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A Road Map For Indies 
Immediate Access To Consumers Doesn't Mean Immediate Revenue 

BY RICH BENGLOFF 

There's more music being made and re
leased than ever before. The barriers to 
entry are down, the floodgates are open, 
and anyone who can make music that 
moves people has a way to get it out to 
the world. 

But of the 105,000 albums released 
in the United States i n 2008, the most 
recent year for which data is available, 
fewer than 6,000 titles sold more than 
1,000 copies each, according to Niel
sen Sound Scan. 

Of course, there are other channels, 
such as concert and ind ividual digital
track sales, that aren't included in these 
tallies. But those sales don' t change the 
fact that greater market access has come 
at the cost of an avalanche of new music. 
It's difficult for artists to stand apart from 
an ever-increasing crowd. 

As a SoundExchange board member I 
know that there are more than 40,000 acts 
and 5,000-plus labels registered with the 
perfonnance 1ight organization. Accord
ing to My Space, there are more than 5,000 
artist pages on its network. 

So in theory, e nterprising new artists 
embracing a DIY approach can 1'tuncl1 
their own careers and break out on their 
own. But in reality, these statistics sug
gest most acts going it alone will strug
gle to reach even a modest living without 
resorting to the proverbial "day job." 

These statistics and the glut of new re
leases h ighlight the impor tance to an 
artist of aligning with a label. Labels have 
the experience, infrastructure and indus
try con tacts to promote music and get acls 
no ticed by ind ustr y tastemakers and 
music fans worldwide. 

That said, in the independent label 
community, we've recognized the need 
to transform business models and to 
create the label of the next decade by 
adapt ing to technology-driven tactics 
and the aforementioned new consumer 
demand model. 

Today, in addition to our legislative ad
vocacy, com1nerce and 1nember services 
functions, education is a top priority at 
the American Assn. of Independe nt 
Music (AAIM), and our detailed plan for 
the future is a centerpiece. We've met, 
we've shared ideas, we've tapped the ex
pertise of the full indie community, and 
we've created a comprehensive road map 
for the new decade. 

We've outlined the importance of cre
ating a robust e-mail database, the value 
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of a thoughtful direct-to-consumer pro
gram and the power of technology to help 
build deep and lasting fan relationships
ones that realize a clear and measurable 
return on investmenl in new models. 

Embracing this change is no longer op
tional. lndie labels need to expand their 
sources of revenue and reduce their ex
penses- a challenge in the best of times. 
But by using such techniques as out
sourcing 11011creative functions to spe• 
cia lized firms like AA I M's assoc iate 
mem hers, labels can leverage outside ex
pertise to lower costs while sticking to 
their core 1nission of creating 1nusic that 
changes lives. 

As a new music business emerges, la
bels will need to con tinue lo evolve and 

change to meet these challenges. But we 
believe the glass is half full, and the AAIM 
road map not only advocates embracing 
the new, it explains how todo it. It covers 
a variety of topics from customized artist 
contracts to flexible expert staffs, and an 
aggressive and nontraditional approach 
to reaching fans and maximizing numer
ous revenue streains. 

How can artists and labels accomplish 
this? The basics still ma tter: Lis ten to 
your consumer, work smart, analyze your 
expenses and staff production. But also 
tailor different products to address mar
ket segmentation and utilize traditional 
"down t ime" like the per iod between 
touring and recording. And don't forget 
the importance of pursuing sy11ch op
portunities and performance royalties 
instead of giving music away for "pro• 
motional opportunities" if there's no 
well-thought-out end monetization goal 
from the promotion. 

In short, focus 011 new and nontradi• 
tional revenue and profit models. At heart, 
music always comes first. So for all of us 
who are passionate about music, moving 
forward requires learning how to build 
and maintain a strong bond be tween 
artists and labels and their fans. 

As we start this new decade, the AAIM 
"Roadmap for Independent Music La
bels," created in conjunction with our col
leagues from the World Independent 
Network, is our prescription for future 
health and success, created by a commu
nity. And it's just one part of an ongoing 
conversation between peers that educates 
and enlightens. 

We haven't figured out all the an swers, 
but I think we know the right questions 
to ask. To thrive, all ofus in the commu
nity must listen and educate. It' s more 
essential than ever to continue th is con
versation so that we can learn from one 

another and each add our own creative 
ingredients during a t ime of upheaval and 
change, as we enter the next decade and 
meet the continuing changes it will bring 
to our ind us try. 

Rich Bengloffis president of the 
America.n Assn. of Independent Music. 
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>>>TERRA 
FIRMA 
PROFITS DROP 
EMI owner Terra 
Firma's profits 
dropped 43% in its 
financial year that 
ended in March 2009. 
Profits fell to £1.8 
million ($3 million), 
while revenue 
increased slightly 
from £47.2 million 
($76.6 million) to 
£47.8 million ($77.S 
million). According to 
the Financial Times, 
the private equity firm 
owned by Guy Hands 
moved from London 
to Guernsey in the 
Channel Islands for 
tax reasons, which 
had affected profits. 
The paper reported 
that Hands objected 
to recent increases in 
capital gains tax and 
income tax, 

>>>KORN 
ROB ZOMBIE 
TO HEADLINE 
MAY HEM 
Hard rock acts Korn 
and Rob Zombie will 
headline the 2010 
Rockstar Energy 
Drink Mayhem 
Festival, a 24-date 
tour scheduled for 
July and August in the 
United States and 
Canada. Lamb of God 
and Five Finger Death 
Punch also will 
perform on the main 
stage. Last year 
Mayhem grossed $7.5 
million from 
attendance of 
266,653 to 23 shows 
reported to Billboard 
Boxscore. 

>>>OURSTAGE 
RAISES $2.6M 
IN NEW FUNDS 
Music discovery Web 
site OurStage raised 
$2.6 million in new 
funding, according 
to a company 
representative. The 
recent funds bring 
the total to 
approximately $5.2 
million of a $6 
million Series B 
offering. A Jan. 13 
Securities and 
Exchange 
Commission filing 
says 49 investors 

I 
have participated in 
the recent round of 

0 funding. The 

~ company raised $17 
>' million in Series A , 
~ funding in 2008. 

TO-DO LIST 
Publishers share their 

2010 priorties 

when he qui t 
"American Idol" 

i s i n for a shock: His new 
deal with Sony is set to give 
his company, Syco, a much 
greater stateside presence. 

No one at either Sony o r Syco 
would comment on the details 
of the six-year global deal (Bill-
board.biz, Jan. 12) , which ef-
fectively means Sony Music 
Entertainment will swap own-
ership of Syco for a 50% stake 
in the new company, a joint 
ven ture between the music 
major and an as-yet-unnamed 
Cowell-owned company. 

T hat means Sony's share of 
income from Syco's hit TV for-
mats, "The X Factor" and the 
"Got Talent" series, as well as 

blockbuster recording artists 
l ike Susan Boyle and Leona 
Lewis, will be greatly reduced. 
But sources within Sony insist 
that if the U.S. versionof"The 
X Factor," due to launch on Fox 
in fall 2011, is a hit, its overall 
pot will be considerably bigger. 

I.I 
MOBILE SOLUTIONS 

Texting sends donations; 
can it sell music? 

II 
TIK TOK TOUR 

Ke$ha plans to take 
her show on the road 

PAID IN FULL 
Portland, Ore., tries to 
set musicians• wages 

It 
OH SO QUIET 

The Olympics are mum 
on musical guests 

force of personality can over
come the inconsistent appeal 
music competition shows have 
for American TV audiences. 

While the previous season 
of "Idol" averaged 25.1 mil
l ion viewers, according to 
Nielsen. long-running com
petitors like NBC's "Nash
ville Star" and MTV's "Making 
the Band" didn't fare nearly 
as well in their most recent 
seasons. "Star" averaged 6.3 
million in 2008 and wasn't 
brought back, while • Band'' 
averaged 1.5 million for the 
season ending April 2009. 

In its favor, the U.K. ver
s ion of "The X Factor" has 
long since blown past the rat
in gs peak of its predecessor, 
"Pop Idol," and, if there are 
any s igns of the "Idol" ta le nt 
well running dry, t he wider 
"X" format-wh ich al lows 
groups and those o lder than 
25 to compete-could reple n
ish it. 

Another potential pitfall for 
Cowell is that both U.K. and 
U.S. versions of the show are 
due to air in fall 2011. 

"U.S. success could see 
'The X Factor' go from a 17- IH!fh@I BY MA RK SUTHERLAND and A NN DONAHUE J 

ITV has a lready insisted 
t h e U.K. ve r s ion will not 

move to accom moda te its 
A1ner ican cousin. But with 
Fox likely lo a ir the s how in 
midweek, while IT V has it in 
a weekend slot, Cowell's pres
ence on both shows is at least 
technically possible. 

country format to a 100-
country forma t," one Sony 
source says. "Securing Simon 
is a major result for us. He's 
been wooed by everyone over 
the last five years." 

While no official approaches 
from other parties have been 
confirmed, it seems apparent 
that other major labels and 
rival U.S. TV networks would 
have been interested in secur-
ing Cowell's services. But Cow-
ell's long-te rm relationship 
with Sony/ BMC-which dates 
back almost 20 years-seems 
to have won the day. 

"Syco is very important lo us 
g lobally," Sony Music Enter-
tainment U.K. chairman/CEO 
Ged Doherty told Billboard on 
the eve of the new deal. "It's a 

AMERICAN SYCO 
Simon Cowell Re-Ups With Sony, Plots U.S. Launch 

cornerstone of our company. 
We l1ave an amazing relation
ship and I hope it will continue 
for many more years." 

Syco will finally have a U.S. 
office, with Doherty expecting 
a Los Angeles headquarters to 
open by the summer. Syco
which currently employs 28 
staffers in the United King
dom, split equally between 
music and TV divisions-has 
yet to establish staffing levels. 

Syco/ Sony will have first re
fusal on any artists discovered 
through the new U.S. "X Fae-

tor," giving Cowell direct ac
cess to American talent. Al
most all of the label's recent 
signings have been U .K. 
art ists unearthed through 
e i ther "The X Factor" or 
• Bri tain's Got Talent," al
though it has had previous 
success wi th international 
classical crossover act II Divo. 

In December 2009, Syco 
Music h ired David Gray as 
Los Angeles-based senio r VP 
of A&R with plans to "expand 
[Syco'sl capability in America" 
(Billboard.biz, Dec. 14, 2009). 

Billboard understands he will 
also be searching for perform
ers outside of the talent show 
formats, while the label may 
eventually handle i ts own 
releases stateside. (It currently 
partners with U. S .-based 
Sony labels.) 

Cowell will take a s im ilar 
judge/executive producer joint 
role on the U.S. version as he 
does on the ITV! U.K. show, 
but i t remains to be seen if his 

· He goes backwar ds and 
forwards to America all the 
time as it is," Doherty says. "He 

was filming ' Idol' last week, 
he's up in Glasgow [Scotland I 
today filming 'Britain's Got 
Talent.' He's a busy guy and he 
juggles it, but we manage to fit 
it all in." 

Additional reporti11g by Andre 
Paine in London. 
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>>>JAY-; MUSE, 
GORILLA.L TOP 
COACHELLA '10 
Jay-Z, Muse and Gorillaz 
will headline the 11th 
annual Coachella Valley 
Music & Arts Festival, to 
be held April 16-18 at 
Empire Polo Field in 
Indio, Calif. Also 
confirmed are LCD 
Soundsystem, Faith No 
More, Thom Yorke, 
Pavement and the 
Specials. The 2009 
edition was the top
grossing festival in the 
United States, taking in 
more than $15 million, 
according to Billboard 
Boxscore. The three-day 
event drew nearly 
153,000 people. 

>>>CONAN 
O'BRIEN DEAL 
FINALIZED 
Lawyers for Conan 
O'Brien and NBC 
fina lized a settlement 
confirming O'Brien's 
exit from "The Tonight 
Show." The overall deal 
is said to be worth $46 
million-$47 million. NBC 
also announced the 
return of Jay Leno as 
"Tonight Show" host. 
He' ll start March 1. Under 
the deal, O'Brien will be 
sidelined until Sept. 1, 
when he can return to 
TV as the host of a show 
on another network. 

>>>YOUTUBE 
BOWS VIDEO 
PLAYLIST 
SERVICE 
YouTube quietly 
launched a playlist 
c reation tool called the 
YouTube Music 
Discovery Project, 
otherwise dubbed 
"Disco." The search 
results page streams a 
music video by the 
sought-after artist and 
offers a list of all music 
on YouTube available 
from that artist as well 
as a playlist of videos 
from similar acts. Users 
can edit the playlist by 
adding or deleting 
songs, skipping videos 
and saving and naming 
p laylist s, as well as 
sharing them through e 
mail with others. 

Compiled by Chris M. 
Walsh. Reporting by 
Nellie Andreeva, Antony 
Bruno, James Hibberd, 
Andre Paine, Glenn 
Peoples, David J. Prince 
and Ray Waddell. 

sides depose executives and other witnesses and ex
change of m illions of pages of documents. Perhaps 
some day the case may even go to trial. 

REINSTATEMENT OF ANTITRUST SUIT ILLUSTRATES 
PERILS OF COLLECTIVE ACTION BY LABELS 

But regardless of the eventual outcome, the case 
illustrates the dangers labels face when conducting 
any sort of business activity in conjunction with one 
another. While joint ventures, if done right, are per
fectly legal, collect ive action by the dominant play
ers in any industry will se t off red flags for both 
government antitrust enforcers and private plain
tiffs seeking damages. (Joint litigation activity, like 
the labels' collective lawsui ts against Naps ter, 
Grokster, Aimster and individual peer-to-peer users, 

In 2003, the major labels got an early holiday gi ft 
when the U.S. Department of Justice announced two 
days before Christmas that it was closing its inves
t igation into charges that the then-five majors had 
been engaging in a price-fixing conspiracy through 
Pres splay and Music Net, two joint ventures th ey had 
set up to provide legal Internet distribution chan
nels in the wake of Napster. 

The majors breathed an additional sigh of relief 
in October 2008, when U.S. Dis trict Court judge 
Loretta Preska dismissed a class action suit brought 
by private ind ividuals seeking potentially huge dam
ages over allega tions that the lab-els conspired 
through Press play (Sony Music Entertainment/Uni
versal Music Croup) and MusicNet (Warner Music, 
EM! Mus ic and BMG) to set artific ia lly high prices 
on digital downloads, and that they agreed to deploy 
cumbersome d ig ital righ ts manageme nt restrictions, 
all in an effort to keep consumers buying more prof
itable CDs. 

But on Jan. 13, the Second Circuit Court of Ap
peals in New York put the cork back in the cham
pagne bottle, reversing Preska's decision and reviving 
the case, expos ing them to yea rs of intrusive discov
ery and potentially tens of millions of dollars in po
tential damages. 

In some ways, this case is about ancient history. 
Pressplay and MusicNet launched in 2002 as the la
bels' answer to free and illegal downloads. But both 
quickly foundered, victi ms of high prices. poo r de
sign and meager offerings that included music by 
major acts such as U2 and Counting Crows, but not 
necessarily the tracks you wanted. Still. that didn' t 
stop the plaintiffs' lawyers, who filed 28 separate law
suits that were eventually consolidated into one. 

The meat of the plaintiffs' allegations is that the la
bels all agreed to a wholesale price floor of 70 cents, 

360 DEGREES OF BILLBOARD 

enforced through most-favored-nations clauses in 
"secret side letters" that guaranteed each licensor 
would obtain the same terms as the others, effectively 
setting a u niform price for down loads that under
mined competition . The plaintiffs also charge that 
the labels collectively agreed not to do business with 
potential licensees- like indie-focused eMu-
sic-that wouldn't go along with their tenns. 

It is a violation of U.S. antitrust law for 
competitors to agree on the price they will 
charge their customers, or to collec
tively refuse to deal with third par
ties. But the Second Circui t's 
decision lo reinstate the case 
against Pressplay and Music
Net is still a long way from 
finding that the labels did any
th ing w rong. The appeals court 
didn't determine that the plaintiffs 
had proved the ir case. Rather, it 
merely said that the allegations 
in the ir compla in t we re suf
ficiently concrete and spe
cific to allow t he case to 
move forward. 

Allegations are not evi
dence, and so now the case 
goes back to square one, 
with fights over whether 
the case may proceed as a 
class action and a lengthy 
period-poss ibly years
of d iscovery as the two 

All that you can't leave 
behind: BONO of U2, one 
of the bands that was 
featured on Pressplay. 

is protected under the First Amendment 
and a legal immunity known as the 

Noerr-Pennington doctrine.) 
This case should also give pause 

to those observers, including most 
prominently author Steve Knepper in 

his new book "Appetite for Self-Destruc
tion: The Spectacular Crash of th e 

Record Ind ustry i11 the Digital Age," 
who claim that the labels could 
have avoided the meltdown of the 
past decade if they had only 
struck a licensing deal with Nap

ster in 2000 instead of shut it down 
through a lawsu it. 

A grand deal involving the labels 
and Napster may sound like a perfect 
Kumbaya solution, but, as the Press

play and Music Net experiences demon
strate, any such collective agreement would 

have been fraught with anti trust peril. 

Ben. Sheffner is a copyright att.orne)' who 
has represented movie st,.dios, TV networks 
and record labels. Sheffner currently ,vorks 
as an attorney in the NBC U,iiversal 
Television Group, which is 20% owned by 
Vivendi, the parent of Universal Music 

Gro«p. He is the author of the 
Copyrights /J[_ Campaigns blog 
( copyrightsa naca m pa igns. 
blogspot.com / . 

tributing editor to Roi ling at Albany. He lives in Brooklyn week and Backstage, as well 
Stone,and his writing has been with his wife and son. as Bi llboard.com. 
published in GQ, Details and Comer's 14 years of expe-

CRAIG MARKS 
NAMED EDITOR OF 
BILLBOARD 
Craig Marks has been named 
editor of Billboard, where he 
will oversee the editorial op· 
erations of the print magazine, 
the industry-focused Web site 
Billboard.biz and the com
pany's digital newsletters. 

as the music editor for enter
tainment industry Web site In
side.com, as executive editor 

of Spin magazine and as edi
tor of CMJ. He has been a con-

the New York Times. Marks also 
co-managed the independent 
label Homestead Records. 

Marks graduated from the 
State University of New York 

M. TYE COMER 
NAMED EDITOR OF 
BILLBOARD.COM 
M. Tye Comer has been named 
editor of Billboard.com, where 
he will oversee the content 
programming and planning of 
the brand's consumer site. 

rience as a music journalist 

and editor began at the CMJ 
New Music Report, where he 
held the position of associate 
editor unti l 2001. More re
cently, Tye served as editorial 
director of AOL Music, where 

he led the creative, editorial 
and promotional aspects of 
the content team until 2007. 
AOL Music's traffic grew to 
approximately 20 million uni
que monthly users during his 

tenure and eventually be
came the No. 1 music destina
tion on the Web. 

Marks will be based in New 
York and report to Billboard 
editorial director Bill Werde. 

Marks was the founding ed
itor of Blender and served as 
editor-in-chief of the magazine 
until 2008. In 2009, he was 
named editor-in-chief of music 
for CNET.com. Craig has served 
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Comer will be based in New 
York and report to Billboard 
editorial director Bill Werde. 

Comer comes to Billboard. 
com following a two-year 
stint as Nielsen Business 
Media's editorial director, 
where he helped manage the 
day-to-day online initiatives 
of several brands, including 
the Hollywood Reporter, Ad-

Comer is a graduate of the 
University of Delaware. He lives 
in Brooklyn. 
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All You Need Is 'llove' 
Angels & Airwaves Plan Free Digital Album Release Feb, 14 

Blink-182 guitarist/vocalist Tom Delonge is 
taking a temporary break from major-label life 
with the release of the forthcoming a lbum by 
his other band , Angels & Airwaves. The group's 
third studio a lbum, "Love," wil l arrive Feb. 14 
as a free digital download. 

Delonge and Angels & Airwaves manager 
Rick De Voe agree that self-releasing the 10-song 
set is a fi11ancial risk, especially since Delonge 
is spending up to $500,000 ofhis own money to 
fund the process. But the artist hopes to recoup 
through corporate sponsorships, touring, merch 
sales, premium exclusive tracks and videos on 
the band's Web site and by selling a deluxe ver
sion of"Love" with 30 minutes of exclusive bonus 
material. The deluxe edit ion of"Love" will be 
available as either a CD or paid download. 

"We're redefining the music business," says 

Delonge, who finished a reunion tour last fall 
with Blink-182. "And I honestly think we' re 
going to be 10 times bigger because ofit." 

Angels & Airwaves' past two albums-"We 
Don't Need to Whisper" (2006) and "I-Empire" 
(2007), wh ich have sold 571,000 copies and 
268,000 copies in the United States, respec
tively, according to Nielsen SoundScan-were 
released on Geffen. Delonge is still personally 
under contract with Universal for two more al
bums, according to De Voe. 

Del onge initially approached the label with 
the idea of releasing the album for free . But 
"there are certain costs they couldn' t throw 
under the rug," he says. After failed negotia
tions, Geffen agreed to allow Angels & Airwaves 
to self.release "Love." 

"When you s ign with a label early in your ca
reer, it's because they have the advantage ofin

vesting in your brand," Delonge says, 11oting 
that he owns the masters and publishing rights 
for"Love." "Now it's changed, because the ma
jority of the kids now get their records for free 
[and] the labels don't have money to invest." 

"Love" will be available as a free download 
on Angels & Airwaves' Web site, and a deluxe 
version of the album will be sold at stores and 
digital retailers, including iTunes, for about $5-
$10. A final release date for the deluxe version 
hasn' t yet been set. 

Additionally, a feature film titled "Love" will 
h it select theaters later in 2010, according to 

Delonge. The music from "Love" will serve as 
the soundtrack to the film, which is about an 
astronaut who is stranded in a space station as 
the Earth collapses. 

To help market and promote the a lbum, An
gels & Airwaves partnered with Live Nation, 
Fuel TV and Hurley, a,mong others, to feature 
the download link on their Web sites and send 

e-mail blasts to their customer databases. The 
combined lists will reach about 55 million peo
ple, according to Delonge. 

Delonge hopes to d istribute at least 20 mil
lion down loads of the free album. His inten
tion is to expose Angels & Airwaves' 1nusic to 

as many people as possible, with the idea that 
those new fans will return to the band's Mod
life-powered Web s ite and buy merch or sign 
up for a p remium membership, which costs 
$6.95 per month and g ives access to advance 
ticketing and digital content. 

"I f only S% of that 20 million came back and 
interacted with the Modlife platform that pow
ers our Web s ite, the revenue would far exceed 
anything we'd make from a major label, in any 
way, shape or form," Delonge says. "I believed 
that music would be like a business card that you 
pass out, and if people like it, they come back 
and buy a number o f th ings from your band." 

According to De Voe, artists who use the Mod
life platform for their Web sites earn the fol
lowing revenue: 75% of a ll a lbums and movie 
sales made through the s ite, 75% ofall pay-per
view events viewed online, 50% of all advertis
ing on the site and up to 70% of all subscription 
revenue based on a tiered payment scale that 
tops out after reaching 15,000 members. 

At press time, Fuel TV was the sole sponsor of 
Angels & Airwaves' spring tour, which will visit 
1,300- to 6,000-capacity venues in North Amer
ica; Delonge says the band is still negotiating 
with other companies for sponsorship. And 
De Voe believes that the free album willlure fans 
to the show. "We've decided to basically give up 
the fact that we're going to sell albums and hope 
we're going to get it on the ticket side," he says. 

Meanwhile, Delonge says that Blink-182 is 
planning to record its new album soon and is 
currently talking with lnterscope to release the 
set in 2011. The group also intends to play Eu
ropean festival dates this summer. 

Agenda Items 
Performance Royalties, Digital Licensing 
Top Publisher Priorities In 2010 

Music publishers are eyeing an ambitious agenda for 2010, with their to-do list dominated by two 
key in itiatives. One is pusl1ing for U.S. legislation that requires the payment of performance royal
ties for compositions included in song and video downloads. The other priority! Making it easier for 
digital service providers to license music, including pursuing the creation of a global song database. 

Performance rights: During the 
past few years, music publishers 
and performing rights organi'za-

Publishers 
Place 

licensing of music tights easier 
and more convenient for people 
who want to use music in all the 
ways that are now possible given 
the technology changes." 

tions have had a tough time ad
vancing their ca use of extracting 
performance rights fees from 
downloadable media, with federal 
courts denying their claims in 
2007 for song downloads and in 
October 2009 for ringtones. Still, 

ED CHRISTMAN 

the issue will remain a top priority for the sec
tor in the new year. 

ASCAP CEO John LoFrumento pressed his 
case last year in a Billboard op-ed (Billboard, July 
25, 2009). "This performance right often occurs 
in addition toa 'mechanical right,' which arises 
when a tnusical work is copied," Lofrumento 
wrote. ''There is noth ing unfair or unusual about 
multiple rights existing in one work." 

Besides those instances, pub I is hers also a rgue 
tl1at the nonpayment of publishing perfotmance 
royalties in movie and TV downloads is a grow
ing injustice. Publishers already receive petfonn
ance royalties from the broadcast of TV shows 
and movies that feature music. But with more 

Universal Music Publishing 
Group chairman/ CEO David 
Renzer agrees, maintaining that 
"we have to be sympathetic to 
la rge d igi tal companies being 

faced with licensing music from [all the] differ
ent collection societies in Europe." 

Part of the answer may be to create a global 
database, an in itiative endorsed in October 
by the European Commission's Online Com
merce Roundtable. 

Renzer says the Pan-European licensing 
joint-venture in itiatives-all four majors have 
one-are also a start. The joint ventures enable 
digital service providers to license the Anglo
American works from each major publisher's 
catalog throughout Europe. 

But digital service providers still have to license 
the non-English, local-language repertoire in 
Europe from the respective rights organizations 

that oversee each terri
tory. Other U.S. publish
ing executives suggest 
that the latter process 
may be s implified by 
mergers of the various 
European country rights 
organizations. 

consumers v iewing 

the ir favorite shows 
and movies as digital 
downloads, publishers 
are trying to keep pace 
and secure what they 
consider to be proper 
compensation for use 
of their copyrighted 
works, especially s ince 
a compulsory mechan
ical license for the 
reproduction of music 
in audiovisual works 
doesn't exist. Publish
ers say they hope that 
Congress will write 
legislation that would 
recognize a perform
ance r ight in 1novie 
and TV downloads. 

Setting p riorities (clockwise from top left): 

If l icensing gets 
easier, it could encour
age the emergence of 
new d i gi tal service 
providers, which may 
find innovative ways to 
sell music. "We are 
now seeing a variety of 
businesses of scale
like YouTube, Facebook 
and other social net
works where music is 
being used in an amaz
ing number of new 

RICHARD STUMPF of Cherry Lane, DAVID 
RENZER of Universal Music Publishing, 
DAVID JOHNSON of Warner/Chappell and 
ROGER FAXON of EMI Music Publishing 

Cherry Lane Music 
Publishing senior VP of creative services and 
marketing Richard Stumpf notes that the in
dustry shouldn't forget about getting a pe1form
ance royalty for music in movies that are screened 
in theaters. "Everyone [in music publishing] 
would like to see th atone happen," he says. "We 
are the only country that doesn't have it." 

Meanwhile, labels and artists are continuing 
their pursu it of pe1formance rights royalties 
from U.S. terrestria l radio broadcasters for use 
of their master record ings. The mus ic publish
ers are sitting on the sidelines of that battle.qui
etly blessing that move as long as it doesn't affect 
songwriters' performance royalties from radio . 

Digital licensing: EMl Music Publish i11gchair
man/CEO Roger Faxon says a top priority for 
music publ ishe rs is "to seek out ways to make 

areas- that may well be important monetizing 
engines for the worldwide music business," 
Warner/Chappell Music chairman/ CEO David 
Johnson says. "We wi ll grow our revenues as 
those businesses grow, which is one of the chal
lenges that will keep coming up.• 

Johnson provides some historical perspec
tive on this trend. "I would submit that has al
ways been the case for music publishing." he 
says. "At some point [in the past], radio, televi
s ion and cable programming were all in their 
infancy. And then they became mature com
mercialenterprises that continued to use music 
and compensate the artists, songwriters and 
the industry for that use." 

biz For 24/7 publishing news and analysis, 
, see blllboard.blz/publlshlng. 
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IU[rlitJI BY ANTONY BRUNO I 

Tweets Don't Fail Me Now 
Why The Twitter Backlash Is A Good Thing-For Twitter And The Music Industry 

All is not well in the Twitter
verse. 

Following a year m arked 
by skyrocketing growth, Twit
ter be gan falling b ack to 
Earth toward the end of 2009. 

Twi tter started out the year 
on a roll, wi th U.S. un iq ue 
visi tors in January up 1,363% 
from the same period in 2008 
a nd up 33% from the prior 
month, accord i ng to com
Score. Year-on-year growth in 
m onthly u n ique vis i tors 
surged even h igher during 
the summer, reaching a s tag
gering 3,291% in June. 

But growth cooled shar ply 
in the fall, with the number 
of u nique vi sitors in October 
slipping 7.9% from Septem
ber, a lt hough yea r-on-year 
growth remain e d a s ti ll 
s trong 1,224%, acco rd ing to 
comScore . In addit io n, 
Nie lsen Onl i ne fou nd i n 
April that 60% of new Twit
ter u se rs q ui t t h e serv ice 
after a month . It's also un
clear how many ofTwi tte r's 
nea rly 100 million accounts 
are still active. 

(Not) everyone's at it: LILY ALLEN 
(above) is among the artists who no 
longer use Twitter; right: MILEY CYRUS 
in her Twitter 'breakup video.' 

A n umber of artists and 
celebr ities p ublicly ditched 
the se rvi ce , including Lily 
Allen, Chris Brown and Miley 
Cyrus (through a YouTube 
"breakup video") . Even John 
Mayer announced he'd take a 
Twitte r b reak a s pa rt of a 
broader "digital clean se.• 

At year's end , the word 
"tweet"- virtually nonexist
en t in the cultural lexicon 12 
months ago-made the Lake 
Sup erior State Unive rsity 
35th -annual list of Words 
Banished From the Q ueen's 
English for Mis-use, Ove r-use 

and General Uselessness. It 
ranked No. 4 ou t of 15. 

But none of this necessar
il y mea n s t h at the m icro 
blogging site is destined to 
become the next digital bust . 
Twi t te r wa s the per fec t 
sto nn: massive reach , low 
barr ier to e ntry and measur
a ble results. As the hype 
cycle w inds down , it could 
m ark the start of a more sen
s ible ap proach to the se rvice 
- which could help n ot only 
Twitter, but the vas t portion 
o f the mus ic indust ry th a t 
has em braced it. 

Tw itter presen ts artists an 
unparalleled opportu nity to 

ge t the i r message out to 
fans, provided l ) thei r fan s 
actually use Twitter and 2) 

LEADING WEDGE 
Digital music may cost less than its physical counter
part, but the same can't be said for the equipment 
that p lays it. Olive, the company behind the line of 
high-end music servers, has teamed with speaker 
manufacturer TH IEL for the p remium-priced 
Olive+THI EL networked HD music system. Olive con
tributes the music service, wh ich can store up to 
6,000 CDs and do the converting for you, while 

THIEL provides the speakers. The system can 
support up to four pairs of wireless 
speakers for a multiroom streaming 
experience and supports the iPhone/ 
iPod Touch as a remote control. 

The Olive+THIEL system Is avail
able for $7,900. 

-AB 
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the a rtist is comfortable with 
the level of e ngagem ent 
that' s requi red. 

To o m any art ists use 
pro~ies to tweet for the m, a 
practice that should s top im 
mediately. Lean ing on a p ub
licist for blog posts and Web 
updates is one thi ng, but 
Tw itter is far too i nt im ate a 
med ium to pull off tha t kind 
of subterfuge. Twi tte r ac
counts that ex ist only to send 
bus iness -related updates 
s hould clearly s tate that the 
art is t's organization, not th e 
artist, is behind it. 

And tha t lead s to the 
second poin t- how much to 
share. The m ost closely fol
lowed Tw itter accoun ts are 
those that give fans an act ual 
di alo gue w ith the artis t, not 
j us t an u p date o n a per
former's next public a ppear
ance. Artists who tweet about 
their everyday thoughts and 
ac t ivit ies do a b e t te r job 
keeping fans engaged, which 
in creases the impact when 
they issue business-related 
twee ts about new products 
or ac tivities. 

Findi ng the right balance 
between busi ness a nd per• 
son al can be difficult. Trent 
Reznor a bandoned Twitte r 
when the fringe elemen ts of 
h is fan base were gettin g too 
close to his personal li fe for 
comfort, although he s ubse
quen tly resum ed tweeting. 

Chri s Brown closed h is ac
count after postin g an embar
rassin g and ill- i n fo rmed 
t irade blaming re tailers for 
poor sa les of his latest album, 
"Graffiti" (Billboard.biz, Dec. 

14, 2009). 
Artists are jus tified in their 

need to ca rve out a priva te 
space i n th is age of always
o n, always-availa ble social 
med ia. And there' s some
th ing to be said fo r those who 
m ain tain an air of m ystery. 
Others s imply prefer to make 
m usic and not be everyone's 

fr iend. T hey're not Ludd ites 
for doing so. 

So se parat ing the d igital 
whe at fr om th e chaff is a 
necessary step to m a ki ng 
Twitter a 1nore relevant cmn
m u n i ca t io n tool. Wha t's 
more, it's likely we'll see a lot 
of changes to Twitter this year 
as the co mpany turns it s 
focus from building its user 
base to generating revenue, 
such as products th at allow 
art ists, brands and others to 
m ore easily track and partic
i pa te i n th e co nver sa tion s 
taking place about them on 
the service. 

Tw itter i s li ke a m icro
phone- a tool that's used for 
being heard. H ow effective 
a tool d epe nds e nti re ly on 
the artist. 

bi 
For 24/7 digital news z and analysis, see 

' billboard.biz/ digital. 

1:111"S & B1~11:FS 
GUITAR WORLD 
PARTNERS WITH 
CONCERT.TV 
Guitar World magazine has 
rea ched a d eal to provide 
video content for video
on-de ma nd service Con
cert.TV, which features live 
mus ic performances a nd 
related programming. Gui
tar Wo rld wi ll c ontrib ute 
footage of live perform
a nces, interview s and 
behind-the-scenes act ion 
from such artist s as Meta l
lica's Kirk Hammett and 
Buddy Guy. The se rie s will 
begin Feb. 15 featu ring 
Slaye r, Living Colour a nd 
Five Finger Death Punch. 

INDABA, PENTON 
MEDIA TO SHARE 
SERVICES 
Online music collaborat ion 
site lndaba Music has forged 
a marketing p a rt ne rship 
with Penton Media's Elec
tronic Musician magazine. 
The deal includes sharing 
membe r and s ubscribe r 
lists a nd adve rtis ing a nd 

m a rke ting services. lnd
a ba is posit ioning Elec
tronic Musician a s a n 
editorial resourc e for its 
membership, which it says 
tops 4 00,000. lndaba will 
a lso host a special se ction 
of it s s ite called " Elec
tronic Musician Presents/' 
consisting of product re
views, tutorials a nd a rtist 
interviews. 

WATUNES LAUNCHES 
IPHONEAPP 
Dig ital distribution firm 
WaTune s introduced an 
iPhone app service for its 
VIP m embe rs t hat helps 
them create apps to share 
music, videos, pictures and 
Twitter updates with fans 
through the iPhone. The 
capabilit ies are a result 
of a strateg ic partnership 
with Dijit, a w idget d evel
oper t hat focuses o n shar
ing content across multi
p le plat forms. WaTune s is 
a hybrid social networking 
servic e and d igita l distri
b ution company. 
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BY A NTONY BRUNO 

Shortcode To Sales 
Mobile Texting Sent Millions In Charitable Donations For 
Haiti-Can It Also Sell Music? 

In the immediate aftermath of the Jan. 12 
earthquake in Haiti, the power of mobile 
communicat ions quickly became apparen t 
when the Red Cross was able to generate $5 
million in donations in 48 hours through 
mobile-phone based donat ions. 

By texting the word " Haiti" to the short
code 90999, subscribers of any wireless op
e ra tor could donate $ 10 to the Red Cross' 
Haiti relief fund, with the charge added to 
the ir monthly bill. According to Denver
based Mobile Accord, the company that pow
ered the campaign, users were donating up 
to $10,000 per m inu te at its peak and at press 
ti me had donated more than $27 million. 

The campaign provides a vivid illustra
tion of how U.S. wireless customers have 
come to accept mobile texting as not only a 
trusted source of communica tion, bu t of 
commerce as well. But there remain signif
icant obstacles to using the same infrastruc
ture to drive the sale of such digital 
en tertain1nent content as 1nusic. 

The challenge lies in delivering a digital 
purchase after it has been paid for, which 
isn' t an issue in charitable donations, where 
the traffic is only one way. Part of the prob
lem is technical, as not every wireless oper
ato r has its own m us ic download store. 
Sprin t has its own branded service, but Ver
izon Wire less exclusive ly relies on partner 
Rhapsody, while neither AT&T nor T-Mo
bile have dedicated music sto re fronts, opt
ing ins tead to steer the i r customers to 
partners like Napster or Amazon. There are 
ways around this, such as partnering with 
off-deck mob ile conte n t provide rs li ke 
Thumbplay, but that's another partner to 
add to the revenue spli t. 

Holding back the resolution of these tech
nical hurdles are basic service issues like 
customer support. Even if an artist or label 
wanted to sell an exclusive digita l t rack 
through a mobile transact ion, i l's the wire
less operator that would have to field sup
port calls if customers never get the songs 
they ordered o r the fi le doesn't play. 

"There is a lot more ac tivi ty that needs 
to be undertaken in regards to co nte nt 

management and c011ten t delivery than is 
part of the overall mobile giving process,• 
says Michael Becker, VP of mobile st rate
gies at mobile mar ket ing firm iloop Mo
bile and vice chai rman of the Mobi le 
Mar keting Assn. 

This causes carriers to ask for a huge cut 
of any text- in itiated sale, anywhere from 
30% to 50%, which they waive for mobile 
giving campaigns. That's a steep cut for the 
content provider, wh ich also has to absorb 
all the marketing costs. 

This combination of technical and busi
ness issues led to the rapid demise of the 
few companies th a t tried to sell music 
through texting, such as TxtTunes and Tex
tango. But there are solutions. Mobile fan 
club provider Mozes is expected to launch 
several text-messaging-based initiatives later 
in the year to help participating artists sell 
mus ic th rough texted alerts and shortcode 
prompts during concerts. Mozes CEO Dor
rian Porter says the company recen tly struck 
deals with Amazon and iTunes to let fans 
buy mus ic through those respective serv
ices, rather than add the purchase to their 
phone bills. 

Such a solution would requ ire users to 
have the ir cred it cards on file w ith eithe r 
service and likely be limited to smart phones 
like the iPhone, Black Ber ry and Android de
vices. But Porter says that's no longer as lim
iting a requirement as it once was. 

Content providers also are working more 
directly with mobile opera tors on exclus ive 
promotions, bypassing the technical hur
d les of cross-carrier campaigns and gaining 
marke ting suppor t. One example is" Amer
ican Idol" and AT&T's "Live Idol Tones" in i
tiative , through which fans can regis ter to 
get text alerts when r i ngtones and r ingback 
tones frmn a contestant's perfonnance are 
availa ble to buy, usually the day after the 
show airs. 

"Text-to-buy respo nse works well w hen 
you have the proper media and awareness 
platform behind it," says Mark Nagel, direc
tor of music and personalization content for 
AT&T Mobility. 
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If you are a music publisher who owned or 
administered work between 2000 and 2008, you 
may be entitled to receive compensation through 
a settlement of pending and unmatched funds 
owed publishers by major record labels. 

To learn more: 1-866-249-811 O 

www.NMPAlatefeesettlement.com 

Registration deadline: 
February 14, 2010 
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A $tar Is Born 
Paradigm Works To Get New Chart-Topper 
Ke$ha In Front Of Audiences 
Paradigm agent Matt Gall e 's phone is proba
bly ringing righ t about now. 

Galle (My Chem ical Romance, Taking 
Back Sunday, Boys Like Girls) is the agen t 
responsible for exploding pop star Ke$ha, 
and as such is fielding a ton of calls regard
ing an artist who could be on the cusp of in
ternational s tardom. 

After bowing at No. 1 on the Billboard 200, 
Ke$ha's debut album , "Animal," slips two 
notches to No. 3, boasting a two-week sales tally 
of2 19,000 copies, according to Nielsen Sound
Scan. In the three months since the single "TiK 
ToK" debu ted on the Billboard 

every territory," Galle says. "Over the summer 
she'll be doing a full U.S. tou r of some sort. 
I fit keeps blowing up, maybe it makes sense 
for Kesha to do a head lining situation, and 
there are a lot of big artists inquiring about 
her supportin g, too." 

Ke$ha came to the attention of Galle (who 
also owns the Photo Finish label distributed 
through Atlantic) last s um mer when Photo Fin
ish act 30H!3 collabo rated with Ke$ha on a 
track produced by Dr. Luke. 

"The news got back to me of how talen ted 
she was, so I checked out her songs on My

Hot 100, Ke$ha has sold a com
bined 3.3 million digital songs. 
"TiK ToK" accounts for 2.9 mil-

OnThe 
Road 

Space an d got i n touch," Galle 
says. "Ke$ha came into our of
fice over the summer las t year. 
We had .a great meeti ng, we had 
the sam e vision, and we decided 
to work together." 

lion of those downloads, accord
ing to SoundScan. 

Beyond those sales, there's 
h uge dema nd to see Ke$h a 
in person. 

"A lot more calls started com
ing in." Galle says, adding that 
it's not just a U.S. phenomenon. "There are a 
lot of territories reach ing out, too, like Japan, 
Aus tral ia, Sou th A1n er ica, As ia , Mex ico 1 

Canada-they all want her." 
Tempting as some of these offers m ust be, 

Team Ke$ha is being selective. The artist will 
play a Toronto date during Canadian Mus ic 
Week in Marc.hand will play the Dinah Shore 
Weekend in Palm Springs, Calif., in early April. 
Ke$ha wil l do some dates on the resurrected 
Lilith tour, which was co-founded by Paradigm's 
Marty Diamond, who also works with Ke $ha. 

Ke$ha's touring strategy is still coming to
gether, as Paradigm works around other de
m ands on her time. "I th ink there w ill be 
album promo for a while. She's a priority in 

Paradigm first booked Ke$ha 
on a few select club dates in Los 
Angeles with com pa triots li ke 
Har Mar Superstar, but her first 
"real" show was the BMI Stage at 

Lollapalooza in Chicago in August. 
"To be honest, I had never heard of Ke$ha 

until Matt Galle called me," says Huston Pow• 

ell, talent buyer for Lolla producer C3 Presents. 
"We were late in the booking process, but he 
said she was a lot of fun, so we took a chance. 
She had a great performance and ended the set 
with confetti and a bunch offans dancing with 
heronstage. It is fun to see new artists get their 
start on smaller stages and really take advan
tage of the opportunity." 

After Lolla, Ke$ha headed to the United King
dom to do some promotion for RCA, and Par
adigm booked her on a couple of shows with 
Calvin Harris and Mr Hudson. (Ke$ha has 
since signed with Pete Nash at Helter Skelter 

for booking in th e Uni ted Kingdom and 
Europe.) Then came several dates with 
Mickey Avalon on the West Coast and in 
the Midwest "just to get some touring 
under her belt." Toward the end of that brief 
run, "TiK ToK" hit the airwaves, and the 
fuse was ignited. 

Galle worked w ith My Chemical Ro
ma nce and Taki ng Back Sunday from the 
demo/club stage to arenas, so he' s n o 
stranger to artist development. Still, he 
says he hasn't worked anythin g that hap
pened so qu ickly, and such a rapid r ise 
makes caution all th e m ore important. 
But Galle is qu ick to poin t ou t that be
yond the catchy so ngs, Ke$ha is a charis
matic perfo rme r. 

"The live show is great, she hits all the 
notes, she's a fron I person that crowds are 
attracted to," he says. "A 30- to 40-date tour 
hasn' t happened yet, so we're trying to bui Id 
it up so she doesn' t get burned out. Vector 
(Management! and myselfare thinking this 
doesn't need to happen overnight. We don't 
need to jum p on .all these things; they're 
going to be there for a long time." 

.biz 
For 24/7 to uring news 
and a na lysis , see 
billboard.biz/touring. 

BOXSCORE Concert Gl'osses 
GROSS/ 
TICKET PRlc.E(S) 

$2,906,690 
($3'~'04 A.nralif1' 
$200.54/S97.7 0 

ARTIST($) 
Venue, Oate 

Attendance 
~~'ty 

FLEETWOOD MAC, THE VERSES 
Rod Laver Arena, Melbourne, 
Australia. Dee. 1-2 

21,855 
25,000 two shows 

N ICKELBACK, SICK PUPPIES 
18,124 
24 800 two s.hows. 

Promoter 

Andrew McManus Presents 

Daint y Consolidated Entertainment, Live Nation 

I $1•123•5,o . ld;J33il•t.P 
~s;~363SA..srafl'1) :~~~ra~'te~~,~. 7:'bourne, ?ttlJ two SMOWS Frontier Touring 

I $1,sss.a;;---144i•J~ft•JiiiM;fN3·1·lP3; 
• $'57/$67 Nelli S. Blaisdell Ce nter, 13,880 

______ Honolu lu, Jan. 6, 9 two se• outs 
Goldenvoice/AEG Live, Entertainment 
Enterprises 

$1,266,480 
(£773,970) 
$"06.16/$736• 

$1,127,550 
(£68'425; 
$"q856/$74 ,16 

$1,061,84 0 
(£639345, 
i qq30/!,7,i 74 

$1,042,455 
$61525 

$964 ,827 
$66/$56/$46/ 
$23 

$909,201 
$56.50/$4650/ 
$36 50/$23 

$833,732 

ANDREA BOCELLI 
National Indoor Arena, 10,462 
Birming ham, Eng land, Nov. 4 11.03? 

i ·ifi•l;i#·l:J·I3388 
Echo Arena, Liverpool, England, 9,083 
Nov. 6 S(! out 

ANDREA BOCELLI 

Van Andel A rena, Grand Rapids, 21,933 
Mich., Jan. 2 two sea 101.1t s 

li;i-!iWiil:i#;lf·!il·ld3iiiif;f· 
AT&T Center, San AntonK>, Dec. 26 1it~6 two Sh•"W'S 

li;fii~¥il:i#·ifi~l·ld3iiiii·t 
Ford Center, Oklahoma City, 21,112 
Dee. 20 22.4 2" two st-ows 

KHlm&nJllrO Llve/AEG Live 

Kilimanjaro Live/AEG Live 

Kilimanjaro Uve/AEG live 

Live Nation, SMG Grand Rapids 

Stone City Attractions 

Stone City Attractions 

JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY 

t~~~~ijr) S<:otlabank Place, Ottawa, Jan. 7 ~.t~~r Outback Concerts 

$829,222 
(Scn6205A.5:ral.r\ 
$92.73/$6780 

$810,417 
(1837420 f.a-a::1iar: 
$7S 84/5508' 

$808,903 
$f:.1/$S/$4'/ 
$23.25 

$759,690 
$5C!/$39 

$724,544 
$62/$52/$42/ 
,25 

$621,193 
$54 50/$25 

KEITH URBAN, BOB EVANS 
Rod l..aver A rena, Melbourne, 
Austr.,11&, oee. 12 

10,110 
ll,000 

Chugg Entertainment 

JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY 

A fr Canada Centre, Toronto, Jan. 8 1: •~?0 Out back Concerts, Just For Laug hs 

li;i-!ihlil:J#;Jf·itl•l;i3iiiii;i· 
Verizon A,ena, North little 19,014 
Rock, A rk., Oec. 19 22.000 two s.hows. Stone City Attractions 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
Xcel Energy Center, St. Paul, 13,856 
Minn., Jtin. 16 se out Live Nation 

li;f!tt¾il:i#·it·iil•l;i3iiiii·P. 
Frank Erwin Center, Aust in, 15 753 
Dec. 28 6.loa two shooNs Stone City Attractions 

TRANS-SIBERIAN ORCHESTRA 

Sammet Center, Nashville, Jan. 3 1i•1~i two she"m Live Nanon, In-house 

$606,885 WWW ll;f itFlil:i#;Jf·ii l·li'3iiiil;f 
$55/S25 jg~1, A rena, Birmingham, Ala., 1!.'1ii~wo st-ows Live Nation 

$SS9,S52 
$59/S-lQ 

$559,142 
$59/$39 

$545,532 
$SS/$3S 

$S31,387 
$59/$39 

$529,807 
$56/$46/£36/ 
,23 

$511,228 
$5q/S3Q 

$491,288 
$56.50/$23.25 

$489,849 
$75/$36 50 

$488,995 
$"03/S38 

$482,678 
$"77/$38 

$481,931 
$56/$,16/S36 

$479,149 
f$5C6.483<:.anacJiY1) 
$65 88/~46 en 

$477,034 
$56 50/$46 SO/ 
$3650 

$476,882 

l:i;f!·l4-!MH¥i?ll;f!il·fl!·!#i=i3;ill1?iiiil#t·I·ld 
~!}!~ !!~~f5A rena, Des Moines, ~.~g Live Nation 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 

Ford Center, Oklahoma City, Jan. 8 Wo!~3 Uva Nation 

N:l;Z.i·1¥iHHii?ll;t!ll•t·if·!#i:J#;ill1tiiill?t·I·l;J 
AT&T Center, San Antonio, Jan. 7 ~f gila Uve Nation 

N:i;Z.!·ikihHM?il·i·!ll·Z.if·i#i=i3·iil1?iiili#t•I•J·j 
~aT~~sJa~~t Arena, W ichita, !~•~ l Uve Nation 

li;Z.!l~-Jil:f#;Jt·!ll·l·J311iii;t· 
FedExForum, Memphis, Dec. 16 ~~£i two ~ha~ Stone City Attractions 

N:J;Z.!·1¥!Hiii?ll;t-!ll·Z.if·!?i=i#;ill1biiili?t·I·l;J 
~JJ:t J~\lt1~ Center, Sioux City, ~e9~1 Live Nation 

ll·tt:~-Jil=i#·lt·!:C•l·J311iii·t· 
~~:~gmon, San Jose, Calif., ~?~f t ,o s.hows Live Nation 

l!·!•iift·W·Wt·fi·lli·l#;\1J!·i13;1•a;133[.l'fiW!·!#·Jlb 
Fox Theatre, Atlanta, Dec. 28- 29 ~~9~~ iOuU AEG Live, Rival Concerts 

l•t·Uiii·I·H 
~~~-~ 15~~~~ Alena, Rochester, ?,:?J: 
•;t•!·Jf·!tli:t•llt 

~~~:ilion, San Jose, Calif., ?1~?,1 
TRANS-SIBERIAN ORCHESTRA 
CenturyTel Center, Bossler City, 10,815 
l a ., Dec. 18 10.968 

AEG Live 

Uve N.,tlon, Afvarez & Garner 

Stone City Attract ions 

LADY GAGA, K ID CUDI, SEMI PRECIOUS WEAPONS 
Que-en Eliz.11b-eth Theatre, 8,220 
Vancouver, Dec. 9~11 tt-ree sc outs Live Nation 

li;t·!l~-Jil=l#;Jt·!ll•ld31iiii;t· 
BOK Center, Tulsa, Okla., Dec. 11 !~• ~r Stone City Attraetion.s 

KISS, BUCKCHERRY 
$'30/$8Ql'S.39SO/ Honda Center, Anaheim, Calif., 10,158 
$ 9.50 Nov. 24 S(! out Concerts West/AEG Live 

$476,743 
$Q0/$.33 

THE KILLERS 
Collseo de Puerto Rico, Hato 
Rev, Puerto Rico, Nov. 11 

$473,s2;---•:f•]:i•ii!·H 
$52 25/S.50 Ari;lgon Ballroom, Chic.ago, 

Stein Dueno Entertainment 

I 
I 
I 
I 
I 
I 
Ill 
I 
II 
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I 
I 
II 
I 
m 
I 
I 
I 
II 
I 
I 
I 
I 
I 
I 
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II 
I 
I 
I 
I

= $471,267 
$"30/$80/$395<1/ 
$'O'S 

Oct . 29•31 

KISS, BUCKCHERRY 
san Diego Sports Aren&, 
San Diego, Nov. 27 

lM~ '""' show, Jam Productions 

8,999 
se out 

Concerts West /AEG Live 
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Fair Play 
Portland, Ore., Artists Campaign 
For Equitable Compensation 

Along with the usual posters advertising upcoming shows and 
reminding patrons to smoke outside, clubgoers in Portland, Ore .. 
could start seeing a new sticker appear on venue doors. If an ef
fort by the American Federation of Musicians Local 99 is success
ful, most venues in th is music-friendly city will sport signage 
proclaiming that they've agreed to ensure fair compensation for 
musicians. At the core of the guidelines is a tiered pay scale, which 
is based on such factors as the size and type of venue. 

While most concertgoers might as
sume the bulk of their cover charge 
goes to the band, that's not always the 
case. High-profile local acts and many 
touring bands can negotiate guaran
tees and percentages of the door, but 
up-and-coming acts generally have to 
take what they can get. In some cases, 
the AFM found that, after deductions 
for venue expenses like sound staff, 
door staff, promotional fees and 

"house fees," musicians' compensation routinely gets reduced 
to just a fraction of what was brought in. 

"There is no real standard from club to club," Local 99 presi
dent Bruce Fife says. "Some clubs can takeout fees ofup to $ 100 
before the band even sees a nickel. And this is despite the fact 
that the ba11ds bring their frie11ds out, and those frie11ds are the 
ones paying the cover and buying food and buying drinks.· 

Many local musicians fond themselves unable to make a living, 
between venue deductions and mos t clubs' reluctance to book 

even those local acts that play out frequently. "This makes it re-
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ally ihard for bands to develop," says bassist Sean 

Hudson, who plays with a number oflocal acts. 
One Portland club booker, Jimi Biron of the 

McMenamins chain, says the agreements will 
help venues as wel l as artists. "I like it from a 
competitive stance." he says. "It will help us be 
able to recruit and book top local talent, because 
they'll know we pay fairly." 

McMenaminsownsa numberoflocal venues. 
from the 1,500-seat Crystal Ballroom and 5,000-
seat Edgefield to smaller bars like the White Eagle 
and the Rock Creek Tavern. "This really won't 

have an impact on the bigger venues, because if 

you're getting booked at the Crystal, you're already big," he says. 
"And for venues like the Rock Creek Tavern, where we book duos 
and trios. we can almost always guarantee thattheacts wi ll hit or 
exceed the proposed pay scale." 

The one flaw in the agreement, according to Biron, is that the 
pay is calculated per musician rather than per band. "There are 
some nights at the White Eagle where a band m ight make $600 
or $700," he says. "And tl1ere are off nights when they might make 
less. But we always do the booking based on the band and its draw, 
not the s ize of the band. Th is agreement could shift bookers to
ward only booking duos and trios in order to make sure they com
ply and leave bigger bands out in the cold." 

Biron has suggested that the agreement stipulate a per-hour 
pay rate instead of a per-musician rate and is currently in talks 
with Fife and the AFM. "If it was an hourly rate, I think it would 
be easier to qualify," he says. "Most people I know have a hard time 
finding fault with fair pay, and we just want to make sure this is a 

win-win situation for everyone." 

' 

Fife says that while no one has 
signed the agreement yet, conver
sations are ongoing with local ven-

- " ues, and a number oflocal acts have 
- stepped up to support the initia-

tive. For some Portland artists, the 
mere fact that people are talking 
abou t fair pay is a significant step 
toward educating bands and fans 
about the realities of trying to make 
a living playing music. 

"Whe11 a band performs for 
exposure," blues singer/guitarist 
Norman Sylvester says. "they ex
pose themselves to poverty.· 
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NO BRIT NOD 
FOR BOYLE 
Despite her trans-Atlantic 
chart-topping exploits, 
Susan Boyle was notably 
absent from the 2010 BRIT 
Award nominees list 
announced Jan. 18, based 
on votes by the 1,000· 
member BRITS Academy of 
music industry and media 
representatives. Other U.K. 
female acts featured 
heavily on the list, with 
Florence & the Machine, 
Lily Allen and Pixie Lott 
garnering three 
nominations apiece. Lady 
Gaga and U.K. boy band 
JLS also collected three 
nominations each. The Feb. 
16 awards show at 
London's Earls Court Arena 
will be broadcast live on 
ITVl. A full list of nominees 
is available on Billboard.biz. 

SPOTIFY GOING 
DUTCH 
Sweden-based music 
streaming service Spotify 
plans to expand into the 
Netherlands in 2010, the 
company's global head of 
licensing Niklas lvarsson 
said Jan. 15 during a panel 
session a t European music 
conference and festival 
Eurosonic in Groningen, the 
Netherlands. lvarsson said 
discussions are under way 
with rights-holders but 
declined to specify a launch 
date. Spotify currently 
operates in Sweden, the 
United Kingdom, France, 
Finland, Norway and Spain; 
it claims to have more than 
6 million users. 

PINK TOPS IN 
AUSSIE AIRPLAY 
Pink has become the most 
popular artist on 
Australia's airwaves for the 
third successive year, 
based on broadcast logs 
for July 1, 2008-June 20, 
2009, collated by the 
Phonographic 
Performance Co. of 
Australia. The 
organization collects 
performance royalties 
from recorded music on 
behalf of performers and 
labels. Pink heads an all
U.S. top four of most
played acts, followed by 
Kings of Leon, Katy Perry 
and Lady Gaga, with U.K. 
act Coldplay coming in at 
No. 5. Thirteen Australian 
artists were included in the 
top SO, down from an all
time high of 19 in the 
previous year. 

Reporting by Lars 
Brandle, Andre Paine 
and Jen Wilson. 
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While Tremblay says he can' t discuss the 
show, he adds that his experience with 
Canada's Barenaked Ladies dur ing the 
2002 Salt Lake City Winter Olympics 
demonstrates the games' selling power. 

Barenaked Ladies, who will also give 
a Victory Ceremony performance, were 
handled by Tremblay for Nettwerk Man
agement in 2002 and played a show at 
the Olympics Medals Plaza, broadcast 
by NBC during its games coverage. 

physical s tock. However, he expects a sig
nificant increase in digital sales as TV cov
erage airs. "Given the exposure some of 
those acts will receive," he adds, the EM 1 
CD "should also do really well for us." 

Kirkwood says sales spikes for acts 
involved in the Olympics can be sub
stantial, noting that HM V's sales of al
bums by Sarah Brigh tman rose more 
than 100% in the week following her tel
evised performance a t the 2008 Beijing 
Olympics' opening ceremony. 
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Rocking the Great 
White North: SARAH 

MCLACHLAN; inset: 
BEN KOWALEWICZ 

of Billy Talent 
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GLOBAL BY·FIO BERT THOMPSON 

Tremblay says U.S. album sales and 
live attendance climbed in the weeks 
following the show. "It was a h igh
profilegig," he says. "Their appear
ance aired in prime time and had a 

TheOlym~ic 
Guessing Games 

huge impact on their U.S. career.· 
International Olympic Committee 

research shows that the 2006 Winter 
Olympics in Turin, Italy, generated 10.6 
billion viewing hours globally, down 
19% from 2002. The IOCattributed th e 
d rop to a decline am ong North Ameri
can viewers-partly due to prime-time 
competition from "America Idol," but 
also because events were taking place 
in a European time zone. 

