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Join members of the music, 
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LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards will 
take place April 26-29 in 
Puerto Rico at the Conrad 
San Juan, Condado Plaza. 
Don't miss the most 
important Latin music 
industry event. More: bill 
boardlatinconference.com. 
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Equal Access 
Comprehensive Selection Of Music Will Boost Digital Market's Prospects 

BY CHARLES CALDAS 

In order for the digital music market to 
fully offset the impact of plunging CD 
sales, consumers need to have access to 
a diverse, compelling and comprehen
sive range of legal opportunities to ac
cess music. 

On some days, the possibility that all 
of the players in the industry could op
erate i n a market where creators and in
vestors are rewarded and incentivized 
to create value-added, consumer-friendly 
and sustainable mus ic and ente rtain 
ment services seems ach ievable. Yet for 
many independent companies. it is often 
the industry itself that throws as many 
obstacles in the way of succeeding in 
that quest as any illegal service. 

Independents comma nd a larger 
share of sales in the digital market than 
in the physica l market with its lim ited 
shelf space, throwing into sharp relief 
the fact that when given the opportu
nity, independent repertoire success
fully competes with that of any label. 

The continued strength of iTunes in 
digital music sales and the massive up
take ofusers on Spotify in Europe illus
trate that services succeed by offering 
their customers a full choice of major 
and indie music. 

FOR THE RECORD 
• Nielsen SoundScan revised 
sales data for the Dec, 19 chart 
week after our final issue of 2009 
went to press, rendering some of 
the Latin charts In that issue 
erroneous. After the revision, 
Andrea Bocell i's " Mi Navidad" 
(Sugar/S iente/Universal Music 
Latino) finished at No. 1 on the 
Top Lat in Albums and Latin Pop 
Albums charts for the Dec. 19 
chart week, replacing Thalia's 
"Primera Fila" (Sony Music Latin) 
at the top of both rankings. 
"Primera Fila" was released in 
two configurations that were 
improperly combined, resulting 
in its No. 1 placements. The 
corrected Top Latin Albums and 
Latin Pop Albums charts can 
be found at Billboard.com and 
BIiiboard.biz. 
• Japan overtook the United 
States in 2009 as the world's 
largest physical music market, 
according to the IFPI. An Item In 
the Dec.19 issue was incorrect on 
this point. 
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And to be clear, a full choice isn't just 
the mi llions of tracks offered by long-tail 
digital aggregators. While those compa
nies offer a great service to lhei r cl ients. 
the value in the independent sector is 
mostly concentrated, as it is in any other 
part of the indust1y, in the repertoire from 
leading labels like El Entertainment, Beg
gars Group, Domino and their peers tl1at 
through the creation of Merlin have taken 
the clear step of making their repertoire 
available to digital services in a more ef
ficient way than ever before. 

In other words, it has never been eas
ier for music services to access the head 
and the tail ofindependent music. Yet we 
often see amazingly regressive thinking 
from some services (even those owned or 
co-owned by our major-label competitors) 
who seem naive enough to believe they 
can hoodwink their customers by rolling 
out deals with a couple of aggregators or 
major-owned "indie" distribution com
panies and present that as a comprehen
sive independent offeri ng. Or maybe I'm 
naive and they really do believe that's all 
the re is to the i ndie sector> 

The truth is that reper toire of one 
indie is no more substitutab le for an
other than the repertoire of one major 
is for another, and if services are wi ll
ing to be t on the fact that their con
sumers a re too dumb to n otice, then 
they're making a losing bet. 

These same companies a lso often ex
pect us to accept what in our judgment 
must be infer ior terms to tl1ose agreed 

• • 'i11unes . and 
Spotify in 

Europe illustrate 
that services 
succeed by 

offering their 
custo1ners a full 
choice of n1ajor 

and indie 
music.' 

with the majors or, worse, to believe that 
there's an "ind ie" value that is somehow 
automatically inferior to that attached 
to repertoire from the majors. This po
si tion was at the heart of Merlin's con
cerns regarding the launch ofMySpace 
Music, which we are pleased to have re
solved (Billboard.biz, Nov, 20. 2009). 

The music ofTom Waits or Vampire 
Weekend isn' t worth less than that of 
thei r majo r-label peers. The same ap
plies to protecting indie artists against 
piracy; an activity that has become in
creasingly privatized by the larger com
panies and less the domain of the global 
trade groups that traditionally handled 
these activities on behalf of the entire 
industry. We're actively working to en
sure that the s idel ining of the claims of 
independents in the Kazaa settlement 
is never repeated. 

We all have to satisfy our customers, 
and with the availability of efficient, cen
tralized mechanisms by which to access 
independent repertoi re on a global basis, 
it's easier than it has ever been for serv
ices to offer their customers a full choice. 
It is clear that in a market where all la
bels have access to market on sustain
able terms. and where consumers can 
thus enjoy better, deeper and more com
pelling offerings, the likelihood of new 
serv ices succeeding is far greater. • . .. 

Charles Caldas is CEO of indie rights 
agency Merlin and former CEO of 
A"stralia's Shock Entertainment Group. 
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>>>'THRILLER' 
LANDS IN 
NATIONAL 
FILM REGISTRY 
Michael Jackson has 
made it into the 
National Film 
Registry. The late 
performer's 1983 
video for his song 
"Thriller" is among 
the 25 motion 
pictures that have 
been selected this 
year for 
preservation by 
Librarian of 
Congress James H. 
Billington. The films 
named to the 2009 
National Recording 
Registry of the 
Library of Congress 
include the 1957 sci
fi classic "The 
Incredible Shrinking 
Man" and the 
Muppets' movie 
debut in 1979's "The 
Muppet Movie." 

>>>FORD 
PLAYS TAG 
WITH ITUNES 
Ford is adding 
iTunes song tagging 
to its list of high
tech options. In 
2010, Ford vehicles 
will offer the HD 
receivers and the 
iTunes tagging 
alongside terrestrial 
radio, Sirius satellite 
radio and Internet 
radio. iTunes 
tagging allows 
listeners of HD radio 
to "tag" songs they 
like, then purchase 
and download those 
songs on iTunes. 

>>>BEST BUY, 
INTERSCOPE 
TEAM FOR 
TWITTER APP 
Best Buy and Inter
scope Records 
teamed up after the 
Christmas holiday to 
offer the Tweet Deck 
iPhone app to music 
fans buying select 
CDs. Through the 
promotion, fans can 
download a 
customized version 
of the app to their 
iPhone preset 
allowing them to 
follow the Twitter 
feeds of the 16 
participating artists. 
Acts include 50 
Cent, the Black Eyed 
Peas, Flyleaf, 
Timbaland, 
Wolfmother and 
Lady Gaga. 

IN HIS NAME 
Gary Chapman helms 
new Christian label 

NOT THE USUAL 
Sony/ATV, Smirnoff 

work on ad campaigns 

•;lij@j BY ED CHRISTMAN and KEITH CAULFIELD 

YULETIDE 
CHEER 
Album Sales Hold Steady During 
Christmas Week, Fall 9.9% During 
Holiday-Selling Season 

When music retailers reached 
into thei r Christmas stockings, 
they found something in place 
of the now-customary lump of 
coal: a tiny year-on-year in
crease in U.S. album sales dur
ing the final week of the 
holiday-selling season. 

While the microscopic up• 
t ick- 0.007%. according to 
Nielsen Sound Scan- benefited 
from an additional pre-Christ-

mas shopping ~y. it provided 
an appropriate way to cap off 
what mus ic merchants de
scribed as a somewhat cheerier, 
more profitable holiday season 
than the disastrous clos ing 
weeks of 2008. One sour note 
was a decline in digital track 
sales. a reflection of both slow• 
ing d igital sales growth and the 
fact that the 2009 holiday sea
son included one less day after 

BRANDED BEATS 
Consumer brands align 

with African artists 

Christmas, when track sales are 
at their highest. 

During the seven-week pe
riod ended Dec. 27. album sales 
in the United States totaled80.2 
m illion units.down 9.9%from 
89 m illion in the year-earlier pe
riod, when album sales had 
plunged 19.4%, according to 
SoundScan. Album sales dur
ing the 2009 holiday season also 
outperformed the I 2.6% de
cline in year-to-date album 
sales. SoundScan's 2009 sales 
year ends Jan. 3. 

CD sales during the seven
week period fell 12.8% to 67.4 
million, a sharply slower rate 
of decline than the 24 .1% 
plunge reported during the 
2008 holiday season, when CD 
sales totaled 77.3 million. Dig
ital album sales reached 12.2 

BEHOLD THE STARS 
The number of holiday-season million sellers fell from five in 2008, 
but sales of Susan Boyle's debut easily outpaced those of Taylor 
Swift's "Fearless," which was the top-selling album of the year
earlier period with 2.1 million units sold. 

SOURCE. t•li~ls~n SOurdS.C'M. lOP,--~lhn,o a ll:lvrTIS IOI OW! se'>'M lractcing ... ~ ks e:ndino Dec. 27. 

SUIAN BOYLE AIIDiEA BOCBII IAnOR !WITT CAIIIIE LIIIY GAGA 
" I llmm«I "My Chrl~rm~• "learl<ss" IIIDERWOOO •Jb,Fame" 
A Dream" SUgar/Oeru Big Madlile "Pia! o,• ~O?Jmin,/ 

l1co/Colllmbb/ l!/lrllla llalllVllo/ Kolttie/ 
Sony Nusk SIii Cllerrytree/ 

1,1er11~GA 

AIIOI l!YI NKHAEL JICllON JUSTIN BIEBER JOHN MIYlll NKlll[L BlltE 
"Th• Eiem,nt "!bk I< n" "Ni World" "Blll~ lludl,s" •em, Love" 
OI keedom" (loollditadtJ (fJ>J Colllmbu/ 14!/Reprl«/ 
MBl/l/RIIG Mll/tilk/ lchoolo1/ lolly ltlsk Wam!f Bros. 

Sort! Mmk R,i.-.lld llnun/ 
ls~d/lDJNCi "'"'-------~---.......... .-- ..--- ------------. ............. 

• TIX TAKEAWAYS 
Lessons from Live 

Nation's promo pricing 

DIVINING DIGITAL 
UMG's Ring on bundled 
services, mobile music 

million, up 851,000, or 7 .5%. 
from a year earlier, slowing 
sharply from the 35.8% in
crease posted in the year-ear
lier period. 

Digital track sales slipped 
1.8% to 160.9 million units 
from 163.9 mi ll ion a year ear
lier. While the accelera ting 
s lowdown in dig ital sa les 
growth has been a source of 
concern. the decline in digital 
track sales during the 2009 hol
iday season was mostly due Lo 
the loss of a day after C1uisbnas 
compared with the year-earl ier 
period. That's statistically sig
nificant because digital track 
sales are typically slow during 
the fourth quarter except for the 
final seven days of the year, 
when consumers receiving 
iPods and other digital media 
players as gifts hit digital down
load stores l ike iTunes and 
Amazon's MP3 store. 

During Chris tmas week, 
album sales in the United 
States totaled 17.1 million 
units, up 113,000 from the cor• 
responding period in 2008, ac
cording to SoundScan. CD 
sales, boosted by that extra pre
Christmas shopping day, to• 
ta led 14.5 million, down 83,000 
from a year earlier. Lifting over• 
all album sales over 2008' s 
Christmas-week tally were sales 
of d igital albums, which rose 
178,000, or 7.4%, to 2.6 million 
un its, possibly helped by Am a
wn's deep discountingoffront
line titles at its MP3 store. 

A strong release schedule 
helped slow the decl ine in total 
album sales during the holiday
se II in g season, anchored by 
Susan Boyle's "I Dreamed a 
Dream: which sold nearly 3 
million units i n the United 
States from its Nov. 23 release 
through Dec. 27, and Andrea 
Bocell i's "My Chr istmas," 
which passed the 2 million 
mark (see chart) . 

Northern California's six• 
store Dimple chain says 
comparable-store sales were up 
5.2% in December through 
Christmas week from a year ear -
lier, while gross profi t was up 
10.7%, according to the chain's 
head buyer Dilyn Ra~kovit'Z. 

While CD sales continued to 
decline during the holiday-sell
ing season, the category didn't 
decline as dramatically as it had 
during the first half of the year, 
Radakovit2 says. She adds that 
the chain relied on videogames 
to drive traffic to its stores, which 
in turn helped music sales. 

Because big-box retailers de
voted less space in their adver
tising circulars to music, other 
merchants say they didn't have 
to discount CDs as aggressively 
as they did during the 2008 hol
iday season, when they also had 
to compete with going-out-of
business sales at now-defunct 
Circuit City. 

Alliance Entertainment pres
ident Alan Tuchman says the 
holiday-selling season went 
well for the Coral Springs, Fla., 
distribution company, pa1ticu
larly its wholesaling to indie 
store accounts and fulfillment 
for e-commerce clien ts . The 
company's rackjobbing opera• 
tions reported a decline in CD 
sales, leaving Tuchman to sur
m ise that van ish ing floorspace 
for music in big-box stores 
he lped merchants that st il l 
carry deep catalog titles. 

Merchants say the just-con
cluded holiday selling season 
provided a marked contrast to 
the year-earlier period. 

"Th is year wasn' t as bad as last 
year, which was a disaster," says 
Joe Nardone Jr., VP of purchas
ing at Gallery of Sound, which 
has six stores in northeastern 
Pennsylvania. "It's hard to pre
dict what will happen next, al
though now I am cautiously 
optimistic for the new year."•· · • 
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THE 
LATEST 

NEWS 
FROM 

>>>SITE OFFERS 
SONGS IN 
EXCHANGE FOR 
ADS 
An ad-sponsored digital 
music download service 
called FreeAIIMusic.com 
has begun a private beta. 
The service's first 
sponsors include Coca
Cola, Warner Bros. 
Television, Zappos.com 
and LG. The digital rights 
management-free music 
downloads are 
sponsored-users get to 
watch a brief commercial 
in exchange for each MP3 
download. Since the 
songs are paid for by 
advertisers, they're free 
to users. A public beta is 
expected to launch this 
month. 

>>>WMG SIGNS 
ONWITHHULU 
Warner Music Group has 
become the second 
major label to strike a 
content licensing deal 
with online video hub 
Hulu. The deal brings 
music videos, concert 
performances, interviews 
and behind-the-scenes 
footage to artist-branded 
pages within the Hulu 
site. The label's f irst band 
that will have a Hulu 
presence is Muse. Next up 
are Jason Mraz and 
Paramore, with 
additional acts coming 
online during the year. 

>>>CUBA'S LOS 
VAN VAN PLANS 
LONG-AWAITED 
U.S. TOUR 
Grammy Award-winning 
Cuban band Los Van Van 
is making a long-awaited 
return to the United 
States. Often called "the 
Rolling Stones of salsa," 
the group will perform 
Jan. 28 in Key West, Fla., 
ending a long absence 
from the States due to 
tense U.S.-Cuban 
relations. Well-known 
Cuban musicians are 
being granted visas to 
perform at U.S. venues, a 
sign that President 
Barack Obama's 
administration is 
promoting cultural 
contact between the 
countries. 

Compiled by Chris M. 
Walsh. Reporting by Katy 
Bachman, Antony Bruno, 
Gregg Kilday, Brandweek 
and Reuters. 

.biz 
For 24/7 news and 
analysis on your 
mo lie device, go to 
mobile.billboard.biz 

l!J=IH.J BY DEBORAH EVANS PRIC~ 

VERTICAL 
VISION 
Gary Chapman Tapped To Run 
New Christian Label 

Alabama entrepreneur Ronnie Gilley has tapped 
Dove Award-winning singer/songwriter Gary 
Chapman to head a new Christian label that will 
feature a soon-to-b e-built church venue as one of 
its components. 

Chapman's resume includes a four-year stint as a 
TV talk show host on "Prime Time Country" and 
running his own label, ShelteRecords:. Gilley a lready 
owns Country Crossing Records, BamaJam Records 
and Stroudavarious Records, a partnership with 
Nashville producer/label executive James Stroud. 

served as host for Sam's Place, a concert 
series at Nashville's Ryman Auditorium 
that featured acts from multip le genres. 

That varied experience should come in 
handy, given Gilley's broad vision for the 
new label, which will include the construc
tion of a church at the newly opened Coun
try Crossing entertainment complex in 
Dothan, Ala. The church will provide a per
formance venue for artists on the new label 
to create "a vertically integrated oppor
tunity for us to sell more records [and] ex
pose our artists in a broader manner from 
what the norm is." 

Gilley, who expects to break ground on 
the new church in about six months, says 
it "will be a part of this record label,'' not
ing, "We have an amphitheater right across 
the road from the church that will accom
modate up to 20,000 people, which will 
host regular gospel events." 

Sony RED, which distributes Gilley's other la
bels, will also handle distribution for the new label, 
which has been tentatively named Forest Church. 
The label's first release, which is expected to be 
out by Easter, will likely be a new al bum by Chap
man, his first release since his 2002 set "Circles 
and Seasons." 

way, and he's got all the experience in 
the world." 

Gilley, who's also a real estate devel
oper, has been the driving force be
hind Country Crossing, which is an
chored by a controversial elect ronic 
bingo hal l and also features such 
artist-branded businesses as Lorrie 

Morgan 's Hot Chicken Cafe, Darry l 
It was Stroud who recommended Chapman to 

Gilley. "James signed me to the new label,'' Chapman 
says, .. and then saidi 'Why don't you run it?' n 

Chapman, a Texas native, began his 
career in Southern gospel music. As an 
artist, he has recorded country and Christian al
bums and in 1996 won a Dove Award for male vocal
ist of the year. As a writer, he's had songs recorded 
by Kenny Rogers, Alabama, Wynonna and his ex
wife, Amy Grant. 

Worley's Worley Bird Saloon, John An
derson's Cafeteria and George Jones' Pos

sum Holler Bed & Breakfast. 
Chapman says Stroud has given him "complete 

freedom" to sign who he wants. "He said, 'If you 
find somebody you are crazy about, do it,' "Chap
man says. 

With other labels either shutting down or scal
ing back their operations, Gilley says he sees an op
portunity for his new imprint. 

"It didn't take me long to figure out why [Stroud] 
wanted Gary,'' Gilley says. "He's not holier than thou, 
but he's a profound Christian in the right kind of 

Chapman also helmed ShelteRecords from 2001 
to 2005, which was distributed by Warner Music 
Group's Word Entertainment subsidiary. He a lso 

"It's a vertically integrated business model for us 
that has been very, very successful over the past 
years," Gilley says. "We look forward to extending 
that into the Christian genre." 

leHflitdl av ANTONY eRuNo_J 

Having A Say 
provides labels with the poss ible means 
to influence Apple's next move. At the 
time of the acquisition, Lala was in the 
process of creating an iPhone app that 
would allow users to play their websongs 
through the device. Label sources say 
they won't allow Apple to sell songs that 
users can stream to their iPhone in lieu 
of buying a downloadable track. 

New Licensing Pacts May Enable Labels 
To Shape Apple's Lala Plans 

The las t time Apple made a music
related acqu isition was in 2000 when 
i t bought mus ic playback service 
Soundjam. Less than a year later, the 
company relaunched it as its iTunes 
digital music application. 

So it's little wonder why the com
pany's December acquisition of stream
ing music service Lala continues to 
generate fevered speculation as to what 
Steve Jobs & Co. plan to do with their 
new asset. 

Given I.ala's model of selling J 0-cent 
permanent online streams called web
songs, the s mart money is on Apple 
launching some kind of streaming 
mus ic service that emphasizes access 
over ownership. That could take any 
number of forms-a monthly subscrip
tion service, an online streaming 1nusic 
locker or simply selling I.ala's websongs 
a longside downloadable music in 
iTu nes w ith an eye toward replaci ng 
downloads completely. 

Apple hasn't ye t revea led what it 
plans to do with its new acquisition, 
but major-label sources say they believe 
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the company is less interested in repli
cating the Lala experience than it is in 
using Lala's technology and executive 
talent (includ ing co-founder Bill 
Nguyen) to create a n ew Web-based 
music model that may extend to other 
types of content, such as video. 

"Apple bought Lala so Apple could get 
iTunes ready to be purely Web-based," 
says Tim Chang. a principal at Norwest 
Venture Partners. adding that "it's not 
that easy." 

Whatever Apple's plans are, it will re
quire a new round of negotiations with 
the labels, as the music licensing deals 
that Lala struck with them terminated 
upon change of control to Apple. That 

"Not with our music," says an ex
ecutive at a major label, who adds 
that he doesn't believe Apple is in ter
ested in replacing iTunes downloads 
with websongs . 

Labels will likely seek a fee for music 
streams and any associated services. 
Suppose that Apple creates a system in 
which copies of songs downloaded from 
iTunes are stored in a permanent on line 
locker where customers can then stream 
them from any device. The labels will 
likely want to charge more per down
load, secure a fee for each stream of the 
song from that locker and get a cut of 
any fees Apple might charge to increase 

• • 'The labels see this as an 
opportunity to reconnect 

the music business around 
[a strea111ing] n1odel.' 

-FRED DAVIS, ATTORNEY 

the capacity of the locker, sources say. 
"The labels see this as an incredible 

opportunity to reconnect the music busi
ness around [a streaming] model," says 
attorney Fred Davis, who represents dig
ital music services and recording artists 
in negotiations with labels. 

On the other hand, Apple may use 
its leve rage as the leading U.S. music 
retailer to eliminate the per-stream fees 
that labels have forced smaller startups 
to accept. It may even try to fight the 
notion that it should pay anything at 
all to let users stream a track they've al
ready purchased. 

Despite facing new licensing negoti
ations with the labels, Apple is in an en
viable position. The music industry has 
yet to generate meaningful revenue 
from online s treaming music in any 
model-ad-supported, subscription or 
otherwise. Apple's dominance in digi
tal music and its history as a developer 
of elegant, easy-to-use digi tal media 
products could help kick-start an on line 
access model for music more effectively 
than the recording industry or smal ler 
technology companies could accomplish 
on thei r own. 

"lfit means bringing something new 
to the market, wi th a partner that has 
a proven track record, we'll do it." an
o ther major-label execut ive says. 
"Whenever they innovate, everybody 
wi ns in someway." 
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PRODUCER/SONGWRITER 
MILEY CYRUS 

#1 Single - "The Climb" 
Winner - MTV Movie & Teen Choice Awards 

#1 Album - Hannah Montana: The Movie Soundtrack 
#2 Album - The Time Of Our Lives 

COLBIE CAILLAT 
#1 Album - Breakthrough 

#1 Single AC, #2 Hot AC - "Fallin' For You" 
Grammy® Nomination - Best Pop Vocal Album 

BON JOVI 
#1 Album - The Circle 
Grammy® Nomination 

- Best Pop Performance By A Group With Vocals 

NATASHA BEDINGFIELD 
#1 Single - " Pocketful of Sunshine" 

Winner - BMI Robert S Musel Award Song of the Year 
2 Million plus Downloads 

KEITH URBAN 
#1 Album - Defying Gravity 

Grammy® Nomination - Best Country Album 

"Somebody Like You" 
- BILLBOllRD #1 COUNTRY SONG OF THE DECllDE 

McDaniel Entertainment.com 
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IU[rlitJI BY ANTONY BRUNO I 

SONIC BOOM 
Smule Shows What It Takes To Make An Effective iPhone Music App 

Cliches like "It's all about 
the music" or " It's all about 
the customer" are all too 
common in the d igi tal music 
market. 

Bu t iPhone app developer 
Sm ul e- short for • Sonic 
Mule"-is one of the few 
companies that's succeeded 
in making ii about both. 

Founded by two Stanford 
University music d epart
men t buddies- assistant 
p rofessor Ge Wang and PhD 
student Jeff Smi th- Smule 
has grown in to an iPhone 
app juggernaut. Every one of 
its seven apps has been a 
cri ti cal and financial hi t, 
each based on a DNA that's 
one p art sound, one part 
community. 

Earl y Smule app Sonic 
Lighter lets use rs manipulate 
a virtual flame by blowing on 
it th rough the iPhone's mic, 
spreading the flame lo other 
devices. Son ic Boom is a vir
tual firecracker that increases 
in i ntensity as multiple de
vices with the same app are 
held near each other (and 
could be "lit" using Sonic 

Lighter). The Sonic Vox app 
allows users to change the 
pitch and tone of their voice 
in r ea l time using an on
screen scale. 

But these were mere 
proof-of-concept party tricks 
compared wit h the ingen
ious music apps tha t fol 
lowed . Ocar ina uses the 
iPhone's microphone to sim
ulate tbe playing of the wind 
instrument. Featured during 
a 2009 Macworld presenta
tion, the app became an im
mediate hit, sel ling more 

SIRIUS 
SOLUTION 

t han 400,000 down
loads in it s first month. 

With its sequel, Leaf 
Trombone, users can 
blow into the mic and 
use an onscreen slider 
to control pitch and lone 
to play along with songs 
preloaded with the app. 
Users can then opt to 
share recordings with 
anonymous judges to 
ge t feedback. Zephyr is 
a more graph ics-or i
ented app that lets users 
arrange snowfl akes in to 
images , accompanied 
by wind chime-like 
music1 and then send 
them to other random 
Zephyr users . 

So far, the company's 
biggest success has 
been 2009's smash hit 
I Am T-Pa in, an iPhone 
app that lets users 
record themselves 
singing along to various T
Pa i n songs while using 
Auto-Tune to manipulate the 
voca ls, then post their 
recordings to Facebook or 
other online outlets . The $3 
app sold more than 600,000 
copies i n the fi rst two 
months. making it one of 
the best-sell ing iPhone apps 
in the music category. 

The secret to Smule's 

in your car but don' t want an aftermarket 
tuner? Here's a solution: Turn your iPhone into a 
Sirius XM satellite radio receiver. The XM SkyOock 
plugs into the cigarette lighter of any car and acts 
as both a Sirius XM radio tuner and FM t ransmit · 
ter to stream the signal through the car radio. An 
iPhone or I Pod Touch that's connected to a 
SkyDock can function as a touch-screen con
troller, complete with iTunes tagging a nd other 
features. The setup requires a satellite antenna, 
a free downloadable app and, of course, an Sirius 
XM subscription. 

The SkyOock is ava ilable now for $120. -AB 
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Get appy: Smule's iPhone 
app for T-Pain; top: icons for 
Smule's Sonic Boom, Sonic 
Lighter, Ocarina and Sonic 

Vax apps (from left) 

success i s t reating the 
music creator and the music 
consumer with equal meas
ures of respect, giving users 
the abil ity to manip ulate a 
track or create their own 
works and share the results 
with others. 

"People are creative, and 
they a r e capabl e of 
doing express ive 
th ings if you give 
the m a bi t of a 
nudge," says Smith, 
who ser ves as 
Smule'sCEO. "We're 
very passionate about 

music, and at the same time 

are very troubled about 
wha t's happened to music 
over the past decade. We 
think there's so much more 

potential there and are look-
ing to discover it on this 

new platform." 
With the success of 

the T-Pai n app and 
Smule's previous ef

forts, it's no surprise that la
bels are l in ing up to do 
bus iness with the company. 

But onl y those that 
share Smule's vis ion 
get past the introduc
t ion stage. 

"Some of the labels 
wanted to just have us 
to work for h ire," 
Smith says. "No 
thanks. We're not an 
app factory. We think 
of ourselves as artists 
and we want to do 
creative things with 
the plat form. If we're 
going to undertake an 
app with an artist, we 
are truly going to cap
ture the essence of that 
art i st. We are also 
going to open up new 
opportunities for mu
s ical expression on the 
device. It's a tall hill 
we'll cl imb, but that's 
one of the t hings t hat 
diffe rentiates our ap
proach from others.· 

That means insisting on 
retaining full creative control 
over any app it makes. That 
also means only doing busi
ness deals based wholly on 
revenue-share agreements, 
r ather than out-of-pocket 
l icensing fees . And it defi
n itel y means ceding some 
control over the music to 
the fans . 

The result is that the num
ber of art i s t ap p s Smul e 
makes each year will be lim
ited to only "a few," accord
ing to Smith . But h e says 
he'd rather focus on making 
a few good apps than many 
average ones. 

"We're seeing different la
bels approaching us with dif
ferent layecs of vigor," he 
says. "At some labels. it's all 
a bout the business affa irs 
group, and I th ink they're 

going to get left in the dust. 
The other labels that roll up 
their s leeves and put us in 
front of their executive team 
are the ones we're spending 
more of our time with.• ••· · 
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1:111"S & BBll:FS 
RCRD LBL, MYSPACE 
MUSIC OFFER DAILY 
DOWNLOADS 
MySpace Music and digital 
record label RCRD LBL have 
teamed up to offer a free 
d igital download per day to 
introduce the label's roster 
to music fans. Called RCRD 
of the Day, the promotion 
will feature exclusive RCRD 
LBL music and remixes from 
such acts as Kid Sister, Cold 
War Kids, Major Lazer, Santi
gold and Miike Snow. My
Space Music wi ll promote 
the program on its home 
page and throughout the 
site, as well as develop cus
tom advertising campaigns 
around the content. 

REO SPEEDWAGON 
STARS IN NEW 
VIDEOGAME 
Eighties h it maker REO 
Speedwagon has launched 
a downloadablevideogame 
called "Find Your Own Way 
Home-The Game;' in which 
players control avatars of 

band members and a fie· 
tional TV entertainment re
porter as they search for lead 
singer Kevin Cronin. As the 
game progresses, players 
can unlock a dozen songs 
from the band's catalog, a 

rerecording of "Roll With the 
Changes" and tracks from 
t he group's new album "Not 
So Silent Night-Christmas 
W ith REO Speedwagon." 
Anyone who buys the game, 
which is available on a 
number of casual game Web 
sites, will get a coupon for 
25% off the new a lbum. 
Those finding a hidden 
"golden ticket" buried within 
the game will be entered into 
a sweepstakes to see REO 
Speedwagon live. 

THEBANDED SEEKS 
UNSIGNED ACTS 
Andy Volanakis, former CEO 
of mobile music and media 
publisher Zingy and ex-GM 
of mobile personalization 
products at Sprint/Nextel, is 
setting his sights on the 
online music market with 
TheBanded.com. The social 
network is designed to help 
unsigned artists find an au· 
dience, relying on listeners to 
recommend the best new 
music to others on the site. 
Members are ranked on how 
influential their recommen
dations are. Artists who get 
the most recommendations 
each month will earn a share 
of the site's revenue. Only un
signed acts are invited to join. 
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Being 
There, 
Doing 
That 
Smirnoff Partners With 
Sony/ATV Artist/Writers 

One of the first things Martin Bandier did 
when he joined Sony/ATV Music Publishing 
was to institute a global marketing depart· 
ment to respond to internationally inclined 
advertising clients. 

Sony/ATV writer/artist that the publisher had 
pitched to h im . "We were introduced to 
[Smirnoff] by tl1eir digital agency,AKQU," Ka
plan says. "and we provided them with music." 
Balakr ishnan recommended Kram's "Silk 
Suits" to J. WalterThompson. which was mak
ing the commercial, and licensed the song from 
Sony/ATV for Nortlt America. 

Smirnoff's global brand team fell in love with 
Kram-the drummer from Australian band 
Spiderbait, who released his solo album "Mix 
Tape" last March- because he is "so Smirnoff 
in character and energy,• a Smirnoff spokesman 
says. So it didn't stop witl1 a multi territory com• 
mercial: Smirnoff went on to incorporate Kram 

as tl1e face of its digital marketing campaign. 
The Kram experience kicked off a chain re

action, particularly because Sony/ATV has a 
global reach. "Smirnoff sells in 160-plus coun-

tries, so it makes brilliant sense 
"Advertising is a global busi

ness, and many clients are 
multinational and there are a 
lot of similar creative needs,· 
says Sony/ATV senior VP of 
marketing Rob Kaplan, who 
came to the company in April 
2008 from an ad agency where 
he was music supervisor. 

Publishers 
Place 

to work with a major publisher 
like Sony that has access to many 
artis ts across a global footprint," 
the Smirnoff spokesman says. 

,------
ED CHRISTMAN 

Consequently, "we are very 
active in sharing crea tive information," says 
Kaplan, whose departmen t interacts with 
brands and agencies around the world through 
35 Sony/ATV offices. "We share wi th one an
other what mus ic our clients are responding 
to and how they are receiving music.• 

Tha t approach proved beneficial when 
Smirnoff vodka turned once again tom usic as 
a way to distinguish itself as a brand. The com
pany and its ad agency, J. Walter Thompson, 
had already devised a campaign revolving 
around the idea of "an extraordinary, one-of
a-kind experience for the consumer that they 
will remember for the rest of their lives.· 

The campaign's current catch phrase is "Be 
there," and as part of that initiative, Smirnoff 
is helping its consumers discover new music 
- which, in turn, helps the brand maintain 
its cutting-edge credibility. 

The relationship with Sony/ATV began in 
June, when Smirnoff VP of global marketing 
Venky Balakrishnan was watching a rough a,t 
of a Smimoff Ice commercial being prepared 
for the U.S. market. Kaplan says. Balakrishnan 
remembered a song by Kram, an Australia-based 

Straight, no 
chaser: MR 
HUDSON (left) 
and DAN 
BLACK 

Actually, though, Smirnoff 
using music to enhance its brand 
is nothing new: The company has 
been drawing upon talent from 
various pub I is hers and labels for 
musical events and collaborations 

for at least 15 years-occasionally, for instance, 
pulling together artists from different genres 
or different eras for a one-night-only s how. 

In July 2008, the company united Duran 
Duran and Mark Ronson for a Smirnoff 
Experience event in Paris. Since then , that 
series has del ivered four more installments. 
such as Hot Chip on the same bill as the 
Pet Shop Boys, who are signed to Sony/ 
ATV as writers . 

In the "Be there" artist initiative, which 
began appearingonline in October, Smirnoff 
creates Web profiles for an artist and virally 
spreads videotaped moments through the 
Smirnoff site and apps to third-party sites and 
as paid advertising. 

For example , Smirnoff filmed a brief 
interview with British singer/songwriter Mr 

Hudson while he was playing basketball on 
Manhattan's Lower East Side; the vodka com
pany also filmed another U.K. singer /songwriter, 
Dan Black, discussing his perfect night out (To 
see clips, go to Unsigned Band Review.com and 
look for the Smirnoff"Be there" ad.) 

For the Canadian band USS. Smirnoff Canada 
collaborated with Sony/ATV's Canadian office 
to sponsor various events throughout that coun• 
try, thus helping the band tour farther distances 
and reach wider audiences, Kaplan says. On 
USS Web sites, ads alongside the band's tour 
dates say, "Smirnoff will be there. Will you'" 

And then there's We Are Scientists from 
New York. When Smirnoff asked the group 

to name one moment where a person 
"had to be there," band members re
called a Glasgow. Scotland. gig where 
the power went out, but fans kept the 
show go ing by rhythmically chanting, 
"We are scientists." 

"This proved to bea seminal moment, 
and it helped define who the band is to 
their fans," Kaplan says. "The chant has 
since spread organically throughout the 
band's fan base. It's now a part of the 
fab1ic of every show they play." 

bi 
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HopeAniid The Ruins 
Latin Music Biz Looks For The Silver Lining 

Even after a year underscored 
by a horrendous economy 
and job losses, this column's 
readers seem surprisingly op
timistic about the road al1ead. 
While 2008 was marked by a 
scarci ty of new music, 2009 
brought a swing back i n a 
more creative direction. 

And Latin music's increas
ing visibil ity-not to mention 
the reborn vitality in the mu
s ic itself-is exciting those in 
the business. Even artis ts 
who've lost their labels and 
executives who've lost their 
positions may be seeing a 
window of possibility in the 
downturn: After all, the Chi
nese character for "'crisis" 

contains within it the charac
ter for "opportuni ty." 

"This will go down as the 
year that Latin indies broke 
through," says Ivan Alvarez, 
the former head of U niversal's 
Latin publishing arm who now 
runs CdA Group, a Miami
based entertain me11t company 
that specializes in consulting 
and generating new revenue. 
"Forever bubbling under, in
dependent labels with inde
pendent distribution powered 
by experienced executives 
have proven that what counts 
is good music and an intelli
gent game plan. This should 
lead to more variety, and hope
fully better-qual ity music, 

CARTOONED 
TUNES 
Large- And Small-Budget 
Animated Videos Spread The Word 

Three of the most interest· Regional Mexican Airplay 
ing Latin music videos of chart, and its video-which 
2009 were cartoons that depicted Mexican society as 

making it to the ears of today's 
Latino market." 

And the indies aren't the 
only ones making a priority 
of sounds that stick. "With the 
decline in sales, the industry 
is going back to the basics: 
good m usic," says Mayna 
Nevarez, founderofcommu
nicat ions firm Nevarez Cmn
m un ications. "More than 
ever, a rtists are focused on 
producing great hits." 

Programmers like WY MY 
(La Ley) Goldsboro, N.C., PO 
Julie Garza echoes that sen
timent. "The best of 2009 
was the music by some vet
erans like Banda el Recodo 
with their h it 'Te Presumo' 

generated significant on line a farm menaced by glutton- "sometimes the artist doesn't 
buzz. Los Tigres del Norte's ous pigs and violent dogs- have the time or resources 

"La Granja/' Da Zoo's °Chitu'' 
and Los Pikadientes de 
Caborca's "Al Gusto" differed 
widely in purpose and exe
cution-but taken together, 
they hint at the possibilities 
and limits of animated videos 
as a medium. 

As a single from a veteran 
act, "La Granja" would have 
had a high profile even with
out controversy regarding 
the song's airplay in Mexico, 
where the band alleged that 
the song had been censored 
due to its veiled critique of 
the government. In the United 
States, the track reached No. 
1 for one week on Billboard's 

garnered more than 1 million 
views on YouTube. 

The video was produced 
by Latin Power Films, the in· 
house production wing of 
indie label Latin Power Music, 
in conjunction with a Mexi
can company called Ave. 
Label president Pepe Ser
rano says the video required 
more than two dozen people 
to design, animate and edit, 
given its blend of animation 
with live-action shots of the 
band playing. Since "La 
Granja,'' "everyone's looked 

for us because they want a 
video of the quality" of Los 
Tigres' clip, Serrano says. But 

14 I BILLBOARD I JANUARY 9, 2010 

for an animated video." 
But though "La Granja" 

cost more than $100,000, 
animation producers that 
Billboard interviewed agree 
that the medium offers flex
ibility in cost. For its new act 
Da Zoo, Sony Music Latin 
wanted to re lease an inex
pensive viral video for "Chitu" 
that would get noticed and 
build a story for later radio 
singles. Loren Medina, the 
band's label manager at the 
time, estimates the video 
cost no more than $5,000. 

Buenos Aires-based Gas· 
ton Perez's Biancu Anima
tions produced "Chitu," as 

Reason to smile: BANDA 
ELRECODO 

and 'Me Gusta Todo de Ti.' 
Thalia w ith th is marvelous 
album and La Arrolladora 
Banda el Limon with hit 
after h it," she says. "And the 
list continues." 

Almost everyone polled 
understandably keyed in on 
the devastating economy and 
the diminishing jobs as 2009's 
low point. "We have all been 
affected by this," Garza says. 
"I'm sad to see many industry 
friends look at other career 

purpose of reducing concert 
t icket pr ices. 

And as Notas has noted be
fore, even as La tin mus ic 

sales slipped, awareness of 
Latin music and cul ture in 
general climbed. Simonitsch 
cites Sofia Vergara's role in 
the sitcom "Modern Family," 
while Rogers & Cowan VP of 
m us ic John Reilly notes 
PBS' support of Latin music 
with its special "Latin Music 
USA" and i ts "In Perfor
mance at the White House" 
show featuring Latin acts. 

Still, though options because 
the industry 
has suffered in 
the last year 
tremendously." 

Latin 
Notas 

the ratings for 
Spanish-lan
guage award 
shows have 
risen nation
w ide, Reil l y 
says, " English 
TV specials 
and talk shows 
still exclude too 

But a glimmer 
of hope in the 
face of adversity 
appeared again 
and again. Live 
Nat ion senior 

LEILA 
COBO 

VP of special markets Emily 
Simonitsch, who' s based i11 
Los Angeles, says California's 
financial crisis and its many 
1i pple effects- including the 
increase in Un iversity of 
California college tui tion
made 2009 a tough yea r. But 
in the summer, that same 
dire economy he l ped 
inspire "No Service Fee 
Wed nesdays," which Live 
Nation introduced with the 

well as a cartoon video for 
Kany Garcia's "Amigo en el 
Baf\o." Perez points out 
that animated videos can 
be tailored to clients' indi· 
vidual budgets, with previ
ous scripts and characters 
from his library available for 
inexpensive reuse. 

"Chitu," for its part, 

never hit the charts. But 
the clip had accumulated 
about 138,000 views at 

many Latin artists.• 
There's obviouslystill a long 

way to go. Heading into the new 
year, the terrain looks rough, so 
let this column be your road 
map. And to the many who 
noted the Billboard Latin Music 
Conference's move to Puerto 
Rico in 2010as a high point of 
'09: See you there! 

b 
For 24/7 Latin news • lz and analysl1, see 
blllboard.blz/latln. 

awareness of the band
which picked up sponsor· 

ships and more radio play 
for its next single. 

Meanwhile, the video for a 
track that didn't get any U.S. 
airplay, Los Pikadientes de 
Caborca's "Al Gusto,'' has 

managed to notch even 
more YouTube views, 
garnering more than 
240,000. Mexico City• 
based Huevocartoon 
Producciones put to
gether the Pikadientes' 
theme song for an ani

mated feature film, "Otra 
Pelicula de Huevos ... y un 
Pollo," with footage of the 
band and clips from the movie. 

Serrano's next project sug
gests another way this trend 
might pay off. He's making an 
animated video for Huichol 
Musical, a band on his label, 
for a song inspired by the 
World Cup finals. And he's 
shopping the video to soft 
drink sponsors for product 

press time, and the modest placement opportunities. 
effort paid off in creating -Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
,corn you've come to expect from Billboard-in Spanish! 

Blllboardenespanol.com. 
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UNIVERSAL MUSIC 
LATINO, MACHETE 
RELOCATE 

---
Universal Music Latino and Ma· 
chete are shifting operations 
from Miami to Los Angeles. 
The move is the latest follow
ing the restructuring of Univer· 
sal's Latin division and the cre· 
ation of Universal Music Latin 
Entertainment last year follow
ing the acquisition of Univision 
Music Group. 

Universal Music Latino and 
Machete are the pop and 
urban/tropical labels that fall 
under the umbrella of UMLE. 
The former was this year's Hot 
Latin Songs label of the year 
and is home to Enrique Igle
sias and Luis Fonsi. Universal's 
regional Mexican labels, Fono
visa and Disa, already operate 
in L.A. 

As a result of the move, Uni· 
versal's digital team will relo
cate to L.A., as will upper man· 
agement, including Universal 
Music Latino/Machete presi· 
dent Walter Kolm and manag· 
ing director Luis Estrada. Those 
remaining in Miami include 

national promotion director 
Gabriel Buitrago and A&R di· 
rector Pedro Guzman. 

Five positions were elimi

nated, although sources say the 
label is, in turn, creating new 

positions in L.A. -Leila Cobo 

PELS LEAVES MUN2 
Mun2 senior VP/GM Alex Pels 
has left the company. There 
was no word at press time on 
a time frame for replacing Pels, 
who was appointed to the top 
job at Telemundo's bilingual 
entertainment channel in 2006. 

Pels will continue working 
with the channel as a consult
ant, while Telemundo COO 
Jacqueline Hernandez will tem
porarily oversee mun2's day
to-day operations. 

While at mun2, Pels oversaw 
its move from Miami to Los An· 
geles, where its fishbowl stu· 
dios sit in the middle of the Uni· 
versal CityWalk entertainment 
strip. Mun2 has shifted from 
mostly music videos to a wide 
variety of programming. 

The channel has greatly in
creased its distribution during 
the last few years and is now in 
more than 33 million U.S. homes 
-6.3 million of them Hispanic, 
according to Nielsen figures 
provided by mun2. 

-Ayala Ben·Yehuda 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

EIMJI BY WOLFGANG SPAHR I 

TROUBLE 
OVER TICKETS 
German Promoters Say Pricey Superstar Tix 
Added To Slide In Concert Grosses 
HAMBURG- Excessive ticket prices showed a 7%decline inoverallbveen-
charged by international superstar acts 
have contributed to a decline in annual 
concert grosses, German promoters 
and booking agents say. 

tertainment ticket revenue to €3. 9 bil
l ion ($5.8 billion) in 2008 
(Billboard.biz, Nov. 25, 2009) . th e first 
such decline in 10 years. GfK data for 
2008 a lso shows that average ticket 
prices rose 3% to €30.30 ($42.10). 

Someone take the wheel: MADONNA performs at Berlin's Olympic Stadium in 2008. 

As Germany pulls itself out of its 
worst recession in decades, these acts 
"must understand they cannot 
squeeze German promoters like a 
lemon ," says Jens Michow, president 
of ID KV, a trade group that represents 
300 German promoters. "That's harm
ing the whole German market." 

T icket revenue from pop and rock 
concerts by in ternational acts plunged 
17.2% to €285 million ($396 million) 
in 2008, while German-language 
pop/rock grosses dropped 17 .8% to 
€189 million ($263 m illion), accord
ing to data released in November by 
IOKV and German trade magazine 
Musikmarkt. "We expect 2009 busi
ness to have fallen further, due to the 
economic crisis," M ichow says. 

The data, which was compiled by 
market research firm GfK, a lso 

Christian Bilda, owner of Harn burg 
booking agent X-Why-Z, blames the 
slump in pop and rock grosses on high 
ticket prices for arena shows by inter
national superstar acts, which he says 
cut into consu1ner spending on con
certs by non-superstar artists. 

"Tickets have s imply become too 
expensive,• says Bilda, whose clien ts 
include Antony & the Johnsons, Snow 
Patrol and Good Charlotte. "Stars like 
Tina Turner or Paul McCartney charge 
such h igh prices that fans can only af
ford two or three concerts annually." 

Most tickets for Madonna's Ger
man dates in August 2008 went for 
€193 ($281), while Pink charged€159 
($232) in April 2009 and tickets for 
McCartney's shows in December went 

for €160 ($233). 
Michow adds that many promoters 

of non-superstar acts are now adopt
ing a "safety first" approach, "sched
uling half the shows they'd have done 
before, hoping to operate at 100% ca
pacity instead of the 60%-70% they'd 
otherwise have taken." 

Ham burg-based booking agent 
Marino Menichelli- whose clients 
include Sarah Brightman, Kid Cre
o le and ve teran Italian pop s ingers 
Toto Cotugno and Al Bano-claims 
he's staged 20%-25% fewer shows in 
2009 than in the previous year. Dur
ing the past two years, as the reces
sion h it, "middle-range intemational 
artists were willi ng to reduce their 
fees for the German market," Meni
chelli says, "but some big names in
sis t o n their price." 

Menichelli concedes that agents 
need to dissuade artists from seeking 

PRINCIPA.LES '. 

Achieves Nr. 1 with "Esclavo de SUS besos" 
in 40 Principales in SPAIN, COLOMBIA, COSTA RICA, 
PANAMA, GUATEMALA, ECUADOR and MEXICO 

jCONGRATULATIONS! 

· Nr. 1 in Sales - Double Platinum in Spain 

Nr. 1 in Sales in USA in the 
Top Latin Albums Charts 

Nr 1 in I-TUNES in Spain, Mexico and U.S.A. 

overinflated fees. But he also wants 
the touring industry to lobby for gov
e rnment ass i stance, such as t ax 
breaks for tour ing international acts 
to make touring Germany attractive 
while allowing promoters to lower 
ticket prices. 

IDKV continues to raise the issue 
of tax breaks with the governmen t, but 
Menichelli says agents are "fighting 
on our own. We have no lobbying pres
ence with politicians." 

Although they acknowledge their 
colleagues' concerns, two of Ger
many's biggest concert promoters es
timate their businesses grew in 2009. 

Marek Lieberberg Konzertagentur 
of Frankfurt, which promoted major 
acts like U2, Depeche Mode and Ger
man star Xavier Naidoo in 2009, proj
ects tota l attendance a t its shows will 
be up 5% from the 2 million logged 
in 2008, with grosses expec ted to 

VALE~MUSIC 

;:J 

record a s imilar gain to top €110 mil
lion ($160 million). 

Rival promoter DEAG of Berlin es
timates shows by Peter Maffay, Chris 
de Burgh and David Garrett helped 
dtive up the company's grosses by 8%-
12% in 2009from €109million ($151.5 
million) in 2008, according to DEAG 
CEO Peter Scl1wenkow. "We're very 
upbeat about 2010," he adds. 

Schwenkow says he agrees that h igh 
ticket prices driven by top international 
acts "harm the live music business," 
but insists Germany's concert market 
is "stable." 

But IDKV's Michow warns of 
possible long-term problems for Ger
many's touring business. "Middle
sized and smalle r promoters promote 
new talent ," he says, adding that, if 
current d ifficulties continue, "there's 
a real danger they may not feel able to 
do this job any longer." 
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STRIKE UP THE BRAND 
South African Artists Secure More Opportunities 

For Corporate Partnerships 

JOHANNESBURG-In a market where physical sales are dip
p ing and digital sales have yet to fully kick in, South African 
artists are increasingly courting major brands to boost their rev

enue-and their overtures are finding a receptive audience. 

and many different cultures." 
For South African artists, b randing revenue can subsidize 

touring expenses- which can be high, given the long distances 

between major cities-while TV ad exposure on satellite chan

nels can boost their profile throughout the continent. That's all 
welcome in a market where, according to labels group the 

Recording Industry of South Africa, year-to-date trade values 
fell 7.2% during the first eight months of 2009 from the same 

period a year earlier. 

with artists rather than just sponsoring one-off shows as in the 
past, according to Joanne Doyle, executive creative director at 

Ogilvy Public Relations in Johannesburg. 

"Over the past year, we've found corporates looking more 
and more to align their products with artists," says Paul 

Almeida, owner of Johannesburg-based marketing company 
Sound Media. 

"Brands are seeking a dialogue with consumers, not the mono~ 

logue of old," Doyle says. "Using artists enables them to set up 
a two-way conversation taking p lace primarily in the digital 

space-both in SA and on the continent i f needed." 

Music, Almeida says, "gets messages across in the most ef
fective way in this territory, where there are 11 official languages Leading consumer brands are keen to create relationships 

Bil lboard examines five music branding campaigns that 

illustrate the recent growth in artist-brand partnerships in 
Sout h Africa. 

Brand: KFC 
Campaign duration: December 
2009-May 2010 
Deal: KFC's 10 million rand ($1.3 
million) campaign with the Par
lotones is one of South Africa's 
biggest music branding partner
ships. The fast-food giant gets 
multiplatfonn synch use of the alt
pop / roc k ac t's current s ingle, 
"Life's Design." from its current 
platinum (40,000 shipped) Sover
eign Entertainment album, "Star
dust Galaxies. • A KFC-branded 
live tour is also part of the deal. 
which promotes the Pa rlotones 
Snack Box. 
For the artist: "The multiplatform 
nature of the deal, combined with 
the radio cha rt success of the sin
gle, means we're already feeling 
the momentum of the campaign." 
band manager Raphael Domalik 
says. "KFC funded the video shoot 
for the single, but there's no KFC 
branding in it. Instead, the ir 
agency shot behind- the-scenes 
footage from the video to be used 
in TV commercials." 
For the brand: KFC Snacks brand 
manager Nonhlanhla Hlatshwayo 
says the aim of the campaign is to 
establ ish KFC as a snacking des
ti nat ion for young consumers. 
"The alliance with the Parlotones 
was a natura l fit," Hlatshwayo 
says. "They're the perfect band to 
allow us to connect w ith the youth 
audience and borrow some of their 
cool credentials." 

Campaign duration: October 
2009-February 2010 
Deal: Leading African mobile op
erator MTN, sponsor of the South 
Africa Music Awards, struck a 
TV/radio ad synch deal for 
TKZee's song "Viva la Pantsula 
(Ayoba)." It also got to use four 
songs from the kwai to (local 
urban/house hybrid) act's Novem
ber 2009 album "Coming Home" 
(Sony) on a free com pila tion 
album that i s part of MTN's 
Starte r Pack for new customers. 
"Coming Home" is the SAMA
winning trio's comeback after a 
lengthy break. 
For the artist: The campaign 
complements Sony's own promo
t ional efforts for the album. ac
cording to Sean Watson, director 
of the South Afr ican music divi
sion at Sony Music Entertain
ment Africa. "Th is is a g reat 
example of h ow importan t the 
art ist brand is," Watson says. 
"MTN took a risk, [basedJ on the 
reputation ofa group that hadn't 
recorded anything new for 
IO years." 
For the brand: "We launched 
t he Starte r Pack on Dec. 11, 
so it's [st ill] fairly early in the 
campaign to measure success," 
MTN spokeswoman Jocelyn 
Wi ll ies s ays . " [But] the track 
and the compilation are an im
portant part of re inforcing our 
commitment to the local enter
tainment industry." 
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HHP 
Brand: Stimorol 
Campaign duration: March
September 2009 
Deal: Cadbury's first flirtation 
with music-oriented branding in 
South Africa involved teaming 
with domestic hip-hop fixture 
HHP to promote i ts Stimorol 
chewing gum. It involved a nation
wide outdoor billboard campaign 
featuring an iconic image of the 
rapper and the tag line "Long last
ing flavour. " H H P's kwaito-fla
vored brand of h ip-hop has made 
hi m a multiplatinum album artis t 
and a multiple SAMA winner. 
For the arti st: " H H P has had 
many synch deals over the 
decade-plus that we have worked 
with him," Sony/ ATV Music Pub
lish ing South Africa managing 
director Jay Savage says. "But the 
Stimorol deal has seen him reach 
new heigh ts (in his mass-market 
pro file] nationwide. H HP's abi l
ity to cross ages and races has 
only been enhanced by the bi ll
board campaign." 
For the brand: "The results from 
the campaign have been tremen
dous for St imorol," says Doug 
Place, chewing gum brand man
ager for Cadbury South Africa. 
"We've seen growth in key brand 
metr ics as well as marke t share 
and sales growth." Although un
wil ling to provide details of that 
growth, Place says, "We're de 
lighted with the relationship," and 
confirms the associa tion w ith 
HHPwill be ongoing. 

