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Let us guide you to the perfect auto buying experience. 

{t 3.99°/o APR* New and Used 
C Directions from A to B: 

• 1. Start with a great auto loan with RATES AS LOW AS 3.99% APR. 

2. Head straight to AUTOLAND to help you f ind the perfect new or used vehicle. 

3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate. 

4. Get GAP COVERAGE so you don't owe on a car that is totalled or stolen. 

5. Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty. 

• 6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010. 

h For more information about any of our auto products and 
~ services, call 888.800.3328 or visit www.firstent.org. 
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An Alternative Way to Bank~ 
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18 THE LATIN KINGS The members of Aventura 
have long charted their own course, both musically 
and in business. Now, as they undertake an ambit ious 
Latin American tour and prep four solo p rojects, t he 
bachata p ioneers are turning up the heat. 

22 BKLYN ROCKS The New York borough is a 
ho tbed of music -biz self-sta rters- and two of it s local 
heroes, LCD Soumdsystem and the National, are on the 
verge of mainstream success. 
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The 21st annual Bi llboard Lat in Music 
Conference & Awards, presented by State 
Farm in association w ith T-Mobile, 
focuses on top artists in t he genre. 
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ON THE COVER: Aventura photograph by David Yellen for Billboard 
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Online Events 
.COM EXCLUSIVES POWER PLAYERS COUNTRY MUSIC LATIN MUSIC 
Billboard.com has Billboard's Latin Power Billboard and the Country Live from Puerto Rico April 
exclusive video Q&As with Players report this summer Music Assn. will present the 26-29: Billboard's Latin 
the cast of Green Day's will recognize Latin music first Country Music Summit Music Conference & 
"American Idiot" musical, executives who are driving June 7-8 in Nashville. Join Awards, presented by State 
as well as Mashup Monday their business forward. the industry's top acts and Farm in association with 
performances like Kid Readers may submit executives-and catch a T-Mobile. Stars include Marc 
Sister's cover of Extreme's nominations through superstar Q&A with Tim Anthony, Aventura and Tito 
"More Than Words." Check April 30 at billboard.biz/ McGraw. To register, go to "El Bambino." More info at 
it all out at billboard.com. latinpowerplayers. countrymusicsummit. billboardlatinconference. 
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BY SCOTT COHEN 

Some of the most important chal
lenges facing the music business are 
centered on unde rstanding the •cor
rect" amount of music to release each 
year, the best format for those releases 
and the optimal way to generate money 
from them. 

Through trial and error, I've learned 
that there isn't one, uniform strategy 
that works across an entire fan base. In
stead, the aud ience needs to be seg
mented into three fan groups: core, 
casual and new fans. 

All three groups want something dif
ferent. New fans just want a track or 
two. Casual fa ns want a track or the 
album. And the core fans want as much 
as we could release. It's s ignificant to 
note that no one group is more impor
tan t than the other- we should be able 
to succeed with each type of fan and 
strive to feed the ir com fort zone of 
music consumption. 

We then looked at formats. Accord
ing to Nielsen SoundScan, about 80% 
of 2009 album sales in the United 
States were physical, so there's still a 
need to sell CDs and vinyl. Digi tal. 
however, is more complex because con
sumers have the opportunity to unbun
dle the a lbum and even to download it 
for free if they want. 

Consider the case of the Raveonettes, 
a band I manage. Given a choice be
tween purchas ing the digital album of 
their 2008 release •Lust Lust Lust" and 
buying a single track, consumers have 
chosen the album only 24% of the time. 
Yet, 75% of the total revenue comes from 
those al bum sales. No secret here: Sin
gle-track sales don't generate much 
money. But that doesn't mean we should 
give up on them either. 

This is where the strategy for the core 

FOR THE RECO RD 
• The April 24 Issue included 
sales data that was missing the 
proper at t ribution to Nielsen 
SoundScan, including market
share Information in an article 
about Concord Music Group's ac
quisition of Rounder Records and 
weekly sales tallies in the Over 
the Counter column. 
• In addition t o missing the 
proper attribution t o SoundScan, 
a chart showing sales ot rock mu
sical cast recordings should have 
noted that the sales totals dated 
back to May 1991. 
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• • By providing 
different pricing 

andforn1at 
options, ,ve were 
able to increase 
our sales from 
the casual fans 
\.vho ""rant more 
than a track and 

less than an 
album. 

fans comes into play. I estimate that 
around 10% of the total fan base are core 
fans who will devour additional music 
and video (and read every blog post and 
tweet). In the case of the Raveonettes, 
we t ried to satisfy the core fans with 
three digital-only EPs of new material 
that were released within 12 months of 
"Lust Lust Lust." 

Looking at the total fan base, when 
given the choice between a S7.99 album 
and a 99-cent track download, 75% chose 
the track. This is a combination of ca
sual fans and new fans. However, when 
given the choice between a $3.99 EP and 
the track, fewer than half chose the track. 
By providing different pricing and for-

mat options, we were able to increase 
our sales from the casual fans who want 
more than a track and less than an 
album. And there weren't any market
ing costs associated with the releases. 

Such pur<:hasing behavior has signif
icant revenue implications. When ex
arruning the model based on the average 
revenue per transaction, selling the dig
i tal EP generated as much income as 
selling the digital album, per transac
t ion. Tha t said, should we cons ider sell
ing full-length albums on physical 
formats and dividing the album in to 
three EPs for the digital release? The ev
idence suggests that this would gener
ate more money. 

This can lead to a new approach to the 
monetization of the music. The empha
sis can be placed on the average revenue 
per transaction, the number of transac
tions, the average spend per fan and ul
timately the lifetime value of a fan. Since 
a large percentage of fans only purchase 
a single track, driving down the ave rage 
revenue per t ransaction, perhaps EPs 
can be used as a way to increase the av
erage revenue per transaction. 

This, of course, raises a host ofother 
related questions. What needs to be 
done to increase this for every segment 
of the aud ience? How many diffe rent 
strategies will have to be deployed to 
sell a single release? How do music con
sumption habits vary globally? All bases 
must be covered. 

lt's a new world that we live in. There 
isn't one type of customer or music fan, 
there isn't one strategy that everyone 
should deploy, and it certainly isn't about 
digital vs. physical. We live in a much 
more complex t ime where the linear 
model needs to be re placed by a matrix 
of sales, marketing, promotion and di
rect communication with fans. 

Luckily we have ample amounts of 
data available, sometimes in real time, 
to better understand consumer purchas
ing habits. We must use this data to craft 
customized release s trategies based on 
the type o f artist, fans and amount of 
music we have access to. 

There is no silver bullet- we need to 
come out firing with all guns blazing. • .. 

Scott Cohen is cofou11der/i11ternational 
VP of tire Orchard. 
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>>>CONCORD 
TO REISSUE 
McCARTNEY 
CATALOG 
Paul McCartney will 
reissue his extensive 
post-Beatles catalog 
through Concord 
Music Group, 
dealing a blow to his 
former distributor, 
the struggling EMI 
Group. Concord says 
the first reissue, the 
chart-topping 1973 
Wings album "Band 
on the Run," w ill 
come out in August 
with bonus material. 
The deal doesn't 
affect EM l's business 
relationship with the 
Beatles. 

>>>JOEL, 
EX-DRUMMER 
SETTLE SUIT 
Longtime Billy Joel 
drummer Liberty 
Devitto has settled a 
lawsuit accusing 
Joel of depriving 
him of royalties, the 
singer's lawyer says. 
In his May 2009 
lawsuit, Devitto 
alleged that Joel 
breached 
agreements to pay 
him unspecified 
royalties based on 
sales of 11 albums 
that were recorded 
between 1975 and 
1990. "The case has 
been amicably 
resolved," says 
attorney Paul 
LiCalsi, who 
represents Joel. 

>>>DR. LUKE, 
MRAZ EMI 
AMONGASCAP 
HONOREES 
Dr. Luke, Jason Mraz 
and Patti Smith were 
among those 
honored at the 
ASCAP Pop Music 
Awards April 21 at 
the Renaissance 
Hollywood Hotel in 
Los Angeles. Lukasz 
"Dr. Luke" Gottwald 
was named 
songwriter of the 
year, while Jason 
Mraz's " I 'm Yours" 
was song of the year. 
EMI Music 
Publishing picked up 
top honors in the 
publisher of the year 
category. Smith 
received the 
Founders Award, 
and the Killers were 
presented with the 
Vanguard Award. 

SONGS OF DEVOTION 
Universal, Max Slegel 

start Joint gospel label 

BROADWAY BET 
Decca Invests in 'The 

Addams Family' 

'HARD' AND FAST 
L.A. fest brand preps 
North American tour 

MUMFORD'S MOMENT 
Alt •folk act s climb the 

U.K. pop charts 

NASHVILLE CAT 
A chat with Bill Mayne 
about country radio 
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LORD OF THE RINGS 
Jackson Licensing Juggernaut Rolls On With Cirque Du Soleil Deal 

The h its keep coming for Michael Jackson, with the 
melding of two of the most powerful brands in live 
entertainment-the King of Pop and Cirque du 
Soleil-being the latest blockbuster deal announced 
by the executors of the late pop star's estate. 

The Jackson estate, represented by execu tors John 
Branca and John McLain, announced a deal th is week 
with Cirque du Soleil for the creation, developme nt, 
production and promotion of Michael Jackson pro j
ects, beginning with an international arena tour to 
debut in fall 2011. The tour launch will be followed 
by a permanent Las Vegas show, along with "special 
lifestyle projec ts" that include a nightclub to open 
with the Las Vegas production. 

The permanent show in Las Vegas, in partnersh ip 
with MGM Mirage, is expected to open in late 2012; 
MGM Mirage will announce the location and plans 
for the permanent theatrical venue at a later date. The 
company's Mirage Hotel in Las Vegas is currently 
home to the perennially sold out "Beatles Love." also 
a Cirque production. 

The tour and the Vegas show will 
be two separate and dis tinct pro
ductions built around Jackson's 
music, with the tour launching first 
because of the two-and-a-half-year 
period needed to develop the perma
nent show. The Vegas show will take longer 
to design because it requires a dedicated 
building and will be more tech-heavy. The 
touring show is conceived as more of a con
cert experience, Branca explains, though it 
also promises to be extravagant. 

Cirque and Jackson's estate will each own 
50% of the projects and share equally in the 
cost of producing them. The estate will re
ceive royalties from the use of Jackson's music 
and other assets. Royalties would also go to 
Sony Music Entertainment for the use of his 
solo master recordings and to music publish
ers like Warner/Chappell Music (which admin
isters Jackson's Mijac catalog) and Universal 
Music Publishing Group (which handles the 
catalog of songwriter Rod Temperton, who 
wrote hi ts I ike • Rock W ith You" a nd 
"Thriller"). Cirque officials didn't respond 
to requests for comment. 

For the tour, it's possible that an out-

s ide promoter may be involved in the project, par
ticularly in Europe, but that hasn' t yet been dete r
mined. Similarly, it isn't yet known who will provide 
merchandising for the tour. Universal Music Group's 
Bravado d ivision currently has merch rights for Jack
son, but i ts deal is believed to expire before the tour
ing show ge ts under way. 

While it isn' t yet clear whether the shows will fea
ture previously unreleased Jackson music, there will 
"certainly be mas h -ups and remixes of existing 
music," Branca says. 

On the heels of the h ugely successful "This Is It" 
film, the late singer's estate landed the biggest record
ing deal i n history: a $200 million gua ranteed con-

Circus maximus: 
MICHAEL 
JACKSON (center) 
and performers in 
Cirque du Soleil's 
forthcoming show 
'Varekai.' 

tract with Sony Music Entertainment for 10 projects 
in seven years (Billboard, March 27). Sony is expected 
to release a Jackson-Cirque soundtrack album that 
will count toward the deal. 

The estate h as been in discussion with Cirque du 
Soleil for about seven months about potential Jack
son-related projects. Branca says. "We had a hand
shake deal in December, butwedidn'tannounce this 
until now because we wanted to make sure we were 
on the same page creatively," he says, adding that 
the Jackson-Cirque Vegas project would be "similar, 
yet different" from the "Beatles Love• concept. 

"Love" began at the Mirage in 2006, and while of
ficial numbers haven't been reported, the show re
mains one of the toughesttickets in Vegas. A s imilarly 
artist-driven production, "Viva Elvis," a partnership 
between Cirque and Elvis Presley Enterprises par
ent CKX, opened this year in a new 2,000-seat venue 
at the Aria Resort at Las Vegas' CityCenter. 

"The focus will be on Michael , his mus ic and cho
reography, and it will involve technology in a way that 
no 1nusic show has ever done," Branca says. "'We're 
thinking of3-D, the useofholograms, maybe motion 
simulation, so it will be akin to a theme park r ide." 

Cirque has an enviable h·ack record when it comes 
to arena-level touring productions . The company's 

"Del i rium." promoted by Live Nation, 
grossed $143 million from 306 shows that 

drew more than 1.6 million people in 2006-08, 
according to Billboard Boxscore. In just three 
years as a holiday residency at the Theatre at Madi

son Square Garden in New York, Cirque's "Win
tuk" has grossed $77 million a nd moved more than 

1 million tickets, according to Boxscore . 
Given Jackson's ongoing resonance with 

music fans, as well as the promise of 
ground-breaking production, even 

bigger box-office numbers should 
be expected for both the arena 
tour and the Vegas residency. 
"We were able to negotiate the 

biggest record deal in history, so to 
follow that up with what could be the 
biggest live show in h istory is really a 

wonderful opportunity," Branca says. 
"But what it really does is speak to 

the lasting popularity and genius 
of Michael Jackson." 
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>>>SCISSOR 
SISTERS, OZZY 
FOR ITUNES FEST 
Scissor Sisters, Ozzy 
Osbourne and Tony 
Bennett have been 
confirmed for the iTunes 
Festival, taking place in 
July in London. The free 
monthlong event, which 
launched in 2007, will 
return to the 3,0OO
capacity London 
Roundhouse and feature 
62 acts in 31 days . 
Tickets are free and fans 
enter for a chance to win 
on iTunes U.K.'s 
Facebook page. Each 
performance w ill be 
recorded and sold 
exclusively through all 
23 iTunes stores 
worldwide. ITV w ill 
broadcast a selection of 
the Roundhouse 
performances. 

>>>YANKEE TO 
PERFORM ON 
SOAP OPERA 
Daddy Yankee will 
perform on CBS soap 
opera "The Bold and the 
Beautiful" during a five
episode story arc airing 
June 1-7. The reggaet6n 
star (real name: 
Raymond Ayala) will 
perform songs from his 
forthcoming album, 
"Mundial," including the 
single "Grito Mundial.'' 
He will also debut on TV 
another song, "Que Es 
la Que Hay." Viewers 
can watch the episode 
in Spanish using the 
SAP button on their 
remotes. 

>>>ACTS JOIN 
BAZOOKA AD 
CAMPAIGN 
Razor & Tie artist 
Mathias Anderle and Go 
Entertainment' s Kicking 
Daisies will be the 
centerpieces of a new 
Bazooka campaign 
focused on the Baby 
Bottle Pop candy brand. 
The campaign kicks off 
this month with national 
TV ads starring 16-year
old singer/songwriter 
Anderle and the launch 
of a revamped website 
(babybottlepop.com). 
The site will offer free 
downloads from the acts 
as well as other 
exclusive content. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben-Yehuda, Ed 
Christman, Andre Paine, 
Chris M. Walsh and 
Reuters. 

Max Siegel Partner To l!auncli 

Universal Music Christian Group is partnering with 
former Sony BMG/Zomba Label Group executive Max 
Siegel to launch a joint-venture gospel label, Imago 
Dei Music Group. 

Under the partnership, UMCG-a division of Uni• 
versalMusic Group Distribution (UMGD)- will pro• 
vide distribution and financial support to Imago Dei, 
while the new label will be primarily responsible for 
A&R, marketing and brand-building. 

11,e label's inaugural releases are expected tlus sum
mer. Set for release June 22 is a new album by former 
EM! Gospel artist Darwin Hobbs. That will be followed 
by the debut a lbum ofBET "Sunday Best'' 2009 win
ner Y'Anna Crawley July 13. Additional artist signings 
will be announced in the coming weeks with Imago 
Dei aiming to release six to eight albums per year. 

"We're thrilled to be in business with an execu
tive of Max's caliber," UMGD president/CEO Jim 

360 DEGREES OF BILLBOARD 

ANTHONY, JEAN, RUBIO AMONG 
ARTISTS TO PERFORM AT BILLBOARD 
LATIN MUSIC AWARDS 
Superstars Marc Anthony, Wyclef Jean, Paulina Rubio 
and Chayanne are the newest additions to the roster 
of artists who will perform at the 21st annual Billboard 
Latin Music Awards, presented by State Farm in asso
ciation with T-Mobile. 

Telemundo will air the awards live April 29 and Is ex
pected to reach an audience of more than 200 million 
people in 47 countries. Also newly confirmed to per
form are Espinoza Paz, La Original Banda el Limon, 
Milly Quezada, Nola and Christian group Tercer Cielo. 
They join a group of performers and presenters that 
Includes Luis Fons!, Juan Luis Guerra, Pitbull, Joan 
Sebastian, Nelly Furtado, Wisin & Vandel, Tito "El 
Bambino," Gilberto Santa Rosa, Daddy Yankee, David 
Bisbal, Marco Antonio Selfs, Ivy Queen, Jencarlos, 
Arthur Hanlon and Cypress Hill. 

The Billboard Latin Music Awards honor the most 
popular albums, songs and performers in Latin music. 
They're determined by the sales and radio airplay 
data used to compile Billboard's weekly charts dur
ing the one-year period of Feb. 7, 2009-Jan.30, 2010. 

The Billboard Latin Music Awards, which are being 
held in Puerto Rico this year for the first time, are the 
culmination of the Billboard Latin Music Conference, 
taking p lace April 26-28 at the Conrad San Juan Con
dado Plaza in Puerto Rico. The conference features 
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Keeping the faith: 
MAX SIEGEL 

Urie said in a statement. 
Siegel spent s ix years at Sony BMC/Zomba Label 

Group, where he served as senior VP and also presi
dent of Zomba Gospel. During his tenure, he worked 
with such gospel and pop artists as M.uvin Sapp, Kirk 
Franklin. Donnie Mcclurkin, Justin Timberlake, Brit
ney Spears and Usher. 

He spent the last four years as president of global 
operations at Dale Earnhardt Inc. As the highes t
ranking African-American executive in NASCAR, he 
oversaw 1he entire organization including market
ing, sales, sponsorships, business development and 
the Dale Earnhardt Foundation. 

"This partnership will allow us to fully in tegrate 
gospel music into people's li festyles around the world," 
Siegel says. · As the music industry continues to change, 
itwasimportanttoalign withapaitnerwhocould tlunk 
outside the box and react innovatively to those changes." 

three days of panels and showcases, in
cluding exclusive Q&A sessions with Aven
tura, Marc Anthony, Elvis Crespo and Jesus 
Lopez, chairman/ CEO of Universal Music 

Latin America/Iberian Peninsula. For more informa-
tion, go to billboardlatinconference.com. 

BILLBOARD TO HONOR BEST MUSIC 
APPS AT MOBILE ENTERTAINMENT LIVE 
Billboard is putting out the call to all application 
developers to participate in the inaugural Music 
App Awards, designed to reward the most innova
tive music-focused apps created for such smart 
phones as the !Phone, BlackBerry and Android
based handsets. 

Siegel's plans include integrating Imago 
Dei arti sts into national marketing cam-
paigns for corporate sponsors. In addition, 

he's working with Ken Mok, executive producer of 
"America's Next Top Model," and the NASCAR Media 
Group to produce the forthcoming BET reali ty series 
"Changing Lanes," one of several lifestyle program
ming platforms Siegel is targeting. 

According to Nielsen Christian SoundScan, sales 
of Christian/gospel albums totaled 28.3 million in 
2009, down 5% from 29.8 million in the prior year. Of 
that amount, gospel album sales alone totaled 5.7 mil
lion, up 2% from 5.6 million in 2008. One cavea t: 
SoundScan's 2009 sales year included a 53rd week. 
Christian SoundScan tracks sales at Christian book
stores and specialty retailers in the United States. 

Verity artist Sapp earlier this month made history 
with his album "Here I Am," which debuted at No. 2 
on the Billboard 200, with first-week sales of76,000,ac
cording to Nielsen SoundScan. Jt m.uked the highest 
ranking on the chart for a gospel album. 

"People .ue very passionate about this lifestyle and 
want to access th is music," Siegel adds. "But as shelf 
space decreases for gospel, the challenge is to find 
other ways to make this content available in a contem
porary way. Inasmuch as it's about a hit record, my ap· 
proach is also about building a brand. And that requires 
a significant investment with the artist." 

Based in New York with another office in Charlotte, 
N.C., Imago Dei will be run by a J 5-person staff that 
includes Siegel, cllief marketing officer Tina DeVeaux, 
executive VP/GM Bryant Scott, promotion and mar
keting chjef Garvin Stewart, A&R execu tive Eddie 
O'Loughlin and sales execu tive Leighton Singleton. 

Imago Dei is a division of Max Siegel Inc., a s ports, 
marketing, entertainment and media holding com
pany. Among the company's other divisions are Rev
olution Racing, a NASCAR-sanctioned, minority-owned 
race team developing minority and female race caI driv
ers, and lifestyle marketing agency 909 Group. 

Submissions are being accepted now through July 
30 at mobileentertainmentlivefall.com for apps in 
the following categories: 

Best artist-based app: Apps created specifically 
for an artist. 

Best music streaming app: Apps that feature music, 
such as Internet radio or on-demand. 

Best music engagement app: Apps that en
gage in music in various ways outside of creat
ing or just listening. 

Best music creation app: Apps that let users make 
their own music via the phone. 

Best branded app: Apps that Incorporate a spon
sor with music capabilities to promote both the spon
sor's message and highlight the music. 

Billboard will narrow the submissions to three final
ists by Sept. 1. Winners in each category will be se
lected by an independent panel of judges and an
nounced Oct. 5 at BIiiboard's Mobile Entertainment 
Live conference. 

"There have been plenty of app awards, but none 
have focused solely on music-specific apps,'' says 
Antony Bruno, Billboard executive director of con
tent and programming for digital/mobile. "Given how 
Important the mobile and app market Is to the music 
industry, Billboard wanted to showcase the most in
novative apps out there from the artists and services 
defining the opportunity today. We're looking for
ward to seeing what people have come up with and 
giving the best of the best their rightful due.'' 

For more Information on e ither the Music App 
Awards or Mobile Entertainment Live, go to mobile 
entertainmentlive.com. 
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THE KILLERS JASON MRAZ LUKASZ "DR. LUKE" GOTIWALD EMI MUSIC PUBLISHING 
AS CAP Vanguard Awa rd Song of the Year - "I'm Yours" ASCAP Founders Award Songwriter of the Year Publisher of the Year 

"Already Gone" "Every Girl In the World" "Lig!it On" "Second Cha nee" 
writers: Kelly Clarkson, Ryan Tedder wrilers: Carl "Gudda Gudda" LIiiy, writer: Chris Cornell writer: Dave Basseu 

publishers: Songs For My Shrink, Mack Maine, Jae Millz, Christopher publishers: Disappearing One, publisheri: Two of Everything 
Writel Live "Dow Jones" Whitacre Sony/AlV Tunei llC Mui ic, Warner/Chappell Music, Im. 

"Best I Ever Had" 
publishers: Beamer Boy Publishing, "Live Your life" "Shattered" 

writer: Matthew "Boi-lda" Samuels 
Millzy Music Publiihing, Nappy Boy writers: Dan Balan, writers: Marc Roberge, Gregg Wattenberg 

publisher: Sony/ATV Tunes ll( Publishing, Universal Music Publishing Justin "Just Blaze" Smith publishers: EMI Music Publishing, 
Group, West Coast Llvln Publishing publishers: EMI Music Publishing, G Watt Music, Old Man Time Music Inc. 

"Better In Time" 
"Fallin' For You" FOB Music Publishing 

wriler: Andrea Marlin 
writer: Rick Nowels 

"Si ng1e ladies• 
publishers: God's Crying Publishing, "Mad" writers: Beyonce, Thaddis "Kuk" Harrell, 

Sony/AlVTunes UC pu bllsher: R Rated Music writers: Mikkel Eriksen, Terius "The Dream" Nash, 

"Gives You Hell" 
Tor Hermansen, Ne-Yo C. "Tricky" Stewa,t 

"Birthday Sex" 
writers: Tyson Ritter, Nick Wheeler 

publishers: EMI Music Publishing, Pen In publishers: 2082 Music Publishing, 
writers: Keith James, Jeremih the Ground Publishing, Sony/AlVTunes B Day Publishing, EMI Music Publishing, 
publishers: Ohaji Publishing, publisher,: Smells Like Phys Ed Music, LLC, Universal Music Publishing Group Marchninenlh Muiic, Songs of Peer Ltd., 

Truth Faction, Universal Music Publishing Group 
"Mrs. Officer" Sony/ATV Tunes LL(, Suga Wuga Music 

Universal Music Publishing Group "Halo" writers: Darius "Oeezle" Harrison, Inc., Warner/Chappell Music, Inc. 

"Blame It" writers: Beyonce, Ryan Tedder Curlis "Kidd Kidd" Stewa,t "Sober" 
writers: Christopher Henderson, Brandon publishers: B Day Publishing, publishers: Reallionaire Music, Roynet 

writer: Marcella Araica 
"Note" Melancon, Terlus "The Dream" EMI Music Publishing, Wrile 1 live Music, Three Nails and a Crown, 

publisher: Yaslina Music Publishing 
Nash, C. "Tricky" Stewart, Nate Walka Ultra Tunes 

"Heartless" publishers: 1082 Music Publishing, 
writers: Ben Hudson, Scott "My Life would Suck Without You" "Sweet Dreams" 

EMI Music Publishing, Gifted Source 
"Kid Cudi" Mescudl, Malik Yusef writers: lukasz "Dr. Luke" writer: Beyonce 

Music, Its NB Publishing Company, Gottwald, Max Martin publishers: B Day Publishing, 
Marchninenlh Music, Songs of Peer Ltd., publishers: Elsie's Baby Boy, Jabriel lz 

publishers: Kasz Money EMI Music Publishing 
Sony/AlVTunes LLC, Ultra Tunes, Myne, Universal Music Publishing Group 

Publishing, Kobalt Music "The Climb" Warner/Chappell Music, Im. "Her Diamonds" PublishingAmerlca , Inc. writer: Jessi Alexander 
"Bleeding Love" writer: Rob Thomas "Obsessed" publlshe,s: Hopeless Rose Music, 

writers: Jesse Mccartney, Ryan Tedder publishers: EMI Music Publishing, writers: Terius "The Dream" Nash, Vistaville Music 
publishers: Jambilion Music, Write 2 Live U Rule Music C. "Tricky" Slewart 

publishers: 1081 Music Publishing, "Tu min Me On" 
"Boom Boom Pow· "Hot H Cold" writer: Keri Hilson 

writer: Fergie writers: Lukasz "Dr. Luke" RZE Music Publishing, Universal Music 
publishers: Keriokey Music, Publii hing Group, Warner/Chappell 

publishers: EMI Music Publishing, Goltwald, Max Martin, Katy Perry Music, Inc. Universal Music Publishing G,oup 
Headphone Junkie Publishing publishers: Kasz Money Publishing, 

"Use Somebody" Kobalt Music Publishing America, Inc., '
1Paparani" 

"Circus" Prescription Songs IL(, Warner/Chappell wriler: Robert Fusari writers: caleb Followill, Nalhan Followill 
wriler: Lukasz "Dr. Luke" Gottwald Music, Inc., When I'm Rich You'll Be publishers: June Bug Alley, publishers: Bug Music/Windswept, 
publisher: Kasz Money Publishing My Bitch Sony/ATV Tu nes Ll( Followill Music, Martha Street Music, 

"Come On Get Higher" "Party In tile USA" 
Songs of Southside Independent 

" I Gotta Feeling" Music Publishing 
writers: Matt Nathanson, Mark Weinberg writers: Fergie, David Guella, writers: Jessica Cornish, 
publishers: EMI Music Publishing, little Frederic Riesterer Lukasz "Dr. Luke" Gottwald "Viva la Vida" 

Victories Music, Rogue leader Music, publishers: EMI Music Publiihing, publishers: Kasz Money writers: Guy Berryman, 
Stage TJiree Songi Headphone Junkie Publishing, Publishing, SOny/AlV Tunes LL( Jonathan Buckland, William 

"Day 'N' Nite" Shapiro Bernslein & Co., Inc. "Please Don't leave Me" 
Champion, Chris Martin 

publishei: Universal Music 
writers: Scott "Kid Cudi" Mescudi, "I Know You Want Me (Calle Ocha}" 

writer: Max Martin Publishing Group 
Oladipo "Dot Da Genius" Omishore publisher: Koball Music Publishing 

publishers: Elsie's BabY Boy, Owo Olorun, writers: Edward Bello "El Cata", Stefano America, Inc. "Waking Up In Vegas" 
Bosco, Nicola Fasano, Patrick Gonella, Universal Music Publishing Group 

Danny Seraphine, David "Hawk" Wolinski "Right Now (Ha Na Ha}" 
writers: Andreas Carlsson, 
Desmond Child, Katy Perry 

"Dead and Gone" publishers: Balloon Head Music, wliler: Allaune "Akon" Th lam 
publishers: Desmobile Inc., 

writers: Rob Knox, Justin fimberlake BilfElk Music, Hawknash, publishers: Byefall Productions Inc., 
Warner/Chappell Music, Inc. , 

publishers: Cleopatra's Son's Music Spirit Two Music, Inc., Ultra Tunes, Sony/ATV Tu nes LLC 
When I'm Rich You'll Be My Bitch 

Publishing, EMI Music Publishing, Tennman Universal Music Publishing Group "Right Round" 
Tunes, Universal Music Publishing Group 

"I'm Yours" writers: Peter Burns, Stephen Coy, "Whatcha Say" 

"Down" writer: Jason Mraz Flo Rida, Justin Franks, lukasz "Dr. Luke" wrilers: Klsean Anderson, Imogen Heap 

writers: Jared (otter, Robert publisher: Goo Eyed Music 
Gollwald, Kool Kojak, Philip Lawrence, publishers: Almo Music Corp., 8 Heights 

"Bobbybass" La row, Jeremy Skaller Timothy Lever, Bruno Mars, Michael Percy Music, Eyes Above Water Music, 

publishers: Cotter Pin Publishing, EMI "Just Dance" publishers: Artis! Publishing Group Wes!, Sony/ATV Tunes LL( 

Music Publishing, Orange factory Music, writer: Aliaune "Akon" Thiam Bug MusicN{indswepl, J Franks Publishing, "Womanizer" Kasz Money Publishing, Kojaktrax, 
Sony/ATV Tunes LLC publishers: Byefall Productions Inc., 

Mars Force Music, Music Famamanem LP, w,iter: Rapheal Aklnyeml 

"Empire State of Mind" 
Sony/AW Tunes LL( 

Northside Independent Music Publishing publisher: Universal Music 

writers: Jay-Z, Alicia Keys, Janet "Knock You Down" lLC, Prescription Songs ll(, Roe Nation Publishing Group 

"Jnay" Sewell-Uleplc, Al Shux writers: Marcella Aralca, Music, Roynet Music, Sony/ATV Tunes LL(, "You Found Me" 
publishers: carter Boys Music, EMI Music Keri Hilson, Ne-Yo Warner/Chappell Music, Inc. writers: foe King, Isaac Slade 
Publishing, J Sewell Publishing, Kobalt publishers: Keriokey Music, Pen In the "Run This Town" publishers: EMI Music Publishing, 

Music Publishing America, Inc., Ground Publishing, Universal Music writer: Jay-Z Lincoln and Ollie, little Bike Music 
Lellow Productions Inc. Publishing Group, Yaslina Music Publishing publisher: Carter Boys Music 
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BROADWAY BOUND 
Set To Release Cast Album, 
Decca Antes Up By Investing 
In 'The Addams Family' 

The new Broadway mus ical "The Addams Fam
ily" opened April 8 to gruesome reviews. 

But the box-office receipts have turned out to 
be surprisingly robust, leaving the production's 
parade of investors snap-snapping their way to 
the bank. Among them is a conspicuous new
comer to the field. 

Decca 13 roadway is set to record and release 
the original "Addams" cast recording in June. 
But the label's new sibling division, Decca The
atricals, is a foll-on "Addams" producer, with 
what its team characterizes as a "significan t" 
stake in the show. 

A label will ing to up its ante in a new Broad
way production-beyond the cost of recording 
a cast a lbum (commonly about $100,000-
$200,000)-is nearly as odd as the Addams' 
Cousin ltt. Even Decca Label Group chairman 
Christopher Roberts says that mounting musi
cals is "not easy-you can lose your sh irt really 
quickly, and everything else." 

Still, Roberts says that it's good business and 
in line with how Decca wants to grow. 

"Ifthese shows never made any money, nobody 
would ever invest in them,"hesays. "And as a com
pany, we're not just a record company anymore. 
We're more of a cultural and entertainment com
pany. This is another extension of what we do." 

The recording industry and Broadway have 
had intimate encounters before. In the early '80s, 
Geffen Records stunned theater veterans by pro
ducing a string of five consecutive hits: "Dream
girls," "Cats," " Master Harold and the Boys," 
"Good" and "Little Shop of Horrors." 

"I'm sure we'll not have everything we do be 
a rut," David Geffen told Billboard in 1983, "but 
I'd like to bettbat between the Shubert Organi
zation and our company, we'll have a higher bat
ting average than anyone has had 
in history." 

Rober ts falls shor t of such 
hubris, but he points to Decca's 
tr ack record wi th recent cas t 
recordings as a good barometer 
for their taste. 

"If you look at the big winners 
we've had-'Wickcd.' 'Mamma 
Mia!,' 'Spring Awakening,' 'Spa-
malot' - those have all been financially extremely 
successfolshows," he says. "If the record indus
try's track record is one in 10, we're about four 
in five for cast albums." 

According to Nielsen SoundScan, the Broad
way cast recordings of"Wicked," "Mamma Mia!," 
"Spring Awakening" and "Spamalot" have sold 
1.9 million, 1.6 million, 218,000 and 218,000, re
spectively, in the United States. A fifth Decca 
cast album, "Shrek," has sold about 38,000. 

"Good shows can make a lot of money, in mer
chandising, in the road tour and obviously the 

After local police d ispatched a riot unit to subdue rowdy concertgoers at 
last August's sold-out Hard Summer festiva l at the Forum in Inglewood, 
Calif., DJ/promoter Gary Richards scratched his head, wondering, " Is this 
really what I want to be doing?" 

·----•-------··------ ----------------------··-------·--- ----------------

You rang? The cast of Broadway musical 
'The Addams Family,' which stars BEBE 
NEUWIRTH and NATHAN LANE (third 
and fourth from left); inset: the cover of 
Decca's forthcoming cast recording. 
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fran chise as it goes global," 
Roberts says. "And if we're going 
as far as making a cast album, in 
certain situations it made more 
sense to double down, if you will, 
and invest in the show." 

Ghostlight Records, which marks its 10th an
niversary this year, has experimented with the 
reverse: convincing show producers to partner 
with the label to get the cast album made. Ghost
light's model is to share the costs and profi ts of 
a cast album with a musical's producers, a break 
from the customary practice of a label fronting 
all costs but keeping all profits , m inus the re
quired royalty payments. 

Ghostlight used th is arrangement to release 
tbc cast recordings for the 2009 Grammy and 
Tony Award winner "In the Heights," "Legally 

-\i 
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Blonde" and 2010 Pulitzer Prize winner "Next 
to Normal," with positive results for both parties. 

"Decca, they might be saying if the show is 
successful on Broadway, they could make money 
there and offset a potential loss on the cast album," 
Ghostlightfounder Kurt Deutsch says. "The days 
of making the money back on the album alone 
are gone. If Decca had a piece of, say, 'Mamma 
Mia!.' the album and the film soundtrack, think 
of how much they would make." 

But more than the direct business bene fi ts, 
Roberts sees Decca Theatricals as a chance for the 
label to learn and expand its area of expertise. 

"We're learning, so two to three years from 
now we might have a different discussion about 
the kind of th ings we're doing," he says. "But for 
now, we' re happy being investors in another cre
ative team's concept." 

ing events, beca use people stil l 
bought concert tickets. 

0 Last year's Hard Summer con• 
cert at the Forum ended with t he 
local police shutting it down early. 
W hat happened? 

Desp ite having to refund about 16,400 tickets and suffering a nearly 
seven-figure loss from the event, Richards-who founded the Hard brand 
in 2007 after working for record labels and in artist management since 
the early '90s-ls back In full force this summer. Hard has tapped M.I.A. 
and other electronic-tinged acts to headline large-scale music events in Los 
Angeles (July 17) and New York (July 24). And in August, Hard is also ex
tending its brand to a 12-city North American theater tour featuring Crys
tal Castles, Rusko, Sinden and DJ sets by Richards himself. 

0 What 's the next step after 
establishing t he Hard brand ln 12 
new cities? 

E) The artist lineups appeal to 
both lndle- rock and electronic 
music fans. What's your book• 
Ing strategy? 

When I first s tarted, it was easy, be
cause nobody was booking any of this 
shit. Now, all the acts I was booking 
for SS,000 arc, lil<e, $100,000. But 
what's good is that there are always 
new ones coming up, sol just have to 
do my homework. 

intense. I usually open up at our 
shows and right as these kids come 
in at 8 o'clock at night, they're ready 
to go crazy. 

0 Why did you transition from 
t he label business to promoting 
live electronic music events? 

The bottom line was that the security 
plan was not implemented. The en
tire event, from top to bottom, wasn't 
managed properly. And when there 
were problems, things weren't set up 
to solve them. So it ki nd of com
pounded. But they didn't need to shut 
it down. The kids were not unruly; my 
kids aren't a wild bunch. They just 
want to dance and have fun. 

0 W hat are you doing to en
sure that It doesn't happen at fu• 
t ure events? 
It starts with communication between 
the fire [department], police, the city 
and your security company. Everyone 
has to be on the same page. For me, 
this is baptism by fire. l 'm learning all 
these things about producing a festi
val for20,000 people. A lot of promot
ers book their venue that tbey know, 
and there's a system in place. We're 
doing a park, parking lots and other 
weird places. You have to tlrink of every 
single problem that could arise and 
make sure you have a plan. 

The plan is to go bigger. What I've 
learned in my three years of promot
ing is to start small and grow it. I DJ, 
so I '11 be on all the dates. I'll be at 
the Ogden Theatre in Denver and 
see what goes on. So I'll judge if we 
could go from there to a place that 
holds 5,000 people, or if we're 
dreaming. It's better to sta rt small 
and know what we're doing rather 
than going super huge and fall on 
our face. 
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My strategy for booking is plain and 
simple. I learned from Rick Rubin to 
just book what I like. I go on the Inter
net and check the biogs, Beatport and 
iTunes. My goal is to keep dance music 
cool and go for a more rock'n' roll /punk· 
rock vibe. Dance music sometimes 
gets a bad rap because it can go really 
wrong. But now you've got artists like 
Justice, Crystal Castles and Dead
mauS- these guys are doing it right. 

€) Beyond the one-off dates in 
Los Angeles and New York, have 
you considered organizing a mul• 
tlday electronlc music festival? 
I would never Uimit itto] only be elec
tronic or DJs. My thing is that i t's a 
party. I'd like to see Eddie Van Halen 
come out at Hard and play "Eruption." 
I'm a music guy, but I have a definite 
vibe ofhow I want Hard to be- I want 
it to be going off, where the energy is 

In 1993, Rick Rubin used to come 
to all these electronic events that I 
did. He hired me to do A&R, a nd 
from 1993 to 20061 was a lways try
ing to sell CDs. In 2006, I realized 
that I was working harder and los
ing more money by trying to sell 
CDs. It's like trying to sell air to peo
ple walking around outside. They're 
just not buyin g it , because i t's free. 
So I went back to D)'ingand produc-
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Sunny Skies 
Coachella Sets The Tone For What Looks Like 
A Good Year For Big Festivals 

Outside ofa couple of notable exceptions, U.S. 
music festivals are faring quite well in 2010. 

Coachella, promoted by AEG Live and held 
April 16-18 in Indio, Calif., has set the pace after 
having generated total attendance of225,000--
a new record for the festival. 

Ticket sales for Lollapalooza in Chicago are 
ahead oflastyear's sellout pace, while the Austin 
City Limits Music Festival has sold out before 
announcing a single band on its 2010 roster, 
according to producer C3 Presents. 

Bonnaroo co-prod ucer Ashley Capps, 

calendar before a lineup has been announced. 
With more than 20 years of equity in deliv

ering the goods, Jazz Fest can move huge 
amounts of tickets based on reputation. 
Coachella, Bonnaroo and ACL are now at the 
point where a large percentage of their respec
tive audiences plan on coming and even buy 
tickets before the first act has been named. 

When it comes to the experience, the setting 
is critical, wi th the hills ofTennessec (Bonna
roo), the California desert (Coachella) or beau
tiful downtown parks (Lollapalooza, ACL) being 

great examples. president of AC Produc tions, 
says Bonnaroo sales are rolling 
right along and a re "consis
tently outpacing las t year's 
sales." And Randy Phillips, 

CEO of AEG Live, which also 
promotes the Mile High Music 
Festival in Denver, Stagecoacn 
in Indio and the New Orleans 
Jazz & Heritage Festival (with 
Fest iva I P roductions) , says 
those events are tracking well. 

OnTile "The location of Coachella is so 
great, it almost doesn't matter who 
plays," Phillips says, addi ng that 
Goldenvoicc president Paul Tol
lett's team (the AEG division that 
produces Coachella) put together 
a strong "undercard" of nonhead
lining acts this year that he be
I ieves added serious juice to sales. 

That's not to say all is great on the fest front 
AEG axed this year's Rothbury Festival in Michi
gan because it couldn't get the right talent mix 
together, although the promoter expects to bring 
the event back in the future. AEG also expects 

But a festival doesn't have to 
be in a nontraditional venue or offer multi
p le stages to be successful. The Sasquatch Fes
h val at the Gorge Amphitheatre in Quincy, 
Wash., has sold out well before its Memorial 
Day weekend run, and al though a powerful 
l ineup that includes Pavement, My Morning 

Jacket, Massive Attack 
and Vampire Weekend 
certainly attracts a lot of at
tention, the site itself is 
also a draw. 

"It's a crucial part of the 
whole picture,• Sasquatch 
producer Adam Zacks 
says of the Gorge, noting 
that "even though it's a sea
sonal concert venue/am
ph i thca ter, the re's no 
metal roof or anything, so 
it's pretty wide open and 
ideal for a festival." 

Desert storm: A view of Coachella April 17 at the Empire Polo 
Club in Indio, Calif. 

Obviously, Sasquatch 
wouldn't have had i ts 
fastest sellout ever if 
Zacks hadn't crafted nine 
years of potent bills. That 
history has paid off: For 

to nix its All Poin ts Wes t Festival at Liberty 
Square Parkin Jersey City, N.J. "As beautiful as 
it is, it's very hard to get New Yorkers to cross 
that river," Phillips says. "All Points West is an 
experiment that just didn't work." 

But overall, music fans appear to be recog
nizing that festivals are a relative bargain, with 
a cost-per-band ratio well below that of the typ
ical one-off concert. That probably plays well 
with current economic conditions. 

Aside from financial considerations, two fac
tors drive the success of music fests: the head
liners and the quality of the experience. 

In a festival's formative years, attendance is 
driven by the acts. The names on the bill get 
people to come the first ti me, and the quality 
of the experience brings them back. A track 
record of s trong booking and unique experi
ence can entice them to put an event on their 
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the first time, tickets for this year's Sasquatch 
went on sale after the event had announced 
only one headliner- Pavement- and did "ex
tremely well" ou t o f the b ox, Zacks says. 
Through time, Sasquatch has transcended its 
Pacific Northwest roots to become more ofa 
destination festival. 

"Over the past few years, this festival has be
come more on the national radar and a little bit 
of the 'l ittle festival that could' among the gi
ants like Coachella and Bonnaroo," Zacks says. 
"Music culture has shifted in the way people 
learn about music, and the speed at which newer 
bands gain an audience through the Internet 
serves us well, because that's the type of pro
gramming we do." 

b•lz For 24/7 touring news and analysis, see 
• blllboard.blz/ tourlng. 
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GROSS/ ARTIST( S) Attendance 
Caoac•lY TICKET PRIC E(S) Venue, Date Promoter 

$2,559,050 
($2J(J9.6fl)Ad,J<1~' 

$240.86/$76.~1 

$2,291,470 
($2.4:-:5.a·oAJ::raiM1) 
$14B 4V$<t2.41 

$1,904,099 
$89.50/$69.50/ 
$49.f..0 

$1,375,490 

LADY GAGA, SEMI PRECIOUS WEAPONS 
39,299 
ttv~I! sellou~ 

CAROLE KING & JAMES TAYLOR 
17,394 
22.192 two shows 

Mlchael Coppel Ptesents 

Michael Coppel Presents 

SUPAFEST: AKON, KELLY ROWLAND, PITBULL, SEAN PAUL & OTHERS 

Acer Arena, Sydney, April 15~16 20,859 
2 1.524 two shows 

No nstop Entertainment 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Staples Center, Los Angeles, 
March 29-30 

29,220 
two sellouts 

Concerts West/AEG Live 

WHITNEY HOUSTON, ANTHONY CALLEA 

'i~~i~Zi.~~1~' ~~~t~:ira~rt.:,~iai Molbourne, W2J~6 And rew McManus Presents 

s1,,s2.2a9 iiili:if·!39iM4·14i-?i!'l•f.!3;i?l4#1¥!· 
i::·~$

6
~.SO/ United Center, Chicago, March 13 l!i}~~ Concerts West /AEG Live 

$1,101,490 -~H9ti44:£-!951111~14·1•MfM:i;)i-!91~[i:i4~F,.,:,1~,1ra:14114;14 
~~~~~J5~00) ~~rfianada Centre, Toronto, ~:d~? Live Nation 

$1,070,700 
ftlD13RinCaMd1,m) 
$81 76/l,JQ 35 

$984,984 
$92 50/$12.50/ 
$JQ50 

$962,660 
$8-':_75/$6.1.75/ 
$4q50 

$952,087 
$79.50/$59.50/ 
Ji4<l£,Q 

$936,827 
$9150/$71.50/ 
$4C!SO 

$888,205 
$80 50/$60 50/ 
4950 

$877,799 
$Al S0/$6150/ 
$4QSO 

$840,216 
$A3 50/$03 50/ 
$43.50 

$832,529 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
General Motors Place, 
Vanco uver, April 11 Concerts West /AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO, PROTOTYPE 
HP Pavilion, San Jose, Calif., 
April 2 

Concerts West / AEG Live, Ano ther ptanet 
Enl'ertainm ent 

THE BLACK EYED PEAS, LUDACRIS, LMFAO, PROTOTYPE 

;!.~~i-~~~~~ ~,rena, Glendale, ~:ii~f 
liili:Jf.!91M4•14i·tii11•t·i9db 

Amer ican Airl ines Center, Dalla$,, 15 726 
March 19 s~(louI 

concerts West/AEG Live 

concerts We-st/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Tacom a Dome, Tacomol, Wash., 
April 10 Concerts West/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
~'/~~ g-nter, Kans.» City, Mo., 14,126 

sellout 
Concerts West/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Xcet Energy Center, St. Paul, 
Minn., March 22 

13,020 
sellout 

Concerts West/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO, PROTOTYPE 
San Olego Spot1s Arena, San 
Diego, April 3 Concerts West/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 

!~1~$6
l SO/ BOK Cente<, Tulsa, Okla., Ma.ch 20 ;~II~,? Conce,ts West/A eG U ve 

sa,1,,s4w liiii:ii·!3NMi·l4i·?ii11·t-i3;i~IM#I¥!· 
:~.~S60.SO/ ~!I!~ ~~~ig ~~ena, Des Mo ines, !!ri~, Concerts West /AEG Live 

111!1 $812,256 THE BLACK EYED PEAS, LUDACRIS, LMFAO, PROTOTYPE 
Iii $fl.2/li62/$4q.so ~~~?i ~rttna, s acramt?nto, C3llt., l:ri~? Concerts We-st/AEG Live, Another Planet 

Entertainm ent 

I 
I 

$793,560 
$82.50/Sf..2.:iO/ 
$4QS0 

$780,760 
$83.50/$6350/ 
$2qso 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Palace of Auburn Hills, Auburn 
Hills, Mich., March 9 Concerts West/AEG Live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 

Pepsi Center, Denver, March 27 Concerti We-st/AEG Live 

I $737,795 
$',0.,o/$40.SO 

MUSE, SILVERSUN PICKUPS 

TD Garden, Boston, March 6 ~:~~F Frank Productions 

I 
I 
I 

$639,771 
$Al 50/$61 SO/ 
$49.~ 

$573,693 

liili:i!-!31413·14=i·tii11·f!3dt•!#l¥i· 
MUSE, SILVERSUN PICKUPS 

$J7.50/S2750 KeyA rena, Seattle, Ap rll 2 ~J~3 Uve Nation, ln•l')ouse 

$ssa.soa 133!S1131-i·J34•#13;Jliil'li3111:ti•l:Mi·ti11i•t·Wb 
~~f 7 

A.J~tralwi) Acer Arena, Syd ney, April 17 f.'~ 8 Chugg Entertainment 

MUSE, SILVERSUN PICKUPS l!l!I $511,917 
iii ts~~3

~ \~i!ll) ~~~~~ ~~&ee, Edmonton, Alberta, ~-~Jg Live Nat ion 

I I s so4,644 . N:f!3lil·Jfii=i•iii;U396•3 
($~371 A.i<fl'i'li.;n) Rod Laver Arena Melbourne 6 950 
i74.83/S67.47 Australia, March S ' 7.'775 Andrew McManus Presents 

$501,977 
(S507850CaooNi) Rexall Place, Edmonton, A lberta, 7,010 
1i85.D1 Aprll 4 13,953 

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD 

live Nation II 
I s41a,210 ii·5;idli'l:l•l#4'4·I·l·l3;t-5t•#t•1iUii~ii·l~~i·lif.iStit· 

~~~~~0")) ~~otlabank P1ace-, Otlawa, March g_,gJ: AEG Live 

Ill $476,020 iii $55/$35 

11 $469,307 Iii $75/1-60/$39 

I $463,136 
(827023 -enlPS) 
li16a,'$.!4.80 

I $459,962 
159/$39 

1!111 $458,314 Iii $63/547.75 

Ill 54s1.1ss Iii $5S/$45 

I $457,627 
(820 <Q3 r~;:i <"$) 

$222.98/$6132 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Boardwalk Hall, A t lantic City, 
N.J., March 19 

CELTIC WOMAN 

9,854 
9,926 AEG Live 

Cltl Wang Theaht>, Boston, 
March 12-14 ~~6~ th(ee snows Maidstone Productions 

DREAM THEATER 
Credicard Hall, Sao Paulo , Brazil, 6 ,544 
March 19 6.634 T4F-Time For Fun 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
Mississipp i Coast Coliseu m, 8,557 
Biloxi, Miss., Feb. 6 "e-ltoot 

l;tlN·iii!-Siti•t·i;Jl1ti;\II3~Jii; 
Peoria Civic Center, Peoria, 111., 7,776 
Feb. 18 8,182 

MUSE, SILVERSUN PICKUPS 
U.S. Airways Center, Phoenix, 
April 9 

A-HA 

9,877 
s~IIOU! 

Credicard Hall, Sao Pau lo , Brazil, 5,4 0 5 
March 10 623.a 

Live Nation 

Uve Nation 

Frank Productions 

T4F-Tlme For Fun 
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ma BY AYALA BEN-YEHUDA 

Best-known as an owner and opera
tor of radio s tations, Spanish Broad
casting S ystem is expanding i ts 
footprint in live entertainment. 

EXPANSION TEAM or breakthrough talent that we can 
take from the start and develop their 
opportunities in the m arket, artists 
that have a good fol lowing and 
repertoire and (are] work ing their 
way from club performances up to 
big stadiums.· 

Broadcaster SBS Beefs Up Entertainment Division 
Through its SBS Entertainment di

vision, the Coconut Grove, Fla., media 

company has promoted Latin music 
concerts since 2002, most of them fes
tivals. But SBSE has sharply increased 
staffing in the last two years to grow 
its promotion business and bid on 
tours. It's also branching outinto artist 

management, branding partnerships 
and other areas. 

Since 2008, SBSE has promoted or 
co-promoted 17 concerts and is cur
rently bidding on four national tours. 
During that time, SBSEhas grown its 

staff from four to 21 people across key 
markets where the company has radio 
stations, including New York, Chi
cago, San Francisco, Miami, Los An
geles and Puerto Rico. 

The company's staff includes for
mer label executives, brand mar
keters, artis t managers and event 
produce rs, including director of 

worldwide management Jorge Ramos 
(fo rmerly VP of promotion at EM I 
Televisa), national d irectorofl ive con
certs Angelo Schipi lliti and Ricky 
Martin's one•time co•manager Ri• 
cardo Cordero, who's now SBSE di
rector oflive concerts in Puerto Rico. 

While it's not unusual for radio sta
tions to produce concerts and sell 
them to promoters, SBSE went solo 

promoting sold-out shows by pop star 
Ricardo Arjona Feb. 13-14 at the Col
iseo de Puer to Rico Jose Miguel 
Agrelot. According to the venue's re
portto Billboard Boxscore, the shows 
grossed $1,511,893 and brought in 
27,441 fans. 

High t icket prices are unfair ly 
"punishing" fans, SBSE senior VP 
Lucas Pina says. Ifleft unchecked, 
he warns, many fans will opt i ns tead 
to watch performances on li ne or on 
pay-per-view. 

Tickets for Arjona's concerts aver
aged a relatively modest $35, which 
helped them sell out, Pina says. The 
company ran promo spots for the 
shows on all its Puerto Rican s tations, 
regardless of genre, though S 13S E's 

~ ,. 
~ 

~ • 

strategy allows for media buys on non

SB S properties where appropriate. 
For shows built .around a single act, 

the company often secures dates with 
artists by paying them an advance, 
then bringing in a co-promoter and 
sharing profits-r ather than simply 

coming on board as a media sponsor 
for an existing show. In the case of five 
Aventura shows in December 2008 at 
Puerto Rico's Col isco, the company 
wo rked w ith a co-promoter, Stein 
Dueno Entertainment, which is also 

an SBS clien t for purchasing radio 
spots to advertise concerts. 

"When we do a co-promotion, we 
can bring the pr ices down," Pina 
says. "Ifl look for an alliance, it's be
cause I don't want people to pay $200 

.. 

for a ticket." 
For Calibash , a March 24 festival 

at Los Angeles' Staples Center pre
sented by SBS' urban KXOLandAEG 
Live, SBSE brought in station spon
sors like Metro PCS, Suzuki and Dori
tos . Such acts as Ivy Queen and 

R. K.M. & Ken-Yperformed at cost. 
As SBSE also moves to expand into 

m anagement services, Pina says the 
company offers prospective cl ients 
booking deals or more comprehen
sive services. He says SBSE has signed 

management deals with two SBS 
media personali ties and an artist , 
adding that the company wasn't yet 
ready to make the signings pu bile. 

SBS E's Cordero says, "Our job is 
to find new, up-and-comi ng artists 

' 

• ., 

SBSE is also looking to strike deals 
with cons umer brands for marketing 
campaigns tha t take advantage of 
S8S' various businesses, which in
clude radio, Mega TV, entertainment 
news s ite LaMus ica.com and live 
events, according to SBSE national 
director of marketing and partner
ships Leo Arciniegas. 

''Brands are looking for an extended 
opporhmity and more of a 360-degree 

platform," Arciniegas says. 

SBSE's Cordero will di.scuss company 
strategy duri,ig the pa,ie/ "Playing 
Musical C11airs ( lit the Touring 
Are11a) "at the Billboard Lati,i Music 
Co,iference, set for April 26-28 at the 
Conrad San Juan Condado Pl.aza in 
Puerto Rico. For more informatiOll, 
go to billboard/.atincon.Jerence.com. 

Growing team: SBSE executives 
including national director of 
marketing and partnerships LEO 
ARCINIEGAS (fourth from left); 
senior VP LUCAS PINA (sixth from 
right); national director of live 
concerts ANGELO SCHIPILLITI (fifth 
from right); Puerto Rico director of 
live concerts RICARDO CORDERO 
(third from right); and director of 
worldwide management JORGE 
RAMOS (sixth from left). 

Transition Time a six-track mini-album that sells for less than a 
full-length set. 

"Hopefully, this panel will serve as a catalyst 
for conversations that will occur during the face
to-face private meetings at the convention," 
Donio says. "It's impor tant what happens 
during the two hours of the town hall, but it's 
maybe even more important what 

cies toward persistent copyright violators. 
The Music Law programming, which re

qui res separate registration, will be presented 
in conjunction with the Chicago Bar Assn. 
and Lawyers for the Creative Arts, a Chicago 
organization that provides pro bono legal as
sistance to the artistic community. 

Physical Pricing, Digital Strategies To Be 
Key Themes At NARM 2010 
As NARM keeps adapting its m ission to reflect 
the music industry's transition to digital d istri
bution, the organization also continues to serve 
its roots in physical distribution. 

Both distribution channels will figure 
prominently in the schedule of the upcoming 
NARM convention, to be held in 
mid-May at the Ch icago Hil ton. 

The convention will have a soft 
opening May 14 wi th i ts i ndi e
focused "Music Indust ry Crash 
Course," now a two-day eventthat 
NARM is presenting in conj unc
tion with the American Assn. of 
Independent Music. 

The official NARM program 
kicks off May 15 ,vith a town hall 
meeting on the physical market
place, which will include a panel discussion in
volving key distribution, retail and wholesale 
executives discussing the format's role during 
the market's transition to digital d istribution. 

"The dynamic surrounding t he panel is 
to raise the profile on the key issues in the 
physical marketplace," NARM president Jim 
Denio says. "What is physical's role? How 
does it figure into marketing promotions 
and even ts? And what's the value proposi
tion to consumers?" 

This panel is especially relevant in light of 
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Universal Music Group's recent launch of its 
Velocity pricing program. U nder the new struc
ture, the major has cut its main wholesale price 
point of$10.35 to $7.S0or less, in a bid to lower 
the retail price on most new single-CD releases 
by current artists to no more than $10 (Bill

board, March 27) . 
Meanwhile, Warner Mus ic 

Group, which has been slower 
than other majors to em brace 
lower pricing, introduced a • Six 
Pak" concept in February to offer 

Reviving retail: 
NARM president 

JIMDONIO· 
inset: crowd; 

outside the 
2009NARM 

convention in 
San Diego. 

happens later." 
One highlight May 16 will be 

research presented by Nielsen 

Retail 
Track 

A&M/Octone president/CEO 

Digital. Nielsen SoundScan, Big
Champagne, NPD Group and 
Buzz Marketing Group, as well as 
panels on the metal and urban re
tail markets. The next day begins 
with a look at what's ahead for the 

ED CHRISTMAN 

James Diener and Vevo CEO Rio 

Caraetf will deliver keynotes at 
NARM. The convention will also 
have its share of music, too, in
cluding performances by Colbie 
Caillat, Cyndi Lauper, Razor & 
Tie artist Dave Barnes, Aus
tralian singing trio the Mc• 
Clymonts and MIies Nielsen, 
son of Cheap Trick's Rick digital marketplace. A three-hom 

May 17 session will focus on assessing the suc
cess of Record Store Day (April 17). That will 
be followed by product presentations from dig
ital service providers and sessions on the mo
bile and gaming marketplaces. 

Concurrent with those meetings, NARM is 

hosting a separate block of programming May 
17 that's likely to pull many attendees away from 
the breakout sessions. Titled "Music Law 20l 0, 
Clouds, ISPs and Royalty Challenges," the pre-
1.iminary agenda for this afternoon-long program 
includes panel discussions on such hot-button 
issues as paperless ticketing, the National Assn. 
of Music Publishers' late-fee settlement with the 
RIAA, the challenges in cutting licensing deals 
with so-called "cloud-based" music services and 
legislative efforts to require Internet service 
providers to embrace graduated-response poli-

Nielsen. In addition, "American Idol" judge 
Randy Jackson will present a showcase May 
16 at Buddy Guy's Lege nds Cl ub featuring 
A&M/Octone act Paper Tongues. 

This year's NARM honorees include Univer
sal Music Group Distribution president/CEO 
Jim Urie (presidential award for sustained ex
ecutive achievement). Tommy Boy president 
Tom Silverman (Independent Spirit Award), 
Lau per (chairman's award for sustained creative 
achievement) , legendary songwriter s Jerry 
Leiber and Mike Stoller (outstanding achieve
ment award for musical collaboration), Melissa 
Etheridge (Harry Chapin Memorial Humani
tarian Award) and Taylor Swift (arrist of the 
year award). 

biz For 24/7 retail news a nd analysis, see 
• billboard.biz/retail. 
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GAO STUDY IS A TIMELY REMINDER THAT 
FIGHTING PIRACY REQUIRES ACCURATE DATA 

The entertainment industry was thrilled when 
Congress passed the Prioritizing Resources and 
Organization for Intellectual Property Act in 
2008 with virtually no dissent. 

RIAA chairman/CEO Mitch Bainwol de
scribed the bill as "music to the ears of all those 
who care about strengthening American cre
ativity and jobs." Motion Pic ture Assn. o f 
America chairman Dan Glickman hailed "th is 
meaningful legislation t hat will put more 
Americans to work and protect our nation's 
in tellectual property.· And both organizations 
welcomed the appointment last year of Victo
ria Espinel as the first \Vhite House "IP czar," 
a position created by the act. 

But li ttle did the industry know that a provi
sion in the law would soon cause i t public em
barrassment and hand critics a powerful tool 
to attack record labels and movie studios in their 
fight against piracy. 

leading policymakers or courts. Instead, the re
port noted that "the illicit nature of counterfeit
ing and piracy makes estimating the economic 
impact off P infringements extremely difficult." 

That's not exactly news. Copyright law has 
long allowed statutory damages in lieu of ac
tual damages precisely because measuring 
losses from infringement is of\en difficult, or 
even impossible. 

The reasons are plentiful. Pirates don't issue 
detailed a nnual repor ts audited by Ernst & 
Young. And it turns out that estimating piracy 
"losses" is a complex affair. Say a college kid 
downloaded 2,000 songs from Kazaa. What was 
the "loss" to the labels? ls it 2,000 multiplied 
by the iTunes price of99 cents per song) Most 
economists would say that's overly simplistic; 
an accurate model would only count as "losses" 
those songs that the pirate would've bought if 
he hadn't s tolen them. 