Labels and publ ishers have also been 
vying to strike Olympics-rela ted synch 
deals, with CTV-the games' Canad ian 
broadcas te r- particularly active in 
sourcing music. After informing pub
lishers and labels that it was seeking ma
terial, CTV chose 20 English-language 
and 10 French-language songs, mainly 
for use in daily h ighlights montages dur
ing its on•air and on line coverage. 

Labels, Retailers Struggle With 2010 Event's 
Emphasis On Secrecy 

Wh ile in ternational acts are well 
represented in the Olympiad's live 
program, CTV opted to on ly use h ome
grown talen t. "We started considering 
other music, [but] decided there was so 
much spectacular Canadian music that 
we didn't need to look elsewhere," CTV 
VP of busin ess development for the 
Olympics Dan Cimoroni says. 

TORO NTO-The Win ter Olympic 
Games are about to make Vancouver un
seasonably hot for the local and in ter
national acts prepped to join the party 
-despite mystery surround ing the final 
lineup for the Feb. 12-28 event. 

T he games' organ izers seem deter
mined to crank up the "wow" factor by 
not reveali ng the defin itive list of artists 
who are involved until the last minute, 

while ins isting music industry execu
tives s ign nondisclosure agreements 
about the ir ac ts' participation. 

That's frustrating for local executiv,,s 
who, while appreciative o f the games' 
promotional opportunities, can' t get 
much advance marketing done. 

Such secrecy extends to the widely ru
mored- buts till unconfirmed-choice 
of s inger/songwriter Sarah Mclachlan' s 
·one Dream· as the games' theme song. 
Mclachlan's manager Terry McBride 
says a "really significant" announcement 
will appear later in January. 

Many high-profile Canadian indus
try figures are understood to be partic
ipating in the games' music componen t. 
Bruce Allen, manager of Bryan Adams 
and Michael Buble, confirms he's o ne 
of them but is also bound by a confiden
tiality agreement. 

What has emerged, however, is that 
the games will featu re nightly perform
ances at its central venue, the 60,000-ca

pacity BC Place stadi um, following each 
day's medals presentation. 

Acts conformed for the n ightly "Victory 
Ceremony• shows (Feb. 14-26) include 
Nelly Furtado, Stereophonicsand INXS. 
The Vancouver Organizing Committee 
says the shows wi II be broadcast I ive 011 

numerous networks- including CTV
carrying games coverage. but declines to 
reveal the full lis t of broadcasters. 

Canadian rock act BillyTalentwill play 
an hourlong Victory C-eremony show, con
firms the band's manager Pie rre Trem
blay, president of Hive Management. 

The top viewing figures a re generally 
for the opening and closing ceremonies, 
and Billboard has learned that Mclach
lan and Nickelback will pa rticipate in 
those events at the BC Place. However. 
there's still no confirmation abou t which 
act will p lay which ceremony. 

Musical pe1formances will also be a 
part of a two-month concert series start
ing Jan. 22 under the Cultural Olympiad 
banner, with acts including Martha \Vain
Wiight. Blue Rodeo, Phoenix and Gomez. 

In te rms of releases, EM I Mus ic 
Canada will issue an official compila
tion CD, "The Sound ofVancouver." a l
though the label was unable to confirm 
the release date or content a t press time. 

Ken Kirkwood, prod uct d irector a t 
market-leading music retaile r H MV 
Canada, says that the secrecy surrotmd
ing the involvement of many acts li mits 
his stores' ability to p reorder relevant 

CTV's choices include songs from 
veteran rock band Sloan ("If It Feels 
Good Do It"), pop-pun k act Simple Plan 
("Generation") and country artist Johnny 
Reid ("Hey-0"). 

While those are well-known domes
tic acts. CTV's other choices include 
more obscure names, including Bramp• 
ton, Ontario, band Moneen with "Be
lieve," from its 2009 album "The World 
I Want to Leave Behind" (Dine Alone) . 

While not revealing the offered 
terms-CTV confirms it is paying roy
alt ies for music usage- Di ne Alone 
founder Joel Carriere hopes the song's 
use will introduce Moneen to a wide au
dience. "As a manager," he says, "I want 
it out there.· 

OLYMPIAN HEIGHTS Three Canadian Acts Aiming For Gold During The Winter Games 

SUZIE MCNEIL 
Song: "Believe (Olympic Inspired Version)" 
(Universal Music Canada) 
Writers: Marti Frederiksen, Kara moGuardi 
Publisher: K'Stuff/Arthouse Entertainment 
Deal: Domestic on line promotions 
At a Bell Canada celebrity gala a few years 
ago, Suzie McNeil ran into VP of corporate 
Olympic marketing Loring Phinney. 

sponsor of the Vancouver 
Games, she pitched him 
her song "Believe" from 
her 2007 a lbum "Broken 
and Beautiful" for use in 
the company's Olympic 
marketing campaign. 
Rather than use McNeil's 
orig ina l recording of the 
song, Phinney arranged 
for her to rerecord it with 
the Vancouver Symphony 
Orchestra and then feature 
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the new version in Bell's Olympics-related on line 
promotions. "We took the opportunity to link a 

great p iece of music with a lmost all our busi
ness units," Phinney says. 

•SHILOH 
Song: "Raise a Little Hell Now" 

(Universal Music Canada) 
Writers: Mike James, Troy Samson 

Publishers: H Songs/Nettwerk Publishing 
Deal: Domestic TV synch 
"Raise a Little Hell Now" is from singer 
Shiloh's August 2009 a lbum, "Picture 
Imperfect," which has sold 17,000 copies 

in Canada, according to Nielsen Sound· 
Scan. Its selection by Canadian broad
caster CTV as one of 30 tracks for synch 
use in its Vancouver Games coverage is 
the second such victory for Mike James 
and Troy Samson. Broadcaster CBC 
picked up their song "Bounce With Me" 
byKreesha Tumerforuseduring its cov
erage of the 2008 Summer Olympics 

in Beijing. Though conceding that the pair won't 
reap huge dividends from CTV's one-off perform· 

ance rights payment, James reckons the arrange· 
ment offers national exposure for the duo's skills. 

FED PENNIES 
Song: "Buzzing in My Head" (Sound 
of Pop Records) 
Writer: Jake Smith 
Publis he r: Ole 
Deal: Global v ideogame placement 
When Toronto-based Sound of Pop Records pres
ident Glenn McMullen heard Sega wanted songs for 
its International Olympic Committee-endorsed 
videogame "Vancouver 2010," he knew he had the 
perfect track: "Buzzing in My Head" by Halifax, 
Nova Scotia-based power trio Fed Pennies. Mc
Mullen wryly acknowledges t he near-term finan
cial benefits ''Won't buy a house in Whistler," the ski 
resort hosting part of the games. But with Fed Pen
nies' current album "Brain Disaster" Just reissued, 
he adds, "It's g reat timing. It gives us a hook to 
capture interest." - RT 
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'Friends' In 
High Places 
Italian TV Talent Show 'Amici' Breaks New Acts, Drawing 
Expanded Label Participation 

MILAN-Imagine if"American Idol" contestants had to face a judging panel comprising top 
major-label executives. 

The Italian version of this scenario has been featured in the current season of "Amici di 
Maria De Filippi," a TV talent show hosted by veteran talk show host Maria De Filippi. "Amici," 
now in its ninth season, is broadcast on Mediaset's Canale 5 and features senior executives 
from five key labels as judges, all vying to s ign their favorite acts . 

Sony Music Italy president/CEO Rudy Zerbi. EM! Music Italy managing director MarcoAl
boni and Universal Music Italy managing d irector Alessandro Massara are joined on the panel 
by Warner Music Italy artis tic director Marcello Balestra and Stefano Senardi, senior publish
ing consultant at leadi ng Italian in die Sugarmusic. Their participation is a s ign of the increas
ingly important role that TV talent shows play in breaking new artists in Italy's notoriously 
conservative entertainment market. 

• 'Amici' is one of the few media opportunities for young Italian acts," Alboni says . "Usu
ally an Italian artist will only get on TV i fhe already has a large following." 

"Amici" originally featured performers from different entertrunment fields but is now l imited 
to singers and dancers. Due to previous restrictions on when labels could s ign contestan ts, the 

Good advice: 'Amici' host MARIA DE FILIPPI wit h contestant 
MATEO MACCHIONI (top); judges RUDY ZERBI, MARCO ALBONI, 
ALESSANRO MASSARA and STEFANO SENARDI with Warner 
Music Italy president/CEO MASSIMO GIULIANO (from left) a l the 
beginning of the show's current season. 

show didn't have much of a re-
lationsh i p with the music indus
try, with Warner even failing to 
exercise its option to sign 2006-
07 winner Federico Angelucci, 
according to Balestra. 

"Artists were under contract 

to Me diaset for s ix months 
after tl1e show, by which time 
any in terest generated had 
evapo.-ated," Balestra says. 

But dur ing its 2007-08 sea
son, "Amici" amended its rules 

to allow artists to sing original 
material and release records 
immediately after the contest 
ended. Marco Carta, the 2007-

08 w inner, released a debut 
album , "Ti Rincontrero" 
(Warner), that went platinum 
(70,000 units). Carta also went 

on to win the 2009 Sanremo Fes
tival competi tion. 

Mea11while, Giusy Ferre ri, 
runner-up of the 2008 season 

of Italy's "The X Factor," also hit commercial pay dirt. Her debut album, "Gaetana," was cer
tified seven-times-platinum (490,000 units), a rare achievement for au Italian artist. And the 
2008-09 season of"Amici" produced three commercially successful artists-winner Alessan
dra Amoroso (Sony), runner-up Valerio Scanu (EM I) and third-placed Luca Napolitano (Warner). 

"We'd been led to bel ieve only the winner would get a record dea l." says Napoli tano, who 
adds it was "a very pleasant surprise" when he too got signed after Balestra, Zerbi and Alboni 
appeared as gues t judges on that season's finale, which reached a season-high 7.8 million 
viewers, according to ratings monitor Audi tel. Napolitano's "L'Infinito" album has since gone 
gold (35,000 units). 

The current season, which began in September, brought label executives on board as judges 
for the entire run. It entered its final phase Jan. 17, with eight singers and six dancers compet
ing in a public vote, while the executives offer advice and jockey to s ign the leading contenders. 

Sugarmusic's Senardi says he believes the labels' involvement "gives the show a certain 
prestige or cred ibili ty . . . the kids get media exposure and coaching, the labels get access to 
a reserve of talent." 

Retailers caution that buzz from such shows doesn't always translate into a long-term sales 
boost. Angelo Leone, music department head at the Milan branch of entertainment retailer 
FNAC, notes that Ferreri's second album "didn't live up to [sales] expectations." 

But there's "definitely inte rest" in "Amici," he adds. "Let's hope th.e final phase generates 
interest in at leas t one artist." 

The show's contestants aren't the only ones to benefit from the T V exposure. The judging 
panel's executives are enjoying a celebrity status that already rivals that of some of their signings. 

"We get plenty of teasing for that," Sony's Zerbi says. " But when you consider the amazing 
m edia exposure 'Amici' provides for new artists, we'd be mad not to appear." 

Teddy Pendergrass: 
Soul Personified 
Before there was a Gerald Levert, Jaheim or Ruben Studdard, there was Teddy Pendergrass. 

Pendergrass, 59, died Jan.13 a t Bryn Mawr Hospital in suburban Philadelphia. As R&B's orig
inal "velvet teddy bear," he possessed a raw, smoldering baritone that breathed exuberance, pas
sion and sensuality into such hits as 111 Don't Love You Anymore," "Close the Door," 11Turn Off the 
Lights" and "Love T.K.O.," placing him alongside such singularly powerful and influential R&B 
icons as Marvin Gaye and Al Green. 

Hospitalized since undergoing colon can
cer surgery eight months ago, the singer had 
spent the last 28 years in a wheelchair after 
being para lyzed from the waist down in a 
March 1982 car crash. At the time of the acci
dent, Pendergrass was five years into a legacy
establishing solo career heightened by a se
ries of "Ladies Only" concerts during which 
women threw teddy bears and underwear
not to ment ion themselves-at the sex sym
bol's feet. 

In a joint statement, producers and recent 
Rock and Roll Hall of Fame inductees Kenny 
Gamble and Leon Huff said, "Teddy Pender
grass was one of the greatest artists that the 
music industry has ever known. We've lost our 
voice and we've lost our best friend, but we're 
t hankful for what we had. It was beautiful. He 
was one of the best." 

The singer's life and music will be celebrated 
Jan. 23 at Enon Tabernacle Baptist Church in 
Philadelphia. Stephanie Mills, Ashford&Simp
son, Tyrese, Will Downing and Melba Moore 
are among the artists who will perform at t he 
memorial service under the direction of Pendergrass' musical director Bill Jolly. 

The Philadelphia native, who was born March 26, 1950, began singing at the age of 2. A self· 
taught drummer, at 15 Pendergrass played in various local groups including the Cadillacs in the 
late '60s. The group went on to back another act, Harold Melvin & the Blue Notes. Signed to Gam
ble and Huff's Philadelphia International label, the Blue Notes notched several R&B hits in the 
early '70s ("If You Don't Know Me by Now,'' "The Love I Lost") when drummer Pendergrass also 
began taking lead vocals. 

Pendergrass went solo with Philadelphia International, releasing a self-titled debut a lbum in 
1977. Scoring his first R&B No. 1 single with his own take on sexual healing, "Close the Door" 
(from the 1978 sophomore set " Life Is a Song Worth Singing"), he released eight albums on 
Philadelphia International. 

Although the car accident affected his vocal power, Pendergrass remained a charismatic 
performer. He returned to the charts in 1984 with a debut album on Elektra/Asylum, "Love Lan
guage." Four years later, he reclaimed his earlier status with the No. 1 R&B hit "Joy," followed by 
another No. 1 in 1991, "It Should've Been You." 

Pendergrass is survived by his wife, Joan; his mother, Ida; and three children, among other fam-
ily members. - Gail Mitche/1 

,,urtti:~i 
Seminal '50s honky-tonk stylist and Country 
Music Hall of Fame member Carl Smith died 
Jan. 16at his home in Franklin, Tenn. He was 82. 

Smith was widely regarded as one of the most 
important counlry music hitmakersofthe post
war era, first appearing Oil Billboard's Hot 
Country Songs chart in 1951 with "Let's ~ 
Live a Little." His career spawned 31 /A 
top lO hits during the ·sos. includ- {j 
illg five No. ls, among them "Let 
Old Mother Nature Have Her Way," 
"Loose Talk" and "Hey, Joe!" Smith 

placed 99 songs on Billboard's coun
try charts between 1951 and 1978. 

Born March 15, 1927, in Maynardville. 
Tenn., Smith began his performing career in 
1944atWROL Knoxville. He served in the m il
itary during World War II and perfonned in 
bands in Asheville, N.C. , and Augusta, Ga., 
working alongs ide Molly O' Day and Archie 
Campbell. Smith sang on demos that ended up 

on the desk of Peer-Southern executive Troy 
Martin, who took them to WSM Nashville ex
ecutive Jack Stapp and Columbia producer Don 
Law. Smith was signed to the label and hired to 
perform an early-morning show on WSM: he 
first appeared on the station's Grand Ole Opry 
as the guest of Hank Williams in 1950. 

Smith was among the first generation 
of young stars to bring country music 

to TV. He appeared on Kate Smith's 
"Main Street Music Hall," Oil such 
syndicated shows as "Stars of Coun
try Music" and in a string ofB movies 

including "Buffalo Guns." 
After marrying June Carter in 1952, 

Smith's daughter, country s inger Car lene 
Carter, was born in 1955; her parents d ivorced 
the next year. l n 1957 Smith married singer 
Goldie Hill, who d ied of cancer in 2005. 

In addition to Carlene Cat ter, Smith is sur
vived by his three children with Hill, Loni Lynn, 
Carl Jr. and Larry Dean. -Wade Jessen 

JANUARY 30, 2010 I www.billboard.blz 15 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

Sonidos De 'Amor' 
Javier Romero Has Built A Radio Career 
Following His Instincts 

Much like its English counter
part, Spanish-language morn
ing drive radio is better-known 
for its crass jokes, parodies and 
double-entendres than for 
thoughtful interviews and 
careful consideration 
of issues. 

And yet for years, 
the reigning Span
ish-language mom
i ng show i n the 
Miami market has 
been "El Desayuno 
Musical," the 

Record 
breaker: 
JAVIER 
ROMERO 

music-driven, interview-heavy 
program hos ted by Javier 
Romero on WAMR (Amor). 
Although the station no longer 
tops the ratings (like other 

Univision-owned sta-
tion s i n Mia1ni, 
Amor isn't rnon
i tored by Arbi
tron's Portable 
People Me ter) , 
Romero is still very 

much the go-to guy 
when a r tists 

As executive VP of Liberman Broadcasting, Lenard Liberman 
not only manages the day-to-day operations of the radio and 
TV broadcaster, but also is the driving force behind its Estrella 
TV network, which now airs in 24 markets nationwide. Liber· 
man spoke to Billboard about his vision for a new Spanish· 
language TV network. 

How would you describe 
Estrella? 
It's a mainstream network that 
competes against the biggest 
networks in the Hispan ic mar
ket. We're not a young, bilin

gual al te rnat ive network. 
We're very mainstream with 
top actors and actresses in for
mats you would find on Fox 

and NBC. We try to take pro
grams that are very popular in 
the general market and change 
them for a format that is pop· 
ular with Hispanic audiences. 

Many people advocate for 
bilingual programming 
because the re's a younger 

generation of bilingual, bi
cultural Latins. Why are you 
going all-Spanish? 
Some people ce11ainly believe 
tha t every Hispanic w ill 
speak English in a genera
tion, and some people believe 
we should focus on the bi
lingual audience, but I d is• 
agree. There's always an 

audience for Spanish-based 
programming in a market 
that h as tradi tionally em
braced the language and cul
ture. Certainly if the market 
changes, we'll change with it. 
Right now the market is bet• 
ter and bigger for Spanish
dominant Hispan ics. 
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new albums. 
On Jan. 12, Romero's 30th 

anniversary on t h e air (he 
started at age 15), the host re• 
ceived calls from an array of 
artists from around the world, 
including Julio Iglesias and 
Chayanne, and was visited in 
the studio by many others. TI1e 
d isplay of affection was rare 
for someone who doesn't pro
gram anything outside of his 
show. Romero, however, has 
made a career out of opening 
the airwaves to new and estab
lished artis ts, ofte n playing 
mult iple songs during a sin
gle interview. 

"Javier Romero is synony
mous with credibility," Uni
versal Music Latino managing 

Who is your audience? 
Our best demographic is 18-
to 54-year-olds, specifically 25-

to 54-year-olds. 

You l aunched your fi rst 
radio, station in 1988. Why 
did you decide to expand 
into TV in 1998? 
Back in the late 1990s radio 
had been deregulated by the 
FCC and the prices skyrock
eted. Television hadn't seen 
an increase i n prices and 
our rad io adve rti se rs we re 
also big advertisers on tel• 
ev is i o n. So we t h ought 
there was a big opportunity 
in televis ion. We na ive ly 
thought there was a lot of 
programming avai lable . 
And we found out very 

quickly that it was difficu lt 
to get television program
m ing. So we had to devise 
our own programming to 
be ab le to survive. 

Latin music sales are down 
sharply, in pa rt beca use 
promotional avenues are 
shrinking, while you are 
expanding. Do you think 
it' s your duty to promote 
new music? 

radede America"-is oflen the 
first valuable step toward mass 
listenership. 

"I'm the more serious guy, 
[s idekick) Osvaldo Vega is 
ligh ter, and we st rike tha t 
balance, which is what mos t 
people's lives 
are: a little bit 
of humor and 
a l ittle bi t of 
ser iousness/' 
Romero says in 
explaining his 
lasting ap peal. 

The raciness 
that permeates 
mucl1 of morn

Latin 
Notas 
LBLA 
COBO 

ing radio "has never been our 
line," he says. "My take is, if 
you keep it pretty clean, if you 
keep it classy, you'll have a 
longer shelflife." 

Although Amor is a top 40 
pop station with a rather static 
playl ist that leans toward re
currents, the morning show 
features a palate of sounds 
from jazz to tropical, a l though 
gett ing invited to Romero's 
show isn't a given for any act. 

Station staffers discuss the 
guest list and weigh its mer
its, even when an artist is well
known. Romero finds MP3s 
- the favored form of delivery 
for many promoters- imper
sonal. Instead, "I usually do a 
little interview. 'Wh o pro-

I thin k we have a 
duty to entertain our 
audience, and the way 

they enjoy program
ming and music is a 
very big part of Latin 
cu lture and plays a 
role, maybe even more 
so than in general 
culture. But it's not 
about music alone. We 
like to m ix music with 
comedy and sketches 
and very famous actors 
a nd actresses . That 
combination is very 

powerful. 

One of the trade
marks of your Los Ange• 
les radio station, KBUE 
(La Que Buena), is t hat 
it's very aggressive i n 
programming new acts. 
Is that how you see the 
TV st ations? 
Our formats are like that. We 
try to be students of the tele
vision business. Television is 
an evolving art, and what's 
popu lar today may n ot be 
popular in two years. Now 

duced the album? Who wrote 
t he song? Where d id you 
record it?' They already know 
to bring me the CD with cer
ta in information." 

Wi th his three decades on 
the air, the baby-faced Romero 

came up in an 
age where DJs 
could turn songs 
into hits and la-
bels would often 
consult them on 
choosing one 
sin gle over an
other. In an era 
of research and 
electronic meas

urement , much of that gut 
instinc t no longer exists in 
programming. But Romero 
says, "We like to give a w in
dow of opportunity to new 
music and new acts. I like to 
give new talent a chance, and 
I li ke to give the audience a 
chance to judge." 

Ala time whe n labels and 
r adio s tations are playi ng 
i t safe, Rom ero sees few 
musical trends or 1nove
m e nts 011 the h o r izo n, 
though he does say," I do like 
that salsa is enjoying a come
back with the success of Luis 
Enrique." 

bi 
For 24/7 Latin news 

. Z and analysis, see 
blllboard.blz/latin. 

you have (shows like) "Danc
ing With the Stars." We try to 
do the same by embracing 
new formats for telev ision 
and creating them for H is
panic aud iences in the irlan• 
guage. I think our radio folks 
fin d new ta lent, ta le nt no
body else has seen before, be
cause they see wha t will be 
popular two years from now. 
We hope to do the same on 
television. - LC 

EN ESPANOL: A ll the great Latin music coverage 
:.corn you've com e to expect fro m Billboard-in Spanish! 

Blllboardenespanol.com. 

SPAIN'S PIRACY 
CRACKDOWN 
The Spanish government has 
finally approved controver· 
sial anti·piracy measures 
aimed at stopping illegal 
downloading of copyrighted 
material on the Internet. 

The law, approved by the 
Cabinet Jan. 8, outlines meas· 
ures to shut down Web sites 
that host illegal content. 

The measures must first be 
reviewed and approved by a se
ries of governmental and judi· 
cial consultative bodies before 
being presented to parliament 
for discussion A final legislative 
decision isn't expected before 
the end of summer. 

The law consists of two 
phases, one administrative and 
the other judicial. 

Accusations of illegal down· 
loading of copyrighted material 
would be made by the relevant 
copyright holders to a newly 
constituted Intellectual Prop
erty Commission, which is part 
of the Ministry of Culture. The 
commission would have three 
to six months to investigate the 
charges and determine if copy
rights are being infringed. 

The results of an investiga
tion, p lus a recommendation 
either favoring or opposing 
closure of the accused site, 
would be presented to the 
country's High Court, which 

would then have just four days 
to decide whether to proceed 
with criminal charges, removal 
of the affected files and shut
ting down the site. 

The court's only real man· 
date during this process is to 
determine the competence of 
the commission to request its 
recommendations and to en· 
sure that fundamental rights 
aren't being violated. Appeals 
and issues of law would then 
be processed through the 
regular courts. 

"We welcome the Spanish 
government's intention to move 
forward in tackling online in
fringement, but any measures 
adopted must follow a quick 
and efficient procedure if they 
are to make a real difference/' 

the IFPI said in a statement 'We 
also note that the proposed 
new law would address only 
one form of Internet piracy, in· 
fringement through Web sites. 
A solution is urgently needed 
for other forms as well, particu· 

larty P2P file-sharing, which rep· 
resents the bulk of the problem 
in Spain today." -Terry Berne 
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FORMER 
NAPSTER 

CEO 

• r1s 
The ex-Naps er chief talks about 
how labels ampered the launch 
of subscrip ion services-
and why )he paid streaming 
mod~Us back in vogue. 

Ch_ris Gorog has played a central role in efforts to monet ize digital music downloads and 

streams. He oversaw Roxie's conversion to a d igital music subscription and download serv· 

ice through t he acquisitions of Pressplay and Napster. He later changed t he company's name 
to Napster and managed its subsequent sale to consumer electronics powerhouse Best Buy. 

During that time, Gorog has been o n the front lines of digital m usic's struggles with var· 
ious business models, which have included charging for unlimited downloads encoded with 

digital r ights management restrictions.providing free access to music t hrough advertising· 
supported streaming and offering consumers the ability to stream music through their mo· 

bile handsets. While Gorog has long been a key ally of record labels in t he digital music mar
ket, he's also been a vocal critic of the licensing terms and ORM restrictions that labels have 
imposed on o nline music services. 

On Jan. 6, he and Napster president Brad Duea announced that they were stepping down 

from t heir posts, leaving oversight of t he company to Christopher Allen, whose tit le changed 
from COO to GM. A lthough Best Buy eliminated the CEO, president and COO posts at Nap· 

ster as part of a restructuring, Gorog says the split was not only amicable, but his idea (Bill· 
board.biz, Jan.19). He's now searching for new opportunities in the digital entertainment space 
through his advisory f irm Gorog.net. 

In an int erview w ith Bi llboard, Gorog discusses t he evolu t ion of the subscr ip tion 

music market. 

W ith all the negative press the 
paid subscription model has re· 
ceived through the years, how 
do you account for the resur· 
gence of the model through 
such newcomers as MOG, Spo· 
tify and others? 
Frankly, I feel vindicated. We said 
for a decade it was about unlim ited 
access- owning nothing and hav
ing everything. You very clearly see 
that trend now. It's notable Apple 
bought Lala after previously saying 
nobody wants to rent music. Peo
ple love this model once they un
ders tand it. The whole concept of 
owning content on your hard drive 
in the digital age will become irrel
evant over the next decade. 

What has changed to make sub· 
scriptions more appealing? 
The only thing that has changed 
of any grea t s ignificance is a 
very c ri tica l th ing, and that's 
pricing. Selling a product for 
$13-$15 a month versus $5-$7 
a month is an enormous differ
ence to consumers. 

But Yahoo Music Unlimited tried 
that same $5 price point when 
it first launched and it didn't 
make a difference. 
But I thi nk that goes to my second 

part of my answer to your question. 
These ad-supported free stream
ing services- imeem, you natne 
it-were really effective in teach
ing people about the opportunity 
of on-demand streaming. So while 
they were not successful b l!.ls iness 
models, most all of them were very 
successful from a consumer up
take perspective, and I think that 
had a lot to do with educating con
sumers about what it meant to have 
on-demand streaming. 

Have mobile phones helped 
solve the portability problem 
for subscription tracks by 
streami ng from " the c loud" 
rather than transferring "teth· 
ered" downloads? 
We all underestimated how success
ful on-demand mobile streaming 
could be, and I don't mean from a 
consumer perceptive but from a 
technology perspect ive. Even a 
cou pie of years ago, many in the 
industry felt the networks were not 
up to a h igh-quality, on-demand 
streaming experience. We found 
that to be obviously untrue. It's 
going to be a huge part oftl1e story. 
The explosion of Pandora's growth 
because of their iPhone app is very 
exciting for the industry. and it's fun 
to watch. 

Napster stated a few months ago 
that it wouldn't offer an iPhone 
app because the cost of stream• 
ing to mobile is too high. 
Napster actually has had a fully func
tioning iPhone ap p for about six 
months and hasn't released it yet 
because there's ongoing negotia
tions with the labels. The funda
mental tension there is that the 
labels view it as an opportunity to 
charge users more for what they 
view as an additional value, whereas 
it's my point of view that [consumer] 
access to the ir Napster account 
should be ubiquitous. 

The labels worry t hat streaming 
to portable devices could can• 
niballze download sales. 
But I think this is an opportunity 
for labels and music publishers to 
get ahead of the curve. This is where 
consumers want to go. Go back 
seven oreightyearsago, Labels were 
excited about a world where tens of 
mill ions of consumers would pay a 
monthly fee for unlimited access to 
thei r libraries. You now have con
sumers who are really interested in 
doing that. So we're ata pivot point 
here where if the labels are really 
wise about pricing structures, they 
could finally move paid streaming 
into mass adoption. 

What's the difference between 
accessing Napster through a 
phone's Web browser and ac• 
cessing it from an app? 
Right now, the labels take the view 
that digital music providers do not 
have the right to offer on-demand 
streaming on a mobile handset. 
They take the view that those rights 
are limited to the PC. So it's not a 
technical issue. It's a deal issue. 
What the labels are saying is that 
it's not allowed under the contract. 

Looking over the last 10 years, 
what woul d you have done 
differently? 
With respect to the labels, cer
tainly the most critical mistake 
was not licensing in the MP3 for
mat many years earlier. Had they 
done that, companies not only like 
Rhapsody and Napsle r, but huge 
companies like Yahoo and AOL 
and Microsoft and MTV would 
have been able to compete wi th 
iTunes, because they could have 
sold downloads that would play 
011 the iPod. By no t do ing so, it 
ghettoized every other player in 
the marke tp lace, wh ich is why 
iTunes was able to get an 85% 
market s hare a lmost ove rn ight. 
That was very destructive to cre
ating a healthy marketplace. 

What mistake s did you make 
during that same time frame? 
I would say first as a disclaimer, 
because we didn't have down
loads that people wanted, you are 
fo rced to innovate around what 
consumers wan ted to do. One of 
our solutions was the portable 
subscription business , I t was 
heavily DRM'd with li censes ex
pi ring every 30-40 days. Quite 
frankly, I don' t know what we 
would have done if we had not 
gone down that path . But that 
pa th was fraught with peril. The 
technology was not ready for 
pr i1ne time. 

I admire what eMusic did dur
ing the same time frame, which 
was lo say, "Consumers want 
MP3s. We can't get MP3s from the 
major labels. So we' ll s imply sel l 
the MP 3s we can get access to." 
That was a courageous and bold 
approach, and one that ultimately 
helped move the indus try. 

How would you assess Nap· 
ster 's efforts to market sub• 
scription services? 
Napster really was challenged to 
come up with that perfect way to 
teach consumers about what that 
product was , I think all of our 
competitors were in the sa me 
spot and were unfor tunately 
equally unsuccessful. 

I have to ask about that 2005 
Super Bowl ad. 
The much-maligned Super Bowl 
ad [which featured Naps ter's 
trademark cat hold ing up a sign 
comparing the cost of iTunes 
downloads w ith Napster's sub
scription feel propelled the hell 
out ofNapster's business. If you 
look back at our public reports, 
the Super Bowl !au nch wo rked 
very well: hundreds of thousands 
of subs were added over the next 
six to nine months. 

For a lcnger version of this inte,view, 
go to billboard.biz/digital. 

We all underestimated how successful on-demand mobile 
streaming could be ... Even a couple of years a,go, many in 

the industry felt the networks were not up to a high-quality, 
on-demand streaming experience. 
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After A Successful 20-Year 
Career, Chayanne Easily Could 
Have Gone lndie. But Despite Pas 
Disagreements With The Label, 
He Re-Upped With Sony 
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Perhaps more than any other genre, Latin music is notorious for 
the length of time it takes to break new acts. And yet in the last 18 
months, Sony Music Latin, owner of some of Latin music's most 
venerable recordings, parted ways with a few of its most active 
flagship artists, including Ricardo Arjona, Juan Gabriel and 
Alejandro Fernandez. 1 Hanging in limbo with a contract that 
expired two years earlier was Puerto Rican artist Chayanne, a pop 
star who has been with Sony for more than two decades, singing 
and dancing his way through a hit-studded career that encompasses 
nine No. ls on Billboard's Hot Latin Songs chart-including the 
No. 14 Latin song of the 2000s, "Y Tu Te Vas"-three No. 1 albums 
and starring roles in soap operas and a major Hollywood film. 1 
That Chayanne re-signed with Sony-despite feeling that his 
label's support waned in the last few years-is an example of how 
legacy artists and their labels can come to terms in a business and 
artistic environment that's profoundly changing. 

T he deal and the release of his latest album, "No Hay l m
posibles" (It's Not Impossible) Feb. 23, mark a new beginni ng 
and the potential for an artist-label relationship that in some 
ways evokes the tight-knit pa1tnerships of the past. 

The album, mostly comprising signature Chayanne ballads 
and three uptempo tracks, was produced with continuous A&R 
feedback from the label, in contrast to his most recent albums, 
which he recorded on his own and then delivered to the label. 

His first single, "Me EnamoredeTi," is also the theme of a Tele
visa and Univision soap opera, a type of song he hadn't created 
in more than a decade. 

And, even though Sony will act as Chayanne's concert pro
moter for part oO1is South American tour, the singer's record
ing deal is a traditional one, where the tour agreemen t wasn't 
a condition for signing. 

"To me, the current state of affairs is based 011 somethi11g 
very old-fashioned- trust," says Afo Verde, Sony Music Latin's 
new pres ident. "There isn't a paper that says Chayanne has to 
tour with Day 1 !Sony's management and concert promotion 
arm). We have mutual trust that's the result of our history to
gether. It's also important that the artist understand that we 
didn' t invent piracy and that if our work isn't paid for, we can't 
provide a service. So, we look at the formulas that can allow us 
to conti nue doing our job." 

The erosion of trust between star artists and their longtime 
labels is an ongoing topic of d iscussion in the mus ic world; 
i n the Latin arena many established stars have switched la
bels in recent years as their contracts have expired. Although 
labels and artists are reticent about discussing the reasons be
hind breakups or nonrenewals, most deals today include some 

6001 Roan eonUifions 
On His Two Most Recent North American Tours, Chayanne 
Proved His Touring Mettle SOURC E, Bil boa,d Bo,sco,e 
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form of profit sharing that was absent from previous record
ing contracts. 

In Chayanne's case, his contract came up for renewal in 
2008, after he starred in the soap opera "Gabriel," which was 
produced by Mega Films and aired on the Mega TV network 
in the United States. At that point, Chayanne had finished a 
successful world tour of 120-plus arena dates (see story, page 
23) , but his most recent studio album, 2007's "Mi Tiempo," 
had sold less than 100,000 copies stateside, according to Nielsen 
Sound Scan, a number below par for him. Regardless, he began 
wo rking on a new album, not knowing ifhe would remain 
with Sony. 

"I was working on this album without a label," says the singer, 
who began the process early last year. "I d id it believing in my 
career. I could have gone independent, because there were many 
alternatives for this album and we looked at all of them. I had 
conversations with people who had the energy to give me the 
continuity I wanted for my career- which is to record my al
bums and tour-while following my musical concept, and with
out veering from what I am." 

EPITOME OF POP 
Chayanne (real name Elmer Figueroa Arce) is the quin tessen
tial Latin pop star. A dancer/singer /actor who launched his ca
reer in his teens as a member of Puerto Rican boy band Los 
Chicas, Chayanne is equally adept at singing soaring ballads 
or uptempo fare that lends itself to spectacular dance numbers 
on the arena stage. 

Throughout his career, Chayanne's musical output has re
mained remarkably consistent, his sound immediately recog
nizable and his knack for selecting catchy, hummable matetial 

intact. Chayanne doesn't write his own songs, but he knows 
what he wants and he's clear about his musical identity, down 
to the last dance step in his elaborate shows. 

While he's willing to expand arrangements, add instrumen
tation or incorpo rate different world beats, he isn't the type 
ofartist who pursues reinvention, a fact that has allowed him 

to establ ish a loyal fan base that crisscrosses the continent 
and beyond. In 1998, Chayanne starred in the Hollywood film 
"Dance With Me" alongside Vanessa Will iams, and although 
he's never released an English-language album, his music 

was heavily promoted in Spain and Italy, among other Euro
pean countries. 

"Artists like Chayanne are born every 100 years," Verde says. 
"They're guys that are unique: they're not replaceable, they're not 
forgettable. He is part of the company's patrimony, of the many 
years many people spent developing his career." 

Verde, who was formerly head of Sony Mus ic Sur (encom
passing Argentina, Chile, Uruguay and Paraguay), was one of 
those people- particularly in Argentina, where the singer is 
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TIES THAT BIND 
Chaya11ne is a11 artist who believes strongly in connections, and 
it's evident in whom he does business with, and has done busi
ness with, for years. 

"ChafE nterprises is the little nest that's allowed me to con
tinue with my career," Chayanne says, gesturing around his of
fice, located on the 21st floor of an older high-rise facing Miamis 
Biscayne Bay. Chaf, the company he created in 1988, has Vega 
as its clirector plus a staff of three, including Chayanne's brother. 
Chaya.one greets visitors in the conference room with its view 
of the bay, adjacent to his personal office that's meticulously 
neat, a reflection, Vega says, ofCl1ayanne's persona. Today, for 
example, he's dressed in sweats and sneakers; after this meet
ing, he'll head to rehearsal for a series of shows and is literally 
"dancing seven hours a day." 

Chaf, through Vega, is tlte entity that handles all ofChayanne's 
tours-which often cover more than 100 dates per outing. It 
also coordinates every aspect of his musical career, including 
album and tour producers, as well as h is sponsorships and his 
side projects, like acting. 

It was Chaf that negotiated Chayanne's current association 
with Televisa, which is using his song "Me Ena more de Ti" for 
the soap opera "Corazon Salvaje." The program currently airs 
in Mexico and will begin ailing in February in the United States 
on Univision. 

one of the top-selling artists (helped by a starring role in soap 
opera "Provocame" in 2001) and where, in 2007, he sold out 
Buenos Aires' 60,000-seat River Plate Stadium. 

Vega says Televisa called her late last summer requesting a 
soap opera theme for October; il was Chayanne's first for the 
netwoTk in more than a decade. 

"I told them we weren't even close to finishing an album, 
but they told me this was their big production of the year and 
I didn't want to be [leftJ out." Vega says. Together, they went 
over several demos and settled on "Me Enamore di Ti," which 
was released to stateside radio in pop and tropical versions. 
The track is No. 21 on the Tropical airplay chart and No. 22 on 
Hot Latin Songs. 

Verde's appointment to Sony Music Lat in's p residency 
some six mo11ths ago was key to Chayanne's decis io11 to stay 
with the company. Verde, who was a producer before he was 
a record execut ive, immediately became involved in 
Chayanne's recording process, even before finalizing the 
record deal with h im. 

"With his background, he brought good ideas to the table," 
Chayanne says. "And we began to work together, for the first 
time in years, to benefit the album and the company." 

"In the end, companies are run by people." Chayanne's long
time manager Patty Vega says. "And if you feel that affection 
and that connection, it has to work." 

"Having his song on tl1e soap is excellent for us." says Tele
visa VP of production Jorge Murguia, who considers Chayanne 
among the top 10 artists in Mexico. Providing Chayanne with 
promotional exposure across Televisa's many platforms-in
cluding print, Internet and radio-was part of the incentive to 
get his song on the soap opera, Murguia says. 

Chayanne's Upcoming World 
Tour Includes Two U.S. And 
Three Mexican Legs 

As a seasoned performer who's been 
onstage since the age of 10, Chayanne 
is as well-known for his live shows as he 
is for hit songs. 

According to Billboard Boxscore, the 
singer's last U.S. tour, in 2007, yielded a 
gross of $12,669,655 and an attendance 
of 229,461. The route featured 36 shows 
in 25 cities. 

But the United States is only one small 
portion of Chayanne's touring circuit, 
which usually comprises 120·135 shows 
and stadium stops throughout Latin 
America. For example, Chayanne ended 
his '07 tour with a sold-out show at 
Buenos Aires' River Plate Stadium, play• 
ing for 60,000 people. 

This time around, manager Pat ty 
Vega says, Chayanne's world tour kicks 
off in May in the States and will include 
30 stateside shows, divided into two 
legs. Chayanne will perform roughly 
15 shows between May and June, then 

go on hiatus during the World Cup. In 
July, he will begin the first of three Mex· 
ican legs, followed by Europe and Latin 
America, with the second U.S. leg 
slated for the fall, for a total of some 
12Sshows. 

Different promoters that Chayanne 
has long worked with in each country 
(his U.S. partner is still being negotiated) 
will present the tour. 

The biggest break from tradition is 
Chayanne's partnership with his label, 
Sony Music Latin, which for the first time 
will present his tour in Latin America's 
Southern cone countries: Argentina, 
Chile, Uruguay and Paraguay, for roughly 
3Oshows. 

Giving up tour rights in a major mar· 
ket was a leap of faith that Chayanne and 
Vega made as a gesture of good will to· 
ward a record company with which they 
were on the same artistic and financial 
page. At no point, Vega says, did Sony 
ask Chayanne to relinquish some of his 
rights as a condition of his label deal. 

"It's not in me to do that/• Sony Music 

Latin president Afo Verde says. "It was 

clear, from our relationship, that we 
would find a way to do business together, 
beyond the content alone." 

Vega says Sony wil l locally use the 
same tour producers and promoters 
Chayanne has worked with for years, 
but Sony will be the presenting entity 
and coordinate the marketing and pro
motion strategy. As for promotion, the 
partnership gives Sony further incen
tive to market Chayanne's album to· 
gether with his tour. 

With regard to integrated marketing, 
the most noteworthy piece of the cam· 
paign is the concert ticket, dubbed a 
"Music Ticket," which will include con
tent tailored for each country. "The ticket 
will have added value,'' Verde says, ex
plaining that ticket buyers will gain ac· 
cess to a Web site featuring content such 
as videos, music and photos. 

That applies to other areas as well. Be
cause the site will also allow fans to 
download a certain number of songs and 
rate them, Chayanne and his team can 
see firsthand what music his fans prefer 
in specific markets. -LC 

Onscreen, tl1e track is used for the opening and end credits 
and as incide11tal music th roughout the daily show. Even though 
Chayannedoesn't act on the soap, Chafused some of its footage 
for the music video, in an effort to link the album with the pro
gram's theme. "Soap operas have a very big target- from grand
mothers to little kids- and those music themes penetrate 
people's consciousness," Vega says. 

Although a soap opera's theme has been known to change 
from country to country (a different network in a different re
gion may use different music) Vega says this deal calls for 
Chayanne's song to be used wherever the soap airs, a huge asset 
for an artist who needs to be worked throughoutthe continent. 
In Mexico, in an effort to take advantage ofholiday sales, Sony's 
regional office had a Chtistmas promotion where fans could 
pay for the album in advance for pickup in February and, as a 
bonus, get the single plus a bachata version of the song tltat 
won't be available on the album. 

In the digital realm , Sony is aggressively marketing "No Hay 
lmposibles," including an iTunes Countdown campaign where 
three tracks will be released (one every two weeks) prior to the 
album's street date. A campaign on Chayanne's You Tube chan
nel will include short video messages that fans can upload in 
which they describe what isn't impossible to them. 

Perhaps Sony's most significant collaboration with Chaf 
is Chayanne's tour, traditionally one of the most extensive 
and lucrative in the Latin music world. Chayanne says that 
in the recent past, when Sony forayed into the concert p ro
motion business , he wasn' t averse to giving the company a 
piece of the action. "Of course I'm will ing, if I feel they have 
the expertise," he says. 

In addition to working jointly on his tour, Sony and Chafa re 
partnering on any new business or territories that the label 
opens up for Chayanne. Target markets include Spain, Italy 
and, in particular, Brazil, where Chayanne has done some pro
motion, but where So11y now plans to push harder, including 
Bra,ilian tour dates. 

"Because ofmy background, it's hard for me to env is ion 
my career without a label," Chayanne says. "It isn't the same. 
The road is harder without the infrastructure of support. Plus, 
I believe in record labels. And I believe in the people that 
work in record labels." 

Frequent flier: 
CHAYANNE is 
preparing for 125 
shows in 2010. 
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How ADAMYOUNG >>> 
WentFromAMinnesota 
BasementToTheTop 
OfTheHotlOO 
By Cortney Harding 
Photograph by PainelaLittky 
New York top 40 station WHTZ's annual Jingle Ball is always a study in 
excess. Screaming tweens and their ear-plugged parents pack Madison 
Square Garden; onstage, genetically blessed young women in a metric 
ton of make-up and men who either fall into the "roguish thug with a 
heart of gold" or "sweet young boy you can take home to mom (assuming 
she was not crushed at the riot at the mall)" archetypes sing about love 
and/or partying. Backstage, one imagines record executives rolling, Scrooge 
McDuck-style, in piles of cash . 

In the m idst of all this, a quiet, floppy-haired, sad-eyed 20-
something named Adam Young took the stage. Less than a 
year ago, Young had never played for anyone other than his 
parents, who migh t have overheard him making music in 
the basement. Now he was in front of a sold-out arena crowd, 
performing his hit song, "Fireflies.• 

"Fireflies" first cracked the Billboard Hot 100 the week of 
Sept. S, entering at No. 97. Two months later, an a1tist who sang 
about the simple joys ofhugs and lightning bugs was at the top 
of the chart, much to the amazement of everyone, including 
Young himself. Owl City's debut album, "Ocean Eyes," has sold 
700,000 copies, according to Nielsen Sound Scan, while "Fire
flies" has sold 3 m illion digital downloads. 

"It's a little scary," Young says a few days afte r Jingle Ball. " I 
went from having nothing to having, well, a lot.• 

A couple of years ago Young was living ,vith his parents i n a 
small town in Minnesota, unloading trucks at a warehouse and 
hating his life. " I had nothing to do, so I started making music 
with some friends," he says. "But I had my own ideas, so I went 
off and started doing my own stuff ,vith this ghetto little setup I 
had. I posted it on MySpace, and people started sending it around. 
It was funny, becauseonlya few of my friends knew about it.and 
my hometown was actually the last place to catch on." 

As the MySpace plays started to rack up, Young took the time 
to respond to all the kids who reached out and sent him mes

sages. And as his following grew, major labels took notice. 
"A former employee that I stayed in touch with tipped me 

off to him," Universal Republic pres ident/CEO Avery Lipman 
says. "When we did get in touch with him, it took us about six 

weeks to convince hi m to come to New York and meet wi th us. 
He didn't have a lawyer or a manager, and I'm pretty sure he'd 
never even been to New York before." 

Young eventually relen ted and flew to New York with a fam
ily friend; after some discuss ions, he hired a manager and a 
lawyer and inked a deal with Universal Republic. 

For Lipman, the next step was figuring out what would make 
it onto an album and who would produce it. The label finally 
decided to repackage some of his existing material and that 
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Young would continue to produce all his own songs. "We did 
bring in a mixer, though," Lipman says. "He resisted at first, 
because he was so used to doing his own s tuff." 

"My stance was that Adam should stay in his natural environ
ment lo get the best result," manager Steve Bursky says. "But 
at the same t ime, we had to get him out of the basement a bit. I 
remember booking his first two shows in Chicago and Min
neapolis in February, and they both sold out. He was really ter
rified; he didn't want to tour and wanted to just be a studio rat. 
His fans did a lot of the work, though , and he made it through." 

Once Young delive red the alb um in May, the campaign 
began i n earnest. He was already on tour, mixing headlin
ing dates, support shows for Reliant Kand festivals, but 
now that the album was done, everything could move to the 
next stage. 

"We had a couple core tenets forthe setup," Burskysays. "No. 
1, we didn't want the story to be 'MySpace kid goes major.' We 
were very quiet about Universal Republic's role, and a lot of the 
services we used were out-of-house." 

Bursky says his ultimate goal was for the press and tastemak
ers to discover Young in the same way his fans did. "We never 
said, ' Hey, this is Universal's big new priority,' or anything 
like that,· he says. "We presented it to insiders in a very or
ganic way.1

' 

Right after the album was delivered, Owl City announced a 
s ingle-a-month campaign, with each track released in cooper
ation with a media partner. Both Spinner and Spin.com posted 
t racks, but then iTunes came in with a request: The retailer 
wanted to make "Fireflies" its free Single of the Week. 

Initially, Bursky says he struggled with the decision. " ' Fire
flies' was never supposed to be the single," he says. " But it was 
an opportunity we couldn't pass up.• 

Universal Motown Republic Group executive VP Cameo Carl
son says Owl City already had a solid sales following in the elec
tronic category at iTunes, and she knew the act had editorial 
support, too. "iTunes looked at a few tracks, but they really loved 
'fireflies,'" she says. "And once it took off there, we moved up 
the album release, and it acted as a catalyst at radio." 
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Ironically, radio was never part of the original plan to break 

Owl City. But with the success of the iTunes promotion (Bursky 
says "Fireflies" is the second-most successful Single of the 
Week, measured by how many people downloaded the single 
and then purchased the album), the song went wide to alterna
tive radio at the end of)uly. 

''I twas incredibly polarizing." Burskysays. "I went to KROQ 
[in Los Angeles) and they showed me some of the feedback
most of the girls loved it, most of the dudes hated it. But we 
had great traction at alternative, and we decided to take it to 
top40." 

Despite the fact that the song sounded little like typical top 
40 fare, it was warmly embraced at the format. "The song has 
exactly what is needed to be a hit- infectious melody and lyrics." 
KUDD Salt Lake City operations manager Brian Michel says. 
"That alone, regardless of how 'different' a song may feel tex
turally, can drive a song all the way to the top. In this case, you 
had the two necessary elements, but the textural difference ac
tually worked in its favor to stand out from everything else." 

The song also started climbing the Hot 100, steadily leapfrog
ging its way up the chart, until, two months after it first entered, 
it was No. 1. 

As Owl City skyrocketed, people started offering theories for 
why the song rose so quickly. Bloggers began pointing out that 
"Fireflies" sounded rather similar to indie act the Postal Ser
vice, an allegation that Young brushes off. 

"Ifl'm getting compared to good bands, I'm happy," he says. 
"It really beats being compared to terrible ones." 

Bursky says some of Owl City's success is due to Young's 
positivity.· In a fonnat that is so full of sex and drugs, it's nice 
to have something that's so hopeful," he says. 

Young walks the walk: He doesn' t drink or smoke, and he 
even gets upset when reporters curse in fron t of him. The only 
time during his interview with Billboard tl1at he gets a tiny bit 
risque is when he's asked about his huge preteen fan base, 
laughingly admitting that he wouldn't m ind if more of his fe
male fans were of legal age. 

And Owl City may be at the leading edge of a new trend as 
one of several uncommon acts to break at pop radio in 2009. 
Lady Gaga, arguably the biggest pop star oflastyear, sang more 
conventional-sounding songs but often looked l ike an alien and 
downplayed her sexuality in favor of channeling avant-garde 
performance artists. 

KKH H Houston PD Mark Adams says the rise of Owl City 
and Lady Gaga can be attributed to one thing: catchy mus ic. 
"Top 40 is largely a song-driven format," he says. "If the record 
is hot, if there's audience/ listener demand for it, programmers 
are going to find a way to get it on the radio. 'Fireflies' is just a 
really great song." 

But one great song does not a career make. Still, Bursky re
mains confident that Young is around for the long haul. 

"The idea that Owl City will be one and done hasn' t 
crossed my m ind," Bursky says. "The album is really deep, 
and we're building a brand. We're selling m erch, we're sell 
ing tickets, we're doing press and TV- I feel good about 
where we are." 

Bursky aims to keep Young busy for the foreseeable future. 
Owl City will play a sold-out tour of the Un ited States in late 
January and early February, then head to the United Kingdom, 
Europe and Australia for a run of shows before returning state
side for another three-month tour. 

A second single, •vanilla Twilight," will be serviced to 
radio Jan. 26 . 

After his tour wraps, Bursky plans to send Young back to the 
studio to start recording a follow-up. "I'm going to put him in 
the studio in May and make a record for next summer so we 
can go seamlessly into the new album." he says. "We don't want 
to have a lag time where he disappears." 

But even if things don't play out and "Fireflies" winds up 
being one of those songs tliat provokes a 'Hey, whatever hap
pened to that guy?' response, Young says he's grateful for how 
things have turned out. 

"I got to go to China," he says. "I got to see the world and 
meet amazing people and play music for them. If I weren' t 
doing this, I'd be working in a warehouse. So I'm pretty happy 
with everything that's happened so far." 

JANUARY 30, 2010 1 www.billboard.biz l 25 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

• 

• 

• • 

• • 

' • 
ILLUSTRATIOJ,I By Tl+ 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

\ HILL OUT, HYSTERICAL and former New Power Generation members Sonny 

Thompson, Michael Bland and Tommy Barbarella. ~ 
tweens-you know, both of you who just The album was recorded in two weeks at Nashville's 

I r- bought your first-ever copy of Billboard Blackbird Studios, although the 17-year-old Jonas says 

'-.I based on the Nick Jonas cover line and the he was stowing away solo song ideas-ones with a 

hope of new pictures, squeeeeal!-the Jonas rougher edge than those he writes with his brothers
Brothers aren't breaking up. ~ But Nick Jonas, the for the better part of two years. The first single, "Who 
youngest member of the trio that's sold 4.3 million al

bums, according to Nielsen SoundScan, is debuting his 
side project-as Nick Jonas & the Administration-with 

the release of "Who I Am" (Hollywood Records) Feb. 

2. (No, really, they're not breaking up. When Jonas an

nounced the project, the Brothers went on the offense 

and posted the fact they' re not breaking up in all caps 

on their MySpace page. What more evidence do you 

need?) ~ "Who I Am" isn't a teenybopper project, but 

rather one that combines Jonas' youthful appeal with 

some rock-solid industry veterans. The Administration 

I Am," debuted on the Dec. 2 telecast of CBS' Grammy 
Awards nominations concert. It holds at No. 8 with a 

bullet on Billboard's Heatseekers Songs chart and has 

sold 120,000 downloads, according to Nielsen Sound

Scan. ~ The band is currently on a 14-stop club tour 

to promote the album, including dates in New York 

at the Beacon Theater and in Los Angeles at the 

Wiltern. During a practice session for the Grammy 

nominations show in Burbank, Calif., Jonas sat down 

with Billboard and talked about the new album, what's 

next for the Jonas Brothers and why his first stop after 
comprises John Fields-the Jonas 

Brothers' longtime producer-on bass, BY ANN DONAHUE 
he's elected president of the United 
States will be Roswell, N.M. >>> 
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Why did you decide to record a side project? 
Th is all came about around two yea rs ago when I 
started writing some songs that stylistically weren't 
right for the Jonas Brothers. I was finding inspi
ration from Elvis Cos tello, Prince, Stevie Won
der- all these guys that I've really admired. After 
writing about eight or nine songs, I thought, "It 
would be great to go record this some day." The 
timing worked out-we had two weeks off from 
some touring and recording that my brothers and 
I were doing-and so I went to Nashville with the 
Administration and I made th is record. 

Two weeks is a tight deadline to record an en
tire album. 
Nashville was intense and going into it I was ex
ci ted, but a little nervous. But once I got there and 
sat down with the musicians for 10 minutes I knew 
it would be possible. It was really less than two 
weeks- it was about eight days- and then the mix
ing went on for another four. I left wi th a CD and 
was really proud and happy about i t. 

I just think that it's all about learning from each 
other. When we go t there it was me shar ing an 
idea for a song and if it wasn't completely finished, 
then we'd work together to make sure it was done. It was 
recorded like a record from the '60s or the '70s. in the sense 
tha t we' re all in individual isolation booths and we're 
recording s imultaneously as opposed to wha t you do in a 
lot of pop music these days, which is record one thing and 
go to the next, [wi th] a lot of overdubs. We decided to make 
it kind of raw and real, and there are very minimal over
dubs. It felt like a rea l record ing of a band and it made for 
a good vibe in the s tudio, too. 

Was it difficult adjusting to this new style of recording? 
Going into the whole recording process, I really didn't know 
what to expect. I'd me t some of th e music ians before
Michael Bland and John Fields- but Tommy Barbarella and 
David Ryan Harris [who played guitar on the album; Sonny 
Thompson is the guitarist for the tour] were new. I sat down 
with them and talked about how I saw it going down. It was 
a learning process in a lot of ways. It was the best class 1 
could ever be a part of. 

Prince plays a big part in this whole project because a lot 
of the guys are from the New Power Generat ion, so a lot of 
the time I was like, "I really think we could do it like this 
Prince son g1" - kind of forgetting for a minute that these 
were the guys who played it and they were all right there 
with me. 

Talk about "Who I Am," the single and the album. 
Of all of the songs [on the albumJ it's probably the most 
pe rsonal in the sense that it tells a story abou t me. This one 
is just about wanting to find someone who loves you for 
who you are. It's kind of a hopeful song. It's actually the 
second song we recorded for the record and so it was early 
in the process. but s till one ofmy favorites . 

Some of the other tracks that are s tandouts for me are 
th ings like "Rose Garden"- that was the fi rst so11g I wro te 
for the record. It's a story about a young girl who finds her 
safe place in the rose garden-wherever it is in li fe where 
you feel most comfortable, where you can be yourself, where 
you can find love o r just be alone if you need to. 

Some of the other fun ones are "Last Time Around"
the Stevie Wonder infl uence is definitely on that one- and 
then there's "Olive & an Arrow." That ties in th e concept of 
the presidency and it has one of my favor ite lines i11 the 
record: "We've never been in to hones ty/ But promis e 
me/You' ll let me know/Whe n you' re lying.• 

With the song titles and the band name, i t 's obvi
ous you're quite taken with the office of the presi
dent. Why? 
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so I want seated venues like theaters where you can 
real ly hea r the music. 

How involved are you in the marketing efforts 
for the Administration? 
1 had a meeting with the management side and I told 
them I'd love to be a part of every detail of this. I'm 
copied on every e-mail that comes in. I'm heavily in
volved. It really is a passion project for me, and being 
involved in every step is impor tant to me. At times 
it's overwhelming, because there's a lot that comes 
in, but we have a good time and it comes all together. 

You just joined Twitter. Why now? 

Jump start: NICK 
JONAS&THE 

ADMINISTRATION 
perform in New 
York in January. 

I really l ike the Twitter. I've been so, kind of, cold 
feet about it for so long. We have one as the Broth
ers, and it's been good for us to talk to our fans-we 
have over 1 mi llion followers- but we don' t use it 
as much as some other people do. Bu t with this, I 
was like, "You know what, this could be a way to have 
that connect ion with the fan s of th is project." I 
started using i t three days ago, and I think I have 
over 100,000 followers now. It's so ins tant-you can 
pretty much say anything or start any kind ofhoorah 

'I'm copied on every 
e-mail that comes in. 
It r,ally is a passion 

project for me, 
and beinR involved 

In every stsp Is 
Important.' 

- NICK JONAS 

l 've always been fascinated with it, and partially because I 
hope to be the president one day- I hope to run. Ano ther 
(reason is] I th ink that it really reflects a lot of th ings about 
who we are in this country and the culture. It's amazing 
how you can tie stuff in with it-conspiracy theories, state 
of emergency, olive and an arrow, rose garden- all of these 
things you think just relate to one thing can really expand. 
You can find a whole song about it. 

You really want to run tor president? 
I've sa id it in the past as ki nd of a joke, because a lot o f peo
ple have said, "You're a leader, you seem like you could run 
for president one day." and l said, "Tha t's cool. • 

But another reason is I really want to know if there are aliens. 
That's the real reason. If there's a way to figure that out wi th
out having to run for president, maybe that would be good. 

