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The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of t he most popular apps downloaded on 

today's smartphones. But which are the best of the best? What 

new musiic apps are setting the stage for tomorrow's successes? 

What technologies and companies are emerging today that will 

further revolut ionize the market? Mobile Entertainment Live: 

The Music App Summit is the place to discover all this and MORE. 

FEATURING THE FIRST-EVER ... 

Billboard Music App Awards 
The only awards solely focused on mobile music applications! 

Categories inc lude: 

Best Artist-Based App Best Music Engagement App Best Branded App 
Best Music Service App Best Music Creation App Best Touring App 
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SUBMIT TODAY! 
DEADLINE 
JULY 30TH 

For Award Details and To Register for The Music App Summit, v isit: · 
MobileEntertainmentliveFall.com 

For Submission/ Registration Questions: Fo r Unique Sponsorship Opportunities: 
Lisa Kastner 646.654.4643 

LKast ner,:9:,Bi 11 board.com 
Matt Carona 646.654.5115 
MCarona((?''8illboard.com 
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WHAT THE 
YOUTUBE VERDICT 
MEANS FOR YOUR 
BUSINESS 

THE NEW NEW CEO 

CAN ROGER FAXON 
RESTORE ORDER 
AT EMI? 

HOW TO WORK 
WITH A HIT 
SONGWRITER 
BY KARA DioGUARDI 

POST-BILINGUAL 

ENRIQUE IGLESIAS' 
NEW ALBUM 
COULD CHANGE 
LATIN MUSIC 
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MSG'S HANK 
RATNER ON FUSE, 
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ANDLeBRON 
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Odds of having 3 multi-platinum albums 

1 / 1,650,000 

Odds of having a child diagnosed with autism 

1/ 110 

Toni Braxton encourages you to learn the signs of autism at autismspeaks.org 

Early diagnosis can make a lifetime of difference. AUTISM SPEAKS 
It', time to listen 

CD 2010 Au••sm Speaks Inc Aut,sM Speaks·· and "It's t,me to l1Sten · & des,gr, are trademarks owned by Aut,sm Speaks Inc All nghts reserved Courtesy at Sony Music Enterta,nlT'errt 
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THE BILLBOARD 200 38 0RAJCE / 
1HNl(t.1f L.All:fl. 

TOP POP CATALOG 40 THE ROLLIND STONES / 
CXILCONt,lAJtJ ST 

TOP DIGITAL 40 DRUE/ 
IH.!H< &'IE L.ATEJ\ 

TOP INTERNET 40 SARAH MCLACHLAN I 
LA'IIS(lf IUJJSl(ltl 

HEATSEEKERS ALBUMS 41 PUNCH BROTHERS/ 
AN"lfOGIAAHC 

TOP COUNTRY 45 LADY ANTEBELLUM/ 
tl[t0 '1CIJNOW 

TOP BLUEGRASS 45 0IERICS 11.!NnEY / 
UPOUlt-ERtlGE 

TOP R&B/HIP..HOP 46 DRAKE I 
Tl l,IJIK&'ELJ:TEfl 

TOP CHRISTIAN 48 MERCYME I 
fHECittl::IWUSMA.I.JWeNl:LL 

TOP GOSPEL 48 MAIMN SAPP/ 
IICRC I AM 

TOP DANCE/ELECTRONIC 49 LADY GACA/ 
THtFIJ.tE 

TOP TRADITIONAL JAZZ 49 MICHAEL BUBLE / 

"""""' 
TOP CONTEMPORARY JAZZ 49 fflOMRONE SHORTY I 

BPCt;ATl'.Mfl 

TOP TRADmONAL CLASSICAL 49 ZUILL BAILEY / 
BJICXTOCtUOSUITtS 

TOP CLASSICAL CROSSOVER 49 
THE CANADIAN TENORS / 
THE WtoliJWl TWO~ 

TOP WORLD 49 CELTIC WOMAN / 
S<Jt;,S fRtli!HIICART 

TOP LATIN 50 MARC ANTHONY/ 
ICOOOS 

ARTlST I TITLE 
KATY PERRY FEATURING SNOOP OOGG I 
C.llUFOfltM GIJILS 

USHER FEATURING WILLI.AM / 
CMG 

KATY PERRY FEATURING SNOOP 0OGG / 
CJIUFMtM G~LS 

LEE BRICE I 

MAINSTREAM TOP 40 
KATY PERRY FEATURING SNOOP OOGG I 
C.ALIFOAtAA GLI\LS 

ADULT CONTEMPORARY 

THE DIRTY HEADS FEATURING ROME I 
IJIYWl.OOA'li 

JACK JOHNSON I 

MIRANDA LAMBERT/ 
!HE HOUSE™, BW r.f: 

MAINSTREAM R&B/HIP..HOP 

RHYTHMIC 

'1,1Rf.4 

HOT R&B/HIP..HOP SONGS 

HOT CHRISTIAN AC SONGS 

J_HE BES1 1tu.1f 

HOT DANCE CLUB SONGS 
LADY GACA / ,,,,_,., 

HOT DANCE AIRPLAY 
DAVID GUmA & CHRIS WILLIS / 
GETTIII O\QVW 

SMOOTH JAZZ SONGS 
RICK8RAUN I 
CHl~-

HOT LATIN SONGS 0 
ENRIQUE IGLESIAS F/ JUAN LUIS GUERRA/ 
OLWlKl Mt~ O 

HOT MASTER RINGTONES 0 KATY PERRY FEATURING SNOOP OOGG / 
OOJF(lfUM/!Glfl.LS 

ARTIST I TITLE 

TOP INDEPENDENT ALBUMS 

l ' PFHO\'T 
7 14 Q&A: Roger Faxon 

Viacom v. YouTube 16 Global, 6 Questions: 
ru ling keeps burden Eric Walter 
on rights -holders. 17 The Ind ies 

10 D1g1t a l Entertainment 18 On The Road 
13 Publ ishers Place 19 Latin 

COVER STORY 

20 '.: C i'l: 1°' :.:., C , .. r:: /\ f) Em1nem sold more a lbums 
than any art ist 1n t he last decade and spent half of it 
m ired in add 1ct1on and rehab. Now that the hip-hop 
superstar is sober, w il l "Recovery" further his legacy? 

24 ; l c; HT. t-l (, .\ F-°;, ,_; C A rmed w it h a cable 

music network a nd iconic venues, MSG CEO Hank 
Rat ner eyes g rowth t hrough m usic . 

26 i\ L i . ~- ', ; V: i: C) '- .' Cl The new release from crossover 
star Enrique Ig lesias could change the way Lat in a lbums 
are made, packaged ... and even listened to. 

RELEASE OF THE WEEK 

11 i_C V ~~ ST() P ·;-- The-Dream completes a lbum 
trilogy w ith "Love King.·· 

:\ll'SIC IX EYEHY 
29 ISSl' E 

Korn returns to ,ts roots. 6 Opin ion 

30 Global Pulse 36 Marketplace 

31 6 Questions: 37 Over The Counter 

Mark Robinson 37 Market Watc h 

3 2 Reviews 38 Chart s 

34 Happening Now 53 Execu t ive Turntable, 
Backbeat. Inside Track 
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Onlita" 
.COM EXCLUSIVES 
With the one-year 
anniversary of Michael 
Jackson's death, Billboard 
celebrates all things MJ with 
a look at his life in photos, a 
video tribute from today's 
stars, his top so Billboard 
hits and more. Check it out 
at billboard.com/mi . 

Eve s 
MOBILE 
ENTERTAINMENT LIVE 
Join Billboard Oct. 5 in San 
Francisco for the Music App 
Summit, where key players 
in mobile music will discuss 
new apps and ideas. Plus, the 
inaugural Billboard Music 
App Awards. More: mobile-
entertainmentl ivefall.com. 

MUSIC & TOURING 
ADVERTISING Billboard's Touring 
Billboard and Adweek take Conference & Awards, in 
the Music & Advertising association with Music 
Conference to Chicago Networx, is set for Nov. 3-4 
Sept. 15-16 at the Westin at the Sheraton New York. 
Michigan Avenue, featuring Join promoters, agents and 
music, advertising and brand managers at this premier 
executives. More at music- event. More at billboard-
andadvertisingfall.com. touringconference.com. 
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Long Player 
An Artist Explains Why She Decided To Release New Music Without A Label 

BY SAM PHILLIPS 

A good song will outlast us all. 
After the music business broke down, 

I thought I would get out and walk with 
this idea instead of waiting for someone 
with the new business model to come and 
fix things. 

I set up a little stand by the side of the 
road called the "Long Play," a music-and
a r t ins tallation at my we bsite Sam
Phillips.com. Starting in October 2009, I 
set out to write, record and digitally re
lease five EPs and one full-length album 
in a year's time while making audio logs, 
short films, essays and other oddities con
nected to my creative process. Those who 
are interested pay a one-year subscription 
fee ofS52-equal to $1 per week-and 
enter myworldofwriting, recording and 
musing where they can download the 
music and wander around in the ever• 
evolving "virtual museum" I have created. 

I've heard and read a lot of interesting 
opinions about the death, and the possi
ble resurrection, of the music business. 
13ut for me ifs the same as it has been for 
more than 20 years-make somethjng 
good. Great songs and musicians started 
thls whole thing, have kept it going and 
will see it through because there are many 
people out there who love great music. 

What I call "pop/novelty/flash" music 
caters to a sweet tooth and cashes in, but 
there also has to be music that sustains, 

FOR THE RECORD 
• Nielsen SoundScan reprocessed 
sales data for the June 26 chart 
a week after press time, resulting 
In incorrect chart rankings. 
Among them, Jewel's new album 
" Sweet and Wild" debuted at No. 
11 on the Billboard 200, not No. 
10 as reported last week. 

This week's charts Include cor
rected " last week" posit ions. In 
addition, all charts and stories on 
Billboard.biz and Billboard.com 
were immediately corrected with 
proper chart rankings. 

• A story on Dru Hill in the June 
26 issue ran incomplete on page 
31. The last paragraph should 
have read as follows: 

" You'll be hearing a sharper 
sound from Dru Hill. It's about the 
here and now, not the old stuff," 
says Sweat, who's back on Bill
board's Hot R&B/Hip-Hop Songs 
chart w ith "Test Drive," featuring 
Joe. It 's the lead single from his 
own Ked ar Entertainment CO, 
"Rldin' Solo" (June 21). 
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inspires and moves us. People need some 
Louis Armstrong and Skip James to go 
with their "American Idol.• 

Instead of trying to grab more of the 
profit as it shrinks, maybe record compa
nies, managers and others in the indus
try could create long-term wealth by 
he! ping artjsts and audiences develop their 
musical roots. U.S. public schools, which 
offer little or no music education, would 
be a great place to start this investment. l 
learned to love poetry because one of my 
teachers gave us great poems to read. Why 
not give schoolchlldren great music to lis
ten to? I believe that broadening and deep
ening musical tastes will result in better 
music and a hunger for more of it. 

Most of the music and recordings I love 
aren't floating down the mainstream any
more because drought has narrowed the 
waters considerably. Thls got me to explore 
the back roads: The funds I have gathered 
from subscribers are smaller than major
label budgets, but arc able to go further in 
fewer hands with more specific goals. 

Violinist/arranger Eric Gorfain and I 
partne red on the Long Play because of 
our mutual interes ts in visual arts and 
music. While I'm making my own EP art
work and collages, he's taking photo
graphs and making short films . After 
years of making records with well-known 
producers and engineers, the chance to 
record, mix and produce music on our 
own with some vintage gear at a work
space on the cast side of Los Angeles 
seemed like a much better idea than 

• • I want to keep 
writing songs 
and making 
music ,vithout 
a brolren, 
scared 
business 
telling m e 
I can't. 
mourning the old record business. 

I am neither the first nor the last to do 
something like this and we are all learn
ing as we go. By releasing music digitally, 
I discovered many ofmy l isteners still 
wan t a physical CD or vinyl record. I will 
most likely partner with a record com
pany to distribute some sort of physical 
recording at the end of this project. 

Though the Long Play is more work, it 
also gives me the freedom to send more 
music out to my listeners than ever be
fore. In the past, because the record com
pany insisted on owning my recordings 
and would only pay me as a songwriter 
for 12 songs, it limited the amount of 
music I could release. 

My motives for starti ng the Long Play 
are creative. l want to keep writing songs 
and making music wi thout a broken, 
scared b usiness telling me I can't. This 
is s pecifically important for me because 
I am a songwriter and a recording artist 
-not a pop star. There may not be enough 
money to pay executive salaries, but so 
far l have gathered enough subscriptions 
to make recordings with my band and to 
get the word ou t about the Lon g Play. 

Thls experience has made me think that 
there's a way through-a long way that 
those who love music can take to the next 
great era of songs and recordings. 

Sam Phillips is a singer/songwriter whose 
albums i11clwde "Marti11is Bl Bikinis" 
/Virgin) an.ti " D011·1 Do A11ything" 
(No11esuch). 
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LATEST 

NEWS 
FROM 

>>>MUSIC 
RIGHTS NOW 
CAMPAIGN 
LAUNCHES 
In conjunction with 
the RIAA, Universal 
Music Group 
Distribution started 
a Facebook page 
where it is 
encouraging the 
public to lobby 
elected officials in 
Washington, D.C., 
for stronger 
measures against 
online music piracy. 
The Music Rights 
Now Facebook page 
links to a form that 
visitors can use to 
contact politicians 
and express the 
need for action. 

>>>IFPI CEO 
TO STEP 
DOWN 
John Kennedy will 
step down as IFPI 
chairman/CEO next 
month after five 
years in the role. His 
replacement will be 
IFPI executive VP/ 
regional director of 
Europe Frances 
Moore. Kennedy was 
previously 
president/COO of 
Universal Music 
Group International 
from 2001 to 2004 
and also worked as 
an entertainment 
industry lawyer in 
the '80s and '90s. 
He now plans to 
launch a 
management/ 
agency business for 
the entertainment 
industry. 

>>>HP BUYS 
MELODEO 
Hewlett-Packard 
purchased Melodee 
for between $30 
million and $35 
million. Melodee is 
the parent company 
of nuTsie, the music 
streaming service 
that allows users to 
listen to their iTunes 
collection over the 
Web or on mobile 
phones. The service 
offers a cloud-based 
replica of a user's 
iTunes library. HP 
acquired Palm in 
April; the Melodee 
buy gives Palm an 
in-house music 
service for its 
mobile device 
owners. 

ROOM SERVICE 
Mccann, Holiday Inn 

partner to release song 
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ANYONE CAN PLAY 
Music games embrace 
Instructional modes 
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BETWEEN YOU AND ME 
Tips on collaboratlng 
with a hit songwriter 

CASE 
DISMISSED 
Viacom V. YouTube 
Ruling Keeps 
Burden On 
Rights-Holders 

After all the anticipation Sttr· 

rounding the outcome ofVia
com's S 1 billion copyright 
infringement suit against You
Tube, the most immediate im
pact of U.S. District Court 
Judge Louis Stanton's dismissal 
of the case appears to be up• 
holding the status quo. 

The case was perhaps the 
most important one affecting 
the digital entertainment in
dustry since the U.S. Supreme 
Court's 2005 MCM v. Crokster 
decision, which set the prece• 
dent that onl ine services could 
be held liable for "willful in 
fringement" and led toa string 
of successful lawsuits against 

file-trading services, most re• 
cently LimeWire. 

By contrast, the central issue 
in Viacom v. YouTube was 
whether the Google-owned 
video-sharing site could be held 
liable for copyright infringe• 
ment simply by being aware of 
the presenccofinfringingcon
tent on its service and not tak
ing adequate steps to prevent it. 

It all comes down to how the 
law defines the "safe harbor" 
provisions of the Digital Millen• 
nium Copyright Act (DMCA), 
which states that content-host
ing services can't be sued forin
fri ngemen t so long as they 
comply with any takedown re

quests from rights-holders. 
Righ ts-holders have long 

complained that this protection 
places the onus on them to send 
in takedown notices to services 

that they feel should be doing 
more to police their own net• 
works. Stanton's rul ing up
holds that burden, even in the 
case of services that host as high 
a volume of potentially infring
ing content as You Tube. 

• If a service provider 
knows of specific instances 
of infringement, the provider 
must promptly remove the 
infringing material," Stanton 
wrote in his decision. "Ifnot, 
the burden is on the owner to 
identify the infringement. 
General knowledge that in
fringemen t is 'ubiquitous' 
does not impose a duty on the 
service provider to monitor 
or search its service for 
infr ingements." 

Critics of the ruling say such 
collabora tion only works for 
well-staffed larger labels and 

MAN OF THE HOUR 
Q&A with new EMI 

Group CEO Roger Faxon 

FORGET ME NOT 
U.K. 'Dreamboats' 

franchise heads for U.S. 

Sale harbor from the storm: 
YouTube's music home page. 

rights organizations and that 
smaller labels and independ
ent artists have a tougher time. 

"This is a terrible result for 
independent artists," says Chris 
Castle.a Los Angeles-based en
tertainment lawyer and co-chair
man of the legal committee of 
the American Assn. oflndepen
dent Music. "Google's interpre
tation of the DMCA creates 
three classes of artists: those 
who have the money and time 
to pursue notice-and-takedown 
24 hours a day, seven days a 
week; those who have some re
sources to send notices some of 
the time; and those who give up 
in despair." 

Viacom has promised to ap
peal the case to the U.S. Court 
of Appeals for the Second Cir
cuit. Last September, a Los An
geles court granted summary 
judgment in favor ofvideo
sharing site Veoh in a similar 
case brought by Universal 
Music Group, wh ich also is 
preparing an appeal. 

Thomas Sydnor, a senior fel · 
low and director of the Center 
for the Study of Digital Prop
erty at the Progress & Freedom 
Foundat ion in Washington, 
D.C., warns that Stanton's rul
ing suggests that digital enter
tainment s ta rtup companies 
"are entitled to use mass piracy 
as a form of startup capital" as 
long as they respond to take
down notices. 

But he believes that the ap
peals court will overturn the ruJ. 
ing. "I find it difficult to believe 
that an appellate court will hold 
that [the DMCA] was intended 
to or can provide safe harbor for 
deliberate wrongdoing," he says. 

Meanwhile, Barry Slotnick, 
an intellectual property a ttor
ney at Loeb & Loeb in New 
York, believes that even if 

YouTube survives an appeal, 
it's unlikely to set a broadly 
applicable precedent. Online 
music services host and 
stream con tent in different 
ways, he says, adding that any 
legal protection provided You
Tu be won't necessarily apply 
to a similar service that uses 
di fferent behind-the-scenes 
techn ical means. 

Regardless, the music indus
t ry remains commit ted to 
legally challenging the notion 
that service providers don't 
have any responsibility for 
policing the ir networks, even 
if the focus of that battle has in
creasingly shifted to pressur
ing Internet service providers 
to crack down on broadband 
subscribers who persistently 
infringe on copyrights. 

Typically, companies claim
ing DMCA protection in law
suits from labels either settle 
out of court (Project Playlist) 
or run out of money and go out 
of business (SeeqPod). One 
case likely to reach a court rul
ing is EM I's lawsuit against 
M P3Tunes, whose foun der 
Michael Robertson nas the 
cash and determination to take 
the fight all the way to a trial. 
But it's unlikely that Stanton's 
ruling will have much effect on 
that case as EM l's complaint 
stems from MP3Tunes' habit 
of linking to sources of online 
music that EMI objects to , 
wh ile the YouTube case con
cerned policing uploaded con
tent that it hosted. 

Representat ives for the 
major labels, which work with 
You Tu be through Vevo and 
other partnerships, declined to 
be quoted on Stanton's ruling. 
Label sources requesting 
anonymity confirmed that they 
,viU continue to sue online serv
ices that don't pursue the 
proper music licenses. 
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>>>VEVO, 
SCHICK INK 
SPONSORSHIP 
DEAL 
Energizer brand Schick 
Hydro signed on as the 
exclusive launch 
sponsor of a new 
channel showcasing 
emerging artists on 
video hub Veve. The 
Next Wave channel is 
already live and 
features original 
programming from 
Boston-based 
electronic pop band 
Passion Pit. During the 
next few months, the 
channel will promote 
music from a variety of 
genres, including rock, 
hip-hop and R&B. 

>>>HASTINGS 
MAKES PUSH 
INTO COMIC 
BOOKS 
Entertainment retailer 
Hastings is branching 
out into comic books, a 
segment that has taken 
on greater importance 
as the store's music 
sales have fallen. A 
Hastings executive told 
the Bleeding Cool blog 
that the company is 
expanding its comic 
book selection in 147 
stores; of that, about 27 
will undergo expansions 
to dedicate more floor 
space to comics. 

>>>DEBBIE 
GIBSON..z TIFFANY 
TOBAT1LEIN 
SYFYMOVIE 
Syfy cast ' 80s pop stars 
Debbie Gibson and 
Tiffany in one of the 
network's signature 
Saturday night original 
movies. The former teen 
stars will appear in 
"Mega Python vs. 
Gatoroid." Both singers 
have previously 
appeared in Syfy 
productions but never 
together. Executive VP 
of programming Thomas 
Vitale says the idea was 
hatched by Syty•s 
creative team after 
Tiffany visited their 
office and said she 
always wanted to work 
with Gibson. 

Compiled by Chris M. 
Walsh. Reporting by Ed 
Christman, James 
Hibberd, Andre Paine, 
Glenn Peoples, Chris M. 
Walsh and Elaine Wong. 

I Eht·i:iijlH• BY CORTNEY HARDING l 

YES WE McCANN 
Mccann Erickson, Holiday Inn Partner 
In Commercial Release Of Ad Song 

For the past mon th . Holiday Inn has 
been runn ing TV ads fea tur ing a 
jaunty acoustic love song called "You 
Always Make Me Smile'" by independ
ent Nashville singer/songwriter Kyle 
Andrews. 

While plenty of unsigned artists have 
used synch deals to get TV exposure, the 
hotel chain's partnersh ipwith Andrews 
stands out because the company and ad 
agency McCann Erickson are also han
d.ling the commercial release of the sin
gle, which is available at iTunes as a 
99-cent download. 

McCann and Holiday Inn call thei r 
partnership StayU Music, which they 
describe as a "label'" that will market and 
promote "You Always Make Me Smile" 
as part ofMcCann's $100 million cam
paign for the chain . If the venture goes 
well, McCann plans to apply the same 
concept to partnerships between other 
brands and artists, according to McCann 
senior music director Mike Boris. 

"The artist is a brand at this point," 
Boris says, "and this gives us the oppor-

i+t•i'Ull&\Y BY CORTNEY HARDING 

tuni ty to take all the buzz from the ad 
and the synergies we've-created and cap· 
italize on it." 

Holiday Inn is featuring "You Always 
Make Me Smile" in ads in the United 
States, Canada, Mexico .. Latin America, 
United Kingdom, Germany, Australia, 
China and other Asian markets. The 
company will also play tthe song as hold 
music when customers call for reserva
tions, in guest wake-up calls and in the 
lobbies of its hotels . 

"The campaign is a celebration of 
everyday life and so is the song," Mc
Cann executive creative d irector Steve 
Ohler says. "We want consume rs to feel 
that Holiday Inn is one p lace on the road 
where they can really be themselves
and the track creates that fun, upbeat, 
happy mood." 

McCann is also underwriting the 
cost of marketing the single independ
ent of the Holiday Inn ,campaign, pay
ing for the song's video and creating a 
soon- to-be-launched websi te (youal
waysmakemesmile.com), where fans 

wiU be able to create cover ar t for the 
digital track. The agency has also hired 
indie digital PR firm Stache Media to 
handle promotion. 

"This is a different campa ign for us, 
because normally we're working an 
artist and really hoping for a big synch 
deal," Stache Media director ofonline 
marketing Sarah Landy says. "And here 
we get to start with this big placement 
a nd work from there. We have to be 
careful about not overemphasizing the 
Holiday Inn aspect, because we want 
people to connect to Kyle as an artist." 

Landy says that Stache will handle 
social media marketing for the cam
paign, includ ing Facebook, Twitter 
and MySpace communication a nd ad 
buys. She says tha t Stache's lifestyle 
marketing department will also work 
the release, including giving away 
remixes of the track and promoting 
online contesting. 

Andrews, who wiJI split the profits 
from the sale of the song with McCann 
and Holiday Inn. retains ownership of 
the master for "You Always Make Me 
Smile," as well as h is writer's share of 
the publishing for the song, which he 
co-wrote with Neil Mason. 

McCann is also paying Andrews a 
synch fee for use of the song in the TV 
spots, Boris says. In future partner
ships, the synch fee could be •a point 
of negotiation," with a fee being paid 
as an advance on sales or waived com· 
pletely, depending on the deal and the 
degree of brand involvement, he says. 

Andrews, who a lso sells self
released albums at iTunes, says the 
b iggest benefi t o f s igning with Mc
Cann as opposed to a traditional label 
was the flexibility it offered him. "They 
are a ble to maximize all the exposure 
the ad is going to get and be out in 
front of it,• he says. 

Six years after co-founding came convinced they were 
a music publishing company, stars. We started meeting 
veteran Nashville producer/ with labe ls and I didn't find 
label executive Paul Worley is the passion from anyone, so 
now launching a label. that led me to start the label." 

recording its debut album vi lle , which provides promo- until Stealing Angels gains 
with Worley and is waiting l ion and marketing services a bit more traction in the 
to master it, he says, adding to country artists, wil l han- market before he starts look
that the trio is doing a radio die Skyville's nationa l radio ing for a distributor for the al
tour behind its first single. promotions. bum, which doesn't yet have 

Worley, former executive The group has finished 
VP at Sony Music Nashvi lle 
and former VP/chief creative 
officer at Warner Bros. Nash
ville, is starting Skyville Rec
ords with partners Wally Wil
son and Glen Morgan. Wilson 
(who's written songs for such 
acts as Rascal Flatts, Amy 
Grant and Vince Gill) and Mor
gan (an attorney in Beaumont, 
Texas) also partnered with 
Worley in the launch of Skyline 
Music Publishing in 2004. 

Worley says he was inspired 
to start the label while shop
ping a band he was develop
Ing called Stealing Angels, a 
female trio that includes Tayla 
Lynn, granddaughter of coun
try legend Loretta Lynn. 

"I didn't intend to become 
a label," Worley says. "But we 
started working In an artist 
development capacity with 
Stealing Angels, and I be-
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Three-part harmony: 
Stealing Angels 
members CAROLINE 
CUTBIRTH, TAYLA 
LYNN and JENNIFER 
WAYNE (from left) 
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Nine North Records of Nash- Worley says he is waiting a release date. 
Skyvil le will be based in 

the same Nashville office as 
Skyline Music Publishing. 
Skyline's songwriters in
clude Michael Davey, who 
co-wrote Martina McBride's 
2008 hit "Ride," and Bran
don Kinney, who co-wrote 
"Boots On" with recording 
artist Randy Houser. Skyline 
also represents such cata
logs as Encore Music, Kevin 
Welch, Randy Boudreaux 
and Hugh Prestwood. 

As he tends to his entre
preneuria l ventures, Worley 
remains In high demand as a 
producer. He co-produced 
Lady Antebellum's chart
topping album "Need You 
Now" and the group's 2008 
self-titled debut a lbum. He 
has also done production 
work for McBride, Dixie Chicks 
and Big & Rich. 
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• DR. DRE 
Founders Award 

JANELLE MONAE 
Vanguard Avmrd 

NE-VO 
Songwriter of the Year 

SONG OF THE DECADE 
'FWe Bi,long Togelhr" 

Wrilm: Jolint6 lumin, Jermaine DL,p,11 Manuel Seal 
Publi4iers.: Ch~h Musi,, E/1,1 Mu~1c Publishi11u, 

Naked Under \ly (lothe~Musi<, Shon1oh Cynwr.e M~c, 
S LAC KAO Music, Uniwir5(11 -'\i,jj: Publishing G,oup 

TOP R&B HIP-HOP SONG 
"Blame It" 

Writm: Chri!lophierHendmon, Bran~on ~Holt( Melorucci, 
Terius •Jhe,Dreom0 ~31h, C. •rmkt Stewarr, Nme Walka 
Pooli'"""' 2081 Music Mlishlng, 1.111 ,lluslc Publi1hrn9, 

Gifted Source M~lc, h's NS PLlilis~ing (omponv, 
Mor,Lnioolllh .\lusl,, NolerypJbliimusit, 
S.ns1 al Pee,, 114, S.11)'/l!V lunt<, LL(. 
Uhro Tun.es, Warner/(~oppell Music, Inc 

AWARD WINNING R&B 
HIP-HOP SONGS 

"But I Ever Had" 
Wile,: Motthew ~Soil do" Samuel, 

Publnher: ~ ny/An1 hne~, UC 

"Blrtliday sun 
Wrilers: Keith Jome~, J.eremi~ 

Pubfohers: Ot.uji PlAJJ;1hinp, lrLAh fuelion, 
Un '11~r<JJI Mu~ic fubt1shing Groi..p 

Wri:ers: ~hondrae ~,~;~;;:;~o:,~•(n:1wford, Gu{(i Mone 
Publi..lier~ IMl -..usic Pl.Jblishin9, lc\bgas Pi.ibli~i-,g 

Company, Rodri< Om-is I\Jblisbing LL(, 
Worne1/Cfiollf)dl Mi.,;ic_ Inc. 

" Chppitd 'N' Skre-witd" 
WrUm: Ocvid ~Pr.et<h Q 9ol4, ludauis 

Publishm: Ahmadrojt Mu~ic, lufo(rh .\1usi< Pi.lili1hmo Inc., 
Nr:ippy Roy J>ublidiing, Un kietY.JI Atusir Publiliiing Group, 

Veroci')' M1.1ic P1,bhbinQ 

"Wol" 
Wrifl!rs: DciYid Bonflet, Romon ~Asic'l Clo( \lonfgomcry 

Publ~her: Crump T-JJhl Publnhing 

"DKd And Gone" 
Writer~: Rob Knox, Justin Ti11berlokt 

Pubt~hers: Cl~p:irro's Son's Mu~c Publishing, 
EM.I MW< Publrshir,o, fonman Tut1e~, 

Un i11!'1'Sal Music Publi..hing Group 

HDiva" 
Writers: Bey<in<e, S,~c,ndtoe "."r. llcn-0\Jdot~D• Crowford 

Pubfohert: B Oay Publishing, f.,u Ml.ISi( Publi~ing, 
le'kgas Publishing Comp:my 

11Ego'' 
Wrrter. 8,e~o,ncl! 

Publishm: B Bay Pub!ishinQ.. Elitl M1:1ic P.ibt11hing 

" fpiphny (l'ra Leaving)" 
Wtiiit:rs.: Chuck Harmony, lie-Ye 

Publishers:Chu<k Hormonv'1 Hou~ POOlishing, EMI ~\osK 
Publi1hin'(I, Ncrmohorril Music Pl.ibhshing. Pen In The 
Ground Publisliing, UniYer$JI IAu~t PulJiJlitig Group 

"Ev.,., Girl In Th• World" 
Yhi1<1l: Ca,I "Gudda C:.ddo" Lilly, !l•ct llnine, 

Joe Millr., Chris;opher ~Dtiw Jon~ .. Whitoae 
Puhlii.hers: 8e<1mer Boy f"ublidiinG, MiHzy .\1u;i< POOIKhing, 

Xlny/ATY Tun~. LL(, Unil'er",01 lh1~it fubfi5hi.10 Group, 
Wt~1 Cow ll'rn fubfi~¾l11g 

"God In Me" 
Wtiler\: [mo (ompbell, l ino Compbell, \\'orryn Compliel 

PooH,l,e,,: [Ml Mus;, l'ubl11h;19, Ir's Prum S.119, 
h's Tea Tyme, Wei Ink &ed Music 

"&rcen Ught" 
Wri'm: A11dr, '3000" 3cnjomiil, .lorr.es Ho, RKk No~b 

fL~ti~bcrs: Bug ~h,i.it/'i'llnd9.reJ):, Ch1}~1is.\lusi<, 
In Thee Fote ,Au sic Publisliina, i_ Rated Musk, 
Yledorrtplo)'ll;'.-en'l'f'henv.'erepllJ)'m Sanos U( 

" Hurtt•n" 
Writ,m: 8en HOOoon 11'1~ 

Xott rKKI (uo't \lescu~, Malik Vu!d 
Publishen: ~,ie' 1 Baby 8"(, Jahnel lz .llvne, 

Un i1"tml Mm,ir Pl.Jblishi119 (i.--oL·p 

"Here I Stand" 
Writers: /Jam Blad:s1one, '/idol 011¥is, 

Rell fl'lld~ Andre Hoiris, lJmar .kin~~. lhher 
Publishers.: A And l Mul.ic, A.h (!ck PtodLKtion5'r 

Dirty Ore M~i<, l\11 Mu~ic Pubhhing, LIi Vidal M1.1Sic, 
/Jardco MIJ'ii(, My Seu I mate StllltJs, LL(. Wny/ATV Tunes, 

LLC, Uniw:rsol \hr.Jc Publi.hiig Group, UIUV, 
Woraer/Chappell .~ulic, Inc. 

''I Heelll A Girt" 
Wrilen: John1!i liuYin, Mikkd Eriksen, Tor Hermoasen 

l'ubliiheri: Chr,-~li1 llus,c, Ull .llus• Publishing, 11,,ked 
Under M•, Oolhes Musi<, Soay/ATV lune~, UC 

"If Thia Isn't Loven 
Wfderr Brion Kenne<l1, lheroli Thomas,. Timoth11 Thomas 

f\ibtishers: B Uneek SoRjJS, J\IT (:qilo~~-e Pub!i~hin~ 
Un~ersol Mu-sit Pub!i1hinQ Group 

"IFUlEAVE" 
\\'r1t1:r5: J\oon 3om~,_ (or,iin Hogg ,ns, Jchio lowron, ~-•~ ud 

ftimentol, ltihn11e ~srnu.f Sm11h, Musiq S:oui<h,ld 
l'ublilher, Bea1lu1mUliclOOO, H( !030 Mb,J,;"11, 

.\$e!(lif1f f\:Jno Ptoductio-nl, MJJ> ~usi<, Nivroc Tyle MuY(, 
Soul Ch~ Masi1, Te.·rogrornmoton Music, 

Unim~ol MLl)ic t\Jb!i~hln!il Group 

"Ju,t Uke Me" 
Writer~: lerius ~T~eDreom~ No~h, (. "fork( Stevmrr 

Publishers: 21182 /.\Ll§ic P.rbli5hing, Mordinifll:nlh Musi<, 
Som;:i~ of feer, ltd., Wome1/Ch1ppall J.lt.1~<, Inc 

"Knoclc Yau Down" 
Wri~r~: .\larrnllo Aro«:o, kcti Kdson, Ne Yo 

Pubhshm: Kerio!«:y lil\M, Pt:n In The Grou~d 
PLliti~ing, ~t\,mol Mus.it f11bl·1shir,g Groop, 

Yoslirta l.tusic Publisili•g Int. 

"Lait C~crnte" 
Writer: Woync •sicte" Wdl$ 

J>ublishers: Arttc Jrms., Ultro iune:~ 

"Uve· Your life" 
Wrilen: Don Bolon f\l.Wl), Ju1tin ~Jim Rlore"Yllilh 

Pub~r,;Mlrs: E\11 .'-li,;ic Publ1shin11, FOS .l.lustt Publt'S~ing 

" Mad'1 

Writers: Mikkel Eriksen, Tor Hemion1ea, N~,·o 
Publis~m: l'll Music ~blisfiing, 

Pen In lhc Ground l'ubl;,h;'11, S.ny/AIVlun~ LLC, 
Uni~cr\01 Musit Pub!i~hin~ Group 

" Miu lndep•nd•nt" 
Wfilers.: ,A1kkel [rihe11, Tor Herrn0n1ea, Ne-Yo 

PubliUll!rs: 0\1 M~it Puhli.JiMlg, 
Pen In The G,ound Publ1hi'1JI S.n1/A!Vlune1 LIC. 

Urmer'!.CI lo.\u11t F\Jb 1shing Group 

"Pop Champcagne" 
W1itei: Jueh S:o11·u110 

P\JbliJicr: Uiin·cmol Mus·< Publishmg Gro141 

"Pr• tt,- Wings1
' 

Wrilm: Had DOYd, /1,cro,,i[ 
Publkhe~ Ben lirni, L\11 MJS1c f>ub/,ishl119 

Mu,_,11, lony/ATVT.,cs, l~ 

"Rockin1 nat Thang" 
\'fulm: Se(ln ~al, Tori~ •The.Dream• ~ash, 

C. •·llicky" Ste\\lJrt 
Publirnm: 2082 Music l'ubli1\lng, 20Vl6 .llu,c, 

~1or<hninen.ih M1.1ic, OSS Creations, 
Songs of feet, Ltd., W<11nei/(h'.1pp::IIJ.1ul:i<, lrtr. 

"Sh• Got H•r Own" 
Writers: Bun er Been, Fo bolo us, N~Yo, Donna )Umme, 

Publi'Ulers: Butttr B,on, fl.ti .\lu!U fuhl"rshing, J Bn1sco, P!n 
In The Giound P'ublis!iing. S:weel Surnme, !fighr t.luslc, Ul1m 

Tunes, Un111ersol M.:1~c P\JU-rshiRg Group 

"Single Ladiu (Pul a Ring On lt)n 
W1ilers: Beyonce, lll(]ddi1 ·Kuk" ltJrrell, 

leriu~ ~The-Oream'' N:ish, C. ~Jricky' Stewert 
l'ublilhc.r< 2082 .llusic Pu~i~ing, B O<Jy IAJ!lc l'uboshlng, 
EMI M11>i< Publ~h·mg, 'itardminen1h Mll5i<, S:<mgs of Peer, 

IJd~ Sany/liJYTu11e\, U(, Suuo Wu!JO MtAit, 
Worner/Ch•ppsll .li!u$K, Irie.. 

"SOBEAUTIFUl" 
Wri1ert lee HlAson, Jt Musiq Soulchild 

Publishers.: IMI Mu1ic PubiiUling, Lo ICO"So Sole, 
Soul (hikl \lu~1c, Universal MLl§i< Publi~hing Group 

"Spottighf' 
Writers: Mikkel Erlhe:n, To, Ht1man1en, Ne.Yo 

Publi1hm EMI !lulic Pubrllhing, Pen~ The Groood P,bl;,h. 
ing, Sony/ATVTI.NlijS, ll(, Unfnmol Mu5ic Publnkinn Groi.p 

TERIUS "THE DREAM" NASH 
Songwriter of the Year 

C. "TRICKY" STEWART 
Songwriter of the Year 

EMI MUSIC PUBLISHING 
Publisher of the Year 

"There Gou My Baby" 
Write1i: Ooren<e Allen, Collin RiC:101~~on 

Publ;,he~: ltyp,km !\,i;I, 
~veP PeohM~tic, ~urhem Counfty Bny 

''Throw 111 n Tho Bag" 
Wr~ers: fobolous., Tenus rrbe-Oreom~ Nash, 

(. "Tri,~{ SteW1Jrl 
Publi)hers: 2062Ml1Si< Pvblis,ing, EM.I .i.\115ic PubliYlin,a, 
J B105t0, -"<1rc~ointnlh i\\lJSit, Songs of F\?t r, ltd., Womer/ 

Choppell Musi,, Inc. 
11Tradin9 Places" 

Wrileri: C. '1rickl S1e-wt1rt, feri~ ~The-0,eom• llisli, u~her 
Pu~i1her, 20S2 llu1ic l'ubli11~g. [MJ .~uslc PubHlh~i 

M.onhni11emh IJuti<, ScMigiof Pee,, Lm., UR·tl, 
\liorner/(hoppe!I Music, In, 

"TruJt1
' 

Wn,m: Oonold L Nford !, Keyshio Cafe, 
Toxi< cf To.xi< Prodooions 

Pubushcrs: Ch·1nc While '11.J\k, DojmusfoMe, 
She Wroic It, Uni'rersol MLFJ< PiJili1~·1n.o 

" Turnin' Me On" 
\Vri1er:Keri Hilion 

l'ubl;slieo: l,nck.v Mull, 
URA"tt9:11 MuSSf Pubt'41ing Gioup 

"W,ut•d11 

\'~ers: Lodaman ~r-a1boiu Dou~los, 
Gucci Mcne. OJ Da lii<emon 

Publishers: (Ml Musit Pubti$hing, Rodric Oo\-is P'ublisbing 
LLC, Sim011e's Doitdy Musi,, Wamcr/Ch<1ppdl Musi<. Int, 

Younti Juice f\Jbli~h;ng 
11Wett• r (Ceding You Daddy)" 

Wrilm: Er. ko ~Yon l.oik.hor1, Quir.tin •m:• Saffold, 
The l.eg:end1ny l1cxr.er, C1ul "lM1hi* Mildidl 

P\lbli~m: Almo Musi1 (oil)., Erika 'ilie~on Mus:< 
l'ublishinQ. lix O Clock Publi,~ng, Sloy-n H;gh Musi, 

The lerJendory l11n;!ler \tus1c 

"You Com pli!te Me" 
'/lri1m: Keyshio Cole, Theron feermfer 

Publi~hers: feemsllo, She W,me h, 
U11i¥cr1al Mu-sic P'u~i!.hin~ 

TOP RAP SONG 
"Bast I Enr Had" 

Writer: Mn11ht'II.' ~Bni-1 da0 Somue,\ 
Publisher: Sony/An' Tunes, UC 

AWARD WINNING 
RAP SONGS 

"Boom Beam Pow" 
Ylrlf~r: fergic 

P\iblist1er~ EMI MJ~it Pubhrlling, 
He.odpho11e. Junkie Puhli1~ ino ill 

uDnd And GoM" 
l'lrilell: ltob Knox, Juslil\ l">mi,,oloke 

Pubmher~: Clco?Jtrn'1 \011's Musi< P\ibhhlng, 
011 Mu$iC Publishin11 lenn1J1<111 Tune\, 

Ui,h-e19:ll Musi( P\JbtMino Group 

"Every Girl In The World'' 
','/iirm: Cati '6u:ldo Guddo" lilly, ~\oik 'i!(lil'I~, Joe IA,.!11, 

(h1i9oi:her "Oow Jont:\• Whitacre 
Pt.bli5hers: Beamer Roy Pul:t11-hi11g, Millry MLnic POOli'wmg, 

Sony/ATVTune,1, ll(, Unii,,er9JI Musit Publtshing 61oup, 
W~Sl (oo'Sl' lrrin Pvblisliing 

"fore.er" 
Ylrilct: .\'l.ottlic,;· ~Boi-lJo ~ ~mucls (\0-'..IJlf 

Publolier: Sony/ATV runes, UC 

"Hearll•u" 
Wrirers: Ben HudY>!l lf'f5J, 

S:c:01 'Kid Cud( ,,e1cudi, Mo lilt Yusef 
Publ;lhe,, [Isle's 8oby Bo,, Jahnel lz .lly,e, 

Uni\t19JI Musk Pubrii:hitiQ Group 

"I Knov, You Want Me (Callit Ocho)" 
Writers: (dwmd Bello 0

(1 Cato", Stefano Bo':,(c f!l.111, 

Nicofa Fo~:mo JiuJ), Patrick Gonelki JMI, 
Donny Scrophine, Oowd ~t!owk" Wal: nski 

l'ubl">1ht1, Balloon Heed Mu,;i, B~ Bk Mu,oc, 
Howk111nhm, Spi1il l'f!O MLl§i<., In<., U~ra Tune'i 

"Ice c~,. Paint Joh" 
Wtfer;; Owrough, Reuben "2Much~ j>-,ocror 

PIAili-shers: Omough M~i< Publishing, 
·"inde, Mll'.ir, Ulr,o lune~ 

alive Your Lifc11 

Vlri1ers: Dan Balon [~IU\J.. Justin • lus1 Bbre • Smrth 
Pubmher1: U.U M11Sic Publi~hing, F-Oa Muslt fuhtrshini;i 

1' Mr,. otf'lcer" 
Writers: Ooril.lS "Ocerle~ Horriso11, 

Curll\ "Kidd KicW Ste,,'Orl 
Pililisher~: P.eollioooire MuW., Royoot .\t1.1Sic, 

Three 'bl~ ond o (rown, lira l1Xle1 

'""One More Drink" 
'Hr~crs: ~muel "lone~ Bame-s, 

Theodore • Ronir-" Bo-wen, lJJdouk 
l'ubli,hm: mt Mu,c PoAili,~ng, Eoar Puhlisoi,g LL( 
ludouk Wc.-ld'lr'ide Publishing, S:1rny/Af\' Turm, UC 

"Pop C~campagtte" 
Writer: Jueli So11tot1a 

Putl1dlet: Un:'ll}l~I Music Pilii!hirio Group 

"Right Round" 
Wrr'.en: Per.er 8u11ts lff.51, Stephe11 Coy (K:SJ, 

Fie Rida, Jushn ntlnk1, Lubm 0 01. luk.e~ GottWClkl, 
l((lol ~oink, P1itip lo•1tet1cc, limo-1~y lewr IPrit, 

Bruno Mm, Michciel Percy [1'1'4 
Pub!isheri: .\rti5.1 Publishing Gn; up Wes!, 

Bug \tu~/lf1nd~wept, J hank~ rubhhing, 
Kost M.i1w1 P-Jbtishillg, Koioktrox, lmel P11blhhing, 
Mot1for<e Mu11c, Mlnit Fomamonem lf, No11hside 

lndeperdcnl Music Publ1\hing UC, fres<1ipfon Son'(I\ ll(, 
He< rtJ1ion i.lusic, Roynet "~le, Son~•/AlV Tune-s, UC, 

W1Jrner/COOppeU Alu'iic, Inc. 

"Run This Town" 
Writer:Joy·Z 

Publisher: Carto, Boys MJsit 

"Throw It In Th Bag" 
Write~: Fa~olnu~, lerlus ~1lie-Orcom0 HMh, 

C. ''fotky" Ste-won 
l'ublis!eoe 1082 .llutic PoAili1hrn~. [Ml~'"' Publ,sl,,n~ 

J Brosco, M1mh11incn1h Music, Sen~ of Pw, l1d., 
W,oner/Cf.ppell lwsi<, Inc 

"Wasted" 
W,iters: Lodcmoa .. Folboi" Doi,;ilo~, 

Gucci tlane, OJ 0a Juicerron 
Pubfishm: [Ml Music P11bl~hin<J, Rodric Da¥11 Puhligiing 
lli, Su:1one's Oaddy Mlliic, Vlomer/Choppell Music, Inc., 

Voona Juice Pubtts/: iRO 

••~Vetter (Calling 'You Da-ddy)" 
W1ilm: [n~a She\'On lo,khor1, Oui;i:i11 'Six.~ Soflokl, 

The legcrtrlary I,ox~tct, lwi\1D 
Pub!i-<she1s: Alma MtJ1ic Corp., Eriko Sbel'Cln Mt.11ic 

fulibhm'(I, Su: O Oock Publishing, S1DJin High Music, 
The Leg~11dory T1oxsrer Mi.rsic 

TOP GOSPEL SONG 
1'SoulN Out'' 

Wri:er: &nesr Es1ee Bulle<k 
P'-!blishi:r: W aull Mu-.i< 

AWARD WINNING 
GOSPEL SONGS 

1'God In Me" 
Wrile,s: Erico (ofll!bell, lino Compbell, Warryn ((Jmpbell 

PlJbl;lheo, IMI ~u, , fci,l,~na, 11'1 Mum lont 
It's foo Ty~, Wet Ink R~ .~ui. < 

ni Trust fou" 
Wriiers: JJmes Fortune, Teresice Vai,ghn 

Ml.he,: fl\'AWORLD, l\lluQho Eo•nain~en1 

" I Wouldn' t Know You" 
Writers: JJmers fortune, Tcre,ice Vaughn 

Publisl'le~: mAWOP.W, f \bug hn, (111Crlllinmenl 

"It Ain't l>v• r (Unlil Go4 Say$ It'• Over)" 
Wril&: Anthony 1 Brown 

Publis~er: Key of a Mu~ic Publisbitig 

" ltraiH Hlna In Adva nccn 
Writer: Deen IGpping 
Puliidm: 2M ~\tr..K 
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Real Player 
Music Games Look To Instructional Modes To Reignite Consumer Interest 

The disconnec t between 
playing music-based games 
versus playing an actual in
strument is perhaps best 
crystallized when the artists 
contribut ing the music ad
mit they can' t grasp t he 
games themselves. 

" ! suck," D) Deadmau5 
says about trying the original 
"DJ Hero" in advance of pro
viding tracks to forthcoming 
sequel "DJ Hero 2." He notes 
that wlule the " D) Hero" fran
chise is a great way to expose 
his music to new fans, it won't 
help those fans develop any 
real DJ skills. 

"Tl's a great vehicle and 
source of inspiration,· he 
says, "but no t a source of 
knowledge." 

Up the neck: 'Rock Band 3' in its instruct ional 'Pro' mode, which can be used to play any of 
the game's 83 tracks and provides tablature-style instructions to guide players to the 
correct string. 

It's a point of view shared 
by many artists: that pressing 
plastic buttons on a fake gu i
tar can diminish a fan's ap
preciation of how difficult the 

structional modes are simply 
there to give fans an added op
tion. But it's an option that 
hadn't been available until 
no\v, and it marks an interest

real th ing is, 
and that it could 
even stunt inter
est in learning 
an instrument. 

Dlgltal 
Domain 

ing evolution of 
the category. 

Both the mu
sic and gaming 
indust r ies see 
nothing but up
s ide in these 
developments. 
Rick Peckham, 
assistant chair
man of the gui

That could 
soon c hange. 
Music games 
coming out this 
fall, such as 
"Rock Band 3" 
and " PowerGig: Rise o f the 
SixString," are taking a decid
edly instructional route by pro
viding a more realistic playing 
experience in the ongoing ef
fort to keep the gen re fresh. 

To be clear, these aren ' t 
music instructional titles. The 
developers of both stress that 
their respective games are en
tertainment and that the in -

tar de partment a t the Berklee 
College of Music and a Har
monix consultant. says using 
games to teach an actual skill 
will help establ ish a baseline 
of understanding that teach
ers can then build on. 

"This will not only get you 
the record score, but the abil
ity to play the record as well, 
and that's a good thing," Peck-

PLUG AND PLAY 
The iPhone and the iPad are great for lis
tening to music, but what about making it? 
With the AmpliTube iRig, users can plug in 
an electric guitar or bass into either device, 

download the AmpllTube app 
and voila-they've got a port
able recording s tudio . Users 
have their choice of virtual 
amps (such as "clean," "crunch" 
and "metal") and a variety of 
stompbox effects, plus a dig i
tal tuner and a metronome. 
They can also import songs and 
play along to them. 

The iRlg costs $40, while the 
AmpllTube app Is available In a free version, a $3 ver
sion with more effects and a "full" $20 version with ad
ditional customization options. - AB 
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ham says. "It gives us teach
ers something to work with ." 

But will it help sales) The 
demand for an instructional 
mode in these games has been 
far louder on the side of the 
music industry than from fans 
themselves. The upside is that 
artists who were previously re
luctant to include their mus ic 
in "fake" guitar games now 
have less reason to res ist . 
"PowerGig: Rise of the Six
String," putout by startup de
veloper Seven45 Studios. has 
al ready scored exclusive tracks 
from Dave Matthews Band, 
Eric Clapton and Kid Rock, as 
well as more than 70 o ther 
songs from the four major la
be l s-90% o f which have 
never appeared in a music 
game before. 

Game industry experts 
meanwhile say it's essential 
for new itera tions of music 
games to roll out a steady 
stream of innovations to stay 
relevant, as just adding new 
music is no longer enough. 
The option of an instructional 
mode adds to the repeat playa
bility of these titles, which is 
a key fac tor for selective 
gamers when deciding wheth
er to buy a game. 

"They have to go beyond 
what they've done before, be
cause honestly, it's just more 
songs at th is poin t," TGN ed
itor Hilary Goldstein says. 
"They have to give something 
that's a tool you can take away 
and impress chicks with. And 
ultimately that's what gamers 
want to do." 

"Rock Band 3," from MTV 
Games and developer Har
monix, not only adds a key-

board controller. but also 
makes al l of the game's 83 
tracks available in "Pro" mode 
for both keyboards and guitar. 
The gui tar Pro mode uses tra
ditional tablature-style music 
instruction to guide players to 
the correct string, using either 
the Mustang guitar from Mad 
Catz-which features skinny 
raised buttons between frets 
in lieu of strings- or a fully 
functional Fender Stratocaster 
with real strings that uses 
pressure-sens itive rece ivers 
in the neck to tell the game if 
users are following instruc
tions properly. 

A potential rival for "Rock 
Band 3" on the instructional 
front is newcomer "PowerGig" 
put out by Seven45 Studios, a 
division o f music instrument 
manufacturer First Act. "Pow
erGig" relies on a custom gui
tar designed by the company 
that's also a fully functioning 
instrument outside of the 
game. It's "Chord" mode aims 
to teach campfire-style chord
and-strum technique as op
posed to ind ividual notes. 

It'd be a mistake to scoff at 
the instructional potential of 
a videogame. One of the hall
marks of any good game title 
is how well it teaches users to 
play through a sys tem of chal
lenges and rewards. Applying 
these standard gameplay me
chanics to a real-li fe instru
ment "controller" allows users 
to develop skills that exis t out
side of the console environ
ment. Perhaps even one day 
to a stage near you. 

.biz 
For 24/7 digital news 
and analysis, see 
b illboard.biz/ d igital. 

131TS & 131~11:FS 
BIZ APPS MAKE THE 
MOST MONEY 
While news and entertain
ment applications are the 
most commonly downloaded 
smart-phone apps, business 
productivity appsare making 
the most money, according to 
an In-Stat study. Games and 
music top the entertainment 
category as the two most
downloaded genres. Yet apps 
like maps and business tools 
generate 59% of all app rev
enue. Among social network
ing and messaging apps, e
mail is tops in total downloads 
while voice-over-IP apps are 
the fastest-growing. As for 
platforms, Apple remains the 
top provider of both free and 
paid downloads, but Android 
is growing at the fastest rate, 
the study said. 

JANGO LAUNCHES 
TUNECORE· FOCUSED 
CHANNEL 
The Jango Internet radio sta
t ion has started streaming a 
custom channel consisting 
only of unaffiliated acts using 
the TuneCore d igital d istri
bution p latform. Under an 

agreement between the two 
companies, TuneCore wi ll 
program a 57-song playllst 
on a biweekly basis. Jango 
will marke t the channel on 
its main music home page 
and in newsletters and biogs. 
The initial playlist inc ludes 
tracks from Beck, Nine Inch 
Nalls, Drake, Public Enemy 
and Joan Jett. 

MTV SEARCHES FOR 
TW ITTER JOCK 
MTV pioneered the VJ and is 
now poised for another first 
- the Twitter jock. Sponsored 
by American Express' ZYNC 
program, MTV is conducting 
a search for what it calls "the 
socia l voice of MTV." The 
winner will be paid an annual 
salary of $100,000 to cove r 
red carpe t eve nts and up
date followers on what he or 
she sees and hears through 
Twitter. MTV will s elect 18 
candidates, and viewers are 
asked to nominate two more. 
The 20 contestants will com
pete in ''Twitter-base d chal
lenges" with five moving on 
to the finals on Aug. 8 where 
a winner will be chosen. 

HOT MASTER RINGTONES,M J~L Billbeartl 
! 2010 

TITLE 
COtR.EOil,,Y l~l.•,J.~11 

Cf\lCIHAL AAl1ST " ,, ... 
II CALIFORNIA GURLS 

KAT'r' PERRY~EAT\!AIIIG SIKIOP OOGG 

2 11 OMG 
USIE.RIO.TURING !JJlLUM.t 

A IRPLANES 
1t0.B FEATUflJtlG HAY\..EV WILLIM1S 

4 NOT AFRAID 
Et.lltlEM 

II FIND YOUR LOVE 
ORAKE 

II 10 UN-THINKABLE (l'M READY) 
AUCIA KEYS 

39 NEED YOU NOW 
V,OV l<tlTEBELLUM 

• 11 BILLIONAIRE 
TRb.YIE M:::COV FEATURIOO SRI.MO MARS 

39 SMILE 
1.IUCLE KAACKER 

10 25 

Nick l Minaj roars 25-10 with her first 
solo r ingtone, .. Your Love,., in only its 

second chart week. She a lso graces 
the chart at No. 22 as a featured 

artist on Ludacrls' " My Chick Bad.n 

UNDO IT 
CARRIE UlOERWOOO 

12 14 10 LOSE MY M IND 
YOUt«; JEE2Y ftA~lG FtllS 

11 YOUR LOVE IS MY DRUG 
t::ESlhl, 

14 10 PRAY FOR YOU 
JAR OH Arm ltE LOHG ROAD TO LOVE 

26 RIDIN' SOLO 
JASON OERUU) 

111 13 20 
HEY, SOUL SISTER 
TRAIN 

17 15 14 OVER 
OWE 

18 20 l'M SINGLE 
IA, IJ/o\'fl,IE 

16 18 RUDE BOY 
AIHAl&1.li 

21 RIDE 
OAR.I. FE.IJl..lAlllG LlJOACRlS 

Band on ma.Mer 11ngtone1 1•1 data reoorted t,,, Nlel1en <JIA RlrlgSun a wvtce of Nlel&en MoblleScan Chart er'IClorsed by l lf ffflffl 
CTI,._ • The W lreless ,._uoc~tlon and Mobile E~&fflmer'11 Forum 
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LOVE 
STORY 
The-Dream Completes Album 
Trilogy With 'Love King' 

The-Dream's new album, "Love King," due June 
29 on Radio Killa/ DefJam, is the third set in a 
trilogy of albums from the singer/songwriter/ 
producer, following 2007's "Love/H ate" and 
2009's "Love vs. Money."The-Dream also 
inaugurates Billboard's new Release of the Week 
special feature, highlighting the key steps 
involved in the creation of selected new albums. 1 
"The-Dream has a rare and unique approach to 
music," Island Def Jam Music Group chairman/ 
CEO Antonio " L.A ." Reid says. "His delivery is 
refreshing and honest, his topics are original, his 
lyrics are clever, and his melodies are addictive. 
We're watching one of the greats." 1 Here's a look 
at the making and marketing of"Love King." 

A Dream artist: 'We're 
watching one of the greats,' 
Island Def Jam Music 
Group's Antonio 'L.A.' 
Reid says of the-Dream. 

ON THE PAGE 
Whac becter way to work o n a project 
- much less an album- chan in the 
comfort of your home? For the
Dream, signed to Warner/Chappell 
Mus.ic Publishing, chat's where he laid 
the groundwork for "Love King.""It 
started in my basement at my house in 
Atlanta, dubbed the Nash Estate, which 
is where I actually worked on C iara's 
'Ride' and Rihanna's 'Rockstar ·101 ,' " 
he recalls about the set, which he 
began working o n in January. 

IN THE STUDIO 
Songwriting moved to Setai Recording 
in Miami Beach for two more weeks, 
coinciding with work by the album's 
producers and songwriters, Carlos "Los 
Da Mystro" McKinney and Christop her 
"Tricky" Stewart.Mixing began in 
February. Because ofcl,e-Dream's hectic 
schedule, which included performing 
shows and working with ocher artists on 
their projects, mixing cook about "three 
co four months co com piece, but I killed 
it," says the arcisc, who's managed by Mark 
Stewart ofRed Zone Entertainment. 