BABU 
Brand: Standard Bank 
Campaign duration: Oct. 7-17, 2009 
Deal: Standard Bank funded the 
world music/jazz quartet's tour of 
Kenya, Ghana and Nigeria after 
Babu drummer Kesivan Naidoo 
won the 2009 Standard Bank 
Young Artist Award for Jazz. Stan
dard Bank claims to be Africa's 

leading bank, with a presence in 
18 countries. Babu self-released its 
debut album, "Up Roots," in 2008. 
For the artist: "The cost of touring 
in Africa is pretty high, and we're very 
grateful to Standard Bank for fund
ing the trip." Naidoo says. "Beingable 
to showcase our music got people ex
cited about the new fonn of jazz that 
we're playing." The band is now hop
ing to schedule live gigs at Nigerian 
and Kenyan festivals through con
tat1S madeduringthe Standard Bank
brandedshows. "Weare very positive 
about using the tour as a stepping
stone into Africa," Naidoo says. 
For the brand: The sponsorship 
was Standard Bank's first music 
branding campaign on the continent 
outside of South Africa, although 
low-key, similar annual events are 
expected to form partof Standard's 
future marketing strategy in Africa, 
says Mandie van der Spuy, the bank's 
head of arts and jazz sponsorships. 
Van der Spuy, who accompanied 
Babu on the tour, says she's encour
aged with the media attention it gen
erated, adding, " It's hoped that the 

network of countries [where Young 
Artist Award winners can tour] will 
increase significantly." 

FRESHLYGROUND 
Brand: Volkswagen South Africa 
Campaign duration: April 2007-
September 2010 
Dea l : The Cape Town Afro
pop band petfotms three free cor
porate shows for Volkswagen 
each year. In return, Volkswagen 
provided tour suppor t for the 
act's fi rst headl ining tou r in 
2007- and has , to da te, given 
Freshlyground eight Polo GTI 
cars as the band's "exclusive 
motor s pon sor." Named best 
African act at the 2006 MTV Eu
ropean Music Awards , the group 
shot to domestic fame with the 
m assive radio hit "Doo Be Dao" 
(Sony) in 2004. 
For the artist: "Freshlyground 
makes 'people's music' and 
Volkswagen m a kes 'peop le's 
cars,'• Freshlyground manager 

Sevi Spanoudi says. "The fit is 
perfect- there's mutual respect 
and sens itivity." As a result of 
the deal, Freshlyground also 
teamed with Volkswagen to 
jointly finance the construction 
and operation of a youth center 
i n a Cape Town towns hip, 
Spanoudi says. 
For the brand: The car maker can 
rely on one of the coun try's mos t
sought-after bands to entertain 
clien ts and dealers at its corpo
rate functions, Volkswagen South 
Africa s pokeswoman Nonkqubela 
Maliza says. "Th is innovative 

band re flects the new optim ism 
apparen t in South Africa and 
its people." 
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Billboard Year End & Decade In Music Issue Awards, TOP GROUP OF THE DECADE 
Top Adult Top 40 Artist of the Decade • Top Mainstream Rock Songs Artist 

"How You Remind Me" is the Top Rock Song of the Decade • Nickelback is the Top Rock Song Art ist of the Decade for "How You Remind Me" 

NICKEL BACK 

OVER 30 MILLION SOLD 

"Burn It To The Ground" from the new 2x platinum album DARK HORSE 
NOMINATED FOR GRAMMY® AWARD • Best Hard Rock Performance 

Management: Bryan Coleman/ Union Entertainment Group www.n ickelback.co m www.roadru nnerrecords.com/n icke l back 

© 2009 Ro, drunner Records, loc. 
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Take a good look at me: No 
Doubt 's GWEN STEFANI 

performs during a July concert 
at the Verizon Wireless 

Amphitheater in Irvine, Calif. ' . 

Is The Pricing Right? 
Promotional Discounts Train Ticket Buyers
Except When They Don't 
One storyline from 2009 that will surely be re
visited th is year is the "summer of price promo
tion" theme. Live Nation, the world's largest 
promoter and operator of the vast majority of 
North American sheds, tackled a dicey economy 
with a massive schedule of regular Wednesday 
discounts, mostly centered around $10 lawn 
seats and e liminating service fees for a wide 
range of price poin ts. 

Jason Garner , CEO of global music for Live 
Nation, told Bi ll board several weeks into the pro
gram that it had been successful at addressing 
what he says is an industry-wide issue of unsold 
tickets- about 40% of ticket inventory. Garner 
said the program saved concertgoers $ 10 m il
lion and moved 600,000 incremental tickets. 

The pricing promotions included virtually the 
en tire slate of Live Nation am-

Many industry vete rans are convi nced that 
widespread "fire sales" and ticket giveaways 
in markets like the Midwest and the Caroli
nas at the turn of the m illennium caused last· 
ing damage, by train ing consumers to wait 
before buying. 

When the "trai ning the audience" position 
was presented by Billboard to Garner last sum• 
mer, he responded, "I don't think we as an in• 
dustry have been very good at training the fan to 
do anyth ing." Garner pointed out that Wednes• 
day promotions weren't a t that time cannibaliz
ing sa les on other days of the week. "If we're 
training fans, we would see by now people are 
not buying on Tuesdays anymore. But the real
ity is there are just different segments of the pop
ulation who are looking for differe nt th ings." 

When one considers that in 
phitheater concerts, including 
dates by No Doubt, Blink-182 and 
Nickel back. Industry reaction re• 
mains mixed. 

OnThe 
Road 

2009 Live Nation increased atten• 
dance by 19%, despite a 1.6% de
crease in the number of shows 
reported to Billboard Boxscore, 
it's conceivable that price promo
tions had an impact. Increased 
attendance means increased an
cillary revenue at the sheds, and 
Garner confirmed to Billboard 
that spendi ng was up at the am

"I l ike them," says Marc 
Geiger, contemporary music head 
at William Morris Endeavor En
tertainrnent. "I think we're in an 

experimentation phase. This is the 
age where we need to 1neasure ef-
ficacy of programs and try a lot of stuff. That's 
the way we'll grow our industry." 

Creative Artists Agency managing partner 
Rob Light doesn't have a problem with price 
promotions in general but would like to see them 
used more strategically. 

"lntelligent promotional discounting, done 
early, that rewards an early buyer, that sortofre
minds the audience that a particular show or set 
of shows is coming to town. is smart," Light says. 
"I thought the original 'No Service [Fee) Wednes• 
day' in May, wh ich put a focus on 'summer's 
coming, get your tickets,' was really well thought• 
out and well-executed press-wise. The second 
wave, where it became 'give tickets away for $10.' 
billboards on the lawn hawking shows, doing it 
in a less-controlled, cavalier manner, was un• 

healthy, because now we're train ing the audi• 
ence that this will be a weekly occurrence." 

Light says he be lieves price promot ions 
should reward the active buyer, not the passive 

buyer. "By example, for the first 100 hours all 
tickets are $10, and get people to actually move 
early, reward those people, and as it gets closer 
to the show it gets more expensive,'' he says. 
"That would train the audience the right way, to 
say, 'If I want a good seat at a low ptice, I have 
to be on it the second it goes on sale.' That's 
what you want the audience to learn, not the 
other way around." 
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phitheaters in 2009. 
Before the year was over, Live Nation had ex

tended the price promotion strategy to its North 
American club business with its Club Passport 
program. It's a safe bet that these price promo
tions will be carried over into th is year, probably 
in a more strategic way that takes into account 
what worked best in '09 and con tinues to move 
the industry toward the all-in p1icing model. If 
Live Nation merges with Ticketmaster, the im• 
plementation of that all-in model could acceler• 

ate, along with other ticketing strategies like 
dynamic pricing. Ticketmaster contracts with 
venues, sports teams and promoters to operate 
as directed by these clients and generally can't 
dictate these types of policies autonomously. 

"As we m igrate to an all-in ticket price, you 

will have less consumer dissatisfaction, where 
they drop the shopping cart because they h ate 
the fees." Geiger says, adding that he believes a 
consolidated live music business is conducive 

to such change. 
Referring to the pr ice promot ions of '09, 

Geiger says. "Frankly, it couldn' t have happened 
without consolidation. You couldn't get 30 inde
pendent promoters to do th is simultaneously
it would be like synchronized swimming." , . .. 

bi 
For 2~/7 touring news 

Z and analysis, see 
• billboard.biz/ touring. 
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GROSS/ ART IST(S) 
TICKET PRICE(S) Venue. Date 

$3,335,1 CHER 

Attendance 
c:.,o..x,ty Promoter 

~~/SilS/$ ,,o/ P:;: S~~'/i'.~. ~!2~f-%.'e'J.~~~ ~~U'·~~t ' Coneorts WesVAEG Live 

$3,082,830 
(!3.381.675A&Jdrr') 
S17772/$ 302 

$2,532,257 
SAS.SO 

$2,201,240 
{V.:Cfi~/Atml'f"') 
s 
$2,099,325 
1400/$275/5 '25/ 
S75 

$1,816,272 
S350/S275/$"25/ 
S75 

$1,721,083 
S350/S275/S'25/ 
S75 

$1,611,640 

FLEETWOOD MAC, THE VERSES 
Brisbane Ent ertainment Centre, 
Brisbane, Australia, Dec. 15--16 

PHISH 

GREEN DAY, JET 
Acer Arena, Sydney, Dec. 11-12 

ANDREA BOCELLI 
MGM Gr;a,nd Garden, La$ Vegas, 
De-c. 12 

ANDREA BOCELLI 
Honda Center, Anaheim, Calif., 
Dec. 13 

ANDREA BOCELLI 
lzod Center, East Rutherford, 
N,J,, Dec. S 

GREEN DAY, JET 

55,700 
tl'lr~S(!''-0Uts 

25,739 
two s.e"outs 

11,082 
12€,84 

12,063 
13,438 

f'f,'J65307A..is::raiar) Brisbane Ent ertainment Centre, 
;,;S._ _____ Brisbane, Australia, Dec. 8-9 17,931 

$1,481,952 
sos 

$1,271,451 

21.236 two shows 

PHISH 
nmes Union Center, Albany, N.Y., 30,883 
Nov. 27-26 two se11wts 

CHER 

Andrew McManus Presents. 

Live Nation 

Frontier Touring 

Frank J. Russo, Gtlb Promotions 

Frank J. Russo, Gelb Promotions 

Frank J . Russo, Gelb Promotions 

Frontier Touring 

Live Nation 

5
~
50

/
575

/S',lO/ l::s:~:~~~.i~~6~~2J'aLace, !~~t~~o~,!~~~ Concerts WesVAEG Live 

$1,039,424 
$89/$55/$39 

BRUCE SPRINGSTEEN & THE E STREET BAND 

$1,030,185 
f)l,124.137 I\I.EJ:r.:4iar~ 
S67T 4/S4a.qa 

$984,706 
f,S'OBB.287 Als:rdif') 
S66S ·21s·o5 32 

Bradley Center, Mltwaukee, Nov. 15 }hi~s 
IL DIVO 

Ac.er Arena, Sydney, Oct. 17 

IL DIVO 
Rod Laver Arena, Melbourne, 
Australia, Oet. 12 

7,871 
13,030 

TRANS-SIBERIAN ORCHESTRA 

Frank Productions 

Ltve Nation Global Touring, Delnty 
Consotldated Ent ertainment 

Live Nation Global Touring, Dain ty 
Con$0tldated Entertainment 

$812,237 
557/$25 ~~~~trena, Sacramento, Calif., !~•~) two shows live Nation, in·house 

$775,587 
SSS/$2250 

$742,191 
$59/$}5 

$734,138 
554.25/$25 

$724,864 
SS6/.S?S 

$687,708 
~S748852 !.,,,srdf.y,) 
s:n,1 f.5/$ os 11 

$669,408 
SOB 

$666,622 

TRANS-SIBERIAN ORCHESTRA 
St, Pete Times Forum, Tampa, 
Ffa., Dee. 6 

18,793 
two se1:0\Jts 

TRANS-SIBERIAN ORCHESTRA 
Verizon Center, Washin!ilton, 
D.C., Dec. 9 

16,871 
two s.e1:outs. 

TRANS-SIBERIAN ORCHESTRA 
17,489 
22.382 two !-l'IOws 

TRANS-SIBERIAN ORCHESTRA 
Amway Arena, Orlando, F la .. 
Dec. s 

IL DIVO 
Brisbane Entertainment Centre, 
Brisbane, Australia, Oct. 15 

PHISH 
John Paul Jones Arene, 
Charlottesville, Va., Oec. S 

IL DIVO 

17,633 
two se1louts 

5,476 
H655 

13,963 
13.974 

('2.999.eflOtJct,..O"?S) Estaelonamlento d ~ C.C.C.T., 
$64,144/$'3333 Caracas, Vene2uela, Nov. 3 

2,379 
3,840 

$642,118 
557.S0/$2S 

$634,002 

TRANS-SIBERIAN ORCHESTRA 

RSC Ceflter, Raleigh, N.C., Dec. 2 ~.~,:-:,;,OtJts. 

IL DIVO 

i~'!~~9~:) ~!~~~~f1g~~: ~ri;,i~~v~~m,, 8,361 
15_103 

$586,628 
SSS/$28/$25 

TRANS-SIBERIAN ORCHESTRA 
Greensboro ColiSeum, 13,395 
GreeMboro. N.C., NOV. 25 two s.e iouts 

Live Nation, in•hOU$e 

Live N&t ion, ln·house 

Live Nation, ln·house 

Live Nation, in-hou$e 

live Nation Global Touring, Dainty 
Consolidated Enttrtalnment 

Live Nation, Red Ught Management 

Live Nation Global Touring, IMC 

Uve Nation 

Live Nation Global Touring, Troplx 11/Lassau 

Live Nation, in•hous.e 

$583,620 
5'50/$20 

l§t·i@J#•ii•l§l;t•ltM311·JMiiii§lt3113• 

$580,031 
{£355 50) 
S6'.25/$S7.i6 

$S78,699 
<t:385,5•!0) 
S27769/$S2 % 

$574,495 
$57/$25 

$570,951 
S59/i,39 

$569,633 
$65/125 25 

$569,367 
S65/5-1975 

$S67,1O4 
~t:384.660} 
59583/$663'1 

American Airlines Center, Oatlas., 7,849 
Oct. 12 t'J.318 

GREEN DAY, PRIMA DONNA 

3g:~:fn 1'::,~~d~~~~~~o 
13Si·Uit·J:U 

9,743 
~(!-!Out 

Ahoy, Rotterd.tm, The 5,018 
Netherlands, Oct 25 7.655 

li·titf-iil=i#·Jt·ill·l·A:liil·t-
Rose Garden, Portland, Ore., 13,869 
Nov. 22 16.na two sho•us 

TRANS-SIBERIAN ORCHESTRA 
Cove10 Centre, Youngstown, 
Ohio, Nov. 1 

11,250 
12.212 two shows 

TRANS-SIBERIAN ORCHESTRA 

Pepsi Center, Denver, Nov. 3 

RASCAL FLATTS, DARIUS RUCKER 
Rose Garden, Portland, Ore., 
Oct. 30 

SPANDAU BALLET 

02, Dublin, Oct. 13 6,184 
8.200 

Live Nation, ln•house 

MCD 

Live Nation lnte rnationat 

Ltve Nation 

Live Nation, in-house 

Live Nation 

Uve Nation 

MCD 

$564,821 
~S59--1.6H Canaciil'i) 

$4702 

LADY GAGA, KID CUDI, SEMI PRECIOUS WEAPONS 

Bell Centre, Montreal, Nov. 27 

$555,822 ii=ii3i193;fl:rn,s•Ji!·U[•hfi 
<~.366.]M ~-""'-OS) Auditorio Telmex, Zapopan, 8,774 
5 24 49/52 3 Mexico, Nov. S se 1out 

Gillett Entertainment Group, Live Nation, 
Greenland Productions 

OCESA/CIE·Mexleo 

$555,663 
S!50/$20 

MAXWELL, COMMON, CHRISETTE MICHELE 

Toyota Center, Houston, Oct. 13 8 ,102 
9,011 

Live Nation 

Grammy Nominated: Best Album Traditional Blues 

Congratulations to: 

The MICK FLEETWOOD Blues Band 
Featuring Rick Vito ~ -
on their Grammy® Nomination for ~ 

BLUE AGAIN ~ ® 

#4 Billboard Charts - Billbeartl 
Debuted in the top 20 iTunes and #1 on the BLUES Chart - C iTunes 

~ sanctuary 429 ~SABRE 
~ artist management ifriillifis ~ ENTERTA INMENT 

"I went back to my roots, the Blues" -Mick Fleetwood 

Congratulations to our 
Grammy- nominated clients 

• Pink • Anna Netrebko • Nickelback 

• Juan Diego Florez • Mary J. Blige • Pearl Jam 

• Black Eyed Peas • Diana Krall • Green Day 
• Jason Mraz • Bon Jovi 

• Silversun Pickups • Kelly Clarkson 
Fin tage 

• Katy Perry • Metall ica - -
• John Legend • Neko Case www.flntagemusic.com 

Film & TV - Music - Talent - Digital Media 

-- ,,, " ., ....... ' '""' ..... .. ,, ' ...... ,,. ·-~--. ... ,,_,. __ ·--~-· ...... - ·-· ........ ·- -~ - ...... " .......... . - ~-"······ 
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Fatl/Wn~•i 2010Ed111on 

Only 
$15.95, 

st.HIOOU"9d 

THE COMPLETE DIRECTORY OF 
MUSIC INDUSTRY CONTACl 
Plus Everything The Working Musician 
Needs To Know About Promoting 
And Booking Gigs! 

ORDER IT NOW! 
www.orderbillboard.com/directories 
or call: 800-562-2706 (U.S.) 
or 818-487-4582 
or by mal: 
Bil board 0irectorie~ P.O. Box# 15158, 
Morth Holij,l•od CA 91615 
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UNIVERSAL 
SIC GROUP 

ELABS 
DIVISION 

ECUTIVE VP 
F BUSINESS 

DE ELOPMENT 
AN BUSINESS 

FFAIRS 

David 
The UMG~i ital exec 
discusses hat he sees ahead 
for bundl d services, mobile 
m~d direct-to-fan 
e-commerce opportunities. 

Any digital music startup hoping to launch a new service typically makes Universal Music 
Group one of its first phone calls. As t he music label that hol ds about 30% of the U.S. 

recorded-music market, UMG artists are a must-have for any service interested in main
stream attent ion. 

Those meetings invariably include David Ring, executive VP of business development 

and business affairs for UM G's el abs division. Ring oversees all of the label's d igital deal

making, bej U or downloads, subscriptions, mobile platforms or Internet radio. Just about 
t he only digital initiative at the label not under his direct purview is UMG and Sony Music's 

Vevo online video joint venture, which is led by former elabs head Rio Caraeff. 
Ring is willing to experiment wit h any promising business model that comes his way, so 

long as the deal provides UMG w ith fair compensation and a reasonable degree of protec
t ion of its content. Recent deals include a licensing agreement with Guvera, a digital down

load service that hopes to get advertisers to sponsor tree downloads, at a t ime when ad
supported services face serious challenges. 

"Rather than picking one horse in this race, we like to bet on a number of them," he says. 
"If we're right , we'll have a number of horses serving different segment s of the customer 

base and we'll have multiple winners." 
In an interview wit h Billboard, Ring talked about t his philosophy, his reflections on the 

year that was and expectations for the year ahead. 

What's your priority at el abs 
these days? 
What I'm focused on most directly 
is figuring out how to bes t bring 
the highest possible quality music 
services to the largest number of 
consumers possible in bundled 
and other scaled ways. So, for ex
ample, I'm going to focus on dis
cussions with [Internet service 
providers], with handset m akers, 
telcos, other services and com pa
nies with very large audiences, 
whether that's AOL or Yahoo or 
Microsoft. We have to focus on 
those opportunities to see if we can 
ac hieve som ething that at least 
starts to head in the direction of 
bundled services. Not that we'll 
leave behind companies and serv
ices picking up customers one by 
one. But in order to get to a large 
scale and provide the max im um 
benefit to our artists, we really 

need to think big. 

W hat developments in the dig
ital music market had the great
est impact last year, and why? 

One of the most impactful devel
opments was the final realization 
of the application marketplace on 
various smar t phones. Verizon 
had BREW appl icat ions as the 
original app store, if you will, but 
what happened with the iPhone 
and Android and RIM platforms 
is now everybody will have access 
to these a pplication storefronts. 
You can do a whole variety of 
things, including delive1ing music 
and music-related services. That 
really came into its own (last] year 
[and] I think will prove to be a win
ner for fans and record companies 
in the futu re. Now you really do 
have the promise of a portable sub

scription without having to buy a 
separate portable music d evice. 
You can lite rally just have a Rhap
sody subscription and get access 
to it on the iPhone. That's really 
exciting to me. 

What trends w ill emerge in t he 
year ahead? 
Certainly we're going to see more 
and more access across more and 

more services. So better connec

tivity , more and more smart 
phones and more and more choice 
for t11e consumer. It's h ard to pre
dict exactly how things will roll 
out. !fl h ad my dru thers, I'd love 
to see more and more bets being 
made on music. It's still an incred
ibly passionate product, so I thin k 
you can drive other businesses 
around it. That's what I'd like to 
see, so maybe I'll call that a pre
diction. We may see a resurgence 
of opportunity for music services 
in 2010. 

Where would the opportunity 
lie most- social media, games, 
mobile? 
It may be many of the small oppor
tuni ties. Social gaming and music 
around it I think is an interesting 
product that could see some surge, 
but in and of itself it may not blow 

up in to the main story of the year. 
But it doesn't have to, as long as 
we're hitting a variety of those mar
ket segments. So I guess I would 
like to see us hitting all of the so-

cial Web, all of the ways people and 
companies are trying to innovate 
around music. That may be our key 
to success- not focusing on one 
big thing but focusing on super
se1ving all of these niche segments. 

So you'll focus on diversifying 
your business rat her t han bet
ting on expected winners? 
A one-size-fits-all approach is a 
tough row to hoe. It assumes every 
consumer and market niche is 
similar. I personally think that's 
completely untrue. 

Given the challenges some dig
ital music services have had, is 
t here any movement t o a lter 
your a pproach to licensing? 
We' re always look ing at every op
portunity and business deal on a 
case-by-case basis. \Ve look at both 
what the company has to do to 
make money and what we need to 
do to pay artists and publishers to 
make sure we have e nough com
ing in to take care of the creators 
of con tent, as well as the share-

holders. That balance always has 
to be re-examined. That's a regu
lar course of the way we do busi
ness and always has been. 

You 've made a number of 
agreements to enhance your 
direct- to-fan capabil it ies. Can 
you shed any light on w here 
that effort is going and what 
may be on deck? 
The fans are the lifeblood of the 
artists, and artists are the lifeblood 
fo r us. So we want to serve our 

artists with the opportun ities for 
direct-to-fan interactions, commu
nications, selling directly off artist 
Web sites-all these so11s of cus
tomized digital sales, packaging 
and merchandising opportunities. 

We've set up a variety of services 
so artists can take advantage as sort 
of a one-stop shop. We have a deal 
wi th Echospin to provide shopping 
cart services for artist Web sites. We 
have a relationship with Topspin if 
an artist is interested in doing some
thing with them. This is just one as
pect. You don't flip the switch and 
start selling everything direct. We 
have to be not just one thing to all 
people, but all things to all people. 
It's an exciting part of our future 
and we're working hard at it. 

Overall, are you more or less 
optimistic at the beginning of 
this year compared w ith the be
ginning of last year? 
I'm optimistic. We've done some 
exc i ti ng things [last] year and 
there's more ahead. Whether it's 
the coming of age of the jukebox 
in the s ky, or mus ic se rvices 0 11 

your phone via these app store
fronts, or a va riety of integrated 
bundles, there's s ome excit ing 
stuff on the horizon. 

We have to focus on those op_portunities to see if 
we can achieve somethin~ t liat at least starts to 

head in the direction of bundled services. 
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As 'American Idol' Launches Its Ninth Season Jan. 12, DioGuardi Talks About 
Balancing TV Duties With Her Jobs As Songwriter And A&R Exec 

By Ann Donahue 

LET'S COIN A NEW TERM 
to describe Kara DioGuardi: Instead of a multihyphenate, she's a mega-hyphenate. The 
songwriter-producer-publisher-A&R executive-"American Idol" judge starts 2010 with 

a slate of songs to write, artists to develop and exasperated sighs to give fel low "Al" 
panelist Simon Cowell. • In 2009, DioGuardi wrote songs for new albums from Carrie 

Underwood, Adam Lambert, Miley Cyrus and Cobra Starship; in addition, as senior VP 
of A&R at Warner Bros. Records she added J.R. Rotem's Beluga Heights imprint to the 

Warner roster. All of this came on top of her ongoing duties as co-owner of music 
publisher/management shop Arthouse Entertainment, which just signed hitmaker Mike 

Elizondo. • One reason for the stuffed-to-the-gills resume is DioGuardi's voracious 
interest in the music industry-she started out as an administrative assistant at 

Billboard 10 years ago-but it's also a reflection of the ever-changing dynamics in the 
industry. Music executives now need vast reserves of business acumen to survive and a 

wi llingness to adapt to new opportunities. "Music has never been bigger," she says. 

What are your songwriting sessions like? 
I have such a s trange job. Th e othe r day I was in 
Nashville and I worked with Darius Rucker- I've 

never met him- a nd we had that commonality be
cause he's seen me on TV and he can be like, "Oh, 
you're cool." and I can be like. "I love your records ." 
But it's basically, "Hey, n ice to meet you, now take 

you r clo thes off." 
You have lo look for where we can come together 

as two people who have experienced s im ila r th ings. 
There is n't a person in this world that has n't had 
the ir heart broken, or fallen in love, o r been hurt by 
or helped a friend . So you find that common de
nominator and you bu ild from that. 

You we nt from writing songs for yourself to 

"Music is huge. But the business is in trouble." 

perform to writing songs for others to per
form. What kind of transition was that? 
When I first s ta rted writing it was not personal
ized. It was always kind of telli ng the pe rson what 
they were doing instead oflooking at what I was 
fee ling. And as time wen t o n, part of what drove 
me was that with music I could almost heal mysel f 
and figure out wha t I was going through in my life. 
My mom had been sick for years and my pare nts 
had k ind of a wacky marri age. It really became my 
therapy. And that became a really important s kill 
later on when I had to work with o ther people be
cause what I would have to do is help them pull out 
the ir s tuff. 

I'm no t the greatest player- I'm definite ly not 
tech nical ly b ri ll ian t by an y means in terms of the 

musicality, writing notes or anyth ing like that. But 
I'm really good a t the feel of it, knowing whe n it's 
right and knowing when somebody I'm working 
with is n't telling the truth. 

Besides Darius Rucker, you've been in session 
with a lot of country acts recently: Rascal Flatts 
and Dierks Bentley among them. Is songwrit
ing different for that genre compared with pop? 
It's ly ri cally heavy in a way pop music isn't. It's got 
to be the perfec t way to put i t, bu t it's also got to 
have emotion [that resonatesJ. It's poetic in a way 
that pop m usic isn 't. It really tests me. It makes me 
go back to songwri ting 101. It's no t jus t describ ing 
an emotion at face value, it's more like,· Here's the 
emotio n- how do I say it in a way that's in terest• 
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ing, so that someone gets what I'm trying to put across but 
it's also a twist on it'" 

[For instance], "I Hope You Dance"? What an incredible 
metaphor. I hope you take that risk, I hope you take that 
chance, I hope you live life to the fullest. The way they paint 
that picture, when they get to the chorus you know exactly 
what they're talking about. I'm very drawn to the genre be
cause I feel like I've become a better writer by going down 
there, and I'm always learning in the sessions. 

What was your big break In songwrit ing? 
I went through years of rejection, and my first thing was Kylie 
(Minogue recording "Spinning Around" in 2000). I didn't 
know who Kylie was, and I was heartbroken that Paula Abdul 
wasn't going to do it. I was thinking, "Kyl ie Minogue? Who's 
Kylie Minogue? I got to make some money or I'm going to 
have to go back to my real job." 

And then I saw her ass in the video-she had 
these hot pants on and the video was sick-and 
I was like, "OK, I like Kylie Minogue. I'm going 
to make some money he re.· 

You kept your own publishing instead 
of signing a deal with an outside com• 
pany. Why? 
The key was that I had enough money to live. 
lfl hadn't. I probably would have done a pub
lishing deal. 

I saved up money from Billboard to leave my 
job- I calculated [it would take[ about two years so 
I th ink at the time I left I had$ I 50,000. Because my 
mother was ill, I lived at home with her and my grand
mother, and I'd been working there al most six years and 
I really saved money. What I didn' t know was that "Spin
ning Around" would become a hit, so l had that money 
too, so I had some security. 

Since I had worked at Billboard I had some understanding 
of the business, and I thought, "I'm not going to do a publish
ing deal. I'm just going todo this myself." It just sort of seeped 
into my brain through osmosis from being in the magazine. 

Back in the day, publishing was very unsexy. It's not as utl· 

sexy now because you have record labels doing 360s where 
they are taking a piece. [But then) it was very much a pennies 
game and record labels pooh-poohed it, but I figured out very 
quickly that I was not going to be an artist because I was get
ting more traction on my songs than I was on my voice. 

How did your A&R post at Warner come about? 
(Warner Bros. Records chainnan/CEO)Tom Whalley saw me 
on this crazy "Access Hollywood" thing where David Foster 
and I t1ied to prove you can make anybody a singer. We took 
["Access Hollywood" host] Billy Bush. I guess [Whalley) liked 
me because I stood up to David Foster and he's like, "Who is 
that girl? Get her in this office.• 

I went over there and he said, "I'd like to offer you an A&R 
position." Me? An A&R position?Why'Whywould I doA&R? 
It makes no sense. But I really liked Tom- beyond being a 
really great music guy, he was a good person and I was drawn 
to that. TI1ey are one of the last record labels, I think, that re
ally does support artists and nurtu re them and keep them 
out there and keep s pending money to break them. I liked 
his ph ilosophy. 

The one thing I don't know abou t is how to break acts. I 
know how to write the songs, I know the production, but I 
never have really seen what happens once I deliver my record. 
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'Idol" season nine auditions: RANDY JACKSON, 
KARA DIOGUARDI, guest judge KATY PERRY and 
SIMON COWELL (from left); inset: DioGuardi with 
ADAM LAMBERT 

I also liked the fac t that Warner doesn't 
have a huge strength in pop music. I fel t 

like, "Well, this could be really good. be
cause we could help each other." The success-

ful thing we've done together is I brought over the 
J. R. Rotem deal with Beluga Heigh ts , so essentially we're re
sponsible for Jason Derulo and lyaz. To have Warner break 
two pop acts in the fourth quarter of2009 is pretty crazy. 

A re record labels willing to take risks now? 
The only risks they will take are very calculated- and that's 
going to be a problem for music in the long run if they don't 
take risks. What's going to happen is that you're going to 
have every song sound like a single. And when you really 
think back to those records you love, the more obscure songs, 
the songs maybe where the melody wasn't as mainstream
those are the ones that you fall in love with. It's very danger
ous, to me, to have that [singles) mentality. You want to have 
the balance. 

The (singles strategy) may be a reaction to the fact that 
record sales are so down. You had the industry sending the 
message. "We only have to put two or three good songs on a 
record, the rest can be shit, but we're going to charge you 
$16." And people went, "You know what? Fuck you. We're 
not doing that. Why am I paying $16 for crap when I just want 
those two songs that I like?" 

People will buy records if they are great. For instance. if 
there are four or five singles. you're going to ge t people to 
buy albums. People are going to think, "You know, I can trust 
that if I buy this record, I'm going to like it." So you better 
have s ix singles deep, and if you don't, it better be such an 
incredible record that people buy it by word-of-mouth. And 
you can have those records that don't have big rad io singles 
that people buy, whether i t's Josh Graban or Michael Buble. 

And, overarching all this, is the little thing called "Amer· 
ican Idol." 
It's an honor to be on that judging panel. It's kind oflike win
ning a Grammy. Of all the people they could have picked, I 
can't believe they picked me. 

Last year was really difficult. I don't think people under
stood what it took to go from the back of the studio, writing, 
to "Lights! Camera! Action!" I was wearing Gap sweat pants 
and a wife beater up until six months ago. I look back on last 
year and I see bad hair and the wrong accessories. I was mov
ing as fast as anyone could move and learn ing as I went. You 
know, "Maybe I'll try a ponytail th is week?" Oh, no. "Maybe 
I'll tease it up like Peg Bundy?" Uh. that doesn't look good. 

There were moments when we were doing the show and 
I'd forget l was on television. I remember some guy was heck
ling me and I said, "You know, shut the f . .. oh, wait a minute, 
I'm on national television." I think towards the end I got more 
feisty and opinionated. In the beginning I was like, "Tiiat's 
great! Paula?Whatdoyou think?" Because I wanted the cam
era off me. 

This year I got to really engage and do more with the con
tes tants and really concentrate on them, whereas last year 
they'd be speaking or singing and I would be, "Holy shit. 
What am I going to say?" 

What are the contestants like this year? 
I would say that there were more than a few times this sea
son that someone walked in and sang and I was shocked that 
they didn't have the appearance to have that voice. It was just 
kind of a "Whoa, where did that come from? Hold up." It's 
like Susan Boyle. 

Do you ever have any qualms about the water-cooler 
elements of the show? Do you think it' s the best way 
to find a recording artist? 
I can reme mber when I was tryi ng to break in, and I knew 
nobody until I got to Billboard. What this does is bypasses a 
bunch of that footwork that you would have to do. It says to 
somebody, "If you're great, we're going to find out." 

And let's be honest-traditional A&R is not what it was, 
especially with the way the economy is. People are not going 
out into the m iddle of the country. This show is p icking up 
where A&R from record labels is not being able to do it right 
now because they can't hire the scouts. It's able to go into a 
small town and find Carrie Underwood or to Arkansas where 
Kris [Allen) was from. 

'People will buy records if they 
are great. If there are four or five 

singles, you're going to get people 
to buy albums.' -h.ARA 01~GuAR01 

Is it a TV show? One hundred percent it is a TV show. You 
can be a big celebrity 011 the show, but at the end of the day, 
you're entering into the 1nusic business afterward. You're 
going to compete with Beyonce, Lady Gaga, Dierks Bentley
whatever genre you're in . So yes, there's a water-cooler thing 
going 011 because it's a TV show, but it's also enabling peo
ple who would never have the opportunity to showcase their 
voice. It's giving them that chance. and I think that's why 
people respond to it. It's that American dream-if you have 
it, someone wi ll recognize it. 
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ALBUM OF Tl.IE YEAR 
The Grammys went pop in 2010, with album of the 
year nominations looking an awful lot like top 40 
radio playl ists. 

The outlier is Dave Matthews Band, nominated for 
"Big Whiskey and the GrooGrux King," its seventh 
album and first album of the year nomination. But 
the four other contenders are r ipped from the Bill
board Hot 100: Lady Gaga's "The Fame," Beyonce's 
"I Am ... Sasha Fierce," the Black Eyed Peas' "The 
E.N.D." and Taylor Swi fi's "fearless." 

Tom Corson, executive VP/GM of Matthews' label, 
RCA Records, says that wh ile winners are always hard 
to predict, it's certainl y possible that the four pop acts 
m ight split the votes and result in a victory for DM 8. 
And tradition is certainly in the band's favor. "The 
last few winners were all proper longtime album 
artists, too," Corson says. 

Another act hoping that the run of established artist 
victoties continues is the Black Eyed Peas, nominated 
for its fifth studio album." I l's been a long time com
ing," says Dennis Dennehy, executive VP of market
ing and publici ty at lnterscope. "You've got a 
phenomenal p roducer and songwriter in Will.Lam 
and phenomenal talent as well in eve ry other mem
ber of the group. How they've built themselves over 
the course of a decade has led up to the way the songs 
on this album have connected. As we're getting ready 
to launch a fourth single, you can't argue over the 
depth of the album. The Peas' time has come for this 
recognition; some m ight say it's overdue. But we and 
they are happy to have it either way." 

Establishing the depth of an album was a key part 
ofBeyonce's success, according to Sony Music Label 
G roup chairman Rob St ri nger. "The strategy that 
worked really well was the idea of keeping the pub
lic informed that this was not a one-track record," he 
says. "The industry is gu ilty of doing one-track al
bums; with iTunes it's become a track economy. But 
with 'lfl Were a Boy' and 'Single Ladies.' people knew 
right away that this was more than a one-track album. 
Then came 'Halo.' That was a pretty powerful one-two
three punch before we even got lo other stron g songs 
like 'Sweet Dreams' and 'Video Phone.' " 

But traditions, of course, were made to be broken, 
and Vincent Herbert, who signed Lady Gaga to h is 
l nterscope imprint Streamline and executive-pro
d uced "The Fame," says now might be her time to 
sh ine. "A win could cement her as an artist." he says . 
"She's sold 7 million records worldwide, 'Bad Ro

mance' is climbing the charts, and we' ll have a No. 1. 

record, her fifth, probably in 2010. It's never been 
done before, and she's wr iting all of it, she's sel ling 

26 I BILLBOARD I JANUARY 9, 2010 

merch, doing three n ights at the Nokia Theatre in 
L.A. and three at Radio City [Music Hall in New YorkJ, 
all sold out. All of this confirms she's a real artist.· 

Whoever wins, one benefit they'll likely all see is an 
increase in sales. While tl1e massive post-ceremony in
creases that were once common are now gone, last year's 
winner, Robert Plant & Allison Krauss'· Rais ing Sand,· 
got a 7l5% lb urn p, with 77,000 copies sold the week after 
the Grammys, according to Nielsen SoundScan. Of 
course, a ll ftve nominees th is time around a lready have 
impressive numbers, as of press time: "Big Whiskey 
and the GrooGrux King" has sold 970,000; "The Fame" 
2.1 m illion; "I Am ... Sasha Fierce" 2.6 million; "TI1e 
E.N.D." 1.6 m illion; and "Fearless" 5 mi ll ion. 

SONG OF THE YEAR 
Unless you've been living under a rock, chances are 
you're familiar with this year's song of the year nom
inees: Beyonce's "Single Ladies (Put a Ring on It)," 
Lady Gaga's "Poker Face," Swift's "You Belong With 
Me," Kings of Leon's "Use Somebody" and Maxwell's 

"Pretty Wings: While Grammy nominations, per
formances and wins generally boost sales and expo
sure, particularly for acts that don't get a lot of other 
massive TV play in the United States, publishing in
siders differ on how much a nomination alone raises 
a song's synch opportunities or value. 

A Nielsen report last year found that during the 
previous three years, n ine out ofl0 artis ts who won 
or performed on the Grammy telecast saw an in
crease in album sales. Three-quarters of those also 
had spikes in digital song sales. In terms of nomi
nations, Plant & Krauss had a jump of88% for "Rais
ing Sand" the week after it was nominated in five 

categories in 2008. 
l11ose stats bode well for publishers' mechanical 

royalties, particularly when it comes to a band like 
Kings of Leon, Bug Music CEO John Rudolph says . 

While Rudolph says a song of the year nomina
tion or win could raise interest from brands in the 

use of a song, "it's not really that big of an impact 
on the synch s ide," other than minor uses in 
Grammy h ighlight coverage. When it comes to Kings 
of Leon, "all the [musicJ supervisors are very aware 

of them." But "where it does impact is sales, for folks 
who don't watch Fuse or MTV or VH l or GAC," 
Rudolph says. Kings of Leon's a lbum "Only by the 
Night" has sold 1.6 million copies, and "Use Some
body" has so ld 2 .6 mil lion dig ital downloads, ac
cording to Nielsen SoundScan. 

"Poker Face" and "Single Lad ies" already have been 
ubiquitous on TV- particularly on talk shows and 
"Dancing W ith the Stars"-type reality p rograms-and 

SILVERSUN PICKUPS 
11re nominllted for best 

new artist, 

MAXWELL'S 'Pretty 
Wings' earned a song of 
the yea, nomination for 
Hod David and Musze. 
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KINGS OF LEON earned 
four Grammy nod!i, 

including record 
of the year. 

interest in placement of these songs isn't abating. 
"Single Ladies," for instance, appears in tl1e recent 
fi lm "Alvin and the Chipmunks: The Squeakquel." 

As far as synch value, "there's no d irect enhance
ment, but the bottom line is that if you win song of 
the yea r, ~he audience that watches the Grammys 
knows it's song of the year, and the performances get 
p icked up and p layed," Sony/ATV Music Publishing 
chairman/CEO Martin Bandier says." But for a song 
to become a s tandard, it has to stand on its own.• 

Sony/ ATV has a share in four out of the five song 
of the year nominees, with t he except ion of"Use 
Somebody.'' Bandier says Grammy wins, such as 
those bestowed on Norah Jones' "Don't Know Why," 
can enhance the prestige and value of an artist's cat
alog over time. 

Brian Monaco, COO of music resources and strate
gic marketing for EM! Music Publishing North Amer
ica, agrees that a Grammy afierglowexis ts for w1iters, 
artists and songs. "We see a spike in people calling 
and we try to close deals after that," Monaco says. And 

once a Grammy win goes on a songwriter's resume, 
"everyone wants to work with them all of a sudden." 

A win can also enhance the value of a Grammy-win
ning songwriter's lesser-known songs, adds Sam Kling, 
head of A&R for peennusic, which has a share of"Sin
gle Ladies." A Grammy win "will solidify that[a song's] 
value is at a different level than a lesser h it. We will 
certainly build that into fees that we quote," Kling says. 

RECORD OF THE YEAR 
The record of the year nominees provide a fun fact 
for music trivia aficionados: Th is year marks the first 
time s ince the 42nd annual Gram mys in 2000 that all 

five nominees were a lso top 10 hits on the Hot 100. 
In that year, four No. ls made u p the record of the 

year nominees: TLC's "No Scrubs." Ricky Marti n's 
"Livin' La Vida Loca," "Cher's "Believe" and Santana's 
"Smooth." Rounding oul the q u intet was Backstreet 
Boys' "I Want It That Way," which reached No. 6 on 

the Hot 100. This year's fie ld includes two former 
Hot 100 No. ls: the Black Eyed Peas' "I Gotta Feel
ing" and Lady Gaga's "Poker Face." Also vying for the 
statuette are Swift's "You Belong With Me," which 

peaked at No. 2; Kings of Leon's "Use Somebody," 
which reached No. 4; and Beyonce's "Halo," which 
topped out at No. 5. 

Produced by David Guetta and Frederick Riesterer, 
"I Gotta Feeling" has rung up 4 m ill ion downloads, ac
cording to Nielsen Sound Scan. The feel-good anthem 
followed the Peas' smash "Boom Boom Pow." In ter
scope's Dennehy says "Feeling" resonated with fans be
causeofits lingering first impression. "It's the immediacy 
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of the song," he says. "The firs t time you hear it, the beat 
and hook get inside your head. I've been to college and 
pro sports events where everyone knows the words.· 

Also leaving a strong impression-to the tune of 
4.3 million downloads- was "Poker Face." Helmed 
by hot producer RedOne, the song is one of several 
s ingles from "The Fame· a lbum that primed one of 
the year's most notable breakouts. "If s he wins in 
this category. Lady Gaga will be exposed to a new au
dience," Streamline's Herbert says. "The Grammy 
brand is a stamp of approval." 

Swif\co-produced "You Belong With Me"with Nathan 
Chapman. Netting 2.5 m illion downloads, according 
to Sound Scan, the tune was instrumental in helping 
the singer/songwriter rack upa host ofindustry awards, 
including Billboard's 2009 Artist of the Year. Already 
announced to perform on the Jan. 31 Grammy te lecast, 
Swift recently told Billboard (Dec. 19, 2009) that she's 
loving every minute ofher career thus far. "There's never 
a moment when I'm not thinking about a certain as
pect of it. There's never a point when I feel like I know 
all I need to know about the music industry." 

Also joining Swift and the Peas as a Grammy per
former will be Beyonce. She and OneRepublic's Ryan 
Tedder produced "Hald' (2.1 million downloads). Sony's 
Stringer describes the song as a "rousing anthem, al
most a hymn whose lyric is inspiring. 'Single Ladies' 
is fun but 'Halo' reflects Beyonce's uplifting s pirit. The 
way she does it live ... the crowd goes bananas." 

Speaking of anthems, Kings of Leon scored 011 that 
front with "Use Somebody.'' Produced by Jacquire 
King and Angelo Petraglia, the song- with 2.6 mil
lion down loads-was one of the highlights o n the 
RCA band's recently wrapped 18-month tour. "Use 

Somebody" is also up for song of the year. 

BEST NEW ARTIST 
While best new artist is one of the ceremony's most closely 
watched categories, the rules behind it are some of the 
most obscure. 

Desp ite a flurry of complaints from fans that Lady 
Gaga was ineligible this year (for more 011 that, see 
the case study on Drake, below) and that artists on 
their second or third albums s till qualify as "new"

the Jonas Brothers were nominated in 2008-a win 
in the category serves as a key sales boost for up-and
coming artists. 

The week after last year's Grammy show, for instance, 
best new artist winner Adele-who also performed on 
the show-saw sales ofher album "19" increase 218% 

to 57,000, according to Nielsen SoundScan, her best 
sales week to date. 

As in past years, the best new artist pool tapped acts 

ZAC BROWN BAND is 
nominated few best new 
111tist and two country 

genre awards. 

KERI HILSON rKeived 
two Grammy r,ods, one 

for best new artist. 

DRAK!rKeived two 
Grammy nominations 
based on his mixtape 

from a variety of genres, and Atlantic Records country 
group Zac Brown Band is the top-selling nominee of 
the bunch. "The Foundation"- the act's major-label 
de but a~er releas ing its first two a lbums independ• 
ently- has sold 1.3 million copies, according to Sound
Scan. First s ingles "Chicken Fried" and "Whatever 1t 
Is" reached No. 2 on Billboard's Hot Country Songs 
chart, whi le follow-up "Toes" h it No. l. Frontman Zac 
Brown and his five band mates also won top new vocal 
duo or group at tl,e Academy of Country Music Awards. 

In addition to their shared label home, Columbia's 

MGMT and the T ing Tings both appeal to the main
stream with indie-minded pop songs. MGMT- also 
nominated for best pop performance by a duo or 
group-sold 530,000 of debut album "Oracular Spec
tacular," while the Tings Tings, who recently signed to 
Jay-Z's Roe Nation label, sold 301,000 of their debut, 
"We Started Nothing," according to SoundScan. 

The Silversun Pickups, meanwhile, have drawn as 
much attention for their nomination as Gaga has for 
her omission. Though the Los Angeles indie band 
found chart success with its 2006 debut album, "Car
navas" (Dangerbird), the Pickups were still eligible for 
best new artist this year on the strength of sophomore 
effort "Swoon," which sold 195,000. 

R&B artist Keri Hilson's "In a Perfect World ... " 
(Mosley Music Group/ Zone 4 / lnterscope) has sold 
487,000 copies s ince its release, and breakout single 
"Knock You Down." featuring Kanye West and Ne-Yo, 
peaked at No. 3 011 the Hot 100. It's not the first time 
Hilson has experienced success in the music indus
try- as a member of songwriter / producer collective 
the Clutch, she's written for Britney Spears and Usher
but she's ready for the next phase of her career. 

"It hasn't just been a year for me, it's taken my whole 
life to get to this point," Hilson says. "This only drives 
me harder to accomplish more." 

CASE STUDY: DRAKE 
Drake isn't a singer- and he's the firstto admit it. When 

he released h is highly touted 2009 mixtape"So Far Gone," 
which finds the Toronto-raised artist singing and rap
ping, he thought he made a huge mistake. "People were 
like, 'What is this? There's way too much singing on 
here,'" he says. ,;We were rea lJy nervous about it and for 
like a week I was having a serious breakdown." 

But a month later, Drake, born Aubrey Graham, re
alized there was a method to the madness. "Within 
like four weeks I noticed I had a brand-new sound that 
takes a while to digest and understand. Things started 
to p ick up and I started to learn the value of taking 
risks," he says. 

Now, the venture is paying off. Last month when the 

Grammy nominations were announced, Drake learned 
he was up for best rap solo performance and best rap 
song for "Best I Ever Had" off"So far Gone." 

"I can't say th is is unexpected, because. I mean, it's 
someth ing that's kept me up many nights," the 23-year
o ld says. "I dreamed about this for a lot of years and 
have lost lots of sleep over it. This is like the highest 
honor and I am hu mbled by this. It's one of the few 
awards that isn't a popularity contest; you have to make 
great music to be honored, and this is completely sur
real to me." 

It's an honor, however, that has an un intended 
side effect. With tl,e two nominations that stemmed 
from his mixtape, that puts Drake out of the run
ning for best new artist in 2010, when his debut 
album is released. 

Lady Gaga experienced a similar technicality in 2009, 
as she was ineligible for best new artist since her track 
"Just Dance" was nominated for best dance recording 
the previous year. The best new artist rules say the nom
inated perfotmer is eligible for "the first recording which 
establishes public identity," and a prior nomination in
dicates that this threshold has already been reached. 

But that may be just a tiny regret for Drake, who 
is set up to receive tremendous exposure for h is forth
coming set. Drake, who got signed to Universal Mo
tow,1 through mentor Lil Wayne's Young Money label 
shortly after the release of·so Far Gone," is prepping 
"Thank Me Later," slated for a February release. ';The 
best part about 'So Far Gone' was that I didn't focus 
on structure. The only thing that was consistent was 
the s tory and the emotion. That's what I want to do 
with this album," Drake says. "I make music for peo
ple to get lost in it, so, as long as it takes you some

where, then I've succeeded." 
So far, the album features West, Wayne, Young Jeezy 

and Jay-Z, and a collaboration with Sade is on Drake's 
wish list. "Something happened last night too that 
might be great-it might serve as the legendary sprin
kle for the album," Drake says about another poten

t ial partnersh ip on th e set. "Shut It Down" and 
;'Fireworks" are two tracks slated to make the album's 
final cut. 

"ln 2010 I'm really hoping I can stay true to this new 

wayoflife I've committed myself to," he says. "I have a 
special plan to keep the free flow of music going after 
the album is released. This is definitely a unique path 
I'm setting out on, and honestly, it's great. I'm honored 
to be in this position." 

Reporting by Ayala Ben-Yehi,da, Keith Ca it/field, 
Mariel Concepcion, Cortney Harding, Monica Herrera 
and Gail Mitchell. 
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WITH ITS SOPHOMORE 
ALBUM, LADY ANTEBELLUM 
IS TURNING CRITICAL PRAISE 
INTO CHART SUCCESS 
BY KEN TUCKER 
PHOTOGRAPH BY MIRANDA PENN TURIN 

It's early November and snow is falling in Nashville, It's not 
real snow, of course-snow is a rarity in Nashville, especially 
in November when temperatures can still reach the 70s- and 
the snow is falling ins ide, not out But white stuff is indeed 
coming down at the So nun et Center, 

Lady Antebellum-the rising trio of Hillary Scott, Charles 
Kelley and Dave Haywood- is onstage at the Country Music 
Assn. Awards (CM As) performing its current h it, the vulnera
ble "Need You Now," for an appreciative audience of music in
dustry insiders and fans, While Scott and Kelley trade 
emotion-laden lead vocals with the faux snow as a backdrop, 
Haywood adds harmony from bel1ind a grand piano. 

It was a hiumphant night for the soulful threesome, who 
won two awards: single of the year for last summer's hit "I Run 
to You" and vocal group of the year. The latter win was espe
cially surprising given Rascal Flatts' dominance in the category 
for much of the decade, "That was a complete shock," Kelley 
said backstage, "Rascal Flatts, (those are) some big shoes to fil l. 
We don't quite feel worthy." 

Capitol Records Nashville president/CEO Mike Dungan says 
Lady Antebellum's petformance in the spotlight reaffirmed his 
faith in the band he signed two-and-a-half years ago. "All you 
had to do was see their petformance on the CM As to say, 'This 
is what we truly call an A-level act.'" Dungan says. "They have 
really gelled and really pulled it together, I would stand them 
against anyone in country and maybe all of music," 

The act's new album, also titled "Need You Now," is due Jan, 
26, and a combination of touring, media appearances and good 
old fashioned word-of.mouth has been building bu22 on the 
set for months, 

In addition to the CMAs, Lady Antebellum has scored two 
No, l singles on Billboard's Hot Country Songs chart: "I Run 
to You," from its debut album. peaked in July. and "Need You 
Now," the first single from its sophomore release, spent five 
weeks atop the chart in November and December. The group 
sold more than 1 m illion copies ofits self-titled debut, accord
ing to Nielsen SoundScan; toured with Kenny Chesney and 
Keith Urban; and picked up nominations for two Grammys 
Awards for 2009 and two more for 2010: best country perform
ance by a duo or group with vocals and best country song for 
"I Run to You." 

