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AEG Live is on a journey with Bon Jovi that began in 2005. 
It has produced some stunning results . We are very proud to take part. 

FOUR TOURS 
2005-2006 

HAVE A NICE DAY TOUR 
2007-2008 

THE LOST HIGHWAY TOUR 
2010 

THE CIRCLE TOUR 

SELLOUTS 
TICKETS SOLD 

GROSS 

GRAND OPENING EVENTS 
2005 

NOKIA THEATRE TIMES SQUARE 
2007 

O2•LONDON 
2007 

PRUDENTIAL CENTER • 10 NIGHTS 
2010 

NEW MEADOWLANDS STADIUM 
4NIGHTS 

A TRUE PARTNERSHIP 
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Let us guide you to the perfect auto buying experience. 

{t 3.99o/o APR* New and Used 
~ Directions from A to B: 

II l. Start with a great auto loan with RATES AS LOW AS 3.99% APR. 

~ 2. Head straight to AUTOLAND to help you find the perfect new or used vehicle. 

~ 3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate. 

~ 4. Get GAP COVERAGE so you don't owe on a car that is totalled or stolen. 

(t' 5. Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty. 

• 6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010. 

For more information about any of our auto products and 
services, call 888.800.3328 or visit www.firstent.org. 

-::: flRSTENTERTAINMENT 
• CREDITUNION 

An Alternative Way to Bank!\ 
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If you're reading this ad, you're eligible to join. 
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.COM EXCLUSIVES 
Check out the archived 
video from our live Q&A 
with Fall Out Boy's Pete 
Wentz, who answered fan 
tweets about his music, 
his label, his philanthropy 
and much more. Visit 
billboard.com today. 

Events 
MOBILE 
EN'rER'rAINMEN'r LIVE 
Join Billboard Oct. 5 in San 
Francisco for the Music App 
Summit and the inaugural 
Billboard Music App 
Awards. The deadline to 
submit an application Is 
July 30. More at mobile· 
entertainmentlivefal l.com. 

MUSIC& 
ADVERTISING 
Billboard and Adweek take 
the Music & Advertising 
Conference to Chicago 
Sept. 15-16 at the Westin 
Michigan Avenue, featuring 
music, advertising and brand 
executives. More at music · 
andadvertisingfall.com. 

TOURING 
Billboard's Touring 
Conference & Awards, in 
association with Music 
Networx, is set for Nov. 3-4 
at the Sheraton New York. 
Join promoters, agents and 
managers at this premier 
event. More at billboard
touringconference.com. 
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The concert experience remains the most 
important touchpoint between artists and fans. 

Join Billboard and today's top promoters, 
agents, managers, venue operators, sponsors, 
digital music executives, merchandising 
companies, ticketers, and production 
professionals to: 

• Hear what is working in the live music business -
and what is not 

• Network with key industry influencers in an 
intimate environment 

• Gain insights from compelling keynote interviews, 
case studies and panel discussions 

• Connect with the best in the business at the 
Billboard Touring Awards - Honoring the industry's 
top artists, venues and pro fessionals of the year 

$399 Earlybird Rate 
Register by Aug. 6 & Save! 
Bill rdTouringConference.com 
SPONSORSHIPS: Cebele Morquez 646.654.4648 • CMorquez,o,Billbourd com 
REGISTRATION: Lisa Kastner 646.654.4643 • LKastner,ii-Billboard com 
SHERATON NEW YORK: 8886277067, $299/Night Discounted Rate 

INTRODUCING THE 2010 ADVISORY BOARD 
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MIKE EVA NS 
President of 
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~. ·e;·· ~ .. ~ , 
. - ~ . •. , _, 

-~1 i:-~ ·-~ '- ; 

-~:"-
LIANA FARNHAM HARLAN FREY 
VP. Mktg , Concerts. VP. Touring/Artist 

Bookings & Development 
A t tract ions Roadrunner 

MSG Enterta inment Records 

SETH HURWITZ MICHAEL MARION BOB MCLYNN KEVJN MORROW BRAO PARSONS IKE RICHMAN DOUG ROUNDTREE 
President Genera! Manager Manager President Execu tive Director VP. PLblic Rel.:1tions President 

t M.P/9:30 Club Verizon Arena Crush Mgmt, Live Nation Arena Network Comcast-Spcctacor Pioneer Coach 
New Yo rk 

' BOB ROUX SETH SHECK SCOTTSIMAN LARRY VALLON ALLAN VELLA NEIL WARNOCK J EREMIAH " ICE" 

President Pres1denl M.:inager SVP GM CEO YOUNOSSI 

Live Nation Texa s Access Pass RPM Mgmt . AEG Live Fox Theatre, The Agency President 

& Design A tlanta Group A List Agency 

I'·, i"•.' ' /•. I 1· ·.J ', ~ ._ ' ·,' I,' 

as~ music networx llO KCEN'TER ~ Mozes 
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>>>JUDGE 
CLEARS WAY 
FOR SUIT 
AGAINST 
APPLE, AT&T 
A judge cleared the 
way for a class action 
lawsuit against AT&T 
and Apple. The suit 
alleges that Apple 
created a monopoly 
by suggesting Its 
exclusive iPhone deal 
with AT&T was only 
for two years. Recent 
documentation now 
reveals a f ive-year 
agreement. "There 
was widespread 
disclosure of 
(AT&T's] live-year 
exclusivit y and no 
suggestion by Apple 
or anyone else that 
iPhones would 
become unlocked 
after two years," 
AT&T said In a 
statement. 

>>>SHAZAM 
EXPANDING 
PAID APP TO 
ANDROID 
Music ID application 
maker Shazam is 
expanding the paid 
version of its popular 
mobile app to 
Android mobile 
phones. Shazam 
Encore, the premium 
version of the app, is 
now available in the 
Android Marketp lace 
for $5, which enables 
users to Identify an 
unlim ited number o f 
tracks and provide 
recommendations on 
tagged songs. 

>>>ROBBIE 
WILLIAMS TO 
REJOIN TAKE 
THAT 
British singer Robbie 
Williams rejoined 
former band Take 
That to record the 
group's first album 
together since he 
exited the act 15 
years ago, the band 
announced July 15. 
Williams reunited 
with the other four 
members ol the 
successful British 
group-Gary Barlow, 
Howard Donald, 
Jason Orange and 
Mark Owen-last 
September in New 
York. The new album 
will be released in 
November. Take That 
rose to fame in t he 
early '90s; Williams 
quit in 1995. 

SOUL MATES 
Time-Life's Saguaro 

Road eyes R&B, gospel 

SUNNY SIDE UP 
U.K. music sales post 
modest lirst•half gain 

FJORDING THE STREAM P2P SETBACK 
Lessons from Spotify's Tenenbaum ruling hits 
experience In Norway statutory damages 

IN A FUTURE AGE 
Jeff Tweedy on Wilco's 

post-Nonesuch plans 

Biggertent:Trans Worldis adding higherpricestostoreswith$9.99CDpricing,whichwouldenablethemtocany Warneractslike ZACBROWNBAND and JANEllEMONAE. 

IUS®I BY EO CHRISTMAN I 

THE TIPPING POINT 
Labels Mull 
Joining Next 
Phase Of Trans 
World's $9.99 CD 
Pricing Plan 

Stru ggling reta iler Tra n s 
World Entertainmen t. which 
last year began implementing 
an ambitious plan to lower its 
CD prices on all titles. has run 
intodHllculties with the major 
labels in its attempl lo expand 
the program. 

Label and distribution sources 
familiar with thesiluation say 
Trans World's o!le-year test Lo 
price all single CDs irl its stores 
al $9.99 is abou t lo morph illlo 
a hybrid pric ing model be• 
cause the merchant couldn't. 
gar!ler enough label support 
to roll out $9.99 p ricing to all 
of its 533 stores. 

Sources say the company 
fai led toenlistthe participa tion 
ofall lhe majo rs in a p lanned 
chai nwide expans io n of the 
$9.99 pricing initiative because 
oflabel concerns of violating fed• 
era] anrjtrust laws if they didn't 
provide the same lower pricing 

to all retail accounts- a mo,·e 
that most of the majors aren't 
yet prepared to make. 

Retail accounts have long 
sought lower wholesale pric,es 
from labels, arguing that lead· 
ing U.S. music retailer iTunes 
and b ig-box merchants lilke 
Wal mart and Best Buy have es
tablished $9.99 as tl1e standa.rd 
price point that consumers will 
accept for new CD releases. 

Whil e Univers al Mus ic 
Group (UMG ), pa rtially in· 
spired by the Trans World test, 
is now experimenting with a 
"Velocily" p ricing scheme that 
allows its imprints to sell m usic 
al $7.50 who lesale for a sug• 
gested $10 retail price, Ute other 
majors appear unable 10 accom
m odale $9.99 prk illg for the 
entire market a t tl1eir cu rrent 
pricing structure. 

Sony. which prices superstar 
p roduct at $10.50 wholesaUe. 
and EMI Music, which carries 
supersta r p r ici ng of$ 12.04, 
would appear to have a hard 
time accommodating $9.99 re• 
tail pricing for all accoun ts. 
Warner Music Group (WMG), 

which prices superstar product 
at $18.98 retail/ $12.05 whole, 
sale, hasn't participated in the 
Trans World test, resulting in 
Trans World dropping iLs prod, 
uct in stores experimenting 
with $9.99 p ricing. 

Execu t ives al Trans World 
and the majors e ither declined 
to comment o r cou) d n ' t b e 
reached by press time. 

Trans World, the seventh
largesl music account in the 
United States with an estimated 
2.9% m arket share in 2009 . 
launched S9.99 CD pricing ill 
six ofils stores in July 2009. ex
panding il lo 54 stores by Sep• 
tember a!ld 119 by lhe end of 
the year. (The tally now stands 
at 109 after store closings.) 

O!lAug. 1, sources say, Tra11s 
World plans to roll out its test 
10 as many as 250 stores. rep• 
resenting more tllan two-thirds 
of the chain's music sales vol
ume. f.lu tthe rollout is expected 
to be accompanied by the in
clusion of higher $12.99 and 
$14.99 pricing levels on some 
new releases in hopes of enlist
ing the participation of all of 

the majors. 
That would enable Tra ns 

World stores in the expanded 
p ricing initiative to carry such 
WM G titles with a suggested 
l ist price o f $ 13.98 as Zac 
Brown Band's "The Founda, 
tion," Skillet's "Awake' a nd 
Janelle Monae's "The ArchAn• 
d roid: Suites II and 111.• 

Sources say all four majors 
are considering participating in 
the new phase oftl1e Trans World 
pricing experiment. which 
would only apply the h igher 
price points to certain superstar 
releases during the iniUal weeks 
following their release, after 
which Lheir re tail prices wotdd 
be reduced lo $9.99. 

The initial higher prices on 
select li lies will work in favor 
oflabels Lhal have releases out 
by supers ta r artists and do!l'l 
wa nt t.o leave money o n the 
ta ble. For instance, UMG 
priced Eminem's new album, 
" Recovery," a l a suggested l ist 
priceof$J3.98, with a $10. 35 
wholesa le price instead of the 
ma in Velocity re tail p rice 
po int o f $ 10. T he d ifference 
meant an extra $3.7 millio n 
in re\'enu e for the major 
based on U. $. sales of 1.3 m il-
1 io n u n i ts .. accordi ng to 

Nielsen SoundScan. 
For Trans Wo rld, its $9.99 

p ricing strategy seems to ha\le 
yielded dividends. During the 
company's fi rst fiscaJ q ua rter 
ended May 1. music sales
wh ich accounted for 37% of 
total revenue-slipped 0.6%011 
a same-s to re bas is from the 
same period last year. That nar· 
row decline in revenue, coupled 
with the chain's lower CD pric· 
ing in some of its stores, sug
gests that music unit sales rose 
at tl1echain. although tl1ecom· 
pany doesn't b reak out that in· 
forma tion. By co!ltrasl, total 
U.S. album unit sales d uring 
the same period tumbled 13.4% 
from a year earlier, while CD 
sales plunged 22.4%. accord· 
ing lo Nielsen SoundScan. 

Still, the q uest io!l remains 
whether an increase in CD 
unit sa les w ill u lt imately 
help Trans World retu rn to 
profit.abil ity. The cha ll enge 
for the retailer-and its label 
par tn ers-will be to gener
ate h ighe r traffic and sales 
volume thro ug h stan dard 
$9.99 prici ng on nearly all 
releases, while finding a way 
to p ick up incremental prof~ 
its from h igher prices on se• 
lect re leases. 
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>>>COUNTRY 
SONGWRITER 
HANK COCHRAN 
DEADAT74 
Country songwriter Hank 
Cochran died July 15 at 
age 74. Cochran had 
been battling pancreatic 
cancer for two years and 
died at his home in 
Hendersonville, Tenn .. 
north of Nashville, 
according to the 
Associated Press. 
Cochran was born in 
Isola, Miss. He wrote the 
No. 1 hits "Don't You Ever 
Get Tired of Hurting Me" 
by Ronnie Milsap, "He's 
Got You" by Patsy Cline 
and Loretta Lynn, " I Want 
to Go With You" by Eddy 
Arnold and " That's All 
That Matters to Me" by 
Mickey Gilley. 

>>>REGGAE 
SINGER SUGAR 
MINOTT DEAD AT 
54 
Reggae singer/producer 
Sugar Minott died July 10. 
He was 54. Minott, a 
veteran singer and 
master of reggae styles 
like lover's rock and 
culture dancehall, died in 
Kingston, Jamaica. The 
cause of death wasn't 
revealed. Minott was 
born in Kingston and 
launched his musical 
career in the late '60s as 
a member of the African 
Brothers reggae trio, 
according to the 
Associated Press. He 
went on to a successful 
solo career in the ' 70s 
and had, in 1981, his 
biggest hit with a cover 
of the Jackson S's "Good 
Thing Going." 

>>>GOSPEL 
SINGER WALTER 
HAWKINS DEAD 
AT61 
Grammy Award-winning 
gospel singer Walter 
Hawkins d ied June 11 at 
age 61. Hawkins had been 
reportedly battling 
pancreatic cancer and 
died in Ripon, Calif., his 
older brother Edwin 
Hawkins told the 
Associated Press. In the 
'80s, he recorded a 
number of albums and 
earned nine Grammy 
nominations, winning the 
best gospel performance 
award with "The Lord's 
Prayer" In 1980. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Wolfgang 
Spahr and Chris M. Walsh. 

, 
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lfJOBiii BY GAIL MITCHELL I 

'ROAD' I~~ 
WIDENING 
Time-Life's Saguaro Road Imprint 
Moves Into R&B And Gospel 

Two years after lau nching as a country 
and roots-mus ic label. Time-Life im• 
print Saguaro Road Records is expand· 
ing inlo contemporary R&B and gospel. 

Saguaro Road's first release under its 
R&B wing will be an album featuring 
Brandy and her brother and fellow VHl 
reality-show star Ray J. Also on the re· 
lease slate is the reissue this month of 
a 2009 album by Motown legend 
Smokey Robinson and the release of a 

holiday album bi• the O'Jays. 11ie label 
plans to announce its fi rst signings to 
its gospel division shortly. 

"Our goal al Saguaro is lo be active in 
American music and R&B is one of the 
foundations of American and world 
music." says Mike Jason, senior VP of 
retail al Time-Life. 

Saguaro Road al teady counts two vel• 
eran R&B executives in its ranks. For• 
mer Motown executive VP Michael 
Mitchell, who has been with Time-Life 
since 2003, is the cornpan)''s VP of mar
keting and strategic pattnersh ips. Bruce 
Wa lker, a former senior VP at Motown 
and ex-GM ofurbar1 music at Dream• 
Works, is Saguaro Road's West Coast 
A&R consultant and producer. 

' • -
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Time-Life's release of a 2008 covers 
collection by Joan Os borne and i ts 
launch later that year of Saguaro Road 
represented its first efforts to release 
new music, a departu re from its corner· 
stone business of direct-to-consumer 
marketing of oldies compilations and 
video collections of classic TV shows, 

Like Saguaro Road's original foray into 
country music, th e \VEA-distributed 
label's R&B strategy will be focused on 
signing acts with eslablished fan and tour 
bases, according to Jason. a former exec
utive al RCA and Sanctuary Music Group. 

•we· re looking for a combination of 
classic artislS who ai:e still very vibrant, 
like Smokey and the O'Jays," he says, 
•and younger artists at the other end of 
I.be spectnun heading toward peaks in 
d1eir careers, like Brandy and Ray J.'' 

Mirroring the label's approach on 
country releases by such acts as Patty 
Loveless, Tanya Tucker and Lonestar, 
each R&B and gospel release will typi• 
cal I>' involve a one-aJburn dea I with the 
chance to do more. Saguaro Road will 
support each release with a fi.111-sen•ice 
1eam encompassing radio promotion, 
retail and onJine sales support, market• 

ing. publicily and two-minute TV spots 
generated through the company's direct· 
response infomercial division. 

"Even tl1ough the business is difficult 
and challenging, we can doa lot of non· 
traditiona) and traditio nal marketi ng," 

Jason says. "And the blending of those 
lhings will make us successful where 
others are struggling." 

Slated for a fourlh-quarter release. 
the Brandy and Ray I project will be a 
family-oriented album inspired by the 
siblings' popular VH 1 reality show, 
"Brandy & Ray I: A Family Business,' 
which will start its second season Sept. 
19. ll features performances by various 
membe;s of the Nor.vood family, includ· 
ing Brandy. Ray J. father/music ian 
Willie Sr. and manager/mom Sonja. 

•The VHl show gave us a platform 
t.o broaden our family brand.'' Ray J says, 
"and now th is Ti me-Life project opens 
up more doors:· 

Footage sho1 during the family's 
recording sessio ns will appea r in the 
next season of the VH l show because, 
Brandy says, "fans want. to see us back 
in the studio ... 

IH@lb£ BY MARK SUTHERLAND 

Rock Steady 

Botl1 she and Ray I are also develop• 
ing solo albums. Ray I is signed to SRC/ 
Un iversal through h is Knockout Enter• 
ta inment. Brandy says she's consider· 
ing several label offers. 

As for its other inaugura.1 R&B re· 
leases, Saguaro Road is reissu ing Robin• 
son's 2009 album, "Tin1e Flies When 
You're Having Fun." which originally 
ar rived in Augusl 2009 th rough the 
singer's Robso Records imprint. and 
plans lo release an O'Jays holiday album 
later this year that will include covers 
and original songs. 

~itchell notes I.bat Tlllte-Life has also 
extended its reach into the cruise busi• 
ness, noting thalit created and marketed 
a "Mall Shop Memories" cruise in May 
from Tampa, Fla., to Cozumel, Mexico, 
that was based on a popular Tlllte-Life 
boxed se1 of the same name. Mitchell 
says it plans to organ ize another cruise 
in 201 1 and four more in 2012. 

.. Between our huge direct-response/ 
TV info mercia l s ide and other in
house sen•ices, .. he says, "we can work 
records longe r lhrough o ur 360· 
degree market ing." . -. 

U.K. Music Sales Inch 
Up In The First Half 

LONDON-As in many of England's 
recent World Cup matches, u.K. 
recorded-music sales had a decent 
first half. But things are likely to get 
tougher In the latter part of 2010. 

During the first six months of the 
year, U.K. sales of albums and 
t rack-equivalent albums (or TEA, 
where 10 dig ital t racks equal an 
album) rose 1.7% to 64.3 million 
units and inched up 0.4% in value 
to £522.4 million ($801.9 million) 
from the same period in 2009, ac· 
cording to the Entertainment Re
tailers Assn. (ERA). 

album sates surged 34%, according 
to the ERA, which d idn't release 
unit sales totals for e ither. The ERA 
also didn't release digital track tal· 
lies, but U.K. labels areexperienc· 
Ing sufficient d igital g rowth to 
make up for the continued decline 
in physical sales, In contrast to the 
States, where d igital t rack sales 
growth has flatlined. 

rising, with sales of the top 20 U.K. 

titles up 6.7% in the first half from 
the same period last year, while the 
top 10 albums saw sales rise 11.6%, 

according to the ERA, suggesting 
labels are wringing every last drop 
of revenue from their priority re .. 
leases. Indeed, seven of the year• 
to•date top 10 albums were 2009 
releases, with Lady Gaga's "The 
Fame" (lnterscope) at No. 1. It has 
sold 720,000 units In the first half. 

But continuing the sales growth 
in the second half of the year will 
pose a stiff challenge for labels, 
given the big sales boost the indus· 
try ei,joyed during the second half 
of 2009 due to strong sales of 
Michael Jackson's catalog follow• 
ing his June 25 death and EM l's reis· 
sue of the Beatles catalog in the fall. 

That represented a sharply bet· 
ter performance than in the United 
States., where first-half sales of al
bums p lus TEA sank 8.2% to 232.8 
million units from a year earlier, ac
cording to Nielsen SoundScan 
(Bi llboard, July 17). 

First-half unit sales of CD albums 
in the United Kingdom fell 9.1% 

from a year earlier, while digital 

The ERA figures followed IFPl'S 
releaseoflull--,,ear2009salesdatain 
Apri~ which showed the United King· 
dom's recorded-music business 
grew1.9% in value from the previous 
year. But ERA spokesman Steve Red· 
mond cautions that "no one's in any 
doubt that it's still very tough out 
there-much depends on the prod· 
uct lineup for the end of the year." 

Onthatfront,HMVheadofmusic 
Melanie A rmstrong says, 'We have 
some quality bands coming back 
that should drive volume," citing 
the Robbie Williams/Take That re· 
union album scheduled for Novem

ber as "the story for Christmas." 
Sales of the biggest albums are 

According to the Official Charts 
Co., the Jackson catalog sold 2.8 
million albums and 1.5 m illion 
t racks in the United Kingdom dur
ing the 12 months after his death, 
while the Beatles reissues moved 
127,000 units in their first week of 
sales alone . . .... 
Additional reporting by Andre Paine 
in London. 
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Marking Milestones 
Publishers Capitalize On Anniversaries To Work Catalogs 

Primary \Vave Music and David Rose Publishing are using 
anniversary promotions to breathe new life into hit works 
by very di fferent artisLs. 

New York-based Primary Wave is n uminga campaign to 
highligh t the 2Stl1 anniversary of Katrina & the Waves' 
1985 top 10 hit "Walking on Sunshine," while Los Angeles• 

cus• and "The Benny H ill Show .. to "The Full Monty .. and 
"'Scrubs," according lo the Internet Movie Database. 

With only a limited n umber of compilation albums of 
Rose's music in print, .. we are trying to reactivate the cata, 
log by recording our own masters of h is less-played compo
sitions." says David Rose Publishing administrator/COO 

Angela Rose White, Ll1e composer's daughter. based David Rose Publishing is financing a 
series of new recordings for compositions writ
ten by Rose to celebrate tl1e 100th anniversary 
of the late composer's birth. 

Publlshen 
Place 

For Rose's theme to ilie Mlchael Landon 

TV show "Highway to Heaven,• tl1e publish• 
ing company "took the original recording 
agreement and hired everyone we could from 
the original session to record our own mas· 

"Walking on Sunshine" is a "classic sum
mer anthem.' which already gets plenty of 
synch opportunities, including uses by "The 
Sin1psons" and "The Wendy Williams Show" 
in the past year, according to Primary \Va.ve 
fo unding partner/GM Justin Shukat. 
Primary Wave also hopes Lo use the song's 

ED CHRISTMAN 

long coattails to draw attention to oilier songs b y the band 
and "Sunshine'wrii£r Kimberley Rew. Lheband'sguilarisl 
and former member of the Soft Boys, Sh ukal says. 

Katrina & the Waves owns its own publishing and bas a 
North American administration deal with Primary Wave. 
with EM! Music Publishing handling administration for the 
rc;st of the world. 

As pa rt o f its 25th -anniversary effort, Primary\Vave ap
proachc;d indic; rock websile Brooklyn Vc;gan Lo curate; a 
digital EP of cover versions of the band's songs as a way 
to reach a new audience for the act.. T he EP consists of 
Lwoversions of"\Valking on Sunshine," one by Sam Ami• 
don and another by Fucked Up, the !alter licensed from 
Matador; Deer Tick's cover of•Sun Street.''; tUnE•YarDs' 
"I Really Taught. Me to Watusi••; and Doveman's "Love 
Sh ines a Lighl." Although the EP is slated to go on sale 
sometime this summer, Brooklyn Vegan has offered each 
Lrack for free Lhrough a staggered schedule. 

The EP gives "us great new co,•ers to go pitch" for synch 
opportunities, Sbukat says. 

Meanwhile;. in honor o f Rose's 100th birlhday ill June. 
David Rose Publishing bas lamicbed a series o f initia tives 
ai med at highlighting U1e catalog o f the Em my Award
winning composer of TV Lhc;mc; music alld scorc;s for 
s hows like "Bona nza• and "Little House on the Prairie." 

Rose's best-known works a re • Holiday for Strings .. and 
"The Stripper ... TI1e latter song, wh icl1 topped the Hot 100 
in 1962, was a p ioneering h igh -profile example of how the 
synch became an important element in bui1d ing a song's 
popularity and longevity. "TI1e Stripper• was used in a mid
'60s Noxema shaving cream commercial with an attractive 
blond woman compelling men to "take itoff."Through the 
yea rs, the song has become synonymous with s tripteases, 
appearing in everyLl1ing from 'Monty Python's Flying Cir-
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ter." White says. In addition to recording short 
and Jong versions of the work, the company 
recorded .. 'Heaven Knows,"' a version oftl1e 
IJ1eme IJiat includes lyrics bi• ilie legendary Hal 
David, she sai•s. 

David Rose Publishing is also working wilJ1 student mem· 
bers of Lhe california Stale University Northridge Sym
phony lo rerecord some; o f the; b est-known pieces from 

Rose's catalog. An ellsemble composed of symphoni• mem
bers and professional m usicians will gather July 26 al a slu · 
dio in tl1e Capitol Records building in Holli~vood Lo record 
"Holiday for SLrings:· • Noslalgia, • Lbe "LitLlc; House on the 
Prairie" theme, "TI1e Str.ipper," "Gay Spirits· and .. Ch rist
mas Trc;e," according to Michael Ferrll, a violin professor 
at Cal State Northridge. 

•You're educating tJ1e kids not to forget tl1is music;· he 
says, adding, "It is a real exciting thing to be doing:· 

BMG STILL ON THE PROWL: With its agreement to ac• 
quire Stage Th ree Music (Billboard .biz. July I S), BMG 
Righ ts Ma nagementcon tinues to be the most active player 
in the market for music publishimg assets. 

According to industry sources. BMC Rights Management, 
which is backed by private•equi ty giant Kohlberg Kravis 
Roberts, has agreed to pay about £48 million ($73.8 million) 

for U.K.-based Stage Tiuee. whose shareholders 
include Apax Partners. Ingenious Ventures and 
the company's management team. 

Sources say Stage Three had about £4.S million 
($6.9 million) in annual net publisher's share. sug

gesting tl1at BMG paid a multipleofl 0 times NPS, 
s imila r to the m ultiple reflected in the approxi
mately S75 m illion fua.t it reportedly paid for ils 

acquisition earlier this ~ear of Cherry Lane Music 
Publishing. That would be slightly greater IJian 
ilie e ight to n ine times NPS multiple IJ1at BMG 
CEO Hartwig Ma such cited as the compan)"s 

pricing target during an appearance at the Bill· 
board Music & Money Symposium in March. 

In U1eauction for Bug Music, wh ich has been 

on Lbe block since; May in a J PMorgall Chase
s upervised auctioll. BMG bad t ried Lo mailltaill 
ils pricing discipline by o lfrring $180 millioll 
for the Los Angdc;s -based publisher-abou t 

sevell Limes NPS. based on Bug'.s estimakd $25 million 
i,1 annual NPS, according lo sourcc;s. 

Bu t after being eli minated in the first round of bidding, 
BMG could be; back ill the mix aftter a sc;cond round of bids 
due Ju ne 18 fell short oftl1e $270 million that Bug ovmers 
Spectrum Equ ity and Tom McGrath want for the company, 
a.ccording to sources. Since tl1en, fPMorgan has overseen a 11-

othe r round of bidding, calling for best offers. accordi ng to 
sources. but the outcome remained uncertain at press time. 
Other Bug bidders have included Sony/ATV Music Publish
ing, Warner Mus.ic Group, Evergreen Copyrights, Chrysalis 
Group and an u ndisclosed U.K.-based financial firm. 

Representa tives a t BMG and Rug couldn·t be immediately 
reached for comment. 
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Tw-o Becoine One 
Enrique Iglesias' 
Chart-Topping 
'Euphoria' Sets A 
Bilingual 
Precedent 

Enrique Iglesias• new studio 
set, "Euphoria" (U niversal Re
public/Universal Music La
tino), which debuts thjs week 
a to p Billboard's Top Latin Al
bums chart. is the first release 
by a. crossover star th at's almost 
equally divided between orig• 
ina l Englis h 
an d Spa nis h 
t racks as o p · 
posed lo trans
lated versions 
of key songs. 

n,e standard 
version of "Eu· 
phoria' includ
es six tracks in 
Spanish and 

Latin 
Notas 
LEILA 
COBO 

four in English, while a deh,xe 
set sold exclusively at Target 
a nd iTunes fea tures seven 
ttack:s in English and s ix in 
Spanish. Universal released 
botl1 versions simultaneously 
July 6. 

"I was sick of coming o u t 
with o ne English album and 
one Spanish [album]," Iglesias 
told Bil lboard before the 
album's release (Billboard, July 
3). '"And the market has be• 

come a si ngle,unit ma rke t 
where people pick and choose 
their music." 

It was a savvy observation 
by one of Latin pop's biggest 
stars . .. Eu phoria" embodies 
two emerging trends in the 
shifting marketplace. Deluxe 
edition s of albums a re increas· 
ingly being released at the 
same time as the original 
album. Meanwhile. English 
has been s teadily seeping into 
Spanish-language media- as 

seen th ro u g h 
NB C Unive r
sal's mun2 net· 
wor k, MTV's 
Tr3s an d th e 
growing num
be r o f r a d i o 
sta tions catering 
to bilingual mu
sic fans. 

The release of 
a truly bilingualalbum ftom a 
major Latin star-accompa
nied by the simultaneous re
lease of a deluxe edition- was 
only a matt.er of time. Antici
pat ing further such moves in 
the marketplace, Bill board and 
Nielsen Sou.ndScan have mod
ified their criteria for merg·i ng 
sales o f bilingual albums and 
their deluxe edi tions to calcu
late their placement o n Bill• 
board's charts. including Top 

Latin Albums. 
The essential guide1ines re

mai n the same, namely that 
in order for an album to be 
flagged as el igi ble for the 
Latin albums chart, a t least 
50% of the tracks need to be 
sung in Spanish. (A s imilar 
rule a lso applies to Billboard's 
other genre charts.) 

Bul if an ed ition o f that 
album is released that alters 
the Spanish-to-English ra tio 
in favo r of English conten t. 
three conditions m ust be met 
for sales o fboth editions to be 
merged for a Top Lati n Al· 
bums chart ranking. T he 
deluxe or seconda ry edition 
m us t be released s im ultane
ously and can only be sold al 
one phys ical retailer and/or 
one digital retailer, 110 tracks 
from the standard edition can 
be removed from the second
ary ed i tion . an d Eng lish
language content on the 
seconda ,y edition can't.exceed 
the Spanish-language content 
by more than one track. Be
yond this criteria, each release 
will be evaluated individually 
by Billboard and SoundSca 11. 

"The delctxe edition of'Eu
phoria' brought forth a un ique 
scenario witJ1 a bilingual al
bum, " Billboard di rector of 
charts SIivio Pletroluongo 

says. "' In recen t years. deluxe 
and retailer-exclusive edi tions 
of albums h ave become ubiq· 
uitous, and Billboard has ad
justed its charting rules lo 
reflect the marketplace. With 
that in m ind . we fell it was 
p roper to provide some flexi
bility lo the English-to-Spanish 
ratio for the· Euphoria' delctxe 
album-and similar special 
editions going forward: 

In the case of" Euphoria:
sales ofboth versions counted 
toward Iglesias' No. l debut 
th is week on Top Lati 11 Al
bu ms and its No. 10 bow o n 
the Billboard 200. TI1e album 's 
two versions sold a combined 
27,000 units in th e U nited 
States in their first week of re• 
lease, accord ing to Sound• 

Scan. Of those, the Target/ 
iTm1es deluxe set accounted 
for about 38% of sales, accord
ing to Universal. 

Even if sales of the deluxe 
version hadn't been merged 
with those of the standard edi
tion. •Euphoria' would have 
s till landed a t No. 1 o n Top 
Latin Albums. During a week 
when he was the only Latin 
star to release an album, I gle
sias· closest sales competition 
for the week was Marc An• 
thony's "lconos" (Sony Music 
La tin), released in late May. 
which carne in at No. 2 w ith 
sales ofS,000 un its. according 
to SoundScan. 

b 
For 2 4 /7 Latin news . iz and anarysis, see 
billboa rd.bi:z/lat in . 

BIG PINK aging, the color, the sweetness levelt 
eve rything we did in t he ur ban 

marke t, w i th some c hanges, can 
be m imicked in the Latin market," 
Williams says. 

Already Big In Urban Music Circles, Vodka Brand 
Nuvo Jumps Into The Latin Market Universal Music Latino GM Luis 

Estrada, whose label has also placed 
product from AT&T and Coca·Cola In 
Its videos, says repeatedly placing 
Nuvo across multiple videos allows 
the label "to achieve substantial sav• 
ings in our marketing spend." 

Nuvo, the pink sparkling vodka that 
popped up in music videos by hip• 
hop artists like Ludacrls a nd T•Paln 
last year, Is aggressively courting the 
Latin market with a slew of p roduct 
placements in videos and concerts. 

The drink Is featured In "Hipnotlka," 
the new video by A.B. Quintanilla's All 
Starz, as well as Jenni Rivera's '1Por 
Que No Le Calas?" and Ivy Queen's 
"La Vida Es Asi:' a ll of which have pre
miered within the last two months. 

Nuvo has also made cameos in 
videos for Aventura, Wisin & Vandel 
and Akon's "All Up 2 You"; Paulina 
Rubio's "Algo de Ti"; Dyland & 
Lenny's "Quiere Pa' Que Te Quieran"; 
and Fuego's "Super Estrella/' featur
ing Omega. 

Nuvo, which is now controlled by 
liquor giant Diageo, owner of Guin
ness, Smirnoff, Johnnie Walker and 
o ther leading brands, has also gone 
beyond placement in videos to sup

p lying drinks for artists' private par-

ties. Wisln & Vandel even toasted their 
concert audiences with Nuvo last year. 

"I wouldn't pay an artist to drink It 
on camera arnd spit it out when the 
camera's off/' says Mark Williams, who 
heads artist relations and video inte· 
gratlon for Nuvo. 

Williams notes that the company 
offsets some video production costs 
and has covered flights and other ex· 
penses for artists. 11We're not into just 
one-offs," he• says. " We want to see 
you be a part of the brand , even when 
our eyes and ears aren't watching you 
or listening to you." 

Nuvo's focus on the Latin music 

Roberto Isaac, manager of music 
scheduling at bilingual entertainment 
channel mun2, says that when he vis· 
its clubs, he regularly hears from pa• 
trons that they've seen Nuvo in " this 
or that video." Isaac says the youth· 
skewing channel won't show artists 
actually drinking alcohol (though 
holding bot tles or glasses of it is al· 
lowed) and recently requested an edit 

market, which has developed during of a J owell & Randy video that show· 
t he past yea r, builds on i ts base ed close-ups of the Nuvo logo. 
among hip-hop artists. Williams says When it comes to product place-
the effort is paying off w ith growing 
bot tle service sales at clubs in the 

ment in Latin videos, Isaac says, " no
body has done it as aggressively as 
they have." - Ayala Ben·Yehuda Northeast , where Fuego's "Super Es

t rella" has been played 
on video screens. 

"The brand, the pack· 
.com 

EN ESPA#l OL: All the g reat Lat in m usic coverage 
you've come to expect f rom BillboarO-in 
Spankh, Go to billboardcne-spanol.com. 
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MUN2/ TELEMUNDO 
'DESCARGA' CONCERT 
SERIES RETURNS 
Bilingual entertainment chan
nel m un2 a nd Telemundo 
have kicked off their fourth 
annual "Descarga" summer 
concert series. The free per• 
formances, which take p lace 
near mun2 studios at Los A n• 
geles' Universal CltyWalk, 
began July 11 and continue o n 
Sundays t hroug h Aug. 29. 
Upcoming concerts will tea· 
ture Los Reyes de Arranque, 
El Potro de Sinaloa, Christian 
Chavez, Akwid, Gustavo Ga· 
lindo and Tito Puente J r., 
among others. " Oescarga" is 
hosted by Telemundo and 
mun2 perso nalities and will 
be covered on Telemundo's 
KVEA·TV Los Angeles. 

LA ORIGINAL BANDA 
EL LIMON SET TO 
APPEAR ON 'SOY TU 
DUENA' 
After supplying the theme 
and pro motional songs to 
Televisa's telenovela " Za· 
cat illo: Un Lugar en tu Cora
zon," regional Mexican act La 
Orig inal Banda el Limo n is 

se t t o appear on "Soy Tu 
Duena," a Televisa soap op
era that debuted June 1 on 
Univision. The band recently 
appeared in a f lashback se
quence and a wedding scene 
In the final episode of an• 
other telenovela, "Manana Es 
Para Slempre," helmed by 
" Ouena" producer Nlcandro 
Diaz. Th e band film ed Its 
latest s oap scene July 1 in 
Mexico City. 

JOEY MONTANA TO 
PLAY LUNCHTIME GIGS 
AT HIGH SCHOOLS 
Capitol Latin urban pop artist 
Joey Montana will launch his 
debut album, "Flow Con 
Clase," Sept. 14 with about 15 
to ur dates at high schools 
across the country this tall. 
Montana w i ll perform t wo 
songs at lunchtime concerts, 
mostly in California and Tex
as, which he will follow with 
autograph signings and on
site CD sales. The high school 
tour was booked by Cantillon 

Entertainment Group. 
- Ayala Ben·Yehuda 
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Point Of Low Return 
Norway's Spotify Experience Raises Questions About Access Model 

I fLl1ecloud-basedaccess model 
represents t he future of the 
U.S. recording industry, that 
future looks very uncertain. 

For a h int a t the issues that 
could eventually emerge in the 
United States, look at the fight 
brewing in Nonvay. 

TI1e popular service Spotify 

- w hich is also avai la ble in 
Sweden, Finland. the United 
Kingdom, France, Spain and 
the Netherlands-has a "free
mium" b us iness model that 
attracts users to its free_. ad
supported version in the hopes 
of u p selling them to paid serv

ices llial elimina te ads and 
offer mobile and oflline access. 

But some labels in Norway 
a re frustrated over low per

stream payouts and feel th e 
free version is con<litionir1g 

cons u mers not lo pay for 
m usic. FONO, an association 

t i mates that out of Norway's 
population of4.9 m illion, a bout 
600,000 a re using the service. 

Spotify says it understands 
the access model is a tough sell 
for some rig hts-holders who 
may be uncertain about the eco
nomics of streaming. "Some are 
prepared to grow with tl1e busi• 

ness and others will have reser• 
vations; Spotify U.K. managing 
di rector Paul Brown says. 
"\Ve've got lo respect th e wishes 
of the various rights-holders: 

Bringsjord points o ut that 
FON O's labels wan t to pull out 
from only the ad-suppo1ted ver· 
sion of th e service because of 
concerns th at it reinforces con

sumer expecla lio!ls that m usic 
should be free and limits what 
Spotil)• can pay for m usic. But 
he notes tlial when labels license 
their music to Spolify, Ll1ey're 
required 10 offer llieir m usic on 

both U1e free and that represents 
130 Norwegian 
i ndepe ndent 
record labels . is 
pushi n g for a 
c hange . In a n 
e-mai l to i ts 

Digital 
Domain 

pai d vers io!ls 
of the service. 
Br ingsjord in
sists consurners 
arewillingtopay 
for Spotif)• but.ar
gues that the free 
version oflers too 
little incentive to 
upgrade. 

m ember labels 

in Ju ne. t h e 
FONO board of 
d irecto rs ex-

GLENN 
PEOPLES 

plained that some of its larger 
member companies fell Spo· 
ti fy is n ' t a good business 
model for artists or labels and 
that it plans to terminate its 
agreeme nt wi th t h e serv ice 
rather than rent>w on Jan. 1. 

~e've been experimenting 
with this for over one year a..1-
ready, and the revenue is next 
lo noth ing ... FONO chairman 
Larry Bringsjord says. 

Wh ile Spotify doesn't d is
close how many users it has in 
individual countries, FONO es-

DYNAMIC 
PLUG-IN 

A compromise would show 
the kind of cooperation U1al's 
in the interests of both s ides. 
Rights-holders need new serv• 
ices that excite consumers and 
achieve the adoption and usage 
that comes w ith mainstream 

products. Spotifyarguably has 
the best product ofits kind and 
the most p romise. although it 
may lose some leverage once 
r u mored services by Google 
and Apple hit Ll1e market. 

At the same time , Spotify 
needs indie labels to fill out its 

Aden-a o ffers a new spin on the 
concept of flash drives containing 
music files. The band Killola has issued the 
firs t flash drive using Aderra's PushOvr technology that 
lets t he user access new music as it happens. While a 
typ ical flash drive hold s static files, Klllola's PushOvr·en· 
han ccd USB d og tag also e nables the band to d ist ribute, 
newly completed songs, remixes and live streams exc.lu

sivcly to fans who p lug their Killola USB dog tag into their 
computer. The band plans to st ream an exclusive live 

performance to USB owners J uly 22. Killola's dog tag in· 
elud es the band 's new album, "Let's Get Associated," 
and it s p revious two s tud io sets. 

KillolaStore.com sells the dog tag for $40. -GP 

14 I BILLBOARD I JULY 24, 2010 

I '~1 -~- '~ 111111 ,;'!111111 !,_:_Ii (; 

ll~ til /1 1:1 ·flL ~ J 1111
1;½ 

11t1J •· l ' Ill I 1/ 1~/I:, . _ll ___ .,- ' 

•· I 'i ~ I 
.I 11, 

illl \ m 
-~ ·I _!, Ill 
]

: · Show me the money: LARRY 
BRINGSJORD, head of Norwegian / 

J indie labels associatlO'n FQNO, 
.

1

, says Spotify has yielded1iittle 1 

. r<?venuc for his ·g ~?up's mP:mbers. 

catalog. It would!l't be as co01-
pelling a product without I.hem, 

just as iTunes a!ld 0Ll1er s to res 
benefit from their catalogs. 

Jflabels abandon Spolify, it 
could hinder the growth of an 
important new revenue model 
for the recording industry. 

One problem for labels is 
that streaming music is an in
tirn idating num bers game. 
8ringsjord says Spotif)• won't. 
d isclose what percent<lge of 
users are payi ngsubscribers in 
Norway. bu t says the number 
is ru mored lo be 2%-4%. 

Consider a typical payout i n 
Norway, wh ich, a Nonvegiam 
a rtist manager tells Billboard, 
Spotify raised in the firs t qua.r• 
tertoabout0.3 cents perstrea.in, 
double what it had been in tl1e 
year-earlier period. Spotify con
firms that it increased the ralle 

to spur greater advertising rev
enue and subscription growth. 

To put it in perspective, con
sider tJ1e d ifferences between a 

Spotify l"UStomer streaming and 
buying an albwn. Assu ming the 
purchase of a d igital albw11 gen· 
e rates S7 for a label. tliat would 
be equivalent to 2.333 streams 
at 0.3 cents per strearn. A Spo
lify user wo,tld have to listen lo 
an album of 10 fou r-minute 
songs twice per day for ab ou t 

four months to generate the 
same amount of re\'ertue as a 
digital album pu rchase. 

The/ear in tl1e United States 
and e lsewhere is that lower
val ue streams will replace 
h igher-value purchases of CDs 
o r down loads. \Vithout h ig h 
volume to make up for tl1e sub
s titution, the labels' a,•e rage rev
enue per user would drop. 

This may already be happe11-
ing to some label"; in S~ieden, ac• 
cording to Robert Litsen, head of 
digitaJ for Bonnier Amigo Music 

Group in Stockholm. Nonelhc.>
less. Lltsenisafanof Spotify. He 
notes lliat while 10% oDlis label 
group's catalog is purchased al 
iTunes d u ring any given two
mo!llh period. 70%-80% of the 
catalog is stteamed at Spotif\•. 

Not only does litsen admire 
Spotif)"s anti-piracy mission, 
hewa nts to ma Ke hjs entire cat
alog available lh tough multi
ple channels. But because he 
strives to maximize revenue for 
labels and art ists across a ll for
mats . he thinks Spoti fy has 
work to do in convincing labe ls 
to make their ful l cata logs avaTI
able on the service. 

One of Spotify's main argu• 
men ts is that it rep resents 
fou nd money for labels. Brown 
says 70% of a ll Spotify users and 
25% of ils paying subscribers 
are under the ageof25, a demo

graphic group tl1at makes hea,y 
use of unauthorized peer-to~ 
peer file-sharing networks. 

"A lot of our users have come 
in from p iracy," Brown says. 
adding th at .. we' re trying to 
monetize those people ,vho 
aren't buying music today." 

Ill the end. Spotify's rise lo 
success will depend on getting 
righ ts-holders lo buy into l11e 
company's sltategy of acquir

ing e!lough users to a tltacl big 
advertising dollars and even
tually converting them to pay

ing customers. 
In a bout a year-and-a-hal f, 

Spolify has gone from !lothing 
to paying o ut. more th an €10 
m.ill ion ($1 2.6 million) in fi rst
quarter 2010 to rights-holders 
in all of its markets, Brown says. 

Spotif)• is clearly growing, 
but not in the way labels in Nor
way would like t.o see. •· •• 

b
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Bll"S & BRll:FS 
MUSIC180 OFFERS 
ACCESS TO MUSIC 
PROS 
Music:180 has u nveiled a new 

evening by send ing a t ext 
message to a number pro

vided a t the venue. Once the 
p urchase was comp let ed, 

online resou rce t ha t offers buyers were led to a Nugs 
emerging artists advice and 

feedback from e sta blished 
pros. A wide range of serv

ices is offered by d ozens of 
such well-known names as 
producer Bob Ezri n ( Pink 

Floyd, Alice Cooper, Aero· 
smith), p rod ucer/songwrite r 
Rob Fu sari (Lady Gaga) and 
p roducer/songwriter Damon 
Elliott (Pink, Destiny's Child). 
For a fee, experts provide 
services ranging from a cri
tique of a song to career ad· 
vice through one .. on•one 
phone conversations. Ser• 
vices also Include Daniel Ash 
remixing a track for $750 

.net-powered page a t the 

band's website to download 
the files. The group has al· 
ready been using Mozes to 

hold con tests and to a llow 
fans to inte ract with the 

band in real time and shape 
t h e mu sical pat h s it takes 
during t he performance. 

0EFJAMRAPSTAA 
.COM FEATURES HIP
HOP TRIVIA 
In advance of the Oct. 5 re• 
lease of " Def Jam Rapstar,11 

an interactive hip-hop game 
for Xbox 360, Wii a nd PS3, 
Def Jam Interactive has ere· 

and ONE Music Manage- atedtheYouDon'tKnowRap 
ment providing a n imagecrl• challenge. Found at Def Jam• 
tique for $200. Rapstar.com. the game tests 

players w ith rap trivia. Play• 
UMPH REY' S McGEE e rscan login usingFacebook 
SELLS CONCERT Connect to share scores and 
RECORDING challenge !heir socia l network 
THROUGH MOZES friends. "Def Jam Rapstar," 
At a July 3 concert at Red b y Del Jam Interactive and 
Rocks Amphitheatre near 4mm Games, le t s playe rs 
Denver, Mozes a llowed Um- rap along to songs incfud· 
phrey•s McGee tans to pur- ing LL Cool J's " Mama Said 
chase MP3 copies of the Knock You Out" and 2Pac's 
band's live performance that "I Get Around." 

I HOT MASTER RINGTONES," J~L Billbeartl 
II 2010 

§iJ~ TITLE 
«-.(0 OY m<;1 ~!~ 

ONS\o\l.IDSl 
•!oo,l1•kan 

3 3 II LOVE THE WAY YOU LIE 
t1,nm,1 ~u.ru.=i,1r. Nl!N4:.A 

2 8 NOT AFRAID 
EI.0.6W 

8 
CALIFORNIA GURLS 
KAlY l'{R=tY $f.\l\J.'llll5 Sli)Of> 000& 

4 4 12 AIRPLANES 
8.0.8 fEATUIU.,G li/.'itfV'WW,,VS 

5 s 14 OMG 
l,,ISH(Rf(Al\ffll"iS W\,1.1.AM 

8 6 13 
UN-THINKABLE (l'M READY) 
M.O:,\KffS 

7 7 8 FINO YOUR LOVE 

""" • 8 5 YOUR LOVE 
NCIIJl.n;,v 

• 10 5 RIOIN' SOLO 
JJ.SOlj DEFILllO 

10 13 3 PRETTY BOY SWAG 
S(UJ,\ 817( ,;u,v., 

- Emlnem eommand.s 1he top two postdons ,. with · Love The way You Ue" and .. Not 
Afraid." In the four•year history of this 

chart only three other artists have achieved 
thls feat: Mlc:hMI Jec:kson, T,I, and Akon. 

c olnddenta lly, one ot the two Akon $0ngs, 
"Smack That," features Eminent 

8 1LLIONAIRE 
11 9 i T~V,HU\1'1'ff,\llFUiS811tN!H,\IAS 

SMILE 
12 11 42 lNCl.E KIIA.CKER 

13 12 42 NEED YOU NOW 
u\D'f Af,Td!EUUW 

14 21 3 GOT YOUR BACK 
U FOll'ftl.Gm tit&)>.. 

15 IS ,s ~~RE GOES MY BABY 

UNDO IT 16 l4' 7 CMitlfl1¥.IERWDOO 

17 17 lO PRAY FOR YOU 
JJA!l>.. loUJ lHE I.O~S f:liltl!) TO U:,,'£ 

18 29 3 
COOLER THAN ME 
MKf POS~fll 

RIDE 
Uil 18 10 OA.?AfUJI.At.r;l l.t.OltC=tlS 

20 20 g THIS AFTERNOON 
NCKEl.8,l(X 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on 

today's smartphones. But which are the best of the best? What 

new music apps, technologies and companies are setting the 

stage for tomorrow's successes? Mobile Entertainment Live: 

The Music App Summit is the place to discover all this and MORE. 

FEATURING THE FIRST-EVER ... 

Billboard Music App Awards 
The only awards solely focused on mobile music applications! 

Categories include: 

Best Artist-Based App 
Best Music Service App 

Best Music Engagement App 
Best Music Creation App 

Best Branded App 
Best Touring App 

~AL PH ~,-MON Luor '•✓Af',, (3,_JSKIRK 

~1,,, v.~,bili,_.,.,-, 

f',_,J',·IC•Jf"•i ,:_)r,:XJJ:) 

SUBMIT TODAY! 
DEADLINE 
JULY30TH 

· For Award Details and To Register for The Music App Summit, v isit: 
Mo bi I e Entertain me ntlive Fa I I .com 

For Submission/Registration Questions: 
Lisa Kastner 646.654.4643 

LKastner,foBillboard.com 

GililA I< ynotes no exhibit floor. 

For Unique Sponsorship Opportunities: 
Matt Carona 646.654.5115 
MCarona,fr,Billboard.com 
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>> PRINCECD 
BOOSTS MIRROR'S 
SALES 
The free Prince CD "20Ten" 
lifted sales of the Daily 
Mirror by 334,000 on July 
10 compared with the 
previous Saturday, ac• 
cording to Trinity Mirror, 
publisher of the U.K. 
tabloid. The Dally Record, 
the sister paper in Scot
land, increased sales by 
45,000. Trinity Mirror 
declined to reveal sales for 
the previous Saturday. 
Figures from the Audit 
Bureau of Circulations 
showed average daily 
circulation in May of 1.2 
million for the Mirror and 
329,000 for the Record. 
On that basis, the CD 
boosted sales of the Mirror 
by about27%and the 
Record by about 14%. 

>>>NEW HEAD OF 
RCA U.K. 
Sony Music Entertainment 
apPOinted 28•year·old 
Charlie Lycett, co-founder/ 
owner of promotions 
company Lucid Group, 
managing d irector of RCA 
Label Group in the United 
Kingdom. Lycett will 
continue to oversee 
London-based Lucid, 
which provides music 
promotion across radio, 
TV and online media, after 
he joins RCA in September. 
Sony Music also says It's 
acquiring an undisclosed 
stake In Lucid. Craig Logan 
stepped down as 
managing d irector in 
March to launch his own 
management company. 

>> 'SOUTH 
PACIFIC' SET FO R 
REMAKE 
Independent music 
publisher lmagem has 
signed a deal with Amber 
Entertainment and 
Chicagofilms to co· 
produce a new film version 
of the Rodgers & 
Hammerstein musical 
.. South Pacific." Hilversum, 
Netherlands-based 
lmagem acquired the 
Rodgers & Hammerstein 
Organization, including 
the rights to the songs and 
film musicals, In April 
2009. Chicagofilms 
founder Bob Balaban says 
the new movie would be a 
.. tougher, more realistic" 
take on the story. Release 
details and casting have 
yet to be announced. The 
original film was released 
in 1958. 

Reporting by Andre Paine 
and Richard Smirke. 

GI.OBA!. BY DIANE COETZER I 

CAPE CRUSADERS 
South African 
Vacation City 
Emerges As Music 
Hotspot 

CAPETOWN, Sou th Africa- Long 
known as South Africa's tourist play• 
g rou nd. the coastal city of Ca pe 
Town is ga ini ng a reputation as a 
talent and live music center. 

This yea r. two Cape Town acts 
have signed worldwide deals w itl1 

ting o n other live events in the city, .. ·especially during 
the summer m onths." 

U.S.·based major labels, with rap-rave crew Die Ant
,voord s igning to Cherryb·ee/1 nterscope and electro
pop d uo Locnville being picked up by Jive. 

act a.King and electro-dance duo Goldfish in rising to 
national p rominence. 

Independent labels are also springing up in the city, 
from urban specialists like StereoType Records. Pio· 
neer Uni t Records and Sleepy HedztoAfrikaans/rock 
indie Rhytl,m Records. 

Those two acts' divergent m usic m irrors a city that 
straddles two worlds: one cosmopolitan. filled with 
sandy white beaches, while the other- seen in the 
shantytown next to I.he c ity's airport- is marked by 
hustle and social chaos. 

Those acts all emerged from the city's vibran t live 
scene, which executives say has grown notably in re
cent y,ears, thanks to new venues like the 600-capacily 
d ub Mercury Live & Lounge. 300-capacity Zula Sound 
Bar and the 1,500-capacity Assembly. 

Mus keteer Records. the Sou th Afr ican home to 
Seether, moved to Cape Town in 2006 from Johannes
burg. Musketeer co-owner Peter wcey says he believes 
Cape Town's distance from the country's mus ic busi· 
ness center allows labels to o perate with a more flex
ible attitude. 

"Cape Town is a unique place to grow up: says Cape 
Town-raised singer/songwriter Yoav, who won inter
national acclaim wilh his 2008 debut album. "Charmed 
& Strar1ge" (Field Recordings/lslar1d). "A weird mix 
of beauty a,td edginess, first and third world.• 

The Assembl)"s opera tional manager, Blaise Jani
cho n, says the venue's 2010 live bookings are up by 
more than 30% over 2009. although he didn't provide 
specific figures. Goldfish , aKing and Australian rock 
band Powderfinger have all played in recent weeks. 

"We're consistently changing our m usic business 
model down here: he says. "offering bands [more) eq• 
uitable deals and increasing our Ie,·e ls of support in 
areas like touring and merchandising." 

TI1at mix has manifested itself in a vibrant live scene 
that is increasingly a ttracting atten tion from South 
Africa's major labels and publishers. headq uartered 
850 m iles away in Johannesburg. 

Duxing the recent FIFA World Cup. the city played 
host to Cool Britallllia. a 31-date festival of shows on 
tl1e city's Victo ria &Alfred waterfront. Performers in
duded Die Antwoord. Estelle and Fatboy Slim. with 
daily attendance rang ing fro m 2,000 to 6,000. 

During the last 12 months, Sony/i>JV Music Pub· 
lish u1g Sou th Africa managing director Jay Savage has 
signed several Cape Town acts. incl uding Die Ant• 
woord, Jack Parow and aKing, citing their "consider
able i nternat.ional potential.· 

Sony Music Entertainmen t Africa recently s igned 
British-born, Cape Town-based singer/songwriter 
HarryBrooks Jr., who will re lease h is debut album in 
September. He hopes to join fellow Capeton ians l ike 
Afropop group Freshlyground, rapper Jack Pa row, rock 

Cool Rritann ia's London-based managing di rector 
Conor Nolan says the strengtl, of the local infrastruc
ture-from production expertise to accommodation 
and transportation- was a factor in choosing to stage 
the event in Cape Town . He's now consi.dering put• 

"Cape Town's abundant creativity is a t odds with 
its pos itio n in Joburg's s hadow on a bus iness 
front," Savage says. "But i.t will be interestin g to 
see if the next few years b ring so me real cha nge 
in this dynam ic." •• · 

Hib@ BY WERNER SCHLOSSER and TOM FERGUSON 

Good 
Neighbors 
While Dutch Music Sales Plunge, Collecting 
Society SENA Thrives 

AMSTERDAM- When it comes 
to collecting neig hboring 
rights, one European society 
punches well above its weight: 
the Netherlands' SENA. 

SENA'S approach- which 
combines a low cost base with 
aggressivepursuitofcollections 
from all sectors-has driven up 
collections for labels and per· 
formers by 129% since 2005, 
from $21.3 million to $48.6 mil· 
lion in 2009, according to IFPI. 
During the same period, Dutch 
recorded-music sales dropped 
21% to $216.8 million. 

Despite a population of 
just 16.7 million, IFPI says the 
Netherlands is the world's sixth· 
biggest performance rights 

generator, topped only by the 
United Kingdom,Japan, France, 
Germany and the United States. 

"SENA has the highest col· 
lecting revenue per capita of 

all the societies in the world," 
CEO Hans van Berkel says. 

While SENA'S 2009 revenue 
remained well behind the 
$122.5 million collected by 
SENA'S U.K. counterpart PPL
the world leader In neighbor• 
ing rights collections- it rep· 
resented 18% of the Dutch 
recording industry's revenue, 
higher tha n any other mature 
European market PPL recently 
identified the Netherlands as 
its biggest single source of 
overseas revenue, delivering 
£8.6 million ($12.4 million) in 
2009 through a reciprocal 
agreement with SENA. 

Alth ough SENA on ly 
launched in 1993, PPL execu· 
tive director Peter Lea them 
hails i t as "a very effective 
music licensing company, one 

of the best in t he world," prais
ing its focus on driving public 
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performance and broadcast· 
ing collections. Van Berkel 

agrees that SENA " works the 
market very thoroughly-not 
only [ broadcast) media o r 
restaurants, but also hospitals, 
jails, crematoria. Everywhere 
music is played." 

SENA says 73.S% of its 
2008 domestic rev• 
enue came from 
n on broadcast 
sectors. (2009 
figures aren't 
yet available.) 
The national 
Chamber of 
Commerce, which 
manages the Dutch 
Trade Register (a listing of 
all Dutch companies), noti· 
fies SENA of startups, enabling 
the society to approach them 
immediately about licensing. 

Van Berke ! claims cost
effectiveness underpins SENA's 
success, with its staff of 4 5 
having generated the equiva
lent of $1.1 millio n per employee 
in 2009. By contrast, PPL 
generated the equivalent 
of $523,000 per e mployee 
last year. 

Staffing is kept slim by out· 
sourcing several back-office 

operations t o Rotterdam-

based financial services com
pany DAS. Further savings 
come t hroug h co-operation 
with Dutch authors' rights 
group BUMA/STEMRA, offer· 
ing users a single invoice cov
ering both authors' and neigh
boring rights. 

Consequently, SEN A's ad
rn i nistrat ion charge 

amounts to just 
10 % of collec• 
tlons. That com• 
pares favorably 
to other Euro• 
pean societies 

and van Berkel 
says it's been a key 

factor in tempting 
several overseas acts- in

c luding the Rolling Stones 
and Elton John-to nominate 
SENA a s their sole collect· 
ing society for global roy
alty collectio ns. 

SENA has seemingly also 
managed the tricky balancing 
act of maxim izing earnings 
w ithout alienating the busi
nesses it's collecting from. 

At market-leading commer
cial radio station Radio 538, 
CEO Jan Willem Bruggenwirth 
says that he doesn't always 
agree with SENA's rates, but 

commends the society for its 

" constructive" negotiating at
titude, noting that it initially 
waived license fees on pod
casts that p layed music. 

If SENA had demanded 
money from the start, It "would 
have killed the initiative in 
stantly," BrUggenwirth says. 
"But SENA was open to giving 
it a chance." 

Lodewljk van der Gri nten, 
CEO of hotel/restaurant/cater• 
ing sector t rade group KHN, 
says negotiations with SENA 
have traditionally been "tough 
but fair." In 2008, KHN negotl· 
ated a collective agreement 
with SENA for its 21,000-plus 
members. While not revealing 
details, van der Grinten says 
KHN was given an extra d is· 
count for taking "part of the ad· 
ministration off SENA'S hands." 

Despite this apparently rosy 
picture, van Berkel is cautious 
abou t fo recast ing further 
growth in the current eco
nomic c limate. 

"Enterprises could decide 
t o c ut costs by stopping 
playing music.'' he says, "and 
that would inevitably affect 
our collections." . .. .. 

Additional reporting by Andre 

Paine in London. 
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Hanging Up 
U.K. Mobile Operators Move Away From Download Stores 

LONDON-Mobile operators are r inging in 
changes to their U.K. music operations, with 
some lead ing players scal ing back or eliminat• 
ing fuJl,track download sen•ices. 

Deutsche Telekom subsidiary T,Mobi le U.K. 
has quietly shuttered its Mobile Jukebox down, 
load service, which had carried music from all 
four major labels, as well as independent labels. 
A representative forT-Mobile U. K.-which will 
remain a separate brand following its July 1 merger 
with Fra.nceTelecom-owned Orange U.K.-con· 
fi rms it will no longer offer any music services. 

That follows Telefonica-owned O2's closing 
ofits Napster-branded download service in Ap1il. 
although downloads can still be purchased 
through its 02 Active WAP portal. 

O2-which has inves ted heavily in music 
s ponsorships, including the naming rights to 
the O2Arena-will concentrate on "partnering 
with key music servic.es we can use across mul
tiple channels: 02 U.K. head of m usic partner-

sicStation (available 011 Vodafone since 200·7) 
and Spoti fy (available on 3 since October), or to 
promote handset-linked senrices like Nokia's 
Comes With Music. 