ON THE AIR 
The- Dream opted co release che album's 
title track as che first single.The song 
peaked ac No. 92 on the Billboard Hoc 
100 and at No. 26 o n the Hot R&l3/ 
Hip- Hop Songs chart.The album's 
second single, "Make Up Bag,'' featuring 
T.J., is No. 47 on Hoc R&B/ Hip- Hop 
Songs, and the recently re leased buzz 
track "Turnt Up" is making rounds on 
the Internet.The-Dream isn't a stranger 
co the loftier realms of the Billboard 
ch arcs. Previous singles "Shawty ls a 1 0" 
from "Love/Hate" landed at No. ·17 on 
the Hot ·100 and No. 6 on Hor R&B/ 
Hip- Hop Songs. "Rockin'ThatThang" 
fro m "Love vs. Money" peaked at No. 
22 on the Hot 100 and No. 2 on Hor 
R&B/Hip- Hop Songs. 

AROUND THE WORLD 
Although international promotional or 
media plans aren't yet final, according 
to U niversal Music Group Inter
national, the-Dream has notched his 
share of overseas chart activity in the 
past-a testament to his global appeal. 
For example, in New Zealand, "Shawty 
ls a l 0" peaked at No. 36 in January 
2008, and "Falsetto," the second single 
from " Love/ Hate," reached No. 38 cwo 
months later. To date, the- Dream's 
global album sales, including the 
United Scates, are I million-plus, 
according to his label. 

.com ~[~~~:.~~~ ::~f1~:!~:~~~~i~:!1~~ream. 

BillaOClrd 
i1mW~ 
I SPECIAL FEATURE 

IN THE STORES 
RoUout plans for "Love K ing" re ly 
"heavily on the Internee [and] 
activating his fans versus a specific 
single," says Ashaunna Ayers, the label's 
product manager for the new album. 
A " Make Up Bag" campaign was 
launched across multiple platforms 
including online,TV and radio, in 
which part icipants get a chance to 
win designer handbags. Additionally, 
on street date, the-Dream w ill 
celebrace his appearance o n the cover 
of Fader's summer music issue with 
an album release party in N ew York 
hosted by the magazine. A national 
partnership with Moec called the 
Rose Lounge/Love King Album w ill 
give fans exclusive listening sessions 
for t he album. 

ON THE ROAD 
While tour plans haven't been 
announced, the-Dream did reveal that 
the artist he hopes co support on the 
road in the coming months is rapper 
T.l." l v,,ould love to go up withT. l.
boch ofche kings onstage. lt would be 
pretty big," he says.Will iam Morris 
Endeavor Entertainment VP Cara 
Lewis is the- Dream's agent. 

WITH THE BRAND 
In addition to promoting "Love King" 
and working with others like Ciara, 
Rihanna,Jennifer Lopez and Jamie 
Foxx, the-Dream is delving into 
movies. " !fl can write a hit record in 
three minutes, then maybe I can write 
a hit movie in a decent amount of 
ci1ne coo," says the song\vriter, ,:vho's 
teaming with producer Dallas Austin 
and ac tor Jason Weaver for the 
venture. He's also expressed inceresc 
in acquiring an ownersh ip stake in the 
Atlanta Hawks basketball team, and 
his Mill ionaire cigar bar will open 
soon in Atlanta's Buckhead 
neighborhood.Also on cap: a li ne 
of merchandise. 
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ACROSS 
THE AISLE 
Talks About Label Investment In 
AEG Live Point To Market Changes 

AEG Live's confirmation that it has 
held preliminary talks with major la
bels about a possible investment in the 
concert promoter higWights growing 
label interest in establishing a pres
ence in the touring business. 

The talks have been "very ex
ploratory,• according to AEG Live CEO 
Randy Phillips, who downplays their 
importance, saying that the concert 
promotion division of Anschutz En
tertainment Group is already "actively 
engaged with all of the record compa
nies" whenever it promotes a tour by 
one of their artists. 

But following Live Nation's merger 
with Ticketmaster-with the com
bined company boasting deep artist 
relationships through Front Line Man
agemen t and multirights deals with 
superstar acts like Madonna, U2, Jay
Z and Nickelback-a possible AEG/ 
label partnership is more strategically 
appealing for both sides than even a 
year ago. 

"We've been approached by every 
one of the majors, who are trying to 
rejigger the ir business model to in
clude more rights and revenue streams 
from the art ists they' re in business 
with, the so-called '360 deals,' " Phillips 

says. "Obviously, one of the places I for 
the labels] to go would be us, because 
we'renotcompetingwith them in the 
same way that Live Nation does ." 

Phillips acknowledges that a part
nership with a label would bring •a good 
partner in the music space and bring 
the abil ity to tic together thevariousas
pccts of an artist's career and market 
them better," ad<ling that new music 
co1tld be promoted more effectively with 
the tour with tickets, "as we've done in 
the past, starting with Prince." 

AEG, which is promoting tours this 
yea r by the Black Eyed Peas, Just in 
Bieber, Taylor Swift and Bon Jovi, part
nered with Prince in 2004 when it bun 
dled CDs of his album "Musicology· 
with ticket purchases during his tour 
that year. A spokesman for Sony Music 
En tertainment decl ined to comment 
on whether the major is considering 
an investmen t in AEG. Representa
t ives for Universal Music Group, 
Warner Music Group and EMI Music 
didn't immediately respond to requests 
for comment. 

When Madonna signed her Live Na
tion deal in 2007 instead of remaining 
wi th WMG, it marked the firs t time 
that a superstar artist had vacated a 

Meet me halfway: THE BLACK EYED PEAS performing in March at t he Staples Center in Los Angeles. 

long, frui tful major-label partnership 
for a multirights pact with a promoter 
that included recorded content. 

Live Nation has yet to release any 
recorded mus ic through its mult i
rights deals, with the company indi
cating that i t would likely seek a label 
partner for such releases. Distribution 
and marketing of recorded music are 
peripheral to Live Nation's bus iness 
but the company is a powerful force 
in e-commerce. And Live Nation En
tertainmen t executive chairman lnr• 
ing Azoff has proved with the Eagles 
that he can successfully launch and 
market a record wi.thout a label. 

· rrs nosccretthatall labels are look
ing to add additional revenue streams 
wherever they can-whether it's from 
touring, merchandising, additional 
publishing or getting additional rights 

on the band-to enhance their busi
ness," says Steve Martin, president of 
North American operations for the 
Agency Group. 

\VMG 's mul ti r ights deals wi th 
Paramore and Straight No Chaser, 
which are both booked by TAG, are 
"good examples of how [these deals] 
can work," Martin says, "where the 
label is i ncentivized to provide extra 
levels of attention and marketing for 
both these clients." 

But as labels tap into touring rev
enue, it raises the question of how fo. 
cused they will be on a rtist 
development, Martin says. "'Their plan 
seems to be swinging for the fences, 
how many home runs can we hi t," he 
says, "not how n1any artists can we 
develop from 50,000 units to 100,000 
units to 200,000 units, which in this 

Saporta] couldn't get his head 
around it. And he was a lmost 
making fun of me, and I was 
like, "OK, m an. Yeah, you want 
to bring it on ? Check this out.• 
And we wrote "Good Girls Go 
Bad" [which reached No. 7 on 
the Billboard Hot 100]. 

day and age should be a successful 
touring career." 

One of the primary com plaints from 
managers regarding label deals that 
tap into touring revenue is that labels 
lack the expertise to truly warrant a 

piece of an act's live business. A label 
partnership with a proven global pro
moter like AEG would go a long way 
toward establishing a label's credibil
ity in the touring space. 

Martin says, ·we're going to see more 
and more conversations going on be
tween labels and other aspects of the 
live touring business, be it promoters, 
agencies or management companies, 
to consolidate-hopefully with a better 
vision- new ways of marketing and 
thinking about how we <lisseminate in
formation and break long-term artists, 
not just short-term artists.· 

As the market for music becomes more singles-driven, bands that once wrote their own music 
are now enlist ing experienced out side co-writers to craft a radio hit. "American Idol" Judge 
and songwriting powerhouse Kara DioGuardi is credited on more than 100 albums and has ei
ther written or co-written hits for Paula Abdul, Kelly Clarkson, Christina Aguilera, Cobra Star
ship and many more. Here, DioGuardi offers advice on why and how to hire a songwriter, and 
what it takes to make a collaboration a success. 

3. COME PREPARED 
Working with a songwriter 
takes you outside of your safety 
zone. But they may a pproach 
songwriting in a different way 
than you do, and it may open 
you up. I always tell the people 
I'm working with to come with 
a title, come with an idea, come 
with an experience-and I 
don't mean a contrived tit le or 
a contrived experience. I mean 
something that's affected you, 
something th at you want to 

write about, something that's 
universal that I can also relate 
to- like love lost or being in 
love or a friend hurting you, 
thin gs that we can bond over. 
Because the best songs come 
from a place of t ru th. Come 
wi th something to say-if 
you're an artist, you should al
ways have something to say. If 
you're relying on your CO · 

writer to do that for you, then 
you're going to run into prob
lems, because it's never going 
to fit properly. 

4. BE OPEN AND 
HONEST 

room with somebody. Make 
t he best of it. You' r e both 
human beings. You've both 
been through things. Try an d 
develop a bond based on that. 
Be ope11, be honest. The more 
you come w illing to give, the 
more you'll get out of it. Be vul
nerable and generous. I fat the 
end of the day the song has be
come more concrete, and you 
don't feel it fits you, then that's 
fi ne . But you neve r know. 
Some of the best songs that 
artists perform year afier year 
are ones they h ated. 

S. RECOGNIZE 
WARNING SIGNS 
Here'showyouknowthatacol
laboration isn't working or 
needs to be re-evaluated: when 
you're bored, when you're not 
feeling it, when you start to go 
on your computer instead of 
being in the song. A great song 
should make you stop every
thing that you're doing. You 
should be so into it that you just 
can't imagine doing anything 
else for that moment. You 
wo1tldn't even dream of picking 
up the phone. 

1. APPRECIATE WHAT 
A PRO BRINGS TO THE 
PROCESS 
You need to understand that a 
skilled professional song
writer can accelerate your suc
cess a s an a lready ta lented 
musician. These people are 
w ri ting ever y single day, so 
their craft is really sharp, and 
it's the best songwriters who 
consistently get on the radio. 
There's a lot of craft that goes 
into achieving a hit song-at 
the beginning of your career, 

you're usually more inspira
tion than craft, and you get 
great when those intersect. A 
skilled songwriter can get you 
to that intersection. 

2 . CHOOSE A WRITER 
T HE WAY YOU CHOOSE 
YOUR RECORDS 
If you love a record and some
thing m oves you, look at who 
wrote it. If you love it on that 
record, maybe it's something 
you want to explore for your
self-in some diffe rent ver-
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sion-and that person is a good 
resource for it. If you're in a rut, 
maybe you need to do some
thing shocking to get out of it. 
Co-wr iting should be a great 
game of tennis. You want to be 
in the room with people who 
are better than you, always, so 
you learn. This may lead to un
likely collaborations, which can 
be the best. When I worked 
with Cobra Starship, they were 
a cool indie band and I was like 
a cheesy pop songwriter. In the 
beginning, [ frontman Gabe 

While working wi th a song
writer, allow the creative proc
ess to evolve. Being snobby or 
pretentious is the antithesis 
of creativity. Yo u' re in the 

• • Co-wTiting should be a great 
game of tennis. You ,vant to 
be in the roon1 ,vith people 

" rho are better than you, 
always, so you l<.--arn. - Interview by Evie Nagy 
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Out In The Open 
Kobalt Rolls Out Online Royalty Accounting Portal 

Kobalt Music Group is stepping up its ef
forts to move music publishing toward 
greater transparency. 

The New York-based company has unveiled 
its new "Digital 3.0" online portal, which can 
provide songwriters and publishers with de
tailed digital collection information on every 
song Kobalt administers. 

Ko bait CEO Willard Ahdritz says that song
writers are clamoring for detailed tracking data 
on digital performance rights and downloads, 
ringtones and streaming. 

With the Digi tal 3_0 portal, songwriters 

audiovisual-performance royalties collected 
from l icensed content in global film and TV 
productions by each territory. The portal fea
tures copyright management tools including 
a product works search, royalty analysis and 
access to client agreements. 

"When we started the company lOyears ago," 
Ahdritz says, "we knew we would come to this 
s ituation with billions of h igh-volume, low
value transactions." 

He acknowledges that only about 60%-70% 
of collection societies around the world pro
vide a detailed breakdown of revenue. 

"We were a little bit con-and publishers "will now have 
a simple matrix and can see 
what they will get on each song 
from each dig ital service pro
vider in each territory," Ahdritz 
says_ "It's a huge step forward 
in transparency." 

Publishers 
Place 

cerned at first given the current 
state of global digital collec· 
lions," he says_ ·'But we arc put
ting clients and transparency 
first and that's why we are 
launching it now by song, by ter
ritory, by service provider." 

ED CHRISTMAN 

These efforts could help Kobalt 
expand its roster of more than 
900 rights-holders. Its latest sign
ing is No Doubt, which has 
signed an administration deal with Kobalt on 
its back catalog covering the world outside of 
North America, as well as an agreement cov
ering digital collections in the United States 
for new works. 

Kobalt, which already serves as global ad
m.inistrator for solo work by Gwen Stefani and 
No Doubt bassist Tony Kanai, also picked up 
administration of Stefani's U.S. digital royal
ties, as well as administration outside of North 

America for the solo works of guitarist Tom 
Dumont and drummer Adrian Young. 

In order to ensure more detailed informa
tion on an account-by-account basis for digital 
service providers around the world, Ahdritz 
says Kobalt is expanding its geographical reach, 
adding 10 territories to the 30 it covers already, 
starting in Asia with Singapore and Vietnam. 

KobaltcoUects revenue directly from collec
tion societ ies around the world, including 
ASCAP, BMI and SESAC. for U.S. mechani
cal royalties, Kobalt is collecting direct from 
the digital service providers and bypassing the 
Harry Fox Agency, Ahdritz says. 

The Digital 3.0 portal also provides access 
to data on synch licensing, performance and 

While Kobalt'sstatements will 
occasionally include missing 
data, the growing demand for 

greater royal ty accounting transparency will 
increase pressure on all collecting societies to 
provide that information. he says. 

Kobal t also purchases secondary data 
from th ird-partysalcsanda irplay mon itor
ing services "to cross-check ifwe are paid 
the money we should be paid," Ahdritz says. 
"This is automated and enhances what we 
collect for clients." 

Ahdritz says that it's also important to track 
how songs are being 
used in film and TV, rev
enue that historically has 
been lumped into the 
"other" line on royalty 
s tatements. Clients can 
USC the Digital 3.0 portal 
to track a song's income 
bylV show and by terri
tory, and can see details 
about not only by the sta
tus of a song pitch, but 
also by the amount of 
every synch license and 
other information. 

"This is the beauty of 
a relational database," 
Ahdritz says. "By buy
ing secondary data, we 

can make sure that we arc paid correctly for 
the usage of those songs. Our data allows us 
to have meaningful discussion with societies 
and digital service partners about what we a re 
being paid." 

The more data that songwriters and publish
ers have about the use of their compos itions, 
the more leverage they have to securing what 
they're owed. 

"The devils are in the det.iils, and that is what 
we are working with," Ahdritz says. "We need 
to be in charge of our own destiny and under
standing what we should be paid." 

biz For 24/7 pubtishihg news and analysis, 
• see blllboard.blz/publlshlng. 
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EMI 
GROUP 

CEO Roger Eaxo ____ _ 
The veterym publishing executive 
talks al;>out his top priorities as he 
takes'the helm of EMI Group. 

It's rare that a company can point to Its third chief executive ln about as many months and convincingly leave 
the impression that he may bring some semblance of stability to the p lace. 

But then, these aren't normal times for EMI Music or its embattled owner, the British private equity firm 
Terra Firma. 

On June 18, the company announced the appointment of EMI Music Publishing chairman/CEO Roger Faxon 
as EMI Group CEO, giving him responsibility for both its recorded-music and publishing divisions. 

Faxon assumes oversight of the label from veteran TV executive Charles Allen, who had been executive 
chairman of EMI Music since March, when Allen replaced EMI Music CEO Elio Leoni-Sceti. 

Just 20 months earlier, Terra Firma CEO Guy Hands had tapped Leoni-Sceti, the European chief of packaged
goods giant Reckitt Benckiser, to head the label operations of the company-a company that Hands himself 
later conceded he paid too much for. 

Since then, Terra Firma has struggled to meet the terms of its loan obligations to Citigroup following its 
£4 bllllon ($6 billion) purchase of EMI In 2007 before the burst of the g lobal credit bubble. Following the firm's 
completion earlier this month of a reported £105 million ($156.4 million) equity injection to avoid default
ing on its Citigroup loan, it has turned to a familiar face to take the helm of EMI. 

Faxon, 62, has been with the major since 1994, when he joined EMI Music as senior VP of worldwide busi
ness development and strategy after serving as a senior executive at Lucasfilm, Tri-Star and Columbia Pictures. 
In 1999, he moved to EMI Music Publishing as senior VP/CFO. After serving as CFO of EMI Group from 2002 
to 2005, he returned to the publishing division and became Its chairman/CEO ln 2007,Just months before the 
Terra Firma buyout. 

Faxon will remain based in New York, emphasizing t hat his choice of location doesn't signal a shift in geo
graphic market priorities for the U.K.-based major. " If I moved to London, would you say we were downgrad

ing the U.S.?" he says with a chuckle. "No, it symbolizes that I'd like to see my family now and again." 
In an interview with Billboard, Faxon lays out his vision for EM I. 

Terra Flrma recently avoided de
faulting on I ts C itigroup loan 
through an equity injection. Still, 
how much do Terra Flrma's debt 
challenges affect the day-to-day 
running of EMI? Does it make it 
more difficult to sign artists? 
Artists and songwriters are really 
interested in a basic theme, which 
is, "Is this a business that can help 
create the opportunity for me to be 
more successful than I'd otherwise 
be?" That is the real determinant. 

When you look at the operating 
businesses, EMI Mus ic and EMI 
Music Publishing, they're both quite 
successful. They have performed 
really well in d ifficult markets and 
they have strong earnings and op
erating cash flow. There's plenty of 
liquidity in the business. 

What the issue here is- it's quite 
important, but it's a narrow one
is that there is a [loan] covenant, it's 
a measurement that says you have 
to have this ratio between your 
EBITDA [earnings before interest, 
taxes, depreciation and amortiza
tion] and the debt. 

These are businesses that are 
paying their debt service, meet
ing their debt-service obligations, 
they're generating cash, they're 
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making earnings, they have suf
ficient liquidity to invest forward 
in music and to make th e busi
ness work. 

Are these nuances about the fi
nancial health of EMI lost o n 
artist s when t hey read about 
Terra Flrma's challenges? 
Once people understand the capa
bilitie s of these businesses and 
their underlying performance, that 
should fade away. It makes it a lit
tle bit more difficult than other 
businesses, but understand there 
is [uncertainty] across all of the 
music business, all of the major la
bels and even the independents. So 
for each of the businesses that op
erate here, our goal is to bring a 
sense of confidence and stability. 
We're doing that by actually deliv
ering ou tcomes. 

Some of EMI Music's most promi
nent acts like the Rolling Stones 
and Paul McCartney have re
cently signed with other labels, 
and Robbie W illiams, Kylie 
Minogue and Coldplay are all 
nearing the end of their con
tracts. What reasons would you 
give them to stay with EMI? 

We can help them be more success
ful than anyone else can. 

The two previous heads o f EMI 
Music, Char les A llen and El io 
Leoni- Sceti, both came from 
o utside the m u sic Industry and 
had short tenures In thei r Jobs. 
Former Google chief informa
t ion o f ficer Doug las Merrill 
last ed only about a year as EM l's 
worldwid e pres ident o f digital, 
and Linden Lab co-founder Cory 
Ondrejka left after barely a year 
as a dlgltal strategist for the 
label. W hat does all this say 
about the value of executives 
with outside experience? 

Leo Corbett, who"s my COO at EM I 
Mus ic Publishing, came to this 
b usiness after a career of senior 
management in the financial serv
ices industry and he has succeeded 
br illiantly. David Kassle r, who's 
COO of international a t EMI 
Music, comes from outside of the 
music industry and he's doing a 
very good job. Ronn Werre, many 
years ago, came from outside the 
industry and he 's seen as one of 
the most senior people in the sales 
and distribution part of the busi
ness of worldwide. 

There are a lot of examples of peo
ple who h ave come to us from other 
businesses with other experience 
an d they've made great contribu
tions. You could probably run a list 
that's much longer of veteran music 
people who have left their jobs in 
the industry. 

You're assuming oversight of EMI 
Music not long after former EMI 
Music Publishing Nashville GM 
Gary Overt on became CEO of 
Sony Music Nashville. Are there 
any particular skills or expert
ise that a music publishing ex
ecutive bri ngs to running a 
record label? 

First of all, Gary is one of the most 
talented music executives around 
and it was a great opportunity for 
him. One thing that being a pub
lisher gives you is an understand
ing of the wide range of revenue 
streams that are available and that 
each of them has different shapes 
and different structures . You're 
managing thousands of different 
ways in which music produces rev
enue, which is sort of what the na
ture of the business is. And that is 
more and more important on the 
record side. 

W hat message Is EMI Group 
conveying when It says I t 
wants to reposition Itself as a 
"comprehensive r ights man
agement company"? 

The message is that we want to be 
a business that looks comprehen
sively at the way that you can touch 
consumers with music, and to drive 
the business- not through single 
channels, but across the entirety of 
the opportunity to reach consumers. 

It starts in a different place than, 
• 1 'min the record business. My job 
is to sell a record." lfl'm in the man
agement of all of the rights associ
ated with that recording, I'm looking 
ataU of the ways that music wilJ enter 
the market and reach the consumer. 

How will this new orient ation 
affect EMI Music and EMI Music 
Publishing? 
We're b ringing together the expert
ise, the understanding, the strate
gic approaches, but leaving those 
things that are distinctive about the 
recording music business and the 
publishing business. They are in
dcpenden t busi ncsses and they will 
operate independently, bu t they will 
share the resources and tools to 
drive into that broader marketplace. 
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But practically speaking, what 
kind of a change Is this going 
to mean in terms of day- to· 
day operations? 
That'll be apparent in the coming 
weeks. The mission of EM I Music 
is to help create the greatest op· 
portunity for our artists to suc
ceed. Anyth ing that does no t 
contribute to that will go and 
everything that is necessary to 
cont ribute to that will stay or will 
be created. 

Is there anything that lmmedl· 
ately comes to mind In terms of 
things that need to go? 
let's look at what has gone in the 
past. It was not necessary to be in 
the disc manufac turing business 
to create greater opportunity for 
our artists. So that was outsourced. 
You don't actually need to be in the 
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physical d istribution business, 
trucking the discs around. You 
don't actually need to be in the 
server business. You can have oth
ers do parts of your IT thing. So 
there's an array of th ings that oth
ers can do for you so that you can 
focus on [other] things. 

Will artist development remain 
a priority at EMI Music? 

Most definitely. I am absolutely com
mitted to new music and I believe 
that it is the lifeblood of the business 
and that it creates the flow and the 
dynamism you need to s tay at the 
front end of music. And I need to be 
clear: It empowers the continued re
newal of the catalog so that the music 
in that catalog comes back to life. 

EMI launched a music services 
division in 2008 to provide 

• XBOX360 

Man in the middle: Newly appointed EMI Group 
CEO ROGER FAXON (center) in January at 

EM l's post-Grammy Awards party in Hollywood, 
Calif., with (from left) National Music Publishers' 

Assn. president/CEO DAVID ISRAELITE, RIAA 
chairman/CEO MIT.CH BAINWOL, RIAA 

president CARY SH~MAN and Harry Fox 
Agency president/ ~O GARY CHURGIN. 

third-party artists with a range 
of commercial services like 
branding, sync:h licensing and 
merchandising support. Where 
does this division fit in t he 
repositioned EM I? 

It's a part of the business as it now 
stands and it wLl1 continue to be 
going forward. It may change its 
shape over time, but those are 
functions that we are committed 
to continue. 

Is there a role f or concert pro• 
motion In the future of EMI? 
That is something that may evolve 
over time, but at the moment, that's 
not foremost in our minds. 

Is EMI open to a possible merger 
of EMI Music wit h Warner Music? 

I'm just focused on building a busi
ness going forward-that's why I 

was put in the chair. 

What about the publishing busl· 
ness? Is It possible that EMI 
might consider a sale of the pub· 
lishing business or perhaps some 
of Its major catalogs? 
This appointment is about link
ing these two b usinesses more 
tightly together in recognition of 
the changing conditions of the 
marketplace. Our a im has never 
been to sell catalogs or assets out 
of the publishing business. We're 
an acquirer of r ights, not a dis
poser of r ights. 

We heard recently that EMI was 
In talks with Universal and Sony 
about a possible deal to o ut • 
source North American dlstrl• 
bution to them. Are those talks 

still ongoing? 

No, I think, but all of those sorts of 
things are options going forward. 
It goes back to that point I made be
fore: We should be doing th ings that 
add value to driving the success of 
our artists. 

When did those talks take place? 
It was in the first quarter of 
the year. 

So EMI had held discussions In 
the first quarter of this year with 
both Universal and Sony? 
I don't think we confirmed who they 
were. The way to think about it is that 
all of those things are options, within 
a filter that asks, "What do we need 
to do> What's the best way of driv
ing forward so we <.Teate greater op
portunities for our artists?" That is 
the filter through which we're going 
to measure everything. 

How would you describe EMl's 
overall digital strategy? 
The most important goal is to un
derstand how to use the power of 
the d igital envi ronment to create 
connections with consumers 
around music. Then the strategy 
goes to the second step- how do 
you yield the valu e out of those 
connections? That's actually the 
same strategy in every part of the 
business; i t just expresses it tacti
cally in a different way because of 
the technology. 

What a re the most pressing, 
near-time challenges facing all 
labels? 

dearly the biggest challenge is piracy 
- how to control it, and how to move 
back from the precipice we're on, 
which is the complete loss of the eco
nomic value of music. 

Being a publisher gives you an understanding of the 
wide range of revenue streams that are available. That 

is more and more important on the record side. 
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" U.K. RAISES 
SALES TAX 
The U.K. music industry 
will be among the sectors 
hit with an increase in VAT 
(value added tax) from 
17.5% to 20% beginning 
Jan. 4 , 2011. The rise in 
sales tax on goods and 
services means a CD 

.. 

priced at £10 ($14.80) will 
increase to £10.21 ($15.11) • 
in the United Kingdom, 
where taxes are included 
in the retail price. Ticket 
prices will also go up, as 
will other bills in the live 
sector. George Osborne, 
Chancellor of the 
Exchequer, announced 
the tax increase June 22 
as part of an emergency 
budget aimed at reducing 
the government's budget 
deficit. 

.>AC/ DC WINS 
APRAHONORS 
AC/DC's "Rock 'N Roll 
Train" (Albert Music) was 
named the most-played 
Australian work overseas 
at the Australasian 
Performing Right Assn. 
Awards June 21 in Sydney. 
Band members Angus and 
Malcolm Young also 
received the songwriters 
of the year honor. Empire 
of the Sun songwriters 
Luke Steele, Nick 
Littlemore and Jonathan 
Sloane won breakthrough 
artist as well as dance 
work of the year for "We 
Are the People" (Universal 
Music Publishing/Sony/ 
ATV Music Publishing 
Australia). The Temper 
Trap snagged the coveted 
song of the year trophy for 
"Sweet Disposition" 
(Mushroom Music). 

• >SNEP 
APPOINTS NEW 
PRESIDENT 
French labels trade group 
SNEP appointed Denis 
Ladegaillerie as its new 
president for two years. The 
co-founder/CEO of digital 
distributor/label Believe 
Digital replaces Christophe 
Lameignere, who stepped 
down as CEO of Sony Music 
France in March. EMI France 
CEO Olivier Montfort has 
been appointed VP of 
SNEP. The trade group says 
the appointment of a digital 
indie executive as president 
demonstrates its goal to 
"accelerate the adaptation 
and the growth of all the 
players in the field." 

Reporting by Lars 
Brandle, Andre Paine and 
Aymeric Pichevin. 

Golden oldies: The cast of the 'Dreamboats 
and Petticoats' musical; inset: BRIAN BERG 
of Universal Music Enterprises U.K. 
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U.K. Music Compilation 
Franchise Extends Brand, 
Targets U.S. 

LONDON-The music compilations market may be 
struggling, but Universal Music TV's (UMTV) "Dream
boats and Petticoats" series is poin ting the way for
ward with a series of brand extensions and a bid to 
crack the American market. 

In the United Kingdom, the three volumes of 
"Dreamboats and Petticoats." which feature pre-Bea
tles rock'n'roll songs, have together sold more than 
L S million copies since November 2007, according to 
the Official Charts Co. (OCC)- despite a 16.6% drop 
last year in unit sales of music compilations in the 
United Kingdom. 

Although Universal Music Enterprises U.K. presi
dent Brian Berg says the first volume of"Dreamboats" 
was originally conceived as a one-off a lbum, the fran
chise has since spun off a successful stage musical, 
with other brand extensions in the offing. 
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"I twas theright thingatthe righ t time," Berg says. 
"I thought it had potential but was gobsmacked a t 
how well [the first album] did. That sparked the idea 
for the musical." 

UMTV will release "Dreamboats and Petticoa ts 
Summer Holidays" June 28 in the United Kingdom, 
with a fol!lrth volume due in November. 

"Now That's What I Call Music!" has licensed the 
brand for the United States, where the title has been 
shor tened to simply "Dreamboats." The fir st U.S. ed i
tion is expected to be released in late July through a 
direct-response marketing campaign on cable TV, with 
a general retail release to follow in October. 

While U. K. track listings have featured classics by 
Buddy Holly and Bobby Vee alongside local hits from 
British stars Billy Fury and Cliff Richard, the U.S. edi
tion will focus on American artists from "Now" U.S. 
joint-venture partners Universal, Sony and EMI. 

"We have access to so much wonderful repertoire," 
says "Now" VP of marketing and business develop
ment Laura Rutherford, who's targeting a gold record. 

PARIS-Eric Walter recently moved into one of the hottest seats in the battle against digital piracy. 
In March, Walter was named secretary general of HADOPI, an independent group created 

under France's "Creation and Internet" law to implement a "three strikes" plan aimed at cracking 
down on online copyright infringers. 

The 48-year-old Walter"s experience includes 15 years as the administrator of Paris-based l'Orchestre 
Symphonique d'Europe and, more recently, a decade as a government adviser on Internet issues. 

While Walter acknowledges that HADOPI isn't yet operating at full strength- only 15 of a pro
posed 60 full-time employees have been hired-he tells Billboard it"s almost ready for action. 

"And we have such great relationships with retail, we 
can really blow it up." 

Berg says the key to U.K. success was researching 
and targeting an underserved SO-plus demographic. 

"A lot of them will never download," he says of the 
older audience, wh ich enabled UMTV to concentrate 

on CD sales. The OCC says just 0.5% of"'Dream
boatsand Petticoats Three" sales in 2009 were 

digital, compared with an average digital 
compilations share ofS.7%. The third vol
ume has sold 305,000 units in total. 

.. 

.,. Meanwhile, th e U.K. mus ical of the 
same name, launched in 2009, has been 

seen by more than 1 million people between 
its touring and West End versions, according 

to Berg. The musical- a joint venture between Uni
versal and producers Bill Kenwright and Laurie Mans
field-turned profitable earlier this year, he says. 

Un iversal cross-promotes the various "Dreamboats" 
platforms in its marketing, and Melan ie Armstrong, 
head of music at entertainment retailer H MV, says 
CD sales rise whenever the musical is in town. The 
theatrical tie-in has been "inspired," Armstrong adds, 
as it "taps into nostalgia-based demand and CD pur• 
chasing among older customers." 

UMTV has previously extended dance music com
pilation brand "Clubland" -a joint venture with dance 
label All Around the World-with TV and club night 
spinoffs. Berg says the success of"Dreamboats" will 
influence the company's compilation launch strategy. 

But "Dreamboats" itself is just getting started. The 
musical product ion team is planning a movie version 
for 2012, while UMTV has further boosted earnings 
with a 20,000-run special photo archive magazine, re
tailing for £5.99 ($9). Berg is discussing additional tie
ins ranging from greeting cards to vacation packages 
and plans to launch a regional production of the mu
s ical in the United States in 2011, with the hope of 
eventually tak ing the show to Broadway. 

"Internationally, the sky's the limit," Berg says. 
"There's so much rich material out there. So many of 
these artists have had loads and loads of hits." 

The sixth will gather people 
tha t have launched digi tal 
services based on a viable eco
nomic model. Each will come 
up ,vith effective proposals [ for 
market development and reg
ulation] to H ADOPl's super
visory board. 

i1 The law was passed last 
September, so why haven't 
anywamlngs been Issued yet? 
The previous dates that were 
successively announced [ for ac
tion to begin ] were more wish• 
ful th inking than realistic 
anticipation of what it takes for 
a law to be actually imple
mented. This is a ver y long 
process, involving several m in
istries and regulators. 

at the end of June. Our own sys
tems/database will be ready then. 

3 Howwillthesystemwork? 

[HADOPI's rights protection 
committee] the CPD expects to 
receive 25,000 requests per day 
from music rights-holders and 
the same number from film/ 
TV/video r ights-holders. The 
infringer's data is kept for six 
months; if there's another in • 
fringement during that period, 
a second warning will be sent. 
If there's another infringement 
within the following 12 

months, the CPD can submit 
the case to a judge. The judge 
will be entitled to fine the in
fringer or cut off h is lnternet 
access, or impose whatever 
penalty he finds appropriate . 

porting the legal services on 
offer, protecting the rights of 
works on the In ternet and reg
ulating interoperability issues. 

6 How much attention are 
you getting from overseas reg
ulators and rlghts•holders? 
We've received a lot of requests 
for information about what 
we'll be doing. Delegates from 
Norway visited us a few days 
ago, and J 'Jl be going to Copen
hagen shortly. We're also in 
touch with the Netherlands, 
Quebec [and regulator] Ofcom 
in the U .K. I 'm followi ng 
what's be ing done elsewhere 
-especial ly Germany, Ire
land, the U.K. and Sweden. 

2 When will the first warn
ings be sent? 
The first warnings could be sent 
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4 How can you win public 
support for HADOPl's role? 
We're preparing a communi
cation/information campaign 
to be laun ch ed when the fir st 
warn ings will be sent. 

The Creation and In ternet 
law actually defined three 
main roles for HADOPI: sup-

5 How will HADOPI sup
port legal services? 
We'll create six think tanks, 
each gathering six to eight ex
perts pl us another dozen each 
contributing online. They'll 
focus on specific fields of re
search: technology, especially 
filtering; music economics; In 
ternet usage; rights/regula
tion; philosophy; and ethics. 

People have talked a lot about 
copyright and Internet issues, 
but haven't done much so far. 
France is the first to try some
thing concrete-and we're very 
excited to do it. 
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SECONDS OUT 
Australian Probe Into Ticket Reselling 
Could Spark Federal Regulation 

BRISBANE, Australia- A government-initi
ated probe into secondary ticket ing Down 
Under has taken Australia's live music sector 
by surpr ise. 

The Commonwealth Consumer Affairs Ad
visory Council (CCAAC) launched a review 
May 31 of the secondary ticketing market for 
sporting and music event s. Its findings could 
spark new legislation aimed at reining in 
ticket scalping. 

for fair trading Virginia Judge. 
Some industry insiders say they hope the 

review cou ld lead to steps to curb the sec
ondary market at this early stage of the sec
tor's development. 

Rae Harvey, manager of Australian Rec
ording Industry Assn. Award-winning rock 
outfit the Living End, says she's seen $60 Aus
tralian ($51) tickets to the band's shows ap
pearing on eBay for $400 Australian ($345). 

The move wasn' t widely expected in the "I'd love to see legislation that ensured tickets 
live music sector. ''The secondary market Isn't 
significant enough to warrant legislation,'' 
says Suzanne Daley, policy and strategy ad
viser at trade group Live Performance Aus
tralia (LPA). "And any new administration 
costs would outweigh the benefits." 

But others have welcomed the news. Re
selling tickets "is opportunistic and harmful 
to the spirit of the concert and event busi
ness long term,'' says Paul Piticco, co-pro
moter of the Splendour in the Grass 
fest ival and manager of leading Aus
tralian rock act Powderflnger. 

There aren't any industry estimates 
for secondary ticketing sales in Aus
tralia-nor are there services like in
ternational players Seatwave, Viagogo 
or StubHub-with eBay considered by 
many In the live music business as the 
main onllne tool for ticket scalpers. 
According to a new LPA report, con
cert ticket sales totaled $1.1 billion Aus

tralian ($930 million) in 2008 (figures 
for 2009 and 2007 weren' t available). 

Promoters agree that around 50 

major shows annually-like AC/DC's 11 
stadium dates in February and March
attract large numbers of scalpers. Ac
cording to the CCAAC, $150 Aust ralian 
($128) Metallica tickets attracted eBay 
bids of $699 Australian ($600) in May 
after all 215,000 tickets sold out for 13 

shows in October and November. 
While neither Metallica promoter 

Michael Coppel Presents nor the tour's 
ticket ing agent Ticketek would com
ment, eBay is distancing itself from the 
Issue. "Promoters and sporting bodies 
must make sure in the first instance that 
genuine fans get their hands on tick
ets," eBay spokesman Daniel Feiler says. 

Although the CCAAC's discussion docu
ment on ticket reselling notes the " relatively 
low" Incidence of complaints, It Invit es sub
missions on reselling practices that pose a 
"consumer detriment" and any legislative or 
nonregulatory solutions. Limited regulations 
cover reselling in some Australian states, but 
only for named sporting events or venues. 

The CCAAC set a July 23 closing dat e for 
submissions. It will report later this year to 
competition policy and consumer affairs 
minister Craig Emerson, who will decide on 
any appropriate action. 

According to the CCAAC document, 
Emerson asked the council to examine the 
sector following unspecified "consumer con
cerns" raised by New South Wales minister 

weren't [resold] for a profit," Rae adds. 
"If the artist is participating, there's no 

problem," says tour coordinator Michael 
Harrison of Sydney-based promoter Frontier 
Touring. " But when market forces det er
mine the price, it's not right and there's a 
need for change." 

Ticketmaster and Ticketek declined to 
comment. Adam McArthur, GM of Sydney
based ticketer Moshtix, estimates those firms 

account for 85% of Australia's ticketing busi
ness, with Mos ht ix occupying a distant third 
place with " about 4 %-5%." 

McArthur says he favors self-regulated so
lutions to secondary ticketing issues but says 
ticketers "need to start taking more responsi
bility on the issue by implementing and adapt

ing technology tools to support anti-scalping." 
Harr ison agrees, claiming that " paperless 

ticketing has drastically reduced scalping In 
the U.S. and Europe." 

But even if the rev iew ends up in de
livering legislation, Piticco is wary of its 
effectiveness. 

' 'The real issue will be in the enforcement," 
he says. "We have legislation against copy
Ing music and movies, and that Isn't much 
of a deterrent, is it?" 

Brain trust: A ttending the WIN/AAIM Think Tank In New York are (from left) Bar/None 
Records owner GLENN MORROW, El Entertainment VP of marketing GERALD MOSS and 
Alligator Record s founder/president BRUCE IGLAUER. 

Map Quest 
Indies Tackle Big Questions At AAIM Meeting 

During the last several years, the mu sic ind us• 
try has been stuck in a reactive mode, dealing 
with problems as they arise rather than antici
pating issues and determin ing plans. At the 
most recen t World independen t Network/ 
American Assn. of Independent Music Think 

Tank in New York, attendees from the global 
indie m usic sector inclucling Bar/None Records 
owner Glenn Morrow, El Entertainment VP 
of m arketing Gerald Moss an d Alligator 
Records founder/president Bruce lglauer took 
steps to craft another road map for independ
ent labels, in hopes that they can be more pre

pared as they move forward. 
The event in New York was the fourth Titink 

Tank in the last 12 months, start• 
ing with last year's New York event 
that lead to additional gatherings 
in Nashville, Los Angeles and then 
back to the Big Apple.All the infor
mation collected during the Titink 
Tanks is added to a master docu

ment , the '' In de pendent Music 
Label Roadmap,"hosted for mem
bers on AA !M's website. Theasso-
ciation says it plans to update the 

The 

doetunent with infonmation and ideas from m ore 
Think Tanks in other cities throughout the year. 

Al the New York event, a series of roun d tables 
sought toaddressdifferentqucs~ons, all grouped 
around the general theme of crafting an adapt
able label mechanism to prioritize the most ef
fective ways to work the marketplace, support 
artists and maximize return on investment. 

The first question posed to round tables dealt 
with what indies needed to offer fans in order 
to compete for discretionary dollars and atten
tion, which are in short supply these days. Sev
eral people said that inclies should t.ike advantage 
of the fact that their artists are more accessible 
to fans and could target them on an individual 
level. They cautioned thatthe artist has to be the 
one who talks to fans- if a label or manager was 
responsible for updating Twitter or social net
working sites, the audience can generally see 
through it. Others thought that indies should 
leverage the rights they have to give away tracks 
in order to build careers, and use the fact that 
they are generally smaller an d more nimble than 
majors to respond quickly to trends. 

The always ho t topic of artist development 
was addressed next. Some presen ter s said that 
indies needed to ensure that artists were an in 
tegral par t of their own development and that 
ind ies should make sure thei r artists were as 
informed and educated about the business as 
possible. Others pointed out that while many 
of the opportunities for artist developmen t, 

such as touring, haven't chan ged, they have be
come much more financially important Emerg
ing artists should therefore spend as much time 
on the road as possible and partner with more 
established acts on the same label or in the same 
genre to capitalize on those acts' success. 

In a time when in dies are making less, m any 
are spencling m ore on item s that weren't re
quired 10 years ago. The third topic of discus
sion dealt with new costs for labels and how to 
generate income to pay them. lnformation tech
nology, metadata and royalty collection were 
cited as new m ajor expen ses, along with the 
need to invest early in artist branding and cre
ate imaging using T-shirts and other merchan-

dise. One label head pointed out 
that while he spends less money 
making videos. there are now 
many more outlets for expo
sure- and that leads to a whole 
new set of strategic questions, 
such as which media outlets to 

use for premieres an d exclu 
sives. O ne possible solu tion for 
con trolling these cost s was 
crowd-sourcing the promo

tion-essentially, incentivizing fans to do the 
work to promote an artist. 

Ou tsourcing promotion to fans was just the 
start of a d iscussion about what other functions 
could be omoaded and what needed to stay in
house a t a label. Almost everyone agreed that 
A&R should remain un der a label's umbrella, 
along with artist development, but one label 
founder said that he preferred to outsource 
everything else-distribution, publicity, admin
istra tion-and just ma nage the process. An
other attendee cautioned that while outsourcing 
everything might seem easier, label heads 
should pay attention to how much time they ac
tually s pend overseeing outside vendors and 
bring in-house those roles that are especially 
time-consuming to coord inate. 

The overall mood a t the round tables, as well 
as at an evening cocktail reception, seemed up
beat, and ther e was a tangible sense of unity, 
not ju st across genres, but across borders. One 
label president from Mexico said he had gone 
from 200-plus employees 10 years ago to less 
than 20 and blamed piracy, even though the dig
ital m usic space in Mexico is m uch smaller. 
There was also a sense ofreliefthat maybe, just 
once, the m usic indu stry will get out in front 
of emerging problems and nip them in the bud 
before everyth ing declines further. 

.biz ::rb2o4fr~~~~;i1~~r~s0~~~1r;!lysls, see 
billboardindies on Twitter. 
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FansOnTheRun 
Consumers Deserve Bet ter From The Concert Industry 

Though we haven't even seen the fireworks of the Fourth of July yet, there Is already much talk 
about this summer of discontent In the touring industry. 

The plug has been pulled on quite a lot of shows- though it's not 

OnThe 
Road 

hundreds, it feels like far more than usual-and while it's easy to 
blame heavy touring traffic and pricing (Billboard.biz, June 16), 

there's more at play here. 
Much of it can be traced to a concert Industry fan base that's tired 

of being smacked around. As one well-known talent buyer put It to 
me, the industry has lost touch with its fans. 

Executives " need to get out of the air conditioning," this veteran 
promoter says. " They need to go through the process of buying a 
ticket, stand on the lawn in the heat for hours, eat the food, buy the 
$10 beers and the $6 waters, suffer all the indignities. Then they will 

know why people only go to concerts when It's an absolute must." 
To be fair, I'm as guilty of this insulated concert experience as any touring executive. But at 

a festival like Bonnaroo, it's impossible to catch an act like the Avett Brothers at the Which 
Stage on a sweltering Saturday afternoon without experiencing the set pretty much like every
one else does-which means standing and sweating with 15,000 other fans, sipping a warm 
beer and snagging a $5 slice of pizza. 

If the music Is good enough, It overrides the fact that going to most shows Is a pain In the ass. 
But to make concerts an easier entertainment choice among many, the experience must improve. 
Live Nation and other entertainment companies spend millions of dollars on fan research, and 
it has to be yielding more insight than just "fans don't like service fees." 

The following is my list of the most common gripes of all concert fans, the types of things that 
keep them from going to more shows. 

High, tlcj<et prices: While it may sou n d 
pains ully obvious to note that fans hate high 
price~, the live music business has actually 
weath ered consumer complaints abou t 
ticket pricing quite well for near ly 20 years . 
Until now. 

Ticket prices are a funct ion of what the 
artists are being paid. Until artists hold the 
line on their income from the golden goose of 

touring, that goose is going to be in poor health. 
Even though they're only a small percent

age of the overall man ifest on most tours, the 
highest-priced tickets always get the most at
tention. The resulting sticker shock no doubt 
turns off many fans. But the fact is, most 
shows offer good bargains these days, partic
ularly outdoor shows. All promotions should 
"lead with the lowest'" and price that way out 
of the gate. 

The t et· uylng process: The mad rush 
0!1_.Saturday ;nornings to score tickets for 
high-dem and shows has run its course. The 
whole gatl)e of racing on line and searching 
for the best avai lable, but still affordab le, 
seating- all the while being panicked that 
s eats ai:e...e."'1porating a s yo u di the r - i s 
deeply flawed and has sent plenty to the sec
ondary market. And if a ticket is advertised 
as $35, that's what it should cost. Pe riod . 
Eliminate the hoops, ditch the pressure, and 
focus on a one-click, informed process. 

· kand be . 
Drrn · High-priced wary. . an 
concess10~-~I~ 
beabuz, . 

if' 

Overpr ced oncesslons: Come on, cut 'em 
som slack. Even with a $20 lawn seat, the cost 
ofa furrnigjl.t with a decent beer buzz and 
something good to eat can quickly top $ 100. 
What working stiffis going to do this five times 
a summer) If they do come five ti mes, pro

moter~ s_hou1d buy them a beer. 

PredlcJC:I programming: Outside of Lady 
Gaga, Ju: tin Bieber and ~oger W aters, it 
SCCJl'\S tr at few shows are creating much of a 
freJ:!.ZY tvcscdays. Reunions can be cool from 
the stadium to the club level, but let's face it: 
Some b! nds died a merciful death and don' t 
rate a victory lap. Reunions and repeat tours 
could be hyped into success a decade ago, but 
today's savvy fans know a money gra b when 
they sec one. Sim ply billing a show as a "spe
cial performance" doesn't make it special any 
more. And what works in Boston may not work 
i n Dallas. Every summer season should have 
local flavor and input. It shouldn't be left to 
jus t the clubs to think locally. 

T u h choices: While it may be thrilling 
for fans to hear of 10 shows they'd like to 
see in a two-week period, the rush of excite
ment is qu icl< y tem pered by the reality of 
th eir budget. Give each show some space 

d S Of' C indiv idual a tte n t ion b efo re 
throw1ng o ut this unaffordable buffet of 
musical goodness. 

BOXSCORE Concert Grosses 
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GROSS/ ARTIST(S) Attendance 
c.&oac,ry TICKET PRICE(S) Venue, Date Promoter 

$21,703,500 
$649/$2M 

$7,318,519 
$499/$49 

$3,0S3,046 
(f.2,488,420) 
$70/S48 

$2,232,186 
(£1.54U50) 
$-49.5o 

$2,011,3S3 
(fl.512.580) 
$59.80/$54.80 

$1,966,279 
(ET.135530) 
$4950 

$1,170,023 

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL 
Empire Po lo Field, Indio, Calif., 
April 16 -19 

225,000 
[hr~e ~ I OU~ Go1denvolce/A EG Uve 

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL 
Empire Polo Fleld, Indio, Ca,Uf,, 
April 24-25 

THE BLACK EYED PEAS 
Palals Omnlspotts Berey, Paris, 
May 20, June 4 4 5 

THE BLACK EYED PEAS 
M.E.N. Arena, Martchester, 
England, May 234 24 

THE BLACK EYED PEAS 

02, Oublin, May 1-2 

THE BLACK EYED PEAS 
LG Arena, Birmingham, England, 
May 8, JUMt I 

ROD STEWART 

88,243 
90.000 two days 

49,739 
three i;el outs 

31,693 
two sellouts 

25,724 
t•,-.,o sellouts 

27,630 
two sellou ts. 

Go1denvolce/AEG Uve 

Concerts West/AEG Live, Nou$ Productions 

Concerts West/AEG Live 

Concert$ West/AEG Live, Aiken Promotions 

Concerts West/AEG Live 

i~7~~;1f1ir:aJ Eries.son Globe, Stockholm, June 17 ~~d~~ Live Nation 

$1,0S0,4S3 
(8.226,830 i<rona) 
$11<).68/$83 65 

$1,047,610 
$135/$50 

$1,036,625 
$46.SO 

$1,024,207 
(l.129,450 fra,..cs) 
$90/$80 

$927,9S7 
(18,_Q37,10Cl"<Ortll'Y} 
$1.790/$10 

$905,901 
(£733,309) 
$55/$35 

$896,216 
(£617,025) 
$45/$30 50 

$8SS,979 
(£686,882) 
l,172.57/$30 

$839,669 
'£129/S>0.79 

$687,744 
(£541.04~) 
$55/$45/$40 

$671,964 
(£542.086) 
$76 25/S44 20 

$634,808 
(£439,819) 
$45/$3S 50 

$600,688 
((470,.1/5) 
$108.55/$63.85 

$S9S,938 
$75/$!S 

$S86,496 
((441134) 
$79-77/$M4S 

$S60,S6S 
$79/$d0 

$SS8,390 
$85/i2S 

$S34,047 
$250/$36 so 

$S28,381 
(3,;?C16.50()1,;'{'.t)f'() 
$208-25/$143.3.7 

$S27,3S2 
(£427.034) 
$11732/$43 2'1 

$S24,247 
(926.23G reales} 
$226 40/$56 60 

$S22,719 
(£360,897) 
$45/$39 50 

$S1S,704 

ROD STEWART 
MalmO Stadion, MalmO, Sweden, 
June 18 

AVENTURA 
Allstate Arena, Rosemont, 111., 
June 16 

PHISH 
Toyota Park, Bridgeview, Ill., 
June 11 

THE BLACK EYED PEAS 

Hallf!nstadlon, Zurich, May 11 

THE BLACK EYED PEAS 

02 Arena, Prague, May 16 

THE BLACK EYED PEAS 
~~,rlels, Antwerp, 8elgium, 

1·54[3t-13ff 
M.E.N. Arena, Manchester, 
England, May 29 

THE BLACK EYED PEAS 

02 World, Berlin, May 15 

11,393 
:sellout 

22,293 
sellout 

16,038 
StllOU[ 

16,678 
sellout 

Live Nation 

Cardenas Marketing Network, Viva 
Entertainment 

Jam Productions 

Concerts West/A EG Live, Good News 
Produc t iol'\S 

Concerts West/AEG Live, Fourc:e 

Concerts WesVAEG Live, Greenhouse 

AEG Live U.K. 

Concerts West/AEG Live, i n•house 

HOT 107.9 BIRTHDAY BASH: LUDACRIS, MONICA & OTHERS 

Philips Arena, Atlanta, June 19 

THE BLACK EYED PEAS 

Mediolanum Forum, Milan, May 12 ~~!~~ 

ALICIA KEYS 

02, Oublln, May 21 

ALICIA KEYS 
National Indoor A rena, 
Birmingham, England, May 19 

8,061 
:sellout 

Radio One 

Concerts Wes.t/AEG Live, O'Allesandro E Galli 

AEG live U.K. 

AEG Live U.K. 

LADY GAGA, SEMI PRECIOUS WEAPONS 

02 World, Hamburg, May 10 

GLEE 

Dodge Tl""'""· Phoonix, May 15·16 ~;~3'~"°"" 

ldi=t·1ti:t· 
02 World, Hamburg, May 1 

JERRY SEINFELD 

7,927 
11,=i,89 

Live Nation International 

Live Nation, Haymon Entertainment 

KPS, Marek lleberberg Konzertagontur 

Fox Thtalrf!, Detroit, Aprll 17 ~i~ t\VO shows JS Touring 

13it·5~1Jl31M11Jtl#li;l3t3i·l:lii•J:t33;il1?1il3;i:i•llil3if 
ROBERTO CARLOS 
Nokia Theatre L.A. Live, Los 
Angeles, May 29 

TIESTO 
Kongeparken, Stavanger, 
Norway, May 9 

W HITNEY HOUSTON 

02 World, Hamburg, May t7 

SIMPLY RED 

6,866 
sellout 

3,000 
sellout 

6,377 
9,953 

Credlcard Hall. ~o Paulo, Brazll, 5,493 
April 20 sellout 

ALICIA KEYS 
Scottish Exhibition & conrN,rmc:f! 8,736 
Centre, GIM!;JOW, SCotland, May 23 sellout 

MEGADETH 

AEG Live 

Heat Music, Atomic Soul AS 

Katsttin Jahnkf! Konzertdlrektlon, Peter Rle,ger 
Kon2.ertagentur 

T4F•Time For Fun 

AEG Live U.K. 

f~~oco pe;os) ~g~11'l~ Ar••·· S>nll>90, Chll• , );r1~CJ;O T4F·Time For Fun 

sso9.6a~ ih#li1·11Utii:i3;ilhUFt31 
l225/S75 Fox Theatre, Atlanta, May 29 :e,:~~ 
$S06,S22 
; JI0/$95/$60 

$498,817 
(2146460 boiWW""~) 
$220.77/$56.94 

$484,S68 
$130.50/$100.50/ 
$80.SO/S50.50 

NEW KIDS ON THE BLOCK 

GUSTAVO CERATI 

CHAYANNE 

4,213 
5,000 

6,291 
10,061 

A..C. Entertainment 

Evenpro/Wat@r Broth@r 

Live Nation, CFA Evonts 

$484,331 
$250/SlO 

103.5 KISS FANTABULOSO: LUDACRIS, KESHA & OTHERS 
Allstate Arena, Rosemont, 111., 
May 21 Liv@ Nation, Cardenas Mark@tlng Network 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Reality Check 
Labels Remain Essential To 
Breaking Through In Latin Music 

As major labels downsize in 
Latin America, it's become 
more competitive than ever to 
land a major-label deal. 

That 's prompting more 
Latin artists to considerreleas
ing albums without labels. 
During the past month in par
ticular, it's been 
a consistent 
theme of con
versations that 
I've had with 
artists, man
agers and other 
people in the 
business. 

I've said the 
s ame thing to 

Latin 
Notas 
~ 

all of them: Despite the prolif
eration of online promotional 
tools and the growing number 
of l nternet users throughout 
Latin America, I can't think of 
one new Latin act that's man
aged to become a big star with
out a label. 

In fact, even breakout art
ists who first built an audience 
on the Web-like, say, regional 
Mexican acts Gerardo Ortiz 
and Plkadlentes de Caborca 

-have used their exposure to 
secure record deals. 

"You need a good digital dis
tributor who has an excellen t 
relationship with iTunes and 
someone to place records in 
the few brick-and-mortar 
stores that remain," says Juan 

Camilo Paz, 
director of spe
cial projects for 
d ig.ital music 
consulting firm 
Music Ally and 
manager for 
Colombian indie 
rock group Su• 
perlitio, which 
played a show

case at this year's South by 
Southwest conference. 

Beyond that, Paz says, what's 
needed above all is "a partner
ship with someone or some
thing that gives you visibility." 

Of comse, even distribution 
and marketing don't ensure 
commercial success, but at 
least they give artists a fight
ing chance. Independent acts 
in Latin American can over
come the relative lack of digi-

" 
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tal distributors in the region 
by turning to U.S. distributors 
like the Orchard. But for phys
ical product, the most effec
tive way for them to get CDs 
into fans' hands is during 
shows, which obviously has 
l imited reach. 

And in terms of marketing, 
even the most supportive 
brand sponsor is no substitute 
for a label with know-how for 
selling music. In 2008, for 
example, State Farm and its 
advertis ing agency, Alma 
DOB, launched new regional 
Mexican act Los Fellnos de 
la Nocheas partofamajor ad
vertising campaign. Despite 
major exposure on TV, the 
group never released an album 
and has dropped from sight. 

Even if artists use a direct-

to-fan marketing 
company like Top-
S pin to create packages of 
content, they still need other 
tools to generate visibility. At 
I east one thing Latin artists 
can count on is heavy traffic 
to social networks. In April, 
U.S. fnternet users spent 
11.5% of their time at a social 
network, versus 12.3% in 
Mexico, 16.2% in Argentina, 
17.3% in Brazil, 17. 9% in 
Colombia and 19.1% in Chile, 
according to com Score. 

In Superlitio's case, releas
ing music on the group's own 
label has worked on its home 
turfofColombia, Paz says. The 
group garnered enough criti
cal acclaim to snare a Latin 
Grammy Award nomination in 
2004 for best new artist. When 

it released fourth 
album "Cal ido

sound" in July 2009, it sold 
about 2,000 units in Colombia, 
according to Paz-a respectable 
tally for that market. 

But Paz adds, "I'd be lying 
if! said we wouldn't like to be 
with an ideal label or with a 
partner, · with the resources 
and experienced staff to han
dle marketing and promotion. 

"My job as a manager is 
to constan tly look for part
ners who can add to the proj 
ect as far as promotion and 
exposure," he says. "lfwe 
also find a label that can 
properly work with us, that 
would be excellent.• 

b 
For 24/ 7 Latin news 

. iz and analysis, see 
billboard.biz/latin. 

With even emerging acts 
Increasingly dependent on 
sponsorships to break and 
survive, Latin urban artists 
ha lf a world apart have 
taken aggressive, if very dif
ferent, approaches to align
ing with brands. 

Brand Ambition Emerald Entertainment. Metro 
PCS will support the In-stores 
with local radio spots and offer 
a free download of the video 
for "Ya Te Olvide," which fea
tures Metro PCS' limited
edition Samsung phone dec
orated by famed tattoo artist 
Mr. Cartoon. Panama Music artist Aldo 

Ranks is the new face of Sam
sung's MX·C870 stereo sys
tem. Ranks, whose hit "Goza 
Tu Vida" (Enjoy Your Life) 
drew the attention of the elec
tronics maker, adapted the 
tune into a jingle for a six
month TV campaign for the 
product in Central America, 
label owner Nayo Crespo 
says. The jingle specifically 
extols the virtues of the prod
uct and mentions the brand 
no less than seven times. Sam
sung is also sponsoring a 
Goza la Musica Con Samsung 
tour of product launch events 
fn the region, where Ranks will 
perform, beginning June 26. 