MEET-AND-GREET 
It's been a rapid ascent for Lady Antebellum, which didn't even 
exist four years ago. The group formed after Kelley, the younger 
brother of pop-tumed-counhy artist Josh Kelley, and longtime 
friend and fellow Augusta, Ga,, native Haywood met Scott, the 
daughter of Grammy winner Linda Davis. at a downtown 
Nashville music spot in 2006. 

A chemistry emerged, and once the three started writing to
gether, they were inseparable for months. A performance at a 
local dub sealed the deal and Lady Antebellum was born, 

Gary Borman, who manages Urban and has worked with 
James Taylor and the Rolling Stones, doesn't usually work with 
baby acts. But he s igned Lady A-as the trio is known to its fans 
- even before it had a record deaL "We kicked some tires- we 
kicked a lot of tires-to find the right project," Borman says. 
"I'm glad we waited," 

Among othe r qualities, including "their vitality. their com
m itment to songwriting and the quality of the songs they were 
coming with," Borman cites Lady Antebellum's "beautiful, 
unique sound" as one of the reasons he signed the act "It was 
different than anything I'd heard." 

Country KMPS Seattle music director Tony Thomas notes 
Kelley's and Scott's ability to trade lead vocals as a plus for the 
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trio. "Being able to have powerful male and female lead vocals 
allows for some real passion to come out. like on 'Need You 
Now,' " Thomas says. "And the harmonies between the three 
group members are solid and identifiable." 

Producer Paul Worley, who co-produced the new album with 
the group, compares Lady Antebellum to the Dixie Chicks, an 
act he also produced. "There's a convergence of talent and en
ergy with the three of them," he says. "Dave is the brains, Hillary's 
the heart, and Charles is the drive. They are all three creative 
people, but they don't overlap. The combination is powerful." 

Dungan calls Lady Antebellum the "most ready-to-go artists 
or group of artists that I had ever seen. I felt like we could just 
hit the ground running. They were playing together just long 
enough that they were truly a unit." 

While the trio had two previous hits-"Love Don't Live Here" 
reached No. 3 on Hot Country Songs in 2007, and "Lookin' for 
a Good Time" peaked at No. 11 in 2008-the real connection 
with its audience came with the passionate "I Run to You," 
which hit the top in July 2009. "Our fans grasped who we were 
with 'I Run to You,'" Scott says. "The message and that song 
is so much about what we're about. It was like two puzzle pieces 
fitting together. Now you know us and we know you." 

'NEED' FOR SPEED 
Meanwhile, the rapid climb of"Need You Now" took the label 
by surprise. "No one expected it to move at this rate," Capitol 
Nashville VP of marketing Cindy Mabe says. "None of their 
past singles moved [this fast]." 

The group did "a treme11dous amount of writing" for the new 
record, Kelley says. "\Ve actually had more songs compiled for 
this one then we did the first, just because we'd only been to
gether a year before the first record and we had two years be
fore this one." Members of the trio either wrote or co-wrote 
eight of the album's 11 tracks. 

"lfl had to choose one word to describe this whole entire record, 
even the songs we didn't write, it would be 'honest,' "Scott says. 

Worley says the threesome is "dedicated to great songs 
whether they write them or not. They also pick outside songs 
that are fantastic." 

Next single "American Honey" is "very nostalgic," Scott says 
of the tune penned by Cary Barlow, Hillary Lindsey and Shane 
Stevens." It's about back when th ings were simple. There's 
some days when you're in the daily grind that you think, 'Gosh, 
it would be nice to go back to being a kid just for a day, just for 
a half a day, just for an hour.' " 

The song was the Hot Shot Debut on Hot Country Songs for 
the week that ended Dec. 13, aniving at No. 47. 

Kelley shines on the thoughtful and string-laden "Hello 
World," written by Tom Douglas, Tony Lane and David Lee, 
which has the potential to be a major cross-format hit despite 
its length ofS:24, which is longer than radio typically prefers. 

The waltz "I fl Knew Then," which deals with missed opportu
nities, was written by Kelley with Monty Powell and Anna Wilson. 

"Our fans are mostly going to gravitate toward the heavy songs 
like'Need You Now' ora 'Hello World,'" Kelley says. "Those are 
the songs that are going to compel them to go out and buy a 
record, but we always have to remember that at the end of the 

day our goal is to be a touring act. We love touring and we love 
playing those live shows and we have to have that material, too." 

CENTER STAGE 
On Oct. 13 thegroupwas met with enthusiastic cheers at Urban's 
all-star All for the Hall concert to benefit the Country Music 

Hall of Fame. "We felt like Nashville was embracing us." Scott 
says. "We were so overwhelmed." 

The act was breathing rarified air indeed, sharing the big 
stage with Urban, Vince Gill, Faith Hill, Taylor Swift and Brad 
Paisley, among others. "We were in heaven," Scott says. "Keith 
Urban playing guitar with us. Really~ That never happens." 

Sharing the big stage with Chesney and Urban changed the 
way the group looks at its music- which was probably evident 
by its dramat ic CMAs appeara11ce. Lady Antebellum wrote 
"Stars Tonight," which is tailor-made for live shows, with fre

quent Urba11 collaborator Powell for the new album. "It's not 
the most change-your-world lyric, but it's fun,· Scott says. 

Touring with Chesney and Urban "caused us lo elevate our 
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game really quickly," Scott says. "We got out there and reali'led 
that some of the things that we were doing at those fairs and fes
tivals weren't going toworkat [Chicago's] Soldier Field [Stadium]." 

" It makes me jones for the time when we can up our produc
tion," Kelley says. "Keith Urban could entertain with a blank 
wall behind him, but he has [these production elements] that 
elevate the songs to a whole other level. I can't wait, because 
there are some cool creative things that we can do live with the 
three of us to almost have a bit of a sensory overload type of 
thing going on while we're connecting ,vith the crowd." 

KM PS' Thomas says Lady A is already connecting. "The group 
has clearly made the visual side of what tl1ey do as important as 
tl1e music." he says. "The way tbey configure themselves on
stage, song by song, adds a lot of power and drama to their live 
perfonnances in a way I don't see many other acts doing." 

READY FOR LAUNCH 
Capitol Nashville's Mabe says retai l accounts are "clamori11g 
for this albwn. You get all kinds of attention from retail and 
digitally if you come in January, because there's so few releases." 

The label is also hoping to take advantage of what it hopes are 
some built-in sales boosts. "As far as SoundScan weeks, Valen
tine's Day is always a great one, followed by Easter and Mother's 

Day," Mabe says. "If you can take advantage of that, it puts you in 
a great position ,vit11 retail. It also lines you up pretty well as far 
as having a cunent single going into the Academy of Country 
Music Awards [in Ap1il]. The Gram mys also happen to be in late 
January, so tbat's anotl1er hit for us- there's traffic in the stores." 

According to Sound Scan, 13% of the group's debut album 
sales were digital. "iTunes was a big believer from the very be
ginning, and they are definitely part of this plan," Mabe says. 

The label will take advantage ofiTunes' Countdown program. 
Pre-orders began Dec. 22 with one new track per week being 
introduced up until release date . "We wanted to impact the 
Christmas holiday," Mabe says. A video podcast in which the 
band talks about the music will accompany each track released 
prior to street date. iTunes also has a bonus track, the extended 
video version of"Need You Now," and the group will record an 
iTunes Session in March. 

Meanwhile. Best Buy will offer a limited-edition T-shirt with 
the CD. The group will be part of an extensive TV campaign 
with Target, and Lady A will do Walmart's "Soundcheck" pro
gram, which airs in stores and online. The group will also par
ticipate in AOL's "Sessions," Yahoo's ·Maximum Performance· 
and Clear Channel's "Stripped" l ive performance outlets. 

While Lady Antebellum is booked for •Toe Ellen DeGeneres 
Show" Jan. 28, other TV plans are still being put in place, ac
cording to Mabe. ·we will definitely be in New York when we 
launch and probably L.A.," she says. 

Meanwhile, the group hits the road Feb. 11, opening for Tim 
McGraw until August, and Lady A will do fair and festival dates 
as well. "There also may be a few one-off shows here and there 
during the year to test the waters and experience the headline 
role," Borman says. "We've talked about headlining shows in 
the fall but haven't committed to any yet, as we do not want to 
rush into it." 

Social media comes naturally to the group, whose Web site in
cludes a feature called "\Vebisode Wednesday," an often hilari
ous and insightful look at the members beh ind the scenes. "l11ese 
kids were doing tl1is long before they had a record deal," Dun
gan says. "They were documenting everything they had done." 

Kelley credits Haywood with keeping tl1e band cunent. "He's 
just always been on the cutting edge of that stuff and he really 
guided the ship when it came to all those things early on in our 
career. putting up the MySpace and the You Tube videos." 

The trio acknowledges tl1e pressure it feels to match tl1e suc
cess ofits first record. "No one is saying, 'This has gotto be great,' 
but you know they're [tl1inking], 'This has got to be great,' " Kel
ley says with a laugh. "But a lot of the pressure is self-induced. 
We have higher expectations. Our fans really gravitated toward 
the first one and we need to come out and hit them over the head." 

"We've got to top it," Scott says. 

More than anything, the group wants to keep connecting 
with fans old and new. "I remember when I heard Lee Ann 
Womack's 'I Hope You Dance,' " Kelley recalls. "I thought, 
'That's so good,' and I went out that day and bought it. Or when 
I was 10 years old and heard Pearl Jam's 'Jeremy' and I said, 'I 
want people to have that feeling about us.' " 

COUNTRY 
COLLABORATORS 

and not be competitive.' " supportive of us, we're supportive of her." 

LADY A PLANTS ROOTS 
IN NASHVILLE'S 
CREATIVE COMMUNITY 

Lady Antebellum's Charles Kelley and 

And the collaborations have resulted 
in sales. According to Nielsen SoundScan, 
"Do I" has sold 466,000 copies. 

"Obviously you are [competitive], but 
you don't really acknowledge it," Scott 
says. "It's more about waving the flag for 
country music. I think about my friend
ship with Taylor [Swift] and how she's 

Dave Haywood co-wrote Luke Bryan's completely put country music back on 
current single "Do I" with him, and Lady the map like Shania [Twain] did. She's 
Ns Hillary Scott sings on the track. Kelley 
and Haywood also co-wrote "Love Song" 
with Miranda Lambert and her beau, 
Blake Shelton. The song, on which Kel
ley and Haywood sing backing vocals. is 
on Lambert's "Revolution" album. Mean
while, Scott is friends with Lambert. 

What's with all the cross-pollination? 
"There's a group of us that are really 
t ight-knit," Kelley says. "Miranda, Luke, 
Jake Owen, Blake, James Otto, Jason 
Al dean. There's this camaraderie, like, 
'Let's do this and help each other out 

This creative network, in fact, is some
thing of a Nashville tradition. 

"Brooks & Dunn and Reba [Mc Entire] 
and George [Strait] are in a circle and 
really close," Lambert says. "It's so cool 
because they've all grown up together 
and have been supporting each other 
for 20 years. It's cool that we're starting 
to build those relationships in this gen
eration of music." - KT 
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American Association 
of Independent Music 

WE SALUTE THIS YEAR'S A21M MEMBER INDEPENDENT LABEL GRAMMY® NOMINEESI 
for fl!C(Jfrffngs released during the Eligi/Jiury Year October/, 2008 through August 31, 2009. Note, More or less than 5 nominations in a category is the resuh of o'es. 

FIELD 1-POP 
CATEGORY 9 - BEST POP INSTRUMENTAL PERFORMANCE 
/for solo, duo. grOIJf) or to/1/iWawe performances. W11M1Jt vocals. Sing/es or Tracts only./ 
• Sesame M11cllo - HERB ALPERT (Tr,ck from, ANYTHING GOES - LIVE! 

[CONCORO JAZZ] 
• funk Joim • MARCUS MILLER /TrDt:i /r(}ITI, MARCUS! [CONCOF/0 JAZZ/ 

3 DEUCES f/ECOF/OSJ 

CATEGORY 10 - BEST POP INSTRUMENTAL AIBUM 
/for 8'/wms ' 51% (}/ IT/fJfl! ,ymg d'TIJI of INST/1/JMENTAl lf3Cts.) 
• LEGACY - IMA{, INTfRNAllONAl/ 
• POTATO · OKER [ANll/ 
• MODERN E RI. FEATIJRING RUSS FREEMAN [HEAR MUSIC} 
, DOWN THE WIRE · SPY /HEADS UP INTff/NAllONALJ 

CATEGORY 17 - BEST HARD ROCK PERFORMANCE 
/fo, SI/Jo, dllo, grOIJf) or to/1/ilmrmi.e pt:r/onnam:es. will, Vlltals. Singles o, T!acls om-;:/ 
, Burn It To The G,ound - NICKELBACK /Tmilrom, DARK HORSE) 

[f/OADRUNNER RECORDS} 

CATEGORY 18 - BEST MflAL PERFORMANCE 
{for solo, dllo. grOIJf) or toll/iWa/11~ performances. w,11, Vlltai< Sing/es o, Tracks (}(1/y./ 
, Head c,usher. MEGAOETH (Tract from, ENDGAME) {ROAORUNNER RECOROSJ 

CATEGORY 19 - BEST ROCK INSTRUMENTAL PERFORMANCE 
/for SQ/a, tho, gro11p or co/1,lmr,la~ performances. Wfthmit lfJCais. lnctefo, floci. 
/latd flock anti Metal Stilgfes or Tracts only./ 
• A Day In The life - JEFF BECK /Tmci from, PERFORMING THIS WEEK__ 

LIVE AT RONNIE SCOTT'S) /£AGL£ f/ECOF/DSJ 
• Waiped Sister · BOOKER T. JONES {Tr.,ck from .. POTATO HOLE) [ANllf 

FIELD 5 - ALTIRNATIVE 
CATEGORY 22 - BEST ALTIRNATIVE MUSIC ALBUM {Va<a/o, /11$/f/JflW{/IJJQ 
• WOLFGANG AMADEUS PHOENIX - PHOENIX [LOYAI/TEl6LASSNOTE RECOROSJ 

FIELD 6 - RltB 
CATEGORY 23 - BEST FEMALE R&B VOCAL PERFORMANCE 
/for a solo "1<81 pet/Oftnaace Singles or Tracts (}(1/y./ 
, That Was Then - LALAH HATHAWAY /Tmt !rum, SELF PORTRAIT! 

[STAX f/ECOROS/CDNCDF/0 MUSIC GROUP/ 

CATEGORY 25 - BEST R&B PERFORMANCE BY A DUO OR GROUP W/ VOCAIS 
/ftlr tht!. !Jf//lJP or to/1/i/Jorawe perfom>Jf/CI/S, With voc,11, Singles Of Tracls only./ 
• love Has Fmal~ Como At la~ - CALVIN RICHARDSON & ANN NESBY 

/Trad/mm, FACTS OF LIFE Tiff SOUL OF BOBBY WO MACKI {SHANAC/IIE ENr CORP} 

CATEGORY 26 - BEST TRADITIONAL R&B VOCAL PERFORMANCE 
/for .w/o. tho. gfOIJf) or co/1,lmr,la~ perf/Jf/11311CJ/s. wrth wx:at, Slog/es or Tracts (}(1/y./ 
• Soul Music - ANTHONY HAMILTON {Tr,d Imm, SOUL MEN ORIGINAL MOTION 

PICTIJRE SOUNDTRACK) [STAXI CONCOF/0/ 
• Don't Let Me Be Lonely Tonight BONEY JAMES & QUINN 

/Tracl:lr~n, SEND ONE YOUR LOVEJ [CONCORD RECORDS! 
• Woman Gana Have It· CALVIN RICH'ARDSON /Tl8ci Imm, FACTS OF LIFE THE SOUL 

OF BOBBY WOMACK I [SHANACHIE ENTERTAINMENT CORP/ 

CATEGORY 40 - BEST COUNTRY INSTRUMENTAL PER 
ffo, soJo. duo, !JfOl1P Of co8.iDfJf8fMJ pcr/OfffllJIJCCS, W1fDOiJt ',fJCa/s. 
, Under The !Five) Wire· ALISON BROWN (T!acl hD111, THE 

[COMPASS RECOROSJ 

FIELD 9 - NEW AGE 
CATEGORY 43 - BEST NEW AGE ALBUM /Vocal orlnS/JIJ//1(/f)/a/J 
• FAITH -JIM BRICKMAN {COMPASS PflOOUCTIONS/ 

FIELD 10 - JAZZ 
CATEGORY 44 - BEST CONTEMPORARY JA22 ALBUM 

NCE 
., Tr.,cts DmJ'./ 

\'OU KEEP) 

/for a/lwms am1J1111ng 51% or IT/IJfU p/aymg d'TIJI of INST/1/JMENTAl lf3Cis./ 
• URBANUS STEFON HARRIS & BLACKOUT {CONCOF/0 JAZZ] 
• AT WORLD'S EDGE PHILIPPE SAISSE {El MUSIC/ 
, BIG NEIGHBORHOOD · MIKE STERN {HEAOS UP INTERNAllDNAl/ 
• 75 - JOE ZAWINUL & THE ZAWINUL SYNDICATE [1/EAOS UP INTERNATIONAL/ 

CATEGORY 45 - BEST JAZZ VOCAL AIBUM 
/for a/lwrns am/JJ;,,ilg 51% or ITlfJfl! {iaymg time of .VCAl uacts.} 
• NO REGRETS - RANDY CRAWFORD I& JOE SAMPLE! /Pf/A flECOflDSJ 
• DEDICATED TO \'OU KURT ELLING SINGS THE MUSIC OF COLTRANE AND HARTMAN 

· KURT ELLING [CONCOF/0 JAZZ} 
• DESIRE· TIERNEY SUTTON IBANDI [TELARC JAZZ/ 

CATEGORY 47 - BEST JAZZ INSTRUMENTAL ALBUM, INDIVIDUAL OR GROUP 
/for a/lwrns amlJJining 51% or IT/fJfl! {iaymg lime of /NSTRUM[NTAl uacts.} 
• QUARTET LIVE - GARY BURTON, PAT METHENY, STEVE SWALLOW 

& ANTONIO SANCHEZ {CONCORD JAll] 
• FIVE PEACE BAND LIVE · CHICK COREA & JOHN MCLAUGHLIN FIVE PEACE BAND 

{CONCORD RECOROSJ 
, REMEMBRANCE - JOHN PATITIJCCI TRIO [CONCORD JAZZ/ 

CATEGORY 48 - BEST LARGE JAZZ ENSEMBLE ALBUM /for !,rge /all ens,m/J/es, 
im:ludmy big /J1!11d SOIJnds. AI/Jllms rnasr CiJ/11:iirl 51% or rntNe /NSfflUMENTAI. uacis.) 
• ETERNAL INTERLUDE • .,OHN HOLLENBECK LARGE ENSEMBLE /SUNNYSIOEJ 

CATEGORY 54 - BEST SOUTHERN, COUNTRY, OR BLUEGRASS GOSPEL ALBUM 
{For a/lwms cvn/JJ;,,ng 51% (}/""" {iaymg ,,.,,,, of nlCAl uacts./ 
• THE ROCK • TRACY LAWRENCE {ROCKY COMFORT flECOflOSI 

ARTIST2MARKET D/Sffl!BUTIONJ 

CATEGORY 55 - BEST TRADITIONAL GOSPEL AIBUM 
/for e/1,/ltnS ,oor,ming 51% Of ITNJfe playing "'1//J DI VOCAL 11'c/s.J 
• GOD DDN1 NEVER CHANGE ASHLEY CLEVELAND {El MUSIC] 

FIELD 12 - LATIN 
CATEGORY 58 - BEST LATIN ROCK, ALTIRNATIVE OR URBAN ALBUM 
/Vm:al or lnslJIJmelllal} 
• RIO - ATERCIOPl:LADOS {NACIONAl RECORDS} 
• LA l UZ DEL RITMO - LOS FABULOSOS CADILLACS [NACIONAL RECOROSJ 

CATEGORY 61 - BEST UJANO ALBUM /Vaca/or lnS/N//1(/f){af/ 
, BORDERS Y BAILES - LOS TEXMANIACS [SMITHSONIAN FOLKWAYS RECOROIN6SJ 

FIELD 13 - AMERICAN ROOTS 
CATEGORY 66 - BEST TRADITIONAL BLUES ALBUM M,ca! I}{ lnsm1ITll!f}/aQ 
• A STRANGER HERE - RAMBLIN' JACK ELLIOTT {ANnJ 

CATEGORY 67 - BEST CONTEMPORARY BLUES AIBUM /Voc,lor /nst111111f}J)t,I/ 
• LIVE. HOPE AT THE HIDEOUT · MAVIS STAPlES [ANll/ 

CATEGORY 68 - BEST TRADITIONAL FOLK AIBUM /Votal or /ns/l/JJl1eJl/1/Q 
• SINGING THROUGH THE HARO TIMES, A TRIBUTE TO UTAH PHILLIPS 

!VARIOUS ARTISTS! - JACOUI MORSE. KENDALL MORSE & DAN SCHATZ. 
PliOOUCERS [fl/GHTEDUS BABE RECORDS. INC.] 

CATEGORY 69 - BEST CONTEMPORARY FOLK ALBUM /VOt:af or /nslJIJmelllal./ 
• MIOOLE CYCLONE - NEKO CASE [ANll/ 
• SECRET. PROFANE & SUGARCANE - ELVIS COSTELLO [HEAR MUSIC/ 
• TOWN ES · STEVE EAR LE [NEW WEST RECOROS/ 

CATEGORY 70 - BEST HAWAIIAN MUSIC ALBUM /Voe,/ or ll1$/Jl/ml/nto0 
• FRIENDS & FAMILY OF HAWAfl AMY HANAIAl rl [UA RECORDS} 
• NANI MAU LOA. EVERLASTING BEAUTY · HO 'OKEN {HO 'DMAU INC./ 

CATEGORY 72 - BEST ZYDECO OR CAJUN MUSIC ALBUM (Vocal Of lnsJI11m1!111s// 
• ALLIGATOR PURSE - BEAUSOLEIL AVEC MICHAEL DOUCET [YEP f/DC flfCDflOSJ 
• LAY YOUR BURDEN DOWN - BUCKWliEAT lYDECO [AWGATOF/J 

FIELD 14 - REGGAE 
CATEGORY 73 - BEST REGGAE ALBUM fVocal w /nsl!IJITll!f}/a// 
• RASTA GOT SOUL BUJU BANTON {GAF/GAME! MUSIC. !NC.I TOMMYBOY/ 

FIELD 15 - WORLD MUSIC 
CATEGORY 74 - BEST TRADITIONAL WORLD MUSIC ALBUM (VDra/ o, lnstromental/ 
• DOUBLE PLAY • LIZ CARROLL & JOHN DOYLE /COMPASS RECOROSJ 

FIELD 16 - CHILDREN'S 
CATEGORY 76 - BEST MUSICAL ALBUM FOR CHILDREN 

i1R'fKT"fi11f"'MfL(iffAti'Mt~; MOS/CJ spclen "'1fd,) 

FIELD 17 - SPOKEN WORD 
CATEGORY 78 - BEST SPOKEN WORD ALBUM (lndwes Pretry, Amio Boo/rs 8 !my k!lit,g/ 
• JONATHAN WINTERS -A VERY SPECIAL TIME - JONATHAN WINTERS (MUSIC BY 

VERNE LANGDON & SKIP EDWARDS! {DEJAVU f/ECOF/0 COMPANY/THE OflCHAf/0/ 

FIELD 18 - COMEDY 
CATEGORY 79 - BEST COMEDY ALBUM (for comedy rerordings. Sf)IJ/2,, l1f nwcaQ 
• BACK FROM THE DEAD SPINAL TAP [THE lABEl INOUSTf/Y/Af/TIST2MAf/KET 

D/Sffl/B/JTIDNJ 

FIELD 19 - MUSICAL SHOW 
CATEGORY 80 - BEST MUSICAL SHOW ALBUM 
/AwBfd ID tJ,e AI/Jmr, l'rotllir:er(s/, and ro die ly,i,;,ir(s/ 8 C/J/T//}IJSef{s/ of 51% or tn01e of a 
aew score. {Artist, l)Yitist & CainpDse- llJmBS ,ppear in p,rendleses.)J 
• HAIR - NOAH CORNMAN. KURT DEUTSCH. JOEL MOSS & STEVE NORMAN, 

PliODUCERS (GALT MACDERMOT, COMPOSER, JAMES RADO & GEROME RAGNI, 
LYRICISTS! (NEW BROADWAY CAST WITH SASHA ALLEN, GAVIN CREEL & OTHERS! 
ff/AZOR ft TIE ENTEf/TAINMENTIGHDSTl/6HT f/ECOF/OS/ 

• 9 TO 5 T.HE MUSICAL FRANK FILIPITTI, PRODUCER, DOLLY PARTON. COMPOSER, 
DOLLY PART.ON. LYRICIST (ORIGINAL BROADWAY CAST WITH ALLISON JANNEY, 
STEPHANIE J. BLOCK. MEGAN HILTY & OTHERS! {DOUY RECOROSI 
ARTISTZMARKET OISTRIBI/TION/ 

FIELD 20 - FILM/TV/VISUAL MEDIA 
CATEGORY 82 - BEST SCORE SOUNDTRACK ALBUM FOR MOTION PICTURE, 
TELEVISION OR OTHER VISUAL MEDIA 
(Award ID C/J/l!f)OSet/s/ /or an origit,al score cteated spet:rfltal/y /Of, or as a tonl{J8lli0fi lb, 
a C/Jm!l/l legitim8le l1IIJ{lbl/ picture. te/tvisinn show f)( seties or tNJier WSVBf media.) 
• THE CURIOUS CASE OF BENJAMIN BUTTON (DISC 11 - ALEXANDRE DESPLAT. 

COMPOS ER {CONCDF/D f/ECOF/OSJ 

FIELD 21 - COMPOSING/ ARRANGING 
CATEGORY 85 - BEST INSTRUMENTAL ARRANGEMENT 
/An Am,ngeis Aw,rd {Mist n,rnes lJPPl!3' irl P"""thescs./ Sin,qles o, TlllCts om-;:/ 
• Holl' VINCE MENDOZA. ARRANGER IJIM BEARD WITH VINCE MENDOZA & 

THE METROPOLE ORCHESTRA) /Trar:k !rrim. REVOLUTIONS! {SUNNYSIOE f/ECOROSJ 

CATEGORY 86 - BEST INSTRUMENTAL ARRANGEMENT ACCOMPANYING 
VOCALIST(S) 
/An Am!ngers Aw..-d /Mist n,mes af}/!e8f irl parerrdieses.) Singles or Trar:ts (}(1/y./ 
, Dedicated To You - LAURENCE HOBGOOD, ARRANGER (KURT ELLING! 

/Tiacl tram, DEDICATED TO \'OU, KURT ELLING SINGS THE MUSIC OF COLTRANE 
ANO HARTMAN) {CONCORD JAZZ] 

FIELD 22 - PACKAGE 
CATEGORY 87 - BEST RECORDING PACKAGE 
• BACK FROM THE DEAD BRIAN PORIZEK. ART DIRECTOR (SPINAL TAPI 

[THE LABEL INOUSTf/Y/AflllSTZMAf/KET 0/STF/IBIITIONJ 
• MIDDLE CYCLONE · NEKO CASE & JUDGE. ART DIRECTORS INEKO CASEJ /ANTI/ 

FIHD 26 - SURROUND SOUND 
CATEGORY 94 - BEST SURROUND SOUND ALBUM 
/for vor:8' l1f irlst=ntal albums. AI/Jlilf1S '"Jt 
• ~~lHN5PM~tif6iia ~~i~\~~s~NGINSE~~~~~~r ~

1
M ~8~Nc\M

1
§~t6L 

PRODUtER (ROBERT SPANO. ATLANTA SYMPHONY ORCHESTRA & CHORUSES I 
[TElAflC/ 

FIHD 27 - PRODUCTION, CLASSICAL 
CATEGORY 96 - PRODUCER OF THE YEAR, CLASSICAL 
(A Pro&icels Aw,,d /Mist rr,nws •fJPf!'ff irl p,,fl'lll"'1scs.l/ 
• DAVID FROST 
• AN AMERICAN JOURNEY - EROICA TRIO 
• JOURNEY TO THE NEW WORLD - SHARON ISBIN, MARK O'CONNOR & JOAN BAEZ 
• KORNGOLD, VIOLIN CONCERTO, SCHAUSPIEL OVERTURE, MUCH ADO ABOUT NOTHING 

- PHILIPPI: QUINT. CARLOS MIGUEL PRIETO & OROUESTA SINFONICA OE MINERIA 
• Mozart Piano Concertos 21 & 22 JONATHAN BISS & ORPHEUS CIIAMBER 

ORCHESTRA 
• O'Coonor, Ma1k, Sumg Quanets Nos. 2 & 3 · IDA KAVAflAN, MARK O'CONNOR, 

PAUL NEUBAUER & MATT HAIMOVITZ 

FIELD 28 - CLASSICAL 
CATEGORY 97 - BEST CLASSICAL ALBUM 
/Awanf 10 the An"1/S/ and 10 1/,q Allwrn Prod,iterfs/ U other than I'm Arw/ 
• BERNSTEIN, MASS - MARIN ALSOP. CONDUCTOR, JUBILANT SYKES, STEVEN 

EPSTEIN. PRODUCER, RICHARD KING. ENGINEER/MIXER !ASHER EDWARD 
WULfMAN, BALTIMORE SYMPHONY ORCHESTRA. MORGAN STATE UNIVERSITY 
CHOIR & PEABODY CHILDREN'S CHORUS) [NAXOS/ 

• RAVEL, L'ENFANT ET LES SORTILEGES • ALASTAIR WILLIS. CONOUCTOR,JUUE 
BOUUANNE, BLANTON ALSPAUGH, PRODUCER, MARK DONAHUE & JOHN Hill 
ENGINEERS/MIXERS !NASHVILLE SYMPHONY ORCHESTRA. CHATTANOOGA BOYS 
CHOIR. CHICAGO SYMPIIONY CHORUS & NASHVILLE SYMPHONY CHORUS! {NAXDSJ 

CATEGORY 98 - BEST ORCHESTRAL PERFORMANCE 
(Award lb the Cr,ndrJr:tor and ID the 01cl1em_/ 
, Brucl<n01, SYl1l!lhll111' No. 5 · BENJAMIN ZANDER. CONDUCTOR /PH/lHARMDNIA 

ORCHESTRA/ [TELARC] 
• Szymanowski: ~phooics Nos. I & 4 - ANTONI WIT. CONDUCTOR 

(JAN KRZYSZTOF BROJA. EWA MARCZVK & MAREK MARCZVK; WARSAW 
PHILHARMONIC ORCHESTRAi /NAXOSJ 

CATEGORY 100 - BEST CHORAL PERFORMANCE 
/Aw,nf ID rho Chars/ Conthr:ror, and ID the Orchcs/1' Cllf/U/JC/11( if !If/ Ordwsu, a {N/ lflo nxrmling, 
IJM ,o the Choral Oitectm or ChorllS M8Slcr ii 11ppicJtJ/c.) 
• Pend01ecl<i Utrenja ANTONI WIT, CONDUCTOR IGENNAIJY BEZZUBENKOV. 

IWONA HOSSA. PIOTR KUSIEWICZ, PIOTR NOWACKI & AGNIESZKA REHUS, 
WARSAW PHILHARMONIC ORCHESTRA WARSAW BOYS' CHOIR & WARSAW 
PHILHARMONIC CHOIR! /NAXOSJ 

• Song Of The Stars, Granados, Casa~ & Blaocafort - DENNIS KEEN~ CONDUCTOR !ERICA 
KIESEWETTER, MARK KRUCZEK & DOUGLAS RIVA VOICES OF ASCENSION! {NAXDSJ 

CATEGORY 101 - BEST INSTRUMENTAL SOlOIST(SI PERFORMANCE 
(WITH ORCHESTRA) /A1vsrd ID rhe /ns/Nfnenra/ Saloist/s/ and /1J the Conthr:llN./ 
• Korngold, violin Conccno In D MaiJ,1 Op. 35 - CARLOS MIGUEL PRIETO, CONDUCTOR; 

PHILIPPE QUINT (OROUESTA SINKJNICA OE MINERIAI /Traci from, KORNGOLD VIOLIN 
CONCERTO, SCHAUSPIEL OVERTURE MUCH ADO ABOUT NOTHING) [NAXOSJ 

CATEGORY 102 - BEST INSTRUMENTAL SOLOIST PERFORMANCE 
!WITHOUT ORCHESTRA) (Award w 1he /n;1rumen1JI So/oi;t/ 
, Ca1oline Goold,ng - CAROLINE GOULDING !CHRISTOPHER O'RILEY & JANINE 

RANDALL! {TELARCJ 
• Oppens Plays Caner - URSULA OPPENS {CEOIUE RECDF/OSJ 

CATEGORY 103 - BEST CHAMBER MUSIC PERFORMANCE {Aw,Jt! ID die Artists/ 
• Ginast01a, Strong Quan01s (ComplBlel • ENSO QUARTET (LUCY SHELTON! /NAXOSJ 
• Takom,~u. To,u, And Then I Know 'Twas Wnd - YOLANDA KONOONASSIS, CYNTHIA 

PHELPS & JOSHUA SMITH (Tracttrom DEBUSSY & TAKEMITSU AIR MUSIC FOR 
HARP. FLUTE & STRINGS! [TElAflCJ 

CATEGORY 106 - BEST CLASSICAL CONTEMPORARY COMPOSITION 
(A Composels Award. {far a cOJ/lemporary ci,ssica/ composililJfi co111poset! •«ihill the last 25 )Y!NS 

and rcleBStJd IDT the fi,yJ IAne during tJ,e E/igi/Jmty JfurJ Aw,nf ID rhe lilJ/l//riJ1. ii ,/lfJlit:a/Jle./ 
, Sierra. Roben<> Missa Launa 'Pro Pace' · ROBERTO SIERRA !ANDREAS DELFS! {NAXOSJ 

CATEGORY 107 - BEST CLASSICAL CROSSOVER ALBUM 

(AfHf MEfiiiivolf R~HM '."tforf'tiio'sLATKIN CONDUCTOR, BtLA FLECK. ZAKIR 
HUSSAIN & EDGAR MEYER (DETROIT SYMPHONY ORCHESTRAi /El MUSIC/ 

FIELD 29 - MUSIC VIDEO 
CATEGORY 108 - BEST SHORT FORM MUSIC VIDEO (for an 1ildividual llar:k or single 
f)fl1mf)ritm,/ dip. Aw..-d lb the Ardst and ID rhe ~ Director/Protka,,/ 
, He, Mommg Elegance. OREN LAVIE [A QUARTER PAST WONOERFUL/AORENALINEJ 

AMERICAN INDEPENDENTS MEAN BUSINESS! 
A21M: WORKING EVERYDAY TO IMPROVE THE BUSINESS OF INDEPENDENT MUSIC LABELS 

CONTACT US TO FIND OUT MORE ABOUT THE VALUE OF MEMBERSHIP WITH A21M 
RICH BENGLOFF (PRESIDENT, RICHBENGL0FF@A21MORG), JIM MAHONEY (VICE PRESIDENT, JIM.MAHONEY@A21MORGI. JENNIFER MASSET IOI RECTOR OF MEMBER SERVICES, JEN@A21M.ORG), AL VERIK (OPERATIONS MANAGER, ALVERIK@A21M.ORG) 
A21M BOARD OF DIRECTORS CON CORO MUSIC GROUP PRESIDENT GLEN BARROS, THE BEGGARS GROUP CEO LESLEY BLEAKLEY, WINO-UP RECORDS COO JIM COOPERMAN, RAZOR TIE EXECtJTIVE VICE PRESIDENT OAN HOFFMAN, ALLIGATOR RECORDS 
FOUNDER PRESIDENT BRUCE IGLAUER; ROADRUNNER RECORDS EXECUTIVE VICE PRESIO ENT DOUGLAS KEOGH, BAR/NONE OWNER GLENN MORROW, LOOKOUT RECORDS CO-OWNER MOLLY NEUMAN, KILL ROCK STARS PRESIDENT PORTIA SABIN. 
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CAMP IT UP 
Los Campesinos! want 

to reach the masses 

CH-CH-CHANGES 
Owen Pallett has a new 
name and a new album 

1];%33 BY LAURA LEEB0V E I 

GAME ON 
The rapper talks about 

Pharrell, 50 Cent 

THE REGULARS 
Lifehouse Finds Success Sticking To A Schedule 

Just like clockwork, since its 2000 
debut, •No Name Face," rock band 
Lifehouse has cranked out a studio 
album every two to two-and-a-half 
years, and each has peaked in the 
Billboard 200's top 15. Longtime 
manager Jude Cole, who also pro
duced 2007's "Who We Are" and the 
upcoming album "Smoke and Mir
rors,· credits the group's success to 
Lifehouse bei11g a "real" band. with 
no lip-synching or tapes behind its 
live perfo rmances. 

"There's no trickery going on any
where," Cole says. "The strategy has 

really been, ' How do we keep this 
fresh and not repeat ourselves?' " 

To keep the sound new on "Smoke 
and Mirrors," ou t mid-February on 
Geffe11, frontman Jason Wade 
shared songwriting duties on almost 
every track, incorporating ideas from 
Cole, Richard Marx, Kevin Rudolf 
and Chris Daughtry, who also sings 
on the song "Had Enough.· " I just 
felt it was necessary to get a differ
ent vantage point," Wade says. · I've 
been wr iting songs s i11ce r was 15 
and usually I use my own personal 
experiences and life situations as 

kind of a canvas. and there are cer
tain times where there's not a lot of 
turbulence in your life. I fe lt like I 
needed to get inspiration elsewhere." 

The outside inspiration led to the 
album's first single, "Halfway 
Gone." which was co-wr itten w ith 
Rud olf. "A good year and four 
months into making the record , we 
didn't feel like we had that leadoff 
single," Wade says, noting that Cole 
was a b ig fan of"Let It Rock," 
Rudolf's track with Lil Wayne. "We 
wanted to expetiment sonically and 
just come up with a fresh sound for 

II 
DREAM COME TRUE 
Songwriter Angela 

Hunte creates 'Empire' 

Lifehouse, and Kevin really added 
that. He added this really modern 
edge to what we do." 

"Halfway Gone" went to radio in 
October. lnte rscope Geffen A&M 
marketing director Ginger Ramsey 
says the single will cross over to pop 
radio from hot AC in January lead• 
ing up to the album's release. 
"Smoke and Mirrors" was initially 
set for a Dec. 8 street date to coin
cide with the holiday season but 
Steve Be rman, pres ident of market• 
ing and sales at I nterscope Geffen 
A&M, says the team d idn't think the 
record was quite finished. 

"Jude just d idn't feel that i t was 
ready and th a t we were trying to 
force the issue," Berman says. "At 
the end of the day, we have to do 
what's ri ght for the artis t and the 
brand of Lifehouse, so we went with 
it." Berman says the later release will 

PARTY ROCK 
Electro-pop duo LMFAO 
plays down family ties 

also allow time for "Halfway Gone" 
to gain more exposu re. 

The group has had plenty of radio 
success in the past, mos t no tably 
with its 2001 hit "Hanging by a Mo
ment," which spent 55 weeks on the 
Billboard Ho t I 00 (and was subse• 
quently named that chart's song of 
the year for 2001), a11d 200S's "You 
and Me," which spent 30 weeks 
the re . Life house's music has also 
been used in TV shows including 
"Grey's Anatomy," "One Tree Hi ll" 
and "General Hospital," and Ram
sey says plans are being worked out 
for synchs and licensing in TV and 
videogames early in the yea r. 

Ano ther change of pace for 
"Smoke and Mirrors" was that Life
house recorded it in between tour 
dates, whereas in the past, it was 
more common for the band to com· 
plete a full touring cycle and then 
take a year off to make an album. 
"I'd say a good six years out of the 
10 years we've been a band has been 
out on the road." Wade says. "The 
process was a little b it different for 
us in that we would record Monday 
through Friday and fly out to do a 
gig over the weekend. So we basi• 
cally never got off the road." 

Cole says the chemistry from 
cons tantly being on tour carried 
into the s tu dio and the first few 
songs that were recorded, among 
them "Nerve Damage" and "Wreck• 
ing Ball." They personi fie d the 
edgie r sound of the band's l ive 
s how. while the res t of the tracks 
were planned more with radio in 
m ind. "We had taken a li ttle bit of 
time off [ from recording], and when 
we went back into the studio-I 
think because they weren' t coming 
fresh off the road-it was more like, 
Tm kind of in the mood to write 
something that's radio-worthy. This 
i s the kind of s tudio record that 
we're also capable of making,'· he 
says. "And it kind of married itself 
beautifully with the who le 'Smoke 
and Mirrors' title: There's smoke 
and there's the trickery of m irrors, 
and the trickery of mirrors is more 
the studio side of things." 
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50 Cent and Val Kilmer will 
star in .. Gun," a drama set 
in the world of illegal drug 
dealing. The movie is 
based on an original story 
by 50 Cent and will be 
directed by Jessy Terrero 
("Soul Plane"). The film is 
produced by Emmett/Fula 
Films, Cheetah Vision and 
Action Jackson Films. 50 
Cent previously started in 
the autobiographical "Get 
Rich or Die Tryin' " in 
2005, which earned $30.9 
million at the box office, 
according to BoxOffice 
Mojo.com. 

»>RADIOHEAD 
RETURNS TO THE 
STUDIO 
Radiohead will start 2010 
in the studio, continuing 
the work began last 
summer on its new album. 
"Ten years ago we were all 
collectively [the band] in 
the land of 'Kid A,' and 
although hugely proud of 
that record, it wasn't a fun 
place to be,'' guitarist Ed 
O'Brien wrote on Radiohead 
.com. "What's reassuring 
now is that we are most 
definitely a d ifferent band, 
which should therefore 
mean that the music is 
different too and that is 
the aim of the game ... 
keep it moving." Radio
head's last album, 2007's 
"In Rainbows,'' was re
leased as a name-your
own-price download on 
the band's Web site before 
coming out on CD a few 
months later. 

»>DEF LEPPARD 
DEVELOPING 
CARTOON SERIES 
Def Leppard and publisher 
Primary Wave have 
entered a deal to develop 
marketing and branding 
opportunities for the 
band, among which is a 
cartoon TV show. While 
the program is still in 
development and hasn't 
yet been pitched to 
networks, it will depict the 
five members of the band 
in a fictional, adventurous 
setting, according to 
Primary Wave CEO Larry 
Mestel. In addition, 
Primary Wave is pitching 
the act for videogame and 
cell phone applications. 
Def Leppard's catalog was 
previously administered 
by Sony/ATV. The group 
toured North America last 
summer with Poison and 
Cheap Trick. 

Reporting by Dean 
Goodman, Gregg Kilday 
and David J. Prince. 

,~ ,, 4 

ld+i93i BY MIKAEL WOOD 

Happy 
Campers 
Los Campesinos! Have 
Stadium-Sized Ambitions 

When Gareth Campesinos formed the Welsh 
in die-pop outfit from which he and h is band
mates draw their adopted surname, the singer 
admits he was "a bit of a jackass." 

"I was sort of willfully indie, insisting that 
I didn' t care about becoming well-known." 
he recalls. 

The mind-set extended from his adoles
cent attitude toward his favori te acts. "I al
ways wanted to keep the bands that I loved 
secret. But now I want them to get the credit 
they deserve." 

Speaking to Billboard several days after Los 
Campesinos! opened for the Cribs at Lon
don's S.000-capacity Brixton Acade my, 
Campesinos says his ideas regarding h is own 
band's renown have changed as well. "T he 
day after the Cribs show we played a headlin
ing show to about 200 people in a club in 
Cardiff. They were both great shows, but you 
can't play to 5,000 people and not want to do 
it again." he says with a laugh. "Once you 
catch that bug it's really hard to get rid ofit." 

The first s tep in that march toward a wider 
audience> "Romance Is Boring." the sopho
more disc from Los Campesinos!, due Jan. 
26 on Toronto's Arts & Cra~s. According to 
Campesinos, it's a more refined effort than 
any of the band's previous releases. wh ich in 
addition to 2008's full-length debut, "Hold 
On Now, Youngster .. . ," include a pa ir of 
EPs. "This one has a lot more patience and 
space to it," the singer continues. "We've 
made an album that we feel makes sense from 
beginning to end." 
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Shooting for stardom: LOS CAMPESINOS' ....,... . 

Alun Llwyd, the group's manager, says "Ro
mance" balances the exuberance of the 
group's live show- imagine an 8-year-old's 
bi rthday party populated by eight 20-
somethi ngs- with a newly "laid-back and 
thoughtful approach." Indeed, album cuts 
like "The Sea ls a Good Place to Think of the 
Future," which the band premiered online in 
Septe1nber, reveal an expansive moodiness 
that feels closer to Arcade Fire than to the 
twee-pop acts Los Campesinos! have typically 
been compared to. 

Arts & Crafts president Jeffrey Remedios 
describes the band's fans as "gatekeepers of 
the indie-music scene" and says that "Ro
mance" represents an opportunity to move 
beyond those gatekeepers in to "the larger 
pool ofindie-music followers"- from fans of 
Ra Ra Riot and Matt & Kim to fans of Broken 
Social Scene and Modest Mouse. The label's 
marketing strategy amounts to "trying to 
make as light a footprint as possible," Reme
dios says. "We just want to let the band step 
forward and speak with their fans [through 
blogging and other on l ine channels]. T hey' re 
a content factory. Right now they're in the 

process of shooting a third video for an album 
that hasn't even come out yet." 

Maki ng the late-nightTV rounds is a goal 
this time, as is transitioning from Internet 
radio to NPR and Canada's CBC; the label 
also hopes to expand the band's film and TV 

l icensing. Reta il-wise. Arts & Cra fts is 
bundling "Romance" with o lder Los 
Campesinos! material for various digital out
lets, while the physical ed ition "~II come with 
a 20-page booklet. Accord ing to Nielsen 
SoundScan, " Hold On Now, Youngster . .. " 
has sold 23,000 copies . a figure Remed ios ex
pects to "well outpace" this time out. 

Campes inos' definition of success is sim
pler: "I'd like to go down to the pub where I 
live." he says, "and when somebody asks me 
what I do for a living, have them not laugh 
when I tell them." 

i;i•IHM BY JASON LIPSHUTU 

PALLETT 
TRUCKS 
ALONG 
Owen Pallett Drops The Final Fantasy 
Moniker On Eve Of New Album Release 

During his first song at a recent concert a t Ph iladelphia's The
atre of the Living Arts, Owen Pallett began playing a soft pro
gression on his violin. After a minute, he dropped the instrument 
to his side but the violin arrangement continued to play, reveal
ing the segment as a loop. "Yeah, it's going to be that kind of 
show," Pallett told the dazzled audience. 

Pallett has spent years cultivating an offbeat charm as Final 
Fantasy, a moniker he recently dropped due to trademark in
fringemen t against the Square/ Enix videogame of the same 
name. On the eve of the release of his third solo album," Heart
land," due Jan. 12, the Toronto native is ready to establish him
self under his own name and introduce h is baroque pop to 
larger crowds. 

After sophomore disc "He Poos Clouds" won Canada's Po
laris Music Prize in 2006, Pallett began composing songs that 
expanded on his arrangements of vocals, violin loops and per
cuss ion. He recorded demos in Iceland in November 2008 be
fore working with a symphony orchestra in Prague and scaling 
down the album in Toronto, a painstaking process Pallett says 
he wasn't fully prepared for. 

"I twas grueling at points. There were some dark days where 
I thought, 'It's too hard to work like this,'" he recalls. "But in 
the end, it was wo,1h all the psychological trauma." 

With tracks like "The Great Elsewhere" and "Flare Gun" of-

>>>SUPER RATS 
When a back injury forced 
bassist Mick Quinn to take 
extended time off from U.K. 
alt-rock band Supergrass, the 
act's two other founding 
members, singer/guitarist 
Gaz Coombes and drummer 
Danny Goffey, opted to play a 
few club gigs as a duo. The 
experience proved so enjoy• 
able the pair decided to ex
tend the side project to in
corporate punky/psychedelic 
covers of their favorite tunes, 
and the Hot Rats were born. 

Initially a purely live expe· 
rience, everything changed 
when manager Chris Hufford 
of Courtyard Management 
brought Radiohead producer 
Nigel Godrich- who he also 
manages-to a show. 

:>tJJ~C,J: 
"Nigel loved it, and 

in a drunken conversa
tion backstage after, 
suggested they make 
a record," Hufford 
says. "The music busi
ness is so wretched 
most of the time that 

it's great to just have some 
fun and get away from the 
day job for a bit." 

The resulting Hot Rats al· 
bum, " Turn Ons," featuring 
covers of Pink Floyd, Roxy 
Music and the Beastie Boys, 
among others, rolls out glob
ally the week of Jan. 18 o n 
Essential Music (United King· 
dom, Europe, Australia), Fat 
Possum {North America) and 
Hostess (Japan). A brief tour 
booked by 13 Artists (interna
tional) and Paradigm (United 
States) kicks off Jan. 8 in Tokyo 
with stops in New York, Los 
Angeles, London and Paris 
before the duo resumes work 
on a new 5upergrass album, 

scheduled for a summer re· 
lease through Cooking Vinyl. 

-Steve Adams 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

fering fleshed-out ve rsions of the artist's early 
minimalism, "Heartland" is an ambitious m ix 
of class ical and rock that Palle tt says was in 
spired by everything from '70s syn th pop to the 
Strokes . A~er ta lking to multiple labels, Pal
lett signed a multi-album deal with Domino. 
He partially attributes the move to the record's 
ambitious scope. 

same time, I'm not hes itant to succeed. I'm 
eager to see what happens with this record." 

Domino plans to promote " Heartland" to 
college radio and independent retail stores be
fore pushing whim sical album track " Lewis 
Takes Off His Shirt° as a single after the set's 
release. The rollout will focus on showcasing 
Pallett's music as inventive but still accessible 
to a mainstream audience. •1 do like self-releasing, bu t I couldn't con

ceive 'Heartland' as a s mall release," Pallett 
says. "I like making smaller records, but at the 

"Over the last few years, there's been a new 
openness coming from left of center." says 

Domino North American GM Kr is 
Gillespie, who points to innovative 
successes like American Collective 
and Grizzly Bear. "Owen's songs are 
catchy and great, but it's also music 
that you have to th ink about." 

>>>RESERVOIR 
DOGS 
London-based alt-rock band 
Fanfarlo ended 2009 by cut· 
ting two Canadian shows 
from its six-week North Amer· 
ican tour after Simon Balt
hazar, its Swedish lead vocal
ist, had his passport and visa 
stolen. It was a disappointing 
end to a year that saw the 
band's debut album, "Reser
voir" (Canvasback Music/At· 
lantic), hit Bil lboard's Heat
seekers chart shortly after its 
Oct. 13 U.S. release. 

However, with new passport 
in hand, Balthazar and his 
band mates will launch a Euro
pean tour booked by London
based Coda Music Agency Jan. 
23, running through Feb. 13, 
coinciding with the a lbum's 
European rollout. "I think they 
can become a main stream act 
that can sell millions," says 
Dean O'Connor of Big Dipper, 
the band's London-based co
manager. "Within a year they'll 
be a world-class live act." 

" Reservoir" had a U.K. re· 
lease Sept. 28 and was the first 
U.S. release on the Canvas· 
back imprint following its 

Palle tt will kick off a Canadian 
t rek Feb. 6 in Guelph, Ontario, be
fore touring No rth America in the 
spring. Along with wri ting songs for 
a fourth solo album, Pallett will stay 
b usy composing s tring a rrange
ments and playing viol in for other 
ar t is ts, h a v ing prev iously con
t ributed to albums by Arcade Fire, 
Pe t Shop Boys and Beiru t. 

While the release of "Heartland" 
was pushed back from October to Jan
ua ry, Pallett sti ll unve iled materia l 
from the album on a fall North Amer
ican tour w ith the Mountai n Goats. 
The warm reception has made him 
optimis tic that his idiosyncratic style 
can interest crowds aside from h is 
fan base. 

"I had trepidations of barraging peo
ple with new music," Pallett says, "but 
overall, I loved the experience." ••·· 

worldwide label services deal 
with Atlantic Records last fall 
(Billboard, Oct. 10, 2009). It 
was initially released inde· 
pendently on iTunes in March 
2009. Mixing rich, deeply lay
ered orchestration with an
themic driving rock songs 
reminiscent of Arcade Fire, the 
11-track set has sold 9,000 
copies, according to Nie lsen 
SoundScan. O'Connor says 
the band will return to Amer
ica in 2010, as well as under
take summer treks to Australia 
and Japan. Fanfarlo is cur
rently without a publishing en
tity. -Richard Smirke 

>>>BIG LOVE 
Australian melodic rock quar
tet Kisschasy is enjoying the 
summer Down Under. 

The band's third album, 
"Seiz ures" (Eleven/Universal 
Music Australia), was recently 
certified gold (35,000 copies 
shipped), and Kisschasy will 
appear on the main stage at 
the Big Day Out festiva l, 
which will travel across Aus· 
tralasia Jan. lS-17. In October, 
the act won pay·TV mus ic 
specialist Channel V's viewer· 

voted Oz Artist Award. 
"The third album is tradition

a lly when a band hits their 
strides" the group's manager 
John Watson says. "These guys 
are still in their early to mid· 
20s-they've just got a lock
down on what they do best." 

