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NEXT BIG THING 

Specialized Wealth Management for the Music Industry 

After 20 years of serving the music industry, our financial advisors know exactly what it takes to get and stay on solid 
ground. We can help you streamline your cash flow, manage your assets, and most importantly, create a plan designed to 
provide financial stability on the road ahead. For more information, call Thomas Carroll, Senior Vice President, Sports and 

Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com /talent. 

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management 

SUNTRUST 
Live Solid. Bank Solid. 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured Are not Bank Guaranteed May Lose Value 
Thomas Carroll is Senior Vice President. SunTrust Investment Services. Inc., and Managing Director of SunTrust's Sports and Entertainment Specialty Group. 
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks. Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities. brokerage 
services. insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services. Inc.. an SEC -registered investment adviser and broker/dealer 
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc.. a licensed insurance agency. 

©2009 SunTrust Banks. Inc. SunTrust is a federally registered service mark of SunTrust Banks. Inc. Live Solid. Bank Solid, is a service mark of SunTrust Banks. Inc- 
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OPINION EDITORIALS , COMMENTARY LETTERS 

Copyright D-Day 
An Obscure Provision In A 1976 Law Could Let Artists Take Back Their Work 

BY WALLACE COLLINS 

While the recorded -music business is left 
reeling from file sharing, further trouble 
may lurk around the corner. In a few years 
recording artists and songwriters will be 
entitled to terminate their contractual trans- 
fers and demand back their copyrights. 

An often overlooked provision of the 
1976 Copyright Act provides for the termi- 
nation of copyright transfers. Even if an 
artist or a songwriter signed a contract with 
a record company or music publisher that 
purports to transfer all rights to a work in 
perpetuity, the Copyright Act would allow 
authors to terminate that grant and de- 
mand that the rights revert to them sooner. 

Generally speaking, for copyright grants 
made on or after Jan. 1, 1978 (the effective 
date of the 1976 Copyright Act), the termi- 
nation period is 35 years under Section 
203 of the act. For pre -1978 works the ter- 
mination period of 56 years after copyright 
was originally secured under Section 304 
(c) -(d). For grants on or after 1978, termi- 
nation may be exercised anytime during 
a five -year period starting 35 years from 
the execution of the grant; if the grant con- 
cerns the right of publication of the work, 
then the period begins on whichever comes 
first, 35 years after publication or 40 years 
after execution of the grant. Although there 
are certain formalities that must be com- 
plied with effect to the transfer, this essen- 
tially means that recording artists and 
songwriters can start exercising their right 
of termination as soon as 2013 -which 
could effectively decimate record compa- 
nies and publishers. 

When the 1976 Copyright Act was 
drafted, few of us could envision a world 
in which artists wouldn't need record com- 

panies to finance, manufacture, promote 
and distribute their records. The expecta- 
tion was that the label and artist would sim- 
ply have to renegotiate a deal to continue 
working together. In the digital age, this 
is no longer true. Any artist could take back 
his masters and then offer them on his 

own Web site or license the rights to an 
online aggregator. High -profile acts with 
established fan bases and large catalogs - 
Bruce Springsteen, Billy Joel, Blondie- 
don't need much advertising or marketing. 

Anyone familiar with record company 
contracts knows that recordings are cre- 
ated as work for hire. (Music publishing 
contracts generally provide for the assign- 
ment and transfer of a copyright.) Under 
the 1976 Copyright Act the termination 
provision is not applicable to a genuine 
work for hire grant. But this would not pre - 
dude artists from exercising their rights 
of termination. Just a few years ago I liti- 

gated a case where the court held that a 

sound recording does not qualify as a work 
for hire. Basically, a great deal of case law 
on work for hire holds that whether or not 
a work created by an employee is a work 
for hire depends on various factors other 
than the language of the contract. This area 
of law appears to be ripe for litigation by 
recording artists who want to exercise their 
termination rights. From cases I've liti- 
gated and the case law I've researched, 
artists are likely to prevail over record corn - 
panies on this issue. 

The termination rights of artists and 
songwriters are generally subject to a five - 

year window, after which the right to ter- 
minate the grant is forfeited. To be effective, 

the artist or songwriter must serve a writ- 
ten notice of termination to the original 
record company or publisher -or its suc- 
cessor-no more than 10 and no less than 
two years prior to the effective date stated 
in the termination notice. That notice must 
state the effective date of termination, and 
a copy must also be filed with the U.S. 
Copyright Office prior to the effective date 
of termination. Although the termination 
rights of an artist under the 1976 Copy- 
right Act would only be effective in U.S. 
territory, the size of the U.S. market still 
makes these rights valuable. 

In this case, what's good for artists might 
further erode the influence of major record 
labels. It could even jeopardize their fu- 

ture. Labels would be well advised to start 
planning for 2013 now. 

Wallace Collins is a New York lawyer 
specializing in entertainment, copyright, 
trademark and Internet law who is "of 

counsel" to the law firm of Serling Rooks « 

Ferrara. He was an Epic Records artist 
before attending Fordham Law School. 
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» >U2, KID 
ROCK, PLANT 
ADDED TO 
GRAMMYS 
U2, Kid Rock, Rihanna 
and Robert Plant & 

Alison Krauss have 
joined the 
performance lineup 
for the 51st Grammy 
Awards, to be held 
Feb. 8 in Los Angeles. 
They join previously 
announced 
performers Kenny 
Chesney, Coldplay, 
Jennifer Hudson, Lil 
Wayne, Paul 
McCartney (with Dave 
Grohl on drums), 
Radiohead, T.I. and 
Justin Timberlake, 
Carrie Underwood, 
and Jay -Z, among 
many others. 

» >FIFTEEN 
ZAVVI STORES 
CLOSE 
The administrators of 
U.K. retailer Zavvi 
have closed 15 stores, 
resulting in a loss of 
295 jobs. There are 
now 48 U.K. stores 
still open. Zavvi went 
into administration - 
roughly equivalent to 
Chapter 11 

bankruptcy -Dec. 24. 
A month ago there 
were 114 U.K. Zavvi 
stores and 11 in 
Ireland. On Jan. 14, 
rival entertainment 
retailer HMV 
acquired nine of the 
U.K. Zavvi stores and 
five locations in 
Ireland. 

»SONY 
MUSIC SALES 
DROP 22% 
During the period 
ended Dec. 31, Sony 
Music Entertainment 
generated 105.2 
billion yen ($1.2 
billion), a 22% 
decrease on a dollar 
basis compared with 
the same quarter of 
the previous fiscal 
year. Operating 
income increased 
10% year on year 
primarily due to the 
consolidation of SME 
in the current quarter. 
On a pro forma basis, 
SME operating 
income of 14.4 billion 
yen ($158 million) 
represents a 41% 
decline from the 
prior year when its 
results were not 
consolidated with 
Sony Corp.'s results. 
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HEY 19 
'Now That's What I Call Music!' 
Teams With Simon Fuller On TV Pitch 

"Now That's What I Call Music!," the 
long- running series of hit -single com- 
pilations, is being shopped as a TV show 
by Simon Fuller and his 19 Entertain- 
ment company. 

While still in its early stages -the 
show doesn't have an official title yet, al- 

though it's likely to incorporate some 
variation of the "Now" brand name -de- 
tails are beginning to emerge. 

Fuller, the mastermind behind "Amer- 

ican Idol" and "So You Think You Can 
Dance," has the exclusive global rights 
to negotiate a TV deal based on the prop- 
erty. "This show will be nothing like 
'American Idol' and definitely won't be 
a spinoff," he says. "It will be a new take 
on music programming." 

At the center of the show will be the 
hits themselves, by such acts as Britney 
Spears, U2 and Jay -Z (see chart, below). 

"The TV show is designed to take the 
brand 'Now' and bring it to a broader 
level," says Bob Mercer, CEO of Now 
That's What I Call Music, a partnership 
involving Sony Music Entertainment, 
Universal Music Group and EMI Music. 
(Warner Music Group has a competing 
product called "Only Hits. ") 

"A lot of people are buying 'Now' as 
their guide to what is happening in 
the music world over the last few 
months," Mercer says. "The intent is 

to take that brand and that trust in that 
brand and establish it as a TV show 
with the same elements." 

That, he suggests, could mean featur- 
ing performances by artists from the 
compilations, whether through concert 
footage or in- studio appearances. "We'll 
probably form our own pop chart so the 
public can be involved," Mercer adds. 

Another element of the showwould in- 

volve appearances by such veteran acts as 

the Rolling Stones or Madonna, possibly 
through interviews, performance footage 
or in- studio appearances, he says. 

The program's final aspect would 
involve finding the next "Now" 
artists, Mercer says. "That would 
be new up- and -coming talent 
that's either already signed or just 
as likely not already signed." 

The show's Web site will play a 

critical role in its development, Mer- 
cer says, adding that a section of it will 
be devoted to videos that people upload 
of themselves trying out for the show. 

The overall setup is reminiscent of 
"Soul Train," "American Bandstand" and 
the United Kingdom's "Top of the 
Pops"-hit shows from earlier decades 
that had music at their center with live 

performances and interviews. 
Mercer has been working on the idea 

of a TV show for about a year, with Fuller 

NOW HEAR THIS 
U.S. Unit Sales Of The Five Best -Selling 'Now' Compilations 

TIRE FEATURING YEAR UNITS 

"Now 5" 'N Sync, Britney Spears, Backstreet Boys 2000 4.8M 
"Now 6" Jennifer Lopez, Destiny's Child, Coldplay 2001 3.4M 
"Now 8" Jessica Simpson, Mandy Moore, Gorillaz 2001 3.4M 

"Now Christmas "Bing Crosby, Ella Fitzgerald, Frank Sinatra 2001 3.3M 

"Now 7" Nelly, Janet Jackson, Mystikal 2001 3.3M 

SOURCE: Nielsen SoundScan 

coming onboard a few 
months ago. "Managing a 

partnership of Sony, Universal and EMI 

is akin to herding cats," he says. 
He adds that these efforts are unrelated 

to the TV special that aired in November 
on ITV1 marking the "Now" series' 25th 
anniversary in the United Kingdom. 

Should the show become a reality, ex- 

pect changes in everything from the 
packaging of "Now" albums to how often 
they're released, including the possibil- 
ity ofreleasing CDs more frequently with 
fewer tracks, Mercer says. 

Could that lead to price drops and dig- 

ital -only distribution? "The vast part of 
my business is still physical," he says. 
"I'm not going to go down the path of the 
baby and the bathwater until we have a 

better lock on what our TV property will 

be. If we have a weekly presence on a na- 
tional network, I would be an idiot if I 
didn't re- evaluate my business model." 

The franchise, which got its start in 
the United Kingdom in 1983, has re- 
mained remarkably durable. Since its 

U.S. launch in 1998, the series has 
spawned 42 albums that have charted on 
the Billboard 200. All 29 of the regular 
"Now" albums (excluding holiday and 
genre- specific sets) have reached the top 
10, while a dozen of them have hit No. 1. 

Although it isn't yet clear which net- 
work would air the show, 19 already has 
a longstanding relationship with Fox, 

thanks to "Idol" -still TV's top -rated 
show, with 25 million viewers watching 
the Jan. 27 episode -and strong per- 
former "Dance," which generally attracts 
about 10 million viewers per episode, 
according to Nielsen Media Research. 

" 'Now' is a good, existing example 
of the music industry working to- 
gether," Fuller says. "This show will 
unite the whole music industry and give 
it one voice." 

Additional reporting by Keith Caulfield 
and Ann Donahue. 

MOBILE: For 24/7 news and analysis 
on your cell phone or mobile device, 
go to mobile.billboard.biz. 
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>>>CAPITOL 
READIES I.R.S. 
CATALOG FOR 
DIGITAL RELEASE 
Capitol Records is 
bringing its entire I.R.S. 
Records catalog to 
digital formats for the 
first time. From Feb. 10 
to March 17, the label will 
add more than 100 
albums and tracks from 
the roster, including 
material from the 
Fleshtones, Wall of 
Voodoo, Concrete 
Blonde, Oingo Boingo, 
Stewart Copeland and 
Robbie Krieger. The 
release will be 
supported by a digital 
campaign highlighting 
each new addition as it 
becomes available. 

» >NATIONAL 
GEOGRAPHIC 
LAUNCHES 
LABEL 
The National Geographic 
Society has launched a 

record label, Nat Geo 
Music, through its music 
division of the same 
name. The label will 
record, release and 
promote modern music 
from around the globe in 
a variety of genres by 
multiple artists. It will be 
headed by Nat Geo Music 
GM Mat Whittington, 
who will report to 
National Geographic 
Entertainment president 
David Beal. The label will 
be distributed through 
INgrooves in the United 
States; Shock Records in 
Australia and New 
Zealand; ADA Global in 
Europe, Japan, the 
Middle East and other 
Asian and African 
territories; and 
Napadogan Music in 
Canada. 

» >BMI TO 
HONOR GLORIA 
ESTEFAN 
Gloria Estefan will be 
honored as this year's BMI 
Icon during BMI's annual 
Latin Awards. The event 
will take place March 12 at 
the Breakers Hotel in 
Palm Beach, Fla. The 
invitation -only gala will 
recognize the 
songwriters and 
publishers of the past 
year's top BMI Latin 
songs that have played on 
American radio and TV. 
Past BMI Icon winners 
include Gustavo 
Santaolalla, Los Tigres del 
Norte, Juan Luis Guerra 
and Carlos Santana. 

BY MITCHELL PETERS 

DIGITAL 
DEBUTANTES 
iTunes Sales Lift Three Acts To The Billboard 200 

The first three sales weeks of January 
yielded a striking trend on the Bill- 
board 200: Each week, an emerging 
act's new album charted based solely 
on digital sales. 

Thanks to favorable home -page ex- 

posure at the iTunes Music Store, free 
downloads, attractive pricing and a tra- 
ditionally slow sales period, up- and -com- 
ing acts Erin McCarley, Company of 
Thieves and the Boxer Rebellion each 
debuted on the big chart. 

Singer /songwriter McCarley released 
her debut album, "Love, Save the Empty" 
(Universal Republic), Dec. 30 exclusively 
at iTunes and bowed at No. 86 on the 
Jan. 17 Billboard 200. Wind -up Records 
rock act Company of Thieves released 
its first album, "Ordinary Riches," 
through iTunes Jan. 6 and debuted at 
No. 162 on the Jan. 24 tally. And un- 
signed British rock band the Boxer Re- 

bellion released its new album "Union" 
exclusively at iTunes Jan. 13 and debuted 
at No. 82 on the Jan. 31 chart. 

While none of the three albums re- 
mains on the Billboard 200 this week, 
their strong initial showings were a re- 
minder of the market's continued tran- 
sition to digital sales, as well as the 
formidable leverage that iTunes retains 
with consumers. 

"It was just a matter of time before 
this type of thing happened for the first 
time and starts happening more often," 
McCarley's manager Michael McDon- 
ald says. "It speaks to shifts in the busi- 
ness, and it's certainly not the last we're 
going to see of it." 

Along with their auspicious debuts, 
the three acts had another thing in com- 
mon: Each of their albums was priced 

at $7.99 or less in its debut week and 
had a single that was available for free 
through iTunes. (McCarley and the 
Boxer Rebellion were featured as the 
Single of the Week with "Pony (It's 
OK)" and "Evacuate," 
respectively, while Com- 
pany of Thieves' "Oscar 
Wilde" was listed as a 

Discovery Download.) 
An Apple spokesman 

dedined to comment on 
the sales. 

Dorothy Hui, Wind - 
Up senior director of 
partnership marketing 
and digital strategy, 
says Company of 
Thieves' charting suc- 
cess wouldn't have 
been possible without 
iTunes' assistance. 

"It was definitely driven by the visibil- 
ity in the store and the fact that we were 
actually putting the [ free download] into 
the hands of consumers," she says. 

About 250,000 iTunes customers 
downloaded "Oscar Wilde" during a two - 
week promotion, according to Wind -up 
senior VP of sales Derek Graham. The 
timing of the release in January also 
"probably helped a little bit, especially 
this January, which is pretty dead," he 
says. "There was promotional room 
available then, which is good timing." 

"Ordinary Riches," which gets a phys- 
ical release Feb. 24, has sold 6,000 down- 
loads, according to Nielsen SoundScan. 

In the last week of December, approx- 
imately 600,000 iTunes users downloaded 
McCarley's free single, according to Pat 
Monaco, Universal Records executive VP 

Company of future stars? ERIN McCARLEY and COMPANY 
OF THIEVES (inset) 

of sales and field marketing. "Certainly, 
there is no physical campaign that you 
can do now that would have an impact 
like iTunes did in its first week," Monaco 
says, noting that McCarley's music was 
featured in several TV shows and that she 
had toured leading up to the release. 

"People were somewhat familiar with 
her name and had heard her music in 
one of any number of locations," Mc- 
Donald adds. "And iTunes helped con- 
nect the dots." 

A physical version of "Love, Save the 
Empty" streeted Jan. 6 and has sold 3,000 

copies, according to Nielsen SoundScan; 
total sales are at 20,000. 

NPD Group analyst Russ Crupnick 
says that many labels are seeking less 
expensive options for marketing de- 
veloping artists. "Some of the labels I 

talk to are making an ever -increasing 

effort to do programs on iTunes," Crup- 
nick says. "The younger audience is 

increasingly listening to music online 
and using all kinds of online vehicles 
for discovery." 

Boxer Rebellion manager Sumit Bothra 

agrees, saying that offering free down- 
loads and getting attractive placement on 
the iTunes store's home page almost in- 

stantly gives an act global awareness. 
"Prior to iTunes there would've been 

no way of creating that profile without 
having to go to each individual territory 
and do promotion and marketing in those 
territories to raise awareness on this 
level," he says. But "it's the ability of the 
band and the team around that band to 
harness all of that potential." 

Additional reporting by Ed Christman 
and Alex Vitoulis. 

UNBOXED REBELLION With iTunes' Help, Unsigned U.K. Band Crashes The Charts 

London -based rock act the Boxer Rebellion has found 

a powerful friend in iTunes and can partly thank the 
digital music giant for the resurgence of its career, 

which was brought to a halt in 2005 following the fi- 
nancial collapse of its former record label, Poptones. 

Without help from a label, the Boxer Rebellion re- 

leased its sophomore album, "Union," exclusively 
through iTunes and landed at No. 82 on the Jan. 31 

Billboard 200. "Union" -the follow -up to its 2005 
debut, "Exits" -has sold 8,000 copies, according 
to Nielsen SoundScan. 

Prior to the Jan.13 digital -only release, the Boxer 
Rebellion didn't have any radio play or press 
awareness in the United Kingdom and had 
only played occasional gigs to showcase new 

material, according to band manager Sumit 
Bothra. Things changed when a member of 
the iTunes music team discovered the band's 

MySpace page and expressed interest in featuring 
the group's "Evacuate" as a free single on the 
iTunes store's home page. 

"We simply had a fan base, a Single of the Week 
and a great record," Bothra says. "And we sold 
between 2,000 -3,000 albums in the U.K. in the 
second week of January." The Official Charts Co. 

could not confirm that number, and "Union" was 

ineligible for the main U.K. album chart because 
it wasn't released physically. 

But an OCC spokesperson said had it been eligi- 
ble, sales would not have been high enough for it 
to crack the top 100. The group plans to release a 

THE BOXER REBELLION 

physical copy of "Union" after it raises enough 
money to do so, Bothra adds. 

Since the iTunes exposure, Bothra says a number 
of labels have expressed interest in the band. "We're 
just exploring all of our options and hearing every- 
one out," he says. "A label would help us get to 
where we need to go quicker, and it would cer- 
tainly be a catalyst for us." 

The band has concert dates booked throughout 
Europe beginning in March, but one of Bothra's main 

focuses is breaking the act in the United States. If 

funding permits, the Boxer Rebellion will book shows 

in major stateside markets following South by South- 

west. The group has already received airplay from 
influential noncommercial KCRW Los Angeles. 

Meanwhile, the Boxer Rebellion plans to record 
a live album in front of 300 contest winners March 

9 at the Apple Store in London. -MP 
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1111 . SONGWRITERS & COMPOSERS WHO WERE NOMINATED AT THE 

51st GRAMMY Awards 

MOP 

Eric Benét 

Michael Bishop 

Chris Brown 

T Bone Burnett 

Gan/ Burton 

Steven Curtis Chapman 

Daft Punk (`,ACE 141 

Death Cab for Cutie 

Michael Doucet 

Jerrti Douglas 

Brian Eno (PRS) 

Estelle (Ks) 

/ 

Béla Fleck 

Kirk Franklin 

Peter Gabriel (P1<s) 

Jirn Jonsin 

Kid Rock 

Laclii Antebellum 

Patttj Loveless 

Maroon 5 

Lee Thomas Miller 

!"Jas 

James Otto 

Al Schmitt 

Snoop Dogg 

Sugarland 

Eg White 

Jack White 

John Williams 

Cece Winans 

4 ' 

For photos, stories and awards citations for all of our nominees, go to: 

www. BMI. corn/GRAMMY 
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» >SPRINGSTEEN 
TOUR STARTS IN 
APRIL 
As expected, Bruce 
Springsteen & the E 

Street Band will tour 
North America this spring 
in support of their new 
album, "Working on a 

Dream" (Columbia). The 
trek begins April 1 in San 
Jose, Calif. North 
American dates run 
through May 23 in East 
Rutherford, N.J.; a 

European tour then 
begins a week later at 
Holland's Pink Pop 
festival and concludes 
June 10 in Bergen, 
Norway. After a break, 
the European leg 
resumes July 2 in Munich. 

» >ESSENCE 
FESTIVAL ADDS 
MAXWELL, AL 
GREEN, NE -YO 
Maxwell, Anita Baker, Al 
Green, John Legend, 
Robin Thicke, Salt -N- 
Pepa, Ne -Yo and En 
Vogue will join previously 
announced headliner 
Beyoncé at the 15th 
annual Essence Music 
Festival. The event will be 
held July 3 -5 at the New 
Orleans Superdome. The 
festival also is known for 
its empowerment 
seminars, which are free 
and open to ticket - 
holders on a first -come, 
first -served basis. Tickets 
for the event are available 
from Ticketmaster. 

>>>GILLESPIE 
CATALOG TO 
STAY WITH EMI 
MUSIC 
EMI Music Publishing has 
reached a long -term 
deal to extend its 
representation of songs 
from the catalog of 
legendary American jazz 
trumpeter /composer 
Dizzy Gillespie. The 
company has handled 
songs in Gillespie's 
catalog since 1999. 
Works written by 
Gillespie, including "Tour 
de Force," "Kush," "Con 
Alma" and "Lorraine," 
will be managed by EMI 
on a global basis. 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Ed 
Christman, Leila Cobo, 
Jonathan Cohen, Cortney 
Harding and Andre Paine. 

For 24/7 news and 
b.Zanalysis on your 
mobile device, go to: 
mobile.billboard.biz. 

AWARDS BY AYALA BEN- YEHUDA 

Movtitg units: AMY 
WINEHOUSE appears via 

satellite from London at the 
2008 Grammy Awards. 

The Real Prize 
Awards Shows Drive Sales Despite Waning Ratings 

The Grammy Awards represent 
a professional honor and a cov- 
eted performance spot, 
because the telecast has his- 

torically boosted sales for nom- 
inees, winners and performers. 
Just in time for the 51st annual 

Grammy Awards ceremony 
Feb. 8, Billboard parent the 
Nielsen Co. has completed a 

study demonstrating that 
awards shows are still a boon 
to commerce, even as their TV 

viewership declines. 
"Despite waning viewer- 

ship numbers, and a male au- 
dience that has gone MIA, 
award shows remain popular 
with advertisers, and even 
more so with artists who can 

see record sales climb as 

much as 700 %one week after 
the show airs," according to 
Nielsen Entertainment's 
Valentina Nucete and Nielsen 
Monitor -Plus' Virginia Harvey. 

Ratings for the Grammys av- 

eraged 18.2 million viewers on 

CBS last year, compared with 
20 million in 2007 
(billboard.biz, May 21, 2008). 
The Grammys weren't the only 
awards show that experienced 
audience desertion: Ratings 
for the 2008 Academy Awards 

telecast on ABC dropped 24% 

among adults 18 -49 compared 
with its 2007 telecast, accord- 
ing to the Nielsen report. 

In the past three years, the 
report found that nine out of 
10 artists who won or per- 
formed saw an increase in 

album sales. Three -quarters 
of those also had spikes in 

digital song sales. 

Artists at various stages of 
their careers have benefited 
from Grammy buzz. Amy 
Winehouse, a superstar in the 
United Kingdom but an up- 
and-corner in the United 
States, nearly quintupled the 
weekly sales of her Universal 
Republic album "Back to 
Black" after performing on last 

year's show and winning five 
awards, jumping from 25,000 
to 115,000 copies, according 
to Nielsen SoundScan. Herbie 
Hancock's "River: The Joni 
Letters" on Verve /Universal 
sold 54,000 copies the week 
after it won album of the year 
in 2008, a whopping 967% in- 

crease. Robert Plant and Ali- 
son Krauss, nominated for 
album of the year (and four 
other categories) this year for 
their Rounder collaboration 
"Raising Sand," had a jump of 
88% for the album in its post - 
nominations week. 

After the 2007 Grammys, 
"half of musical participants 
enjoyed a sales push of 50% or 
more during the seven -day 

post -show period," according 
to the Nielsen study. 

On Grammy night, songs 
performed during the cere- 
mony inspire viewers to jump 
online and download digital 
versions. But the Grammys 
aren't the only awards show 
with music. The Oscar win- 
ners for best original song 
have all experienced a 

bounce. Glen Hansard & Mar - 
keta Irglova's "Falling Slowly" 
from the movie "Once" leapt 
207% in digital downloads, 
from 14,000 to 42,000. Other 
Academy Award music win- 
ners, such as Melissa 
Etheridge's "I Need to Wake 
Up" and Three 6 Mafia's "It's 
Hard Out Here for a Pimp," 
and their soundtracks posted 
double- and triple -digit per- 
centage gains. 

Still, there are times when 
awards shows have a less - 
than- stellar impact on sales. 
Though several winners and 
performers on Univision's 
Latin Grammys telecast Nov. 

13 experienced large percent- 
age increases relative to their 
sales, only Juanes saw an 
album gain of more than 1,000 
copies. 

Additional reporting by Leila 
Cobo and Ann Donahue. 

BRANDING BY ED CHRISTMAN 

SYNCH POP 
WNW' 111 anse 
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EMI Locks Up Ad Deal For Norman Cook Side Project 

EMI has secured a synch deal for a track from the debut 
album of the Brighton Port Authority, a side project of 
Fatboy Slim mastermind Norman Cook. 

While the deal itself isn't unusual, how it came about 
is. It's the first such transaction handled by EMI Group's 
newly formed EMI Music Services division, which aims 
to provide artists on EMI labels and unaffiliated im- 
prints with retail marketing, distribution, branding, 
licensing and merchandising services. 

The idea of serving artists and labels beyond EMI's 
own portfolio came about because the major's private 
equity owner, Terra Firma, "allowed us to look at the 
whole marketplace to see where we have the best fit," 

says Cynthia Sexton, EMI's executive VP for brand 
partnerships, licensing and synchronization. 

EMI executives concluded that "a music services 
company makes the most sense," Sexton says. "We 

are trying to expand our revenue streams and set up 
service companies that others can tap into." 

In the case of Cook, EMI placed the Brighton Port 
Authority's cover of the Monochrome Set's "He's 
Frank" in a Ford Motor TV ad campaign. EMI repre- 
sents the Brighton Port Authority (for master use) and 
ASongs, Cook's publishing company, although ASongs 
doesn't own the publishing for "He's Frank." The Ford 
deal earned EMI a cut of the synch fee. 

"He's Frank" appears on the Brighton Port Author- 
ity's album "I Think We're Gonna Need a Bigger Boat," 

which is available exclusively at Amazon on Cook's 
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own Southern Fried Records and is 
scheduled for wider release Feb. 3 in 
the United States through Redeye Dis- 

tribution. The album features a long 
list of musical guests, including Pete 
York, British DJ Ashley Beedle, David 
Byrne, Dizzie Rascal and Iggy Pop, 
who sings "He's Frank." The album 
is built around the cheeky conceit that 
the tracks come from "lost" session 
tapes that were recorded in the '70s. 

Cook, who was previously signed to EMI's Astral - 
werks imprint as Fatboy Slim, co -owns Southern Fried 
with his manager Garry Blackburn ofAnglo Manage- 
ment. Blackburn says the Ford deal came about after 
former Astralwerks GM Errol Kolosine, who manages 
the Brighton Port Authority in the States, asked EMI's 
Sexton about synch opportunities. 

"Cynthia explained this radical development at EMI, 

where they could do synch licensing for artists where 
they don't have the recording rights," Blackburn says. 
"She delivered the Ford commercial to us." 

Cook has enjoyed considerable success placing his 
work in ad campaigns and movies, such as "Praise 
You" with Mercedes -Benz, "Right Here Right Now" 

and "Soul Surfing" with Adidas and "Ya Mama" on the 
soundtrack to the 2000 film "Charlie's Angels." 

EMI's synch deal for the Brighton Port Authority 
follows its agreement to handle physical and digital 

Right about now: NORMAN COOK (center) is on an indie, but EMI 
handles synch rights. 

distribution in the United States and the United King- 

dom for Lady Sovereign's new Midget Records im- 
print, which will release her next album, "Jigsaw," 
April 7. Lady Sovereign will retain control over A &R 

and marketing and promotion for Midget, while EMI 
will handle distribution, licensing and other services. 

Veteran EMI marketing executive Ronn Werre 
was appointed president of EMI Music Services in 
November. Additional executive appointments fol- 

lowed in January, including that of Peter Palmer, 
most recently head of retail and licensing at music 
merchandising company Bravado, to the new post 
of senior VP of global merchandising (billboard.biz, 
Jan. 22). 

"We now have the industry's only one -stop shop 
for accessing a global marketplace of traditional and 
nontraditional commercial partners," Werre said in 
a statement at the time. 
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FREQUENCY 
MODULATION 
Radio Biz Takes Stock Of The PPM 
As Arbitron Moves To Calm Critics 

The static over Arbitron's Portable People Meter is beginning 
to clear up. 

After being dogged by controversy regarding its audience 
measurement methodology, recent settlements with the attor- 
neys general in New York and New Jersey have begun to shift 
the radio industry's focus to the changes that the PPM is bring- 
ing to programming and promotion strategies. 

The PPM is a pocket -sized sensor worn by survey panelists, 
which provides far more detailed listening data than traditional 
paper diaries. But the electronic measurement system, which 
began rolling out in 2007 and has now replaced the diary sys- 
tem in 14 markets, quickly came under criticism, mostly from 
broadcasters that cater to urban and Hispanic audiences, who 
charged that the PPM system undercounts their listeners. 

Those complaints helped trigger the New York and New Jer- 
sey lawsuits, which accused Arbitron of deceptively claiming 
that the PPM system provided an accurate measurement of di- 
verse radio markets. Arbitron and the attorneys general settled 
the suits in early January, which included a provision address- 
ing a key criticism of the PPM: that its smaller survey sample 
size would undercount minority listeners. 

Arbitron agreed to double the sample target for households 
only using cell phones. With the latest U.S. government fig- 
ures showing that 18.5% of blacks and 18% of Hispanics rely 
exclusively on mobile phones, adequate representation of cell 
phone -only households had been a major concern. 

Arbitron agreed to increase cell phone -only sampling in 
stages -from its current 7.5% target to 15% by July 1, 2010, in 
New York and by Dec. 31, 2010, in Philadelphia -along with 
providing data on the composition of the cell -only survey sam- 
ple by race, ethnicity and age to subscribing broadcasters and 
the attorneys general. Arbitron then said Jan. 22 that it would 
double cell -phone survey sample targets in all PPM markets to 
15% by the end of 2010. 

"Anytime Arbitron makes the extra effort to increase the sam- 
ple size and get an accurate measurement of the audiences that 
sample radio is always a good thing," says Kevin Brown, PD/ 
morning show host of Inner City urban AC KB LX San Fran- 
cisco. "This is just a start of many other improvements that Ar- 

' \Ve have a device that will 
give us feedback a. lot more 
quickly than before.' 

-RON HARRELL, WDVD DETROIT 

bitron needs to incorporate to make sure that ethnic audiences 
are properly measured." 

Service Broadcasting /Dallas OM Gary Saunders, who over- 
sees urban KKDA (K -104) and urban AC KRNB, says the in- 
crease in cell phone -only household sampling will also help 
with other mobile- oriented marketing efforts. 

"We have to get clever on the way we attack those cell phone 
users now and be more aggressive with contests and sending 
around text messages," Saunders says. "Now your Internet [ef- 

forts] and your viral videos and stuff that you send out to peo- 
ple's cell phones become even more important." 

Despite concerns among some minority- focused broadcasters 
about the PPM's impact, many urban and Hispanic stations in 
PPM markets posted listenership gains in December. With the 
exception of Detroit, where only one urban station improved its 
ratings share, all 14 PPM markets had multiple urban and His- 
panic stations trend up in December. It isn't clear whether the 
rise was due to survey sample improvements or programming 
adjustments by stations. 

Skip Dillard, OM at Inner City urban AC WBLS New York, be- 
lieves it's a combination of the two. "But I also think it's too early 

RADIO GA GA 
On -Air Hosts Need To Adapt Their Approach Under The PPM 

Radio consultant Bob Michaels of 
Bob Michaels' MediaSense in Dallas 
says on -air talent seeking to maxi- 
mize ratings with Arbitron's Portable 
People Meter (PPM) must learn to 
stop jabbering and start teasing. 

"I've been saying it for years: 
Radio is going to be more like televi- 
sion," Michaels says. "One of the 
ways we can learn from TV is the late 
local news. When they are going to a 

commercial break the first thing they 
do is tease what's coming up to keep 
you there. And if you do leave, the 
tease is strong enough to bring you 
back in two to three minutes." 

In a switch from the traditional 
paper diary measurement system, 

stations in PPM markets are cred- 
ited with a quarter -hour for five min- 
utes of listening within that quarter 
of an hour, even if those 
five minutes are non - 
continuous. That means 
DJs need to make every 
minute count, which some- 
times means they need 
to shut up. 

Michaels says, "One of 
the things we found 
going through all of the 
PPM data on music and 
talk stations is that once 
a personality starts jabbering ... the 
audience starts going away." 