Ranks' uptempo party 
sound, which spans reg
gaet6n and soca, is what put 
his face on cans of Soberana 
beer last year; he adapted 
three of his existing hits for 
the beer's commercials be-

Aldo Ranks And Fuego Debut Sponsorship Deals 

tween 2006 and 2009. Ranks music doesn"t sell in big num
also provided a jingle last year bets, Crespo says. 
for wireless company Mas Ranks "makes more money 
MovilinPanamabasedonhis from campaigns than al-
song "Se Formo e l Party" and 
an adaptation of "La Bor
rachera" for shoe brand LR X's 
back-to-school campaign. 

Panama Music manages 
Ranks and publishes his 
songs, so in addition to the 
use of his Image and publish
ing royalties, the deals are lu
crative even though Ranks' 

bums," he says. But "if the 
songs weren't hits, I'm sure 
the brands wouldn't keep 
looking for us." 

In another bonus for the 
label, Samsung paid for the 
production of the "Goza Tu 
Vida" Jing le by Fasther, a 
producer on Panama Mu
sic's roster. 

Bass for your face: ALDO 
RANKS with Samsung's 

new stereo system. 

Another act getting a 
boost from brands, Washing
ton, D.C.-based artist Fuego, 
will do 2Q-plus in-store appear
ances for Metro PCS beginning 
July16.Fanswillbeabletowln 
tickets at the in-stores to shows 
in the same markets promot
ing Fuego's"La Musica del Fu
turo," due Aug. 3 from inde
pendent label Chosen Few 

Chosen Few CEO Boy 
Wonder (aka Manuel Alejan
dro Ruiz)also got vodka brand 
Nuvo to place product in the 
video for single "Super Es
trella"; he tacked on a scene to 
a completed video for a forth
coming single, "Bombero," to 
include an ambulance from 
personal injury services spon
sor 1-800-411-PAIN. 

"When you have a new 
brand and a new artist, you 
can grow together," Ruiz says. 
"The average artist has one to 
two videos for an album. He 
hasn't released his album yet, 
and we've done four or five 
videos. He's performing every 
single weekend and [the 
sponsorships) help offset 
some costs." 

-Ayala Ben-Yehuda 

EN ESPAf-lOL: All the great Latin music coverage 
.com you've come to expect from BIilboard-in Spanish. 

Go t o billboardenespanol.com. 
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OZOMATLI, REYES TO 
PERFORM AT PREMIOS 
TEXAS 
Ozomatli, Diana Reyes and 
Aleks Syntek will be among 
the performers Aug. 12 at the 
Premlos Texas 2010 awards 
show. The sixth annual event, 
sponsored by Tecate Light, will 
be taped at the Long Center 
for the Performing Arts in 
Austin and air locally on Uni
vision stations in Austin, Dal
las, Houston and San Antonio 
Aug. 21 and on cable channel 
Galavision nationally Aug, 22. 
Also performing will be Ana 
Isabelle, Chino & Nacho, Pee 
Wee, Cristina Eustace and 
Angel & Khriz. New to the 
sponsor lineup is Farmers In
surance. Honors include best 
Texas band and best Tejano 
artist. The winners are deter
mined by audience voting. 

NPR'S 'ALT.LATINO' 
WEBCAST DEBUTS 
NPR Music debuted its new 
weekly Latin alternative music 
webcast, "Alt.Latino," on June 
15. The show, hosted by Felix 
Contreras and Jasmine Garsd 
on NPR.org, is also available as 
a podcast. A bilingual b log for 
the show wi ll be added to 
the program's page. The first 
episode featured soccer
themed songs from Manu 
Chao and Maldita Vecindad, 
as well as an interview with 
Juanes, both in its original 
Spanish and in an English
language voice-over. 

PITBULL RELEASES 
IPHONEAPP 
Pitbull is the latest Latin artist 
to release an iPhone app. The 
free Planet Pit app, released 
June 10, offers users the ability 
to buy music and concert tick
ets, watch Pitbull's videos and 
exclusive behind-the-scenes 
content, receive Twitter mes
sages from the artist and read 
news from PlanetPit.com. The 
app will also be made available 
for the BlackBerry and An
droid platforms, Pitbull's Span
ish-language album "Armando," 
orlginally set for a June release, 
has been pushed back to Aug. 
31 due to what manager 
Charles Chavez calls "too 
much touring." Pitbull has U.S. 
dates scheduled until June 28, 
followed by Europe and Latin 
America through July 24. 

- Ayala Ben-Yehuda 
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Eminem Sold More 
Albums Than Any 
Artist In The Last 

Decade And Spent 
Half Of It Mired In 

Addiction And Rehab. 
Now That The 

Hip-Hop Superstar Is 
Sober, Will 'Recovery' 

Further His Legacy? 

--------------------------------------------------------------~ 

BY 
MONICA 
HERRERA 
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"Make some noise 
for a gentleman who's come a long way." It's 
a muggy, breeze-less June night in New York, 
and some 200 fans have pressed into Bowery 
Ballroom under the pretense of watching local 
rappers with questionable names like Kosha 
Dillz and Quest McCody berate each other 
with questionable lines, like, "You sound like 
a character from 'The Legend of Zelda.'" Re
ally, though, everyone is here for Eminem. 

The rap superstar was rumored to be head
lining th is freestyle battle even t, Red Bull 
Em See: The Road to 8 Mile, named after his 
own Detroit origins and the Academy Award
nominated 2002 movie that chronicled them. 
Now, the night's host has finally confirmed that 
Marshall Mathers wiU take the stage. 

From the moment he does- with" Despica
ble," a freestyle that was leaked in April to hype 
his new album, "Recovery" (Shady/ Aftermath/ 
lnterscope)- Eminem looks furious. Neck puls
ing, cyes alight, he plows through bars with the 
intensity of someone who has spent the past 
five years fighting just to stay alive, which, in 
fact, he has, due in large part to a lengthy and 
near-fatal addiction to prescription medications 
including Vicodin, Valium, Ambien and 
methadone. "Better not let up, better not let 
them breathe,· he spits. "Last s hot, give it all 
you got/Try to turn me down, bitch, get fucked 
with the volume knob/Fuck all you snobs.· 

His set ends not 10 minutes later, after per
forming two tracks from "Recovery": "On Fire." 
produced by his on stage hype man Mr. Porter, 
and the explosive "Won't Back Down," featur
ing pop outlier Pink on the chorns. Only when 
he says goodbye does Eminem hint at the 
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calmer, now more sentient artist behind the 
lethal-as-ever rhymes. 

"I do real ize, man, for real, that ifi twere not 
for you guys I would not be standing up here 
right fucking now," he tells the crowd. "Hon
est to God, man- thank you to each and every 
one of you." As he leaves, fans scream and chant 
''Encore, encore!" to no avail. 

Eminem has good reason to feel grateful: 
June 21 marked the release of"Recovery," his 
second studio album in as many years afte~ a 
long and turbulen t hia tus. The first one, "Re
lapse,· was released last May and followed 
2005's "Encore," which sold 5.2 million copies, 
according to Nielsen SoundScan, and spent 
four weeks at No. 1 on the Bill boa rd 200. 

Perhaps more so for Eminem than any other 
artist, "underwhelming" is a relative term when 
it comes to sales. At 2 million copies, " Relapse· 
has sold significantly less than his previous sets 
but was the top-selling rap album of 2009, af
firming the continued loyal ty of his fans and 
his music's ability to withstand leaks. All told, 
Eminem has sold 35.7 million albums in the 
United States in slightly more than 11 years and 
was the best-selling artist of the last decade. In 
its first weekofrelease, "Recovery" is projected 
to add around 600,000 copies to his grand total. 

"I don't think I've actually stopped to think 
about it," Eminem says by phone from his home 
in Detroit, while on a briefbreak between trips 
to promote" Recovery." "I never thought that my 
life would amount to this. But to be able to sit 
back and digest it is so strange to me, because I 
still feel so regular. I don't understand what peo
ple think the big deal is about me. It's a very 
strange relationship that I have with fame.• 

What Eminem has spent a great deal of time 
thinking about, however, is artistic merit. He 
continues to speak openly about what he be
lieves is the mixed qual ity of h is last two al
bums. " I was pretty much in full-blown 
addiction while I was creating ["Encore"]." he 
says, "and as far as 'Relapse,' when I first got 
sober I got really happy because I was not a 
prisoner of add iction anymore, so life was 
b rand-new to me. I was like, 'Shi t, man, trees 
are beautiful agrun. What a nice day it is.' I don't 
think I was paying attention to what the aver
age listener migh t like or not like." 

GOING THROUGH CHANGES 
Duri ng the four years between "Encore• and 
"Relapse," Eminem grappled ,vith events that 
would tum anyone's life upside down: the death 
of bes t friend and fellow Detroit rapper De
Shaun "Proof" Holton in 2004; a second di
vorce from h is high school sweetheart, 
Kimberly Mathers, i n 2006: and a deepening 
dependency on pills. When he says, "Techni
cally, I'm not even supposed to be here right 
now," on the introduction to "Recovery" cut 
"Cinderella Man,• he's not joking. 

"Anybody who's known someone fighting 
th is ki nd of addiction knows it can be extremely 
challenging,· says Paul Rosenberg, Eminem's 
longtime manager. "During that period ! lost 
a friend, and I certainly didn't have as much of 
a business partner. All that's back now, though, 
and it's incredible.• 

Like "Relapse" before it, "Recovery" could 
be considered a personal triumph just by na
ture of its existence. But the album succeeds 
at far more than that. Eminem has written his 

most complete rhymes in years, and while Slim 
Shady-the completely offensive alter ego that 
made him such a cultural hot bu tton in the 
early aughts- is largely absent on "Recovery," 
the severance feels necessary for an MC who 
will turn 38 in October. 

For the first time, too, Eminem collaborated 
with producers outside of his tight-knit circle 
(Dr. Dre, Mike Elizondo, Mark Batson), em
ploying Just Blaze, Boi-lda, Jim Jonsin and oth
ers. The result sounds quite literally like a new 
beginning, both re inforcing Eminem's lyrical 
dominance and presenting a clearer vision of 
his potential as a mature artist. 

"It's everything that you would want to hear 
from him at this point in his career," says DJ 
Khalil, who helped craft four tracks on "Recov
ery," the most of any producer. "He's the best 
rapper, period.and he has a lot to say right now." 

"As ["Relapse"] was coming along, I heard 
the song structures and production get b roader 
and better," lnterscope chairman Jimmy lovine 
says. "It all came together in the last month or 
two to a real crescendo. His last albums haven't 
sold as much, but th is one will appeal toa much 
broader base. He shows all the signs of being 
one of the great lyridsts, on par with [Bruce] 
Springsteen, Bono and (Bob] Dylan.· 

LAB WORK 
Eminem promised fans a different set of re
leases last year-" Relapse· and "Relapse 2" 
- but shif ted gears almost as soon as he 
started the latter. In December, he dropped 
"Relapse: The Refill," a deluxe album with 
bonus new material, to keep fans satisfied 
as he kept recording. 

"He already knew what sort of mistakes he 
had made with the previous album and where 
he wanted to go from there,· says Just Blaze, 
who was the first producer to enter the stu
dio with Eminem for "Recovery" sessions late 
last year. 

"I would go back and listen to songs off'The 
Marshall Mathers LP,' The Eminem Show' and 
some of'Encore' and ask, 'Why don't my music 
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wruch chronicles an abusive re
lationsrup, "Marshall wrote it 
with Rihanna in m ind and 
hoped that she was open to tak
ing on that subject matter. She 
heard it and thought that it 
would be a great opportunity 
to do that." 

All together, Eminem says he 
recorded "at least three or four 
albums' worth" of material for 
"Relapse." "I must have gone 
through 200-300 beats," he says. 
"I probablypickedahundred of 
them and made songs to all of 
them and then nailed it down. 
I wanted to put the best of the 
best on this record." 

Made in the Shady: EMINEM and 
manager PAUL ROSENBERG in 2004. _,_-.,,. 

The perfectionism paid off 
most on "You're Never Over,'' 
a heart-wrenching tribute to 
Proof that his most devout 
fans are citing as a break
th rough . Eminem h imself 
hasn't seen the feedback (" I 
can't read the comments, man. 
I'll go fucking crazy"), but he 
says it's especially meaning
ful in this case. 

"It makes me feel like, 'Fi

feel like this anymore?'" Eminem recalls. " The 
Way I Am,' 'Criminal' and Toy Soldiers' were 
songs that meant something. I wanted there to 
be a reason why I was making each song, in
stead of making it just to make it." 

Eminem recorded most of"Recovery" in his 
new hometown studio, built in part to combat 
his reclusive habits dming addiction. "I still 
have the studio at my house, but it reminds me 
of when I was in a really dark place," he says. 
''As soon as all the pills were flushed ou t of my 
system and I started seeing things clearer, going 
downsta irs in my basement and recording 
creeped me out a little bit." 

While Eminem and just Blaze had planned 
to work together for years, the rapper's collab
orations with other producers came about dif
fere n tly. Mos t sent demos di rectly to his 
manager and de facto A&R exec Rosenberg 
first, then waited for a callback. 

"J'vealways given my opinion on the<-Teative 
s ide, but in terms of bringing rum tracks it's 
the most involved I've been,• Rosenberg says. 

Jim Jon sin says he went for a "soulful, South
ern rock feel" on "Space Bound" and h eard 
from Rosenberg shortly after sending the demo. 
Within three days, jonsin met Eminem in De
troit. "He had already done his vocals before I 
got there, so we just polished it up and tried 
out other song ideas." he says. 

Khalil sent several beats to Rosenberg after 
hearing that Eminem admired some of his 
recent work, such as Clipse and Kanye West's 
"Kinda Like a Big Deal." His mentor Dr. Dre 
gave him a call a round the t ime of the 
Grammy Awards in February and told rum to 
meet them in Los Angeles. "Dre was like, ·Yo, 
Em wants to meet you,'" he recalls. " It was 
a dream come true." 

Alex Da Kid, who produced the standout bal
lad" Love the Way You Lie." featuring Riharrna, 
says that Shady senior director of A&R Rigo 
Morales "heard my beat and what I had done 
with B.o.B on 'Airplanes,' and I guess they re
alized they kind ofliked me." 

Rosenberg says of"Love the Way You Lie,'' 

nally, I got it,' "he says. "It took 
me a long time to write the right song for h im, 
and I think two things came into play with that. 
One was just being in a better place to be able 
to deal with it. And as soon as I got that beat 
from Just, the chorus came in my head and I 
was like, 'Yo, thls could be it.' I wrote anywhere 
from eight to 10 records about Proof, but noth
ing was right until I got that beat." 

FEAR FACTOR 
Eminem made it clear that ''Recovery" meant 
change the moment he released "Not Afraid." 
For years, h isalbums'lead singles-from "My 
Name ls" to "We Made You" -were celebrity
bashing ti rades set to sing-songy choruses, 
meant explicitly to set tongues ablaze. In their 
accompanying music videos, he'd dress up 
like his subjects (Elvis and Michael Jackson, 
most notoriously) or subject them to violent 
fantasies (Moby). 

With "Not Afraid," Eminem stuck to an in
spirational narrative, telling troubled listeners 
to "come take my hand" over a propulsive Boi
lda beat. Fans immediately responded. "Not 
Afraid" debuted at No. 1 on the Billboard Hot 
100 and again put him in rarefied company
only 15 other artists have achieved the same 
feat, stdrting with Michael Jackson in 1995 with 
"You Are Not Alone." 

"It's quickly taking its place next to 'lose 
YoursclP as a record that people can connect 
with on a personal level," Interscopeexecutive 
VP of marketing and publicity Dennis Den
nehy says, referring to Eminem's Oscar- and 
Grammy-winning song from "8 Mile." 

"We're going to hear 'Not Afraid' for a long 
time." says Pe ter Rosenberg, host ofWQHT 
New York's morning show and "Real Late 
With Peter Rosenberg.· That said, Rosenberg 
adds that the song isn't in heavy rotation at 
h is s tation. "Hot 97 tends to gravitate toward 
its core artists- Kan ye West, Drake,'' he says. 
"Em will always be a Z 100 [WHTZ New York) 
artis t also, so I think urban radio doesn't al
ways know what role he can play because of 
that. That being said, I think the record with 

Rihanna will be a hip-hop and a pop smash." 
"Not Afraid" did, in fact, receive repeat play 

on national network TV during the NBA play
offs. It aired frequently during HBO's "24/7" 
series, which previews high-profile boxing 
matches, and as Ultimate Fighting Champi
onship s tar Chuck Liddell's entrance music 
during a recent pay-per-view fight. 

"We were ve ry aggressive in licensing the 
music so that we could support the radio cam
paign as much as we could as early as we could," 
Interscope vice chairman Steve Berman says. 
''That was a key goal for us. Now it's become a 
kind of sports anthem." 

"Won' t Back Down" was featured in a 
prominent TV spot for "Call of Duty: Black 
Ops," the ant icipated next installment of 
Activision/Bl izzard's top videogame fra n
chise. "\Ve worked with Eminem's team last 
year and used ' 'Til I Collapse' in the s pot 
for 'Call of Duty: Modern Warfare 2,' "says 
the game's head of m arketing, Rob Kostich. 
"Our demo is s quarely focused on males 
ages 18-34. Eminem is one of the top-sell 
ing artis ts in the world and this is a top 
game, so it's perfect." 

Selecting the right brand involvement for 

Ten Most 
Wanted 

In s lightly more than 11 years, 
Eminem has sold a staggering 35. 7 
million albums in the United States, 
according to Nielsen SoundScan. 

That's not only the most albums sold 
by a hip-hop artist since Sound Scan 
began tabulating sales in 1991, but 

the 10th-most of any act, 
regardless of genre. 

1. Garth Brooks, 68.4 million 
2. The Beatles, 61 million 

3. Mariah Carey, 52.6 million 
4. Metallica, 52.4 mil l ion 
5. Cel ine Dion, 51 mil l ion 

6. George Strait, 42.1 mill ion 
7. Tim McGraw, 39 million 

8. Alan Jackson, 37.8 mill ion 
9. Pink Floyd, 36.1 million 

an artist who has always courted controversy 
comes with ch allenges, but his manager 
Rosenberg says, "For him, it's all about things 
that make sense. He's not necessarily out 
there look ing for the next way to make more 
money. He's just looking to do the thing that 
he enjoys." 

ln terscope chose online video platform 
Vevo as its partner to premiere the "Not Afraid" 
video. "We live in a different marketplace 
today." Berman says. "MTV does not have 
nearly the power it used to in pushing a visual 
o,,t, so it was very important for us that we go 
to the places that are powerful to do that." On 
the day of the premiere, Vevo flipped the E in 
its name to r eflect Eminem's logo. 

Like much of the "Recovery" campaign's 
key elements, the Vevo premiere was an
nounced \1vithout much advance warning, 
heightening excitement around the album. 

On April 14, Eminem simply wrote, "There 
is no Relapse 2" on his Twitter page, send
ing his followers and media outlets into a 
speculative frenzy for several hours before 
announcing "Recovery.• After the album 
leaked two weeks early, his camp waited until 
just a few days before street date to announce 
that the release had been moved from June 
22 to June 21. 

Like h is surprise set at the Red Bull Em See 
event, Eminem's TV appearances have come 
w ith little advance fanfare. A viral spot with 
former Sham Wow spokesman Vince Shlomi 
surfaced wi thout warning, and on the 
album's street date, he played the rooftop of 
Manhattan's Ed Sullivan Theater with Jay-Z, 
a performance that will air June 25 on "Late 
Show With David Letterman.• A perform
ance of "Won' t Back Down" with the Roots 
will air on "Late Night With jimmy Fallon· 
the same night. 

Other appearances, however, have been 
much less stealth . On May 12, Eminem and 
Jay-Z attended a baseball game in Detroit to 
announce that they'd play two joint stadium 
shows in their hometowns. The concerts, 
scheduled for early September, will be pro
duced by Live Nation Entertainment. "They 
brought the idea to me and as soon as they 
mentioned Jay, I was good," Eminern says. 
"I'm always honored to work with Jay." Though 
Eminem is booked to perform at a series of 
European festivals in July and the Epicenter 
2010 Festival in Fontana, Calif., in September, 
he's taking his time with planning a full
fledged tour. 

"I'll do these shows and see how I feel afier
ward, then set up a couple more." Eminem 
says. "I've had to relearn to do shows sober, be
cause there were so many years that I didn't 
know how to do it. Alcohol, Valium- all these 
things were crutches for me so that I didn't 
have to feel anything when I went onstage. 
Everyth ing right now is a step at a time, a day 
ata time." 

I'M NOT A BUSINESS, MAN 
Now that Eminem is signaling a new era in his 
mus ic, it would be natural to wonder how th is 
affects his business. But despite his respect for 
fellow rap icon jay-Z, Eminem doesn't plan to 
follow in h is entrepreneurial footsteps. 

"I don't th ink he wants to be tha t kind of 
businessm an," Rosenberg says. "I trunk he's 
really focused on the creative sid e . He's 
never been someone who's set out to have 
a bunch of different companies out there, 
sort of playing the system. He's just not that 
kind of guy.'' 

The one project Eminem and Rosenberg are 
focused on is the rebuilding of their label. Shady 
Records. "What we mean by that is finding 
great new artists,'' Rosenberg says. "That's one 
of the things he is passionate about." Eminem 
has cited underground all-star group Slaugh
terhouse as his first plarrned signing, and he 
says more artists are on the table but not ready 
to be announced. 

How Eminem's post-"Recovery" world 
evolves is unclear, but focusing on art over 
money is a plan that has yet to fail him on both 
ends. "Honestly, as long as people enjoy the 
music, that means the most to me,'' Eminem 
says with unabashed sincerity. "I could sell 80 
million records in the first week, and if my 
peers or fans ofreal rup-hopdidn't like it, it re
ally wouldn't mean anything.• 
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The No.1 question swirling around 
Madison Square Garden In c. these days is whether the owner 
of the New York Knicks can sign basketball su perstar LeBron 
James. 1 But while its considerable sports holdings tend to at
tract the most attention, MSG also happens to be one of the 
newest publicly traded companies in the United States with a 
big stake in live entertainment. 

Now that it's out on its own following its 
spinoffin February from former parent Cable
vision, MSG is eyeing music as a key growth 
driver. A top priority for the company is find
ing new ways to generate revenue by exploit• 
ing its unique position as both the owner of 
the nationwide Fuse cable music network and 
the owner, operator or booker of Madison 
Square Garden, Radio City Music Hall and the 
Beacon Theatre in New York; the Chicago The
atre; and the Wang Theatre in Boston. 

"I look at Fuse as really a platform for the 
entire music industry," MSG president/CEO 
Hank Ratner says. "If they' re dropping a new 
CD, they can come to us. If they're going on 
tour, they can come to us." 

A prime example of this strategy was the net• 
work's launch last year of its "Fuse Presents" 
concert series, which a irs shows by such acts 
as Jay-Z, Dave Matthews Band and John Mayer 
at MSG venues. The next artist to link up wi th 
Fuse Presents is Maroon 5, which is scheduled 
to perform July 27 at the Beacon, three days be• 
fore the official start of its summer tour. Tick• 
ets to the show, which will air live on Fuse, will 
be donated to MSG's Garden ofDreams Foun
dation and a charity to be selected by the band. 

When Mayer performed Nov. 17 at the Bea
con, Fuse broadcast the concert live, aired an 
interview with him and created a • John Mayer 
Live From the Beacon Theatre" page on its web
s ite, where it posted exclusive video interviews 
with Mayer's stage manager, guitar technician 
and other support staff. The date of the con
cert also coincided with the release of Mayer's 
album, "Battle Studies• (Columbia). 

"In a world where exposure is s o frag
mented," Mayer's manager Michael McDon
ald says, "to find one music-centered h ub 
that can supply content to all of those plat
forms is rare." 

The Fuse con cer t series "sets us up to go 
out an d do a lot of other th ings," MSG 
Media president Mike Bair says, s uch as 
when the network scored a Lady Gaga in
terview in November for its "On the Record 
With Fuse" program. 

Fuse is also rolling out new music program-

ming, including "A Different Spin With Mark 
Hoppus," a weekly show hosted by the Blink-
182 bassist debuting in September that will 
feature artist interviews and performances. 
(fhe network also airs daily m usic news seg
ments called "The Daily Noise" hos ted by Bill
board editorial director Bill \Verde.) 

The success of these e fforts will be crucial 
if MSG is to boost the fortunes of Fuse, which 
has struggled to gain viewership since i ts 
launch in 2003. Through the first five months 
of this year, Fuse drew an average daily prime
ti me TV audience of 43,000 h ouseholds, up 
from 39,000 du ri ng the same period in 2009, 
according to Nielsen. By contrast, MTV, which 
has long since shed its focus on music pro
gramming, had an average daily prime-time 
audience of 648,000 during the first five months 
of20l 0, up from 637,000in the year-earlier pe· 
r iod, according to Nielsen. 

As MSG acknowledged in March in its an
nual 10 I< filing with the Securities and Exchange 
Commission, Fuse is expected for the time 
being to continue posting operating losses. 
"These losses are expected to decrease in fu. 
ture periods," MSG said in the fil ing, "as we re
fine our strategy and incur expenses to acquire 
and produce compelling content and market 
the Fuse b rand to effectively position it as a 
unique multiplatform music destination." 

Ratner and Bair decline to comment on how 
soon they expect Fuse to reach profitabil ity, b ut 
they're confide nt the network's new program
ming initiatives will be fmi tful for Fuse itself 
and the broader MSG family. 

MSG's renewed foc u s on growing i ts 
m usic-related businesses comes as the com
pany embarks on a long-planned renovation 
of Madison Square Garden that it esti mates 
could cost up to $850 null ion. By the time the 
renovation is finished in 2013, a rival arena 
is expected to open in Brooklyn: the Barclays 
Center, the future home of the soon-to-be-re
named New Jersey Nets. 

"We always respect competition," says MSG 
Entertainment president Jay Marciano, who's 
in charge of overseeing MSG's venues. "But 
Madison Square Carden is where the big events 

happen ... For most artists, Brooklyn doesn't 
have the same ring." 

A lawyer by training, Ratner joined Cable
vision in 1987 as ass istant general counsel. A 
year later, he moved to the company's Rainbow 
Media TV programnung su bsidiary, where he 
eventually served as COO and vice chairman 
before beconung vice chairman of Cablevision 
and MSG in 2003. The SI-year-old Long Island 
native- no relation to Barclays Center devel
oper Bruce Ratner-became president/CEO 
of MSG after the Cablevision spinoff and re
ports to MSC executive chairman James Dolan. 

Jn an interview at MSC's New York head-

quar ters, Ratner spoke with Billboard about 
MSG's m usic s trategy. 

First things first-will we see LeBron James 
in a Knicks uniform this fall? 

We've created a whole bunch of cap space, 
estimated at about $35 million. With tha t we 
should be able to bring in two top-quality 
free agents. Who they might be, I'm not at 
liberty to talk about. 

You were spun off from Cablevision In Feb
rua ry. What are the benefits of being a 
stand-alone company? 

Lighting A 'Fu~~' 
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It's raised the profile of Madison Square 
Garden [and[ enables us to go out and 
speak more about the Garden and its 
three different divisions-en te rta in
ment, spotts and media. The st ra tegy of 
the Garden wasn' t necessarily the strat
egy of Cablevision. You had investors 
who were sometimes conflicted when 
you went for growth opportunities re
lated to the Garden; they may have pre
ferred that money to be plowed back into 
the cable business. There's more focus, 
there's more opportuni ty to grow the 
company. So far, so good. 

, 

0 

MSG launched Its "Fuse Presents" concert 
series last year. What's your strategy for 
that f ranchise? 
We are known as a live entertainment busi
ness and we have some of the most iconic 
venues in the world. And quite frankly, it's a 
dream and asp iration of most artists to play 
our buildings. So you take that unique posi
tioning and then you layer on a 24/7 basic 
cable network that has almost 70 million 
Nielsen homes. You want to come and play 
our buildings but you also wan t to have your 
voice heard nationally? We can provide you 
Fuse as a platform. You want a voice, you want 

Garden party (clockwise from opposite 
page): MSG executives JAY MARCIANO, 
HANK RATNER and MIKE BAIR (from 
left); JOHN MAYER live at the Beacon 
Theatre; JAY-Z, w ith then-Warner 
Music Group executive KEVIN LILES, 
announcing his 9/ 11 benefit concert, on 
Aug. 31, 2009. 

a market. you want to promote) We can cre
ate those platforms, both live and on televi
sion and in media for you, and in a way that 
nobody else can. 

How does that conversation typlcally 
begin? 
When we started, we were making the ap
proach, but I'm glad to say. by the end of 
last yea r, we were actually being ap
proached. For instance, )ay-Z's camp, they 
came and said, ·sept. 11. New album. New 
tour. We'd like to come and do a ' Fuse Pre
sents.' • John Mayer, likewise. We embarked 
on the stra tegy in the beginn ing of 2009 
and by the end of 2009, we had artists com
ing to us. And we're not talking about small 
artists, we're talking about huge, huge stars. 

How does " Fuse Presents" benefit MSG 
beyond the cable network? 

It presents great content for us and it cre
ates a much deeper relationship with the 
music industry. You'll see the value of this 
fully integrated play, where you're getting 
live and you're getting television and your 
association with Madison Square Garden. 
We do it in a very respectful way-respect
ing the music, respecting the artists- and 
that creates more of a programming block 
and more of a franchise that people have 
come to expect. 

When do you expect to complete the ren
ovation of Madison Square Garden? 
Our time frame is that we will be closing 
next summer and then we will be reopen
ing for the 2011-12 Knicks and Rangers sea
son. And when we reopen, the lower bowl 
will be done, which means the dressing 
rooms will be done, the locker rooms will 

be done and the event-level suites will be in 
and the lower bowl seats will be in. Then we 
c.lose the following summer again and the 
whole upper bowl will be done. And then 
we close the final summer at which time we 
will do the lobby, we will do the scoreboard, 
and we will install bridges. There are going 

to be bridges over both sides of the build
ing, which i think is going to become our 
second signature, after our ceiling. 

How concerned are you about the loss of 
the summer concert business i n the next 
three years? 

We've put people on notice that we will be 
closed during those periods of time. I think, 
inevitably, there will be some loss because we 
are so busy and there are only so many days 
in a year, so we probably can't recapture it all. 
But i think we'll recapture a lot of it, as pro
moters work around summer closures and 
we fit events in. 

In early 2008, there was tal k of a Tick
etmaster-Cablevision deal to buy 49% 
of AEG Live (Billboard, March 8, 2008). 
How close were the companies to f inal
izing a deal? 
We don't comment on reports of transactions 
that may or may not have been. 

Does MSG have any interest in entering 
the ticketing business? 
The ticketing business is very important 
to us, but we don't need to own a ticket
ing business. We need to have good tick
eting available to us and we do through 
Ticket master. 

Is MSG Int erested In acquiring addl· 
t lonal venues? 
Part of our strategy is opportunistic venue 
acquisition. Now, when I say that, there are 
lots of ways to do this. You can acquire a 
venue by writing a check and buying it. You 
can acquire a venue by doing a booking deal 
and getting the rights to book it, like we did 
in Boston. We can lease a venue like we did 
at the Beacon. Chicago's an example of buy
ing. Or you potentially can build a venue 
somewhere. So when we talk about venue ex
pansion, it's not necessarily capital-in ten
sive. It all depends what type of deal we do, 
which depends on what's available and what 
makes sense. 

What criteria do you consider when you're 
looking at venues? 
That's a critical question. The answer is, 
a major market that has a major concert 
audience. We're not looking to go some
where and see whether we can make it hap
pen there o r not. And l also would say the 
3,000- to 5,000-seaters. We don't want to 
go much smaller, we don't want to go much 
bigger. We th ink there's a real opportunity 
in tha t space, and the more we can add to 
our portfolio, the more synergies are at 
play, not only for the booking but also as 
it relates to Fuse. 

Where do you see the greatest growth 
opportunities for MSG? 
The music strategy is big because music is 
big. It's probably the most consumed con
tent in the world today. The live entertain
ment business is going to reap a lot of the 
benefits from that. 

We have these venues where most people 
want to create content. The venue is a barrier. 
We have the venues. We have the abil ity then 
to d istribute it, whether it's music over Fuse, 
sports over the two MSG networks. I think 
that's a great opportunity. 
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Change The Way La'tfrfl\'lt>trm·s --· · ~ ... 
Are Made, Packaged ... 
And Even Listened To 
BY LEILA COBO 
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Enrique Iglesias, already a Latin 
shuttled by helicopter to a live 

sted by romantic station KLVE 
eles. As the chopper hovered over 
e Park, Iglesias looked down in 

at the crowd of approximately 
that waited below. 
as so shocked," he recalls. "I 

, 'Oh, my God, all these people 
listen to Spanish music on U.S. soil.' " 

Today, as one of the world's biggest 
stars, Iglesias no longer marvels at the 
possibilities afforded by two languages; 
he revels in them. 

On July 6, Iglesias will release "Eu
phoria," a potentially trailblazing album 
for both Iglesias and the Latin market. 
Whereas most Latin artists will record an 
album with Spanish- and English
language versions of a particular song (or 
songs), or record separate Spanish and 
English albums altogether, Iglesias has 
chosen a new route: "Euphoria" features 
six songs written and recorded in Span
ish and four completely different songs 
written and recorded in English. 

The album will be released in stan
dard and deluxe versions as a joint ven
ture between Universal Republic and 
Universal Music Latino, with each label 
simultaneously working different singles 
to different markets and formats. The 
album will be released in every Universal 
territory- more than 70 countries- with 
a third, international version with eight 
English-language tracks specifically de
signed for markets like the United King
dom that have small Latin audiences and 
where Iglesias is a major seller. 

This has lent itself to an Iglesias sonic 
wallpaper of sorts. While his current Span
ish-language single "Cuando Me Enam
oro," featuring Juan Luis Guerra, has 
spent four weeks at No. 1 on Billboard's 
Hot Latin Songs chart- a spot it hit only 
five weeks after its release- his English
language single "I Like It," featuring Pit
bull and Lionel Richie (who rerecorded 
parts of "All Night Long" for the song), is 
scaling the Billboard Hot 100 and stands 
at No. 26 this week. >>> 
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And as of June 23, "I Like It'' was No. 14on iTunes' Songs chart 
and No. 1 on the iTunes Latino chart, where Iglesias has fourof 
the top 10 songs, including "No Me Digas Que No" (featuring 
Wisin & Yandel) at No.5, "Cuando Me Enamoro• (featuringJuan 
Luis Guerra) at No. 6 and perennial favorite "Hero· at No. 7. 

Overseas, Iglesias has been on promotional visits to Mexico, 
the United Kingdom, Russia, Brazil, Argentina, Fin land, Spain 
and Germany all prior to the album's release. As of June 22, " I 
Like It" was in the top 10 on iTunes' charts in Australia, Bel
gium and Spain and in the top 20 in Mexico and Norway. 

In addition, two versions of the "I Like It" video were Ai med. 
The first, made for the U.S. market, features the castofMTV's 
"Jersey Shore" and premiered during the MTV Movie Awards. 
A second version, minus the reality show stars, is being pro
grammed on channels that don't air "Jersey Shore." 

"The effect on media and the Web is doubled," says Jesus 
Lopez, cha irman/CEO of Universal Music Latin America/Iber
ian Peninsula. "Both singles are playing at the same time in 
several countries and it allows us to globalize the album faster." 

Releasing an album with distinct English and Spanish tracks 
should be commonplace for bilingual, crossover acts. But actu
ally, this has never been the MO for labels, in part because mar
keting and distributing to Hispanic and mainstream audiences 
arc two different processes. And coordinating two marketi ng 
campaigns for two distinct audiences has proved a challenge 
when a release falls under the jurisdiction of one label. 

A major drawback is English-language radio: While youth.
leaning, Spanish-language stations tend to play big, mainstream 
hits, only a handful of mainstream stations nationwide, like 
KllS-FM Los Angeles and WPOW Miami, will spin Spanish
language songs. 

And then there's retail. Where does a bilingual album go? 
The Latin section? The pop section? Both would be logical, if 
only there was space, particularly when it comes to developing 
acts that are a challenge to get into big accounts to begin with. 

As a result of these, and other considerations, standard prac
tice calls for crossover acts to alternately release Spanish- and 
English-language albmns, with the latter often including a 
Spanish version of the single that is worked to radio by a sister 
Latin label. Witness Sha.kira's English-language album, "She 
Wolf" (Epic), which included the Spanish version of the single, 
"Loba," worked to Spanish-language radio by Sony Latin. 

On the other end of the spectrum is Marc Anthony, whose 
new Spanish-language albtLm, "Iconos," doesn't feattue any 
English songs. Instead, Anthony is planning an all-English re
lease later this year. 

Although he's gone down both roads in the past, Iglesias 
chose not to take either of these paths. 

" I wanted both [languages) to be on the same album," he 
says, even as he acknowledges the dangers of swimming into 
uncharted waters. " I l's a risk," he adds, "but it's a risk I wanted 
to take. I was sick of coming out with one English album and 
one Spanish [album ]. And the market has become a single-unit 
market where people pick and choose their music." 

The market has also changed from when Iglesias first began 
recording as a Spanish-language crooner who sold millions of 
albtrms in the mid-'90s. Back then, with few exceptions (Gloria 
Estefan and Jon Secada, among them), the market was firmly 
compartmentalized by language, until Ricky Martin burst into 
the mainstream with "Livin' la Vida Loca" in 1999 and changed 
the paradigm. later that year, Iglesias released his first English
language album, "Enrique," which included Spanish-language 
versions of three singles. "Enrique" sold 2.1 million albums in 
the United States, according to Nielsen SoundScan, and set Igle
sias on a path of recording alternately in English and Spanish. 

"When Enrique began to record in English and hit, we all knew 
he could more easily reach many countries where being success
ful in Spanish was more complicated," says longtime manager 
Fernando Giaccardi, who was Iglesias' label manager in his early 
days with Fonovisa. "So the label always wanted more English, 
but Spanish is so important to Enrique and things got complex." 

The back-and-forth started to lose its l uster as far back as 
three years ago. At that point, Un iversal's Lopc:z says, "we began 
talking a lot about the reality ofhis career. He's a rare bilingual, 
bicultmal artist. Releasing an album in English and then wait
ing two, three years to release one in Spanish, or translating 
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his hits from English to Spanish made us lose touch with his 
fan base and made it very hard for a global act like Enrique to 
live between two worlds. That's what led us to record a collec
tion of songs in both langu.ages." 

With that decision in place, it was logical. Lopez says, to re
lease the album asa jointventurcwith a mainstream label. Igle
sias, whose contract to record in Engl ish with lnterscope was 
up, chose to go to Republic, a label whose track record he's 
closely followed on the charts and which he feels "has broken 
new artists in a very difficu1t environment." 

"The marketplace is becoming more sophisticated," says Re
public president Monte Lipman, who's worked bilingual albums 
before, but neveroncsoevcnlydivided between languages. Still, 
he says, "we have to educate the audience so they understand 
what they're buying. You don't wan t the Spanish-speaking fans 
thinlang this isn't their record or vice versa.· 

Spellingoutexactlywhat "Euphoria" is boils down to details 
like the album sticker, which will identify both singles. Each 
album version, too, is differentiated. The basic, budget version 
includes s ix tracks in Spanish and four in Engl ish. The deluxe 
version, which will be sold exclusively at Target, features seven 
tracks in English and six i n Spanish. In exchange for the exclu
sivity, Target will promote the album in a radio, TV and print 
campaign in both English and Spanish media. Still, Lipman 
says, the key piece of marketing is Iglesias himself, a superstar 
who has remained singularly accessible in multiple languages. 

Born to megastar Julio Iglesias in Madrid but raised in Miami, 
Iglesias has transcended his pedigree, amassing 21 No. 1 hits
more than any other artist in the history of the Hot Latin Songs 
chart- and selling more than SO million albums worldwide, 
according to Universal. In the mainstream, lglesias' creden-

THE LATIN KING 
Of the 29 singles that Enrique Iglesias has placed on Bill
board's Hot Latin Songs chart since his first hit in 1995, 
all but e ight have reached No. 1. His 21 chart-toppers are 
the most of any artist in the chart's nearly 24-year history: 

ENRIQUE IGLESIAS: 21 

LUIS MIGUEL: 16 

GLORIA ESTEFAN: 14 

RICKY MARTIN: 10 

(TIE) CHAYANNE, 
MARCO ANTONI 
soLis:9 - Keith Caulflefd 

tials arc less Ii ashy but still impressive, with four top 10 tracks 
on the Hot 100. In the digital realm, he's sold 3 million-plus 
downloads in the United States, according to Nielsen Sound
Scan, and he boasts the fourth-best-selling Latin download of 
all time, "Do You Know> (1he Ping Pong Song)/Dimelo." 

But Iglesias is self-effacing about his success. Perennially 
dressed in jeans, hoodic and baseball cap, he still conveys the 
image of the cute boy next door, if one lives in Miami, there's a 
strong likelihood of running into an unguarded Iglesias hang
ing out with friends. The openness extends to his attitudes to
ward the music business. He has a reputation for being a shrewd 
ar tist who stays on top of minute details in his career and has no 
qualms about picking up the phone to contact label staffers with 
concerns. But he's also an intuitive artist who acts spontaneously 
and is disarmingly self-deprecating. 

At a recent press conference to announce Juan Luis Guerra's 
benefit concert for Haiti, for example, fellow artists spoke about 
how they quickly responded to Guerra's call to perform in his show. 

"Well, in my case, I had to call Juan Luis many times to 
get h im to invite me, and I finally made it in," Iglesias said 
at the time. 

It was Iglesias h imsel f who personally invited each of the 
artists on "Euphoria,• an album of uptempo dance tracks and 
whimsical pop ballads whose collaborations he wrote without 
specific artists in mind, save for "Heartbeat," penned for 
Schcrzingcr, a longtime friend andlabclmate. Akan, for exam
ple, entered the mix after he stopped by the studio to visit and 
asked ifhe could record vocals. 

Iglesias was most worried about Guerra, an idol of his but 
someone he barely knew. 

"I didn't think he was going to say 'yes.' And he didn' t," Igle
s ias recalls. "He said, ' I really can't give you an answer unless 
I hear the song.' " 

This in itself was a challenge, as Guerra only records his own 
songs. But to Iglesias' surprise, Guerra not only accepted, but 
also agreed to participate in the video for the song, which was 
released to radio roughly at the same time as Guerra's own sin
gle. That two such di fferent ar tists could co-exist in the charts' 
upper echelons with such different tracks is a testament to Igle
sias' ability to deliver catchy pop hits with key differentiating 
factors that help them stand out from the pack. 

"It's not terribly complicated," says Universal Music Latino 
president Walter Kolm, who says the second Spanish-language 
s ingle will be "No Me Digas Que No." featuring Wisin & Yan
del. It's part of iTunes' Countdown leading up to the album's 
street elate. "Our goal is to have four to six Enrique Iglesias hits 
playing by year's end so that there's no perception that this is 
a one-hit album." 

Most important, Kolm adds, is Enrique's standing as an easy
to-promotc global brand. "He's willing to work, and his name 
is synonymous with ratings," he says. 

Still, Iglesias says, if he'd proposed an album like "Eupho
ria" five years ago, " I don't think the record company would 
have letme."Today,however, "the Hispanic market in the U.S. 
doesn't mind listening to songs in English. You already see it 
happening (on radio]." 

As for the mainstream market, he says, "If there's a hit 
song, why would they mind listening to a few songs in Span
ish as well?" 
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• LYFE AFTER .. . 
Lyfe Jennings swears 

he's going to quit 

DUET TO IT 
Gilberto Santa Rosa 

partners up 

KEEPING THE TEENBEAT 
Mark Robinson and 

Unrest return 

GUILT-FREE POP 
Mike Posner wants to 

change the game 

IN THE PINK 
Ariel Pink's first studio
made album wins raves 

The new Korn album comes by its title honestly: Following a 
pair of efforts on which the pioneering nu-metal band pushed 
its sound in unlikely new directions, "Remember Who You 
Are" presents a return to the moody but muscular style that 
drove such late-'90s landmarks as "Follow the Leader" and ·'Is
sues" to combined sales that exceeded 7.3 million copies, ac
cording to Nielsen SoundScan. 

"With our las t record we just hit a wall creatively with all 
the experimentation," Korn frontman Jonathan Davis says of 
2007's untitled disc, which prominently featured keyboardist 
Zac Baird. (For help making 200S's •see You on the Other 
Side" Davis and his bandmates recruited the Matrix, the song
writing/production team best-known for its work on Avril 
Lavigne's debut.)· it was like, 'What more can we add to this 
fucking motherfucker?• • 

Korn recorded "Remember" with Ross Robinson, who also 
produced the band's first two albums. "We wanted to make a 
stripped-down record with just the four of us," Davis says, re
ferring to guitarist James "Munky" Shaffer, bassist Reginald 
• Fieldy" Arvizu and new drummer Ray Luzier. "And the idea 
popped into my head to use Ross again. I knew Munky had 
been talking to him, so I asked him to ask Ross, and Ross said, 
'Hell yeah-let's do th is.' " 

Robinson says, "They've had songwriters and weird musi
cians and electronic stuff on the last couple of records. But 
none of that had anything to do with what created Korn. My 

job was to make sure none of that was in there. And it wasn't. " 
Due July 13, "Remember Who You Are" launches the group's 

new deal with Roadrunner Records, which signed Korn after 
the band fulfilled its two-album pact with EM!. Davis says the 
band and its manager, Peter Kats is, "though t long and hard" 
about how to issue the new a lbum, including the possibility 
ofa Nine Inch Nails-style online self'.release. "But that's not 
like putting an actual CD out where there's a marketing team 
behind you pushing the record," Davis continues. •There's 
certain bands or certain kinds of records that [an online self• 
release) is good for; it obviously worked well for Trent [Reznorj. 
But in our eyes it's just not th ere ye t. " 

"Roadrunner is a rock label that understands rock music 
and the whole culture cen tered around it," says Katsis, who 
points to the label's success with Slipknot as a primary entice• 
ment. "They understood the type of back-to-basics record Korn 
was making and were very e nthusiastic about it. It all just 
seemed to click." 

"We clearly see where tht' band came from and where it's 
gotten to, and we've been admirers over the years," Roadrun
ner president Jonas Nachsin says. "So when the opportunity 
came up for us to potentially work with them in the next phase 
of their career, we jumped at the chance. And when we heard 
the music we jumped even faster." 

Senior VP of marketing and creative services Madelyn 
Scarpulla says that given the la bel's profile in the hard rock 

scene, Korn's signing to Roadrunner "is an almost automatic 
way to reach the band's core fans.• At the same time. she adds, 
"we absolutely believe there are more fans out there to be had." 

The "Remember" rollout began in early May when the label 
premiered lead single "Oildale (leave Me Alone)" on Roadrun
nerRecords.com; it also offered a free download of another album 
track to members of its e-mail list, which Scarpulla says con
tains "upwards ofS00,000 names." Korn hosted MTV2's "Head
bangers Ball" May 25, and the channel premiered the "Oildale" 
video May 31. On July 1 the band will perform on "Jimmy Kim• 
mcl Livc1" and do an in-store appearance a t a Los Angeles Hot 
Topic outlet following the taping. And beginning July 10 in San 
Bernardino, Calif., Korn will headline this summer's Mayhem 
Festival alongside Rob Zombie and Lamb of God. 

In addition to the album's standard version, Roadrunner 
will release a CD/DVD special edition with extra tracks, in• 
the-studio videoclips and add itional packaging, as well as a 
red vinyl edition available only through the Roadrunner store. 
Digitally, "Remember Who You Are" will be available as an 
iTunes LP wi th interactive artwork and an exclusive live track; 
Walmart.com will also offer exclusive video content. 

"I l's n ice working with a company that can deal with all the 
craziness involved in putting out a record. so we can just go 
out there and focus on doing what we do," Davis says. "They 
actually have locals who show up at our shows. I haven' t seen 
that since the early '90s.· 
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>>>'AMERICAN 
IDOL' DROPS AGE 
LIMIT TO 15 
"American Idol" 
producers announced 
June 21 that they're 
lowering the age limit 
for contestants to 15. 
However, there still 
wasn 't any word on a 
new judge to replace 
Simon Cowell as 
auditions were 
announced for next 
month. Fox TV says 
auditions for season 10 
of the singing contest 
would be held in six U.S. 
cities, beginning in 
Nashville July 17. 

>>>SLIPKNOT 
BASSIST'S CAUSE 
OF DEATH 
REVEALED 
The bassist for Grammy 
Award-winning metal 
band Slipknot died of an 
accidental overdose of 
morphine and fentanyl, 
a synthetic morphine 
substitute, Iowa police 
said as autopsy results 
were released. Paul 
Gray, 38, was found 
dead May 25 at a hotel 
near Des Moines, the 
band's hometown. Gray 
co-founded Slipknot in 
1995. An autopsy 
conducted by the Polk 
County Medical 
Examiner's Office also 
found that Gray suffered 
from significant heart 
disease, according to a 
statement released by 
the Urbandale Police 
Department. 

>>>LIL BOOSIE 
CHARGED WITH 
MURDER 
Baton Rouge, La., rapper 
Lil Boosie, who is 
currently incarcerated 
for a probation violation 
related to drug and gun 
charges, was indicted on 
first-degree murder 
charges along with two 
associates by a grand 
jury on June 17. The 
three are accused of 
being involved in the 
October 2009 shooting 
of 35-year-old Terry 
Boyd in his Baton Rouge 
home. District Attorney 
Hiler Moore said that the 
shooting seemed to be 
"over turf," and that if 
the Trill Entertainment 
rapper (real name: 
Torrance Hatch) is 
convicted, the death 
penalty could be 
invoked. 

Reporting by Belinda 
Goldsmith, I/ya 
Skripnikov and Reuters. 

Im BY GAIL MITCHELL I 

After-Lyfe 
Is Lyfe Jennings Ready For Retirement? 
Much like the•Dream and Lu pe Fiasco. Lyfe 
Jennings swears that his new album, "I Still 
Believe" (out Aug. 31 on Jesus Swings/Asy
lum/Warner Bros.), will be his last. But is he 
really ready to make a clean break with music> 

The success of••s tatistics; the latest single 
from the ar tist's fourth album, should give 
him reason to rethink his decision. The song, 
inspired by radio personality/comedian Steve 
Harvey·s best-selling book, ·'Act Like a Lady, 
Think Like a Man"-moves 23-17 on Bill
board's Adult R&B chart and 32-33 on Hot 
R&B/ Hip-Hop Songs this week. On the track, 
Jennings bluntly outlines a few facts a bout 
men r2s% of all men can't be faithful") and 
schools women about key relationship rules 
r Don't be a booty call"). 

Gauging by various reactions to "Statistics," 
Jennings' no-holds-barred s tyle is still a fan 
pleaser. Comments on biogs and Twitter feeds 
about the song range from "He always has a 
message and doesn't do music for the indus
try but himself" to "Wish there were more 
songs out there with positive and thought-pro
voking messages.· 

It's currently among the top five most• 
requested songs at R&B WHRK Memphis. 
Several ofjennings' earlier s ingles, including 
2006's "S.E.X." and 2004's "Must Be Nice," 
ended up in power rotation at the station. 

"Lyte' sold-soul style and subject matter fill 
a void," WHRK PD Devin Steel says. "It hits a 
nerve with women and strikes up conversation 
among guys. The one thing l like about Lyfe is 
he's never scared to do someth ing off the cuff 
and take a chance." 

Indeed, Jennings hasn't strayed from the 
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raw, yet poetic honesty that first attracted fans 
to his 2004 Sony debut, "Lyfe 268-i 92." Titled 
after the prison n.umber he received wh ile serv
ing a 10-year sentence for arson, the album 
achieved both critical acclaim and platinum 
sales. Before bringing his own Jesus Swings 
imprint to Asylum/Warner Bros., the singer/ 
songwriter/producer recorded two more 
albums for Sony, 2006's "Phoen ix" and 2008's 
"Lyfe Change." which bowed at Nos. 2 and 4, 
respectively, on the Billboard 200. 

But despite all his success, Jennings says 
he's ready to commit to spending more time 
with his family. ··My kids are at an age where 
they need me,• Jennings says of his children, 
who are S, 4 and 2. "I can't be on the road for 
seven to eight months out of the year. But I 
want to thank my fans for giving me the op
portunity to do something I love. And I hope 
from these four albums, I have given them 
what they needed.• 

Once• Believe" is up and running, the 
Atlanta-based artist wants to spend the next 
couple of years developing acts on Jesus 
Swings, including teen R&B trio West Ave. 
Additional plans include acting (" I just fin
ished my first movie role, which I can't re
veal yet"), launchi ng a children's book 
series and supporting the young people's 
campaign he initiated, "Stay Busy, Stay Out 
of Trouble.• 

Whether Jennings stands by his retirement 
declaration remains to be seen. But WHRK's 
Steel joins a chorus off ans who think he should 
keep recording. "Lyfe would definitely be 
missed," he says. "He still has stories to tell, 
which is what draws people to him." 

m:ml BY LEILA COBO I 

LET'S DUET 
Salsero Gilberto Santa Rosa 
Branches Out 

Salsa singer Gilberto Santa Rosa has a velvety, entreating voice 
that's made him an icon of the genre, with more than 20 albums 
under his belt, a successful-and vibrant-touring itinerary, a 
steady sales record and a string of radio hits that will keep him 
busy playing for years to come. 

So it would've been easy to simply shift into neutral, release an 
album and let things run their course with help from Santa Rosa's 
longtime label, Sony Music Latin. 

But Santa Rosa d idn't get to be one of the few salsa artists still 
signed toa major label by resting on his lau rels. r n fact, h is inde
fatigable search for variety within the relatively stringent ties of 
his genre is one of the main drivers of h is continued success. 

Santa Rosa was one of the first salseros to record his songs in 
ballad form and deliver all-ballad albums that were commercially 
successful. Now, wi th new album "lrrepetible" (Non-Repeatable), 
due June 29, Santa Rosa del ivers an album composed mostly of 
duets with an eclectic cast of collaborators that includes icons Ruben 
Blades and Johnny Ventura, up-and-coming singer /songwriter 
Kany Garcia and Colombian vallenato singer/composer Fe-
lipe Pelaez, and Venezuelan folk/tropical group Guaco. 

"As a s inger, [the duetsl en rich what I do," Santa 
Rosa says. "And th is brings in a b igger and more 
diverse audience." 

The album was intended to be an all-duets af
fair, but due to logistical and time considerations, 
the set was pared down to the featured collabo
rations- all of them with artists Santa Rosa is 
close to. It's a departure for the salsero, who has 
occasionally recorded duets but hasn't made 

EDITED BY TOM FERGUSON 

>>>ASCHROFT 
UNITED 
Two years after dissolving U.K. 
indie rock act the Verve for the 
third-and probably final
t ime, frontman Richard Ash
croft has returned with a new 
band and a new album, "United 
Nations of Sound," released 
internationally July 19 on Par
lophone Records/EM!. Origi
nally Intended to be a solo set, 
it's credited to RPA & the 
United Nations of Sound. (The 
singer's full name is Richard 
Paul Ashcroft.) 

"Richard wanted to con
tinue working with these mu
sicians out on the road rather 
than recruit anyone else," Par
lophone president Miles Leon
ard says, "so it was no longer 

a solo album- they're a band." 
The Anglo-American act in

cludes guitarist Steve vVyreman 
(Mary J. Blige) and drummer 
Derrick Wright (Toni Braxton), 
while the a lbum was produced 
by Chicago hip-hop pioneer 
and Jay-Z collaborator No ID. 
"Richard wanted to move away 
from where he's been before," 
Leonard says. "He's a big hip
hop fan. No ID helped bring a 
new feel to his music, and the 
reaction we"ve had so far has 
been really good." 

Leonard says a series of 
low-key European shows that 
wrapped June 16 generated 
''fantastic" audience response. 
European and U.S. dates are 
being lined up to follow festi
val shows in August in Japan 
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them the centerpiece ofan album. wi th a full-time staff that runs his restauran t 
and nightclub in San Juan, Alquimia, and books 
his tours. 

!l's also part of a plan to attract new fans. 
"We're develop ing a strategy to grow this 

artist." says Carlos Perez, the former VP of 
promotion in charge of tropical music for 
Sony Music Latin , who now runs his own pro· 
motion and marketing company, 360 Group, 
and was hired by Sony to help coordinate 
Santa Rosa's release. "We wan t to reclaim 
places he hadn't vis ited in years and literally 
go city to city, shake hands, do promotion at 
a grass-roots level." 

Santa Rosa will perform in Europe-includ
ing many new venues and cities for h im-in 
June. Because this conflicts with the album re
lease, Perez had h im record key in terviews for 
radio and TV shows that will air until Santa 
Rosa returns July 14. He will then begin pro
moting the album, center ing on in-stores in 
key markets but also "in secondary cities where 

fans usually don't have the opportunity 
ln the past year, Santa Rosa has already 

been expanding his range of movement. 
He recently broughtin veteran manager/ 
concert promoter Rafo Muniz, who was 
his manager years ago, to 

to see Gilberto," Perez says. 
"We're also attacking radio sta

tions that have a more youth-lean
ing listenership," Perez adds. "We've 
always centered on tropical. Now, 

oversee hjs career. He 
also has an office in 
Puer to Rico 

and Austra lia. Booking is by 
Paradigm (United States) and 
1TB (rest of the world). Ash-
croft Is published by Kobalt 
Music. - Steve Adams 

>>>LEAPING 
IMPALA 
Tame Impala looks like it has 
the right pedigree to spring up 
from Down Under this year. 

The psychedelic rock trio 
hails from the hot music scene 
of Perth in Western Australia. 
Signed to Modular Recordings 
(whose roster includes Wolf-
mother, Cut Copy and Lady-
hawke), the band's self-titled EP 
topped the Australian lndepen-
dent Record Labels chart in Oc-
tober 2008. It was boosted by 
lead track "Half Full Glass of 
Wine," which won strong sup-
port from state-funded youth 
radio network Triple J. 

The buzz simmered in 2009 
as the band split its time be-
tween touring and recording, 
issuing one single, "Sundown 
Syndrome," in July. But things 
finally boiled over this year 
when debut a lbum "Inners-
peaker" debuted at No. 4 on 
the Australian Recording In-
dustry Assn.albums chart one 
week after its May 21 release. 

we can skew more pop." 
Still, the lead single, "Vivr Sin Ti," 

is a solo track that's classic Santa Rosa 
in i ts blend of hardcore salsa with a 
roman tic message. It's No. 4on Bill
board's Tropical Songs chart a~er 

six weeks. 
And in an exclusive deal with 

iTunes, those who buy the sin• 
gle will also receive a ballad 

version of the song. 
"l feel l have to del iver fresh 

fare without straying too much 
from what I am," Santa Rosa 

~-The power of wo: 

says. "It's no secret that on this 
album we're trying to take 
the songs to many places. 
But it's still an album that's 
95% salsa." 