A strong live show and 
frontman Darren Cordeux's 
songwriting mastery have 
carved out a growing follow
ing, backed by strong sup
port by nationa I rad io net
works Triple J and Nova, as 
well as Channel V. 

"They've a lways been one 
of th ose groups who haven't 
figured on the industry radar 
but formed a very strong con
nection with their audience," 
Watson says. 

Recorded in Los Angeles, 
"Seizures" peaked at No.15 on 
the Australia Recording Indus· 
try Assn. albums chart in the 
week after its August release. 

Watson says the band will 
weigh its international options 
following the Big Day Out 
shows. Kisschasy is booked by 
the Harbour Agency and pub
lished by Sony/ATV. 

-Lars Brandle 

'auESTIONS 

Once upon a time, gangster rapper Game had preconceived notions about eccentric rapper/ 
producer Pharrell Williams- and vice versa. But the two have since put aside their differ
ences; Williams is the executive producer of Game's fourth studio album, "R.E.D.," due Feb. 
16 on lnterscope Records. 

" It was the most hood album I had until Pharrell came in and took over," the Compton, 
Calif.·raised artist says about the collaboration. "Don't get me wrong-this album is still hood. 
I would describe it as the beauty of the sky meets the gangster of the streets. It's just got 
a bit more color to it." 

Williams isn't the only mixmaster contributing beats to "R.E.D." Cool and Dre, DJ Khalil and 
Dr. Dre all lend their production efforts, while Beanie Sigel, Rick Ross, Justin Timberlake and 
Robin Thicke make guest appearances. 

Songs on the album include "It Must Be Me,'' which finds Game bragging about the luxuries 
of his life over an "N.W.A. mixed with an eclectic beat"; "Pussy Fight," featuring Lil Wayne pro
tege Nicki Minaj ("When you hear her on it, you'll understand why she was perfect for it''); and 
"Lost,'' which "describes the relationship between my father and I and my sister in depth like 
I've never done before." 

1 What does the album t itle mean? 
It was a title Pharrell and I came up with. It 
was like where I am at in my career. My last 
album felt like it m ight've been my last album, 
but it turned out not to be. So, this album is 
the rededication- to myself and to what I care 
about, like my friends, my family, my city, my 
hood. my genre and rap. 

2 How did you link up with Williams for 
this album? 
We worked together one day, and that one day 
turned to 30 days, and those 30 days turned to 
60, and then those 60 developed into a friend
sh ip. We both prejudged each other. but once 
we met, we realized although we cmne from 
different places and d ifferent s ituations, we 
were kind of the same in different aspects of 
life. Now, our relationship is bigger than music. 
We have life conversations about bettering our
selves and we've become good friends. We re
alized that as ide from being musicians, we are 
brothers in this thing we cal l hip-hop. 

3 Dr. Dre produced two tracks for 
this album so far. How does it feel 
to work w ith him again? 
Dre and I have always been on the same 
team, I've just been too wild for him 
at times. He's older and legendary and 
he's been through enough drama in 
his career and doesn't have to jump 
into my drama. So, I understood that 
and why he pulled back. 

4 You recently got the words "Star 
Trak," the name of Williams' label, 
tattooed on your arm. Are you 
signed to him now? 
No. I'm Black Wall Street all day, but 
considering all he's done for me-he 
saved my career-I'm riding for Star 
Trak too. I hold dear anything that helps 
elevate me and my life and my career 
and helps me take care of my family. 
I'll be in debt to him forever for what 
he's done for me. I appreciate h im and 
I would never go to such extremes as 

to get a tattoo if it didn't deserve it. 

5 SO Cent, your former label president 
and arch enemy, released an album re· 
cently that sold only 160,000 copies in 
its opening week. Whal are your thoughts 
on that? 
It didn't do the numbers he expected but he 
should try harder next time. Some sell a mil
lion, others do 50. For him to do everything 
he's done and start beef with other rappers like 
Rick Ross and draw media attention to him• 
self in that way butonlysell 10 more thousand 
than Ross means people aren't buying into the 
bullsh it anymore. 

6 You're still wrapping up this album. 
Are there any surprises you've got up 
your s leeve? 
I'm trying to get Jimmy lovine to throw me in 
the studio with lady Gaga. She's a rebel and I 
go against the grain everyday, so, ifit happens, 
it'U be mon umental for the state of music. •·•· 
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Al_l~lJIVIS -SUSAN BOYLE 
I Dreamed a Dream 
Producer: Steve Mac 

Syco/Columbia 
Release Date: Nov. 23 
Ironically, for someone who 

got her big break throug h 

reality TV, Susan Boyle's ca 
reer has been t he stuff of 

fantasy ever since. A middle
aged woman from Scotland 

securing wor ldwide fame via 
You Tube was unlikely enough, 

but now that Boyle's d ebut 
album, "I Dreamed a Dream," 

has broken sales records on 

both sides o f the Atlantic, it 
would be p rudent to start 
t aking her more seriously. 

That shouldn't be too d if ficult 

since the set is a c lassy affair. 
Nothing here can match the 

sheer, Jaw-dropping impact 
o f her first "Britain's Got Tal
ent" audition. But stic king to 
a safe formula of covering 

standards w ith only a p iano 

liever" is perhaps a step t oo 
far, even for her.-MS 

ADAM LAMBERT 
For Your Entertainment 
Producers: various 

19/RCA 
Release Date: Nov. 23 

It doesn't rewrite (in hot-p ink 
glitter ink) the entire rule book 

on what a pop record can be. 
But Adam Lambert's debut 

album, "For Your Entertain
ment," is still the most auda· 

c ious, confident debut yet 
from a former "American Idol" 

contestant. And t hat's not 

even the best thing about the 
release, which includes writ
ing and product ion cont ribu

t ions from a sizable port ion 
of the top 40 A-list. Lambert's 

vocal s were a t hing of 
scenery-chewing wonder on 

" Idol," and here he success
fu lly showcases the full range 

of his remarkable instrument, 
from skyscraping glam-rock 

and the odd sweeping str ing sneer ( "Music Again") to lush 
arrangement accompanying 

t hat still-shocking voice, the 
album certain ly won't disap

point her fans. A restrained 
reworking of the Roll ing 

Stones' "Wi ld Horses" and 
a dramatic rendition of Ma

donna's "You 'l l See" work 
best, although t he soporifi

cal ly sl ow attempt at t he 
Monkees' "Daydream Be-

future-soul croon ( " Broken 

Open" ). Even when the ma
terial doesn't rise to the oc

casion-as in t he aptly t itled 
"Sleepwalker," penned by 

Ryan Tedder o f OneRepub
lic- Lambert's singing gives 

t he music a tactile sensuality. 

Not surprisingly, considering 
the expectations surrounding 
the album and its hasty mode 

THE BRAVERY 
Stir the Blood 
Producers: John Hill, Sam 

Endicott 
Island Records 

Release Date: Dec. 1 

On the Bravery's third album, "Stir the Blood," the 
band returns to Its dance-punk roots as frontman 

Sam Endicott's angry lyrics add a welcome grit to the 

infectious beats found throughout the set. The dark
ness seems to suit the Bravery, infusing its overall 

sound with a newfound sex appeal. The loopy synths 
on the single "Slow Poison" contrast with Endicott's 
grim vocal delivery, and the track "Hatefucktl dis· 

turbs the listener with lyrics like, "You can tear your 

nails into my skin/You won't stop me/You can twist 
and scream into the air/ But no one can hear you 
here." But the vicious drums and spacey guitar riffs 

on the latter cut help make it unforgettable. "Song 
for Jacob" expertly juxtaposes Endicott's emotional 

wail with upbeat electro pulses, while the ghostly 

background vocals and swir ling synth on "The 
Spectator" may draw some fans to the dancefloor. 

The gloom never overshadows the bouncy beats on 

I :•stir the Blood," which gives the album a feeling of 
L blissful musical despair.-KP 

36 I BILLBOARD I JANUARY 9, 2010 

o f manufacture, "For Your En

tertainment " can feel scat 
tered and shallower t han It 

should. Even so, it practically 
vibrates with pleasure.-MW 

KRIS ALLEN 
Kris Allen 
Producers: various 
19/Jive 
Release Date: Nov. 17 

In a way, t he media buzz sur

rounding Adam Lamber t 
cou Id be a b lessing for Kris 

Allen. Unlike most "American 
Idol " w inners, he's a perpet· 
ual underdog who mustn't 

l ive up to hype so m uch as 

defy reserved expectations. 
A llen does this w ith ease on 
his self - titled debut, contin

uing in the AC-friendly, gui

tar-driven pop direct ion he 
established in t he spring 

while sounding supremely 
confident throughout . It's a 
wonderwhythesong"The 

Truth" wasn 't chosen as the 

Arkansas singer/songwriter's 
first single, since it has t he 
kind of anthemic t hrust he' ll 

need to please fans while re-

aam Remi-produced version 

of his much-praised cover 
of Kanye West's "Heartless" 

t hrobs with a hip-hop back· 

beat. A llen doesn' t straddle 
genres and octaves like "A l" 
runner-up Adam Lambert, 

but he did co-write the ma

jority o f his album- a rarity for 
an "ldol"-and he overdeliv• 
ers on the promise he showed 

on TV.-MH 

JAY SEAN 
All or Nothing 
Producers: J-Remy, 

Bobbybass, Alan Sampson 

Cash Money Records/ 
Universal Republic Records 
Release Date: Nov. 23 

London native Jay Sean's 
new album, "All or Nothing" 

(his first o n a U.S. label) , has 

already spawned a No. 1 song 
w ith the undeniable pop gem 
"Dow n," b ut there are p lenty 

more c lub-friendly hooks to 
be had on t he re lease. The 
second sing le, "Do You Re· 
m ember" (featuring Sean 

Paul and L il Jon), p icks up 

cru i ting new ones. "Honesty where "Down" leaves o ff, but 
is honestly the hardest t h ing with strings and a scratchy 

for me righ t now," he belts drumbeat thrown into the 
over the chorus' surging gui- mix. The t rack "If I Ain't Got 
tars and piano. The t rack You" (featuring Drake) show-

"Before We Come Undone" cases spir ited piano and hght 
boasts one of the album's synths, while Sean sweetly 
catchiest hooks, w hile a Sal- implores his lady to stay by 

KATHARINE McPHEE 
Unbroken 
Producers: various 
Verve Forecast 
Release Date: Jan. 5 
Searching, one presumes, for a bit 

of the post-pop respectability 

r . ......... ..... . . 1 I. 
[~ ·I 

that fellow singer/actor Mandy Moore has found of 
late, former "American Idol" contestant Katharine 

McPhee tapped John Alagla (who oversaw Moore's 
2007 album, "Wild Hope") to produce the bulk of 

her sophomore release, "Unbroken." It's a good 
match. McPhee sounds much more comfortable 

amid Alagia's tootsy singer/songwriter settings than 
she did surrounded by the shiny R&B beats of her 
self-titled debut, much of which was helmed by for

mer Timbaland protege Danja. That shouldn't come 

as a surprise, given the success she had on ''Idol," 
where she sang material like "Somewhere Over the 

Rainbow" and "Black Horse and the Cherry Tree." 
McPhee takes co-writing credit on about half of the 

set's 13 tracks, but plenty of pros crop up as well. 
Among them are "Idol" judge Kara DioGuardi, who 

helped pen jangly lead single "Had It All," and Paula 
Cole"s cerebral soulfulness also informs the album's 
title cut.-MW 

his side, and " Eternity" f inds 

h im expressing a sentiment 
that would melt any woman's 

heart as he sings, " Even 
t hough we'll have our highs 

and lows/ If there's one t hing 
I know, I'l l love you eternally." 

Groovi ng bass and a c lap

p ing beat pulsa te under
neath Sean's smooth voice 
on "Fire," while "Ride It " in 

corporates a bit of h is roots 

as the South Asian-inspired 

melody intertwines w it h the 

sensual lyrics. Sean demon
strates a f lair for harmonious 

R&B that will undoubtedly 
continue t he success he has 
already achieved.- KP 

mm 
ANAHI 
Mi Dellrio 
Producers: various 

JUVENILE 
Cocky and Confident 
Producers: various 

UTP/Atlantic Records/£/ 

Release Date: Dec. I 

Veteran New Orleans rapper Juv• 

enlle's last album, 2006's "Reality 

Check," scored some topical traction thanks to the 

pointed music video for "Get Ya Hustle On/' in which 
a group of children wearing masks depicting George 

Bush, Dick Cheney and New Orleans mayor Ray Nagin 
explored the Hurricane Katrina-ravaged ruins of the 

city's Lower Ninth Ward. There's nothing as reflective 
as that on Juvenile's latest release, "Cocky and Con

fident." Mostly, the rapper is in the mood to brag 
about his wealth (it doesn't fold, we learn in the song 
"My Money Don't Fold") and his women (they're 

strictly top of the line, he boasts during "Top of the 

Line"). Still, as he demonstrates in "Gotta Get It" and 
"Back Back," no other MC rides the south's once

fashionable bounce beats with more assurance. And 
the album isn' t without its share of hard-won wisdom. 

"People say I got a swagger like an old man," Juvenile 
raps in "It's All Hood." "That's only because I'm-a live 

to be an old man."-MW 
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EMI Televisa 
Release Date: Nov. 24 

" I'm going to seduce you 
without rea lizing it!" Anahi 

announces on the rid iculously 
silly, over-the-top t itle track 
on her debut solo album, "Mi 

Del ir io." The t hudd ing syn th, 

hand claps and goofy lyrics 
perfectly sui t her persona as 

a bubbly former member of 
equally bubbly tween pop 

phenomenon RBD. Produced 
in part by alternative electro· 

rock band Kinky, whose self· 

consciously styl ized m usic 
never takes itse lf too seri· 

ously, t he album works best 
when it fol lows this vei n. A 
fun example is frenetically 

layered dance track " Me 
Hipnotizas." Less ef fect ive 

are t he schlocky ballads: 

Kid s may have loved them 
w hen Anahi's cute c o-ed 
group sang t hem, bu t some 
RBD fans have likely moved 

on by now. If "Mi Deli r io" 

succeeds, it's because enough 
fol lowers are st ill drawn t o 

o ne-sixth of a magnetic 
b lockbuster.-ABY 

CARLOS BAUTE 
De Mi Puno y Letra 
Producers: Juan Carlos 

Moguel, Carlos Baute 

Warner Music Latina 
Release Date: Nov. 17 

Carlos Baute could easily try 

t o get by on his Ken-doll 

looks. But fortunately for h is 

just a g uilty p leasure. Other 
highlights include the hit duet 

w it h Marta Sanchez, "Col· 
gando en Tus Manos," a care· 

free summer jam that broke 
records for paid single down
loads in Spain; t he ranchera

infused "Tu No Sabes Que 

Tanto"; and t he '80s pop of 
" Donde Esta el Amor Que No 

Duele."-ABY 

PAUL McCARTNEY 
Good Evening New York City 
Producer: Paul McCartney 

Hear Music/Concord Music 

Group 
Release Date: Nov. 17 

Even though Paul McCart · 

ney's newest release, "Good 
Evening New York City," is a 

live record ing of his July 

2009 concert at New York's 
Cit i F ie ld, asid e f rom the 
crowd roars, you'd never 

even know it. The al bum is 

as polished and professional 
as a studio e ffo rt, and while 
it 's technically excellent , i t 

lacks some of the energy 
t hat was present at the 

show. Sti ll, " Good Eveni ng 
New York City" d emon· 

strat es that a fte r al l t hese 
decades, McCart ney 1s still 

at t he top of h is game. The 

set gives an excellent over· 
v iew of h is body of work, 
with plenty of Beatles clas

sics, including an upbeat and 

rol licking "Dr ive My Car," a 
many fans in Spain and Latin mournfu l "The Long and 

America, t he singer/song- W inding Road" and a mov-
writer has a knack for feel· 
good anthems t hat demand 

your attent ion. W hether it 's 

t he intricate layering o f 
acoustic guitar, st rings, La tin 
perc ussion and electronic 

effects, or t he tropicalized 

fusion o f a track like "Mariana 
No Quiere Ser Mo jigat a," h is 

w ell -c ra ft ed album "De M i 
Puno y Letra" is more t han 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Ayala Ben
Yehuda, Mariel Concepcion, 
Cor tney Harding, Monica Herrera, 
Michael Menachcm, Kelsey Paine, 
Mark Sutherland, Mikael Wood 

CRITICS' CHOICE*' A new 
release , reg ardless of chart 
p otential, high ly recommended 
for musical merit. 

ing ""Hey Jude." McCartney's 
solo work i s a l so well · 

rep resented on such tracks 

as "Dance Tonight" and 
" F laming Pie." If l isteners 
weren't fortunat e enough to 

see the Beat les at Shea 
Stadium in 1965, " Good 
Evening New York Cit y " is 

a worthwhile, if imper fect, 
substit u te.-CH 

PICK •: A new release p redic ted 
to hit the top halt of t he chart in 
the corresponding format . 

All albums comme,cially available 
in the United States are eligible. 
Send album review co pies to 
Mitchell Peters .at Billboard, 5055 
W ilshire Blvd., Seventh Floo r, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at BIiiboard, 770 Broadway, 
Seventh Floo,, New York, N.Y. 
10003, or to t he w r iters in t he 
appropr iate bureaus. 
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ALICIA KEYS 
Try Sleeping With a Broken 
Heart ( 4:08) 

Producer: Jeff Bhasker 
Writers: J. Bhasker, A. Keys, 
P. Reynolds 

Publishers: Way Above 

Music/Sony/ATV Songs 
(BM!), Lei/ow Productions 

(ASCAP/EMI), EMI April 
Music (ASCA P/Copyright 

Control) 

MBK/J/RMG 
Alt hough "Doesn't Mean Any
thing"-the first single from A li· 

cia Keys' new album, "The Ele· 

ment o f Freedom"-stalled on 
the charts, the artist gets back 
on t rack wit h "Try Sleeping 

With a Broken Heart." The re

silient breakup ballad has the 
anthem potential o f her past 
hots (and current No. 1 with Jay

Z, "Empire State of Mind"). 
"No body ever shut it down like 

you/You are t he c rown/You 

made my body feel heaven· 
bound/Why don't you hold 
me?" t he R&B star sings 

breathless ly. Producer Jeff 
Bhasker's dramatic synths 

swell and warp around each 
lyric, until t hey spill over into a 

euphor ic, 8-bit-inspired 
melody for t he c horus. True 

to form, t houg h, Keys never 

gr ieves for her former love to 
the point of self-pity. "Don't 
hold on too tig ht," she shouts 

at tlhe end of a tr iumphant 

bridge, as if bracing herself 

for w hat lies ahead. "I'll make 
it without you tonight."-MH 

mm 
LUDACRIS 
How Low (3:20) 
Producer: T·Minus 

Writers: various 

Publishers: various 
DTP/Def Jam/lDJMG 

W it h its tempo hand claps, el
evating synths and bawdy 

lyrics- "She can go lower than 
I ever really thought she could 

. . . The top of your booty jig
g ling out your jeans/Baby, 
pull your pants up"- Ludacris' 

new sing le "How Low" p ulls 

out all the stops to br ing out a 
woman's racy side. "Go low, 

lower t han you know," the At
lanta rapper inst ruct s on the 

chorus, which producer T

Monus decks out wit h husky 
p iano st rokes and ghost ly 
effects. While t he sped-up, 
chipmunk-like voice t hat 

loops in for t he buildup to t he 

hook might make "How Low" 
sound dated or bet ter-suited 

for a summer release, listen
ers w ill fond it hard to resist the 

urge to pop, lock it , make it 
clap or simply test their lim

its on t he dancefloor u pon 
hearing t h is track.-MC 

Imm 
JULIAN LENNON 
AND JAMES SCOTT 
COOK 
Lucy (4:38) 

PARAMORE 
Brick by Boring Brick (4:14) 

Producers: Rob Cavallo, Paramore 

Writers: H. Williams, J. Farro 
Publishers: WB Music/But Father, I Just 
Want to Sing Music/Josh's Music Music/ 

FBR Music (ASCAP), admin. by WB Music 

Fueled by Ramen 
Paramore's second single from 11Brand New Eyes" finds the 

band returning to the melodic rock sound that was so 
adored on its 2007 album, "Riot!" "Brick by Boring Brick" is 
a complex rock slammer that showcases Hayley Williams 

and company's growth, with radiant guitars surging along

side the frontwoman's exuberant vocals. The lyrics are a 
wake-up call for those who live a fantasy-fueled life and take 

it for granted: "It's all about the exposure, the lens, I told 
her/The angles are all wrong now/She's ripping wings off of 

butterflies," Williams belts. The fivesome stretches its cre
ativity further with the song's video, a "Pan's Labyrinth" -like 

fairytale that marks its first nonperformance-based clip. 
Producer Rob Cavallo (Green Day, Avril Lavigne) toys with 

tempo and creates a rush of energy with a rousing "ba-da
ba" call-and-response that should hit hard during 

Paramore's arena shows.-MM 

SADE 
Soldier o f Love (4:33) 
Producers: Sade, Mike Pela 

Writers: various 
Publishers: various 
Epic 

It's been almost 10 years since Sade released an album, 

but be forewarned-the giant has awoken. The band's 
new single "Soldier of Love," from its upcoming sixth stu

dio album of the same title, begins with a lone, whisper
ing wind followed by trumpet blares similar to revelry

the bugle blast used in the military to gather soldiers for 
first assembly. " I've lost the use of my heart, but I'm still 

alive/Still looking for the light in the endless pool on the 
other side," lead singer Sade Adu professes in the husky 
voice fans have loved (and missed) over drums and a 

smeared electric guitar riff. "I'm a soldier of love, every 

day in life/ I'm a soldier of love, all the days of my life," she 
sings on the chorus, before referencing the wild, wild 

West. It may be just a taste of what's to come, but Sade's 
latest definitely has its listeners at attention.-MC 

Producer: Todd Meagher 
Writers: J. S. Cook, J. Lennon 

Publishers: James Scott 
Cook Music (ASCAP), Julian 

Lennon Music (ASCAP/PRS) 
TheRevo/ution 

Julian Lennon returns to music 

w ith a celebratory ode to t he 
same "Lucy " w ho inspired his 
fat her, John Lennon, to w r ite 

t he psychedelic Beat les hit 
"Lucy in t he Sky W it h Dia· 

monds." A duet wit h fe llow 

singer/songwriter James 
Scott Cook, " Lucy" is a li lt ing 
pop-rock homage to Lucy 

Vodden, the younger Lennon's 

childhood friend who passed 
away on September of compli
cations from lupus. "We still 

love you Lucy/You know I do," 
the artist sings over strident 
guitars, tambourines and har

monious backing vocals. 
"When she smi les w ith her 

girlfriends/I'll always remem
ber the smile that I'll never for· 

get." Tho ugh "Lucy" was in
spired by grief, t he song is far 

from a dirge. It bears a lig ht· 

hearted melody and opt i
m istic lyrics that add poig
nancy to Vodden's p lace in 

rock h istory.-KP 
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partner Jane't ")nay" Sewell-
Ulepic. It all started with a bad 
case of homesickness. 

"My writing partner and I 
were in London , m issing 
home," Hunte says. "We said 
to ourselves, '\Ve complain so 
much about New York-
about the busy streets, about 
the crowds and the pushing, 
about the subway system-
but I would trade that for any-
thing right now.' Before we 
left the hotel that night, we 
knew we would write a song 
a bout our city." 

The pair sent the song to 
Roe Nation in hopes that exec-
u tive/ rapper Jay-Z would like 
and then record the song. But 
when that attempt failed, they 
became convinced it was the 
end of the line for the track. 

Eight months later, Big Jon 
Platt, presiden t of North 
American Creative for EM I 
Music Publis hing, heard the 

mm BY MARIEL CONCEPCION 1 

song and fell in love with it. 
He suggested to Hunte and 

Big City Of Dreams 
SeweU-Ulepic that it would be 
a perfect fi t for Jay-Z. Despite 
the l adies' hes itance given 
what had happened before, 
Platt sent the song to the 

'Empire State 
Of Mind' Co-Writer/ 
Producer Angela 
Hunte Records 
Solo Debut 

• Empire State of Mind" is a 
chart-topping hit for jay-Zand 
Alicia Keys , spending five 
weeks atop the Billboard Hot 
100. The No. 1 anthem is also 

REBA EXTENDS NO. 1 STREAK 

responsible for reigniting the 
singing aspirations of song
writer/producer Angela Hunte, 
who originally penned and pro
duced "Empire" with writing 

rapper who, Hunte says, 
"recorded it that night." Jay-Z 
wrote all new verses inspired 
by the original lyrics and left 
Hunte's words on the song's 

Reba McEntire has now earned No. ls on Billboard's Hot Country Songs chart in the '80s, '90s, '00s 
and '10s as her "Consider Me Gone" reached the top of the tally last week (Jan. 2). 1 It's the second 
single from McEntire's Starstruck/Valory Records debut album, "Keep On Loving You." The set's 
lead track, "Strange," peaked at No. 11 on the f uly 25, 2009, chart. Previously, McEntire was first on 
Mercury Records and then MCA Nashville. 4J' "Consider" is the country icon's 23rd No. 1 and her 
first since "Somebody" spent one week at No. 1 on the Aug. 7, 2004, chart. She first crowned the list 
almost 27 years ago with "Can't Even Get the Blues." The song was released in 1982 on Mercury and 
reached No. 1 on the Jan. 8, 1983, tally. 1 Among all female artists, McEntire has the second-most 
No. ls on Hot Country Songs. Only Dolly Parton, with 25, has more. - Keith Caulfield 
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hook. At Hunte's subsequent leased as the second single off 
recommendation, however, the 2004 set. 
Alicia Keys was recruited to Three years later, H unte 
sing the hook. returned to the Un ited States. 

"\Ve were so happy he Netting a writing gig with girl 
wanted to h onor our work," group Danity Kane, she wrote 
Hunte says. "For him as a rap- the act's first s ingle, "Show 
per to take a song by two fe- Sto pper." The track reached 
male writer /producers? That's No. 8 on the Hot 100. Since 
not a combination you see a then, Hunte has worked with 
lot. And Alicia has my same Justin Timberlake, Timba-
vocal tone. She made the song land and newcomer Melanie 
sound so close to the original. Fiona. She's slated to go into 
She just nailed it." the studio to collaborate with 

A Brooklyn native, Hunte- Young Jeezy, Roe Nation artist 
who grew up at 560 State St., J. Col e and up-and-coming 
the address Jay-Z mentions on rapper H 2-0. Hunte is also at 
the track- launched her music work on her own as-yet-
career as an aspiring singer. unti tled album, which she 
But she event ually began describes as a "pop, electronic 
studying production alongside set wi th a dash of gulliness." 
mentor / producer Salaam Beyond her solo debut, Hunte 
Remi as, Hunte says, music be- says her future aspirations in-
came more "commercial. I just elude working w ith Sting, 

i felt there was no place for m e Elton John, Miley Cyrus and 
in music at that time." Corinne Bailey Rae. 

I, 

t 
In 2001, she signed a dea l But Hunte wi ll always re- ! brokered by Remi with EMI member the impact that "Em-

and moved to Europe, where pire" has had on her career. ~ 
<} 

she began writing for the likes Although the singer/song- i of Ms. Dynamite, Mis-teeq and writer / producer declined to ~ 
British R&B singer Beverly reveal more details, she prom- t 
Kn ight, among others. Hunte ises t he orig inal version of :t 
received her big break when "Empire State of Mind" will l 

ii 
she wrote the track "Do Some- be released one day. "The or ig- g 
thin' "for Britney Spears. The inal is so powerful," H unte 5 

~ 
song appeared 011 Spears' says. " It's only a matter of • e 
"Greatest Hits: My Preroga- time unti l you will hear it "' 
tive" compilation and was re- down the line." ~ 
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Party On 
LMFAO Riding The Wave Of 
'Miami' Popularity 

With audacious single· I'm in Miami Trick" breach

ing the mainstream last summer and debut album 
" Party Rock" peaking at No. 33 on the Billboard 200, 
el ectro-pop duo LMFAO capped off a stellar 2009 

by receiving a Grammy Award nomination for best 

electronic/ dance album, The nod serves as a spe

cial validation for the duo, which found out about 
the nomination after checking its Facebook page. 

"A fan wrote, 'Congrats on the nomination!' We 
didn't even know we had submitted anything," says 

Stefan Kendal "Redfoo" Gordy, who works along-

Throughout his tenure with funk-rock group The result is a perco lating signature mix of 

the Time and as a solo artist, songwriter/gui- soul, funk, rock and jazz that alternately sim-
tarist Jesse Johnson has followed one rule: mers ("Beautiful Sadie" ) and boils ("Slave 2 R 

constantly reach as you express yourself. 

Johnson's latest musical expression comes 
in a double-CD t it led "Verbal Penetration," 
on his Bellavenix Music label through Elite 

Artist Services and Sony Red Distribution. 
Scheduled for Jan. 8- following a digital re

lease on Oct. 27-the set precedes another 
upcoming Johnson project: a new Time album 

Freedom," "100 Watts of Funky"). Tying t he 

ingredients together is the passionate title 
track, an anthem dedicated to the seemingly 
lost art of communication. 

"There's so much overt sexuality in songs 
now," Johnson says. "I just wanted to balance 

out that equation. It's time for people to get 
back to verbal communication." 

with charter members including Morris Day, Johnson, who co-wrote the Time's mem-
Terry Lewis and Jimmy "Jam" Harris. orable 1984 R&B/pop hit "Jungle Love" and 

"Verbal Penetration" finds Johnson pick

ing up where his last solo indie release, 1996's 
" Bare My Naked Soul," left off. Of the 14-year 
break between sets, the soft-spoken former 

A&M artist says," 'Naked Soul' was such a re

lease for me, I had nothing to say afterward. 
On my earlier major-label albums, I only said 
some of what I wanted to say. The rest was 

driven by other people [at the label)," 
Taking t ime off to reinvent himself cre

atively, Johnson says he spent a year just ex

panding on his guitar technique. "I made a 
deal with myself that I wou ldn't p lay a chord 
from a previous record," Johnson says, •·so I 

became more versed in chords and writing 

bigger melodies, in singing in more than just 

one voice." 

other songs, signed a solo deal with A&M that 

same year. He released four gold and plat
inum solo sets, starting with "Jesse Johnson's 
Revue," which spun off the top five R&B hits 

"Be Your Man" and"Can You Help Me." John

son also teamed w ith fellow funkster Sly Stone 
on the 1986 No. 2 R&B hit "Crazay." He has 
since contributed music to such films as "The 

Breakfast Club," "A Time to Kill" and 2007 
indie "Steam" (several songs from the film 

also appear on "Verbal"). 

While preparing to promote and tour in 
supportof"Verbal Penetration," Johnson has 
written half a dozen songs for the new Time 

album with Lewis. "It's funky but defin itely 

heavier," he says of the project. "It's nothing 
like what we've done before."- Gai/ Mitchell 

side his nephew, Skyler "Sky Blu" Gordy. " But our 

goal has always been to be the biggest band we could 
possibly be. It felt like this was supposed to happen." 

Redfoo and Sky Blu, who are the son and grand

son of Motown Records founder Berry Gordy, de

scribe themselves as "the black sheep of the family" 
for skipping college to pursue musical careers. After 

spending years honing a club-ready combination of 
h ip-hop and electronica, the pair cut "I 'm in Miami 

Trick" (known as "I'm in Miami Bitch" in its unedited 
form) in 2007 and handed out 1,000 demos at the 

Wi nter Music Conference i n Miami that year. 
"We pu t our phone numbers on the CDs, and 

girls would call and tell us how much they loved the 
song," Redfoo says. "We got it pl ayed in a club, and 

everyone was singing along by the second chorus.· 
LMFAO spent the next two years writing, pro

ducing and mixing• Party Rock" before the disc was 
released July 7, 2009, on I nterscope. While "Miami" 

has had the mostimpacton pop radio, LMF AO has 

h i ghlighted subsequen t singles through other 
media, with " La La La" featured in the TV show " So 
You Think You Can Dance" and the Lil Jon collab

oration • Shots" used as the theme song to reality 
show "Jersey Shore.• 

"They understand their brand very well," says 
lnterscope marketing di rector Andrew Flad. who 

points to the duo's appearance on "The Real World" 

in August being coupled w ith the show l icensing 
four of the act's songs and airing TV spots for the 

album. "They' re great at taking one opportunity 
and turning it into four or five beneficial th ings." 

After wrapping a headlining trek Jan. 2, LMFAO 

will join the Black Eyed Peas on their North Ameri

can tour beginning Feb. 4 in Adanta. Redfoo, who 
has known Will.i.am since middle school, sees a sim

ilatity in messages between the bands. "We're both 
'lifestyle' bands," he says. "We want to be a sound

track to people's lives in the party realm." 

FAST MOVER 
With only moderate radio success and 
no track record as a major hitmaker, 
reggaeton artist Cosculluela (born 

Jose Fernando Cosculluela Suarez) 

debuted at No. 3 on Billboard's Top 
Latin Albums chart with his first re

lease, "El Principe" (Siente/Universal 
Music Latino). Cosculluela charted 

higher than established acts debut
ing that week. That's remarkable be

cause new acts seldom reach the 
chart's top 10-much less during their 

album's first week. 
A year ago, few outside the under

ground were aware of Cosculluela. 
The rapper eventually teamed with 

producer Buddha (Buddha's Fam
ily) and also recorded singles for Don 

Omar's "Los Bandoleros" compila

tion. Cosculluela later caught the ear 
of producer Elias de Leon (Calle 13, 
Jowell & Randy). Working together, 
de Leon and manager Ricardo 

Cordero invested heavily in Coscul

luela, putting money into videos, 
promotion and publicists. When all 

the major labels passed on signing 
Cosculluela, Cordero promoted the 

single "Na Na Nau,'' which c limbed 
to No. 11 on the Latin Rhythm Air

p lay chart. 
"I worked the underground circuit 

in Puerto Rico for a long time doing 

mixtapes," Cosculluela says, "For the 
past two years, we've become small 

merchants of our own songs and 

been able to make them hits." 

Jorge Pino, VP of music for Vene
music and Siente, a joint venture with 

Universal Music Latino, picked up on 
the underground buzz. " Elias told me 
he had the next big thing," Pino re

calls. "We went to the studio [in Au

gust] and listened to several hours 
of music.'' 

Pino signed Cosculluela to an inter

national licensing deal with Siente via 
Cordero"s label, Nueva Kamada, The 

deal includes ancillary revenue and a 

percentage of international touring, 
lnadditiontoheavydigitalandstreet 

marketing coupled with radio and TV, 

Siente staged an album release party. 

Fans were able to buy tickets whose 
price included a copy of the album, 

Three weeks after its Dec.1 release, "El 
Principe" has sold nearly 9,000copies, 
according to Nielsen SoundScan. 

A lthough the majority of sales have 

come from Puerto Rico, there's grow
ing interest in Cosculluela abroad: a 

series of shows are booked for Chile 

in the spring, "Cosculluela has a great 
look that can be marketed interna
tionally," Cordero says. -Leila Cobo 
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SliADV'S BACI< 

DOUl3LI: 'SIDE'-ED 

>>WIiiie Nelson extends his 
career chart span on Hot Country 

Songs to 47 years, nine months 
and three weeks, as "Baby, It's 
Cold Outside," featuring Norah 
Jones, becomes his 122nd entry 
with a debut at No. 55 (view the 
list in full at b illboard.biz/charts). 
Only George Jones (165), Eddy 
Arnold (143) and Johnny Cash 

(135) have made more visits. 

» The Hot Holiday Songs airplay 
chart goes Into hibernation after 

this week until November. Which 
carols led the 11st the most this 
season? Burl Ives' "A Holly Jolly 
Christmas" reigned for four 

weeks, Brenda Lee's "Rock in' 
Around the Christmas Tree" 
ruled for two frames, and Mariah 
Carey's "All I Want for Christmas 
Is You" decorated the penthouse 

tor one week. 

e Rend Chnrt Bent 

every week at 
blllboard.com/c hartbeat. 

Billboarll~ 

Boyle's A Leading Columbia LadyWith No. 1 Run 
What do Susan Boyle and Mariah 
Carey have in common? They"re the 
only artists on Col umbia Records to 
have charted albums with at least five 
weeks at No. 1 on the Billboard 200 
since Nielsen SoundScan began track
ing sales in May of 1991. 

Boyle's ·•t Dreamed a Dream" 
(Syco / Columbia) spends a fifth 
s traight week at the top of the tally 
thi s issue, marking only the thi rd 
album on Columbia to do so in that 
t ime span. Previously, Carey's "Day
dream" spent six weeks at No. 1 in 
1995 and 1996, while her "Music Box." 
did eight frames in the penthouse in 
1993 and 1994. 

lfwe reach back pre-Sound Scan to 
look at the years between 1980 and 

1991, the list of Columbia sets with 
five or more weeks at No. 1 is full of 
some of the most notable albums of 
all t ime. Men at Work's · Business as 
Usual" and Pink Floyd's "The Wall" 
are Columbia's biggest 
No . 1 a l bums s ince 
1980, each having 
earned 15 weeks at No. 
I. They' re followed by 
George Michael's 
"Faith" (12 weeks), 
Carey's sel f-tit led debut 
(11), the soundtrack to 
"Footloose" (10), Beastie 
Boys' Def Jam/ Colum
bia set "Licensed to Ill" (seven), Bruc;e 
Springsteen & the E Street Band's 
"1975-1985" and "Born in the U.S.A." 
(each with seven), Billy Joel's "G lass 

Houses" (s ix) and the "Top Gun" 
soundtrack (five) . 

Who would've thought e ight 
months ago that an unknown 48-year
old Scottish woman would go on to 
be mentioned in the same breath as 
Carey and Springsteen? And that's 
what makes Boyle's cont inuing 
achievements so remarkable. Every
one loves a rags-to-r iches success 

story, and they don' t get much better 
than Boyle's . 

With the continued domination of 
"I Dreamed a Dream," Boyle is the 
first artist in the Billboard 200's 53-

year chart history to enter the list at 
No. l with a debut album and spend 
five consecutive weeks at the summit. 
In second place a re Lauryn Hil l 
(1998) and Ashanti (2002), each with 

three weeks i n charge 
out of the gate with "The 
Miseducation of Lauryn 
H ill" and "Ashanti ," 
respectively. 

At some point Boyle is 
going to run out of amaz
ing chart feats to achieve, 
but for the moment , 
there's no stopping her. 

YOU KNOW SUBO? It's always fas
cina ting to step away from the insu-
1 ated wo r ld of a ll-knowing pop 
culture that we live in and interact 
with folks who don't live and breathe 
music and enter tainment. And a 
great way to discover what' s really 
connec ti ng with the average Joe is to 
go home for the holidays. 

When I was home, visiting friends 
and family for Christmas, one per· 
son who shall remain nameless 
startled me with unprompted enthu
siasm about Susan Boyle. I wasn't 

s tunned by this person's awareness 
of Boyle- who doesn't know who she 
is by now? What took me off guard 
was the individual' s excitement and 
knowledge about the singer. This was 

surprising coming from someone 
who generally doesn't keep u p with 
music trends. 

However, the person didn' t know 
when (or if) Boyle's album had been 
released. Despite all the hype and 
awareness, this individual was igno
rant of a simple thing like the album's 
release date. Thus , the next step 
wasn't taken on this consumer's part 
-that is, the album went unpur
chased. (But I remedied that.) 

T his could be one of the reasons 
why "I Dreamed a Dream• has con
tinued to sel l so well through its first 
five weeks. Not only was it the per
fec t Chr istmas gift, bu t there 
could've been a fair number of peo
p le who bought the album who don't 
pay attent ion to release dates and 
aren' t trad itional music purchasers. 

Those out-of-the-loop music pur
chasers might not buy music on a 
regular basis simply because 
they're u nderserved music they 
actually want to b uy. Regard less of 
age or demographic, there are mil
lions of people out there who want 
music to be a part of the ir lives
and wan t to ho ld a tangible prod
uct, too. And, every so often, an 
art ist like Boyle comes along that 
h its the bull's-eye, and brings out 
cus to m ers who have seemingl y 
been on the sidel ines. 
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The album, whkh 
nels an overall 49% 
gail, allo Yillllts 
wtth i 356%digitil 
download ilcrease 
thann in part to 
high-profile promo
tion in the ilunes 
store. Oownloilds 
made ~ II% of the 
set's o,eiaU 108,000 
sold last week. 

Alie, the film bowed 
In lheateis ~st 
week, the soun<I• 
tra<t int11n 
squean loucly with 
a 55% ialel jump. In 
four weeks, II has 
sold 224,000. The 
fllst "Alvin" set 
took 10 ween to sell 
as mud1. 

m 
MIH!vayne's fil\11 
studio set'S(l)Vet 
and llnet notes are 
prinll!d In bla<k· 
liglt reactiYe nil. 
Dfluxe wrsions of 
the set come with a 
ball!ry-operated 
blactllghl,too.tt 
bows with 34,000. 

The set was prolll• 
nenttv featured in 
the !Tunes store's 
IIJeSdai e-maU 
blast, whele It was 
sale·prlced lor $1.99. 
The placement Dteti 
h$S tlle album's 
fortunes, as It earns 
a67%overall 
lnaease an<I a 412% 
rise In downloads. 

The movie adapta
tion of the stage 
musical enters with 
21,000. The soun<I· 
trade boasts the 
fim's singing stars, 
Including Fergle 
(pictured), Kate 
Hudson, Sophia 
Loren and Nkole 
Kidman. 
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n,i_cl_~n. 
ScundSc.an 
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101 106 107 

102 72 f,5 

e 109 128 

104 53 43 

108 102 119 

C. 128 142 

107 93 113 

108 65 56 

C 132 144 

110 108 133 

0 129 146 

0 137 156 

G 127 117 

0 130 160 

0 144 140 

0 134 136 

117 119 141 

118 90 129 

~ 172 -

e 138 150 

154 165 

122 76 91 

123 95 36 

124 92 81 

126 118 143 

126 114 103 

127 121 132 

128 111 127 

0 149 195 

130 126 163 

131 99 102 

132 78 69 

133 125 131 

e 180 148 

C 15s 167 

G 159 191 

GIii e 163 _ 

e 168 ,0, 
0 170 -

141 156 170 

142 151 196 

143 140 138 

144 143 164 

1411 BB 74 

0 164 182 

147 153 176 

148 70 58 

C 166 185 

150 135 123 

' I 

. 

. 
: 

I 

,. 

I 
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FLYI.EAF 
M e m ento Mori I MM/OCTONE 013512/IG,!, f13'981 

FAITH HILL 
Joy To The World W1iRNER BROS (WA,SHVILLE1 S1150Df\\'RN fl8.98l Et) 

LUKE BRYAN Doln' My Thing 
CAi'l fGl NASHVILLE 6583.J (18.981 

MICHAEL BUBLE Let It Snow' (EP) 143/fl[P"fUSE 48599/W,.RN[ft 8ROS (7 98) 

VARIOUS ARTISTS NOW 31 ' 
EtAI/UNl\'ERSALfl0M8A ns17/50NY MUSIC (18 981 

MAXWELL 
B LACKsummers'night C.OLUL1BIAS9142/S.~YMUSlC 11.98 ® 

M ICHAEL BUBLE 
Call Me Irresponsible 14iraff>11IS.[ HIOJl1.l'Ll'Afl).[R 8ROS. 18.98 

TRANS-SIBERIAN ORCHESTRA Christmas Eve And Other Stories L,!,VA/ATLAJlrlC 9UWAS 115 981 

THREE DAYS GRACE L ife Starts Now !fVt 462.xi/JLG f13.96t 

KENNY CHESNEY 
Greatest H i ts II 

8),J+. 49530/SPAN 111.981 

JACK JOHNSON 
E n Concert BRUSHFIRE 012973'/UWRG 113 9811"l 

COLBIE CAILLAT Break throu gh 
UNIVERSAL REPU8LIC Ot31!k.l\lWRG 11J '981@ 

LEONA LEWIS Echo I 
SYOOfJ 59660/Rll:l ! 13.98l 

THE BEATLES Sg1. Pepper's Lo n ely Hearts Club Band APPLE S-MAS D26S:Yt,1,PHOl n8.9S 

MARIAH CAREY 
Memoirs Of An Imperfect Angel 

1 
ISlANO 013?WIOJMS {19 98t 

WEEZER Radrtude 
OGC/DHERSCOPE (l13510"/IGA fl3 98) 

BROOKS & DUNN 
#ls ••. And Then Some MIST,', t.ASHVILLE 4992USM>;> 113.961 

SOUNDTRACK The Pr incess And The Frog 
WALT DfSNE" 004.!>85 f18 98) 

SOUNDTRACK Avatar F-OXJI\TLAJITtC S]16Al/ol.G 08 '981 

BRITNEY SPEARS The S ingles Collection .rtvt 59875/JLG 113.96 

DAVE MATTHEWS SANO Big Whiskey A n d The OrooGrux King BAN.It l'IMiSll'ICA •8712'/f:IM(i '18.981 ® 

ENYA 
The Very Best Of Enya REPRISE .5218J9JWARNER 81'.0S f18,98) 

TIMBALAND Timbaland Presents Shock Value II I 
~l0SLEV/8LACKGROUNO/INTIRSCOPE 013645'/lGA OJ 98} 

VINCE GUARALOI TRIO A Charlie Brown Christmas (Sou ndtrack) fANTA.S'I' :l,(loed!/CDNOORD f15.98i 

VARIOUS ARTISTS NOW That's What I Call Count,y Vol . 2 
HAI/UNIVERSAL 56259/SONV ~1USIC fl 8.98 

HARRY CONNICK, JR. Your Songs COLU~lBIA ,on~·,SONV tAUSIC 113 981 

JAMEY JOHNSON That Lonesom e Song 
I 

~lERCURY N,.SHI/ILLE 011231"/UIAG~ 13.961 

SWITCHFOOT 
Hello Hurricane L&t'J(ltCAS~ P{OPl~IAILANTtC S22070'fAG (Hl.9.9)@ 

JOURNEY 
Journey's Greatest Hits 

1 
COLU~481A H~93 113 93\ o$ 
THE BEATLES 1 I\PPLE 29.325/(:APITOL 118 98M 98) 

THE BEATLES 
T he Beatles In Stereo APPLE 99.(4WCAPITOL 1243 98 t DrDVOl $ 

NEIL DIAMOND A Cher,y Cher,y Christmas COLU~181A sssg21s.O>.-Y MUS.JC 11 1.98! 