Addition by subtraction: RIAA's MITCH BAINWOL (left) and 
MPAA's DAN GLICKMAN 

But how to measure 
how many of the 2,000 
songs fit that category) 
And what if illegally down
loading a handful of Led 
Zeppelin songs caused the 
pirate to go out and buy an 
expensive boxed se t) l s 
that a "loss" at all? Don't 
even stolen songs have 
some promotional value to 
labels and publishers? 
And, again, how can we 
measure that with any de
gree of accuracy? 

To be sure, the GAO 
Buried in Section 501 of the act was a require

ment that the Government Accountability Of
fice (GAO), Congress' investigative arm, take a 
hard look at the amount of piracy and attempt 
to quantify its effects. 

That's what the industryitselfhad been doing 
for years, citing s tudies that claimed huge
and uncannily precise-losses from piracy. The 
Business Software Alliance claimed $9 billion 
in losses in 2008. The U.S. film industry com
missioned a study that concluded the studios 
lost $6. l billion to piracy in 2005. 

And the RIAA's website cites a "credible 
analysis by the Institute for Policy Innovation 
[which] concludes that global music piracy 
causes $12.5 billion of economic losses every 
year, 71,060 U.S. jobs lost, a loss of$2.7billion 
in workers' earnings and a loss of$422 mi llion 
in tax revenues, $291 million in personal in
come tax and $131 million in lost corporate in
come and production taxes." 

But when the GAO took a look at the ind us• 
try-suppl ied numbers-including the often
repeated claims that U.S. businesses lose $200 
billion per year in revenue and 750,000 jobs 
from piracy-it concluded that they ·cannot 
be substantiated." Don't expect those num
bers to show up again in legal briefs or con
gressional testimony. 

The GAO report doesn't accuse anyone of 
cooking the books, and there isn't any evidence 
that the industry has been intentionally mis-

didn't conclude that piracy is a phantom men
ace. "Piracy is a sizable problem, which affects 
consumer behavior and firms' incentives to in
novate," according to the report. 

But no longer will the entertainment indus
try be able to dazzle judges and legislators 
with enormous but unsubstantiated numbers 
supposedly quantifying the harm that flows 
from piracy. 

Arguing that piracy causes huge-but hard
to-measure-monetary damages and job losses 
and hinders the ability oflabels to finance and 
market new acts may carry less rhetorical punch 
than, "We suffered $12.5 billion of economic 
losses and lost 71,060 jobs last year." 

But it's also much more accurate. And in the 
long run, it's accuracy and honesty-not hyper
bole and conjecture-that will serve the indus
try well in the fight against what the GAO report 
recognizes as a very real problem. 

Ben Sheffi,er is a copyright attorney who has 
represented movie studios, TV networks and 
record labels. Sheffner works as an attorney in 
tile NBC Universal Television Croup, which 
is 20"/4 owned by Vivendi, the parent of 
Universal Music Group. He is the author of 
the Copyrights (1( Campaigns blog 
( copyriglit,sandcampaigns.blogspot.com). 

.biz For 24/7 legal news and analysis, see 
blllboard.blz/legal, 
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To those concerned 
ZYX MUSIC GmbH & Co. KG and MEDIA Songs Sri. ore very proud to announce: 

ZYX MUSIC is now the new owner 
of the entire MEDIA SONGS catalog, including all 

exploitation rights! 

ZYX MUSIC bought the complete master-catalog of MEDIA SONGS/MEOIA RECOROS, 
amongst others including reco,dings from musical projects/producers such os 

"Cappello", "49ers", "Mauro Picolto", "Mario Piu", "Gigi D'Agostino", "Forgetto", etc. 

ZYX MUSIC and MEDIA SONGS mutually agreed that all royalties 
and/or other payments for the 2nd semester 2009 ore due to the licensor ZYX MUSIC. 

Hence, oil soles ofter June, 30th 2009 shall be accounted and are payable directly to ZYX MUSIC, 
and all statements and payments shall be rendered directly to ZYX MUSIC. 

For future licensing requests, do not hesitate to contact either 

=~~;s 
ZYX MUSIC GmbH & Co. KG 
Attn.: License deportment/ Doniel Schardt 
daniel.schordt@zyx.de 
Phone: +49 06471-505180 
Benzstr. l 
35799 Merenberg (Germany) 
P1esident. Christo Mikulski 

Or 

MEDIA SOil GS Sri. 
Attn.: Victoria Leoni 
victoria.leoni@mediarcc.it 
Phone: +39 0302586008·009 
Via Martini Delio Liberto 277/A 
25030 Rorn:odelle - Brescia (Italy) 
Managing Director: Diego Leoni 

The Rhythm Makers, Also Known as GQ are originally from the Bronx, NY used 
to be on Delight Records , Arista Records and Unadisc Records; then later they cre
ated a song "Disco Night Rock Free" Thier biggest title, and a record called "Zone" 
was another song they put out from their album titled "Soul on your Side" 

This Album was pretty strong and the existing members are still 
playing there music. Kenny Banks drummer, vocalist, softshoe, playing base and 
playing trombone. He is a very sharp musician keeping the Rhythm Makers name 
going. Now he is doing his new album called "Face Reality" featuring the hot new 
single "Party Freak." This Group have a history and welJ known name. Party Freak 
will be released on iTunes, and cdbaby.com around April 30th 2010 with the new 
album releasing May 30th 2010 
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BIGNUZWINS 
THREESAMAs 
Durban, South Africa
based trio Big Nuz was a 
triple winner at the 
Recording Industry of 
South Africa's 16th annual 
South African Music 
Awards, held April 17 at the 
Sun City Resort in the 
North West province. The 
act's "Undisputed" album 
(Afrotainment/Kalawa 
Jazmee/Universal) took 
best album and best kwaito 
album honors, while fans 
voted album track "Umlilo" 
record of the year. Grammy 
Award-winning Universal 
Music act Soweto Gospel 
Choir won the inaugural 
SAMA for international 
achievement. Most of the 
60 award categories were 
decided by a 207-member 
industry committee. 

>JAPAN 
SHIPMENTS FALL 
Physical music shipments 
in Japan totaled 49.1 million 
units in the first quarter, 
down 10% from the same 
period in 2009, according 
to the Recording Industry 
Assn. of Japan. The RIAJ 
says the trade value of 
those shipments totaled 
¥S4.3 billion ($581 million), 
down 16% from a year 
earlier. Shipments of 
international repertoire 
totaled 8.9 million units, or 
18% of overall shipments, 
down 2% from 2009. The 
first-quarter decline follows 
a disappointing year (Bill
board, Feb. 20), when the 
trade value of physical 
music shipments dropped 
16% year on year to ¥249.6 
billion ($2.7 billion), after 
an 11% fall in 2008. 

GEMA'S 2009 
COLLECTIONS RISE 
German authors group 
GEMA says collections 
totaled €841 million ($1.1 
billion) in 2009, up 2.2% 
from the prior year 
following year-on-year 
declines of 3.1% in 2008 
and 2.8% in 2007. 
Performance rights 
royalties rose 1.6% to 
€408.7 million ($551.4 
million) in 2009, 
mechanical royalties 
dropped 0.6% to €149.4 
million ($201.6 million), 
and digital rights surged 
45% to €10.6 million ($14.3 
million). Payments to 
members rose 1.8% year on 
year to €713 million 
($961.9 million). 

Reporting by Diane 
Coetzer, Rob Schwartz 
and Wolfgang Spahr. 

STRUM AND ORANG 
U.K. Alt-Folk Scene 
Breaks Out Into 
The Mainstream 

LONDON- Al this year's South 
by Southwest festival in Austin. 
it was the qu ietest U .K. acts that 
were making some o f the 
biggest noise. 

At a March 19 show, young 
British folk acts the Unthanks. 
Jim MorayandTrembling Bells 
performed for a reverently 
hushed audience in Bethell Hall 
at St. David's Episcopal Church. 
They came to the United States 
as part of a "Looking for a New 
England• folk arti st showcase 
sponsored by Brit ish Under
ground, a publicly funded music 
development agency that had 
organized Amy Winehouse's 
U.S. debut at SXSW in 2007. 

,,·our remit is totakecutting
edge U.K. music abroad ," 
British Underground CEO 
Crispin Parry says. "And the 
most interesting and creative 
music coming out of the U.K. 

right now is folk." 
Parry says the SXSW show• 

case led to several U.S. radio ses
sions and media appearances 
for the featured acts and gener
ated additional interest from 
media and festival bookers in 
Britain. The Un thanks and 
Trembling Bells are lined u p for 
Glastonbury Festival appear
ances, while Moray will give 
away 40,000 copies ofh is fou rth 
album, ;' In Modern H istory" 
(NIAG), with the June issue of 
London-based world music 
magazine Songlines. 

The Unthanks' U.S. label 
Rough Trade released the band's 
th ird album, "Here's the Ten
der Comi ng," March 23, al
though Rough Trade GM Steve 
Knutson says breaking the band 
stateside will be •a challenge
what they're doing is so far out 
of the mainstream." 

But in the United Kingdom, 
the alt-folk scene has exploded 
in recent months. Mumford & 
Sons' debut album, "Sigh No 

More" (Island/Universal), has 
gone platinum, selling 388,000 
copies, according to the Official 
Charts Co. It has also sold 29,000 
stateside, according to Nielsen 
SoundScan. Laura Marling's 
sophomore set, • r Speak Ile
cause I Can• (Virgin), peaked at 
No. 4011 theOCC albums chart, 
selling43,000. ,;Here's the Ten

der Coming" (RabbleRouser/ 
EM I) has sold l 8,000 U. K. 
copies, accord ing to the OCC
an impressive tally for a fairly 
traditional folk record with lit
tle mainstream media support. 

These acts are the most high
proftle faces among the new gen
eration of folk-influenced talents, 
most of whom are connected in 
some way. Mumford & Sons 
frontman Marcus Mumford was 
originally Marling's drummer. 
Marling's debut album, "Alas I 
Cannot Swim,"was produced by 
Charlie Fink, singer/guitarist of 
folk-pop act Noah & the Whale, 
whose second album, 2009's 
;'The First Days of Spring" (Mer-

cu.ry), won critical plaudits and 
has sold 42,000 copies, accord
ing to the OCC. 

The bands regularly play to
gether, and touring proved the 
key to Mumford & Sons' break
through, according to Island 
U. K. head of A&R Louis Bloom, 
who signed the band last sum
mer. "Everything stems from 
their l ive set," Bloom says. 
''They connected in a really per
sonal way from the word go.· 

The new wave ofacts has also 
broken out of the traditional 
folk circuit, which has proved 
crucial in attracting more main
stream fans, according to Un
thankssinger Rachel Unthank. 

"We've played lots of sitdown 
arts centers," she says, "but also 
standup indie gigs in clubs in 
cities, which are more accessi
ble for young people." 

Such has been the crossover 
success of Mumford & Sons 
that the band has even received 
heavy support from top 40 net
work BBC Radio 1, which usu
ally focuses more on pop and 
urban sounds than banjos and 
accordions. Airplay came, ac
cording to Bloom, when the 
band "proved they were having 
an impact with their big live fan 
base-high MySpace numbers 
and the album charting high." 

Nonetheless. the adult con
tern porary-formatted n nc 
Radio 2 is a more natural home 
for many of the scene's acts. The 
network has a dedicated weekly 
folk show, ''The Mike Harding 
Show," wh ich scene veteran 
Harding says has grown from 
70,000 listeners when it firs t 
aired 14 years ago to a current 
official weekly reach of780.000, 

according to audience measure
ment firm RAJAR. 

The Internet, Harding says, 
has lent technological wings to 
the word-of-mouth that has 
been a h istoric bedrock of the 
folk scene. He also says his lis
teners have become more 
broadminded-although he 
himself doesn't play Mnmford 
& Sons, on the basis that "it's 
more 1 ike acoustic pop." 

Tan Anderson, editor of folk 
magazine £Roots, also questions 
the act's folk credentials, al
though he does concede that the 
group's appearance at last year's 
Cambridge Folk Festival 
brought collateral benefits to 
the more traditional end of the 
folk spectrum. "Some of their 
fans who went along to Cam
bridge would have caught other 
acts," Anderson says. 

EMI U.K. international mar
keting manager Nickie Banks 
says the label promotes Marling 
as a folk artist in international 
markets, although she notes the 
singer has al so received radio 
support from Austral ian Ilroad
castingCorp.'s modem rock sta
tion Triple J. 

And folk's storytelling seems 
to have struck a chord with the 
U.K. public, just as the folk
music business model-DIY 
recordings, sel1ing albums at 
gigs-starts to chime with em
battled labels. Despite folk's 
newfound popularity, Harding 
insists it remains removed from 
commercial trends. 

"These artists would be 
doing it whether they got paid 
or not ," he says. "It just hap
pens that fame sometimes 
finds them." 

SONS OF MUMFORD ThreeMoreUp-And-ComingAlt-FolkActsToWatch 
• / 't '\. STORNOWAY 

i ·.,, ) "" •, "-"' _ · .tl l, 
STORNOWAY 
Based: Oxford, England 
Debut album: "Beachcomber's Windowsill" (4AO), 
due May 24 ln the United Kingdom 
Booking agent: Billions Corp., Chicago (North 
America); Coda, London (rest of world) 
The BBC's influential "Sound of 2010" taste
makers poll named this folk-pop quartet one 
of the 15 best emerging acts of the year. Its In
fectious slngle " Zorbing" is already p icking up 
support from top 40 network BBC Rad io 1 and 
adult contemporary-formatted BBC Radio 2. 
"Beachcomber's Windowsill"-recorded at 
home on a budget of just £250 ($385)- will be 
released stateside in August, follow Ing a hand
ful of U.S. shows In J uly. A full American tour 
follows in the fall. 
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ERLAND & THE CARNIVAL 
Based: Orkney, Scotland 
Debut a lbum: " Erland & the Carnival" (Full 
Time Hobby), released in January In the United 
Kingdom 
Booking agent: The Windish Agency, Chicago 
(United States); Coda, London (rest of world) 
Erland Cooper's debut a lbum may feature songs 
In which he adapts verse from William Words
worth but, in collaboration with former Verve gui
tarist Sfmon Tong and drummer David Nock, he 
also has his finger on the pulse of contemporary 
psychedelic and electronic trends. The band will 
support Paul Weller at London's Royal Albert Hall 
In May and is booking U.S. dates for July. A state
side re lease is expected around the time of the 
tour, probably on Redeye/Yep Roe. 

GOLDHEART ASSEMBLY 
Based: London 
Debut a lbum: "Wolves and Thieves" (Fierce 
Panda), released In March In the United Kingdom 
Booking agent: Primary Talent Internat ional, 
London (worldwide) 
Known for its harmonies, raucous live shows and 
impressive facial hair, Goldheart Assembly's 
debut single, "King of Rome," secured strong 
support at Radio 2 and modern rock network 
BBC 6 Music. That's likely to be repeated for the 
follow- up, " Under the Waterway" (to be re
leased May 24), The band has a heavy U.K. tour
Ing schedule in May, w ith e ight summer festi
va ls to follow. It 's currently shopping for a 
stateside licensing dea l, with U.S. showcase 
dates likely soon. -CM 
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Listen to the p layback: 
Bollywood sing er SONU 
NIIGAAM; CISAC director 
general ERIC BAPTISTE (inset). 

Bollywood Bust-Up 
Indian Film Industry Fights Proposed Changes In Copyright Law 
BANGALORE, India-The long, slow 
journey toward music copyright re
form in India is being farther delayed 
by opposition from the country's pow
erful film lobby. 

Although songs are a vi tal part of 
India's movie business-and authors' 
rights are enshrined in Indian law
film production companies usually buy 
all rights from songwriters, composers 
and musical performers for a one-off 
fee, then sell the audio rights to record 
companies. Consequently, songwriters 
and performers don't receive royalties 
and have no control over the use of their 
work, even though authors' rights gen
erally apply for non-film music. 

But in November, the Ministry of 
Human Resource Development pro
posed amendments to the 1957 Copy
right Act to bring it in line with the 
World Intellectual Property Organiza
tion's Copyright Treaty and \VlPO's 
Performances and Phonograms Treaty, 
a move that would grant full rights to 
both authors and performers. 

The cabinet oflndian prime minis
ter Manmohan Singh approved the 
proposals in December and pledged 
to amend the act during the current 

session of Parliament, which concludes 
May 7. In doing so, it issued a pledge 
to "give independent rights to authors 
of mus ical works in cinematograph 
n\ms, which were hitherto denied and 
wrongfully exploi ted, by the [movie] 
producers and music companies." 

But a senior source at the ministry 
now says the legislation is almost cer
tain to be delayed until Parliament re
turns in July. The source blames the 
delay on divisions at the com mittec set 
up to discuss the proposed changes 
and make recommendations. Com
mittee members come from the film 
and m usic industries and, while the 
government isn't obliged to implement 
its recommendations, it hoped the two 
sides would reach a consensus. 

That now seems unlikely, however, 
after film producers boycotted a com
mittee meeting in February, protest
ing what they claimed was inadequate 
representation for their industry. The 
committee hasn't met since. 

Nonetheless, committee member/ 
Bollywood p layback singer Sonu Ni
igaam is optimistic the legislation will 
eventually be forthcoming, with or with
out the movie industry's cooperation. 

" It takes time to bring about such a 
drastic change," Niigaam says. "And 
it's natural there will be vociferous re
sistance from people that have been 
enjoying the power and profits with
out having to give anything or acknowl
edge anyone. But people, however 
powerful, can never prevent a natural 
process of evolution." 

International authors umbrella 
group CISAC is also backing reform 
of the act, with director general 
Eric Baptiste u r ging film 
producers to "look be-
yond their immediate 
financial interests" 
and share rewards 

Committee member/ 
film producer Mu kesh Bhatt 
denies that the film lobby is trying to 
block the changes. 

"We a re just expressing that we 
shmtld be adequately represented in 
the committee," he says. "It's the pro· 
ducer who invests in a project and if 
they will not make money, the whole 
business might collapse." 

The enforcement of royalty pay
ments to songwriters and performers 
for use of their work could also exact a 
toll on the Indian recording indus try. 
Bollywood accounted for $135 million, 
or 78%, of India' s $174 m illion 
recorded-music market in 2009, ac
cording to trade group the Indian 

Music Industry. 
But while some labels have lob

bied against the legislation, Atul 
Churamani, VP oflndian label/ 
music publisher Saregama, 
backs the changes. as does 
Shr idhar Subramaniam, 
managing di rector of Sony 
Music Ente r ta inment 
India . But Subramaniam 
warns that the current prac
tice of paying upfront fees 
for soundtracks w ill have 
to change. 

"If the law changes, the 
music companies have to 
abide byit, " he says. "Shar
ing profits is not a prob
lem, as long as m usic 
companies make profits. 
We have to devise a model 
to [ensure] the company 

makes a profit." 

Additional reporting by Tom 
Ferguso11 in Londo11. 
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Vive La Difference 
Multiplatform App Stores Like GetJar Reach Beyond Smart Phones 

Offering 150,000-plus apps 
tha t have been downloaded 
more than 2 b ill ion times, 
Apple's Ap p S to re is far and 
away th e leading source of 
mobile app lications driving 
today's mobile entertain
ment market. 

But who is No. 2? 

-·--·-·---==== =---==..:.-·--------•I'~_..,__...,... -

___ ,_ - - ? --

A l ittle-k nown startup 
called Get Jar, founded in 2004 
in Lithuania . 

typ e of hand set 
they're using. If the 
app is compat ible 
with the handse t, 
Get Jar serves up the 
appropriate version 
of the app, whether 
it's for a BlackBerry, 
a Nokia phone or 
an Android-based 
handset. For iPhone 
users, it redirects 
them to the Ap ple • - ,.,, ~-Md ... ll.M\t 

,..........., l lil ..... 
rJ.[[ 

...... ,"'~---,-
Now based in San Mateo, 

Calif., the company has 68,000 
free apps that have been down
loaded about 900 million 
t imes, and it's planning to 
la unch a paid app system 
around m idyear. 

By way of comparison, 
Google's Android Market has 
close to 50,000 apps w ith about 
40 million downloads, while 
Black Berry has slightly more 
than 6,000 apps. (Download 
figures aren't available.) 

Unlike those app vendors, 
which a re each dedicated to a 
s ingle mobi le operating 
system, Getjar d ist r ibutes 
apps for multiple platforms 
and devices. That's what 
makes it interesting for artists 
and labels as they look to max
im izc their reach among mo
bile consumers. 

While many players in the 
music b usiness are content 
with creating a pps for the 
iPhone, the fact remains that 
many consumers don't own 
one. Independent app stores 
like Getjar m ake it eas ier to 
reach other mobile subscribers 
by aggregating apps for differ
ent phones at one location, sav
ing companies the trouble of 
creating different marketing 
efforts for multiple devices. 

Wh en Get )ar cus tomers 
select an app to download, the 
site automatically detects the 

iPhone App Store 
for downloads. 

"We're the Wal
mart ofapp stores." 
Get)ar chief market
ing officer Patrick 
Mork says. 

Get Jar isn't alone. 
I t's merely the 
largest among a slew 
of independent app 
stores that include 
Handango, acquired 
earlier this year by 
Pockc tGear; Hand· 
mark; AppBoy; and 
Mogango. 

What makes them 
particular ly compelling is that 
they offer a p ps for devices 
other than smart phones. 
Called "feature phones" by the 
mobile industry, these devices 
contain Web browsers and 
mult imedia capabilities but 
don't have the same screen 
size, processing power or cus
tom operating systems that arc 
the hall marks of the smart
phone category. 

In fourth-quarter 2009, only 
21% of U .S. wireless su b
scribers were using a smart 
phone li ke an iPhone or a 
BlackBerry. While that's up 
14% from the same perjod a 
year earlier, according to a 
recent report b y 
Roger Entner, 

READY TO WEAR 
At this point , the only way for a n MP3 
player to co mpete with the iPo d is to offer 
something comp letely diffe rent . It's a lesso n 
that Sony has taken to heart with it s new W-Se· 
ries Walkman, an MP3 playe r b uilt Into a pair of 
wa te r-resistant, wra pa round headpho nes that weigh 
only 43 gra ms. They come w ith 2 GB of storage 
(enough to hold about 470 songs) a nd 11 hours of bat
tery lite and contain content management software 
to help t ransfer tiles from your !Tunes library. (As long 
as they're dig ital rights management-free, that is.) 

The W-Series is avail a ble In black, silver, lime green 
and magenta for $60. -AB 
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'The Wal mart of app stores': The GetJar site, 
a lso accessible through mobile Web browsers, 
p rovides downloadable apps for a variety of 
handsets and mobile operating systems; GetJar 
chief marketing officer PATRICK MORK (inset). 

senior VP in the telecom prac
tice at Nielsen, it still means 
79% of available phones today 
arc feature phones. 

About 60% of the apps 
downloaded from Get)ar are 
for these types of phones . If 
a part i ci pating develo per 
doesn't have an app than can 
run on a Getjar user's phone, 
the service instead provides 
a downloada ble shor tcut to 
the mobile Web version of the 
app through the featu re 
phone's browser. 

App developers arc m indful 
of the fac t that many con
sumers using entertainment 
apps are replacing their feah rre 

phones with smart phones. 
A recent comScore study 
tracking mobile gaming 
use found that U.S. mo
bi le users wjth feature 
phones played mobile 

games 35% less last year 
than the year before, while 
mobile gaming on smart 
phones increased 60% dur

ing the same period, credited 
primarily to the fact that mo
bi le gamers were shifting to 
smart phones. And thanks to 
falling prices and the expand
ing capabilities of the devices, 
Entner projects 51% of U.S. 
wireless subscribers will be 
using smart phones in third-

quarter 2011. 
But tha t means feature 

phones will still make up about 
half of the U.S. market in two 
years-and will retain a greater 
presence in emerging interna4 

tional markets. For developers 
that focus on a single platform, 
such as the iPhone, Get Jar isn't 
a top-of-mind ou tlet. 

Still, it's proved effective for 
app developers looking to 
maxim ize their reach. Mobile 
instant messaging app Nim
buzz, which was one of the 
first apps available on Gct)ar 
when it launched, credits the 
service for more than 30 miJ. 
lion downloads . 

GetJar provides app devel
opers with an additional dis
tribution channel at little to 
no cost. It charges nothing to 
pos t an app, and developers 
can bid auction-style to have 
the ir app promoted on Get · 
Jar's home page. 

As walled-garden app stores 
like Apple's App Store and the 
Android Market get more 
crowded, independent aggre
gators like Getjar could be
come more valuable to artists 
and labels that are trying to 
reach mobile consumers. •· · 

b
. For 24/7 dlgltal news 
IZ and analysis, see 

• b illb oard.biz/digital. 
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SAMSUNG ADOPTS 
PLAY READY 
TECHNOLOGY 
Consumer electronics man
ufacturer Samsung has 
adopted Microsoft's Play
Ready technology to make It 
easier for consumers to trans
fer digital content between 
devices. Samsung is replac
ing the Windows Media Dig
ital Rights Management sys
tem with PlayReady on all Its 
communications and enter
tainment products, including 
mobile phones, digital video 
players and TVs. The Play
Ready ORM scheme is a plat· 
form-agnostic system-it can 
function on any portable 
device regardless of whether 
they run on Microsoft oper
ating systems. One catch: It 
won't work w ith Apple's 
!Phone or !Pod line. 

FIOS TV TRIES OUT 
'SPIN THE BOTTLE' 
Verizon's FiOS TV system 
struck a deal to temporarily 
carry a new, interactive on
demand music program 
called "Spin the Bottle" from 
Concert.TV. The show, which 
will be available on FiOS 
Video on Demand through 
May 10, lets viewers use their 

remote control to select the 
performances they want to 
watch. It's presented as a 
virtua l party-a prepro
grammed event that can be 
navigated by selecting the 
viewing angle of their choice. 
The program is hosted by Tad 
Low, cre ator of music TV 
shows like "Pop-Up Video" 
and "Pants-Off Dance-Off. 

BANDSINTOWN 
STRIKES MULTIPLE 
DEALS 
Ticketing aggregator/event 
notification service Bands· 
intown has signed deals with 
music discovery app Shazam, 
EM! Music and music market
ing platform ReverbNation. 
Bandsintown will provide 
Shazam and ReverbNat ion 
with tour dates and ticketing 
links from the 100 t icketing 
companies and 150,000 events 
it currently aggregates. Under 
its deal with EM!, Bands· 
intown will promote live 
events for the labels' artists. 
The deals are the largest that 
the company has struck 
in its six-month existence. 
Bandsintown has also added 
former Warner Music Group 
executive VP Paul Vidich to 
Its board of advisers. 
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"Nothin' on You," by B.o.B Featuring 
Bruno Mars, Improves Its sales by 

20% this week, becoming the chart's 
Greatest Gainer. The breakthrough hit 
Is No. 1 on t he Hot 100, Digital Songs, 

Rap Songs and Videoclips charts. 
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COUNTRY 
RADIO 

BR ADCASTERS 
EXECUTIVE 
DIRECTOR/ 

CADEMY OF 
COUNTRY 

MUSIC 
ESIDENT 

BitlMa 
The Nashville veteran talks about 
the state of country radio as 
some of its biggest stars make 
noise 9n the pop charts. 

Bill Mayne viyidly remembers the Friday afternoon in 1981 when KASE-FM Aust in flipped 
formats from "beautiful music" to country. 

Mayne was overseeing the switch as the station's PD, and the response from listeners 
was instantaneous. 

KASE "came out of Mantovanl and went Into Waylon Jennings' 'Are You Ready for the 
Country,' "he recalls, "and had every dentist's office, nursing home and doctor's office 
in the city of Austin calling to complain ... It was pretty fun." 

The former CHR radio programmer thus embarked on a country music-focused career 
that has included programming, artist management, consu lting and nearly 1S years at 
Warner Bros. Nashville, where he was senior VP/GM and VP of promotion. Today, Mayne 
Is executive director of Country Radio Broadcasters, t he Nashville-based trade associ
ation, and president of the Academy of Country Music (ACM). 

Named to the CRB post in March, Mayne takes the helm at a time of mixed fortunes for 
country radio. While country music sales are enjoying robust growth, terrestrial radio 
broadcasters of all genres continue to struggle in a slowly recovering weak ad market. 
Also looming on the horizon is the fight on Capitol Hill over legislation that would require 
terrestrial stations to pay performance royalties. (Mayne and the CRB have refrained 
from taking a stance on the issue.) 

In an interview with Billboard before he headed to Las Vegas for the April 18 ACM 
Awards, Mayne talked about how country radio is faring and also took a few questions 
about the ACMs. 

How has the recent uptlck In 
country music sales affect ed 
count ry rad io? 
It's been a definite positive. As a 
student of the industry, when you 
look over a course of years and see 
musical trends and artist booms 
that happen, they always reflec t 
positively because radio's the pri
mary method that people are hear
ing this mu sic. 

Has count ry radio benefited 
from the success of crossover 
stars like Taylor Swift and Lady 
Antebellum? 
[Country stations) certainly have 
benefited, just as those artists have 
benefi ted in this wonderful sym
biotic relationship. I recently told 
somebody, "I've got just a couple 
of words for you: Taylor Swift and 
Lady Antebellum," as they've had 
such a major impact. 

Are you concerned that pop 
radio could co-opt crossover 
stars and take list eners away 
from country radio? 
We want to get our country artists 
on the largest platform possible. 
When they have crossover success, 

It's always benefited country radio 
because the artists are proud to be 
country artists. I have had a great 
deal of experience with Faith Hill 
when I was at Warner Bros., Travis 
Tritt and a number of other artists. 
Randy Travis, even, with "Forever 
and Ever Amen," which was a 
huge crossover record. I think it 
only helps. I don't see any down
side to i t. 

But it new casual listeners get 
as much Lady Antebellum or 
Taylor Swift as they need from 
a pop station, isn' t there a r isk 
that they may not t urn the dial 
to a country station? 
There's always going to be that pos
sibility. But you have to look at the 
cost-to-benefit ratio. My experi
ence has been that it really bene
fits the format. The h igher the 
tower, the louder the sound, the 
more people arc reached, so the 
audience grows. 

Even though t hese crossover 
stars are different from Patty 
Loveless or Ricky Skaggs, coun
try radio hasn't splintered into 
sizable subgenres. Why do you 

think that Is? 
I think tha t' s because country 
radio's always seen itselfas a mass
appeal format and never wanted 
to niche itself. And that's a very 
healthy thing, and it's been a smart 
move on the programmers' part. 
It has been tried from time to time, 
but at the end of the day, country 
is probably the most mass-appeal 
format out there. 

Where do more traditional 
country acts flt In the mix? 
I think they fit in beautifully. The 
a rtistry and the m usic of each 
individual artist is going to find its 
audience and take it where it's 
going to want to go. One of the 
beautiful things about country 
radio is tha t there's so much 
diversity. You can go fi-om Jamey 
Johnson to Taylor Swift to Lady An

tebellum to George Strait to Toby 
Keith to Keith Urban. There's just 
a great depth of variety in the for
mat. As a former program director, 
that to me was always the strength. 

How w ould you assess the 
impact of Arbit ro n's Portable 
People Meter on the measure• 

ment of t he country llstenlng 
audience? 
Everybody's figuring it out. One of 
my big fears was that there would 
be a knee-jerk reaction, with too 
much information too fast and not 
knowing how to deal with it. (Radio 
programmers are] responding re
sponsibly. When you look at a 
methodology flip, 180 degrees, 
going from top-of.mind recall to a 
very minute-by-minute, almost 
second-by-second refl ection of 
how the medium's used, that could 
have brought disaster with it. 

I have heard of some people, 
based on their trends, who are 
doing things programming-wise 
to take advantage of the new 
methodology. At this point, it's very 
experimental. But I'm happy that 
people are responsibly stretching 
and expanding the concept of what 
programming should be to stay vi
able in th is new system. 

Why Isn' t t here a country 
station In New York, the largest 
U.S. radio market? 
You'd have to ask the owners of 
the franchises, the licensees there. 
Country radio has proven itself not 

only across the United Sates but 
around the globe, in being a very 
successful format. Those people 
in that marketplace make their de
cisions based on what they think 
is best for them and their busi
ness. Can country be successful 
there' Absolutely. 

The Academy of Count ry Music 
Aw ards have been held In Las 
Vegas since 2003 and t he ACM 
runs an accompanying program 
of event s under the "Vegas 
Goes Count ry" banner. Is it fair 
to say that Vegas Is going to 
remain the show's home for the 
foreseeable future? 
We've been very successful there, 
and there's no reason to think 
that's not go ing to be the case. 
Some of the events that we do (at] 
the Fremont Street Experience 
have attracted the largest crowds 
that Las Vegas has had in history. 

How has fan vot ing changed 
the nature of the AC M's enter· 
talner of the year award? 

Obviously, that's going to be a 
highly subjective thing based on 
who you talk to, but the goal be
hind it was to get the fans involved 
in a way of reaching as many peo
ple as possible. Plus, there also is 
a component involved of the pro
fessional membership. The intent 
is to get the broadest view possi
ble rather than having it skewed 
either to an elitist opinion or a pop• 
ularityvotc. 

Any chance you might expand 
a similar sort of methodology 
to awards other than entertainer 
of the year and top new a rtist? 
One of the th ings about the acad
emy tha t I love is that it is very 
open-minded and very quick to re
spond to what their constituents 
want. All ideas are on the table. We 
just have to be diligent and hope
fully make the r ight decisions to 
evolve as is appropriate. 

We want to get our country artists on the largest platform possible. 
When they have crossover success, it's always benefited country 

radio because the artists are proud to be cuuntry artists. 
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View from the top: Aventura's MAX 'MICKEY' AG ENDE SANTOS, HENRY SANTOS 
JETER, LENNY SANTOS and ANTHONY 'ROMEO' SANTOS (from left) 
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The Members Of Aventura Have Long Charted 
Their Own Course, Both Musically And In Business. 
Now, As They Undertake An Ambitious Latin American 
Tour And Prep For Solo Projects, The Bachata 
Pioneers Are Turning Up The Heat 
BY LEILA COBO/// PHOTO'-RAPH BY DAVID YELLEH 

On a cold New York night in Felbruary, some serious 
Caribbean drama unfolded onstage at Madison Square 
Garden. Bachata kings Aventura were in the midst of 
their fourth sold-out show at the Garden, and vocalist 
Anthony "Romeo" Santos was playing the audience for 
all they were worth, plunging full-tilt into "La Boda" (The 
Wedding), a song whose storyline is as purple and lurid 
as any steamy afternoon telenovela. • "This is an absurd 
mistake," Santos wailed, playing the role of the jilted 
boyfriend who walks into a church to find his longtime 
girlfriend marrying someone else. • "Pause this wedding, 
and let this idiot on the altar hear me out," he implored, 
gesticulating, cajoling his band and audience alike, 
pacing furiously, much to the delight of a crowd whose 
roars of approval got louder with each explicit sexual 
gesture and utterance. 
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,MANY ARTISTS WOULD WANT A 
MAJOR LABEL. BUT IF SOMEONE 
MADE YOU BIG, IT DOESN'T MEAN 
THEY'RE MO LONGER GOOD 
ENOUGH WHEN YOU GET BIG.' 

Less than a decade ago, crowds booed Aven• 
tura offstage, disenchanted by the group's hy• 
brid sound: old-fashioned bachata- traditional 
Dominican music anchored by percussive el• 
ements like bongos and guiras along with the 
small requinto gui tar wi th its pizzicato 
sound-but with an urban edge and contem• 
porary lyrics. 

Today, the quartet- lead singer/composer/ 
producer Romeo, guitarist/arranger Lenny 
Santos (no relation to Romeo), bassist/ 
arranger Max "Mickey" Agende Santos 
(Lenny's brother) and singer Henry Santos 
Je ter (Romeo's cousin)-is in the midst of its 
top-grossing La tin tour, highlighted by i ts 
stint at the Carden earl ier this year. But as 
Aventura launches its first major interna• 
tional tour with an eye on cap turing audi
ences in Mexico, Spain and Argentina, its 
members have announced plans to release 
solo albums once they finish their p romo
tion/touring cycle next year. They are effec
tively taking a break at the heigh t of their 
hard-fought popularity; Aventura had landed 
the country's top-selling Latin album of 2009, 
"The Last," which is also the top-selling album 
of2010 to date. 

While the decision seems counterintuitive, 
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it's in keeping with an unorthodox business 
approach that may serve as a template-or at 
least inspiration- to other artists at a time 
when so many have been compelled to take 
the reins of their own careers. 

"I believe that if each one ofushave success
ful solo careers, it can only help the group's 
growth," Romeo says. "I t will allow the fans to 
see individual talent and make them appreci
ate us more. After all, we are in this for the long 
run and have every intention of returning with 
another album as Aventura." 

Wh ile Romeo's words may sound like lip 
service to some, the group's story suggests 
otherwise. Almost from the onset, s ince 
2000, Aventura has been signed to Premium 
Latin Music, an independent, family-owned 
label that specializes in tropical music in 
general and Dominican mus ic in particu
lar. The relationship be tween Romeo and 
label founder/president Franklin Romero 
is often described as paternal, and this level 
of closeness, Romero says. has been fun
damental in the group's development. 

"The first th ing I did was believe in the 
a rtist , accept wh a t they brought to me," 
Romero says. "I've supported everything 
they've done and worked shoulder to shoul-
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derwith them. They come to my house. sleep 
on my couch. We wake up in vans together." 

So, after painstakingly stewarding Aventura 
to its current stardom, Romero is now willing 
to give the members their solo break- in all 
likelihood with other labels- with the condi
tion that they return to Premium to deliver at 
least one more album as Aventura. 

The decision, Romero says, "worries me 
simply because what's working now is Aven
tura, and only a small percentage of soloists 
who branch off from groups do well." But, he 
adds. "we've been together 10 years. I don't 
wantto be an obstacle to their personal growth. 
They needed my consent to record solo, and I 
was willing to give it, provided they signed a 
clause that allowed them to come back [and 
record together]." 

In the meantime, Romero gets one more 
year of Aventura, with plans to release the 
group's first greatest-hits album in the fall. 
among other compilations. 

And the market for the group continues to 
expand, as evidenced by a 15-city South Amer
ican tour that kicked off April 22 with a sold
out show a t the 30,000-capacity Jose Anton io 
Anzoategui stadium in Puerto de la Cruz, 
Venezuela. In June, the group heads out to 
Mexico, an untapped market where "The Last" 

was recently certified gold for sales of 40,000 
copies since i ts release two months ago, ac
cording to Mexico's record producers associ• 
ation Amprofon. And in June, Aven tura 
begins the second leg of its U.S. tour, h itting 
arenas in approximately 14 cities. 

The size of the venues is atypical for an act 
that hasn't gone through the traditional tour 
buildup-first playing theaters, then bigger 
venues. In Mexico, for example, where it 
hasn't yet toured, the act will perform at the 
10,000-seat Auditorio Nacional. The visit is part 

/ Ernpi(e,stale of-mind: 
ANTHONY 'ROMEO' SANTOS 
performs Feb. 2 at New York's 

Madison Square Garden. 

of an expans ion plan that began last year, prior 
to the release of"The Last." 

Back then, between December 2008 and 
January 2009, Aventura sold out five shows 
at Puerto Rico's Coliseum, a clear sign that 
expectations for its upcoming album, the 
group's first studio set in three years. were 
high. At that point, the group had already an
nounced its album would be ti tled "The Last," 
not because it would be the act's final record
ing or because it was breaking up, but "be
cause we thought this was the last bachata 
album," Romeo says. 

"I twas as ifto say, 'We're going to be bring
ing some innovative new music to the table,· " 
the group's manager Johnny Marines says. 

Retired New York police sergeant Marines 
began working security detail for Aventura be
fore stepping up--at Romeo's request-to han
dle the group in the early'OOs. Marines last year 
sought help from Latin music veteran Angelo 
Medina, who had long handled Ricky Martin 
and now manages Mana and Ednita Nazario, 
among others. The initial idea was to bring Med
ina in to help with booking, but, Marines says, 
the relationship evolved into a consultancy. 

"He could bring certain elements that were 
missing from the industry into this group," 
Marines says of Medina. "As much as we've ac
complished in the industry, we were still lack
ing a lot of respect for our accomplishments." 

Although Aventura had had a succession of 
hits featuring major acts, and vice versa, as well 
as a co-headlining tour with Enrique Iglesias, 
the group flew largely under the radar of main
stream press for years. 

"No one wanted to do anything with them," 
Prem ium Latin CM Marti Cucvas says. It took 
a major collaboration with reggaet6n star Don 
Omar to get the band on MTV Tr3s. Before that, 
Cuevas says, "MTV would not take us. We 
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IOLITARY 
MEM 
Following the conclusion of their tour in 
early 2011, all four Avenhtra members say 
they plan to pursue solo projects. Herc's 
a sneak peck. 

ANTHONY 'ROMEO' 
SANTOS (lead singer/ 
composer/producer): 
Having changed h is 
pcrforn1ing name from 
Anthony to Romeo to 
differentiate himself from his 
close fiiend, veteran bachata great 
Anthony Santos, Romeo will take his 
cvoh1tion a step further and record an 
album that is .. 50% bachata and the 
other 50%, I don' t know yet," he says 
with a laugh. "I want to experiment 
with pop, bolero, even salsa." No word 
yet on which label might release 
Romeo's solo bid. 

LENNY SANTOS 
(guitarist/arranger/ 
producer): Lenny has 
long worked in the studio 
with Romeo (no relation) 
and has been integral in 
developing Aventura·s sound. He 
considers himself a producer first, so 
rather than make a solo album, he plans 
to continue producing for other artists. 

MAX 'MICKEY' 
AGENDESANTOS 
(bass): Lenny's brother 
Mickey is prepping a solo 
rap album, with Lenny 
producing. The album is 
s lated for release on Mickey's 
own hip-hop label, Max Musick, whose 
roster inch1dcs new artists El Soprano 
(from the Dominican Republic) , Felita 
(from the Bronx) and producer ) ·Traxx 
(from New York). 

HENRY SANTOS 
JETER (singer/ 
composer): Henry is 
Romeo's cousin and his 
frequent sidekick onstage. 
His solo album, he says, will "' 
"impart my own personal 
stamp within bachata." 

would knock on their door every day.· 
Unlike Latin pop, urban or even Latin al

ternative music, which is celebrated and fea• 
tured by the press, tropical music has been 
losing market share and radio s tations in the 
past decade. And within tropical, bachata (with 
the exception of superstar Juan Luis Guerra) 
was seen as having even narrower appeal: Do
minican music for Dominicans. 

But by infusing its music with an urban 
sensibility-both visual and aural-Aventura 
connected not only with the music's hardcore 
fans, but also with a new generation oflisten· 
ers that identified with the group's bilingual, 
bicultural makeup. This would prove to be a 
crucial factor in the act's continued expansion 
as it became attractive to both mainstream 
Latin media and mainstream media overall. 

Aventura had its beginnings as a straight• 

ahead bachata group called Los Teenagers 
de la Bacha ta, headed by Romeo and Lenn)' 
Santos. While pla)'ing the local fes tival cir• 
cuit in New York, the group met Julio Cesar 
Garc ia, a Dominican producer who re· 
vamped the group's concept, renamed it 
Aven tura, added Mickey Santos and Henry 

Santos and convinced them to embrace 
a younger sound and look. "He said, 'You 
guys were born and ra ised in the U.S. 

and there's no reason why you should t ry 
to fit in,' "Romeo recalls." 'Bring people 
to your world.' " 

With a record in hand- 2000's "Genera
tion Next" - Garcia took the group to Pre
m ium Latin. In Aventura's music Premitrm's 
Romero heard bachata's typical lyrics of ro· 
mance and loss. But everything was amped 
up and shifted just a little bit, enough to look 
different, enough to sound odd. The mem• 
hers of Aventura were raised in the United 
States, and while Romeo's lyrics had 
bachata's yearn ing, they also had grit, collo• 

quialism and an uncanny knack for con• 
temporary stor)'telling. 

"We added fusions," Romeo says. "If 
you think of any strange fusion with 

bachata, most l ikely we've done it. It's 
bachata mixed with different clements. We 
don't follow any style." 

Romero signed the group to a 360 deal that's 
typical of smaller, Latin labels and included a 
percentage of management and touring. 

It also included publishing; all songs writ• 
ten by Romeo and recorded by Aven tura 

under its recording contract fall under Pre• 
mium Latin Publishing. Although Romeo 
owns his writer's share, Premium owns 
the entire publishing portion of the songs, 

an incentive when it comes to investing in 
radio promotion. 

It's a tes ta men t to Aven tura' s relationship 
with Premium, however. that the deal has 
been flexible enough to accommodate the 
group's success. Premium's percentage of 
management has shrunk as more players 
have been brought in to help with manage• 
ment and booking. Romeo also has an ad· 
d itional publishing company-Pala bras 
de Romeo-that houses all h is non-Aven• 
tura songs. The company is administered 
by Mayimba Music. which belongs to Pre-

mium's Cuevas. 
l twas Cuevas who looked to license Aven• 

tura's songs abroad after the group's first 
album, "Generation Next," sold a modest 
13,000 copies, according to Nielsen Sound
Scan. She was inspired to do so by "Obsesi6n, • 
a track from Aventu ra's 2002 album, .. We 
Broke the Rules," that featured the drama 
that's now the group's trademark: A phone 
rings, the girl answers, the boy pours his heart 
out, she tells him it's just an obsession. 

Stateside, "Obsesi6n" didn't appear on 
Billboard's Hot Latin Songs chart. But it 
peaked at No. 32 on the Tropical Airplay 
l ist, and in Europe, its original Spanish
language version (a Spanglish version was 
eventually recorded) was a sensation, hit
ting No. 1 in countries including France, 
Germany, Italy and Austria. It also topped 
Billboard's Eurochart, which is compiled 
from sales in 1.8 countries. 

For Romeo, the question was: Why was it 
No. 1 in Europe and not in the States~ 

"Today I have the answer," he says. "You 

AVENTURA BY THE NUMBERS 

1.5 J lJ 
MILLION Number of years Aventura Number of weeks Aven-

has finished with one of tura's "The Last" has spent 

Number of albums sold by SoundScan's top 10-selling at No.1 on Top Latin Albums. 

Aventura in the United Latin albums. In 2009, the Only five albums have earn-

States. The quartet's best act placed two in the top 10: ed more weeks atop the list 

seller is Its 2006 release, "The Last" was the top In the chart's nearly 17-year 

"KO.B.: Live," with 358,000. seller, while "Kings of Ba- history. The last to rack up 

The group has also sold 1.5 chata: Sold Out at Madison more than 23 weeks at No. 1 

million song downloads. Square Garden" was No. 8. was in 2004 and 2005, 
In 2008, "Sold Out" was when Daddy Yankee's "Bar-
No. 6, and in 2007, "K.O.B.: rio Fino" tallied 24 weeks 
Live" was No. 2. atop the chart. 

10 7 72,000 
Number of top 10 singles The number of No. 1s Aven- Attendance at Aventura's 
the act has achieved on tura has notched on Tropi- four sold-out concerts (Jan. 
Hot Latin Songs, since the cal Songs. This week, the 20-21, Feb.1-2) at New York's 
group's debut on the Dec. group's "Dile Al Amor" Madison Square Garden, as 
27, 2003, chart. In that span returns to No. 1 for a 15th reported to Billboard Box-
of time, only one other act week-tying Monchy & score. The four-show stand 
has notched more top 10s Alexandra's "Perdidos" as grossed $5,693,412, making 
on the tally-Wisin & Yan- the song with the longest it the top-grossing engage-
del, with l S. run at No. 1 in the chart's al- ment for a Latin act at the 

most 16-year history as a Garden. - Keith Caulfield 
Nielsen BOS-based survey. 

can have the best product, but if you don't have 
a plan-a label pushing it, the support of a 
network-you can't make it big with a prod
ttct. It's all about distribution.• 

Sony Latin has distributed Aventura since 
2005, following the success of"Obsesi6n." 
By 2009, with dis tribution, more aggressive 
radio promotion and a string of collabora
tions with Nina Sky, Ludacris, WyclefJean, 
Wisin & Yandel and Thalia, plus a co-head· 
li n ing tour with Enrique Igles ias, the 
group's popularity exploded, with its th ree 
previous albums selling more than 300,000 
copies each in the States, accord ing to 
Sound Scan. But despite its earlier European 
s·uccess, the group was largely unknown 
outside of the United States, Puerto Rico 
and the Dominican Republic. Which made 
Marines seek Medina out. 

"It was interesting because I had never 
worked a tropical act at an international level," 
Medina says. "Our in itial goals were to de
velop the group in countries like Mexico, Ar
gentina and Spain. Make an international 
impact, but reinforce their natural [U.S. and 
Puerto Rico] marketplace." 

That reinforcement became the first leg of 
Aventura's U.S. tour, which launched last No
vem her in Chicago and encompassed 21 arena 
dates. Now comes the push for Mexico, Ar
gentina and, later in the year, Spain. 

"The doors have opened," Medina says. "We 
have really positioned them as one of the great 
artists today." 

But although Sony also distributes Aven
tura in key territories like Mexico and now 
Spain, Cuevas sti ll licenses the music to var
ious labels in smaller countries. In a twis t, 
worldwide digital distribution is handled by 
the lndepcndcnt Online Distribution Alliance, 
further driving home the fact that Aventura
and Premium-remain essentially independ
ent in many of their moves, to the degree that 

the label even presses its own albums in the 
United Sta tes. 

"It goes back to the same phrase: 'Don't 
change the studio,' • Romeo says. "It actually 
all starts in my studio, or in my house, and 
we get together with Lenny. Many artists would 
want a major label. But, if someone made you 
big, it doesn't mean they're no longer good 
enough when you get big. Tfyou want to add, 
add. But don't get rid of your original team." 

In expanding to other marketplaces, 
Aventura will make use of Sony's clout, but 
at the core of the expansion are the group's 
live performances. 

"ff you ask me what's Aventura's forte, l'll 
obviously say its capaci ty to deliver hits," 
Romeo says. "But not all artists who deliver 
hits sell tickets. Growing up, I was always try
ing to catch a great show. And that's where I 
learned an artist gets respect. That's what 
makes people talk. We've learned so much 
throughout the years. We sounded horrible 
at first. But when I wen tonstage I was always 
trying to entertain people." 

But even in the live performance arena, 
Aventura has taken alternate routes. Rather 
than have its tour presented by a single en• 
tity, the group has gone with different pro• 
moters, including Fenix in South America 
and Westwood in Mexico, plus individual pro· 
moters for different U.S. markets. 

"Nothing about [Aventura] is typical, and 
the relationship that exists between the group 
and the label is not typical," Premium's 
Cuevas says. "This group is magic. They're 
self.contained. And [ Romeo] is a unique artist 
who knows exact!)' what he wants. Not only 
does he write these amazing songs, but he 
and the group have [created) this unique 
sound that's his signature. Other acts need a 
big structure. Aventura was like a little boat 
on the high seas navigating the waves, and 
they managed to win." 
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Brooklyn-borough of Kings, ground zero for hipsters. It's 
always been a place that nourished artists, but lately it seems to 
have gone into overdrive. Two of Brooklyn's flagship acts
dance-punk anthemists LCD Soundsystem and guitar miserablists 
the National-are both on the verge of mainstream crossover 
success, and the borough's music-biz boot-strappers are role 
models for self-starting creatives everywhere. Add to the mix a 
borough president who happens to also be a Grizzly Bear fan, 
and there's no two ways about it-Brooklyn rocks. 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

. : \," 't, 

:"I ·-
. .,.:;,, 

' - • 

'14! 

A tree grows in Brooklyn: 
LCD Soundsystem leader . ~4 JAMES MURPHY 

THE WILLIAMSBURG BRIDGE 
CAN LCD SOUNDSYSTEM'S MEME-TASTIC SINGLE 'DRUNK GIRLS' PROPEL THEM FROM 
BOROUGH SUPERHEROES TO MAINSTREAM ROCK STARS? BY DAVID J. PRINCE 

Just days after LCD Soundsystem's new single, "Drunk Girls," 
leaked on line, a companion video of sorts hitYouTube. As the 
first taste of the band's tlurd album, the song had already set 
tongues wagging, from Pitchfork awarding it a· Best New Music" 
tag to Rolling Stone's Rob Sheffield hailing it as an early con
tender for single of the year. 

Clocking in at an uncharacteristically short 3:44, "Drnnk 
Girls" is LC D's most straightforward rock song yet, with an un
embarrassed "Heroes" -era Bowie guitar line, "Pump It Up" 
dmms and a perfectly catchy low-brow refrain. Some longtime 
fans heard it as an unbecoming grab for jock-jam status. And 
the video, a conspicuously well-produced compilation of Face
book-profile-pilfered photos and camera phone videos of the 
extremely inebriated, seemed to reinforce those fears, espe
cially given the clip's professional-level edits. Was this LCD 
mastem1ind James Murphy's meta-version of viral marketing} 

"That repulsive video of throwing-up college girls gone wild?" 

Murphy asks the next week, emphatically denying his team's 
involvement. "No. That's kind of everything I loathe." 

While he recognizes that the song could become a m isogy
nistic frat-boy cheer, he remains unapologetic when it comes 
to his original intent. "I just wanted something dumb,"he says. 
"I like dumb, short stuff." 

No one can accuse Murphy of being dumb. In the 10 years 
since he founded DFA Records and formed LCD Soundsystem 
as a one-off Williamsburg, Brooklyn, party band, he·s created 
tl1e most compelling and witty rock'n'roll dance music to come 
out of New York since David Byrne put the big suit in mothballs. 
And without meeting any of the benchmarks bands once used 
to gauge success- LCD has only average record sales and neg
ligible airplay-the group is in a powerful position heading into 
the May 18 release of''This ls Happening" and the start ofa year
plus touring cycle, including a plum spot at last week's Coachella 
and top billing at many summer festivals in Europe. 

Commercially, the fist-pumping "Dnmk Girls" may prove to 
be the song that threads the needle, bringing Murphy's hipster 
piss-take to the masses with its official, hilariously dtaotic one
take Spike Jonze-directed video (see story, page 24) and a seri
ous push for new fans by EMI. 

Norm Winer, PD of Chicago's venerated triple A WXRT and 
a staundt supporter ofLCD Soundsystem, added the track out 
of the box. " LCD's music, their energy ... they're just magnetic 
and automatic," he says. "They connect to our audience. The 
decision to put th is song on the radio was reflexive." 

"This Is Happening" isan album lover's album, its nine songs 
running nearly 70 minutes long. Other than the rollicking "Drunk 
Girls," its tracks hew closely to the signature LCD sound: analog 
synthesizers, processed guitars , expertly programmed beats and 
layers oflive drums and percussion. But Murphy's songwriting 
and singing have matmed in the tluee years since the "Sound of 
Silver" album was released. And while continued on »p24 
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"Happening" feels, at times, like 
an extended homage to Brian Eno's 
greatest production hits, it show
cases Murphy's studio perfection
ism that has kept LCD's sound so 
consistent through the years. 

"It's mood-altering." says Rob Stevenson, president of Vir
gin Records in the Un ited States and Murphy's poin t man at 
EM!. "It gives the feeling of the records that got me in to this 
business in the first place, like the Pixies' ' Doolittle' or R. E.M.'s 
'Fables of the Reconstruction.' I would listen to those from start 
to finish , and they didn't sound like anyth ing else; you just felt 
cool listening to it. And that's what this record does.'' 

But more than anything, it's LC D's live show that keeps the 
people coming back for more. Now touring as a seven-piece, 
the band has added a n official new member-Gavin Russom, 
who built the two synth rigs that anchor the tours-and a new 
guitarist, the Melvins' David Scott Stone, has been added into 
a rotation that includes Hot Chip's Al Doyle and!!! guitarist/ 
bassist Tyler Pope (who recently rejoined the band after a three
year absence). They augment longtime percussionist Matt 
Thomley, keyboardist/vocalist Nancy Whang and LCD's secret 
weapon. drummer Pat Mahoney. 

Goldenvoicc president Paul Tollett began thi nking about a 
prime-time, main-stage slot for LCD as soon as the band ap
peared at Coachella (which Goldenvoice promotes) in 2008. "It's 
exciting to see how huge this band is without hits on the radio,· 
he says. "They are the perfect Coachella band for that reason. 
Luckily, nowadays there arc so many different types of success; 
it shows that you can fully do it with or without mainstream 
radio airplay. You can decide not to do that and be playing the 
tops of festivals too.'' 

Onstage at Coachella 2010, dressed in a white suit under a giant 
spinning disco ball in front of a polo field teeming with hands-in
the-air dancing fans, Murphy proved to beas compelling a front
man as any of the rock stars whose oeuvre he both studies and 
mocks. Generous to his band and self-deprecating to a fault, on
stage he plays the role of a jaded hipster with a heart of gold, your 
all-knowing best friend from high school done good. He takes on 
songs from all eras of the LCD songbook, from new tunes like "I 
Can Change" and ''Pow" to a recharged "Losing My Edge,' with 
the confidence ofa man fronting a band tiring on all cylinders. 

"This is the pinnacle of what this band is going to be." Mur
phy says. "By the end of this touring cycle, I think we'll be as 
good as we get. I don't see us getting better." 

But just as LCD is a top-tier act. and a serious draw. for main
stream festivals like Coachella and Lollapalooza, the band is 
equally revered and courted at more specialized events, from the 
i ndie-rock epicenter of Chicago's Pitchfork Music Festival to the 
day-glo, jamtronica weekender Camp Bisco in upstate New York. 

"There aren' t going to be a lot of people there who don' t know 
who LCD Soundsystem is." Pitchfork editor in chief Scott Pla
genhoef says in anticipation ofLCD's set closing Sahirday night 
of this year's Pitchfork. "A lot of the in-jokes. and a lot of the 
communal aspects of the songs, will be s hared in an environ
ment like that. I can't imagine a better moment than hearing 
'All My Friends' at the closing on Saturday after spending the 
whole day drinking with all your friends.· 

Disco Biscuits bassist Marc Brownstein, who recruited Mur
phy to DJ and curate an all-night dance tent at last year's festival, 
secs this year's live LCD show as a chance to expand the musical 
horizonsofhis younger fans. " LCD is one of the biggest bands in 
America, in terms of whattheycan accomplish going out on tour,• 
Brownstein says. "It's a major, major dance party. It's fim, upbeat 
and high energy. It's going to work really well at Camp Bisco." 

But jus t as LCD seems poised to break through to a wider 
audience. Murphy has already set the countdown to th e end of 
the line. As he first announced during a BBC interview las t 
month, he fully intends to wind down the band at the end of 
this touring cycle, which will run a minimum of 18 months. 

"I love this band." Murphy says. "I lovewhatwe do, I love every
thing about it. But at a certain point the only reason torepeatyour
selfinstead of trying something new is money. And that's just not 
a good enough reason. There are other things that are important 
to me, like the label and production and working with my friends. 

"I'm 40." he concludes. "I like doing other s tuff too.• 
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A SHORT HISTORY OF THE ONE-TAKE VIDEO 
BOB DYLAN, "Subterranean Homesick Blues" 
DIRECTOR(S): D.A. Pennebaker (1967) 
The forerunner of the modern music video, Dylan's often-imitated (cf. 
INXS) one-take card-flipping routine was originally shot for the opening 
sequence of the tour doc "Don't Look Back." 

TH£ R£PLAC£M£NTS, "Bastards of Young" 
DIRECTOR(S): unknown (198S) 
The Replacements were a reluctant major-label band, and when the act's 
first Sire album, ''Tim," was released, the promo clip was a decidedly anti
video video: a single take of a throbbing bass cone. 

D'ANG£LO, "(Untitled) How Does It Feel" 
DIRECTOR(S): Paul Hunter, Dominique Trenier (2000) 
This one-shot ode to some seriously cut lower-abs is the high-water mark 
of D'Angelo's renown as a sex symbol. Although the song won a Grammy 
Award, he has yet to have another release. 

JAMES BLUNT, "You're Beautiful" 
DIRECTOR(S): Sam Brown (2005) 
The video for the year's No. 1 song carries on the legacy estab
lished by Coldplay•s "Yellow" of moon-eyed Brits lip-synching 
on a beach. 

OK GO, "Here It Goes Again" 
DIRECTOR(S): Trish Sie, OK Go (2006) 
Possibly the most-viewed single-take video of a ll time, this expertly 
choreographed treadmill dance has racked up more than 50 million 
YouTube views. 

FEIST. "1234" 
INR[CTOR(S): Patrick Daughters (2007) 
The video that spawned an iPod commercial and brought the Canadian 
singer Leslie Feist world renown, the "1234" clip is a dance number that 
doesn't take Itself too seriously. 

THE BLACK EYED PEAS, "I Gotta Feeling'' (lip-dub) 
DIRECTOR(S): Luc-Olivier Cloutier, Marie-Eve Hebert (2009) 
A great one-ta kevideo doesn't even require the original artist, as the 5.5 mil
lion views of this lip-dub version of the Black Eyed Peas proves. Shot and 
performed by students at the University of Quebec and Montreal. 

ERY KAH BABU. "Window Seat" 
INRECTOR(S): Ch Ike & Coodie (2010) 
A striptease thorough the streets of Dallas. Credit Matt & 

Kim for teaching her how to do it in their earlier "Lessons 
Learned" video. 

LCD SOUNDSYSJEM, "Drunk Girls" 
DIRECTOR(S): Spike Jonze (2010) 
James Murphy and Spike Jonze, the king of one-takes, cooked up the idea of 
pandas molesting the band in a night and shot the whole thing after a day of 
rehearsals. - DJP 
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HE'S WITH THE BANOS 
BOROUGH PRESIDENT MARTY MARKOWITZ MAY NOT HAVE 
MIKE BLOOM BERG'S POWER OR BANKROLL. BUT CAN 
BLOOMBERG NAME-CHECK GRIZZLY BEAR AND BIGGIE? 
BY CORTNEY HARDING 

Plenty of e lected officials consider themselves civic boosters, but it would be hard to find a bigger cheerleader for his or her 
hometown than Brooklyn Borough President Marty Markowitz. The lifelong Brooklyn resident was first voted to the New 
York State Senate in 1978; in 2001, he was elected borough president. 

A longtime music fan, the 65-year-old Markowitz gained notoriety as a state senator for hosting his own summer concert series 
(when the Crown Heights riots broke out in 1991, he was emceeing a B.B. King concert a few blocks away). A fixture at local gigs. 
Markowitz has introduced Mission of Burma toa crowd ofhipstcrs at the Will iamsburg Waterfront and rapped at the Brooklyn Hip
Hop Festival. One of his latest causes is bringing an Apple retail outlet to Brooklyn. To get atten lion for his plea, he made a viral video 
ofhirnself playing with an iPad and sent it to Steve Jobs. 

Markowitz spoke to Billboard about keeping artists in Brooklyn as housing costs rise, government resources for musicians 
and why the borough has always been a musical hotbed. 