SANTAR,OSA 

"They haven't tried to force tertainment Centra l Europe 
themselves on anyone," says managing director Steffen 
the band's manager, Jodie MOiier says. ''The Baseballs are 
Regan of Spinning Top Music. currently the most successful 
"They just write great tunes, German band internationally," 
and they"re great live." Mod- he adds. "It's time to continue 
ular People released "Inner- the success story in the U.S." 
speaker" June 7 in the United The trio-Sven Budja, Rudi-
Kingdom and June 8 in the ger Brans and Sebastian Raet-
United States. zel-was put together by Berlin 

Tame Impala ended a run of producers Andreas John and 
U.S. shows opening for MGMT Erik Macholl. "Strike!" was re-
June 20 and has U.K. dates leased in May 2009 in Ger-
scheduled for August. Further many and rolled out across 
U.S. and European dates are Continental Europe during the 
p lanned before year's end: following months. 
Booking is by Modular People In addition to hitting No. 6 in 
(Australia), Paradigm (United Germany, the album topped the 
States) and 13 Artists (United charts in Sweden, Norway and 
Kingdom). The band's publish- Finland-where it was certified 
ing is with Sony/ATV in Aus- quadruple-platinum after ship-
tralla and New Zealand. p ing 80,000 copies and col-

- Lars Brandle lected the Finnish music in-
dustry"s Emma Award for the 

>>>STRIKE OUT top-selling album of 2009. It 
Berlin-based rock'n"roll vocal also made the top five in Den-
trio the Baseballs have been mark, Switzerland, Belgium 
scoring across Europe's charts and, most recently, the United 
in the past year with •sos-style Kl ngdom, where It was released 
reworkings of recent hits like May 17 by Rhino/Warner. 
Rihanna's "Umbrella" and Katy A U.S. release is now being 
Perry's "Hot N Cold" on debut finalized, MOiier says. The trio 
album "Strike!" (Harder Enter- launches a major German 
talnment/Warner Music). tour booked by Neuland Con-

The act Is now eyeing a fall certs July 22, running through 
U.S. release, Warner Music En- Sept. 12. - Wolfgang Spahr 

Wide awake: 
MARK 

ROBINSON 
(right) of 

Unrest 

When '90s indie darlings Unrest announced a brief reunion tour earlier this year, 30-some
thing recovering hipsters across the land squealed with joy. While the band never managed 
to sell big-it's best-selling a lbum, 1993's "Perfect Teeth," moved 15,000 copies, according 
to Nielsen SoundScan-lt developed a devoted fan base and earned critical acclaim from 
such publications as Spin and Sassy. 

Years later, Mark Robinson still runs the band's label, Teenbeat, which he and his band
mate Phil Krauth founded whiletheywere students at Wakefield High School in Arlington, Va. 
Now based in the Boston area, Teen beat recently released albums by Rob Schipul, Bloody Am
ateurs and Somerville Speakout. 

Unrest's mini-tour runs July 6-11. Robinson spoke to Billboard about his reasons for re
forming the band and why running Teenbeat as a full-time job is impossible. 

1 Many bands and labels do anniversary 
tours, but few choose to celebrate 26th 
anniversaries. Why did you go with that 
particular mllestone? 
Well, this marks the 26th anniversary of the 
label and the 16th anniversary of the band. In 
terms of why we decided to honor this partic
ular milestone, I actually wanted to do a 25th
anniversary event for the label and asked my 
other Unrest bandmates if they wanted to be 
part ofit. Bridget [Cross], our bass player, was 
so into it she wanted to do more than one show, 
but that pushed the dates back. It also changed 
the focus of the tour a little bit- even though 
there are other Teen beat acts on the b ill, it's 
more of an Unrest tour now. 

2 Will the reunion tour be accompanied 
by any reissues or new music? 
We haven't talked about it, but I don't think 
we're going to be recording again. We have reis
sued 11992 album] "Imperial" on vinyl, and we 
are trying to get everything up on iTunes. Hope
fully we'll also rerelease our first album I" Mal
colm X Park"]. Our last album !"Fuck Pussy 
Galore and All Her Friends"] is owned by 4AD, 
and it's out of print, although it is available on 
iTunes. It's k ind of difficult when your records 
are on different labels. And we are doing an 
Unrest live album. 

3 Are you worried about being lumped 
in with the recent wave of '90s-era band re
unions? Pavement is getting back together, 
and Soundgarden is playing festivals. 
No, I think for us, getting back together and play
ing the shows was just a fun thing todo. ln terms 
of the current crop of reunions, I think it's bet
ter than the reunion tours I would see as a kid, 
where some band from the 'SOs would come 
back with zero original members. We're not 
doing it for the money or anything-I think we 
just hope to get our money back atthe end ofit. 

4 Yourbandandyourlabel were big lndle 
stars in the '90s. What are some of the 
biggest differences you've noticed between 
being an lndie then and today? 

The speed of everything these days is astound
ing. I actually just read an interview ,vith Su
perchunk, and they said something like. "Ifwe 
had been a band today,nobodywould have ever 
cared." There seem to beso many more bands, 
just because every band is on the Internet and 
every band has a record. I mean, bands have 
records before they even play a show. And back 
then- I don't know what it was- but the world 
seemed much smaller. 

5 Do you think that's due to the fact that 
regional scenes were so much stronger In 
the '90s? You were a big part of the Wash
ington, D.C., scene, and there was a d is
tinct Chapel Hill scene in North Carolina, 
as well as a New York scene and a Port
land, Ore., scene. 

I definitely think that's part of it. But we did 
tour the West Coast and people would show 
up. Part of that was that fanzine culture was so 
strong; it was like the Internet, but slower. In 
one way. the factthat the Internet exists is good 
for democratizing mus ic, because everyone 
can instantly vote forwhatthey like, bu t on the 
other hand, good things still get buried and 
lost in the shuffle. 

6 How about from the label perspective? 
How has the rise of the Web affected that? 
Staying in business is my main challenge. 
Breaking even is pretty difficuJ I-luckily, Teen
beat is not my main source of income. But l 
was thinking that ifl was doing it full-time, this 
would be the year we went out of business. 
Maybe we just don't have enough "hot" bands 
or whatever, but I really do th ink it's because 
no one is buying records anymore, and kids are 
just used to getting everything for free. 
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HANSON 
Shout It Out 
Producer: Hanson 

3CG Records 

Release Date: June 8 

Long before t he f irst Jonas 

Brothers album hit the shelves, 

another sibling t rio reigned 

supreme. Hanson brothers 

Isaac, Taylor and Zac may still 
be widely known for their p lay

ful 1997 pop hit, "MMMBop," 

but the trio's fifth studio album, 

" Shout It Out." shows that the 

g roup continues to expand its 

musical roots. A colorfu l set 
t hat pays tr ibute to the funk, 

soul and R&B m usica l influ

ences t hat shaped it s sound, 

" Shout It Out" has a sunnier 

v ibe t han the group's 2007 
predecessor, "The Walk." Han

son partly achieved this by tap

ping horn arranger Jerry Hey 

( Michael Jackson; Eart h, W ind 

It Out" is a tun listen that beams 

with genuine talent and cre

ative artistry.-CM 

LILJON 
Crunk Rock 
Producers: various 

Universal Republic 

Release Date: June 8 

"The ladies say t here ain't 
enough songs for them to 

dance to," At lanta rapper Lil 

Jon exclaims on "Work It Out" 

(featuring Pitbull),anaptlyup

beat track off his often-delayed 
new album, "Crunk Rock." And 

he's right. The set is worth a lis

ten for its high-energy club 

bangers and colorful g uest ap

pearances. but it holds extra 

baggage. Gratuitous interludes 

and an overall lack of Lil Jon's 
rhymes hurt t he would-be 

dance disc. Irresistible booty

shaking anthems "Shots" (fea-

& Fire) and Funk Brothers t uring LMFAO) and closer 

bassist Bob Babbit, who played "Hey" ( featuring 30H!3) prove 

on many Motown classics. But 
for all its sunshine, "Shout It 

Out" still breaks into emotional 

territory w ith piano ballads like 

"Use Me Up" (featuring Zac on 

lead vocals). while Taylor 's 
windy tenor shines on "Carry 

You There." From t he pro

foundly upbeat single "Think

ing 'Bout Somethin' "to the 

heartfelt and introspective 

Lil Jon's still hip to high-octane 

production and celebratory 

lyricism, while t he single " Ms. 

Chocolate" (featuring R. Kelly 

and Mario) takes a more sen

sual approach at peaking lis
teners' interests ("Gir l I can't 

wait to unwrap ya/It 's a choco

late fix I'm after"). But things 

slow down considerably with 

two shout-heavy interludes 

( featur ing Damian "Jr. Gong" 

Marley), on which the rapper's 

vocals are upstaged by t he A· 

list musicians he taps to accom

pany him.-MB 

mm 
GRACE POTTER & 
THE NOCTURNALS 
Grace Potter & the 
Nocturnals 

closer"MeMyselfand l,""Shout and tracks like "On De Grind" Producer: Mark Betson 

DIERKS BENTLEY 
Up on the Ridge 
Producer: Jon Randall Stewart 

Capitol Nashville 

Release Date: June 8 
The surest way to scare country 

radio programmers is to hand them something that 
puts the genre's roots In the storefront window. If 

that's true, then Dierks Bentley's latest album, "Up on 

the Ridge," is the aural equivalent of an encounter 

with Freddy Krueger. The title track/lead single has 
been warmly received, but the rest of the album is 
entirely too rootsy for broad appreciation by the 

country programming community. But for lovers of 

contemporary bluegrass and country music's 
Appalachian roots, "Up on the Ridge" is a thrilling 
ride from start to finish. Jamey Johnson and Miranda 
Lambert seamlessly blend their renaissance talents 
with Bentley's on the song "Bad Angel," while Kris 
Kristofferson's world-weary vocals bring added depth 

and authenticity to the down-and-outer anthem 

"Bottle to the Bottom." And the standout track is the 
gripping coal-mining ballad " Down in the Mine." 
While it's unlikely country radio will champion this 

album, somewhere in the great beyond, Bill Monroe is 

smiling approvingly.-WJ 
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Hollywood Records 
Release Date: June 8 

Grace Potter & the Nocturnals' 

new self-titled release finds 

frontwoman Potter and her 

band in full bloom, hammering 

out hook-heavy rock tracks 

w ith a confident, natural sound. 
Opening track "Paris" sets a 

feisty tone, proving that Potter 

has grown out of her once-in

nocent vocal st yle. Accompa

nied by lethal elect ric guitar 

riffs, she now belts out lyrics 
about sex and teases with 

raunchy "oohs" and "aahs" in 

an unapologetic manner. The 

dreamy and introspective 

"Oasis" features weaving gui

tars and layered vocals, and the 
hooky chorus and pop-t inted 

vocals of "Tiny Light" put a 

modern bend on the group's 

vintage sound. The latter song 

culminates w ith Potter emo
t ionally shrieking over an ag

gressive guitar solo. Elsewhere, 

the band displays its versatil

ity, channeling modern soul 

with funky guitar and organ 

on "Only Love" and getting a 

country makeover on slow 

shuffles "Low Road" and 

"Things I Never Needed."-/S 

BUTZEN TRAPPER 
Destroyer of the Vold 
Producer: Eric Earley 

Sub Pop Records 

Release Date: June 8 

Bringing back the ersa t z 

brand of Americana t hat de· 

fined 2008 release "Furr," rock 
act Bli tzen Trapper aga in 

c hannels a variety of sounds 

from the '60s through the '80s 

to meld its own genre on its 

latest release, "Destroyer of 
t he Void." With a bluesy har

monica and a gently strum

med acoustic guitar, the folk

tinged "The Man Who Would 

Speak True" tells t he tale of a 

lost soul. A nd t he vocal har
monies and slight prog-rock 

feel o f "Love r Leave Me 

Drowning" recall singer John 

Wet ton d ur ing his King Crim

son days, while Beatles-esque 

piano and string arrange

ments dominate t he melan
c holy "Heaven and Earth." But 

it's the t it le t rac k that best 

showcases Blitzen Trapper's 

abilit y to quickly shift musical 

gears. The song begins with a 

hint of arena-rock bombast, 
switc hes to an Elton John-like 

ballad, then morphs back into 

a metal-inspired anthem wor-

KYLIE MINOGUE 
Aphrodite 
Producers: various 
Astralwerks 

Release Date: July 6 

" Dance/It's all I wanna do," Kylie 

Minogue tells us on "All the Lovers," 

the opening track of her 11th studio album, "Aphrodite." 

And with electronic specialist Stuart Price (Madonna, 
Seal) at the helm as executive producer, she never leaves 

the floor. The new set casts a spell with Price's signature 

preternatural touches, Minogue's breathy chirp and the 

hooky melodies of a varied crew of dance pop-focused 

songwriters and producers. The Nervo twins (who co

wrote David Guetta and Kelly Rowland's "When Love 
Takes Over") contribute the track " Put Your Hands Up," 

a similarly ecstatic ode to love. DJ/producer Calvin 

Harris and Scissor Sisters vocalist Jake Shears go for 

broke on "Too Much" with a fugue of synths and disco

rifle sampled strings. And " Cupid Boy" matches 

Minogue's lusty delivery with the hisses and pulses of 
Sebastian lngrosso's after-hours DJ sets. Price's ability 

to create a consistent sound without sacrificing each 

track's individuality makes the journey cohesive, fun and 

fitting for a goddess.-KM 

thy of Led Zeppelin before fin

ishing wit h a dramatic choral 

verse reminiscent of Queen's 

"Bohemian Rhapsody."-EC 

TEENAGE FANCLUB 
Shadows 
Producer: Teenage Fanclub 

Merge Records 

Release Date: June 8 

Anyone still waiting around for 

Teenage Fanclub t o deliver 
"Bandwagonesque Par t 11" 
hasn't been paying attention 

to the deeply satisfying latter 

half of the Scottish rock band's 

career. "Shadows," o nly the 
third Fanclub album of the mil

lennium, sounds far removed 

from the feedback-laced mel
odic noise of the group's early 

years. But while its recent re-

VARIOUS ARTISTS 
The Twilight Saga: Eclipse 

Soundtrack 

Producers: various 

Chop Shop/Atlantic 

Release Date: June 8 
After contributing an album cut and a remix, respective

ly, to the two previous "Twilight" soundtracks, Muse 

crops up on the franchise's third Installment with a new 

song, " Neutron Star Collison (Love Is Forever)," that 

perfectly demonstrates why the English rock trio has 

connected so deeply with " Twilight" fans. Like series 
author Stephenie Meyer (who's called Muse her favorite 

band), frontman Matt Bellamy knows how to make over

the-top melodrama feel like a shared secret. Elsewhere 

on "Ecllpse"-whlch adheres to the "Twilight" sound

track formula of mixing alt-rock heavyweights with 

buzzed-about indie acts-the Dead Weather works a 
gnarly goth-blues groove in " Rolling In on a Burning 

Tire," Beck and Bat for Lashes channel David Bowie's 

.. Heroes11 on "Let's Get Lost/' and Sia does her signature 

breathy-ballad thing on "My Love." Gnarls Barkley 

singer Cee-Lo Green turns up with an unexpected bit of 

spaced-out soul-pop (" What Part of Forever"), while 
Vampire Weekend goes surprisingly moody on 

"Jonathan Low," which sucks much of the fun out of the 

band's Afro-prep sound.-MW 
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cordings have reflected a more 
subdued approach in the stu
dio, band members Norman 
Blake, Gerard Love and Ray
mond McGinley never lost their 
knack for composing concise 
pop gems. They demonstrate 
that t ime and again on their 
new album, their finest since 
1997's "Songs From Northern 
Brit ain." Love's '60s pop ob
sessions, Blake's g ift for har
monic invention, and McGin
ley's plain-spoken way with a 
lyric al l come to the fore as 
each takes his turn at the mic, 
a d emocratic approach t hat 
cont inues to reap d ividends. 
Highlights include McGinley's 
reflective "The Fall," Love's 
" Sweet Days Waiting" and 
Blake's lovely p iano ballad, 
"Dark Clouds."-LH 

IA•Rlft•iihi 
RATATAT 
LP4 

Producer: Ratatat 

XL Recordings 
Release Date: June 8 

Ratatat 's appropriately titled 
fourth album, " LP4," doesn't fall 
far from the New York elec

t ronic d uo's 2008 set, "LP3." 
But the addition of a string sec
t ion and hand-drums to the 
group's arsenal of c lashing 
sounds gives the new release a 
more exotic vibe. Ratatat takes 
electro-beats to a new level with 
a masterful arrangement o n 
"Bilar," which features at least a 
dozen instruments The delight
fully funky "Mandy" begs to be 
sampled by a Dirty South rap-

tar leads and dazzling synths, 
plus a harpsichord for theatri
cal effect. While expanding on 
what it's done well, t he group 
doesn't cease to be adventur
ous on "LP4."-IS 

THE CURE 
Disintegration: Deluxe 
Edition 
Producer: Robert Smith 

Rhino Records 

Release Date: June 8 

The release of the Cure's 1989 
album, "Disintegration," spark
ed a dual watershed moment 
in pop culture. The brooding, 
sprawling masterpiece was a 
commercial and crit ical tipping 
point for t he English band, gar
nering p raise and platinum 
sales alike. More b roadly, such 
singles as "Love Song" and 
"Pictures of You" helped usher 
in mainst ream acceptance of 
the alternative and goth move
ment s. The three-disc "Disin
tegration: Deluxe Edition" 
presents a (vir tually unde
tectable) remastered copy 
of t he album, a disc o f demos 
and rarities. It also includes 

"Entreat Plus," a "completed" 
version of "Entreat," the 1989 
live recording of t he Cure at 
London's Wembley Arena that 
contained all but four tracks 
from "Disintegration." The 
band's musical unity is evident 
in the demos; the majority are 
essentially replicas of t he final 
product. The nuances that 
Robert Smith and David M. 
Allen lent t he final p roduc-

per, while "Bare Feast" has a tion-warm t ones, balanced 
South Asian flavor w ith a 
twangy sitar-like melody and 
diverse percussion. The spoken 
interludes- as heard on "Party 
W ith Children," which features 
a sample from the 1978 film 
"Days of Heaven"-is another 
departure from Ratatat's pre
v ious album. Otherwise, t he 
track exemplifies the d uo at its 
best: precise drums, bold gui-

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Berto ldi, Er in Clend aniel, Louis 
Hau, Wade Jessen, Gabriella 
Landman, Kerri Mason, Connor 
McKnight, Michael Menachem, 
Deborah Evans Price, llya 
Skripnikov, Christa Titus, M ikael 
Wood 

tempos, cascad ing guitars
saved the album's comforting 
gloom from becoming innocu
ous. "Entreat Plus" finds the 
act again carefully preserving 
each album detail live. the raw 
sound of the cheering crowd 
sounding curiously stripped. 
But Cure fans were never ones 
to visibly appear too ecstatic 
anyway.- CT 

All albums commercially available 
in the United States. are eligible. 
Send album review copies to 
Mitchell Peters at Billboard. 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Flo or, New York , N.Y. 
10003, o r to t he writers in the 
appro pr iate bureaus. 
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SHERYL CROW 
Summer Day (3:58) 
Producers: Doyle Bramhall II, 

Justin Stanley 

Writers: S Crow, D. Bramhall II, 

J. Stanley 

Publishers: FSMGI (IMRO)/ 

Old Crow Music administered 

by Chrysalis One Songs/ 
Wirzma Publishing 

administered by Bug Music/ 

Soundhust ler Music (BM/) 

A&M 

Sheryl Crow 's latest offering 
harks back to a time when love 
songs ruled t he airwaves and 
R&B and Southern soul defined 
a generation. The breezy tune 
opens w ith Crow on her Wurl
itzer, singing "nah nahs" as the 
instrumentation kicks in. Funky 
clav inet thumps, electric gui
tar and bass, gentle high-hat 
and a tambourine add depth 
and texture; horns heat up the 
arrangement; and a full string 
sect ion led by David Campbell 
both intensifies and brings nu
ance to the vocals. The singer 
describes an idyllic moment of 
love at first sight on an impos
sibly perfect day. "That sum

mer day t hat changed it all/You 
came into my life, and you let 
me fall in love/My baby I just 
want to be w ith you." "Summer 
Day" kicks off Crow's new 
album "100 Miles From Mem
phis," due July 20.-MM 

mmm 
GOO GOO DOLLS 
Home (3:49) 

Producer: John Rzeznik 

W riters: J. Rzeznik. 

A. Stochansky 
Publishers: various 

Warner Bros. 

Alt-rock trio the Goo Goo Dolls 
built a rad io legacy f rom the 
late '90s into the aughts, notch
ing 13 top 10 sing les on Bill
board's Adult Contemporary 
chart While the band's new sin
g le, "Home," doesn't capture 
quite t he same sentimental 
charm as "Iris" o r "Here Is 
Gone," it 's a solid lead-in to the 
Dolls' first studio release in 
more t han four years. "Home" 
starts strong, with sneaky 
arpeggios, a deliberate drum
beat and hammered keys ring
ing out over an airy synth tex
ture. The verses and pre-chorus 
set up a compelling tension be
tween shimmering guitars and 
insistent vocals. Unfortunately, 
some of the mystery gets lost 
when the song's chorus kicks 
in, with its predictable power 
chords and canned " I need you 
now" lyrics. Nevertheless, the 
song's hummable melody 
g ives it earworm potent ial that 
Goo Goo Dolls fans have come 

to expect -CM 

i@S:M!J 
CHIDDY BANG 
Opposite of Adults (3:15) 
Producer: Xaphoon Jones 

Writers: various 
Publishers: Chiddy Bang 

Music/XJ Music Limited (BM!) 

Virgin/EM/ 

Chiddy Bang's f irst single, 

SARA BAREILLES 
King of Anything (3:28) 
Producer: Neal Avron 

Writer: S. Bareilles 

Publlsliers: Sony/A TV Tunes o/b/o 

Tiny Bear Music (ASCAP) 

Epic 
sara Bareilles slams the keys-and a certain cocky suitor-on 
"King of Anything," the le-ad single from her forthcoming 
" Kaleidoscope Heart." The song Is a burst of energy, and its 
lyrics showcase her shrewd sarcasm: "You sound so Inno
cent, all full of good intent/Swear you know best/But you 
expect me to jump up onboard with you/And ride off into 
your delusional sunset." Bareilles has a flair for material that 
cuts down and uplifts at the same time, and here, her sub
ject matter is framed by a whimsical arrangement courtesy 
of producer Neal Avron (Fall Out Boy, Everclear). Horns 
blast over an infectious, piano-pop groove, and Bareilles' 
jazzy tone recalls the best moments in Michael Buble"s 
"Haven't Met You Yet." Despite her lyrical jabs, the listener 
can't help but give in when she beckons on the last lyric, 
"Let me hold your crown, babe."-MM 

CHRIS JANSON 
'Til a Woman Comes Along (3:29) 
Producer: Phil O'Donnell 

CHRI~ Writers: C. Janson, C. Deggs, 

P O'Donnell 

Publishers: various 

BNA 

This young Missouri native learned to connect with a 
country music audience the old-fashioned way-not on 
Facebook or Twitter, but by paying his dues and per
forming four shows per day, seven days per week at 
Nashville's famed Tootsie's Orchid Lounge. That experi
ence is reflected in the energy that jumps from the 
speakers on Chris Janson"s BNA Records debut single, 
" 'Til a Woman Comes Along." His distinctive voice 
oozes personality on this ear-grabbing single, and the 
song boasts an insinuating guitar riff that draws in listen
ers. The lyric (penned by Janson, Phil O'Donnell and 
Cole Deggs) Is a relatable ode to the way love can turn 
a young man's world upside down. With a winning com
bination of rock'n'roll attitude and country boy charm, 
Janson serves up an impressive debut that makes him a 
new artist to watch.-DEP 

"Opposite of Adults," cleverly Will Ferrell flick "Anchorman" 
reworks a sample of MGMT's 
"Kids" to suit t he Philadelphia 
duo's jolting brand of h ip
hop. The song sets rapper 
Chidera "Chiddy" Anamege•s 
steady rhymes to p ro ducer 

Xaphoon Jones' staccato 
b eat, turning t he slower
p aced " Kids" into a high
speed b anger that should 
please hip-hop and alt erna
t ive fans alike. The lyr ics ap
peal to a young hipst er set, 
as Anamege references t he 

("I play a Ron Burgundy/I an
chor o n the track") and fellow 
college-friendly rapper Asher 
Roth ("Can I please get a lit
t le bit of knowledge?/Some
bo dy te ll Roth that I don't 

love co llege" ) over familiar 
synths. It remains to be seen 
w het her Chiddy Bang can 
sound this commercial w it h
out an immediately recogniz
able sample, but in t he mean
t ime, "Opposite of Adult s" is 
sure to attract a crowd.-GL 
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No College 
Dropout 
Recent Duke University 
Grad Mike Posner 
Heats Up The Charts 

Before Mike Posner graduated from 
Duke University in May with a 3.6 
GPA and a degree in soc.iology, he 
had already locked in something 
many college seniors covet: a job. 
Great news. especially in this roiling 
economy. But some might not con
sider Posner's real-world job-as a 
singer/songwriter/producer with 
J/RCA-a smart move given the 
music industry's own ups and downs. 

board Hot 100 (see Between the Bul
lets, page 43). Remjniscent of Carly 
Simon's "You're So Vain," Posner's 
"Cooler" is about a girl he declines to 
name and was recorded in his dorm 
room on a $200 mic. 

The infectious mash-up of R&B, 
!up-hop and electro-pop--paired with 
Posner's scratchy tenor-provides a 
preview of his yet-untitled debut 
album, slated for release in August. 
The only details Posner would share 
about the album is that he's worki ng 
with J/RCA president of A&R Peter 
Edge, that Benny Blanco (Dr. Luke, 
Katy Perry). is among the producers 
onboard and that he makes "authen• 
tic" pop music. 

Beyonce's "Halo" and a guest stint by 
Posner's frequent collaborator and 
Kanye West G.O.O.D. Mu sic rapper 
Big Sean. the mixtape rose to No. 1 on 
iTunesU in March 2009-and sparked 
major-label interest. "I found myself 
on the other side of the desk from [ln
terscope Geffen A&M Records chair
man) Jimmy Iovine, [RCA/Jive Label 
Group chairman/CEO) Barry Weiss 
and Jay-Z," Posnerrecalls. He signed 
with J after his junior year. 

Posner (pronounced "Pose-ner"), 
however, says he always knew music 
was going to be a part of his life. "It 
was important to finish college s ince 
people in my family sacrificed a lot for 
me," he says backstage before a recent 
gig at Los Angeles' Key Club. "And I'm 
proud of that. While I didn't know if! 
would end up writing, producing or 
s itting behind a desk. I knew l'd end 
up doing something with music. Now 
it's go time." 

"A lot of people arc embarrassed 
to say they like pop music," he says, 
"but I like a lot ofit. I go everywhere 
pop artists go but without losing my 
authenticity. And I can safely say my 
album sounds like nothing else out 
right now. There arc songs that make 
me cry and others that make me 
jump up and down. I'm just trying, 
hopefully, to make people feel a frac
tion of what I feel." 

where he listened to Sarah Brightman 
and Ricky Nelson (among his mom's 
faves) and Luther Vandross and Mar
vin Gaye (h is dad's preferences). Pro
ducing beats in middle school, Posner 
began listening to Miles Davis, Led 
Zeppelin and Out Kast in high school. 
Between internships at h ip-hop 
WHTO Detroit and hip-hop indie label 

Definitive J ux, college student Posner 
was shopping beats and songs to la
bels and getting rejected. He decided 
then to start singing his own songs. 

Posner self-released a second free 
mixtape, "One Foot Out the Door" -
with 3OH'3, Kid Cudi and others
through iTunesU last October. And 
an EP featuring "Cooler Than Me" is 
available on iTunes. Posner has since 
performed on "Last Call With Carson 
Daly," on a club tour with Big Sean 
and at the South by Sou th west and 
Bamboozle music festivals. Next up 
is the Vans Warped tour, which kicked 
off June 24 in San Diego. 

Acknowledging he's just getting 
started, Posner is confident he'll go 
the distance as long as his authentic
ity remains intact. "That's the most 
important word in my life," he says. 
''Once I lose authenticity, I've lost 
everyth ing. I'll quit." 

And it definitely is for Posner. His 
debut single, "Cooler Than Me," is 
burning up the charts after vaulting 
into the top 10 this week on the Bill-

Posner's authenticity was bred dur
ing his ch ildhood in Southfield, Mich .. 

STRONG 'MOJO' 
Tom Petty & the Heartbreakers become the second group, fol
lowing the Rolling Stones, to notch a top 10 album on the Bill
board 200 in each decade since the '70s, as "Mojo" bounds onto 
the list at No. 2. 1 The new album matches the band's previous 
best chart ranking. The act's first top 10 entry, "Damn the Tor
pedoes," entered the top 10 the week of Dec. 8, 1979, and spent 
its first of seven weeks at No. 2 in the Feb. 9, 1980, issue. 1 Ar
riving with 125,000 units, "Mojo" marks the group's best first
week sales sum since the advent of Nielsen Sound Scan data in 
1991. The album's lofty launch was aided by a successful concert 
ticket/album download offer, which accounted for 
a fair amount of its opening haul. 1 While Petty 
has reached the top 10 of the Billboard 200 11 
times solo or with the Heartbreakers, he has 
also scaled the top tier with three sets under al
ternate billings. As a member of the Traveling 
Wilburys, Petty rose to No. 3 with "Volume 
One" in 1989 and debuted and peaked at No. 
9 with "The Traveling Wilburys Collection" 
in 2007. The self-titled reunion album from 
Mudcrutch, Petty's pre-Heartbreakers 
band, bowed and peaked at No. 8 the week 
of May 17, 2008. - Gary Trust 

Scaling th 
TOM PET-ivhtghts: 
HEARTBREA THE KERS 

AfterfindingaloopholeintheifunesU 
software, which allows professors to 
post their lectures for free download, 
Posner uploaded his mixtape, "A Mat
terofTime." Featuring a reworking of 

Petty's Chart Power On The Billboard 200 
TITLE IABH 

"Mojo ," Reprise/ Warner Bros. 
"Highway Companion," American/Warner Bros.""" 

"The Last DJ," Warner Bros. 
"Echo,'' Warner Bros. 
"Wildflowers," Warner Bros:-
"Greatest Hits," MCA 

"Full Moon Fever," MCA .. 

"Southern Accents," MCA 

"Long After Dark," Backstreet 
"Hard Promises,'' Backstreet 
"Damn the Torpedoes." Backstreet 
"doibvtwwl-: 

, ..... 

DEBUT DATE 

7/ 3/20 10 
8/12/ 2006 

10/26/2002 

5/1/1999 

11/ 19/ 1994 
12/4/1993 

5/13/1989 

4 /13/ 198S 

11/20 /1982 

5/23/1981 
11/10/1979 

PEAK POSITION 

2· 

4 

9 

10 

8 

s 
3 

7 

9 

5 
2 (7 weeks) 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

miIII BY AYALA BEN-YEHUDA I 

Calculated 
Risk 
lndie Del Records, Sony Music Latin 
Score With Gerardo Ortiz 

Last fall, Gerardo Ortiz traveled from 
Mexico's Sinaloa state to perform for 
fans in a warehouse cast of Los An
geles . The underground event at
tracted about 3,000 people, most of 
whom had seen Ortiz's videos online. 
One of those in attendance that night 
was Angel de! Villar, a local who had 
co-founded indie Del Records with 
his brother a year earlier. 

No. 9 this week, with 
fi rst single "En Prep
aracion" s tand ing a t 
No. 21 on the re
gional Mexican air 
play chart. 

"There are a lot of people out there 
with a lot of talen t," says del Villar, 
who grew up going to the regional 
Mexican nightclubs in Downey, Calif. 
"They're looking for an opportunity, 
but other people won't take the risk." 

While the release 
scanned less than 
3,000 copies in its 
first week, it still rep
resents the highest
selling debut week 

Del Villar did. He added the 20 -
year-old Or tiz to Del Records' bud
ding roster of about half a dozen 
artists who sing narcocorridos: the 
tu ba- and accordion -based songs 
about Mexico's drug trade that resem
ble gangster rap in bravado and pop
u larity, if not in sound. And the risk 
paid off. Licensed to Sony Music 
Latin, Ortiz's debut album, "'Ni Hoy 
Ni Marlana," debuted at No. 5 on Bill
board's Top Latin Albums chart. It's 

by a new Latin artist 
this year. Del Records 
also publishes Ortiz, 
wh o writes his own 
material, and books his 
performance schedule. 

In March, Ortiz per
formed at Los Angeles' 
Gibson Amphitheatre at the 
th ird annual Invasion del 
Corrido, a mul ti-artist con
cert devoted to the genre. His 
band was dressed in military fa. 
tigues, while Ortiz sported a bullet
proof vest. 

"There is a lot o f violen ce in 

DRAWING 
BUZZ 
After writing lo-fi pop music and amassing a 
cu lt following for more than a decade, avant
garde indie musician Ariel Pink has gained main
stream buzz thanks to a catchy new album and 
an est ablished label to promote It. "Before 
Today," the artist's new album as Ariel Pink's 
Haunted Graffiti and his first for 4AD, debuted 
at No. 5 on Billboard's Top Heatseekers chart 
and has sold 6,000 copies since its June 8 re
lease, according to Nielsen SoundScan. 

The Los Angeles-based artist recorded and 
mixed hundreds of tracks in his bedroom during 
the late '90s before releasing albums on Ani
mal Collective's Paw Tracks imprint and forming 
Ariel Pink's Haunted Graffiti with keyboardist/ 
guitarist Kenny Gilmore, drummer Aaron 
Sperske and bassist Tim Koh. Pink, who has been 
friends with 4AD label head Simon Halliday for 
years, signed with the label last November while 
" Today" was still in its early stages. 

"We had been talking about it for a while, and 
it finally got to a point where [the signing] just 
made sense for everybody," 4AD U.S. label man
ager Nabll Ayers says. 

Following a European tour last December that 

Included a performance at All Tomorrow's Par
ties in Minehead, England, the act finished record
ing the album, with Sunny Levine-Quincy Jones' 
grandson-producing alongside the band. Partly 

recorded at the House of Blues studio in Encino, 
Calif., " Before Today" features a more polished 
sound than past releases and greater accessib il
ity on psych-rock gems like "Round and Round" 
and "Beverly Kills." 

4AD issued "Round" as a 7-inch and as a free 
download in April, while a music video for t he 
band's cover of the Rocking Ramrods' "Bright Lit 
Blue Skies" was released June 8. However, t he 
label is relying on Pink's live show, which will ret~rn 
to the United States July 9 after a brief European 

Opportunity knocks: 
GERARDO ORTIZ 

Sinaloa, b ut it hasn ' t 
touched me." says Ortiz, who 

was born in Pasadena, Cali(, and 
grew up in Culiacan, Sinaloa. • For 
me, it's more about the culture." 

Ortiz says his narcocorridos break 
from the mold because of his un
usual lyric choices-throwing in 

Colombian slang when he 's 
singing about Colomb ian drug 
dealers, for example- and his 
suspense-inducing melodies. 
He calls "La Ult ima Sombra" 
(The Las t Shadow). narrated 
from a gang enforcer's poin t of 
view, · a progressive corrido. 
The minor notes make it more 
interesting and intense. It 
makes you feel like you're in 
a horror movie.• 

Sony Music Latin VP of 
marketing/ A&R Nir Serous
si says his label holds addi
tional Del Records licenses, 
which include touring 
and other ancillaries. 

"The majors don't re
ally invent artists,· Ser-

~~ oussi says. "Many times 
you have an artist who 

is working the streets 
and an independent 
whose business is really 

the streets, who have their 
ears to the ground and 
speak the same language. 
They build the buzz. I 
would be stupid to try to 
replicate it.· 

run, for a majority of the album's promotion. 
"Free Dope and Fucking in the Streets," a new 

self-released EP that the band recorded with off
beat jazz group Added Pizzazz, will be sold ex
clusively on Pink's upcoming tour. Meanwhile, a 
video of a five-song studio session with the band 
was released on 4AD's website In May. 

"The band Is so strong live that we don't need 
to do a million crazy marketing tricks to promote 
the album," Ayers says. 

Along with the summer tour, the act p lans 
to release more music videos from " Today." 
Pink Is also planning to contribute vocals to 
the long-awaited next project from electronic 
group the Avalanches. - Jason Lipshutz 

-" b ssadors: 
You
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MANNY F h's NARDO ·th SoleFres X 
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FRESH TAKE 
Five years after exiting as Cash 
Money"s longtime in-house producer, 
Mannie Fresh is releasing his first 
project on Chubby Boy Music/Eye
con Music Group: Sole Fresh, an un
derground hip-hop teen duo hailing 
from New Orleans. The pair"s 12-
track, Fresh-produced debut, "Peace, 
Love & Overweight Babies," will be 
released in August through Eyecon 
Music Group/Font ana/Universal 
Music Group. 

" I tried stripping and it just didn't 
work," deadpans the Grammy Award
nominated Fresh, whose production 
credits include the Hot Boyz and the 
Big Tymers. " Music i s all I know. 
We're starting from scratch here, 
seeing what we can do." 

" We" includes Eyecon Music Group 
owner Bright Riley; Fresh's co-writer 
on the album, Russell Lee; and Sole
Fresh members Nardo (Leonardo 
Jonze) and Knoxx (Knoxx St. Peter), 
whom Fresh describes as "free
spirited, crazy white boys." 

The two self-described outcasts 

met in the eighth grade as mem
bers of the school choir. " We d idn't 
like that music and began produc
ing and recording beats on our own 
in high school," Nardo says of the 
act's early start. Word-of-mouth 
about their live per formances in 
New Orleans brought them to 
Fresh's attention. 

" Cool, nutty and fun hip-hop" Is 
how Sole Fresh describes its sound, 
reflective of the 18-year-olds' be
and-do-yourself generation. "Our 
album title is about how we live 
life," Knoxx says. " If you think about 
it, what's happier than an over
weight baby who stays fed and 
doesn't get depressed?" 

The pair has been promoting the 
album and its first two singles-" ! 
Don' t Wanna Grow Up" and " She 
Don't Wanna" -on high school tours 
in Los Angeles and its surrounding 
area. Plans include securing a spot 
on a nat ionwide tour and booking 
more school tours in the fall. 

" There's been enough building of 
fences w ith labels trying to catego
rize artists, limiting artists' ability to be 
themselves," Fresh says. "What we 
have at Chubby Boy/Eyecon is starv
ing artists' music that people can 
appreciate. We don't have a budget 
for special guests, special effects, 
special preservatives or fireworks. 
Bam, it's just us." - Gail Mitchell 

www.billboard.biz I 35 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Bilfb@ar<!J. CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

For ad placement in print and onl ine call Jeff Serrette 800-223-7524/jserrette@billboard.corn 

T-SHIRTS 

Worldwide Distributors of Licensed: 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS - RADIO STATIONS -

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M . Jabra, President 

DON'T 
MISS AN 

ISSUE 

ROCK & NOVEL TY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

Check out our website catalog: 

www.backsfage-fa1hion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(ouLside the U.S. - 928-443-0 100) BE CREATIVE• KNOW YOUR OPTIONS 

ADVERTISE WISELY 
Issue #25 • June 26, 2010 

LISTENING STATIONS Billlaoard JEFF SERRETTE SENIOR ACCOUNT MANAGER 

To Order Back Issues 
Online, Go To: 

billboard.com/backissues Visit www.songlift.com 
Music to lift your spirit 

DUPLICATION 
REPLICATION 

VINYL PRESSING 
CD ROM SERVICES 

DVD SERVICES FOR SALE 
PROMOTION & MARKETING 

SERVICES 
MUSIC DISTRIBUTORS 

AUCTIONS 
RECORDING STUDIOS 

REAL ESTATE 
INVESTORS WANTED 

STORES FOR SALE 
EQUIPMENT FOR SALE 

STORE SUPPLIES 
FIXTURES 

CD STORAGE CABINETS 

36 I BILLBOARD I JULY 3, 2010 

PHONE: 646·654-4697/800·223·7524/l'AX: 646-654·8066 EMAIL: JSfRRETTE@BILIBOARD.COM 

DISPLAY UNITS BANKRUPTCY SALE FOR LEASE 
PUBLICITY PHOTOS COLLECTABLE DJSTfUBUTION NEEDED 
INTERNET/WEBSITE PUBLICATIONS EDUCATION OPPORTUNITY 

SERVICES TALENT HELP WANTED BUSINESS SERVICES SONGWRITERS 
MUSIC INSTRUCTION SONGS FOR SALE 

MASTERING 
BUSINESS OPPORTUNITIES DEALERS WANTED AUDIO SUPPll£$ 

COMPUTER/ SOFTWARE RETAILERS WANTED ROYAf.;tv PAYMENT 
MUSIC MERCHANDISE WANTED TO BUY PRINTING 

T-SHIRTS CONCERT INFO MUSIC PRODUCTION 
EMPLOYMENT SERVICES VENUES METAMUSIC 

PROFESSIONAL SERVICES NOTICES/ STAGE HYPNOTIST 
DJ SERVICES ANNOUNCEMENTS 

CD FAIRS & FESTIVALS 
FINANCIAL SERVICES VIDEO 

LEGAL SERVICES MUSIC VIDEO MUSIC WEBSITES 

ROYALTY AUDITING POSITION WANTED NEW PRODUCTS 

TAX PREPARATION LISTENING STATIONS DOMAIN NAMES 

. . : II 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

WAS HIS NAIVIE-O 

LI KE A 'PRAY'-ER 

VINTAGE GlmOVES 

>>Venerable rock band Oevo 
posts its first debut on the 
Billboard 200 in exactly 22 years, 
as "Something for Everybody" 
begins at No. 30. The act last 
arrived with "Total Oevo" in the 
July 2, 1988, issue. The new set 
concurrently bows in the top 10 of 
Top Rock Albums (No. 8) and Top 
Alternative Albums (No. 5), both 
viewable at billboard.biz/charts. 

>>Following Billboard.corn's 
countdown of M ichael Jackson's 
SO top Billboard Hot 100 titles, 
Chart Beat spotlights 10 more 
memorable tracks that fell shy of 
the list. From the 1978 Diana 
Ross duct " Ease On Down the 
Road" from the movie "The Wiz" 
to last year 's "This Is It," the 
legacies of certain Jackson 
songs have outshincd their chart 
performances. 

C Rerid C hrirt Beat 
every week at 
billboard.com/chartbcat. 

Billboard. 

'Thank' You, Drake, 'Now' What?; Dads Drive Sales 
Drake's "Thank Me l ater" bows, as ex
pected, at No. 1 on the Billboard 200 
with an eye-popping 447,000 copies, 
according to Nielsen SoundScan. It's 
the third-best sales week of the year for 
a single album. 

The top two sales weeks of2010 are 
owned by Sade's · soldier of Love" 

(502,000 in its debut week in Febru
ary) and Lady Antebellum's "Need 
You Now" (481,000 in its first frame 
in January). 

And s ince lady Antebellum and Sade 
are groups (yes, really), Drake's start is 
also the b iggest debut week for a solo 
artist's album since Susan Boyle's "I 
Dreamed a Dream" entered at No. 1 with 
701,000 upon its release last November_ 

However, it's looking like Drake's 

stay in the pe n thouse won't be for 
long and his big sales frame will be 
quickly ecl ipsed. 

Emlnem's "Recovery" is headed for 
the top spot next week with a very large 
sum. Industry sources es
timate the album will 
rack up the biggest sales 
week of the year, as the 
set could exceed 600,000 
copies by week's end on 
June 27. There's even the 
chance it could surpass 
the 608,000 that Em
inem's last set, "Relapse," 
started with last year. 

HOW'S 'NOW '? Hate to be the bearer 
of bad news, but with "Now 34" start
ing at No. 4 on the Billboard 200 with 
88,000 copies, it marks the first album 
in the main •Now" series-not count
ing its genre-specific offshoots-to 
debut with less than 100,000 since the 
first "Now" compilation be gan with 
48,000 in 1998. 

Between "Now2" in 1999and "Now 
33" earlier th is year, the lowes t first
week frame had been the 102,000 copies 
"Now 32" tallied last November. ln fact, 
the last time a "Now" set started north 
of200,000 was in 2007 with "Now 26." 

Whi le the · Now" compilat ion 
started during a particularly robust 

era for album sales, it also served as 
a way to g ive consumers an econom
ical hit-filled package-something 
that couldn't otherwise be obtained 
in that pre-digital era_ 

Of course, with more 
consumers opting for a la 
carte dig ital song pur
chases, the trad it ional 
"Now" concept of collect
ing mainstream pop hits 
on to one album is charm
ingly old-fashioned . 

The "Now" brand still 
finds success with its var
ious offshoots, like the 

"Now That's What I Call O,ristmas" se
ries. Because of the themed nature of 
those holiday sets, consumers get more 
bang for their buck when they opt for, 
say, 36 seasonal hits for only $20 instead 
ofbuying half of them a la carte. 

More craftily curated "Now" sets 
might be the way to go in the future, 
since the concept of assembling a hodge
podge of current pop hits doesn't seem 
to work as well as it used to_ 

That said, th is week also bri ngs an
other· Now" permutation onto the 
charts : • Now That's What 1 Call the 
U.S.A.: The Patriotic Country Collec
tion.• The set starts with 8,000 and en
ters the Billboard 200 at No. 52 and Top 
Country Alb ums at No. 12. 

The track listing sticks to the mostly 
expected, including Lee Greenwood's 
"God Bless the U.S.A_" Perhaps the 
album could've been better-served with 
a more varied collection of songs. 

Are non-country fans not as patri• 
otic as the rest of the population ? ls 
the set country-Flavored only because 
market research indicated the genre's 
fans were more inclined to buy a com
pilation of this nature? 

Why not include M Iley Cyrus• 
"Party in the U.S.A.." the Beach Boys' 
"Surfin' U.S.A." or heartland rocker 
John Mellencamp's "R_Q_C.K_ in the 
U.S_A_>· 

SE E PAPA RO CK: Gift purchases 
made for Father's Day (June 20) help 
fuel handsome gains for a number 
of Dad-fr iendly titles on the Bill
board 200. 

Note the Rolling Stones' jump with 
its "Exile on Main St ." reis sue, skip
ping up seven slots to No. 26 with an 
i1% gain, or the 31% jump earned by 
Jimmy Buffett's "Encores" at No. 89_ 

Figure that anything by a male coun
try artist or by heritage rock acts profit 
from the holiday, like AC/DC (No. 29, 
up 11%), Creedence Clearwater Re· 
vival (No. 119, up 20%), Tim McGraw 
(No_ 1.34, up 24%) and Frank Sinatra 
(No_ 144, up 28%). 

ii" IVlaI·1cet "'' at<:h A Weekly National Music Sales Report 

" Weeki Unit Sales Year-To-Date 

This Welle 6,138,000 1,608,000 21.436,000 OVERALL UNIT SALES 

!ii lastWellc 5,641.000 1.646 ,000 22,330,000 Albums 159,749,ooo 142,357,ooo 

2009 2010 CHANGE 

-10.9% 

F(J( ~ ending .Al~ 20. 2010. Figur'€'S 11'1:' r(Jll'I~. 
Con't)i~ f,om a natlO(l.!II SbMI>~ ot retlil :5t.Of'e and raic.k 
S8Ci~$~todMd~-dby 

nielsen 
Sound Sc.an 

2009 2010 CHANGE 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Cunent 
<hange 8.8% -2.3% ·4.0 % 

This Welle last Year 

Olange 

6,760,000 1,397.000 21,578,000 

· 9.2% 15.1% -0.7% 
"Olgll:.al album !oa~ are also counted wlttlm albom sa-Jes. 

Weekly Album Sales ( Million Units) 

30 

10 

5~6.1M 

0 ------------------~ 
JFMAM J J A s 0 N D J 

Digital Tracks 552,308,000 554,388,000 0 .4% 

store Singl" 765,000 946,000 23.7% 

Total 712,822,000 697,691,000 ·2.1% 

Albums w/lEA' 214,979,800 197,795,800 -8 .0% 
·~ .:ra-ck t!QUlvalent a.lbum saliE,!1 (TEA) with 10 t,ack downloads eeiulvalt!rlt 
to or.e album i!le. 

DIGITAL TRACKS SALES 

'09 .._ _________ ........ u.u ........... 

'10 ------ SS4.4 mllllo-n 

SALES BY ALBUM FORMAT 
(D 124,554,0 0 0 102,261,000 ·17.9% 

Digital 34,034,0 0 0 38,832,000 14.1% 

Ykt!I 1,130,000 1,247,000 10 .4% 

othe! 31.000 18,000 - 41.9% 

87,618 ,000 79,395,000 · 9.4% 

catalog 72,131,000 62.962.000 -12.7% 

Deep~~log 52,370,000 47,791,000 -8.7% 

CURRENT ALBUM SALES 

'09,_ _________ ..._...,...., ........ 

'10 79.4 mllllon· 

CATALOG ALBUM SALES 

•09,,_ ______ ,..z.,,_2...,J...,ro ... i ... 11 .. 1° .... 0..,,I 
'10 -----63.0 "m illion· 

N~:sen SoundScan counts as current only SiJl!!s W1lNn t"le nt'!.t !8 montn,s o~ an 
lllbum's: r~se {12 ..-ionths to,, dasslcal and Jazz albums). Titl~s that sta-y In the 
lot) h.!11. er the Bllbo.!!(d 200. hOY/l:Nt:(, ~m&in .!IS air't~!'lt. Titl~s CIMI' [Mr, tEI 
months Me <:&!;dog. Dci,.m C.'!t:lloQ 111: ., Subsat of c:it.,log for ti!lvs OU{ n'lon: th.,n 
36 monlhs. 
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Mojo 

Laws Of Illusion • 
NOW34 

To The Sea 

The lwillghl Saga: Eclipse 

JUSTIN BIEBER 
SCllOOLBOY/RAYMOftO IIRAUWISV.tlD OU.003JIDJM.6 1(198 @ 

My Wor ld 2.0 

Need You Now 

Bionic 

Glee: The Music, Journey To Regionals (EP) 
20TH C!:tlrtlflY f-OX,lVl tclLUMBIA 72878/:S(I.NY MUSIC (6.9B) 

CAROLE KING & JAMES TAYLOR Live At The Troubadour 

The Foundation fJ I 

Raymond V Raymond • 
Glee: The Music, Volume 3: Showstoppers 

wrn CttHURV fOX 1V/COlUl!8IA 70611JS.O)N MUSIC 11.98 

3 If! 
11 

B.o.B Presents: The Adventures Of Bobby Ray 
fiEBEL.MCK/GfWID HUSTlEIAJLJ.NllC S1890l'AG 13.911- @ 

PLIES PLIES 
8/B 6AIES/Sl.lP-tl-S.LIDE/,l,TLAlll1C- 522-'95/ 8/B 6AIES/Sl.lP-tl-S.LIDE/,l,TLAlll1C- 522-'95/AB 18.98 

THE BLACK EYED PEAS 
!NlERSCOPf 012aa1•1IGA IS 92-

VARIOUS ARTISTS 
t1NIVEHSAUEMI/S0f0' MUStC 09~4-'/CAPtlO-l 18.Ge 

GODSMACK 
Ut.111/fRSAl REPUBLIC OU ZJS/UMllG 9.96 ® 
THE ROLLING STONES 
ROLLING STOlj f SJ\ltllVERSAL REPUBLIC 014130"/UIJRGIUME 29.98 

LADY GAGA 
STR[AIAllll[ /KOtlLl\l[/CltCRII.YTR[[/WTCRSCOP[ 013372"/lGA 11).98 

JEWEL 
VILORV Jm!OA 9.98 
AC/ DC 
COLUMBIA 60952·/SQriY MUS.C 17,98 C:DfOVO @ 

DEVO 
VO,RtlEP. Bf!OS ~23"975 13.!18 

THE BLACK KEYS 
flOtl~SUCH S202iiS•fflAfrntR Bf!OS 15.!18 

JUSTIN BIEBER 
SCHOOLBOY/RAVMOflO BRAUtl/lSU.tlO 01371 &/IDJM6 9.911 

MICHAEL BUBLE 
14,ll'll[PiUS[ 52<1733/WARll[ A OROS 18.98 @ 

NICKELBACK 
1l0ADRUtmfR 61$02-8 18.98 

Goon Afllllated 

The E.N.D. fJ 

Up On The Ridge 

Revolution • I 

Animal 

PlayOn • 
N0W33 

The Oracle 

Exile On Main SI. • Z 

The Fame Monsler (EP) • I 

$wee,t And Wild 

Iron Man 2 (Soundtrack) 

Something For Everybody 

Brothers 

11 

• 
• 
• 

My World (EP) • 5 

Crazy Love • 
Dark Horse D Z 

~!~t~s,tt~~~~~Yt• 98 tconos 11 

!a~~~71~ 1~J651398 The Element Of Freedom • 2 
._j-!'TH"'E"-="SS:,TC,EVe,E:ceJ.M"-IL,"L",E"'R--B,-A--N--D,----------------

.s,11cE COWBOY/lOUO~ PROUD 617759/ROAtJRUtmEA 18.98 BINGO! l1i 

::;o ~~~~~.!!~~~ Pl1Buc ou1361ur.1Ro { 13.98) Olslanl Relallves 5 

Jo~!~~ on.wscNY uusic 12_aa Save Me, San Francisco fl 
LUDACRIS 
01P/11Cf JA"'014.IJ30•/IOJ"' 13.98 Battle Of The Sexes • 

~?,,~~~~:,crv~co,u""' ,,...,,CNV ""'" , ,_,~lee: Season One: The Music Volume 1 • 
TAYLOR SWIFT 
tl16 MACHltlE 0200 18 98 {£1 

Fearless II 
M ERCYM E I> 72 53 tN'11COLUM8t.t, 61708/SONV MUSIC 13.9S 

The Generous Mr. Lovewell 

44 16 - ~~~,:~;~8ER Sho Won't Be Lonely Long 

• 61 60 ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta 
W SOOTHEAN GI\OUUO/ATUNTIC 523726,/AG 2S.91!, CO/DVD @ 

BROOKS & DUNN 
48 S3 41 ,....~,.~••~i•:.,:NA~SHvu=:!c'a.:':a:":a"~'"~'~" 1!•~•-.,=----------#_l _s_ .. _· _An_d_ Th_e_n_s_o_m_e _ _ 

STONE TEMPLE PILOTS 
AlUNllC 51941!il ' /A6 18.98 

47 45 16 

G 55 54 

G so ss 
!10 48 

LUKE BRYAN 
CAPITOL ~ASHVILLE 6S833 18.98 

Stone Temple Pilots 

Dain' My Thing 

Relapse 

• a 

The singer's sixth 
studio selslarlS 
wllh 94,000. Her 
last !ludio effort, 
lOOl's "11.fferglow," 
started at No. l 
wllh 161,000. In the 
interim, slle dlarted 
wtth two remix 
set~ a live effort, a 
rarities colledion, a 
greatesl-hits 
package and a 
holiday album. 

The album's musk 
video for "On 
Melancholy Hill" 
world-premiered in 
the illlleS store last 
weet, while lhe 
retailer also sale
priced the set for 
$6.99. In turn, the 
album earns a 71% 
gain, selling 8,000 
copies (u~ from 
5,000 lasl Wffl!). 

m 
A lengthy feature 
on NPR's "Weekend 
Edition" lune 1J 
lilts the allnn wilh 
thechart'slarges1 
pertenlagt!gain-
100% . 

m 
An Amazon MPl 
store dally deal on 
the album for $2. 99 
June 19 enables its 
re-entry wfth a 
94% lnuease In 
overall sales. 

As the album's fi~I 
~ngle, "Dancing on 
My own," Jumps ll-7 
on Hot Dance Oub 
Songs-be<cmlng 
her fourth straight 
top 10 single on 
tllal tally-the set 
starts wi!h S,000 
and bows at No. l 
on Top !ledronic 
Album~ 

SALES DATIi 
COMPILED BY 

!~i.<:1.~~!~ 
Sounc!Scan 

Title e 
Hello Love 

VARIOUS ARTISTS NOW That's What I Call The USA: The Patriotic Country Collection Cl· 

58 

118 

58 

Ulll\lERSALJEMVSWIV ,tuStC/MUSIC ~OA A CAUSE 42172/CAPITOL 18.88 

I m GORILLAZ 1 ? S? VIRGIN 27~"'7/CAPrTOL 1 B-.9e. @ 

LEWIS BLACK 
COMEIJV CC8TRAl 0100 j12.9I3! 

GRAC E POTTER & THE NOCTURNALS 
RA6GEO CQMPAtlV 002S3ZMOllYWOOO 8.98 @ 

SAVING ABEL 
SICIOOCO/Wl.6I11 8460VCAP110l 18.98 

JASON AL DEAN 
8.1\0KEII SOW 7637 18 98 

LIL WAYNE 
CASff MQtjEYNNIVERSAL l !OTO'nN 012737,'\U,lRQ 13.911-

SADE 
EPIC l;i3iJ3J"/SotlY MUSH: (13.98) 

LEE BRICE 
CURB 78977 18.'98 

PlasOc Beach 

Stark Raving Black 

Grace Potter & The Nocturnals 

Miss America 

Wide Open 

Rebirth 

Soldler Of Love 

Love Like Crazy 80 

111 

t 9 -

24 -

68 64 

56 43 

69 48 

44 -

46 39 SOUNDTRACK Glee: The Music. The Power Of Madonna (EP) 
20Tlt C[ NT\JRY ra,c TV/COl UPAll'A &7631/SOPlY ltUSIC {8.98) 

AS BRAD PAISLEY 
'-1° 85 9l A1US1A tl ASIM l lf 4735:i!'/Sl.ffl 13.98 American Saturday Night 

G) 79 61 ~?,F~ l(NS~A!:~ ~ ~ 6184/MEWYi(ST 17 98 Crazy Heart 

84 66 44 ~.~~~,:e~~m • oTDWtl ,,..,,.: : ~.M,~RYKAH: Part Two: Relum Of The Ankh 

G 80 71 SKILLET Awake 
. l:E'"':""c:""'=":'"•::"":' ..... :':':'::''-!-""''"="·"''"-''-''"·"eL..-----------------
811 73 59 MARVIN SAPP 

VERITY 531S-6/Jl6 (1 1.98) 

fS7 25 -

tS9 75 66 

811 57 104 

TRAVIE MCCOY 
tlAPPY BOY/DECAYDAHCE 521.007/fUElEO BY RAMEII 13.98 @ 

LADY ANTEBELLUM 
CAPITOL t4ASIIVILL£ 032(16 12.98 

JOURNEY 
COLUMBlA 4-l-493 (13,98}@ 

Here I Am 

La2arus 

Lady Antebellum 

E 
! 
! 

I 
l'.I 
m 
IJ 
Ii 

i 
H 
~ 
II 

15 i 
71 77 63 Ready • I 

e 190 _ 

73 56 35 

74 62 

711 84 72 

78 74 52 

77 

., 
82 54 

~ 96 100 

84 51 - VARIOUS ARTISTS 
SIOEONEDUMt.!Y 1"'20 8 98 

Emotion & Commotion 11 

High Viol et • 

Rated R • , I 
i Leave This Town • 

Still Standing • Z I Tried & True 

To Tho $ky 

So Far Gone (EP) 

Easton Corbin 

A Son Oe Guerra 

Infinite Arms 

Battle Studies • 

• 
I] 

m 
r: 

Vans Warped Tour 2010 Compilation &1 

85 64 42 fo?u~!!.~2':'~:~v~~~~?a~ Court Yard Hounds 7 

1111 83 74 PINK Funhouse • Z =l-"LA,c",sCecEJ'2.'7!.:.59/,tJ!>,LG'-'!,13c,.O,<J8c.,_ ___________________ _ 
~ TOBYMAC 'ii' 125 118 roRcrROHT 26371 13 9S@ Tonight I 

88 78 70 JASON DERULO Jason Oerulo 
=1-"~::1~'="'M:':' ::~':~::11~~sF='~:':':'=~=1W"'"'"'""'"'-'""''OeaSc.Ji"'""'·'ei'l-------------E-nc-o-re_s_ 

Cl) 126 97 
l1Alltl0A1 2120 EX U 98 =--':':7:="'"""'='---------------' 

90 86 73 ~~~ ~ ,,,,.,.. " ·" Another Round 

111 90 75 BOB MARLEY ANO THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
.,!= -'~::"~'c'E=''•:c; :-:~1,.,su.,,oo,,,_,,,.,12c,-•,.,,.;.;-2,.,,t0,.aae,JM,.,oci.1c,,,,,..,,,.c,.O,i8:.,~'--------------,-x 

YOu«B TURKS 450' l•.!18 

KENNY CHESNEY 
BNA 65S5~/SMf4 1 I .9t 

KCMICHl'IIJIJ(;H"EARYTREE/IIITERSCOPE 014413/IGA 7.88 

Grealesl Hits II 

Diamond Eyes 

Sigh No More 

Greatest Hits 

Booy Talk Pt. 1 (EP) 

Attack Attack! 