3 U.K. head oflnternet sen•ices Oa,•id Kerri• 

gan says the carr ier isstiJlcommitted to its 3M u• 
sicStore download service, b ut says it's now 
concentrated on marketing Spotify's Premium 
unlimited streaming service, which it bundl-es 
with selected service plans. 

" It would be very difficult and not cost-effec
tive to do something like Spotify on our own." 

Kerrigan says, describ ing the sen'ice as "a g reat 
choice for customers who don't wa.nt to use our 
a la carte service." 

Spotify VP of products Gustav SodersLrom 
says th e streaming service's goal is to st.rikt>: sin1· 
ilar deals with as many mobile operators as pos
sible, a lthough he declioes to reveal those 
comp311ies wi th which it's negotiating. 

"Since the U .K. market is our largest market.• 

Jumping into the stream (from left): GUSTAV SODERSTROM of Spotify, DAVID KERRIGAN of 3 
U.K. and MARK MULLIGAN of Forrester Research. 

ships Matt Ward says. 
While declining to disclose details about the 

02 sentices' sa.les performance. \Vard acknowl• 
edges that ... it's fa ir to say the operators' direct 
contribution to actual weekly sales-in compar· 
ison todigilal as a whole-is diminishing." 

Mobile music sales in the United Kingdom 
fell 13.3% in 2009 to fl.2.7 million ($19.3 mil
lion), from£14.6 million ($22.2 million) in the 
prior year, according to U.K. labels group BPI. 
Mobile track downloads accounted for just 4% 
ofU.K. d igital m usic sales by value last year. 
down from 6% in 2008, according to I FPL They 
were dwarfed by online track downloads . which 
accounted for 44%of sales in 2009, up from 40% 
in the prior yea.t 

Orange U. K .. Vodafone and 3, a subsidiary of 
Asia-Pacific communications group Hutchison 
Whampoa. are keeping their download stores 
open for now. But the emergence of cloud-based 
sen•ices and such Internet-enabled smart phones 
as Apple's i Phone is prompting operators t.o hook 
up\\sth third-party services likeOmnifone's Mu-

Soderstrom says, M it is also crucial to provide 
mobile access to U.K. customers." 

Fo rrester Research VP/research director 
Mark Mulligan expects mobile operators to con• 
tinue m ig rating to third-party music services, 
especially if operators a.re prepared to bear some 
of the costs b y bundling m usic services with 
other services. 

" Downloads will always be problematic for 
operators relying on their networks," Mulligan 
says .... There will always be a m uch r icher expe
rience via the Internet." 

Major-label representatives declined to com
ment on the recent changes in m obile m usic 
services. Simon Wheeler, d irector of digital at 
indie Beggars Group, says mobile operators have 
proved 10 be ineffective music retailers in llhe 
United Kingdom. hampered by mobile networks 
that are slower and less reliable than PC-based 
broadband services. 

"Anything that pushes the consumption of 
music outside of the operators is healthy in 1ny 
opinion," Wheeler says. •• · 

• • 'f)o,,ri1Ioads \\ri ll al\\l·ays lJe proble 111atic 
for operators relJril1g 011 their networks.· 

-MARK MULLIGAN, FORRESTER RESEARCH 
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Offensive Shift 
Tenenbaum Damages Ruling Could Throw 
A Wrench Into Copyright Enforcement 

Joel Tenenbaum ,vas once just an• 
other kid who downloaded music with
out paying for it. 

TI1en he became one of the 18,000or 
so individual fi le sharers targeted by 
major labels looking to send the mes
sage that copyright infringement has 
senous consequences. 

hvo justifications for permitting copy• 
right plai ntiffs to pursue statutory, 
ra ther tha n actual damages. The 
Supreme Court has ruled that statu• 
tory damages are appropriate when 
"lhe rules oflaw render d ifficult or im• 
possible proof of damages or discov
ery of profits." In the Tenenbaum case, 
for example, the labels' 

---------

1998 ruling by ihen-U.S. District Court 
Judge and current Supreme Court Jus
tice Sonia Sotomayor. 

Copyright owners oA:en seek statu
tory rather than actual damages be, 
cause Lhe la rge amounts of damages 
available act as a powerful cudgel to 
persuade defendants to settle. avoid

Now Tenenbau m is someone e)se 

entirely: a litigant in a precedent• 
setting case that threatens to under
mine the statutory damages regime, 
one of the main weapons copyrigh t 
owners wield in their fight against 

anfone who makes unlawful use of 
their intellectual property. 

own experts conceded 
that, because transfers 
between "peers" aren't 
visib le to their investi• 
gators. Uieydidn't know 
how m uch damage he 

caused by uploading 
(i.e., sharing) th e songs 
on his computer with 
untold numbers of other 

Legal 
Matten 

ing th e ti me and ex

pense of a trial. 
But a ruling by U.S. 

District Cou rt Judge 
Nancy Gertner in the 
Tenenbaum case threat
ens to blunt the weapon 

of statutory damages. 
w h ich have been a fea
l ure of U.S. copyright 
law since 1790. 

A Boston federal jury last summer 
ordered Tenenbaum to pay the major 
labels $675,000 after finding that the 
Boston University physics grad stu
dent willfully infringed on JO songs, 
including Green Day's "Mi.tlority" and 
the Fugees' "Killing Me Softli•: by 
downloading and shari.tlg them over 
the Kazaa peer-to-peer (P2P) network. 

The award was for statutory dam
ages-a type of award where a jury 
picks a number it considers j1.1st witlrin 
a specific range set by Congress (cur
re ntly $750-$30,000 per work in
fringed. or up to$ 150,000 per work if 
the infringement is willful). 

Courts have acknowledged at least 

anonymous P2P users. 
Statutory damages are also justified 

on the grounds that they punish in
fr ingers. thus deterring both the ac
tual in fringer and others from 
committing similar act.sin the future. 
Compensating copi•right owners for 
their actual losses in such cases would 
be insufficient; "statutory damages 
must be sufficient.enough to deter fu. 
ture infringements and should not be 
calibra ted to favo r a defen dant by 
merely av.iarding minimum estimated 
losses to a plaintiff.• according to a 

n the continuing rush to establish musical 
identities for brands, some ai rlines have 
been a little slow getting out of the gate, par
ticula rly when il comes to embracing inde
pendent artists. 

Budget carrier Southwest Airlines is trying 
to breakout of the pack. In its latest music ini
t iative, t he airline h as partnered with Santa 
Monica, Calif. , Celtic mus ic act Gaelic Storm 
to send contest winners to the Milwaukee Irish 

Fest in August. 
"\Ve've dabbled in festivals. doing things 

like sponsoring South by Southwest and pro

sttsdl: 

ln a 62-page opinion issued July 9. 
Gerl.Iler took the unprecedented step of 
invalidating a jury's award ofcopyright 
statutory damages tliat fell within the 
range set by Congress. slashing it by 
90% to $67,500. or $2,250 per song
still three times tl1estatutoryminimum 
-after ruling that the jury's award was 
"grossly excessive" a11d thus violated tl1e 
Constitution's d ue process clause. 

Gertner's decision isn't binding for 
any otl1er courts, and the labels have 
said they plan to appea l. But if other 
courts do follow it, and subject jury 

awards of statutory damages to judi• 

cial scrutiny, it could res ult in a sea 
change in copyr ight litigation. No 
longer would pla intiffs be able to sim
ply argue that the jury should make 
an award they conside r just Instead. 
copyrigh t owners would be practical)y 
forced to prove the amount of actual 
damages if they want anything above 
the statutory muumurn- an expen
sive, and sometimes even impossible. 
task and one that t.he law specifies isn't 
necessary when a plaintiff seeks slatu
ton,• damages. 

Gert.tler's opinion sugges ts that 
Congress never intended to a ppl)• 
statuton,• damages to "noncommer
cial" infringers like Tenenbaum. She 
even cites statements from Sens. 
Patrick Leahy, D-Vt .. and Orrtn 
Hatch, R-Uta h, that appea r to con
done illegal downloading- a dubious 
proposition that legal observers across 
the copyright spectrum have ques
tioned. Indeed, a Leahy represenla-

tive stressed to me that. the 
Senate Judiciary Commit
tee chairman bas r1ever 
suppo rted copyright in
fringement and that he re
cently chai red a hearing 
h ighlighti ng the impor, 
tance of cracking down on 
pirate websites that "steal 
intellectual property
from books and journal ar, 
tides to software, movies 
and music.'' 

Gerb1er•s ruling almost 
certainly runs counter to the intent of 
Congress and the law. But because it 
rested on interpretation of the Consti
tution, there's essentially no way for 
Congress to overturn it. 

That task will be left to the U.S. Court 
of Appeals for the First Circuit, where 
copyright owners from all industries 
will soon a rgue in support of a legal 
regime that survived 220years-until 
the Tenenbaum case. .... 

Bc11 Sheffi,er is a copyrig/,tallomey 
wlio has represented mcvie studies, TV 
networks and record labels. Sheffi,er 
works as Ml attorney in tl1e NBC 
Universal Television Gro«p. wliicl1 is 
20% ow11ed by Vive11di, the paren.t of 
Universal Music Group. He is the 
aull,or of the Copyrights•~ Campaigns 
blog (copyright.sandcampaigns 
.blogspot.com). 
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Dillon adds tliat Soutlnvest will use its Facebook 
andTwitteraccou nlc;, both of which have about 

1 mi.Ilion followers. to talk about the contest. 
The timing is perfect for Gaelic Storm, as tl1e 

band is gearing up for the Aug. 3 releaseof"Cab
bage" on its own label. Lost Again Records. "We're 
doing a presaleon the website. but U1is is a band 
that is so known for being a live act that they sell 
a lot of albums at shows." Maher says. "The folk 
and world m usic audience is one o f the remain

ing few tl1at will pa)' SlS-$18 for an album a t a 
show. And they always release their new albums 
during festival season." 

The 
Indies 
CORTNEY0 HARDING 

viding fligh ts lo 
other events," says 
Ashley OIiton. 
So u th west man
ager of branded en
tertainment. "A.tld 
we are tryi.tlg to get 
into music more all 
the time." 

PreparingForTakeoff 
Gaelic Storm is no stranger to brand partner· 

sh ips. A Hallmark greeting card for St. Patrick's 
Day features a recording oftl1e band's song •Kiss 
Me I'm Irish." while Electronic A11s has licensed 
a recordi.tlg of the track "Scalliwag" in Simlish. 
the official la,1guage of the videogame corn pany' s 
"Sims" franchise. 

' 

~ 

Dillon says South
wes t. has focused 

many of its music promotions on local music 
scenes. "\Ve have booked artists to play at the gate, 
or even to do an acous tic track or two on the 
pla ne,' she says. •n,ese are smaller acts. but it's 
good exposure fortl1em aJ1d fon for the customers 
and staff." 

A cutting-edge. uber-hip music strategy like 
Virgin's wouldn't suit Southwest, Dillon says. 
"We're a fami]y.frie.ndly, dO\vn•to-earth company,'" 

she says. "\Ve ca n't really go aA:.er the newest, 
coolest thing because that's not who we are." 
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Gaelic Storm Partners With Southwest For Festival Promo 

That attitude is what drew the members of 
Gaelic Storm to want to partner with the airline. 
according to guitarist/vocalist Steve Twlgger. 
"I thinkofSoutl1westas the people's airline,'' he 
says. •A.tld we play folk music. which 1 think is 
tl1e people's music, so it's a really good fit.• 

Gaelic Storm manager Matt Maher says tlhe 
band's demo aligns witl1 Southwest's customer 
base. "You go to their shows, and the crowd is 
made iip of fi refighters and police officers and 
plumbers," he says. "Those people fly Southwesl." 

The band's relationship with Southwest started 
earlier this year with the airline's sponsorsh ip 
of Gaelic Storm's St. Patrick's Day show at tij1e 
Pabst Theatre in Milwaukee. The band and tRle 

airline held a ticket raffie to give away vouchers 
for fo,u round-trip tickets on Southwest and au
tographed copies of the band's forthcoming 
album, "Cabbage," upon its release. 

Feedback from fans was so positive that the 
two sides decided t.o try something more ambi
tious. "Southwest '-''aS very interest.ed in promot
ing Mihvaukee as a destination. which was prefect 
considering they were headlining the world's 
largest Irish festival there," he says." Southwest 
is going to offer round-tr.ip tickets, a hotel stay 
and a VIP meet-and-greet will, the band." 

To promote tl1e offer, and Gaelic Storm. Maher 
says Southwest will feature both prominently in 
its newsletter. whid1 has 8 million subscribers. 

In addition to running their own label. which 
is distributed through MRI. the members of 
Gaelic Storm handle as much of the band's ca
reer as possible on their own. They do tl1eirown 
website and graphic design. One of the vocalists 
oversees the accounting. And each member is 
responsible for designing a T-shirt and ensur
ing irs ava ilable for sale at shows. 

"This is a band tha t. has been self'.sustaining 
for a long time,'' Maher says. ''It's these great 
partnerships with brands like Southwest that 
help them continue to do that." ••· 

.biz. 
For 24/7 indies rrews and analysis, see 
billboard.biz/ indies or follow 
b lllboardindlos on Twitter. 
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WILCO 
FRONTMAN 

e\ 
Wilco's leadJr says the band is 
preparing to record its next 
album, thd'ugh it hasn't yet 
decid~...,..,.ow to release it. 

Most arllsts· D ertain stature have at least one " let me tell you about the crazy 
music business"' story. But few have had their story turned Into a critlcally acclaimed 
feature-Ieng h documentary. 

w~ln Wilco left Reprise in 2001, the film "I Am Trying to Break Your Heart" cap• 
lured the an?st and turmoil surrounding the band's departure and subsequent sign
ing to Nonesuch. 

f;ast•forw&rd nearly a decade and Wilco is again without a label. But this time, 
frontman Jeff Tweedy sounds happy and relaxed. 

While the end of Wilco's Nonesuch deal has sparked speculation that it may start 
its own label, Tweedy says the band hasn' t made a final decision on the matter. But 
he does say that he's finished with the major-label merry-go-round tor good. 

As Wilco mulls its next move, Tweedy, the band's manager Tony Margherita and pro
moter Alex Crothers are busy preparing for the Solid Sound Festival, which takes 
place Aug. 13-15 at the Massachusetts Museum of Contemporary Art in North Adams, 
Mass. The event , which Crothers says is enjoying b risk ticket sales, will f eature per
formances by Wilco, band side projects and such f riends as soul legend Mavis Sta
ples, whose forthcoming album "You Are Not A lone" (Anti-) was produced by Tweedy. 

As he prepared for his recent solo performance at the Faraday Independent Music 
Festival near Barcelona. Spain, Tweedy spoke by phone with Billboard about Wilco's 
future and curating Solid Sound. 

Now t hat Wllco has left 
Nonesuch, h ow will you 
release new music? 
I don't see i t being drastically 
different from the way we put out 
music in the pa.st. It seems unlikely 
that we will be under the umbrella 
ofa major label or a major-label 
g roup. It doesn' t make sense for 
us to pay somebody three.quarters 
of the pie for a lot of thi ngs that 
we've been doing ourselves. 

On the oth er ha nd . I don't 
know ifit makes a lot of sense for 
a label to upend their entire his
torical precedent to make things 
work for us whe n a lot of o ther 
ba nds really do 11eed a lot of the 
things that a label provides. 

Bul we worked hard to do more 
and more. We do all of the pub
licity, a bulk of the promotion, all 
the marketing. All of tha t stuff 
has predominantly been done i11-
house for quite some lime. 

When did you st art doing 
more things In-house? 
\Ve were fo rced to do that early 

on . Even when we were ,vith 
Reprise, the re was n' t that much 
interest in promoting \Vilco. \Ve 
lea rned ho,v to do it with what we 
had available to us. A lot ofil has 
grown out of our touring-obvi
ously. that is the main th ing Wilco 
has been able to control. We've 
practically gone door to door. 

Wllco's previous troubles with 
Reprise and your subsequent 
deal with Nonesuch was 
chronicled In the fllm "I Am 
Trying to Break Your Heart ." 
Looking back, do you wis h 
you'd had t he options you 
have now back then? 
\Ve did have that option [to start 
our own label! back then, but the 
way people we re consuming 
music wasn't quite there yet. We 
could've made that decision back 
then, and we ce rtainly did make 
the decision lo s I ream our record 
and continue to tour at. the t ime, 
because we moslly wanted peo
ple to hear our new songs an d be 
excited about them. 

Are you talking to any other 
artists or looking at any 
other artist-run labels as po
t en tial mode ls? 
Not really. I know some of the 
guys in Rad iohead a nd talk to 
the m. Bu t our manager pays 
more attention to the busi ness 
models than I do. When Rad io· 
head streamed thei r album and 
let people pay what they wanted. 
I thought that was similar to what 
,ve had been doing for years. But 
we didn't take the money because 
we were on a major at the t ime; 
we e nded u p g iving the m one)' to 
charily. Everyone made a big deal 
ofit , but il seemed like such a no
brainer to me. The record is going 
lo leak anyway and people are 
going lo download il at some 
point before il comes out- you 
m ight as well make somethi11g 
rather than make 11othing. 

As you're figuring out Wllco1s 
labe l f u ture , you' re also gear~ 

Ing up f or the Solid Sound 
Fest ival. How did the concept 

for the festival come about? 
We've played a lot of festivals and 
there are certain things you take 
away from those experiences, think• 
ing. ''That would be nice if we had 
the o pportunity to do someth ing 
like that.• But this fes tival isn't ex, 
actly like any of the other ones that 
we've ever played. The main thing 
about festivals that we've enjoyed
or at leas t smal1er ones-is that 
we've been able to navigate them 
once we're a part of them. 

Even in Chicago when [the Pitch
fork Music Festival[ has been hap· 
pe.ning every summer. it's a nice. 
smaller-size fest ival that my wife 
and I and our kids have gone to. 
And this is even smaller than thaL 
I always think of it as being when 
you go lo a restaurant and they have 
a really big menu. l never kno,v 
what to order: I always feel like I've 
been cheated. More choices (aren'lJ 
11ecessarily a good L11ing. I m1der
st,md a big festival like Lollapalooza 
is a spectacle. !l's i11credible. H's 
not in the cards for us to ever do 
sometl1ing on that scale, especially 

if we're lrying to avoid a lot of out· 
side endorsements and fundi ng 
and things like that. 

So how Is the festival being 
funded ? 
!l's all tic ke t sa les. There are 
no sponsors. 

How ate you approaching the 
cur ation of the f e$t ival? 

The origiual co re of the festival 
is th at it would be fun for Wilco 
lo play a series of shows in one 
location whe re everybody else's 
s ide projects and everything else 
all of the members of \Vilco do 
could be presented in the same 
place. \Ve·ve never done that.. We 
never a II performed in a II our dif
ferent entities in one p1ace. 

In terms ofnon-Wilcoacts, it's 
things that we I ike and artists that. 
we'd l ike to see. It's comedians 
we'd like to see and hang out wilh 
and friends we want to be around. 
Hopefully if we're able to con• 
tinue doi ng this, I would like to 
keep it somewhat manageable in 
that regard. 

Are you preparing to record 
anything right now? 
I'm on tour r igh t now, but I'm al· 
ways writing and we're getti ng 
into the stud io later this month 
to start recordi ng the next Wiko 
record. \Ve're going to t ry to do 
what we've always done. The way 
we've been touring the past year, 
there's been a dividing line be
tween one record and the 11ext as 
there ever ha d been because 
we'\1e been touring so intensively 
and we haven't been able lo do 
any recordi11g on the side. llul 
this is usua lly the way we seem 
to wo rk whe11 we have down 
time- we general1y spend it in 
the studio. ... 

Itdoesn'tmakesenseforustopay 
somebody three-quarters ot·the pie t·or things 

we've been doing ourselves. 
JULY 24, 2010 I www.blllboard.blz I 19 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

With An Evening Of Comfy, 
Classic Hits And Modest Ticket 

Prices, James Taylor And 
Carole King Crafted The 

Touring Event Of The Season 
BY RAY WADDELL 

\Vl;ien a James Taylor/Carole King co-headlining Troubadour Reunion tour 
was announced last wintt r, the concert industry reacted with the sort of 
laid-back reserve befittin g the two mellow-rock icons. Few predicted that 
arenas full of smiling, dancing, sor.ri e times weeping baby boomers-and 
thei r kids and grandkids-would blow up the box office in a summer that 
has seen its share of bad news for the touring business. 

In an era of production bombast and fleeting popularity. a couple of 
sexagenarian s inger/songwriters w ith classic songbooks put together a 
warm and intimate show and ended up with the surprise hit tour of the 
summer. Loyal fans wanted to be part of this one-time-only event. reces
sion be damned . Nol only has the tour grossed a remarkable $58 million, 
but the good vibes, in '70s pa rlance. created by the duo's pai ring has pro
vided Concord Records with a bit project in King and Taylor's "Live al the 
Troubadour" CD/ DVD (from the 2007 club shows that ultimately spawned 
the tour), portions of wbicb ha,•e become popular, pledge-inducing pro
gramming for PBS. 

Alex Hodges, COO of Nederlander Concerts and co-promoter of the final 
show on the lour, says it's a must-see for a number of reasons, not the least 
of which is the artists· collective body of work. 

"Tiiey have done this for a long t ime and captured new audiences for 
decades," he says. "The Troubadour return a couple of yea rs ago set. th is 
up in a way that is unequalled. Tl's a boost for the live event and concert 
business that needs bright spots.' 

It makes sense that older mus ic fans would have more discretionary in
come, but these are times of double-digit unemployment. and devastated 
portfolios. So how much, then , isa memory worth? "In this economy. who 
has money to plunk down to come see this show?'' I<ing wonders. "Yet peo• 
pie are finding the money somehow, and we·re so grateful. I think we rep• 
resent a kind of calm in the storm;" 

An unrepentant road dog who has, at this stage of his caret!'r, become a 
summer concert tradition for many. Taylor knows what draws fans, and he 
saw plenty of potential in a tour with l<ing. 

"Essentially, a lour runs on hits and people's emotional connection with 
the material,'' Taylor says. "That"s the lifeblood of this thing, how people 
are emotionally connected to the material that Caro le and I are doing, what 
it means personally in their lives." 

Though putting together Taylor, 62, and King, 68-artisLs whose careers 
have been intertwined but who had not played live together since the early 
'70s-looks like a great idea on paper, so do a lo t of tour concepts. 

"[Taylor's co-manager] Sam Feldman called me last fall and said, 'Don, 
I think I'm going to put James Taylor and Carole King together and go on 
tour. What do you think?' " recalls veteran promoter Don Fox of Beave.r 
Productions. "I said, 'I think it will do pretty good.' All of a sudden wewenl 
on sale and ii was , '\Vboa! This thing is phenomenal.' • 

Asked wh)' this tour outperformed its expectations, Feldman. who man
ages Taylor with Michael Gorfa ine. emphasizes the importance of "two of 
the world's most iconic artists• joining forces. "Carole and James person
ify a t ime in music that had a massive emotional impact on the biggest seg
ment of the population." Feldman says. 
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"I t's more than nosta lgia for a particular 
act, o r an album or two:· Los Angeles Times 
pop critic Ann Powers says. · 11.·s nostalgia 
for a moment, when people felt hopeful and 
there was a lot of possibility. And it's not like 
going to a Rolling Stones concert. where you 
feel. 'Wow, in my youth I was so wild. and 
look at me now, I need a hip replacement.' 
It's a gentle trip back. It's a hug, not a strut." 

SOUNDS LIKE A PLAN 
According to BiJJboard Boxscore, Taylor/King 
is among the elite lours so far this yea r, sur• 
rounded by stadium-level rock acts like 
AC/ DC and Bon Jovi and ranked neck and 
neck on tlie Boxscore charts with the Black 
Eyed Peas and Taylor Swift. Total ticket sales 
exceed 700,000, and the total tour gross 
should end up around $63 million by the time 
all 58 shows are tallied. according lo Taylor's 
management. The tour has averaged a whop· 
ping 95% capacity. 

The genesis of the tour dates back decades 
to thtt pair's milestone early-70s shows al Los 
Angeles' famed Troubadour club, firs t in No
vember 1970 and then most famously for two 
weeks in 1971. (The band that backed them 
then. and backs them today on the current tour. 
included the legendary assemblage of El La)' 

studio musicians known as lhe Section- gui
tarist Danny Kort.ch mar, bassist. Lee Ski a r and 
drummer Russ Kunkel.) 

Taylor and King were already intertwined 
m usically (though never romantica lly): In 
J970 Taylor released "Sweet Baby James" (on 
whicl1 King appears). yielding the massive hit 
"Fire and Rain" and later notched his firs t Bill
boa rd No. l with the King-penned "You've Cot 
a Friend." For her part, Ki ng, already a Brill 
Building super•songwriter, was quickly be, 
coming a top-shelf performer and recording 
artis t, having just released the landma rk 
album •Tapestry," which boasted such hits as 
"So Far Awav" " It's Too Late" and "I Feel the , , 
Earth Move." 

Those Troubador shows, with those back• 
ing music ians, in many ways set both artists 
off on a string of successes that won them the 
hearts and m inds of their generation. Taylor 
has remained a hard-touring artist, King Jess 
so, but theirc.a.reers have remained connected 
in the eyes of fans. Those shows were also a 
watershed moment for King and Ta>1lor, and 
it seems the two were intent on recapturing 
that magic. 

"Carole and I would talk over the years about 
gelling back together and doing it again, and 
when we heard that the Troubadourwas going 
lo have a 50th anniversary in 2007. lhal was 
our opportunity.• Tai•lor says. "We jumped on 
that one, and got Russ and Lee and Danny back 
together. We did that gig. and lhal gave us the 
foothold Lo go forward." 

"We were very careful about how we priced 
the tickets and where and when we went on 
sale." says Feldman. who worked closely with 
King's manager, Lorna Guess, and agents 
Ro b Light fro m Creative Artists Agency 
(CAA) (Taylor) and Dan Weiner of Paradigm 
(King) on plotting the tou r. "Put.ti ng one 
s how only on sale for the Hollywood Bowl 
to start the buzz proved to be a solid deci
sion. Having the rest of the tou r dates come 
fi rs t out of the box in the new yea r fanned 
the 0a mes." 

While so many are talking about new mod• 
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As time goes by: KING and TAYLOR 
performing April 4 in Tokyo; right: Sweet 
Bab y and Earth Mama in 1972. 

els and innovaUve touring deals. the Trouba
dour Reunion toLu is decidedly o ld school. alld 
not because of the familiar sollgs performed. 
Rather tha.n opting for a partnership with one 
promoter, this tour cul deals individua11y in 
each market with a wide range of promoters. 
many of them independents. 

· \Ve purposely d id not use one national pro
moter. as I 've always believed that there is a 
best promoter for the job in each market and, 
more often than not, tha t, promoter is the pro• 
moter of record," Feldman says. "I don't like 
to change horses unless there is a damn good 
reason. As il turns out, there were no weak• 
nesses in the campaign. There was Don Fox at 
Bea,•er Productions, Live Nation, AEC, Gregg 
Perloff at Another Planet, Jam Productions, 
Nederlander and Andy & Bill Concerts. TI1ey 
all did a great job." 

fox adds. "It obviously worked." 
After late- March shows in Australia and tl1e 

Pacific Rim, the tour began in North Am1erka 
on May7 in Portland. Ore., and runs un til tl1e 
end of this montl1. One planned May 14 Hol
lywood Bowl show went up )ast November and 
turned into three, and the tour was suddenly 
a hot property, with large arenas being th e pri
mary showplace. 

'Management said. ' Let's get the Holli'\vood 
Bowl tickets on sale early,' and that's manage
ment's world, so we said, 'OK.',. King says. 
"'Iba twas a good instinct on their part. because 
one show sold out. tlien two. then three. Diey 
said we could add a fourth show, but we fell we 
should stop while we· re ahead." 

Taylor says lhere's a "cer tain naturaij pro
gression" lo how lhe tour ullfolded. "We de
cided Lo go to Aust1alia because carole and I 
have had offers before to go to Austra lia-it 
was a friendly outpost to hone the show," be 
says. n ,e instincts were dead on . as the Pa
ci fic Rim run produced $ \S mill ion in g ross 
and 80.000 tickets sold. "TI1en tl1eagent came 
back with the information that the arenas 
would be best, that it would ma tch the de
ma nd for tickets." 

King found the idea of playing large arenas 
like New York's Madison Square Carden (tluee 
sellouts) ·sort of horrifying, because we per
form introspective songs intimately," she says. 

"Even with the Troubadour band. it was scary 
Lo th ink about how that would play in arenas. 
And James came up wilh the wonderful idea 
of doing it in the round and that made all lhe 
difference. It means tl1at nobody, no matter 
how high up or far awa)', is more than half an 
aJ'ena awav. '1 

• 
The tour played prima r ily indoors, but 

worked outdoors as well. blowing out the Hol
lywood Bowl a nd the Sallta Barba ra (Calif.) 
Bowl, where Nederlander VP Moss Jacobs 
promoted a sold-out. date. •The audience 
understood the unique nature of it and that it 
was, perhaps, a once- in-a-l ifetime eve nt," 
Jacobs says. 

Despite the 1arge capacities, tJ1e tour cap• 
tu res the intimacy that the co,headJiners were 
shooting for. 

'"Carole and I have the sense that we're play• 
ing to the audience. but we're also playing to 
each other," Taylor says . .,As it turned out, we 
needn't have bad any worry about who to play 
to. \Ve\•e been so overwhelmed by the audi
ence participation, the level of energy tl1ey come 
back with. It's like )'OU count off the first tune 
and they bear you to I.he end of the show like a 
running river." 

King says her tre pidation was soon gone. 
"I knew that people would turn out to see 
us because of our history. and people have 
told us many limes that we are the sound
track of the lives of a certai n generation," 
s he says. " But I wasn't sure lhal we would 
deliver. I knew we would deliver the essence 
of who we are. bul I wasn't s ure il would 
translate out as far as il does to every mem
ber of the audience. Bul il does. When James 
says we play lo each other, we do. Bul t.he 
audience is very much a part.of what wedo. 
The large group of people becomes a single 
collective fr iend." 

For most of the show. King plays piano 
while Taylor plays guit.ar, backed not only by 
the Troubadour band but supporting musi
cia ns Robbie l<ondor(keyboards),Arnold Mc
CL1ller (vocals). Andrea Zonn (vocals/violin) 
and Kate Markowitz. n,e headliners s ing to
gether on every song. trade hits and interact 
with each other, the band and the audience. 
The bulk of"Tapestry" is included in the set 

list. as is Taylor's "Grea test Hits," plus King 
songs made famous by other artists like "Up 
on the Roof" and "(You Make Me Feel Li ke) A 
Natural Woman." 

I twas King who proposed that U1earenaset• 
up, a la the Troubadour club, feature some "'sort 
of cafe/onstage seating," as Taylor puts it. 

''It meant an extra truck out on the road to 
do tl1at, but that's doable-except tlut it pre• 
sented us a real problem of, 'How do we price 
those tickets? How do we sell IJ1em? Who do 
we invite tobe in there?' ''Taylor says. "'That's 
where the lucky accident of my relationship 
witl, [Tickets for Charity founder) Jord Poster 
came in. and Tickets for Charity gave us a g reat 
way to handle that. \Ve realized tliat we'd have 
to set the ticke t price higher than what peop)e 
were paying on tl1e floor, but we didn't want to 
set them so h igh that it would be abusive o r so 
low we'd just be asking for scalpers. Whal we 
did was turn them over to Tickets for Charity. 
The)' set the price and gave lhe proceeds over 
Lo charity.• 

Working with Tickets for Charity on the ap
proximately 120 seats per show has an added 
benefit, in Feldman's viev.~ "This has proven 
to be quite elTect.ive in thwarting scalpers in 
that we basically strL1ctured a secondary ticket 
market with funds for charities. as opposed to 
into someone's pocket.'' 

Any tickets not sold tJirough Tickets for 
Charity- th ere have been few- go to "the 
occasional real fan who ordinarily wouldn't 
have been able to afford that sea t but is re
ally s toked to be in it.' Taylor says. T he 1ick
e ts for Charily effor t has raised about $1 .S 
million, and counting. 

The tables around the revolving stage give 
the show a TV studio audience feel and the 
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artists "identifiable faces to play t.o," according 
to Taylor. Two camera men onstage transmit 
the action to even the most distant seats on 
eight large video screens. The cameras "never. 
ever interfere w ith t.heaudience's enjoyment. 
AH they do is b ring more enjoyment to the au
dience: King says. "So when James and I do 
our two songs on a stool up front. people say, 
·1 saw the tears moistening in your eyes at the 
end of'You Can Close Your Eyes." ' rm like, 
'Oh. my gosh; but that's how close it is." 

Though it doesn't boast any pyro or explo• 
s ions, the production is more elaborate than 
either ar tist is accustomed to. 

"The most that Ca role and I are used to 
going out with in the past is maybe four trucks 
and five buses," Taylo r says. "[On this tour] 
we've got n ine buses and a dozen trucks. This 
is really a large p roduction. not by the stan

dards of a Jimmy Buffett stadium tour,o r a U2 
o r a Rolling Stones, but from the point of view 

of a couple of singer /songwriters like Carole 
and me." 

l 'M A STEAMROLLER, BABY 
Taylor, who's been a touring staple s ince the 
early '70s, has strong feelings abou t the cur
rent s tale oflheconcertindustry. He fuids high 
Lickel prices particularly irksome. 

"Carole and I were really dear about pric
ing. Rob Light, Sam Feldma n and l.orna Guess 
all agreed that we need lo be really sane and 
considerate with our ticket pricing," Taylor 
says. "What's U1e matt.er with a modest return 
o n a tidcet p rice that people can afford? I don't 
understand why people need $1 m i.Ilion a night 
to take their guitar out of the case." 

TI1at's not t.o say. given the ·unique nature 
of this tou r, that t he Troubadour Reun ion 
couldn't have charged much more. 

"When Carole and I come out and do a tour 
like this. it's sort of once in a lifetime. When 
this th ing ends it's a memory, it's history, " Tay• 
lor says. '\Ve'IJ probably come out with some 
kind of DVD recording because we\•e been 
working on that. but this thing will go away. So 
this co,dd be the kind ofU1ing where you could 
say, 'OK, we're going to ratchet the ticket prices 

up to $300-$400 for the best tickets to shoot for 
the moon.' " 

And people would've probably ponied up. 
Taylor concedes. "But when you do that, it 
means they're not going to go to two o ther con· 
certs that year. Tha t's going to be it for their 
summer," he says. "It's greedy, it's wrong. it's 

not necessary. People can come out and see us 
without taking o ut a second mortgage." 

So if the concert industry is slumping tl1is 
summer. those in charge shouldn't expect sym

pathy from JT. 
"It's good that people are pushing back 

against high LickeL prices: he says. ·some o f 

[the pricing] has been really unseemli•. I'm glad 
to see some reality injected into the system. 
Now we've got Live Nation and 1icketmaster 
and Irving Azofrs fantastic stable all at one 
conglomerate. It makes me uneasy," he adds. 
"Hopefully, that k ind of ceniralization, that 
kfod of corporate expansion. will result in bet
ter service for people, but that hasn't been the 
case in tl1e past. 

"TI1e fact that live touring has been bought. 
iip more and more by fewer and fewer compa
n ies, who buy each otl1er out as well, has actu• 
a lly meant that ticket p rices and extra charges 
and parking [have increased]-if you hitcl1hike 

to some of these shows, you still have to pay 
parking. You' re not.able to bring your own blan
ket in, you've got t.o buy the SS beer or you're 
goi ng to go d ry. Those things are an insu lt. 
They really have started to drive people away, 
to make the experience so mercenary ... 

Goi ng to see a concert "is not. life o r 
death," Taylor says. "' Fo r many years this 
has been something I've fe lt really intensely 
a bout. that people overcha rge, tl1at corpo• 
rations pull a ll oftbe money out ofit with• 
out investing anything in sound or customer 
service or bettering the experience. Carole 
and I are t rying to de1iver as much as pos
sible to the audience, and there are en l ities 
out there who would see that as an oppor· 
tunity to pull more moneyoutof it. It's time 
for these guys lo wake up and realize that 
audience satisfaction is re.all)' what we' re 
talki ng about." 

Not su rprisingly. working with independ
ent promoters on this tour was another idea 
Taylor supported. 

'Competition makes for a healthy market
p lace,• he says. " If there is only one game in 

town, then the q ua I ity of the experience from 
everybody's point o f view will sta rt to disin
tegrate. We really do like to suppot t inde
pendents and whenever poss ible we have 
done that." 

LEGACY PROJECT 
Beyond the tour, the recorded project from the 
shows that inspired it has also been a winner. 
T11e NO\•ember 2007 Troubador performances, 
s ix shows in three nights, were recorded by 
Peter Asher and directed and shot by Martyn 
Atkins for th e C D/DVD release. 

..As soon a.s everyone heard and saw the re

sults, there was a sense of inevitability about 
(a tour) because it was such an amazing event." 
says Robe rt Smith . VP of A& R at Concord 
Music Group and execu tive producer of the 
"Live at the Troubadour" CD/DVD. 

The CD/DVD was released May S. the w""k 
~,e U.S. shows began. and tl,e synergy was cap

tured ina way mostalbum/tourprojec:tsstrive 
for but don't always reach. 

"\Ve began talking abou t putting out the 

CD/ DVD with both artists and management 

king & taylor's top 20 
hot 100 singles 
It's n o surprise that Carole King's dou ble-sided single , "It's Too Late/ I Fed the Earth Move," 
lops the tally of her and James Taylor's biggt:sl Billboard Hoi 100 hits. II spent five weeks 
a l No. 1 in 1971. Kin g also plays a part in this l ist's No. 2 hit, "You've Got a Friend." Writ
ten by King and included o n her 1971 · Tapestry' album. the son g was populari,ed when 
T.1ylor covered it for hi s "Mttd Slidt' Slim and the RI11e Horizon" album tha l same year. 

T11is Taylor/ King ranking is based on actual performance on lhe weekly llillboa rd Hot 
100. Songs a re ranked based o n an inverse point. system, with weeks at No. 1 ea rning the 
grea test value and weeks a l No. 100 earning the least. TI1< list ran ks the ir recordings as 
artists, not songwriters. - Keith Caulfteld 

RANK ml! ARTIST lABII DEBUT DATE PEAK 
POSITIOH 

"It's loo late/ Carole King Ode S/8/1971 1(S weeks) 
I feel the Earth No,e" 

l "You've Go! a Friend" J,mts 1, lor Warner 6 I 1971 1 
l "Fire and Ran• J.mts h lor Warner 9/ll/1970 l 
4 "Mo<ktngbird" Carly Simon Elektra l/l/1974 s 

& J.'tmes Ta lor 
I 11Jilnman" Carole Kin Ode S/Jl/1974 2 
6 "HowSW!tt ll ls J,mes T,vlor Warrttr Bros. 6/21/1971 s 

To Be loted b You 
J Columbia 6/18/19TT 4 
8 Ode 14 91S 9 
9 uswee•t SHsons" Carole Kin Ode 1/29/1912 9 
10 "One Fine D " Carole Kin Ca ilol S 7 1980 12 
11 '

1Her Town Too" James Taylor Columbia l/14/1981 ll 
& J.D. Souther 

ll "Don't lei Me J,mes T,ylor Warner 12/l/19Jl 14 
Be lone! Tom hi" 

13 "Shower l!te Peo It" James Ta lor Wamtr Btos. 1/l/1916 22 
14 "So Far Awai/ Carole King 01le 8/28/1971 14 

Sm,ckwattr lad<" 
II "Your Smilin face" J, mes la lor Columbia 10/1 9TT 10 
16 "(What A) Wonderful Wortd" Art wrlunkel Columbia 1/ll/1918 17 

With Jamts Taylor 
& Paul Simon 

11 "Reen 1o canaan" Carole Kin Ode l4 
18 "Only lovt II Real" Carole Kin Ode 28 
19 "II Night As Well Rain Carole King Oimtnsion ll 

Until Se tember" 
20 "You light Up Ny Ule/ Carole Klng Ode J/14/lffl 28 

Beitve 1n Hum,nitv" 
NO'l"E: l'rlo, to th : Hc,t 100'!; lll"Cl!1t~t11t10r, ~ ':-99'1 ot or,~ ,.4d,:, .a,v.i 1lllff l"IIOfffl_.lCl'I ft«"! Nle~cn BCS and IT:o-><.on So..indSur>, 
Wf'IQ~ fl~d lhc•I~ ... -,Q ...... ;it NO. I and <tM't4f cNl't 11,·~ . >0 .;.t\lol.lflio <>,:,..tl'l:.tlkl l<IP,vfrilf\Uti:lnor tllt t>lo-:i~t J\!h 1, om f;f,•bf'-. •.rJ ,cc,.,:i•~ «'II-~ 

1-.:-:rdn4 ,:.w-. ..,,, ..... ,,_ ,u,. ..... ·-· .,,w:t, ..,.;~1.:1 I<> AU;Oo,m t 1<'31 u,"' d;~&• • f!CII n.,_ .. r , tuttlOWU ,~,"" ""'"' l flc,,i• dt<il.;.j - W.. 
h,Tr-0-,1'!' Mtl!) V•~ r-¥,-e (l(C\,ll t-eQ ,ill(C- the tl-t o!' N.,,...-..r. "'V$1( dst~ 

last year when they were beginning to plan tJ1e 
tour, and as soon as we knew it was going to 
launch in the U.S. in May we went into over
drive to make sure we could get. the package 
together so we could have an on-sale to coin
cide witl1 th e tour," Smith says. "'You always 
hope for those drivers that occur in the mar
ketplace, not just to launch a project like th is. 
but to sustain it. I can't recall a release so per• 
fectly timed to take advantage of a tour. and 
general interest from U1e public." 

Po rtions of the DVD were shown as part of 
a one-hour PBS pledge dri,•e for the mon U1 of 
June, wh ich "whet tl1e appetite of fans; accord

ing to Smith, who says pledges for PBS were 
"way above expectations." 

So far the project has sold 309,000 units, ac

cording to Nielsen Sound Scan. Oftl1ose. 96.000 
came from non traditional retail (digital , Inter
net. mail order and venue sales), 101,000came 
from chains. 14,000 from indie retailers and 

98,000 from mass merchants. 
"In this economy and record-selling climate. 

this [project] is do ing extraordinarily well." 
Smith says, •and will continue to do well. Tb.is 
isn't something we put out and hope does well 
for two monU1s and then we move on. Tiiis is 
a legacy project U1ey'vecreated and it will keep 
selling. It's too importanlnol to." 

LAST BALL 
!l's dear that the executives working on this 
tour find it. rewarding beyond the box-office 
success . CAA's Ught says these s hows "re
mind us all of why we got into this business 
in th e fi rst. p lace," and he c redits "t.wo g reat. 
artists who had a very clear vision, combined 
wi ll, great management and a great co-agent 
in Dan Weiner." 

Weiner credits the headliners and managers 
and says, ·n,e greatest joys were t.he glowing 
calls U,at I received from folks after th e con• 
certs, and for the opportW1ity to see so many 
of the shows as an audience member from the 
firs t note to the lasL .. 

Th e touring ind us tty is notorious for extend• 
ing reunions and successful concepts to tl1e 
point of diminish ing returns , but both King 
and Taylor seem adamant ~,at their July 20 gig 
at tl1e Honda Center in Anaheim. Calif .. will 
be it for th e Troubadour Reunion. 

"It's not likely there will ever be another 
Trou badour Reunion tou r." Taylor says, 
though he notes that a one-off benefit or Eu
ropean tour is conceivable. "It's tempting. 
When something works there's a great pres
sure lo keep the big ball rolling, but th e same 

reason it was d ifficult for us to finally get to· 
getlier and do this-ii took such an efTort, the 
initial thing at the Troubadour followed by 
this massive p la11-it tends lo argue against 
it ever happening again. Carole and l would 
be very surprised ; 

Die Troubado,u Reunion tour "was a conflu
ence of events and people being together at. tl1e 
righL time and place. and it came together very 
organically; King says. "TI1is wasn't us saying. 
·How can we make more money?' Making more 
money is cert.a in ly not sometJ1ing we object to, 
but it has t.o come from somethi ng we really 
wanted t.odo. 

·'\Ve k-new it would be fun. 'Fun' is an un
dersta tement-it's joy. Every minute on that 
st.age for every one of us is joy. In o rder to pro• 
tect tJ1at, one of the tl1ings you have to do is say. 
· Let's not stay at the ball too long.' • .. . • 
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After Leaving Capitol For A Deal With Toby Keith's Show Dog Label, 
Trace Adkins Is Having Fun Again BY TOM ROLAND 

\Vhen Trace Adkins rolled into Spencer, Iowa, 
on Sept. 20, 2009, to headline the Clay County 
Fair, little did the veteran country singer know 
that the date would change the course of his ca• 
reer. ,i "Here we are at this fair in lo\va in the 
middle of nowhere," Adkins recalls, his reedy 
speaking voice rattl ing through a small, com
fortable second-floor room at his publicist's 
Music Row office. "We saw these people begin
ning to gather, and somebody told me that I had 
played that fair before. I just made the com
ment, 'Oh, cowboy's back in town.' " ,i \Vithin 
hours, Adkins and a couple of songwriting bud
dies- Kenny Beard, who co-wrote his 1997 hit 
"The Rest of Mine," and singer/songwriter Jeff 
Bates-had turned that "cowboy" phrase into a 
song a bout a woman in a relationship wi th 
someone who's often in another city. The three 
writers performed "Cowboy's Back in Town" 
acoustically for the first tim e tha t night in 
Spencer, and the song became a shining exam
p le of Adkins· mantra as he shifts his career. 

"ll was fun." Adkins says now of the day's creaLive burst. 
"That's what this business is supposed to be about." 

Fourleell years after he debuted on Billboard's Hot Coull
try Songs with "There's a Girl in Texas,• Adkins is focused 
squarely on redaimillg the spark he fell al the outset of his 
career. TI1e album he started that September is bursLing with 
brisk tempos alldAdkins' signature acerbic wit. Due Aug. 17, 
it's I.be first he recorded for Toby Keith's Show Dog-Universal 
label, and it bea rs the ti t.le ·cowboy's Back in Town" to reflect 
the spirit of that dai• at the Clay County Fair. 

"I feel as energized and enth usiastic as r did when r fi rst got 
a record deal," Adkins says . 'Tm having fun again,so [tl1e title) 
'Cowboy's Back in Town' just made sense to me." 

Much of that. renewal can be traced directly to Adkins' 2009 
run as Keith's opening act on the Amer.ica' s Toughest tour. 
Keith regularly trotted Adkins back onstage to duet durin g 
the encore on "Cour tesy of the Red, White and Blue (The 
Angry American) ... 

"When Trace came off the stage, he was so amped up," Beard 
says of the fi rst joint encore. 'When we got back to the bus, he 
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said, 'My gosh, KB, I want that r want to be that excited when 
I leave the s tage. I want to feel what that feels like again.' • 

Judging from •cowboy's Back in Town," Adkins has s uc
ceeded. Co-producing the project with Bea rd and Michael 
Knox (Jason Aldean, Josh TI1ompson), he fashioned an album 
that's long on positivity and humor, beginni ng with the open
ing double-ent.endre · Brown Chicken Brown Cow." The red
neck weddi ng tale "Hold My Beer" and the couch-potato 
anthem • Hell, r Can Do That" underscore Adkins' newfound 
lightness . He s till del ivers a handful of ballads-the title 
track, ' A Utt.le Bit of Missing You• and "Break Her Fall•
that add some depth. 

Only in U1e swaggering final cut, ' \Vhoop a Man's Ass," does 
he even approach dark subject matter. It's simply not in his 
field of view al the moment. 

"It's got a lot of attitude, and it's got a lot of sm ile," KeiU1 sa id 
oftJ1e album at a January press conference where he announced 
Adkins' s igning. "And,' he added, "it's got a lot of edge.• 

A lot of artists crave tlhe sort of edge Uiat Adkins has created 

ADIUNS' TOP 10 HITS 
ON Ho11 COUNTRY SONGS 
Save for Trace Adkrns' last studio release, "X," each 
of the country star's a lbums have spun off at least 
o ne top 10 single on Blllboard's Hot Country Songs 
c hart. His latest appearance was his featured turn 
o n Blake Shelton's "Hillb11ly Bone," which hit No. 1 
March 27, -Keith Cau/f/eld 

Till£ 11!.8111 DAlE PE.AXPOSlll~ 
"Every Light in the House" 8/24/1996 J 
"(This Ain't) No Thin kin' Thing" l/11[1997 I 
"I Left Something Turned On at Home" 4/26/1991 2 
"The Rest of Mine" 9/6/1991 4 
"More" 1{29/2000 10 
"I'm Tryin' " 
"Chro me" 
"Then They Do" 
"Hot Mama'' 
"Songs About Me" 
"Honky Tonk Badonkadonk" 
"Ladies Love Country Boys" 
"You're Gonna Miss This" 
"Hillbilly Bone" 

7/1/2001 
9/11,/2002 

l/11/IOOl 
9/21/2003 
ll/18/2004 
4/9/2001 
9/1311006 

10/ll/2009 

6 

IO 

9 

I 
l 

l 
I {2w,.k,) 

l(l) 

for himself: Blessed wiU1 a wide range and a resonance so rich 
that KFC once hired him to do voice-overs, he's collected 14 lop 
10 country singles that fit a panorama of styles. He played the 
role of traditional balladeer in 'Every Light in the House." put 
gri tty sexual tones in "Hot Ma rna" and "'Honky Tonk 
Badonkadonk," and became a sort of family role model with 
•You' re Gonna Miss This," which spent tl,ree weeks at No. 1 
on Hot Counti:i• Songs in 2008. 

More rece11tly, he hit No. 1 in a collaboration with Blake 
Shelton on "Hillbilly Bone," which won vocal event of the 
year at the Academy of Country Music Awards. He also earned 
a Gram my Award nomination for his 2009 ballad .. All I Ask 
for Anymore." 

"'There's a sweet spot in Trace's voice,'' Beard says, "'and what 
makes him so un ique to me, he's the only bass singer that I 
know of whose voice cul,:,; like a baritone or tenor." 

Adkins' adaptal>ility, however, isn't restricted to his music. 
Early in his career, he began a series of semi-regular appear• 
ances on Bill Maher's "Politically Incorrect, .. and his frank, in• 
formed debates with the host helped establish him as an artist 
who could handle his own beyond the concert stage. 

He authored a book. "A Personal Stand: Observations and 
Opinions From a Freeth inking Roughneck" (Villard Books), 
in 2007. He's appeared in several movies, including the in
dependent "Trailer Park ofTerror,. and the irreverent "An 
American Carol.,. 

In his most visible llollmusic role. Adkins reached the finals 
in 2008 on Donald Trump's NBC reality series "The Celebrity 
Apprentice," losi11g out to Piers Morgan ill a matchup framed 
as the all-American cowboy versus the evil Brit. 

Adkins has si11ce been used as I.be model for a four-part 
comic book series, "Luke McBain," which manager Ken Lev
itan says rnay be optioned for a movie. And he has a wealth 
of acting roles in the works, Adkins has completed a TV pilot 
that would place him in a recurring role: has done scenes for 
an illdependentmovie, •Lifted: about a 12-year-old boy whose 
father is sef\•ing overseas; is set to play the leader of a biker 
ga ng in "TI1e Li ncoln Lawyer," a Matthew McConaughey 
movie that shoots in August; and has s igned on to portray a 
controversial Confederate general in "Cleburne," a Ci\'il War 
picture Slill in development. 

· He's smart, he's a good actor, he's crea tive, and he's 
fu nny," Levitan says, · so you s tart to look for all the differ
ent things that can piece that together. He's a real renais
sance man.'' 

Yet with all of Ll1ose Ll1ings in his favor, Adkins hardly felt 

• 
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like a renaissance man a year ago. He had signed with Capitol 
when Scott Hendricks d irected the label in the mid-"90s. Hen
dricks lefl soon after, repla ced by ma rketi ng specialist Pat 
Quigley. A.nd in 2000, Mike Dungan rose from the promotion 
ranks to oversee the country division. 

With a roster that features Lady Antebellum, Keith Urban 
and Luke l\ryan, among others, Capi tol was named Bill
board·s country label of the year for 2009. Nevertheless, A.d-

kins felt constric ted by shrinking budgets as parent com
pany EMT struggled financiaUly. 

"l11etre broke,'' Adkins says. "Everybody knows that. I mean, 
it's in the Wall Street Journal every o ther week They don't have 
any money. And that desperation, that feeling permeates the 
entire company. I don'tcare{w01oyou areJ, you cannot insulate 
yourself from that., and to me it was just a downer. It was not a 
good environment to try to operate in for me." 

'I DON'rr YEARN r11O 
BE A BUSINESSMAN. 
I COULD DO IT. Bur 
I DON''l.1 WANl1 110.' 

-TRACE ADKINS 

Capitol had an option to extend his contract, but the pay
out that both s ides had previous ly agreed upon presented 
a problem. 

"Dungan just straight-up told me, much to his credit, ' I 
can't do that. I'm telling you right now that if I go to those 
guys over there across the pond and tell them I have to cut 
you this check, they're going to tell me no.'• Adkins recalls. 

Adkins and Capitol did explore other ways to make a deal 
work. In the meantime, h is experience on the America's 
Toughes t tour had him longing for the atmosphere that 
Keith had established with both h is management team and 
record label. 

• 1 saw firs thand the approach that they have,' Adkins sai•s, 
.. There is still a high premium p1aced on having fun." 

Energized by the tour, Adkins self-financed the Septem
ber recordi11g sessions, uncertain where the masters would 
end up. Despite the busi ness skills he showed in "TI1e 
Celebrity Appre11tice," he wasn't i11teres ted in forming his 
ow11 label. 

• 1 don't yearn to be a businessman,• he says, "Do I have the 
chops to do it? Yeah, I could do it But I don't wan1 to."' 

He was likewise unenthusiastic about signing with an in
dependent label, wh ich would g ive him more creative free
dom but m ake it even harder to promote h is songs to country 
radio. In December, it still appeared he would remain with 
Capitol. 11,e label issued one of his six self'.financed t racks , 
"Ala-Freaki n-Bama," to s t,ations i 11 the state to pick up on the 
state s pirit when Alabama won the Southeast.em Conference 
football champions hip. 

But around Lhat same time, he heard Lhat Keith was likely 
to merge his operations with Unive·rsa l South, a division of 
Universal Music Group. The idea of working for an independ, 
ent label with strong ties to a major sounded enticing. 

"That put a differen t spin on everything," Adkins says. 
A s ingle phone call confirmed it. Keith spilled his plans for 

the merger, and Adkins in return started tell ing Keith about 
the new material he'd recorded. Before he could even finish 
the thought. Keith cut him off. 

"He said, 'I don' t need to hear tl,em. I know what you do. If 
you want to be on my record label, I'm in.'" Adkins recalls. 
"And ~,at's what I wanted to hear." 

Universal South likewise was happy to hear about the Ad· 
kins- Keith partnership, wh ich was essentially locked up at 
the same t ime Keith completed the merger forming Show 
Dog-Universal. 

.. II wasJ thinking that we were going to get this one big star," 
Show Dog-Universal president Mark Wright says, "I didn't 
know it would be two. Manna from heaven." 

Adkins officially signed his recording contract in front of 
reporters al a Jan. 13 press conference announcing the new 
label. And Show Dog-Universal gave Adkins plenty ofleeway 
as he completed the 11-trackalbum, allowingbin1 the space 
lo express his own creaLive voice. 

" He's got a lot of courage when it comes to making music; 
\Vright says. •lfhe feels it, he'll sing it. Hedoesn"tsit. back and 
go. 'Oh, I wonder iflhis'II work.'To me, that's courage." 

T he fi rst single, "This Ain't No Love Song;· represents the 
album well. "It's not just a one-listen, pablum record,'' \Vright 
says. "lt"s all about the story. TI1e more you hear that story, 
the more you love that song.'· TI1e track is No. 30 this week 
0 11 Hot Country Songs. 

Adkins• reach is a little wider than is typical for a countl')' 
singer who hasn 't had a crossover airplay hit. "He's very artic
ulate and well-read, and bis intellect is a little higher tlian most 
people probably wantto g ive him credit for." BeaYd says. •He's 
not that dumb coW1try boy from north Louisiana." ••· · 
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Throwback Jersey: BON JOVI 
performing May 26 at the New 
Meadowlands Stadium in East 

Rutherfo rd , N,J, 

At the midway point of Bon Jovi's Circle tour-arguably the band's 
most ambitious outing ever-frontman Jon Bon Jovi is trying to 
figure out a way ito give fans who've been regulars at the band's 
12-night run at London' s 02 arena something different on night 11. 

"Case in point: Me, [bandmates) Richie [Sambora] and David 
[Bryan] are sitting in the back of a van right now with a keyboard that's 
on an iPhone trying to hit the 70-song mark at the 02 alone," 
Bon Jovi says in a phone interview. "So if you're a repeat customer, 
or a tour-to-tour customer, you're going to see us play 70 different songs 
at the 02. And that's pushing us." 

ff the need to push themselves is a key component of this 
band's success, consistency of the players is another, as the 
Bon Jovi team of management. (Bon Jovi Management), agents 
(Creative Artists Agency [CAAi), promoter (AEG Live) and 
label (Isla nd/Def Jam) has be-en on a roll, to lucrative effect 
Bon Jovi's last. two tours, Have a Nice Day in 200S-06and Lost 
Highway in 2007-08, grossed a combined $342 mill ion and 
moved 3 million tickets worldwide, according to Billboard 
Boxscore. T he tall)• for the Ci•cle tour sits at more than $70 
million and attendance of736,328 from 47 s hows, all sell• 
outs . Another yet-to-be-reported $20 million-p.lus from the 
New Meadowlands Stadium in East Rutherford. N.J., takes 
the total gross lo nearly $100 n 1illion and 1 million in atten• 
dance, a pace that makes the Circle a contender for the top 
tour of the year. 

While Lhe travails of the concert business are making head
lines, Bon Jovi is begin ning a stadium run this summer lhat is 
selling out or coming dose, sometimes repeatedly in a market. 
Guarantees are hard to find this summer, but the Ne,v Jersey 
band is a definite contender. 

"Each tour has successively gotten bigger and bigger, and 
the business that they do has g rown beautifully from lour to 
tour,' says Randy Phillips, CEO of AEG Live, producer of Bon 
Jovrs last tluee world tours. 

Bon Jovrs upward box-office arc already began before AEG 
came onboard, but the promoler's involwment dearly has been 
a partnersb.ip that works and box-office numbers have esca
lated. Perhaps nol surprising!)', all involved credit the band, its 
investment in its shows and tihe band/fan connection as the 
most crucial elements. 

"What they do great, what they maximize. is their ability to 
talk to their audience and give their faus their best shows," says 
Rob Light, mauaging partner al CAA and responsible agent for 
Bon )ovi with CAXs Chris Dalston. CAA m usic marketing head 
Allison McGregor is also deeply involved witl1 the tour. ' Go 
back to the last four tours: Ev,ery show's been bigger. better, 
more engaging, so that fans know what they're going to get is 
going to be so fantastic, that it. grows into the next one. If you 
maximi7,e the experience, e,•erything else fa lls into place." 

Paul Korzilius, who heads Bon Jovi Ma nagement and has 
worked Bon Jovi tours since the band's ea rliest headlining days, 
credi ts constantly upgraded production values and a focus on 
customer service. "We go to great lengths to make sure the cus
tomer feels wanted, supported and happy, because we've got 
nothing in this business, or any business, for that matter, with
out the customer," he says. 

PHOTOGRAPHS BY KEVIN MAZUR/WIREIMAGE.COM FOR AEG 

COMPLETING TH£ CIRCLE 
The basic routing of the Circle tour began with a Feb. 19-20 
stop at Key Arena in Seatt.le; itthen headed across North Amer
ica, Spain, Holland and the l 2dates at the 02. Then it was back 
to the band's home turf on July 9 to finish a four-sellout.stand 
at tlie New Meadowlands Stadium in East Rutherford, N.J., tl,at 
took in more than $21 mill ion and drew more than 200,000. 
TI1e band plays North America n stadiums this summer, then 
heads to Puerto Rico, Mexico, Central America and South Amer
ica for the fal l. Next up is promotion and release of a new Is, 
land/Def Jam hits compilation in November, followed by live 
work in Japan and the Pacific Rim before a holiday break. 

As it evolves from the Circle to a "greatest hits" tour, tJ1e same 
production wiU ramp up in North America again in Februa1y 
2011 through April IS, then head for stadiums in Europe May 
1S-July 15. Being backed by not one release ("The Circle" ar• 
rived No,•. 10, 2009) but two new albums brings a lotto tl,eparly. 

"Who knows whether you tour to support a record or the 

record supports the tour: let's just say that they work together," 
Korzi.lius says. '7 Having 'TI1e Circle' clone knowing 'Greatest 
Hits' was next gave us the opportunity lo build a bridge and 
stand out over a long period oftirne." 

Island/Def Jam president/COO Steve Bartels says that two 
albwns double tl,e opportunity, keeping fans engaged during 
an 18-montl, period o r longer. "Each ticket buyer is a potential 
album bu>1er and vice versa, so the co-marketing is both natu· 
ral and effective," he says. 

Dating back to the Bour1ce tour in 2002, Island/ Def Jam, Tick
etmaster and promoters have found v.oays lo bundle or promote 
albums and ticket sales together, m ost recently with digital al
bums. "We have had siguificantsuccess with lllis model. and our 
redemption rates have (alfectedj the overall plan and subsequent 
sales," Bartels says. adding that the resultsofllie promotion helped 
propel "The Circle" lo a No. 1 debut on l11e Billboard 200. 

TI1e touring is expanding. One way to ensure growtl1, accord
ing to Phillips. is to find new places to rock. boll1 in the States 
and abroad. -vou find new markets they haven't played before
Eastern Europe, South America," he says. Phillips says Bon 
Jovi's fans are tl1emost loyal he has ever seen, and they're every• 
where. "1l1is is a band tl,at can play secondary and tertiary mar
kets, and they're wekomed in those markets." 

Rob Hallett, presidentofinternational touring for AEG Live, 
says Bon Jov7sappea1 is truly globa l. "111e secret.topromoting 
internationally is, ··o on't be too precious,' "he says. "They have 
tl1e biggest demographic of any a.rtist I've ever promoted. 1 don't 
Lhink there's any magic answer. If we knew why, we'd have 10 
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Bon Jo\'is out there.'' 
Even so. a band that tours as regularly as Bon Jovi does must 

have a lot of faith in its fans to launch such an a mbitiot.1s tour 
in this environment. which few could have predicted 18 months 
ago. "It's so hard to read the market and predict the future," 
Ko~il ius says. "You just have to go with your strengtl1s and fig. 
ure it out. lt is a very tough marketplace. People are hurting 
worldwide, not just in the U.S., and it's very important to be 
cognizant and respectful of that facL" 

LEAD TIME 
Unlike the Lost Highway tour, which was planned on the fly as 
opportunities opened up and shows sold out. the Circle lour 
had the luxury of an 18-month setup, a long)ead time in terms 
of routing I.he tour, strategizing the on-sales. and promoting 
and building the marketing plan. 