Although people focus on the current crop of artists, 
Brooklyn has always been an Incubator tor new music. 
Why does the borough have such a rich musical history? 
The history goes way back: George Gershwin, Aaron Copeland, 
Neil Diamond, Carole King, Biggie Smalls, Jay-Z, Mos Def .. 
I'll tell you what it is: It's the eclectic mix of ethnicjties. The range 
of d iversity of income, of race and nationality, or sexual orienta
tion, age, urban, semi-urban. It's close to Manhattan and not in 

Manhattan. It just gets in your genes. It's not scientific, but there 
is no question that mix brings out creativity. 

As housing costs continue to soar In Brooklyn, do you 
worry artists and musicians will be priced out? 
Obviously, the affordability issue is one we work on every day. If 
we're able to keep the Democratic majority after the elections in 
November, hopefully we can move ahead and have the govern
ment funds for subsidjzed housing. But until then, we do strug
gle. Mayor Bloomberg, myself, all of us make sure that every new 
development being built here has at least 20% affordable hous

ing. \Ve try om best to make sure that Brooklyn is never just for 
the very poor or very wealthy, but has a rich mix ofincomes. 

You were recently photographed breaking ground on the 
controverslal Atlantlc Yards project along side Brooklyn 
booster and New Jersey Nets co-owner Jay-Z. Will the 
proposed arena serve as a music venue, perhaps even a 
competitor to Madison Square Garden? 
Yes. There is no question that the arena, in addition to serv
ing as a home for the soon-to-be-Brooklyn Nets, will also be 
a major destination for concert tours in America. And more 
so than Madison Square Garden, because we have such a m ix 
of ethnic groups, I can see not only American and English 
stars paying there, but Chinese stars, Russ ian stars, Polish 
stars and so on. For people in certain parts of Manhattan, it 

would be quicker to get to this arena than to get to Midtown. 
So, yes, it will compete with MSG, but I think t his city is big 
enough for two arenas. 

What are you doing to revitalize smaller, local city
run venues? 

The fust big project is the bandshell at Coney Island, opposite 
the New York Aquarium. It's a location that's been used for 
music for a t least 100 years, and concerts have gone on there 
since the late '50s. 1 encountered it in 1991, when I relocated 
my concerts from Midwood Field to Coney Island. 

The plans are underway to rehabil itate the entire park, which 
has not been taken care of. It's basically a dust bowl. \Ve plan to 
remove the old bandshell, whicl1 was built in 1960 or 1961, and 
build a "performing arts" section of the park, which will hope

fully be r.tised higher than the rest of the park so you can see the 
boardwalk and the ocean from the stage. And we are going to 
build a state-of-the-art stage with dressing rooms and bathrooms, 
which the entertainers don't have today. Can you imagine
Blondie, Pat Bena tar, all the people we've had over the years, they 
had to use [portable toilets!, which I wasn't pleased with. 

We're also working on renovating some other venues, aside 
from the park. We're going to be res toring the Loews Kings 
Theater i n Flat bush and make it the Apollo or the Beacon of the 
borough. It'll be 3,200 scats, a nice midsizc venue for estab
lished acts and aspiring acts. 

The shows that have happened over the last few summers at 
Williamsburg Waterfront will also be happening this year. to 

the best of my knowledge. And there will be shows in Prospect 
Park and other parks, too. That's the beauty ofBrooklyn: You 
can go see Mission ofBurmaatthe Waterfront, then sec Norah 
Jones at Prospect Park, then come to one of my shows and see 
Aretha Franklin. 

What sort of grants and city programs exist to help mu
sicians in Brooklyn? 
1 n terms of gran ts. we have the Foundation for the Arts, which 
is based right here in Brooklyn . \Ve also have the Brooklyn 
Arts Council. Both of those organizations have been very help
ful in providing assistance for the arts. When artists call our 
office, we do our best to help them, although I have to be hon
est and say not too many musicians call me. 

How do artists and musicians contribute to the economy 
In Brooklyn? 
Besides doing shows, one big thing artists do is recruit other 
artists to move here. They bring in the creative people, and 
those are the people that open restaurants and new businesses. 
I'll g ive you an example. My formerspecchwri tcr, Eric Demby, 

he originally came from the music scene. A few years ago, he 
comes to me and says, "Marty, I'm leaving to start a flea mar
ket." He went and started the Brooklyn flea, which is doing un

believably well, and he also does a DJ night at Littlefield (a green 
venue in DUMBOJ. That'sonlyoneexampleofthetypeofcre
ativity that exis ts here. Tt's part of the reason Brooklyn has re
vitalized itself-all these young people coming here, spending 
money, creating jobs. 

What are some of your favorite Brooklyn bands? 
I'd have to say They Might Be Giants. And Grizzly Bear, I've 
heard them and watched them. My musical tastes are more 
along the s tuff I have at the summer concerts, artists like Pat 
Bena tar, Blondie and Hall & Oates. But that doesn't mean I 
don't appreciate this new generation of entertainers. 

MAY 1, 2010 I www.billboard.biz 25 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

·-1 I 
Going up (from left): 
The National's'.BRYCE 
DESSNER, SCOTT 
DEVENDORF,7/-i,ATT 

· BERNINGER, BRYAN 
DEVENDORF and 

. AARON !'ESSNER 

:i 

l·1I 
, 

,,,,, 
... ---

~ I- -
l 

~ -:: ... 

HEADS OF STATE 
BETWEEN SELLING OUT RADIO CITY AND RELEASING ITS 
FOURTH ALBUM, THE NATIONAL WEIGHS THE PROS AND CONS 
OF ITS GROWING HYPE MACHINE BY MONICA HERRERA 

For a band that's considered to be one of the leaders of 
Brooklyn's indie-rockenclave, the National has a fairly con
flicted relationsh ip w ith New York. 

"Go out at n ight with your headphones on, again/Walk 
through the Manhattan valleys of the dead." frontman Matt 
Berninger laments on "Anyone's Ghost," a new song from forth
coming album "High Violet." On" Little Faith," t he next track, 
his distaste for the urbane reads like poetry: "Stuck in New York 

and the rain's coming down, I don't feel like we're going any
where," he sings in his trademark baritone d rone, over skittish 
d rums and dense orchestration. "You're waiting for Radio City 
to sink/You find commiseration in everyone's eyes/The storm 
will suck the pretty girls into the sky." 

Gloomy stuff, to be sure, but much ofit has to do with the 
National's birthplace, which continues to figure heavily in its 
music despite (or perhaps because of) its growing profile. 
Berninger, brothers Aaron and Bryce Dessner and Scott and 
Bryan Devendorf formed the band in Ohio in 1999, and the Na-

tional's career can be described as a slow, steady and perfectly 
manageable climb ever since. Its 2001 self. titled debu t sold 
15,000 copies, accord ing to N ielsen Sound Scan, and "Sad Songs 
for Di rty Lovers" followed in 2003 with 27,000. "Alligato r," the 
band's 2005 set, sold 77,000 and raised its profile, while criti
cally acclaimed 2007 album "'Boxer" did the same to even greater 
effect, selling 183,000 copies. 

The pattern is clear, and the National knows that with "High 

Violet"-due May 11 on 4AD in the United States and a day ear
lier in international markets-it will most likely take another 
big leap forward and face all the perks and potential pitfalls that 
come with that. "I'm aware of this huge upsurge of interest," 
says guitarist Aaron Dessner, who composes the majority of 
the band's music. "lt'skindl of exciting, but also confusing. All 
ofa sudden we are one of those bands being hyped ... I'm not 
sure what to think of it yet." 

The Nat ional's label, naturally, is leaning more toward 

excitement. 
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"We want a way bigger number out of the gate th is time." 

4AD label manager Nabil Ayers says. "\Ve want incremental 
growth, too. We want everything. There's not a lot ofbands like 
this right now. They've put out four records and done it right, 
and now for the first time we're able to have a huge moment." 

It's safe to say that a "huge" first-week sales total for "High 
Violet" would surprise more people than not. The National is 
still la rgely perceived as under the radar, even as it's selling out 
tour dates at prestigious venues. In late January, before an album 
release date had even been announced, the band put up tick
ets for shows at New York's Radio City Music Hall and Lon
don's Royal Albert Hall. According to Ayers, the former sold 
out in three hours, while the latter went clean in 15 minutes, 
prompting the band to add a second U.K. show. 

"\Ve secretly told a lot of fans about it so they could get the 
fust tickets," Dessner says. "We were getting tons and tons of 
fan e-mails, people who were just really upset because they had 
been online at the on-sale time." 

"It seemed to surprise a lot of people in the industry," says 
Dawn Barger, the Nationa\'s manager since 2003, before it 
s igned a deal w ith Beggars Banquet. (The band's last album 
was released on Beggars Banquet, which has since been folded 
into4AD under Beggars Group.) "Even someoftheirfansdidn't 
believe that the tickets sold quite that quickly. 

"It feels like it's real growth as opposed to that fake growth 
where people aren't with the band for the long haul," Barger adds. 

The new challenge facing the National is how to keep that 
growth organic and not succumb to the hype that has caused 

POWER OFlO FROM PRODUCERS TO PROMOTERS TO BLOGGERS, BILLBOARD'S PICKS 
FOR BROOKLYN'S TOP INDIE-ROCK MOVERS AND SHAKERS BY CORTNEY HARDING 

1. DAVE SITEK, 
TV on the 
Radio, 37: The 
best pair of ears 
In Brooklyn 
arguably 
belong to Sltek, 

the guitarist/producer for Brooklyn 
art-rock act TV on the Radio who 
has helmed breakthrough records 
by Yeah Yeah Yeahs and Liars. While 
splitting time between Brooklyn 
and Los Angeles-home to the 
most famous of his production 
clients, Scarlett Johansson-Sitek 
was one of the first to support and 
produce breaking acts like 
Celebration and Telepathe, and he's 
recently branched outto doing hip
hop production with Wale. 
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2. TIIDD 
PATRICK, 
promoter, 34: 
One of the 
most 

Influential DIY bookers in the United 
States, Patrick, known as Todd P, Is 
famous for taking challenging 
locations and making them DIV 
venues, where such hotly tipped 
acts as Vivian Girls and Matt & Kim 
have played their first gigs. Patrick's 
reach occasionally exceeds his 
grasp: His recent MtyMx festival, 
held in Mexico after South by 
Southwest, was roundly panned. 
But attending his shows means 
you'll be able to say, ''Well, I saw 
them above the auto parts store in 
Bushwlck," when a band blows up. 

3. DAYE LONGSTRETH, Dirty 
Projectors, 28: Longstreth's Dirty 
Projectors were one of the 
breakout bands of 2009, and he 
paid his community back with a 
number of free shows, including a 
memorable performance on the 
Williamsburg Bridge last fall. He's 
collaborated with everyone from 
Vampire Weekend to Bjork, but 
when he first started out, his old 
place In Bed·Stuy was practically a 
hostel for indie rockers. 
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4.DAVE 
LEVINE, 
Brooklyn 
Vegan: What 
started as a 
hobbyish 
blog about 
indierock 
and animal 
rights has 

grown into the most influential 
music site in Brooklyn, with 
142,000 unique visitors in 
February, according to 
Compete.com. Levine recently 
broke news about secret MGMT 
listening sessions, and the furious 
battles transacted daily in the 
comments section are the stuff of 
nerd-rock legend. 

s. SARAH HOOPER, 
JellyNYC, 29: The 
JellyNYC pool parties-first held at 
McCarren Park Pool and now at the 
Williamsburg Waterfront- that star 
luminaries like MGMT and Blonde 
Redhead are more than just a series of 
free concerts-they"re a summer-long 
gathering place for music fans, as well 
asa way for established Brooklyn acts 
to thank the people who supported 
them way back when. Hooper (a 
former editor at Cosmoglrl and 
publicist at Gigantic Music) and co-
founder Doug DeFalco have 
weathered location changes, loss of 
sponsors and storms, and still kept 
kicking. You know yau've made It 
when Sen. Chuck Schumer shows up 
to help save yaur series. 
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many an indie band's downfall. 
"They're at a critical moment where they're going to have 

opportunities come up that may not feel quite right, and we're 
very conscious ofthat." Barger says. "More than anything, that's 
the guiding principle behind the release. Would everyone be 
excited to sell a million records? Yes, but they won't compro
m ise their artistic integrity to get there." 

GOOGLE IT 
Integrity aside, when one of the world's largest and arguably 
coolest companies asks to feature your music in its commer
cial, you're pretty much requ.ired to oblige. At least, that's what 
the National d id when execu tives from the Creative Lab
Google's in-house creative marketing agency- approached the 
band in December. As it turns out, several people at the agency 
were fans of the band and wanted to integrate its music into an 
on line-only ad for the Google search engine. 

"It was something that they created internally and came to 
us with, like, 'How do you feel about this?'" Barger recalls. 
"And we all thought it was pretty cool." 

The resulting spot is much like Google's "Parisian Love" ad 
that aired during the 2010 Su per Bowl, in which a man searches 
for several topics ("long distance relationship advice.• "how to 
assemble a crib") connected to the theme of a couple's evolv
ing relationship. In th is case, a fan of the National is look.ing 
up terms like "the national tour dates" to secure tickets to an 
upcoming gig. "It was from the perspective of a fan wanting to 
see the band play, and this is how they get there," Barger says. 
"It really showed the band in a great light.• 

"It was basically an ad for the National, and that was kind of 
weird." Dessner says. "All of our friends back home in Oh.io 
thought we were going be millionaires when they saw it. We 
had to disavail them of that notion." 

A cou pie of months after the ad ran, the National finally com
pleted "High Violet," ending a gruel ing and sometimes tense 
recording process that started in February 2009. 

"When you're finishing songs. it's a product of all this i nte r
nal wrangling, and everybody's shaping it in theirown way. 
although I think somehow we've ended up making it sound 
worse than it was." Dessner says. 

The new songs were recorded in a studio that Dessner con
structed out of a garage space behind his Victorian-style house 
in Brooklyn's Ditmas Park neighborhood. Sticking to the band's 
usual creative process, Dessner composed sketches of songs 
and sen t them to Berninger, who wrote lyrics to whichever 
pieces of music inspired him. "[Matt] kind of holds back with 
some ofit, so toward the end there were six or seven songs that 
were fully developed musically that we ended up throwing away 
because they weren't finished lyrically," Dessner says. 

The resulting music on "High Violet" is fairly consistent with 

the National's prior material, bridging the gap between Joy Di
vision's post-punk dissonance and Bruce Springsteen's var
nished heartland rock. The melodies are notably stronger, 
though. especially in the stirring paranoia-anthem "Afraid of 
Everyone" and the pulsing d irge "Runaway,· where Berninger 
sings, "What makes you think I'm enjoying being led to the 
flood? /We got another thing coming undone ... but I won't be 
no n1naway, because I won't run.·• 

"It's so beautiful and, I think, more orchestrated than' Boxer' 
in its own way," Dessner says of"High Violet.• "But ifs kind 
ofbuilt around these fuzzy guitar textures that make it a l ittle 
bit rougher or uglier in places." 

When it came time to announce the album. the National took 
a subtle approach by placing cryptic banner ads on key sites 
like Pitchfork.com that simply read "High Violet" and "May 
11 ." The band later announced that it was responsible for the 
banners, and on March 10 it unveiled the album's opening track, 
"Terrible Love," on NBC's "Late Nigh t With Jimmy Fallon," giv
ing the campaign a concrete kickoff point. 

''The boys had been there before, and they really enjoyed it 
and wanted to go back," Barger says. "It played into the whole 
idea of just putting stuff out there and letting our fans discover 
it instead of jamming it down thei r throats." The National fol
lowed its televised gig with two shows at Brooklyn's Bell House 
March 11-12, where it played sever.al new tracks live for the first 
time to a crowd of its core fans. 

The band's official tour kicked off April 22 in Richmond, Va., 
the day before "High Violet" premiered on the New York Times' 
website as a full album stream. From there, the National heads 
to London, with a quick return to the States during week of re
lease for a performance on CBS' "Late Show With David Let
terman." Summer dates will include high-profile festival stops 
at Bonnaroo. Sasquatch, Lollapalooza and Roskilde in Den
mark, and the band will play the A~1stin City Limits Music Fes
tival in the fall. 

"We drove ourselves around in a van for years and slept on 
floors and just had to learn how to convert those five people in 
a bar," Dessner says. "We have a lot more creature comforts as 
a band now, buses and that sort of thing ... but we've seen the 
other side ofit, too." 

The National's force as a live act has been pivotal to its 
growth through the years, especially since it opened for R.E.M. 
in 2008. "Michael [Stipe] was very vocal onstage supporting 
us, and I think it helped," Dessner says. Barger adds, "Most 
people who are big fans of the National have a personal r ela
tionship with the music, and they find Matt's lyrics very rel
evant to their own lives. So whereas with a lot of other bands 
it's as much about going out for a nice show. people have a 
personal connection with the National and want to sec their 
albums played live." 

Dessner agrees. "We don't have 
casual fans . They are pretty in
tense, and a lot of them like that 
because it doesn't seem like we 
benefi tted from any trends.• 

INDIE SUPPORT 
As five fans turn into thousands and beyond, it's getting hard 
to pinpoint exactlywhatthe National's audience looks like. "It's 
a li ttle older." Barger says. "It's different than, say, MGMT'sau
diencc or Passion Pit's audiencc---but it's definitely not l ike an 
old people band." Noris it limited to the United States-in fact, 
the National has nearly as strong a following in the United King
dom andAustral.ia as it does stateside, 4AD's Ayers says. ''They've 
toured Europe quite a bit, and our label has people on the ground 
everywhere, so that's helped a ton." 

"When I'm looking at touring and balancing the band's sched
ule for the year, I try to make sure that we're not neglecting 
those territories and that we're balancing worldwide need with 
U.S. needs," Barger says. "If you don't take the time to go to 
those markets, you're not going to be successful there." 

Another sector that the National is being mindful of is inde
pendent reta il. Although the band wasn't available to perform 
as a group on Record Store Day (April 17). member Scott De
vendorf spun a DJ set at New York's Other Music. During the 
week of the new album's release, the band will annex the space 
next to Other Music and host a "High Violet Annex· pop-up 
store for a full week of performances by acts curated by the Na
tional. Additionally. a deluxe CD or LP of"High Violet" will be 
made available exclusively to in die record stores on day of re
lease, with most of the U.S. store locations receiving one CD 
or LP with a copy of a" High Violet" ticket. The purchaser who 
finds the ticket will receive a $50 credit at that store. 

"The idea is just todo things right and not to do it for money 
necessarily," Barger says. "Wewanttomake sure we're playing 
in beautiful rooms and keep ticket prices relatively low. For 
merchandise, we want to make sure we're making stuff that's 
really high quality. and if that means we make less, that's OK." 

While the National is open to licensing the music from "High 
Violet,· and Barger sees synch deals as more valuable than tra
ditional radio promotion, the band has decided to wait before 
grccnl ightinganysynchs in the immediate future. The reason, 
Barger says, is" just to make sure that the songs have a moment 
to live as songs before they're tied to other imagery." 

Th.is falls right in line with the National's strategy up until 
now- its albums are generally considered "growers" that reap 
rewards over time, and the band would prefer to keep it that way. 

"There is something about the records' slowly revealing them
selves that is a good thing for us." Dessner says. "Our records 
seem to stay with people." 

10. ROBERT LANHAM, Free 

6. BETH URDAN&, Agoraphone 
Music, 39: As licensing becomes 
the primary income driver for 
many indie acts, music supervisor 
Urdang is the person to know. 
Agoraphone's five-person team 
has placed Brooklyn-based Beirut 
In a GMC ad and Gramercy Arms In 
a Lenscrafters spot, among others. 

Williamsburg: Once a band has 
put in Its time playing Todd P 
shows, the next stop is usually the 
550-capacity Music Hall of 
Williamsburg, the stylish venue 
run by the mighty Bowery 
Presents organization and booked 
by Moore. Hosting touring acts as 
well as locals, the space Is widely 
considered one of the premier 
venues In Brooklyn. 

s.KRISGILLESPIE, Domino 
Records, 38: Perhaps no label 
captures the sound of Brooklyn 
better than Domino, home to 
Animal Collective and Dirty 
Projectors. Based in DUMBO, 
Gillespie runs U.S. operations for 
the U.K.-based label and releases 
some of the brightest bands the 
borough has to offer. 

Machine, 24: The Hype Machine's 
traffic has surged in recent months, 
from 238,000 unique visitors in 
January to 371,000 in February, 
according to Compete.com. It's easy 
to see Why: The MP3 aggregator 
founded by Brooklyn resident 
Volodkin in 2005 is a one-stop shop 
for songs by both up-and-coming 
and veteran acts. The front page is 
organized chronologlcally, so 
Solobob can share prime space with 
the National. 

Williamsburg, 39: Lanham was 
one of the first to blog about 
Grizzly Bear; frontman Ed Droste 
was a neighbor and dropped off a 
demo one day. While the blog now 
covers many aspects of Brooklyn 
life, Lanham Is still best-known for 
writing the satirical, dead-on 
"Hipster Handbook," which every 
young Willlamsburger has both 
mocked and used for guidance. 
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Songwriter Of The Year 
Anthony "Romeo" Santos 

Joan Sebastian 

Producer Of The Year 
Armando A1~la 

Tito "El Bambino" 

Latin Artist of the Year 
Aventura 

Luis Fonsi 
Tito "El Bambino" 

Latin Artist of the Year, New 
Jencarlos 

Hot Latin Song of the Year 
Tilo •·r:1 Rambino" - "El Amor" 

Hot Latin Song of the Year, Vocal Event 
Aventura It. Akon & Wisin c~ Vandel - "All Up 2 You" 

Alejandro Sanz fl. Alicia l<eys - "Looking for Paradise" 
Tito "El Bambino" ft. Zion & Lennox - ''Mi Cama Huele A Ti" 

Hot Latin Songs Artist of the Year, Male 
Luis Fonsi 

Joan Sebastian 
Tito "El Bambino" 

llot Latin Songs Artist of the Year, 
Duo or Group 

Aventura 
La Quinta Estaci6n 

Latin Album of the Year 
Aventura - "The Last" 

Tito "El Bambino" - "El Patr6n" 

Top Latin Albums Artist of the Year, Male 
Tito "El Bambino" - "El Patron" 

Top Latin Albums Artist of the Year, Female 
Ednita :-Jazario 

Top Latin Albums Artist of the Year, 
Duo or Group 

Aventura 

Latin Pop Airplay Song of the Year 
".\qui Estoy ,o" 

"Causa Y Elccto" 
"El Amor" 

Latin Pop Airplay Artist of the Year, Male 
Ricardo Arjona 

Luis Fonsi 
Enrique Iglesias 

Tito "El Bambino" 

Latin Pop Airplay Artist of 
the Year, Duo or Group 

Aventura 
La Quinta Estacion 

Latin Pop Album of the Year 
Ricardo Arjona - "Sto Piso" 

La Quinta Estacion - "Sin Frenos" 
Ednita Nazario - "Soy" 

Latin Pop Albums Artist of the Year, Solo 
Ricardo Arjona 

Alejandro Fernandez 
Luis Fonsi 

Latin Pop Albums Artist of 
the Year, Duo or Group 

La Quinta Estacion 
Mana 

Tropical Airplay Song of the Year 
Luis Enrique - .. Yo :-Jo Sc Mar1ana" 

Gilberto Santa l{o,a - ''Llego El Amor'' 
Tito ·'El Bambino" - "El Amor" 

Tropical Airplay Artist of the Year, Male 
Lui;; Enrique 

Gilberto Santa Rosa 
Tito "El Bambino" 

Tropical Airplay Artist of 
the Year, Duo or Group 

Aventura 

Tropical Album of the Year 
Hector Acosta - "Simplcmente .. . El Torito" 

Aventura - "The La,t" 
Luis Enrique - "Ciclos" 

Gilberto Santa l~osa - "El Caballero De La Salsa" 

Tropical Albums Artist of the Year, Solo 
I lector Acosta 
Luis. Enrique 

Victor Manuelle 
Gilberto Santa Rosa 

Tropical Albums Artist of the 
Year, Duo or Group 

Aventura 
Grupo Manfa 

Xtreme 

Regional Mexican Airplay Artist 
of the Year, Male 

El Chapo De Sinaloa 

Regional Mexican Airplay Artist 
of the Year, Female 

Diana Reyes 
Gloria Trc11 

Alicia Villarreal 

Regional Mexican Albums Artist 
of the Year, Solo 

/1\arco Antonio Solis 

Latin Rhythm Airplay Song of the Year 
Daddy Yankee - "Que Tengo Que Hacer" 

Tito "El Bambino" - "El Amor" 

Latin Rhythm Airplay Artist 
of the Year, Solo 

Daddy Yankee 
Tito "El Bambino" 

Latin Rhythm Airplay Artist 
of the Year, Duo or Group 

Alexis & Fido 
Aventura 

Rl<M ,<; l<en'Y 

Latin Rhythm Album of the Year 
Tito "El Bambino" - "El Patron" 

Latin Rhythm Albums Artist 
of the Year, Solo 

Daddy Yankee 
Tito "El Rambino" 

Latin Rhythm Albums Artist 
of the Year, Duo or Group 

Alexis & Fido 
Calle 13 

Latin Touring Artist of the Year 
Marc Anthony 
Ricardo Arjona 

Aventura 

Latin Digital Album of the Year 
Aventura - "The Last" 

Tito "F.I Bambino" - "El Patron" 

Latin Master Ringtone of the Year 
Luis Fonsi - "No Me Doy Por Vencido - Banda" 

Tito "El Bambino" - "El Amor" 
Wisfn & Vandel - "J\lc Estas Tcntando (Remix)" 

Latin Digital Download of the Year 
Tito "El Bambino" - ''El Amor" 
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The 21st Annuat BIiiboard 
Latin Music Conference 
& Awards, Presented 
By State Farm In 
Association With 
T-Moblle1 Focuses On 
Top Artists In The Genre 

After more than two decades of chronicling, fostering and honoring Latin 
music, Billboard will host its Latin Music Conference & Awards in Puerto Rico. 
• The music industry is on a veritable roller coaster of change and our 21st 
annual event is meeting those changes head on. • For only the second 
time in its 21 years, and for the first time since 1992, Latin music's 
premiere event is taking place outside of Miami, in a location known as 
a hotbed of Latin music and the birthplace of some of the genre's 
leading acts.• With that in mind, this year's conference is focused 
on artists and artistry, representing all genres and a variety of 
business models, from in die to major to joint ventures. Some of 
the world's top acts-including Aventura, Victor Manuelle, Tito 
"El Bambino," Elvis Crespo and Marc Anthony-will attend 
the conference and later, the Billboard Latin Music Awards, 
which will air live from the Coliseo de Puerto Rico Jose 
Miguel Agrelot on the Telemundo network. • Welcome to 
a week of insightful discussion, fine music, new sounds 
and, most important, celebration of our industry's 
accomplishments in the past year, at the same time 
that we seek out the solutions that will keep our 
business relevant and viable in the future. 
Bienvenidos a Billboard! 

- Leila Cobo, executive director of content and programming for 
Latin music and entertainment 

. INSIDE· 
T.he Hottest 

Contenders: A Look 
At The Finalists p.LM6 

Telemundo Telecast 
To Feature Top Stars p.LMS 

Labels And Publishers 
Vie For Awards p.LM10 

Lifetime Achievement Award 
To Los Temerarios p.LM12 

Marc Anthony Earns 
Spirit Of Hope Award p.LM16 

On The Marquee: 
Showcasing Artists p.LM18 

A Talk With Awards Show 
Producer Tony Mojena p.LM22 

Billboard Bash Celebrates 
Best In Latin Music p.LM24 

Songwriters, Producers 
Up For Honors p.LM24 
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Doing the honors: ELVIS 

CRESPO performs at the 
16th annual BMI Latin Music 

Awards in March 2009. 

......,..,..;,,,._...::-'--"-"-~...,."'i"...,~- 1an Peninsula, the world's largest Latin 
music company. 

new album "Grito Mundial," which 

will be released April 27. A lso in at

tendance will be Wyclef Jean and 

Paulina Rubio, who w ill announce 

a new business partnership w ith 
Western Union. 
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R ILLUSTRATION BY KELTIECOCHRANE.COM 

The conference's tradit ional su

perstar Q&A will feature Aventura, 

the top-selling Latin act of 2009. In 
addition, superstar Marc Ant hony 

will exclusively discuss his new 

album, "lconos," in anticipation of 

its May 25 release. The evolu-

L ive m usic will, of course, be a 

staple of the event, w ith showcases 

presented by peermusic, 

t ion of tropica l music will - ~Nulife Entertainment, BMI, 
be the highlight of a one-~ ASCAP and Top Stop 
on-one w ith merengue · Music, and feature some 

star Elvis Crespo. Multi- of the top names on the 

p ie prominent acts wil l . ·· .· charts today as wel l as 

also participate in panels · up-and-coming acts. 
throughout the three-day ' LOPE · The annual Bil lboard 

conference, i ncluding Victor Bash, presented by State Farm in 
Manuel le, Tito '"E l Bambino," Ivy association with T-Mobile, w ill take 

Queen, Chino & Nacho, Dyland & place Apri l 28 at the Conrad San 

Lenny and A.B. Quintanilla. Juan Condado, the official confer-

In addition, reggaet6n superstar ence and awards hotel. 
Daddy Yankee- whose album "Bar- This year's conference is hosted 

r io Fino" was the top-selling Latin by the Puerto Rico Tourism Board, 
album of the 2000s, accord ing to w ith Pepsi as t he official soft drink 

Nielsen SoundScan-will host a rare sponsor and Medal la as the official 

and exclusive listening session o f beer of the event. 
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Marc, 
CMN te felicita por este gran reconocimiento a tu amor y labor 
incondicional hacia la humanidad. 

Congratulations from _~ u~. CMIN Fj fllily? 
a ,, - . , ~, \ Ill.• • 

l . ·_r~.. .. . . I 
"" . I 

2010 WORLD TOUR 
VALLADOLID, SPAIN I BOGOTA, COLOMBIA I CALI, COLOMBIA I CUCUTA, COLOMBIA 

MANIZALES, COLOMBIA I BUCARAMANGA, COLOMBIA I PANAMA CITY, PAN 
LOS ANGELES, CA. I SAN JOSE, CA. I ATLANTIC CITY, NJ. I BOSTON, MA. I NEW 

WASHINGTON D.C. I MIAMI, FL. I ORLANDO, FL. I HOUSTON, TX. 

MARKETING 

nfo: Henry Cardenas 312.492 . 6424 
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"NO HAY IMPOSIBLES" 

Con Chayanne y CMN 
No Hay Imposibles! ! ! 
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CORPUS CHRISTI, TX. 
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THE HOTTEST 
CONTENDERS 
New Billboard Latin Music Award Categories Measure 
Multiple Points Of Impact By Ayala Ben-Yehuda 

The Billboard Latin Music Awards honor what's truly hot in the genre based on what music fans are 
buying, seeing live and hearing on the radio. The finalists represent a broad array of accomplishment, 
from touring to airplay performance and album sales In pop, urban, tropical and regional Mexican, to the 
newly created Latin digital album of the year category. • Recognizing what It takes to break through on 
the charts today, Billboard has created a new artist of the year category that combines sales and airplay 
performance. The same criteria were also used this year to create an overall artist of the year category, 
with established chart-toppers Aventura, Luis Fonsl, Tito "El Bambino" and Wlsln & Vandel In the finalist 
spots. • Another change across all genre categories (Latin songs, Latin albums, pop, reg Iona I Mexican, 
tropical, Latin rhythm) Is that there will be one song and one album of the year award p er genre, with 
artist awards now based on an artist's overall performance on each chart rather than on a singular title. 
Also new is the introduction of the Latin digital album of the year, joining related categories Latin digital 
download and Latin master ringtone. • Finalists and winners are determined by sales and radio airplay 
data that are the basis for Billboard's weekly charts during the period of Feb. 7, 2009, through Jan. 30, 
2010. Album categories reflect titles that didn't appear before the Nov. 8 , 2008, Issue and don't Include 
finalists from the prior year's awards. • The BIiiboard Latin Music Awards, presented by State Farm In 
association with T-Moblle, will air live on Telemundo at 7 p.m. April 28 from the Collseo de Puerto Rico 
Jose Miguel Agrelot. Here's a look at some of the top contenders. 

TITO 'EL BAMBINO' 
Tito "El Bambino" is the leading finalist for 
this year's awards, with nods in 18 cate

gories Including Latin artist, hot Latin song, 

hot Latin songs artist, Latin album and Latin 

albums artist of the year. Those nomina

tions came courtesy of his hit single "El 

Amor," which was remixed and played by 
a variety of radio formats, as well as his 

Slente album " El Patr6n." 

WISIN & VANDEL 

EL COMPA CHUY 
Corridos artist El Compa Chuy was an u n
derground sensation until he scored on the 

Billboard charts with his song " El Katc:h." 

He's a finalist for new Latin artist and male 

regional Mexlc:an airplay artist ol the year. 

LARRY HERNANDEZ 
Larry Hernandez's hard-hitting "16 Narc:o Cor

rldos" on Meddieta/Fonovlsa garnered him fl
nalist spots for new Latin artist, regional Mex

ican album and solo regional Mexican albums 

Wisin & Vandel are up for 14 awards, inc:lud- artist of the year. 

"Abusadora,1' uMe Estas Tentandon and their 

collaborations "Grac:ias A Ti" with Enrique 

Iglesias and "All Up 2 You" with Akon and 

Aventura. The reggaet6n duo's hit album, 

"La Revoluc:ion" on WY/Machete, is up for 

Latin album of the year and qualifies the pair 
as a finalist for Latin albums artist of the year 

for a duo or group. 

AVENTURA 
Urban bac:hata blockbuster act Aventura 

scored with rhythm, pop and tropical format 

hits "Dile al Amor," "Por Un Segundo" and "Su 
Veneno," earning the group 12 finalist spots 

Including Latin artist of the year. The act Is also 
up for Latin album of the year for "The Last," 

released by Premium Latin/Sony Music: Latin. 

Aventura's tour, which Included sellouts at 

New York's Madison Square Garden, put it in 
the running for Latin touring artist of the year. 

LUISFONSI 
Luis Fonsl's hits this chart year Include "No 

Me Doy Por Venc:ido," "Aqui Estoy Yo" and 

"Llueve Por Dentro," bringing him finalist 
nods for Latin artist, hot Latin songs artist 

and Latin pop albums artist of the year for 

" Palabras del Sllenc:lo" on Universal Music: 

Latino. Fonsl Is up for six awards total. 
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BANDA EL RECODO 
Fueled by the title tracks of Banda el Rec:odo's 

"Te Presumo" and "Me Gusta Todo de Tl" 
on Fonovlsa, the venerable group Is up for 

six awards, Including regional Mexican al

bums artist (duo or group) and hot Latin song 
of the year for the single ''Te Presumo." 

LA ARROLLADORA BANDA EL LIMON 
La Arrolladora Banda el Llm6n Is up ! or six 

awards, including regional Mexican song of 

theyearfo,..,YaEsMuyTarde."Thebandaads 

other hits include "La Calabaza" and "Y Que 

Quede Claro," garnering the group finalist 

spots in the duo o r group categories of re

gional Mexican airplay artist, hot Latin songs 
artist and t op Latin albums artist of the year 

(for the Dlsa albums "Y Que Quede Claro" and 

"Mas Adelante") In addition to two other nods. 

ESPINOZA PAZ 
Espinoza Paz's album ''Yo No Canto, Pero Lo 
lntentamos" on ASL/Disa and his hit single 

" Lo lntentamos" earned the singer/song

writer nods !or regional Mexican album, solo 

regional Mexican albums artist, male hot Latin 

songs artist and hot Latin song of the year. 

The prolific: songwriter, who penned hits !or 
K-Paz de la Sierra and Los Horosc;opos de Du

rango, Is also up for songwriter of the year. 

JOAN SEBASTIAN 
Singer/songwriter Joan Sebastian is up for 

songwriter of the year for his own hit, "Te Ira 

Mejor Sin Mi," as well as Alejandro Fernan
dez's "Estuve." The ASCAP songwriter of the 

year Is also up for hot Latin songs artist ol the 

year,male. 

VICEMTE FERNANDEZ 
Three hit albums-"Nec:esito de Ti" on Sony 
Music; Latin and the Sony BMG Norte releases 

"Primera FIia" and " Para Slempre"-earned 
Vicente Fernandez nods for male top Latin 

albums artist, regional Mexican album and 

regional Mexican albums artist of the year, 

solo. Fernandez is also a finalist for male re
gional Mexican airplay artist and Latin touring 

artist of the year. 

NELLY FURTADO 
Nelly Furtado's song "Manos al Aire" earned 

her a nod for hot Latin songs artist of the year, 
female, as well as female pop and tropical air

play artist ol the y~ar. Her " Ml Plan" album, 

on ,tlelstar/Unlvfrsal Music: Latino, ts up for 

Latin <!lgltal \llbum ~I the year. 

FANNY LU 
uTu NO Eres Para Mi', and "Celo•s,, brought 

Fanny Lu flnallst spots In the female hot Latin 

songs ilrtlst ahd Latin pop airplay artist olthe 

year categories. 

"Causa y Efec;to" and "Ni Rosas Ni Juguetes" 
frou, Paulina Rubio's album "Gran CltY Pop," 

on Uni,Versal Music: ~atlno, propelled her to 

fe"!ale finalist nods for hot Latin songs artist, 

top Latin albums artist and Latin pop airplay 

~rtist ; f the y°ear, as ·well a; Latin pop ai;play 
songoftheyear~ continuedon »pLMS 
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Nominated ror: 
• Latin Artist of the Year, New 

-::::------------' ...... 
Nonimatecft0r:-. - --.. ' Nominated tc5i-: -
• Tropical Airplay Song of the Year • ~-;;.Regional Mexican Airplay Artist 
• Tropical Airplay Artist of.tbe Year, Male • of lh!!,,Year, Fen;i~le 
• Tropical Album of the Year•_ 1 '-.:.. : • • • • - --l : " 
• Tropical Album Artist of the Year, Solo - -~ •• 

./ - .. - .... - ... •· - .... ---.. -. 
Platino Records 
Nominated for: 
Regional Mexican Album 
Label of the Year: • 

Top Stop Music 
Nominated for 
Tropical Album Label 
of the Year: 

Nominated for: 
• Tropical Airplay Artist 

of the Year, Female 

Black Pearl Records 
Nominated for 
Latin Rhythm Album Label 
of the Year: 

The Select-0-Hits F y of Labels 

www .selectohits.com 
artwork & design by b1ake franklin at 5-treet level graphics - www.atreetlevelgrophlcs.com 
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BEST OF 
THE BEST 
Billboard Latin Music Awards Telecast 
Features Star Pert armers 
BY AYALA BEN-YEHUDA 

The Billboard Latin Music Awards will broadcast from the Col

iseo de Puerto Rico Jose Miguel Agrelot at 7 p.m. EDT April 29 

on Telemundo. Juan Luis Guerra, Camila, Thalia, Tito " El Bam
bino," Joan Sebastian, Pitbull and David Bisbal are confirmed to 

perform at press time, along with Nelly Furtado, Ri

cardo Montane,, Wisln & Vandel, Luis Fonsl, 

Marco Antonio Soils, Jencarlos Canela, Banda 

los Recoditos and Gilberto Santa Rosa. 

Dominican artist Guerra and Mexican 

pop trio Camila also will be featured. Marc 
Anthony, this year's Spirit of Hope Award 

recipient, will appear on the telecast to be 

honored for his charitable activities. He will 

also debut the new single from his forthcoming 

album "lconos" during the show and sit for an in-depth 

interview April 28 at the Billboard Latin Music Conference. 
Mexico's Los Temerarios will be recognized with a Lifetime 

Achievement Award. The act has the most appearances (39) 

on Billboard's Top Latin Albums chart, including eight No. l s

also more than any other group in the chart's history. 

The show is produced by Tony Mojena (see story, page LM22). 

This year's program will present a yet-to-be-named artist 
with the Premio Tu Mundo Award. Fans can vote online for 

their favorite finallst at Telemundo.com. 

The Billboard Latin Music Awards are determined by 

activity on Billboard's charts during the period of Feb. 7, 
2009, to Jan. 30, 2010. 

SHAKIRA 
Shakira's "Loba" made her .a finalist for 
female hot Latin songs artist, female 

Latin pop airplay artist, female tropi

cal airplay artist, Latin pop airplay song 

and Latin digital download of the year. 

LA OUINTA ESTACION 
•'Que Te Queria" and "Recllerdame,U the. 
latter a duet with Marc Anthony, earned 

pop group La Quinta Estacl6n duo or 

group finalist spots for hot Latin son.9s, 

Latin pop airplay artist and Latin pop al

bums artist of the year, as well a; Latin 
pop album of the year for the Sony Music 

Latin release "Sin Frenos." 

REIK 
Reik's songs "Fui" and "lnolvidable,"from 

the group's Sony BMG Norte album "Un 

Dia Mas,'.' led to finalist nods in the duo or 
group categories of Latin pop airplay artist 

and Latin pop albums artist of the year. 

RICARDO ARJONA 
''Como Duele,""Sin Ti ..• Sin Mi" and "To

cando Fondo," from Ricardo Arjona's 
album "Sto Piso" on Wamer Latina, made 

him a finalist for male Latin pop airplay 

artist, Latin pop album and Latin pop al

bums artist of the year, solo. Arjona Is also 

a finalist for Latin touring artist of the year. 

ALEJANDRO FERNANDEZ 
A lejandro Fernandez's three albums

"Dos Mundos: Evolucl6n" on Universal 

Music Latino, "Dos Mundos.: Tradlcl6n" 

on Fonovisa and "De Noche: Clasicos a 

earned him nods for Latin pop albums 

artist of the year, solo and top Latin al• 

burfls artist of the year,"male. 

EL TRONO DE MEXICO 
Duranguense group El Trono de Mex· 

ico's hits include."Almq5 Ge!Tl!llas" i\nd 

'._'Te Ves Fatal," as well as th~ Fono~sa al• 
bums "Almas Gemelas," uHasta Ml Fin.al" 

and "Fuego Nuevo," among others. 

Among El Trono's five finalist categories 

are top Latin albums artist, duo or 
group; regional Mexican airplay artist, 

duo or group; regional Mexican album; 

and Latin album of the year. 

JENNI RIVERA 
Banda diva Jenni Rivera is up for fe· 
male regional Mexican airplay artist of 

the year for " Tu Camisa Puesta," "Ya Lo 

Se/' "Chuperamlgos'1 and "Ovarlos," 
as well as female top Latin albums artist 

of the year for her Fonovlsa sets "Jenni" 

Mi Manera" on Discos 60S/Norte-each and "La Gran Senora." 

EONITA NAiARto ' 
Ed~ita Na;ario'; "Soy," on Sony Music 
Latin, garnered her nods in the female 

top Latin album·s artist and Latin pop 

album of the ~ear categories. 

MARISELA 
Marisela's album' '20 Exitos lnmortales" 
on the IM label landed her in categories 

for Latin pop album and Latin pop al

bums artist of the year, solo. 

GRUPO MANIA 
Grupo Mania is up for tropical albums 
artist and

0

tropical airplay artist of the 

year, duo or group for Its Sony Music 

Latin album "Se Peg6 La Mania" and the 

sing le "Marialola." 

LUIS ENRIOUE 
Salsa star Luis Enrique's "Yo No Se Man· 
ana" a11d "C6mo VolveT a Ser Feliz,, from 

his s:omeback album "Clclos" on Top 
Stop scored him finalist positions for 

tropical airplay song; tropical airplay 

artist, male; tropical album; and tropi· 

cal albums artist of the year, solo. 

GILBERTO SANTA ROSA 
GIiberto Santa Rosa's "Llego el 

Amor" brought him finalist nods for 
tropical airplay artist, male and trop· 

ical airplay song of the year. His 
album "El Caballero de la Salsa," on 

Disco 605/Day 1/Sony Music Latin, 

earned him finalist nods tor tropical 

album and tropical albums artist of 

the year, solo. (The latter category 

was also in continued on »pLM10 

PAPA GRAnDE RECORDS PRESFnTA SUS ARTISTAS EHClUSIVOS 
740Boyz&JD lncluye el Exito 

Tu Amor Feat. Luz Rios 

JU 

Marketing and Promotion: 
Marvin Flores (201) 757-4659 MarvinF1ores1@aol.com WWW.PAPAGRANDERECORDS.COM 
Management and Booking: 
Joselito Jimenez (305) 801-4722 JosetitoJimenez@gmail.com 

M ~ NTSE 
Papa Grande Records, LLC 301 Alcazar Ave Coral Gables, Fl 33134 
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re cog nit ion of Santa Rosa's "Lo Mejor de 
Gilberto en la Navidad.") 

HECTOR ACOSTA 
Hector Acosta's album "Slmplemente 
..• El Torlto," on Venemuslc/U!)lver• • 
sal Music Latino, earned him a final· 
ist nod for tropical album of the 
year. That release, along with 
" Mltad/Mltad" and "Slgo Slendo 
Yo," made him a candidate for trop
ical albums artist of the year, solo. 

DON OMAR 
Don Omar's album 
" IDon'' on VI/Machete, 
along with his singles 
"Sexy Robotica/' 
"Virtual Diva," "Ciao 
Bella" and "Hasta 
Abajo,"broughthim 
nods in five cate· 
gorles Including 
Latin rhythm al: 
bum, solo and Latin 
rhythm airplay artist 
of the year. 

FLEX 
Panama's Flex, last year's 
hot Latin song of the 
year winner, is UP, for 
Latin rhythm album 
and Latin rhythm 
albums artist of the 
year, solo for his 
"La Evolucl6n 
Romantic Style" on 
EMI Televisa. 

PITBULL 

LM10 I BILLBOARD I MAY,. 2010 

DADDY YANKEE 
Daddy Yankee's "Ta lento de Barrio" sound· 
track on El Cartel/Machete garnered him 
a finalist spot for Latin rhythm albums artist 

of the year, solo. His hits "Llamado de 
Ernerg~c:la,". "Grlt9 Mundlal" aJ1d 
"El ~itmo No Perdona (Prepde)" 
contributed to his nod for La] in 
rhythm airplay artist, solo, but his 
bigger hit was " Que Tengo Que 

Hacer/ up for Latin rhythm airplay 
song of the year. 

PITBULL 
Pitbull's hit "I Know 
You Want Me (Calle 
Oc:ho)" landed him In 
a flnal)st spot for 
Lat;jn rhytbm airplay 
song .of the year. 
Thanks to that 
song and "Hotel 
. . . . . 

TOP LABELS 
PUBLISHERS' 
Hits Earn Finalist Nods 
For Majors, Indies 
BY AYALA BEN-YEHUDA 

While the four majors are responsible for 
the majority of the entries on the Billboard 
charts, indepj ndent labels did score hits 
that earned them f inalist sp ots for 
this year's atln Music Awards. 

There are four flnallsts for hot 
Latin songs label of t he year, 
which 1s based on radio airplay. 
Disa is home to Los Dareyes de 
1, Sleml's ''Suire," Espinoza Paz's 

/ LO lntentamos" and La Arrol· 
ladora Banda el Umon's ''Ya Es Muy 
Tarde.• Fonovlsa's hits include Banda 
el Recodo's " Te Presumo,'' Los Tigres del 

their mark, including Emusica in the tropical 
albums label of the year category, for its Tite 
Curet Alonso and Hector Lavoe compila
tions. So did co-fina list Top Stop Music, 
home to salsa's Luis Enrique. Reggaet6nero 
Yomo's "My Destiny" earned a finalist slot 
for Latin rhythm albums label of the year for 
his Black Pearl imprint, while IM is a Latin 
pop albums label finalist on the strength of 
two volumes of Marisela compilations. 

For regional Mexican airplay label of the 
year, the candidates are Fonovisa and Disa, 
along with ASL and Musivisa, which jointly re

lease with the former two. Joan Se
bastian and Culslllos propelled 

Balboa Records to the finalist 
category for regional Mexican 
albums label of the year and 
Don Cheto did the same for 
indie Platino Records. 

In the publisher of the year 
category, Arpa Musical (BMI) Is 

a finalist for regional Mexican hits 
including Banda Los Recoditos' "Ando 

Norte's "La Granja" and Marco Antonio Solis' Bien Pedo," Espinoza Paz's "El Proximo 
"No Molestar.• Sony Music Latin put out La Viernes" and Banda el Recodo's " Me Gusta 

"Olos Qu,e No Ven" and 
"Bartender" from the 
Sony Mus·c Latin album 
"Down to a.th'' brought 
regg~ duo Alexis a 
Fldl duoorgroupftnal-
1 nods In the Latin 

Quinta Estacion's "Que Te Queria," El Compa 
Chuy's "El Katch" and Alexis & Fido's "OJos 
Que No Ven." Unlve sal Music Latino had Luis 
Fonsl's "Aqul Estoy Yo" and "No Me Doy Por 
Vencido" and Paulina Rubio's "causa y Efecto.'' 

In the genre crtegories, multiformat pow
erhouse Aventura drives indie Premium 
Latin Into finalist spots for pop, tropical and 
Latin rhyth airplay label of t he year. 

Los Temerarios 
Premio Billboard 2010 

Lifetime Achievement Award 

From The Billboard Latin Producer of The Decade .. . 
To The Artists of A Lifetime! 

Del Productor Latino De La Decada En Billboard 
Para El Gran Grupo, con toda una Vida de Exitos! 

Felicitaciones 

Congratulations 
From All Your Friends at Bullseye Music & DIGA Entcrtarnmem 

Todo de Ti." Premium Latin Publishing 
(ASCAP) Is a finalist on the strength of three 
hits by Aventura. Sony/ ATV Discos Music 
Publishing (ASCAP) received nods from hits 
by such artists as Ricardo Arjona, Luis Fonsi 
and Alejandro Fernandez. Tito El Patron 
Publishing (ASCAP) published El Patron's 
hits Including "El Amor." 

The fi nalists for publishing corporation 
of the year are EMI, Sony/ATV, Universal and 
Warner/Chappell. 
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DEAR ARTISTS, MANAG£Rs+A9EHT& 
THANK you FOR MAKING us '/OUR TOURING PARTNER. 

WE'VE GOT OUR ACKI 

Alejandro Sanz• Arrolladora Banda el Limon• Aventura• Babasonicos 
Banda El Recodo • Cafe Tacvba • Calle 13 • Cerati • Camila 
Enrique Bunbury • Enrique Iglesias • Espinoza Paz • Gloria Trevi 
Gilberto Santa Rosa • Jenni Rivera • Jowell & Randy • Juanes 
Julieta Venegas • La Quinta Estacion • Larry Hernandez • Los Temerarios 
Mana • Paulina Rubio • Pepe Aguilar • Pitbull • Reik • Ricardo Arjona 
Ricky Martin • Roberto Carlos • Roberto Tapia • Wisin y Yandel 

INDUS'l'BF LEJIDEBS IN 
JIB'l'IS'l' DEVELOPMEN'l' & l'OUBING 

ABG£i11e.,:o,,. • GoldeNvoice.co,,. 
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L O B B Y LOU hJC .. ~C 

Desea felicitnr a todos las artistas 

puertorriquenos 
naminadas para las 
Billboard Latin Music Awards. 

;Exito! 

Localizado en: www.etemalpr.com 

CONRAD 
5on/uan, Condado Plozo 

Los Temerarios To Receive Lifetime Achievement Award 
By Leila Cobo 

Nearly 30 years ago, brothers 
Adolfo and Gustavo Angel, barely 
in their teens.and living in a tiny • 
Mexican town, decided to form" 
band. They cc1lled it Los Temerarios 
(the Fearsome Ones), a name full of 
braggadoclof..or kids their age, and 
began to play all sorts of gigs and 
all sorts of music. 

Nearly three decades later, Los Temerarios 
have more than lived up to that name, becom
ing one of the best-selling romantic Mexican 
groups in history, regularly racking up sales by 
the millions, according to their longtime label, 
Fonovisa, thanks to Adolfo's plaintive love songs 
and Gustavo's sweet tenor. 

Their success goes wcll beyond the realm of 
their regional Mexican roots, with their tours 
taking them throughout the United States, Latin 
America and, most recently, Spain. 

Since their first album was released in 1983, 
LosTemerarios have had 39 titles on Billboard's 
Top Latin Albums chart, more than any other act 
in the h istory of the chart. TJi,ey're also the group 
with most No. 1 albums-eight-in the history 
of the chart and the first aci to place a ranchera 
track- 2006's "Que de Raro Tiene"- at No. 1 on 
the Hot Latin Songs chart, a,testament to the 
duo's radio appeal. AU told, Los Temerarios have 
appeared 40 times on Hot Latr Songs, includ
ing 17 top 10 hits and four No. l s. 

Their chart success reflects a career that has 
straddled multiple genres. Los Temerarios pride 
themselves on preserving their '{aditional Mex
ican roots and upp ing the ante for the genre, 
even as they've expanded into pop. 

Los Temerarios' abili ty to navigate different 
genres and musical sensibilities, without ever 
losing their commercial appeal, coupled with 

Honored ambassadors: 
LOS TEMERARtOS will receive 
the Lifetime Achievement 
Award for extending the 

""' •• """ m,s,c. \I 
~ 

their success in taking Mexican grupero and pop 
to audiences worldwide..)lave ~ed \hem tl;,is 
i:ear' s 4f etime_Achiev.emen tf,. ward, The P-!ir will 
be honored April 29during the l ive telecast of the 
Billboard Latin M~sic Awards on Telc:'nundo. 

Each
0

year, the Lif;time Achievement Award 
is g{ven to an artist who bas haa an exceptional 
nmsical career that has furtl\ered and expanded 
the teach 6fLatin"music'worldwide. 

"That was always my dream and my objec
tive," says Adolfo, who also co-produces many 
of the act's albums." 

Los Temerarios' search for improvement is a 
constant in their career. It began when the group 
still recorded only Mexican music and attempted 
to take it to another level. 

"I remember we once recorded a song called 
"Te Hice Mal,' and for the first time, I placed 
purely pop arrangements," Adolfo says. "People 
said it wouldn' t be popular because it was too 
·refined.' It's a term I don't understand nor do I 
want to understand. The fact that people come 
from'h umble origins doesn't mean they have 
less sensibil ity than an educated audience. I trust 
what I'm saying, I love this music, I respect the 
audience, and I feel they need to listen to an ex
cellent production." 

Now, as chart-toppers in both pop and regional 
Mexican, Apgel can safely say his bet has paid 
off. The groµp's most recent studio set, 2008's 
"Si Tu Te Vas," spent five weeks at No. 1 on Top 
Latin Albums, while the title track topped Hot 
Latin Songs. 

"We're of the people, for the people and we'll 
always be so," Adolfo says. "The fact that we seek 
to broaden our a ud ie nce doesn't mean we're 
going to forget who we are. And ifwe record a 
pop ballad, the esse'lce will still be Temerarios
songs that are easy to understand and that go 
straight to the heart.'1 

·•~fri'~ I .,, 
·- .. _ 
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Puerto Rico 
esta sonando 
por todas partes. 
Estamos orgullosos de ser parte de este evento hist6rico, donde per primera vez 
se celebran los Premios Billboard de la Musica Latina en San Juan, Puerto Rico. 
Para nosotros es un premio tenerlos en casa. iY que siga la buena musica! 
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~ State Farm 
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IN ASSOCIATION W ITH 

~ · ·Mobile•' 

MONDAY, APRIL 26 -:i:r!',:.•~k' 
6:00pm - 8:00pm 
BRISAS ROOM, CONRAD SAN JUAN 
LISTENING PARTY WITH: 

DADDY YANKEE 
Hear his new album 
"Mundlal" before it is released! 

8:00pm - 10:00pm ROYAL BALI.ROOM, CONRAD SAN JUAN ~ 
PEERMUSIC KICK-OFF SHOWCASE .,..~ 
PERFORMANCES BY: 

ALICASTRO CAROLINA LA 0 CHARLIE 
SEPUI...VEDA 

MELINA LEON 

TUESDAY, APRIL 27 
9:00am - 5:00pm 
ALL CONFERENCE SESSIONS TAKE PLACE IN 

NALi)() 

PONCE DE LEON BALLROOM, 2ND FLOOR, CONRAD SAN JUAN 

REGISTRATION & EXHIBITS 
• STATE FARM 
• T-MOBILE 

• EL CONSERVATORIO DE MUSICA 
· LATIN PULSE MUSIC 
· HOMBRE · ?UERTO RICO TOURISM 

• PEPSI 
• SESAC LATINA 

· DEFINING TREADS MAGAZJNE 
· GENTEVISIO N 

· LARAS · TRtUNFO 

Badges. sponsored by SESAC LATINA 
Lanyards sponsored by CMN, CARDENAS MARl<ETING NETWORt< 
Registration bags provided by PUERTO RICO TOURISM COMPANY 
Official Soft Drink - PEPSI 
Official Beer • MEDALLA 
Official Automotive - DODGE 
Official Mobile Engagement Partner - MOZES 

~~1'111' ~ ., .. ,, Ill 
l't1t•1111H w11-

~ ""'""'"'dl"ll"'/ ~ Hozes 
ENGLISH/SPANISH TRANSLATIONS AVAILABLE! 
PROVIDED BY LIGHTHOUSE TRANSLATIONS. 

915irn 1.l·301rn 

WELCOME ADDRESS 
Lella Cobo, Executive Director o f Content & Programming for Latin 
Music & Entertainment, Billboard 

WELCOME REMARKS 
Jaime Lopez Diaz, Executive Director, Puerto Rico Tourism Company 

' .. 

I 
29 2010 

APR\l 26-- coNOADO PLAZA 
CONRAD SAN JUAN • 

9:30am - 10:30am 
BRANDING FOR MUSIC/ MUSIC FOR A BRAND: 
The ABC's of partnering w ith a brand, finding a sponsor and 
gaining exposure anc income in the process. How to convince a 
brand that your artist and music are the right choice and how to 
get the most out of your brand and sponsor. 
MODERATOR: 
Mindy Figueroa, President & Founder, Latin2Latin Marketing + 
Communications, LLC 
SPEAKERS: 
Andres LevlnJ CCO, Pirata, Producer. Artist 
Marco L6pez, Sr. Director - Hispanic Group, Relay Worldwide 
Alex Lopez Negrete, President, CEO/CCO, Lopez Negrete 
Communications 
Jorge Martel, Vice President Marketing Puerto Rico, T·Mobile 
Cesar Rolon, CEO, Imagen Consultants 

• 

10:45am - 11:4Sam 
A ONE-ON-ONE WITH 
MERENGUE STAR 

; ~~ ~~te~~ : v~ l~ i~ 
o f tropical music. 

INTERVIEWED BY: 
Lella Cobo, Executive Director of Content & 
Programming for Latin Music & Entertainment, BA!board 

11:45am - 12:00pm 
CHARTING THE HITS: 
You're always asking, "How com e THAT song is No. J?" Our chart 
guru lays out the BOS/ Billboard methodology w ith precision and 
detail, fo llowed by a brief questio n and answer session. 
PRESENTATION BY: 
Rauly Ramirez, Latin Charts Manager, Billboard; 
BDS Format Administrator - Latin/R&B/CHR/TF, The Nielsen Company 

12.00·,m 1 OOpm 
SOCIAL STUDIES: REAL-TIME SOCIAL 
NETWORKING REVIEW 
You blog. You Tw eet. You have a MySpace page. You submit 
video s to YouTube. Why isn't your wo rk becoming a viral 
sensation? Our panel of industry experts offer a live review of 
your social net working strategy and g ive recommendations 
for generat ing measurable buzz. 
MODERATOR 
Ayala Ben-Yehuda, Latin Correspondent. Billboard 

SPEAKERS: 
Humberto Carmona, Manager, Business Development 
& Legal Affairs, IODA 
Aaron Clark, Vice President of Entertainment Sales, Mozes 
Diego Prusky, President, In-Style Digital Marketing 
Loren Medina, President. Digital Gir l 

1 OOpm - 2 OOpm BREAK 

TAG your tweets with # LMC2010 

2:00pm - 3:00pm 
ANATOMY OF A SONG 
SPONSORED BY ASCAP 

Omar Alfanno, an award-winning Latin songwriter will compose a 
song on the spot Want a ballad? A salsa track? A song of lost love? 
Attendees will participate and witness first-hand how a hit is done. 