Haywire 

11 

1 

3 

10 r: 
Cl 
El 

11 ~ ; 
21 

I 

Number Ones El 1S 

THE BILLBOARD 200 ARTIST INDEX BROC8<S & DI.mt~ . . •• 46- COLBIE CM.I.AT •• 113 
GARTHBROOKS . . . . 165 CASTlfilCROWNS . . . 120 

TAXI CRl.ll . . • . . • .. 101 JAY·Z . . . . • . . • 102 Klf«iS Df LEON . • . . •. 103 LEWIS BLACK .54 

4rROOPS , • , , .118 AS ILAYO"llNG , , 138 

Ac,tJC.. ... 29 
AG,At,l$T MEl .. ..• . 1-36 

ATTACK A11ACKI , . • 98 

C~ISTitlA AGUl~ERA . . . 9 ER\%\.H 8AOU . • ... 64 
CLAY AIK£!4 . • , • . •.• • 77 8N'I) OF HORSES • . .82 
JA$011ALOEAN • . ... . . 57 .,fFFBECI< . . ... • .. . 72 
GARYAl.1Ar4 • . . . . . . . l 56 OIERkSBENTLEY . . . . . 20 
MARC ANTHONY . . . . . ,35, JJSTIIHIIEBER . . . • . 7, 32 

TlE SLACK EVED~ S, 19 
JHE Bl.ACK KEYS , , .31 
MAF!VJ, 8UGf , .12S 
8 08 . ...... ...... 17 
SUSANB<M..f . . . .... 124 
TONiSRA'(T<;tl . . . . . . 117 
BREAKflGflEUJAMJl . . 148 
LEE BRICE • . . . • . . . . . • 60 
BROKEtlBElLS . . . . . . 114 

OCBAOWNBAIIO .12,45 STElJENCURTIS CKAPMAN 
LUKE BRY!Ul . . . ... • • -'I! . ... .. . . . .. 199 
MDiil.ELBUBlE . . . • . CHAAICE . . • . . . . t 73 

, , , • ,33, 185. 197 KEtmY CHESNEY, , • 93 
_,,.,IMY &uffETT , .89 EASTON COR8IH , , , 80 
alJU..fT FOR MY MfW-llA COSGROVE .109 
VAl..ftlTltlf . . .. . . 70 CCUU Yil.RO 1-QJ'°S .. 85 

COWBOY JJNKIES . . . . 169 
CREEOEt«:E CLEARWATER 

CAGEllEELEA-WfJ . 137 RMI/Al. . . .... 119 

38 1 Go to www.billboard.biz for complete chart data 

OAUGHTRY .• • .. 75. 175 
llt: CBOWEAMR .. 1-47 
0£flOflfS.,, .. 94 
Jt>.SON OERUW .. 86 
OEVO , , , , , .. 30 
TI--E OOTYHfAOS . ... 188 
DRAKE . . ,1, 79 

EAGLES , • , , , 192 
EO\IJAAD SHARPE to THE 
Mt\G~ETIC ZEROES . 19-t 

E)At,EPA . . . . .49, 190 
MB...ISSA ETHEAmE .. 171 

PEDflOR:RfWOEZ . 158 
FM fflGER DEATH 
PllHCH . • . . .141 

CCU FORD •. , , , 132 

JUAN GA8P.EL , ,196 
PiEGAru:;HTAlmt:PA .16 
GOOSM•CK ... . .. . 2, 
SEt.alA OOIIEZ & THE 
SCErE . . .. . . . . . . .. 152 

~LLAZ .. . . . . . . . • . 53 
JUAN UIS GUERRA Y 440 

.. . . . . . . U 
GUNStf ROSES . , • . 1~0 

HANS0U , , , , .. 143 JEW£l. • . . . . . . . . . . .28 CAR0LEKltffi& JAMES tJra-+OUSE . . . . . . . . . 191 
Jlt,II H6NDm: .•••.. 139 JACK JOHr-&)N .. . . . . 5 TAYl.Ofl . • .•. • .. . 11 ll..X:lt+ . .. . . 121 

t.lFAUT SORR0W . .. 166 

Jl\MEY JCtfNSON . . .130 !l!i!!!lll!!i!!!,l;lilll!!lllil!li!! ll. WAY1lE • , • . 58, 129 
JOURNEY • . • 69 WC>.AmlS 40 

LADY ANlEBW.llM ,8, 68 
LAOVGAG.11 , , ,.15,27 
AOMllAIAISIT • , . , 110 
MIRAtCIA t.AM8£RT ••. 21 
LAURA BEU EU.OV . • 149 
LCO SCUJOSVSTEPA •• 172 
LED ZfPPELlfJ .... . .167 

KfSttt\ ,,, . 22 
PUN JACKSOfL .. 105 TOBY KElTH .. . .. . . 182 
MICHA.El JACKSON . , . . • . ALICIA KEV$ . . .36 

JAt£.r.J·: .... lOO .. I.~ ~~A~ Kim. : . •. ::i~ 

60B MAAl..fY NlD 
THEWAURS . . . 91 

l.4AX\IJ8.L . , .. . . 187 
JO Ht~ MA$ . . . . ..83 
TRAVIEUIX,(J( . . •. 67 

Data for week of JULY 3 , 2010 
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11:: ~ ::l !z 5g ARTIST 
i!I ~:; ~~ IS IMPRlNT & tM,IBER , DISTRIBUTtNG LAML (PRrCE) 

Title " !lj Title e 
Slmplo Timcs 101 so 

102 91 

103 

104 

107 97 

108 95 

108 67 

1 13 99 

1 14 87 

0 136 160 

0 143 136 

117 81 57 

118 111 88 

~ 14S 122 

G 194 190 

121 49 -
122 104 110 

152 98 

124 123 108 

1215 11S 89 

138 103 67 

G 172 128 

0 160 143 

141 147 149 

142 114 86 

143 30 -

' 

TII.UACGRi\\\l .• . . 134 
SARAH MCI.ACHlAN , , 3 
._IEFW;VME . • • . • . 43 
MGMT . ... . . .. . . 162 
JA!.J;I.LE t40tUE I 04 
M~ A . . . . . . ... . • . 76 
MOfNOO TABERrfACl.E 
QKIIR .. .. . . . . . . . . 15-4 

MOTlEYCRUE . . . • . . 186 
JASor, MRAZ . 193 
MUMFORD & sotlS . . . 95 
MUS£ .... , , 107 

TAIO CRUZ Aokstarr 

The Blueprint 3 

Only By The Night 

WOUOCRLA.NIMIAD BOY 51?,2'56JWAR.tl[R BROS 13.98 
The ArchAndroid: Suites ll And Ill 

Freight Train 

• 
• 

I 

4 

17 

7 

Kiss And Tell 

153 43 -
UETAL BLADE 14904' (IJ.98} A New Era 01 Corruption 

.i MORMON TABERNACLE CHOIR 100 Years: Celebralhg A Centu,y Of Recording Excellence 
l1CRl.l0tl lABt:11.tlACL[ Cl tOIR 5038091 j29,98 COJOVO!@ 

140 112 THREE DAYS GRACE Life Starts Now 
;M 1.6256/JLG f13.981 

SHINEDOWN 
ATLANTIC 511244/AG l8 98 

MUSE 
HEUUl.1·3 S21 IJO•fWAIINUl BROS 13.98 E 

The Sound Of Madness • I 

The Resistance 

The Slarbu<ks
excwve compilalion 
featurm U<h oldies 
as the No- J Bil
board Hol 100 M 
"Green Onions" by 
8-0oker T. & the MG's 
(pict11ed) and Ike & 
Tina Turner's No. ll 
~ngle "Afool in 
love.'' 

1115 

1156 171 155 GARY ALLAN Get Off On The Pain MCA NASHVtlL( 01336:?I\II.IGtl 110 98l 

18S 173 MICHAEL JACKSON The Essential Michael Jackson 
EPICfl E6.IICY 94287/SOM'V t.lUSIC IHI 981 

KID CUDI Man On The Moon: The End Of Day 
OH~Ar.t OPUO O 0.0 NIVtHSJ.t. 1.,ofOV.'N 0131~·,uMRtl 13.98 

MIRANDA COSGROVE 
COLUM81A 3104'9,ISCNY MUSIC (8.98f 

ADAM LAMBERT 
19/ACA 54801/JU,m 13.Be 

Sparks Fly 

For Your Entertainment 

VARIOUS ARTISTS Heatin' Up: Cool Tunes For Hot Days 
flHltlO CUSTOM PROOIJCTS 8'-01 [1(}$TAR8UCICS 12.98) 

PARAMORE 

COL.BIE CAILLAT 
UNrvt:RSil.l fl.fPUElllC &13·a4/UMR6 13 98 

BROKEN BELLS 
COLUMBIA 55-865' /SOIIY MUS..C 11:9B 

KEITH URBAN 
CAPITOL NASHVILLE 35751 ' 18.118 

DARIUS RUCKER 
CAPITOL NASHVlllE 85506 16.96 

TONI BRAXTON 
.m.J.HTIC 51<126i/AG 18.9-8 @ 

PHOENIX 
lOYAUTt 0105"/GLASS~T( 11.98 

CREEOENCE CLEARWATER REVIVAL 
fA!ffil.SV 2"1COUC0fl.0 1798/12 98 

CASTING CROWNS 
9EJIC-H STM:ET/FIEUWOH 10135/SOIIY MUStC 11,98 

LIL JON 
UHll/1:i'ISAl R~PUBUC 01371:i,IUMRO 13 9.8 

CHRIS YOUNG 
RCA flASHVI.Lf 22818,ISMIII 10.98 

TENTH AVENUE NORTH 
RfUrll(lN 101'4/Sorn· MUS!C 11.98 

SUSAN BOYLE 
SVCOICCLUl1BIA 59,829fS()tff '1UStC 11.!JII 

MARY J. BLIGE 
t.1ATIUARCW6[ffEN 1)13722J1GA 13.'98 

LA ROUX 
9t6 UFE/POlYOOR/CHERR'tTREE/lrffERSCOPE {l13339•M3i1, 10,98 

OWL CITY 
UJ,IMRSAL P.EPUBUC 013· .:1•JU1,1R6 10.98 

PUNCH BROTHERS 
W0tlE$UCH S219lll)JWARtlEft 8"0$. ,s.oe 
LIL WAYNE 
CASH MONEY/UflMfl.SAl FolDTOWfl 011977"/UMAG 13.98 

JAMEY JOHNSON 
I.IEACUFIYNJ\StMLL( 0111:H '/Ul!Glt 13.98 

OASIS 
816 8ROTIICA/t:OWl.1BJA 737-81VfSONY MUSIC 13.911 

COLT FORD 
AVERAGE JOE'S 2'.6 1' 98 

YOUNG MONEY 
CASH MONEY/Utll\lEP.SAl MOT0Wf4 0137fl5JUMRG IJ 98 

TIM MCGRAW 
CUf!.8 79152 18.98 

SLASH 
OIKHAYD31433' l 7.8S 

AGAINST MEI 
S/11.E 52<l438"/"'IIARrlER6AOS 13.98 

CAGE THE ELEPHANT 
OSP 4~6,8•/JIY[ 13.98 

AS I LAY DYING 
I.IETAL Bl.AO[ H.9(17 (13.98t 

JIMI HENDRIX 
OPER1Et4CE HEtlDAIX!lEGACY 64056•/SCNV l1USIC 11 98 

GUNS N' ROSES 
amE111001714/INltRSCOf>E 16.98 

FIVE FINGER DEATH PUNCH 
PROSPEC1 PARK S0100' 13.88 

Brand New Eyes 

Breakthrough 

Broken Bells 

Defying Gravity 

Learn To Live 

Pulse 

Wolfgang Amadeus Phoenix 

Chronic le The 20 Greatest Hits 

u ntll The Whole World Hears 

Crunk Rock 

The Man I Want To Be 

The Light Meets The Dark 

I Dreamed A Dream 

STRONGER withEach Tear 

La Roux 

Ocean Eyes 

An1ifogma1lo 

The Carter Ill 

That Lonesome Song 

Time Flies .•• 1994-2009 

Chicken & Biscuits 

We Are Young Money 

Southern Voice 

Slash 

White Crosses 

Cage The Elephant 

Powerless Rise 

Valleys Of Neptune 

Greatest Hits 

War Is The Answer 

• s 

• z 

• 
7 

• 
• s 

I 

37 

m 

• • 
41 

11 

11 

El 

21 

• • 
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11 
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ml 
The Brilish roct 
band'smond 
greatest-hits set 
starts witb 4,000 In 
the United States in 
the same week it 
arr1ffl atop the 
OffKial u_K. Albums 
dlarl On the latter, 
it marb the eighth 
topllfl for the a<t 
and the 900th No. 1 
in the chart's 
history. 

falling 113 slots 
with a TI% dedlne 
in sale~ Ille trio's 
album owns the 
largest positional 
drop out ~, llte top 
30 ~IKeTaylor 
Swift's "SoUJtds of 
the Season" fell 122 
spots on Ille Jan. ZJ 
dlart, lalllng from 
No. 29 lo No. 151. 

lmJ 

159 

11SO 

1(11 

182 

183 

184 

1115 

1 156 

170 

171 

172 

173 

174 

17(1 

188 

188 

1110 

1111 

192 141 

167 170 

176 146 

127 - ,. 
166 124 ' 
137 158 

134 171 

173 137 

76 148 

187 195 

II: 
115 1s1 1! 
135 100 I 

PEDRO FERNANDEZ 
FOtlOVISA 35-4-085M1LE (12 88} 

VARIOUS ARTISTS 
WORD·CllflB/PRDYIDENT·INlEGRITY 14SS7/H11 CMG {lt .98! 

SUGARLAND 
~4ERCURY IIAS.J-Ml.LE 011273 ' /UPolGN fl3.'!18l 

CAROLE KING 
ODC/tPIC/1.[6"CY li5850/SOtSV l.ftl"SIC j19.98/7.'38) 

MGMT 
COLUMBIA 45335' /SONI/ &IUSIC 111 9111 

SOUNDTRACK 
SUl1Mll/tHOP SHOPJATlAffllC 519421"/il.6 €18 '98\ 

SOUNDTRACK 
Sua.1PAfT/1:HOP SHC:WJAfUJ'lllC ~15923' IA6 ,18 981 {£1 

GARTH BROOKS 
PU RL 213 125.98 CO/OYDl ® 

INFANT SORROW 
Utll\!ERSAL REPUBUC 014395/UJ,1RG j 13.9Bt 

LEO ZEPPELIN 
SWAfl so tm 3UU8"/All..AtfTIC (19 98 @ 

THIRD DAY 
CSSCHTlil.L 10$53/SCNY t.1USIC 117. 96.l 

COWBOY JUNKIES 
LATENT 28/RAZOR & TIE (13,98) 

REBA 
STARSTRUCK t.f-0100NAUJR'V 118 981.ff.1 

MELISSA ETHERIDGE 
ISLAfj[J 014020/lOJMO t9.88l 

Amatte A La Antigua 

WOW Hits 2010 

Love On The I nslde 

Tape.stry 

Congratulations 

The Twilight Saga: Ne\v Moon 

Twilight 

The U I11mate Hhs 

Get Him To The Greek (Soundtrack) 

Mothership 

Revelation 

Aenmin Park 

Keep On Loving You 

Fearless Love 

This Is Happening 

Charlce 

Sex Therapy: The Session 

z 

• 1 

D 

Ill I 

I 

• 
Daughtry El 

Sex And The City 2 11 

Jersey Boys 

4TRQQPS 

Unstoppable 

Love Heals: A Tribute to Our Wounded Warriors 

Greatest Hits 

Amer ican Aide 

Treats 

Contra 

18.98. ® It's Time 

Greatest Hits 

BLACKsummers' night • 
Any Port In A Storm Ill 

Taylor Swift II I 

Curtain Call: The Hits D 

Smoke & Mirrors I 
SOUNDTRACK 
fO)l 522421/RtHOO 18.98 

HANSON 
JCG 11001 l~.98 

Alvin And The Chipmunks: The Squeakquel • I 

Shout It Out 

Sale pricing on h~ 
album at No_ 51 at 
family Chrlslian 
Stores enables the 
set to rt-tnfer the 
dlart with a 540% 
gain. Achllllonally, 
many Chr ~tian 
albums see !age 
gains lhls: week, 
likely owed to 
fathe~s Day gilt 
purlllases and 
discounts al Nardet 
stores. 

Im 

EAGLES 
WAflHER s·rRil.TEOtC MAAkEl lf40 73971 25.98 The Ve,y Best or The Eagles Ill I 

1T~~~,~~~,.~ ,a.BS @ We Sing. We Dance. We Steal Things. • I 
FRANK SINATRA 
11.EPRIS[ 438651.AA'ARUCR BROS US.911 

BLAKE SHELTON 
il(PRISUWARNCR BROS IIA~llC 5?.264?.NJP~N 8.98 

ORIGINAL BROADWAY CAST RECORDING 
OECCII. BROADWAY 001682/UECCA 18.98 

THE DEAD WEATHER 
1H1Rll MAN 5.24(133~M1AANER BROS 18.98 

BREAKING BENJAMIN 
HOLLYWOOIJ 002393' 18.98 

LAURA BEU BUNDY 
&1ERCURY NASH\11LLE 013~ 8/lJMGII (1 I .BIi) 

CHRIS TOMLIN 
SOISTf PS 62S2NSPARROW j I 7.98J @ 

" l?XiO , , . . . • 146 PUHCH BROTHERS , , 128 
NAS & DAMtAtl MJR 60ft3" 
MARLEY .... . . . . 38 

Tl-£ NATICml . . . . . . .73 BR.ADP1'1$1.EV . .62 JOSHIJARAOltl . .... 151 
tllCKElBACK , 34 PARA~ . . . . . . . . 112 RASCt\Lfl.ATTS .f79 

TOPAP-Effi'AtOTHE REBA . . . .. . . • . . . • . 170 
HEARTBREAKERS . •• . .2 AHA.Ml.\ .. • . •• •• . .74 

OASIS . • . . . .... 131 m ::m.J)( . . 118 ROBvtl . . . . . ... . . . . . 97 
O'M. CITY .•. • . 127 P1r¥ . . .. . . . . . . . . . .. 86 Tl£ FIOl.lltlG STOfES . 26 

Pl.ES •• . .. • .. . •• . 18 LAROUX , ..•. •• . ns 
GRiloCE f'OffiR & DARIIS RUCKER . . .116 

THE NOC'TI.JRrw s • .55 KE\'ltf RUoa..F • . , 18 

Nothing But The Best 

Hillbilly Bone (EP) 

Wicked 

Sea Of Cowards 

Dear Agony 

Achin' And Shakin' 

See The Morning e 15 

Alter ser.nadlng 
"The Bacllelorel1e" 
on the June 14 
installment of the 
ABC series wtth hls 
song "Bland New 
Day," its parenl 
album "Simple 
Times" re-enters 
with 4,000 copies 
and a 976% lnch!ase. 200 

SADE . • . • • . • . • . • . 59 
MARYIN SAPP . • . . . . . 66 
SAVltlG MIEL . . . .. . . . 56 
SOB SfGER & l1if SIL\lfR 
BlllETB-At«l , , , 181 

6l.l\KE &ELTON . .. 145 
$HltM:00\\l!f .. . . . .. . I 00 
FIWJl(S,,l,111Rl\ • .•. • 1'4-4 
SKIUEI . .. ... . . . 65 
SLASH . . . . . . . . . . . . . 135 
SlftGH BEllS . ... . . . 183 

ll1f SID'E MILLfR 6N40 
....... .. J1 

STONE TENFt.EPII.OTS •. 47 
S"lJGAfl.AliO • . .. . - .160 
T1WLOFI $V.1FT . • 42", 1~9 

CtWl',lUf,1(5: THE 
SOUEAKOUB.. . •. . .1-42 

CRAZY~ ... . . . 63 

GltE:sEASONCH THf 
MUSIC VOLUPAf 1 , ,41 

GLEE: SEASON ONE: THE 
MIJSICVOI.Ul,1£2 . . . . 5() 

GLEE: THE tilJSIC. 
JOURrEV TO REOOIALS 
t"EPt . • •• . • •• . • . • . • . 10 

GLEE: THE tll.lSIC. M 
POWER OF r,li1.0CNlA 
(EP) .. . .......... . 61 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 

MICHAEL BUBLE 
143/REPRISE t-00313/HARHER BROS IS.H 

VARIOUS ARTISTS 
W0RO•CUfl8/EMI C,11'.lM RlfY 62•44 JLG l•.OS 

GLEE THE MUSIC 
'-'OU.IME 3 JM1ES TA't'l.OR . • . . • .96 
SHOWSTOPPERS .. 14 TeRHA'd:Humrn . 123 

HAf.JlAH MQr4TAl4A.. ROBIN THfCKE • •. . . .17-4 
M MOVIE . . . . . alO lHIRD OAY .. , .. , 168 

SEX AtIDTHECITY2 . . 176 THREEOAVSGAACE. 155 
T\\I.IGHl • . • .. . . . .164 T08VM.IIC • . . , . . . .81 
THE TWILIG{l SAGA: CHAI$ TOMLIN: . . . SI, ISO 
ECLIPSE • . . . . • . .6 lRAltl . . . , . . . . . . . . . 39 

THEn\'UD H SA.GA: lAEVS<»KiZ. . . . . . 71 
r-EW MO~J .•. 163 TRINA . . . . • .. . . . . . 19:5 

JOS,1--1 TI..RllER . . ..... 99 

CARRIE UHDERWOOO . • 23 
KBTttURBP.N ... .115 
USft:R . . . . ... 13 

rJ,.}i:i',·~~ttHt:fi 
SAUCE: COO. TlllES FOR 
HOT OAVS . • .... . . 111 

Amazin· 

Juan Gabriel 

Call Me Irresponsible 

wow Gospel 201 o 

This Moment 

Hannah Monlana: The Movie • 1 

NOW33, . •. 24 
t40W34 ,,., , . , , ii 
tmw THAT'S V.1--IAT I CALL 
Tt£ USA: THE PATRIOTIC 
OOU14TAY COll(CTION . . 
. . . . . . . . . . • . . . . . . . 52 

VANS WARPED TOUR 2010 
OOt4FI.ATIOlf . . . . . . . 84 

WOW GOSPR 2010 . . 198 
WOWHTS2010 . . . 158 

CUYWJ\l.KER . . . •4 
VMTECH!\f'El . . . . . 153 
VMiOf~IA .. . . . . 1110 

lltE XX . . n 

c~s vc.um ..... 122 
VOUIIG UOllEY . . . . . . 133 

Data for week of J ULY 3, 2010 I For chart reprints call 646.654.4633 Go to www.blllboard.b iz for complete chart data 1 39 
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SAtES DATA 
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Billb@aret !~i.t.:I>~~~ 
So.mdScan 

Ci) TOP POP.. CATALOG'" 
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4 

• e 
7 

0 
0 
10 

14 

• • • 18 

111 

20 

21 

G 
e 
24 

G 
e 
G 
28 

211 

48 

48 

50 

23 

43 

34 

31 

14.98 
Number Ones IJ 

Only By The Night • 
Learn To Live • 

Chrmic~ The 20 Greatest His El 

Tha Carter Ill IJ 

• 
Giealesl Hits II 

Nothing But The Bcsl e 

29 ORIGINAL BROADWAY CAST RECORDING 
DECCA BROAOWI\Y 001682/0ECCA 18,98 

Wicked • 
CHRIS TOMLIN See The Morning • 

Simple limes 

The Essential Michael Jackson fJ 

Love On The Inside fJ 

Tapestry • 
T,nlight fJ 

The Ultimate H,ts II 

Molhershlp fJ 

Revelabon 

DAUGHTRY Daughtry II 
I9/ACA 881161),11\MO j9.98! @ 

~:~~(~,~\~.~OADWAY CAST RECORDING Jer,eyBoys • 
BOB SEGER & THE SILVER BULLET BAND Greatest Hrts El 

~!ERCt RY UAStMLLE 00955 PlGf~ 13,98 

It's nme IJ 

Taylor swn1 11 

~~rtain Call: The Hits fJ 

Call Me Irresponsible • 
This Moment 

Thriller $ 

Oru, Of The Boys • 
Dark Side Of The Moon • 

All The Righi Reasons El 

Strong Tower • 

Disintegration 

II 
Gold - Greatest Hits llJ 

Anthology Of Bread • 
Rock N Roll Jesus IJ 

Back In Black + 
Little Brt Of Everything • 

1,1':,/;!:,~;~,rnc "":'~~,\~O~f~;
15
&9:icmonCS/His Greatest Hits • 

MGMT 

REPRISE •8777• .\RNER a.ROS. 18. 98 

MICHAEL BUBLE 
143/1lEPRISE 48316/Wo\lUlER BROS. 118.981 

Oracular Spectacular • 

American ldiot II 

Michael Buble • 

The 2010 Tony Award winner for best muSl<a~ "Memphis,• rises 8-5 
0!1 lop Cast Albums with a 181% sales Jump aft,r a fulf M 's wor1h 
of inpad following lhe awanls' AHif 1l CBS broadcast The winner of 
besl revival of a 1111sical, "la (agf Aul Follts, • has vet lo release a 
cast rteon!lng_ lronkaly, the lasl time eillllf category's winner was 
ladlng aa album at Ille time of Its Tony win was In lOOS, when lhe 
11m Broadliay l!Vival of "la Cagt" tool'. home the le'lival ltopby. 

40 1 Go to www.billboard.biz for complete chart data 

10 

e,'7.~£ BROS. Something f or Everybody 30 

LEWIS BLACK 
tOME.OY CENTRAL 

Stark Ra,ing Black 54 

~!~e~:~:~UR~!:,~ GROWII/Al l AffflC /JI.G The FouOOation 12 • 
CAROLE KING & JAMES TAYLOR Live Al The Troubadour 11 I 
t tE4.R 

J,~~u~r~,~~ .. ~~,~~ Brothers 31 

GORILLAZ Plastic Beach 53 1 
VIRGltf /CAPITOL@ 

~~t~G ~U~ KS XX 92 

LAOY ANTEBELLUM] Need You Now 
C,\PITOt W.SH\ftLLE 

tc~:o~~~v::!.~;,,~ ... .. /ISL"'° OOJMG ® My World 
2
·
0 • 

KESHA Animal 22 • 
--==-="'="~OSA':':':c'c''' "'"'-'"'"'""'G'----------;:-;--:-,::-:cc-::-=c' 

ROBYN Body Talk Pl. 1 (EP) 97 • 
KOWCIIIWl\/CUERR.YTREE/ltnERSCOPE JIGA ~:.~t.~ /JLG Raymond V Raymond 13 

~.~Tr~,~~s~~~TLEY Up On The Ridge 20 

~~,s:i;:,~ RADIN Simple Tunes 151 

• TOP INTERNET'" 

; ii ~· 

11 

7 

11 

II 

10 

.. ~ ,:I 
:;i;! wa ARTIST 
51: i! IMPRltfl I OISTRIBUTl/fG LA6El 

Tltle :i i 
Laws Of Illusion 

Mojo 

Thank Me Later 
YOUtlG MOtffY/CASH /t!OtfEY/UrHVEA.SAL MOTOWN 01"32~/UMRG 

I I 

THE GASLIGHT ANTHEM American Slang 16 • 
CHRISTINA AGUILERA Bionic 
RCA 1>0867•JRMG 

SiOEONEOUMMV 1418' 
~=~~-------: 9 • 

2 ~~~~N~~~:0~~1t~t:i~~!~~!~O~~:rc To Regionals (EP) 10 • 
1 2 SOUNDTRACK The T,rilighl Saga: Eclipse 6 • S1.JIJ~UTfCt40P SIIOP/~TlANTIC 523836/AG 

5 ;~~~N~~~~f~/C~~~;llr~~01:1u1~~~-io~~~I~ 3: Showsloppers 14 

JACK JOHNSON To The Sea 
8..RUSHFIRE 01•2&6'/UMRG 

;~~ r~:?~:.~~,i,I~~.~~BLIC 014130'/U"Rei~,On Main Sl 26 

~o~~;c~ ,~.:~~~.~:~ROS @ Anlifogmalic 126 

THE STEVE MILLER BAND BINGO! • 
$.PACE CO'IIBOV/1.0UO & PROUD 617759/ROIIOAl.lltlER Jl 

DEVO Something FOi Everybody 30 • W.\.RflEA BROS 5239 75 

GRACE POTTER & THE NOCTIJRNALS Grace P-& The Noctuma~ 55 I 
Rol.GGEO COMPol,flY {)02832ftt0LLVWOOO ~ 

t,~:=r,,~~~!NO Emotion & Commotion 7'l 

THE CURE 0isintegr3tion _ • 
flCTION/ELEKlRII S2J4-4!J'JRHINO 

JEWEL Swee! And Wild 28 • VA.LORY JK0200.A 

VARIOUS ARTISTS NOW 34 4 • 
UlilVERSALIEMIISOrtY MUSIC 42171/CAPITOl 

DIERKS BENTLEY Up On The Ridge 20 • Cil.PITOL Ho\SHVJLLE S5.410 

~~.~~.~~~~f ~t<ow~:,~ t,~~~~~:iu!1c' Music Volume 2 50 e 
~:,~.~~f,.'g ~~5 SOt/Y MUSIC Tapesby 161 • 
BETTYE LAVETTE lnlerprelallonS: The Brilish Rock Songbook 
i)JITI. 870?9/EPITAPH -

t,!?J.,~~~.! IYE/CHEARYlRE'-'HlERSCON' o, '80>'/IGA The fame 15 • 
~~~~~~!~~f~/COLU~:1~5~':fs"o~:~u!~ce Music Volume 1 41 e 
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12 OMG 
USIIER ffAJURiN6 Will.I.AM jlAFACE/JlG\ 

CALIFORNIA GURLS 
UTY PERRY JUTIJRING SliOOP OOGG CAPITOl 

4 16 ~~,ttR,~~y~~~!~ DRUG 

LOVE THE WAY YOU LIE 
O,\INEM FEAT\JRIN6 RIHAIIN.A jWEB/S11'1.0Y/AfltRMATKIUHERSCOPE) 

_ 5 OVER 
ORAt:E (YOUtlC MONEY/CASH i.lOtlE.Y/\.NIVEASAt l.tOTOl/~f 

13 

15 

18 

14 

lO ~~-~~.~~:~~?.~e~St0P£) 
NO LOVE 
Elllfri"Eht FEATURING Lil 'l'IAYIIE EB/ SHADVJAFTERP,U,TH/IN'TER SCOPE 

25 TO LIFE 
OIIH£M {V(EBISII.\.OY/.\fTERMIIOOfCIERSCOPE) 

COLO WIND BLOWS 
EMINEM EB/SH~DY/AFTERMATH/mlERSCOPE 

SPACE BOUND 
811HEM {WEB/SH.AOY/4.FTERMIITH/lrnERSCOPE) 

25 

ALEJANDRO 
UOY GABA (STAEAMLitlE/KOliLIYE/CHERAYTREE/ltHERSCOf>E} 1 CAN'T BE TAMED 

l MILEY CYRUS (HOLLYWOOD) 

7 ~~~1~~~~~~ :~~!~!HT 
NEVER LET YOU GO 

S : JUSTIN &IEIEfl (SCHOOlBOYIRAYtJ.OtlO SMU!WJSLAHO/lOJMG) 

7 ~i!~~~~~~:u:~~RS REBELROC RAtm KUSTLE/ATtANTIC 

l l ~~~\!~ a!tK~MOSABEIRC'JRMG 

YOUR LOVE IS MY DRUG 
U SHA (KEMOSAB£/RC.VRMGI 

- 1 PUSH PUSH 
MT lllLUNA FUTURIN6 i'.KON {UfHVERS4.L MOTOWN) 

15 MASSIVE ATTACK 
llet:I Mlll.U FIAT. SEAN GWIETT UG tJ.OtiEY/CASll lfflllEYiUNIVERSAL MOTOWtl 

13 12 

14 

OMG 
USHER FEATURING WllLI.AM LAFACE/JLG 

111 

(i)iTOPlcASTJALBUMS .... 

§ii= 
234 

0 232 
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4 

• 11 

0 218 

7 

• 
105 

- 1 

• 10 11 

12 12 180 

e - 60 

14 15 75 

111 14 234 

TITLE 
ARTIST {IMPRINT I OISTRIBUTttlG LABEL) 

WICKED 
ORIGINAL BIIOAOWAY CASl RtCOflOING OE A BR ADW4.Y E A 

JERSEY BOYS 
ORIGIMAL BROADWAY CA$T RECORDING (RtfltlO) 

AMERICAN IDIOT 
THE OiUGIIW. IOAADWAY CAST RECORDING (RE PRISEJW.AAPlER 8ROS-! 

THE ADDAMS FAMILY 
ORIGIIIAL IROAOWAY CAST RECORDING DECCA BROADW.1.V 0£CC4. 

MEMPHIS: A NEW MUSICAL 
QRIGIMAL BROADWAY CAST RECOROIIG OELRAY/RllltlO 

THE LION KING 
ORIGIMAl BROAOWAY CAST R£CORDIHG (WALT OISflEYl 

FELAI 
ORIGINAL BROADWAY CAST RECORDIIG KlltlTlr<O FACTOR 

AMERICAII IOIOT: SElfCTIOtlS FROM THE ORIGINAL BROADWAY CAST RECORDING 
ONGIIIAl !ROADWAY CAST R£COROIIG (REPRISH\1/AR.NER BROS.) 

IN THE HEIGHTS 
DRIGIMAL BROADWAY CAST RECORDING GH0S1UGHTJSH,-K-B00MJRAZOR & TIE 

EVERYOAY RAPTURE 
SHBUE RDIEE scan {GHOSTllGlfl/RAlOR & lfE) 

A LITTLE NIGHT MUSIC 
2009 BROADWAY CAST RECOROIIG IPS CL4.SSICS/llONESIJClftNA.RtlER BROS \ 

SPRING AWAKENING 
QRIGIMAL I ROAOWAY CAST RECORDING OECCA BROADWAY OECC ~ 

NEJCT TO NORMAL 
ORIGIIIAl IROADWAY CASl RECDROIIG /GHOSTLIGITT /SH-K-BOOMJRAZOR & TIE\ 

BILLY ELLIOT: THE MUSICAL 
orucmcn CAST RECORDIN6 jDECto\ 8.RO.AOWAY/\. IIIVERSAL CLASSICS GROUP) 

MAMMA MIAI 
OFUGINAL CAST RECORDING jOECCA -B-ROAOWAY/DECCA) 

Data for week of JULY 3, 2010 
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Si\LESDAT/i 
COf.lPILED BY 

nh.:lsl:n 
SoundScan 

,,! HEATSEEKERS ALBUMS'" 

14 

18 

18 

17 

18 

22 

aa 
2A 

as 

NEON TREES 
MEflCYAY Ql3fl7i?~ooJl.tG (IQ 9SI 
DUE VOCI 
TUNETONES 01•271/UME (9 98) (+) 

MORCHEEBA 
N AS 01GtTAl EK {g.9B) 

19 28 ~~~uio~~;;~;,~.~:;,,cOlUMBIA 11' 911 

21 

15 

26 

31 

22 
14 

KINGDOM OF SORROW 
BEL ; psf 7093• Iii 9Al 
TROMBONE SHORTY 
VERVE F-ORECAST ()14194,NG (10.98} 

CRYSTAL CASTLES 
RCTIONJlAST GANG/UESA,IUVEAS"-l MQT0\1/N 014.374/YMRG (10.98) 

TIHRD MAN 4fWM 114 9/ll 
ONE ESKIMO 
SH~tjGRl •LA 1 QIQ-40~ (9 98) 

BRANTLEY GILBERT 
A\lfRAGE JOE'S 21 S (I• 98) 

KUTT CALHOUN 
STAANCE 76.IABC {18.98) 

/ HEATSEEKERS SONGS" 
/1 I 

Clliii TITLE • Ii ARTIST (IMPRfUT f PROMOTION L.\BEL) 

LOVE LIKE CRAZY 

143 
I OBBY BftACJ;INS FIATURING RAY J (TYCOOfl STATUMJ!ilVERSAL REPUa.LIC} 

LAYMEOOWN 
THE DIRTY HEADS FEATURING ROiie (EXECUTl\1£) 

KEEP ON LOVIN' YOU 
tUEl MAGNOLIA (BIG MACJilNEJ 

YOU'RE THE ONE 
OOtiDAIA (SO SO DEF/MALACO) 

NINA BONITA 
CHINO Y NACHO (MACHETE/UMYE.RSAL l.ll!SlC LATIIIO! 

NIGHTMARE 
A~ENGED Sf.VUifot.O fHOPELESSN/ARtlEA BROS.} 

WE"LL BE A DREAM 
Wf. ntE KIU1$ JllT\11.ING DUii LOVATO ($-CURVE) 

ALL OR NOTHING 
THEORY OF A DEADPtU.N (Ei04/ROA0RUNIIERJRRP) 

WAY OUT HERE 
JOSH THOMPSON COLUMBIA N~SIIVlllE 

A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) 
Bl.ICKY COVINGTON (LYRIC STREET! 

STANO BY ME 
PRINCE ROYCE (TOP STOP} 

SWEET DISPOSITION 
THE TEMPER TRAP (LIBEAATIOt4/CtASStl0l E/CDLUMB.lA) 

GET BACK UP 
T<NIYMAC (FORE.fRONT/EMI CMOJ 

OPPOSITE OF ADULTS 
CHIOD'f Ill.NG (VIRGIWCAPITOL) 

ARTIST 
~ 1., .. UtJ.!Mf!E.8 .... l.lJISTAllUTUiG L~ (e81CtJ _______ _ 

Antifogmatic 

Up From Below 

rm Allve, I'm Dreammlng • 
Imperial 

Crushes: The Covers Mlxtape 

Lungs 

All We Have Left 

Dark Hope 

GERALD ALBRIGHT 
HEADS UP 31976/CONCORO 18.98 

DAVID CROSS 
SUB POP M2 (13.08) 

UFFIE 
ED 8A.NGER/8ECAl<SE S2•S67/ELEKTIU. 13.98 

BAND OF SKULLS 
S.ttANGRl•LA 101tt27• 9JJ8 

The Obsid ian Conspiracy 

See You On The Moon 

Total Life Forever 

Bigger And Blackerer 

Sex Dreams And Denim Jeans 

Baby Dar ling Doll face Honey 

The Black Dirt Sessions r 11.98 
DJ Clay Presorts: Book Of The V~cked: The Moo<tape Chaptl:Y 1 

Habits 

Due Voci• 
Blood Uke Lemonade 

Before Today • 
Conditions 

Behind The Blackest Tears 

Backatown 

Crystal Castles 

History From Below 

For LaeK Of A Better Name 

Nikki 

Barbara 

The Ghost Who Walks 

One esklmO 

Halfway To Heaven 

Raw And Un-Kutt 

Contemporary Jan 
AlbOOIS, It gives the 
saxophonist his nth 
top 10 sd and fifth 
straight to dtbu1 In 
theregion. 

It's the voolisl's 
second top 10 on the 
<lassiGII CroSIOYer 
Albums da1 as It 
bowl at llo. 4. The 
sel was first released 
i1 lhe United 
Kingdom a yeango, 
peaklllg il1 No. 6 
theft. 

47 AHMTRY 

~~ NEW 

411 

90 

fflEIICHKISS 042• (12 98) 

TRAILER CHOIR 
SHOW OOG•UNIYERSAL 02& 0 .98) 

JULION ALVAREZ Y SU NORTE NO BANDA 
ASL/OISA 721~ 1/UMLE lfl.9B 

SIDEWALK PROPHETS 
fERVEtn/l//ORD·CURB t879'00/NARNER M OS. 9.98 

MATT KENNON 
BAMAJAl.t 01002 (13.9-8) 

EYES SET TO KILL 
iREAKSll ENCE 193 {12.98 CD/OW)@ 

ASKING ALEXANDRIA 
SUMERIArf 022 {13.98) 

JIMMY GONZALEZ Y EL GRUPO MAZZ 
FRrno1E 3060 9.98 

PAPER TONGUES 
I\.SMIOCTONE 013970/IGA 12.98 

1898 

REGIONAL HEATSEEKERS #1 ALBUMS 

Up From Below 
Edward Sharpe & The 

Magnetic Zeros 

Antifogmatic 
Punch Brothers 

SOUTH CENTRAL 

Dangerous Muse, "I Want It All" 

Antlfogmatlc 
Punch Brothers 

Antifogmatic 
Punch Brothers 

SOUTH ATLANTIC 

The electronic/rock duo (Tom Napack and Mike Furey) rises 48-
39 on Hot Dance Club Songs with the Bloodshy & Avant-produced 

"I Want It All." It's the first single from the pair's debutfull-length 

studio album due this fall. 

Up From Below 
Edward Sharpe & The 

Magnetic Zeros 

Dark Hope 
Renee Fleming 

MID-ATLANTIC 

"' 

• 
.0.A .. EROU; 
MUSE _ 

Release Me 

Gorilla Manor • 
Off The HIiibiiiy Hook (EP) 

NI Lo ln1en1es 

These Simple Truths 

Matt Kennon 

Broken Frames 

Prince Royce 

Sister Kinderhook 

Crash Kings 

S1and Up And Scream 

Mi Vida Sin Tu Amor 

Paper Tongues 

Believe 

Travelling Like The Llghl 

e :~~~~ And Faith 

7 Mindi Abair 
In H,.Ff Sum,o 

a Trailer Choir 
Off The Hil/Qiffy Hook (EP) 

e: ~~~;:nee + The Machine 

a ='! s::: &Toe Magnetic Zeroes 

4 ~:a~"~nc::: :o~~er 

J OJ Clay 
•1111Clj-·M0'1he"'""°'"""-Ci>:l:Wl 
8 ~~;~:,:: 

7 Too Slim And The Taildraggers 
Frea Your Mind 

• Kutt Calhoun 
RiitW And Un-Kutt 

The Ready Set 
rm AJrlfe, tm Dreamming 

Data for week of JULY 3, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 41 
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~1 !I =• !:10 =~ TITLE Artis t " 5i ~~ ii PRODUCER (SONGWRIT1:R) IMPRINT / PROMOTION LASEl e 
0 Katy Perry Feat. Snoop Dogg , .. .. (tij) ( 

2 OMG Usher Featuring will.Lam 
WILU.A).! jW.AOAMS) @ LAFACE/JLO 

3 AIRPLANES B.o.B Featuring Hayley Williams 
ALO: Co\ Kll)J'.IV,IQC l !8.A.SIIALtOf.lS, JIUrRMIKSAGIWtT,, OUSSOLUET.TSOL11i:ERS! @0 Rf.iftROCICNAAtJO MUST\l/ATL/ltlTIC 

0 BILLIONAIRE Trav1e McCoy Featuring Bruno Mars 
TH£ SMEEZltlGfOIIS (!.MCCOY,B.MARS P.lo\WRENCE.A.LEYIIIEI @ rf.4PPY BOY/OECAYOANCl:IFIJELEO SY Ro\lAEII/RRP • 10 13 FIND YOUR LOVE Drake 
t: IAlfST~ BHA.Sl(Efl NO IO (A GF!At!AM K\\'ESTE 'IIILS0tl.PR£'11Kl.OS! ~ ~ G MOHE'I/C.ASff MOUEYAIIIII/EflSN.. 1.1010\',tl 

8 6 4 YOUR LOVE IS MY DRUG KeSha 
OR. LUKE B.Bu,r«:o AMMO oi:.sESERT P:SEBERT.J.COLEM,t,ffi @ l< EMOSASEIRCi!{RMG 

7 ALEJANDRO Lady Gaga 5 f\EOONE,LAOY GAGA tl.KHAYAT,S.G.GE.RM4.tlOTTA) ©0 STREAML1tlE/KOl«.IYE/CHERRY1REE/ltHE~SCOPE 

al 0 14 19 COOLER THAN ME Mike Posner 

"' NER. M.P SN~ E.H LUE 'Ji:MO 

0 11 NOT AFRAID Emlnem 
'B-01·104. !IA.Mi\THERS,L.E.REST0,l.1.$i1.MUELS,J.EYAf,S,M.8tJRNETTEJ 0 WEB/SHArJV/AfTERM.liltt,NTfRSCOP~ 

10 BREAK YOUR HEART Talc Cruz Featur1ng Ludacrls fJ 1.CRtJZ.F-. f.St.llfH {f.CRU?,F T SJ,UTH,C.BRIOGESI ~!1: IAERCURY/lOJMG 

11 ROCK THAT BODY The Black Eyed Peas 
0 ClfT1A.'IUll.llll(l,loJITIUIO:fllJA,'A'~1,¥;:iAfffi.:AJaCNiZ.Sft.al;;re!Dll'.:f"UlU't:IITA.W~J~Tt:JUf '.6:U.\!OJJ(J JI! @ ~ ,lSO'Jlf 

12 13 10 BULLETPROOF La Roux 
6.l4.t4GP,U,1D E.JACKSOFf !!; JACKSOPl IUArfGMol.10[ ~!;!: a!G LIFE)P{)LYDOR/CllERRYlREE/ltHERSCOPE 

13 11 NOTHIN' ON YOU B.o.B Featuring Bruno Mars • THE Sl.1EEZINGTOtlS B.R.SfMIAOHS JR. B.MAAS . ,1,WREtlCE. .l£\1Jtj Ii REBELR RAtm HUSTLE/,l,Tl.AtlHC 

14 12 12 HEY, SOUL SISTER Train fJ :UJEREFE ESPIOtUGE G.1//AlTE~BERG (P.M0NAHAIV.L1t4D1A.8JORKLUNOJ 0 COLUIABIA • 17 28 MY FIRST KISS 30H!3 Featuring Ke$ha 
DR. LUKE B.BLArKO (L.GQTT't,•.uolB.iEVlfflS.FORU,IAri II.MOTTE) 0 POOTO Flr~ISH(ATLAHTIC/RRP 

CD 19 34 RIDIN' SOLO Jason Oerulo • 16 J.R.ROTEM J.OfSROlrtEAUX J.R.R01EM 0 BtLl.GA HE16HTSfWil.R~ER BROS. 

G 25 30 IMPOSSIBLE Shontelle 17 
ARtUHOR jA .Bl RGSSSON11.WR0LDSEr~ !:2: SRP/SRCJUmVERSJ.L MOTOWtl 

18 15 14 NEED YOU NOW Lady Antebellum D P:WORLE'tlAOY AIUE8HLUM {OJl4.YI//OOO C KELLE'tH,SCOTT.J,KEAR) ~ C4.PtTOL N,!,Sltvlll£/CAP110l 

111 16 16 YOUNG FOREVER Jay-Z + Mr. Hudson 10 K.1//EST M.GOLO FIAERTEtlS l.6ERJU,RO S.C.CARTER t::.WEST ROt tlATIOtl 

20 21 20 BREAKEVEN The Script • 12 0.0'00/IOOHl.lf M,SHHHAN~.fR».tPTCN,p,.l:1fNUI jD-O'CIOIIO~IJEi!!SHEfHAll,e;fRliUPTOO S.A.IOP!lE~ !2 PH~O:.Wlti'U'I: • 22 29 UN-THINKABLE (l'M READY) Alicia Keys 21 A.KEYS,l<.BAOTHERS,tl.SttEBIB (A.KEVS,A.GRAHAA1,t::.BROTHEAS, JR.,rf.SHEBlB} 0 IABK,l~ MCl • 24 22 
CAN'T BE TAMED MIiey Cyrus 
MC.K MAFlA (M.D.li.C'VRUS~.AR"'1AT0.T.JAIAES,M.POMP£T2KI.P.NZA) G) HOLL'ftYOOO 

23 18 17 RUDE BOY Rihanna 
STAR(;Al E,R.SWIRE M.S.EAIKSEtl.l.E.HERMA.tlSEN,E.DUlf.,IA.RIDDICl:: R SWIRE,R.F£tH © SRP/OEf JArM DJMG 

24 20 18 IN MY HEAD Jason Oerulo fJ 
J.R ROTEfo'l (J.OESROU\.E;l,UX JR ROTH( C KELLY! ~ BELUG.I. IIEIGIITSfWARNER BROS. 

25 23 25 UNDO IT Carrie Underwood 23 
1 M BRIGIJT jC UNOERl//000 K OIOGUAROl1M FREOEAlKSHl1l LAlAOl ~ 19JQ,RIST4. N,!,SIIVlllE 

e 32 55 I LIKE JT Enrique Iglesias Featuring Pitbull 26 REDONE ~.KHi\VATE.!GlESIAS l AICttlE .U.PERE2l ~ UNIVERSAL AEPtJBUC 

G 26 51 YOUR LOVE Nicki Minaj 26 1 ~.1//AflSEL jO.TMARltJ A.WAtlSEl 0.FREEUAH JP:lfJ.GHESj !2 YOUtlG t.lOtlEY/CASH MOHEY/Utllli!ERSAL MOTOWll 

" 28 27 HAVEN'T MET YOU YET Michael Buble • 24 &.AO Ci jA.S.10SIEA ACHAr/0 IUU&U I © 14),!REPRISE 

29 27 33 ALL I DO IS WIN DJ Khaled Feat. T-Paln, Ludacrts, Snoop Dogg & Rick Ross 
fU WiSTYt~C',.J ~HAtm!KI.UIWFDC8fUDGFS,WR~RTS 11,C C-~Rl}.ll'IIJSJR, T.Jl.lJNJUCllUIG$1 MCll t l:lSJ 0 WI: HI 8E$T,FI • 27 

30 29 31 THE HOUSE THAT BUILT ME Miranda Lambert 28 f.LHJ()ELL.ll.WRUCt:E jT.nOUGLAS,.11.SKRIJBUN) !;!!: COLUtABIA {rU.SHIJILLE) 

45 26 DYNAMITE Taio Cruz 26 OR l UKE,B.BLMfCO !l.GOffi\'AlD,K S.MARTIN.B LEVlrf B PACKEE T CRUZ! @ IAERCURY/IDJPAG 

32 31 21 OVER Drake 14 
BOl•10A.UIIAAl lO (A 6RAlfAA1.M SAA1UELS.ti.8ROtlGERS! !2 YOOIIG tAQtl£YIC.I.SII MOtlEYiUta'I/ERSAL MOTOWtl 

G 48 54 SOMEBODY TO LOVE Justin Bieber 33 STEREOTWES 'J.YIPd.REEVES .A.ROMULUS H.BR1GHld-BIEBER~ !2 StHOOLBOY/RAYMOIIO BAAUWISLAll!!@JMG 

C THIS AFTERNOON Nickelback 
36 39 3' .A.J.LA.NGE WCKELBACK J.MOI jNICKELBACK R.J.LAtlCE C.KROEGER! @ ROA0RU11"ERffiRP 

38 30 23 TELEPHONE Lady Gaga Featuring Beyonco 
A.J[Jl)(IIIS,un'f GAGl ~G~OTTA,IWE:illlhS,UllJIHS,LffWl(lN.S,Ktt:J'IMS) (})@ ~wut.C KCltt.Wt>t:ff!R~Vfltl::'!llmRSCl:K 

38 35 36 I MADE IT (CASH MONEY HEROES! Kevin Rudolf Feat Blrdman. Jay Sean, & UI Wayne 21 
t RUllOLf (K RUOOLr, KASIICR I) CARlfR B WILIJAMSJ S(AJJ.J SKM.LCR R LAAO''!) @ CASH MCIUCVNJ,1\'tRSAL REPUBLIC 

G PRAY FOR YOU Jaron And The Long Road To Love 41 43 37 J.L0WENS1EIN fJ.l0WENSfW11J.8R£1flUlfGER) ~ JAROrfn'OOD/UfllVERSAL REPUBLIC/BIG MACtllllE 

G 43 - WAKA WAKA (THIS TIME FOR AFRICA) Shakira Featuring freshlyground 
S.I MESA.AAK ~IPOLLJ ml ifi,IJ-t:SARI\K RIPOLL.J.IHLL KOJIOIEDB E VlCTOR.Z,B,JEal.H PAUL) 0 EPIC/SOth' MUSJG u rm 38 

TIK TOK KeSha 311 36 32 OR LUKE 8.BLAflCO tK.SEBERTL.GOTT\\'ALD B LEYl!:!l @ KEMOSASE/RC~RIAG 

IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 40 39 41 
J.BEAIIZ TIMB,1,LAIID (J.BEAfU T.IJMOSLEYPA.BUS8Ef l @ llllOSl EV/BLACKGROUtlOatmRSCOPE 37 

4 1 42 40 WHATAYA WANT FROM ME Adam Lambert 10 l U.fARTIN SHELLBACK jP!tlK IC.S.lolARTlfl SHELlBACKj i: 19/RC~tAC: 

G FREE Zae Brown Band 54 66 K.STEGALL,Z.BROWN {2.1!.ROWtl) 0 HOME GROWII/ATLAlfTIC/BJGGER PICTURE 42 

I GOTTA FEELING 43 40 42 The Black Eyed Peas Ill 
D.Gum" F.RIESTERER jW.AOAMS .11.PlllEOA J.(;OMEZ1S.fERGUSONE0.6UETTil.iF,RIES1ERER) @ ltHERSCOPE 

e 52 53 THERE GOES MY BABY Usher 44 
JJPA JOtlSfU1RICO lOIJE (RICO LOVE J.G.SCllEfFER f ROMAN010 MORRISl ~ LAFACE/JLG 

45 34 24 MY CHICK BAD Ludacris featuring Nicki Minaj 11 TIIE LEGENDARY TRA)(STER {C.BRIOGES OT t.14.RAJ S.lltlOLEV0,04.VIOSON) ~ OTP1'0E"F J A.M/IOJMG 

G 51 48 RAIN IS A GOOD THING Luke Bryan 46 
: J.ST£vrns jl.BRYAfl O.Dal.VIOSOII) @ <:4.PITOL NASHVILLE 

' G 49 46 WATER Brad Paisley 46 
f.RQQER~ l!J.PA1~LEY~.O~BQI~ K.LQIJELA£El i: ARl~TA Hil.~HVILLE 

G 53 50 LOVER, LOVER Jerrod Niemann 48 O.BAA!rtAAD,J.tllH'1AllN (O.PRITll<ER) 0 SEA OAYlE/ARISTA Nil.SHVlll E 

GJ1i1 1 UP ALL NIGHT Drake Featuring Nickl Mina) 
49 ) !lQl Ll~l~ij '"QI ~l§TEQI $ ~ rfg P4Qfl~):',i1'A§~ !i1QN~X£~NIYER§AL MijTQWtj 

110 46 37 BAD ROMANCE Lady Gaga • REOONE,L4.DY GAGA (tl.KHAYAT S.G.GERMil.tlOTTA! @0 STREAMLUlE/K01{lllJE/CHE.RRYlAEEJ1tHER5COPE 

57 57 CRAZVTOWN Jason Aldean 51 u Ktmx jR.CLAI/ISOtU.JOtlES) @ BROKEN SOI/I 

G 61 61 HELLO GOOD MORNING Oiddy - Dirty Money Featuring T.I. 3' OMtJA RICO LOVE f tj HILLS t.1 ARAICA C.J HARRIS JR. • BAO BOY tHERSCOPE 

SHE WON'T BE LONELY LONG Clay Walker 53 55 58 K.STEGi\Ll (D JOHtlSotl P.O'OOtUIEll G.GRIFArfj @ CURS 53 

54 56 47 LOSE MY MIND Young Jcezy Featuring Plies 35 I ORYMMA BQ;Y jJ.WJENKIN~ , .i!;!Q;l~Q;N A.WA~INQTQ" I ~ , T~EF JA.MIIO~MQ ~ • 62 60 · !!.~Jc1~~~~~:m~~!!ro.rm~it~!~t~~~:m~:~~-~:~:::!~i ~~!,!~Z!~ 55 

42 I Go to www.billboard.b iz for complete chart data 

D 
Track is chart's top 
Airplay Gainer for a 
second sbaight 
~improving to 
121.5 milfion 
impressions, 
a<cording to Nielsen 
BOS. ll's the largest 
audience sum for a 
Capitol Records Utie 
~nee the Billboard 
Hot 100 raclio panel 
was expamled to 
indude all !annals 
in De<ember 1998. 
!be labers prior 
high marlt was 
Chingy's "One Call 
AWlt" 021.6 million 
in ~ril 2004). 

ii] 
As noted In For the 
Roo>11I (see page 6), 
a post-print 
reprocessing of 
sales data by 
Nielsen SliundS<iln 
led to a relhuffling 
of positions on last 
weel!'s retau-based 
charts, lnduding the 
Hot 100. The most 
notillile cliange on 
lhhlistwas 
"Alej;fldr0" l!iKhing 
the top fi~e. 

m 
Singer/rall!ler l)!a(es 
four debuts on the 
list, lndulllng the 
top three e11trtes 101 
the Wttk. Three of 
his new titles are 
homh~No.1 
album, w'hUe tne 
song at llo. 57 was 
mncunently 
released exdusivtly 
asadigltaf track. 
CumulatiVely, the 
four debuts move 
161,000 downloads-

• The song, whose 
title~lext 
shorthand for "I 

AIRPLAY 
ro1or-:1TORED BY 

!~i.t:1_~';)1 
BOS 

SALES DATA 
COJAPILEO BY 

nids1.:n 
~01.,ndSciin 

~ 

!I t;.:: ;i;o ;~. TITLE Arti st " ~· 51 ~~ I!' PRODUCER (SOtlGWRITE.R) IMPRINT / PROMOTION LABEL ~ 

G 65 71 RIDE Clara Featuring Ludacrls 56 C.STEWART,T.Nal.SH jC.P.H4RR1$,T.rfASH.C.A.STEWal.Rl,C.8RIOGES} G L,I.F4.CE/JLG sm 9 AM IN DALLAS Drake 57 
tlOT LISTED {NOT LISTED) @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOI/IH 

158 47 35 EENIE MEENIE Sean Kingston & Justin Bieber • 15 
B,BloWCO 1-S,LMU,K AAOERSOtl,C,C BATTEY,S,A BATTEY.J,BIDER.MP.t.LACms,E CLARlO 0 BELL.G.1, 11EIGIITS/EPIC 

G 60 64 LOVE LIKE CRAZY Lee Brice 59 O.JOHllSOll !DJOHtlSON,TJAMES! 0 CURB 

G 64 62 I NEVER TOLD YOU Colbie Caiflat 60 K.CAILLAT iC.CAILLAT.K.OIOOUAROI.J.REEV'ESl (D LtUVEASAl REPUBLIC 

81 63 38 GOT YOUR BACK T.1. Featuring Kerl Hilson 38 I OJ TOOMP (C.J.HAAAIS, JR.,A.DA\llS,T.NASH'J 0 GRAHO HUSTLE(ATLArfTIC , 
I 

G 70 - HEY LIi Jon Featuring 30HI3 62 t DR. LUKE,30~3 p.H.SMITH,L.GOTTWALD,S.fOREMAII.N.MOTTE,W.HOLMES! 0 BME/tJtuVERS.Al. REPUBLIC 

83 50 15 MISS ME Drake Featuring UI Wayne 15 
1m 1t\,l,,lf,S~f8e fOAAW.11.MSlAIJ:l.$,lf $it<IIIU,(;MTI:A,D.i:0',\.~ADS.(l~·CH,IJ!t60PI) @ ~IION::V'CASH LOIN\lll'if.RSoll M()lCM~ 

G 67 - BEAUTIFUL MONSTER Ne-Yo 6' SHRGI\TE {S,SMITll.tA,S ERIKSEtl,T EJIERMA.NSEll,S,!JJlLIIELMj © DH JAl.t/lOJMG 

85 33 - NEVER SAY NEVER Justin Bieber Featuring Jaden Smith 33 TttE Mf:SSE»:IEAS IA.MfSSIOOER.tl.AJ\\1:H.J.BIEEUl.lH~RRELU-5WTH.0lli\UBERH 0 SCHOOLB~Y,Rl!Yf,1000 BIWJlflSlNU>'IOJ~l5 

(1_ 76 81 TEACH ME HOW TO DOUGIE Cali Swag District 66 C.FOW\.Eft,E.WEST !C.FO'HtER.C.GLfE,C.CHILOS,E.WEST) @ C4.P1TOL 

87 68 59 GIMMIE THAT GIRL Joe Nichols 3' M.1//RlGttf lFtAXllfS.0.DAVlDSOll.B.HAYSllf>! (:) SHOW OOG-UIHVERSAL 

~ 80 83 PRETTY GOOD AT DRINKIN' BEER BIiiy Currington 18 C.CHAl.1BERLAttl.B.Cl.AFllllGTON ~T.JOllES! 0 t.lEAClFIY NASl'fll'ILLE 

G 72 85 SEX ROOM Ludacris Featuring Trey Songz 69 KAJUN (C 8RIOGES,UIEVERSOFf,T.SCAI.ES.T.TAYLOR,KJ 0HtlSOHt 0 OlPJOEF J1UJ/IOJMG • 83 97 SHARK IN THE WATER V V Brown JO TTYSP£R,\1 SE.PE~MArff:SII ~• SEPEIIRM4.tlESILT TYSPER) 0 C4.PITOL ·- FIREWORKS Drake Featuring A lic ia Keys 71 tlOT LtSTEO ~ OT LISTED! 0 YOUNG MONEY/CASH MOJlfY/Utll\lERSAl ll OTOI/Rf 

72 69 63 THE MAN I WANT TO BE Chris Young u J.STAOUO (8.JAMES.T.NICHOLS! (l) RCA tuS!-MLLE 

G 81 86 
THE ONLY EXCEPTION Paramore 73 R.CAV~LLO,PARAMORE jH.WJLUAfAS,J.F.t.ARO} 0 FUELED 8V Ri\lAEWATlANTlC/RRP 

e 77 77 WRONG BABY WRONG Martina McBride 14 0.HUFF,t.UJC8AIOE jS.B.ULES.R.E.ORRAlL.B.Wi\RREN.B.WAR~EUl (D RCJ. NAStMLLE • 88 - HALF OF MY HEART John Mayer 25 J.I.IAYER,$.JOROAlf {JJ,IAVER! @ COLUMBIA • 85 92 GLITTER IN THE AIR Pink 18 B.UANtl !P!tlK,B.J.IANlll 0 LAfil.CE/JlG 

G 90 - IF JT'S LOVE Train 17 G W,!,TTENBERG.M.TEREFE jPMOff4.HAN,G.W.fiTTEH8ERG! @ COLUMBIA 

..fl_ 79 84 I KEEP ON LOVING YOU Reba 18 R IACENTIRE,T.eROWtl (R outm,T IACBRIOE! 0 ST.t.RSTRUCK/Y,l,LORY • 82 91 !'MIN Keith Urban 79 D .HUFF.1<.URIW• !R.FOSTER.G.MJDOLEM.Alll © CAPITOL NASHVILLE 

80 71 56 WINNER Jamie Foxx Featur ing Justin T imberlake & T .I. 28 J.TIMBERLAKE,R.Kriox J .TIMBERLAKE,FlTAOROSS.J.E.FAUtmEROY 11,C.J.HA.RAIS, JA. U) JJRt.lG om ANOTHER WAY TO DIE Disturbed 81 O.OOtlEOAN,D.DRAIMAN,t.l.WENGREN i!!ISTURBED! 0 REPRISE 

G 89 - WAVIN' FLAG K'Naan 112 
K.BROTHER S18 MARS jK.WARSAME,B.rolARS.P.LAI/IRENCE,J.DAVALt 0 A&WOCTOr,[(11rn[ RSCOPE • 

G 87 94 LITTLE WHITE CHURCH Little Big Town 83 
WKllKPATRIC+: UTTU 916 T01A1W ~ F.1.lll.CHl.011l t:"IRkPATRICli: k' SOWLPMliU,PS\\'Em 1/JESTBROO~ G) CARTOl lllSl<IIU[ 

C NEIGHBORS KNOW MY NAME Trey Songz 86 73 
TTA'Vt0R,P:lf4.YES,J PACGEE !!,tlEVERSOru.unoR,P:H.1,'1'£Sl 0 SONGSOOK/ATLMnlC 

43 

85 78 68 l'M BACK T.1. 44 TRACKSLAYERZ lC.J HARRlS, JA.,0.RArmALL,0.DUrfCMf) 0 GRt\liO HUSTLEIATLArnlC 

91 96 HOLD YOU (HOLD YUH) 
FIRE PfTER jW.EDW4.RDS,R.JOHflSOH} 

Gyptian 
0 0G VP 86 

87 74 67 LIL FREAK Usher Featur ing Nickl Mlnaj 40 E.WILllAMS.POLO'N OA OON jJ,J01lES.E.WllLIAA1S.E.OEAftu.RAYiU)UO IY.0.l..MAAAJ.S.H.MORAISl 0 LAFACE/..l.G 

C 93 100 ANIMAL Neon Trees 88 T.PAC.tlOlTA Q.OLEtatl,l.PAGtlOTTA.8.CAMPBELL! 00 MERCUIIYl10JMG cm DOUBLE VISION 3OHl3 89 B.BLANC01M.S0UIRE 1Pol.SOUlRE,B.LEVlfj,$.FOREMAN,N.t.lOTTEj 0 PHOTO fltllSH/ATLANTIC/RRP cm PRETTY BOY SWAG Soulia Boy Tell'em 1IO YOUNG SIIAY,G5KIDMURPII (D W.1.V:O,BYRO,J IJURPHYI 0 COll lPARK/lrnERSCOPE 

·1 143 Bobby Brackins Featuring Ray J 91 tlOT LISTED {NOT LISTED) (:) TYCOOrt STAnJS.llltUVERS..I.L REPUBLIC 

G . SOLO lyaz 32 
J.RAGIEW £!S.lf\'1S.K.JJ:itES.A.RnCJ.OESAOOllAUILlJIAAA1SIJU.JACKSOIU.RROT~ (l) !'ME IS ~IOIEY,11ELUW. IEl~ fSIRf.fof!ISt 

G LAY ME DOWN The Dirty Heads Featuring Rome 93 THE DIRTY HEADS.ROME fJ.1//ATSOtl,0.BUSHtlELL,R.RM.UREZ) CD EXEC:UTIVE cm OUR KIND OF LOVE Lady Antebellum 80 
P.'1/0RlEY.LAOY ANTEBELLUM 1D,liA"IW000,C.l<ELLEVJi.SCOTT.8l&Efl © C.t.PITOL NAS!{I/ILLE om FINDING MY WAY BACK Jahelm 
I. 8J.Rl4.S,C .HAGGIIIS ~.BliRIAS,C.HA:GGftlS.M .JOtH l:L.C .CHAMBERS,J.HOAGlANO! 0 ATLil.tfTIC 95 ·- FARMER'S DAUGHTER Rodney Atkins 116 T.HEWITT,R.ATKHlS !M.GRErn,B.H4.YSltP,R.A)(ltlS! 0 CURB om THIS AIN'T NOTHIN' Craig Morgan 
RO'OOtfNEll,C.MORGAH (C oueo1s .u: PIIILLIPS! 0 BtlA 

97 GI ALL ABOUT TONIGHT Blake Shelton 98 S.HENORICl<S iR.AkltlS.8.HAYSLIP,0.0AVIOSO!l) 0 REPRISE jNASH\rll.LE)N/Mlf 

G FANCY Drake Featuring T.I. & Swizz Beatz 99 r;w_rzz BU.TVl.51[E(6 (l,.GRAltilM.N.sttE&'SJ,1..S.,,Wl.ELS.K.OtANJ..JDtflSOIUtlAlfT) (D Y(IIJI«. tr,O'fft'C,l,S't M011[1(1MIVl:RSAL MDm'i'lt 

G . MAGIC B .o.B Featuring Rivers Cuomo 
OA. LUKE (l.GOTtw.UD,R.Cl.OMO.-B.R.SIMr..lONS, JA...) 0 REBELAOCK/GRAIIO ttUSTLE/ATLArfllC 

Data for week of JULY 3, 2010 
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SALES DATA 
COMPILED BY 

)'.i_d,cn 
SoundSc.,:in 

' HOT 100 AIRPLAY'" 

·= i!I 
:;;= 5g TITLE 
j; ;'.! ARTIST ([MPRltnlPROMOTlON LABEL) Ji te= 5g TITLE 

j ;'. ;'.!- ARTIST (lMPRltll/PROJ.tOTIOll lABEL) 

0 12 OMO 21 18 1S OVER 
USHER FUT. Will.UM LAFACE/JLC CAAKE('ru«,r,D,EV/Cl,SttFOEV.o\.N®S,ll.MOT(Jl,\t-0 

G AIRPLANES 22 22 11 THE HOUSE THAT BUILT ME 
I.GI FfAtKIUY WIWM1$ lRfllE~l() lf..STWATWll''Ct MIRAKDA UMlll:Rl (COLUMBIA (tlASHVILlEH 

CALIFORNIA GURLS YOUR LOVE e KATY PEMY FEAT. SNOOP DOGG (Cil.PiTOq ~ 32 tUI MIIW C,Wtl3 MINY.t,IS,tMINY.\ltMRS4l t.tJTOIR~ 

0 FIND YOUR LOVE e 24 11 CRAZVTOWN 
DflAKI f,Wt,K, P.UEl',tolSiPJOlfYA!PMRS,ll_ MOTOI~ JASON UDUJI !BROl<Ett BOW) 

8 YOUR LOVE IS MY DRUG ~ 26 I WATER 12
1 kESHIII (KE~OS;t.BE/RC,VRMG! 

10: WO ~ISU:'t' (ARtSTA NASHVllLE) 

8 17 BREAK YOUR HEART 26 2S 21 WHATAYA WANT FROM ME 
TAIO CRUZ FUT. LUDACRIS (M.ERCURVIJOJMG~ ADAM UM8UIT j 19/RCA/RMGI 

7 11 ALEJANDRO s 30 10 RAIN IS A GOOD THING 
lAD't' GAQA~ tUU~ ERR'l'mEf.tlJERSCOPE) LUKE BRYAN (Cil.PITOL NASttVTLLE) 

II 20 NOTHIN' ON YOU 28 28 LOSE MY MIND 
8.G.8 RAt 8ftJNO MNIS ~~ORIHl tt.t:SlW,Ql,lllfr:) YOUNG JEEZY FEAT. Pl,IE.S (CTEIOEf JA/1.VIDJt.tG) 

Q 14 BILLIONAIRE 35 IMPOSSIBLE 
'IP:IWl lltWfA:«l'Bll;llO~~~twUflJRBll!V~\E'~ SffONTElll {SRP/SRC/UNIVERSAL MOTOWtl) 

10 10 40 NEED YOU NOW 0 31 11 SHE WON'T BE LONELY LONG 
LAOY AlfTUIRLUM (Ci\PITOL N",SllVllLEfCAPITOl) cu:r WALKER (CUA Bl 

11 w HEY, SOUL SISTER • 34 UNDO IT 
TRAIN (COLUMBI ii,) CARNE UNDEftWOOD (19/ARISTA IIASHVILLEj 

12 11 12 UN-THINKABLE (l'M READY) G 38 RIDE 
AUCIA KEYS iMBKJJ/RMG! CIAFLt FEAT. LUIIACRIS (L-1\fACE/Jl Gf 

CD 16 IO• ~ ~~ll~~:l~~~OOR/CHEMYTREEJlNTERSCOPEI 33 23 14 YOUNG FOREVER 
JAY·Z + 11111. HUDSON (ROC Nil.TIOH) 

14 12 19 RUDE BOY e 47 RIDIN' SOLO 
RIHAMltA (SRP/DEF J4t.VIDJMC) JASOM DERULO (BElUGi\ t lE1GJ<TS1WAAtl[ R BROS l 
BREAKEVEN TELEPHONE 18 15 21 
THE SCRIPT (PttOHOGENIC/tPIC) 

38 27 28 UDrGM.11 FEAI llfflNl~U.E.t:!JW~OBIRm&:ttllOISCOftl-

18 13 23 IN MY HEAD 38 33 ALL I DO IS WIN 
JASON DERULO !8.ELUG.11 HEIGH1S1VIARll£R BROS.) OJ ltHAllO {WE THE 8.EST/ E 1) • 21 COOLER THAN ME 37 37 34 BAD ROMANCE 
MIH POSNlfl jJ/RMG) I..ADYGMil(SmEAtuE,t<Ct~ITER~ 

18 17 27 HAVEN"T MET YOU YET 38 29 15 
MY CHICK BAD 

MICHAEL BUILE t l-43/REPRISE! LUDIICRlS FEAJ. MICKI MIIUJ (OlP/DEf Jo\14/IDJ6i1GJ • 20 11 THERE GOES MY BABY ~ 44 SEX ROOM 
USHER !l ~ACE/JLG) LUDACRIS FEAT. TREY SONGZ (OTPJOEF JAl.t/lOJMG) 

20 19 ROCK THAT BODY G so NOT AFRAID 
THE BU.Cit E'l'ED PEAS (IJIT£RSCOPE) EIIIIIU1 (VIUJSHAOV/A'1ERrU1H/lNTERSCOPE) 

(£)HOT DIGITAL SONGS'" 

·= to= 55 TITLE ~ Ji ~:: !il& TITLE ; i!I j;'. ~! ARTIST (IMPRlrfTIPROMOTlON lASEL) ~; ; ! ARTIST jlMPRltll/AAOMOTIOrt Lot.8El) 

1 6 Iii CALIFORNIA GURLS ) 21 21 7 UNDO IT 
CARRIE UNDERWOOD (19/ARIST.11114.S,H'JILLE) MU fERRJ fEAI. SNOOP DOS6 (C:\ffiOY 

2 10 AIRPLANES G - 1 UP ALL NIGHT 
lOJffAt IMYLEY WlllWS~iXJ(.SAA.'nlUn.£.ATI.NffiCJ D!WJ:ltliNOJIINU{iOJ(j/0{«1&1w.t.£\~M)T(N.t.l 

3 12 OMG 23 24 WAKA WAKA (THIS TIME FOR AFRICA) 
USHER FEAT. WILL.LAM !l ,l,Fil.CE/JLG) SHAKJRA F£At FRESHlYGROUNO (EMC) 

4 4 11 BILLIONAIRE a, 27 16 ALL I DO IS WIN 
TIWltC)l'fUtlfllll~,-.,;VJ&:Vor.n.Mir.e.m!l'~ Wf DJ ltHALEO (WE THE BEST/ El) 

II NOT AFRAID 28 22 20 ~~~~: ~~~ a>Jlll>Wlf/Al\N'1<) • EMINEM (l/lE8JSH40YfAf1ERMA1MtlTERSCOPE) 

0 COOLER THAN ME G 1 9 AM IN DALLAS 
MIKE POSNER 'J/ll.MG! DR.W. ('11)lt«l l.tCf.ef,4;.4SH l.tCr!EVA,M91SJ;i. •tOTCMH} 

7 19 YOUR LOVE IS MY DRUG 27 32 13 IF WE EVER MEET AGAIN l 
KESIIA jKEM-OS.i.BE/RCAIRMG! 1; TltBIUN)f&ttlWYl'Bll'f'1.tJSIEf~~'T[JISOJ1) 

0 16 FIND YOUR LOVE G S4 3 SOMEBODY TO LOVE 
llfWZrl'llJl6t.~Ul t-altMJISAl.P«JTOo\H~ l.lillN BlalER (S{Jm.9(7(~Cf.l) IJVLN'ISLA>OUJJ'6) 

0 11 
' MY FIRST KISS G 36 10 TH IS AFTERNOON 

? ~ 301113 FEAT, KESHA jPHOTO FOllSH/RRPl NICltllS.AU (ROil.ORUtlNER/RRP} 

10 ROCK THAT BODY G 35 11 PRAY FOR YOU 
THE BL.ACK EYED PEAS {ltlTERSCOl>E} -WIWM)DEINfll'lllllDUMi»l)l'o\UDl.lf.roJ.1&\8!£'36~ 

11 12 ALEJANDRO Cf 38 20 I MADE IT (CASH MONEY HEROES) / 
1..ADYCiAGA.~EM.UEit<Ctlh60£Ffl'r'TJH,tl!ER~ KEVIN RUDOLF (CASH MOtlEYAJtl1VERSAl REPUBLIC • 13 12 RIDIN' SOLO • 32 26 YOUR LOVE 
JASON DE.RULO [BELUGA HE.1GHTSffl.llRt4ER BROS.! POl IM!W ('i'CU'GI.OEWC'A?U,t'.ltl'(IUMRSAI. t,!OTOIM~ • 23 ' IMPOSSIBLE G 46 2 HEY 

S SHONJEllf. jSRP/SRC/UNIIJE.RSAL MOTOWF!J I UL J(IN FEAT. 30H!J (8MEIUNIIJERSAL REP\,BLIC) 

14 10 15 ~~1;;:J~=oo•RRV1Rff,'111!1m)!!J 34 34 44 NEED YOU NOW 
LADY ANTH ELWM (CAptT(ll. llASHVIUE) 

18 12 ' BREAK YOUR HEART fJ 38 29 '13 EEN IE MEENIE 
l l TAIO CRUZ FEAT. LUIIACRIS jMERCURY/10JMG) SVfj ~ GSTONi JJSTII IIUER (ll&IGlil EXlHTSmc) • 19 CAN'T BE TAMED 38 41 11 HOUSE THAT BUILT ME 

MILEY CYllllS jf.101.1.WJOOOl MIRANOA w ,eEAT (COLUIJSl.i. (IIASKVILLU) 

17 14 23 YOUNG FOREVER 37 17 NEVER SAY NEVER 
JAV.Z + i \R. HUDSON OC NATION OONIOOfUI.WSINll~~EfWIWJl:tru.q 

18 15 37 HEY, SOUL SISTER fJ 38 37 30 
TELEPHONE 

TRAIN jCOLUMRIA) Uffir.ic.,,fUl,Bf#l'.ID~~tffll\{OIBR'fli:~ • 25 I LIKE IT 38 39 22 BABY ,,.,.J 
EtNlUE KllSIASffAI PRIW.~ RSAl l£Pt8l,N;;l 

JI.LiTNaetftruJ.ltflACffl~!IW.KGH--

0 33 DYNAMITE G 49 FREE 
TAIO CRUZ {ME.RCURY/IDJMG} ZACIIJIIIIIWO~ ~ffl'llWl,1,c6G;i.~~ 

POSNER POPS INTO TOP 10 
Newcomer Mike Posner takes debut single "Cooler Than Me" into the 

top 10 on the Billboard Hot 100 (14-8) as the song posts the largest 

digital gain on the chart. Aided in part as iTunes' Free Video of the 

Week and by a significant jump in radio airplay, "Cooler" climbs 9-6 

on Hot Digital Songs with 142,000 paid downloads (up 42%), accorcling 

to Nielsen Sound Scan. On Hot 100 Airplay, the title jumps 21-17 (up 

25% in audience impressions) and moves 15-9 on Mainstream Top 40. -Silvio Pietroluongo 

Data for week of J ULY 3, 2010 I For chart reprints all 646-654-4633 
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SALES DATA 
CDrilPILED BY 

Billbeartl ~ 
DIGITAL 

~~i.t;I.~~!~ 
SoundSc.in 

(£)1ROCK~ 

d ;: 
!I 

fJ 

• 
• 

THE ONLY EXCEPTION 

=~i~~~B;~11~~m1,rnBe1 
24 UPRISING • USE HE lUM• 

ANIMAL 
NEON TAUS MERClfRY DJMG 

IF IT'S LOVE 
TRAIN j~QLUMBIA) 

24 DON'T STOP BELIEVIN' 
J!J!JMU u;;QlUMlllME~Min 

12 24 ALL THE RIGHT MOVES ~:~;~t: :•:::fil 13 24 111 
30 

18 19 24 II 

(8 R&B/HIP.!'HOP.-;_ 

14 

18 

:."' :i TITLE 1;1 
:51 == ARTIST (ll.,PRWT/PA.OMOTIOII Lil.BEL) ~ 

AIRPLANES 
___ lfURa(l;llmff•WUII ~ 'f,l,l(lfflVJ1ATI 

12 ~:~ FEAT. WILLI.AM AFACEIJLG) 

NOT AFRAID 
EMINEII (WEB./SH,1,0Y/ ,1,FTERMATHIIHTERSCOPE) 

FIND YOUR LOVE 
ORW:(IOI.JtlMM'(rtAS1r.10E'(U11.£PSli.t.mQ1Mt.tFJ31 

21 ;,;~,u.N~ ~u~~~~~cRrlATION) 

UP ALL NIGHT 
llWiftli.Y:XIIIMJ(IW',lj l(JIIE'l'!J81\0tl\,N'~llJT~1,NI~ 

ALL I DO IS WIN re 18 ll,IOOJlllfUIHWll.~91J;O'OOEli&lltllQl('IElf:f.SJ.t11 L 
21 NOTHIN' ON YOU • 

OWa\1\-.oJiG~W.:Y.U't\lf&L~OTOi'INtMlGI 

2 
l :!~Flil.:J41110 (81......,\9S"-RlPtJIIU~•\JI.IAGJ I 

15 ~ E~tllld)E'(rtAS-lr.lOE(ltll.ER$'4.t.ma,.t+UAFt') 

- 1 ::,:;,'Z'2.:!..-..,,.""""'"'""'""' 
12 19 ~~~N~ (~R~:EF JArNIDJ"GI 

10 1? ~~C;l~ ~ ~ l:~NAJ (DTP/OfF J il.M/\OJMG) 

(D1DANCE:.-

II 
2 

3 

II 

II 

7 

• 
10 

111 

24 

24 ~;;::!'~ E~.,.•"""~'°'IRIIR!,-
24 ~~~ ~ ~ ~ ~~tl~fl~RSCOPE Iii 

10 ~~~1.~~~~~~g~_..._,,ms'-"'Ul I 
24] BAD ROMANCE • 

. LAUY&IIGA(STREAMUli'®lM.CllRR'fflU,NfBIS.XH) 

POKER FACE 24 I.WY 6MiA CSlR[AIAUEKltlM.<HRIMfH.,'MIRSCXH) 

4 JUST DANCE '11 
2 lAD'l'!WiAfEiUCCU'fOIXH~fAWE"tt!M-1'.fflRSOIH! 

24 ~~a?...: ~~:s ~~~ ,l,P.tJ\PnERSCOPE) II 
PAPARAZZI 
LAln' CAGA CSJRWAUliKltlM.CtlruMJ£E,NrmSCX:ft) 

10 24 !~~:!;.;.HAl<ON(GIJ4'ASTAAL'<Rl<S/CAP110<j f.l 

- 1 :~~~~G~ILW FIAT. NIC,r '"' " RCAIR"G) 
11 24 ~!;U!!!,J HE DANCE FLOOR • 
12 24 I KNOW YOU WANT ME (CAll.E OCHO) El 

PlTBUl l (UlTAAJ 

ALL THE LOVERS 
KYLIE MINOGUE (PIIRLOPHIM/ASTAALVIERKSJCN'flll.) 

14 24 ~~;D;~:~r~ OODA/1,.,_U.IOT0',\1~ • 

i 

II 

4 14 

l,Yiit~IM!J!lfil!!:~lll!z:!!lllh'l'll:!m:!!m;ll!t],!!0 

8 11 
7~;: ;~~ ~s~~~An.E£Aa1s1~ 1r~s11~n1El I 

7 13 SMILE • ~Iii& l!iBe,l!i~B ill!e ~g~1AI1 !'mc.'lllGGEa l!iDm1 

8 LOVE L IKE CRAZY 

9 

10 10 10 IRAD PAl~LEY (ARl~TA N~ HVILLEJ 

PRETTY GOOD AT DRINKIN' BEER 

23 

' " " ' ti\ HIJI 

14, ~~~~ ?n~~!B: E LONELY LONG 

24 ~~IBQW2!!Zllli'AIJ.!!!illlllfl!~WEEIW • 
11 • FARMER'S DAUGHTER 

I 

RODKEY ATKINS CURB 

,(DL:A'lilN·:.-

2 

3 

4 

8 

7 

8 

9 

10 

,, 

t.!ij :!& TITLE :5• iii ARTIST ~MPfllNT!PROMOTIOII LA&.fl} 

R°I WAAA WAAA (THIS Tt.1E FOR AF1llCA) 
.. Wtlli\fQT.FIUffllllllll1EPg~UM,H;1JrN 

24 ~~~~~'!:.. P1CIS<llf"IIJSUI 

24 ;,~~~~ WANT ME (CAll.E OCHO) f.1 

14 ~~~!.N(tP1CJSOIIY MUSIC LATltl) 

"::':l LOBA 
S l!,j SHAKIRA (EPICJSOHY MUSIC LATU4) 

7 19 ~,~.~l~~~~.~~"-"'"'"'"'""I 
YERBATERO 
JUANES !UIIIVERSAL t.ttJSIC l ATINOl 

CUANDO ME ENAMORO 
8RCX.l&JB\f&V,J.Mtm1llRM~OOt.tr.lSClm.;"; 

18 ~R1~NR~YC~~:~TOP) 

10 24 ~ ~:,.
0
EtSIAS ~lllllS<OPWMRS,llMUSICLA1Nlj 

• 
I 

I 

DIMELO I 11 24 OHIIIJEltll$1A$(1lT'l;RSC(FEAJm61$i.t./l.llSICLAT1'40J 

12 24 : H~; ~ ~~CJSOHY MUSIC LAHtl) 

13 24 ?.~!,!;!:~~""'! 
16 24 ;,!~0::.~.:-,.., ... Nl~P1C/SOIN'1US<L'1l~ 

AMARTE A LA ANTIGUA 23 PEORO FERNANDfZ (FONOVISAl 

n 

(Di REGGAE__. 

II ~m ffl& TITL E 5 •• , ARTIST (IMPAttn/l.A:B(LJ 

WAVIN' FLAG 
k'NIIAN ,l,&M T tl A 24 

1, ~~~~i!?U (HOLD YUH) 

24 ~~::.~~,;,1;~; .. ~,:D~ GOl<l1S.A">ll"EI 

24 ~J,A~~~io~~e~iR,;!n~=or,rnuSIC) •• 
IT WASN'T ME I 24

: SIWiGYM.llli;ARD01111QU."otm'T PAC,\<iefFEUIJf.4& 

24 : ~0D1~"~;,vlNE 

24 ~00N,;~~~~?ii~~~ .. ~~,;,I 
ANGEL L 

24 SliA06Y FUl IU'l'VON (l.tCAJOEFFE.WUMEt 

• low IS THIS LOVE • L.: 24 80816WIYMl>THEWAIBIS(T\.ffGOtG&MOO,£J 

111 

12 24 ~,!l~ ~.~=~G00:.1$1.0llU"I 
19 ~:~ :,N;.Tl1EWArlfRS (1UlfGOl<l1S..,.t(>l)"E 

24 :'..° ... ~~~~~~S~OOlll'lS./.ll>U"EI 

l l 24 ~i:-:.ru~;;r,~~;,C/AG) 
14 24 

1S 24 

COULD YOU BE LOVED 
DMWIYAll>THEWMERS(TuffGOloo.AfOOK} 

KING WITHOUT A CROWN 
MIIJISYAHU (,JDU8/0R/EPIC/SOIIY MUSIC) 

• 
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• 1MAINSTREAM 
• 4.,TOP 40-..--• 

3 

4 

5 

II 

14 

111 

18 

15 

13 

;! T ITLE 
I I AFl1111 (IMPAIIU / riR0M0TI0~ llo.BELJ 

6 IJI CALIFORNIA GURLS ..llll KATYl"Elffl"IVJ, PIDOf' IIO&O f'11 ~ ' 

AIRPLANES 
I.Ill FUt HAVLEYW1U.WiS jRt6£lROCKXlRANDHIJSllE/,1,llJlltfCJ 

12 i~H~~. ~~~;,~~;,~IDRUG 

11 
~~~FEAT. WILLI.AM jlAFACEIJLQ) 