Charlie Sislen, partner at Research 

Director in Annapolis, Md., says big - 
name radio hosts have always had 
an emotional relationship with lis- 

teners, something that 
doesn't benefit them as 

much under the PPM 

system. 
"The trick in the diary 

world was to get people 
to believe they were 
listening so they would 
write it down," Sislen 
says. "In a PPM world, 
you have got to get real 
exposure, and if you are 

not crisp, concise and compelling, 
people will turn you off and the 
meter knows it." -MB 
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to tell because so much has had to change from the way we had 
been programming under the diary system," he says. "Obviously, 
Arbitron has had to make tons of adjustments to their system. 
So right now we're all just feeling our way forward." 

Station programmers who have had access to PPM data say 
it's a better reflection of how people listen to the radio than the 
diary. Because PPM data is based on actual listening, the "phan- 
tom" audience of those who used to listen to a station but failed 
to list it in their Arbitron diary can now be measured. 

"Anyone who has been in this business for a long time knows 
that phantom cume is real, but now we can just attribute it bet- 
ter than we used to be able to," says Ron Harrell, PD of Citadel 
hot AC WDVD Detroit, which converted to electronic measure- 
ment in December 2008. 

This contributes to a bigger chunk of "light" or casual listen- 
ing, which brings down time spent listening dramatically for 
all formats but also causes large cumulative audience increases 
across the board, according to Dave "Chachi" Denes, who was 
PD of hot AC KBIG (104.3 MYfm) Los Angeles until Jan. 20 
when he was laid off as part of Clear Channel's recent cutbacks. 

With the advent of the PPM, PDs are finding that long -held 
programming rules and beliefs are going out the window. For 
example, the first and third quarter -hours actually don't require 
more emphasis than the second or fourth since listeners are 
tuning in equally across the entire hour. And tactics to keep the 
audience listening all day long are unrealistic, as people aren't 
tuned in to their radios for eight -hour stretches. 

"It's more about appointment listening and creating a spe- 
cific time for them to tune in," Denes says. "We find that peo- 
ple aren't listening as long, so we have to make it easier for 
them by generating those listening occasions. We do a lot of 
very good promos to generate the listening occasions." 

Harrell says that despite the fact that programmers are finally 
able to quantify the importance of appointment listening, it's just 
a matter of playing the hits, no matter what format they program. 

"You have to be in the playing -hits business, and the more 
you concentrate on that, the better chance you have with any 
listener," he says. 

While the PPM can show when people punch out down to 
the minute, it may have had nothing to do with anything that 
aired on the station. "If someone has to be at work or at a doc- 
tor's appointment at 8:30 in the morning, they need to get out 
of their car at 8:25, and it doesn't matter how great the content 
is or how good the song is," Denes says. 

The PPM can reflect format, on -air personality or program- 
ming changes within weeks of putting them on the air, but Har- 
rell warns that PDs should be patient with the data and not make 
knee -jerk reactions based on initial feedback. 

"Over time, you can see trends," he says. "You get a sense 
of whether a show or format concept is working. Now, we 
have a device that will give us feedback a lot more quickly 
than before." 

By Keith Berman, Mike Boyle, Alexandra Cahill, Darnella 
Dunham, Paul Heine and Jeffrey Yorke. 

ILLUSTRATION BY KEITH NEGLEY 
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QLJE$'l'IONS 
with DAVE BURWICK 

MIZIEMZEll 

From Ray Charles to the Cool Kids, PepsiCo has long made extensive use of music in 
its advertising and marketing campaigns. Mariah Carey, Britney Spears, Shakira and 
Justin Timberlake are among the artists who've starred in Pepsi -Cola TV spots. And 
although its plans hadn't been finalized at press time, the company was considering air- 
ing ads during this year's Super Bowl featuring Lil Wayne and Will.i.am for Gatorade and 
Pepsi, respectively. 

But PepsiCo's use of music has also extended to more unusual initiatives, such as Moun- 
tain Dew's digital singles label Green Label Sound and Pepsi's free music promotions at 
Apple's iTunes Store in 2004 and Amazon's MP3 store last year. 

Dave Burwick, chief marketing officer of PepsiCo North America Beverages, spoke with 
Billboard about the importance of music in the company's marketing efforts. 

Pepsi recently shifted its 
advertising account from longtime 
home BBDO to TBWA. Will Pepsi 
and its affiliated brands continue to 
use high -profile musicians in its 
advertising? 
Music has always been a part of our 
DNA and played an integral role in con- 
necting consumers. Going forward, 
there's a good chance it will continue. 
How we work artists will continue to 
evolve. It starts with what we're trying 
to communicate as a brand. In the past 
we've said, "I like artist A and I want to 
associate with this artist," like how Bud- 
weiser and Jay -Z did it. That's not the 
path we're on. We're about communi- 
cating how Pepsi is a catalyst for posi- 
tive change in the culture. Clearly, 
musical artists play a big role in that. 
There is no long -term plan other than 
Pepsi and music go well together. 

Mountain Dew has its own record 
label, Green Label Sound, which gives 
singles away for free. How do you 
measure the success of such a label? 
Buzz and Internet chatter. We also track 
the success of the artists and how their ca- 
reers are going. We ask, "Are we getting a re- 
action from our consumers and are 
consumers aware ?" 
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Access Pass Design 

Will other Pepsi brands launch their 
own labels? 
It's unlikely. We want to make sure our brands 
don't overlap or get into each other's territory. A 

brand like Pepsi is likely to work with more es- 
tablished artists, whereas a brand like Mountain 
Dew is likely to work with up- and -coming artists. 

Coca -Cola recently unveiled a 

campaign that features such acts as Fall 
Out Boy and Gnarls Barkley. Do you feel 
Coke is taking a page from the Pepsi 
playbook? 
They've used music in the past, they're just 
not as known for it as we are. They really hit 
it out of the park with Sprite and KRS -One [in 
a 1995 TV ad campaign]. The Coke brand prob- 
ably hasn't used music quite as much as we 
have. It doesn't mean it's good or bad; it's all 
how everything comes together. 

The company's Pepsi Stuff promotion 
with Amazon's MP3 store ended Dec. 31. 

How did the campaign go? 

The results were good. We measure results on 
whether the business moves and what the re- 
demption rates are. We saw upward move- 
ments in both. These types of programs can 
be very complicated to manage so it's unlikely 
we'll do it again. iTunes was easier, because it 
was "Buy a Pepsi and get a free download." 
Those are simpler than asking people to col- 
lect points, hold on to them and manage them. 

Pepsi and VH1 are once again 
sponsoring the VH1 Pepsi Smash Super Bowl 
Bash concert. Given the tough economic 
environment, will Pepsi be cutting back on 
such high -profile endeavors? 
No. Our point of view is that now is the best 
time to invest in our brand and put our brand 
in the spotlight. One, because no one else is 
really investing, so it's quiet out there. Two, 
media is a better value than it's ever been. 
Three, we feel we have a lot of great creative. 
It's the perfect confluence of events. I'm a 

big proponent of music as a way to build and 
sell brands. Music is just too important in 
the culture to ignore. I don't see marketers 
shying away from working with the music 
industry. The big question is, "Will people 
cut back on their spending ?" I don't think 
people will. .... 
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I 

www.billboard.biz I 13 

BON 

www.americanradiohistory.com

www.americanradiohistory.com


DiMe 
Numero Im nt Unearths Amateur Obscurities 

When I first heard about the Numero Group's 
plan to launch Local Customs, an imprint to re- 

lease small -town recording- studio basement 
tapes, the first thing that popped in my mind 
was the Langley Schools Music Project. 

The Project, which was recorded in 1977 and 
released on Bar /None in 2001, fea- 

tured a student choir covering '70s 
hits. It was meant to be a school 
fund -raiser and was not meant for 
wider release to the general pub- 
lic. But once it was uncovered and 
rereleased nearly a quarter -century 
later on CD, the record became a 

minor hit, selling 47,000 copies, 
according to Nielsen SoundScan. 

Of course,för every Langtey 
Schools, there are dozens of other albums found 
by crate diggers and rereleased to absolutely no 
fanfare in more modern formats. Do we really 
need to hear every song that someone's neigh- 
bor wrote as a birthday present for his daugh- 
ter? Or the cacophonous racket created by 
countless teenage bands that never made it out 
of the garage? According to Numero minister 
of information Ken Shipley, who helped launch 
Local Customs, yes, in fact, we do. 

"On the DVD that accompanies the first Local 

Customs release, you have the option of listen- 

ing to all the tapes we found in the studio," he 
says. "We have an audience that likes that type 
of completeness." 

Indeed, Numero's audience shows such trust 
in the label that several of them will pay $100 per 
year in advance for whatever Numero decides to 

release that year, without know- 
ing in advance what they'll receive. 
They could get music from the Ba- 

hamas, early -'70s sides by Jack- 
son 5 wannabes or an eclectic 
selection of tracks from a studio 
in Ecorse, Mich. 

That studio belonged to Felton 
Williams, who ran a custom label 
from 1967 to 1981. Custom labels 
were the Pro Tools of their day - 

anyone could write a song, buy some time in a 

studio to record the track and then pay for copies 
to be pressed. "Every little town had one," Ship- 
ley says. "These people operated so far outside 
of the loop of the music business." 

In mid -January, Numero released "Downriver 
Revival," a collection of tracks produced by Wil- 

liams that delves into gospel, soul, garage -punk, 
jazz and funk. "Felton had these incredibly de- 
tailed notes," Shipley says. "We found a two - 
year diary where he literally recorded everything. 
He also had good records of the publishing and 

The 
Indies 
CORTNEY 
HARDING 

copyright deals, which made things much eas- 
ier for us." 

Unlike some other reissue labels, which re- 

lease music and then offer royalties if the copy- 

right holder contacts them, Shipley says Numero 
Group's goal is to find people and pay them. "It 
involves an incredible amount of detective work," 
he says. "We released an album of music from 
Belize, and my partner went down there and 
found the guy who ran the original label and just 
worked with him. It's amazing what you can ac- 

complish if you do the groundwork in advance 
and are really focused." 

He also says that Numero has created new 
deals for artists that might have signed unfair 
agreements back in the day. "We get them a 

fair rate in 2009 terms," 
he says. "We have been 
able to go back and re- 
write history." 

Of course, rewriting 
history can be more com- 
plicated than just signing 
a new contract. In the 
spring, Numero will 
launch a vinyl -only im- 
print, Numerophon, with 
an inaugural release by 
folk musician Niela 
Miller. Although her 
album has been sitting on 
a shelf for 40 years, listen- 
ers might recognize one 
track immediately. Called 
"Baby Don't Go to Town," 

Miller claims she wrote the song in 1955 but 
didn't copyright it until 1962. That was after her 
former boyfriend Billy Roberts had reworked 
it as "Hey Joe," which became a hit for the 
Leaves in 1966, although a better -known ver- 

sion of the song was recorded later that year by 

the Jimi Hendrix Experience. 
"It will be interesting to see whether Billy's 

people come after me," the 74- year -old Miller 
says. "The songs have the same chord progres- 
sion and the same question- and -answer for- 
mat, but there was always an issue of whether 
Joe had a gun or money in his hand. I always 
thought it didn't make sense for him to have a 

gun when he was going to buy a gun, but we'll 
see what happens." 

. ,/ 2f ,9 
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I-lOW TO 
MAXIMIZE MERCH SALES 

by RAY WADDELL 

Whether it puts gas in the van or pushes a multimillion -dollar 
mega -tour into the black, merchandise revenue is critical to 
the financial success of any tour. But smart merchandising in- 
volves a lot more than taking boxes of T- shirts on the road. 

Don't lose your 
shirt: Concert 
merchandise 
by Cut Merch 

for Big Bad 
Voodoo Daddy 

UNDERSTAND THE AUDIENCE 
Find out all there is to know about your 
fans, starting with what they can afford 
and what styles they favor. 

Then delve into other characteristics. 
Where do they live? Suburban audiences 
who drive to work might appreciate 
bumper stickers and license -plate frames, 
while big -city fans could be tempted by 
messenger bags. 

Do they have kids? Consider printing 
your band logo on some onesies and tod- 
dler -sized caps. 

Are your fans into brew? (Beer mugs.) 
The hard stuff? (Shot glasses.) Their 
waistlines matter too. The average clas- 
sic rock fan tends to run a little larger 
than the typical emo fan, which should 
be reflected in the ratio of "S" to "XXL" 

sizes on offer. 
"Pricing, sizing, product mix are all 

affected greatly by the 
audience," says veteran mer- 

chandiser Steve Gerstman, 
president of Cut Merch of 

Emeryville, Calif. 
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MATCH PRODUCT 
SELECTION TO VENUES 

It makes no sense to offer 10 shirt de- 
signs if you only have one table set up at 
a club gig. Having just two items for sale 
at a stadium show is equally ill- conceived. 
Base the selection on the physical attrib- 
utes of the room that you're playing. 

Product lines are too often set for en- 
tire tours without regard to the venue, 

Gerstman says. If a tour takes place out- 
side or during the winter, sell outer gar- 
ments. If it's raining, throw in some 
branded ponchos. 

Consider consulting with your merch 
fulfillment company, which may be able to 

offer advice on what works best where. And 
be sure to order product wisely based on 
past sales history. Your van or tour bus is 

already loaded down enough without 
adding boxes of unsold merch to the cargo. 

OFFER EVENT -SPECIFIC 
MERCH 
If a regular band T -shirt is a badge of 
honor, the tour -specific tee is a Purple 
Heart. Band merch is everywhere at the 
retail level and online these days, so make 
the tour T -shirt special. 

"Itineraries on the backs or specific tour 
names, dates, venues or cities all add to the 
'I was really there and you weren't' factor 
that helps sell goods," Gerstman says. 

Truly special dates rate a truly special 
souvenir, even if a stand -alone product runs 
costs up. Residencies or multi-show runs 
at a specific venue may be worth commem- 
orating with their own product. 

DON'T SKIMP ON DESIGN 
If the shirt ain't cool, the kids ain't wear- 
ing it. But what's cool to a tween surely 
isn't cool to a headbanger. "If Miley 
Cyrus is onstage, maybe go small, frilly 
and pink, and if Leonard Cohen, dark 
and vintage," Gerstman says. Head - 

bangers? Black. 

And don't forget the obvious. Tie in 
new album art or resurrect a retro design 
for classic acts -anything to stoke your 
fans' imaginations. "Sometimes artists 
come up with weird ideas for design," 
Gerstman says. "It's best to relax and not 
fight them because they probably know 
what their fans want best. With that said, 
balance the design choices to try to get 
different sensibilities." 

BE VALUE CONSCIOUS 
When it comes to merchandise sales, live 

audiences can be divided into two camps - 
savvy fans who know what merch costs and 
can tell when they're being gouged, and 
inexperienced concertgoers who faint at 
the sight of every price tag they see. 

"People who go to shows frequently 
understand that a T -shirt they could buy 
at the store may be [about] twice the 
price of what they pay at the shows and 
have learned to deal with it," Gerstman 
says. "Price theory dictates that the 
higher the price, the less volume sold, 
so if artists and their merchandisers see 
their sales falling, they might try low- 
ering prices." 

While merch pricing should be conser- 
vative in this economy, "high profits from 
merch is something that artists and their 
business people have gotten used to," 
Gerstman says, "and this is something that 
is probably not going away now that every- 

one is telling them that's where they're 
going to make their money rather than 
from CDs." 
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Trans Europe 
Express 
Collecting Societies Move 
Toward Cross -Continental 
Licensing 

Music publishing was very much front and 
center at this year's MIDEM, as the global 
music confab hosted its first International 
Publishing Summit. 

Some of the big issues under discussion 
included how to monetize 
song lyrics and whether the 
global economic downturn will 
result in more publishing as- 
sets going up for sale. 

But the most pressing topic 
of all was how the European 
Union's (EU) attempt to create 
a single digital marketplace on 
the continent is playing out. 

Appropriately, Pan -European 
licensing deals were announced during the 
conference. U.K. collecting society PRS for 
Music (formerly the MCPS -PRS Alliance) said 
it signed a deal with Qtrax, providing the ad- 
supported peer -to -peer music download- 
ing service with access to the Anglo- American 
repertoire of peermusic and a variety of in- 
dependent U.K. publishers. In another trans- 
action, Buma /Stemra of the Netherlands be- 
came the latest collecting society to gain 
nonexclusive rights to Warner /Chappell 
Music's Anglo- American repertoire, follow- 
ing similar deals that the music publisher 
had previously signed with PRS, Germany's 
GEMA, Sweden's STIM, France's SACEM and 
Spain's SGAE. Digital services will have their 
choice of licensing repertoire through any 
one of the participating collecting societies. 

Meanwhile, Universal Music Publishing 
Group and SACEM, which have a year -old 
Pan -European licensing agreement, said 
they signed agreements with Amazon, 
Nokia's Comes With Music and streaming 
service Spotify. 

This spate of Pan -European deals has 
emerged amid a profound shift in how digi- 
tal licensing deals are handled on the conti- 
nent. The EU is trying to create a market 
where digital service providers can do one - 
stop shopping to take care of their music li- 
censing needs instead of trying to set up li- 
censes in each country, as was required under 
traditional music licensing. As for songwrit- 
ers, they can choose which collecting society 
will manage their copyrights, based on qual- 
ity of service and efficiencies in collecting 
and distributing royalty revenue. 

While publishers and other right holders 
look forward to the enhanced competition 
and transparency that they expect Pan - 
European licensing will bring, the societies 
themselves privately are having a hard time 
digesting how things are playing out, ex- 
pressing fears that competition could some- 
how impair their economic model. 

In its move to establish one market for Eu- 
rope, the EU "didn't care about tradition," a 

senior executive of a European collecting 

society grumbled on the sidelines of MIDEM. 
While the EU is hoping Pan -European li- 

censing will help fuel growth in the digital 
music market, an executive with another col- 
lecting society claimed that the changes 
have created confusion in digital licensing 
and could result instead in an oligarchy 
where power is concentrated in the hands 
of a very small number of collecting soci- 

eties. 
Pan -European licensing is a 

key part of broader efforts to 
boost digital music sales. IFPI 
chairman /CEO John Kennedy 
said during a MIDEM panel dis- 
cussion that his organization 
hopes to build a global song 
database, which would also 
help facilitate the development 
of a single digital marketplace in 

Publisher` 
Plac 

CHRI4Th1AN, 

Europe. 
And on another panel, Nicolas Galibert, 

president of Sony /ATV Music Publishing 
France and of the International Confedera- 
tion of Music Publishers, says ICMP is under- 
taking an ambitious gambit to build a 

complete French lyric database for a busi- 
ness-to- business Web site that would make 
it easier to license song lyrics. The site would 
also offer, when available, translations of lyrics 
from French into other languages. Such a site 
would give digital service providers one -stop 
shopping to license song lyrics while offset- 
ting the hundreds of thousands of sites that 
have unlicensed lyrics. 

Finally, what's a convention without ru- 
mors about who's on the block? Amid spec- 
ulation about whether this is a buyer's or 
seller's market, two music publishers told 
Billboard at MIDEM that they are each on the 
verge of making a big acquisition, but de- 
clined to say who they were targeting. Other 
publishers like Chrysalis and Evergreen 
Copyrights had been up for sale, but their 
principals say they no longer are. Both are 
back in growth mode, executives for both 
companies told Billboard. 
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march 18 °22 t austin, tx 

showcases hundreds of musical acts from around the 
globe on seventy stages in downtown Austin. By day, 

conference registrants do business in the SXSW Trade 

Show in the Austin Convention Center and partake of 

a full agenda of informative, provocative panel 
discussions featuring hundreds of speakers of 

international stature. 

Register before Febraury 13 to receive the 

next early bird discount and get the best choice 
of available hotels: sxsw.com /attend 

SOUTH BY SOUTHWEST MUSIC & MEDIA CONFERENCE 

March 18 -22, 2009 I Austin, Texas I sxsw.com 
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$1,756,622 
$250/ 
$95 

$1,596,425 
$z5o/$175/$140/ 
$95 

$1,107,681 
($1,406.686 Cardan) 
57520/538.98 

$990,694 
$122/587/555 

$885,348 
$124/589/555 

$885,022 
$56/$36 AT &T Center, San Antonio, Jan. 2 121,000 8 

two shows 
8,61 Stone City Attractions 

ARTIST(S) 
Venue, Date 

EConcert Grosses 
Attendance 
Carta ity Promoter 

BETTE MIDLER 
The Colosseum at Caesars Palace, 14,748 16.206 4 
Las Vegas, Jan. 20-21, 24 -25 shows 2 sellouts Concerts West /AEG Live 

BETTE MIDLER 
The Colosseum at Caesars Palace, 
Las Vegas, Jan. 13 -14, 17 -18 

13h,837 14,844 4 
sows I sellout Concerts West/AEG Live 

METALLICA, LAMB OF GOD, THE SWORD 
Rexall Place, Edmonton, Alberta, 
Dec. 7 

17,926 
sel lout 

NEIL DIAMOND 
EnergySolutions Arena, 
Salt Lake City, Dec. 19 

13,130 
sellout 

NEIL DIAMOND 
Pepsi Center, Denver, Dec. 17 11,655 

sellout 

Live Nation 

Concerts West/AEG Live 

Concerts West/AEG Live 

TRANS -SIBERIAN ORCHESTRA 

$881,504 
$51/531 Allkel 

Arena, North Little Rock, 20,774 Stone City Attractions 
23.00C two shows 

TRANS -SIBERIAN ORCHESTRA 

$846,050 
($1.034,063 Canadian) 

$12334/540.70 

$815,950 
$120/585/555 

$728,427 
($884,905 Canadian) 
$51.45/535.81 

$704,602 
$55/523.25 

$624,504 
($760ß65 Canadian) 
5123.11/565.66 

$586,676 
$51/536 

$584,892 
557.50/532.50 

$581,166 
( 456.780) 
$76.34 

$580,472 
$79/539 

$572,161 
(1,258.755 reales) 
$237/$23 

$565,552 
$250/549.50 

$554,697 
$49.50 

$552,776 
575.50/535.50 

$548,333 
589.50/539.50 

$542,225 
$250/525 

$542,109 
(6368.662) 
$43.38 

$539,371 
($668.142 Canadian) 
$100.91/$44.80 

$537,337 
($650,632 Canadian) 
$65.66/54914 

$517,148 
546/522.50 CerturyTel Center, Bossier City, 13,395 Stone City Attractions La., Dec. 27 16,500 two shows 

LIL WAYNE, T -PAIN, KEYSHIA COLE & OTHERS 
Bell Centre, Montreal, Jan. 14 13,427 

14,000 

NEIL DIAMOND 
Sprint Center, Kansas City, Mo., 11,199 
Dec. 15 sellout 

TRANS- SIBERIAN ORCHESTRA 
A+r Canada Centre, Toronto, 
Dec. 26 

19,814 
two sellouts 

TRANS- SIBERIAN ORCHESTRA 
FedExForum, Memphis, Dec. 23 17,880 

18,000 two shows 

Gillett Entertainment Group, Live Nation 

Concerts West /AEG Live 

Live Nation 

Stone City Attractions 

RESOLUTION 2009: TIESTO 
Bell Centre, Montreal, Jan. 1 

7,170 Gillett Entertainment Group, Track Live, 
8,000 Bal en Blanc 

TRANS- SIBERIAN ORCHESTRA 
Pepsi Center, Denver, Dec. 3 12 671 

seÌlout Live Nation 

LIVE 105 NOT SO SILENT NIGHT: THE KILLERS & OTHERS 
Oracle Arena, Oakland, Calif., 
Dec. 11 

13,906 
14,736 

Live Nation 

KANYE WEST, SANTOGOLD, MR. HUDSON 
ROS Simmonscourt Pavilion, 
Dublin, Nov. 9 

7,613 
sellout 

OASIS, RYAN ADAMS, MATT COSTA 
Staples Center, Los Angeles, 
Dec. 4 

9,298 
11.160 

RED, PEE WEE 
HSBC Arena Rio De Janeiro, 
Brea, Nov. 718 

9,67 
10.002 0 

SARAH BRIGHTMAN 
HP Pavilion, San Jose, Calif., 
Dec. 17 

7,492 92 
7.7 

MY MORNING JACKET 
Madison Square Garden, 
New York, Dec. 31 

11,206 
sellout 

Aiken Promotions 

Goldenvoice /AEG Live 

Roptus, Evenpro /Water Brother, Mondo 
Entretenimento 

Live Nation 

The Bowery Presents 

ALAN JACKSON, TRACE ADKINS, JAMES OTTO 
ARCO Arena, Sacramento, Calif., 

9.500 
8,041 

Nov. 22 
Another Planet Entertainment 

Gübson Amphitheatre, Universal 11,550 Live Nation City, Calif., Dec. 2 -3 12152 two shows 

Honda Center, Anaheim, Calif., 5,234 
Dec. 19 sellout Goldenvoice /AEG Live 

SLIPKNOT, CHILDREN OF BODOM, MACHINE HEAD 
National Indoor Arena, 
Birmingham, England, Dec. 7 14,028 

12,497 

Air Canada Centre, Toronto, Nov. 
30 

7,973 
8,200 

Kilimanjaro Live 

Live Nation 

ALAN JACKSON, TRACE ADKINS, JAMES OTTO 
John Labatt Centre, London, 
Ontario, Nov. 13 

8,735 
sellout Live Nation 

TRANS- SIBERIAN ORCHESTRA 

$502,976 
$57.50/$4750/ 
$37.50 

$498,548 
tralan) Brisbane Entertainment Centre, 7,403 

$79/$54.31 Brisbane, Australia, Dec. 10 10.000 

'TRANS-SIBERIAN ORCHESTRA 
Kohl Center, Madison, Wis., 
Doc. 11 

11,248 
sellout 

ALICIA KEYS, JORDIN SPARKS 

$495,575 
$46/536 

$488,370 
$250/550 A Isttate Arena, Rosemont, Ill., 

Dec. 9 

TRANS- SIBERIAN ORCHESTRA 
Corseco Fieldhouse, 
Irdiarapolis, Dec. 22 

12,221 
sellout 

NEIL YOUNG, DR. JOHN, EVEREST 

$486,830 
(£310,130) 
$54.94/$47.09 

$485,993 
$240/540 

$477,215 
557/524.62 

$472,860 
$50/$20 

$470,901 
(£317.370) 
$44.51/522.26 

3 
6,743 
7.10 

Frank Productions 

Frontier Touring 

Live Nation 

Live Nation Global Touring 

KANYE WEST, SANTOGOLD, MR. HUDSON 
Od "ssey Arena, Belfast 
Northern Ireland, Nov. 

9,444 
selloß 

SARAH BRIGHTMAN 
Jobin3 com Arena, Glendale, 
A i Dec. 21 

5,683 
sellot 

TRANS- SIBERIAN ORCHESTRA 
Ducken Loans Arena, Cleveland, 11,00. 
Dec. 29 15.0_3 

TRANS- SIBERIAN ORCHESTRA 
Atlantic City Boardwalk Hall, 
Atlantic City, N.J., Nov. 28 

11,45a 
sel lout 

RAIDI. WELLER, THE RIFLES 
Manchester Evening News Arena, 10,879 
Manchester, England, Nov. 18 11,000 

Aiken Promotions 

Goldenvoice /AEG Live 

Live Nation, in -house 

Live Nation, in -house 

3A Entertainment 

I 

They love a parade From left, C3's CHARLIE WALKER and CHARLIE JONES; 
President BARAC `y> AMA; C3's CHARLES ATTAL, CHRIS SORLEY and DIRK- 
STALNECKER; #ir - " y MICHELLE OBAMA; and C3's JOHN LIPFERT 

D.C. Circuit 
Obama inauguration Left Promoters Exhausted But Proud 

The nation's capital was grooving to the sound 
oflive music as President Barack Obama took 
office Jan. 20. And C3 Presents partner Char- 
lie Jones says he was thrilled to be a part of it. 

"It was much bigger than just an event," 
Jones says. 

C3 was extensively involved in the staging of 
Obama's inauguration and inaugural parade 
and provided production services 
for the Jan. 18 HBO telecast of 
the "We Are One" concert at the 
Lincoln Memorial, which fea- 
tured Beyoncé, Mary J. Blige, 
U2 and many other performers 
(Billboard, Jan. 31). 

C3, the producer of Chicago's 
Lollapalooza and the Austin City 
Limits Festival, began its relation- 
ship with the Obama campaign 
when it produced a handful of outdoor rallies 
in Texas for the then -candidate before that state's 
Democratic Party primary. 

"I think we were selected because of our skill 
set and our work ethic, and I would put our 
team up against anybody, anywhere," Jones 
says, admitting the inauguration job was tough 
on the C3 staff. "We had a couple of guys that 
we physically broke and had to put them on a 

plane and send them home," he says only partly 
in jest. 

Many political candidates, particularly De- 

mocrats, have inspired acts to campaign and 
perform, but playing the Obama inauguration 
was clearly a coveted gig. The festivities included 
musical events highlighting special causes or 
themes including the Kids Inaugural (featur- 
ing Demi Lovato, Miley Cyrus, Jonas Broth- 
ers), the Live Earth Green Inaugural Ball 
(Melissa Etheridge, John Legend, Maroon 
5), the Hip Hop Inaugural Ball (LL Cool J, 
Young Jeezy, T.I., Mario), the Huffington Post 
Pre -Inaugural Ball (Herbie Hancock, Josh 
Groban, Sting), the Feeding America and RIAA 

Inauguration Charity Ball (Rihanna) and 
MoveOn.org's Manifest Hope Inaugural Party 
(De La Soul, Moby, Santogold). 

Most events were booked and organized rel- 

atively quickly. In fact, the excitement over 
Obama's victory in the Nov. 4 election also 
turned Washington into a prime destination 
for live performers well before the inauguration. 

"After Obama was elected, there was this mad 
scramble [by acts] to hold dates, counting on 
other official events to play," I.M.P. Productions 

president Seth Hurwitz says. "Once bands re- 

alized they wouldn't get the royal invitation to 
the ball, they started to bail. People had some 
grand ambitions but forgot the part about pro- 
moting and selling tickets." 

Hurwitz's 9:30 Club in Washington hosted 
two Rock the Vote events -the Jan. 19 Inau- 
gural Celebration headlined by the Beastie 

Boys and Sheryl Crow, and the 
)a11. 20 Inauguration Party fea- 
turing Michael Franti & Spear- 
head, Talib Kweli and others. 

Now that Obama has rolled up 
his sleeves to get down to busi- 
ness, Hurwitz says he is looking 
forward to having life in Wash- 
ington return to normal. 

"It was great having D.C. as the 
center of attention for a while," 

he says. "Now could they please all go home so 
we can drive downtown again ?" 
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WHICH ONE'S PINK? In my Jan. 17 column 
comparing the top -grossing tours of all time 
with the top ticket sellers of all time, I unin- 
tentionally left out one of the top- drawing 
tours: Pink Floyd's 1994 Division Bell sta- 
dium tour. While Billboard Boxscore numbers 
for this tour are incomplete, a source who 
would know says it drew 3.2 million in North 
America and 2.4 million in Europe, which 
would rank Floyd second between tours by the 
Rolling Stones and Garth Brooks on this 
unofficial list. 

YA THINK? In an illuminating example of 
how quickly Wall Street is catching on to this 
live business thing, analyst Mark Wienkes of 
Goldman Sachs reached a staggering conclu- 
sion in his Jan. 21 update on Live Nation: Lower 

ticket prices can improve attendance, thereby 
boosting ancillary revenue. Of course, this has 
always been the case, but it certainly becomes 
even more important in this economy (Bill- 

board, Nov. 22, 2008). Regardless, Wienkes 
gives Live Nation a "buy" rating, while citing 
such potential risks as "execution, artist rela- 
tionships, irrational competition and pro- 
tracted recession." 

Now, who would be irrational in this busi- 
ness? Same as it ever was. . 

For 24/7 touring news 
.biz and analysts, see 

billboard.biz /touring 
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Drinkilesponsibi 
Whiskey Brand Stages Intimate Superstar Concerts For Charity 

In Latin America, Buchanan's red -capped green 
bottle is as instantly synonymous with whiskey as the 
shape of an Absolut bottle is with vodka or the blue 
Bombay Sapphire bottle is with gin. 

But Buchanan's is also hoping to make its name 

synonymous in the region with social conscious- 
ness. With that goal in mind, the company launched 
a music -centric branding initiative last year called 
"Buchanan's Forever," which stages premium -priced 
concerts by global superstars and then contributes 
all the proceeds to charitable programs 
throughout Latin America. 

Just how big are these superstars? 
In 2008, "Buchanan's Forever" featured 

three concerts by Jon Bon Jovi, with Latin 
stars Franco De Vita, Fito Paez and Aleks 
Syntek as his opening acts. 

This year, the marquee artist is 

Elton John, who was sched- 
uled to perform Jan. 25 in 

Caracas, Venezuela; Jan. 29 

in Bogota, Colombia; and 

Jan. 31 in Mexico City. 
Colombian star Fon- 
seca was slated to 
open for John, with 
James Blunt also 
opening in Mexico City. 
Tickets range from $350 to 
a hefty $900 and include a 

gourmet dinner and open 
bar. Last year's event 
raised $750,000, while this 

year's goal is $1 million. 
"Buchanan's Forever" is the whiskey brand's 

first music -focused marketing campaign. It's 
bankrolled by Buchanan's global par- 

ent company Diageo, which owns 
Johnny Walker, Smirnoff, Baileys and 

other famous liquor brands. Diageo 
also runs a community service pro- 
gram, Learning for Life, which sup- 
ports various charities in different 

countries. 
The "Buchanan's Forever" 

program was designed to go 
hand in hand with specific char- 
ities. In Colombia, it works with the Antonio 
Restrepo Barco Foundation to support a pro- 

gram that helps disadvantaged families and in- 

dividuals start small businesses. It also cooperates 
with Fundacion UMA in Venezuela and Fundacion 
Televisa in Mexico on other charitable programs. 

The "Buchanan's Forever" concerts stand out for 
their headliners and their venues. Artists like Bon 

Jovi or John rarely tour Latin America (John's last 

tour there was 13 years ago), and when they do, they 

play large arenas. But the brand has deliberately 
steered clear of such sites by staging the concerts 

at smaller, more unusual locations, in- 

cluding farms and historic buildings. 
Bon Jovi performed at places hold- 
ing only 800 -900 people. The suc- 

cess of those shows prompted 
Buchanan's to book slightly larger 
venues for John, who will play for au- 

diences of 1,500 -1,600. 
"The whole program is about 

bringing together legacy artists with 
local artists," says Suresh Kumar, proj- 

ect director for London -based Edge Global Events, 

which puts together "Buchanan's Forever." "The 
strategy is to create a very exclusive, intimate event." 

Buchanan's promotes the shows with billboard, 
print, radio and TV advertising that begins five 
months before each concert. The brand then follows 
up by publicizing its contributions to local charities. 