You have to get to Area 51 somehow. 

Exactly. 

In the short term, though, you're just going on tour 
with the Administration. 
This record is meant to be played live. The record ing is ba
sically live and so when we got together and started rehears
; ng, it fel t like there were go ing to be so many opportun ities 
to expand them for the live versions- make up new things 
if we want to, change them-just so many possib ilities. 

I know it's going to be an emotional experience singing 
these songs. !tying to pour as much of my heart into them 
as I can and knowing that the tour itself is going to be that 
kind of inti mate vibe. I want people to really hear the music. 

about anyth ing. It really is good for the setup of this 
project to be able to say, " I have an exciting announcement 
for a ll of you." and instantly the re's messages like, "Oh, 
what is it>" You feel like you're having a conversation with 
people directly. 

I got a really weird message last n ight , though. I was 
twee ting, and I checked my i11boxon the Twitter, and some
one sa id," I can see you tweeting." I was in my house and 
so I was like, "This is whe re it gets strange." I started look
ing around and yeah, it was a bit uncomfortable. 

What have you learned from your Jonas Brothers ex
perience that applies to going solo? 
Obviously, I'm so thankful for them giving me the time to 
do this project. But I think the biggest change is when peo
ple say, "What's it like having your brothers onstage with 
you?" and the answer is usually, "Oh, it's great because you 
feel secure because you have them with you and they're 
your brothers and there's th is bond." Not having them is 
goin g to be a little different, but I think that they're always 
going to be there because that's where I learned how to be 
who I am onstage and with music. 

What's next tor the Jonas Brothers? 
We're going to shoot the second season of our TV show, 
"JONAS," and "Camp Rock 2" is coming out, and there's 
another world tour. There's a lot of things coming up that 
will keep us very busy. 

Also, the reali ty show with the Disney Channel, "Living 
the Dream." got picked up . They were with us all th is past 
month. The first one we did with them was an introduction 
to our wo rld-but th is one will show the rea l side of what 
it's like to be on the road and far away from home. 

Are you interested in pursuing acting? 
I'm not really sure. Joe's really passionate about that. Kevi 11 

has some dreams of going behind the camera, but for me 
personally, I don' t know- I th ink music comes fi rst, al
ways. But if the right role came up and it was something I 
was really pass ionate about. I might go and try to do that. 
But I really enjoy where we've been able to tie the music in 
with the acting. 

How will you balance your work with the Administra
tion and w ith the Jonas Brothers? 
It's go ing to be a year of learn ing for me, fo r our team and 
for my brothers-just learning how to balance everything 
out. We have an idea of how i t will all work, and a hope and 
a dream of how it will all work, but it's going to be a year 
of lea rn ing. 
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POP CHIPS HIPPY HIPPY SHAKE 

The Disco Biscuits get 
their groove on 

Hot Chip's satisfying 
one-lite stand 

am BY LARS BRANDLE 

'WAR'AND 
PEACE 
Reformed Hellraiser Daniel 
Merriweather Takes The Long 
Road To Success 

Daniel Merriweather has no desire to be remembered as 
a runner-up. 

Currently preparing for the U.S. release ofhis debut 
album, the soulful Australian has already enjoyed a 
British breakthrough- but so far, lhe No. 1 spot has 
proved elusive. 

Merriweather firs t climbed the Official Charts 
Co. (OCC) U.K. listings in April 2007, s inging 
on Mark Ronson's "Stop Me" (his take on the 
Smi ths' classic "Stop Me If You Think You've 
Heard This One Before"). That peaked a t No. 
2-as did Merriweather's debut album, "Love 
& War," in June 2009. 

"Sure, it's frustrating to m iss the top spot," he 
says from his apartment in New York's Harlem 
neighborhood. "But someone once told me the best 
songs go to No. 2. I can live with that." 

The Melbourne-born singer now dreams of going one better 
with the album's Feb. 23 U.S. rele..se, on J Records/Allido, which 
includes a U.S.-only bonus track, "The Chi ldren." 

Merri weather's life may be on track now, but his path could 

easi ly have taken him somewhere radica lly d ifferent. Raised 
in a tough part of Melbourne, he d ropped out of school in h is 
teen years and fell in to bad company. 

"I was young and stupid, had no money and ended up in and 
out of court every few months." he recalls. 

However, his s ituation changed-initially when he was picked 

up by Marlon Goonawardana's local label Marlin Records, then 
again in 2002 when the then-relatively unknown Ronson heard 
h is demo and invited Merriweather to record in New York. 

He signed to Ronson's Allido Records outside Australia and 
sang on "She's Got Me'' from Ronson's 2003 album, "Here Comes 
the Fuzz" (Elektra). That track won him the 2005 Australian 
Recording Industry Assn. (ARIA) Award for best urban re lease. 
Then came "Stop Me"- and some death threats from disgrun
tled Smiths fans. 

"Initially they directed their hate toward Mark through his 
MySpace page. But when they found out it was me singing, there 
was a hate transfer." he says with a laugh. "When the song be
came so ubiquitous on radio, I had a lot ofSmiths fans come up 

SHE IS THE WORLD 
Angelique Kidjo 

reaches into the past 

SARAH SMILE 
Sarah Buxton breaks 
into country's top 30 

RATED XX 
The xx makes an 

impression in the U.S. 

A lways a 
bridesmaid: 

to me and say,' I used to hate it bu t it grew on me.' I don't think 
anyone is too pissed about it now." 

Merriweather also guested on U.K. grime star Wiley's top 20 
hi t "Cash in My Pocket" (Asylum), but h is emotive vocals on 
standout tracks like "For Your Money" and "Change" have helped 
find h is own audience for the Ronson-produced "Love & War." 
which has sold 255,000 copies in the United Kingdom, accord-

ing to the OCC. The album has also gone top40 in Austria , 
Denmark, Getmany, Ireland, Switzerland and Australia, 
where he won the 2009 ARIA Award for best male artist. 

DANIEL 
MERRIWEATHER 

Now, RCA/jive Label Group chairman/CEO Barry 
Weiss says, "We think Daniel's on the verge of a world
wide success story." 

"He has the hits, no question," RCA Mus ic Group 
senior VP of marketing Aaron Borns says. "Daniel's 
success in Europe gives h im a l aunch pad here, 
certa inly for the media." 

Merriweather delivered an intimate perform-
ance )an. 16 for noncommercial KCR\V Los An
geles on the rooftop of the Paley Center for Media 
ahead of a handful of theater dates, which started 

Jan. 20 at the Troubadour in L.A. before mov
ing on to the Florida Room in Miami (Jan. 22) 
and New York's Gramercy Theater (Jan. 26) . 

The lead track for the United States is the 
smoldering ballad "Red"- a U.K. No. Shit in 

• • 'It 's frustrating to 
n1iss the top spot, but 
someone once told me 

the best songs go to No. 2. 
I can live ,vith that.' 

-DANIEL MERRIWEATHER 

May 2009-which is targeting hot AC and triple A stations. It 
will go to radio in mid-February, while VHl will feature Meni

weather as a You Oughta Know artist beginning Feb. l . He is 
booked to appear on "Late Show With David Letterman" Feb. 23 
and "Jimmy Kimmel Live1" Feb. 26. 

Further U.S . TV spots and synchs are taking shape, while a 
performance of"Red," taped at Merriweather's Nov. 9, 2009, 
showcase date at Joe's Pub in New York, will premiere on Ama
zon ahead of the album release. The two-time MTV Europe 
Music Award-nominated singer is also tipped to appear during 
Fash ion Week (Feb. l J -18) in his adopted home of New York. 

"My dream is to be able to keep living here and making records 
until I'm 85," Merriweather says. "I live by the idea that ' if you 
build it, they will come.' If they don't come, then you didn't build 
it b ig enough ." 
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»>FLORENCE 
TOPS THE CHART 
Florence & the Machine's 
debut album, "Lungs" 
(Universal Island), finally 
claims the No. 1 spot that 
it was denied by "The 
Essential Michael 
Jackson" (Epic/Sony 
Music Entertainment). 
"Lungs" opened with a 
five-week run at No. 2 last 
summer on the U.K. 
albums chart. It reached 
No. 1 in its 28th chart 
week Jan. 17, with total 
U.K. sales of 611 ,000, 
according to the Official 
Charts Co. 

»>MORE HELP 
FOR HAITI 
Quincy Jones and Lionel 
Richie are planning a 
25th-anniversary 
rerecording of "We Are 
the World" to benefit 
Haitian relief 
organizations. The duo 
will summon talents from 
Grammy Awards week
end (Jan. 30-31) to come 
to Los Angeles' Nokia 
Theatre Feb. 1. There, they 
will celebrate a quarter
century since Richie, Ken 
Kragen and Michael 
Jackson organized the 
original "We Are the 
World " session with 
Jones. Artists this time 
include Usher, Natalie 
Cole and John Legend. 
Grammy producer Ken 
Ehrlich will produce the 
event, which will also be 
turned into a video. 

»>BEATLES FILM 
CAST 
It's "all together now" 
for the cast of director 
Robert Zemeckis' 
upcoming Beatles 
movie. British actors 
Cary Elwes, Dean 
Lennox Kelly, Peter 
Serafinowicz and Adam 
Campbell are in 
negotiations to portray 
the Fab Four in the 
Disney remake of 
" Yellow Submarine." The 
original 1968 animated 
movie was based on the 
band's music and 
featured a storyline 
wherein a soldier named 
Old Fred meets up with 
the Beatles and travels 
in a yellow submersible 
to Pepperland. As with 
his recently released "A 
Christmas Carol," 
Zemeckis is making the 
movie using 3-D 
performance-capture 
technology. He also 
wrote the screenplay. 

Reporting by Roger 
Friedman, James Hibberd 
and Paul Sexton. 

ldUA3i BY EVIE NAGY l 

Space 
Jam 
The Disco Biscuits Throw 
A Dance Party On 
'Planet Anthem' 

Philadelphia electro-jam band the Disco Bis
cu its have always built their business on an 
event-based touting model, organized around 
such multiday stints as their annual Camp 
Bisco festival in upstate New York. Since most 
of their income comes from touring, the 
Biscuits decided to experiment with their fifth 
studio album- "Planet Anthem," due March 
16on Diamond Riggs Records- by rolling out 
multiple EPs before the full release. 

"On Time" and "Widgets," both released in 

November, previewed several songs from the 
album (plus remixes and live versions) and are 
part of a multi pronged approach to pushing 
the music to as many platforms as possible. 

"We were just trying to figure out ways to 
give the record a much longer life span," says 
Alex Brahl, who co-manages the band along 
with Kevin Morris at Red Light Management. 
"We've got a year of stuff planned out for the 
record, as opposed to just one huge month lead
ing up toit."Tbe album will be distributed via 
the band's new deal with Warner Music's In
dependent Label Group. 

Biscuits bassist Marc Brownstein says he 
feels the rollout has a certain fan-friendly ap
peal for a group whose style has evolved sig
nificantly during its IS-year career, from a more 
class ically jam-band sound to one fused with 
electronic and dance influences. 

"We're a live ba11d, a11d every time we go into 
the studio, we make stuff that sounds differ-

• 
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. Anthemic: THE 
- .DISC:0 BISCUITS 

ent," he says. "Before the album's dropped, 
we've been able to wet people's whistle a little 
bit, point people in the direction of the album, 
and then it's 11othing shocking." 

Another element of the strategy is to gain 
traction in du bs by working with A-list DJs on 
da11ce remixes of"PlanetAnthem" tracks. The 
band just completed a compilatio11 to service 
to clubs with remixes of the song "On T ime" 
by DJs and producers i11cludingTwisted Dee, 
Ski Beatz and Dave Aude. 

"I twas pretty cool to send the band's music 
to those people who deal with the Lady Gagas 
and the Madonnas and have them excited to 
do a Disco Biscuits remix," Brah! says. "It's a 
very different avenue for a band like us, but we 
feel really good about it." "On Time" was also 
added to noncommercial WX P N Philadelphia's 
rotation, maki11g itthe Biscuits' first song with 
regular airplay. 

Videos will a.lso bea priority. The clip for "You 
and I," filmed last summer at a rock festival in 
Japan, won mtvU's Freshme11 contest in De
cember and was added to the network's rota

tion. Videos for "On Time." " Fish outofWater" 
and "Widgets" will form a trilogy, a "mini-15-
m inute movie with those songs as the sound
track," Brownstein says. "And hopefully, the 
next time we come arou11d, we won't 11eed to 
win a contest to get tl1e video on television." 

Tour ing aga in dom inates the Biscu its' 
schedule this year, starting with a four-night 
run Jan. 28-31 at the Fox Theatre in Boulder, 
Colo., and leading to regular major events in
clud ing Bisco Inferno at Morrison, Colo.'s 
Red Rocks Amphitl1eatre in May and Camp 
Bisco later in the summer. 

"There are so many moving parts to this 
record, and part of the fun is that we're try
ing a lot of stuff and hoping it all converges," 
Brah! says . Brownstei11 agrees that the new 
avenues have opened exciting, if unknown, 
possibilities. "Exposure is exposure. Let's get 
them in the door, and we can m elt their faces 
from there." 

• 'There are so 1nany n1.oving parts 
to this record, and part of the fun 
is that ,ve're trying a lot of stuff 

and hoping it all converges.' 
-ALEX BRAHL, CO-MANAGER 
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READY FOR THE 
FLOOR,AGAIN 
Hot Chip Lives On With 'One Life Stand' 

Polite and nattily dressed , 
Alexis Clarke and Owen Taylor 
are the rare mus icians who 
show up early for an interview. 
But then again, most of what 
the members of U.K. act Hot 
Chip do defies expectatio11s. 
They've been called everything 
from syn th pop to indie pop to 
alternative dance, but the truth 
lies somewhere in the intersec
tion of all three. 

"We don't tend to settle down 
in one style," Clarke says. "Our 
only goal when we record is to 
move forward; we don't want to 

change the sound too much, 
but we wan t to develop." 

The development is clear on 
the band's new release, "One 
Li fe Stand," which comes out 
Feb. 1 in the United Kingdom 
on Parlophone/EM I and 
Feb. 2 in the United States 
on Astralwerks. While the 11ew 
album is less dancey and more 
co11templative than Hot Chip's 
previous releases, representa-

tives behind the release 011 both 
sides on the Atlantic are confi
dent the band's fan base will 
s tick around. 

"We're covering the key core 
with a limited-edition package 
that has video and exclusive 
tracks," Astralwerks GM/exec
utive VP of marketing Glenn 
Mendlingersays. "We're going 
to offer exclusives for different 
retailers, superserve the indie 
coalitions and do an lnsound 
poster pre-order, so there's 
something for everyone." 

Me11dlinger adds that the 
band's greatest strengtl1 is its 
large touring base, which is 
rare for many U.K. acts in the 
States. "A lot of bands come 
from overseas and do what I 
calla 'U.K. tour in the U.S.'
they p lay eight markets and 
then disappear," he says. "Hot 
Chip were willing to spend the 
t ime over here and it rea lly 

he lped them." The band has 
lined up a U.S . tour that in-

EDITED BY TOM FERGUSON 

>>>HUNGER 
BITES 
After logging 120 concerts 
during the past year, Sophie 
Hunger may be the hardest
working Swiss singer in show
biz-and should be even busier 
in 2010, 

Hunger's new album, "1983," 
is due in Switzerland in April 
through Swiss label/publisher/ 
management firm Two Gentle
men. It follows her 2008 
sophomore set, " Monday's 
Ghost," released through local 
dist ributors in a string of 
European countries. Accord
ing to Hunge r's manager 
Christian Figheri, that added 
30,000 sales-mainly in 
Germany and France-to an 

impressive 25,000 racked up 
in Switzerland . 

Figheri has international as
pi rations for Hunger's inti
mate, jazz-inflected songs 
and is a lready looking to 
break into North America and 
Asia with her fourth album in 
2011 or 2012. 

Hunger describes "1983" as 
"the a lbum I always dreamed 
of writing and recording. Be-

fore, I was always d isappointed 
at not being able to capture 
the same feeling as a live show. 
But I made this record in the 
studio and worked with the 
studio. I felt very much aware 
of how it had to be." 

"W ith '1983,' we will try to 
get heavier rotation on French 
and German radio," Figheri 
says, but adds that "Sophie 

isn't really a hit-single writer. 
It's onstage where she's best, 
so she'll be touring as much as 
possible across Europe." 

Following a Jan. 24 MIDEM 
showcase, Hunger has Euro

pean live shows scheduled 
from March through the sum-
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eludes slots at key festivals dur
ing the spring and summer. 

But time s pe nt s tates ide 
doesn't mean Ho t Chip will 
neglect its countrymen. T he 
act will tour the re in February, 
conclud ing with two nights a t 
the 5,000-capacity London 02 
Academy Brixton Feb. 26-27. 
It will also reach its European 
audience with 10 dates in Hol• 
land, Belgium, France, Ger• 
many and Italy in March. 

At radio, the title track lead 
single was playlisted at the BBC's 
national top 40 station Radio 1 
six weeks ahead of its release. 

" lt'sareallygood sign." Par· 
lo phone VP of promotions and 
press Kevin McCabe says. 
"That's how the record has 

mer, booked territory by terri
tory, with agents including Uni· 
T (France), Prime Tours (Ger
many/Austria) and Elastic Arts 
(United Kingdom). 

-Gary Smith 

> > > SCIENTIFIC 
SWEDES 
Swedish dance/pop trio BWO 
has notched four domestic hit 
albums and a string of top 40 
s ingles across Scandinavia 
since forming in 2003. Now it's 
eyeing the United Kingdom as 

the next step in taking that suc
cess worldwide. 

"Big Science," the band's 
fourth studio set, received a 
"soft" U.K. re lease Oct. 5 , 

2009, through London-based 
Nova/Universal-distributed 
label/management firm Cone· 
head, but company founder 
Graham Stokes says the album 
campaign begins in earnest 
Feb. 15 with the release of lead 
single "Right Here, Right Now." 
Conehead, he adds, is actively 
targeting the United King-
dom's b iggest national music 

~. station, BBC Radio 2, w ith the 
!~ 
~~ 
~~ 

a~ 
~~ 

e lectro-pop track. 
BWO makes "perfect pop 

records," according to Stokes, 

who describes breaking the 
band in Britain as a "war of at-

been received-everyone has 
been genuinely pleased they 
are back and by the record they 
have delivered." 

McCabe is hopeful that fu. 
ture singles "Hand Me Down 
Your Love" and "l Feel Better" 
could even get Hot Chip on the 
p lay list of BBC AC network 
Radio 2 for the firs t time. It's the 
country's most popular radio 
station with an audience reacl1 
of 13.6 million in the United 
Kingdom, according to official 
radio research group RAJAR. 
"One Life Stand" has received 
some plays on Radio 2 from DJs 
who are fans of the group. 

Radio in the States also has 
been receptive. "We haven't 
even officially serviced the sin• 

trition- eventually we will 
break through." 

In Europe, "Big Science" 
was released in July 2009 
through Bonnier Music and has 
sold approximately 30,000 
copies, according to Bob Cun
ning hams, joint CEO of Lon
don-based General Overseas 
Music, which handles BWO's 
international licensing. 

Prior to the 2009 Bonnier 
deal, BWO was signed to EMI 
and scored minor U.K. hit sin
gles in 2005 and 2008 through 

a licensing deal with London
based indie label Shell Records. 

The band is published by 
Electrismo Songs/Bonnier 
Music Publishing AB/Apple
bay Songs. Live bookings are 

through Swedish agency Ex
tensive Music. 

-Richard Smirke 

> >>MAGIC 
MOMENTS 
Critically acclaimed Danish 
quartet Efterklang makes its 
bow on U.K. indie 4AD when 
t he label issues its third a lbum, 
"Magic Chairs,'' internationally 
Feb. 22 and in the United 
States a day later. 4AD handles 
Efterklang internationally out
side Scandinavia, where its re
leases appear on the band's 

gle, but we gave it to some key 
tastemakers, and now it's No. 5 
at [Los A11geles publ ic radio 
station] KCRW," Mendlinger 
says. "This is also the firsttime 
we're taking the band wider at 
radio, not just to college and 
specialty stations, but to com· 
mercial alternative.• 

Whether the expansion ex
periment works or no t, the 
members of Hot Chip are q uite 
content either way. "We're am• 
bitious in a creative sense, but 
we' re happy where we are." Tay
lor says. "In a way, it's nice to 
play smaller venues and con• 
nect with the audience.· ••· · 

Additional reporting by Andre 
Pai>1.e in London. 

own Rumraket label. 
"Magic Chairs" is markedly 

more accessible than previous 
Efterklang releases, but front· 
main Casper Clausen insists 
that it retains "the core ele· 
ment of our sound," with its 
unique mix of experimental 

and orchestral rock. "We're in· 

spired by pop music," he adds, 
ubut take a detour via our own 

sources of inspiration." 

Clausen notes that the re
cordings were developed with 
the seven other members of the 
act's live band during brief 
breaks from touring, rather than 
on lengthy studio-bound lay
offs as previously done. 

Efterklang, which handles 
its own publishing, released its 
debut album, "Tripper," on U.K. 
indie the Leaf Label in 2004; 
the ,same label issued the act's 
much-praised second album, 

"Parades," in 2005. 
The band will play U.S. shows 

in March, followed by U.K.and 
European dates in April and 
May. Booking is through terri
tory-specific agents, including 

the Agency Group (United 
States), QU Junktions (United 
Kingdom, Ireland) and Head
quarter Entertainment (Ger· 
many, Austria, Spain). 

-Charles Ferro 

Singer/songwriter Angelique Kidjo is one of Africa's most globally successful performers, 
b lending the music of her native Benin with Western jazz, soul and rock during a nearly three· 
decade career. Her new album "Oyo," due in late March on Razor & Tie, is a tribute to t he 
music that influenced her growing up and includes Kidjo's interpretations o f African works 
as well as songs like Curtis Mayfield's "Move On Up," which features John Legend, and 
Aretha Franklin's "Baby I Love You," a duet with Dianne Reeves. The album also supports 
her work as an activist and UNICEF Goodwill Ambassador. 

1 Why did you decide to make this album 
a return to the music that inspired you as 

a child? 
People were always trying to figure out what 
k ind of music I grew up listening to, based 
on what kinds of music I do now, and threw 
out the idea of what an African artis t should 
be doing versus what a Europea11 artist should 
be doing. It was also about time for me to 
thank artists. When you're writi11g music, you 
have to be careful, because people lis ten to it 
a t every age. It can derail somebody's life or 
it can empower somebody, and that's what 

music did to me. The music that I listened to 
kep t me away from trouble. 

2 How did you choose the songs? 

That was the hardest thing. They came 
and they came and l'm like, "You know 

what? Whatever comes, that's it." 
One of those was really d ifficult, a 
song that I had been looking for 
for so long l"Dil Main Chuppa 
Ke Pyar Ka" from Bollywood 
film "Aan"] .. . the music is 
a memory of my father [who] 
passed away last year. I 
would be dragging h im to 
the movie all the time, and 
he understood that it was not 
only the movie that I wanted 
to see, but the songs also. 

3 Why do you think 
the message of Curtis 
Mayfield's song "Move 

On Up" still resonates, 
and what d i d you 

want to b ri ng to your 

interpretation? 
I wanted to dedicate that song to 
the youth of Africa, for them to 

con tinuedreamingeven ifthetimes 
are hard . . . And to all you th, because 
Curtis Mayfield wrote that song, not 
only for the poor kids, it's for every 

k id today that's struggling to find 
then identity, the1r place ma soc,- /i' 
ety that 1s changing so fast. IJ 
4 The song "Agbalagba" ~'f, 

was offered as a free down• r... 
load with Uwem Akpan's 

book "Say You' re One of ~ 

Them." W hat is the story 

in the song? 
"Agbalagba" means "elderly" or"ancestor." El
derly people or ancestors- what is the legacy 
that they leave to us? They have cl1erished us 
and protected us. They are the reason we are 
here today. So how are we going to conti nue 
that legacy? Every child in the world should be 
free to go to school, not to be sold, not to be 
turned into prostitutes, not to face our differ• 
ences of opinio11s. Religion shouldn't be a mat• 
ter in their Jives. 

5 You're a UNICEF Ambassador and 
started the Batonga Foundation to pro· 

vide secondary education to African girls. 
How w ill downloads of album t rack 

" You Can Count on Me" benefit 
this work? 

Every song that is downloaded gives 
a vaccine to a child or pregnant 
woman, because we need miUions of 

vaccines. 1 tis amazing that we're in 
the 21st century and every four minutes 

there's a new child with tetanus. I can't 
send those girls to school 

if they aren't born, or 
if they die before they 

reach secondary school. 

changes in the music in· 
dustry have most af
fected your career? 

iTunes and YouTube 
have a llowed me to 

exist more in peo• 
pie's houses 
than before. It 

gives the people 
the choice of 

choos ing what 
they want to listen 

to, versus all the 
politics of the single 
.. The only down

side of it is that the 
sales of the actual CDs 
have decreased drasti• 
cally . . . but if they 
want to buy the whole 
CD, you know they a re 

hardcore fans. It's more in the hands of 
the consumer to choose. 
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ROBIN THICKE 
Sex Therapy: The Session 
Producers: various 

Star Trak/lnterscope 
Release Date: Dec. 15 

Robin Thicke might be the 

o nly R&B crooner currently 

working whose love-song lex
icon includes t he word 

"brasserie." The ""Lost W ithout 
U" star drops t he term in h is 

new album's song " Meiple" 
while inform ing a lady friend 

of their plans for a weekend in 
Paris; before dinner, they're 

shopping at Chanel and hav
ing afternoon tea at the Ritz. 

"A lady don't l ift th ings, open 
doors, stand alone," he sings 

over a sample from Brigitte 
Bardot's ''Moi Je Joue." ''Not 

w hen she w it h me, babe." 
Throughout this q uick follow

up to last year's "Something 
Else," Thicke reveals a side of 
his personality that's flashier 

and funnier t han the Oprah

appropriate image that was 
cultivated wit h previous hits. 

Musically, too, he flexes an 

on the mariachi set stretches 
the genre's boundaries, lend

ing it a confident breeziness. 
Highlights are a spiri ted bolero 

("Pecadora") and an almost 
American count ry-style "La 
Historia Que No" that one can 

imagine as a vintage "MTV Un

plugged" product ion. Those 
who buy the pop and mariachi 

a lbums separa tely won't be 
disappointed, but the versa 

tility o f Fernandez and his pro
ducers can best be appreci

ated in combination.-ABY 

Dm'I 
TIMBALAND 
Shock Value II 
Producers: Timbaland, Barry 

Hankerson 

lnterscope/Blackground 
Release Date: Dec. 8 
Aft er producing mega-hits 

by Justin T imberlake and 
Nelly Furtado in 2006, T1m
baland's first "Shock Value" 

album felt l ike a wel l -de

served victory lap upo n its 
release t he following year. 

" Shock Va lue II " offers an-

ROB ZOMBIE 
Hellbilly Deluxe 2 
Producer: Rob Zombie 

Loud & Proud/Roadrunner 
Release Date: Feb. 2 
Sequels are tricky in any art form, 

but Rob Zombie-who has revived 

the "Halloween" horror film franchise and has ''The 
Blob" on his radar-certainly seems like the right guy 

for the job. While "Hellbllly Deluxe 2" certainly cap
tures the Saturday afternoon matinee spirit of his 1998 

solo debut, it's also a different kind of creature. With 
a facile band and a particularly fertile collaborator in 

guitarist John 5, "Hellbilly Deluxe 2" is a more diverse 
and wide-ranging affair, from the industrial grind of 

"Sick Bubblegum" and "Mars Needs Women" to the 
garage-y fury of " Death and Destiny Inside the Dream 

Factory" and the bluesy, slide-fueled classic rock 
stomp of such tracks as nvirgin Witch" and "Burn." 

Acoustic guitars (talk about horror) even pop up a 
couple of times. Movie dialogue loops and titles like 

"Jesus Frankenstein/' "Werewolf, Baby!" and 
"Werewolf Women of the SS" keep Zombie on well

established 8-movie terrain. And if some of the song 
arrangements overreach, the nearly 10-minute "The 

Man Who Laughs," complete with orchestrations and 
Tommy Clul etos' lour-minute drum solo (lake that, 

Iron Butterfly!), ends the album on an appropriately 
epic note.- GG 

eclect ic streak last heard o n o t her dose of Timbaland's 
his underappreciated 2003 

debut , moving from the 
steamy soul sonics of the tit le 
t rack to t he club-friendly 
bounce of "Shakin' It 4 Daddy" 

to t he dark electro-rock of "El-

futur is t ic pop-R&B aes

t het ic, b ut t he producer 
pushes even harder to es
t abl ish himself as a fea 

t u red ar tist inst ead of just 

a maestro behind the 

The biggest surprise is Tim- Cyrus to t he Fray stifle the to his fans("Big Top"),a tale of 
baland's rel iance o n Auto- albu m 's f low. "Shock Value international adventure ( t he 

Tun e, which turns h is rapid - II " p acks ple n t y of heat Mali-inspired title cut, featur-
fire musings into slick, from the layered beats, but ing Toumani Diabate) and a 
slightly awkward crooning. never lets Timbaland shine snarky, vaguel y poli t i c al 

Even if Timbaland hadn't al- as t he artist he w a nts t o monologue on current event s 

("A Lot to Drink About"). 
"Buffet Hotel" m ight be less 

about t he songs and more 
about generating a vibe. If you 
subscribe to it going in, you' ll 

check out happy.-JV 

evatas." There's plenty to boards. The percussion siz - t ered his voca ls, his voice 
would st il l be lost o n 

become.-JL 
chew on here. Dig m.-MW z les, with the t rack "Morn-

ALEJANDRO 
FERNANDEZ 
Dos Mundos-Evolucion + 

Tradicion 
Producers: Aurea Baqueiro, 

Joan Sebastian 
Universal Music 

Latino/Fonovisa 

Release Date: Dec. 8 

Alejandro Fernandez's super
st ardom lies in his ability to 

convincingly del iver in bot h 
pop and mariachi, with alter
nating releases in each genre. 

W ith new two-disc set "Dos 

Mundos," Fernandez tackles 
both simultaneously-and the 
resu lts are w ell-c rafted, so 

phisticated takes on each 
style. The pop songs range 

from anthemic ballads t o 

tunes with prominent acoustic 
string, piano and even accor
dion touches ("Dibujando Un 

Corazon"). But legendary re

gional Mexican artist Joan Se
bastian's masterful production 

ing A fter Dark" and T imber- " Shock Va lue II" because of 
lake collaborat ion "Carry 

Out" immed iat ely compet

ing to burn up dancef loors. 

an overdependence o n JIMMY BUFFETT 
guest stars- collaborat ions Buffet Hotel 

with everyone f rom Miley Producers: Michael Utley, 
Mac McAnally 

KE$HA 
Animal 
Producers: various 
Kemosabe Entertainment/RCA 
Release Date: Jan. 5 
Pop singer Ke$ha scored a No. 

hit with her frothy first single, "TiK ToK," but the 22-

year-old protege of Lukasz "Dr. Luke" Gottwald still 
has plenty to prove on her debut album, "Animal." 

Luckily for her, the set teems with choruses that stick 
with the listener for days, from the blissful "Your Love 

Is My Drug" to the catty "Backstabber." Equally preva
lent, however, are the heavily processed vocals, which 
make it difficult to tell whether Ke$ha can actually 

sing. The song "Take It Off," which lifts heavily from 

Robert Miles' 1995 trance-lite hit "Children," demon
strates how easily individuality can get lost in a sea of 

Auto-Tune. Another misstep is the ageist, Vanity 6-
biting "Dinosaur," which could only appeal to the 

most heartless of teens. (Ke$ha blares on the chorus, 

I :•You need a CAT scan!") But she does have a point: 
L This music is definitely not for the faint of heart.-MH 

Mai/boat Records 

Release Date: Dec. 8 

W it h t he except ion o f act s 
like "Weird A l" Yankovic and 
AC/DC, there aren't too many 

talents that need to worry 
about recalibrati ng their 
sound less than Jimmy Buffet t. 

True to form , h is new album, 
"Buffet Hotel" ( t he tit le of 
which will ensure that t he "one 

t/two t's" debate among copy 
editors will persevere until the 
end of time), is a breezy st roll 
t hrough Buffet t's usual 

stomping grounds. These in
clude well-poured sunshine

fi lled escapism ("Summerz

cool"), light ballads w ith 
Hawai ian h in ts ( " Beau t iful 
Swimmers"), a gently insistent 

carpe diem (Bruce Cockburn's 
"Life Short Call Now"), a nearly 
unbearably cheesy love note 

32 BILLBOARD JANUARY 30, 2010 

MARY J. BLIGE 
Stronger wilhEach Tear 

Producers: various 

Matriarch/Geffen/lGA 
Release Date: Dec. 21 

Like fine wine and Breit Favre, 
some things just get better with time. Another example: 

Mary J. Blige. On her ninth studio album, "Stronger 
wit hEach Tear," the soulful chanteuse struts confi
dently through a tight set of 12 songs about love, 

devotion and inner strength that leans more midtem
po than ballad; more uplifting than angst-ridden. Hip

hop/pop lead single "I Am" perfectly captures the 

album's overall mood: Blige has never been in better 
voice-or more adventurous. The metaphor-rich 
"Kitchen" ("Never let a girl cook in your kitchen") 

finds the singer/songwriter wittily admonishing 

would-be man-stealers. Despite pleasing hookups 
(T.I. on "Good Love,'' Trey Songz on " Hood Love"), 
unadulterated Blige remains the drawing card. That's 

especially evident on another midlempo charmer, "I 

Feel Good" ("Like the moon is shining just for me/I 
feel just too damn good"). A Blige album wouldn't be 

complete, however, without a heart-wrenching, emo
tional tug, which is supplied here with the poignant " I 

Can See in Color" from the "Precious" soundtrack. 
Throughout "Stronger wilhEach Tear,'' Blige solidly 

reinforces why she endures as a fan favorite.-GM 
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WE THE KINGS 
Smile Kid 
Producers: S'A'M & Sluggo 
S-Curve Records 

Release Date: Dec. 8 
On sophomore album ·•smile 
Kid," Flor ida rock act We t he 

Kings continues to t urn o ut 

catchy pop-p unk anthems, 
but this time w ith a larger em

phasis on clean, laid-back riffs 
and hoo ky melodies. The sin

gle "Heaven Can Wait" strad
dles t he line between synth 

rock and peppy pop, com
plet e w it h a collection of 
head-bopp ing, toe- tapping 

piano chords, w hile "We'll Be 

a Dream" is an arena-sized 
ballad, featuring t he soaring 

vocals of Disney t een idol 
Demi Lovato. Despite it s 

rather descrip tive title, "ln-N
Out (Animal Style)" is actu

ally a feel-good ode to Los 
A ngeles w it h short , c hoppy 
ri f fs and an arm-stretching 

bridge that w ill have listeners 

singing along before t hey 
even know it.- CB 

mm 
CLIPSE 
Til the Casket Drops 
Producers: various 
Re Up/Columbia 
Release Date: Dec. 8 

Hip-hop duo Clipse was bound 
to face high expectat ions for 
its new album. "Til t he Casket 

Drops." After all, Virginia broth

ers Pusha T and Malice w ill be 
measured up to the heavy ac

claim (if not sales) of 2006's 
" Hell Hath No Fury," which 
featured snarling cocaine-rap 

rhymes and glistening beat s 

by constant collaborators the 
Neptunes. Unfortunately, the 
duo and its favored producers 

seem to lose t heir laser-l ike 

focus on "Til the Casket Drops," 
w hich wavers between appeals 

for commercial recognition 
( t he schlocky "I'm Good" and 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Crystal Bell, 
Ayala Ben-Yehuda, Melanie 
Bertoldi, Gary Graff. Ron Hart, 
Monica Herrera, Jason Lipshutz, 
Connor McKnight, Michael 
Menachem. Gail Mitchell, Jeff 
Vrabel, Mikael Wood 

CRITICS' CHOICE •: A new 
release, regard less of chart 
potential, highly recommended 
for musical merit. 

the Ker i Hilson-assisted "All 
Eyes on Me") and surg ical 

street bangers ("Never W ill It 
Stop," "Popular Demand"). 

"Now w hat you see is Malice in 
contradiction/He who has ears, 
hope you're listenin '," Malice 

raps on "Footsteps,"which like 

many of the album's best tracks 
isn 't produced by the Nep

tunes. (Here, it 's DJ Khalil.) 
Clipse fans are no doubt stil l 

listen ing, bu t they'll need a 
more cohesive visio n next 

t ime around.-MH 

VARIOUS ARTISTS 
Glee: The Music- Season 
One, Volume 2 
Producers: Adam Anders, 
Ryan Murphy 

Columbia Records 

Release Date: Dec. 8 
Any TV program that can re
turn the song " Don't Rain on 
My Parade" to the mainstream 

deserves recognition. For the 
second soundtrack install
ment of Fox's hit musical 

comedy "Glee," the t alented 

cast covers more classics, 
w ith i t s own unique vocal 
ar rangements. Actor Mathew 

Morrison's mash-up of t he Po
lice's " Do n't Stand So Close 

to Me" w it h Gary Puckett & 

t he Union Gap's "Young Girl" 

proves just t hat. But while 
"Glee" ,s most not ably an en

semble cas t, one act or t o 
watch is Amber Ri ley, who 

plays t he d ival icio us charac

t er Mercedes Jones. Riley 
delivers the album's most 
breathtakingly soulful per

formance w ith "And I Am 

Telling You I'm Not Going." In 
addit ion to covering the clas
sics, the cast members revisit 

modern hits like Kelly Clark

son's "My Life Would Suck 
W ithout You"-and t hey d o 

so wit h the same magical 
to uch.-CB 

PICK • : A new release predicted 
to hit t he top half of t he chart in 
t he correspond ing format. 

All albums commercially available 
in the United States afe eligible. 
Send album review copies to 
Mitchell Pet ers at Billboard, 5055 
Wilshire Blvd., Seventh Floo r, Los 
Angeles, CA 90036 and singles 
rev iew copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to t he writers in t he 
appropriate bureaus. 
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SNOOP DOGG 
I Wanna Rock (3:56) 
Producer: Scoop DeVille 

Writers: C. C. Broadus Jr., 
E. Molina, R. Ginyard Jr. 
Publishers: various 

Doggystyle/Priority/Capitol 

The third single from Snoop 
Dogg's " Malice 'N W onder

land" serves as a reint roduc
t ior, t o t he veteran West 

Coaster's hazy hip-hop style. 
" I Wanna Rock" get s its t itle 

and bass-heavy groove from 
Rob Base & DJ EZ Rock's "It 

Takes Two," and like the ex
tended •·snoop Dogg" chant s 

in i ts chorus, the song features 
all o f t he familiar Snoop ele

ments. The rapper reiterates 
his Lothario persona w it h a 

metaphor that p lays, some
w hat t ast elessly, off o f his 

moniker: "Call me Michael 
Vick 'cause I'm a dog, ho,'' he 
raps. Snoop knows full well 

that he's an elder statesman 
in h i p -hop (''I'm almost 20 
in"), but before anyone thinks 

he 's ou t of touch with t he 
culture, t he rapper name

checks a certain young MC 
later on the song: "She call me 

Sup erman, I'm on my Souli a 
sh it (Yooouuu!) ."-MB 

mm 
JASON DERULO 
In My Head (3:20) 
Producer: J.R. Rotem 

Writers: J Desrouleaux, 
J. Rotem. C. Kelly 

Publishers: various 
Beluga Heights/Warner 

Bros. Records 
Following his No. 1 debut sin

gle, "Whatcha Say," which fea
tured a catchy sampled vocal 
from Imogen Heap's "Hide and 

Seek," Jason Derulo goes it 

alone on his next offering, "In 
My Head." The song features 

a rocking drumbeat, dance
able hook, aggressive synth 

tap and intense, breat hy vo
cals from t he artist, who sings 

in a register similar to Akon's. 
The 20-year-old Miami singer/ 

songwriter seems to be em
barking on a sim ilar pat h to the 

one laid out by Ne-Yo, as he's 
already w r itten songs for Lil 

Wayne, Sean Kingston and Pit
bull in addition to his solo work. 

On the strength o f his first two 
singles and an upcoming al

bum that boasts more infec
tious hooks, look for Derulo to 
keep making his mark as an all

around entertainer.-MM 

mmm 
BROKEN BELLS 
The High Road (3:52) 
Producer: Danger Mouse 

Writers: J. Mercer. B. Burton 
Publishers: Lettuce Flavored 
Music (BM/), Cheese Breath 

administered by Chrysalis 

Music (ASCAP) 
Aural Apothecary 
When t he format ion of Bro

ken Bells-a collaborat ion 

between super-producer 
Danger Mouse and Shins 

LADY ANTEBELLUM 
American Honey (3:44) 

Producers: Paul Worley, Lady 
Antebellum 
Writers: S. Stevens, C. R. Barlowe, 

H. Lindsey 

Publishers: various 
Capitol Nashville 

Lady Antebellum found its groove working with Paul 
Worley, who produced the trio's Country Music Assn. sin

gle of the year, " I Run to You," and its most successful hit 
to date, " Need You Now." The group's follow-up single, 

"'American Honey," again proves that this partner ship is a 

winner. A ballad with cross-generational appeal, " Honey" 
takes the listener back to a time when youth was sweet 

and optimism abundant . Hillary Scott leads with a rich 
vocal that builds upon Charles Kelley and Dave Hay

wood's harmonies, while a v ulnerable violin melody 

weaves in and out to complement the nostalgic theme. 
Scott captures the song's message best when she sings, 

" Get caught in the race of this crazy life/ Tryin' to be 
everything can make you lose your m ind/ I just wanna go 

back in time, to American honey."-MM 

MELISSA ETHERIDGE 
Fearless Love (4:12) 
Producers: John Shanks, Melissa 

Etheridge 
Writer: M. Etheridge 
Publisher: Songs of Ridge Road 

(ASCAP) 

Island 
Melissa Etheridge's career spans more than 20 years, 

and her latest emotionally charged release shows that 
t he 48-year-old songwriter, mother and breast cancer 

survivor still has something to say. " Fearless Love," the 
lead single/ title track from Etheridge's forthcoming 

album, is an undeniable modern rock song w it h a fully 
loaded introduction, punctuated by crashing trip let 
drumming and a large-scale sound reminiscent of Kings 

of Leon and Coldplay. Etheridge asserts herself as the 

strong-willed, confident woman she is in the song's tri
umphant lyrics. " I am what I am afraid of," she belts, 

while calling for the same 11fearlessness" in the one she 

loves. The song's updated, high-gloss rock sound may 

take a little getting used to for longtime fans, but the 
strong delivery is classic Etheridge.-CM 

frontman Jason Mercer- was 

announced, there was rampant 
speculation over the hybrid 
sound these two disparate 

modern pop figures would cre

ate. As 1t turns out, the duo's 
fi rst single bears no traces o f 
indie rock fans· beloved Shins 

release "Chutes Too Narrow." 
On "The High Road," Danger 

Mouse rolls o ut an electro

acoustic g roove that could've 

been nicked from the next Go
ri llaz album, while Mercer gets 

all Christopher Cross o n t he 
cut. He implements classic AM 

pop overtones to wax philo

sophic about society's com
placency wit h lyrics like, "It's 

too late to change your mind/ 
You let laws be your guide." 
The result is pure, mellow bliss 
that leaves the listener hungry 

for more.-RH 
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IB•IU~O;\W BY KEN TUCKER I 

Making The Grade 
After Four Singles, Sarah Buxton Breaks Into Country's Top 30 

In her self-penned bio, Sarah 
Buxton says she "had a whole 
plan mapped out" when she 
signed with Lyric Street Records 
in 2005. Then reality revised her 
best-laid plans, as her bio fur
ther notes, "What's the old 
adage? 'If you wanna hear God 
laugh, tell him your plans?'Well 
.. . I told him. And he laughed!" 

The singer /songwriter is 
thankful her career didn't take 
off quite as qu ickly as she 
hoped. Herlatest single, "Out
side My Window." has become 
the highest-charting of four 
that Lyric Street has released 
since 2006. As Buxton's first 
single to break into the top 30 
on Billboard 's Hot Country 
Songs chart, "Outside My 
Window" peaked at No. 25 on 
last week's chart . Wi th 29 
weeks on the ta lly, "Outs ide" 
is now No. 27. Buxton's self
titled album-on wh ich she 
shares production credits with 
Dann Huff, Craig Wiseman 
and Blair Daly- is due Feb. 23. 

"I would have liked to hit one 
home run and then another 
home run." Buxton says. "But 

I almost feel lucky that things 
did n't happen back then, be
cause the th ings that I've 
learned about life and about 
myself have been really valu
able for who I'm going to be as 
awo1nan.11 

A native Kansan, Buxton 
moved to Nashville after l1igh 
school. "I grew up just enjoy
ing music. I d idn't grow up 
thinking I was going to do this 
with my life." she says, citing 
Stevie Nicks and Patty Loveless 
among her influences. 

It was Nicks' music that in
spired Buxton to write songs. 
" I remember listening to her 
album and reali,ing, 'She's 
writing letters about her life and 
putting melodies behind it. I 
can do that.'• Now Buxton calls 
songwriting "an obsession. The 
more I write, the more I want 
to write," she says. "When I 
started, I wrote maybe t0songs 
a year; now I write hundreds.• 

Sheco-wrote"Outside My Win
dow" with Mark Hudson, Vic
toria Shaw and Gary Burr. 

Buxton's forthcoming album 
also includes her version of 

"Stupid Boy." the Keith Urban 
hit she co-wrote with Dave Berg 
and Deanna Bryant. "I actually 
prefer listening to Keith's ver
sion because it's cool when 
someone else sings your song," 
Buxton says. "He totally took it 
to a11other planet. But 1 also 
want people to hear what that 
same lyric sounds like from the 
female perspective." 

Country KSOP-FM Salt Lake 
City PD Debby Turpin is a fan 
of Buxton, whose voice has •a 
raspy, earthy sound to it," she 
says. While the station has 
played other Buxton singles, 
Turpin says the message behind 
"Outside My Window· - to not 
lose sight of what's important
carries the most impact. "Even 
the guys at the station love this 
song, whid1 is ama·ling bee a use 
they aren't super-pass ionate 
about much." she says. 

Buxton's effervescent video, 
shot with songwtiter Hudson 
for $80, is a iring on GAC and 
CMT. "My record label didn't 
even know we were doing it," 
she recalls with a laugh. "It was 
l ike a hom e video. In fact, 

fsinger] John Rich texted me 
and said, 'Thanks a lot, Sarah. 
Now the budget for my next 
video is only going to be $100.'" 

Buxton will head out on the 
Country Throwdown tour in 
May. Created by Vans Warped 
tour founder Kevin Lyman, the 

MEASURE OF 
SUCCESS: 20 YEARS 
OF NIELSEN BDS 

Twenty years ago this month, Billboard revolutionized 
the way U.S. radio airplay measurement was presented. 
, In the Jan. 20, 1990, issue, the Hot Country Songs chart 
converted its rankings from reports submitted by station 
programmers to more accurate, electronically monitored 

data provided by Broadcast Data Systems, now a division of Nielsen. The country format was cho
sen first, in part because country singles sales were so minuscule that the industry relied almost 
exclusively on airplay information to gauge success. ,i Many in the radio and record industries were 
skeptical of the conversion to charts based upon monitored data. However, acceptance of-and even
tually, reliance upon-EDS data went hand in hand with point-of-sale-based SoundScan data, the 
equally groundbreaking, technology-based model for more precise retail measurement, which began 
powering Billboard's sales charts in 1991. Together, these systems ushered in a radical upgrade of 
the industry's sales and airplay figures and, thus, the collective industry's marketing capabilities. 
, After Hot Country Songs adopted EDS data, other charts soon followed: the Billboard Hot 100 in 
November 1991, R&B/Hip-Hop Songs in December 1992, Alternative and Adult Contemporary in 
1993 and Hot Latin Songs in 1994. - Wade Jessen 

jaunt features Montgomery 
Gent ry, Little Big Town and 
Jack Ingram as headliners. 
joining Buxton as part of the 
tour's lineup are singers Emily 
West and Jamey Johnson. "It's 
going to be so much fun," Bux
ton says. 

For now, Buxton is celebrat
ing the success of her single. 
"It's so rewarding," she says . 
"It's like getting a report card 
back. I feel like I've had Band 
C-plus-type of songs. Now I feel 
like I've finally gotten a B-plus 
or A-minus.'' 

TOP HOT COUNTRY SONGS OF THE NIELSEN BDS ERA 
(Ranking based on an inverse point system, with weeks at No. 1 earning the greatest value 
and weeks at the lower end of the chart earning the least.) 

ARTISTS WITH THE MOST NO. 1s ON HOT COUNTRY SONGS 
DURING THE NIELSEN BDS ERA 

RAJIK ~AIIISI WEIii 

1 "Amazed.'.'.__l.QN EST AR 8 
2 "Somebody Like You," KEITH URBAN 6 
3 "19 Somethin','' MARK WILLS 6 
4 "It's Five O'Clock Somewhere,'' ALAN JACKSON & JIMMY BUFFETT 8 
5 "How Do You Like Me Now?!,'' TOBY KEITH 5 
6 "The Good Stuff," KENNY CHESNEY 7 

7 "Something Like That," TIM McGRAW 5 
8 "Ain't Nothing 'Bout Yo1.1," BROOKS & DUt-1_!,1__ 6 
9 "Live Like You Were Dying,'' TIM McGRAW 7 

10 "That's What I Love About Sunday,'' CRAIG MORGAN 4 
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YEIR 

1999 
2002 
2003 
2003 
2000 
2002 
1999 
2001 
2004 
2005 

George Strait edges past Alan Jackson to claim the most No. ls. 

RAIIK AIIIISI 

1 GEORGE STRAIT 
2 ALAN JACKSON 
3 TIM McGRAW 
4 BROOKS & DUNN 
5 TOBY KEITH 
6 GARTH BROOKS 
7 KENNY CHESNEY 
8 BRAD PAISLEY 
9 (TIE) CLINT BLACK 
9 (TIE) KEITH URBAN 

Nt11181l10FlON6S 

26 
25 
23 
20 
19 
18 

17 
14 

11 
11 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

In synch: 
THE XX 

l;tU!M BY MITCHELL PETERs J 

The XX Factor 
Constant Touring, TV Synchs Help British Act Build Stateside Base 

British e lectro-rock act the l<X was virtually u11k11own 
to U.S . audiences following the August 2009 release 
of its self-ti tled debut on Young Turks, ar, imprint 
o f XL Recordings. But thanks in part to a s tring of 
sold-out New York club shows that he lped build ini
tial buzz, group members Romy Madley Croft (gui
tar, vocals), Olive r Sim (bass, vocals) and Jamie 
Smith (producer, keyboards) have stead ily built a 

stateside fan base through constant touring, TV 

synchs, in-s tore play and favorable press coverage. 
In last week's issue, the xx broke into the top 100 

on the Bi llboard 200, with a new peak at No. 98. 
The album debutc-d at No. 12 on the Heatseekers 
chart following its Aug. 18, 2009, release, spend
ing the first three weeks of2010 at No. 1 on that 
tally. It has sold 71,000 copies, according to Nie lsen 
SoundScan. In the United Kingdom, the album 
peaked at No. 36on the Official Charts Co. list and 
bas sold 48,000 copies. 

XL senior VP of A&R Kris Chen says the xx began 
generating interes t in the United States following 
six back-to-back concerts last summer at such New 

ADDING FUEL TO THE FIRE 
Slow and steady can still win the race. Just ask 
Eric Roberson. 

After nine years as an independent artist, t he 
singer/songwriter is enjoying thefn.Jits of that hard
fought labor: his first Grammy Award nomination. 
He's up for best urban/alternative performance for 
the song "A Tale of Two" featuring Ben O'Neill & 
Michelle Thompson. The song is from Roberson's 
seventh album, "Music Fan First" (Blue Erro Soul). 

Recognized as a role model for the independ
ent soul movement, Roberson says it's too soon to 
quantify the nomination's full affect. He does, how
ever, call the nod an honor and an affirmation of his 
and other artists' independent pursuits. "It's a tap 
on the shoulders to let you know you're doing the 
right thing and maintains the hunger to keep 
going," Roberson says. 

Released last August, "Music Fan First" marked 
Roberson's return to the Billboard charts after a 16-
year gap when the album bowed at No. 84 on Top 
R&B/Hip-HopAlbums. Another album track, "Bor
row You," debuted at No. 91 on Hot R&B/Hip-Hop 
Songs and peaked at No. 77 in the Jan.16 issue. He'd 
last appeared on that chart in 1994 as a Warner 
Bros. artist with the single "The Moon." It debuted 
at No. 72 and peaked at No. 53. 

In the meantime, the video for another a lbum 
selection, "Dealing" featuring Lalah Hathaway, 
has been voted into the top 20 on BET's 
Centric network. And the a lbum itself is 
now available at Best Buy, following in 
the recent footsteps of retailer f.y.e. 

"Four years ago/' Roberson says, "we couldn't 
get in those stores." 

A tireless performer, Roberson will play 
several dates before the Jan. 31 Grammy 
Awards ceremony. Those include the 
Toronto Urban Music Festival (Jan. 25) and 
the Kiss 'N Grind-Grammy Edition (Jan. 
29) in Los Angel es. The latter event 
will feature fellow urban/alternative 
Grammy nominees Foreign Exchange 
and Robert Glasper & Bilal. Then 
it's on to San Francisco (Feb. 6), 
Dallas (Feb.11), Akron, Ohio (Feb. 

13) and Atlanta (Feb. 14). 
Whether or not hie wins, Roberson 

says no one can take a.Hay the term 
"Grammy•nominated.11 "I'll use 

itatthecarwash,''headdswith 
a laugh. "Whatever helps to 
spread awarenes,s of this 
music and the indie music 

York venues as Mercury Lounge and Pianos. "That 
really translated in getting word-of-mouth started." 
Chen says. 

In addition to heavy b log coverage, the group 
received an 8.7-rated a lbum review from influen
tial site Pitchfork, which prompted a surge of in
terest. To capitalize, the xx supported labelmates 
the Friendly Fires on a U .S. tour of large clubs 
las t fall. 

"By the time the tour rolled around, it seemed 
like 50% of the people were coming to see the xx 
and the other half coming to see the Friendly Fires," 
says xx booking agent Tom Windish, who's also 
president of the Windish Agency. 

Thanks to XL's licensing department, the xx has 
scored song placements on Fox's "Lie to Me." NBC's 
"Mercy" and CBS' "CSI." Synchs for other TV shows 
and advertisements are in the works, but Chen de
clined to reveal de tails. 

In addition to synchs, the band has received in
s tore play in several North American retail chains, 
including Sta rbucks, Urban Outfitters and Puma. 
"Every bit of healthy exposure makes the differ
ence," Chen says. "These are all the things you want 
and need when you don't have a record that's driven 
by pop radio." 

Following its cu rren t tour of Australia and Eu
rope, the xx will headline a brief U.S. clu b tour in 
March, followed by a handful of support dates in 
April for U.K. electro outfit Hot Chip. Windish 
says that many of the xx solo dates are already sold 
out, including shows at Chicago's 550-capacity 
Lincoln Hall and Washington , D.C.'s 750-capac
ity Sixth & I Historic Synagogue. The xx will also 
p lay several major U.S. festivals this summer. Ad
ditional festival and tour dates are lined up in Eu
rope through May. 

Additi-On.al reporting by Mark Swherland in London .. 

GUITAR 
HEROINE 
Armed with a story about moving 
beyond an ungrateful boyfriend, 
Australian s inger/guitarist Orianthi is 
connecting with U.S. audiences. Her 
empowering single, 0 According to 

You," has hit No. 21 on the Billboard 
Hot 100, and her second album, "Be
lieve,'' reached No. 1 last week on Heat
seekers Albums, where it's now No. 2. 

The 24-year-old never imagined 
having such an immediate impact as 
a solo artist. However, Orianthi says 
she couldn't have asked for a better 
song to help accomplish that feat. 

"So many people have gone 
through the experience of not feeling 
good enough/' she says of the song, 

written by Andrew Frampton and 
Steve Diamond. "Hopefully, this can 
inspire people to get out of that sit
uation and say, 1l1m better than that.' 11 

Although "According to You" show
cases a commanding vocal range, Ori· 

anthi describes herself as a guitarist 
before anything else. Growing up in 
Adelaide, Australia, she would watch 
tapes of Carlos Santana and learn his 
guitar solos. The practice paid off 
when Santana played a date in Ade
laide and invited an 18-year-old Ori
anthi onstage to jam with him. 

Orianthi self-released her first 

album, "Violet Journey," in 2005, then 
signed with Geffen in late 2006. After 
appearing at the 2007 Crossroads 
Guitar Festival in Bridgeview, Ill., Ori
anthi attracted attention with a mem
orable guitar solo during Carrie Un
derwood's 2009 Grammy Awards 
performance. The spot led to an offer 
from Michael Jackson to be the gui
tarist for his This Is It concerts in Lon

don last year. "Michael taught me to 
play with attitude. Working with him 
made me become more of a perfec
tionist and believe in myself,'' she says. 

Produced by Howard Benson 
(Daughtry, My Chemical Romance) 

and released last October, "Believe" 
exudes that confidence. Tracks like 
"Suffocated" offer amped-up pop, 
while "Untogether" puts Orianthi's 

flashy riffs front and center. 
"We're delighted that young girls 

can look at her and think, 'Wow, I can 
play guitar'; that it's not just a boy's 
arena,'' Geffen Records chairman Ron 
Fair says. 

Orianthi has released a video for 
"Highly Strung," her instrumental 
duet with Steve Vai. After an over
seas trek this winter, she'll announce 

U.S. tour dates later this year. 
-Jason Lipshutz 
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BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS-RADIO STATIONS

DJ RECORD POOLS 

21ST CENTURY MUSIC 
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INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1-800-223-7524 or 

~ jserrette@billboard.com 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

DUPLICATION 

By running it consistently
consecutive weeks- for impact!! 

Rarely does a prospective 
customer reply to an ad the very first time it appears. When that customer is ready to buy. 
Remember, the very week he or she is ready your advertisement should be in POSITION. 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 
TOLL FREE 

800-233-7524 or 646-654-4697 

DISPLAY UNITS BANKRUPTCY SALE 
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ISSUE 
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LEGACY 

>>Vampire WeekE:?nd achieves a 
No. 1 album on the Billboard 
200 despite not yet charting a 
song on the Billboard Hot 100. 
Should the band's absence from 
the tally continue, It would Join 
a list o f just 13 other acts since 
the Hot lOO's launch i n 1958 t o 
top the Bi llboard 200 without 
ever having appeared on the 

Hot 10 0 . That eclectic group of 
13 includes Bob Newhart, Judy 

Garland, Blind Faith, Bob 
Carlisle and II Dlvo. 

>>Squeeze's "Tempted," No. 
49? Sugarhlll Gang's "Rapper's 
Delight," No . 36? Enjoy the 

conclusion of this month's 
Chart Beat spotlight on cl.ossic 
titles that have endured 
regardless of the scope of their 
origi nal chart success. 

e Read Chart Beat 
every week at 
blllboard.com/chartbeat. 

Billboarll~ 

Vampire Weekend Scores First No. l For ADA 
Vampire Weekend not only cele
brates its first No. 1 album on the Bill
board 200, but the New York band also 
notches its best sales week yet. 