I ALEJANDRO 12 lAfn' GAQ.t (STA!AUllf!(KCN.M{CHEAAVTREEJllflERSCOPE) 

18 :~;~~f~f,~:~~:~T RV r " 

16 ~ ~~~~J:ii'~~~Ol\lCHERRYTREEJirnERSCOPEi 

12 BILLIONAIRE 
TR,ITlll:WtFUilllid.lllllUHl+lW'""ftell'UffJ,'fflMv"A'RfllltVRI.W(N'fllF'J 

COOLER THAN ME 
Mll(E POSKEA J/RMG 

ROCK THAT BODY 
THE BUCIC EYE0 PUS IHTERS PE 

17 10 IMPOSSIBLE 
$HONTEllE ($RPfSRCi\ltllVER$;\L 1,!QTOWN) 

18 12 15 YOUNG FOREVER 
JAY-2 + MR. HUDSON Fl tU.TI t( 

CD 22 

• 23 

Gl. 21 
G 24 

G._ 29 

RIDIN' SOLO 
JASON DERUUJ jBELYQ4 ttEIGH'T§fWI\RNER BRQS.) 

MY FIRST KISS 
30H!3 FEAT. KESHA (PHOTO FmlSH/AlLAtmC,rRRP) 

10 HAVEN'T MET YOU YET 
MICHAEL BUil£ {143/REPRISE} 

SOMEBODY TO LOVE 

FIND YOUR LOVE 

25 10 THIS AFTERNOON 
IIICKflllC- (FIQADRUNtlER,/RRP) 

WE'LL BE A DREAM 
wt THE " "GS ,m om, UIY410 IS-CURVE\ 

14 IF WE EVER MEET AGAIN 
Tllili~,1,1,AICJ FUT, IC,,QY"l;IIRY 11.!0SLlY/llLACKOMti~!ll'll{RSCoPl) 

GETTIN' OVER YOU 
OAVll 6UffiA & CHIIS ft1JS {Gtn.1/ASTRi\l\l/EftKS/CI\PllOL) 

S ~~O~E~~ i t ~ S~;~1~lll~l~ AtHIC/RRPj 
1 DYNAMITE 

Jg 2 IAIO CRUZ (MERCLJRYOOJMCi] 

38 33 

KISSIN U 
IIIIRIINDA COS.GRIM (COLUMBIA] 

BEAUTIFUL MONSTER 
NHD OEF JAtJ OJMG 

YOU LOOK BETTER WHEN l 'M DRUNK 
THE WHIJE Tll AFFAIR SLIGlflt'I' 0.UfGEROU EPIC 

HEART HEART HEARTBREAK 
IOYS. UKE GIRLS (COLUMBIA} 

:ff 37 19 ~.ts!:Z~Al f,IIBOLOUS 

38 38 20 ~,~,~~~ ~r"~~r~!i,scoPE) 
~ m THE PERFECT MISTAKE 
~ - CARTEL (WINQ;;IJPI 

EENIE MEENIE 
40 3S 14 SEAN KIMGSJOH & J USTIN BIEBER :BEUJGA HEIGHTS/ElitCi 

Katy Peny 1ornpletes lhe quidlest ilSleftt to the top of Mainstream lop 
40 in more than fi,e yean, as "Caifornia Gurts,• featuring Snoop 
Oogg, zooms S·l in its sixth week on the survey. 

The song logs the rastest flight to the list's top Slk)I ~111e Gwtn 
Stefani's "Hollabadl GI~" likewise readied No. 1 In sir weeks on Ille 
M.r; 21, ZOOS, <hall 

Wil!t its 5·1 rile, "California Gu~s," wlti<h <laims the lonna1's 
<teat est Gainer award for llte fourtll time, posts the <hart's greatest 
jump to No. 1 lllm Mariah Carey's "Shake II OH" also soared 5-1 on 
the Stpt. 2(, 200S, tally. 

"California Gurls" ~ 
Perry's third Mainstream 
lop 40 No. 1, folfowlng 
"Hot H Cold" (three weeks 
in 2008) and "Walling Up 
in Vegas" (two -ts in 
1009). Snoop Dogg <olle<ls 
ht Se<ond leader, having 
previoully roled for two 
weeks, a~o as a featured 
artist, on the Pussv<at 
Dolls' "Buttons" In 2006. 

2 

3 

4 

II 

• 7 

8 

9 

13 

=.:: 5! TITLE 
~I I! ARTIST (IMPRJtlT I PR0lo10TION LASEl) 

HEY, SOUL SISTER 
T I I 25 

23 ~v~,i~~ .. ~2.~ ol N<SH\l!LWCAPITOL) 

42 ~~~~~;ic,~,~~ :~,~!YET 

37 ALREADY GONE 
lllllY CU lllSQN (19/RC,\IRMG) 

38 ~N~l~~m• <TOP OQGIATL.,.TIC> 

25 SOMEDAY 
ROI JHO.,"S. {[MBLHAIATlAlfTICl 

46 FALLIN' FOR YOU 
CDLBIE CAI.LAT {UtltVERS.il,l REPUBLIC} 

13 25 

14 23 

15 l 3 ~ F~H~~;,;'~~f~ r(~t~~SCOPE) 

A!!> 16 LOVING YOU IS EASY 
:W SARAH t.1CLACHLAN (ARl$TAIRMGf 

1i 20 ~~~A~~~A~::i,~~R! )LONE 

CD 18 I NEVER TOLD YOU 

19 

20 

21 

4 

II 

0 

0 
9 

10 

e 

19 

BAD ROMANCE 

20 11 1 ~~ma ~:.:c•~IJEIKOWYIICIIEl!BYUIW1'1lEBSCOW 
21 3 pttll (:OUIHS (ATlA/illct 

FEARLESS LOVE 25 

14 THIS AFTERNOON 
NICKEL8ACK jROAORUMIER(RRPJ 

:;'I LIFE AFTER YOU 32~ DJ.UGKTR'I' (IWACAffiMC) 

10 35 ~:~~~~~LE Ml~; i~1~E YET 

11 MOCKINGBIRD 
RDS Tt10MAS {EMBLEM/ATLANTIC] 

12 10 IF IT'S LOVE 
TAIi.iN (COLU~!BI,),\ 

13 16 IN MY HEAD 
JASOM DHIULO {SHUGA HEIGHTS/V/ARIIER BROS,} 

15 11 ~.~~; ,~,~ ,:,~ THE AIR 

KING OF ANYTHING 
• 17 SARA eAREtllfS EPIC 

111 14 17 ~~; .. ~~! 
• 18 

ALEJANDRO 

CD • 20 

24 

20 15 
RYAN OTAR {'TIANTIC/RAP\ 

16 1s !t,~~~.~~ ,~:C~,!.~,D 
24 YOUR LOVE IS MY DRUG 

USHA KB,IOS-'B CAIAMG 

22 12 ~=~~.~o~:,~;!:T mo " 

23 l5 ~~:.~ t~~,J~\E WATER 

21 19 !~.:.y~~A ~.~.~~~~ ... AORU"r<ER/l\RP 

25 12 ~.~r .. ~l~~f: .. y ~ O~LRDOOl"IC1<11STWATt.UITIC 

44 1 Go to www.billboard.biz for complete chart data 

d ~, ;u TITLE ! g ARTIST jOA:PRINT J PROUOTIQrt LABEL) 

20 THE GOOD LIFE 
1 ! AV RAC • 19 LAY ME DOWN 

l llE DIRTY HEADS FEAT, ROME (EXECUTIVE) 

a. 11 THE CROW AND THE BUTTERFLY 

0 7 53 SAVIOR 

14 THIRTY SEC(JHDS 10 MJIFIS (IMFIIIORTAL/VlRGl!f/Cl\PITOLj 

8 50 1901 
PHQUIX OYAUT EOJGLASSNOTE 

7 IN ONE EAR 
CA~E THE ELEPHANT lOS~ JLVUJLGl._ 

0 ANOTHER WAY TO DIE 
DISTURIEO EPRISE 

• LET ME HEAR YOU SCREAM 

"' RNE EPI 

10 11 24 RESISTANCE 
MUS£ ttELI M WARtlER BR 

UPRISING 
,-,u (HELl~M-~!!YA.Rt.eR BRQ~,I 
LISZTOMANIA 
PHOENIX L0'1'AIJl'fJREOIGLAS5JIOTE 

NIGHTMARE 
AVENGlll $E',IEWOLO OPHESSfW,l;RtlfR BROS. 

14 14 BETWEEN THE LINES 
SlONf. TD1Pll PILOTS jATlAlfllC) 

111 12 19 CRYIN' LIKE A BITCH! 
GODSMAC.: (UN:IYERSAL REPUBLIC! 

• 16 12 YOU AND YOUR HEART 
.LACK JOHNS.ON BA ""' rUVER AL RE "" 

17 17 45 I WILL NOT BOW 
aREAKlNB 8ENJAll11N HOLL'tWOOO 

18 18 12 DIAMOND EYES 
DEFTONfS EPRISE 

19 13 29 YOUR DECISION 
ALICE. IN CHAIMS ~'o'IRGltl/CAPll Qll 

20 19 23 SWEET DISPOSITION 
TJIE TEMPER TRIIP (LliERATIOt!LGL 4SStromcow~,elA I 

• 24 21 THE HIGH ROAD 
BROKEN BELLS (COt.UA.1B14} 

G 23 13 YOUR BETRAYAL 
BUUET FOR M'I' \IALBITIME (.41YgfJL!;;! • 25 1 ANIMAL 10 
NlONTREES OJERCLJRY/IOJMC) 

24 20 2D ~R~~~N;:~ 1£1,~~N Sl;YHI 

29 STUPID GIRL (ONLY IN HOLLYWOOD) 
&AVING HR $1(100CONI RG1NICAP110L 

G 33 BAD COMPANY 
FIVE ANGER OEATII PUNCH PROSPECT PARK 

n 21 18 THE ROYAL WE 

2' 22 1~ 

32 30 14 
UYEMOUST 7eROS LG 

32 WILD AND YOUNG 
AMf.RICI\N I ANG SIREIREPRIS 

34 27 OILDALE (LEAVE ME ALONE) 
KORN (ROAORUtOlER/RflP} 

ae 31 I WAS A TEENAGE ANARCHIST 

G 35 

:r, 34 

38 36 4 

~ 39 16 

40 37 
SKILLET jARDEtH/ltlO/AT\.AtlllC} 

44 LAREDO 
B.AHO OF flOOSES BROWN/f.l\T POSSUM/COLUMBIA • 47 HELL OF A TIME 

43 

e 40 

41 

• 42 TIGHTEN UP 
TtlE I LACK KEYS OtlESUCI ARt!ER BROS 

.7 38 11 DIE BY THE DROP 
TIIE DEAD WEATHER (rH!RO t.l~ARNER BROS.) 

45 LITTLE LION MAN 
Mllilf(Jfll f s~s fGEN11.B1AN ti THE AOit.U'REDfGlJISSFIOIE) 

LESSON LEARNED 
AU IN HAIi$ VIR 1W APJT L 

KICK IN THE TEETH 
PAPi ROACH El EVEri SEVEll 

Dhlurted preYlews Its fifth 
sludio album, "Asylum," due in 
late Augus~ as "Another Wirf lo 
Die" enters Rodi Songs at No. 8 
(6.9 mlllon In audleD<e) and 
Roik Digital Songs (see page 43) at No. l (ll,000 do11111oads sold). 
The tr.Ilk debuts on the Bin!mrd Hot 100 al No. 81. 

i,ltALTERNA'lilV~ 

-111 ;~ TITLE ~- •= AIITIST (IMPRltlf f PROMOTION LABEL~ 

0 19 LAY ME DOWN 

'" D • 15 THIS IS WAR 
THIRTY SECONDS TO MARS (1Mr.10Rlo\LIVIA61tl/Cr\PITOL} 

11 IN ONE EAR 

23 

10 19 NEON TREES jMERCURY,'lOJMGJ 

8 4 18 THE GOOD LIFE 
TKREl CAYS GR.ACE !JIVE/ .1LGl 

7 53 SAVIOR 
RISE AG°'IMST iQGCl!tlTERSCOPE) 

8 27 RESISTANCE 
MUSE ' HEUUM-~ARNER 8-ROS.) 

9 50 1901 
PH~ENIX (LQVA!i,11E/AEDIQLA:S:~NQTE! 

10 21 THE ROYAL WE 
; 1LVERSUN PICkllPS (DANQERBIADI 

CD 12 17 LETTERS FROM THE SKY 
' l',/IL TW1ll~HT !'IMlD·UP] 

12 11 46 UPRISING 
MUSE (HEUUM•3/W,l,RNfR BRO$.) 

15 10 THE CROW AND THE BUTTERFLY 
SHlliEOOWN {4.nAtmci 

14 14 NEIITR0N STAR COLLISION (LOVE IS FOREVER) 
NUSE (SUMMIT/CHOP SHOP/A&fl'NARt.e:A BROS ! 

111 17 11 YOU AND YOUR HEART 
JACK JOHNSON !BRUSHF!RE/UNIYERSAL REPUBLICl 

18 16 13 DIAMOND EYES 
~ DEFl'Ol(ES (!EPRl~EI • 19 20 THE HIGH ROAD 
~ 8ROKEM 8EL1S jCOLUMBIAI 

CD 20 5 NIGHTMARE 
AVEN~EO §EVENF~LO {ttQP£LE~~!WARtlER BRQ~.j 

19 18 ' I WAS A TEENAGE ANARCHIST 
g AGAINST !!!;I (SIR~lREPRIStl 

20 13 14 BETWEEN THE LINES 
STOME TEMJ>U PU TS {4TtANTIC} 

21 YEAH YEAH YEAH 
NEW POUTlCS (RC~MG] 

G 22 AMONGST THE WAVES 
PEARL ~ (I.C.QIIKEYWRENtH) 

G 25 THE S0UN0 (JOHN Ill. PERKINS' BLUES) 
SWITCHFOOl (lOWERCAS,E PEOPLEICREDEmlALJATLMmc1 

24 23 12 DIE BY THE DROP 
TllE DUD WEATHER (!!!IRO MANIWol.RNER BRO§.) 

G 26 HOME 
ElrUID~6 n£ ll.\3!~Z£KQ, IIIAX\',,e&IJI• lJiF;tR!'.11 ~'ml, 

1 12 

• f"'-'0 
-i:: ;,,;f 

16 ;~i 
4 28 ~§; 

~•f 
II LOVING YOU IS EASY i~= 

RIIH ~I U HUM ARl TA RM ~ii • I SHOULD HAVE KNOWN IT ill TOM PEITT ANO THE HlAft18ftWt:ERS REPRISE 

7 32 YOU AND ME ~,l;]l 
C MG tj~ 0 10 H 

0 13 
1'1z 
-!~-g e-...,,~ 

10 20 ii~ 
CD 21 -~!i 
CD 14 14 i~i 
13 11 35 -!~~ 

~"CC) 

14 10 ~=~ 
lME AOLlJltO STONES JIOWH:l, SlCf4ESM,mUlff'itRSAL AEPUBLI 

--g >~ 
~ ~ .,; 

KING OF ANYTHING .. ~. 
20 SARA !ARBLLES ~ PIC} ;;; 

111 16 15 ONE WAY ROAD ~~a 
:il9:HN B!J!LUI T~ {J:AFIRA.tt/ATQ} ii~ 

17 17 16 HOME -· ~~IH~m!i!lilfA#.\l'i!!ii;,VfyMYi~~Rl!!,I~ ~ °gt 

CD STOP FOR A MINUTE 
::iu:; 

19 10 ~ii • 22 $-.:::S ,. I 
a: !:!1? 

20 18 15 THE OUTSIDERS i;z 
we~ 

~E~!OBREi'!H~ !ti:!LMHI~ I ~ -D 

G[ 24 I TIGHTEN UP a§s 
<> ou 6 . THE au.er KEYS jNQNE~~H~IARtlER ~RQ~.} ~ii • HEAD FULL OF DOUBT 27 5 THE. AVETT BROTHERS jAt.1ERltArl~QL!Jl.tB-lAl ~ ~,?; 

a_ 26 [i] SAVE ME, SAN FRANCISCO ~-~~ o. 
A~V TRAIN jCQLUl.181A) 
S!~ t 

24 23 18 SONG AWAY -~~ 
HQ~KU Hi:AP!lgLI ~~1 

211 I 'T'S GONNA BE 25 lS ~ NDRAH JOHES Bl E tlO APIT t ~~. 

H~ .. ,, 
Data for week of JULY 3, 2010 
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AIRPI.AY 
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BDS 

SALES DATA 
C0l1PILED BY 

nidscn 
SoundS::.an 

== 5 S! TITLE 
!!if !i 15 PRODUCER (SONGWRITER) 

Artist 
IMPRltfl & NUMBER J PROMOllOtl l,),8,El 

1 1 18 THE HOUSE THAT BUILT ME Miranda Lambert 
MIA 

0 Jason Aldean 
M,l<NOX (R.CLAWSOfl B.JONESJ !2 BROl<Etl BOW 

WATER Brad Paisley 
F.ROGERS (B.PAISlEY,C.D\JB01S,t::.LOVELACE! @ ARISTA tu,SliVILLE • RAIN IS A GOOD THING Luke Bryan 
J.STEVENS {LBFW.W,0.0AVIOSOftl 6) t.\f'ITOl NAS!NlLl E 

SHE WON'T BE LONELY LONG Clay Walker 
K.STEGALL jO.JOHNSOrf,P.0'00 tmfLL1G GRIFfUl) @ CURB 

0 UNDO IT Carrie Underwood 
PA.BRIGHT (C.UtlOERWOOOl:,()IOGUAROI I.I.FREOERIKSEtl,L.LAIRO) ~ 191AR1$TA NASHVILLE • 10 I KEEP ON LOVING YOU Reba 
R IJ.CENTlRE T.eRO'lltl [R oumi TMCBRlDE! ~ STil.RSTRUCl(/W,LORY 

0 LOVER, LOVER Jerrod Niemann 10 13 D BRAINARD J,mEMANtl 0 ,PRITTK:ER SEA G,),VlEIARlSTA tJAStMLLE 

0 12 l 'M IN Keith Urban 
D.HllfFK.llRBMf R.FOSTER G MlOOLEMAll CAPITOL NASI-MLLE • 12 15 FREE Zac Brown Band 
K.STEOAll 2 .. BR0Wt4 fZ.BROIIIFft i: HOME ORO'IIN/A.TLANTlCIBIGOER PICTURE 

13 14 LOVE LIKE CRAZY Lee Brice 
OJ OHtlSOO (D.JOHt.lSOtU,JAIAES) © CURB 

jl_ 11 11 WRONG BABY WRONG Martina McBride 
0.HUFF,h.1..MCBRIOE fS.8.LILES,R.E.ORR.UL,B.WARREN,8,WAP.REII) © RCA 

17 ALL ABOUT TONIGHT Blake Shelton 
S.HEtlORICt:S JR . .U:!14S.B.HAYSUP.O .. OAYIDS0rlt © REPRISENIMff 

15 16 PRAY FOR YOU Jaron And The Long Road To Love 
:1.LOWEt4STEIII p l OWU,iSTElll.J,BREUnlNGER] G) J/IRONWOOD/UNI\IERSAL REPUBUC/81G MACtllliE 

16 20 SMILE Uncle Kracker 
R CAW,LLO M.SHa),,FER B OALYJ HAROlllG J.SOSE' TOP DOG ATLANTIC/BIGGER PICTURE 

17 19 LITTLE WHITE CHURCH Little Big Town 
W~J.JTTlEEfGTOWf$,Fo\ROI.OWkl~~.sa-w.A.C.\tlffilH1,l.'l.mm:l~ @C.lfflCtfil.SI-Mllf 

21 29 OUR KIND OF LOVE 

• 
18 21 WORK HARD, PLAY HARDER 

0.WltSOll J .RICH,B.CHAt.lCEY {0. Wll SOtU.RICH.V.MCGEHE) 

20 23 ALL OVER ME Josh Turner 
F.ROGERS (8.HAYSllRO.OAYIOSOli R.AKlliS! m: MCA NASHV1LLE 

19 22 THIS AIN'T NOTHIN' Craig Morgan 
P.O'OOtJtlELl.C.MORGl\.N {C DUBOIS.K K.PHILl lPS! G) BtfA. 

22 31 PRETTY GOOD AT DRINKIN' BEER Billy Currington 
C CllAt.4BERlAIN 8 .CURRlllGTOtl (T,JOtlESl !2 MERCURY 

23 24 GET OFF ON THE PAIN Gary Allan 
PA.I/IRIGHTG.All,),tl 6 OROFlllil.tl jB LUTHER B JAMESi::!,WEA\IERJ ~ t.fCA NAS~LLE 

26 27 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) 
PA.A.MILLER D.OLfVEll ' LHEt.lGBER T.SHEPHER01S.J.l/ll:LUAMS) 

Bucky Covington 
(i.) LYRIC STREET 

25 28 HARD HAT AND A HAMMER Alan Jackson 
K.STEOAlL jA.JACKSOf~l 0 "RJS1'A NASt-MLlE: 

TURNING HOME Davtd Nall 
F.LIOOELL (K.CttES,tlE.Y,$.Co\RUSOEI © MCA NASHI/JLLE 

(i)TOP COUNTRY ALBUMS'" 

., 
e 

10 

11 

11 

13 

1' 

15 

16 

17 

18 

19 

19 

21 

22 

23 

2, 

25 

Billbeartt 

Artist ., 
IMPRltlT & HUMBER / PROMOTION LABEL e 

J.R.STEW"RT (A .. PHR"CllA.D.BElllLEY! 
Dierks Bentley 

0 CAPITOL flASttYll LE 
2, 

30 
ROLL WITH IT Easton Corbin 27 
C.CHil.MSERLAltl jT.LAFtE.Q lEE,JPARKt @ MERCURY 

Up 1.9 mi lion 32 WAY OUT HERE 
h.1 K>lOX (J,THOMPSON,C.SEATHARO,D.L.tJIURPHY! 

Josh Tho mpson 
G COLU 41»A 

28 

illldlen<el~ G 31 33 FARMER'S DAUGHTER Rodney Atkins 29 
(19%), lhird single l.HE'NITT R ,m:ms {M GReEtU,H.t.YSl lP,R ,),t:!f{S) © CURB 

from trio's second jl_ 32 34 GROOVY LITTLE SUMMER SONG James Otto 30 J OTTO,PWORLEY jJ,OTTOA MlOERSOff,C CH.\PASERLAltl) @ WARtlER BROS,,WtAtl 

set draws (imfest G 34 38 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 31 
Gainer and C .utlDSEY (K.ROCHELLE ,J .. T.SLATEfl,S .. STEVENS! G) 19/'EINA 

Alrpower honors G 37 43 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar 32 S.A.ZAR,J.IIEJBANK ,s.AZOfl,J.YOtJllG! 0 RlDE 
with a 21-17 ~ap in 

G 39 THIS AIN'T NO LOVE SONG Trace Adkins 
ib fifth <hart Wttk. 38 1.U(NOX (1'.L.\IIE.MAACEL.D.lEEJ @ SHOW D00-UNI\IERSAl 33 

Ketth Urban's "I'm 34 33 36 WHILE YOU'RE STILL YOUNG Montgomery Gentry 33 
In" (No. 9) ~ lhe I l,U(tlOX ' J:COLLINS.T.MA.Rm.r.w MOBLEY! 0 COLl.MBIA • 

only olher top 20 G 36 40 IF I DIE YOUNG The Band Perry 35 PWORLEV ~.P£RRV! © REPUBUC ru,S,H\111.l E 

litlewtth fewer 
40 42 ' 

POUND SIGN (#?*!) Kevin Fowler 36 
than IO<hart D.L.MURPIIY !0 L M.URPHY,J COLUtlS,T MARTIN! © LYRIC STREET 

weeks. ~ 35 37 TELL ME Jake Owen 35 J.RITCHEY 0 .01//EFf.0.PO'r'TI-tRESS,J.RITCHEY) 0 RCA 

42 46 HOW I GOT TO BE TH IS WAY Justin Moore 38 J STOVER (J.S.STOYEA.J.MOORE,R.AUHiERFOAO) 0 VAlORY 

38 39 41 THE WORLD IS OURS TONIGHT Gloriana 37 l.tS!RLEnC ,M.SERlETIC,L.ROBBINS,J .. CATESl (i) EMBLEM/WARNER BROS./BIOGER PICTLIRE 

40 43 44 CHILLIN' Blaine Larsen '8 J.Rl'TCHEY B.LARSEN.E.M.HlLL,P.O'OOFUlELL 0 TREEHOUSE 

41 44 45 AIN'T MUCH LEFT OF LOVIN' YOU Randy Montana ,1 
J.JOYCE {R.MOllTil.ff,),,J_RAGSOALEt © MERCL:RY 

G 45 46 SUMMER THING Troy Olsen '2 T,OlSEtl (T,OLSEtl,B,ll;J.YSLIP,J.VEARV) © EMI ttASH\lllLE 

Texas-based ~nger/ 
43 41 35 GIDDY ON UP Laura Bell Bundy 31 

SGngwriter illhieves M ~ tlMStfa),,CK (LB 6Uf,l{)Y,J, co11rn.1,.StllMStlAC!9: 0 MERCURY 

a meer-1:iest rank G 46 57 SMOKE A LITTL E SMOKE Eric Church 

" With hil lllinl dmed 
J.JO'l'CE {E.CHURCH,J .HVDE.O.WILLIA.MS) 0 Hllll tUSJ-lYILLE 

G 48 49 HERE COMES SUMMER LoCash Cowboys '5 title ~~ 1006. H~ J.STEELE (J.STEELE,S.MIHOR..C.LUCAS.P.BRUST! (i) STAOLIOAVARIOUS 

prior best was a 0 55 - TRAILERHOOD Toby Keith ... 
No. 47 pe.ak In 2008 T.KE:ITH jlkEITt!) @ SHOW ClOC-Ulll\lERSAl 

with "Best M~take I G 52 54 
WILDFLOWER The JaneDear Girls , 1 
J RICH jS.BROWtl.V.MCGEHE,J $.STOVER! REPRISEiWMJJ 

Ever Made." G 47 53 KEEP THE CHANGE Darryl Wo~ey ,1 
J.8ROWt4.K.GRAllTT jJ.BROWll,0,WORLEY,P.0'00 11f4ELl.l G) STROUOAVARIOUS 

e 49 51 l'M ALL ABOUT IT Randy Houser '9 r..• WRIGIO,C,A!JORETClf, Ill (R.ltOOSER,U,1 ltlLL,M D. SANDERSj © SHOW OOG•Ufll\lERSAL 

_il 54 56 REAL James Wesley 50 O.FRilSEtl.,R.ClAWSOtl (N,COTY.J,MELTO!I) SR()((Ett BOW 

Ci) TOP BLUEGRASS ALBUMS™ 
~ ~ :;: e E!i ARTIST T"t l ..: 1111t: 

51: !! I I IMPRIIIT & M.;MSER/DtSTRIBUTlflG LABEL (PRICE) 
1 

e l; fl :;:: i :!! ARTIST 
5• N! II IMPRHfl & tmMBER , ors1Rreurnm LASH (PRICE) 

Title 
~~ 

!I §i, i~ ! ~RT~s&~mMBER , 01s1R1eu11rm L,),SEL 
Title 

Up On The Ridge 

0 
3 

4 

II 

65 

8 3 -

7 

• 5 -

0 12 

10 10 

14 9 -

CD 16 14 

e 15 10 

17 14 12 

e 17 17 

• 22 20 

G 19 18 

• 31 21 

G 24 24 

23 16 16 

24 23 15 

~~~ ,!~~~~~};';~(~ 981 Need You Now fJ 1 I 
ZAC BR'!.WN ~~P,,..,,.i;;,,,. TheFoundatioo El 

Up On The Ridge 

COLUMBIA 46e54/SMN (12118) 

CARRIE UNDERWOOD 
111!ARISTA tlASHVILl E -'9923/SM!l (13 98) 

Revolution e 
Play On • 

JEWEL 
VI\LORY JK02COA (9.98) 

Sweet And Wild 

TAYLOR SWIFT 
BIG l lACttlNE 02()0 (18.BII) ® Fearless II 

fui:~;~~1\~:R She Won't Be Lonely Long 

I ZAC BROWN BAND 
9)'Jllt£;KG-DiJ!DtUVn:5Zv.'ti,JG~.11Wt\tri@ PassThe Ja-: Live 

=~~~~~~~9e) # 1s ... And Then Some 

LUKE BRYAN 
Cl!PITOl )IASUYJLLE 65eJ3 (lj 911) 

Doin' My Thing 

v:=.":as,,un:.,1"d 'It N0\1116/sWh•ltaJITheUSA 

JASON ALDEAN 
BROKEN 801/1 7&37 (1!1.13-!I) Wide Open • 
~u~; :9~~~;90 Love Uke Crazy 