MODERATOR: 
Alexandra Lioutikoff, SVP of Latin 
Membership, ASCAP 

SPEAKER: 
Omar Alfanno1 Songwriter 

3:00pm - 4:00pm 
PLAYING MUSICAL CHAIRS 
(IN THE NEW TOURING ARENA): 
Labels are becoming managers. Managers are becoming agents. 
Radio stations are becoming promoters, and concert promoters are 
becoming radio promoters. Learn how to tour under the new rules 
of engagement. Case studies analyzed by our panel of experts. 
MODERATOR: 
Michel Vega, Vice President, Head of Latin Music, William Morris 
Endeavor Entertainment 
SPEAKERS: 
Ricardo Cordero, Director, SBS Entertainment, Puerto Rico 
Jorge Juarez, Co-founder, Westwood Entertainment 
Rebeca Leon, VP Latin Talent, AEG Live/Goldenvoice 
Angelo Medina, Owner, Angelo Medina Enterprises 
Josantonio Mellado Romero, President. COPEP & Famma Events 

4:00pm - 5:00pm 
RISING ABOVE: THE EVOLUTION OF THE LATIN 
URBAN MOVEMENT 
Today's top artists, p roducers, DJs, managers and brand partners w ill 
discuss in detail successful strategies they have used in the past year. 
MODERATOR: 
Kevin "Pills" Montano1 Creative Media Group 

SPEAKERS: 
Tito El Bambino, Artist, VENEMUSIC 
Echo, Procucer, lnsomnio Inc. 
Elias de Leon, President, White Lion 
Pedro Guzman, VP A&R. Universal Music Latino/ Machete 
Chino y Nacho, Artists. Machete 
Dyland & Lenny, Artists, SONY LATIN 
DJ Nelson, CEO, Flow Music & Partner, Akolatronlc Street Wear Corp 
Ivy Queen, Artist, Machete 
A.a. Quintanilla, Artist, EM! Music 

'> 30 1m - 6 30pm ETERNAL LOBBY LOUNGE 
HAPPY HOUR AND NEW ARTIST SHOWCASE 
PERFORMANCES BY: 

OLMA BONILLA W ENCESROHO 

--NG COMPUMIINTARY II ,[..&Ill 
PEPSI • THE OFFICIAL SOFT DRINK ~ 

MEOALLA • T HE OFFICIAL BEER 

PRESENTING SPONSOR IN ASSOCIATION OFFICIAL SOFT DRINK OFFICIAL BEER OFFICIAL AUTOMOTIVE PARTNERS CONFERENCE SPONSORS 

~ State Farm· 
SPONSOR 
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7:Q0j)m.. - 9:00p_m 
POOLS1Q_E CO~KTAIL RECEPTION 
SPONSORED BY,NULll;_E ~ TERTAINMENT 

ii'~, 
BACMAJA ELVIS CRESPO MARTHA HEREDIA IVAN VICTOR MANUB.1.E 

( ):'~IGHl'Z ; I I / I,.~~· 
N'KLABE ZONE J)"TA MBORA 

FE!AT\JRING COMPLIMENTARY II ~ 
PEPSI· THE OFFICIAL SOFT DRI NK 
MEOALLA • THE O FFICIAL BEER 

10:00pm - 12:00AM ETERNAL LOBBY LOUNGE 
BMI "SONIDOS ACUSTICOS" SHOWCASE 
SPONSORED BY T-MOBILE 

LIVE PERFORMA NCES BY: 

liiill 
E..A. FLOW CONTIGO ANOO.EA DOMINO SAINTS IAN 

LUZ RIOS SIE7E 

FEATURING COMPLIMENTARY II .,, 
PEPSI - THE OFFICIAL SOFT DRINK 
MEDALLA - THE OFFICIAL BEER 

8}11 

WEDNESDAY, APRIL 28 
9:00am· S:00pm 
REGISTRATION & EXHIBITS 

9:00am - 10:00am 
INDIE NATION 
We have assemblec a "dream team" of experts that will answer 
every possible question o n how to write, record, produce, market, 
promote, publicize, d istribute and sell your artist. 
MODERATOR: 
Susan Stipeianos, Co-Founder, The Dream Team Agency 
SPEAKERS: 
Joe Bonilla, President / Founder, The Crossover Agency 
Jose Diaz. Co-founder, Nu Life Entertainment 
David LaPointe, LP Marketing & Promotions 
Victor Manuelle, Tropical Superstar 
Pedro Suarez Vertiz, Artist 
Jeff Young, President/CEO. The Venetian Marketing Group 

·o:1Sam 1:1Sam 
KEYNOTE Q&A WITH 

J ESUS LOPEZ 
Chairman/CEO, 
Universal Music Latin America/ Iberian Peninsula 
A one-on-one wit h the head of t he world's 

largest Latin music company: Lo pez gives us the "Big Picture'' of 
where music stands and where it 's moving. 
INTERVIEWED BY: 
Lella Cobo, Executive Director of Content & Programming for Latin 
Music & Entertainment, Billboard 

17 -~0·1~1- ·;.:.~" ).,., 

RADIO: BREAKING, ENTERING AND TOPPING 
Radio is more than a hit. How to strategically break new songs and 
artists into radio, find the right song for the appropriate format, 
promote smart and use d ifferent resources to climb t o the top. 
MODERATOR: 
Marilyn Santiago, Programming/Operations Manager, Spanish 
Broadcasting System 

SPEAKERS: 
Fabio Acosta, Founder, Cabeza de Raton Music 
Pio Fem>, VP Spanish Programming, CBS Radio 
Roque Gallard, PD, La Mega and Reggaeton 94, Puerto Rico 
Raul G. Rivera Menendez, Executive VP, Director of 
Programming & Operations, WYQE FM YUNQUE 93 
Jose Marquez, VP Promotion, Capitol Latin 
Jaime Santiago Velez, PO, WNIK, Super K 106 FM 
Al Zamora, President , Latin Hits Entertainment 

12 lOpm - • IOpm BREAK 

liiifirmM ,:4Spm - 2 :00pm J' L ' " RETURNS THE LOVE" AT THE 
BILLBOARD LATIN MUSIC CONFERENCE & AWARDS 

WYCLEF JEAN, PAULINA RUBIO & 
JEFF HERRERA, VP, WESTERN UNION 

2:00pm - 3:00pm 

"IN- DEPTH" SESSION WITH 
MARC ANTHONY 
The acclaimed Puerto Rican star in an 
intimate conversation on creativity, f ilm, 
philanthropy, his upcoming album and of 
course, the Miami Dolphins. 

INTERVIEWED BY: 
Leila Cobo, Executive Director of Content & Programming for 
Latin Music & Entertainment, Billboard 

~ __ ,,.,i,~ 3 :00pm - 4:00pm 
SUPERSTAR Q&A WITH 

AVENTURA 
"" 

' \ 

,,- The top-selling Lat in act of t he 
moment in an exclusive interview o n 
their decade-long r ise from regional 

band to internat ional, cross-over sensations, their role as 
composers and superstars and the development of t heir unique 
urban bachata sound. 
INTERVIEWED BY: 
Lella Cobo, Execut ive Director of Content & Prog1omming for Latin 
Music & Entertainment Billboard 

4:1Spm - S:30pm 

HOW I WROTE THAT SONG B}I]' 
SPONSORED BY BMI • 

The hit panel returns, with top songwriters telling t he stories 
behind their songs and performing them live, for you! 
MODERATED BY: 
Delia Orjuela, VP Lat in MUSIC, BMI 
Joey Mercado, Director. Lat in Music, BMI Puerto Rico 
SPEAKERS: 

~~j1•~~ ... SIM ,.~ 
A NGEL & KHRIZ ALEX CUBA tVY Gi:IUEEN OA'ZOO GVSTAVO 

LAUREANO 

6:00pm - 9:00pm 
ASCAP SHOWCASE "EN OTRA NOTA" ~~ 
ALQUIMIA BISTRO CLUB, 105 AVE DE DIEGO, CONDADO 
(AT THE DOUBLE TREE HILTON) 
PERFORMANCES BY: 

II 
DA'ZOO LA MUZA WASON 8RAZOBAN 

THE BILLBOARD BASH 
8:30Pl-l RED CAPl>E Af-lQl'-'ALS 
9:00PM SHO'.\ 
ROYAL BALLROOM, CONRAD SAN JUAN 

YOMO 

;;; 5tateFarm 

iMtiMfutl 
The official pre-awards show party w ith red carpet appearances, 
presentations and performances by 2010 Billboard Latin Music 
Awards finalists! 

LAARV M~lfNANOID: CAROLINA LA 0 0 1.ulARfY!'.S 

,. Ti MUSIC BY HOST u Li't 

JE'SSIE 
CAMACHO 

DJ RAFY NIEVES, 
Bill.BOARD REPORTING DJ 

HOZes IN!m 

Immediately Following - 1:00am 
ROYAL BALLROOM, CONRAD 5AN JUAN 

TOP STOP MUSIC SHOWCASE 
PERFORM A NCES BY: 

II 
PRINCE ROYCE LUIS ENRIQUE ! NOIA 

FEATURING COMPLIMENTARY II 4" 
P EPSI • THE O FFICIAL SOFT DRINK 
MEDALLA • THE OFFICIA L BEER 

SPECIA L 
INDIA 
VIDEO 
PREMIERE 

THURSDAY, APRIL 29 
11:00am - 2 :00pm 
PONCE DE LEON FOYER, 2ND FLOOR, CONRAD SAN JUAN 
Last chance to pick up your BIiiboard Latin Music Award Tickets! 

7 :00pm 
CO LISEO DE PUERTO RICO JOSE MIGUEL AGRELOT, 
SOO CALLE ARTERIAL B, HATO REY 

THE BILLBOARD 
LATIN MUSIC AWARDS 
PRESENTED BY STATE FARM If" 
PRODUCED & BROADCAST LIVE BY TELEMUNDO ~ State Farm _ .. _ 
PERFORMANCES BY: 

MARC ANTMONY MAACO ANTONIO BANDA LOS OAVIO BISBAL 
SOUS RECOOITOS 

II 
C AMILA LUIS FONSI NELLY FURTADO J UAN LU1S GUERRA 

PrTBULL JOAN SEBASTIAN THALIA TITO 
EL BAMBINO 

SPECIAL AWARD RECIPIENTS 

SPllllT OF HOPI 

MARC 
A NTHONY 

UFfTIHi M:MllVliMliHf 
LOS TEMERARIOS 

IMPORTANT 
Tieki,U b t~ r• Q1,11rt,d ror il(:11"1" n:an(:O to 
t hti AWAR~S SHOW, 1nv1t,1Jtl<)f'I!, .,,.. 
,e-qu1red for entry to t he AF I f:R 
PARTY There will be no exceiit1ors 

OFFICIA L AWARDS SHOW COVERAGE V ISIT: 
www.telemundo.com/billboard 

11:30pm ETERNAL LOBBY LOUNGE AT CONRAD SAN JUAN 

AWARDS SHOW AFTER PARTY ~ StateFarm 
PRESENTED BY STATE FARM 

IN ASSOCIATION WITH T·MOBILE iMMffil 
FEAlVRtNG COMPLIMENTARY II .~ 
:~~~::~ -::'t:~!~~c~f~~E~NK • 

. ; WIN A ONE-OF-A-KIND • 
2010 BILLBOARD LATIN CONFERENCE & AWARDS 

: EPIPH.• OIIIE LES PAUL·S-PECIAL II GU.ITAR 
- SIGNED BY LUIS FONSI . , 

• : Epiphonc and Btllboard have ,oncd forces to g ive one 
;;:. · .;,-: 1, luc_ky fan a chance to win an Epiphonc Los Paul Special guitar_, _

1
• ' __ .• . 

. •pf]J/•'-""f' 'l!"~autog,aphed by Luis Fons;! ~-·':";',· l'i · ":--
'.~·-i/,}J/JJ:11.--:Jl!:.' .JfFerdetails and toenter.visit'.tm,.,. · J ~". :_-_'.:~ .'. 
r...,.:::i.' ' ... ..;.}·, ·0:-.. : ~>-~ .Gibson.com/Luls""'MGtveawaY ~~ . . . 

TEXT To scREEN POWERED sY ~ Hozes 
SPONSORED BY 111111111 
Text Questions and Comments 
to Speakers during Each Session! 

TEXT @LATIN10 ( fo llowed by a space) 
then your question to 66937 

.... -lntetNlllonalGNoip 

"' 
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Vicky Shell 
Vicky Shell, la tropicalisima, artista multifacetica de 
nuestros ritmos latinos. Sigue su ascendente carrera 
por todo los Estados Unidos y latino America a la ves 
que se proyecta con su orquesta por distintas plazas 
donde gustan los rirmos tropicales. Autora de las 
mayoria de los temas que interpreta, conocida por sus 
magnificas producciones tropicales de gran exito, 
llamadas Vicky Shell Salsa con Pimienta y 
Vicky Shell Tropicalisima. Esta multifacetica 
artista de la musica latina sigue conservando 
el desarrollo y preservacion de nuestros 
ritmos latinos. 

Vicky Shell is known as the tropical, 
multifaceted artist of Latin rhythms in 
addition to other styles of music pursuing 
her rising career in the United States, Europe 
and Latin America. At the same time Vicky 
also performed with her orchestra in different 
areas where the Latin tropical rhythm is well 
received. Other activities; include hundreds of 
musical performances in the New York tri-state 
areas, Canada, Europe and throughout the 
Caribbean. She has released several 
albums Vicky Shell Salsa con Pimienta! 
And Vicky Shell Tropicalisima, her music 
had been described as one of the best 
Latin rhythmic contemporary sound of 
today styles. 

www.vickyshell.com 
vickyshe11@hotmail.com 
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THE COMPLETE DIRECTORY 
OF MUSIC INDUSTRY CONTACTS 

Plus Everything The Working Musician Needs To Know 
About Promoting And Booking Gigs! 

ORDER IT NOW! 
www.orderbillboard.com/directories 
or call: 800-562-2706 (U.S.) or 818-487-4582 
or by mail: Billboard Directories, P.O. Box# 15158, North Hollywood CA 91615 
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For t he cb iJdren: MARC ANTHONY \ I 
with wife JENNIFER LOPEZ (right) • 
a nd Rep. f'!J.I.NCY PELOSI ,, i 

GIVING BACK 
Marc Anthony Honored With Spirit Of Hope Award 
By Leila Cobo 

At a time when phllanthrop1c 
action almost Invariably comes 
accompanied by a press release • 
and bragging rights, Marc: Anthony 
has quietly gone about the 
business of giving for a large 
part of his career. 

His advocacy and alt; uism have ocused 
mainly on heal th and education effort for chil
dren and youth in the United States i general, 
and in his hometown of New York i particular. 

From his recently created Ma Anthony 
Scholarship Fund, which gives g ants to stu

dents pursuing careers in media d the arts, to 
his support of the Children's Heal Fund (CHF), 
Make-a-Wish Foundation, Run or Something 
Better and similar groups, Anthony aims to help 
specific recipients in tangible ays. 

Anthony is the 2010 recip' ntofBillboard's 
Spirit of Hope Award, given o an artist to rec
ognize his or her altruistic a7 philanthropic en
deavors. He will be honof d during the 21st 
annual Billboard Latin Music Awards, which will 
air live April 29 on the Te mundo network. 

Anthony will also si for an exclusive, in
depth Q&A dur ing the illboard Latin Music 
Conference April 28. 

"I bel ieve it's a res nsibility, an obligation 
as an artist and a hu an being," Anthony says 
of his commitment t giving. "for a while now, 
l have helped orga zations that focus on chil
dren's health and w II-being, and if through my 
voice and wherew· al I am able to raise funds 

create awareness about what 
is needed, I am 

Anthony says 
may be the C , with which he's been associ

ated for more han 10 years. That association 
began after h starred in the Broadway musical 
"The Capem , • directed by Paul Simon. Simon 
co-founded eCHFwith Dr. Irwin Redlener to 
develop an provide health programs and care 
to unders ed children. 

• Marc as very attracted by the mission of 
the orga ization, • Redlener says, noting that, 
as ide fr m Simon, Anthony is the organiza

ajor celebrity partner. "He' s acutely 

at some people in our society have 
'ng their children need and some don't, 
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and I think that fundamentally troubles Marc." 
Anthony has not only donated money to the 

CHF through the years but also has provided 
connections andt ut~ ach, been ava ilable a t 
events and isa metJJberof.CHF'sadvisory coun

cil. Now, Redlener says, he's al§o tap~d Anthony 
to play a major role in an upcoming Hispanic 
children's initiative as well as one to help chil
dren newly arrived from Haiti. 

Anthony has been visibly associated with Run 
for Something Better, an ING Foundation pro

gram dedicated to fostering a healthy lifestyle 
and physical activity among children. The pro
gram launche d in 2006, the year Anth ony 

launched his Juntos en Concierto tour, where he 
promoted the program and served as its ambas
sador. On subsequent Juntos tours in 2007 and 
2008, Anthony donated $1 of every ticket sold to 
the program, raising nearly $200,000. Beyond 
the money, ING VP of multicultural sales Fabian 
Gonzalez says, more than 60,000 children have 
been involver in the program since its inception. 

"Child obes ity is a very serious problem, and 
having Marc as a spokesperson opened doors," 
Gonzalez says, noting that Anthony has also 
seived ass okesman for Orange Laces, the cam• 
paign that ( aises funds for Run for Something 
Better. Th program has raised more than $2.5 
million that has been distributed to schools with 
physical education programs, Gonzalez says. 

Anthony has also been a steady collaborator 
with the Make-a-Wish Foundation and the Fra
ternal Order of Police in New York. In the past 
year, the f inger has expanded his philanthropic 
reach, working with Miami-based Amigos for 
Kids and, most recently, setting up a scholarship 
for Latino college students. 

His m ost recent endeavor is the Marc Anthony 
Scholat ship Fund, which was announced last 
September and is being administered by the 
Congressional H ispanic Caucus Institute. An
thonyt eeded the scholarship with $50,000, an 
amoupt that's expected to grow between now 
and June, when the program officially launches. 

Reflecting what others say about Anthony's 
efforts, CHF's Redlener says, "He has extraor
dinarr sensit ivity about children in general. For 
an or ganization like ours, which is so depend

ent f n the generosity of others, having Marc as
sociated with us is very meaningful." ... . 
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I can stay here forever 
Featuring Great Beaches and Sea Breeze 

Taste of Honey 
by The Best Cuisine in the Caribbean 

Hit it hard 
by 23 Courses - Robert Trent Jones, Chi Chi Rodriguez, and more. 

Spanish Forts 
by El Morro and the San Cristobals 

I'm in shopping heaven 
Featuring Outlets, Jewelery and Stylish Shops 

A walk to remember 
by Our beach of dreams 

All Night Long 
by Casinos, Bars and Clubs 

Take a walk on the historic side 
by Old San Juan and the Conquistadors 

Today was great 
Featuring El Yunque 
Nominated as one ot the new 7 natural wonders ot the world 

My best vacation ever 
Featuring the Islands of Puerto Rico 

Ti's easy lo make you r own Top Ten List with a ll !lie Islands of Puerto Rico liave t.o offe r. 
Adventure, excitement, romimce, culinar y creations and more than 500 years of history just waiting for fame. 

For more information, places to stay and things to do, call 800.866.7827 
© 2010 Pue11o Rico Tourism Company. Governrnenl of Puerlo Rico. 

The Islands of Puerto Rico 
seepuertorico.com 
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Showcases Spotlight Top I! tin Stars By Ayala Ben-Yehuda 

All eyes in the Latin music industry will be on San Juan, Puerto Rico, April 26-29. 
With so many labels, producers, publishers, promoters, agents, radio programmers, 
managers and brand representatives on hand for the Billboard Latin Music 
Conference & Awards, the genre's most ambitious emerging and established acts 
are taking advantage of showcase opportunities. Here's a rundown of artists 
confirmed at press time to play official showcases. 

Cali, Colombia, native Alicastro broke out with his 2006 Sony 

BMG release "Todo Vale." The Miami resident has collabo

rated with George Noriega, Chris Rodriguez and Desmond 
Child on his second album, "Se," due this year. Alicastro will 
play peermuslc's kickoff showcase at 8 p.m. April 26. 

Bachata HelghtZ' Diego Capellan, Jeffrey Cruz and brothers 
Jerry and Jonathan Garcia hail from New York's Washington 

Heights neighborhood. The urban bachata group released its 
album "The First" last year. Bachata Heightz will play Nu Life 

Entertainment's poolside cocktail reception at 7 p.m. April 27. 

Ephrem J halls from the Dutch Caribbean Island Curacao. 

He has played clubs In Miami and toured Latin America 

with his Spanish-language tropical repertoire, which 
includes salsa and bachata. His third album is slated 

for release In the second half of this year. He wlll play> 

the new artist showcase at 5:30 p.m. Aprll 27 at t he 

Conrad San Juan Condado Plaza Hotel. 

LM18 I BILLBOARD I MAY ,. 2010 

Contigo Andrea is a trio comprising singer/songwriters 

George De Leon, Nae I Serrano and Gustavo Herrera. They 

released their debut last year under the guidance of Jose 
Gazmey and Angel Carrasco of label G&A Productions. 

Contlgo Andrea will play the BMI "Sonldos Acustlcos" 
showcase at 10 p.m. April 27. 

Urban duo Domino Saints played the Latin Alternative Music 

Conference and has been touring its native Puerto Rico. 
Domino Saints are working on their second album for re

lease this summer and will play the BMI "Sonldos Acustlcos" 

showcase at 10 p.m. April 27. 

Taking the stage: 
Showcasing acts include 
(clockwise from top left) 

BJI.CHATA HEIGHTZ, LUZ 
RIOS, CONTIGO ANDREA 

and ALICASTRO. 

Da'Zoo broke out with a fusion of urban, dance, pop and a 

dose of good humor with its self-titled debut album on 

Sony last year. Oa'Zoo will play ASCAP's showcase at 6 
p.m. April 28. 

Latin jazz artist Charlie Sepulveda has played with t he 

likes of Sergio George, India, Marc Anthony, Tito Nieves, 

Jose Alberto "El Canario" and Tito Puente. The Latin 

Grammy Award nominee released his "Sepulveda Boule
vard" album last year. He will perform at peermusic's show

case at 8 p.m. April 26. 

Carolina La O's CO/DVD of her December concert In Bo

gota, Colombia, "En Vivo," will be released by Peer-South

ern Productions and d istributed by Select-0-Hits. The 
Colombian star will perform at peermusic's showcase at 8 

p.m. April 26. 

Puerto Rican artist E.A. Flow performs a mix of hip-hop, reg

gaet6n, salsa and even punk rock. He DJ's on the island, has 

performed live from Australia to Cuba and has collaborated 

as a producer with such acts as Cultura Profetica and jazz 
group Mobius. He will perform at the BMI "Sonidos Acusti

cos" showcase at 10 p.m. April 27. 

Pop/rock/alternative trio IAN has a British rock influence 

and has played several festivals in Puerto Rico, including the 

Coors Light lndie Rock Fest. The band plans to release its 
first full-length album this summer. I AN will perform at the BMI 

"Sonldos Acustlcos" showcase at 10 p.m. April 27. 

Pop-rock, kid-oriented Puerto Rican sextet INBOX traverses 
such genres as salsa, techno, flamenco and hip-hop on its 

album "Gente Linda." INBOX will play the new artist show
case at 5:30 p.m. April 27. 

Luz Rios• debut album, "Aire," spawned the radio singles "No 

Me Da la Gana" and the title track, a d uet with Joan Sebast

ian. She followed up with single "Humano" and was nomi

nated for best new artist at the Latin Grammy Awards last 
year. Rios will play the BMI "Sonidos Acusticos" showcase at 

10 p.m. April 27. 

Melina Le6n released her debut album In 1997 and was 

signed to Sony before joining the Peer-Southern Produc

tions roster in 2007. Peer-Southern released her latest 
album, "Dos Caras," March 2; it contains tropical songs as 

well as acoustic tracks written by the artist. The album was 

produced by Jullo Bague and Ramon Arias and recorded 

at peermuslc's Miami studios. Le6n will play peermuslc's 

kickoff showcase at 8 p.m. April 26. 

Youthful salsa act N'Klabe has collaborated with salsa icons 

Victor Manuelle and Gilberto Santa Rosa in addition to reg

gaet6neros Raklm & Ken-Y and Julio Voltlo. The band Is 

work ing on Its next album, "Upgrade: Complete," and will 

play Nu Life Entertainment's poolside cocktail reception at 

7 p .m. April 27. 

Reggaet6n producer/performer/composer Naldo worked 

on Daddy Yankee' s " Barrio Fino" and Wlsln & Yandel's 

"Pa'I Mundo," among other hits. He founded the Sangre 

Nueva Music label and Is working on a reality show based 

on it. Naldo also wrote the title track to Ednita Nazario's 

"Real." He will perform at peermusic's kickoff showcase at 
8 p.m. April 26. 

Sle7e Is a Puerto Rican singer/songwriter/guitarist/pro

ducer/arranger. He describes his fusion of blues, bomb a, 

salsa, batucada and reggae as "feel- good music." His 

Spanglish cover o f Bobby McFerrin's "Don't Worry Be 
Happy" hit No. 2 3 on the Latin Pop Airplay chart. Sie7e 

will play the BMI " Sonldos Acustlcos" showcase at 10 

p.m. April 27. 

Yomo (real name: Jose Alberto Torres Abreu) was part of 

Puerto Rico's underground urban scene when he was dis
covered performing at a school by Hector "El Father," who 

signed him to his Gold Star label. He released his solo debut, 

"My Destiny," on Black Pearl. Yomo will play ASCAP's show

case at 6 p.m. April 28. continued on »pLM20 
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DETRAS DE LOS EXITOS 
DE ESTOS ARTISTAS HAY GRANDES AUTORES .. . 
Y DETRAS DE ESOS AUTORES, 
ESTA SESAC LATINA. 

Si eres compositor, 
necesitas un buen aliado. 

Con SESAC Latina, 
te pagamos cada vez que se escucha 
tu musica ... en la radio, por la television, 
en vivo - donde sea. 

WWW.SESACLATINA.COM /II I I I I I I I h 
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Also starring: Other 
showcasing acts will 
include (clockwise from 
top left) MARTHA 
HEREDIA, WENCES 
ROMO and LA MUZA. 

Billlloard. 

Merengue star Elvis Crespo formed Zone d'Tambora in record for top 10 songs on the tropical airplay chart, with 

2007. The quartet fuses merengue w ith urban and pop 40 titles. Manuelle will play Top Stop Music's showcase 
sounds, as well as the everyday language of y outh. After at 11 p.m. April 28. 

participating In Unlvlslon's "Viva el Sueno" competition, 

the band released the album " Esto Tlene 'Boom Boom' " 

on Nu Life/ Sony In December. Zone d'Tambora w ill per• 

form at'Nu Life Entertainment's poolside cocktail recep· 

tion at 7 p.m. April 27. 

Wason Brazoban Is prep pl ng his second solo album, "Alma 

Mia," for release around the middle of this year on Premium 

Latll\Muslc, The singer/songwriter will p lay ASCAP's show• 

case at 6 p.m. e-pril 28. 

Bachata artist Prince Royce had a multiformat hit with his 

single "Stand by Me," which peaked at No. 20 on Hot Latin 

Song s. His self-titled alt$um on Top Stop/Sony reached No. 

17 on Top Latin Albums. He will play Top Stop Music's show· 

• case at 11 p.m. April 28. 

Salsa star, independent label owner and master impro· 
viser Victor Manuelle's last album, " Yo Mis mo," debuted 

at No. 3 on.BIiiboard' s ;Top Latin Albums chart last year. 

Sl,x of hjs albums h~ve hit the top f ive of Top Latin Al· 

bums-two of them at No. 1. Manuelle also holds the 

Nicaraguan salsa star Luis Enrique won a best salsa album 

Latin Grammy Award last year for " Clclos." The singer's hit "Yo 

No Se Manana" by Jorge Luis Plloto and Jorge Villamlzar 

won for best tropical song. He will play Top Stop Music's 
showcase at 11 p.m. April 28. 

" Objetlvo Fama" runner-up Ivan released his " Fantasia" 

album on Fonovlsa last fall and Is planning to release a trop• 

ical-influenced album, "Rosas y Diamantes," on Nulife Enter· 

tainment this year. Ivan will perform at Nu Life Entertain
ment's poolside cocktail reception at 7 p.m. April 27. 

Martha Heredia won the fourth season of " Latin American 

Idol" last year. Heredia will perform at Nu Life Entertainment's 

poolside cocktail reception at 7 p.m. April 27. 

Elvis Crespo released his "Live From Las Vegas" album on Ma· 

chete Music last year. He will perforrn at Nu Life Entertain· 

ment•s poolside cocktail reception at 7 p.m. April 27. 

Singer/songwriter/guitarist Olivia Bonilla was born in 1992 
in San Diego. The pop-rocker is represented by GMP Music, 

the company founded by Conjunto Primavera manager 
Jesus Guillen. Bonilla w ill play the new artist showcase at 

5:30 p.m. April 27. 

wences Romo's latest album, "En Tu Cuerpo," came out In 
2008. The norteiio artist will play the new artist showcase at 

5:30 p.m, April 27. 

Puerto Rico's La Muza ruses Its reggae base With R&B, Jazz, funk 

and other genres. The band's first album, "Mil Canclones," 

spawned two radio singles on the Island. La Muza has shared the 

stage with Tommy Torres, Vko C and Vlvanativa, among others. 

La Muza will p lay ASCAP's showcase at 6 p.m. April 28. 

ce1ebratina 20 of! the most 
Powerf!u1 and 1a1ented BHecutives 

in the Latin music BUSiness! 
This summer, Billboard will recognize t he executives 
who are leading the Latin music industry and driving 
it forward with their artistic and business vision. 

Do you know someone 
who should be on this 
elite list? 

submit uour 
DOffliDBtiODS t0d89! 

www.Billboard.biz/latinpowerplayers 

Dead line: April 30, 201 0 
Issue Date: July 10 
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Congratulations to our peermusic 2010 Billboard Latin Music Award nominees! Congratulations to our peermusic 20 us1c Award nominees! 
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'CREDIBILITY 
AND PRESTIGE' 

Unique Qualities Set Billboard Latin Music Awards 
Apart, Show's Producer Says By Leila Cobo 

The Billboard Latin Music Awards are synonymous with producer Tony 
MoJena, who has been behind the,televlsed show since 1998 and was a 
driving force In Its move to Puarto Rico this year. Mojena, a native of 
Cuba who grew up In Puerto Rlco~ls also a longtime llv:e event producer 
and h.elms Telemundo's morning show, "Levantate!" But.a live awards 
show, he says, "is the most complicated sho:w to produce." 

Why hold the BIiiboard Latin Music Awards 
in Puerto Ric:o? 

• ity and prestige these awards enjoy. The 
other is, very humbly. the production. 
Our goal is to present a real, true mus i- ~ 

cal evening that is exce llent and cele

What goes t hro ugh your mind 
when you plan this show? 
I think'ofhow I'm going to keep 
the viewer engaged for three hours 
in front of a television set. 1 begin 
to craft a combination of artists that 
will be appeal ing and that. above 
all, will have such high production 
values that it will keep you glued 
to the television no matter where 
your taste in music lies. 

You're a live event producer and 
an artist manager. How does this 
help your Job? 

Th is is a show that both Billboard and Tele
mundo have grown year after year. It began 
in the Fontainebleau Hotel [in 1999], then it 
went to the Jackie Gleason Theater in Miami, 
then to arenas, and it's been improving and 
really. setting the standard for what Latin 
award shows should be. In our efforts to al
ways ta ke the show to a higher level, we 
thought it was important to take it to major 
music markets, and Puerto Rico is a musi
cally rich country, a major music market, and 
it also happens to be home to the station that 
gave Telemundo its name. And fortunately, 
we have major support from the government. 

brates excellence. The view from inside the truck: 

By working both as a manager and 
a producer, I get both the produc
tion and artistic worlds, and under
standing both is essential. I relate 
to the concerns managers have with 
these types of shows. That's why 
we always come to an agreement. 
And I can\vork with different egos 
and different levels of artists, which 

What differentiates the awards show from 
other Latin music: awards programs? 
The major differentiator is the credibil-

What's the Importance of a BIiiboard 
Latin Music: Award, and of t he show it
self, in an art ist's career? 

It's the measurement, the reflection, of 
what has happened throughout the year [.as 
measured by sales, airplay and touring 
data]. And on the other hand, it's an awards 
[show] that's seen in over SO countries. The 
ar t ist who sets foot on this stage will be 
seen by nearly 200 m i ll ion people from 
around the world. And in a way, reaching 
the set of the Billboard awards show is a 
graduation ceremony for an artist. It means 
they've arr ived. 

TONY MOJENA has produced 
every Billboard Lat in Mus ic 

Awards s how since 1998. 

The Billboard Latin Music: A'1ards stand 
out as the first Latin awards show tha t 
Invited mainstream pop a rt ists on It s 
stage, and also, as the pioneer In pair• 
Ing up different ac:ts. 

Yes. we've had Jess ica Simpson, Celine Dion, 
Alicia Keys, among others. And from the 
onset, we brought different artists together. 
We try to be musically innovative and not 
only air what's popular at the time, but also 
new acts that are original and different and 
established art~ ts in different ways. 

is the most complex factor of all. 

W hat do you d o lmmedlately before 
the show? 
Pray. I'm inside the truck, and I lead a prayer 
over the headsets, trying to calm everyone down 
and getting them all in the mood. 

And after? 
The first thing I do is personally thank every 
single person who was part of the show. from 
the artists to the cameramen. The next day, I 
come down with the flu. 

ADVER T ORIA L 

Puerto Rico 
The Perfect And Fun Caribbean Destination 

With its breathtaking natural scenery, pristine beaches, 
unparalleled music life, abundant activities and wide 
range of luxury accommodations, the Islands of Puerto 
Rico are perfect for everyone looking for a vacation or a 
weekend getaway. Just a quick flight from anywhere in 
the continental U.S. and most major airports in Latin 
America, Puerto Rico is a convenient, yet exotic, 
destination for fun. 

·. . . . . . ..... 

3. Swim Of' sunbathe in over 230 
miles of pristine beaches. 

4. Dance the night away to 
salsa music. 

5 . Glow at night in three of the rare 

a.UstentoallN• llohoioe 
of radio stations that 
showcase a musical fusion 
of Latin American, Africa• , 
American and European 
Influences. 

9. Hike in El Yunque, the only 
rainforest In the U.S. National 
Parks system. 

blolumlnescent bays In the world. 1 o. Discover the warmth and 

6. Leam how to dance bomb• music 
to the beat of African drums. 
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friendliness of our people 
at one of our vivacious 
music and dance fes tivals. PUERT0 RIC0 
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YOU'RE INVITED 
Eighth Annual Billboard Bash Celebrates The Best Of Latin Music 
By Leila Cobo 

The Billbo rd Bash salutes the Billboard Latin Music Awards 

celebrates all genres of Latin music. 

Presente by State Farm in association with T-Mobilc, th is 

year's Bash ill be held April 28 at the Conrad San Juan Con

dado Plaza ~ tel, featuring performances by finalists Car

olina La Of m Colombia, DJ Fl ex from Panama, Larry 
Hernandez an Diana Reyes from Mexico and Puerto Rico's 

Christian mus c sensation Tercer Cielo. 

As is traditio all of the performers arc Analists, and they'll 

provide the mu ic to an evening honoring not just artists, 
but also the label , publishers, editors and writers behind the 

hits. Serving as a \an talizing appetizer to the Billboard Latin 
Music Aw ards the"following day, portions of the Bash w ill air 

on the Telemundo pecial "Billboard EXTRA," highlighting 

e best of the even; ng. 
The Bash perfor crs represent a variety of Latin music 

tyles. Hernandez, a ,nalist in the newly created ucw La.tin 

·st category as well s for regional Mexican albums a{tist of 

e year, solo, took the harts by storm with his narcqcorridps, 
hich not only broke und at radio but also resulted in sales. 
ernandez's "16 Narc orridos" album is also a finalist ·for re- • 

onal Mexican album o the year. 

Carolina La 0, an indie success story signed 
t Synergy, is a finalist in e tropical airplay 

a · of the year category, argely dr iven by 
h r si ngle "El Ultimo Beso. 

Capitol Latin's DJ Flex, last year's top fi. 

n · st, returns to the charts an to the Bash 

th stothesucccssofhisalb ,m " La 

Ev luci6n Romantic Style," u for 
La in rhythm album and Latin 

rh albumartistoftheyeara ards. 

ne of the surprise success sto

rie of the year is Christian duo, 
Ter rCielo. The act isa final-

ist r Latin pop albums artist 

of tHe year, duo or group. Diana 
Rey returns to the Bash as a 

fina · t as the category of regional M exican airplay 

artis of the year, female. 

Bi board chart reporter DJ Rafy Ni~ves will provide 

the s undtrack for the evening. 

T Bash, a longtime tradition of t he mainstream 
Billb rd Music Awards, launched its l a tin version in 

2003 response to the i ncreasing cachet of the Bill

board Latin Music Awards. 

T h event kicks off at 9 p.m .. with t ed carpet 

arriva s beginning at 8:30 p.m. 

GENIUSES 
OF LOVE 
Scribes Of Relationship-Themed 
Regional Mexican Tunes Dominate 
Songwriter Finalists 
BY AVALA BEN-VEHUDA 

As was the case in 2009, this year's field of finalists for 

songwriter of the year is dominated by Mexican com

posers and regional Mexican fare, reflecting the genre's 
dominance of U.S. Latin radio. Tunesmith Horacio Palen

cia Cisneros made the list by penning hits for other artists, 

while Espinoza Paz and Joan Sebastian are finalists on 

the strength of both their own recordings and others'. 

Cisneros scored with three top 10 hits: La Arrolladora 

Banda el Lim6n's " Ya Es Muy Tarde," Los Huracanes 

del Nerte's " Mi Complemento" and Banda el Recodo's 
"Me Gusta Todo de Ti." "The majority 

of my songs are about love," Cis

neros says. "So I said, 'I'm going 

to try to do something about lack 

of love, and I' ll see how it turns 

out.' "The result was "Ya Es Muy 
Tarde," which hit No. 2 on Bil l

board's Hot Latin Songs chart. 

Paz (real name: Isidro Chavez Es

pinoza) charted as a songwriter with 

five tracks, two of them from his album "Yo 

No Canto, Pero Lo lntentamos": "Lo lntentamos" and 
"Ponte En Mi Lugar." His other hits were K-Paz de La 

Sierra's "Como Un Tatuaje," Los Hor6scopos de Du

rango's "Este Coraz6n" and Andres "El Macizo" Mar

quez's "Yo Me Confie." Paz, BM l's Latin songwriter of 

the year for three years running, says he can't picture 

himself writing a song that has nothing to do with love. 
"I always write about things having to do with love, 

good and bad relationship s I've had," he says. Paz 

wrote "Como Un Tat uaje" while Jogging on oceanfront 

promenade the Malec6n in Mazatlan, Mexico. "When I 

run, I bring a recorder. I don't stop, I keep running. I 

take advantage of every moment to write." 
Singer/songwriter Joan Sebastian, honored in March 

as one of ASCAP's Latin songwriters of the year, Is a 

ret urning Billboard finalist. His success came as a result 

of his hit "Te Ira Mejor Sin Mi," from his latest album 

"Pegadito al Corazon," as well as Vicente Fernandez's 

"El Ultimo Beso," Conjunto Primavera's "Mi Primera 
Vez" and Alejandro Fernandez's " Estuve." 

The exception this year among the regional Mexi

can finalist s Is Avent ura's Anthony "Romeo" Santos, 

who received a nod thanks to "All Up 2 You" and "Su Ve

neno," both of which hit No. 4 on Hot Latin Songs. The 

urban bachata act's leader was also named an ASCAP 

Latin songwriter of the year," 

BEHIND 
THE 
11 r: s1c 

had regiona l Mexican and urban macho also produced Pedro Fernan· mixed w ith pop and heavier beat s. 

Produce~ Of The ~ea~ 
Finalists Have KnacK 
For Po l'I Versatility 
BY AV LA BEN-YEHUDA 
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cross formats figure prom i

the hit s c reated by this 

!ermined by the radio air-

r Dentro" and 

. 1 song "Esclavo 

last of which also 

remixes. " I'm passionate about 

sound and technology," Avila re
cently told Billboard. "But then I lis

ten like the audience, to see if [ the 

song] has that e lement that w ill trap 

or excite me." 

Fernando Camacho man

ages Banda MS, which is 
relatively new to the 

charts, and established 

act La Arrolladora Banda 

el Limon. He also pro
duces the two acts' music, 

including Banda MS' novelty 

hit "El Mech6n" and "Sin Evi

dencias" as well as Arrolladora's "Ya Es 

Muy Tarde" and "La Calabaza." Ca-

No. 1 song "El Amor," the dez's "Ni Con Otro Corazon." "I 

can't explain feeling to you," 
Camacho says. "It's not 

something methodical 

or a d iagram I fo llow. 

We try to put feeling in 

every song." 
~· 

ubiquitous, multiformat 
hit by Tito "El Bambino," 

was produced and co

written by the artist. 

"When we were work

ing on the song, the 

Cachorro Lopez, a versa
tile producer who can stretch 

~ ...... LOPEZ,. producer, Luis Berrios, 

from pure pop to pop alternative, 

produced Rei k's "Fui," A lex Ubago's 

"Me Arrepiento" and Paulina Rubio's 
No. 1 "Causa y Efecto" and follow

up "Ni Rosas Ni Juguetes." Lopez 
says "Ni Rosas" started out as a much 

d ifferent song- "lt was a super· 

traditional ranchera"-that was 

and I worked together on the 

rhythmic production," the artist says. 

"[The song] crossed over because 

of the rhythmic part, which worked 
not just for one musical format. but 

for all. Little by little we added 
rhythms from al l genres to the song 

to be able to get into pop, tropical 

and urban formats." 
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BREAKING 
ALL RECORDS 

AND 
REVOLUTIONIZING 

THE INDUSTRY 

AVENTURA 
COL'.ISEO DE PUERTO RICO 
5 CONSECUTIVE NIGHTS 

WWW. SBSENTERTAINMENT. COM 

DIA NACIONAL DE 
LA SALSA 

ESTADIO HIRAM BITHORN 
26 CONSECUTIVE YEARS 

- CALIBASH 
STAPLES CENTER , 

~ARIPEO 
DE ESTRELtAS 

PICO RIVERA 
Sfil)Jll.S A~J ~A 

SPANISH 
BROADCASTING 

SYSTEM 
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the power of dreams 

TELE\lU'.JUU ,.()\1 

S111art, 
Provocative 
yet Traditional 
Another Telemundo 
Original 

... Jencarlos Canela 
The multi-talented Jencarlos Canela, star 
of Telemundo's "Mas sabe el Diablo" one of 
last year's most popular Novelas. 
Also nominated this year for Billboard's best 
new artist. 

At Telemundo, we inform, empower, inspire 
and entertain our audience through, 
culturally relevant original productions across 
multiple p latforms. Igniting the power of 
dreams through our commitment to 
producing content for Hispanics in the U.S., 
Puerto Rico and worldwide. 

Atrevete a, 

TELEMUNDO 

A Division of NBC Universal 
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prepara el escenario para lo bueno 
con una sola tarjeta. 

Ya es hora. Unete a Wyclef Jean y sube las manos con 
una Tarjeta Dorada Prepagada Visa® de Western Union.®,> 

Es una tarjeta recargable con cargos mfnimos' que se puede usar 
en cualquier lugar donde se acepten las tarjetas de debito Visa.2 

✓ Sin cuota por activaci6n 

✓ Sin cuotas mensuales de mantenimiento 

✓ Sin cuotas por transacci6n de compra 

✓ No se requiere cuenta bancaria o verificaci6n de credito 

✓ Sin cuotas por sobregiro o pago tardfo 

Agrega dinero a tu ta~eta una y otra vez.3 

ADEMAS, con la Tarjeta Dorada Visa, jpuedes ahorrar tiempo y ganar 
premios en transacciones calificadas al enviar dinero con Western Union!• 

Por fin, una ta~eta prepagada que suena muy bien. 
Consigue la tuya en westernunion.com/201 Op repaid. 

• I.a Tarjeta Dorada Prepagada Visa Western Union es emitida por 
MetaBart'·' conforme a una licercia Ot{)(gada por Visa U.S.A Inc 
MetaBart; Miembro RllC. 

1 Cuotas ycargos se dedociran del saldo de la cue,,ta de la tarJeta bajo 
cienas situaciooes. Cuotas comunes de la tarjeta illCluyen Cuota par Retiro 
de Cajero Autornat ico IY las cuotas apl~~es del C{Jerador de cajero 
aut(Jllatico). $1.95; Cuota por Ccnsulta/Denegadon de Cajero Automatico, 
Sll 45. Cuota mensual por lnactrvidad de la tarjeta luego de 12 meses 
coosecutiws de no usarla; y una Cuota por Recargo, $4.95. Ve el Aruerdo 
del Tnular de la Tarjeta para una descripcion comr:Aeta de las cuotas 

©2010 Western Un tlJl Holdings. Todos los derechos reseNaOOs. 

WESTERN! 1 w/41 
UNION I"/' 

'Cuota por Retiro de Cajero Aut{)(natico de $1 00, mas las cuotas aplicables del operador 
de ca;ero aut(Jllatico Retiros de caJero automatico estan limitados a $!'ro/dia 
I.as transaa:iones para cargar la tarjeta [ii QUe relJasen cienos morrtos e,, <111ares o 
[ti) qua involucren ciertos asuntos reglamentarros puedeti se, reslnrrgidas por nosotros 
segLll se detalla en el Acuerdo del Tnularde la Tarjeta individual 

• Los premios estan sujetos a cambio sin pre'Jio aviso Cienas funcionalidades de la 
Taqeta Ooraca de Westarn Uroon' solo estan dlS(Xlllibles e,, localtdades de Agentes 
de Western Union equipadas coo cDml)Uladoras FC La Tarjeta llorada es propiedad 
de Western Union, y el prograrna de la Tar1eta llorada puooe ser cancelado s11 pre,io 
alliso Pueden aphcar otras restncciones y lim1taci1Jles Ve el Acuerdo de la Tar jet a 
Dooxia de Western lAlion para detalles adicionales 
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CARIBBEAN FUSION 
Nas, Damien Marley 

reunite for album 

LAUNCHING SOON 
Flying Lotus takes to 

the airwaves 

STILL STANDING 
Dettones overcome 

tragedy 

ROCKIN' SOUL 
Hanson spices Its 

pop-rock with R&B 

pg I BY MARIEL CONCEPCION 

REBEL GIRL 
Janelle Monae Continues Bending Genres On Her Debut 

Janelle Monae has no desire to define her sound. 
"It's genre-less, because it has an energy about it that gen

res can't really live up to, so I don't want to diminish it by try· 
ing to restrict it." the eccentric 24-year-old says about "The 
ArchAndro id." due May 18 on Wondaland Arts Society/Bad 
Boy Recordings. 

ln fact, Monae's album is so genre-less that to promote it 
this summer she will open up for R&B singer Erykah Badu in 
May and June, perform at Lilith Fair and tour in Europe and 
North America with alternative band Of Montreal. 

Although catering to diverse audiences, Atlantic Records 
senior VP of marketing Eric Wong says reaching these differ• 
ent markets won't be difficult." Janelle's style melds pop wi th 
a mash-up of soul, funk and rock that will translate across all 
audiences whether touring with Erykah Badu, Of Montreal or 
performing at Lilith Fair,· he says, adding that Monae has pre
viously toured with No Doubt, Paramore and Raphael Saadiq. 
"Janelle proves that innovative music has no boundaries.· 

"The ArchAndroid" veers all over the place- ranging from 
"Wondaland," which describes the whimsical, artificial real
ity of the same title that Monae has created for herself and her 
creative team; "Overtures,• influenced by Walt Disney with 
•symphonies, strings and horns"; "Dance or Die." a Fela Kuti
inspired track featuring Saul Williams; and "Cold War," which 
Monae says "reveals what the ArchAndroid looks like." 

The first single is the bouncy, bass-driven "Tightrope," which 
featmes the album's co-executive producer, OutKast's Big Boi. 
The song's video was shot in an unlikely place: a sanitarium. 

ing of the record, footage of the tour and a tutorial of the 
'Tightrope' dance." The trailers premiered on Janelle
Monae.com as well as biogs. various online sites and so· 
cial networks. 

Although she offers little detail, Monie says her muse 
for this a lbum-which is a combination of Suites II and 
11 1 ofher 2008 EP "Metropolis"- is Cindi Mayweather, her 
alter-ego. She also suggests the album is inspired by col
ors and dreams. 

"lfr say I want a song to feel bold red, or if ! had a song 
come to me in my dreams, it ust,ally means there was a lot of 
color in it," she says. "What I tried to do is make it as vivid as 
I was able to when I recorded it and capture as much as l could." 

Monae, who recently wrapped an 11-city trek and is slated 
to make appearances on "The Ellen DeGeneres Show," "The 
Mo'Nique Show." "Last Call With Carson Daly" and "Lopez 
Tonight," says she has embraced her uniqueness and hopes 
others will continue to do so as wel l. 

"This album has a lot of psychedelic moments and some
times feels like James Bond or Frida Kahlo, or some of the other 
surrealists I've enjoyed," she says. " It also deals with self. 
realization and the things I've realized about myself within 
this project have made me unafraid to make mistakes. I coined 
the term 'emotional picture of the mind.' l'm 
just blessed for the supporters 
who have been waiting to fi
nally hear the songs I've had 
in my dreams." 

"It was filmed at Palace of the 
Dogs, which is a p lace where a lot 
of great artists have s tudied, from 
)imi Hendrix to Pr ince and Miles 
Davis," Monae says. "Dancing is 
forbidden there because it leads to 
magical powers that are illegal. So, 
the 'Tightrope' was a very rebel
lious dance that I came up with." 

• • 'It's genre-less, 

To roll out the clip, which was 
directed by Wendy Morgan (Gnarls 
Barkley), Wong says the label "of
fered fans various trailers that 
served as teasers, with content that 
people have never seen before," 
including "scenes from the mak-
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»>BUBLE WINS 
BIG, DRAKE BESTS 
BIEBER AT JU NOS 
Michael Buble took 
home three Juno 
Awards during the 
awards telecast from St. 
John's, Newfoundland, 
adding to the single 
trophy he received 
during the show's 
untelevised portion. 
Buble took home a lbum 
of the year for "Crazy 
Love," as well as pop 
album of the year, single 
of the year for "Just 
Haven't Met You Yet" 
and the fans' choice 
award. The show aired 
April 18 on CTV. Rising 
Toronto hip-hop star 
Drake won the best new 
artist award, usurping 
Strafford, Ontario, teen 
sensation Justin Bieber. 
Drake offered to share 
the award with Bieber. 

>»BROWN 
HOSTS VIRGINIA 
BENEFIT SHOW 
Chris Brown will 
headline and host the 
benefit concert Virginia 
Stand Up! A Call to 
Action, set for May 15 in 
Richmond, Va. Brown 
will perform tracks from 
his latest album, 
"Graffiti," as well as hits 
from his previous two 
releases. He will be 
joined by Keri Hilson, 
Trey Songz, T-Pain, Ryan 
Leslie, Mario and Juelz 
Santana. "I wanted to 
find a way to contribute 
personally to the 
ongoing Haitian relief 
effort and also support 
an organization that 
helps people in need in 
my home state," Brown 
says. "The images I see 
on televis ion, both in my 
community and in Haiti, 
remind me that everyone 
has to do their part." 

»>YOU SAY 
PARTY DRUMMER 
DIES 
Devon Clifford, 
drummer for Canadian 
alt-rock act You Say 
Party! We Say Die!, died 
April 18 after collapsing 
onstage two days earlier 
in Vancouver during the 
band's show at the 
Rickshaw Theatre. 
Singer Becky Ninkovic 
reportedly asked fans at 
the gig to call 911 after 
he collapsed. Clifford, 
30, died after under
going surgery for a brain 
hemorrhage. 

Reporting by Mariel 
Concepcion, Andre Paine 
and Robert Thompson. 
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Family 
Entertainment 
Nas, Damian Marley Team Up For 'Distant Relatives' 

When Nas and Damian "Jr. Gong'' Marley first 
collaborated--0n "Road to Zion" from Marley's 
2005 album "Welcome to Jamrock" (Ghetto 

Youths/Tuff Gong/Universal Motown)- there 
was such a spark between them that the pair say 
it was inevitable they would come back for more. 

"Damian's lyrics on that song are bananas," 
says Nas, born Nasir Jones, of the anti-oppres
sion track. "It makes you go, 'Did he just say 
that? Isn't he scared of the repercussions?' I 
want to work with someone l ike that." 

Now the duo is back together, this ti me for 
an unprecedented full-length rap-reggae colli• 
sion on the album" Distant Relatives," due May 
18on Universal Republic. The result is a seam• 
less collaboration- a world away from some of 
the forced dancehall/hip-hop couplings previ
ously used by major labels to try and crossover 
reggae singles to the R&B mainstream. 

"Many of th.ose records were made solely 
from business decisions," says Marley, youngest 
son of reggae legend Bob, seated alongside Nas 
at New York's Quad Studios. "Some of those 
artists didn't know each other's work until they 
made the records, whereas I [was] a fan ofNas 
years before we did 'Road to Zion.' " 

Combi ned, the two also bring some serious 
sales firepower. "Welcome to Jamrock'' peaked 
at No. 7 on the Billboard 200 and has moved 
764,000 units. according to Nielsen SoundScan, 
while Nas' latest record, 2008's "Untitled" (Def 
Jam) , hit No. 1 and scanned 463,000. 

Universal Republic co-president/COO Avery 
Lipman hails the diversity of the record, which 
is being introduced by three different tracks. 
"As We Enter," a vibrant blend ofMarlcy's thick 
Jamaican patois and Nas' New York-accented 
rhymes, impacted rhythmic formats Feb. 23 
and has so far peaked at No. 18 on Billboard's 
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Rap Digital Songs chart and No. 23 on R&B/ 
Hip-Hop Digital Songs, selling 33,000 un its, 
according to Sound Scan. Meanwhile the darker 

'Strong Will Continue"- which the duo de
buted Feb. 5 on B ET's "Help for Haiti" telethon 
-hit download stores April 13, al though it's 

not being pushed at radio. 
In addition, "Land of Promise" was released 

as an embeddable widget that offers a free down
load of the track.and pushes news updates on 
"Distant Relatives." 

Guests on the album include Lil Wayne on 
"My Generation," Somalia-born K'naan rap· 
ping about his homeland on "Africa Must Wake 
Up," Marley's older brother Stephen and even 
the late Deruris Brown, who's sampled on a re
vamped version of h is reggae repatriation an• 
them "The Promised Land." 

The duo is booked on "The Tonight Show 
With Jay Leno" May 19 and "Jimmy Kimmel 
Live!" May 24, while the U.S. Distant Rela• 
tives tour- on which bo th artis ts will per
form separately :and together- kicks off May 
21 at the Community Center i n Arcata, Cal if. 
Booked worldwide by Will iam Morris En
deavor Entertainment, European shows 
begin June 27 at Belgium's Couleur Cafe Fes• 
tival with pending dates for African and 
Caribbean territories. 

Both artists hope the partnership will endure 
beyond the tour, while Lipm an likens it to 2007's 
successful pairing ofrocker Robert Plant with 
bluegrass singer Alison Krauss on "Raising 
Sand" (Rounderl, which has sold 1.5 million 
copies, according to SoundScan. 

" 'Distant Relatives' is like a street version 
of that concept," Lipman says. "And if it has 
half the success of that record, we would be 
really happy.'' 
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CLEARED 
FOR TAKEOFF 
Flying Lotus 
Prepares To Go 
Sky High With 
Thom Yorke 

Before the critical success of 
sophomore album "Los Ange
les," Flying Lotus was an un
de rground art ist crafting 
off-kilter electronica in his 

basement. Now the 26-year· 
old experimental producer is 
"c reating universes" on a 
space-themed follow-up and 
en joying the l ife of a buzzwor · 
thy beatrnaker. 

"I got a phone call from 
Erykah Badu the other morn• 
ing. and a few nights ago I was 

talking to Beck about real es
tate." says the artist, whose real 
name is Steve Ell ison. "It's all 
still surreal to me. I geek ou t 
on it every day." 

With visual tie-i ns, string 
sections and a guest appearance 
by Thom Yorke, "Cosmo· 
gram ma," due May 4 in the 
U ni ted States, uses Ellison's 
newfound clout to capitalize on 

an ambitious musical vision. 
After s igning to Warp Records 
in 2007, Ellison drew upon a 
mix of hip-hop, jazz and psy

chedelia for the electronic opus 
"Los Angeles," which was re
leased the following year. 

Ellison has since remixed 
acts like Radiohead and Kan ye 
West, r e leased d ubstep

inflected singles on Hyperdub 
Records and gathered a roster 
of like-minded artists on his 
own imprint, Brainfeed er. 
Though he stayed busy after 
the release of "Los Angeles," 
he says he never stopped work
ing on ideas for a new album. 
"After being compared with so 
many other people, I wanted 
to make something tha t was 
just me," he says. 

For the new album, Ellison 
recorded some tracks at his 
one-bedroom apartment in 
Central Valley, Calif., and for 
o thers he returned to his base
ment in Echo Park for "a more 
raw, organic feel." Unlike h is 

previous fu ll-lengths, "Cos· 
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>>>TANGO TIME 
The Gotan Project has sold 2.5 
million a lbums, appeared on 
300-plus compilations and 
licensed a number of Its tracks, 
according to Paris-based 
label/publisher Ya Basta. Now 
the multinational band is 
preparing to promote new 
album "Tango 3.0" on a two
year world tour. 

"Tango 3.0" was released 
April 19 and is licensed to Bar
clay for France, Belgium and 
Switzerland; XL Recordings 
for North America, the United 
Kingdom, Australia and New 
Zealand; Rambling Records 
in Japan; Universal in Ger
many; MCD in Brazil; and Ran-

tinue through Russia, France, 
Portugal, the United Kingdom, 
Belgium, the Netherlands, Lux
embourg, Germany, Italy and 
Eastern Europe. U.S. dates In 
September and October in
clude the 17,000-capacity Hol
lywood Bowl before the band 
returns to Germany. 

" Germany is a territory 
where the band typically sells 
20,000-25,000 units, and we 
believe they could do much 
better," label manager Lau
rent Dubrulle says. 

Gotan Project, booked glob
ally by Paris-based Alias and 
managed by London-based 
Gross Management, will spend 
2011 touring South America 

dom in Argentina. and Asia. -Gary Smith 
Multi-instrumentalist Philippe 

Cohen-Sola! says the album 
is "a return to the more elec
tronic sound of [band debut] 
'Revancha del Tango,' but also 
there's more brass, plus a blue
grass feel, some cumbia and a 
dash of dub." 

The tour kicked off April 7 
in Switzerland and will con-

Paris to the 
moon· 
GOTAN ,. 
PROJECT k" . i . 
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mogramma" relies heavily on 
live instrumentation. with 
contribu tions by bassist 
Thundercat, harpist Rebekah 
Raff and str ing arranger 
Miguel Atwood -Fe rguson. 
who has worked with OutKast 
and Will.i.am. 

A longtime Radiohead fan, 
Ellison was also thrilled to col
l a borate with Yorke on the 
d reamy track" ... And the 
World Laughs With You.• He 
first got in touch with Yorke 

>>>TURNING 
SOMERSAULTS 
Martin Harley, who was born 
in Wales and raised in greater 
London, has traveled the 
world, living out of a car in Aus-
tralia and in a monastery in 
Thailand. Now augmented by 
double bassist Jay Carter and 
drummer Pete Swatton, the 
Martin Harley Band is making 
headway c loser to home. 

The frontman's folk- and 
blues-tinged songs and lap 
slide-guitar playing are fixtures 
on the UK circuit and beyond, 
as underlined by March dates 
in Germany booked by Artist 
XClusive. The current U.K. shows 
(booked by Mutiny Music's Tim 
Richardson) are promoting the 
"Drumrolls for Somersaults" 
album, released physically April 
12 on Villainousand distributed 
by Proper, with digital release 
across Europe via Proper's dis-
tributor the Independent Online 
Distribution Alliance. 

"It's been s low but sure 
growth for us in the U.K.," 
Harley says. "Some good 
press and radio attention has 
helped, as well as touring with 
James Morrison. Germany was 

through muhrnl friend Mary 
Anne Hobbs and quickly 
made an impression. • I sent 
him some tunes, and two days 
late r I had some vocals in my 
e-mail." Ellison says. 

After showcasing his new 
material at South by South
wes t , Ellison opened for 
Yorke's new side project 
Atoms for Peace at select 
shows this month. Warp label 
manager Priya Dewan sees the 
tour, as well as his perform-

great, and the majority of our 
Web traffic comes from Amer-
ica, so we're hoping to get over 
there this year." 

Harley's publishing is cur-
rently available, as are his 
albums for licensing outside 
Europe. The band will raise 
money for Cancer Research 
U.K. by playing free street gigs 
May 9-15 as part of Busking 
Cancer Week. -Paul Sexton 

>>>DANISH 
TRESPASSERS 
Having logged another h it 
a lbum at home with comeback 
set "Trespassers" (Sony Music), 
Danish rock band Kashmir is 
now eyeing the U.S. market. 
"Trespassers" entered the IFPI 
Denmark albums chart at No. 
1 in February and domestic 
sales are 26,000, according to 
the act's New York-based 
management Backofflce. The 
firm says previous album "No 
Balance Palace" (2005) sold 
80,000 worldwide. 

The new set was released in 
March in Mexico, the Nordic re-
glen, Germany, Austria, Switz-
erland, Belgium, the Nether-
lands, Luxembourg, Poland 

ances with dubstep artist 
Kode9 and at Coachella. 
as crucial to expanding 
h is fan base, because 
"anyone who comes to 
one of these shows will 
become interested in 
hearing more.'' 

Before turn ing to 
music, Ellison ini tially 
sh1died film at San Fran
cisco's Academy of Art, 
and his passion for visual 
art is now being used 
to p romote "Cosmo 
gramma. • Aside from ms 
live show, which has syn
chronized projected pic
tures to the music for a 
slide-show effect. Warp 
is offering retail posters 

with different versions of 
the cover art from "Cosmo
gramma," as well as limited 
pressings of the CD with a 
gold s lipcase. 

Warp is also dabbling wi th 
"augmented reality" for the re
lease, which relies on album 
artwork to unlock special on
line content. "We just wanted 
to have a huge visual element 
to coincide with how beauti
ful and immense the album 
is," Dewan says. 

and Australia. SonyMuslc In-
dependent Network issued a 
U.S. digita l EP, "Petite Ma-
chine," last Septemberfeatur-
ing tracks from the act's 2004 
set "Zitilites," followed by "The 
No Balance EP" in February, 
featuring t racks from "No Bal-
ance Palace." 

Kashmir played three sold-
out shows at Mexico City's Lu-
nario Auditorio in March and 
four performances at South by 
Southwest. The act "Is dedl-
cated to making a space for 
themselves in North America. 
We are planning [U.S.] shows 
throughout the summer and 
are looking forward to releas-
Ing 'Trespassers' In the fall," 
says Backofflce's Farra Math-
ews, who co-manages Kashmir 
with Denmark-based Volcano 
Management. Sold-out Danish 
shows include three nights at 
the 1,500-capaclty Vega In 
Copenhagen (April 27-29), 
followed by European dates 
and festivals. 

Publishing is copyright con-
trol. Booking is with Copen-
hagen-based Skandinavian; a 
U.S. agent Ts being arranged. 

- Charles Ferro 

Despite a car accident in November 2008 that left bassist Chi Cheng with a debilitating brain 
injury, the Deftones have returned with a new album. The set moves away from the experi
mental nature of the band's past three studio efforts and revisits the raw heaviness of its mid
'90s releases. The decision to carry on was difficult, but Deftones singer Chino More no says the 
tragedy has brought the group closer together. "When something like this happens It makes 
you re-evaluate your whole situation," Moreno says. "It got everybody focused and in a real cre
ative spot." Recorded in six months with producer Nick Raskulinecz (Foo Fighters, Rush) and 
new bassist Sergio Vega, the Deftones' sixth studio a lbum, "Diamond Eyes," will be released 
May 4 on Reprise/Warner Bros. Records. 

1 "Diamond Eyes" has the same aggres
sive vibe as the band's 1997 second album, 
"Around the Fur." Did you take a similar 
approach with the new release? 
The comparison to "Around the Fur" is because 
ofthc immediacy. The way that record was writ
ten was very immediate. We were together in 
a rehearsal space playing these ideas out hun
dreds of times, crafting them right. and then 
going into the studio to track them. From that 
point on. with (2000's] "White Pony" and the 
next couple records after that, we p ieced stuff 
together more in the studio, which isn't a bad 
thing. But there's something about going in 

with a cohesive piece of work that you're con
fident in performing already and then record
ing it. ["Diamond Eyes"] has that cohesive vibe. 
because it was written all together and wasn't 
pieced together. 

2 The band recruited bassist Sergio Vega 
for "Diamond Eyes" following Cheng's car 
accident. Has bringing in a new bandmate 
changed your sound? 

[Vega] definitely came and brought an inspi
ration. He wrote everything with us from day 
one on this record. Just having new blood in 
there is inspiring, because it brings in a differ
ent opinion and voice. Sonically, it's hard to 
say. [Cheng and Vega] are different people; they 
play bass differently. But it sounds right. It still 
sounds like the Deftones, and that's what we 
wanted to maintain. 

