAf'-CE .3S759/JL6 /13 fl8\ 

Best Buy's $7.99 
sale tag illd the 
band's earmart as 
a VHl Yo~ OUghta 

57 54 42 3OH!3 
PHOTOFIWSH S23-'1'2/AO 113.981@ 

511 44 53 SOUNDTRACK 
WAl t Rl 0WHI/REPRl:SE S24.fi6~ AANlR IIRO.S_LJ 3 '98) 

SUSAN BOYLE 
Know artisl :VCO COLUMBIA ~9829'SOIIY I.: 11.98 

m 
The indie pop/ro<k 111 60 

ad, ied by Bfthany 
Cosentino, ente11 
with its firs! Ml· 

82 63 

83 52 47 

JOHN MAYER 
C0LUMllrA 5.3037"/S0N"' l1USIC fl3 9B) 

JARON AND THE LONG ROAD TO LOVE 
.AMUW000/316 MACHINlAINMflSP4. REPUBLIC 01-'4-0M.IMI\G (9 98) 

SALES DATIi 
COMPILED BY 

!~i.<-:1.~~!~ 
Souncl5can 

T itle i 
Lov e King 4 

Crazy Love • 
How I Got Over • 

NOW33 3 

Stamp ede I 

Funhouse • 2 

Streets Of Gold ' 
Incep tio n 

I Dreamed A Dream II 1 

For Your Entertainment • a 
Kiss And Tell • I 

Battle Studies • 
Gettin g D resse d In T he Dark 

length, seUing 
84 64 55 SOUNDTRACK Glee: Season One : The Mus ic Volume 1 . ' 

7 

I 

I 

4' 

10,000. The group 
was profiled July ZS 
on NPR's "All 
Things Considered" • 83 77 

1111 34 

201H CEKTURY FO)( TVICOWMBIA 5Ml9!WS0tlY 11\JSIC (11.98) 

' 
FIVE FINGER DEATH PUNCH War Is The Ans wer PROS1'«1 P'AAll'.50100' (13.9.B)® 

M .I.A. MAYA tu E.T./XL/ltl rERSC0PE (JU3'4•11GA {9.98) 

and tile album's 
"Boyfriend" was 

117 56 59 ; CHRISTINA AGUILERA 
B io nic 

RCA 60&~H6.1'IU.tG ( 13.98} 

ilunes' ltoee 1111 62 63 ; VARIOUS ARTISTS Van s W arped Tour 2010 Compilatio n 
S10E0NCDUM.l.f( uao (6 .~) 

Oiscovery Download 
811 61 - VARIOUS ARTISTS Back In The Day A S ummertime Hip•Hop M ix • last week. 

A re-airil1'l of the 
~ngefs January 
segmert 1111 "The 
Oprah\ltlmey 
Slrow" last week 

70 68 64 

RHINO Ct.tST011 PJICOUCTS 11493 E)(ISTARBUCKS 112,98) 

i 
SKILLET 
AA0ENl/ltlO/JITLAAllC 519927/AG lll.981 

AC/DC 
COLUMBIA 60952 • /SONY l lUSIC (17 .98 CO/DVD)® 71 66 60 

I TAIO CRUZ 
72 73 gQ MUl:WRY 014330,ll)JIIIG (9.9e} 

m LUDACRIS 
73 65 67 DTPJOEf JAM 014030"/tOJMG (13.98) 

I SOUNDTRACK 
7,4 SS - MlV/UIUVCRSAL R[PU6Ll(:.014!i!j.\lUl,1RG ! 13 98} 

711 72 61 EMINEM 
WE8/SH.I.0Y/AFTCRl,\O~INTCRSC0P[ ,012$63•/IGA (13 98) 

78 74 72 NAS & DAMIAN MARLEY 
GHETTO 'l'OUTHSJDEf .AWUNIVERSAL REPUBLIC 01'-1.3&UMP.6 0 .3 9B1 

(July 28) pushes a 
gainof91%. The 
s.rneshow al!o • 124 107 GORILLAZ 

1AR81N 27547/CAPl't0L (11USJ $ 

7 8 76 85 PARAMORE 
FUEllO a, .... rn !18250'/;G {18.98) 

featured a perfonn-
ancefromAdam 
Llrnberl (No. 60, up 
51%). 

1• ~ TOM JONES 
LOST HIGH'IIAV 014555'/UMGfl (Ul!J 

Cl SOUNDTRACK 
ATU.tJllC: 524395/AG. (18.98J 

B1 81 57 JOURNEY 
COLUMBIA «493 (13.98f ® 

G 88 92 EASTON CORBIN 
~!ERMY llASWll E 01 l6OM1GH I 10.981 

83 77 81 JASON DERULO 
BELUGA HEIGHTS 51~657/WAAIIEA.8fl0S (10.98\ 

84 41 - DAVID GARRETT 
DECCA 014~2 {9.9S) 

85 70 - ~-KATY PERRY 
CAPITOL o,.&249" ( 12.98) 

promotion !tom 
ilunes las1 week for 
the ad's mw ~ngle, 
"Melancltooly HY~" 
drive sales for the 

811 71 69 LUKE BRYAN 
CAPITOL fMSIMLLf 65333 t 1 B.9Bj 

'" 78 75 
BRAD PAISLEY 
AAISTA tlASIM LLI 4135?/SIMf {13:.98) 

BB 89 113 ' 
SHINEDOWN 
AT\.AHTIC 511244/jG (18.91!} 

Awak e 

Iro n M a n 2 (S oun dtrack) 

R o kstarr 

I 

• 2 

4 

I 

Battle Of The Sexes • 1 

J ersey Sh o re 

R e lapse 

D is tant Relatives 

Plastic Beach 

B ran d New Eyes 

Praise & B la me 

Step Up 3D 

Journey ' s G reat est Hits 

Easton C orb in 

J ason Deru lo 

Rock Sym p ho nies 

One Of The Boys 

Doln' My Thing 

Americ an Saturday N ig ht 

T h e Sou n d O f M ad n ess 

• 

• • 
• 

e I 

band's IUll.fength, C, 111111 PRINCE/BRIA VALENTE 
tJPG 09549 0: (I I .981 

Lotus F low 3 r/ MPLSoUND /Elix 3r 

• I 

I 
Whkh is up 4'% and 
101% in downloads. G 93 83 BROKEN BELLS 

Broke n B e lls C0UJMll!A S-586S'/S0r-N ,,us1c (11.98) 

111 87 78 LA ROUX La R o ux 810 rnb'P0LYD0RICHERf!.Yffi.Et llHl EASCOPE 0133&9'/IGA ~l1l.90) 

92 91 87 RIHANNA Rated R SRP/DEf JA~1 01373&/IDJMG (19.B-8) • 
93 86 74 .. MICHAEL JACKSON 

MJJ/f.PIC 88998/S0NV "US!C (14.98) 
N umber O n es 

A $1.99 pricing fOl 
Targ!l-exduslve set 
spun the album's 
re-tntry w~h i 
458% gain. The title 

94 85 79 ., TREY SONGZ Read y 
SOtlG600KJJIH,Atmc 5111794/AG 118.98} 

1111 95 98 DAUGHmY Le ave T h is Town 
1~CA 537+'/A~lG (18,98)$ 

Gll[CI MENOMENA Mines 
BAF.Sl»i 101' o• 98\ 

rn 36 - BLACK VEIL BRIDES We Stttch These Wounds Sl .1<1CJ8Y l'.>26 113.981 

has been absent 
from the cllart sln<e 

9B 97 93 BROOKS & DUNN # 1S •.• And T h en So me M ISlJI tV,SIMLL1 -'9922/SMN {13.98) 

February; Its high• 99 101 t 06 ZAC BROWN BAND Pass The Jar: Liv e F ro m the Fabulo us Fox Theater In Atlanta 

est ranlc was in 
S0UTHER!l GR0UNO/AilAIHtc. 52l72fi/A6 {25.98 CO/OVO) ® 

II MONICA 
June 2009. 

. . . . . . • 72 
. . . . 160 

. . .33 

.. 95 
.... 170 

'100 96 94 J 4-0393JFIMG {t 1.96) 

COll FORO . . . . 118-
EDWARD SHKRPE & THE 
MI\G~ETK:;ZEROES .. 153 

BaEPA .2, 75, 119, 159 KUfNG .. , 
OAVIJ GAARETT 
GOOSM,'.CK , 

Hfl l 'tEAfi . , .55 
HllLSOtfG . . . . 144 

188 lllE HOPPER.S . . . .. . 18-4 
' .... 
., All 

FAT JJE .. . . , . . . . . • . 27 SEI.BlA GOIIEZ & EtlRIWE IGlESIAS . • . . 19 

P.«;HAEL~I , 
. S3. lil2. 165 

Ji\HEJ!l • • . . . • . , . .149 
JAR OH !WO THE LONG 
ROADTOLOVE . . . . . . 6l 

JAY·Z . . .. .. .... .. .168 

Still Standing • 2 

TOfA JONES . . . .. . . . 79 KORI~ . . . . . . . .. . . .22 
JOURt,1£V .•. ..... $1 

l<ESl<A .,.,,, .• ,:11 
AU CIA KEYS , , , , ,49 
IOOctlOt . . • •. . • . • . .124 

1.Am'AtlTEBEU.UIA .7, 101 
IX/fGAGA , ,9,25 
Al},\M LAMBERT , 60 

JAsotl ~ RULO . ". 83 FJ\IEfflGER OE"n-t THESCENE . . 61 t l lH$MOt,11;NT , ... I SS JtVia. . .. . . . .111 
JACI< JOHt.JS(m • , • 16 

IOOflOCK . . . . . .. JSI 
IARN'JD"-LAM8Ef!T . .24 
cvr-ml l.AUffR ... IS4 
LCOSOUt,()SYSTEM .18S nE CETYtEADS ... 132 

DRAKE . • . • . . 5, 192 
TI-E·DREAU . . . . .... .51 
DRU litLL , ... . . .30 

P\JfJCH . . . . .. 65 GOR1U.AZ , • .77 
fl..OFIENCE + !HE GUNStf ROS1:S ..... 138 

MACtelf •... 108 
J.\MEYJCfitlSON .179 
JOUASBROIHEflS • 15 

IOOZBOP KSOS . . . . •. . .6 
l<lt.)3S 0flEON . . . . .. 107 
CAAOLf KltlG g JAMES 
lA'V\.OA. .... . .. 2(1 

LEO ZEPPB.llt . . . .. . . 1117 
lll.WA'l'NE . . . . . l04,134 
LU0,0,1$ 73 
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105 

106 

107 

1011 

1 10 

1 11 

112 

1 111 114 169 

0 127 -

1 17 118 122 

1 18 116 112 

1 19 117 133 

134 

138 

138 

137 

138 

138 150 124 

140 120 108 

141 126 71 

142 155 126 

143 109 143 

144 158 148 

1441 75 16 

1441 152 127 

JASON ALDEAN 
BJICt;E"tl BOW 7637 {18.118) 

BULLET FOR MY VALENTINE 
JI\I[ iS,;,1497· 16 98 

KINGS OF LEON 
RCA 31712/RMG 13.98 

FLORENCE + THE MACHINE 
UN!I/ERSAl fl.EPUSUC (U3170NMI\G 13 S8 

Lady Antebellum 

Hello Love 

ITunes Session (EP) 

Rebirth 

Wide Open 

Fever 

Only By The Night 

Lungs 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUFF €0W3JlstAtW 422-8.1.S.-21{1/lDJ~iG 13.98/ 8.98 ,® 

Wolfgang Amadeus Phoenhc 

Sweet And Wild 

Glee: Season One: The Music Volume 2 
20TH CftHURY FOX TV/COLUMBIA 6 1705/SONY MUSIC 1 l.98 

CRAIG MORGAN 
8NA 53fl08.IS1ltl 12 98 

TOBYMAC 
fCR(fAONT 2&371 13.!18 $ 

CASTING CROWNS 
BE.6tH STIU:ETJ11EUW0 hl 10135/SOll'r' MUSIC 1 U l8 

SERGIO VEGA: EL SHAKA 
OISA 721Sli4,l\lm E 11.98 

MOTLEY CRUE 
t,,OQE't' l90"JELE\lt:tl SEV!H 13.98 ® 
COLT FORO 
A.\'EFIAQE JOE'S 216 14.Ba 

EMINEM 
SHAOY/AfTERt.lATH/INTERSCOPE 0058.81' /IGA IJ.96J8,9e 

MARVIN SAPP 
\l[ Rf!Y 53t 561JL6- 11.98 

BRET MICHAELS 
8°M•8 &520/POOI\ BOY 11,98 

ONEREPUBLIC 
).10SLEYIIIITERSCOPE Ot3601JIGA I J 911 

ANDREW PETERSON 
CE.tnRiCOV 91 l<IS 13.98 

Thaf s Why 

Tonight 

Untll The Whole World Hears 

Mlllonarlo De Amor 

Greatest Hits 

Chicken & Biscuits 

Curtain Call: The H its 

Here I Arn 

Custom Built 

Waking Up 

Counting Stars 

KIO CUOI Man On The Moon: The End Of Day 
OOEAt,1ON,16 0.0 D.AINMR~l ).,OTO'iiM 013195•/UP.f.RG 13.98 @ 

VARIOUS I.RTISTS Sweet Home Alabama: The Colmlry Muslc Trb.rte To Lynyrd Skynyrd (EP) 
JIP.0 014525 EX/UME 1.IJ:8 

SOUNDTRACK 
WAU OlSHtv 0031(11 18.98 

Hannah Montana: The Movie 

LA ARROLLADDRA BANOA EL LIMON DE RENE CAMACHO Todo Depende De Ti 

DARIUS RUCKER 
! APITOL ijASHln,U 1550& 1 B.9B 

THE DIRTY HEADS 
EXECUTIVE ~!USIC GRCUP 1243 13Jl8 

SUBLIME 
GASClltJC A~L[V 11413JMCA 16.98/12.9e 

LIL WAYNE 
CASH ).t(INfY/Utll\lERSAL MOTO'llrl 011971' /UMfH:i 13,98 

MARC ANTHONY 
SCH'Y ).1USIC lATlll 67'-02 1'1 98 

Lc;;irn To Live 

High Violet 

Chronlc le The 20 Greatest Hits 

The Ught Meets The Dark 

Any Port In A Storm 

Sublime 

Tha Carter Ill 

tconos 

UNCLE KRACKER 
10P 008/AILAHTIC 52-'613/AO 6.98 Happy Hour: The Soulh River Road Sessions (EP) 

THE SCRIPT 
OONOOt NtC/H't t 334.ti0/S0rft MU~ 12 98 

GUNS N' ROSES 
GffFEN 00171'11N1ERSCCPE j 16.98) 

SADE 
{PJC 63933"JSONY llUSIC 13.91! 

SOUNDTRACK 
SUM\llilCtlOP St!OP/A"IL.liNTIC 515923°/AG 18.98 

COLBIE CAILLAT 
UNMRSAI. f:.EPU!lllC 013194,IUMflG 13 98 @ 

MICHAEL JACKSON 
f PICJ\.EGACY 942.87/SOtlY MUSIC 19.98 

MUSE 
Hl:UUl,1·3 S21 130'1WAAHER SROS 18.98 @ 

HILLSONG 
Hil l.SORG 313-50/SPARROII/ 13-.9e 

THE MAINE 
A.C TIDII THEORVIFEARH SS/SIRE 5230.12/WAANER BROS (13.88) 

LEE BRICE 
W R8 1tl$71 18.98 

The Script 

Greatest Hits II 3 

Sold ier Of Love • 
Twilight El 

Breakthrough e 
The Essential Michael Jackson fJ U 

The Resls1ance • I 

A Beautiful Exchange: Live 41 

Black & White 11 

Love Like Crazy 

The~i-scng 
ilunes-exd~w set 
l111ludes a 1over of 
"If I Only llad a 
Brain" from ''Tbe 
Wizard ot Oz." The 
EP also bcws al No. 
11 on Dlgtlal Albums 
-the 48th ITunes
branded set to 1hart 
ontharnst. 

stores), It re-enle11 
with a 160% gain. It 
also Jumps 56-ll on 
lop Counl!V Allums 
wilh G1eatest 
Gai11e1 hono11. 

After 1harting four 
previous sets on 
Top Christian 
Albums, the ~nge, 
not1hes a new high 
on the taly as Ill~ 
album antves at 
No. J with 4,000, 
surpassln<J the No. 
9 peak of "llte 
Resunec5on 
lette11: Volume 11" 
In 2008. 

11te set w.as one of 
the titles induded 
in an !Tunes sale 
promotion of '90s 
albums for $7.99. 
lt'sup 43'% in 
overall sales and 
74% In downloads. 

llD 

11111 149 110 

156 138 117 

1117 137 134 

1118 143 141 

11111 161 132 

EDWARD SHARPE & THE MAGNETIC ZEROES 
COMMUtll l"V/fl!lftfAll. 542'/\'AORAUI 11.98'! 

CVNDILAUPER 
MEnCER STREET 7016J.i• /DO'l/111m"t'H (IS.98) 

THE ROLLING STONES 
ROW IIG STOrlES.'Ulll\lE-R-SAL REPUIIUC01-1S.O•/Ut.tll6/Ul!E 29.98 

MERCYME 
1rm1COUJMBIA 6i708.'S0tl'f MUSfC- 13.98 

Title i 
Rock N Roi I Jesus 

Get Off On The Pain 

Up From Below 

Memphis Blues 

Exile On Main St. 

The Generous Mr. Lovewell 

ERYKAH BADU NEW AMERYKAH: Part Two: Return Of The Ankh 

• z 
3 

4 

I 

COtlTROL fRCAQ/UIU\'tRSAL MOTOWtl 014023' /UMRG 13 98 

JOSH TURNER 
l!CA tlASH\llt.LE 013363.'\lt.1Grl 13 98 

AVENGED SEVENFOLD 
HOPELESS 30l804"/ll.'AAUEA BROS 18.98 

MICHAEL JACKSON 
EPIC/LEGACY 17-986~/SOtlY MUSIC- 17,9e 

Haywire 

The Marshall Mathers LP l!J 1 

PIiot Talk 

Collisions And Castaways 

Nothing But The Best 

The Man I Want To Se 

168 177 176 , ~~!;!~ ""''"'""'"''' '·" Oracular Speeiaeular • 

(S 195 198 ' ~!c8s':R!~ :1t2'-!J;f9s Greatest Hits Volume 1 

1118 154 137 

1119 156 114 

170 181 139 

18 1 157 161 

1112 183 171 

183 144 70 

1811 176 154 

JAY-Z 
ROC tlJ\TIDll 52(1851i"/AG 18.98 @ 

MIRANDA COSGROVE 
COLUMBIA. 31049/SOtlY M-USIC- 8.98 

DEFTONES 
REPRISE s11922•twAAlllEFI BROS 1e.98 

The Blueprint 3 • 
Sparks Fly 

Diamond Eyes 

Life Starts Now 

Stlt.1r.ttl/CHOPSHOf'JA1L.AHllC 519421' / AB (18.98) The Tw1Ugh1 Saga: New Moon 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE Couldn't Stand The Weathe< 

MARY J. BLIGE 
l iATRIARCH/GEffal 01372-z'IGA 13.B-8) 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30334· 16.98 

BAND OF HORSES 
M OWltrrAT POSSUl.1/COUIMBtA Sil· 10•JS()NV l.1USIC 11.98 

The ArchAndroid: Suites II And Il l 

Ridin' Solo 

Goon Affiliated 

That l onesome Song • 

Love On The Inside fJ 

sm ONGER withEach Tear 

Greatest Hits IJ 

Infinit e Arms 

THE HOPPERS 
6AffttER 4&0&1 17 98 

The Best Of The Hoppers: From The Homecoming Series 

LCD SOUNDSYSTEM 
DFANIRGIN 0119(13'/C.APITOL 13.98 

YOUNG MONEY 
CASH MOtlEY!l,iNIV~RSJ\L "OIOWN 013195/l.1t.1RO 13.98 

This Is Happening 

187 191 181 " t!~ .!,~~;,~;!,~, .... , ic " " @ 

We Are Young Money e 
Molhership El 

188 185 130 

189 132 40 

192 179 165 

193 198 183 

194 194 186 

1911 67 -

KENNY G 
CDtlCORD 321)1;S j 18.98! 

IN THIS MOMENT 
CCIITURY MtDIA fl7?3 16.98 

SANCTUS REAL 
SPAAROW 16~6 10 98 

CARRIE UNDERWOOD 
19/AfllST,IJ.Afl.iSTA IIAS}MllE ?1J9iW'IM6 (9 98) 

DRAKE 
VOUffB MOIIEYiCASH MONEV/UNl\lt RSJil. MOIO'llrl 0134~6JUMRO U R 

VAMPIRE WEEKEND 
XL 4'29' 14.98 

VARIOUS ARTISTS 
WORO-CUR.6/PROViDENT-INTEGRITY 1'357/'EMI CM-G 1't.98 

THE ACACIA STRAIN 
PA.OS111ETIC 100&8" 13.98 

Heart And Soul 

A Star-Crossed Wasteland 

Pieces Of A Real Heart 

Somo Hearts B I 

So Far Gone (EP) • I 

Contra 

WOW Hits 2010 • ~ 

Wormwood 

147 153 147 ~:!:s~!,~v~ ;~~PH ANT Cage The Elephant 
If •.. = t-::K=E::IT~H:':U':':R::B-fA:':N:;-"---------------..:....----· 

Pemaps the JUiy 2(i 

edition of 
"&llertainment 
lonigh~" wltkh 
fealuredan 
inlorvlew with Ille 
~nger, bcosied the 
set-which is in its 
~xlb wetli'. at No. 1 
on Blues J\lbums
wilh a 22% 
i111rease. 

1117 189 170 

1118 184 184 

GARTH BROOKS 
PCARL 213 15.98 Ctl/OYO (t, 

OWL CITY 
UlllVERSAL REPUBUC 013141 "IUMRS 10 98 

The U ltimate Hits II 

Ocean Eyes • 
Graco Pottor & Tho Nocturnals V 178 164 CAPITOl WASHVILlE 35751• 18 98 Defying Gravity 

148 169 131 1,~;~~,,,.~,, 18 " Anothor Round 

111() 171 155 

THE MAJE . . . . . . . . 145 
BC6MAfllEY APO 
THEWAILERS .. . 109 

J(liN MAVER , , , .62 
SARAH MCLACHLAN , ,39 
MENOIIE~ ... ••.. 915 
NJl,fil.LIEMERCHANT IO;J 
ME~ "r'ME . .. .. .. 156 
MGMT . 166 
I.I.LA . . . . . . . . . .• . . . . 66 

ORIGINAL BROADWAY CAST RECORDING 
Ol:CCA SROAtJWAY OOl&BVUU CA (18.981 Wicked 

13RE1 MIClfAElS , , 121 UfWSBOYS . . , . , ,43 GRACE POTTER 6 THE 
JANEUEMO"l!\E , ,11S PJIOOLBACI< , , ,44, 199 BRAOP.AlSlEV • .fl? ttOClURtlALS ... 198 SAOE . . . . .. . .. . . . . 139 
tAOtl lCA. .. .•.. HJO JEflROOHIEMAr-tl . . . . 18 PARAMORE . . . . . . . . . . 78 PRlt{CEIOOIAVilllENTE . . 89 SANCTUSAEAl . . . . . 190 
CRAIG~ GAN . .. .. 113 
tMJn.EYCRUE . . . . . t17 KA1VPERAY . .. . . 8S --E--• MAR'IA.I SAPP •. , .• 120 

ANORfWP(lfRSON 123 MSGR.FT .J37 
t.tlNfORO & Sor.is . . . . 3S ()}lEREPllBLIC . . . . . . 122 fOMPfTTYNllfHE RASCAJ. R.ATTS . . . . . 167 BOBSEGER& THESlll/ER 
PAUSE ..... . .. .. .. .1-43 OZZVOSBOORfE. .37 

OWLCJTV . . .. . • 197 
HfAAT8REAA'l:RS • 17 RIHMlNA • •• . • . • . • .. 92 8ULLfl&t\tlD .182 

PtiOEtl ll( ,tlO 'MACUIIGSTCti;S . ISS St11t0~ . 88 

tM$ & OAl~II.N ·JR GOr~• R •IJf.3Jil4 filta 
IAARLEY • 76 JERSEY 8CJVS , , • 171 
nt: tiAIOW. ,129 WICKED. , , • 150 

PltlK . .. . . ..... 56 THEAOOTS .. .. , . ... S3 FRMn< SIJU.TRA . • . . • 162 
PLIES . . .. . . .. .. . . . 177 RICK ROSS , ,. 3 SKILLET . ... . . .. .. . . 70 

LA Rot.I)( • , , , , , , .91 ltlCEP110t4 . . . . . . . . . .58 
DARIUS RUCKER , , 128 

Data for week of AUGUST 14 , 2010 I For chart reprints call 646.654.4633 

GRACE POTTER & THE NOCTURNALS 
RA6GEO COMPAti'f 002332MOl.1.YWOOO 8.98 f 

1911 187 188 NICKELBACK 
RCADROONEA 6•SJ<II) (18.98} ® All The Right Reasons El 

Taylor Swift II 5 200 - TAYLOR SWIFT 192 182 II/ill stG ~1ACHll~E 079012 (18.98) (!1 

JEASEVS!t::RE ..... 74 
Slt:PLP3D , , , . ,8(1 
lWlLIGHT .. . . . . . . . 1'10 
THE TVIIJ8HT SAGA 
ECLPSE . . . 2'6 

THE J'lhU:3HT SAGA: 
NEW MOON .. . . . . .173 

STING .. . .... .. 
SUIUUE ...... . ,. 133 
SUGARLJ\NO , , , , , , 113(1 
KEITH 5WEA1 , , . , 176 
TAYLOR SWlfl , .45, 200 

GLEE: SEASON or£: THE 
MUSIC VOUJME 1 • , .64 

GLEE Sf,liSON Of.£: l HE 
MUSICVOWMEZ ,112 

GLE:E. f11E MUSIC 
JOUPJjEY TO RErnorw.s 
!El') ... .... .. ., 

GI.ff! l HE ,.._.sc. TRAl'l , , ... J1 
VCX.rnAEJ : TRE'l'SONG2 , , , • .94 VAMPREWEEl<EtlO . . 193 
SHOWSTOPPERS .. .41 JOSH TURNER •.. ,158 STEVIERAYVAIJGHAN.At.0 

HNlHAH MONT.Jl.Nil.: ------ DOUBLE TROIJ8lf . •. 174 THE tAOV1£ . . . . . . . . 126 SfRGIOVEGA , .. , 116 
UNCtE KRACKER • . . . 136 
CARRIE UtlOERWOOO •• . • 

=,'=~ ;\! ,m,; uoa.,, : ~•·.:l: 
THRfE.OAYSGRACE .. 172 UStt:R 12 
T08YMAC ,. , , , .. 11<! 
CHRIS lOMl.lN' , , , , 102 

lii..[ -EtIL'.U:ii-1 
8AO< IN fflE DAYA 

SUMMERTIME tF·HOP 
MIX . .. .69 

HOW33 . . . . . • . . . . . . . 5-1 

1-.10\\! 34 . , . . , , . , 10 
swar HOME AlA8AJ.(A 
THE COUNTRY MUSIC 
Tfll8UTE TOl.'J'Jl'l'RD 
SKVNVflOt'EP) _ . . . . . 125 

VAN$ WARPED TCK.IR 2010. 
COMPtLATDJ • . • . . . • 68 

WOW HtTS ~010 •• ... 194 

~ ISYOOtm . 
YOUNGMONE.Y "" 186 
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47 

48 

24 55 

30 93 

31 41 

23 89 

25 21 

37 33 
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ARTIST 
IMPRIIIT & ~UMBER J OISTRJBUTIUO UBEL {PRICE) 

t~~,1~1~~!,1,cy 8S889/SONY l,\Us.tC 13 tr~ney's GreateSl Hits • 
KATY PERRY One Of The Boys • 

Number Ones II 

Hello Love e 
Only By The N;ght • 

Greatest Hits II 

~~~tc~J~ !;~TLAIITTC 515923"/SG 10.08' ® Twilight fJ 
~'~~~!tl;,~:,~~;~~,c ,,.., The Essential Michael Jackson fJ 
ORIGINAL BROADWAY CAST RECORDING Wicked • 

Rock N Roll Jesus IJ 

~:,i:r~: ,,.m.,mTERSCOf>E 490629".IIGA 13,98 The Marshall Mathers LP I] 

~.~!s~~,;!!:~ :,! .. OS. 18 9H Nothing Bui The Besl • 

AVENGED SEVENFOLD 
HOPELESS 303B0-4•fWARNER BROS. 18.98 

MICHAEL JACKSON 

Avenged Sevenfold e 
Tlviller + 

Oracular Spectacular e 
Greatest Hits Volume 1 

~~~~~~~\~.~OADWAY CAST RECORDING Jersey Boys • 

STtVIE RAY VAUGHAN ANO DOUBU TROUBLE Cootdn1 Stand Tte Wealtel fJ 

That Lonesom• Song • 

SUGARLAND 
MERCURY HAStMLLE 011273',UllGN 13.98 

Love Or1 The Inside fJ 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30331 I 6.98 