"None of this is haphazard. none of this is clone by chance," 
Light says. ·'When you' re getting the best days of the week to plai• 
shov.is , knowing the best windows to go on sale, having time to 
coordinate all the TV appearances, all the releases , so tl1atevery· 
tl1ing has that domino effect, one rolls into the next. It makes 
you so far ahead of the mainstream of how lllis gets done." 

Such lead time allows for coordination of all parties. "You 
can get on the phone with these arenas and coordinate their 
marketing staffs, our marketing staff, what AEG does," Light 
says. "[You say). 'Tell me about your local market. What's going 
to make a difference here as compared to 100 miles down the 
road?' Wffre empowering everybody, with one goal here: sell 
as mani• tickets as possible and make Bon Jovi the biggest band 
in the world. TI1e arenas wollld 1ell you they're included in tl1e 
process all the way through.'' 

\Vhen Bon Jovi got into the •concert promotion business," 
as tl1e lead singer puts it, by working with AEG Live around tl1e 
globe on 230 shows-so far- he feels the ba nd added a critical 
element its team. "Randy Phill ips stopped me in tl1e hallway 
at a U2 show at the Staples Center and said, 'I want the next 
Bon Jovi tour.'• Bon Jovi recalls. "So I said. ·Well, call Paul (Kor
zili us).' And I always tell hirn how lucky I was to have been in 
Los Angeles tliat week, because [AEG owner/billionaire entre• 
preneur] Phil Anschutz has been the most amazing partner 
you could e\'er ask for.·· 

Bon Jovi ticks off reasons the promoter relationship has 
worked: "They didn't put us in places where we didn't belong, 
we've never overstayed our welcome anywhere, and it's a true, 
honest-to•good partnership," he says. "And if the re are outside 
interests and I want to get into them, I've got all of AEG's sup• 
port. Things like that you're really grateful for." 

AEG Live and its parent, Anschutz Entertainment Group, 
primaril>' have an expetiise in the arena and sports and enter· 
tainment venue space (along with owning sports teams), and 

those venues are where Bon Jovi feels most comfortable. "Are· 
nas and stadiums are home to me, not that we can't do it in a 
club," Bon Jovi says. "We can do it anywhere. But from the first 
day of the firsl tour we were opening for lhe Scorpions, we were 
always comfortable i n arenas.,. 

TI1e arenas themselves and their marketing staffs are inte
gral in promoting and executing Bon Jovi tours, particularly in 
North America. •we find that arenas have replaced local re• 
gional promoters to a large extent in terms of being able lo mar
ket and gel lo ll1e audience in a specifidocalized region." Phillips 
says. •we find that the buildings have very effective databases 
a.nd the most direct relationship with the local consumer:· 

TI1ough much of the learn surrounding this band has been 
consistent, one facet of Team Bon Jovi did change recently, as 
a five-year management relationship with Veclor Management 
overseen by Vector partner Jack Rovner ended. Bon Jo\'i says 
reports that the spli t was less tl1an amicable are inaccurate. 
"TI1ere·s certainly no ill feelings," he says. "I'm very grateful 
for everything that. Vector brought t.o the party." 

• • •• • • •• • 
•• , • • • • • 
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t he ante when it comes to bringing sclf,especiallytheindoorproduction." 

the show and even flip over to become 
giant stairs that the frontman uses to 
dramatic effect. For the stadium shows., 
the production includes a massive 
stage set with an 800,000·watt sound 
system and a 4,300-square-foot, high
definition video screen, touted as the 
largest of its kind in the world. 

a Bon Jovi show to life, wowing fans Korzilius adds, 'We have a very com-
with high·tech bells and whistles plcx production. I've never seen any-
while still making shows in la rge thinglikethisouthcre." 
buildings feel intimate. TheCircletourhastwoseparatepro-

"You try to push the boundaries of duct ions-one for indoors., one for sta- "Technology can be your friend or 
your foe," Korzilius says. "When you 
have 96 computers out there and you 
have some code that's not working, 
you're in trouble. You have a great 
band performing flawlessly and if you 
can't translate that to the public, then 
you're messed up." -RW 

t he production," Jon Bon Jovi says. diums. The arena shows boast 10 LED 
"We always have a lot of great give and screens, and the tour also unveiled Ro-
take between the whole production boscreen technology: five custom-
team, [show design-er] Spike Brandt, made, digitally programmed robotic 
Bugzee and [Bon Jovi Management's] arms that each hold a high-definition 
Paul Korzilius, of course. To me, the video screen. The robots are pro-
stage is a living, breathing entity in it- grammed to move in accordance with 

Bon Jovi says the decision to take management in,house, 
where touring interests already reside, was "sheer economics. 
TI1ere was no fight. no iU will, no contentious kind of situation, 
no stealing, none of that," he says. "I heard about that little 
tl1ing in Page Six in tl,e [New York] Post and I asked the guy at 
tl,e Post to not print the story simply because he was completely 
of:Tbase. It was a shame they made it sound like Vector was 
fired. TI1ey were not fired . We came totheendoftheterm, we're 
all big boys. we shook hands. and I believewf!re still fr iends:· 

CIRCLE CIRCUS 
Tiiough only halfway in. Circle tour highlights have been many. 
dating back to last October when Bon Jovi announced the tour 
with a performance in the parking lot of the unlirlished New 
Meadowlands Stadium for a group of 5 .000 con lest wi,uiers. 
fan dub members and on-site construction workers. 

And not only did 8011 Jovi open tlie02 in London in 2007, it 
was the firs t band to per form on its roof when announcing llie 
12-night residencythatended up grossing $18 million. "It's im
portant to keep an element of Barnum & Bailey in promotions, 
and Jon and the boys have got tl1at kind of U1ing: Hallen says. 

Since the beginning of the Circle tour, Bon Jovi has oflered 

unique content on its social networking sites. Photos and videos 
are posted daily. along with event pages for each tour date and 
geo·la.rgeted messages to fans alerting tl1em to special presa.les, 
VIP packages and organized fan d ub trips. The Bon Jovi Face· 
book page grew from 1.6 million friends al the start oftl,e Cir
cle tour to more than 2.5 million in just four months. And Bon 
Jovi himself posts updates on both Facebook and Twitter. 

The band works hard to give each tour-and each show
its own identity. In February. Bon Jovi worked up abollt 35 songs, 
"and as the tour goes on, you st.a.rt building on that." Bon Jovi 
says. "By tl1e time we got (lo London), we' re calling things ou~ 
In fact, I'm hoping to do some things tonight llial I've never, 
ever done.· he says. "Here we are at night 11 and saying. '11,e 
end is not here yet.' Wffre pushing thal mental boundary to not 
let oursel\'eS down, the audience down, or gel comfortable.• 

Asked ifhe ever gels stage fright some 30 years in. Bon Jovi 
just laughs. ·A re you crazy~ Who would call 70 songs and have 
fear?" he asks. "If you saw me right now. I'm s itting on a speed 
boat.. Were going to Oy down the river and have Kid Rock meet 
us to learn a couple songs on the stage. and do them tonight. 
TI1at's not fear. TI1eres nothing to be fearful about.. TI1ey don't 
shoot you for it." , •• 

'FROM THE FIRST DAY OF THE FIRST TOUR WE WERE OPENING FOR THE 
SCORPIONS, WE WERE ALWAYS COMFORTABLE IN ARENAS.' -JON BON JOVI 
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AC/ DC, Bon Jovi Lead Top 
Midyear Tours, Amid Soft Summer 
BY RAY WADDELL 

Most of1 the touring business ne:ws so far this summer has been about 
cancellations and slumping sales, but a look at the most successful tours 
of th e first half of this yea\ shows that some acts are doing bang-up busi
ness. 1 l!\s a samplin g ofwhars working on the road this year, the list is 
ideal in that it crosses a wide range of demographics and genres. Included 
in the top 25 are pop, roak, heritage rock, classical and country, and the 
acts are at varyin( stages in their careers. The list is compiled from Bill
'board Boxscore data reported for the issues ofNov. 28, 2009, through June 
19, 2010. , Along with AC/DC, Billy Joel/Elton John and Bon Jovi, the 
top 25 indl.\des plent}i' of relativelr new headliners and creative concepts, 
among them Taylor Swiftj; Mile)I Cyrus, Michael Buble, Tiesto and the 
James ifaylor/CacoJe King and George Strait/Reba packages. 
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Pop goes the teen idol: 
MILEY CYRUS transcended 
Hannah Montana's success 
on her arena tour. -I -~ 
from >>p31 

THOSE ABOUT TO ROCK 
Leading the way at midyear is AC/ DC, whose 
Black lee tour has been a commanding pres
ence around the world in stadiums and arenas 
worldwide s ince launching last year. A high
light for the veteran Australian act was a tri
umphant Februa ry run through ils native 
market. For the period covered, AC/DC added 
$118 million in gross and more than 1 million 
in attendance lo last year's respective totals of 

Messina als o fielded the George 
Strait/Reba tour, whid1 rang up nearly $30 
mi llion in gross fro m just 19 s ltows . 
.. George is king, Reba is q ueen. Lee Ann 
Womack is high princess. a.11 on one show." 
says Messina. who adds that like his other 
clients , Ken ny Ches ney and Swift, the 
Strait/ Reba tour "gives tl1e people wha l they 

want and can afford and somethirig th ey will 
remember for life." 

Another country artist in the lop 25 is 
Carrie Underwood, who. with 
jusl 15 shows (and 12 sellouts), 
reported $15 million in gross 
and 226.5 72 tickets sold. 

$135 million and 1.6 million. 
Black Ice has dearly lapped into 
a demand for AC/DC. rt>sulting 
from the band's eight-year ab
sence from louring. and takes 
its place as one of the band's 
most successful lours. 

Bon Jovi has emerged as 
one of the most consistent 
acts in touring history in the 
past decade . and the band's 
curren t C i rcle trek is ex
tendi ng its run of block
buster tours. Just 35 shows 
in, the tour has run g up 

MIDYEAR 
REPORT 

TOURS GO POP 
In IJ1e pop world, Miley Cyrus 
continues to solidi fy her stature 
as an arena-level touring artist 
whose career has transcended her 
Hannah Montana beginn in gs . 
Cyrus· $34.7 mill ion gross and 
nea rly 350,000 attendees come 
from 23 shows with her name o n 

$52 million in gross and more than 
a half.miJlion in attendance. This is the third 
consecu t ive Bon Jovi tour p romoted inter• 
na tionally by AEG Li,•e a nd is on track to 
surpass the band's 2007 ,08 Lost Highway 
tour, which a t mo re than $210 m illio n is the 
ninth -highest-gross ing tour of all t ime (see 
s tory, page 26). 

Anothe r cons isten t rock t icket selle r is 
Metallica. which finished fourth among all 
to uring acts in 2009 and extends the run with 
a nother $40 million in grosses so far this 
year. "In 2010, Metallica has been taking tht>ir 
explosive, high-energy show to every corner 
of the world." says Adam Kornfeld. the band's 
longtime agent at Ar t ists Group Inter na
lional. "Metallica are dearly demonstrating 
world dominance on th is tour by drawing 
h uge numbers everywhere they play.' 

The Eagles repor ted grosses totaling 
$28.745,635 and 227,525 in auendance. rank
ing them eighth on the midyear touring chart. 

LOVE YOUR COUNTRY 
On the other end oftl1e musical s pectrum is 
rising country superstar Taylor Swift. who. on 
just. her second headlin ing tour, already ranks 
among the most successful touring artists in 
North America . Her tour was promoted by 
TMG/AEG Livepresident louis Messina. who 
calls Swift a "one-of.a-kind" superstar. 

Messi na cites consenative pricing and 
Swift's connection with her ai1dience as fac
tors d riving her success. "She gives the fans 
what they want: great artists, great show, great 
everything," he says. 

32 I BILLBOARD I JULY 24, 2010 

the marquee, not Montana's . The 
tour ran Sept. 14-Dec. 2, so only the tail end 
was included in this chart, but that was enough. 

" It was all about Miley. and s he's a media 
s ta r, not jus t a recordi ng star, .. says Jeff 
Frasco at Creative Artis ts Agency (CAA), 
which handles Cyr us . "It's her persona , he r 
record, the combination of what everybody 
has do ne, es pecially he r. T he ti mi ng was 
right, it was all there." 

Another huge pop act in the top 25 is the 
Black Eyed Peas. whose E.N. D. of the World 
tour was promoted by AEG Live. to globail suc
cess. The Peas reported S34 millio n in g ross 
and more tha n half a million attendees from 
36 s hows. "The most inventive perfor me rs 
in music today just became one of the most 
commercially s uccessful with the E .. N. D. 
world tour," AEG Live president/CEO Randy 
Phillips says. 

Beyonc<' cracks the lop 10 for the midyear 
withjusl 15shows.grossing $27.7 million and 
drawing 331,191. Beyonce manager Mathew 
Knowles says the artist's team al Music World 
Entertainment notes Iler "consistent excellence, 
bard work and dedication she puts into every 
tour. lleyonce's priority has always been to give 
worldwide fans a show that wi11 entertain, in
voke emotion and mo1ivate her audiences." 

Nickelback, tou ring for the second yea r 
under a long-term deal with Uve Nation, con
tinues to s how the type of consistenc~• that. 
tl1e industry cherishes. On th is chart Nkkel
back comes in with $27 m illion in gross and 
almost 400.000 in attendance from 30shows 
reported. "I'm proud continued on >>p34 

TOP25 
ACT 

TOTAL GROSS Tot;,I Attond;,nco Total capacity 

1 $118,077,773 

2 $51,954,562 

3 $47,395,108 

AC/DC 

1,0-97.4 0 7 

BON JOVI 

S-48,632 

1,134,227 

S48,632 

TRANS-SIBERIAN ORCHESTRA 

1,062~558 

==-
1,200,452 

4 $39,961,576 

$ $39,291,751 

6 $34,722.416 

7 $34,003,0 17 

8 $28,745,635 

10 $27,737,710 

11 $27,110,4 72 

12 $26,912,173 

13 $25,663,756 

14 $25,441,505 

15 $23.905.540 

16 $23,28 4,655 

17 $21,922,064 

18 $21,570,169 

19 $20,974,10 1 

22 $18,566,527 

23 $15,948,733 

2 $15,688,199 

25 $15,118,72 7 

METALLICA 

513,711 

TAYLOR SWIFT 

626,649 

MILEY CYRUS 

337,408 

S98,341 

626,649 

340,391 

THE BLACK EYED PEAS 

S32,962 

THE EAGLES 

227,525 

S33,846 

243,16-9 

GEORGE STRAIT a REBA 

251,890 

NICKELBACK 

3-84,179 

OEPECHE MOOE 

374,880 

ANDRE RIEU 

286,0 17 

JAY· Z 

315,570 

LADY GAGA 

402,350 

JOHN MAYER 

371,798 

GUNS N' ROSES 

314,84 3 

MICHAEL BUBLE 

263,979 

253,971 

401,778 

386,253 

356,190 

321,787 

407,948 

392,168 

432,383 

264,142 

THE X FACTOR LIVE ____ _ 

492,928 4 92,928 

ELTON JOHN a BILLY JOEL 

170,6S9 

KISS 

326,94 2 

170,659 

326,942 

JAMES TAYLOR & CAROLE KING 

18-9,351 

MUSE 

326,563 

TIESTO 

288,877 

CARRIE UNDERWOOD 

199,513 

339,406 

313,069 

--------=06.050 317,761 
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3S 35 
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45 45 
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39 36 

18 4 
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28 20 

54 8 
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47 34 
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22 21 

57 S7 

11 ll 

34 

16 10 

25 15 
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TOP25 
~ANl<CD BY GROSS 

COMPIL.£:0 FROM 
BOXSCORES NOV ,a. ioo9. 

THROUGH JUNE 19. 20,0 

GROSS SALES/ ARTIST(S) 
TO<i:!t 'Scale Vcmuo, Loc.,Cia'\ DMA:l(s) 

l $27,041,430 AC/DC, WOLFMOTHER, CALLING ALL CARS 
~ ~,~.~~~

7
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17 

18 
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2 
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2 

25 

~ .,.,.,. ~ ::,u..,- tlirws'311ovts Chugg Entertainment 

$24,600,396 AC/DC, WOLFMOTHER, CALLING ALL CARS 
=,,-~VS92.0lcl1•At, ~ Et1had Stadium, Melbourne. 184,469 Garry Van Egmoncl Enhirprlses, 

.,:,, Australi.-, Feb, n, 13, 15 thte:i s!illouts Chugg Entertainment 

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL 

· The Coachella Valley 
Music and Arts Festival 

In Indio, Calif. 

AC/DC, WOLFMOTHER, CALLING ALL CARS 
(SJ~/-<1,~lr.,i,s,• 
$ ll"•"S0'"7 Subiaco Ovat. Perth, Au-st,alla. 97,907 

"' ~ • u..1 March 6, 8 t 1,0 stlloutS 
Garry Van Egmond Enterprises, 
Chugg Entertainment 

$11,749,920 AC/DC, WOLFMOTHER, CALLING ALL CARS 
{$126..¾,'22h,tj <r;I OSAC S di B I ba 90,039 Garry Van Egmond Entetprises.. 
$1:\9.4V$<J 7 Aus.ttaU!~ F~~S. h ne, t''-O s~IIOllTS Chugg Entertainment 

$11,081,900 
{€6,81i,M1) 

W5:1/'l8047 

MILEY CYRUS, METRO STATION 
02 Arena, Londo!'\ Dec. 13•14, 78,920 
1-9-20, 29 80.619 ff,Je sho' ... '5 

AEG Live U.K 

$9,192,250 AC/DC, LAS PELOTAS, HE 0 
(3.(;,<?.7(100D<ISOS) Est.Mio R IWH Plate. Buenos 

L ~ SFALTO 

£99 &21. Alt es, oec. 2, •, 6 
17Q.~30 T4F·Time FQf' Fun 
l9l.b49 u,,cc ,hct.-.s 

BRITNEY SPEARS, DJ HAVANA BROWN $9,085,822 
{t07'&:kD~ • 

-. S.!86J9'$fil3CL. 
Ate.r Arena.1 Svdn,ey, 
Nov. 16-17, 19-20 f:~~~oor shCh\S Oainty Consol idated Entertainment 

$8,087,140 METALLICA, SEPULTURA 
(IS.l48.

425
,~, Esla.dlo do MONMbl. sao Paulo, 84l~~s 

~OB 8f•til, Jao, 30•31 1;:s;.,v tA~ '"°"' T4F-Tlme F~ Fun 

$7,318,519 
t"9W1A9 

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL 
Empiro Polo Fi•ld. Indio, Calif. , 88,243 Goldenvoice/AEG Live 
M>ril 24-25 tl()I)(l() t'A-0 doY$ 

$6,774,140 AC/DC 
{ll8C6,4ret~} Est~IO do MONl'l'lbl. S&o Paulo, 65t3-1! 
$17lU/$86.CS:::......:"': •::":::':.:• N:::ov:::;_. 2:;7~-----.:•:::•:::·=~----T-•-•-·T_l_me_F_°'_F_u•---====:... 
$6,654,168 
•lSOls1>;1tWY 
$ 

$6,417,120 
{t<'l.271.649) 

._iSB.5V!-J3 
$6,095,680 
(f4403,1;l7) 
tS3W.fSS..J7 

$6,087,524 
~!)'ajJ.. ..... ]:"ffl:1 

I ~l!Zi?-(P;i~I 

$5,693,412 
.$125/$110/$79.W 

J.?350 

BETTE MIDLER 

NIGHT OF THE PROMS 
SPO~leis. A.ntwerP, 8elgium, 
Oct. &·NOY. 11 

164,218 
l'f0-956 U 9'0WS 

VASCO ROSSI 
Hedlo&anum f:.orum. Milan. Feb. 
5·6. 10-ll. IS-16, 20-21 

89,734 
e9'( !1::lb.lt', 

AC/DC, SHIHAD, THE CHECKS 
West~ Stadium, Wellington, 
Ne1w onlond, Jon. 28, 30 

60,400 
t"--0 se!IOV-d 

AVENTURA 
Ma.chson S~uare Garden¼ New 
York. Jan. 0 •.21, Feb,,..1" 

72.000 
roa- :idlOIJt.$ 

Con-certs West/AEG Live 

PS£ Belgium 

l.lVe N;,tlon lnternoOonal 

Garry van Egmond Enterprises, 
Chugg Ent1>rt.ainment 

Ltitln Events 

$5,606,188 AC/DC, WOLFMOTHER, CALLING ALL CARS 
't-..,

3
·~v~,-::.S

07
~ > Adolni~ci Ovnl, Adolnido. 4_t S69 Garry v an Egmond Enterprises, 

,;;, -~ "· Au stralia, March 2 '18110l.lt Ch_ugg Er"tert.a!pment 

$5,528,814 AC/DC, SHIHAD, THE CHECKS 
•g.s::9:119Gt ~ ... ...,. "· "·---·,- ~~v ... ~ ... , western Ss,ring.s Stadk.lm 49,963 
tl~.91 _ Auckland, New Zealand. Feb. 4 :1dour 

WHITNEY HOUSTON 

Garry Van Egmond Enterpri3es. 
Chugg Entertainment 

$5,271,620 
(f:3.4184,:,0) 
$15.3. JiV4."71~ .es 02 Aren&, London. April 2 S--26, 

28 
40,937 Marshall Arts 
43.,7.3 tf-t'ooshows 

$5,254,450 COLDPLAY, BAT FOR LASHES 
<9SC6..560 •f:iJ<.'JS) Estol>dio do Mon.,mbi, S.io Poolo.r...,s•1•,06_""'_0 ___ ,.,, T4F•Time Fot Fun 
.ti1639tl88.4S Brazi l, March 2 _ _ _ 63.H'l2 

$5,t86,761 
f,1~9900/ 
W>~l/$20 

$5,025,390 
(€:3.330234) 

.. $~-WJ,2l,)l 

$4,910,221 
.$25(¥Sl~14Q/ ... 
$4,838,834 
in 

GEO RGE STRAIT, REBA, 1 " E ANN WOMACK, RANDY ROGERS 

Alamodome. san Antonio, May 1 SS,622 •dlout 

CLOUSEAU 

The Messina Group/AEG Live 

Sportpalais, Antwerp. Bcilgium, 107,827 PSE Belgium 
Oec. 4-26 119.982\:tl)ht.ShO,.,S 

CHER 
The cotosseuM at caesars 35,34 3 40.16810 Concet'U W9$t/AEG L.IV9 
Palace, I.as Vegas, April 10•25 sh&-1,•S ~,ooselOu!s 

PEARL JAM, SOCIAL DISTORTION, BAD RELIGION 
Wnchovin Spcictrum, 64,609 
Philadelphia, Oet. 27-28. .30-31 fm.- ~lot.Its 

Live Natio n, in•house 

QEU.4l.958 f.:ieSOS} Esta.e:ho River Plate. Buenos 
t.99.891$26.29 Aires, Jan. ,21•.22 

-
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of the success Nickelback has enjoyed in 
2010; says Steve Kaul, tl1e ba nd's agen t 
al lhe Agency Group. · T he band always 
puts ou t an amazing show wilh lots of hit 
songs, great product ion, strong support 
and the results spea k for tl1emselves:· 

Also from Live Nalion, Jay-Z's first full
blown tour under the rappe.r's long-te rm 
multi rights deal with the promoter pays off 
big dividends. as he reports $25 million in 
box office and more than 320,000 in atten• 
dance from 27 shows. 

Lady Gaga d idn't even take her tour to 
North American shores until June 28. but 
the mega-hot pop diva's European and Pa, 
cific Rim efforts were enough to ring up $24 
million and more than 400,000 in attendance 
from 47 shows. The tour, pro• 
duced by Live Nation global lour· 
ing chairman Arthur Fogel. will 
hit another gear when North 
American box-office reports start 
rolling in. and Fogel says Gaga will 
almost certainly add a second leg 
of North America early next year to 
wrap I.be lour. 

John Mayer cracks the top 15 with 
a slrongshowing of$23.3 million in 
grosses and 331,798 in altendauce 
from 38 shows reported. Mayer's suc• 
cess "is a continuation of a love affair 
between John and bis fans lhal st.arted 
on a home-grown level back in 2000:· says 
his m anager, Michael McDonald. · As an in
dependent touring artist he built, and re
mains close to. a loyal group of fans. TI1ere' s 
always been a sense that '\Ve're building lhis 
togelher' between Joh n and his audience, 
and that rema ins.'" 

SUCCESS W ITH ALL 
Michael Bublehas exh ibited steady growth and 
consistency d uring the past few years, and his 
manager, Bruce Allen, says lhe success comes 
from having a plan and sticking to it. · \Ve ne,•er 
put money ahead of career," Allen says. "Every 
we m ove we've made was ca reer-based. \Ve 
never went for big money when we thought it 
would hurt the career.'' The artist has grossed 
$21.5 million and had attendance of263,979 
from 22 shows reported during the time period. 

Part of the pla n is working with independ• 
ent promoter Don Fox and Beaver Produc~ 
tions to promote s hows . .,[Fox) is so focused 
on Michael Buble. and I know I get 100% of 
his attention ," Allen says. Another factor is 
ensuring that tickets an~ priced conservatively. 
"We can't get away from service charges and 
all that stuff, but we have lo at least start with 

whal we think is a fair price: 
One of the sleeper tours oftl1eyear has been 

the James Taylor /Ca role King package. whicl1 
has averaged about 90% capacity and more 
than $1 million per night in gross. 

n,e Taylor / King tour was booked by Rob 
Light. at. CAA and Dan Weiner a t Paradigm, 
"'who worked together and were an ou ts 1and
ing part of the team," says Sam Feldman,co-
ma nager of Taylor with Michael Gorfa i ne. 
The tour a lso made use of a wide range of 
promoters across North America. 

The ongoing Billy Joel/Elton John co• 
headlining Face to Face tour rolls on in 
2010, adding a nother $20 million to the 
tally from just 11 shows duri ng the period. 

" Billy Joel and Elton John 
continue to be the g reatest 
touring package ever," says 
Dennis Arfa. p resident of 
Artists Grou p Interna
t ional and agent for Joel. 

Joel and John are ex· 
peeled to be among th e 
top box-office perform· 
ers . bul a band that few 
pred icted to be among 
this year's elite is Muse, 
which rang up $16 mil
lion and 326.563 in at
tendance from 25 shows 

reported. ICM senior VP 
of concerts Marsha Vlasic, Muse's agent for 
the last.decade, says tl1e band has made g reat 
strides in Norlh America. The last lime it 
toured s ignifica n tly in North America i t 
played smaller-capacity configurations in a re
nas, and the band was p repared to do the 
sa me this time. 

·· 1 anticipaled tl1eywould do bigger business 
this time, but they outperformed a11y of our ex
pectations,,. Vlasic says . .. We were going to set 
some buildings up in smaller configurations, 
and (instead) in some buildings we went 360.'" 

One of the more noteworthy members of 
the midyear top 25 list is Dutch DJ Tiesto, 
who has been touring extensively in support 
of h is October 2009 release. ·'Kaleidoscope."" 
Tiesto reports grosses totaling nearly $16 
million f rom 64 shows that drew nea r ly 
300.000 in attendance. 

"'H is world tour launched in New York City 
in Septembex 2009. with a brand-new. state· 
of-the-art production and visual package," 
says Paul Morris. Tiesto's agenlatAM Only. 
The tour will run through December 2010. 
by which time it will have touched down in 
North and South America. Europe. the Mid
dle East, As ia and Auslralia. •· · 

Smooth rise: MICHAEL 
BUBLE has shown steady 

growth as a live draw. 
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TOP25 

TOTAL GROSS 
Alt. FfiOt-tOTICN S 

1 $612,286,794 

$449,719,157 

$116,978,846 

4 $99,807,923 

$93,458,404 

6 $51,021,Sn 

7 $46,448,907 

8 $38,373,796 

9 $32,631,310 

10 $31,522,422 

11 $29,289,548 

$24,955,535 

$18,012,950 

14 $17,024,671 

15 $16,738,964 

$15,627,549 

$1 5,107,438 

18 $14,594,899 

19 $14,200,140 

$12,945,674 

21 $12,403,039 

22 $12,053,743 

2:S $11,655,390 

2 $9,794,682 

PROMOTER 
TOCal Attendance 

LIVE NATION 

11,822,4 17 

AEG LIVE 

6,338,541 

T4F·TIME FOR FUN 

1,726,761 

Tot.al 
Capacity 

14,108,746 

7,025,970 

2,647,209 

CHUGG ENTERTAINMENT 

808,527 820,610 

GARRY VAN EGMOND ENTERPRISES 

737,392 737,392 

EVENPRO/WATER BROTHER 

698,801 940,743 

3A ENTERTAINMENT 

91.4,581 950,233 

EVENKO 

6n,1so 793,782 

BEAVER PRODUCTIONS 

444,644 456,718 

RANKED ev GROSS 
CO"'IPStED FROM 

BOXSCORES NOV. 28. 2009. 
Tf.i~OiJ(;.-J JUNE ~ 2010. 

No. of Shows No. of Sellouts 

4,144 300 

1,394 S57 

s 

26 14 

14 14 

328 8 

219 113 

399 4 2 

66 S1 

DAINTY CONSOLIDATED ENTERTAINMENT 

273,•76 326,S22 31 2 

JAM PRODUCTIONS 

664,620 813,041 264 114 

MICHAEL COPPEL PRESENTS 

275,476 292,425 32 13 

C3 PRESENTS 

486,141 665,246 469 97 

OUTBACK CONCERTS 

409,519 488,520 121 42 

MCD 

357,760 4 27,784 355 10-0 

ANOTHER PLANET ENTERTAINMENT 

281,080 309,466 79 44 

AIKEN PROMOTIONS 

207,434 207,454 48 46 

OCESA/CIE•MEXICO 

367.268 411,807 0 

ANDREW MCMANUS PRESENTS 

106,563 116,0 36 13 0 

ROLAND TEMME KONZERTVERANSTALTUNGEN 

144,334 203,551 32 

FRANK PRODUCTIONS 

334,815 444,276 59 15 

VARNELL ENTERPRISES 

142.,0S2 149,12.5 9 s 

FRONTIER TOURING 

150,809 173,317 44 15 

NEDERLANDER CONCERTS 

189,572 255,648 122 23 

-==------
25 $8,244,937 

METROPOLITAN TALENT PRESENTS 

130,520 141,313 41 15 
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Top Concert Venues Buck 
Box-Office Doldrums 
BY MITCHELL PETERS 

The live music business may be struggling this sum
mer, but overall grosses at some of the world's top 
arenas held up in the first half of 2010, driven by strong tours from Lady 
Gaga, James Taylor/Carole King, Bon Jovi, Taylor Swift, the Black Eyed 
Peas and Aventura, among others. 

Billboard's midyear touring recaps are com
piled from Boxscore data collected for the is
sues dated Nov. 28, 2009, through June 19, 2010. 

London's 02 Arena takes the top venue 
spot on the m idyear chart, repor ting $98.1 
million in grosses and drawing 1,436.495 con
cert goers Lo 114 shows. (All Boxscore figures 
are in U.S. dollars.) 

02 event dire<:Lor Sally Da1•ies says officials 
at the 23,000-ca pa city venue are "very aware 
of a wea.ker economy and have made it a pr i
orit)1 to actively seek out new and innovative 
content." U.K .. exch.1sive events have included 
performances by Jeff Beck/Eric Clapton, Julie 
Andrews and the opera 

Fears and Kelly Clarkson, among others. 
And despite a "lifeless" first half al Sport

paleis in Antwerp, Belgium, according to venue 
CEO Jan Van Esbroeck, the 20,000-capacit)' fa. 
cilit)' placed fourth on the midyear arena rank
ings, with a gross of $25.8 million. Later shows 
by Lady Gaga and the Black Eyed Peas "relieved 
a bit of our suffering,' he adds. 

Back in North America. the 21.000-capacity 
Bell Centre in Montreal reported grosses of 
$24.7 million from 54 shows that drew more 
than 333,000 people, earning tl1e building the 
tilth spot on the midyear list. 

Tbe Rod Laver Arena in Melbourne, Aus-
tralia, earned the ra nking 

"Carmen." 
O ther no tewo rthy 

tours that have passed 
through the 02 duri ng 
tJ1e period include Peter 
Ga brie l, Lady Gaga, 
Whitney Houston, the 
Black Eyed Peas, \Vest• 
life, Michael Buble, Rod 
Stewart and Alicia Keys, 
Davies notes. But s he 
says the highlight was 
Bon Jo,•i's 12-night res• 
idency that la unched 
Ju ne 7 with a rooftop 
gig at the arena. 

BON JOVl'S 
02 ARENA 
RESIDENCY 
LAUNCHED 

of No. 6 arena at midyear. 
The 16,8 20-ca pacity 
venue reported nearly 
$23.1 million in grosses 
fo r 29 s hows tha t at
tracted 271,763 concert• 
goers. "\Ve have not felt 
the effects of the global 
economy as mud1 as we 
budgeted to,• says Brian 
Morris , CEO of Mel• 
bourne and Olym pic 
Parks Trust, which man• 
ages the arena. He adds 
u,at sellouts from uie pe· 

WITHA 
ROOFTOP GIG 

AT THE 
VENUE. 

Bon Jovi opened the 0 2 in 2007 and sold 
more than 250,00 tickets for its June 7-26 
run at the bui1ding, Davies says. 

Ranking second on Uie chart is the 20,000-
capacity Madison Square Garden in New York. 
which grossed $39.2 million and drew nearly 
650,000 people to 51 shows. "A driving factor 
for our s trong boo.kin gs has been multiple
night shows, which reinforces that if a lour is 
hot, I.he fans are anxious to experience the live 
show in spite of the economy," MSG Enter
tainment executive VP of bookings Bob Shea 
says, citing sellouts by Taylor /King, Beck/Clap
ton, Aventura, John Mayer and Pearl Jam. 

Austral ia's 21,000-seat Acer Arena in Syd
ney is No. 3 on the top arena tally, reporting 
$37.9 million in grosses from 36 events that 
drew 364,041 concertgoers. 

T im Worton, group director of arenas at 
AEG Ogden, which oversees operation of 
Acer Arena, says the first h alf performed 
well with concerts by Swift, Houston, Tay• 
lor/King, Rob Thomas, Cliff Richa rd, Lady 
Gaga, Diana Krall, Spandau Ballet/Tea rs for 

riod came from Swift. 
Richard, Keitl1 Urban, Fledwood Mac, Green 
Day, comedian Russell Peters and Lady Gaga. 

The 19,800-capacity Air Canada Centre in 
Toronto is No. 7, with a gross of $22.5 mil
lion for 29 events. Patti-Anne Tarlton, VP of 
live entertainment at Maple Leaf Sports and 
Entertainment. sa)'S that Swift and Lady Gaga 
"competed for tlie hottest ticket in town• in 
the past six months. But the "magical night" 
was an in-the-round performance by Taylor 
and King in May, she adds. 

ln Los Angeles, the Staples Center rang up 
$21.2 million in grosses a.nd nearly 280,000 in 
atlendance from 22 shows. Tiie number was 
enough to place the 20,000-capacity venue 
eighth on the midyear tally. Staples Center GM 
Lee Zeidman says the .. big winners" at the 
building were Aventura, Mayer, Buble, Swi ft., 
Keys, the Black Eyed Peas, Jay-Z, lion Jovi and 
Maxwell/Jill Scott. 

The top 10 list is rounded out. by the Palace 
of Auburn Hills in Michigan (No. 9) and the 
Ma nchest.er Evening News Arena in tJ1e United 
Kingdom (No. 10). 
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The Lucas County Arena is now 

OCTOBER 9, 2009 
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We'd like to thank the following 
promoters for making our first 
year memorable: 

Live Nation, AEG Live, Feld 
Entertainment, Tate Entertainment 
Group, Frontier Rodeo Company, 

.. JNP Concerts, Nitelite Promotions, 
IMG World, Another Planet 
Entertainment, World Wrestling 
Entertainment, Harlem 
Globetrotters, Awakening Events, 
Peachez Inc. and The Creature 
Production Company. 

/ 
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for- 2-0-1-0·?-----
r@meettoledo.org or 419-321-5010. . 
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• 2,750 seats 

• Unparalleled acoustics and sightlines 

• Full service marketing support with no commission 

• 40'x20' LED double-sided marquee over 1-75 and 
200,000 vehicles daily 

• State of the art artist and crew accommodations 

• Dedicated office space and business center for 
touring productions 

• Building-wide wi-fi network 

• Four loading docks with 75' level push to stage 

• Superior back stage security, catering, RV/tour bus 
hookups and other artist amenities 

• Located in northwest Atlanta at 1-75 and 1-285 

• 4.2 million people within a 30-mile radius of the Centre 

COBB ENERGY 
I' I IZI <.J IZf\1 1 \i c; .\ IZ I ~ C: I N I IZI 

For booking inquiries cal l 
770-916-2800 or en1ail info uJcobbenergycentre.com 

2800 Cobb Galleria Parkway I Atlanta, GA 30339 
www.cobbenergycentre.co111 
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Smaller Halls Find Their Sweet Spot 
BY MITCHELL PETERS 

Midsize facilities around the world performed well during the first half of 
the 2010 concert season, according to Billboard Boxscore data, despite 
fears from many in the live music business that the struggling global econ
omy could slow ticket sales. 1 In addition to the top 10 venues recap of 
15,001-plus-capacity arenas, Billboard's midyear touring charts include a 
tally ranking smaller buildings in multiple categories. 

The Brisbane Enlerlainment Centre (B EC) 
in Australia grabs the No. 1 slot on lhe top 10 
ven ues tally for buildings with capacities be
tween 10,001 aud 15.000. New York's Radio 
City Music Hall again captures the No. 1 posi
tion on the recap for foci1ities with capacities 
between 5,001 and 10,000. And the Colosseum 
at Caesa rs Palace in Las Vegas retains the top 
spot on the venues tally for buildings with ca
pacities of S ,000 sea ts and fewer. 

Along with the top 10 charts ranking arenas. 
these three lists are based on Billboard Boxscore 
grosses compiled for the issues dated No,•. 28, 
2009, through June 19, 2010. 

Tim Worton, group director of arenas a tAEG 
Ogden, which oversees operation of the 13,500-
capacity BEC, says tl,e global financial crisis did-

CAPACrTIIS TOP 10 15,001 OR MORE 

n'laffect t.he Australian economy •anywhere t1ear 
as much as the impact on economies in Europe 
and North America," and that t icket sales re
mait1ed strot1g ill the region. 

Performances by such acts as Lady Gaga. 
James Taylor/Carole King, Diana Kra ll, Cliff 
Richard, Spandau Ballet/Tears for Fears, Rob 
Thomas, Whitney Houston and John Mayer 
helped the llEC gross $26.3 million and draw 
257,699 fans to 33 shows. 

Wort.on says the latter half of 2010 "looks 
extremely strong," with upcoming tou rs by 
Metallica, Tim McGraw, Leonard Cohen, Muse 
and the Eagles, among others. "It all poi nts to 
a continuance of the healthy level of concert 
business in our market," he says. 

So far, ., 2010 has continue-don >>p40 

RANKED av GJtoss 
GQMPll EO FROM 

BOXSCO~ES NOV 28. 2009. 
lMROUGH J~E 19. 2010 

TOTAL FACILITY, City TOl~I Tot~I No. o f NO, of 
GROSS V«iue Cap&eity Attendance Capacity 

$98,160,686 
02 ARENA, LONDON 

23,000 1,436,49S 1,SSl ,413 

$39,210,833 
MADISON SQUARE GARDEN, NEW YORK 

$37,913,945 

$25,849,335 

$24,716,630 

$23,170,849 

20,697 649,705 

ACER ARENA, SYDNEY 

21,000 364,041 

SPORTPALEIS, ANTWERP, BELGIUM 
20,000 SSS,328 

BELL CENTRE, MONTREAL 
21,242 

ROD LAVER ARENA, ME 

16,820 

333,148 

271,763 

AIR CANADA CENTRE, TORONTO 
$22,565,498 

19,800 314,738 

$21,214,625 
STAPLES CENTER, LOS ANGELES 

20,000 279,60S 

839,425 

396,613 

621,199 

380,467 

314 ,4n 

377,SOS 

308,651 

Shows 

114 

St 

36 

4S 

54 

29 

29 

22 

$15,576,396 
PALACE OF AUBURN HILLS, AUBURN HILLS, MICH. 

20.6S4 531,702 S2 

senouts 

23 

20 

12 

s 

6 

6 

13 

,. 
11 

$14,539,335 
MANCHESTER EVENING NEWS ARENA, MANCHESTER, ENGLAND 

19 ,500 ----- 188,023 190,947 ,s 8 
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"IT'S THE BEST NEW SOUND 
COMING OUT OF THE SOUTH" 

"CRISP. POLISHED. 
PURE. AN INSTANT HIT." 

"THEY'VE CLEARLY 
REINVENTED THEMSELVES" 

Alabama's largest venue, the Birmingham-Jefferson Convention Complex Arena, recently completed 

major acoustic upgrades that will dramatically change your next event experience. Plus, you'll find a 

renovated concourse and backstage area. Big name tours such as the Jonas Brothers, Taylor Swift, the 

Eagles, MIiey Cyrus and more hove already hit the stage, playing to sold-out crowds. Combine that 

with events like the Davis Cup First Round Tie, and the BJCC Arena has seen record attendance 

numbers in recent months. It's a don~-miss stop on your next tour. 

1 5' 
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from >>p38 proven tobeoneofthemostsuc
cessful bookings years in Radio City Music Hall's 
recent h istory," MSG Entertainment executive 
VP of bookings !lob Shea says, citing shows by 
the Swell Season, Further (two concerts), Spoon, 
Rodrigo y Gabriela, Peter Gabriel, Roberto Car
los (two), Diana Ross, the National, New Kids on 
the Block (three) and comedy bookings wi th 
Conan O'Brien , Chelsea Handler, Russell Peters 
and George Lopez. 

Caesars Palace with 
resident headliners 
!Jet te M idler, Cher 
and Jerry Seinfeld. 

Midler's two-year 
engagemen t at the 
venue drew to a dose in 
January, and the bal
ance of the first quarte r 
saw weekend perform-

But the highlights dming the reporting pe
riod at the 5,901-capacity Radio City Music Hall 
were four sellou ts by Lady Gaga and five sold
out performances from the Glee Live! In Con
cert! tour, Shea notes. The facility grossed S86. 3 
million and drew nearly 1.3 million concert

goers to 258 events. 

ances by Mariah Carey, Lionel Richie and come
dian Jeff Dunham. "All three of those weekends 
pulled in strong results, proving that diversity 
in the Colosseum programming mix is embraced 
by our customer base," Schecter says. 

Harrah's Entertainment VP of entertainment 
Scott Schecter says that despite a weakened 
economy, the last two months of 2009 
performed well at the 4,000-seat Colosseum at 

The Colosseum's second-quarter schedule 
was dominated by Cher, Schecter notes, and 
other h ighlights included successful shows 
by Seinfeld and Handler. The venue rang up 
$35.5 million in grosses and drew more than 
299,000 fans to 91 shows. 
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TOTAL 
GROSS 

TOP10 
FAC ILITY, City 
VGnUG capacity 

Total Total 
Attendance Capacity 

RA-..i-<ED BY GROSS 
C0...,~1LED FQOH 

aoxscoqEs Nov. 2a. 2009 
1 MROUGM JUNE:. 19, 2010 

No. of 
Shows 

No. of 
Sellouts 

$
2603750844 

BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA 

13,500 257,699 299,473 33 

$21,820,579 
02, DUBLIN 

14,000 226,530 239,115 27 19 

$13,897,017 
MEDIOLANUM FORUM, MILAN 

12,500 227,832 235,754 22 13 

$13,039,142 
SYDNEY ENTERTAINMENT CENTRE, SYDNEY 

12,500 135,849 144,851 18 4 

$11,507,407 
AHOY, ROTTERDAM, THE NETHERLANDS 

11,000 168,711 196,913 23 11 

$9,350,785 
LG ARENA, BIRMINGHAM, ENGLAND 

12,500 130,987 135,311 13 5 

$9,158,970 
SPOKANE ARENA, SPOKANE, WASH. 

12,500 302,158 4S4,734 56 2 

$9,026,287 
JOHN LABATT CENTRE, LONDON, ONTARIO 

10 ,500 208,767 284,430 52 2 

$8 ,761,737 
VAN ANDEL ARENA, GRAND RAPIDS, MICH. 
12,864 204,758 354,697 34 8 

NATIONAL INDOOR ARENA, BIRMINGHAM, ENGLAND 

13,000 72,100 75,636 8 4 
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TOTAL 
GROSS 

$86,311,601 

$25,983,334 

$22,938,384 

$14,442,555 

$11,751,993 

$11,015,817 

$8,949,305 

$8,277,353 

$7,338,957 

TOP10 
FACILITY, City 
Venue capacity 

Tot.!111 Tot.!111 
Attendance Capi111ctty 

RADIO CITY MUSIC HALL, NEW YORK 

RAN.(JiD BYGRO~S. 
CO"1Pllf".) ;::~QM 

30XSCORES NOV. 28, 2009, 
THROUGH JUHE 19. 2010 

No.of 
Shows 

258 

No. of 
Sellouts 

67 

THE THEATER AT MADISON SQUARE GARDEN, NEW YORK 

5,610 441,109 596,582 140 22 

AUDITOAIO NACIONAL, MEXICO CITY 
9,683 679,833 1,074t813 111 0 

NOKIA THEATRE L.A. LIVE, LOS ANGELES 

7,100 238,181 260,672 45 13 

GIBSON AMPHITHEATRE, UNIVERSAL CITY, CALIF. 

6,089 189,976 215,026 36 8 

VERIZON THEATRE, GRAND PRAIRIE, TEXAS 

6,333 221,144 362,574 95 13 

MOHEGAN SUN ARENA, UNCASVILLE, CONN. 
10,000 161,795 179,847 23 10 

CAEDICAAD HALL, SAO PAULO, BRAZIL 

7,500 146,786 204 ,199 42 4 

FOREST NATIONAL, BRUSSELS 

8,000 115,701 127,194 19 10 

ODYSSEY ARENA, BELFAST, NORTHERN IAELAND 
10,000 105,663 111,033 20 11 

CAPACITIES 
5,000OR LE55 

TOTAL 
GROSS 

TOP10 
FACILITY, City 
Venue Capacity 

Tot !II Total 
Attendance Capacity 

RANK.!:.:) av GROSS. 
COMPLED FROM 

BOXSCOR!:S NOV 28. 2009, 
TH~OUGH JUNE 19 2010 

No.of 
Shows 

No. of 
Sellouts 

$
3

S,SS
2

,
667 

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 
4,000 9 1 40 

$22,0 88,061 
FOX THEATRE, ATLANTA 

4,600 420,157 734,292 164 18 

$11,266,059 
DAVID A. STAAZ JA. CENTER FOR THE PERFORMING ARTS, TAMPA, FLA. 

2,610 155,263 209,810 BS 0 

$9,596,912 
THE JOINT, HARD ROCK HOTEL, LAS VEGAS 

4,000 114,090 137,064 47 18 

$9,285,40 4 
FOX THEATRE, DETROIT 

4,800 249,866 343,222 94 

BROWARD CENTER FOA THE PERFORMING ARTS, FORT LAUDERDALE, 
$8,346,565 

2,700 139,749 219,504 87 0 

BOB CARA PERFORMING ARTS CENTRE, ORLANDO, FLA. 
$7,723,695 

2,518 152,558 266,859 111 0 

RUTH ECKERD HALL, CLEARWATER, FLA. 
$6,124,865 

2,174 136,130 194,942 105 20 

KENTUCKY CENTER FOA THE ARTS, LOUISVILLE, KY. 
$4,545,845 

2,479 70,092 89,787 38 

COBB ENERGY PERFORMING ARTS CENTRE, ATLANTA 
2,750 87,130 140,461 64 
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Introducing American Airlines Center's new theatre 
configuration. Ideal for audiences of 5,000 to 

8,000, this seating option offers a more intimate 
environment for your next production. With access to 
the arena's renowned services and state-of-the-art 

amenities, you are within reach of nearly 4 million 
enth usiastic fans. So if you're ready to rock the arena 

theatre, American A irlines Center is ready for you. 

;~,~@~\ 
A r!J 0 

C'liNT~q; 

www. a meric a nai rli nescenter. com 

I~ DAVID A, STRAZ, JR. CENTER 1£..:J FOR THE PERFORMING ARTS 

FOLLOW THE STARS 
TO THE HEART OF FLORIDA! 

Alicia Keys, Billy Elliot the Musical, Harry Connick, Jr., Blue Man Group, Sting, Juanes, 
Michael Buble, Monty Python's Spamalot, Norah Jones, Disney's The Lion King, 
Chelsea Handler, Jerry Seinfeld, Wicked, Chris Rock, Jon Stewart, Josh Groban, 

Gilberto Gil, Renee Fleming, Soweto Gospel Choir, Jersey Boys 

Morsani Hall 2610 S-9at:s • Ferguson Hall 1,042 Seals • Jaeb Theater 268 Se.ats 
TECO Theater 2sose.a1s • Shimberg Pl.ayhouse , ::o Se-ats 

• 3 million adults within 60-minute drive 
• State-of-the-art 5-theater entertainment complex 
• Experienced in-house staff, including production, 

ticketing and marketing with media buyers and graphic designers 

can rorava1s: Judy Joseph at 813.222.1009 
llled< out oor specs at straz~ntecorglwelcome.'tectnicalllecll'lical)Jtml 

Our Mor.;ani Hall has been ranked (for 5,000 s,ats and under) 
#3 in the world in Billboard's Decade End Charts 

and the 2010 Mid-Year Charts. 
The l,impa O:oy PerPt)rmin9 Arts Ceflter ;,.. now the Str,.z C:oenter, 

I •sTRAZ 
l,l,j;1 CENTER 
STAAZCEHTI:R.OAC; 
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MARQUEE CHANGE 
The IAAM's Annual Convention 
Rebranded As VenueConnect 

John Slehl may be a guy who has spent his en• 
tire venue management career in o ne city, but 
he's stepping in as chairma n or the board or the 
fnternationaJ Assn. of Assembly Managers in a 
time of serious change. The international venue 
trade organi'.£ation will welcome Sicl:iJ in his new 
post, for a onc•ycar term, at its annual national 
convent ion July 23-27 in Houston. 

Siehl began his career in 1965 a t Hara Arena 

in Dayton, Ohio, as an usher, moving up through 
the ranks to become GM in 1978, the same year 
he joined the IAAM. He stayed at Hara u.ntil 
1989, before m oving across town to open the 
Nu tter Center at Wrigh t State Un iversity in 1990, 

where he remains executive d irector a t the 

11,600-capacityvenue. "J'm a hometown boy and 
J'veworked here 1nywhole life, 44 years in Day
to n, Ohio," Siehl says. 

While Sieh l has enjoyed stability in h is career, 
the IAAM iscxpcricncinganything but. For one, 
the 85th anniversary of IAAM's national con• 

vention will boast a narne change. The annual 
event will be known going forward as Venue
Connecl, a move SieW supports. "We are an as
sociation of venues , and the in te rnational 
conference is the absolute pe.rfect place for vcn• 
ues to connect." he says. "'It's a good, recogniz
able nam e and will add consistency to the 
national conference model." 

SiehJ thinks it's a "perrecl time to be s hilling 
gears a little bit and really step up our market
ing and bra.nding efforts to establish ourselves 
as the leader in the industry with the lnterna• 
tional Assn.ofVenue Managers," he says. That's 
right-he sa id venu.e managers,as now it appears 
that. the IAAM will become the IAVM, a ra ther 

seismic change for an acronym with such eq
uity. Siehl says the name change is currently be-
fore a f ull membersh ip vote and should be 
resolved by th e start ofVenueConnecl. 

.. I am encouraged the name change will pass 
and we will become the IAVM. T hat really re-
0eelS very closely what we do," Siehl says. · we 
ha.dsome people q uestion the decision to go out 
and seek the opinion of the membership. But 
when we surveyed the membership six months 
ago. we had an 82% positive response support• 
inga possible name change to ·venue' managers. 
We went into the bylawchangethinkingwewere 
heading in the righ t direction." 

Sieh l's resume with the lAAM (and now the 
IAVM) is an extensive one, with stin ts on the 
board of regents. the sen ior executives sym• 
posium, the !AA M's "body o r knowledge' task 
force. the Academy for Venue Safoty and Se
ctuity and a post on the faculty at the associa
tion's professional school at Ogkbay, W.Va. 
When he was nominated as second VP two 
years ago. "I happily accepted. knowing what 
was coming." he says. 

Whe n he became second VP, Siehl s u rely 
thought he, like h is predecessors, would end up 
as president in two years. But now that. too. has 
changed, as S iehl will be t he firs t to move 
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through the chairs and ascend 10 chairman of 
the board. as opposed lo president. Reflecting 
Lhe governance of many professions, the rotat
ing post will be chairman. and former IAAM ex
ecutive d i.rector Dexter King will be president/ 
CEO going forward . 

As d irector of an arena, Siehl is well aware of 
the challenges fac.ing the live entertainment in
dust.')• a t large, and those are also renecled in 
the IAAM. "You'll see us review the way we do 
business in general. s pecifically relating to our 
face-to-face meetings." SieW says. MWe've seen 
some ded iningattenclrnce, and I think it's very 
appropriate to study I hat model and see ir con
solidation [o fmeelingsl is necessary.'' 

As demanding as a senior management role 
at the lAAM may be, Siehl is still tasked with 
running a m idsize-capacity venue on a un i• 
\'ers ity campus in a seconda ry market in a 
down econom y. 

"A lot of unive-rs i1y facilit ies are pretty much 
targeted just for sports, so getting o ur broad
based entertainment aspect and knowledge out 
there so we can secure a diverse mix of enter• 
tainment of events has been one of the biggest 
challenges. to play on the stage with the m unic• 
ipaJlyowned facil it ies and othe r facili1ies not on 
universltycampuses." he says . .. [ln our earlyJ 
years and up until the last 1S months we were 
doing very well, seem ing any number of national 
tours-a lot of t imes being one of the smallest 
build ingsa big tour would play- and I reel that's 
because of our reputat ion and the fact that we 
really do know how to la ke care o r people." 

So as more acts look to secondary and ter
tiary markets for new places to play, Siehl 
likes Nutter Center's position ing once the 
economy rebounds . 

·r think 10,000- to 12 ,000,sealers are deft, 

n itely in the sweet spot righ t now," he says, 
"and I'm looking very posit.h•ely into t.he future 
for enter tainment that will be drawin g that 
6,000-12,000 range." 
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GROSS/ ARTIST(S) 
TIC><ET PRIC'E(S} Venue Date 

Attend a nce 
c- Promoter 

I 
I 

$21,386,437 BON JOVI, TRAIN, GAVIN DeGRAW, ONEREPUBLIC, KID ROCK 

:~~:rS0/$96/ ~~~~w~~ 9 ~~~'s~~uts 

s3.s6s.76o il:liiih•¥ 
(Sl,~,rA_,~tt:ltll\ General Motors Place, 
!'7 ,B7/SS6 97 Vancouver, May • 10 28.249 

28..84B t#O Sho-A'S 

THE EAGLES & DIXIE CHICKS II $3,580,610 

~~iJ~;~~;~l Rogen Cent'"", Toronto, Jvne 8 !i.£8,j 

C.OM:~tU Wl!!Sl/AEG Ll111!! 

Ll\le Nation Global Tourlng 

l111e Natton Glotla1 Touring 

I $3,390,308 
• 520.4/$96/$67/ New Meadowlands St<ldium, 31,482 

THE EAGLES, DIXIE CHICKS & KEITH URBAN 

H' hst ~utherford, N,J ,, Juru~ 10 3,1 S6"1 Liva Nation Global Touring 

I $3,186.493 

!~~3/'5~/ Sold ie r Field, Chic~o, June 19 jf·lJ,3 
THE EAGLES, DIXIE CHICKS & KEITH URBAN 

Live Natioo Global Touring 

I $2,822,410 

• ~!1-~~~f~O/ Y!'~~t,! Stadium, Foxboro. Ma» .. 3f4]3 
THE EAGLES, D IXIE CHICKS & KEITH URBAN 

THE EAGLES I $2,609,724 
s1sS1s·;4/P!/ HP Pavlllon. San Jose, ca1tt., 
:BB April ::SO•Hay 1 

26,795 
1-',I() 5e.0Uts 

THE EAGLES & DIXIE CHICKS Ill. $2,260,970 
t'l2.3C13CJC.a\!dj~) canad Inns stadttim, Winnipeg, 21,629 
s:99.26/$3730 Manito~ June 2-2 m.~ 
$2,151,706 THE EAGLES & DIXIE CHICKS 

Live Nat'Oo Global Touririg 

Live Nation Global Touring 

Li11e Natioo Global Touring 

I 
I 
I 

!~~!~/J.021 ~~if! ~~~~~I Sta~ivm, St, ~~fr~ Livs PQtion Global Touring 

$1.s24,963 ii·i•il&·id·W14:1•4-J441·11?ih¥!4•#b 
$~92.50/$93.50/ Atlant!c city Boardwalk HaJI, 13,335 Live Nation 
ss~ 50 Atlantic City, N.J., Juty • satout 

$1,710,540 11:Jii-!3!¥ 
$76/S .. 8/$79/ Amerkan A1rllnes cente,, Dallas. 13,587 
$Ar, June 26 M,258 

I $1,631,74S 
$200/S!37/58Q, 

'" m $1,559,275 
S:751$'35/$85,' 
$A"> 

$1,4S9,0S4 

THE EAGLES 
MGM Grand Garden, La, Vega&, 
April 24 

ihliii3!¥ 
TO)'Qla Cente r, Hous.ton, June 27 

THE EAGLES II 
I 

$248/$199/S'•:U/ ARCO Arena, sac,amenl0\ Calif,. 
$-22 51) Apnt r7 

$1,~34,641~ 1101¥!3!¥ 
iff7;,S'26/577/ Honda Center, Anaheim, Calif., 
$.d3 April 2S 

THE EAGLES 

12,970 
st!lout 

11,827 
12,069 

13,291 
sdt>wt 

12,356 
sellout 

111!1 $1,407,062 
Ii ~S75/S>0

4
/$G6/ ~:;tJr"°ays center, Phoenhc, ~ ~f3 

II THE EAGLES 

Pepsi Canter, Oeo11er, Ma,y lo 

THE EAGLES m $1,299,948 
: $ 75!:l/i"'.~75/ 

'37 KoYAfeM, Seattle>, May 26 1\~~2 

I $1,257,150 
• $275,/$'25/S:75/ ,so ii·i·i·l!iiil~l•:lf·i¥1ii2·h!·l~ 

United Center, Chicago. Ju ly 9 ~~t3 

I 
II 

$1,212,224 THE EAGLES 
$1E6(1,'2S/'U95~ Row Garde n, Portland, Ore,, 
SA'i May 29 

$1,162.030 ii'h'l=ihi-iSNd•i:fiU 
CJ'.34\166A.istr~U'I) Brisbane Entettalnment Centre-, 
s16gn/sg9_g· Bri,bane, Aus.tralia., June 26 

I $1,132,010 
,;,7::-,,. .. si,r..,.s.a"l 

THE EAGLES 
lnT,ust Bank Arena, Wichita, 
K.ln,, Jl,Jf'le 30 

THE EAGLES 

10,909 
11.0t9 

9,427 
9411 

10,196 
,;)44~ 

1!111 $1,111,105 

II ~tG'$'7V~;oo/ l~~~e~~~~~Sfl~~:~atre, ~ fif 3 

I $1,019,694 
' S'.69/1.24.50/ 

S(;993/S<:2 

I $950,595 
$175./1,65 

THE EAGLES 

~BC Cerioter, ~aleigh, N.C., J une 17 ~,t? 
it·i¥1iif·Si!·l·l:R•i·i·l!i&l~lc 

Scottrade Center, St. Loui&, Juty 10 !~Jt 
I I $938,812 
~ =$~..,,) Bell Centrv, Monb'ea1, July 7 

IRON MAIDEN, DREAM THEATER 
14,115 
M.B~n , I $911,420 

~ (L05.1S,,!O Ci!na.'ki' Pacific Colisaum. Vancovver, 
II, $'7'..-;4/$'31: 79 Ju ne I 

THE EAGLES 

AR RAHMAN 

7,985 
9:961 

... i250/$
1
2S/US/ Allantic C ity Boardwalk Hall, 8,324 !=•,~;~ I· $832,720 

'i-45 Allantic City, N.J., Jl.Jne 12 ,;J,7"5{} ; I $830.532 
i:i:~ • $200/$:~t Citizens Bu$1neu Bank Arvna, ~~2 

no ~ :::::93 : .:~:. : : : ,:: :~'"·· 

THE EAGLES 

MICHAEL BUBLE 

;1 ii ,;~9•->l..VS
4

9~1'-.l J .ad::s.on11iUc, Fla . ., Ju ly 11 

MICHAEL BUBLE 

10,720 

""""' z~ II ~£ $795,716 
~::1 $$9S>;VS49,.,0 RBC CcnlCf, Ra.lcigh, N.C., July 9 !~~

1
4 

n I $771,887 
MICHAEL BUBLE ;! I ~9,.,0/$495':l ~i~~1:'t:.n~~c:•Jbjfy %ena, 

·~ $723,521 
~~ lf.:Flq ~jO) s~q,6 ~~·~~::4:_:: ~anche~ter, 

~.J.1 II ,s_G,~.~.•~~~A 
~ =~ ""'' Xcel ern;1rgy Cvnter, St. Paul, ; J 'i,J7 ~) Minn., J uly 1 

KISS, TAKING DAWN 

TOOL, DALEK 

10,163 

""""' 
12.229 
15.o90 

12,421 
se-out 

=i I $642,515 ?e ~~2?·20']) ~ t,a~1berl Hall, London, 

CROSBY, STILLS & NASH 

~~ 
7,820 
I ·-','() sdoUIS 

Live Nation Global Touriog 

Liva Nation Global Touring 

Live Natioo 

Live Natir,oo Global Touririg 

Live Nation Global Touring 

Li110 Natioo Global Touring 

Li11e Nation Global Touring, AEG Live 

Live Nation Global Touring 

J am Productions 

Liva Nation Global Touring 

Dainty Consolidated Entertainment 

Li11e Nat'O0 

Live Nation GIQbal T0t1ring 

Live Nation Global Touring 

Live Nation, Evvnko 

Live Nation Global Touring 

U ndmark Commerci-al Mana,gem12n1 

Live Natioo Global Touriog 

~twl!!r Produdions 

haver Prcxlvc-tion, 

Livc Natioo•U.K. 