SOUNDTRACK Hannah Montana 3 
1 

W,.LT D«SNE" 002970 '18 981 

ROB THOMAS C radlesong EIA8L£WA1l.l.NTIC 51:i'8 l4/I\G (18.98)@ 

CHRIS YOUNG 
The Ma11 I Want To Se RCA NASfoVlllE 22318/5,m 11'1).981 

GREEN DAY 21st Century BreakdO\vn 
REPRISE 5l7153"1\YAANER BROS (18 93) 

~~~A~~Dol ooJUiNERSAL ,1orO'l'IN 01:11'95"/\JM.Ri {13'981 ~an On T he Moon: The End 01 Day I 
THE BEATLES 

Rubber Soul APPLE SW 2442/CAPITOL 18.1181 

BEBE & CECE WINANS Still 1 
11.!.C 31105/LlALACO (1-4.1181 

THE BEATLES Revolver 
t\PPLE ~6W"ICAfl1TOL f1898·i 

DEMI LOVATO Here We Go Again I 
l tOLLYWOOO G03.49l {18.98) 

CHICKENFOOT 
Chickenloot REDU).E2009t " 113.981® 

ROSANNE CASH The List I ~1ANHATf,1,N HE516/8L0 (18 98) 

KELLY CLARKSON A ll I Ever Wanted 
S/19/RC..li 32715/SOMV UIJSIC f1398)@ 

CELTIC WOMAN 
A Christmas Celebration ~lANHATTAN 70124fBLl3 118.9:fl\ 

CARRIE UNDERWOOD 
Carnival Ride 19/ARISIANASHYlllt 112211S'IN (12.tlB) 

M ICHAEL BUBLE Michael Buble 143/flEPRISE 48376/)Y,.ANER 81'10S IHI 981 

CHRIS TOMLIN G lory I n The Highest: Chris tmas Songs Of Worship 
SIY.STEPS !U261/SP.I.AROW (12 98) 

BOYS LIKE GIRLS Love Drunk 
COLU~1BIA 49192/S.O>;Y MUSIC {1 1.98} 

TOM PETTY & THE HEARTBREAKERS 
The Live Anthology R~PRIS.E 5mes~/WARN91 BROS. (2-4.98) o$ 

• 
• 
• 
l!I A 

• 

3 

3 

fl 

I 

• ,, 
22 

Ii& 

• 
II 71 

• 
• • 

11 

•• .. 

• 

e 

11 .. 
I 

3 .. 
' 
12 

• 4 

II 

• • 
l!I 

• " 
" 
I 

11 

Al No. 10 on lop 
lnlernel Albums 
(see page 44), the 
group's "Eu1ope 
2009" Dve CD/DVD 
sel debuts wilh 
almost 7,000 sold. 
It's likely Iha! 
nearly al of lliose 
sales came flom the 
band's own reliably 
powelful meKh 
Website. 

Could lid Cudi be 
one of the many 
beneficiaries ol 
post-Cl11istmas 
shopping by 
youthful new own
ers of MPl plav,,,s 
and digital gift 
cards? H~ album is 
up by 81%. 

Im 
While the Flaming 
lips bow with thei1 
tttatment of Pink 
Flovd's "Dark Side 
of the Hoon" (set 
Hot Box, page 41), 
the ~tier's lconk 
original sel re
enters at No. 91 
after Amazon's MPl 
store offeted ii for 
$1. 99 De<. 22. It's 
up 204% in sale~ 

The b.lnd's fifth 
greatest-hits set 
to chart on the 
Bilboaid 200 brings 
the veteran act's 
span of chart hits 
to 42 years, seven 
months and 21 daY!, 
The band has dehted 
albums on the taUy 
inmrtdeade 
since the '60s. 

Im 
Foll<Jwing the DVD 
release of the rum 
on De<. 22, its com
panion soundtrack 
takes a 341" leap in 
sale~ Its 10,000· 
unit haul marn ils 
best sales week 
since August 2009. 

~::. d 5~ ARTIST 
~; N • ;1 OAi'RltlT & NUM8E.R I 01Sl RJfl.UrlNG l A8£l (PRICE) 

TIiie ~ 
167 121 BIROMAN Pricele$$ • (;/!SH MONEYIUNI\IERSAL ~10TOVIN {11.3090/ULlRG 1J 98 

160 - TRAIN Save Me, San Francisco 17 
tOlU~IBIA 0773R/$0X.Y MUSIC 12 98 

193 189 VARIOUS ARTISTS 
Disney: Holiday Magic 2009 • WALT DISNEY 004SBO fl( (6.98 

177- THE BEATLES 
Past Master$ 154 APPLE 43ll071C,.MOl 24 9.S 

LIL WAYNE Tha Carter Ill II (;ASH UONE'l'/VNIVERS.I.L L40TOWN (111971•,UtARG 13 98 

1156 162 184 CARRIE UNDERWOOD 
Some Hearts 61 19/ARISTAJARISTA Ji.J+.SHVILL[ 71197/RMG 9.98 em THE RAIIIIIG UPS/!TAIUA1li AIID WHITI DWAllfS W11H IIEIIIY IIOLIJIS AIID PEACIES The°"" Side Ol lhe Moon WARNER BROS. t>IGUM. 0: 9.9,8 e. 184 - THE BEATLES Love • • A.PPL[ 79l!0S• APITOL 18.98 

11111 107 83 ENYA And W inter Came, •• • I REPRISE .SU3RJ,iWARUR RROS 18.98 

G 183 187 K IDZ BOP KIDS 
Kidz Bop 16 • RJ+.ZOfl & 11r 89200 Hl.98 

181 91 68 STRAIGHT NO CHASER Holiday Spirits • AICOIAILANflt 51S78SfAG 1-8 98 

e• ONEREPUBLIC Waking Up :n WOSLEY/lrHEASCOPE 013607/lGJ;. 13 98 

e THE WHO Greatest Hrts 
MCA/GEf fU. 013SDMIIAE 13.98 

1114 1,2 147 JONAS BROTHERS Lines, V ines And Trying Times HOtLn't:1(10 002S2tl 19.98 

186 148 99 ALLISON IRAHETA 
J ust Like You • 19.'JIVHS9'69/AG 13 98 

186 157 169 BILLY CURRINGTON Little Bit Of Everything 13 
MERCURY NAS.KVUE 00-9550.NWGN 1 J 98 

187 124 115 ELVIS PRESLEY 
Chrislmas Duets 17 R<:A MAStt\llLl[ l S479/SMN 17 .98 

188 147 171 ., RASCAL FLATTS G reates t Hits Volume 1 • L'fYUC SIREEI 002764 13.118 

1811 120 93 TRANS-SIBERIAN ORCHESTRA The Christ mas Attic • • LAVIJAll,.NTIC 83H5.IAG 15 981 

170 68 57 VARIOUS ARTISTS NOW That's What I Call A Country Christmas 57 [WJUNIYER~l 581$0/$-0«Y L1USIC 19.96 

171 165 197 ORIGINAL BROADWAY CAST RECORDING 
Jersey Soys • • RHINQ 73271 18.98 

G 199 - THE FRAY The Fray • EPIC 10202"/SONY MUSIC 13 98 

173 181 - DAUGHTRY Daughtry II 19,IACI\ &89,SOJRLlG 9 98 @ •• HOLLYWOOD UNDEAD 
Swan Songs • 22 A&U/OCTDNE. 011331/ IGA 12.98 

G . CAGE THE ELEPHANT Cage The Elephant " OS$' U658'/JfVE l l.98 

0 190 173 AVENTURA The Last '2] & i'AfMIUIA LATIN ~SOOISOMV ~4USIC lt\TI« 14 98 

G 196 - MICHAEL JACKSON Bad EJ 1 
CPIC Ol 40600 11 98 

178 152 137 JACKSON 5 Ultimate Christmas Collec tion MOTOWN 01344-W\IME IJ.98 

0111 GUNS N' ROSES 
Greatest Hits II a t EHEN DD11H/IN1EASC0f:'E 16'98 

180 174 168 TOM WAITS G litter And Doom : Live 13 Ai'll UQSl•l(Pll.l.PM f17.98 

181 179 194 K ISS 
Son ic Boom I J:ISS 200901 £K IH8 CD/D\ID @ 

GIii THE BEATLES Let It Be (Soundtrack) II • APPU SYI 11~2'2/CAPIIOL 18 .98 

183 131 179 STEVEN CURTIS CHAPMAN 
Beauty W ill R ise 17 SP1;AROW 26516 17 98 

0111 BOB MARLEY ANO THE WAILERS Legend : The Best Of Bob Marley And T he Wailers 
TUH G(INWISLANO ,n 348 2Hl/lOJLtG I J 9818 9-S ® $ M 

1815 150 154 SOUNDTRACK 
Disney: Phineas And Ferb • W1iLr DISNEY 003007 12.98 

186 89 71 VARIOUS ARTISTS Making Mer,y 4& ftAI Sl'tCIAl IUtfU(EIS 86608 El(,IS.fAR8UCKS 12.118 

187 187 180 JANET Number Ones II 
Jl&M 0l3fil2/UME HI 98) 

GIii JASON MRAZ We S ing. We Danc e . We Steal Things. • 3 ATLANTIC 4..t8508•fAG IU:fl @ 

188 188 - M ILEY CYRUS 
Breakout • tlOLLnH)OO 002128 118.98) ® 

GIii SOUNDTRACK (&IO) Days or Summer u f-OY!SlflE S18t09JWA.R).ER 8ROS (13.98 

191 197 - ORIGINAL BROADWAY CAST RECORDING W icked • OECCA 8ROAOl\'.I.Y 0018!2/0CCCA {18 98) 

0 ABBA Gold - Greatest Hrts lil POlYDOA 517007/U.Ll 18-98/12.96 

~ CHRISETTE MICHELE Epiphany 
OEF JAIA D 12791/ID,LlG 13.08 $ 

C LEO ZEPPELIN M othersh!p l!I 
SWI\N SONG 313148"/ATLA..-TIC 19 98 @ 

0 CREEDENCE CLEARWATER REVIVAL Chronic le The 20 Greatest Hits EJ U,NTI\SV 2'/CO,,.t()RO {17.98/U 98 

C JUSTIN MOORE 
Justin Moore 11 VALORY 0100 10 e.8 

0 THEORY OF A DEAOMAN 
Scars & Souvenirs • • 60-4 618009/IIOAOAUNNEJl j13 96 (fl 

198 192 - I SUGARLANO Enjoy The Ride l!I • "1ERCURV NASff"lll.lE 001411.IV"1GN (1J 98) 

c• THE BEATLES A Hard Day's N ig h t (Soundtrack) II APPLE s2,13•JCAPITOI. {18.98J 

G · . WE THE KINGS 
Smile K id 11 S·CURYE 52006- 110.98) 

JOHNMA'Vm .. 19 
PAIA.. l lCCAflTHEY . . .t& 

PEARL JAM . . . . • .77 RIHAt41lA. . . . . . 18 ~1:C.E sTRA1T . .. ·:~; =r~::s•J~~~MER~ GLEE SEASON OIIE. TI-E CHRISTOMlltl .. .. . 1'-8 tlOY/ THi\T'S \\'Hi\T I CM.l THE \VHO . . . . . 163 
otEREPUBUC . 
OY<I.CllY . 

162 l()fl.1 PETTV Atl"l THE OARIUS RUO<ER . . .Jo 
TA.I lt.1CGRAW . . . . . . . :2.7 .14 HEARTEIREM:ERS . . . 150 
CHRWTE MICHCLE .193 PHO[NX .. , .... 9'8 

~: 61:j':,1~ :: :.::~:: •.,,;;:=!;!":Il'ti:i;k~' j[!l~[;i4!:!•lii,•1!111 
PltlKfi.CM) . . ... .. . &1 
PIUK ........ ... Ml 

MUOY1WNE . , .. , ... 54 WICKED . . . . . . . . . .. 191 CLVIS PRCSl!Y ,. , 1&7 
MUSE .......... 10 

BRi\tl PAISLEY 
MCKB.BACK . . . . • . • . ..SO PARAtlORC 

.88 Rill5C.Al l'tATTS , .93, 168 
,63 REBA. • . .. . . . • . . . . • . £.6 

JAY SEAN 76 
SHAKIRA . 52 
WM::DOWN , .S4 
$KIL.LET . '92 
SNOOP OOGG 46 
8Rllt4[Y SPCAAS • 120 
ROD STEWART . • . • . . ,56 

STRAlGifT tro CHASER • . .190 
. .. . ,. , .62, 161 AUfltjAHO THE 

BAnf:lflA.STRSSAN'.> . .. 84 CltPMUIIKS THE 
SUGAAI. Mm . .19, es. 198 SQUEl\l(OUfl . . . . 20 
Ti!IYLOR $\WT , 5, 34, 39 AVAJAA . . . . .. . . . . . 119 
$W1TCHfQIJT . .... 12& OIStl(Y PHltl(AS AUO 

FERIJ .16!1 
GLEE SEi\SOH Of4E: THE 
MUSft VCX.UIA[ t . 21 

Data for week of JANUARY 9, 2010 I For chart reprints call 646.654.4633 

IA.US( VOLI.D.1E2 .. 16 THEA.I CROOKED TAIi.iil . .152 WK:E ~ Rtt.01 m o .124 
H..VDIAHL10tlLW3 .133 VU.TURES . 96 
ttAWfAH l.10NT..lit4A THEORY OF i\ OE/0.!Ml . 

T!-E lb:J\/IE • . . .49 . . 197 
tutlE . . .... 97 ROOIPJ MCI(!; .... ,30 
THE P.RltlC[SS .Ii/ID THIRTY SECOHOS 

THE FROO . . .. . . . 118 TOMARS , , 72 

TRil.flS-SIBERIAN 
OOCHCS1RA 

. . . . .47,61, 106, 16& 
TREYSOIIGZ . . . . 68 

TVlll.JGHT . . . .96 ROO TH(JUA$ . . .. IJ4 CAAA:E UffOERV/000 . 
Tl-I: T'MUGHT SMA THRff DAYS GAACE . 109 8, 148, 156 
tlEW ,1oc»l . . . . •• . . . 2-4 lllABAlANO 123 KBTH l.RBAlf • . • .. . . . 87 

2000 .. 1&3 
MJl.tCWS MERRV . . . . 186 
fVJH31 , 105 
f«)WJ.2 . . .. 17 

i\COJtlTA'YCJiRl$ltAA$. . BE8e &CfCE:WNli.tl$. . IJ9 
. . . . . . . . . .. . . . . . . 170 

tl(IIJ/ l/11\T'S \\'tti\T I CALL 
CCAAnRY VOl.. 2 . . . 1 ~ CHRIS "l'OVUG . . . . . 135 

wow tlTS 2010 . .S7 vomG 1.1-0IIEY . . . . . . 9 

TO\I !//MTS. . . 1&1 
W[(lCR , 116 
WE THE Kl«>S . . . • . . 200 
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BillbeartL ~i-~1-~~!1 
SCundScan 

I) TOP INDEPENDENT'" 

; ~,m ,..1:5 S! ARTIST 
s:: ;;;~ 

Title i 
Wide Open • 

2 

3 

0 
0 33 

0 12 

7 30 

0 11 37 

9 s 
10 10 12 

11 4 • 
12 12 3 

• 14 • 
14 13 6 

20 19 17 

21 18 4 

22 21 6 

G 24 5 

• 28 27 

33 9 

34 2$ 

30 30 16 

G 47 2a 

32 27 ~ 

G 36 35 

34 32 8 

35 31 • 
38 37 10 

37 20 • 
38 25 9 

39 44 • 
40 45 5 

41 42 I 

42 38 

43 39 • 
44 41 11 

G 
G 
G 
G 
G 
50 

Buffet Hotel 

Backspacer 

PHOENIX Wottgang Amadeus Phoen~ 
lOYAtllE OIOSA/GLASSN'Olf 11.118 

BEBE & CECE WINANS Sbll 
B&t J110S,,t.l.1,LACO jH.9.8) 

;.~i,~~~o~,~~?~i@ Chlckentoot • 

CAGE THE ELEPHANT Cage The Elephant 
OSP 4"965-8•/JIVE (1J 9S) 

TOM WAITS Glitter And Doom: li,e 
AMII- 81-0SJ•Jf:PllAPK 17.98 

KISS Sonic Boom 
KISS 2009{11 EX (14.98 CO/OVD) ,$1 

VARIOUS ARTISTS Making Merry 
OU SPECIAL MARKETS 6ij61)9 EX/STARSUC>:S (12 98) 

we THE KINGS Smile Kid 
S-CURVf 52005 (10.98) 

FIVE FINGER DEATH PUNCH War ls The Answer 
PAOs.fECT PARI( St1100~ nua, ® 
SOUNDTRACK The Tw,llght Saga: New Moon: The Score 
SUM"IT 21}75.'El {18 98) 

DETHKLOK Metalocalypse: Dethalbum II (Soundtraci<) 
WllllAt.lS STREfT fiOOOS/[AOULT swn.11 P3,9-S) 
PASSION PIT Manners 
fHEHCHKISS 4J6B6i COLUPA81A 12.98 

ADAM LAMBERT Take One 
RllFFTOWtl ?009 (14.98) 

THE SWELL SEASON 
Altll• 87-0-IS•Jt:PITAPK {17.98)-@ 

Stnct Joy 

JIM BRICKMAN 
COt.lPASS 49026 EKJSOJ.t£RSE f (9.98) 

Joy 

THE XX xx 
't'OUKG TURKS 45G.. 1 HIS 

DAVID GRAY Draw The lme 
IKT 7-0109"1MERCER SlREEl (1Jtl8) 

MOTLEY CRUE Grea1es1 Hlls 
IAOnEY aso·1ELEVEH SM" PJ 98)@ 

MONSTERS OF FOLK Monsle,s Of Folk 
SHANGfO-L.A 101044' {18.96. 

GRIZZLY BEAR Veckat1mesl 
WAFIP 0182' 15 98 

SOUNOTRACK The Hangover 
NEW LINE 3915-0 (i 6 98) 

A DAY TO REMEMBER Homesick 
VIC 10RY 446• {13.98)@ 

FLIGHT OF THE CONCHORDS I Told You I Was Freaky (Soundtrack) 
HBO SOO•i SUB POP (1S.98J 

TECH N9NE K.0.D. 
STRANGE 64/RBC 18.9.S 

ALL TIME LOW Nollllng Pe,sonal 
HOPELESS 710 (15 98) 

RODRIGO Y GABRIELA 11: 11 
HUS.YWORKS ,0080'{Al0 (15.98 CD/OVD)@ 

ANIMAL COLLECTIVE Merriweather Post Pavilion 
OOPAmo 219~ 15.98 

COLT FORD Ride Th1ough The Coun1fy 
AVERAGE JOE'S 1001 (16.98) 

S ILVERSUN PICKUPS Swoon 
OA.WGER(IIRO oas· (15 99) 

WYNTON MARSALIS Chrislmas Jazz Jam 
WYNlOtl ,'COJ.IPASS 4!M12l EX,.SOMl:.RSEl (9.98) 

TAMELA MANN The Master Plan 
TILLYJ.1AK~ 8 135 (108) 

RAMMSTEIN Liebe Isl fur Alie o, 
PILGRltAIUNIVERS.AL 2721JS9"NAGRAtH (18 98) 

MIJIIIIOII TMIIIMIO.! CH~R~IICHISTI\\ ij nlf\1$00/II IITlll l NntHRl R~ ClwlllOSBII 
IAORMOK lA!IERffACLE CH(l(R 5023:338 (21 9Sj 

PINK MARTINI Splendor In The Grnss 
HEINZ 6 .. (lS.981 

BRIAN MCKNIGHT E,olution Of A Man 
HARO WORK 5 i 22,,E1 (17.98'! ® 
RAEKWON Only Built 4 Cuban llnx ... Pt. II 
ICE H20 58794 (HI 981 

PHISH 
JU.1P 1049· (13.118!@ 

JEN CARLOS 
BULLSEYE B91• (12.98) 

GOV'T MULE 
EVIL Tf.E"N12052• (149-8) 

SOUNDTRACK 
191045,J EX (5 9-9) 

Joy 

Buscame 

By A Thread 

Amencan Idol Season 8: The 5 Song EP 

NEKO CASE Middle Cyclone 
Altll- 861173/Ef'tTAPti (17 .M) 

THE DEVIL WEARS PRADA With Roots Above And Bianches Below 
FERRET 123 14.98 (£1 

DANE COOK 
Cl.»IED'f CEIHRoliL 00-85 (15 lJ8 CO/DVD)$ 

RAY LAMONTAGNE 
HCA32670• (18.i:18! 

DIRTY PROJECTORS 
OOIAINO 217 .. ll3.98) 

RAKIM 
RA 342" /SMC (18 98) 

ISolaled 1Ncloen1 

Gossip In The Grain 

Bitle Orea 

The Sevenlh Seal 

Nut Wffk win be the last go-round for tlle TOP Holiday Albums chart 
111m Nmmbe1, when Hie unv wm make Its m11,1I return. While It 
won't be In print 11trt week (barring 11 unusual cscumsun<el, It will 
be available at bilbNrd.biz/dlalts. Tllis week, Andrea Bo<elWs "My 
Cltristmas" logs ill\ eighth week at No. 1, Ille most for an album on 
lh~ chart since Josh 6ro1Jan's "Moel" notched 19 frames at the 
SUllllllt between 2001 and 2009. 
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(t) TOP DIGITAL'" 

B 

14 

115 

15 

17 

18 

23 

24 

215 

.. 
Tute!i .,. 

:cl ! 

"" 
Ocean Eyes 14 • 

Stronger wilhEach Tear 

The Fame 

YOUNG MONEY We Are Young Money 
CASH MOME'f/UNIYERSAL W0l0Wlf /UMRG 

~::,~~~~AFTERr,ATH,1NlEkSCOPE IIGA Relapse 11 

~~H~~-~.;i;.~~~~ ICOL~~:; 1:i:1~Ss~r The Music: Volume 2 16 

JUSTIN BIEBER My Wortd (EP) 
SCHOOLBOY/RAYl.10~0 SRAUM!ISlANO /IDJMG 

Fea,less 

Alvin And The Chipmunks: The Squeakquel 20 

ANDREA BOCELLI 
SUGAR /1lECCA (i) 

Dark Side Of The Moon 91 

The Dark Side 01 The Moon 157 

Battle Sludles 19 

My Christmas 

~~,~~?.J.~!f ~,co,u~i~ ,ti!;oiu~~e: The Music Volume I 21 

SUSAN BOYLE 
SYC0,'COLUPA8h\ 1SONY MUSIC 

SOUNDTRACK 
FOX/AfLARJIC /AG 

PEARL JAM 
fil0NK£VWREMCH 

CARRIE UNDERWOOD 
19/ARISlA NASHVILLE JSJ.IN 

I Dreamed A o,eam 

The E.N.D. 15 

Bacl<spacer 77 

Play On 

• 

JAY-Z JAY-Z 
ROC NATION f/t.G ® ROC NATION f/t.G ® 

RIHANNA 
SRP 'OEF JAf.1 IOJMG 

The Blueprinl 3 33 • 
Raled R 18 

THIRTY SECONDS TO MARS This Is War 72 

Wo/lgang Amadeus Phoenor 98 

(t) TOP INTERNET .. 

2 

3 

4 

6 

6 

7 

B 

t;:! =~ ARTIST 
~; ; !; 11.l~lffl ,' OISTRl8UTING LABE.L 

Tl tle~I 15u· 
ii:! 

1 5 SUSAN BOYLE 
SYCO ·COLUMBIA S9S21l, SON'1 t.lUSIC 

I Dreamed A Dream 

2 8 ~~~1E,:';,~?c~f~LI 
My Chnslmas II 

3 ~?H~~w~~~~~~/COL~~es~~ ~~;;~.~o~~e,~J: Music: Vofume 2 16 

12 ~~~s~1s:r~~!";_~rirn SROS.@ Crazy Love 10 • 
4 I ~~H~~w~~~~f ~1coLU~:~: ~~~~fsno~~::u~t Music Volume t 21 • 

ALICIA KEYS The Elemenl 01 Freedom 
fA8KJJ -!iS71"/ RI.IG 

0 !::~~~. ~:1~ Fearless • 
10 12 I,~~ .~~!J!.~t!l The Beatles In Slereo 131 

;.!~L~:l(~~l\lli'CHERRYTREE/OHERSCOPE {111805"/lGoli The Fame S • 
DAVE MATTHEWS BANO Europe 2009 
6APAARAGSJRCA 6182.({RMG$ -

~~~~~HEE/DO OlJJ2il 0 1\INIVEHSAL cuss,is i~!f:ler's Night... 25 • 
NORAH JONES 
BLUE PlOTE 9928&•,'SLG 

MARY J. BLIGE 
t.fATRIAROOGEFFElt 013722/IGA 

STRAIGHT NO CHASER 
ATCO/AlLoliNTIC SW7401AG 

CARRIE UNDERWOOD 
19/AFIISlA NAS.HVILlE 49'923/SP.fN 

JOHN MAYER 
COLUIASloli 530ll7" /SONY MUSIC 

BOB DYLAN 
COLUIA6JA S73'23/S01l't' llUS!C 

The Fall 22 

Stronger w1lhEach Tear 2 

Chnslmas Cheers 62 

Play On 

Battle Sludies 19 

Christmas In The Heart 89 

TRANS-SIBERIAN ORCHESTRA Night Castle 47 

Holiday Splfils 161 
All.U.IIIC 52D211/AG 

STRAIGHT NO CHASER 
ATC01A.llAllT1C 51S7851AG 

:~~:1~ ... SJ;!~~fLLER Clrl~ma~ 25111 Am!Vem,ry Colection 64 

ADAM LAMBERT 
19/RCA S4801JRMG 

For Your Entertainment 29 

~r,~,i,~.:.~~,_!~E~ ~~sR!:'REAKERS The Live Anthology 150 

JUSTIN BIEBER My Wortd (EP) 
SCHOOL80Y1RA'ft.lOHO BRAUMJISLAMO (1137l9r1DJM6 

THE BEATLES 
APPLE-8241-1.'CAPITOl. 

ROSANNE CASH 
t.f~HAI 1~ 9~S7~8L0 

The Bealles B3 

The List 143 

EXCLUSIVE CHARTS 
FROM BILLBOARD 
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2 23 

3 75 
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5 10 

B 10 16 

7 
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II 
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11 12 

12 16 
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2 I 14 

3 15 

4 4 7 

6 16 

B 10 
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II 12 19 

10 11 

11 10 14 

12 12 

13 13 25 

14 14 10 

15 15 25 

For more charts and chart detail s, go to b •llho;i1d.b11 
a nd t),:1t10Mc:l corr> , refre shed every Thu rsday. 

The week's mos.1-.slrNmed vid9o• on A~ 

JASON Ill.RAZ All.ANTIC/ ARP 

POKER FACE 
UEIY o.AOA S rHEAtt LINE, KONLl'o'l:/CHl:RR'flHEEJlllft:HSCOPE 

FIREFLIES 
OWL CITl ffl\JcRSAL REPUBLIC 

PAPARAZZI 

TAYLOR SWIFT 816 IIACHl,JE 

EMPIRE STATE OF MIND 
JAH + AUC&A KEYS HOC NATI(~ 

REPLAY 
IYiU TIME IS "OtlE'r'. BELUGA HElGHlS,'REPRISE 

MEET ME HALFWAY 
THE llACt. EYED PfAS IIHERstOP 

HALO 
IEYONCE J.1\JSIC WORLO/COtUl,Ul,IA 

NEED YOU NOW 
LAEIY AllmlB.LUM (CAPllOL NASHVILlEJ 

OWi. CITY (UMIVERSA.L FIEPUfi.l.lC/U~IVERSAL) 

EMPIRE STATE OF MIND 
JA'H + AUQA. l:EYS jHOC NAIION) 

BAD ROMANCE 
UOY GAGA (STREAf.fLI.NEIKOKLI\IEJCHERR'ffllEE,1NTERSCOPEIUNIVERSAL) 

WHATCHASAY 
JASON OERULO {BELUGA HEIGHlS{WARNEA BROS. 

REPLAY 
IYAZ [TU.IE IS MOlll'EY/IIEWGA HEIGHTS/REPRISf) 

ONE TIME 
JUSTIN I IE8ER ISlAN0110JIAG 

SEXY BITCH 
DAYIO GUEn A FEATURING AlON Gut.t,'VJRGIN 

DOWN 
JAY SW FEATURING LL WAYNE (CASH J.IOWEY/UNIVERSAl REPUBLIC) 

MONEY TO BLOW 
11/IDMAN FUT\IRING UL WAYNE & EIRAICE CASH IAOHO'/U,Jl\!ERSAL IAOTOWH 

PAPARAZZI 
U.OY GAGA (STREAfilllNE/KOKUYEJCHERRVTREEi1NTERSCOP£) 

FOREVER 
CIAAIE FUT lfHM WUT I.I 'W,l,'!lllll Ulfa O'Wl\l£V W.SOWZOM: ,4,'STflf.~NlN£1MEJl5C0"E.'1.lltVEJISl,O 

I GOTTA FEELING 
TIIE IUCIC EYED PUS (IIHERSCOPE) 

MEET ME HALFWAY 
JHE IUCIC EYED Pf.AS (Ht IERSCOPE) 

YOU BELONG WITH ME 
f AYLOfl SWfl' (61G IIACHINE) 

- ~TOPJHOLIDA~ ALBUMS. 

4 

II 

B 

7 

B 

9 

10 

11 

13 

14 

TITLE 
ARllST (IWPRl'<T , DISTRIBUTING LABEL) 

MY CHRISTMAS 
AN OMA IOCfLLI SUGA.A, DECCA. 

IF ON A WINTER'S NIGHT ... 
ST\1116 CHERR'fl'REE/00/UKIVERSAL CLASSICS GROUP 

20 ;.~~R ;!;,\~~"~::~i:;r HOLIDAY COLLECTION (EP) 

43 ~~ ';!;,.., 1'~REPRISEAY'""'" BROS.) 

27 r.~:N~~-~:'. :;~tcJ~REfTJREUIIIOII/SO.V "USIC) 

CHRISTMAS CHEERS 
STRAIGHT NO CHASER f C0/A1LANllt,/AG 

11 ~~:;~~.!.~~L~,;T~IE!~,~l~t~!:O~J COLLECTION 

11 
~e.~~.:~~C~~~~S~LLEIUMGN) 

11 11 CHRISTMAS FROM THE HEART 
DAVID ARCHULETA (19/JIVEJJLO) 

74 ~ N~-~~~!~~.l~l~A!J,~VE 

12 12 

16 26 

10 48 

13 130 

21 167 

CHRISTMAS IN THE HEART 
IOI DYLAN fCOLUk181AlSONY MUSIC) 

JOY TO THE WORLD 
fAITll Hill. {WARtlER P,ROS. (NASH\!JtlE){\\'Rlt} 

LET IT SNOW! (EP) 
lllC:HAEL IIUBU 14J/REl'tl:1$£,iWA.RNER 6FIOS 

CHRISTMAS EVE AND OTHER STORIES 
TMNS-Sl!IERIAN ORCHESTM LA\'A,,'AG) 

A CHARLIE BROWN CHRISTMAS (SOUNDTRACK) 
VINCE GUARAUII TIIIO (FAHTASYICONCORD) 

Data for week of JANUARY 9, 2010 
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AIRPLIIY 
P.tDIIITDAEO BY 

!~.~!1 
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• 
S7 

13 

10 

20 

12 

-20 70 

SAlES DATA 
COMPlt£0 BY 

!'i.•,l,,1\'11 
SoundSGan Billbear1t 

YQlNG f\.!RI<~ 4~0• ('4 9Sl 
As Orlanlli's single ORIANTHI Believe TA GEfffN 013Stl ,16A 9.98 "According to You" 

COLT FORD Ride Through The Country mows up on Main-
AVERA£E JOE'S 1001 16.tlS s~eam Top 40 (20-
BLAKROC BlakRoc 18), her album IIL.O:ROC 3J03'2• EX j13 98} 

RANDY HOUSER Anything Goes 
dimbs with a 4N 

UN.IVEHSAL sourH 011699 10.98 in<rffle in sale~ 
JOSHUA BELL At Home With Friends SONY CLASSICAL 5VlS,,SOO MASTERWORKS 13.tlS 

NELLIE MCKAY Normal As Blueberry Pie: A Tribute To Doris Day 
VERVl' 013218/VG I J 98 

EMILY OSMENT All The Right Wrongs (EP) \\'INO•IJP 1J192 4 98 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below co-.11.tum,v/fAI.RfAX s•2A1\IAGftA»T 113.9B) 

GEORGE LOPEZ Tall. Oark & Chicano Randy Houser's set ltBOOOB81CO"EDVCOITTlAl 12.tl8 

FLORENCE + THE MACHINE Lungs 
slitts past 150,000 

UNMRSAL REPUIUJC 01J170,UIARG 13.98 In total copies sold 
ASKING ALEXANDRIA Stand Up And Scream th6Weekas h! 
sur,uuAri 022 13.96 

MATT&KIM adds another 5,000 
FADER LABEL 0908 • 111.98 Grand lollssum.lts 
TERCER CIELO Gente Comun, Suenos Extraordinaries ctr rent single, 
KASAN ENEt.(USICIUN'fVERSAL MUS1C LATINO 653702/UMLE 12.98 "Wh~tfin' Dixie," 
DAVE RAWLINGS MACHINE A Friend Of A Friend ~ No. 34 on Hot il.CON'f 0908 13 98 

GIRLS Album 
Country Song~ 

fA»IASY TRASHCAN 01 • TRUE P~ IHER UNDS \ OB 

DAVID GARRETT David Garrett DECC~ OJ2872<,Unt\!.ERSAL CLASSLCS 6ROUW 98 

ONE ESKIMO One eskimO 

EOUAL YISION 175 13 98 To Plant A Seed 

BRING ME THE HORIZON Suicide Sea&on After a deluxe VISIBLE NOISE 87006,Ef'ITAPH 13.98 

BO BURNHAM Bo Burnham 
digital ,ellion of 

C0'1£0Y CEtHRAL 0078 ·, 5.98 corovo the September 2009 
ATTACK ATTACK! Somedaiy Came Suddenly set hit retaiers 

Dec. 22, it debuts 
COt.itDYCENTRAL 0D89 12.98 Seriously, Who Farted? with a 240% gaitL 
FRED FIGGLEHORN It'& Hackin' Chri&tmast With Fred (EP) SAUENT MEDIA DIGITAL EX 3 98 

THE AIRBORNE TOXIC EVENT The Airborne Toxic Event 
MAJOROOMOi SHOltll f.ACTORVIISLANO 01'2827"11().JIAG (12 981 

411 34 

ERIC HUTCHINSON 
Lt. I'S flRl:.AK 46~412/ \\'ARNER BMOS. (13 98) 

TRAILER CHOIR 
SHOW DOG IIA$HVll lf 025 (7 .98) 

HEY MONDAY 
OECAYOAMCE/COLUMBIA J1959"i SONV MUSIC (12 98) 

THE TEMPER TRAP 
ll8ERA110PuGLASSNOTE 80022/COLUMBIA (12 !JS) 

SIDEWALK PROPHETS 
fERVENT1WOMD-CURS -887903 t.X,'\\'ARNEH BHOS. (9.981 

ZONE D'TAMBORA 
NUUFE DIGITAL EXJSONV t.1US1C LAllt.l (9.98) 

LA ROUX 
BIG UFEiPOtYOOfllCHERRVTREE/INTERSCOPE 013389"/lGA (10 98) 

COLT FORD 
AVERAGE JOE'S 214 (14 98) 

JOHNNY VENTURA 
HOl.1E.BOV 7213 (10.981 ® 

FANFARLO 
CArNAS8ACK/ATtANTIG 522279*/AG (13 98) 

EVERY AVENUE 
HARLESS J0128 (14.98) 

THE LAURIE BERKNER BAND 
lWO 10MA10ES 23406,lkAZOH & l lE. (18.981 

MAYER HAWTHORNE 
SlOt.lES 1Hk0W 2230' 12.98 

LIGHTS 
Ll6HTS t.lUSICISJRE 519312,WARNER BROS. (13.98) 

BARONESS 
REL.APSE 7053• (14.98) 

Off The Hillbilly Hook (EP) 

Hold On Tight 

Conditions 

These Simple Truths 

E&to Tiene Boom Boom 

La Rou:x 

Live From The Suwannee River Jam 

Volvio La Navidad 

Reservoir 

Picture Perfect 

Rocketship Aun 

Hatford 111: Winter Songs 

Simplemente ... El Torito 

A Strange Arrangement 

The Llslening 

Blue Record 

RAY DAVIES/THE CROUCH END FESTIVAL CHORUS The Kinks Choral Collection DtCCA 013434 (17.98) 

IMAGINATION MOVERS 
WALT rnsNEV 0037-86 12.tl81 Imagination Movers: For Those About To Hop (Soundtrack) 

ROLF LISLEVAND 
ECt.1 NEW SERIES/ EC~t 01335SiUNIVERSAL CLASSICS GROUP (17.98) 

Dlmlnuito 

FEVER RAY 
RABIO 9408•/"'UJE (U 98) 

Fever Ray 

Jack And Coke 

Hospice 

Amante Bachata 

,/ HEATSEEKERS SONGS'" REGIONAL HEATSEEKERS #1 ALBUMS 

lMfAO f EATURIING Lil JON {PARTY ROC K;'l/lll.l AIA/CHE.RRVTREE/INTER-SCOPE) 

SLEEPYHEAD 
PASSION PrT (tflENC.Hl<ISS/COI..UMIJ.IA) 

SINGLE LADIES (PUT A RING ON IT) 
TIIE CHIPEffES JfO:(,,llHINO) 

CITY ON OUR KNEES 
TOIYW.C (FOf\EfRONT/tlAI Cl.t6) 

A LITTLE MORE COUNTRY THAN THAT 
EASTON COf!IIN (MERCURY NASHVILLE) 

5 STAR CHICK 
JO GOm (POLO GROUNOSJJJR.-.1(;) 

BIG TIME RUSH 
118 TIME RUSII (rllCK£L0Dt.ON,C0LUl,iiMA) 

HURRY HOME 
JASON MICHAEL CARROI.L (ARISTA NASHVlt.LE) 

LA LA LA 
LMFAO (PARTY ROCK/WILL.I.Af.1/CHERRYTREEMITERSCOPE) 

ALL THE WAY TURNT UP 
ROSCOE DASH Ff.AT\JflNG SOULJA I OY TRL "EM (FAUSIC LINE) 

I LOOK GOOD 
CIW.IE BOY {OIRTY 3ROIJIVE/tlATTERY) 

BEER ON THE TABLE 
JOSH TttOMP"SON jCOlUMBIA) 

Believe 
Orianthi 

xx 
The xx 

Crash Kings, "Mountain Man" 

Believe 
Orianthi 

Ride Through The Country 
Colt Ford 

SOUTH CENTRAL 

The Los Angeles pop/rock trio-consisting of brothers Tony and 
Mike Beliveau, along with Jason Morris- has been building steam 

on t he Alternat ive chart (v iewable at billboard.biz/charts) with 

its debut single, which bullets at No. 26 this week. 

xx 
The xx 

xx 
The xx 

MID ATLANTIC 

- l ·-·· c'• O• ""'" 
1 Jon Schmidt 

8onu$ Tracks 

2 
Hilary Weeks 
Chr/Stmas once Again 

a Tho xx 

"' 
4 

Orlan1hl 
Believe 

• George Lopez 
Tan. Darlc.& Chicano 

8 
Emily Osment 
AH The Right Wrongs (EP) 

7 Joshua Bell 
Al Home With Friends 

8 NellleMeKay 
Mlrm.1/AsBl<-bonyAo;A Tnbu.le~Dcwi,D.,y 

• Paul Cardall 
Sacred Piano 

! 
Randy Houser 
Anything Goes 

- SOUTH ATLANTIC. 
1 Tercer Cle lo 

66nt~ C()mun, Sueno.s Extraordinario.s 

2 
Colt Ford 
RkJe Through The Country 

• Zone O'Tambora 
Esto Tiena Boom Boom 

• Johnny Ventura 
VoMoUIN~'AdQIC 

• Joseph Fonseca 
A~nre B~ch~~ 

8 
Randy Houser 
Anyt/1/ngG<.,s 

7 The xx 

"' 
8 Joshua Bell 

At HOm6 With Fritmds 

• Hee1or Acos1a 
Simplemente ... El Tori to 

~ 
Andres Jimenez: El Jlbaro 
Desde Mi ~/<;on 

Data for week of JANUARY 9, 2010 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 45 
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15 11 
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11 2\ 

Artist 
111PRINT ,' PROMOTIO# LABEL 

Ke$ha 
Kil. Z r.t tJEY,R R~I 

REPLAY lyaz 
• AOIEM CJ ROIO,U: JONEs..t:.ANOERSl».',J DHROIJt.EAUX,HHERO>.,lTHOMt\S 0 Tl.I£ IS tAONEY/l!ELUM HEIGHlS.JREPRISE 

BAD ROMANCE Lady Gaga 
REDONE.LADY GAGA (N.t:.ttA'i'AT.S.G.6ER-,1ANOTTAf © STREAl.tLINE/KOKU\'E;CHERR'fTREE/INTERSCOPE 

FIREFLIES Owl City 
A YOUNG,t.l.THIESSEK (A.YOUNG) @ uroVERSAL REPUIILIC 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
SIIJXtSC'A'il.L,l,l[POC;,AltlltlT[ C.CAfllULA.SHJtKBlJISH,J.SEWD.UILEPtt.A.lil.ME.A.KrtS,8.lcIY£S.S..~8~SOtll (!)0 ROC MA~ 

WHATCHA SAY Jason Der"lo 
J.R0TEIA J.R0TEM,K.ANDERS0N.J.DESR0ULEAll:XJ HEAP @0 BELUGit. HEIGHTS/WARMER BROS. 

DOWN Jay Sean Featuring Lil Wayne 
JflEMVBOQ:BY(tl;S.S J SEAN JCOTTER R LAAOWJ SO,U£FI J FUO(l>.S O CAATER @0 CASh M~fl',UI-JI\IERSAL REl\l8UC 

PARTY IN THE U.S.A. Miley Cyrus 
OR LUKE l.GOTTWALO.C KELLY.JCORNISH 0 HOll.VWOOO 

SEXY CHICK David Guetta Featuring Akon 
D.GUfllA,S \11:f,J.C SINDftES D.GUETTA,Jt.$.mDRl:S,G.IUINf(lftl,S.VH A.IHIAf'A 0 GUW,,ASl r.ALWERKS,'CAPllOL 

DO YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon 
J M»Y.1!008111.SS: S£Alf.J.ooTIIll.f.Srot\U.SICl,I.J.£R,Jl.U,IIO',U.P.KN~KIUESJ.KWITN.J.PDlt0'4S) @ CASN VO-.[Yll.JN~ IIEPLa.lC 

MEET ME HALFWAY The Black Eyed Peas 
KKJAIIIS.Y.\UOII WA~'ASAPflf~.J.<l0Wl.'2.Sf51Gl.16QNJCAMl~ISJ.ll.i.~nSlUOOIIDCtj.J( Qfll(Ul(.M Z1'NEIIJJ.C-V-St @ MSISOON 

BEDROCK Young Money Featuring Lloyd 
UM "IR.C.WlJJ.RWililo.MW.,l~S"l'.oQIIIJ..otlSCtl.S.lilff!En.1.'IJ.ICEID~CMEO!il @ IQ:IGIO!tYt".A9.lilt~~lll'tMI' 

3 Britney Spears 
MJAARTir+,SH£lLBiliCI< (K S.tAARTIN,SHELLBACl(,T.AIA11ER) 0 JIVE,,Jt.G 

I GOTTA FEELING Tho Black Eyed Peas 
D GUITTA FRIESTERER .ADAMS PINEDA.J GOt.lEZ S FERGUSON.O GUITTA FRIESTERER lNTERSCOPE 

PAPARAZZI Lady Gaga 
R fUSARl,LAOY GAGA (S.6 GERMAt<OTTA,R FUSARI) @00 STREilill LINE/KONll\lEJCHERR:YrREfJUITERSC.OPE 

FOREVER Otake Featuring Kanye West, LIi Wayne & Emlnem 
l!Of-lDA SAr,UJl:LSA.CilWl'Af'A):..WESl.D.CAFllEM,P,U,lt\THEkS (i) HAA\1~Y t,\AS<lK,lONI: ,t/SIRt:AllLIHl:/lfll:RSCOl'E 

ONE TIME Justin Bieber 
JS,C.COLE.C.STEWART (C.A.STEWART,J.BUtflOH,C.COtE,T.NJ:HEREilittYE) (i) lSLAAD/IDJMG 

HARD 

• , 

10 

12 

17 

11 
C STEWART,lNI\SH TtlASH,C I\ STEWART.RfElff'f,J.W,JENKINS} 

22 22 36 jllilllllJV~O~U~B~E~L~O~N~G~ W~l~TH~ M~E~ --..@..!&:~~~~~~~L.fJ 2 

23 28 

24 24 

21 19 

TWO IS BETTER THAN ONE 
B.HOWES lM.JOHNSON) 

I CAN TRANSFORM YA Chr is Brmvn Featuring Lil Wayne & Swizz Beatz 
SWIZZ 8EATZ C BROWN.J BOYD.K OE,OJ.J I\ 11EREAL.O CARTER 0 JI\/EiJlG 

~,~J,~,i~~.~~~'"" fO • •vwooo,c KELLEV.H SCOH.J KEAR> ::~Pl~o:
1:~,'::!~~ • 

13 13 El ~ t~N~S ~c~:ncEs,1.•1111.UAus.c.RIDENHOuR.E.SADtEM:,H.SHOCKL£E1 @ m1P/Ot.f~~J~Oc~~ 

20 

20 

13 

22 

23 

2 4 17 12 SWEET DREAMS Beyonce 
.N.1 .M)NSlN,W.WIU(INS,R:100 LO\'E (8.l(NO'lllES,J.G SCHEFFER.\\'_Wl.KINS.RICO LOVEl (i) wustc WORLD;COLut,18tA • 10 

30 27 .--i FIFTEEN Taylor Swift I 
1-' N CHAPIAI\N,T SWIFT n S'llff'fl @ U:t.ll'i'ERSAL REPUBLIC/BIG PAACHl~E 

28 

33 

34 

311 

3\ l3 

28 25 

18 15 

39 30 

60 73 

37 32 

33 36 

26 26 

32 45 

25 23 

41 55 

38 46 

44 39 

TIE ME DOWN New Bc,yz Feat. Ray J 
Jil.Y,~ARI EH BENJAF.tlt4 'i',0 A.THOMAS • SHOTTY1ASYLU-..t/WARMER BROS 

EVACUATE THE DANCEFLOOR Cascada 
IA.ftEUfl:H,Y.Pl:l.t-ER Y.PEIM:.R,,USHUIJS,M.HEUUR @0 H0SBJ1'S 

ALREADY GONE Kelly Clarkson 
R.TEODER K.ttARKSON,R.TEOOER @ 19/RCAIRMG 

COWBOY CASANOVA Carrie Underwood 
IA BRIGHT C.lmOER1AIOOO.U EUZON00.8..W.1ES 0 19JI\RISTA NASKVILLE 

ONE LESS LONELY GIRL Justin Bieber 
E.LEWIS.8.1.tUHA.l ll,O,D.S.P.HAt.&llJOH,H.SHLN fE-LEWIS,8.r.tUHA.llP.tAD,S.P.HAt.tll l Otl,H.SHI.W (i) ISLAAO,'IDJMG 

~!!~. J~IDS r~-::::f K WfSfE.WltSDN H>tlllV A.ALAIAS Jay-Z, R;hanna !0Kt~i~ :ig: • 
LIVE LIKE WE' RE DYING Kris Allen 
S l(IPNER.A f RA"PTOH (S.KIPNER A FAAMPTON.O O' DOKOGHUE.PA.SHEEHMO 6) 19/JIVUJlG 

MONEY TO BLOW Birdman Featuring Lil Wayne & Drake 
ORU'1MA BOY 8.WllLIAt.1S A GRil.HAU O CARTER C GHOLSON @ CASH tAOFlEY/Ut/1\IERSAL PAOfQ1,1Jtj 

HEY, SOUL SISTER Train 
IA.IEHEH,£SP10HltGE P.J.lO-NiliHAN,£.utlO,A.BJOflltLUND 0 AWAREJCOLUWSl.lt 

~!~ .. ~e,M,i.;,~~~~llO\\'ILU FOtLOWILL, ... FOt l ~l•LL,N.FOLL0WILL King•0°ic~~~~ • 
ACCORDING TO YOU Orianthi 
H 8Et4SON (S OlAtA-ONO.A FRAMPTON) G> l ALIGEFFEWINTERSCOPE 

TELEPHONE Lady Gaga Fealu ring Beyonce 
RJ f :rut,6,.V>JV (,WJ,l fi.G~RI.WJQTTA,RJrnct,~1,.0Nl:El,6,,1,.RU.UUM,B.IOIIJ'WUSJ (i) STRfA'AUt;Ul:OMJ:!Jt'(:'ll'l!MIH;lJ1NltRSCOl'4; 

FALLIN' FOR YOU Colble Call lat 
R NOWELS,K.CAILUT,J SHiliHKS _il: CAILLltl,R.NOWl:.LSJ_ @ UNIVERSAL REPUlltlC 

NATURALLY Selena Gomez & The Scene 
NOT LISTED NOT LISTEO • HOUYWOOO 

GIVE IT UP TO ME Shakira Featu ring Lil Wayne 
m!8ALANO JROC (TVl.&OSLEYS I ME6ARAJ: RIPOU A GHOST O CARlER) @ EPIC 40 

41 

42 

43 

35 35 m ~~:~!.T.!s~~~NA.SH,C.A.S ltWARl,C.C.BHOADUS JR-) 
Snoop Dogg Featuring The-Dream 

(!) DOGGYSTYll:JPfllOHI IYJCAPITOL 

34 38 SAY AAH Trey Songz Feat<1rln9 Fabolous 
Y.YONNY,O_COM,LL.lTAYLOR /R.M.fERESE.E. JR .. T.NE'i'E.RSON.TSCAL£S,N.WAU<A.D.COREL1J 0 S-006 SOOK.,ATLANTIC 

53 44 RUSSIAN ROULETTE 0 SRP,m ~;~!,~~: I 
...,."-"c~"':"';L,,,•;ee"".c-•es•:c·YOec!s,.S.e,sr•,,.1r:,,He:.,c,,.HAR="•ec"'-I -----------'"-"u"'n"'c"1e'"Kr=•c"'k"'e,,__r 
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50 43 37 

56 66 

112 51 42 

68 60 

54 48 48 

R CAVALLO (M.SHAfER,6.DALY,J 'HAROING,J SOSEl (!) TOP DOG!AnAtrnc 

BODY LANGUAGE Jesse McCartney Feat"rlng T-Paln 
IHE tAOVEMfNI jJ.8UNl 0N,C.COL~.J.f.&CCARltll:.Y,'1-Pilil ftf @ HOlLY'l/000 

BABY BY ME 50 Cent Featuring Ne•Yo 
POLOW DA OOH C.J.JACKSON, JR ,J.JOKES.S.SIAITH 0 SHAD'f/AFTEftMAfti/lNTEFISCOPE 

IF YOU ONLY KNEW Shinedown 
R CAVALLO (8.SMITH O BASSETTI @ ATLAtnlC 

STEADY MOBBIN' 
KANI:. {D.CAR1ER,0.JOHHS(IN.ft0A\11S) 

WHITE LIAR 
F.LmOELUI.WRUCKE (IA.LA~18ERT.N_HD18Yt 

DOI 
J.STE\IENS {L 8RYAN.C KELLEY.D HAYWOOD 

UPRISING 
MUSE (IA BELLAMY) 

SPOTLIGHT 
P0L0W DA 00tl R.OAYIS.U.flA'flAOllD JV,J.JONl:.S 

CRAWL 

Young Money Featuring Gucci Mane 
@ CASH P.t0/l£'f/1JINl\lt!RSAL PlOlOWN 

Mlr.anda Lambert 
0 COLUMBIA flASHV1LLE) 

Luke Bryan 
(ii CAPITOL HASKVILLE 

Muse 
0 HEltt)t.1-,J/WARMER IIROS. 

Gucci Mane Featuring Usher 
0 BRICK SOUltD/ASYUJt,1/WAfiM~fi BROS. 

A llESSIHGER.tl.ATWEH C.8ROWNJ,.t.1ESSINGER.N.ATWEH,l.BOYO) 
Chris Brown 

(ii JI\IE,Jt.G 

THE TRUTH 
M KNOX (8 JAt,IES.A MONROE) 

Jason AJdean 
@ BROICEfl BOW 

Alicia Keys 
@ 1,UK/J/RMG 

46 I Go to www.billboard.biz for complete chart data 
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Youlhtul Chl~lmas 
Wffk sltopping 
exuberame returns 
the song to the top 
10 for the first lime 
in six ween. Title 
shifts 28S,OOO 
download~ up 
362%. 

mm 
Singer becomes lhe 
first male arti!t since 
Chingy (wtth "Right 
lhurr" and "Holidae 
Inn") in No,ember 
2003 to sinullane
ous!y appear in lhe 
Hot IOO's top 10 
withlisfirstlwo 
charling sing~~ 
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as download gains 
~ndboth tradlS 
Slf'ling exactly 30 
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The highest of lhe 
pair boasts its be!I 
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111passinga llo. 20 
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7 m8llon aud~nce 
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Dkney Channel stir 
and he, accompa111· 
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398% holiday down
load spike for tlis 
trade (to 107,000) 
and a 598% ina= 
f01 th~rsong that 
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BOS 

niclscn 
SoundScan 

IWPRl tlf I PROl.tOTtONA::.~:~ e 
OneRep"bllc 

R.lEDDl:.K H 11:.0DER @ tl0Sl£Y/INIEfiSC0P~ 

LIFE AFTER YOU Daughtry 
H.11ENSON C OAUGKTRY,t.l(ROEGER,B.JAMES,J PAOI @ 19,'RC"IRl.&G 

NEVER GONNA BE ALONE Nickelback 
R J LANGE.J MOI (NICKELBACK.R J LA:t<GE.C KROEGER) @ ROAORUftNER/RRP 

IN MY HEAD Jason Der"lo 
J ROTUA {J OESROULEAUK,J.ROTEM,C KELLY) (i) IIEWGA HEIGHTS/WARMER BROS 

SOUTHERN VOICE Tim McGraw 
B.MLUIAORE.T.IACGRAW.O.SNITH TOOUGLAS.8.0IPlERO) 0 CURB 

CONSIDER ME GONE Reba 
R MCENT1RE.N.8RIGHT S DIAMONO.N GREEN 0 STARSTRUCIC/VI\LORY 

I INVENTED SEX Trey Songz Featur ing Drake 
LOS OAIAYSTRO C.IAC.KINMEY,T.SCALES,T NEVERSON.A GRAHAM @ SONG 60Ql(IATUNTIC 

HAVEN'T MET YOU VET Michael Buble 
8.ROCK f{)Sfl:fi,J,.QiAtlG,NBUSLE G) 143,-IIEPHISE 

I WILL NOT BOW Breaking Benjamin 
0 81:NDETH B.BURlllEV G) HOtLVWOOO 

HILLBILLY BONE Blake Shelton Featuring Trace Adkins 
S HEtmRICKS (C WISEMAN.l U IRO) €1 WARNER BROS fNI\SH'i'ILLE~WRN 

IMMA BE The Black Eyed Peas 
iC H,1,fl~ .... 'U-~,1,1,1 ADWSA Ptt.E°",I GOf,1:2,s F'EF0:3U${)NK HAARIS.l tl.~~n.o FODER 19A['4t.(C!(,M.0rllFR (l) l>.1FASCOPE 

I AM Mary J. BIige 
STARGATE ll.J.BUGE.M.S.ffil:.SOt.TE.HEfU.1ANSENJ.AlJSDN.E OEAN.IA.BEllE @ MATRWICK,."Gffi°HJi'INTEASCOPE 

WHATAVA WANT FROM ME Adam Lambert 
11.PAARTIN,SH£ll8ACK (P!KK,I( S.t.tARTIN,SHELLBACKt @ 19/RCA,Rt.lG 

l'M GOING IN Drake Featuring Lil Wayne & Young Jeezy 
NEEOLZ.K CAIN A GRiliHU I O CARTER .W.JENKms @ YOUHG ),\ONEYJCASH P.tOHEY!UNIVE.RSAL PlOJOWN 

IT KILLS ME Melanie Fiona 
J.Fl:NIX,A.IMRIIN (A.t.lAAl m,fi.LITfLl:JOHN, JR.,L CAJ!.R,E.SHUlhliliH) @ SHC/UNIVE.RSAL PAOTOWH 

CARRY OUT Timbaland Featur ing Justin Timberlake 
l1M8At.ANO.JROC .\l.t.tOSlfY.J.HARt.lON,J TO.ISERLAKE.lClAV'TOH.J. (i) IAOSLEY/BI.ACKGROONOi1NTffiSCOPE 

VANILLA TWILIGHT Owl City 
A YOUt.lG (A YOUtlG) @ UNIVERSAL REPUIILIC 

BREAK Three Days Grace 
H BENSON H.REE OAYS GRACE.8.STOCK 0 Jl\!EJJLG 

WHY DON'T WE JUST DANCE Josh T"rner 
f.HOClERS (J.8EAVl:HS,J.SINGLETON,0.8HOWN) @ t,1CA tlA.SHV1LH 

I WANNA MAKE YOU CLOSE YOUR EVES Dierks Bentley 
B.BEAVl:RS.D 111:Nllf'( 18.SEA\IERS.D.BENTL['{) 0 C.APITOL tlASHV4LLE 

EIGHT SECOND RIDE Jake Owen 
J,RITCHEY J.OWEN,E.OORRAACE) @ RCA tlASHVILLE 

DROP IT LOW Ester Dean Featuring Chris Brown 
POLO'H OA OON (J JQtlES,E.OEAN,C BROWN) @ HARvt;Y 11ASON/ZOtlE 4/STRUIIIUNE/INTERSCOPE 

WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman 
FATB04 (L.OOU6LAS.R.OA.'i'IS.A.WA.SHlflGTON) (i) BRlCK SOUAD1SO 1CEYIWARMER BROS. 

FUNHOUSE Pink 
TAAtililil.J MARRY (PINK.Tl<ANAL.J.HARRY) 0 tAFI\CEJJlG 

PAPERS Usher 
S.GARR£TT ZAYTOVEN U RAYl.10ND l'i' S.GARRETT,X OOTSOII.A '1AlHIS @ UfACEJJLG 

HISTORY IN THE MAKING Dari"s R"cker 
f.ROGERS (O.RUCKEH,F.ROGERS.C.MILLS) @ CAl' l ?OL IIA.SHVILLE 

MUSIC BOX Eminem 
Oft. ORE.01'.Afl)(Efi .MATt£RS,UOUN6.IA.BATSON.0.PARKER,TLAWRENCE 0 WEB/SHitiOY1AFTERMATH,'INTERS£:OPE 

RED LIGHT David Nail 
fUOOELL.M WRUCt:E (j SINGLETOlt.PI PEIRCE.D P~I\Tt:OSKV) 0 t,1CA lfA.SKVlltE 

SOMEDAY Rob Thomas 
,1 SERtEllC {R.JHOMAS ,1 SERtETIC,S CARTER) @ EM8LEPA.1ATUtmc 

BREAKEVEN The Script 
DO'DOOIY..HUE,MstifEHAA,i\fP.A~1PTOO,SA KIPfiER JO D'ODtl!GtlJE,~! SHE~.A FIIIVAPTONS KIPfifR) (ii PHCfiOWIIC/lPx: 

LOVE ME Justin Bieber 
I OJ f RI\NIC E (PSVEMSSON.N PERSSON) @ tSUNOJIOJf.&G ' 

SHUT IT DOWN Pitbull Featuring Aken 
C.SFI\RKSDJSW;KESA.K.o\ lOCl.llDE GU,l,llE "6,C.POIEZ,C.S~R+:S,A Till\lA,1\'~RIGAl!CtlC() @ ~1R. 305iFOLOGROU)U)S/.l'IIMG 

HOT MESS Cobra Starship 
N.(;.iinll.Gtl,Ult.tOJ ~S~P.NUl'liltO.&tlM!'EOl,lfl.OJtf-."u:Mlt'ict,QIWli.lUl.1£.'¥J!JG!91Xtlei~I @ tli;.r,~·U,HlSYJUlil.'r&fflr 

I WANNA ROCK Snoop Dogg 
S.OE'i'ILLE Jt.C BROADUS JR .. E.t.t0l1NA.R.61t4YARO. JR. @ OOGGY'STYtE1PRIORITY1tAPITOL 

1901 Phoenix 
PHOENIX f>ZOAR (PHOENIX @ LOVAUTEJGLASSNOTE 

RAIN Creed 
H BENSON (!A.TREMONTl,S.STAPP) 0 \\'111D·UP 

FALLING DOWN Selena Gomez & The Scene 
Lill~UNEH,1.VU IElOE (lSRUNER.r.v1T1E:!Ot,Cl_scttOC.K) 0 HOI..LYWOOD 

HEARTBREAK WARFARE John Mayer 
J.t~itiYER,S.JOADAN J.MAYfR (!l tOLUMBIA 

SEX THERAPY Robin Thicke 
"'OI.C1W ~ OOtliOl SAJCE C'I TttlCK!.EDU.N,I JDl';E.S.PGloWSOO W.l'ilO~Eil.5 OOTTLIEBJ.61.UCK.W6CRl>I @ STAA HAJONlEIISC!iPE 

BONFIRE Craig Morgan 
P:0·00t,1HELL.CJAORGAN (l.SOfKltl.K.DHrnEv.c.rlOAGAN.t.1.HOtERS) (!I llNA. 