Greatest Hrts El 

Mothership fll 

Some Hearts f.l 

LED ZEPPELIN 
SWAN SONC S\3148'/ATLANTIC 19.91! @ 

CARRIE UNDERWOOD 
19/ARISTA tJAStMllE 71197/SMfl ·ue 
GARTH BROOKS 
PEARL 213 75.96 CO/OYD 

NICKELBACK 
ROAORUtUIER 618300 18,98 ~ 

TAYLOR SWIFT 
MG MACHltlE 079012 18 QB) f£i 

The Ultimate Hits II 

All The Right Reasons EJ 

Tay1of Swill II 

t:~cN
4
,.~

5
~

8
~

1
!6 lS.9fll ® We Sing. We Dance. We Steal Things. • 

DAUGHTRY 
19/RC/i aeij61)/1\MO 9.98 ® 

MICHAEL BUBLE 
16.91! ® 

Daughtry II 

It's T;me 1J 

Grealcsl Hits fll 

Dari< Side Of The Moon ~ 

Gold - Greatest Hits Ill 

Greatest Hits • 
Crty 01 Evil • 

r ,.~ ~O~;,.: ~ t~~~~:n ,us American Man: Greatest Hits Volume II • 

HEATHER HEADLEY Audience Of One 
Er.II GOSPEL 2651.? 17.96 

;:;:;,; ~;,.,TEoic ,uRKETIIIG 
73971 

" ,. n,, Very Best Of The Eagles II 
MICHAEL BUBLE Call Mc Irresponsible • 

f\JHEO BY RAMEII """."" "·" RIOTI • 
tt~,~~s':1ft,~ ~ 'rou Know By Ho,rt: Jimmi Bulretl's Greatest lfit(s) Ill 
USHER 

18.BII 

Confessions • 
Continuum El 

Cross Road II 

A deluie rel!SUt of Stevie Ray vaughan & Double Trouble's 1984 
album, "Couldn't Stand lhe Weather,• returns the act lo lhe 
Bil board 200 for the first time lint• 2002. n 1t"'ffllers al Mo. 114 
wilb l,000 copies sold, aaordil!g lo ~a Soll!ldScan. The sel 
also born on Top Internet Albums at No. 17. Album sales flom 
onlne retailers and lndle brki•antl•mortar $!Oles Iba! male, up lh, 
lastemakers chart panel a<Counted for (3% of lhe se1'1 \rOlume. 
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SALES DATA 
COMPILED BY 

!~i.~1-~~!~ 
So.JndScan 

• TOP DIGITAL™ 

3 

4 

8 

13 

14 

18 

23 

24 

28 

:.= 9g ARTIST 
~;' ;! ll.WRINT / DISTRIBUTllfG LARR 

AVENGED SEVENFOLD 
H MU RE WAAtlEA BA 

Recovery 

Teflon 0on 

Thank Me Later 
YOUtlG MOtlEY/C~Slt MOf4EV/UrfJVERSAL M0T0'tm / UMRG 

; ,';,,~,';,~;;.:; ! ~sD THE HEARTBREAKERS Mojo 17 

MUMFORD & SONS Sigh No More 35 

iTunes Session (EP) 103 

RESELROCKtGRAtm !u~f~t::~t~I~ 1'I~e:dventuces Of Bobby Ray 21 

ZAC BROWN BAND 
~OAR/BIGGER PICTUREMOME GROWfllATlArfTIC /AG 

JACK JOHNSON 
8,RUSHFIRE JU11,1RO 

LADY ANTEBELLUMI 
C,t,PITOL tlAStMLL£ 

BROKEN BELLS 
COLUMBIA JSONY MUSIC 

GORILLAZ 

The foundation 11 

To The Sea 16 

Need You Now 

Broken Belts 90 

Plastic Beach 77 

~-~ -~w ~ 
~.!~~ PERRY One Of The Boys Bo 

• 

FLORENCE + THE MACHINE Lungs 100• UWVERSAL REPUBLIC /tU.IRO 
~M~E~N~O=M~E~N~A==~---------,-Ai-ne-s' 

96 
• 

.BARSUK 

JONAS BROTHERS Jonas L.A. (Soundtrack) 15 • 
W.\LT 01$NEV 

SOUNDTRACK 
SUM.UITfCHOP SHOP/1\tLANTIC /AG 

The T,rllight Saga: Eclipse 26 

100 MIies From Memphis 8 

• TOP INTERNET'" 

; ti ~· :;; =! ARTIST 
5• I! 1Mf'Rlfll / OISTAl8-UTIIIG LA6El 

.. ... 
Title :1 ~ 

Nightmare 

The Gales Mixed Plate 13 

Recovery 

~.:~~ ~ ING I!, JAMES TAYLOR L"" Al Tte Troubadour 20 

BEST COAST Crazy For You 36 • 
t HERRYTAEEJDG 01,US-4/\INIVERSAl CLASSICS GROUP Symphonicities 40 I 
TOM JONES Praise & Blam• 79 

Rock S)'mphonies 84 

The Edge _ 

Teflon Don 3 • tAAYUCH/SLIP-tl-$.LIOEit)EF J.I..U 0143&6°/IOJMG 

BRANDON BOYD The Wild Trapeze - • 
EPIC 74294 EX/SONY MUSIC 

LADY GAGA The Fame 
S1REliMl.lli~Of4t.lVE/CHERRY'TREE/llll EASCoPE 0118115"/IGA 

!~,~~~~~~f ~a:~/~:;,I~~~:,",\(c,_';o;~~.~ 3: Showstoppers 41 

: ~~::: ::::~~~: .~~1~LE TROU8lf r...tti'I Stand 1lE l'reail,r t 7 4 

MARC COHN listening Booth: 1970 46 • 
Need You Now 7 

Laws Of Illusion 39 

To The Sea 16 • 

Collisions And Castaways 161 

Brothers 28 

Wormwood 195 

SUMMIT/CHOP SHOP/ATL<tmc 523836/AG The Twilight Saga: Eclipse 26 

EXCLUSIVE CHARTS 
FROM BILLBOARD 
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15 

For moro ch;,rt5 .-,nd c-h;nt dc:-t~i ls, go to bil l bni'lfrt.bi1 
arod b 1l1bo;ird rnm, refreshed every Thu rsday. 

Moel added to social networking, 
primanty on FKOt>ook, by ILike 
uws. Daitill con"l)llt<I bY IUko.e.o,n.. 

13 a11HE• jYIEB/SHAOY/AFTERMATH/ltlTE.RSCOPE) 
DYNAMITE 
TAl(I CRUZ (MERCURY,'IDJMG) 

18 ~~YE,!!,Ng:?.,w,Er<O>lLIVE/CHERRVlREMIIT!RSCOPf 

lO ~~~ ~~~~,~~~~H MOIIEY ll'[RSAl Moro, 
I LIKE IT 
BiRIOOE IGllSI.AS FEATUJUNG Pff8UlL Utl!\IEASAL REPUBLIC 

25 TO LIFE 
U,11NEM WEB/SH_~OV/ .i..FTEP.UATHfltllERSCOPE 

15 24 HEY, SOUL SISTER 
TflAIN (COlUM81A) 

11 

14 

I 6 

13 

10 

-
-

SPACE BOUND 
EMIHEM jWEB/SHJ\DV/A.FTER.MATH/itnE.RSCOPE) 

CINDERELLA MAN 
B UKEM V.'UlSH.i\OV/ l\flERMATl1/ltfTERSCOPEl 

WELCOME TO THE FAMILY 
AVENGED SEVI.NFOLD H0P£LE$$/SIREJWAAttEA BROS 

22 YOUR LOVE IS MY DRUG 
.:ESHA (KEMOSASE!AC>\IRMG) 

NIGHTMARE 
AVENGED SEvt.NFOLD HOPELESS/SIREJWA.RffEA BP.OS. 

COLD WIND BLOWS 
8 \IKEM {WEB/SHADY/.i.FTEfU.IATH/ltHERSCOPE) 

I NEVER TOLD YOU 
COLBIE CAILUT \;tll~AS~l REPUSuc· 

UNDO IT 
CA.ARIE UKOEJIWCJOO j 19/AIUSTA NAS1-MLLEf 

12 CALIFORNIA GURLS 
KATY PERRY F£AnJfllNG SNOOP OOGG CltPfTOL 

SECRETS 
OKEREJ\IBUC {MOSLE't'MlTERSCOPE) 

12 AIRPLANES 
8.0.8 FEATURll!G HAYLEY \\'ILllAMS jRf8ElA.OCK/GAliNO HUSTlE/liTU tfTIC! 

DYNAMITE 
TA10 CRUZ MEP.C:URYflOJMG 

I RUN TO YOU 
LADY AHTE8U.WM C ~PHDL NASHvtlLE 

27 BREAKEVEN 
1HE iCflll'l jfHONOGENICIEPtC) 
HALF OF MY HEART 
JOHN M.AYUI. (COLl!MBIA) 

LOVE THE WAY YOU LIE 
Et.llNUI FU.TUR.ING RIHAIOa j'lo'E8/SHA.DV/A.F!EIU.tlill-t,'ltfl£RSCOPE/ 

IMPOSSIBLE 
StlONTELLE !SAPISRc.,,,Jf.ltVERSAL Po!OTO'llNl 

10 FIND YOUR LOVE 
ORAICE voc:tm ... c»JEY/CASJt IAOllfY tllVEAS,U, MOTOWN 

ANIMAL 
NEON TREES ll,1ERCUAY/IOJ._•G 

I MISERY 
MAROON' MM!OCTOt{E/INTEASCOPE 

3 IUKEIT 
ENAIO.UE IGltSIAS FEAtuNNG PfTaUll {UWVEASAl REPUBLIC) 

(i)ITOP HARc:LD~R~O~C:;:K:.•llm~ ALBUMS:::.11 

ARTIST {IMPRINT I OISTRIBUTitlG LABEL) 

0 - 1 NIGHTMARE 
AVEN6l0 SEVDSFOLD HO ELESS'SI E 'll, tlE BROS 

KORN Ill: REMEMBER WHO YOU ARE 2 1 3 KORN (AO,',ORUHtlEFI) 

3 I SCREAM 
& ~ OZIY OSBOURNE f!PIC/SOlfY tAUSlq 

4 89 DARK HORSE 
NICU LW:S: ROI\ORUltNER 

8 13 THE ORACLE 
GOOOIIIAc« UNIVERSAL R£PUBLICJUt.lAG 

8 STAMPEDE 
HELLYE.AH jEPIC/SOtlV t.!l.SIC) 

10 44 WAR IS THE ANSWER 
FIVE FIN6£R OEAll1 PUNCH (PROSPE Cl PA.RIC) 

15 IRON MAN 2 (SOUNDTRACK) 
AC/DC jCOtuUBWSO!fY MUSIC! 

11 110 THE SOUND OF MADNESS 
SHIIKEDOWM ATLANTIC/Am 

10 WE STITCH THESE WOUNDS 
8U CK VEI. 8AIDf:S- i STAtW&.VI 

11 13 14 FEVER 
BULLET FOR MV \IAlfNTIKE iJIVEI 

12 14 33 GREATEST HITS 
MOTLlY CRUE MOTLEVJELEVElf SEVEN 

13 CUSTOM BUILT 
BRET MICHAEL$ IB•M•e1POOR 60'tl 

CAGE THE ELEPHANT 14 17 67 CAGE THE illPHANt (OSPfJIVEl • - 1 COLLISIONS AND CASTAWAYS 
a8 CRAZYFISTS (FEARfl) 

Data for week of AUGUST 14, 2010 
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AIRPLAY 
MDHITORED BY 

~1i_~l-~<::!~ 
BDS 

14 

18 13 

SALES DATIi 
CDftlPJLED BY 

!~i_l;I.~~!~ 
SoundScan 

The Best Of The Hoppers: 

llBERATIOtUGtAS-SllOTE 80022/COlUMBIA j 12 .9Sl 

MIKE PHILLIPS 
HIDDEN BEACH 00099 13.98 

MINATURE TIGERS 

TEMPORARY RESIDENCE 183~ ! 14.9e-t 

GYPTIAN 

NONESUCH 52198-0* ARNER a.ROS. 15 88 f-1: 

ALEJANDRO ESCOVEDO 
fAtfl,!,SY 31922/CONCORD i lB.98) 

PRINCE ROYCE 
TOP STOP 3U02tl/S0IN MUSIC LATl!f ! 10.98! 

DECREPIT BIRTH 
MJCLEIIR BL il,$1 1234 7 16.98 

JIMMY WEBB 
f l 206$ (17.98) 

Billb&aret 

A week after 
Lungs Edward Sharpe's 

"Up From Below" 
Up From Below hit No. 1 in a long 

Colllslons And Castaways SO·Weti il!(fll~ 

Ill~ set also works 
From The Homecoming Serles lheslow-and· 

Habits• steady route, 
topping the 

The Band Per ry (EP) tally in its 43rd 

Let Love Win 
fiame (up 19%). 

Conditions 

• M.P.3 

FOR T RESS 

The Way Out• After NPR's 
"Weellet1 d Edition" 

Hold You featured lhe ad on 
Vesse1s its Jilly 31 program, 

the album re-enters 
Halfway To Heaven with a 10fi% jump 

Antlfogmatlc in sales. 

Street Songs Of Love 

Prince Royce 

Polarity 

Just Across The River 

GHOSTLY INTEAlfil,TIONAL S9]•N il,6RAHT 10.98 

THE SPILL CANVAS 
REPRISE DIGITAL EX/WARNER BROS. (HIS) 

FIGHT FAIR 
TRIPLE CROvm 031 12 (t•.98) 

LIGHTS 
LIGHTS IAUStCISIAE DIGITAL El('.fNARrfER BROS. (Uf} 

J ESCA HOOP 

33 32 ,l,&M,IOCTOtlE il13'970.i1GA fl2,981 

M 39 47 SIDEWALK PROPHETS 
fERVEN1N/ORD-CURB &87900/WARNER a.ROS. j9.98! 

35 38 38 ASKING ALEXANDRIA 
SUMERtMt 022 {1 HIS) -19 AUDREY ASSAD 
5.PAMO'N !171)/!, (8.9e-) 

ST 24 SEMI PREC IOUS WEAPONS 
P'M/STRl:il.PALINE/CttERRYTREE/GEFfEN 0141€i4flGII !9-98) - STEREO SKYLINE! 
COLUMBIA ~863/SOtlV Mt.SIC (8 98) 

PIERCE THE VEIL 311 29 EQUAL vtS!ON 161 (12.98! 

GREAT BIG SEA 
6REJ.T BIG SEAOI O 14,91!.} 

3 INCHES OF BLOOD 
CENTURY MEDIA 8639 16.981 

FOR ALL THOSE SLEEPING 
FEARLESS 30139 EK ( 12.118) 

IWRESTLEDABEARONCE 
CENTtlRV 11EDIA B604 {12.98) 

REVIVE 
CON$Uf1!1r'6 FIREIESSWn .\L 1 C'917/S010' MUSIC {9 98 

THE LAURIE BERKNER BAND The Best Of The Laurie Berkner Band M ICHAEL SARVER 
TWO TOMATOES 23409-IRil,ZOR t TIE £9 9tll jump in overan ORU M 37923 (11.98) 

SEU JORGE AND ALMAZ 
NOW AGAlfl 506$" l5 98 

ARTIST VS POET 
FEARLESS 3£1136 j12.98t 

TROMBONE SHORTY 
VERVE F-ORECltST 01,U9,i/VO po.eei 
RUFIO 
TURD IJ:011>1 /Tt.l.O 11.IJe 

MOUNTAIN MAN 
PAROS,l.tl Ot2• (11.98) 

/ HEATSEEKERS SONGS" 
/ 1 l 

ANIMAL 
MEON TREES (MERCURY/IDJMG) 

IF I DIE YOUNG 
THE BAND PERRY fREPtlBUC tUtSHVlll EI 

WE'LL BE A DREAM 
wt 1H.E KlfGS FU:rtJRING DEMI LOVATO (S-CURVE) 

l 1 ~:~~TS~N~O~ {MOPELESS/SIRE!N .. rl( R BROS.) 

11 ~,~! ""'"'" '"""" "" J r,coo11 STATI.SNrllVERSAl R(PUBLICI 

16 ~~~~l~?U (HOLD YUH) 

17 ~!IR';;,~E~o?~';:,RINGRONE iEXECUTI\IEI 
WAY OUT HERE 
JOSH THOMPSON (COlUla!BIA (N4.SHVlllE)) 

LOVE LIKE WOE 
THE READY SET (SIREit)ECAVDA.NCE/REPAISE) 

BAD COMPANY 
nve FINGER Df:AIH PUNCH (PROSPECT f'ARK) 

WAKA F\OClA FLAME {1017 BRICK SOUAO/,!,SYLUM/11/ARtlER BROS.) 

WHO DAT 
J, COL! jAOC NUIONJCOLUMBIA) 

N INA BONITA 
CHINO Y NACHO (MACHITTJUNIVERSAL MIJSIC LU IIIO) 

TURNING H OME 
C.IIYIC N.llll {MCA N"-SHVh.LE) 

OPPOSITE OF ADULTS 
CHIDDY 8.lNG (VIRGIN/CAPITOL) 

LISZTOMANIA 
PHOUiltX (LOVAUTE.IRED{GlASStiOTE} 

LIKE A G6 
f .llR'EAST 1110\l'EMENT FEATURING CAT.IIR.IICS & OE\I' {CHERR.YTREE/ltm .RSCOPE) 

Seu Jorge And Almaz sales and a 500% 
EATMEWHILEIMHOT! 
LOIJEWAY 525113 EX 7,91H 

Favorite Fix 
looease I~ punha!es MIIKESNOW 
made at venues DOWNTOWN ,cc.es• 14.118 

PLAN B 
Backatown (and Online relaiffl) 

ane1 the band joined 
PJtlA 02022/SOIIY MUSIC l ,!,TIN (11.98) 

AnybOdy Out There the Vans Willped .. 42 14 CRYSTAL CASTLES 
flCTION,ILAST GANGAIEs.,,JICIVERSAL MOTOWtl 0143/,tJUMRG (10.98) 

Made The Harbor tour July 20. 9D 35 11 NIKKI YANOFSKY 
O~,C-CA 014138 (9.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Lungs 
Florence + The Machine 

Lungs 
Florence + The Machine 

14·!314[• 
.,.._ ,.,. 

Lungs 
Florence + The Machine 

You Love You 
Sem i Precious Weapons 

SOUTH CENTRAL 

Yolanda Be Cool & DCUP, " We No Speak Americano" 

Yolanda Be Cool (Sylvester Martinez and Johnson Peterson) 
and DCUP (Duncan Maclennan) arrive at No. 22 on the Hot 

Dance Airplay chart w ith their recent No. 1 U.K. single. It's the first 

Billboard chart hit for either act. 

Up From Below 
Edward Sharpe & The 

Magnetic Zeroes 

Lungs 
Florence + The Machine 

MID ATLANTIC 

• 
. 

~ 

6 

- . 

Disconnect From Desire 

Formall1Jes 

Call1omla Kicks 

Acoustic (EP) 

Hunting My Dress 

Gorilla Manor 

Paper Tongues 

These Slmplo Truths 

Stand Up And Seream 

The House You're Building • 
You Love You 

Stuck On Repeat 

Selfish Machines 

Safe Upon The Shore 

Here Walts Thy Doom 

Cross Your Fingers 

Ifs All Happening 

Blink 

Michael Sarver 

xALBUMx 

MIike Snow 

House 0 1 Pleasure 

Crystal Castles 

Nikkl 

1 Mike Phillips 
M.P.3 

2 
Artist Vs Poet 
Favorlte Fi'x 

• Florence + The Machine 
Lungs 

4 
Plan B 
Hous& Ot Pl&asure 

• Fight Fair 
~ lifomil!I Ki<:1<$ 

II Gyptian 
Hold You 

7 iwrestledabearonce 
lrsAIIH;JPP6ning 

8 Brantley GIibert 
Haffwil'/ To Heaven 

36 Crazylists 
CoJlisionsArr<J Castaways 

10 ~~Peyloos BlgDamBand 

Minature Tigers 
F ORTRE SS 

Florence + The Machine 
Lungs 

36 Crazyfists 
4

1 

CO///$/on,And c.,""""Y' 

• -~~~e;~g~ 
e i,:!ta~!;!~;~&J 
7 Ceschi 

One Man Band 8rOl<s Up 

a Semi Precious Weapons 
You Love You 

Edwar<!Sharpe&ThoM~Zeroos 
Up From Below 
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; ~1 IJ 

Katy Perry Featur ing Snoop Oogg 
OR Wl<E.Al,\'X" Mil.RTIN,B.Bl.\NOO (KP€RA'(LGOTTWALD,K..s..MARTltt8.LEVltl.8.MOKEE,C.C.8ROAOUS JR.) ct@ C"PfTOL 

DYNAMITE Taio Cruz 
OR. LUKE,8.BLAt«:0 (l.GOTTWALD.K.S.M4ATIN,B.LE'ilr~.B.MCKEE,T.CRUZ) (i) MERCURY/lDJMG 

AIRPLANES B.o.B Featuring Hayley Williams • 
ALO: 0A ~JO.,PJJIK l 111.llSIUUOtlS. JR.,J.flWll(S.A.Gltl.liU.OIJSS()LlJCT.l.SO~U.t:J~S) 6)0 Rr.B[UlOCIC/GRl,00 HIJSTU,'ATI.MlTC 

I LIKE IT Enrique lgleslas Featuring Pltbull 
11:EOONE fN.l<HAYAT,E.ICLE:Sl,.S,l..AICHIE.A.C.PEREZ) 6> UNIVERSAL REPIJBUC 

COOLER THAN ME Miko Posner 
© ..JlRPAG 

Katy Perry 
• Of! WKt RSWICO ~!A'O\tlflTIN Pt:RRVL CITT'I..IILO K MAATltlB UVlN Kt£ CAPITOL 

BILLIONAIRE Travie McCoy Featuring Bruno Mars • 
Tl IE SMHZltlGTOtlS (T,1t.,cCOY,B.Mol.RS,PV.WROlCE,1UEYIIIE} © rfAPPY BOY1t>ECA'IUANCE/RJElEO 8Y R;S.1.fUIIRRP 

DJ GOT US FALLIN' IN LOVE Usher Fea1uring Pi1bull 
MA>: t.4AAnttsHEllB°'CK (t( S MARllN,SHELLSol..CltS.l(OlECHA,A.C.PrnEZ) © LAFACE/JLG 

OMG Usher Featuring w ill.Lam 
WJLUAM ('N.ADAMS) 0 LAFACE/JLG 

fi:_~~:~ SJ~S~OUI.EAUX,J.R.ROTEl.tf 0 BELLCA HEICH1s~~Rn~~e;:~~ • 

FIND YOUR LOVE Drake 
J(WfSl~Etl~SXfRt40l O 1.i.GR.1.Hm,J(.WFSU l\llSJII.Pll£'Ml!DS.J.9HASK~R) 0 'l'OlltlJM~F.Y,'CJISHll()>EV,WMRSf>I. ~,OTCM'!l 

NOT AFRAID Emlnem 
801·104. IA.M ... l Hf R$,1,..E.R.ESTO.l l .S"'MUELS,J.EY.Uj$,M.8\JRNETTE WEB/SHAOY/AftERMATH/ltHERSCOPE 

YOUR LOVE Nie<! Mina) 
A WAHS EL (0 T W.fVJ.A ',1,'JINSEL.D ffiEEMAHJ PHlN:'lHES,W FHDER) 0 YOUllG MOflEV/CAStt MOflEYAA,\IERSAL MOTO'ffll 

BULLETPROOF La Roux 
8,LAtlGM~m.E,JAC'KSOFf ("E JACKSON,8,lA"GM;S.IDt 000 BIG LIF[;'PQLYDOR/CIIERRYlREE/ltnERSCOPE 

HEY, SOUL SISTER Train 1J 
M TEREFE,ESPIOtUGE.G.WATlENBERG (P.MONAHAN,Hlt40,A.BJORKLUt40) (i) COLUMBIA 

IMPOSSIBLE Shontelle 
ARrnHOR (A.BIRCtSSON,1.'li'ROLOSErfJ @ SRN SACIUfUVEP:SAL MOTOWtl 

MISERY Maroon 5 
JU.LANCE jA.lfVINE,J.CARMICHAfl,S.fARRAAj 0 AIUt,1/0Cl<»JE,/ltHEA.SCOJ>E 

J c~~~s~?i!t~ .~~,~~T.rH.CBRlllJ,ES Talo Cruz F•::1,7f~~~;;.:!~ IEI 
STUCK LIKE GLUE Sugarland 

ARTER MERCURY tl.SH\rl [ 

Lady Gaga 
00 S1REAMUtff/KO!tl.lYE/CIIERRYlREE.lltHE~SCOPE 

YOUR LOVE IS MY DRUG 
OR. LUKE,8.BLAt«:O.A/1,UIIIO jP.: SE8ERT.fl:SEBERT,J.COl EPM,ffJ 

MY FIRST KISS 
CIR. LUKE,8.BL.UICO (L.GOTTWALO,B.lE'Vlrf.S.FOREM,m,tl.MOTTE) 

THERE GOES MY BABY 

B .o .B Featuring Rivers Cuomo 
CD RERELROCl(/GR.ol.110 HUSTLE/ATL.t.tmc 

KeSha 
0 kEMOSAREJRCA/Rt.tG 

30H!3 Featuring KeSha 
CD PHOTO FIFIISH/,.Tl,1,IUIC/RRP 

Usher 
JIM JOtlSIN ICO LO'r'E RICO LOVE J.G.SCHEFFER F ROMAJlO O MORRIS 0 LAFAtE/JL(l 

UNDO IT Car rie Underwood 
M.BRl(lHl C.UNOERl//000,t:.OIOCUAROl l.1.FREOERlKSE.tl.L LAIRO 0 19/ARIS14. Ntl.SHVllU 

NEED YOU NOW 
f':VIORLfVLl,DY AIITEIM:LLUM 0,114.YWOOD C KELLEV.H.SC-OTT J,KEAR 

Lady Antebellum 
0 C4.PITOL N;S.SltVltLE/CAPtTOL 

THE ONLY EXCEPTION Paramore 
~,CAVAUO,PARA!.IOR£ (II 1'1LUmS,J •ARRO) 0 ,umo 'iN RAMrn/ATl AllllCJRRP 
LOVER, LOVER Jerrod N iemann 
D.8Ril.lrfARO,J WEMAl4N {O Pflll2KER) CD SEA GAVlE/ARISTol.. Ni\SHVlllE 

UN-THINKABLE (l'M READY) Alicia Keys 
A.KE:YS,1<.BAtlfHE.RS,fl.SHEBIB (A.KEVS,,._13Ri\HAA1.t.8ROTHERS. JR.,N'.SHEBIB) @ tA.RK/J/RP.C.0 

SMILE Uncle Krackor 
ftCAVALLO {lt.1-$.HAfER.8.0ALY.J.HAROlftC,J.80SEl @ TOP DOG/ATLANTIC 

GETTIN' OVER YOU David Guotta & Chris Wlllls Featuring Forgie & LMFAO 
t fiifP.JJC51\mlSM~,uf'li1filf;.G'IEIU.rilOIO).'-'SI\IRfS.CMi61JlfS1E~~s·1,,.11a .0~$Jt~Wl'LS<lll\!J Ga.~~~ 

CLUB CAN'T HANDLE ME Flo Alda Fea1urlng David Guella 
O.GUETTA (T.OILLA.RO.C.KE'Y.K.C.LJYlr{GSTON,M.CAREri,o GUtTTA,F.RIES1ERE.R,G.T\lltlFORlt e POE BOY.IATL.UtllC 

FREE Zac Brown Band 
K,STEG.!.LlJ,8ROWtl (Z BROWN) (:) HOME GROWlffl.TlMITIC/SlGGER PICTURE 

PRETTY BOY SWAG Soulia Boy Tell'em 
VOUtlG SHAY,G5KID.t!URPH (D.W4.Y,0.8Y~O.J.MU.RPwy) CD COLUPARK/ltHERSCOPE 

JUST THE WAY YOU ARE Bruno Mars 
THE SMEE21tlGTONSJlEEDLZ (B MARS.P.L,.WRrnCE,il. LEVINE.K.C4.IN.l(.Wi\Ll 0Hj (D E:l EKTR,V;l,lLANTjC 

TEACH ME HOW TO DOUGIE Cali Swag District 
t.FOWU:A,E:.'ll'EST (t.fOl//l.EA,C.CLEE,C.CHILDS,E.'NEST) (I) CAMOL 

GOT YOUR BACK u Featuring Kerl Hilson 
OJ TOOMP (C.J.HARRIS. JR .• A.DAYIS.T.fUSl-1) 0 CRAIID HUSTLE/ATLMlTIC 

BREAKEVEN Tho Script 
O.O'OOIIQGHllf:,ltlS>IHl\l,NJo rfLIMPTON S.A KIPNP! ID O'tlOIIOGHUF W. SHEEH:aUAfRAUPT~,S.A KIPUERj 0 PHOOO:WIC"ff'C 

ROUND & ROUND Selena Gomez & The Scene 
t:" RUDOLFJ.liAL4.TRA:(.A BOlOOtO (K,RUOOl.F.J KASIIER llltlDUN f.008SON J HALA\lo¼:S..4..BOI.ODKJj <t@ HOlLYNOOD 

NOTHIN' ON YOU B,o,B Featuring Bruno Mars 
TIIE SIJEE"21t.lGTOflS j8 RSIMIJONS JR, B to\AAS.P.UWREtlCEA,LEV1tlfj @00 ~8ElROCl{/GRMlDllUSTLE/An.AflTIC 

HALF OF MY HEART John Mayer 
J.MA'l'IR,S.JOR04.N (J.MAYER) (I) COLUIA&IA 

SECRETS OneRepublic 
1UEOOER R.TEDOER 0 MOSLEY/ltHERSCOPE 

ALL I 00 IS WIN OJ Khaled Feat. T.Pain, L udacris, Snoop Dogg & Rick Ross 
DJW.ST'd'M.llJ KHAlfO \KM.t:HAlCD.CBAIOO(S.W.R!l8lRJS 11.C.C.BR:J,IDLISJR.,T.F'ilJt.lJMOWll.S.L.Mll.Lll:-S:, e Wl Tl'i BCSl,[t 

PRETTY GOOD AT DRINKIN' BEER BIiiy Cuttlngton 
t.CHAMBERLAlrf18.CURRINGTON Q-JOFIES} 0 MERCURY Ntl.SHVILLE 

LOVE LIKE CRAZV Lee Brice 
O.JOHNSON O.JOHtlSON T.JAJ.1ES 0 CURS 
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Download sales 
innease by n9% to 
m,ooo (n-4 on 
Hot Digital Songs), 
w11Ue radio 
illldie!Ke nearly 
doubles ( up 97%) as 
!11119 Jumps 75-19 
on Hot 100 Ai1pla1 
with 29.5 miflion 
impressions. 