3 Do you have an update on Cheng's 
condition? 
He's doing a little better and looks healthier. 
He has a brain injury, and with that you don't 
really know until he fully wakes up. Right now 
he's in a semiconscious state. So he wakes up 
and he sleeps, but he hasn't communicated 
yet. His eyes are open and he's looking at you. 
For me, looking into his eyes and standing there 
talking to him, l feel like he's in there and re
covering. He's got to get his motor skills back 

and be able to communicate. He's got really 
good doctors working with him right now, try
ing some experimental therapy to get him to 
react. It seems to be working, so we're very 
hopeful that's the case. 

4 Prior to Cheng's accident, the Deftones 
recorded the as-yet-unreleased full- length 
album "Eros." Why did you shelve It, and 
do you plan to eventually release it? 

When his accident happened. we stood away 
from the project in general. We weren't really 
trunking about what our future was going to 
be with the band. it was put on hold. But when 

we did resume . .. we called Ser
gio and he was down to play ,vith 
us. We just wanted to play to· 
gcther as a band. It didn't seem 
like we should sit there and go 
over all the stuff we wrote with 
Chi and show it to Sergio and 
have him learn it. We were just 
turning the page and starting 
from scratch. In a couple 
months, we had strong founda
tions for a record. The album 
that we did ,vith Chi is very spe· 

cial to us for obvious reasons. It's the last thing 
he's played on until this point. So we hold it 
very close to us. and we'll release it one day. 

5 Your last st udio album, 2006's "Sat
urday Night W rist," was released on Mav
erick, w h ich c losed . Now you're on 
Reprise/Warner Bros. Records. Has your 
relationship w ith W a rner Music Group 
changed since the shift? 

I definitely feel it's a little stronger this time. 
There was no Maverick on that last record, but 
it might have had Maverick's logo on it. But 
Maverick at that time pretty much wasn't a label 
anymore. So we had gotten sucked up by 
Warner Bros. And at that time, I th ink we got 
lost in the shuffle a little bit on that one. With 
["Diamond Eyes"J, it seems like there's a lot 
more focus on the project. 

6 Has the band considered releasing fu
ture albums w ithout a label? 
Obviously, that would be something great for 
us- for a lot of different reasons. But at this time 
we're still underconlratt. We don't make records 
too often. So it's going to take us a long time to 
fulfill our contract with them over the last 15 years 
or whatcvcrsincc we started putti ngout records. 
We still h ave a couple more records to go that are 
due. When that's up, obviously we'd love to have 
more control over our releases. 
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PJ MORTON 
Walk A lone 
Producers: Warryn 

Campbell, PJ Morton 

S.O.S. Music/Tehillah Music 

Group/lndieBlu Music 

Release Date: April 6 

A popular presence in the indie 

soul movement, singer/song

writer/pianist PJ Morton shines 
brighter than ever o n his fifth 

album, "Walk A lone." What first 

catc hes you on this tig ht, 10-

song set are its vibrant. soulful 

pop melodies, accented with 

just t he rig ht amount of sax, 
trumpet and strings. The other 

half of Morton's satisfying one

two punch is tied to his per

sonal-yet always relatable

lyrics that color in his life story 

about romance, relationships 
and the trials and tribulations 

of being a preacher's kid. Tying 

t he who le package together: 

his sonorous tenor. Album 

highlights include t he reggae-

for one of indie soul's shining 

stars to receive the mainstream 

spot light he deserves.-GM 

MARTIN SEXTON 
Sugarcoating 
Producers: Martin Sex ton, 

CritHarmon 

Kitchen Table Records 
Release Date: April 6 

Martin Sexton hasn't met a mu

sical style he doesn't like- at 

least that's the sense you get 

from the Massachusetts singer/ 

songwriter's ninth album, "Sug

arcoating ." As with most of it s 
predecessors, Sexton shoots 

w ide on the set and mostly hits, 

presenting a 13-track musical 

t ravelogue rooted in rootsy 

Americana. But he takes left 

t urns in to ragtime ("Easy on 
t he Eyes"), soul ("Always Got 

Away"), bouncy, Mersey

flavored pop ("Stick Around") 

and t he epic arrangement of 

the album-closing "Just to Be 
infused " Love You More" fea- Alive." The songs "Boom Sh-

turing Tweet, Morton's moving 

talk/sing approach on the song 

" Son of a Preacherman" and 

R&B gems "Don't Ever Leave" 

and "I Need Your Love." Mor
ton (who has written for Erykah 

Badu and India.Arie) accom

plishes a rare contemporary 

feat these days on ·walk A lone" 

-a seamless album without 

one skip-worthy t rack. It's time 

Boom" and " Liv in' t he Life" 

boast a breezy, Jason Mraz

style playfulness, and the tit le 

track takes a hard look at every

thing t hat 's come in t he wake 

of 9/11, p leading for someone 
to "tell it like it is." On t he track 

"Shane," Sexton sings to his 

baby son over tricky, r inging 

guitar figures, while the twangy 

"Long Haul" promises a lasting 

MGMT 
Congratulations 
Producers: MGMT, Pete "Sonic 

Boom" Kember 

Columbia Records 
Release Date: April 13 

About 30 seconds into MGMT's second album, 

"Congratulations," singer Andrew Vanwyngarden asks, 

"How will I know if it's working?" Indeed, leading up to 

the set's release, the duo announced that the follow-up 
to its synth-pop-heavy 2007 debut, " Oracular 

Spectacular," would be a wild departure. The new nine

song album blends psychedelia with elements of post

punk, surf rock and even folk. The track "Someone's 

Missing" begins sparsely with soft guitars and sitar-like 

effects that echo the falsetto vocals before swelling into 

an easygoing funk jam. Cuts like " Song for Dan Treacy" 
and " Brian Eno" are surf-tinged and vaguely danceable, 

while the approximately 12-minute-long "Siberian 

Breaks" channels English cult group Television 

Personalities and features dreamy vocal arrangements 

reminiscent of Simon & Garfunkel and the Mamas & the 

Papas. Despite its retro influences, MGMT isn't out of 
touch: " Lady Dada's Nightmare" is an eerie, instrumen

tal nod to a certain pop star. So to answer 

Vanwyngarden's question: Yes, it's working.-LF 
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kind of love t hat d isappears in 

"Wants Out" and t hen cau

t iously pokes its head up in 

"F'riends Again."-GG 

• 
SOLOMON BURKE 
Nothlng's Impossible 
Producer: Willie Mitchell 

El Music 
Release Date: April 6 

Soul legend Solomon Burke's 
newest album, "Nothing's Im

possible," a collabcrat ion w ith 

f amed Memphis producer 

Willie Mitchell (who died in Jan

uary), set s out to p rove t hat 

even at 70 years old, a man 
should a lways p ursue hi s 

dreams. The powerful connec

t ion bet ween artist and pro

ducer is especially evident o n 

the shimmering love serenade 

" Dreams," where the sweet 
strings are perfect ly balanced 

w it h b luesy horns to b uild 

tension tor Burke's emotional 

outbursts. The song "You're 

Not Alone" spices up the mood 
with a funky rock feel and a gui

tar solo that replaces the often

heard saxophone that appears 

throughout the set. And expe

rience speaks for itself on the 

loneliness and longing, Burke's 

raw emotional delivery and 

Mitchell's rich arrangements en

sure t hat the music penetrates 

to the heart and soul. -IS 

14I14dl•#II4 
JAVELIN 
No Mas 
Producers: George 

Langford, Tom Van Buskirk 

Luaka Bop Records 
Release Date: April 6 
Electronic music has received 

wider exposure in the rock

leaning indie culture thanks to 

acts like Gir l Talk and Justice. 

But it's never seen something 
like Brooklyn-based duo Javelin's 

bizarre blending of beats and 

blips. On their second release 

" No Mas," cousins George 

Langford and Tom Van Buskirk 

stake t heir claim in t he world 
of electronica w ith an every

thing-but-the-kitchen-sink ap

proach, yielding infect ious but 

often mind-boggling results. 

The song "Mossy Woodland" 

sets a heartbreak lyrical theme 
("Drip-drop-drip-drop-drip goes 

the sound of the rain/Falling on 

my heart/I'm falling apart") to 

elect ronic-tinged strings and 

track "The Error of My Ways," crashing drum hits, and Javelin 

on which Burke sings the blues proves that disco isn't dead on 
accompanied by Mitchell's "On It on It." Meanwhile, the 

weeping strings, which evoke t rack "Susie Cues" splices funky 

Gershwin. With themes of love, piano with beats reminiscent 

COURT YARD HOUNDS 
Court Yard Hounds 
Producers: Emily Robison, Martie 

Maguire, Jim Scott 

Columbia Records 

Release Date: May 4 

The first words out of Emily Robi· 

son's mouth-"What am I doing here?"-are certainly 
appropriate for Court Yard Hounds' self-titled debut. 

Sister duo Robison and Martie Maguire might have 
confused a few fans by spinning off from their usual 

Dixie Chicks gig. But that will likely stop once they get 
an earful of the familiar, harmony-laden pop-country 

hybrid on this 12-song set. But that's not to say "Court 
Yard Hounds" simply recasts the Dixie Chicks' melodic 
virtues. For starters, Robison, who sings lead on 11 of 

the tracks, is a subtler vocalist and lyricist than her 

absent bandmate Natalie Maines. Robison and Maguire 
prove capable of crafting galloping, catchy choruses 

for such songs as "The Coast,'' "Ain't No Son,'' " It Didn't 

Make a Sound" and "I Miss You." The sibling duo mines 
a bit of psychedelia on the track " Delight (Something 

New Under the Sun)" and blues flavors for the Sheryl 

Crow-like "Then Again,'' while Maguire's richly 

arranged "Gracefully" and the rootsy "See You in the 

Spring" (a duet with Jakob Dylan) offer well-deployed 

changes of pace.-GG 

of '80s hip-hop. And with the 

single "'Oh ! Ce ntra," which 

channels vintage videogame 

noises and feat ures helium

voiced rap verses, it's no won

der '"No Mas" leaves t he listener 
dazed, confused and coming 

back tor more.-LF 

Producers: Sean Booth, Rob 

Brown 

Warp Records 

~elease C>ate: March 23 

Offbeat British electro nic d uo 
Autechre's 10th studio album, 

"Oversteps," brings a sonic col

lage of unobtrusive ambience, 

subdued melodies and frag

mented rhythms. Although the 

group has often been placed 

AUTECHRE 
Oversteps 
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I Learned the Hard Way 
Producer: Bosco Mann 

Daptone Records 
Release Date: April 6 

Since 2002, powerhouse singer Sharon Jones and her 

eight-piece backing band the Dap-Klngs have been 

finding ways to bring old-school soul music into a con

temporary setting. The group's latest album, " I Learned 
the Hard Way,'' is a more traditional take on Motown that 

thrives on the simplicity of its midtempo song struc

tures. Throughout 12 songs and a little less than 40 min

utes, the Dap-Klngs keep their arrangements bri sk and 

enjoyable on tracks like the funky opener "The Game 

Gets Old" and doo-wop standout "Give It Back." Jones 
remains a vivacious vocal force, but some of her best 

moments come as an intimate storyteller. "I'm a better 

woman than I have been/'Cause I don't think about way 

back when," she confidently croons over electric guitar 

and hand claps on "Better Things," a song that captures 

the album's lighthearted atmosphere. "I Learned the 
Hard Way" finds an eminent R&B band playing within its 

comfort zone and Jones continuing to distinguish her

self as a multilayered frontwoman.-JL 
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under t he subjective umbrella 
of intelligent dance music, it 
avidly avoids such classifica· 
t ions by going to g reat lengths 
to evade the predictability t hat 
often befalls tech no and rave 
music. Opener "r ess" swells like 
a grow ing haze, but as a sim
ple sketch it remains static and 
undeveloped. Rhythm is sec· 
o ndary on the song, with a 
steadily jagged snare click
clack t hat seems to fall in and 
out of place. This nebulous na
ture enhances later t racks like 
"os veix3" that feature more 
traditio nal sequencing . A nd 
"known(l)" is t echno-mache 
that 's led by spacey, harpsi
chordal synths amid layers of 
secondary melody and rich 
bell-like overtones. Splicing 
sounds and rhythms that some
ti mes complement and often 
compete, "Oversteps" creates 
an evolving harmony built on 
its own continuous assembly 
and breakdown.-CM 

PAPER TONGUES 
Paper Tongues 
Producers: various 

A&M/Octone 
Release Date: March 30 

Before a chance run-in with 
"American Idol" judge Randy 
Jackson helped land them 
a recording contract, Paper 
Tongues grew from a collect ive 
of Charlotte, N.C., music ians 
t hat mixed w itty alt-rock with 
measures of hip-hop, funk and 
soul. Here, each member brings 
t heir electric taste to the band's 
self-titled debut. The party
rock single "Ride to Califo rnia" 
features a hip-hop beat and 
auctioneer intensity during the 
verse, mixed w ith bombast ic 
electronica and a tongue-in
cheek hook. But Paper Tongues 
serve as a voice for t he down
t rodden youth on fiery hip-hop 
anthems like "Everybody" and 

"Rich and Poor." On the gritty, 
Kings of Leon-esque album 
opener "Trinity," the band ad
vocates for t he unrepresented: 
"Hear me pleading/I'm a child/ 
I'm t he poor/I am needing." 
And "For the People" pits angsty 
verses and foot-tapping st reet 
drums against a sugar-sweet. 
club· friendlychonus. With a dy· 
namic Phoenix-meets· Beastie 
Boys sound, Paper Tongues 
debut with a novel rock-hop 
alloy t hat feels natural and re
freshingly organic.-CM ... ,. 
CAETANO VELOSO 
ZII e zle 
Producers: Moreno Veloso, 

Pedro Sa 

Nonesuch Records 
Release Date: March 30 

On latest album "Zii e z ie," 
Brazilian musician Caet ano 
Veloso continues to explore the 
progressive timbres and tech
niques found on 2006 album 
"Ce." This time, rather t han 
making a rock album, Veloso 
introduces "transamba"-samba 
that's composed for a modern 
rock band. The resulting music 

has a constant pulse and is full 
of mystery and contradiction. 
The minimalist arrangement on 
"Por Quern?" is a solitary set
ting for Veloso·s bit tersweet 
poet ry, juxtaposing his delicate, 
high-pitched vocals w it h a syn
copated uptempo drum pat
tern. "A Cor Amarela" creates 
a lig hthearted beach atmos
phere with hand claps and a 
funky g uitar riff, where Veloso 
sings about how a dark
skinned girl in a yellow bikini is 

the best thing that could hap
pen to the color. In cont rast, t he 
solemn political statement "A 
Base de Guantanamo" features 
a daunting and repetitive chant 
with st r iking textural c lashes 
that create sonar images of a 
mechanized prison.-/S 

•m~ITTI;------
EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldi, Lindsey Fortier, Gary 
Gr;aft, Monica Herrera, Jason 
lipshutz, Connor McKnight, 
Michael Menachem, Gail Mitchell, 
Evan J. Nabavian, llya Skripnikov 

CRITICS' CHOICE *' A new 
release, regardless of chart 
potent ial, highly recommended 
for musical meri t. 

PICK • : A new release predicted 
to hit the top half of the chart in 
the corresponding format . 

AU albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York. N.Y. 
10003, or to the \1Jriters in the 
appropriate bureaus. 
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MATISSE 
Better Than Her (3:42) 
Producer: Kevin Rudolf 

Writers: K. Rudolf, J Kasher 

Publishers: various 

Jive/JLG 

Twin pop duo Brit and Alex 
parted ways last year, and 
w hile her sister has since 
moved on to graduate school, 
Br it Smith now goes by Ma
t isse and is shaking up t he 
clubs w ith solo debut single 
"Better Than Her." The song 
finds t he 23-year-old boast
ing about her superiority as a 
girlfriend-thoug h her ex has 
found someone new, his wan
dering eyes suggest he's not 
entirely happy. Matisse rel
ishes his regret. "I don't really 
feel so bad, 'cause I know 
you're better witho ut her/ 
What about her?" she sings. 
Anthemic "hey, heys" com
bine wit h Matisse's sweet yet 
sassy vocal to lure list eners 
t o the dancef loor. A lready 
top 10 o n Hot Dance Club 
Songs, " Better Than Her" has 
the kind of irresistible melody 
and lyrics that could work on 

top40.-MM 
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RICK ROSS 
FEATURING NE-YO 
Super High (3:47) 

Producer: Clark Kent 
Writers: various 

Publishers: various 

Maybach Music/Island Def 

Jam/I DJ MG 

THE DIRTY HEADS 
FEATURING ROME 
Lay Me Down (3:37) 
Producers: Stan Frazier, 

Steve Fox 

Writers: The Dirty Heads, 
R. Ramirez 

Publishers: Pink Sock/ 

Tranny Puncher/Warner 

Tamerlane (BM/) 

Executive Music Group 

A s tempe ratures rise, 
those searching for the 
song of t he summer will 
find a solid contender in 

On "Super High," the cham
pagne- and caviar-flavored 
lead single from Rick Ross' up· 
coming ··Teflon Don," the 
Florida rapper congratulates 
himself on his success by 
counting his jewelry, cars, and 
penthouses over a lush '70s 
soul soundscape. He offers no 
apologies for the superficiality 
of his lyrics, instead weaving 
t hem into his larger t han life, 
Miami mob boss aesthetic. 
DJ/producer Clark Kent 's beat 
is a natural progression from 
his simple piano loop on Jay
Z's "Brooklyn's Finest," which 
has a sim ilar m afioso ap
proach but not nearly as 
extravagant as "Super High," 
Don Cannon, who contributed 
the scratches, t urns t he 
raucous chorus of N.W.A's 
"Gangsta Gangst a" into an
other t riumphant chant. Ross 
continues to f launt his mas
tery of the hip-hop kingpin 
character. -EJN 

m;m 
TRAVIE McCOY 
FEATURING BRUNO 
MARS 
Elillionaire (3:31) 
Producers: The Smeezingtons 

Writers: various 

Publishers: various 

Decaydence/Fue/ed by Ramen 

Travie McCoy is t aking a cue 
from B.o.B, en listing singer 

" Lay Me Down." The track is a collaboration between 
rising Orange County, Calif., reggae rockers the Dirty 
Heads and Rome Ramirez. Not coinc ident ally, it harks 
back to the hip-hop-infused ska popularized by 
Sublime, the band Ramirez now fronts. Opening w ith a 
breezy string of " oohs" that reca lls Jack Johnson's 
"Hope," the song lift s the energy with chugging g uitar 

USHER FEATURING 
WILL.I.AM 
OMG (4:29) 
Producer: Wi/1.i.am 

Writer: W Adams 

~1~· t ~,, . 
USHER 0 
OMG OMG 0~ 
FEATURING WILL.I.AM 

Publishers: Cherry River Music/ 

Wi/1.i.am Music (BM!) 

LaFace/JLG 
Usher has Will.i.am to thank for his fastest top 10 entry on 
the Billboard Hot 100 in 12 years. " OMG" resonates with a 
broader audience than the R&B star's recent singles 
because it's attuned to the current club cult ure, much the 
same way that 20 03 smash ''Yeah!" minted crunk. Over a 
taut house beat that stops and starts and never truly 
shakes loose, Usher delivers his signature smooth talk: 
"Baby let me love you down/There's so many ways to love 
ya." Soon, though, he's stuttering childlike lines in 
WIii.Lam's cyborg-cadence- " She was dancln' sexy, pop
pop-poppin', droppin', droppin' low . . . Honey got a booty 
like pow, pow, pow." The pair also may as well be singing 
about the meaning of their successful matchup. (Will.I.am: 
" I did it again." Usher. " I found you, finally.") Surrounding 
the lyrics are hypnotic hand claps and soccer-game 
chants that fade in and out to keep the party going.-MH 

Br uno Mars (featured on 
B.o.B's "Nothin' o n You") for 
his solo debut single, " Billion
a ire." Former ly known as 

Travis, the Gym Class Heroes 
frontman fant asizes about 

success over a nimble, reg
gae-t inged rhythm. He imag
ines helping New O rleans 
af t er Hurricane Katrina and 
becoming the male version of 
Oprah W infrey, and if you 
"give Travie a wish list," he 

raps, he'd "probably pull an 
Angelina and Brad Pit t/And 
adopt a bunch of babies that 
ain't never had shit." The goals 
that Mars sings of are a litt le 
more self-interested. "I see my 

name in shining light s,'' he 
c roons, expressing his desire 
to be a Forbes magazine 
cover boy in t he same breath. 
The message may be incon
sistent, but the beat still goes 
down smoothly.-MB 

riffs, a freewheeling chorus and f eel-good lyrics deliv
ered with rhythmic punch: "I could never ask for noth
ing better than this/ It 's just tequila and t he beach, it 's 
hot and salt y when we kiss." Engineered for beachside 
consumption, t he lyrics of " Lay Me Down" will no 
doubt make fitting captions for plenty of summer 
phot o albums.-CM 
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MIJSICI HOBBl=NING NOW 
Gramercy-bound: 

HANSON 

mm BY MITCHELL PETERS 1 

video is trying to invite people to get 
what's coming down the pipe." 

Fans and critics are responding fa. 
vorably. In addition to positive music 
press coverage, the video for "Think
ing ' Bout Somethin' "has received 
more than 895,000 views since de
bu ting April l4on MySpace, accord
ing to the s ite, and the track was 
released digitally April 20. Hanson's 
last album, 2007's "The Walk," sold 
53,000 copies, according to Nielsen 
SoundScan. It debuted and peaked 
at No. 56 on the Billboard 200, spend
ing only two weeks on the chart. 

unique concept to sell the overall 
package of what !Hanson] was look
ing to accomplish and what Bamboo
zle was looking to accomplish,• Live 
Nation New York VP/ talent buyer 
John D'Esposito says. "We were able 
to put together a creative scenario 
that included possible mul ti ple 
nights and culminate with the Bam
boozle Festival." 

To help sell tickets to the five-night 
stand and Bamboozle, Hanson of
fered different package deals on 
Hanson.net. The deals allowed fans 
to purchase tickets to both events for 
a flat fee. The bundling option 
he lped drive Bamboozle sales and 
convinced D'Esposito to book Han
son on eight dates of the Bamboozle 
Roadshow, which begins May 21 at 
the Me rr iweather Post Pav ilion in 
Columbia, Md. 

A Soulful Shout 

The Todd Edwards-directed video 
for "Thinking 'Bout Somethin' "isn't 
the only promotional strategy in 
place. The band also has several TV 
performances scheduled (including 
an April 23 appearance on "Late Show 
With David Letterman" and an April 
26 interview on "Today") and special 
concert engagements booked through 
the end of May. 

In an effort to promote its upcom
ing May 1 appearance at the Bam
boozle fes tival in New Jersey, 
Hanson announced late last year 
that it would play its four studio 
albums and the new release in their 
entirety over five consecutive n ights 
at Live Nation's 650-ca pac ity 
Gramercy Theatre in New York. All 
five shows-beginning April 26 with 
the trio's 1997 debut, "Middle of 
Nowhere"- sold out following the 
Dec. 15 on-sale. 

To further promote "Shout It Out 
Loud," the group wil l stream the 
five New York concerts on its Web 
site th rough a partnership with 
LiveStream.com, according to 3CG 
Records GM Rebecca Sarkar. Tay
lor Hanson notes that live stream
ing will become a major pr iority for 
the group moving forward. 

Hanson Channels R&B, Blues Brothers For New Album 

From the 1997 pop hit "MMMBop" 
to the recen tly premiered "Blues 
Brothers"-inspired music video for 
its latest single, "Th inking ' Bout 
Somethin'," sibl ing trio Hanson 
knows how to stir up some buzz. 

In the four-minute video, grown
up Hanson brothers Isaac, Taylor and 
Zac (along with a cameo by "\Veird 
Al" Yankovic) re-create the Ray 

Charles dance scene from the 1980 
film "The Blues Brothers." Shot in 
the group's hometown of Tulsa, 
Okla., the video not only pays hom
age to that cult class ic, but also gives 
fans a taste of the '50s and '60s soul 
sounds on Hanson's new album, 
"Shout It Out Loud" (June 8). 

guest appearances by two legendary 
session men: horn arranger Jerry 
Hey (Michael Jackson, Earth, Wind 
& Fire) and Funk Brothers bass ist 
Bob Babbit, who played on many Mo
town classics. 

"We're going to begin doing im
promptu and extremely personal 
l ive streams throughout the pro
motion process, from us being 
backstage to the shows to songwrit
ing to everything else that goes on," 
he says. 

The album, to be released through 
the trio's 3CG Records, features 

"We wanted to put up a big, bright
colored flag that said, 'This record is 
about melody and the music we 
love,' "Taylor Hanson says. "So th is 

"\Vhen we first approached the 
Bamboozle scenar io, we needed a 

The trio begins a North American 
club/theater tour in late July. 

London syn th-pop duo La Roux-consisting of front
woman Elly Jackson and producer Ben Langmaid
has been posting gains on Billboard's chart<; in recent 
weeks, thanks Lo its single, "Bulletproof." The perky 
number is bulleted at No. 29 on the Mainstream Top 
40 radio airplay chart, rises 35-29 on Hot Digital Songs 
and gives the act its first top 40 hit on the Billboard I lot 
100, as it climbs 48-36. Initially a hit in the United 
Kingdom, where it debuted atop the Official Charts 
Co.'s singles list in June 2009, the Big life/Polydor/Cher
rytree/1 ntnscope song fiirst reached a U.S. Billboard 
chart Aug. 1, 2009, when i t bowed at No. 38 on Hot 
Dance Club Songs. It ultimately h it No. 1 in Septem
ber but didn't cross over to Mainstream Top 40 until 
this year, when it entered the March 20 chart at No. 37. 
Since then, thanks to the act's radio support, touring 
and TV appearances (including "The Ellen DeGeneres 
Show" and "Last Call \Xlith Carson Daly"), both "Bul
letproof' and the act's self-titled album have seen steady 
sales gains. "Bulletproof" has shifted 406,000digital 
downloads, according to Nielsen SoundScan, while its 
album has sold 47,000. This week, the latter notches its 
best sales week yet, with 3,000 (up 34% ). It re-enters 
the Billboard 200 at No. 187 and climbs Lo a new peak 
on Top I !eatseekers Albums at No. 6.- Keith Caiiljidd 

WITH A 'BULLET' 

• Hot Digital Songs Chart Rank 
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Pyramid 
Power 
Teenage Songbird Charice 
Sings Her Way To Top 10 
Dance Hit 

With influential fans like Celine Dion. David 
Foster and Oprah W infrey, tee nage si nger 
Cha rice is al ready making her p resence felt in 
the U.S. market. 

The Philippines-born 17-year-old's anthemic 
love song. "Pyramid,· featuring Iyaz- the first 
single from her self-titled debu t album- holds 
at No. 7 with a bullet on Billboard's Hot Dance 
Club Songs chart. And insiders say this is just 
the beginning as Charice (last name: Pem
pengco) prepares for the May 11 release of her 
U.S. album de but on 143/Reprise. 

• ' Pyramid' is just a taste of how great Charice 
can s ing." says Hosh Gureli of HoshG Music, 
who consulted on the rem ix package for the 
project. "She is one of the few-a nd you can 
count them on one and, at the most, two 
hands- who has that extra-special voice." 

America firs t heard Charice's powerful 
pipes in 2008 on a very big stage: ''The Oprah 
Winfrey Show. " The program's producers 

PLAYTIME 

sought her out a fter 
watching the then-16-
yea r-old be l t out an 
thems by Dion and 
Beyonce on YouTube. 
(Those performances have 
now racked up more than J 3 
m illion views.) Charice re
h1rned to the "Oprah" stage 
in 2009 to perform the 
Diane Warren song "Note to 
God." In the week that followed, 
the Foster-produced track sold 
61,000 of its 110,000 total down
loads , according to Nielsen 
SoundScan. and enabled its No. 44 
peak on the Billboard Hot 100. In 
ternational pe rformances alongside 
stars l ike Dion, Andrea Bocelli and 
Josh Groban followed. 

The Charice team is hoping for an 
even bigger sales spike following her 
next "Oprah" appearance: May 11, her 
album's street date. Also supporting 
the release arc additional TV a ppear-

"Touring" carries a different meaning 
for singer Karen Clark-Sheard these 
days. The gospel legend is on the 
road in the hit p lay "Church Girl" 
while promoting her fifth album, "All 
in One." The April 6 release signals 
Clark-Sheard's first solo project in 
four years and her first a lbum on her 
own EM! Gospel-distributed label, 
Karew Records. 

press in markets on the play's circuit, 
the "All in One" CD Is being sold at 
the theaters. Kicking off March 23 
and running through May, the play's 
tour schedule includes Detroit, Chi
cago, Cleveland and Philadelphia. 

"This gospel stage p lay not only 
allows Karen to showcase her abil
ities as an actress and a singer but 
also provides great promotion for 
her a lbum," Karew Records GM Dar
rel Thompson says. "Feeding off the 
play's promotion also gained her 
exposure outside the traditional 
gospel media." 

Great adventure: 
CHARICE 

ances, including "Good Morning 
America,· and retail campaigns, in 
cluding one with Target. "Charice 
has a phenomenal story, coming 

from the Philippines and being dis
covered the way she 

was," says her manage r 
Marc Johnst on of 
Align Entertainment 
Group. "She's an all

around entertainer." 
Charice says her 

12-song collection will be a surprise to i nterna
tional fans, who are accustomed to her singing 
more traditional fare. "This is my first time fi. 
nally recording a pop album and to have a pop 
single with a feahired artist," she says. "This is 
so much more different than what I was 
singing before." 

In the meantime, Charice is looking for
ward to another important milestone on the 

day before her "Oprah" gig and album drop: 
her 18th birthday. Fittingly. she'll spend it rid
ing the roller coaster at New Jersey's Great Ad
venture theme park. 

Claiming a Hot Shot Debut at No. 
3 on Billboard's Top Gospel Albums, 
the urban-flavored "All in One" holds 
the same position this week. The 
a lbum's 11 tracks include the go-go
influenced lead single, "Prayed Up," 
which is No.18 on Hot Gospel Songs. 
A video for the single Is In the works. 

During the play's street-date stop 
In Chicago, Clark-Sheard also did the 
Music Experience, an interview/in
store event with the store's owner, 
Dedry Jones. The event was publi
cized to local churches, supple
mented by bus and van wraps pro
moting the album. The event was 
streamed live, allowing visitors to 
view Clark-Sheard's mini-concert 
performance. Also during street 
week, Clark-Sheard hosted a listen
ing party on a gospel music cruise. 
"The entire campaign hit home with 
core consumers,U Thompson says. 

"All in One" is the second release 
on Karew Records following 2009's 
"A Clark Family Christmas." Clark
Sheard and her husband, Bishop J. 
Drew Sheard, launched the label with 
plans to sign and develop other 
artists. "This is a dream that I've al-

ways wanted to do," Clark-Sheard 
says. "We"ve been in this business 
for so long and under other compa
nies that I thought it was time to have 
my own label." 

Franklin biopic. Clark-Sheard will 
play a singer in one of the groups 
Franklin was in before going solo. 

"My mother [gospel pioneer Dr. 
Matt ie Moss-Clark] and Aretha's 
father were friends," Clark-Sheard 
says. "So I count th is as a great 
privilege." - Deborah Evans Price In addition to Clark-Sheard doing 

Later this year, Clark-Sheard will 
jump from the stage to the big screen 
when filming begins on an Aretha 

~15t":iA;/.Z. . . . ::~•\ 
I , . 
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. 
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REAL DEAL 
Singer/ songwriter Dondria thought 
someone was pulling a fast one when 
she began receiving e-mail messages 
on her YouTube and MySpace sites 
from someone calling himself Jer
maine Dupri. So she ignored them. 
But the sender persisted until Don
dria decided to take a chance and call. 

"He flew me and my mom [Cynthia 
Mccarty, also her manager] to Atlanta 
for a meeting," recalls Dondria, born 
Dondria Nicole Fields. "But it took 
him several months to make the next 
move. So the tables turned, and I was 
the one being persistent, asking him, 
'When am I coming back?' " 

Now, three years after signing with 
Dupri's So So Def label, the Sachse, 
Texas, native Is breathing In the sweet 
smell of success with her first single, 
"You're the One." Written and pro
duced by Dupri and Bryan-Michael 
Cox, the track is No. 18 with a bullet 
on Billboard's Mainstream R&B/Hip
Hop chart and No. 30 with a bullet on 
Hot R&B/Hip-Hop Songs. The single's 
classic feel is a "mix between Bey
once and Coko of SWV," Dupri says. 
"She definitely has those influe nces, 
along with others from Mariah [carey] 
to Aretha [Franklin]." 

Dondria came to Dupri's attention 
with a built-in fan base. Armed with 
a $15 webcam, she had been having 
fun taping herself singing other 
artists' songs and posting them on 
YouTube. Starting with an a cappella 
take on Musiq Soulchlld's "Love," the 
former music education major later 
began regularly posting clips of her 
singing to the instrumental tracks 
of songs like Alicia Keys' "Diary," 
Rihanna's "Unfaithful" and Clara's 
"Promise." To date, her YouTube 
page counts more than 3 million 
page views. 

Beyond her voice, Dupri says what 
also caught his attention was the in
teraction between Dondria and her 
fans even before the first single came 
out. "In this social media climate, she 
is setting the tone for what I'm doing 
now at So So Def." 

Titled after her college nickname 
"Phatfffat" (referencing her ravenous 
appetite despite her slim frame), 
debut album "Dondrla vs. Phatfffat" 
is tentatively set for June 22 through 
So So Def/ Malaco. Available for 
download since November is the 
"Dondria Duets" mixtape, featuring 
her versions of male songs like Max
well's "Pretty Wings" and Musiq's "So 
Beautiful." - Gail Mitchell 
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REAL ESTATE WANTED TO BUY 

GRAND CHATEAU 

Extraordinary mansion, freestanding. 41' wide 73' 

deep. Museum quality exquisite original details. Superb 

light. High ceilings. Multiple fireplaces. 3,400 feet of 

outdoor space. Contact Diane Abrams, Brown Harris 

Stevens, 212-588-5605 

dahrams@hhsusa.com 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS· RADIO STATIONS · 

DJ RECORD POOLS 

DUPLICATION/ 
REPLICATION 

CO· DVD • PRINTING• PACKAGING 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

.. 
1000 
RETAXL 
R EAD Y 
DVDS 
ONLY 

$870! $990! 
TOLL FREE 1-800·880·0073 
WWW.CRYSTALCLEARCDS.COM 
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CALL US TODAY AND ASK FREE 
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(Advice) 
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ADVERTISE WISELY 

INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

Rarely does a prospective customer reply to an ad the 
very first time it appears. When that customer is ready to 

buy. Remember, the very week he or she is ready your 
advertisement should be in POSITION. 

Stay ALIVE and SATISFIED 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

BECK'S BACK 

BE HAPPY 

HIGH WATERS 

>>New at No. 17on the Billboard 
200 with "leave Your Sleep," 
Natalie Merchant ink s her highest 
rank on the chart since "Ophelia" 
reached No. 8 in 1998. The 
former 10,000 Maniacs front
woman concurrently bows at 
No. 1 on Top Folk A lbums 
(viewable at billboard.biz), 
marking her first leader on a 
Billboard chart since "Kind & 
Generous" topped the Triple A 
radio airplay list, also in 1998. 

>>The Hot Shot Debut at No. 11 
on Top Latin A lbums, "Billboard 
Latin Music Awards: Finalists 
2010," becomes the first 
Billboard-branded t itle to g race 
a Billboard survey since 
"Billboard #ls: Classic Count ry," 
w hich peaked at N o. 34 on Top 
Country Albums and No. 161 on 
the Billboard 200 in 2 006 . 

0 Rerid Chrirt Berit 
every week at 
b illboard.com/chartboat. 

Billboard. 

MGMT Moves In; Record Store Day Reflections 
Alternative rock out fi t MGMT arrives 
at No. 2 on the Billboard 200 with its 
sophomore set, "Congra tulations," 
shifting 66,000 copies in its first week, 
according to Nielsen SoundScan. It's 
the act's best week; its first set, 2007's 
"Oracular Spectacular," never sold 
more than 17,000 in a week and topped 
out at No. 38 on the chart. So far, that 
effort has sold 606,000. 

Meanwhi le, Justin Bleber's "My 
World 2.0" holds at No. 1 for a third 
nonconsecutive week, selling 92,000 
copies (down 10%). It's the smallest 
sum we've seen for the top-sell ing 
album of the week since last May, when 
Chrlsette Michele's" Epiphany" 
launched at No. 1 with 83,000. 

V ITAL VINYL: Record Store Day (April 
17) livened upsomeofBillboard's niche 

charts this week, than ks to scads of 
unique and retailer-exclusive products 
that were released for the occasion. 

On Top Tastemakers-our 15-
position albums chart that ranks the top 
sellers a t independent 
stores and small chains
thc cvent's impact is clear. 
Though MGMT's "Con
gratulations" is No. 1-
with 7,000 copies sold at 
the panel of stores- there 
are two entries on the tally 
that were speci fically cre
ated for Record Store Day. 
(View the chart in full at 
billboard.bi2/charts.) 

At No. 14 is the debut oft he Flam
Ing Lips• tribute to Pink Floyd 's "The 
Dark Side of the Moon ," with sl ightly 
more than 1,000 copies. At No. 15 is 
the Jlml Hendrix Experience' s five
song "Live at Clark University" set with 
about 1,000 copies as well. 

The Lips title was initially only avail -
able as a digital album but was issued 
on vinyl (wi th a bonus CD of the album 
inside the package) for Record Store 
Day. The Hendrix set is also a vinyl 
piece and was created specifically for 
the event. 

In Nielsen SoundScan's system and 
on its webs ite, the Tastemakers chart 
goes by the name offndy/Small Chain 

Core Stores and runs much deeper than 
our 15-posit ion lis t: It tallies the top 
100 albums. 

The overall volume of the top 100 
Indy/Small Chain Core Stores albums 

this week is 78,000-up 
26% compared with the 
volume of the top 100 on 
last week's tally (62,000). 
All told, th is week's top 
100 haul is the best since 
the SoundScan weekend
ing Feb. 14, when the top 
100 volume was 80,000. 
However, that figure was 
pumped up by the arrival 

of Sade's "Soldier of Love." The set 
shifted 14,000 at the stores that report 
to the Tastemakers panel. 

Turning away from the Tastemakers 
chart for a moment, if you want to get 
blown away, take a look at the Hot Sin
gles Sales chart on page 40. 

Eleven of the top 15 ti tles on the chart 
had configurations released specifically 
for Record Store Day. Only Nos. I , 7. 8 
a nd 13 didn't have a direct tic-in with 
the event. 

The Hot Singles Sales chart tracks not 
just physical single configurations like 
CD singles and 7-, IO-and 12-inch vinyl, 
but also digital single bundles. For ex
ample, Adam Lambert's title at No. J, 
"Whataya Want From Me," is only avail-

able as a d igital bundle (3,000 copies). 
The Nos. 2-4 slots all sell more than 

1,000 each, with the Rolling Stones' 

7-inch "Plundered My Soul" debuting 
at No. 2 with 2,000. 

A total of62,000 singles were sold last 
week- including 25,000digital bundles 
-according to SoundScan, up 72% com
pared with last week (36,000). All told, 
the 62,000 haul is the best singles sales 
have done since the week ending Aug. 
12, 2007, when 75,000 singles were sold. 
What happened that week? "What Time 
Is It" from "High School Musical 2"was 
in its fourtl1 week at No. l , with a weekly 
haul of 42,000 (accounting for 56% of 
that week's overall singles market). 

HIGH NOTE: Glassnote Records has a 
lot to celebrate this week, as the inde
pendent label captures four of the top 
lOalbums on the Top Heatseekers chart 
(see page 41). 

Justin Nozuka's second album, 
"You I Wind Land and Sea• (Golden 
Train/Coalition/Glassnote), leads the 
Glassnotc pack. debuting at No. l with 
4,000 copies. G lassno te also has 
holdovers at Nos. 3 and 9 with Mum
ford & Sons and the Temper Trap, 
respectively, and lands another new 
entry at No. 10 with Two Door Cin
ema Club's "Tourist H istory" (Glass
note/East\Vest). 

IVlaI·1cet '"' at<:h A Weekly National Music Sales Report 1tl_C:l~c11 

SoundSc,m Weeki Unit Sales Year-To-Date 

lastw..11 

<hange 

lli!Weelcla!ll'e.J' 

Change 

ALBUMS 

~ ..... DIGITAL 
ALBUMS' 

DIGITAL 
TRA<KS 

5.278.000 1,508,000 22,369,000 

3.4% 2.3% -1.2% 

6.363.000 1.389,000 23.137.000 

-14.2% 11.0% ·4.5% 
"OlgMI album saM!s are also counted witNn albu<n sa~ 

Weekly Album Sales (Million Units) 

30 

10 

s 

F M A M J J A s 0 N D J 

2009 lOIO CHANGE 

OVERALL UNIT SALES 

Albums 103,224,00 0 92,694.000 -10.2% 

Digital Tracks 362.494.000 356.844.000 -1.6% 

Slore Singlos 438,000 604,000 37.9% 

Total 466,156,000 4 50,142,000 ·3.4% 

Ahlns w/ltA' 139,473,400 128,378,400 -8.0% 
"k'\citides trade equivalent album salei (TEA) with '0 t,ack dowf!Joadi equivalent 
tOC'.:ltle a lbrurn §.le. 

ALBUM SALES 

'09 ._ __________ ...,,=-u ....... ..,,,,. .. 

'10 ------ -----· 92.7 million 

SALES BY ALBUM FORMAT 
(D 80.788,000 66.997,000 -17.1% 

Digital 21.722,000 24.894.000 14.6% 

VlnVI 692,000 792,000 14.5% 

othe! 21.000 12,000 · 42.9% 

Year-To-Date Album 
Sales By Store Type 

~ 
35 million units ~ 
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22 14 
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l"fl JUSTIN BIEBER 
• ma! SCHOOLBO'ffflAYMONO BRAUWISI.AtlO OW163/IOJ"1G (10 98) I;!.• 

MGMT 

LADY ANTEBELLUM 
CAPITOL NASHVILLE B7102 18 98 

USHER 
LAFACE/Jl~E 6155Z,n.G 13 98 

COHEED AND CAMBRIA 
COLUMBIA 52{195•1sor1v MUSIC 11 96 ® 

VARIOUS ARTISTS 
VNMRSil.lJ'CMI/SOPI'!' MUSIC 011$4,l/CAPITCL HI !3$ 

MG 11 13 

SCHOOLBDY/RAVMONO 81V,Utl/lS-i.Atl0 01J71B/10.JF~B 9.B8 

JEFF BECK 

LADY GAGA 
STREAMLmE/K()),JLMICHEAAYTREEANlHISCOPE 01~72·/tGA 10 98 

MARVIN SAPP 
VEll.llY S3156/JLG 11 98 

JAKOB DYLAN 
COLUMBIA 5052..,-soNY MUSIC 11.86 

TAYLOR SWIFT 
BIGMAC-HIIIC 0100 1696@ 

RIHANNA 
SRPJOtf ..A.1.1013738:l'IOJMG 19.98 

SHARON JONES & THE OAP.KINGS 
OAPTOtlE &HI• 15 98 

LAURA BEU BUNDY 
IIERCLllV IIASIMLLI 0131S!JIJM611 II 18 
STRAIGHT NO CHASER 
AfCOIATV.tHIC S23S36/AG 18.98 

GORILLAZ 
VlRGIU 21547/CAPliOL (18.98)@ 

MICHAEL BUBLE 
143/REPRISE S'2(]7J3/WARIIER BRO$ 18.98 @ 

LIL WAYNE 
CASI! MONCY/Utu\lCR.SAL MOTO'llll 01?7J71UMR6 13.9-8 

JIMI HENDRIX 
[XJICRlWC£ HEtJORIWGACY 64056"/SONV MUSIC 11 98 

SHE & HIM 
&1£1:!~lJSJ.;.J,15 913) 

ADAM LAMBERT 

37 31 31 SOK6 BOCK/ATLAtHlC- 518794/AG IB.98 

38 35 27 ~!:.~];,~~~.~~~~~~. 98 

My World 2.0 

Congratulations 

Need You Now fl 

Raymond V Raymond 

Year Of The Black Rainbow I 

NOW 33 3 

The Fame ID a 
Animal 

Still Standing z 
My World (EP) • 5 

Emotion & Commotion 

Sold ier Of Love • 
Battle Of The Sexes 

The E.N.O. 

The Foundation 

Slash 

Leave Your Sleep 

Jason Castro 

Burrrprint (2) HD 

• I . • • 1 

The Fame Monster (EP) 

Freig ht Train 

Here I Am 

Women + Country 

11 

m 
m 
c, 
El 
ti 
E 
ll 
m 

Fearless 6 II 
Rated R 

I Learned The Hard Way 

Achin' An~ Sh~kln' 

With A Twist 

Plastic Beach Z 

Crazy Love • 
Rebir1h • Z 

Valleys Of Neptune , 

Volume Two I 

For Your Entertainment 

Revolution e I 

Ready • I 

PlayOn • 
11!1!+. SOUNDTRACK Gleo: Soason Ono: Tho Music Volumo 1 • .t 
W_. 

57 69 
= r.'°'-:'"':-:"::"';"""":;:v;:ro'::xfTV",C"'OL"U":,':::"-'"=""""""'NY"-""""''"'"..,'.:.'-""'-------------· 

40 34 35 ! B~~1!1~ 1;J6
5

1398 The Element Of Freedom • 2 

42 28 14 

43 38 43 

44 41 39 

48 42 50 

48 33 37 

G 64 67 

48 39 97 

50 49 55 

BROKEN BELLS Broken Bells 7 

Alvtn And The Chipmunks: The Squeakquel • I 

Save Me, San Francisco 

CASH MONEY/Ufll\lUtSAL r.tOTO'llfl 0137'95/UMRG IJ.9.6 We Are Young Money I 

NICKELBACK Dark Ho rse El 2 

I Dreamed A Dream II 
Glee: Season One: The Music Volume 2 

Awake 

• 
• 

pe~ormed on NBC's 
"latutday Ni1ht 
live"Apri ll, 
perhaps SlJUllilg a 
last-minute sales 
bump. 

II 
Willtitsflrsttull· 
lenglb nonholiday 
effort, the VO<al 
ensemble daims its 
highest·<harting 
album. The se~ 
featuring coitls of 
stJ<h pop tunes as 
Soft Cel's "Tainted 
Leve," starts wHh 
15,000-tts best 
debut sales week. 

m 
l.!st week's mentor 
on "Amerkan Idol" 
profits hom not just 
his ad'lke on the 
show (Al> rilU), bat 
also h~ pmormance 
of "Whataya Want 
from Me" on the 
rest1lt1 show the 
next niQhl. lite 
illbum selb B,000 
(up 121%)1or i1s 
best ltamesln<e 
February. 

"Glee" returned to 
the altwaves last 
week (Al> ril ll) and 
its two c~mpanion 
soundtrack albums 
earn gain~ This one 
is up 5'%, white at 
No. 47, tile second 
volume g:ains by 
48%. 

m 
Amillon's MPl store 
offered !be album 
for $2.99 as its daily 
deal April 11, no 
doubt aiding to the 
set's gailL OveraU, 
it's up 25% while its 
dowaload haul 
increases 58%. 

43 42 

40 54 

51 20 

54 52 52 

46 36 

63 46 

55 63 

10 -

56 57 , 

60 67 

JASON DERULO 
SEWGA HE.tGHTS S1'96-S7/WAAIIER BROS 10.ae 

SELENA GOMEZ & THE SCENE 
HOLLY'NOOO 0021:!1 18.B-8 @ 

JASON ALDEAN 
RROl<"Etl SOW 71137 18 98 

BLAKE SHELTON 
REPRISC/'I/ARll(R 3ROS IIASUVILL£ 5221141f\\'t.1U !.91!-

MARY J. BLIGE 
W1TRl,t,flCH/6EfFOI 0137t2/IG,t, 13 98 

JAY-Z 
ROC lj,t,TIOII 52<1851i"IAG 18.98 E" 
MADONNA 
Ll\'t rl.\TlOII 521 1J3,IWAJi.tjt fl BROS 

LADY ANTEBELLUM 
Cil.PtlOl fMSIMLLf 032<16- j 1 ?.9Bj 

JOHN MAYER 
COWMBIA~!7•,SO!N t.1USIC IJ.BB 

SOUNDTRACK 

57 

118 

99 

ISO 

111 

112 

83 

84 

811 

46 32 

62 71 

St,ll1PAfT/C-HOP SHCPJATUMTIC 519421°/AG 18.98 

53 46 . l ~ .: ~S~l~~BUC 01'141"/UMRG 1090 

KINGS OF LEON 

50 45 

54 40 

114 127 

61 65 

37 12 

23 -

RCA 3271 MG 13 98 

GARY ALLAN 
MCA friA~l t 013362/Ut.!Ofl 11} 98 

TOBYMAC 
~ORtFflONt 26371 13 98 

KENNY CHESNEY 
SHA 6S~.55/SMN 11.9B 

PINK 
LAFAC.E J6-7S9/JLG 13 98 

METH/GHOST/RAE 
wu--AIIG/DCF JA.l.1 (11Jll51/10Jt.t6 13 98 

JONSI 
XL 4-83' 1'1 98 

SALES DATI< 
COI.IPILEO BY 

!~i.':1.~~)~ 
SoundSun 

Title e 
Easton Co rbin 

Jason Oerulo 11 

Kiss And Tell • • 

Wide Open • , 
Hillbilly Bone (EP) a 

STRONGER withEach Tear 

The Blueprint 3 • 1 

Sticky & Sweet Tour 

Lady Antebellum • 4 

Battle Studies • 

The Twilight Saga: New Moon • 
Ocean Eyes • I 

Only By The Night • 4 

Get Off On The Pain 5 

Tonight I 

Greatest Hits II 3 

Funhouse • 2 

Wu-Massacre 

Go 

57 

1111 

811 

7 0 

71 

67 56 ~~~~~~~~~:ru1,6rj 13 as Haywire 
73 81 = r-B':R'::E:'!A7K:':'IN~G':"!B:':E~N7J~A'::M~l:'cN!"'---------------D- .-.-r -A:..g_on- y .... 

124 154 
=:-:': ::~:-:';::::~:''""-

00
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cowMBIA HIS12'!SONY ~IUSIC rue 

73 70 82 MUSE 
HEUU~1·3 521131J•fl/ARrlEJI BROS {18.98)@ The Resistance a 

Leave This Town • 7 4 

711 

69 66 · • ~~~.~~~:. "" @ 

VAMPIRE WEEKEND 66 62 JCL41!,' 1-4.98 Contra 1 

78 85 100 

77 

79 

72 58 

1~ 7J 

76 76 

~ 117 116 

81 64 94 

c& 99 99 

83 75 95 

84 61 102 

LUKE BRYAN 
CAPJTOL rU,SIMLU 6533l 18,98 

RAHEEM DEVAUGHN 
1228/Jl\'E 559591 ~LG 17 .98 

SOUNDTRACK 
~OXJHIX ~~ARCHUGHf GtM/t,l~W Yitst 17.~8 
CASTING CROWNS 
BUCH s-REETfREUMotl 1013 OMV 11USIC 1 I.Ii! 

ONEREPUBLIC 
~!OSLfY/IIHERSCDPE 013607/IGA 13.91!, 

THE SCRIPT 
l>HOtJOG(tllCJCPIC 33450/SCN'Y t.1USIC 12.98 

CHRIS YOUNG 
RCA NASH\•lllE 22"81$/SMN 10 98 

EMINEM 
WE8JSHAOV/AFTERMJITH/INTERSCOPE 012863"./IGA 13 98 

DRAKE 
YOUNG MOtlEY t:PSH MONfV UNf\lt KSJl.l MOlOWrl 013<45 

DARIUS RUCKER 
CAf'llOL ru,SHVILLl 85!,06 18.98 

PHOENIX 
LDVA.lITE 01<JS'JGLASSIIOTE I I.Ba 

MURS AND 9TH WONDER 
SllC ns 1.5.98 

Ooin' My Thing I 

The Love & War Masterpeaee I 

UnlU The Whole World Hears 

Waking Up 

The Script 

The Man I Want To Be 

Relapse 

So Far Gone (EP) 

Learn To Uve 

Wolfgang Amadeus Phoenix 

Fornever 

88 74 93 SH INEOOWN The Sound Of Madness 
==_!c~Tl":A"''=R'="',~::'~':-'~=''''::'=:~1~:~='-~="

8
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811 76 64 

90 103 30 

111 113 120 

112 67 74 

83 91 134 

EMWtWEASil.VZQl.1BA 58647/SONV MUSiC t 8 98 

KIDZ BOP KIDS 
RAZOR & TIE 89214 18.98 

Kldz Bop 17 

BOB MARLEY AND THE WAILERS Legend: The Bes1 Of Bob Martey And The Wailers 
luff BOtlG,'ISL.ANO 422-.84.fi•210,'IOJM6 13 gs/8.98 ft: 

MICHAEL JACKSON 
~1JJ/t:PIC 88998/S0NY t.lUSIC l.t.98 

REBA 
SlARSTRUC"K r.«1100NALORY 18.B-8 tt) 

Number Ones 

Keep On Loving You 

94 115 115 t~u~!.N~~3 13.se @ Journey's Greatest Hits 
= 1--:G':Uc:C::C::l':M':'A:-:N~E:;"'-"'------------Th- e- St_a_tc..:V_s __ -R-ad-n-_c_D_a_v-is- . 

911 89 63 

117 91 107 

98 92 61 

98 90 105 

1011 BRICK SOUAO/ASY\..Ul,I 5Z{l5411•,MIARtltR. BROS 18.96 

ORV1M O 6.0 0.0JUtl!VtRSAL ~1010Wtl 013195• 

DANNY GOKEY 
19/f\CA tl,.SHVILLE 60554/SMN 11.98 

VARIOUS ARTISTS 
WORD·CURS/EMI U1Gr'VERnY 62A4~JLG (14.08} 

100 - T IMBALAND 71 103 Ill MOSLfY/Sl ACKGROUN[Wft(RSCOf>E 013.fi45•/IGA (13.91?) 

My Bost Days 

WOW Gospel 201 0 

Timbaland Presents Shock Value II 

THE BILLBOARD 200 ARTIST INDEX JOt-fJ BUTLERTRIO . • 137 
OAl/10 SVRIIE & FATBOV 

ERIC CHURCH • • . • • .191 
KAREtl ClARK-$t-EARD . 

JAf<OB D'l'I.AN . •• .••. 2-4 FOXYSHAZAM ... . . . 151 JAY.z. . • . . . . ... . . . • 57 KlDZ BOP KIDS . . . . . . . 90 LL WAYNE .. . . .32. 190 
OMJGtHRY , , 7-4 JIMI HEIIDRO! , • , , ,33 JSl.t£'/ J()lNSON .. 193 '"3S 0HEOtJ .... 63 LUDACOIS .. 13 

SlltA .. . 197 . • • . ... . . . .• . . . 169 OB..l.lGE • . .150 t~ JOr,£S ... . .177 KURESS ... . . 189 
A8BA , • , , , , .. 166 8~ENPJ<f0Lil.OIES 168 
ACJUC . . . . . .181 .l:FFBECK . . ... 11 

8Rfl\KING BliNJA,Al'I , 71 
BRtlG ME THE HOOIZOtf . 

COI-EED AIK> CM!BRIA . . S 
Ell.Sl0N C0R81N , , , SI 
CREEDEta: ClfARWA.TER 

REVIVAL . •• • . . •.. 124 
DA~lD CR0IMl:R BAND . 

JASONCl:RULO .•.•. 52 E--'10 . . ,. .. .1$5, 14• nEGEruPKllS 
OAI-NYGOKfY 
$£LENA GOlllZ & 

.. 194 SHARO'J J014ES3 
nt:Oi'P-.KINGS 

J0t'51 JASOH Al.DEAN •. . • . 54 BEYOtlCE . . . . . • • . 122 
AUCElf4CHAHlS . . 103 .lJSTltJBIEBER . . . . .l, 10 
GARV.Al.LAN . . . . . . . . 6,,4 THEEILACKEVEDPEAS . . 14 
AVEtffiJRA .. •. •. .• 18.4 BtEEDltlG THROOGH • . 143 

UMW J 8UGE . • . .56 
SOtU0\'1 . . . 156 

ERYKAH 8AOU 20 St.ISM! BO'I\.E 46 

... . .. 165 
BROtl'.Etl BEtLS .. . .. .•l 
BROOKS&DUtfl . . . . 126 
ZAC BROWll lWlO . . . . 15 
LJJl(E BRYAN .•.... 76 
MICHA£\. 8U61.E . 

, . JI, 161,188 

Cil,GE MEL.mW-ff 138 
COUIIE CAILLAT .. .120 
JOHtl N CASH . . . 102 
CASTif«i CROWHS .. ~ 
JASOtlCA.STRO • . • . • • 18 
CB..TICWOUAH. . . . 111 
KEllt-NCHESNEY , .66 
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RAHEEPA OEVAUCHl . . 77 MfPA , 83 
DISTURBED . . . • . . .. 170 
OJ HOLIDAY + OOC:Cl 

IAAf'4; • . . . . • .• 19 MEl.MllE fk)!fA . . . . 132 
. , .. fJRAJ<E . . . . 8'1 flVE ffKiER DEATH 

BlllYCWRl4GTOO . . 160 
MILEY CVRUS . . . . . . . 117 

OR DOG , 11'1 Pl.»£H . • • . • . .13-4 
DUElO , .183 Flvt.ft\f . . . ... . . . . 154 

FOO FIGHTERS . . 178 

.S8 l&tE Wl\'hl FOSSE .163 

THE SCENE .53 
GOOILLAZ . . . . . .30 PLUl JACKSON . . . . . . 2'2 
AMY GR.UH . . 107 MICHA.a JACKS0t4 . • . . •. 

JOURNEY 

27 
69 

.•. '. 9,1 

GUCOMANE . .. . .. . . 95 .92, 123,152,198 KESHA . • ••• .. •• . • • • . 8 
GUNStf ROSES . . . . . 131 JAl-€1.f, , ,49 AUGIAKEVS . . . . . . . .-40 

KIO Cuti . • .97 

LADY ANTE8£LWM ,3. 59 
LAOY6AGA •• • . • .7, 21 
/IIJMt LA!HRT .35 
MIRAt€1A LAMBERT • ,36 
LAURA BELL UOY .2B 
LED ZEPPEL.Jfl . . . . . . 158 
Llffl()USE . . ... 108 

1Ail.001414A , 
BOB MARLfYP>lO 

58 

THE WAILERS .•.. 91 
MAXWEll . . . .. 159 
J0Ht4 MAYER . . . • , 60 
TIM MCGRAW . . . 145 
UA.TAf..E MERCI-Wff . . . . 
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SALES DATA 
COMPILED BY 

11icl.-.;e11 
S.ound S.c.a11 

103 

104 65 

1011 

1011 95 

107 80 

1011 86 

108 68 

110 

111 

112 

113 127 98 

114 4-4 -
1111 133 124 

162 159 

176 190 

129 111 -
130 137 138 

131 142 135 

132 122108 

METHiGHOSTIRAE , .68 
MGMT , . , , , ,'l.72 
M~A . . . ..... . . . 9 
JUS"ffi PAOOflE ..•. , 146 
MOTlEVCRUE . . 155 
JASON MRAZ . . . . . . . 173 
MUMFORD & S<»lS • . . 17• 
MURSAM)9TH\\'0t.t0ER. 

. . .. 81 
MUSE , .73 

ALICE IN CHAINS 
V1R61tl ti715Sl•/CAPfTOL 18 98 

GRETCHEN WILSON 
REOrlECt 2(10 1798 

PETER WOLF 
fl'lli'UME/\'ERVE 013896.1\IG 13 9a 

VARIOUS ARTISTS 
WAlJ DtSNfY 005212 13 98 

AMY GRANT 
AMV OflAIH PROOucn ous ~68ll'SPAflflOW I 7 9 

VARIOUS ARTISTS 
V,"(JfU)-CUAe/f'fllMOl:tlT-IH'!'EGRllV 14851/Ull C.t.10 17.98 

DR. DOG 
ANTI- s1os,•1EPrAPtt IU8 

KEITH URBAN 
CAPITOL NA.SH'VlLU 35751 • 18.98 

THE XX 

MILEY CYRUS 
HOLI.VVJOOO -004719 ()( 10 98 

JUSTIN NOZUKA 
60L0E:H TRAlWCOALITl()tl 0111G/6LASS-NOTE {12.98 

TAYLOR SWIFT 
810 MACHIIIE 079012 UI 98 (£i 

COLBIE CAILLAT 
UHIVEASM. ftEPUBLIC (UJ194/lJMRO 13.9-8 ® 
THREE DAYS GRACE 
JM 45256-'JLG 13.9B 

BEYONCE 
a.1USIC WORLOJCOLUPA8fA 1949US0PN l,USIC 11.98 

American VI: Ain't No Grave 

Black Gives Way To Blue 1113 100 60 

I Got Your Country Right Here 1114 143 132 

Midnight souvenirs 11111 154 147 

Radio Disney Jams 12 1511 158 155 

Somewhere Down The Road 1117 170 189 

Smoke & Mirrors 

Alice In Wondefland: Almost Alice 

WOW Worship (Purple) 

Songs From The Heart , 

Sex Therapy: The Session 

WOW Hlts2010 

Shame, Shame 

Defying Gravity 

xx 

The Time Of Our Lives (EP) 

You I Wind Land And Sea 

Taylor Swift 1119 98 -

Breakthrough 170 148 125 

Ufe Starts NOW 
The album was 

171 167 186 

I Am ••. Sasha Fierce reissued l asl week 172 145 123 

' 

fERREl/SlRE 5224-0 El(J'NARtlER BROS 12.9B 

MICHAEL JACKSON 
(PIC/LCGACY94i871S-ONY"USIC 19 98 

SNOOP DOGG 
DOG6YSTYlE/PRIORllY 27157/CAPI.TOL 18.98 Ctl/0\IO ~ 

FLYLEAF 
il.&M,fOCTOIIE 013512/FGA 1:3.98 

MOTLEY CRUE 
~101LEY JBO"IElEvrn SMrl IJ.98 (£l 

BON JOVI 
ISLAtlD 013700/IOJMG 13 98 @ 

PINK FLOYD 
HARVU.T SW.S 11163/CAP1TOL 18.98,110.98 

LED ZEPPELIN 
SWAt4 SOUG l l 31.L&•/ATUHTIC 19.98 ® 

MAXWELL 
COLUMBIA 8fl142/SOtl'r' MUSIC (11.96) (1;} 

BILLY CURRINGTON 
~!U:.CtffiY IIASHVl.tE 00&5S-0Jll~1GN 13.98) 

MICHAEL BUBLE 

EPIC 8S2&7/SOHV MUSIC 9.98 

INSANE CLOWN POSSE INSANE CLOWN POSSE 
PSYCHOPATHIC " 102 12 98 @ 

flEPRISE 523914 fXflA'AA.NER SflOS 5.98 

BARENAKED LADIES 
IWS!tf 28117 1&.98. 