Kumar says he'd like to continue "Buchanan's 
Forever" beyond the three years of concerts 
originally planned. He'd also like to expand it to 
other countries and encompass more artists, in- 

cluding emerging acts. 
"It's very important nowadays that more com- 

panies and brands take responsibility both so- 
cially and through the experiences they create," 
he says. 

Latin 
Notas 

Left: JOHN; Above: FONSECA 
(center) in Pasacaballos, Colombia, 
where small businesses get support 
from Buchanan's fund -raising. 

IZ 
For 24/7 Latin news 
and analysis, see billboard.biz /latin. 

BY AYALA BEN -YEHUDA 

Looney Tunes 
Regional Mexican Novelty Songs Strike A Chord 

Tune in to regional Mexican 
radio these days, and you'll 
hear more than the usual love 
songs and corridos. Upbeat, 
danceable songs with an ir- 
reverent sense of humor are 
breaking nationally. 

Los Pikadientes del Cabor- 

ca's wacky "La Cumbia del 
Rio" has been on Billboard's 
Regional Mexican Songs 
chart for 30 weeks. 

In the wake of its success 
has come a parade of other 
novelty songs, including the 
nearly lyric -free "El Sonidito," 

which sounds like someone 
sitting on a toy keyboard, in 
versions by Fonovisa's 
Hechizeros Band and Sony's 
Banda Machos. A rendition of 
the classic "El Mechón," the 
first stateside hit by 
ASL /Disa's Banda MS, is No. 

6 on the chart. 
"Maybe people are tired of 

corridos, which are so seri- 
ous, or songs about, 'I love 
you' or 'You don't love me,' " 

says Pepe Garza, PD of 
KBUE /KBUA Los Angeles 
and KRQB Riverside, Calif. 

Garza expressed interest in 
"Arremangala Arrempujala" 
by Los Karkis, whose lead 
singer's lightning -fast delivery 
recalls an auctioneer or a mar- 
ket vendor hawking his wares. 
Fonovisa's Los Potrancos de 
Sinaloa released an album Jan. 
20 with their own version of 
the song, as well as "La Jaiba," 
a repetitive entreaty to keep 
your bottoms on in the ocean 
because a crab may bite you. 

Danceable novelty songs 
are nothing new to Latin 
music, particularly in night- 
clubs. "But now [radio sta- 
tions] are programming this, 
and I think it'll open doors for 
these groups," Disa A &R di- 

rector Humberto Gomez says. 
In forming Banda MS, 

manager /producer Fernando 
Camacho says he wanted a 

group that would play down - 
home party music, including 
corridos. But the danceable 
material, besides being eas- 
ier to promote at some cor- 
rido -shy stations in Mexico, 
is especially popular on 
morning radio shows. "They 
use them to wake people up," 
Camacho says. 

Camacho also produced 
the jaunty "Jambalaya," per- 
formed by German Lizarraga 
y Su Banda Estrellas de 
Sinaloa, which he hopes will 
break in this fashion. Entrav- 
ision Radio's recent launch 
of an upbeat regional Mexi- 
can format, "El Gato," should 
provide yet another outlet. 

But Garza warns that "you 
have to be really careful with 
this, because sometimes 
there are simple things that 
have a magic -and there are 
dumb things." Not all so- 
called underground hits are 
genuine, he says, adding that 
before rushing to add a song, 
"I like observing what hap- 
pens in the street and basing 
myself on that." 

EN ESPAÑOL: All the great Latin music coverage 
.COm you've come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 
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LATIN AWARDS GET 
NEW SPONSOR 
State Farm Insurance has 

signed on as the new title 
sponsor for the Billboard 
Latin Music Conference & 

Awards. The awards, which 
Telemundo will air live April 
23, are the culmination of the 
Billboard Latin Music Confer- 
ence April 19 -23 at the Eden 

Roc in Miami Beach. Con- 
firmed speakers include Gib- 
son Guitar chairman /CEO 
Henry Juszkiewicz, Latin Re- 

cording Academy president 
Gabriel Abaroa and AEG 

Live /Goldenvoice VP of Latin 
talent Rebeca León. The con- 
ference will also feature a day 
devoted to Latin urban music 
on April 20, including a super- 
star Q &A and a panel of top 
executives. Finalists for the 
Billboard Latin Music Awards 
will be announced Feb.12. For 

more information, go to bill - 
boardlatinconference.com. 

SALSA STARS GO ON 
TOUR 
Contemporary salsa stars 
Gilberto Santa Rosa and Vic- 
tor Manuelle are going on 
tour together. The trek, titled 
La Historia Continua, will be 

produced by Sony Music 
Latin's Day 1 Entertainment. 
La Historia Continua begins 
Feb. 12 at the ND's Fuego 
club at Las Vegas' Rio Hotel 
& Casino. Its route includes 
San Diego; Miami; Los Ange- 
les; San Francisco; Dallas; 
New York; Atlantic City, N.J.; 

Washington, D.C.; Houston; 
San Juan, Puerto Rico; and 
Santo Domingo, Dominican 
Republic. 

-Ayala Ben -Yehuda 

LABELS JOIN HANDS 
IN MARKETING 
Lost Highway and Nacional 
Records will help market 
each other's respective 
releases by Morrissey and 
Manu Chao. Nashville -based 
Lost Highway, which will 
release Morrissey's album 
"Years of Refusal" on Feb.17, 

will help market Manu Chao's 

"La Radiolina," an album re- 
leased by Nacional in 2007. 
In exchange, Los Angeles - 
based Nacional will help 
market Morrissey's album to 
Latin audiences, which are 
among the British singer's 
most loyal fans. -ABY 
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GLOBAL BY HAZEL DAVIS 

Bach Over 
The Beach 
European Classical Holidays Take Off 

MANCHESTER, England- Dedicated rock 
fans have long made vacations out of fol- 
lowing their favorite bands on the road. Now 
European classical fans are booking entire 
holidays around their chosen genre. 

Travel industry executives say that grow- 
ing numbers of classical fans are exchang- 
ing beaches for Berlioz and Bizet, with clas- 
sical music festival organizers and venues 
benefiting from increased bookings. 

John Whibley, who organizes classical 
music tours through his U.K. -based John 
Whibley "Holidays With Music" agency, says 

such trips are becoming increasingly popu- 
lar among members of his target demo- 
graphic- "comfortably off" tourists over 
the age of 50. 

"People like spending time with 
those who share a common interest," 
Whibley says. "Friendships are made 
on holiday and clients return to see 
their friends." 

In the last 10 years, more than half of 
Whibley's 1,200- strong client base has 

taken more than one tour with his firm, 
with 140 people booking seven or more 
trips, he says. Whibley runs about 25 
high -end tours per year to classical 
music festivals or events. They range 
from £775 ($1,086) for a four -night trip 
to the United Kingdom's Buxton Festival 
(including four operas, meals and sight- 
seeing) to £1,875 ($2,564) for a six -night 
trip to the Haydn Festival in Eisenstadt, 
Germany, which includes four -star hotel 
accommodations and nightly concerts 
by the Amsterdam Baroque Orchestra. 

Concert venues welcome the guaran- 
teed ticket sales that such tours bring. 

"We work together with more than 
300 travel agencies and have a very 
close marketing relationship with 
[tourist organization] Berlin Tourismus 
Marketing," says Berlin State Opera head 
of marketing Sabine Turner. "A third of 
our audience comes from outside of the city 
and this is seeing an upward trend." 

Most classical music tour operators don't 
have formal business relationships with ven- 
ues or festival promoters, preferring to book 
tickets on an ad -hoc basis. 

"Not many [travel operators] want to meet 
our 15% deposit conditions on tickets. Most 
prefer to reserve them and pay nearer the 
time," says Kim Gaynor, managing director of 
Switzerland's Verbier Festival, one of Whib- 
ley's touring destinations. 

Gaynor suggests that the Verbier fest itself 
could soon compete for some of the same 
tour business. 

"Running bespoke packages is some- 
thing the festival would like to do in the fu- 
ture," she says. "It's a great way of increas- 
ing attendance." 

But despite their relatively high prices, 
classical music tours are often less profitable 
than mainstream tours, according to Nigel 
Hosking, senior product manager at the U.K. 

tour operator Cox & Kings. 
"You have to pay [for] an expert, musi- 

cians and excursions," he says. "We accept 
that we don't make much profit on them." 

Still, Australian classical musician Vivi- 
enne Pittendrigh, who founded Chamber 
Music Holidays and Festivals in 1982, says 
classical music tour operators like herself 
are proving to be a growing niche. Her 
agency, which has offices on the Greek 
island of Corfu and in Bournemouth, Eng- 

,e. 

Classical gas; 
VIVIENNE PITTENQRIGH cerifér)iñliont of ' 
the Esterhazy Palace in Fértod, Hungary 
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land, averages about 78 bookings per 
year, up from an initial annual average of 
20 customers. 

Tour operators also cut deals directly with 
individual artists and chamber groups. Pit - 
tendrigh books musicians for her own 
events, such as the Divertimenti in Corfu, 
while Whibley also hires musicians for some 
of his tours. 

Organist /singer Peter Medhurst works 
with Cox & Kings as a specialist tour guide 
and musical performer. He leads tours to Vi- 
enna and Salzburg, Austria, performing 
organ and vocal recitals for tour groups. 

"It creates good will all 'round," Medhurst 
says. "If you're taking a party of 35 to a venue, 

that's a chunk of seats filled immediately, 
and these audiences are also likely to get to 
know the artist and follow them." 

BY ROBERT THOMPSON 

COLD FUSION 
Bankruptcy Triggers Canadian Distribution Jitters 

4 

Distro woes: Distribution Fusion Ill's JIM WEST (left) and MapleMusic's GRANT DEXTER 

TORONTO -A key independent distributor's 
bankruptcy has raised fears among Canadian 
labels that financial difficulties could bring 
down other distribution companies. 

Montreal -based Distribution Fusion III, 
Canada's largest independent distributor by 
volume, filed for bankruptcy protection in De- 

cember (billboard.biz, Dec. 9, 2008). Fusion 
founder /president Jim West says the company 
is unlikely to survive in any form, and local execs 
fear slumping catalog sales and difficult credit 
conditions mean it won't be the last to go under. 

"I don't think there's any doubt we're seeing 
the consolidation of the distribution sector," 
says Grant Dexter, co- founder of MapleMusic, 
which owns Toronto -based Fontana North Dis- 
tribution. "There are others that are having cash - 
flow problems." 

Universal Music Group has a minority 
stake in MapleMusic. Dexter says Fontana 
North, which generates annual revenue of 
more than $10 million Canadian ($7.9 mil- 
lion), is in talks to pick up several labels for- 
merly handled by Distribution Fusion. 

EWS 
» >NEW BBC RADIO 2 
CONTROLLER ANNOUNCED 
Bob Shennan has been appointed the new 
controller for national U.K. AC station BBC 

Radio 2. He succeeds Lesley Douglas, who 
left the BBC in October amid the scandal 
over radio hosts Jonathan Ross' and Russell 
Brand's prank calls to actor Andrew Sachs. 
Shennan will start at Radio 2 in February and 
report to Tim Davie, the BBC's director of 
audio and music. The station has the largest 
audience of any U.K. station, with an aver- 
age weekly reach of 13.1 million listeners in 

third -quarter 2008, according to audience 
measurement body RAJAR. Shennan also 
takes responsibility for digital modern rock 
station BBC 6 Music. -Jen Wilson 

» >WERRE CONFIRMS 
GLOBAL TEAM AT EMI 
MUSIC SERVICES 
Ronn Werre, president of the newly formed 
music services division at EMI, has recruited 
senior industry figures for new appoint- 
ments in merchandising, brand partnerships, 
licensing and synchronization. Former 
Bravado head of retail and licensing Peter 
Palmer has been named senior VP of global 
merchandising, a new post at EMI. Violet 
Gonzalez, formerly director of sales for 
corporate alliances at Live Nation, joins the 

brand partnerships, licensing and synch arm 
as senior director of sponsorship for North 
America. Raf McDonnell, VP of brand part- 
nerships, licensing and synch, expands his 
responsibility from the United Kingdom to 
all of Europe, while Lynne Leger, senior 
VP of brand partnerships for North Amer- 
ica, will now include Mexico in her role. 
New appointments were also announced in 

label services and sales and commercial de- 
velopment. -JW 

» >COLLECTIVE LICENSING 
BREAKTHROUGH FOR 
AUSSIE INDIES 
Independent labels Down Under are cele- 
brating a decision by the Australian Com- 
petition and Consumer Commission to allow 
indies to offer joint licenses to broadcasters 
that air their artists' music videos. The deci- 
sion clears the way for members of the Aus- 
tralian Independent Record Labels Assn. to 
collectively negotiate licensing deals with 
broadcast and pay TV networks. ACCC 
chairman Graeme Samuel acknowledged in 

a statement that transaction costs made in- 
dividual licensing pacts "uneconomical" for 
many labels, particularly small indies. Joint 
licensing will help "in maintaining the viabil- 
ity of the Australian independent music sec- 
tor," Samuel said. -Lars Brendle 
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"Distributing physical goods to stores is 
getting tougher and tougher, and the space 
in stores is getting smaller," says West, who 
is the largest creditor in the Fusion bank- 
ruptcy, owed approximately $500,000 Cana- 
dian ($395,000). 

West says the company was carrying 48,000 

SKUs for more than 600 labels- including S PV, 

Comedy Central and Secret City -when it ran 
into difficulties. Distribution Fusion specialized 
in catalog sales, which slumped by 26% in 2008 

in Canada, according to Nielsen SoundScan. 
The collapse has also hit the majors. In July, 

Fusion and EMI Music Canada formed a strate- 
gic alliance under which the label agreed to 

warehouse, distribute and carry out invoice 
collections for Distribution Fusion, which in 

turn agreed to distribute EMI's French - 
language product in Quebec. 

EMI Canada president Deane Cameron says 

Distribution Fusion's failure caught him by 

surprise. "We saw their numbers before the 
deal and everyone is surprised that it came to 

this," he says. 
EMI has now returned to handling its own 

distribution in Quebec, with Cameron pre- 
dicting other distributors will face problems 
as margins tighten and retailers continue to 

marginalize catalog sales in favor of DVD 

and videogames. 
"Even the greatest of [distributors] are going 

to have a tough time weathering this storm," 
he says. 

The demise of Distribution Fusion leaves 

only a handful of independent distributors 
in Canada, including Outside Music Distri- 
bution of Toronto, which handles the Sub 
Pop and Barsuk labels; Distribution Select 
of Montreal, which distributes primarily 
French -language material; and E1 Entertain- 
ment Distribution Canada in Toronto, which 
distributes numerous labels including 
Artemis Records, as part of music and film 
conglomerate El Entertainment. 

Outside founder /president Lloyd Nishimura 
didn't return phone calls for comment, while 
Distribution Select couldn't be reached for corn - 

ment. El Entertainment Distribution Canada 
has expanded in recent years, if only by branch- 
ing out into other areas, such as DVDs and fit- 
ness accessories, which now account for up to 
70% of its business, according to Dominique 
Zgarka, president of sibling music label El 

Music Canada. Zgarka predicts that distribu- 
tors without strong financial resources or the 
ability to diversify won't last. 

" Indie music distributors that have not em- 
braced the DVD configuration and digital will 

be gone by the end of the year," he says. 

Dexter says Fontana's objective is to work 
with labels that release albums capable of gen- 
erating unit sales of at least 5,000 each in the 
Canadian market. 

"This isn't about pulling albums out ofa ware- 

house," he says. "The goal is to really focus your 
attention and vision on the labels you work with. 

There are opportunities there, but you have to 

cherry -pick the best." 

» >BPI ANGRY AT U.K. 
MINISTER'S FILE -SHARING 
STANCE 
British recorded -music body the BPI has re- 
acted angrily to reported comments from a 

U.K. minister in the Times of London about 
the government's efforts to involve Internet 
service providers in the prevention of music 
piracy. "We can't have a system where we're 
talking about arresting teenagers in their 
bedrooms," the government's intellectual 
property minister David Lammy was quoted 
as saying. "People can rent a room in a hotel 
and leave with a bar of soap- there's a big 
difference between leaving with a bar of 
soap and leaving with the television." British 
music creators are "sure to be insulted at the 
analogy between British music and compli- 
mentary soap from hotels," said BPI direc- 
tor of public affairs Richard Mollet. "It shows 
an incredible lack of understanding [of the 
relationship] between music and illegal file - 
sharing from the minister in charge of intel- 
lectual property. We are appalled to see him 
falsely raising the prospect of arresting peo- 
ple in their bedrooms and fail to see what 
place this has in the discussion." -JW 

» >BERGER UPPED AT 
SONY MUSIC 
Edgar Berger has been named CEO of Sony 
Music Entertainment for Germany, Switzer- 
land and Austria. It is a newly created posi- 
tion that will extend his management 
oversight to also cover the company's op- 
erations in Switzerland and Austria. He was 

formerly CEO of Sony Music Entertainment 
Germany. Berger will remain based in Mu- 

nich and report to Richard Sanders, presi- 
dent of international for Sony Music Enter- 
tainment. -Chris M. Walsh 

» >OASIS HEADS FOR CHINA 
Brit pop band Oasis will tread on Chinese 
soil for the first time as part of the band's 
Dig Out Your Soul world tour. The U.K. act, 
which is currently on tour in Europe, has 

announced shows at Beijing Capital Gym 
(April 3) and Shanghai Grand Stage (April 
5) alongside the previously announced 
April 7 date at AsiaWorld Arena in Hong 
Kong. China's leading entertainment corn - 

pany, Emma Entertainment- majority- 
owned by Ticketmaster -will promote the 
dates. Primary Talent International books 
the band globally. -JW 

.ÌIZFor 24/7 global news and analysis, 
see billboard.biz /global. 

BY LARS BRANDLE 

Digital Down Under 
Music Biz Awaits Australia's Launch Of Digital Radio 

BRISBANE, Australia -Australia's radio in- 

dustry insists it's in good shape for the launch 

of digital radio, despite the format's prob- 
lems in the United Kingdom. 

United under the trade body Commercial 
Radio Australia, all of the major commer- 
cial networks will join national public broad- 
casters ABC and SBS in the May 1 launch of 
digital services in Sydney, Melbourne, Bris- 
bane, Adelaide and Perth. Existing FM serv- 
ices will simulcast digitally while -more im- 

portantly for the music industry- insiders 
predict several new music services will also 

be available. 
"It's going to be a much more effective 

launch because the whole industry will go 
together," says Commercial Radio Australia 
CEO Joan Warner. "We'll all be giving the 
same message and creating awareness on 
the air at the same time." 

That awareness campaign will kick in at 
the start of March, and most radio groups 
are playing their cards close to their chest. 
But Austereo Group of Melbourne, which op- 
erates the Today and Triple M national net- 
works, says its new online -only station Radar 

Radio will be part of the May rollout. It fo- 
cuses on music from undiscovered artists, 
primarily Australian ones. 

"Digital radio provides us with the oppor- 
tunity to provide more niche formats," says 

Austereo head of digital strategy Jeremy 
Macvean. "There's a desire from a consumer 
point of view. Early adopters with new tech- 
nology tend to be the kind of people who 
seek out new music. They'll be the people 
drawn to digital radio at the beginning." 

The United Kingdom's Digital Audio 
Broadcasting service began amid similar op- 
timism. But it has struggled to make an im- 

pact with listeners and commercial broad- 
casters have struggled to make money from 
the format, leading TV broadcaster Channel 
4 to drop its plans to move into the sector 
(billboard.biz, Oct.10, 2008). 

"DAB radio has to carry such strong con- 
tent to persuade the consumer that it is 

worth the receiver upgrade," says Mike 

Walsh, the London -based head of music at 
modern rock network Xfm. 

Not to worry, insists Commercial Radio 
Australia's Warner. "We've learned from their 
mistakes," she says. 

One difference that could be crucial is 

Australia's preference for the enhanced 
DAB+ system, which promises higher - 
quality sound, greater station capacity and 

wider use of visual features and click - 
through services as more sophisticated 
radio sets hit the market. Startup costs for 
the DAB+ launch to date come to $55 mil- 
lion Australian ($39 million), according to 
Commercial Radio Australia. 

"DAB+ has the potential to open broader 
formats and more new music focus," says 

Sony Music Australia chairman /CEO Denis 

Handlin. "We can see the opportunity for 
channels to play more Australian artists, par- 
ticularly at the discovery stage." 

David Vodicka, managing director of 
Melbourne -based indie Rubber Records, 
isn't convinced. 

"This is going to have no real benefit to 
the independent sector," he says. "Radio just 
doesn't engage the indies." 

"Advertisers will not flock to it until 
there is a critical mass of listeners," 
Warner says. "Depending on the content, 
that may be three or five years away. 
Everybody has always been aware that 
this will be a cost center." 

The Australian appetite for radio is unde- 
niable: According to Commercial Radio Aus- 

tralia, 98% of Australians listen to the radio 
each day and there are an estimated 45 mil- 
lion radio sets in Australian households, more 
than two for each person. 

But radio's very ubiquity may be DAB +'s 

problem, according to Stu Watters, CEO of 
Aussie indie labels association AIR. 

"I am unconvinced there will be a huge 
immediate migration from [analog] radio to 
digital channels," he says. "People, particu- 
larly Australians, will not simply dump their 
old tried -and -tested hardware to adopt a 

new one." 

Radio players: Commercial Radio's JOAN WARNER and Austereo's JEREMY MACVEAN 
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DIGITAL BY ANTONY BRUNO 

,DIGITAL ENTERTAINMENT 

Safe From Harm? 
Labels Test DMCA Protections Of Alleged Copyright Abuses 

Just how much does the "safe 
harbor" exemption of the Dig- 

ital Millennium Copyright Act 
(DMCA) protect online enter- 
tainment services from copy- 
right infringement claims? 

The question lies at the 
heart of several lawsuits be- 
tween record labels and digi- 
tal entertainment services 
being argued this year as the 
music industry continues to 
probe for a weakness in what 
has proved to be an effective 
shield against copyright in- 
fringement suits. 

The DMCA safe harbor 
clause states that online serv- 
ices can't be held liable for 
the copyright infringing ac- 

tivities of their users so long 
as the services comply with 
copyright holders' requests 
to take down offending con- 
tent. But the entertainment 
industry feels these services 
should be more proactive in 
filtering copyrighted material, 
given that they're profiting 
from their users' ability to 
access content that neither the 
users nor the services are 
paying for. 

"There tends to be a level of 
willful blindness on behalf of 
the service providers," says 
Barry Slotnick, a partner at the 
law firm of Loeb & Loeb in 
New York. "Clearly, the job of 
sending takedown notices or 
filtering is enormous. The 
ability to do that accurately is 

going to be a significant task. 
The fact, however, is that the 
vast majority of the material 
that is being made available is 
copyrighted and you can't 
send notices fast enough to 

stop it all." 
But so far there hasn't been 

a single successful legal 
challenge to the DMCA. The 
latest victory for DMCA advo- 
cates was a Dec. 29 ruling 
against Universal Music 
Group in its suit against on- 
line video service Veoh. The 
label had argued that Veoh's 
DMCA -based defense was in- 
valid because the service doesn't 
simply host user -generated 
files but also converts the files 
into the Flash format, decon- 
structs files into smaller pack- 
ets and optimizes them for 
streaming and downloading. 

Although a U.S. District 
Court judge in California 
ruled in Veoh's favor, the case 
is far from over. The UMG re- 
quest was based on a rather 
narrow set of technical param 

KEY TO THE HIGHWAY 
Blaupunkt and miRoamer are teaming up to put Inter- 
net radio in your car. The Blaupunkt- developed in- 
dash device will receive not only traditional AM /FM 
radio broadcasts but also thou- 
sands of online channels aggre- 
gated through miRoamer's serv- 
ice. It will also save such data as 

favorite stations, navigation in- 
formation and contact info. 

Neither company is talking 

eters, and Veoh still needs to 
show that it meets other re- 
quirements of the safe harbor 
provision. Still, the ruling 
strengthens the DMCA de- 
fense by stating that even ac- 
tivities beyond file hosting are 
protected under the law. 

"The message being sent in 
the Veoh case is that the DMCA 
safe harbors mean what they 
say," says Fred von Lohmann, 
senior intellectual property 
attorney at the Electronic Fron- 
tier Foundation in San Fran- 
cisco. "The entertainment 
companies can't strip you of the 
safe harbor by arguing under a 

technicality. It's real armor." 
Yet that's not stopping the 

entertainment industry from 
seeking a gap in that armor 
because these protections are 
being applied to other music 
services that they find far 
more dangerous. Sites like 
Veoh and YouTube (which is 
also the subject of a $1 billion 
lawsuit brought by Viacom) 
simply host content that their 

users upload. 
But others, including 

SeeqPod, MP3Tunes and 
Project Playlist, host 
nothing. Instead, they 
link to sources of music 
hosted by others -in 
many cases illegally. Not 

surprisingly, all three find 
themselves defendants in 
other lawsuits. And labels and 
other copyright holders don't 
want these services to use the 
DMCA to escape paying the li- 
censing fees that their author- 

yet about how the device will 
stay connected to the Internet while on the road. But 
they did show off a concept device at the recent In- 
ternational Consumer Electronics Show in Las Vegas 
this January. 

Availability is expected in the second half of this 
year. Pricing hasn't been disclosed. -AB 
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ized competitors do. 
"The heart of their com- 

plaint is that these kinds of 
sites shouldn't be allowed to 
exist, period," von Lohmann 
says. "Basically, they're offer- 
ing an on- demand listening 
solution without paying any- 
body a penny." 

The music industry is at- 
tacking from all sides. In 
some cases, the industry 
claims that temporarily down- 
loading part of a song so that 
it streams effectively is tanta- 
mount to making a copy of 
that song. In others, labels 
argue that any technical ma- 
nipulation of streams or 
hosted files makes the serv- 
ice culpable for the transmis- 
sion of unauthorized work. 

It only takes one of these 
efforts to be successful to set 

a precedent that could finally 
weaken the DMCA and allow 
the music industry to forge 
ahead with its concerns. 

"Should a copyright owner 
be successful in one of these 
cases, the safety of the 
DMCA will be a little more 
problematic," Slotnick says. 
"A victory in one of these 
cases will create an opening 
for a real discussion among 
the parties." 

Getting there soon will be 
difficult, considering that 
most copyright suits filed by 
labels have resulted in settle- 
ments, rather than potentially 
precedent- setting judgments. 

Even the possibility of a 

settlement appears slim in at 
least two of the ongoing suits. 
Veoh is riding a wave of suc- 
cess, having prevailed against 
a previous lawsuit brought by 
the adult entertainment 
company Io Group. And 
MP3Tunes founder Michael 
Robertson is showing no 
signs of backing down in the 
face of litigation from EMI. 

"When you are forced into 
a settlement at gunpoint, 
you're not going to get a 

reasonable business deal," 
Robertson says. "Someone's 
going to win and someone's 
going to lose." 

And like it or not, that's 
what it takes to draw the 
boundaries in today's digital 
music world. 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

ILLUSTRATION BY BRIAN STAUFFER 

I31TS&I3I3I1:1=S 
CONTINENTAL SHIFT 
A new report from Forrester 
Research says labels doing 
business in Europe should 
focus on licensing music to 
digital music services that 
offer music free to con- 
sumers. Such licensing is ex- 

pected to generate 1.2 bil- 
lion ($1.6 billion) in Europe 
alone by 2013. The study 
points to social networks as 

a key driver. "The music in- 
dustry is not dying, but the 
way in which it does busi- 
ness is changing irrevoca- 
bly," lead analyst Mark Mul- 
ligan said in a statement 
detailing the report. "Every 
industry stakeholder -the 
record companies, consumer 
electronics manufacturers, 
telcos, [Internet service pro- 
viders] and retailers -must 
get out of their comfort zone 
and change their strategy in 

order to grab a piece of a 

smaller, yet more complex, 
European music industry." 

EMBRACING ISPs 
A survey conducted by Eu- 

ropean analyst firm Music 
Ally in the United Kingdom, 

the United States and France 

suggests that Internet serv- 
ice providers top the list of 
preferred providers of music 
services. When asked to 
choose from a variety of pos- 

sible music providers, 46% 
of respondents picked ISPs 

as their first choice, com- 
pared with 10% who chose 
cable /satellite TV providers 
and 5% who chose wireless 
carriers. Another 64% of 
those surveyed said they 
would stop using peer -to- 
peer file- sharing services if 
they received a warning 
letter from their ISP. That 
number rose to 76% if more 
serious sanctions like the 
prospect of losing Internet 
access were threatened. 

ONLINE LOCKER 
RoyaltyShare introduced a 

new service aimed at help- 
ing independent labels or- 
ganize, store and manage 
such digital assets as meta - 
data, music files and images. 
The Web -based service, 
called Digital Asset Storage 
and Management, costs 10 

cents per track, per month. 

HOT RINGMASTERS,, 21' 9 BillbeaRil 

TITLE 
ORIGINAL ARTIST 

HEARTLESS 
KANYE WEST 

WHATEVER YOU LIKE 
TI 

JUST DANCE 
LADY GAGA FEATURING COLBY O'D0NI5 

KISS ME THRU THE PHONE 
SOULS BOY TELL 'EM FEATURING SAMMIE 

ALL SUMMER LONG 
KID ROCK 

LOVE STORY 
TAYLOR SWIFT 

CHICKEN FRIED 
ZAC BROWN BAND 

TURNIN ME ON 
KERI FI LSON FEATURING LIL WAYNE 

DEAD AND GONE 
IT FEATURING JUSTIN TIMBERLAKE 

SHE GOT HER OWN 
NE -Y0 FEATURING JAMIE F001 S FABOL01'! 

Y1 6 18 

12 20 3 

13 10 24 

.. 
14 26 3 

15 16 6 

- 16 17 

17 15 14 

18 - 6 

19 14 12 

20 21 33 

COMPILED BY k1;CCI< 

In the wake of the inauguration of President 
Barack Obama, Young Jeezy's "My President" 

returns to the chart at No. 18. The title, which 
debuted and peaked at No. 10 in the Nov. 22 
issue, posts a 263% increase to 13,000 units. 

LIVE YOUR LIFE 
EI. FEATURING RIHANNA 

DIVA 
BEYONCE 

I'M YOURS 
JASON MRAZ 

YOU COMPLETE ME 
KEYSHIA COLE 

MAD 
NE -YO 

ARIGHT NOW (NA NA NA) G 

SINGLE LADIES (PUT A RING ON IT) 
BEYANCE 

MY PRESIDENT 
YOUNG JEEZY FEATURING NAS 

POP CHAMPAGNE 
JIM JONES 8 RON BROWZ FEATURING JOEL/ SANTANA 

ADDICTED 
SAVING ABEL 

pLgado master ringtones sales data reported by Nielsen 
Scan, a service of Nielsen Mob IeScan Chart endor>ed by 

A The Wireless Association and Mobile Entertainment Forum MEF 
crbA 
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VE NATION: 
CEO OF 

TICKETING 

Nathan 
Hubb a 
As the concert promotion giant 
makes its move into ticketing, 
the executive leading the effort 
discusses the opportunities ahead. 

Nathan Hubbard has spent the past year gearing up for what may be the biggest chal- 
lenge of his career. 

Actually, make that two challenges:1) launch what will soon become the world's sec- 

ond- largest ticketing company; and 2) begin the process of transferring the inventory 
of the world's largest live -event promoter to the new ticketing platform. So far, so good. 

As CEO of Live Nation's ticketing unit, Hubbard oversees the company's ticketing 
and e- commerce. He's been with Live Nation since 2006 when it acquired Musictoday, 
where he had been tapped by founder Coran Capshaw to run the company's primary 
ticketing system. 

Hubbard's experience supervising that business as well as Musictoday's direct -to -fan 
e- commerce operations have come in handy as he oversees the launch of Live Nation's 
ticketing division following the promotion giant's much -publicized split last year from 
Ticketmaster. Not only will Live Nation Ticketing service the company's own clubs and 
amphitheaters, it will also provide ticketing services for third -party venues and has en- 

tered a ticketing partnership with leading venue management firm SMG. 

Given the narrow margins of the concert promotion business, Live Nation wants to 
develop new revenue streams through its ticketing business. As the company's ticket- 
ing platform evolves, Hubbard and Live Nation Ticketing are charting a course that will 
alter the company's future and possibly even change the way fans buy tickets. 

How's the ticketing business? 
It's holding up. We just underwent 
the largest ticketing migration in 
the history of the business and 
we're still standing. We're not tak- 
ing any victory laps yet, but we feel 
really good about the system we 
have in place and we feel really 
good about the sales. We've put 
some big shows on the system and 
it has held up very well. Our objec- 
tive was to try to replace what we 
had and get to par, and then from 
there we could really start to inno- 
vate and use this platform to 
change the industry. 

What have you learned in the 
ramp -up of Live Nation Ticketing? 
You really get underneath and un- 
derstand what a complex e-com- 
merce challenge e- ticketing is. It's 
not like selling something on eBay 
or an airline or hotel ticket. You've 
got 500,000 people who want 5,000 
pieces of inventory that are all 
unique and that all go on sale at the 
same time at 10 a.m. on a Saturday 
morning. That is a very difficult, 
complicated challenge. The last year 

for us has been about not yet rein- 
venting the wheel but building a 

wheel that looks about the same so 

we can figure out how to take it apart 
and put it back together again. 

Is the Saturday morning on -sale 
model going to be relevant for 
the future? 
I don't think so. I think Saturday at 
10 a.m. is not the best time to put 
tickets on sale. It's a legacy of a time 
when people were working and 
couldn't go to their retail outlets or 
pick up the phone and call. One of 
the things we're going to do is at- 
tack the notion of a 10 a.m. Satur- 
day on -sale and that first -come, 
first -served approach to getting tick- 

ets, only because that isn't always 
the most equitable way to get the 
right ticket at the right price in the 
hands of the right fan. 

Where are you now in terms of 
converting to your own ticket- 
ing system? 
We have 80 venues converted now. 
All of our amphitheaters are flipped 
over. We sold out the Dead at Shore- 

line [Amphitheatre in Mountain 
View, Calif.], we've put Dave 
Matthews shows on sale, we've put 
some big Killers shows on sale. 
We've sold thousands and thou- 
sands of tickets, with heavy pres- 
sure on- sales. 

Are you progressing in terms of 
third -party venues? 
We are. We see a lot of opportunity 
out there. Right now we're focused 
on our biggest client, Live Nation, 
but we have Roseland Ballroom [in 

New York] and Musictoday services 
John Paul Jones Arena [in Char- 
lottesville, Va.], and we have some 
SMG venues in the not -too -distant 
future that we're working with. 