Title Is his 16th top 
10, tying him With 
Rod Stew~rt, Han & 
Oates, Geoige 
Mkhael and 
Ludacrh !or 18th 
among all acts in 
the hislol'{ of the 
HollOO, which 
launched 52 years 
ago this month . 

Band posts Its besl 
mart ran•ing since 
"Wake Up ean• 
rang up a No. 19 
peak i.n October 
2007 as new lladt 
shifts a single
week high of 
65,000 downloads 
(up 18%). 

Track mms IJ-n 
011 Mainsl ream lop 
4C chart as pop 
radio ptaw drives a 
download suig, (up 
73% lo Il,000), 
resu!Ung in the 
largest positional 
keap on the Hot 100. 

m 
Song already ranks 
al No. 11 on Hot 
C011ntry Songs in 
onl1 its lliird week 
011 that cflart. 
Elpect a big Hot 
100 Jump next Issue 
as first-week 
download sales will 
figure Into the 
song's ranking. 
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• t;:: $ ::g: TITLE Arti st ii :Si !i I! PRODUCER (SOtlGWRITER) IMPRINT / flROMOTlOll l ;l,BEl 

All, 69 69 IF I HAD YOU Adam Lamber! 
W° P,U.)I MARTlrl,SHELLBACK,K LUPl(Htl (K S.t.lARTlrl,SHEI.LBACK,$.KOlECHA) 0 19/'RCit.JRMG 

67 36 25 

58 51 37 

59 40 29 

G 65 62 

• 71 66 

G 64 64 

83 60 53 

84 54 41 

G 67 82 

116 57 48 

G 84 66 

118 55 50 

118 59 44 

70 53 5S 

• 72 60 

72 68 59 

G 76 73 

74 56 56 

• 14 72 

76 56 40 

f» 81 78 

..fl. 83 77 ... 
80 78 76 

0 87 63 

G 85 67 o• C 90 81 

85 75 -
89 88 

G 97 98 

0 93 85 

89 86 75 

90 77 79 

91 82 68 

92 79 71 

G 94 94 

C 95 92 

95 80 63 

GIii om 
G 99 95 

cm 
100 96 69 

SOMEBODY TO LOVE Justin Bieber 
STEREOTYPES {J.'AP.J,AEMS,R,ROMULUS.11 BRIGIIT,J BIEBER) CD SCHOOLBOV/RAYMOIID BAAL.tl/lSLl\tlO/lOJMG 

RAIN IS A GOOD THING Luke Bryan 
J,STEVErfS {l SRYAN,O,DAVIDSotl CD C,!,PITOL N,l;SHVILLE 

HELLO GOOD MORNING Diddy • Dirty Money Featuring U 
DANJA (RI-CO lOVE.F.N.HILLSJ,1.il,RAtCA,C.J.HARRIS. J-R.} 0 BAD 00¥/lfHERSCOPE 

OUR KIND OF LOVE Lady Antebellum 
P.WORLEY.t.AOY ANTEBEUUM j0.HAW.'000.C.l<ELLEV,.H.SC0Tr,BLS8EE) (i) C,.f'ITOL tUSHVILLE 

l 'M IN Keith Urban 
I D.HUff.10:.Ul\8,Uf jR.FOSTER.C.MJOOLEMAII) © Cil.f•ITOL "ASHVILLE 

KING OF ANYTHING Sara Barellles 
' I tU,VRON (S.8AREILLESt G EPIC ~ 

I NEVER TOLD YOU Colble Callla1 
K.C,.ILL.lll (C.C4.ILLA1)[.DIOGUAROl,J.REEVES) 0 t,tuVERSAl REPUBLIC 

ROCK THAT BODY The Black Eyed Peas 
n,:ffiflll:Ml.l},\,._JIA,IIJ'""'I\.N~:~ (Nll',l,\IS} .. f'\{(~,..looYfll-Jt:~ilro'IHlU-AM.t.,c-· ,\~f'U~JJ.~&111 ~91,'t'ffl ~I CD l',(T(IISXff 

B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles P 
LEX LUGER fl\' ROBERTS 11,L.A.LEWI S,O.SM.ESi (:) MAYBACH)SUP-.tl-SLIOElOEf J"WIOJMG 

THE HOUSE THAT BUILT ME Miranda Lambert 
F.LIOOEll,M.WRUCKE (T.DOUGLASASHAMBL!tl) © COLUMBIA ftUSIMLLEl 

DEUCES Chris B,own Featuring Tyga & Kevin McCall 
K.LICCALL (K.MCCALL.M.SlEl/~SON.C.BA.01//N) (i) Jl'r'E/JLG 

THIS AFTERNOON Nlckelback 
R.J.l,1,tlGE.fllCKE LBACK,J .I.Ol {tllCKEl-8.ACI( ,R.J .Ufl CE: .C.l(ROEtER) @ AO,.ORUtiNEA/RRP 

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Featuring Freshlyground 
S I i1(1}JIRAK RIPOU. J.HU (S I \1(8,ARAI( RFCU.J till ~ l(OJ101C O 8 r VICT<lfl.2 8 Jf>N PAJJq @ [ P1C/SOl4Y t.lUSIC LATft 

BEAUTIFUL MONSTER Ne-Yo 
sn.RG,!,TE.SAND VEE (S c .surnt,M,S,ERIKSElf,T,E.HERPJ~tlSEtl S,WIUIELM) 0 DEF JAWIDJMG 

POWER Kanye West 
51.K.'AUJ,,:.'f.Sll OlffllYIUfll&l'.JlW..'flllJ..J:l,lflNJIJLEWS;.llfutiMJPl,lf!;..fflF{IUNJll!ff.WafS,GOO:l».trollWPritF.I..R (:) lll,,l,fflJJ,OOJ,.MtJ,,I(, 

LOSE MY MINO Young Jeezy Featur ing Plies 
DRUMMA SOY {J.W.JEIOOIIS.C.6HOLSotU W°'SHINGTON} @O CTHDEF .JMA/IOJMG 

LITTLE WHITE CHURCH Little Big Town 
WKlflKPAlf11Ct;,um£810 fOWN ~.1-AlfiCHR.O'IIJ(IRt;PAfRICK,K.SOOLPftY,ll_PS\\ffT,J 'llfSlBROOt(t @ CJIPlfOl HASl1','lll: 

WATER 
F.ROC,EP.S (8.PAISLEY.C.DUBOIS,1<.LOVELACE) 

GLITTER IN THE AIR 
8.lUtNtl (P!tlK,B.&IANN) 

PRAY FOR YOU 
J .LOWEtlSHl>I (J.LOI/JttlSTE!ll,J.BREfltllNGER) 

ALL ABOUT TONIGHT 
S.HENORICKS (R.AJ<H4S,8.HA¥SLIP.0 OAVIOSOII) 

KISSIN U 
.U.IMO,KOOL KOJ~K (l GOTTWALD,C l<EllV.M COSGROVE) 

Brad Paisley 
0 ARtST!\ JlASHVILLE 

Pink 
0 LAFI\CttJLG 

Jaron And The Long Road To Love 
0 JA.RONW0-001un1YERSAL RE"P\ISUC/alG MACHltlE 

B lake Shelton 
0 REPRISE (NASHvn.LE)N/Mff 

M iranda Cosgrove 
0 COLUMBIA 

G.R,t.N.D. (GET READY IT'S A NEW DAY) 
tlOT LISTED {NOT ll STED) 

Asher Roth 
@ SCHOOl80Y{SRC/UNl\fERSAl MOTOI//H 

WE'LL BE A DREAM 
S•A•r.t.SLUCOO .Cl,.AI< 

FARMER'S DAUGHTER 
T.HEWITT,R.ATI<ltlS (M.GRErn,8.HAYSUP,R.Akl tlS) 

COME BACK SONG 
F.ROGERS (O.RUCKEft,C.STAPlETON,C.SfATHA.ROJ 

NIGHTMARE 
uaaormo {lV£11GEO 1£VEUfOLOi 
ALLOVER ME 
F.ROGERS (8,H.\VSLIP,O O,WIOSOff,R AKltlS) 

CHAMPAGNE LIFE 
0 GOUGH (S C.SMllli,O.GOUGH) 

143 
WC NAC jB.BRACKl"S,'11.NORWOOO JR,tl.BALDlf'6) 

ROU WITH IT 
C.CHAJ.1BEAL,.IN (T.WE.D.LEE.J.PARI() 

THIS AIN'T NOTHIN' 
P.O'DO!lnELL,C.MOI\GAN (C.CIUBOIS.K.k.PHILLIPS) 

SEX ROOM 

WE the Ki ngs Featuring Demi Lovato 
Q) S-CI..AVE 

Rodney Atkins 
0 CURB 

Darius Ruckef 
© C,1,PITOL ~AStfll'ILLE I 

Avenged Sevenfold 
G) HOPELESS/SIRE/VIARUER BROS 

Josh Turner 
CD P.fCA tUSIMLLE 

Ne-Yo 
@ DEF J.\l.tAOJMG 

Bobby Brackins Featuring Ray J 
0 TYCOOrf ST.4TIJSJUtlM RSAL REPUBLIC 

Easton Corbin 
0 MERCl..RY "-'SHVlLLE 

Craig Mo,gan 
1 

0 8t4A 

KAJUN (CJIAIOGES.T tlEVEP.SOFf,T.SCAI.ES,l.TA.Yt.OR ,K.JOliNSONj 
Ludac:ris Featuring Ttey Songz 

0 01PlllEF l"'IA/IOJMG 

, HOLD YOU (HOLD YUH) 
FIRE PfTER jW,EDWol.ROS,R JOllffSOtj) 

CRAZVTOWN 
M,KNOX {R,CLAWSOf•,0 JONES) 

BREAK MY BANK 

Gyptlan 
fl)OO VP 

Jason A ldean 
CD 8ROKHl 80'11 

P.l.SQUIP.E.O SHARPE (O.A.lHOMAS,E.H.8EtUAMlt4 V,O.SHM\JIE.M.SOtJIRE) 
New Boyz Featuring lyaz 

f:) SHOTTY/ASYUIMIWARNER BROS. 

LOVE AU OVER ME 
J.OUPRl.8.M.COX (J.OUPAl,8.fHOX.C.JOHrfSOtl) 

BITTERSWEET 
C.HAR.l.1011V (C.HAAMOrf.C.KELLYJ 

SHE WON'T BE LONELY LONG 
K.STEGALL j0.JOHrlS0rf,P0'00Nt4ELL.G.GRIFflHf 

THE BOYS OF FAU 
8.C.i.tlNOfj,K.CHESNEY (C.8-EAlH ... RO,O.TUR.tlBULLj 

THE CROW AND THE BUTTERFLY 
R CAV~LLO (8,SMlllt,0,81oSSETT) 

LAY ME DOWN 
THE DJRTY HEADS.ROME {J.1//ATSOtl,O.BUSHtlELL,R.RAM[REZ) 

ROCKSTAR 101 
C.STEW,1,RT.T.N,1,SH jT.N,1,SH.C.A.STEWART.R.FEtHYf 

Monica 
(:) JJAMG 

Fantasia 
0 JJRMO r 

Clay Walker 
0 CURB 

Kenny Chesney 
0 Bil.II 

Shinedown 
e ,m.i.rmc 

The Dirty Heads Featuring Rome 
CD EXEet!TfVE 

R ihann a Featuring Slash 
(i) SJ\P{DEF Ji\PA/tOJMG 

CUANDO ME ENAMORO Enrique Ig lesias Featur ing Juan Luis Guerra 
C.PAUCAR (E.ICLESlAS,D.BlENO) 0 Ulf!VERS,.L MUSIC LAntlO 
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RIDE Clara Featuring Ludacris 
C.SlEW4.RT.T 110.SH C P.H~RRIS.TtlASH C . .11.STEW.IIRT C BRIDGES LAFACE/JLG 

IN MY HEAD Jason Derulo 

•2 

fJ SWEET & STICKY 
G 50 57 

50 49 38 

58 74 

92 

61 70 

70 61 

73 80 

J,R ROTEPo! (J,OESROlnHUX J R ROTEM C KELLY! (;) BELUGA IIEIGl tTSfW,1,RtJER BROS. 

IF IT'S LOVE Train 
6.W4TTEtlRERG,-,I.TfREFE (P.l.10t4AHMl.G.WATlEtlBERG} @ COLUMBIA 

HAVEN'T MET YOU YET Michael Buble 
8.ROCI< jA.S.FOSTER,A.CH.UHtM.BU8LEI CD 143,IREPR~SE 

LA LA LA Auburn Featur ing lyaz 
J.A.ltOT[M (JAR(JTf.U,KIJIICS,tD.W,l,UIR,\.CHRISTCUSDt,Ph'.WlCWMHJJIOTD:tiN.s.lJILD:C'lj @ tl(IJ):;AHE(;HJS,WAAIIIR BROS. 

TAKE IT OFF 
OR .. LUKE (K.$.EBERT.L.GOTTWALIJ.C.l<ELLYt 

ANIMAL 
T f',!,GNOTTA l.GLENN l.P,!,GtlOlTA,8,C,!,MPSELL 

IF I DIE YOUNG 
P.1//0ftlEY (KJ>ERRY) 

Ke$ha 
(!) KEMOSAS-E/RCA/RMC 

Drake Featuring LIi Wayne 
nv.,NJMQNE;YtAS~ V(JfEVU,l\'l:R~~ ll'Jt-0~~ 

Neon Trees 
00 MERCURY/IDJMG 

The Band Perry 
CD REPUBUC N;!,SHVlllE 

38 1 Go to www.billboard.biz for complete chart data 
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Sugarland lands the best Billboard Hot 100 entry for a country duo or group as "Stuck 

Like Glue" claims the Hot Shot Debut at No. 20, The prior best opening was Dixie 

Chicks' "Not Ready to Make Nice." which started a t No. 28 in the May 6, 200u, issue. 

"Glue" previews the fall arrival of the duo's fourth studio album, ''The Incredible Ma

chine," and shifts 93,000 downloads, according to Nielsen SoundScan, Among coun

try acts, only Taylor Swift, Carrie Underwood and Rascal Flatts have opened ,vith 

higher download totals, though unlike Sugarland, all three had previously achieved 

pop crossover success at the time of those debuts. -Sil.vio Pietroluongo 

Data for week of AUGUST 14, 2010 

http://ebook-free-download.net/
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nid,cn 
SoundSt<1ri 

' HOT 100 AIRPLAY'" 

!I 
M ~ 

"""~ ::l~ TITLE :51; 31 AATl&l 0.1PRlrt11PROMOHON LABEL) 

12 CALIFORNIA GURLS 
UTY PERRY FEAJ. SIIOOP DOGE Cl).PfTOL 

0 5 7 LOVE THE WAY YOU LIE 
EMltlM FW. RIIAtflA ~I.IIDYfAFTBVMTilrWITRSCIJlf:J 

3 13 FIND YOUR LOVE 
DfWl:E ~ "g..EYJC,!,SH ~EYA!NIVERSM. IAO"f(rl\'4 

4 14 AIRPLANES 
8.0.IFUT.IW.EYIMWIMSIFH'WICO'JGP,NIJH.ISTI.£(~ 

5 
' OMG 

18 USHEA FEAT. Will.I.AM (LAfACE/Jl G! 

8 15 BILLIONAIRE 
TPJM£w:tal'Fm6FIJN>lill.!IS[IW'Natli~EfllUD!rl AIJ,8;AAf1 

0 13 COOLER THAN ME 
MIKE POSNER jJ/RMG! 

Q DYNAMITE 
TAIO CRUZ (MERCURY/IOJMG) 

10 YOUR LOVE 
fa:l taWoo..N,J.QIEYit4SIIUJIV,\ltlVERS1,LFolJT()Ml • 11 RIDIN' SOLO 
JASON OERULO (iELUGA HEIGlfTSNO,RNER BROS,j • 12 17 THERE GOES MY BABY 
USHER !l l\fACE/JLG) • 19 I LIKE IT 
DlflO,UE lllESIASrut Pl'ltllll [UtMJ\S'il RENfJC.,\MERS,ll) 

13 10 18 UN-THINKABLE (l'M READY) 
ALICIA KEYS (MBl(JJ/RMC) 

CD 21 DJ GOT US FALLIN' IN LOVE 
USHER FUT. PfTBULl {UUCEJJLG! 

111 13 23 BREAK YOUR HEART 
TAIO CRUZ FUT. LUDACRIS (M.fRCURY/lOJMG~ 

18 14 16 BULLETPROOF 
LA ROUX jelG l lfEIPOlYOOR/CHERRYTREE/lNTERSCOPE} • 23 11 NOT AFRAID 

1 E"11NEM ~ ESISHADVJ,1,FTERMATHllNTERSCOPE'! 

18 15 35 
HEY, SOUL SISTER 
TRAIN (COtUMBIA! 

19 16 17 ALEJANDRO 
I.MY GAM. ["STREAMU~<:HEMVTP:Ef.ilffl.RSC()f,{) 

20 17 46 NEED YOU NOW 
UOY Alf'IE8£UUM (CAPITOL NASH\IU.L£/CAPfTOL) 

21 18 18 YOUR LOVE IS MY DRUG 
KQHA (KEMOSAIIMI.CA.IRMGI 

G 26 16 SMILE 
UNCU KRACKER f!OP OOGf,1,Tl,!,lfllC! 

23 24 27 BREAK EVEN 
THE SCRIPT ~pttQNOGENIC/IPICj 

24 25 10 RIDE 
CIARA FEAT, LUDACRIS (LAFACEIJLGl 

25 20 ' NOTHIN' ON YOU 26 e.o.e FEAT. BRUNO MAAS (REBEl ROCKJGRAtm 

(DHOT DIGITAL SONGS'" 

ii =m ;5 TITLE 
~; I! ARTIST lMPRIFfTJPROl.tOTION l,\BEL) 

Ii! 
~ 

LOVE THE WAY YOU LIE 
EMafW,lllllal,\li'Ell\HDfAf'J'i,W l(ft=s;tl 

0 DYNAMITE 
TAIO CRUZ if\lE.RCl,RV/IDJMG} 

e 10 I LIKE IT 
ENRIQUE 16lISIAS IDT, PITIIW. JUIINERSAL REP\JBI..IC) 

0 11 TEENAGE DREAM 
KATY PEMY (CAPITOL) 

II 12, ~~',~~~~
1~.~~.~}.\ ,ei10L) 

ts 16 ~o~~:1~~~!Llilli\168Jloo<$RR'4UHJmE.,OL»m~J • 
0 12 DJ GOT US FALLIN' IN LOVE 

US-HER FUT. PITIIUll (I.AFACEfJLG) 

8 ·13 COOLER THAN ME 
~mc1: POSNER (J/RMG) 

9 18 RIDIN' SOLO • JASON Dmt.lLO (BElUGI\ HBGHTS,'WARtlER BROS.t 

10 13 NOT AFRAID 
EMIN9t! (WEBISHAOY/AFlERMATH/INTERSCOf>E) 

11 17_ :.!.\!,:.~;!~R~,_.,.,.,_,.l!ID,_Rll) • • - 1 STUCK LIKE GLUE 
SUGA.RU.NO (MERCURY NASHVILLE) 

13 10 lS • ~~:FEAT. WILL.U M (L.i.FACE/J'LGI 

CD 23 MAGIC 
8.o.8 FW IMRS CIJOIII flBa.RCO(•llW() I IJSJI.E~~ • 20 MISERY 
MAROON 5 jA&r,l/OCTONE!lNTERSCOPE) 

115 13 14 IMPOSSIBLE 
SHONTEllf {SRP/ SRC/UNIYERSAL MOTOWtf) .. 17 13 MY FIRST K ISS • 3011!3 FEAT. KEW (PHOTO FtNISH/ATLANTIC/RR.f>) 

18 15 43 
HEY, SOUL SISTER II TRAIN !COLUMMA) 

19 14 13 FIND YOUR LOVE 
IIWl ("CW$ ~IJt;'r':,tt.SH~,'ERSl<l ~l:ntMHlMRG) I 

G 32 CLUB CAN'T HANDLE ME 
FLO RIDA FEAT. DAVE GllETTA POE BOY!ATLAN'TlC) • 25 YOUR LOVE 
IQJMNAJ ~ l3•tNF(iC'.WtM:J£WMRSltt~ 

22 16 ROUND & ROUND 
SELEM GOMEZ & THE SCENE (HOll¥llOOO) 

23 18 21 BULLETPROOF 
lA ROUX (IJIG UftJf'O.}OOl\f'CtERRYTREE.VITTRSCOPE) 

24 19 SECRETS 
ONEIIEPUBtlC (MOSLEY/lfnERSCOPE) 

28 21 23 BREAK YOUR HEART Iii 1AIO CfllIZ FE.Al WOACAIS jMERCURYAOJMG) 

11111 i-.::l A;~ TITLE 
:5; Ji A8111l.t»ftJilft~ffl:OMOTI-Otl UBEL) 

m 29 FREE 
ZAC IIRO~'fl IINE (HCtllE ~1>4'4.1\.ANTJ.'.,SGGfR F1C'n.!RE) 

G 30 12 LOVER, LOVER 
JERROD NIEMANN (SU G 11.VLE/il.RJSTI\ N,1,StMl l E) 

28 22 12 IMPOSSIBLE 
.i &ffONTlLLE iSRP/ 5,RC/ UNIYERS.r.L MOTOWNj 

G 35 MISS ME 
OIMRAI.lA.WW • 31 MISERY 
MAAOOtl 5 jAMII/OCTONEIINTERSCOPE! 

31 21 11 UNDO IT 
CARNE UNDBIWOOD (19/AklSTA IIASHVILLEj 

10 l'M IN 
KflTH URBAN (CAPITOL rtA~YllLE) 

10 ALL ABOUT TONIGHT 
BU.KE SHElTON {REPRISE (tUSHVIU.EJ/;\IWl) 

29 IN MY HEAD 
JASON DERVLO (BElUGI\ t!ElGHTS/'NMUlER BROS I 

G 36 PRETTY BOY SWAG 
SOULIA I OY ml'UI tCOLLIPARK/ltnERSCOPEl 

G 39 10 LOVE LIKE CRAZV 
LEE I RICE jCUR'S! • 42 PRETTY GOOD AT DRINKIN' BEER 
BlllV CURRINGTON (MERCURY "ASHVILLE) 

38 33 33 HAVEN'T MET YOU YET 
MICHAEL BllBLE (1-43/REPRISE) 

C 75 TEENAGE DREAM 
KATY PERRY (CAPIT0L1 

~ 43 OUR KIND OF LOVE 
LADY ANTEIIELLUN fC:ol.PITOl N,!,SIM LLE} 

41 38 14 LOSE MY MIND 
YOUNG JEElY FEAT. PLIES jClE!VEf JAltiV1D3t.lGl 

I) 41 TEACH ME HOW TO DOUGIE 
CAll SWAG DISTRICT ~CAPITOL! 

G 413 MAGIC 
S.O.S FOO MIR& ctlCltlO !l_!!EUIOCK,'GIWI) HJSTI.E/.I.Tl.N!!!1 • 41 HALF OF MY HEART 
JOHN MAYlR (COLUMl!IA) 

G 55 B.M.F. (BLOWIN' MONEY FAST) 
IUIIOSSruI SlYUSPf\U.~l-~JN4W~ 

48 37 16 RAIN IS A GOOD THING 
LUKE BRYAN (CI\PlfOL NASHVU,LE) 

G 50 4 THE ONLY EXCEPTION 
PAAAMOfLt (FUELED BY RAltEN/ATLANTIC/fiRP! 

48 45 GOT YOUR BACK 
T.I. FEAT. Kell HJLSOII {GRAND ltllSTlEfATlAf(TIC) 

C 52 LOVE ALL OVER ME 
MOMICA ~J.•RMG) 

~ 56 GETTIN' OVER YOU 
DAVI> r.tlntl I caws WIWS {OIA\•ASl'RM.\\8U($'Ci'NJ04 

ii 1:;• =! TITLE :Si i i ARTIST jJMl"'RJtn~Q).!OTIOtl LABE.l) 

C) 31 THE ONLY EXCEPTION 
PARAMORE (FUELED BY Ro\MEN,/ATLAHTICIRA.P) 

'Z1 24 18 ALEJANDRO 
I.ADY GAGA (SJRf)IAJ,t:W;.UJl.(,tt-fRRYl'IE,MlJISCO'E) 

28 22 25 
YOUR LOVE IS MY DRUG 
KE$HA jl<EPo!OSA:8E/RCA/RMG) 

29 26 JUST THE WAY YOU ARE 
SRUNO MAIIS (EtE.KTRA/ATUNTIC) 

30 28 11 GETTIN' OVER YOU 
tw.1llW11ilOtFlilll.lfWIUGllR;IJM~Q.-mlt 

3 1 27 22 ALL I DO IS WIN 
OJ ~AllO (WE THE BEST/ El) • 

38 
TEACH ME HOW TO DOUGIE 61 CALI SWAG DtSTRtCT (CAPiTOL) 

33 13 UNDO IT 
CARRIE UNtl£RW00tl (!i/~ISTA IIASHYILLE) • 

42 GOT YOUR BACK 
t i . FEAT. KfRI HILSON (GR.AJlO H.USTlEJAnAunc:) 

53 IF I DIE YOUNG 
THE •AND PERRY (REJ>t,BUC fl.l,SHVll.lft 

39 4 PRETTY BOY SWAG 
&OUUA BOY TELL'O! (COLLIPARK/lrl1ERSCOPU 

:n 35 13 LOVER, LOVER 
JEMOO NIEMAtfH {SEA G 11.n.EIARJST ,t, tlASHVll l EI 

38 29 9 SOMEBODY TO LOVE l 
11; .llSTINBIEflER~Cfl)EfVLKSAl'll{)J.tG) 

G 44 2 LA LA LA 
AUlllJRN Ft.Cl. lYAZ {BELOOA. 1-EiGHTS.,WARtlER BAO$..) 

e 51 
IF I HAD YOU 
ADAM U.MURT (19/RCMO.lO) • - 1 G.R.lND. (GET READY IT'S A NEW DAY) 
ASHER ROTH (SCHOOlBO'r'fSRC/lltl!VERSAL MOTO'IIII) 

G - 2 TAKE IT OFF 
KESHA (l(EMOSABE/RCA/RMG) 

43 37 WPJ<A WAKA (THIS TIME FOR AFRICA) 
S:H"IORA FUT. FRESHLYGROUND (EPIC) 

44 40 5 
IF IT'S LOVE 

I TRAIN (COLUI.ASIA) 

G 54 60 :.~~~r:;,~~}\~~RSCOPEJ 

G 46 61 KING OF ANYTHING 
SAFU. !Wt.EILlES (EPIC) 

G 63 5 
ANIMAL 
NEON TREES (UERCURY/IOJMG) 

48 45 S ~ UClftWIIWDl;t:~~~lroJ\O;AIJl,~PCf.ll) 
I FREE 

• 48 7 PRETTY GOOD AT DRINKIN' BEER 
BlllY CURIIIWGTON (MERCURY N;l,Slt\lR.LE) 

liO 36 12 HELLO GOOD MORNING 
DIDDY • OIRTY MONEY RIil , T.t (8,1,0 SO'filtITTRSOCff) 
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1 30 II HEY, SOUL SISTER II 
. 1flAINJC0Lt).lM") 

11 SECRETS 
(INfflENJBUC. (MOSLEY/1.NfERSCOPE) 

13 THE ONLY EXCEPTION 
PWIIIORE FtELEO BY R.AMEII/AlLAtHIC/RRP 

10 IF IT'S LOVE 
TRAIN COLUMBIA 

15 ANIMAL 
NEON TREES (MERCllRY/IDJMG) 

HALF OF MY HEART 
JOI\N IIAYER COLUMelA 

30 SMILE 
UNctE KRACKER TOP DOGJATLAtHIC} 

5 19 THIS AFTERNOON 
NICKELMCl ROAORUNtlEI\/FIRP 

11 NIGHTMARE 
AVENGED SEVENFOLD {tl0PELES5.M'AR1lER BROS.) 

21 I NEVER TOLD YOU 
COUIIE CAILU.T {\.IIIVEASAL R( PUBI.IC) 

- 1 MAD WORLD I 
MtlWI.AliORE'fiff:lll.GrlllY.WS~{P.TG~l,PO[J'M!" 

30 BREAKEVEN • THE SCRIPT PHONDGENICl'EPIC 

DOG DAYS ARE OVER 
FLORENCE -t THE MACHJNE UNIYERSAL REPilBLIC 

30 
DON'T STOP BELIEVIN' 
JOlUVm COLUr.lBIAAECiAC 

30 SAY HEY (I LOVE YOU) 
MC!Vll.ffWffl&SPUMJl)~!IXll'.IWi\'ffl,\,MW/t.lG'IIUf • 

© R&B/HIP-HOP:-

CHRIS AUGUST FERVENT M'ORO.CURB) 

29 ~~~!'.!.~)~~n~~:ir!~~u~, 
16 j ~~~;~~~ N~~~/~ ~UO!I/Pt.G) 

30 ~~!v ~~,r VE A LI FE 

30 ~~.:, ~-~LY IMAGINE 

22 ~:Y~A~~;~R~ ~ /IMI CMGl 

25 ~~~u!~~ f~!~l"1ERSCOPEI 

·©coUNTRY.-

§: =~ TITLE 111 ARTIST (IMPRiNT/f"fl011110TIOII L"BEl) !!! 
17 STUCK LIKE GLUE 

SUGAJUND ME.RCUR 

2 13 UNDO IT • CARRIE VJ«>ERW(IOO £19/ARtSTA Ni\SHVILLEJ 

IF I DIE YOUNG 
TllE IIANO PERRY {REPUBLIC tlASHVILLE! 