KAREN CLARK-SHEARD 
KAIU:W93736,IU1I 80SPtL 17.98 

DISTURBED 
GIAfH/JlfPRlS.E 522637"/VIAFitlER BROS 13.911 

ORIGINAL BROADWAY CAST RECORDING 
DECCA 6.R.OAD\\'AY 00l S8iitl[CCA j18 98l 

ORIANTHI 
TAL/ECrrtll 013502/IE.A 9 98 

Title 

Foxy Shazam 

The Essential Michael Jackson 

More Malice (EP) 

Memento Mori 

Greatest Hhs 

The Clrcle 

Dark Side Of The Moon 

Mothership 

BLACKsummers'night 

Little Bit Of Everything 

It's Time 

The Bes1 Of Sade 

Bang! Pow! Booml 

Church Music 

Suicide Season. 

Gold - Greatest Hits 

Roolhles (EP) 

AJI In Good Tlme 

All In One 

The Sickness 

Wicked 

Believe 

MICHAEL JACKSON 
a.1J.![PIC 75057"/SOOYA1USIC 11.98 

Michael Jackson's This Is It (Soundtrack) 
wllh 1, remixes and 
a DVD con1alnlng a 

173 JASON MRAZ 171 181 
il.TLOOIC 4'8508"/ AG 18 98 {£) 

We Sing. We Dance. We Steal Things. 

CREEDENCE CLEARWATER REVIVAL 
FAIITASY 2"/CONCOP.O 1198/12 98 

PARAMORE 
fllELED 8V' Ail.~EN 51&25-0•/AG 18.98 

BROOKS & DUNN 
JIJIISl A HASH\11.lE 49922/S~m 13.98 

THEM CROOKED VULTURES 
OGC/INTERSCOJ>E 013783'/IGA 13.9B 

PASSION PIT 
ffiEtlCHKl&S "38116/COW~!BIA 1"2.98 

Chronic le The 20 Greatest Hits 

Brand New Eyes 

#1 s ... And Then Some 

Them Crooked Vultures 

Manners 

VARIOUS ARTISTS Rockabye Baby! : Lullaby Renditions Of Baby's Favo(~e Rock Songs 
IUlCKA!IY( 8A13YI 9667 ~X 12.98 

CORINNE BAILEY RAE 
CAPITOL 09378 (18 98) 

GUNS N' ROSES 
6EfFEN 001714/UflERSCOPE 16.98) 

MELANIE FIONA 
SflCIU/11\PEflS/IL M010Wt4 01Jl50/UPAfl6 10 98 

MUDDY WATERS 
XS 016f1Al 0: S.98 

FIVE FINGER DEATH PUNCH 
PJIOSPECJ PAIU( 50100• 13.98 @ 

E-40 
HEAVY Otl i HE GArNO 01 l t .98} 

THEORY OF A DEADMAN 
60-4 61&009/ROAORIJNN[R 13.98 00 

JOHN BUTLER TRIO 
JAflRAH 0066/~TO 14.98-

CAGE THE ELEPHANT 
OSP 4965.8"/JIYE 13 98) 

PEARL JAM 
AIOrlKEYWRt NCH 827-4• 18.981 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL JOJ3'• 16.98! 

THIRTY SECONDS TO MARS 
~U.tOfiTAL.J'llRGW 65111"/CAPlf OL 18.98 

The Sea 

Greatest Hits 

Tho Bridge 

The Falher Of Chicago Blues 

War Is The Answer 

Revenue Retrievin': Day Shift 

Scars & Souvenirs 

April Upris ing 

Cage The Elephant 

Backspaeer 

Greatest Hits 

This Is War 

live con<ert aoo 

mu~c videos. As a 

result, the sel 

rebo111ds with 

3,000 coplts and a 

gain of 389%. 

week's f'lilee'~ 
tl]isodf, lhls set 

(l,000) was 
admllsed al llunes 
fo1 $1.99. lls owall 

sales are up by 

C c, 
Ci 

182%, w11 ie Its 

dlglllll downloads 

go horn essenHany 

[! 
• El 

[:: notting lo 2,000. 

174 175 - MUMFORD & SONS Sigh No More GEHTL01AII ('I THE ROAD 01(19/GL.ASSAOTE 12,98 

SCORPIONS 179 138 113 SCORPlOtlS 6flfl 0140SM»,IE 13.98 sung In The Tall 

THE TALLEST MAN ON EARTH The WIid Hun1 DEAD OCEANS 040• I 4.98 

NORAH JONES The Fall SLUE IIOTE 99286•/SLG 111.98 

FOO FIGHTERS Greatest Hits 
ROSW[WllCA 3&!l21•iJIWG 11.88 @ 

WAR OF AGES Eternal fACEOOWU (191 12.98 

SICK PUPPIES Trl•Polar RtARIVIRG11t 2863HC1'PITOL 12 98 

AC/ DC Back 1n Black 
~PIC/LEGJICY so2.01~1souv MUSIC 11.98 ® 
LIONEL RICHIE The OefinlOve Collection MOTOWtW1VOS&l4W"E 18.98 

DUELO Solamente Tu FOIIOVlf>A 354'71/U1.1L.f 12.9B 

AVENTURA The Last Pll.EMfUM LATltl 20800/SCNY MUSIC LAl lrl 14.88 

RASCAL FLATTS Unstoppable 
LYRIC STR£El 00"2604 1 I! .98 

ELVIS PRESLEY Elvis 7S 
RCAA.EGACV 60626/SOIIY MUSIC 11 98 

LA ROUX La Roux SIG l lfE/POLVDOR/CHEAAY"REE!IU"TEASCOPE 013-399"/ IGA 10 98 

MICHAEL BUBLE 188 177 141 I 
143/Rt PRISE UIOJJ3JWARtlf.ii; BflCl.S Hl.118 

Call Me Irresponsible 

1N 196 175 KUTLESS II ls Well SfC U11, 13.98 

LIL WAYNE 190 147 152 CASH MOtlEY/\.INMR&Al. t!OTOV.-N 011977"/UMRS 13.98 Tha Carter Ill 

191 187 185 ERIC CHURCH Carolina CAPtTOL llASIMLLE 20810' t 2 .&8 

EL TRONO DE MEXICO 
fONOVISA 354484,1\fML( 11.98 

Ouiero Oecirte Que Te Amo C 192 179 136 VARIOUS ARTISTS NOW That's What I Call Country Vol. 2 
(MWNIVEASAl. 58259/SONY l1USIC 18 96 

BLEEDING THROUGH 
fl.IS[ 095 12 98) 

E-40 
1tEAW Otl THE GfllNO 03 18,98 

TIM MCGRAW 
CURB 1f1'52 18,98} 

JUSTIN MOORE 
VAL-OIW 0100 I{) 98 

VARIOUS ARTISTS 
RAZOR & TIE 89303 13.98 

BRAD PAISLEY 
AAJSTA tu.SHVUE 47352/Slm 13.!JB 

Bleeding Through 

Revenue Retrievin': Night Shift 

Southern Voice 

Justin Moore 

The Edge 

American Saturday Night 

i'P,' 

hlu 186 1113 

The King was las! C wee•'s ''Arnerkan 
Idol" 1heme, so 1he 0 
bollels earned at 
No~ 186 and 199 1911 

shouldn't be 197 
Slllpt~lng. The 
former was 198 

[ 

i 
IJ 

!~~,,~~!~~9~J:~~os 18-98 00 Under Great White Northern Lights (Soundtrack) 
dis<oon1ed and C promoted al lllmes rn 

DELUGE 
1HTE6AITY t &12 EX/PRO\PIOEtlT-lrHEGRITY (13.91Jt 

NIO<ELBACK . • . . . . . -4S BRAD PAISLEY . . 14-FJ 
JUSTI/4 NOZUKA .... 118 PARAMME . . . . . . . . .125 

PASSDlPIT . . .... 128 
PEARLJAM , , • 139 

Ol<EREl't81.1C 
Ol®lrn 

ao PK)EMX .. .. 86 
.1?2 PH<n(M} . . 157 

Plr.J<. , • , , , , •. 67 
EL\11S PRESl.EY .. 186, 199 

OWL CITY • . . .... . .. 6Z 

COfUNtlEBALEVRAE .130 
RASCAL FLATTS . . ... 185 
REM . . . . . . 93 
llO'J~UllCHIE .182 
RltWINA 26 
LAROUX . . . .187 
OAAllSRUCK!R •. , 8> 

SAOE . . . . . . . . . . 12, 162 

Unshakable ~ I 
and gains by 323%. 200 150 

MAR YUi SAPP , , .23 SNOOP OOGG 153 
SCORPIONS , , • , 175 Tl1E SPILL CAffVAS .167 
1l1E SCRIPT . . • .. 81 STRinfl tO CHASEFI . .29 
BOB SEGER & rnE SIJJ'ER &\IG.OSUIID ..•.• Hl5 
llULLETBAHO . . . . . . 140 WLOFISWIFT . .25,119 

SI-E& lffM . . . . . . . . . 3-t 
BLAKE St£LTOU • . • . • . 55 
Sl-ttl:00\\'lf . . . . . .. . $8 
SICI< PUPPIES . • . . 180 
SKlllU , , , SO 
SLASH , • , , , .16 

CRAZY HE.ART , , , .7tl 
GleE:SEASON'CtlE TttE 
MUSK; 1/0CUME 1 . . . 39 

GLEE: st:ASON ONE;. THE 
MlJSIC \JOCUP.IJE 2 . . . .47 

N.i1UGHT . . . . . • . . . . . 96 
TIE T'hU3Hl SAGA: 
NfWM()OtL .. . . . . 61 

lHE: TALLEST MAA 
SLIPKNOT • , 196 • 4l ONEAfllH , , • 176 

JAMEY JOHNSON 
MERCURY IJAStl'II.LE 011237"/UP.46N 13 98 

THE GET UP KIDS 
FLYOVEfi. 001 • 4,98 

SUGARLAND 
~1H,C:UfW IIASttVI.Lf 01 127J'IUPA6N 13.98 

SLIPKNOT 
ROADRUNNER 6179"J8 18.98 @ 

DAVID BYRNE & FATBOY SLIM 
TOD0 .. 1Uf400/NCNESJ.4CH 5222911/WARHER MOS 19.9B @ 

MICHAEL JACKSON 
(PIC/L[GACY 17-986'/SOtlV IAU,SIC 17.98 

ELVIS PRESLEY 

-
TV4TH •vttU: HORTH •8 
MM CROOKED 
~UURES ..... 127 

THECRV('F A 00,0fMN. 

ROMJ.THCKE ::::::::~ 

TRAltl , , , . .43 
lREYSOOGZ , , • ,37 
B. TRCJIOOEPiODl .142 
JOSH Tl.JU.ER ... . . . . 70 

THRTY SECONDS CAflRIE Utll'ERWOOO . . 38 
TO PAAAS ..... . 141 ~ lntURBA" . . 115 

THREEOA.YSGRACE .121 USHER . • . 4 
TERRA CALI 200 
TJ,,1$A1..'r..0 100 
TOBYPAAC 6S VAIAPff WEEJ<EtlD , .75 

I 21-ii•M-• i-dbh 
rnE EDGE . . • . . • _ . . .1-47 
r«)\\'32 .... - · . . . . . . . !19 
r«>W:13 . , • , ..• 6 
ro:,w ntil.rs WHAT I CALL 
cootHRYV(X.. 2 .. t92 

RADIO OtSHEV JAMS 12 . 
.1{16 

ROCKNMBAmi: 
Ul.lABY SlEJl)IUJNSOF 
BA BYS FAVORITE RO()( 

That Lonesome Song 

Simple Selcneo (EP) 

Love On The I nslde 

All Hope Is Gone 

Here Lies Love 

Thriller 

Etv1s: 30 #1 Hits 

Maldlto Amor 

SOt4GS , .. . , • • 129 
\\IOW' GOSPEL 2010 , ,99 JHEXX . . . . . .. . . . . 116 
WOWtlTS:2010 ... . 113 
WOWWORSHIP (PURPLEt 

. . .. _ . ...... - · . . . 110 =~~~ , , ~ 
WAR Of AGES . . . • 179 
MUDCIV WATERS 133 
IHI: WNTf STRIPES , 14'9 
GRETCI-EN "-\I.SON • 104 
Pfl ER WCl.F • , • . • 1 OS 
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SAlES DATA 
COMPILED BY 

Billbear.l~ !~i_<;I.~~-~~ 
SoundSc.an 

(i)TOP INDEPENDENT'" 

2 

3 

4 

II 

8 

23 

24 

211 

49 

50 

Tltle ~ 
~ 

Slash 

2 ~'~~?o~/~~.~s & THE OAP.KINGS I Learood The Hard w~ 

4 SHE & HIM Volume Two 

Wide0pen • 
Go 

Contra 

Cra1y HoaJt 

\1/ollgang Amadeus Phoenix 

Fornever 

I Got Your Country Right Here 

Shame, Shame 

xx 

Revenue Relrie'l'in': Day Sh~t 

April Upristng 

Cage Tho Elephant 

Backspacer e 
Bleeding Through 

Revenue Retrle, in': Night SM I 

Grealesl Hits 

Bang! Pow! Boom! 

All In Good Time 

Sigh No More 

Tho Wild Hunt 

Eternal 

Simple Science (EP) 

Beaubful 

Greatest Hits 

Still 

Scratch My Back 

Up From Below 

Victoty 

Teen Oteam 

Swoon 

Tourist History 

Tra.ostcrcnce 

Head First 

Big To-Oo 

ODO BLOOD 

Encore 

Live Ori Lansdowne, Boston MA 

Wo~d Is India 

Palomino 

Halfway To Heaven 

Good Morning, Magpie 

!Id] 

Big Echo 

You'!! not (quite) lffing double on !ht Billboa.rd ZGO at Nos. 17 ancl 
IOI, where two simiatly named NataUe Merthant albums debut. At 
the higher rank, her new "l!m Your Sleep• arrlm wilh 20,000, 
wh~ at No. 101, a highlights vmion titled "Seledions Fnim l!ave 
Yo!l'Sleep" begins with nearly S,000. On lop Internet Albums, the 
full-length set starts at No. 4 with S,000 sold via Web l!tailm. 

40 1 Go to www.billboard.biz for complete chart data 

• TOP DIGITAL'" 

Title! ! I; 
:i ~ 

Congratulations 

Animal 

Year Of The Black Rainbow 

Need You Now 

Raymond V Raymond 

JUSTIN BIEBER My World 2.0 
SCHOOLS.OY~AYMONO BRAllltlSLANO /10JM0 @ 

JASON CASTRO Jason Castro 
AnA:NflC/ol.G 

NATALIE MERCHANT Leave You, Sleep 
SlG CllY SIStERSJ'fJOJIESUCH f'IIARtU'.R BROS. 

LADY GAGA The Fame 

Slash 

20m CENTURY FO~ TV/COUJ~:le; ,;,~~~U~l~e: The Music Volume 1 39 

~~.~:~:~u.~!~.~ GROWrl/ATtAr/llC /AG The Foundation 15 

~o~u~~f,~.:~.~t,~ Broken Bells 41 

JEFF BECK Emotion & Commotion 11 

Achin' And Shakin' 28 

STREAA,u11.,.orn.1YEJeHERRYTRE,,,lllERSCO~:.•me MonS
t
er {EP) 21 

• TOP INTERNET'" 

;ii ~-~a. : ~ ARTIST . ; ;f I! IMPf\1/fT , OISTRl6UTllfG LAEIEL Title :1 i; 
COHEED AND CAMBRIA YearOI The Black Rainbow 

My World {EP) l O • 
11 

Lea,•e Your Steep 17 
ilG CllY SISTERSJNOllESUCII 522"J04/WARtlER BROS 

MGMT Congratulations 
2• COLUMBIA 4533s~1sotN MUSIC 

STRAIGHT NO CHASER With A Twist 29 . 
Jason Castro 18. A.nANHC ~2110/AG 

II 2 SLASH Slash 
16 . t)IK HI\YO 31433 

9 2 SHARON JONES & THE DAP· KINGS 
OAPTOM 019" 

I Learned The Hard Way 27 

10 15 6 JIMI HENDRIX Valleys OI Neptune 33 EXPERl£t4CE IIEtlORIX/LEGi\CY 640'56•/SOfN 1'US!C 

11 17 10 SADE Sokller 01 Lo,e 12 
EPIC 63933•/SOtlV MUSIC 

12 14 SHE & HIM Volume Two 34 l.!ERGE 35-4' • 20 12 LADY ANTEBELLUM Need You Now 3 CAPITOL m,SHVILLE 91102 

14 2 MADONNA Sticky & Sweel Tour 58 . LIVE t.1All0tl 521138/V/ARIIER BROS. @ 

111 2 JAKOB DYLAN Women + Country 
24 . COLUMBIA 5<1524,SOtlY MUSIC 

16 2 PETER WOLF Midnight Sou't'onirs 
105. P'IIJUfWVERVE 013896/VG 

17 12 3 ERYKAH BADU N8N AMER\'KAH: Part 1i10: Ret.,n OI The Anl<ll 
20• CONTROL fREi\QJUNIVERS,1,L MOTOWII 01• 023'JUMRG 

WAR OF AGES Eternal 
179 . fACEOOI/IN 091 

FLATFOOT 56 Blac,k Thom -• OLD SHOE J{l010 EX 

USHER Raymond V Raymond 4. tAfACE/J1V'E 61Mi2/JLG 

EMILY OSMENT All The Rigltl Wrong, {EP) -• WllltH,P 13192 

BROKEN BELLS Broken Bolls 41 
COt.UMBIA ~865"1S0NY MUSIC 

JUSTIN BIEBER My World 2.0 
SCltOOL60Y/R.\YMONO BRAUN!ISLM«J {1141ltiMOJMG 00 

JONSI Go 69 :XL 483' 

LADY GAGA The Fame 
STA EAMUIIE/KOtff.lVE/CHEARYlAEE.i,lllEASCOPE 011805'/IGi\ 

EXCLUSIVE CHARTS 
FROM BILLBOARD 
0 Fo, m o re c h 11rts ,1nd ch;,tt d o t,.il,;, g o to bil l boi'lrd.hi.1 

a n d b1l1bo;i,d com, refreshed every Th u rsday. 

~ ILIKE PROFILES: • 
\!./ MOST ADDED 

12 12 

13 13 

14 23 

111 16 

10 13 

12 

27 

23 

Mo8I added 10 eoaal networking, 
primanty on Faeebook, by iUke 
uwt- 0,11, con"l)llt<I bl/ IUke.com.. 

r-U_ .IOILI ........... '"'-"'"""""""'""'"""--------' 

., I TIK TOK 
~ IE$HA {Kfl.,OSASE/RCA/RMG) 

8 :;:-. c~~~e~, SISTER 

2S :S~:!~~\~t! IIEIGIITS/W;!,RNER SROS, 

." I ONE TIME 
_.!!J JUSTIN I IHER (ISLAtlO/IOJMG} 

22 

32 

75 

HALO 
BEYONCE MUSIC WORLO/COLUMBJA 

POKER FACE 
UDY GAGA STAEil.MllPlE/KOtlLM /CttERRYTREE,'UlTERSCOfE 

IN MY HEAD 
JASON DERULO BELUGA HEIGHTS/IYil.RNER SROS. 

REPLAY 
IYAZ IME IS uor•EY/8..ELUGA. HEIGHTS1REPR1SE 

UPRISING 
MUSE lfELJUM-3/NARNER SROS 

WHATAYA WANT FROM ME 
ADAM U1Mi8ERT 19/RC4JRl.tG 

LOVE STORY 
nYLOR SWIFT i81G P1V.CHlllE) 

The week's ffl0$1 pUl"ChUed songs vi• Lala the: 
digiilll f11UIK ......tisi'8 with an ext4lnliv• catalog 
of songs availa>la lo play. buy, a.nd share online. 

HEY, SOUL SISTER 
TIWN COLUMBIA 

TIK TOK 
W HA KEMOSi\BE1RC,VRMG} 

RUDE BOY 
NHANNA SRP/DEF JAMJIOJMG 

BABY 
JUSTIN 81EBEII. FEATUJUHG WD.ACNS S(HOOLBOY/RAVMONO BRAIJNJISL" NO/IDJMG 

FIREFLIES 
OWL CITY WV[R$,U REPUBllC 

I GOTTA FEELING 
TH~ Cffl~TTE.J & THE l;HIPll!JNlf "ff)x,,"RHJtlO 

NEED YOU NOW 
LADY AlflUELLUM iCI\PnOL Ni\StlVJllEJ 

NOTHIN' ON YOU 
8,0.8 FUITUIIIKG IRUHO MARS jRE8ELROCKJGRAtlO HtJSTLE/ATlANTIC) 

TELEPHONE 
LADY GAia FEATURING BEYOHCE STREAMllflE/ KONI.I\IEJCHERRYTREE/ltlTEASCOPE 

23 ~
0 
.. ~

0
~ .~:~~EJKOIILIYE/CHERRYIREE/1IITERSCOPE 

13 11 31 ;~z~'~L~s~:sTEo~.::T~ .~NO 

14 15 l l ~~.~;ED PW lnf!ASCOPE 

BEDROCK 111 YOUNG MONEY FEATURIKG LLOYD (C4.Sll P.tOtl[V.IUl{IVERSAL MOTOWN) 

- 1 
ELVIS CO$Ttll0 AMO TllE ATTRACTION$ HIP•O/UME 

- t WATER SLEEPERS 
BUILT TO SPI.L 1/1.\RNER BROS, 

13 AIN'T BACK YET 
KUINY CHESNEY BN.I. • - t ZEBRA 
BEACH HOUSE SUB POP 

- 1 SKELETONS 
YEAH YEAH YfAttS !DRESS UP/DGCJltnERSCOPE) 
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Si\LESDAT/i 
COAl?lLED BY 

nidsc.:n 
SoundScan 

,! HEATSEEKERS ALBUMS': 

Billl»aret 

You I Wind Land And Sea 

EternaJ 

La ROU'lC 

Lungs 

Up From Below 

Conditions E 
The pllyskal ve~ion 

Tourist History ~ exdusl~e to Hot 35 

Palomino• Topkforone -month, while tt's 
Haltway Tc Heaven a~mhble ff 

Good Morning, Magpie • digitaly. Combine<I, -the two versions 

[Id] moved nearly 311 
4,000 copie~ 

Big Echo 40 

Junior 

Habits 

Weathervanes 

Gorllla Manor Opening with 

39 20 

38 

31 11 

23 

LISSIE 
FAT POSSUM 1204" (7 98) 

CRASH KINGS 
CUSTAROJUNIYE.RSAL ~IOlO'tm 0129$.3,UMRO (12.88) 

CIVIL TWILIGHT 
Wlf(O•UP 13235 (!MeJ 

CAROLINA CHOCOLATE DROPS 
tlONES-UCtf 5169951'/o'AfffiER BROS 15 98 

ASKING ALEXANDRIA 
SUMERIMf 02:? (13.98! 

ADELITAS WAY 
VIRGlrl 6S760/CAPIT0l (12.98) 

THE HEAVY 
COl.NTER 026~ (14.91H 

MARTIN SEXTON 
KlR Cl07 P V381 

DAILEY & VINCENT 
CRACKER Bi\.RREL 610640/ROU lOER 11,98 

All The Righi Wrongs (EP) 

Why You Runnln' (EP) 

The Gospel According To Jazz Chapter Ill 

Adelltas way • 
The House That Oi rt Built • 

Sugarcoating 

Dailey & Vincent Sing The Statler Brothers 

JEDI MIND TRICKS PRESENTS ARMY OF THE PHARAOHS 
Erm11w S-OIL/61!,8YGRAND IJ500JUCIOE 17.98) 

The Unholy Terror 

CHRIS PUREKA 
SAD RABBIT 2010 12.0-8 

FLATFOOT 56 
OLO SHOE 10010 EX 9.98 

HOT CHIP 
A.STRALWERKS 07SC:0' 16.98 @ 

MIIKE SNOW 
OOWNTOI//N 70C85' (14.98) 

Hew I Learned To See In The Dark 

Black Thorn 

One Ufe Stand 

I Wked It Better When You Had No Heart 
l,000, the set 
probably gained • 36 ARMIN VAN BUUREN 

I\RMlrW OfGITIIL EXJtll!PrTH {15 98) 

SURFER BLOOD 
IWllNE 50041!-" (16.91!-I 

/ HEATSEEKERS SONGS'· 
/1 I 

MAKE IT SHINE (VICTORIOUS THEME) 
VICTORIOUS CAST FtAT\JNNO VICTORIA JUSTICE (NICl<ELOOEOtUCOLtJMBIA) 

GIDDY ON UP 
UURl BEU. I UNOY (MERCURY IIASHYILLE) 

MASSIVE ATTACK 
tlCKI IIINl,I FtATU~ SEAN GARRETT {Y()UNG M.OfiEYIC-'SH Pol(,'(,EVi\,N\IERS.U. F,OTOwtll 

CONGRATULATIONS 

ALL OF CREATION 
MERCYME (OIO/COLUM.BIA) 

ANDO BIEN PEDO 
H NOA LOS RECDDRDS {OISA) 

SWEET DISPOSITION 
THE YEM.PER TRAP (UBERATIOWOlASSNOTE/COLUMBIA) 

LAV ME OOWN 
THE DIRTY HEADS FEATURING ROME (0:ECUTl\1£) 

Data for week of MAY 1, 2010 For chart reprints call 646.654 .4633 

One eskimO somt fans last week .. 47 PRINCE ROYCE 
TOP STOP an020/SOtlV MUSIC LATIN 10 98 

thanks to its song 
Then Sings My Soul "Something Good 

School Gyrls 
can Work~ bein<J 
ottered as ITunes' 

Paper Tongues free single of the 
week. 

Astro Coasl 

47 43 .. 50 

• 28 

TED LEO AND THE PHARMACISTS 
MAH,OOR 9!19' (H 98) 

NEWWORLDSON 
ltlPOP 715tl3 (B.98) 

UPON A BURNING BODY 
SUMERlMf 027 (11.98) 

PAPER ROUTE 
UtllVERSAL !AOTO'lltl 012eOMJMRG (12.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Palomino 
Trampled By Turtles 

She's Like Texas 
Josh Abbott Band 

SOUTH CENTRAL 

Neon Trees, "Animal" 

FoxyShazam 
FoxyShazam 

Halfway To Heaven 
Brantley Gilbert 

SOUTH ATLANTIC 

The Provo, Utah, pop/rock band's first charting single arrives 
at No. 48 on Rock Songs and rises 25-23 on Alternative (view

able at billboard.biz/charts). The quartet Is on the road with 

Thirty Seconds to Mars through the middle of May. 

Sigh No More 
Mumford & Sons 

Weathervanes 
Freelance Whales 

MID ATLANTIC 

'!! 

Prince Royce 

The Brutallst Bricks 

n ewworldson 

The Worid IS Ours 

Absence 

-. ,. I 
1 Justin Nozuka 

You I Wind Land And 56a 

2 
La Roux 
La Rovx 

a E~~roSharpe&TheM'910ti<Zeroes 
Up From Below 

4 
The Temper Trap 
conditions 

• FoxyShazam 
ForyShs2.c1m 

II 
Florence + The Machine 
Lungs 

7 The Tallest Man On Earth 
Tho Wild Hunt 

8 Murder By Death 
Good Morning, Magpie 

la Mumford & Sons 
Sigh No More 

10 
One esklmO • Oneesk;mo 

- :.•; e 1• 1 .•• • •1'l.:' I ~ 

1 Jenny Oaks Baker 
Than Sln(I! My Soul 

2 
Paper Route 
Absence 

a The Veer Union 
Against The Grain 

4 
Murder By Death 
Good Morning, Magpie I LIGHTS •: TheUstening 

II 
War Of Ages 
Eternal 

7 Justin Nozuka 
You J W1'nd Land And SM 

• La Roux 
Ls Rou:r 

• Neon Trees 
Habits 

Zuill Bailey 
~ 811ch CeJlo Suites 

Go to www.billboard.biz for complete chart data 41 
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(t\ THE BILLBOARD HOT 100" 
M 

1111 t;.- e! : · TITLE ii ~i ~! 15 PRODUCER (SONGWRITtR) 0 NOTHIN' ON YOU 

2 

3 

0 
II 

II 

7 

10 14 

RUDE BOY R1hann 
STARGATE A SWIRE s ERll<SEtU E HERMAIISEN E OEAtf M RIOOICK A SWIRE R ml © SRP/DEF JAMftOJr 

~i~"~?,~; .. ~d,s!;,~''"''" ,MoN,HAt4.rnNo.,.BJo••tu"o @ co,~':~,~ fl 
BREAK YOUR HEART Taio Cruz Featuring Ludacris 
l.CFll.Z,USMITl-t (T.CRUZ.F.T.SMllli,C.BRlOGESf (i) 1.tERCURY/IDJMO 

~,7.it~ Y,~A~1Al~~:LUM D.HAW/000,C.KELlfV,H.SCOTT,J.KEAA 0 CA~T~~~rs:,;:.t~~C~~I~:;: II 

:~o~J ~D~~';.,LEAU, J ROTEI• C KELL' 0 8'LCGA HEIGH/~~R~l~·::~ • 
TELEPHONE Lady Gaga Featuring Beyonce 
l'l.Jtlll91!S.VQ'(J>~C.i,_ Gcm"lrb~D-m.ff,.Jt'll':tzs.J.O!IIELS,L~fQ.Nf.l~~l.fS} @0 S'l'V<vt.tQCII.. \WIEB'lf.Ol5fl~ 

OMG Usher Featuring will.Lam 
LAFAC 'JLG 

D 
He's the fourth 
male vo<alisl since 
Odoblr lo reiKh 
No. 1 with h~ first 
enky, lolowlng Jay 
Sean, Jil!<Jn DerUlo 
ilftdTaio(rtll. lt's 
the faste51 dip lor 
new men si1Ke Chrk 
Brown, James 
Blunt,Ne·Yoand 
Danie( Powter eiKh 
aowned lhe list 0 

0 I~ 32 

23 23 

8 7 

KeSha between llo~ember 

• ©J_EMOSARE/RC~ IG ' \ 200Sand April 2QIJ6 • 

Adam ~:r~~A~ 1o_J 
The Black Eyed Peas 1 D 

l.twlRfS-'l1U,J..VJ.t (W.ADAMS,A.PIU.DA.J.GOWIZ,Sl£AGU9:ltl l .twlRIS.J.UN((;l.,OJ tllEA,T.BP,W~CX,IUlCmA) @ I ITfJlSOJPC 

AIRPLANES B.o.B Featuring Hayley Williams Of Paramore 12J \ii~-- · 
Af.f>:DAKCfll~Kf R.S.l\,AOJIS .fl . ff,,.r.tl( AIJlNHJOUSSOll lfl.,.SOlloE1S llfl!ElRO 'GRMDHU TL 'AlUttmc: :: 

: ;,-,~~~~~ ~:.~. C BRlDCES.O.lJAARAJ,S LIIWLE,.OoAvm~i.dacrls Feat:
1
~,i:,\cJ~~~~:J 13 

11 

14 t3 15 

111 11 11 

18 

~,::,:~~~-•-~Ta,SAKP>SI D0OOIIOOHIH1S>E8"1lAf"""01lS-R 0.J.':!~~~ • 13 

~t! N.!:a~ ELt,1 r1.n<J\ Al.FEREBEE, JR,,TJ.EW\SO!t,TSC.ti.LESNt.wI~~~.o~~~E~~ F:!~~G9e~~,i~~ • 
BABY Justin Bieber Featuring Ludacris 
CSTE'NART,T.tUSH (U~SH,C.A.STEWW ,J.BE-BER,CJ.llll~.CBRIOGES) (D SCOOOLBO'w'/R4.YMOtID l!flAUtUSlAU[)/10.MG 

YOUNG FOREVER Jay-Z + Mr. Hudson ' 17 • 17 21 KIi/EST {M.GOLO,f.MERTENS,U!.EIWAftt),$.C.CARlER,IC'HEST) 00 MC ~AllOtl 

18 15 12 TIK TOK KeSha 
OR. lUl(£,8.BLArfC0 tl<.SEBERT,L.GOTT\\'ALD,8.LEYIN\ © kEM0$ARE/RCA/R,.t0 

19 12 13 ifl!l ~"~~~;~,J~~~s,105\F(J HARMOll,J.TIMBlRLAKE,TCl,J~~Jb::~,~d Fia~~S~~,i~~;~~~ui.::~::~i~p~ 

22 24 r, 

21 14 10 lD 
22 18 19 

24 21 17 

26 25 

28 25 29 

31 35 

SQ 72 

29 24 20 

30 30 26 

33 33 

OVER Drake 
BQl•10Art ,KtuAU0 IA.GRAHAA1.t.t5AAIUElS,.N.BROtlGER$1 @ YOl llG M0t4EYJCASH !AOtlEYJUrAVERSAL MOTOWtl 

BEDROCK Young Money Featuring Uoyd 
:(1.)1!: \P CAAT81.CJ.l.lY),WWJ,I O l,W,'-A,JA.NllS., l,l;ff,{lCS{IIJ},DttSc,1.S !WllfTI TVUOSlftl. K11.r: J.ooEIICl"t © C}Sfl,IOq'(.lfll,elY( WJ"[t,'.~ 

ALL THE RIGHT MOVES OneRepublic 
R.TEOOER IR.TEOOERl © MOSLEY/ltnERSCOPE 

NOT MYSELF TONIGHT Christina Aguilera 
fOLO'N D,t, OOtl ('.JOltES,E.DEMj) (i) RCAIRM-G 

BAD ROMANCE Lady Gaga • 
REOONE.LAOY OAGA jtl.KHAYAT,S.G.CERMAtlOTTAt ©0 STREAML1tlE/KOl4.IVE/CHERR't1REE/ltnERSCOf'>E 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
lH:E RUtmERS RICO LOVE RICO LOVE,A.HARR,J.JACKSON,\J.RA.Vl.,Otl:O IY @ LAFACE/JLG 

I MADE IT (CASH MONEY HEROES) Kevin Rudolf Feat Blrdman, ~ Sean, & LIi Wayne 
K RUDCX.f RUOOU,I ICASIICR.0 CAATtR O WILLJ-'MS J SEAtl J SKAWR,R LA © CASH UOtJCY!\llirvtRSA.L AEPUBUC 

AMERICAN HONEY Lady Antebellum 
P.V/ORLEV:LADY ,l,lfTEII-ELLUM S STEVUlS.C,R.BARLOWE,11 LINDSEY @ CIIP1TOL N,1,SIIVILLE 

ALEJANDRO Lady Gaga 
REDONE.LADY GAGA Ill KIIAVlT,S.G.GrnMAtlOTTA) (;) STREAMLltlE/KOtUE/CIIERRVlREf~tHERSCOPE 

HOW LOW Ludacris ' • 
1.1,mms fC.BRIOGES T.'NILUAMS,C RIDENHOUR,E.SAOlER,H SHOCKLff} © OTP/OEF J I\M/IOJ,AG 

LIVE LIKE WE'RE OYING Kris Allen 
S.KIPNER,A.FRA.MPlON (S.l(IP)JER,,A.fR;i.t.tPTOtl,D.o·oatmc.HUE,IA.SH:EEH.Ol) -0) 19/JIVE/JLC 

EENIE MEENIE Scan Klng&ton & Ju&tln Bieber 
Rl!LMICO (R.8Ut.lC0,1<.ArIDERSOtl,C.C.8ATlEY,S.o\.8o\TTEY,J.BIEBER,IS..PALACIQS,E.CURK) © BELLO.A HOOHTS,,EPIC 

GIVES YOU HELL Gloe Cast Featuring Lea Mlchele 
t.ANDERS,P.il.STROrol!,R.MURPHY t R111EA.N.WHEELER @ 2'0TH CEIITURY fO:< TV/COLUMBIA 

11 

17 

18 

23 

25 

25 

27 

18 

30 

32 

33 34 30 ~~~f ~;!,~!'Ic;~~,.~~LE Mlch~J~!~~~ • 25 

34 29 27 SAY SOMETHING Tlmbaland Featuring Drake 
llllB,1,UtlD JROC f!VMOSLEY.J HARMOII A GFVdlAM1tCUYTOOJ MM.l.TSIM @ MOSLEY/BLACKGROUt40,'ttltERSCOPE 

Al. - HELLO Glee Cast Featuring Jonathan Groff & Lea Michele 
W ' i\.ANDERS,P.ASTROM A.MURPHY l.RICH"IE 0 20TH CEIITURY FOX lV/COLUMSIA 

Ai. BULLETPROOF La Roux 
~ 48 SJ UMlGMAlD,E.JACKSON 'E JACl<SOtl,S.LMolGM,1,10 000 SIG LIFE/POL'roOR/CHERRYlAfE/ltHERSCOPE iiiiiii~ =====c========~-~===========~, 
~ 40 40 NATURALLY Selena Gomez & The Scene 
W A.ARtAATO,l.JA).!ES (A.AfW.4.T01l JAMES,O.l<AAAOc.t.U) © HOLL'r'iYOOO 

3a 32 31 ~~~~/c~~.~~~SIIIDRES(DCLEm.JCSIIIDRES,OTIJDlFORWIEE.A~:ild ~ U~~:.;,;~::~~~~~o': fl 
39 39 42 

40 38 36 

SOLO lyaz 
J,AOTfM strn1S,li .(l~S.A RIOOJ DESAll.lU:AUX,J IWIRISOIIJJ~Cl(SOO,I.RCTn1) © TIUf tSMO:.Pt'i1!fUJGA HOOMTSf(EPJUSE 

I GOTTA FEELING The Black Eyed Peas 
O.GUITTU.RIESTERER jW.AOMIIS A.Pl>lEOA.J.GOMEZ1S.FERGUSON O GUETT;i,.F.RIESTERER) @ IPHERSCOPE 

23 

35 

36 

29 

31 

4 1 35 28 ACCORDING TO YOU Orianthi ' 17 
H.SEtlS-Otl (S OJ-\1.tOtlO A.fRi\MPTOm @ f,1,L/GEF-FE!VltHERSCOPE 

44 49 GIMMIE THAT GIRL Joe Nichols 
M WRIGHT R.AKlf/S,0.0,1,\IIOSOtl ,B ttAYSLI © SHOW DOG-UIIIVER Si\L 

,2 

43 37 45 l'M AWESOME Sposc 
SPOSE A.PETERS- 6) UNIVERSAL REPUBLIC 31 

45 44 
HIGHWAY 20 RIDE Zac Brown Band 
1{ STEGALt.Z BROWtl (2.8R0Wtl,W.OLARETTE) tl) HOFIIIE CAOWlf/AlLMlTIC/9lGCER PICTURE 

,o 

43 43 11 ~:;,i,~~.~w "' 001< IJJ OIIES,E "1lll.,,S,E.OUIWRA,U01l0 iv.o ~~.~:::~;~~g ~~~:.~:~~J (3 

~;!~T~o~;!~.:':~~FARE Jo~nc~:J;,! e 34 

Rihama earns her 
seventh chart
topper on Hot 
Dance Airplay (H), 
tying Nadonna lor 
most No. ls si11<e 
the chart' s August 
200llaunch. 

Im 
"American Idol" 
mffllorin~ stinl and 
his Pfllonnan<e or 
song on the rallngs 
juggernaut send 
tille into 1he top 10 
ror the first time 
with a 106% digital 
gain (108:,000). 

Alli single fiom 
"Bionic" album, 
due J111e 8, moves 
n,ooo downloads 
to bt<om e slnge~s 
lhild-highest Hot 
100 debut Only 
"Keep Gett it' 
Beller" (No. 7, 
2008) and "Ain't 
No Other Man" 
(Mo. 19, ?006) 
posted better starts. 

m 
With four debuting 
trach, the Glee Casi 
hill now posted 
more chalt entries 
since the beginning 
of 2009 (19) than 
ilftY other art, 
surpassing Iii 
Wayne's 25 debuts 
during that span. 
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F.IONITOREO BY 

SALES DATA 
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Arti st ~ 1111§ 
IMPRINT I PAOMOllOtl l.\BEL e f! 

• • . .:. i ,I.:. Taylor Swift • 
tl CIJI\PMAN

1
T.SWlFT (T SV/lill @ 016 Pi6CltlllE/LIWVERS4.L REPUBLIC I 

HELLO GOOD MORNING Diddy • Dirty Money Featuring T.1. 
DANJ,1, RICO LOVE.F.NJILLS,M ,l,RAfC.C..C J,H,1,RRIS, J:R. 0 BAO BOY/lrflERSC-OPE 

THE MAN I WANT TO BE Chris Young 
J.STROUD (IUAt.1£S,lNICHOLS) tl) RC;!, N4SHV1LLE 

AIN'T BACK YET Kenny Chesney 
B.C,1,tlNOtl,K.CHEStlEV (C.WISEM.AfJ,C.TOMPl<l:NS) <t© Btl.4 

BILLIONAIRE Travle McCoy Featuring Bruno Mars 
THE SMEEZltlGTOUS (T.MCCOV,.8.MARS,P.L.4.'NREtlCE,A.LE\IU4E) 0 OEto\YOAtlCEJFUELEO BV RAMEN/ARP 

LIFE AFTER YOU Daugh1ry 
H BEJlSON C O.l.UGHTRV C.KROEGER,S.JAUES J .MOI 0 1 !3/RC,\/RMG 

HALFWAY GONE Lffehouse 
J.COLE.LIFEHOUSE J WAOE.J.C.-OLf,K.RUOOLF,J KASHER GEfFOOlrnERSCOPE 

BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana 
PRIME (C LLOVD1L.JAMES M FORIIOI (!} G UNIT 

PRAY FOR YOU Jaron And The Long Road To Love 
COMmv {J,LOWEflSTEl)J,J ,BRHFlUtrorn) 0 JAROHWOOD/lltlllJERSA.l REPllBllC/EIIG MAClfftlE 

A LITTLE MORE COUNTRY THAN THAT Easton Corbin 
C CHAMBERLAltl (0 PO'l'THAESS,R.L FEEK,W\IARBL"E) 0 MERCbRV tMSHVILLE 

HELLO, I LOVE YOU Glee Cast 
A.Mff!Efl$,P.A$1ROU,R r~PttY CJ DOiSUORE,RKflJEGER,J.t.,DRfiJSOPl R ~1ANZAREKl 0 20lH CrnTURV fOIClV/CCUJ!~ 

STEADY MOB BIN' Young Money Featuring Gucci Mane 
Ko\r•E (0.Cof.RlE.R.0.JOliNSON.R.DAVlS) @ CASH MOJIEY/ttllVERSAL l.(OTOWH 

l 'M BACK T.1. 
I ~~~~~~~e-J.HARRIS, JR.10.RMlOI\LL10.0UrfCArf) 0 GR,i.rm tt~S~~~:T~A~~~ ~ 

$.CRAWFORD R.O.t.VIS,S.CRAWFORO.J.tt.l(AVL4.tl).1 IJOLM..Ul @ 1017 BRICK SotAWASYLUU/WARPlER 8R0S 

DROP THE WORLD UI Wayne Featuring Eminem 
C 11,Cil.SIIE.&.l'lf Cl.UB,S~'UI \'D,C.,.<!1eR.J.W•COARa.t.',.VATH6'1S.U.RESTO.V sm,.,GE.(; '!IN.US] @ "'51-1.VCfFHJlll\'!RS.ll VOTlJ!AW 

RAIN IS A GOOD THING Luke Bryan 
J.STEVENS l SRYA)J,0.0,1,IJIDSOtl © C,1,ftlTOL tlASHV1LLE 

'TIL SUMMER COMES AROUND Keith Urban 
0 Hlfff,I< URS-'" (M PO'IIH L,l<.URBMO © C,1,Pll Ol NAS~LlE 

TEMPORARY HOME Carrie Underwooc 
M.BRICHT ·t .L)JDEAW-000.l.l.4.lRO,Z..MALOY © 19/,1,RISTA flASKv'lLLE 

HELL ON THE HEART Eric Church 
J.JOYCE E.CHURCH,O.Rl.1ITAtl,J.Sfl1LUAAH © Co\PITOL NASHVILLE 

ROGER THAT Young Money 
PHEtlOU 0.CARl ER,J.B0$W£LL.0.fRArolKLIN,0.T.M;!,RAJ,1ill.STEVl:lfS-Ot @ CASH l.10tlEYl\,)JIVfR$A.L IJOTQWlf 

THIS AFTERNOON Nlckelback 
R J.LMtGE tllCKELBACK1J.MOI (lllCKEl S.,1,CK,R J,l.i.tWE,C KROEGER) © ROADRUtlNER/RRP 

HILLBILLY BONE Blake Shetton Featuring Trace Adkins 
S.HENORICKS jC,'MSEMAN.L,LAIRO) © 1//ARtlER BROS, (NI\SIIVILLE)NIM!l 

UNSTOPPABLE Rascal Flatts 
O.HUFF,RASCAL FtAlTS J OBJARCUS,H.UtlOSEY,J.T.SL,1,TER 6) LVRIC STREET 

KEEP ON LOVIN' YOU Steel Magnolia 
0.Htff (C.Sl.i\PLETOtU.Wtlu.tONJ © BIG M.4.CHltlE 

YOU AND YOUR HEART Jack Johnson 
R.CARA.AtlZA,J.JOHNSOtl ,M.POOLEYISl<l,Z..GlLL,A.TOPOL J.J0H)J$Q)J G> BAl.SHHAE/UWVEASAl REPUBLIC 

I NEVER TOLD YOU Colble Calllat 
K.CllLLAT C.Cil.lll AlK.OIOGUAROl,J.REEVES © LtaVERSAL REPU8LIC 

BACKWOODS Justin Moore 
J.STO\IER JJJOORE,J.PAULIN,J.S.STOV(R © YALORY 

UN-THINKABLE (l'M READY) Alicia Keys 
A KEVS,K.QROTIIERS.tl 8111818 HEYS A.GRlll<M,K SROTllm JR N SHEQIB G> MSK/JIRMG 
FEARLESS 
tl CHAPMAtl,T.SW1H (T SWIFT,L ROSE,H.UtlOSE)') 

I GOTT A GET TO YOU George Strart 
TBROWtl,G.STRAIT (J LAlJOEflOi\tE,J RllCHEV,6URSEtlJ © IJCA tlAS~LLE 

THERE GOES MY BABY U&hcr 
JIM JOrf.s.tll,RICO LOVE (RlCO LO\IE,J.G.SCHEfFER,F.ROMMfO.O.MOA.RISf 0 L,1,fACE/JtC 

WRONG BABY WRONG Martina McBride 
O.Hl ff.M..MCRAIOE fS.B.LILES.A.E.ORRAll.B.WAAREN.B.WAR.REN) 0 ACA llAStMLLE 

SEX THERAPY Robin Thicke 
POI.OW (hi. 000,l(ll SAUCE \fl n ocKJ:J.()F.U.,J .IOIIES.P(IAWSC)l(H Wl(U91,s.oom,o ,GI.UO('i't00lD) © STAR TRM:..\'.flE~ • 

SHE WON'T BE LONELY LONG Clay Walker 
K.STEGALL D.JOtlNSorf,PO'OONllELL G 6R1FflN @ CURS 

I AM Mary J, Blige 
STARG,1,fE 'M,J SLIGEJ.l S ERIKSEN,TE l lERA1,1,liSEN,J.AUSTIN,E DEAIU.1 IIEITE © UATRIARCWGEffEtf/ltffERSCOPE 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em 
KE (J.L.JOHNSOt•.o W"-V.K.EROtmU,C.ARCEO) @ MMI/MUSIC LINEnOIIE 4/ltHERSCOPE 

CRAZV TOWN Jason Aldean 
M.l<HOX R.CLAWSO,f,B.JONES @ SROl<Etl BOW 

0 LET'S DO IT Waka Flocka Flame 
r;i.v REATZ,D.'tt~tm.Rs (HJALPHl.-RS) 6) 1017 BRICK Sat.AD/ASYlUU/WARtlER BROS. 

RIDIN' SOLO Jason Derulo 
J.ROlEU J.OESROULEAU'.lC,J.ROTEM © BElUCI\ HEIGKTSN/AA.tlER BROS 

JUST BREATHE Pearl Jam 
B.O'BA.1Et4 !E.vtOOEA.1 @ lol!QNKEWIAENCH 

t ;,.~~A~~L~~s.~~~~~~WATTERS l 31MlCMlfEl LO o.AR,1.110 ,1,) Kel~ ~~~~~~.~ I 
GIVE ME A SIGN (FOREVER AND EVER) Breaking Benjamin 
0 BENOETH CB SURNLEY! 0 ttOLLYWOOO 

'it ~~zz~?.ii~~,~~~. ~.~;GACGE,XOEROSll•Y.JCH'10t4) Jay-Z + ;;i:i, ~!~~ 
THAT'S HOW COUNTRY BOYS ROLL Billy Currington 
C.CHA.UBERlAl)J.8.Cl.AR.IIIC.lON (B.C.URRINGl ON,0.0AVIOSO)J,R.JOtlESj f:) MERClRY tUStMLLE 

WATER Brad Paisley 
F.AOCERS (B.N,ISLEY,C.DUBOIS,K.LOVELACE) G> ARISTA tlASHVILLE 
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62 

33 
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16 
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441 42 41 

G 49 51 

G 
G 

i!il ~~L~,~~::,~~~ ;,~T~C~'"' J SULUVA• mSKETlC MCO,.ALO J,O,vnlll'"" ~o;,:~: 
ALL I DO IS WIN OJ Khaled Feat. T-Pa1n, Ludacns, Snoop Oogg & Rick Ross 
OJIU.Sffi DJ litWlO KM.Ji1Yilf0.C,81UOOES.W.R!Jf!t:Rl'S 11,C.C.BRC-olOIISJR. HWN.JMClllllGS,l.M[llfj~ e v.t Tit &Sf.fl '8 

'4 

8.O.B BOUNDS TO NO. 1 

... 53 

111 

52 

28 -

27 16 

59 74 

114 36 22 

66 8'.l 

HELLO GOODBYE Glee Cast Feat. Lea Michele, Cory Monteith & Amber Riley 
A.ANOERS,P.ASTROM,R.MURPHY (J.W LEtlNOf4,P,ACC.\RlllEY) 0 20TH CEIITURY FOX T'-1/COUJMBIA 

NEIGHBORS KNOW MY NAME Trey Songz 
l.TAYLOA..P.HAY-ES,J.MCGEE (lrlEYERSOll,T.lA.YlOR,P.HAYESl (i) SONO RO-Ol(JATL4JmC 

WINNER Jamie Foxx Featuring Justin llmberlake & T .L 
J.TIMBERLAKE,RJOlOX jJ.TIIAREA.LA:l(EJtTAOROSS.J.fAUNlUA.OY 11.C.J.HARRIS, JR.I © J/RMO 

WHEN I LOOK AT YOU Mlloy Cyrus 
J.SHtllK$ J.IJ.SHAtlKS H Llt.llJSEY @ HOLL'rWOOD 

IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 
J .SEAIIZ,TIP.,BAL~IIO J.8EAFU T.YMOSLEVPU -USBEE • MOSLEYJ8LACKGA.0Utl0/IPHERSCOPE 

BLAH BLAH BLAH Ke$ha Featuring 3OHl3 
a.BLil.lfC-0 K SEBERTB LEVltf rrnrrcu S.f-OREMil.ll @ KEMOSAWRCo./R!.16 

THE HOUSE THAT BUILT ME Miranda Lambert 
f.LIODELL,M.WRUCKE {T.0-0UGLAS,A.SH,UA.SLl)J) (i) COLUMBIA (ttASHl/llLE) 

42 1 Go to www.billboard.b iz tor complete chart data 

Atlanta rapper 8.o.8 bounces to the top slot of the Billboard Hot 100 as debut sin
gle "Nothin' on You," featuring Bruno Mars, steps 2·1. The title also rises to the top 
of Hot Digital Songs, moving 184,000downloads, according to Nielsen SoundScan. 
On Hot 100 Airplay, "Nothin'" holds at No. 2, trailing Rihanna's "Rude Boy," the 
song it supplanted at the top of the Holl 00. B.o.B's latest digital release, "Airplanes" 
featuring Hayley Williams of Paramore, is the chart's Hot Shot Debut at No. 12, 
shifting 138,000 in its opening week. Both tracks appear on debut album "B.o.B 
Presents: The Adventures of Bobby Ray," due April 27. -Sil.vio Pietroluongo 
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0 • 0 
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8 

II 

3l UDV AHTHB.LUMI (C4.F1TOL N~SllVllLEfCAPlTOL) 

14 IN MY HEAD 
JASON DEfllllO (SELUGA HEIGITTS/V/ARtlER BROS.) 

20 HEY, SOUL SISTER 
• TRAIN (COLUMBIM 

BREAK YOUR HEART 
TAIO CRUZ FEAT. LUDACRIS (M.EA.CllRY/lDJMO) 

19 ~~!:~i iSll<NAJ"IOl/lt06R"1lEtflmi9JJij 

23 ~~Yyso~!~EAT. FUOLOUS (SOllG BOOl<IATL,IITICJ 

16 ::~.~~EO PEAS (11/TfRSCOPE) 
A!I. MY CHICK BAD 
~ 16 lUDACRIS FUT. ll tc«J IMIIIAJ (OTPitlEF JAM/TOJMG) 

A 4 3 HEY DADDY (DADDY'S HOME) 
W, l 

1
"'-'u~~~ER~F~EA~l ~n ~IE~S ~~~~~C~~~Jl~G~-----

~ BREAKEVEN 
W 17 12 .~'"~' ~'°~"~"~(Mi=O•~O~GE~•~IC/E~P_IC~) _____ _ 

13 10 17 CARRY OUT 
TMMI.AK0FEiV.UnNTlllflUl:E1',mfY1lUCWW{)~ 

14 1 l 25 J~~A i K~~SASE/RC'-.IRMGf 

22 OVER 
llfW(fl)OOfGMO,l:V.QS11ACN:YA.l'MRSAI.OOTO'l4Q 

23 19 29 ~;.,X-:-u~~:;.~ AKON (GUW .. TR<LWERKSICAmOL) 
AMERICAN HONEY 

25 l O I LADY AHTE8RLUM (Uf>tTOL HASHW.Lf) 

56 3 ~:~FUT. Will.I.AIM (LAfACEfJl G) 

TAID CRUZ FUT. LllllACRIS (MERCURV/\OJMG) 

IO :~!(~:EfJAU/IOJMC) 

AIRPLANES I 
- 1 WFOOIWl\nlllMSflPW.mfl!flll)XflW.O·l61L~ 

CMG 

IJ 

~Ill lii3 TITLE 3; ;;, ARTISl (llo11"RJNT/PROMOTI0tf LABEL) 

20 :.~f~~?~~E~?.1~?c~PE) 

29 28 

30 23 

G 29 

32 27 

ll>: 33 
32 

G 61 

m 46 

G 40 

21 

20 

12 

18 

YOUR LOVE IS MY DRUG 
KlStlA (KEl.tOSABE/RCA/RMG) 

GIMMIE THAT GIRL 
JOE lflCHOLS (SHOW DOG-UrttVERSAL} 

LIVE LIKE WE'RE DYING 
KN$ ALUN 19/JlVE/JLG 

HOW LOW 
LUOACR1$ OTP/OEF JAM/IDJMG 

AIN'T BACK YET 

38 30 19 'TIL SUMMER COMES AROUND 
KEITH llft8AN (CAffiOl tlASHYlllE) 

311 36 45 :.~~~J~r.~~~~~T~RSCOPE) 
I GOTTA GET TO YOU 
GEORGE STRAIT (MCA NASI-MllE} 

KEEP ON LOVIN' YOU 
STEU. M.tGNOUA {810 P,O,CHIIIE) 

42 37 14 

43 39 14 

A l.lT11.E MORE COUNTRYlttAN THAT 
EASTON CORBIN MERCURY tlA.SttVILLE 

LIFE AFTER YOU 
DAUGHTRY (19/RC.\IRMG) 

~ S4 

• 49 

NATURALLY 
st:I.Dtl GOMEZ &- Tt1E $CEIIE {HOLLYWOOO) 

BACKWOODS 
.NSTIN MOORE (YALORY} 

48 42 13 ~~:.~~~~~~~1~ARFARE 
47 48 12 ~f~H~~~~F~?ir~~SCOPE) 

I UNSTOPPABLE 
51 7 RASCAL FUTTS (LVR.IC STREET) 

48 43 12 !:wB~FfA'l.~ ISOO'.lOLOO'ffW\titHM .. HSJ.llrM«lf 

f,() J ' ~~1~T,':,',~~.~~~r;Gi(l'M READY) 

Ii t;"' =! TITLE ,I 11 ARTIST (lMPRJtn~ o,.,ono11 ueEL) 

28 ALL THE RIGHT MOVES 
QNEREPUBUC (MOSlEY/lNTERSCOPE) 

HELLO GOODBYE 
GLEE CAST (ZOTII CEtfTURY F-OX TYJCOLUMBIAj 

28 23 20 SAY AAH 
TREY SONGZ FEAT. fAIOLOUS (SOtlG 80QKI.\TLMITIC) 

G 35 BULLETPROOF 
LA ROUX (BIG UfE,flOL'f'DOfVC~YTREEo1tlTERSCOPE) 

30 20 21 BEDROCK 
't'OlltGtolE'VFEAT.uatotcilSHt.OEY.U,,ffiiJUUTCtl'i 

G 45 ALEJANDRO 
l.Atl'YGM'.t.!Sl'REN41£tlU.M.tl-ERRVrJE.,l>JTBIS'.:at) 

32 15 10 WHEN I LOOK AT YOU 
MllfY C.YR\IS {HOl.LYVIOOOJ 

33 24 15 BLAH BLAH BLAH 
KESHA FEAT. 3()11!.! {KEMOS~BE/RC4JRMG) 

34 30 10 SOLO 
IYA,Z (TIME IS lt Ol~EV/iEWGA HEIGltlS/REPRISE) 

G 47 ALL I DO IS WIN 
D.IIMBIFt\TH'WM.ltlll[lfUltXf'm&n:um(M:llEE£SfE1p 

G - 1 HELLO, I LOVE YOU 
GlfE CAST (20TH CEttTUAY FOX TYJCOLUMBIA) 

G 39 AMERICAN HONEY 
LADY AIITE8ELUJi1 (CAPITOL IU1.SHl/lltE) -32 HELLO GOOD MORNING 
DIDOY - Ofl1Y f«IHEY FOO'. ll tBAD 80Y'11Nl'ERSCCf'E) 

C 42 IF WE EVER MEET AGAIN 
lll&UliOFE.i:Ul'TP(lll'ffGJ.F{~,OJ.-~ 

40 28 19 HOW LOW 
LUOACRIS (OTP/DEF JAPIJ10JMGl 

41 31 25 ~~=.::~~-0-MlR'<Affl • 
33 19 NATURALLY 

&ELENA 60MU & THE SCUi"E (OOl l'MOOO) 

36 16 DROP THE WORLD 
UL WKmEFW. EMllfM\tAS-i MctlYAJ'MRSAJ.. M:ITO/h-0 

40 45 I GOTTA FEELING 
THE Bl.ACK E.'YlO PW (ltfTERSCOPEJ 

41 23 LIVE LIKE WE'RE DYING 
KRIS ALLEN (19/JVE/JLG) 

34 24 HAVEN'T MET YOU YET 
MICHAEL BUaLE. (14-3/REPAISE! 

47 19 2 WINNER / 
JAMIE FOlCX fl.Ill. J USllll TIMURW1 I- T ,I, (JJRMG 

48 43 LIL FREAK 
USHER FUT. Nlt«I IIINAJ (L ll.fJiCE/Jl G) 

e 60 BILLIONAIRE 
11WIIM'.QJ¥FOO !IWIKIMfll:IM)!l£Elll8.ID8l'o.ul:"M1!R:i., 

e 55 PRAY FOR YOU 
.IWIWM~tlflOll.i:aD1111M~Ml»llW$J.F8'..8..t~~ 

Data for week of MAY 1, 2010 I For chart reprints all 646-654-4633 
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YOU AND YOUR HEART 
JACK,OHIISOII RUSHFIRE/UNIVERSAl REP\JBLlCl 

15 ~-~\L!,CKER OP OOGIAT~tHIC 
THIS AFTERNOON 
IIICkELU.ctl ROADAUNtlERIAAP 

15 
~:.~~~~~.~ 3/WARNER ••os 
GIVES YOU HELL 
lliEAU.-MIRICMlflEJECTS 

15 HALFWAY GONE 

15 JOllflliEY COLUMBIA/lEG-'C 

15 JUST BREATHE 
PEARL JAM MONKEYWRENCH 

CONGRATULATIONS 
MGMT tOLUMBIA) 

15 

OO<'A/IERSO<>'t 

--------~~--~ 
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G • o_ 
9 

10 
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12 

14 

111 

17 

18 

19 

20 

;;Mi ;5 TITLE ~- -= AFIT1S1 (IMPRJIU I f'ROMOTIOll lA.BELI 

18 Bl 1N MY HEAD l Ml JASQII DEfd.O (BEµp4 HEICJiT§M',UUIER 8RQ§.) 
RUDE BOY 
RIH.lNNA (SRPiOEF JAf,\/IOJMG) 

13 NEED YOU NOW 
UOY "'1UE.ll UM (CiU'fTOL f"1,SHV1llE/CAPnOl) 

20 ~~~~~!!$TffiJ,MUNE,wtRM.,tl-£R'!'ITT!EflNTfliSCOft'j 

121 HEY, SOUL SISTER 
~ TMIN (COtUMBIA:) 

9 ~~~l!!,~!.y~~LR 
BREAK YOUR HEART 
TllO CRUZ FEAl lUDlCNS ).!ERCtJRV IDJMG 

19 BREAKEVEN 
TKE SCRIPT {PHONOGENtC/E.PICj 

17 ::-:~.:-c,BJ,o PUS IIITTRSCOPE 

11 27 ~~~.T~•~ S<SE/.CWRMG 

13 22 : .~}..-:;~~ ~~~T ~,?.~,;: 
YOUR LOVE IS MY DRUG 18 t:E.SHA !(£MOS.ABE/RC ,vRt.llG 

12 WHATAYA WANT FROM ME 
18 i ADAM U MBERT (19/RCAJRMG} 

15 26 ~!~0
:!~~ff:~KCkM/CttEFIRVTREE)lllTERS 

20 12 ~:.!~c~:~~~HESC1'N< HOLLVVIOOD 

16 10 ;;:-,Ys!:Z':.« "80LOUS SONG BOOK/'llWTIG 

14 13 :~~~:.tWl'IO ASl<MOtlF,aJNVERi;,«MOTO\ 

17 22 :.;~~R?t:~::.~,~~~~PE 

19 30 SEXY CHICK 

• 26 

G_ 22 

27 NOT MYSELF TONIGHT 
CHfUSTIMA AGUILERA RCA MG 

24 23 14 ~:.A,::;,~~!!~,f ARFARE 

32 

33 

30 

EENIE MEENIE 
SEAM KUl6STOH & J USTIN BIEBER BELL.GA HEIGHTS/EPIC 

OMG 
USHER FEAT, WILL I.AM AFACE/JLG 

YOUNG FOREVER 
JAV.Z + MR. 8 UDSON ROC PU1TIOfl 

BULLETPROOF 
U ROUX fBI{, UFEIPOLY00RJCHfRRYTRE£JIFnERSC0PE 

I MADE IT (CASH MONEY HEROES) 
lffllf¥Afffl'T,lrtNLN..ll'tW.ll."Ul"IW\l »:ti:"¥ll\fr:,l;~IIB'l;E0:! 