How is the Live Nation Ticket- 
ing model similar to existing 
models in terms of rebates to 
venues, service fees, etc.? 
The good news is we have complete 
flexibility. You'll see us test a vari- 
ety of different fee presentations 
and customer experiences and the 
like on our own venues. From a 

third -party venue standpoint, if 

what they want is a traditional tick- 
eting system and the same way it's 
always been done, we can work that 
way. If they want to work in a licens- 
ing or different way, we can work 
that way. 

In a best -case scenario, would 
you prefer an all -in pricing model? 
All the data we have tells us that is 

what the fan would like us to do. 
The fan wants transparency, he 
wants to know upfront what the 
value of that ticket is. 

Arenas have come to be de- 
pendent on ticket rebate 
revenue received from their tick- 
eting company. 
You can't look at each fee or ticket 
price in a vacuum. The right con- 
versation to have is: What's the total 
pie and what is each party in the 
value chain entitled to? We're try- 
ing to bring some transparency to 
what the fan is paying overall and 
how that money should be divided 
by the artist, the promoter, the venue 
and the ticketer and all the other 
parties in the value chain. 

In general, when you talk to 
these third -party venues, are 
they cautious as to whether you 
guys can pull it off? 
I don't really think so anymore, and 
that's a testament to two things. One 
is our partner, CTS. They sell 60 mil- 
lion tickets in Europe, they did the 
World Cup. There's not really a lot 
of debate over whether the system 
works. The other thing is, we are the 
world's largest guinea pig and we 

put our money where our mouth is 

by putting our entire amphitheater 
and club business on this system. 
The fact that we're doing that -and 
we've done that so far with good re- 

sults-I think is all the reassurance 
that those venues need. The last 
point is the SMG [deal] sent a good 
signal to the rest of the industry. 

Talk about harnessing the sec- 
ondary market. 
We are determined not to make the 
same mistakes that the recorded - 
music industry made when it came 
to file sharing and [digital rights 
management]. Right now there is a 

massive industry that is building it- 
self on the backs of artists and their 
partners without taking risk. The 
secondary market isn't just about 
making more money than face, it's 
about pricing the inventory properly 
and optimizing the way you do that. 

We're not going to put our heads 
in the ground and pretend it will go 

away, we're not going to try and leg- 

islate it to death, we're not going to 

try to rest all of our fortunes on the 
hope that we can invent a technol- 
ogy that can keep them from exploit- 

ing the arbitrage opportunity. We 
are tackling the secondary market 
in a variety of ways through technol- 
ogy and process. There's a bunch of 
value being created that the artist 
isn't participating in and we want to 

help them participate in that. 

The fan wants transparency, 
he wants to know upfront 

what the value of that ticket is. 
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FLEET FOXES ARE TAKING INDIE ROCK 

BACK TO THE COUNTRY-AND THE COUNTRY 

IS LISTENING BY JONA RkN COHEN 

AN : CORINEY HARDING PHOTOGRAPH 

BY JORG GRUNEBERG 

FLUSH WITH THE success of a debut album, many 
bands favor bigger budgets or slicker studios for their 
next project. Fleet Foxes think differently. The Seat- 
tle -based group plans to record the follow -up to its 
2008 self -titled Sub Pop debut in a rented farmhouse 
on five acres of cleared land in Port Townshend, 

Wash., a quaint peninsula across the Puget Sound from Seat- 
tle. To expand their sonic palette, Fleet Foxes may also roll 
tape in a chapel, a theater and a 200 -foot -deep water -supply 
chamber (with 45 seconds of natural reverb) on an old mil- 
itary base nearby. 

It's a fitting setting for a band whose debut is rife with pas- 
toral imagery (soothing hummingbirds, the Blue Ridge Moun- 
tains and white snow turning "as red as strawberries "), intricate 
harmonies and plaintive acoustic storytelling. 

The album put Fleet Foxes at the head of a new school of folk - 
rock bands inspired by the organic approach to songcraft made 
famous by the Band and Crosby, Stills, Nash & Young. And the 
group hopes that its Port Townshend house will provide a place 
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to harness its creativity away from the distractions of the city 
in the same way Big Pink in upstate New York did for the Band. 

Several other artists have joined Fleet Foxes out in the woods, 
writing and recording in the kind of country settings their songs 
conjure. Among them are Bon Iver, whose slavishly praised 
2008 Jagjaguwar debut, "For Emma, Forever Ago," was recorded 
in a tiny cabin in rural Wisconsin; Ray LaMontagne, whose 
spartan sound echoes his reclusive life in Maine; and Iron & 

Wine, whose sincere songwriting has connected with listeners 
to the tune of 885,000 albums sold in the past six years, accord- 
ing to Nielsen SoundScan. 

Even Crosby, Stills & Nash are getting back into the act: The 
trio signed to Columbia and is recording a covers album with 
Rick Rubin. "Rick wants to do an album of all the songs we love," 

Graham Nash says, "all the songs we wish we've written." 
Getting back to the country is hot again, at least by the mod- 

est commercial standards of indie rock. On Jan. 20, Fleet 
Foxes and Bon Iver were in the top 10 of iTunes' alternative 
chart, prompting Fleet frontman Robin Pecknold to write on 

the band's MySpace blog, "Life is rad and weird." 
Fleet Foxes are the first to admit surprise at having captured 

the ears of the world with this kind of music. Their debut, re- 
leased last June, has sold 211,000 copies in the United States, 
according to Nielsen SoundScan, and another 141,000 in the 
United Kingdom, according to the Official Charts Co. The album 
topped numerous 2008 year -end critics' polls, including Bill- 

board, Pitchfork and Stereogum. 
After the Foxes' Jan. 17 appearance on "Saturday Night Live," 

the album's sales jumped 32 %, and it's up another 38% this 
week to a career -best No. 36 on the Billboard 200. "We just like 
making music together and would do it regardless," guitarist 
Skyler Skjelset says. "We'd still be making these records whether 
they sold or not." 

For Skjelset and Pecknold, who are both 22, it was friend- 
ship first and music second. The pair met in seventh grade 
but didn't begin playing together until 2005, by which point 
Pecknold had recorded "three EPs of Elliott Smith -sounding 
acoustic guitar music." 
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On a demo EP recorded the following year with producer 
Phil Ek (Built to Spill, the Shins) and self -released locally, the 
band's music shifted into melodic rock with shades of Love 

and the Shins. Pecknold's sister Aja served as the group's 
early ambassador and, later, quit a job as a music journalist 
for Seattle Weekly to manage Fleet Foxes full -time once im- 
portant personalities in the city's close -knit music scene began 
to take notice. 

"I always trusted Aja's taste, but I also knew how close the 
siblings in that family are," says Cheryl Waters, a DJ at triple A 

KEXP Seattle. "But then the buzz really started about Fleet 
Foxes. I went to one of their shows and I thought, 'Wow, she 
was right.' They had come out of nowhere and emerged like a 

full- formed band." 
Waters immediately asked for music to start playing on 

KEXP, only to be told there was none available, since Pecknold 
and his brother Sean couldn't press the EPs fast enough. So 

she booked the band to play KEXP's lounge at the Bumber- 
shoot music festival in 2007 and broadcast the session. At that 

gig, Sub Pop founder /president Jonathan Poneman saw the 
band for the first time. 

"Seattle has an unusually sophisticated infrastructure with 
regard to music promotion," Poneman says. "We've got KEXP, 

two weeklies and a great group of independent record stores, 
and a band can easily whip up a frenzy." 

By the fall of 2007, Fleet Foxes were back in the studio with 
Ek working on a full -length album and honing a rootsier 
sound, with key input coming from new bassist Christian 
Wargo and keyboardist Casey Wescott, both Seattle scene vet- 

erans. (Josh Tillman, a Seattle singer /songwriter with six 
albums to his credit, joined Fleet Foxes on drums after the 
debut was completed.) 

"A lot of elements from the demo EP are there, but they're 
slowed down or given a little more space," Pecknold says. "I 

love doing melodic stuff with guitars and piano. It's cool to 
have intricate leads that are melodies in their own right, out- 
side the vocals." 

Major labels and big indies had made their pitches, but the 

band opted to sign with Sub Pop thanks to the trust it had 
built with Poneman, director of A &R Sue Busch and head of 
publicity Kate Jackson. 

"We knew enough about the business that we knew im- 
mediately who was not in it for the right reasons or offer- 
ing something that wasn't as revolutionary as they were 
saying," Pecknold says. We mainly just wanted the record 
to come out." 

"Fleet Foxes" was reccrded without funding from Sub Pop 
and handed in to the label in finished form. The release sched- 
ule prevented it from coming out until June, "so we had them 
go back and record an EP to take with them" on their first 
North American tour supporting labelmate Blitzen Trapper, 
Poneman says. The resulting "Sun Giant" EP was intended 
to be available only at shows, but it quickly sold out of its first 
1,000 -copy pressing. Sub Pop made it available on its Web site 
and then at retail through Alternative Distribution Alliance; 
it has sold 40,000 copies, according to Nielsen SoundScan. 

The band then exploded into the hearts of bloggers at South 
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TV eye: FLEET FOXES' debut 
album enjoyed two straight weeks 

of sales increases after the band 
played 'Saturday Night Live' Jan.17. 

by Southwest (SXSW) last March. "Everyone was there, and the 
exposure people had been talking about became a reality," 
Aja Pecknold says. "It was a perfect storm of timing and it al- 
lowed people from all over to see their live show, which is 
what made them so big in Seattle to begin with." 

And while the Internet immediately lit up with superla- 
tives, "the day -to -day experience was a slog. Everything felt 
inessential because we would immediately have to do some- 
thing else," Robin Pecknold says. "We woke up at eight in the 
morning after the Sub Pop showcase to play this NME thing 
and there were four people there. It was masochistic." 

When the Blitzen Trapper tour resumed, Fleet Foxes saw 
firsthand the impact of post -SXSW word -of- mouth. And the 
debut had leaked online, hooking listeners who'd only heard 
tracks from the tour EP. 

"That became very obvious by the end of the tour, because 
people were singing along," Pecknold says. "Some audiences 
would leave after we played, which was not tight to me, at all." 

Like Iron & Wine and Bon Iver, Fleet Foxes couldn't rely 
on much commercial radio support, so touring was the driv- 
ing force in Sub Pop's promotional campaign as the debut 
neared official release. By June, the band was headlining 500 - 
capacity clubs. By August, it was opening a handful of West 
Coast dates for Wilco and sharing the stage with the Chicago 
group on a cover of the Band's "I Shall Be Released." 

"Fleet Foxes" was released June 3 and debuted at No. 86 on 
the Billboard 200 after selling 8,000 copies. It was Sub Pop's 
second -biggest opening -week total of the year, behind only 
Flight of the Conchords' self -titled debut, which sold 18,000 
units in late April. 

"This is a band that collided with the zeitgeist," Poneman 
says. "There is no way to really explain their ascent. Are they 
talented? Of course. But there are plenty of talented bands 
who never make it. They are not only a great band but a per- 
fect fit for the time." 

album rocketed 163 -67 on a 149% increase to 9,000. "The 
cross -generational appeal of this band is key to their success," 
says Sub Pop VP of sales /director of marketing Andy Kotow- 
icz. KEXP's Waters adds that Fleet Foxes' sound attracts "both 
people who read Pitchfork and their parents." 

Reaching a diverse audience also means drawing people 
who can potentially pay more for tickets, says Trey Many of 
Billions, who books the band. "We want to make sure that 
the kids who've loved the band since day one can still come 
see them, as well as people who think a $28 ticket is cheap," 
he says, noting that older and more rural fans might lead to 
a broader tour route when Fleet Foxes embark on their next 
major tour in 2010. 

The band's all -ages appeal also became key to its success 
in the United Kingdom. Simon Raymonde, president of U.K. 
record company Bella Union, says he knew the group would 

`THIS BAND COLLIDED WITH 

THE ZEITGEIST. 

ONLY A GREAT BAND BUT A 

PERFECT FIT FflD ruc riMC 

"change 

-JONATHAN PONEMAN, 
SUB POP 

The label was besieged by synch opportunities, but the 
band turned all but one of them down, including a six -figure 
offer from an international financial institution to use the 
song "White Winter Hymnal" in an ad, which was declined 
for ideological reasons. 

"I get that record sales are down and bands need to make 
a certain amount of money, but you don't need that much 
money," Pecknold says. (The group did license "Hymnal" to 
the World Wildlife Fund for a commercial in Australia and 
is considering synching "Tiger Mountain Peasant Song" for 
the upcoming film "The Greatest," starring Susan Sarandon 
and Pierce Brosnan.) 

To be sure, the band didn't turn its back on opportunities 
to work with corporations. Timothy Jones, the content man- 
ager at Starbucks, saw Fleet Foxes play at Sub Pop's 20th -an- 
niversary party last July and was immediately struck. He added 
songs from the album to Starbucks' in -store programming 
and included "Fleet Foxes" in a promotion where four albums 
are sold every month in all outlets. "This is a band that ap- 
pealed to a huge variety of people," Jones says. "A lot of the 
baristas really liked them, and they took on the role of advo- 
cates for the band." 

The first week that Starbucks sales were factored in, the 
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his life" the first time he heard its music on its My- 
Space page. After making a deal with the band in 
November 2007, Bella Union worked closely with 
Sub Pop to mirror the timing of the project in the 
United States. 

"The press for the band was very strong," he says. 
"When we first brought them over in May, they sold 
out 800 -capacity venue ULU without even having a 
record out. When I looked at the crowd, I saw a man 
in his 60s in front of me, some indie kids to one side 
and a couple in their mid -30s on the other side." 

The cherry on top of 2008 was the band's impres- 
sive showing in international critics' polls, which 
made "Fleet Foxes" an in- demand holiday gift; U.S. 
sales hit a new high of 15,000 the week of Dec. 28. 
At "Saturday Night Live," band members didn't quite 
know how to respond when cast members like Fred 

Armisen and Andy Samberg went to the studio early to watch 
them rehearse. With their beaming girlfriends in tow, they 
chatted with the actors into the wee hours at that week's wrap 
party at a Midtown Mexican restaurant. 

Now, other than four European shows in February and a 

handful of high -profile festival appearances -including one 
at Coachella -the band is essentially done promoting the debut. 
But Pecknold knows expectations are already high for the next 
album, which he hopes to finish by October and have out 
early next year. Recently, had to stop himself from reading 
blogs about Fleet Foxes after seeing some negative comments 
on Stereogum, which he says sent him into a temporary 
"shame spiral." 

So far, he has 18 songs in various forms of completion after 
a writing session last summer at his grandparents' cabin on 
Washington's Wenatchee River, and he says it will "definitely 
be different" than the debut. The members' next step will be 
getting alone with this music in Port Townshend, in much 
the way bands from decades ago would escape the city. "It's 
amazing what has happened," Pecknold says. "But I can't help 
but sometimes doubt why it has happened. In a lot of ways I 

wish it would have happened later. The solace is, when I did all 

the demos, all the pressure melted away." 

4r-4R ra 
FOUR ACTS HARVESTING 

FOLK ROCK SUCCESS 

IRON & WINE 
Sam Beam leads this group, which has 

shifted from sparse, mostly acoustic ma- 
terial to Postal Service covers to recent al- 

bums touching on psychedelia and African 
high -life music. 

LATEST ALBUM: "The Shepherd's Dog," Sub Pop, 2007 
(197.000 copies; all U.S. sales figures per Nielsen 
SoundScan) 
PLANS FOR 2009: Beam performed several new songs 
on his 2008 tour, but there's no timetable for his next album. 

RAY LaMONTAGNE 
Formerly employed at a shoe factory 
and as a carpenter, Ray LaMontagne 
records raspy, unadorned folk from his 
home base on a farm in rural Maine. Live 
performances conducted in near dark- 

ness have not curtailed his audience. 
LATEST ALBUM: "Gossip in the Grain," RCA, 2008 
(186,000) 
PLANS FOR 2009: He's on a European tour through late 
February; North American performances start in April. 

BON IVER 
Justin Vernon records as Bon lver, a play on 
the French words for "good winter." He 

turned the breakups of a band and a rela- 
tionship into a sad, spare collection of 
songs recorded in a Wisconsin cabin. 

LATEST ALBUM: "For Emma, Forever Ago," Jagjaguwar, 
2008 (132,000) 
PLANS FOR 2009: Bon Iver's new EP, "Blood Bank," debuts 
at a career -best No.16 on the Billboard 200 this week. Ver- 
non is recording a new album this spring, to be followed by 
summer U.K. festival dates. 

MY MORNING JACKET 
The group now shreds like Metallica and 
slays festival crowds. But on its first two 
albums for the tiny indie Darla, it was all 
about reverb -drenched acoustic rock 
that evoked its Kentucky origins. 

LATEST ALBUM: "Evil Urges," ATO, 2008 (179,000) 
PLANS FOR 2009: Considering select touring: frontman 
Jim James is recording an album with Conor Oberst, 
Mike Mogis and M. Ward that could be out before 
year's end. -JC and CH 
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LATIN INDIES 
ARE THRIVING 
BY FOCUSING 

ON LOCAL 
MARKETS 

BY LEILA COBO 
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ONCE UPON A TIME, Peruvian artist Gian Marco was a 

fledgling songwriter with a knack for weaving evocative, immediately 
recognizable melodies around words both poetic and colloquial. ¶ 
He caught the ear of Gloria and Emilio Estefan, who recruited him 
into their stable of songwriters and eventually signed him to their 

label, Crescent Moon Records, a joint venture with Sony. 

Gian Marco was widely acclaimed as a singer /songwriter 
during his major -label tenure. But when Latin music sales 
began to dip, Crescent Moon closed and he lost his Sony con- 
tract. Now he's found his footing again, on his own indie 
label, Peru -based Caracola Records. "He was at a major and 
that exercise gave us a lot of insight on how to run a new op- 
eration," says Marco's manager, Mauricio Abaroa. "At the end 
of the day, what prevails is the power of a song. We've never 
sold as many albums as we have now." 

Fueled by major labels' shrinking presence in many coun- 
tries and by the seismic shifts in the music industry in gen- 
eral, small indie labels are sprouting en masse in Latin 
America. Many are one -man shows that are launched, owned 
and handled by individual acts that need a CD for promo- 
tional purposes. 

And while their economic contribution to the business in 
general isn't significant -successful local sales can translate 
to 3,000 copies in some markets -these operations stimulate 
the development of local music, particularly in countries where 
piracy has almost completely wiped out legal music sales. 

In Marco's Peru, for example, where IFPI estimates that 
98% of all music sold is pirated, local music retailer Phan- 
tom Music opened three new stores last year, and its new 
music label will release its first act in the spring. 

"Before I came to work here, I thought the music indus- 
try was done," says Phantom's press director, Valeria Moscoso. 
"But the opposite is true. Obviously, we don't command the 
numbers that big markets do, but it isn't negligible either." 

Phantom's top -selling album last year was Marco's "Desde 
Adentro," which sold 5,500 copies in Phantom stores -and 
30,000 nationwide, Marco says. It was followed by Bareto, a 

Peruvian cumbia act that sold 3,400 units on Phantom in five 
months. In 2007, the chain's top -selling album was another 
local artist, Juan Diego Flores, whose " Sentimiento Latino" 
sold 1,700 copies. 

The notion of creating labels to expose and promote local 
product is one that transcends countries. It sounds quixotic, 
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but it can work. Peru has a thriving local cumbia scene that 
dominates concerts and radio airplay. CD sales are the least 
profitable component, but they give fans a product to purchase. 

In Argentina, where the record industry has grown in the 
past six years following the country's 2001 recession, there 
is an abundance of talent stymied by the expensive process 
of marketing and promotion. "Before, you shot 10 cartridges, 
you missed seven, but you hit three, and those three gave you 
enough to pay everybody," says Roberto Pumar, the 
president /owner of indie Leader Music, which has released 
a broad catalog in its 25 years of existence. 

Leader releases some 50 titles per month, including al- 
bums, music DVDs and films, but it also has nine exclusive 
artists signed to its roster. "Today, the [industry doesn't] allow 
us to close the circle between hits and misses. So we're far 
more careful with national artists," Pumar says. 

Leader's current success stories include D- Mente, the for- 
mer lead singer of trash metal band A.N.I.M.A.L., which had 
a following throughout Latin America. When D -Mente left 
the band, he recorded a first album on his own and took it to 
Leader. Pumar agreed to release the set and, pending the level 
of sales, pick up D -Mente for a second album. After selling 
5,000 copies and proving his showmanship, he is now signed 
as an artist. 

Indeed, Pumar says, "If multinationals or big companies 
were signing large quantities of artists, the possibilities for 
small labels would be harder. But now, there's opportunity." 

Digital sales have also opened doors for buyers to get to 
know and purchase music they would not have had access to 
before. The next step, Pumar says, is investing in marketing, 
promotion and, of course, generating sales. 

As daunting as this may be for artists going at it alone - 
like Robin Hood, in Pumar's words -it hasn't been a deter- 
rent for creativity. The Gardel Awards, Argentina's annual 
record industry honors for domestically released albums, are 
dominated by indie acts. Some years ago, 60% of finalists 
were major releases, while today, says Pumar, who is a mem- 

ber of Argentine record producers' organization CAPIF, 70% 
of finalists come from indie labels. 

Within the growing Argentine market, indie labels ac- 
counted for about one -fifth of total music sales in the first 
half of 2008, holding steady from first -half 2007, according 
to CAPIF. 

CAPIF did not break out indie sales before 2007 because 
too few labels reported their numbers to the trade group. Today, 

CAPIF monitors sales from 29 indies and the four majors. 
Pumar estimates there are some 100 indie labels operating, 
and there is even a Union of Independent Record Producers. 

Brazil, too, has an independent music trade group, the 
Brazilian Assn. of Independent Music, which has some 140 
members, up from 65 three years ago, according to board 
member Carlos de Andrade. 

De Andrade owns Visiom and its digital arm, Visiom Dig- 
ital, whose focus is classical, instrumental and jazz music. 
Like many indie labels, both new and established, de An- 
drade's business model is a departure from the norm -in- 
stead of signing new acts, he records specific projects and 
pays artists as a work for hire. Much of his record sales 
come from exports and international licenses, as do Leader's 
in Argentina. 

In de Andrade's case, his core business is as a producer 
and audio engineer who owns recording studios; he's able to 
use his facilities to lower costs. "I break even with the label," 
de Andrade says. "We are not built on the basis of making 
money, but on the principle of creating something sustain- 
able that can provide an outlet for the development of Brazil- 
ian artists." 

In Argentina, one of the country's leading indies, Epsa 
Music, which specializes in the country's traditional music, 
became profitable in 2003, almost 10 years after it was 
founded. In the meantime, the label was subsidized by par- 
ent company Epsa, which manufactures CDs. 

The label stuck with traditional Argentine music precisely 
because it was less commercial, president Laura Tesoreiro 
says. "We think it has to do with the identity of a country and 
the identity of a region. There must be companies that are 
dedicated to that; to registering what happens in a country." 

In Venezuela, 2- year -old label Cacao Musica also was cre- 
ated specifically to promote Venezuelan music. The label is 
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a partnership between Venezuelan businessman Omar Jean - 

ton, who also owns three radio stations, and New York Yan- 

kees outfielder Bobby Abreu. 
The label has 30 acts -27 of which are Venezuelan -that 

record a wide gamut of music, from sophisticated jazz to folk- 

lore and commercial tropical music. "My father's vision was 

always to let the world know what's in Venezuela," says An- 

dres Jeanton, who runs Cacao's operations in Miami. 
Like Epsa, Visiom and Leader, many of Cacao's albums tar- 

get a more sophisticated consumer who might not buy a boot- 

leg CD on the street. As a result, album art, packaging and 
liner notes are a priority. 

For example, Latin Recording Academy president Gabriel 

Abaroa says that at the Latin Grammy Awards, indies stand 
out because their marketing, art and packaging are often 
more sophisticated and aggressive. 

"What has changed is not so much the numbers -although 
we now see more independents -but the way they interact," 
Abaroa says. "Indies do exceptional work in packaging, for 

example, and in video, where they possibly compensate for 

lower budgets with greater creativity." 
But labels don't subsist on love of art alone, and indies- 

particularly those that are new and don't have a catalog or 

a financial backer to support them -are looking for cre- 
ative ways to make a profit. While some of the more estab- 
lished and older indies don't always go for full 360 

OPPORTUNITY KNOCKS 
FOR LATIN EXECS 

As the Latin recording industry shrinks, 

recording artists aren't the only ones 

branching out on their own -more ex- 
ecutives are taking the leap and found- 
ing their own companies. 

The most recent top executive to set 

up shop is Luana Pagani, formerly Sony 

BMG Latin's senior VP of global market- 

ing. Pagani teamed with former Sony 

BMG Latin senior marketing director 
Annie González to open 4670 Commu- 
nications, a Miami -based marketing and 
communications company. 

Pagani and González have made 
strategic alliances with different com- 
munications companies in the region 
that allow them to operate in both the 

United States and Latin America. One 

such alliance is with Javier Furgang, 
who runs a communications company 
in Argentina and Chile. 

'The business is shifting and there is an 

opportunity to come up with new ideas 

to market artists globally," Pagani says. 

But there's a world of difference be- 

tween working independently and 
working for a major. "It's not the best 
time to start a company," she says with 
a laugh. But at a time when many music 

companies are compelled to downsize 
their marketing departments, there is 

a great opportunity for marketing of- 
ficers for hire, she adds. 

Record label publicists also have cre- 

ated vibrant businesses for themselves. 
Most recently, former Universal Music 

Latino press director Susan Stipcianos 
partnered with Laura Mejia Cruz, former 
media relations director for Estefan En- 

terprises, to create a marketing/PR com- 

pany called the Dream Team Agency. 

"There is a need for press and mar- 

keting companies that think out of the 
box and will go the extra mile for the 
clients and, honestly, who understand 
how difficult things are right now," 
Stipcianos says. 

The Dream Team not only books 
press, but actively looks for sponsor- 
ships and new business opportunities. 
Stipcianos' clients include Cabas, Diana 

Reyes and Victoria's Secret in Spanish. 

Other high -profile executives who 
have branched into music -related fields 
include one -time EMI Latin chairman 
Marco Bissi, who joined forces with 
previous EMI Brazil president Marcos 

Maynard in developing and marketing 
FunStation, a Brazilian -based down- 
load kiosk business. 

But not everyone who goes indie 
stays that way. Miguel Garrocho, who 
used to be the marketing director for 
EMI Latin, started his own marketing/ 
promotion company, G.I.G. Entertain- 
ment, last year. Last month he went 
back to work for a major, Warner Music 

Latina, as its marketing director. -LC 

Small labels, big impact: opposite page, from left, PELO 
MADUEÑO and BARETO; MAKOTO (top) and GIAN MARCO 

deals -after all, they have catalog to support them -many 
of the newer ones do. 

In Colombia, former EMI Colombia president Alvaro Rizo 

launched his own label, Insight A &R, and has built it since 
last year as a 360 concept. The label's objective, he says, "is 

to offer artists an integral development that includes the label, 

publishing, management and booking for new acts." 

Insight's first release is Makoto, a Japanese -Colombian 
singer /songwriter who plays energetic pop rock and sings in 

English and Spanish. A first single, "Te Olvidé," is in rota- 

tion on Colombia's main radio stations. 
A different approach was taken by Gian Marco's manager, 

Mauricio Abaroa (Gabriel Abaroa's brother), who last year 

also launched a new label, e35, which is separate from Gian 
Marco's Caracola Records. 

e35 is a partnership between Tiger Management -a com- 

pany created by Abaroa and partner Hector Mijangos, owner 
of indie Noiselab -and Grupo Carso, the retail company that 
belongs to Mexican billionaire Carlos Slim, whose assets in- 

clude music retailers Sanborns and Mix -Up. 
e35 has five pop and alternative acts, including Karenka, 

Niña Dios and Gian Marco for outside of Peru. It is so named 
because artists receive 35% of all net income related to music 
sales. Artists come to e35 with their finished product, includ- 
ing video and photographs, and e35 provides pressing, and, 
most important, a direct pipeline to retail through Grupo 
Carso's stores. 

Because Grupo Carso is a partner, key positioning is pos- 

sible. And because there aren't any advances and very little 
operational overhead, costs are kept low. e35's product re- 

tails for approximately half of what a major front -line release 
costs, offering another incentive to purchase albums. 

For booking and management, e35 charges a standard 
management percentage and, for publishing, a commission 
for administering catalog. Having the Grupo Carso link gives 

Abaroa plenty of clout to work with, and that, he says, is key. 

"If we didn't have Grupo Carso, we'd look for another type 

of alliance," he says. "I've worked independently for five years 

and I know the industry in general is looking for a new busi- 
ness model. e35 is an example of that. It gives the artist an 

opportunity to be part of the model and because they also in- 

vest, they are personally vested in its success." - 
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Solo, 
With Soul 
Black Keys' Auerbach Caps Banner 
Year With Nonesuch Debut 

The year of the ox is already shaping up to be more like the year 
of Dan Auerbach. 

In 2008, the album "Attack & Release" gave his band the Black 

Keys the best seller of their career; his protégé Jessica Lee May- 

field garnered a heap of critical praise; and his tireless attention 
to detail, extensive musical knowledge and audiophile studio 
Akron Analog turned him into an in- demand producer. He also 
launched his own label, Polymer Sounds, its name a nod to 
Akron's switch from rubber capital of the world to becoming a 

hub for plastics research. 
Now Auerbach is launching yet another ambitious venture, 

his debut solo album. Due Feb. 10 from Nonesuch, "Keep It Hid" 
was recorded start-stop during a two -year period with a rotating 
cast of musicians that included Mayfield, Auerbach's uncle James 
Quine and fellow Ohio musician Bob Cesare. 

Although Auerbach usually bashes out Black Keys albums in 
short bursts with drummer Patrick Carney, the band's extensive 
tour schedule allowed him only sporadic opportunities to lay 
down the solo tracks. "I never had the free time before," Auer- 
bach says. "It's been constant. If I wasn't on the road, I was in 
the studio." 

But last fall, with the Black Keys temporarily recharging in 
Akron, "Keep It Hid" came together. 

Choosing this moment to release a solo record was uninten- 
tionally strategic, according to Nonesuch senior VP of A &R David 
Bither. "We didn't know he had been working on this music at 
home, but when we heard it, we were so impressed that we agreed 
immediately that we wanted to release it," he says. 

The timing is fortuitous for fans of the Black Keys eager for 
more tunes, and, Bither hopes, it will show them another side 
of Auerbach while simultaneously extending his appeal. "Our 
hopes for the record are simply that it reach an audience - 
both Black Keys fans and beyond -and reveals to that audi- 
ence another facet of what Dan is capable of as a creative 
musician and producer." 

Plus, with "Attack & Release" having sold 153,000 copies in 
the United States, according to Nielsen SoundScan, the Keys' 

"fan base is larger than ever," Bither says. "Dan's record shares 
DNA with the Keys even as it ventures into territory that the band 
would not visit." 

Indeed, while songs like "The Prowl" and "Heartbroken, in 
Disrepair" wouldn't sound out of place on a Black Keys album, 
Auerbach explores new sounds on the British Invasion rave -up 
"My Last Mistake"; the genial, acoustic "Goin' Home"; and "When 
the Night Comes," a sparse lament that sounds like it was recorded 

1 1 

The sound of one key playing: 
DAN AUERBACH 

at three in the morning. 
To ensure fans connect Auerbach's name with his work with 

the Black Keys, Nonesuch has booked the artist for large -scale 
print media features and broad online coverage, including lis- 

tening parties. A video for the album's opening acoustic track, 
"Trouble Weighs a Ton," premieres online this week. 

College radio, where "Attack & Release" was a No. 1 hit, was 
serviced digitally with select "Keep It Hid" tracks before the 
holidays; a three -track digital sampler went to triple A and 
modern rock last week. Nonesuch senior VP of marketing 
Peter Clancy says the label will also target blues specialty shows 
for airplay. 

The Black Keys have thrived on the road (its 2008 tour grossed 
nearly $762,000 and sold out 15 of 19 shows reported to Bill- 

board Boxscore), and Auerbach will return to the live circuit for 

a two -week tour beginning Feb. 28 in Washington, D.C. He will 

be backed by San Antonio band Hacienda, which will also open 
shows with i:s own set. 

Although it hasn't slowed his work with the Black Keys, 
"Keep It Hid" has stalled Auerbach's plans for Polymer Sounds. 
"If you can't dedicate 100% of your time to it, then I feel like 
it's sort of not right," he says of his reluctance to add new acts 
to his roster without the proper time to devote to them. "I 

mean, it's people's careers." 
With the Keys returning to the studio in April to record their 

sixth full -length, it may be a while before Auerbach gets around 
to another solo record. But he feels like this year will be one of 
the most creative periods of his life so far. "I've got my own stu- 
dio and I think Pat and I are a little more controlled on how much 
we are on the road, so I think I have more free time to do this 
kind of thing," he says. "It's work and it's tiring but it's always 

so much fun. It's so fulfilling." __ 

FEBRUARY 7, 2009 www.billboard.biz I 29 

www.americanradiohistory.com

www.americanradiohistory.com


-J3_l1ZZ 
» >ROCK, HIS WAY 
Lil Wayne has announced 
a tentative April 7 release 
date for his next album, 
"Rebirth," a Universal 
representative confirms. 
The first single "Prom 
Queen," produced by 
Infamous and Drew Correa 
( "Mr. Carter "), debuted 
Jan. 27 on Wayne's My- 
Space page and Jan. 28 on 
Facebook as part of a pact 
between Wayne and AT &T. 

Contrary to previous re- 
ports, the rock -inspired 
"Rebirth" will not be the 
next installment in the 
"Tha Carter" series or re- 
lated to any previous al- 
bum Wayne has released. 

» >IDOL WORSHIP 
Former "American Idol" 
star Katharine McPhee has 
signed a new deal with 
Verve. The artist is re- 
cording her label debut, 
due before year's end. 
McPhee released a lone 
self -titled album for RCA 
in late 2006, which has 
sold 375,000 copies in the 
United States, according 
to Nielsen SoundScan. 
Since then she's dabbled 
in acting, including a role 
in the 2008 comedy "The 
House Bunny." 