17 LOVER, LOVER 
Jf.RROD NIEMANN SE I\ GAYLE/ARISTA liAS.HYILLt 

13 FREE 
IM;i8JMI IN[J~Ql{I\VS(l.iL-t!II i:.=o.lKli;F,AVft.\WR;ict\lif] 

PRETTY GOOD AT DRINKIN' BEER 
BIi.LY CUI\RINGTOtl (MERCIJ.R'.!'.} 

30 
NEED YOU NOW II 

23 JNllltTIIIN.iDDTOl1M'. 

19 LOVE LIKE CRAZV 
LEE BNCE jCUflBl 

19 SMILE • llNCLE KRAClER O'>OOG/AJlAUD~:1flo:i:R ACTIJRE 

20 THE HOUSE THAT BUILT ME • MIRANDA LAMBERT (COLUMBIA) 

17 FARMER'S DAUGHTER 
RDONEY ATKINS CURB 

22 RAIN IS A GOOD THING 
WKE BRYAN C,1;P110L IIASHVILLE 

12 LITTLE WHITE CHURCH 
UTTLE BIG TOWN CAf1TOL rtASHYIUE 

OUR KIND OF LOVE 
UDY AJfTEBEUU~l jCAPfTOL rtASHYIU E) 

(DLA'TIN·~ 

t;I: iilg TITLE 
:,f •= ARTIST (IMPRltnAABEL) 

30 I KNOW YOU WANT ME (CALlf OCHO) Iii - PITIULl ULTRA 

- 1 ESTOY ENAMORADO 
WISIN & YAHIE. (11N1W.CH£TEotltl',0\SAL ltllSIC t.ATIHO) 

- 1 IRRESISTIBLE 
WlSIN & YANDB. N1W.Cl-£TWt,MRSAL IJJ.JSIC um 

4 9 LA VIDA ES ASI 
IV'Y QUE.EN MACliETE/1.!NIYERSAL MUSIC L.ATlffO 

II 14 LOCO 
JOWW. & RAMEY 'i'J,.!ACHETEA.11~.U. MUSIC L.mt 

8 EL AMOR 

7 

8 30 0/IDDY YANKEE !El CARTEL/INTERSCOPEI 

30 HASTA ABAJO 
OON OIIAR MACHETEJUN!l/ERSAL MUSIC L~Tl!IOf 

25 PRRRUM 
ecsttl.lW.AFm \\\SN & Yl\l(Qi11£ill~W.CW.-ll!llur+ 

30 EL DOCTORADO 
TON'I' DUE PIN,\ 

30 Ml CAMA HUELE A Tl 
mo "EL IIAIIIUIO~ FLU ZION & LUUiOX SIErfTE 

LA DESPEDIDA 
DADDY YANKEE EL CARTEL 

23 DESCONTROL 
IIADIIY YANKEE EL CARTELISOHY J.IUSlC LAllfj 

30 QUE TENGO QUE HACER 
OAOOY YANKEE (El CARlEL) 
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1 12 Bil CALIFORNIA GURLS 

11 

mtl l(ATY PefUIY FEA,T. SNOOP 0066 jC.\f1TQLI 
LOVE THE WAY YOU LIE 
OIMM Ff.At Ml~ (WEB.ISHAOY/A.FTERl.fATIWnER 

14 AIRPLANES 
1..B.lff.UIIAYlIYWIU.lMIS!RHEJ.RCCJ;:tGRNlDtlUSTWATI.JltlOC] 

14 COOLER THAN ME 
MllE POSNER (JJRMGI 

DYNAMITE 
U.10 CRUZ MERCURY/\OJMG 

10 ~(~~~:,:i~~t GA HEIGH'TSIW"NER BROS 

FIND YOUR LOVE 
[IJIAKE (YOUNG MO!IEY/CAS.tl MONEYi\JUl'JERSiU. l !OTO'Mol) 

lO :.~~~~IGl~SIAS FUT. Pill Ull (U,.IVERS!L REPl,OtlC) 

I OMG 
I 7 USHER FEAT. 'WILLI.AM (lAFACE/JLG) 

!2 !8 i,~~RE~~~~~~!-~ DRUG 

10 16 ::~?JEs::,7s~C,IJPHVERSAL MOTOWN 

22 BULLETPROOF 
U ROUX (BIG llf(.IPOLYOORJCHERRY1RE£/lffl(.RSC0Pft 

'91. OJ GOT US FALLIN' IN LOVE 
W l S USHER FEAT, PtlBULL LAF,t,CE/JLG 

'9!I. 12 THE ONLY EXCEPTION 
w__ ll PARAMORE (R,ELED I Y RA.MEti/Al l.i.tHIC/R.RP) 

18 14 24 BREAK YOUR HEART 
U.10 CRUl FEAT LUDACRIS (MERCURY/10.JMG) 

• 20 
MISERY 
1111"-ROON .!I (A&MfOCTOIIE/llflERSCOPE} 

18 

18 

16 18 ALEJANDRO 
WJY(Wlt (Sm£il!Llt~ HEAAYTTIEE,o1JilER~ 

15 11 ~~3~~~.~~H~~~H~TO ~f41SH/ATLMHIC/RRP) 

21 11 NOT AFRAID 
UUNEIII {WEB/SHAOV/ l\FTER-MAT11.11FnERSCOPEt 

25 

24 

IL0.8 FEA1 IWERSCOOMD 1Rt:f!EL.ROCKJGMIIU Hl.61W.(fl.JI/HIC) 

KISSIN U 
MIRANDA cosmOVE (COLUMBIA) 

e 23 15 :;;.~~N:SE~l ~E~~!Y~TO ($·CURVE) 

~ ffl mim. ' ' TEENAGE DREAM 
~ _. ___ ,u;~1o·....., . .u· • u W~Xuf!;£:Mlw.li:.9•~m~o~L.1.I - ----' 

G 28 3 J~~AJL~ ~ MCM:VlC.-SHMOlll:YNFlMASAll10TO'lltl 

~ 3J TAKE IT OFF 
W IE.SHII (K0.10SA!E/RCA/fmlG) 

~ 29 IF I HAO YOU 
W° ADAM LAMllflll 19/RC"'1MG 

32 

38 

40 

SECRETS 
Oli'ERE.PUBUC {MOSLEY/ltHERSCOPE) 

CLUB CAN'T HANDLE ME 
FLO IUOA FLU DAVIIJ GUETIA POE BOVJATU..trnc 

26 7 1 BEAUTIFUL MONSTER 
. Nf.YO jOEf JAl,f,IIOJMG) 

37 4 HALF OF MY HEART 
JOHN IU.YER (COLUMBIA.! 

IF IT'S LOVE 
TRAIN COLUMBl.4 

ANIMAL 
NEON TRE:f.S MERCURY/ IDJMG 

THIS AFTERNOON 
MICKELBlCI( ROADRUNtlER/RRP 

Katy Petty boasls tbe llainstream T011 40 mart's last two top 2S 
debuts, as "Teenage Dream" roars in at No. 2S wil Greatest Gainer 
honOfS. !ht survey's No. 1 song, ''(alif01nia Gur~," fealuring Snoop 
Oogg, began at No. B In May. 

"Teenage D1"1111," wllch bounds 20-1 in tts second week on Ute 
Bilboad Hot 100, registered 2,43l plays on 126 mainstream top 40 
stations (out of the <hart's 130 leJ)Ollers) cklring the lsrs July 26-Aug. 1 
tracking week (up 281%), with filll-time airplay dete<ted at 45 outlets, 
ac101ding to Nielsen BOS. 

With sevtn weeks at 
No, 1, "CaUfomia Gurls" 
malches the commands of 
this and last yea~s longest-
111nnlng Mainstream Top 40 
lfilders: the Bla<k Eyed 
Peas' "Boom Boom Pow" 
and "I Golla fi!eUng" and 
K!$ha's "llK TolC." The 
reigns are the longest ~111e 
Leona lewis' nint-wetlc 
111le with "Bleeding love" 
In Hay-June 2008. 
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17 
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23 23 BEAUTY IN THE WORLD 
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12 17 GLITTER IN THE AIR 
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• 16 
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• 19 
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~ 23 ANIMAL 
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2 1 

22 
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e 25 

G 28 

I RUN TO YOU 
LADY ANTEIIELWIII {CAPITOL tu,SH'lnll E/CAPTTOL) 
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~ 40 
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44 
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YEAH YEAH YEAH 
NEW POLmcs (B.CAf MG 

SHOOT IT OUT 

Court Yilflf Hound~ reaturing Di.lie Chicks' • 
Harli Hagulre and Emiy R<lbison, debut with -
"The Coast" at No. lO on Triple A (viewable 
In run at billboard.blz/<harts). Dixie Chkts ;. 
plac'1l 26 lilies on Hot Countr1 Songs between 
1991 and 2006 and have sold 26.1 milfion ~ • · • • 
album~ according to Nielsen SoundS<an. • • 
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16 13 

23 

18 

22 

20 

MUMf{l:RD a SCll$ 16[NTlnt,t,~ CJ Tit[ ROAWfl[llJGUl§SUQT[) 

TIGHTEN UP 
THE BUCK; ~EY$ (tlOtlESUCt(M'.\RNER. llAOS ) 

10 ~~!,~~ci"'~::,~,~IVES 

14 YEAH YEAH YEAH 
NEW POLITICS (RCA/RM(il 

ANOTHER WAY TO DIE 
[IISTURBUI IREl"RlSEt 

SAY YOU'LL HAUNT ME 
STONE SOUR jRQADR1,.>mER/1lRPJ 

AFTERLIFE 
BUSH (INTERSCOPEI 

= il!5 TITLE 
'51 II, ARTIST (lMPRlfll / P'ROMOTIOtl LABEt) 

1 11 ll!i~~~~~\~~~o~\1A~;eroJ 
0 11 ::,L.;.,~t c~~ .. ~~ART 

3 

• 0 
G 
0 
0 
0 • 11 

SUMMER DAY 
SHERYL CROW iAM4'1rfTERSCOPE 

16 TAKE EVERYTHING 
GRES LASWELL jVANGt ~RO• 

l S 34 KANDI 
ONE ESKIMO jS11ANGRJ.L;l,) 

11 22 HOME 
l!)W,l;llll\lM&TllfMiliOaE'ltZ1A.iEi(f.ll'if>\'('(:(lt.:0Vf\!ll~'l:>l'i/.l..R(N80C} 

lO ~~,?it..t~::"JHING 

10 14 LOVING YOU IS EASY 
SARAH lltCUCHUlt (11.RIC:JA RMG 

• 14 CROSSFIRE 
BIUIJIOON FLOWERS ltSL,UlOIIOJMG;t 

13 

14 

19 

17 

16 16 STOP FOR A MINUTE 
KEANE a K'NAAN (ClfEARYTREE/lffTERSCOPE! 

23 11 ~~.g1~~o~~"~~.?.~c~~Jm~,, 
12 !o~~E~;.~ 1~,~¥..~:~:NR/;!;.is, 

• 29 

e 20 

G 19 

A MOMENT CHANGES EVERYTHING 
nAVID ORAY IHI MERCER 1REET 001//llT WII 

BEAUTIFUL 
Bl HEAOT O[I AMDTHE M N ER 8l 

LITTLE LION MAN 
Mi.,.IJOR(I & fONS {G[IITLl;M.611 Of M RQAQo'RtO{§LAS§tlQl(t 

22 

24 

21 LAY ME DOWN 
THE OlflTY HWS FUT. ROME (EXECUTIYEI 

22 11 ~:o~~o , BR ,n ,1, 
AT OR WITH ME 

28 JACK JOKIIM)N BRL<!'.HFI.REMllVERSAt REPUBLIC 
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• 18 19 

e 19 21 
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G 21 22 

G 22 25 
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e.. 24 27 
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18 

27 

l 'M IN 
0 HlfFF,K URBMf (R.FOSTER.G M100LEMll.tl) 

UNDO IT 
M.BRIGftT jC.UlDfAWOOO,K.OIOGUAROl,lal.ffl.EO~ ll<SEtl .. l.LAIA.O) 

ALL ABOUT TONIGHT 
S.HEJlORICt:S jR.AJ<ft4S1B.HAV$UP.0.0il,IJIDSO!fl 

LOVE LIKE CRAZV 
DJOHHSON (0 JOHtlSOPU.JAISES) 

PRETTY GOOD AT DRINKIN' BEER 
C Clt.AMBERL,I.IN B,Cl,RRlllGTOtl (T,JOllES} 

OUR KIND OF LOVE 

Zac Brown Band 
@ HOME GROI/INJII.RA.NT4C/BIGGER PICTURE 

Keith Urban 
© C:APITOl ~ASHVILLE 

Carrie Underwood 
(:) 191,.RJSTA NASt-Nll l E 

Blake Shelton 
0 R£PRl$ENIMrf 

Lee Brice 
© CURB 

Billy Currington 
0 MERCURY 

~ P.W<JRLEY.LAOY ANTEBELLUM (0 IIA'l"NOOO C.KELLEY.11 SCOTT18liSBEE) 

RAIN IS A GOOD THING 

Lady Antebellum 
@ CAPITOL tJ.t;SHVILLE 

J.STEVENS .BRYAN 0.0,WIDSOtl 

SMILE 
A.CAVALLO (M.SHAFER B.OAlYJ.HAROI NG J.80SEJ 

THE BOYS OF FALL 
B.CAm"10fl,K.CHESttEY (C.B.EATH,.RD,D.TURtlBlrt.Lt 

ALLOVER ME 
F.ROGERS (B.HAYSLIP,0.0AYIOSOrf,R AKltlSj 

ROLL WITH IT 
C.CHAl.iBEAtAIPl Q.LA.tlE,O.lEf.J.Pol.Rt:] 

LITTLE WHITE CHURCH 

Luke Bryan 
CAPllOl tlASINJLt E 

Uncle Kracker 
@ TOP DOC/AfLAHT1CIBICOEA PICTURE 

Kenny Chesney 
© Btl.#1. 

Josh Turner 
@ PACA NAS~LlE 

Easton Corbin 
@ MERCURY 

W.Kl~Ct;UlllE 61GTO'lhl{l(AAtADIILOW~TACKK5CIIAL.FWJJPSWEETJ.'1tESTiftOOK) 
Little Big Town 
@C.li'ITTlw.5IMJ.E 

THIS AIN'T NOTHIN' 
P.01lO,mELL C.MORGtjj C.DUSOIS K.K.PHILUPS 

COME BACK SONG 
F.ROGERS D.RUCKE.R,C.STAPlETON,C.BHTHARD 

HARD HAT AND A HAMMER 
IC.SlEOAlL jA.JACKSOtfl 

GET OFF ON THE PAIN 
M.Y/RIGHT,._G.ALLAN.O.OROP"UU jB.LUTttER B.JAtA.ES,J.WEAV'ER 

FARMER'S DAUGHTER 
• 1 HtwlTT,R.All<tNS (M.GREEN,8.Hi\'l'SLIP;R.AKmS) 

TURNING HOME 
• H I Ell l:" f4EStlEVS C4RUSO 

WAY OUT HERE 
PA,KNOX J,TIIOPAPSOll,C BEA,TIJARO O 1. \!!.metJY)._ 

STUCK LIKE GLUE 

Craig Morgan 
• BtlA 

Darius Rucker 
(:) CAPITOL. tuStMl l E 

Alan Jackson 
@ "RISTA NASHVILLE 

Gary Allan 
(!) PACA tU,S~ILl E 

Rodney Atkins 
@ CURB 

David Nall 
@ PA tj St lLlE 

Josh Thompson 
@ C\Jl\JMBI~ 

.Q.G<¼.llMORE K.StJSH J tlETlLES J 0.NETTLES K.8l.SH K.GRlfFltf S C,1,ATER 
Sugar land 

MERCURY 

IF I DIE YOUNG 
P.WORLEY jK.PERRV) 

THE BREATH YOU TAKE 
T.BAO'Wtt ,G.STRAIT (D.OILH»U.J.OILLOtl,C.BEATHA.AOf 

TRAILERHOOD 
TKUTH (tKEffH) 

The Band Perry 
@ REPliBLIC t•AS~ILLE 

George Strait 
@ MCA NIISt-fllll lE 

Toby Keith 
(!) SHOW OOG•UllfVERSAL 

• TOP COUNTRY ALBUMS-

Billbear1t 

fl m 
Sin9ftS(Ol!S h~ 

10 

11 

1Z 

13 

15 

16 

17 

18 

24 

25 

first solo lop 10 with 
the se<ollld-long,.st 
dimb lo that level 
In the Nltlsen BDS 
era (41 WfflS). A1 
46 weeks, lee 
Brlce's •t~ve Uke 
Crill'/" (Ko. 6) 
recenUy took the 
longest top 10 walk. 

m 
Trad( improves«
ll In Its se<ond 
week, the quicke11 
rise to 11.11 notch 
or hi<Jher by a duo 
or group since 
Ras<al Flatts 
jumped 2-4-19 in 
July 2007. Song 
also crowns 
Coun~y Oigltal 
Songs with 91,000 
downloads. 

m 
Trioswl~Hot 
Shot Debut with 
lead silgle mim 
UJ)(omlng album 
" Nothing lllie 
This," du,e Nov.16. 
Song draws 1.8 
mll lon lmpre1slons 
at80ollhe126 
stations monitored 
by Niel~n BOS for 
the chart. 

. .. ,_.,. ~ ::§ TITLE 
ii ; i ~i 8 PRODUCER {SOtlGWATTER) 

~ 28 31 HOW I GOT TO BE THIS WAY 
_w_ J STOVER (J.S STOIJER.J ,MOORE R.RUntERFORD) 

""- 27 28 GROOVY LITTLE SUMMER SONG 
W J OTTO PWORtEY (J,OTTO ;l, MlDERSOtf C CHMABERLAltj) 

~ 32 41 TURN ON THE RADIO 
~ D.HUFF jJ.P.lW.r.ttG,,_! OAXLEY,C OAKLEV) 

~ 30 32 THIS AIN'T NO LOVE SONG 
lfiii/ ._ • ..KtlO)I (T.LAIIE,MARCEt ,O.l Hl 

"9!\ 29 29 SUNSHINE (EVERYBODY NEEDS A LITTLE) 
...sili!.._ S.AZAR,J.tl~BAHK (S.AZ()IU.VOUIIGj 

A 31 MAKIN' ME FALL IN LOVE AGAIN 
W J4 C.UtlOSEY (K ROCHEU.E1J.l.SLATER,S,$1EVENS) 

~ 35 38 ONLY PRETTIER 
W° f.l.lOOELL.M.WRUCKE (MUM6ER1,tU-IE:M8)'1 

33 34 35 

e 
G 37 39 

311 36 36 

G 40 42 

39 40 

311 38 37 

G 41 43 

CD 45 53 

(!) 42 44 

G 43 45 

e 48 51 

• 49 49 

48 46 50 

G 55 -

CD 51 52 

49 50 48 

110 47 47 

WHILE YOU'RE STILL YOUNG 

POUND SIGN (#?*I) 
D.L.MURPHY (D.L.MURPHV,J.COLUNS,U.IA.RllN) 

JUST BY BEING YOU (HALO AND WINGS) 
O.HUFF jB.CAMEMN.P.COtlAOYf 

SUMMER THING 
T.OlSEtl jT.0LSftj ,8.Hil.Y$LIP.J.VEARY) 

AIN'T MUCH LEFT OF LOVIN' YOU 
J ~OVCE fR.MONTArf.i\,J RAGSOA.Lft 

I WILL NOT SAY GOODBYE 
0 M S.RIGltT (L w1ure,c.ci1.11N011 YMCGEltE) 

VOICES 
J.STROllO C.YOUlfG,C.TOl.1P1<1tJS,C.V.~SEM.4:JI 

WILDFLOWER 
J RICH jS.BROWtl.V.MCGEHE,J.S.SlO\IERJ 

HOLD THAT THOUGHT 
M.!OlO~ (C.W1CKS,C.DUBOlS,O.TUIUlBULLJ 

REAL 
DJ RIZSELL R.CLAWSOtl jN.COTV,J.MELTO!f) 

TELL ME YOU GET LONELY 
1i.utmx cr.1.ooos.or•.o n,w1osom 
FROM A TABLE AWAY 
6 BEAVERS {S SWEEtlEYa.OIPIERO.K ROCIIELlE) 

THE SHAPE l'M IN 
M WR!GIO (R l\l(INS,D.O.\V10S0tl,B.H,\YSLIP) 

COUNTRY DONE COME TO TOWN 
J RICH (J RICH,V.MCGEHE"! 

KEEP THE CHANGE 
J.BROWtl.K.GRAtITT (J BROWll,D.WORLEY,PO'OOtlNELL) 

TOO LATE FOR GOODBYE 
P:.WOALEY (R.AOC,ERS,S.MCCOtlW!U) 

Artist 
IMPRltlT & tlUMBER / PROMOTIOPJ LABEL 

Justin Moore 
@ v.r.tORV 

James Otto 
@ WAfltl[ R BROS JWMtJ 

Reba 
0 STARSTRUCKNALORV 

Trace Adkins 
0 SHOW OOG-UIII\IERSAl 

Steve Azar 
@ RIDE 

Kellie Pickler 
@ 19/8NA 

Miranda Lambert 
0 COLl!M81A 

Montgomery Gentry 
@ CO_L!,;M8I~ 

Rascal F latts 
f M.1. ttm 

Eric Church 
(i) EMI ff.45.HYILLE 

Kevin Fowler 
0 LYRIC STREET 

Steel Magnolia 
SIG MI\CHJtlE 

Troy Olsen 
(!) €11,11 rlA$J1\lll l E 

Randy Montana 
@ MERCIIB,V 

Danny Gokey 
© 19/RCA • 

Chris Young 
0 RCA 

The JaneDear Girls 
(:) REPRISEiWM)J 

Chuck Wicks 
0 RCA 

James Wesley 
0 BROl<Etf BOW 

Frankie Ballard 
(!) REPR1S£/WPAJl 

Sunny Sweeney 
@ REPUBLIC flA.SH\llltE 

Joe Nichols 
© UtnVEA SAL SOUTN 

John Rich 
$ REPRISE/WtA}l 

Darryl Worley 
@ STROUOAVARIOUS 

Randy Rogers Band 
0 ri!ICA flASHYlt LE 

(i) TOP BLUEGRASS ALBUMS~ 

27 

Z8 

Z9 

38 

32 

32 

35 

37 

38 

38 

42 

,1 

:;: i 5! ARTIST 
5i !! 5! IMPRIIIT g W..MSER f OlSTRIBUllflG LABEl (PRICE} 

Tit le ~ 
~ 

ii Ji :;:: ii :Fi ARTIST 
:5; ~! II IMPRINT & tlUMBER I OISiJRIBIJTlttG tA8H (PRICE) 

Title ~ 11 ,.:: 
i!:I 

-~ ;11: ARTIST Tille Iii ::: ::: IMPRINT & ~UMBER I OISTRIBUT!rl6 Li\B.El uj LADY ANTEBEUUM Need You Now fJ G 27 28 CHRIS YOUNG The Man I Want To Be~ Up On The Ridge 
C.4P110L lfAS.HYILLE 9/l02 1ue RU 22B1fl/SM.tl (Hl 98] 

2 ~~~~~ai~~~~l&131.\\'.l[ll• The Foundation fJ 27 24 23 KENNY CHESNEY Grealest Hits II • • Antifogmatic 
BlfA 6SS ~/ MN 11.98 !fO:r•E~~,H ~21aag•~ARNER fl.R~. 

3 3 1 I JERROD NIEMANN JJdgeJenod&lreHu,g.lJry -26 12 CLAY WALKER She Won't Be Lonely Long 3 24 CAROLINA CHOCOLATE DROPS Genuine Negro Jig 
9:A<W'J.~1'1S'U.l.i~~~ ,RB 7 182 "18.98 NQtlE~!.:~H ~l§HM(IARNER BAQ~. 

4 MIRANDA LAMBERT Revolution • G 29 19 RASCAL FLATTS Unstoppable • 0 16 TRAMPLED BY TURTLES Pa,tomino 
COLUl\181.A 46854/s.MN (12 98) LYRIC §lREEl ~1)2§!;!4 (1!-28} liJANJQQA[!:!W 
CARRIE UNDERWOOD Play On • SOUNDTRACK TIM O'BRIEN Chicken & Egg 
J9/,1.RIST;t. tlASflVILLE 49923/SPAII (13 98) 30 28 26 

FO'll/FOX' SEARCHUGKT 6184JtlEW WEST 17.96-
Crazy Heart II H0'1@Y St:IES g321qq 

8 TAYLOR SWIFT Fearless Ill G) 33 35 ERIC CHURCH Carolina 0 76 STEVE MARTIN lll!Crow: Nell SoorJs Forlll! FIi~ ~ 
BIG MACHINE 02410 (1a.B8)-© ' R 

DIERKS BENTLEY • l.tlCHAEI.MARffi MURPHEY Bucl<a!oo Blue Grass Ill Riding Song 7 7 Up On The Ridge 32 30 HIiibiiiy Bono (EP) CAPnOL tlASHIJILLE l!S• U) (12.0-11) lliUB!L BW~M Jg~§ 
8 :::::::~~= Ge!t-gOessed h The Do'< e 44 58 It's America 0 LONESOME RIVER BAND Still Learning 

0 EASTON CORBIN e Q Deep In The Shade 13 14 
MERCURY 01364-4/U~!Gtl (HJ.9-B) 

Easton Corbin 32 36 YAL RY 1 ' . Justin Moore REBEL 1 • 
10 10 LUKE BRYAN Ooin' My Thing G 40 54 THE BAND PERRY The Band Perry (EP) 35 10 6 3 CHATHAM COUNTY LINE Wildwood 

CA~10L tlASHVILLE 6S633 (111.9-11) AGUUCl~llGIW..D:.\l.ntl /4.9!1) VEP ROC 2221' 

11 10 11 BRAD PAISLEY American Sa1urday Night • 1 G 35 39 GEORGE STRAIT Twang • AfUSlol.N4.SltruE 47352/SMN (13 98) M'A 11.45-HIJIU~ g1!17§"&/AGrl j13.~~I 
BROOKS & DUNN JOSH THOMPSON 12 14 15 #1s ... And lhe<i Scme :n 34 37 Way Out Here ,1,JltSTA ru.SI-MU.E 49922'5Mtl (13.98) gQLU"MBl,1, 56858/S,All (1,981 

~ ZAC BROWN EWE • _GJ 36 ALAN JACKSON 17 17 
9lflliR'lGROlN)~'TC~AS~.9?-CllOO~@ Passll-eJar: LNe 38 Freight Train 

,I.RISTA tl.A.SHVILU 62S60iSWl O 1 911) 

DOUBLE 'JURY' DUTY • 15 13 LADY ANTEBELLUM Lady Antebellum • 311 37 33 REBA Keep On Loving You • CAPlTOL tlASHVILlE 032-06 (12.IUI) SVIRSTRI.Q( M01row.tDAV fl uei (+) 

JASON ALDEAN • VARIOUS ARTISTS 111 16 16 Wide Open 38 27 N(!Vlhllllj'OIQtllloUS\ BROKEN BOYi '/'&31 (10.0-11) LumA_NS)Vll9"JI..OCKRA~S:-tl~@! Following Jerrod Niemann's No. 
18 11 JEWEL Sweet And Wild CD 42 43 ~';:~s=~'l""'I ~11'1tsWia!I Ce11CruwyVa.2 VA.LORY JK02<10A (9.98) 

' 
l star t w ith " j udge Jerrod & lh e • 56 55 CRAIG MORGAN Thars Why G 45 42 TOBY KEITH American Aide Hung Jury " on the Top Country 

" " ruvfR AL 

e 19 19 Chicken & Biscuits 43 41 34 TIM MCGRAW Southern Voice • Albums chart (July 31), l ead sin-
.I.VER.I\GE JOE'S 216 (14,98) CURB 791S2 , 18.98! I VARIOUS ARTISTS DAVID NAIL gle " Lover, Love r" gains 2.7 mil-

111 12 - - HP-0014S2SEX\.f\E (70e} S..ltff!lmlloC>"'flllllllHljlj,Sffj,Jll 12 46 45 I'm About To Come Alive 19 
P..(AW,SIM.lf0110CCWJl:ill [!O~ l ion audience impressions (9"/4) 

SOUNDTRACK t=~~~-•e•f!! American VI: l>Jnl No Graw 20 18 18 WIUDstEY 003101 (18.98') 
Hannah Montana: The Movie • 411 39 40 

an d h ops 3-1 on Hot Country 

21 20 21 UNCLE KRACKER HlWflla.r.TheSoulifl-lE!R<odSesoioosVr G DOOE CHICKS 49 44 l'ia',1~ Thel'erf Be!IOflh! Cb1o Chld<s Songs. N iemann i s the fir st artist since Darius Rucker to lead lOPCUi\\TLUtrt ::.2,ti1J~ !ISili COJ.W~t.Ef>I.C(il'131!n'l'MJ9:(l~ 

G LEE BRICE LAURA BELL BUNDY both coun try charts with his first No. l s- Rucker led for the 22 20 Love Uke Crazy 47 43 41 Achin' And Shakin' CURB n1977 (18.96J MERCYRY01396M~tl f 11.9eJ 

e, 25 15 KEITH URBAN Defying Gravity • DANNY GOKEY first two w eeks in October 2008 with the single "Don't Think I 
CAPl'lOL IIASHVILLE 3S75 1" f l8 98) 1~A 2!!:S~•~t•ltl 111.B~l 

My Besl Days 

e GARY ALLAN BRANTLEY GILBERT Don't Think About It" and h is album "Learn to Live." N ie-
23 24 Get Off On The Pain Halfway To Heaven 19 PAC.Ii ~Sl-MU.E 013362-~MGtl 110.98) AVEAAGEJ £'$215 l .t9i mann's single moves 36,000 downloads and rnnks at No. 4 on 

211 21 22 JOSH TURNER Haywire KELLIE PICKLER Kellie Pickler MCA IIASHVILLE 0133631\,MGtf (13.98} 19/BNA 228'1/St,'ltl (11.98) (ti Country Digital Son gs (see chart, page 39). - Wade Jessen 

Data for week of AUGUST 14, 2010 I For chart reprints call 646.654.4633 Go to www.b i llboard.biz for complete chart data I 41 
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IMPR1PH I OlSTRIBl, l lNG LABEL 

EMINEM 
IEIMll'f'MBS-WX.lilSl\Ulit~q-1'4'·• 

2 RICK ROSS 
TER.ONDON,Mtll,l,Cll>SLJN~J.ll,!014366"~1l.JM:i 

DRAKE 
™Jl(l(UIIJl'(OO~UirlOOIAOiFffll•t~HJOVOl'-1:51.1\ .. 19 USHER 
RAYMOND V I\AYMONO L W CEWVE 6tSS2[JLG 

TECH N9NE COLLABOS 
THE GAUS Ml:ctD PUU STfV,NGE 79 RSC 

THE BLACK EYED PEAS FJ THE E.N.D. llllERSCOPf 0128e7•/IGA 

B.O.B J 
1.(llPRU£MiP83fUIOO([iRA-.JJIU:TI.E.'All.NITlt5119l3",JG ~ 
BIG BOI 
SIR LUCIOIJS LEFT FOOT OEF JAM 014377"/f(JJMG 

FAT JOE 
THE OAJIKSIOE TERROR SQUAD 2Hl1/E1 

DRU HILL 
IIDRUPENOENCE DAY KEO.\R OD-009 

ALICIA KEYS • THE ELEMDIT Of FREEDOM M8KIJ 46571~/RMG 

12 THE-DREAM 
LOVE KINfl RADIO l<ILUJOEf JAIA ll 14~ IM OJMG 

13 THE ROOTS 
HOW I GOT OVER DEF JAIJI 013tl8S"/l0.Jt.10 

1, 11 
VARIOUS ARTISTS 
fMCIJYTiifllrtl $1.M1MNIIIIOQ...'().'Jl~l0£TSIKG~SWl!.O:s ,. 12 21 LUDACRIS • UTTLf OF THE SEXES DTP/DEF Ji\M 01403D"JIOJPAG 

18 13 63 EMINEM 

20 18 36 

48 J~!~o~~~o~~"""C ,, 8794/AG • 
2Z 20 21) ~~:.~: NG J <0398/R" G • 

19 26 ~i:,~:EYA.NVERS"'-MJTIJl\"3012737AJIAR6 • 

22 2l ~:.~:~ii~56/JLG 
-:;;;, KID CUDI n 

21 46 1 1UNIJlnt:IIO:ll~il4itMn.UIOOt..w.lliMll~l'il~tf,'M@ 

26 26 ~0~; OF LOVE EPIC 6311JJ'/SOtlV MUSIC 

31 25 ~-~~ ~.':uND A1LAt'11C 52278'/AG 

28 24 18 :.R~:!,~~~illlll!lfl!lil!llll)l'011UlJ•M 
CURRENSY -17 
PIUlT TALK 00172 02030 

30 28 47 ~~~JE,.,NT3 ROC tlATI0,"2'85S"1'G I!) 