10 ~~~!,:~~ .!!a~:~~~t! "'""'"" 
BILLIONAIRE 
nw.'l[MCCG'l'FUT . .. UIIO IIIARl,'J[C,,YOl,~CE fl£LED B\I 11».ENGIIIP) 

IF WE EVER MEET AGAIN 
TIWIAI.MD rut rATY KRAY IAOSUV'BLIICKIJIDUNDJtHlR 

BABY 
.!US11111UOtflAT.WIJAall$1'SClt-OOt.EIOY.QAVIIC«09RAlN'SI.AJl!lf[U,!3'.I 

Kidlael Bubli makes hts introduction to the Mainstream lop 40 radio 
airplay chillt, where the aptly titled "Haven1 Met You Yet" bows al 
No. l8. 

Sln<e 2003, Buble has beffl a maillstay oa tlle Adun Contemporary 
SUIVtY, having logged ~I lop 10s, ln<luding tllree No. ls. 

"Young, hip women love this guy," says Jeremy Rice, PD of 
mainstnam lop 40 chart reportei WBU Nassau-Suffolk, N.Y., 
wbich played the song 45 ti11es ia the dlart's lrackiag week. "He 
Is an lnteinational pop star. the U.S. Is just a llttlt lale gelling to 
the party." 

Aiding his cause: Bubfe 
menUy performed and made a 
came<> on "Saturday Night 
Live," and the contestants on 
"American Idol" performed his 
cuneat hit to open the sllow's 
Mardi 1l episode. 

Bubfi's latest album, "Crazy 
lovt," has sold 1.6 milion copiel 
in the United States ~nee its 
Oclober release, according lo 
Nle~en SoundScan. 
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14 Bl NEED YOU NOW I 
Mil UDY AN1UEWJM (CAf'IJOL tlA§H\IILLf/(APtlQU 

37 ~o~!i~~~~L~?u~IV~~~ REPUBLIC I e: ~~L~;~~~N~~ C~ IRMG) 

r;;t HEY, SOUL SISTER L!.0 l TRAIN (COtuMBI>\} 

KRIS ~LL81 {19/JIYEJ.JlG! 

l1 16 ~ ;NAM~;r,!',~!!~,~ ARFARE 

13 21 FIREFLIES 
OWL CRY !Y'llVEA SI\L AEPU8l1C} 

12 14 i,~~~;I~ (BIC '1ACHlr<E/UNIYERSAL REl'\JBL1C) 

LIFE AFTER YOU 15 

16 

17 

DAUGHTRY (19/RCAJRl.tO) 

WHATAYA WANT FROM ME 
AUAM UMBERT (1"9/RC'-.i'RMG} 

BREAKEVEN 
THE SCNPT {PltONOGENICIEPIC} 

18 16 , ~i!~~~.!uur.eJl(O.AMJCltEAAYTREE,MERSCOP[J 

WHEN I LOOK AT YOU 
20 

19 11 

MILEY CYRUS HotLYWOOO 

NEVER GONNA BE ALONE 
KICKEUACK ROAORUNIIER/RRP 

21 l2 EMPIRE STATE OF MIIID (PART II) BROKEN DOWN 

wi•u~e~"~"''"'="=="'SL'------
TODAY WAS A FAIRYTALE 25 

22 

24 

23 

TAYLOR sw1n (BIG t.1ACH1r,e1uN1YERSAL ~Ept18LIC) 

HALFWAY GONE 
l lFlHOUSE (GEFFEN,,iNTEASCOPEj 

IN PIECES 
FOREIGNER ("llArnlC/RllltlOl 

WALK WITH YOU 
EDWIN MCC~UI ' SAGUARO ROAD: 

:.il!i3 TITLE 
5• •· ARTIST ( MPRltn I PROMOTIOtl Ll\6El) 

1 15 ,-lalr.lilalllNo!lEllEe!DiUY.ISOI.IU!l.!!.INi.!Ol:!Wl.1/JJ>llii:!i!IJ,iWW.III.IJ 

35 

16 =~rt ,~!~,~,f.o~OM ME 

10 26 

11 21 

12 20 

13 11 

HAVEN' T MET YOU YET 
MICHAEL BUBlf i l .. 3/RE~ tSEI 

HEARTBREAK WARFARE 
J OHN •tAYER {COLLIABIA) 

BAD ROMANCE 
U llY Gili&A $1RUPALH;l<()tlU~Hf.RRVTRtE,,1NTl:RSCOPE 

I NEVER TOLD YOU 
COLIIIE CAILUT umVEASAL RfPl,8-LIC 

• 14 
ALL I EVER WANTED 
KULY CLARKSON 19/RCAIRMG • 15 18 ~:.~:~: ~~.Jl'Jl,Rll£RBROS 

THIS AFTERNOON 
• 16 N1CKEL8ACK ROAORUtmEAIFIRP • 18 

17 12 ~i~,~~~f.!',~etGHT 

16 17 ;i,~,r,~:0S'8 CAIRMC 
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110 44 16 YOU AND ME 
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Ouy Osbourne previews h~ 10th album 
"Scream," due June 15, with "let He Hear 
You Stream." The 10119 allivesas lhe 
Greatest Gainer on Rock Song1 (No. 2l, 
l.3 million first-wetk audience 
imp1esslons), Active Rock (No. 20) and 
Heritage Rock (No. 15). 
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Lady Antebellum 
>PT " tM 

Danny Gokey 
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ALAN JACKSON 
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EASTON CORBIN 
MERCURY OtJ644/U .. !GN (10.98) 

JASON ALDEAN 
BROKEN 601/176-37 (16.98) 
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Freight Train 
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Achin' And Shakin' 
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PlayOn • 
Easton Corbin 
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; 
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~~i ,~~~~~},~~~ '8) Lady Antebellum • 1 

~C~~!! it~~3362JbMG!f (lO.QS) Gel Off On The Pain 

KENNY CHESNEY 
811A. 65555/SMN (11.98) 

JOSH TURNER 
MCA tlASKYILLE 013363/lMCrf {13.98) 

LUKE BRYAN 
CAPllOL tlASHI/ILlE 65eJ3 (18.08) 

Greatest H Its II 

Haywire 

Doln' My Thing 

The Man I Want To Be 

Keep On Loving You e 
My Best Days L.--

1'11~1-»nJIJlEl.'UOIPl- American VI: Ain't No GraYe 

GRETCHEN WILSON 
AEOME(t 200 (17.981 I Got Your Courltly Right Here 

KEITH URBAN 
CAPt,Ol IIASHI/ILLE J57~ 1 • (18 98) 
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Defying Gravity • 

# 1 s - · And Then Some 

Southern Voice • 

Justin Moore 
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28 29 ... BRAD PAISLEY Am rican Salurda Night 'f=I NUSlo\. tUiStM.1E•7m'Si,tl(l3.9B'J e Y 

25 26 27 RASCAL FLATTS 
LYRIC STREET 00260• 111 .911 Unstoppable • 

~ 29 31 ERIC CHURCH 
CAPl'rOL lfA$.HVILLE 2-08111) • (12 98) 

Carolina 

~ 
30 

• TOBY KEITH 
SHOW OOG-UHNERS"L 027 (10-.98-1 American Ride 31 30 

JOE NICHOLS 
SHOI// OOG-Utni/ERS"L 01298-£1 (13.98-} Old Things New 35 36 

G 33 33 

e 34 34 

G 36 38 

G 39 39 

:r7 37 35 

GEORGE STRAIT 
MCA IIASJiVILLE 013113'1\I.MO" 13.98 'Twang • 1 

4 1 40 37 

42 41 41 

JOSH THOMPSON 
COU.i1BIA 568!18JSMll 9.90-

BRANTLEY GILBERT 
AVERAGE JOE'S 215 14.9~ 

GLORIANA 

KELLIE PICKLER 
19/BNA 22811/St,ltl 11.98 @ 

GRETCHEN WILSON 
COU.J.181A 615:94JSMPl 9.911 

Way Out Here 

Halfway To Heaven 

Gloriana 

Greatest Hits Volume 1 

The List 

Kellie Pickler 

Greatest Hits 

51 49 ~~D~!,
1
,~11311 pooo I'm About To Come Alive 

43 47 Jd ~~.!.':'i..~~~l!ll) llaley&I-Srg1ho-!t<m
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44 

411 44 -

• 47 

G 53 so 

48 49 43 

48 48 46 

110 50 51 

LORETTA LYNN 

CA.MOL IUSHYILLE 0-2 1!1:fl 1e.98 

501h Annlw<sary Colle<:tlon 

' Feel Thal Fire 

~:~l~~R~ ~;Sffl.M't2.B Good 0 1' Nashville 

f.';!~~~~~a.r•.96J Best Of Chris Cagle 

BOMSHEL 
CURB 78S46 {18.98) 

Fight Like A Girl 

19 

10 

19 
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,.m Ttlle Iii i!!II uj 0 Palomino 
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0 CAROLINA CHOCOLATE DROPS Genuine Negro Jig 
NONESUCII 516995/1/IARtiER BROS. 

3 t1 DAILEY & VINCENT 
CR-1,CkER 81\FAEL 61C640.f\Oll«:ER 

O.iey&VIICOOIShgTheStaila'&1lhels 

0 61 STEVE MARTIN The Crow: Nell Smgs F1ll' The I'll~~ 
-4-0 SH,1,RE &10647'/AOUHDER 

31 THE WAILIN' JENNY$ U,e />I The Mau:h Ctaml< ()Jx,ra ltiuse 
RED HOUSE :??Cl 

IS BLACK PRAIRIE f easl Of The Hunters' Moon 
Sl,GAR Hil l 4ft61 '/WElK 

7 29 PATTY LOVELESS Mounlain Soul II 
SAGUARO RO~O 24'976 

0 32 THEISAACS Tta: l""'s _ Nanxaly: l<t /\!!TOSI A cappc1, Coll>ction 
GAITHER 46(114 

8 THE GRASCALS The Famous Lelly Fly 
ROUNDER 6Hl641 

VARIOUS ARTISTS Bluegrass Special 
RO~OER 6Hl65& 

CHART 'SHAKIN' ' 
Sill{ler/actress Laura Bell Bundy is 
the Hot Shot Debut at No. 5 on Top 
Country Albums (and No. 28 on 
the Billboard 200), as "Achin' and 
Shakin'• starls with 15,000. The 
set is the first to chart from Uni
versal Music Group Distribution's 

Velocity program, where full-length physical albums carry a 
suggested retail price of $6-$10. On the country chart, the set is 
the highesl debut by a previously unknown solo female since Ju• 
lian ne Hough's No. I bow in June 2008. 

Meanwhile, on Top Bluegrass Albums, Trampled by Turtles gets 
its first No. 1 as "Palomino" opens with 2,000. - Wade Jessen 
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SHARON JONES & THE DAF'-KINGS 
I LlANi"ED THE H.IIRD WAY O~PTOr'i" 019• 

10 11 ~::~~EV/,.NVERSll.r4'.ITO"•N012737,IJM!lG • 

33 !~o'i~o~f.~K/~lLANTIC , .. ,.~,c 

YOUNG MONEY 
WE.W'fOU!(llOIIYCAStl/Olli'l)\H\u;sALY:JTCl,WJOl:Ji%'U1" 

JAHEIM 
ANOTHER ROUND A1LAtlTIC 5227&3/A.G 

MARV J. BLIGE 
S'IJUMERWTI'H£ACHTWI M:)JJIWQ\WffN013722i'GII 

JAV-Z 
THE 8LUEP81NT 3 AOC HATiott 52085tWAG (£J 

METH/GHOST/RAE 
wtl-l1AS.SACRE 11/IJ.TANG/OEF JAM 013e51/IOJMG 

RAHEEM DEVAUGHN 
DI£ LOVE a W.IRMASJERffAct 1221!/JIVE 5~S9/JI.G 

EMINEM 
flEt»S:t 1M:8iSl·tml"/~WTERSC(ff 012eo3~.4G,1. 

DRAKE 
9JFHlitll:"1't'XliGlt1-FIOOllijl8;1,Lm.~.lijl',)ll!~Ull)i 

MURS AND 9TH WONDER 
FOMEVUI SPolC 425 

GUCCI MANE 
TIESM1£\IS.fWRtl)\'ni lOl7ffl9"'Jl.l!ll/6'rUM5.16«1•~N 

KID CUOI 
lilllllIIRlfBOflftCJLWJ.-!:ilO.'NJa.wr.w!Otti'/Mfi 

TIMBALAND 
MUlll'ESliSltlJ!lllll ll»fil.lbunMl"OOtff11al'f.,I. 

ROBIN THICKE 
SO 'D!EflAP'f. TltE SESSICN SW!. lPl.:INTER$CCflE OlgJ&lG/l 

~~:R~t.WC'MJW>ta.lMl~ 1~ ~~ • 

~~L~:.=IW6>t>mro<r.u;,,; Bl 
CORINNE BAILEY RAE 
TIIE SU CAPHOl 09378 

MELANIE FIONA 
THE BfUD6E SRC/UllYERSAL MOTOWtl IH31So.,,JMRG 

E-40 
RMM1E IERIEVllt'; DAY SHIR HEAWOtl THE GRfID 01 

E-40 
lfVENLlREl'NMN'! NIGH'r SJ§'T HEitWOtl M OW) 03 

MAXWELL 
8U.CKSUIIIIMERSNIGHT COI.UM.81/1 8t1142/S0t4Yt.'IUilC 

VIVIAN GREEN 
IEAUTIFULE1 2037 

BEBE & CECE WINANS 
S'Tl.L B&C 3 1105/MI\LACO 

DJ KHALED 
WICTMY WE THE BEST 2-074/El 

~!~:~~/~N!:r1~~~BA 28617(S0tlY Ml.SIC • 

CHRISETTE MICHELE 
tl'IPtWIY DH JAM 0127'97IIDJMG@ 

BIRDMAN 
ffUCB.E$1~ t~ tffltM:IISi1Lt.lJTUi1tl~J»a\lfAIIS;i 

SNOOP DOGG 
t.M1.U lfWCIIHJUll)C03G'tSmf.,PR(lmY~,(:Affl'OI. 

JAMES FORTUNE & FIVA 
Di'CORE St.ACKSMOl(E 3073N/ORLOWJOE 

JANET 
NUMI ER ONES A&M OJ36U/UME 

R. KELLY 
UlfTlh ED JJIJE 3 1136/JLG 

WALE 
AITlNTION omen AlU)O/UilERSCOPE 013229~/ICA 

BROTHA LYNCH HUNG 
OINNE.R AND JI MOVIE STRAliGE 68/RBC 

::=!r .. =ANGRISllN)013226"11Jl.i, . 

40 t,~iru .. 56300005"''°" 

IO 47 31 :::..:<;>...~ICSHJTTY•IS\UM""'5l""IIRBRC6 

"Bumprint (2)" f1om DJ Holiday and Gucd 
Mane (pidured) debuts at No. 6 on lop 
R&B/liip·Hop Albums with 19,000 <opies. 
The set ~ Gucd's third consecutive top 10 
~nee May lOQ9 and the frst top 10 ink for 
mixtape produ<er Holiday. 

Billbear1t 

~ MAINSTREAM 
4 R&B/HIP·HOP .. 

-~=-

EF J~M/TOJMG 

HEY DADDY (DADDY'S HOME) 
SHEA FEAT. PU!S LAFA, E l 

NOTHIN' ON YOU 
a.a.a rot al\\JHO MARS ~EB8.FIO(X,tP.l.tl)I-IJSTl.f/All..Atl11CJ 

OVER 

IMMA BE 
THE Bl.ACt: EYED PUS INTERSCOflf 

23 ~!,~ ~ l~K~~!:~RAMNTERSCOPE 

21 ~.~~~ ~~.;~ RICI< SOLJ,\()/AS\1.UM.WAAl£A IIROS.) 

UN-THINKABLE (l'M READY) 
ALICIA UY$ /M.8-X,IJ.,RMG) 

24 ~~v,t,~':,'""'''"' SONG eoo """"'c 
l'M BACK 
u (6RANO HUSllEfA.TU rmc1 

HOW LOW 
l llOACfUS (DTP/OEF JAlWIOJMGI 

YOU'RE THE ONE 
DONOAIA SO SO OEF/t.!ALACO 

LOVE KING 
THE-CREAM (RADIO IOlL,?,i'OEF JJ\W).DJt.19) 

WOMEN LIE, MEN LIE 
YO GO'TTl FLU UL WAYNE (l!Vll.lALE,,PCl.O GElOUtnsJJ.'RMG) 

ROGER THAT 
YOUNG MONEY (C,1,SH 1,WtlEYIUNIVERSiU. MOTOWWUMRGf 

LOSE MY MIND 
YOUNG JEEZV ffAt PLIES (CTE/DEF J,l,MflDJMG} 

BUSY 
LYfE JEtiNlfGS {JESUS SWUfGSJA§YlUM!WARtlER BRQS.l 

SPONSOR 
TURU.lilUM&lfl~\liw.ulrt1/rat.£Y1»rm~ID11~ r-.~~\ 
FISTFUL OF TEARS 
_.il.XWELL jCOLUUB,l~l 

BEAMER, BENZ, OR BENTLEY 
LLOYII BANKS FEAT. JUEll SANTANA G Uni 

4 MY TOWN (PLAY BALL) 
llfDWI ™1', IfW(l &ll 'l'fflE@illOEVINWQ.OOl"CffiWl§t 

18 ~~;,.~,.;~c'!.NJ,:;u,;,,,.,,.,,-""""'I 
SHE GOT IT MADE 
PUE§ (BIG G,1,TESJSLIP•lf•§LIQEJUUNTICI 
FALLIN' 
l. MICHELLE (HH1 COMtAITTEE/JIVEIJLG) 

J6 r;i ~~!11~?j~ ~ R[C~PfTOl] 

BRING IT BACK 
IIIALL & MJG FEAT. YOUffG ORO {(,RA.ND lfUSTLE/EH 

IMMA LOVE YOU RIGHT 
JOttN I AOWll {MOPHIUl.tl/UNNERS,t.l REPl.BUCI\JMRGI 

KICKIN AND SCREAMIN 
. . G. 

f RHYTHMIC'" 

18 ------------~-
13 

Y01JN(,; M()NEY FU I U.0V0 (CA§H IAQtl'l',\N~RSJ,l PAQTflh!§ 

MY CHICK BAD 
LUDACRIS FU.t NJCKJ IIINAJ 101PJl)EF J,1,Pd,/IOJMG! 

HEY DADDY (DADDY'S HOME) 
USHER n,n PI.IES /lAF,1.Cf/JlG) 

18 IMMA BE 
TH[ au.ex El'BI PEAS ltnERSCOPE 

19 CARRY OUT 
TIIIIMNIORR,.1JSIIN TMBfJlNI 

OVER 
CNICE 'r'OOIIO t.lOtlf'l'/CASH 1.<0NE't/\,!NMRSAL MOTO\Pllf 

19 TELEPHONE 
WJYCAGAFUt !l:WIICf~:A\IIJ.f:.'OlM:C-l~Affir.ffEF60lf0 

12 BABY 
JIJml BIEBffl. fEAI l.l,lllOli$ l'S()tOtu::J( RloitOll !RIUl&JWO..~ 

32 TIE ME DOWN 
NlWB FUT, M.Y J SHOTTY ASVUJII WARtl A BROS 

24 TIK TOK 

wt.NGMl)PEtffilT.QJWMl.'4Et('.A~t.(I.EV,Uffl!SALFAOTIJATlj 

EENIE MEENIE 
SEAN klfiGSTON I JUSTIN BIEUR 6ElUGil. HE1GHTSIEPlC 

7 SOLO 
IV.Ill jTIME IS MOtlEY/BELUGA HEIGHT§lREP'RISE) 

LEMONADE 

'EVERYTHING' IN TIME 
Monica claims her second No. 1 on the Adult R&B auplay 

chart, and her fi rst in 13 years, as "Everyth ing to Mc" 

moves 2-1. Having last earned top honors with "For You I 

Will" in 1997, Monica's gap between leaders is the longest 

in the chart's 16-year history. She sur passes the former 

record held by Mary J. Blige, whose "Not Gon' Cry" (1996) 

and "Be Without You" (2006) spanned 10 years. 

With a shorter trip between chart-toppers at Rhythmic, 

Rihanna's "Rude Boy" ,ieps 2-1 for her first No. 1 since 

"Run This Town" with Jay-Z and Kanye West last Octo

ber. "Rude" is her third No. 1 overall. Her first cam e as a 

guest on T.I.'s "Live Your Life" in 2006. ln Rhythmic's top 10, Ludacris (11-8) lands his chart

leading 25th top 10 while Usher (12·9) inks his 16th. -Raphael George 
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AIRPLAY 
r.tOfllTORED BY 

SALES OAIA 
COl.tPILED BY 

11i_d_~Cil 

Sound Scan 

' ADULT R&B'" 

12 12 

11 
JAHEII! ATL.i.tmc1 

29 IT KILLS ME 
MEI.ANIE FIONA (SRC1Utll\lERSAL PJOTOI/R'A;PJRG} 

23 TRY SLEEPING Wm-I A BROKEN HEART 
ALICIA KEYS l.1BK/JIRMG 

12 CLOSER 
CORIMKE BAILEY RIIE C4.PfTOL 

24 SE>C THERAPY 
R08Itl l HIW: STAR TRAK/lfnEASCOPE 

10 BEAUTIFUL 
VIVIAN GRUM EI 

12 I DON'T CARE 
RAHEU1 DEVAUGHN JIVE/JLG 

HANDS TIED 
TONI IRAXTON .r.Tv,rmc 
UN-THINKABLE (l'M READY) 
ALICIA KEYS MBK/JIRMG 

IN THE MORNING 
UflH,N MYSTIC FEAT. MOMA SOB 

10 ALL I EVER THINK ABOUT 
CHRIUTTf. MICHElf DEF JAM.110JMG 

11 THE BEST IN ME 

LYFt JENNING1i JESUS s11mms ASVlUM WI\Rtl:R BROS 

WORTH IT 
WHJTNEY HOUSTON ARIST MG 

TELL ME YOU LOVE ME 
lfElA JAMIE$ ST.\X/CMG 

IF TONIGHT 15 MY LAST 
LAURA IZIIOR ARAN'TIC. 

25 ~.:,~;f._.';'!~B!!~rot/O'lltssAL•OJt>VIU.!9 

13 ~U~~~~lA..'!~. SQU,D/AS\1.UMJW•JUIER OROS I 

BEAMER, BENZ, OR BENTLEY 
llOYD IIANl(S ffAl JUELZ SANTANA tG UNIH 

29 -:::: a'::zE .:1.f :r~ <SHOTTY/AS\1.UW\\'"''"" 8ROS ' 

l'M BACK 
U IGRAIIO HUSTL~IULANTICl 

0 LET'S DO IT 
WAKA FLOW FLAME (BRh'.:IC SOUA.DIAS'rt.lJMiWAAllER BROS.) 

WOMEN LIE, MEN LIE 
Y1I 60m FEAT. LI. WAVMf. tiNUBlE,f'(M.O GP(M.rlOSQ,fl~ 

LOSE MY MIND 
YOONG JEElY FEAT. PLIES CTE/DEf JA.M/I0.JM.G 

4 MY TOWN (PLAY BALL) 
BlllltlMI FUT. OIW;E I UL WAYME ICASff l,IJ(t'fl\,llr.£RSAI. ~mt:rAtll 

EMPIRE STATE OF MIND 

HELLO GOOD MORNING 
DIDDY • DIRTY MDMEY FE.AT. TI. BAO 80YJ1NTERSC0PE 

BRING IT BACK 
88ALL & IIJG ffAl YOUNG DAO GR1.IID HUSTltlEl 

SUPER HIGH 
AICK ROSS ff.AT. hf.VO M~l·VSJNI.SlllE,tEF JAM110JPAG 

(HAHA) SLOW DOWN 
FAT J Df. FEAT. JEEZY (TERROR SOUA.0/EI) 
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SALES DATA 
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nid sl ' ll 
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a, 17 

22 22 

a t8 

Usher Featuring Nicki Minaj 
E.1/tllllAMS,POLOW 011. DOil J.JONES,E.l/llWAMS,E.0£.\tl,U RA'!'l.tOND IV.0.T.MARAJ,S.'HONDER © LAFACE/JLG 

SAY SOMETHING 
TIM8ol.Ll\ltl).JROC V.tAOSLE'(J.W.RMotU .. GAAHAM,T..CLAYTmf.J.MAl.11.TS 

SEX THERAPY Robin Thicke 
PrulllOAOCtl}()TSM.tf :TtO!,E.tEAtWJ'.lt.l:S.J)!)NI.OON.ttWDlR,S.oomeJ.CW:X.'11. e SWl.llW';~ 

UN-THINKABLE (l'M READY) Alicia Keys 
A.KEYS.K.8ROTHERS,11.SHE818 A.l<E.YS,A.GRMili.M,K.MOTHERS, JR.,N.SHEBIB 0 MBl(JJ!Rt•O 

I AM Mary J. BIige 
STARGATE M.J.BllGE,r.1.~RIK$EN,lfJ£RMAtlst,l,J,AUSTlru.ofAN,M..6£11£ 0 rNllltl!UI.Ct\'Gl:fFf"qrntRSCoPE 

Trey Songz Featuring Fabolous 
Y.'VOtM,O,COllEU.,TT;l;'rlffi .PLFERESEE.JR.,TJ.ievERSffi,.t SCALES.N.LW.\U:ER.O.C:OREtL @0 SOIIG 900KI.IJlAtlllC 

HOW LOW 
T-MINt,S C SJIIOGES,TWILLll).MS,C RfOEtlllOUR,E.SAOLER,lt SltOCl<LEE 

THERE GOES MY BABY 
JIM JOf{Sltl,RICO LOVE RICO lOVE.J.G.SCHEffER.F.ROtAi\tlO,O.MOARIS 

FISTFUL OF TEARS Maxwell 
1-LOAYIO,MUSZE MUSZE.H OAYIO © Cot.UMBIA 

IMMA BE The Black Eyed Peas 
K.1-WlAS.IIAlLUM N.JllNi6Ar:11£DA,J.GlltE2,S.ffROU:tltl)(.I-WWSJ.'Wm.O.F<ffR,TBflfl'tEO(M.00. © IIITEJ&(ff 

IT KILLS ME Melanie Fiona 
J.max,A IAARntl A MARTitl,R LITTLEJOHtl, JR.,L.CARR,E.SHULMAN © SRCI\J.tll\lERSAl MOTOWrW MRG 

WINDOW SEAT Erykah Badu 
© CONTIIOL fREAO/Ul!VERSAl M.OTOWfW MRG 

T.I. 
TRA.CKSLil.YfRZ C.J IIARRIS. JR ,o.wm.u.L,O.OUtlCiltl (!) GR;l,lffl IIUSTlEJ;l,lLA.tmc 

LEMONADE 
S.CRAWFORO R DA.VIS,$ ,CRII.WFORD.J,H,ICAYLAtl M VOLMA.tl 

AIN'T LEAVIN WITHOUT YOU 
r.klGEE ~ffill!fCRla&ffl\).t,\ID,J.S.fJE!mWBfO)OO..ti(~\(lflU,Mltl),S.llBINJ,ln«l 

0 LET'S DO IT 
UV BEAT1.0 .'h'mTERS U.1ALPHl.~S 

STEADY MOBBIN' 
KAtlE O .. CARTER.0 .JOHNSOrl.R.DA\llS 

ROGER THAT 

Waka Flocka Flame 
G) 1017 BRtCK SQUAOJASYLUM/V/ARNffi BROS 

Young Money Featuring Gucci Mane 
0 CASH MOllEV/\. tllVERSA.l MOTOWft.i\.MRO 

PHEN()t,t o.Cil.RTERJ.605\\fll,O.FRAra<Lltl,O.T.MARAJJ,1.STEVENSOtj 
Young Money 

© Co\SH MOIIEYNIW'ERSo\l. MOTO\\"l\lMRG 

LOVE KING 
lNASH,l .O.s. Oil. IAAESTRO tlASH C.Mc1mmEv 

BEAMER, BENZ, OR BENTLEY 
PRIME C,lLOYO,L.JAMES,M fORflO 

The-O,eam 
© RAOIO KILL.VOEF J i\1,MOJMG 

Uoyd Banks Featuring Juelz Santana 
© GUtHT 

TRY SLEEPING WITH A BROKEN HEART 
J.BHASKER J.RHAS~ER.A KEYS,P.REVIIOLDS 
LOSE MY MIND 
ORutAMA SOY J .W.JEtll<lt'5,C.GHOLSOt4.A WilSHtNGTON 

Young Jeezy Featuring Plies 
CIDDEF JMA/IOJMG 

Oondria 
G) SO SO DEFJMil.LACO 

DJ Khalod Fcatumg H'aln, Ludae!1s, Snoop Dogg & Rick R06S 
OJt~IOW.ID AUW,LED.C.SFJOCIS,W.Rl'.HRTSl,C.C:.BAO\CUSJI.T.OUl .ll.O..UCS 0 'NEll£EfSTif:1 

WOMEN LIE, MEN LIE Yo Goltl Fealurlng LIi Wayne 
8.VOt.. llG MJAlPH.IS.B .. VOUt,!G,0 .Cil.RTER 0 ltlEVt'Til.BLtlPOLO GROUNOS/J/RMG 

FINDING MY WAY BACK Jahelm 
@ ;J,TLAtmc 

Sade 
(jG) EPtC/COlUMBl.4 

Young Money Featuring Lloyd 
.. @ClatlrUE\'',.lf"319UKffl'Altt.m 

Trey Songz Featuring Drake 
toS OAA1YSTRO C.MCl<»mEY.T.SCALES,T.NEVERSOtl.A.CFUi UM 00 SONG BOOl</Al LAtmc 

4 MY TOWN (PLAY BALL) Birdman Featuring Drake & Lil Wayne 
801-IOA B.WILLIAMS,A.GRA.HAl.!,0.CARTER.t,tSA.Ml.ELS © CASH MOHEV/UtllVERSAL MOTOWfW MRO 

SPONSOR Tealna Marl Featuring Gucci Mane & SoulJa Boy Telre1n 
E.1.(\\1 LROC J.F'tll.LIPS)U.USOlf.EUWIS,8.1.tl!HAM).fAO,R.OAYIS.0.Wli 0 FD' REEl.JAS'VLUIJ/WARl,£R BROS. 

BUSY Lyfe Jennings 

ON TO THE NEXT ONE 

@ JESUS SWUfGS/ ASYLUM/VfARHER BROS. 

Corinne Balley Rae 
© CAPITOL 

Roscoe Dash Featuring Soulja Boy Telrem 
0 MM.VMOSIC UtEIZotlE 4.llrHERSCOPE 

SWl22 SE,m ·s .. C.CARTER,K OEAtf,G.AU6E,X.OEROSW,Y,J.CH,J,TON 

BAD HABITS Maxwell 
tt.OAYIO,Ft.lUSZE H.OAVlD,MUSZE © COLUMBIA 

SHE GOT IT MADE Plies 
C.Sf"AR.KS.K.GEORGES A.LWASHIIIGTOtl.8.0REEN.C..SP.WS.R.HOLMES G) 8tG GATESJSUP.lf-SUOE/ATLAHTIC 

I DON'T CARE Raheem Devaughn 
SrtREOTYPES,tlE•YO S.SMITH,J.YIP,J.REE\IES R.ROt.i!ULUS (i) J IIJE/JI.G 

SPEEDIN' Omarlon 
253~\;SC IPIC. ,QJ.RKMCXl.E • .fl .E.FR4'1U!.C.R.ll£Fl,0.(RQIUEAAY,C, 0 STAA'htRlno.41.SO'htlA(Sl'Cf.ffiOL 

Mary Mary Featu.-lng K1erra *KiKI' Shea.-d 
w CAMPBELL w CAMPBELl,E.A.rtcrns..c,1,MPBELL,T ATICINS•CI\MPSELL (!) IAY BLOCK/COlUMBIA 

PRETTY WINGS 
H.OAYIO,MUSZE (H.0 11.VIO.MtJSZEI 

CLOSE TO YOU 
K.THOM4.S f§W'UlANS 

BRING IT BACK 
)llTTI M.GOOOl/11.N.P:SMITH,C.MDORE,D.HAR 

HOLD YOU (HOLD YUH• 
FIRE PETER W.ED'NAAOS.R,JOHtlSOti 

GO SHORTY GO 
sm•z N' FRESH PROOUCTIOtlS 'JRAYIS PORTER 

8Ball & MJG Featuring Young Oro 
G GRAtlD t!USTU:/EI 

John Brown 
@ PolOPHILl lNAJWVERS.ilL REPUSLIC/UMRG 

Vivian Green 
0 El 

Mary J . Blige Featuring Trey Songz 
G) MAlRI i\RCH/GEfFEWlrHERSCOPE 

Data for week of MAY 1, 2010 For chart reprints call 646.654.4633 
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4 

• 3 

FALLIN' 
1(1.t~E • .\ FLOYD D,JOII/ISOtl ,A FLOYO.K MtCIIHlE,8 lll,\L,U.~I WA.LOEN• 

(HAHA) SLOW DOWN 
S .. DEVILLE J.A.CARTEGEtlA,J.W.JEtlKINS,8 ROMEO" 

HANDS TIED 
OilK OF THE l<NIGt-lTWRITA2,H.lr.1ASOtj, JR. 

SUPER HIGH 
MMTM:R8Aml' I .k} 

,rs IN THE MORN IN Robin Thicke Feaiurlng Snoop Dogg 
T.RILEY.THICKE R.THICKE,TRILEY.C.Ce.ROA.DUS JR.,J.MATHIS,J.JACKSOII © Slit.A TRAK/INTERSCOPE 

GOOD LOVE Mary J. BIige Fealuring T.I. 
STEREOTYPES,NHO S.SMITH,J.REEVES,R.ROMUI.US,J.VIP) 0 MATRIARCtt.fGEfFEtMNTt RSCOPE 

THE BEST IN ME Marvin Sapp 
A W.LltlOSEY M.L.S IWP,A UtlDSE @0 \l'ERtlY/JlG 

HEUO GOOD MORNING Diddy - Dirty Money Featuring T.I. 
OAtHA RJCO LOVE.F.N.HILLS.M.AMlCA.C JHARRIS. JR.I © BAD BOY/lNTERSCOPE 

MASSIVE ATTACK Nicki Minaj Featuring Sean Garrett 
ALEX OA KIO 0.1 .. MARAJ,S GARRHT.A.GRMlT) (:) VOlf!IG MOtlEY/CASH MOFfEYIUtllVERSAL MOTOWN/UMRG 

NOTHING Janet 
J..JACKSOH.J.DUPRl,B.t.t.COX J.JACKSOtU.AUSTltl,J.OUPRl,8 .M.COX © SO SO OEf/lt,tALACO 

IN THE MORNING Urban Mystic Featuring MOMA 
D .. llAtlZOOR.f:'OOH BEIIR 0 .Ft.1AHZOOR.J.BO'tt>,Y.8ARKER) © SOBE 

LAST SONG Recognition 
L.CLOPTOll,P.HA"l'tS L Cl.OPTOH,P.HAVES,R OA\llS,J RANKlrf,H MCKeE JR 0 R .s R/CAPITOL 

ALL I EVER THINK ABOUT Chrlselte Michele 
ALLSUR i\,GORDOtl,J,C~f.tPII-ELL.T BE.U.,J MADISON © DEF Jl.!AAOJMG 

BACK TO THE CRIB Juelz Santana Featuring Chris Brown 
POLOW DA DOif .JWES,J.JOtlES,E,OEi\!IC,SRO'tm @ OlPLOMATSIDEF JAM/IOJMG 

KICKIN AND SCREAM IN Marques Houston 
E.CRAWFOAD.C STOKES E.CR,WIFORO,l.UlOUSTOtt C.STOKES! MUSICWOAKS/T.U.G 

ALWAYS Trina Featuring Monica 
BIGG O,LAMB M STERLING.D BAKER.J.81.JRl<E.CHMB SLIP-N-SLIDE/CAPITOL 

SHOW OUT Roscoe Dash 
KE J .L.JOHNSOrf,1<. ERONOU 0 MFIIIVMUSIC LINE/2011E 4/IHTERSCOPE 

ARE YOU LISTENING Kirk Franklin Presents Artists United For HaJti 

TURN ME AWAY (GET MUNNY) 
E,BADU E.ilADU,R ;l,~'EIIS,S,STRIP'l.lN,J BEDFORD. JR 

l'M ILL 
80l-1DA J.DEIINY.J.D.JACKSON,M SAMUELS 

DAZE 
B.OOFl,SlfERCEO l8.MATTHE'IIS.C.8RO'MW W~J.RUCKER. 

FRESHA DEN A MALL 
rroT LISTED NOT LISTED 

~© Kl YO SOUl/GOSPO CEtlTRICJ I.G 

Cali Swag District 
G) CAPITOL 

Whitney Houston 
0 ARISTAJRri.!G 

Sade 
0 EPIC/COLUMBIA 

DJ Drama & Fabolous 
OE~RT STORMJS1REET FAMILY 

Sean Garrell Featuring Nickl Mina] 
@ SET I f"ENtl£D IT 

Erykah Badu 
0 COtHROL FREAMJWVERSAL MOTOWWUMRG 

Red Cafe Featuring Fabolous 
0 SHAKEOO'M({l(0Nvt-CT/"8AD .SOY 

Ja-Bar Featruing Soulja Boy Tell'em 
0 S.0.0. MOHEY GAfKiltltWERSAL MOTOWll•l!MflG 

Yung Ro 
(j<i) 8P 

RydazNRtls 
HCREOIBLE/OEF JAM/IOJMG 

Rocko 
0 A·1 

Greg Street Featuring Gucci Mane 
0 FAtl;l,llC/TRAP•A•ltOLICS 

Slique 
GG URJIAEO OUT 

Mary J. Blige 
STARGATE.NE-YO S.SMITH,M.S.ERIKSm,T.E.HERMiltlSEtl a MATRJARCWGEFFEtWNTERSCOPE 

NEVER THOUGHT BeBe & CeCe Winans 
P.llZZO P.ZIZZO,B.WINMlS © B-t.C/1,!ALACO 

MS. CHOCOLATE LIi Jon Feaiurlng R. Kelly & Marlo 
MU1oUAA BO'(ltl JOH {J.H.SMITH.C.Cltt0LS0!4,IU(ELLXC.KEUY,W.HOLMES) @ SME.,tNNE.RSAL REf'UBUCA1~1RG 

YOUNG MONEY ON HOT STREAK 
Young Money becomes the first rap group to begin its career with four consecu

tive top 25 singles on Hot R&B/Hip-Hop Songs since December 1992, when 

Nielsen SoundScan data began powering the list. The crew's current single, 

"Roger That," leaps 34-25 ,vith an increase of l.S million impressions and follows 

earlier jumps into the region with "Every Girl" (No. 2), "Steady Mobbin' "(No. 17) 

and "BedRock" (No. 2). Among other rap groups in the Nielsen era (1991-pres

ent), Dem Franchize Boyz was the first to start with three straight top 25 singles, 

while four others managed two straight at the start of their careers in the same span. -Raphael Geo,ge 
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. , ,.CHRIST.IANISONGS', 

0 
2 

t.~=! TITLE :.,; ,Ea Aftnsr 1MPR1rn , PR01-1onot• l ~BEl 

ALL OF CREATION 

THE ONE (l'M FIGHTING FOR) 
ARTICLE (WE INP()P 

LIVE LIFE LOUD 
ff,.WJ: liELSOII BEC/TOOTlt & tlAIL 

Nalalie Grant takes Ute Hot Shot Debut at 
No. '4 on Christian longs with "Greatness 
of Our God," arriving with 461,000 listener 
impressions fiom 19 of the 9S stations 
monttored for the <hart. The trade 
lntrodum Grant's new allum, "Love 
Rmlulion," due Aug. 14. 

•
TOP CHRIST.IAN 
ALBUMS'" 

ii 

2 

a 
4 

• 

-38 ., 
38 -

~'" =~ ARTIST Ii !I I: mu 1MPR11n i m,.Men., 01SlR1au11t1G t..ABEL )!I, 

1 34 

CHURCH MUS.C SIXSTE:t>S/SPARROW 6~ 15/EMI CMG 

KUTLESS 
rT IS WELL II.EC 71/4/EUI CMG 

PASSION ,._~i A'-''AKBIIIG SIX'Slf:PS.~RON 71~Ud CMG 

THE CANADIAN TENORS 
THE CANADIAN TENORS DECCA 0135~ 

FRANCESCA BATTISTELLI 
MY PAPER HEART FER\IEllT 887378,/WORO•CURB 

NEEOTOBREATHE 
THE OUTSlllfRS AllArfllC 519702•/VIORO-ClJ.RB 

MICHAEL W. SMITH 
AIRW.EllLW1fB.IIQj;Ql fro,cf,-

SANCTUS REAL 
PIECES or A flt.Al ttWl1 SPARROW 6Sfl61H,II CMG 

BREATHE DEEP SERYAtnJGAITHUI. 6-052/EMI CMG 

STEVEN CURTIS CHAPMAN 
IEAUTY Will RISE SPARROW 6~16/E"Mt CM-6 

SWITCHFOOT 
IIIIJ.IJIIIRU,lftl],l(J[A&!f,JU~W,•QIQ6(, 

DEMON HUNTER 
TtlE WORLD IS A THOftH SCMJD STATE 6387 EMI CMG 

GAITHER VOCAL BAND 

V.tlil1WE CETi:.i.."M:& TE 81R1.ffr.f.mll'.f."Etiffi 

MOP£ Rl$1NG lrlO 4667/l'ROYIOENT•INTtGRITY 

MANOISA 
f11££DOM SPARROW fi77tl/EM.1 Cl.tG 

GAITHER VOCAL BAND 
BITTER DAY GAITHER 6031 /£Ml CMG 

MERCYME 
10 1110 4626/PROYIOENT-INlEGRITY (-

THOUSAND FOOT KRUTCH 
1MI.CCM: TO THf IWIIJ!RACf:TOOlli& llll.-$Mi'EMIC1AG 

FIREFLIGHT 
FM THOSl 1MiO \1/All'RXl<ER 10008,MMIDJl'..flJBjlfTV 

THE CLASSIC CRIME 
YAGABOHD$ TOOTtt la fl.A.IL 7938/EMI CMG 

lll'llliTIIE1Nll!Cl«:f.Ul!ll5IRIJTT!ll'~91V."!(~ 
IIU'l'Elt$01t(, MOR WON Til.BER~E QIOIII Wi:5925 

ELVIS PRESLEY 
All £YEIUIIGfMVBt9'J/fl.t.a;OO$TCMl\UIK!Jt(jllQIP51'23 

lllE SGJIDl.f/11£,C(MEfrfl"I~ ~ FW.am.11-JUTV 

KARI JOBE 
KARI JOBE IIITEGRIT't' 4SSO/PROYIOENT-INTE:GRITY 

LEELAND 
UM:I& ~ lll MO'ttemffi'J. 109li.ff!MlJfl..MEfffN 

BRITT NICOLE 
IHE LOSJ GET FOUND SPAA.RO'W 23Sl!./El.tl CMG 

RED 
lltm>lct 6 ll'STIICT ~ tm:ilf.rotCM-MWm'@ 

VARIOUS ARTISTS 
IIOW' HUR TH1Sl: 'IIIIHR 2011 UIIPUR £\fl Cl.Iii 6n2 EX 

SHO BARAKA 
LIONS & LIARS REACH 8146 

SOUNDTRACK 
LETTERS TO GOD B01l0£0 11/EMI CMG 

FLATFOOT 56 
IUCK THORN OLO SHOE HlOlO EX 

PHIL WICKHAM 
HU.VEN, EARTH INO 3903/PROVIDENHNTEGRIT'I' 

STELLAR KART 
E\IERmtlllG IS CNFfEl\8'T NOW IX04SO&flMdDmJ.taE(;Rlf'Y 

MATTHEW WEST 
so111mnNG TO SAY SPARROW 4520/EMI Ct.lG 

Darwin Hobbs retums lo Hot Gospel Songs 
for the first time in four yean wtth 
"Champion,• the liUe·lra<k lead single 
from h~ new album, due June 8. The CD b 
his finl live set and the fiBI !!lease on the 
newly launched Imago Del label. For the 
complete chart, go lo billboard.biz/charts. 

48 I Go to www.billboard.b iz for complete chart data 

AIRPUY 
MOtJITORED B'i' 

SALES DAIA 
COMPILED BY 

Billbear•t nidsl'n 
BDS 

!~i_t;l>~~~ 
SaundScan 

PHIL WICKHAM FEAT. &ART Mll.lAflll lNO 

LET THE WATERS RISE 
MIIIESCHAIR CURB 

SOMETHING BEAUTIFUL 
MEEOTOBflU.THE AflA1mC/WOAO-CURB 

UNTIL THE WHOLE WORLD HEARS 
CASTING CROWNS BE4.CH STREET/R[UNION/Pl.G 

51 REVELATION SONG 
PHILLIPS. CRAIG & OUN IND 

14 CAN ANYBODY HEAR ME 
IIEREOlnt ANDREWS I/IORO-CURB 

13 MORE LIKE FALLING IN LOVE 
J.UON GRAY CENTRICITV 

36 CITY ON OUR KNEES 
TOBYMA.C FOREFROUT Ml CMG 

OUR GOO 
CtlN& lOMUN SlXSTE:PS/SPARRO'N Ml CMO 

10 HOLD US TOGETHER 
11.tff MAHER ESSENTtAL/f.'LC: 

16 WALK ON THE WATER 

AMY 6RANT APl't GRl\tfT PAODUCTlotlS'SPillff!ON,9,ll CMG 

22 21 ,~ LOVE NEVER FAILS 
I AANDON HEATH MDrfOMODEIREUtllOWPLG 

LOVE HAS COME 
11.tRK SCHULTZ WORD-CURS 

HEALING BEGINS 
fENUI A\ltNUE NORTH REUfllON/Pl.0 

BEAUTIFUL, BEAUTIFUL 
FRANCESCA BAIBSTElll FER\IENT/V/ORO•Cl.RB 

1f ~ CHRIS'tlANlCHR'a.l 

ii 
0 
0 
e .. 
• 

1.ill li:~ TITLE 
~Ii -1, ARTIST l~lPRlrfl / PROMOTIOtl l 4.BEl 

15 SOMETHING BEAUTIFUL 

WALK ON THE WATER 
I RITT NICOLE SPARRO'H/EMI CMG 

GOO GAVE ME YOU 
DAYE BJ.R~ES RA.ZOR & TlE 

ALREADY HOME 
THOUSAND FOOT KRU'TCH TOOTH & NAil 

WALLS 
11.tNIC DRIVE WH1PL4.$.H 

EVERYTHING FALLS 
FEEIHO 

REDISCOVER YOU 
STNIFIELD SPARROW/EMI CMG 

ALL OF CREATION 
IRRCYME 1110 

HEALING HAND OF GOD 
JmEMY WrlP BE:C/TOOTH & NML 

WE SHINE 
STELUA KART INO 

DESPERATE 
RRUll(IIIT FLICKER/PlG 

LEAD ME 
SANCTUS REAL $.PARR0Wi£MI CMG 

LIVE LIKE WE'RE DYING 
IRIS ALLEN 19/JNEfJLG 

LIVE LIFE LOUD 
tlAWl( KELSON BECffOOTll & PlASl 

BE.AUTIFUL, BEAUTIFUL 
FRANCESCA IATTISTElll FERVENT/V/ORD-Cl!RB 

HEALING BEGINS 
TENTH AVENUE NORTH RfUtlJON/Pt.G 

THE ONE (l'M FIGHTING FOR) 
AAn Ct.E ONE INPOP 

BLINK 
RlVIVE ESSENTIAL,IPlG 

ANCHOR 
UTELUTU I SIRENS WORO·Cl.Rl3 

STAY WITH ME 
IARLOW61RL FERVENTIWORO•CtJRB 

MESS OF ME 
SWTTCHFOOT ATlANTIC 

HANGING ON BY A THREAD 
THE UTTER Ill.ACK TOOTH & tlAIL 

Ci) TOP GOSP.EL 
ALBUMS'" 

;ill mli ARTIST 
:51 II TITLE IMf'RJUT ?. Nt..MBER / DISTRIBUTIJIG LABEL 5 

1 6 MARVIN SAPP 

2 13 watlGOSfB.201011.u\O-O.JFBQI CM.'.iWUTY62442/J.G 

a KAREN CLARK-SHEARD 
All IM ONE l(ARE"'-' 93736/EMI GOSPEL 

4 29 BEBE & CECE WINANS 
Sll.l B&C J I IOSIMALACO 

JAMES FORTUNE & FIYA 
blCGRE BLACKSl.tOKE: JOi'JNIORLDWIOE 

FRED HAMMOND 
LOVE UNSTOPPABLE f Hil.MMOPllllll[IUTY 43341/JlG 

EARNEST PUGH 
UVE! IWN ON US EPl\1Bt.ACK:SM:OKE 307{W/ORUM.IOE 

HEZEKIAH WALKER & LFC 
SOULED OUT VERITY 23487/JLG 

TAMELA MANN 
TIIE MASTER Pt.AN TILLVlM,tlN 8135 

BRIAN COURTNEY WILSON 
JUST LOVE ~ Rn RISlftG 066/MUSIC 'IIORLO 

MARY MARY 
DIE SOt.Nl MV Bl..OCl(.i'COI.Ufll'Ellll '1f.lJ87Af'Y:it( !t.L!SC@ 

KIRK WHALUM 
'ffllVRllXfffliltlllllllWTl!llrtr:FW.lll!DtJ,W!l~i 

DONNIE MCCLURKIN 
PU'IUSl':Tll'rElfEJlfU(NlllRCN'l!INO~~lltSC 

14 10 SHO BARAKA 
UONS i LIARS RE4.CU 8146 ,. 12 BISHOP PAUL S. MORTON 
MEMORABLE MOIIENTS TEHILLAH 7223/LIGm 

18 14 MYRON BUTLER & LEVI 
REVEALED.~ LIYE IN DALUS EMI GOSPEL 43392 

17 19 63 DONALD LAWRENCE & CO. 
ntEL.l\lilOF0'.14FESSll'.III M IOJET\'<4TER.w:m'2.i-4r.wt.n 

18 21 46 WILLIAM MCDOWELL 
AS WE WORSIIIP: UYE EI SIOS ,. SMOIIIE NOlflJL P!IESOOS: ~CTOflY CATHBl!\Al Ctt<IIR 
51o:ll(llllPQmWftlfrtlillif\lf.Oal&US•Moos;!. 

G 37 41 VARIOUS ARTISTS 
Rll: H.1:W.J ., 

111 22 56 ISRAEL HOUGHTON 
M POWER C,: ONE ltlTWlllVi'OO.WWi 42:SM'SOth' PA.SC 

22 2J 2S BYRON CAGE 
FAmfll. TO BELIEVE G05ro CErfTRK:MMV 43343/J.G -26 77 IIISIIOP PAULS. MOffTON PRES81TS 111E FGBCFl.te 
CRY YOUR U.ST TUR TEHILLAH 7209/llGHT 

VARIOUS ARTISTS 

2 44 
f1IEII HAM~10ND RAT. JOHN P: S:Ef F IU.~OAOfIDJVERllY!.16 

RAIN ON US a 41 EARNEST PUGH EPMIBLACKSMOKE/WORLDWIOE 

GOO FAVORED ME 4 38 HE21KWI WAUUII & LFC flAtMAHYII WP.I OJ ROGERS \6UTV!J.G 

ENCORE 
JAMES FORTUNE & FIYA 8LACICSMOKE/WORLD'i\'10f: 

I WANT TO SAY THANK YOU 
USA MCf: BAOOKSRAI AOO.L PRB'IHOOO ~~ 

GRACE 
If.SE & CECE WIN.A.NS Bt.C/MAL G.CO 

JUSTIFIED 
SIIIOKIE NORJVL TRfM'r'LE5/EMI GOSPfl 

RESTING ON HIS PROMISE 
VOlITKRI. PRAISE FUT. JJ. tMlflSTOII EWE'Ki <mm.UCJII' 

ALL I NEED 
IIV.RM COURTNEY WILSON SPIRIT RISING USIC'WORLD 

CLOSE TO YOU 
IBIE &- CfCE WINANS B&CIMALACO 

GOOD NEWS 
YANf.-SSA IIIEll AllMSlAONfi EM.J OOSPEL 

THERE IS A KING IN YOU 
DOtW..D UWRENCE & C:O. QUIET WATER/VERITY(JLG 

FAITHFUL TO BELIEVE 
BYRON CAGE GOSPO CENTRIC/VERtTY/JLG 

HOW I GOT OVER 
VICll:IIE WINANS FUT. TIM BOWMAN JR. OESTINY JOY 

DON'T DO IT WITHOUT ME 
IISHOP' PAULS. MORTON l EIIILLG.ltlllGHT 

ARE YOU LISTENING 
KfM FfWkllN PRE.Sllffl.llnTS lfflmfMWill~\O!ru.Ell..~(BIFt.I.G 

17 12 PRAYED UP 
UREN CURK·SHURO l(AAEW 

18 2(1 11 LIVING ON THE TOP 
DEWAYNE WOO&& Q\JIE:f 1//ATER/"t'E.RIT'r'/JLG 

22 14 THE LIFTER 
TED WINN TE00Y$.Jil.M1JSHANACH1E 

111 21 JOY OF THE LORD 
TAIIEU MANN TILLYMANPl 

G 23 6 1rs ALRIGHT 
THE BROWN BOY? EV0LVE.18l4.GKSMOl<E/WORLOWIOE -18 6 HE WANTS IT ALL 
FORE YER JONES EMI GOSPEL 

28 HE'S STILL WORKING ON ME 
lU.INl NORWOOD H1GHL'I' FAVORED 

I CHOOSE TO WORSHIP 
WES.-S MOftGAj9 EIOW TIE 

Data for week of MAY 1, 2010 
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AIRPLAY 
r.tONITORED BY 

~1i.~1-~<?~~ 
BDS 

SAlES DATA 
C6r.lPILED BY 

!~i.t:1.~~!~ 
SoundSc..an 

BUONCE FEAt U DY GAGi\ MUSIC WORLDJCOLUMBIA. 

10 ~:',;.;!",. ~!~i,~~1,~~Z~,ss,.01m,uMB1• 
JAM 
r.uRY J. BLJGE UATRIARCH/GEFfftM.NTER5COPE 

RUDE BOY 
RIKUIKA SRPit)~f JAM/IOJllG 

BREAK YOUR HEART 
TAIO CRUZ FUT. WDACRIS FollHtCURY/lOJMG 

PYRAMID 
CHARICE FEAT. IYAZ 143/REPAlSE 

DRUMMER BOY 
DUii NO°'A SURCO/OECCA 

DUST IN GRAVITY 
DE.LERIUM FEAT. WESHA TURNER NETTWERIC 

12 ~~:~.~:.~~~ .. CEME HOLL\'WOOO 

12 ~~~;,,~,;,.~~~s~!HING 

IMMABE 
nt£ 8LACK Eno PEAS llllERSCOPE 

FREEZE 
SIM.BO JON ts SILYER LAR.El/TOIAM't BOY 

9 10 BETTER THAN HER 
IMITISSE Jl'JEjJLG 

211 14 

TAKE CONTROL 
JUUSSA n.LO? CAMILt.O 

CANU HEAR ME 
ALTAR JUI. AMA.NNDA MAMAttOU SE 

HALFWAY GONE 
LHIIOUSE UEFfEth'lrfTERSCOPE 

SOMETHING LIKE A PARTY 
SCHOOL GYftlS 1'CREOJBLE/ISL.Q.tl0/IDJMG 

11 ~~i.~,g~:.~ITION 

WAVES OF CHANGE 
Sil1ANTtlA JAMES OM 

l l ~!!.~::.VIS O I 

11 ~o:.:~,~~;,cl~o~~STRY 

LALA SONG 
BOB SINCUR FUT. WONDER lllllE. AND MASTER GEE MAXA 

NASTY BOY 
.tlPSTA PROVOCATIVE 

A STATE OF TRANCE. 2010 ARl,utm DIGITAL EJCMAPITH 

DJ SKRIBBLE 
tll!MMXPM.MttwlCEMTOll:l!IElll'IU:rEIIATl'IIXl~JU:lOOMl-lti 

FAMILY FORCE 5 
twa OFIDIE \\l'JMA VENGEANCE "ll.~ 9i'936'TOOTH & ll41 

TIESTO 
KALEIDOSCOPf MUSICAL fR[EOOPJJ 2CSUULTRA 

BONOBO 
ILAc« SANDS mllJA TUrfE 140• 

SLUMOCG lllllll(INAIRE llfTEASCOPE 012S02/IGA 

PANTHA DU PRINCE 
BLAC1( NOISE ROUGH TRADE 544• 

I WANNA FEEL THE MUSIC 
CHRIS THE GREEK PAIIAGHI FEAT. UYLAH OJG 

28 11 SUDDENLY 
81 NEffi!JER!!...... 

' • ' BEAUTY IN THE WORLD 

Dlst::0 BlsctJTS FUT. Tlft\ACE OM,C,.O RGGS'SCI AOEUT'I' 

3 1 ~~Ge~Jru~AEA~~~:4~~! ... ~~~&llC 

12 ~~~e~cOUTINS 

13 ~~(~~C~~~LG 
SUNRISE 

WAS IT EVER LOVE 
RICHARD SCOTTI Ft.AT, MIGUHITO LAMORTE J. JOAtl 

PICK ME UP 
EM.ILIA DE POAET SOlMAllC 

TELEPHONE 
14~ "°'"""""""""'"""'"£1')1th<OS,lll'IPH:'""""9!< 
6 ~~~:u~F~~~~~lf)VtRUSMfATOSI.N 

13 ~'!,~N~v~".!i'i::.2~~-•19..-, 
OOH OOH OOH 
JASON AITTC!i"E CIUCKIE 

IF YOU WANNA FLY 
VERONICA MV.Q. 

SHINE 
BUCl GOLD REO BULL 

16 ACAPELLA 
KEUS 1/llLLUt,YJtllEP:SCOPE 

GHOSTS 'N STUFF 
DEADIIAUS FUT. ROI SWIRE MAU5TRAP/ULTRA 

ACAPELLA 
KEUS WllLJ.MN!tnERSCOPE 

14 ~~~iAC~~~:,,~, CALLING 

12 ~~~:,~,~.~~VE 
IN MY HEAD 
JASON DUtULO 11-ELUGA HEIGIITSN/ARtl£R BROS, 

13 ~~;,~~~~.~.~~iooR/CHERRYTREEIINTERSCOPE 
I TELEPHONE 

14. lAUl'GIQFW:IIEYIN!SJR&l),IJiE,KlJIM.06IRVm!Itf!EROOJ~ 

16 ~g,~, ~.~~J"'' 
HATE TO LOVE 
ALEX SAY? FEAT. E"I PARKERmexr PLATEAU 

12 i~~O~RS NEAVOUS 
l'M IN THE HOUSE 
STEVE AOKI FUTUTIMG [UZUPBl ILAHCJII 1HRIVf.llDJMG 

MEMORIES 
DAVID GUfflA FlAT. KIO CUOI OOfl,\IASTRAI.WEl¥<SiC,l,ffl<X, 

14 
,1 ~~~N~~~~AT~s!~~D~GAELO CENlRAL ST>\TION 

FEVER 
CASti\DA AOBBt,lS 

HEARTBREAK ON VINYL 
8Ukt LlWIS TOMM'{ BOY 

GETTIN' OVER YOU 
nlW'.lotl-r.&Oflfiv.lJ.AffAJ. FfK.li: I Ulfi\tl(ltdSTIOOf.lt\StNffll 

HEY HEY 
DE11~1$ FEARER OBJEl<TIIJITY 

SO FAR AWAY 
KASIWIE & SEAMUS HA.I WITtt HALEY ULH~ol. 