SHOTS LMFAO Feat"ring LIi Jon 
UtfAO (5.K 00flD'f,S.II.GOROY,J.H-S~111H,E.DELA.IORfil:) @ l'ARIY ROCK/'ffll.L.J.AM/CHERHYl fltl:JJNIEHSCOI'~ 

AMERICAN HONEY Lady Antebellum 
PW04tl £Y.LADY ANTE8i:llUPA {S Slt'i'EHS.C RBARLO'llt.H.UNOSE'f) (!l CAPITOL r.ASHVILLE 

VIDEO PHONE Beyonce 
S CRAW'FORD,S ~RETT,B 1<1(01/LES (5 JillOWlES,S CJIAW'FDRD,S GAJi$1£TT,A.8EYlf!CE) GI@ F.rJSIC \\'ORlO,.ICClUt.11ifA 

HALFWAY GONE Llfehouse 
J.COl.E.UF£HOU5E: (J.WAtJE,J.COLE,IC.RUDOLf,J.ICASHER) @ Cfff ENilNIERSCOPE 

K INGS ANO QUEENS Thirty Seconds To Mars 
fLOOO,S.LILLYWHfTE.THIRTY SECONOS TO MARS CJ tETOt @ l~IP.tORTitilJ\'IRGIN.iC.APITOL 
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KE$HA CAPTURES SALES RECORD 
TI1e annual holiday-week digital sales surge is a record-setting frame for Ke$ha, who 

moves 610,000 downloads of'TiK ToK" to set the mark for best weekly sales total by 

a female artist. "ToK." which holds at No. 1 on the Billboard Hot 100 for a second 

week, surpasses the ptior h igh set by Lady Gaga a year ago this week with "Just 

Dance" (419,000). Since Nielsen SoundScan began tracking digital downloads in 

2003, only Flo Rida's "Right Round" (636.000), in the Feb. 28, 2009, issue. has sold 

more in one week than 'Tok." Coincidentally, Ke$ha can be heard on • Round" as 

she provided noncredited vocals on tl1e track. -Silvio Pietrolu.ongo 

Data for week of JANUARY 9, 2010 I CHARTS LEGEND on Page 47 
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!i :;;::: Slii T ITLE 
:51 I! ARTtST 41MPRINT / PROt.101100 LABEL) !i 

.~ 
;1 i i ~~i~~IMMINT I PROP.fODON LASELi Mi 

.~ 
:,;: :li T ITLE 
:51 I! ARTIST (IMPRINT / PROt.tOTION LABEL) 

1 14 EMPIRE STATE OF MIND 28 25 15 FIFTEEN • 60 3 TELEPHONE 
TA't'LOR SWIFT fU>llVERSAL REPUBLIC/SIG lifACHl»ft Ul/lGAGl.fW.8FVOIIC[~lA'.tl/Nl«ctllM.otRRmlf.MlffiCO?f.l • 12 G 33 GANGSTA LUV 

152 49 16 COWBOY CASANOVA 
SNOOPOOOG FUT. nt~ {IX)GGV'Sm.t:AUCmY;CARTCL) CARR11E UtlOIERWOOO (19.•ARISTA tJASH\IILLE) 

• G 37 2D FALLIN' F OR YOU S3 43 I RED LIGHT 
COLIIE CH.L" T (UNIVERSAL REPUBLIC} 13: DAYID IWL (MCA NASH\IILlE~ 

0 29 22 12 CONSIDER ME GONE 54 47 WHY DON"T WE JUST DANCE 
KU KA usz MOME'f/RUJRr.ts REIA (STARSlRUCKiVALOOYl JOSH TURIUR (MCA WASH\IILL() • 13 SEXY CHICK 30 30 11 BABY BY ME G 64 1AM 
OAYIO IJUITTA FEAT. AKON !GUP .. /AS 1RA:l.WfRKS/CAP1TOq 50 CENT FEAT. NE-YO (SHAOYIAfTERMAnt.,1NTERSCOPE) MARY J.. BLIGIE {MATRIA.RCH/GEFf'EN]llflERSCOPE) 

6 19 WHATCHA SAY 31 23 15 NEED YOU NOW 116 52 AMERICAN SATURDAY NIGHT 
JASON DfRIJLO 8ELU6il. H£lGliTSIWARNER BROS. LAOY ANTEIElWM (CAPITOL tlAS!MLLE) BRAD PAISLEY ltRISti\ NASH\tlLLE 

• 12 FIREFLIES G 34 TIE ME DOWN G 65 SHUT IT DOWN 
OWL CITY /UNfllER SAL REPUSLIC} NfW BOTZ FEAT. RAY J ($H0 11Y1ASYLU1!/WAFl~ER BR0$.f PITS.ULL ff.lt AKO. !MR. 305/POLO GROUNOSWR!I G) 

8 17 j ~ :~c~ JA~~~Y~~O~LUMBIAl G 35 17 EVACUATE THE DANCEFLOOR e 66 I WANNA ROCK 
CA.SCAOA (ROS1UNS) SlilOOP OOGG (OOGG'fSTYlEJMIORIJY/CAPtl Ol} 

9 23 DOWN e 39 12 PAPERS 
IS9 53 12 I CAN TRANSFORM YA 

J1'VSEAIIM lJ.. WA'ftll.pa+t.aEV,U<Pjmw.kff\JlllrJ USHER (LAFM:EI JLG! CHRIS BROWN FU T. Lil WAYNE & SWIZZ BUT2 (Jl\1E,'JLG) 

• 14 HARD 38 29 13 I WANNA MAKE YOU CLOSE YOUR EYES G 59 SOMEDAY 
RIHANNA FfAT, JEElY SRPJDEF JAMIIOJMG DlfRK$ IIOOLEY (CAPITOL NASHVJLLE) ROIi THOMAS EP.&SLU.t,A"ILANIIC 

CD 12 16 ALREADY GONE 38 36 19
1 PARTY IN THE U.S.A. 61 42 14 BONFIRE 

KR LY CLARKSON 19JRCA/IU,IGI MILEY CYRUS JHOLL'fl.\1000) CRAIG M0R6AN (6NA) 

12 10 12 3 G 41 8 IF YOU ONLY KNEW G 63 NEVER GONNA BE ALONE 
BRffNEY SPEARS Jl\'t/JLO SIUN(])OWN (A1lANllC) MICKlLBACIC (ROAORUNNERJRRP) 

13 11 16 FOREVER 38 32 II I SDUTHE.RN VOICE ~ 75 ONE LESS LONELY GIRL 

"""' ~ PAA$'.'.IN'20NE 4,,SfflfNU,E,r<rERS TW MCGRAW (CUR&) JUSTIN Blfl!ER jlSLANO,,JOJP .. G) 

• 16 35 YOU BELONG WITH ME 38 28 15 DOI 64 56 EIGHT SECOND RIDE 
TAYlOfl SWIFT SIG MACHlNEl llNI\IERSil.L REPUBLIC LUKE BRYAN (CAPITOL !!ASHVILU) JAKE OWEN RCA NASH\lllLE 

15 13 17 PAPARAZZI G 51 4 ACCORDING TD YOU G 71 20 WASTED 
UIJ'fGIIGA~U:EffllM.OtERRffl!EE<tfiER~ ORIANntl (JA.t.'GEFFEl'MNTERSCOPE) GUCCI MANE HAT. PUE$ it.tllA'f/ SO ICEY/WARMEfl BROS.) 

16 15 13 I INVENTED SEX 41 44 23 RUN THI S TOWN G 67 4 HEY, SOUL SISTER 
JAV.Z, RIHit.Nt.lit. & t:A.N'fE WUT lROC NATION) TRAIN (AWAJIE/COlU1•61A) 

G 21 CD 46 TWO IS BETTER THAN ONE fST 58 THAr s HOW COUNTRY BOYS ROLL 
BOYS UKE &!RLS FEAT. TAYlOII SWIFT (COI.UP.&6,lit.) Bl.LY CURIIIDIGTOH {t.ltRCUfl:V} 

G 20 43 38 10 WHITE LIAR G 74 BREAK 
MIIWIOA LAr.,BfllT (COLUr.&!llit. (Nit.SH\IILLE)) THREE DAYS GM.Ct: JJIVE/JlG) 

19 17 32 G 50 15 BAD HABITS CARRY OUT 
H IGS OF LEON (RCAJfl).1Gt MAXWELL (COLUMBIA) TMlALMllfUlJ.IS1111 NEllt.AII ~I.Fi'BV(l(EIIOO'Ot~ 

20 18 MONEY TO BLOW G 48 4 TRY SLEEPING WITH A BROKEN HEART 70 62 4 CRYIN' FOR ME (WAYMAN'S SONG} 
llfll'.JAAN ffAtuLWmf"&CfWC.l:~l-:t.OfVlll\'E/ls,,..r.ll)l0'1~1 ALICIA KEY$ (t.18~JrRf.&6) TO&Y KEITH (SHOW OOG tlASHVILLEl 

2 1 19 15 MEET ME HALFWAY 48 40 I THE TRUTH 7 1 70 GIVE IT UP TO M E 
THE BUCK EYEII Pf.AS ltCTERSCOf'E g , .IA.SON ALOEAN (ftROl(EN liOWj SHAXIRA FEAT. Lil WAYNE l:P'IC 

~ 24 SAY AAH G 54 l ~ O~ l~~~O(SCUIO}S'tWWII.AFflEJIGROO.I 72 61 TWANG 
TREY SONGZ FfATURING FU OlOOS (50KG ROOKJATLAtlllCl GEORGE STRAIT JMCA NASHVILLE) 

23 26 29 I GOTTA FEELING 48 45 10 HISTORY IN THE MAKING 
73 69 'TIL SUMMER COMES AROUND 

Oil.RIUS RUCKER (CAPITOL HASKVILLE) KmH URIIAN (CAPITOL NASHVILLE) 

27 G 55 II SMILE - 1 LIFE AFTER YOU 
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1!!11 
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~; I ! • ARTIST (l!.&PRIK-1; PROMOTION LASELi ~ 

0 10 ONE LESS LONELY GIRL • 70 63 JUST DANCE IJ 
JUSTIN BIEBER OiLAND/IOJt.lGI LA.1Jt&AGAF£AT,COLl'f<l1Kllll5 ~.llNUO~UIEiMEJ\Sea:tt • 19 42 39 BOOM BOOM POW e - 26 FIRE BURNING 

l'l'Al Q:0.4E lS t.1c».1£Y16ElUGA HEIGHTS,,REPRISEl SEAN KltGSTON ftlELUSA HEIGHTSIEP1Cl 

3 BAD ROMANCE 32 G - 50 LOVE STORY la W1f GAGA ffil!!E»Al»,U:.{MM,QEffMREf.lm&l§Q!!l ' TAYLOR sw1n (BIO r.fACHLNEJ 

j 0 19 ~!~;~~~;~RSAL REPUBLIC) • 29 27 20 EVACUATE THE DANCE FLOOR e 74 25 FALLING FOR YOU 
$ WCADA R0681NS COLl1l CAILLAT WNIVERSAL REPUBLIC) .~ i EMPIRE STATE OF MIND HEY, SOUL SISTER G N EW DIVIDE • ·~ s l6 JJ,H + ALICIA KEYS (ROC r4All0N) 30 22 12 - 26 ~e& ~ TRAIN A\\'ARE;COLW.1BIA UHKIN PARK (!LA.CHINE SKOP1WARNER l!ROS I 

0 DOWN • FIFTEEN e GOOD GIRLS GO BAD • E•, 25 ~ JA:fSE/UIFW:U.WAYNE«:.4SHKNE'fNtMRSAI.FtPllBU:I I 45 - 25 
~~~ TAYl.OR SwtfT 896 ~1ACHINE DU$WNft.l.l!IJIOl&B~f1•fH!UtfWJ 

•2• • 20 I ~~:~~U~0~6~!~ HEIGHTS,'Y/ARN~R 8ROS) G 41 20 ~ :~z~ 11!~:l~ 1,Tr.~~~ST (ROC " ATIO)J) • G 73 30 RIGHT ROUND [m 
:gi R.O AIDA (POE 80'1,ATLA.rmc, 

0 14 20 PARTY IN THE U.S.A. 
33 28 LIVE LIKE WE'RE DYING 58 54 CRAWL 

~i: MILEY CYRUS jHOLL'fWOOO. CHIUS BIIOWN jJl\1EIJLG) 

e~• 0 13 DO YOU REMEMBER [ e 65 1511 37 I UPRISING 
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Sales dl'Jta eomplled from a coms:,reheslve s:,ool o f U.S. musk 
merchants by Nlelsen SoundScnn. Sl'Jles data for R& B/hl i:,-hop 
ret&ll char ts Is complied by Nielsen Soundscan from a n&tlo nal 
subset of core sto res that specialize in those genres. 

e A lbums w it h t he ijreatest sales ijains this week. 
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PRICING/CONFIGURATION/AVAILABILITY 
CD/ Cassette prices are SllaJijested list or equivalent prices., whidi 
are projected from wholesale prices.® after price rldic.ates .alblr!'I 
only available on Dua.ID&- CD/DVD after price indicates CD/DVD 
combo onty .waiable. ® DualDlsc .:available.® CD/OV D con'DO 
avai labSe. • lndlc~t es ..,inyt LP I! .wailable. Pricing and ..,inyt LP .wall
.ribillty are not lnck.lded on all chart.s.. EX after catlllog number fndi
c,;1tes title is erdu$ive t o o ne account or has lmited d istribution. 

SONG CHARTS 
See legends on respectiv e chart pages for the Billboard Hot 'tOO 
and Hot R&B/Hip•Hop So~s. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Sonv s, Hot Country Son~ Hot Rap 
Songs, C hristian Songs. Hot Latin Songs and Latin Airplay diarts 
are compiled from a natlonal sample o f data supplied by Nielsen 
Sr03dc3St O&ta Syst ems. Charts are ranked by number of g ross 
Impressions, c:omPl,lt ed by a-os.s-referencl"9 e-x&c:t t imes of alt 
play with A.tbit ro n listener data. Main$tream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Trip le A, Active Rock, 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic,. Adult R&B, 
Hot Christian AC Sonijs, Hot Gospel Son9 s., Hot Dance Airplay, 
and Smoot h Jazz Songs are ranked by t otal detections.. 
e Songs showing an increase In audience (or detections) 

01.'et t he prevloLI$ week, regardl&S.S of chart mO\femenL 

- II :~:;:; :.:~,~:~:::i;~l~n/ 1i:::s:e t itle 

RECURRENT RULES 
SonSiJs are rem oved from the Billboard Hot 100 and Hot 100 
Airplay charts simult aneously after 20 weeks on the Bil lboard 
Hot 100 and U ranking below No. SO. Songs are removed from 
Hot R&B/Hip•Hoc» Songs after 20 weeks If ranking below No. 
50. Songs 1.1re removed from Hot Country Songs atter 20 weeks 
if r,inklng below No. 10 In det ectio ns or &L.Jdlence, p rovided that 
they are not still gaining enough aud ienc:e p oints to bullet o r if 
they rank below No. 10 and post a third con$ecutiv e week of 
audienc:e decline, regard less of to tal chart weeks.. Songs are 
removed from Mainstream Top 4 0, Rock Songs, Mainst ream 
R&B/Hlp-Hop, Rhythm ic:. Hot UUn Songs and Latin AJrplay 
chart$ after 20 weeks If ranking below No. 20 . Descend ing 
song$ are removed from Adult ContemPorary, Adult Top 40 
and Adult R&B after 20 weeks If r.,nklng below No, 1S, after 26 
w eeks ff r1.1nklng below No. 10 , o r after S2 weeks If ranking 
below No. S. Oesc:ending songs are removed from the 
Alternative, Triple A, Active Rod<, Heritage Rock, Christian 
Songs, Hot Christian AC Songs, Christian CHR. Hot Gospel 
Songs, Hot Dance Airplay and Smoot h Jazz Songs charts after 
20 weeks and lf ranking below No, 1s, 

CONFIGURATIONS 
G CD single availab le. (!) Diijital Download a ... ailable.@ DVD 
sinvle availab le. 0 V inyl Max i•Sina1le availab le. ('J Vinyl single 
available. 0 C D Maxi -Sing le available. Configurations are not 
Included o n all sing les charts . 

HOT DANCE CLUB SONGS 
Compiled from a natioo.al sarJ"Pe of reports from d.Jb DJs.. 
• r;tle$ 'With the greatest cllb play inc:rea!;e <Ner the pr'e\l\ou$ week. 

ml.'.E] This award Indicates the ti'lkl, currMlty betN/ the top 20 and on 
IIIDI lhe chart lhe week before. with the L.vgest incrwse In POints. 

AWARD CERT. LEVELS 
ALBUM CHART S 
• ~ecording Industry Assn. Of America (RIAA) certif icatioo for 
net shipment of 500,000 albums (Gold). • RlAA cer tification for 
net shipment of 1 million units (Platinum). ❖ RlAA certificat ion 
for net $hfpment of 10 m HUon untts (Diamond). Numer.il within 
Platinum or Diamond $Ymbol lndieat es album's mulU-platinum 
level. For boxed sets. and double albums with a running t im e of 
100 m inutes or more, t he RIM multlpties $hlpm ents by the num
ber of discs and/or tapes. O Certificat ion for net shipments of 
100,000 units (Oro). Certificatio n of 200,000 units (Platino). 
1 Certif icatioo of 4 00,0 00 units (Multi-Plat ino). 

SINGLES CHARTS 
• RIM certffieatlon for 500,000 l)tlld downloads (Gokl) • 
• RIA.A certncation for 1 m illon paid downloads (Platim.m). 
Nlrl'leral w ithin pl3tinum symbol indicates song's: m~Lm level 
0 RIM certification for net ~ent of 500,000 sinijles (Gold). 

MUSIC VIDEO SALES CHARTS 
• RIAA gold certificat ion for net shipment of 25,000 units for 
video singles. O RIA.A gold certificat ion for net shipmerit of 
S0,000 units for shortform or longform videos. • RIA.A platinum 
c ertification for net shipment of 50,000 units for video sina1les. 
D RIAA platinum certificat ion for sales of 100,000 units for 
Mlortform or loo~form ..,ldeos. N umeral w it hin platinum $Y'mbol 
indicates song's muttlplatlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 
• RIM gold certlficatlOn for net shipment Of S0,000 i.ritts or $1 m lt
llon In S3les at wggested retail price.• RtM platln1.m certlfie3tlon 
for sales of 100,000 units or $2 million In sales .rit s;uggested retail 
price. 0 IRMA gold certification for a m inimum sale of 125,000 units 
o r a dollar volume of $9 m illion at retail for t heatrically released pro
g rams; or of at least 25,000 units and $1 m ilion at ~ sted retail 
for non-theatrk:al titles.• IRMA platinum certification for a m inirn..1m 
sale ol 250.000 units or a ddlar volume of $18 m ilion at retail for 
theatrically ~sed prog,ams, and of at least 50,000 urits and S2 
million at suggested ret311 for non-theabic&I t ltles. 
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LWehouse a5<ends to its ~,:th Adutt lop 40 tap 10, as "Halfway Gone" 
risei n-10. Espe<ialty ootable are two of the song's writing uedlt~ 
Jude Cole and Kevi1 Rudott. 

Cole pla<ed five songs on the Billboard Hot 100 in the eally '90s, 
led by the No. 16-peakiog "Baby, ll's lonigbt." Now lttehouse's man· 
ager, he has 10-1t11itten four of the band's Adult lop 40 top 10s. Rudolf 
reached No. 5 on the Hot 100 with "let It Rodt" in Odober 1008. 

As this i!SU!'s Adult Contemporary Chart en<ompasses the airplay 
tra<ldng Wffk of De<. 
21-Zl, radio's ret11n lo 
seailar musk In the two 
days after lllristmas 
spLIS gains for several 
nonseasonal tltles. 
Holiday songs stKh as 
those by Sllsan Boyle 
(No. 10), the Sllllnen 
(No. 19) and Trans· 
Siberian Orthesua (No. 
20), howner, registered 
enough plays prior to 
Of<. 2S to retai1 bullets. 
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Ilise's "Uprising" be<ol11fl one of just 
seven songs to le.id AltemaHve (viewable 
at bilb~rd.bil/charts) for at least 1S 
ween, dating to the dlart's laooch in tbe 
Sept. 10, 1983, issue. Foo ri;,ters' "The 
Pretendel" holds the longevity mark wtth 
18 weeks at No. 1 in 2007. 
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15 34 BURN IT TO THE GROUND 
NIU:RBAt:K jROADflutmER/HRP) 

10 SEXY LITTLE THING 
CHICIUIIF-OOT EOLINE 

G 14 
NEW FANG 
THEM &ROCNCm VULTURE~ DGC/IN-TERSCOl'f 

111 1? 14 ~ ,?.::s.i~E~ fµNO/AIL>.NHC 
SNUFF 
SLlf .:NOT ROAORUNtlERIRRPI 

18 

• 19 
SCREAM WITH ME 
MUOVAYlfE PIC 

G 21 18 :~,-::::~,~~~;,6,.,1cAl'ffOl 

20 20 12 ~:.A~~AISE 

22 11 :,~~~~AA~~~!ot 1SCARRED 

IT' S NOT YOU 

24 

25 

ffAUSTORM ATLANTIC 

DRAGONFLY 
SHAMAN"S HAJIYEST SHAMAN"S tfARVEST(IHIBAL 

BLACK HEARTS (ON FIRE) 
JET jAEAL HORRORSHOW/fl\'E SEVEfll1CAffiOL) 
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AIRPLAY 
MOtJITOREO 0Y 

SALES DATA 
COl.1P1LEO 0Y 

f!i~l-~f! 
SOundScan Billb®ar1L 

' HOT COUNTRY SONGS~ 

~111 e ad TITLE Artist ... ,.11 
3; ~! ; ; ... •• .. • .. ouc""-,."',"'SO""NG"W'"R"'-ITE'"R"'t ======'----'-M_"_'"'_' _""_".,."'-'• '-'1 "'•• ... o•"'O"'TI"'" "''"'' "'" '-' - ; 1!311i!J ~ -::- • l 2 21.. ~ ,?~N~l~D~ ~ R~! G~A~Er<D ).l R rn 1AR TR v~e~~ ,_. 27 

NEED YOU NOW Lady Antebellum 
P.WOALEV,LAO'( A»TESELWM O HAY'IIOOD,C.«EllfY,ff SCOTT,JJ(EAA 0 CAf'tlOl NJ.SH\'ll l E 27 26 2 

3 

4 

8 

8 

7 

8 

9 

10 

11 

12 

13 

14 

111 

18 

17 

4 4 ::,~~~:. ~~~E8~~~.~~~E~i.iOUR EVES ' ~;~;:.~:~: ,'~ ~ 28 26 

10 10 

11 13 

12 12 

13 

14 

16 

15 

16 

21 20 

22 22 

23 23 

24 24 22 

25 25 24 

2 

3 

• 4 4 

0 
0 • 8 

II 12 

10 10 

11 12 14 

• 16 15 

16 16 

14 10 

18 17 16 

e 19 17 

17 14 19 

18 15 13 .. 21 20 

fef 20 22 

G 23 24 

22 22 25 

SOUTHERN VOICE Tim McGraw 
6 GALLIMORE T MC6RAW,I) SMlllf TOOUGLA.S,6 OIPIERO • CURB 

DO I Luke Bryan 
JS 11:VENS L.SHVA."11,t.Kfl lf'f,D.HA'fWOOD 0 cAPnOL NASH\'ILLE 

WHITE L 1AR Miranda Lambert 
F.UDOELL,I.LWflUCKE M.lA"SERT,M.HW (i) COLUMBIA 

THE TRUTH Jason Aldean 
P,O'.KOK JAMESAMOHAO£ @ BROKEN BOW 

HISTORY IN THE MAKING Darius Rucker 
FROGERS O RUCKER.FROGERS,C l•ILLS Q) CAPtlOl "11'-SH\'ILLE 

RED LIGHT David Nall 
F.UDOELL,M.WHUCKE lUUtGLEIOt.1,t.l PEIMCl:,D t.lAIKOSKY (i) r•tA NASH\'ILLE 

WHY DON'T WE JUST DANCE Josh Turner 
F.ROGERS J.SEA\'ERS,J.Slr<6LfTON,0.8ROWN @ t"CA NASM\'ILLE 

BONFIRE Craig Morgan 
PQ'OOKNEt L.C MORG~ RQTI<IN,: ornr<EY,C MORGA.N,M ROGERS ' BfO, 

AMERICAN SATURDAY NIGHT Brad Paisley 
F.ROGEkS B.PAISHY,A.GORLEY,K t(l't'ELACE Q) AMISTA NASH\'lt l E 

EIGHT SECOND RIDE Jake Owen 
J RITCHEY J.DW'Etl E DURRANCE • RCA 

THArs HOW COUNTRY B OYS ROLL B illy Currington 
C CH,O.IBERLAIN 8.CURRrNGTON B CURRlr<6TON 0.0AVIOSOH 8 JONES G MERCURY 

CAVIN' FOR ME (WAVMAN'S SONG) Toby Keith 
J KEITH,M WRIGHJ KEITH SH-OW 006 Nit,SH\'ILLE 

TWANG George Slralt 
G.SIRAIT T.BH \YN J.LAUDEHDALE K MA.RVEL J RlrC.H @ r•tA NASH\'ILLE 

'TIL SUMMER COMES AROUND Keith Urban 

A LITTLE MORE COUNTRY THAN THAT 
C CHAJ,IBERL.AJN O POYTHRESS A.L.ftEK W.\'ARBLE 

HILLBILLY BONE 
S HENDRICKS C.WISEMAN.L LAIRD 

TODAY 
r•.'IIRIGHT,G-"l U.N B.LQNG,TL JAl•ES 

(i) CAPITOL NASHVILLE 

Jason M ichael Carroll 
ARISl'- "11'-SH\'ILLE 

Carrie Underwood 
G:) 1!;1/ARISl'- t.lASH\'ILLE 

Easton Corbin 
MERCURY 

Blake Shelton Feat . Trace Adkins 
G \\'A,RtlER BROS./WRN 

Gary Allan 
, r•C'- »'-SH\'ILLE 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU Kellie Picil:ler 
(i) 19,IBftA C.Ut.lDSl:V C.LlNDSEV:A.IIMY0, 1.vEHGES 

BEER ON THE TABLE 
P•.KNOK jJ THOI .. PSON.K.JOHNSOt.l,A.ZACK) 

KEEP ON LOVIN' YOU 
O.HUH (C.Sl'-PLHON.TWILLP•ON) 

Josh Thompson 
(!) COLUMBIA 

Steel Magnolia 
@ BIG MACHINE 

10 

12 

11 

1' 

15 

15 

17 

17 

11 

11 

2t 

21 

23 

22 

With l0.6 minion 
audien<e impres- 29 29 

~ons, <hart veleiao 30 30 
spends a se<ond 
week al No. 1 with 31 

seoind biKk !1om 
"Keep Oo loving 
You" album (Set 
story, page 38). 
lead~nglt 34 32 

"St1ange" peaked 
at No. 11 In lily. C 34 

38 35 

G 42 

G. 
G 43 

40 38 

li!J1.8miUlon 
Impressions, G 40 

Rucker's holiday 42 4 1 
track earns the 
Greateit Gainer nod G 
as 1urrent single 
"History in the 

44 44 

Making" adlie\les a 4a 37 
new peak po~tion 
at No. 8. H~ fourtlt 411 48 

top 10 follows llvee 
dlart·loppe11 G 
between O<tober 411 46 

2008 and August 
2009. 

49 45 

80 36 

Title ffi ~111 e sa ARTIST ~- ~! II 1, .. PRlltl & tlUtA8ERi D1Sl lt18U11Nt LABEL (PRIC!:) 

Fearless D 1 

Play On 

Lady Antebellum • 1 

CURR 79152 (!_8 98 
Southern Voice 

~~,g:~ll.!'.~:~,~ The Fwndation • 
DARIUS RUCK ER 
CAPITOl ~A.SHIJIUE 85SOI> {18.9Bi Loam To 1..1\/e • 1 

Wide Open • 
Taylor Swift II 1 

Revolution 

'AIM.ftMStEYomiol (18.SS'.I Hannah Montana: The Movie • 1 

REBA 
Stt,RSTIU)'.!-'0100V,Al()R'(('l8~)® 

TOBY KEITH 
SHOW DOG NASH't'ILLE 027 (18 98) 

GEORGE STRAIT 

Keep On Loving You 

American Ride 

P•CA NASHVILLE 1m113~1ur• Gll P3.9S) Twang • 

SUGARLAND 
r•ERC.URV 013.J26,'UMG.N (1J 98} 

Gold And Green 

SUGARLAND 
r•ERCURV D11273•Jur•GN (13.98) Love On The Inside B 

~J1~~H tM~~IJ~!~mw (l B.DS) Oelying Gravity • 

!~~~iii:,.~•98! American Saturday Night 

RASCAL FLATTS 
lYRlC STREET 0026(14 (18 98) 

LUKE BRYAN 
cAPnOL NASH','llLE: iS83l \18.98) 

KENNY CHESNEY 
BNA -49.53-11/StAN (11:98) 

Unstoppable • 
Ooin' My Thing 

Greatest Hits II 

=~:~:~~~a.~ # 1s ... And Then Some 

Y.:,~~I.ISIC\1',et OOI/ThasWh.11C..Cwtylli2 

28 26 27 ::!c~!v <;.~:~i~~~.~~8\ Little Bit Of Everylhlng 

27 26 

29 13 

34 33 

• 38 

38 

37 

42 

G 
44 

48 

411 

47 

37 

36 

39 

47 

45 

44 

46 

29 

41 ~ 

36 r;;., 

40 t 
38 :E 
42 

44 

45 

46 

43 

-

~!~~!~ ~~5~1~ 'ilBl Greatest Hits Volume 1 ~~~=~w:1,_.., IIO\illa\~1,t\QilAC<IJrty°"""" 

JUSTIN MOORE 
\!ALORY 0100 (10.98) 

Justin Moore 

!~:,7:~~1GN\!49'COU>lll® LIVE On The Inside 

GLORIANA 
EMIILEPoCi'REPRSEi\\'ARtlER RROS 51978G'n'RN (1J 96) 

Gloriana 

KELLIE PICKLER 
19/BftA 22flll/Sl• N (11.98) ® 
DIERKS BENTLEY 
CAPffOl Nit,SH\lllLE-02158 18.98} 

Kellie Pickler 

Feel That Fire 

~~~!°~rt,iQPlU,!\!itJ'.l~Ofl.oYe>llld~ 

~~,~~;,;,~~~~~:. 118 ,.1 Lucky Old Sun 

;.~JE ~~.~~01 OU.fl) Ride Through The Country 

t:R~~ otPwY~~Iv {113174/UMGM (13 98) Natural Forces 

ERIC CHURCH 
CAP"OOl Nit,SH\111.LE 20810• P2 9-!l) 

JAKE OWEN 
RCA 31287/SNtl (12.98) 

RANDY HOUSER 
UtJIVERSAL SOUlH 011699 (10 98) 

MARTINA MCBRIDE 
Ri;.A.34190,,SMN (17 98) 

TIM MCGRAW 
CURB 79118 (11.M) 

TRACE ADKINS 
CAPfJOl Nit,SH\llllf 20281 (1898! 

REBA MCENTIRE 
IIICit, tlit,SHVILLE 0116fN/Ut,1E fJ9 98} 

JIM MY WAYNE 
\'Al.ORY JW0200 (12.981 

PHIL VASSAR 
U"l't'E.RSAL SOlllH 013125 (13.98) 

Carolina 

Easy Does tt 

Anything Goes 

Shine 

G reatesl Hits 3 

X: Ten 

50 Greatest Hits 

Sara Smile 

Traveling Circus 

• Artist g i i IIIIPRrNT & KUM BER I PROMOTIO~ l '-BEL 

Zac Brown Band 26 K.Sll:Oit,Ll 2".BMOWN l BRO'IIN,W.DURREtlf Q) HOl• f GROW!t,'AILANTIC/BIGCl!R PICTURE 

OUTSIDE MY WINDOW Sarah Buxton 25 S.BUXTON S SUXTON,V SHAW,I •. J HUDSON.G SUAR l'r'RIC STREET 

Justin Moore 27 J STO\'ER J.WOORE J PA.ULIN .S STO\'ER VA.LORY 

HELL ON THE HEART Eric Church 28 J JOYCE E CHURCH,D RUHit,tU SPILLMit,N t'!) CAPITOL rtit,SH't'ILLE 

GIMMIE THAT GIRL Joe Nichol• 30 PA.'IIFUGHT R.AKINS.O DAVIOS0"11,8.HAYSUP (i) UNIVERSAL SOUTH 

CAMOUFLAGE AND CHRISTMAS LIGHTS Rodney Carrington 
@ CAPITOL ftASH't'ILLE 

31 

32 

THE MAN I WANT TO BE 33 J.S'JHOUO 6.JAJ.1ES,T.r<ICHOLS 

WHISTLIN' DIXIE Randy Houser 32 PA.WR4GKT,C.A.UDR£TCH, Iii (A.HOUSER,K.TRIBBLE) (i) UNl\'ERSAL SOUTH 

HIP TO MY HEART The Band Perry 34 tl CHAPMMt K PERRY.R PERRY,N PERRY.B BEAVERS @ REPUBLIC ltASH't'ILLE 

LOIIE LIKE CRAZV Lee Brice 35 0 JOtUJSOtl O,JOHNSOt.l,T JAMES (i) CURB 

IT'S JUST THAT WAY Alan Jackson 37 AfflSIA NASH't'ILLI: 

PWORLEYLAD'f AtJTESELLUM S.STE\'ENS C.R.6ARLOWE H Llr<DSEV 
Lady Antebellum 

CAPITOL ftASH't'llLE 36 

HOW FAR DO YOU WANNA GO? Gloriana 37 
" ·SERLfTIC M.SERLEllC J Sl EELE,D t.lYRlCK @ EPABlEM,'\\'ARNER BROSJ\YRft 

19 AND CRAZV Bomshel 
r• IR\Ylrl ,J KUR,K 0),l lJt.lSOPl M lRW~.J KEAR,K OSMUNSOt.l,K SHEPit,RO (i) CURB 

THERE IS A GOD Lee Ann Womack 
T.BROWN A.GOflLE'Y.C.OUSOIS • MCA rtASH't'ILLE 

DANCING IN C IRCLES Love And Theft 
J COPLAN,R.E ORR.till S.B LllES,R E ORRALL,R SPRINGER (i) LYRIC STREET 

FEARLESS Taylor Swift 
rl CHAPWit,/U SWIFT SWlfl,L RQSE ,H Lit.JOSE I SIG MACHINE 

SHE WON'T BE LONELY LONG Clay Walker 
KS IE(lil,Ll (D.J(lHMSON,P.O'll0Nr<£LL,0.CRlffm G CUMB 

EVERYWHERE I GO Phil Vassar 
PVASSAR P:'t'A.SSAR J.STE£Lf UNIVERSAL SOUTH 

OUGHTA BE MORE SONGS ABOUT THAT Montgomery Gentry 
B CffMICE'f E MONTGOMERY.G HMlltAN,P.O'OONr<ELl.K TRIBBLE G COLU~1BIA 

I WANT A HIPPOPOTAMAS FOR CHRISTMAS Gretchen Wilson 47 
(i) REDtlECKJCOS 

Mallary Hope 
(i) MCA MASH't'ltLE 42 

Matt Kennon .. 
(i) SAI.IAJA).1/STROUOA.VARIOOS 

J immy Wayne Feat. Daryl Hal I & John Oates 
@ \'ALOAY 31 

(i) TOP BLUEGRASS ALBUMS'" 

ARTIST Title 5 IMPRIHl & KUUHER i OISTRl8Ullr<6 LUEL 

STEVEMARTt,1 n-e ()w.c llew S<ngs for The F, .. Slmg Bi<l<> 
<l)Stw:f:6106-IJ• Ht)Jtl)lfl 

2 13 PATTY LOVELESS Mountain Soul II 
SAGUARO ROAD 2~976 

11 • 66 OLD CROW MEDICINE SHOW Tennessee Pusher 
tlElTI\'ERK JOS12' 

4 16 THEISAACS 
O,l,l]lt:Rll.ls«::GRCtJ>46014 

The I""'°' ... Nilllaly: AA linos1 A C;wela Cdl!dlon 

5 70 illllll\llGll\lill'MllllHf.lllafaMlil!INE !lf.nim1Ji.wt1b!»ilnmllltiln 
GAITHER PAUSIC GROUP 42736 

8 15 RICKY SKAGGS Solo: Songs My Dad loved 
SAA6GS FAI .. ILV 901009 

7 10 SAM BUSH Circles Around Me 
SUGAR HILL 405.SJWELK 

8 67 illllll\llr.tm'II\MllllHilllafaMli IIINIS 
CAI IHER r•us1c GflOUP 42137 

lf.nll<at:M1 I.Ill' -~•ij!~ 

10 0 t3 ] STEVE IVEV 4 
Ir.I 54334/t.1ADACY 

Bluegrass favontes 

10 23 SARAH JAROSZ Song Up In Her Head 
SUGAR HILL 4049/\YELK 

2, 

'CROW' FLIES HIGH 
21 

" 
32 

Steve Martin's "The Crow" logs a 

28th week at No. 1 on Top Bluegrass 

Al bums, the third -longest No. 1 

run since the chart launched in 

July 2002 .. Two Alison Krauss sets 

are the only titles to post more 

weeks at the summ it, led by "Live," 

29 

23 24 21 ~~~u;;0~1~ 3~.~u~g~,, .,1 Thal Lonesome Song • e 50 60 ~~~~~~r._.,, lhatllon'IMakeMeABadGuy • 

which logged the last of 101 weeks atop the Nov. 13, 2004, 

chart. Krauss spent 55 weeks at No. 1 with "Lonely Runs Both 

Ways" from 2004 to 2006. Martin is Billboard's top bluegrass 

artist for 2009, while "TI1e Crow" led the year-end bluegrass 

albums round up and h elped lift Rounder to No. l on the blue

grass label recap (Billboard, Dec. 19). -Wade Jessen 

e 27 

25 25 

26 

23 

CHRIS YOUNG 
RCA 2:l818/St• N (10 '98) 

ROSANNE CASH 
r•it,NHATTA."11 '9~571if8LG 118 95) 

The Man I Want To Be • 51 

The List 50 46 

Data for week of JANUARY 9, 2010 I For chart reprints call 64 6.654.4633 

49 

47 

JOE N ICHOLS 
Ut.llVl:ll;SAL SOUIH D12989 (13.98) 

WILLIE NELSON 
9fNjtffU.tl.lf: NOlE 6719'1,at (119BJ 

Old Things New 

American Classic 

1~ 

1, 

Go to www.billboard.biz for complete chart data I 49 
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1(t)TOPR& ALBUM?(-HIP-HOP 

• 92 2 

2 I J TtlE ELEMENT Of FREEDOM MS](/J 4!iS71 "iRtAO 

mlffll YOUNG MONEY 
~ Wl!Ulf. Y(l(lll;MONf'tCAS,jP,t:t,['tOIP,[PSALW0T~013?9i\JIPG 

EMINEM 

10 l,.!2:!!!!.!!i!!il!!i.!!!l!i!Ui!!l!l!!!!21l!!ill!Sa:I!l,J!ill,I!!!i>...I 

29 :H~~ ... :.~~~~C~r~1~8~~!~ • 
RIHANNA 
RATED R SRP/OEf JAM {l13736/IOJ).1G 

ROBIN THICKE 
SDT11£Ft.ll"f:TIIESlSSIOM$Tlo'l "RAMJJll'~(lPf 01l1'0&16A 

CHRIS BROWN 
GRAffffl IVE 14 ' L 

l 6 t.~ ':';~EPRINT l ROC •ATION '20"56' AG "1 

GUCCI MANE 
JT vs 1)1'~ 

17 
I LOOK TO YOU il.RISTA 100l3JRMG 

50 CENT 
ISfl 

1
7 I~,~~.~f-~G~ILAl<TIC """ AC 

R. KELLY 
Ulilffll ff> Jl\'E 3113 JLG 

• 

2S ~~~~NllitffCCl.UrA611l891~2,Sffi'ltAUS1Cffi . 

14 MARIAH CAREY 
tt£tll(Hll$ GF •II INl'UIF[Cl u1i;n 1$1.1,ND 01322 ~l)JW(j 

TIMBALAND 

34 EPIPtlANY OEF JAi.i 012797 ID.J11G 

BOYZ II MEN 
LOVE OECCil. {11JJ9J ~ 

NEW BOYZ 
SDIIIIYIU/lll.MIDAJC !HJffl'ASVW:Ws»c:l!.WAFI.EA !FOS.. 

15 

CLIPSE 
Tll THE CASKET OflOPS 00.Ut.!81.o. 21099. stM( I.IUSIC 

JUVENILE 
cocrv f.CDtiflOENT UTP(l ATLANTIC 51 1263/AG 

B.G. 
TOO IIXll 2111E f\CllYWOOO OtC.li!)A, Ol'l'..l\lLNlrlC 207.UI 

MARY MARY 
THE SOUIG t,tfB' n~,cx::tJ..MWI. 21l081• SOflV MUSK: a,i 

62 

ANGIE STONE 
UNfXPECT£0 $TAX 31288/CO~CORD 

TECH N9NE 
K.0.D. SlRANGE 64/ Rf,C 

I 

17 ~~~~.\~IR lOsPOLO tHOIJNDS/J 5'90/, Ri,G\ 

WALE J 
ATTENn ON OEFICIT ALLIDO INTERstOPE 013229• IG 

45 ~~.:~~E ~:,;~2:, 23399,JLG 

MICHAEL JACKSON I 
lS THE OERNITIVE COLLECTION IAOTOWtl 013297/lJ).!E 

BLAKROC 
&U.KIIOC BtAKftOC 33032A EX. 

21 ~~'"''"'"'"'"'""'""°''""''"" 
26 ;,~,'!;~IIC~ SCHUt17JOEf JAi, OIJO95''°J"G 

BEYONCE 
MNNll'IJl:l:lll'.l~ltmESilf.llOUCIU9!.Blw.Dl'IISEE: 

HURRICANE CHRIS 
UMlEASHm POLO 6AOUNOS,,J 36577/Rt-'G 

T.I. 
PAPER TRAl. GP.At<O HUSTLE,,.AllAIHlC 512267•/AG 

JOSS STONE 
C:OlOUR ltE FREE! \IIRGIN-57059 EXJCAP110t 

II 

41 ~~!~!i~n~!:lfVittt:1:4ffllfJ:sttlPf01;J)((1!6A • 

19 :U~!~!oose v,m fORECAST 012677NG ® 

Trey Song, is one of many artists enjoying 
lhe holiday searon as he posts his se<ond 
innease of at least JO% on Top R&8/llip· 
Hop AlblllllS In the past lhree weeks. With 
an !mprovemenl of 7,000 units (to 27,000), 
"Ready" has Its best gain since its 
September debut. 

Billb®artl. 

. ~ MAl,..STREAM 
~ R&B/HIP-HOP~ • 1;IBiT1TLE S •il ARTIST /IMPRJNT, PHOMOflON l.Allfq 

1 17 

22 

I INVENTED SEX 

SAY AAH 
TREY SONGZ FEAT. FABOLDIJS lSONG 800K,IAILArn Ic 

BABY BY ME 
-50 CElfT FEAt llf:.YO SHADVJ'il,FTERJ.IATH/UlTEFISCOPE 

HOW LOW 
LUOACRtS (OTPiOEF JMA/lDJP,tG) 

EMPIRE STATE OF MIND 
JltY·Z + ALICIA l:EYS {ROC IUTION) 

PAPERS 
USHER (lAfACE/JLOl 

SPOTLIGHT 
tu:tl t.W4E FE.AT. USHER Bf40: ~Vi'l'AAt61 BROS 

HARD 
IIHANNA FEAT. J EElY SRPJOEF JA).I/IOJ\1G 

TRY SLEEPING WITH A BROKEN HEART 
ALICll lEYS r..lBK/JiRIAG 

GANGSTA LUV 
StlOOP D060FEAT, 1HUIREAM 11:mmsm.£fflCflflY,'CAPfTOl) 

I CAN TRANSFORM YA 
CIIIIS BROWN FUT. LI. WAYIU: & SWIZZ BEATZ (JI\IEiJLG} 

I GET IT IN 

SEX THERAPY 
ROBIN Tllt:KE STAR TRAKJIN lE.RSCOf'E 

BAD HABITS 
MAXWELL CotUt~BIA 

1AM 
MARY J. IL'6E (t.lAlRIARCHIGEFfUl/llnERSCOPE) 

WASTED 
tll,IXI IIIMIEIUT.PlQOR(l,ll». .... llllM ~i;n,.,wl'Ell:~j 

FOREVER 
DRl Kf (HARVE'V t.1ASC,N.r20t1E ,1/STREAt.tt.mLvnERSCOPE) 

I WANNA ROCK 
SHOOP OOGG tDOGGYSlYLEIPRIORITY/CAPllOl) 

HEY DADDY (DADDY'S HOME) 
USHER FEAT. P'UfS LAFAC-EJJLG) 

0 LET'S 00 IT 
Will FlOCl.l FUllf JSO ICt Y/ASYlUF,l;WARNER &ROS.) 

24 I REGRET 
t9 19 LETOYA FEAT. lUOACRIS JCAPfTOL) 

- 23 12 ~~E~~ ~1~~~0/JIVEJBATTERY 

28 26 NEW IOYl FllT. RilY J (SHOTTYIASYLUMJWARtlER BROS.) 
TIE ME DOWN 

15 •• ,., ,um, FEAT.AKON {GUWJASTRAlYIERKSICAPITOll 

FOREVER 
DRAKE HAf.11/EY li!AS0Nr20NE 4/SOlfAIAut.f/mtEIISCOi'Et 

HARD 
RIHANNA RAT. JEElY (SRP/OEF JA.t.1,'IOJ).!Gf 

20 i.~f !;,~0~8~~:A HEIGHTSIWAR"'R BROS,) 

TIK TOK 
USHA {MSZ WOMEY/RCA., RIAG) 

TIE ME DOWN 
MEW 80'fZ RAT, RA'f J (SHOlTV/ASVLUM/WARNER BROS.) 

11 ~!!'~~T.~M(!l()G6'IS1',t£-,f.OJ'ntJ.) 

SWEET DREAMS 
B£YONCE ("USIC WORLDICOLUWBIA) 

DO YOU REMEMBER 

MONEY TD BLOW 
_,IIUIN ftAT. l l WA'l"II( 6 OIUI~( (CASN lit:l-.E°YtlM~S,l,J,. WOf-O'Mll 

HOW LOW 
LUOACJUS (DTP10Ef JAFAJIDJIAG) 

13 ~f,7~K~Y~O ~~~::COfEI 

14 :~'!i,:T. N~! {S"'OY/AfrEH>,. /N/,.fERSCOfE) 

SPOTLIGHT 
GUCCI MNlf: FUT. ttSHER t,OOK SfJti'tO..AS'flLIIIIL'IIAAN:R BAOS.1 

I INVENTED SEX 
TREY SONGZ FEAT, OMIE (SONG 8001</ATLAWUC) 

SAY AAH 
TREY SOtlGZ FEAT. FAlliOLOUS (SO~G BOOKIATI.AtHIC) 

PAPARAZZI 
UDY 6A6A (STflfAt.tl.1(£.l«lHLl\'E.-CHERRYTfHi1fllffiSCCf'E') 

lO ~n~rf:It ~.~,"t.~. ,O~POlO 6ROUNDS1J/RMGI 

CARRY OUT 
l M&WaJflAl. JUSTIWTMEIUQ(f.~~Mlllr.otli'l} 

I WANNA ROCK 
SNOOf 0000 00(;.0YSIYLE/f'Rl0Rln'/CA1'110L 

CRAWL 
CHRIS 8AOWII lJP/EJJLG) 

0 24 15 rr::~OONSTOt.lEIJl\'E,'BATTERV 12 :.~~~A01~~.~~~~~ i:V.111 W.TZ (JIVE/ ... GI 

- 28 l3 ~~-~?(l:~f:;,O,COLU'IBIA) GIVE IT UP TO ME 
Sf\AIIIIA FEAT. LI. WAYNE jEPIC) 

SAY SOMETHING 1AM 
llMBAWID FEAT. DRA.ICI I.IOSlEY18.ACKGROUNO,'ltHER MARY J. lliUGE t.lAIRIARCHIGEfFEN/lrt lE..RSCOPf:) 

FED UP 
ILJ KIUUDRAl.ml!Ell DINL TOUll6 .&LY I IIIOIIIOSS ("11: Mil:Sl,1:1] 

17 ONE TIME 
JU:SnN 81E81:R JISLMI0.,10J'-'G) 

MEDICINE 
PllES FEAT. KERI IIILSOIC BIG 6AlESIATI..AHllC 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS (M8KIJ.'RMG) 

TELEPHONE 

I GET CRAZV 
NICKI MllilAl FUT. LI. WAYNE jYOUr<G MONEY) l l :Rn NEY SPEARS (JIVE/JLG) 

IMMA BE TIP OF MY TONGUE 
JAOGEO EDGE FEAT. TRINA & IIUOCI IWIE SLIP-N-SLIDE 

CRAWL 
THE BLACK EYEO PEAS (INTERSCOPE) 

16 WASTED 
CHNS BROWN !JMIJLG tu(.l;IIMll(fUl. PUQOIIOJDAMIMlll / .t1J,"fWffil"•\Ulll(Rflll05I 

ECHO MEDICINE 
R. KR LY fJIVE/.lG) PLIES Ff.AT. KERI HILSON (81G GATES/AILA.NIH;) 

WE BE STEADY MOBBIN' ONE LESS LONELY GIRL 
JMnN 81EBEA l!SLMH>,,10J'-'G) Lil Wil.'fNE FEAT. 6UCCI MANE (NOT USTEO) 

ALL THE WAY TURNT UP 
ROSCOE DASH FUT. SOUUA BOY TELL 'fM (MUSIC LI/IE) 

H.A.T.E.U. 

I GET IT IN 
01111,/IIOW fUT WCC1 ~Iii ,;ST16l'#t~ . .OJ\IUS'CWOIIGfl" U.GJC»!'Ol) 

BREAK UP TO MAKE UP 
JEREMIH ("UCK SCHUi.Tl/DEF JAM,10-Jt.lG) 

IN MY HEAD 
JASON Ol:RULO lBELUGA HE1GHTS/WARN"Eft BROS.) 

After taking a bow last week due to street violations, Mary J. 
Blige's "Stronger withEach Tear" vaults 92·1 on Top R&B/Hip• 

Hop Albums to give the veteran songstress her ninth chart•top• 

per. She's now one behind Aretha Franklin (with 10 No. ls) for 
the most leaders among women in the tally's 45-year h is tory. On 

the Billboard 200, "Stronger" is Blige's 10th top 10 as it enters at 

No. 2 witl1 330,000 uni ts. 