31 27 11 ~=~.?.~ ...... ,,,..,..., .. 
KEITH SWEAT 
RIDIN" SOlO l<EOAA 00008 ® 30 

• 

r:-: 25 [I ~~UfflDOO=-IM6''1lJl""$22<8,>IGO 
34 29 33 ~:.~n:.~~'""""'ClvGEFffl<0>3Tn,I()< 

~=:l~ \"JJ"Jua't:V~l'J~UUUS\!.{ITIJt,11~UVf>i • 

SLUM VILLAGE 
YW IWIIFE&TD NE"ASTAA 2102•/El 

~ ! ~ ~~~~~lIDl7'00<Y,~SC FJ 
BRIAN CULBERTSON 
XII GAP OU46tl/YG 

CORINNE BAILEY RAE 
THE SEA CAPtTOL 00378 

INCOGNITO 
TRANSATLANTIC R.P.111. SHAIIACHIE S 183 

Eminem logs h~ fifth Rhythmic No. 1 as 
"~ lhe Way You lit," featuring Rihanna, 
sliips 2-1. For the rapper, "lllvt" ~ h~ first 
mart-topper since h~ guest role an Allan's 
"Smillk That• In 1006. Th, song's (O·St.Y 

colleds her fourth, the m~ by a female 
since ZOOS, the year she first hit the list. 

Billbear1t 

fi> MAINSTREAM 
4 R&B/HIP-HOP™ f RHYTHMIC'" 
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13 

19 
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11 
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21 

20 

USHER FEAT. WILLI.AM fi:AFA~Ef~LG} 

TEACH ME HOW TO DOUGIE 
UU SWAG INSTFIICT jCI\PtTOL} 

MISS ME 
COOEFWU.W.tflll OOJ(;llr)l~IO,[V,1J!lifRSi\lP.fflt\lot.\l1JI~ 

LOSE MY MIND 
YOUNG J ttZY ftAl PLIES ,crEIDEF JA!!!l!DJJ-1G} 

SEX ROOM 
WDACIUS FEAT, TREY SONGZ DTP/DEF JAMIIOJUG 

B.M.F. (BLOWIN' MONEY FAST) 
Fm:,: ROSS rut snus P 1tM'l'B,l,OiSUP-tl-Slll,,t:ff J.UAi()Jo11) 

LOVE ALL OVER ME 
MONICA {JIAMCj 

CHAMPAGNE LIFE 
ME-YO (OEF J>\MJlOJMG) 

DEUCES 
CIIIUS I FIOWN FEAT. Tl'GA I IKlVIN MCCALL (J!YELJLG} 

BITTERSWEET 
FANTASIA {J/RMG) 

HELLO GOOD MORNING 
DIDDY • OIRJY MOHEY FlAl 1'.I, @:a\O BOVflfflrnSCOPE} 

POWER 
U NYE WEST !AOC-1\-FELLA/OEF J.\tMDJMG! 

STATISTICS 
U'R.BIH'iS £:§US SWflGS/,1,S'tll.lMN/AAIIEA 14JSIC CR~ 

OVER 
DIIAlE ['r(ILNj rd;lt~£ViCJ.SH tAOtlEV;\Nlll:RSAl FICfOt\NUMRG} 

GOT YOUR BACK 
T.I. FU.T. KEJII ttll SON !GR"-t4D HUSllE/11.TL>\IHICJ 

HARD IN DA PAINT 
WW. FU1CU RAl1E f!0171f!X:K 921AffliSVWfAl\!.\WIEfl.6AOSJ 

WHO DAT 

GET BIG 
DORROUGtt (NGEtllUS/£1} 

MAKE UP BAG 
THE·ORUM FEAT. T.I. (R.UHQ l(1Ll "'1)Ef JAMflOJl.lG) 

• lo'" iii TITLE !Si I S ARTIST (IMPRltH/ PROMOTlOtl Li\BEL) 

• 2 7 LOVE THE WAY YOU LIE 

2 l l J ORAJ:E fYOUIIG MOtlEY/C.C.SII IJ-OIIEVIUtll\lERML MOTOW!!) 

a 14 I ~~R!t~::!~uw~stRiE.ffi0001WtJ111.,5tww.rmg 
" 11 CALIFORNIA GURLS 

• l7 'IM\Ul'Ctn'IW.8IUlltWS11Wtr' 

8 19 OMG 

l 3 ~ .. ~~ : z ~:~ov1,mRM<Tll'll/T<RSCOPEl 

16 ~~~~.~ o~i,~~:ll~~ DOUGIE 

13 ~""'"'"''"'"'"{T)IX)"'"'l\JS"'""'""-"".WC! 
28 ~~!;~I'~.;..~~~ou 

POWER 

l3 :~~ ~c~~~T~O~~~:~sm 1!1A~/ltlTmC0PEl 
HOLDING YOU DOWN (GOIN IN CIRCLES) 
JAZMINE SUU JY>\N {J/RMG} 

I LIKE 
JUI.EMIH FEAT, LUDACRIS UICI( SCltULlZ/DEF JAl,LIIDJMG 

HOLD YOU (HOLD YUH) 
GYPTWf VP 

MAYBE WHO DAT 
J, COLE ROC tu,TIOIIICOLUMBt>\ 

CLUB CAN'T HANDLE ME 
FLO fllOA FEAT. OAVID 6UET1A POE BOY ATLANTIC 

LOSE MY MIND 
YOUNG JEEZY FEAT. PUE$ ci-EmEF AMll()JllG 

LETTING GO (DUTTY LOVE) 
SUN KINGSTON JUT. NICKI MilNAJ BEtUGA HEIGHTSJtPIC 

ROCK THAT BODY 

l'M SINGLE 
LIL WAYNE jCol.SH MONeYJUtHVERS.\L MOTOWN/UMRG) 

1ftEY SONOZ FEAT. NJCkl MIINU /ATLANTIC 

LA LA LA 
AUBURN FEAT. IYAZ (BElUGol. HEIGHTS,WARtlER BROS-: 

Tech N9ne shines on Top R&B/Hip-Hop Albums with his 

highest c'hart position to date as his Collabos set, "The 

Gates Mixed Plate," bows at No. 5, selling 17,000copies, ac

cording to Nielsen SoundScan. It's the third top 10 for the 

Kansas City, Mo., native and replaces the No. 7 debut and 

peak of "K.O.D." last November as his career best. On the 

Billboard 200, "The Gates Mixed Plate" (No. 13) ranks as 

his second-highest set. 

Also ta.king a bow in the top 10 of Top R&B/Hip-Hop 

Albums is Fat Joe's "The Darkside," which arrives at No. 

9 with 12,000 sold. The title is the rapper's fifth consecu

tive top 10 and eighth overall. Holding the final spot in the top 10 with 11,000 is Dm Hill's "ln

Drupcndence Day," the group's first studio album in eight years. -Raphael George 
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BREAK MY BANK 
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WHO DAT 
.I. CDLE fROC "All Qtf/COLUMBIA.) 
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IP.UlfUIT ll1$WllZEl'l\'l'Dlf.(,M'J.£'lCIS!lOE\Vll.iawcrl"Oi\l'. 
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WAKAFUXMFUME 017SR(l( '.\,m.J.MY/AFfE.RBRai 

TOOT IT AND BOOT IT 
YG {DEF J4.MAOJMG) 
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B.M.F. (BLOWIN' MONEY FAST) 
t Ei LtJCEA lW.ROSEATS 11,L.A.LfW~S.0.STYtESI 

Drake 
@ '°-UGIOfYCA.SH ~lllE'f.,tJPl;9tSU,.lll'.lTill,W,1Jt,ki 

Ciara Featurfng Ludacr ls 
Q) LAfACE/JL0 

Nickl Mina) 
0 'It\.!(, r;OEY/CASH MC.la.\lll/Jl;R5'1,l IJOTO\',flA.l,flG 

Drake Featuring UI Wayne 
@ 'QIN;lP.t)£f.Qat~l',EIISl(.IIIJRYl l1.MI~ 

SoulJa Boy Telrem 
@ C0LUPAAKtlrflfRSC0PE 

Monica 
6) .J/RMG 

Usher Featuring wilt.Lam 
@ LAFACE/JLG 

Rick Ross Featuring Styles P 
@ rllllAVBACWSLIP-N-SLIDEJDEF .JAl.t/lOJMO 

U JUN C.SAIDOES,T.NEVEASOrtT.SCALES,T.TAYlOR,K.JOKNSON 
Ludaerls Featur ing Trey Songz 

© OTP/ DEF JJ\11,'1.0JtidO 

Fantasia 
@ 1/RMG 

Young Jeezy Fealu~ng Plies 
ORUM MA BOY J W,JEWONS.C.GIIOLSOtl ,\ WI\SIUNGTON @0 CIDDEF JI\I.MOJMG 

TEACH ME HOW TO DOUGIE Cali Swag District 
C,f-01//lER [ ,WEST C f OWlER C.GLEE,C CHILOS,E WES] @ CAPITOL 

DEUCES Chris Brown Featuring Tyga & Kevin McCall 
' • ' ' ' K MCCALL K PA CALL M.STEVEII 011 C ROWtl\ JNE 1JLG 

CHAMPAGNE LIFE Ne-Yo 
O.GOUGH S.C.SMITH.O.GOUGH 6) DEF JI\Ml10Jt.1G 

FINDING MY WAY BACK Jaheim 
I.SA.AlAS,C.ttAQClllS I.BAAIAS.C.HAGCltlSJ.! .JONTEL.C.CKJ\ME!.EAS.J.HOAGLANO Q) AlU.tmc 

OVER Otake 
BOl•HlA,A,)(H,U.1.10 A.GR.UW..U.1.S,l,UIJEt.S,tl.BROIIOOIS 0 'i'Ol.N3 M()fiEY,'CASH rd;)m:'ViUtlM:RS,1,L 110l{1M~UMRG 

WHY WOULD YOU STAY? Kem 
K'EM.R.RIDE0UT {K.OWENS @ tltl!VERSAI. MOTOWrfi\fMRG 

STATISTICS Lyfe Jennings 
T-llllllfll.S C,JENtllNGS G} JESUS SI/JlflGSIASYLUM/VO.RtlER MUSIC GROUP 

HELLO GOOD MORNING Diddy - Dirty Money Featuring T.I. 
OArtJI\ (RICO LOVE F,IUIILLS,M .\RAICA.C J ,Ht\RRIS, JR,) @ 81\0 BOY/ lt.rTERSCOPE 

FANCY Drake featuring T.I. & Swizz Beatz 
W.ll/.EfRVtS-Ellll fi'.CA1:~t.\~U~,RZ»tr G) mt3t.OE'r.00i~8£Vtrl'IERSU..ICJTO,ffltt.Rl 

BOTTOMS UP Trey Songz Featuring Nicki Minaj 
Kliti; SUTZ.TAACK 0£Jil.EJl ~OH.I.SCM.ES.E.MILES.D.JOHIISON.M.J,\MES.O.l.MAR,U SOUGBOOK/ATLArfflC 

ALL I DO IS WIN OJ Khalod Featu~ng T-Paln, Luclacrls, Snoop Oogg & Rick Ross 
OJt~IO-vtm ~ '11.f!lllRTSl C.Clf!O\WSJLT-AU'l».l'.lUJi:lS 0 ~n£EEST.£1 

EVERYTHING TO ME Monica 
M El UOTf.1.Ai.,e M.Ell lOlT.C.1.AMB J.SULLfVI\N .BASl<ETT.C MCDONALD .O.'lill l.lAl.1S 6) J/RtidG 

NEIGHBORS KNOW MY NAME Trey Songz 
T.14.YLOR,P:H.t.VES,J.t.KGEE lNEVERSOtl,T.lAYLOR,P.tUYES @ S0tlG800K.IA11..,\tmC 

HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan 
NE!UJllM.,BUJlt~"Em.\NX~~lr~JJfSJIWO'-'<•~~ ij) j'l,G 

FISTFUL OF TEARS Maxwell 
KOAVIO,IIUSlE IIUSZE.H.OAVIO @ COLUMelJ 
GOT YOUR BACK T.I. Featuring Keri Hilson 
OJ TOOMP CJ.HARRIS, JR .. A.OAVIS,T.HASH) 0 G.RAIIO HUSTWATL.Atmc 

WINDOW SEAT Erykah Badu 
E.BADU,J.POYSER E.BAOU,J.POYSER @ CONTROL fREAO/Utl!VERSA.L MOTOWt~MRG 

HARD IN DA PAINT Waka Flocka Flamo 
W( LUGER J.MALPHUA.S © 1017 BRICK SOUJ\0/.\S'l'LUM/WARtlEA BROS 

POWER Kanye West 
SU\IEST V,'1$ll.GRJl11W,1U.~--W.~~l.PJ!lmt'l6.G.JW»J>~ 0 ~~tf..Wll.Hi 

WHAT'S NOT TO LOVE Owele 
M[l(E CITY M.R.OWERS G} RT IE t 

WHO DAT J. Cole 
J,COLE,.\ P,!,RRIN0 J COl EMAN,A.BEIIJAl\11tl,>\,A,P4.TTOtl,P.BflO'llJ.I G) ROC N<\TIONJCOLUMBIA 

l'M BACK T.I. 
TRACKSL.\YER2 C.J.HARRIS. JR .• o.wm.i.t.L.O.OlltlC4.tl 0 GRAIID HUSTLE/ATLJ\tmc 

WE GOT HOOD LOVE Mary J. Blige Featuring Trey Songz 
U,1.COX.KOEAN M.JJl-llCE.B.M.CO,C.J.AUSTlrf.K.J\.J.OEArt e IJIATAIA.RCHIGE.FFEHllrH~SCOPE 

HOLD YOU (HOLD YUH) Gyptian 
f lRE PETER W.EO'NA.AOS,A.JOHtlSOtl 000 \If' 