» >KEEPING THE 
FAITH 
Marianne Faithful) is 

surrounded by top -shelf 
collaborators on the 
album "Easy Come, Easy 
Go," due March 17 from 
Decca. The Hal Willner- 
produced project features 
covers of Morrissey's 
"Dear God Please Help 
Me," Neko Case's "Hold 
On, Hold On" and the 
Decemberists' "The Crane 
Wife 3" Cat Power and 
Sean Lennon guest on the 
Case cover, while Nick 
Cave joins in on the 
Decemberists song. The 
set also includes a take on 
Merle Haggard's "Sing Me 
Back Home" featuring 
Keith Richards. 

» >PACK IT UP, 
PACK IT IN 
Los Angeles -based rock 
act the Soft Pack has 
signed to Kemado Rec- 
ords. The band previously 
known as the Muslims was 
heavily courted by labels 
after last year's CMJ Music 
Marathon. In between 
heavy bouts of touring this 
spring, the Soft Pack will 
record its debut album, 
which it hopes will be out 
by the end of the year. 

Reporting by Michael D. 

Ayers, Jonathan Cohen 
and Marie/ Concepcion. 

ROCK BY MICHAEL D. AYERS 

Making hay: BEIRUT 

Extended `March' 
Double -EP Set Shows New Sides Of Beirut 

To support his band's 2007 sophomore 
album, "The Flying Club Cup," Beirut 
frontman Zach Condon headed out on a 

world tour. It didn't go exactly as planned. 
"It was so long and I started to realize 

I wasn't touring for the music," he says. 
"I was touring for the career, and I started 
getting really cynical about my situation." 

So he called the trek off, knowing the 
decision could have stalled Beirut's mo- 
mentum. The group came out of nowhere 
with 2006's "Gulag Orkestar," lighting up 
the blogosphere with praise and selling 
79,000 copies in the United States, ac- 
cording to Nielsen SoundScan. "Club 
Cup" has done almost as well, having 
shifted 78,000. 

"It had been a while since I'd written a 

song, and I felt like I was starting to lose 
touch with it," Condon says. That need 
for songwriting became adventurous, 
both geographically and personally, and 
spawned two new EPs. "March of the Za- 
potec" and "Holland" arrive Feb. 17 from 
Pompeii /Ba Da Bing Records in a double - 
set sold together. 

While Condon has made a name for 
himself thanks to his eastern European - 
influenced breed of indie rock, for "March 
of the Zapotec" he retreated to a remote 
village in Mexico, outside Oaxaca. There 
he worked with a 19 -piece group called 
the Jimenez Band, which is typically 
booked for funerals and school rallies. 
"They have a very specific style that takes 
from European philharmonic bands, but 
they've given it a sloppy, melancholy 
feel," he says. 

Condon wrote material with the idea 
that it would be filtered through this new 
group. But when he arrived, portable stu- 
dio in tow (including a solar -powered bat- 
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tery system), he found himself having to 
notate every piece in order for it to be 
recorded. ( "They're not ones for improv," 
he says.) 

The artists wound up with six tracks that 
make fine use of Condon's deep, brood- 
ing voice and the larger horn section. 

"Holland" is also a departure, in that it 
is made up of home recordings of Con- 
don's early electronic work from his pre - 
Beirut days, including a groovy five - 
minute instrumental. "I'd released one of 
those songs on a compilation a while 
back and got a good response from it," 
he says. "It's really a bonus disc, more 
than anything." 

Condon often favors EPs after full - 
length albums: Leading up to "Club Cup," 
three EPs trickled out during 2007. 

This time around, this simultaneous re- 
lease and the bundled aspect presents a 

unique set of challenges for Ba Da Bing. 
"Together they are the length of a regular 
album. And yet, they are not a new album, 
since they're two separate and distinct 
ideas," label owner Ben Goldberg says. In 

an effort to steer would -be digital cus- 
tomers to both sets of music, Ba Da Bing 
plans to list the releases under the name 
"March of the Zapotec." 

"Our goal with this release is to show 
that while the band may go down differ- 
ent paths and alleyways, it's always going 
to sound like Beirut," Goldberg says. 

So as to not burn out on touring again, 
Beirut will play a handful of shows this 
spring, including a two -night stand at the 
Brooklyn Academy of Music and a run in 

Mexico City. The band will also begin work 
on a new album in the coming months. 
Condon says, "I feel like I focus myself by 
doing what we just did." 

BY JILL MENZE 

HEARING 
VOICES 
Melinda Doolittle Finds Her 
Post -Idol' Footing 

For former "American Idol" 
contestant Melinda Doolittle, 
the tables have turned. The 
season -six third -place finalist, 
who began her career as a 

backup singer for Aaron 
Neville, Michael McDonald 
and BeBe and CeCe Winans, 
is now drafting backup 
singers of her own as she read- 
ies a band to tour behind 
"Coming Back to You," due 
Feb. 3 from Hi -Fi Recordings. 

"That's probably the most 
exciting part right now," 
Doolittle says. "I can't wait 
to do live shows to support 
this CD." 

Doolittle brought that love 
of performing into the studio 
for "Coming Back," produced 

by Mike Mangini (Joss Stone, 
Jonas Brothers). The reper- 
toire took shape after MPCA/ 
Hi -Fi Recordings president/ 
COO John Titta presented 
Doolittle with a long list of 
songs. "I was like, 'Can I sing 
every single one? Can we put 
them all on the record ?' " 

Doolittle recalls. 
The songs are a throwback 

to classic soul and R &B 
artists like Gladys Knight and 
Patti LaBelle, filled with 
bright horn bursts, doo -wop 
choruses and bluely stylings, 
including the Tina Turner - 
esque "Declaration of Love" 
and the sassy blues standard 
"Dust My Broom," Faith 
Hill's "If I'm Not in Love" 

EDITED BY TOM FERGUSON 

>>>GREAT 
WHITE HOPES 
After a year of planning, re- 
cording and development, 
London -based alternative 
rockers White Lies are fac- 
ing up to a hard truth: Their 
feet will barely touch the 
ground in 2009. 

"They've got 18 months of 
running 'round the globe to 
come -which sounds like fun 
for three young lads," says 
Fiction Records head Jim 
Chancellor, who signed the 

group last year. 
The trio's first album, "To 

Lose My Life," was released 
Jan.19 in the United Kingdom, 
entering the Official Charts Co. 

album list at No.1 the following 
week. It will receive a stag- 
gered worldwide rollout, land- 
ing in the United States March 
17 on Geffen. The band will 
perform at South by South- 
west to coincide with the re- 
lease, with an appearance at 
the Coachella Festival and ad- 
ditional U.S. shows- booked 
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and Johnny Mathis' "The 
Best of Everything," which 
showcases Doolittle's power- 
house vocals. 

The first single, "It's Your 
Love," is going for adds at 
adult top 40, urban and top 40, 
though the song has been cir- 
culating among stations since 
November. According to Hi- 
Fi Recordings marketing 
director Daniel Savage, ag- 
gressive outreach has been 
done on the online and TV 
fronts, including with AOL, 
which will host a listening 
party the week of the release. 

The album's street date 
comes shortly after a new sea- 
son of "American Idol" began 
on Fox, and Savage says dis- 
cussions are under way about 
having Doolittle make an 
appearance. He adds that al- 

though playing up her con- 
nection to the reality show 
helps mobilize the "Idol" fan 
base, he feels the album is 
diverse enough to reach a 

broader audience. 
Titta agrees: "I think she 

will get a lot of new fans from 
the record. There's nothing 
she can't sing. She really has 

a great sense of history of 
music, and I think that's the 
difference [between her and 
past contestants]." 

Though it's been a couple 
of years since Doolittle's run 
on the show, where many 
felt she met her fate too soon 
behind Blake Lewis and win- 
ner Jordin Sparks, Doolittle 
says she has maintained a 

strong following. (A 2007 
self -titled digital EP has sold 
4,000 copies in the United 
States, according to Nielsen 
SoundScan.) 

One of her biggest sup- 
porters is a club of fans who 
dub themselves "Melinda's 
Backups," who frequently do- 
nate to a charity she actively 
supports, Malaria No More. 
"They're doing things that 
are close to my heart, which 
is such an honor for me," she 
says. "I feel like hopefully 
this record is just kind of giv- 
ing back and saying, 'Thank 
you for making this experi- 
ence so great.' " 

by High Road Touring -to be 

confirmed. 
"We can do very well in 

America," Chancellor says. 
"They blend Joy Division - 
style dark imagery with sta- 
dium rock songs. And it's not 
a pastiche, but a perfect 
amalgamation." 

The band is performing on 

the U.K. NME Awards tour, 
with European dates and U.K. 

arena shows opening for 
Snow Patrol to follow, booked 
by Hefter Skelter. White Lies' 

publishing is by Chrysalis. 
-Steve Adams 

»,THE EMPIRE 
STRIKES BACK 
Australian electropop duo 
Empire of the Sun has 
emerged as one of the most 
hotly touted bands for 2009. 
Made up of Luke Steele from 
alternative rock band the 
Sleepy Jackson and Nick Lit - 
tlemore from electronic act 
Pnau, its dreamy title track 
"Walking on a Dream," and 
its colorful videoclip, which 
was shot in Shanghai, China, 
have been the linchpin for 
one of the early buzz tales 
of the year. 

"We seeded it out to a 

couple of key blogs, and the 
blogosphere reacted," says 

EMI Australia VP of A &R 

Craig Hawker. The "Walking 
on a Dream" album is certi- 

fied gold in Australia (35,000 
units) after its Oct. 4 release 
and will land Feb. 23 in the 
United Kingdom and Europe, 
with a U.S. release to follow. 

Touring will have to wait. 
"They have a very elaborate, 
visionary approach to how 
they want to present their 
live show," says EMI Music 
Australia chairman Mark 
Poston. "Because they want 
to get it right, it won't be 
ready until the summer." 

Live dates - booked by the 
Sydney -based Harbour 
Agency's Brett Murrihy for 
Australia /New Zealand and 
London -based Mike Greek 
of Creative Artists Agency 
for the United Kingdom and 
Europe -will likely kick off 
this August in Australia. 
Steele is published by Sony/ 
ATV, Littlemore by Control. 

-Lars Brandie 

»,VIEW 
TO A KILLING 
Having scored a U.K. No. 1 

with its platinum -selling 
(300,000 units) debut, 
"Hats Off to the Buskers," 
Scottish alt -rock quartet 
the View is hoping for sim- 
ilar success with its soph- 
omore set "Which Bitch ?" 
Released Feb. 2 in the 
United Kingdom through 
1965 Records /Sony and 
produced by Owen Morris 

(Oasis, the Verve), the 14- 

song album retains the rau- 
cous spirit of the debut, 
while adding a rich orches- 
tration of horns, strings 
and woodwind. Fellow 
Scot Paolo Nutini (Warner/ 
Atlantic) also makes an ap- 
pearance, duetting with 
singer Kyle Falconer on the 
emotive track "Covers." 

"They've really gone out 
on a limb on these songs," 
says James Endeacott, man- 
aging director of London - 
based 1965 Records. "Rather 
than just regurgitating what 
they have done [before], 
they've thought, 'We've got 
a real chance here to do 
something special.' " 

A 12 -date U.K. tour book - 
ed through London -based 
ITB starts Feb. 9. Visa issues 
resulting from Falconer's 
2007 drug conviction pre- 
vented the band from tour- 
ing behind "Buskers" state- 
side, but Endeacott is 

confident the situation can 
be resolved and hopes to 
secure U.S. dates for late 
summer, booked through 
New York -based Paradigm. 
Negotiations are under way 
for a third -quarter North 
American release of "Which 
Bitch ?" The View is pub- 
lished by Loog /Universal 
Music Publishing. 

-Richard Smirke 

O UES'l'IOPIS 
with GLORIA TREVI 

Against all odds, Mexican pop 
star Gloria Trevi has forged an 

enduring career amid personal 
turmoil and artistic controversy. 
Addressing such topics as 

unwed motherhood and drug 
abuse at a time when no other 
Latin pop artist did so, Trevi 

struck a chord throughout Latin 

America. After being released 
from jail and cleared of charges 

of rape, kidnapping and corrup- 

tion of minors, Trevi took the 
reins of her career with contin- 
ued success. Her latest album, 
"Una Rosa Blu," has sold 57,000 
copies stateside, according to 
Nielsen SoundScan. 

1 What drove the success 
of "Una Rosa Blu "? 
It was a very cared -for album, 
with the participation of three 
mega -producers: one Mexican 
[Armando Avila]; another 
Puerto Rican [Sergio George], 
who covers the Caribbean side; and the other 
is Italian [Bob Benozzo], who brings me to the 
European audience. There are songs for dif- 

ferent moods, if you identify with the philos- 
ophy of moving forward, of love, of being 
positive -and there's [also] criticism. For ex- 

ample, " Inmaculada" says no to violence 
against women, and soon I'm going to sing it 
to promote "no" to violence. 

2 How about your recent participation 
in the reality competition "El Show de los 
Sueños"? Has that been a factor? 
I sincerely believe it wasn't, because I partic- 

ipated in that show when [the single] "Cinco 
Minutos" was already No. 1 in Mexico and the 
song "Pruébamelo" was climbing the charts 
and they were giving me a platinum album. If 
I hadn't been in that moment in my career, I 

wouldn't have participated. A lot of people call 

me "anti- diva," and a diva wouldn't have 
wanted to participate in this. I really liked the 
idea ofbeing part of a program that unites the 
family to criticize, to laugh, to bet on some- 
one, to send the message that we can help an- 
other person. 

3 In addition to the creative aspects of 
the album, what was done on the business 
side to make it a success? 
I think the album was like the song "Todos Me 

Miran," which didn't have radio support but 
was a hit on its own. Just between dives and 
discos it became the most -requested song in 
the clubs. From there it went to Europe, and 
in Spain it became an anthem. 

It was launched at the moment that my 
record company was being acquired. Univer- 
sal bought Univision [Music], and during the 
transition, the album came out. It was intense 
because on one hand, it seemed that I wasn't 
going to have promotion by the label. But I pro- 

moted the album on TV shows and radio fes- 

tivals, and eventually Universal took the reins 
and heard the album and loved it. 

4 Why did you sign a publishing deal 
with peermusic and establish Trevi Songs 
under it last year? 
I had worked with a publisher here in Mexico 

[Vander /Edimusa], which was directed by Ed- 

mundo Monroy. When he didn't work for them 
anymore, I looked for another publishing corn - 

pany that would support me and have confi- 
dence in me. 

5 Your version of "Cinco Minutos" with 
Los Horoscopos de Durango is a hit. Are 
you planning another duet with a regional 
Mexican artist? 
It's with a man, and he's not Mexican. We'll see 

what happens. I think the song has to ask for 
it ... When a duranguense version of "Cinco 
Minutos" was mentioned to me, I thought it 

would be fun because [Los Horoscopos are] 

two women, and with me it's three. It's the at- 

mosphere, the intention of " Cinco Minutos." 
It's a very feminist song. We're women having 
a martini and laughing at the one who didn't 
value us, who didn't know how to love us. 

6 Do you have plans for a special kid - 
friendly tour? 
I did concerts at the [Mexican venues] Audito- 
rio Nacional and Arena Monterrey, and there 
were a lot of children. I do [my show] the way 

I do it ... all of a sudden during "Todos Me 

Miran," guys come out and there's a strong 
scene with some abuse and also there's kiss- 
ing and everything. I would at some point like 
to do a tour especially for kids, where all my 
fans can have fun. But on that day, there's no 
[alcoholic] beverages. They'll only serve Coca - 

Cola and lemonade. 
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THE CLIO AWARDS will be celebrating 

its monumental 50th Anniversary in 

Las Vegas in May 2009. This renewed 

vision of the CLIO Awards will highlight 

the most cutting -edge and powerful 

accomplishments in the industry 

with five new and distinct award 

shows, after parties, conference 

sessions, industry networking 

opportunities, and more. 

CLIOi5O 
May 12 -14, 2009 
Hard Rock Hotel 8. Casino, Las Vegas 

JOIN US AND SEE HOW THE INDUSTRY 
RESPONDS TO THE QUESTION: 

What have you done 
that hasn't been done? 

entries Now Open. 
Entries are being accepted through February 13th at 
www.clioawards.com in Five Separate Award Shows Honoring: 

MOVING IMAGE AWARDS - recognizing Television /Cinema /Digital 8, 

Television /Cinema /Digital Technique mediums 

EMERGING MEDIA AWARDS - recognizing Content 8, Contact, Innovative 
Media, Interactive, and Integrated mediums 

COMMUNICATIONS AWARDS - recognizing Print, Radio, Direct Mail, 
Billboard, Poster and Strategic Communications /Public Relations 

DESIGN AWARDS - recognizing Design mediums 

LIFETIME ACHIEVEMENT AWARDS - recognizing one individual whose work 

has contributed above and beyond and who propels the industry forward 

DON'T MISS YOUR CHANCE TO BE PART OF ONE OF THE MOST 

ILLUSTRIOUS ADVERTISING AWARDS PROGRAMS IN THE WORLD! 

Register now and save $300! clioawards.com 
REGISTRATION Alma Weinstein 646.654.7254 alma.weinstein @nielsen.com SPONSORSHIPS John Grosfeld 650.759.8728 john.grosfeld @nielsen.com 

SPEAKERS Rachel Williams 646.654.4683 rachel.williams @nielsen.com HOTEL 800.693.7625 Single /Double Room rates start at $132 per night! 

SPONSORS (0 
M OZE'S roc Hkspöçe. 

MEDIA PARTNERS 

ADWEEN MAIDEN MEDIAWEEK Billboard. Nielsen pdn SOCIALROCKET 
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BRIGHTON PORT 
AUTHORITY 
I Think We're Gonna Need 
a Bigger Boat 
Producers: Norman Cook, 

Simon Thornton 
Southern Fried 
Release Date: Feb. 3 

©Nobody did party 
music for the dot - 

com boom years quite like 
Fatboy Slim, aka DJ /pro- 
ducer Norman Cook. After 
five years of relative si- 
lence, Cook bursts back 
with Brighton Port Au- 
thority, a project that 
liberates him from the 
"electronic dance artist" 
identity crisis and allows 
his production talents to 
shine. He and studio part- 
ner Simon Thornton team 
with a dozen singer /song- 
writers, from Iggy Pop 
to Justin Robertson to 
Martha Wainwright, on a 

swaggering set of proper 
pop songs that never 
cross the four- and -a -half- 
minute mark. The Fatboy 
trademarks are here (acid 
squelches, ska guitars, 
choppy oceans of synth), 
but they're blended with 
the unique musicality of 
each guest. The set is 

reminiscent in spirit of 
Mark Ronson's "Version" 
(Wainwright even sounds 
positively Winehouse -ian 
on "Spade "), but it's even 
better because the songs 
are new. -KM 

ERIN McCARLEY 
Love, Save the Empty 
Producer: Jamie Kenney 
Universal Republic 
Release Date: Jan. 27 

QBefore any of her mu- 
sic hit pop radio, singer/ 

songwriter McCarley's wares 
were delivered to TV staples 
"Grey's Anatomy," "Ghost 
Whisperer" and "One Tree 
Hill," while the title track is 

featured in the movie "He's 
Just Not That Into You." At 
29 McCarley's no newbie, 
coming at her craft sound- 
ing smart, with a kind of ver- 
satility that few artists are 
allowed. But Universal Re- 
public promised to leave her 
alone and let her sell herself. 
"Empty" is the initial empha- 
sis track, though album 
opener "Pony (It's OK)" is 

more likely to open doors at 
radio. This is not a single - 
heavy album; rather an artist 
to be discovered for her 
depth. -CT 

THE BIRD AND THE 
BEE 
Ray Guns Are Not Just the 
Future 
Producer: Greg Kurstin 
Blue Note 
Release Date: Jan. 27 

Singer /songwriter Inara 

George and producer 
Greg Kurstin know how to 
craft a pop song. On their 
second album as the Bird and 
the Bee, George (the bird) 
and Kurstin (the bee) con- 
tinue to juxtapose tongue -in- 

DIERKS BENTLEY 
Feel That Fire 
Producers: Brett Beavers, 

Dierks Bentley 
Capitol Nashville 
Release Date: Feb. 3 
Both a Grand Ole Opry member and a U2 fan, Dierks 
Bentley is the epitome of the modern country star, 

and his star is on the rise. His exceptional new album 
has plenty of sex and señoritas, but also a higher call- 
ing on the uplifting "It's a Beautiful World," a duet 
with Patti Griffin. The title cut and first single is an 

accurate portrayal of a complex woman's psyche, 
while "I Wanna Make You Close Your Eyes" finds Bent- 
ley growling his way through a welcome advance. "I 

Can't Forget Her," with its decidedly Southwestern 
feel and fine storytelling, would make Marty Robbins 
proud. "Last Call" with Ronnie McCoury is a rollicking 
bluegrass romp, and "Here She Comes" is a high - 
octane burner a la Garth Brooks' "Ain't Going Down 
(Til the Sun Come Up)." -KT 

THE FRAY 
The Fray 
Producers: Aaron Johnson, 
Mike Flynn 
Epic 
Release Date: Feb. 3 
As the Fray's sophomore album winds to a close, 
frontman Isaac Slade announces that "all is not well" 
-which lets you know the mood of these 10 tracks is 

not exactly cheerful. "The Fray" is a more angst -filled 
and melancholy set than you'd expect from a group 
following up a double -platinum debut, populated 
with songs about lost love and tortured souls. But 
hand -wringing music sells, especially when it also 
hews close to the melodic, piano- driven pop of 
2005's "How to Save a Life." Choruses swell on 

"Syndicate" and "You Found Me," the album's first 
single. The airily upbeat "Where the Story Ends" 
nods to Coldplay, and a trio of songs -the gentle 
"Ungodly Hour," the fuzzy -grooved "We Build Then 
We Break" and the subtly building "Happiness" - 
bring the album to a powerful and emotionally rich 
close. On the last song, Slade sings, "Happiness 
damn near destroys you" -but it's certainly in no 

danger of ruining the Fray. -GG 

i 

cheek lyrics with sugary vo- 
cals and quirky electronic ef- 
fects. On "Polite Dance 
Song," the well- mannered 
George shamelessly asks, 
"Would you be nasty with 
me ? /Do you like dancing with 
me ?" Sung sweetly over a 

slow, psychedelic drum -synth 
combination, the request 
doesn't sound sleazy in the 
least. Indeed, from the cheer- 
leader -style claps that set the 
foundation for "My Love" to 
the chanted choruses in 

"Love Letter to Japan," it's 
clear these two are just out 
to have fun. -LL 

WILLIE NELSON & 
ASLEEP AT THE 
WHEEL 
Willie and the Wheel 
Producer: Ray Benson 
Bismeaux Records 
Release Date: Feb. 3 

111 Decades in the making, 
this collection of swing 

classics as interpreted by 
Willie Nelson and Asleep at 
the Wheel doesn't disappoint. 
First proposed to Nelson 30 
years ago by Jerry Wexler, the 
set finally came to fruition just 
before Wexler, who executive - 
produced the album, died last 

August. While it can be dan- 
gerous to cover classics, Nel- 
son, Asleep at the Wheel 
leader Ray Benson and the 

top -notch players do a fine 
job of interpretation here. 
Highlights include Nelson's 
push and pull with Asleep at 
the Wheel's Elizabeth Mc- 
Queen on "I'm Sittin' on Top 
of the World" and the in- 
strumental "South," first a 

hit in 1927, which features 
Paul Shaffer on piano and 
Vince Gill on electric guitar. 
The set is so authentic that 
one almost feels guilty 
listening to it on modern 
speakers instead of seated 
around the old Victrola. -KT 

ROCK 

THE RED JUMPSUIT 
APPARATUS 
Lonely Road 
Producer: Howard Benson 
Virgin 
Release Date: Feb. 3 

13 
These Florida -based 
emo -rock dudes broke 

out in 2006 with a rarity among 
their heartbreak -obsessed 
cohorts: an issue song. On 
"Face Down," big- voiced 
frontman Ronnie Winter sang 

about domestic abuse, and 
on the Red Jumpsuit Appara- 
tus' sophomore disc, he ad- 
dresses a handful of other 
(relatively) heavy topics, in- 
cluding the unexpected pro- 
fundity of a child's words and 
the importance of resisting 
peer pressure. Of course, 
straying from emo's typical 

lyrical terrain is less risky when 
it's accompanied by music 
that fulfills the genre's stylis- 
tic requirements as com- 
pletely (and as satisfyingly) 
as the hooky, fuzz- encrusted 
tunes on "Lonely Road" do. 
This bittersweet pill is never 
difficult to swallow. -MW 

MATT AND KIM 
Grand 
Producer: Colby Dix 
The Fader Label 
Release Date: Jan. 20 

This indie pop duo's 
2006 self -titled debut 

found keyboardist /vocalist 
Matt Johnson and drummer 
Kim Schifino rushing through 
harsh synth chords and 
repetitive choruses, a formula 
that often landed them in the 
"party band" category. On 
the longtime couple's second 
effort, Johnson and Schifino 
take the noise down a notch 
to make an album that's 
smoother around the edges, 
more coherent and much 
easier on the ears. Songs 
like "Daylight" and "Spare 
Change" focus on sunnier 
melodies, while "I'll Take Us 

Home" and "Good 01' Fash- 
ioned Nightmare" are cen- 
tered on cleaner refrains. But 
even though "Grand" is a bit 
toned down from Matt and 
Kim's first albums, it main- 
tains the spunk, high energy 
and carefree attitude that 

caught people's attention in 

the first place. -LL 

FERRY CORSTEN 
Twice in a Blue Moon 
Producer: Ferry Corsten 
Ultra 
Release Date: Jan. 27 

113 
Dutch trance is practi- 
cally a genre unto it- 

self, and Ferry Corsten is one 
of its founding fathers. But 
on his promising 2006 debut, 
"L.E.F. " -or "Loud, Electronic, 
Ferocious" -the DJ /producer 
diverged from the style's 
decade -agnostic construct 
of synthesized arpeggios, 
stepwise melodies and 
scenery- chewing drama. He 

opted instead for punchy 
breaks and unapologetically 
sunny choruses, like the pop - 
happy "Fire" (featuring vo- 
cals by Simon Le Bon). Fol- 
low-up effort "Blue Moon," 
however, reverts to the glow 
stick -dotted twilight of old - 
fashioned trance. Chanteuses 
coo, kick drums wallop and 
every song is named 
something either tactile or 
spiritual ( "Black Velvet," 
"We Belong "). That's not 
to say it's dull; tracks like 
"Made of Love" soar over 
the landscape like the 
genre's best epics. But this 
could have come out in 

1998 and not have been 
much different. -KM 

FRANZ FERDINAND 
Tonight: Franz Ferdinand 
Producer: Dan Carey 
Epic 
Release Date: Jan. 27 
Since Franz Ferdinand's emer 
gence in 2004, it has owned the field of smart, ener- 
getic dance -rock epitomized by singles like "Take Me 

Out." Rumblings that its third studio album would be 

heavily influenced by reggae and dub music present- 
ed the prospect of an intriguing fusion. But these 
influences play only supporting roles here, on such 

songs as the engaging, strutty "Ulysses," the urgent 
yet melodic "Send Him Away" and the resonant 
"Can't Stop Feeling." While it would have been inter- 
esting to hear a further evolution of the band's sound, 

the album offers plenty of adrenaline, pheromones 
and stealthy sophistication, thanks to Bob Hardy's 
driving bass, Alex Kapranos' expressive crooning and 

the band's unusual ability to make every song sound 

like a single. Of special note is closer "Katherine Kiss 

Me," an acoustic ballad about an alleyway hookup and 

a perfectly timed comedown from the rest of the 
album's sustained high. -EN 
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MARIZA 
Terra 
Producer: Javier Limon 
4Q /World Connection 
Release Date: Jan. 27 

©Portuguese fadista Ma- 

riza has become a cel- 
ebrated artist well beyond 
her father's fado house in Lis- 
bon. On her latest project, 
the choice of material mir- 
rors Mariza's burgeoning 
world audience. She offers 
several gorgeous fado num- 
bers, of course, and reaches 
beyond her traditional reper- 
toire. For those who fancy 
fado, "Ja Me Deixou" and 
"Rosa Branca" are straight 
from the traditional canon 
and performed here with 
bravura. Mariza also un- 
earthed a never -published 
poem by David Mourae- 
Ferreira and has given it new 
life as a fado number called 
"Recurso." Chucho Valdes 
adds some Cuban flavor to 
the Portuguese folk piece 
"Fronteira," and Mariza sings 
a wonderful arrangement of 
a Cape Verdean morna, 
"Beijo de Saudade," with Tito 
Paris. Finally, we get a very 
pleasant surprise: a bonus 
track of Mariza reprising the 
Charlie Chaplin tune "Smile" 
in English. -PVV 

AL DI MEOLA & 
WORLD SINFONIA 
La Melodia (Live in Milano) 
Producer: Al Di Meola 
Valiana Music 
Release Date: Jan. 8 
Fusion- turned -world music 
guitarist Al Di Meola has long 
carried a torch for tango, pri- 
marily for the late master and 
personal mentor Astor Piaz- 
zolla. "La Melodia" show- 
cases Di Meola and his World 
Sinfonia band feasting on 
pieces like Piazzolla's "Cafe 

1930" and "Double Con- 
certo." Fausto Beccalossi's 
accordion lends the album a 

romantic air, whether it's 
nimbly skipping alongside 
the guitars on crowd -pleaser 
"Mediterranean Sundance" 
or softly waffling notes for 
Ennio Morricone's sunset bal- 
lad "Cinema Paradiso." Alas, 
although the musicians' per- 
formances are beyond re- 
proach, extended playing 
times and repetitious com- 
positions will render this an 
album for Di Meola purists 
unless newcomers are will- 
ing to lend a discerning ear. 
Dramatic turns like the honk- 
ing intro of "Double Con- 
certo" or the pensive melody 
of Andrea Parodi's "Umbras," 
however, do give the album 
more flair. -CLT 

BLUES 

DAMON FOWLER 
Sugar Shack 
Producer: Scott Cable 
Blind Pig 
Release Date: Jan. 27 

©After three self -released 
albums, Florida native 

Damon Fowler makes his Blind 
Pig debut with this notable 
project. Fowler oscillates be- 
tween country, electric blues 
and Americana. He's a formi- 
dable slide guitar player, as 

heard on the uptempo piece 
"Lonely Blues." He has also 
mastered lap steel and dobro 
as well as electric guitar, and 
his playing throughout the 
album is deft. Indeed, Fowler 
may be so skillful that he 
prefers pickin' tasty to larger - 
than -life guitar heroics. 
Fowler wrote nine of the 12 

tunes on the album, and his 
original material is solid. 
Check his slow burner "I 

Hope It's Gonna Rain," high- 
lighted by another judicious 
guitar solo. -PVV 

PI gel Ohl oI:?[0]tlaMJI &II 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Gary Graff, 
Kamau High, Laura Leebove, 
Kerri Mason, Michael Menachem, 
Evie Nagy, Chuck Taylor, Bram 
Teitelman, Christa L. Titus, Ken 
Tucker, Philip Van Vleck, Alex 
Vitoulis, Mikael Wood 

PICK : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 

34 BILLBOARD FEBRUARY 7, 2009 

i 
SINGUES 
POP 

NICK LACHEY 
Patience (3:22) 
Producer: not listed 
Writers: various 
Publisher: not listed 
Jive 

©In late 2006, Brit boy 
band Take That 

scored a career -redefining 
comeback with "Patience," 
which spent a month at the 
top of the singles charts at 
home and won record of 
the year at the BRIT 
Awards. It's now recast as 

the first single from Nick 
Lachey's third solo album, 
following his 2006 gold 
showing "What's Left of 
Me" and the No. 6 Billboard 
Hot 100 title track. His 
reading is awfully close to 
the original, but Take That 
is pretty much an unknown 
in the United States (hav- 
ing scored just one hit, 
1995's "Back for Good "), so 
most stateside listeners 
won't even know it's a 

cover. It's also a quintessen- 
tial fit for Lachey's rep as a 

master balladeer. His ver- 
sion turns up the guitars a 

few degrees and chugs with 
more urgency, while show- 
casing a vocal that demon- 
strates the innate control 
he proved a decade ago as 
a 98 Degrees lead. While 
solo white males remain the 
exception at top 40 radio, 
Lachey has the advantage 
of a major label in his cor- 
ner. "Patience" sounds like 
the start of a promising 
new chapter for a deserv- 
ing interpreter. -CT 

JESSE McCARTNEY 
How Do You Sleep? (3:17) 
Producers: Sean "the Pen" 
Garrett, Clubba Langg 
Writers: S. Garrett, 
R. Oglesby 
Publishers: Team S Dot/ 
Hitco /Songs of Windswept 
Pacific /Rayza Sounds, BMl 
Hollywood 
While his previous single 
"It's Over" failed to achieve 
the same success as his No. 
1 top 40 hit "Leavin'," Jesse 
McCartney keeps the ball 
rolling with "How Do You 
Sleep ?" from his under- 
rated 2008 CD "Depar- 
ture." He croons about his 
lost love, "It's been about 

a year now /Ain't seen or 
heard from you /Been miss- 
ing you crazy," to a bangin' 
hip -hop beat co- penned 
and co- produced by R &B 
master Sean Garrett. R &B 
and rhythmic stations 
smart enough to embrace 
Justin Timberlake would be 
wise to indulge another 
white boy, who fuels the 
fire with remixes featuring 
Ludacris. McCarthy has 
certainly grown up; now it's 
time that radio gave this 
talent his just deserts: sus- 
tained stardom. -AV 

R&13/HIP-HOP 

N E -YO 
Mad (4:14) 
Producers: Stargate, Ne -Yo 

Writers: S. Smith, M.S. 