Young Money nabs Hot Shot Debut honors on Top R&B/ 

Hip•Hop Albums as "We Are Young Money" bows at No. 3 with 

142,000. The set, which features turns by Lil Wayne, Drake and 

Nicki Minaj, houses fonner Hot 100 and Hot R&B/ Hip,Hop 

Songs top 10 "Every Girl." The current single, "Bed Rock: as

cends 7.5 on the latter listing. -Raphael George 
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AIN'T LEAVIN WITHOUT YOU 
JAHfJM DIVINE MILLJATLANTIC 

15 :1,~,~~~s~~\~!T~A~,~LL 

S ~,~Lg: E ~.~,;,,; OVE 

8 13 ~~l!!~~!AM; C.,-UN!VERSAL MOlOWNJUt.1R6 

1=7=:l;=::18 :~ .. ~~Kl~~; ~ R~~o":'K!~TING FOR 

35 ~:.~,;rw~~E ,V:,~~~~'~::ou • 
• 10 33 ;,!-,~~~,rW~~?~, '1AL.CO 
10 15 ~~;~~;i,, ~KJ'!! ,~ lANYTHING 

CD THIS IS IT 

12 ,. 1 t 14 io~1SJ~~~::t Tflf'Y SOtNlZ ATLMHIC 

TRY SLEEPING WITH A BROKEN HEART 12 
.IIUClil. KEYS "BKIJ,IR).IG 

19 15 13 ~!'~u:!~~,;~,~,;~~~o U NO MORE 

16 11 ~~~~:~f~/~~ U 18 

17 17 

18 19 

19 18 

20 21 

FISTFUL OF TEARS 
MAXWELL fCOlUM81'-

BULLETPROOF 
RAJtfEM OEVAOOIIII FEAT. LUOACIIS JM / JLG 

1AM 
MARY .L BUGE MAIHt/1.RCH/GEffEN<'INTl:.ftSCOf'E 

NEVER KNEW I NEEDED 
NE-YO EF JMl1VIALT OIS~EYIIOJMG 

SEX THERAPY 
ROBII TlllC.t:E STAR TRAl(IINTERSCOP 

I CAN'T MAKE YOU LOVE ME 
IIOYl II MEN OECCA 

LOVE SUGGESTIONS 
Will DOWNING CONCORDIC/AG 

STAYING IN LOVE 
MPHil.El S-AAOIQ COlU"BtA 

OH 
ICEVON EDMONDS MAKE} 

FOREVER 
OftAKE HARVEY MASON/ZOflE 4/STR£A~lUIJEtlNT£RSCOPE 

HOW LOW 
WOACR1$ (OTPJOEF J.il.lA/IOJMG) 

BABY BY ME 
S,O CHIT FEAT. NE-YO SHADY/AflERMAl H,IDfl l:.RSCOPE 

GANGSTA LUV 
SNOOP 0060 FEAT. THE.o!OM PflORfTYiCAFfTOL 

TIE ME DOWN 
t1EW I OVZ ff.AT. RA'f J (SHOHY/AS'r'LUt-'iWARNER BROS ) 

SPOTLIGHT 
QJCCIMMEffAT.U$1Et SIJJAllAS'W.WARtl:RlROS 

I WANNA ROCK 
SNOOf OOOG JOOGGYST'ltE/ffUOfllT'Y,CAPllOLI 

WASTED 
fUCIMlllff"fAT. KJUORGJIM.UCUMII We..l~'OOUY ..... WIIIElll!R('& 

RUN THIS TOWN 

0 LET'S DO IT 
WAKA FLOCKA FLAME SO lCEYJASYlUtA/WARNER 8ROS 

I LOOK GOOD 
CHALIEIO'I' OJRIY 3kDJJIVE/BAl1Efl 

WE BE STEADY MOBBIN' 
llL WAYtiE F£At GUCCI MANE (NOT LISTED 

FRESH 
t TIii G MOONSTONE/JIVE/UTTER 

I GET CRAZY 
tlt:KI MmAJ FEAT. Lil WAYIIE ('fOUflG t.10NEY) 

SAY SOMETHING 
Ta.16AUli!D fOt. DIWE ~tDSLEY1&..ACKGflCUC0.,1NlERSCCff 

SHUT IT DOWN 
PJTBULL FEAT. AKON iMR 305/POLO GROUNDS/ Ji'RIAG) 

ALL THE WAY TUR NT UP 
RO$COE DA.Sf\ FUT. SOUUA IOY fill 'EM F-'lJSIC UN 

MEDICINE 
PUE$ FEAT. KERt llllSON BIG OAHS/A1LAtmc 

FED UP 
a,f>W_fllffAT. USIIOI.IIRl,if.'fOO»GJlll'f·1,a:mss('M.TH[llrn:El1 

50 I Go to www.billboard.biz for complete chart data Data for week of January 9, 2010 I CHARTS LEGEND on Page 47 
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IMPRINl 
Artisl I 

Trey Songz Featuring Fabolous 
V.'tC«flYO COREUwLJA'1.0R_)I M ffREREV R j flEVERS,ON TSCALE~ WALKA.O ctflnl) (!) s~ liO()((JATUITTIC 

BEDROCK Young Money Featuring Lloyd 
.l#lt: "t lf'l tJ Wt Qt IJ;l,IUI, 

Usher 
u) LAFACE/JLG 

50 Cent Featuring Ne-Yo 
0 SHADY1AFTERIIATH,'ltHERSCOPE 

Alicia Keys 
J 8HASKER (J 8HASKER,A KEYS,PREVNOlOS) (!) rlSK/J,'RI.IG 

PRETTY WINGS Maxwell 
H.OAYIO,r.lUSZE H.OA\lll>,1.IUSZl: (BG) COWl.lBIA 

I AM Mary J. BIige 
STAFIGATE jl ,IJ_SUGE,tA.S.ERIKSEN,lE.HERMANSEN,J.AUSTIK-,E.OEAN,M.BE1TE) u) MATRLAACHJGEFFfN.,1tHERSCCl'E 

HARO Rihanna Featur ing Jeezy 
C STEWARl,T ~ASH (TNASH.C.A SID\'11.RT.R F£NTY.J.W.JENICINS) (!) SRP/OEF JAf.1/IOJt.lG 

I CAN TRANSFORM VA Chris Brown Featuring Lil Wayne & Swizz. Beatz 
SWIZZ 8EATZ (C 8ROWN,J 80Y0,K OE.OJ J A 6EREAL,0.CARTER) (!) Jl\lf.l.l.G 

AIN'T LEAVIN WITHOUT YOU Jahelm 
K.littEE iKGSlWL~,8.P.ffl,.',M.1,0J~mu.t,DIJ.St.l.£tJI~~ (i) llMll:WlAJUJllt 

GOD IN ME Mary Mary Featuring Kierra "KiKi• Sheard 
W.CAMPBELL W.CAMPBELL.E.ATKINS•CAMPBELL,lATKINS.CAl,IPflELt 0 MY BlOCKi COLUMBIA 

WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman 
FATBOI (l OOOGlAS.R.DA\ltS.A WASHINGTON) (!) 8RIC-t: SOUAOISO ICEY/VIAR)JER BROS 

SEX THER.APY Robin Thicke 
FWJIIOA OC~.HOTSAIJ:::E .1HIJ(ff.0EANJJ(J.:ES~HIMl;KER,S(,OT11,Efl.J.GI.IJO(W.G(IJ)} G) SIM TIW(,INl'ERS!Xff 

I WANNA ROCK Snoop Dogg 
S 0£\IILLE (C.C.BROADUS JA .. E.MOlltlA.A GltNARD, JR t @ OOGGYSTYLE/f'RIOfllTY/CAPITOt 

SPOTLIGHT Gucci Mane Featuring Usher 
POL OW OA DON R DAVIS .u RAVP•o«o IV,J JONES} 0 BRICK SOUAOJASYLUMl'IIAR)JER BROS 

YESTERDAY Toni Braxton Featuring Trey Songz 
FAAIO: E,H Mil.SON, JR. J fRAtlKS.J ARMSTRONG.M 'A'HfTE,T8ATTLE,T8AAXTON ~(!)0 ol.TtANllC 

SOLDIER OF LOVE Sade 
SAOf,M.Pf LA $.AOU,A.HALE,S.MAllHf.WI.IAtt.PS.Of NMAN EPJCiCOLUMBIA 

MILLION DOLLAR BILL Whllney Houston 
SWIZZ BEATZ.A.KE"YS CA KEVS.K..OEAN.N MAFIRIS,A.W.FELOEFI.R.TYSON) 0 il.FllSTAJRI.IG 

GANGSTA LUV Snoop Oogg Featuri ng The~Dream 
C STEWARl,1 WII.SH jltlASH.C.A STEWII.RT.C C.8ROAOUS JR ) (!) OOGGVSTYLEi'PRIORITY/CAPITOL 

FOREVER Drake Featuring Kanye Wesl, Lil Wayne & Eminem 
SCf-10,. j tA SAMl£LS,A GRAHAl,l,l(.WEST.OCARTER,1,1 MATHERS) @ KAR'I/EV l.1ol.S0f(/ZCINE 4,'STREAFA.JFl(i'ltTERSCOPE 

REGRET LeToya FeaMlng Ludacrl$ 
lANl:,J.tHAllKUII IAMK,K.SIEPHENSON.J.V1\L£NIINE,L.LUCKEI 1,ft.Nl:WT,Sfl ,J.fHArlKUN,C.BftlOGES @ CAPl'IOL 

I GET IT IN Omarion Featuring Gucci Mane 
&IN30VMt.SlY (TN(KJ.RW4~UNFWEWtSR.0GfWalERR'(.J.\'.it.ENffiE.Rfl.Al/1SJ 0 SWM1Jll..Q,tALSO.\'OfltCSlllJ.G;fJfflCl 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUNNERS,RICO t OYE RICO LO\IE,A HARR,J JACKSOM,U.RAn10ND IY @ LAFACE/JLG 

0 LET'S DO IT Wal<a Flocka Flame 
lol.V 8EA12' (J.tAAlf'HURS) (i) SO lCEViAS'fLUIA/V/ARtJER BROS. 

l'M GOING IN Drake Featuring LIi Wayne & Young Jeer; 
NEEOLZ,K..C.A1N A.GflAHAt,t,0.CARTER,J.W.JEliiKINS) Cl) YOUNG I..OfilEVICASH MONEY1UNIVERSAL t.lOTOWN/Ut,1FIG 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
THE Uf<OEROOGS H J llol.SOfl. JR .0 E THO!Ail.S.J FA.llNllEROY M.S L RUSSELt @ P MUSIC/JIVWLG 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KAIIE (0 CARTER O,JOHFlSON R.OA\/tS @ C.ASH t.lONEY/UtJIYERSAL FolOTOWNJUr• RG 

I LOOK GOOD Chalie Boy 
@ OIRl'I' lRO/JIVt,flAI 11:.RY 

Mario Featuring Gucci Mane & Sean Garretl 
S.Gil.RRETT,S.CRAWFOFID (S.GARRITT,S.CRAWFORD,R_DAVIS) 0 J,IRl.tG 

5 STAR CHICK Yo Gotti 
@ POLO GROUIIOS/J/RI.IG 

BeBe & CeCe Winans 
61 8&C'Jt.lA.UCO 

Michael Jackson Featuring The Jacksons 
r•.JACKSOW,J.IACCLAJN,M.WARHEN jM.JACKSON.P:ANKAt l.lJJ/E.PIC'JCOLUMBIA 

WHAT l 'VE BEEN WAITING FOR Brian McKnight 
0 HARO WORK>El 

Nicki Minaj Featuring Lil Wayne 
YQU)JG 1,10flEY 

Timbaland Featuring Drake 
llrABALANO,JP;OC ( l.\11,lOSLEY,J.HARt.lOll,A.GRAHAl.1, lClAY'ION,J.l,IAlJLJSS.YJ (i) /olOSL.1:V1BLACKaKIUt<O, IN I ~ftSCOFE 

~~ 6~G 
6TflEG,KEN- f> (8.HUGHES.K.0.PATTON.D.OA\lts,R.WALTERSt 0 t.lOOr<:S.TONE/JIVEJSATTERY 

NUMBER ONE R. Kelly Featuring Keri Hilson 
R ICELLY.R HAPAILTON.R.HAMllTOtJ {R KELlY.R " APAILTON.R HAMILTON.IC l ~ILSON) @ JIVE/AG 

ALL THE WAY TURNT UP Roscoe Dash Featuring Sou lja 8oyTell'em 
@ t•USIC UNE 

New Boyz Feaiuring Ray J 
(i) SHOf fViAS'fLUM}WAHtJ~ft BROS 

Beyonce 
S.CRAWfORO,S.GARFIITT.8.KNO'VrtES 8.tt10\\US,S.CAA\\'fCflD.S.GARR£TT.A.BEYI«: ()(i) WSIC WOfttA'CC.WtABLO. 

UNDER Pleasure P 
TANI< (TANK.A OIXON.l BEREAl.R NEW.HRANKUN,T JONES.IC STEPHENSON.FHOOPER) @ il.TtAJ+llC 

ON THE OCEAN l<'Jon 
K'J0N,i'H0'tWS lK.J0HNS0fff 610 UP&UP/Orn TYl.lE,,\INIVEHSAL Rl:PU8llC.,'UMHCi 

DOESN'T MEAN ANYTHING Alicia Key,; 
K 8ROTHEflS.A.KEVS (A.KEYS.It.BROTHERS. Jfl.) 0 l,ISK/J.IRI.IG 

FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross 
TliER»,IBIStK.IO)t.4lfDij~U,J\\'.E».'N.S,\'(RaERISl,ACR41W.\A.~.~lnl),l,rf.l>,) @YIElHEl!E.Sl(t 

DROP IT LOW Ester Dean Featurin9 Chris Brown 
@ HARYEY MASON/ZONE -'ISTREAt.lllflE/ltHERSCOPE 

The Party Boyz 
OJ Wt H0GatS (J.ROGtHS,6,JACKSaf,t.HIOH,T.IACKSClff,J .tlU:IEHI II) (i) CAMOUIUGt.,ltITT: C0PoUtlll TfE,,8ArTl:RY 

BULLETPROOF Raheem Devaughn Featuring Ludacris 
KEt.NY DOPE C.GONZALEZ,R.S.OEYAUGKN,C.BRJOGES,C.MAVFIElO 0 JIVE/JLG 

I AIN'T HEARIN' U Angie Stone 
(!) STAX/C~IG 

R. Kelly 
INFINITV.0 CAF.tPER,R KELLY {R.KELLY.J SUECOf,0 CA"PER C KELLY) Jflff.lJLG 

Data for week of JANUARY 9, 2010 I For chart reprint< call 646.654.4633 
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Uniwrsal llotown 
dominates ttneeof 
the top five ~ots on 
the fl!l H's the first 
timt the label has 
e.irned thb many 
~nee June 2007. 

With a debUI by 
Hatrette Blown-
oart (pictured) and 
llsUngs at Nos. 'SI 
and 75, the mile-
pendent blues and 
gospel label Hala<o 
has three charting 
tftles th~ week for 
the fist time since 
the chart began 
incorp0rating 
NielsenSoundl<.Jn 
data in 1991, 

Artist 1· 
IMPRWT PROl•onor+ WEl 

RELIGIOUS 
THE PENTAGON R.KELlY.E.OAWKIHS,A.Ol:XON 

Mario 
61 J,HMG 

A. Kelly 
0 JI\/EiJLG 

Plies Featuring Keri Hilson 
© BtG GATESJSllP, N•SllOElATlAff'TIC 

Chris Brown 
A t.lESSlflG~R,11 An\'EH (C BROWN.A t.lESS1t46ER,N.ATWEH L 80)1)) 61 Jl\lf,/JlG 

INDEPENDENT Candi Redd 
0 OEtYIBE,KALL·A-f AME/UftAUIHOR12ED1ASYWI.I/WAHM'EH 8110S . 

Jay-2 + Swizz Beatz 
SWIZZ BEATZ S.C.CARTER,K.OEAA.G.AUG£,X..DEROSNAY,J CHATON @ ftOC MATION 

NEVER KNEW I NEEDED Ne-Yo 
C HARMONYNE•YO (S.SI.IT'H,C:,HARMOM) (i) OEF JAl,l/WALl OIS)JEVJIOJMG 

TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane 
PAAO SCREWS 8.0.CAStY,8.0.CASl:.Y,ltSAUMOl:RS.A.01Al,K. IAYL0k,H.0AVIS (i) SUi'-lf·SLJOE 

SWEET DREAMS Beyonce 
JM JONSIN.W.WILK~S.RICO LO\IE (8.KNCMUS,J.G.ScttEffER.W.YIU<INS,ftlCO UM:t (i) MUSIC WO~O,.COLut.lSIA. 

PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce 
SWIZZ BEAn.A KEYS A KEVS.K DEAN 0 t,lBl(}J,RMG 

WOMEN LIE, MEN LIE Yo GoUi Featuring Lil Wayne 
6.VOUNG (IU.tlWAS,UOUNG O CARTER) INE\l\rASLEJPOlO {;ROUtiOSlJ/RI.IG 

NEIGHBORS KNOW MY NAME Trey Songz 
1.lAVLOH,P.HAVt S,J ~lCGEf .Nt vEHS0"11,T.TAYLOH.PHAYfS (i) SOttG B00KJATlAN11C 

DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard 
0 19/HICl<ORY1REO 

Bone 
J BROWN (0 HAl.11lTON,T 8URflETT,J.BROWN.S.ATWATER CITI UNDER SEIGEiOEF JA~1/IOJ.I.IG 

FISTFUL OF TEARS Maxwell 
H DAYIO,PAUSZE jMUSZE,H.OA\ltD) 61 COLUMSIA 

THUG Slim Thug 
~l£E .OOAAS,l\liuw.6,G.Cl.l4W.1..R.,WCWl&..fflmflS{ll(AllJAtw.G.YIOAAfil..E..YH:t1A.'fl:NNS. (i)BC6St«mOOUl.'ZE1 

ON FIRE Lil Wayne 
COOL & ORE (&.r, oRODER.PBElLOTTE @ CASH tAONEYIUMIVERSAL PAOTOWN/ Ul,IRG 

Wale Featuring Gucci Mane & Weensey Of Backyard Band 
F.EST KEPT SECIIET (0.Ati:lftllMEHIN,R OAVIS,\\ISRO\\'N,A GOOOllAfl TPRICE,C 8ALUORIS) @ AUJDO/INTERsc;:cPE 

H.A.T.E.U. Mariah Carey 
PA.CAHEv,c .s,ewARf,r NASH M.CAREY,UtASH,C.A.SI EWARft G) ISLAtf01'IOJMG 

YOU'RE THE ONE Dondria 
J.DUPRI.B.M COX (J.OUPftl,B.M.COXI 0 SO SO DEFi t.lALACO 

MY HOOD B.G. Featur ing Mannie Fresh & Gar 
PA .FRESH C N DClflSEY.8 O.THOMAS) @ CtiOf'PA CfTYIAnANTIC/El 

LOVE COME DOWN Diddy • Dirty Money 
RHlU,IJW \t'J(,L\l,~~H:UA!lAYSCQP.BSS.Ct:JRl".Jl,8.~l,IJ:LUJF1:lff.t.'J)R~'f.esr1 @ R10EO'l'rj']"l'..R5C(J'c 

STAYING IN LOVE Raphael Saadlq 
R SAAOIO R.SMOIO (i) COWMBIA 

1 EVERYTHING, EVERYDAY, EVERYWHERE Fabolous Featuring Keri Hilson 
R i.ESUE jJ.JAC.:SON.R.lESUE.K.l.HlLSON 0 DESERT STORM/Off JAM,'IOJMG 

BINGO Gucci Mane Featuring Soulja Boy Tell'em & Waka Flocka 
S.STORCH (R OA\I\S,S STORCH O WAV,H1ALPHURS) @ BRICK SOUAO/AS'VUJ~I/WARMER SROS 

SPONSOR Teairra Mari F-eaturing Gucci Mane & Soulja Boy Tell'em 
f .LEWIS,lROC (J.PHILt ll)S,H.NELSON,E.Lf.WIS.8.PtUHAMF.tAO.R.OA\/tS,0.WAV) ASYLUM[WAH)Jf fl 8H0S. 

HOOD LOVE Mary J. Blige Featuring Trey Songz 
B.M.COX,K.DEAN td.J.BllGE.B.IA.CO:C.,J.AUSTIN,K.A.J.OEAN (l) ttATRIARCH,GEFFEko1NTERSCOPE 

GOTTA GET IT Juvenile 
PRECISE fJlMNltE.l EOWII.ROS} 0 UTPi'E1/AnAMTIC 

LOVE SUGGESTIONS Will Downing 
W OOWNING,R.RIOEOUT ~ OOWNlfiG,R.FlllEOUT,T.TOL8ERT} 61 C-ONCORO!CMG 

OH Kevon Edmonds 
O.G.CUAl lS, Sft. (G-0.CURflS SR.,K.E01• 0NOS,J ~E 11LES6EV) (1) 111\KE 

BACK TO THE CRIB Juelz Santana Featuring Chris Brown 
POl OW DA OOtl L.JAt,ES.J.J~ ES.E OEAN,C.BROWM 0 DEF JAW1'IOJMG 

CAN'T HARDLY WAIT N'Dambi 
L.F.S-Vl\'ERS,11 {llDAU81,J.R.IIUTlER,JI .R L SREAUX,S UELWEHOJ\Ol.l,l f S'tl'/ERS II) (i) COCO RElllST.AX-CUG 

HELL OF A LIFE T.I. 
OANJA C J HARRIS, JR ,f N HlllS 

LUV 2 BALL 
J.8Mlf l,t.MANY,S 'IHOPAAS M.OAYt ,G.GORDV fUOUA,S GHEEN 

I CAN'T MAKE YOU LOVE ME 
R_O.JACt:.SON,SOYl 1I 1.!EN j l,I.FIEIO,A.SHAMBLlN) 

l'M ILL 
NOl LJSTf.D (NOl USTEO) 

DO YOU THINK ABOUT ME 
NOT LISTED (~OT llSTEOl 

I DON'T KNOW Y'ALL 
NOT LISTED (NOT USTEOl 

G) GRAM!) HUSTLE/ATU!fllC 

lmpromp2 
@ JCSJORPHEUS 

Jamie Fol()( Featuring Gucci Mane 
(i) J,RMG 

Eric Roberson 
~ SLUE tRRO SOUL 

Bradd Young 
G) HOCKHOUS~ 

Boyz II Men 
0 DECCA 

Meek Mill 
215,,GRANO HUSTLE 

Jusl Brittany 
flARRATORS 

Red Cafe Featuring Fabolous 
SHAKEOOWN/KON\ltC. Jj BAD BOY/INTEHSCOPE 

50 Cent 
0 SHAOYIAFTEflt.lATM/INTERSCOPE 

Young Oro Featuring Yung L.A. 
GRA/tO HUSTLE,,ATUtrnc 

IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER) 
A.A.WARO (A. BROWN) 

Maurette Brown·Claf1c 
(i) AIH f.OSPEl i t.lol.UCO 

2009 RAP UP 
NOT LISTEO (NOT USTfOt 
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FIONA'S LONG ROAD ENDS AT NO. 1 
Melanie Fiona makes the third-longest journey to No. I on Hot R&B/Hip-Hop 

Songs by a woman in the past 10 years as "It Kills Me" rises 2-1 in its 19th week. 

The song from the Toronto native follows Jennifer Hudson's "Spotlight" (22 

weeks) and Etykah Bad u"s "Love of My Life" (20) as the longest trips by females 

since 2001. 

Fiona is the second Toronto-born artist to preside over the chart in the past 
year. Drake spent seven weeks at No. 1 witl1 "Best I Ever Had"last summer and 

slips 1-2 this week as the featured star on Trey Songz' "I Invented Sex." -Raphael George 

Go to www.b illboard.biz for complete chart data I 51 
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GIVE THIS CHRISTMAS AWAY 
trMJ'Tll:'WWW™1'.NI.YrAIHT~OtM 

I'll BE BRAVE THIS CHRISTMAS 
111IJ DADDY WEAVE r t RV'tNTtwORO-CURS 

UNTIL THE WHOLE WORLD HEARS 
CASTING CROWlfS BEACH STREETIREUNIO!rtiPLG 

J(1'( TO TtE WORI.D (UNSPEAKABLE JOY) 
&1111$ TOMLIN SIXSTEPS/SPARROW/ EMI CP-'G 

EMMANUEL (HAUOWED MANGER GROUND) 
UIIIS TOMLIN SIXSIEJ>$./Sf'ARR0 \\'1l:MI Cr.fO 

CHRISTMAS TIME 
Cltl\1& i\ND CONRAD VSR 

HE HAS COIIE FOR US laOO RES! YE MERRI G£111LfMElij 
MEREDITll i\NDREWS 'I/ORO-CURB 

WHAT FAITH CAN DO 
KUR ESS SEC/TOOTH & NAIL 

HOLD MY HEART 
TEIITll AVENUE NORTH Rt UNIONIPLG 

THE WORDS I WOULD SAY 
SIDEWALK PROPHETS f £R\'ENT/VIORO-CUR8 

GO TELL IT ON THE MOUNTAIN 
TENTH AVtltUE IIORTH REUNION/PLG 

WINTER SNOW 
AlllffEY~fUtatllSTCMl4$:GfEl)S'SPAffl(1/MMO.(; 

FORGIVEN 
SANCTUS REAi.. SPARROW1U.I tt.16 

WHEN LOVE WAS BORN 
MARK SCHIJLTl WORO-CUR8 

JOY TO THE WORLD 
33MllfSINO 

ON AND ON 
tHA.SOI IKO 

SING, SING, SING 
CHAIS TOMlUI SIXSTEPS/ SPARAOW/ EMI Ct,fG 

LET THE WATERS RISE 
MIU.SCHAIR CURR 

HEAVEN IS THE FACE 
STEVEN CURffi C:IW'IWI SPARROWIEPAI Ct.1G 

FINALLY CHRISTMAS 
331\ILESINO 

ALWAYS 
SWITCHFOOT CREOENTIALIATLANTIC/EMI CMG 

ADORE HIM 
KAJII .IOBE INTEGRITY 

GLORY TO GOD IN THE HIGHEST 
BIO DADDY WEAVE FERVENT1WORO-CUR6 

ALIVE 
POUET FUll OF ROCt:S t.tVRAH.-WOAO-CURS 

SALVATION IS HERE 
Ll4f&OlN BREWSTER INTEGRITY 

THERE IS A WAY 
NEWWORlOSON IMJ'OP 

CHRISTMAS IS 
MARK HARRIS !NO 

YOU ARE THE REASON 
SAAWII STAR8UC,: MET~O 

GOD REST YE MERRY GENTLEMEN 
DOWllHEftt: CENTRIQTY 

YOUR HANDS 
JJ HELLER STOf<!: TABLE 

33 37 I GOD BLESS US 4 
ECIIOl!i!G MtGElS flATTON HOUSE 

SOMETIMES 
a4 

26 
= :o-"MO!AT!-'TleeR,e0Ue,W,elllc,8:,,LA"'CK'-'Sc,H,eOEc_ _____ _ 

3li J6 lO ~~:!!~ .. 1/0CT0•ElllfTERSCOl'E 

G 42 14 ;!~~CKIWlffJ.T.IWITMI.LARO lllO 

43 4 :~~, ~.~:1,s,!,~~~c~ty 
GLORY TO GOD 
LINCOLN BREWSTER INTEGRITY 

DON'T YOU KNOW YOURE BEAUTlFUL 
SWIRD CfU:0 Eff11Al/El.&I CIAO 

HEARTBEAT 
REMEDY ORIYE WOR.0-CURB 

GLORIOUS 
NEWS80'1S INPOP 

MESS OF ME 
$WITC:HF00T CREOENTIAL/All.ANflC/ EMI Cr.tG 

JOY TO THE WORLD 
$EA.BR> CfU:OEIOIAL/El.tl ti.IQ 
HANDS 
THE Al.MOS1 TOOTH & NAfl 

HARK! THE HERALO ANGELS SING 
CHIU TOMLIN SIXSTEPS/SPARR0\\'1EMI CP.tG 

LIVE LIKE WE•RE DYING 
KRIS ALLEN HI/JIVE/JLG 

CHRISTMAS TIME IS HERE 
FA.Mill FORCf S u.1wer.u Cl.CO 

DESPERATE 
FIRI.FLIGffJ FllC~ERIPLG 

WALK ON THE WATER 
BRITT NICOLE SPARRO'H/EPAI Cl.1G 

With l million listener Impression~ Matthew 
Wesl logs h~ third No. 1, and second 
straight leader, on Orhtian Songs. The 
duet, with weteran singer Amy Grant, also 
spends a second week atop Hot Christian AC 
Songs, markinll 6rant's first No. 1 on both 
dlarts ~nee the l~ts launched In 1003. 
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STEVEN CURTIS CHAPMAN .---
8 t IEAUTY Will RI$! SPARROW 651~011 Ct.16 ! 
14 

~!~~~U~l~~~~!1~PA~:()!~/~51SAPAI CIAG 

KUTLESS 
l OI ITISWEllBEC 117<1JUII CWO I 

CHRIS T·OMLIN 69 8 Ell0 LOVE SIXSTEPS,,SPARROW 2359/EMI CP.tG 

MARY MARY 
62

1 
MSOJIQll(8,00l;'ll1':GlhCO..Llitl¥i@'ffOUNT-F.{M'i$~ 

12 ::!!-:~T~Dff•ll'OiO~S!Eif'J53Ji5E6Y.lll0-UJl8 

I VARIOUS ARTISTS 
64 'MlWHIIS,211!!11:MOOWOI.D::Nl-M'E<ffll'ii7..Q~IOICl-Ctlle • 
63 ~r:~~!!f:,~!i~:~~,~~~i, ••• 
74 ~:L~ZNDE:~NTIAL 1085~PROV<lENT<NTEGflnY 

84 ~i~~=~~,~~-: .. ....,,J<IY 
THE PRIESTS 
IWIMONY RC.A. \IIClOR S9B2S/RMO 

l 6 ~!~';,~V:~'.~.~ "7861/'llORO CURB 

MICHAEL W. SMITH ' 61 , Atmwtw.1ELWA11 RBJr1~101,u•Pll()l.1Dlffl·IITTGRITYI 

9 llmlflllllilllllmi:llllrnll'Hl.lU1"1lllllli:ll'1JI, 
I ;:~IISIMASBW.StAL!lu:N'll«IWUl.l:Ct:Cll™ 1 

46 IH'.lCIICE&161'1CTESSOOW. 10ffilP'tl"ll9lT.fflB3:irJY®~ 

THE ALMOST 
S I ilJOllSUR MOIISTER TOOTH & t,All 4543/EMI Cl.tG 

l S ~O~~~I~ ME CURB 791J8.M'ORO·CUfl8 ~ 
16 ~!':!i~~~~:i~~C~~AICUC 
181 ~~~To~A~~: ... ~~r~9702~J'IIORO-CUFt8 

4
6 ~'!:et ~~~ROV 455'/PROVlOE• T•l• lEGRITV 

PHILLIPS, CRAIG & DEAN 
FEARLf$S lt.10 4S05,PROVIOE•JT•IH EGRITY 18 21 

A THE DE\IIL WEARS PRADA 
W --a_:\IITH""'"""'""''-"'"""""-'""'' -""'"'""'""'~se1'111"'-"fffic,'fT"'l-"2l\,c•~e,D:,,-0.e,RBc,a_<!l 

29 27 14 ~v!'ti:~,~~~~C~~OSl"II CMG 

30 21 38 MERCYI\IIE 
i 1(1 ltlO 41)26/PROVIOENT-INfEGRITY {f) 

31 J3 20 :~ ~"J G~:f~;~ l>AFIROW 2JSB/EMI Cl.1G 

fJ 43 12 ~o!:
1:>w~:11!~~11~~~11v 241omn,E LIFE 

~ PHIL WICKHAM 
'liijiil HEAVlN & lAllffl lfotO 3903/PROVIOENT-lfflEGRITI 

~ PILLAR 
~ COIIFESSIOIIS ESSENTIAL 10904/PROW)OO..DJTEGRnY 

HILLSONG 
48 27 1 i.nD:llOl'.aiT1£E1111t: a..lllJffil®tt'i>\tHl'1'.81'.flr:01nl 

45 20 :~~~~Ul<WJG!lr'."'11V- ~ 

S7 22 VARIOUS ARTISTS 
111£THlHTIBSIJRYQF~nwxn:11$-l'ELft2't;62 

as 34 18 ~!,~:C.,.s~o~ouc~~ """ 
39 44 58 

40 30 16 

, 1 26 68 

ANBERLIN 
tlEWSURIBDSILMVEFISAt.REfllll..l'.:011710-iEWWS 

GAITHER VOCAL BAND 
R(UNITEO GAITHER MUSIC GROUP 604-4/Et,11 CMG 

BRANDON HEATH 
WIU'l F'ft~ACOOllfUtlON 1'0127.1W.(Ml"_.E)i"T.f.'TE{Jll1Y 

JARS OF CLAY 
TlfUMG!l:l.00.IIIOOll:JUY~ ~ :'1J.f(lufr 

MAT KEARNEY 
fflY~SUO:,ii~W/.AROO.l.aAEWfflCPlE{).t{MG 

JEREMY CAMP 
SPEAKING LOOUR tHAtl IIEFIH: eec 678°''9.11 CMG® 

AUGUST BURNS RED 
COlliTULATION& SOLID STA1E 43SS•/EMI Ct.1G 

e F ~.::.:~? .... "™"'""'"'"""""'" 
47 50 66 ~!~!~~::'SA~S; A~! ow 45(0/Et.tl Ct.tG 

48 

James For1une & FIYA advance 22-20 on Hot 
Gospel Songs with "Enc01e," the th~d 
~ogle from their "Transformation" allum. 
lead kack "I Trust You" logged the last of 
Its 29 ween at No. 1 In Hardi, and "I 
Wouldn't Know You" (No. 10) stopped at 
No. 2 i1 November. 
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FINALLY CHRISTMAS 
33MI.E$ IN0 
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ADORE HIM 24 
KARI JOIE ltHEGRITV 

22 GOD REST YE MERRY GENTLEMEN 
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2 16 FORGIVEN 
SMtCTUS REAl SPARROW, EMI CMG 
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10 AGAIN 
FlYlEAF A&l.tiOCTONE/INTERSC:OPE 

11 11 11 LET THE WATERS RISE 
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VARIOUS ARTISTS 
9lnltwll:!iml'BJ&Nr::UIJ~.llil!~335.'!9&1'11'M.ISC ® 
YOLANDA ADAMS 

. m THEY THAT WAIT : •1 
28 n&IUiMMOIEfEAt,DltP.ICEEf H.4WfACtlMJUfV/J.G 

33 CLOSE TO YOU 
BEBE & CECE Wlt1Atl5 B&C/MALACO 

21 HOW I GOT OVER 
VICKIE WINANS FEA1. TIM BOWMAN, J R. DESTINY J OY 

25 RAIN ON US 0 EARPlEST PUGH EPl.l/8LACKSMOKEIWORLOWIOE 
~ 

JUSTIFIED IS 4 44 $MCKIE tlORFUl TRD1YLES/€"1 GOSPEL 

IS 7 22 GOD FAVORED ME 
IEmNl'WMMRI LfCRJT.MIIFMIISAl'f'I OJMIIERS'Mtll'f' A.G 

7 5 48 GOD IN ME 
MARY MARY fEAT, KIERRA •KJKt' SHEARD MY 8LOCK/CfA.LQ.ffl~ 

B 8 38 ALL I NEED 
BIHN COURTIIEY WllSON SF'tRIT RISlnG,1t,USIC WORLD 

9 10 26 RESTORED 
.I MOSS f'AJAr.t,iGOSPO CENIRIC/JLO 

10 11 37 I WOULDN'T KNOW YOU 
Jllf.Sflffll(,ll'tlFEl.1Elll'fl1IIJl)f"MGJI& amJ.Fll l..Wl.llE.\Utfl(( 

11 9 42 WAIT ON THE LORD 
ootNE MCCUHJN R'AT, KAJl:ll Q.Nll(,8£Afl)WlflY.J.G 

12 12 15 FAITHFUL TO BELIEVE 
BYRON CAGE GOSPO C:ENTRICNERITY/ JLG 

13 13 8 THE MASTER PLAN 
TAM.ELA iWtN TILLVMA.NN 

14 14 15 LORD DO IT FOR ME 
AUIIDI IWIUllG EMTRO GOSPEL 

111 15 19 ALREADY HERE 
BIHN COURTllEY WILSON SF1RIT RISING,•t.tUSIC WORLD 

11S 16 9 GRACE 
I EBE & CECE WINAHS 8&C/MAlACO 

17 17 13 NOBODY BUT JESUS 
SIIIRlEY CAESAR ffAT, J MOSS SHU-8EULIGIH 

18 18 9 BREAKTHRU 
GREG O'OUIM & tPftAIZE PEHOULU,_l 

IG 19 7 RESTING ON HIS PROMISE 
'l'OlllllFIJ.PRAISEFfAJ:.l.l.KlollSTONEWlBQ:G05FELU,KT 

0 22 3 ENCORE 
JAMES FORTUNE & FIYA 8LAU.SJ.10CE/W0RLOWJOe 

2 1 20 10 FREE 
RIZEII \IERITYfJLG 

22 21 17 THIS JOY 
W.~fOl8'"5f1llEI;IIIJ!tKtflaa:fUIIDO'Sll'~ILl¥.SI 

23 24 18 I LOOK TO YOU 
WHITNEY HOIJSTOII ARISlA,IRtAG 

e 25 10 GOOD NEWS 
VA.Nf:S.SA I EU ARMSTRONB Et.II GOSPEL 

tJ)l:26 19 I LOVE THE LORD 
PHllUP CARTER & SOV SOUNOS Of \IICTORY 
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BDS Billbeard~ 
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12 ONE LOVE 
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ORAMA QUEEN (TEXTING U) 
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HANG ON 13 PlUIIS CURB 

010 IT AGAIN (LO HECHO ESTA HECHO) 
SHAKIRA EPIC 

HEAVY CROSS 
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COME BACK CLEAN 
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GIVE ME LOVE 
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ON THE FLOOR (OH BABY PLEASE) 
UYU.H MARUI EPIPHANY 

Otw EYES UNIVlR$AL REPUBLIC 013141•/ UMRC, • 

30Hl3 
WA.NT PHOTO ANISH 511181 

LMFAO 
M'i"-"Cl'AAIYRIKX'Ml.llJMOIORfAli'NllR9Xff01m~ 
DAVID GUETTA 
ONE LOVl GU•I 85847•/ASTRAt.WERKS 

VARIOUS ARTISTS 
IIICfl'11Wl'MMTl tMI.Q.11BHIJSE/4W/91St...S!x$S,,-YWIJSt 

BEYONCE 
0.Cm(tl0Dl..31lltllf.tilllf.llf.U'1!$!:M:Cffl~ L 
IMOGEN HEAP 
ElLIPSE I.IEGAPHQN!C,IRCA 5-06,,0S/RF.IG 

VARIOUS ARTISTS 
Dtwll'Mlll1W!M;IUA$9Ui\lllJ\ISM.W$~\iw;: I 

SOUNOTilACK I 
SUIMOOG MIUlONAlfl( INTERSCOPE 012502/IGA 

TIESTO 
ICALllDOSCOfl tAtJSICAL FREEOOlt 2082JUlTAA 

VARIOUS ARTISTS 
JUST IWfCE '1 UlTR,MSLANO 013S7&10J'1G 

FAMILY FORCE 5 
FAMILY FORCE S'S CtlRISTIUIS PAGEAJfT H•O 919J1 

LA ROUX J 
I.A 00lT.(El6LffiPO..'fro'l.~1t.1EflSCCff013lt9",'6,I, 

BREATHE CAROLINA 
HELLO FASCINATION FEARLESS 30127 

CASCADA 
EVA.CU.lift Tltf OANCEROOR R06lllNS 75084 

FEVER RAY 
FEVER RAY RASIO i108A/IIU11: 

MIIKESNOW 
MUKE SNOW DOWNTOWN 10085' 

OJ SKRIBBLE 
TOTAl ClU8 HITS a l HR1VEOA"'1CE !10814/lHAM 

OEPECHE MOOE 
SCU IOS OF ntE UIW!ilSE llil.llEMliClr4 95769•,'CAJ~let@ 

DAVE AUOE 
OA\lt AUOE PRESUITS; UL'TRU010 ULlRA 2197 

I 

I 
I 
I 

11 

12 

13 

14 

'"Iii iii& TITLE 
!1 II i\RTIST IMrfllNT I PAOMGIION LAflEL I LOCA 

S RANNY f£ATU RING NIN.A FLOWERS ROCUERRY 

13 BAO HABITS 
MAXWUL CQ LUMBl/1 

10 ANGEL ON THE OANCEFLOOR 
DAVE IIU.Tlll.llS FEATURl!ilG IIATAUA flClflfS CAARILLO 

10 MISTAKE 
M08'1' umE IOIOT1t.1UTE 

. BODIES 
CAPtf L 

HANNAH SNO'l/tlOG 

RUSSIAN ROULETTE 
RltlA NA RF' f AM I 

HERE WE COME (READY OR NOT) 
ROO CiliRRIUO & SHEFAll CARRILLO 

STRIPED SOCKS 
TAYLOR IRIOHT BFUOHT HOU.SE 

I LOOK TO YOU 
WHITltE'I' HOUSJON ARISTil.i'RtAG 

WHATCHA SAY 4 1 JAS()• DERUUI BELUGA HEIGHf~V/ARNER BROS 

S ~~~l~~~~~C~ITOL 
SHAME ON ME 
AMANDA I I.MK O wrn WM 

THE PRICE 
DAPPl.ED CITIES OANGEA8lRO 

WONDERFUL 

t 5 ALTAR FEATURING , EANlf TRACY P.iAL1AKOUSE 

LOST IN YOU 
JIM.MY 0. ROIIINSON PRfSEtfTS CEEVOX J tAUSJC 

MANOS AL AIRE 
NEi.LY ~URTADO " ElSTAA/UmVEASAl I.IU.~C lATINO 

I WANNA BE YOUR BABY 

PROMOTIOtl LAIIEL 

I l I PWMI CURO 

4 S :,...,, SPEARS JIVU._G 

12 

10 

IOJ ~~~N~:,'u~~AN ING 

BAO ROMANCE 
U.OY BAl'.iASTR~IILNEiCHERRVTREEolNTERSCOf'E 

l8 !~,~~U:;,~:ii~IIGAXHW>SfRALMRKSwrrOL 

12 :~.T,[.~,~,~~~' 
16 :,~~L.\!~KY ~~,:; OYSTieM UllRA 

HARO 
RIHANNA FEAT\RNG JHlY SRf'!OEF JA!AJIOJFAG 

ONE LOIIE 
CAVIil CUT1l IUTURIIG ESTRll QMASW,AlWl:Pl(5,ICAPfflH. 

SMOKE 
lO I .,SJAD<1"flll'IIU.IIMA/fffE<IIRl/llMATINAPJJISIMOOA 

14 ~~~:u~u~R~ACK 

SAO SONG 
J2 i BLUE LEWlS TOP~l.l'I' 80Y 

8 ~~~A~~;:..~~Rl~~~~WIRI IIAU51RM'IULHIA 

BABY BY ME 
511 toll FEATURING NE-YO SHADV/Afl'EHl~ 'lfl81SCOPE 

COME BACK 
SDMA MAV NERVOUS 

YOU AND I 
MEDINA LA!IELMADE 

RELEASE ME 
AGNES ~ NG l SlAtlO ROCKY S IA.R/NFr,1 

SWEET DREAMS 
IEYOMCf MUSl'C WORLO,COlUMBlA 

HEARTBREAK 
M'BLACI R08 8fNS 

00 YOU REMEMBER 
.JAYSEMlf£fflllll(iS£Mlll!llLI..K:ICA&l~'(lllf\VIIERSM.FIPllfU: 

ESCAPE ME 
TIST0 FEATtllllNG t.C.. SHEFFIEID IIJSICAL FflffilOl4ouJRA 

REMEDY 
LITTLI BOOTS. 619,'ElEKlRA,ATLAATIC 

FINE WITHOUT YOU 
,1311NWM8Ul.16fFwtRNGJENUlflENEMt,~t,UPA 

Data for week of JANUARY 9, 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
l&OtHTOAEO BY 

SAL£SDATII 
COMPILED BY 

r,i_cl_~CI] 

JAZZ/. 
CLASSICAL 

SOundScan 

(I TOP TRADITIONAi: 
- ,JAZZ ALBUMS" 

' 0 BARBRA STREISAND 
LOYE lS THE ANSWER OOlut.181.0. 43354/SONY MUSIC 

3 4 15 HARRY CONNICK, JR. 
"¥OUR SONGS COLUWltA 472"28·1sortY MUSIC 

4 6 VARIOUS ARTISTS I 
, MU:IIIGWIIIRYE11SFtC.W.IUJfflSSooC6EX'SW8XIIS 

• VARIOUS ARTISTS 7 
al lfTT81itOs.wrt•H(UOOll!WiC011ft11lNOlWOZll!J>x.9: 

0 28 ~~!.;;!~L:,._,,,_...,,,,_® 

0 40 OIANA KRALL 
QUIET NIGHTS YER'I/E {112-1133/VG@ 

8 10 WYNTON MARSALIS 
l O CIIUSJMASJAZ2JMl\'l'ifflCt,l,9JLBSS40023E1iSCt.tERV 

8 I NELLIE MCKAY I 
l 1 • NORJiW.i\Sli.lBBlln'AE:AT!Ullffl:TOIKflSllNl' IEl'IE0132Wlll '" 

10 PINK MARTINI 
SPlENOOR IN THE GRASS HEm2 6-" 

11 11 FRANK SINATR.A 
~ .llV'QICfFUC~llBlffiAlliRlll&~~!Rl,@ 

12 12 FRANK SINATRA 
Ofh7W IIIIHSMIF&IIIJJIEIISfi.l'lNJU fllll.fll:83!El10M)(I 

I THE BRIAN SE1ZER ORCHESlRA ' 13 14 l l ~ SON6S FROM l.OtiELY AI/ENUf SURFD0-6 521223• 

14 13 35 MELODY GAROOT 
M'f ONI: Ajf0 OMLY THRILL VERVE 012f>ti3"/VG I 

CD 16 14 FRANK SINATRA 
W,.J..B;l[fl\{(ffl]l:flWl(Slfil~i;tS.'l'JV;~51'!1/fll$CI 

~111 iii& ARTIST = !111 TITLE IMPRINT & NUltSE.R / 01su11SuTmt LA8E.L !! 

8 

0 
0 

8 

11 

12 

13 

14 

18 

40 l"fl CHRIS BOTTI 1!/11 DlllilGTTl.• dlOIICIU.tl'-3S;'lj'n,YW9:.(f' 

4 47 ~~~E~o-::.':'v~~OKCOHD 3081S (!) 

18 ~:'.~~O~l~~.~~~R 311J'41CONCORD(½l 

16 r.~J!~ P~~;~~SCOHCORD 

I NAJEE 
18 MIMD OVER MATTER HEAOS UP 3156 

63 ~R!A'::ir ~l~~APITOL 34163 

I EUGE GROOVE 
9 SUNOAY MONIING SIW4ACHIE5l 7.fl 

17 19 !:i~~ .. ~~~.~~ A'ft1UE7020,ART~1RY 

10 50 ~~~:,'.':.;.,. .. .,,.,, .. ~,_~....,.-

13 31 :!~,n.~.~~-~,!~~LR~YfHIA 36 

12 

14 ~~,;,,USlC"-""'1MOl"1Ni""-"4S252 
VARIOUS ARTISTS 
IIOOWUIIKGJDICSllilmtU.wffll\ll.611'.0::11!:A:Hffi 

BRIAN CULBERTSON 
LIYE FROM THE INSIDE GRP 013232/VG 

... ~ _.SMOOTH JAZZ 
• ,% SONGS 

I '"Iii ii!& TITLE I !I ii ARTIST 1wPRrn1 1 JlROrAOTIOH LABE.L 

BRIGHT 
PETER wttlff PtAK. CllG 

2 25 TROPICAL RAIN 
JESSY J PEAK.itMG 

3 21 I SWEET SUMMER NIGHTS 
NAJU HEADS UP 

4 25 BURNIN 
PAUL TAYLOR PEAKJC-11G 

8 34 TALK OF THE TOWN 
DARREN IWtN NUGflOOVE 

8 SOLDIER OF LOVE 
UOE f:PIC/COLUMBIA 

7 13 I BOGOTA BY BUS 12 
7 JESSE cooa: COACH HOUSE/11 

• 30 TIJUANA DANCE 
RICI IIRAUN AR11S1R'I' 

8 11 171 ~~K6~~E~ALK 

CHASING PIRATES 10 I t NORAH JOtJES BLUE NOTE.,CAPITOL (l) 

11 7 I TOUCH 23 
9 

BONEY JAMIS CONCORO/crAG 

12 15 35 :~~:~;;V<;R~EMFORT ME 

22 WINE NIGHT 
PAUL I ROWN + MARC ANTOIINE f'EAK/Ct~6 

14 16 11 RETRO BOY 
RK:HANI ELLIOT ARllSTRV 

18 12 26 SONGBIRD 
CRAIG CHAQUICO SHAftACHIE 

... S!i ARTIST 
5111 TITLE IMPRINT & NUM6£R I OISIRIBUtlNG U.S~L ~ 

THE PRIESTS 
HARM YR \'1 T R ~ ' " 

58 THE PRIESTS 
THE PNESTS RCA VICTOR 339691SON'f ~1USIC 

ROLF LISLEVAND 
DMNUIIQHMMW~ffi\lOmbliN\tffilil.Q.ASSCSGW 

0 15 RENEE FLEMING 
V&ll$MO OECCA 1)13m,UNl\tRSM. Q.ASSICS GIIOIJ> 

• I POPE BENEDICT XVI 
5 .llllltlllltM:&;JIOlllf'Mol:Mll'.fWIJtHUlffl,litl..m.sOlru'-$ 

8 42 PLACIDO DOMINGO 
.ll1Cffllf'fl;m.SQICSll&1f&..06tl~t.Me&l0.MOCS6JOOI 

7 I CECILIA BARTOLI 
g SACAIICIUM oo:cA 013-t'12AINP.'8lSAL C~tS GROJP 

8 59 LUCIANO PAVAROTTI 
TIE DUET$ OECCA 012245~NERSAL ClASStS fflOIJ' 

8 9 18 B. FLECK/Z. HUSSAIN/E. MEYER 
nt£MU!ll'l'Cflllfmlt:1'1fl£malffll&h\llSICFORtflllE1:n2:~ • 12 69 JOSHUA BELL 
'lfflUN:THfFCURUMCN59Jltfo..AS00\ 110iSIS1W~'f.ftiS Ill C!illR OF KWS coo.Ell£, CAIIIJRl)GE (CIEOBURV) 
fISDIAl OF IN: LESSON$ & i;;AIIU EJAI C,tJ,SStS&:®.EI.G • 15 141 ~~~(f~Aim8!!r!'osrHDilmt#8$!.alm!Mtt 
ANDRE RIEU 13 11 38 GREATEST HffS DEli<»J 17764/ SLG © 

14 10 ANDRE RIEU 
U4ltlDIUIIEll:'lffllDIIG~nt:0Pll\f.,WflE~tf-.Jll li'i11-'il.G 

G 14 10 L. LANG/V. REPIN/M. MAISKY 
TQWltill[r;fllOUIUtNlliF-Qi0001Ji:l\f6'51SA.~•#U,P 

(I TOP CLASSICAL-
CROSSOVER ALBUMS'~, 

• 
• 
7 

8 

10 

11 

12 

2 

3 

4 

• 
8 

7 

0 

14 

i 
~"""''-'""'y"'' :::" '"='.:'"'=""""'"""''-"'"'""'""'''"'"'"'cc..,,.,._, fJ J 
~:.':.,._....,,ao;...,, ............. ll!Xt® • 

ANDREA BOCELLI 
M!WJMIMl~SElflWll'fHSIL.IA..&CLRl!Kl!BmlUW $ 

ANDREA BOCELLI 
GO' UICANTO SUGAR Gl21ti1/0ECCA@ 

13 ;~~!,!E~1\,,.w,._,_,_, 
59 ~E ~:~ SVOO.tOLIM!• 3996~SOOVIOJSIC • 

4 19 :~=~,=~~~~ 
30 ~v~=;~.,,__,u,,,;s"""' 
42 ;!~~.!:;;~~,~!~11<~,-l~LG(!l 

11 35 ::.:S~O~E~?c!~~U,.B1' 474"9/SONV '1USIC 

THE NORTHERN LIGHTS ORCHESTRA 10 

12 

13 

111t1,v:mm'fflDRMffl8:9>.\1111.miIDIKIIIJ(l!JIG 

HAYLEY WESTENRA 
WINTER MAIIIC DEtt.A 013.54-D 

ANNIE MOSES BAND 
QfUllUW.1'11.mt:llllUWCltt/MN.,~Jl:Wll!ll»l"IN.9: 

22 12 ~~::~;~ .~:,~~~;,!, 

• Iii iii& ARTIST I;! 
51 11 TITLE UlPHINT & t.lUFA6Ht / OtS IFUBUIING LJ\61:l r, 

61 

II 

24 

35 

67 

7 10 

11 

14 55 

15 II 

13 

12 33 

13 41 

13 

RODRIGO Y GABRIELA 
11:1 1 RUBY'WORKS 01180" A10 

CELTIC WOMAN 
M BFB'Tm.l'.l.ftrtwer.'TW.C~tmlWTlftl4!1 8l6 ,, 
THE IRISH TENORS 
CtlUSTMAS RAZOR & l lE 83054 

CELTIC THUNDER 
TAKE ME HOME CUTIC THUMOER G1JOB710ECCA 

VARIOUS ARTISTS 
l'Ullfflft'.IRDW«E:SONlSHIOIIIOTIIEWOR.Dtf.lAJIIXI® 

CELTIC THUNDER 
ACT TWO OEUIC THUNOE.R 01"606Jt)ECCA 

LOREENA MCKENNITT 
A~ OOYSSEY CIJIU>. RO!lAf.lM OW05VG 

FELA 
lHE BESTCfTttEIUQCIWSICDT!A£GlvtfltfS150Z$ 

RODRIGO Y GABRIELA 
LNE IN JAPAN ATO 21638 ® 
THE VERY BEST 
WA.RM IIEASIT OF AfAICA GREEN OWL 007 

BEBEL GILBERTO 
AU IN ONE VERY£ 013353,i\lG 

BELA FLECK 
THROW OOWN YlllR tlURT H()urmER 610634 

TIE BABY BNSTBN MUSIC BOX ORCHESTRA 
flAIV EUfSfEJN; WORLD MUSIC WALT DISNEY 003161 

JESSE COOK 
THE RUMBA FOU..OATION COACH HOUSE 20-02111 

VARIOUS ARTISTS 
PUTUMlYOPRESmi:WlZAIO.llilnEWCRIIPIJllJ.\Ql>l56 
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LATIN 

4 

II 
ARNER LATlttA 

0 • 12 

0 13 25 

0 10 

CD 11 

11 

LA CALABAZA 
LA ARR0llAD0RA 8AND" El L-.!0N OtSA 

TEVES FATAL 
El TRONO OE MDIICO FOf<OVIS.t.lMUSMSA 

EQUIVOCADA 
TIIALU. SONY r.&USIC LATIN 

ESTUVE 
ALEJANDRO FERIIA.NOEZ ~OlllOVISA 

010 IT AGAIN (lO HECHO ESTA HECHO) 
SltAKIRA EP1C/SONY 1,1USJC LAllil 

13 

16 14 ~:;~~i«D~~Le~~l~o~!~fD 
18 ~:.~~!.':,~~:... ... ",.. "'!US"" 1IAACHETE 

e 19 11 

• 15 

NI CON OTRO CORAZON 
PEDRO FERNANDEZ FOlllO\'ISA 

FELIZ NAVIDAD 
TnO ·u aAMBINO' smm: • 20 36 ~,?,,.~~•T•~~!.:~~~ 

17 12 221 ~!'lfT~;ANfP~ ~M~ >.l LAI IN) 

CD 11 20 

19 14 

G 22 

0 25 

22 18 16 

$ 28 16 

e 21 

G 26 

G 32 

~ 24 16 

-

e 
G 

30 

27 

31 

29 

35 

36 

33 

41 

38 

39 

37 

34 

50 

40 

48 

47 

4 

11 

10 

4 

7 

17 

6 

16 

4 

Ml COMPLEMENTO 
LOS HUR.ACIUfES OEl NORTE IDISA\ 

EL OOCTORADO 
TONY Olll PlltAI 

SIN EVIDENCIAS 
IWUlA MS m1SA/ASLl 

COLGANDO EN TUS MANOS 
t.ARI.OS BAUTE CON IU.RTA SANCHEZ t\\'A.RN£R LATINAl 

ESCLAVO DE SUS BESOS 
DAVID I ISIM l'O1LE/UNfVERSAL t.tUSIC LATilllOl 

ERES TOOO TOOO 
.IULION ALYlREZ Y SU NORTENO IANllA IOISil./ASl\ 

ME ENAMORE OE Tl 
CH1m,NNI: /SONY MUSIC V,11Nl 

HASTA ABAJO 
DON 0~1AR ( .. tACHETE) 

SOY TODO TUYO 
LOS TUCANES OE TUUAIIA IFONOI/ISAJMUSIVISA\ 

NI ROSAS NI JUGUETES 
PAULINA RUBIO (UrHVEIISAL I.IUSlC LATTNOl 

MIENTES 
t.AMIU SONY r.tUSIC LArlN 

CAMINOS OIFERENTES 
ROBERTO TAPIA F-ONO\llSA.lt.lUSIVISA 

TE AMO 
CUM8RE NORTEIIA SONY IAUs.tC t.ATIN 

GRITO MUNOIAL 
DAIJUY YANKEE EL tARTEL 

YO ME CONFIE 
ANDRES Z "El MA.tao· OISA 

YA LO SE 
JEtllll RM.AA F0MOVISA 

AMOR QUEOATE 
JEPlCARLOS 13ULLSEvt 

CIElO AZUL, CIElO NUBIADO M<A CIELO NEVAOO 
PE&ADO Ol~ASL 

SEXY CHICK 
ClAYIO oomA FEATI.IIIHQ AJ:l)M l .tiASTIW.\\SIKS CAF'tl(l) 

SENTIMIENTOS OE CARTON 
ouno FOtJ0\'ISM-'USI\IISA 

MEET ME HALFWAY 
TIIE 8LllC,: m o PEAS {INffRSC-OPE1 

EMPIRE STATE OF MIND 
JAH + ALICIA KITS {ROC NArlOrt 

BAO ROMANCE 
LAD'\' ~ smEA~'1.t(E.li:0tU'£.OiEAAYTFIEE,IIHERSC 

FELIZ 
IWIY GARCIA SOK't' IJUSIC LATIN 

CARITA OE ANGEL 
URRY HERIIANOEI Jl,l~NOIETA/FOKOYISMAUSIVISA 

SIN Tl NO VIVO 
PATRULLA11 ~ 

PONTE EN Ml LUGAR 
(SPINOZA PAZ DISA,ASL 

SIN QUERER 
EOIITA IW.lRIO SONV t.lUSIC. lAllllf 

TE SIENTO 
WISIN & YAIIDEl V'ti't,lACHETE/UNIVERSAl. t.tUSIC LA.IINO 

90 MILLAS (90 MILES) 
LOS INOUIETOS DEL NORTt (EAGLE PAUSIC 

G 49 20 ~.~.~~O~:to~~iNGO ISA 

48 43 4 ~:.AM'!~EUE IYAVI 

50 45 12 HOTEL ROOM SERVICE 

Wilil & Y"1Clel ~nd lhei' 21!1 IOI) ID on i.111 Rlr)tt,m 

AQlayis"l<lienlo"•sU-6(1.Bmllionll
tfflermi,te«lol<, t.f Zll%). II !l.lffldl lllelt l"1d 
for MIOII 1111 In llledlart'! ill!IOl'j, gl,ng lllem 
f01111101!llt"'lladdyYa,k,_,,11, Tllel8-!ootleap 
h Ille blgge!I ~n<e Ale)1odlo Sat11'1 "loo~ng I« 
Pandis," Jornl><d JS-, In Ille Oct 24, 2009, ls!u,. 