Jam Productions 

3A Entertainment, Kannady Street En1Qrpri&e5 

SYDNEY 
ENTERTAINMENT 
CENTRE 

+ Located in downtown Sydney 

+ Minutes from Sydney's best hotels 

+ Unique curtaining system for configurations 
from 2,000 to 13,000 

+ Australia's most loved venue 

+ On the doorstep of Darling Harbour, 
Sydney's most vibrant entertainment precinct 

WWWSYDENTCENT.COM.AU 
35 Harbour Street Darling Harbour Sydney 2000 
T 6 1 293204200 1 F 61 2 9281 1762 
E events@sydentcent.com.au 
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Introducing American Airlines Center's new theatre 
configuration. Ideal for audiences of 5,000 to 

8,000, this seating opt ion offers a more intimate 
environment for your next production. Wi1h access to 
the arena's renowned services and state- of-the-art 

amenities, you are within reach of nearly 4 million 
enthusiastic fans. So if you're ready to rock the arena 

theatre, American Airlines Center is ready for you. 

OE'NrE-~ 

www.americanairlinescenter.com 

~DAVIDA. STRAZ, JR. CENTER 
1.l_'.J FOR THE PERFORMING ARTS 

FOLLOW THE STARS 
TO THE HEART OF FLORIDA! 
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Alicia Keys, Billy Elliot the Musical, Harry Connick, Jr., Blue Man Group, Sting, Juanes, 
Michael Buble, Monty Python's Spamalot, Norah Jones, Disney's The Lion King, 
Chelsea Handler, Jerry Seinfeld, Wicked, Chris Rock, Jon Stewart, Josh Graban, 

Gilberto Gil, Renee Fleming, Soweto Gospel Choir, Jersey Boys 

Morsani Hall 2.610 Seats• Ferguson Hall 1.042 Seats • Jaeb Theater 268 Seats 
TECO Theater 250 Seats• Shimberg Playhouse 130 Seats 

• 3 million adults within 60-minute drive 
• State-of-the-art 5-theater entertainment complex 
• Experienced in-house staff, including production, 

ticketing and marketing with media buyers and graphic designers 

Call for avails: Judy Joseph at 813.222.1009 
Clled< out our specs at strazcente,,org/,ieloorne~e<hnicaVtechnical.html 

Our Morsani Hall has been ranked (for 5,000 seats and under) 
#3 in the world in Billboard's Decade End Charts 

and the 2010 Mid-Year Charts. 
The T.amp.a B.ay Performing Art& Cc,Mlcr h; now lhc Shaz Center. 

I ~STRAZ 
~CENTER 
STRAZCENTER.ORG 
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MARQUEE CHANGE 
The IAAM's Annual Convention 
Rebranded As VenueConnect 

John Slehl may be a guy who has spent his en
tire venue management career in one city, but 
he's stepping in as chairman of the board of the 
International Ass n. of Assembly Managers in a 
time of serious change. The international venue 
trade organization will welcome Siehl i n his new 
post, for a one-year term, at its annual national 
convention July 23-27 in Houston. 

Siehl began hi s career in 1965 at Hara Arena 
in Dayton, Ohio, as an usher, moving up through 
the ranks to become GM in 1978, the same year 
he joined the IAAM. He stayed at Hara until 
1989, before moving across town to open the 
Nutter Center at Wright State University in 1990, 
where he remains execut ive di recto r at the 
11,600-capacityvenue. 'Tm a hometown boy and 
I've wor ked here my whole life, 44years in Day
ton, Ohio," Siehl says. 

While Siehl has enjoyed stability in his career, 
the IAAM is experiencing anything but. For one, 
the 85th ann iversary of IAAM's natior1al con
vention will boast a name change. The annual 
event will be known going forward as Venue• 
Connect, a move Siehl supports. "We are an as
sociation of venues , and the international 
conference is the absolute perfect place for ven• 
ues to cor1nect," he says. "It's a good, recogniz• 
able name and will add consistency to the 

national conference model." 
Siehl thinks ifs a "perfect time to be shitiing 

gears a little b it and really step up our market
ing and branding efforts to establish ourselves 
as the leader in the industry with the Interna
tional Assn. ofVenue Managers," he says. That's 
right-he said venu,, managers, as now it appears 
that the IAAM will become the IAVM, a rather 
seismic change for an acronym with such eq
uity. Siehl says the name change is currently be
fore a full membe rship vote and should be 
resolved by the start of VenueConr1ect. 

"I am encouraged the name change will pass 
and we will become the IAVM. That really re
flects very closely what we do," Siehl says. "We 
had some people question the decision to go out 
and seek the opin ion of the membership. But 
when we surveyed the membersh ip six months 
ago, we had an 82% positive response support
ing a possible name change to 'venue' managers. 
We wentir1to the bylaw change thir1king we were 
heading in the right direction." 

Siehl's resume w ith the IAAM (and now the 
IAVM) is an extensive one, wi th stints on the 
board of regents, the senior executives sym
posium, the JAAM's "bodyofknowledge" task 
force, the Academy for Venue Safety and Se
curity and a post on the faculty at the associa
tion's p ro fessional school at Oglebay, W.Va. 
When he was nominated as secon d VP two 
years ago, " 1 happily accepted, knowing what 
was coming, n he says. 

When he became second VP, Siehl surely 
thought he, l ike h is predecessors, would end up 
as presiden t i n two years. But now that, too, has 
changed, as Siehl will be the first to m ove 
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Stepping up: 
Veteran venue 
manager JOHN 
SIEHL is the new 
chairman of the 
rechristened 
IAAM. 

through the chairs a nd ascend to chairman of 
the board, as opposed to president. Reflecting 
the governance of many professions, the rotat
ing post will be chairman, and former JAAM ex
ecutive director Dexter King will be president/ 
CEO going forward. 

As director of an arena, Siehl is well aware of 

the challenges facing the live entertainment in
dustry at large, and those are also reflected in 
the lAAM. "You'll see us review the way we do 
business in general, specifically rela ting to our 
face-to-face meetings," Siehl says. "We've seen 
some declini ng attendance, and I think it's very 

appropriate to study that model and see if con· 
solidation lof meetings] is necessary." 

As demanding as a senior m anagement role 
a t the IAAM may be, Siehl is still tasked with 
running a midsize-capacity venue on a uni
versity campus in a secondary marke t in a 
down economy. 

"A lot of university facilities are pretty m uch 
targeted just for sports, so getting our broad• 
based entertainment aspect and knowledge out 
there so we can secure a diverse m ix of enter
tainment of events has been one of the b iggest 
challenges, to play on the stage with the munic
ipally owned fadlities and other facilities not on 
university campuses," he says. "[In our early) 
years and up until the last 18 months we were 
doing very well, securing any number of national 
tours-a lot of tim es bei ng one of the smallest 
buildings a big tour would play- and 1 feel that's 
because of our reputation and the fact that we 
really do know how to take care of people." 

So as more acts look to secondary and te r
tia ry markets fo r n ew places to play, Siehl 
likes Nutter Center's positioning once th e 
econom y rebounds. 

"I thin k 10,000- to 12,000-seaters are defi
nitely in the sweet spot right now," he says, 
"and f'm looking very pos itively into the future 
fo r ente rtainment that will be d rawi ng that 
6,000-12,000 range." 
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GROSS/ ARTIST(S) 
TICKET PfilCl::(S) Venue Date 

Attendance 
cao...:;city Promoter 

I 
I 
I 

$21,386,437 BON JOVI, TRAIN, GAVIN DeGRAW, ONEREPUBLIC, KID ROCK 

!~f,8t$l50/$%/ ~'1tW.~v9 
s3,sssj1so iihli:t'.·ffil¥ 
($3.m.40lG!r'ladW't) General Motors ~I.ace, 
$17lfl7/$$6.Cl7 Vancouver, May 9~10 

206,099 
four sello.Ja 

28,249 
28 .8 48 two Sl)OW$ 

$3,SS0,610 
(:i!.7tl3.939-GY:.DM1) 
$1S2.53/$32 OS 

THE EAGLES & DIXIE CHICKS 

Rogers centre, Toronto, June 8 35,681 
36.000 

Concerts West /AEG Live 

Live Nation Global Touring 

Live Nation Global Touring 

I $3,390,308 

• :~~
4
/$96/$

671 
~:;- ~!tt~~;:}~~~.J.:j~i~:10 i}~i 
THE EAGLES, DIXIE CHICKS & KEITH URBAN 

Live Nation Global Touring 

I 
I 
II 
I 
I 
I 
II 

$3,186,493 
$203/$"6/S66/ 
$37 

THE EAGLES DIXIE CHICKS & KEITH URBAN 

Soldier Field, Chicago, June 19 29,233 
32.420 

Live Nation Global Touring 

$2,822,410 
$193.50/$10050/ 
S§li:iOM® 

THE EAGLES, DIXIE CHICKS & KEITH URBAN 
1~1~~t\! Stadium, Foxbor~ Mass., ~&:?3 

$2,609,724 
$Vi5/$ ll4/$7V 
$38 

1101:t-!3!4 
HP PavlUotl, San Jose, Calif., 
Aprll 30-May 1 

26,795 
two sellout£ 

$2,260,970 THE EAGLES & DIXIE CHICKS 
($2..303?.fi1(..¥00WI) Canad lnn.s Stadium, Wlnnll>@g, 
$199.26/$37.30 Manitoba, June 22 

21,629 
26,!::,0.8 

$2,151,706 THE EAGLES & DIXIE CHICKS 
$203.44/$135.02/ Busch Memorlal Stadium, St 
$9742/$44.21 Loul.s, June 24 

25,904 
.35318 

Live Nation Global Touring 

Live Nation Global Touring 

Live Nation Global Touring 

Live Nation Global Touring 

$1,824,963 
$192.50/$93 50/ 
$54.50 

LADY GAGA, SEMI PRECIOUS WEAPONS 

$1,710,540 
$1/6/$118/$79,1 
$45 

All3ntlc City Boatdw-alk Hall, 
Atlantic City, N.J., July 4 

IUl•i-!3!¥ 
American A irlines Center, Dallas, 
June 26 

13,587 
14,258 

I $1,631,745 
$200/S137/$AO/ MGM Grand Gatden, us Vegas, !2el

1
9
0

7u0t 
$42 April 24 _, 

THE EAGLES 

THE EAGLES I 
Ill 
II 
I 
II 
I 
II 
I 
I 

$1,5S9,275 
l,17:{$135/$85/ 
$45 Toyota Center, Houston, June 27 n:&t 
$1,4S9,0S4 
$24a/ll99/$137/ 
$22.!,0 

$1,434,641 
$177/$126/$77/ 
$43 

$1,407,062 
$155/$104/$66/ 
$37 

$1,359,SS4 
$15?.75/$117.~ 
$67/$43.70 

$1,299,948 
$159/Snl/$75/ 
$37 

THE EAGLES 
~~gfrena, Sacramento, Calif., 

THE EAGLES 
Honda Center, Anaheim. Calif., 
April 2S 

THE EAGLES 
U.S. Airways. Center, Phoenix, 
April 21 

THE EAGLES 

Poi::isi CC!nter, Denver, May 20 

THE EAGLES 

KeyArena, Seattle, Ma,y 26 

13,653 
14.~tl 

12,408 
12,848 

11,272 
11.75/ 

$1,257,150 
$275/$125/$75/ 
$:,() 

CAROLE KING & JAMES TAYLOR 

United Center, Chicago, July 9 

$1,212,224 THE EAGLES 
$185/$12.5/$?950/ '1ose Garden, Pottland, Ore., 
$45 May 29 

$1,162,030 YUSUF ISLAM, NOXSHI 
($L~lJ46 AIJ:;tn;'<;I'\) Brisbane Entertainment Centre, 
$169.13/599.81 Bt'isbatlc, Australla, June 26 

l!I $1,132,010 Iii $175/$8S/$45 

$1,111,105 
$226/$17VS>09/ 
$42 

THE EAGLES 
lnT,ust Bani< Arena, Wlchlta, 
Kan., June 30 

THE EAGLES 
Cricket Wireless Amphitheatre, 
Chura Vl~ta, cam., May 23 

THE EAGLES 

10,909 
11.079 

9,4 27 
9.471 

10,196 
10 .4-.16 

15,003 
19.317 I 

I $1,019,694 
$16W$124 50/ 
$~9.93/S42 ABC Center, R;,ieigh, N.C., June 17 fd~? 

it-!#l½i2·S1i•J;l:R-!4·JH=i31St, I $9S0,595 
$275/$65 Scottrade Center, St. Louis, July 10 !~Z]t 

I 
I 

$938,812 
(S99Z6@C,,OO.,,,) 

IRON MAIDEN, DREAM THEATER 

~ N I ~~ : 
e < 
E o . ~ I .g~ 
~~ . 
sg 

$70.~6/$5627 Bell Centre, Montreal, July 7 

$911,420 THE EAGLES 
(-i-<-t:4.~~} Pacific Coliseum, VMcouver, 
$171.34/$56 7~ June 1 

$832,720 
$25o/S12WS7!V 
$45 

$830,S32 
$200/5152/ 
$103.50/$3.j 

AR RAHMAN 
Atlantic City Boardwalk Hall. 
Atlantic City, N.J., June 12 

THE EAGLES 
Citizens Business Bank Arena, 
Ontario., Calif ., May 22 

~o I " " • $822,993 Ii $B9.50/i49•50 r:~:~~~tm:,"i:r:.~~~~er,a, 
MICHAEL BUBLE 

~ l;( 
MICHAEL BUBLE 

14,115 
1.:l,891 

7,985 
9,961 

7,982 
8.261 

~g I $795.716 
j : 1,89.50/$49.50 ABC Center, Raleigh, N.C., July 9 !~U~~t4 
~o 

~~ 111 $111.sa~ i~it3=t·i31:11J:19 
~ j Iii $89.50/$49.50 ~~~~~n~~c~aj~ry ~c,ena, 

KISS, TAKING DAWN ~. I ~- $723,521 
f (£46<:fll,0) $5~16 ~l\~.l~rl:,'i"a~ r0anchester, 

2i I !t . 
;? 

$664,078 
$~7~0/$47.50/ 
$37.50 

TOOL, DALEK 
Xcel Energy Center, St. Paul, 
Minn., July 1 

12,229 
15,090 

12,421 
s~l!out 

live Nation 

live Nation Global Touring 

Uve Nation Global Touring 

l ive Nation 

Uve Nation Global Touring 

Uvo Nation Global Touring 

Uve Nation Global Touring 

Uve Nation Global Touring, AEG Live 

Uve Nation Global Touring 

Jam Productions 

Live Nation Global Touring 

Dainty Con5olidated Entertainment 

Live Nation 

Live Nation Global Touring 

Live Nation Global Touring 

Beaver Productions 

Uve Nation, Evenko 

Live Nat Ion Global Touting 

Ulndmat1< Commcrc:ial Mitnagement 

Live Nation Global Tou,tng 

Beaver Productions 

Beav&r Productions 

Beavu Productions 

Uve Natlon-U.K. 

Jam Productions 

~ e I $642.515 

U

<~~ L_"'."'~- (~£-42-3~,2()- 0- )---~Ro~~~•~IA~l-be_rt __ H•_" __ Lo_n_d_o" ___ 1_,e_2_o _____ '_A_E_n_,._rt_•_;"_me_ n•_· _K•_"_"_•d_y_s_,_,._ •• _ e_n_•·_•_p,_;,_.,_ 1 ; ; $98.69/$49.34 July 3-4 ' ' two sellouts 

CROSBY, STILLS & NASH 

• 
SYDNEY 
ENTERTAINMENT 
CENTRE 

-F11\RTBEAT 
)NEY 

+ Located in downtown Sydney 

+ Minutes from Sydney's best hotels 

+ Unique curtaining system for configurations 
from 2,000 to 13.000 

+ Australia's most loved venue 

+ On the doorstep of Darling Harbour, 
Sydney's most vibrant entertainment precinct 

WWW.SYDENTCENTCOM .AU 
35 Harbour Street Darling Harbour Sydney 2000 
T 61 2 9320 4200 I F 61 2 9281 1762 
E events@sydentcent.com.au Cl Nr A: E 
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BDSCertified Spm 201 O Recipients: · Awards June 

• 900,000 SPINS 
How You Remind Me/Nickelback/ Roadrunner/RRP/Atlantic 

• 800,000 SPINS 
Apologize /Timbaland Feat. OneRepublic/ Mosley/Blackground/lnterscope 

• 600,000 SPINS 
I Gotta Feeling/Black Eyed Peas/ lnterscope 
lrreplaceable/lrreemplazable/ Beyonce/Music World/Columbia 
Use Somebody /Kings of Leon/ RCA/RMG 

• S00,000 SPINS 
Need You Now/ Lady Antebellum/ Capitol Nashville/Capitol 
Over My Head (Cable Car)/The Fray/ Epic 
Whatever You Like/T.1./Grand Hustle/ Atlantic 
You'll Think of Me/ Keith Urban/ Capitol Nashville 

• 400,000 SPINS 
Blame It/ Jamie Foxx Feat. J.Pain/ J/RMG 
Hips Don't Lie/ Shakira Feat. Wyclef Jean/ Epic 
Sexy Chick/David Guetta Feat. Akon/ Astralwerks/Capitol 

• 300,000 SPINS 
BedRock/Young Money Feat. Lloyd/ Cash Money/Universal Motown 
In My Head/ Jason Derulo/ Beluga Heights/Warner Bros. 
Nothin' On You/B.o.B Feat. Bruno Mars/ RebelRock/Grand Hustle/Atlantic 
Rude Boy /Rihanna/SRP/Def Jam/lOJMG 

• 200,000 SPINS 
Do You Remember/Jay Sean Feat. Sean Paul & Lil Jon/Cash Money/ 

Universal Republic 
Forever/Drake, Kanye West, Lil Wayne & Eminem/ Harvey Mason/Zone 4/ 

Streamline/lnterscope 
Haven't Met You Yet/Michael Buble/143/Reprise 
OMG/Usher Feat. will.i.am/ LaFace/JLG 
Whataya Want From Me/ Adam Lambert/ 19/RCA/RMG 

• 100,000 SPINS 
Ain't Back Yet/ Kenny Chesney/ RNA 
Airplanes/ 8.o.B feat. Hayley Williams/ RebelRock/Grand Hustle/Atlantic 
Baby/ Justin Bieber Feat. Ludacris/SchoolBoy/Raymond Braun/lsland/lOJMG 
Billionaire/Travie McCoy Feat. Bruno Mars/ Nappy Boy/Oecaydance/Fueled 

By Ramen/RRP 
Bulletproof/ La Roux/ lnterscope 
California Gurls/Katy Perry Feat. Snoop Dagg/Capitol 
My Chick Bad/Ludacris Feat. Nicki Minaj/OTP/Def Jam/lOJMG 
Over/ Drake/ Young Money/Cash Money/ Universal Motown 
Try Sleeping With A Broken Heart/ Alicia Keys/ MBK/J/RMG 
Your Love Is My Drug/Ke$ha/ Kemosabe/RCA/RMG 

• 50,000 SPINS 
All I Do Is Win/ OJ Khaled Feat. T-Pain, Ludacris, Rick Ross & Snoop Oogg / 

We The Best/E1 
All Of Crealion/ MercyMe/ lNO 
Between The Lines/Stone Temple Pilots/Atlantic 
Cooler Than Me/ Mike Posner/ J/RMG 
Find Your Love/ Drake/Young Money/Cash Money/Universal Motown 
If We Ever Meet Again /Timbaland Feat. Katy Perry /Mosley/lnterscope 
lmpossible/Shontelle/SRP/SRC/Universal Motown 
Lover, Lover/ Jerrod Niemann/Sea Gayle/Arista Nashville 
Pray For You/ Jaron And The Long Road To Love/ Jaronwood/Universal 

Republic/Big Machine 

CONGRATUlATIONS 
TO EVERY SPIN AWARD 

WINNER! 

11 iels~!~ 
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LUX INTERIOR 
Autolux returns to 
a brave new world 

WAY BACK MACHINE 
Eli 'Paperboy' Reed 

leads soul revival 

DINO-MITE! 
Producer/OJ Oiplo 

spins many projects 

KNOWING THE SCORE 
Composer Hans Zimmer 

promotes 'Inception' 

BY CORTNEY HARDING I 

ROAD DOG 
Songwriter Lee Brice 
nets own top 10 hit 

EXTRA 
LARGE 
Rick Ross Is Back And Bigger Than Ever 
Releasing a rap album with a guest list that reads 
l ike the top 10ofthe Billboard Hot 100 is a com
mon move, but not wi thout its risks. Big-name 

guests can move units and chart positions, but 
many rappers get overshadowed by their more 
famous counterparts, and the person who 
should be the lead winds up coming across as 
an understudy. 

Rick Ross, however, avoids that impression 

on his new album, "Teflon Don," due July20on 
Maybach/Defjam. It's noeasyfeattoholdone's 
own against)ay-Z, Kanye West, Drake and T.I., 
but Ross manages to keep the album's focus 
squarely on himself. 

"I'm fortunate enough to socialize with some 

of the greatest musicians around," Ross says. "So 
it made sense for me to go ahead and get them 
on my record. I wanted to pay attention to all the 
fine de tails on this album-I could have gotten 
someone no one had heard oftosingon certain 
tracks, but l wanted the best in the business." 

With such an impressive lis t of guests and 
an outsize reputation to match his outsize size, 
it would've been easy for his label to sit back and 
let "Teflon Don" sell itself. Bu t Island/Def Jam 
senior VP of marketing Chris Atlas says the label 
is rolling out an aggressive marketing effort. 

"We took the fact that he had so many peo
ple working with him on the record and cap
tured it on film and video, which we are releasing 
around the Web," Atlas says. "Rick has been 
working nonstop since the last record [2009's 
"Deeper Than Rap,• which has sold 434,000 
copies, according to Nielsen Sound Scan], feed
ing stuff to his lifestyle and street base. He's put 
out three or four mixtapes, and there is constant 
messaging to h is core." 

Atlas says Ross is on a 10-city promotional 
tour and making dub and radio station appear
ances. Those visits seem to be paying off: The 
firs t single from "Teflon Don," "Super High," is 
No. 32 on Billboard's Hot R&B/ Hip-Hop Songs 
chart, while new single "B.M.F. (Blowing Money 

Fast)" moves 39-27 on the list. The video for 
"Super High," feat uring Stacey Dash (whom 

Ross calls a "classy young lady"), has 900,000 
views on You Tube; MTV, among other outlets, 
has just accepted the video for "B. M. F." The label 
will also release a limited nm of Ross action fig
ures, a nod to h is passion for collecting them. 

"Teflon Don" is also the subject of a heavy 
outdoor, online and TV advertising push. Atlas 
adds that Ross is starting to work with brands, 
due in part to his recent co-management deal 

with Sean "Diddy" Combs. 
"We're opening him up to working with 

brands," Atlas says." He did some smaller stuff 
before, and he's been doing some things with 
Ci roe [a vodka brand Combs endorses]. But now 
he's starting to attract attention from some big
ger names. For instance, he's using the nick
name' Ricky Rozay,' so some champagne brands 
are expressing a desire to do something." 

Ross is mostly concentrating on d ispelling 
some of the negative press that has dogged him 
and steering the focus back to his music. He seems 
unperturbed when discussing a recent trademark 
infringement lawsuit filed by similarly named 
former drng dealer "Freeway" Ricky Ross. Ross 
the rapper says the suit was djsmissed and even 
seems forgiving of the reformed kingpin, saying, 
"It's not personal. He's down on his l uck." 

As for a beef with Yotmg Jeezy, Ross says it's a 
figment of the media's imagination ." I'm always 
a phone call away from Jeezy, and he's never called 
me," he says. He's also not planning on reignit
ing a long-running and oflcn hysterically funny 
feud with 50 Cent, which at one point found 50 
taking the mother of Ross' son shopping and Ross 
responding with gay-baiting dis tracks. 

At this point, Ross would rather just enjoy the 
good life, cruising in his Maybach and getting 
his season tickets to see Le Bron James play with 
the Miami Heat. And he offers advice to fans who 
haven't yet made it to the "livin' large" lifestyle. 

"Blast my record out the windows of your 
Honda Accord," he says. "And if anyone gives 
you grief, you look them right in the eye and 
tell them Rick Ross told you wealth begins in 
the heart." 
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BUZZ 
»>THE FUGS' 
KUPFERBERG DIES 
Tuli Kupferberg, a 
founding member of the 
Fugs, one of the first 
underground rock 
groups and a staple on 
the anti-war protest 
scene in the '60s, died 
July 12 in New York, 
according to bandmate 
Ed Sanders. Kupferberg, 
who had suffered 
strokes in the past year, 
was 86. "He will be 
remembered as a unique 
American songwriter," 
Sanders told the 
Associated Press in a 
telephone interview 
from his home in 
Woodstock, N.Y. " Tuli 
had an uncanny ability 
to shape nuanced 
lyrics." 

»>O.A.R. SETS 
2011 DATE FOR 
NEXT ALBUM 
O.A.R. is eyeballing an 
early 2011 release for its 
next album, which 
frontman Marc Roberge 
says will hark back 
somewhat to the 
quintet's earliest 
recordings. "Sonically 
it's a lot like those first 
records," Roberge says. 
"It's very islandy and 
.. . taking what we 
naturally love to do, 
which is put a pulse out 
there with our music. 
We want people to feel 
good. Everyone's kind 
of been d im lately-me 
included. It's been a 
darker time. Now it's 
time to put that down 
and look more 
positively toward the 
future." O.A.R. has 
recorded about 20 
songs in New York with 
producer Andy Wallace, 
who was also onboard 
for 2008's "All Sides." 

»>U2 DATES 
RESCHEDULED 
live Nation Enter
tainment announced 
July 13 that all 16 U2 
360° tour dates in the 
United States, which 
were recently 
postponed due to 
Bone's emergency back 
surgery, have been 
rescheduled for spring 
and summer 2011, with 
all tickets being valid at 
the rescheduled 
performances. The 2010 
European tour, which 
hasn't been affected, 
begins as scheduled on 
Aug. 6 in Turin, Italy. 

Reporting by Gary Graff, 
Ray Waddell and the 
Associated Press. 

Road warriors: AUTOLUX 

ld•I9~• BY MITCHELL PETERS 

In Transit 
Autolux Returns After A Six-Year Hiatus 

Los Angeles experimental rock trio Autolux 
hasn' t released a new album since its criti 
cally acclaimed 2004 debut, "Future Perfect" 
(Columbia Records), which has sold 37,000 
copies in the United States, according to 
Nielsen SoundScan. 

But despite an absence of fresh material
due to fallouts with Columbia and later Epic 
Records- the band has financially sustained 
i tself by touring in support of acts like Nine 
Inch Nails and PJ Harvey, embarking on club 
treks and performing at large-scale music fes
tivals. While steady touring has helped keep 
Autolux in the public eye during the past six 
years, there will be challenges wi th educating 
music audiences about the group's second 
album, "Transit Transit,• 

the packages will range from a digital down
load of "Transit Transit" before street date 
(the price is yet to be determined) to a "mother 
lode" offering that includes an exclusive T
shirt and screen print, a vinyl/CD/d igital copy 
of"Transit Transit" and a 10-inch version of 
first single "Supertoys" ($40). 

"It's a package deal that's being made 
availab le to fans directly through the band 
and you can only get it from the band,• Mc
Grath says. "The T-shirt or screen print won't 
be sold through stores." He adds that the 
package deals have worked successfully for 
a number of ATO Records bands (TBD is a 
subsidiary of ATO), including Drive-By 
Truckers and the Whigs. 

In addition to a North 
due Aug. 3 on TB D Records 
in North America and Japan 
and ATP Recordings for the 
rest of the world. 

• • 'Autolux is one 

American headlining 
club tour that begins Aug. 
11 at San Francisco's 
Great American Music 
Hall , Autolux will do an 
in-store performance at 
Amoeba Records in Los 
Angeles, followed by a 
number of radio inter
views to promote "Super
toys." McGrath says TBD 
will push the single to 
various radio formats
including college, non
commerdal and possibly 
alternative- just before 
the band's tour. 

Autolux guita rist/vocal
ist Greg Edwards says that 
"i t's a drag that it took so 
long" to release the group's 
second full-length. ButTBD 
has a marketing plan that 
will reward hardcore fans 
who've patiently waited for 
new materia 1, says the 
label's Andy McGrath, who 
is the product manager for 
"Transit Transit.· 

of those bands 
that has a 

super core fan 
base of people 
who are very 
engaged and 

,,ratching their 
every move.' 

"Autolux is one of those 
bands that has a super core 
fan base of people who are 

-ANDY McGRATH, 
TBD RECORDS Overseas, there's no 

very engaged and watching their every move,• 
McGrath says. "lf you have a strong follow-up 
to a record that came out quite some time ago 
and you're able tore-engage your core fan base 
and make them feel special, then that's only 
going to grow through word-of-mouth and 
you're going to have an overall successful re
lease campaign." 

As such, TBD will use the e-mail subscrip
tion lists Autolux has collected th ro ugh the 
years to offer longtime fans exclus ive items 
through the band's website. McGrath says 
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official word yet wheth
er Autolux's relationship with ATP Recordings 
will help land the band on the company's ATP
branded music festivals . ATP director Barry 
Hogan notes that ATP invi tes curators to se
lect the lineup of its fes tivals (Vincent Gallo 
chose Autoluxin 2005 and Portishead selected 
the group in 20-07), and "if they get chosen 
again, we will approach them in a heartbeat." 

Hogan adds, ·we do have the opportunity 
to curate ourselves from time to time, however, 
and ifit suits the band to come and play at any 
of these, we may have them on." 

ml!li BY COURTNEY HARDING 

SOULMAN 
Eli 'Paperboy' Reed's Retro 
Career Explodes 

Shows attended by both parents and children are usually con
fined to the teen-pop category, but suit-wearing, pompadoured 
Brooklyn soul singer El i "Paperboy" Recd says he's begun to 
see family affairs at his shows, too. 

"J have a really wide audience,· he says. "I notice a lot ofkids 
bringing their parents to my concerts ." 

As he prepares for the Aug. 10 release of his third album 
(and first on EM I), "Come and Get It,• Reed faces a dilemma: 
Should he continue to cate r to the h ipste r crowds that pack h is 
shows at New York's Mercury Lounge or focus on marketing 
to their parents? In the midst of a soul revival, Reed and his 
label could either choose to follow in the footsteps of Duffy, 
who has been a crossover success, or Sharon Jones, who re
mains a critical favorite a nd indic darling but hasn't quite cap
tured the a lterna-parcnt market. 

For its part, EM I is trying to play to both sides. "We think he 
can keep his fan base and also capture the hearts ofboomers," 
EMI VP of marketing Tara Chiari says. "We're doing outreach 
to tastemakers, but we are also doing a direct-mail campaign 
to reach adult consumers.· 

Chiari says marketing efforts will also have a strong on line 
component, but will target sites frequented by older users, es
pecially Yahoo, as well as general-interest music biogs. At re
tail, she says EM! has struck partnerships with indie stores to 
host listening parties while also positioning the album in big
box outlets. A track from the new record, "Explosion." has been 
placed in a Cinemax commercial. and Chiari says Reed did a 
tour of ad agencies to generate in terest. 

For Reed, moving be tween commun it ies is noth ing new. 
Born and raised in the Boston area, he grew up listening to 
soul music and moved to Mississippi after graduating high 

JI_SI: 
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>>>PACKING UP 
There's more to " mockney" 
(speaking with a fake Cock
ney accent) singer Eliza Doo
little tha n jaunty pop and a 
pretty face. 

Born Eliza Caird, the 22-
year-old secured her first pub
lishing deal at 16. Signed to 
Parlophone Records and man
aged by London-based ATC, 
her self-t it led debut album was 
issued July 12 in the United 
Kingdom, with p lans for Euro
pean releases being finalized. 

Doolittle may have released 
only two singles (the first of 

which, " Skinny Genes:' peaked 
at No. 22 on the Official 
Charts Co. listing in April), but 
t he label is confident of inter
nat ional recognition. " There 
are loads of fema le artists, 

but Eliza's sty le, genre and 
reference points are very d if
ferent," Parlophone president 
Miles Leonard says. "It's not 
t he programmed electronic 
pop we've been spoiled with 

for the past 24 months." 
Though she possesses ech-

oes of Lily A llen, Doolittle 
harks back to a more Innocent 
time, layering sunny lyrics over 
atypical vintage samples; 
current U.K. single "Pack Up" 
(released July 5 and charting 
at No. 11 one week later) bor
rows World War I marching 
standard "Pack Up Your Trou
bles in Your Old Kit Bag." But 
her image is sufficiently con
temporary for cell phone man
ufacturer Alcatel t o preload 
album t rack "Go Home" with 
its new Rainbow handset. 
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school. During a stint at the University of Chicago, 
he spent weekends playing with a church band on 
the city's South Side before mov-
ing back to his hometown and 
putting together a band, then 
relocating to Brooklyn. 

"People ask if I was ac
cepted in the soul commu
nity, and I always say that 
the race constraints 
come from people on 
the outside," he says. 
"It's all about music, 
and people respect ability 
over anything else." 

Reed is also confident that t he 
current crop of soul artists repre
sents something more than a 
passing musical fad. "Soul music 
is part of the modern pop lexi
con; it doesn't need 'reviving,'" 
he says. "If anything, I see this 
as a revival of good songwriting 
and arranging." 

The next step for Reed is to take 
his songs out on the road. He's touring the 
festival circuit in Europe for the month of 
July before returning to the United States 
and playing a series of shows around re-
lease date. But tour plans beyond that 
have yet to be settled. 

"El i could be on almost any b ill," 
Chiari says. ·'He could play with a 
hip-hop act and he could play with 
someone like Michael Buble. It 

will be interesting to see where 
he goes." 

Doolittle is playing various with us and our live company, 
British summer festivals before International Music and Arts." 
supporting Paloma Faith on Litfiba released its first al-
U.K. tour dates in October and bum in 1983 on indie Suono 
November. She's booked by Records, but later albums ap-
Creative Artists Agency and peared on CGD/Warner, EMI 
published by Universal. and Edel. The band enjoyed 

- Mickey Noonan multiplatinum hits with EMI 
a lbums "Mondi Sommersi" 

>>>RE-UNITED (1997) and "Infinite" (1999), but 
STATES sales slumped after Pelu left for 
After a decade as a solo artist, a successful solo career In 1999. 
Italian rock singer Piero Pe lu The Litfiba live album in-
reunited with the members eludes two studio tracks (both 
of his old band Litfiba last De- published by T.E.G./Renzulli), 
cember, reviving a project and Rosi says that's a taste of 
that had seemed in irrevers- what's to come. "Litfiba's 
ible decline. comeback isn't just a one-off 

The re-formed band's April nostalgia trip," he says. "They're 
shows produced a live album, currently working on a new stu-
"Stato Libero di Litfiba" dioalbum.'' -Mark Worden 

(T.E.G./Sony), which debuted 
at No. 2 on the FIMI chart one >>>GHOST 
week after its June 1 release, DANCE 
Sony Music Italy says the a l- Professional model, cabaret 
bum is certified gold (30,000 artist- and, most famously, 
shipped) and is targeting wife of the White Stripes' Jack 
p latinum (60,000), and there White-Karen Elson added an-
are more tour dates lined up other string to her bow with 
later this year. the May release of her debut 

"Littiba's spectacular stage studio album as a singer/song-
act is the key to the success of writer, "The Ghost Who Walks" 
this project," Sony Music Italy (Third Man/XL Recordings). 
CEO Andrea Rosi says. "The U.K. audiences will have 
band has a 36O-degree deal the chance to see how the 

k to the future: 
Bae RBOY' REED ELI 'PAPE . 

British artist shapes up on-
stage at September shows 
currently being lined up by 
London-based William Mor-
rls Endeavor Entertainment. 
Fall U.S. dates are being 
booked through Creative 
Artists Agency, following 
nine dates in June. 

Re leased internationally 
May 24 (May 25 In the United 
States), the blues- and folk-
tinged 12-track set spent four 
consecutive weeks on Bill-
board's Heatseekers chart, 
peaking at No, 16 on June 12. 
In the United Kingdom, it en-
tered the Official Charts Co.'s 
June 5 listing at No. 2. 

"Karen's got a great abil-
ity to reach many different 
audiences," says Kris Chen, 
the artist's A&R/product 
manager at XL's U.S. office. 
Elson, who has her own pub-
lishing company, Lily Witch 
Music, is due to make her U.S. 
TV debut as a performer in 
September on "Late Night 
With David Letterman.'' 

Elson "loves performing 
live," Chen says, "and I feel 
that's going to carry us and the 
project very far.'' 

-Richard Smirke 

To say Dlplo is a busy man Is quite an understatement. When he's not recording as Major Lazer 
with producer Switch or producing acts like La Roux and ex-flame M.I.A., the Philadelphia 
beatmaker (born Thomas Wesley Pentz) is running his own label (Mad Decent) and working 
on a documentary about baile funk music ("Favela on Blast," due July 20). Diplo spoke to 
Billboard about his busy schedule, M.I.A.'s ideal sound and Major Lazer's new six-track EP 
"Lazers Never Die," out July 20 on Mad Decent. 

1 What led you back to working as 
Major Lazer instead of returning to your 
solo work? 
It took a while for people to understand what 
Major Lazer was. It's not just me and Switch
we have a team of20 people helping us out, 
fi-om our dancers to our artwork guy. This EP 
is stuff that didn't make the album that kind 
of adds to the weirdness of Major Lazer, with 
Thom Yorke featured on a record, as well as 
Kicks Like a Mule. Collie Buddz and M.I.A. rt 
will hold people over while we're working on 
a new record, which is about h alfway done. 

2 How do you choose your collaborators? 
I'm not trying to bea superstar. I just want to 
work on stuff that I really like, with people that 
I like. Instead of doing a big name, I worked 
with a noisecore band called Rolo Tomassi this 
year and made a record I almost paid to pro
duce because I love them so m uch. I learn a lot 
from new artists, because they have a strong 
idea of what they want to do. 

3 Is the creative process different working 
with established artists, like M.I.A.? 
I have the most success with established artists 
when they trust me. Wi th M.f.A., working on 

the new record, I just wasn't feeling the vibe 
with some of the new producers. We djd a 
record called "Tell Me Why," and I just knew 
what sh e was good at. It wasn't the same bunch 
of noise or talk ing about pol it ics, because 
that's stuff people had heard. I wanted her to 
do something where she was singing and 
doing something louder, like Animal CoUec
tive-style music, because I think that's where 
she shines best. Even if an artist doesn't un
derstand it at first, T'll show them that we'll 
improve in the end. 

4 How d id " Favela on Blast" come 
together? 
When I was D)'ing five years ago. I would play 
ibaile funk] and people wouldn't know what it 
was but it had a great energy. I started looking 
for information on this music and I couldn't 
find any, so I went to Brazil and found a cou
ple of people to collaborate with. I wanted to 
document this music, so we spent a few years 
filming and working in between Diplo records 
and DJ sets. Working with film and TV is kind 
of what i want to do in the foture, and "Favela 
on Blast" might be a little more underground, 
but in general I justwanttoput stuff out there 
that's not out there. 

5 What does the future hold for 
Mad Decent? 
We putout Rusko'sCD ["O.M.G.!"], 
and "Hold On" became a radio sin
gle in the U. K., so that was our first 
s te p toward putting out a proper 
artist. POPO, who are a garage
punk band on tour with Sleigh Bells 
now, also finished their record, and 
for Bosco Delrey. who's a rockabilly 
artist, we' re putting ou t a s tring of 
s ingles. We're always looking for 
new artists, an d if they make it big, 
they can go to Downtown or Inter
scope. I've always got a h and in 
every record we do, as a producer 
or as A&R. 

6 You sound extremely busy, 
Do you ever feel like things are 
too hectic? 
I feel like that all the time, but on 
tour, I don't really drink and I take 
it easy. I do a lot of work, but I try 
not to waste time on anything that 
doesn't make sense. A lot of produc
ers work on stuff all day long, but 
you got to pick your battles. r have 
a lot or battles, but I thi nk they're 
pretty good battles. 
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DANZIG 
Deth Red Sabaoth 
Producer: Glenn Danzig 

Evilive/The End Records 

Release Date: June 22 

Glenn Danzig hasn't surv ived 

the music business for 30-

odd years just because his use 
of horror- inspired imagery 

perpet ually attract s genera

t io ns of teens trying to shock 

their parents. It 's his under

stand ing of the niche he's 

carved for himself- a love af 
fair with darkness and sludgy 

rock braced wit h st ripper

worthy b lues rhythms- t hat 

makes his continued out put 

worthwhile. " Det h Red Sab
aoth," Danzig's first studio 

album in six years, opens w ith 

the p unk/met al thunde r of 

" Hammer of the Gods." "The 

Revengeful" and " Rebel Spir

it s" are more st r ipped -down, 
while m id t empo t hrobbers 

like "Black Candy" and "Night 

Above," where he wails to 

best Jim Morrison effect over 

c rashing guitars and lumber
ing d rums.-CT 

HOT HOT HEAT 
Future Breeds 
Producer: Steve Bays 

Dangerbird Records 
Release Date: J une 8 

After a t wo -album stint on a 

major label, Canadian rock act 

Hot Hot Heat returns t o its 

indie root s for its latest release, 

" Fut ure Breeds." The move 
seems to have reignited the 

g roup, whose new Dangerbird 

set pulses w it h f rantic energy. 

A prime example of this is t he 

prog-rock feel of "JFK's LSD," 

a societal c ritiq ue that bal
ances po pping d rums, heavy 

bass and schizophrenic synt h. 

But t he standout s are "21@12" 

-with its swooping vocals 

and melodious guitars- and 
the quirky love so ng "Go d 

dess on t he Prair ie." On the 

Star Hel" buck le under t he latter, frontman St ev e Bays 

weight of their own doom. No 

o ne can deny t he nocturnal 

c harm Danz ig conjures w it h 

his voice and a strummed 

acoustic guit ar for the cut "On 

a Wicked N ight" before i t 

bursts into an electric frenzy. 

He repeats t he same tr ick o n 

"Pyre of Souls: lncantic le"/ 
"Py re o f Souls: Seasons of 

Pain" before wrapping up the 

affair wit h "Left Hand Rise 

professes his infatuation w it h 

unusual ly rics ("You fit me like 
a ski g love") while also c hant 

ing fast-paced rhymes of ado

ratio n. The t w o cuts are st ill 

fairly poppy, but offer mo re 

unique q ualities than the safer 

t unes o n 20 07's " Happiness 
Ltd ." Full of complex and di

verse arrangements, Hot Hot 

Heat 's r iskie r approach o n 

" Future Breeds" seems ap-

THE ROOTS 
How I Got Over 
Producers: The Roots, 

Richard Nichols 

Def Jam Recordings 

Release Date: June 22 

hop group the Roots approached their long-awaited 

ninth album with nothing to prove. That security doesn't 

stop the Roots from challenging the boundaries of their 

sound on "How I Got Over," their third and best effort on 

Del Jam. The track " Right On" spins a winning old· 

school vibe around the hook to Joanna Newsom's " The 
Book of Right-On," while lead single " Dear God 2.0" 

injects socially conscious rhymes into a Monsters of Folk 

track. The riffs on lndie music work surprisingly well, but 

the Roots are still at their sharpest when offering a 

reflective, soul-tinged version of street rap. " I'm ready 

... to start acting my age/And part ways with the Black 
Thought from back in the days," Roots frontman Black 

Thought raps over Ahmir "?uestlove" Thompson's 

booming percussion on the song "Now or Never." "'How 

I Got over" finds the Roots acting as elder statesmen in 

hip-hop, but its mix of nifty experiments and straightfor

ward rap eliminates any sense of predictability.-JL 
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p ropriate for its return to an 

ind ie label.-MF 

KELE 
The Boxer 
Producer: Alex Epton 

Glass note 

Release Date: June 22 
Bloc Party si ng er/guit arist 

Kele Okereke c omes o ut 

swinging o n his solo debut, 

"The Boxer." Despite branch

ing o ut from the band, O k

ereke veers his album in t he 
d i recti o n of t he London

based act's 2008 set, " lnti

macy"- its sound teeters be

t ween dancehall music and 

emotional. electronic-tinged 

ballads. Opener " Walk Tall" 

features w hiny synths that 
break up t he singer 's milit ary 

cadence lyricism ("I don't 

k n ow what you ' ve been 

told/But this starts now/Walk 

t all, wa lk t all") . The on ly 
dancefloor-ready t rack is t he 

c hil l- ind uc ing si ng le "Ten

d eron i, " w h ose isolated 

synths and bold d rums c re

ate an irresistibly fresh sound. 

A nd "Rise" begins w ith a 
tw inkly percussion that build s 

to a no-ho ld s- barred finale 

w ith feminine croons and 

playful xylophone. " The Box

er" takes a romantic turn on 

t he cut "Everything You 
Wanted,'' whic h f ind s O k-

ereke genuinely singing, " I 

know at times I'm lost , I'm 

gone and I'm cold/I'm o nly 

half there/But you were 

there/In my t houghts, in my 

head."-MB 

ml!lD 
STEVE MILLER 
BAND 
Bingo! 
Producers: Andy Johns, 

Steve Miller 

Space Cowboy/Roadrunner/ 

Loud& Proud 
Release Date: June 15 

The Steve Miller Band 's f irst 

new album in 17 years, "Bingo!" 

o pens wit h t he declaration, 

" Hey everyone, I t hink I'll take 

this t ime t o have some fun." 

And that 's exactly what Miller 
& Co. do as they hark back to 

his roots on 10 energetic ally 

rendered blues and R&B cov

ers. Those wo rds come from 

the song "Hey Yeah" (one of 
three Jimmie Vaughan t unes, 

including "Who's Been Talk

in'?" and the sub lime "Sweet 

Soul V ibe"), which represents 

t he cont emporary edge o f 

the set. "Bingo!" m ostly 
mi nes Miller's varied i nflu

ences, from t he muscular 12-

bar stomp of " Rock Me Baby" 

(feat uring a st inging solo by 
Joe Satriani) to t he Memphis 

lope o f Lowel l F u l son ' s 
"Tram p." And " Ooh Poo Pah 

TOM JONES 
Praise & Blame 
Prod ucer: Ethan Johns 

Lost Highway Records 

Release Date: July 27 

What's new, pussycat? How about a 

devotional album from Tom Jones 

so unexpected that the Welsh pop icon's disarmed label 
chief was uttering God's name in varying degrees of vain 

when he heard about It. But Jones has always been sur

prising us throughout his lour-decade-plus career. And 

on " Praise & Blame," that gusty Northern soul voice 
sounds as righteous and true as it does when he's oper

ating in the more carnal regions of his catalog. Producer 
Ethan Johns gives the 11-song set a rustic "Raising Sand" 

sound, mixing gospel, rockabilly, folk and blues with 

guest appearances by Booker T. Jones, Augie Meyers, 

Benmont Tench, Gillian Welch, Dave Rawlings and oth· 
ers. Jones skewers sin and seeks salvation on Bob 

Dylan's "What Good Am I?," Susan Werner's "Did 

Trouble Me," Sister Rosetta Tharpe's "'Strange Things," 

John Lee Hooker's " Burning Hell" and four originals he 

composed with Johns. "The door's wide open, waitin' tor 

your soul ... you just walk on in," he sings in Pop 
Staples' " You Don't Knock." But Jones, of course, swag

gers through.-GG 

Doo" is a welcome w ild c ard, 

a roadhouse R&B gem t reat

ed here in a smooth and pol 
ished fashio n Original San

t ana percussionist Michael 

Carabello and Checkmates 

singer Sonny Charles (now a 

member of the St eve Miller 
Band ) fortify the perf o rm

ances, while lo ngtime Miller 

fans w ill also soak in some of 

t he last record ings by the 

late harmonica ace Norton 

Buf falo.-GG 

mml 
GRUPO FANTASMA 
El Existential 
Producer: Grupo Fantasma 

Nat Geo Music 
Release Date: June 15 

Aft er earning a Grammy 

NORMAN BROWN 
Send ing My Love 

Producers: various 

Peak Records/Concord Music 

Group 

Release Date: J une 22 

If you're looking tor respite from an issue-plagued world 

that seems to be spinning off its axis, Norman Brown's 
latest album, "Sending My Love," offers a chill-out escape 

hatch. The guitarist-who either wrote or co-wrote nine 

of the 10 tracks-immediately sets the mood with easy

going opener "Come Go With Me." He slows down the 

groove on the track " Here's My Number," spices up the 

proceedings with the Latin-flavored " Play Time" and 
draws creative inspiration from contemporary R&B/ hip

hop on "I'm Pouring My Heart Out" and "One Last 

Goodbye," One of the set's more poignant moments 

comes during Brown's cover of Kenny Loggins' " Cel

ebrate Me Home." Featuring the harmonic grounding of 

veteran ensemble Sounds of Blackness, the song was co
arranged by Brown's daughter, Rochella, who joins dad 

on lead vocals. While Brown may not necessarily be rein

venting the wheel, the guitarist's diverse, expressive riff

ing is still formidable. And "Sending My Love" is still 

good music that requires listeners to do just one thing: 

kick back and enjoy the ride.-GM 
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Award nod for its 2008 

al b um, "Sonidos Gold," 

Austin- based Latin fu nk act 
G rupo Fantasma returns 

w ith anot her i nternational 

concoct ion of sound with its 

la test release, " El Ex isten

t ial." A nd this t ime aro und, 

t he group adds even more 
musical ingredients into the 

mix. W it h an old-school f la

vor, the track "Real izando" 

is a near-perfect fusion of 

funk and salsa that features 

psychedelic gui tar, expres· 
sive strings and funky saxo· 

phone. And the jazzy salsa 

number "Sacatelo Bailando" 

bor rows a horn r iff from 

Dizzy Gillespie's "A Night in 
Tu nisia," c reating an ir re 

sistib le blend of piano mon· 

tuno patterns and big-band 

excit ement. Elsewhere, a 

ishes on the R6yksopp-as

sist ed cut "None o f Dem"; 

Robyn get s in to uch w ith her 
urban side on "Fembot ," 

where she raps about "sip

ping propane t opped w ith a 

c herry"; t he reggae- flavored 

"Dancehall Queen" stays true 

to its t itle; and the summery 
sing le "Dancing on My Own" 

is the c losest t he singer gets 

to delivering a b ig pop c ho 

rus. Ro byn closes "Body Talk 
Pt. 1" w ith a haunting, deli

cately sung rendition of t he 
Swedish folk ballad "Jag Vet 

En Dejlig Rosa."-LF 

KEVIN RUDOLF 
To the Sky 
Producers: various 

Cash Money Records 

Release Date: June 15 

Singer/songwriter/producer 
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DAVID ARCHULETA 
Something 'Bout Love 
(3:54) 
Producers: S'A'M & Sluggo, 

Chris "Rockwell" Destefano 

Writers: various 

Publisher: various 

19/Jive 
David Archuleta recently told 

Billboard that his next album 

would conta in m ore "lively 

grooves" than his 2008 debut, 

and t he lead single fro m the 

record, '"Something 'Bout Love," 
delivers o n t he 19-year·old 's 

promise. Blippy synths (surely 

inspired by Owl City and its 

forebears) set t he stage for a 

surge in tempo, and Archuleta's 
sweet ly na-,-ve t enor is now 

awash in power-pop production 

and even some obvious vocal 

effects. The result is double-

Chamberlain, Billy 

Currington 

Writer: T Jones 
Publishers: Tiltawhirl Music/ 

Crozier Music Enterprise 

(BM!) 

Mercury Nashville 

With its sly, relatable lyrics, Billy 

Currington's "Pretty Good at 
Drinkin' Beer" should be a sum

mer staple for years to come. 

The unapologetic slacker an

t hem is melodically simple, with 

bluesy steel, electric guitar 

drawls and jazzy piano riffs pro
viding a lackadaisical backdrop 

for Currington's approachable 

baritone. " I ain't much for 

mowin' thick grass, I'm too slow 

for workin' too fast." he sings. 
'"I don't do w indows so honey 

don't ask, but I'm pretty good 

at drinkin' beer." At three min

utes, the song is t he kind of 

BRANDON FLOWERS 
Crossfire (4:17) 
Producer: Brendan O'Brien 

Writer: B. Flowers 

Publisher: Universal-PolyGram 

(ASCAP) 

lsland/lDJMG 

When Brandon Flowers announced his solo project in 
April, many speculated about what sound would emerge 

from the KIiiers lead singer's album. However, "Crossfire," 

the first single from his upcoming release "Flamingo," 

doesn't reveal any particular surprises. Flowers simply fol
lows the pop direction that his band has taken of late, 

especially on its third album, 2008's " Day & Age." Over 
echoing guitars and a Keane-like piano track, Flowers sings 

with melodramatic flair about getting through tough times 

with the help of a lover: "Tell the devil that he can go back 

from where he came/His fire he airs all through their beat
ing vein/And when the hardest part is over, we'll be here." 

Flowers may sound a little too eager to assign an epic qual· 

ity to his first effort as a solo artist, but "Crossfire" still hints 

at a promising direction for "Flamingo."-EC 

reggae vibe is heard on t he Kevin Rudolf's rocker c roon edged. Fans who followed his d itty worth spinning on loop, 

cut "Hijo," "Juan Tenorio" is a 
slow-grind bolero channel

ing the Buena Vi sta Socia l 

Club, and "Telarafia" calls t o 

mind David Bowie's "Let's 

Dance" but with a Latin 
t wist. Tightly weaving Anglo, 

Afro and Latin musical gen· 

res, " El Existent ial" takes o n 

an identity of its own.-1S 

mm 
ROBYN 
Body Talk Pt. 1 
Producers: various 

Cherrytree/lnterscope 

Release Date: June 15 

On her fifth album, "Body 

is paired w it h an assortment 

of dance and hip-hop beats 
on his second album, 'To t he 

Sky." And w hile guest ap

pearances from such act s as 

Lil Wayne (who performed 

on Rudolf 's 2008 hit " Let It 
Rock"), Flo Rida, Bi rdman, 

Rivers Cuomo and Three 6 
Mafia make for an enjoyable 

spin, Rudolf confuses the lis

tener by refusing to focus his 

musical sty le in one direction. 
The artist congratulates him

self o n t he o pe ning hip-hop 

track " I Made It (Cash Money 

Heroes)," singing, 'Told you 

to 'Let It Rock'/Now money's 
Talk Pt. l ," Swedish elect ro- falling down from the sky." 

pop singer Robyn proves 

she's ready for the dance

f loor. The eight-track set 

t he first in a trio of releases 

slated for 2010-opens with 

the brusque "Don't Fucking 
Tell Me What t o Do," w here 

Robyn rattles off what's "kill

ing" her over a pulsing beat. 

( Her list includes everything 

from TV and her mother t o 

her manager and record lab
el.) A ho use influence flo ur-

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Courtney 
Baladasare, Melanie Bertotdi, Erin 
Clendaniel, Lindsey Fortier, 
Melanie Fried, Gary Graff, Monica 
Herrera, Jason Lipshut z, Michael 
Menachem, Gail Mitchell, Evan J. 
Nabavian, llya Skripnikov, Christa 
Titus 

And over a subt le acoust ic 

g uitar riff and a fast drum ma

c hine beat on " Big Timer," he 

questions the path to fame. 

Elsewhere, Rudolf generates 

pleasant ly uptempo dance 
cuts like "Must Be Dreamin' " 

(featuring Cuomo). But t he 

artist's gritty sexual side ap

pears on "Whatchu Wait ing 

For," where he assures a 

w ould-be lover t hat he's sure 
to "hit the right spot."-MB 

A U albums commercially available 
in t he Unit ed States arc eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
W ilshire Blvd., Sevent h Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the writers in the 
appropriate bureau s. 

"American Idol" journey might 

miss his unadulterated tone that 

was best showcased by ballads, 

but t here's no questio n t hat 

"Something" is a more radio

friendly vehicle for the 2008 run

ner-up to grow his base. The 

sophomore album is the true 

test of any "Idol" graduate's abil

ity to fulfill his or her potential, 

and Archuleta's latest shows 

he's up to the task-MH 

ia.tllifoN 
BILLY CURRINGTON 
Pretty Good at Drlnkin' 
Beer (2:SS) 
Producers: Carson 

JAZMINE SULLIVAN 

but w riter Troy Jones captures 
t he mind-set of slowing down 

and reflecting o n t he good 

t imes in that brief span. Despite 

what he says, Currington is 

pretty good at more than just 

knocking back a few cold ones, 

and t his lead single from his 

album due in September sounds 

like a sure thing.-MM 

lli?D 
RAY LaMONTAGNE & 
THE PARIAH DOGS 
Beg Steal or Borrow (4:33) 
Producer: Ray LaMontagne 

Writer: R. LaMontagne 

Publisher: Sweet Mary 

Holding You Down (Goin' In Circles) (4:01) 
Producers: Missy Elliott, Lamb 

Writers: various 

Publishers: various 

J/RMG 
Scratches, ad-libs and myriad samples threaten to over• 

whelm the casual R&B listener on Jazmine Sullivan's new 

single, "Holding You Down," But her powerful, slightly 

raspy voice ultimately commands attention on a song 

that's still a successful intersection of hip-hop and R&B 
without compromising either genre's values. Here, the 

Philadelphia singer lament s the cyclical battering of love, 

her grief punctuated by an emotional yet authoritative 

performance. "I feel so stupid, foolish, lovin' you this way, 

but what can I say?" Sullivan sings, while Missy Elliott han

dles production and gives the track a primordial hip-hop 
core. The oft-used drum break from the Honey Drippers' 

"Impeach the President," along with a curious but well· 

executed sample of '90s rap crew the Firm, collectively 

endow "Holding You Down" with the rawness of a mixtape 

cut. Yet Sullivan once again subordinates the hectic beat 

with her spiraling chorus.-EJN 

Music/Chrysalis Music 
(ASCAP) 

RCA 

Ray LaMontagne boasts a 

catalog that's about as unas

suming as t he artist himself, 

and "Beg Steal or Borrow"

from upcoming alb um "God 

Willin' & the Creek Don't Rise" 

- is the latest release from the 

master of mature lullabies and 

his backing band. If the song is 

any indication, LaMontagne's 
first fully self-produced album 

expands t hat catalog in his 

own classic fashion. Saccha· 

rine slide guitar o rnaments 
soft-spoken percussion, but 

at no poin t does any of t he 

inst rumentat io n outbid La

Mont agne's dulcet, weath 

ered voice. As t he folk artist 

sings, "Young man, full o f big 

plans and t hinking about to· 

morrow,'1 one can appreciate 

the familiar themes of home

town b lues and larger-than

life dreams found in his lyrics. 

A pleasing summer teaser, 
"Beg Steal or Borrow" sets the 

band up nicely for its antici

pated full -length.-CB 
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SOUNDTRACKS 

All hands on deck: HANS 
ZIMMER (center) and guitari~ 

JOHNNY MARR perform at tlie 
film premiere afterparty. 

Dream Merchant 
purchase the " Inception" 
soundtrack fan pack for $35 re
ceived a guaranteed place in 
line to meet Zimmer. a copy of 
the CD, a movie poster and a 
ticket to the midnight screen
ing of the film at the adjacent 
Arciight Hollywood theaters. 

was a lot of Chris and I sitting 
on the beach, watching om kids 
play in the sand, while we 
chucked ideas at each other." 

Composer Hans Zimmer Aids Promo Effort For 'Inception' Score At several points, the score 
references the Edith Piaf song 
"Non, Je Ne Regrette Rien," a de
cision that Zimmer says Nolan 
wrote into the script before Mar• 
ion Cot illard-who won the 
Academy Award for best ac
tress for her portrayal of Piaf 
in 2007's "La Vie en Rose·
signed on to the project. 

Zimmer visited the set du r
ing ftlm ing to get a sense of 
the movie's atmosphere. But 
once Nolan started editing he 
asked Zimmer to work on his 
own- an audacious request , 
as composers generally work 
from a combination of script, 
storyboards and a near-com
pleted cut of the film. 

"Inception," the "Matrix"
meets-"Casablanca" Warne r 
Bros. film starring Leonardo 
DiCaprio that opened July l 6, 
marks the third collaboration 
between writer /director 
Christopher Nolan and com
poser Hans Zimmer. The first 
two scores the duo paired on-
2008' s "Dark Kn ight'' and 
2005's "Batman Begins"
were notable sales successes 
in terms of score albums, sell
ing 144,000 and 83,000, re
spectively, according to 
Nielsen SoundScan. 

"Inception: Music From the 
Motion Pichire" was released 

July 13 on CD by Reprise/Wa
terTower; a vinyl edition will 
follow Aug. 3. To build on the 
sales of h is and Nolan's pre
vious film score projects, Zim
mer engaged in a number of 
promotional appearances
underscoring a new all 
hands-on-deck mentality for 
soundtrack promotion. 

Dur ing the afte rparty for 
the film's Los Angeles pre
m iere Ju ly 13, Zimmer and 
Smiths guita r ist Johnny 
Marr- who performs on eight 
of the soundtrack's 12 cuts
played selections from the 
score alongside a 20-piece or-

··--- .. ,, ··=---- " 

chestra. The concert was 
streamed live on Ustream. 

"The idea of a premiere is 
sort of a we ird thing,"Zimmer 
says. "Here we are making th is 
movie for everybody, and we 
celebrate it by having secur ity 
guards and velve t ropes 
around us. I said, T U do it if 
we can do it for everybody, and 
the way to do that is with the 
Internet.' Maybe I'm too much 
of a socialist from growing up 
in England during Margaret 
Thatcher's evil reign." 

Two days later, Zimmer was 
signing copies of the sound
track at Amoeba Music in Hol
lywood. The first 200 to 

"Inception" is a densely lay
ered sci-fi film that invokes 
multiple interpretations of the 
dream state and the subcon
scious, tied to corporate espi
onage. It's heady s tuff- a 
summer movie where the au
d ience has to pay attent ion 
aboveandbcyondbeingwowed 
by explosions-and Zimmer 
says he and Nolan talked for a 
year about the project's music. 

"Once he gave me the script, 
it was quite obvious that the ob
vious wouldn't work," Zimmer 
says. "There wasn't a lot of ar
gu ing going on about this. It 

"l said, 'No one is going to 
be that shallow and that dumb 
and th ink tha l that's some 
kind of a joke,' "Zimmer 
says. "l Usingj Piaf and Chris 
shoot ing some of these 
scenes in Paris were really im
portant because I think that 
laid the foundations for an 
emotional journey: the half
remembered dream." 