The act's new "Contra" (XL Record
ings) opens atop the tally with 124,000 
copies sold, according to Nielsen Sound
Scan. That easily surpasses the quar
tet's previous best sales frame, notched 
when its self-titled debut album opened 
with 28,000 copies. That set debuted 
and peaked at No. 17 on the chart and 
has since sold 498,000 units. 

"Contra• also is the second inde
pendentlydistributed album to hit No. 
1 on the Billboard 200 in the past year. 

Vampire Weekend's new effort is 
d istributed by Alternative Disttibution 
Alliance and is the company's Arst No. 
1 on the albums chart. 

In addition, "Contra" is the Arst indie 
se t to top the tally since Pearl Jam's 

self-released "Backspacer" debuted at 
No. 1 on the Oct. 10, 2009, chart. 

All to ld , "Contra" is only the 12t h 
indie album to reach No. 1 on the Bill
board 200 si nce Nielsen SoundScan 
began powering the chart in May 1991. 

INDIE STATE: For Billboard charting 
purposes, deAni ng an independent 
album is done on a title level and based 
on its distribution. 

If an album is sold by an i ndie dis
tributor o r one oft he majors' indie dis
tribution arms, it's class iAed as an 
independent t itle and can appear on 
our Top Independent Al bums chart. 

ClassiAcation isn' t based on a label's 
ownership or if an act is signed to an 
independent labe l. 

Before Pearl Jam's "Backspacer," 

the last indie set to reign at No. I was 
Radiohead's RED-dis tr ibuted "In 

Rainbows" (TBD/ 
ATO), which climbed 
to the pole position on 
the Jan. 19, 2008, 
chart . A cou ple of 
months earlie r, t he 
Eagles' self-released 
Walmart exclusive 

"Long Road Out of 
Eden" topped the tally 
in late 2007. 

Before tha t, there 
was a lengthy dry spell, 

wi th no indie album hitting No. 1 from 
the tail end of 1997 until the Eagles' 
achievement. 

From the start of the Nielsen Sound
Scan era in May 1991 through the end 

ODDS AND ENDS: With Ke$ha's "An
imal" debuting at No. 1 with 152,000 
copies last week and Vampire Week• 
end's 124,000 bow atop t he tally this 
week, it's the first time since 2006 that 

OverThe 
Counter 

of 1997, only eight indie 
albums topped the List. Six 
of them came from then
indie Priority, while two 
came from former indie 
Walt Disney Records. 

N.W.A's "Efil4zaggin" 
(Ruth less/Prior ity) was 
the first indie set to hit 
No. 1 in the SoundScan 

KEITH LO ~ 

CAUC" ~ 

the first two tracki ng 
weeks of the year had an 
album that sold at least 
100,000 copies. In the 
week ending Jan . 8, 
2006, three albums 
surp assed 100 ,000 
copies: Jamie Foxx's 
"Unpredictab le," Mary 
J . Blige's "T he Break-

era on June 22, 1991. 
After that, Pr ior ity scored No. ls 

with Ice C ube's "The Predator" 
( 1992), the "Friday" sound track 
(1995), Bone Thugs•N•Harmony's 

"E. 1999 Eternal" (1995) and "TheArt 
of War" (1997) , and Tha D ogg 
Pound's Death Row/ lnterscope set 
"Dogg Food" (1995). 

"Dogg Food" wasn' t originally in
tended to go the indie route, but then 
content concerns pushed lnterscope 
- in its finals days as part of Warner 
Music Group-to bypass WEA and sell 
it through Priority. 

Walt Disney Records scored two No. 
1 soundtracks before it joined the Uni
versal Music Group Distribution fold 
with "The Lion King" and "Pocahon
tas" in 1994 and 1995, respectively. 

through" and Eminem's 
"Curtain Call." In the following week, 
Foxx and Blige did it again. 

The intr iguing new "Commentary! 
The Musical" debuts at No. 25 on Top 
Compilations (viewable at billboard 
.biz/charts) with nearly 1,000 copies 
sold . It's a s t and-alone album that 
was originally i ncluded as a bonus 
audio feature for the DVD release of 
the made-for-the-Interne t short fi lm 
"Dr. Horrible's Sing-a-Long Blog." 
"Commentary!" appears on the 
Compilat ions chart- instead of the 
Soundtracks or Cast Albums charts-

since it's not quite a soundtrack nor 
a musical show. The or iginal "Dr. 
Horrible" soundtrack, released in 
2008, has sold 47,000 copies, accord
ing to Nielsen SoundScan. 

nielsen 
Soundscin 

2{)09 l{JJO (IIANGE Year-To-Date Album 
Sales By Store Type . . . .. OVERA LL UNIT SALES 

LaslWetll 

Change 

llisWeekla!IY!a: 

5,913,000 1,865,0 0 0 27,507,000 Albums 12,153,000 71,609,000 -4 5% .... 
·3.7% ·8.1% ·7.5 % 

5,899,000 1,464,000 25,679,000 

Change ·3.4% 17.1% ·0.9% 
•o i,:,ita1 ~'buM S61M IU~ als.c t:Oul'll~ w ithin a lboo'I Silo!~. 

Weekly Album Sales ( Mi llion Units) 

lo~--~--~~-~------~~ 

1• . •1•1 ·-······••1 : [ S.7-M 

J F M A M J A s 0 N D J 

Dig~al Tracks 53,092,000 52,949,000 -0.3% 

Store Singi,s 55,000 71,000 29.1% 

Total 65,300,000 64,629,000 -1.0% 

Albtmsw/JU• 17,462,200 76,903,900 -3.2% 
• 1ndtJde.s ttaC'.i< ~ival~nl album sal~ (TEA) w ith lO trade downlo&ds ~'vale-nt 
to OM- album Sbl~ 

ALBUM SALES 

' 09 

'10 

SALES BY ALBUM FORMAT 

CD 9,037,000 

Digital 3 ,038,000 

Vinyl 80,000 

Other 3,000 

7,933,000 -72.2% 

3,579,000 17.8% 

96,000 20.0% 

2,000 -33.3% 

Smillion unit s "' ~ ~- + 

4 

0 
Indies Non· Mass Chain 

t radltlonal Merchant 

Go to www.bi llboard.biz for complete chart data I 37 
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Title !isu al Lf; D 
0 

2 

3 

4 

5 

0 

R 
2 1 

1 -
3 2 

4 3 

10 9 -
5 4 

7 5 

6 7 

8 8 

9 6 

12 15 

11 14 

1 .. VAMPIRE WEEKEND 
XL ,29• (14 9Sl Contra 

SUSAN BOYLE I Dreamed A Dream II 
SVCO/COLUMBIII 59B29/SONV MU.SIC 01 981 

KESHA Animal 
KElWSA.8E/RCA .t9:W9JRIAG (9 98} 

, . LADY GAGA 
SJREAlr.\Ll);[ft:QNLNE,'CHERRVl RE[ftliTERSCOPE <11 ISOS•JIGA l 12.9B1 The Fame fJ 

Q ALICIA KEYS ' • 
_ lr.lBK/J 46571.l!lw~ .M The Element Of Freedom 

.lllila LADY GAGA • a STfiEl,Uurm~ONtl'lfJCHHIRYTAEE,'l>.TERSCOPE 0-138n•~ 1<19Sl The Fame Monster (EP) 

MARY J. BLIGE 10 lr.1ATRtARQI/Gm£h' 01:1722/IG.lo 1 J 98 Stronger withEach Tear 

; TAYLOR SWIFT Fearless g 
BJ&MACttl>iiE <1200 '18-981@ 

SOUNDTRACK Alvin And The Chipmunks: The Sciueakquel 
H>X 52?4H'Rt1NO (1 S.98) 

THE BLACK EYED PEAS The E.N.D. • INTEftSCOPE 012887'/lGI, /l J 981 

JUSTIN BIEBER My Wo~d (EP) • SCHOOLROV/RAVM0).0 BIW,IN/ISLANO 0l3:i'1~..MG 19 98l 

MICHAEL BUBLE 
14J{REPRISE 52073:JA\'AAliER BROS. (18.98) $ 

Crazy Love • 
RIHANNA Ra1ed R 

1• S.1\P/DEf JMA 013736/IDJlr.lG j 19 98) 

1 

1 

1 

z 
2 

5 

t 

1 

I -
1 

I 
= 

1 

• 

The set raffles wllh 
a 14% Increase and 
the ~,gest unit 
gain on lhe chart 
(UP by4,000 
copies) after lilt 
a.rtlst chatted and 
pertormed on "The 
Oprah Winf1ey 
Show" Jan. 15. 

m 

~::. d 5~ ARTIST 
! 

,.::; Title ~ ~i i'E!I ~ ; N • ;1 OAi'RltlT & NUM8E.R I DlSl RJfl.UrlNG LA8£l (PRICE) 

111 53 48 BREAKING BENJAMIN Dear Agony • MOLLVWOOO 001398• (18 98} $ 

112 48 49 TIM MCGRAW Southern Voice • C-VRH 79152 (18.98) 

G 59 6J DAUGHTRY Leave This Town 19.'RCA. SJ?H/Rlr.1G (1-8.98)@ 

54 54 - JEREMY CAMP Speaking Louder Than Before • DEC ~73(1(17 98) ® 

68 49 40 TAYLOR SWIFT Taylor Swift II I 81S UA.CHt>.E 079012 {18.98) @ 

C)III SADE The Bes\ Of Sade II I 
EPIC S52U/s.ot.""I' WtJStC t9.9St $. ELVIS PRESLEY Memories 17 RCA 5396-4 OJSON'!' MUSIC CUSTOM MARKEi iNG GflOU.P (31.98 

RINGO STARR YNot Ill klf>•O 1113712/UlrrllE (13 98 

89 65 81 VARIOUS ARTISTS WOW Hits 2010 D Yl~O OOA!l/f'R(M:OENT INTtGRIT'f UBS7/EIJI Clr.tG (11-98) 

80 43 37 CHRIS BROWN Graffiti 
JNI: 1>1•34/JlG {1U8t 

81 36 26 SOUNDTRACK Nine • GEfFEN (IJ3801/IGA /ll.98} 

62 50 52 SHAKIRA She Wolf 1& 
EPIC $1695.ISO>.V MUSIC {13.98) 

83 51 82 ,. PINK Funhouse • 2 U fACE 367S9/JLG (13.9!1) 

7 

8 

9 

10 

11 

12 

13 

14 

18 

18 

17 20 . LADY ANTEBELLUM = lady Antebellum • • 

A promotioo at 
Walmart aids the 
King of Pop's 
caralog lhls wetk, 
as lhlsse~ alofl'l 
wllh Notll, 69 a11il 
93, aru Uupl\ 
salel. The largest 
percentage gain 
belongs to "This Is 
II," whi<h posts a 
11"jump, 

84 67 74 K ID CUD\ Man On The Moon: The End Of Day • OREA~1 ON16.00.0.J\INNERS1,L lr.lOIOWIIC 01319$'/lJIAflG 13.98 $ 

• 18 

20 

2 1 

22 

23 

24 

28 

30 

33 

34 

36 

37 

38 

311 

4 1 

44 

45 

48 

47 

80 

14 10 

18 17 

23 22 

13 12 -21 16 

19 19 

15 11 

16 13 

25 25 -22 23 

20 18 

24 21 

42 45 

28 31 

35 33 ' 
30 28 

29 30 

26 24 • ' 

40 36 

33 46 ; 

37 43 ' 
38 35 

32 41 -41 39 

46 71 

47 -
39 44 ' 
44 51 

45 38 

31 32 

55 47 -34 27 

CA,PIJOl USIM LLE 032ffl 12 98 

OWL CITY Ocean Eyes 
I e I UNNERSAl REPtJBLIC -013141 •IU!ARG j10.9!1) 

CARRIE UNDERWOOD Play On • 1 19/ARISIA NASf!VlllE 4119'23J51r.lN (13118) 

MICHAEL JACKSON Michael Jackson's This Is II (Sound1rack) r fJ 1 lr.1JJ/EPIC 1606.7/SONY IAUSIC (17 98) = YOUNG MONEY We Are Young Money I CA.Sil t.lONEYl\l>.'MRSAL tAOTOWII 013795/UIJRG UJ 9.SI 

OMARION Ollusion 11 S1ARWORLD 58135,'M.IJSICWORKS 118.9!1\ 

VARIOUS ARTISTS NOW 32 & HAI/LINNERSALJZOMBA 56641/SONV MllSIC na as, 
JOHN MAYER Battle Studies • 1 COlU~iBIA S3037 •JSONV tAUSIC (13 981 = SOUNDTRACK Glee: Season One: The Music Volume 2 • 3 20TH COlTURV FOX JV/CQUIMBIA f!.1i'05/SONV MUSIC 111 981 

EMINEM Relapse I 1 W(8/SHI\DVIAFTEflMl,fl1J'mlfflSCOPE (112.86J-1113A (13.98t 

ZAC BROWN BAND The Foundation • 11 ROAIVBIGGER PICTtJ:REIHME GROIYN/Alt1,NTIC 51H31/A6 i13 98\ 

DJ POET NAME LIFE ... 
TIIR~ E 90S?S/IDJMS f18 981 Total Club Hits 4 • 
JAY·Z The Blueprint 3 • 1 RDC NATION 52-0856•/AG f18.118)@ 

SOUNDTRACK Glee: Season One: The M usic Volume I • • 20lH COtlURV fO:( IVICOltJMIIUI 5409{lfSODIV MU.SIC ill .981 

ROBIN THICKE Sex Therapy: The Session I STAR lRAk/lNTERSCOPE 01370B/IGA {13.98} 

MILEY CYRUS The Time Of Our Lives (EP) I = = 
tlOlLV\YOOO 004719 0: f10.98) t 
JASON ALDEAN Wide Open • • BROXEN BOW 71137 (IS.98. 

M ICHAEL JACKSON = 
lr.1JJ/EPIC 8&.99Mi0NV IAUSIC i14 981 Number Ones II 11 

SELENA GOMEZ & THE SCENE Kiss And Tell I llOLLV\YOOO 002-131 {18.98) @ 

NORAH JONES The Fall 1 a BLUE N01E 99286•/HL"l 118.98l 

K INGS OF LEON Only By The Nlgh1 • • RC.A 3111 UR.WO (13.M) 

ADAM LAMBERT For Your Enlertalnment a 19/RCA 548-01 /R~lG (13 9-8) 

NICKELBACK Dark Horse fJ z ROADRUNNER 611811 (HI 98) 

TREY SONGZ Ready I a SO).G, BOOl(JAlLANTIC 518794/AG (18.981 

GUCCI MANE The Stale Vs. Radrlc Davis 1, 8RJCt: S.OOAth'AS.YLUM 52(15-4<1'(WARtit:R BAGS. 118.!~9\ 

BEYONCE I Am . .. Sasha Fierce fJ 1 lr.1USIC WORlO/COLUM-811, 1!M9:?/SONV tAUSIC (11 98) 

OKGO Of The Blue Colour Of The Sky • c.APITOl &2437 (12.9.fl) 

MIRANDA LAMBERT Revolution I I COlUlr.lBIA lNA5Hl/1lt E) 4685-4/SIAN (12.99) 

MELANIE FIONA The Bridge '2 SflC/UNl'IERSAt. WOJOWN 013150JUIAR6 {10.98} 

ELVIS PRESLEY Elvis 75 • RCA/LEGAC'!' &0826/SO);V MUSIC {11,96) = DARIUS RUCKER Learn To Live • 5 CAPITOL NASHVILLE B5506 (18.98) 

SNOOP DOGG Matice N Wonderland D DOGGVSl'VLE/PRIOAIIV 089t2'/Cl,Ptl0l (18.99) 

PHOENIX Wolfgang Amadeus Phoenix 11 LOYl,UTE 1)11)5•/GLASSt.OlE (11 981 

SOUNDTRACK Avatar Ill FOX/ATLADITtC 52l&R1/AG (18:98) 

CASTING CROWNS Unlil The Whol,e World Hears • • BEACH SlREETJREUNION 10135/SONV MUSIC (11 .98) 

O.A.R. Rain Or Shine • E'IERFINE 40112f1,Tl1,NOC (21 ,g&) 

SOUNDTRACK The Twilight Saga: New Moon • 1 StlMlr.11T!CllOP SHOP/AJUNTIC 51'i1421 •fl,G (HI 98) .... 

It's the band's 
highest-<hartng 
album, aslls 
previous two set~ 
"OK Go" (2002) 
and "Oh No" 
(2006), nel/ef went 
higher than No. 69. 

The four-CD live set 
was also m Uable 
In a lavish $79.98 
limited-edition 
package that 
boasted an auto· 
graphed set list and 
a 48·page boot. 

The lotmer 
"Ameri<an Idol" 
contestant sees his 
flit-song dlglral EP 
begin witl1 nea~y 
6,000 copies sold. 
His lull-lenglh 
At~ntlc debut 
album ~ due in the 
spring, 
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TIMBALAND Tlmba1and Presents Shock Value II • MOSLEY/BL1,CKGROUND/OJ1UISCOPE (IJ36-4b'/1G4 (13 98) 

R. KELLY Untitled • Jl\'E 3113,$/JLG (13.98} 

MUSE The Resistance I liELlJM-J 52113(\l"WARNER BRO~. (1.8.98)@ 

50 CENT Before I Self-Destruct & SHAOV/A~lERWAIHIINl(RS.COPE 01239~•00/t (13.9.B CDIOVDI ® 
M ICHAEL JACKSON The Essential Michael Jackson fJ .. 
EPICA.EGACV 94287/SOMV lr.lUSIC (19 981 

SHINEDOWN The Sound Of Madness • I .41LANTIC. 511244/AG (18 98) 

SOUNDTRACK Twilight fJ SUMli!ll /CHOP SHOP/1,llANIIC 515923'/AI) (18.98)@ 

KEITH URBAN Defying Gravity • CA.PtTOl N.r.S1-MLLE 35751 ' (18 98) 

THEM CROOKED VULTURES Them Crooked Vultures d OGC/IWIERSCOPE 0137R3•JIG,il. (13 98) 

TRAIN Save Me, San Francisco 17 C-0LUL1BIA 0771~S01wY MUSIC jl2.91) 

DRAKE So Far Gone (EP) • VOUNG L10NEV/C1,SH MONE'r'/llNNEflSAL MO I OWN <1l34S6/UMRG (9.9-8) 

FLYLEAF Memento Mori • Atlr.t/OCTONE 01351!/IGA 13.98} 

JAY SEAN All Or Nothing If CASH MONEYJVNIV(RS.lol REPU8llC 013683/UMRS { 13 98) 

FOO FIGHTERS G,ealest Hrts 11 ROSYIEllJIIC1, 36921•JRMG (11.98)@ 

SKILLET Awake t AAOEtlT/INO/AllAATIC 519927/AG (13 98) 

THIRTY SECONDS TO MARS This Is War 11 t~OAORTAL.NIAGlh' &5111 •tcAptlQL (1 B 98) 

SOUNDTRACK (500) Days Of Summer • fil))'/SIIE 518'909,IWAA~ER BROS. l13.9B) 

PEARL JAM Back spacer MONKH''l'IRO.CH t,27-4' (1-8:981 

MARIAH CAREY Memoirs Of An lmperfec1 Angel • a rn.v,.xo 01322e.•11oa,c; (19 981 

KRIS ALLEN Kris Allen 11 
l ~JNE 500W\ G (13 98) 

PARAMORE 
fUELED BY RAIAEN 518250•/AG (18.91) Brand New Eyes • 2 
MUDVAYNE Mudvayne &a 
EPIC 62153'/SOMV lr.lUSIC (11.98) 

COLBIE CAILLAT Breakthrough 
U>.IVERS.4l AEPU8LIC 01319:.t/1.IMRG (13 98)@ 

THREE CAYS GRACE Life Starls Now 3 JtvE462Sl/JL"l(13.981 

MAXWELL BLACKsummers'night • COt.Ulr.liM S9U2/SO>.-i' MUSIC P 1.98)@ 

ALICE IN CHAINS Black Gives Way To Blue & VIRGIN 67159•,CAPfJOL !HI 98) 

BON JOVI 
!SU.KO 013700/IOJIAG (13 98)@ 

The Circle • 
ALL T IME LOW MTV Unplugged 12 HOPELESS 711 (9.'98 C.0/DVD) @ 

M ICHAEL JACKSON 
f"'Cllt:SA.CV 1i986'/S0NV MU-SIC (17 .98) Thriller + 
JASON CASTRO The Love Uncompromised EP .. 
AlLl,NTIC 0100.r.L E>'IAG (4.98) 

CAGE THE ELEPHANT 
OSP -49658 •JJI\IE 113 9-8) Cage The Elephant " CREED Full Circle Wl>.D•UP 13181 (13.tlSj@ 

RASCAL FLATTS • LVFIIC STAE£T 00260-4 (18 98) 
Unstoppable 

PAUL MCCARTNEY • M~EAJI 318$1/COMC-ORO (19 98 CO/OVO) $ 
Good Evening New York City 11 

VARIOUS ARTISTS Letters To Santa: A Holiday Musical Collection • C-0>.00RD 231~068 EX (9.96) 

SOUNDTRACK 
tiEW LINE 391S0 (16.98) The Hangover 72 

THE BILLBOARD 200 ARTIST INDEX Jll.1MY BUFFETT . . .102 CI-ICKENFOOT . . . .. . 190 
KELlYtlARK$0tl ... IS9 

OJ POET tlAtAE LIFE . . . 2S THE flAl.tlf,JJ UPS . . 1'94 JAMEY JOHNSOH . . • . 135 
Orwct: . . .. n, FlVUAf .. .. .. 76 ffl[OliAMPAOtlO .. . )72: r$A.H,Ot4~$ . ..33.177 LAD'!' AtlT(BULUM , ,I-' 'f.61_,[LA W1tlrf • . , , 174 

808 1.tARLCV' ANO 

MGPIT . . . . . . . ... 1S3 
CHRISETTE IJICHELE .146 

:'>OCEtn .. ~ 

ABBA. . . . . . . . . .140 
J,.SOU ALOEAN ..... . 30 
ALICE IN CHAltlS . 90 
KRIS il.ll.Etl. . . . . . . 84 
All TIIAE LOW . . . . . .. 92 
A.1,{tffi.R6. . .113 
THEII.VETT IRITHERS J 28 

THE BEATLES . • .. •. • . • 
... 132, 164,173. 1&3 

BEYOHCE . . . .l9 
JIJSllll BIEBER . . . . J 1 
BJRDMAN .. . .•. HO 
lH[ 81.AQ( ['([0 PCAS , JO 
l.fAA'YJ BUG£ ,, . 7 
Botl JOVI ,91 

$USAll 8Vt'LE . . . . . .z 
BOVS LIKE GIRLS . .. 160 
BREAICttlG BENJAMIN ..51 
BROOKS & oo,m . . . I~" 
OIRIS BROWH . ••. . •. 60 
Zf,.f, BROWtl BMm • . .• 24 
LUKEBRYl\tl . .. . . . . . l fjg 
\ !!CHA.El BUBlE 

12, 131, 162, 199 

CLFSE .197 
CAGE THE a.EPHMIT . .9S HARRY WftCK. .R . . 182 
COi.BE CAILl.AT . . . . .87 CREED • . . . . .. . . ..96. 187 
JEREMY CAMP . . . . . 54 CREEOENCE CLEARWATER 
MAAl"H CAA.EV . . . 8l RE'IJ1Vil.l . . . . . . . .134 
ROSl\ffiE CASH ... 137 BtllYCURRNGTCJf . . . 178 
CASTlf«) CRO'MIS . . ~8 Ml.EV CVR.IS . . . . . . 29 
J,1,.S011 CASTRO . . • 94 
KCt.lUY CH(Stl[Y , , .159 
Q£V( lli , , ,201> DAUGHTRY , , , !i3, l84 

38 I Go to www.billboard.biz for complete chart data 

EM!t1E~1 .. . . . . . .. . . . Zl 
EFNA . . 147 

MEt.Arl E FOIA . . . .42 
Ell.A FITZGERALD • 156 
FM ritmtR O(ATH 
F\JICH • 145 

FOOFIGHTERS i8 H(lf)'WOO(J utttilD ,150 JOURNEY ...•..• .101 
THE FAAY . . . . . . • . • 179 YHTtlcY HOUS10tl , 133 

SElENA60f.lEZ & Al.Afl JACKSON .. . . 181 
THE Sf.EtlE . . • . ..32 MICHAR JACk.SOtt . . . . • 

6REEtlDAY ... . . • . . 188 .•. • .. 17,31,69, 93 
GUCCI Mi!J'JE . ... . . ..38 JA'f.z . . . .. . . •• . . . . .26 
OA\IIOGUCTTA , , . • 151 JA.CKJOHrfSON . . .. . 180 
6UflS rr AOS(S , . • 127 

KESHA . . , . . . . . • . .. ..3 
TOBY KHTH . . .103 
R.. kEUY . . . . . .. 66 
AIXIA.KEYS . . . . . . .. .!i 
KIO CW . . . . . . ..&4 
l@GSC:SUON , , ,,34 
KUTLESS .. , , 170 

LADY GAGA , 4, ti 
AOiloM lAPA8CRT , ,35 
l.(fW«)l\l AU8ERT ,-41 
LEOZEPPELlrf ..•. 192 
lE()tl A lEW&S . . 161 
Lli,.WAYrfE .... 11-' 
LMFA.O . . . .. 143 

TH( W4.l.ERS , , 130 
DAV[ MAlTIEWS BJ\tl) , 

•. • . • . • .• 14-' 
t1A>.WEU . .. ... . . 89 
JOtitU1LWEA . .. 21 
PAUL MCCAATtlEY . . . . 9B 
Tit.I t!CGRI\W • . . . . . .52 
KATHARlrfE I.KPHEE .107 

JIJSTW MOORE . . .. . . 191 
MOTLEY CRUE . . . . . 166 
JASOtlMRAZ . . .. . . 141 
MUOYM .IE .. . . 86 
1i,usE • . •. . 67 

NJCKELB.I\CK . . • . ..36 
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! - •!. §i !! ii ART IST IWPHINI & K1JM8Eff I DIS1Rl8UTIN0 LA.8£L {PfUCEJ ::J ,!.: 
Journey's Greatest Hits I• • 

Title Ii! al lml ,.1:1 ~1:1 d 5~ ARTIST 
i!I ~; N • ;1 OAi'Rltl T & NUM8E.R ' D1Sl RJfl.UrlNG LA8£l (PRICE) TIiie ~ ~i 

118 107 

102 91 38 

ei 106 106 

e 137 156 

105 107 112 

~ 112 123 

107 27 -

108 95 110 

~ 120 100 

110 96 89 

111 103 &4 

112 98 131 

0 125 140 

114 119 116 

1111 99 104 

118 92 122 

117 104 105 

118 109 102 ·-120 85 76 

I 

' 

' 

" 
; 

JOURNEY 
C.DLU~!BIA 44493 (IJ GS\@ 

JIMMY BUFFETT Buffet Hotel 
M.l,ILB0AI 2121i1U8) 

TOBY KEITH American Ride I Sl'O'l'I DOG UNNERSAL 027 (18 98) 

BEBE & CECE WINANS 
Still I B&C 31105/t.lALAC0 {1,UIIH 

REBA Keep On Loving You 
I 

SlARSIRUCK M-0100N,1,l 0RY (18.~) ® 

CHRIS YOUNG The Mall"I I Wan t To Be 
RC.A Nil.S.r\'lllE 22!1S/S~1N IHI 981 

KATHARINE MCPHEE 
VERVE FOREC,1,ST 0l3207NG 1J 98 (i3 

Unbroken 

BRAD PAISLEY American Saturday Night 
ARISTII WHI/ILLE 47352/'SM~ ll3.98l 

LUKE BRYAN Doln' My Thing I 
CAPITOL li!AfiHVtLL~ 65833 (1 S.98) 

BIRDMAN Pricete$$ CASH ~I0NE'l'/IJU\l[ltSAL IA0TOWN 013090/U~IRG 03 9,8)$ 

SOUNDTRACK Hannah Montana: The Movie • WALT DfSNEV 003101 {16 91J1 

THE XX 
YOUNG IURKS 4-5-0• 11U8J 

)0( 

AVENTURA The Lasl ' [2' 
Pfl01IUM LATIN 20300/S0NV ~1USIC u.m,1 {14.98) 

LIL WAYNE Tha Carter Ill ID CASH ~I0NEVJU,._MJISAL IA0r0\'lll 01 197i"/\IU.RG 139B 

ONEREPUBLIC Waking Up 
1 

MOSLEY1tWIERSC.OPE 01Jf1D7/JGA j l J -98) 

ELVIS PRESLEY Boy From Tupelo 
Sl».V MUSJC SZIS9 EX.'STAR8UC.KS (12 98) 

ROD STEWART Soulbook l 
J 302Wf!MG (1J 98) 

WEEZER Raditude 
DGC/IWfERSC0PE 0135IO"JIGA flJ.961 

KENNY ROGERS With Love I ONO <1371JMADACV 12..0-111'4.991 

VARIOUS ARTISTS One For My Baby: Selections From The Greal American Songbook 
UNIVt.RSAL Sf>fth\ L MARXElS 013541 EY/SlAflBUCKS 112.9B) 

VARIOUS ARTISTS NOW31 • EtAIJUNNERSAIJZOMBA 2$617/S0N'r' MUSIC (18 98) 
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Al No. 54, a OVC· 
exdll5ivt bundle 
that includes three 
CDs and a 24-page 
booklet debuts with 
8,000 sold. It sel~ 
for $34.50 and was 
heavily promoted 
aiound El'lis' birth
day (.I.in. 8). 

The catalog Ms set 
was 1elnlroduced lo 
Walmartwlth n 
atlracUve below-$6 
prke, resulting In 
this out-of·t~ 
blue increase In 
sales (UP 97%). 

• 

1151 152 164 

153 145 157 

154 144 125 

174 -

1158 158 -

1&4 -

DAVID GUETTA 
SULt 86847•JASTRl.lYl£8KS 18 '!IS 

SOUNDTRACK 
WATERTOWER 39 17S 18.98 

MGMT 
tOI.U~l iAA 19Sl2'/50NY ~lUSIC US 

BROOKS & DUNN 
A1HST" NASH~llE 49922/Sl,OJ 13.98 

ELLA FITZGERALD 
\r£R\'S/HIP O SELECT 012-92G/UME i9 91J 

ELVIS PRESLEY 
flCI< 6S0?9•/R~IG 19 .GS,·1298 

THE SCRIPT 
PH0NOSENICIEPlC 334S(l/SO>,,~ MUS~ 12 98 

1 158 134 117 ' ~~~~:.~~!Tl<NTIC mo10·1AG 1' 9S 

1119 130 117 

180 131 118 

KENNY CHESNEY 
BNli 49S30,StAN 11.98 

BOYS LIKE GIRLS 
COI.U~1BtA ~91921S0~1' MUSIC 11.98 

One Love 

Sherlock Holmes 

Oracular Spectacular • 

# 1 s ... And Then Some 

Twelve Nights In Hollywood 

Elvls: 30 #1 H~s B 

The Scrip! 

Hello Hurricane 

Greatest Hits II 

Love Drunk 

.. 
13 

LEONA LEWIS 
181 133 113 = l-7"!:7'{)/~J~·~'"i::'¥/R~IAG~ 3~.•~•c-------------------E-c_ho_ 

e 162 l90 ' I 
~!;E'!!~~00~1~}R~ ER BROS 11J 98 

11 

Call Me lrresponsib lo • 
If!!, 166 173 VARIOUS ARTISTS 
~ EIAI/UNIVERSAI. 5112-59/S-O~'Y ~lUSIC. 41 S..98 

NOW That's Whal I Call Country Vol. 2 • 
184 129 119 

168 150 155 ' , 

194 • 

187 147 169 

188 105 66 

1811 161 159 

172 194 , 

171 122 83 

THE BEATLES 
APi>Lt 82414 AP110L 24.9.8 

THEORY OF A DEADMAN 
,0-1 &18-00i/R0A0RUNN£R (13 91Jt If) 

MOTLEY CRUE 
MOTLEY 380"/Et.fVEN SEVEN 13 98 @ 

TOM PETTY AND THE HEARTBREAKERS 
Gmt N 010321/UME IJ _98 

TRANS-SIBERIAN ORCHESTRA 
ATLANTIC 510171/AG 20 98 

KELLY CLARKSON 
S/19/RCA 3~715/S0>N UUSIC 13 98 @ 

KUTLESS 
BEC. 6717t 13_'98 

STING 
C~lRRYTRtt/lJCi 013329'/UNIVEflSAl CLASSICS GROUf> 16.gfl 

The Beatles 41 

Scars & Souvenirs • • 
Greatest Hrts N 

Greatest Hrts 

Night Castle • & 

Al I I Ever Wanted 

It ls Well 42 

If On A Winter's Night... • I 127 103 

122 124 129 

0 19B -

SUGARLAND 
; MERCURY NASHVILLE 011273"/UfAG~ _l!J.9BJ 

52 - VAMPIRE WEEKEND 

Love On The Inside fJ I 
The duo ~one of 
the acts fealured on 
"Total Oub Hits 4," 
whkh debuts al No. 
25 with 16,000. Al 
four of the series' 
titles have reached 
the tot140, witb Ute 

second volume 
earning the bMI 
rank (No. 16). 

~ . . ==-~' ~"'~"~··~,~~~·~•m= •"~·~•l~Jl~G~l3~9~·'------------L~_e_u_n_st_o~p~pa_b_le_ 
A • FRED HAMMOND • 

·-1a 
128 81 80 

128 101 131 

127 11 3 116 

128 11 6 130 

128 117 111 . , 

. 131153 

e 153 165 

132 110 99 

133 108 IOI ' 
134 123 138 

G 148 141 

em 
G 140 137 

138 121 154 

1311 128 168 

140 101 118 I' 

14 1 136 149 ' 
142 141 151 

143 141 199 

144 115 111 

148 149 134 

146 138 139 

147 135 152 

148 126 114 

148 1~ 147 

150 139 120 " 

0.A.R . . . . . . . .. . . . . . ,0, 
OKG0 •. . . . . . • . . . . 40 
OMARION . .. . • •• . . 19 
OtlEREPlllUC . . .. . . l lS 
ORu\tiTHI . ... . . .. . . \JS 
O\\'l CITY. . . • . . 15 

:kt3hiii •·~~,: 

• nJ18' 11.M Vampire Weekend 

LAURA VEIRS July Flame RAVEN IM,RC.HING BAND 006' Cl4 981 

SOUNDTRACK The Pr incess And The Frog I WALT DISNEY 004585 '18 91J1 

PASSION PIT Manners 
f RENCHKISS 4J&WCOLUMBI/!. C12.91Jl 

GUNS N ' ROSES Greatest Hits la 
GEFft.N O0l1U,IINIERSCOPf 06.981 

THE AVETT BROTHERS I and Love and You IWERICl<N/COLU~1BIA 35099/Sl»<V UUSit {12 98) 

PINK FLOYD Dark Side Of The Moon I • HARVEST SUAS 111S3/CAPITOl 118.98110 98) 

17 

1zj .... • 
51 

a 
II 

;;;;; 
1 

A . . THE BEATLES 1 .,. 
\fi51 APPLE 29,1'5/CAPfTOL 18 98/12'98 V 

A - TAMELA MANN \filli, , , Tllt.YPAf,NN 8135 14 98 

1 715 175 198 

176 165 158 

SLIPKNOT 
R0ADftU,.:UR 617938 18 98 

RISE AGAINST 
01;.c,it,._'lERSC0PC 0H 9fl~•JIGA. 13 98 

,&. - NORAH JONES '411' , . BWE NOTE 320&8• 17.'!IS 

The Master Plan 

All Hope Is Gone • 

Appear To Reason 

Come Away With Me • 
,9, B ILLY CURRINGTON 
~ 190 - MEIICUR'r' NAShVI.H 0ogssotuMGN 13.M l ittle Sit Of Everything 

= ~ TH"'E="'=F=R"'Av"""= = ===L_ _______________ • 
1 7'11 143 143 EPIC 10~2'/S0NY MUSIC 13 98 ® The Fray 

17 

13 

~u~~G~A!t~oA4~?.~~.:1:~1,~!~1~ .9S/8~~r;d : The Best Of Bob Martey Al'ld The Waller$ I• 54 = tRt~t~R/~~~!~: 13 98 CiJ En Concert 11 163 160 

M ICHAEL BUBLE , [ID 
14lffl[f>IUSE 0946A'l'ARNER BROS 0-ll 981 >$ It S Time 7 f!1!~sr~~~!~~~2at/SMN 18.98 Precious Memories • 4 ==========---------------~ 
THE BEATLES Abbey Road I• I I\PPlE SJ 33311:APITOl t1S 90 r:u~!V•1~~-~~!~1~ ~I/~i.as Your Songs I 182 155 146 

WHITNEY HOUSTON 
I Look To You : • 1 ARISTA 10003/RfAG 113.98} 

CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits El 1N 

A $7.99 sale tag at 
Best Buy for the 
former "American 
Idol" champ's 
album-not to 
mention the return 
of "Idol" to TV ~st 
week-- push 
the set wilh a 24" 
limb. 

• - = l--':~'::::~','KC:,:<;1:,:.PN',~:'::'"'"'P':"1
1
1~"''~""""0t,..,,_,'2_,,:,,s ________________ T_ri-_P_o_1a_,r II 

184 179 185 ~~!~t~~J, '·" (1) 
Daughtry Ill ~ANIASV 2'/Cl».CORO (17.9SJ1t9./I) 

JAMEY JOHNSON That Lonesome Song I• • ~lERCURY Nl<S+Mll E -011237"/UIAGlll f13.98) 
• SOUNDTRACK \iljji,I 185 182 YMLT oisN~Y 003007 , 2.98) Disney: Phineas And Ferb • 

TEDDY PENDERGRASS 
P'tl:11.ADElPHIA INTERNATI0NAL/l EGAC'r' 17H6/S()ftY M.IISlC (15 9-S} 

The Essential Teddy Pendergrass 131 \fiir1' 19,IARISTA/ARISTA USHVILLE 71197/RL!G (9.99) 

• •· • J-!!c"'A'=R'=R"'1E=-"'u"'N"=D'-=E"'R"'w"'o=-o= D--------------s-o_m_e_H_e_a-rts- fll 

ROSANNE CASH The List I a ~1ANHATTAN 96576,'llLG (1U.S) 
~ . . CREED \Iii' Yll,.,O UP ll! 0J ('9 99 C0/0YO)@ Greatest Hits fl • 

ORIANTHI Believe I 121 IAUGUFl:W 0135,(12/IGA t9.gfjl 188 160 141 GREEN DAY 21st Century Breakdown e 
ORIGINAL BROADWAY CAST RECORDING Wicked I• • 

REPRISE 517153•/WARNER BROS. 18 '98 

SOUNDTRACK 8y The People: For The People DECCA BR0A0WAI' -001532/0ECCA. {18.98t 

ABBA Gold - Greatest Hits ti 13 POt.VDOfl S17007/AUl (1&.98/12:98) 

JASON MRAZ We Sing. We Dance. We Steal Things. I• a Afu,rmc. •• s.5os•JAG ns.ee) ® 
GEORGE STRAIT Twang • I ~1CA NASH'll.LE 013113"/UM(jj\ 113.98) 

LMFAO 

Im 
190 156 150 

<mu, ~,A C.O~!PANY DIGtfAL ~)( 9.98 

CHICKENFOOT 
REDLINE 209'1 • ·13 98 ® 
JUSTIN MOORE 
\l.l.L0RY 0100 (10 9-S) 

LED ZEPPELIN 
SWAN SONG HJl•B"/.ULAAflC 1'9_'98 ® 
THE BEATLES 

Chickenfoot • 4 

Justin Moore • 
Mothership fJ 

Party Rock I • PARTY ROCl</Wltl I AtA/CliERR'r'TREEMlfERSC0PE 012'931.nGA j10 9-S) 
~ 

The collll)anion 
album to the ~mi
larly titled docu· 
mentary also 
debulul No. 15 OD 

Top Soundtracks 
(v~wable at bill
board.biz/dtarts), 
All PI0<eeds kom 
these~ sold mlu
sively tlvough the 
ilunes store, go to 
the Unilld Witj to 
support GuK Coast 
rebuffding ettorl~ 

192 184 180 

193 170 148 
AfPLE SIMS 0M511CAPfJ0l 18 98) Sgt. Pepper's Lonely Hearts Club Band • 

DAVE MATTHEWS BAND 
BAMA R1\IJ.SIRCA 48712"/RMr. {18.9Bj ® 

F IVE FINGER DEATH PUNCH 
P1IOSPf CI P1'RK 50100' 413.9./1)@ 

CHRISETTE MICHELE 
DEf JAIA 012797/IOJ~1G (13 98)@ 

ENYA 
REPRISE 5218t9.M'il.RNER BROS {18.98J 

ROB THOMAS 
ttABLEMJA1LANl fC S118I4/AG (18.98) ® 

THE WHO 
GEFFEN 0J3300JU~1E ! 13 9-8) 

HOLLYWOOD UNDEAD 
A.&M/OCTONE 011331/IGA (12 '98) 

ELVIS PRESLEY . • . • . • . 
BRAOPAJSLEY . . . . .• 10ll ... , .4.1, 57, 116, 156 
PARAMORE . . . . . .. . 85 PUDDLC Of MUDD .. l!NI 
PASSIOPl PIT . • . . . . .126 
PEAALJMI . . . 82 
TE0DYF'ENJERGAASS 136 
TOJ.1 PETTY Atm Tt-tl: 
H[ A.Rl8R[AKCRS , i 67 

PH0OIOI • ..ffl 
PIIIK rtovo 129 
PIIIK , .63 

R"SCN. Ft.AJTS •. 97 
REBA .. . .... .. ... 106 
AIHA1UIA . •.•.. •.. 13 
RISE AGAINST ... ..• 176 
KEPmVROGERS .. . . • 119 
D"RIUS RtO:ER . . . . . . 44 

Big Whiskey And The G rooGrux King • I 

War Is The Answer I 7 

Epiphany I 

The Very Best Of Enya I • 

SADE .. . . . . . . . . . . .56 
THE SCRiPT ... . . .. 157 
JAY SEAN . .. . .. . .. .. 77 
SHN<IRA . .. . . . . . .. . 62 
SNtl:DOWN . 70 
SUPUPPES .•. 183 
mAMC SlffAlRo\ 196 
SKJUCT • 79 
SUPKIIOT .. • , 175 
SNOOP 00GG 45 

Cradlesong a 
Greatest Hits I 141 
Swan Songs 

BRITHEY SPEARS .. . • 195 
RIUGOSTAAR , , , , • 56 
ROD STCWAAT , , , . .117 
s-ms ...... .. 111 
GC0RGC STRAIT , , . , 1-'2 
SUG0,RUtm .. . . . . .122 
TAVl.OR SWIFT .. .. 8, ~S 
svnTCHfOOT . . 1~6 

• Z2 .... 
ctlPMUllKS l HE 
SOU[AKOUCL .. 9 

AVAlAR , . .. . , 41 
BV THC PCoP\.C: FOR THC 
P[CJN: ,, , ,189 

OtStlEY: PHltlEAS ANO 
FEAS . . ....... . . 1s:, 

GLEE. SOS.OH 0HE: THE 
M\JS(;VOCUIAE 1 . . . 27 

Glff SH.SOU ONE: THE 
MU~ VOlUIAE 2 . . .. 22 

THE HMIGOVER . . 100 

,8, - THE FLAMING LIPS ~ . . C :1-,::W::::AR:;;;NE:::Rc'OR=:0"-S-=52=08:c57':-•:,,11,,3.:,9S,;1 ®"'-______________ E_m_b_r_yo_n_ic_ 

181 159 109 I !,~~!fi~S~~G ~~:e~RS The Singles Collection 

188 181 187 

1117 157 162 

= 1--=Fa:R,':A';';N,::Kc,S;:,l~N"A,::T:R-:A--------------No_t_h-;n~g-B_u_l Th_e_B_e_s_t • 
flEPfllS.£ 43MiS2JWARlHH BftOS ,ua 
CLIPSE 
COI.U~11M 211»9/SO>iV MUSIC 11.98 

PUDDLE OF MUDD 
fLA.VA.ESSJGEFHN 0138e!JIGA {IJ 96) 

TII The Caskel Drops 

Volume 4: Songs In The Key Of Love & Hate 

• 
a 

• 
• 

188 197 - M ICHAEL BUBLE 
143/flEPfltSE 48376/WARNER BROS 18-'!ISj Michael Buble • 47 

HAtUf.6Ji ~10NlAPiA.. 
THUW'lnE , 111 

llltl( , .. , , • • ,61 
THE PRltlCESS AffO 
THHROG ,, , .. • 125 

SHERt.OCK HCUAES . 1 S2 
TWlUGHT . .. . ..... i i 
THE TIMUGHT SAGA: 
tlE'r'HIO<»l . . . . ... . 50 

CHEVELLE 
EPIC 41325/SO);V MUS.IC {11.98) 

Sci-Fl Crimes 

TRl\ffl . . ... .. .. ... 74 
THEII CRODKED TRMlS-Sl6EfVAN YAUFffWEOOm .1, 123 

C0UffTRYVOl..2 • . • 163 
Offf;. r-OR P~ BABY: 

VU.TURES . . .. . . . . .. 73 OOCtt(STAA , ,158 LI.tft6.\/mS .... . 124 SEt..tCllOHS rRC».1 
THEORY OF A 0EACAIAtl . . TREV SOtlGt , , . , , , 37 

. . .. . . 165 
R•elN TtlCKE. 28 
THIRTY SECO!fOS CAME Ul'IDERV/000 . 
TO MAAS • 80 .. 16, 186 

ROB THOMAS , , • 148 KBTH URSA11 . . .. . . . 72 
THR(E DAYS GRACt • 88 
TIP.18Al.ANO 65 

Mh~s%t1/l130 

AHOLIOAYIJUSICN.. 
COUECTIOll , , ,99 

THE GREAT AMtFUCAN 
SOtlG800fC , , , 120 

W0'I/HITS 2010 . . • . 59 

lfOWJ1. , .121 WEEZER •. ...• .I UI 
OOWJ2 , , , .. 20 Tl£ WHO .. .. ..... 149 
F«JtiTHAT'SWH,11.T I CALL BEBE&CEa:lffl,b,H$ .104 

THE:XX . • . . .. . . . . . 112 

CHRIS YOUtlG .. . . . . . 106 
YOUtfG IAOHEY . . . . . 18 

Data for week of JANUARY 30, 2010 I For chart reprints call 646.654.4633 Go to www.b illboard.biz for complete chart data 39 
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SALES DATA 
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BillbeartL ~i-~l_s~!1 
SCundScan 

(t)ToP POP.CATALOG'" 
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e 
0 
0 

~ 1:1 i:!3 ARTIST 
;;;~ Title t:i 

!I 

II 

7 

18 
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33 

34 
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38 

39 

40 

r.ilil U:GA. Y 

L IL WAYNE 

Number Ones D 

Journev's Grealesl Hils • 

Tha Carter Ill IJ 
CASK MOKE't'1UNIVERSAL MOl O'llr+ 011917•/UtARG 13 98 

Boy From Tupeto 

Vampire Wee1<.end 

Grealesl Hlls D 

CAPITOL -46001• i & 9.S/1(198 
Dark Side Of The Moon • 

:~ ,::~t!~o0 '!!~:!'.L~! ,~ .~ lleSl Ot Boo Ma~ 11r,1 n-.v~;,,, • 
MICHAEL BUBLE 
~ 43,/RE~1USE 48946/'IIARNEA !!ROS 18.98 (i:) 

It's Time II 

IP~L~ s~~:-~~;~Ol 1 s 98 Abbey Road • 
CREE0ENCE CLEARWATER REVIVAL Ghron~le The 20 Greatest lfds g 
h\ NTASY 2 •Jt OIIC0R0 ,i!1.98/IZ 98) 

TEDDY PENDERGRASS The Essenlial Teddy Penderg1ass 
PH LA01UHIA INTERNATIONA LEGI\C'f 17416,SOij'fMUSIC lS.98 

~~d.~~~~'.,,~~o~,!~~:[ ,';:,sr RECORDING W,cked • 
ABBA 
P0U R/POlY00R S17007/ UfAE 18 98/12 98 