Eriksen, T.E. Hermansen 
Publishers: Universal /Pen 
in the Ground /Sony /ATV/ 
EMI, ASCAP 
Def Jam 
Ne -Yo continues his string 
of hits from his six -time 
Grammy Award -nominated 
third album "Year of the 
Gentleman." Having scored 
his biggest hit to date with 
"Closer" and the top 10 

"Miss Independent," the in- 
trospective midtempo bal- 
lad "Mad" looks to be the 
Rat Pack -inspired singer's 

i DAIS 
U2 
Get On Your Boots (3:24) 
Producers: Brian Eno, 

Daniel Lanois 
Writer: U2 

Publisher: not listed 

GET IN Y IIN I HT8 

Universal /lnterscope 
U2 unveiled its new single, "Get on Your Boots," just 
as Barack Obama was about to become president. 
Like the buzz surrounding Obama, the song is upbeat 
and energetic, and its instantaneous chart success 
(the first No. 1 Triple A debut in Nielsen BDS history 
and a top 10 debut at Modern Rock) shows that U2's 
popularity hasn't waned one iota. A distorted, fuzzy 
guitar riff and Adam Clayton's fluid bassline give the 
song a raw garage -rock aesthetic, supplemented by 
electronic flourishes courtesy of frequent U2 produc- 
ers Brian Eno and Daniel Lanois. Much the same way 
that "Vertigo" led off the enduring group's last 
album, "Boots" might not be indicative of the rest of 
"No Line on the Horizon" (March 3), but that certain- 
ly isn't dashing radio's interest. These "Boots" were 
made for charting. -BT 

hat -trick. All three were 
produced by Norwegian 
hitmaking production team 
Stargate (Beyoncé, Ri- 
hanna, Chris Brown) and 
co- produced by Ne -Yo. Rol- 
ling piano chords and a 

simple high -hat rhythm 
allow the performer's tenor 
to shine, sweetly contrast- 
ing a lyric about making up 
before bed. His most dra- 
matic music video to date 

LILY ALLEN 
The Fear (3:26) 
Producer: Greg Kurstin 
Writers: L. Allen, G. Kurstin 
Publishers: various 
Capitol 
British tabloid starlet Lily Allen -who flirted with 
stateside success with her 2006 top 40 hit "Smile" - 
has a polarizing allure for her offstage behavior and 
the curious lyrics she so shamelessly fires off. Pre- 
vious collaborating producer Greg Kurstin delivers 
the same magic he created as half of the duo the Bird 
and the Bee on "The Fear," co- written with Allen, 
which introduces her highly anticipated, much -delayed 
sophomore album, "It's Not Me, It's You" (Feb. 10). 
The singer packs another lyrical punch as she touches 
upon the charade of fame, delusions of consumerism 
and media obsession with her celebrity. Her delightful 
vocals bounce through the deliciously colorful video 
in a fantasy- meets -reality scenario. Shot at a fancy 
English estate, the Alice in Wonderland -esque Allen 
appears like a dramatic actor lost and tempted by co- 
stars who have arrived on the wrong set for a musical. 
With her single -a certified smash throughout much 
of Europe and America's recent embrace of talent 
from across the Atlantic -Allen's got nothing to fear 
this time around. -MM 

matches the intensity of 
the message, shot in black 
and white and illustrating 
how arguments aren't 
worth it in the long run: 
"We're fighting this war, 
baby, when both of us are 
losing. " -MM 

FLO RIDA 
FEATURING KESHA 
Right Round (3:25) 
Producer: Dr. Luke 
Writers: T Dillard, H. Lane, 
T. Mosley 
Publisher: not listed 
Poe Boy /Atlantic 
The rapper who loves his 
home state so much he 
named himself after it ex- 
perienced career -defining 
success with "Low" from 
his first album, "Mail on 
Sunday." Flo Rida's first 
single from his upcoming 
sophomore album, "R.O.O.T.S.," 

is a decided evolution, as 
he samples Dead or Alive's 
1985 dance single "You 
Spin Me Round (Like a 

Record)." While not as 
catchy as "Low," the track 
is aimed at getting listen- 
ers dancing- though the 
seemingly mandatory use 
of Auto -Tune on part of 
the chorus detracts from 
the fun. No matter. With 
newcomer Kesha adding 
dish to the hook, "Right 
Round" will land Flo Rida 
squarely at the top of the 
charts. -KH 
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Blue skies ahead: 
N.A.S.A. 

POP BY CORTNEY HARDING 

Launch Party 
N.A.S.A. Blasts Off With Wacky Pop Collaborations 

The list of special guests on the album " N.A.S.A.: The 
Spirit of Apollo," due Feb. 17 on Anti -, reads like a blog- 
ger's dream. 

Kanye West, Santogold and Lyyke Li team up on one 
track; Tom Waits and Kool Keith trade verses on another. 
Some of the pairings almost seem to defy logic, but Karen 
O. of the Yeah Yeah Yeahs and the late 01' Dirty Bastard 
somehow manage to create one of the standout songs on 
the record, which brings together a DJ from Los Ange- 
les, a DJ from Brazil, rappers and indie rockers. 

The two DJs at the center of the N.A.S.A. experiment 
are Californian Squeak E. Clean (Sam Spiegel) and Brazil- 

ian Zegon (Ze Gonzales). "We met at a friend's party in 
the Hills in 2003," Gonzales says. "We seem to be con- 
nected by the same taste for '60s and '70s music and col- 

lecting rare records. The day after we met, we started 
making beats together for fun. A few months later, we 
realized that what we did together was better than what 
we used to do separate and that it had a different vibe 
than anything we had previously made." 

The pair began to nail down a concept, layering "un- 
expected, awesome" collaborations over its beats, Spiegel 
says. "I know a lot of people, and I just started asking 
them to get involved," he adds. "We would write the track 
and then think about who would sound good on it. Some- 
times we would write the chorus, but mostly we just got 
people in a room and they would take it from there." 

Spiegel adds that although they never had a defined 
wish list of performers, there was one person who al- 

ways eluded them. "I wanted James Brown more than 

anything," he says. "He was too busy touring and we 

couldn't afford it." 
Gonzales and Spiegel worked on the project off and 

on for almost six years without a label, preferring to make 
the album on their own time and dime. They attracted 
the attention of Epitaph imprint Anti- after Waits told 
label president Andy Kaulkin about their work, and, ac- 

cording to Kaulkin, he was interested from day one. 
The strong, diverse list of performers gives the album 

a leg up when it comes to marketing, but Anti- is plan- 
ning an aggressive campaign nonetheless. "We've been 
rolling out tracks and videos for the past few months, 
and the blog response has been great," Epitaph GM Dave 

Hansen says. "We're going to send the record wide to re- 

viewers pretty soon and are expecting it to leak and the 
buzz to be huge." 

Spiegel and Gonzales have also commissioned a num- 
ber of prominent artists to make videos for several of the 
tracks; one, Shepard Fairey's take on the song "Money," 
has already made the rounds on the Web. Kaulkin adds 
that the label plans to release special skate decks with 
N.A.S.A. art that include a download card. 

There will also be a N.A.S.A. tour, but Hansen and 
Spiegel caution that anyone expecting to see West on- 

stage will be disappointed. "For the most part, it'll be 
the two of us DJ'ing, controlling and manipulating audio 
as well as video, with dancers," Spiegel says. But as 
Hansen says, "If Tom Waits happens to turn up at one 
of their shows, for instance, I can't imagine they'll turn 
him away." 

"Pir 

Say uncle: 
CHARLIE WILSON 

R &B Vet Charlie 
Wilson Has A Fresh 
Hit On His Hands 

Singer Charlie Wilson remembers 
soulstress Chaka Khan once telling 
him: "You work way too hard." 

"My friends still tell me that," Wil- 
son says with his signature hee -hee 
laugh. "But I'm still having a good 
time performing. I'm always going to 
give music all the energy I've got." 

That old- school energy, enthusi- 
asm and work ethic have served him 

well during a career that includes a 

hits -laden, '80s -era run as frontman 
for funk trio the Gap Band ( "Burn 
Rubber," "Outstanding ") -as well as 

a drug problem that temporarily side- 

lined him 14 years ago. 
But Wilson is back on the upswing 

again thanks to the top 10 Adult R &B 

hit "There Goes My Baby." Written by 

Kenneth "Babyface" Edmonds and 

singer /songwriter Calvin Richardson, 

the Gregg Pagani- produced track 
doubles as the lead single from Wil- 
son's second Jive solo album, "Uncle 
Charlie" (Feb.17). 

This latest chart run picks up on the 
momentum sparked by Wilson's 
2005 Jive debut, "Charlie, Last Name 

Wilson." Sporting songwriting/pro - 
duction by R. Kelly, T -Pain, the Under- 
dogs and Pagani, among others, the 
album debuted at No.10 on the Bill- 
board 200 and No. 3 on Top R &B /Hip- 
Hop Albums, while the title track 
climbed to No. 11 on Hot R &B /Hip- 
Hop Songs. To date, the CD has sold 
442,000 copies in the United States, 
according to Nielsen SoundScan. An 

earlier solo effort, 2000's "Bridging 
the Gap," has sold 195,000. 

Ask Wilson what the major dif- 
ference is between his two most re- 

cent projects and he quickly boils it 

down to one word: control. 
"I executive -produced my own 

record this time," he says of "Uncle 
Charlie," which he worked on in the 
studio at his ranch outside Los Ange- 
les. "I also wrote a little. When my 

brothers and I had the Gap Band, we 

thought we were in control, but we got 
sideswiped by our label and others. 
Now I'm in control of my own destiny." 

Wilson- managed by Michael Par - 

an of P Music Group- reunites with 
such collaborators as Pagani, the Un- 

derdogs and T -Pain on "Uncle Char- 
lie," which derives its title from the 
nickname Snoop Dogg gave him sev- 

eral years ago. The rapper once again 

plays a supporting role, featured on 

the dance jam "Let It Out." And 
actor /singer Jamie Foxx jumps on a 

slow dance remix of the set's street 
single, "Supa Sexxy." 

Beyond the party vibes and the 
easy, feel -good blend of contempo- 
rary and classic R &B that powers 
"There Goes My Baby," Wilson gets 
down to emotive basics on the bal- 
lad "Homeless." Telling the story of a 

man who gets kicked out of the house 

by his woman, the song uses the 
metaphor of being homeless to fur- 
ther drive home the pain of the sev- 

ered relationship. 

"I've been there," Wilson says. "I 

know wholeheartedly about being 
homeless and all the factors about 
it. How it feels not to eat, sleep and 

be without a person you love. I def- 
initely took that record and sung the 
hell out of it." 

Jive VP of urban marketing Lisa 

Cambridge -Mitchell notes that Wil- 
son has "tremendous awareness and 

good will for him on the younger end 

of the R &B /hip -hop audience." How- 
ever, as the label ramps up for "Uncle 
Charlie," it will initially focus on 
"plugging into events that speak" to 
Wilson's core audience of African - 
American females ages 25 -35 and a 

secondary market of African -Amer- 
ican females 35 -45. 

In line with past participation in 

events involving syndicated radio 
hosts like Tom Joyner and Steve Har- 

vey as well as Essence magazine's 
annual music festival, Cambridge - 
Mitchell says Essence.com will be a 

significant partner in the upcoming 
rollout, complemented by traditional 
TV and radio advertising. Also in the 
works: an in- theater promotion for 
Tyler Perry's new movie, "Madea 
Goes to Jail," and upcoming appear- 
ances in the Middle East to entertain 
the troops. -Gail Mitchell 
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Slow ride: DEAN BRODY 

TimeToShine 
Dean Brody Finds Hard - 
Earned Success in Nashville 

Growing up on the edge of the Canadian Rockies 
in rural Jaffray, British Columbia, Dean Brody spent 
a significant part of his childhood involved in 4 -H, 
fishing, hunting and splitting firewood. In his spare 

Last summer, singer /songwriter 
Claude Kelly told Billboard he hoped 
to work with Kelly Clarkson in the 
future. Six months later, not only has 

he co- written the pop singer's lat- 
est single, "My Life Would Suck 
Without You," but he's sharing in its 
record- breaking success. 

As noted on page 42, the song 
jumps 97 -1 this week on the Bill- 
board Hot 100, setting a record for 
the largest leap to the top in the his- 

tory of the chart. 
"This is a huge deal for me. I'm 

beyond words," the 28- year -old 
New York native says. "I feel very 
accomplished and relieved to know 
that hard work definitely pays off." 

The lead single from Clarkson's 
March 17 RCA album "All I Ever 
Wanted," "My Life Would Suck With- 

time he played guitar and wrote songs. 
At 16 Brody, like most other boys around town, 

started working at the local sawmill. But after years 
of writing on the side, Brody knew that to move 
forward with music he had to leave town. "I won- 
dered if there was something more to life than a 9- 

5 kind of job," he says. "The longer I spent working 

out You" was co- written with 
writer /producer Max Martin ( Britney 
Spears) and songwriter Dr. Luke 
(Katy Perry). "Max had an idea of 
some of the concepts. They came up 
with the music, Max threw some 
ideas at me, and then they threw me 
in the mix," Kelly says of the song - 
writing process. 

The song is Kelly's second top 10 

Hot 100 this week. He also co -wrote 
Britney Spears' "Circus," which is No. 

10 after peaking at No. 3 last month. 
Coming up, look for Kelly's work 

on new albums from R. Kelly, Toni 
Braxton, Leona Lewis, Chrisette 
Michele and Corbin Bleu. Some 
songs he worked on with Jennifer 
Hudson are also likely to appear on 

a rerelease of her self -titled J debut. 
-Mariel Concepcion 
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there, the more I wanted to get out of town and 
move to Nashville." So in 2004 he loaded up a U- 

Haul and began the 2,500 -mile trek to Tennessee. 
He didn't know a soul in Music City. "I had no- 

body," he says. After a mass mailing to Nashville la- 

bels, Brody eventually heard from CliffAudretch Jr., 

an A &R rep at Sony Music Nashville, who invited 
him to play his songs. While the visit didn't lead to 
a record contract, it did lead to a publishing deal. 

"It was really quite a lucky break," Brody says, 
knowing that unsolicited submissions are rarely 
opened, let alone heard. 

Audretch encouraged him to focus on songwrit- 
ing. "I know you can write songs and that's where 
you should start," he told Brody. "As far as the artist 
thing, let it come to you. Work on your craft and 
work on getting plugged in." 

But after two years with the publishing com- 
pany, Brody got the news that his contract and 
U.S. work permit wouldn't be renewed. He and 
his family moved back to Canada. But when Brody 
called friend and producer Matt Rovey to give 
him the news, Rovey told him that Keith Stegall 
(Alan Jackson), who was working at the independ- 
ent label Broken Bow Records at the time, was 
interested in signing him. Brody promptly re- 
turned to Nashville. 

The artist's first single, "Brothers" -about two 
siblings, one of whom goes off to war -is No. 35 

on Billboard's Hot Country Songs chart. The song 
recently peaked at No. 10 on sister publication Radio 
& Records' Canada Country chart. 

"I had just finished watching 'Band of Broth- 
ers' on HBO," Brody says of writing the song. "I 

thought about what it would be like for a little kid 
to see his older brother go off to war." (Brody's 
younger brother spent two years in the Canadian 
Armed Forces.) 

Mike James, OM for WPCV Lakeland, Fla., says 
the song is one of the station's most -requested 
tunes. "The country lifegroup has so much pride 
in our troops, so there's the emotional connec- 
tion for the brother in the song who goes off to 
protect our freedom and liberty," he says. "For 
anyone who has a brother or a sibling, you have 
to fight hard to keep the tears from flowing when 
you listen to the song." 

Brody has recorded a self-titled album produced 
by Rovey, but a release date hasn't been set. ... 

LEFT EYE'S 
LEGACY 
Missy Elliott, Bobby Valentino, Charntl- 
lionaire and the surviving members 
of TLC headline the guest list on Lisa 
"Left Eye" Lopes' posthumous solo 
album, "Eye Legacy." The album was 
released Jan. 27 by Boston -based 
Mass Appeal Entertainment in con- 
junction with the Lopes family. 

Containing 12 tracks and two bonus 
selections, "Eye Legacy" offers a mix 
of unreleased songs as well as retooled 
material from the former TLC mem- 
ber's 2001 limited edition international 
release, "Supernova." Rounding out 
the package is a DVD featuring never- 
before -seen video footage from Lopes' 

final days. The lead single is the previ- 
ously unreleased "Let's Just Do It" with 
Elliott and TLC's Tionne "T -Boz" 
Watkins and Rozonda "Chilli" Thomas. 

Additional guests include former 
BET "106 & Park" host Free on 
"Spread Your Wings" and LiI Mama 
on "Block Party." Completely repro- 
duced, both of these tracks initially 
appeared on "Supernova." 

Lopes died in a car accident in Hon- 
duras in April 2002, ending TLC's run 
as one of the biggest acts of the Nielsen 

SoundScan era. Since 1992, it has sold 
15.5 million albums in the United States. 

Work on "Eye Legacy" commenced 
18 months ago after the Lopes family 
bought the masters from Lopes' for- 
mer label, LaFace /Arista. During talks 
with producer and Mass Appeal CEO 

Marcus "DL" Siskind, it was decided 
that several tracks would be revamped 
to include artist cameos. A portion of 
the album's sales will be donated to the 
Lisa Lopes Foundation, dedicated to 
helping inner -city youth. 

"We wanted to take these masters 
and really make something everyone 
was comfortable with and that also fit 
what fans know and would want to 
hear from Lisa," Siskind says. He 
served as the album's executive pro- 
ducer, while members of Lopes' fam- 
ily- mother Wanda, sister Reigndrop 
(through Eye Reign Entertainment) 
and brother Ron (through Free Spirit 
Entertainment)- participated as co- 
executive producers. 

Reigndrop worked on three album 
tracks, including the rock -vibed "Neva 
Will Eye Eva." Reigndrop recalls, "I do 
rock music and [Lisa] wanted to do 
rock next. We were going to work to- 
gether on that. While it's impossible for 
us to have done this album exactly the 
way she would, I think it's very close." 

The Lopes family is planning to re- 
lease a second posthumous album. 

-Gail Mitchell 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Beyoncé's performance of the 
Etta James classic "At Last" 
during President Barack Obama's 
Neighborhood Ball Jan. 20 
causes chart waves this week. 
Beyoncé's version of the son 
enters Hot Digital Songs at N 

52 (31,000) while James' orig 
bows at No. 68 (25,000). 

Vicente Fernandez earns 
back -to -back top five hits for the 
first time on Hot Latin Songs, as 
"El Ultimo Beso" surges 9 -5. His 
last single, "Para Siempre," rose 
to No. 2. "Ultimo" also happens 
to be the veteran's 50th chart 

D A'S I)O%1=N 
2th 
ce 

Club Play chart as "Never" 
climbs 4 -1. The singer's track 
record is quite stunning: She's hit 
the top of the tally with all but 
one of her chart entries. Only "I'll 
Be Your Light" missed No.1, 
leaking at No. 2 in 2006. 

C I-I A RI 
Í3EAl' 

»Kelly Clarkson's record - 
setting leap to No.1 on the 
Billboard Hot 100 extends her 
lead as the "American Idol" 
competitor with the most No. is 
on all Billboard charts. "My Life 
Would Suck Without You" also 
tops Hot Digital Songs and Hot 
Digital Tracks, bringing her total 
to 48. Carrie Underwood is in 
second place with 37. Clarkson's 
latest hat trick of chart -toppers 
gives the franchise a new total of 
221 No. 1s. 

»Two versions of "At Last" 
debut on Hot Digital Songs: 
Beyoncé's rendition from the 
"Cadillac Records" soundtrack 
and Etta James' 1961 hit. This is 

James' first appearance on a 

singles chart since "Miss You" 
peaked at No. 15 on Hot Dance 
Club Play in May 2001. 

Read Fred Bronson 
every week at 
billboard.com /fred. 

Love Is On The Charts As Valentine's Day Nears 
With Valentine's Day around the cor- 
ner, it's not unusual to see romance - 
themed albums find their way onto the 
Billboard 200. 

Mariah Carey's "Ballads" and 
Frank Sinatra's "Seduction: Sinatra 
Sings of Love" both enter this week at 
Nos. 10 and 23 with 29,001) and 17,000 
copies, respectively. 

For Carey, it's her 16th charting set 
and 14th top 10. Released through Co- 

lumbia /Legacy, the new compilation 
strings together a collection of down - 
tempo hits and album cuts. It's the 
fourth best -of set that Carey has charted, 
following " #1's" (No. 4 in 1998), "Great- 
est Hits" (No. 52 in 2001) and "The 
Remixes" (No. 26 in 2003). 

As for Sinatra, "Seduction" follows 
last year's "Nothing but the Best," 
which debuted and peaked at a surpris- 
ing No. 2. 

Two years and 
one week ago this 
week, his "Romance: 
Songs From the 
Heart" debuted at 
No. 36 with 19,000. 

And then, in 2002, 
his "Greatest Love 

Songs" hit No. 32. 

Clearly, Sinatra 
is often in the 

mood for love. 
It's likely that both "Ballads" and "Ro- 

mance" will continue to sell well in the 
next couple of weeks, at least until the 
Valentine's Day holiday 
has passed. 

The chart that reflects 
the SoundScan sales week 
that ends Feb. 15 should 
hopefully look robust and 
romantic, thanks to Valen- 

tine's Day falling on a Sat- 

urday this year. 
Additionally, that week's 
chart will show whatever 
impact results from the previous Sun- 
day's Grammy Awards (Feb. 8). 

The same thing essentially hap- 
pened last year, when the tracking week 
that ended Feb. 17 also reflected the 
full impact of the previous Sunday's 
Grammy Awards telecast. 

The week ending 
Feb. 17 netted the 
year's largest sales 
frame for albums 
(9.8 million) out- 
side of the always - 
busy Christmas 
shopping season. 
Also, that seven -day 
period posted the 
year's fourth- 

largest week for digital track sales, with 
22 million. 

The only weeks to surpass that dig- 
ital total were the first and second 

frames of the year and 
the week ending March 
30. The start of the year 
always provides strong 
digital song sales, as con- 
sumers fill up their just - 
received- for -Christmas 
MP3 players. 

The March 30 week 
last year was an anomaly, 
when two blockbuster 

tracks debuted at Nos. 1 and 2 on Hot 
Digital Songs, throwing the chart out of 
whack. That week, Carey's "Touch My 

Body" (286,000) and Madonna's "4 Min- 

utes" (217,000) started at the top of the 
chart. It was the first time two titles de- 

buted with 200,000 or more in a week. 

OvferTh 
Ounte , 

KEITH 
ÍCAULFIELD 

EIGHT IS GREAT, BUT BRUCE AWAITS: 

Taylor Swift and her "Fearless" album 
will yield the No. 1 slot on the Billboard 
200 next week after an eight -week run 
at the top, as Bruce Springsteen's 
"Working on a Dream" is on course to 

become his ninth No. 1 album. 
The set led Nielsen SoundScan's Jan. 

28 Building chart with unweighted sales 

of 66,000 copies through the close of 

I VI a rice ̀  \k latch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 

This Week 

Last Week 

Change 

lhisWeeklast Year 

Change 

DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

6,433 000 1,437,000 25,525,000 

5,899 000 1,464,000 25,679,000 

9.1% -1.8% -0.6% 

7,310,000 1,166,000 21,638,000 

-12.0% 23.2% 18.0% 
'Digital a!bum Sales are also countec within album sales. 

Weekly Album Sales (Million Units) 
30 
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10 
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business Jan. 27. With Springsteen and 
the E Street band scheduled to play the 
Super Bowl halftime show Feb. 1, it's 
tough to say exactly just how big the 
Boss' first -week sales tally might be. 

Springsteen's last release, "Magic," 
started atop the Billboard 200 with 
335,000 in 2007. 

For you "Fearless" fans, Swift's con- 
tinuing popularity may bring the album 
back to No. 1 after Springsteen has had 
a turn at the top. As it stands, the 
album's eight weeks at No. 1 is still quite 
an achievement. In the almost 53 -year 

history of the Billboard 200, only eight 
female solo artists have claimed eight 
weeks or more at No. 1 with an album. 

Alanis Morissette was the last to do 
so with "Jagged Little Pill" in 1995 and 
1996, notching 12 weeks at the top. The 
other leading ladies and their albums 
are Whitney Houston's "The Body- 

guard" soundtrack (20 weeks in 1992- 

93), Mariah Carey's "Music Box" (eight 
weeks in 1993 -94) and her self -titled 
album (11 weeks in 1991), Paula 
Abdul's "Forever Your Girl" (10 weeks 
in 1989 -90), Houston's "Whitney" (11 

weeks in 1987), Carole King's "Tapes- 

try" (15 weeks in 1971), Janis Joplin's 
"Pearl" (nine weeks in 1971) and Judy 
Garland's "Judy at Carnegie Hall" (13 

weeks in 1961). 

For week ending Jan. 25. 2009. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielsen 
SoundScan 

2006 2009 CHANGE Year -To -Date Album 
OVERALL UNIT SALES Sales By Store Type 
Albums 30,606,000 27,094,000 -11,5% 12million units 
Digital Tracks 94,542,000 115,900,000 22.6% 

Store Singles 113,000 117,000 3.5% '0tú 
Total 125,261,000 143,111,000 14.3% 10 

Abumsw/TFA' 40,060,200 38,684,000 -3.4% 
'Includes track equivalent album sales (TEA) 
to one album sale. 

h 10 track downloads equivalent 

8 

DIGITAL TRACKS SALES 

'08 6 

'09 115.9 million 

4 

SALES BY ALBUM FORMAT 

CD 25,492,000 20,483,000 -19.6% 

Digital 4,991,000 6,431,000 28.9% 

Cassette 12,000 3,000 -75.0% 
Non- Mass Chain 

J Other 111,000 177,000 59.5% traditional Merchant 

Go to www.billboard.biz for complete chart data 37 

www.americanradiohistory.com

www.americanradiohistory.com


Mamma Mia! 11 1 

Love On The Inside 1 

Theater Of The Mind 5 

Day & Age 6 

Viva La Vida or Death And All His Friends B 

Total Club Hits 2 16 

19 11 

Scars & Souvenirs 26 

A Little Bit Longer U 1 
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( 
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#1 TAYLOR SWIFT 
8 WKS BIG MACHINE 0200 (18.98) G 

Title 
ó 

cf a° 
Fearless 1 

BEYONCE 
WORLD /COLUMBIA 19492150NY MUSIC (15.98) 

NICKELBACK 
-:OADRUNNER 618028 (18 98) 

KANYE WEST 
ROC -A -FELLA DEF JAM 012198': IDJMG 113.98) 

SOUNDTRACK 
SUMMIT /CHOP SHOP /ATLANTIC 515923' AG (18 98) 

KEYSHIA COLE 
MANI'GEFFEN 012395 IGA (13 98) 

BRITNEY SPEARS 
JIVE 4E LG (1898) +_ 

Circus 

JAMIE FOXX 
118.98) 

SOUNDTRACK 

MARIAH CAREY 
J1r MUSIC 08. 98j 

Intuition 

Notorious 

The Ballads 

VARIOUS ARTISTS 
.. .. 70MBA 012100 /UME (18 881 

I Am...Sasha Fierce B 1 

Dark Horse 2 

808s & Heartbreak 1 

Twilight 1 

A Different Me 2 

NOW 29 U 3 

12 

Merriweather Post Pavilion 13 

David Cook 3 

Funhouse 2 

Blood Bank (EP) 16 

Freedom Y 

Paper Trail 1 

Slumdog Millionaire 18 

The Fame 14 

ANDREW BIRD 
FAT POSSUM 1' 

Noble Beast 

ANIMAL COLLECTIVE 
DOMINO 219` (15.98) 

DAVID COOK 
A 33463 /RMG (18 98) 

PINK 
LAFACE 36759 JLG (18 98) ® BON IVER 
JAGJAGUWAR 134' 110.981 

17 12 10 
AKON 
KONVICT/UPFRONT'SRC/UNIVERSAL MOTOWN 012334/UMRG (13.98) 

18 17 13 
T.I. 
GRAND HUSTLE ATLANTIC 512267 "AG (18.98) r 

19 16 55 ,, 
SOUNDTRACK 
NTERSCOPE 012502 IGA (13 98) 

20 18 14 

21 15 11 

22 20 19 

CD 11:1 
21 24 24 

43 39 11 

26 23 22 

® 30 28 

28 22 17 

29 29 26 

30 28 23 

31 13 

32 26 27 

CD 
34 25 20 

35 33 

35 24 21 

46 67 

® 37 42 

38 36 15 

39 32 30 

40 34 31 

41 33 45 

42 41 32 

LADY GAGA 
'ALINE KONLIVEICHERRVTREE;INTERSCOPE 011805'1IGA (12.98) 

SOUNDTRACK 
-119 (18.98) ± 

RIHANNA 
113 98) 

Good Girl Gone Bad B 2 

FRANK SINATRA 
FRANK SINATRA ENTERPRISES 516960.REPRISE (18 981 

Seduction: Sinatra Sings Of Love 23 

JASON MRAZ 
931± 

GREATEST 
GAINER 

SEAL 
-.... ''.-RNER BROS n8 98 

Her set has spent 

all of its eight chart 

weeks in the top 10, 55 
the most for any 

Spears album since 

"Britney" also did 

eight in 2001 -02. 

51 

ca 

á3rá3ó 
ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

38 25 
FALL OUT BOY 

:.DANCE/FUELED BY RAMEN /ISLAND 012196' /IDJMG (13 98) 

52 53 62 

CD 59 50 

54 44 34 

he Chicago -born 

inger /songwriter 

nters with 26,000. 

He's charted just 

once before on the 

Billboard 200, with 

"Armchair 

Apocrypha," which 

debuted and peaked 

at No. 76 with 

11,000 in April 2007. 

We Sing. We Dance. We Steal Things. 3 The act's four-song 

P "Blood Bank" 

nters with 23,000. 

B 1 rofiting from high 

isibility placement 
Rock N Roll Jesus B n Apple's iTunes 

Soul 

LIL WAYNE 
CASH MONEY UNIVERSAL MOTOWN 011977':I1(0RO (13 951 

Tha Carter III 

KID ROCK 
( TOP DOG, ATLANTIC 290556'/AG (18.98) ,7 

13 

KINGS OF LEON 
RCA 32712 /RMG (17.98) 

Only By The Night 

NE -YO 
DEF JAM 011510' 151MG 113 901 

THE ALL -AMERICAN REJECTS 
DOGHOUSE DG( _,,, -_, ....... _ --- 

Music Store last 

week -79% of its 

Year Of The Gentleman sales comprised 

digital downloads. 
When The World Comes Down 15x'. 

3 VARIOUS ARTISTS 
UNIVERSAL MOTOWNEMI /SONY MUSIC 012489 /UME (18.98) 

NOW That's What I Call Motown 

TAYLOR SWIFT 
TRINE 079012 (18.981'7 

36 
Taylor Swift © S The band's 

"Saturday Night 

live" performance 

Jan. 17 continues to 

power the set's 

increases. This week 

Fleet Foxes 36 Í1'S up 38% with 

nearly 14,000 (the 

17 album's second - 

best sales week). 

SUGARLAND 
._ .-SHVILLE 0t1273,UMGN 113.981 

LUDACRIS 
DEF JAM 012020' IDJMG 113.981 

THE KILLERS 
ISLAND 012197', IDJMG (13 98) 

FLEET FOXES 
SUB POP 777' (13.98) 

ZAC BROWN BAND 
ROAR /BIG PIC(. TOME GROWN /ATLANTIC 516931 AG (13 98) 

The Foundation 

KATY PERRY 
CAPITOL 042J' One Of The Boys 9 

J ANTHONY HAMILTON 
MISTER R'.- _u DEF 23387 JLG (18.98) 

The Point Of It All 

COLDPLAY 
CAPITOL 16886' 118 98) 

JOHN LEGEND 
GOOD COLUMBIA 13740'/SONY MUSIC (18.98) + 

Evolver 

PLIES 
BIG GATESÍSLIP -N- SLIDE /ATLANTIC 515812 AG (18 98) 9 Da REAList 1 

43 39 37 
AC/DC 

44 40 36 

45 31 16 

o 47 51 

47 45 48 

48 9 57 

49 ;2 35 

50 .!8 43 

COLUMBIA 33829 EX /SONY MUSIC (14.98) 

METALLICA 
' EARNER BROS 508732' (18.90) 

Black Ice B 

Death Magnetic 1 

DJ SKRIBBLE 
.: THRIVEDANCE 90799 THRIVE (18.98) 

DARIUS RUCKER 
'wlTOL NASHVILLE 85506 (18 901 

HOLLYWOOD UNDEAD 
LONE 011331/IGA (12'1 

LEONA LEWIS 
RMG (18.98' 

RASCAL FLATTS 
LYRIC STREET Tn3T ^3 

Learn To Live 5 

Swan Songs 22 

Spirit 1 

Greatest Hits Volume 1 6 

CnI INr)TRArK 
High School Musical 3: Senior Year 2 

The second album 

from the leader of 

the New Porno- 

graphers becomes 

his first to chart, as 

it starts with 5,000. 

On Top Taste - 

makers, the set 

arrives at No. 1. 