"I think the idea of shared 
dreaming ... he wanted to see 
if it would actually work," Zi m
m er says. "The first time I saw 
the film, it was the complete 
movie from top to tail with all 
the music in it." 

And did the director and 
composer reach a creative 
mind meld? "ltwassurprising 
how well it worked," Zimmer 
says with a laugh. 

BILLBOARD'S FIRST NO. 1 
Billboard published its first chart ranking the sales of recorded son gs 70 years ago this week. 
In the July 27, 1940, issue, the maiden IO-position "National List of Best Selling Retail Records" 
paved the way for seven decades-and counting-of Billboard's hallmark tracking of music 
popularity. ~[ Previously, Billboard had highlighted the national "Sheet Music Best Sellers," 
"Records Most Popular on Music Machines" (compiled via national reports from phonograph 
operators) and "Songs With the Most Radio Plugs" on a handful of New York radio stations. 

C 
BACK IN THE DAY 
Not only did Tommy Dorsey top the 
first Billboard singles sales -chart, dated 
J uly 27, 1940, but the bandleader also 
placed at No. 8. His younger brother, 
J immy, ranked at No. 2. 

POIITI~ lnt.E ARTIST 

1. "I'll Never Smile Aga in ," Tommy Dorsey 
2. "The Breeze and I." Jimmy Dorsey 
3. " Imaginat ion," Glenn Miller 
4. " Playmates," Kay Kyser 
5. "Fools Rush In," Glenn Miller 

The National List of Best Selling Retail 
Records, however, was th e first 
to poll retailers nationwide on 

record sales. ~[ The new ch art 
was billed as a "trade service 

feature ," based on the "10 best-sell
ing records of the past week" at a 

: ::-:.-.:::-..-- ::-- : .. 6 . "Where Wa s I?," Charlie Barnet 

selection of national retailers from 
New York to Los Angeles. In addition to 
stores specializing in recordings, con
tributors included Sears, Roebuck & Co. 
in Chicago; J.B. Branford Piano in Mil
waukee; and Nolen's Radio Service Shop 

I ,.,--==---•- '' ... - ... - _ ..... 
• : =--:-.: ::-• H : 

••i:.u:----
- ·---·--···-··· .. ... --··--·- -.: :;.:;.."r::-:: ~= -·-·- --i;~:-·;.:· .. .. . . 

7. "Pennsylvania 6 -5000," Glenn Miller 
8. "Imaginat ion," Tommy Dorsey 
9 . "Sierra Sue," Bing Crosby 
10. " Make Believe Island ," Mitchell Ayres 

Chart leader: 
TOMMY DORSEY 

in Birmingham, Ala. 4J" Tommy Dorsey 
crowned the maiden retail list with "I '11 
Never Smile Again ." The eventual 
standard, featuring vocals by Frank 

Sinatra, would remain at No. 1 for 
12 weeks. -Gary Trust 
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gle slips to No. 11 but is still bulleted, gaining 
413,000 impressions. It also moves 57-52 on the 
Billboard Hot 100. 

The third single from Brice's album, "Love" is 
his highest-charting effort so fa r. In its 47th week, 
the single scores the fourth-longest chart run in 
the 66-year history of Hot Country Songs, surpassed 
by Eddie Arnold's 1948 hit" Bouquet of Roses" (54 
weeks on the chart), Bobby Helms' 1957 hit 
"Fraulein" (52 weeks) and Gary Allan's "Right 
Where I Need to Be" (48 weeks in 2001 ). 

Curb VP of promotion Adrian Michaels says 
there's a lesson in those stats. "Never give up," he 
says. "This song was declared dead at least a dozen 
times, and here we are inside the top 10 and set
ting records." 

Brice thinks touring has helped fuel the sin
gle's climb . 

"We've headlined a billion of our own dates 
from big clubs to fairs and festivals, and we've also 
opened up for everybody from Dierks Bentley to 
Willie Nelson and Randy Hauser. I just did Aqua
palooza [July 10[ with Brad Paisley. In the next few 
weeks, J'm opening for Jason Aldean, Alan Jack
son and Hank Williams Jr." 

ii•llrhibW BY DEBORAH EVANS PRICE 

Aiding that public exposure were promotional 
plugs on the NASCAR circuit, including Brice's 
name and logo painted on the car hoods at several 
Camping World Truck Series races and those fea
turing Dale Earnhardt) r.'s Whiskey River Nation
wide team, Roundfog out the pictu.re: targeted spot 
market buys with a heavy emphasis on radio air
play and a strong correlation to digital sales. Hav
ing sold 326,000, according to Nielsen SoundScan, 
" Love" moves 10-8 on Country Digital Songs and 
61-54on Hot Digital Songs. 

Slow And 
Steady 

Country Songs chart. Now he's making history of 
a different sort. Brice's current single," Love Like 
Crazy," claims the distinction of making the slow
est climb into the top 10, taking 46 weeks. 

Lee Brice Wins Top 10 Hit 
After 46 Weeks 

Lee Brice made history when the Garth Brooks hit 
"More Than a Memory" -a song Brice co-wrote 
with Kyle Jacobs and Billy Montana-became the 
firs t single to debut at No. 1 on Billboard's Hot 

"I've got the fastest-rising single in the history 
of the world that I wrote. And now, as an artist, I've 
got the slowest-rising single in history," he says 
with a laugh. "Hey, I'll take it any way I can get it. 
Jf it goes No. 1, then J'll have the fastest- rising No. 
1 and the slowest-rising No. 1. That would be some
thing I can hang my hat on." 

"Love Like Crazy" is the title track to Brice's Curb 

debut album, which streeted June 8 and bowed at 
No. 9 on Top Country Albums. This week, the sin-

"What worked wi th Lee is simply repeatability," 
Cu.rb VP of marketing JeffTuerff says. "Consumers 
are constantly bombarded with entertainment 
choices. Our goal was to simply spur familiarity 
between the track and the artist through all avenues 
from radio to television to online, with purchase 
being the end result." 

FLYING HIGH 
Los Angeles rock band Carney 
recently wrapped a lengthy tour in 
support of its debut album, "Mr. 
Green-Vol. 1," re leased in May 
through DAS Label/lnterscope. 
Instead of taking time off, however, 
guitarist/vocalist Reeve Carney be
gan flight-training lessons in Las 
Vegas with Cirque du Soleil and work
ing on music with members of U2. 

That's because the singer's life
style has become a shade more 
spectacular since landing the lead 
role in "Spider-Man: Turn Off the 
Dark," the upcoming Broadway 
musical directed by Julie Taymor 
and scored by U2's Bono and the 
Edge, Although Carney is excited 
to start full rehearsals on July 19 for 
a tentative bow this fall , his con
centration remains on the four
piece band that he fronts. 

"Acting has never been my pri
mary focus," Carney says. "It's hard 
to get your voice heard in the music 
industry. So this was an amazing way 
for the band to have a distinct story." 

Carney signed with lnterscope as 
a solo artist in March 2006 before 

forming a quartet with brother Zane 
Carney on guitar, Alden Moore on 
bass and Jon Epcar on drums In late 
2007, The band recorded "Mr, 
Green" with engineer Matty Green 
(TV on the Radio, Yeah Yeah Yeahs) 
and performed at last year's Bon
naroo and Outside Lands festivals, 

When Taymor ("Across the Uni
verse," Broadway's "The Lion 
King") attended a Carney gig at 
New York's Mercury Lounge in June 
2008, the director recognized the 
frontman's charismatic stage pres
ence. After casting Carney In her 

upcoming film version of Shake
speare's "The Tempest" starring 
Helen Mlrren, Taymor asked the 
singer if he could fill in for rumored 
"Spider-Man" lead Jim Sturgess 
and perform some songs for the 
show's investors in March 2009. 

"I didn'tthink I was auditioning for 
the part, but Bono said that he loved 
my voice," Carney says, Following a 
long audition process, Carney was an
nounced as the lead last November. 

The role presented both a logisti
cal problem and unique solution for 
the band's touring plans. While Car-

ney will not tour during the year that 
Reeve is playing Peter Parker, Tay
mor has tapped the other band mem
bers to perform in the show's orches
tra. The group also hopes to secure a 
weekly residency at a club in New 
York and possibly perform midnight 
gigs following the Broadway shows, 

"It's frustrating that they're lim
ited to New York," says band man
ager David Sonnenberg of DAS 
Communications, "But if you have 
to be limited to one place, it might 
as well be the media capital of the 
world." -Jason L/pshutz 

Dancing machine: 
CALI SWAG DISTRIC,,__ 

STEP UP 
If Cali Swag District has its way, every
one across the country will be doing 
the dougle. That's the name of the 
dance movement that the Inglewood, 
Calif., rap group has fashioned into 
an infectious first single-and first 
hit-on Billboard's Hot R&B/Hip-Hop 
Songs chart. 

Moving 10-9 this week on the 
chart, "Teach Me How to Dougie" 
also climbs 9-6 on Hot Rap Songs 
and graduates after two weeks at No. 
1 on Heatseekers Songs to No. 50 on 
the BIi iboard Hot 100. Up 13% from 
last week with 30,000 in sales, the 
song has sold 184,000 downloads, 
according to Nielsen SoundScan, and 
rises 62-48 on Hot Digital Songs. 

"This time last year, we weren't 
on any charts," says Yung, who with 
fellow rappers Smoove Da General, 
JayAre and dancer M-Bone com
prise Cali Swag District, "This is a 
dream come true." 

Initially introduced to the dougie 
by a friend attending Texas South
ern University, the group members 
decided to put their own energetic 
West Coast twist on the dance, di
recting followers to "put your arms 
out front and lean side to side." Since 
then, Call Swag District's YouTube 
video has garnered more than 1.5 
million views. The 19-year-old alumni 
of Ing lewood's Morningside High 
School have also performed on a se· 
ries of school tours; at rhythmic 
KPWR Los Angeles' Power House 
Concert with headliners Snoop 
Dogg, Drake and Trey Songz; on Fuel 
TV's "Daily Habit"; and on the 2010 
BET Awards pre show, 

Up next is Cali Swag District's 
debut album, "The Kickback." It's 
set to drop Sept. 14 on Checkmate 
Records/Capitol. In-house Check
mate producers including rapper 
Poly Rob, Jay Hustle and GX are 
supplying tracks for the album, 
which will release a second single 
in the coming weeks. 

The group's members are aware 
of the one-hit-wonder stigma that 
has categorized other rap/dance 
acts In the last several years. "We 
have other tracks you can dance to," 
Smoove Da General says, "but we 
also have many different styles , .. 
We're pretty sure we won't be one
hit wonders.'' 

-Erynn HIii and Santino Palazzolo 
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DIGITAL WC>NDEB 

AN ICON RETUBNS 

ELECTRC>-'TONE' 

>>With a bow atop Hard Rock 
Albums for " Custom Built," Bret 
Michaels rules a Billboard chart 
for a second time (sec page 56). 
As lead singer of Poison, he 
topped the Billboard Hot 100 for 
three weeks in 1988-89 w ith 
"Every Rose Has Its Thorn." Co
incidentally, that song appears 
on the album three notches 
above Michaels' on the Billboard 
200, as Miley Cyrus updates the 
ballad on "Can't Be Tamed" at 
No. 11. The pair also teams up on 
"Nothing to Lose" on Michaels' 
new set. 

>>Disturbed reaches the Active 
Rock apex in just Its fourth week, 
marking the quickest rise to No. 
1 since Lin k in Park's "What I"ve 
Done" also crowned the list in its 
fourth f rame on the May 12, 
2007, chart. 

C Read Chart Beat 
every wee k at 
blllboard.com/chartbeat. 

Bill boar.I. 

Eminem's 'Recovery' Continues; Kylie Connects 
Armed with his biggest Hot 100 Air
play h it in nearly s ix years. Eminem's 
"Recovery" continues to reign at No. 1 

on the Billboard 200 for a third week, 
shift ing 229,000 (down 27%), accord
ing to Nielsen SoundScan. 

The set's "Love the Way You Lie" 
(featuring Ri hanna) climbs 15-7 on 
the Hot 100 Airplay tally; it's his best 
rank as a lead artist since "Just Lose It" 

reached No. 6 in October 2004. With 
"Love" still gaining in airp lay, it will 
definitely pass the peak of" Just" in the 
next week or two. 

Despite Em's success on the Bill
board 200and sales/airplay hybrid the 
Billboard Hot 100, he's only notched 
six top 10 singles as a lead ar tist on Hot 
100 Airp lay. And only one o f them, 
2002's "Lose Yourself,· reached No. 1. 

"Recovery" is the first album to 
notch three consecutive weeks at No. 
1 on the Billboard 200 in four mon ths. 

0 ne last thing about the Detroit 
rapper. With Eminem, Drake's "Thank 
Me Later" and Big Bol's "Sir Lucious 

Left foot: The Son of The last set to st r ing 
together three weeks in 
a row at No. 1 was 
Sade's "Soldier of Love" 
in March. 

OverThe 
Counter 

Chico Dusty" at Nos. 1-
3, respectively, on the 
Bil lboard 200, rap al
bums occupy the top 
three spots for the first 
time since Nov. 29, 2003, 
when Jay•Z's "The Black 
Album,• the "Tupac: Res
urrection" sound track 
and G Unit's "Beg for 

And with an additional 
229,000 in sales, "Recov
ery" is also the first a l
bum to sell at least 
200,000 in each of its first 
three weeks of release 

KEITH LD-3 

CAO~,~ 

since Lady Antebellum's "Need You 
Now" in January and Febmary. 

While that's impressive, we have to 
note that in one of those weeks Lady A 
had help from a holiday: Valentine's 
Day. So, what was the album to sell 
more than 200,000 in each of its first 
three frames without an assist from a 
holiday shopping week? Lil Wayne's 
"Tha Car ter III" in the summer of 
2008. It started with 1 million on the 
June 28 list and then shifted 309,000 
and 209,000 in weeks trwo and three. 

"Recovery" is also outpacing Em's 
last album in terms of weekly percent
age sales drops. After "Relapse" started 
at No. 1 with 608,000, it fell 65% to 
211,000 in its second week and then 
33% to 141,000in week three. But "Re
covery" eroded by only 58% in its sec
ond frame and then just 27% this week. 

Mercy" respectively claimed the three 
highest positions. 

'APHRODITE' ARRIVES: While Kylie 
Minogue is a pop superstar outs ide of 
America. she's only flirted with U.S. 
chart success on a handful of occa
sions. She first charted in 1988-89 
when she scored three top 40 hits on 
the Billboard Hot 100, including a No. 
3 cover of"The Loco-Motion." 

She famously returned after a long 
American absence in 2002, s torming 
the Hot 100 with the worldwide hit 
"Can' t Get You out of My Head," which 
climbed to No. 7. It was the first sin
gle from her "Fever" alb um. which de
buted at No. 3 on the Billboard 200 and 
went on to sell 1.1 million U.S. copies, 
according to Nielsen SoundScan. 

Since "Fever," the artist has re-

IVlarlcet "'' atc:h A Weekly National Music; Sales Report 

Weeki Unit Sales Year-To-Date 

mained on the U.S. radar, as each of 
her subsequent albums has been re
leased stateside. But, as was the case 
with "Fever," her two follow-up studio 
sets (" Body Language" and "X") came 
out in America months after their Eu
ropean counterparts reached shelves. 

However, her latest set, " Aphrodite" 
-which bows at No. 19 this week on 
the Billboard 200with 18,000--<llanges 
all that, as it was released on both sides 
of the Atlantic simultaneously. 

The new set's debut sales week is 
triple what her las t studio effor t, ;·x: 
managed when it debuted and peaked 
at No. 139 with 6,000 in April 2008-
five months after its U.K. bow." Aphro
dite" also surpasses the high-water 
mark of"Fever" follow-up "Body Lan
guage," which topped out at No. 42, 
but with a much larger opening sales 
frame of 43,000. 

SOMETHING TO BELIEVE IN: Bret 
Michaels' third solo full-length stu
dio album, "Custom Built," enters the 
Billboard 200 at No. 14 with 22,000. 
The indefatigable Polson frontman's 
only previous solo se t to chart was 
2008's "Rock My World," which h it No. 
40. "Custom Builr surpasses the peaks 
of Poison's last eight entries. You have 
to scroll back to 1990's No. 2 hit "Flesh 
and Blood" to find a higher-charting 
set from the band. 
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Vinyl 1,268.000 1,379,000 8.8% 
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0 
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JUSTIN BIEBER 

Title e 
Recovery 

Thank Me Later 

Sir Luclou& Left Foot: The Son Of Chico Dusty 

The Twilight Saga: Ec lipse 

SCHOOLBOY/RAVl!•NO BRAUtl,llSLANO 01'll63/IOJFolG 10.98 @ 
My World 2.0 • 

VARIOUS ARTISTS NOW 34 4 

RO.tJVBl<l-GER ~CTllFIEMOME GilOW~lATLAIITIC 5161111/il.6 13.98 

CAROLE KING & JAMES TAYLOR 

STRUMUIIE/KOt,ILM/CllCARYTR[[JlHlCRSCOPC 013an•JIGA 10.98 

MIRANDA LAMBERT 

PHOTOHNISH52'3412/il.6 Kl 98 fl-) 

THE BLACK EYED PEAS 

To The Sea 

The Fame D 

Need You Now lfJ 

Euphor ia 

Can't Be Tamed 

Love King 

Laws Of Illusion 

Custo m Built 

18 

a 
4 

a 
14 

The Foundation fJ I 

Live At The Troubadour • 

Raymond V Raymond • 
Scream 

Aphrodtte 

Mojo 

The Fame Monster (EP) • I 

Revolution e I 

S1teets Of Gold 1 

The E.N.D. fJ 

How I Got Over • 
Glee: The Music, Volume 3: Showstoppers 

20TH CftHl.lflY f(lX TWCOLUMBIA 70611/50NY Ji1USIC 11.98 

JUSTIN BIEBER 
SCHOOLBOY/RAYJilOrlO BRAl}tlftSUJ,10 01371!1/IDJF•G 9.98 My World (EP) • I 
B .O.B B.o.B Presents: The Advenlures Of Bobby Ray 
RCRCUIOCKIGRANO IIUSTLEJATWJTIC 818~:l•JA.f; 13.98 @ 

Brothers 

Glee: The Music, Journey To R09looals (EP) 
?:OTH CUHl.lAY fOX TY OlUMBIA 1287&i'SCffY ,,ustc 6 98 

JARON AND THE LONG ROAD TO LOVE 
JflROltW000/8Hi MACttttlE/UWVHISAL REP\18UC 014'1}2/1A1R6 9.98 

APl!Ot 18 98 

Animal 

PlayOn • 
The WIid Trapeze 

Bionic 

The Element Of Freedom 

Hello Love 

Getting Dressed In The Oark 

NOW33 

Up On The Ridge 

Crazy Love • 
Dark Horse F.I 

?oTH cum . .1Rv rox TY/COLUlUJIA !t~ev5om- ~,usic 11 9~tee: Season One: The Music Volume i e 
Th8 Orac le 

Vans Warped Tour 2010 Compilat ion 

a 

• 

44 

Fear less II 

Journey's Greatest Hit• ~ 10 

Save Me, San Francisco 

Iron Man 2 (Soundtrack) 

41 

11 

The pair's live 
album spends a 
10th sllalgbl week 
In th, top 20 and 
posts a 10%sales 
gain as lhe two 
were Interviewed 
on NPR's "All 
Things (o nsidered" 
July I. 

m 
The Incubus 
frontman strikes 
out on bis own with 
his !()lo llebut, 
entering with 
n,ooo. 11te Phvsi<al 
CD is onlv available 
through his 
websile; the digital 
msion Is exclusive 
to ilunes. 

The as!()rted bonus 
tracks that were 
onglnall, pa<I· 
aged wi1h "leave 
This Town" as 
exclusive <uts for 
various retailers 
ar, galbered for 
Ibis five- !(lag EP. It 
bows wtth 6,000 
and enters Digital 
Albums a I No. 11. 

m 
Thirty VH~ ago 
Ibis week, on th, 
July lii, 1980, char~ 
the Ironing Stones 
rose to No. I whh 
"Emotioml 
Res<Ue," 1heir 
eighth <hart
lo11Ptr. Since then, 
they'Ve lit No. 2 
!hie, times (once 
with tilt "Exile" 
ieism) and No. 1 
on<e befoie, with 
1981's "Tattoo You.• 

As "Bulletproof" 
ielains hs bullet on 
Mainstieam lop 40 
al No. 7, lilt album 
uosses the 
100,000·:sa.les 
mart. "•anwllile, 
"Bulletproof" bas 
S()ldl.3mil6on 
downloads this 
ym, malling it one 
ol 2010's 1op JU 
setle~. 
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EMINEM 
'11EB/SHADY/AFTEf!.MA"IKIOITE1\S{:-OP( 012863",')GA 1HIS. 

L UDACRIS 
OlP/llE~ JAM 014030'/ ICJJMG (13:.98) 

litre e 
Relapse 

Battle Of The Sexes • 

SOUNDTRACK Glee: Season One: The Music Volume 2 • I 
...c':.."cc":.."='"c..c""c,ycc'-="'c.o'.'-'YICc,Oc,lU="="'c.c'cc"cc'"'=ONY=":.."'="'--'('--'""--'"'1 _____________ • 

~~1~,~~~;~1!7~~i<~4.,1 Number Ones D 13 
VARIOUS ARTISTS 
XS DIGITAL ex 1.98 

The 99 Most Essential Relaxing Classics • 
5 NAS & DAMIAN MARLEY 

6.HCTTO YOOTIIS/O(f JAPIJUNtvtA.SAl. A£.PU9t.lC 01-'13-6/UMRG- {13.92! 
Distant Relatives 

75 77 

110 66 69 

61 

62 

20 -

67 87 

63 52 78 

64 62 68 

611 63 64 

108 111 

112 134 

SCISSOR SISTERS 
POL'i'OCft 7<1179.'00'lltHO\\'H (13 98) 

JUVENILE 
UTP ?<169/El (17,98} 

RIHANNA 
SAPJOff JAM 01373fi/lUJM6 (19.9e) 

SKILLET 
AR.ottll/11'40/A, LAril fC ~19927//lB (13.98) 

SOUNDTRACK 
suw.m 2313•11;1 (tU.fl) 

MUMFORD & SONS 
6 CtmCMAH OF HIE RCA00109'fGU.SSUOTC 12.96 

TREY SONGZ 
SQH{,l}OOK/A"llAtHIC 51879-';JAG 18 98) 

LUKE BRYAN 
CAPITOL ff.llSHVtllE 658l3 18 98 

L IL WAYNE 
CflSH MONEVIUW\'EASAl MO"IOWlj 0'27371UPAR6 (13 98 

DAUGHTRY 
19/RCA ~14-'/AMO 18.88 @ 

CREEDENCE CLEARWATER REVIVAL 
FAIITASY 2'/C(lrlCOf\O {17.98/12 {18 

68 33 - ~~~~0~;., (l'-"J 

A!I. TAIO CRUZ 
~ 86 94 

MERCIJIIY 014330/IDJMG (9 ... ) 

Night Work 

Bea&t Mode 

11 

II 

Rated R • 4 

Awake 

The Twilight Saga: Eclipse: The Score 

Sigh No More 

• 
12 

Ready • S 

Dain' My Thing 

Rebirth • l 

Leave This Town • 
Chronicle The 20 Grealest Hits El 11 

Heart And Soul 

Rokstarr 

11!1!,,.- DAUGHTRY ~ 'iiiii-c";;":;CJ.;;;O;'IG~IT;-;AL:;:<;;:OR-;:;MGc'-"IS~•~•I ________ L_e_a_ve_Th_i_s _To_w_n_:_T_h_e_B_·S_i_de_s_(_E_P_) 

ii:?u~1~,~,!;.7,~urnus~ 13,,.1 Battle Studies • 

33 

• 
18 

71 77 75 

72 79 126 

73 81 93 

74 46 13 

75 

77 

68 70 

115 131 

59 41 

110 118 

98 102 

80 65 61 

BROKEN BELLS 
CCLU~tBIA 55865"/SOtlY MUSIC {11,9e) 

BRAD PAISLEY 
ARJSTA ftllSH\llllE 473!2/SLltl 13.{18 

KEITH SWEAT 
l(EOM 0000& (18.98 ® 
BROOKS & DUNN 
ARlS-4 ~Sfl\llltE 49922/$.t.Ul (13.88) 

FIVE FINGER DEATH PUNCH 
PROSPECT Pl,RI( 501CIO' {13.98)@ 

PLIES 
BIG G/IHS/$l1P..N,SUOC}ATLAIH1C 5"221:\15/AG {18.98) 

SELENA GOMEZ & THE SCENE 
•ornwooo -0021,i, {11.911 © 
EASTON CORBIN 
MERCUflY H/ISH\'ILLE -01-36.U/UM611 10 98 

MARC ANTHONY 
SOltV ,1us1c lATm 67402 1-4.88 

Broken Bells 

Amertcan Saturday Night • t 

Ald in' Solo 

# 1s .. And Then Some 

War Is The Answer 

Goon Affiliated 

11 

I 

1 

• 
Kiss And Tell • t 

Easton Corbin 11 

lcono& 11 

JASON DERULO 
95 96 =l--:"c:':c"'~',;;"':c.16::HT:cS~Sl:c9Scc'7~/W:::•~""'=' s~•~•"="~-•~•L..._ __________ J_a_60_ n _D_e_ru_lo-': 

99 155 ; ; : u~~:!~~~~~LANTIC ~15923•/AG 1B.96"@ 

PINK 

T\ollllghl fJ 

t1 

83 81 90 

84 94 82 

1(13 107 

86 71 85 

,n 

LAFACE 3675!1-/JLG j 13.9e-) 

L ADY ANTEBELLUM 
CAPIT«l. NASHV!ll.E 0321)6 12.98) 

PARAMORE 
FUlU D BY Ril.MCtl 51&25,G"/AG (18 9-8) 

GORILLAZ 
\'lfl£1ti 27547/CflPITOL 18 98 -(£1 

THE ROUING STONES 
AOLLW6 ST()tjESJ'UHIYERSAL ~EPUBLJC 014130"/Ul,IRGJUME 29 98 

Funhouse • l 

Lady Antebellum • 4 

Brand New Eyes e I 

Plastic Beach 

Exile On Main St. • 2 

88 89 158 : u~~:!~~~~~U.IITIC519-121 "/A0 1e.98) The Twltlght Saga: New Moon • 
89 88 75 .. ~,!;J!!,~~?,~~ Wide Open • 4 

90 93 88 

81 

92 

78 101 

70 92 

114 91 95 

115 87 81 

911 100 109 

118 120 

98 40 -

113 127 

ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Adanta 17 sotrHERN GROUtlO/AlU.NTIC 5231"26/AG (25.98- CD/DYOJ@ 

MONICA 
J 4039a/RMG- 11.98 

L A ROUX 
BIG UfUPOLWOAJtlfCRR'tTRtl/ltfflRSCOPl 013389"1\GA (10.98) 

TRAILER CHOIR 
SHOW 006-•0NMRSAL -0·, 257 {8.981 

Still Slanding • t 

La Roux 18 

Tailgate • 
:u~~ ,'!"!~~!0A4

~i~~,:!'.t!R1~ .,,!:~@d: The Best Of Bob Marley And The Wailei,; • Ill 
BULLET FOR MY VALENTINE 
Jl\tl: 6J4il1• Ui.98 

ADAM LAMBERT 
18/RCA S-1801/flMG 13.88) 

KINGS OF LEON 
RCfl 32712/Rr.tG { 13.98) 

HILLSONG 
HlLLSOtlG 31:,\5-0/SPARROW (13.88) 

PHOEN IX 
lOVAUTl 0105"/GI.ASSNOTC 11.98! 

YOUNG MONEY 
CASH MONEVIUWVERS~l ,.cnowr• 0137i5/UPAR6 (13 98) 

Fever a 
Fo r Your En1er1alnment • a 

Only By The Night • 4 

A Beautiful Exchange: Live 

Wolfgang Amadeus Phoenix 

40 

D 

We Are Young Money e I 

THE BILLBOARD 200 ARTIST INDEX ZACSAOl\t/800 1~90 
WKE BRYAN ..• . 6'11 
P.:;:HAEL BUBlE . . . . . .40 
.,,1tt6Lfffll 143, 197 
BULLET FCR Plf 
VALENTtJE. 

EASTON COFIBltl , _ .. . 19 
PARANOA COSGROYE • • 130 
COLRTYAAOIW£6 . . 174 
CRfEotNCE Cl EARWAltA 
REW./Al • . . .67 

Til.10 CRUZ . , . •• , • . • •• 69 
MllEYC'fflUS . . ,, , 11 

1HEOIATVt£AOS 1&3 
DRAKE ••.•.. 2, 141 
THE-OREAM . _ . .. . . . 12 
PI\FIKWAY ORNE 12"7 
D\VEl.E •..•.•• 1D4 

$8.ENA GOMEZ & THE 
fri.,£ FIIGEROEAJH SCENE . • .7,B MICHm. JACKSON . . . . . . l<ESKA. . . . . . 31 LADY MJTE8EWJM . . 9, 84 

UDV~A ., ., .8, 21 
AD"'A LAMBERT . . _ . . • 9G 
1..-W(lA 1.AU8ERT , . . 22 
C"r,JOI LAAJPEfl ., •. 123 
lfO 2EPP8.IN . . . _ . .. 187 
llfEttOUSE • , , , , ,181 
ULW~ , • . . , 65, 1-40 
LOCAL NATN'ES •. • • . 188 
LUDACRIS , . , • , .52 

BOO MARUY AtiD THE 
WAl.ERS . ,,, !M n, - s 

ACIOC •• , . , , , . , 50 
ClftSTitlAAGUIL.fRA . .3-4 
J"SON .wlf.A/4 , , , 89 
GARY Al.LAN .. •. . ,164 
AU.STAR WEEK.Erm . . 168 
MARC AJ'1'iHOf,Y . , .. 80 
LOIJISAFWSTROt1G . .100 
ATTACK "TTACKl . •. , .167 

1lE A.VETT lm1l-£RS . 134 

ERVKAH 8ADU . . . 12S 
&ANOOFHORSES , 128 
THE BEACH BOYS .. . . 158 
ntERKSaamn .. .. . 39 
JJSTtN BIEBE.R , S, 27 
BIG BOI . . . . . • . . . . . • . .3 
1HE BLM)(MOPW .24 

fHE BLACK KEYS _ .29 
MAffVJ. BLIGE . • . 132 
808 ..... , .. 28 
8RAHOON BM . . .33 
SUSAN BOYLE , , • ,118 
BREA.KN; l!ffl.JAP,W\1 . 182 
LfEBA.ICE . . . l1S 
8AOOll 8EtLS .. , , 72 
BROOKS & DUHt1 • .75 
GARTI-IBROOKS . • . • . 173 

. . . 95 
Hll.lSCX'j(, • , .SB 

EDWARD SHARPE & THE 11!111111!1.:0:••i!! HOW TO D:SlROV 
CAGEMELEPHAflT .148 Wr,JETICZEROES. 15:3 KOONG ....... . . . 68 ANGas -- , . , .151 

PUHCH , • , , • , 76 GORI.LA2 . . . . . . . . 86 
FLOR~CE+ THE GUNSr, · RosES ,152 
PAACHIPIE . , •.. • •• . li6 

Cot.TFCRI , . . . . ,126 

CfJlBECMl..l.AT .. . 106 DAUGHTRY .. fl!, 70, 193 EMf/EM .1,51, 137. 142 THEGASUGHTANTHEM . . 
CASTING CROWNS . . l ilt DEFTOOES . . . . . . . . . . 13S AlEJiliNDRO E$CX)IJEOO . ,105 
K£NNVCI-ESNEY , .. 146 J"SON Ot:RW, , , • 81 , 145 GCOSMACK • . • 43 ENRJOUE.QEW.$ , ,10 
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• , , .S4, 102, 13J. 136 
JAHEN . . . . . . . . . . . .133 
Ji1.AOt1 AflO THE LONG 
AO"' TO LOVE , , . • 31 

JAY-2 . . . . . . . . . . . . . .112 
JEV,R , , , . , , . . . 49 
JACK JOHJ•;SON . . . ... .7 
JOUFU-le'i' ......... 46 
»lfr-n.E , .... . 58 

KEl JS •. .48 
P!tC1A KEYS . . _ •. . 35 
1<IOCUCX .• •..•. 116 
l(J02:8QP KIOS , ,103 
Klf1GS OF LEON . _. _ . . . 97 
CAROLE KING 3 J-'Mf:S 
TA'fl.00 .. , . , , .16 

ED KOWALCZVI< .. 166 

MAXWELL . . . . . . . . 160 
J()iN MAYER . 71 
TRAV1E IACCOY . . , 198 
SAAAHMQ.ACHLAN . . . 13 
JOt1N MI\RK MCI/IUA1' , 

6,!eficv;i{ '. ·. ·. ·_ --~~ 
MGMT , . , • Hi1 
BRET MICKAELS . , .t• 
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SALES Oi\TA 
COMPILED BY 

11id '-,C'll 

SoundSc..111 

1-
111 !Z : 5 ARTIST ;; ~!!: I! IMPRINT & tlUMBER I DISTRJSUTll'6 LAREL (PRICE) 

THE NATIONAL 

Title e 
High Violet 101 

102 

107 

108 

108 

1 11 

1 12 

1 13 

The Essentlal Michael Jackson 

Kldz Bop 17 

W.ants W.orld W.omen 21 

SIOEOIIEOUMt.tY U 1B• 13.98 

COLBIE CAILLAT 

American Slang 11 

lfffM:ASAL flEPUf!.LIC 0 1J l 94/UPARG 13.98 @ 
Breakthrough e 

MARVIN SAPP Here I Am I 

Soldier Of Love • 
She Won't Be Lonely Long 

Learn To Live 

The Sound Of Madness 

The Blueprint 3 

VARIOUS ARTISTS NOW That's What I Call The USA: The Patriotic Country Collection 
UNMRSAl./fMI/SOrlY MIJS.K:.JMUSJC fOfl A CAUSE 42172/CAF'fTOl 18.98 

TOBYMAC 
fORtrRONT 26371 13:.96 @ 

Tonight 

Love Like Crazy 

Man On The Moon: The End Of Day 
OREM.I 01416 0 0 0 IUKMRSJll MOTOWN 01319!i"IUMR6 13.9e + 

Greatest Hits 

I Dreamed A Dream 

The Generous Mr. Lovewell 

Life Starts Now 

Hannah Montana: The Movie • 
Happy Hour: The South River Road Sessions (EP) 

13.98 
Memphis Blues 

Miss Amer ica 

NEW AMERYKAH: Part Two: Return Of The Ankh 
CO.NlROL fi'll:AQ/UMM:R5>L MOTO'lllt 014023'/UMM 13.98 

Chicken & Biscuits 

Deep Blue 

Infinite Arms 

I .. 

.. 

The Resistance e I 

Sparks Fly I 

Thriller 

STRONGER wlthEach Tear 

Another Round 

I and Love and You 

Diamond Eyes 

II 

• 
Michael Jackson's This Is It (Soundtrack) fJ 

SHAO'r'/AFTEFIMATH/ltHERSCOPE 005&81 • /161. 13 98J!.9a 

PINK FLOYD 

13.98 

Curtain Call: The Hits fJ 

Dark Side Of The Moon • 
The ArchAndrold : Suites II And Ill 

Tha Carter 111 El 

So Far Gone (EP) e 
The Marshall Mathers LP liJ 

Songs You Know By Heart: Jimmy Buffett's Greatest Hit(s) fl 

Al l.ANTIC 51941!1•/AG 16.98 

ORIGINAL BROADWAY CAST RECORDING 
OECCA IIROAOYI.AY (101682/IJtC-CA (18-.90 

Crazy Heart 

Street Songs Of Lovo 

Greatest Hits II • a 
Haywlre 

Cage The Elephant 

I 

87 

Stone Temple Pilots I 

Wicked • 1 

As we pre pae for 
the arrival of "Kklz 
Bop 18" in two ~ 
(wltkh features 
chlkl-hlendly lakes 
on lady liaga's 
"leleplMlne" and 
Katy Pary's 
"California Gulls"), 
the 171h edition SttS 

al5%gain. 

A S7.99 sale prke 
and pladog in Bell 
Bu1'scirtularlast 
wtell boost the 
albumasll postsa 
19% lnae.ise, selling 
4,000 <opjes. 

Disney Channel's 
promolk>n of lhe 
July ll pnemiere of 
the fourth msoo of 
"Hannah Montana" 
l•ads lo a 35% gain 
for ~s lhealrical 
film's soundlra<k. 
The first I hree 
"Hannah"' TV 
soutttltradls all r~, 
witft lltese<ondand 
thin! volumes each 
galnbtg lry more 
than 40%. 

Amazon's KPl store 
offered Im album 
as ns daity deal July 
TI for $3.!19. In lum, 
ii gains by 120%, 
willl a 214% Jump in 
digital purchases. 
Amazon deals also 
help the seb at 
Nos. 100 atttl 188. 

The band's !conk 
album~partof 
ilunes' latest 
promotion ligh
lightlng dassk rock 
seb for $1.99. ll's up 
by 18% in overall 
sales and 10a% In 
downloads. Other 
safe-priced titles 
include IICls. 46, 67, 
143, 157 and 188. 

.... to"' la0 : ~ ARTIST 
! I :5i !=: I! rMPRm & NUMBE.R 10IsTRIB'111NG LABEL (PRlCEI 

litre e 
How To Destroy Angels (EP) !4!11. - HOW TO OESTROY ANGELS 'ii/ THE rmu. CORPOflAllOH 2 ti .9tl 

152 149 154 •' ~ ~:~~ ;: .z~s~;PC 1''8 Greatest Hits 

174 175 EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 

154 145 133 .. ~~:~H"'~~:~,.,. 1098 Defying Gravity e 
Expo 86 11515 48 -

156 92 103 

157 152 -

WOLF PARADE 
s ue PCP a10· 13.M 

GRACE POTTER & THE NOCTURNALS 
fl1,G6EU COP.WAA'V 002332/HOLLVVJOOO UB (£1 

Gr ace Potter & The Nocturnals 

WYNONNA 
CRACKER 8ARAEl j!l183 El\,'CUAB 1 Ul8 Love Heals: A ntbute to Our Wounded Warriors 

41 

19 

IZ 

o••· THE BEACH BOYS 
CAPITOi. 82710 18.'i18 @ 

The Very Best Of The Beach Boys; Sounds Of Summer B 11 

C 166 118 

9 179135 

9 192 -

182 142 112 

183 172 157 

BOB SEGER & THE SILVER BULLET BAND 
CAPITO(. J0,334• 11>.98 

MAXWELL 
COLUtJOIA~i 14.?JSOm, ,usIc 11 98 ~) 

I · MGMT 
COLU~IBIA 19512"/SOUY MUSIC 9 !18 

Great est Hits El I 

BLACKsummers'night • 
Oracular Spectacular • • 

SOUNDTRACK Glee: The Music 1 The Power Of Madonna (EP) 
20TH CEtHURY fOX TV/COLUMBIA 61681/SOff'V a.1usIc 8.98 

THE DIRTY HEADS 
ExfCUTI\'~ ~1utilC Of!(I.Lf 1243 13.fl8 Any Port In A Storm 

164 171 162.~1-!~"'t_'-'~"':1"'""! LLEceLLA'-''""' ~"'36"'"''"'"'"'"'"-"'"''·"'""------------G-e_1_o_t1_0_n_T_h_e_P_a_ln_ 
PASSION 

II 

5 

11 

173 169 183 

SlllS.lEPS. O7175/SPARROW 17.98 

ED KOWALCZYK 
S0Ul 'NltlSP[ A 01 14.98 

ATTACK ATTACKI 
AIS[ 10? 12.98 

ALLSTAR WEEKEND 
HOLL'l'WOOO -005063 6 gs 

TAYLOR SWIFT 
BIG MA.CHIIIE 079012 18 98 ® 
QUEEN 
HOLl.'!'WOOO l6126S 13.98 

CHRIS YOUNG 
ACA tlASJWl.Lt 22818,/SMN' 10.98 

THE SCRIPT 
PHONOGENIC/EPIC l345G/SOrlY MIJSIC ·12.98 

GARTH BROOKS 
PEAJll 113 2:!i:98 CD/DVD @ 

Passion: Awakening 

Alive 

Attack Attack I 

Suddenly (EP) 

118 

r, 

12 

Taytor Swift II I 

Greatest Hits Ill 11 

The Man I Want To Be 

The Script 

II 

M 

The Ultimate Hits Iii I 

174 175 138 • ~?u~B~A~l~~;~m~,~~~~~ Court Yard Hounds 7 

1715 156 148 OWL CITY Ocean Eyes • I 
=1-:~::-';'."'=o"=":c::~~::'::~:'=~~"-,e:2:' ~;;~'::'~::'' "M::Mc::; ".:~f:~::~·c::'::E--------------L-u-'-n-gs-

176 154 -

177 177 159 

178 170 186 

uNrvt:RSAt. fl.EPU84.IC 0J3l10,'UP.( l\6 (13 118 

SOUNDTRACK 
f0X .U 242I/RHIN0 18.98 
CASTING CROWNS 
BEM:H STREEI/REUWON 101 $S/SOIIV MUSIC 11.98 

Alvin And The Chipmunks: The Squeakquel e 
Until The Whole World Hears • 

179 137 122 ~H~l~~~s~o~ !~o~~i!o1 EX/SlAABUCKS 12.96 Healin' Up: Cool Tunes For Hot Days 
=1-cv::A"cM::P::l::R'::E":W:':E::'E::'Kc:E::"N:'c:::D""'""""""'"-"'""'L..-----'-------C-0-ntr.:_a_ , 

XL '29 ' 14.98 168 180 

Smoke & Mirrors l73 17l ;:r,~~1~7~;t 139' 
i=i1f-.;!B'::R-=EA~ K7!I N~G:'!:::IB=EN~ J!LA:-:Mc:-lc:-N:-------------------':. 

MOLIY\\'000 002l "98" 18 ~ {t) Dear Agony 

VARIOUS ARTISTS 
X!i Q1GITAU ): 'I ,98. 

ONEREPUBLIC 
MOSLEY/IHTEfiSCOPf Ol lii07/10A (lJ.lltl) 

JOHN MARK MCMILLAN 
1.frill t GRITY l.815 EX/PRO\IIOHl'l• ltll(0Al1"V 13.98) 

FRANK SINATRA 
REPRISE 4386.~VWAAIIER BROS 18.9e 

LED ZEPPELIN 
S\\'Atl SONG 31lU.a~/AlLA!HlC 18.98 @ 

LOCAL NATIVES 
fAUlCIUCISS 042" 12 .96. 

THE STEVE MILLER BAND 
CAPl10l l6101• 11.98 

LOUIS ARMSTRONG 

The 99 Most Essential Schubert Masterpieces 

Waking Up 

The Medicine 

Nothing But The Best e 
Mothershlp fJ l 

Gorilla Manor I IQ 

FotlP.ST.ARS l U,STEfl S OF .Afl OIGITAl £1(/Kft,f ENlERPRISES e.9e 

Greatest Hits 1974-78 • 11 

Hello Dolly 

Love On The Inside B SUGARLAND 
Mtf1Cllfl¥ NASH\'ILU 0I 127l "/t.1' 1illf 13,98 

~~:~~~~Te ~,ROADWAY CAST RECORDING Jersey Boys • II 

162 166 ~:~~B~~JG 9.9ef® Daughtry U 
194 183 149 

=1-cJ::A':'Mc:E::S:"T':'A:':Y'::L-':O::Rc"''----------------G-re_a_te_s.ct -H-lts'- ..... .. 
WARflER BROS. 7.8094.flUINO I 1.98 ~ 

195 159 184 

196 

197 

196 

=~T'=E""N'=T'='H"'A"'vc'E"'N"'u""E=""N~O',R;:T"'Hc------------------. 
ACUUION 10, 1.4,IS0tlY MUStC 11.98 The Light Meets The Dark 11 

:!!~~1433• 17.98 Slash I 

~!~e:~2~~~F1~~ Encores 7 

~;~~~~D~~~: 52.t-007/fOELEO 8V RA~1EN 13.98 ® Lazarus 21 

~f~G~ 3~/i1
1~ 98 Volume Two I 

NICKELBACK 
R()JJ)RUWIER 6111300 (18.98) @ All The Right Reasons Ill 

K'ft.lE Mffl)6UE • .19 
JAI-.Et.LE t4Qt4AE .... 139 OM:REPU61JC , . 184 
MOMCA , . , , , . • 91 OZZ'f{)S80URNE . . ... 18 
MOR EYCRUI: . . . l17 O'M.CITY . . 175 
~IUMFOAO g SONS . , • 62 
MUSf , . • . , .. . ,129 1RJJ:&-/4'44B/t; 

F•V,AVIN SAPP • . • • • 107 ~ \1/00SHIP B»JD 

,o·,.;PETIY·AND·rn( 165 auEEt\ · 
HEAATBREAKERS . . . . 20 

110 $AIn>JG A8a , . ... 124 

PHOENIX .. , . , • , . . 99 RIHA~ . . . . . . . . ,59 
F1r..t< flOYO , 138 nE ACC..tltlG STONES • . 87 

SCISSOR SISTERS , 57 
THE SCRIPT • . . . . . . . 172 
800 SEGER & Tl£ SIL\>£fl 
&.l.l.ET BAND ., , .159 

SHE & HIM . . . . . • . . . 199 
SHtEOO'n'N , .. , .111 
FR.6J.,'J(Sf\'ATRA . . • . 188 

THE S~ Mill.ER BAllD , 
•. . ....... . . . . 1$9 

srctEfEJIA.f.Pl.OlS , 149 
SUGARLAND . . . . . . . 191 
J<EITli SWEAT . ... .. 74 
~ S\Vln , ,45 169 

<J.EE: SEAS(JJ ONE: TIIE 
MUSIC VOUIME I . . .42 

G.Ef: Sf.AS(JJ OIJ:: THE. 
MUSIC VOl.WE 2 . . . . 53 

Gt.EE: Di£ tdUSIC, 
JMNEY TO Rf:GIONM.S 

{REE; THE tll.lSK;, 
VOI.UI,~ 3, 
SHOWSTOPPERS .26 

HAllf...AH t.olTANA: 
nE MO'l/lf , •• .• 121 

TW1UGttT . , , , ,82 
THE T\\UGHT SAGA: 

JAi/ES TA'l'l.OR . ,194 
TBCTHIMl'll.Efi'ORIH . . 195 
TI1AEEDAVSGRACE • . 12D 
TOIMAAC . . . . .. . . . 114 
ClftS rcu . ..i ... . . . ..36 

UNCLf ICA,liCICER , 122 
CARAIE UHOERWOOD . . 32 
'KEITH UA9Af\ ..... 1~ 
USHER . • • .•. . • . 17 

lHE 99 MOST ESS6NTIAL 
SC>UlERT 
MJ\ST£RPE:CES . , ,183 

t-EATlf UP: COOL TUN:S 
F~ HOTDA'l'S , •. . . 179 

f-O\Vl3 , . , .. 38 

VANS WAflPED TOUR 2010 
001/ft.ATION . . .4• 

Q.AVWAIJ(EA • . 109 
wolf fl1ISW>f: , .155 

NAS g OAAIIAN "..R. Go,m· 
MAAl.!V . . . • . .• ... So 

WICKED .... . .. . ... . 150 

THE.NATIONAL , ... . 101 BRAD PAISLEY .. . . 73 
~ LBACK . . . . . 41. 200 Pil.A"140RE .. , • . . . .es 
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Plf.J< . . . . . ... . . . . . . 83 I~ ROOTS .. 2S. 
Pl..£S , , , . , . , . , 77 LAROUX . . . . . . . . . .. 92 
GRAC:£ POTTER & THE OARIIJSRUCICER .. • I 10 
t-llCMl'•LS .. 156 

S,OE • 

SKILlEI . 60 
SlASti , . . , .196 

. . . 108 

For chart reprints call 646.654.4633 

W l •lllilll t.!lG!Jii 
Al.VIN Ar<D THE 
CHIPIAUtlKS: D-iE 
SOUEAKOUEL 177 

CRAZVHEART . . • . • . . 144 

rlrJ: niE MUSK:. ittf . .3o 
PO\\'EA OF WOONf1A 
(!P) . . . .... ... 11;2 

TRAI.ERC~ , . . . 93 
ECU'SE , ~ TfWN ... ... . . . . . . . . -47 

THE T\\I.IGHT SP.BA:. 
ECU'SUllE SCORE .61 

HE T\\IJGHT SAGA. 
NEW MOON . . . . . . . 88 

TREV SOr-GZ . . .. . . . . 6$ 
JOSH TURNER , , , , .1'17 

VAMPRf.WEEmm . . 180 

l'll.li;i•fW:t.Gt itJ 
THE 99 P.«)ST ESSENTIAL 
AELAXltiGQ.ASSICS .. SS 

f10W34 . . . . .. . . . ... . . 6 
r,ow JHArswtm I CAU 
TtlE. USA: THE. Pl\TRKJTK: 
COUNTRY 001.LeC!l()N .. 

, .. ,113 
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<,iAIS YOUtlG . . . . . 171 
YOONG MOf~ , 100 
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Nigh1Wor1< 

Beast Mode 
UTP 20ti9/EI 17:98 

SOUNDTRACK The Twilight Saga: Eclipse: The Sc!>'e 
SUMMIT 231,3•/El 1&.98 

MUMFORD & SONS Sigh No More 
GEtflLEMAN Of THE ROAD 0109"/Gl"-SSfWTE 12 98 

KEITH SWEAT Rldln' Solo 
KE~AR 000-08 (18 98~ 

FIVE FINGER DEATH PUNCH War IS TIE Answer .. PE T AAK I • I. 

JASON ALDEAN 
BROKE"II BOW 7631 l t.98 

Wide Open 

BULLET FOR MY VALENTINE ~" 
JIVE Hi.98 

PHOENIX 
LOV4.UTE 111Q5' /GlASS.,lOTE 1 1.98 

Wo~gang Amadeus Phoenix 

THE NATIONAL 
O,D 3XU3• 14.98 

High Violet 

DWELE W.ants W.0/ld W.omen 
RT 5149/£1 17,98 

THE GASLIGHT ANTHEM American Slang 
SIDEOtlEDUMMY 141 B-• 13.98 

MOTLEY CRUE Greatest Hits 
MOTLEY 380"/ELEVEN SEYEtl 13.98 ® 
CYNDI LAUPER Memphis Blues 
MERCEJI STREET 70166' /00WNT(!Wtt 13.98 

COLT FORD Chicken & Biscurts 
AYER"-GE JOE'$ 216 14.96 

PARKWAY DRIVE 
EPUAPH 87095• 15.98 

Deep Blue 

SOUNDTRACK Crazy Hearl 
FOX/FOX SEi1,RCHLIGH1 8184/tlEWWEST 17 91 

CAGE THE ELEPHANT Cage The Elephant 
OSP49658"/JIVE 13 98 

HOW TO DESTROY ANGELS 
lliE aNULL COAPOR,1,Tlc»l 2 6 98 

How To Destroy Angels (EP) 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 
COMMUtllTY/FAJAF,1,X M 2•/ YAGRAIIT 13.98 

WOLF PARADE 
SUB POP 870,~ ! 3.9e 

THE DIRTY HEADS 
f :<ECUTI~ IA.USIC GROUP 12,13 13:!18 

ED KOWALCZVK 
SOUL I//HISPE8 01 14.98 

ATTACK ATTACK! 
RlSE 102 11.98 

Expo 86 

Any Port In A Storm 

Alive 

Attack Attack! 

VARIOUS ARTISTS Hea!ln' Up: Cool Tunes For Hol Days 
AIIINO CUSTOM PA001,'CTS! 4D1 EXISTAAi UCKS 12.91 
VAMPIRE WEEKEND Contra 
XL 4~• 1-41l8 

VARIOUS ARTISTS The 99 Most Essential Schubert Masterpieces 
XS DIGITAL fX 1.98 

LOCAL NATIVES Gorilla Mano, 
f A.ENCHt:lSS uu• 12.98 

SLASH Sla>h 
01K HAVD ,3 1433• 17.98 

JIMMY BUFFETT Enco,es 
Mol.lLBO.IIT 2120 EX 14.96 

SHE & HIM Volume Two 
IJJERGE 354' 15.98 

VARIOUS ARTISTS The 99 Most EssonUat Mendelssohn Masle,pieces 
XS OIGIT'-L EX 1 98 

SLEIGH BELLS Treats 
tf ,f,E,T, 016•JMOM t POP 12,98 

DANZIG Deth Red Sabaolh 
EVIUVE 163llliE mo 13.88 

SIA We Are Born 
I.E. MUSIC,'\101/KEY PUZZLE 7428.JfJl'VE 13 .9-11 

AS I LAV DYING Powerless Rise 
METAL BLAOE 149-07 13 .08 

A PLEA FOR PURGING Tho Marriage Of Hm en And Hen 
f A.CEOOWrl 09J 12.98 

HERBIE HANCOCK 
H.WCOCK coo1• l ti.98 

EMAROSA 
RlSE 105 11.98 

THE XX 
YOUNG TUAt:S 450• 14.98 

TRIP LEE 
AfliCH 8153/lllFl tl lTY '14.98 

The Imagine Project 

Emarosa 

"" 
Between Two Worlds 

KOTTONM0UTH KINGS PRESENT JOHNNY RICHTER Laughiog 
SUBUABA.tl fl0!2E 1n (14.98 

RATATAT 
XL ·166" 14.98 

TRINA 
SLIM l•SLIOE S2567 18.98 

STARS 
SOFT REVOLUTIQ)l ti-01"/VAGRANT 13.98 

LP4 

Amazin' 

The Flve Ghosts 

INDIGO GIRLS Slariog Down The Brimant Dream 
IGNAtlGUARO 78069.M'ELK 21 9f! 

OLD 97'5 
ti [W I/JEST 6187 4.98} 

Mimeograph (EP) 

Amazon's MP3 stott oHettd fiv, of XS's low-prked dassl<al 
compilations tor $1.99 eillh last week and one of them- "Th, 99 

Nost Esstntlal Rolaxing Cla11iu" -debuu on Top Digital Albums at 

No, g with 7,000 ~Id. It ill~ enters tho BillbOird 200 al No, 55. 
CollK!iwely, th, five Amazon-mlllllvt lllfes ~Id 15,000. 
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Recovery 

• 11 · I I I I 

SOUNDTRACK The Twilight Saga: Eclipse 
SU,1r.!IT/CtiOP SHOP/ATUNTIC /AO 

OR AKE Thank Me l,10/ 
YOUNG 1t.•ONEV/CASH MOIIEYl\ltuvtRSA.l IA.01"01//N /\;MRG 

KYLIE MINOGUE Aphrodite 
PARLOPt10JlE /A$TRALl//t.RK~ ~) 

BRANDON BOYD The Wild Trapeze 

To The Sea 

The Fame 

~
0
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ENRIQUE IGLESIAS Euphoria 
l Ul\l'ERSAl. AEPU8LICJUNIY£R$AL ML~C LATl" O /UM.R(;JUMLE 

DAUGHTRY Lm e This Town: The B-Sides (EP) 
1&,iltU /RIIIIO 

3OH!3 Streets Of Gokl 
PHOTO FINISH /AG -

THE BLACK KEYS Brothers 
NONESUCU /WARNER 6't0S, 

B.0.8 B.o.B Presents: The Adventures Of Bobby Ray 
REBELROCURAtlO 1msn.E/An.r.NT1C /AG@ 

ZAC BROWN BAND The Foundation 
ROAR/SlGGER PICTURE/HOPAE GRO'Nll/"-TL,umc / "-G 

ti~ : .~~:Acv /SONY Music ® Journey's Gre~tesl Hfl:s 46 • 
r,~t .;J;~ : ,~sD THE HEARTBREAKERS Mojo 20 

~~H~~~~~:o~~wc:i.:ie;"h~~::~~~umey To Regionats (EP) 30 
~.~~ .. ~~~,rs How I Got Over 25 

LADY ANTEBELLUM Nced You Now 
CII.PfTOL NASH\llllE 

JUSTIN BIEBER My Wo~d 2 .0 
SCltOOLBOYIR.\Yt.lOtfO SRAUN/ISl l\tlO /IOJPAG 

KELIS 
'lllLl ,I.AMIIHTERSCOPE /lGA 

BROKEN BELLS Broken Bells 
COLUMB1A / SOFtf MUSIC 

MUMFORD & SONS Sigh No More 
GENTLEMAN OF THE ROAO IGLA.$St40TE 

~ !:i LE KING & JAMES TAYLOR I.Ne Al The Troubadour 16 

• TOP INTERNET" 
~~ 

II §j !: !~!,~~1srR1euTmc l "-BEL 

21 NEW I 
22 NEW I 
23 RE·£IITIIY 

24 NEW 

25 IGEW 

The Wild Trapeze 33 

Live At The Troubadou1 16 

Aphrodite 19 

Mojo 20 

The Twilight Saga: Eclipse 
SLl.!MITJCHDP SHOP/AfiANTIC 623B36/AG 

t.,ws Of Illusion 13 

Thank Me Later 
YOIJtlG MOHEV/CASH MOll£Y/\! tll~ R5Al MOTOI//N tl14J2W IARG 

BRET MICHAELS Custom Bui! 14 • 
Of The Blue Colour Of The Sky _ 

BIG 801 Sir Lucio~s Left Fool: The Son OJ Chico Dusty 
DEF JAM 0l 4371~/l•J~1G 

JACK JOHNSON 
8A.USHF4AE 1)14266'/llMl\G 

MY EPIC 
FACEOOWH OM 

To The Sea 

Yet 

:o~H~~~~~~o<;~wc!~ie;,.h;~:~i~o,;~~1~ To Regionals (EP) 30 
JEWEL Sweet And Wild 49 

• ~ • , I • 

OEf JAt.1 0l 3CB5' /IDJMG 

Memphis Blues 123 • 
How I Got OVOI 25 

LADY GAGA The Fame 
STRE.t.MU,lfll(OtlLNE/CHERRYTREEftflT£ASCOPE O 11805' /1GA 

! 7,~~~~~ lo~! f .:!~ Nigh! Work 57 

~~:,~g,~~;,,ii~1~,v ANGELS HowToD<slro)'Angels \EP) 151 

KOTTONMOUTH KINGS PRESENT JOHNNY RICHTER Laughing _ 
Sl,SLIASAJI tlOIZE 172 

THE YOUNG VEINS 
OllE HAI/EN OOlltJ• 

ALEJANDRO ESCOVEDO 
FAlflA.SY 31922/C-OtlCORO 

Take A Vacation! 

Street Songs Of Lo1·e 145 
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17\ ILIKE PROFILES:--
\V MOST ADDED -== Moel added 10 &OClal netwotklng, 

:=:i1t: ~=kbyt>y°J:9com. 

10 L.AOY GAGA /STREAMUM/KOtl LIVE/CliEARYTAEElltflEASCOPE) 

17 BABY 
JUSTIN BlEBOl FEATURING LUDACRIS (SCHOOLBOY/RAVMOND BRAUtl l lSl.t..lID,rlOJMGI 

35 BAD ROMANCE 
LADY GAGA /STA.EA.MUttEJKOrlLIVE/CH.EAf{YTREE.lltnERSCOPEl 

21 TODAY WAS A FAIRYTALE 
l AYt.Ofl SWIFT /BIG MACHINE I 

39 NEED YOU NOW 
LADY ANTEBELLUM {C,1,PITOL NASHVILlEJ 

87 LOVE STORY 
TAVUIR SWIFT BIG MACHINE 

AIRPLANES 
8.0.B FUTURING HAYLEY WILLIAMS RE-SELRotK.IGRAf.10 HUSTLE/4.TLAHTIC 

43 YOU BELONG WITH ME 
TAYlOR SWIFT BIG MACHINE 

30 ONE TIME 
JUSTIN BIU Ol AYMOND BAAUtl/lSL.AtlD/1DJl'1G 

91 IF I WERE A BOY 
Bl't811CE MUSIC WORLOICOlUl.181A 

15 n POKER FACE 
LADY GAGA STREIJ.!ltNEJKOlill\lE/CHEARYTAEE/lt•TERSCOr>E 

CALIFORNIA GURLS 
KATY PEMY FUTURlltG SNOOP DOGG C 4.Plf 01, 

18 87 SINGLE LADIES (PUT A RING ON IT) 
8EYOHCE MUSIC YIORI..DJCOlUMBII\ 

19 76 HALO 
BfYOHl:1: (MUSIC WORLD/COLUMS!l\f 

• 

1 10 

CAN'T BE TAMED 10 
.. llY CYRUS HOLl V\1/000 

28 TIK TOK 
KESHA J<EMOSABE/RCA/RMG 

RUDE BOY 
RIHANNA SRP/OEf Ji\11,'lDJMG 

CALIFORNIA GURLS 
KATY PERRY FEATURING SNOOP 0066 CI\PITOL 

16 IN MY HEAD 
JA.SCIN DE.RULO (BELUGA HEIGHTSJWA.RtlER BROS.! 

UP OUT MV FACE 
MARWt CA~\' FU.nJRING NICXI MINU IISLAtlD/lOJMGI 

ALEJANDRO 
LADY i,.lli,A 1$"TRE.AM~l~/l(QNLM / CHERRVTRE( IIN1ER~VQP~I 

BREAK YOUR HEART 
TAIO CRUZ ftAT\IRINEi LUDACRI$ flAEACURV/l()JMGl 

AIRPLANES 
1,0,1 FUT\IRING HAYUY WI.LIAMS RESELROCKIGR.Q.llD HUSTLE/il,Tl.llNTIC 

JUMPING (OUT THE WINDOW) 
RON aaowz fETIIER 80Y/\Jt11VERSAl 1'0T0Wlri 

12 MASSIVE ATTACK 
NICKI MINA.I FUT, SEAN GARRm IIG 11-IOtlEY/CASH l.10NEYNtl11/EASA:l lt.10TOWN 

22 GIVE IT UP TO ME 
SHAKIRA FUT\IRIN6 UL WAYKE EPIC 

OMG 
USHER FEATURING WIU.1.AM (LAFACE/JLG) 

- 37 SWEET DREAMS 
8EYONCE (MUSIC 'll0RLO/COLUk181A) 

TITLE 

- 1 

2 

86 HICKELBACll" OADRUNt~ R 

10 THE ORACLE 
GODSMACK NIVER SAL REPUSLIC!\,MRG 

12 IRON MAN 2 (SOUNDTRACK) 
AC/DC COlUMBIA/SotN MtlSlC 

10 41 WAR IS THE ANSWER 
Fl~E. FINGER OUTH NJNat PROSPECT PARK 

11 FEVER 
BU.LET FOR MY Y.l.l.EIITIUE JIVE 

14 107 THE SOUND OF MADNESS 
SHINEOOWN ATLAtlTIC/AC 

17 30 GREATEST HITS 
1110R EY CRllE 10TLEY/ELEVEfl $.E\IEII 

19 42 LIFE STARTS NOW 
THREE OAYS GRACE JIYE/JLG 

MISS AMERICA 13 
SA'111"6 ABEL SIOOOGON 1RGIWCol.PITOL 

DEEP BLUE 
i>J\RICWAY ORM EP1T4.PH 

12 10 DIAMOND EVES 
DE.R ONES AEPAISE1WAAllEA BROS 

16 64 CAGE THE ELEPHANT 
CAGE THE ELEl'flANT DSPJJM 

15 STONE TEMPLE PILOTS 
STONE TEMPLE PiLOTS (ATLAl4TIC(AG) 
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AIRPLAY 
MONITORED BY 

ni_~i.~~!~ 
BDS 

SALES DATIi 
COftlPILED BY 

11idS(:1l 

SoundSran 

CAROLINA CHOCOLATE DROPS 
NOtffiSUClt 516995/W,l,RNER i ROS, 15,98 

TROMBONE SHORTY 
VERVE FORECAST flHl8-4NG (10 98] 

Billb&ar•t 

Tolle 

Street Songs Of Love 

How To Destroy Angels {EP) 

Up From Below 

Alive 

lungs 

Gorilla Manor 

The Marriage Of Heaven And Hell 

Habits 

Genuine Negro Jig 

Backatown 

Trent Reznor's new 
praJed launches 
with 3,000. It's 
likely 1hoU<Jh that 
mall'/ fans look up 
the ad's ,affer la 
dawnlaad the 

JIMMY WEBB 
Ei 2068 (17 98) 

SEMI PRECIOUS WEAPONS 
PM/STREAMLlt4EIClfERRYTREE/GEFFEt4 0141~ /IGA (11.98} 

TEXAS HIPPIE COALITION 
CARVED {11 13.9.S 

PUNCH BROTHERS 
ltOfiESUCH S2 1980°/Wi\ANEA BROS. (l.!i.98) @ 

ASKING ALEXANDRIA 
SU.tEAIJ\tl 022 (13.98) 

NORMAN BROWN 
PE'AK 31327/CONCORO (18 98) 

JACKIE GREENE 
429 177M(SLG j 13.98} 

ANDRE RIEU & HIS JOHANN STRAUSS ORCHESTRA 
ANDRE RtEU,IPot'VU-ORIHIP-0 01'44l9/UME (9.138} ® Forever Vienna 14 PAPER TONGUES 

A&t,VOCTONE 013970/IG,I, (12.98) 

!7 BRANTLEY GILBERT 
AYEFIAGE JOE'S 21 S (1 ":98) 

Wl TIIE 1mms FUT\IRIN6 OUill LOVATO (S·CURVEI 

WAVIN' FLAG 
l 11AM (A&M/OCTONEJ1tlTERSCOPE) 

SHARK IN THE WATER 
W V BROWN (CAPITOl) 

143 

Halfway To Heaven 

Conditions 

Jimmie Vaughan Plays Blues, Ballads & Favorites 

Crystal Castles 

Before Today 

One esklmO 

Selfish Machines 

The Best Of The Laurie Berkner Band 

Danza Ill: The Series Of Unfortunate Events 

Yet 

2nd Avenue 

Stories 

Take A Vaeatlont 

California Kicks 

withh~ronMr 
band live's 
"Throwing (opJlel." 
Now, he anlves 
with h~ s.olo debut 
ii sel~ J,000 and 
sta~s at No. 6 on 
Cbrlstian aumt 

in<rease. 