Gold - Grealesl Hils Iii 

1,~ ?,cN .. ':,~
8
~

6 18
., We Sing. We Dance. We Steal Things. • 

THE TING TINGS We Slarled Nolhing 

APPtE 82414/CAITTOL 24 98 

Oracular Spectacular e 
Elvls: 30 # f Hils g 

Calt Me Irresponsible • 
The Bealles • 

TOM PETTY AND THE H EARTBREAKERS Grealesl Hts 

l--""'-''""'-''-"""'""''CA""~'-'T'-"0'-'ll'-"18,e.9:ei8/-"12'-'9"'8 _________ _, • 
~~~~T~ ,;~~,i~ "" Come Away With Me • 

! ~ ~s1,~~s~~' ~'~ 0281 SMtJ " ·" Precious Memories • 
DAUGHTRY 
19,RCA 88861t,Rli1G 19-98 (tl 

CARRIE UNDERWOOD 

Daughtry D 

Some Hearls D 

Grea1es1 Hlls D 

Mothersh1p a 
THE BEATLES Sgl PeP!)er's Lonely Hearts Club Band 4' 

18.98 
Nolhing Bui The Besl • 

MiChael Buble • 

BOB SEGER & THE SILVER BULLET BAND Grealest Hds g 

Carnival Ride IJ 

MUSE 
WARNER BROS 44284" 15118 ® 

Black Holes And Revelations e 
ORIGINAL BROADWAY CAST RECORDING Jersey Boys • 
RtlUIO 73271 18 98 

CD 41 4 fJifa~~.~!~ 
18

" Viva La Vida or Dealh And All HIS Fnends D 

42 38 61 N ICKELBACK 
flOAORtJNrlEFI 618300 18.98 ® 

PEARL 21;) 2S 98 CDJDVO 

THE BEATLES 
APPlf 79BilBA/CA9110l 18.98 ® 
311 
VOLCANO 60009 JLG 1 S 98 CD 

AH The Right Reasons El 

The Ultimale Hils g 

Love • 
Grealesl Hrts '93· '03 • 

48 

48 

47 ; ,~o~~.~T~RMATll/mTERSCOPE 005881 ' JrGA 13 ,.,, ;:rlarn Call: The Hlls fJ 

~.~~~,:,7,~N~~.~.~s~-~. G,ealesl Hrts: HIStory - Volume , • 

49 50 Z ~E?c~~1~J~~8~9~ ® Mamma Mia! • 
50 24 8 ELTON JOHN Rockel Man: Numlt<!r Ones 

CHROHICLES/ROCKEf/lSLAND/ .. 1ERCURY 00S661fUtAE l 3 93) 

Alter four months as a Walmart-txclusive 1lbum, Miley Cyrus' ''The 
Time of Our lives" !P was released to digital retailers lalL 5. This 
lftek, lhe set debuts on lop Digital Allums al No. ll with S,000 
downloads (up 2171'). It told 2,000downloads last week. On the 
Billboard 200, "lime" rebounds 42-29 with an oveiall gain of 27%. 

40 I Go to www.billboard.biz for complete chart data 
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to= S3 ARTIST 
~ ; ;~ IMl'Rlrt l ,· DISfftI8UTIN0 LAEIEL 

Tllleiil =~ ! 

18 18 

12 8 

13 

15 5 

14 11 

21 I 

VAMPIRE WEEKEND Contra 

Animal 

The Fame • 
Ocean Eyes 15 • 

The E.N.O. 10 • 
Ballle Sludles 21 

The Elerne11t Of Freedom 

The Best Of Sade 56 

The Love Uncompromised EP 94 

Of The Blue Colour Of The Sky 40 

Avatar 47 

Tolal crub His 4 25 

The Time Of Our lives (EP) 29 

Glee: Season One: The Mus,c Volume 2 22 
201H CEWTIJR¥ f O:< TV/COLUMBIA JSONV MUSIC 

TAYLOR SWIFT Fearless 
SIG MACHJNE ® 
SOUNDTRACK Glee: Season One: The Mus1c Vofume 1 27 2'0TH CEWTURV FOX. TV/COLUMBIA , SONV MUSIC 

LADY GAGA The f ame MonSler (EP) 
STREAMLINEl.:ONt l\lI/CHERRYTflEE/1/nERSCOPE 116A 

SOUNDTRACK Alvin And The Chipmunks: The Squeakquel 
FO)( /RH[l(Q 

PHOENIX 
L0¥AU1E /OtASSIIOIE 

W0Hga.11g Amadeus Phoenix 46 

JAY-Z 
ROC ~ATIO~ !AG~ 

The Bluep1int 3 26 • 
JUSTIN BIEBER My Wortd (EP) 
SCHOOLIIOY/RAYll<WD SRAUN/ISLANO llOJMG 

YOUNG MONEY We Are Young Money 
CASH MONEY/UNIVERSAL MOTOWN /UMRG 

SOUNDTRACK 
IIEWLINE 

SOUNDTRACK 
FOX/SIRE /WARNER 8ROS 

RIHANNA 
SRPi OEF JAf.l JIDJMG 

Contra 

I Dreamed A o,eam 

Twelve Ni<)hlS In Hollywood 155 

Rain Or Shme 49 

The Element 01 Freedom • 
Y Nol 58 

July Rame 124 

SOUNDTRACK Glee: Season One: The Music Volume t 
20TH CEtlTURY FOX. TV/COLUMBIA 540901'SOtlY tAUStC 

27 • 

MARY J. BLIGE Slronger WtlhEach Tear 
t,IATRIAROOGEFFEI+ 01372-WGA 

TAYLOR SWIFT 
131G MACHJNE -02'00 $ 
SOUNDTRACK 
WA1Ek fO'NEFI :J.9175 

ALL TIME LOW 
HOPELESS 111 ® 

Fearless 

Sherlock Holmes 152 

MTV Unp!ugged 92 

• 
THE BLACK EYED PEAS 
ltflERSCOPE. 012881*/ IGA 

The E.N.D. 10 • 
SOUNDTRACK 
FOXJAflMtllC 52166 1/ AO 

A11atar 47 

Elvis 75: Good Rockin' Tonioht 

Animal 3 

Lo, e FIiiing Slallon -

Alvin And The Chipmunks: The Squeakquel 9 

Of The Blue Colour Of The Sky 40 

The Fall 33 

Gel Lucky -

Battle Sludies 21 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For more charts and chart detail s, go to b •llbo011d.b11 
a nd t,,,1t10Md com, refre shed ev ery Thu rsday. 
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0 
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• 0 
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TITLE 
ARTIST (IMPRINT,LABUt 

I 6 .II WHATEVER YOU LIKE 
T.I, Gfiit.NO HUSTI ~ ATlANTICI 

3 16 HOT N COLD 
1.ATY P£11RY fCi'.Ptl Oll 

s 8 ROCKSTAR 
NICIR BACK ' flOAllRUflNER/ATLANTIC/LA\IAI 

12 2 I HATE THIS PART 
THE PUSSYCAT OOUS fltlTEfl:SC.OPEL 

7 6 I KISSED A GIRL 
KATY PfRR\' ICAPITOL 

6 30 WHITE HORSE 
TAYLOR SWIFT 816 1.tACHINE U~IVERSAL REPUBLIC 

- I BABY GIRL 
SU6ARLAHO {MERCURY NASHVILLE I 

10 6 RIGHT NOW (NA NA NA) 
AKON J,;OHW'f"IPfRntn 1c::w 11rN1'1'£kt1.L r,t Jffi\'N 

8 32 LOVE STORY 
TAYLOR SWIFT fBlG IAACHftm 

- 1 SAVE ME 
SHlfEDOWN IJ.TtAITTIC.I 

- 1 THIS WOMAN'S WORK 
lATf &US.II fJ.R.S.,iUhll:I 

- 2 LOSE YOURSELF 
H11MEM (SHAOY.'INTERSCOPE1 

14 2 ALL SUMMER LONG 
1:10 RDCI TOP OOG/ATlANTIC 

- 3 GOTTA BE SOMEBODY 
NICIRBACK lflOAORUflr-!ER/RRPI 

- 3 UNTOUCHED 
THE YER(UIICAS (£r-!Clr-!EA001(1$1R!:JWARN£R -8 RGS.j 

; ! ii TITLE The week's moet-streamed aooge on Yahoo! Music 

~- •I ARTIST (IMPRIWT,L.ABEU 

FIREFLIES 

17 
ICllLY CLARK$0N jl9/RCA.'R1'Gl 

EMPIRE STATE OF MINO 
JAH + AUQA KEYS jHOC NAIION) 

REPLAY 
l 'Qt (T~IE IS MOKEYl 6R UGA HEIGHTS/REPRISE/WARNER BROS.) 

TIK TOK 
KESHA EtAOSA8EiRCAl-l U,1G 

14 :'s~f ! ~u~OAt11~ ~ HEIGHTS/WARNER 8ROS.) 

SEXY CHICK 
DAVID OUITTA FEATURIND .UON CiUM,A$1RALWEAK$/CA9110l. 

6 11 : OII .. UPEARS Jt,E/JlG 

10 27 i,~~. ~,!~~~~.::J8~.~!SAL REPUBUC 
11 

14 

12 20 

FIFTEEN 
TAn OR SWIFT 81G II.ACHIN 

HARD 
RfltANNA FfAiURUtO JEU V (SRPIDEf JAl ldOJtAG 

PARTY IN THE U.S.A. 
MIUY CYRUS (HOLLYWOOD) 

18 ~:O~c~T.,~:~,~~O~COLUM61A) 
FALLIN" FOR YOU 
COlBE CAILlAT (1JNI\IER$AL fl.EPUBLIC) 13 11 

15 DO YOU REMEMBER 
JAY SW FEATURING SEAN PAUL & LI. JON (CASH MONEYiUNI\IERSAL REPUBLIC) 

I m NUMBER ONES 175 MICHAEL JACS:iON J.IJJ., EPf!;-SON'f J.IUSIC. 

8 66l THE BEST OF SADE 
SADE fEPIC/SON'f wus11;1 

2 53 THE ESSENTIAL MICHAEL JACKSON 
MICHAEL JACKSON (EPlC,'LEGA.CVISONY MUSIC) 

3 445 THRILLER 
MICIIAEL JA.CKSOlit (EMC/LEGACY/SONY MUSIC) 

4 B5 THA CARTER 111 
Lil W.IIYNE (CASH MONEY/Ur-!TVERSAL MOTOWNJUFARG} 

1 

l 

5 684 LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS 
101 MARLEY AJtO THE WAILERS ITUFF 00,,,G/ISlANO/UJ.lEI 

- 2 THE ESSENTIAL TEDDY PENDERGRASS 
T'l:OOY PENOER&RASS (PHILADELPHIA ltHERNATtONAUlEGACY/SfAN MUSI Ct 

7 190 BAD 
MICHAEL JACKSON (EP4C/ LEGACY/SONY MUSIC) 

6 96 CURTAIN CALL: THE HITS 
EMlfilEM (SHACIYFA~ W U.IA 1 H/lNIERSC(>f'EJIGA} 

• 1 10 46 GREATEST HITS: HISTORY - VOLUME 1 
ltlCHAEL JACKSON (EP4C/SONV MUSIC) 

11 11 143 DANGEROUS 
MICHAEL JACKSON (EPICJLEGACY/SONY MUSIC) 

12 9 116 GOOD GIRL GONE BAO 
RIIWDfJ. jSRP/OEF JAPAJIOJJ.IG) 

G - 15 PORTRAIT OF A LEGEND 1951-1964 
SAM C00t:E IABKCOl 

14 14 189 OFF THE WALL 
MICHAEL JACKS OIi (EPlC/LEGACV, SONY MUStCI 

18 12 281 DR. DRE - 2001 
OR. ORE (AFTERUATK/tNTERSCOPE) 

Data for week of JANUARY 30, 2010 
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AIRPLIIY 
P.tDIIITDAEO BY 

!:i.~~!'! 
BOS 

a 

• 
23 

15 

SAlES DATA 
COMPlt£0 BY 

TTi.~!'! 
SovndSGan Billbear1t 

Juty Flame 
The alt.isfs ~venth 
album also bows at 

Believe No. 1 on lop 111111 
Allltims(avaUableat 

Up From Below billlo.rd.1111/charts). 

Lungs 
currently on toi.r ii 
luJOIIE, he! trei 

Ride Through The Country reuns to the Uliled 
Statesftb. 12. 

Conditions 

These Simple Truths 

Endarkenment (Hi nt: There Is No C) 

I.IERCURV NASttlJILLE OICl lA.l EX.,UtACN (3.98. A Little More Country Than That (EP) 

EVERY AVENUE 
fEARLESS 30128 (1UB) 

Picture Perfect 

FREEDY JOHNSTON Rain On The City 
6ARJNONE 199 (1,J 98) 

COLT FORD Live From The Suwannee River Jam AVEkAGE JOE'S 21<1 (14.98) 

NICK SWARDSON 
COMEDY CENTRAL 1)088 112 .98) Ser iously, Who Farted? 

WILLIAM MCDOWELL As We Worship: Live 
E1 5103 (13 98) 

GREEN RIVER ORDINANCE Out Of My Hands VIRGIN 1515S/CAPITOL (12.98) 

BlakRoc 
NELLIE MCKAY Normal As Blueberry Pie; A Tribute To Doris Day 
VfH\1E 013218/'t'O ( IJ .98) 

,/ HEATSEEKERS SONGS'" 

1a 

14 

11 

18 

LMFAO FEATUIING Lil ..ION {PARTY ROtKJWlLL I AIA/CHERRYTIUE/INTERSC-OPEl 

20 ~~~~-~.~f ~~~L~,\DE 

IS ~!?,1u (LOYAUTE/61.ASSK0T~RED) 

A LITTLE MORE COUNTRY THAN THAT 
EASTON COAIIN {MERCURY NASHVILLE) 

26 
~.;~ -~~ ~~; tlASHV>.LE) 

16 ~~~: .. ~ ,O~L (ARISlA NASH~LLE) 

WHO I AM 
NICK JONAS & TI!E ADMINISTRATION (HOUYWOOD) 

KINGS AND QUEENS 
THIITY s.EootfDS TO MARS (IMP,ORTALJ\'lRGIN/CAPITOL) 

HORCHATA 
VAMPIRE WEEIENO (Kl /BEG.OARS CiROUPI 

THE LIFE 
NIPSEY HUSSU: lEPIC) 

14 4 
~~R~~:~u~~ATINI 

I I 25 ~:. ~:T !DGCJIIITERSCOPE) 

WHAT DO YOU SAY? 
MICKEY AVAUIN ffAT. DIRT NASrY, AtCDRf LEGA.CY & CISCO ADlfR ('l'fSf'AcE.,1NfERSCOP£) 

13 I I :?c~~;;;~E'!r/lNOIATLAIITIC) 

12 20 ~[~~!?~o~r~,~~,;6~ 

BEER ON THE TABLE 
JOSH Tt10Mf'SON jCOlUMIW1) 

HEAVEN CAN WAIT 
WE THE KINOS. !S· CUR"l'E) 

YOU'RE GOING DOWN 
SICK PUPf'l(S (RMR/YIRGllt,,CAPUOl) 

0 LET'S DO IT 
WAJCA FLOCl'.A fl.AME (SO ICEY/AS¥LUWJWARNER BROS ) 

HELL ON THE HEART 
ERIC tHURtH {CAf>HOl NASHVlLL£) 

KEEP ON LOVIN' YOU 
STEEl MAGHOI.IA (BIG MACHlNE) 

ME GUSTA TODD DE Tl 
llANOJI EL RfCOOO DE C8\Jl UZI\RRA6A (fO!(OVISA) 

SNUFF 
SLIPKNOT (ROAORU!(NERIRRP) 

WHAT FAITH CAN DO 
M LESS {8£C,1TOOTH & HAJL) 

Fever Ray 
ANGEL TAYLOR 
BLUE REVOlUTIOM,AWAREICOLUl.f.~A 27024-JSON'f t.tU$C (10 98) 

Aflei the ~twas JOSHUA BELL 
La Roux offered as tht daily SON¥ CLASSICAL 52716/SONY t.fA.SlERWORKS (13 98) 

Anything Goes dtal in Am,mn's THE ANTLERS 

HPJ st01e lalL ll fR£NCHKJSS-O.t1• (1 2 98) 

Album for $2.99, it rips SEABIRD 
CREOENTlAL 369&5 7 .98 

Grand 
up the list with a LISSIE 
116%gailL FAT POSSUM 1204' (7 98) 

Stand Up And Scream 
JONNY DIAZ 
l!t01COLU~181A S2034/S0ffY UUSIC (13 98) 

A Friend Of A Friend 
HEIDI MONTAG 

~ SHOW OOG•UNI\IERSAL 025 (7 .98) 

ATTACK ATTACK! 
RISE 073 113.9:8) 

The reality IV star's 
BARONESS 
RELAPSE 7053• 11ua 

Miike Snow 
frstalbumllliffl WHITE RABBITS 
lhetalYafler TS00006" (11.98) 

Love Filling Station spawrong a Hot ALLEN TOUSSAINT 
t-lONESUCH 480.JSO/V/ARJJER RROS (18 98) 

DilKe WI Songs hit PAPER TONGUES 
Sounds Like This with "Hore ~ More," A.UilJ0CT0Nf DIGITAL 0c/lGA (J.98) 

Bo Burnham wllkh reached No. l1 OWEN PALLETT 

last~ 
OOMU(O 252• jH.98) 

Real Estate 
THE BIG P INK 

REGIONAL HEATSEEKERS #1 ALBUMS 

Believe 
Orianthi 

July Flame 
Laura Veirs 

IP·S313(• 

Owen Pallett, "Heartland" 

Believe 
Orianthi 

Ride Through The Country 
Colt Ford 

SOUTH ATLANTIC 

After recording under the pseudonym Final Fantasy for the past 
four-and-a-half years, Owen Pallett opts for his real name this 

time around. His "Heartland" set debuts at No. 49 on Heatseeker 

Albums, becoming the artist's first charting effort. 

July Flame 
Laura Veirs 

Lungs 
Florence & The Machine 

MID ATLANTIC 

Love Travels 

At Home With Fr iends 

Hospice 

Rocks Into Rivers 

Why You Runnln' (EP) 

More Beautiful You 

Superficial 

Reservoir 

Off The Hillbilly Hook (EP) 

Someday Came Suddenty 

Blue Record 

It's Ftlghtenlng 

The Bright Mississippi 

Ride To California (EP) 

Heartland 

A Brief History Of Love 

-II .__ ............... ....1.• ::,1..1 .. 

1 Orianthi 
Bel/eve 

2 
Laura Veirs 
JutyFtamo 

a BlakRoc 
8/al<ROC 

4 
PaM~S\fflpllorr;Oldleslra 
ltfstih!~lh!bqiPfn:mG:.frDil\l~ 

• Randy Houser 
Anything Goes 

8 
Florence + The Machine 
Lungs 

7 The Airborne Toxic Event 
Tile Afrtx>lne 1o'lt/c Event 

8 Fever Ray 
Fever Ray 

• Every Avenue 
Picture P~r,ect 

! 
Edward Sharpe & The Mag,eilcZeroes 
Up From Below 

..... ,. • ••••• II. I 
1 Ray Wylie Hubbard 

Afnlgh!M7MB.f~~11la.r!tslbC, 

2 
Colt Ford 
RkJe Through The Country 

a Orlan1hl 
Believe 

4 
BMCBoyz 
Ba1;1t For The 1st Time 

• Laura Veirs 
JulyFl~me 

8 
Randy Houser 
Anyl/1/ngG<.,s 

7 OJ Oa Juiceman 
Tho Otha Side Of The Trap 

8 Easton Corbin 
A Uttle More CountryThilf1 That (EP) 

• The TemperTtap 
Conditions 

~ 
Colt Ford 
Uve From The Suw.;1nnee River hm 

Data for week of JANUARY 30, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 41 
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12 
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13 
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34 

10 

19 

El 
-
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46 
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20 m 

Artist 
l t.1PRJNT ,' PROMOTI~ LABEL 

Ke$ha 
KEt.lOSABE,RCA RMG 

00 SlRfAIALl• EIKONLIVE1CH<RRYTRE~::r.~~~P~ • 
Jay-Z + Alicia Keys • 

S>IU~,J.$':\'IH.L UIJP1CAJtUNH S.C.tliil11~ SIUX9.,GH,JS£W>u.-tJL£P\C,A.HJ!llf.,..kiYS U.ltES,S.KO!l~-s,:)',( (!10 MIC N,l.ll\'.IN 

BEDROCK Young Money Featuring Lloyd 

ludacris 
T•r.lNUS (C BRIOGES TWlll lAMS C RIDENHOUR E SAULER H SHOCKLEf) 61 EllPJOEr JAM.IIOJ1,,1G 

I GOTTA FEELING The Black Eyed Peas I 
O.GUETTA.f.RIESTEREft (W.AOAMS.A.PINEOA.J.GOt.!E2.S.FERGUSON.0.GUETTA.f.RIESTERffi) 0 INTERSCOPE 

BLAH BLAH BLAH Ke$ha Featuring 3OH13 
8.BLANCO (K SE8ERT.B LMN.N HITCH.S.FOREMANl (!I KEt.tOSA8ElRC,\/RMG 

00 YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon I 
J<!;iM'f~A5$t,1$(NV,1.otlmR10TCftlU,&UUfl\FllARGIKA-PI-Ell111';R,U,,11'$',1fl't,.IPfll!J'ol$) @ GASH MO-IIEYllJIINt~Rel\.U 

~~1!,:~.~!e: .:~DERSON.J OESROUUAIJ):JJiE/lti (DO 8ELUOA HEIGtti s~!~f(g e::~~ fl 
IMMA BE The B lack Eyed Peas I 
K.lfl,lllm ..... 1.LJ.N,1 \'t,'.l,OAAISAP1tiEDA,J.OOMU,S.FER:iUSON.K.tlAAIIIS,JJJ,~KEL.D.fDOfR.16.m;p,r:cotorufll) 0 lmRSCDPE 

DOWN Jay Sean Featu rmg Lil Wayne 
J REU'(BOSBVBASS ti SCANJ COTTER JI LAROW,J SKJoLUJl,J PE~INS,O CARTER) 0 0 CA.Sk MOf,ifYAINfVERSM. REPt.181.t 

~Y~L~'l'.~~~A~~~l UrA {O.HAYWOOO,C.KEllEY,H,SCOTl,J KEAR) ::~Pl~O:t:~;;:!~~ : • 

10 

10 

15 

24 23 ~~E:~M.~~~1;
1
R THAN ONE Boys Like G irls Featuring Tat~~L~~~I~ • 18 

2B 40 

31 37 

22 16 17 

23 18 19 

24 15 16 

28 17 10 

%1 22 14 

28 25 26 

G 36 42 

30 21 13 

G 32 32 

G 41 61 

33 29 25 

34 35 27 

311 30 22 

311 37 28 

G 44 50 

38 3B 36 

38 40 41 

G 52 52 

G 46 49 

42 39 38 

G 50 45 

G 41 43 

411 43 35 

G 49 55 

G 51 47 

G 56 56 

G 53 64 

• 51 60 

• 64 65 

52 4B :l9 

~ 67 75 

e 55 51 

m 65 70 

Ii] 

E 

,tj) 

£l 

!I 

01 

~i:l 

D 

El 

II 

E 

SAY AAH Trey Songz Featu ring Fabolous I 
'f.'l'ONNV.O COOHL.UA'Y\.Ofi /R.l,tfffiEBH. JR .. T..NEVERSON.TSCAlfS.t.1.WAU:A.0.COREllt 0 S.GHS 8001{,AllANTIC I 

TELEPHONE Lady G aga Featunng Beyon ce 
A,.if~,1$,,LKJ>/IJA,(IA.1i.O,GERM,l,ll(Jllli,R.Jf~LO,.'ff;lli,,L.FAA~~Ull,8JOl(IW,L{$) @ $TREA',1U~NJVt.'C!lfAAVfRU,1~if~ 

ACCORDING TO YOU Orianthi 
H flWSON ($.01Ar .. ori0,A.FAAWPION 0 lAL.iOffFENJIN[EASCOPt 

:g,~PP~,~~?w~F~t;Y~;,~, ~.';,1 e ,,. """""""'"!~~0:S!~•;~ fJ 
FOREVER Drake Featuring K anye West, Lil W ayne & Em ine m 
8Qt. 10A (M SAtAUEtSA GRAHAtAX.I/IEST.0 CARTER.t.l Uut+ERS) @ H.A~EY ltASOK/ZOOE 4JSTREAli1LlllE/fflERSCOf'E 

3 B ritney Spears 
M ,.ARTIN,SHRLBACK (K S,P.fARTIN,SHEllBACK.T.Al.1IIER) €1 JIVf/AG 

LIVE LIKE WE'RE DYING Kris A llen I 
S.Ktl'r<ER.A.fRAP.ti>lor• (S:.KtPtlEA.A.fRAMPTON,O o·oortOGHUE.r,.SHEEHArtJ (i) 111/JIVE/JLO 

PARTY IN THE U.S.A. Miley Cyrus 
OR. LUKE fl..GOTTWAl.0.C.KELLY,J.CORWSH) @ HOLLYWOOO 

11 
PAPARAZZI Lady Gaga J 
R fUSARI ,LADY GAGA (S.G.GERI.IAKOTTA,R .FUSARI) @00 STREAIALlt.lE/KONUVE/CHERIWTREE/INTERSCOPE 

ALREADY GONE K elly C larkson 
R l EOOER (K.CI.ARXSON,R.TEODER) (l) 19/RCA/RMG 

NATURALLY Selena Gomez & The Scene I 
A.ARMATO.lJAI.IES (A.ARI.IATO.l.JAMES.D.KARAOOLU) (I) HOLLW/000 

MEET ME HALFWAY The Black Eyed Peas I 
~.KWlti.Y.\UMlrf1vlJ.'JA',1SAPt'l:OI\.J.<lOlrffl.S.ffRGU60N.J,:J'lMIRIS.,l.&l>Vftm.sooRDCt,tJt.011ro..El(N,l)j'f.:JU.OVISft 0 MfRSOOP.:: 

TIE ME DOWN New Boy z Featuring Ray J 
JA'l'•NARI fE.H 8[NJAFAIN V,0.A.THOWAS) (l) SHOTTY1ASYI.Ulil /WARr<ER BROS. I 

CARRY OUT Tlmbaland Featuring Justin Tim be rlake 
I lrA8ALANO,JR0C (l.V.UOSU'Y,J.HARl.1014 J. TAISERLAKE. T.(l..A'f10N.J.S.EAfa) (i) I.IO$LEY1ilLACKCROUN01mTERS(:()PE 

USE SOMEBODY l<ings Of Leon I 
A.PETAAGUA.J.l(IMG tC.fOllOWILl.J.FOLLOWlll .t.UOLLO'Ntt.L.«.FOUOWILl l 0 RC,\IRMG • 
EVACUATE THE DANCEFLOOR C ascada 
IA REUTER.YPElfER tYPEIFER.A.ESHUIJS.M.AEUTERI 00 AOBBIUS 

SWEET DREAMS 
@ MUSIC WOilL:~l~~~: I • 1 JONSIN,W.WIIJ(lflS RtCO lO\'E (8 KFIO'l#LU,J G SCHEFFER.wwu:ms,RICO LMI • 

FIFTEEN Taylor Swift 
N CHAPIAAN T SWIFT jl S'lltFT) Ci) UHIVERSAL REPU8UC/81G r,ACHIJJE 

IN MY HEAD 
0 BELUGA HEIGllt; S~~r<ge:Ru~~ I J.Rom, fJ.OESAOOl&.U:C.J ROTEM.C,l<ELLY) 

MONEY TO BLOW B irdman Featuring Lil W a yn e & D rake 
0RU,.1MA 60V {B.Wllll,U1S.A GRAHAW.0.CAATER.&.GHOlS-0«) 0 CASH r"oriEY!UJNl\'ERSil.L rAOTOwri 

GANGSTA LUV Sn oop Oogg Fea tu ri ng The•Dream I 
C.STEWAJU, I.MASH (T.tlASH,CJ\.S 1t.WAAT,t.C.8AOADUS JA.f @ OOGtVSTYlE;PfttOAIIYiCAPITOL 

HAVEN"T MET YOU YET Michael Buble 
B ROCK (A FOSTER A CHA«G M BUBLE> (i) 1•3/REPRiSE 

THE TRUTH Jaso n AJdea n 
IA KNOX (B JAt.lES.A MO«ROE) (!) BROl<EU BOW 

FALLIN' FOR YOU Colbie Cail lat 
R tJQWELS K.CAILl.il.T,J SHANl(S (C CAILLAlR.tJOWEI.S) @ UNIVERSAi. REPU81.1C 

IF YOU ONLY KNEW Shine d own I 
R.CAVAL.LO (li,.SWITH.0.8AS-S-Ef I) 0 ArLArrnc 

• SMILE Uncle Kracker 
R.CAVAlLO (M.SHAfER.B.OAL'l'.J.ttAROING.J.BOS[t (:) TOP 000..ATLA«TtC 

• COWBOY CASANOVA Carrie Underwood 
I.I 8RIGHT (C. U-tJOERWOOO.U.ElllON00,8.JAf.1ESl (l) 19/ARISTA NA-SKVILLE 

TRY SLEEPING WITH A BROKEN HEART Alic ia Keys 
J.BliAS.UR {J.6HA$KE.R,A.Kt.Y$,P.R.tVNOLDS) 0 1.18KJJ/RWG 

WHITE LIAR M irand a Lambert 
F.LIOOEll.l.t.WRUCM (IHAt.18ERT.rtH018Y! (i) COL.UM81A c«ASHVILLE) 

LIFE AFTER YOU Daughtry 
H BENSON (C OAUGHTRY.C l<ROE6ER.8 JAMES.J.ttOI) (I) 19/ACA/RMG 

IT KILLS ME Melanie F io na 
U[NIX,A MARTIN {A P.IARTUf,R LllfLEJOH~, JR ,L.CARR,E SHULMAN) @ SRC.•Ulll\lERSAI. '"010Wt4 

ALL THE RIGHT MOVES OneRepublie 
R. IEDDt.R (A. ltODER) 0 YOSL£Yi1NIERS-COPE 

WHY DON'T WE J UST DANCE Josh Turner 
F.ROGERS (JJIEAVERS.J.SiNGLElON.O.SAOWN) @ l.1CA NASHl/!llE 

ONE LESS LONELY GIRL Justin B ieb er 
E LEWIS.8.I.IUHM,11Ail.D.S PHAt.lllTO«,H.SH[N (E LEWIS.8 t.lUHAMP~AO.S.PHAWLTOM.H SHIH) @ lSLAXO/IOJMG 

SHUT IT DOWN Pitb ull Fea tu ring A kon 
C SP.\,Rt:S,Oj s~.uu:s ,\ K.A. lOOAN oe 00.lillE jA C P{ltel.C SA\FIKSJ, TillMA.W.GAIS,l,t!Cll[t (i} MR. 305. POLOGIIO~DG'J.RMS 

SOUTHERN VOICE Tim McGraw 
B.GALUMORE,lMCGRAW.O.S,_11TH (T.OOUGLAS.B.DlPIERO) 0 CUfl8 

WHATAYA WANT FROM ME Adam Lambe rt 
M IIARTW,SHELLBACI< (P!)IK,I( S.MARTIN.~Ell8ACK) (I) 19/ACAIRMG 

42 I Go to www.billboard.b iz for complete chart data 
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Tra<k h<ilds at No. 1 
e _ & 1 

for a fifth week 
Wilie moviag atop 59 27 -
Hot 100 Airp~y (2-1) G 66 63 
with TI9.7 milion 
listener Impressions. • 63 66 

g 152 61 57 

e 68 82 

e 77 87 

65 54 62 
Rapper ties Jay•Z • for most Hot 100 73 84 

top 10s sin<e 2000 87 62 58 
with his 14th 
appearan<e In the ~ 70 11 
uppei tier, half of 
whkb havt come as 69 59 54 

a feabrred \IOcalist • 74 79 

Iii • 
79 96 

em • 71 68 

74 69 53 
While UUe trade 
f1om the tllo's up· • 7B 14 

coming soph<iroore 
711 60 48 album re-bullets at 

Ho. 17 due to ht· • 83 95 
creased l!OP radio fDm play, a fourth al· 
bum cut enters at 79 58 44 
No. 72. ilunes con· 
tinues ijscount· C, 87 89 

down to the Jan. 16 
8 1 75 72 release with yet one 

roore release, "Ow G 94 -
Kind oflove," 
whkb should debul 83 72 69 

next ~sue. e 89 97 

Em CD 8B 91 

Crooner ,agtures hk om first top 40 Hot 100 
hit. Hk p1ior besl G 92 96 
showing was with cm "Everything" (Ho. 
46) in April 1001. ~ 66 92 

m 90 76 59 

Venerable act !(Oles 91 84 88 
ils best Hot 100 
debut with its lirst om 
dlartilg tradl sin<e 

83 60 13 2001'1 "By Yow 
Side." In anlkiga• 94 90 16 
tioo of the group's 

0 tll)(omingnew 100 -

studio album, "The 
Best of Sade" has Ill 

118 81 60 

best sales week 97 91 93 

si1Ke 1005 (8,000), 

o• re-eoterill!I tbe 
BWboard ZOO at No . 0 56 thanks to a recent ~-llunes promollon. 
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Lil W ayne Featu ring Em inem 
CJl~LSLff CUl8.ll.CliRll IJ.c.AAl(lt.J.WOOO,l,A)MM~lNERS,U.AESlO.M.Slfl•NGE,C.MOWS} (D C~SH tr.t,ll['fflJflM.PSM. WOlOWN 18 

I CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beatz 20 
,SW1ZZ Q.EATZJ.C BROWN .,.aovo,K DEAN J A eER[AL.D CARTER) 0 JIVE.,IJLG 

58 l SOLDIER OF LOVE Sade 
SADE rA PELA IS ADU.A Hit.LE s MATTHEwruN PS orn1.1AH) '9@ [PIC 

YOUR LOVE IS MY DRUG Ke$ha 27 OR LUl<E.8.BlA«CO.AMMO (K.SE8£Rl.P.SEBERUCOLEMAA) Cl) KEMOSAflE/RC.VRI.IG 

NEVER GONNA BE ALONE Nickel back 58 R J LAt.JGE.J MOI (NICl<ElBACK.R J LANGE.C KROEGER) (l) ROAORUr(NERIRRP 

I WANNA MAKE YOU C LOSE YOUR EYES Diertcs B entley 52 
8 BEAVERS.O BE«lLEV {11,SEAV[RS OBE«TLEY) (l) CAPITOL r.ASHVILLE 

SPOTLIGHT Gucci Ma ne Featur in g Usher 42 f>OLOW OA OGN A..OAVIS.U.RAVt.lOtJO JV,J.JQ)IES (ii BRICK SllUA01ASYLUl,l/WARr<Efl BROS. 

1AM Mary J. Blige 63 STARGATE t.t.J.8U6E.M.S.EfllK.SEN.lE.HEIU.1At4SENJ.ALISTIN.E.OEAN,M.8Ellf 0 MATAWICK,,GEfFEN,,WTERSCOPE 

I WANNA ROCK Sn o op Dogg 64 
S.OEVILLE (C C BROAOUS JR .E PAOLINA.A GIKYARO. JR.) (l) DOGGYSl YlEIPRIORtlYiCAPITOL 

I INVENTED SEX Trey Songz Fea tur ing Dra ke 42 LOS OAIIYSTRO {C,IAC.Kl«NEY,T.SCAlES.T NEVERSOtJ,A GRil.HAM) G) SOt.lG 600l(fATlA«TIC 

BREAKEVEN The Script 
0 O'OOMFJHuE.M~.A nv.MPlo«,S ,\.t:JPNEJI IO.O'OOtt10t!Ue.~1 Stt~J,.fflAPAPrON.S t:Jf'NER) (ii Pl1000!DIClt:f't iii 

UPRISING M use 37 
l1USE (M.BELLAli1'1' 0 HEUUt.1•J/Wil.RNEA SAOS. 

HISTORY IN THE MAKING Darius Rucker 64 r,ROGERS (0 RUCKER F,ROGERS &.MIUS) (l) tAPITOL IIASHVll l E 

CONSIDER ME GONE Reba 
RWCENIIRE.W.llfUGHI S.OIAMOND.W.tREU-1 (i) SIARSTRUCK/VALOflY 38 

HEARTBREAK WARFARE Joh n Ma yer 70 J.t~AYER.S.JOROAN (J.MAYER) 0 COLUMBIA 

HALFWAY GONE L ifeho use 71 
J COlE.LffEHOUSE (J.WADE.J.COLEJ( RUOOLF.J KA.SHER (l) GEfHNJuntRSCOPE 

READY TO LOVE AGAIN Lady Anlebellu m 72 P;WORLEHAOY AtHE8fllUIA {0.HAY\\'000 C..XELLE'l',H SCOTT.BUSBEE) (l) t.APITOL IIASHVILlE 

HILLBILLY BONE B lake Shelton Featu ring Trace A dkins 65 S-.HE«DRICKS C.WISEl.l~.l.U.IAO (ii WAIi.HER lrftOS. W.SHVILlf WR« 

DO I Luke Bryan • 34 J.STEV0\1S (t.BRYAN .C.KELLE'V.0.H.AYWOOD) (I) CAPITOL IIASHVlllE 

SOMEDAY Ro b Tho mas 72 -.1 SERU:llC {R.THOIIIIAS t.1 SER\.EllC,S CARTER) 0 EMBlErlJATI.Armc 

BABY BY ME 50 Cenl Featuring Ne-Yo 28 POLOW OA OON (C.J.JACll:$0". JR.,J..JOKES.S.SI.IHH @ SHA0Y/AFWU.tl,1H,lltJIER$COf' t 

SHOTS LMFAO Featuring LIi Jon 77 U.tFAO (S.K 60RO'f.S.A.GOROY.J.H.S).11TH.E.OELATORRE) (ii PARTY ROCll/WltL.I.AM1CHERR'fTJlEfl)NlERSCOPE 

ON TO THE NEXT ONE Jay-Z + Swizz Beatz 
SWIZZ SEA.Tl JS C CARTEAJ:..OEAN.G il.UGE) OEROS«AY.J CHATON) © ROC NATION 

78 

GIVE IT UP TO ME S ha kira Featu ring Lil Wayne 29 Tlt.lBAL.ANO,JROC (IV.l"OSU:V.S.I rm1ARA.X RIPOU..A GHOST,O CAKTE.R) (l) EPIC 

AMERICAN SATURDAY NIGHT Brad Paisley 18 f.ROGERS B.PAISLE'l'..AJjOflLEY.~.LO\lfLACE @ ARIS1A IIASHVILU 

EIGHT SECOND RIDE Jake Owen 70 J.FHTCHEY {J.OWEM.E.OURRAACft 0 RCA «ASHVILLE 

SAY SOMETHING Timbaland Fea tur ing Dra ke 12 
TIM8Al.Afrl)JROC (TVMOSUY.JMRMON.A.GRAHMI.T.CLAYTON.J MAULT 0 I.IOOLEYIBlAf.l(GROUIIOJWTERSCOPE 

CRAWL Chris Brown 
A MESSlNGER.N ATWEH {C.BRO\\'NJ,. t.lESS!flGER,tl ATWfH,l.BOYD} 0 Jl\'E/JLG 53 

TEMPORARY HOME Carrie Underwood 

" J.1.6RIGHT 4C.Ut.10ERW00D.t lAIRD.2.WALOY) @ 1-9/AAfSTA «ASHVILLE 

CRYIN' FOR ME (WAYMAN'S SONG) Tob y Keith 15 T t:EITH.M.WAIGHl (T KOTH) (I) SHOW 006•Ut.11VERSAL 

SET THE FIRE TO THE THIRD BAR Snow Patrol Feat. Martha Wainwright I& I J LEE (G l lGH1800Y,N COr<NOll.V,TSIMPSOIU.OUlr<N P.WllSOtO 0 POLYOOR/FICTIO)l(GEfrEN1lWTERSCOPE ! 
THAT'S HOW COUNTRY BOYS ROLL B illy Curringto n 85 C.CHArt8EktAJN,8.CUAAlrl(;IC».I (1$.CURA[}.IG10N.0.0AVIOSON.fl.J0)1E$) (i) t.lERCUFI.Y IIA$HVILU 

WHEN I LOOK AT YOU M iley Cyrus 
J.SHAtJKS lJ.t,6.SHANKS.H.LINOSE'I' 0 HOtLYWOOO 18 

SEX THERAPY Rob in Th icke 79 
~ Di\ OO'V(l'T s,.Ja: {"I l ttlCKf.EDU,IV., JDM:S,POl,WSOfUl.1'1116~&1,S oomlEB.J.6LUCK..'A' 6CMI @ SIM l "IAJ<..WTEIISCDPE 

RUSSIAN ROULETTE Riha nna 
CliARr.fOflY,Kf•YO {S.Sl.lfTH,C HAJUION) @ SRP/OEf JAli,l,IOJMG 

1901 Phoenix 84 PHOENIX.f.ZOAR (PHOENIX) (ii LOYAU1E/6LASS.NOTEIREO 

'TIL SUMMER COMES AROUND Keith U rban 12 0.HUFF.K.URBAN (M.POWELL.IC.Ufl8At.11 (I) CAPITOL NASHVILLE 

I WILL NOT BOW Breaking Be njam in -a 0 8ff40UH (6 BURlllEY) (l) H()LL"(\1,1000 

BREAK Three Days G race 73 H.flE«SOt.l ( l ttRt.E DAYS GftACt..8.SlOCK) @Jl\'E/JLG 

A LITTLE MORE COUNTRY THAN THAT Easto n Corbin 
C.CHAF,68£flLAlff l0.POYTHRESS.R.UEO:.W.VAR8LE) 0 a.1ERCURY NASHVILLE 95 

PAPERS Ush er 31 
S.GARRITT)AYTOVE« (U AAV-.10ND IV.S.GAAAElT,X OOTSON.A t.tAlHIS) (l) LAFACEJ..l.G 

HOT MESS Cobra Starship 
N~i~. lr.f)[ll.:0Ji.tlJ,-'.J.$~P,NQll!'40W.Of,TEIIIJALO)J,0L(Ml;'({,SIWl$.fli/,lt'IJAS-91)(t'IOU.»31 (l) CW'/O''«i",e.E:li"R.110.lfl' 

64 

HIGHWAY 20 RIDE Zac B rown Band 18 K.SfE(;AtL,Z.SRQW)I (Z.BflOWII.W.OlIBREl !Et 0 H(>IJE (;A0WN/A1LAAIIC/810G,EA PIC IUk t 

JUST BREATHE Pearl Jam 99 8.0'8RtE« (E.VEOOER) 0 MO«l<EWIREMCH 

HEY DADDY (DADDY'S HOME) Ush er Featuring Plies 
lHE RUKNERS,RICO lOV£ (RICO l.OVE,A HARR,J JACKSON,U RAV1A0tl0 fVf © UfACE/JLG ... 

TRAIN SPEEDS INTO HOT 100 TOP 10 

f't Train revisits the Billboard Hot 100 top 10 for a second time (and first in more 

than eight years) as "Hey, Soul Sisler" soars 23-7 in its 16th chart week. The act last 

reached the upper tier with its second charting single, "Drops of)upiter (Tell Me)," 

which peaked at No. 5 in June 2001. "Sister" sells 172,000 downloads (up 81%), 

,vith increased radio play the main driver. The track im proves by 10% on Hot 100 

Airplay (66-59) and bullets on Adult Top4-0 (4-4) and Adult Contemporary (28-27). 
On the Billboard 200, album "Save Me, San Francisco" posts its best rank (114-74) 

since its second week on the chart in November. -Silvio Pietrolu.ongo 

Data for week of JANUARY 30, 2010 I CHARTS LEGEND on Page 43 
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26 23 12 MONEY TO BLOW • 57 14 SMILE 
KE A n M .. . "" BIIOM,IH FEAT. Ul WA'fllE ,I DRAQ: l!,:1\91 fA~E'ftl~Mf&J. I.IJJL"N1 UNCt.E t:RACt:lR (TOP 000,ATlANTIC) 

12 BAD ROMANCE 'Z1 26 18 FIFTEEN G 55 SHUT IT DOWN 
WY GABA tSTREAPAUt,E.oKONLl\'E..-CHEAAYTf&. INlEf!SC(fff TAYLOR S.WIFT UNIYE.HSJ\L HEPUBLIC/SIG IIACHINt PIT8Ull FUt. AKON (MR 305/POLO GROUNOS/JJRI.IG) 

3 I 17 EMPIRE STATE OF MIND 211 25 32 I GOTTA FEELING G 58 THArs HOW COUNTRY BOYS ROLL 
JAY-Z + ALICIA KEYS. IROC NATIONl THf BW:t: f'iffD PU S. HffERSCOPE Bl.LY CURRINGTON ll.lERCUR 

0 16 SEXY CHICK G 31 SOUTHERN VOICE 54 46 18 DO I 
D.IIYID GUITTA FEAT. AKON fGUFAJASTRALWERKSJCAPITOll 14 

TIIM MCGRAW tCURBI u,n: BRYAN (CAP$l0l NASH\11lLE) 

REPLAY C I THE TRUTH G 62 CRYIN' FOR ME (WAYMAN'$ SONG) II 15 IYAZ (Ht.tt IS MOKEYi t:IELUO~ HEtCKIS/REPHISE! 34 12 

1 

USON ALOU, 11 (R.ROKEN 80'1~ TOB.Y t:EfTH (S,HOW 0 0G•UNl\1ERSAI,.} 

e 10 BEDROCK G 39 TELEPHONE 1111 51 22 PARTY IN THE U.S.A. 
S ~ YOttlOMCHYF91 WMJjCI.SHMIMYA..MER:W.t.llTO\\f!): 

6 
UD'l' !iAGAFUt IEYOIICE~A.!Nf!l3)il.M;.ttfW~fN~ Mll£Y CYHI.IS HOt.LYWOOO 

• 10 HARD G 29 j I WANNA MAKE YOU ClDSE YOUR EYES G 60 11 SOMEDAY 
RIHA.NNA. F(AT, JEElY SRP/0£F JAAIIIOJMG 16 DIERKS tlhlTLEY (CAPITOL NASHVILLE) ROIi THOMAS (HfBLEl.1/ATLANTlC) 

8 38 YOU BELONG WITH ME G 37 TWO IS BETTER THAN ONE e 61 10 EIGHT SECOND AIDE 
TAYUlR SWFT (BIG MACHtNE,1JN1V£RSAL HEPueuci BOY$ LIKE GIRL$ HAT. TAYLOR $W1FT jCotUUB!Al JAKE OWlN (RCA NASHVlll£) 

9 15 FIREFLIES G 36 ACCORDING TO YOU e 66 HEY, SOUL SISTER 
OWL CITY iur«l'VEASAL 8EPU8LICI ORIANffll (!All.lGEHENtlNTERSCOPEJ TRAIN {AWARE/COlU1•61A) 

• 18 HOW LOW C 35 13 WHITE LIAR G 65 'TIL SUMMER COMES AROUND 
LUOACAIS DTP10EF JAr,IJJDJ1'6 MIIWfDA LAli'IIERT L t•SIA /NA HVltLE IKIDH URBAN CAPITOL NASHVILl t 

11 11 19 ALREADY GONE 311 28 12 GANGSTA LUV 0 69 TEMPORARY HOME 
KRLY CLARKSON 19JRCA/IU,IGI SNOOP OOCi6 FEAt TIE4&AM 1[)()61Ml'd£offf0flfl't1'0Jlll~ CARRIE UNOfftWOOO 419/AfllSTA NASHVILLE) 

12 22 WHATCHASAY 1¥7 32 18 MEET ME HALFWAY 62 54 18 BAD HABITS 
JASON DfRULO IIEWGil. HtJOHJS,'\\'ARKEH BHOS TIit: BU.Cl EYED PU$ ERSCOPE MAMLL (COlUIJBtA) • 12 11 DO YOU REMEMBER C 53 I WANNA ROCK 113 47 I PAPERS 
JAY~ FUT.SW! l'MIL.1 LL.Di! ~ ~(fj~L~ tiEJ\IU SNOOP DOUG DOGGYSfYLEIPHIORtlY/CAPIIOL 

15 ~ USHER {LA~ACt/JLG) 

• 17 10 SAY AAH G 52 IMMABE. e 63 NEVER GONNA BE ALONE 
TREY SONGZ FEAT, FAl[)lOUS SOt.lG 800KJATLANTIC THE BW:t: EYED PUS UHERSCC,PE ltlCKELIACK lROAD~UNNER,,RRP 

15 13 26 DOWN G 43 AMERICAN SATURDAY NIGHT G 71 5 SOLDIER OF LOVE 
.WSEAN FW: LI. WAYIIE ~I.OEYJU<Pl!:RSALREJ\l!!:9 BRAD Pl.ISLE\' (ARISTA NAS~ LLE SADE (EP$C) 

16 15 19 FOREVER 41 38 20 EVACUATE THE DANCEFLOOA G 68 2 SEX THERAPY 
ORAKf HAAYEY tAASoo,fl{l(t ~StfltAMutl:/ fflff.lS(;(« CA.SCADA ROliRINS R(MIIN TIIIC,t:E jSTAR UU.K/INTERSCOPEl 

17 19 16 I INVENTED SEX G 40 11 IF YOU ONLY KNEW G I SAY SOMETHING 
TREY SONGZ fEAT, llRAKE SONG BOOKIATLAtmC SllllilEOOWN ATLAllllC l ~ mllW..AND FEAI. DRAKE (t,t0$t.£Y,81..AO(Ul()U(0, ffll:RSCOl'I:) 

18 20 IT KILLS ME G 41 13 HISTORY IN THE MAKING 68 50 14 BABY BY ME 
MElANIE FIONA SRC/UNIVERSAL WOTOY DARIUS RUCKER (CAPITOL ltP.S.HVILLE l SO CEll'T FEAT. NE-YO !SHADY1AFTEflMATH/INTERSCOfEl 

19 14 20 SWEET DREAMS 42 WHY DON'T WE JUST DANCE IN MY HEAD 
BEYONC:E !MUSIC WOflL01COLUM8IAl J OSH T\lfl.NERI JMCA NASHVILLE] JASON O(AULO !8ELUGA HElGHTS/WI\RNER BROS.) 

20 16 15 3 G 45 HAVEN'T MET YOU YET 70 59 19 COWBOY CASANOVA 
BflffNE\' SPEARS jJl\'~JLGl MICHAEL IUBLE (1.4l!.R~PRl~El CARRIE UtlnERWOOO !19,rARISTil. loJASHVILLEj 

2 1 21 j USE SOMEBODY e 48 1AM • 75 I HILLBILLY BONE 
35 ::i KltGS OF LEON (RCA/Rt.16} MARY J, tlUlif MATRIAflC GEFFEN INTERSCOPE 2 , IUftSiW'fllru[tfiACEjnt:l(S~~~1U.E1't-'f~ 

~ 17 10 ~:; B~E ! ;>~~ fSHOTTY/AS'r'LUM.•WARNER RROS,! 47 33 15 CONSIDE R ME GONE • 73 5 ~~~::H~f~~OLL jAAISTA. NASHYILLE) REIA jSTARS1RUCKNALORY! 

G 30 18 NEED YOU NOW 44 I TAY SLEEPING Wmi A BROKEN HE.ART 73 10 I TWANG 
LADY AJITEBfLlUM CAPtlOl NASHVILLE ] , AUCLA UYS (!ISK/JrRf•6) 

11 • GEORGE STRAIT {MCA rt4SHVILLE) 

24 22 20 PAPARAZZI 49 S ~~l~;u'i!~i~J:E~~~~ DYING ti 1 !s=:c:;c~ :~w~THAT lAD'I' GAGA ('SffifMU6KOOIJIE,QElRYTREEirfflRSf.CI~ 

FALLIN' FOR YOU CARRY OUT I SPOTLIGHT 
~IU.WIO Fm .lmlll IMllt:FWI l)l'6!.£¥111.JrW:J,:('UND1NHRSC<PE) l O GUCCI ~Wt: FQT. IJSlf:R fFIO:. SflJAJlAS'd.LM\\'NltEREIWSJ 
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0 DROP THE WORLD • - 1 WHEN I LOOK AT YOU 
LI. WAYNE fUt fMHM 2!!10:t'Y,UM,l~l.r;)T~ t,lllEY CYRUS (HOllYWOOOJ 

2 12 G 34 IN MY HEAD 152 46 14 MONEY TO BLOW 
JASON UERULO Bt LUGA H1:l(:,HTS,'WAMl£R BROS. BJIII~ f!Atlt.\Wftll! I IJW<f~llf.llllOOillP,ffl,ll l,f,JTCW:!! 
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ALBUM CHARTS 

Sales dl'Jta eomplled from a compreheslve pool of U.S. musk: 
merchants by Nlelsen SoundScnn. Snles data for R& B/hlp-hop 
retail charts Is compiled by Nielsen Soundscan ftom a n&tlonal 
subset of core stores that specialize in those genres. 

e A lbums w ith the ijreatest sales ijains this week. 

m .m :~:;!n;~~~:~~::~~ :~::::~ the t itle 

R :~:a~~-:::=:~: ::;::a::~:~:~~e tltle wi th 

ltll ~n:c;~;s ~~:::=~ ,= ~o~::e~;r~:,~d 200 

PRICING/CONFIGURATION/AVAILABILITY 
CD/Cassette prices are SlJggested list or equivalent prices., whidi 
are projected from wholesale prices.® after price Mtc.ates .album 
only available on DualDisc- CD/DVD after price indicates CD/DVD 
combo on~ ~aiable. ® DualDlse .wailabie. ® CD/OVD con'OO 
.,~ilabie. • Indicates vlinyl LP Is: avl!llable. Pricing and vlnyl LP &11311-
.,billty a,e not lnck.lded on all chart.s.. EX after catalog number fndi
c,;1tes title is erdu$ive t o one account or has lrt'lited d istribution. 

SONGCHAR._TS 
See legends on respective chart pages for the Billboard Hot 'tOO 
and Hot R&B/Hip•Hop So~s. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Songs, Hot Country Son~ Hot Rap 
Songs, Christian songs. Hot Latin songs and Latin Airplay ctiarts 
are compiled from a nation.al sample of data supplied by Nielsen 
Sro.,dcMt 03ta Systems. Charts are ran.keel by number of gross 
Imp ressions, eotnPl,Jted by cros.s-, eforencll"9 ex&Ct t imes of alt 
play with Atbitron listener data. Main$tream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Trip le A, Active Rock, 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B, 
Hot Christian AC Sonijs, Hot Gospel Son9 s., Hot Dance A irplay, 
and Smooth Jazz Songs are ranked by total detections.. 
e Songs showing an increase In aud ience (or detecUOl'\S) 

c:,.,e, the prevlous week, regard le.s.s of chart movemenL 

- II :~:;:;:.:~,~:~::~;~l~n/1i:::s:e t itle 

RECURRENT RULES 
Songs are removed from the Billboard Hot 100 and Hot 100 
A irplay charts simultaneously after 20 weeks on the Bil lboard 
Hot 100 and U ranking bek>w No. SO. Songs are removed from 
Hot R&B/Hip•Hop Songs after 20 weeks If ranking below No. 
50. Songs 1.1re removed from Hot Country Songs atter 20 weeks 
if r,inklng below No. 10 In detectio ns or &L>Cllence, p rovided that 
they are not still gaining enough audience p oints to bullet or if 
they rank below No. 10 and post a third con$ecutive week of 
audience decline, regardless of total chart weeks.. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainstream 
R&B/Hrp-Hop, Rhythmic. Hot Latin Songs and Latin AJrplay 
charts after 20 weeks If ranking below No. 20. Descend ing 
$0ngs are removed from Adult Contemporary, Adult Top 40 
and Adult R&B after 20 weeks If r.,nklng below No, 1S, after 26 
w eeks ff r.r1nklng below No. 10, or after S2 weeks If ranking 
below No. S. Descending songs are removed from the 
Alternative, Triple A, Active Rod<, Heritage Rocle, Christian 
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and lf ranking below No, 1S. 

CONFIGURATIONS 
G CD single available. (!) Diijital Download a ... ailable. @ DVD 
sinijle available. 0 V inyl Maxi•Sinijle avai lable. ('J Vinyl single 
available. 0 CD Maxi-Sing le available. Configurations are not 
Included on all singles charts. 

HOT DANCE CLUB SONGS 
Compiled from a nation.al sa~ of reports from d.Jb DJs.. 

e ntes wtth the greatest cllb play lnerea!ie <Ner the previous week. 

ml.'.E] This award lndlc.ates the ti'lkl, CUrtMlty beb,1 the top 20 and OM 

IIIDI the chart the week be1ore. with the L.vgest incrwse In poinb. 

AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording Industry Assn. Of America (RIAA) certif ication for 
net shipment of 500,000 albums (Gold). • RlAA certification for 
net shipment of 1 million units (Platinum). ❖ RlAA certification 
for net shipment of 10 mllUon untts (Diamond). Numer.il within 
Platinum or Diamond symbol lndieates album's mulU-platinum 
level, For boxed sets, and double albums with a running time of 
100 minutes o r mo re, the RIAA multlpties shipments by the num
ber of discs and/or tapes. O Certificat ion for net shipments of 
100,000 units (Oro). Certificatio n of 200,000 units (Platino). 
1 Certif ic.ation of 400,000 units (Multi-Plat ino). 

SINGLES CHARTS 
• RIM certffic.atlofl for 500,000 l)tlld downloads (Gold) • 
• RIA.A cerffication for 1 mil ion paid downloads (Platim..m). 
Numeral within pl3tinum symbol indicates song's m~m.m level 
0 RIM certification for net ~ent of 500,000 sin!jtlles (Gold). 

MUSIC VIDEO SALES CHARTS 
• RIAA gold certificat ion for net shipment of 25,000 units for 
video singles. O RIAA gold certificat ion for net shipmerit of 
S0,000 units for shortfonn or longterm videos. • RIA.A platinum 
certification for net shipment of S0,000 units for video singles . 
D RIAA platinum certi fication for sales of 100,000 units for 
shortform or lon~fot'm Videos, Numeral Within platinum 1;yn,bol 
indicates song's muttlpl3tlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 
• RIM gold certification for net shipment of S0,000 i.ritts or Sl mlt
llon In S3les at wggested retail price,• RtM platln1.m certlflc:'3tlon 
for sales of 100,000 units or $2 millior'I In sales at suggested retail 
price. 0 IRMA gold certification for a minimum sale ot 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro
g rams; or of at least 25,000 units and $1 milion at ~sled retail 
for non-theatrie:al titles.• IRMA platinum certification for a minirn.im 
sale ol 250.000 units or a ddlar volume ol $18 mllion at retail for 
theatrically ~sed prog,ams, and or at least 50,000 urits and S2 
millior'I at suggested retai for non-theatric&I t ltles. 
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Billboard's adult ,adio ailplay charts !llorl new leaders. 
Michael Bimle ascends to hh lhid Adult Contemp0my No. I, as 

"Ham't Met You Yel" 1hes 3-1. He p1eviously 1eigned dh "Home" 
in 2005 and "Eveiythin!I" in 2007. Bubk!'s aew No. I spends a 161h 
week atop lhe Nie~n BOS Canada AC cha1t, whe1e ii Sfplembt1 it 
became the ti,st song Ill debut at the summtt. 

Owl City's •r•etl~s• d1aws its fi1st ink atop an aiJJJlaY su1,ey, as 
the Adam Yoong-led act's debut hit pushes l-1 on Adult Top 40. The 
song capped the BUlboaid Hot 
100 and Hot Digital Songs In 
November. 

Two torme, "Ame1ican Idol" 
contestanls concunentlv ootch 
new top IOs. Kelly Oalklon 
dimbs 11·9 on Adult 
CDntemp0rary with "A11eady 
Gooe," malting he1 li1st 
ilC!Pfillan<e In the top Iler since 
2006. On Adult lop 40, Chris 
Daughtry's band collects ls 
sevmlh conseartlwe top 10, as 
"Lite After You" Ufts TI·l0. 
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I
: . ~:D~MIVl'RSAL '10TOW1l 

18 SUBSTITUTION 

23 19 17 

e 29 

G 28 
GOLD GUNS GIRLS 
METRIC ,MElRl(.ll AST GAtlG; 

G 
7 

0 
0 

§i ii I~!s~~1t.1PRINT; PROMOTION l ABELl 

CHASING PIRATES 

IS SNOW PATIIOL POLY'DORiflCTIONIGEFFEN/1/HERSCOf'E 

10 :.~,uw,~!:;, .... ,..,, ""~"'""'" 

15 :a~~~~;, ROS'"'l ~RC,VR"G 

4 I 6 :,~~.!: ~~LUMBIA 

19 ~.~:~~1;:;.'; I WNlf YOU TO) I WAIi! YOU TO 

21 ~~-~~~~U COlUtJHIA 

HEARTBREAK WARFARE G 1S JOHN MAYER COLUMRIA 

12 16 ~!;J.,~~ ~~E ~~-~,i~g.~i~~~ATLAIITIG 

1 2 10 28 ~~ylN~L$0N IIBNN'OAIGl~N.S~PW.,•U'l\fASN..~~ 

14 

111 

13 19 :.:~~~~-~~~,:.,~~COLUl,<BIA) 
11 SO ~~ 0~~:E,~:J,?.~ 

14 27 :'.~,~~:~ERCER SlREH/OOYIN1DW• 

BETTER TOGETHER (LIVE) 16 16 13 JAU: .IOHNSOH flRUSHflRE/UtllYERSAL HEPUSUC 

17 17 18 

18 11 e 
e 20 

0 22 

40 DOGS 
108 SCHNEIOER JSHOCKOftAt.1AJl(IRTLANO 

SHADY ESPERANTO AND THE YOUNG HEARTS 
IHifHUI KELL066 A#IJ HIE &IXERS AKGUARO 

KANDI 
OIIE lSl lllO SH.ANGRl•U 

1901 
PHOUIX l.O"VAUll:,iGLASSlllOTE1fl£O 

2 1 21 13 HEY WORLD 
~MMIIASNN!IIWl i900900Y~OOM1~[JISAI.P.fPIJ9~ 

25 16 ~~T~~~o, IBl'""'° 
FEARLESS LOVE 
MEUSSA ETHEIIOOE ISLANO,IDJMG 

2 11 
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AIRPLAY 
MOtJITOREO BY 

SALES DATA 
COl.1P1LEO BY 

f!i~l.~f! 
SOundScan Billbear1L 

' HOT COUNTRY SONGS~ 

till Artist ~ :ill ~I IMPRINT & KUl.fBER f PROMOTIOt< LABEL _ fl! 

Q 4 19_.""""-"-'"""=°""'=========""--------T-im_ M_.c'-'G",a":,:'-- 1 j 
0 Dierks Benlley 

0 CAf'tlOl NASH\'ILLE 

5 I I 

5 

• 0 10 10 

0 
CD 11 ,3 

CD ,3 14 

CD 14 15 

16 17 

e 15 16 

G 11 18 

G 18 20 

• 19 19 

• 20 24 

Cl) 21 21 

G 29 33 

• 22 23 

~ 23 22 

THArs HOW COUNTRY BOYS ROLL 
C.CHAl.tBE.RLAIN,8.CURRINGJON B.CURRIN6TON,D.OAVl.0S0tt,B.JONES 

CAVIN' FOR ME (WAYMAN'S SONG) 
r KEITH.hi WRIGHT KEITH 

'TIL SUMMER COMES AROUND 
0 .HUff,K.UHl:IAt( M. f>O\\'£LL ,K.URBit,N 

TEMPORARY HOME 
t.f.BRlGHT C.UNOERWOOO LHIRO Z.tAAtO 

TWANG 
G.STRAIJTBROWN J.LAUOEROALE K MARVEL J 1t1TCH 

Reba 
0 SlAflSl flUCKJVAlORY 

Lady Antebellum 
Cl) CAPtlOl NASH\lll l E 

Darius Rucker 
0 CAPITOl Nil.SH\11l l £ 

Brad Paisley 
(£) AR ISU. Nit,SH\IILLE 

Josh Turner 
(i) r.ttA NASH\IILLE 

Billy Currington 
Q) MERCURY 

Toby Keith 
(!) SHOW OOG•Ut41VfRSAL 

Keith Urban 
(£) CAPl'IOL NASH\llt LE 

Carrie Underwood 
111 Afl lSTA NASH\'ILLE 

George Strait 
(!) r.tCA Nol.SH\IILLE 

Jason Michael Carroll 
ARIST'- Nit,SH\IILLE 

Blake Shelton Featuring Trace Adkins 
• \l'ARNfH BROS. WHN 

A LITTLE MORE COUNTRY THAN THAT 
C Ct1A, t6ERLAiNJ O.~OYU-:IRESS,IH.(EEK,W.\'AflBLfJ 

HIGHWAY 20 RIDE 

AMERICAN HONEY 
PWOHLEYLADY ANIEBELLUM s SU\IENS t R BARLOWE H LLNose 

Easton Corbin 
(j) MEflCUR 

Josh Thompson 
• COLUM81J. 

Lady Antebellum 
(i) CA911Cll NASH\IILLE 

Steel Magnolia 
{!) BIG MACHINE 

Cl) TOP COUNTRY ALBUMS. 

10 

11 

11 

2D 

21 

22 

23 

Singer adlieves his 
eighth career top 
10,andthinl 
straight from "little 
Bit of Ever!lhing" 
(No. 24 on lop 
Couo~y Albums). 
First single "Don't" 
peaked at No. 2 a 
'll!arago, and sec
ond hack "Pe-Ollie 
Ale Crazy" led for 
two weeks last 
summet. 

Fourth single fiom 
"The foundation" 
CIOSM!S Alrpowet 
threshold in 10th 
dlart week, draw-
ing 12.4 minion 
impressions fiom 
all but three of the 
12S stations moni-
tored for the dlart 
Prior singles 
"Chkken fried" and 
"Toes" rea(hed No. 
1, and "Whatever It 
Is" peaked al No. 2. 

18 

15 

30 

31 

G 38 

G 33 

G 34 

C 35 

C 37 

G 36 

G 39 

G. 40 

G 41 

40 42 

4 1 43 

42 41 

G 47 

44 46 

45 48 

G 
G 56 

G._, 53 
49 52 

55 

llffl m ARTIST Title l5 !! Title ffi ~1:1 i sa ARTIST ~- .... ! II 1!APR11t1 & tlUPASERi 01Sl JtlBU11Nt LABEL (PRltt) 

Fearless D 1 26 RASCAL FLATTS Greatest Hits Volume 1 
LYRIC STREIT 002764 13 98 

2 lady Antebellum • 29 GLORIANA Gloriana NW.\Ra'ffSE'WARr<ER 6FIOS. ~•97SQ'VIRN ,,. 
3 Play On • 1 28 17 DIERKS BENTLEY Feel That Fire t 9,'ARISTA Mil.SHYILLE 49923.iSIAN (13 98) CAf'Oc>t. NASH\lt\.L£ -02158 f18.98 

ZAC BROWN BAND • KELLIE PICKLER 4 4 4 IHJAA1mil Pttl.lltM(J,t:{~l{f,'n,n.l'ffl; SHffll,\(, ~3"!1 
The foundalion 28 19/'8MA 22-8111SIAN (11 98) !!) 

Kellle Pickler 

5 JASON ALDEAN Wide Open • 31 COLT FORD Ride Through The Country BROKEN BO\\' 7637 (1 US) AYE.RAGE JOE'S 1001 ,s 9-8 

8 MIRANDA LAMBERT Revolution ~~~~~:11.Dl'Jt:Gi 'Z SaqsOfW\~ArdttiJtidle 

• JAKE OWEN 7 Learn To Live 1 Easy Does tt RCA 312871SMN 12.98) 

• ERIC CHURCH B Southern Voice 1 
CAPfTOl NASH\'llLE 20810• 12 98 

Carol Ina 

9 Taylor Swift II RANDY HOUSER Anything Goes 

CD 10 II Defying Gravity • I 35 34 35 LIVE On The Inside 

11 11 16 LYJUC STREET 0026{14 (1&.98) Unstoppable • G 37 39 Old Things New 

CD 14 13 TOBY KEITH American Aide 37 36 38 I'm About To Come Alive SHOW DOG-UNJVfflSAL (121 ( 18.98) 

Keep On Loving Your 13 15 15 ~ REBA 38 39 42 ITolllOJSo:llel.linaolt>CIRir<I/T~~ 

e 
~!.I0100VM.OO't'(181'6)$ 

16 18 CHRIS YOUNG The Man I Want To Be 39 40 40 Fight Like A Gir-1 RCA 22818/Sr.tN (10 98) 

14 fI BRAD PAISLEY 15 12 
N11$lA.~ 47J52,SUN (1196) 

Mlerican Salu'dayNight l 40 43 41 Greatest Hits 

e LUKE BRYAN 17 11 Doin' My Thing 41 38 37 Natural Forces CAPITOl NASH'o'ILLE 6583l {18.98) CUR6iLOST H1GH\\'.AY (113174/UMGH (13.9S} 

17 13 10 .!] SOUNDTRACK Hannah Montana: The Movie I • 1 42 41 43 KENNY CHESNEY Lucky Old Sun W.tUQHY<KG101 CIS.98) " BtUE CHAIFl/8Nlr. 3~SSJ/SPAN I 8:98 

e 22 22 JAMEY JOHNSON That Lonesome Song • 43 46 47 TRACE ADKINS X: Ten t.tERC.URV 1)"112J1•JUr.tGtl (13.98) 

S.BUXTON S RUXTON,V SHiliW,l.t.J HUDSON.G RURR 

GIMMIE THAT GIRL 
l.tY/RIGKT R ii.KINS.• OAVIOS~ B.HAYSltP 

THE MAN I WANT TO BE 
J STROIJI) 8 JAl.1ES,HC1CHOLS 

IT'S JUST THAT WAY 
I( STEGALL .l,tCGEHE.1<.SACKLEY.K STEGALL 

UNSTOPPABLE 
•.HUFF.RASCAL FtATTS J.OHfARCUS,H.llr<DSEY,J.T.SLA.TER 

WHISTLIN' DIXIE 
"WIUGHT C AUORETCH, Ill RHOUSERt: TRIBBLE 

LOVE LIKE CRAZV 
0..JOHNSOtl D.JOHNSON,1.JAMES 

DANCING IN CIRCLES 
J.COPLAN,R.E.ORRALl S.B LrLES.R E ORRALL.R_SPRIKGER 

HIP TO MY HEART 
ti CHAPMAU K PERRY.R PERAY,..i PERRY.B BEA~ERS 

HOW FAR DO YOU WANNA GO? 
!I SERLETIC M.SERL£r1C,J Sl EELE,D I.IYRICK 

19 ANO CRAZV 

Artist 
IMPRrNT & KUM BER I PROMOTION- LABEL 

Eric Church 
(!) CAPll OL MASH ... ILLE 

Sarah Buxton 
LYRIC STREET 

Joe Nichols 
• SHOW O-OG•UNl\'ERSAL 

Chris Young 
(£) RCA 

Alan Jackson 
0 MUSTA MASHYILLE 

Rascal Flatts 
@ LVftlC STREET 

Randy Houser 
(!) SHOW DOG•UNI\IERSAL 

Lee Brice 
@ CURB 

Love And Theft 
@ LYRIC STREET 

The Band Perry 
@ REPUBLIC ~il.SHYILLE 

Gloriana 
(!) EPABLEII/WARNER BAOSJWRH 

Bomshel 
tA.lfl\W!,Hf.AFl,K.ot.1UNSON M.IRWIN,J.KtAfl,K.OSMUNSON,K-SH£.f>ARO @ CURB 

THERE IS A GOO Lee Ann Womack 
J.RROWN (A GORLEY.C.OtJBOlS • MC.A ~ASHVILLE 

SHE WON'T BE LONELY LONG Clay Walker 
K SlEGALL O.JQHNSON.P:C,OONKELL G.£iRlfFIN @ CURB 

OUGHTA BE MORE SONGS ABOUT THAT Montgomery Gentry 
F.1 (;:HAtlCEY E MONIGOMERY.G HAIINAN P.O'l)QNNELl l< TRIBBLE @ COLU).181.A 

WORK HARO, PLAY HARDER Gretchen Wilson 
G.WILSON,J.RICH B CHAICCfY 6 WILSON .RICH V.IACGEHE REONEC COS 

THE CALL Matt Kennon 
J STROUD IA KENHON N.GOAOOIU tAMJIIIELL @ BAMAJA).!/STROU0,1,VARIOUS 

MY BEST DAYS ARE AHEAD OF ME Danny Gokey 
PA BAIGHl M.GREEN,K.BU.ZY , 19,'ACA 

EVERYWHERE I GO Phil Vassar 
P.VASSAfl lf'.YASSAR,J.SJE£LE\ (!) SHOW DOG-Um\lERSAL 

COUNTRY LIVIN' Williams Riley 
N 60t.OEN.0 GEORGE S.J.WlllW.1S.D.GEOR6E lOWENS Gl' GOLDEN HASHYILLE 

THIS IS OUR MOMENT Kenny Chesney 
B CANtCON t CHESHEY ·t: CHESNEY.6 JAMES C!) BftA 

LOOK WHO'S BACK IN LOVE Jonathan Singleton & The Grove 
0 HUFF J SltlGLElOPl O.RUT!At.l (!) SHOW OOG•UNNERSAL 