• 

~~~:e :~ t S.ERIKSEN.T.E.-•"'5EII.E.OEANJ,tRIODIC< /lSWIRE.R.F£11 0 SRP/OEF~:i;;.~ f.l 
HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUNNERS.RICO 1.0VE RICO lOVE,A.HARR,J.JACKSOJ.1,U.RAvt,nONO I @ Lo\FACE/JLG 

YOU'RE THE ONE Dondrla 
J,DUPRl,B M.COX J.DUPRl,8 IA.CO @ SO SO OEHM.\LACO 

GET BIG Dorrough 
tlllTI D O.OOAROUGH.C t.tOOAFJ 6) tlGENJUS/El 

CLOSER Corinne Bailey Rae 
S.BROWN.C.B.RAE C.B.R~E 0 CAPITOL 

MY CHICK BAO Ludacris Featuring Nicki Minaj 
THE LEGENDARY TAAXSTER C.BRI00ES,0.T.MARAJ,$.LIN0LEY,0.0AVl0SOtl 6) OTPJOEF JAl.t,'1.0JMG 

~?s~~:;T~ a~~Motts.JR .. BJ.4.\RSNWRftlCE.uevit~ oo.~
0RE~:0~!:~i:~:1~~ El 

IT'S IN THE MORNING Robin Thicke Featuring Snoop Dogg 
l .Rlt £V.Tt1Cl<E R.lHICl<E,T.RILEY.C.C.BROAOUS JR. J.MATHIS,J.JACl<SOlll © Sli\.R TMK/IFtTERSCOPE 

ALREADY TAKEN Trey Songz 
POLOW 0.\ OC»l J JOIIES,E OEArt T,rfE\IEASOII 4.,J4CKSON © SOffGBOOKl;J,lL<\tHIC 

MAKE UP BAG The-Dream Featuring T.I. 
HUSH tlASf! @ RADIO Kllli\lDEF J4PAAOJMG 

I LIKE Jeremih Featuring Ludacris 
M.SCHULT2 CJ.FElTotf,ltJ.\MES.M.SCHUll7,C.8RIOGES) © ~IICK SCHVl.TZ.IDEF JAPMOJMG 

I AM Mary J. Blige 
ST,lfl,61\lE i!1U.8LIGE .M.S ERIKSEt4,Tf.HEAMAHSHUJ\USTltl.E.DEARM.88TEf 0 tMTRW\Clv'GEFFEWMERSCOf>E 

AIN'T LEAVIN WITHOUT YOU Jaheim 
tkiCE£ f(fi:,i,E.I.Jtl£S,l.tEM.SfOfll),SJ,\W#M\D.lS.C11111RJ:BA:mMOOSE,W.IJll.i,MJW,S.Q.91l~na:F.Wl.PEIJBlfl- 0 AnAll'OC 

HOT TOTTIE Usher Featuring Jay-Z 
.. ART F 

Gerald Levert 
G RHINO/.\TL.a.tmc 

UI Wayne 
@ C,1,SH MotlEV/UtllVEASAl MOTOWN"/UMRG 

Tank 
&N:i~IIAASCN.A ilot,KKSJEAQ5,RI-EWfJRWWf.J\'I\Wfll>EflJ1NIDl,JR 0 1:'n.fffi!.SEifo'OO,l/jf,l.mJiNTC 

PHONE # Bobby V Featuring Plies 
..,;,,;l lo,..llal JA22E PHA.,P.1-14.YES \f.ALEX,l,tlDER.B.1/llLSotf-A.LW~HIHGTOIJ,.J.SIMS.P.Hil.YES) 0 BlU KOlLA CfiE.1.M&,'C,1,MOL 

Data for week of AUGUST 14, 2010 I For chart reprints call 646.654.4633 
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Ross inks his six1h 
top 10 while 
leatllled ~tar Styles 
P S<ores Iris li11t t0p 
10 out5ide or the 
Lox illld D·Bl0<k. 

m 
The lra<k ~ Ont or 
eight new songs 
featured on !he 
double-diS< reissue 
or "Raymond V 
Raymond," staled 
for Aug. lUunt 
ente11with4.4 
milion r~tener 
impressions. 

Radio powelhoust 
WWPRNewYorli 
ramps up rotatkla 
to 47 spins lroai 
eight the prior 
week, serving 62% 
or the song's I.ti 
mHllon impressions. 

Remake al the 
Harold Melvin & !be 
Blue Nolees <lassie ~ 
!he li~t single 
from the John 
Legend & the Roots 
co!Llhoralion album, 
due Sept. 21. 

-74 

BEAT IT UP 
OAUMll4. BOY R.OAVJS.C Gtt0LSor,,Tr{EVERSON 

K. Michelle 
6) HIT2 C0W,UTTEEIJIVE/..1.G 

Gueei Mane Featuring Trey Songz 
© 1017 EIRICJI: SOUAOtASYI.UMfflAJUIEA BROS. 

Rocko 
@ A•I/Jl;OCKY ROAOIOEF JAF,\IIOJMG 

Keith Sweat Featuring Joe 
THE Pl ATlNUM BROTHERS,t.AUSTitl A GIBBS,M CIIESSER L .\USTlrf,O.BROI/INI @ KEOAR 

lO a NO REGRETS Elisabeth Withers 
; B.JHSTMOtm.E.WITHERS (E.WHHERS,B HASTUOtm.G.CHAt,lBERS) © PURPOSE/El 

a~~~~ -77 2AYTOVEN (A.l.'NAStt!NGTOrf,X.OOTSOHI © fl.lG G.\lES/SllP-tl-SUOE/AnMmC 

ALL I WANT IS YOU Miguel Featuring J . Cole 
$.RO.II S.REMl,M.PWEtlTEt .. J.COLE (i) BLACK IT/tlYSTORMfJIV'E.1.1.G 

AIRPLANES B.o.B Featuring Hayley Williams 
"'1)![MIQDJIW~E(BA~f\04S.JlJ.AWt'.S.A..OR.Vlf.JOl.6SCt.U£T.tsCt.it'l'ERS;i 00 FfOO..AOCK>CfWl)tt,STlE,~MPIOC 

LOVE THE WAY YOU LIE Emlnem Featuring Rlhanna 
G) WE:8/SttAOVJ.\FTERM.4.lH~NTtRSCOPE 

Brian Culbertson Featu, lng Avant 
C!) GRPMRYE 

Trina Featuring Monica 
G) SLIP-11-SUOE/C.I.PITOL 

Lloyd Banks Featuring Lloyd 
0 G UNIT 

Sade 
11.f 4-DU,M.PELA,SAOE,M Sl EtlT ti F.A.OU,S ~!AllliEl/l'MAtl,J JAtlESA,l'OICHOl lS) @ EPIC/COLUMB14. 

JIZZLE Young Jeezy featuring Lil Jon 
S REOO,O RtCII {J,1//,JEtlK!NS.0 STEWART,0.RICHA.RDSOfl,J H SIAITTl © CTEIDEF JM~OJMG 

NOT AFRAID 

Birdman Featuring Tyga & Lil Wayne 
G) CAStt PAOfITT/UtllVERSJ\l MOTOWWUMRG 

BOI-IDA ttt.MATHEM .LE.RESTO.M.SA.MLELS.J.E'VJ\NS.M.BUFWETIE 
Eminem 

6) WE8/SH.\0YJAFTERMATH/INTERSC0PE 

Lil' Bass 
00 PIPElttlE 

R. Kelly Featuring Soweto Splrltual Singers 
© Jlvt/JI.G 

Trey Songz 
@ SOllGBOOk!ATUFnlC 

Roscoe Dash 
@ llfAVllUSIC LINE/lOUE <JINTERSCOPE 

Plies 
G> B1G GATES/SllP-H-SllOE/1\TUtmc 

SP EAKIN TUNGS Cam'ron & Vado 
J.TURIIBULl.,PROBINSON {C.GlltS,T.WINFRffJ 0 O!Pt:Otll!ATIC MArflE1 

IN LOVE WIT VO BOOTY John Blu 
JOHtl BLU J.BLUFORDI @ ALLASOUT"USfJIVE/ .I.G 

BILLIONAIRE Travle McCoy Featuring Bruno Mars 
n£ SMEEZtN010tl$ .AICCOY,B.MltRS,P.1 . .AWAErlCE,A.LEVltlE 0 NAPIY\' BOY/OECI.VDAtlCE.,fUEl.EO EIY llo\h.1EWAAP 

TOOT IT AND BOOT IT VG 
T.GRIFfJtl K.D.R.JACKSO-ti.T.GRIFFOl,ll tlEWMAtUI.LEE .JA .. T8Ll ECHEl © DEF J AM/IOJMG 

MC HAMMER Rick Ross Featuring Guc.:I Mane 
Lf.Xl..l)'J£R(l't:la;:66!T$~1.£\~AMISIC.8JIRBJ.,u(.Blllll8.L,JESEILFq.lllKW.'ff.CFUTE © IAl'.Ew.~Slll(00",1:1~\'IJJ'AG 

SHUT IT DOWN Drake Featuring The-Dream 
tf,StlEBe.OMEtl ,1,,GR~MJJ SfHl8,S,IIR(Yltn,tNASII( @ YOUIIG F,tOtlEV/CASlt IA<»lV1UFWERSAl MOTOWWtllARG 

WAKE UP EVERYBODY John Legend & The Roots Feat. Corrrnon & Melanie Fa,a 
J LE.GEtlO,?USTLOVE,J.POYSE.R YCo!.RSlA.RPUEU,G.ridCF.\OOEN,J,1/MTEIIEAD Ci) G 0,0,0JCOLUMBII\ 

MASERATI Fat Pimp 
RYAtl C.MUROAUGH 0 SOMETHIN SERIOUS 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele 
J.U.S.U.C..E. LE.\OOE .ROBERTS 1.K.CRO'l'o'E,E.ORTa.A.CRAHAA.1.CPAYllE 11) I.U.VBACWSL.141-SlllOOEF Jm.()Jt~ 

TURN ME AWAY (GET MUNNY) Erykah Badu 
E.8ADU (E.BAOU,R.AVEAS.S.STRI.PllN,J.BE.OFORD, JA.j G) COtlTROL FAUOi\ltllVERSJ\t MOTOWWUMRC 

BETWEl:N THE BULLETS 

USHER 'GOES' STRAIGHT TO NO. 1 
Usher extends his lead for the most Nielsen-era No. ls Dn Hot R&B/Hip-Hop 

Songs as "There Goes My Baby" becomes his 11th trip to the summit. Unseat

ing Alicia Keys after 12 weeks at the chart's peak. Usher widens his margin 

over second-place holder R. Kelly, who has nine chart-toppers. However, Kelly 

has 11 career No. l s- though two came prior to the chart's conversion to 

Nielsen data in December 1992. At 30 weeks, "There Goes My Baby" makes 

the third-longest Nielsen-era journey to No. 1 after Lloyd's "You," featuring Lil 

Wayne (31 weeks in 2007), and Kelly's "Step in the Name of Love" (43 in 2003). -Raphael George 
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If ,iCHRISTilANISONGS'i 

Ii t;~=! TITLE :d~: i z ARr 1sr tMPRlrn , PR0Mo110N L.Aaet 

OUR GOD 

• IIIIERCYME ltlO 

0 21 HEALING BEGINS 
TENllt AVlNUE NORTH REUIAOIIM.G 

6 24 BORN AGAIN 
NEWSBOY& ttlPOP 

16 LEAD ME 
SANCTUS REAL ~AARO'N/tMI CMG 

~ HOLD US TOGETHER 
8 29 llATT liAffER ESS£NltAL/Pl C 

31 BEFORE THE MORNING 
JOSH WILSON SPil.RR-01///El.ll CIAG 

17 IF WE'VE EVER NEEDED YOU 
CIIS1'1116 CROWNS REU1110WPLG 

22 BEAUTIFUL, BEAUTIFUL 
FRAMCUU 811,TTISTEW FERVENT /lJIORO-Cl.fRB 

12 STARRY NIGHT 
CHRIS AUGUST fEAYEWTMIORD,ctJRB 

46 WHAT FAITH CAN 00 
l(IJTlESS BECfTOOTH & Nil.IL 

24 BETTER THAN A HALLELUJAH 
AMY WNT AA.IVGAAtlT Pft001.K:ll0t'5.SJ"1;AAO'ni'EM CIAC 

22 
MY HELP COMES FROM THE LORD 
THE .,USEUM BE C/TO-OTH & N"-ll 

18 GOD GAVE ME YOU 
DAVE BAIINES R.UOR & TI£ 

21 BLINK 
fllVM ESSEtHIAUPt.G 

10 ND MATTER WHAT 
ICEJIFIIE RDOERTSi REUt#ONlPlG 

JESUS SAVES 
JEJlfMY CAMP BECtTOOTi. t. tUtl 

2l G!) FIGHT ANOTHER DAY 
AOOISOH MAD INO 

LIGHT UP THE SKY 
THE Af1ERS ltlO 

14 YOU CAN HAVE ME 
$111EWALIC PFIQPHElS. ftR\JEtll{WQRO-(UR8 

G 20 24 EVERYTHING FALLS 

G 32 

e 25 20 JIMMY NE.EOHAM ltlPOP -24 20 POWER OF YOUR NAME 
UNCDUI BREWSTER FEAT. DARU NE ZSCHECH lf(TEGRITY 

26 10 UNDONE 
FFH 62/CATAPtiLT 

28 13 GREAT ARE YOU LORD 
PHLLlf>S, CfWG & OEAN ltlO 

27 12 COME AS YOU ARE 
POCKET FUU Of IIOCIS MYRRHNIOR0,CUR8 -29 11 SOMETHING HOLY 
$TRUFI MFIT INO 

39 LIFT UP YOUR FACE 
TIIIAD DAY ESSErfllAl/PLG 

21 SOME KIND OF LOVE 
PHl STACfY R.HiNIOtl PLG 

KEEP CHANGING THE WORLD 
MIKE.SCHAIJI WITH LECRAE CURS 

LET US LOVE 
NfEDt08RU1Hf AfLANnC/'WORO-CUA.8 

13 CASTAWAY 
CHASEN INO 

16 HERE IN THIS MOMENT 
IECKAH SHU SHAE SHOC 

ae 36 TO KNOW YOU 
CII.STlNG C:ROWNS REUlilO!(,'PlG 

12 SPEAK TO ME 
fll.MlOY DRlvt WORO•CUR8 

44 18 OH, HAPPINESS 
CIAVID CROWDER W O 5"STEPSJSPARROW~MI CMG 

MY OWN LITTLE WORLD 
IUTTHEW WEST SP~RAOW' ).11 M 

GREATNESS OF DUR GOD 
NATALIE GRANT CUAB 

WALKING ON THE STARS 
GROUP 1 C-REW FERVENT/VIORO-Cl!RB 

HANGING ON 
BRITT NICOLE SPARROI///EUI CI.IG 

HALLELUJAH 
f!EATllER WlLUA.MS lt,IQ 

YOU'RE NOT ALONE 
DCIV.llH!llE CUITRICITY 

WAITING ROOM 
JONNY DIAZ INO 

YOU DELIVER ME 
SEUtl CURB 

ALREADY HOME 
THOUWD FOOT KRUTCH TOOTH & NAIL 

BEAUTY WILL RISE 
$TfVlN CURTIS CHAPMAN SPitAROI//IEUI Ct.1G 

TEMPORARY HOME 
CARRIE UNDERWOOD 19/ARISTA ro.SHYllLE 

SING ALONG 
SIXTEEN emu CENTRICITY 

VeteranslngNfredHammond enfistshelp ~ 
from various gospel artists lot "Life in the 
Word," a <ompilalion of S<riptural narrations 
and songs; ~ takes the Hol Shot Debut al 
Ho. l on Top 6ol!)e1 Allums (l,000 1oples). 
lead ~ngle "You Do Gr.at Things• was -
mently servked to go511tl Slations. 

• 
TOP CHRIST.IAN 
ALBUMS'" 

801111 ACJJN INPOP 1521/EM.1 tl,IG 

SKILLET 
Al'.'Al<l lJatlTIN)'All.MlTK: 2$4.,~UWlYEGMV 

TOM JONES 

IMlllll•'HllL.ffJOISTFm,11~~1:6~00fi.MEGl.lTY 

ANDREW PETERSON 
COUNTING STARS CEIHRICITY 1108/EMI c .. m 
TENTH AVENUE NORTH 
lHEUl'mll!lSTIIDNW:RRNCtl l014U'R(;\l)oo«TfGl!ITY 

HILLSONG 
A BEMrl'IRIL EXl'.JWIGE: lNEHU$1XQst1'Jfl!h'f 1~-BA!CP~ 

MERCYME 
nt:rBIEROOSMltu,IDS1HJ481~'11HfT-MHRI"/ 

THE HOPPERS 
THE BEST Of TtiE IIOf'f'fJ\S Gil.1THE.R 6061/tl_,I CMG 

SANCTUS REAL 
PIECES OF A RE.Al HEART SP,!,RROW 65416/EMI C-MG 

VARIOUS ARTISTS 
WOWIITSN'101MJO.Q.118m:Pil'8IT•fmm1Y4f679.l<llG 

AMY GRANT 

PASSIOlk AWAIIDI U3 Sf:mEPS.\'Sf\lAAON 7175.EPd CMG 

NEEDTOBREATHE 
THE OUTSllltRs ATL,mTIC 519702A/\'IORO-CtR& 

VARIOUS ARTISTS 
Vtr/W U.'4lRSltP ~~ R.Goa.t ci-,;; 887988,'l'loo-<:lRB 

THE MUSEUM 

IEIIDIOtw. PAZOR & TIE 830tl7"1m CMOOfT,MfGAm' 

VARIOUS ARTISTS 
SONGS 4 WORSHIP ~O INTEGRITY 24702/Tll lE LIFE 

FLYLEAF 
MEMENTO MORI M t.1/0CTOtlE 013512/EMI CMG 

KARI JOBE 
KARI JOBE IIITEGRIT'I' 4551),'PROYIDENT-!NTEGRITY 

IMPENDING DOOM 
THERE Wil l BE VIOUNCE FACEDOWII 0115 

MATT MAHER 
ALIVE IIQIN ES5tNTJ,I.L lllU'PflCMOf:tH,lt/l£GPm' 

IVORYLINE 
\IESSELS T Oltl & IIMt 7303 EMI CM 

FIREFLIGHT 

fT IS W!l l SEC 717•/EMI CMG 

12 STONES 
lll!lll.lrA!lllfllW,!!!l11lllll' llrollSl1'!N!llll-ff 
SWITCHFOOT 
lllfltlRlt.tlf:l!MWB:~lll~lll..i.,1tu•{MQti@ 

MORMON TABERNACLE CHOIR 
100 YUF1$ MORIAOtf TABERt4Att.E CHOIR 5038092@ 

ROBERT RANDOLPH & l11E FAMl.Y BAND 
wt WALl THIS ROIIO Wi\.RttER BA.OS. 511230 

TRIP LEE 
IE.l\liUII TWO WOflLDS A'tACll 81 S3/ltffltllTY 

ELVIS PRESLEY 
1\11 EVOIIIIG fflA'flR 'il'Jlf/A.&: OOSTCfA I.Wlr.t7't«i troJI 61(U 

HILLSONG 
THE VEflY BEST Of tlllSONG U\IE HUSOt~ 2Se5.£M CP~ 

POINT OF GRACE 
110 CHANOII' US WORO-CUR.B 881924 

DAVID CROWDER BAND 
CHUBCH MUSIC Sl:<STEPSlSPARROW 6S l ti/EMI CMG 

BRITT NICOLE 
THE LOST GET FOUND SPARROW 2358/£1.tJ Cl_,G 

SELAH 
YOU OELM:R ME Cl.RB 7'9136/V/ORO·Cl.RB 

SIDEWALK PROPHETS 
Tl!ESE 51/IRE TRUTI!S ffR'-EUT 8879QW.'Clfl[}<Ct!RB 

AUDREY ASSAD 
TIIE HOUSE. YOORE Blll.OING fPAAPIJll 7075/ENI CMG 

HASTE THE DAY 
ATTACI( Of THE Wllf KING ro.J0 Sl,IJE 7081,9,I CM5 

THOUSAND FOOT KRUTCH 
WB.COME TO Tl-I: r.MMltl'FWlt:TIXllH & r<Al 418a18,t c,,ro 
REVIVE 
U ktCNSl;l,ttjjRl£iESS8trW.100l7,ff.OitlOO-HTEmllV 

VARIOUS ARTISTS 
TOP 2S PftAGE WNGS 20t1t(ULVP.tnlJ1tHl9ral!4'1,00Cl.ff, 

• 

THE CANADIAN TENORS • THE CANADIAN TlNORS DECCA 013509 

RED 
lltmMCEllliS'JUCffSSENTW. ~ 'f~ll'f.XU{rn]M'Y~ 

JOHN MARK MCMILLAN 

COME AlNE WORD-CURS 887394 

THE ROCKET SUMMER 
OF MEN MIO ANGELS lSLA.tlO OIJ934°/IOJMG 

ADDISON ROAD 
STORIES mo 64?.4/PROVIOElfl •INTEGRITY 

A low sale priu at the Family Christian 
bookslore <hail sends fran<em BattiSle!rs 
"Ny Paper Heart" to Ho. 1 on Top Christi.Ii 
Albums In Its 9Jnl cl\art week (10,000 
1oples). That's the longest 1Umb to the top 
by a female arlisl since the <hart adopted 
Nie~en SoundS<an data in June 1995. 
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IIIRPlAY 
MOmTOREO BY 

SALES DATA 
COMPILED 8Y 

Billbeara& nid~cn 
BDS 

!~i.t;l>(.'.)1 
SnundScan 

CASTING CROWNS REUNION,/Pt.G 

26 ALL OF CREATION 
IURC'l'ME UIO 

21 HEALING BEGINS 
TfNTff AVl!NUE IIORYH REUfflON/PlG 

20 BE.AUTIFUL, BEAUTIFUL 
FRANCESCA BAIDSTELLI FERVElllT/V/ORO•C!JfiB 

12 BORN AGAIN 
NEWSSO'Yii lr4F'OP 

LEAD ME 
SANCTUS fl.EAL SPARROW 'EMI Cfl.1G 

25 HOLD US TOGETHER 
MA.TI MAHER ESSENTl:!\l /PLG 

12 GOD GAVE ME YOU 
DAVE BARNES RA20R & T1E 

30 BEFORE THE MORNING 
JOSH WILSON SPARROI///WJ CMG 

STARRY NIGHT 
CtlAIS llUGUST fERY£tlTMtORO-CUM 

45 WHAT FAITH CAN DO 
KUTUSS 8ECfTOOTU & NAil 

15 BLINK 
REVIVE ESSUfTIAl/PLG 

12 MY HELP COMES FROM THE LORD 
THE MUSE.UM SEC/TOOTH & m,IL 

19 LOVE HAS COME 
M.tRK &CffUll'Z WORO-CUFl.8 

NO MATTER WHAT 
lE.RNE ROBERTS FIE Utl!ON,l'fl"l.C: 

FIGHT ANOTHER DAY 
AIDCIISON RQA[I JNO 

JESUS SAVES 
JfflEMY &.II.MP BEC/TOOTH & tUIL 

11 YOU CAN HAVE ME 
SIOEWAl lC PROPH£TS FERVElfl/WORD•CURS 

10 GREAT ARE YOU LORD 
PHll ll~, CRAIG & OUN INO 

LIGHT UP THE SKY 
THE AFTERS INQ 

18 YOURS TO TAKE 
JIMMY NttOHAIM ltlPOP 

KEEP CHANGING THE WORLD 
IIIKESCHAIR WITH LECRAE CUR~ 

LIFT UP YOUR FACE 
THIRD DAY fSSUfTIA\JPLG 

1-f AcHRISTilAN lCHR'illll 

•i t;• :ii TITLE ,::: ~1 5! ARTIST fMPRltfl / PROt.lOTIOtl Li\.BEL 

2 

• 
4 

14 CASTAWAY 

24 ~.e,:,~~!IN 

lS fi~:;:NTR0~~1~0
THER DAY 

19 ;,~:i. ~EA~ Sl'ARRQW,<MICMG 
AVALANCHE 
IU.NAFEST BEC/TOOTH & HAIL 

24 ~~~~,~~o~~a~/L IVE 

FOR THOSE WHO WAIT 
AR!fllGHT FLlCKERIF1.6 

NO MATTER WHAT 
IE.Ml! ROBERTS AEUNIONlPlG 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA BAmSTEU.I FERVENT/V/ORD-CLRB 

LIFE 
IECMH Sf!A£ SHAE SHOC 

12 ~.~~:::;:, ... 
JESUS SAVES 
JetEMY CAMP BEC/TOOTH' & tlA!L 

WALKING ON THE STARS 
GROUP 1 CREW FERVEtlT/WORD-CUR8 

KEEP CHANGING THE WORLD 
Mlli:!SCHAIR WITH LECW CURB 

DEAR X (YOU DON'T OWN ME) 
OISClPlE lrtO 

16 ~~-~,;,';;, ~:;'.~ ~~ : ,~OM THE LORD 

TRINITY 
PAPfR TONGUE.$ A&U/OCTOllEIIIITEASCOPE 

NY2LA 
PRUS PUY OAEAt.l 

----:;-i THE GOD I KNOW 
27 3 ~ ME IN MOTION CEtnRICITY 

!I §miS ARTIST ; •= TITLE IMPAml & tl\.M.Ba I DISTRIBUTIIIG LABE.L 

1 21 II MARVIN SAPP 
ffEFll I AM VERITY 53156/JLG 

VARIOUS ARTISTS 
Ufl IN TJIE WORD f .U.1.MOIID 1720 + 

• 28 VARIOUS ARTISTS 
WC'JN GOSf&. 2010 'IICRO.QlfBD.t CM3NEfUTY 62442/J.G 

4 88 HEZEKIAH WALKER & LFC 
SOULED OUT V£RJJY 23487/JLG 

• 6 TRIP LEE 
l!IETWEal l wtl WORl.OS REACH f 1S3/tt4FI.NITY 

• 45 FRED HAMMOND 
UIVE UNSTOPNBLE f HAMUOtlOMRfTY 43341 (JLG 

7 61 BRIAN COURTNEY WILSON 

ANALLY MIRAlEX 4913~ 

JAMES FORTUNE & FIYA 
EMC<IRE fl.LACKSMOKE J07J/WORLDVfr.DE 

DONNIE MCCLURKIN 
PUYUST vtRITV'ILEGACV 57643J$0NY MUSIC ... JUANITA BYNUM 
MORE PASSION FLO'll 8158 • 18 11 CECE WINANS 
&:fGOF~lf.lUIGfUf:SffitiGSo:&e..311C&UIIOOiitl ,. !\Sle!~llllt,ll11£SfUMBa!CIUDIII\SSClllA 
UJIDMARK CitURCII DOOR 1)824 (£1 ,. 17 39 TAMELA MANN 
TtiE MASTER PLUI TILLYMAtlN 8135 

ff 14 56 VARIOUS ARTISTS 
M!Wttl.lll.lSIC(ltl8RftllPl:1Yt;A!JllA$1l'.M3..0l22® ,. 16 53 EARNEST PUGH 
LM: RAIN C»I U& EPM,a.ACKSMOt'.E 30i'O.~ 

DEWAYNE WOODS & WI-EN SINGERS PIEET 
MY LIFE'S LYJIIC OUIET WATER/VERl'TV 53263/JLG 

VARIOUS ARTISTS 
rmD.~EGOURJINIP"~Qffl1!C'\'8lITY~J.G 

08TlllCK ~ PRESENTS VOICES OF lN1Y 
I.USED&ctJRSED SOIJt(ITRACIC TYSCOT9e4l861T.IOOS 

J MOSS 
JUST J!Vt1ES P.YAM,~ CENlRICNERllY •7910/JLG 

KAREN CLARK-SHEARD 
Aill 111 ONE l<AREW 93736/EMI GOSPEL 

M 32 22 BISHOP PAUL S. MORTON 
Nt.W'.tJ.lUMKmWITHflstal'Nll lr.o:ir.tl~l'llJU)f 

• 24 9 
FRED HAMMOND 
PUYUST VERITY/LEC:ACY ~77J7JSON'Y MUSIC 

. <f,). HOT-GOSF!EL
--~• soNGS'"~ 
,.:: 
i!I 

0 
2 

0 
• 
• 

t;lll il3 TITLE 
:5111 ARllST IMN~INT I PROMOTIOt• lABEL 

1 33 THE BEST IN ME 

29 

10 41 ~~E$~?. :~A~~TAONG fMI GOsPfL 

THE LIFTER 
TED WINN TEOOYS.JM.IZ/Sltl.NACIIIE 

PRAYED UP 
KAREii CURK-SHWID KAREW 

I BELIEVE 
JAM!S FORTUN! 6 FIYA BlACt:"Slr,10,:EtNORl O'MOE 

I CHOOSE TO WORSHIP 
WESS l.iORCJJI 80W TIE 

LIVING ON THE TOP 
DEWAYNE WOODS OtllEl 1//ATER/YE.Rll'r'/JlC: 

JUST LOVE 
IRUHUlRlliYWI.SCIIS;Jfl'~,G.'4.ISC'Atffl.000:;a.t.WW!RO 

CHAMPION 
DAFIWlN HOBBS ll4.ISOtl RECOROSfTYS.COTJIMAGO Ofl 

THE GREAT I AM (LIVE) 
WWESTPU6H SLACKSMOKEJWOR.LOWlOE 

REBUILD: THE REMIX 
J MOSS PAJAlt.1/GOSPO CEtHAtCNERITY/JLG 

GOD IS ABLE 
PHtl TARVER KINGO-OM 

EXPECT THE GREAT 
JONA.THAN NEtS<»I IIITEGRIT'I' 

CHANGES 
110 STOKES & VICTORIOUS PRAISE 6UCK~ l()KfJVIORIJJJJIC( 

FAVOR 
$fl1RLEY Co'ESAR SHU•BEL/LIGHT 

STILL HERE 
TRAVIS. GAE.ENE PrnOULUM 

I FEEL LIKE GOING ON 
HSHOP MAR~IH WINANS WORLD CLASS GOSPEL 

I GIVE YOU PRAISE 
IYRON CA6£ GOSPO -CENTRICIVEAtlY/Jl G 

I FOUND LOVE (CINDY'S SONG) 
BEflE I- CECE WIIWiS Bt.C/MJ\LACO 

Data for week of AUGUST 14, 2010 
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AIRPLAY 
r,tONITORED BY 

SALES DATA 
COMPILED BY 

11i.:l_sc11 
BDS 

!~i.~1-~~!~ 
SoundScan BillOOClr•t 

2 

4 

6 

8 

9 

12 

13 

14 

EllftlQUE lfilESIAS FEAT. PfTBULL UNI\IERSAL REP\J8LiC 

YOUR LOVE IS MY DRUG 
KESffA KEMOS,\BEJRCA/RMG 

I TOLD YOU SO 
SOLANGE MUStC WORLD 

4TH OF JULY (FIREWORKS) 
KEUS WILL.I.AMllfnERSCOPE 

10 t,i.:.~Pf "UTE 

13 ~~~!!,\~G BEATJATL'"TIC 
LOVE DEALER 
£SI& DENJERSFOO..AJSTIN TIEERI.AKE TEr.lf1'\4WtfTEJl9Xff 

DYNAMITE 
TAIO CRUZ MERCl.RY/lDJMG 

FIGURE IT OUT 
Oil.VI AUOE FEAT. ISHA COCO AUDACIOUS 

l l ~o!~~Jl~C~l'~ H~~YT~:l~TERSCOf>E 
FEELS LIKE A PRAYER 
MECK FEAT. DINO NAPITH 

LATELY 
MACY 6fUY COIICORD/CIJ.G 

NEED YOU NOW 
UDY ANTEIIUlUM C.\PITOL NASt-tVlLLE/CAPITOL 

FUERTE 
NO.LY RJRTAOO RAt CONCH.fl IUIICA UtltVERSAUUMRG 

lO ~~:C~~RY ELEVEt/TII 

V.I.P. 
ZAY'RA 8AAIIOO 

VERTIGO 
GIULlmA INTER.SCOPE 

23 24 11 :,~,~;~~~~~ YOU 

~ 32 ' WOULDNIT (l'M A STAR) 
~ ONO ,.mm 1RAIIUTWI TEO 

2 

3 

4 

II 

II 

• 
• 
10 

11 

12 

13 

111 

111 

... = EE ARTIST ;s II TITLE IMPfl:INT t. tmMBER I DISTA18UTl!f0 LABEL u 

1 92 • ~~~o-t'BJi3\W!:rfll'"' 11J 
36 !it~~~&IGsi!....""'1lC-im·_,.,,,....,.,. • 

30Hl3 
S'TREtTS OF OOlO PHOTO FUIISH :.234 12/AO@ 

M.I.A. 
t ~~A~~~·~~~~SCOPE 014SU•JIGll. I 

2 JERSEY SHORE MlV/lJIIMRSAI. IW'UBUC 014.5561\JM~ I 

45 
~~~~fll.YOO\Ollfll'llU<•ITTIIOXJPEOl3319'11'A 

11 11 }H~~ !~~~~f~r:;,~9903"/CAPfTOL 

10 

5S ~:NLE~!~tvEASJ\L REPUBLIC 013H t~/UMRG • 
SCISSOR SISTERS 
NIGKT WORK POLYOOA t0179/D0'NNT0Wtt 

KYLIE MINOGUE 
APHRODITE PARt.OPHOtlE 4290J"/ASTR.\LWERKS@ 

' DAVID GUETTA 12 49 ft ONE LOVE GL-IJ 86!47"/AS1RAt.WERKS 

ROBYN 14 
IIODTtuP11p:l')KJ'(Ql\l,ll,DlJIIMF&'-1Ha:Cff:014413,t:i,1, 

KELIS I 
Fl.ESH TONE Will I MMlllERSCOPE 014376/IG.\ 16 

20 56 ~:~~~..W/OEliflYlliEE,til8lSO:ff012182-t&4 

18 27 ~tRAED~;~~~RH117 

19 RATATAT 
l..P0.1~6!>• 

BREATHE CAROLINA 
HS.LO rASC-INATION FURLESS JOl27 

SCHOOL OF SEVEN BELLS 
IXSCOfHECTFROM IIEHOtcsm'~TO.\IJ.~W"9Wn 

THE CHEMICAL BROTHERS 
R.lfflOfREESf\UOlfil\lsmtU~\ffl~325..1)',~ 

TIESTO 

39 ~ ~~~';~f...°:mR NAME 1r,1i1,USTAAP 21/4/ULTAA 

RIHANNA 
RATfO R: RU,UICEO SRPJOEF JAM O 14375/IOJMG 

DJ POET NAME LIFE 
TOTAL CWB HITS 4 HlRM 9082:5/lOJMG 

29 

30 

32 

311 

14 ~~:i;:~i.ss~ ... OC/ROC IIATIOFI/COLUM~• 
JUST A MAN 
GEORGE NOOOS FEAT. SIIOOP D066 O"-U1.4il.tj 

HOT-N-FUN 
N.U.O FUT. NELLY FURTAOO STAR Tllll.1(/UHE"RSCOPE 

12 ~~M=oD!.~ OA~0 GUIDA l.NIIERSAL •t0T0Vnl 

31 ONE (YOUR NAME) 
SwmtplHllUIWIAFW.PKIMB.l.ASTIW.l\BIKSldRplbtAM()I. 

36 5 HOLD ON 
RUSKO FEAt AMat:R COFFMAN M.\D DECern,oowtnOWN 

GURU JOSH & DJ IGOR BL-SKA M0t. VJUlCE 
ETERNITY 38 

41 BREATHE 
ERM: REOO CA~RILLO 

26 15 ~~!RG fIAT. WllL.U '1 LAFACE/JLG 

. RIDIN' SOLO 
• 44 2 JASON DERULD BELUGA HEIGHTS/V/,.RtlEA BROS 

,!P.\ ~ EAUTIFUL MONSTER --
~ .----!!,-YO DEF JAM,'IDJr.11, 

II 

10 

,. 
18 

20 

SPACESHIP 
BENIIY BENASSI FEAT. kBJS. Al'L..JUP & JWI BAPTl$1E UJJV, 

SAY I LOVE YOU 

t;=:E! TITLE ~s 11, .umsr 1MPA1tn I PAo,Aon oN tAeEL 

20 

17 

ft'I BETTER THAN HER 
llf!II MATISSE J1VEJJLG 

11 ~~\:~~.~
1
:.~~o~:..sWITOL 

COOLER THAN ME 
MIKE POSNER J/AMG 

THE RADIO 
GET FAR NEXT PlATEAU 

COMMANDER 
KELLY ROWU.NO FEAl DAVID 6UETTA UNM.R$..4L MOTOWtl 

DANCING ON MY OWN 
R08YN KONtCHIWA/CHERAVTREE/lt.lTERStOPE 

I DIRTY TALK 
S WYNTER GORDON BlG BfAl/ULA.NTTC 

DYNAMITE 
TAIO CRUZ MERCURYll•JMG 

HIGHER STATE 
BALEY FEAT. JOOIE CONNOR rm<T PL.\lE.\U 

lO 14 ~:,i,~~SS~ARAOC/ROC IIATI0tl/C0LUM~A 

l8 ~ot~,~~?v. \~~EJIGUUIIA C,T/ULTRA 

12 1l ~~;,!~~!~f~t AOBBIIIS 

18 

14 

I LIKE IT 
9IQ.E IGUSIASfW f'IT6Ull. UtlVBISlil RS\;llLOON:RSAI. 

BEAUTIFUL MONSTER 
NE-YO DEF JAMJIOJMG 

I DYNASTY 11 
KASKAOE FEAT. Kil.UY ULTRA 

23 S ~ ... ~~~R~: UtllVEAS,.L MOTOWN 

19 41 l'M IN LOVE 
~ EX GAUDINO UlTR.\ 

ALL THE LOVERS 
KYLIE MINOGUE PARLOPHONE/A.$TRA1.WER"KS/CAPl1Dl 15 

11 16 ~~~;;;~~~~.-.... .,-

13 WON'T GO QUIETLY 
EXAMPLE 01\TA 

DJ GOT US FALLIN' IN LOVE 
USHER FUT. PITBULL LAFACE/JLG 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & DCUP SWEAT fT OUTVULTRA 

10j ~,~J!o~i.;i; GO 

NEVER FORGET YOU 
MANIACALM FEAt LAU RED STICK/STRICTLY AKVTHM 

LOVE THE WAY YOU LIE 
EMUBI Flit 11.JHA.lriiN.l IIIEB/SHW't'/AfTBIIMni,VlTERSCOPE 
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111 
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• 13 

14 
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40 SPllNOOA IN THE GRASS HE11l2 6• 

14 42 ~~sBi,~.~J.~~~~t:~33W.,0M'MUSIC • 

13 I =~:s:,~:~~~00: 
16 ~~:~ .. ~.::~.:::.m ........ ,8,_8'1)< 

16 6 M W'l1l10N MIIISAUS QIJNm 61\0WlDGII.IIANO 
IUaJ.IHlllMllBRPWffl~W!tl!LlflXl(!Gl{OUiR'.J@I 

21 41 !!-:.::~:~l4103illVMlfR_,OS. 
12 24 ~=.:i~!.;;..,01•mwm,aa01'"-

JAZZMASTERS 
JJIZZMA$TER& VI TRIPPlN 'N' RHYTHM 41 

MIKE PHILLIPS 
"1,P.3 ltrOOElf BE.I.CH (10099 

INCOGNITO 
TMNSATI.AtfllC R.P.M. SJU,N"-CHJE 5*83 

HERBIE HANCOCK 
THE IIHGINE PFIOJE.CT HAtlCOCK 0001" 

VARIOUS ARTISTS 
LU RITENOUR"S 6 STRING THE.ORY COtlCOAD J 1911 

15 ~~i.~~,~~ ~~.?.~r:. .... /'10 
VARIOUS ARTISTS 
UIIW'1Wf'ED VOL. 1: BACk TO BASICS HIDDEN 6£ACH O>J33 

NORMAN BROWN 
SENDIIG MY UJVf PEAK 31321/COljCORO 

BONEY JAMES 
SEND ONE YOUR LOVE COtlCORO Joe•s f+-) 

MADLIB 
tWXJ:IUOlttN(SlllWNO.?;lilliHJAZllMil.BWmotfSHM'C(I]" 

MARCUS JOHNSON 
THIS IS HOW I ROCK THREE ):fYS 209J 

12 45 =-~:'~IJI.SCC,,ST011""""'1'1400ROOP..,, 

11 22 ;!~~urf~R'\~~AST1'RCAOl3£l6A1~@ 

~ ::I 5l-J TITLE 
I I! ARTIST IMPRlNT ' PROMOTION LABEL 

16 FUN IN THE SUN 
STfVE W.IVER SO-M 

14 BE BEAUTIFUL 
Mlll>I ABAIR COtlCOA!!lCIAG 

24 CHRISTIANE 
ftlClt W UN ARTISTRY 

27 BOSSA BLUE 
CttfUS S'TAlfDRING L"LT!tUTE VlEIE Miil TOUCH AND GO 

~ ....,._..:,_ ~!J!ffli TRIPPUl :!!' RHYTHM 

4 20 OH YEAH 
WALTEJI &EASLEY HEAOS UP 

HEART AND SOUL 
UION 6 COtlCOAO/CM6 

27 WHAT CHA GONNA DO FOR ME 
DARREN RAHM Ff.U. WAYMAN TISD"LE rruGROOVE 

18 MAKE ROOM FOR ME 
JONA»IAN BUTLI.R RENDEZVOUS 

12 40 TILL YOU COME TO ME 
SPENCER OAY YONAS t.lEOIA/C Ott CORD JA2Z/CMG 

FALL AGAIN 
KEMNY 6 FEXT. ROBIN THIW CMCORO/CMO 

15 SENDING MY LOVE 
tiORMAII BROWN PEAK/CMG 

10 17 WILL'S CHIU 
DAVID BEIIQIT HE.I.OS t.P 

13 36 TAKE ME THERE 
JACIQEM JOYNUt ARTISTRY 

20 THAT'S LIFE 
BRIAN CULIEftTSON rut EARL ICLU6H GAP/VERVE 

4 

12 

111 

26 MEJal.ssotll SlJlt CtASSl'.'A.SZHl"liSCtlV ~OU(S 

39j :.==~=~=~~.! 
24 ~~~~;:, ~ts~! ::!~OUNT'1N 50359'1 

ALICE SARA OTT 
LISZT DG t'l 1<147MJIIIVEASAL CLASSICS OROUP 

ZUILL BAILEY 
UCH: CELLO $UllfS TELARC J1978JCOJJCORO 

THE PRIESTS 
HARMONY RCA VICTOR 511825/RMG 

-l!llJEGOOIGO$.\IAN/IIIE ClflJWND OR:H. 
WJQllR:~UOUIOOOlt.l{tlU,;P.GtSAJ.ClASSCS-GW 

MASADA STRING TRIO 
HABOO'fM: THE BOOK OF AHGB..S VOL 16 TZADII( 7384 

EIESEM.BI.E SONNEREJIIONICA fllGGETT WIIH G. UJZ 
MCH: OFIIHSTML SllTf.S FOR A YOUtli FffNtE IME 2171 

ANDRE RIEU 
GWTlSl HITS DOWN 17764/SLG ® 

ALEXANDER MELNIKOV 
SHDSUil/Jl1l1t tll P!tl:UJIQ & RIGUES ltlrlll)IIJI IIU09l20!9@ 

ESTCll'~IWIOOI.S\\f!IOhYallll.OI/PEUAIMS!lll!W,I 
60lGOT1U HAAt.10111.\ M.UtlOI 9-02050 

ENSEMBLE CAPRICE (MAUTE) 
lB.BM'ftl.Dliltlfli8MXl!fi,fllllA:QJE GWW~~all!l 

CECILIA BARTOLI 
$ACIIIF1CIJML't:OC,!, 01J412AiUMRS4l Cl.AS9CS CROUP 

61 ~!,V~~~:;~\MEAS,,,. 0,S~S()W> 

THE CANADIAN TENORS 
THE CAMADIAN TENORS DECCI\ 013509 

VITAMIN STRING QUARTET 
VSQ PERr-ORl'IS LADY GAGA VTTAMHl OtGITAL EX 

RENEE FLEMING 
DARK HOPE OECC.\ 01-4\tlE, 

I MAX RICHTER 2 lllf fU. fATCAT 1311 

7 ~~~~:!~1~~~~~~~ANER BRQS. 