12 V V BROWN 
cm roL ee2ss (1V38) 

PRINCE ROYCE 
f OP STOP 3002'(1/SONY MUSJC L4.Tltl j10.91!f 

THE BAND PERRY 
REPUat.lC N,\SHVILLE OlGnJ.L E'll/1Jl.1GII 4.98 

SIDEWALK PROPHETS 
FERVH4T/WORO-CURi 887900M'AAtlER BROS {'9 98) 

KATHERINE JENKINS 
143fREPRlSE 52"2190.,WARIIEA BAOS 18.98 

THE SUMMER SET 
R..C.lOR & TIE 83047 1 UJ8 

CORPUS CHRISTI 
YICTOOY 557 13 tl8 

JULION ALVAREZ Y SU NORTENO BANDA 
OIS°' 721551/UMLE (10.9B) 

REGIONAL HEATSEEKERS #1 ALBUMS 

How To Destroy 
Angels (EP) 

How To Destroy Angels 

How To Destroy 
Angels (EP) 

How To Destroy Angels 

How To Destroy 
Angels (EP) 

How To Destroy Angels 

IIOBBY BIUICKINS FEATUFUNO MY J (TYCOor, STAlls,ittllVERSA.L REPUBLIC) 

IF I DIE YOUNG 
Tt\E BAND PERRY (REPUBLIC tlASHIJILLE'j 

LAY ME DOWN 
111E DIRTY HEADS FEATURING ROME (E>:ECUTI\IE) 

OUR GOD 
CHR&S TOIII.• (SfXSTEPSJSP,J,RRO'lf/Er.11 CMG) 

WAY OUT HERE 
JOSH THONPSO. fCOl UMil,I, (HI\SHYll LEI) 

LA LA LA 
AUIIIJRH RATURIN6 IYAZ fNA.1U4ER BROS f 

NINA BONITA 
CHINO Y MACHO (MACHffi/ llNNERSAL MUSIC L4.TIIIO) 

WHY WOULD YOU STAY? 
.:Ell (tJUIVERSAL MOTOWtl) 

LISZTOMANIA 
PHOENIX (LOVAU'TEJREDJCUSWOTE} 

THEY ROLL 
HIPSEY HUSSlf (CIIIE!t,!ATIC/£P1Ct 

BAD COMPANY 
RU't FINGER llEAffl PUNCH (PROSPECT PARK) 

Up From Below 
Edward Sharpe & The 

Magnetic Zeros 

1:1·!314[• 
2nd Avenue 
No Justice 

SOUTH CENTRAL 

Aub urn Featuring lyaz, "La La La" 

The 21-year-old Beluga Hei ghts singer gets some help from la

bel mate lyaz as her debut single enters Heatseekers Songs at No. 
12. The J.R. Rotem-produced t rack is bubbling under the Main

stream Top 40 airplay chart and could debut on the tally in t he 
coming weeks. 

Halfway To Heaven 
Brantley GIibert 

SOUTH ATLANTIC 

Just Across The River 

You Love You 

Rollin' 

Antifogmatlc 

Stand Up And Scream 

Favorite Fix 

Fixed At Zero 

Sending My Love 

TIii The Light Comes 

Paper Tongues 

Travelling Like The Light 

Prince Royce 

The Band Perry (EP) 

Miike Snow 

These Simple Truths 

Believe 

Behind The Blackest Tears 

Eyes To The Sun 

History From Below 

Love Like This 

Civil Twilight 

lnnerSpeaker 

A Feast For Crows 

NI Lo lntent es 

1 Ed Kowalczyk 
Alive 

Alejandro Escovedo 
street Son 01 Love 

How To Destroy Angels 
How To Oe.stroy Angels (EP) 

4 ~~;:nee + The Machine 

Semi Precious Weapons 
You Love You 

8 :v;: =&Th• MagM!icZeroes 

Local Natives 
Gorilla Ma.nor 

a The Laurie Berkner Band 
TM &W Of Th& L.turio &Jrli.mJr Band 

1 

2 

141 

' 
F 

6 

[7 

• 
,. 

/ud'eRleu&H~JollamStraussO!dlestra 
Forever Vienna 

Neon Trees 
Habits 

e1•.a • 

Ed Kowalczyk 
Alive 

" I 

f<INartlSharpe& TheMagM!icZeroes 
Up FromB&Jow 

How To Destroy Angels 
How To Oe$lrOy Angels (EP) 

Semi Precious Weapons 
You Love You 

Alejandro Escovedo 
Sl.rettt Songs. 01 Love 

Florence + The Machine 
Longs 

Local Natives 
Gorilla Ma.nor 

Neon Trees 
Habits 

Jimmie Vaughan -~ ..... ..,..,,.,.,,,&,_le, 
Carolina Choc::olate Oro s 

10 Genuine Negro J ig 
p 

Data for week of JULY 24, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data S7 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Billb&ar•t 

@THE BILLBOARD HOT 100'" 
.wr e_ :S TITLE 
;; ~!i izi PROOUCER (SOflGWRITt:R) IMPRINT I PROPAOTIO:r!!:~ ~ 

CALIFORNIA GURLS Katy Perry Featuring Snoop Dogg 
Ill UJK! '' MAAl m . .fl Bl.JNCO (K PtlUWlGCI '11.A.W.K s WifnrtB lfWI BMCKH:.C t BRDAOUS JR I C,@ CM'!IOL 

rl• -~.!_...:JiltiJ!!l[L~O~V~E~ TtH~E~W~A~Yt Y~O~U~L~l~E~~:~E~m~in~eim~F~e~a~tu~ri~nig~R~ih~a~n~nai__j ~ U H.HAFFEAr.lMI WE HADY Af'TEAMA INTER 

e AUX 0A U>JIWlK [ 8.R.S1~1~0tlS, .11.,JJP.IJIKS.A.GRAKT,tOUSSCUJCT,l.S~~-B ::=~K,,~!~9k~~~~~:: • Rapper do1es gap 
on chart I eader Kaly 
Perry wnh a 1econd 
straight Greatest 
Gainer/Airplay 
'ltlanl (up 45% to 
Jl.6 mlUlon listener 

4 

IS 

G 
0 
0 

9 

12 

13 

14 

115 

17 

111 

20 

• 22 

7 14 

18 22 

10 

10 11 

11 

11 

14 12 

13 13 

17 19 

16 16 

23 26 

19 17 

15 15 

24 27 

21 21 

23 20 IS 

26 34 

27 30 

26 28 28 

29 52 

28 30 29 

211 22 -

31 

34 38 

25 2-0 

3B 42 

33 31 32 

36 37 

39 48 

38 33 33 

:n 

41 

42 

35 35 

40 41 

47 4-0 

44 50 

41 39 

42 45 

43 46 43 

S4 44 

50 53 

46 31 18 

OMG Usher Featuring wlll.l.am 
WILL.I.AM I/I.AOAM$ @ UfACE.1 JLG 

BILLIONAIRE Travie McCoy Featuring Bruno Mars 
111£ S1.tEE211«n0flS QMCC0Y8 MARS PLI.IJffiENCf 4-.LEVUlE) 0 m,PPY80YA}EC.\¥UAtfCE@ELEO ev RiO.tEllffiRP • 4 

DYNAMITE Taio Cruz 
OR l UKE B BLMlCO (l GOTTWAl O.K S M.\FIT!tf1B lEVltf B IAC:l(E£1l CROZ) @ J.!ERctJRYJIDJMG 

COOLER THAN ME Mike Posner 
M POSfJEA. ... e.osNER.E.HOllJES) e Jffi MG 

I LIKE IT Enr ique Iglesias Featuring Pitbull 

RIDIN' SOLO 
J.R.AOlEt.t {J .MSROULtAU:( J.R.MlEIA) 

.PEREZ UNIYE.R A E B C 

Drake 
(i) VOOIIG PAOrlEY,'CASH UOf,EYAJIIIVERSAL MOiO'lltJ 

NOT AFRAID Emlnem 
801•104. (1.1.Mo\THERS L E.RCSTO l.1.S,\l,j,UELS,J.EYAt4S M.Bt Rr,ETTE) 0 1/1£8/SHAOY/AflERMATHfl}fffRSCOPE: 

YOUR LOVE IS MY DRUG KeSha 
OR. lUKE B.6LAt4CO AMMO jK.$E8ERTP.$E8.ERT J.COlE:rlll.Uj] @ KEMOSABE/RCA/IWG 

ALEJANDRO Lady Gaga 
REDONE LA.DY GAG4. N KIIAY.l,T.S,G.GER,A4.tlOTTA SlREAMlltlE/t:"OtRIVEICHE'RRYTREE/l tHERSCOPE 

BREAK YOUR HEART Taio Cruz Featuring Ludacris fJ 
T.CRUZ FTSM.ITH (T.CRU2.F.T.SMl1H C.BAIOGES) 00 MEACURY/1DJMG 

BULLETPROOF La Roux 
B LAl4GMAID E.JACKSOtf E J4.CKSOtl 8.l.\tlGMAIO BIG UFE/POLVDOA/CHEARYTREE/INTERSCOPE 

IMPOSSIBLE Shontelle 
1111tnH9R 111.s1A.QtSSON 1.WRQLDSEtO @ SRf>!SA.CJUWVERSAL MQTQWtl 
HEY, SOUL SISTER Train fJ 
UTEREFE ESP10l4ACE §.WAlTEtlBERC {P.MOtlAHAH E.LINO A.SJOAKLUNO) (,) COLLMBIA 

YOUR LOVE Nickl Mina) 
A .Y/AIISEL (0 U,IARAJ A WAlJSEl O.FREEUAN J.PHUGHESJ @ YOU!iG MONEY/CA.SH MOllEYJUNIVER~l MOTO-'lftl 

~~::.::~~!~ y~~"'°"' JS U'4RS ...... , .. ll>ME B,~i~,r.~= H~~~~= a 
SOMEBODY TO LOVE Justin Bieber 
STEREOTYPES (J.VIP.J.REEVIS R ROMll'lUS111.BRlGHT,J.BIEBER) (!) SCltOOLBOY/RAVMOND BR,1.UtfllSL,l,IIOJlDJMG 

UN-THINKABLE (l'M READY) Alicia Keys 
A.)(EYS J( BROTHrns N.SIIEBlB A KEYS.A GRAIIAI., K,BROTHERS J~. tl SllEBIB MBK/J!RMG 

NEED YOU NOW Lady Antebellum II 
P.WORLEVLADY AIITEIIRLUM (O.H4.'r'WOOO C KELLEYH.SCOTTJ.KEAR} @ CAfflOL tll\.StiYILLEICAPITOL 

MY FIRST KISS 30H!3 Featuring Ke$ha 
DR LUKE B BLAtlCO (l GOTTWAto.B.LE.Vltl.S f-OAEPM,tUI MOTTE\ 6) PHOTO FitllSHIATLA.ffflCIARP • 

6 • J impres~ons) and 
• may be jdsl a we,k 

'lflil'I from laking 
hold of ttff No. 1 
spot 

16 

18 

15 

21 

, ,, 
21 .. 

Song rises 13-9 on 
Hot 100 Airplay, 
giving Keys her rim 
lop 1-0 as a lead 
\IOCa6~ on that list 
~nee "Uh You'll 
Never Sel!Mdgaill'' 
pea/led al No. 5 in 
Januarv~. 

m 

ALL I DO IS WIN DJ Khaled Feat. T-Paln, Ludaerls, Snoop Dogg & Riek Ross 
()J IU.S"NLYW.DJ t;H,l,UI) !"-~1XIW.CD.£BfUOGl'.iW.R:QB£RTS lCHRQADIJS fl,l-AllN,IM(11J4G,SU1CUIIJS) @ \\'[ Tit: BlSTi( 1 

• 24 

~ne thrnl's filth 
101> 10 ~n git llom 
"The lN.D." keeps 
ireS<endlog, the 
1el's se<ond 
relea1e, •1 Gotta 
feelITT9," drops on 
Ille list after a 56-
weet run, tying it 
lor 11111-fcngest in 
Ille chairs 52-year 
history. 

UNDO IT Carrie Underwood 
IIUAIGl·t1 (C.utmERl//000 K.OIOGU,l,ROI M FRE0£RIKSEN l LAIRD) @ 19/ARISTA tlA.$.11Yll l E: 23 

IN MY HEAD Jason Deru!o fJ 
J.R.ROTEM (J .OESR-OULEI\U:(.J.R ROTEM.C.KELLY) 0 8EUJGA HEIGHTs,.\14.RNER BROS 

HELLO GOOD MORNING Olddy • Oirty Money Featuring T.L 
OltU.A {RICO LOY£ F ti ltlLLS M.ARAIC4. C,J II.ARRIS JR I (!) BAD BOY/JNTEASCOPE 

BREAKEVEN The Script 
D 01ION,::U:,l!ll£ U.Sff(EHANJ, 1-fl~UP!tllt,SA ~IAJ~ff jO ,Q'f)l)jO~Htl,IA.S~Hll.l,lf,A lRl.l!P l{lll.S.,1, klP~f (;) 1"-10\IO~mc"ll!IC 

POWER Kanye West 
I su;',\fflf!lf:,il-~ItNIDMJ~ruc«IOJ:.IPYtalfCtuP~~-W..ffl')HUU.1AIJJtO)l(D'l:!flilll @ Kt-MIUJ.UJJ.11.0M:i 

THERE GOES MY BABY Usher 
JIM JOtlSOl RICO LOVE {RICO LOVE J .G.SCHEFffR F ROMANO 0.MORAISI 6) LAFACE/JLG 

ROCK THAT BODY The Black Eyed Peas 
O.G!.rn,IIA\WM..Kt-."lff,l!.l\t,U;r!Ol,._~J.11(ll.1J IQ.II$' IHU!T1A..lt(~;HJJ."-ttfl->IJ!Wl'1\S: UlJ N't.lUL;R N1W 

LOVER, LOVER Jerrod Niemann 
O.BR"INARD J.tllHII.\IIN .PRITZKER 0 SEA CAVl.E AJIISTA NASHVILLE 

HAVEN'T MET YOU YET Michael Buble 
B ROCK jA.S.f-OSTER 4.CHAtlG,M.BU8LE) @ 143/REPRISE 

PRAY FOR YOU Jaron And The Long Road To Love 
J LOWENSlUff (J,LOWUlSTEIN J 8RElf1LltlGHU @ J;J,ROtl'llOOO/UmVERSAL AEPU8LIC/B1G r,UCHIIIE 

FREE Zac Brown Band 
J( Srt:GALL,Z,BROI/IN (Z,BRO'llNl (!) IIOME GROW!l/ATLAIITICflUGGEA PICTIJRE 

RUDE BOY Rihanna 
STARGATE A SWIRE {M S.ERll(SEtl T.E,HERMANSEtl.E.OEAII M RIOOICl<.R SWlRE R FENl".n @ SRP(OEF J,1,MAOJMG 

THE HOUSE THAT BUILT ME Miranda Lambert 
FUOOEll li.WRUCl<E lD'OUGL4.SA.SHAMBUN i COLUMBJ,I, tMSHVILl E 

RAIN IS A GOOD THING Luke Bryan 
J. TEVEtl$ L.BRYAtrn.•.4.VIDSOt.l CAPITOL tU.s.tlYll t E 

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Featuring Freshlyground 
S.U.1EB.AAAK RIPOLL J.1-IILL .U,tEBARAK RIPOt.L J.H!L OJOIE 0.8.E.w;JOR Z.8,£AH f'W...t @ EPIC/SOflY Mt.SIC UJfN 

GETTIN' OVER YOU David Guetta & Chris WIiiis Featuring Fergle & LMFAO 
O')lff'b;I C ;J.'llll!S4'F.(f~•rR(tl.GU(ffyto ~J CS'llc1!!%'-'flllH.RE1ifllfllSW WJ.SUJ.1S,S,mt$1~.'i<'llJ,.'fl @ 8~1,1,JSmLl',f!U.";l;l,P:I). 

THIS AFTERNOON Nlckelbaek 
R.J LA.NGE tllCKELBACl(1JJ.101 (tillCKELBACK1R.J l .AtlGE.C.KROEGERt @ ROAORUfltlEA/RRP 

WATER Brad Paisley 
F ROGERS jB PAlSl EY.C DUe.OIS,K LOVELACE} (;) ARISTA ffA.SJIVILLE 

TELEPHONE Lady Gaga Featuring Beyonce 
R.CIIJ-:NS.UD\' C-AQI.IS.G.OOIW,'+(lll_li,ll,JfFIO'JN§.LOOIE'lS.l.fRANO..fl&~ICO'Al(;S! @Q SlllU,\IUll["COIII.M:OtrllfffflU:£ \'f'"Ell!ia:~[ 

MISERY Maroon 5 
R.J LAflGf (A LEYINE,J.C,1,RMICHAEL.S.FARRAA.} 6) A&r.lJOCTONE/UITERSCOPE 

RIDE Ciara Featuring Ludacris 
C.SlEWARlT.IIASH (CJl:KA.AA.IS 1.tlASH C.A.STEWAA.1-C.BR.IOC:E"S) @ UfACE/JLG 

CAN'T BE TAMED MIiey Cyrus 
ROCK MARA (M-.D.li.CYRUS A.ARIA.A.TO T.JA.MES.MJIQMPElZKI P.liZAI © HOlLYWOOD 

OVER Drake 

27 

• 12 

22 

30 

32 

• 24 

34 

35 

28 

38 

38 

40 

34 

42 

45 

m 
The offkial song of 
Ille World Cup 
returns ta tbe lop 
40 as dlgllal sales 
511lke (46,000, 11P 
8%) after Shakira 
perl01111ed lhe lrack 
on ABC before lhe 
June 11 Netherlands 
v~ Spain final. 

-Track, wMch holds 
al No. Zl~n Hot 
Counlry Songs, is 
lh~ chart's lowest 
Hot Shot Debul 
~nee "Bleak My 
Heart" from the 
"Spectacular!" cast 
was the top new 
entry at No. 95 In 
Ille March 7, 2009, 

AIRPLAY 
M0taT0RED BY 

SAlES DATA 
COMPILED BY 

ni('l~en 
3DS 

niL'l'"iL·n 
SoundS.c..:111 

e• ::;:= !;;ci =!• TITLE Artist ~ L :5• ~~ iB PROOUCER (SOtf{.VJRITUI;) lMPRltH , PROMOTION LABEL e 
• BEAUTIFUL MONSTER Ne-Yo 
W 60 65 

I STARGAT£ (S.C.S.MnH,rol.S.ERIKSEtflU.HERM4.tl$(tl ,$.WlLHELM) @ Off JAMJIOJUG I 

LOSE MY MIND Young Jeezy Featuring Plies 
ORUMMA 60V J WJ ENKINS.C.GttOLSON,A.W.AS,ttl"GTOt 00 CTE/0£f JAI.VIOJt.lG 

157 55 60 

JAR OF HEARTS Chrl&1ina Perri 
B,YERETSIA.N (C f>ERAl.8 VEAETSJAtl,D,L4.WAEPlCE) @ MS PERRI LAtiE j 63 -

159 S7 56 SHE WON'T BE LONELY LONG Clay Walker 
J( .STEG,1,LL (D JOHtlSON P.O'D0t4NELL.G .GRlm tl) © CURB 

66 69 HALF OF MY HEART John Mayer 
J ftol,WER,S.JOROAJJ (JJAAYER) 0 COLUMBIA 

70 82 PRETTY BOY SWAG Soulja Boy Tell'em 
VOt!tlG SHAY,05K10Mt:RPH .WAY,0.SYRO,J.MURPHV (i> COlllPAAl</1.NfER-SCCff 

CRAZV TOWN Jason Aldean 
.. urnox (R.ClAWSON.B.JOtlES) 0 MOkrn sow 112 f>3 54 

KING OF ANYTHING Sara Bareilles 
N.AVROtf fS.BAREtlLES) @ EPtC 

IF IT'S LOVE Train ' 
G.Wo>.TTE:flSERG,M.TERfFE (P.MONAHI\Pl,G.WATTENBERG) @ COLl.~lBIA 

153 

• 
51 59 

69 73 

615 62 55 MY CHICK BAD Ludaerls Featuring NICKI Mina) 
THE LEGEII04RY TA;i.:<STER C.BRIOGES.O T tAI\RAJ,S,llflDLEY.0,0AVTOSON @ OTP/OEF JAM/IDJtAG 

66 ANIMAL Neon Trees 
l.P;l,GIIOHA (T,GLU4N,T.P,\GNQTT1tB,C4.PAPe.ElL) 00 IAERct.lRYIIDJUG 71 83 

l'M IN Keith Urban 
O.HUFf.K.URBAfl (R.f OSTE-R,G.MIOOl EMAN) 0 CAPITOL tlASHYllLE 

MAGIC B.o .B Featuring Rivers Cuomo r 
OR. LUKE (l GOTTWALO.R.CUOMO.B R.SIMMOtlS. JR.) @ REBElROCKIGRAfJD HUSTLE/ATLANTIC a 

71 74 

78 91 

69 80 69 OUR KIND OF LOVE Lady Antebellum 
P.WOALEY:LADV AlnEe.ELLUM (D.HA'iWOOD,C.KELLEV,H.SCOTT.BUSBEEf © CAPfTOL rfASHYlllE 

70 83 - SECRETS OneRepublle 
R.TEODER jR.TEOOER) © A10SLE.YlllltERSCOP( 

71 76 81 LITTLE WHITE CHURCH Llttle Big Town 
'II KIRKPATRICt( LIT TLC BM; T(l'n!j jK f.QlCHllO\\' KflKPAlRJCI( k SCIIAl.PU,l,H,PS,'1/[ET,J W{Sll!ROOK) @ CAPll(t. l~W 

72 73 70 SEX ROOM Ludaerls Featuring Trey Songz 
1(4.JUtl {C,BRlOOES,T,liE\IERSON,1 SCALES.T T,l,Yl.OR.K.JOlltlSOtj) @ OTP/DEF Jl,MJIDJMG I 

IF I HAD YOU Adam Lambert 
M MARTitl,SHE"LLBACK,K,lUtfOltt {KS M4.RTI1i SHELLBACK.S,Ji:OTECll4.) @ 19/RCA/RMG 85 94 

GLITTER IN THE AIR Pink 
BJ•Wffl (P!NK,8 ,.t,l,WI} @ LAFACE/JLG 

7S 77 

75 72 76 MISS ME Drake Featuring Lil Wayne 
BO-llh\.lt.S~llll8 {A.GilAIMW,,M.Slolllll.S-tt9iffil8.ll.CA.lrHR.O.EJYIAAJS.O..P:IC~41 (D ¥CWIGIQF.'f"Cf,91 c\1Ctt:1U4VIRS,lrll,ll)TOW! 

GIMMIE THAT GIRL Joe Nichols 
11.tWRICttl jA.AKlt.lS,b.tlAVIOSOr.,8.HAVSLIP) @ SHOW t:iO(l-1.lJJIVERSAL 74 72 

79 78 
HOLO YOU (HOLD YUH) Gyptlan 
fiRE PETE~ (W.EDI//ARDS.R.JOl-ttlSONJ @00 'IP 

711 67 23 NO LOVE Emlnem Featuring LIi Wayne 
Jt..ST BLUE [IA,Mo\TH£RS,O.C.ARTER.J.Sr-nTH.O.H.AlltGAN,J.TORELLO) 0 1/lEBJSHAOY(AflERMATHIINTERSCOPE: 

IF WE EVER MEET AGAIN Tlmbaland Featuring Katy Perry 
J BE4.IIZ,TIM8.\L4.ND (J.BE.4.tll ,T,YMOSLEY,M,8US8EE) (!) IAOSLEY/BL,l,CKGROUtlOJINTERSCOflE 

FARMER'S DAUGHTER Rodney Atkins • 
T.1-lEWITT.R ATKINS {M GREftl.B ltAYSllP.R AKINS} (!) cuae 

79 68 51 

69 i/8 

WE'LL BE A CREAM WE the Kings Featuring Demi Lovato 
S•A•t,tSLUGGO llCL4.RI<) @ S--CUAVE 95 -

88 93 KISSIN U Miranda Cosgrove 
AMMO,KOOl KOJAk jl.GOHW.!,LD,C,KELLY,M.COSGRO\/Et 0 COLLMBIA 

WAVIN' FLAG K'Naan 
~ .BROTHERS.B ~IARS {KWARSA,AE,BJ.IARS,PLAl'IRE!lCE.JDAVAll © AW/OCTOllE/IIITERSClil'E 94 84 

ALL ABOUT TONIGHT Blake Shelton 
S.HEtWAICKS R..AKltlS.B.HAYSLIP,D.OA\llOSON @ A.E~ ISE HASHVIU E M.N 91 97 

SHARK IN THE WATER V V Brown 
T.T'l'SPER M.SEPEHRUAtlESH (M.SEPEHRMANESH T.l'l'SPER! © CAPITOL 85 82 67 

THIS AIN'T NOTHIN' Craig Morgan 
I P.O'DOHNEU.C.l!ORGAt4 (C.OUBOJS,K.K.PHll LIPS! (!) BNol. I 

THE MAN I WANT TO BE Chris Young 
J STROUD e JAMES.T mCIIOlS 0 RCA tlASHYILLE 

87 

92 96 

86 79 

58 

35 

58 

f>3 

25 

61 

51 

51 

114 

11 

66 

67 

68 

69 

70 
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69 

73 

18 

15 

34 

n 
23 

37 

80 

81 

54 

82 

114 

87 

116 

48 

EENIE MEENIE Sean Kingston & Justin Bieber 
8 e.LAlfCO (8 t.E\llN.K.Al«JIERSON.C C.BATTEY,S ol,,BATTIY.J BIEBER,l•.PAl .l.CIOS E.CURK) © BEtUGA IIElGltTSJlPJC - 81 68 • 15 

811 6S -

93 99 

CLUB CAN'T HANDLE ME Flo Aida Featuring David Guella 
O.GUETTA {T.OILL4.RO.C.KEY,K C.LIVltfGSTON,M.CAREtl,O.GUEHA,fRIESTERE-R,G.TUlllFORT) @ POE 80V/ATL4.tmc 

143 Bobby Brackins Featuring Ray J 
NIC tUC B.SRACMLNS,W.IIOR'IIOOD JR,N.BALDlllGf 0 TYCOON STol.TUSIUNIYERSAl REPUBLIC 

65 

90 

~ 97 _ ALL OVER ME Josh Turner 91 W° F.ROC:ERS (B.HAYSLIP.O.D.4.VIOSOII.R.AAUIS) 0 ,_,CA tlASJ-MLLE 

~ ~ 1 _._IF"""I aD,..IE~Y,._O'""'U"'N_G _______________ ..._T~he_ B~an~d~P~e~r~ry--92 ~ W ..W PWQRLEY (K,PfRRYf 0 R[ PIJBLIC tUSHVlllE J 
~ 99 _ CUANDO ME ENAMORO Enrique !gleslas Featuring Juan Luis Guerra 
W° NOT llSl ED (lfOT US.TED) Q) UNIVERSAL MUSIC LATlffO 

A - BITTERSWEET Fantasia 
~ ' C,114.AMONV fC.H.\RMOtl.C.KEl l Y) (!) J/RMG 1 

A_ ... LAY ME DOWN The Dirty Heads Featuring Rome 
W ililil THE Df.RTY IIEAOS.ROME (J W;!,TSON,D.8liSltr4ELl,1UWo\lRH) 0 E)(ECUTIVE 

93 

94 

93 

118 87 -
DEUCES Chris Brown Featuring Tyga & Kevin McCall 
!<.MCCALL (l(.MCCAll ,M.SlE\/EtjSON.C.BROWt!J @ JM/Jl G 87 

NEIGHBORS KNOW MY NAME Trey Songz 
l l AYLOR,P.HA'lt:SJ.MCGEE (TtlEYERSOtl,T.l1WLOR.PHAYES) © SOtlGBOOK/ATLANTIC 

' B.M.F. (BLOWIN' MONEY FAST) Riek Ross Featuring S,ytes P 
LE)I LUGER (V/.ROBERTS 11.l.A.LEWIS,D.STYLES) © Mlt'l'BACH/SllP-tf-SLIOE/OEF JAlt.VIDJMO 

97 96 87 

98 

UP ON THE RIDGE Dierks Bentley 
J R.SlEl//ol.RT jA.PETAAGLIA,O.BtNTU:Y) 0 CAATOL tfA$HVILLE 99 

NEVER SAY NEVER Justin Bieber Featuring Jaden Smith 
THE l CESSENGERS (A.MESSmGERN.ATWEH,J.BIE8ER,T.HAARELL.J.SMtTH,O.RAM8£RT) Q) SCHOOLBO'l'JRA't'l,!ON() 33 

47 43 36 

56 58 

B()l-10AJ..l<H4ALl0 (A.GRAHAAtl.1.5-4.Mt,EtS II.BRONGERS} @ 't'OUtiG MON~Y/CASH MOtlEY,UNIVERSAL MOTO'llN 

I NEVER TOLD YOU Colble Calllat 

14 

48 
A LOT TO 'LIKE' FOR IGLESIAS 

411 45 47 

58 63 

51 57 

64 66 

153 48 24 

59 64 

61 61 

I( CAILl ;l,T (C CAllLA.TK DIOGUARDI.J.REEVES} @ UNIYEaSALREPUBLtC 

WHATAYA WANT FROM ME Adam Lambert 
M 114.RTitj,SltHLBACK (PrtlK K,S ,.uRTltj SltEtl B,l,CJ(f @ 19/RCA(AMG 

TEACH ME HOW TO DOUGIE Cali Swag District 
C.FOWLEA.E,1//EST fC.fOl//lEA,C GLEE.C CIHlDS E,'ltEST) © C.i.Pll OL 

LOVE LIKE CRAZV Lee Brice 
D.JOHNSO!f fD.JOHNSON I.JAMES) @ CURB 

THE ONLY EXCEPTION Paramore 
R.CAVALLQ PAAAMQRE" (J-i.WILLIAM§.J.FA.RR.O) (j) FlELEO BYAAMENIATLAIITIC(RAP 

ROUND & ROUND Selena Gomez & The Scene 
l<.RUDOt.F.J.HALAlAA:< A.80l00tl (K.RUOQLJJ.KASHER f.DOBSOll J.HALAVAC§J\.BOLQOKI) @ HOLLYWOOD 

PRETTY GOOD AT DRINK IN' BEER BIiiy Currington 
C,CHA,.,BERL4.ltf 8.CURRINGTON fl J QF~ES) © IA ERCURY flA.-S,HVILl E 

GOT YOUR BACK T.I. Featuring Kerl HIison 
OJ 100,_,P (C.J.tURAIS, JR.,ol..OAVIS,T.tUSN) (!) GAAIIO HUSnE/4.RANHC 

58 Go to www.billboard .biz for complete chart data 

Enrique Iglesias makes his first foray into the Billboard Hot 100 top 10 in 

nearly nine years as "I Like It," featuring Pitbull, leaps 18-8. Aided by aware

ness of the release of his album "Euphoria," which debuts at No. 10 on the 

Billboard 200, "I Like It" shifts 171,000 downloads, according to Nielsen 

SoundScan. That's more than double last week's sum of 85,000, and the 

song earns the Digital Gainer award. The track is Iglesias' fourth Hot 100 top 

10 and his first since "Hero" rode the emotional aftermath of9/ll to reach 

No. 3 in November 2001. - Silvio Pielroluongo 
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' HOT 100 AIRPLAY'" I 

ii :olfl ;5 TITLE 
:5S! I! lRTl&T (fMPRltfJ/PROMOTION L.t.BEL) 

15 OMG 
USHER FEAT. WILLI.All LAFACE/JLG 

0 CALIFORNIA GURLS 
KATY PERRY FEAT. SNOOP D066 (C4M'OI.) 

e 11 AIRPLANES 
8.0.IR.ttMlf'l'WUJMIS~DIUSl1.£lm.,IHn;! 

0 10 FINO YOUR LOVE 
llfW(l. l,'tll,lt.rJIJCN;Y.(;~IJO'<lY.(JtMRSAlM:Jro,n~ • 12 BILLIONAIRE 
lflJNtlXDl'/Ul,IRJIJNAAS~ilJfOEC,!fi~RB!Dlh'AA\eiRW'I 

G 10 COOLER THAN ME 
MIU POSHER !JIRMG} • 15 LOVE THE WAY YOU LIE 
~ FEAl Ja!AtlCA (V/EB,9WJr'fAfTERtiMTI{•M'ERSC(ffJ 

8 20 BREAK YOUR HEART 
TAIO CRUZ FEAT. LUDACfllS (MERCtJR't/lOJMG) 

Q 13 15 UN-THINKABLE (l'M REAOY) 
AUC-IA IEY$ (!Jl!X/J,'RPAG} 

10 15 YOUR LOVE IS MY DRUG 
l(fSHA (KEl.,OSABE/RCAJRMG) 

11 9 14 ALEJANDRO 
1 IJDl'GAGA ~u.E.WtM.QIRRYTREEltll"EROC~ 

12 10 13 BULLETPROOF 
LA ROUX jBIG llFEJPOlVDOIVCHERR'fTREE/IHTERSCOPE! 

13 11 ' NOTHIN' ON YOU 
23 8411 RAt li:t.m MAAS !l;!~'GIWID l·IUSi,.E1An..V!!!£! 

14 12 32 
HEY, SOUL SISTER 
TRAIN (COLUMBlAj 

CD 19 YOUR LOVE 
IUI MltW ('tQ.Jt(j riOEYiCII.SH MmEYiUN"tERS,1,L l.fO'TOI.K) 

111 14 43 NEEOYOU NOW 
UOY ANTEBULUM (C'1.Ptf-0L NASH\J1LL£/CAPfT0L) 

17 14 THERE GOES MY BABY 
USffER (tAfACEfJlG) 

18 16 24 BREAKEVEN 
THE SCRIPT fPHONOGEN!CIEPIC) 

CD 21 RIDIN' SOLO 
JASON OUIIJLO (BELUGA HEIGlnSIW;i.RJlER BROS,j 

G 22 IMPOSSIBLE 
StlOHTEW !SRP/SRCJUUIVERSAL MOTOWN) 

2 1 18 26 IN MY HEAD 
JASON DEfll/LO jBELLOA HEIGHTS/WARtlER BFIOS.j • 28 
DYNAMITE 
TAIO CRUZ (MERCURY/lOJMG} 

G> 27 RIDE 
CIARA FEAT. LUDACRIS ~AfACEfJLG) 

24 20 22 RUDE BOY 
RIHANNA ($RP/OEF JAM/IOJllG) 

211 23 30 HAVEN'T MET YOU YET 
MICtlAEl. flUflLl ( 143/REPRISE) 

0 HOT DIGITAL SONGS'" 

~• :5 TITLE 
!I lg ARTIST (IJ.1PRltnJPR00.40TiON LABEL) 

l;i 
~ 

LOVE THE WAY YOU LIE 
lauFLltrtwN.+\'.B'SiOl',rn;t,lffi,t~ 

2 CALIFORNIA GURLS 
KATY l'EAAY FEAT. SIIOOP b061i {CAf11JQL) 

e DYNAMITE 
TAIIJ CFIUZ jl.,E.RCt.RY/l•J.,1G) 

4 13 AIRPLANES • 10.l ffMtlA'l'LEYlilil.UIMl(IUBEl.ffJJ¼IWOltFlf.RlAAWJ • 12 I LIKE IT 
ENRIQUE IGU$1AS RAT, PffllUU. l,lJUIVERS,1,1,. REF1JEU:) 

8 14 BILLIONAIRE • TIWII NYJJt'fQ.\ IMOMm~9!f.~F:ruD8'1'1\ll/£tffll) 

7 10 COOLER THAN ME 
MIKE POSNER tJIRMG) 

0 15 RIOIN' SOLO • JASON DERt.lLO (BELUGA HE4GHTSMl'-RtlER BROS.) 

0 ' NOT AFRAID ' l O II: EMINEM (Wf.B/SH4()YfAF1ERMATH/INTfRSCQPf) 

10 15 OMG 
USHER FUT. WIU.l.tM (LAFACE/JLG) 

11 11 10 FIND YOUR LOVE 
DR,\KE (•Un5-~SHii'IWt'\IKl'$Stt. ~IJTO,\UU,fflG) 

CD 18 11 IMPOSSIBLE 
SffONT[LLl jSRP/s.RCfUNI\JE.RS,1,L MOTOWtl) 

13 17 15 ALEJANDRO 
LADY GAGA ('SUIEAAlutEi10JtlM>061MlH/fflEflSOH) 

14 10 SOMEBOOY TO LOVE 
JJSTlt IIBlR (Sl(lClOOY.MIWD8Rlt!t'4S..NIDIDJ\t3) 

15 15 22 YOUR LOVE IS MY ORUG 
KESHA (KEIJOSABE/RCA}RMG} 

111 16 18 BULLETPROOF 
U ROUX (BIO l.ff.,f'(01)(fW£RRYTREE!MEFISCCff) 

17 13 10 MY FIRST KISS • .'!OH!3 FUT. KE$KA (PHOTO FINISH/ATLAtfTlf;/RRP) 

18 19 20 BREAK YOUR HEART D 
11110 CRUZ Fl.Al LUDACRIS !MERCIJR.VllOJMG! 

CD 22 19 ALL I DO IS WIN • OJ J:HillllO l,WE TIIE SEST/E1) 

20 20 40 HEY, SOUL SISTER D TRAl.11 (COUJM8fol.) 

2 1 14 POWER 
KA.NYl WEST ("ROC-A-FELlAIOEF JAMIIDJMG) 

22 25 ROUND & ROUND 
SELE.KA GOMEZ a, nu: SCE.111: (HOlL'l'WOOO) 

G 28 JAR OF HEARTS 
CHRISTltiA PERIIJ {MS. f>ERRI Loi.HE) 

24 23 HELLO GOOD MORNING 
IJIOOY · DIRTY IIOliEY rut U 1!!4.080Y1MERsro:t} 

G 27 14• :!!~~~J~~.W~lll1J&'1113\1ltitjlf0ftl 

Iii :.;!Ii iiifi TITLE 
:51 ;g ARTIST (IMPRINT/PROMOTIOII LABEL) 

m::.26 13 RAIN IS A GOOD THING 
LUkE flR'tAN (CAPITOL tfAStt'JllLE) 

G 30 8 UNOOIT 
CARRIE UNDERWOOD {19/AR!STA J.IAStMLLEj 

28 24 I WATER 13 .., BRAD ,-,ISLEY jA.RIS14 tU,S,H'IILLE) 

I LIKE IT G 36 
BIIIWE ELESllS FE.lt PITIIW. ~ll.lERSIL RfP.!ll.WMFISAq 

G 34 NOT AFRAID 
lMINEM E8/SW,OY/AFTERIA4.Tll/1NTERSCOP 

31 21l 18 OVER 
OMIII: 1'IOJttl MCf£V,eis,i MCtlY,UllRSAJ.. MOTOlh! 

tfl 35 11 LOSE MY MINO 
YDIING JEEZY FUT. PLIES !CTEIDEF JAM/IOJMGj 

33 25 14 CRAZVTOWN 
JASON Al.OEAN (BROKEtl BO'lfJ 

3" 31 24 WHATAYA WANT FROM ME 
ADAMI Wl8EAT (19/RCA/RMG} 

3e 32 14 SHE WON'T BE LONELY LONG 
CLAY WALl[R jClJR8) • 39 LOVER.LOVER 
JERROD KIEMANN SEA GAYt.E/AJUST.A tU,SHVILLE 

G 41 FREE 
lAC BROWN IAtl) lier.I ~CMfi',l;Jl~R 

38 33 14 THE HOUSE THAT BUILT ME 
M~.NOA 1.AMiERT (COLUMBIA J!!ASII\IIUEJl 

HELLO GOOD MORNING C 40 OIDO'I' • DIRlY MOKEY FEAT, 1.1. (SAD BOY/ltflERSCOPq 

G 42 l'M IN 
t:Snt UR.BAN jCAPITOl tlASliVILL§ 

0 46 TEACH ME HOW TO DOUGIE 
CALI SWAG OISTrUCT fCAPITOq 

m._ 50 GOT YOUR BACK 
T.l F'Ul UIU HILSON jGRiUto HUSTLfJATLAtnlC) 

G • 48 

48 

G 
48 

G 
110 

26 

44 LOVE LIKE CRAZV 
LEE &RICE jCLRB) 

48 ' ALL ABOUT TONIGHT 
l BUIE SHELTON jREPRlSE (NASHVlLLElMIMN! 

38 11 ~ !~~A~E~~El~IE~~~ 
43 SEX ROOM 

LUDACNS FEAT, TREY SONGZ lJlTPIDEF JAMIIDJMGI 

47 MY FIRST KISS 
3DH!3 FEAT. KEStlA (PHOTO F11"SH/ATLAtfllCIRR~ 

45 SOMEBODY TO LOVE 
JJSTIMIIIEBER{SCtO(Ul()','.Rl.."d)WSfW.!tUSl.APIDl)J"3) 

62 PRETTY GOOD AT DRINKIN' BEER 
BILLY ClllRINGTON (M£RCtJRV tU1SHVILlEt 

37 11 ROCK THAT SOOY 
THE BLACK EYED PEAS jltlTEFISCOPf) 

::;t: ;§TITLE 
:5; ;i ARTIST (IMPR!NT/l'ROMOTIOJI LABEL) 

CAN'T BE TAMED 21 MILEY CYllUS (HOLLYWOOD) 

2? 24 11 :~.?.~, ~r.: J..~~l~E~SCOPEJ 
""' WAKA WAKA (THIS TIME FOR AFRICA) 
W° 34 5 = SHAICIRA FUT. FRE&HLYGAOIIKO (fPfC) 

29 26 10 ~~~N~iRwooa (l'll{ARISTA tlASHVllt E) 

YOUR LOVE 
JiDl hl'W l'(Wt: l,t'H'(,C>SJ,i l.tlE'f.lUI\Ef\i;IUl'.ITO'~ G 30 

3 1 32 13 !~.~.~a,.~.~~L~r~Rt;RP) 

35 

G 
G 

38 

37 10 },~,~~~ . .. ~~~S~~ GAYL!/AR'51A N•S>MLL!J 
MISERY 42 
MAROON~ (A&F.VOCT~lEl»ffERSCOPE) 

I GETTIN' OVER YOU 
39 B ¥WSJITTl5CHIS"MWli~ffJlilllJDl~IJlmll 

36 

43 

40 

52 

31 

47 ~~~~n1?~M~g:Ol NASIMl lEI 

l TELEPHONE 
33 IJDll'&t&lRAllfllXl~.JE,ttM .. M,0£~:Sfllffi&(ff) 

FREE 
1AtRJMIWOfrtll,l:fAJM'i9..'.tlll6'1mJOO:QIJ,lffl;~Ft1lflt 

THE ONLY EXCEPTION 
PARAMORE (FUELED 8Y AAMEtf/ATLANTl~RPJ 

26 !?.zU+Nlrl~. ~u~:;~~CRNI\TIOIJ) 

D 

40 3B I NOTHIN' ON YOU Iii 23.. B.Q.IFmlll\llClPMRS~ tOHI.SIWWJl::t') 

4 1 41 

42 29 

G 64 

48 

45 46 

~ 45 

4 7 33 

G 62 

411 44 

(D 67 

14 ~l~~O~~ !~R~ic!~:~J {:~HVlLlEJ) 

31 KING OF ANYTHING 
, SARA BAROWS (EPIC. 

13 ~~B7,"c;~!~;.~.;f ~EPl>BllC 
TIK TOK 

40 KE$t!A jKEMOSABE/RC,l,/lU,4G) 

57 :,~:?.1!"~,!~~}\,~~RSCOPEJ l,'I 

25! ~:, .... _ _,,,'°"""MMNl_!lUJOOJ,r,i 
NO LOVE 
No11.tftA1U.WAYP€ ~,wrm.,1.,wnmsc 
TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (C.i.PITOl! 

49 
~N:~~:ACUR OPOOG/AnANTIC) • 
ANIMAL 
WEOH TRIES (MERCtJRYJIOJMG) 
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Billbearel@ 
DIGITAL 

~!i_<-:l_~t;!~ 
SoundSc,m 

10 1ROCK-----

l O PARAMORE FUELED 8Y RAMEN/4.nMmCIRRf' 

I 8 :.~.~~~~l~!i~ER;f~.f'IJBLIC 
~2,,7,e_,,~,,,,~ .. ~L:".~"""'"""'''--'fl"'"'"-"OOe,Gle..:•e.,Tl"""="l...l __ _,L• 
-::1 ANIMAL I 12 f NEON TREES (U.ERCURV/ID.JPAB) 

SECRETS 
QNEREPUBLIC (MOSLE\'/INTERSCOPEf 

IF JT'S LOVE 
TRAIN CQLUM.Bl'-

27 !~!::.E:l~l~GEINC/EP1C 
HALF OF MY HEART 
IOHN MAYlR COLUMBIA 

27 ?.~:;r !~~~,~~~~VIN' 

27 ~:
1
~i~~3/WARl<ER BROS. 

27 ~!~~f,L!;,~ERSAL REf'IJBUC 
27 :,1;;,~~~ ::?,~v~NT~~Y!~ 

LIKE WE USED TO 
A ROCIETTO THE MIOON (FIJELEO BY RAMEN/RRPf 

24 JAH • MR. HUDSON (ROC !"11011) 

• 

• 
II 

24 , ~~!!1 !!, ~~ ~?,,t!,,.\JW.,m>illt'IMfOCI l!I 
NO LOVE 
BiWfNI FUl ll. WltNE l~'i(TH,Utrmsctn 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (CAPfTOL) 

BEAUTIFUL MONSTER 
NHO {OfF JAAVl()JMG) 

0 ,cLASSICA1:-·· --

~ 

l 

• 

27 -~==========="====~· 
27 

•0coUNTRY--

2 

4 

5 

8 

7 

• 
10 

14 

:.; :::? TITLE 
~- ii ARTIST (IMPRltHIPROMOTlON UBElt 

20 ll!inl PRAY FOR YOU 
lllll 1111111)t1UlllilllfflJljlMJVWffit!ffllj 

l l O ~~~N~~WOOD 19fAfllSTA llAStlVILlf • 

14 i?,~~~ ... ~~V!~ G,VLE/ARIS1A NASIMLLE 
27 ~~,~~~~L~ .. ~~~Ol tlASIMLLEJ II 

10 ~':i! .... w.,_,,"""""''"''>Mlll:""'"11111 • 
17 ;,,~,~~~_;,~ ii~!~:,UILT ME • 

ISMILE • 16 UNClll(flltlllR{!OPOOCI.UL,WJ'IC,'81CGERACRRE) ~ 
10 16 ~~~~,L~; CRAZV 

PRETTY GOOO AT ORINKIN' BEER 
&ILLY CURRINGTON MERCUR 

19 ~!'~,\~ ~~~~Ps,~/~G 
11 13 ~~~~y (ARISTA NASH\ltl.LE) 

13 14 ~o~~~.~'!~{~:;,yGHTER 

I IF I DIE YOUNG 20 4 THE IWfD HMY (REPueuc No\SHVILLE) 

I AMERICAN HONEY 
l • 26 UOY ANTEBELWII (CAPITOL NASHVILLE I 

LITTLE WHITE CHURCH 
l 5 g LITTLE 816 TOWN {CAPITOL NASH'il1LLE) 

100\'E GOT A FRIEND~ ME~ a BUZZ ESI\OOlj I 
GIPSY I INGS (Pl'IIAR,M'A.Ll DISNEY\ I 
BAILAMOS 15 
ENRIQUE lll.ESIAS ((MRSR(X)<AffTEASCOPEf<:N<MSJ'\ 

© ·DANCE/ELECTRONIC~ 

d 
2 

• 
10 10 SEXY BITCH fJ 

""" T. "' 
12 27 EVACUATE THE DANCE FLOOR 

CASCAOA ROBBltlS 

- 1 GET OUTTA MY WAY 

14 27 

14 13 27 

19 15 STEREO LOVE 
EDWARD MAYA & VIU JIGUUNA CATJULTRI\ 
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Sou11dSCAn 

' HOT COUNTRY SONGS'" 
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Billbear•t 

Artist Ii Artist Ii !I ::.~ 11o1 0 1-.a. TITLE ::Si : ~ ;: PRODIJCER (SONGWRITER) IMPRltH & rruM.SER I PROM-OTION LABEL ~ IMPRltff & NUMBER I PROMOTIOtl LA6El ~ 

0 _ 3_ 4_ 27 
RAIN IS A GOOD THING Luke Bryan 

Pl N,l, IIVI R R 

2 Brad Paisley 27 32 IF I DIE YOUNG 27 F,ROGERS (!,P.\ISlE'iC,OUBOIS ~ LOV£LAC[l ~ !).RIST,\ N;\SIIVlllE P.WORLEY jl< PERRY) • UNDO IT Carrie Underwood 26 30 GROOVY LITTLE SUMMER SONG James Otto 21 M.BRIGHT C .UNDER'NOOD l< .DIOGUAROI M.FREDERIKSEH L L.4.IRD 19 ARIST4. Nil,SHVILLE Sing!! logs b~ 10111 J.OTTO P.'NORLEY J OTTO A .ANDERSON C CHAMBERLAIN • W,1,RNER &ROS. MPl 

4 CRAZVTOWN Jason Aldean top 10-and fifth 29 31 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar 29 I M.KtlOX £R.CLA'llSOtl B.JOt~Sl ~ BROKEN e.ow I S.AZi1,RJ.NEf84.W< fS.AZOR f''O~NG) 0 RIDE 

5 SHE WON'T BE LONELY LONG Clay Walker sl!alght-wllll lbe 
31 34 THIS AIN'T NO LOVE SONG Trace Adkins 311 K.STECALL fD.JOiirfSM P.O"DONrlELl G.CRlFFIHj @ Cl RB title llil<l/1ead P,U(ttOX Q:.LAI-IE MAR~El O.LEE) 0 SHOW 000:;!llllVERSAL .._ 

IS 
THE HOUSE THAT BUILT ME Miranda Lambert ~nglefrom h~ 30 33 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 311 F.LIOnELL M.WRUCICE jT.OOlCLAS A.SHAMBLINl @ COLUMBIA 

s«ond "5ix-Pak" £,LIND§EV ,._.RQ£HELLE f T.§LA1£R ~.§TEVEH§J ~ 12.!!:IIA 

LOVER, LOVER Jerrod Niemann WHILE YOU'RE STILL YOUNG Montgomery Gentry .__ 
•.BRAINARD J.F(IEMANtl (D.PRlltKERI !!!: SU GAVlt/ARfSlA N~SHVILLE EP, due Aug. 10. Six 35 ,,umox J.COLLINS T.ft,URTIII 1//.MO!!-LE COLUMBIA 

32 

FREE Zac Brown Band of his fortneJ lop HOW I GOT TO BE THIS WAY Justin Moore 0 10 K.STECALL,U ROWtl jZ.BROWro @ HOM£ OROWlf/l<TLArflrC/81GGER PICTURE 10s have alM> Silent 
32 37 J.STOVER jJ S STOVER J MOORE,R RUlllERfORO\ @ Va.LORY 32 

l 'M IN Kellh Urban Umealop lht! d!art, 36 42 TRAILERHOOD Toby Keith 3' 0 IIUFF,K URBMl (R FOSTER G MlOOlEPAa.N) ~ Cl).PITOL NASIIVILLE TKEfTH KEIT" • SHOI// OOG-U!UVERSU • 11 12 ALL ABOUT TONIGHT Blake Shelton 10 
buludlng prior 

G 34 36 POUND SIGN (#?" !) Kevin Fowler 3' S.HENDR1c,,;s jR.AKltlS Uf4.VSUP.D.OAV10S0PlJ fa2 REPRISEIWMPl ~ngle "Hillbilly • D L MURPHY f!2.lMt.RPHY.J.COLLltlS T.111,l,RTlr~J i: LYRIC STR€ET 

CD 10 11 LOVE LIKE CRAZV Le-e Brice 10 Bone" in March. G 37 40 AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana 36 •.JOHNSON ,a JOHtlSOtl T.Jo\.M.ES) !:2; CURB pQY!;E ,R.MQtfTM.IAJ.RAQSDALEj ~ MER£~RY ., • 15 16 PRETTY GOOD AT DRINKIN' BEER Billy Currington 12 G 45 - ONLY PRETTIER Miranda Lambert 37 C.CHAMBERU IN 8.Cl!RRIIIGTO,l ff JONES! 0 MERCURY F.LIOOELL M.WRUCKE t~UAMBERTtl.HEM~ @ COLUMBIA 

e 14 16 OUR KIND OF LOVE 
~rlP1~:t:~s~~~ J 13 G 44 56 THE BREATH YOU TAKE George Strait 31 P.'NORLEV.LAOV ANTEBEl l tlM (0.HA'YINOOO C.l<ELl EYt-i.SCOTTBUSS!:E) T.BROWt• G. TRAIT O IJIIJOtl .J.Olll N C.BEATW.RO @ MC4. NASHVH.LE 

SMILE Uncle Kracker SMOKE A LITTLE SMOKE Erle Church e 12 15 
R CAV;\LLQ (U.§HMER18.0ALY1' HAROINQuJ.BOSfl 0 TQP IJOQ/ATl,.Alfll~fB.IGGER PICTURE 

12 ~ G 39 43 J.JOYCE (E.CHUACHJ.HY0£10.Wllt.lAMSl !'.i2: EMI Nil,~HWLLE 39 

LITTLE WHITE CHURCH • 16 17 WX~IG:J,J'AO(J.JTTU:f:IGT~ff KfAA0-1.0,YI.KfUO'.\\'JRQ( .SCHAIAWl~J.11~ 

e 17 21 ALL OVER ME 
F.ROGERS (!.Hol.YSUP.0,0,l,VIDSDrl.R ,\KINS! • 16 20 THIS AIN'T NOTHIN' 
P.O'OONtlEll 0C,MORGAf.l (C OUBOIS .U: ,Pl'Ull lPS) 

e ROLL WITH IT 21 26 CHAMBERLMN tlEO.LEE ARK • 19 23 HARD HAT AND A HAMMER 
K.STE ALL A.JA K.SOtt 

G 20 22 GET OFF ON THE PAIN 
M.lllflJGHT G.ALLAN (LOROMAtl (B.lUTHER.EUAt.tES J.'NEAYERl 

_G 22 24 UP ON THE RIDGE 
J.R.STEWART tA.PE.lR4.GLIA10.BENtlE:!J 

G 24 27 TURNING HOME 
F.L100£LL (!.CHEStlEY1S.CARUSOEJ 

& 23 25 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) 
P,1,,1, MILLER O.OLNER 11Et4GBER T,SHEPHERD.S.J V/JlLIMlilS 

e 26 29 FARMER'S DAUGHTER 
T HEWITT R.All<ftlS (M.GREEN S.Ha!.YSUP.R.l.l<ft.lS) 

_Q_ 25 26 WAY OUT HERE 
M.l<tlOX fJ.THOMPSOll,C SEATHARO,O.L.MURPlfl') 

Ci) TOP COUNTRY ALBUMS'" 

2 

f) 
4 

IS 

6 

7 

8 

II 

10 

11 

13 

14 

111 

10 10 

12 17 

11 11 

19 19 

16 15 

13 13 

15 16 

MIRANDA LAMBERT 
COLUMBIA -46854/SMN {12.98) 

CARRIE UNDERWOOD 
19/ARISTA NASHVILLE -4992S/SMN (l3.1l8l 

Revolullon 1 • 
PlayOn • 

==~~:~~ i.,i;,gD=e:l~Thell.'1< 

DIERKS BENTLEY 
CAP110l IIASHV!Ll£ 65410 12.98 

Up On Tho Ridge 

TAYLOR SWIFT 
BIG MACHINE OlilO (18 98):ft) 

Fearless rl 
JEWEL 
Va.LORY JK0200A (9.981 Sweet And WIid 

LUKE BRYAN 
CAPITOL tlAStMLLE 65833 (18 ll-8) 

Doln' My Thing 

:.~=~~MH1'9'} American Sa1urday Night e 
:.,~~ ~';,~~"'I #1 s ... And Then Some 

EASTON CORBIN 
MERCURY 013e,44JUft.!GN (HI 98) 

LADY ANTEBELLUM 
CAP110l IIAStMLLE 03206 12 SIi 

JASON ALDEAN 
BROKEN aow 7637 HI 98 

Easton Corbin 

Lady Antebellum • 
Wide Open • 

Pass The Jar: Live ZAC BROWN BAND 
SJ..,UW~m.llitiW.1-JSJ,M![OOl[l@ 

A mmll, • 1 _ T"'R"'A°'l""LE"'R"""C"'H"'O"'IR..w.WJl2.l!>'-----..;;.--. W lliliil:ll. r-s OG- J S.tiL o 8.9e Tailgate 
CLAY WALKER 17 

18 

19 

17 14 

12 

14 16 

G 29 2a 

21 1B 

G 21 26 

23 23 20 

24 20 22 

211 24 23 

She Won1 Be Lonely Long 

==Kfl~Wltzl,~(ll!z tKJNlllars'Mlatl01NllleUSA 

LEE BRICE Love Like Crazy 

Chicken & Biscuits 

~e~~~~~~~~ S.IMmE'N'HEST (17.88! Crazy Heart 

BtlA 655&5,ISMtt 11.88 
KENNY CHESNEY Greatest Hits II • 

JOSH TURNER 
MCA IIASt-MLlE OIJ36lN~IGPl (13.98} Haywire 

16 

Little Big Town 15 Ci> 40 41 SUMMER THING Troy Olsen 40 
• CAm'ClN,WM.Lf T Ol SEN (! OlSEN S.114.'r'SUP.J YEAR YI ~ EMI N,J,Sfl\lJUE • 

Josh Turner 16 <D 46 53 JUST BY BEING YOU (HALO AND WINGS) Steel Magnolia 41 
~ MC4. N,l,SIMLLE Song Improves by 2 D IIUfF (B.Cil.lAEROtt.PCONRO!! BIG MI.CIUNE 

Craig Morgan 17 millon Impressions 53 - I WILL NOT SAY GOODBYE Danny Gokey 42 
@ 3HA (~ 21%), according IA.BRIGHT l.'M--IITE C.CANtlotl.V.MCGEHE • 19/RCA 

Easton Corbin HOLD THAT THOUGHT Chuck Wicks 
M£RCUR 18 to litlsen BOS, and 42 46 

~ R~A 
42 

Alan Jackson 19 
crosses the 

41 45 LoCash CoWboys 41 
I AR! u NASH\ltllE Airpower 'lhreshold TRO 0,\VARI 

Gary Allan 20 in its llth chart 43 47 The JaneOear Glrls 43 
6) MCA N,i,SHvtll E 

weeti. II also debuts 
(D REPRtSE/Wr11m 

Dierks Bentley 21 withs,~ 46 49 Darryl Worley 48 (i) CAPITOL Ni1,$H\llll£ J.BRO'N:tl X.GRAtHT (J.BAOIIIN10.WORLEY,P:000NllE.LL1 !!!: S'rROUDAVARIOUS 

David Nall 22 llownloads at No. 48 47 46 REAL James Wesley 47 ~ l.lC4. NASHVILLE on Counll"/ Dlg[tal D FRtZSELL R CLAWSON (ll COTY J MELlON! ~ BROKEN aow 
Bucky Covington 23 Songs. !be complete 50 54 FROM A TABLE AWAY Sunny Sweeney 48 • l~IC STREfT 8,BEI.YERS is SWErnEVB DIPJERO K",ROCHEUE! ~ REPIJBUC N;!,SflVlllE 

Rodney Atkins 24 
thart ~ viewable at 

49 50 TOO LATE FOR GOODBYE Rancty Rogers Band 49 
~ CURB billboard. bll/t!Bts. P.'NORLEY jR.ROGERS S MCCONtlELL} ~ MU N;\SHVILLE 

Josh Thompson 25 51 TELL ME YOU GET LONELY Frankie Ballard 50 
(i) COLUMBIA M.l<NOX (M .OODSotto.OAYIDSOfl) ID REPRISE/WMtl 

Ci) TOP BLUEGRASS ALBUMS'" 

=:ti j0 E! ARTIST Title 
_:5) N =: I lUPAlrfl & NUMBER/ OISTRIBUIDlC LABEL (PRICE) 

Title 

Up On The Ridge 
22 21 ~A~~H,1~~~~~~7~ 1 • {ls.98) Defying Gravity 

25 31 :;:~~~ra!«•~ l..o.< He<Js A Trb.<e1c> CM \\brded\Varri>, 

28 

211 

30 

31 

33 

34 

311 

37 

39 

27 25 

26 24 

26 27 

30 29 

35 33 

33 30 

36 35 

34 34 

37 37 

32 32 

36 36 

40 40 

40 41 45 

41 

42 

43 

47 

39 41 

31 51 

43 44 

45 46 

46 47 

47 54 

44 36 

48 42 39 

49 

IIO 

46 50 

49 49 

GARY ALLAN 
MCA HAStMl lE 013Jti2/\.MGtt (10.98J 

Get Off 01 The Pa.1 

CHRIS YOUNG 
RC/I 22818/SMN (10 98l 

The Man I Want To Be 

REBA 
Sf.!IISJRJ(J().W}l(XW4.I..CW(16.9UJ (£J 

BLAKE SHELTON 
REffll!f/mi.fffR Ef\OS.S2200/M.N(8.00) 

ALAN JACKSON 
ARISTA tlASHVILLE 6~6111'$.MN (11.98) 

RASCAL FLATTS 
L~RlC STRE:H -002604 (18.98) 

TOBY KEITH 
SHOW DOG-lWVERSA1 D"U (16.98) 

TIM MCGRAW 
CURB 79152 (1U6J 

JUSTIN MOORE 
V.\LORY 01-00 (IO 98) 

LAURA BELL BUN DY 
PAERCURV 013968/UMGll Cf 1 98) 

ERIC CHURCH 
I CAP!lot tlASKVILLE 2081(1' {12.88! 