~~~.~~,ii!.tl{i3.ae) American Saturday Night 

~~~~~JR~!~~ ~184/NEWWEST (t7.98) Crazy Heart 

LADY ANT EBELLUM 
CAPITOL tlASHVILlE 032(16 (12 98) 

EASTON CORBIN 
MERCURY 013644/UMGll (HJ 98) 

KENNY C HESNEY 
BIIA 65555/SMH (11.9tr) 

JOSH TURNER 

Lady Antebellum • 
Easton Corbin 

Greatest H Its II 

MCA IIASH'JILLE 013363/Ul.fGff (13.98} 
Haywire 

ALAN JACKSON 
ARISTA NASHVILLE 62560/SUN (11.98) Freight Train 

KEITH URBAN 
CAPITOL tlASH'IILLE 3575 1· ( 18.98! 

CHRIS YOUNG 
RCA 21818/SMN (10.98) 

COLT FORD 
AVER~GE JOE'S 216 (14,98) 

TIM MCGRAW 
CURB 79152 (18.98) 

Defying Gravity • 

The Man I Want To Be 

Chicken & Biscuits 

Southern Voice e 

12 

28 

29 

30 

31 

33 

3e 

315 

~ 

38 

40 

41 

43 

44 

48 

47 

48 

48 

110 

Data for w eek of J ULY 3, 20 10 I For chart reprints call 646.6 54 .4633 

26 28 

21 19 

28 22 

30 23 

25 25 

20 

33 35 

32 29 

36 39 

27 13 

35 30 

37 37 

44 40 

34 32 

38 38 

40 34 

69 - 18 

41 33 

39 27 

SO 44 

~,!;_A!~~~~~"'""l'"l Hillbilly Bone (EP) 
LAURA BELL BUNDY 
MERCURY 013968,IUM.Gtl 11.98} 

Achin' And Shakin' 

GARY ALLAN 
MCA HASHYILLE 013362AJMGH (10.9tl) Get Off On The Pain 

~MOIOlWUIRV\l"'J® Keep On Loving You • 

~f~!~T~~o~ ~ ~ -98) Unstoppable • 
~~:~CUO!•"I L<M,-:A 1-toOtrVowded\

TOBY KEITH 
Sl·IOl/!DOG-tJ!{IVERS,!,L 0?7 (18.98} 

American Ride 

~,,g~:i~~o~~~ Hannah Montana: The Movie • 
GEORGE STRAIT 
MCA lfASHYILLE 013173'/UMGft 13.98. 

HANK Ill 
CURB 79179• j18.9BI 

JUSTIN MOORE 
W,LORY 01[10 10.se 

VARIOUS ARTISTS 

Twang • 

Rebel Within 

Justin Moore 

JOHNNY CASH 
IW6&W:Lb1:ffl',fltl~ll1.'1J 

.American VI: Ainl No Grave 

DANNY GOKEY 
19/RCA 60554/SMtl (11,98. 

JOSH THOMPSON 
COLl.MBl;l, 56858JSM.» (9.981 

My Best Days 

Way Out Here 

Carollna 

The Reason 

Country Music 

I Am What I Am 

45 43 , , KELLIE PICKLER 
19/BNA 228H/SMtl (t1 98) [£1 

Kellie Plekler 

43 41 JOE NICHOLS 
SHOl/f 000-UHIVERS,!,l 01l2989 (1l.98l 

48 48 .• MARTINA MCBRIOE 
RCi\ 3-4190/SMll (179.8) 

Old Things Now 

Shine 

42 36 

47 49 

~~1~'!-::E;~e~ The Age Of Miracles 

~~!I
1~ Iq,o9eJ I'm About To Come Alive 

41 

27 

18 

15 

19 

• .. 
8 

7 

• 

DIERKS BENTLEY 
APIT L NA !MLLE 8 411) 

Antifogmatic 

70 ! T!~~ ,~o!,~~~""'" Toe C!w New SITT,, fu-Toc fo...stmJ ~ 
18 ~!~~~1.~.~.f/V~.~~:'.~!JE DROPS Genuine Negro Jig 

20 ~!)~,~~!,~l~~~o~!u• oERIJ.Ji'cy & Vrc01tSing TocSlallcrBftlrois 

CHERRYHOLMES Cherryholmes IV: Common Threads 
Sl<A£GS FAMILY 9024121 

IO ~~!~~~7';D BY TURTLES Patomino 

41 i~,~,!~!tcs Tocisa.xs._N.1urary:AnA1nmACawelL1Colll<fan 

STEEP CANYON RANGERS 
REBEL 1834 

Deep In The Shade 

VARIOUS ARTISTS Gloryland 2: Bluegrass Go,pet Classics 
TIME LIFE 2~482 

'FREE' FOR FIVE 
On H ot Country Songs, with 

"Free" rising 12-10, Zac Brown 

Band becomes the fourth duo or 

group to log five top l 0songs from 

a debut album since the list began 

employing Nielsen BOS data in 

1990. The song gains 1.7 million impressions (9%). Since 1990, 

just three other duos or groups started with five top 10s from a 

debut set: Dixie Chicks (in 1998-99) and Brooks& Dunn and Di

amond Rio (both in 1991-92). Brown's group is the first act over

all with five top 10s from a rookie album since Taylor Swift 

(2006). With 32,000 copies sold (up 8,000), "The Foundation" is 

Greatest Gainer on Top Country Albums (4-2). -Wade Jessen 

Go to www.bi llboard .b iz for complete chart data 1 45 
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R,iiYJIOND V RAYMOND LAFII.CE/JIVE 6J552/JLG 

B.O.B 
I.O.ll'RES9ili llHIJI00<.6PoA'f!JJiEll.E.QlNlll!:S1m3'ilJ.® 

PLIES 
GOOMAfflMlUJ8r3~~AJWm::522"9Sl'AG 

• 54 THE BLACK EYED PEAS 
THE E.N.O. llllERSCO-PE 012887"/IGI\ 

8 28 
ALICIA KEYS • THE ELEMEJIT OF FREEDOM UBK/J 4~ 11A/RMG 

7 NAS & DAMIAN MARLEY 
IJStl,llf8R.IJ'hU('jfOO'IOOTffi{lt »MUfl:RSfilt?.a.t~:V.~ 

8 15 ~,1~~~~1~!~EXES OTP/OEF JiU.1 (114(131)•/IOJMG • 

57 EMINEM 
RELAPSEWEB.9ttiOVfAflEJUWH111TERSC(ff 012863"~ 

20 ~ tJl~ EIAHI/ERSl,LF,()!TMM012l37,UMJ1G • 

20 SADE • 
12 

42 • 
30 R.-no R SRP/Off J l\lA 013736/IOJMG • 
14 MONICA • rrl.L STANDING J •039&/RF,IG 

41 DRAKE 
UJFMaru \l.hfi!JO!:iOOll(Jl[Hi'.t.USl/JOmti'ICCl3Sllt,lffi 

19 JAHEIM 
ANOTHER ROUND ATLAtHIC 522783/AG 

41 JAY-Z 
THE 8UJEPRINT 3 ROC ljATIM S2085&4/AG @ 

JANELLE MONAE 
tRIAtlliltlfllllrul'l:31JIOU nIDlNll-twl K71'~12.'!.6Y.w3113~ 

40 KID CUDI 
IWIIJllnt:IIJQIOFli111~6.0.00.1Jl,EIS~U'lroli11tr.3'1Nl.'~00 

18 TONI BRAXTON 
PULSE ATlol.lfllC 520'269/.taG ® 
LIL JON 
CRUNti ROCK UNIVERSAL REP\JBL1C 013715/UMAG 

23 27 MARY J. BLIGE 
STflONGHI WfMActl TW\ Mmlt~GERBfOl3n2ot:iA 

11 24 26 YOUNG MONEY • Wf..WYnll!tl.ONfYCA&llnltl:'(,UASSAli.tlTC,.~Ol3ili5iU1« 

28 27 ROBIN THICKE 
SEXTHEMP't.11-f:SESS04SW!:'IRM4',ra;s:QPE01370&~ 

50 MAXWELL • 1W:KSUIIWERSWlti1fl 00.UUBtA 89142/SCM' l.1U$1C@ 

TRINA 
•wnN1 SLIP-rt.sum 32567 

35 MICHAEL JACKSON Bl mN.~1Hl&ISfft.lilffiC76067•1SfJN UU9C 

30 29 TAUB KV/BJ + H,TEK ARE REF\£CTION ETERNAL 

fRrMIIV\I.ES~AFTER' 1MiERSC('ffOl+llr'&. 

32 32 SBALL & MJG 
Tf:N TOES OOWN ORA.ND HUSTlE 5126/El -26 10 DJ HOLIDAY + GUCCI MANE 
IIIIUfflU!l'I' IGIO'l7e!ll);SQIJ.ll)J6',\1J,!!i.Uf9l'.viffll9Al'.6. 

34 35 11 SHARON JONES & THE DAP..KINGS 
I LURKED THE: HARD WAY Oo\PTOF(E 019• -37 28 GUCCI MANE 
llHlllH11.MIJ!£1)VRilfl7ffl:100''6'iUll~~Wat31ffi 

38 33 4 LEELA JAMES 
MY SOUL STAX 3164 1JCONCORD ., 36 BONE THUGS-N-HARMONY 
LN!:DIEWOfl.l1SBIEMY~flEfflx:~ -38 28 TIMBALAND 
lllWJ.IIIPFI.SEln. M'.AE'l'il~i!Blroff-01:titi'~ 

CORINNE BAILEY RAE 
THE SU CAhlOl 09378 

NAPPY ROOTS 
THE PIJIISIJfl OF N.lPflYNESS .NAPPY ROOTS 801Xl 

RAHEEM DEVAUGHN 
THE LOVE & WAIi MASTERPfACf 1226.IJI\IE S5959/.I.G 

40 39 
=~~=AHIB.ISloWJC13226•AJJoli • 

38 BEBE & CECE WINANS 
SRL B&C 3 1 tC5/M4.LACO 

K'NAAN 
TROUBADOUR 11.&MJOCl otff 012•78/IGA 

JAMES FORTUNE & FIYA 
IHE tlWISFQfU.U.TION BLA.Cl<SMOY.E SCH5!1'1'0RL0' 

CHRISETTE MICHELE 
t#IPIWIY DEF JJ;li.! 0127117/IOJUG@ 

~!~!~,~~N: :!1~~~BA 28617/SOtl'r' MUS.IC • 

MELANIE FIONA 
THE: llltlDGf SRC1UNIV~R$Sll ••OTOI/JN 013I SO/UMRG 

JANET 
MUMBER 0Nf.S MM 013612J\!UE 

R. KELLY 
IJNTIR ED JlYE 31 136/JLG 

DriYen by promotion with family Christian 
Stores, ''Transformation" by James forblm 
& HYA rt-tnl!IS IOI) R&B/Hip-Hop Albums 
at No. 45 after a 10111-montll absence. !be 
set's "I TJUSt You" spem 29 weeks atop Top 
Gospel Song~ peaked al No- 52 on Hot RU/ 
Hip-Hop Songs and hit No. 21 on Ad.-t R&B. 

Billbctar1t 

fi> MAINSTREAM 
4 R&B/HIP-HOP" f RHYTHMIC'" 

7 

II 
n 
~1ol 

~ 
m 
14 

15 

l!I 
m 
m 
m 
m 
21 

" '"I' 
~22_(; 

27 

2S 

Cl 
:iol 
31 

Cl 

35 

"7s1 

I 

l; ~ TITLE 
]I~ ARTIST QMPRINT/ PROMOTION LA.BEU 

UN-THINKABLE (l'M READY) 
ALICIA KEYS (MBK/J/RP.IGl 14 

FIND YOUR LOVE 
i 

4 7 

13 

SHER LA.FA E L 

SEX ROOM 
WDACRlS FEAl Tl\l'Y SONGZ fDTP/OEF JAM/IOJ UO! 

RIDE 
CWIA FEAT. WDACRIS {lAFACE{JLG) 

15 OVER 
DRU! ff{!,(HG lUJ.r'r'1'C.49i PAOPEY,ttlM:AS4L l!OTCMff\Jf,tRGJ 

14 ALL I DO IS WIN 
DJ KKAU:D (VIE THE 8EST/l1) 

15 YOUR LOVE 
NOil..W (!ll.!fSl.t:IIEY.CASHIMJ4E'~fl.iff!SALIAOTO'~.IJ!m 

17 TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT C 11.PlTOL 

13 22 YOU'RE THE ONE 
DONDRIA (SO SO OEF/UALACO) 

10 19 NOTHIN" ON YOU 
a.a.a Ff.U. 8fUIO MARS !f!EBB.ROCK(JIWlHtJSnE/All.Atmct 

19 HELLO GOOD MORNING 
DIDDY • OllllY MOWEY f'UI. T.I. f!l:11.0 BO'r'/IFH£RSCOPEJ 

20 SUPER HIGH 
RICK RCISSRAI. NE-Y'O \!!:l~'SLINl•Sl~ JllJ'~lD .. M§'j 

14 20 NEIGHBORS KNOW MY NAME 
TR!Y $DNGZ (SOllGBOOK/Allll.tfflCJ 

12 18 RUDE BOY 
RtHANNA (SRP/OEF J,1,!MOJUG! 

11 18 MY CHICK BAD 
WOACIUS FLU. NICKI MIN.U (DTP/OEF JII.MnDJMGl 

16 15 l"M BACK 
Y.I. fORAND HUSTlE£ATLArnlC) 

18 21 LIL FREAK 
USHER FEAT. NICKI MIWAJ jUFAC(/JlG! 

1r s IN THE MORNING 
RCIIIN THIC,:£ FEAl ~ 00GG fSUR lRAl</IFflERSCOPEJ 

WE GOT HOOD LOVE 
KA.RY J.8U6lff.Al. TF£1'SON6Zi1',UPJ!ffilfiEFffr(i~ 

24 ALWAYS 

21 11 
o\Tl,l;NllC 

25 FAlltASIA M 

33 
MAKE UP BAG 
THE-DREAM FEAT. 1.1. (RADlO l(ILLA,lt)Ef JAM/tDJl.tO) 

MISS ME 
MUI FUlllWmt ~PJ~~~.tY~tA~~,t,;~ll!iJ 

PRETTY BOY SWAG 
SOUUA IOYTIU'EM (COlllPlRKMJTER~ OPEI 
SHOW OUT 
RO$C0f. DASH [IUU,Jlt.1USIC LltlEllONE 4/ltHERSCOPE) 

STATISTICS 
ll'H .DIMS .IESUSS'Yllll AS'ttlll\11\'AHR MUSIC ffiCU 

NEW LOVE ALL OVER ME 

THE BUCK EYED PUS jlHTERStOPE) 

IN LOVE WIT YO BOOTY 
JOttN I LU (Al tAB-OUT~S/Jl~JLG! 

HARD IN DA PAINT 
WAD FLOCU A.AME {10171:fUCK SQJ.4ll'.4Srt.l!M.>WtlSDIERBAOS.J 

SHUTTER BUGG 
116 I OI ft.Ill. CUTTY (DEF JA•lll()JMG) 

l'M SINGLE 
LIL WAYNf. jC4.SII MONE'r'/UfHVERSAL MOTOWWUMRG) 

,ll!J 19 FISTFUL OF TEARS 

Y0UNO IIONEY j~ASH MOrtEY!~NIVER~Al MQTQI/Jt~UMRG} 

GOT YOUR BACK 
1.L FU.I lEN HI ON RAfm H STLE ATLAtm 

NEW 

MAYBE 
IIDCIO A-1/ROCK'r' ROAD/DEF JAM/IOJMGJ 

NEW 

21 
-==========---

22 

11 
KESIIA l(EUOSAB CAIRU 

YOUR LOVE 
IIC<I M1W M)lJUO UOP.EY1'C.4$i 1.1~.W'mlSill. F-,:)t(IWHI 

EMINbl EBJSJiADV/AFTERMATH/IUTfRSCOPE 

10 ~ YE~!~~ -~~ur,E,. OIILIWCliERIMliE"1F/1EASCOPEf 
COOLER THAN ME 
ft!IKE POSNER J/RMG 

SAY AAH 
TREY SONGZ FEAT, FAI DLOUS jSOtlGBOOl(/ARANTFC) 

UN-THINKABLE (l 'M READY) 
ALICIA kmi MBK J/RMG 

15 ~~C~~~~:.<..~:~NAJ (DTP/DEF J!FMDJMG\ 
ROCK THAT BODY 
THE I L.ACK EYED PEAS IHTERSCOPE 

HELLO GOOD MORNING 
DIODY • DIRTY' MONEY FEAT. l.l. BAO BOY lNTERSC PE 

GOT YOUR BACK 
l.l. FEAT. Uftl HILSON GRANO Hl.5TlE/ATLArmc 

SOMEBODY TO LOVE 
IJSTIN I IEBER fSOIOll.80YIRA'r'MOtID BAAUti/lst.1.00/IOJ\IG) 

24 ~ ~IIRACllN>FWRA'r'JmtQCfl SWUSUtMRSAI.Rf:PLEUC) 

LOSE MY MIND 
YOUNG JEEZ'Y FEAT, PLIES ICTEJDEF JAMIIOJMG\ 

ALL I 00 JS WIN 
DJ l HAUO M'E THE BESTJE 11 

RIDIN' SOLO 
J.ASDM DERULO jB-ELUGA HEIOHTS/V/ARIIER BROS.f 

BEAUTIFUL MONSTER 
NE-YO mrF J.Vo\(IOJMGI 

RIDE 
Cl~RA FEAT, UJIIACRlS LII.FAC JLG 

10 t~~~.~ ~i,~~:ll~~ DOUGIE 

OPPOSITE OF ADULTS 

DRAKE'S GREAT WITH 'THANK' 
After debuting early due to street-date violations last issue, 

"Thank Me Later" rockets to No. 1 on Top R&B/Hip-Hop Al

bums with 447,000, according to Nielsen SoundScan. The al

bum's gross is the largest for a solo artist since the chart con

verted to its present, all-encompass ing retailer format in 

December. In its prior form the tally was compiled from a sub

set of stores that specialized in R&B and rap music. Only 

Sade's ·soldier of Love'" sold more in one week with the cur

rent methodology when it moved 502,000 units in February. 
DRAKE 

As a result of Drake's big week the rest of the top 10 suf

fers, as his sum is more than triple the combined sales of the other nine albums. Only two earned 

increases: B.o.B at No. 3 (up 5%) and Eminem .at No. 9 (up 18%). The latter's follow-up debuts 

early at No. 31 and is certain to replace Drake next week. -Raphael George 

46 1 Go to www.billboard.b iz for complete chart data 

SALES OAIA 
COJ.tPILED BY 

nicl~<:n 
SoundScan 

' ADULT R&B'" 

5 

11 

-

. . . 

31 FISTFUL OF TEARS 
MAXWB.l (COLUMBIAt 

21 EVERYTHING TO ME 
MONIU {J/RU.G\ 

l Q 21 ~~l~tr~~A~EYRAE {C~PlTOL 

l l 9 Eim WHAT'S NOT TO LOVE 
~ IIWflf jRTIEI) 

1 
IN THE MORNING 

l 2 ~ URBAN M"TIC FE•U OIU JSOBEf 

l S .. ~! __ ~E~~~tc~~~=A) 
13 19 ~.~.!~:~~7, 
14 21 ( ,~.~.~~; .. ~:,~~ Z2'IJl~'JlG 

WE GOT HOOD LOVE 
MARY J. euczrux lllEY SONGZ11M!RlW\'GEffftUtlfEROCrJI(). 17 

STATISTICS 
LY'FEJENNNGS I.ESL.IS 9I/N3S'AS'rll.lMM'AFU(Efl 1,1USK: GRCf..Pl 

SKIES WIDE OPEN 16 lBIAN CULBEATSOM f tn ~VAMT GRPMR'i 

MONIU {.J/RUG) 

22 19 ALL I EVER THINK ABOUT 
CHRISETTf. MICHEL£ DEF J,1.U OJMG 

28 LOVE LIKE THIS 
CONELL JONES CANIJYMA.N 

19 19 TELL ME YOU LOVE ME 
LUU JAMES S.TA:>:/CMG 

f HOT RAP SONGS" 

1 16 

TITLE 
ARTIST (11.lP!=ltrn J PROMOTION L~B-Et.) 

.rlovER ~ 
D!ICN.Kt (IOOOOt-~tEYp.stm t('lUMF§'4P.IOTf1lll(Jj 

22 ~.~~
1~,~~o~"'"""""""' •=•n 

AIRPLANES 
8.0.8 IUl HfflE'r'Wlu.w.tS 'flElllJIOCKffl6.WHUffiEr,t;JLNffiC) 

YOUR LOVE 
IICKIMWJ I i1:R&l,Lt ,, 

LUDACRI$ FEAT, TREY SOMGZ (DTP/OEF JA.M/lOJMG) 

' HELLO GOOD MORNING 
l O' OIOO'Y • DIRTY MONf'Y FEAT. l.l. (BAD BOYflNTERSCOPE) 

8 J!,~~•~o~~~~:IT~~ DOUGIE 

27 ~~~~tED~ N~ m:ru,:i<t.AOUlllttffERSCO 
BILLIONAIRE 
Mlla.tltftll MOOMUIS ~90'iitw.'itwlii11.8fl)JJ'fF.I.W~ll!PI 

GOT YOUR BACK 
U FUT. kERI HILSON GRANO HUSTtE/AfUN"TlC 

11 15 l'M BACK 
l.l. (GRAIIO HUSTLE/ATL4.NTICJ 

NOT AFRAID 
EIIIMlM (IJIE8/SIIADY/AFlERM,l,lll/l t4TERSCOPE) 

10 ~~:~~ J~ !!"""""~SJ.f'.!"'-.OCOEFJMVOJMG} 

MISS ME 
lllw:! FfAJ.Ul Wm.!ffi'Uis l.tNefOOi~l'VUl/'00.I. t.t.ml,'tXj 

POWER 
WM WE.ST FtAl OWELE jA.OC•A-fELLAJDEF JA&.VIDJUG) 111112!. 2 PRETTY BOY SWAG 

20 
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SALES DATA 
COl.1PILED BY 

!'.i.'-:1:~<::!~ 
SoundScan 

Young Jeezy Featuring Plies 
@O C Tt/OEF J "-PIJlOJr,.G 

Ludacrls Featuring Trey Songz 
Kil.JUN C.8Rl0GES,T.NEVERSOF(,1 SCALES T.TAYI.OR,K.JOtttlSON © OTP/DEF Jol,PJJlOJMG 

RIDE Ciara Featuring Ludacrls 
C,STEW,!,Af.T.Nil.SII C PHARRIS.W.laSlt C,A,STEWil.RT.C BRIDGES © LAFACE/JLG 

Drake 
801-lOA,4.KWtAOO (A.GIW-f,l;M,t.l..SAI.IJELSN.flROIGRS) © YOUt.ki MOIIEY/CASH IAOtlEYJ\JtlMRSI\L. I.IOTO/-U'1JMRG 

YOUR LOVE Nicki Minaj 
o\.WAt.SEL 40.l!MAMAWANSB..D.PREEWttU.PJ-fUGHE 0 YOOl.ki tA.Or£Y/C,I.SH t.10IIEY.UHMR.SM. MOlO'WN,'UMAG 

I ~~~!'~!}~~1aumID,CBA~~~~:~~~~=~ Dogg :~i~~~,. 
NEIGHBORS KNOW MY NAME Troy Songz 
l .TAVUIR,P.HAYES.J.MCCEE T.NEVERSOt4.T.TAYLOO,PJtAYES © S0t(CB001(JATL.Atmc 

FINOING MY WAY BACK Jahelm 
1.81\RIAS.C.HJ.GGIHS l.6ARIAS,C.HAGGtJlS,M.JOtiTEL.C.CHAIJ8£R$,J.HOAGtANO © il.TLl\tmc 

EVERYTHING TO ME Monica 
M £l LlOTT.lAMB PJ,Ell lOTT,C,lAMB,J.SUl LfVI\N,F,8AS~ETT,C ltCDONAl O.J.0,Wll l lAl.1S © J/RMG 

YOU'RE THE ONE Dondria 

C:.HAAMOIIV CJ ~AAMOtU.KEll 

TEACH ME HOW TO DOUGIE 
t .FOI/Jt.ER.E.WEST CJOWlE.R,C.GLEE,C.CttlDS.E.WESl 

RUDE BOY 

@ SO SO 0£F/M.\l ,),CO 

Cali Swag District 
() CA.PfTOL 

Sl ARGATE.R.S'h-vlE M.S.ERll<SEN,1 E.HERr.!.\tlSE,..E.OUtl.M.AIOOICKJlSWlAE,R.FE IITY 
Rlhanna 

@ SRPl()(F Jil.Mf()Jt.!G 

Maxwell 
(!) COt..UMBIA 

Ludacris Featuring Nickl Mlnaj 
THE LEGENDARY TAAXSTEA C.8RlOGES,0,T.fM,AAJ.S l lNOl EY,O.OAVIOSOtl (!) OTP/ DEF J.\MJ10JMG 

1 HEY DADDY (CADDY'S HOME) 
THE AUtlNERS,RICO lOIJE (RICO LOVE,A,H;l,AR,J JACKSOII U RA'VMONO IV) 

Erykah Badu 
0 CONTROL fREAO/UNIVERSAL MOTOWFWMRG 

T.I. 
lfLI.CKSLil.YERZ C.J.HAA.RIS., JR.,O.IW.IDAI.L,D.OlltlCAtl 6) GRAHO HUSTLEJATL.Atmc 

LIL FREAK Usher Featu~ng Nickl Mlnaj 
E.\IJ1LUAMS.POLO'N DA OOtl J.JONES.E.Wllll,U.!S.EllEAH.ll.AAYM()OO 11/.0.lMAAA.l.sJWOARJS 0 l.AfACE/JlO 

HELLO GOOD MORNING Dlddy - Dirty Money Featuring T.I. 
@ BAO BOV/lrtTERSCOPE 

Rick Ross Featur ing Ne-Vo 
OO~SIJP.fl•Sl.tE.UfJll,Ul.lt;; 

Kem 
6) Utl!VERSAL MOTOWFto\:.MRG 

Mary J. Blige Featuring Trey Songz 
0 IIAlRl<RCH/GEI FE!VllllffiSCOPE 

Maoy J. BIige 
Slolll.G.UE P.IIJ.8l.lGE /,.tS.ERIKSErf.l(.HERFo\ANSEtl,J.AJJSlltl.f OEAFfJ,UEITE © FNllRlllACli/GafErt.'MERscoPE 

CLOSER Corinne Balley Rae 
S.8ROWN,C.B RAE C.8.AAE G CAPITOL 

IMMA BE The Black Eyed Peas 
~111.PA&S,VALLIJl,1 NJONJS,AFUEOAJ.oo.tEl,SffRGIBIW<J Wfl!SJ,TA>m D FOClA,UHJfECl(M.[lll£A © ltnmsccJll 

HARD IN DA PAINT Waka Flocka Flame 
.NOT LlSTEO NOT llSTEO (:) 1017 BAI-CK SQUAO/.\SVLUMN/,\RtlER BROS. 

4 

12 

14 

16 

31 

32 

32 

21 

33 

31 

31 

f.l 12 

41 

;!~IV~~fll.T.TAYLOR R.U.FEREBEE.JR...TJJMRSO,f,T.SCM.ES.Jt l.W!:~i~C~~~ f~u~~~ro:~~~~ • 
SHOW OUT Roscoe Dash 
.KE J.lJOHtlSOtl.K.EROtlOU 0 MIJI/MVSIC W{E/lOJIE •l,/lrnERSCOPE 

ALWAYS Trina Featuring Monica 
£UGO D.LAMB htSTERlltlG.O.SA.KER.J.BURKE.C.LAMB (:) SLIP-!l·SllOE/CA.PlTOL 

POWER Kanye West Featuring Dwele 
llOT LISTED NOT LISTED ROC•A.-FELL,VOEF JAPS/IOJr.lG 

WHAT'S NOT TO LOVE Dwele 

STEADY MOBBIN' 
tMlE O.CARU-R.0.JOHNSON .R .DAVIS) 

GOT YOUR BACK 
DJ TOOMP C.J.H.\R.RIS, JR.,A.OAVIS.T.fUSH 

SHE GOT IT MADE 

@ AT/El 

The-Dream Featuring T.I. 
© RADIO Kill iVOEF JAPI/IOJMG 

Trey Songz 
© SotlGBOOK/ATLA!ITIC 

Young Money Featur ing Gucci Mane 
CD CASH MOIJEY/litllVERSAl MOTOWrMJMRG 

T.I. Featuring Keri Hilson 
CD GRAHD HUSTLEJATLAtmc 

C.SPARKS,K.GEORGES A.L.WASHIIIGTOtl.8.GREEN,C.SPil.RKS,R.HOLMES 
Plies 

0 BIG GA.TfSJSUP..N,SUOE/ATLAN'TIC 

Lil Wayne 
© CASH MOllEY/\!tl!Vf'.RSAL MOTOWF«J\.MRG 

,F.\OU,S,M.\TTIIEWIAo\11 J.JWES,A,t{)'CHOLLS 
Sade 

© EPIC/COLUMBIA 

Young Money 
G CASlt MotiEY/UW~SAL MOT0'/1Tf,\ll,lRG 

J . Cole 
© ROC NAJIOWCOl.UMBIA 

41 

42 

45 

41 

47 

41 

Data for week of J ULY 3, 2010 I For chart reprints call 646.654.4633 

!be cro00tr leads 
the plavllsts of 24 
radio 1lal ions that 
report to lh~ chart, 
lndudlng the 
following outltts 
that post double
di<Jtt spin increases: 
WIIII Toledo, Ohio 
(Up 26 plays); 
WPNZ Chattanooga, 
Tenn. (24); and 
WHO! "iami (14). 

m 
Up 2.3 mi lion 
impressioru, !ht 
four-man group 
from Inglewood, 
Calif., vaults to its 
first topl'.O hit 

m 
611<d Mane's 
protege loaps by 1.2 
millioa in audience. 
"eanwllie, !ht 
single debuts al 
No. '4o• Rap 
Dlgital Songs lllilh 
9,000 downloads. 
(full chart viewable 
on bllboard.blz.) 

m 
Devau;m•s Hot 
Shot Dtbut ~ no 
shoul-oul to the 
"Nolhin' ~n Yoo" 
star. In this case, 
thefamllrar 
acronvm stands for 
"battery-operated 
boyfritad." 

Urban Mystic Featuring MOMA 
© SOBE 

Janet 
J J,l,CKSOU,J.OUPRl,B M,COX J ,JACKSOtU WSTitUOUPRl,B,r.e.-cox © so so OEF-/1.1Al,1,CO 

IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz 
TEA ROA SOUAO/E 1 

Donell Jones 
-CMU1Vl.1AN 

Juvenile 
@ llfP/EI 

LIi Jon Featuring R. Kelly & Marlo 
ORtJA.U,fA SOV,J.SMITtt J.H.SMITH,C.CH0t.S(»il,R.KEll'(C.KELLV,W.H0U.1ES 0 BME,\,.NIIJERSiU. REPUBt.lCi\lMRG 

LOVE KING The-Dream 
@O R,l,010 KJLlAIOEF JAM.IIOJMG 

Raheem Devaughn 
BIG e.oB.J,\IUlES. R.5,.0flJAUGHrt BI) TERRYC LEWIS J WlES 1228(JI\IE/JI.G 

SHUT IT DOWN Drake Featuring The-Dream 
II.Sl{BIWl.!!11 11.GR~~M~ SIUB,Sllll(ll,11,Ill'SIII \IJUIIG l,IIJIJEV.tlSII IA<m'/\IIU\ffiSll MOT0MIUIA1'G 
TURN IT UP Mishon featuring Roscoe Dash 
TIE"1lfl.ES.MOOl~'«.H\'II.J'O:J-tUS-.Y..IWAHHLOll:S."--'Wl.JtJWHf.6,.1Lllilm• 
MAKE ME 
A JERKINS J.JACKSON,R.JERKltlS.T.LUMPl<ltlUtSHtlOH) 

I FEEL GOOD 
STAROATE,NE-YO S.SJJITH,t.i!.S.ERIKSHf,T.E.HEfHlAtlSEtl 

CADDY STROKE 
r61..ROGERS.STUtiT N 002IER {B.JACKSON,lJACKSON.C.HICH,J.GIL.BERf 11.J.ROGERS) 

Jeremih Featuring Ludacris 
MICK SCIIULTZIOEF JAM.llDJklG 

Elisabeth Withers 
B.JHSTMOtm,£.WfTHERS E.WlTHERS,8,J.EASTl.tOtm.G.CHAMBEAS © PURPOSE/El 

THEY THAT WAIT Fred Hammond Featuring John P. Kee 
F.HAMl.tONO F.H.\l.tMOlffl.C.ROOGERS,P.FEASTER.E.R.WARRErtt.tJIETH!Wf.0.Wf llS) 0 F H.\l.tMOFIDNERITY/JLG 

SET ME FREE Lloyd Featuring MystJkal 
rtOT LISTED 1-101 LISTED YOUNG~COLDIE/2011E 4/INTEASCOPE 

UP ALL NIGHT Drako Featuring Nickl Mina] 
rror LISTED {NOT LISlEO) G YOt tiG M0tlEY/CA$H PAOrtEYAJtllVERSAL MOTOWNJUMRG 

Ill YOU BELONG TO ME Trey Songz 
T.TAYLOR.J .l.1CGEE T.IIEYERSON,1.ll\YLOR,J.MCGEE,T.SCU ES © SOtlGB-OOl<tAni1.rmc 

MASERATI Fat Pimp 
AYl\tl C MUAOAUGII (!) SOMETIUN SERIOUS 

A STAR IS BORN Jay-Z + J. Cole 
K WEST.NO I O S C.C'1.RTEA,K.WEST.£.'111LSON,J COLE,M.JOROil.tiA,GOOO,Jo,n,6 t.iEOORO @ .ROC N"-TION 

SPEAKIN TUNGS 
f,IQT LISTED t;OT UST£0 

OON'T SAY NOTHIN' 
f«)T LISlEO J.IOT USTEO 

THE MOON AND THE SKY 
SAOE,lt.PE.LA (H.f.A[J.U,A.HALE,S.MATTHEWMM!) 

FEMALE RAPPERS BACK IN TOP 10 
Nicki Minaj earns the first top 10 by female rapper as a lead artist on Hot 

R&B/Hip-Hop Songs in four years as "Your Love" sprints 17-9. Prior to Minaj, 

Shareefa's "Need a Boss" was the last top 10 single by a female rapper when it 

peaked at No. 10 in the Oct. 21, 2006, issue. "Love" is Minaj's third top 10 atier 

guesting this year on Usher's "Lil Freak" (No. 8) and Ludacris' "My Chick Bad" 

(No. 2). Minaj also ends the female-rapper drought on Mainstream R&B/Hip

Hop as "Love" jets 15-10. The last female-fronted top 10 rap track was Trina's 

"Here We Go," which peaked at No. 2 in December 2005. -Raphael George 

Go to www.billboard.biz for complete chart data 47 
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OUR GOD 
CHRIS TOIILIN $1:tSTE PS/SP.l.RAOW/EMl (:f,!G 

21 !~ty~~.,fREATION 

25 

15 

16 

40 

11 

23 

18 

18 

24 

24 

15 

40 

18 

10 

BEFORE THE MORNING 
JOSH WILSON SP~RROl/1/EMi CMG 

HEALING BEGINS 
TENnt AVENUE NORTH RE\JlllOtlJPLG 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA 8ATTISTEW fERVENT IV/ORO-CURB 

WHAT FAITH CAN DO 
l!UTLES:S BEC/TOOTH & I.IAIL 

IF WE'VE EVER NEEDED YOU 
CIISTING CROWNS REUUlON/Pt.G 

HOLD US TOGETHER 
IIATT IWIER ESS.EPillllJPLG 

BETTER THAN A HALLELUJAH 
Alof'Y GRAtlT MI.Y GRANT PROD / SPARROWiEMI CMG 

BORN AGAIN 
NEWSBOYS ltlP()P 

HEALING HAND OF GOD 
JEREMY CAMP SEC/TOOTH & tU.N. 

MORE LIKE FALLING IN LOVE 
JASON WY CENlRICITY 

BLINK 
11.E.VIVt ESSEtlTIAL,/Jlt.G 

FORGIVEN 
SANCTUS REAL SPARROW!EMI CMG 

LOVE HAS COME 

I GOD GAVE ME YOU 12 DAVE BARNES RAZOR & TIE 

FIGHT ANOTHER DAY 
AOOISOH ROAO INO 

COME AS YOU ARE 
POCKET FULL OF ROCKS M't'RRl1/'IIOAO•CUR8 

18 !~~~YTHING FALLS 

14 ~~:.E.~,;l.;..Y,<:.~~ .. ~~~~"'"" "m GRITY 
GREAT ARE YOU LORD 
PHI.LIPS CRAIG & DEAN ltfO 

NO MATTER WHAT 
l!EJIN R08ERTS RELltl lOtl/PLO 

UNDONE 
FFH 62 

YOU CAN HAVE ME 
SIOEWALK PROPHUS FER\IEtll/WORO-CURQ 

SOME KIND OF LOVE 
PHI. STACfY' RHnllOtl/PLG 

AWAKE ANO ALIVE 
SKILLET AROEtlT tm 

YOUR LOVE IS A SONG 
SWITCHFOOT LCYwEACASE PEOPI.E/CREOEtlTIAL/EMt CMG 

CASTAWAY 
CHASEN IND 

GREATNESS OF OUR GOO 
NATALIE GRAtlT CURB 

SPEAK TO ME 
RQIIEOY DRIVE 1/IORO-CUR8 

SOMETHING HOLY 
ST1l.LAR MAT IND 

OH, HAPPINESS 
OAVIO CROWDER WO SIXSTEP SPARROW: Ml CMG 

HERE IN THIS MOMENT 

REDISCOVER YOU 
STARFIB.0 !WARROW/El_,I CMG 

AVALANCHE 
IIWWUT 8EC OOTtt & N,\IL 

NEW CREATION 
LUWO RHWIOWPLG 

SING ALONG 
SIXTEEN CITIES CENTIUCllV 

With 1,952 cumula1ive plays on the 58 
stations Niehen SOS monitors for Hot 
Christian AC, tobyHa< claims his second 
straight leader, as "Get Sa<k Up" steps 2· 
1. He aho led with "Ctty on Our Knees," 
whkh spent the last of five weeks at the 
summit in January. 

( 1 ~l RE-ENTRY 

AMY GRANT 
SCM.Y,HllfbMMHJIWJNl(IJIMIPF00.~3'5&9.IC,,C 

SARA GROVES 
lffflfiltllSDNGS~tl36ffi4712.fflMJ:tn.tlfEGPm' 

PASSION 
PASSQI; AWAK81116 $ :(5fU'S.~R(fll 717MM (lt,~ 

THE CANADIAN TENORS 
THE CANADIAN TlNORS DECCA 013509 

MATTHEW WEST 
SOMETHING 10 SAY SPARROW 4520/EMl CMG 

FRANCESCA BATTISTELLI 
11¥ PAPUli HURT FER\IEIIT 1?8737e,,,NQRO-CUR8 

FLYLEAF 
MEMENTO MORI A&tl/OCTOllE 1)13S12/EMI C).!C 

DIAMOND RIO 
fHE REASOH WORD•CURB 887395 

KARI JOBE 
KARI JOBE lllfEGRITY "4~50/PROVIOENT·INTEGRITY 

llUDlllffiiWl~ff'.AS111J.WID(fll0/00..48ralQti 

DAVID CROWDER BAND 
CHURCli MIJ~C SJXSTE.PS/SPARROW 6516/EMI Cl!G 

VARIOUS ARTISTS 
SONGS , WORSHIP SO INTEGRITY 2H02/TIME LIFE 

THE STATLER BROTHERS • 
THE GOSPB. MUSIC: VOLIN: ONE GNTHER 6004.ol:J.ti CMG 

VARIOUS ARTISTS 
TOP25PWSESONGS21"100.ft.Vf\lfflTlfAl!Jm!4YoOOCLF;S 

STEVEN CURTIS CHAPMAN 
IEAUTYWIU RISE SPARROW 65161£MJ CMG 

THE STATLER BROTHERS 
1Hf GOSPEL MUSI:: WUM TWO G~ 6073.QtlCMG 

MATT MAHER 
ALIVE AGAIN fSSEt@L l~MMDEtmlffiGIITV 

MVCHILDREN, MVBRIDE • 
UIST !M>Y SOLID STATE 1'301'/t:MI CMG 

GAITHER VOCAL BAND 
REUNITED GAITHER 604.4/EMl (:MG 

ISRAEL HOUGHTON 
THE POWER OF Ct.I ltlltGRllY 4551,fft:1.1ClNT·MEGPm' 

ELVIS PRESLEY 
AIIMKJll6fAAYBl; f1Jlfl.t..R:OOSTCfAiwimt«;Gl'UP61'23 

GUY PENROD 
BREATHE DEEP SERYAtlTIGAfTHER 6052/EMI CPAG 

BRITT NICOLE 
THE LOST GET R>UNO SPARROW 2358,i{MI CMG 

GAITHER VOCAL BAND 
8ETIEII. DAY OAnHER 6031 IOU CMO 

SIDEWALK PROPHETS 
ll\£SE Slllf'U. TRUTHS fERYEUT ea79tJUNIORD-CtRB 

FmTiiOSl\lMO\lo'AITR..K:1-[R 1000QfIDl()0lUlTEGffTY 

MERCVME 
l<l 1110 4626/PROVIDENT-INTEORITY 

POINT OF GRACE 
NO CHANOIN" US WOAD-CURB 887924 

RED 
lltmllCE&lti&Tl/CT~ l-~ffl}/1l;.XJ,ME(l:fIY@ 

DEMON HUNTER • 
TtlE WORLD lS A THOON SOlJD STATE 6387,EMI CMG@ 

PHIL WICKHAM 
HEAVEN i fARTH IND 3903/PROYIOENT•ltlTEGRITY 

RANDY TRAVIS 
TIRE WIXll91 CROSSES\\\IIMREf!OS. eaJ'sro\l,{lf!D.Ctffl 

PHILLIPS, CRAIG & DEAN 
FEARLESS mo -4506/PAOVIOEN'T-lfflEGRITY 

THE LETTER BLACK 
MAHf.116 ON IY A THAW> TOOTH & fUJL 5813,Qt CUG 

BECKAH SHAE 
UFt SHo\E SH0Ci...05-Jl8!J D' 

Memphis native Ted Winn scores his fi~I m 
solo top 10 on Hot 6osoel Songs with "The a ~ 
lifter," whkh rises 11-10 in its 23rd chart ~ 
week. He was half of the Stelar Award-
winning duo Ted & Sheri, whkh rose to ' 
No. 4 with "Celebrate• in Nay ZOOS. ' 

48 I Go to www.billboard.b iz for complete chart data 
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HEALING BEGINS 
TENltl AVENUE NORTH REUroON/Pl.0 

BEFORE THE MORNING 
JOSH WILSON SP.l.RROW/EMl f;:UG 

BEAUTIFUL, BEAUTIFUL 
FftANCf:SU IAIBSTELLI FERVEN'TIWORO-C008 

IF WE'VE EVER NEEDED YOU 
CASTING CROWNS REUNIOWPt.G 

WHAT FAITH CAN DO 
Klffi.f&S 8EC/TOOTH & fl.l,IL 

HOLD US TOGETHER 
NATI MAHER ESSENllAL/PLG 

HEALING HAND OF GOO 
JUIEMY CAMP BEC/TOOTtt & tU IL 

LOVE HAS COME 
IIARK SCHUlJZ WORO,CUAB 

FORGIVEN 
SANCTUS REAL SPARROW/EM! CMG 

GOD GAVE ME YOU 
DAVE BARKES R.\ZOR & TIE 

BLINK 
REVIVE ESSUfTIAt/PLG 

BORN AGAIN 
NEWSBOYS lrWOP 

BETTER THAN A HALLELUJAH 
AMY' GFlANl APl'f GRANT PROOJSPAMOW/EMI c1r.,o 
MY HELP COMES FROM THE LORD 
THE .,usttJM BEC/lOOTH & NAIL 

I GREAT ARE YOU LORD 21 4 PHILLIP'S, CIWG & DEAN_JN() 

LEAD ME 

r.1 NO MATTER WHAT 22 14 I KE.Ml ROOERTS REUtllOIIIPLG 

FIGHT ANOTHER DAV 
ADOISON ROAO IND 

YOU CAN HAVE ME 
SlfJEWALl PflOPHf:TS FERVEHT,WORO-CURB 

GREATNESS OF OUR GOD 
KATAUE BFlANl CURB 

STARRY NIGHT 
CltRIS AUGUST FERYENTNIORO·CURB 

1-f • cHRIS'tlAN lCHR'ial 

ii t;• 53 TITLE ~!I I ! ARTIST tMPRltfl / PROMOTIOtl LABEL 

16 GET BACK UP 

2 18 

e 
13 

SANCTUS REAL SPARROWlEMI CMG 

18 AWAKE AND ALIVE 
HllHT AROENT/ltlO 

14 HEALING BEGINS 
Tt:NTlt AVENUE. NORTH REUf410~0 

10 9 FIGHT ANOTHER DAV 
ADDISON ROA[I INO 

19 ALREADY HOME 
THOUSAND FOOT KRUTCH TOOTH t. IIAIL 

14 BEAUTIFUL, BEAUTIFUL 
rRAHCESCA BAIDSTELLI FERVENT/WORO·Cl.R8 

17 GOD GAVE ME YOU 
IIAVE aARtiES RJ,ZOR & TIE 

14 AVALANCHE 
IIANAfEST BE 00TH & N,\ll 

12 13 BLINK 
REVIVE ESSEffTIAl/PLG 

11 18 ALL OF CREATION 
MERCYME 1110 

13 11 ANCHOR 
un:wns & SlflElfS WORD-CURB 

15 10 MY HELP COMES FROM THE LORD 
THE MUSEUM SEC/TOOTH & NA1L 

18 THERAPY 
RELIENT t: JIVE/ JLG 

19 YOUR LOVE IS A SONG 
SwtTCHFOOT LOWERCASE PEOF'tE/CR£0EtlTIALIE~!I C-MG ,. 16 14 LIVE LIFE LOUD 
ltAWK lfELSON BEC/TOOTH. & tlAft 

SOMETHING HOLY 
STUUR KART IND 

THE ONE (l'M FIGHTING FOR) 
AAn cu ONE INPOP 

EVERYTHING FALLS 
FEE INO 

SALT ANO THE LIGHT 
SOO BY RAVENS TOOTH & NAIL 

WALKING ON THE STARS 
GROUP' 1 CREW fER\/EtlT/WORO-CUR8 

OH, HAPPINESS 
OAVJO CROWDER BAND SfXSTEP' ARROW Ml C~IG 

LIFE 
I ECKAH SltAf SHAE SHOC 

AIRPU Y 
.. ,omTOREO BY 

n id-;c:n 
BDS 

SALES DATA 
COMPILED BY 

!~i.L'.l~~)l 
SnundScan 

Ci) TOP GOSP.El 
ALBUMS'" 

Ii ;Ill ;a ARTIST 
:51 I TITLE lt.lPRl!ll i r!\.MBER / DISTRIBUT1NG LABEL ! 

1 15 MARVIN SAPP 

2 22 wa-N GOSfU. 20HI 1Jl{fl0.aJm9,I CMlwur.' 62442/.1.G 

FOREVER JONES 
6f.T RWY EMt GOSPEL 94728 

HEZEKIAH WALKER & LFC 
SOULED OUT VERllY 23,87/JLC 

BEBE & CECE WINANS 
STILL B&C J I 105/MALACO 

FRED HAMMOND 

•,a 

JUST LOVE SP1Rn RISlffG 066/MUSIC WORLO 

CECE WINANS 
maor~ IK.Ni ruF.s1MiO.\fJlll.311(£QtOOJa 

JUANITA BYNUM 
MORE PASSION FLO'N 8158 

ISRAEL HOUGHTON 
1HE POWER Cf Otl: ltlTECAll'l'lC(ll!UBVt 4258-1.19'.)th' t.tSC 

TAMELA MANN 
DIE MASTER PUN TILLVMAtlN 1?135 

KAREN CLARK-SHEARD 
ALL IN ONE KA.REW 93736/EMI GOSPEL 

40 DONNIE MCCLURKIN 
IUI\IT;11t:'fl«IGllf .. Nllm'lff/f1El1Ct51'!iGS.l'!"lil.9: 

50 VARIOUS ARTISTS 
TIIGl&'B.J,UICIIUll\tiOIPlt\'(R!J(IA&S(W'B.002'2® 

JAMES FORTUNE & FIVA 

H ' EARNEST PUGH 
UIIE! MIN ON US Ef.l ,\'!!L.ACKSUOKE 3070h'IOOLCM,DE 

DARRELL HINES 

,.m 
i!I 

~::l iiii TITLE 111 ARTIST OAP'RINT I PAOMOTlOtt LABEL 

1 27 THE BEST IN ME 
MARVIN SAPP VERITYJJLG 

2 53 THEY THAT WAIT 
RIED HA/IIMOPI) Fu.t JOHN P. KEE F t tM!CN1.\IERnY.tt.G 

• 23 I WANT TO SAY THANK YOU 
USA Pl1iGl IIAOOKSFUr. Rm:Al PRUlHOOO 9«J'l~!l,!BAK}QJ( 

4 47 GOO FAVORED ME 
HEmJII.IIWMKEA.6 lfCff.AT. IIWMltWf' a OJ AOGEP.S~(l,G 

• 32 RESTING ON HIS PROMISE 
WlmlFtJ. f'fWSf FE.a U twlSTON BltEt.tCE msftl.AH)il' 

• 50 RAIN ON US 
EAMEST PUGH EPrNBLIICKSMOl(Eft,'ORLDWIDE 

15 HE WANTS IT ALL 
FOREVER JONES O.U GOSPEL 

63 ALL I NEED 
IRIAN COURTNEY WILSON SPIRIT RISING/MUSIC WORLD 

35 GOOD NEWS 
VANESSA lllL ARMSTRONG EM.I GOSPEL 

23 THE LIFTER 
TEO ¥!' INN TEDDY'S.J,1,112/SHAN,1,CH.IE 

21 PRAYED UP 
lARUt CLARK-SHUIID l<AAEW 

34 GRACE 
U8E & CtcE WIHJJfS Bt.CIMALJ\CO 

28 ENCORE 
JAME$ FORTUNE. & FIYA BLJ\CKSMOKE/WORLOWIOE 

21 THERE IS A KING IN YOU 
DONAlO LAWRENCE & CO. QUIET WATEIVVERITY/JI.G 

20 LIVING ON THE TOP 
DEWAYNE WOODS Q.UIET WATERIVEfllTY/JlG 

14 I CHOOSE TO WORSHIP 
WUSMOft6.AN BOWTIE 

16 JOY OF THE LORD 
TAMELA Mil.NN TILLYMANtl 

11 CHAMPION 
DARWIN HOBB,$ LlAIS~ AECORDSJTYSCOT/IM,1,00 DEJ 

6 THE GREAT I AM (LIVE) 
EAMES1 PUGH SLACKSU.OKE/n'ORLOWIOE 

14 HE'S STILL WORKING ON ME 
ELAINE NORWOOD HlGtl.'1' fA\IOREO 

15 IT'S A LR IG HT 
THE BROWN Bon EVOLINBL ~tKSMO~E/WORLOWIOE 

14 FAVOR 
SHIRLEY CAES,IIR SIIU•8ELIUGHT 

6 CHANGES 
MD STOKES &. ~ICTORlOUS PRAISE Sl.MKSMJKEN,'OALOlilCE 

JUST LOVE 
C - STILL HERE 
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AIRPLAY 
r,tONITORED BY 

nicl~cn 
BOS 

SAlES DATA 
C6rolPILEO BY 

nidscn 
SovndScafl 

HAPPINESS 
ALEXIS JORDAN STARROC/ROC lfATIONICOLUMBtA 

DIRTY TALK 
WYNTUI GORDON l!lG BUTJATL.UHIC 

7 8 NOT MYSELF TONIGHT 
CHRISTIN-, AGUILUIA RCA/RMG 

DANCING ON MY OWN 
ROBYN KOtllCHl'NA{CHERAYTREE/ltlTERSCOf>E 

10 r..r:;!~ R~ESS 

10 ~;~~~~~ • .r:.1~.'""'""-"'°· 
ALIVE 
GOUJFRAPP IAUTE 

ROCK THAT BODY 
TltE BLACK EYm PEAS IIITERSCOPE 

11 :.~:!!."%~~0~~~,f ORLD 

SHARK IN THE WATER 
V W IROWM C4PlTOL 

ROCKSTAR 101 
RIHAtlltA SRP/tlEF JAMJIOJUG 

10 ~!:~~.JHIIBOJLILJ021)""'°ffliJll!ACHIO 

RICH (FAKE IT TIL YOU MAKE IT) 
LOLE.NE CAPITOL 

I BELIEVE IN YOU 
HANNAlt StlOWOOG 

FEELS LIKE A PRAYER 
MECK FEAT. DINO Nol.PITH 

DEEP N LUV 
SARIAH S4Rl4H 

YOUR LOVE IS MY DRUG 
KEW KO.!OSA8E/RCA/Rk!G 

12 ~~l~t!IP~t RE RIGHT NOW 

' AU THE LOVERS 
KYUE la!OGUEPiVIJ..(l'tOE,'l,$TIW.II.ERKSCANTOL 

FIRE WITH FIRE 
SCISSOR SISTERS 0-011/WTO'tt'tl 

KILLING TIME 
INFECTm IIIUS:HROOll Ff.AT. PERRY FARRELL HOM•IAEGA 

STROBELIGHT 
KIMBERLEY LOCltE ORU M UERCHAlfT 21/ CM(l 

•
TOP DANCE/ 
ELECTRONIC ALBUMS" 

7 

111 

19 

20 

21 

22 

OCUN EYE$ Utllvt:R$AL REPUBLIC 013141•/UURG • 
LCD SOUNDSYSTEM 
Tt!IS IS HAPf'Oi'ING OFAMRGltl 099DJ•/C.4PfTOL 

2 l ~~~~;~T 
l1 43 ~:~~~ G~~!!J~ASTRAtWERKS 

21 ~1RAEO~;.;~~~RA 23 J7 

16 

15 

17 

12 

19 

20 

MORCHEEBA 
BLOOD LIU LEMONADE PIA.S DIGITAL D'. 

2 
l ~~Tllitt!fSCllli(TQltAAClt:11J21(2GU™ I 

23 

19 

43 

CRYSTAL CASTLES 
artSUL~i:iclO,.USJGiliGLESlfl~titSll-l'OTl}lll~,t\J',116 

DEADMAU5 
FOR U.CII OF A 8lTTER NAME M.t.U5TRAP 2114/ULTRA 

LMFAO 
Na1'fAJ(lfN,{ftQ;.V,\Ll»J.O;E!ifl'(lll~ IIC:ll.!iXft012932!Q 

MIIKE SNOW 

TOU L ewe HITS 4 THANE 90825/\0JMG 

FLYING LOTUS 
COSMOGRAMMA WARP 195" 

VARIOUS ARTISTS 
JUST DAM ct 3 lft.TRA/ISl.\tlO O 14 J52J10JMG 

DJ SKRIBBLE 
l!UW9Cflfl001:IUB1!Ult1ll! Wllli!1'ffl lmill:.A{Klmfl».j 

IMOGEN HEAP 
ELLIPSE MEGA.PHOnlC/RCA !i06~/RJ,1G 

VARIOUS ARTISTS 
liOW'l)W"SV.OOICAI.Lru.6tll'3E\lllt.1RSft.561b&9Jll~l.S~ 

BLUE SIX 
NOESIS Mi\KEO MUSIC 21 

GOTAN PROJECT 
TANGO U IYA 8ASTil.l 4t8•,'Xt 

10 

§:: 53 TITLE 
I IB ARTIST IMPRINT I PROtAOTIOH LA8El 

11 

14 

11 

IF YOU WANNA FLY 
VERONICA MW, 

THE MORNING AFTER 
STONEIRIDGE. a OAYRNE NI\PiTH 

DIARY 
TllfO COURY EtEVEtlTH 

WILL YOU BE THERE? 
ANDY BELL MUTE 

CLAP YOUR HANDS 
SIIIJM/JLG 

DEEP DOWN 
JOSH 6AIRIEL PflESENTS WINTER H.LS NAPITII 

NEED YOU NOW 
~ CY ANTlRLWIII C,J,PITOL NASIM LLE/CAPITOL 

NASTY BOY 
JIPSTA PROVOCATIVE 

ALLIGATOR 
U GAN AND SARA VA.POR/SIRE/1lli\RIIEA BROS. 

SHINE 
81.ACl GOLD RED SUL 

I FEEL BETTER 
HOT CHIP A.STRALWERKSlCAPfTOL 

I TOLD YOU SO 

DANGEROUS MUSE SCARCE GOOOS 

CALIFORNIA GURLS 
KATY PlRRY FEAl. SNOOP nooG CAPITOL 

EMORIO 

BIG LOVE 
SUZANNE PAl.MlR STAR 69 

BLACKOUT IN WONDERLAND 
JACJ:lf. SIEBERT 0.4.liMAH 

IMMA BE 
THE BLACK lYE.o PUS UITEASCOPE 

4TH OF JULY (FIREWORKS) 
KEUS 1//ILLUrNlrnERSCOPE 

WARNING 

I DYNASTY 
14 S KASKAl>E FEAl. HALEY UllRA 

10 

NEVER FORGET YOU 
t.tANIACALM FEAJ. UU RED ST1CK/SlRICRY RliVTHM 

15 ~~~~vz1/i<T\<;,~!"RJrim PLATEAU 

HAPPINESS 
ALEXI$ JOIIIWI STA.RROCJROC ll.4TIOr~COLl., l.!BIA 

YOUR LOVE IS MY DRUG 
KESHA KEMOSA8E/RCA/RMG 

OMG 
US:HEII FEAT. WIU ,LA.M LAFACEIJLG 

SWEET DISPOSITION 
THE T01PEA TRAP UBERATIOtl(GLASsnOTE/COLUMBl.t. 

DIRTY TALK 
WYHTf.R GORDON BIG BEAT/ATLANTIC 

WON'T GO QUIETLY 
EXA.MPU DATA 

ALEJANDRO 
UDY GAGA $'JREAULl£1<0'U«:t0UMREE.•WTef~SCOFt 

HIGHER STATE 
llll.EY FEH. JOOIE CONNOII OlGrTRA.)IXJtu: ,n PL,C,.TUU 

BILLIONAIRE 
TOOIMXO'l'fW.IRLN>MKN'PillT~,ll,fiBH)IJl'fW.'EMIII? 

DANCING ON MY OWN 
ROBYN KOll!Cltl'NA/CttERRVlREE/INTERSCOPE 

AIRPLANES 
B.oJRAl IIAYlEYWUl#IMS RH R.Ato:.iGRNfl liJSTI..£<An.J.NTC 

Data for week of J ULY 3, 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
t.lOtllTOR!D BY 

nidstn 
BOS 

Si\LES DATA 
COMPILED BY 

nids(.'n 
Sounds.can 

JAZZ/. 
CLASSICAL 

CIJ'OP TRADITIONAL; 
:JAZZlALBUMS 

JASMIINE EC'1 014231/llUI\IERSAL ct.1.SSICSGROUP 

4 NIKKI YANOFSKY 
NIKKJ DECCA 01•136 

II 60 MELODY GARDOT 
MY OME AND ONLYTlllllll YERVE 012~63•/VO 

0 FRAHCIS ALBERT Sll~TRI/ANTOOKl CARLOS JOBIII 
Iii COlli'\fTI IIPRGL. f!Wl'.$:M.("AAUf'f~Ssal16WiCOO 

DIANA KRALL 
QUIET NIGHTS 'r'ERVE 01243,3/VG if 
PINK MARTINI 
SPLENDOR IN THE GRASS 11Wl2 6• 

MICHAEL BUBLE 
•• WITS KIOOJISWW Glftl:Ol 14H!fflx 5177911.Wli! Efiffi. -ft) 

NINA SIMONE 
FRIBIDS/FAMILY/FRlNCH LESSONS A~ 254S 

FRANK SINATRA 

ROCI.IN' IN RHYTtlM: A TRISIJTE ... TELARC 3Hl21 

111 14 18 PRESERVATION HAU Jt.ZZ BAND 
PRESERVATJON PRES,ERVAnorr HALL {11" 

M!i; 
ARTIST §! !I TITLE IMPR!lll g tnJIASER I OlSTRIBUTING LABEL 

m TROMBONE SHORTY 
~ BACKATQWN VERVE FQREC4ST 014194/\'C 

GERALD ALBRIGHT 
PUSHING THE ENVELOPE. HEAOS lP 31'i176iCONCOAD 

THE STANLEY CLARKE BAND 
THE $TAN LEY CLARIE UJE HEAD$ UP J101fW'(:0R0 

4 16 JAMIE CUUUM 
THE PUJISUITVER\IE FORECASl/UECC.t. 013655"M3 

65 CHRIS BOTTI 
CltllS INJT1I: IN BOSTON tol.U'IBA 38735!SOllr' rolJSC ~ 

0 14 KIRKWHALUM 
Tlfllll.lroJl:llil)IJl-URl 1JllJWEl.Vi0:/,18ll~lt~ 

JONATHAN BUTLER 
SO STRtlNt MACK AVEt4UE 5 H3~ENOE2VOUS 

SERGIO MENDES 
Mlttt THIIP9 C01iCQRO 3157~ 

JEFF LORBER FUSION 
NOW IS THE Tl lllE HEADS UP 32029/CONCORO 

16 MINDI ABAIR 
IN HI.fl STEREO HEA0-51.iP 31!37/CONCORO 

12 11 BOBBY MCFERRIN 
VOCABULARIES EMARCY 01•036/0ECCA 

39 KENNY G 
SUPERHrTSWNMlfJCO.JS'J("1PNMlllGGM.JP~ 

10 GROVER WASHINGTON, JR. 
GROVER LIVI G-1.tAII 5487M.IGJ-IMAR 

14 13 72 BONEY JAMES 
SEND ONE YOUR UIVl COtlCORO ,30815 ® 

111 19 GALACTIC 
YA-KA-MAY At.IT!· 87002'/EPflil.PH 

.,.:: a~ TtTLE 
~I I! ARTIST IMPRl.lll / PROUOTION lABEL 

18 IIIM CHRISTIANE 
~ FIICK MAUN ARTISTIIY 

4 21 BOSSA BLUE 
CHAIS STANDRING lflTIMATE \11BE 

RITMO DE OTONO 

• 

I.: 
!I } 

3 31 IIE.RNIE WILUAIIIS FUT. OAYE K02 REFOR.M/ROCK RmGE 

4 21 WHAT CHA GONNA DO FOR ME 
OAJIILEN IWlM FEAT.. WAYll,_N TISD,.LE flUOROOVE 

34 TILL YOU COME TO ME 
SPEIICER OAY 't'ONAS ~!EDIN(: D!tCORD JA2l/CMG 

11 WILL'S CHILL 
DAVID BENOIT HU D$ l,P 

30 TAKE ME THERE 
JACKIEIII JOYNER ARTISTRY 

a BE BEAUTIFUL 
IMIMll Al,_lfl COtlCORD/CMG 

0 12 MAKE ROOM FOR ME 
JONATHAN BUTLER RENOEZVOtlS • 11 17 GOOD DAY 
Pf.TEA WHITE PEAll:/CMG 

11 10 10 FUN IN THE SUN 
STEVE OLIVER SOM • 14 14 OH YEAH 
WALTER BEASLEY HEADS UP 

13 13 23 BROTHER EARL 
PAUL BROViN + MAIIC ANTOINE POK/CMG 

14 15 12 MR. MILLER 
IIRl,AN 1,ROM8lRG ARTISTRY 

111 12 34 GO 
IIRIAJII CULllRTSON GRPMRVE 

5! ARTIST 
I! TITLE lMPRllfl & NUMBER / OISTRIBUTI!lG LABEL 

.., 
e 

m zUILL BAILEY 
U.CH· C8.U1 f!:ITU TEL:'f':C 3HV!'COl&ORD J 

E. AX/YO-YO MA/I. PERLMAN 
MEJalSSCIIN SO>NCI.ASSC/t.SZ-92-'SCNYWSTIR\\lR'S 

GUITAR AMATEUR 
6UITAA SEIIIPRO GUITAR AMATEUR DIGITAL EX 

GUITAR AMATEUR 
llf>ZPRO GUITAR AMAT£L,R DIGITAL E>I 

JENNY OAKS BAKER 
DIEN stN6S 11111' S(HJL SHAD-OW MOUNT" IN ~03b9.t 1 

II 30 
THE PRIESTS 
HARIIONY RCA VIC TOR 5'9825/RUG 

GUITAR AMATEUR 

6RU.TlST HffS OHlON 1776-tlSLG @ 

B. FLECK/Z. HUSSAIN/E. MEYER 
THE MELODY DF RHYTHM El 2024 

t-.111~1SOIOIJI.U1moo.Allll'IRll:flt-
RACHl,WIINO\I AVIE 2182 

12 13 11 LIBERA 
PUCE El.11 CL.IISSICS 2047a,'SlG 

13 YUNDI 
CHOPIN! NOCTURNES EMI CL.\SSIC S 64588/BLG • YUJAWANG 
~ll(Jf0G01410MJtMJ\S14..CUS&CSGOO.f' 

111 ! KN.RI.IH~llllil.ER CHAMBER a!CH. (AB8AIIOI 
IIIDZAFIT/SCKUBUIT1IEETHOVEN1WA.6Nf:R DECCA 

Ci) TOP_CLASSICAI!~-
. -CROSSOVER ALBUMS 

I! t;5li~ ARTIST 
5a •! TITLE IMPRIIIT g tlt:.UBER / OISTR18UTlNG l 4BEL 

I.: 
!I 

34 THE CANADIAN TENORS 

2 
DARK HOPl DECCA 014186 

3 DUE VOCI 
DUE VOCI 1',tu! l OtlES (114271/UIAE 

KATHERINE JENKINS 
SELJEVE 143/REPRISE 522190/W;\RNE.R SROS, 

MORIIO!ITIBERNlruC!IOIR'ORCI\IITBIJI\E9:ll!AAE 
M(WllON TABERN,.ClE CHOIR ~5926 

JOSHUA BELL 
ATIIOll:'MTHFRSDS&fNll.l(SS(J(S?716S!Nf'~ 

M.I\ITTON"llllOIICILALAIIIIONICAA. TOSCANllt 
MONDO CANE l:PECA.C 119 

55- °'1JllCNVmll<ll:ROJ~\MERSOJ.CUSSl:$(MJ' 
l DAVID GARRETT 

67 SARAH BRIGHTMAN 
SYMPHOHY: LIVE IN 1/EtliA P.V.MHATTI\N 21661itl.G@ 

e 11 34 STING • f tlllllffllSM..0£m~OODm."3"-0'Nif6ll..CU.SSCSt11lP@ 

11 4 . PROVENANCE INllO\IA 778 
I MAYA BEISER 

THE !RISH TENORS 
IRELAND RAZOR & TIE B30B8 

!E\ITAI-FEAtAIJClllAH0PHIJWll«lNIAOlllt 
&ffl'rl:ID[l"lf'llll't:iffi.CLSTF>Ilaft:iti1211U'"~m&® ._ 

13 16 THE !RISH TENORS 
THE VERY 8E.Sl.. EI 23-00 

111 14 17 VAi DACAPO 
SONGS OF DELIGHT IAAXI MEOIA 014003/!)ECCil. 

..,:S 5~ ARTIST .., 
E 

~- I! TITLE IUPRllfl & NUM6ER / DISTRIBUTltlG LABEL ~ 

21 m CELTIC WOMAN 
SONG$ fPIJMnt. lUll loWll,l,JWjS83609.6 (£ 

2 SOUNDTRACK 
l.lmlUl'Hllamtw.NlfO.\\OfUICI.PISJl 5t7llJ\'31'JtiM.OC 

3 49 CELTIC THUNDER 
l,_KI: IIIE HOME CELTIC lliUNDER 01MB1/DECCA 

41 RODRIGO Y GABRIELA 
11:11 RUffi/ORKS ooao•/ATO ~ 

GOTAN PROJECT 
U NGO l.O IVA 8.\STo\! 48e,Af.(L 

THE CHIEFTAINS FEAT. RY COODER 
S,_N PATRICIO HEAR StJ2JfCONC0R0 

BASSEKOU KOUYATE & NGONI BA 
I SfW RUllXT .VJ84ta,JJT /ltfJlE 00:0WSII PCP 

II 8 57 VARIOUS ARTISTS 
PUJIM.RII CIWiGE:SOIIGS MIIUlllTIIE WORLDIIEM311:Kl 

VARIOUS ARTISTS 

10 

12 10 28 
THE 6R1 ff' THE IIUCK Plll$IIENT IAEG/tfOOct 61502@ 

13 12 14 SOUNDTRACK 
IIJSIC OF 1118.AND: waco~,E HDME 8.EYATOfCCJ EX (1') 

14 15 22 KOLOHE KAI 
THIS IS TtlE LIFE GO ALOHA 1-011 

ANGELIQUE KIDJO 
O'l'O RAZOR & TIE 831t62 

Go to www.billb oard.biz for complete chart data 49 
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2 

3 

4 

5 

II 

0 
0 14 

11 13 

10 12 

11 11 

• 26 

22 CtllNO Y NAC-H0 PlACHUE/UtllVE.RSAL MlfSIC LATIIIO 

11 BACHATA EN FUKUOKA 
JUAN LUIS GUERRA Y 440 jCA.fflOL L,l,llrfl 

DIME QUE ME QUIERES 
BANDA El RECODO (FOtlO'IASA) 

AL MENOS 
LA ORIGINAL BAMM. fl LIMON ff-ONOI/ISA) 

LA PEINADA 
CtlUY LIZARRAGA Y SU BANDA TIERRA SIMALOENS.E OtSA 

Y COMO ES EL 

13 

14 10 22 

48 42 

TU BOCA 
CftAYANNE SOllY P.11.ISIC Lil.TIN 

EL MALO 
AYOOURil, PREMIUM lAml 

AMARTE A LA ANTIGUA 
PlORD FIRNANDEZ fONOYlSA 

GUAPA 
DIEGO TORRES (tJtllVEASAL MUSIC LATlJlO) 

SOY COMO NO SOY 
OUEL0 fOtlOVIS,\/MUSIYISAl 

QUIERE PA' QUE TE QUIERAN 
OYUNO Y U:NNY SONY MUSIC LAmf 

POR OUE ME HACES LLORAR? 
JUAN GA&RIEl FOrfOYISA 

DIME UNA Y OTRA VEZ 
El CtllPO DE SINALOA DISA 

BREAK YOUR HEART 
U IO CRUZ. n.n LUDACRIS IAERCURY/lOJMG 

EMPACA TUS COSAS 
COtWNTO PRIMAVlAA FOHOVISA) 

DIME LA RAZON 
Al.EX RNW SERCA 

ME HACE TANTO BIEN 
Al.f.WfDRO FERNHOEZ UNIVERSAL •mSIC L4T1tf() 

CONMIGO SIEMPRE 
(llVINO lUol.R 

Ml AMOR ES POBRE 
TONY OIZE FUT. S:EJl~Y &, ARCAfiGEL SotlY IA.USIC LATIN 

NUESTRO AMOR SERA LEYENDA 
ALEJANDRO W2 (WO.R,CER l,l,lltl"') 

Pesadoshifts Marly3,000 copies of "Desde • 
la cantina: Volumen 11" to opto at No. l on ' 
Reglooill Mexkan Albums and al No.Son · , 
Top l.lm Albmls. On lhe latter !is~ the ' 
album maru the group's second-best debut , - " · 
behind "Solo CooUga," Whidl Optfled at • ' ' • 
No. 4 In the o«. 6, 2008, issue. 

Billbear1L 

-= l!I • 2 

• 
~= 53 ARTIST 
51 !Ul TITLE (IMPRl"1 I DISTRJBUTING ""'I 
1 4 MARC ANTHONY 

ICONOS SONY MUSIC LATIN 674-02 

JUAN LUIS GUERRA Y 440 
A SON DE GUERRA CAP1TOL LATIN 42483 

I PEDRO FERNANDEZ 23 AMAIITE A U ANTIGUA fONOYISA 35408!,,l\,MLE 

0 12 
[Dim JUAN GABRIEL 
~ JUAN GUIIII. FOIICMSA 354:i,14,\.Mlf • 8 

0 
8 

8 

10 

11 

• PESADO 

4 
4 ~~~ 1:,~~:: ~ l~SA 5700S21U"lE 

GERARDO ORTIZ 
Ml t!OY NI MANAMA DEL oeg241'$0tf( MUSIC LATIN 

• 23 

13 ~u~~g;:.0iJ,';!.~,1~ ,..,.., ... u 

8 
~U~~~rc.~: .~ .~ ~O~ OL;OIIY MUSIC lATIII 

VARIOUS ARTISTS 
• $UPfflE&Tl!UlA$ ~35'611lM..E 

13 

14 

15 

111 

11 67 

13 11 

10 

TITO "EL BAMBINO" 

JU LION ALVAREZ Y SU NORTE NO BANDA 
NI LO INTENTES ASLIOIS..A, 7215511',IJLE 

18 14 12 ~~~~1:l~~R~ID~~IS~~i~s'!.~u~~ 

19 18 11 ==~~'""""'"""'"""'"'"Ill 
31 12 ;,; i~~ ~~~ ~:~;;~~ .. ':.';.° 

WISIN & VANDEL 
U REVOLUCION 1IM/MACHETE 0121167/\,Mlf 

PRINCE ROYCE 
PRINCE ROYCE TOP STOP 30020/5.0lfY tJ:USIC LATIN 

JIMMY GONZALEZ Y EL GRUPO MAZZ 
.-1 VIDA SIN ltJ AMOR FREDDIE 3060 

24 

r::1 PESADO 
Z2 ~ DESOE U CANTINA: VOIU,IIIEN I (11$A 7265SWML£ 00 

28 VOZ DE MANDO 16 
CON LA NUl:VA FEDWCtON DISA 721553/UMLE 

27 21 
ll ~ ~ :~N~nJ fOflOVISA ls.4-471/UMLE 

28 27 18 ~~R~Rl~.~~~1i~ c~T~P~~i~IfEx 
29 24 29 ~E.~.~ ~~:~EF~t!v,s, 3'43'a/UMU 

3 1 

32 

29 31 

28 

G 37 

J-KING & MAXIMAN 
UIS Sllf£R HERDES LAHo\/M,t,CH.ETE 014236/UULE 

LARRY HERNANDEZ 
fN VWQ[U)Ea.lMCMFA8U11\1f'OOJ1SA~\J.11 

LOS AMOS 

38 3'2 57 ; ~,:'INO~::~N.,.ISl.06A""'W.U 

3II 34 29 ;.~!t1f._. S0IIY MU~ C L<TIIIS6091 

~ 34 ~ s •• : ! suFlll rnTOSION<Ms.\3&1 

42 33 ~:~~~ ~
0
~~21&wt.E 

42 35 33 ;,i.rr=~~~,,2;\11 ~ E~l?O MLE 

43 41 29 ::;,E,~:oE~~t?ot~~ .=~: 

44 39 15 !!'NEP~~l~ !~R\~~~~~~~y COODER 

J 
00 

48 44 14 LOS TIGRES DEL NORTE I 
UYfKDA Y TTW)IQON FWO\I'&\ 3M097 llt,!l[ 

46 36 64 ~::o~RJ~:~~:~~~1:MSA~71m7MU 0 
LOS TIGRES DEL NORTE rll 
lA GRAHM FOtlOVlS;I, 35-4192 Ult!LE L-11 
a COMPA SACRA: EL ULTIMO RAZO 
SE AUOflOTO B. tllRMIGUE009::tlV M.J~Cl.AJlll 64831 

ANA ISABELLE 
Ml SUENO UNIYEASAL MUSIC U.TlflO O I3~ 0/\JMLE 

63 4 : 1;~,:~~~~!~~~EmOSIOt!O\OSA 

DylandYLennyretumt01het0pfiveon I:; 
"11ln Rh1tt1m Aiplay after falling 3-7-11 with 
"Quiere Pa' Que le Quieran," as a venion · 
of the tra<k featuring Ivy Queen is now 
contributing to its chart rank. The eighl-1J)Ot 
Jump Is fueled by a 22% audience gain 0.6 
mllion listener Impressions). 

50 1 Go to www.billboard.biz for complete chart data 
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LARAYJIIANIA PAENOIETMFONOVISA 570-fl52/UPALE 

GERARDO ORTIZ 
NI HOY NI MAN.AMA OEL 68924/SONY MUSIC lATitl 

13 ~iJ;~~1:,0iJ~.~0E,!~'" um 
VARIOUS ARTISTS 
SIPUIESl'E!AS;CO~UISD1T05CB.Ul!IIDRw.l,W,JSti11tM1 

JUUON ALVAREZ Y SU NORTE NO BANCA 
NI LO IITE.NTU ASL/DISA 7~ 1 ~ 1JUMLE 

12 ~~~c!!:!,~;! .~~,i~,~,!~~~ 
TIERRA CALI 

CONJUNTO PRIMAVERA 
EMPACA TUS COSAS F-OlfOVISA 354401/UMLE 

29 ~~~:""1MN l 06'"'"6W.U"' 

VOZDE MANDO 
COit U NUE'WA FEDUltclON DISA 121!,~3/t lALE 

l l ~~ETU f0II0VISA 3'4471/IJMLE 

18 ~~,~~~~J~~~ c~~~,~~~,!,Eex 
29 t~~~~~:~.Ero!YISA 3'4398/IJMlE 

LARRY HERNANDEZ 
18 29S lNVIVOWl>EClLl!i(MPA800MlJ(MS,l,5ilX60.U'A..E ff) 

LOS AMOS I 
l? 6 lOScmttm~.m\N.YLID.M'iE!l~llllU::UOO/il¥JU ,$, 

14 22 Z:-oNa~: .!-.1~,~~2?,?~!Jc?S 0 

54 [Ii 
THE LAU PREMIUM LAJl!f 2Q!l99!SotiY tAAiJC tATIN 
INDIA 
UNH:UO.f....SJOe 300201.SQlfYJAUStC lAUtl_ 

12 :-~~t~ ~~,~-~!v~!'~~ i'!~f 
16 ::~~~.!i.~gyS~D~ 3002'/S0IIY MUSIC LATIII 

TITO NIEVES 
ENTN: FAMILIA ZMC 3QQ2I/$0,IV MUSIC tATIN 

63 ~=:.:,~~•T,;,.06Cil§iiW§§IO'IJI\ 
10 15 HECTOR ACOSTA EL TORITO 

ilflllMQlD1\0llllll(ll~'AA:t..OO!!PJ!Ml 

SS , ~~~~ J~~§~!~~~ (tl 

7 B ~~A0#~~.:~.~~~!~0021,'SOtlYt.USIC 1'Titl 

13 56 =~~~?.!~...,~1~...-,111 0 
17 HECTOR LAVOE 

11 47 ~:~~:.fUIW N.•IET9Dlle/SOtlYIIUS!C l,\Titl 

12 12 VARIOUS ARTISTS 
IIACHATA #1' 'IIQL 3 MACHETE Q14~M,IMLE 

VARIOUS ARTISTS 
~TAOEAMl»IY(l. 4J&ff W PNMI..SClWl 

VICTOR MANUELLE 
MIS FAVORITAS SONY MUSIC LATitl 708135 

VARIOUS ARTISTS 
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AlRPLAY 
M01.ltTOREO BY 

nic..+-;t·11 
BDI 

SALES DIITA 
torllPILEO BY 

nidscn 
SoundSc,m 

19 DUARTE OE AMAR SOtlV MUSIC LATIN 591!-81 

17 ~~~;~.~.z. s011, . ,~c """ '"" 

29 ~~-~I~ SOtlY MOSIC """ '6091 

16 17 !,~ ,~s~ :,'t~1w1wo 0139'0.IJMLE 
65 ::,~!;!!:.mes 1M "" 

12 ~!~ r:~.i~:~!~~~® 
ROCIO DURCAL 
MIS FAVOMAS SONY MUSIC lATltl 1-090'9 

52 !!~:.~,~~.IIS<ll.lol;IRI0-1111 
10 ~!~!!,S~~J,;.,..,.L01J01mcuu 

ALEJANDRO FERNANDEZ 
ODSMUIQJS:; MllJCON Ltl,UIS,l.L I.UiClATICO{lf.3&8.tf.U 

TRIO LOS ANDINOS 
OE PUERTO RICO A MO:ICO LA MUSIC 747 

DIVINO 
fCII OIERlll:IJ.S PRON.\ ~,lfl,UMMIOETE C16/UUXUA.E 

14 10 l 5 ~/OE~:~ ~~~ONYMUSIC LATll/ 473,1() 

15 15 17 ~!~~ ~~~J!!rnER LATlliA~21/6S 

18 20 36 JUAN GABRIEL 
MIStANCIONa.lllS lliw:m!X5IX,66l,Sl1'Nnfi ~IJ5(;t..ffll 

7 

0 
11 

10 

11 

12 

13 

14 

17 

EDNITA NAZARIO 
EDNITA, •. lA OIVA SOtN MUSIC LATIN 5I 3J2 

DAVID BISBAL 
lllfllllAAAJ'P.\Sw.tE.illl.ffliAlmi,CLm«JOla491.\lt.UC-

JULIETA VENEGAS 
OTRA t OSA SOtlY MUSIC LAlltf 65671 

:;tfS i3 ARTIST 
:Ii• . i TITI.E jl~IPR!rn J OISTRESUTIPlG LABEL) 

ft'I DADDY YANKEE 
Ml "!/NDIM. El Col.RT(L !can'StM' ML§C U.Htl 

67 TITO "EL BAMBINO' 
EL PATRON SIEYTE §53883/UdlE 

LATIN URW IIWGZ 2 MACttEJE Pl 425:WMlE 
COSCULLUELA 11 29 

I 8.flUDIEN:f,1f,,W9,WtftU'.JIS§ffl.llN.f2UWi\H!P!t.Jlit'..Ml 

12 , :~~ST &~~~•ciYA/MACHETE 014057/Y" lE Cf) 1 

10 12 ~..,. • ..,.,, ........ ""'°'O\ilr.llAll'<""1 

12 13 ~~~~~~T~~~"'"'"''°'~AIOt;m 

31 ~=~~!.- IR~7®\&fNPLOCOJ>I 

16 ~,";o~~~o:fv ~1~~:C:nt1 '"" 
13 13 :.~~~;.,~ t~~H7:~0140S4/\JMLE 

15 31 
1 ~:~:ll~jEP) MACHETE 4§C03§8!MLE 

16 31 ic~~E,;,,!'.=~~,..,;un~@!&l>U 

14 60 ~~~.~H~:~ 2"?/\JtAlE 

18 10 EL CHIVO 

LA.Tlfl 

GABRIEL GAINS THANKS TO TV, DADS 
The self-titled latest release by Juan Gabriel moves 3,000-plus copies to 
jump 5-2 on Regional Mexican Albums and 12-4 on Top Latin Albums, 

earning Greatest Gainer honors on both lists. The set's 153% incre-dse in 

sales in its seventh week is probably due to a nationwide prime-time ad 
running on Univision coupled with the ino·eased traffic resulting from 

Father's Day. The jump also lands "Juan Gabriel" back on the Billboard 

200, re-<:nteringat No. 196. -Rauly Ramirez 

Data for week of JULY 3, 2010 
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NEW KAT•TUN 
NO IIDRE PII.IN 1co+ DWD LTD EOJ J.STORIJ 

2 .r.J KAT-TUN 
NO MORE PII.IN J.STORli 

3 OASIS 
TIME FLIES - 19!M-2009 BIG BROTHER 

4 EIKICHI YAZAWA 
TWIST [CD+OVD LTD EDJ GARUAU 

5 NEW MIHIMARU GT 
MIHIMAflALUOS ICD+DVO LTD ED] UNIVERSAL 

11 
~ LOCOFRANK 

Nf'1 SfANDARD 713F0l!R 

7 AVAKA HIRAHARA 
MY CU SSICS 2 OREAIA MUSIC 

8 71 LADY GAGA 
, • IIMNKIR(11~ra;lM1,EtOO'.tUetrilft~ 

9 NEW FLOW 
MICAOCOSM (CD-tOVD LTO EDI J<IOON 

10 NEW MIHO FUKUHARA 
MUSIC IS MY UH (CO • DVD LTD ED) SOtN 

I FRANCE 
A LBUMS 

,,Ill §i i!; fSNE.P,'IFOPi11Tf.-lNE) JUNE 22, 2010 

ZAZ 
ZAZ PlAYotl 

2 LES PRETRES 
SPIRITUS DEJ TFI MUSIOUE 

3 MUSE 
THE RESISTANCE l\&E/HELtUM J/V/ARIIER 

4 SEXION DASSAULT 
L'f.COLE DES NllNTS VITAU:X Jl'l'E 

5 BEN L'ONCLE SOUL 
891 L'OIICLf SOUL MOTOWtl 

11 •i, 
SHY"M 
PflB(DRE L'AIR WAfmER 

7 CHRISTOPHE MAE 
OH TRACE LA ROUTE 1//ARtlER 

8 THE BLACK EYED PEAS 
THE E.11,0 ltHERSCOPE 

9 LADY GAGA 
ll!EfMISTFfAIU,E,toJ41M.f.HER!tVlle1XTEJISClff 

10 10 COEUR DE P IRATE 
COfUR DE ftRATE BARCLAY 

I ITALY 
A LBUMS 

wll! §i ~- {IIIEL$EN) JUNE 18,, 2010 

1 NEW G IGI D'ALESSIO 
SEMPUCU1ENTE &Al GGO 

2 U GABUE 
ARRMDEJICl, IIOSTRO! WAIUIER 8ROS. 

3 LITFIBA 
STIITO UBEAO 01 LITFIBl T.E.G 

4 CESARE CREMONINI 
1999 · 2010THE GRUTE$T tltS WARllER BROS. 

5 DUE DI PICCHE 
C'ERAVD10 TANTO ODIATI S-Esr S.OUNO 

11 7 I BIAGIO ANTONACCI 
INASPffiATA IRIS 

7 ZERO RENATO 
21:RONOVETOUR PRUENTt TATTlC,1, 

~ CHRISTINA AGUILERA 8 NEW BIONIC RCA 

9 MARCO CARTA 
IL CUORE MUO'UE An...rrnc 

10 MINA 
CARAMELLA POU 

- NETHERLANDS 
SINGLES 

fl'EGA CHARTS IV"J JUNt: 11i,, 2010 

SCHOUDER AAN SCHOUDER 
MARCO BORSATO & 6WS MHUWIS UUMRML 

2 •~ ~~~~ ~~~~ :C~~~~:r~fouT! 

3 4 ~~~ ~•t.~,~~QllE/ltmRSCQJ>E 
1.----'"TE~R~U~G~IN~ D~E~T~IJ~D==~--

4 ·~~"~"'~"~'~'"~1~••~1~,s'~·~'~·~··~·~·"~--
5 :=...~~E~~:~:: ~~~~~~l 

ALBUMS 

1 I CARO EMERALD 
on.rrmsce«s FflOM nl CUTTlfG ROOlll IJWffl~tlXO 

2 ALAIN CLARK 
COLOR8UND 1!8..Rl l MUSIC 

3 ~ SJRIKE WARflEA. BROS. 
a ( THE BASEBALLS 

4 JOHN MAYER 
BATTl.E STUINES COLUMBIA 

11 KATIE MELUA 
lHE HOU$E QAAt.11\TICO 

~ UNITED KINGDOM 
--------------

ALBUMS 

.,Ill ~= (JHEOmCW. ~; :i~ Uk CttARTS CO.) JUNE 20, 2010 ~ ii 

OASIS 
N, TIME RIES · 199HOG!i BIG SROTHER 

2 NEW :a'1t~~TO!la»LSWi9iEIIO?<-I.RliCt'Vllll.l9 

3 MICHAEL BUBLE 
CRAZY L<M 143/REf>AISE 

4 GLEN MILLER 
THE VI.RY BUT OF RCA 

5 RAF SOUAORONAIRES 
IN THE MO<lO DECCA 

11 ALICIA KEYS 
THE ELEME.NT OF FftEEDOM IAB.i{/J 

7 15 BILLY JOEL 
PIANO MAIi Tit£ WERY BUT or COLUPA B.JA 

8 I LADY GAGA 
S ~ TIIEFMIESTIIE»AUX6'113'JUJf.i'OlEFf!ffll2UfflJISt:CPE 

9 14 PLAN B 
THE Olfl\MATION OF STRICll:LAND BANKS 619 

10 13 MUMFORD & SONS 
SIGH NO MORE ISLMlD 

OcANADA 
ALBUMS 

nil! §i i!; (NIB.$91 I DS,/SOUNDSCAN) M.Y3, 2010 

1 MEW DRAKE 
ur•UW1'0.l\GIO£\WIO£\'UJ6stM'.JlJIMN'ESI.!. 

2 NEW SARAH MCLACHLAN 
UIWS OF IWJSION NEllWERK 

3 NEW TOid PETIY AND THE HEARTBREAKERS 
MIOJO REfl'AISE/W,1,RNER 

4 JACK JOHNSON 
TO Tit£ SEA BRUSHflRE/tlWVERSAL 

5 SOUNDTRAC K 
ttillfflD.flfl'llJS;M.!T•!lW/Hll\~fit,;J: 

11 I SOUNDTRACK 
S ~ ll!:lfut.1lt .-uM!ltl5.ffi'i):l.'t®"&Wnlla: 

7 SOUNDTRACK 
1HE™1.f,i!TM:Kl.Jlf,ES1,t,1li1tt)ta'~.ir,~"'IWRR 

8 JUSTIN BIEBER 
Jlf\fOilOU!OIOOi.KtfAAVOIIOHIWNt&»li\tt.mllfAl 

9 CHRISTINA AGUILERA 
I IONIC RCAJSONY MUSIC 

10 LADY ANTEBELLUM 
NEED YOU NOW C~fflOL tf~SHIJltlEJEUI 

D SPAIN 
ALBUMS 

!i §i ('Pfl011U5'CAEJ•01A) JUNE 23, 2010 

10 JUAN LUIS GUERRA 
A SOM DE GUERRA WI 

2 :21 MARC ANTHONY 
~ ICONOS SOU¥ tATIII 

3 DAVID GU ETTA 
ONE LOVE GUM/V!RGltt 

4 I CHAYANNE 
5 : NO HAY IIIPOU6LE$ SO!tY 

5 JUSTIN BIEBER 
IIIY WOALOS $CHOOL80'1i'R,(Y'l-'Jt40 BA~ l411Sl.JitjD 

8 13 DAVID BISBAL 
SIN Mill\AA ATRAS YALE MUSIC 

7 SOUNDTRACK • PHINEAS & FERB 
f'HIKEAS & FERI H.11 

ANDREAS CAL4MARO 8 ON THE ROCK ORO 

9 ESTOPA 
X ANtflVERSARIVM SOtlY 

10 ; PHAISO ElPAE$S ORO 
-;i ALEJANDRO SANZ 

-AUSTRIA 

·= !I §i 
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3 MEW 

4 

5 

2 

3 NEW 

4 

11 

SINGLES 

iAUSTRIAN tFPI/ 
AUSTRIA TOP40) , uNE 21, 2010 

Wl>J<A WAKA (TttS TIME FOR AFRICA) 
SH10:IRA Fl. FRESfflYGAOONO EPICISON'V l,l,ltN 

WAVIN' FLAG 
K'NAAJI A&M CTOII IN'TERSCOPE 

CALIFORNIA GURLS 
KATY PEARY n. SlfOOP DOG CAPfTQL 

KABINENPARTY 
SKERO fl. JOYct IIUNIZ AEB-EAT 

STEREO LOVE 
Dl\\'AFE MAYJI Fl VIKA.JGUUNA PA~VN RfCOROS 

ALBUMS 
HELENE FISCHER 
I EST OF CAPITOL 

SOUNDTRACK 
THE T~'tUGHT UGA: ECLIPSE ATLAIITIC 

MEHRZAD MARASHI 
NEW LIFE COLUASIA 

ANDREAS GABAUER 
IIERZWERK STALL/KOCH 

UNHEILIG 
GROSSE FIIEIHEIT lffTERSTAR/FANSATION 

Data for week of JULY 3, 2010 For chart reprints call 646.654.4633 

_ GERMANY 
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ALBUMS 

.,111 ~ 111 
i!; :i~ lWIEDIACOlirTRlOl) MEU, 1{110 ~ ;o 

UNHEILIG 
GROSSE FAEJHEJT 1tHERSfAR/1ANSAT10tl 

2 LENA MEYER-LANDRUT 
MY CASSETTE !PLAYER USfO/UtHVERS.\l 

3 HELENE FISCHER 
BEST Of CAPITOL 

4 ~ FLEA 
FU:RSGUTEIUUNGE ERSGUTERJUNGE 

5 NEW MEHRZAO MARASHI 
NEW UFE COLUMBIA 

11 SOUNDTRACK 
THE TVi1UGHT s.AGA: ECllPSE ATLANTIC 

7 DIE FANTASTISCHEN VIER 
FUER OICH IMMER NOCH FANYA SU COLUMBIA 

8 JACK JOHNSON 
TO THE SE.l llRUSltFIRE/\JlllVIRSAL REPUBLIC 

9 KATIE MELUA 
TIIE HOUSE ORAMATICO 

10 MONROSE 
LADYllll STARWr!,lCH 

7 AUSTRALIA 
ALBUMS 

,.Ill §i i!; (ARIA) JUNE 20, 201 O 

1 N!.\V CROWDED HOUSE 
INTRl6UEA MERCURY 

2 JACK JOH NSON 
TO THE SEA M USHFtRE/\!tllVERSAL REPUBLIC 

3 SOUNDTRACK 
THE 1WIUGHT SAGA; ECllPSE AllWTIC 

4 l!:. GLEE CAST ~ 11&-•11S::'d.r-MmP1811iN&."El'Hl'.STJll?.11\ir.o..w 

5 3 CHRISTINA AGUILERA 
B:tOIIIC RCA 

11 I LADY GAGA 
g ~ 111 FNIUllllPBI STRWIJl6WWC!EAAttiltllt"~~ 

7 USHER 
RAYMOND V RAYMOND J IIJE/JLG 

8 JUSTIN BIEBER 
MY WORLDS SCltOCl6UV1fll\Y1AOtID BRiV.Jt!olSl.l.tC 

9 NEW THE CHEMICAL BROTHERS 
FURTHEJI VIRGltl 

10 K.D, LANG 
RE.COllECTN1N NONESUCH 

@ PORTUGAL 
ALBUMS 

wll! §i ~- (RIii) Jl.lfE 22, 2(110 

MICKAEL CARREIRA 
AO VIVO NO COLISBJ OE USBOA Fl\ROL 

2 ~ RITA RED SHOES 
LIGHTS & DARkS IPUV 

3 DEOUNDA 
DOIS. SEL.tlS E IJM CARIMBD CAPITOL 

4 3 I BETO 
0 MB.HOR OE 11£10 FAAOL 

5 7 LADY GAGA 
THEFMESlRf.Af.Mt'r:!!~lJJtOfRRVTRllwttR9XJ't'. 

8 I AMALIA HOJE 4 : AOVMINOWJSWDOSIIEV~10ECMV.IJ..JKl 

7 IVETE SAt.lGALO 
DUET OS t.tERC URY 

THE BLACI< EYED PEAS 8 THE L.N.D INTERSCOPE: 

9 MIC HAEL BUBLE 
CRAZY LOVE. 1"43JREl'IAISE 

10 151 PEDRO ABRUNHOSA & COMrTE CAVIA 
LONGE POLVOOR 

~ ~ NORWAY 
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SINGLES 

JUIIE 20, 2<110 

GLOW 
MJIOCON 8otlt41ER 

SATELLITE 
LW MEYER-Utl)RUT USFO WVERSo\L 

STEREO LOVE 
UIWAIWJ ~Ft VIKA.EUUMAMJM.VH 

WE NO SP,EAK AMERICANO 
YOLANDA Ill OOOL & DCUP SWEAT ll UP 

14 fN~~!NA'&~':c~ OtlE/ltmRSCOPE 

ALBUMS 
HELLBILLI ES 
LBTE HU.R IYICKA CAPt.TOL 

VARIOUS ARTISTS 
EllROVISION SDNG COOE.SJ 2010 UNIVERSAL 

LASSE S TEFANZ 
TWS MARII.Ntl 

NEW ROBYN 
BODY TALK - P"T 1 KQNICHII//A 

KATIE MELUA 
TIIE HOUSE ORAMATICO 

EUROPEAN 
HOT 100 SINGLES 

2 

3 

(tG GUIIAL -01!\JIILLBOAAO) .... 23, Z-010 

WAVIN' FLAG 
K'NAAN l\&M/OCTOllE/ltnERSCOPE 

GETTIN' OVER YOU 
OAVlD GUETTA & CHRIS \li"1UIS GUM/VIRGIN 

WAKA WAKA (ll·IIS TIME FOR AFRICA) 
SHAKIRA Fl FRESHLYGflOUND Ef.1C,IS011¥ L.ATifl 

[T3 ALL THE LOVERS 
KYUE MINOGUE PAFILOl>HONE 

5 

8 

7 

20 
ALOIIS ON DANSE SrROMAE 

ALLEZ OLA OLE 
JESSY MJTAIIOR WAGRAM 

SHOllT FOR ENGLAND 
SHOUJ n, DIUH & JAMES COiWEN SYCO 

a 91 =Jminw:.t!lll'f~~~1t.-.iEAAJt 

g l8 ~~L~~~~~N~~RD~; CAPITOL 

10 

12 

13 

14 

15 

111 

1 7 

18 

19 

16 

21 

24 

10 

N£W 

BREAK YOUR HEART 
TAIO CRUZ ISLAND 

NOT AFRAID 
EMINEM 1/IEB/SHADV/AntRPAAfHJlllTERSCOPE 

SATELLITE 
LENA MfYEA-U!NOftUT USFOAJIIIVERSAL 

HELELE 
VlllLE 3 SA.FRI DUO POLYOOR 

ALEJANDRO 
Ul1f liAliASlJ1£11.ttEfflIDltOBIR'tmoMlRSO.J-'E 

STEREO LOVE 
EDWMIII MAU R WKA JIGIUIA fo.\4.Y.\Wl JECOl()S 

tEP MVSBf (NOUS1"' F<lSOOSOUE PASSER) 
GAU.Aft ROUS-SH BARCLAY 

l TELEPHONE 
13 ~ tu&lf.Afili'l1J!ll~tlU,Llit0-SRffil~ 

51 TE AMO 
lltHANliA SRPiOEF JAM 

EURO DIGITAL 
SONGS SPOTLIGHT 

LUXEMBOURG 

§i (NIEUEN SOUNOSCAN 
ltlTUlNATIONALI JULY :l, Z-010 

1 WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA Fl FRE$HLYGROUNO EPlC 

2 I WAVIN' FLAG 
2 ~ K'NAAN A&-1.tfOCTONt 

3 HELELE 
vtlll! & WAI OUO El E ~HltntU"1mSAL 

4 CALIFORNIA GURLS 
K.ATY Pf.ftRY Fl SNOOf' DOGS CAPnOt 

5 SATELLITE 
LOIA t.lEYEA-LANORUT uravERS.~L 

8 6 LIKEA LADY 
MONRQSE CHEVENUE/STARl//1.TCH 

7 NEW ALL THE LOVERS 
KYLIE MiMOGUE f'AALOfl'HO>lE 

• MARCHIN ON 8 IIEl1:j ONERf.P\IBLIC l.tOSLEV/ltllERSCOPE 

9 GLOW 
MAIICON BO>mr.eRJiOlfNIE:R AMIGO 

10 9 1 BREAK YOUR HE.ART 
TAJO CAIIZ IS.UNO 

On lilt U.K. Albums chart, the 
anniversary ol 0-Day (June 6) 
pushes 61enn HUle~s "!be '/try 
Btsl Of" 8·4. 11'1 his bights!· 
<bartmg set sln<e 19n. 

f-DENMARK 
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4 

5 

SINGLES 

JUNEZl, 2010 

WE NO SPEAK AMERICANO 
YOLAKDA It ~OL & OCUP SWEAT n oun 

THE DANISH WAY TO ROCK 
NEf'HE:W n. LANOSHDLOU COPENHAGE BO 

11 :::A~~E~~\~:~ ~ R Al~~r? 

ALORS ON DANSE 
STROMAE V'ERTIG 1.10 AERT 

ALLE MINE VENINDER 
SYS BJERIIE umvERSAL 

A LBUMS 
KIM LARSEN 
MINE OAMER 06 HERRl:R EMI 

RASMUS SEEBACH 
fl.tSMUS SEEBACH ARTPEOf'Lf 

a] KATIE MELUA 
3 _ THE HOUSE OR.i.MATIC.O 

MEDINA 
VELIOIIMEJI TIL MEDINA LABELIIJl.l)E/A:LARl.i 

IIE ROBYN 
BODY TAI.K - PT 1 KOrHCttlWA 

EURO l1l<kll 

DIGITALS0NGS ~:~;;;:;., 

"w ~w (NlllSEN SOUNOSCAN 
i!5 ;; INTtRMATIONAL) JULU , 2010 

WAVIN' FLAG 
K'NAAN A&M.IOClO}lE 

2 WAKA Wl>J<A (THIS TIME FOR AFRICA) 
SIIAULt n. FRESHLYGROOND EPIC 

3 S HOUT 
Sl!OiltfMtlKil.W)n.DfflfPI.StJL&JMll:Sl>JttlfllS"'it(I 

4 NEW ALL THE LOVERS 
KYLIE MINOGUE PARLOPHONE 

5 ALEJANDRO 
lAO'fWASTI(-;ij,UE,"-Cl'UJE,'CltJUMllj£<ljf(RSC-CflE 

11 19 CALIFORNIA GURLS 
J<ATY PEJIIIY FT. SNOOP IIOGG CAPllOl 

7 NOT AFRAID 
t:MINUI 1/IEB/Slt,l;OY/AFTERt.lAOOtHERSCOPE 

8 GETTIN' OVER YOU 
OJ.vtO 6UETTA & CHRIS 'WIWS GUM,NIAGlH 

9 NEW KICKS TARTS 
EXAt/lPl[ DATA 

10 FRISKY 
TINIE TtMNH n. U8RINTH LOIIDON.•PAAl.OPOOIIE 

11 NEW DANCING ON MY OWN 
ROBYN KOMCf«WA 

12 12l 
TE AMO 
RIHANIIA SRP/Otf JI.Pol 

13 10 STEREO LOVE 
ED\1/AAD MAYA & VIJ<A JIGULINA c~r 

14 OMG 
USHER Fl WILLI.AM L.I.Fil,CE/Jt.G 

15 11 RIOIN' SOLO 
JASOPl DIHJLO BELUGA HOGHT&WARNER BROS 

EUROPEAN 
ALBUMS 

~i §I (oG GlOIAl MllllA/lllU0AR0I 

KATIE MELUA 

JlJIE23, 2010 

THE HOUSE DRMM,TICO 

2 NE~ ?i:es~~s -1914-2001 BtG BROTliER 

LADY GAGA 
nt: FM&lsmi.tJEt:ClllM(I-EAA't'T!HllnERStCff. 3 

4 91 MICHAEL BUBLE 
Cl'W'Y LOVE 143/f',:EPFIISE 

5 18 UNHEIUG 
GAOSU: FAEJHEIT ltlHRSNRJFAIISATIOfl 

8 JACK JOHNSON 
TO THE SU BRUSllfiRE/UNIVEFtS,!,L REPUBLtC 

7 AC/DC 
IRON MAN 2 COLU-.1BIA 

a 111 HELENE FISCHER 
mrorcoooL 

9 CHRISTINA AGUILERA 
BIONIC RCA 

10 12 MUSE 
THE RESISTANCE 1.&£/HEUUM 3/WARtlER 

11 LENA MEYER•LANDRUT 
MY CASSETTE PU.YER USFO/\Hll\1£RSAl 

12 I DAVID GUETTA 
B IJNE LOVE GUM.NIRGlfl 

13 NEW ~~~~~1ltlllJW.$"f~l(fflOOJfffO:TIOJ.,J,BI, 

14 13 THE BLACK EYED PEAS 
THE E.N.O nm~SCOPE 

15 SOUNDTRACK 
THE T\1/ILIGHT SAGA: ECUPSE AnAHHC 

EUROPEAN ~~;:.,. 
AIRPLAY 

2 

3 

4 

5 

11 

7 

8 

9 

10 

11 

12 

13 

14 

15 

JUNE 23. 2010 

CALIFORNIA GURLS 
K.ATY PERRY n. SNOOP 1106 CAPITOL 

ALEJANDRO 
I.AOY&MlASTJEMU O l.NJJE,'CKJIIJVIBfftllERSOR 

1 r:~ f o~~~Bl~ISTER 

I TE AMO 
8 RIHANU SRP/Dff JI.Ill 

NOTHIN' ON YOU 
l0.IFTM.IIOtu.113R£BEIJtJCMJW(l~1UN!t 

IN MY HEAD 
JASON OEAULO BELUGJi t£K;HTS.,Wol.R>£R BROS. 

S :~~~~l;,~1'£RS'1 REPUBLIC 

I WAVIN' FLAG 
25 K'M.WI A&hl/'OCTAtlE 

11 ~:i~~~ CIS UtANTIC 

10 

12 

24 

16 

BREAK YOUR HEART 
JAIO CRUZ • TH t. BROAD'NAVi1SL.AtlD 

IF WE EVER MEET AGAIN 
TMIIUIIDR UTVPlllR't~t:&£\'.•11.¢,llijl(kt,Q'N"'fR!U)?f 

G ETTIN' OVER YOU 
IIAV1D 6UETTA & CHRI$ W1WS GUP,1.MRGIN 

OMG 
USHER Fl WILLI.AM LAFACE/JtG 

WAKA Wl>J<A (THIS TIME FOR AFRICA) 
SHAKIRA FUT, FRESILYGROUNO EPIC 

SHE SAID 
PU.HI 671) 
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KEEPTHECHANGE\HJtl;eCfSf.La~eU.t;i::, 

ASc.lf'/An:limx:IOne!Mc.A.SCAPiMMdl.l.Yldirg&rlgs. 
J\rol.0/Wg lil.d ~ 6PM'nct.alei: Uu!,lt, S,,'1)a:NI 
UU!l< &,~CS'8 

L 

Q 
WERE FW OUE TE OOIERAN {HIP.P,il!,bi;c, lit. ilSCAf') 

CT26 
QllERO QUE SEPAS (t«f llsP.d) LT IJ 

s 

"~· 
Sf.SAC'S~/"-TVNJ/t~6.llsi:;,8M) 1-l,&~ 

TE PD) PUIIIOH(Su1rf,t;:\' om MJ:ic Rtli!-tli"g LlC, 
~/Til08P--~Putl19"tr.;i~)U1~ 
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RECORD COMPANIES: Beggars Group USA appoints Matt 
Harmon president. He was GM. 

Columbia Records names Mark Williams VP of A&R and 
Greg Linn senior VP of marketing. WIiiiams was a VP of A&R 
at lnterscope, and Linn will continue to serve as head of the 
label's Red Marketing Team. 

Frank Briegmann, president/CEO of Universal Music 
Germany in Berlin, has been appointed president of Universal 
Music Germany, Austria & Switzerland and c lassical label 
Deutsche Grammophon. 

EMI Music appoints Mike Harris executive VP/GM for EMI 
Label Services and Caroline Distribution. He was executive 
VP/finance director for global A&R operations at EMI Music 
on a g lobal basis. 

Sony Music Nashville names Katie McCartney manager of 
marketing and artist development for the rosters of Arista 
Nashville and RCA Nashville. She was marketing coordinator 
at Lyric Street Records. 

PUBLISHING: BMI names Michael Drexler senior director of 
business development in the New Media and Strategic 
Development Group. He was senior director of corporate 
development/business development at Sony Music 
Entertainment. 

Warner/Chappell Music promotes Alicia Pruitt to senior 
director of A&R for Warner/Chappell Nashville. She was 
director. 

DIGITAL: Digital distribution/promotion service TuneCore 
names Chris Mooney senior director of artist promotion and 
strategic relationships. He previously ran Mooney Marketing . 

Music video/entertainment service Vevo names Luke Kallis 
VP of West Coast sales. He was executive director of 
entertainment sales at MySpace. 

-Edited by Mitchell Peters 

NIELSEN CHAPMA N'S 'LOVE' GIVES BACK 

Singer/songwriter Beth Nielsen Chapman has partnered with 
Whole Foods Market's nonprofit arm, Whole Planet Founda
tion. to which she will donate some of the proceeds of her lat
est album, "Back to Love." Released May 25 on Nielsen 
Chapman's BNC Records, the set debuted on Billboard's Top 
Folk Albums chart at No. 10 and has sold 2,000 copi es in the 
United States, accordi ng to Nielsen SoundScan . 

On June 8, "Back to Love" became available for purchase in 
250 Whole Food stores i n the Uni ted States. All of the album's 
proceeds from sales at the stores will go to the foundation, 
which gives microcredi t loans to women living in communi
ties that supply Whole Foods with products. 

"Even giving a woman 5175 can make the difference be
tween her making her own way or not," Nielsen Chapman 
says. "It's wonderful exposure for me to get my record into 
Whole Foods, but I also get a real excited feel i ng about being 
able to participate in something that has such far-reaching ef

fects on people I may never meet." 
Foundation president/executive di rector Phil ip Sansone 

says that nearly all of the organization's funds are given to im
poverished women in developing countries. "We fund mkro• 
finance institutes- local groups-who use this money to fund 
small, home-based businesses," he says, noting that the women 
use i t for "anything they want-could be sewing machines, a 
cow for m ilk or chickens for eggs." - M itche/l Peters 

131LLl30Al~D & Al)\Nl:l:K 2010 
MUSIC & ADVl:RTISING 
CONl=l:Rl:NCI:: Nl:W YORK 
When it comes to artists pairing with brands for sponsorships and 
advertising opportunities, keynote speaker Kid Rock said it best 
during the Billboard & Adweek 2010 Music & Advertising 
Conference held June 15-16 at the Edison Ballroom in New York: "It 
has to be something that my heart Is Into and we have to be willing 
to work together." For two days, influencers from advertising 
agencies, branding companies and music placement sp ecialists 
spoke on topics ranging from composing music for advertisements 
to teaming with major brands for sponsorship deals. Sponsors 
Included Guvera, ABKCO Music & Records, lmagem, Music 
Dealers, Green Light and 5 Alarm Music. The fall edition of Music 
& Advertising will be held Sept. 15-16 in Chicago. To register, go 

HACKIYAN TAKES AIM WITH THIRD ALBUM 
Shaant Hackiyan, aka Cute Is What We 
Aim For, is out of rehab and out of his 
deal with Fueled by Ramen. But he's 
ready to make new music- w ith pro
ducer Doug White- and hopes for a fall 
release for his third CIWWAF album. 

"I have 30 songs, probably. I think six 
are recorded and ready for t he record," 
says Hackiyan, who's shed 47 pounds 
since checking into treatment for alco
holism last October. " That 's the most 
I've ever had. The first record [ 2006's 
"The Same Old Blood Rush With a New 
Touch"] I went in with five songs and 
came out with 14 in 21 days. The last 

"It 's an interesting time for me. It 's 
really fun. It 's creative and there's no 
pressure on me." 

Hackiyan says the sound of the new 
material Is varied. " I've never been one 
to latch onto a particular sound. I like 
to keep it eclect ic. Instead of saying, 'I 
want it to be like this,' I just go to town 
and whatever comes out w ith the guys 
is what comes out. If we're smiling and 
having a good time, that's what works. 
We're not over thinklng anything or 
beating a dead horse." 

Hackiyan and the band p lan to re
turn to the studio in July to finish the 

record [2008's " Rotation" ] I went in album. Andhe'snotstressingoverthe pened,'' he says. "Just being able to 
w ith two songs and came out with 14 lack of a label and dist r ibution deal. take time and breathe Is great. I'm sure 
in three months. "It's the best thing that could've hap- It'll work out in time." 
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The second doy o f t he event c los.e ... 1tt' eight r r a (''>, w ict1 
offered a chance for attendees to 9ct one-on-ore t 1r1c ••.•1th in:justry 
in,iuences o n to p ics ranging fro m '"PJblishit'g Basics· --iov.- to tvlake 
Sure You r Soflg Is Ready to b e Syt'chcd'" to '"Opt1ors tor 
lrdcpcndcnt A rtists t o Get ::>laced 1r A-Jvert1sw g_ ::i1cturcd 1s host 
Larry MIiis. d irec tor of rnJs1c products for Getty lma·:3es. w het· 
hosted t he Ind epend ent Artist ro-..Jn::l tab le 

..,, ' 

lilll1 
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J 
.- : .. it_1-.t' s 'I ~ - I 

- - ~. '. ~ ~ - '_,.:, ~ 
DurWg Cac,c c:.tudv Cottor~ i nc;," ,1t tePdecs t1c.ird belimd • 
th e-sce nes details abo....i t Cottons advcrt1s1ng campaign -
lhdl fctlt J res '-,Jch arti-;h as Janninc SJllivar. Culbic Caillot 

;;J '_ . "- ;i --l ''11 .~, 'e/3 \ ·!~i• -,~ 
1\s art ists see cont 1n Jed sJccess ••.1tt• b rar·d1ng d ec ls trat result If' TV c or.r•1crc1als n:,,,.., d\Criues ot rnarkct1ng-l 1ke interactive or l1ne e ndca1,ors and 
-;l'orl f ilrn-;- ,~nc c1l':.0 rnc1king cm 11•)r;act Sµl',,~dny vn the G reenl ight-spvr·-.,ored · 3cyon:J thl' T\/ Co1•)r')('rc1al p~·ir,l'f fr(;r•) l('ft Rrar·d Ak+cr•1y fo .• .m:Jcr 
Steve Yanovsky __ ev1 Str.Juss & Co direc tor o t et, ']aJerrient .Jrd 1rt!:..1er ccr r1arkctirg Sheri Timmons. Atl.3ntJc qecords v::, ot brar d partnerships ard 
sports m arketing Jonath.an Feldman Vi rL..1c \Vorld •:,1d c foJPdcr Spencer Baim. Grccr_1,:,ht VP David Reeder ard (stardmg) =rJkt-US,\ partner Mike 
Tunniclitfe, v-,•hu rnu~kral c d 

,""!ncJ . aor ,1 \ C\NIS. Cror, left. ~1llb o,1rd scP1or editor Ann 
Donahue. Creative _,cer·sc fuJrdcr/CEO Kevin McKiernan 
and :>DR '\.C'.'-' York crc,1t ,vc d1n~ctor Cassandra Anderson. 
Not p 1c t Jrcd: DOB \-Vorldw1de executive crc3t1ve director 
.Jue Ciar·c iu tto 

I~ 

l .,,, 
- I ,,, 

I
L 

The powc, o f m usic 111 .idvertis,ng is simp le: Science ~~s prov!,;,c c,1n filter 0~ 11,1, ~ ,c 
tends to stick . t rat·s t~ow you learred the A:3Cs:· s.1ys Josh Rabinowitz Grey GroJp serior v::i 
director of music ;::ror-1 left: Euro qscG executive creative ~irccto r Michael Lee; SS+ .-< ct--.1cl 
crc,1tivc o ff1ccr/p,1rfrcr Marty Cooke. ,<irshePbaurn BoPd Ser,ccal + :-i,1rt rcr,:-, cl11ef creat ive off icer 
Marc Lucas: JVv'T executive c reative director Walt Connelly (seated) qab1now1lL who rno ~erated 
t h .' · ~ri:."-.t' r•1011 Cornpo--.l'rs"' cir-d · C r ccHivc ~ 1rccl:o r ,;.·' p ar•cl-., cH'd C~rcy Gr vL1µ exccJl1vc crccit 1vc 
director Todd Tilford (se3tcd) 

- . -.. _ ·. ~>,.:,~. ¾: --:.'. - ·: /) -;, . ~-. ,.,., ~- ~ -~ ., ' I ~ .. .._.,, 
,'j . ~~ ,, 

Attc r, d ees m ingled .1t t he t1ct w ork,~9 cocktail 
rcccpt1ot' sporsorc d by Guvera at trc crd o f tt1c 
coPtcrcncc·,:-, fi r,:-,t day 

LEFT: Music placement 
in videogames now goes 