ZADE 1\11111 THE ROYAL Plll.HARMOlllC ORCH. 
ONE tlGHT IN JORE AN: .fl C<YiCOIT FDR PU CE 20 006 

DUE VOCI 
DUE VOC,l "ft tlE10tlES 014271.J\illE tt) 

13! llKEI\ITTCW'l,IIHC!!CII.RIJ4l~tl/J!Tll\1TOSCIJINI 
MONDO CANE IP'ECAC 119 

4oj ~:,1 
.. ~ u..OOt(IE{)j01.ffl'1J'N36\~t)mP(+) • 

ZOE KEATING 
INTO THE TREES ZOE KE.\TlflG DJ 0: 

11 32 =i=...°="-~::.: 
10 73 ~=u~~!~~~.:.'.!n ... 21601,81.G@ 

ATOP 
W WORLD Al.BUMS 

d to= 55 ARTIST ... 
E 

~I II TITLE 1uPRJrn A HUM.BER, ()jSJA1a1.mnG LABEL :: 

0 27 II CELTIC WOMAN J ~ S0lliS fllJMM IUIT IIWIIIIJWj58300f:l.6 '#: • 14 SEU JORGE AND ALMAZ 
SEU JORGE AND ALMAZ IIOW AGAm SQE:8• 

3 24 CELTIC THUNDER 
IT'S ENTtRTAIIIMDfll CB.TIC M.Jr,,tffi (lt392!tlECC,\ 

0 47 RODRIGO Y GABRIELA 
11:11 RUBW/ORl(S ooao•,A.TO !;:] 

II SOUNDTRACK 
USffllUP!tlEOfflCW.ZINIJJ.IION.Jlttf UJN&c:1'?:ll1$'Jtil.t6C 

II 55 CELTIC THUNDER 
Til.Kf ME HOME CEt.nC THUNPER 013067/0ECCA 

7 15 GOTAN PROJECT 
TANGO 3,0 N.\ B.\STM 48e.•fXL 

0 10 28 KOLOHE KAI 
THISIS Tt\E UFE GO .\U)lt.l, 1011 

0 15 I FELA 
l4 ~ THE BEST ~ THE BUCK PRfSllOO MWFOOCE 6t502 ~ 

10 63 VARIOUS ARTISTS 
Pl.0111Gf<IICIWIGE:SOIIGSAIIIIUIDTIIEWORUJii!fAAl11~~ 

11 9 29 ANUHEA 
ANUHEA OtlEHAWAIIAN 20D I 

12 21 THE CHIEFTAINS FEATURING RY COODER 
S"N PATIUCtD HE"AR 31321/CONCORO 

13 VARIOUS ARTISTS 

A IIIIB1UfWi(AN Ol1(S"SEY CUft/111 Rl)t,I) 043405.\flM: 
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ii --=53 TITLE Ii --= 53 ARTIST M :5!11 I! ARTIST l"OPRIIH I PROMOTIOll LASEL) :SI I! ""' (IMPRllll I otSTRlBUTING ""') 

14 CUANDO ME ENAMORO 4 lif QUE IGLESIAS UJ~l31.fltllf8:i\.lt~U100~1.Vt,Ulf 

2 • SERGIO VEGA 
MU.IJWIN)Cf..MJROS,1,721564,1.Jt.U • lA ARIIOWlla!I IIAl()I El~tt llHE OIMIOIO 

1000 OEPENDE Dl Tl OI A 7Z 156'91 MLE 

4 10 MARC ANTHONY 
CAMIU. SOIIY Ml.SIC L,l,.TIN ICOfiOS SOtlY MUSIC LATIN 67~02 

5 AL MENOS 
II JUAN LUIS GUERRA Y 440 • (HGltw.MHDill 8. l.11!JI OE ~MICfllJlARP.11~ f(N)\.16111 A SOJI DE l,UERRA CAPITOL LATIN 42463 

II NO PUEDO VOLVER 
II IVY QUEEN 

INTOCABU CANTOL Lt\TIN DRAMA QUEEN M4.ClfETE 0145:16.'UMl E 

7 NINA BONITA 7 25 CAMILA 
CKiNO Y NACHO MACHETE/UNIVERSAL Mt.SIC LATJ/10 IIUARTE DE AMAR SOtN MUSIC l,l,Tltf 59881 

0 11 26 STAND BY ME 8 60 AVENTURA [2] 
PRINCE ROYCE 1'0P STOP TIIE lAST FflEPJIUM L;t;m 20roJ/9JtN MUSIC u.m 

II 9 WAKA WAKA (THIS TIME FOR AFRICA) 0 A.B. QUINTANILLA'$ ALL STARZ 
Sf!A):lf\A FEAT, FRESflLYGROUNII (EPIC/SOtlY MUSIC LI\TIN} U VIDA DE UH GlNIO CAf'ITOL LAllll 298-47 

10 19 TE RECORDARE 10 29 PEDRO FERNANDEZ 
EL TAONO DE MEXICO {fOtfOYISA/MUSIVIS,1,) AliWITE A U ANTIGUA fONOYISA 3540BSl\)J.ILE 

11 10 17 BACHATA EN FUKUOKA CD 16 GILBERTO SANTA ROSA 
JUAll WIS GUU\I\A Y 4'0 ICAPJTOL LATlrfi IRREPETIBLE SONY MUSIC lATOI 42S6S 

12 12 24 EL ENAMORADO 12 10 VICENTE FERNANDEZ 
LOS TITANlS DE DURANGO (DISA) UN la::otAIIJ DI U IIEXlCO S(ltl'f!4J$C LATIN 7J-056 

e 16 12 EL MALO e 1511221 f,~[~~.~g17i,oo,~==ic '-'"' A'IIEJfl'UflA (PREMIUM LATUl) 

14 13 13 AMARTE A LA ANTIGUA 
14 CONJUNTO ATARDECER 

PEDRO FERNAND EZ jFONOYlSAI SOLO JUNTO A TI 01S,I, 721556/UMLE 

Cl. 19 10 LA VIDA ES ASI 15 12 13 JUAN GABRIEL 
rvY QUEEN MACHElE/Ull\ltRSA.L MUSIC L 1,llNO JUAN GABRIB. FOtlOV1S1\ 354514/UMLE 

18 15 23 LA PEINADA HI 11 PESADO 
CHUY LIZARRAGA Y SU 8ANOA TIERRA $1NALDEN$E (DeSA! llESM LA CAHTIKA! VOU&1EN II C4SA ~1.JULE ® 

~ TE PIDO PERDON PEDRO FERNANDEZ 14 ~ mo · EL BAMBINO"' !SIEN'TE! KASTAtu:B.IHMll'.IS~fCtlMSA~tJ.U @ 

21 8 
NINA DE Ml CORAZON LARRY HERNANDEZ 
lA ARROLUIJORA BANDA El. l.A10N DE REIil CAMACHO URIIYMANIA l.!EtlOIEl~OlfOVISA 57-00Sa/Ull,lLE 

19 20 ANDO BIEN PEDO EL TRONO DE MEXICO 
BANDA lOS 11.ECOonos OISA ClUUll DUIRTE QUE TE MIO fOfWVISI\ 35441!M.!1'4..£ 

20 17 QUIERE PA' QUE TE QUIERAN 19 62 WISIN & VANDEL 
OYUIIO Y Lf:NNY SOtl'r' MU~C LATIF U RE'IIIOLUCION 'll'(,'M,1,CHETE 012967/U"LE 

G 25 GITANA 21 14 17 CHINO Y NACHO 
SHAllRA EP1C/SO>N I.IUSJC LAfltl Ml NINA BONITA MACHETE -0141-4 MLE 

Y COMO ES EL GERARDO ORTIZ 22 18 
MARC ANTIIONY SOllY " USIC U TIJI 22 17 NI HOY NI MANAMA DEL 68"1124/SotlY P.tUSIC LATIN 

23 23 POR QUE ME HACES LLORAR? e 29 37 LARRY HERNANDEZ 
JUAN GABRIEL FOt{DYISA EIIVIVl)IIES0£0.l1ACMlliEIIETAfl:Nl',!SA~U 

24 24 AL DIABLO LO NUESTRO 24 18 PLAN B 
ESPINOZA PAZ OJSA.11\st tlllUSE Of PUA.SURE flltj1, OWZ2/SOtlV MUSIC l ATlll 

30 LA DESPEDIDA 211 21 14 DADDY YANKEE 
OADDYYANKEl (EL Ci\RTEL/SOtl'I' MUSIC LATltf) IIUNOIAL EL CI\RiEL S0030/SQIIY MUSIC tAnN 

LOCO G PESADO 211 22 20 JOWEll & FWUYt i'fJtt.t\CHETE.,\iftrUrRSAl t.l.lSC lAlU 27 35 
DE.SOE LA CAHTINA; 'IIOIWMEII 1 1)5,l, 726553,'IJMLE@ 

NUESTRO AMOR SERA LEYENDA TITO "EL BAMBINO" [!I 'D 27 'D 22 73 AlfJANDRO SANZ jWAJUlfR LATINA) R PATJION SIEITTE 65388:3/UMLE 

TU BOCA e MARCO ANTONIO SOLIS 28 26 
CUYII.N!a. jSOflV MUSIC LATIN) 35 39 IIIS ~ MNICOAIITINO IWS FINM,IS&l!l&UllE li! I OMG ESPINOZA PAZ • 211 29 29 26 63 g USHER FEAT, WILL.LAM (l.t.fACEIJLG} YO NO CAHJO,PmO LO INl"OOAMOSASLO&. 7Y1l!,·,tt.U @ 

G Ml AMOR ES POBRE SERGIO VEGA 35 7 
TONY OIZE FEAT, KEN•Y a i\ACANGEL SOJN MU~C LATlf 30 25 OOOS~CcmtlOOVP.ANMRASWNIIJSClA™52180 

G I LIKE IT G LOS TITANES DE DURANGO 32 ENfU.ED.ES~ FYI PnBW. """""""'EU:A.I Z-0 CORRIDQS Pl' LA PLfVADA ,m,i,s 1036 

MAS ADELANTE CHAYANNE 32 28 15 32 23 23 U ARROLUtlORA WDA U. UMOM OISA 1 NO HAY IIIPOSIBLE SONY MUStC L.AT1N 6Hl72 

G ARRASTRANDO LAS PATAS 40 33 24 JUUON ALVAP.EZ Y SU NDF!lENO BANDA 
l..AMY liEIUIAIIOE.2 FO}lOVISA NI LO IIITENTU DISA n l 551/ UMLE 

e 34 EN PREPARACION 
34 JENNI RIVERA 

GERARDO ORTIZ EtJSONY MUSIC LATIN U GRil.N SENDRA f-OtlOVISA 35439S/UMLE 

I G 31 CUANDO, CUANDO ES? G LOS TERRIBLES DEL NORTE 
J-«JNG & ~1AXl~WI l4iU,l,CHcTtUI\UISAL UUSC lAlltl COMIOOS BIEN TERRIBLE& FREDDIE 3~8 

G TE COMENCE A QUERER LOS TITANES DE DURANGO 43 36 32 18 TITO •u 8,01181110"' (SIEN'TE) LOS LOCOS DE.L CORFIIOO OISA 72%65/UMLE 

331117 
DIME UNA Y OTRA VEZ 9 TIERRA CALI :n El CtlAPO OE SINUOA iOISAl :n 28 7 MM.OO'OAM.'.fl•~tlJOOi~t..lOCUil'r40ES!n3lt.tf 

C ALEJANDRO G TITO NIEVES 36 74 10 lADY GAGA jSJREAAIJPE,')C[ltM /0ERRY11&.UITERSC0f,£) 

QUIERO QUE SEPAS 39 39 
PlSADO jDISA.!"Slt 

39 30 

BREAK YOUR HEART G 40 38 13 TAIO CRUZ FUT. LUDACRIS ("ERCURY/10JMOl 42 17 
Ill PADRE QUERIOO SONY I.IUSIC LATitl 67194 

41 37 NI EL DIABLO TE VA A OUERER 
41 40 SERGIO VEGA 

LO$ Rill.EROS DEL NORTE (FONO'-.IISA\ PURAS ROMANTlCAS SONY MUStc tA.TlN 57-448 

MILLONARIO DE AMOR G THALIA 42 41 
SERGIO VEGA 'B. SHAKA~ (01S.t.l 

41 35 PRIMERA FU SONY l.1USIC l il,Tir• 56091 

LA MARIA SIGGNO 45 14 43 34 JULIOII AL'IIAREZ Y SU NORTIND BANDA (OJSA.1.1.Sl) QUE HAIUAS fR.fOOlE 3ti61 

TU NO SABES QUE TANTO LOS INQUIETOS DEL NORTE 47 44 36 24 CARLOS BAUTE (Wal.BNE8. LbJltl~ rEBRERO 14 ROM.Alf"IICAS CA.TAP!,.'tl OIG.IT"L fl( 

LA COMPLICIDAD INDIA 
CULTURA PROFf:TICA A MUFAF,1, 411 39 UMll;.A. TOP srOP :rno2ilfSOHV 11,lt.SJC Lo\Tltl 

CALIFORNIA GURLS 48 37 40 LOS BUKIS 
ltlTY PEMY FUT. SNOOP DOGG C"PITOL URIE DIAM.ANTE FONOYIS il, 354239,UMU 

ESTOY ENAMORADO VARIOUS ARTISTS 
THALIA FEAT. PEDRO CAPO som Mt.SAC LA.Tm 47 33 9 SUPER EfJllELUS fOt{OVISA 35-451 I/Ul.1L£ 

POR QUE NO LE CALAS G SELENA 
JENMI RNlRA fQtlOIIISA 51 21 

U LEYDfDA EP.tl U.Tltl 0750 A.PHOL lAllN 

QUE BUENA TU TA G 67 35 BAMlA EL RECODO DE CRUZ LIZARRAGA 
FUlGO CltOSEN FEW EUERALO ME GUSTA TOOO DE Tl FOtlOVlS" J64394/UMLE 

CORAZON SIN CARA • 66 11 VARIOUS ARTISTS 
P81NCE ROYCE. (TOP STOP Ulltl URHN liNOZ 2 MJ\CHETE 014254/UULE 

Camila picks up its se<ond No. 1 on latin 

~ 
la Arrolladora Banda el Limon debuls at 

Pop Alrpla1 as "Alejate de Mi" steps l·l No. l on Regional Mexican Albums wHh 
wllh 9.8 mHlion l~teoo Impressions, "lodo Depende de Tl" (4,000 copies, 
a«ording to Nielsen BOS. The ~io's first according to Nieben SoundScan). The 
chart-topper, "Mieales," ieacbtd the opeaing marts the act's third top five debut 
summit In lhe Feb. Z7 Issue and Slltnt 10 behind l009's "Mas Adelante" (No. 1) and 
consecutiVe we,is atop the 11st. l007's "Y Que Ouede Claro" (No. l). 
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LA ~ltlA DE UN li,ENIQ C o\PlfOL lATltl 29841 3 

4 22 PEDRO FERNANDEZ 4 
AM.Um AU ANTIGUII fQ.tlOVISA 3MDS~MLE 

II VICENTE FERNANDEZ • UN MEXJCAMO DI U 111EXICfJ 'f:l}NPdJSIC lA1W ~ 

8 CONJUNTO ATARDECER 8 SOI.O JUltTO A Tl Dl&il. 721556/UMLE 

7 I JUAN GABRIEL 13 
JUMI! 6ABRIU FOtfOYISA 35.451•/lJMtE 

7 

8 7 PESADO II DESDE LA CANTINA; VOL II OlSA 726538/UMLI: $ 
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25 

23 

35 

71 
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nidst'11 
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nidscn 
SoundSc,m 

"' !Ii 
fllKll l.MmikFffill'Jf6&\IJ1l'. IRK,· 4flll.i&LliE 

MARC ANTHONY 
tCONOS sorw MUSIC LATIN 67402 

CAMILA 
OE.WI.TE OE Ail.lR SOtlY t.lUSIC LATIN )9eil 1 

CHAYANNE 
NO ff_.Y IMPOSIBLE SONY Ml.SIC UI.Tlrt 61972 

THALIA 
PRU1lfftA FU $0tlY Ml.SIC l,..Atlrt S6091 

ROCIO DURCAL 
MIS FAVOfUTAS SONY MUSIC LATIN 7-09011 

MARISELA 
Z-0 EXITOS INMORIALES Ir.! 6614 

ALEJANDRO FERNANDEZ 
t,~ ROMIMTICO WE NlK.ASCNr'IALl9C LQ\tl &2f80 ~ 0 l llill PEDRO FERNANDEZ 8 HILLSONG 

HASIAOOEB.llllfflOMOSSfhllf:fOO/&\~ll.l£ ® COIi TOOO Hll lSOtlO 31J4&/SPARROW • 9 10 LARRY HERNANDEZ • 10 29 ALEJANDRO SANZ 
URRYMANIA MENOIET"IFOHOVISA !I 71:"0!:12,UMLE l'MAISO D:PRlSS WARNER LAntlA 52'2St9 

11 19 EL TRONO DE MEXICO CD 11 34 ALEJANDRO FERNANDEZ 
CUERO DECIRTE 0.Uf TE AMO FOtiO'IJ15A 3544e4.Utt.E OOSMUNXlt MUIDON 1Jli11!SAL IAJ9CI.ATIIOOJ365&tl.U 

12 GERARDO ORTIZ • 14 58 TERCER CIELO 
NI HOY NI M.UWIA Ol;l 68924/SONY MUSIC lAntl limEOJM.SJ!iiWll.l.!,f.~UMR'::41CS£11,110rtJi'llMlE 

e 15 34 LARRY HERNANDEZ 13 13 48 MARISELA 
lNMOESDEQlUACAll,,t:>OE1MO'•!Mii\51!003lt.!lEf;f Z-0 EXITOS INMORTALES VOl, Z IM 66J5 

14 13 35 PESADO 14 12 42 JUAN GABRIEL 
DESOE lA CAHfltA: VOlllMfM 1 OISA m6Sl,UmE @ IIIISCANCIOIH,IISAAl!moo&oo:fffisrr:Mllfi~t.61::IJiffi 

MARCO ANTONIO SOLIS 15 15 22 CARLOS BAUTE 
MASDEtMIO)AHTIIIIOSII.ISF(]t«M:SA354'216Afl.U ® Of Ml P\INOY llJM WARtlER l ,l,Tltfl\ 521765 

18 12 62 ESPINOZA PAZ • 111 16 12 BELINDA 
YO NO CANTO., PEIIO. •. ASL/OlS" 7302!! J/UMLE@ 

SERGIO VEGA 
fXlTOS SHAWi: CORfltOOS ... SONY MUSIC L\JIH $2700 

LOS TITANES DE DURANGO 
20 CDRRIOOS PA' LA PUVADA ATUS 103~ 

111 10 JUUON ALVAREZ Y SU NORTENO BAAOA 
NI LO lfTOOES OISA 721551/UMlE 

20 17 35 JENNI RIVERA 
LA GRAN SENORA FON0\11 SA 3543981\H.ILE OISTINTO UIIIVERSAL MUStC t.t.mm 014252/UMLE 

t;~ 98 ARTIST "' 51111 mu (llAPRlrfl J OISTRlf!.UTING lABfLI !Ii =m ;s ARTIST 
:5• . g TITLE (U,IPRIFn / OISTRfMJTitlG\.ABl:l) ~ 

JUAN LUIS GUERRA Y 440 IVY QUEEN 
A SON DE GUEIIU APfT I. LA.Tltl 4 4 DRAMA UE.EH MA HETE 1-453 I MLE 1+. 

2 60 AVENTURA 11] 62 WISIN & VANDEL 
THE LAST PRDAIUM LAIVf 2omti?J'SONY MIJSJC L.ATIU U flEVOWCION YIYlMA~HHE Q122§:1l~MLE ~ 

D GILBERTO SANTA ROSA 4 6 17 CHINO Y NACHO 
IRRlPETIIILE SOIi¥ MUSIC LATIN 42862 Ml NINA IIOIIITA MACHETE 01-4142/U,llE 

0 22 PRINCE ROYCE 4 PLAN B 
PftlNCE ROYCE TOP STOP 3002(1/SOJIY MUSIC LATit4 HOUSE OF PLlASURf P1tlA 02022/SOtN MUSIC U TIN 

TITO NIEVES 11 15 14 DADDY YANKEE 
ENTRE ~MU.IA ZMG 30021/SOt4Y MUSIC lATlN MUliDIAL ti. CARTtl. etl030/SOliY ',!USIC LATIN 

15 INDIA 
8 73 TITO "EL BAMBINO" ~ UNIICA TOP STOP 30020/SOIN MUSIC L"TIN EL PATRON SIOHE 6SJ883NMLE 

7 18 EL GRAN COMBO DE PUERTO RICO 0 13 VARIOUS ARTISTS 
SU. SM.SA NO HAY Pi\FWSO 'il'AN P~ LAJN 60758 LATIN URBM I IHGl 2 MACHITE 01425 MLE 

VARIOUS ARTISTS 0 r TITO "EL BAMBINO" 8 fig i 30TROPICALES Of AYER.- OISOOS 8.t.R.\JAS 61D.NIFV. lilTS 'APITQL L"llN 47U-38 

21 HECTOR ACOSTA EL TORITO 
1 

• MIGUELITO II 0 19 3 
, TDIIQELMUNDQW&Q§!J;i7/CQAGRQUP I TlfllllffllwaD.Dll£1ll'itaUOJi~ll.$;\.l"W)Wn:)iM,f 

LUIS ENRIQUE 
10 7 l3 t L~;:~!-"!rT~L!~~!lil.CHffi 01435,5,UILE 

10 11 64 
CICLOS TOP STOP 8910 ~ 

11 10 14 VARIOUS ARTISTS 
18 RKM & KEN-Y 

IIACMAlA kl 2'010 l1\l~J & NJC021.ISOPl'fl.USIC LAtm THE LAST CIW'TER PltlA!M.I.CHETE 014057/UMLE $ 

12 13 62 HECTOR ACOSTA 0 12 13 FARRUKO 
WUNOOt..lllflTIIOAN,\P.B/~IUl:.Al'(lf£Jt''. IIE (LVillfflllll ll.OOUESEl'llE.ltMRS,l,LY.f.Clffl(lffi5iOlt.M[ 

13 12 53 OMEGA 13 10 22 DYLAND Y LENNY 
U DllhlO DEL FLOW f-UIITT90112,"SllFNMUSIC LATltl MY\\'ORLO SOtN MIJS.lC LI\Tttl SIJ 71 

14 14 18 VARIOUS ARTISTS e 15 J-KING & MAXIMAN 
BACliATA lt' I: \IOL. 3 MACttETE DH D!i6/UMLE LOS J UPERffEROES tAA~HHE Qt2~9§1!,!Ml E • 17 57 VARIOUS ARTISTS 111 11 19 VARIOUS ARTISTS 
~&ICH,l,"NPEGollll"S:21DlPW6RtUe<omt+,'i'~l/lffi • WY RECORDS: to MEJOR ... 'IW1~HfTE 014122&!UI...E • VARIOUS ARTISTS TONY DIZE 19 67 
~TADE AJil(JI ffl.. ' J& N 50343irotNMLSC LAJ1N 111 16 37 

lAWELDOIAC£lAWEIIJ'O,liBJlmA7WJt'SCflflitst:Wtl 

17 18 11 HECTOR LAVOE 17 12 35 COSCULLUELA 
TllOWUU:RWl"I\Vt:Fi\l'~W.aiJ.IIIUU00-95l'lll.NJ 8.PIU(J{ICl'll~~Wln:~u,,.(fmWQ:lm)!iS.lJ?/.\lE 

18 16 77 GILBERTO SANTA ROSA ~ 18 ANA TIJOUX 
8.c.i&W100tfUISMMOOXGOOiM!'!441:ll:9::_.,flll.GCIJilll@ 1977 t4ACIOHAL 20043 

18 20 
VARIOUS ARTISTS 

111 17 19 ANGEL & KHRIZ 
31t~l'DOO.U::21111PW&Aflleoo9&'1.'i'III.IOCtAJN Di\"TAIE OVER M4.CHET£ 01-408--4/Ut.ltE 

20 15 25 VARIOUS ARTISTS 
20 14 18 FLEX 

1 lOVl. 8ACHA.TA l'l.ANET 9012~/SOWV' MUStC LATl}l IIOIWltS1Y11: FMff a .JlSll lAEUNl'.MCJrlrJ:.LAm 2t.W 

PRINCE ROYCE'S RECORD CLIMB 
Thirty-seven weeks after it debuted on Tropical Airplay- where in the in• 

terim it crossed over to the Lalin Pop and Rhythm charts-Prince Royce's 

remakeofBen E. King's "Stand by Me'' finally hits No. 1. !tleaps 10-1 with 

Greatest Gainer honors (2.3 million listener impressions, up 55%). With 

its 37-week climb, it breaks the record for the longest journey to the sum· 
mit in the chart's 16-year history, passing Aventura's 34-week ascent in 
2008 with "El Perdedor." -Rauly Ramirez 

Data for week of AUGUST 14, 2010 
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OJAPAN 
--------------

ALBUMS 

,.11> ~11, 

i!!i ~; ~'SOOMLWIIJ#Mf't.MIT!OQ Mltl£TUD!II 

NEW MILIYAH KATO 
HEAVl:N Cll/O'VD LTD EDITION s.or•v IAUSIC 

2 N SOUNDTRACK 
HAGAN£ NO REHKJNJUTSUSttl ,UJIPUX 

3 SMAP 
Yfl: ARE &MAP! Y1CTOR 

4 NEW MILIVAH KATO 
HEAVEN SONY MUSIC 

5 NEW VAM PS 
8£A$T (COJtl\10 LJD E:OITION! 'VAMPA.CSE 

II Nf'1 
LEC CA 
POWIR 8U1T1MY ~ ,tlVO ll'DBlflKIII C1JTTtlC Eta 

7 KANA NISHINO 
10 LOn S0ll'!' Mt.fSlC 

8 I YUi 4 
7 

HllLJDAYS IN T11E SUN S0HV ._ll:SIC 

9 NEW LECCA 
POWER 8UTTUIFL'I' CUTTillG EDGE 

10 YUi 
ttCUlffli~nfSlJI (CQMLTOmrJIOOJ sr:tut,tJ9C 

I FRANCE 
ALBUMS 

w!:i ~; i5 
~ .. {SNf.t/lF0PtnTH J\lf:) MJGUST l. 2010 

ZAZ 
ZAZ PlAY Oll 

2 MUSE 
THE RESISTANCE 4.&EIHELIUM 3/V/A.RIIER 

3 CHRISTOP HE MAE 
.,.. TRACE LA ROUTE WA.R.tlER MUSIC 

4 S EXION DASSAULT 
LtCOLE 0ES POWTS VITAUX J IVE 

5 BEN l 'ONCLE SOUL 
BEN L'0NCLE SOUL M010Wtl 

II s I LADY GAGA 
THEFAIIE ~fOllh£0t6ff!YTRE6WERsc.M 

7 LES PRETRES 
SPIRl'TUS DEi TH MUSIOUE 

8 THE BLACK EYED PEAS 
THE E,11,0 1tHERSC0PE 

9 13 DAVID GUETTA 
OME lOVf GUMNIA£1N 

10 9 I INNA 
HOl AIRPLAY 

I ITALY 
ALBUMS 

wl:l §i ii {IIIEL$EN) JULY 30. 2010 

LIGABUE 
AllRIVE0ERCl. III0SlR0! WAAIIER BROS. 