HEY DADDY (DADDY'S HOME) 
USHER rut PLIES L,\F,1,C£/JLG 

YOUNG FOREVER 
JAY-l + MR. HUDSON ROC N.i\JION 
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AIRPLAY 
MOtllTORl:D BY 

nid~en 
BDS 

SALES DATA 
C0,.1PILEO BY 

nid"'it'n 
Sour.dScan 

JAZZ/. 
CLASSICAL 

f)l OP TRADITIONAL 
:JAZZ'ALBUMS'" 

-aB AAT1sr 
I! TITt.l U,lPRIN'T & tlUi\1BER / OISlAtBtJTitlG LABEL 

MICHAEL BUBLE 

51 MY Oll"E AND DNLY THRILL Y£RYE 012SG3'NG 

31 HARRY CONNICK, JR, 
YOUR SONGS COLUMBIA 47228NSONY MUSIC 

NAT KING COLE 
10 GREAT SONC.S CANTOL 094SI 

44 MICHAEL BUBLE 
lllllll!W.lllmlMJl:litlMGMNl~~~ER:S.® 

12 
PAT METHENY 
ORCHESTRION tlONESUCtt S16668JWAA.11£R BROS 

MOSE ALLISON 
THE WAY OF TIIE WORLD i!..tfTI• 87059/E~ T~Ptt 

11 PRESERVATION HALL JAZZ. BAND 
PRESERVATION PREs.ERVATIOtf HALL -01" 

56 DIANA KRALL 
QUlf.l NIGHTS YERVE D1243J(YG f:? 

14 10 MICHAEL BUBLE 
Sf'HMl mMR'I' ~ 143.fffflSE [1016.1. EX,\\'PR4ER fAll'i 

11 BRAD MEHLDAU 
HIGHWAY Al)ER tlONESUCH 5 ,e&!iSN,'ARrlrn BROS. 

12 12 25 PINK MARTINI 
SPLENDOR IN THE GRASS HEINZ 6~ 

Ii 

~) 

1a 10 CHRISTIAN SCOTT I 
~YIIU$Ulrca:IU'11JIUM:IJ;MIOJ(l:Jl),!Aa!'Ul20l013 _ 

14 

111 

13 27 BARBRA STREISAND 
LOVE IS THI: ANSWER C4l.lA'81A 43354/SQrfr' MU$C 

15 FRANK SINATRA 
IIIO't.tU'lllfllll.f.Ll:RUWRIISi'.iG~!H~Nl~S!l 

KIRKWHALUM 
Tit litH.MllRIISIJ11.Ullll lPOUil&\.W/Ji)J~lt..'IINIM.$ 

NELS CLINE 
INITIATE CRYPTOGR4MPOHONE 143 

I CHRIS BOTTI 
56 CffllS BOTll:IIIOiTCJl{X)UJFM,!,:E7JSi'SOIN~ll'SC;ft) ~ 

lQ ~~~~~fi. 87002~/EPITAPH 

I GIL SCOTT-HERON I 10 1'~1 NEW HM£: >:L 471• 

34 :;G~~N~~o~r;s~~~~A 30364/CQNCOP.0 (£) 

-:-::1 MAYSA 
l 121 AWOIIWf lNLOVESH1UI.O.CttlE51SI 

3o ~ ,t;:,v,:,,UU9CCl.STlJIH-llGROUP46152 
32 r,~J~.~ P~~ ]~~6/COIICORO 

l ~ _.SMOOTH JAZZ 
'$: SONGS 

: i3 TITLE 
11! ARTIST IMPRltn I PROMOT10N LABEL 

21 TAKE ME THERE 
JACKIEM JOYNER ARTISTRY 

RITMO DE OTONO 

• 

22 , BEMIE WILLIAMS FIAT, DAVE K02 REfORMIROCI< AtOGE 

25 TILL YOU COME TO ME 
SPENCER IJAY YDrfAS ~!EOIAl(:OffCORO JA22/CMG 

27 RETRO BOY 
NCHARD flt.IOI ARTISTRY 

14 BROTHER EARL 
PAUt. 8ACWN + MAJIC ANTOINE P£AK(CMG 

25 SUNDAY MORNING 

13 27 

12 

10 25 BRiAtl CUUUtTSON GRP/VERYE 

37 SWEET SUMMER NIGHTS 
twU HEADS UP 

16 CHRISTIANE 
N G« W UN ARnSTRY 

28 BOGOTA BY BUS 
JESSE COOK COACH HOUS£/!:1 

14 12 WHAT CHA GONNA DO FOR ME 
OARJIEN RAHN FE.AT. WAYIIIAN TISDALE fiUGROOVE 

11 19 SOLDIER OF LOVE 
SADE EPIC/COLUMBII\ 

12 14 HAVEN"T MET YOU YET 
~ICHAB. I UILf 143/REPRISE 

10 

11 

12 

1a 

14 

4 

II 

II 

2 

a 

4 

II 

II 

111 

58 ARTIST 
IB TITLE IMPRllfl l,. NUMBER I OISTRIBlnltlG LABEL 

l"rl JENNY OAKS BAKER 
1111 TllfN §ING§ Ill SO\& §tlfd)QA' UC(JWJtl50ffi:!1 

E. AX/YO-YO MA/I. PERLMAN 
t.llUl.s&M:NNOTFIOSSW!'OJ$('A.52Jll2,'n,ll~~M'.AS 

l1B1fll.-F.llll)(ll)!lllm9IRIOOSl!ftl:MCF.Cll!)IEI 
I.AD IOYS DG 014107/1.ltl!YERS;l,l CLASSICS GAOllP 

STEPHEN HOUGH 
CHOPlf; lATl IIASTERPllCES HYPERION 67764 

MAURIZIO POLLINI 
CHOPIN DG 014190/UNl~ERSAL CLASSICS GROUP 

75 ~~~~~~ .~~~~~rus,,:s""'"' 
74 ~~;.,:'tsl~C~~~lOR 3'9'9/SOIIY '1U~C 

2 i KAI.RIA/fiMAHIEl CHAMIIEIH)RCH. (IB8,IOOI 
! NJlMt'l)l(lll",IEDlfJOu;lill:[f0)011!3:!.\ll~Q.W;s{JQ.f 

2 LIBERA 
PEACE EJ,O CLASSICS 26478{8,LG r 
S, RID/!Nll'/iiKY,F!ILIWliONA Of lllSSIA~IIEJAN) 
~ERDI ARIAS •Et.OS 3404 

ANDREA BOCELLI 
INt:ANTO St.GAR C1121ti1/UECCA + 

ILDIVO 
THE PROMISE SYCCVCCl.Ul41li\J9968rscM' MUSIC ~ 

DAVID GARRETT 
IM'OO GlilffTT CECCA01211721Uf1JEflSM.aASSCS au.I' 

n!TAI-FEAtAIJCIIIAllDPHUWIIA'.>NIAO!ICK 
8.KfDl!OOO"HM:XW.Slfll!U'=.1iE~W6.1!1rnE.(£1 

THE IRISH TENORS 
IR!LJ.NO RAZOR & TIE B3DBl;I 

58 ~!.~:: !f ~~~l:llAII ,06'1/lll.O(!) 

• 

STING I• 25 UIHWltlS IU..O(m""i(()S~•U?ai,l~Oi.tl.P@ 

I JOSHUA BELL 29
~ ATltOIIEWlllfll&D$&tHll/6SClt.5?i'16SJlf).\ISTErl.OOS 

THE 5 BROWNS 
THl & BROWNS IN HOLLYWOOD E1 204l 

SHARON ISBIN 
a.PJIFrTOM!ICW'AORIISfl.'fQJSS('lt.4~9:ctrtWSli~,(,ffiS. 

THE IRISH TENORS 
THE. VEAY IE.ST OF THl RISH TENORS El 2300 

MORMON TABERNACLE CHOIR 
tN,TIQIRlllll'f/F!IJ«lt1SSJGJ.GM)illlEUIWUOiM~IW2 

24 ~:aiR~s~.!s~~~AE0~;4l31/DECCA@ fl 

t: 58 ARTIST as II Till( IMPAlln & MJMRER I DISTRIRl,'lUlG LABEL 
Ii :: 

- CELTIC WOMAN J 12 
_._SCJNGSFIOilTHIIUlll#IJt,:i~tj~9.,6::at: 

' THE CHIEFTAINS FEATURING RY COOOER 6 SAN PATruao HEAR 31321 ONCORO 

VARIOUS ARTISTS 
WORLD IS lll)lA SHRBl.CKS 31809 EX 

10 CELTIC THUNDER 
rts ~TE.R'YAA!EPITI CELl\C TltlrmER CIJ!P-4.,{)ECCA 

ANGELIQUE KIDJO 
OYO RAZOR ~ TIE 831162 

32 RODRIGO Y GABRIELA 

lllfflllSIJOLIW'tWElfflU.COUKTICW~.WWl3412'1itlG 

KRISHNA DAS 
tltART AS WIOf AS THE WCALD flUTONE 30t7B-

SIERRA LEONE'S REFUGEE ALL STARS 
RISE & SIIIHE Cl!).!BA.NCHA C 18 
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CARITA DE ANGEL 
URRY HE.RNAIIOEl MENOIETA/FOtlOVISWUSII/ISA 

COLGANDO EN TUS MANOS 
CARLO$ 8AUTt CON MARTA SANCHEZ 1-\RtlER LATINA 

SIN EVIDENCIAS 
BANDA MS DIS -VASL 

COMANDOS DEL M.P. 
VOZ Dl IIU.11)0 (UEO) 

LA PEINADA 
CHUY LIZARRAGA Y SU OJNOJ. TIERRA $1MALOENS,E (lf$ol. 

MIENTES 
CAr.lLA sor-w MUSIC LATili 

GITANA 
SHAJlftA EP1CISO}N r.•us:ic Lo.Tm 

ESA MUCHACHITA 
LOS AE'tlS OE ARJWIOUE SONY MUSIC LATitl 

GUAPA 
OIE60TOR81:S WUVERS.i\l MUSIC LATINO 

JULION ALVAREZ Y SU NORTE.NO 8ANDA (OtS,\l_ASL 

BACHATA EN FUKUOKA 
JUAN W&S GUERRA 'I' 440 "-PIT L LATLN 

PONTE EN Ml LUGAR 
ISl'tNOlA l'tl Ol,0/~Sl 
DESDE CUANDO 
ALWJfDRO SANZ WARIIER l AllNi\ 

NO PUEDO VOLVER 
INTOCABLE UMOL LAlltf 

TE RECORDARE 
El TRONO DE M£XiCO FONOYISA/MUSMSA 

EGOISTA 
Ut.lNbA FEAl Pfl8ULL CAPITOL tATI}j 

HASTA ABAJO 
DON OMAR MACHETEJUNl\l~SAL MUSIC LATmo 

POA AMAATE ASI 
ANl.l&UEW&QIISTIAH CAS1RO tMRS4Lfl.\JSK:l.i1JNI 

DIME UNA Y OTAA VEZ 
El CflAPO DE SINALOA OISA 

POR QUE ME HACES L.LORAR? 

LOCO 
JO\\'BJ. I IW()V MV1WJl£TE.Ut~ ~Uill 

Y COMO ES EL 
~tARC ANTHONY SONY /,!USIC LATIJI 

MUCHA MUJEA PARA Tl 
CRIS'TUIA FONOVISit. 

ENTRE TUY YO 
TERCSI; CED (lCJ,SANEtBAlSCUlMRSAI. J.IJ9: LA1NJ4 

JDan Luis Guena, set to perform April 29 on 
the live lelemundo broadcast of Ille 21st 
annual Billboard Latin Huslc Awards, makes 
the big~!I move into the top 10 this year on 
Lltin Pop Aiplay as "Bad1ata En Fukuoka" 
Jwnps 23·10. The trade b the legendary 
~n;er's 12th top 10 on Ille chart. 

Billbear1t 
Register now at 

www.BillboardLatinConference.com 
April 26-29, 2010 
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VARIOUS ARTISTS 
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Ill PADRE QUERIDO SOHY 1.mmc LATIN 61194 

31 22 ~:.~==•~2..,,SA,,_,.U@ 
LOS TIGRES DEL NORTE 
LE!INll.lY1RAlllOONFOllllllSA354091AJIAL! 

29 25 
PRINCE ROYCE 
PRlli,CE R(IYC-E l OP STOP 30020/SOlfY t.CUSIC LATIN 

30 24 3 • ~~~~.~~ D~~~O~:l~~SIC LATIN 51312 

FLEX 
IWJIMIITICSIYU:PMTE3..DfSDEU681WMCL.LlilK'llQ7 

JULIETA VENEGAS 
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19 ~!;'~N=~~~:,~~""9UU 
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El TIOl10 de llexi<o, Hnal~I in live Billboard • 
Latin Mu~c Award rategorie~ achieves its • 
first Na. 1 on Tap Latin AIIHJms w~h "Qulero ;._, 
De<irteOue le Amo" (4·1, 4,000 copies). · JI!'. 
The set also rises 4·1 on Regional Mexican 
Album~ Ille gioup's second leader an the 
tally after last vear's "Almas 6emelas." 
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SONRIE 
WIS ENRIQUE TOP STOP 

TUS PAOMESAS DE AMOA 
TITO MlEYE$ ZMG/SOtiY MUSIC LAtlll 

• 23 

• 30 

AYER LA VI 
ANGEL & l(HAIZ MAC!lETE/U!ITVERS"L ro11us1c lAT!tlO 

BACHATA EN FUKUOKA 
JUAN LUIS GUERRA Y -440 CJ.Pll OL L.4nt4 
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MIENTES 
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GITANA 
SHWRl f P!CJ'SQUY M\tSIC I MIU 

23 f~G.:;,~~ ~T~~-~~~,~~ \ADU! 

14 Ml NINA BONITA 
CHINQ X NACl!ll /MCHPM IUY(BSAL MUSIC LATINO 
GUAPA 
DIEGO TORRES umv£RS.ilil MUS'C uwm 

4 13 ;,;..~~.~:~~,?,gN 

24 DILE AL AMOA 
AVENTIJRA PBU!lllM I WN 

14 lO BIEN O MAL 
JULJTA YENHilS SONY MUSJC I WU 

13 ?cE~~~ ~~~~g lATINA 

G 23 

CD 10 

CD 12 

BACHATA EN FUKUOKA 
JUAN WS 6UERRA Y -UO; C A.P!XOL Lbltl 
STAND BY ME 
PRINCE. RQYCE TOP STOP 
TELEPHONE 
lAQYjilliAffj[BE'fflKC(mjAWlff,tCNj[MQfflYfflEEJ'illPITTff 

13 23 ~~.;~~'::v~.~!ic ~~"Y' ··· 
CD 16 

18 11 

QUE SERA OE Tl 
THAlU. SONY 1ms1c l 1\TIN 
AYER LA VI 
AM!ifl & IHRR lUGHfIEWU!YEBS.t.l MUSIC I W@ 

18 

17 

15 16 !~.,S~~~W:X,M\CHHEIYUliEBSilMVSIC LtlJINP 

17 13 ;,';, ~~l~SABE/RCA/RMG 
Al\ 26 EGOISTA 
Wf ..,,,.Eu..,u,..p4.,R,.A,.<..uPlwlSUo,L .. L_.CAo,cPuQO.,.Lu.Lo,AU.wU ____ _ m 21 
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20 ?~;~~~,~.~~~"'' 
14 ;,~.~~,<;.:~~~?,N 
12 ~.T:C~,~~;.~,~ •• 

RUDE BOY 
RltlAMNA SRP@EF JAl,MDJMG 

13 ~~i~.~:t,TE~~!~TE Sot/Y /AUSICLATIN 

LOCO 
JOWEll & AANIIY WV.MA.CJ-ET NIVERSAL l !USIC ll!TltW 

CUANDO CUANDO ES 
J.Klli6 & IW:!MAN Ul!"Al,1,CHrn,uriMRSM, MUSIC UTffl 

0 19 17 ~ !~1N5~~~Je? WYJMA.CHElEJUl~I\IERSAL MUSIC LAlltjQ 

10 10 12 ~GS:~Eo~~TI~~"~~~R~~LATUlA 

a, 12 11 1 ~o,~~~?!.&y~Wxt-OtilfillfJ:WrHfiG 
~ 16 QUIERE PA' QUE TE QUI ERAN 
W: DYLAND Y LENNY HY I.I ! LJ.TIN 

13 

14 

18 

17 

11 

BESOS DE AMOR 
FLEX FEAT, RICKY RN:t: C.I.PITOl t ATttl 

BELLA CALLA 
Yot.10 BLI\CK PEARL 

14 23 ~!~.1! t~~.~~E~HlytR§AL tAU§IC l\TINO 
MALTAATAME 1S 

20 20 19 

AND THE WINNERS ARE 

t1111oara. 
LATIMMUSIC 

AWARDS 

At No. 11 on Top Latin Albums, the 14-track compilation "Billboard 

Latin Music Awards: Finalists 2010" debuts, shifting 2,000 copies in 

its first week. Boasting nine tracks that hit No. 1 on Hot Latin Songs, 

it's the companion piece to the annual Latin awards show, which will 
air live April 29 on Telemundo. The title-sold exclusively at Target 

and iTunes- is the eighth compilation tied to the awards to reach the 

chart The first, in 1999, peaked at No. 11. -Rauly Ramirez 
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RE HAPPY 
BUMP Of CHICIEN TOY'S fAC10RY 

FUSHIZEN NA GIRL 2 19 PUtFUME l OKUM.\ 

3 KIBOU TO LU NA NO HIKAFU 
TATSURO YAMASHITA Wil.R"ER 

4 5 J MAIKA UtllVERSAt 
I NEVER CRY 

5 10 REAL OE GOMEN •• 
HAfSUIO KOll>O WARflER 

GJ@ KAGAYAKU HITO 
ANGEU.U:I EPIC 

7 1 YUUKI 100% 
NYC JOHlltlY'S fNTERti\lNME!fl 

a I HONTO OAYO 
42 1(01,1 SHIBASAKI N.\VUTil.Ylil.VE 

9 17 SUPER STAR 
SAYEMI 

10 I ALICE 
30 AVRIL UVl6KE UIINERSAL 

I FRANCE 
SINGLES 

,.:: §i i!; {SNEMF0P/TITE-UVE) APRIL 20, 2010 

ALORS ON DANSE 
Sra<IMAE VERTIGO/MOSil.ERT 

2 THIS IS MY LIFE 
EDWARD Mil.YA Fl , ~ll(A JIGUUNA SPIIINltl' 

3 TELEPHONE 
IJOl'Gll{,l.fl llYIJltSl!U.UPlt!J.Wlll=ll'llffiiT~J{ 

4 POUR UN INFIDELE 
COE.UR OE PIRATE BARCLAY 

5 BABY 
UTlllll!Bl:R ~ mo>'l(rfM1UDl:AA.MWJCI 

11 I HOT 
S ~ INNA 4.IRPUY 

7 NEW FIGHT FOR THIS LOVE 
CflERY\. COLf FASCltlATI0rtiPOLVDOR 

I REPLAY a ·~ IYAZ TIIAE IS "10tlEY.ltiEl004. IIEIGIITMI.EPRISE 

9 ROCK THAT BODY 
THE BUCK EYE0 PUS INTERSC0PE 

10 OINGUE, DINGUE, OINGUE 
CIIRISl0PHE MAE 1//ARtlER 

I 1TALY 
DIGITAL SONGS 
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1 CALORE 
EMMA UtllVE.RS,U 

2 ~ TELEPHONE 
l.O'~Fll!em~~~"'1TIDI~ 

3 EACH TEAR 
•1ARY J. 8UGE ANO TllitN0 FERRO UNIYERSAL 

• STEREO LOVE 
EDWARD MAYA Fl. ~IKA JIGUUNA s.PIIINltl' 

5 01 NOTTE 
PIERDAWIDE CARONE SCHY t.,USIC 

a SE FOSSE PER SEMPRE 
IIAGI0 Alll0NACCI SONY IAUSIC 

7 13 YOUNG FOREVER 
JAY-Z + MR. HUDSON AOC tU.TIO/f 

11 t4 ~ RIHil.NNA SAP/DEF J,1,1,il 
I RUDE BOY 

9 11 TIK TOK 
kt:SHA KEMOSASE/RCA 

10 ~ HEY, SOUL SISTER 
TRAIN S0!fY MUSIC 
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~- AUSTRIA TOP .tO) 11.PRIL 19, Z010 

•E'lj 
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ALORS ON DANSE 
STROMAE VERTIGO/MOSo\ERT 

SATELLITE 
LENA MEvtR-l.AN0RUT Sf USFO 

TELEPHONE 
IMl'GMI.FlflYCflt '(ICJ iMIH~ 

FIGHT FO R THIS LOVE 
CltERYI. COLE FA uu,nor• OLVD0R 

MONDAY MORNING 
IIIELUIIE FIONA LJJIVERSAL 

ALBUMS 
SLASH 
SUSH ROA0RUtOlER 

GENTLEMAN 
DIVERSITY UNIYERSAL 

UNHEILIG 
CROSSE FREIHEIT INTERSTAAJFANSAll0tl 

AMY MACDONALD 
A CURIOUS THING J.!EL0ORAMATIC/VEATIGO 

MGMT 
CCNGRATUUTI0NS C0LUUSIA 
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OMG 
USHER n. Will.LAM L I\FAC-EfJLG 

THIS AIN'T A LOVE SONG 2 SCOUTING FOR GIRLS EPIC 

3 NEW I NEED YOU TONIGHT 
PROFESSOR GREEN FT. ED DREWETT VIRGltl 

4 3 J PUN 8 SIXSEVENtllE 
_.!l SHE SAID 

5 NEW ::t1~~~~~0PE 

Q TELEPHONE 
~ Ull'f!'allltft.lEfXESTR:A\tJIUllUUl£FIMm.fl~ 

7 NfW ~:rN~~:~~v.. THE SCENE HOLLYWOOD 

a I CARRY OUT 
S TM,W,ll fT.Jml!Tl&ll.QlUlH'/UX~~at 

9 5 PASS OUT 
TINIIE TU1PA.H PARLOPII0tlE 

10 1 I ~~AT3 BEAT SLUE/AATW 

O cANADA 
BILLBOARD CANADIAN HOT 100 

.,:: §i i!; (NIELSEN I DS/SOUNIISCAMI MAY 1, 2010 

WAVIN' FLAG 
YOUNG ARTISTS FOR HAm UtllVERSAL 

2 BREAK YOUR HEART 
Til.l• CRUZ Fl LU0ACRIS PA.ERCUAYIUNlli!EftSAL 

3 HEY, SOUL SISTER 
TRAIN COLUMBIA/SONY "1USIC 

• @ IF WE EVER MEET AGAIN 
D8tllllrtl'.mf'Ulrl'~WflAD:!M.lll~•-1iti~ 

5 IN MY HEAD 
iWJII DOIULO 6EUCA 1-UlffS\WtER BRCSNMtER 

11 10 WHATAVA WANT FROM ME 
ADAM UMIERT 19/RCA/S0tlY MUSIC 

7 NEED YOU NOW 
UDY AMTEIEWH1 CAPfT0L tlASHVlllE/EMl 

RUDE BOY a Rlw.NNA SRP/OEF J4.MJUtllVERSAL 

9 TELEPHONE 
UDJ~FllflUa:i'FHtlf.K1l'lOIFRlfi ~ 

10 I PERFECT 
9 f!EDLEY UNIYERSAL 

D SPAIN 
SINGLES 

-= Sill ~- ~- (PRDIIIUSICAE/MEDIA) APRIL 21, 7010 

RUN RUN 
f.ST0PA SOIIY MUSIC 

2 [!] SICK OF LOVE 
3 R0HRT RAMIREZ GL0BOMEOIA 

3 STEREO LOVE 
mW.ARO MAYA n. VIU JIGUUNA SPLtmm· 

• ABRAZAME MUY FUERTE 
BUSTAMANTE VALE 

5 BAD ROMANCE 
UOYGIU.ASTil6!.!UEW IM:OEJiR'fffl-lITTRSO!Jt 

8 10 AV HATI 
Vil.RlotlS ARTIST$ SOtN Po!USJC 

7 GYPSY 
SHAKIRA EPIC/SOflY PIIIUSIC LATIN 

11 ~ TIKTOK 
9 KE$HA KEMOS-4BEIRCA 

9 Ml PRINCESA 
tlAWID BISBAl \IALE 

10 SEXY CHICK 
0A\1111 GUffil. Fl AIIJN GUM.MRGl/l 

~ ~ NORWAY 
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SINGLES 
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FIGHT FOR THIS LOVE 
CHERYl COLE FASCftU.TI0t P0l'l'DOA 

TELEPHONE 
lAllY Gl&Hl IOOCl 

BABY 
JUSTIN 81:BER n. tlACRIS I L.UlD 

11 ~~~isoN M.0SLEY/llf'TERSC PE 

RUDE BOY 
RIKA.NNA SRP/OEF Jil.PA 

ALBUMS 

N~ i1Jo1~~~=~~~~ AUE GRAPPA 

ALAN JACKSON 
FflEIGKT TRAIN .ARISTA 

SUSA.NNE SUNOFOR 
THE 8R0THEL EMI 

JUSTIN BIEBER 
l,ft WOii.Ji 2.0 SCliJCl.80'(,lWM)IIO 8FMJl4'S..li>i) 

JOHNNY CASH 
AMERICAHvt:AM NO CJIAW: iU,t:RCN4tOSl 118-!IJA'f 
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1 SATELLITE 
LOIA MEYER-UJIORUT/USF USfO 

~ REAL LOVE 2 MARK MEDLOta SO>N ll.!USJC 

3 ALORS O NI OANSE 
STRONAf VERl lGO/MOSAERT 

4 GEBOREN UM ZU LEBEN 
UNHEILIG ltn ERSTAR/FAHSATIOtl 

5 TELEPHONE 
l.llrr n.81tart!la ~\l'lffl'tUCtflfrllFE:tl'OOlff 

11 FIGHT FOR THIS LOVE 
CHERYL COLE f ASCINi\TI0tl/P0tY00R 

7 MEMORIES 
DAWID GUETTA FT. kl) CUDI GUMNIRGIN 

a ~ HEY, SOUL SISTER 
j TJIAIN COLUMB.V, 

9 8 REPLAY 
IYAZ TIM£ tS l.tOliEY/aELUGA IIB611TSIFIEPRISE 

10 9 1 
TIK TOK 
KESHA t<EM0SABE/RCA 

Q ARGENTINA 
SINGLES 
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CHAYANNE 
NO HAY IMP()SIIILES SOtlY ,AUS.IC 

2 JOAN MANUEL SERRAT 
HIJO DE LA LU2 Y DE LA SOMBIUI SQtlY MUSIC 

3 JOAN M.ANUEL SERRAT 
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• ~ DREAD MAR I 
VIVI EM DO lMAS. 

5 JOAQUIN SABINA 
VIit.i.Gill y ROSAS sorrv /t'IUSIC 

11 I SUNBURY 3 ~ LAS C0NSECUENCIAS EMI 

7 12 ALEJANDRO SANZ 
PARA1$0 EXPRESS YIARtjER 

91 LADY GAGA a llEF»IENOISTEl1sr:&M.JltWW'C'ERITREiMil&1);t 

9 SOUNDTRACK 
VERANO 2010 OM 

10 2~ 
RICARDO ARJONA 
S PISD Wil..At4EA 

....... 
~ AUSTRALIA 

SINGLES 

!i =~ (IFP1 GREECE/ 
~ li' DElOfTTf I TOUCHE! APRIL 1a, 2010 

1 NEW ~~fN\~~~c~ FUT. KE'IIIM RUDOI.F ISL Mm 

2 j HEY, SOUL SISTER 
lRAIN COLL M.fl.JA 

3 3 I LIKE THAT 
IICKlllll VISsr>N R I.WANA-sTATIC Rl\ltR 'dCTCflY 

• I IN MY HEAD 
2 ~ JASON 0ERULO WARNER. 

5 11 WHATAYA WANT FROM ME 
ADAM LAMBEM RCA 

8 281 
ALEJANDRO 
IADVGAGASTRWUE.t:.Lllll.tOERRfllllltnEROOJf£ 

7 NOTHIN' ON YOU 
1.0.1 n BRUNO MARS AllAtrnc 

8 I MADE IT (CASH MONEY HEROES) 
lmlll IUXllf Ft ~ .JS I L Wiffl!E LMffSIL 

9 BABY 
Jmamn UIUati~™LrmA~ 

10 GJ ~s~:! n wu.u111 LAfACEJ,LG 

f-DENMARK 
SINGLES 

ii §! =:~Ge~lSEARCHI APRIL 21), 2'{110 

2 

3 

4 

5 

2 

3 

MEST ONDT 
BURHAM G COPElll-fil.GEtl 

STEREO LOVE 
EDWARD MAYA n. VIKA JJGUUNA. SPINtm;· 

TELEPHONE 
wrttu11n &"ICW'.:ES'JJBMl!UWUC1lfl'n:E1ml&'.tff 
HEY SHORTY (YEAH YEAH PT.2) 
KAUI n US-0& JlHNSCN Sl.'.ltNMUSK: ,OI WA". 

ENSOM 
MEDINA LABELM,1,0EJil. lAA.M 

ALBUMS 
HANSI H l~TERSEER 
nit DANl$H COU ECTI0N SOtlY MUSIC 

RASMUS SEEBACH 
RASMUS SEEU.UI ARTP£0PlE 

MEDINA 
VELX0MMEN TIL MEDINA LABEUAADE/il.:1.ARM 

4 NEW ~U~~-~~~-O~EIIHil.GEtl 

15 11 ~;f~!~R~,:LlS 

EUROPEAN 
HOT 100 SINGLES 

wl: 
,!!; §i (t5 GUll~l MEDIA/8'UIONID) APRL 21, 2011) 

TELEPHONE 
W'fQIIGliFill'ltlllJ~lN'.NHE.O!@!"fll\z,.'lfTER:iXff. 

2 ALORS ON DANSE 
STR0MAE VEATIGOIMOSAERT 

3 17 FIGHT FOR THIS LOVE 
CHERYL c.ot.E FA.SCINA.TI0Wf'OL'ln0R 

• MEMORIES 
DAVID GUETTA Fl IU0 CUDI Gt.lMMRGltf 

5 RUDE BOY 
RIHANH.A SRPltlEF JAM 

8 111 
OMG 
USHER n. WILLUlll l ,l,FACE/JLG 

7 BABY 
.t51118661FtLOO-WSJo:uo..~~,ww 

8 8 SATELLITE 
LOIA MEYER-LANORUT/USF USFO 

9 ROCK THAT BODY 
THE BLACK EYED PEAS OHERSCOPE 

10 18 REPLAY 
IYl.l TIIAE IS M0NEYIBEUJG.i. HEJOHTSJREPRISE 

11 THIS AI N'T A LOVE SONG 
SC0IJT1N6 FM GIRLS EPIC 

~ TIKTOK 
~ Kl~A l<EMQS,1,BE/RCA 

13 12 THIS IS MY LIFE 
EDWARD ~!AYII. n. V11CA JIGll.lMA SPINJUN' 

14 10 HOT 
IN~ Pll()tlAG/AIRP\.AY/3 BEil.T 6l UEJA.A"JW 

15 NEW I NEED YOU TONIGHT 
PROFESSOR GREEH n. EO 0REwtTT IJIRGIN 

111 11/EY,' REAL LOVE 
MARJ( tt1EIII.OCI SONY MUSIC 

17 14 SHE SAID 
PLUI II Si:<SfVEtlNIE 

111 15 POUR UN INFIOELE 
COEUR DE PIRA11: U RCLAY 

19 NEIi NATURALLY 
Sfl EKA GOMEZ &- TIIE SCHIE HOLL'l'WOOO 

20 16 FIREFLIES 
OWL cm ur«vERS.\L REPUS.UC 

EURO DIGITAL 
SONGS SPOTLIGHT 

AUSTRA LIA 

ii §= (NIELsEM S0UNOSCAN 
; INTERNATIONALI MAY 1, 2011) 

1 7 JUST SAY SO 
BRIAN MCFADDEN FT. IMN RUDOLf BMF 

2 1 HEY, SOUL SISTER 
TRAIN COLUJ.!8h\ 

3 NEIi ALEJANDRO 
W11WASWJ,U1£1Um,i;~m~m1\11111:W~ 

4 _i Al:IW(IVISSION•ST~PIValGIRFFltETIO'DlfflO.. 
_!] I LIKE THAT 

5 6 WHATAYA WANT FROM ME 
ADAM LAMIIERT 19$.Co\ 

8 I NOTHIN' ON YOU 4 : U J:Ft.lfl.MIMAILUIEBSJOO(CIW,DHJS'M'ATI.A.'ffi: 

7 2 IN MV HEAD 
_.,..SON DERUL0 BElOOA HEIGHTSiWM~t.lER BROS. 

11 9 BABY 
.uD'll• IIERlllw,cllS~~IKJOS~i'&M 

9 5 I MADE IT (CASH MONEY HEROES) 
KEVIN RUDOt.F CASH IAO!IEYi\!Ni,,tRSAt. REPl..8UC 

10 8 YOU GOT THE LOVE 
FL0REMCI: + TllE MACHINE ISlAtlD 

Mark Medlo<k, winner ol 
Germany's ''Pop Idol" TV !bow, 
arrives at No. 2 on the Germany 
Singles cbart. All lold, Ws bis 
fifth top five kit. 

- NETHERLANDS 
SINGLES 

ii ~i (MEG.A CHARTS 8V) APfllL 16, 2011> 

2 

3 

IK LEEF MIJN DROOM 
GERARD JOUNG NAGY 

EEN ONGELO FELIJ KE CROOM 
WESLEY NRGY 

A NIGHT LIKE THIS 
CAM EMEJIALO r.R.i.rmMnr;n 

4 NEI ~~~YTC:lwuNK crM 

5 14 :~R~{ ~~D.~~T~~~l',UQA. 

2 

3 

• 
11 

A LBUMS 
CARO EMERALD 
oo..mD SCENES ffl0M lHE ctlR'TAIN GAAIIDMCHO 

THE BASEBALLS 
$TRIIE! WARNER BROS. 

JAN SMIT 
LElF ARTIST & C0Ml"AllV 

DAVID GUETTA 
ONE LOVE G!JM/VIRGlll 

LISA LOIS 
SMOIE S0UY MUSIC 

EURO 11"1-c" 
DIGITAL SONGS~:.';,':~ 

,.w ,-w 
J;li ;; 

2 1! 
3 

4 
..... 
NEW 

5 NEW 

11 5 I 
7 NEW 

a ~ 

9 

10 121 
1 1 

{NIUSEN S0UND"AN 
nntRMATI0NAL> MAY 1, 2010 

O MG 
UtffER Ft WlLLI.AM LAFACE/AG 

TELEPHONE 
LOGtlalRIE'll)IIISIRE>Jllli~Df7.fi'flllHIIOO):-ff 

THIS AIN'T A LOVE SONG 
SCOUTING FOR GIRt.S EPIC 

DON'T BEU EVE 
IIIBIRZI.0 IIIAR.tStll SOflV MUSIC 

I NEED YOU TONIGHT 
PROFESSOR GREEN n. £0 DREWETT VIRGIN 

SHE SAID 
PUii B 67!J 

ACAPELLA 
ttE.LJS W1LL I APA/ttm RSC0PE 

NATURALLY 
Sll91A GOMEZ & THE SCENE HOLLYWOOD 

MEMORIES 
OA.VlD 6UffiA R. KID CUDI GUMNIRGJtl 

CARRY OUT 
Til!MJll.flJUSTIMTllfflfJl:E!A'.Sl'Hlll<-'JOJO~ 

RUDE BOY 
RIHANNA SRP/nfF JAM 

1 12 " 8 
ALORS ON OANSE 
STR0MAE W'E. ARE MUSIC 

13 14 

14 

15 

FIGHT FOR THIS LOVE 
Cf!ERYL COLE fASClffATI0NJP0LYO0R 

SATELLITE 
LENA MffiR•LANDRUl UIUVER SAL 

PASS OUT 
TINIE lEMPAH L0NDOWPARL0PHOf~ 

EUROPEAN 
ALBUMS 

li §! {"5 GLOW. Ml:Dh\•11UBOARD) APRIL 11, 2010 

1 LADY GAGA 

I 
TII FAMESTIDtltl.JE,tNLAE,tl-EAA'tlFl£1lfYEllSC(f£ 

MGMT 2 NE~ C0NGRATll.ATI0NS COLUMBIA 

3 15 SLASH 
SWH ROADftUNPlER 

4 THE BLACK EYED PEAS 
THE E.N..0 mTERSCOPE 

5 NEW GENTLEMAN 
0IWERSITY UtUVtRSAL 

8 AMY MACDONALD 
A CURIOU$ l ll1NG IAEL00RAl\tl.TIC/IAERCtJRY 

7 4 MADONNA 
STICKY & SWEETT0UR '1/ARtlEA BROS 

a Nfl1 PLAN 8 
111! OErM.l11111N or mtiLllli IW«S &~'ruMIC 

9 10 SCORPIONS 
STING UI THE TA.IL Ac.\ 

10 JUSTIN BIEBER 
MY WORLD SCHOOUIOV$A'"140tlD &FW.lt{llSl.vl> 

11 UNHEIUG 
GROSSE FREJHEIT INrERSNFVFAIISAll0fl ---, 
SCOUTING FOR GIRLS 12 •El'! fVERY"IIODY WANTS TD IE DII TV EPIC 

13 SADE 
SOLDIER Of LOVE EPfC 

14 17 JUSTIN BIEBER 
MY WORLD 18 SCIIOOLBOVIAAVUIJID BPAUUSLJJID 

15 16 DAVID GUETTA 
ONE LOVE GUM/VIRGIN 

EUROPEAN ~;~;..,,. 
AIRPLAY 

,.111 §! i!li ~PRIL 11, 1010 

FIREFLIES 
OWL CITY UN!\IERS il.l REPUll lC 

2 3 _, LOGtlalFI IE'll)IIIS11mu6'1RN:,Ol3lfl'l1fH4ffiiIDJf 
I TELEPHONE 

3 RUDE BOY 
NHANNA SRP/OEF JAM 

4 FIGHT FOR THIS LOVE 
CHERYL COLE fASCltlATI0N,lf0LYDOR 

5 TIK TOK 
li:fSHA l<O,,0SABEIRCil. 

11 A LORS ON DANSE 
SJR0~V.E YERTlGO/MOSAERT 

7 REPLAY 
JYAZ TIM.E IS MOIIEYIBELIJGA l lEIGttTS/REPRISE 

11 HEY SOUL S ISTER 
TRAIN SONY MUSIC 

9 10 BREAK YOUR HEART 
TAIO CRUZ UNIYERSAL/flEPUBLIC 

10 MEMORIES 
OAVl0 6UEn A FT. KID CUDI GLMJVlRCm 

11 15 HOT 
INNA 3BUT/U TW/UMTY 

12 27 NOTHIN' ON YOU 
11.0.B FT. BRUtfO MARS ATLAlfTIC 

13 18 IF WE EVER MEET AGAIN 
m~o n 1tA.1Yl'EfRt'BUO:G'O.I0,1tmRSCCFE 

14 12 ALL THE RIGHT MOVES 
0NEREPWLIC MOSLEYANTERSCOPE 

15 20 IN MY HEAD 
JASON DERtl.O eE.LOOA tElGHTSJWARfiER SAOS. 

Go to www.billboard.b iz for complete chart data 1 51 
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~ 
GllSW.DETI{IJ't\~P,Wc -1.t:"iSS!n;sASCJ.P)lJ 

37 
QUIRE fW OUETEOUIERAN{EMIAi:,ilP,bl:£.h. ilSC'I') u,s 

SE~O"J/,l.lVAQ.lt"~set.tJ3t8t,I) 1-1.- ASHSl 
TEPM'OAAR'YHOME [tar~.cte~llsk;, 81.ll,1,Jo'lfeIBdlM.rslC. 

-Ca'eF1S.8tot\>1-lti~F.dlJ~Uu.i;Jc.&,'I/ScfwAlV 
l~llC,l<SC.llPhM~avP,Wc,ASCAP) ,!,).(PM., 
B10073 

Tl:PllOPUOJN(SrmJIAiVOiscu;P,bic-R.bli5h,VllC. 
AS::Nl/li1!18Pat!rlF'litishrQ~)U7 

TE REIXIIWlE (hill Li~ LT Sl 
TESENTO ~l-j,•~r;a1,k11:;aPIJ:tishrg B\Wlar,t~ 

Ma>,..<Jrat,~fl11ihsh"9, Bt.«) LT ~ 
DfATSHOWaMJfTAYBOYSROLL[UJPP.tSi!Ul.lSk:C<r· 

W,31i:n,As:,,P~Ply~llJSl';;.ASC.IP/EUl80Ql
'-ooJl.lu!IC ~ . 8Ul,,$1t'lij $1-'~ ti'OOc 8\4\'0te,: .kotS 
Mu.~ o\OCAf'N,\:Jth & lltt,lc ASCAP) lt..H100'89 

llERE GOES ff'( BABY ,;f!Jool.C\tlS SUI Aff~ 
~,IHr.ar,oM.s;.SES+\C/Jlill)(bM,1:ic,BIAVEW 
Blm-rii Mooe Ile.. 11,1'~ .lip 1.1.M. AECAP~ 
Sbba. ~ ASW~lt&..31.5. Bl.I~ fl.. H10086: RBI-I 

" IllSAFTBIIOON ~ IWISllroC«p. 
61,1/""'1'tti;.rOlll:lf\d).$'mD ~ .SOCAtVZe,o,Gt~c 
h: S:C::NWli(j(~UIJ9Ch:..SOCAIViU-Ol-~I
ProoxtO't5Lkl, ,l,Cl;APA.h'i\e'Sall,W(-lT~U.C. 
ASW)Al.!'/lt, Hl(l)76 

M SAltnNOTHIN' (EMA&"ilA.bs(;, re ASCAJ>&aGay!e 
Mu...~ ~PICi'deC ~ ,AS&i\f',fullCi'de~IC.Pt.b 
!dir,i,UC. il.S{'.N'), HL CS29 

TIKTIJ: lD~1ll:CQ)l,t1Si:.. &,IIN,re·ellaKaslAI 
Br,\IS:f'.is m rr.bll MltSit F\Jlll:..'iing kw.T-.a. l"c.., 
Bt,l,,!(.JszlJ~¥~~ASCAP~t~FWi~ 
AmJ~ah:. . .AS:AP1MinaB;iMP,~81JO H1001BIJ36 

11.A \\Gl,Wl ~E$ "llNO(O,,S.,os.n,. &ll~biis 
Ul.19C.1f,l'Sl'l.Jn,Sa1sa.tuslc:, BM,,'CJlsaOomcnfEye 
uu..~ St,\fmr·IJ~'.ee •.tooc 8M~iM Uusk:: 8\tr), H.. 
CS'6 

'TL SUMMER CCIIIES ARt'.UlD llH1t:1s.l f(l('l::S 
SESl,C/,\00. 8\U'SIJViCflmws.t h: .SMl'tdm\lalle~ 
Music. SESICJMi1yfkrstF,\£c..81JVIHrdT1ttr.l.1icU.C 
Br.I) HLCS6. H1007l 

Too.\Y WAS AFAIRYIALE l~/ATVQS f\lQ~11gCa;n
Oill)'.8UVtaV-o." ~fllt~1:,. SUI}, HL.H10056 

TRY SLEEPING VfflH A BROKEN HEART ~';qAbc1,isl.lwc 

&,~/AlVS.,,,ll~ ~•"°'"""°'"""" ASl:N'/!Ul/(tl t.lOOCIIIC fl!l:»~lf,f(Hlfd) It., 
1'81t2S 

TllNNG HOME l&tl~AT\I 'l.r,cs LLC ~~ul 
MUSic UC. ASCI\P.G'.).i\'::nlltl9t S~~ MUSic 
-.SESAC)CS!2 

1\.HIMEAW"-Y(Gfl MlNfY) (lh,,ttsi!I Mu!-it-MGS 
Son'1,$. ASCA,P,{:ru119 ~ F\IIJl!ti11g ASCAP/Chrysa!i$ 
Uusicf\i,i{hng l~.A&:olPA.bquty, ~f.klle;:IIU\ic, 
ASOPhh+iHu!WlP.\lSt.ASCAP').K.,RSH90 

u 
uimo rr ~~.e MtiSlc:. &,WnNB-! lftrare UU9C 

S,"19.Q""19tlnc.. 8'~10lt,~Ntli:flno8W.litln 
1l't fcdtkf Fo\tK 8UV,l/Jt:IJ.SC 8\1~'11.Q l~t 
~ i:,,~(flPt:r~P,~tMt 8',,10.AMPiff.. 
CS<l 

UNSTOf'ffilllE ('&ry'AlV'ru Pl.ft, sing Co1')all)'. 
Br,t.,Eil:~c. SM~"'1EI r,\ls,t,ASCAP.,fSMll 
lflOOQ\:;tl,wrM~ ft,'W).19, 'ml.W'Jll?l\;lr,o~ 
Br,l,&.:IP. Ch! Uusir; olminm, BMO, ill,flML CS Hl:H!ID 
71 

IJll.llilNIWILEO'MAEAOY) (lelOl'Plodoobis. 
A&;.lP/!Ul/,Q, PIOOC.!flC.. ~/l.Ly,:WftcUC.. IJ,1/lr.:= 
~.tiiYll"O 1k:$g1i,: 0 i\Jbfey Gf.Nm. 8M~(UI 8'!1'.k#Xd 
Uu!k~. ~~010iflitl tAr:iic ~PftMDI& 
Uo.!ts.llC SOC#l) lt..tf10083.ABH11 

IFON THE IIOGE (Sfl@'.I' olht.f\Jddii,8'.M:iG'mlil!' 
1Aru.Aro\?)CS59 

w 
WAJER ~OfSei!GaJle t,bsic,ASCAP/t:itkit !-m'I! i) ~ 

UU:9C. ol.OCAP). ill,1PML CS 19 H' CO 100 
WKf 00T tERE (S<r,r/Al\' he Puti 1illQ COl!ll¥ft 
sr,~s Cl 8ooff ~!$ Uu..!Jc: 8'i,!~.$h(,nMJ3(.. 
Br,\l&r\'/i\lVAnl!f(6er,1.t.c.8M~dfi'(ICrIDS&t~ 
61'~0:...'fltr.ldm.UC ~l\'rot'fArr.lWO 
al1S.UC.A!X:ll'm1DIW,l;ogllic""11.~C /.SC.IP). 
HL CS37 

WE BOTH IBlWN {.b'.dil f\Jbl~flQ. SM~l!t Tns F\iJ. 
fG'IJ'9.&Mt·Ms·¥CIIP.ZPubtshn11 Bl.l~.ktht,t,\lsA; 

""'""'8'S<Ci'"'8< WE GOT HOOO LOVE JM.ryJ 6111,-IMc Aoc.APAJnM!fSdl· 
UCAMu!lc F\b$ing ASCAPAJnNffSal St.d~ h: 
As:o\PM'SP,US<C«,,As:o\P/SoooS ""' ~,om,i 
h: S(SAG,tmilffie~ $£00,~d~P,t, 
Oolr.S i\SCJl~Al\1~UC..W.Vll8M P,\sc 
C,ap., SESACfhe 091 sl.isl,SE~, Fi'-!l fl.b. 
lS'ir,g Gmu.o SffiACl,, Hl RBH ~ 

WK,\TA'f). WANT FROM ME jEMI 8t3dv.ald M1i>i::. k, 
Bl,timh.d!fllillC!ihl"{l.&M,\ralll:11./IB.SilMiVmHl1 
Ul,ISicF\itl~ngMl!f"J'Ah:: A$CJif'iScrv,Oi~I 
U1.151CPubhtingA<mru.ht: B110.H.. H100 10 

MEN I L.001( Al YOU (Sor,p'i\'VTLll)'..SLLC.ASCPP.l'bie 
n.J111Y '-4£1:. A,SC.\fl/F.1~ P,11.( ASCAPJ. AUPM., 
H100$2 

WINDOW SW [Ohh: ~OIWi~ ~AJfl\i:fSal 
Uusk: MG8 Scogs. ASti\P~ F,'IB<: f\bliYlh). 
AS:,)PJ, Hl.ll8H J9 

WINNER (Teil'mTI Tur11s. +\9:H'Ahw-:Si:11 M.5c -Zl.ns 
llC, MiCAP.,tlmp.lrnSnUisi::., MGIP/EMl,lal 
Ui.19(;. k'c..ASCA.Phrt19-c¥P,Uil~.ASC»'ilndri)~'ll.s. 
Soo'1,$,ASC»'/Almat,1Ji;cCA!p..~i\P/f)Ol.110lilfw
lENng S>,II/WaT1:!I-T,J"l);rt.,.,eA.Jbl~t1Ccfp. SI/It, 
Al,fliHL. H10061 RSH83 

W(li!ENUE, M.EN UE('Gh'l!l~t.te,ASCAPbOO~F\Rl· 

~,.~~t,'~~"rv~~~~fl!l 
WOOK HARD, P\AY HARDER t'So:lj/MVOM Kcy;5 l.t.1Si::. 

fWlshii,.~M~rm.nal.l.JSi::..~/Mid!Al 
O'illl2F,\r;c,8Milag Ltu11b:ks. Bl,\l'.1/a·r,et~i,fa:,: 
l\tfohrl;lCap ft,VJil.b"erl.am.AS:CJtPi{lo.Wrile 
U1,1~ Ll.C,Aft.Af').AMP.H.,CS28 

nt: WOAlO IS OURS TONIGHT (),~u~ n;_, ASC,llf',fri. 
mJY'lla\>eEntiltfTI ~kl::k.101-'ooc AS~t 
UU9CF\ll1$"111Q/4rll$t11't ASCAf'illltJ&,,k,Mc 
h: .\SC4PiUl)'U~Uuslt ~CS46 

WORST CASE SCENARIO!~ IMICPubt.sNng 
4S::;l.O/'liltSl!lrtelJuslt ~n~ll.ti.t!IC~d 
!iin,AftAP,Cornwutioi TrM Uusir. il.OCJ.P), N,J'ML RSH 
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RECORD COMPANIES: Sony Music Entertainment promotes 

Brian Garrity to VP of corporate communicat ions. He was 
director of internal communications. 

Odds On Records in Las Vegas names Ted Joseph president. 

He was a consultant for the label. 

PUBLISHING: The Harry Fox Agency promotes Maurice 

Russell to senior VP of licensing, collections and business 
affairs. He was VP. 

BMI CFO Bruce Esworthy adds new duties as senior VP of 

finance and administration. He will continue to serve as CFO. 

TOURING: Palace Sports & Entertainment in Detroit- which 

oversees the Palace, DTE Energy Music Theatre and the 
Meadow Brook Music Festival- names Shaw n Kuzmin senior 

VP of sales and service. He was director. 

Facility management company VenuWorks names Roger 

Swanson executive director of t he Alerus Center in Grand 

Forks, N.D. He was d irector of development and marketing 

at VenuWorks. 

DIGITAL: Omnlfone in London appoints Jeff Hughes CEO. He 

was executive VP at satellite TV broadcaster/Internet service 

provider BSkyB. 

MEDIA: Telemundo promotes Christian Riehl and Alonso 
Galvez to VPs of production. They were directors. 

RELATED FIELDS: The Future of Music Coaliti on names 

Lissa Rosenthal executive d irector. She was programs 

director at Americans for the Arts. 

-Edited by Mitchell Peters 

C':!C>Oll\f\fC)l~I<~' 
ART OF ELYSIUM PREPS FOR NEW YORK 
CHARITY EV ENT 
Nonprofit the Art of Elysium-which encourages musicians, 
comedians, actors and artists to volunteer their time for chil
dren in Los Angeles and New York hospitals- will host its sec
ond annual Bright Lights fund-raiser April 30 at Milk Studios 
in New York. 

With musical performances by Florence& the Mach ine and 
DJ Q-Tip, the event will build on last year's goal of raising 
money to expand the nonprofit's New York programs. The 
fund-raiser is being underwritten by Versus with Donatella 
Versace and Christopher Kane and sponsored by Belvedere, 
Dasani and Mac & Milk. Joy Bryant, Sara Moonves, Bee Shafer 
and Nicole Vecchiarelli will host. 

Between Bright Lights ticket sales, sponsorships and an on
line charity that begins April 26, Art of Elysium founder Jen
n ifer Howell expects to raise up to $150,000. Tickets are available 
through the organization's website (theartofelysium.org) for 
$ 150. She expects about 4 50 attendees and hopes the event will 
encourage the music community to become more involved 
with the nonprofit. Acts that have lenttheirtime include Macy 
Cray, Duncan Sheik, Rodrigo & Gabriela and Talib Kweli. 

"With musicians, wedo everything from songwriting work
shops to bedside performances for patients to concert perform
ances for children who are able to actually leave their hospital 
room and come into a group setting," Howell says. "We really 
try to empower the artist to think of the best way that they can 
teach these children their own personal creative process. ·· 

- Mitchell Peters 

Deftones 
singer Chino Moreno 

(right) hangs w,th Revolver 
editor in chief Brandon Geist at the 
April 8 taping of Revolver's -second 
annual Golden Gods Awards at Los 

Angeles' Club Nokia. The show airs May 22 
on VH1 Classic PHOTO TRAVIS SHINN 

A SUBLIME TIME 
Sublime With Rome-the new incarna

tion of the legendary Long Beach, Calif., 

reggae-punk band-recently opened 
its first tour with two sold-out shows at 

the Hollywood Palladium. But the 

g roup, which comprises original mem

bers Bud Gaugh (drums) and Eric Wil

son (bass) along with singer/songwriter 

Rome, is already planning to pick up 
where the original act left off 14 years 

ago. A bigger summer tour is already 

on the books, and the group is block

ing out time to enter the studio to 

record new material. 
After the spring tour, wlnich wraps 

May 2 in New York, the three musicians 

are planning a retreat to Gaugh's 

Nevada lake house to "hang out and 

Hundreds of independent record stores worldwide participated in the 
third annual Record Store Day April 17 to promote the importance of 
physical retail ootlets. To stImul.Jte sales, talents like Ani OiFr.mco and 
B ruce Springsteen supplied exclusive releases to 1nd1es; others hkc Yo La 
Tengo and Drive-By Truckers made in-store appearances and/or gave 
performances. 

ABOVE LEFT: The Smashing Pumpkins p l3yed a free show for 250 
people at Urban Outfitters' Space 15 Twenty in Los Angeles on Record 
Store Day. It released a free download of the track "Astral Planes" 
through Amoeba.com Apnl 16 to promote the event Herc, Billy Corgan 
(left) jams w ith bandmate Jeff Schroeder. PHoro KR1snN euRNs 

ABOVE RIGHT: Warner Bros. artist Jason DeriUo held an autograph 
session at New York's J&RMusic Wortd for his new self-titled ~lbum. 
From left: WEA assoc@tc of d igital and mobile Joseph Cacciola, guest 
Kelly M-y, WEA New York sales and marketing representative Paul 
Mc.Dermott, Warner Bros. local promotion manager Keith Rothschild, 
WEA sales and marketing representative Paul Solce, Warner Bros. 
p romotion and marketing manager BUI MIiiman, Derulo, J&R music 
div1s1on manager Lori Merced, marketing manager Wayne Olsen and 
rnusic division manager Bryan Hester. PHOTO. CASS,O.f•>ORA SELLERS-JOHNSON 

LEFT: Chris Brown. Bull Moose VP of marketing and operations and 
creator of Record Store Day, took in the acoustic performance of 
Grace Potter & t he Nocturnals at the Bull Moose record store chain's 
Scarborough, M.ame, location. From left Nocturnals guitarist Benny 
Yurco, Brown, Grace Potter and Nocturnals drummer Matt Burr. PHOTO· 

TASTE OF HOPE llft11 Utyof 
rMI Hope 

.. ~ •: ~.:-.~-· -~·_7-~ ~~-?·_~:::-:~,:__~ .... 
~-~:{~ ~se~r;~t~l~~CO~~d~~~c~~~~san;~-;~~:.~,~., 

.~:..;_;;1::Taste of Hope wine tasting March 24 at New Y0rk'S t·:\.. 
,<-' ·.Tribcca Rooftop. Silent and live auctions h_cld during the ~ ·'>,. 

... ~: _ :. :: fund-raiser garnered $200,000 for the institution's cancer .. :.,·.~ •. 
.-:jj t rC?atmcnt, .research and education programs. Guests included (frbm"_(~J. 

~•: left) RCA Music Group executive VP/GM Tom Corson, Med1abase/Prem1ere ·, 
/!'.! .Radio Networks senior VP of music init iatives/VP of affiliate relations AUssa . >~, 

Ji P~ltack, RCA Music Group executive VP of promotion Richard Pal.mese an_d ~nior ~• 
_..,-; • -· -·•··.-·--': - •_. ,_Y}? ?f pop promotion Peter Gray, .. ~ .H<?_IO. STE~E. PRuf '· · · • • · · • · ••. · \. 

bro down, do some wake boarding and 

some fishing, four-wheeling, play with 

some guns," Gaugh says with a laugh. 

"And jam too, of course. I have instru

ments all over the house. We'll jam, hang 
out, have some good times and w rite 

some new material and work on some 

things to sing about. We have to create 

some life experiences to sing about life 

experiences, right?" 

In June, the band will hit the studio 
for a week "and nail down some of the 

more worked-out songs and possibly 

even finish one or two of them for a late

summer radio release," Gaugh says. 

"Panic" is one song a I ready written, The 

band has also set aside three months 
at the start of 2011 to record a full album. 

Ever since Gaugh and Wilson met 

Rome and realized there was a musical 

""Olllili ~~ 
~ ,, 

.... ~ --_ , -----.. 
SUBLIM'=:WIT~ OME 

connection, the plan was to not just revisit 

the old material, but to move ahead with 

new songs. " It was so real once Rome 
and Eric showed up, and we knew that 

no matter what we call it, we're going to 

do something new,'' Gaugh says. "That 

was always the feeling." 
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Grammys on the HIil returned after a three-year absence April 14-15 to boost lobbymg 
efforts for policies that will improve the working environment for musidans. The 
Perforrnance Rights Act-which would compensate performers when traditional 
b roadcasters arr their work- was top of mind as nearly 250 advocates met w ith 
dozens of legislative offices to advance the r ights of music creators. 

DETROIT IVIUSIC AWARDS 
Billboard sponsored the Detro it Music Awards, which were 
handed out April 16 at the city's Fillmore venue. Presented 
by the Detroit Music Foundation, the awards support the 
Detroit metro area and southeastern Michigan music 
community. \Mnners in-eluded Bob Seger Uncle Kracker LEFT: Garth Brooks added another line to his already impressive resume: meeting 

President Barack Obama April 14 in the 0¼:11 Office. While he was there, Brooks 
p resented Obama with the Grammy Award the commander in chief won in 2007 in 
the best spoken word category for "The Audacity of Hope: Thoughts on Reclaiming 
the American Dream." Obama also won the prize in 2005 for "Dreams From My 
Father," ~lO: Of"TlClAL WHITE HOUSE PHOTO BY PETE SOJZA 

and Iggy Pop PHOTOS, M!CMAEl. SPLl"='.£T 

ABOVE: Ty Stone-who's signed to Kid Rock's Top Dog 
Records-woo outstanding rock/pop art ist/group (with Jy 
Stone & the Truth) and outstanding pop/rock vo~list. 

ABOVE: Recording Academy president/CEO Nell Portnow (left) and board of trustees 
chairman George Flanlgen talked with Speaker o f the House of Representatives 
Nancy Pelosi at the Capitol Hill Visitor's Buildmg pnor to the opening remarks she 
made April 15 for Grammys on the Hill Advocacy Day PHorc couRTEsv or PAUL MomGI/W1RE 
lt-4A~E FOR THE RE~DING .ACADEMY 

BELOW: The Rockets received the Distinguished 
Achievement Award that paid tribute to a b n~f but 
noteworthy career that included shar ing the stage w ith 
Kiss and ZZ Top. Original members Jim McCarty and 
drummer Johnny ''Bee'' Badanjek novv play in the Hell 
Drivers, which were arnong the r"light's perfor ers. 

BELOW: The Recording Academy honored Garth Brooks; Rep. Darrell Issa, R-Calit.: and 
Senate Maionty \rVh1p Dick Durbin, D-11 I., for their music-lobbying efforts Apnl 14 at the 
liaison capitol Hill Hotel. From left: Recording Academy board of trustees chairman 
George Flanigen ,3nd chair ementus/producer Jimmy Jam, Issa, Brooks, Durbin and 
Recording Academy president/CEO Neil Portnow and VP of government relations 
Daryl Friedman. i'H0TO: COURTESY OF PAUL MORIGl/\'JIRE IM.AGE F~ THE RECOROlNG ACAOfMV 

!. • ll • • ~ : Ii 

The 45th annual Academy of Country Music Awards, held April 18 at 
the MGM Grand Garden Arena in Las Vegas. heavily tipped its hat to 
the ladies this year. Tnple Crown Award honoree Carne Underwood 
became the first woman to w in entertainer of the year twice. 
Miranda Lambert, the first solo female artist to nab a second album 
of the year wm, also claimed top female vocalist and video of the 
year. Lady Antebellum won five awards, the most of any act that 
night, including single and song of the year for "Need You Now." 

ABOVE LEFT: Lady Antebellum's Charles Kelley (left) and Luke 
Bryan (right) took a cue from Brad Paisley's post-perfomiance 
plunge after showcasing his hit ··vvater" by dunking capitol Nashville 
president/CEO Mike Dungan at the MGM Grand Pool Complex at 
the label's after-party. Dungan dearly doesn't mind· In addition to 
Lady Antebellum's trophies, Br'¼ln was crowned top new artist and 
top new solo voca 11st. P+-OTO: AtCK DIAMOND 

CENTER LEFT: Blake Shelton's painng w ith Trace Adkins for the 
track .. Hillbilly Bone" netted the vocal event of the year honor 
Sm1Hng with Shelton and Blake (third and fourth fTOm kaft, respectively) 
backstage at the MGM Grand Garden Arena arc Wamcr Music 
Nashville president/CEO John Esposito, Reprise Records COO/ 
president Oiarmuid Quinn; Lyor Cohen, Warner Music Group vice 
chairman and chairman/CEO of recorded mus1c-Amencas and the 

U.K., Starstruck Management Group CEO/manager Narvel 
Blackstock and manager Brandon Blackstock. Pt+oro. TREE PAINE/ 
WJ.RNER MltSIC NASf-,VlLLE 

BELOW LEFT: SESAC toasted the success or artlliate Hillary Scott 
and her band Lady Antebellum at MGM Grand"s Rouge nightclub. 
Partygoers included (from left) SESAC senior director of writer/ 
publisher relations John Mullins and president/ COO Pat Collins: 
Cary Barlowe, co-writer of Lady Antcbellum·s hit "American Honey"; 
ar"ld SESAC director of writer/publisher relations Shannan Tipton
Neese. PMOTO· ~ANDI RA0Cl•~~ 

ABOVE: Sony Music Nashville's artist s dominated the evening by 
collecting eight awards. W inners and nominees gathered with 
executives for a photo a t the label's after-party From left: Sony 
Music Nashville senior VP of sales and operations Paul Bamabe-e, VP 
of p romo tion Skip Bishop and marketing VP Tom Baldrlca; Kenny 
Chesney; Brad Paisley, who won top male vocalist tor the fourth 
straight time; Phran Galante and husband Joe Galante, who 
attended his last ACMs as Sony Music Nashville chairman, Carrie 
Underwood; Eddie Montgomery of Montgomery Gentry, which won 
the ACM/Home Depat Humarntanan Award; Miranda Lambert; 
Montgomery Gentry's Troy Gentry; Sony Music Nashville e:xecutive 
VP of A&R Renee Bell; and recently retired Sony Music Nashville 
executive VP Butch Waugh, Pt+0T0:CHRtSTIE"S Pt+OTOGR,t.PHIC sruo1os 
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G LO BA IJ 
conference 
'!"'ill~~111..- -~ Los Angeles 'D- __ 
April 26-28, 2010 

Where entertainment & economics meet 

In an industry town like Los Angeles, 

the economy and the entertainment 

industry are inextricably linked. That's why 

the Milken Institute Global Conference 

has an entire track of sessions devoted 

to entertainment, media and technology, 

in addition to panels tackling the toughest 

questions in energy, finance, philanthropy, 

health, government and education. 

Keep up with all the action at 

milkeninstitute.org, where videos give 

you an all-access pass to 125 Global 

Conference panels. It's the next best 

thing to being there. 

Entertainment panelists include: 

• Avi Arad 
Arad Productions 

• Irving Azoff 
Live Nation 

• Richard Beckman 
es Global Media 

• Chase Carey 
News Corporation 

· Brian Grazer 
Imagine Entertainment 

• Robert Kotick 
Activision Blizzard 

• Les Moonves 
CBS Corp. 

• Carl Reiner 
Director/Writer/ 
Actor/Producer 

• Terry Semel 
Windsor Media and 
formerly Warner Bros. 

• Bryan Singer 
Director/Producer 

• Matt Tolmach 
Columbia Pictures 

• Thomas Tull 
Legendary Pictures 

• Jerry Weintraub 
Film Producer 

• Sumner Redstone 
Viacom Inc. and CBS Corp. 

milkeninstitute.org 
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