Billbear1t 

(t) iTOIU !ATIN'Al!.BUMS'" 

,.111 
i!I 

'"I:! iiils ARTIST :5; ;5 TITLE (lroll'RlflT I PHOM0 110N LA!IELI 
Ii 
II 

.9- 2 29 AVENTURA '.ll H1.ASTPfMU1'.J,-,.""'"'-'11..8CLAl 

2 3 5 ANDREA BOCELLI 
.. IIIHDDSOO,IJl58m1Jlt\~WtlXlATmr.6.1il;1NJ.I@ 

3 1 3 ALEJANDRO FERNANDEZ 

~ ! 
DOSrum0S; l'.I.IOWQON Llll~~:'Jr£.MJSICU.Tlti(t(JJ)(:85ltYL.E 

O • 3 ALEJANDRO FERNANDEZ 
00S MUNDOS-: TMDICIO!il f-ONOVlSA 354312JUt.tU: • 5 4 JENNI RI VERA 
U. GRAJI SIHClftA f-ONOVlSA 35439.S/UMLE 

0 6 31 WISIN & VANDEL 
U REVOLUCION WY/WACH HE 012967/U).1Lf@ • 7 4 THALIA 
fll.WERA FIUr. SONY MUSIC LAHN 56-il91 

0 8 7 JENCARLOS 
I US CAME BULLSEYE 891 • 

0 13 8 MARCO ANTONIO SOLIS 
MAS DE MAACO MfT1MI SWS fO(Cfl/lSA 3:54216'.f~LE $ • 12 6 TONY OIZE 
U Mn(IO~ DE LA QW.EPQl'lBII P;IU iw,)VSOl','i 1,1,5(; l,l,TIN 

CD 10 6 TITO "EL BAMBINO" 
n ,-JRlll:LA YCI0111'1~~1,1J:!'1;:Ul'l'OMJlil32lM1 

~ II 6 LARRY HERNANDEZ 
EN Vll.'O:IUOECOl.lilC"N MfMllfT>,fO',:MS,I, 570C6Q!lJWl.f ® 

13 9 4 BANDA EL RECOOO 
fllE GUSTA TODD DI TI FOMOVISA 354.394/UMLE $ 

14 14 4 INTOCABLE 
CLASSIC C.OOEJ.-1 60130,'SONY t.lUStC LAll.N • 18 5 DRACO 
AMOR VlelCIT OMIIA Sc.NY MUSIC LATIN S.9999 

18 16 9 EONITA 
SOY SONY MUSIC LATU• 55934 • 24 32 ESPINOZA PAZ 
'A>IM> CMflO, PIRO LO NTEIT"AMOSAS.tllSA 73Dl)WAU 

18 15 8 GILBERTO SANTA ROSA 
l (IMu0RIEaJ!IIUITQEIILAll'-'mMJES~lf1.l.GCuJrj(D:(;j' • 23 4 PESADO 
OESDE LA C:..Nl lKA: VOILUMEN I OISA 126563.Ut.1LE ® 

20 21 21 TERCER CIELO 
ClnWt11,Ul100QIMU~'l68tl:c.rJIMll.ltil.lilliWl.'IJU 

21 17 5 PATRULLA 81 
Slit Tl NO VTVf: OISA 721404/UMLE 

G 22 25 VICENTE FERNANDEZ 
IIECESITO OE l1 SON¥ t.lUSIC LAIIN 53282 

G 25 8 EL TRONO DE MEXICO 
IIASTA Ml Rltl\L fONO\llSA 35-4315/U"LE 

24 20 4 COSCULLUELA 

= Ell'IIIU'E~900t~ll.5'lA"'INJ~\MLI 

211 19 3 ALEJANDRO FERNANDEZ 
OOSMU!mOSwriERSAL.IAUSCU.llll(ltJCJMm:SAJ!,43i],U\4ll 

G 29 70 LUIS FONSI • NU~ 00. SILOa:IO lM9l:Slil..MUSIC lATllt00118!ilU.U ® 

GJ 27 7 ALEJANDRO SANZ 
PWJSO E:CPRESS W!\RNER LATINA 522519 

28 26 39 LARRY HERNANDEZ • 16 NARCO llOIIRIDIJS MEllllETM<:-flOVISA 570037/LMLE 

G 30 42 TITO "EL BAMBINO" • EL f'ATRON SIU 1E 653.SS3jyt.1LE 

GRI ZONE O'TAMBORA 
ESTO TIENE IIOOtll 803M NllUfE Ol5rotl f'Y.s).'(WSClNN 

31 34 18 JOAN SEBASTIAN 
PEG.IIDfTD ilil CORAZON "USART 420SIBAL80A 

32 28 3 JOHNNY VENTURA 
I VOLVIO U1 IU.'VIWI HOI.IESO'f 7213@ 

33 33 16 LOS TIGR ES DEL NORTE • lA GIWIJA FONOVISA 354192;Ut.1LE ® 

34 35 4 THALIA 
PR.,ERA f-ll4 (ff) SOtlY t.lUSIC LAllN 60160 £X ,® 

311 37 32 LUIS ENRIQUE 
C::ICLOS TOP STOP 8910@ 

311 31 7 VICTOR MANUELLE 
YO MISMO KIVA\11 247S4,SONY ,,usrc LAUN 

137 40 12 JUAN GABRIEL 
MISCMIClllleS. NISW W OOOOSro5fimiWlfM..ISICU.TW 

38 41 27 LAURA PAUSINI 
PRftVERAAlfflC::lf'AIIA WARNER LATINA 51&527 

38 32 14 DON CHETO 
fl KTIIIE [If U STE DES PLAl INO $832 

40 38 31 HECTOR ACOSTA 

= $i!j11'\018ft.ftl(ffl0:'JJ,.,~l.&C,~llt$;lA11(1{&:jJ/JAf 

DAVID B ISBAL 41 45 10 SIII NfWIATP.ISVAl.6~lMJS"CIJ,1t,:,l0134~t.U.U@ 

e 50 59 EL TRONO OE MEXICO 0 ,UM..S GEMELAS FONO\IISA 3.538-0-trotAt.E 

43 42 41 LA OUINTA ESTACION 
Slit FIIENOS SO!tY IAUSIC LAflN U 947 

44 39 8 JOSEPH FONSECA 
AAW!l'( ~ \98.t..t.Gtll~l,U;Ct>,TJI06S.1~Wlf 

411 43 12 VARIOUS ARTISTS 
fbl.OIQ 0:ITOS; B.DISCODEl..AU0 200905A n4187JUt.tl.£ 

46 44 6 LOS RIEL EROS DEL NORTE 
I EN VIVO: PAR" Tl fONO\IISA 3542UfUFtLE $ 

47 51 15 NELLY FURTADO • Ml l'I.AN NastAA,ll(I\IER$AL MUSIC I.ArlN0013318iU!.tl.E 

48 49 58 RICARDO ARJONA 7 STO PISO WARIUR LATINA 516659 

ElvisCllSpo'snewtropkillg~, ZooeD1arnbora, ,---......,--,,,= ,_., 
d<oo~ •I No. l on ltOjM(al AIMrns Kid al No. lCJ 

on lop Latin Albums wilh "Eslo fie11e Boom 
Boom," s,lli191,000 copies. TIie las! IH!W iMI lo 
d<ool os llilh"' Ille iorm« dl,rt was 1~ 
Ublf, wllkhenl!ffll alN~ l wi1fl "BiMhln 
Havana" In Ille Jun, 6, 2009, Issue. 

54 I Go to www.billboard.biz for complete chart data 

AIRPLAY SA1.ES DATA 
MOtUTORED BY COf.4PILED BY 

nielscn 
SoundSc.an 

• ~ • REGIONA~ 
• 1'• MEXICAN1AIRPL:AY " 

l ~ LATINJPOP
'-4- AIRPL:AY" 

.. 111 
!I 

:;!5 S! TITLE 
5i ;= ARTI T (U.lPRINT J PROM0110H LA6El) 

.. 111 
l!!I 

t;~ S! TITLE 
5; ii l RTI T (IUPRl!n ,, PROt.lOTION lAIJEL) 

0 I 10 ME GUSTA TODD OE Tl 1 14 LOOKING FOR PARADISE 
BANDA 0. RfCODO ~ NOVISA "1I.J1UUIOSMl.l fU.ltalliiWCII.KUS WU::\l:M J. r,1,1, • 12 HAY OJITOS • EQUIVOCADA 

lllTOC.UlE 000D4,rS0 t4Y t.10SlC LAllN TtWJA SOHY MUSIC LAlltl 

e 15 LA CALABAZA e 12 SE ME VA LA VOZ 
Ii LA ARROllADOflA I AIIDA El LIMON DIS.II AlfJAUOAO FEANANOEZ UNIVEASAL t.tUSIC LATINO 

0 4 24 TE IRA MEJOR SIN Ml 4 4 8 DID IT AGAIN (LO HECHO ESTA HECHO) 
JW SEli$TWf " USART/IIALSOA SHiliKIRili EPIC/SONY MUSIC LAn N • 29 TEVES FATAL a_ 7 COLGANOO EN TUS MANOS 
El lRONO DE llflCICO f(UlOVISAillUSIVISA CARLOS BAUTE CON MARTA SANtllfl WAHNER U.TIIIA 

0 19 OERECHO OE ANTIGUEOAO 0 DILE AL AMOR 
LA ORl611W. IMOA El LIIIIOII FONOVISA AVENTURA MEt.11UM LAT1N • 10 NI CON OTRO CORAZON 7 ME ENAMORE OE T l 

l 2: ! PEORO fERNANOEZ FOHOVISA CHAYA.MME SONV t.lUSIC LATIN-

0 9 37 }s~ N~~ATP~No'f!~s?
5 8 16 ESCLAVO OE SUS BESOS 

DAVID Bl~Al VALE/UNIYERSAL MUSIC LAUNO 

0 I ESTUVE 0 12 MIENTES 
g ~ .llEJiliHORO FERN:iliHOEZ ~ONOVISA CAMU. SOffY l.tUSIC LAlltl • 24 Ml COMPLEMENTO 10 18 GRACIAS ATI 

l OS HIIRACANES DEL N:ORTE OISA WISIN & YANOEl FEATURING ENIIQIIE INGI.HIAS WV,MACHETE 

CD 11 10 SIN EVIOENCIAS CD 10 FELIZ NAVIOAO 
WIDA MS DISilJASL S I TITO ''EL liliMIIMO" SIEN TE 

G 13 17 ERES TODD TODD G 11 22 SU VENENO 
J UllOll .llVAIIEZ Y SU NORTutO UIIOA DIS.A,'ASL AI/ENTURA PttEJ.11UM LA[lN 

CD 16 11 SOY TOOO TUYO CD 14 19 N I ROSAS NI JUGUETES 
! LOS TllCANES OE TWANA FOHOVISA/IIUSMSA PAt.l.lNA RUBIO UK1VERSAl MUSIC LATINO 

e 12 13 CAMINOS DIFERENTES 14 13 EL OOCTORAOO 
ROBERTO TAPIA FOtJOVISAJMUSI\IISA TOMY Dlzt: PINA • 15 TE AMO • 17 9 AMOR QUEOATE 

lS ' CI.IMI RE NORTENA SONY t.llJSIC LATIN JDICARL0$ BULLSEYE • 17 11 YO ME CONFIE • 18 24 MANOS AL AIRE 
ANDRE$ IWIOUEZ 'tl IIACIZO" Dis.A IIIELLY fURTAOO NELSTA.R/UMJVERSAl MUSIC l ATfNO • 18 YA LO SE 17 16 26 LOBA 
J EHNI RIYERA f-OHOVISA SHiliKIRili EPIC/SONY MUSIC LAnN 

18 14 33 SUFRE CD 19 21 FELIZ 
l OS 01\REYU OE LA SIERRA DIS.II KAIIY GARCtili SONY " USIC:: LATitl 

CD 20 9 CIELO AZUL, CIElO NUBlAOO AKA CIELO NEVAOO 19 15 44 EL AMOR 
PESADO DIS.A,'ASL mo ''El l .lMl l6Ul" s n:uE 

G 19 20 SENTIMIENTOS OE CARTON 20 20 13 SIN OUERER 
OURO FOKOVISA/MtJSIVISA EOltlTA NAZARIO SONY t.lUSIC LAT~ 

ii 1-• 55 TITLE 
Si ;1 ARTIST 41.t.lPRINT I PROMOTtON LABEL) 

.. m i:i3 TITLE 
~; ;i lRTIST (U.IM l!ll I f)fH>J,10 110N LA.HELi 

1 18 DILE AL AMOR HASTA ABAJO 
A\IENT RA l'R~MI ._I l AIIN DON OMAR ._1A HHE 

2 MIRAME 10 NAOIE TE AMARA COMO YO 
VICTOR MAJIUEllE KIVA.\11 OYLAND Y UNNY SONY MUSIC LATIN 

3 SE ME VA LA VOZ 4 4 DILE AL AMOR 
Al.EJANORO H IIMANDEZ UNIVERSAL MUSIC LATltlO AVENTURA PREl.11UM LAT4N 

0 HASTA ABAJO 4 TE AME EN MIS SUENOS 
S DOIi OIIAR filACttElE M M ,t KEN·l' P1NA I Ml CAMA HUELE A Tl • GAITO MUNOIAL 

II 22 
.i TITO ''El BAMIIINO" FU.TURING ZION & LENNOX SIENIE 10 OADOY YAlll:EE El CAFlfEL 

0 16 COMO VOLVER A SER FELIZ 0 34 lllllii TE SIENTO I 
Lt.I$ OWQUE TOP STOP ......... 1lri\$MIIYAIIO(LWY,~OIMS,l,LWUOC1>,-110 , 

7 20 SU VENENO 7 12 EL OOCTORAOO 
AYENTUAA PREMIUM LATIN TONY Olzt: PINA 

8 GRACIA$ A T l 0 FELIZ NAVIOAO 7

1 
WISjta ,,..,.,_ ffATIJlj/jQ ENIOQUE ~ GLESIAS 'IIY,lu.tH'1E nT0 ''El l .lMI IIIO" SIENTE 

8 9 GRACIAS ATI 
10 15 ;~~~ T~ B~ RIA 16 ~ WlSIN 6 YAllfi ffAT1JRl141l EPHQUE INGlESMS WYi1AJ\CHtlE • 18 5 fr~~ ~e!!!~~!~E • 12 PRRRUM 

COSOOLLUEUI SID/TE 

CD 17 EL OOCTORAOO CD 10 10 SEXY CHICK 
TONY D121: PINA OAVIII GUffiA FU.Tl.11116 IU'.Oll Q.lrif.ASTRAI.Y/ERKS.'CAPfTOl 

12 14 15 CARITA LINDA 12 11 EMPIRE STATE OF MINO 
GHIJPO ILUll.l ffJ.RIRlllll (l.(IA TANOII a.1a.,som MUSIC LAIIN JAH + ALICIA KEYS ROC NA110N 

13 10 GAITO MUNOIAL • 21 14 WATAGATAPITUSBERRY 
OAOOY YA.HEE El CAflTEL SENS.1.10 DEL Pi\TIO FEATURIHO IIUICIC POllfT 11BUR0H 

14 15 STANO BY ME e 15 REPLAY 
PRINCE ROVCE TOP S10fl IY~Z TIME IS t.tONEVl8ELUGA tlEIGHTS/REPRISE 

111 II 4 I ~P.,!!_ :~,~~~,},~,~~~1~0 ESTA HECHO) 18 21 DOWN 
• JfflWI FWUAIIGLL WAYNE CASH ~EV,\IM\llRSAL R£F\ll!UC 

111 19 13 LA VI LLEGAR 111 SE ME VA LA VOZ 
REY RUIZ G&A.SOftY "USIC LATIN A.J.EJAflOAO FEANANOE2 llt.lV~$J\L PAUSIC LAtmo 

17 16 16 HOTEL ROOM SERVICE 17 13 13 LOOKING FOR PARADISE 
PIT8UU t.lR. 305,IPOtO 6 ROUNOS,J/Rt.1G ALEJANORO SANZ FEATURING ALICIA t:E'l'S WARNER LATI NA 

18 12 SOLO TE PREGUNTO CD 17 0 10 IT AGAIN (LO HECHO ESTA HECHO) 
WIW. ,t AlEX fRESH SHi'IKIRA EPIC/SON'Y MUSIC LATIN 

18 22 VOY A PINTARTE 19 16 8 SOLO TE PREGUNTO 12 ~ Nll2 SONY t.lU.SIC LAIIN J WIBAL & ALEX fRESH 

G 26 S INTENTALO e 20 15 ~~oLttA! TE J. MARTIN fUA 

CHRISTMAS ON THE CHARTS 
Only two 2009 Christmas singles made the Latin charts tl1is week- the 

airplay tracking period that includes Dec. 25. On Tropical Airplay, "Felii 
Navidad" by Tito "El Bambino• jumps 18-10, while Olga Tanon's "Navi

dad Boricua" dips 20-22 after peaking at No. 14 a montl1 ago. Overall, 
Los Bukis' I 987 track "Navidad Sin Ti" was the most-played Christmas 

song with 3.8 million listener impressions. Because it's an older title, it's 
ineligible to chart on our current-based lists. -Ra11ly Ramirez 

Data for week of JANUARY 9 , 2010 I CHARTS LEGEND on Page 47 
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QJAPAN ~ UNITED KINGDOM 
ALBUMS ALBUMS 

...- t:1 ,_ l:§ [TltE OFFICIAL 
~; ; ; UH HARTS CO.) DfCEMlfR Z7. 2009 

1 NEW ~~~~~!~!D LTD EDITIOIII EPIC 
MICHAEL BUB LE 
t:RUY LOVE U3JREPR1se 

2 ~ FLUMPOOL 2 SUSAN BOYLE 
'WtlAl'S f tUMl'00U? J\1.1 \JSE I DREAMED A DREAM SYtO 

3 NAMIEAMURO 3 THE BLACK EYED PEAS 
f'AST <RJTURE (CD+OVD) AVD: TRAX THE E.tl.O OHIRSCOPE 

4 IKOMONOGAKARI 4 LADY GAGA 
HA.IIMMI NO UTA Ei'IC nt:HMESM.A'IILll.¢N.A1:.~E-tJTEI\SOOPI: 

5 EXILE 5 JLS 
Al SUBEW. MIIW E (SIDE C} AVEX TR" )( Jts mc 

8 I EXILE 8 ROBBIE WILLIAMS 
J ~ Ustall'JMll\lilf(SltlEACO.'IMIUDBl)i!J.'EXWA'i: IIVILITY 1:ILLED TllE YIDUI $TARCHIIYSAU&MR:.N 

7 YUSUKE 7 10 TAKE THAT 
ANO-KON!IAN rt:ou.stm KHIO stM'~llSC THE GREATEST DAY -THE CIICUS LM: POLYOOR 

8 OREEEEN 8 I SNOW PATROL 
lrlWWIE NO A Mel a MEIi OESUJO! UNl\ltffSA.l ? ~ UP TO NOW flCl l0N,,P0t'f0OR 

9 ARASHI 9 11 Y/lll YOUNG 
All THE IEST! 1999-2009 J-STORf~ THE HITS ltl,'RCA 

10 ~ EVERY LITTLE THING 10 14 CHERYL COLE 
~ EVl'RY IEST SUlGI.ES COMPLm ,WO: TRAX 3 WORDS POLYOOR 

I FRANCE O cANADA 
ALBUMS ALBUMS 

ii §! fSNEP/ IFDP/l'ITE•UVE) DECEM8ER 211, 2009 ~, §I {JIELSBI IIDMOUIESCAN) J.lllUAR'f I, 200!! 

THE BLACK EYED PEAS SUSAN BOYLE 
TitE U.0 INTERSCOPE I 0RFAMEOA 0REAM S'tC~OO.U•B~,SQtlVi11JSC 

2 VARIOUS ARTISTS FAA 2 ANDREA BOCELLI 
MOZART L'OPERA ROCK WARNER MY CHRISTMAS SUGAR/DECCA/UNNERSAL 

3 MUSE 3 MICHAEL BUBLE 
THE RESISTANCE A.&EIHELIUM 3 CJW'Y LOVE i 43/HEPRISEJWARNER 

4 MYLENE FARMER 4 MAXIME LANDRY 
Nil. S ON fCMNl POlY00II VOX POP l>R0OUCII0/1$ JAUNE 

5 ERA 5 LADY GAGA 
ERA CLASSICS MERCURY ftlFMl(STRf.l.ltlll»:N.M.WkffllSIITE!l~ll'l.00.ll 

8 RENAUD e I VARIOUS ARTISTS 
MOLLY MA.LOME · 8ALADE IRU NDAISE 'ltRGl/1 ] : MUCH DANCE 2010 S0IIY IJUSIC 

7 MICHAEL JACKSON 7 ALICIA KEYS 
I 5 MICHAEL JACKSONS ntlS IS If t.lJJ/l:.P1C THE ELEMENT OF FREEDOM IJBIC/JiSO NY t.1USIC 

8 71 EDDY MITCHELL 8 13 THE BLACK EYED PEAS 
GRAND ECIWI POlYO0R THE E.N_0. lNTERSC0PE/Ul'.llYERSAL 

9 CHARLOTTE GAINSSOUAG 9 10 TAYLOR SWIFT 
IRM BECAUSE FEARlESS mG "A.CHl"EIOPEN ROAD/UHl\'ERSAL 

10 14 MARC LAVOINE 10 JUSTIN BIEBER 
VULUM.E 10 l !ERCURY ln'WOllD LD'J ~)'.liW)I~ 1:PJ,1,!10Wlll4Jlfl,6iSA!. 

I 1TALY CISPAIN 
--------------

ALBUMS ALBUMS 

wl:5 =~ wl:5 §! i!li ji fflMlfNIELSENI DECEMBER 28, 2009 i!li (PR0MUSICAEflUOIA) DECEMBER 23, 2001 

ANDREA BOCELLI JOAQUIN SABINA 
ilY CHRISllMS ONl\'ERSAL VIIIAGRE Y "°SAS SONY MUSIC 

2 LAURA PAUSINI 2 EL CANTO DEL LOCO 
LAURA LIVE GIRA. MUH0IAL 05I ArtAHT1C RAD)(]l..ll(XllFJIJAPf!ESOOl:B.a.NTOIB.Sl'«M..&: 

3 VASCOROSSI 3 ALEJAN ORO SANZ 
TRACKS, 2 (INEDITI E RARITA) CAPnOl PARA.ISO EXPRESS ORO 

4 CLAUDIO BAGLIONI 4 ESTOPA 
Q_P,B.A,, COLUMBIA )( ANNIYERSARII/M S0llY t.lUS1C 

5 MICHAEL JACKSON 5 FITO & FITIPALDIS 
MICHAEL JACKSON'S THIS IS IT t.1JJIEl'iC ANTES OE 0UE CUENTI DIEZ O.R 0 

8 7 J MARIO BIONDI 8 EL CANTO DEL LOCO 
IF lATllCA PCI! Ml Yf'()Rf(XlOSM~ CC"1Pl.'BOS SCINY tAUSIC 

7 ELISA 7 NINO BRAVO 
HEART SUGAR 40 ANOS CON NINO Utll\'ERSAL 

8 STING 8 ALEJANDRO FERNANDEZ 
IF 0lf A WIMTER'S NleHT CHER.RYTREE;OG DOS MUND0S-EVOCUCION U/11\'ERSAL 

9 11 MICHAEL B UBLE 9 MILEY CYRUS 
CRAZY LOVE 143/JlEPRISE THE TI ME OF OUR LIVES HOlLVW00D 

10 MARCO 10 11 MICHAEL JACKSON 
DOVE $1 vnu RCA MICKAEL JAC1$0N'$ THIS I$ IT EPIC/lEG,.CY 

• •SWITZERLAND " •FINLAND ... 
SINGLES SINGLES 

ii §i fMEDIA CONTROL) 0ECEMBER 22, 200U DECEMIER 3CI, 200, 

MONDAY MORNING BAO ROMANCE 
MEU,NIE RONA UNIYERS.A.L UIJ'tGAGIISTFfMAlfE,Kl}lM,QlfliR'fllE,~'TBISOO?I: 

2 1 RUSSIAN ROULETTE 2 UMBRELLA 
2 

11111 IIIIWUU. lSUH01DH JAr,1 THE IU.SEIULS WAAtl£R 

3 MEET ME HALFWAY 3 J CS SA TAHDOT NIIN 
THE BU Ck EYED PEAS tNTEflSCOPE J IPPUIS,.MllU BIElMANlt WflflNER 

4 I GOTTA FEELING 4 RUSSIAN ROULETTE 
ntE BLACK EYED PfAS INTER SCOPE RIHANNA ISLAttDI0EF JAi.i 

5 NEW SLOW DOWN TAKE lT EASY 5 HE1 MUMMO 
DA SIGN .l TIIE OPPOSITE GO0SRAlN SI.M TERAStllSU H).lC 

ALBUMS ALBUMS I SUSAN BOYLE THE BASEBALLS 
1 , I DREAMED A llflfAM S'ICO STRJICEI WAFU.lER 

2 3 ROBBIE WILLIAMS 2 LADY GAGA 
IIEAUTY f:IUS) THE VIDEO STAR Ol-fiYSAUS,WIGN REMEIIIOl$1EIISIT£M~)INJ)f.0-Effb'"UMOOXff 

3 ] LADY GAGA S: TllEFiWESfl!E».llt,EIDtH:Ctilfl~~ 3 I VESA·MATTI LOIAl 
5 ~ HV'VM PUUTA WAJINE.R 

4 RIHANNA 4 TULKOON JOU LU 
RATED R SRPJ0EF JAM $1.M TERAStOSH H).lC 

5 TIMBALAND 5 ANDREA BOCELLI 
SHOCK YM.UE 11 flLACKGROUtlllrlNIERSCOfE MY CHRISTMAS UfflVEkSA.L 

Data for week of JANUARY 9, 2010 I For chart reprints call 646.654.4633 

- GERMANY 
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ALBUMS 

DECEMBER 29, 2<109 

ROBBIE WILLIAMS 
REM.ITT KILLED ntE VIIED STAR CtflVSAUS.\Ufiltl 

ICH + ICH 
BUTE REISE DOMESTIC POP 

LADY GAGA 
TllEFi\lil"SJRf»,tUE.IOJO!eCl'Efl:n'R~~ 

DAVID GARRETT 
CLASSIC ROMIINt E WARNER 

t l !r'J~i!!:~~~~EROElt ltA!OOO 

19 :~N,.GWlfTER'S lt1BHT CHER~YlREEJOG 

AOORO 
FUER l~HtER UNO DICH UNIVERS.A.L 

MICHAEL HIRTE 
E:INSAMER HIRTE I.MIO DIE StH0ENS SOtl't l \USIC 

PETER FOX 
PEllll FOX & Ct1DSTEEL lNE AUS BEfUI w,t,M ER 

I PuR 
g WUEIIISCME C.A.PfTOl 

§! {ARIA) DECEMBER 27, 2()09 

SUSAN BOYLE 
I DREAM.ED A ORUM SYCO 

MICHAEL BUSLE 
CRAZ'I' LOVE 1~31REPRJSE 

THE BLACK EYED PEAS 
THE E.N.D 1rnERSCOflf 

STAN WALKER 
1111"RO0UCING SOM'I IAUSIC 

LADY GAGA 
I\IErME 1001UISTR:AIUl:muEOl:fflffllUNTE~ 

s l FOO FIGHTERS 
GR£ATEST HITS ROSWEWRCA 

TAYLOR SWIFT 7 FEAII.ESS BIG WACHmf 

111 PINK 
FUNH0USE LAfACE,,JLG 

ROBBIE WILLIAMS 
REN.ITV t:ILLW THE VllEO STAR Ctffi'SAUS,\mGIII 

10 POWDERFINGER 
GOLDEN RULE UtOVERSAl 

El MEXICO 

wl:5 
i!li 
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3 

4 

5 

8 

7 

8 

9 

10 
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2 
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4 

5 

ALBUMS 

§! (BIMSA) 0ECEMBER 29, 2009 

NEW ~E~~~~E~oru~::~~~~~AL 
~ ALEJANDRO FERNANDEZ 

DOS MUNOOS TRAIN~0N UIIIVERSAL 

THALIA 
PRIMERA nu S~Y MUSIC 

METALLICA 
ORGll.LO PASS.ON Y GLORI,_ U.Nl\'ERSAL 

SHAKIRA 
LOIA EPIC/S0!tY MUSIC LAHN 

~ KALI MBA 
NMIRYll.Q\IIERIIJdEMI.IAWGMIIIEJ~l,ll,LSI; 

11 THE BLACK EYED PEAS 
THE E.N.D IN 1£RSCOf'E 

MARIA JOSE 
ltiMA!ITt OE LO AJEN0 O<:ESfl 

ALEJANDRA GUZMAN 
U#JCD EMI 

15 WISIN & VANDEL 
LA REV0LU~ON UNI\IERSAL 

~w 

:Si (0LTRAT0P/GFK) OECEM8ER 29, 2<109 

MEET ME HALFWAY 
THE I LAC:K EYED PUS INTERSC0PE 

TIK TOK 
11:ESKA KASZ !A0rtEY/flCA. 

RUSSIAN ROULETTE 
RiHAtiNA. ISLA/10/0Ef JAIA 

I RAIN 
S MIKA C.ASABLAIICAASLAN0 

11 

6 I 

BAO AO MANCE 
UIIYf,AGASTFfMAlt~ti0mttHEffMTEf.t.~ 

ALBUMS 
VANESSA PAAADtS 
IEST OF SA.RCLAY 

NORAH J ONES 
TiiE FALL BLllE NOTE 

ERA 
(RA CLASSICS MERCURY 

SEAL 
HITS, WARNER SROS 

MICHAEL JACKSON 
MICHAEL JACKSOWS TIIS IS If MJJ,'t.flK. 

EUROPEAN 
HOT 100 SINGLES 

!I §i (N1El$EN/lllll0AR0) 0ECEMIER 23, 20051 

MEET ME HALFWAY 
fHE SU.CIC EYBI PEAS IMlERSCOf'E 

a 31 ~~~::A~~~illCl(:AAYlR!HtfBl:nlft 

3 2 :~A~!!~~piffUJ~:TTE 

4 

5 

8 

KILLING IN THE NAME OF 
RM>E At,AINST THE MACMIIIE EP1C 

J 'AIMERAIS TELLEMENT 
J ENA U:E t.ll:RCURY 

STEREO LOVE 
EO'WARO MA'(A Ft VIKA JIGlllltiA SArmtNtAY Ct( 

7 NEW Jo~i~tJ::r svco 
I GOTTA FEELING 
THE BU.Cl fYHI PEAS INTERSC0P-f 8 

9 NEW ~~~~~lSOtl urov£RSAL 

10 13] ~::~~'eyfJ,E,0£RfM!IE£t~ 

11 6 :,.e.:aye~::.::~. AKON GUFWRGIN 

12 10 i~i~AA~I~::~~ ~cit ~~~O~ 
13 I WILL LOVE YOU MONDAY (365) 

AURA DIONE MUSIC FOR 0REM•S 

14 11 TI-lE OFAClAL BSC CHILDREN IN NEED 
PETER K.AY'S ANllltAT(O ALL STAR EMC 

15 25 :~:.t:~: .. ~ CEHRYSAllSN1RGIII 

MOANING AFTER DARK 18 

17 

18 

TMEBlAllD Ft IIEUJ" RJRTNl!IJ !I.N::ilIJWO'JIIEll9:l,ll'E 

EURO DIGITAL 
SONGS SPOTLIGHT 

2 

3 

4 

5 

8 

7 

8 

NEW ZEALAND 

JANUARY i , 2009 

BLACK BOX 
STAtl WAUER S0N'I !AUSIC 

REPLAY 
IYAZ TOAE IS IJONEV1tlEtUGA HE.ffiHTS,,REPfUSE 

WHATCHA SAY 
JASON OERULD BELUGA HEIGHTSM'ARIIEJI 6ROS 

l FIREFLIES 
4 OWL CfiY UN IVEll$,AL REP\IBUC 

BAD ROMANCE 
l.AOY'&.ciGASTIQ'ALl'EKCW.E.tH:RIWTFIB:.-wrEfl&Xff 

PARTY IN THE U.S.A. 
MILEY CYRUS HOLLYWOOD 

TIK TOK 
KESHA t:A.SZ l.l0NEV/ RCA 

I CAN TRANSFORM YA 
IJIISBIIO'MIFWURft.Ul lo\ffllE&SMZZIIATZJ~•,.u; 

9 10 i~r~A!1~r~i~ ~tc ~~~~ 
10 RE ~t~E~E~B~l~:,ti~Jv~~R~~OPE 

After 10 Weth on !ht U.l. 
Albums char~ Mi<hael Buble's 
"<my love• a"ends lo !he No. 1 
11101, bumping Susan Boyl•'s "I 
Dre;imed a Dream" lo No. l . 

•POLAND 
______ A_L_B_U_M_S ____ _ 

Ii §i (ZWI.ZEJC PIIOOUCElff0W 
AUDI0YI0EO) DEC-EMIER 28, 2009 

ANDREA BOC ELLI 
MY CHRISTMAS UllfVERSAL 

2 STING 
IF ON A WUfTEfl'S NIGHT CHERRVTREE/OG 

3 VARIOUS ARTISTS 
IT'$ CffRISTl\l$. All YOUR FAV0URITT._ IJ'I, EIM 

4 VARIOUS ARTISTS 
10,_ SWIETA .) POLSKI RADIO 

5 VARIOUS ARTISTS 
2010 MUZ\'KA Z SERC.A TVN 

II ANDRZEJ PIASECZNY 
NA !>RZfKDR NOWYII CZAS0M LIVE SOtrf IWJSIC 

7 HEY 
Ml.Ost! UWAGA! flA.TUtllU! POM0CY! OL 

8 MACIEJ MALENCZUK 
PSY'OIOOMIC..a vet. 2 N..Cl&IA PIOSSIIO Yl)lJ",NER 

9 10 KULT 
HURRAI SP 

10 AGNIESZKA CHYLINSKA 
MODERN R0CKltlL, P0PAAf0N 

EURO r!klser\ 
DIGITAL SONGS~; .. 

wl:5 t;:!i l NIEU EN SOUNDSCAN 
j!l; j i INTERNATIONAL) J flNUflAY 9:, 2M9 

BAD ROMANCE 
I.MIYDAGASfifNUfl(()\lhbCHfflYlia<llfEk9:ffi' 

2 MEET ME HALFWAY 
fflE l lACK EYED PUS INTER.SCOPE 

3 TIK TOK 
f:1$~ KAS2 IA0 NEY/RCA 

4 5 "' fllHAMNA SRP/0EF JA).1 
I RUSSIAN ROULETTE 

5 THE C LIMB 
JOE MCRUERRY SY(;-0 

8 S TARSTRUKK 
30H!3 n, KATY PERRY PHOTO FltJISH 

7 3 WORDS 
CHlRYL COI.E POLV0OR 

8 12 I GOTTA FEELING 
THE Bl.ACK EYED PEAS INTERSC0PI: 

9 YOU KNOW ME 
R0881E WIUl,.MS CiHRYSflUS,,\IJRGlN 

10 11 EMPIRE STAT£ OF MINO 
JAH • AUW. KEYS R0C NATION 

11 RE FIGHT FOR THIS LOVE 
Cl1ERYL COLE P0LV0OR 

12 10 DON'T STOP BEUEVIN' 
JOURNEY COLUIASINLE0ACV 

13 13 MORNING AFTER DARK 
IIUl.lllFtllBll'M'lmlfflffll'!:i..'\'ft.HlUOJO.IJEmf. 

14 RE LOOK FOR ME 
CHIPMU/11( f t TALAY RILEY jfl/E 

15 16 WHATCHA SAY 
JASON OE RULO 81:.W0A HEIGHls,'\\'ARtlER 6.ROS. 

EUROPEAN 
ALBUMS 

~l:5 §i !S jNIEl$fN/11LlBOAROj DECEMBER 23, 2(10!1 

SUSAN BOYLE 
I llflfAMED A IJRIEAM SYCO 

2 ROBBIE WILLIAMS 
flEALfTY Kll.t.mlliE VIDEO STAR ClflYSAl.lS,\1f:Gtl 

3 THE BLACK EYED PEAS 
THE E.N.D ltlTERSC0PE 

4 J LADYGAGA 
2 ~ TitEHNlSTfifN.tl.tE.m'U.SCl-~fflE-tSOOif 

5 MICHAEL S UBLE 
CRAZY LOVE 1-43 REPRISE 

e 4 MICHAEL JACKSON 
MICHAEL JACKSON'S TIIS IS IT t.lJJ/E!>IC 

7 7 ANDREA BOCELLI 
MY CHRISTMAS 0EtCA 

8 ll lCH + ICH 
{ 6UTE REISE DOMESTIC POP 

9 10 NORAH JONES 
TffE FALL BLUE NOTE 

10 B - AISOUJTE GREATfST PARL0PH0NE 
I QUEEN 

11 12 STING 
IF CNI A WIWJER'S N1611T CHULRYlRf~DQ 

12 ~ ALICIA KEYS 
. , THE ELEMENT OF FREEDOM J 

13 11 AIHANNA 
RATED R SRP/DEF JAt.l 

14 28 MICHAEL HIRTE 
f ltlSAMER HIRTE UNO DIE SCHOENS SONY 

15 20 MUSE 
TffE RfS4STAIICE A&E,,'HELIUM 3 

EUROPEAN ~C:..,. 
AIRPLAY 

OECEM8Efl 231. 200U 

RUSSIAN ROULETTE 
RIHAttNA SRP/OEF JAt.1 

MEET ME HALFWAY 
THE IUCK EYED PUS INWLSC0PE 

EMPIRE STATE OF MINO 
JAY-l + ALICIA ICEYS R0C ~ATION 

2 

3 

4 J T11( TOK 
7 USHA t:A.SZ W0MEY/flCA 

8 

7 

8 

9 

10 10 

11 11 

12 14 

13 12 

14 13 

I GOTTA FEELING 
THE fllACK E'l'ED PfAS INTER SCOPE 

YOU KNOW ME 
A0881E WIUl,.MS CtlRVSAL1SJ\!/RGIN 

SEXY CHICK 
OAYID GUITTA FT. AI0N GUt.WIR61tl 

PAPARAZZI 
I.MIYllltiGASfifN~lff!U:+UE.OGIRVl'la,rlf:!ISCM: 

3 
IRITMEY SPEARS Jl'IE/JLG 

ST£REO LOVE 
E0WARO MltiYA FT. YIKA JIGULltlA1i 

SWEET DREAMS 
IEY0IICE l1USIC WDRl01C0LUFUlfl 

BODIES 
ROHIE WIU l,.MS OORVSALISi\11.RGLN 

WHEN LOVE TAKES OVER 
OAYI0 GUETTA FT. KlLLY JI0LAN0 GUIJ/VIR6tt( 

Hi 13 ~.?c!~~r s~e:N ANYTHING 
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PUBLISHING: Warner/Chappell Music names Juan Madrid VP 
of urban A&R and Ryan Press senior director of urban A&R. 

Madrid was VP of urban A&R at Sony/ATV Music Publishing, 

and Press founded Press Conference Management. 
BMI promotes Jessica Frost to director of business 

development/licensing. She was associate director of 
business development. 

DISTRIBUTION: Universal Music Group Distribution pro
motes Ron Spaulding to president of Fontana. He was exec

utive VP/GM. 

TOURING: Facility management/consulting services firm 
VenuWorks names Robert LeBarron executive director of 
the Bemidji (Minn.) Regional Events Center, which will open 

in the fall. He was GM of the Mullins Center at the University 

of Massachusetts in Amherst. 

RADIO: CBS Radio appoints Pfo Ferro VP of Spanish
language programming and PD of KMVK Dallas. 

RELATED FIELDS: The San Francisco chapter of t he Na

tional Assn. of Record Industry Professionals appoints Tamra 
Eng le senior director of market ing and programs and Nate 
Beats director of membership and outreach. Engle founded 

GuitarTam Music,and Beats founded Make Your Hit Produc· 

t ion and N8Beats Product ion. 
MTV Networks International in Canada promotes Jon Gra· 

ham to VP of marketing, sales and partnerships. He was di· 
rector of marketing and international partnerships in Canada 

for Nickelodeon and Viacom Consumer Products. 
Music Choice names Moi ra Nor iega director of con

tent. She was director of production at Hoodiny Enter
tainment Group. 

-Edited by Mitchell Peters 

V Hl, DO SOMETHING PARTNER FOR 2010 
AWARDS SHOW 
The Do Somethi ng Awards have found a new home on VHl. 

The show will air live July 27 from an as-yet-undetermined 

Los Angeles venue. The music-based cable network has com
mitted to televising the awards for the next two years. accord• 

ing to VH l president Tom Calderone. 

"This is sometl1 ing that fits a pop culture momentthatwe're 
in right now. particularly with our president really throwing 
thevolu11teerism initiative out in this world," he says, calling 

DoSometh ing.org "a very rock'n'roll organization, like us, and 

it just fits." 
Celebtity bookings for the show hadn't been finalized at press 

time, but Calderone says it will feature a strong l ive musical 
component. "We really want music to be a part of the show," he 
says, noting that one idea is to include songs from the past year 
wi th inspirational themes. "There are a lot of artists who've 

taken the time to write music that invokes change." 
The show will also honor five nominees who've demon

strated social change. The fi nalists will receive a m inimum of 

$10,000 in community and grant scholarships, and the grand 
prize w inner w ill be given $100,000 in community gran ts. 

"You'll hear their stoties and see what they've done and learn 

about what got them to that place." Calderone says. "There's 
always a reason why people gravitate to a cause, and to learn 
about that is an important part of the story."-Mitchell Peters 

Mor-e than 30 Latin artists 
converged m Las Vegas to record 
"La Got a de la Vida" (The Drop of 
Life), a song written by Universal 
Music Latino artist/pianist Arthur 
Hanlon to benefit the Unete con la 
Got a de la Vida campaign, which 
benefits City of Hope. The 
campaign seeks to create 
awareness within the Latin 
community about the impor"tance 
of bone marrow donations. Artists 
who have recorded so far Include 
Fanny Lu, Ennque Iglesias, Lu1s 
Fonsi, A lcks Syntck, Franco De 
Vita and Dav,d e,sbal. From left: 
ProJcct producer Luis Medina of 
UNO Pr'oductions, Hanlon, Fanny 
Lu, executive producer/campaign 
co~tounder Satvador Trevlfto and 
BMJ assistant VP of Latin music 
Della Orjuela. 

JACK'S BACK 
An unexpected early end to 2009 tour

i ng for Jack's Mannequin- the group 

was on Weezer's recently canceled U.S. 
tour-has allowed Andrew McMahon to 
get cracking on the group's third album. 

McMahon says he's in the " init ial 

stages" of working on the follow-up to 
2008's "The Glass Passenger," but early 
indications are that the new songs will 

take on a "broader scope," moving 
away from his battle with leukemia to 

t ouch on other subjects. 

"Obviously for me the big thing is 
j ust pushing past the exper iences of 
t hese past several years and starting 

t o write about some other topics," 

McMahon says. "The relationship thing 

,.-~,. ...... 
,_1 • 

will constantly pop up; that's always a 

pretty relevant part of my life. I'll spend 
t he rest of the winter trying to put to

gether ideas." 

Sonically, McMahon says he's "defi
nitely f inding a lot of awesome new 
music I've been enjoying" that may in

fluence the approach he takes. But over

all he predicts the new album "will prob
ably have a bit of freeness-I don't want 
to say 'carefree,' but just sort of an inher

ent, relaxed approach, which is kind of 
exciting as far as getting a little distance 

from 'Passenger.' 1.1 

McMahon is also prepping for a 10th
anniversary reunion of his other band, 
Something Corporate, at the Bamboo

zle Left Festival, but the group doesn't 
have any recording plans atthe moment. 

Robin Thicke celebrated t he release of his new 
album, · sex Therapy," with a bash held Dec. 14 
at Butter in New York. Partygoers included 
Jay-2, Beyonce, Leighton Meester, John 
Legend and Usher. Thicke performed several 
songs and surprised the c rowd by calling 
Meester onstage for a special perfomvince of 
her ne•" single, ··som ebody to Love." PttOTO 

C<X;IHl,SV OF 8RIAM ACH/(',f TTY IMAGfS 

l •· ., 
' • 

From left at the 
"Tw1hght Saga: New 

Moon'' premiere at t he Mann 
Village Theatre Nov. 16 in 

Westwood. Calif.: Atlantic Records 
GM/executive VP Livia Tortella, Death 

cab for Cutic's Chris Walla, Summit 
Entertainment co-chairman/president 

Patrick Wachsberger and co-chairman/ 
CEO Rob Friedman, Chop Shop Music 

Supervision owner Alexandra Pats.avas and 
Summit Entertainment president of worldwide 

production and acquis1t1ons Erfk Feig , The film's 
soundtrack has been certified platinum and 

features Death Cab for Cutie's single "Meet Me on 
the Eou1nox," PI .. OTO . COURr[SV or ,>\lCX BCRUN"[R 
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Artists and executives cam e out tor the Vevo launch event, held Dec. 8 at Skylight Studio in New York. Vevo is 
the new video and entertainment ser'v1ce created by Universal Music Group, in partnership w ith Sony Music 
Entertainment. EMI M u sic and Google/You Tube. P•1oros. couRTESY or- Gcrrv IMAGES - u rnvtRS.AL Mus,c GROUP 

ABOVE: From left. Google CEO Eric Schmidt, Universal Music Group chairman/CEO Doug Morris, Queen Rania 
of Jordan, Bono and Inters.cope Geffcn A&M chairman Jimmy Iovino. 

BELOW: From left: Vivendi chairman Jean~Bernard Levy, Sheryl Crow, Googl e CEO Eric Schmidt, Universal 
Music Group chairman/CEO Doug Morris and Sony Music Entertainment CEO/Vcvo co-chairman Rolf 
Schmidt-Holtz. 

Billboard chart/research manager Gordon Munay 
met up with Epic/Columbia ,3rtist Sade at her album 
l1sten1ng party at Ja'lz at Lincoln Center's Allen 
Room in New York. Title track "Soldier of Love" 
recently debuted at No. 5 on Billboard's Hot 
Smooth Jazz Songs chart, the highest debut in the 
format's history. Her album is due Feb. 9. 

Academy Awa(d-w inning lyricist Don Black was 
recently awarded the PRS Award for Extraord inary 
Achievement during a ceremony held at London 
restaurant Corrigan·s Mayfair. PRS for Music, the 
organization that collects royalties on behalf of 
composers and songwrite(S, presented the award in 
recognition o f Black's contribution to Br itish music 
and culture. Black produced the t itle song to "Born 
Free·· and Michael Jackson's "Ben" and worked on 
themes fo r several James Bond films. Pictured w ith 
Black Cleft) is PRS for Music chairman Ellls Rich. 
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Our World Live & Billboard Present 

---rd live• 
ALICIA KEYS 
AND FRIENDS 
LIVE 

. . ,l~ ~~ -
A Truly Interactive FREE ONLINE CONCERT 

Live from the Apollo NY, January 7th 
Visit Billboardlive.com To Watch Through The World's Only Five-Screen HD Player 

It's an HD world ... what's your angle? 

Executive Producer Ron Weisner 
Executive Producer and Founder Michael Williams 

Executive Producer Alicia Keys 
Executive Producer Jeff Robinson 
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