I CAN'T MAKE IT RAIN Houston County 
J.STAOUO A.HOOPER,Z HOOPER,J.MllLORUtA,0.0A\IIOSDrl.B.AAYSUP (i) STROUOAVARIOUS 

ONE MORE DAY Rocket Club 
(i) FUTHER MOON/JIOCKET CLUB 

James Wesley 
BROKER BOW 

26 

2S 

28 

29 

3Q 

31 

32 

33 

34 

34 

38 

33 

38 

39 

47 

" 
'9 

50 

Cl) TOP BLUEGRASS ALBUMS'" 

:;I:! S!ii ARTIST Title 
5i: ,~ IMPRINT & KUUHER i DISTRl8UllMG LASEL 

1 48 II SlEVEMAR'TlN TheCrow·•iewSUng•r.,The~B.¥1p 
,4IJ 9-W!t E1C64i',00JlilR 

0 16 PATTY LOVELESS Mountain Soul II 
SAGUARO ROAO 24976 • 19 THEISAACS The-· ·-Nallr.llY-"'1 Alm0$1 A caw-~ Cclsot>n L G,IHtfR~IJSC{fOJP-'0014 

OLD CROW MEDICINE SHOW Tennessee Pusher 4 69 NtlTW£RK 30812' 

24 5 73 il.llllllllGIITlill'MllllHf.JllafaMlil!li'lE HIIIR,,H,ut11lplsllxruriqtlm:lt 
GAITHER tAUSIC GROUP 42736 

1D 8 26 SARAH JAROSZ Song Up In Her Head 
SUGAI! HILL 4049/WELK • STEEP CANYON RANGERS Deep In The Shade 
RE'.flEL 183~ 

!UIIJlll'.loo:Ka'Mlllrdl!IQl!Ollll,!!U:$ IIGilB•!iJrllll¥i>"'uritllni#J B 69 CAI IHER r.tUSIC GflOUP 42737 

:M 0 18 RICKY SKAGGS Soto: Songs My Dad Loved 
SKAGGS FA,.ILV 901009 

10 17 LOOOON WAINWRIGHT Ill Hll>llloe & HarNlmo TteClmal'oael'lqe,1 
2MO SlORY SOUND 001 

1~ 

19 

24 'VOICE' RISES 
27 

Tim McGraw scores h i s first No. 1 in 

nearly three years on Hot Country Songs 

with " Southern Voice," w hich is fea-

tured in the film •Toe Blind Side." He 
CAf'OOL NASH\'tLLE 20291 (18.98! 

19 21 IJ!l ROSANNE CASH The List 47 62 Et EASTON CORBIN l " 
last notched top i nk when "Last Dollar 

tlAllHATTAN %576/st.0 j l US) _ ""'-"'0"111.EXUIIGN2!!!J AUt!leM<>-eCoomyThanlhal(EP)_ 
(Fly Away)" led the April 14, 2007, chart. 

20 20 23 GEORGE STRAIT Twang • 1 45 42 44 JIMMY WAYNE Sara Smile 32 tACA Nlr.SHYILLE 013173•/UtAGN (13.98) \!AL.ORY JW0200 12 98 "Voice" is the first No. l for McGraw's 
2 1 21 19 BROOKS & DUNN # 1 s ... And Then Some 48 45 45 LOVE ANO TH EFT World Wide Open 10 label (Curb) since Rodney Atkins Jed for AAIS1A,~4992MUN("1J,9SJ CAHtU\OOl0021JSL'MCSIFffi 11. 

22 13 17 KENNY CHESNEY Greatest Hits II TIM MCGRAW two weeks last May with "It's America." The new No. l brings 47 48 48 Greatest Hits 3 BFIA 49530/SFAN (11 "98) CURB 79118 !11.98! 

G 23 24 VARIOUS ARTISTS NO\'/ That's 1"11al I Call Coon~ \Id. 2 C, 52 67 ELI YOUNG BAND Jet Black & Jealous McGraw's total to 23. He first ruled the chart with "Don't Take 
9WJft,{R!Jj_Y,.l!IHJMt,'LtiC(t-!fl,) Raw..t oa1mlJl[t..£RSAt.OOUTH(10-98J 

the Girf' in May 1994. Since that time, no artist has logged e 24 27 BILLY CURRINGTON U tile BIi or Everything • 49 49 VARIOUS Al!11STS 00\Vlhal's \'nm I Gall Cotrily tAERCURV 009550.-UMGN (13.981 Clf91Mt!C!NIB'N8M.Clmll- more No. l songs on the list. Only George Strait comes dos-

G JUSTIN MOORE 25 25 Justin Moore G> so 50 MARTINA MCBRIDE Shine '-''-LORY 0100 (10 9.S) RCA34190iSMN (17 98) est-with 19-during that span. -Wade Jessen 

Data for week of JANUARY 30, 2010 I For chart ,eprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 45 
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• C.a!i ARTIST l!1 11 l.tPRrm ,' OISrRIBUlll(G LABR 

I 6 AL:~!:.,KEYS 

MARY J. BLIGE 
ST'IO&R WffllENJI mR IAAJRWICK.fffffN 013722JliA 

2 

• 32 i,~t.!~!~~c!,i~1~,;,~!~ 
4 RIHANNA 

1,~~PIUNT 3 ROC NATION '20856"/AG ® • 
ROBIN THICKE 

20 

SEITlBW't. TitE $ESSIDIISDII TJW:;'l/lt:IW:ff01J?WGA 

TREY SONGZ 
REIi.DY S0K0 S00KJAILAN11C S1818~IAG 

GUCCI MANE 
Tlf.~ 'l'S.fmffCMm~~:!ill.WIMtu.111~!~!,A.'li 

62 

10 
=N,;!"""''·"'-"""-'""''""""'""c II 
MELANIE FIONA 

18 14 

17 13 

18 20 18 

19 19 

ao 18 

111 17 10 

22 21 19 

• 23 17 

114 22 28 

111 24 

THE BRIIGE SHCJ'UNMHSAL WOJO.'/IN OIJ ISIJ,'UMRG 

SNOOP DOGG 
Mo\l.lt M Wl'.NIEfUIIO 003SYmtE.flfilO!Ul) Q8S42'~ 

CHRIS BROWN 
GRAFFITI JNE 61434/.l.G 

KID CUDI 
IIIH11Nlt1111CJIJMQl}i~~QI W,Hall0:\WPJW'II•@ 

TIMBALAND 
1'f.M..Wlnmft:S90JNJll~1!Ja:J.QJ[JJf.fmffqlfi&(,I 

R, KELLY 
UtITTTUD JIVE 31136,'JLG 

50 CENT 
NfOll: tS8.f.CESnttl'~mtlllffiQllf:C'12m',81$ 

DRAKE 
st!Mll:IEIJPI 'f.tN. 'IOf.\W~lll'tt,U,,~/19,L VQl'(M'.101Jf.f.OOS 

MARIAH CAREY 
M8,IW~Allll'&IF£CT ANGELEl..W)0,32~•,nt.tG 

MAXWELL 
IIU.CICJlNMERSIINJIT 00.Ul.tllfA 8:N2JSOflY PAISIC 1$ 

BEBE & CECE WINANS 
' STU H& 11 MALA 

BIRDMAN 
PRICElfSSOO!Mt)l'(,\J>.ril:flS,14. tt'.)l(,pA'NOl.1)9)\11.lt5@ 

26 29 VARIOUS ARTISTS 
lfOW 31 EIAl,tJMl'I/ERSAL/2:0rtBA Z86171SONY '1US!C 

18 25 20 WHITNEY HOUSTON 
I LOOK TO YOU ARISTA 10033JRtAG 

- 28 37 
CHRISETTE M ICHELE 
EPIPHANY OH JAM 012797/IOJMG@ 

ao 29 

a, 30 

CLIPSE 
TIL THE u.sm IJROPS COLUrtBIA 21 O!l9i SONY I.IUSIC 

JANET 
NUM8f:R ONES il.&M 013612/UME 

TINA TURNER 
TIU ! C.A.PTTOL 3742? 

JUVENILE 
COCIY &, CONFIOfltT Ulf>/E1/A'fLAIHIC 51126,lJAG 

24 ~ ;:~ 11)UP&UP,U"'El<W. "1PIJL<01:l16"U, ... 

20 :'.!i'!.Y,~~,. 30~POLO GROUNOSJJ S1991/R1'6 

B.G. 
T(IOIIJ0021fHIJ..LYWOOO~CfT'(iffl..Nmr;;2W.\,E"1 

10 ~:,:,;, DEFICIT AT.UOO/INlffiSCOPE 013229•• GA 

18 ~~w,.:,<;.,~"'""ml.S\'UJ\ls,,,""""""' 

• 
• 

44 KERI H ILSON [ • 
INIIPt:IIRCTWCIILD...m&fYIIHll~TSISCOPl:0120."0U 

69 ~~R TRAI. GP.A/ID HUf.TI.fJATL.lot-lTIC 512257•/ AG@ r fJ 
MARY MARY I 

6S TIE SOUlfO tit 81..0CK•COUIA&ti ~087•1som t,1US(; ® 

18 ~~o~ ~~'""'""'"'"""" .. ""'"' 
12 

22 

57 

TECH N9NE 
K.0..0. STRANGE 64/JIBC 

LEDISI 
TUIUI ME LOOSE YERVf FORECAS I 012-6711\'G ® 

CHARLIE WILSON 
UNCLE ctUIAUf. P MUSIC/JI\IE 23399/JlG 

BLAKRDC 
BWJIOC 8LAKROC 330J2• E)I 

ANTHONY HAMILTON 
TIii PONIOFIT AUMISTER'St.1WC.'SOSOW'23381,IJI.G 

48 43 29 tE~r..~~t~~ SCtlULTlJOEF JAM 013095~/H)JMG 

J BOYZ 11 MEN 
• 40 g t O'l/f OfCCA 013393 ® 

IO 46 25 :ss~~~ll~l,)DOOITOOUIIOO:.l'.«01ml',tllMS@ 

The 18-soog Tillil l11n,,r greatest-hits 
paoage "Tillil!" re-enters lop R&B/Hip
Hop All1111lS at No. ll willl a staggering 
706% in<rease. The allum's first appearance 
sln<e the Jan. 9 issue Is bolstered by a 
Sl.99 one-day sale at Amazon. 

Billb®ar1t 

. ~ MAl,..STREAM 
~ R&B/HIP-HOP~ • 1;!!1Bi T1TLE 

SI •ii ARTIST !IMPRINT, PHOMOflON I..AilEq 

16 

ao 15 

0 39 

22 20 

• 19 

114 22 

BEDROCK 

HOW LOW 
LUDACRSS Ol P/OE~ JAII/IDJFAG 

11 ~.:,v,:.~~EAT. , .. otOus SONG 80CT(IATL<N11C 

20 :,\~ ~.~:-:-~~ ,!~f SONS 800'1ATLANTTC 

17 ~i2:!iu.T~.,.B,i.:;,.w 
10 ~!~N~ ,u,: m zy SRP/DEF JA•1111l./'1G 

I WANNA ROCK 
SHOOP DOGO (OOOG'tSIYL!:lf>klORITY/CA:F'I IOt) 

TRY SLEEPING WITH A BROKEN HEART 
Al.lClll. ICEYS NBK,'JiflMG 

10 SEX THERAPY 
NIBIN ffllCKE {STAR TRAK/IIH ERSCOPE) 

16 ;~~1~~1~,~~T~0~1;,_,~)ND 

16 ~~~.:r N~Y~ SHAOY,AflER'1ATHINTEASCOe, 

1AM 

12 

14 

17 

16 

20 

10 

15 

12 

MARY J, I LKiE t.lATR1it.RCH1GEFfEN/IM,lERSCOPE 

SAY SOMETHING 
11M8Al..UIO FEAT. DRAIII MOSU:'Y11l..AOCGRootlt\'lfl lERSC<:PE 

HEY DADDY (DADDY"S HOME) 
USHER ffAT. P'U(S LAfACfl JLG 

SPOTLIGHT 

0 LET'S DO IT 
WAKA FlOCU. f l.AME" SO ICt YJASYlUr WARNER BROS. 

GANGSTA LUV 
SN~OOOQIEltJll•OTQ'lJOOGG'tSTJU.4;ll~"',/Cil\l,l 

. ON TD THE NEXT ONE 

BAD HABITS 
MiUWELL rcCH.urt BIA 

I CAN TRANSFORM YA 
CBRIS IROWN FEAT. LI. WAYNE & SWIZZ BEAU fJl\'&JtG) 

FOREVER 
~ Kt HARVEY r~ASONiZOr<E 4iSTREAML1Nfl lNTIRSCOPf 

FED UP 
IIJKIUUDfmW!IEII DIIAK 

MEDICINE 
l'lJES FEAT. KEIi HILSON i!,K, Gt>.IES.'SUP.N-SUOE,,An..Ati tlC 

ALL THE WAY TURNT UP 
MS.CO( DASH FlAT, SOtu.11 BOY TELL'EM MUSIC LINE 

I LODKGOOD 
C8lllE IOY GIRTY 3RD/Jl\'E18ATTERY 

TIE ME DOWN 
ltEW eon RAt JIAT J SHOlTY(ASYLUW/\\'ARNER SRO$. 

TIP OF MY TONGUE 
JAGGED EOGE FEAT. TRIMA & 6Uctl MANE SLIP.N-SUOE 

STEADY MOBBIN' 
YWIG NOIIEY fOO." CI lrWI£ IH,•Ct~li.tTOV,MJWRG 

AIN'T LEAVIN WITHOUT YOU 

FLEX 
THE Fi\lm' BOYZ (Jdil0UFLAGE,,Hll2 C0M1tt1111EE/BAflE. 

$PEEDIN' 
OMAAKltl lSTARWORl D,'MUSICWOOKS/CAPITOL 

EMPIRE STATE OF MIND 
JAH + AllCIA I EYS~ C NATION 

BEDROCK I 
'100N(l MONEY IUl.UJMI w r2---vvas§R-r.tll'!N 

HARD 
RIHANNA FLU JHZ'Y' SRP, DEF JAl.1,'IOJ-.IG 

SEXY CHICK 
DAYm GUETTA FEAT. AKON GUM.rASTRA.LWER~SICAPITOL 

TIE ME DOWN 
NEW 80Y1 FUT. RAY J SHOTTY/ASYLUMf\\'ARFlEJI BROS. 

GANGSTA LUV 
SNOOf ooao ffAT. TltE--OIUM !OCXiGY!.1'Yl.£4'RtlR1'f/C1,Jl ltt. 

BAD ROMANCE 
UJJY BAGA STREMII.. KONUVE/CtiffiRVTRE lNTEflSC.Cf'E 

DO YOU REMEMBER 
J/.Y l£l<N fW SEliN AWLl 11..NlN IORLt.r•'EJ&\l.REPt.81..t 

HOW LOW 
LUIJACJl&S rDTP DU JAr.f OJl'G 

FOREVER 
OOAkf. HARVEY MAS 20NE 'STREAMLINE INTERSCOPE 

WHATCHA SAY 
JASO/I OERUl O 8ELU£A HEIGHTS/WARMER 8ROS. 

SAY AAH 
TREY SOtlGZ FEAT. FAIOLOUS SOt.16 800KJA1lAtHIC 

MONEY TO BLOW 
BRIWUOT.ULl'alNE&II\UE r..Ol'.evu,r.91~1110lm'lll 

SWEET DREAMS 
Bf.YONCE ttUSIC WORL COLUMBIA 

I INVENTED SEX 
TREY SONGZ FEAT, DftA.:E (SOF{G 8001(/ATLAWTIC 

DOWN 
JAY SENf ff.Al UL WATNE "H l'I.MY,UNf\'ER$AL R~l'Ui!U 

I WANNA ROCK 
S6U)()f OOIIO 0GG'tS1Yl.E/i'RIORIYYiCA1'110L 

CARRY OUT 
TM~ fW.Jl.1ST11 TM8Wt 1VOOlfV131Jl:muD.TITtR 

IMMA BE 
THE 8lllCK EUii PUS IMTERSCOPE 

TELEPHONE 
ULITw.GlfOO. BEYOIKI fTHW'U'.f.10lN!JI..Otilih11iffi~' EIIS<Xffl 

CRAWL 
CtlftlS IOOWN JM/JLG 

PAPARAZZI 
WJY 611.6A SlREMII.MJKONLl'IEJCWERRYTREEilNTERSOOPf 

PUT IT IN A LOVE SONG 
ALICIA, KETS FU T. 8fY'ONCf 1iBl/J/fUIG 

BABY BY ME 
50 Cliff FEAt Nf.YO SHAOYJAFTERt.l ATHl l#TERSCOf'E 

ONE LESS LONELY GIRL 
JUSnll IIEU A SLAtl O/IOJt.fG 

MEDICINE 
PLIES FUT. KERI tlLSOlt RJG GATES/Sll'-r.-SI.OOAll.ANT 

IT KILLS ME 
MRANIE FIOtlA SRCIUFO\IERSAt ~1010Wt.1 

IN MY HEAD 
JASON otRULO BELUGA HEIGKTS/WARNER BROS. 

ONE TIME 
JUSnN BIEBER SLAtt O/IOJtt G 

RUDE BOY 
IIIHANIIA $RP/OH JAll.rl0JMG 

I CAN TRANSFORM YA 
CHRIS I OOWlf FEAT. LIL WAYNE & SWIU IIEATl (Jl\'Ej.JLG 

38 28 18 FRESH 
6 TRE 6 Fi00tCSTOt.lEIJl\'Ei8ATTERY 

TRY SLEEPING WITH A BROKEN HEART 
AUQA KEYS MBK/JJRMG 

38 34 13 ::ii!'~:~~ ''"'"'""-
WASTED 
9Jll 'UW(fU11\1EURllJBlllWWIF.RO:nlolO~l;:I\VWflll!l!05 

FEEL IT CRAWL 
CHRIS 8110Wlt lJIVE,'JLG) 40 32 

lll[filUfl'#S TIES11llllilffl1K:Dmll fi.D D [IM'lllll?!:ll\.~I'~ 

SADE SIZZLES WITH 'LOVE' 
Sade ascends to its first No . 1 on Adult R&B as "Soldier of Love" 

marches 3-1. The act's six-week journey is the speediest since Anita 

Baker's five-week clim b with "You're My Everyth ing" in 2004. Sade 

is also the first grou p since the Isley Brothers in September 2001 

("Contagious") to earn a No. l as a lead act. The retail offering o f 

"Soldier" debuts at No. 1 on Top R&B/ Hip-Hop Singles (viewable at 

billboa rd .biz/cha rts) a nd propels the tu ne 15-6 on Hot R&B/ Hip

Hop Songs. This marks Sade'sfirs ttop 10 since "'Kiss of Life" peaked 

at No, 10 in May 2003, 

Also on Adult R&B, Alicia Keys (No. 7) notches a record-tyi ng 13th top 10, joining Mariah Carey, 

Mary J. Blige, Toni Braxton and Whitney Houston for the most top 10s among females. Mean

while, Usher's resurgence continues at the format with the No. 28de bu t of"There Goes My Baby." 

it follows the chart-toppers "Here I St:md" from 2008 and "Papers" in January. - Raphael George 
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PAPERS 

AIRPLAY 
•10MITORED BY 

.. ·. : :. 
sos 

USHER LAfACE/JLO 

MILLION DOLLAR BILL 
WHITNEY HOUSl ON ,ARISlAIRt.1G 

BAD HABITS 
fll"XWELL {COlUM8\A) 

SALES DATA 
co,1P1LED BY 

!!i.el.~~~ 
SoundScan 

TRY SLEEPING WIT1i A BROKEN l-£ART 

CAN'T LIVE WITHOUT YOU 
Ct1ARLIE WILSON f> rt USIC/JIVE/JtG 

YESTERDAY 
TONI BIIAXTON FEAt TFIEY SOIIGZ ATLMHIC 

1AM 
Mll,Rl J. BL16E MATRtARCHIGEffEN/INTERSCOPE 

FISTFUL OF TEARS 
MAXWELL COlUM8lA 

14 ~~.~f '.~i:, 
16 ~:~u:!~~ '~1~,;;~~~D U NO MORE 

14 THIS IS IT 

HIGHER THAN THIS 
LEOISI VE.RYE t ORECAST VER\'t 

WORST CASE SCENARIO 
JOE S&3/KEOAR 

10 ;,~,~~w~,~~~~c~:~1~,s 
17 CAN'T HARDLY WAIT 

N'tlllM81 (COCO REDJSl A:</CMG) 

MONEY TO BLOW 
IIDWI IDT.ll \1Ui'111 Ii IIW! ..,,,.1.1'-0~UOJ!R&J.P#JTC,.W\l~IIGl 

I WANNA ROCK 
$NOIJII OOGG {OOGGYSTVt.E/PRIORl1YJCAPITOL) 

14 ~~~~I ~T£AMIOOOCi<ST,U,1_1'1,Cll'll(l• 

l 6 ~ ; .~J .2.t:.~ fSH0TTY/ASYlUT.WARNER BROS.I 

21 ~= ~~ l.l ASON/ZOtlE 41STRO-,IUWE:l'INTERSCOPE) 

l 8 :!: .:r N~~ SHAOY/Afl£RMATH/INTERSCOPE 

SAY SOMETHING 
TIMBM.Atm ffAJ. IW.Kf (~N)Sl£Y1Bl..ACii:GtOUtl),ltlTE~ 

13 !~O.!!,l~J_,., "°'""'°'AS\Wl\""1>ER8Rll6 
ON TO THE NEXT ONE 
JAY-Z • $Wtzl l EATZ (ROC RATION) 

WASTED 
GOOJMlttEff.li. l'lf.talll.l lU ,l[BMll SOOO&IC:~,'iiilll!im 

26 ~~t.= ,T;;,,V:.~m (ROC NATTOTO 

0 LET'S DO IT 
WAKA FlOCICA f lAME SO ICEY/ASYLUWWARtJER 8ROS 

12 ;,1".,E~~i ::!~ .. .,,,..,....,. ... ,., 
11 ~ff~~f!Ir. ~ ~ WW~ . 305/POLO GROUNDSWR1'0 

32 ~~~2.%~T.J~~EDE~!,~ T<IR1'1l<f JAl40Jl.!6 

39 =TI E:,i::,~~.\lN>fRSM.UOl<>IIOU' 

ALL THE WAY TURNT UP 
ROSCOE DA.SH FEAT. SOULIA BOY TB.L 'EM (tius1c UN£J 

MEDICINE 
GATES,,Sl.F-ft-St.OCIITl.AIHlC 

POLOGROONOSIJ,RMG 

46 I Go to www.biilboard.biz for complete chart data Data for week of JANUARY 30, 2010 I CHARTS LEGEND on Page 43 
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AIRPLAY 
MOtJITOREO BY 

SALES DATA 
cm,P1L£0 BY 

f!i.~l-~f! 
SoundScan 

Billbciaral .. 

@ HO:rllllR&B/HIR-HOP.JSONGS 
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28 27 

28 32 

30 12 

81 33 

36 

Artisl 
IMPRINl PRQli&OTION l,.J,Bfl 

Melanie Fiona 
f II RL AP$! H LI.IAN R m R LI.IT/ft fAR 

BEDROCK Young Money Featu,lng Lloyd 
~l!l~.¼Wnl.l(OWfl.t.l,IJ...W.S,.\ISlf\ilflN,IIJ:t,IID,4S~LIIUGIJil!r.lf) (i) CA.-H~f.RW.IIID',Nl,ffi 

SAY AAH Trey Songz Featuring Fabolous 
V.YC.«NY,0.COftElL.UA'rt.Ofl (IUHEREBEE. Jt,T.NE"1:RS0"11,lSCALESJt.WALKA,0.00RELL @ SOIIG BOOKoATlANT(: 

1 INVENTED SEX Trey Songz Featuring Drake 
@ SONG 800K/il,TlAKTI(; 

Ludacrls 
T-t.llNU.S lC.BRIDGfS, 1.WlLLJM.IS,C RIDt.KHOOR,E SAOLt.R.H.SHOCKLfE @ E IPjOff JAf.!/IOJ).IG 

SOLDIER OF LOVE Sade 
$i1,0E,M.PELA S.AOU,i!,.HAlE,S.MATTHEWI.IAH,PS.OENlrU.N (Bi(i) EPlt/COLW.1BIA 

TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
J BKASKER (J,BHASICER.A IC£VS.P1UYIIOlDS) @ 1.18K.IJ/Rt.tG 

MONEY TO BLOW Birdman Featuring Lil Wayne & Drake 
ORUMt.lA SOV 8.WILUA'1S,A GRAHA).1,0 CARTER,C.6HOlSOK @ CASH MONEY/U)Jl'ifRSAL r.1010\\'WUFARG 

I AM Mary J. BIige 
SlARGAl!:. UJ.&I.JGE,rA.S..ERIKSt.N,U.H!:.HW1/tSEN,J.MJSll/t,E.DEAN,PA.8Ellt.l 0 PAAl&AJ!Ctv'GEffEN,,INlERSCOflf 

I WANNA ROCK Snoop Dogg 
S.OE\IILLE C.C.BROADllS JR.,E.MOllNA,R.GltNARD, JR. 0 OOGGYSTVLfiPRIOflllY/C.i.PITOL 

SEX THERAPY Robin Thicke 
PW111D,.0Ct.l.HOfSAIXl:flll1o;E.EllEAIIJ..0:ESJUAWSON,HIJ.•B<ER.SGOTTLBJJ.GUJCK\\'.W.O) @ Su.R1PJ¥.tm~ 

PAPERS Usher 
S.0ARMHl,2AVT0Yf.)J .kAVPAOIID IV,S.GARHl:TT,X.DOISOM,A MA.THIS @ LAF-ACe/JLG 

BAD HABITS Ma,well 
H D,WIO,F,WSZE H.OAVlO .. ,usz~ (il COLU).1BIA 

' ' SAY SOMETHING 
TJ ~ "'· 

AIN'T LEAVIN WITHOUT YOU Jaheim 
~ff(GSlf.!A,ES,.~.6J,U41111,l,l,l)~ll,OR!.M,'QO~GillllJf,~llfl t!) (:f.f~l'll.lAll)J(lt 

Rlhanna Featur ing Jeezy 
C.S IEWARl ,1.NASH UIA.S.H,C.A.SIEWARl,R.fl:lffY,J.W.JENKl~S (i) SRPJOH J.Ul /lOJllG 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
SH.1(.JSEY,Eil,UtfPtAH.».1E [S.Cr.AATHI.A.SI-IJ);B.flfli,,!E.rlBJ.illft.,A.Hlll1l.A.ID'S.B.KE'l'S,SRCfltG):,,1 0 0 Ftr.tWK»i 

BABY BY ME 50 Cent Featuring Ne-Yo 
POLOW OA OOtl !C J.JAet:SOtt JR.,J JOtJES.S.SMITH) t!) SHADY1Afl£RllATH/ltHERSCOPE 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUNtlERS RICO lOYE RlCO LO\IE,A.HARR J JACKSOH,U RAY).10).10 IV @ LAFACE/JLG 

ON TO THE NEXT ONE Jay-Z -+ Swizz Beatz 
SWIZZ BEAT2 S.C.CARTER.K.OEAN.G.A.UGE,x DERGS.NAV,J.CHATOW 0 ROC ~ATIOlrt 

PRETTY WINGS Maxwell 
H DAYIO,P,WSZE {H OAVIO.t.lUSZE) $0 COLU).181A 

GOO IN ME Mary Mary Featuring Kierra "KiKi• Sheard 
W.CAMP8ELL W CAMPBELL.E il.TKINS-CAtAPBEl l,T ATKIHS•CAt.lP8111. (!) Y'f 8lOCK1COLUM81A 

0 LETS DO IT Waka Flocka Flame 
(j) SO IC£Y1ASVLUPA1WAkt.lHt BROS. 

Whitney Houston 
SWIZZ BEATZ.A.KEYS CA KEYS.K.DEAN,N "HAflRIS,A.W.FELOEfl.R_TYSON) 0 il.fllSTA;fll.tG 

WASTED Gucci Mane Featuring Plies Or OJ Oa Juiceman 
FATSOI (L DOUGlAS.R.DAVlS.A WASHINGTON) @ BRICK SOUAO/SO ICEY/'IIARNER BROS 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
THE U~OEROOGS (H J fUSOt4, JR ,0 E THOI.US,J FA.tJ"rtEROV n,s l RUSS El l) @ P MUSIC/JIVE/JLG 

Gucel Mane Featuring Usher 
(j) BRICK SOUADtASYLUPA/WARt.lHt BROS. 

Snoop Oogg Featuring The•Dream 
C.STEWART,T.nASH T.NASH,C.A.STEWil.RT.C.C.BROADUS JR. 0 OOGGYSTYLE/PFIIORITY/CAPITOL 

CLOSE TO YOU BeBe & CeCe Winans 
K THOUAS B WIIIA~S- 0 B&C..MALACO 

I GET IT IN Omarion Featuring Gucci Mane 
stlN:. D'®1STV ('Wl(.JfFAAtw.Rl&i'tSk.O.GAAtEfll:J,,ffi.J YM.fNllt.1:,RllAVtS'J GI SlAA'lll1tlD,fAL.tSCm'.:f!KSti\A'lU. 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KA14E D.CARTER,O.JOHUSON,.ROA\1'5 6) CASH MOtlEY/UNIYERSAL t.lOTO\\'IIM.tRG 

ALL THE WAY TURNT UP Roscoe Dash Featuring Sou'lja Boy Tell'em 
KE (J L JOH)JS0,4.0 \\'11.Y.K ERONOU,C.ARCEO (!) I.IUSIC UNE 

I CAN TRANSFORM YA Chris Brown Featuring UI Wayne & Swizz Beatz 
$Win BEATZ c .BROWtl,J 80YD,K OEA.N,J A SEREAL,O.CARTER (!) JIVf.1.1.G 

FOREVER Drake Featuring Kanye Wesl , Lil Wayne & Eminem 
SCJ.1DA jM SAMLELS,A.GRNIArA,K.Wt.S1.0 Cl,Rlffl),1.1.IATHUIS @ HARVEV t.lil.SON/ZONI: ",'S1KEAF.Ulf,'lt1Eft:SCOPE 

ON THE OCEAN K'Jon 
00 UP&lJP/OEtt TYl.1E/utll\lERS AL REPUBllC/UMRG 

LeToya Featuring Ludacris 
TANK..J FRA.f<Kl.tN (Tl\tJt:,K STEPHENSOfUV_,.lfNTINH lUCKm.R IIEWT.SR.,J FRA/tKU«.C.6RIOGES) 4!) CAPflOL 

YESTERDAY Toni Brax1on Featuririg Trey Songz 
FRAJl[K E,K.MASOK, JR. {J fRAtlKS.J AJIPASTR(»JG,J.1 WHITE,TBATTLE,T8RAlCTON) $Gl0 ATLAWTIC 

BREAK UP Mario Featuring Gueel Mane S Sean Garren 
S.OARMEI 1,S.CRAWfORD (S.GARREI J,$_CHAWf0RO,R DAVIS) 0 J,,fU.IG 

l'M GOING 1N Drake Featuring Lil Wayne & Young Jeezy 
t4EEOLZ.K CAIN (A GRAHAM.• CARTER,J W JE/tKINst @ YOUUG MCIN£YlCA.SH MONEYi\JM\1ERSAL t.tOTO'lnl/\JMRG 

WOMEN LIE, MEN LIE Yo Gatti Featuring Lil Wayne 
8 YOUNG (IUIIIAMS,S YOUNG.O CARTER) (i) INEV1TA(UE/POLO GROUMDS/J.•Rl,IG 

NEIGHBORS KNOW MY NAME Trey Songz 
l lAYL0fl,PHAYt.S,J.t.1CGEE (l.tJ!:.vER$(».l, 1. IAYl0R,P:HA'dS) (j) SONG BOOK.,AILAAIIC 

I AIN'T HEARIN' U Angie Stone 
S.WHITE (J.W'ffOJ) 0 STAX/CI.IG 

FLEX The Party Boyz 
OJ lolfl ROGERS U,ROGERS.8.JACICSOfl,C HIGH.T JA.CKSfM.J GIUIERT f) (!) CAt.lOUFl.AGUITZ Q'.)).1MITTEEi'8.i.TTER'f 

LEMONADE Gucci Mane 
S C,Ril,WFORO {R 0_,.VIS,S CRAWFORO,J.H.KAYUt4 t.l VOLMAN} G) 8RICIC SOUA01ASYLUPA/'I/ARNER BROS 

FED UP DJ Khaled Featuring Usher, Drake. Young Jeezy & Rick Ross 
ll'l:1t.1>,M:HS tK.M»w.l:01,JW.\'1i[NOUJWH.t;NS.\'l:IOlHIS l)ICl!lr-AA~t'..wl..!.J.ll:K!{IN,JOO'll).~ CI) WE IHE!ll:Stfl 

I LOOK GOOD Chalie Boy 
0 DIRTY 3RD/JI\IE/8ATTERY 

Maxwell 
H DAYIO.PAUSZE f).1USZI.H.DAVlD) @ COLU).181A 

5 STAR CHICK Yo Gotti 
H(H ROO (PA.F.01.1).IS,R.tAl!:., JR-f GI POLO GHOUIIOS/J,:fo.lG 

MEDICINE Plies Featuring Kerl HIison 
POLOW OA OOtl (A.l.WASHLNGTON) (l) em GATES.,Sl.llt'-lt-SLIOE,'AfLArfllC 

TIE ME DOWN New Boyz Featuring Ray J 
JAY-tJARI fE H BENJAMIN \1,0 A.THOL1AS) (!) SHOTTYiASVLUPA/'1/ARNER BROS 

TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane 
!.tAO SCREWS {B O.CASEY8.0 CASEYR SAUM'OERS,A DIAZ K.JAVL()fl,R OAYIS) 0 SUP..N-SUOE 

ECHO A. Kelly 
INAlll l Y,D.CAFAN:R,R.li.EllV {R.KELlY,J.SUECOf.D.CArAl'EH,C.KEllV) G) JI\IEJJLG 

DOESN'T MEAN ANYTHING Alicia Keys 
K.BROTHEflS.A.KEVS ,'-KEYS.K.BROTHERS. JR 0 IIBKl'J,iRt.tG 

ON FIRE Lil Wayne 
@ CASH tAONEY/U)JIYERSAL t.tO'JO\\'NIUFARG 

2S31.II.Q:lfjC,.(DC1Mtl(J,l,.(Xll.E JR,E~.CA.lLER.QGPJl<[)(IERf!Y.CST~ 
Omarion 

GI ST.r..R'AICfllO,'MJSIQ,1/QAKS,{;AAT{l. 

Data for week of JANUARY 30, 2010 I For chart reprints call 646.654.4633 
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In Its second week 
atop Hol Rap longs, 
LI Wayne's Cll!W 

moves lato the -60 
penl!louse of 
M;iinstieam R&8/ -61 

Hip-HOP. It's tltt 
IO 55 first gro"' to nde 

bol!I charts ~nee 
the Shop Bo\'1 dkl 
so with "Party Lille 
a Rockstar" in 
Jul12007. 

m 
Moie than doubling 
its audience from 
lastweu(upl 
million iffllliessions), 
Gu«i Hane so.irs 34 
positions and into 
the top 50. 

Artist 1· 
IMPRWT PROl•onor+ Lil,BEl 

Usher Featuring Nicki Minaj 
LAfACE/JlG 

Michael Jackson Featuring The Jacksons 
IA.JACKSON,J.PACCLAlN,1.1.WARREII r,UACKSON,f.ANICAt l.1JJ,EPlt,.'COLtU.1BIA 

INDEPENDENT Candi Redd 
€1 OEFVIBEJllALL·A•fAME/UNAUTKORIZEO/AS'ft.UWWARNER BROS 

A. Kelly 
G) JIVf,/JlG 

Raheem Devaughn Featuring Ludacrls 
KEN NV OOPt C.GONZAUZ,fil S.OEVAUGKN,C.BklDGl:S,C.MAVflftD 0 JIVE/JlG 

SWEET DREAMS Beyonce 
... , JJNSlll,W.WtLKltiS,RtCO LOVE }:NO'lllES,J.G.stHEFFER,W.WlKfNS,fUCO LOVE 0 MUSIC W~D,rCOUIMBIA 

DO YOU THINK ABOUT ME 50 Cent 
ROCKWILOER {C.J JACKSOtl, JR.,D Sll~S014) (!) SHAOY/AFTERUATH/INfERSCQPf 

YOU'RE THE ONE Dondria 
J.0.UPRl,B.11.COX J.DUl>Kl.8.M.COX @ SO SO DEf/ t.1AU.CO 

HOME GURL Bone 
J.BROWN (0.HAl.11lTON,l8URIIETT,J.BROWN.S.ATWATER cm UIIOER SEIGEIOEF JAl.1,'IOJt.tG 

DON'T MAKE 'EM LIKE U NO MORE Ruben S1uddard 
SYfEHCE R PERRY.G EAlE 6) 19/HICICORY/RED 

VIDEO PHONE Beyonce 
S CRA'nfCRO,S t.llRRm;B.KNO'lllES (8 KNQ\\US S CRAWfORO,S GAFIRE'TTA Bf.'1MCE) ()@ r.lUSIC WCRLO,toLUMliL'-

THERE GOES MY BABY Usher 
JltA JONSIN,HICO LO\'£ RICO U)Vl:,J.G.SCH.l:fFER.f.HOPAAJI0,0.IAORRIS LAfACE.,'JLG 

CRAWL Chris Brown 
A.t.lESSl/tGER,ILAT\\'EH (C.BROWN,A.tAESSINSER.N.ATWEH,L.BOYD) 0 JIVE,,Jt.G 

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band 
BEST KEPT SECRn (O.AQKTNEHlll,R.OAI/IS.WBRQ\\'W.A.GOOOMAN.TPRICE.C.BAU,!ORIS) 0 ALW0..1NlERSCOf'E 

THUG Slim Thug 
llllEE(S fHJ.tli$.L.'AUIU.WClrl'IOt;i,.R.WC(I.Ll.ti~TrulSO!I.ATIJA()!I.GWIJililBJ.j.WilliH1.A.~~5t @ l!005tW3ClJTi..tYIIW 

SPONSOR Tealrra Marl Featuring Gucci Mane & Soulia Boy Tell'em 
E.lfWIS.LROC O.M..lf'S.H.MELSON,£.LEWISJUrilOHAML1AD,R.0.,WIS.O.\Wi Hr REEUAS\'UJF,f\\'ARt4ER BROS. 

PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce 
0 tABKJJ,RMG 

Juelz Santana Featuring Chris Brown 
@ OIPLOL1ATSJOEf JAM,IIOJMG 

Joe 
Klr>: t41:.H 1.MAHl 1111:.I 5 K!:.DAH 

Boyz II Men 
0 OECCA 

Mario 
(!) J,RMG 

EMPIRE STATE OF MIND (PART II) BROKEN DOWN Alicia Keys 
@ r.lHKJJIRMG A SHUX,_,. KEYS A KEVS,S C GARTER J SEWEll·ULEPtC.A HUtnE UEVES S.RQ61NSON 

CAN'T HARDLY WAIT 
L f.SYLVERSJII ~AW81.J.R..BLl1LER,.Jt.,R.L8REALOC.S.MfLMEHOAOUI.L.f.SYL\IERS Ill 

N'Dambl 
(i) COCO RE01STAX,UIG 

Ne--Yo 
0 OEF JAI .... WAlT Ol~EY,'10.JMG 

Oiddy • Dirty Money 
~f(.tUff'IR.l'l/,11&NJUl[ll.Jll),l'.(S,.W,tiUCCNITB\8GDre<AJmt.fJFUIP.OO)FDWOS,,KYF..5Tt @ 1UC1111trm~ 
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'ROCK' ROLLS INTO TOP 10 
Snoop Dogg tallies his ninth top 10 on Top R&B/ Hip-Hop Songs as "I Wan

na Rock" rises 16-10. This is the second si11gle from Snoop's "Malice N Wo11-

derland" but h is first visit to the top 10 since the No. 5-peaking "Sensual Se
d uctio11" in 2008. The new album's lead single, "Gangsta Luv," topped out at 

No. 24 in December. "Rock" marks Snoop's seve11th top 10 011 Mainstream 

R&B/ Hip-Hop (14-8) and his 11th on Hot Rap Songs (No. 5), where it joins 

"Gangsta" in the upper tier for the sixth co11secutive week. The two songs 

grant the rapper his first co11current top 10s s i11ce 1999. -Raphael George 
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WHAT A SAVIOR 
CATALYST MUSIC PRDIECT FEAT. LAURA $TORY INO 

HOLD US TOGETHER 
MATT MAHER ESSl:NflAL/PL(; 

HANDS 
THE Al.MOST TOO»i & tlAll 

WE WANT THE WORLD TO HEAR 
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STAND FOR YOU 
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I AM LOVED 
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MESS OF ME 
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NEVER SAW YOU COMING 
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49 40 10 ~.? .. '!rG.~.~~P. ~~Ji,~}.~ W DOWN 

~ 47 
SAFE IN YOUR ARMS 
AIIAN00N FORHftONT/EI.U CMCl 

Up 37-ll on Top Clwlslian AlbOOIS, quartet's 
debut release has also befn percolating on 
Heatseekers Album~ where the sers 
physlcat 1elease lo the mainstream market 
pushes il into that chart's top 10 lor the 
first time (No. 7 with 2,000; up 68%). 
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9 

10 

11 

12 

13 

14 

111 

211 

DID IT AGAIN (LO HECHO ESTA HECHO) 
SIIAKIRA EPIC 

WHY DON'T YOU LOVE ME 
81:YONCE MUSIC \\'OALOiCOlUt.tBIA 

ONE LOVE 
Oo\YII {UT11I FQlURIIG UTEW8Jt,\AS1JW.\\'EFO(S..CN110l 

11 4 =~~N~~!~o:~~l~~E 
11 :;_o:,:,..~~ ... ~:.'i,~.,....,oo,_,,,...rr 

RAIN 12 
AMJUUE ).IOWSTEAIHEAAICMG 

1 14 

13 

PUSH N PULL 
N(lftflllll & Ml.All V$ $YLYIA TOSUII U]Vl:RUStt.•SEA TO SUI 

ON THE FLOOR (OH BABY PLEASE) 
UYUH MARIII EPI.J'HAN'f 

10 12 :,~f.';."';:,~, 

13 

17 

12 ~:,!.~~~~ ;~ ~~~;;~~ -~'"" 
YOU ARE 
TtWYIOWIFEAJl.FHFFEOIEl».YIS~ll!Jil:~S 

BODIES 
ROIIIIE WILLIAMS ASIRAl'IIERKSi'CAPtTOl 

BAD ROMANCE 
LAO't' SABA S'fft£AAILt KONUI, 'CHERRVTflf ,mratSCOP£ 

LOCA 
RAIINY FEAT\IIUNI;, IIINA ROWERS ROCK6ERRY 

KEEPING SCORE 
twlWt SNOWDOO 

3 ~ A~~N~AL~ ;RlfG Lil WAYIIE WARnER IIROS 

16 13 r .~~ ~.e.iu~,~NOW 

, WONDERFUL 
6 BUIE MYERS FRUrTlOOP 

HERE WE COME (READY OR Non 
ROO CAMILLO f, SHU ALI CARRlLO 

39 2 , =i ... _ JffZY RP ......... L!!====l.>!ll:il!SU2W~ 
MEET ME HALFWAY 

27 Otw EYES UNIVlR$AL REPUBLIC 0131,W/ UMRC, • 

-

DJ POET NAME LIFE 
TOTAL Clue lilTS 4 THRNE 90825,'IOJ.tG 

4 23 ~ : ~m~.w.1JM01J11mmtonoom01mr.,.I 
DAVID GUETTA 
ONE LOVl GU•t 858~7•/ASTRAlWERKS 21 

17 

21 

21 

17 

: ~~~~1! ~ ~ni~~,~:&!v»~~1 

FEVER RAY I FEYER RAY Ri'18I0 '{l-108'1MUTE® 

IMOGEN HEAP I 
ElllPSE I.IEGA.PHON!C,IRCA 5-06,,0S/RF.IG 

LA ROUX 
U ROUX fll:il.lf..PCOOOII.OtlffMREf..tt.11;1iSCt'ff 01~,1GA 

10 11 VARIOUS ARTISTS 
IOfl lilt'S'MW'IOO IWIUCWSIUB't'."'~~...,\!W!,I,~·~ 

M IIKESNOW 12 13 
j"lllriSNOW DOWNTOWN 70085' J 

13 31 ,!~Y~ N~~ltllllEPIU"lL(O.lWi!!;i\"J!I' -

14 lS JAIL';.~~?o..f FAU$ICAL fREEOC)t.t 208Z,UURA 

SOUNDTRACK I 11 
60 SUI MOOG MllllONAIRE INlERSCOPE 012502/IGA 

VARIOUS ARTISTS 17 JUST OAIICE 2 UlTRMSLANO 013576,'IOJl,tG I 

lS 22 ~!~,';.A~ ~ANClFUlOR ROOOINS7S084 
I 

22 26 p;Als~~~t!3~1~ R1Vt oAAce 90s 1i1rrHAIVf I 
NEON INDIAN 18 
PS'tCIIIC. CHASMS LEFSE 001 ~ 

I 

IMOBY 23 23 WAIT FOR ME l l l IL£ 1D10T 9~ I6A/WUTE 

'"1:1 ii!!i TITLE 
~- II ARTIST IMrfllNT I PAOMGIION LAflEL I GIVE ME LOVE 

t1 STEPHUI KlYES t.lAOTIZlY 

27 FANCY FREE 
$UN JN 

28 ACAPELL A 
KELIS WllU.Al,1Jlffl£RSCOf'E 

29 SHAME ON ME 
ii.MANDA IL.1.141( OOWNTO'IIM 

30 DIRTY DESIRE 
UTADA ISlAtll)/IOJUG 

31 NOTSIICl1 

'""' 
THE POWER OF MUSIC 
KRl$Tllf W FLV o\GAl,J 

WORKIN' GIRL 
KELLY kSIIG TRES IIJIEEHO\\'S 

FEEL IT 
Tlff(6• 11.'4TU1tM:ISlillJ&J(ll,RJlllf)K(IU~~'&j1Yll(IC 

6 1 ::~A
0
~~!, BE YOUR BABY 

3 

ADAM UMBERT 19/RCAJRI.IG 

STRIPED SOCKS 
TAYLOR BRIGHT BFUCHl HOUSE 

43 40 WHATCHA SAY 7 I JASOII OERUlO BELUGA HEIGHTS,,WARJo,!Eft BROS. 

" 33 l3 ~A~<:r'n.~s~Er T~!Nf:~~~~~ ! RILLO 

411 42 THE PRICE 
DAPPlEO cmES OANGER6[R0 

46 NEW FEELIN' LIKE A SUPERSTAR 

MAfll,&A IIE$K(IV$KJ KHIG Of CLU6S 

FIGHT FOR YOU 

PROMOTIOtl LAIIEL 

INNA. ULTRA 

TIK TOK 
KESIIA KEMOSA8E;RCA,iRfA6 

HANG ON 14 ! PWMI CURii 

7 ~:E~"'r!T\HII, ESllUE tu\AWJilWEFl(S.,CU'ft(IL 

7 BAD ROMANCE 
• um liAGA ST'Mllilllt~/KOtA.h'f./CHl:Rfrf'ttU:£/Nll:HSCOPE 

15 FIGHT FOR YOU 
MORGAIII ~GE NETTWERK 

HARD 
RIHANNA FEATIJIUNG JEElY SRf/UEf JA!.11lOJl.l6 

COME BACK 
SOl'IIA MAY NERVOUS 

BROKEN STRINGS 
UllffRH HE RVOUS 

10 REPLAY 
IYAZ TIME IS ),IOijEY/8El UGA HEIGHTSJflEPRISE 

DO YOU REMEMBER 
~ YSEMIFOO\NGSLMI 1W1 I Ll.J(IICAS~~'(INfWIIERSALFIP\IU 

17 KISS ME BACK 
KIM SOZZI Ul1RA 

I I GHOSTS 'N STUFF 
DEADMAUS FEAlUfllMG ROB SWIRE I.IAUSTRAP/ULTRA 

13 SMOKE 
AISJACI wml ff& G,l,ftNf'T flATURIIG NATIIA PARISI IAODII 

I I 3 
BIITNEY SPEARS JIVE/1,.G 

RELEASE ME 
ABNE$ KfNC. I Su.rm ROCKY S'tAAJMftA 

LOVE KEEPS CALLING 

LITTLE BOOTS: 679/ELEURA/ATLANllC 

I W ILL BE THERE 

Data for week of JANUARY 30, 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
l&OtHTOAEO BY 

SAL£SDATII 
COMPILED BY 

[!i_Cl.~CI] 
SoundScan 

(I TOP TRADITIONAi: 
. ,JAZZ ALBUMS" 

'"1:1 m!i ARTIST 
!II I I Tm E IMPRltH & NUWIEA I DISfRI8Ullr<G LMIEL 

MICHAEL BUBLE 

2 10 VARIOUS ARTISTS 
lETTBITOSM'TtAHruMl'NIJSU.COlmDJNOlOJOZJlfD$f)' 

3 VARIOUS ARTISTS 
• 111111\Ullllllllftfilftlllgmf~~ ~li-i~ 

0 ELLA FITZGERALD 
1WW1E tl<Hi II H0lD'WOOO ~fffl'E.MP-0 SELECT 01~\lliE 

II 13 HARRY CONNICK, JR. 
YOUR SOIIGS COLUMSIA 4,7228' /SONY MUSIC 

a 14 BARBRA STREISAND 
l.OYE 1$ TitE ANSwtR COLUt.181A.43354,SOUV MUSiC 

7 43 DIANA KRALL 
QUIET NIGIIT$ YER'I/E {112'133/VG @ 

a 12 P INK MARTINI 
SPLEIIEIOR Ill THE GRASS HEINZ ~~ 

• 33 MELODY GAR DOT 
MY ONE AltO OIILY l HRIU VERVE 012~3•1\IG 

10 I I 14 NELLIE MCKAY 
~OFUW..&SatllERfl'Y'P1t•TP81nttODO!UOmUM:O!l2l~\'6 

11 10 31 M ICHAEL BUBLE 
lllWI.IAEIIE1111i113111MGRD~S~-.Nlllll@ • 1S 30 A LLEN TOUSSAINT 
nt:IIIIIITe.wmtl'l'I Nlt,ea.x:tt4SIOOl-~6At6. • 16 I VIJAY IYER TRIO 4 ~ IISTORICITY ACT + \II S!-ON 9489 

14 13 14 THE BRIAN SETZER ORCHESTRA 
SONGS FROM LC:MtELY AI/ENUE SUAFD06 521223" 

CD 22 15 FRANK SINATRA 
(XIJJl;f(ll$!Df,Qlll.lll$&11l\WJN31all'lY.~~SJ1!'!,Y~ 

'"1:1 ii!5 ARTIST 
! I II TITLE ItAPRINT & NUltBE.R 1 01su1IsuTmt u8E.l 

43 CHRIS BOTTI 
DtllSIGTTI. • dtOII Cll..l.tl'-38:Jj'nl'l'WOC. 

21 NAJEE 
MIIIO OVER MATTER Ht ACl$ UP 3156 

4 so BONEY JAMES 
SQIO ONE YOUR LOVE COKCORO 30815 E!) 

17 KENNY G 
Slff:RtlllSfJf(HJSICCl,.ISTOt.l!UiRmN.~~46252 

II I GEORGE BENSON 21 
S(Negs .um S.TORllS tAONSHH 30J64,CONC0RD@ 

a 191 ~o~:~~ p~H ~~~6/COHCOflO 

7 I EUGE GROOVE 12 SUNOAY MONIING SHAt4ACHIE5l 7.fl 

10 VARIOUS ARTISTS 
DOIDOllllllUCl'lfDl'kll.uJfDIIJl•ll!aij!f.iti!(W3 

13 53 KENNY G 
IU'ltJST!llf\'ERVfmOf lCBli16Ml!il:i.\ffJa1ilfll'J'RP.I&: 

12 66 DAVE KOZ 
GREATtST HITS CAPITOL 34163 

11 11 34 PAUL HARDCASTLE 
TitE COLLECTI08 TRIPPIN 'N' RHYTltfA 36 • RICHARD ELLIOT 15 34 ROCI STEAIIY J.1ACK AYE.NU!: 7018/ARlt$1RV 

SPENCER DAY 13 14 13 VAIWICIIOmws,~M.'ll317/CCt4CORO 

14 10 BRIAN CULBERTSON 
LIVE FROM THE INSIIIE GAP 013132/VG $ 

HERB ALPERT & LANI HALL 111 16 20 ANY1lWG GOE~ lM C~DJ.AZZ 31441/COtlXFID 

28 PAUL TAYLOfl f' tAI( W G 

26 BRIGHT 
PETER WHITE flEAICICIAG I SOLDIER OF LOVE 6 : S,_OE EPIC/COLUMBl,lt 

0 SWEET SUMMER NIGHTS 24 NAJEf HEADS UP 

II I TROPICAL RAIN 28: JESSY J PO.Ki t J.IG 

0 26 ~o~~<:.-~u CONCORO,'Ct.tG 

7 I TALK OF THE TOWN 
l l ~ DARREN IWtll KUGROO\!E 

0 11 14 RETRO BOY 
RICIIARO ELLIOT AAllSTR'f 

• 15 BOGOTA BY BUS 
JESSE COOk COi'!CH HOUSE,,'£ 1 

14 CHASING P IRATES 
NORAH JOtJES BLUE NOTE,,CAPITOL (l) 

10 121 SUNDAY MORNING 
fUGE 6ROOVt SHA.NACHrE 

14 33 ~~~~::~R~~~YCE 
12 2g: CRAIG CIIAOUICO SHAftACHIE 

I SONGBIRD 

13 12 TILL YOU COME TO ME 
SPENCER OAY YONAS PAEOIAi'COflCORO JAZ?;C).1G 

1S 13 AND THEN I KNEW 
DAVE KOZ CAPITOL 

JAZZ/. 
CLASSICAL 

• 

§ 

'"1:1 ii!5 ARTIST 
~--· TITLE IMPRINT & tlUM61:Jt / 01$1AIBUTING U.St l ~ 

K -· Goe~. SOiAFER • ., .. 
IIARMONY RCA VI TQR 5'9825/RPAG 

- --~I.NllllEl!lll,lllflljl(Dll(JfSlEJIIE!11IGEI!) 
ctlLOM!lNS: Ol'UIA ARIAS \'flGN CLASSICS 19313{8Lt 

12 CECILIA BARTOLI 
SAaft:IJM OEGCA 01341 \JtNERSAl ClASSICSffi!lP 

I 2 WIENER PHILHARMONIKER (PRETRE) 
IB,lff9001n 8 '1WSCW8Jll11(S))fall[XV,\tiQ ~(Kt" 

THE PRIESTS 
THE l'IIIESTS kt.A \IICIOR 338-59/SON'f ).1USIC 

PAAVO JARVl,CINCINNATI SYMPHONY ORCH. 
itOLtt THE f'LANETSflHfTTEll 'IELAH 8 743 

10 62 LUCIANO PAVAROTTI 
THE MTS DECCA 0122"'5'\..tlfVERSAL CLASSICS GRCU' 

• RENEE FLEMING 
VBUSIIO DECCA 01»79•U,WERSAL CLASSICS {iROI.J' • P!U'IE.wlCIISSKY,lECEJrull:llWMINIE(IHIIEI 
JC BACH: LA DOLCE fllMMA \1RGN ClASSCS 94554,'lll.0 

11 8 3 POPE BENEDICT XVI 
.l.11.lMmft lUtl!lllffWJ'tMIIWfl~OJ~fX!jl .ffi 

12 6 45 ~ ~'fi;~~O~:~~~~UIH<ttW.S5CiSAJlP 

- CHICAGO SYMPHONY ORCH. (BOULEZ) 
Rl'Miftiwae.tl'!'M'tlftlllll!IMIOIW-"1!1,11$~~l'H 

19 21 B. FLECK/ Z. HUSSAIN/ E. MEYER 
TI1f hRl!lr1 flltYTlfttlll'lf •• < TUlfl X'Z>I 

I I CAROLINE GOULDING 
CAflOllNE GOULDING lElAAC 80744 

(I TOP CLASSICAL-
CROSSOVER ALBUMS'~, 

§ 
INAJRna.D-fFfo~i!!.?Htllt!SlC.USW •J 

1111/CN TIB!lilllC~OllMIICll.lllEill.ESQJUI! ~l1£11GI 
lfll9IUll:IIIS::IJca1IN\ilJlllll.Dfil)IQNlill,IQ,E!JCl,.iffl 

11 ANDREA BOCELLI l!I MY CltRISTMAS SUGAR 013-137/0ECCA $ 

62 ILDIVO • TIIE f'ROMISE SYCO;,'CCUIP.4614. a99511,,SCM' t.lUSIC 

ANDREA BOCELLI 
INCAIITO SUGAR 012161/tlf.Ct.A@ 

II 16 JOSHUA BELL 
XIDIWfflElll6~1iO!J6WJ..!Zi'OSIMWSl'Erf~ 

DAVID GARRETT 7 33 DA\IIOGAIIRETTOKCA0128n\HWISAI.CUS9CS~ 

0 12 12 THE CANADIAN T ENORS 
THE CANADIAN TENORS OECCA 01 J509 

• 33 PAUL POTTS ' f'ASS.IONE S'fCO,COLUt.C.BtA 47439/ SONY t.1lJS1C 

10 II 45 SARAH BRIGHTMAN 
IYWJIONY; LIVE IN VIENNA l~A)JI~ Zl681~ i 

11 13 36 SOUNDTRACK 
N&tslDe.+oNS~;vcu.sStAL~IDlfws:IE'l't.m<S 

ANDREA BOCELLI 0 12 MIIU0.1ls..tAASfll l£01t'BISU.i.t.OC LA11tO&mliU',(J (i) 

CHARLIE BAGGETT 17 15 I ONLY DREAM OF YOU BRG i 288 

15 34 ESCALA 
ESCAlA SYCO/COLUI.IB!A 47-123.iSONY t.lUSlC 

A JOYFUL NOISE 15 
twai\ \1!3$MIIIWNT-~~&24Wfl'NJ.m!lli~ 

'"i:I ii!5 ARTIST 
51 11 TITLE U1PklNT & t.lUFA6Ht / OtS IFUBUIING LA6t l 

Ii! ::: 
19 RODRIGO Y GABRIELA 

11:1 1 RUS'fWOHKS 01180" A10 

38 VARIOUS ARTISTS 
l"UYll6FCIICIWt&E;SOlljSJ«IIMnl'l'OIUlf>Jllllll$ 

64 CELTIC WOMAN 
M 61£11lSTWll£tWOOW.QlUECTIOll lilJltWWl3412J.11l6 

27 CELTIC THUNDER 
TAKE ME ltOME Ct:LTIC THUMOER 013087JOECCA 

FELA 
MIIESTCIFTHEllACl~NTtA~61Sl'.l2® 

13 LOREENA MCKENNITT 
A~ OOY5SEY WM.AA1ftO!MflM~W 

CELTIC THUNDER 
ACT TWO CELTIC lHll~OER 01160610ECCA. 

10 KOLOHE KAI 
TIii$ IS Tl1E LIFE GO ALOHA 1011 

• 14 THE VERY B EST 
WARM HEAAT OF AFNCA GREEN OWL 007 

10 10 16 JESSE COOK 
THE RUMBA FOUIIOATION COI\CH HOUSE 20-02Jl1 

11 SOMI 
lF THE RUN$ COME FIRST OIILIQSOONO 109 

12 11 58 RODRIGO Y GABRIELA 
LIVE IN JAPAN A10 21638 @ 

DANIEL O'DONNELL 
PEACE Ill THE VALLEY BR-OCICWEl L 61/0f'TV WEOIA 

14 14 43 1l£ BABY BNSTEIN MUSIC BOX ORCHESTRA 
BABY EUJSTllN; WORLD MUSIC \\'ALT DISNEY 003161 

VARIOUS ARTISTS 
iff,MftlLl:lllUIIMll.¥ff)WKllf;Hlllll!UHMCIDl'I-Vr 
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AIRPLAY SA1.ES DATA 
MOtUTORED BY COf.4PILED BY 

l'!ffl B1·11L--111-' ~-~1-~~!'! !'!I.ClSC!] llllmll l)9lJ . • p; BOS SoundSc.an 

:;Iii Si TITLE 
~- ;1 ARTIST (NPArnl I PH0M0110N LABE.l) 

4 

5 

0 

I 9 
DILE AL AMOR 
A~EIITURA PHU.uur,1 LAllk 

7 

0 
27 

Ol N E TIAN M ,IRT 

EL DOCTORADO 
TONY DIZf PIHA 11 11 

9 

10 

11 

10 28 

G 34 

13 

14 13 

18 17 

TE VES FATAL 
El TROIIO OE MEXICO FON"OVISA/MUSfVISA 

25 11 ~~~Vl~~~~IAS 

20 19 14 ~~.~?.~ .. ~o~?o.~~s~ AZON 

G 22 
HASTA ABAJO 

a> 23 10 
ltAYANII NYM I Alm 

YA LO SE G 28 JE141U RIVERA FOKOVIS'i 

e 30 I0 SEXY CHICK 

211 21 19 
,-===========~--

• 31 12 SOY TODD TUYO 

G._ 33 

G 36 ,o 
29 26 10 

c 32 19 

31 27 13 

32 24 

r = ==== --------

~ ..,. .................... """'-"'"""-----
>-'--'======= ==~---

-----~--------
G 39 11 ~;~~s'.,~!~tf..l!lADOAKACIBDNEVAOO 

C 38 
TE SIENTO 

35 29 14 ~:E~~~~I~ ~~~~~~i~s~ 
M EET ME HALFWAY ~ 37 TllE lll CX m o PEAS jllUERSC-OPE) 

G 43 
CARITA DE ANGEL 
URRY HERIIMIOEZ l ll:.N01£r F0K0YISA/IAUSIV1S,_ 

II'!. DOWN 
~ 45 

.MYSE.VHEAT1.JW4GLI.WA'fNE ~EY11.M1EF$1Ul6\)IIU 

~ --' w""'AT='A"'G='A"'T":'A'-'P"':l"'Tu""='s '='B='ER= Rv"""==="'-; 
'ill SENSATO DEL PATIO FEATtlllllfCl 81..lCK POINT IIBUHON 

42 41 

43 44 

44 46 

45 35 

46 47 

47 49 

M IRAME 
VICTOR MANUULE l<WAVI 

NADIE TE AMARA COMO YO 
DYLANO Y LENNY "SONY I.IUSIC LATIN 

S IN Tl NO VIVO 
PATRULLA I I OISA 

EMPIRE STATE OF MIND 
JAY-1. + ALICIA KEYS ROC HATIOPi 

PONTE EN M l LUGAR 
ESPINOZA PAZ OISA/ASLl 

M l CURIOSIDAD 
LOS TlGRES DR NORTE ONOVlSA 

ESA MUCHACHITA 
LOS REYES DE AJIRAtlQUE SONY 1-'USIC LATIN 

QUEDATE 
PEEWEE EMI TELEVISA 

TE AME EN M IS SUENOS 
R.:M I KEIM' PINA 

Tllo "ti Bambino" lands a lourlh lille 
from "El Patron" on Latin Alr/lhin AJrplay ~ 
as "le Pido Perdon" bows at No. 15 (1.1 I 
million listener Impressions). It's the 
chart's highest dtbul since Da1ld B~bal's 
"Esdavo De SUs Besos" entered at No. 10 
In tht Ort. 24, 2009, ~Slit. • • • ' 

(t) iTOIU!ATIN'Al!.BUMS'" 

,.1:1 :;Iii Si ARTIST ti i!!II 5il ;j TITLE or.u•~1m I OISlklti,UUNG LA6El) • m ~ AVENTURA 2] 
l 32 ' • Hl.llfDNLa...m~M:;W 

2 2 34 WISIN & VANDEL 
U REVOLIJCION WYJMACHETE 012907 i\lJ.1LE @ 

l,Ct! 3 1 JENNI RI VERA 
U OW SENC'.IRA f-ONOV,$.A JS-139.B/UMLE 

4 4 10 JENCARLOS 
I USCU'IE BULLSEYE 8914 

15 6 6 ALEJANDRO FERNANDEZ 
OOSOOOS;Mll.lO(Mllw.Jl~tAIIOCUill'C01HUALf 

a 5 6 ALEJAND RO FERNANDEZ 
DOS MUii DOS~: TMDICION FO"O\IISA 3..'i-S372J\ll.llE 

7 1 9 LARRY HERNANDEZ 
ENWIO~QJ~IAEKIO.fOWl1S,l,5700SQ,tM.£~ 

a 10 1 BANDA EL RECOOO DE CRUZ LIZARRAGA 
ME GUSTA TOOO Ol TI FO~OVISA 354394/Ul.flE a'J 

9 8 7 THALIA 
PRA'IERA f-lLAI SON'I' MUSIC LATIN $6,091 • 21) 7 PESADO 
OHOE LA CAIITIIIA: VOi.WEN 1 OISA 72JjSS3,'lMU: ® 

11 13 1 INTOCABLE 
CLASS.IC 6000-1 6013,0/SOUY MUSIC LATIN • 22 11 EL TRONO DE MEXICO 
NASTA Ml RN-.1. FONO\!ISA 35-4315/U"LE 

13 II 9 TITO "EL BAMBINO" 
QFUJl(lt l.lw;l{llliSl!ln.C.,lli.~M.5tl.Rl!t:l~U\U 

14 12 11 MARCO ANTONIO SOLIS 
MAS~MNICOAUJt'.lla:tSOUSFmiMSAlWZlfl,lM.l:{f.: 

15 19 42 LARRY HERNANDEZ I~ 1, 1W1CO COR:RI00S .. tEtll!ETAo~570037A-

16 17 35 ESPINOZA PAZ 
'i'Ol,OCMJTQPOOlOIIIBIW10$A&.CISA730:251.U.lU 

17 9 8 DRACO 
AMOR VINCIT OMtaA SONY MUSIC LJ.1111 S9999 

CD Ill VARIOUS ARTISTS 
SlffR EXITOS; LO MEJOO Oil MIO FOO'.l\ASA 1u~l.M.f 

• 25 8 PATRULLA 81 
SllfTI NO V'N'l OISA 121404,UMLE 

20 15 7 COSCUL LUELA 
aHl;J'IIU\ll/N~'IKllo-1.llffl.llr!MMJStUII(;~ 

21 18 45 TITO "EL BAMBINO" IC El PATRON SIOIIE SSJ.983/Ul.lLE 

22 24 17 DON CHETO 
El KTME OE U STEOES PLATINO S832 

23 16 9 TONY DIZE 
1AMEl.{WIClUIOliLULFOA1lDIFt~i"02fMU«tAI.IOClJiTN 

24 21 73 !.!!1! : l= l!MP.'IISAI.W~Wll'J011f!iAM.f® IL = as 26 10 ALEJANIDRO SANZ 
PARA-SO UPRESS \\'ARFlER LATINA 522'519 

28 27 15 VARIOUS ARTISTS 
IWIIO DffOS; ELOISCO OEL AHO 2009 01SA 724187iU~lE 

GJ 38 6 ALEJANDRO FERNANDEZ 
oos11• oos U\IMR5,ll rAUst1.1,1N01<Jt;O'f6i\ ~ 1,w 

G 34 43 MARISEl!.A 
20 EIITOS INMORTALES JM 6614 

29 28 30 LAURA PAUSINI 
flRIMAV'ERAAlfflCIPAOA WARNER LATINA 516627 

30 30 62 EL TRONO DE MEXICO 0 
Al MA.S GEMELAS FONOYISA 3,538{14 '\HALE 

31 35 28 VICENTE FERNANDEZ 
NECES.ITO DE Tl SON'I' l.lUSIC. LATIN S3,282 

32 29 19 LOS TIGRES DEL NORTE D LA GRAHJA FOr<-OVISA 35~ 192JU .. 1LE ~ 

G 57 43 LA ARROLLADCRA BANDA a LIMON 
MAS AOEU.lfTt OISA 724160,IUIALE 

34 36 15 JUAN GABRIEL 
1111$(:MltlJU.IISAMIXISOOXfi&liSl1~/i;IJUF,lll.:l;l)ilfl 

G 44 9 TIERRA CALI 
fll'AtCll.1EIJJ)j:UIIJSIS'i:¥:.SC.O\W%tlllft.1t..VJl&'SXW.E 

35 14 24 TERCER C IELO 
mnro,•tea~•n•.9a1WM,~1tt1.:L/l11Jt'h'ml! 

137 23 12 EDNITA 
SOY SOHY MUSIC l Allll 55934 

38 37 44 LA QUINTA ESTACION 
$IN FROIO$ SOKY IAUSIC LATIN 44947 

39 40 9 LOS RIEL EROS DEL NORTE 
Ell Yl'l/0 PARA. Tl FOKOVISA 354286'U).1LE ® 

$ 56 12 PATRULLA 81 
SERIE DIAMAlf'TE: 30 SllPER EXl'TOS OISA 721~ UULE 

41 39 75 ~~~~~!l~ • .....-a..._,...,...., '.il 

G 50 7 LA ARROLLADOflA BANDA a LIMON 
SERIE DLIIMANTE: 30 SllPER EXITO$ OISA 7213.$1/U~ILE 

G 61 12 LOS BUKIS 
SSIIEOW.WITl::3DstffAlm'OSFO'Q1:SA:61231lU~l£ 

44 33 13 DAVID B ISBAL 
SIN li!lll,R IQMS \i!U.tl11,UISM.I.UC Lffl'(I 0·3J911J.U ® 

G 
. , 

LOS TEMERARIOS 75 12 S(ll(DIWIIT£:J0a,ot[m(l$D&,jlt-U:,Uf 

46 45 35 LUIS ENRIQUE 
CICUIS 109 STOP 8910 ® 

47 52 13 VARIOUS ARTISTS 
stlPER ,t. CON I.A MUS(Ji oe MDXOF@.CMSA l541tt.Wt.E 

48 41 18 NELLY FURTADO 
M PLAN t.RSTARUWERSAL I.IIJS{; \ATN001J:31&Ul.ll£ 

48 48 3 CRISTINA 
MUCHA MWER PARA TI lEPI FONO\llSA Js,t.441/Ul.llf 

50 32 34 HECTOR ACOSTA 
~ f\BU:LD. l'(fffll).I.Vlff.YIU,1.N'ffllliltt.!JIN)l!.llll.1'.l 

Pesado reaches tht top 10 on Top latin 
Albums as "Desde la Cantina, Vol. 1" 
leaps 20-10, selling 1,000 copies (UII 
14%). With the hightst percentage gain 
among @es in tht top 20, the title takes 
ad,antage or a ~ow sales week to make 
its exception.ii leap. 

• 

. 

50 I Go to www.billboard.biz for complete chart data 

(t)·REGIONA~~ .... 1111! 
·MEXICAN1At:.BUMS 

5! m3 ARTIST !s -· t;l:5 S! ARTIST ~ !;i TITLE (IMPRINT / OISfR16UT114-G LA8EL) 1!111 5 ; ;i nnE (U,lPRlNT I OISTRllllJTl»G LA6El) 

1 7 Iii JENNI RIVERA u) • 1 10 m JENCARLOS J ~ LA GRAIi fENORA FQllQVl§A i}S4J'!l§'W,ILE BUSc.AME SULL§EYE §914 

2 ALEJANDRO FERNANDEZ 2 ALEJANDRO FERNANDEZ 
~ ~1!,!11~ •: TMOl!;;ION FQ:NQVl~A ~4Pli!YML~ OOSMUIDlS::E\IClUCOl!Jh§Y,M.§,lAlt.Q:Q!~~ 

3 LARRY HERNANDEZ 3 THALIA 
lNvr«IDESDEQO.CAll .we4lETAFfAD,16'£W.llUA..E~ PNMERA FILA SONY IAUSiC LATlt.1 561)91 

4 4 7 BANDA EL RECOOO DE CRUZ LIZARRAGA 4 4 8 DRACO 
Ml ~~i16 IHII Ill II EOti~~I~! ~ ~a9:!d!~!I l !: !!!OB )!11,!I gM~!! ~~~ 1111~1~ L! I!N ~99~9 • PESADO 15 73 LUIS FONSI • gU:Q~ L~ ~ !fi!IIA· ~~~~N 1 QI~ 7~J.!~IIJ: ~ ~ l,lfil, ~ ~ l;!!lJIIMf!SH. ~!!gj~ LM!H!i!M! ~ 

II INTOCABLE 0 10 ALEJANDRO SANZ 
CLASSIC G000-1 &tl13tl,'S0Wf MUSIC LATIN PARA.ISO DfRESS WARMER LATlr{A 522519 • 10 11J EL TRONO DE MEXICO • 14 ALEJANDRO FERNANDEZ 
t!mta Ml D!W. fQij~~ i~-4:lHil!.!!'~l ... ~ ... ,.,.,, ...... ,, ... ~ 

a 5 11 MARCO ANTONIO SOLIS 0 11 43 MARISELA 
MAS i» MARCDAKTOtlO SOUS ~(IIASA:.t'A216lM.E 21J EXITOS INIIIOIITALE$ IF.I 5~14 

9 39 LARRY HERNANDEZ • 0 40 LAURA PAUSINI 
16 MlROO HJ0$1.t~Nlllf1 I I " ' llf PfUMAVERA AtlTICIPAllA WAHKfH LA1114A 511':F.27 

JUAN GABRIEL I 
10 35 10 12 15 

CD 11 30 
" G 12 7 12 EDNITA 

i!r!'. ~ tlY Ii!,,!~(;; LATrN 5S~J4 

13 13 13 44 LA QUINTA ESTACION 
EL KTME OE USTEOES PLATINO 8832 

14 13 15 VARIOUS ARTISTS 14 10 13 MOIO EXITOS: B.OIS00 Oel. AtlO 2tl09 DISA724181Ul.1LE 

115 15 61 EL TRONO DE MEXICO 0 115 15 18 • ALMAS GEMELllS FQffQVl§A 2:~a~-'t!lMLE Ml PUJltl 

1& 16 28 VICENTE FERNANDEZ RICARDO ARJONA 
NEi;;!SITO OE TI SONY MUSIC t AIII\I 53282 

17 14 19 LOS TIGRES DEL NORTE '• ~ GRg fQKQ.1.£1~A J~41221!Jl.1Li ~ 

e LA ARROLLADORA BANDA EL LIMON 
MAS .llOU AlflE OISA 72.-41f.i0 UfAtE • 11 ~~ci4~ 1~?Yi'Zi1H'tmu1i~J.!Hl~ • 

20 17 9 LOS RIELEROS DEL NORTE 
El'I YIYD fiUU Tl fOr<CMSA 35428SJUJ.1Lf 

A 1TROPICAL: 
-\Tl-~LBUMS 

2 

3 

0 

..,..::~ ARTIST 
;; i1 mu (11.tPRllfl I OlSTRfBUTING LABEL) 

32 Kl AVENTURA DII T1£l.ASTffitfAOJ; l.Jilt.~i!?ll','ffr'UJS(.U.lt,j 

4 36 ;.~~ 1~~5~~~$~~ ® 

I HECTOR ACOSTA I 
34 $llfl.BD1l..RiWJJDJ.l'«M!E'll9}'.:,._~~..Ql(lfUfWlf 

!I ~ 1:1 Bi ARTIST . 
:5; ;i nnE (lJ.1PHINf I DISTRIBUIING L.A6EU i 
1 3~ Kl WISIN & VANDEL ) 

11111 LARE¥l)UJCl(III WV1t,te,cHm p129&7 u~m If 
TITO "EL BAMBINO" 
B.PAJUU\'ICTtftAWimlt.PISISAl.!AJOCWl!(lf&332U.I.E 

COSCULLUELA 
e.1111;1n;sll:l.'IQ/IMF.1..00emi,,,.'!Gl¥1RLnfJ~I 

45 TITO "EL BAMB INO" 0 

5 

0 11 

41 ~~~~! ~~(S~Y. EKl'llrnNAm 

1
0 ~~~,i~~1Y~'llA2~,~~s~~~" ""' LATIN 

ALEX SENSATION 
iUlXS9i&V'Olllfl!EIOCIJ.NEGAtlEWF\OOOOtUID«liWtllill 

2 

3 

4 

5 

II 

I 
El PATRON SlDHE 653$63,'UMLf ~ 

TONY DIZE 
g U WUWill.U r.AI..LEp.rol1Bl]Ft~7MJ1IDlft.tu9CI.ATN ~ 

75 ~:~~~-:.~a"'111.WOO!llOOI"" '2] 

10 38 ~~~.~m:~m,NtALE • II 

9 

10 

11 

G 
13 

14 

115 

111 

19 

25 ~:~,~~ FLDWPLAIET9011a•S<l«V"USICLArn 

10 ~.~?.! ~~O~~O~Y " USIC LAIi• ® 

ZONE D"TAMBORA 
E$l'OTD E IOOM BOOM~ 1)(1l~fX'SOOr'IALISIC u.m 

11 ~~~ "~ :.~~~ ~~""""'""""""" 

10 26 ~u~:1~~!,_~~ :,~l.t~rE OIJ 1<19JUrllt 

14 61 ~~,!,.~'/,~~~~.._,..5...,,wclAlltl 

13 49 ~~~~~~~,,,~~:W-"'"® 
18 16 ~:.:~~~!~!!.. .. ,rui,,,.,uc.a 

I XTREME 
16 SO CUPTER OOS r~ACHEIE /UJ.ILE 

17 30 ~.!:!~w~;J~!.,,., .. ..,..,,..,.1111 
BACHATA HEIGHTZ 
THE FIRST WARNER lATl)JA 23778 

11111!1!!11!11 VARIOUS ARTISTS 
- FIESTA U.TIMA DISCOS 605 J720~•som t.lUSIC LAIIN 

12 14 ~ :io~~~:,~~llX0SCM'J.U.K:tATt4 

VARIOUS ARTISTS 
SUPER 8ActlATA 2<110 Pt.Alm 901~SOW t.lUSIC lAffl 

• a 

9 

MAKANO 
6 SUPER HITS IEPI lilACHEl E 4500J6,J\11.tlE 

~ 9 5l ~ L~ IOII ROMANTIC STYI.E EM1 TELE\IISA 67917 

°#i:"" VARIOUS ARTISTS W l l 52 UTIN URWI KINGZ F.IACHEIE 012311!/UIIILE 

Aloi - VARIOUS ARTISTS W' 60l.PE DE EST.I.DO V~tAAOiiElE 013815,'ut.lLE 

13 12 65 LOSOE ATIIAS YIQIBICQOIGIHOlTE~lW'«l.l.6(:LAJ't,' !CALLE 13 I 
1 4 13 42 ~~~~ ... ! .. ~~~?1.,us1c. tArnf ,a.ss1 

1 32 1 WISIN & VANDEL I 11 4 . a.ouOOEU.HLUOftlAl'f!fSH1136"SCWYlil.lSICLAfrt I 
1 8 15 62 ~~ ... :;~11NMEWfflJJ,W(tWH1H12111UtI D 
17 18 

20 41 

19 16 15 

20 17 74 

DJ PAYBACK GARCIA 1 
AUilA.$ VlRUS 94"22 

KINTO SOL 
CARl:fl OE SUEIIIOS VIRUS,,W.CHEtl: 017117/UJ.lll: 

VICO C 
8AIULLA CARIBBEAN 8-4806/EMI TELEVISA 

SHAKIRA: ENGLISH ALBUM, LATIN HITS 
Though Shakira's "She Wolf ' album is primarily in English and tl1ere
fore ineligible to chart on Top Latin Albums. its Spanish songs have 
been taking over the radio charts. The album notches a second No. 1 on 
Lati n Pop Airplay with "Did 1t Again (Lo Hecho Esta Hecho)" rising 2-
1 17.4 million audience im press ions), following last year's "Loba." It's 
her ll th No. 1 on the airplay chart, tying her with Cristian Castro for the 
second-most toppers behind Enrique Iglesias' 14. -Ra1.Zy Ramirez 
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QJAPAN 
ALBUMS 

1 NEW ~~~O~ J-StoRM 

2 

3 

4 

5 

~ HILCRHYME 
llfCITAL CD+0\10 LTD UlrTION UNIVERSAL 

IKOMONOGAKARI 
HAJIMARI NO UTA {CO/llYD LTD EDITTOII) EPIC 

HILCAHYME 
RECITAL UMIVl:ASAt 

ARASHI 
All THE aESTt 1999-2009 J-STORt,t 

8 31 IKOMONOGAKARI 
' HAJIMARII NO ur;. E~C 

7 NEW ::.~~G CD/IJVD LTD mn10N'I PULL UP 

8 IQ :v~::STORY 2006-ZOO!I WARNER 

9 NEW ~~tEic::::,cY~C~~:uco 
10 ~ :~~~A.'Ull«:1)0\lltro~PLUUP 

I FRANCE 
ALBUMS 

ii §! iSNEP/ IFOP/Tl1'E•LIVEl JANUARY U , 200Q 