2 VASCO ROSSI 
VAS CO u>tlbOtl ltslANT lNf: 04.05.2010 CAPITOi.. 

3 S HAKIRA 
SHE WOLF SOtN MUSIC LAltNJEPtC 

4 s I PGR 
COIIFUSIOIIE umvERSAL 

5 G IGI D'ALESSIO 
Sf:MPLICD1ENTE SAi GG() 

8 s I STING 
S'l'MPtlONIClTIES UNIVERSAL 

7 81AGIO ANTONACCI 
INA&ffllATA IRIS 

8 CESARE CREMONINI 
199-9 - 2010 THE GREATEST HITS WARIIER BROS. 

9 NEW TOKIO HOTEL 
KU~1AMOID cm LIVE ISL.a.tm 

10 10 LADY GAGA 
1\ltffNf.NOISMlsnBMN!IDIIJP.:ttfl;oftTfifITTIW.lff 

- NETHERLANDS 

2 

2 

3 

4 NEW 

II 

SINGLES 

JUlY 30, 2010 

WE NO SPEAK AMERICANO 
YOLANDA. 8t COOL & OCUP SWEAT IT OUT! 

WAKA WAJ<A (THIS TIME FOR AFRICA) 
SHAKIRA n . FRESHLY GROUND EP1C 

ALBUMS 
CARO EMERALD 
OB.rnll.SCBl"S FflOM M CIITTWG ROON ~D~rJXO 

JOHN MAYER 
BATTLE STUDIES COLUMBIA. 

EMINEM 
RECOVERY' \\£61$H.i.om'/AnERl.1A111,1ffTBI.SCCff 

MOOI WARK 
X tlRGY 

LADY ANTEBELLUM 
M:HI YOU II0W CI\PlT0L 

Data for week of AUGUST 14, 2010 

~ UNITED KINGDOM 
--------------

ALBUMS 

,.::; ~::i (THE OFF'ICW. 
l!3 :i~ Uk CHARTS CO.) AllWST I , 2010 ~ .. 

EMINEM 

2 

fECOVEAYWEB.~/AflERMATtv1HTERSCQPE 

~ TOM JONES 
llfW PRAISE & BU.ME UIIIVERSi\.l 

3 PLAN B 
THE DfFAMATIOM OF STRICKLAND SAIIKS S79 

4 ELIZA DO OLITTLE 
0.IZJI D00UTRE PARl0PHOt.fE 

5 NEW AVENGED SEVENFOLD 
NIGHTMARE Wil.RNER BROS 

II I LADY GAGA 
6 ~ ntE,-ESTIIEN.IU)l£.t:r:fU£0iEFflYIFE£,Tffl:RSOOf'E 

7 PROFESSOR GREEN 
ALM TILL l'MI DUD YIRGm 

8 KYLIE MINOGUE 
APHRODITE PARL0PHQriE 

9 MUMFORD & SONS 
$16" NO MORE ISLMlO 

10 21 MICHAEL BUBLE 
CRAZY LOVl 143/REPRISE 

OcANADA 
ALBUMS 

w!:i 
!; 5$ 

~ .. (NIEUEN S0SJSOUN0SCAN) AU6UST U, 2010 

EMINEM 
fllXMRV't,ll!,S\l,[l'f1ffiJIWffiltlTEIISC(ff,UI\UISl,l. 

2 yJ AVENGED SEVENFOLD 
NIGlfflMRE I-Cf'B..E$"SftoW.41HR 8AC6//i.'4RIER 

3 THE BLACK EYED P EAS 
THE E.N,0, tlHERSC0PE/UNIVERSA.L 

4 JUS TIN BIEBER 
tlrWOII.D2.ll flfflX100i'Ml\'C41D9AMNt,qJ,MnlJ;Pf.~l 

5 JACK JOHNSON 
TO lHE SEA 8AllSHftREIUtllV1:ASAL 

II S HERYL CROW 
100 MILES FROM IIIEIIPttlS A&M/UNIVERSAL 

7 LADY GAGA 
THfllNfSriBIILNUJJW~e.wn:~1·.1m~ 

8 I DRAKE 4 : UJ•UM~Mll\WUW'U,6~.\0l1 ...... !.Nst 

9 16 STING 
S'l'MPH.,..ICITIES CHEARYTREE/0Gi\JtllVEASol.L 

10 I KESHA 
9 ANIMAL KEMOSABE/RC,VS0HY MUSIC 

D SPAIN 
ALBUMS 

w!:i §i ~- (PR(IMUSICAEJMEDIA) All6UST 3, ?010 

DAVID GU ETTA 
OIIE LOVE GUM/ll'IAGltl 

2 3 ENRIQUE IGLESIAS 
EUPHORIA POLVO0A 

3 MARC ANTHONY 
ICON0S SOflV MUSIC 

4 ALEJ ANDRO SANZ 
PAMlS0 UPRE$S DAO 

5 LADY GAGA 
THEf'-'-f:NJWEIISllif.l,WUlf'1N.I.EiOiElm!l!f"1:~ 

8 JUAN LUIS GUERRA 
A SON OE GUERM EMl 

7 JUSTIN BIEBER 
111V WORLDS SCHOOLBOY1MY1K1tm BAAUH,la.AtID 

8 II ESTOPA 
X A)INIVERSARIYM SOtl'!' MUSIC 

9 MILEY CYR US 
CAN1 BE lAJ,1UI H0LL~OO0 

10 r.;j1 CHAYANNE 
I 110 HAY IIIPOSIRLES SCHY MUSIC 

-AUSTRIA 

2 

3 

4 

5 

2 

3 

4 

II 

SINGLES 

AllGUST 2, 2010 

WE NO SPEAK AMERICA NO 
YOLANDA BE COOL & 0CUP SWE.\T fT OUT! 

WN<A WAKA cnt s TIME FOR AFRICA) 
SHAKIRA FT.FRESHLY GA0UtlD EPIC 

ALEJ ANDRO 
IJIN~SMAii.U!EK:]Nl\€Ols:R't1RfEtiTIRSO'.lf 

4 • ~~~~~;;>;;_EVIKA JIGUUMA MAYAiJltl 

AU THE LOVERS 
KYLIE MINOGUE PARL0PH0IIE 

ALBUMS 

MEW AMIGOS 
WllS&T OU, WAS OU FUR illCH 81S1 VITOIMCP 

NEW NOCKLAM Q UINTETT 
MEIN WllliDER DER LIEBE UIIIVERSJ\L 

SEER 
WOHLFUEHUiFUEML sortv MUSIC 

EMINEM 
RECOVERY WE8,"$1AOOV/A.F1ERMA1HiVmRSC~E 

SOUNDTRACK 
THE Tll.'IUClHT SA(lA: ECLIP$E AHAIITIC 

For chart reprint s call 64 6.654.4633 

_ GERMANY 
--------------

ALBUMS 

,.::; 
i!!i §i 1"1EDl.lC0IOR(IIJ AUGUST .t, 2{110 

UNHEILIG 
GRO$$E FREIHEIT JtHERSfAR/fANS,ATIOtl 

2 Nn.: AMIGOS 
WUSST DU, WAS OU FUR MICH 81ST VITO 

3 EMINEM 
RECOVB\'Y I/IEQISHADOY/6FTEfWJilHoltiTERSIXlf'E 

4 LADY GAGA 
lHE FAME STRE,11.1IJl&t::;~lM,OEFRl1RE£tmRSOJPE 

5 SOUNDTRACK 
THE TWILIGHT SHA: E.Ct.lPS;E ATLANTIC 

II LENA MEYER•LANORUT 
MY eA.SsEnE IPU'l'Efl USFO/UtUVER.SAL 

7 HELENE FI SCHER 
8E$T OF Ci\PIT0L 

8 5 VELJLE 
TALES FROM AFRJCA Ut.WERSil.L 

9 13 DAVID GUETTA 
ONE LOVE GIJIAMRGltl 

10 EW MEDINA 
WU.C-OMf. TO MEDINA EMI 

'7' AUSTRALIA 
ALBUMS 

,.::; ;; 
i!ci ~ .. !ARIAi AUGUST 1, 2010 

EMINEM 
RECOVERY 'III.Bt3till!OVIIIFTERM.41Hlll'1'ERSQJPE 

2 N~ BIRDS OF TO KYO 
I IRDS OF TOKYO CAPITOl 

3 KYLIE MINOGUE 
APHRODITE PARt0PH0tlE 

4 ANGUS & J ULIA STONE 
DOWN 1Hf: WA'Y CA.MTOL 

5 NEW MUMFORD & SONS 
S16H NO MORE !SLAtlO 

II J USTIN BIEBER 
MY WORLDS SCHOCUUViRl\'\'MQt,11) IIRAJJt"1SLA>D 

7 FLORENCE + THE MACHINE 
LUIIGS ISL.UID 

8 TRAIN 
&An ME, SAN FRAIICSSCO COLUMBIA 

9 NEW LADY GAGA 
Jlf FJJI!: UISIUISTR:.IJilM,'<JN.i'E-Ot~lfl:fi9Xff 

10 NJ ~~~:N~ V RAYMOND J IVE/JLG 

© PORTUGAL 
ALBUMS 

wl:l §i ~- (RIii) AUGUST 3, 2-010 

STING 
SYMPH0IIICITlES UWVERSAL 

2 ESCOU NHA DE MUSIC A 
TODA .A E.SCOUNHA OE MUSIC.II fA.AOt. 

3 ,o MICKAEL CARREIRA 
AO YNO NO COLISEU OE LISBOA FAA0L 

4 MILEY CYRUS 
CAN'T I E TAMED HOLLYWOOD 

5 15 GNR 
RETROPOUTA1'A FAR0L 

6 ANA MOURA 
UVA•IIE AO$ FADOS 1"1EJ1CURY 

7 11 MARIO PAC HECO 
MARIO PACHf.C0 WORLD COllNECTfOH 

8 PEDRO ABRIJNHOSA & COMITE CAW. 
LONGE POLVOOA 

9 PAOLO GONZO 
BY FIE0UEST C 0LUFl!BIA 

10 LADY GAGA 
IIEF.1.M£:llll!Sltfl STll:JJ.ll'8ItiU~tfENT~ 

~ ~ NORWAY 

2 

3 

4 

5 

2 

3 

4 

II 

SINGLES 

§! lVUlllEHSGA)IGNORWAY) AU6UST3,flll0 

GLOW 
MAOCOH 801l!,.1ER 

2 1 LOVE THE WAY YOU LIE 
. EMNitfOO.RIWMlilMR9-WDl'~"lm',W'l.~ 

3 f~ ~~J!l:~~~ ~~ AFRICA) 

41 ~E~=~•§mlll,§OfFRr'IFEJilflIRSl'.H 

SATELLITE 
LfN.A M.E'l'EII-UII0RUT USf0/1.INIVfR-S.AL 

ALBUMS 
HELL.BILLI ES 
LSTl ETTE.R l\lKKA CAPITOL 

MELISSA HORN 
SAG liGUITINli Til l •1iG SVEDA.lA 

_iJ EMINEM 
RECOVERY WEB/SHAOOVJAflffiMATI-WlTERSCCff 

BRAD PAISLEY 
N0IIWEGIAN FAVORl1ES ARISTA 

KARPE DIEM 
AL0III S0L6T Ell U16II BQtmlER 

EUROPEAN 
HOT 100 SINGLES 

ii §i (15 GUll.AL IUDIA.IBIUIOAR0) JULY ?a, 2'010 

2 

3 

4 

5 

1 = i~~~~: :~ AFRICA) 

WE NO S PEAK AMERICANO 
VOUM0A BE. COOL & DCUP SWEAT n oun 

ALEJANDRO 
UlW r.A&AsntEM.UHtW~OBIIMT£E,tlfcRiCCff 

CALIFORNIA GURLS 
llAlY PEMY Ft SNOOP OOGG CAPHOt 

WAVIN' FLAG 
K'NAAN AM.ffOCTONf 

~ ALL TIME LOW 

S ~ 'l--,w.,.••,..1EO=G=-E•,...",..,"=.,,....-----
7 ~'.}. ~~~.~~.~~:"°'" 
8 LOVE THE WAY YOU LIE 

EMM:M FU1 RIWiM ~H!lt"1 k-"'BIWJifflERSC(f'E 

9 NEW ~~i~?i~c~~RJ BRUNO MARS ARA.r-lnC 

1 0 13 rDr:A~:~~;>ri,\1t11Jl6ll.lHA Sl"INIIIN' 

1 1 10 ~~~~~~C~~~R~EUifllOGl!l1~tl 

12 

13 

14 

15 

ALLE2 OLA OLE 
JESSY ~1AJADOR 'NAGR,l!M/EUEl 

l AMAZING 
lS IIIIUI AIRPLAY 

12 ~~~::.~ ~~Tl~~~SEAERT 

1111 C LUB CAN'T HANDLE ME 
1 8 ~ FLO RIDA R. DAVID GUE TIA ATLAtHIC 

17 9 :i::~~Fea.WfNJIDKm!W'JN!t 
18 l S~ HEV, SOUL SISTER 

~ TRAIN COLUl!B111. 

19 14 

2 

3 

4 

5 

8 

7 

II 

9 

10 

t;:- jlllELSEH S0UMOSCAII 
:5; INTERNATI0NALI AUGUST14., 2010 

RE! 

10 

RE 

DANC ING ON MY OWN 
ROBYN l<QJIIC,HII/IA 

we NO SPEAK AMERICANO 
'l'OUHDA SE COOL & DCUP SWEAT IT 0Ult 

WAKA WAKA (™IS TIME FOR AFRICA) 
SHAlllM n. FREIHLYGMUNO m e 

LOVE THE WAY YOU LIE 
u.llKEM Fl RIIWN 11.~Sl,l,INl,l,ffilll.lAJl~M"ERSOOflE 

NATTERAVN 
RASMUS SEEBACH ARlPE-OPLE 

ALEJANDRO 
lN)'( liAf,A.STJIENA:JEfflU~Ofll~ 

ALORS ON DANSE 
STR0MAf: WE ARE ,,us1c 
SK.AKA RUMPA 
SEAN IANAN SONY MUSIC 

SATELllTE 
LEIIA MEV'ER-UIIDRUT UFIVERSAL 

FRAN OCH MEO OU 
DSKAR Llti"NROS UlilVERSAl 

Gennan dlHI Amigos dlnches Its 
first No. I on the Austria Albums 
chart as "WtiS$t Ou, Was Du fuer 
Mic• Bisi" reacbes Ille top. !be 
set also bits No. 2 In Germany. 

f-DENMARK 

2 

3 

4 

5 

2 

3 

4 

5 

SINGLES 

AUGUST l, 2010 

WAKA WAKA {™IS TIME FOR AFRICA) 
SHAKIRA Fl, FRESHLY Gflot!ND EPIC 

31 ~O~Hc~~~c.?i~A MY OWN 

WE NO S PEAK AMERICANO 
'fOWi0A IE L & 0CUP 'NEA1 IT 0 1! 

VI TO 
MEDINA LA8Ell.tA0 A:LAAM 

ALEJANDRO 
UUf 6A&A.StRf.ll,l.t€,UC.Pi!.Of.l!R'f1RfE-flllR)Wt 

A LBUMS 
RASMUS SEEBACH 
RASMUS SU:BACtl ARTPE0PLE 

MEDINA 
VEU:0MMEM TIL ~UDJNA LA.8ELMA0E/A:LARM 

"';] KIM LARSEN 
MINE DAME.ft 06 HEIIMR EMI 

ROBYN 
B(I0Y1Al.K. - Pr I K0rllCttlWA 

HELENE FISCHER 
BESl OF C ri.PITOL 

EURO ITl<kl1 

DIGITALSONGS ;;;;~~:;:., 

t!W 
,-.w (NIUSU SOUNDSCAN 

j!!!; ;; IMTERHTI0NALI AUGUST 14, 2010 

WE NO SPEAK AMERICANO 
YOLA..U BE C0(l. I 0CUP S1//U,T IT OUT! 

2 LOVE THE WAY YOU LIE 
EM~fM FtRIWINA\\$'SI-WJf~FTm'41H1ll1RID'.IPE 

3 NEW CLUB CAN'T HANDLE ME 
FLO RIO.An. DAVID GUntA POE 80Y/A.l LANTIC 

4 NEW ALL TIME LOW 
THE WANTED POI.V00R 

5 CALIFORNIA GURLS 
KA1'1' PEJIRY FT. SNOOP 00GG CAPITOL 

II WAKA WAKA (™IS TIME FOR AFRICA) 
SHAli:IU. Fl FRUHLYGROUND EPSC 

7 NEW Bllt.lONAIRE 
N ol.wi'FtlHNIWIIM'l'lCl~Uo\Ot-ne.EDI/AAIJ~ 

8 5 I AIRPLANES 
WftlW1l!YWUJ.1.U~B.AOO(GW,DH.li1lE.\IJ\MTC 

9 ALEJANDR O 
lAIW6t.6AsnE».1J£tia:H..M,tKR!MliEHNIBISCCPE 

10 NEJ ONE (YOUR NAME) 
SWEIJSH HOUSE IU.FlA n PHAIWll SHl.\oPQS(TWA 

11 PACK UP 
ELIZ.A 0(IOLITILE PA.JlL0PHONE 

12 I LIKE IT 
BilllQIJE 1Glf$1AS n PmlUU 1,.m1,'ER$,ll, RfF\JeUC 

13 10 STEREO LOVE 
EDWARD MAYA &, "lli:A JIGUUNA UT 

14 15 GETTIN' OVER YOU 
Q.WDGI.EQ.ICIRSMUJliFtRKilEI UIIMIGI.N-'ITW 

15 13 NOT AFRAID 
EMINE.M WEBJSHAOYfAFTERMATH/ltflERSC0PE 

EUROPEAN 
ALBUMS 

~i ~i (e5 GlOIAl. MEDli\lllUOOARD) Jll.YZl.2010 

EMINEM 

2 

RECO~ERY WE&"SHAOOV/AITTRMATHo'HTERSC0PE 

2 : TllfMIESMAIUE.'tml.M<tl£RR'fllH.1XTERiClff 
I LADY GAGA 

3 4 DAVID G UETTA 
ONE LOVE -CUMNIA.OIN 

l TOM JONES 4 NE'l'j NWSE I BLAME ISL.UlO 

5 UNHEILIG 
GROSSE FREJHEl1 lm~RSTol.RJFAIISATI0ff 

8 STING 
SYIIPN0NICmes UtllVERSAU\JMG 

7 KYLIE MINOGUE 
APHR0Olll. Pol.ALOPIIOIIE 

a Nfl'j AMIGOS 
\1/EIStT OU, \I/AS OU rnA !IICll l l!T YIT0;MCP 

9 MUSE 
THE RESISIANCE MEII-EUUM 3.M'ARtlER 

10 PLAN B 
THE DEFAM.IITI0N OF STRICKUIIO SANKS 679 

11 SOUNDTRACK 
THE TWI.IGHT SAGA: ECLIPiE ATLANTIC 

12 12 ENRIQUE lGLESIAS 
EUPH0IUA P0LV00R 

13 11 MILEY CYRUS 
CAll'T Bl TAMED II0LLW/00D 

14 15l 
KATIEMELUA 
THE HOUSE 0R;\M.\lJCO 

15 18 ELtZA DOOLITTLE 
Elll.A DOOLITTLE PA.RLOP't-l0NE 

EUROPEAN :'.;~ .... 
AIRPLAY 

Ji 3i M YZl,2010 

CALIFORNIA GURLS 
KATY PERRY Fr. SNOOP D0GG CAPITOL 

2 ALEJANDRO 
lAD'f6MlASTJl9,),l.ff.tlfflJJctl&IFMREEINTE!lSCCf'E 

3 TE AMO 
PJHANNA SAP/OEf JAM 

4 WAVIN' FLAG 
k.'NUN A&M/OCTOtlE 

5 WAKA WN<A. (TH~ TlME FOR AFRICA} 
SHAKIRA FU1. Fl!EStlL'l'GROUMD EPIC 

II WE NO SPEAK AMERICANO 
YOUNOA IE COOl &- DCUP SVIUT IT OUT! 

7 7 HEY, SOUL SISTER 

15! 

TRAIN COLUMBIA 

8 AIRPLANES 
WFtlWlIYIMWWIE::El.UX(JW.[OH.Ell6YilUtl!t 

9 ALL THE LOVERS 
XYLE MIII0GUE PARL0PH0NE 

10 13 LOVE THE WAY YOU LIE 
fNltil:MfEGMw-t.11,lBSH\llY:A.:m:tAATttMffiSttlN: 

1 1 11 S HE S AID 
PL.AM 8 67!? 

12 12 I U KEIT 
ENRIQUE 161.ESIAS ftAT. PIT8Ull lt(TERSCOPE 

13 BREAK YOUR HEART 
TAIO CRUZ ISLAfl.D 

14 16 CLUB CAN'T HANDLE ME 
FLO RIDA H DAVID OOETTA ~lLA.UTIC 

15 10 OMG 
USHER Fl 'WlLLI.AM L.\F.\CE/JLG 
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EXEClJTIVE 
IlJ 1-1 N.l"AliLI __ = _ 

Send submissions to: exec@blllboard.com 

RECORD COMPANIES: Universal Music Group International 
names George Ash president of Australasia. He was manag
ing director at Universal Music Australia. 

RCA Music Group promotes Mika EI-Baz to executive VP 
of publicity. She was senior VP. 

Mercury Music Group promotes Paul Adam to managing 
director for Mercury's Vertigo label and ups Jamie Nelson 
to director of A&R for Mercury. Adam was senior director of 
A&R at Mercury, and Nelson was head of A&R at Parlophone. 

Warner Music Nashville appoints Lou Ramirez Southeast 
regional promotion manager. He was Southeast promotion 
manager at Golden Music Nashville. 

Stoney Creek Records names St acy Rogers manager of 
regional promotion for the West Coast. She was director of 
West Coast promotions at Golden Music Nashville. 

DISTRIBUTION: Universal Music Group Distribution appoints 
Randy Mallnoff VP of direct-to-consumer e-commerce. He co
founded That's It Media Group. 

TOURING: Facility management company VenuWorks names 
Kandice Nelson director of marketing and development of the 
Burnsville (Minn.) Performing Arts Center. 

MANAGEMENT: Dreamcatcher Artist Management pro
motes Jason Henke to director of creative services. He pre
viously handled management and tour marketing. 

RADIO: Sirius XM Radio appoints John Marks senior direc
tor of country music programming. He was PD of KSON-FM 
San Diego. 

RELATED FIELDS: The Recording Academy's Philadelphia 
Chapter Board elects David Ivory president, Malt Cappy VP 
and Lori Landew secretary. Ivory owns and operates Dy
lanava Studios in Philadelphia, cappy is a session trumpeter 
and arranger, and Landew is an entertainment attorney. 

-Edited by Mitchell Peters 

'DIRTY DANCING' DEMOS TO BENEFIT 
CANCER RESEARCH 
Nearly a year after Patrick Swayze"sdeath from pancreatic can
cer last September, the writers of such "Dirty Dancing" h i ts 
as "(l"ve Had) The Time of My Life·• and "Hungry Eyes"' will 
d igitalJy release demos from the 1987 film in an effort to raise 
money for cancer research. 

On Sept. 8, songwriters Franke Previte, John De Nicola and 
Don Markowitz will release the four-song" Dirty Dancing: The 
Original Demos" through digital retailers. In honorofSwayze, 
the writers will donate a large portion of the sales proceeds to 
the Patrick Swayze Pancreas Cancer Research Fund at Stanford 
Cancer Center in California. "The more copies people down• 
load, the more we can give to pancreatic cancer, which is such 
a horrific disease." Previte says. "Patrick was such a good guy." 

The EP, priced at $3.69, will contain previously unreleased 
versions of"Hungry Eyes,"' "Someone Like You"' and two ver
s ions of "(J"ve Had) The Tin1e of My Life,"' one of which is a 
remix by original producer Michael Lloyd. 

Previte says there are discussions to simultaneously pro
mote the EP and the "Limited Keepsake Edition·· DVD on QVC. 
The songwriters will also push the E P at the Dirty Dancing Fes
tival set for Sept. 17-18 in Lake Lure, N.C. - Mitc/ieU Peters 

Prior to his 
July 20 show at 
Nokia Theatre L.A. 
Live, Island Def Jam 
artist Justin Bieber 
received a plaque from 
AEG L ive staff to honor the 
sold-out event. From left: 
Nokia Theatre L.A. Live assistant 
GM Don Graham: Concorts West 
co-CEO Paul Gongaware; AEG 
Live executive VP Larry Vallon: 
Nokia Theatre LA. Live GM LN 
Zeidman: Bieber and his manager, 
scooter Braun; AEG Live president / 
CEO Randy Phillips and senior VP 
Debra Rathwell. PHoTo wEN01 KAM1,..si-:1 

In the midst of a sold-out three
night run at Colorado's Red Rocks 
Amphitheat re the Str ing Cheese 
Incident paused for a photo 
backstage July 24. From le~: SCI 
manager and Madison House co
founder Mike Luba, Chuck Morris, 
president/CEO of AEG Live for t he 
Rocky Mountain region; Madison 
House booking agent and SCI 
manager Jesse Aratow; SCI 
guitarist/violinist Michael Kang; 
Madison House co-founder and 
SCI manager Nadia Prescher; 
Kevin Morris, Sci Fidelity Records 
president , Madison House partner 
and SCI manager; SCI bassist 
Keith Moseley; Don strasburg, 
VP/senior talent buyer of AEG Live 
for the Rocky Mountain region; SCI 
guitarist Bill Nenhi, percussionist 
Jason Hann, p1anist/accordionlst 
Kyle Holllngsworth and drummer/ 
percussionist Michael Travis; and 
Madison House partner and SCI 
mc1n,3ger Jeremy Stein. 
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Carlos Santana 
visited the Sony Club 
in New York July 19 
Following a sold-out show 
at Long Island's Nikon at 
Jones Beach Theater. He 1;vas 
presen ted w ith a plaque 
commemorating more than 1 
million copies sold worldwide of his 
grcatost-h1ts collection "Ultimate 
Santana.'" Enjoying the moment are 
(from left) RCA Music Group executive 
VP/GM Tom Corson, RCA/Jive Label 
Group chairmarVCEO Barry Weiss. 
Santana and Sony Music Entertainment 
chief creative officer Clive Davis PHOTO: 

t ARRY f\l.,!Vi.C.C.A/WIAFIMAGF 

On July 27, Grey Goose Entertainment celebrated 
the second season of "Rising Icons," hosted by 
"106 & Park" personality Terrence J. "Rising Icons" 
recognizes eight of the most influential up -and
coming artists. This season it focuses on B.o.B, 
ELEW, Est elle, J. Cole, Jay Scan, Jorcmih, Laura 
lzibor and Melanie Fiona. It will air this summer 
on BET Network. Pt-Ol OS· MARK>N CVRllS/SlARPlX 

O n Aug. 1, Tom Pett y & the Hcartb rcakers 
were m Philadelphia for two shows at the newly renamed Wells 

Fargo Center in support of their new rncord, "Mojo," released by Reprise 
Records July 12. From loft: Live Nation d irector of markctmg Jim Sutcliffe, bassist Ron 

Blair. Global Spectrum event manager Chris L.awrence, guitar ist Mike Campbell, Live Nation 
Philadelphia president Gl!off Gordon, smger/gu1t arist Tom Petty, drummer Steve Ferrone, Global Spectrum 

regional VP Tim Murphy and event manager Joe Sheridan, guitar ist/harmonica player Scott Thurston and key
boardist Benmont Tench PHOTO ~o D9'VOER 

ABOVE: Arriving at the celebration are honorees 
J . Cole, Estelle, Melanie Flona and Laura lzlbor 
(from left). 

BELOW LEFT: Grey Goose brand manager 
Chauncey Hamlett (left) and Pussycat Don Melody 
Thornton on the red carpet before the event. 

BELOW RIGHT: Honoree Melanie Fiona (right) chats 
with Universal Motown president Sylvia Rhone. 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on today's smartphones. But which are t he best 
of the best? What new music apps, technologies and companies are setting the stage for tomorrow's successes? 
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE. 

~NEWH----------, 

KEYNOTE SPEAKERS: 

CONFIRMED PANELISTS INCLUDE: 

EVAN HARRISON 
EVP & President 

Online Music & Radio 
Clear Channel 

MATT MURPHY 
Partner 

Kleiner Perkins 
Caufield & Byers 

JIM LUCCHESE 
CEO 

The Echo Nest 

GE WANG 
Co-Founder 

CTO 

DEV KHARE 

Venrock 

JORDAN KURLAND DAVID KUSEK PAULVIDICH BRIAN ZISK KONNYZSIGO 

Zeitgeist Artist 
Management 

',JP Vedk! Con".ivll~u,t .it; Cc-I oLnd~ ;>resident 
Berklee College ltKh.'1x•ndl'nl Ach.·1<.01 SfMuskTech, Wireless Developer 

of Music Collecta & Future Agency 
of Music Coalition 

FEATURING THE FIRST-EVER ... 

• 
Billboard Music App Awards 
The only awards solely focused on mobile music ap plications! 

Categories include: 
Best Artist-Based App Best Branded App Best Music Engagement App 

Best Music Service App Best Touring App Best Music Creation App 

- - . - ... :$349.PRE~REGISTRATION RATE• REGISTER BY AUGUST23 & SAVE!· 

M obi leEnterta i nmentLiveFal I.com 

For Submission/ Registration Quest ions: 
Lisa Kastner 6 46 .654.4643 

LKast ner(~Bil lboard.com 

For Unique Sponsorship Opportunities: 
Matt Carona 6 46.654 .5115 
MCarona(~Bi llboard.com 
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soothing decor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL 
._ 
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._ >< 

overnight or over time 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwell 

flat-screen TVs in all bedrooms, 

bathrooms & living rooms 

24-hour room service from Riingo,g and 

award-winning chef, Marcus Samuelsson 

The Alex Hotel 205 East 45th Street at Third Avenue New York, NY 10017 

212.867.5100 WWw.thealexhotel.com 

?htfZeadir1lfHotels of th&WorJd' 
02010 The Alex Hotel 
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