JOSH THOMPSON 
COLUMBIA 56858/SMN (9. 98) 

Keep On Loving You • 

HIiibiiiy Bone (EP) 

Freight Train 

Unstoppable • 
American Ride 

Southern Voice • 

Justin Moore 

Achin' And Shakin' 

Carolina 

Way Out Here ~=-=llllt('a!i NO\V-\\NtlC;j!Cruwy\Jol.2 
GEORGE STRAIT 
MCA IIASl'MLLE.013173""1JMG1l 13.98 

WILLIE NELSON 
SHANGRl•lA 613?80JROUrtOE.R (17.98) 

Twang • 

Country Music 

=~,~,:,..,?,,. l'la)tistlhel/ayBest ()The [me Ctid<s 

~t'~~~1
1
1~""°' l1"98) I'm About To Come Alive 

JOE NICHOLS 
SHOW DOG-UPll\lERSAi 012989 1.3.98 

BRANTLEY GILBERT 
AVERAGE JOE'S 215 1-U8 

HANK Ill 
CURB 79179' (18.118) 

DANNY GOKEY 
19/RCA 60~4/SMN (1 1.98) 
KELLIE PICKLER 
19/SrlA 22811/SIJN (11.98) @ 

Old Things Now 

Halfway To Heaven 

Rebel Within 

My Best Cays 

Kellie Pickler 

27 

19 

15 

19 

Genuine Negro Jig 

3 PUNCH BROTHERS 
tlOtffSUCH 521980'fNAAtlER BROS 

Antilogmatic 

0 13 J.~.,1~~~;D BY TURTLES Palomino 

0 10 431 THEISAACS Trelsaacs ... Nmly:PnNmostAC,w:l~Cdlecm 
OAIDiER 4601• 

• --..-cwc="cHAE'::::'L:cMARTI:=c:NccM::U:::AP= H=EY:---c&J::-:cloroo--=B::-luc"'c.ass=--"'1=-1L=Rd-::ng-=SorQ--' 
V RURAL RHYTHM l 05ti 

8 

t i 

10 

l3 ~~E = •~ OUNOER The Crow: N.,wSorgs Rl(Trl, foo.&irg Bar;, 

JUNIOO SISK AND RAIIIILERS CHOICE Hearl achos And Dreams 
REBEt 1837 

CHERRYHOLMES 
SKAGGS f a.MlLY 9112021 

Cherr)'holmes N: Common Threads 

7 

BRYAN DONE 'GOOD' 
More than three years after mak

ing his Billboard chart debut, 

Luke Bryan achieves h is first No. 

1 on Hot Country Songs, as "Rain 

Is a Good Thing" gains 678.000 

audjence impress ions (up 2%) 

and jumps 3-1. H is prior best was 

a No. 2 peak with "I Do" on the 

Dec. 5, 2009, chart He reached No. S in September 2007 with 

debut single "All My Friends Say" and rose to No. 10 in Octo

ber 2008 with "Country Man." On Country D igital Songs (sec 

page 59), Jaron & the Long Road to Love claims its firs t No. 1 

with "Pray for You" (48,000 downloads). - Wade Jessen 

Data for week of JULY 24. 2010 I For chart reprints call 646.654.4633 Go to www.b illboard .biz for complete chart data I 61 
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THE-DREAM 
LOVE KING RAOJO J<lllA.IDEf J,1,1.4 01421tJlOJMG 

USHER 
RAYlfOND V RAYMOND L+\fACE/JIVE 61SSUJLG 

THE BLACK EYED PEAS 
UtE U .D. IIITERSCOPE 012'B7"/IGA 

THE ROOTS 
HOW I GOT OVER DEF J"-" 01JUes•JIO.,M.0 

l 8 ~i\~ E~~T~! ~ EXH DTP/DEF J,W 0J40:J-O•JIDJMG • 

NAS & DAMIAN MARLEY 
O:s\\lll'IIUJMS(ffi11\0Jl\ti{lf~t-\lfift£J.I..IBUU:O~a~ 

JUVENILE 
I EAS'T MOOE OTP 2069/E 1 

RIHANNA 
RATED R SAP/DEF J.AM OIJt's:6,'IDJtAO 

TREY SONGZ 
RUDY sor,ceo.01CJo1.TLAtmc s, B7B-4/AG 

- 16 2J LIL WAYNE • 
- REBll'TH ~t.'CfE,j\JfMP:$ilil..ft.tOTQWN0127J71UURG 

, I KEITH SWEAT • 17 l O .,:J AIOIN' SOLO KEOAR 000-08@ 

18 15 5 :;:~009)91lOOfS,.,.,..,._O~•TWlT<,w.\l/AG 

I MONICA j • 1 • lg l ] m LSJANDINGH0398/..RMG 

• 29 29 :~~!:!,:~:~..,.. .. ,..,.. • 
DWELE 
WANTS W.ORlD W.OIIEN AT 51 ~9/E I 11 

Z2 20 18 ::~~~Ri~r3~~6/JLC 
-

22 2J :o~i OF LOVE EPIC ti3933"!S0t4Y MUSIC 

2' 21 44 ~-~!JEPIUNT 3 ROt N'110tl "'"''l'G@ 

~ KIDCUDI 
llilll. 27 4J UltlllfllUtlM811tWHFWIJIUIOD.Ol~IOlWl'1\.ltm.fG. 

28 23 15 ;_R~~:,,i:,_,. ... _. • ..,,,.,, 

r, 26 30 MARY J. BLIGE 

28 24 22 -17 38 
MICHAEL JACKSON 1!11 llatW.MWlWS1lEIR WJ18)(:~$)4f(WS( 

30 25 JANELLE MONAE 
DIEJfll)WIDflOl)Wlffl!U(L6,I,() ~ 5~/IWRER !flOS. 

28 44 DRAKE • Ulf.UGOIIIE1} Q.lt'.,Oi'(l$1-,;t',lJl•U9l.v.nw,11a:J1~1.IYffi 

30 53 
MAXWELL • 81.A£KSUMMERS1116KT 00.UMf:fA 891 .. YSOl#MUSIC (!} 

31 10 TONI BRAXTON 
PULSE 1.TlAtUIC 520269/AG ® 

32 30 ROBIN THICKE 
W:ntl:MPf:MSESSIDNsrM.lRWtflRSCOFt01310St:iA 

33 LIL JON 
CRUNl< ROCtt UNIYE.RSAL REf>\JBUC 01371&/UMAC; 

36 10 TRINA 
AMA?IN' :SllP-tl-SllOE 32561 

37 31 GUCCI MANE 
Tlf$1.llil'$.IWR£fll,'A$lOli ro9}Jl.l)'-S'i\JM~.tJi\\.\.;JBIID:6 

G 87 VARIOUS ARTISTS 

"' -39 10 

40 40 

HUIOIN J f'fllNCE/MP-b..-lOT 4 l.lF£ S224~-A-l0T 

13 
DJ HOLIDAY + GUCCI MANE 

lll ilO'l7B/t:CKSWltAS,\IJ,!5Zl.'ro\VRPIR!fm. 

19 RAHEEM DEVAUGHN 
Tt1£ LOVE & Wil.ll MASlENEAa: 122ai'Jl\lE ~!,9.'i9/Jl0 

BLAZE 
Gil.Nii Ril.t,S. PSYCHOP.IITHIC 4302 

14 SHARON JONES & THE OAP.KINGS 
I WRliED THE Hil.RDWil.Y OAPTOtlE 019• 

42 
~ ~ ! ! ~Nl~~AN60.1SlNI001322ti•,101r,1; . 

10 BONE THUGS-N-HARMONY 
!Mi: ffl£WCNILD'$SIOO'AS\W,Ul1'1&520U&'AW!t61 

48 43 24 CORINNE BAILEY RAE 
TtlE SU CAPfTOI. ll'9378 .. 3a LEELA JAMES 
MY SOUL STAX 31&4 1/CO).IC()RO 

IIO 45 31 TIMBALAND 
IM.UIIHfOll.!ftXXWCflK&E\!t..000..'lft;"Bl~l)!lii&'f.aA 

After wrappi11g ils 1Sth annual celebration 
July 4, the New Orleans Essence Nusic 
Ffstivars latest compllatlon, whkb features 
Bevonce, Cha~ie WHS011. En Vogue and 
Robin lhkke (pictured). Villlln 81-38 (up 
Z03%) on Top R&B/Hip-Hop Albums. 

~ MAINSTREAM 
it R&B/HIP-HOP'" 

UN-THINKABLE (l'M READY) 
ALIClA KEY$ fM8K/J{flMG) 

LOSE MY MIND 
YOUNG JEf.ZV FLU PLIES {CTEJDEf JAMAOJMG) 

YOUR LOVE 
M1C11t111W l)jlNS ~!Jti'V'CJISfl ~10tEV:'lJtMRSM.uornmn,Aoot 
TEACH ME HOW TO DOUGIE 
CALI S~1AG DISTRICT (CAPITOL) 

SEX ROOM 
WO.I.CIUS FE.ll. TFIEY SOlfGZ (DTP/DEF J,U,MOJMG) 

HELLO GOOD MORNING 
DIDOY • DIRTY MONEY Ft.AT, TJ. (BAD SOY/ftjTERSCOPE) 

PRETTY BOY SWAG 
SOUU.11 BOY TEU'lM (COLllPal.RK/INTEASCOPE} 

MONICA (JJRMG} 

BITTERSWEET 
FANTASIA {JIRMG) 

MAKE UP BAG 
THE-DREAM FUt t i. jRAOIO KlllA/OH JAM!IOJMGj 

3 ] ~ ':oA:S~!~,~;~IFE 

2 ~~y'f ~~ FEAT. OWEU {RQC ·A-fE.lL.yt)Ef JA.M/lDJIAC) 

18 ~~;,~~:Uml(A1LAt'11p 
WHO DAT 
J. COLE /ROC ru.noN/COLUMII.V,l 

HARD IN DA PAINT 
w.wcA R.OCKARAIIE (10176RI:I( &l.LIO'AS'rt.U).\1/1,Vll(Jl BFIC6 l 

GOT YOUR BACK 
ti, FUT, KERI HI.SON (GAAtlO ~snEJAnAHTICJ 

STATISTICS 
llffJENMINGS JESUSS'IIUXiS/~ >WAfffR IAUSIC GI 

ALREADY TAKEN 
lfll'V 10N!!J ~ tl,B00l<J.AILAlme) 

B.M.F. {BLOWIN' MONEY FAST) 
IICU)S$11At m'WlP 00: 

MAYBE 
ROCll:O {A· 1/ RQCKY RQAD/t)EF JAM/10.JMQ) 

l'M SINGLE 
UL WAYNE (CASH MONEV/UIIIVfRSAl MOlO\IINIUMRGI 

GET BIG 
DORROUGH mGDllUS,of:1) 

11 ~~~ ,!~~ONICA SLIP•N•SllOEICAPllOt 

SHOW OUT 
fltlSCOE Oil.SH MMI/MUStC tltlEIZOtlE 4/ltll'ERSCOPE 

HOLD YOU (HOLD YUH) 
6YP11AII VP 

DEUCES 
CtlRIS BROWN FEAT. TYGA & ltlVIN MCCAU JIIJ JlG 

IF IT AIN'T ABOUT MONEY 
f T JOE RAT, TJl(Y SONGZ TERROR sau.i.o I 

IN LOVE WIT YO BOOTY 

' RHYTHMIC'" • = MraiTITLE ~· !Ii ARTIST ~MPRINT/ PROP.1-0TION tABElf 

FIND YOUR LOVE 

CALIFORNIA GURLS 
Jiil.TY PERRY RAt SNOOP DOGG (C.liffiOL] 

YOUR LOVE 
NICKI Mltw jYOutS MCf•EY.'C>.SH MotEY.1.NIJERSl.t tmwmn 
BILLIONAIRE 
ffUM[WXfflffAT lftitllJWl$~SO'fff.tlnfl:Ul,.lfR.ElED!fiAA\8~~ 

LOVE THE WAY YOU LIE ,,m.,,m.-

NOTHIN' ON YOU 
1.0.8 FDl IIIUIO MARS [JlEEfl.ROCl<nLW} HUSll!/i\1Utmt] 

UN-THINKABLE (l'M READY) 
AUctil. JiEYS (PA5X/JfRPAG} 

GOT YOUR BACK 
t i, FUT. KERI HILSON (GR4110 HUSTLE/AlL4.NTIC] 

BREAK YOUR HEART 
Til.10 CRUZ FEAT. LUOil.CRIS (MERCURYJIOJilG) 

NOT AFRAID 
D11NEM {'.'\'£8/SH,l,D\'/AFTERMAHllllflERSCOPEf 

YOUR LOVE IS MY DRUG 
t:E.SHil. (KEMOSABE/RCA(RMO] 

OVER 
DRAKl M)UIIQ MQtlEY(CASH .. ,QNEYJUNtVER§AL MOTO'llNI 
RIDIN' SOLO 
JASON DERULO StuJGA HEIGH1'S/Wal.RNER a.ROS. 

16 26 ~~~.; {~R~~EF JAM/IOJMGI 

CIARA FUT. LUOACRIS jlJ,FACE/Jl G) 

20 10 ~""""'"""'"ll)Wl)jSTAnJS\lffl!SAl"!li"-tl 

21 11 :,1.:i.~~~,.1~,~~~it'I 
r:, SOMEBODY TO LOVE 22 l!J JUST'~ 8JEBER /§CHOOlBQYJAAYl.l()f41'l Bfl"dtl~SlA'filil)J'"@ 

- 26 BEAUTIFUL MONSTER Kill ME•YO {OEf J4),l/10JIAG) 

11 29 13 TEACH ME HOW TO DOUGIE 
Cil.LI SWil.G 01STRICT jCI\.PfTOLl 

POWER 
lANYE WEST FEAT. OWELE (ROC·A•fElLo\,l[IEF J4M/IOJF,1(i) 

THERE GOES MY BABY 
USHER jLAFACE(JLO) 

OPPOSITE OF ADULTS 
CHIDDY IANG (VIR61N/Cal.PITOl) 

ALEJANDRO 
UOY GAGil. tSmE.)Jdlf,E;KON..NEK:J-ERRYTRWINTERSCOPE) 

HOLD YOU (HOLD YUH) 
6YP11AM (\'Pl 

IMPOSSIBLE 
StlONTElLE SRP/SRC/Ul~IVERS,l,L MOTO'llll 

BODYBOUNCE 
KARDIIW. OFFISHAU Ft.Al. All:ON KONUVE 

BREAK MY BANK 
HEW !IOYZ FEAT. IYAZ SHOTTY ASYLl! 

BIG B01 RETURNS W ITH 'LUCIOUS' 
On Top R&B/Hip-Hop Albums, Big Boi's debut solo album, 

., Sir Lucious Lefi Foot: The Son of Chico Dusty," bows with 

Hot Shot Debut applause and starts at No. 3 with 62,000, ac

cording to Nielsen SoundScan. The set marks his return to the 

albums chart for the first time since OutKast's ·rdlewild" 

bowed at No. 1 in 2006. Singles from "Sir Lucious" have yet to 

garner strong airplay. Lead track "Shutterbug" failed to crad , 

the Billboard Hot 100, peaking at No. 60 on Hot R&B/Hip-Hop 

Songs after 11 weeks. 

Elsewhere, Alicia Keys'" Un-Thinkable (I'm Ready)" is the 11th song in the 17-year history of 

Adult R&B to eclipse 2,000 weekly detections as it ends the tracking period with 2,010 plays. On 

Rhythmic Airplay, Drake posts his second chart-topper as "Find Your Love" climbs 3-1. Debut sin 

gle ·'Best I Ever Had" spent 10 weeks at No. 1 in 2009. - Raphael George 

62 I Go to www.billboard.biz for complete chart data 
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lRYWI IADU (C<lr<rR<l. ffiEAQIUIIMRS,l,l MOTONN.U1RG) 

201 ~o!i~~;~~r?ltNTICl 
34 FISTFUL OF TEARS 

IW.WELt jCOLUIAaiA) 

24 CLOSER 
CORJNNE W LEY RAE (CAP110L) 

WHAT'S NOT TO LOVE 
OWELE n:111E11 

EVERYTHING TO ME 
MOIiie.A fJ/RMGI 

14 BABYFATHER 

21 URBAM MYSTIC Ff.Ill. MIIMA (SOB£) 

STATISTICS 
lYFE JOININGS ijESJS S\\mGS,rl\S'll.UPA.,V/ARIER P,IJ$C rAOlP) 

19 TEST DRIVE 
S:Ulll SWEAT FEAt JOE (KEDAR) 

SKIES WIDE OPEN 
BRIAH CULBERTSON FUT. Al/ANT (GRPNERVE) 

14 12 WE GOT HOOD LOVE 
MAKt J, ll&RAT. TREYSOtl'.i2f'tAJJW(;l-l'GEJffiWJEflSCCf{I 

NO REGRETS 23 HISABETII WITHUIS (PµRPQSE/1: 1) 

21 12 ~o~~;~cio 1; ~ F~'!~cOI 

24 SIGN OF A VICTORY 
R. JiElL't RAt sovmg SPIRITUAL PNGER§ {JIVE/JLG] 

25 TURN ME AWAY {GET MUNNY) 
ERYKA.11 &ADU (CO'fl"R<l. FRE~IIMRS,l,l. MOTQli!II.UlRGl 

MIRACLE 
'8RAH•M >,COOIIALO (D£f JAMMlJ .. G) 

' HOT RAP SONGS. 

l 9 ORAK£ C!Jl!!"G M0t,EY1t•SH '10NEY/U-RSAL IAOTOW"i 

16 LOSE MY MIND 
YOUNG JEW FEAT- PLIES (CTl/OEF Jal.MJIDJMGI 

25 I ~"~~1~~~~~~:!,.ocootWJ 1ll51\E/"'-'MOCJ 

11 TEACH ME HOW TO DOUGIE 
Cil.LI SWAG DISTRICT jC~PflOL) 

12 ~~:S?.?..~ RlY 60NG1 /DTP/Off JAPMOJMGI 

ALL I DO IS WIN 
DJ klllLEII (WE Tl1E BEST/EH 

HELLO GOOD MORNING 
DIDDY • DIRTY MOKEY fUI. 11. AO BOY/ltHERSCOPE 

BILLIONAIRE 
TRM/E.'lltWtftA11A!lKIIIA$J~~'O.~~~.Qffl.J 

LOVE THE WAY YOU LIE 
O.Oilff.At 

PRETTY BOY SWAG 
SOUW SOY TU.LUI COLllP4RK/1NTERSCOPE 

GOT YOUR BACK 
u FIAT, KERI HILSON GRAtm HUS TL ,l,TL .vmc 

10 ~~iM A:,~AJPov "TERMATHllflTERSCOPE 

21 ~: .. ~~ /~,\ ~:.~NA.I TP EF J/J,4/IOJ"O 

MISS ME 
tiwc!Fm.ll.WAYlf:r,tll!ICl,l)lY,,fJQ-tt.(NfYLtl«FlSltl,(!"frMtb 

POWER 
U NYE WEST FEAT. OWW ROC·A•fELLAJf.lE:f J ~l.f/lOJMG 

13 SUPER HIGH 
RICK R(]SS FUl ~YD ['MAYll,l,CH,'Slfl•II-Sl.ll.af JAMM)J\.t:i'I 

B.M.F. {BLOWIN' MONEY FAST) 
RIOCROSS F9t SlYLESf> Q.wtl.lO~l-9..0E.O:F Jl,J.\10J~tS'I 

WHO DAT 
J, COLE ROC r.,mo OLUMBl,I, 

l'M BACK 
u GRANO HUSTLE/ATLArmc 

HARD IN DA PAINT 
WAUA.OCKlFUME. 1011mac 

143 
IIC88Y 8Rltr.ilS FUt MY J (!'l'tiOC'.N SWl.6WI.EPS/4. AEPtlllnl"t.R'.l! 

TOOT IT AND BOOT IT 
YG DEF J.IIM/lf)JJ.1G 

IF IT AIN'T ABOUT MONEY 
FAT JOE FHt TAU $0N6Z ERROR SOUAO/EIJ 

Data fo r week of J ULY 24. 2010 
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SoundScan Billbear.18 

RIDE 

Drake 
@ mtN3 ~t::tE'GC'ISH ftiDEYUMRSllMJTCMtWlflG 

Usher Featuring will.Lam 
Cl) t.AfACE/JLG 

C.STEWARlT.lfASH C.P.HARRIS.T.tlASH.C.A..STEWAAT.C.SAIOCES 
Ciara Featuring Ludacris 

0 lAfACE/JL(I 

LOSE MY MIND 
DRUMl.lA BOY J.W.J~KINS.C.C.HOlS0".A.WA.SHINOTOr4 

SEX ROOM 

Young Jeezy Featuring Plies 
00 CTE/OEF JA.M/IOJMO 

KAJUN {C.8R IDGES. T.NEVERSOtl .T.SCAlES, T, TAYl.OR. K.JOHNSori J 
Ludacrls Featuring Trey Songz 

@ OTP/OEf JAM/IOJMG 

YOUR LOVE 

TEACH ME HOW TO DOUGIE 
C.FOl//lER,E,'lt'EST (C f Ol//lER,C.GLEE.C ClllLOS,E,WEST) 

Nickl Mlnaj 
@ 'l'OI.JOO MONEV/C~/1 MDIIEYANVERSAI. MOTO'J.lV\.1'1.IRG 

Cali Swag District 
0 CAPITOL 

fantasia 
0 MlMG 

Soulja Boy Tell'em 
© COLUPARKJttHERSCOPE 

Drake 
(i) 'r'OUtKi POID'fCASH MOtlfYA.NVERS.it a,,:>TO\\N,\JMAC 

Dlddy - Dirty Money Featuring T.I. 
0 BAO 80YMlTERSCoPf 

Monica 
© J.ilLMG 

Drake Featuring LIi Wayne 
ID-~lll4~EBB.O.CM'l'8UIID,'fNlllS,O~I @'1Jll(;ll);E'ff.A9-1-KJEfltlo!.RSAL~i1',R; 

DJ Khaleel Featumg Wain, L.udaais, Snoop Dogg & Rick Ross 
OJt~M,OH:tw.ID,t:P.U>~C.S,."WSYJ.RCH.ITTStCtR'JlCUSJl,T.fNIUMJ..I.JOSU 0 Yt1HEF£Sl,'E1 

NEIGHBORS KNOW MY NAME Trey Songz 
l.T<\YLOR.P.HAYESJ.MC6EE T.N£VERSotl.T.TAYLOR.PHAYf:S) © SotjGBOOK/ATLAtmc 

FINDING MY WAY BACK Jaheim 
1.81\RIAS.C.HA.GGIPIS I.BARIAS,C.HAGGIJlS,M.JONTEL,C.CHAMBERS.J..H04.GLAti>) (i) .4.TLANTlC 

WHY WOULD YOU STAY? Kem 
KEM.R.RIDt:OUT K.OWH.1S 0 UNIYEl'SAL MOT0Wtl/Ua.1RO 

CHAMPAGNE LIFE Ne-Yo 
Cl.COOCH S.C.SMllH.0.COUGH OEf JAM/10.lMG 

EVERYTHING TO ME Monica 
M fLLIOTf.LAMB M.ELLIOTTC.LAM8,J.SUlLIVAN f.BASKEl1,C.MCOONALO,J.O.l/ltlUAMS Cl) J,illMC 

POWER Konye West 
S 'YET l'b1L'7.ffi!,AliUEW~.fli."i.lOO.WlffJUl\MH~lilfft!l!Ml~IM:D}',;&ID.eMJ @ ~JN\llli 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
TIIE S~<WS .R.~MMOllS, JR ,B.M;1Rs,P.LA'o\l!WCE,1UE @@O AEBEUlOCKIGAAtm .-ssnE/1\TLJ.tlTIC 

FISTFUL OF TEARS Maxwell 
l-UlAYIO,ftilUSZE (MUSZE.ff.OAVIO) 0 COLUMe.lA 

WINDOW SEAT Erykah Badu 
:E BAOU.J.POYSEA E.8AOU.J.POYSER (i) CONTROL FflEAll/UNIYERSAL MOTOWW1J1,1RG 

IT'S IN THE MORNING Robin Thicke Featur ing Snoop Dogg 
T.RllEY,Tl{JCKE R.THICKE.T.RILEY,C.C.BROAOUS JR .. J.MATHIS,J.J4.CKSOII (l) STAR TRA.KlltHERSCOPE 

B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles p 
t.E~ LUCER '11.AOE!ERTS 11.LA.LEWIS.O.STvt.ES @ tlA't'B,J,CWSllP•rf•SLIOE/OEF JAM/10.Jt.10 

MY CHICK BAD Ludacrls Featuring Nickl Mina) 
THE LEGENDARY TRAISTER C.eR1rn;es,O.T.UARAJ.S.llNOLO,o.o,vmso• © OTP!IJEF JAM/IOJUG 
YOU'RE THE ONE Oondrla 

G SO SO OEf/ PI.ALACO 

T.I. 
TRACKSL.\YER2 CJ H.1,RRIS, JR ,O,RAflDALL.O.OOtlCA~ @ GRAllO HUSnE/1\TLANTIC 

STATISTICS Lyle Jennings 
(l) JESUS SWlNGStASYLUM/WARtlER M-USIC GROUP 

Rick Ross Featuring Ne-Yo 
C.WITII-E 18,EJ( IWRJBEHTSI J),'tDffl.t.FIWJOOOtlS.C &IIH.E.ONSOU.t.SfOO:Sf eo P,l,t>~,1£:HQ.fl.tj..Slll,{lf .W4'1l.M3 

HOLD YOU (HOLD YUH) Gyptian 
flAE PETER 1//.EO'IIAROS.R.JOHtlSOU 000 \IP 

WE GOT HOOD LOVE Mary J. BIige Featuring Trey Songz 
U,1.COX.it.OUN jM.J.8LIGE.8.IA.COK,J...tUSTltl,K.A.J.OEAt9 © IIATRIAACHfGEFfff((ltlTER.SCOPE 

RUDE BOY Rlhanna 
ST.i.RGATEJtSo\'IRE M.S.ERIKSErf.T.E..HEAAl.i.tlSErtE.OHN,t,1.RIDCtCKJtSWIRE.R.Frn 0 SRPJOEF JAr,dJIOJPM) 

HEY DADDY (DADDY'S HOME) 

The-Dream Featuring T.I. 
@ RAOIO KllLJ\l'OEF JAM/IOJP.IG 

Waka Flocka Flame 
G 1017 BRICK SOUA.0/ o\SYlUMIWARNER a.ROS, 

THE AlHlNERS,RiCO l OYE ICO lOVE,.1, ,HI\RR,J,JI\CKSON,U.RI\VMOtfO IY 
Usher Featuring Plies 

(:) lAFACffJLG 

ALREADY TAKEN 
f'OLO'NO,J, DON J.JOIIES,E DEMU.tlEYERSON,I\.JACKSON 

GOT YOUR BACK 
OJ TOOMP CJ.HARRIS • .m .. A.OAVIS,T.NASH 

CLOSER 
S.BROI/IN,C.8.AAE C.8.RAE 

WHO DAT 
J .COLE,il..PARRltfO J.COL!.A 8ENJAMIF(,A.A.PAlTOtl.P.8ROWlf 

Trey Songz 
© SOtlGBOOKJATLANTIC 

T,L Featur ing Keri Hilson 
© GRAIIO HUSRE/ATLANTIC 

Corinne Balley Rae 
0 CAMOL 

J. Cole 
0 ROC lfATION/COLUMBJA 

Owele 
G RlJE1 

Usher Featuring Nicki Minaj 
E,!JJlLIJAMS,POU)W OA {)()ti U()t,IES.E Y,1LU4MS,e.OEAN.U Ril.YMOtm av.o TMAR.IJ.S.H ',!ORRIS G l,f;FA.CE/..lG 

HANDS TIED 
OAtc OF ltlE KtllGHlWRITAZ.tl IJl).SON. JR II J,MASON JR,,W,FELOER.H,SRIGHT 

AIN'T LEAVIN WITHOUT YOU 
t~WJ.JstJ.ErlEIUBlt'.I03IWiE,M.MU.t.OllJ,S61mK/tTHll . 

Mary J . Bligo 
SlARGATE P11U.8LIGE.ltS.ERIKSEtl,lE.HERMAtlSENJJiUST1N,E.OEAtU'-8 © MATRIARDWGEffEt!iVlTERSCOPE 

Chr is Brown Featuring Tyga & Kevtn McCall 
© JtVE/JLCl 

Kelly Rowland 
Utl!YERSAL klOTOWtl/lJMRG 

The Black Eye<:! Peas 
K.HlflRtS,.\I.WAAI ,\US.4..FffDl;,J.GOt.ESRJl(JJSCJlK.IWfllSJW>JIRD.FOCER.T.s:IEtffO<Mcru.ER} 0 IUimro:PE 

BABYFATHER Sade 

UL tlEIL {R.HIU, JR .. C.Wlll lAMS} 

0 £PIC/COLUMQ.IA 

Lil Wayne 
(i) CASH MOllEY/UNIYERSAL MOTOWtl/U"'1RG 

Rocke 
@ A· I/ROCKY ROAO/OEF JAM/IOJt.lG 

Data for week of JULY 24, 2010 I For chart reprints call 646.654.4633 
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Up 5 mllian in 
audltnce 
mpresgons, X,ys 
raises th, Gmtest 
Gainer/~irplay flag 
i1 he, 10th week ill 
No. 1. The track ~ 
the first multlweell 
chart-1opllff to 
land the honor 
gnce ltflanlt 

FANCY Drake Featuring T.I. & Swizz Beatz 
W.tl1.Sf.Q7,X$1BB(,A.~~tSU.flllS.KNNU.Jli)$)4J{ZAX1) Cl)mt(;l.tlllY,tJSHI.IJe:Ul,'IRSM.f.t1J0,\»1.Mlll 

SKIES WIDE OPEN Brian Culbertson Featuring Avant 
8.Cl-l8ERTSOll,R.RIDEOUT jB.CULBERTSOtU.1.AYAtll,R.R:IOEOUl) (D GRPNERVE 

IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz 
C00t. & mf,?fFERIAH J.A.CARTEGE!f,1,,liA.A..VALEtll.l)J(O,A.C.LYONS,E.MOtfTILLA,t~RSOti) @ ttRR(:fl $0..AO/E1 

ALWAYS Trina Featuring Monica 
@ SUP-N•Sll0£/CAPITOL 

Keith Sweat Featuring Joe 
THE PLATlffUU. 8ROT11ERS,L 1.USTIN l.l,,GIBSS,M.CltESSEA,l,AUSTfN.0 B.ROWtl) @ J(EOJ\R 

LOVE LIKE THIS Donell Jones 
CANDVMl\tl 

HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sulivan Fealllnng J. C0r""1uous 
NEll.JJ7Jlf.,moo-~~~A~.li'~l 0 -N 

IN THE MORNING Urban Mystic Featuring MOMA 
n.MA.N200R,POOH BEAR (0.todAtUOOR.J.BOYO.V.B.i.RKER.j © SOeE 

AIRPLANES B.o.B Featuring Hayley WIiiiams 
W [I,\ kl>,m.411< E ,.RSl'.t.ccNi,JR.J JRt.U,<.$)1.GIWI\J.WSSl.l£F;rSOl.&VJl$ 00 AEl!El.ROCl(>'G!WiO t1.IS1WA1l..Vffi:: 

BET I B.o.B Featuring T.I. & Playboy Tte 
t:UTTl,H{BASIWdJIIS. JLCJ.HAARIS.-.fl,CMC1ITG0).!00 IIJ.MCMW!IUl} (D REBELROCKJGAAt(l HJStlE/ATUHnC 

BEAT IT UP Gucci Mane Featuring Trey Songz 
ORUM MA BOY (R.O.'IVlS,C.GttOLSON,1.flEVf RS.Otl @ 1017 BRICK SOUAO/il.$YLUt.VW,J,RNER 8-ROS. 

PHONE# Bobby V Featuring Plies 
JAZZ[ Pll/i.P.114"¥tS R~lE)(Atmrn,B WLSOO,A L.WASltlf>mOtfJ.S1MS.PllAYES (9 Bl.U tcotl A OOEA.MM:APITOl 

YEAH YA KNOW (TAKERS) T.I. 
DJ TOOMP,l ll' -C C,J,llARfllS, JR,,,\ o,1,v1s.c oumrt 0 GAAIIO HUSTLE/1\TLWTIC 

SHE GOT IT MADE Plies 
C.SPARKSJtGEORGES {A.l.WASHIIIGTOtl.8.GREEH.C.SPARKS.R.HOLMES) © BIG GATESISUP•ll•SUOEfi!,lt.,f;tfllC 

IN LOVE WIT YO BOOTY John Blu 
JOH.N BLU {J.8Ll f0R.O) (i) ALLASOtlrtS/Jfl/E/JL,C 

I LIKE Jeretnlh Featuring Ludacrls 
l l .SCHUL12 (J.FElTOt4,,K.JAPA.ES,,,t.SCHULT2.C.BRtOCES) (D MICII; SCHUlllJt)EF JAM/IDJMO 

NO REGRETS Elisabeth Wilhers 
1!-.J.EASUIONO.E !Jl1THERS {E.Wl1HERS.B.J.E,J,STMOtll},G.CH,J,P,dBERS) @ P1JRPOSE.IE1 

DROP THAT THANG Juvenile 
RYAN (JUVE.MLE,C.Sl.llTH G) UTP/E1 

SHAWTY WUS UP Dondria Featuring Johnta Austin & Diamond 
J,OOPRI.C,KEYZ J,OOPRI.J ,1,USTlll,C,1/lllU.I.MS.B CARPEfflRO {!) SO SO OEf/MI\LACO 

ROCK YA BODY Dallas Blocker 
0 BLOCKERBOY/SYOEOISHITF 

Young Money 
(i) C4.SH MOliEYJ\IIVERS4.l MOTOWtl,UMRG 

Marques Houston Featuring Rick Ross 
E.CRA'lifOOO CSTOl<ES,M.HOUSTOt(ilCM'i'.fORDA1.HOOSTa~C.STOKESW.Rll3lt&S01JJ e MUSIC'MJ~U.G.JC,1,PITOL 

CAN IT STAY Gerald Levert 
E.lltCHOLAS G.lE'VERTE.HllCHOt.AS RHlf40/ATL.UlTJC 

TURN IT UP Mlshon Featuring Roscoe Dash 
-11:MIJ!US.~/Offl~JW.V.KWJJJ&wlK\lf.1:0Jl.COl~Jit,lGl'f,OS,IJ,.,.ElWJ @ mt~t~JrMJ~t.'IUW:A: 

YA HEAR ME T.I. 
K.MACI< {C.J HARRIS, JR.,11;.MCM-'STERSI GR,iUIO HUSflE/AlLI\NTIC 

SHUTTERBUGG Big Bol Featuring Cuny 
SSKfl£H,BG!IJ ' SlJQi,U'4S.tf.lflo..otrn.~AYH:El..ffiSALJi,'([lFW;U\P.l..ff'ffl 00 CEF..w.1'01.t:l 

LOVE BATH Smokey Robinson 
WAOBIPISOPU.FRE!JCH,G.GOLO l'IIROBIIISOMI © ROSSO 
MS. CHOCOLATE Lil Jon Featuring R. Kelly & Mario 
DRUMM<\ BOV.J ,~IITH (J.H.SA.ITH.C.GHOlsotl.A.l<ELLY.C.KELL'tW.HOU,1ES) 0 BMEJUtHVEASAL REPUBUCAIMRG 

SPEAKIN TUNGS Cam'ron & Vado 
J.TURNBULL,P:ROBltlSON (C.GtlES.T.'llltlFREE) Cl) DIPLOMATIC MAN/El 

LOYALTY Blrdman Featuring Tyga & LIi Wayne 
KAtlE (M.ST£V'EtlSOtt8.WILL1AMS,0.CARTER.,0.JOt-UtSOtl) © CASH MONEV/UNIYERSAL MOTOWtl/UMRO 

STOP THE PARTY (IRON MAN) Busta Rhymes Featuring Swizz Beatz 
sw1n 8EAT2 (NOT LISTED) (D FUPllOOfJCONGLO,AERATt 

CAN'T GET ENOUGH Brutha 
@ COOOFElLQ.SJtiEF JA.M/ID-Jt.lG 

Fat Pimp 
~YAN (C Ml!ROAUGHI (:) SOMElltltl SEFllOUS 

TURN ME AWAY (GET MUNNY) Erykah Badu 
E B"-DU E BAOO.R.AYERS.S STRIPllll.J,iEOfORD JR,) © CONTROL FflEACl/UNIYERSAL MOTOWWUMRC 

B.0.B. Raheem DeVaughn 
31G 80B.J.IIINES tR.S.OEVAI..-OHtl.8.0.lERRV,C.LE'MS.J.Ylf~ES) 0 1228/Jfl/EfJLG 

SIGN OF A VICTORY R. Kelly Featuring Soweto Spiritual Singers 
a.KELLY (A.KELLY) (i) JIVE/JLG 

BILLIONAIRE Travle McCoy Featuring Bruno Mars 
THE Sl~TCHS (U,tCCO't8.MIIRS.P.lAWRENCE.AU"'I/UlE) (:) liAPf'V 80V/DECA'IOI.IICE.,fl.lELED 8-Y fW.!El!i~RP 

BRUH BRUH Plies 
ZA't"rOVW (U.I/IASHltlGTOtl,lC.OOTSOtl © SLIP•N·SUOE/!\f L4.tfflC 

A STAR IS BORN Jay-Z + J. Cole 
K.YIESr,NO 1.0. {$.C.C.'IRlUl,.K.l//tsT,E.WlLSOtl.J.COLE,M.JOROAfl,A.G000MMf,G.MEOOR0) @ F:OC N,J,TIOtl 

YO SIDE OF THE BED Trey Songz 
TTo\'VlOR,PltAYES ,NEVERSON T.TA¥t.OR.PllAYES.T.SCALESt @ SOtlGBOOK/ATL4.NTIC 

SALUTE Dipset f eaturing Jim Jones1 Cam'ron & Juelz Santana 
NOT LISTED NOT LISTED) OIPSEl 

WE BOTH GROWN Willie Clayton Featuring Cave Hollister 
XTREME,RON,SHABBAUtSJlOODY (W.CLAYTON,o.cum.u11GHAM,M.SIIOOOV) 0 C&C 

TOOT IT ANO BOOT IT VG 
l.GRIFFIII (l<.D.R.JACKSON.T.GRlfFIPf,M.HEWMAN,N.lEE JR ,T.8LUECHELf (i) DEF JAM/IDJMG 

MC HAMMER Rick Ross Featuring Gucci Mane 
UXI.UV:l)'t.Fa£Rf'Sll..A1&.1$.RM,l;.l(BtJF1iB.1..Lk.EU!flB.Ll~F't.lJEa) t.~'SI.Jftn.&.l(o{IEf.WAIIJt.~ 

51 

51 

• 115 

15 

73 

79 .. 
111 .. 
13 

79 

12 

• 13 

14 

111 

79 

I& 

IN 

99 

118 

FANTASIA FINDS FOURTH TOP 10 HIT 
Fantasia notches her fourth top 10 and first in three years on Hot R&B/Hip

Hop Songs as "Bittersweet" clim bs 12-10. The songstress scored her last top 

10 with eventual No. 1 "When I See U" in 2007. Fantasia's 2005 self-titled al

bum earned a pair of top 10s: 'Truth Is" and "Free Yourself'" The singer's lat

est hit extends her lead with the most top 10s on Hot R&B/Hip-Hop Songs by 

a former "American Idol" contestant. Season-two winner Ruben Studdard and 

season-three finalist Jennifer Hudson have two top 10s each. Fantasia, howev-

er, is tied with H udson with one chart-topper each- the most for an "Al" alum. - Raphael George 
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BEFORE THE MORNING 
JOSH WILSON $PARR0WIUAI CUG 

HEALING BEGINS 
mmt AVENUE NORTH REUllfOtl/PLG 

HOLD US TOGETHER 
MATT MAHER ESS.EIITIAl/PLG 

IF WE'VE EVER NEEDED YOU 
CASTUIG CROWNS AEUIIION/PLG 

BORN AGAIN 
NlWSllOY& ltlPOP 

LEAD ME 
SJ.NCTUS Rf.ti. SJ>"ARO'N/tMI CMC 
BEAUTIFUL, BEAUTIFUL 
FRAMCESCA HTTISTEW FtRVElfTNJORO•CUAB 

WHAT FAITH CAN DO 
KUTLlSS BEtnOOTH & IUIL 

BETTER THAN A HALLELUJAH 
At,IY GRANT M.fV GAAf.fT PROOI.ICTOl&ISPI\AR.OJ/11EMI CMG 

LOVE HAS COME 
MMII( sttlULT2 WOAD-CURB 

BLINK 
REVM: ESSEtHIALJPI.G 

GOD GAVE ME YOU 
DAVE BAIUIES RAZOR & TIE 

MY HELP COMES FROM THE LORD 
TftE MUSEUM SEC/TOOTH & ttAtl 

STARRY NIGHT 
CHRIS AUGUST FfRVENT/WORO,Cl.RB 

NO MATTER WHAT 
KHUU ROBERTS RElJJIOWPLG 

FIGHT ANOTHER DAY 
ADDISON JIOAOJrlO 

JESUS SAVES 
JERE CAMP SEC OOltt Mll 

21 ~r~YTHING FALLS 

17 ~~~~:.~~ ,!~~E 

COME AS YOU ARE 
POCkET FUll OF ROCKS M'r'RRWWORD-CURB 

POWER OF YOUR NAME 
UNCOLII IREWSTDI FEAT. DARLDfE ZSCHECH irnEGRfTY 

GREAT ARE YOU LORD 
PHILLIP$ CRAIG ' DEAN mo 
UNDONE 
FfH 62/CAT<l.Pllll 

11 :~~.~!R~P~:.~~RY~P~-"~RO•CURB 

LIGHT UP THE SKY 
1KI lflERS IIIO 

18 ~H~~!:(~u~,o~iPLtOVE 

SOMETHING HOLY 

YOUR LOVE IS A SONG 
SWITCHFOOT LOWERC,1.SE PEOPLE REOEl4TIAL/EMI Cft.1G 

KEEP CHANGING THE WORLD 
M.lkESCHAIR WlfH UCftAE CURS 

SPEAK TO ME 
RU.1EDY DRIYE WORD-CURB 

WAITING ROOM 

OH, HAPPINESS 
D"VIII CROWDER BA.Im SlXSTEPS,/SP.i.RROW/EtAI CMG 

LET US LOVE 
NU DT08WT111E AnANllwWORD•CUR& 

BEAUTY WILL RISE 
STEVIEN CURTIS CH•PMAN SP/IRROW/H.11 Ct.1G 

SING ALONG 
SIXTHN CITIES CENTRICITY 

16 ~~~J.!~1 ~.~~ETOOTH & '"IL 
AVALANCHE 
M.tWES1 BEC/TOOTH & NAIL 

FOR THOSE WHO WAIT 
FIRER.IG~T fUCKER/PI..G 

THERAPY 
RfllE.lfT,: .JIYE[JI._G 

YOUR LOVE SETS ME FREE 

DEAR X (YOU DON'T OWN ME) 
DISCIPLE mo 
FOR LOVE OF YOU 
•uDREY As.s•o SPARROW/EM! CMG 

1/p 1 million impressio111 (91%), ~nger l(OFeS 

Grealest Gainer and Airpgwtr honon on 
Christian Songs wltb lead single ~om h~ 
new wOISblp album, "We c,y OU~• due 
Aug. 24. the lrack also nets the biggest 
plays gain on Ital Chrislian AC Songs, where 
It steps 25-24 in its second chart wtek. 

• 41 

22 25 

• 19 

24 27 

• 22 

;.~~!.~~w,:.~"""""'"""....., • 
JOHN MARK MCMILLAN 
THEMEOICM Nl[GlfTY4815o:.'PFIOVIOEllf.l>ITl?GmY 

TENTH AVENUE NORTH 
M Ulm MEFJS lllE OAAK.flELH~ I0144fflJ'irolT-MHJlllY 

~~!~~!=:~J1Bl"1V"'7Q,Or, • 
SANCTUS REAL 
PIECES OF A AEAl HURT SPARROW 6.!i06/Efll11 CMG 

TRIP LEE 

ROBERT RANDOLPH & THE FAMIIY BAND 
IAIE WALK 1HIS fMWl \1/AAtlEFI BROS. !111230 

MORMON TABERNACLE CHOIR 
100 YORS tAQfUAOff TABERtlil.CLE CHOIR SW6U92 tt) 

RED 

ELVIS PRESLEY 
tJIMMIIIIPRA'l'EftSl)(t l.t.&0£!!M~UAml.GGQf6\.123 

THE CANADIAN TENORS 
TttE Cil.NADIAN TENORS NCCA 6135()9 

DAVID CROWDER BAND 
CHURCH MUSIC Sl'XSfEPSfSPil.RRQl// 6,515/EMI CMG 1 

THOUSAND FOOT KRUTCH 

30 29 74 ~~~.;~,::;.,TY <550/PR0YIDEP!T-IPITEGR!TY 

at 34 38 f~~~~~,:;,R,g:,~;~MB 
32 37 MYCHILDREN, MYBRIDE 

LOST eov SOLID STATE 731)//EMl CMG 

- 26 40 ~~:l~w~.:.RJ,1,~~G~ ITY 24102/TIP" LIFE 

34 43 THE STATLER BROTHERS 
TIIE GllSPEL MUSIC: 'IOWME ONE G/ilntER f,004 ti.II CiJG 

- 45 48 ~:~::.I ~~~';.ARR~ll ,,56/EUI CtlG 

- 40 28 ~i,1.~;'l~;T~~:3~03/PROYIOEN'f.PN'TEGRPTY 
MANDISA 
fftlEDOM SP,1,RRO'll 6779/EMI CMG 

FIREFLIGHT 
flll. llESE \WIO WMT R.X:KER ill909,f'fllMEmt'1ffiMY 

CORPUS CHRISTI 
A RAST FOR CROWS VICTORY 657 

SARA GROVES 
ffffl.ISAIIOSOJm!Kltl£t'tl0'71:Z.f.ffl\ltEtlr-tmGP.tfY 

REVIVE 
UKWall >l,Rllf,fSSOO't,IJ. •~7,ffllJ,il:;ftNrt,Glffl 

THE STATLER BROTHERS 
TIIE G-OSPll MUSI~ \lotlJME TWO C-1.ltfA m,lfl,U CMG 

THE LETTER BLACK 
HANGING ON IY A »!READ TOOnt & tU.l. 56\JJUAI C\1G 

JIMMY NEEDHAM 
NIGHTUGHTS ltfPOP 1519 Ml CMG 

DEMON HUNTER 
THE WORLD JS A TMOIII SOI.ID STinE 63878!1 CMG~ 

THE DEVIL WEARS PRADA 
Vil11I POOlS ilillM !Ml IWClfS llf:laN A:RR:i IZ!M{R).(11:e. 

VARIOUS ARTISTS 
tcf'l5 Pfw.SESOtri:S "'11 ~ 91'ar24\\tm-OJIS 

NEWSBOYS 
IN THE HAit.OS OF GOD Iii.POP 1454/'EM.J C,.0 

POINT OF GRACE 
NO CtWiGIJI' US WORO,CURB 687924 

DAVE BARNES 
WMTMIIM\WIWll'EfallfWI'Al.!ilElOO~l'l)Bf"~f 

Family group gets Greatest Gainer nod (up 
41%) on Top 6olpel Al111ns and logs the 
second-1,af'lesl gain on Gospel Digital Songs 
(No. 3, up 13%) with lead trade "He Wants It 
Al" (s,, <hart at blllboanl.blz/<hilrls). The 
single also read,~ a new peal( on Hot Gospel -
Songs, where it hops 1-4 in its 18tli week. 

64 I Go to www.billboard.b iz for complete chart data 
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AIRPLAY 
ro10MITOREO BY 

SALES DATA 
toto1PILEO BY 

Billbear, t nicl :-.l'n 
BDS 

nid:-.1..:11 
SoundScan 

19 TOBYMAC FOAEFROlfT/Et.1f CMG 

23 !.~~!~. fREATION 

18 ~~;!~~.~~~~~!IOtj/PLG 

IF WE'VE EVER NEEDED YOU 
c.tSTINfi CRO\\'NS REUtl!Otf,!PtC 

BEFORE THE MORNING 
JOSH Wll$0N SPARROW/El.II Ct.lG 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA llil.TTISTtLU fEAVEIITfflORD·CURB 

r.l GOD GAVE ME YOU 10 19 I DAVE I ARNE.S RAZOR & TIE 

14 5 ~~~S ~~ SP<RR0'1//£Ml CMG 

42 ~~<~i ,ri:o~H ~:~l DO 
BORN AGAIN 
NEWS80YS. ttlPOP 

BETTER THAN A HALLELUJAH 
,_.,. GRAJCT ,J,MYGIWIT PROllJCl llHS'SPilRFIUll,£14 C\IG 

MY HELP COMES FROM THE LORD 
THE MUSEUM iEC/lOOrn & rwL 
STARRY NIGHT 
CHRIS AUGUST fERVENTN/000-CURB 

NO MATTER WHAT 
KERRI ROBUITS AEUNIOWPLG 

GREAT ARE YOU LORD 
PHIUIPS CRAIG " DWI mo 
FIGHT ANOTHER DAY 
ADDIS()M ROAD mo 
YOURS TO TAKE 
IIIIM\' tfEEDHUII lr4P(IP 

~-;li TITLE 
!I.: ARTIST lll.1PRPNi I PAOtAOilOtl l ABEI. 

BORN AGAIN 

GET BACK UP 
T08YMAC F-OREJROIH/El.1l CJ.iG 

FIGHT ANOTHER DAY 
AOOISOM ROAD mo 
LEAD ME 
~CTUS REAL SP~RA0\1/~Ml CIAG 

AWAKE AND ALIVE 
SklllET 4.ROHtl/lNO 

HEALING BEGINS 
TENTH AVBfUE. NORTH RWHIOtUPLG 

AVALANCHE 
MANAFHT SEC/TOOTH & tfi\ll 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA li'.TTISTELU FERVEtll ORO-CURS 

THERAPY 
FIWEJIT II: JJYE/JLC 

SOMETHING HOLY 
S1E1.l.AR KART 1110 

ALL OF CREATION 
MERCYME INO 

BLINK 
REVIVE ESSEtlTIAI.JPI.G 

II ~ 111il!i ARTIST " ; :II TtTLE lM~ IN'T & tlUMB£FI I DISTFILBt.rrlllG LABEL e 
1 18 II MARVIN SAPP ) _ HERE I AM YERIT'I' t I l 

2 25 VARIOUS ARTISTS 
WOW60SP£LN10WCR>·ClFIBEMICfl. ~FITY6244VJLG 

a 3 TRIP LEE 
BETWUN TWO W'ORLDS REACH 8153/INAtuTY 

42 FRED HAMMOND 

ET RUll'I' E~11 r•EL 412 

BRIAN COURTNEY WILSON 
JUST LOVE SPIRIT RISltlC 066/1.dUSIC WOR.lD 

HEZEKIAH WALKER & LFC 
SOULED Oll'T YERITY 23487/JLG 

BEBE & CECE WINANS 
Slll l etc $11D5/t.lAL"CO 

DEWAYNE WOOOS & WHEN SINGERS MEET 
"1Y Liff'$ LYRIC QUIET W;J,TEJ\NERITY 53263/JLG 

JUANITA BYNUM 
MORE PASSION FlOW S158 

43 DONNIE MCCLURKIN 
PUYLIST YERITY EGACY S76431801lV MUSIC 

DEITRICK HAllllON PRESENTS vacfS Of UNITY 
!1.ESSE!>&Ct.llWt ·sol11'.JTf1ACJ{ lVSOOT!B-1166 ... 15 8 CECE WINANS 
SOGOFEl:rMIW.lbUIII lt~'.SOml.3!11li5\tal!ffl 

14 12 DARWIN HOBBS 
CHAMPIOII IMAGO DEi 0ao2 ,. 19 36 TAMELA MANN 
THE MASTER PUN Tlll.Yl.1ANtl e1s~ 

18 17 53 VARIOUS ARTISTS 
Dl'005Pfllll.a:t8.El!mJttPl11A'(RJICU$G35R;LQU.)'l (i) 

PHIL TARVER 
PU.CE OF WORSHIP l<ltlGOOM l 102S 

WILLIAM MCDOWELL 
AS WE WORSHIP: LM E1 5103 

JAMES FORTUNE & FIYA 
ENCORE BL,t,Cl<SMOKE 307:3/WORtDWIO'E 

KAREN CLARK-SHEARD 
All IN ONE KAAEW 9!?36/EMI GOSPEL 

DONALD LAWRENCE & CO. 
THEU.WIYCOlfrultlfc PMTICt.£1'Vt.lfflJl~ZHlJ'l..G 

EARNEST PUGH 
LIIIE:: RAIN ON US EPM.flUQ(S,I.Q<E 30711.iWCfli.('1,llJE 

VARIOUS ARTISTS 
\WW60SPB.Z<OOWO!OClFIBatCM&,VEFITY4161SI.A.G 

FRED HAMMOND 
PUYLIST YERITYJ\EGACY ~7737/SOtlV llUSIC -22 68 ISRAEL HOUGHTON 
lHE POWBI Of IIIE tITEGmY,ffll.f,,W. 42584.9:'ANP&OC 

. ~ .. HOT~GOSP-EL
• ,1• s0NGS'"-

II! • 
Iii!! ! ~ TITLE 
!5a al AIHl&T IMPRltH / PROMOTION LAB.El 

• I 30 THE BEST IN ME 
E l 

0 26 I WANT TO SAY THANK YOU 
IJSAFllf:lflOi.s Fb.T.flOYM.PUSTlom~oW.BAIOOJK 

• 3 56 THEY THAT WAIT 
FREQ HAMa,IOND Ff:Al JOHii P. ktE F HMU.IOflQiVERITYJJLC 

0 18 HE WANTS IT ALL 

50 GOD FAVORED ME 
IEUCWIQKIE!t6 l.1C F£At liWI\IN WP 6 DJ FIOO&IS\U'1Y.ot.G 

35 RESTING ON HIS PROMISE 
YWHULPRAISl:RAT,JJ.tMSllll MJB«GO:fflAJ31fT 

5 53 RAIN ON US 
EARNEST PUGH EM.1/Bl,l,Cl(SMOKE/V/ORLDl//lOE 

THE LIFTER 
TED Wt.N TEOO'fSJ . .liMUSHANACHIE 

10 ALL I NEED 
BRIAN COURTNEY l\'ILSON SPLRIT RlSJtlC,/),iLSJC 'IIO~LD 

GOOD NEWS 
V.tlliESSA BUl AR~ISTRONG EMl GOSPEl 

11 PRAYED UP 
IWIEN CURI-SHE"RD KARO/ 

12 I CHOOSE TO WORSHIP 
WE$$ MORGAN BOW TIE 

14 LIVING ON THE TOP 
DEWAYNE WOODS QUIET W4.TE ERTTY/JLG 

16 CHAMPION 
Dil.RWIN HOIIS LIAIS0f4 RECORDS/TYSCOTIIMAGO DEi 

13 THERE IS A KING IN YOU 
DONALD UWflBl'CE & CO. QUIET WATERJVERtl'f :JtG 

18 THE GREAT I AM (LIVE) 
EARNEST PUGti BLACIISMOKE{I//ORLffiVIOE 

20 STILL HERE 
TRil.VIS GREENE PEr40ULUM-

17 JOY OF THE LORD 
TAMEU ~1AMN TlllYM.AliN 

22 JUST LOVE 
IIFWCW1TIIYWUOtl$1RlilSV3M.O~l'(R.D61DU~'li{llUD 

21 IT'S ALRIGHT 
THE BROWN IIOVZ EVOLVE/BlACICSMOKEN/ORl O'lllOE 

27 9 CHANGES 
Mil STOKIS & VICTORIOUS PRAISE Bl.A i"ORLIJ'i\,OE 

23 GOD IS ABLE 
PHIL TARVER l(IIIGDOM 

19 17 FAVOR 
S.HIRl.!1' CAESAR SHU-B.E~IGHT 

24 17 HE'S STILL WORKING ON ME 
ELAINE NORWOOD ttJCHLV FAVORED 

28 16 
HE CAN (WORK IT OUT) 
YOUTH FOR Cll!.IST EMTRO GOSPE:L 

Data for week of JULY 24, 2010 
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AIRPLAY 
P,IQlflTOREO BY 

SALES DATA · 
COMPILED SY 

11i_~l_se11 
BDS 

11idscn 
SoundScan Billbctarcd~ 

@. HO1i DANCE CLUB SONGS' 