52 47 

o 61 60 

a° 

Folie A Deux 8 

DAVID ARCHULETA 
IVE 34752/JLG (18.98) 

David Archuleta 2 

The Recession 1 
YOUNG JEEZY 

DEE JAM 011536'1DJMG (13.981 

ADELE 
31859' /SONY MUSIC (15.98) 

T-PAIN Thr33 Ringz 4 
G (18.98) ± 

MUSIO SOULCHILD 
PTLrF AG 118.98) 

onmyradio 11 

57 50 52 
JAMEY JOHNSON 
MERCURY NASHVILLE 011237 /UMGN (13 98) 

58 

59 

60 

61 

55 56 

54 38 

56 44 

58 63 

CI 
63 62 58 

o 73 71 

That Lonesome Song 28 

3 
HINDER 
UNIVERSAL REPUBLIC 012201'4UMRG (13.98) + 

MGMT 
COLUMBIA 19512'/SONY MUSIC (11.98) 

IL DIVO 
SVCD COLUMBIA 3'r 0 'ONY MUSIC (18.98) 

1 
THE PUSSYCAT DOLLS 
INTERSCOPE On 13.98) 

. UMPHREY'S MCGEE 
11..'GING BRAINS 111 ^.I FIDELITY (17.98) 

Take It To The Limit 4 

Oracular Spectacular 38 

The Promise 5 

Doll Domination 4 

Mantis 62 

THEORY OF A DEADMAN 
ROADRL'..ER '11 98) 

JONAS BROTHERS 
001944 (18.98) i+: 

ANTONY AND THE JOHNSONS © _RETLV CANADIAN 194 (14.98) 

66 27 - 

o 68 80 

68 66 69 

69 63 49 

70 69 68 

CD ® 
72 71 74 

76 75 

74 65 46 

75 51 40 

76 64 54 

77 57 92 

78 77 61 

The Crying Light 65 

HEATHER HEADLEY 
EMI GOSPEL 26512 (17.98) Audience Of One 27 

31 

Lucky Old Sun 1 

Saving Abel 49 

Carnival Ride B 1 

Fiction Family 71 

Fearless 6 

All Hope Is Gone 1 

Rockferry I 4 

Chinese Democracy 3 

VARIOUS ARTISTS WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits 
EMI CMG /PROVIDENT -INTEGRITY 887742 /WORD -CUR 117.98) 

KENNY CHESNEY 
CHAIR /BNA 345535MN (18.98) 

SAVING ABEL 
'OSO VIRGIN 15019 /CAPITOL (12.98) 

CARRIE UNDERWOOD 
',STA NASHVILLE 11221/SMN (18.98) 

FICTION FAMILY 
:.ERCASE PEOPLE 0065'/ATO (12.98) 

JAZMINE SULLIVAN 
713'11M5 (15.98) 

SLIPKNOT 
FURUNNER 617938 (18.98) ' + 

DUFFY 
.. _- _DRY 010822"IOJMG (11.98) 

GUNS N' ROSES 
9 FROG /GEFFEN 012356 EX/IGA (13.98) 

COMMON 
IEFFEN 011986' /IGA (13.98) Universal Mind Control 12 

JENNIFER HUDSON 
TA 06303 /RMG (18 98) -6, 

LADY ANTEBELLUM 
r1TUL NASHVILLE 03206 (12 98) 

Jennifer Hudson 2 

Lady Antebellum 4 

83 78 
MILEY CYRUS 
,IOLLYWOOO 002129 (18.98) +' 

Breakout 1 

THE DEREK TRUCKS BAND 
VICTOR 32781/SONY MUSIC (17.98) Already Free 19 

88 84' 
SOULJA BOY TELL'EM 
COLLIPARK9NTERSCOPE 012388'/IGA 113.981 

82 75 66 ? DISTURBED 
REPRISE 411132' /WARNER BROS. I18. 98) + 

Q 125 114 8 

84 79 83 1: 

85 84 64 8 

88 78 79 

PACE 
SETTER 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 36936 /SONY MUSIC (15.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 022 (18.98) 

BON IVER 
JAGJAGUWAR 115' (14.98) 

85 91 31 
SHINEDOWN 
ATE,.;.- 11244/85 (18.98) 

87 99 ALAN JACKSON 
(VILLE 199431UMN (18.98) 

CELINE DION 
MBIA 35413 /SONY MUSIC (15.98) 

89 81 82 

90 80 73 

o 89 106 

93 88 

93 60 41 

Q 97 104 

95 70 59 

Q 101 113 

o 99 94 

98 96 87 

iSouljaBoyTellem 43 

Indestructible 1 

Cadillac Records 66 

That Don't Make Me A Bad Guy 5 

For Emma, Forever Ago 64 

The Sound Of Madness 8 

Good Time 1 

My Love: Essential Collection 8 

LINKIN PARK 
'SINE SHOP 44477' /WARNER BROS. (18.98) +: 

BRANDY 
KN)) .1 - ' /7271/5599 MUSIC (15.98) 

MARY MARY 
MY BL. - !' /2981A 28087' SONY MUSIC (15.98) :91 

DEMI LOVATO 
1 
}LLYWOOD 002132 (18.98) 

JASON NEVINS 
29 ULTRA 1895 (17 98) 

Human 

The Sound 

Don't Forget 2 

Minutes To Midnight B 1 

15 

Jason Nevins Presents: Ultra Dance 10 

DAUGHTRY 
RCA 88860 /RMG (18.98) +3 

ENYA 
REPRISE 512383 /WARNER BROS. (18.981 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SMN (18.98) 

Daughtry 0 
And Winter Came... 

Crazy Ex- Girlfriend 

3 Doors Down 3 DOORS DOWN 
'..ERSAL REPUBLIC 011065 /UMRG (13.98) 

THE GAME 
.: !FEN 011465' /IGA (13.98) 

/!1! ® A.C. NEWMAN W MATADOR 834' (14.98) 

100 98 100 

LAX 

Get Guilty 

I Fn 7FDOCI IM 

., 113148'/ATLANTIC 119 951 + 

41 

1 

8 

6 

1 

2 

99 

Mothership B 7 

THE BILLBOARD 200 ARTIST INDEX BONRVEARBOCELLI 16,85 

3 DOORS DOWN 97 

309!3 112 

AC/DC 43 
ADELE 54 
TRACE ADKINS ..149, 173 
CHRISTINA AGUILERA 106 

AKON 17 

THE ALL- AMERICAN 

REJECTS 30 
TITE CURET ALONSO 199 
ALVIN AND THE 

CHIPMUNKS 147 
ANIMAL COLLECTIVE .13 
ANTONY AND THE 

JOHNSONS 65 

APOCALYPTICA 126 
DAVID ARCHULETA 52 

AVANT 122 

AVENGED SEVENFOLD 157 

AVENTURA 189 

NATASHA REDO 
DIERKS BENTLEY 186 

BEYONCE 2 

ANDREW BIRD 12 

BRANDY 90 
GARTH BROOKS 110 

CHRIS BROWN 181 

ZAC BROWN BAND ....37 
BRUTHA 144 
BUCKCHERRY 162 
JUANITA BVNUM 197 

38 I Go to www.billboard.biz for complete chart data 

JEREMYJEREMYCAÖ 
MARIAN CAREY 10 

CASTING CROWNS 154 
KENNY CHESNEY 68 
COLDPLAY 40 
KEYSHIA COLE 6 

COMMON 76 
DAVID COOK 14 

BILLY CURRINGTON 168 

MILEY CYRUS .... 79 

DAUGHTRO 
DIGO 179 
CELINE DION 88 

DISTURBED 82 

DJ SKRIBBLE 45 

DUFFY 74 

EE -4© 
EAGLES 132 

ENNA 95 

FALL OUT BOY 51 

VICENTE 

FERNANDEZ....143, 170 
FICTION FAMILY .. ... 71 
THE FIREMAN 148 
FIVE FINGER DEATH 
PUNCH 169 

FLEET FOXES 36,174 

FLIGHT OF THE 

CONCHORDS 192 
DAVID FOSTER 104 

JAMIE FOXX 8 
FRAMING HANLEY ....176 
JOHN FRUSCIANTE ...190 

THETHEGAMÖ 
GLASVEGAS 175 

GUNS N' ROSES 75 

© 
ANTHONY H 

HEATHER HEADLEY ....66 
BRANDON HEATH ....163 
(HED) PE. 151 

HINDER 58 

HOLLYWOOD UNDEAD 47 

JENNIFER HUDSON 77 
ERIC HUTCHINSON 171 

IL DIVO 

ALAN JACKSON ...87 198 
JOEY + RORY 109 
JACK JOHNSON 140 
JAMEY JOHNSON 57 

JONAS BROTHERS . 64,155 
JOURNEY 172 

Data for week of FEBRUARY 7, 2009 

TOBY KEITH© 
ALICIA KEYS 166 
KID ROCK 27 
KIDZ BOP KIDS 161 

THE KILLERS 35 

KINGS OF LEON 28 

LADY ANTEBELLUM 
GAGA 20 

MIRANDA LAMBERT . . .96 
RAY LAMONTAGNE _114 
LED ZEPPELIN 300 
JOHN LEGEND 41 

LEONA LEWIS 48 
UL WAYNE 26 
LIL WAYNE 

DJ DRAMA 119 
LINKIN PARK .. ..89, 153 
DEMI WHATO 92 
LUDACRIS 34 

CHARTS LEGEND on Page 43 
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Troubadour 

Jonas Brothers 5 

Some Mad Hope 60 

AsIAm © 1 

Graffiti The World 90 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

FEB 
7 

0 

e 
101 

L9 11 o w ARTIST 
á 3 á 3 ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

100 98 

102 86 

103 67 65 

104 95 81 

105 90 77 

106 74 72 

110 109 

103 102 

e 123 124 

120 119 

111 92 97 

112 109 116 

113 112 96 

114 104 85 

115 105 101 

108 

e ® 
117 

118 

119 111 141 

V: 154 156 

121 106 95 

122 122 123 

139 159 

Title 

BRUCE SPRINGSTEEN & THE E STREET BAND 
COLUMBIA 43930 EX /SONY MUSIC (12 98) 

t, SOUNDTRACK 
SUMMIT'CHOP SHOP /ATLANTIC 517000/AG (18 98) 

DAVID FOSTER 
511933 /WARNER BROS. (27.98 CD /DVD) (6 

Greatest Hits 

Twilight: The Score (Carter Burwell) 

Hit Man: David Foster & Friends 

ANDREA BOCELLI 
SUGAR 012161 / DECCA (18.98) (5 

CHRISTINA AGUILERA 
RCA 30261 EX/RMG (11.98) +O 

Incanto 

Keeps Gettin' Better: A Decade Of Hits 

VARIOUS ARTISTS The Best Of NOW That's What I Call Music! 10th Anniversary 
): UNIVERSAL EMI SONY MUSIC / ZOMBA 012225/UME (18.98) 

MUDVAYNE 
EPIC 01295'SONY MUSIC (15.98) 

JOEY + RORY 
VANGUARD /SUGAR HILL 4050 /WELK (17.98) 

GARTH BROOKS 
PEARL 213 (25.98 CD /DVD) G 

ROBIN THICKE 
:/ STAR TRAK/INTERSCOPE 011793' IGA (13.98) * 

30H13 
PHOTO FINISH 511181 (13.98) 

USHER 
.S. LAFACE 23388/JLG (18.98) 

RAY LAMONTAGNE 
A 32670' (18.98) 

RISE AGAINST 
11CCANTERSCOPE 011904' /I6A (13.98) 

The New Game 

The Life Of A Song 

The Ultimate Hits l© II 

Here I Stand 

111 

z 

W6 

45 

lì' 
AB( Family's con- 

tinued airings of 

the Selena Gomez 

music -heavy movie 

rewards the sound- 

track with its 

second- highest 

sales week (slightly 

5 more than 4,000) 

and its first chart 

appearance since 

November. 

Something Else 

Want 

Gossip In The Grain 

Appeal To Reason 

SOUNDTRACK 
WARNER PREMIERE 83004 /RAZOR 8 TIE (16.968) 

119 115 
BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 512911/WRN (18.98) 

107 153 gi THE VERONICAS 
ENGINEROOM /SIRE 395260 /WARNER BROS. (13.98) 

Another Cinderella Story 

Startin' Fires to 
Hook Me Up 107 

LIL WAYNE & DJ DRAMA 
APHILLIATES 63278 (17.98) 

CHRIS TOMLIN 
SIXSTEPS 12359 /SPARROW (17.98) 

VAMPIRE WEEKEND 
XL 318' /6EGGARS GROUP (11.98) 

AVANT 
CAPITOL 07582 (18.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 010334/UME (19.98) 

124 102 146 0 THRIVING IVORY 
WIND -UP 13150 (9 98) 

192 195m SOUNDTRACK 
F00198180 410236'/AG (13.98) 

126 116 89 
5S 

APOCALYPTICA 
20.20 21580 /JIVE (13.98)* 

0 134 125'® BRAD PAISLEY 
ARISTA NASHVILLE 26908 /SMN (18.98) 

1e- 149 139 ® FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

129 113 1061 
JEREMY CAMP 
BEC 26780 (17.98) G 

130 124 118 
SEETHER 
WIND -UP 13127 (18.98) 

ID 157 143 
SARAH MCLACHLAN 
ARISTA 30263 /RMG (18.98) 

132 133 163 
EAGLES 

ERC 4500 EX (14.98) 

133 114 111 D SCARFACE 
RAP -A -LOT /RAP -A -LOT 4 LIFE 515832 /ASYLUM (18.98) 

134 131 93 
a THE TING TINGS 

COLUMBIA 28925' (12.98) 

135 115 122.® MICHAEL W. SMITH 
REUNION 10133 (13.98) 

148 159 

137 135 13 

138 126 110 

139 136 129 

140 130 107 

169 

142 128 135 

197 - 

138 112 

145 145 154 

146 153 149 

147 118 128 

148 91 166 

149 132 131 

144 

150 121 - 

22 

Gangsta Grillz: Dedication 3 111 

Hello Love 9 

Vampire Weekend 17 

Avant 26 

35 Biggest Hits 2 

Thriving Ivory 102 

Juno 1 

Worlds Collide 59 

Play 9 

Nothing But The Best 2 

Speaking Louder Than Before 38 

Finding Beauty In Negative Spaces 9 

Closer: The Best Of Sarah McLachlan 11 

Long Road Out Of Eden El 1 

ß,8F8 
Emeritus 24 

We Started Nothing 78 

A New Hallelujah 

Following the HBO 

premiere of the film 

Jan.17, the set rises 

66% with 4,000 - 
its best sales frame 

outside of the 

Christmas shopping 

season since 

August. 

The Chairman charts 

his third consecutive 

top 40 album in 

wo years as 

'Seduction" arrives 

t No. 23. 

The singer pH....,, 

owes a debut to the 

encore rebroadcast 

of her "A &E Private 

Sessions" perform- 

ance Jan.15. Her 

hits collection posts 

19 a 29% gain. 

VARIOUS ARTISTS NOW That's What I Call Country 7 
CAPITOL NASHVILLE /SONY MUSIC /UNIVERSAL 011724 /UMGN (18.98) 

THIRD DAY Revelation 6 
ESSENTIAL 10853 (17.98) 

M.I.A. 
XL/INTERSCOPE 009659',IUS (9.98) 

SOUNDTRACK 
WALT DISNEY 001742 (18.98) 

JACK JOHNSON 
BRUSHFIRE 010580' /UMRG (13.98) 

SOUNDTRACK 
LAKESHORE 34055 (18.98) 

METRO STATION 
RED INK 10521 /COLUMBIA (12.98) 

VICENTE FERNANDEZ 
NORTE 14602 /SML (15.98) + 

BRUTHA 
GOODFELLAS /DEF JAM 012390 /I0JMG (12.98) 

ROD STEWART 
WARNER BROS. 514093 (19.98) fáß 

STAIND 
FLIP /ATLANTIC 511769'/ÁG (18.98) 

ALVIN AND THE CHIPMUNKS 
CHIPMUNK 83009 /RAZOR 8 TIE (18.98) 

THE FIREMAN 
AT00063' (15.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 20281 118.98) 

"AOIOUS ARTISTS 
RHINO CUSTOM PRODUCTS 8322 EX /STARRUCKS (12.98) 

This Is Us: Songs From Where You Live 

Kala 18 

Camp Rock 3 

Sleep Through The Static in 1 

Underworld: Rise Of The Lycans 

Metro Station 39 

Para Siempre 38 

Brutha 81 

The Definitive Rod Stewart ;70 

The Illusion Of Progress 3 

Undeniable ßy6 

Electric Arguments 87 

X: Ten © MUM SOULCHILD ....56 0 
MARY MARY 91 THE OFFSPRING 159 
JOHN MAYER 182 

11M MCGRAW 156 MATT NATHANSON ...165 
SARAH MCLACHLAN 131 DJ NESTY 196 BRAD PAISLEY 127 

METALLICA 44 JASON NEVINS 93 KATY PERRY 38 

METRO STATION 142 A.C. NEWMAN 99 KELLIE FICKLER 194 

MGMT 59 NE -113 29 PINK 15 

M.I.A. 138 NICKELBACK .3 PLIES 42 

JASON MRAZ 24 THE PUSSYCAT DOLLS ..61 
MUDVAYNE 108 

0-TIP 188 

RADIOHEAD 187 
RASCAL FLATTB ..49, 200 
REEL BIG FISH 177 

REHAB 167 

RIHANNA 22 
RISE AGAINST 115 

DARIUS RUCKER 46 

KEVIN RUDOLF 158 

RAPHAEL SAADIO 185 
MARVIN SAPP 152 
SAVING ABEL 69 

SCARFACE 133 

SEAL 25 
SEETHER 130 

BLAKE SHELTON 117 

SHINEDOWN 86 
FRANK SINATRA ..23 128 

Data for week of FEBRUARY 7, 2009 I For chart reprints call 646.654.4633 

151 

ARTIST 
1,17915T 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

72 
(HED) P.E. 
SUBURBAN NOIZE 100 113.981 

152 160 165 

153 129 105 

154 159 171 

155 167 168 

156 166 176 

157 140 120 

158 150 145 

159 152 151 

160 117 90 

161 144 170 

162 162 140 

163 164 188 

164 173 133 

165 142 180 = 
167 174 158 

168 170 199 

169 158 157 

170 178 160 

171 180 186 

172 175 167 

42 200 - 

NEW 

175 156 126 

176 187 196 

e ® 
178 155 136 

Title Eli 
New World Orphans 72 

MARVIN SAPP 
VERITY 09433'JLG (17.98) 

EINKIN PARK Road To Revolution: Live At Milton Keynes 
ACHINE SHOP 516748 /WARNER BROS (22.98) 5' 

CASTING CROWNS 
BEACH STREET 10117;REUNION (17.98) 

Thirsty 28 

41 

The Altar And The Door 2 

JONAS BROTHERS 
HOLLYWOOD 000282 (18.98) + 

TIM MCGRAW 
-'E 79086 04.981 

Greatest Hits: Limited Edition 10 

AVENGED SEVENFOLD 
.'ELESS 303804' /WARNER BROS. (18.98) 

Avenged Sevenfold 4 

KEVIN RUDOLF 
5) CASH MONEY /UNIVERSAL REPUBLIC 012337 /UMRG (10 981 

In The City 94 

THE OFFSPRING 
COLUMBIA 02908' /SONY MUSIC (18.981 

Rise And Fall, Rage And Grace 10 

'7 TV ON THE RADIO 
:. PSGOPE 011882' /IGA (13.98) 

KIDZ BOP KIDS 
R 8 TIE 89181 (18.98) 

BUCKCHERRY 
EVEN SEVEN,ATLANTIC 511262'/AG (18.981 

Dear Science 12 

Kidz Bop 14 8 

Black Butterfly 8 

BRANDON HEATH 
NOMODE 10127 /REUNION (13.98) 

What If We 73 

NATASHA BEDINGFIELD 
NOGENIC/EPIC 11748/SONY MUSIC (17.98) 'Ú 

Pocketful Of Sunshine 3 

MATT NATHANSON 
-C ROBATNANGUARD 79827 /WELK (16.98) 

ALIC KEYS 
' -K J 1IA 1513` /RMG +O 

REHAB 
'..1ERSUL REPUBLIC 011555 /UMRG (10.98) 

BILLY CURRINGTON 
... _iIr NASHVILLE 009550 /UMGN (13.98) 

FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

VICENTE FERNANDEZ 
NORTE 40032 /SML (16.98) C 

ERIC HUTCHINSON 
I S BREAK 460412 /WARNER BROS. (13.98) 

JOURNEY 
'.IOTA 4506 EX (14.98 CD /DVD) CI 

TRACE ADKINS 
- =ITOL NASHVILLE 76927 (18.98) 

Little Bit Of Everything 13 

The Way Of The Fist 107 

Primera Fila 92 

Sounds Like This 134 

Revelation 5 

American Man: Greatest Hits Volume II 22 

FLEET FOXES 
na POP 781 15.981 

Sun Giant (EP) 174 

GLASVEGAS 
-LUMBIA 43565 /SONY MUSIC (12.98) 

FRAMING HANLEY 
I ENT MAJORITY 1001 (15.98) 

REEL BIG FISH 
PISS -OFF 61204'ROCK RIDGE (11.98) 

SNOW PATROL 
POLYDOR /FICTION /GEFFEN 012156/IGA (13.98) 

Glasvegas 126 

The Moment 176 

Fame, Fortune And Fornication 177 

A Hundred Million Suns 9 

179 146 137 
DIDO 
CHEEKY / ARISTA 30709/RMG (18.98) E+ 

160 163 155 

181 188 187 

182 147 108 

=. 

E-40 
SICK WID IT /BME /REPRISE 412540 /WARNER BROS. (18.98) 

CHRIS BROWN 
JIVE 12049/JLG (18.98) C 

JOHN MAYER 
COLUMBIA 22665' /SONY MUSIC (19.98)* 

VARIOUS ARTISTS 
rr.R :SONY MUSIC /UNIVERSAL /ZOMBA 08144 /CAPITOL (18.98) 

Where The Light Is 

184 172 178 
SOUNDTRACK 
IVA 82986 /RAZOR 8 TIE (16.98) 

Safe Trip Home 13 

The Ball Street Journal 42 

Exclusive 4 

John Mayer Live In Los Angeles 5 

NOW 28 is 2 

Alvin And The Chipmunks 5 

The Way I See It 19 

9 

In Rainbows 1 

185 141 148 
RAPHAEL SAADIO 
COLUMBIA 08585' /SONY MUSIC (15,98) i = ̀ LEY 

iLlt:+ CAPITOL 

DIERKS 
NASHVILLE 

BENT 

09070 (18.98) 
Greatest Hits // Every Mile A Memory 2003 -2008 

187 171 1311 RADIOHERD 
TOD 21622'/ATO (13.98) 

188 161 127 

Alicia Keys (up 

48 %) and Beyonce 

(No. Z, up 3 %, and 

as part of the 

soundtrack at No. 

83) aren't the only 

beneficiaries of 

playing inaugural 

events. Also spiking 

this week: Obama 

kids' favorite Jonas 

Brothers (Nos. 64 

and 155, each up by 

more than 15 %). 

193 179 179 

196 186 181 

® 

O-TIP 
'.IVERSAL MOTOWN 012213'/UMRG (13.98) 

AVENTURA Kings Of Bachata: Sold Out At Madison Square Garden 
DISCOS 605 /PREMIUM LATIN / NORTE 17634/SML (16.98) 5' 

JOHN FRUSCIANTE 
RECORD COLLECTION 101118' (13.98) 

The Renaissance 11 

97 

The Empyrean 190 

VARIOUS ARTISTS Jazz Signatures 2: Great Performances By Jazz Masters 137 
STARBUCKS 1505 EX (12.98) 

FLIGHT OF THE CONCHORDS 
HBO 715' /SUB POP (15.98) 

VARIOUS ARTISTS 
X5 DIGITAL EX (11.98) 

Flight Of The Conchords (Soundtrack) 3 

The 50 Most Essential Pieces Of Classical Music 179 

KELLIE PICKLER 
19 /BNA 22811/SMN (18.981 O+ 

VARIOUS ARTISTS 
WALT DISNEY 001747 (18.98) 

DJ NESTY 
WY /MACHETE 012278 /UMLE (14.98) 

Kellie Pickier 

Nightmare Revisited 

Wisin Y Yandel Presentan La Mente Maestra 

JUANITA BYNUM 
FLOW 9338 (17 98) 

9 

31 

65 

Pour My Love On You 137 

ALAN JACKSON 
LEGACY / ARISTA NASHVILLE 12220/SONY MUSIC (11.98) 

16 Biggest Hits 141 

TITE CURET ALONSO 
PANIA 130425 /EMUSICA (19.98) 

A Man And His Songs: Alma De Poeta 199 

RAefAI FLATTS 
121 / ® LYRIC STREET 000384 (18.98) 

SLIPKNOT 73. TAYLOR SWIFT 1.32 MAMMA MIA! 21 THIRD DAY 137 

MICHAEL W. SMITH ...135 NOTORIOUS 9 THRIVING IVORY 124 

SNOW PATROL 178 SLUNAOG MILLIONAIRE ..19 TI 18 

SOUDA BOYTELL'EM .81 ALVIN AND THE TWILIGHT 5 THE TING TINGS 134 

BRITNEY SPEARS 7 CHIPMUNKS 184 TWILIGHT: THE SCORE CHRIS TOMLIN 120 

BRUCE SPRINGSTEEN & ANOTHER CINDERELLA (CARTER BURWELL) ..103 T -PAIN 55 

THE E STREET BAND ..102 STORY 116 UNDERWORLD: RISE OF THE DEREK TRUCKS 

STAINS 146 CADILLAC RECORDS.. .83 THE LYCANS 141 BAND 80 

ROD STEWART 145 CAMP ROCK 139 TV ON THE RADIO ....160 
GEORGE STRAIT 101 HIGH SCHOOL MJSICAL 3, MMIMIMIIIIIIIMII 
SUGARLANO 33 SENIOR YEAR 50 THEORY OF A DEADMAN..03 

JAZMINE SULLIVAN ....72 JUNO 125 ROBIN THICKE 111 UMPHREY'S MCGEE ..02 

CARRIE UNDERWOOD . .70 
USHER 113 

VAMPIRE WEEKEND ..121 
THE VERONICAS 118 

THE 50 MOST ESSENTIAL 

PIECES OF CLASSICAL 
MUSIC 193 

THE BEST OF NOW THAT'S 

Still Feels Good CI 1 G 

WHAT I CALL MUSIC, 

10TH ANNIVERSARY .107 
JAll SIGNATURES 2: 

GREAT PERFORMANCES 

BY JAll MASTERS ..191 
NIGHTMARE REYISNED ..195 
NOW 28 183 
NOW 29 11 

NOW THAT'S WHAT I CALL 
COUNTRY 136 

NOW THAT'S WHAT I CALL 

MOTOWN 31 

THIS IS US: SONGS FRON 

WHERE YOU LIVE ...150 
WOW HITS 2009: 30 OF 

THE YEARS TOP 
CHRISTIAN ARTISTS 
AND HITS 67 

KAMP WES© 
YOUNG JEEZY 

to www.billboard.biz for complete chart data 39 
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ARTIST 
3ó IMPRINT / DISTRIBUTING LABEL 

O 
O 

(HED) P.E. New World Orphans 
151 

SUBURBAN NOZZE 100 

Bi i.ert 
2009 

s TOP INDEPENDENT" 

xg ARTIST sW ÿW W 3ó TITLE IMPRINT SNUMBER / DISTRIBUTING LABEL (PRICE) 

O ANDREW BIRD 
NOBLE RE FAT POSSUM 1124: (14.98) 

ANIMAL COLLECTIVE 
MERRIWEATHER POST PAVILION DOMINO 219' (15.98) 

O NEW 
BON IVER 
BLOOD BANK IEP) JAGJAGUWAR 134' (10 98) 

O GREATEST FLEET FOXES 
' GAINER FLEET FOXES SUB POP 777* (13. 

DJ SKRIBBLE 
TOTAL CLUB HITS 2 THRIVEDANCE 90799(19RWL O UMPHREY'S MCGEE 
MANTIS HANGING BRAINS 11179SCI FIDELITY (17.981 

O ANTONY AND THE JOHNSONS 
THE CRYING LIGHT SECRETLY CANADIAN 194 (14 98) O FICTION FAMILY 
FICTION FAMILY LOWERCASE PEOPLE 0065'/ÁT0 (12.98) 

BON IVER 
FOR EMMA, FOREVER AGO JAGJAGUWAR 115' (14.98) 

10 3 
JASON NEVINS 
JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 (17.98 

4:11) 
© A.C. 

U 

NEWMAN 
GET GILTY MATADOR 834° (14 98) 

64 
GARTH BROOKS 
THE ULTIMATE HITS PEARL 213 (25.98 CD DVD: + 

13 9 
RAY LAMONTAGNE 
GOSSIP IN THE GRAIN RCA 32670' (18 98) 

14 12 6 
LIL WAYNE & DJ DRAMA 
GANGSTA GRILLZ: DEDICATION 3 APHILLIATES 632.78. 1{ 7 9B 

VAMPIRE WEEKEND 
VAMPIRE WEEKEND XL 318' BEGGARS GROUP (11.98) 

15 

16 : 41 
APOCALYPTICA 
WORLDS COLLIDE 20 -20 21580 JIVE (13.98) + 

17 

18 16 

O 20 2 

20 9 

21 15 

22 , 

23 ï 

® 31 

25 25 

2 

EAGLES 
LONG ROAD OUT OF EDEN RC 4500 EX (14.98) 

THE TING TINGS 
WE STARTED NOTHING COLOMBIA 28925' (12.98) 

SOUNDTRACK 
UNDERWORLD: RISE OF THE LYCANS LAKESHORE 34055 (18.98) 

THE FIREMAN 
ELECTRIC ARGUMENTS ATO 0063' (15.98) 

VARIOUS ARTISTS 
THIS IS US: SONGS FROM WHERE YOU WE RHINO CUSTOM PRODUCTS 8322 EXYTARMICKS (129's 

2 (HED) P.E. 
NEW WORLD ORPHANS SUBURBAN NOIZE 100 (13.98) 

2 

JOURNEY 
REVELATION NOMOTA 4506 EX (14.98 CD!DVD) .+ 

FLEET FOXES 
SUN GIANT (EP) SUB POP 781 (5 98) 

FRAMING HANLEY 
THE MOMENT SILENT MAJORITY 1001 (15.98) 

REEL BIG FISH 
FAME, FORTUNE AND FORNICATION PISS -OFF 61204 ROCK RIDGE (11.98) 

27 21 
RADIOHEAD 
IN RAINBOWS TBD 21622/ATO (13,98) 

©JOHN FRUSCIANTE 
THE EMPYREAN RECORD COLLECTION 101118' (13.98) 

VARIOUS ARTISTS 
1ÁZ1 SIGNATURES 2: GREAT PERFORMANCES BY JAZZ MASTEIS STARB(1CKS 1505 EX 112981 

FLIGHT OF THE CONCHORDS 
FLIGHT OF THE CONCHORDS (SOUNDTRACK) HBO 715 " /SUB POP (15.98) 

VARIOUS ARTISTS 
THE 50 MOST ESSENTIAL PIECES OF CLASSICAL MUSIC 95 DIGITAL EX (11.981 

JUANITA BYNUM 
POUR MY LOVE ON YOU FLOW 9338 (17 98) 

VARIOUS ARTISTS 
WINTER WONDERLAND EMI SPECIAL MARKETS 1196825 EX /STARBUCKS (12 9 Q TIFFANY GIARDINA 
NO AVERAGE ANGEL 785 RECORDS 002030 (12.98) 

29 

30 -,, 31 

31 

32 9 

33 11 12, 

NEW 

RE-ENTRY 

NEW 

SCOTT WEILAND 
HAPPY IN GALOSHES SOFTDRIVE 0002/NEW WEST I 

e 981 

COCONUT RECORDS 
DAVY YOUNG BABY DIGITAL EX (9.98) 

37 28 

38 2- 3 

39 24 29 

40 41 17 

41 29 27 

SECONDHAND SERENADE 
A TWIST IN MY STORY GLASSNOTE 405244 /EAST WEST (15.98 + 

BLACK MIKE & OB PRODUCTIONS 
THAT'S ME GRIND POWERS RECORDS 931 /SWAGGER (9.98) 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034' /DOWNTOWN (14.98) 

DJ KHALED 
WE GLOBAL WE THE BEST /TERROR SQUAD 4564/E1 (17.89) 

SHE & HIM 
VOLUME ONE MERGE 324 (15.98) 

42 30 S. DAVID BYRNE & BRIAN ENO 
_EVERYTHING THAT HAPPENS WILL HAPPEN TODAY OPAL 002 1200MUND0 )15 O MATT AND KIM 

GRAND FADER LABEL 0908' (11.98) .. Ell VARIOUS ARTISTS 
WI HIS RSE10S4ASNOHLt1 NIS5Ow MUSIC CUSTOM MARCING NMF IMRBA. WA_ VSWEOS 1',H':. 

15' INGRID MICHAELSON 
8E OK CABIN 24 1O'ORIGINAL SIGNAL (9.98) 

45 

46 2 VARIOUS ARTISTS 
HAVE YOU HEARD ?: WINTER'09 STARBOCKS 0800001 EX (12.98) 

47 

48 

o 

3 

JOSHUA RADIN 
SIMPLE TIMES MOM AND POP 001 (13.98) 

SIGUR ROS 
MED SUD I EYRUM RID SPILUM ENDALAUST XL 364* BEGGARS GROUP I1' 9e. 

JOE 
JOE THOMAS, NEW MAN 563 00003 KEDAR (17.98) 

COMBICHRIST 
TODAY WE ARE ALL DEMONS METROPOLIS 574' (15.981 

Stevie Wonder's "The Definitive Collection" zips 26 -8 on Top Pop 

Catalog Albums with nearly 6,000 (up 51 %). On Top R &B /Hip -Hop 

Catalog, the set returns to No. i for a 25th week. Bob Marley's 

"Legend" has the most with 151. Wonder's gain is likely owed to his 

performance Jan. 20 during President Barad( Obama's Neighborhood 

Ball. Meanwhile, on Top Internet Albums, a BestBuy.com discount 

offer sparks enormous gains for the Who (Nos. 6 and 14). 

o 

40 Go to www.billboard.biz for complete chart data 

SALES DATA 
COMPILED BY 

I1ICISCII 

SoundScan 

0 TOP DIGITAL'" 

ffi 5Z ARTIST 3 `3 3á IMPRINT / DISTRIBUTING LABEL 

O ®fl BON IVER 

O ® 
3 SOUNDTRACK 

INTERSCOPE IGA 

ANDREW BIRD 
FAT POSSUM 

O m 
TAYLOR SWIFT 

Z. BIG MACHINE 

2 SOUNDTRACK 
SUMMIT /CHOP SHOP ATLANTIC /AG 

FLEET FOXES 
SUB POP 

ANIMAL COLLECTIVE 
DOMINO 

5 ; 1 

6 3 1 

O 11 5 

8 5 9 

9 8 1 

LADY GAGA 
STREAMLINE /KON LIVE, CHERRYTREE/INT 

5l KINGS OF LEON 
RCA /RMG 

Title tiz 

Blood Bank (EP) 16 w 

Noble Beast 
12 

Slumdog Millionaire 19'. 
Merriweather Post Pavilion 

13 
II 

Fearless II 
Twilight 

Fleet Foxes 36 II 
The Fame 

20 
II 

Only By The Night 
28 

al 
ERSCOPE IGA 

10 6 9 
KANYE WEST 
ROC -A- FELLA /DEF JAM /IDJMG 

11 9 1Q;á 
NICKEBACK ACK 

12 2 8 
BRITNEY SPEARS 
JIVE /JLG 

13 2 2( SOUNDTRACK 
'.1 FOX/BAD BOY: AG + 

m® 
15 16 

16 18 

17 19 

18 17 3C 

19 16 

FICTION FAMILY 
LOWERCASE PEOPLE /ATO 

33',T 
JASON MRAZ 
ATLANTIC /AG v- 

16 

9 

6 

808s & Heartbreak 

Dark Horse 

Circus 

Notorious 

Fiction Family 

We Sing. We Dance. We Steal Things 

MGMT 
COLUMBIA :SONY MUSIC 

THE KILLERS 
ISLAND / IDJMG 

COLDPLAY 
CAPITOL 

Oracular Spectacular 

Day & Age 

Viva La Vida or Death And All His Friends 

THE ALL -AMERICAN REJECTS 
DOGHOUSE /DGC /INTERSCOPE 'IGO 

O MARIAN CAREY 
COLUMBIA /LEGACY /SONY MUSIC 

When The World Comes Down 

The Ballads 

21 23 t BEYONCE I Am...Sasha Fierce 
>e MUSIC WORLD /COLUMBIA 'SONY MUSIC 

22 22 11 PINK Funhouse 
LAFACE JLG 

BON IVER 
JAGJAGUWAR 

BLUR 
FOOD /PARLOPHONE /VIRGIN /CAPITOL 

ANTONY AND THE JOHNSONS 
SECRETLY CANADIA,, 

For Emma, Forever Ago 

Blur: The Best Of 

The Crying Light 

3 III 
7 

g . 
71® 
241 III 
59 

35 . 
40 . 
30 

10 

2 111 

15 ® 
as"! _ 

TOP INTERNETT' 

Title E 

ANDREW BIRD 
FAT POSSUM 1124* 

Noble Beast 
12 

UMPHREY'S MCGEE 
HANGING BRAINS 1117 " /SCI FIDELITY 

P,1anUs 
62 

3 2 5 
BLACK MIKE & OB PRODUCTIONS That's Me 
GRIND POWER /Q RECORDS 931 SWAGGER 

ill 
Twilight III 

ANIMAL COLLECTIVE Merriweather Post Pavilion 
13 

DOMINO 219 
111 

4 3 12 SOUNDTRACK 
SUMMIT CHOP SHOP/ATLANTIC 515923'/ÁG 

O m THE WHO Amazing Journey: The Story Of The Who 
GEFFEN 010613" EX/UME 

7 6 11" 
TAYLOR SWIFT Fearless 1 

, BIG MACHINE 0200 L9" 

8 9 
9 DAVID FOSTER Hit Man: David Foster & Friends 

104 
143 /REPRISE 511933 /WARNER BROS. '+ 

9 7 2; SOUNDTRACK 
INTERSCOPE 012502 /IGA 

Slumdog Millionaire 
19 

10 4 5 ` 
SOUNDTRACK Twilight: The Score (Carter Burwell) 

103 
- SUMMIT: CHOP SHOP /ATLANTIC 517000/AG 

16 4 3 
FLEET FOXES 
SUB POP 777' 

Fleet Foxes 
36 5 

12 1 2 
THE DEREK TRUCKS BAND 
VICTOR 32781/SONY MUSIC 

@ 
15 8 

BON IVER 
JAGJAGUWAR 134* 

THE WHO 
UNIVERSAL REPUBLIC 007846' /UMRG ;+ 

Already Free 
80 

Blood Bank (EP) 
16 

Endless Wire 

ENYA 
.5 REPRISE 512383 /WARNER BROS. 