THE BLACK EYED PEAS 
TitE U.D INTERSCOPE 

LADY GAGA 2 TIIEFMIEsme.AAUE.l(CW.{.C~:rvtRff.tmRSCCPE 

3 MUSE 
THE RESISTANCE A&EIHELIUM 3/WARKER 

MARC LAYOINE 4 YnLUIII.E 10 i.1£RCURY 

5 VARIOUS ARTISTS 
MOZART L'OPERA ROCK '11,.RNER 

8 DIAM'S 
$,0.$ HOSTILE 

7 ERA 
ERA CUSSICS ME.RCUkV 

8 31 DIDIER BARBELIVIEN 
ATELIER DARTlSTES STRATEGIC MARKETING 

9 23 MELODY GAROOT 
WURRtSOti1EffEi'.RTUCJ 

10 AMEL BENT 
OU JE VAi$ J1VEJEPIC 

I 1TALY 
ALBUMS 

i! §! fFIMlfNIELSENI 

VASCOROSSI 

JANUARY 18, 2009 

2 

3 

4 

5 

8 

7 

8 

9 

10 

TRACKS 2 (lNEDrJI E RARITA) CAf'ITOl 

LAURA PAUSINI 
LAURA LIVE GIRA. MUHDIAL 05I ATl AH11C 

MICHAEL JACKSON 
MICHAEL JACKS-ON$ mis 1$ IT t.lJJ/EP1C 

LA DY GAGA 
Tllfl':l1/l#Ot61a\~Ull,)l)',lJ8'.Hfm'fffilOHISY.ff 

MARIO BIONDI 
IF TATTICA 

6J CLAUDIO BAGLIONI 
• Q,P.G.A. COLUJ.18tA 

ANDREA BOCELLI 
MY CHRISTMAS Ut/lVERS,_L 

17 !l~~~:~c~ZZOTTI 

MARCO 
00\llSI VOlA RCA 

• •SWITZERLAND 
SINGLES 

JANUARY 1', 200U 

TIK TOK 
t:ES:IIA KE~tOSA.IIE/RCA 

2 1 BAD ROMANCE 4
1111 

UfflliA!lASlif.U.t.lt.E.t(W!.h1iCl!ffiiM'A':ISfllEIG:~ 

3 MONDAY MORNING 
MELANIE FIONA UNIVERSAL 

4 RUSSIAN ROULETTE 
IUHAIOlA tSlAN010EF JAF,t 

5 MEET ME HALFWAY 
THE IBLACK EYED PU$ INTER SC.OPE 

ALBUMS I LADY GAGA 1 , THEFIMES.lllfA.l.l..l,6Kr.ff.tfu(f.6elYlli£.:;-Ni:i«CF£ 

2 2 RIHANNA 
M.1'ED ft SRPi'OEF JAM 

3 THE BLACK EYED PEAS 
THE U.D INlERSCOPE 

4 ALICIA KEYS 
THE ELEKEllT OF fllEEDOM J 

5 6 ~ I DRU.Ill.ED A OflEAM SYCO 
I SUSAN BOYLE 

Data for week of JANUARY 30, 2010 I 

~ UNITED KINGDOM 
ALBUMS 

~1:1 ~1:1 [TltE OFFICIAL 
~; ;; UI CHARTS CO.) JANUARY 17. 2009 

FLORENCE + THE MACHINE 
LUNGS ISLAND 

2 PAOLO NUTINI 
S.UNtlY SIDE UP ATUrll lC 

3 NEW VAMPIRE WEEKEND 
CDNlR,_ XL 

4 LADY GAGA 
nt:IINES'fflENA.r~ttri!.M:OEMV1'fEE~IEf1S004'!: 

5 NEW YOU ME AT SIX 
HOLD ME DOWN vm~N 

8 20 ANDRE RIEU 
FOREVD\ VUNNA DECCA 

7 11 ALICIA KEYS 
THE ELEMENT OF FREEDOM J 

8 ~ ~~t:;:i~YDOR 
9 MUMFORD & SONS 

SIGH NO MORE lSLANO 

10 14 PIXIE LOTT 
TUflN IT UP P,4ERCURY 

O cANADA 
ALBUMS ~, §I {JllliSOl l!IOS,'SOIJNDSC,AN) JANUAR'W 30, 2009 

TIK TOK 
KESHA KH, OSABE,iflCA,iSONY t.1U-Ste. 

2 BAD ROMANCE 
Wl'tN~IU{CtllfMRfltlllruW{~ 

3 EMPIRE STATE OF MINO 
JAH + ALICIA IEY$ ROC t!ATION/W.-,RltER 

4 FIREFLIES 
OWL CITY UNIVER$AL REPUSUC.,1JNI VER SAL 

5 REPLAY 
IYA.ZM 6t.flHY.t'ELU&I. ~ lU'fl.&,\'IAfflffi 

e BLAH BLAH BLAH 
KESHA FT. 30H!3 KEMOSABE/RCiVSO NV MUSIC 

7 SEXY CHICK 
DAVID GUffiA f t. AKON GUPA,'VUtOt~'EMI 

8 Y/HATCHA SAY 
».SOM OERULO RELUG,_ HEIGHTS/WARNER 

9 10 I GOTTA FEELING 
THE l,Li'.Ct: EYED PEAS INTERSCCflEIU»NERSAL 

10 MEE'T ME HALFWAY 
TiiE IBUCI EYW PL\$ IITTtRSCOPE.'UmtRSAL 

CISPAIN 
--------------

2 

3 

4 

5 

ALBUMS 

(PROMUSICAEflUOIA) JANUi'.RY 2CI, 2001 

ALEJAN ORO SANZ 
PARA.ISO EXPRESS ORO 

JOAQUIN SABINA 
Vlllil.GRE Y "l>W SONY MUSIC 

FITO & FITIPALDIS 
ANTE$ DE QUE CUEIHl DIEZ O.R.0 

DAY1D B ISBAL 
SIN MIRAR ATIU.S VAt E 

ESTOPA 
X i'.NNIYERSARIVM SONY J.IUSIC 

~ EL CANTO DEL LOCO 
6 4 IWIHl U iXI.IFlTi'. PRaBlll! 11 CMflU IRS,l'it.1,,8; 

7 

8 

9 

10 

ALEJANDRO FERNANDEZ 
DOS IIIUNDOS: EVOI.UCIOII UNIYERSA L 

NINO BRAVO 
40 i'.ltOS COIi 611110 UN!VERS,_L 

10 ~~~~~~~~~l~~~S'JM'tAUSt; 

MICHAEL JACKSON 
THI$ 1$ IT !DELUXE E01110N) EPIC,il EGACY 

- NETHERLANDS 
SINGLES 

JANUi'.AY 11, 200, 

1 NE\11 ~~R~!~~P:~E GRAAG 

2 BROODJE BAKPAO 
THE OPl'OSITES TOP NOTCH 

3 EMPIRE STATE OF MIND 
JAY·Z + ALICIA t:EYS ROC NATION 

4 IK MIS JE 
FRAN$ OUIJT$ NRGV MUSIC 

5 FIREFLIES 
OWL CITY UNIVERSAL REP\l6LIC 

ALBUMS 

2 I K3 
MAM.I.SE SIUOIO 100 

2 SUSAN BOYLE 
I DREAMED ,_ ORUM SYCO 

3 61 MICHAEL BUBLE 
CRAZY lOVl l43/fl£PRISE 

4 ROBBIE WILLIAMS 
REAUTY t:ILLBI TllE \IIIIO $l)Jt Qf!YSAUSi .. ,RGm 

5 10 ANOUK 
FOR BITTER OR WORSE OlrfO 

For chart reprints call 646.654.4633 

- GERMANY 
---------------

ALBUMS 

UOY GAGA 
THEf'Nil::,i~EN.Ul.KCrU.~tf.6ti!Yfk9:'NI~ 

2 ADORO 
fljfR fMlilER UltO DICH ur<rvERSAL 

3 12 FALCO 
THE SPIRrJ NEVER DIES STil.RWAlCH 

4 41 PINK 
fUNHOUSE LAfACE/JLG 

PETER FOX 5 PE'TUI FOX & C{l.t)ST'EB. lNE MIS 8EfUI IW.f!NER 

8 THE BLACK EYED PEAS 
THE E,N,D INTERSCOf'E 

7 SOUNDTRACK 
ZWEIOttAl"UEIHI Uf!MRSAl 

8 sl ICH + ICH 
BlJrE REISE D0Wf511C POP 

9 ROBBIE WILLIAMS 
REAUTY kliEO 1HE Y10EO STAR CHRYSALJS.MRGltl 

10 11 DAVID GUETTA 
Otlll LOYE GUMNIRG!fl 

§! {ARIA) JANUARY 17, 2()09 

SUSA.N BOYLE 
I DREAM.ED A ORUM SYCO 

[2 ' VAMPIRE WEEKEND 
"""I YA,MPIRl wm:oo XL 

3 2 MICHAEL 8U8LE 
CRAZY LOVE 143-IREPR~SE 

4 • KESHA 
ANIMAl KEt.t0S,.8EJRCA 

5 LADY GAGA 
I\IErME 1001UISTR:AIUl: ID"UEOl:ffl11RUNTE~ 

II 41 THE BLACK EYED PEAS 
me ( ,N,D INTERSCOPE 

7 MUMFORD & SONS 
SIGH NO MORE ISLAND 

8 TAYLOR SWIFT 
FEARLESS BIG W,_CHINE 

9 NEW ELVIS PRESLEY 
5-0 AU$1AALIAN TOP m, HIT$ 'M • ·n RCA 

10 FOO FIGHTERS 
6REATE$T IIIT$ ROSwtUJRCA 

El MEXICO 

2 

3 

4 

5 

8 

7 

8 

9 

ALBUMS 

§! fBIMU) JANUARY 19, 2009 

ALEJ ANDRO FERNANDEZ 
DOS MUNOOS: EYOLUCION UNII/ERSAi. 

ALEJANDRO FERNANDEZ 
DOS MUNDO$: TRAOICIOM UNIVERSAL 

3 : fl~:E~A,.,_A S~Y MUSIC 

I KALIMBA 4 .tMAR Y OtWIER IKIMENA.£ A I.AS rlW«IES SOti'f MtJSC 

SUSAN BOYLE 
I DREAMED A tN\EAM SYCO 

s I ~~E~~ E1<llfU~tl@IMlifttlP.RSCU'I: 

SHAKIRA 
LOIBA EPIC/SOHY MUSIC LAflN 

t3 ~~;Ni~~.::::u'i~ASONV •1usrc 

Jg ~:UE.._RJ~:!'tUL2SO'«MUMIU 
MARIA JOSE 10 22 AMA!ITE Ot: LO ,UENO OCESA 

~w 

:Si (OLTRATOP/ GFK) JANUARY 20, 2009 

T IK TOK 
IUSIIA KD10SAIIE/RCA 

2 MEET ME HALFWAY 
THE IU(;K EYED PEAS INUftSCQl)E 

3 3 STEREO LOVE 
EOWAIIII MAYA FT, VII(,_ Jl6tlJNA SPINNtN' 

4 41 BAD ROMANCE 
LMIYGAGA~H!Nlhf.OtftfMR:E.fflIRSO:lft 

5 FIREFLIES 
OM. CITY UNIVERSAL REPU8LIC 

ALBUMS 
THE BLACK EYED PEAS 
THE E..N.D If! 11:.RSCCWE 

2 SEAL 
HfTS W,_RNER BROS 

3 COMEDIE MUSICALE 
MOZART IJOPERA ROCK Wil.RNER 

4 VANESSA PARADIS 
IE$T OF 8ARCLAY 

5 11J 
MYLENE FAMER 
NOS ON TOUR POLYDOR 

EUROPEAN 
HOT 100 SINGLES 

wl:I ~; t;E; 
:5• (M1ElSEN/lllll!IOARO) -'AMUARY 2(1, 20051 

MEET ME HALFWAY 
TttE SU.CIC EYBI PUS IMlERSCQf'E 

2 1 ] ~~~::,1~~~illCl,:AAY11UI,-W1:nlft 

3 8 TIKTOK 
KUN,_ KEP,t0$,.8£/RCA 

4 RUSSIAN ROULETTE 
RlttANNA SRPIOEf J,_W 

5 26 FIREFLIES 
OWL CITY UNJVERSAL REf:VSUC 

8 STEREO LOVE 
EDW,.RO MAVA n, VIK.I. JIGULiMA. SPm~1r1· 

7 REPLAY 
IYAZ T•IE IS !,(ONEY/BELUGA HBGHT&'REPRISE 

8 EMPIRE STATE OF MIND 
JA'f-l + ALICIA KEY$ ROC NATION 

9 12 I LIKE 
Kl:RI llllSOtl MOSLEV/ZON~ 4/INUkSCOPE 

10 10 J'A IMERAIS TELLEMENT 
JENi'. LEE ~1ERCURY 

11 RIVERSIDE (LETS GO) 
$IDNEY SAMSON OA.lA 

12 I GOTTA FEELING 
TttE 8UCI £YBI PUS IM"IERSCOl'E 

13 19 RAIN 
MIKA CASABLANC.\o'ISLANO 

14 11 STARSTRUKK 
30H!3 FT. !CATY PERRY PH-OTO HNISH 

Hi 13 I WILL LOVE YOU MONDAY (365) 
AURA. DIONE MUSIC fOR DR~,_P.(S 

18 15 SEXY CHICK 
DAV10 BUffiA FT. AKON GUF,1/\1\RCilN 

17 14 ET MAINTENANT 
JOKNNY HALL10A'( WARr<Efl 

18 16J ~;:~Alff.WNM.tlltAA'ffiliE~'ISlfroi'E 

19 18 MORNIN(l AFTER OARK 
TiltBW,Dfl IBJJRRUOO !U.c~ lt!ltll'ER9:.(ft 

EURO DIGITAL 
SONGS SPOTLIGHT 

2 

3 

4 

5 

8 

7 

8 

BELGIUM 

TIK TOK 
KHHA KASZ' 1,10NEYJRC,_ 

FIREFLIES 
OWL cm UNIVERSAL REPU8Ut 

ENVOI 
All.$YNlHE MINDED KEREMOS 

MEET ME HALFWAY 
TttE 8Utl EYHI PUS IMlERSCOf'E 

BAD ROMANCE 
UOY'~SB&u.l.J@l)'u.E.OfRflYTHr~ 

STEREO LOVE 
(OWARD MAYA & V.A JIGULIIIIA C,_T 

7 ~<;2,~AAN 
s J : ,~NcASABLAtic,._,,1sLANO 

9 NEW ~H'i'~:_~ ~~P~;:ic~us 

10 RE !~r~RA~1:ir:~~ ~cic ~~~O~ 

Jovanotti debuts al No. 3 on the 
Italy Digital Songs chart wil11 
•Badami A/Kora," the Iii~ lra<k 
hom the new Gabriele Huccino
direcled film. 

•POLAND 
______ A_L_B_U_M_S ____ _ 

2 

3 

4 

5 

Ii 

7 

8 

9 

:;i:5 (ZWI.ZEJC PIIOOUCENTOW 
:5i AUDIOYIOEO) JANUARY I S, 2009 

6 r H~~.:.~~E~ S~~r PEAS 

I LADY GAGA 
2 lli(~[#OliSTERSTRf.l.lt.M.01J41)lffMl(['VIERSWff 

$TINO 
IF ON A WINTER$ • GttT UNWERSA.1 
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RECORD COMPANIES: Columbia Records Group names 
Ashley Newton president. He was executive VP of A&R 

at RCA. 

Sony Music's Commercial Music Group names Gil Aronow 
executive VP of business and legal affairs. He was senior VP. 

Universal Music Mexico promotes Jose Puig to GM. He 
was VP of Latin artists marketing at Universal Music Latin 

America. 
Sony Music Entertainment Canada names Shane Carter 

president. He was co-president of Sony Music Canada. 

PUBLISHING: BMI promotes Anne Cecere to director of 

film/TV relations. She was associate director. 
Warner/Chappell Music appoints Phil May VP/GM in 

Nashville. He was a founding partner of global music pub

lisher R2M Music. 

Dutch collecting society Buma/Stemra will submit Hein 
van der Ree-currently CEO of Epitaph Europe - for ap

pointment as statutory director/chairman of the board. 
The Buma/Stemra members will meet to consider the ap

pointment March 22. If appointed, he will succeed Cees 
Vervoord May 1. 

DISTRIBUTION: Universal Music Group Distribution pro
motes Nydia Laner to senior VP of Latin sales and market

ing. She was a senior sales executive at Universal Music 

Latrn Entertainment. 

TOURING: The Agency Group names Guy Richard VP 
and an agent. He served in the same role at the William 
Morris Agency. 

RELATED FIELDS: Licensing consulting company Rights
Flow names Michael Kauffman VP of sales and marketing. 
He was managing partner at the Hi Five Group. 

MTV Latin America promotes Pablo Szneiberg to VP of 

original content development. He was director of develop
ment at Nickelodeon Latin America. 

-Edited by Mitchell Peters 

MUSIC FOR RELIEF AIDS HAITI V ICTIMS 
Alanis Morissette. the All-American Rejects. Dave Matthews 

Band. Enrique Iglesias. Hoobastank, Linkin Park, Lupe Fi

asco, Kenna, Peter Gabriel and Slash are among the acts that 
have donated exclusive songs to nonprofit group Music for 
Rel ief to raise money for the earthquake victims in Haiti. 

In the days following the Jan. 12 ear thquake that devastated 
Port-au-Pr ince, Music for Relief-founded by Linkin Park 

after the Asian tsunamis in 2004-contacted artists to donate 

music to sel l for chari ty on its Web si te. The songs are a mix 
of unreleased studio material and live tracks. 

"We started talking about how huge the impact was and 

how we really wanted to do something special." Music for Re

lief executive di rector of operations Whi tney Showier says. 
" [ Li nkin ParkJ started reaching out to other ar tists who also 
felt deeply saddened and i mpacted by the earthquake and we 

got a great response.· 
The music is also avai lable for download at each of the par

ticipating artists' Web sites. A fter clicking to download the songs 

bundle, users w ill be sen t a zip fi le with the MP3s. Fans are then 
asked to give a suggested donation of $10, but Showier says that 
no amount is "too big or too small." -Mitchell Peters 

New West Records and 
the Country Music Hall of Fame and Museum 

sponsored the Nashville premiere of "Crazy Heart," the debut 
feature film from writ er/director Scott Cooper st arring Jeff Bridges. 

Bridges won the Golden Globe Award for best actor in a movie-drama f0< the 
rote. From left at the screening's post -party: BMI VP of writer/publisher relations for 

Nashville Jody WIiiiams; Lost Highway recording artist Ryan Bingham. who co•wrote the 
film•s song "The Weary Kmd"; art,sVproducer T-Bone Burnett, who co-composed the fi lm"s music; 

Bridges: and New West Records president Cameron Strang. PHOTO cou~ 1t-Sv Of- 1;N-IKA GOt.r,:,Nn•1G 

COLE FANS BANKROLL NEW ALBUM 
Lloyd Cole will enter the studio March 8 

to record his new album-with a little 

financing help from his fans. 
The former Commotions leader 

used his Web site and e-mail list to en

courage prepurchase of the follow-up 
to 2006's "Antidepressant," which he 
says has raised a significant amount 

of the funding he needs to record it. 

" I'm looking to raise $60,000, which 
these days is a lot of money, but it's 
looking like I'm going to get at least 

80% of it," Cole says. "Even though I 
haven't got everything we were look

ing for, i t 's enough to start making 

ducers. "My last two records have very 
much been solo records-me in a 

room for 90% of them," he says. " I 
want to make an old-school record 

working with music ians I like in a 

room, with songs I've just written, 
probably recording to tape." 

He' ll be joined in the studio by multi

instrumentalist Mark Schwaber, who's 

part of Cole's current Small Ensemble 
acoustic touring outfit, and drummer 
Fred Marr, who produced some of 

Cole's early solo recordings. It's likely 
that Commotions guitarist Neil Clark 

will also play some role on the album. 

the record." "It is going to be very diverse in 
Cole, who resides with his wife and sound," Cole says. "There's going to 

two sons in Northampton, Mass., has be some loud songs but also some 
opted to return to New York to record quiet songs-at least two or three done 

in "a proper studio" with outside pro- in the Small Ensemble style." 
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British blues 
legend John MayaJI 
and his singer/songwr'iter 
wife, Maggie Mayall, 
recently signed worldwide 
administration agreements 
with Wixcn Music Publishing and 
accepted their obligatory signing 
bonuses: W ixen Music Publishing 
socks. From left Wixen Music 
Publishing co-owner Sharon Wixen, 
Maggie and John May.111, and W ixen 
MUSIC Publishing CO•owner Randall 
Wixon. PHOTO COURTESY Of No\THAN OSHER 

CITY OF HOPE'S 
SPIRIT OF LIFE GALA 
cancer research, treatment and 
education center City of Hope 
sponsored it s annual Spirit o f 
Life gala Jan. 13 in Los Angeles. 
Held downtown at the new JW 
Marriott and Ritz-Carlton hotel 
at L.A. Live, the black-tic gala 
honored AEG president/CEO 
Tim Leiweke for his significant 
business .1nd philant hropic 
accomphshments. The event 
raised more than $8.6 m11l1on. 
Ptto-os COU~TESY OF lESTEFi! 

COl•rn/WIR[IMAGC COM 

0 Coty of Hope president/CEO 
Michael A. Friedman (left) 

with AEG president/CEO Tim 
Leiweke. 

e ~:C:1~e~t~;!:~:~!;::;, 
City of Hope president/CEO 
Michael A. Friedman, AEG 
president/CEO Tim Leiweke 
and Los Angeles Mayor Antonio 
Villaralgosa. 

E) f~tie~~~=~~ ~~i~~ a;gafd 
memb ers and co•nat1onal 
campaign chairm en attend the 
$pint of Life gala. In the back 
row, from left Creative Artists 
Agency agent Jett Frasco: 
Grammy Foundat1on/Mus1Cares 
president Scott Goldman, Gang, 
Tyre, Ramer & Brown attorney 
Gregg Harrison; Disney Music 
Group chairman Bob cavallo, 
Island Def Jam Music Group 
president/COO Steve Bartels; 
Med1abase/Premiere Radio 
Networks senior VP of music 
initiatives/VP of affiliate relations 
Alyssa Pollack: Recording 
Academy president/CEO Neil 
Portnow; ProJect Playlist CEO 
John Sykes; and Universal Music 
Publishmg Group chairman/CEO 
David Renzer. In the front row, 
from left: Music Asset 
Management president Mary Jo 
Mennella; Universal Music 
Enterprises president/CEO 
Bruce Resnikoff, Loeb & Loeb 
co-chairman John 
Frankonhcimcr; FIiament 
Entertainment Group CEO Phil 
Quartararo; City of Hope 
president/CEO Michael A. 
Friedman; AEG president/CEO 
Tim Lolweko; Universal Music 
Group president/COO Zach 
Horowitz; Z1ffren, Brittenham, 
Brancil, Fischer, Gilbert-Lurie, 
Stiffelman. Cook. Johnson, Lande 
& Wolf partner Gary Stlffleman; 
Creative Artists Agency head o f 
music/ managing partner Rob 
Light; and G,;rng, Tyre, Ramer & 
Brown att orney Don Passman. 
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MICHAEL GUDINSKl'S 
PIONEERING PROMOTION FIRM 
CELEBRATES THREE DECADES 
OF HOT SHOWS DOWN UNDER 

BY LARS BRANDLE 

JANUARY 30, 2010 I www.billboard.biz I FT·l 
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Frontier 
headliners 
(clockwise 
from top 
right): 
BILLY JOEL; 
MADONNA 
w ith 
MICHAEL 
GUDINSKI; 
Kings of 
Leon's 
CALEB 
FOLLOW ILL; 
Foo Fighters' 
DAVE 
GROHL; 
LEONARD 
COHEN; 
Gudinski w ith 
KYLIE 
MINOGUE 
and STING 
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He was a man who didn't require much sleep." 
Harvey Lister, CEO of Brisbane, Australia

based AEG Ogden, which manages venues in 
the Asia Pacific region including Sydney's Acer 
Arena and the Brisbane Entertainment Centre, 
echoes that praise. 

"Michael's prepared to be innovative," he says. 
"He talked Billy Joel into selling the seats around 
behind the stage in Brisbane and Sydney. Those 
seats are as good as the seats out the front- they 
sit right over the top of the stage. It's like sitting 
in the choir stalls at an orchestra. Mid1ael went 
for that. He was able to increase his yield for the 
Billy Joel tour, which made Billy pretty happy, 
and the people who sat in them were happy as 
well. Every promoter is looking for additional 
revenue opportunities, but Michael was the first 
to embrace that. He th inks about those types of 
things as much as anyone in the industry." 

While Frontier Touring marks its 30th an
niversary, Gudinski has reached another no
table m iles tone: He's been in the music 
business for a half-century. Part of Australian 
music industry folklore is the tale of how this 
impresario cut his tee th in the ar t of deal• 
making at the tender age of 7. 

MICHAEL GUDINSKI HAS 
more reason to party than ever 

before. An icon of the Australian 
music business, Gudinski founded 

Frontier Touring 30 years ago 
and the company expects 

sometime this year to present 
its 500th tour. • During the past 

three decades, a who's who of 
rock'n'roll has toured Australia 

and New Zealand under the 
Frontier Touring banner. Frontier 

paired Billy Joel and Elton John 
as co-headliners and the 

likes of Bob Dylan, Frank Sinatra, 
Aerosmith, Madonna and Guns 

N' Roses have enjoyed Gudinski's 
famous hospitality Down Under. 

• Gudinski also is founder/ 
chairman of the Mushroom Group 

of Companies, the multiprongea 
music enterprise that mcluaes 

Fron tier and traces its roots 
to the founding of Mushroom 

Records in 1972. In recognition 
of Gudinski's influence and 

impact, MIDEM has invited the 
Australian entrepreneur to 

deliver a keynote at the 
trade event's International 

Indie Summit Jan. 26, which 
coincides with the Australia 

Day holiday. 

Pioneering promoter. MICHAEL GUDINSKI, seen here in 1997, has been a 
'v1s1onary' on the Aust ralian scene, Billy Joel's agent Dennis Arfa says. 

Gudinski' s family home was a short distance 
from the Caulfield Racecourse in Melbourne's 
suburbs. "\Ve had a big backyard and we worked 
out we could park six to eight cars in the yard, 
at two shillings a car." he recalls. "There was a 
bit of entrepreneurial spirit even back then." 

"Michael is the original 360 innovator; he was doing 360deals 
decades before anybody," says Artist Croup International presi
dent Dennis Arfa, agent for Joel and other artists whose tours 
have been presented by Gudinski through Frontier. "He was a 
record label, promoter, manager, publisher, agency owner. The 
only reason it never quite raised many eyebrows is because it hap
pened in Oz. He was a visionary and extremely entrepreneurial. 

APRAIAMCOS congratulates 

Gudinski soon graduated from parking cars 
to p,rking backsides 011 concert seats. As a shy teenager, he took 
in a lunchtime concert where the stage was lit up by the Loved 
Ones, a dynamic mid-'60s local band. It was love at fi rst sight. "I 
wasn't really enjoying school. I wasn't going to get a job where I 
wou ld get up in the morning and say, 'Fuck this, another day at 
the slogger,' " he says. Before the end of the '60s, Cudinski was 
prese11ting h is own dance parties continued on >>pFT-4 
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from »pFT·2 throughout Melbourne, booking acts like 
Chain and the Aztecs. The shyness evaporated. 

Gudinski came under the eye of Bill Joseph, one of the biggest 
promoters, agents and artist managers in Australia at the time. Now 
brimming with confidence, the young music fan got an offer from 
his new mentor for the "perfect job," trying his hands at all as
pects of the live game. The offer came at a pivotal moment in 
the youngster's career, but it carried a price. At 16, Gudinski 
dropped out of school to pursue his dream of a career in music. 

"My parents were overseas at the time," he recalls. "When 
they retumed home my father swiftly threw me out of the house. 
I'm not bitter about that. lfhe hadn't, I probably wouldn't be 
where I am today." 

Gudinski would later return to the family home. A bun
galow behind his parents' home served as the early offices 
for what became Frontier Touring and the Mushroom Group 
of Companies. 

By the age of 21, Gudinski was opening up new frontiers 
in Australia's music scene. But not without making some 
memorable m istakes along the way. In one episode, Gudin
ski and his friend Ray Evans teamed up for what seemed a 
no-brainer business scheme at the now-legendary Sunbury 
Festival, an annual event that ran from the mid-'60s through 
the mid-'70s in Sunbury, Victoria. 

"Ray came up with the idea of a watermelon concession. 
We would just truck them in and cut them in half. But the 
third year in 1974, [the rain[ pissed down," recalls Gudinski, 
who at the time was stage manager of the show. "And we got 
stuck with 1,000 watermelons. It sort of ended in tears." 

Gudinski formed the Consolidated Rock Agency with 
Michael Browning, who subsequently managed AC/DC and 
launched the band's international career. Soon after they em
ployed Tasmanian Michael Chugg, who had recently moved to 
Melbourne. At the time, Chugg was selling linen by day and man
aging bands at night. He would go on to play a leading role in tl1e 
rise of Frontier Touring. 

The triumvirate had a dalliance in the world of music maga
zine publishing with the Daily Planet, but it closed in 1973. Gudin
ski and Browning learned another lesson in professionalism when 
they booked a disco without the requis ite license, and were shut 

down two weeks later. "I started to realize it was business," Gudin
ski says, "and you needed to have certain practices in place." 

T he disco was called the Magical Mushroom Mansion. And the 
Mushroom name lived on many years after the club shuttered. 

Ray Evans would prove tobeaconstant partner in Gudinskrs ven-

Work 1ng class heroes. JIMMY BARNES ( left) has been one of the 
top-selling rockers 1n Australia while working w ith Gudonsk1 

lures in those early days. The pair formed Mushroom Records in 
1972 and found a vehicle to promote its acts 011 the live arena with 
the Evans Gudinski touring business. Two years in, the label struck 
platinum with Skyhooks.abandGudinskiwas guiding as manager. 

"Our biggest-selling album had been maybe 30,000-40,000 
units. Then out of nowhere came along the Skyhooks album ["Liv
ing in the 70s"], which sold 300,000 copies," Gudinski recalls. 

Evans Gudinski was having its own success, promoting British 

MTV AUSTRALIA 
CONG RAT U LATE S 

MICHAELGUDINSKI & 
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and American blues bands, beginning with John Mayall & the 
Bluesbreakers, then Muddy Waters and Willie Dixon. The bud
ding promoters even handled Manfred Mann and Jethro Tull dates 
as well as the early AC/ DC tours of Australia. 

Eventually. Evans Gudinski ran into financial difficulties and 
tl1e company ceased doing business. !twas the beginning of 
the end of Gudinski's partnersh ip with Evans, but the start 
of bigger things to come. 

Gudinski learned from his mistakes. With in two years. Fron
tier Touring was formed with a team of partners, including 
Chugg, Evans. Frank Stivala and Phil ip Jacobsen. This time, 
Gudinski was running the show. "We had enough tentacles to 
penetrate," he says, "and we came along at the right time." It 
was the late '70s, a time when alternative, new wave music was 
breaking through in England and making ripples abroad. 

In January 1980, Frontier Touring presented its first na
tional tour, bringing to Australia the British new wave band 
Squeeze. Next up was a trio that would set tlie tone for com
mercial success in the early part of the decade, the Police. 

"Frontier had a pretty amazing run through the '80s," 
Gudinski says. "We really went out of our way to look after 
tl1e artists when they were in tl1e country, whatever it took 
within reason. We quickly got a pretty good reputation. Be
fore you knew it, we were dealing with the Irving Azoffs, 
Howard Kaufmans, Chris Wrights and Rod McSweens- the 
big names who are still there today." 

Meanwhile, Frontier Touring was catching the biggest 
names in music-Duran Duran, Neil Young, Bon Jovi and 
R.E.M. among them- and bringing them to Australia. 

"We first worked together on Duran Duran in the early 
'80s, where we went from theaters and clubs to multiple are
nas very quickly," recalls Rob Hallett, president of interna

tional touring for AEG Live. "That was probably 1983-84. Last year 
we worked together on Leonard Cohen's triumphant, award-win
ning tour, where we again sold out arenas despite Michael being 
constantly told by his friends, 'Leonard who?' In between we 
shared many successes, meals and laughs." 

Mushroom Records, Gudinski has often said, became his "day 
job" while Frontier Touring was his "fun job." There was a lot 

more fun to come. cont inued on »pFT-6 
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from »pFT·4 Through the years. Frontier continued to 
evolve, losing a couple of partners along the way, while Chugg's 
profi le grew within the firm. 

By the early '90s. Frontier was a touring powerhouse with Gudin
ski presiding in Melbourne and Chugg overseeing Sydney. "One 
of the things that has kept Frontier strong is our standing as the 
most reliable touring company in this part of the world," Gudin
ski says. "We pay quickly, properly and on time. That's the best 
reputation you can get.• 

Gudinski and Chugg also earned a reputation as party animals. 

As a new decade arrived, the company also extended its reach 
across the Tasman Sea. opening an affiliate in New Zealand run 
by Brent Eccles and his wife, Helen. "We're the on ly promoters 
who have got a stand-alone New Zealand office,• Gudinski says. 
"It's a small market, but a very exciting, trendsetting one." 

These days, Gudinski remains the undisputed power at the 
helm of Frontier. But responsibilities are shared. Sydney-based 
Midiael Harrison, an 18-year veteran who rose through the ranks 
at the affiliated Harbour Agency, plays a vital role as Frontier's 
tour coordinator. His counterpart in Melbourne is Gerard 

"A lot ofit came in the line of duty,· Gudin
ski says with a laugh. "It's a competitive 
business. You've got to have an edge some
where. I'm sure there are a couple of tours 
we might have not got because they'd heard 
of the Gudinski-Chugg legend." 

Sony Music Australia chairman/CEO 
Denis Handlin muses over one unforget
table celebration. "I have fond memories of 
the first Billy Joel tour [in 1987), which was 
an outstanding success. Both Michael and 
I threw an ice sculpture of a piano into the 
Sheraton Mirage pool. The industry needs 
characters like Michael Gudinski. Otherwise 
we should all go basket-weaving together." 

'Frontier set 
new standards 
in marketing, 
production 

and the 
presentation 

of acts.' 

Schlaghecke, a 27-yearcompany veteran 
who previously worked a t the Premier 
Artists booking agency. To both men
and his son, Matt, who runs Mushroom's 
Illusive label- Gudinski entrusts respon
sibility to ensure the future of Frontier. 
(Gudinskisdaughter, singer/songwiiter 
Kate Alexa, is making her own name as 
a pop singer, with a top IO national sin
gle, "All I Hear,• to her credi t. She is 
signed to Mushroom's Liberation label.) 

In addition, Gudinski's wife. Sue,has 
been the first lady of Mushroom Group 
and a positive counterpart in the music 
executive's life for more than 30 years. 

The '90s had its share of highlights for 
Frontier Touring. including Guns N' Roses 
concerts in 1993 a t Eastern Creek Interna-

-MICHAEL CHUGG, 
FORMER FRONTIER "Sue has been my solidarity in what 

can be a difficult, eccentric and egocen-PARTNER 

tional Raceway in Sydney (selling 71,000 tickets) and Calder Park 
Raceway in Melbourne (73,000). But the decade would close out 
with a bang when Chugg split in 1999 to establish his own busi
ness, Michael Chugg Entertainment. 

However. Chugg continues to admire the work ofhis former part
ner. "Frontier set new standards in marketing, production and the 
presentation of acts. Over the 30 years, they have supported Aus
tral ian and NewZealandactswith massive national tours." he adds, 
quipping, "particularly before I left at the end of 1999. Michael Gudin
ski has played such a major role in most parts of the Australian music 
industry. I'm proud to have been [his) partner," he says, joking that 
he "can only ask [Gudinski] to stop trying to steal my clients." 

FT·6 BILLBOARD I JANUARY 30, 2010 

tric business," Gudinski says. "She sup
port s me totally and she gives me ideas on how to deal ,vith 
people. She's an asset to the business without any doubt. And 
she's been a very stabili:cing influence in an industry where. 
at times during the years, I've probably partied a bit too hard." 

To stay ahead of the game in the competitive Australian 
promotion market, Frontier last year re-engineered its Web 
presence and launched new interactive features. The com
pany has amassed a database of nearly 400,000 ticket buy
ers, with whom it can communicate and target for specific 
shows. Already the on line overhaul is paying off. British 
artist David Gray's October 2009 tour was one of a growing 
number of Frontier treks that sold out without advertising. 
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Looking ahead, Frontier will further explore opportun ities 
between sponsors and music events. "I see a trend coming 
where there will be a lot more sponsorship dollars wh ich can 
be diverted, not necessarily directly into tour sponsorship, but 
into music-related events," Gudinski says. "Sports gets so much 
sponsorsh ip money [now], but I can feel the cycle turning. 
Music seems to be very much back in vogue as it has such a 
wide age-group appeal. Sponsorship can enable us to give the 
public things at a cheaper [ticket] cost." 

:.•·. · ... . . . ,... 0Frontier Touring 
- n Top Down Under 

Gudinski says he's had various offers in the past to sell Fron
tier Touring or to take on investors. "Frontier has always run as a 
private company, never under the scrutinyofinvestors. But you've 
got to look at the options that come up," he says. "Over the next 
couple of years there'll be a couple of situations that we'll have to 
consider, I learned from the sale [of Mushroom Records to News 
Corp.) that for us to let anyone get involved, [my involvement] would 
have to be implicit. They'd be insane not to have me continue on." 

The stakes in the touring business are higher than ever, but 
Gudinski doesn't intend to cash in his chips. "We've had tours 
that have lost $2 million Australian [$ 1.8 m illion) over the years. 
but not too many fortunately. We've had some which have made 
more than that. It's high r isk, but it's a business I still enjoy." , 

•· A -
Gudinski smiles as 

Ashley opens UK office ... 

The coming year promises to be another busy one for Frontier. 
In February and March, a combined bill of Diana Krall, Madeleine 
Peyroux and Melody Gardot will tour Australasian arenas. Krall 
will perform with her band and a 42-piece orchestra. TI1e trek will 
also take in five wineries as part of the popular series A Day on 
the Green, in association with Roundhouse Entertainment. 

Frontier also will promote tours by acts including Tom Jones, 
Them Crooked Vultures, Lupe Fiasco, the Fray, Matisyahu and 
Moby. Gudinski has his sights set on promoting a return visit by 
Cohen.and he also plans on working with a string of rising inter
national talents like Cobra Starship and La Roux. 

Australia's number one ind 
J "' : 'B.i," e sArchieRoachK . . ·. . . ependent spreads its ivings 
frente! r~ 1:1 11 r1 ,1" iStraitjac:~;f.'1:'; r ~ 
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A fami ly affair: Along 
with a media profile 
that has earned 
numerous magazine 
covers t hrough the 
years, MICHAEL 
GUDINSKI has enjoyed 
the support of his 
family including (from 
top center) his wife 
SUE GUDINSKI; his son 
MATT GUDINSKI, 
managing director of 
Mushroom's Illusive 
label; and his daughter 
KATE ALEXA 
GUDINSKI, a singer/ 
songwriter who has 
had a top 10 hit in 
Australia. 

"I've always been very keen on working with new artists," Gudin
ski says. "The new artists are the future. By trying the best in new 
artists, it separates us from a lot of the competition." 

And what are the chances Frontier will be around to celebrate 
its i ,000th tour? r s,,c1,l\1,,C,1,a;er,H di . 

sScarymotherner11 G 1 ·&· ea essChrckens 
"' 1 aye Gi//ianPt:r,tuire 

"I'd like to think Frontier would get into hiple figures," Gudin
ski says. "But we're in no hurry." 
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GUDINSKI REFLECTS ON HIS TOURING 
COMPANY'S THREE-DECADE RUN 

Michael Gudin ski, founder of Australia's Frontier Touring and chairman of 
its parent enterprise, the Mushroom Group of Companies, is a study in constant 

movement. As he sits behind a desk at the Brisbane Entertainment Centre, 
Gudinski's left knee bounces up and down, like a sprinter's before a race. There's a 

hum of incoming phone calls and people entering his orbit. Visitors from all 
sectors of the local music industry drop by to greet the man whom admirers 

call "Godinski." "I don't like that nickname," he says dismissively. "I find it a bit 
over the top." • The world doesn't revolve around Gudinski, but a fair-sized chunk of 

Australia's music business does. The Mushroom Group, based in Melbourne, 
is the original 360-degree business model, with 20 companies, including Frontier, 

that encompass every aspect of the music business. Gudinski is in Brisbane for a stop on 
Green Day's eight-date December tour of Australia. The tour is No. 489 presented by 

Frontier, which marks its 30th anniversary this year. The company is expected to stage 
its 500th tour before the year is out. • "I find it hard to name someone else in the industry 
with Michael's global success on the touring side, the label side and the publishing side," 

Universal Music Australia managing director George Ash says. "He's one of the music 
industry legends. We're lucky to have him in Australia." • Troy Blakely, senior VP of the 

Agency for the Performing Arts and one ofGudinski's many U.S. colleagues, says, 
"Michael has not only played an important role in developing artists in Australia, 

he has deftly handled the entire curve of some artist careers there, from breaking to 
headlining and then maintaining their career so the artist can return to Australia on a 

consistent basis and always have Australia in their worldwide tour plans." • Backstage 
at the Green Day show, Mark Wilson, bassist for supporting act Jet, pays Gudinski 

a visit. Wilson's carrying a python-a surprise for a bandmate's birthday. 
But then, nothing is quite ordinary in Gudinski's world. continued on »pFT-10 
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Burswood has the perfect stage to suit any gig. You'll fit up to 2,500 punters in Burswood Theatre, 
and Burswood Dome is t he only indoor venue in Perth that can hold a crowd of 20,000. 

Congratulat ions to Michael Gudinski and Frontier Touring on 30 years at the forefront of the 
Austral ian Music Industry. We t hank you for bringing t hcs<' great acts to Perth. 

Phone 08 9362 7685 or visit burswood.com.au for more information. 
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Deal maker. MICHAEL GUDINSKI ' 1s one of the music 
industry legends,' Universal Music Australia managing 
director George Ash says. 
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Village Roadshow, John, Robert, and Graham 
wish Frontier Touring and Michael Gudinski 

all the best for the 30th Anniversary. 
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from »pFT•S You chose to stay and build your career in 
Australia rather than make the move to America or Britain. 
Any regrets? AUSTRALIAN ACCOLADES 
I would rather be a big fish in a small sea. And I made a conscious 
decision to bring up my kids in a town where I was born. In hind
sight, ifl had gone to live in England or America for a wh ile, it might 
have made a huge difference to a cou pie of the Mush room artists I ike 
Split Enz, who should have been a huge international success and 
almost were. 

I don't regret the decision I made, but it frustrated me not to have 
the success in the U.S . that I've had elsewhere. I don't think it's too 
late, though. I've gone in with Korda Marshall on his [relaunched 
U.K.) label Infectious, which has signed up-and-coming stars the 
Temper Trap. They're already doing big things in the U.K. with a No. 
6 single there. [The Temper Trap last fall cracked Billboard's Top Heat
seekers albums chart with "Conditions," released in the United States 
by Glassnote Records.[ 

Unlike many of your peers, you didn't earn your stripes In 
a band. 
I never played an instrument. I had a bad piano teacher when I was 
younger and I didn't like it. From a record company and a produc
tion point of view, [musical training] would have been handy to have. 
It other ways, it makes m e more business-sawy, realistic. I have no 
frustrations about being a pop star. 1 haven't wanted to stick my nose 
too much into the musical, creative process, although i did produce 
a bit in the early days. 

So what are your regrets? 
There have been tours you've passed on, tours you've lost a lot of 
money on. Frontier combined with Michael Coppel and sta1ied a fes
tival called Alternative Nation [in 1995[. We had an amazing lineup. 
But we had a shocking run of weather over th ree days. (Our loss]was 
probably less than $2 mi llion Austral ian [$1.8 million]. I fanatically 
wanted to continue. That's probably one of my biggest regrets. Still, 
to this day, one of the biggest things m issing in our organization is 
a festival. Had we continued with Alternative Nation, we would have 
become a huge resounding success. 

We'll most probably have another go. There are very few multiday 
festival events in the country. That's a move continued on »pFT-14 

Frontier's Founder 
Often Honored 

The achievements of James Cassius 
(JC) Williamson, an impresario whose 

company dominated the Australian 

theater scene for much of the 20th 
century, live on through the JC 

Williamson Award, bestowed during 
the annual Helpmann Awards, pre· 

sented by Live Performance Australia. 
The 2009 JC Williamson Award was 

presented in July to Michael Gudinski, 
founder of Frontier Touring and its 
parent enterprise, the Mushroom 

Group of Companies. The honor "rec

ognizes individuals who have made 
an outstanding contribution to the 

Australian live entertainment and per
forming arts industry and shaped the 

future of our industry for the better,'' 
according to the LPA Web site. 

The accolade is one of several that 
Gudinski has received throughout 

his career. 
In the early '90s, he was inducted 

into the Australian Recording Indus
try Assn. Hall of Fame with a Lifetime 

Achievement Award. 
In 1998, the Australian Performing 

Rights Assn. gave him the Ted Albert 

Award for outstanding services to 
Australian music. Honors followed 
from the Australian Marketing Insti

tute in 1999 and the International Live 

' : . . ' 

30 years 
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Music Conference in London in 2003. 

In 2006, Gudinski received a Mem
ber of the Order of Australia medal for 

his service to the entertainment in· 
dustry through the promotion of Aus· 

tralian artists and as an advocate for 

young people in the industry and the 
Australian community. The Bulletin 

magazine also named him one of Aus· 
tralia's 100 most influential people that 

year. Also in 2006, Gudinski was 

named Ernst & Young's Southern Re

gion Entrepreneur of the Year. 
Most recently, Melbourne maga· 

zine, published by the Age newspa

per, included Gudinski in its "Top 100" 
issue for his work on the Sound Re

lief benefit concerts. Those shows in 
March 2009 raised more than $8 mil· 

lion Australian ($7.4 million) for vie· 
tims of bush fires in Victoria and floods 

in Queensland. -Thom Duffy 

Founder feted. MICHAEL GUDINSKI received the JC W illiamson 
Award ,n 2009 for his 'outstanding contribution' to Australian live 
entertainment. 
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Greenberg Trac1rg congratulates M ichael Gudinski 

acid The Frontier Touricig Corn:)any o n 30 successful 

years of bringing great music to Australasia. 
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RECORD LABELS 

liberation 
music 

liberatormusic 
• . . x-r·....:.., • ~ • / • 

Already 10 years young, Liberation is a dynamic independent music 
label signing and developing some of the most exciting Australian and 
New Zealand artists for markets worldwide including The Temper Trap. 
Jimmy Barnes, Liam Finn, Kasey Chambers, Little Red, Howling Bells, 
and many more. www.liberation.com.au 

Launched in 2006. Liberator focuses on signing all styles of 
international music for Australian and New Zealand release including 
Kaiser Chiefs. Dizzee Rascal. Michael Franti & Spearhead.Tiesto and 
many more. www.liberatormusic.com.au 

A joint venture between the successful team behind Winterman & Goldstein 
Management and Liberation since 2003. Ivy League is home lo exciting 
talents such as Josh Pyke. Cloud Control. The Mess Hall and more. 
www.ivyleague.com.au 

Formed in 2004, Illusive is a successful hip hop and RnB recording and 
publishing label representing exciting local talents such as Bliss N Eso, 
Paris Wells. True Live, Lowrider. Diafrix and more. 
www.lllusive.com.au 

MERCHANDISING 

Australian Tour Merchandising (ATM) manufactures and distributes 
approved licenced product throughout Australia. New Zealand and 
selected SE Asian countries. ATM work closely with new & established 
entertainment cLients and international commercial partners. including 
exclusive agreements with Bravado and Signatures. to create innovative 
products carefully tailored to each artist or brand. 
www.autome.com.au 

bandtshirts.com.au is an online shop offering passionate and loyal music 
fans the chance to buy official and exclusive band merchandise from both 
Australian and international artists. 
www.bandtshirts.com.au 
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exclusively represent 
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www.adayonthegreen 
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from »pFT•S You chose to stay and build your career in 
Australia rather than make the move to America or Britain. 
Any regrets? AUSTRALIAN ACCOLADES 
I would rather be a big fish in a small sea. And I made a conscious 
decision to bring up my kids in a town where I was born. In hind
sight, ifl had gone to live in England or America for a wh ile, it might 
have made a huge difference to a cou pie of the Mush room artists I ike 
Split Enz, who should have been a huge international success and 
almost were. 

I don't regret the decision I made, but it frustrated me not to have 
the success in the U.S. that I've had elsewhere. I don't think it's too 
late, though. I've gone in with Korda Marshall on his [relaunched 
U.K.) label Infectious, which has signed up-and-coming stars the 
Temper Trap. They're already doing big things in the U.K. with a No. 
6 single there. [The Temper Trap last fall cracked Billboard's Top Heat
seekers albums chart with "Conditions," released in the United States 
by Glassnote Records.[ 

Unlike many of your peers, you didn't earn your stripes In 
a band. 
I never played an instrument. I had a bad piano teacher when I was 
younger and I didn't like it. From a record company and a produc
tion point of view, [musical training] would have been handy to have. 
It other ways, it makes m e more business-sawy, realistic. I have no 
frustrations about being a pop star. 1 haven't wanted to stick my nose 
too much into the musical, creative process, although i did produce 
a bit in the early days. 

So what are your regrets? 
There have been tours you've passed on, tours you've lost a lot of 
money on. Frontier combined with Michael Coppel and sta1ied a fes
tival called Alternative Nation [in 1995[. We had an amazing lineup. 
But we had a shocking run of weather over th ree days. (Our loss]was 
probably less than $2 mi llion Austral ian [$1.8 million]. I fanatically 
wanted to continue. That's probably one of my biggest regrets. Still, 