20 

21 

..... :!TITLE 51 I!! ARTIST IMPRltff I PROMOTIOtl LABEL 

10 ~RTY TALK 
... A .. L1'"v"-'E="'-"'-"""-"'===.._ _ _, 

GOLDFRAPf' MUTE 

DANCING ON MY OWN 
ROIYN KOtllCHIWA/CHERRYTREE/UffERSCOPE 

ROCKSTAR 101 
RlliAltNA SRM)EF JAAVIOJMO 

YOUR LOVE IS MY DRUG 
KESHA t<EMOSABE/RCAIRMG 

ALL THE LOVERS 
KYLIE MIIOGUE PI\RlOPHOtlE/ASTRALWf;RKSJi;APITOL 

CALIFORNIA GURLS 
!CATY PfJIRY FEAT. stlOOP DOGG CI\PITOL 

FEELS LIKE A PRAYER 
lt1EC1( FEAT. DINO NI\Plnl 

COMMANDER 
KEllY ROWLAND Fllt DAYID GUffiA UNl'.'ERSAL MOTOWtl 

ALEJANDRO 
LAll'I' GAGA STRE,wur•Eimuvt:.CHERRVTfH/MER~OPE 

111 ~~is';!~Z.SS~ARROC/ROC IIATIOrytOLtH.tS.IA 

STROBELIGHT 
Kl"'8tRLEY LOCU OREAl.t MERCHAlll 2 IJCMG 

FIRE WITH FIRE 
SCIS.SOR SISTDIS nowmowtl 

I BELIEVE IN YOU 
HANNAH St40WOOG 

12 
~~~ff.IT. WILl,lA" L<F,CEIJLG 

DIARY 
TINO COURY ElEVEtflll 

I TOLD YOU SO 
SOLANGE MUSIC WORlD 

NEED YOU NOW 
UDY ANTE:Bf.LWIII CAPITOL NASIMLl E(CAPfTOL 

4TH OF JULY (FIREWORKS) 
KEUS Wlt.LJ.At,1/IN-lEflSCOPE 

,o ~~,!:~ i:::.~E WATER 

RICH (FAKE IT TIL YOU MAKE IT) 
LOLEHE CAPllOl 

LOVE DEALER 
ESMEEllENTUISF9tJUSTll'TI~ IDIIAAl'9f!EROCOlt 

I FEEL BETTER 
HOT CHIP I\STRI\LWERKSICAPITOL 

KILLING TIME 
INFECTED MIUSHROOMI FU1 PERR'I' FAMELL HOM-MEGA 

17 12 ~?.~~.i~.t'~.~~r~iscOPE 

APflRODITE f',l,RLOPHOPlE "42903•/ il,STRI\LWERK:@ 

33 • :."~~~~~ ... .,..,_,,....,.,ow,,~ L• 
30H!3 
STREETS or GOLD PNOTO FINISlt 523412/AOO;) 

KELIS 
FLESH YOHE Will I.AIIJlllTERSCOPE: 0143]611GA 

SCISSOR SISTERS 
NIGHT WORK POLVOOR 711 I 79/DO'IINTOWr{ 

42 ~~~~-Of""11<£1""'SOll"Ol3389',Q 

Ill HOW TO DESTROY ANGELS 
HOWTODESTIIIIYANGELS EP lli: tll.UCOlflOPJ,TJ(Ji2 

S2 ~:; EY~!~vt:RSAI. REPUBLIC 013141~JUMRG • 
S }Ii~~ =~~:f~!~t~9900•JCAPITOL 

' RATATAT 
IQ S LP4 X1 465" 

12 

46 ~~~I,~ G~y~r;i;~ASTRAl..,,RKS 

THE CHEMICAL BROTHERS 
fllfflllilRm:M.Ellbi'i'SmllYBKS•JFOf3253Yf.MJO.@ 

ROBYN 
&Ml't'llltl'f.1 @:'J~OOYIA'tiEAAl'l'FE't.~01t413,0l 

11 24 ~.;',.E,~~;~~~~"""' 
13 11 ~::J'~1~,!,S~~~-.,~1!101"14-
18 J2 I ~~~~!~N;Tl~N~~~~ L~!~!l27 

1 

17 S3 ~~~fWl'WJ,llll'!R'=•-··"""' 
TIESTO I 

IS N.\GIKM.JOIJMV:TlltmCOl.lECDt.W.lilllKM.'&WW! 

19 2S ~1,;,e,;~T~f:.~L!~/IOJMC 
22 43 ~,~~K!,;~o~·:,.,,, "'"' 

22 20 RIHANNA 
RlltD R: RfMlffD SRPJOEF JAM 014-375/IDJr.,G 

DEADMAU5 
FDR l.lC-K OF A BETTER NAME 1ti,AUl;iTRAP 2174,t1.Tfll\: 

KASKADE 
ELECTRIC OldSY CNINNM.; VOUM: 1 UUW. OGft/lL ~ 

ATB 
SuN,n BEAC11 DJ Sl:S&IDN KDrfTOR OfGITAL EX 

a 
29 

i-• : 3 TITLE 
51 lz ARnn 1MPfl1m I PRoMonorf v.sn 

THE MORNING AFTER 
STONEBFIIOOE & DAYElNE tlA.Ptlli 

27 WILL YOU BE THERE? 
AltOY 8EU. IIIU1E 

22 11 ~~!,~;,~~:!.~?,!!,1~HT 

13 13 

35 

34 

LATELY 
MIi.CY GRAY COHCORD/'CJ.!G 

VERTIGO 
GIUUlTTA INTERSC-OPE 

V.I.P. 
ZAYRA BR,!,JIOO 

WARNING 
ANAlll flOIIERO rs 
CLAP YOUR HANDS 
Sll.)l\l'EJ) LG 

i/!f!t, ~ ILIKEIT 
~ ~ ENfUOUl IGI.JS(AS FUT MTBVLL YUNER§ib REPLIU,1§ 

aa 31 13 ~~~~~~~Y~1,_., • .,.,.,, ... = 
40 23 13 =~H,._J..,IIEBOFOIM'11lllr00"""81<llUJ 

45 

42 3S 

43 44 

44 36 

24 JIMNTIIT 

JUST A MAN 
GEORGE flOOOS FEAT, SNOOP OOGG OAUJ.1Afl 

DEEP DOWN 
JOSH GA8RIB. PAtsarrs WINTER KILLS NAPITH 

IT'S ON 
JASPER JAMES CRISPltl THt.MP 

ALLIGATOR 
TE6AN AMO URA \IAPORISIRf/V/ARIIER BROS. 

I WANT IT ALL 
OAKGEROUS MUSE SCARCE GOODS 

HEAVEN 
J (N(N LEP.a6l FU1 DHIY HOLJOAY &, LFB GROO\IE 

HOLD ON 
RUSKO MAD DECEtfl/DOWtlTO'HN 

POP GOES THE WORLD 
THE GOSSIP COLUMBIA 

HOT-N-FUN 
N.E.ft.D FEAl NELLY FUftlA110 STAR TRAXANTERSCOPE 

DYNAMITE 
mo CRUZ MEftCURV/IDJMG 

COOLER THAN ME 
MIICE POSNER J/RMG 

STEREO LOVE 
EDWARD •lAYA & YIU JMi.UUNA CAT,t L!RA 

DIRTY TALK 
WYllTER GORDON BIG BE.i.Ttlln,urnc 

GETTIN' OVER YOU 
Mlll(UllAIUR$UIIFtA1RRGEIUl'IO~Mtl 

DYNASTY 
KASKADE JU'L HALEY l!LlR4 

NEVER FORGET YOU 
MANIACALM RAT. LALA RED STICK/SlRICnv RHYTrn• 

DANCING ON MY OWN 
ROBYN KONICHIWAICH.ERRYTREElltfTERSCOPE 

THE RADIO 
GET FAR tEKT PL,1,JEAU 

BETTER THAN HER 
MlllSSE JfVE(JLG 

JUST LET GO 
ftElltA ROBBlrfS 

COMMANDER 
t:ElLY ROWLAND fE.U DAVID GUETTA UtllVERSAL UOTOWtl 

WON'T GO QUIETLY 
EXAMPLE OUA 

HAPPINESS 
AlfXJS JOflllAN STI.RROtJROC NATIOPUCOLUJ.!BIA 

FIND YOUR LOVE 
DRAKE VOU,IG t.tQtlEYICASH MOIIEY{lltlVERSAL IAOTO'Mil 

HOLD YOU (HOLD YUH) 
GYl'TIAII VP 

AIRPLANES 
B,o.B Fm HAYL1Y WUIIIMS FIBEIJl000111Al(H'llSllE!AJlAtnl: 

BILLIONAIRE 
lrli'llmcriFIAl lliUIOIWIS!WIIV9~08Y.-w.em 

KEEP UP 
HYPER CRUSH UNIVERSAL MOTOWU 

Data for week of JULY 24, 2010 I For chart reprints call 646.654.4633 

AIRPI.AY 
MOIIITORED SY 

!1i_~,.~~~~ 
BDS 

SALES DATA 
COMPILED ev 

nit·lscn 
SoundScan 

Ci) TOP TRADITIONAL 
)AZZ1ALBUMS 

ARTIST 

1 40 

TITLE IMPAttn & r.t1MBER / DISTRIBUTING L,l,BEl II MICHAEL BUBLE 
I ,,.,.-r,L[NEl~S1fJ7:rJ/lllilmllUJS w 

2 43 HARRY CONNICK, JR. 
YOUR SONGS COW\181.1. 47228•/SOrN MUSIC 

3 KEITH JARRETT/CHARLIE HADEN 
JASMINE ECM 01423MJNYllRSAL CLASSICS GROVf' 

4 4 63 MELODY GARDOT 
MIY ONE AND ONl.l' THRl.l VERVE 012563•NG 

5 10 NIKKI YANOFSKY 
NIKKI DECCA 1)14138 

ti 56 
MICHAEL BUBLE 
.J&!'l$Mi'.IISlllsc,.JWr.uoE!lmitfNt!ISl7i'j).'lWtif~!f!.'.6.® 

68 DIANA KRALL 
CUIET NIGHTS VERvt 1112433.NG@ 

10 FIIANCISIIJIBlTS.W.llWNfflH>CAllOSJ:l8J.I 
ntECOMPl.fTER8'RISE-Sftl.4Xt:$tWPJ.00:~QllCCCRI 

10 JASON MORAN 
TtN B.WE NOTE .57186.IBLG 

10 37 PINK MARTINI 
SPLENDOR IN THE GRASS HEltU fi • 

CD 12 11 NINA SIMONE 
FRIENDS FAt.11LY RUICH LlSSONS ASI 25-46 

JAZZ/. 
CLASSICAL 

:.:=8 ARTIST ! ~- ,~ TITLE IMPRtNT & NUMBER / OISTRJBUTltlG LABEL 

1 2 m AIOlfFIIBJ6HISJOlllltjsmtlJSSQIDI. j ~ \INl'1,fflRID11QfPUF9[119Uli 1£ 

23 EMANUEL IW'/0-YO MMTZHAK PERLMAN 
MlilllBS$'0HNf:OlfClASSC6L52"92.WNl.Y.SiiR'l'ID:iKS 

21 JENNY OAKS BAKER 
~ THEN SINGS MY SOUL SHIIOOW MournAJN 5035941 

CANADIAN BRASS 
STARS & SffllPES OPEtllNG 01\Y ]382 

33 THE PRIESTS 
HARMOHY RCA VICTOR M e25/AMO 

ZUILL BAILEY 
BACH'. CElLD sums lELARC Sl97e/CO!ICORD 

RICHARD GALLIANO 
IIACH 00 014446.JUIIIVERSAL CLASSICS GROI..P 

ANDRE RIEU 
GREATEST HITS 0Erf0tl 17704/SLG 

IWIMONlE ENSEMBl$EVI VOflK (Rl:HMAN) 
GEIISHwtN: 8Y GROF£ m,RMOlllA MUNOI 907492 

CHICAGO SYMPHONY ORCH. (HAITNK) 
STIWJSS: 811 lfiiel.fBEN.1\Wllffl CSOAfSOJtO 901100 

14 LIBERA 
PUCE EMI CLASSICS 26478/BLG 

• 14 39 BARBRA STREISAND • 11 YUJA WANG 
LOVE IS THE ANSWER COLUMBIA 43354/SotN MUSIC lRANSRBWIIN000141llWl.msAI..CLASSCSffiOOP 

CD 1S 21 MICHAEL BUBLE 
Sl'ECUill11Nf1't ~ 143'fflffl trnAI. FJ,lNIIIER BA:lS 

14 11 14 FRANK SINATRA 
C(NII.A.YNliJl!RWKSH\JPAe«.rq:Jm~O.'MfflR!fm. 

15 REGINA CARTER 
REVERSE THREAD EI 2090 

(i) TOP_CONTEMP .. ORARY. 
JAZZ ALBUMS 

.,_!:i~ ARTIST 
j; ;~ TITLE lt.l!PFmfT I. tlUMBER I CllSTR!SUTll{G LAIIU 

KENNY G 

THE IMASINE PROJECT HANCOCK {1001 • 

12 TROMBONE SHORTY 
UCKATOWN YE.AVE FORECAST 014 11HN0 

VARIOUS ARTISTS 
LEE R1TENOUR'S 6 SlR~G THEORY CONCORD 319 I I 

NORMAN BROWN 
$EKDIIIG MY LOVE PEAK 313"27/CONCORO 

19 JAMIE CULLUM 
THE PURSUIT \IER'IJ1: FOOECAST.«CCAOl3e65•JVG (-t) 

GERALD ALBRIGHT 
PUSHIN6 Tiil EtlVlLOPE l"IEAOS t..P 319Th'CCf>X:ORO 

42 KENNY G 
Sllfll;lfJS5aNl4JSCCUSTWM~ETl''3fJIOLP4&252 

THE STANLEY CLARKE BAND 
THESlAtl.fY CURkl Ulm HE;IOOlP 3JSJ;COtCORD 

10 ERIC DARIUS 
ON A MISSION SHAtlkCHI E 5182 

11 12 JONATHAN BUTLER 
SO STRONfi IIACK AVENUE SI ~3/RENOEZVOtrS 

12 14 6S CHRIS BOTTI 
CHIIS BOTTI! IN l()Sllll COLUAEtA3B735MtNl.fUSiC@ 

13 13 17 KIRK WHALUM 
•lllftlUJJIKIOa!ZOMl!l i.FCflr/6\MIOl'U,U~~W.S l 

14 15 14 BOBBY MCFERRIN 
YOClBULARlES EMI\RCY 014036/0ECCA 

15 11 6 JEFF LORBER FUSION 
NOW IS ntl TIME HU OS UP 32029./COIICOflO 

~ _.SMOOTH JAZZ ~• soNGS;_. 
~iil =~ TITLE 
Sa ii ARTIST lMPfllf(f / PR0M0110 tl LIi.BEL 

13 FUN IN THE SUN 
SUYl OUW:A SO 

2 24 BOSSA BLUE 
CHRIS STANDRING ULTILllllE VIBE 

3 24 WHAT CHA GONNA DO FOR ME 
DARREii RAHN FEAT. WAYMAN TISDALE tlUGROO\IE 

4 21 CHRISTIANE 
RICI( BRAUN ARTISTRY 

17 OH YEAH 
WALTER HASLEY HEAOS UP 

• 11 BE BEAUTIFUL 
MINDI ABAIR CONCOROfC~!G 

0 10 15 MAKE ROOM FOR ME 
JONATHlN BUilEfl RENDEZVOUS 

• 33 TAKE ME THERE 
JACIIIEM JOYNER ,I.RTISTRY 

11 FALL AGAIN 
11:ENNY G FE.ll FIO~N THICKE CONCMDJ(:MG 

10 34 RITMO DE OTONO 
8ERltJE WILW.t.lS FEAT. OJ.Vf; 102 REFMMJROCK RIDGE 

11 37 TILL YOU COME TO ME 
SPENCER DlY YOtlAS MEOl-'ICOtlCORO JAZZ/CMG • 23 ~ HEART AND SOUL 2 ~ !PINY 6 C01£~W!!;uli!i!r. 

13 12 , TOUCH AND GO 
g JAZlMASTERS TRIPPUl 'Pl' RIIYUIM 

14 16 13 BABYFATHER 
SADE EPl~OlUMBIA • 15 SOUTH BEACH 
BRIAN ~ MPSDN SHAtlACHIE 

J 

<l IIDI/IEl/S, BOINAR YOUTH 0fDl. Of l'EIElWA 
STRAVllm:"f. ME 00 0l4281o1.M61SAL Cl.ASS(:$ CflQP 

NEW YORK POLYPHONY 
TUDOft CITY AVIE 2126 

LIBERA 
ETERNAL: DIE BEST OF UB£:RA fMI O,._ol$51CS 4269Mil.G 

Cl TOP CLASSICAL 
CROSSOVER.ALBUMS'" 

11 !l~ ARTIST ... 
;~ TITLE tMPRllil & NUMBEA / DISTRIBblltlG LABEL !Ii 
37 m THE CANADIAN TENORS j THE CANADWf TENORS OECCA 9135c,i 

0 KATHERINE JENKINS 
IEUEVE 143/REPRISE 522190/NARIIER BROS 

3 RENEE FLEMING 
OW HOP£ DECCA 014 1H6 

4 JESSYE NORMAN 
f!lXl1l: "11J~MY &llll &llilJ~li&2i3_'SltlilU.5'3P.o;tt«$ 

ti DUE VOCI 
OUE VOCI 1UF4ETOF4 ES 014'171/UME @ 

6 ZADE WITH TltE ROYAL PHll.ttARt.lONIC OflCH. 
ONE IIIGtlT II JORIWI~ A CONCERT FOIi PEACE ID 00B 

11 58 DAVID GARRETT 
lli\\lll GAlffTT DECCA012812\JtrimsAL ClASSCS rro.JP 

10 MIIII l'IITTOOW,0!1Cll. ALAAMOMCA IIITURO TOSCI.~~ 
MONDO CME IPECAC 119 

29 ll(lfll.!Offl~CllOIRIXIIA1Tal'l.£SOOlllf 
IIEAVENSOHG MORMOtl TABERNACl.E CHOIR 5035921; 

• 10 37 ::.~N~M.OF.llillmOOQUliV,UIWJ.o...w;s!JO.ll'@ 11. 
11 

• 13 

2 

3 

4 

ti 

6 

ZOE KEATING 
ltlTO THE TREES ZOE to;EAlltl~ 03 E:< 

12 70 SARAH BRIGHTMAN 
SYMPHONY: LIVE II VIENNA t.U,t.HATIAN 21681/BLG@ 

13 18 SBIJTAN~FcAc.ooo<IJl«lMJWNONAaJCII. 

~ !i :;;wiu ARTIST 51 ~ TITLE IMPRINT & NUMBER J OISTRfBUTlr{G LABEL 

24 

21 

52 

44 

60 

12 

m SOUNDTRACK 
lllM.lllf!UU.!llfHODcitUlliti!!l'.sll'U 

CELTIC WOMAN 
SONGS FROM THE HURT &111.tlHATIAlf .58360.iSLG ® 
CELTIC THUNDER 
rrs ENTERTAIIIIIENJ! CELTIC lH.!UOER 013!324.oOECCA 

CELTIC THUNDER 
TAKE ME ttOME CELTIC THU-IIOER 013087/0ECCA 

RODRIGO Y GABRIELA 
11;11 RUB'IWORKS 0080"/ it.TO !f1 
VARIOUS ARTISTS 
MMFOIICIMNGE:$tllS.;AAOIJIIOlll\WOflll) l!fAA311W:f.f' 

GOTAN PROJECT 
TAJIGO l.-0 IYA BASTA! •88•/)!L 

THE CHIEFTAINS FEAT\JllNG Fr'/ COOOER 

KEOU. IIEAMERI IWATU SlARSWtM#tWr».1 ilWl.E 

ANGELIQUE KIDJO 
lllJlfES UYE FROM $OHO RAZOR & Tl£ DJGIT.U. EX 

SALIF KEITA 
LA DIFFlRENCE EMARCY 01438SIOECCA 

14 13 26 ! ~,~HJ;,:"wmu 2001 

111 11 31 :~IIFTIIE8lJICICPflESID9ffP~fi1502® 

~ 

J 
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All'IPI.AY SALES OAfJ\ 
lll}:IIUOFttO SY t;.(JMPiL~O BY 

l!ffl1 B·1IIL--r-' ""'"" "'""" ~ lJW<.J . J.! B:>S <;<1"UndS1 ,1n 

If ~l!ATINfSONGS'ii 

,; --= ! S TITLE !; I ! AM Iil fJAl'fll!H f'ROM.IJJON LA'.lEll 

G 111 
CUANOO ME ENAMORO 

o 2 6 ::~:t~r;~~!'~~~~~~~r:~7:f) e 3 12 DIME QUE ME OUIERES 

0 6 24 AL M ENOS 

• 5 "--===~=-=---
0 . 25~"'-'-"""'-'""""""-""""'"'-"'""""""'"'-

o 
0 

l.ci a "'-"--'"""'--"'""""-""'-'--'"""'--"""'------e ,o 

CD µ,l'!"' '--"""'-"""'-';.tWL---e 14 25 TE PI CO PERDDN 

• 20 27~ """''-""""""'= '-----

CI) 13 16:....,,.========~--

18 

18 17 

e 23 

9 21 

22 16 

G 24 

24 

la 
"" 
a> 2& 8 

~ 30 ., 35 4 1~ tFl'I A 

~ 29 6 5 ~:~ flM WILllAII IVifMiE Jl&I 

14 ; ~~'!,~ ~:'s~~°"o= vez 31 26 

G 33 8 EN PREPARACION 

fl 34 

e 
e 40 

3& 31 

G 36 s 

C 
G 42 6 

e 44 

., 3$ 11 LA MARIA 

G 
G 50 

e '3 

... " 15 'lls.~I 

G 41 

47 37 

Juanes~oreshlslllitoo tOonl!otlalin Ii] 
Sor,gs as "Y<lbalero" )Umps 11-8 w,i 
Gre,le~ Ginei....., (111.i ml.,. lislen,r --
imoressioo~ illcordilg to ltielsefl BDS). - 1 
SirKe 2000i Enrique Iglesias is tti, only nit 
to notcll 1101tlopl0s 011 tbe 1st, will 14. 

8 11&:•J:All•'llll~II.-U : 111., ... ~ 

• -~ Bu ARTrST .Jr, J I ~--r . ... ,~, ""'""'"""" I 0 • • . ENRIQUE IGLESIAS 
1 IUtNl~ltl;•,....,.,.~U',..,.'''.....,,.,..1111 

2 1 7 MARC ANTHONY 
ICONi'J;l 50t;Y t.11,SlC lAll!i' U•Ol 

3 • 26 PEDRO FERNANDEZ 
AMIIIIU A lA MffiG\Jtl FON IMS A 35•085-'ll/ALE 

4 6 5 JUAN LUIS GUERRA Y 440 

= A ao11 0EGUDIIIAC4PITot Lillllf •2•aJ 

8 1 ![51 AVENTURA Ira: fHt LA3TF#.URNlJ.19l~08lllSl)t.:~ ,.,..,. Mfl 

• 2 2 CONJUNTO ATARDECER I SOll) JIJNJO A Tl OISA ill~ l.Nl.f 

7 5 10 JUAN GABRIEL 

= Jl,IIIN6AIRl[l F~OVISA ~.$1• uu1r 

• 3 2 GILBERTO SANTA ROSA 
IRAEl£Tl8LE SONV MUSIC LATIN •28Sll 

• B 22 CAMILA - OOARU OEAMAII S~YlolllSIC l~TIN SS'ta1 

10 9 ' 
PESADO 

~ 
DUOlLIIPHTIKA:V()L.L.Mal llllSA?i'5&}RU\II~-$ 

11 10 16 EL TRONO DE MEXICO 
Ql.laMI Df011Tl0Ul TE IWOF0.1:J\'&\J6t4&tuwt.E 

12 11 6 GERARDO ORTIZ 
II IN7f Ill MANAIIA DH £!92~ 'SOW /,tlJS,«; LATIN • 14 14 CHrNO Y NACHO 
Ml lllNA IOIIITA I.Hr.lC(l[ o,~142t 1rALE 

14 12 7 LARRY HERNANDEZ 
U.RR'fMANIA ,mm1ni1. FONIMSA 5100521JIALE 

18 13 11 DADDY YANKEE 
M!Jlilllll. £1, ,c:,o,rn etlC:W SOt.rY MUSI~ ~,l,llli' 

18 15 ro TrTO "EL BAMBINO" (j; 
[ lN.Tll(lll S,IEIITE M.!883:\lt.lLE 

17 1aU1s PRINCE ROYCE 
PRIIIC£ ROYt:E 1 c.,;, Sl"Ji> 30020/S~'f ~'IUSIC t.m~ 

18 19 19 WISIN & VANDEL 
LAR( \l'Cl..l,ICl(llfW'f VAtl!F!~ (112!1U'UUI-[~ 

18 22 6 .AJUON ALVAAEZ Y SU NORTENO BANDA 
IILOIIITUIHS 00.1.721551,UIALE 

20 17 6 VARIOUS ARTISTS 

= NfUUlll~all!Mllr.w,00.l(lat(IFX),V,1',161 \IJl,U 

21 21 14 TIERRA CALI 
IWOfTOAWOAll'l"1C1.1,<:>•1iuu:ric:.uru3c,1111u11£\11ltM.I 

22 20 20 CHAYANNE 
110 IIAY .. PO.SIBLE SON¥ MIJSIC LATIII 61912 

23 23 15 LOS TITANES OE DURANGO 
LOI LOCl)$ IIELCOll111o0 (11$J. 7'11~UVIE 

M 25 32 PESAOO 
D£S0£UICAIITN::WlUJ~ I0&.12\5653'lJl,U""' 

f!~II VARIOUS ARTISTS 
:IIYWIS:~JIJ~ MD,OIIQCN"TIX.IJJN~El ... 16 2 EL TIGRILLO PALMA 
ZI C0Nllb0$ ,ODEROSO fnt,!l',1,$/t 35,544 mt 

ff 28 6 INDIA 
l.lllCII TOP STOI' l002-0.'S!ltlV .WUSIC LJ.ffi .. 25 32 JENNI RIVERA 
LJ. (;RAM , ENORA f()llOVISJ. 3~:!S;S.L\11 E 

G 32 14 DUELO 
SOUMCIIT~ Til fONO\IISA :!5-lf71'U.._,t: 

30 30 21 LOS INQUIETOS DEL NORTE 
FWIUIO U AOIMlfl!CM CJ.TJ,P'Ulf OIGITJ.t EiC 

31 31 9 VOZ DE MANCO 
COIi U. lltJ[VA FlotlWION DISA 721553 tJPAL[ 

32 r, 60 ~ ~ ,.!!.t,O~:~OMW&lm1S1flllir-: • 
:s:s 33 LARRY HER NAN DEZ 

l4 Ell\Pi'(J lll4flCIJLW;;A)l t,'fl(E"~JIS,l.i\.'ll;(ffi\l,,._~ 

e 46 , ]lJiii" LOS euKrs I 3, . · . H l?tQlAw.Nll f t.r'I ,,,,...,.,,. .. e 

'o 43 36 MARCO ANTONIO SOUS I 
MllmMAADO~IOUIFOO'&.l&C2'16U'-'l£ f+'I 

G 40 1& SELENA 
U. l1'flNIIA( /ilt l Alli/ (17!,0R (:.-Plil)t l ~Ull 

G 45 6' ;=~~i!~:~E~IW~SlOOYtJWlf • -36 6 LOS INVASORES DE NUEVO LEON 
DUAn UfVII.R SERCA 690! 

G 42 32 THAL rA I PRIMERA r1u. SOW MUStt: LAffi 6&091 

40 " 3 ALIADOS DE LA SIERRA 
LDQUE,IMDO Y fll;TI:ANDO ASL 015A 72150~,ume 

41 38 36 PATRULLA 81 
SERE DIAMIMlt:30$1Jl'UIUJTCi:~"1~1J'Alf 

42 41 25 BANDA LOS REC001TOS n AHGO IIIJI K OO! OtSA n 1t1.! Ut.lLE 

43 39 " 
LOS ORIGINALES DE SAN JUAN 
J/1 PADAI OUUlllO 50Wf MUSIC L..4ln fi119• 

44 36 15 EL GRAN COMBO DE PUERTO RICO 
SIM SM.Sil~ KAY ~ IWSO SO~Y wtlSC Ullli' SfJ758 ... 34 7 CONJUNTO PRIMAVERA 
El!WtA TUS COS,IISfOOO'flSA ™•D1 UMlE ... 29 2 HILLSONG 
COil TODO JOlLSO~S 31Jt6 SftARflQW 

47 44 a, LOS TEMERARIOS I SUlltDLlJMHlt:»SUfUIEXITM"'~ 121:W7· """ 

G " 5 ROCro DURCAL 
MIS Fll'i(IRIT.118 S-tll'IV MUSIC lATltl 7CS(l.'J' 

C "ll 26 
VARI OUS ARTrSTS I 8UPl;REll'IOli:L0Ml4';1ta:t.lt!IQl-{,'N[11.t$A~l.'-U 

IIO 37 10 LOS AMOS 
UlaDDCltila.lflfffl'~ llO'llUltB:.'ffo6ISltNS::LnaJ 

Troi,ical newcOIM!r24Hrsltapsintothe • 
lop 10 on l10llk>I llrplay with dtbul 
sing~ "14 Horas" shooting up 11-i O.i 
~mion lislmr l~ores,.ions). The group Is 
the four1h new act to breat •lo lhe top W 
this Yfi' lollowing J'Marlill, 0,lno & NiK!lo \ 
aod PliDCe lov<t. 
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1 " 
2 26 

3 18 

23 

9 30 

4 24 

7 r9 

" 
11 1S 

• " 
10 35 

13 16 

14 25 

12 re 

NO PUEOO VOLVER 
.. ,oCAA.ECAl'l'OlU'tll 
LA PEI NADA 
ClllJV IJZAlRAGA Y 'Y WOA JUIAA SIMALOENSI Ol~A 

ANDO B IEN PEDO 
fAMQA I.PS All;tptl(JOf ()tS'!, 
COMANOOS DEL M.P. 
'l'-Ol DE MAMtlDtlEG 

TE RECORDARE 
(L TAOtlO OE MOOCil fOK(ll/lSl\,''«lSMSA 

EL ENAMORADO 
LO& WAIIES D£ P\l!IAIIOP 1)§6 

AM ARTE A LA ANTIGUA 
,mAO rnlltlNOU FQpji)\IISA 

MAS ADELANTE 
U,A,RIIOU.AOOM, Bl l«l-,£LUll;III OISJ; 

CARITA OE ANGEL 
W RY HlflMJJl[)U UF.tll)N:hlfQMMSA, Ul)g\'1$A 

POR QUE ME HACES LLORAR? 
JUMI GABRIEL f/JND\'ISJ. 

YTU 
_JU~IOII...AL!llm UUJIOfll"'NO.JAMQA.DJ,S.i!..,ML 

DIME UNA Y OTRA VEZ 
lL t MAPO Df SHW.Ol DIS:A 

EN PREPARACION 
Gf MJIIOO OltTll OEkSOtN MUSIC t,l;HN 

NINA DE Ml CORAZON 
u ARROI..UOQFU Bl/Cll EL UMON 00., 

l9 :~l! /f,~C:i,A~~ 'ISS~OY 

16 7 ~!~:!~MUE SEPAS 
1 

Ml CURIOSIOAD 
lS l3 lOS11GHSDUMOfffl~_0'1SA..--___ _ 

" 
AL DIABLO LO NUESTRO 
ESP1MOUIAZ OISA.ASL 

L~ _.TROPJCA 
r A• AIRPC~ 

I ... a a! TITL E I 3. II Allllll jll,IPRl~'l Pll:OM01101l UBl:1.j 

1 .. ....,._..,~.,: ,,,,~..,~!.l'A'"'~ = EN.:.." ::F""'Uc,prro:KU°"O"'KA-"""''N'--' 

2 2 22 ~!IIT~:~~fMllJM LATIN 

e ~~1
: o~!:.~ U $00'f,WUKLA11N 

0 . ~~~~~1~~~~~~-~~~1N 
0 8 9 .!o~cu.o, R.IIIIUY W't Uo\C,HETE l;.'{IVERSAl '~IJSIC', LAl l~:)-

0 21 15 ,"!~·~.!:~?~1.~~.~~~~1~•~"------
T E PIOO PERDON 

0 
0 
10 

11 

TITO 'U. llMIIINO' SIENU 

g 29 NINA BONITA 
CHIMQY N,LCIIQ MACHQf Ut.l'o'[~§~l YU§!C LAlltJD 

10 11 1 ! ,;..s1~ ~PWYtuettmtJtll\lEl§A.l.UIJ§!CUll~Q 

11 ~=~~J~:UM~~~~l,Ul'() 

17 11 8 

f 
18 12 

18 l !i ] l l,D18 6 ROO fUT, RWICO U QORU.A &rl'I IAUSK:: l"11~ 

QUIERE PA' QUE TE QUIERAN 
IW'WID Y liNIIY $1)!('1' MUSJC Uli'll 

10 

NINA BONITA 
CHIIIO Y NlCIIO UA;CtlCT[ U~M~SAL /iftJSIC LAlltJD 

8 19 GITANA 

-''"'"'"'"""-"""''""'WID'='"'°"'s,c;,.L'";r,,114 ____ _ 
13 a ~E~~~~~?, .. ,,,,.,w,..,,fl,NTl'SC!!< 

2r CAAi.OS Bllffl l•IAR'.1fR LATltlo\ 

18 IS 3l6 DILE AL AMOR 
A'/UffilMi'll":'11MIMIU 

2 

0 
0 
e 
~ 
CD 
e 
e 
1& 

CD 
17 

e 

' 

-= ii!S TIT LE 
~- ;I; ARTIST ll ~l"llm PAO'tlOTION LA9Ell 

1 g ffl CUANDO ME ENAMORO Ii 
~ -,,;IMJIIM.UMI\IA~l,l!,iVJ.IJtH:LRff11 

• 25 

3 14 

' 17 

" 
9 2:l 

16 

10 19 

12 32 

20 9 

18 9 

6 " 
15 26 

13 2• 
17 

16 11 

22 11 

YERBATERO 
JIWH 1''111/FBW Ml ISi£ I AJINQ 
OESCONTROL 
PAQOJYNIKEE fl CABID SONY w1su:; [ MIN 
TE COMENCE A QUERER 
mo-u IAMIINQ' §!Erm: 
OMG 
lllttERffAT.WJUI-AM l·Ati't"E Hfi 
QUIERE PA' QUE TE QUIERAN 
RMD X UHNY §Qbl WISlC Ult:1 
WAKA WAKA (l>IIS TIME FOR AFRICA) 
§KHIM RAT fREStlYSDPYND fPICJSOb'!' Mt§!£ I Arri 
NINA BONITA 
CHIMA YWIIQ /J,!tHOE l itiD'EeS~I /11t1SK; I AJltlQ 
CUANDO CUANDO ES 
J:@ & MlXWWIUJ~U,l,OtfTtlf!A'EJISAL!.yg&WNQ 
LOCO 
J(lWQl & RI.UQY YtYWCttFJf 1'4M'ftY.' MIIW LMNO 
DILE AL AMOR 
Al/tNIURl6R\'a!!U,1L,'ifll'j 

BACHATA EN FUKUOKA 
JUAN WIS Glj(IUU, Y UI CAf'ITCt, l,ATI~ 

EL MALO 
HENIUR.l PAC/,l!tITT I AU)l 

BREAK YOUR HEART 
WP CBIIZ FYI WIMC.RJJ :)HBCtlfD' IJD«S. 
TE PIOO PERDON 
IWI JL MMBU't9' ~IFNTF 
STANO BY ME 
PRIMGl AID'YtE 1Q~S'l'Of' 

Sl:VIKIM EPIC ~aNY 1,UISIC I Arni 

ME GUSTAS TU 

'tfl'I I I'! 'Ml Z7 P Iii ?tit 

LUCKY NO. 7 FOR IGLESIAS 
Enrique Iglesias snares his seventh No. 1 on Top l..a.tin Albwns as "Eu

phoria" arrives with 27.000 sold. He's now tied with LosTigres del Norte 

and Marc Anthony for the third-most No. ls on the list. Only Marco An• 

tonio Solis (with nine). Los Temerarios and Luis Miguel (both with 

eight) have more. On tl1e Billboard 200, Iglesias achieves his second top 
JO, as "Euphoria" bows at No. 10. His only 01her visit to tlu,t part of the 

chart was when .. Escape" hit No. 2 in 2001. -Rauly Ramirez 

Data for week of JULY 24, 2010 
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Q JAPAN 
-- ----~--~- - -------

BILLBOARD JAPAN HOT 100 

1 IIEW !~~IEJ~~E! 

VUKAJ TSU KAI KAIBUTSUKUN 
~ Ulll/TSUIU.ill J.STOA» 

3 NEW :rre..:-~~~~o:~;~A'IJAVE 
4 a I ~!'!:':~.~~ER 
5 NEW ~~~~f: A~~:fROME 

8 NlW :.~:~!ro~~NNNE 
7 NEW ~~l~E•:~~A~:i~I 

S ~ ~~~Q~~H~KAAI 

9 3 ~!1~p~~~? 
10 tr- ~~~~:~~l/Sl\!IYt.WStC 

I FRANCE 

J lA.Y U , 2116 

1 !~:;..~~ ~~R~r~ 
2 DESOUT POUA DANSER 

• CCUEi:Tlf METIUE $Pl.AV 

3 IIEW ~~ :~~::~:~ONE 
4 31 ~'t~~y 
5 6 ~,:~~'&i~~ONE 

• s I ~:~IEIDlNJOflfl'fTl!fEMm!Wt 

GET'l'IN' OV£R YOU 
IMVID euntA & CHRli Wil l Ii GIJ..W Vl~l!I 

• 
9 8 ~~:?~~~~: !~P~~YRO 

10 ~ ~::c:::,.~~OS0t."VU1,.SI(; 

I ·ITALY 

2 

3 

4 

6 

• 

·1MiZ.ii-1t-l~[:t 

l fJLV t, lGIO 

1 ~~ ~~l~~~~E~A AFRICA) 

2 1 ALEJANDRO 
~~ S11lEINlJf,mfJ,6\HftR'flllfEfllU151:(ft 

WE NO SPEAIC AMERICANO 
YOLANDA M. C(U)l ,1 OCW 5'A0l 11 QV,1 

CALIFORNIA GURLS 
K.ll'r PERIWfl :IIIOOP DOG6 CAPflOL 

WAVIN' FLAG 
ICIU,.lll A&~I OCT'Jf4E 

ALORS OH DAHSE 
SlRCllilil \'{ R-1 IGO, M0S~£R1 

FIGHT FOR TH IS LOVE 
CHUM. C()lC FASCl!IATIO>,, POLYDOl!I 

& IO ~t1'i:t1S~IOllEYBELllW.HOOHTS.~ISE 

9 MONOO 
C£SAM Ol[IGl .. 1 WAIUIER 

10 • I He't, souL s1sTeR 
TIIAINIXll.U',BIA 

-AUSTRIA 
------------

3 

4 

6 

SINGLES 

WAVIN' !!LAG 
K'IW,11 A&M OCT{IN[ 

CALIFORNIA GURLS 
KATY P[Hfil"f FT. $11001' OOGG CA.PfTOL 

STEREO LOVE 
EOlll'MIO MAYA ft Y1KA .IOUUlll "A'fAW4 

1 llfW ~EL~EHlGfUEftL SQtlY MUSIC 

2 1 ~~:!~'M8~Afl!JWA.Uli1HTfR.9:Xll'E 

3 ll(W ~~~r~l:~~H~E 
4 LADY GAGA 

flllFM1:$TllfJl,IJUl)UJtCH3':IMRU,tll'l;ll$0l 

MYLEY CYRUS 
CANT M TAMEO HOLLYWOOD 

:g: UNITED KINGDOM 
SINGLES 

JULY11, 2010 

1 NEW r~~~LUB IS A.LIVE 

2 1 f.~~~~.~~~R~G CAPITOL 

3 2 : ~::~~~MSFUf.l.~:®W.O"W!f:'t,u.nt 

" .iJ ~~'t..e~~~~.lTK~( 

6 NE :~,: B~~~Kl =:~~~f 
e _tl !~~IUtF!llW.U'fl.fRS,lUEf~.eu:; 

7 NEW :.:!::~:~:.•~~lO OW&,t 

B TI A LEJA NDRO 
J f,ffll.l(j,IISJ!f,llll.fl.1IO'~t.lftiCM 

9 3 :,_~ !~?~~~o~ 
10 g I KICKSTARTS 

. UAM,U CMTA 

OcANADA 
BILLBOARD CANADIA N HOT 100 

!i ~; jlllUDIBD$/$(11JllD.SCANI Jl.ll'U, ?IUO 

2 

3 

4 

f ~~:z.~~.~~~ RO~Ci CAPHOLHII 

31 ~~~=~~:'~~~~~ 
AIRPLANES 
WfllWU'J"ll.!WtSIIE.KO:IMllfSl.E"G.Mlt\\'86! 

5 4 ~::: Fl lftlU.tt t.AfAt(.JIVE.SOm'rAIJSIC 

S 7 NOT AFRAID 
l ~ OIIICM"'B'!HONfllJfNiftt'Jf:ff.OCR.UIMFSIL 

7 6 !~oe.:~~ i~~:;Rle,A~~CUf'IV,\INNFRSAI. 

a & I ALEJANDRO 
~ l.0~rtf.lMJtiDl!£tlt!ffiMl.~it.MR:ilt 

9 9 :~A1ri"~~! 11~~~~~t.~~'r-s1c; 

10 11 ::1~ ;~~Ru~~~~"-SH UCt4E'V lltlllo"!RSAI. 

D SPAIN 
dW-01-f 

!i ~i j l'IIOMIJJICU/MEOIAI J t)LT U , tolO 

2 

3 

4 

8 

I ~~.~~~I:~~AFRICA} 

l I WAVIN' FLAG 
l 'lliUM A&.'lt OCJO~E 

2 :~:i B~~:K,1 =:~~NllO DUii 

I SICK OF LOVE 
4 IIIOltlff fl.lhlAil &tOBOMa»A 

RUN RUN 
UTOPA 50~V MUSIC 

STEREO LOW 
EOWARII MAYA n. Im.I JIC.ULINA .,MYA\11tl 

ALL THE LOVERS 
IYUE MlltOOOE PARLOl't!Ot.f 

f I LIKE IT 
8 10( 1tif\lWE.IQUIMfWflftUL~fflSAl.19U!l.(: 

9 GYPSY ,IWIU. EPIC 

~~ NORWAY 
------------

4 

SINGLE S 

4 :!::a":r'rt~AO~EJ ~AFAl~ 

ALEJANDRO 
I.AD'tGl!Gl m,s;(R 

NOT AFAAIO 
lMINtM Ylf8. SH.~OY'AflfRW, 1H 1"1 TERSvOPE 

HELLBILLIES 
l £1TlETIER LYKJU, CsAf'l10L 

EMINEM 

2 l I """"' .,. """' """'"" IIT!RSCl>'E 

3 l . ~EP~ll1$0l.EM ilCA 

4 NE.VJ :~~~,:;~~E VIRSl~ • • I ROBYN 
IOOT TAU: · PT 1 KDOIICl-::tl/A 

Data for week of JULY 24, 2010 I For ch;ut reprints call 646.654.4633 

- GERMANY 
------- - --- ----

SINGLES 

"" ~i ~, (Ml:014 CONTROIJ JllLYU, :N11t 

I WJ«A WAXA (l'HIS TIME FoA AFRICA) 
IXHIP.& n. f RUHLY(iR00tm ( Pie 

2 JI : ~J~~~fU 000 POlY~ 

3 2 \VAVIN' FU.G 
IC't.LAAN UIA ijCTO-.E 

4 ~ ALEJANDRO i IJtli6'&1.$R"M.ltl..:M.M.O!fflf/JRUMERSOJIE 

• SCHU.ND O SCHLAND 
I/WU UNA LNIVEA~AL 

a ' 
CALIFORNIA GURLS 
KATY PEN'IY n.t;M001"00Ge ( .i.PltOI. 

7 • MARCHl tf'ON 
ONEFIIPUIIUC 111'.JSU'r/lNJHtSCOH. 

• I GLOW 
] : WIIKIONCOL~~ 

9 9 STEREO LOVE 
EOW.lRO MAU fl. VIU Jlf:iUUMII ,',Ll,Y,Wl!I 

10 8 FACKELN IM \VIND 2010 
IIJStml) fUT. KAY OML {llSGUTERaltlGi 

'7 AUSTRALIA 

JIJLY1l, 211t 

CALIFORNIA GURLS 
JAJl l'EFVn' fl $HOOP 000 (J;l'ITOL 

z !i i =~FUt1'1111.Ul11>miAl,V,,U 

3 2 ~ttri'!.~Y~'l'WIWAMSWARIIUI WUSIC 

4 31 ~: ~~R.ICllR Alt.llHIC, 

5 8 ~ri.e,:r~w:J&~~K~K 
S r;-1 ~l~~~=A~ 8AUIIO IMflS AtlAWnc 

7 A ~~l~ n 'MU.I.JIM l Aloi.Cf w.; 

9 

10 

\VE NO SPEAK AMERICANO 
't'OlAMIM BE ® OL & Ot:uP S.,,.-J.1 IT OUTI 

NOT AFR.AID 
Ea!Elll'l}!l$11A(rl' ~fllRW,iltltll( flSCo:'E 

© PORTUGAL· 

2 

3 

4 

JULY ll, Zll t 

~ UARIO PACHECO 
, WINO PACltltO "''ORtO Cot/111:CTIOII' 

3 ~·~~ll~~~~R!l~ BQA ~Ali'Jl 

4 1 ~~OAOlanOrMlOL 

t5 19 :.,u~u.:-=elXlliREwtOOJJll:CA'I\IUHO 

8 61 ~:~~.~~:~~91A 
2 ~~fsii~~:-U111 CARIM80 c.APfTOL 

& ~ ~ ~:,POl.lTAlll f/,IIOl 

9 LADY GAGA 
1lll'1lw:~'Clff;flme,WIERSC<Pf 

10 11 ~~~;~=.:~f~~:f~llll 

TDENMARK 
SINGLES 

2 3 :~k~NM~TII.MlflltlAUBfUAAOE. A.U,IW 

3 21 ~II: ~::CiNIIUIIEJI EMI 

ROBYN 

4 11 I '°'"""." '"'"""'WA 

5 ~ ~=~WOOf Mtmwmttfl'Ell9:XIPt' 

EUROPEAN 
HOT 100 SINGLES 

Ii ~i (.a:4;LOLl.t M[O~ -- JlltY U ., tt16 

CALIFORNIA GURLS 

2 

3 

QT'f PUIRY FT. SHOOP 0000 C,AptJOL 

WAVIN'FI.AO 
l'NAAN A.&l~'()(; t l)..-.E 

ALEJANDRO 
Ullt~~~t.'V.lCl'.ff 

4 3 r= \~~:~~,::: ~R AFAICA) 

ALL THE LOVERS 
«YUE MINOGUE l>NlloP$10ti{ 

S 19 ~:.:~ :~~ !c~~~\~~NnO 0011 

ALLEZ OLA OLE 
JUS'f MATADOR W.l\rJRAU EOEL 

9 GETTltt OVER YOU 
OA't'II OOITTA j allllS Willi$ GUM \'IRIJII'• 

12 12 
13 

HELEL E 
VEIAE j WRI DUO P(JLVOOR 

ALORS ON DANS! 
Jtl'IOMAE \1~ 11&0 UOSAERl 

18 11 l LIKE IT 
llflff)(ll'.lf.S1\S fUt fflllW.Ullt.&ISll.AH-Ul.C 

17 H NOT AFRAID 
CM:116! l'IE8.sttADV AfTERMUtl 'l!ITER500Pf 

a! AMAZING 
18 l I INN.I, AtilP\.A'Y,S/'I~ ~IN' 

19 17( !~~~ ~~KU&R;oE,1,~ ·I r,st,1,,0 

IS :!~-=~9P OEI J,\'4 

ii !i f:~i~Sll~~:~~~SCAJI Jlll'r 14. 2016 

1 NEW :~:~ :~~ :c~::~~!NnO oon 

2 

3 

• 

• 

I ~~~~:~?•IN~A~ CJ.POOL 

4 ~'!'t:n~!:~~.v.m,rrm!Wlf 
2 llMQJl"fllUlllllllllllffil!.YIH.ffllllllNUDIJIW,liJ I BIWON.AIRE 

3 ~:'~:UITrAN ME 

TAKES ME HIGHER 
J.WILLIAMS fl. cw« IIIUllal.£ UEGlol, WARi.EJI 

AIRPLANES 
I-Uf111ffl.D"~fB!l..lO,XIJIA\O-tU'...&lA'!n: 

YOUNG BLOOD 
nt~ HU:CO + fJIMOU$ Tl!£ ,ai,;.rn ~ UJAOLS 

9 10 IF I HAD YOU 
AOAMUIMBEAT 19'i1CA 

10 CLUB CAN'T HANDLE ME 
FLO IIIOJI n . OAVlO CIUlTU POE HOY AJLAUTI'.: 

PU9 YO<al group JLI returas to 
lh, penlllwse of Ill< U.I. Yngles 
chart, debulln9 al No. l will 
'1bt Uub Is Allw ... It's tbe id's 
llllrd diart-lopper. 

- NETHERLANDS 
------------

S 1 NG LES 

JUO' 11, 2011> 

1 WE NO SPEAK AMERICANO 
i 'YQU.11'.Jl IE COQL" l)(.(JI' SWEAT "wn 

z N, ~~~!;~~ I OUIJS "!~ftJW1& c,m 
3 25 ~~~RH~~LAil~glA1~~:o 

4 2 r~~ \~~~J:~~: ~ R AFRICA) 

fj N£W r~~::RE l ~~~B::-~IIER CtlR 

1 I ~:oo~~f.:i~EtumGAl)MEAAKtJ.O() 

2 2 ;E~M'M:B.SHNliN lfil:IIP.IATll tmRSCOPf 

3 3j JOHN MAVER 

5 N 

U TTU fflJDa:J COl~r~su, 

E.NRIQUE IGLESIAS 
ruPHOllll POL'ttllJIR 

EURO ''"""" 
DIGITAL SONGsf.:~:;.. 

JUt 'f2•.zt1II 

CALIFORNIA GUALS 
U T'f l'ERR't'Fl.JlfOOP'IIQIGG,ColRlll)l 

2 2 ~~v~~1:~11~~:lZUFRJCA) 
3 14 ~~ B~~;;'t, :~~~!~~?OOT! 
4 3 :~~:~:!~~,Qllll't>'/~ltJSfltJU\.l,lll(; 

• 

9 

10 

11 

LOVE THE WAY VOU L IE 
(MlfM Fllll!WN ~,fB.~1ffl!IMRHtm'.RSCCR' 

• ~~~~10{ht:Clfflftl'm~ 

I U KE IT 
Ellfil()IJE IWlll&: Fl PITIRIUl.tA{li$'4.flfPUiLC 

ALL THE LOVERS 
fflJl NIN3CU[ PAAL0PttC..IIE 
NOT AFRAID 
EMlllOI WEB '5HAOY MTERllATK INTERSCOPE 

12 . , !':1f:~~~H~l~lO t ltll$H 

13 13 ::.~:!;:,,,v:.:.., JIGULIIM CAT 

14 10 :!J::::.~=~~U~!ILWIJO{U.lffl;II 

tS 1l ~M~~~llGULlTAUMPSN..Mal"O.W 

EUROPEAN 
ALBUMS 

3 2 MYLEV CYRUS 
t;AIM" il tA•o 11-01.L'r\lo'O(lll 

4 -;i ~~~mllltC161Mlt!t~ 

6 NEW ~~~~~:\Ml~ttl.lSl;UOO 

a OAVIO GUET'l'A 
0Mf:t<tv£G~'VIR~ 

7 SCISSOR SISTERS 
NICMT WORI POLvtlOil 

8 UNHEILIO 
(iR°'ES fflBHUt i,n( qsu.~ U/4$All(ltj 

9 KATIE MELUA 1 ~ , ... NOOSE 01\AlillTCO 

10 17 f ~~f~W.T10lf OF $TAICKUiNO &.Ul~S 679 

11 9 MUSE 
IHlfl~lflANCE .-&F ~11!.!'•' il;'\'IMOAE"I 

12 61 THE BLACK EYED PEAS 
Tltl LN.D MEIi.SCOPE 

13 16 ACJDC 
IJtllN 111,H 2 !50UNOTIIACK) 00tUM6ti\ 

1 4 ~ ~ Pl.A'f~ 

1a 10 ALICIA KEYS 
Tltllli:MENTOf fffW>OM ~\BK. a 

EUROPEAN ;::;:.-;: •.• 
AIRPLAY 

2 

3 

4 

• 

• 
9 

JULY 1• , l'llO 

CAUFORN.IA GURlS 
ICATY~ Rln' FT, IN00,0000(:i\,'lllll 

2 ~;,e~~~t,tto,.•,tt1ff!M~ 

6 ~v:~~:J:ti~cAFRJCA) 
I TE AMO 

,4 RIHMIIU, SRP'OEF JAA! 

5 -:'!':!N:,~'-tc~oxe 

31 HEY, SOUL SISTER 
~ TRAIN CDI.UMBIA 

8 :~~ !~~~?~11~~SPH~"I£ 

111 :-~fl.Will.LAM LAIACC JLG 

BREAK YOUR HEART 
TAIO tlllR •TH g BRl>ACIYl~'t' ISlANO 

10 7 ~o.~'!r"~~i~~IIJXW,'{ll,1,til,6:•a11fft 

11 17 ~:t.~E~?o~:9~;~v DRUG 

12 21 ~E.._:~e~:~~:~~~!~~f0lf11 

l3 l0 ~~~~~Jl~~AS.-L RfPi.19.X 

14 23 ~ c';~T~Pi:~:Ew.umfR 

16 15 ~~ass~!D 

Go to w w w.billboard .biz tor complete chart data I 67 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

H 
HM.f OF MY HEART 1StiPJ1AlVT1~UC, A.',Clf>.,S;rr;llt 

~"!UJ.SOY'l,ll.,11100611 
HANDSTID1T.llllllU:UntNti'tif1;1,~,llit'r!:II 

~me tAGll&u;s.ASt.lP~'Sitr~IJ. 
(M~r1,\I.IV~:ow5.llt, IM.8.fli.nA.tllffllJ 
AIDij'.&J'1'tlftSD9"~,tl.,ll!t14, 

HARO lu.T AMOA HAMlll!Riil- /Atn; J.SCl,P.6,t 

68 I Go to www.billboard.biz for complete chart data 

• 
• 

J 
JAROFltilU$,M!lfb'ri~11!1'1ttdi'9,EM;iB.1nll 

\'o'tt,ll\AW<P.,{),Nl,f~,A!,t'.lptHlOO~ 
Jl.lSTPRINGY'OU {IW.OAMDWW6'S)181J,4:tnl 

M-..tt.ifA;,fml1f:l'~lolu.SIA~fdiCtt«r1 
Sll:,IJ;\~~~t~W:. llf~CS41 

JIJSTRNl: ·6rt-,,ig(;rM1~-.Q\\~~"ux. 
f:M.,OU!t.m)lfW~1r118'.flMil'Olt>l.fto:a'.II,~ 
lt,'iJ!fiAll=x,IM.I..IM'a;~ 

K 

L 

N 

' NO!lfliflfTS11~rr~ro1tc.-1•.if.-;_~!~ 
H~t."-'"~Blct•~~WJJ.f.-:f\f!Hlt.,_ g,r.Jl"i 
18173 

NOt N'IW015«'a1C,Ul,\nQlllt.. M'StmnSlliD/ 
•blir:.l!i.l,~'#:n!PA!l:i:.ASCAl'1kll:8r:i~1.1. 
«JJ>~-4 .. fl~U.C.J.OCJ.P1,.wP,,M.,fl:0011 

IIOTIJ,ttlfl't(Kl,~~a:IP.tit 9'M,tn)~I)~. 
u(l<.t.,N-bjP'.Ul!'t.ltot,~fflh1'$~ 
~Wt..tSU,P,,1tt,dl:IIIJ'.ASC/,ll)fho\Wt,lilt.. fU,,"11 
lblt!Bla!Wli'W llC..-sl".Af',8,,11 ~f.'l"'fJc,tJC. 
A'!l:,J,PJrxCDAH!1~.lSr~M1S1£fj/flll111111"111llC. 
r«Jl)~Fooitl.t.lS(:,~,Hllll'.U:l~ 
~Wtf\Wt<G,"9'.'HI.IU110019 fB1Z3 

IIOTrn.t.TFMIAWAY•~\t:OJlt/,EU,9.tBlr.i.-«d 
•Wtlrc:., lil,\~190'naw]OOll.fo8.cl'ltl~"9, 

P.t. BA.,t<dii11 Ii/Ill 
1:i:-.ts;.A?~\ti:x 

p 

Q 
OUliilE P( Olaf. Ti OIIEIWI 1911./lp'rPfaX, h:., olSrJPi 

"" OUIEROWfSff'AS1lb~lJ]) 

R 

s 

T 
TlACHMEHl)WTOOOUSIE11)Jey~~t'.hl'Q 

~~G:~=~~=100 
!lCOM81CUWEmfllt«ll~L1.U 
lll.Ef'HONEi9f"l.nlirn'l'li{01/iP,t;'illilltGi(>t 
Et.4>'St,IJ'AlVSriQSU.C.lrA,,lb~D'{¼j1Rtidt~ 
lrc..fMGnb1Mi5<:h::. 8Mo1b,rrJ~Pl:O.ldlcfli. 
BM.lff.t8itl'Mol,.._IK.6MiffAl~IJ.lic.t"c.. 

V 
\'OICES1Rtf11f1'&ttr(l~ftl'o1~,8Jll+plf.f-.:.tlc 

ht~ASColf'~lo-~Su11,dct1~ASCW)CS:xi 

Data for Wl'ek of JULY 24, 2010 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Send submissions to: exec@blllboard.com 

RECORD COMPANI ES: Ji ve Label Group promotes Dan 
Mackta to VP of marketing. He was senior director of marketing. 

Universal Music Latino names Michelle Velez senior product 
manager. She was a product manager at Sony Latln for such 
artists as Ricky Martin and Chayanne. 

Beggars Group promotes Adam Farrell t o VP of marketing 
for Beggars Group USA and ups Adam Carroll to VP of 

finance for Beggars Group USA. Farrell was head of 
marketing, and carroll was head of finance. 

Nettwerk Mus1c Group names Dutch Cramblltt VP of sales 
and Liz Erman senior director of marketing and digital 
strategy. Cramblitt was VP of sales and Er man senior director 
of marketing at Rhino Entertainment. 

DISTRIBUTION: Universal Music Distribution promotes Mitch 
Rotter to senior VP of marketing and product development. 
He was VP of marketing. 

PUBLISHING: Peermusic names Kathy Botich•Alatan 
senior VP of administration of Its U.S. team. She was VP of 
administration at Opus 19 Music. 

The Australasian Music Publishers A~n. taps veteran musJc 
publisher Peter Hebbesas GM. He will continue as managing 

director of Hebbes Music Group. 

RELATED FIELDS: The board of French labels trade group 
SNEP-whk:h Includes the four majors among Its members
appoints Denis Ladegalllerle as Its new president for two 

years. He is co-founder/CEO of digital distributor/label 
Believe Digital. 

-Edited by Mitchell Peters 

TOKYO POLICE CLUB MUSIC VIDEO TO 
BENEFIT ASPCA 
The members of Canadian rockact Tokyo Police Club are "great 
dog and anim al l overs,'' keyboardist/vocalist Graham Wrigh t 

says. So when director Mike Juneau suggested mak:inga music 
video for the song "Wait Up (Boots of Danger)" with trained 
a.ctor dogs having a pool party. the group jumped at the idea. 

" It's just a btUlch of dogs playing in a pool-ifs fanl.lstic. I 
would watch that music video every day." Wright says. ''So it 
seemed like a no-brainer to go w ith that concept." 

With the goal of helping animals in need of a safe home, 
Tokyo Police Club has posted the video on the home page of 
its website (lokyopoliced ub.com) as well as imbeddable widg
ets lha.l allow fans to donate money to the American Society 
for the Prevention of Cmelty to Animals (ASPCA). In exchange 
for a donation (available in tiers o f$), $5 and $10), fans will 
recei\'e a download of the video and t;,.vo remixes of the track. 

"'Obviously anyone ca n go \Vatch the video on You Tube any 

time they want." Wright says." It's more to get people's auen
tion on the cause and to donate." 

\Vright hopes the money raised will assist in ,;rescuing 
these animals, taking care of them and getting them to good 
loving homes ,i,•here they'll be safe and well.treated and loved." 

he says. 
Tokyo Police Club will embark on a U.S. dub tour in late 

July to p rom ote its latest album, "'Champ," wh ich was re
leased June 8 and has sold I 5.000 copies, according to Nielsen 
Sound Scan. \Vrig h t says he p lans to re lease a solo album 
early next year. - Mitchell Pete.rs 

To re<:ogn1zE! the more lhan 10 
mt/hon albums sotd since s1gn1ng with Sony 

Music Ente-rtamme-nt In 2002, Columbia Records 
p resented a p !aQue to Integrity Media June 15 t=rom left° 

Columbia Records chairman Steve BarMtt lntegrJty Media chief 
marketing officer Danny Mc;Gufley and president/CEO Mike Coleman. 

Coll..lmbia Records p resident Ashley Newton, INO Re<::ords rwes1dent Jeff 
Moseley and lntegnty L.Pbel Group VP/GM John Coleman Pt-+OTO l-1A~ '-'ON HOLOfN 

Maroon 5 kicked off Vevo's Sllmmer 
Sets ConcPrt Senes July I m New York, prev1ewmg 

tracks from its torthcommg album. • Hands All Over .. 
(A&M/Octone). The event.. sponsored by Starbucks DoubleShot EmHgy 

+ Coffee. was the first In Vevo·s Summer Sets series o f exdu s,,,.e hv-e 
performances that w ill be hlmed and made a,,.a,lable on Vevo. Backstage at the show 
ti re (from left) Vevo executiv·e VP of S.!ltes Md customer oi,erat1ons David Kohl and 

president/ CEO Rio Caraeff: Maroon S keybo.!lrd1st Jene Carmichael, 9u1t1mst James Valentine, 
smger Adam Levin-e, drummer M•tt Flynn and bassist Mic;hlle l M•dden; Vevo manager o f labef ar~c! 

c hem solu tions JP Ev•ngell.s.ta, GM Fred Santarpia and 1/P o f client services and inventory management 
Welby Chen, tiHO•o: . A-Sor,, 1<EMI'.> vw1:i-(1MME 
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WhyHunger cerebrated its 35th anniversary June 21 m New York by recognizing 
,;1rt1sts. fQr their work and ded1e,;1tion to 1~ves of h~mger- and poverty on local, 
national and global levels. Pete Seeger and Growing Home re,cewed the 
WhyHunger·Ch,11pin Award, and Nick Ashford and Valerie Simpson were honored 
with the ASCAP·Harry Chapin Humanitar ian Aw.a rd . r-101os: 01'4.""E aoNOMiEFF" 

A.BOVE: From le ft: WhyHunger &)(ecutwe director BIii A.yru; Valerie Slmps.on; 
Nick Ashford: Karen Sherry, senior VP of industry aff.zurs llnd VP/execultve 
director of the ASCAP FouOOat1on; and Charlle Sanders, executive director of 
Arusts Against Hunger and Poverty 
RJGHT: Three•tlme Grammy Award w inner Tom Chapin (right), host of the 
evenmg·s restwrtles, presented the WhyHunger·Chap in Award to Pete Seeger. 

The 11th Anl'l(Jal Latin Alternative Music Conference took place July 6 -10 m New York The gathering 
f~lltured Pl!nels z,nd exh1b1t1ons. concerts, partie-s and llrt h19hlioht1n9 the best of L&tin alte r<N1t1ve 
musK:, as well as networ1ong opportunitie-s w ,th the 9er'!re's leading artists., label executives. 1ournalists, 
managers, retailers and p rogrammers PHOTOS, .U.RLO '7.AMO'S 

ABOVE LEFT: The p;.m~l "The Music Biz Is Dead! Long Lrve the MlJSJC lndlJ!'itryl" de~ted the role of 
la~ls. publtshers, managers and booking agents and how Lahn artists should bu1k:I their teams. From 
left: EMl Mexico VP Camilo Lara, Entertammex founder/owner and Tencolas lmbe• les executive producer 
Juan Balbi, the Pinker Tones manager Ma'rk Davyd. CookmanMGMT manager Amy Blackman, Bond 
Music Group agent/owner Kris KraJewskl, BMI dfrector of wnter/pubhsher rel,itions Jessica Roffe 
and Unfiltered Records GM Mlchae l Galb• 

ABOVE CENTER: The panelist-.; from the "From Colomb,a to Coachella, Me>:ico City to Tokyo: Latin 
Alternative's Glolxil R1se in the Tooring Mr,1rker pa~I speak with conference attendees after the se:':is1on. 

ABOVE RIGHT: Speaking on the "From Colombia to Coachell.a, Me)(tCO City to Tokyo: latm A lternahve's 
Glob~I Rise 1n the Touring Marke,t" PllMI were (ft0IY'I lf!ft) W 1lh&m Moms Endeavor Entertainment Llltln 
music divtsion head Mlchel Vega. MtyM>: Fest orgamzer &nd Todd P NYC founder Todd Patrick. HOME 
Artists foonder Fabrizio ' 1Moprln Onetto, Central Park SummerStage artistic director Erlke Elliott. 
Como No 1 director Andy Wood and Rhythm Foundation director Laura Quinlan 

LEFT! On the "Cuthng Through the Clutter: Opportunities In an Ever·Fragmented Music and Medta 
Landscape• pan~ .. the d1s.tusSio n focused on new mecha, the ns.e of blogg1ng and how these techno1bg1es 
have afforded new opportunities for artrsts to r@ach industry tastemakers. P.anel,sts rnc:luded {from left) 
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