~~~o;adn ti~~l~i~~;;:~;~ II 
sponsorship and music 
publishing o pportunit ies, 
said Steve Schnur. 
Electronic A rts worldw ide 
exec ut ive of music a nd 
m arketing, 

RIGHT: Spenser Guvera 
demonstrated its ad
supported m usic service 
d ur ing a spccaal 
presentat ion at the 
conference, with help from 
rock band Staind. Fro m 
left Guvera founder/CEO 
Claes Loberg, Billboard 
music editor Cortney 
Harding and Staind 
fronbnan Aaron Lewis. 

AG-<CO "'1us1c & ;>ecords 
c:::o Jody Klein gave t he 

oper1n9 remarks dJr ing 
trc cornpary·s p n v.1tc 

1-Jn<,h for tnU')iC l'XfCul IVC'> 

int the advcrt1,:-,1r
0

~ ~P<l ce., 

;\rt i-;h strJ;,;',:ilc wilt• !t•c cor-flicl of ... 1c1yit•SJ t ru(' tu tt•cir crMt c•n~l it'C f 1n(;n:._:1c1 1 Ucr•cf1h of 5,v,;r· ing cl b rar·ding d l'c1I. but r·1c1ybl' ,t dv("'W t hc1vc to bl''"; -;trJ~'dh?. 
according to speakers on t he "'Pcrson.31 Agency: \'Vt--at ::io Agencies \.Var t ~ ro m Artists?" panel. ··Rer1a1r t r J c t o your v1s1or '.::ot''t '-Nor ry ab oJt how sor1ctl'1r9 1s 
g o ing to fi t. Your•:.i & =-~Jb1carn l')(CC·Jt1vc- m usic p ro:::!Jccr Eric David Johnson said . FroM ld t McCa1T Erickson senior VP/c-xccJl1vc m usic producer Mike Boris 
-<,1pl,ir GroJp ,~1.J,:-,1c p rodJccr Michael Freeman Strike L. p the Rr<1n~J p r11'c1p,1 1 Brad Gelfond .Jornso1,, 7 y r'c Muo::.ic r1anagcr of advcrt1,:-,irg ,1nd P-..Jbl1c,t11ng Rachel 
Jones and Comma MJ s1c executive producer/New York Michael Paoletta 
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Why Some People lnink. ~..., 

Is a Member oJthc Royal family. 

K1Ds DON'T GET ENOUGH 

ART THESE DAYS. So you 

can see why some of them 

might accidentally confuse 

a ja:z;:z; legend named Duke 

with royalty named duke. 

Bur it's fi nally time to set 

the record straight. 

F.dward Kennedy "Duke" 

Elhngron didn't rule over 

• ij 

Sentimental Mood," and 

"Take the 'A' Train:· His 

historical concert in 1953 at 

the Newport Ja:z;:z; Festival 

has entered the lexicon of 

legendary live performances. 

There is no doubt about it, 

Ellington's brand of ja:z;:z; 

has contributed significantly 

co the American songbook 

and to the lives of anyone 

who has ever tapped their 

foot to a beat. 

a small Englis h estate . 

Instead he reigned supreme 

over ja:z;:z; instirutions like 

The Cotton Club. He rifled 
A piano player. A compcser An orchestra bider. 

Duke Ellington reigned ovcr a land called J•z~ Ja:z;:z; is art, you dig? Art can 

powerfully on the piano, but it was the full 

orchestra that he considered his most compelling 

instrument. He introduced improvisation to his 

compositions - a process unheard of 

using a 1 s-piece orchestra. The result 

was a different approach to 1a:z;:z; that 

Ro),tl dukesareS<JUttresu,lle. sparked a revolution and an evolution. 
They h,111e no rhythm. 

And they wear crowns. His music spread across the world 

with songs like "Sophisticated Lady," " In a 

really transform lives. 

In fact, the more an kids get, 

the smarter they become 

in subjects like math and 

science. And the more 

likely they'll become well

rounded, cool members of 

Gwe your kids " chance 
ID succeed Up che1r 

dmly dose of ,m. 

society. For Ten Simple Ways to get more arr in 

kids' lives, visit AmericansForTheArts.org. 
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soothing decor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL >< 
ov ernight or o ver time 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwell 

flat-screen TVs in all bedrooms. 

bathrooms & living rooms 

24-hour room service from Riingo~ and 

award-winning chef, Marcus Samuelsson 

The Alex Hotel 205 East 45th Street at Third Avenue New York. NY 10017 

212.867.5100 WWw.thea(exhotel.com 
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