to this day, one of the biggest things m issing in our organization is 
a festival. Had we continued with Alternative Nation, we would have 
become a huge resounding success. 

We'll most probably have another go. There are very few multiday 
festival events in the country. That's a move continued on »pFT-14 

Frontier's Founder 
Often Honored 

The achievements of James Cassius 
(JC) Williamson, an impresario whose 
company dominated the Australian 
theater scene for much of the 20th 
century, live on through the JC 
Williamson Award, bestowed during 
the annual Helpmann Awards, pre· 
sented by Live Performance Australia. 

The 2009 JC Williamson Award was 
presented in July to Michael Gudinski, 
founder of Frontier Touring and its 
parent enterprise, the Mushroom 
Group of Companies. The honor "rec
ognizes individuals who have made 
an outstanding contribution to the 
Australian live entertainment and per
forming arts industry and shaped the 
future of our industry for the better,'' 
according to the LPA Web site. 

The accolade is one of several that 
Gudinski has received throughout 
his career. 

In the early '90s, he was inducted 
into the Australian Recording Indus
try Assn. Hall of Fame with a Lifetime 
Achievement Award. 

In 1998, the Australian Performing 
Rights Assn. gave him the Ted Albert 
Award for outstanding services to 
Australian music. Honors followed 
from the Australian Marketing Insti
tute in 1999 and the International Live 

' : . . ' 

30 years 
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Music Conference in London in 2003. 
In 2006, Gudinski received a Mem

ber of the Order of Australia medal for 
his service to the entertainment in· 
dustry through the promotion of Aus· 
tralian artists and as an advocate for 
young people in the industry and the 
Australian community. The Bulletin 
magazine also named him one of Aus
tralia's 100 most influential people that 
year. Also in 2006, Gudinski was 

named Ernst & Young's Southern Re
gion Entrepreneur of the Year. 

Most recently, Melbourne maga· 
zine, published by the Age newspa
per, included Gudinski in its "Top 100" 
issue for his work on the Sound Re
lief benefit concerts. Those shows in 
March 2009 raised more than $8 mil· 
lion Australian ($7.4 million) for vie· 
tims of bush fires in Victoria and floods 
in Queensland. -Thom Duffy 

Founder feted. MICHAEL GUDINSKI received the JC Williamson 
Award ,n 2009 for his 'outstanding contribution' to Australian live 
entertainment. 
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Greenberg Trac1rg congratulates M ichael Gudinski 

acid The Frontier Touricig Corn:)any o n 30 successful 

years of bringing great music to Australasia. 

We're P'OJd t o call yoc1 oc1r clients and frie'lds. 

Paul Sdmdle' and Your F' iends at GT 

IJ GreenbergTraurig www.gtlaw.com 

-, r1 :, 1 le;( 

US/',' av\ _;-:- r ~-r- ct -he ' : e,11 Chc• ·1 Glcb._il 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

RECORD LABELS 

liberation 
music 

liberatormusic 
• . . x-r·....:.., • ~ • / • 

Already 10 years young, Liberation is a dynamic independent music 
label signing and developing some of the most exciting Australian and 
New Zealand artists for markets worldwide including The Temper Trap. 
Jimmy Barnes, Liam Finn, Kasey Chambers, Little Red, Howling Bells, 
and many more. www.liberation.com.au 

Launched in 2006. Liberator focuses on signing all styles of 
international music for Australian and New Zealand release including 
Kaiser Chiefs. Dizzee Rascal. Michael Franti & Spearhead.Tiesto and 
many more. www.liberatormusic.com.au 

A joint venture between the successful team behind Winterman & Goldstein 
Management and Liberation since 2003. Ivy League is home lo exciting 
talents such as Josh Pyke. Cloud Control. The Mess Hall and more. 
www.ivyleague.com.au 

Formed in 2004, Illusive is a successful hip hop and RnB recording and 
publishing label representing exciting local talents such as Bliss N Eso, 
Paris Wells. True Live, Lowrider. Diafrix and more. 
www.lllusive.com.au 

MERCHANDISING 

Australian Tour Merchandising (ATM) manufactures and distributes 
approved licenced product throughout Australia. New Zealand and 
selected SE Asian countries. ATM work closely with new & established 
entertainment cLients and international commercial partners. including 
exclusive agreements with Bravado and Signatures. to create innovative 
products carefully tailored to each artist or brand. 
www.autome.com.au 

bandtshirts.com.au is an online shop offering passionate and loyal music 
fans the chance to buy official and exclusive band merchandise from both 
Australian and international artists. 
www.bandtshirts.com.au 
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with helping to guide 
www.premierartists.c 

Roundhouse is respo, 
concerts. staged aero: 
Zealand. The events c 
food and spectacular 
over 200 winery conc1 
Leonard Cohen. Alicia 
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www.adayonthegreen 

Since 2002. Illusive he 
club events. under 18 
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www.illusive.com.au 
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New Zealand. MGP he 
Group of Companies. 

Australia & New Zealand's largest independent entertainment group 
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CONGRATULATIONS 
INSKI, FRANK STIVALA & ALL THE STAFF AT 

ON 30 SUCCESSFUL YEARS! 

·s 
rontier Touring Company has been repeatedly 
and Pollstar rankings as Australasia's #1 concert 
1ing the Hilwise #1 Australian promoter website list. 
ontinues to deliver the best live music experiences to 
rtralia and New Zealand. 
:om 

porate division supplies, manages and organises 
emment. global corporations and some of the major 
events in Australasia, in addition to staging large 
Jstralia's finest museums. 

e Premier Harbour Agency is Australia's largest 
1 agency. With offices in Melbourne and Sydney they 
leading high profile and established artists along 
and develop up and coming local talents. 
om.au and www.theharbouragency.com 

,sible for the successful A Day On The Green winery 
!iS exclusively booked venues in Australia and New 
:ombine a quality musical experience with fine wine, 
locations. Established in 2001 and having presented 
irts including successful tours by. amongst others. 
1 Keys. Lionel Richie and John Fogerty. these outdoor 
popular on the spring/summer event calendar. 
.com.au and www.adayonthegreen.co.nz 

Is been promoting international and local tours. 
shows and music festivals as well as operating its 
el and publishing arm. 

~OTIONS 

1 from the merger of the promotions departments for 
s four record labels and Frontier Touring. Providing a 
~meting and publicising our artists across Australia and 
Is been an exciting recent addition to the Mushroom 

PUBLISHING 

it 
MUS I C 
PUBLISHING 

In 2009 Mushroom Music celebrated its 35th anniversary. It remains the largest 
independent publishing company in Australia and #1 publisher of Australian 
music. Mushroom Publishing launched into New Zealand late 2005, creating the 
country's first locally based major publishing company. Representing artists such 
as Kylie Minogue, Eskimo Joe, The Vines, Crowded House. Nick Cave & The Bad 
Seeds. Red Hot Chili Peppers. The Black Eyed Peas and many more. 
www.mushroommusic.com.au 

FILM & TELEVISION 
MUSHROOM PICTURES 

MUSHROOM 
TELEVISION 

Mushroom Pictures & Mlushroom TV was formed in 1995. to develop. produce and 
distribute a wide range of films. television and multi-media projects. Successes to 
date include cult movies Chopper and the top #10 US hit. Wolf Creek. and the highly 
lauded TV series Great Australian Albums featuring legendary albums by Crowded 
House. Silverchair. Nick Cave & the Bad Seeds amongst others. 
www.mushroompictures.com.au 

MARKETING & MEDIA 

, ... , 
• •••• ••••• '•••' clear intent 

VENUES 

:~, 

+{ 
0,N000NO 
-,L~-

TRAK 

Mushroom Marketing provides direct access to the combined resources and 
experience of the Mushroom Group of Companies to ensure marketers from other 
industries can effectively harness the power of music. 
www.mushroommarketing.com.au 

The Mushroom Group is a major investor in mcm entertainment group ltd. The 
company was founded in 1983. and today is one of Australia's most progressive 
media entertainment. digital solution and new media technical innovation 
organisations. With offic,es in Melbourne and Sydney the company is listed on the 
ASX and comprises thre-e businesses; mcm media - Australia's leading music 
radio, television. on line and mobile content producer & distributor. Igloo digital -
digital strategy. design & website development and mis - the developer and global 
supplier of the movideo online streaming media solution for major video and 
audio content publishers. www.mcmentertainment.com.au 

Clear Intent is a fresh. dynamic in-house design agency focused on providing the 
industry with web. interactive and print solutions. www.clearintent.com.au 

Ding Dong Lounge is Melbourne's underground & alternative rock'n roll 
bar that delivers live local. national & international rock. The Ding Dong 
Lounge is the sister bar to New York City's very own Ding Dong Lounge. 
and is nestled in the centre of Melbourne. 
www.dingdonglounge.com.au 

Trak Is one of the newest and most unique venues In Melbourne catering 
to functions and events whilst offering state of the art in house audio and 
visual equipment. 
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from »pFT·lO toward the future. We're looking at 
it quite closely and we'd like to do something at the 
end of 2010, early 201 1. We were very close to bring
ing Coachella here. But it was the time when the world
wide recession happened and we had to hold back. 

Have you considered setting up an affiliate of 
Frontier Touring In the United States or Europe? 
I've never been that keen lo do it. Alone stage, many 
years ago, I d id thin k about setting something up in 
England after the success of the Mushroom label. 
But now that I'm 57 years old, let's get serious . 
However, the incredibly successful start of the In
fectious label in the U. K. has increased my interna
tional involvement. 

What are the biggest hurdles facing promoters 
Down Under? 
There are too many people in the game over here. 
And to get in the game, sometimes people throw 
around an inordinate amount of money, which is 
pushing ticket prices up. We don't have a Live Nation 
or AEG Live here yet. It's only a matter of time. 
Whether that will be a better thing for the market or 
not, time will tell. 

I'm very concerned that the touring business is in 
the position where if [it's] not careful, [it] will follow 
the record industry into decline. 

The Aus tralian dollar goes up and the ticket price 
seems to go up with it, whereas it should be the other 
way around. It's really up to the agents, managers and 
the artists taking control and th inking long term, en
suring that bidding wars don't result in unachievable 
ticket prices and forgetting hardcore fans. Mega-reunion The Countdown Spectacular concerts ,n 2006 

presented stars from Australia's hit TV shows of the '70s and '80s. 

Some of your rival promoters are big believers 
in a Pan•Asian touring circuit. 
I'm not a big believer in it. Parts of Asia wi ll come together. But 
there are lots of social issues, financial issues, a lack of venues 
and sponsorsh ip issues. Asia has m issed its time a little bit. South 

Africa and South America are as relevant to Australia, or more 
so. South Africa is a market getting stronger and stronger. There 
are many different routes to Australia and New Zealand, whichever 
way you go. It's a long way from anywhere. Some of my competi-

Perhaps the world's most esteemed 
authority on etiquette and protocol, Emily 
Post created the definitive manual on 
social graces and polite conduct. Mrs. 
Post included a list of "proper" gifts to 
celebrate different anniversaries. For 30th 
anniversaries, Mrs. Post recommends 
pearls. 

\Ve couldn't agree more. 

No one deserves a pearl necklace more than Michael. 

Love, 
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tors really think there's a big future [in Asia]. It's certainly some
thing I'd be happy to tie in with some of the locals, and leave to 
some of the locals. Time will tel l. 

Australia's dollar has fluctuated w ildly in the past 18 
months. How much of an issue has that presented for pro• 
moting t ours? 

The currency rates are one of the biggest problems we have. We 
had some huge tours when the dollar dropped like I never saw it 
drop. When you're in the m iddle of a $10 million Australian tour 
and the [Australian) dollar drops 30 cents or 40 cents [in value 
against foreign currencies], that's a few million dollars' differ
ence. You go from having a profitable tour on a sellout to a losing 
tour. That's just not right. It's an additional risk, something we 
never had to think about so much in the old days. 

Is it viable for Australian promoters to strike deals with In· 
ternatlonal acts In Austra lian dollars? 
The day you can get a group of Aussie promoters to sit down in 
a room and agree on anything, 1 'll retire. You try and book in 
Aussie dollars and a few people will. But that's really not going 
to happen overall, especially with the U.S., where that's all the 
agents relate to. And I can relate to that, given the vulnerability 
of our dollar. 

You've been a vocal supporter of tax breaks for music in· 
dustry investors, outside of t he touring business. 
If you se t up someth ing like the film industry [tax conces
sions], you'll find a lot of people would inves t in local artists . 
And in turn, that would save the money that the government 
puts out in grants. Outside investors would take a lot more 
r isks if there was some sort of[tax concession] structure in 
place. I don't see why the music industry needs to play sec
ond fiddle to the movie industry. 

Live Performance Australia's ticket ing survey revealed a 
steep drop-off In Australian concert t icket sales in 2008. 
Do you agree with that assessment? 
The top-end and the red-hot acts will always sell. You look at[some
one] like Pink, which was phenomenal. continued on »pFT-16 
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Michael, 

You are a visionary, 
extremely entrepreneurial, 
and a man who doesn't 
require much sleep. 

Congratulations on 30 Years 
of Success. 

Dennis Arfa 
and Artist Group International 
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from »pFT•14 [Pink's 2009 Australian tour, promoted by Fron
tier competitor Michael Coppel, included one of the year's top 10 
Billboard Boxscores, with l7 shows at Rod Laver Arena in Mel
bourne, drawing nearly 215,000 fans.] 

It gives the impression that the concert business is really healthy. 
Really, the m iddle has dropped out a little. With overpriced shows, 
there are people hurti ng out there. People say entertainment al
ways survives through tough times. We're surviving, but anyone 
who tells you the concert bus iness is stronger than ever is talk
ing through their arse. 

Where do you see the growth in the touring market? 
The older market is alive, and it's discerning. But older fans need 
to know it's the real deal. Too many acts re-form and come out 
here and have just two original members. Leonard Cohen restored 
the faith in real music. Andre Rieu was another [unusual] suc• 
cess who took time to really work the market. The Day on the 
Green [concerts at wineries in Australia and New Zealand] has 
established alternative venues for some acts to play, which can 
really make the difference with the viability of a tour. It's some
thing that will get bigger and bigger. It's something we've cre
ated which could make sense in some international countries. 
We've [been) in the middle of discussions about doing some Day 
on the Green events in other countries. 

Sponsorship is going to twist around a lot more to music. Over 
the next 12 months, you'll see a change, with sensible tie-ins with 
spomors. When sponsorship is involved, you just don't let the 
act or the promoter pocket the money, but you try to pass it on by 
keeping the t icket prices down. 

Describe yourself. 
I'm a man ofmy word. I'm persistent and I' m loyal. You can 
talk about me in different eras. In the early days, I was just a 
workahol ic who had a dream. I clutched onto a dream wh ich 
eventually came to fruition. After selling the record company 
[to Rupe rt Murdoch's News Corp.], I probably went through 
post-sale depression. 

Every time I've had trouble, I've had a knack offindinga hero, 
whether it was Skyhooks at the start, Split Enz, Jimmy Barnes. 
Kylie [Minogue, one of the major international stars on the Mush-
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room roster] was a massive th ing for us. 
The record business is a tough business at the moment. Being 

involved with the [Infectious] label in England has given me re
newed excitetnent. 

And I'd li ke to give back more and more to thecommunity. I'm 
very lucky; when I go out to a crowded show or I'm walking down 
the street, a lot of people recognize me and I don't hear. "You're 
an arsehole." It's usually," Mate, what you've done for Australian 
music!"There's love out there, and I don't want to abuse that fact. 

How do you divide your t ime overseeing the various com• 
panles w ithin the Mushroom Group? 
The most importan t thing to do is to learn to delegate. You've got 
to pick your marks. Your credibility is more important than every
thing. I have a talent for spotting good people, developing good 

'I have a talent for 
spotting good people, 
communicating with 
them and getting the 

best out of them.' 
-MICHAEL GUDINSKI 

people, communicating with them and getting the best out of 
them. I'd like to have a reunion of all the staff who've come through 
the group of companies over the years. So many people [who are) 
successful in the mus ic business have come through Mushroom 
at one stage or another. l 've always had good rapport with my staff 
and give them more and more responsibility. Even though I get 
most of the kudos, it's not the way it actually goes. 

You're also a serious sports fan. 
Through my two years of being VP of the St. Kilda Football Club, 
I've made a few moves which helped the club and we nearly won 
the P remiership. [The team was the runner-up in the 2009 Aus
trali an Football League season.] I've probably [got an ownership 

share] in a dozen horses. Chris Wright [chairman of the U.K. 
music and media company Chrysalis Group] got me started in all 
that. Horse racing is part of the Australian culture. I grew up with 
it, and it's such a leveling thing. A group of young people can buy 
a horse for $50,000 and win a big race. And a rich person can buy 
a horse for $1 m illion and it runs last. 

The two things I've never done-which I hope to achieve-is 
a No. 1 album in America and to win the Melbourne Cup [the pre
mier horse race in Australia]. lfwe do win the Melbourne Cup, 
100,000-plus people attending will know that we've won it. But 
I'd give it all up for a No. 1 album in America. I've got my prior
ities right. 

What other projects is Mushroom or Frontier looking at? 
I'm interested in sports promoting. I'm interested in working 
with more celebrities. I can relate and have a rapport with them. 
I've taken on [representation of] one of the most high-profile 
footballers in history, Ben Cousins [a star of the Australian Foot
ball League.] 

We're also moving in to the exhibition business. We're making 
Frontier Events a priority. We've picked up the Titanic exhibition 
for Australia. [The exhibit is a touring presentation of artifacts 
from the shipwreck.] Beginning in April, we're going to do a lot 
more in that area. We're looking at new areas that we believe there 
is room for expansion in, rather than just sitting back on the same 
touring circuit and living in what has become quite a standard
ized number of ways of doing concert runs in Australia. 

We figure with the international acts we're working with, there 
are lots of special one-off events that can actually make a differ
ence to a tour, whether they're corporate even ts or big public 
events like football finals. We're looking at ways of bringing in 
extra income and extra shows. 

It's a hell of a long way to come to Australia, and certain things 
can really make the differe nce of a tour making financial sense 
or giving us the edge over our competitors. 

Do you ever see yourself getting out of this game? 
I don't envisage myself-u nless I live to a ridiculous age, which 
isn't in my genes- that I would ever fully retire. Nor would I 
want to. -Lars Brandle 
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30 years on the Frontier of 
world class live entertainment. 

It takes an awesome team. 
And a uniquely gifted leader. 
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Michae l Gudi.nski and everyone at 
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- ~---- SHOWS 
Marking the 30th anniversary of Frontier Touring, 
Billboard asked firm founder Michael Gudinski about memorable 
tours presented by Frontier. Here are 15 of his favorites . 

FRANK SI NATRA, L IZA MINN E LLI and 
SAMMY DAVIS JR. ( 1989): "Ina way, my com
ing of age. If my father had lived a few more 
years, it would have been the one and only Fron
tier Touring show he would have wanted to see." 

GUNS N' ROSES (1993) : "After working with 
Guns N' Roses on their first tour-they admit· 
ted they never remembered it- they turned [in] 
two of the biggest shows in not only Frontier 
Touring's history but Australia's history [a t 
Calder Park Raceway in Melbourne and Eastern 
Creek International Raceway in Sydney]. After 
all the t rouble that had been going on, we were 
so nervous about these shows and had no insur
ance. So i t was like a dream come true when 
they all went off without a hitch. It's all about 
getting the tim ing right, and th is was right at 
their peak. Record-breaking figures.• 

MADONNA'S GIRLIE SHOW (1993): "Still to 
th is day the only time when she has toured Aus• 
tralia. The tour was gigantic and we went out 
of our way lo do everythi ng to make it memo
rable, including a massive Thanksgiving din
ner at my country property where we d id not 
just look after th e A 

such a big partofhis career and one of the first 
countries he ever broke in. After going through 
about four different promoters, [Joel's book• 
ing agent] Dennis Arfa realized he found the 
right home and we have worked with Billy Joel 
ever since [including co-billed shows with Elton 
John). One of the great live performers [who) 
always rallied to put on a great show." 

JUSTIN TIMBERLAKE (2007) : "We wanted to 
work with him for so long and even though we 
lost money on his first Australian tour [ in 2004), 
we knew it \Vas a worthwhile investment and, 
boy, the next tourwas just enormous. I can't wait 
to see what he comes up with next." 

KINGS OF LEON ( 2009): "Although I was 
quite a fan, we had nothi ng to do with Kings 
of Leon until recently. We fought so hard to get 
th is tour and were so determined to ensu re it 
was unforgettable. I never expected lo h it it off 
so well with the boys and management. 1 n fact, 
it's one of the few tours [ for which] my wife 
came on the road. We felt like their new sec
ond fam ily, to the point (where] I went to New 
York for the wedding ofoneofthe co-managers, 

Andy Mendelsohn. It's 
party but al l the c rew 
and the hired musi -
cians." 

'The Sound 
Relief benefit 

great when acts break in 
th is market so far ahead 
of their own country." 

SOUND RELIEF (2009): 

"This finally proved to 
so many people that 
Michael Chugg and I 
have a lot of love for 
each other. [Chugg was 
formerly a partner in 
Frontier with Gudinski 
and now runs the com• 
peting Michael Chugg 
Entertainment.) Al· 

was a LEONARD COH EN 

(2009): "I was never 
Leonard's biggest fan 
but I had the utmost re
s pect [ for h im] as he 
was so unique and in
spirational to so many. 
But after my friend Rob 
Hallet [president ofin• 
ternational touring at 

very proud 
feel-good 

moment, and 
we pulled it off.' 

-MICHAEL GUDINSKI 

though competitive, we worked together on the 
most important and biggest charity event in 
Australia. (Th e show in] Melbourne had twice 
as many people but, after all, we are the home 
ofrock'n'rolland the Mushroom Group. Avery 
proud feel-good moment, and we pulled it off. 
The biggest paid s how in Aus tralian history." 

KYLIE MINOGUE (1998-2008): "Just to see 
her become one of the greatest live performers 
in the world, and the fact we were such a big part 
of helping her develop the phenomenal amaz. 
ing live aspect, and become one of the biggest 
superstars of all time." 

AEG Live) encouraged 
me to see Leonard live in Europe and final
ize the tour, I realized this was something 
very special and . . the Australian public 
lapped it up." 

FOO FIGHTERS (2005-08): "Working with 
the Foos is a pleasure. They have some of the 
best people working around them, including 
one of the greatest managers in the world, John 
Silva, and they are a group that cares more about 
the ir fans than any of the industry bullshit, 
which is so important. [Frontman) Dave [Groh!] 
was in Austral ia when I received my Order of 
Australia [medal) and he has given my wife and 
I the credit of rock royalty. Always a pleasure 

THE POLICE AND STING (1980-2008): "Not to experience." 
only were the Police one of the fi rst acts we toured 
before the well-publicized breakup, we toured 
the final show in Melbourne. To be involved with 
Sting from the ve1y beginning has generated one 
of my greatest relationships, and his last tou r of 
Australia was the sold-out Lute tour. We have 
known each other for over half our lives." 

CHRISTINA AGUI LERA (2003-07): "Ab
solutely enormous. [She] really changed the face 
of pop in the fact [that) she is such a great singer. 
Someone that was at the forefront of the incred
ible success of female artists.• 

THE EAGLES ( 199S· 2007): "I have been a 
Bl LLY JO EL (1987-2008): "Australia has been huge fan all my Ii fe and they are a real bench mark 
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for this industry. We have an incredible relation
ship with their long-term manager, Irving Azoff. 
The only way to srnnmarize it is: There is only one 
Eagles. I look forward to the Farewell 3 lour." 

JEFF BUCKLEY (1995-96): "Such a tragedy. 
[Buckley died in 1997 at age 30.) But to be in
volved with him so eatly in h is ca reer was an
other example of Frontier working with artists 
from the beginning." 

Top tickets: Among Gudinski's favorite 
Frontier tours were outings by (from top) 
SAMMY DAVIS JR., FRANK SINATRA and 
LIZA MINNELLI; LEONARD COHEN; FOO 
FIGHTERS, shown with Gudinski (second 
from left) and Frontier tour coordinator 
GERARD SCHLAGHECKE (third from 
right); and KINGS OF LEON. 

LIONEL RICHIE (2007): "lt'samarkofagreat 

artist who hasn't been in the marketplace tocon
tinuetogamersuccess. Lionel Richie does. I went 
to a couple of[h is) shows in Europe and was blown 
out by what I saw. In bringing him to Australia 
[in 2007), he absolutely repeated that success. 
He's the ultimate showman, a real professional 

to deal with, and we're looking forward to bring
ing Lionel back toward the end of 2010. And we'll 
all be dancing on the ceiling." -Lars Bran.die 
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WARNING: Promoting can 
seriously damage your health 

CONGRATIJLATIONS ON YOUR SUCCESS OVER THE YEARS. 
FROM RANDY PHIWPS, ROB HALLm AND ALL AT AEG LIVE 
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Congrats on 30 years 

Thanks for your passion 
and letting us play. 

Rock,dance,pop,country 
and R&B on! 

From all your mates at 
Nova and dmg Radio Australia 

www.novafm.com.au 

ROCK &- RC)LL IN THE PARK 
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MUSHROOM GROUP 

Billing itself as Australia and New Zealand's largest independent 
entertainment group, the Mushroom Group traces its roots to the creation 

by Michael Gudinski and Ray Evans of Mushroom Records in 1972. 
From the sta1t, in Australia's close-knit music business, Gudinski has 
played multiple roles in the careers of artists, foreshadowing the 360-

degree business model that has become more common in recent years. 
For example, Mushroom Records had early success in the '70s with the 

band Skyhooks, which he also managed. • Gudinski sold 50% of 
Mushroom Records to Rupert Murdoch's News Corp. in 1993 and the 

balance of the company to News Corp. in 1998. But he retained his 
interests in publishing, touring and other ventures. That created the 

foundation for the Mushroom Group of today, which includes divisions 
focused on recording, music publishing, live music and merchandising, 

publicity and promotions, marketing, movies and TV. 

Mushroom Music Publ ishing also was 
founded in 1972 and remains one of Australia's 
leading music publishers. 

Liberation Music is the Mushroom Group's 
primary label, launched by Gudinski in 1999 after 
the sale of Mushroom Records. Its sister labels 
are Liberator Music, Ivy League and Illusive. 

Frontie r Tour ing is the anchor oft he Mush
room Group's touring and events division, 
which also includes Frontier Events, focusing 
on entertainment for corporate and sport ven-

ues: the Harbour Agency, Premier Artists and 
Pace Entertainment booking agencies; Round
house Entertainment, which presents the Day 
on the Green winery concerts; and the live pro
motion arm of the Illus ive label. The Mush

room Group include s two me rchandis ing 
enti ties : Australian Tour Merchandising and 
online retailer BandShirts. 

The Mushroom Group also includes two 
venues: The Ding Dong Lounge is an alter
native club in Melbourne with a sister club 

in New York, wh ile Trak is 
a Melbourne venue that of
fers a state-of-the-art audio 
setup and catering for host
ing events. 

Mushroom Group Pro
motions was set up in 2007 
to serve the promotional 
needs of the Mushroom 
Group record labels and 
Frontier Touring. 

Mushroom Marketing 
allows outside companies 
to leverage Mushroom's 
expert ise in creating music
focused marketing cam
paigns. Other marketing 
divisions include the radio 
production and syndication 
company MCM Entertain
ment and the prin t- and 
Web-focused Clear Inten t. 

A big record man MICHAEL GUDINSKI, since 1972, has 
built Mushroom Group into an entertainment powerhouse. 

Lastly, Mushroom Pictures 
and Mushroom TV was set up 
in 1995 to develop, produce 
and distribute film, TV and 
multimedia projects. Mush

room reports its successes to 
date include the cult movies 
"Chopper" and "Wolf Creek" 
and the TV series "Great 
Austral ian Albu ms," high
lighting tl1e works of Crowded 
House, Silverchair, Nick Cave 
& the Bad Seeds and others , 

-Thom D"ffy 
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Team frontier: THE BLACK EYED PEAS 
(top) with tour coordinator MICHAEL 
HARRISON (fourth from left) and finance 
execut ive CARL NICHOLAS (far right); 
financial consultant PHILIP JACOBSEN 
(center, ri ght) with MICHAEL GUDINSKI; 
and Frontier Touring founding partner 
FRANK STIVALA (bottom, left) with 
Gudinski. 

i'.'A: t•lf.~'ZA: t•1 
~1 ii~ ,t•) ~ii 13 ;J VETERANS HELP DRIVE 

PROMOTER'S SUCCESS 

A savvy staff has been a key 
to the success of Frontier Touring 

during the past three decades, 
founder Michael Gudinski says. 

Here's a quick guide to members 
of the Frontier team. 

PARTNER 
Frank Stivala: Stivala is the only other re
maining partner in Frontier Touring, which 
Gudinski established in 1979 with Stivala, 
Ray Evans, Philip Jacobsen and Michael 
Chugg. S tivala and Gudinski have known 
each other s ince they we re 16 years old. Sti
vala is also head of Australia's largest domes
tic booking agency, P remier Harbour, 
comprising the Harbour Agency in Sydney 
and Premier Artists in Melbourne. 

TOUR COORDINATORS 
Gerard Schlaghecke: A 27-year veteran of Pre
m ier Artists and Frontier, Schlaghecke has a 
wealth of knowledge to draw upon in his posi
tion as a tour coordinator. Among the success
ful tours he has booked are Australian treks by 
Green Day, Them Crooked Vultures, Kings of 
Leon, Foo Figh ters and Regina Spelctor. 
Michael "Harry" Harrison: After beginning 
his career at the Harbour Agency, Harrison 
came to Frontier as a tour coord inator and is 
an 18-year veteran. He has been respons ible 
for booking successful tours for Justin Tim-

berlake, the Killers, the Black Eyed Peas, Ma
roon 5 and Snow Patrol. 
Psyche Payne: Since join ing Frontier in 2005, 
Payne has worked closely with Schlaghecke for 
the past five years on each ofhis tours. In 2010, 
Payne will move into a tour coordinating role 
with Frontier starting with the Cobra Star
ship/Owl City tour. 

FINANCE 
Philip Jacobsen: An original Frontier partner, 
Jacobsen continues to act as a consultant on fi. 
nancial matters for the company. He's also di
rector of Premier Artists. 
Carl Nicholas: Both a "money man" and wine 
connoisseur for Frontier, Nicholas has brought 
his financial expertise to the company's tours 
for nearly 30 years, ensuring its reputation for 
financial integrity. 

PRODUCTION 
Nick Pitts: With more than 40 years in the 
touring business, Pitts emigrated from the 
United Kingdom 22 years ago and has worked 
as a full-time tour manager for Frontier Tour
ing since. His international experience work
ing with arti sts like Jimmy Page, Elton John 
and Van Morrison has been a major advantage 
for Frontier and its touring acts. 
Bret Chin-Quan: Chin-Quan has been a full
time member of the Frontier team for three 
years and previously worked as a free lance 
tour manager. 

MARKETING, EVENTS & TICKETING 
Mary Bainbridge: A 26-year veteran of Fron
tier, Bainbridge has been an integral part of its 
operations for most of the company's existence, 
originally as Gudinski's assistant and, in more 
recent years, overseeing all aspects of market
ing and ticketing for the com pany. 
Anna Higgins: Higgins has been with the Mush
room Group for 20 yea.rs and now works closely 
with Gudinski on tours and special events. 

PROMOTIONS & PUBLICITY 
Reegan Stark: Stark has been Frontier's pub
licist for seven years, heading up the newly 
formed Mushroom Group Promotions team 
since 2007 and coordinating promotion across 
Frontier and Mushroom Group's four labels. 
Stark was responsible for the recent relaunch 
of the Frontier Touring Web site, which now 
boasts an active membership of 400,000-plus 
fans. According to Frontier, it ranks as Aus
tralia's top promoter Web site. 

NEW ZEALAND OFFICE 
Brent & Helen Eccles: This husband-and
w ife pair has run Frontier Touring New 
Zealand for the past 10 years with a team that 
looks after all aspects of Fron tier tours that 
travel to the country. Frontier is the only pro
moter with a dedicated full-time office in New 
Zealand. Brent formerly managed, and was 
the drummer for, successful Aus tralian band 
the Angels. -Thom Di,.ffy 

To the BIGG and Frontier Touring Company 

Congratulations and Thanks 
for 30 years of great entertainment 

-~ ROSEBY • - ROSNER 
- ~YOUNG 

CERTIFIED PRACTISING ACCOUNTANTS 
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Congratu la ti ons 
Michael Gudinski 

and Frontier Touring 
for reaching the 

30 year milestone 

It's been an amazing journey 
and Show Group is proud to have 

been a partner along the way. 

There's 
Show 

no business 
business ! 

Ii ke 

Sydney Australia - Tel: +6 1 2 9352 9999 
www . showgroup .com .au info@showgroup.com . au 
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h~ve bee11 Jfee(J,MJ ~Jh .IAJ /p,- ye,wl 
Congratulations Michael and all at the F ontier.Tounng Company. 

Happy Dirty Thirty - you are absolute legends! 

We dri~ your health, happine~:5 and cont~ ~~dsuccess. 
Love from all your friends and fans at the 1-jotel Urban Group. Y 

: - ..,,""'~:, .• .. -,. 

Urban ... More than a hotel. .. 
hotelurban.com.au :r. urban™ 

I HOW PROMOTER 
BROKE NEW 
GROUND 

Australian performances by the Eagles account for five of the top 
25 engagements promoted by Frontier Touring, according to Billboard 

Boxscore data.• The earliest Frontier booking of the Eagles that makes the 
company's top Boxscores tally was a triple sellout at Melbourne's Flinders 

Park Nov. 29-Dec. 2, 1995. With Melissa Etheridge on the bill, the Eagles 
drew 39,981 fans and grossed $2.5 million at that tour stop. 

Frontier Touring founder Michael Gudinski 
also helped change the face of big-scale tours 
Down Under with that tour, according to Rod 
Pilbeam, executive director of AEG Ogden, 
which manages venues in the Asia Pacific re
gion that include Sydney's Acer Arena and the 
Brisbane Entertainment Centre. 

"Michael was one of the first, on an Eagles 
tour [in 1995] , who introduced d ifferential 
pricing; Pilbeam says. "They introduced a 
'golden circle' for 1,500 seats down the front, 
which had a higher ticket price. They were the 
first ones that sold out. Frontie r were the ones 
that took the risk and the chance of ge tti ng a 
bad reaction. 

m ight have been too expensive to bring down 
here. T icket prices were always a bit higher in 
Aus tralia. The d ifferential pr icing that Fron
tier went with first really meant that Australia 
was able to keep getting shows that other areas 
of the world migh t have outbid us for. And it 
was introduced in Australia even befo re it was 
introduced in the United States. Within 12 
months, Australian promoters were in a bet
ter position to bid for acts." 

Frontier con tinued its relationship with the 
Eagles. The most successful engagement in the 
company's 30-year history, according to Bill
boa rd Boxscore data, was five sellouts by the 
band at the Rod Laver Arena in Melbourne Nov. 

"What it meant," Pil beam continues, "was 17-24, 2004, which drew 60,379 fans and grossed 
that Frontier were able to bid for shows which $10.3 million. -Lars Brandle and Thom Di,ffy 

~' I I t• ;~.( . 
· . 1 . 

': . · 

Flying high: THE EAGLES recorded their DVD 'Farewell 1 Tour-Live From Me lbourne' during an 
Australian tour promoted by Frontier m 2004. 
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Atteodance, c.,,,,ct;• GROSS SALES/ ARTIST(S) 
Tick..et Scale Venue, Locat ion, Oa,t e(s) No of Shows, Se outs. Promoter(!) 

$10,312,665 EAGLES 
($'34;n9",SA,Sri:,V,) 
'!v12~$l75/$75 Rod Laver A rena, M~bourne 

Nov. 14-27, 2004 
60,379 
fve S@ IOUlS 

$8,506,535 EAGLES 
{!,0,~;9.4{{3AP?.Vf') 

$'12~$175/$75 ~~~~~~5~~:~f~Q(}:. Syd ney 83,606 
fOUf se1iouts 

$6,460,931 
($7('!25.ffi)Atrt~r) 

$513.&1/9,90.86 

$5,476,903 
($7,2tl,ZIQ f'..tJ5trc;i;rJ 
$42"$175!"17S 

$5,103,788 
($6.~;\,!('Jj/',~) 
$42=/$175/$75 

$4,840,514 
($.;s,Q6nf1/111~1Til\'lf1) 
$216.24/$6055 

$4,764, 390 
{56.X.6.3('.0/w:.!'1"2'~ .. } 
$237.3q/$62.87 

$4,340,778 

JUSTIN TIMBERLAKE, PARIS WELLS 

~~!~ ~~~~~. ~r~2~, 58,788 
U'f',e,(lseJ l¢0lS 

EAGLES 

Subiaco Oval, Perth 29,774 
Nov. 11, 2004 se out 

EAGLES 

Brisbane Entertainment Centre, 
Brisbane, Nov. 23•0ec. 2, 2004 

34 ,686 
tt-ree se-:·ovts 

THE POLICE, FERGIE, FICTION PLANE 

ANZ St adium, Sydney 43,725 
Jan. 24, 2008 se out 

BILLY JOEL 

Rod Laver Arena, Melbourne 
Nov. 10·12, 2006 

30,988 
tWOSl"''k:ll.Jts 

THE POLICE, FERGIE, FICTION PLANE 

36,518 
tWOS,t'l()j.Jts, 

34,985 
twos.e:oots 

THE POLICE, FERGIE, FICTION PLANE 

Melbourne Cricket Ground, 
Melbourne, Jan, 26, 2008 

29,655 
se out 

Frontier Touring 

Frontier Touring 

Frontier Touring 

Frontl@r Touring 

Frontier Touring 

Frontier Touring 

Live Nation Global Touring, Frontier 
Touring 

Frontier Touring 

Live Nation Global Touring, Frontier 
Touring 

SOUND RELIEF: KINGS OF LEON, KYLIE MINOGUE & OTHERS 

Melbourne Cricket Ground, 
Melbourne, March 14, 2009 

8 1,606 
se out 

THE POLICE, FERGIE, FICTION PLANE 

25,928 

KYLIE MINOGUE 

JUSTIN TIMBERLAKE 

BILLY JOEL 

Rod Laver Arena, Melbourne 
Nov. 29-0ec. 1, 2008 

KYLIE MINOGUE 

ROD STEWART 

Vector Arena, Aucldlllnd 
Feb. 18-19, 2008 

se out 

37,657 
trt'ee se, auts. 

28,701 
twoseiiouts 

34,308 
trt'ee se,,auts 

20,248 
t•NOse,>IIOUts 

Sound Relief by arrangement with 
Frontier Touring 

Live Nation Global Touring, Frontier 
Touring 

Frontier Touring 

Frontier Touring 

Frontier Touring 

Frontier Touring 

FOO FIGHTERS, KAKI KING, THE MESS HALL 

(S.U.f 339 A,1•;:r~l:f'i) 
£'04.19/S6l87 

$2,537,011 
(£3563.&:,S/\clS,. .... ~~) 
$220.lVS.S.&30 

KYLIE MINOGUE 

Brisblllne Entert&lnment Centre, 
Brisbane, Nov. 17-20, 2006 

BILLY JOEL 

Brisbane entertainment Centre, 
Brisbane, Dec. 4 -6, 2008 

25,220 
two~,outs 

3(),536 
31.359 tt-rce sl10'NS 

23,321 
two~,iout:s 

$2,524,567 THE BLACK EYED PEAS, LMFAO 

27,282 
two~:iout:s 

$2,466,666 CHRISTINA AGUILERA, LOW RIDER 
{$1,796.07' A,,m,l,11' 
$12355/$87.65 

$2,461,528 
(!.3,2fQfAO :~ ~i."') 
$93.75/$5' 

EAGLES, MELISSA ETHERIDGE 

Flinders. Partc, Melbourne 
Nov. 29•Dec. 2, 1995 

Frontier Touring 

Frontier Touring 

Fro ntier Touring 

Frontier Touring 

Frontier Touring 

Frontier Touring 

Frontier Touring 

Frontier Touring 
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Congratulations to 

on delivering 30 years of 
excitement to Australia 
and New Zealand. 

We're proud 
to have been 
there with you 
since 1986. 

ENTERTAINMENT MARKETING 

CAMPAIGN MANAGEMENT/ 
MEDIA PLANNING & BUYING/ 
DESIGN & PRODUCTION 
www.millmaine.com.au 

Sydney +61-2 9358 2228 Melbourne +61-3 9690 9766 
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CongratuJPtes Mic,ael Gudinski, -,, 
Frank Stivala and Frontier Touring~ -- ~~ 

/ _ °:n turning it up to 11 for 30 yea~~! '. ._ 
, B - I 

Thanks to Frontier for ~-• ~ 

some great shows 
From Roundhouse Entertainment, promoters of the successful , 
A DAY ON THE GREEN winery concerts, staged around Australia 

and New Zealand in 16 exclusively booked wineries. 

These popular Spring/Summer calendar events combine quality musical a~ 
with fine wine, food and spectacular locations. With more than 200 shows / ~ 

since its inception in 2001 A DAY ON THE GREEN has proudly presented, 
among others, Leonard Cohen, Alicia Keys, Lionel Richie, Rod Stewart, 

Bryan Adams and John Fogerty. 
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IN ASSOCIATION W ITH • • LOEB & 
.. LOEBLLP 

March 4, 2010 
The St. Regis • NYC 
Join today's top dealmakers to explore the risks 

and key opportunities shaping the future of the 

music business. 

DON'T MISS: 

• Keynote Interviews with C-Level Executives 

• Insightful Analysis From: 
Media Investors, Digital Music Executives, 
Equity Groups, Entertainment Attorneys, 
Venture Capitalists, Music Publishers & 

Brand Marketers 

• Networking Receptions .. . and More! 

REGISTER TODAY! 
$999 Registration Rate 
Deadline: March 3 

REGISTRATION 

• 
Lisa Kastner 646.654.4643 • LKastner@Billboard.com 

SPONSORSHIP OPPORTUNITIES 
Kim Griffiths 646.654.4718 • Kim.Griff iths@Billboard.com 

SPEAKERS INCLUDE: 

MARTIN BANDIER 
Chairman/CEO 

Sony/ATV Music 

CAMEO CARLSON 
EVP 

Univ0rsal Motown 
Republic Group 

TIM CHANG 
Princ1p.:il 

Norw@st Ventures 
Partners 

• • • PAUL DEGOOYER 
SVP of Electron1c 

Gamc-s & Music 
MTV Networks 

ROGER FAXON JOHN FRANKENHEIMER 
Chr.11rman/CEO Co-Ctrnirmiln 

EMI Music Pub lishing LO EB & LOEB LLP 

11 tl Ill 
DAVID HYMAN 

CEO 
MOG 

PETER KEISER 
V P Marke ting 
Crack0r Barrel 

Old Country Store 

MICHAEL NATHANSON 
Senior Analyst 

Bernst ein Research 

BART DECREM 
CEO 

Tapulo u s 

DAVID GOODMAN 
President 

CBS Interactive 
Music Group 

JAMES QUAGLIAROLI 
Principo l 

Spectrum Equity 
Investors 

Jt l f , ti R 
JOHN ;~gO LPH EO RUTH . CYNTHIA SEXTON JEFF SMITH 

Bug Music Director of Strategic EVP Global Br~nd CEO 
Business Development & Partnerships. Licensing Smule 

Partner Management & Synch 
Vorizon W ireless EMI Music 

www.BillboardMusicAndMoney.com 
IN ASSOCIATION SPONSOR MEDIA. SPONSORS 

• • LOEB& 
-LOEBLLP 

17'1\ Actn1 hH · Design 
~ I BOO ~ PASSES 
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"I AM ... " BRAZILIAN TOUR 

FLORIANO POLIS 
SAO PAULO 
RIO DE JANEIRO 
SALVADOR 

SONY MUSIC BRAZIL 
WELCOMES AND CONGRATULATES 
BEYONCE FOR A RECORD SETTING YEAR! 

' 
"I AM ... SASHA FIERCE" CERTIFIED DIAMOND! (ABPD) 

"I AM .. . SASHA FIERCE" BEST SELLING INTERNATIONAL ARTIST ALBUM OF 2009! IABPDI 

"I AM ... YOURS" DVD CERTIFIED PLATINUM! (ABPD) 

"HALO" #1 FOR 20 CONSECUTIVE WEEKS; #1 MOST PLAYED TRACK OF 2009 (CROWLEY) 

"IF I WERE A BOY" # 1 FOR 4 CONSECUTIVE WEEKS;# 4 MOST PLAYED TRACK OF 2009 (CROWLEY) 
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