And Winter Came 95 

NEW 

NEW 

TIFFANY GIARDINA 
785 RECORDS 002030 

No Average Angel 

18 5 2 

19 11 13 

20 10 10 

FICTION FAMILY 
LOWERCASE PEOPLE 0065 " /ATO 

Fiction Family 
71 

PINK 
LAFACE 36759/JLG 

NICKELBACK 
IJTADRUNNER 618028 

21 17 TO 
DAVID COOK 

A 33463!RMG 

O ® ANTONY AND THE JOHNSONS 
SECRETLY CANADIAN 194 

23 14 6 I 

SEAL 
143 515868 /WARNER BROS 

Funhouse 
15 

Dark Horse 3 

David Cook 
14 

The Crying Light 
65 

Soul 
25 

24 12 15 
JASON MRAZ We Sing. We Dance. We Steal Things 

24 
ATLANTIC 448508': AG + 

m® MARIAH CAREY 
COLUMBIA,LEGACY 41303/SONY MUSIC 

The Ballads 
10 

EXIPLUSIVE 
WARTS FROM 

41, TITLE 
3a LABEL/DISTRIBUTING LABEL (PRINCIPAL PERFORMER) 

1 1 15 
IFI WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

2 2 

1 WKS 

16 
HOT N COLD 
KATY PERRY (CAPITOL) 

3 3 12 

4 4 27 

5 5 36 

6 6 28 

7 7 31 

8 8 It 

9 9 15 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD,'COLUMBIA) 

I'M YOURS 
JASON MRAZ (ATLANTIC/ARP) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

BURNIN' UP 
JONAS BROTHERS (HOLLYWOOD( 

FOREVER 
CHRIS BROWN (JIVE,,JLGI 

LOVE STORY 
TAYLOR SWIFT IBIS MACHINE) 

WHATEVER YOU LIKE 
TI. (GRAND HUSTLE ATLANTIC) 

10 10 32 
LOLL( LOLL( (POP THAT BODY) 
THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG 0 A SUPERPOWER (HYPNOTIZE MINDS COLUMBIA) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP ARP) 

11 13 10 

12 15 26 

13 14 11 

14 12 10 

15 17 11 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

DISTURBIA 
RIHANNA (SRP/DEF JAM:IDJMG) 

WOMANIZER 
BRITNEY SPEARS (JIVEJLG) 

RIGHT NOW (NA NA NA) 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

M. TITLE 

to 

9 

4 3 28 

lO 6 22 
YOU ARE THE BEST THING 
RAY LAMONTAGNE IRCA'RED) 

O 9 TO 
NOTHING EVER HURT LIKE YOU 
JAMES MORRISON (POLYDOR /INTERSCOPE) 

7 5 20 

O 13 10 
CRACK THE SHUTTERS 
SNOW PATROL (POLYDOR'FICTION: GEFFEN 'INTERSCOPE) 

ARTIST (IMPRINT I PROMOTION LABEL) 

#1 
1 WK 

GET ON YOUR BOOTS 
U2 (ISLAND/INTERSCOPE) 

YOU FOUND ME 
THE FRAY (EPIC) 

WORKING ON A DREAM 
BRUCE SPRINGSTEEN (COLUMBIA) 

ROCK & ROLL 
ERIC HUTCHINSON (LET'S BREAK /WARNER BROS.) 

MAKE YOU CRAZY 
BRETT RENNEN FEATURING FEMI KOTI (DOWNTOWN. DUALTONE) 

9 4 17 

10 10 17 

11 7 

12 8 22 

13 12 15 

14 7 19 

15 14 31 

HUMAN 
THE KILLERS (ISLAND /IDJMG) 

FIX IT 
RYAN ADAMS A THE CARDINALS (LOST HIGHWAY) 

LOVERS IN JAPAN 
COLOPLAY (CAPITOL) 

LOST! 
COLDPLAY (CAPITOL) 

THE LOVERS ARE LOSING 
KEANE (INTERSCOPE) 

TAKE BACK THE CITY 
SNOW PATROL (POLYDOR/FICTION'GEFFEN INTERSCOPEI 

SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE'ATLANTIC RRP 

More charts. Deeper charts. Go to billboard.biz /charts to 
find Billboard's complete menu of more than 180 

I Z charts -albums, singles, digital, mobile, and more - 
refreshed every Thursday. 

BETWEEN THE BULLETS 

U2'S BIG `BOOTS' 
U2's "Get On Your Boots" 
blasts onto the Modern Rock 

and Triple A radio charts as it 

arrives at Nos. 8 and 1 on the 

respective lists. It's the band's 

highest bow on the Modern 
Rock chart since 1997, when 

"Discotheque" opened at No. 3. On the nearly 13- year -old 

Triple A list, it's the chart's first No. 1 debut. 

It's also a banner week for the act on the Billboard Hot 

100, as "Boots" enters at No. 37, aided by its arrival at No. 

21 on Hot Digital Songs with 57,000 paid downloads. It's 

the highest entry for U2 on the Hot 100 since "Staring at 

the Sun" debuted at No. 30 in 1997. 

U2's new album, "No Line on the Horizon," will be re- 

leased March 3. -Anthony Colombo 

Data for week of FEBRUARY 7, 2009 
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i 
m" 

ÑG 

AIRP: -AY 
MONITORED BY 

SALES DATA 
COMPILED BY 

nicisen nielsen 
BDS SoundScan Bi1boarel. 

HOT 100 AIRPLAY" 

.s.3 

o 
,_W gr., TITLE 3 3ró 

1 16 

2 2 18 

o 
o 
O 

3 11 

4 13 

5 19 

6 7 21 

7 6 24 

a 8 26 

9 9 18 

ARTIST (IMPRINT / PROMOTION LABEL) 

1 
3WKS 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

LIVE YOUR LIFE 
T I. FEAT. RIHANNA (DEF JAM /GRAND HUSTLE/IDJMG/ATLANTIC) 

HEARTLESS 
KANYE WEST (ROC -A- FELLA/DEF JAM /IDJMG) 

JUST DANCE 
LADY GAGA FEAT. COEAYO'DOWS( STREAMLINE /KONLNE/CHERRYTREE/INTERSCOPE) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

I'M YOURS 
JASON MRAZ(ATLANTIC /RRP) 

MISS INDEPENDENT 
NE -Y0 (DEE JAM IDJMG) 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE /ATLANTIC) 

WOMANIZER 
BRITNEY SPEARS (JIVE/JLG) 

Q 14 7 
CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

11 10 21 

12 11 14 

HOT N COLD 
KATY PERRY (CAPITOL) 

POP CHAMPAGNE 
NM HINES & RON BIDYIIRAT. AMZSMTNA (ETHER BOYNNNERSAL MOTOAYCOLUMBIAEI 

19 7 
MAD 
NE -YO (DEF JAM /IDJMG) 

22 5 
DEAD AND GONE 
Ti . FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE /ATLANTIC) 

15 13 12 

16 

17 

12 17 

16 20 

28 6 

'13 15 17 

20 20 16 

32 5 

o24 8 

23 18 22 

26 14 

30 13 

ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP /DEF JAM /IDJMG) 

RIGHT NOW (NA NA NA) 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

LET IT ROCK 
KEVIN RUDOLF FEAT UL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

SOBER 
PINK (LAFACE /JLG) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.O.O.D. /COLUMBIA) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

DIVA 
BEYONCE (MUSIC WORLD /COLUMBIA) 

YOU FOUND ME 
THE FRAY (EPIC) 

SO WHAT 
PINK (LAFACE /JLG) 

DON'T 
BILLY CURRINGTON (MERCURY) 

SHE WOULDN'T BE GONE 
BLAKE SHELTON (WARNER BROS. (NASHVILLE( /WRN) 

CD 

TITLE f, 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

37 6 
TURNIN ME ON 
KERI HILSON FEAT. LIL WAYNE (MOSLEY /ZONE 4 /INTERSCOPEI 

27 17 14 
CHOPPED 'N' SKREWED 
T -PAIN FEAT LUDACRIS (KONVICT /NAPPY BOY /JIVE /JLG) 

27 13 
FEEL THAT FIRE 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

CD 31 8 
SHE GOT HER OWN 
NE -YO FEAT. JAMIE FOXX B FABOLOUS (DEF JAM /IDJMG) 

30 23 14 
COUNTRY BOY 
ALAN JACKSON (ARISTA NASHVILLE) 

31 21 18 

33 9 

© 35 9 

36 9 

35 29 33 

CD 51 3 

26 

Q 58 2 

47 6 

40 10 

48 5 

o 52 8 

43 12 

34 17 

44 17 

41 11 

4E 12 

9 

5 

LOVE LOCKDOWN 
KANYE WEST (ROC -A -FELLA /DEF JAM /IDJMG) 

GOD LOVE HER 
TOBY KEITH (SHOW DOG NASHVILLE) 

DOWN THE ROAD 
KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR /BNA, 

SWEET THING 
KEITH URBAN (CAPITOL NASHVILLE) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (DOGHOUSE /DGC /INTERSCOPE) 

BETTER IN TIME 
LEONA LEWIS (SVCO /J /RMG) 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (RCA /RMG) 

I HATE THIS PART 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

COWGIRLS DON'T CRY 
BROOKS A DUNN FEAT. REBA MCENTIRE (ARISTA NASHVILLE 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

RIVER OF LOVE 
GEORGE STRAIT (MCA NASHVILLE) 

TRADING PLACES 
USHER (LAFACE /JLG) 

START A BAND 
BRAD PAISLEY DUET WITH KEITH URBAN ( ARISTA NASHVILLE) 

CHICKEN FRIED 
ZAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTURE( 

PUT IT ON YA 
PLIES FEAT. CHRIS J (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

IFULEAVE 
MUSI) SOULCHILD FEAT. MARY J. BEIGE (ATLANTIC) 

LIGHT ON 
DAVID COOK (19 /RCA /RMG) 

WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

DISTURBIA 
RIHANNA (SRP /EEF JAM /IDJMG) 

n. TITLE 
3 á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

51 39 .1 REHAB 
RIHANNA (SRP (DEF JAM/IDJMG) 

1 BLAME IT 
JAMIE FOXX FEAT. T -PAIN (J MG) 

m66 2 

54 53 19 

55 38 16 

O 62 2 

O 59 4 

56 11 

59 43 18 

Q 61 7 

61 46 19 

o 65 4 

1 CD 
64 50 17 

Q 67 7 

O 72 8 

Li/ 68 6 

Q 69 11 

69 60 15 

O 73 2 

(ID 75 2 

O 70 2 

74 63 16 

BEAUTIFUL 
AKON (KONVICT /UPFRONTISRC'UNIVERSAL MOTOWN) 

ADDICTED 
SAVING ABEL (SKIDDCO,VIRGIN /CAPITOL) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

CRACK A BOTTLE 
EMINEM, DR. ORE 50 CENT (SHADY /AFT L -1 

IT WON'T BE LIKE THIS FOR LONG 
DARIUS RUCKER (CAPITOL NASHVILLE) 

PLAYA CARDZ RIGHT 
KEYSHIA COLE FEAT. 2PAC )AMARO /IMANI /GEFFEN /INTERSCOPE) 

ALREADY GONE 
SUGARLAND (MERCURY NASHVILLE) 

JUST LIKE ME 
JAIME FOXX FEAT. T.I. (J /RMG) 

ROLL WITH ME 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

UNTOUCHED 
THE VERONICAS (ENGINEROOM /SIRE /WARNER BROS 

RIGHT ROUND 
FLO RIDA (POE BOY /ATLANTIC) 

HERE 
RASCAL FLATTS (LYRIC STREET) 

LET ME 
PAT GREEN (BNA) 

BEEP 
BOBBY VALENTINO FEAT YUNG JOC (BLU KOLLA DREAMS /CAPITOL) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

WHEN IT HURTS 
AVANT (CAPITOL) 

IN COLOR 
JAMEY JOHNSON (MERCURY) 

DON'T THINK I CAN'T LOVE YOU 
JAKE OWEN (RCA NASHVILLE) 

IT'S AMERICA 
RODNEY ATKINS (CURB) 

LAST CALL 
LEE ANN WOMACK (MCA NASHVILLE) 

HERE I STAND 
USHER (LAFACE /JLG) 

BUST YOUR WINDOWS 
JAZMINE SULLIVAN (J /RMG) 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

1.3 stations, comprise° of too 40. ao .it ccnte^-Vcrar, . PUB, r.p -^op, country, rock, gospel smooth td2Z. Latin, ano C:h:r,,,an formats, 
ate electronically monitored 24 hours a day. 7 days a week. Th/5 data Is used te compile The Billboard Hot 100. 

0 HOT DIGITAL SONGS" 

Y x TITLE 
.z-3 á33ó ARTIST (IMPRINT / PROMOTION LABEL) 

o 
42 12 

3 1 28 

o 15 10 

5 3 12 

Q 6 20 

7 4 9 

8 5 10 

09 8 8 

10 7 22 

I1 10 41 

e 16 4 

MY LIFE WOULD SUCK WITHOUT YOU 
KELLY CLARKSON (RCA/RMG) 

GIVES YOU HELL 
THE ALL-AMERICAN REJECTS (DOGHOUSEJDGC /INTERSLOPE 

JUST DANCE 
LADY GAGA FEAT. COLBY OTAN$ ISTREAMLINE/KONLNEIINTERSL' 

YOU FOUND ME 
THE FRAY (EPIC) 

HEARTLESS 
KANYE WEST )ROC -A- FELLA /DEF JAM /IDJMG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

I HATE THIS PART 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

LET IT ROCK 
KEVIN RUDOLF FEAT. UL WAYNE (CASH MONEYNNBERSAL REPIIP., 

I'M YOURS 
JASON MRAZ (ATLANTIC/ARP) 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANT P:. ® 14 9 UNTOUCHED 
THE VERONICAS )ENGINEROOM /SIRE /WARNER BRO. 

14 9 27 
HOT N COLD 
KATY PERRY (CAPITOL) 

15 2 17 
LIVE YOUR LIFE 
TI. FEAT. RHWINA (DEF JAM /GRAND HUSTLE/RJMG/ATLAI; I 

19 10 

17 13 16 

18 11 19 

31 5 

20 18 17 

CD 

SOBER 
PINK (LAFACE /JLG) 

WOMANIZER 
BRITNEY SPEARS (JIVE /JLG) 

LOVE LOCKDOWN 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

POKER FACE 
LADY GAGA ( STREAMLINE IKONLIVE /CHERRYTREEANTERSCOPF 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

GET ON YOUR BOOTS 
U2 (ISLAND / INTERSCOPE) 

22 20 18 
RIGHT NOW (NA NA NA) 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

MAD 
NE -Y0 (DEF JAM /IDJMG) 

co 32 3 

24 21 23 

25 17 15 

SO WHAT 
PINK (LAFACE/JLG) 

LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

r3 
E TITLE 3 E, ARTIST (IMPRINT / PROMOTION LABEL) 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE /ATLANTIC) 

26 22 23 

28 4 

28 2' 4 

O 52 2 

31 26 32 

32 25 19 

REHAB 
RIHANNA )SRP /DEF JAM /IDJMG) ;r. 

KISS ME THRU THE PHONE 
SOMA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/INTERSC OPE 

LA LA LAND 
DEMI LOVATO (HOLLYWOOD) 

TELL ME SOMETHING I DON'T KNOW 
SELENA GOMEZ (RAZOR 8 TIE) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

CHICKEN FRIED 
ZAC BROWN BAND (HOME GROWWATLANTIC /BIG PICTURE) 

33 24 14 
IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

O 3,3 8 

m33 38 

36 23 11 

O 41 17 

39 34 11 

Q 53 2 

41 43 10 

2 

28 
SAVING ABEL (SKIDDCO/VIRGIN /CAPITOL) 

43 35 36 
PAPER PLANES 
M.I.A. (XL /INTERSCOPE) 

CD 

Q DON'T TRUST ME 
4f3 13 

301.3 (PHOTO FINISH /ATLANTIC /RRP) 

THINKING OF YOU 
1 KATY PERRY (CAPITOL) 

BEAUTIFUL 
RN RAT taMilINS& MpALBMWLLIKONVILTNPfnOPTACMIMRSk MOTO/MI ,_ 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

I'M SO PAID 
um RAT u. mew & MISER (KONYICTNRROM1TISACNMWRSLL NOT 

MY PRESIDENT 
YOUNG JEEZY FEAT. RAS (CTE /DEF JAM /IDJMG) 

HUMAN 
THE KILLERS (ISLAND /IDJMG) 

WHITE HORSE 
TAYLOR SWIFT (BIG MACHINE) 

DIVA 
BEYONCE (MUSIC WORLD /COLUMBIA) 

POP CHAMPAGNE 
JW AWES & RON BROW (ETHER BOY/UNIVERSAL MOTOWWCOLUMBIA'E I 

P..,. t.. 

ADDICTED 

24 
CRUSH 
DAVID ARCHULETA (19 /JIVE/JLG) 

2 TURNIN ME ON 
KM HILSON FEAT. UL WAYNE (MOSLEYRONE 4ANTERSCOPE I 

48 

49 45 10 

50 39 20 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (0.0,O.D. /COLUMBIA 

ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP /DEF JAM /IDJMG, 

I DON'T CARE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

51 

CD 

á3 3ó 

30 2 

1 

53 44 38 

54 47 6 

55 49 12 

O 2 

57 48 25 

CD57 3 

59 42 43 

60 51 28 

rFiP 59 10 

- 1 

Q - 16 

64 50 22 

2 

63 53 

72 17 

56 2 

74 64 3 

75 61 30 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HYPNOTIZE 
THE NOTORIOUS B.I.G. (BAD BOY /ATLANTIC) 

AT LAST 
BEYONCE (MUSIC WORLD /COLUMBIA) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

LIVIN' ON A PRAYER 
BON JOVI (MERCURY /UME) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) 

IT'S A NEW DAY 
WILLIAM (WILLI.AM /INTERSCOPE) 

SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

LUCKY 
JASON MRAZ & COLBIE CAILLAI (ATLANTIC /RRP) 

SHAKE IT 
METRO STATION (COLUMBIA) 

WHEN I GROW UP 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

SEX ON FIRE 
KINGS OF LEON (RCA /RMG) 

EVEN FLOW 
PEARL JAM (EPIC /LEGACY) 

SOMEWHERE OVER THE RAINBOW 
ISRAEL "R" KAMAKAWIWO'OLE (BIG BOY /MOUNTAIN APPLE) 

MISS INDEPENDENT 
NE -1/0 (DEF JAM /IDJMG) 

KRAZY 
PIIBOLL FEM. LA JON (MR. 305/FAMOUS ARTIST/THE ORCHARD) 

MRS. OFFICER 
e, vim FEAT. BAIT YNBIIBD & RIO IMO I CASH MONEYNMYER S4 00T005) 

LOLLIPOP 
FRAMING HANLEY (SILENT MAJORITY /ILG) 

AT LAST 
ETTA JAMES (ARGO /CHESS /MCA/HIP -0 /UME) 

1,2,3,4 
PLAIN WHITE T'S (HOLLYWOOD) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

DON'T STOP BELIEVIN' 
JOURNEY (COLUMBIA/LEGACY) 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA (RCA/RMG) 

JUICY 
THE NOTORIOUS B.I.G. (BAD BOY /ATLANTIC) 

EYE OF THE TIGER 
SURVIVOR (SCOTTI BROS. /VOLCANO /LEGACY) 

SWING 
SAME FEAT. SOMA BOY TALER (DAWN RAID/UNIVERSAL REPUBLL 

Data for week of FEBRUARY 7, 2009 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data i 43 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GMRER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices. /0 after price indicates 
album only available on DualDisc. CD /DVD after price indicates 
CD /DVD combo only available. / DualDisc available. +. CD /DVD 
combo available. indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. EX after cata- 
log number indicates title is exclusive to one account or has lim- 
ited distribution. 

SINGLES CHARTS 
RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot 
Latin Songs are compiled from a national sample of data sup- 
plied by Nielsen Broadcast Data Systems. Charts are ranked by 
number of gross impressions, computed by cross -referencing 
exact times of airplay with Arbitron listener data. Mainstream 
Top 40, Adult Contemporary, Adult Top 40, Modern Rock, 
Mainstream R &B /Hip -Hop, Adult R &B, Rhythmic, Hot Dance 
Airplay, Hot Christian AC Songs, Hot Gospel Songs and 
Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

GREATEST 
GAINER 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 
Airplay charts simultaneously if they have been on The Billboard 
Hot 100 for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Hot R &B /Hip -Hop Songs charts, 
respectively, if they have been on for more than 20 weeks and 
rank below No. 50. Songs are removed from Hot Country Songs if 
they have been on the chart for more than 20 weeks and rank 
below No.10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet or if they rank below 
No.10 and post a third consecutive week of audience decline, 
regardless of total chart weeks. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and 
rank below No. 20. Songs on Latin Airplay charts are removed 
after 20 weeks if they rank below No. 20 in both audience and 
detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 
weeks and rank below No. 15, if they have been on the chart for 
more than 26 weeks and rank below No.10, or if they have been 
on the chart for more than 52 weeks and rank below No. 5. 

Descending songs are removed from the Adult Top 40, Adult R &B, 
Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs and 
Smooth Jazz Songs charts if they have been on for more than 20 
weeks and rank below No. 15 (No. 20 for Mainstream Top 40, 
Modem Rock, Mainstream R &B /Hip -Hop and Rhythmic). 

CONFIGURATIONS 
O CD single available. O Digital Download available. O DVD 
single available. O Vinyl Maxi -Single available. O Vinyl single 
available. © CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HITPREDICTOR 
',T Indicates title earned HitPredictor status in that particular 
format based on research data provided by Promosquad. Songs 
are tested online by Promosquad using multiple listens and a 
nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1 -5 scale; final results are based on 
weighted positives. Songs with a score of 65 or more (75 or 
more for country) are judged to have Hit Potential; although 
that benchmark number can fluctuate per format based on the 
strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.hitpredictor.com. 

HOT DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PICK 

This award indicates the title, currently below the top 20 and on 
the chart the week before. with the largest increase in points 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum). 4> RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). ill Certification of 200,000 units (Platino). r 
Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 
RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. O RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. c IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles. -1 IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 

www.americanradiohistory.com

www.americanradiohistory.com


HOT VIDEOCLIPS & VIDEO 11ICI ,CI1 
MONITOR COMPILED BY 

BDS 

SALES DATA 111CISe11 
COMPILED BY 

SoundScan 

FEB 
7 

N uYi 

TOP MUSIC VIDEOS` 
4- 

Ary TITLE 
3ó DISTRIBUTING LABEL & NUMBER (PRICE) 

#1 
7wKs 

PRIMERA FILA 
. -40033 (I7.98 DVD) 

Principal Performers tt 

Vicente Fernandez 

2 20 11 
CERTIFIABLE 

f ABM VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001194450 E (24.98 DVD) 

3 22 88 GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
I MOTOWN PRODUCTIONS /UNIVERSAL MUSIC 8 VIDEO DIST 000742209 (14.98 DVD) 

LIVE FROM TEXAS 
'1. LE VISION /EAGLE ROCK 30252 (14.98 DVD) 

6 20 
NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN 

LUMBIA/LEGACY /SONY MUSIC VIDEO 29888 EX (12.98 DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
Ir, ,,,, "ME VIDEO/WARNER MUSIC VISION 70423 (29.98 DVD) 

4 4 3- 

The Police 

The Temptations ID 

6 2 189 

5 9 

8 9 62 

9 23 2 

10 

11 8 59 

12 

13 

ZZ To 

AC /DC 

Eagles 

14 

16 7 8 

16 11 31 

17 15 1; 

18 26 11 

SNAKES AND ARROWS LIVE 
ROUNDER /UNIVERSAL MUSIC 8 VIDEO DIST. 431124 (24.98 OVO) 

THE BEYONCE EXPERIENCE: LIVE 
MUSIC WORLD /COLUMBIA/SONY MUSIC VIDEO 18087 (14.98 DVD) 

REACH OUT: DEFINITIVE PERFORMANCES 1965 -1973 
r.1 TOWN PRODUCTIONS /UNIVERSAL MUSIC 8 VIDEO DIST. 001178709 (14.98 DVD) 

THE RED PIANO 
-E''LNE ENTERTAINMENT 75023 EX (24.98 CD /DVD) 

LIVE IN LAS VEGAS: A NEW DAY 
COLUMBIA MUSIC VIDEO /SONY MUSIC VIDEO 713716 (21.98 OVD) 

ALL TOGETHER NOW 
APPLE /CAPITOL /EMM MUSIC VIDEO 17067 (26.98 DVD) 

BILL GAITER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME ONE Bill & Gloria Gaither With The Homecoming Friends 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44802 (19.98 OVD) 

BILL GARNER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME TWO Bill & Gloria Gaither With The Homecoming Friends 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44805 (17.98 DVD) 

LIVE AT STURGIS 2006 Nickelback 
FING HOME MEDIA/KOCH VISION VIDEO 26506 EX (19.98 OVO) 

WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES 
. UMBIA MUSIC VIDEO /SONY MUSIC VIDEO 722727 (19.98 DVD) 

GOOD GIRL GONE BAD LIVE 
F JAM HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001136109 (14.98 DVD) 

LIVE AT WEMBLEY STADIUM 
A. SONY MUSIC VIDEO 735575 (19.98 DVD) 

Rush 

111 

30 

Beyonce 0 
Four Tops 

Elton John 

Celine Dion © 

The Beatles /Cirque du Soleil 

John Mayer 

Rihanna 

Feo Fighters 

19 29 34 LIVE AID 
` WARNER STRATEGIC MARKETING/WARNER MUSIC VISION 970383 (39.98 DVD) 

Various Artists 10 

THE REAL THING: IN PERFORMANCE 1964 -1981 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 000645309 (14.98 DVD) 

REFLECTIONS: THE DEFINITIVE PERFORMANCES 1964 -1969 
MOTOWN PRODUCTIONS /UNIVERSAL MUSIC 8 VIDEO DIST. 000796109 (14.98 DVD) 

DEFINITIVE PERFORMANCES 1963 -1987 
MOTOWN PRODUCTIONS /UNIVERSAL MUSIC 8 VIDEO DIST. 000797609 (14.98 DVD) 

23 10 1D 
THE WHO AT KILBURN 1977 
'.'AGE ENTERTAINMENT 5145 (24.98 DVD) 

AT THE COLISEUM 
SYCO /COLUMBIA MUSIC VIDEO /SONY MUSIC VIDEO 740062 (14.98 DVD) 

ONE NIGHT ONLY 
EAGLE VISION /EAGLE ROCK 30059 (14.98 OVO) 

Marvin Gaye 

The Supremos 

Smokey Robinson & The Miracles 

The Who 

II Divo 

Bee Gees 

g L; TITLE 
c, ARTIST (IMPRINT) PROMOTION LABEL) El LIVE YOUR LIFE 

Ti FEAT RIHANNA L, - Yr. "HAND HUSTLFJIDJMCJATANTIC 

LOVE STORY 
TAYLOR SWIFT BIG MACHINE 

2 13 

2 1 20 

NE-ENTRY 

RE-BRRt 

NEW 

RE-ENTRt 

IIVENTRY 

9- 

JUST LIKE ME 
JAMIE FOXX FEATURING T.I. J /RMG 

HEARTLESS 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

SOBER 
PINK LAFACE/JLG 

THINKING OF YOU 
TY PERRY CAPITOL 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS DOGHOUSE/DGC /INTERSCOPE 

PUT IT ON YA 
PLIES FEAT. CHRIS J BIG GATES /SLIP -N- SLIDE /ATLANTIC 

ANSWER 
SARAH MCLACHLAN ARISTA/RMG 

10 7 6 
LIGHT ON 
DAVID COOK 19 /RCA/RMG 

11 7 

5 7 

I DON'T CARE 
FALL OUT BOY ISLAND /IDJMG 

REHAB 
RIHANNA SRP /DEF JAM /IDJMG 

FREEZE 
T -PAIN FEAT. CHRIS BROWN KONVICT /NAPPY eOY /JIVE /JLG 

14 3 3 
YOU FOUND ME 
THE FRAY EPIC 

16 
®DIVA 

BEYONCE MUSIC WORLD /COLUMBIA 

76 6 10 
SINGLE LADIES (PUT A RING ON IT) 
BEYONCE MUSIC WORLD /COLUMBIA 

17 19 3 
GOTTA BE SOMEBODY 
NICKELBACK ROADRUNNER /RRP 

18 

19 

20 9 

21 18 6 

AMERICA'S SUITEHEARTS 
FALL OUT BOY DECAYDANCE/FUELED BY RAMENASLANDADJMG 

POP CHAMPAGNE 
macs NM BROW FEAT JUB/ SNOW Ole BOYMYANSAL MOTON 0AJEE4E1 

GOD LOVE HER 
TOBY KEITH SHOW DOG NASHVILLE 

CHICKEN FRIED 
ZAC BROWN BAND HOME GROWN /ATLANTIC /BIG PICTURE 

22 
CICIRCUS 

BRITNEY SPEARS JIVE /JLG 

23 17 8 
COUNTRY BOY 
ALAN JACKSON ARISTA NASHVILLE 

24 
=ABOUT A GIRL 

THE ACADEMY IS... DECAYDANCE/FUELED BY RAMEN /RRP 

26" 15 10 
BROKEN 
LIFEHOUSE GEFFEN /INTERSCOPE 

Alt 

ARTIST TITLE 

T.I. FEAT. RIHANNA LIVE YOUR LIFE 

FALL OUT BOY AMERICA'S SUITEHEARTS 

THE ACADEMY IS... ABOUT A GIRL 

MILEY CYRUS, FLY ON THE WALL 

AKON RIGHT NOW (NA NA NA) 

THE ALL- AMERICAN REJECTS GIVES YOU HELL 

DAVID COOK LIGHT ON 

KANYE WEST HEARTLESS 

PINK, SOBER 

JAMIE FOXX FEAT. T.I., JUST LIKE ME 

FALL OUT BOY, I DON'T CARE 

THE FRAY YOU FOUND ME 

RIHANNA REHAB 

BEYONCE SINGLE LADIES (PUT A RING ON IT) 

GOTTA BE SOMEBODY 

TAYLOR SWIFT LOVE STORY 

PINK SOBER 

LIFEHOUSE BROKEN 

KATY PERRY, THINKING OF YOU 

THE KILLERS. HUMAN 

BEM 
JIM JONES S RON BROWZ FEAT. JUELZ SANTANA. POP CHAMPAGNE 

JAMIE FOXX FEAT. T.I.. JUST LIKE ME 

T -PAIN FEAT. CHRIS BROWN FREEZE 

NE -YO MAD 

FABOLOUS I CAN'T HEAR THE MUSIC 

BUSTA RHYMES FEAT. RON BRO ARAB MONEY 

BRANDY, LONG DISTANCE 

BEYONCE DIVA 

T.I. FEAT. RIHANNA LIVE YOUR LIFE 

KERI HILSON FEAT. LIL WAYNE, TURNIN ME ON 

44 Go to www.billboard.biz for complete chart data 

TITLE 
3 w3é ARTIST (IMPRINT.' PROMOTION LABEL) 

O 
2 10 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE MUSIC VÍUH.D GULJNIUTAI 

1 13 
JUST DANCE 
LADY MM FEAT CNDT091885 (STREAMLINE KONLNCCHERRYIREEMIENSCu: 

5 12 
LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC, 

4 3 15 
LIVE YOUR LIFE 
TI. FEAT. RIHANNA (OFF JAM/GRAND HUSTLE/IDJMG/ATLANTIC1 

$ 4 17 WOMANIZER 
BRITNEY SPEARS (JIVE/JLG) I 8 7 
CIRCUS 
BRITNEY SPEARS (JIVE /JLG) 

O 7 8 
HEARTLESS 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

SOBER 
PINK (LAFACE /JLG) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

LET IT ROCK 
KEVIN RUDOLF FEAT. LL WAYNE (CASH MONEYAINNERSAL REPUBLIC i 

o 
9, 

10 

12 

6 

9 

8 

20 

23 

17 10 
GIVES YOU HELL 
THE ALL- AMERICAN REJECTS (DOGHOUSE /DCC 'NTERSCOPE 

I 

12 10 22 
HOT N COLD 
KATY PERRY (CAPITOL) 

13 13 17 GOTTA BE SOMEBODY 
NICKELBACK( ROADRUNNER /RRP) 

14 11 17 RIGHT NOW (NA NA NA) 
AKON )KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

(ID 
I HATE THIS PART 

THE PUSSYCAT DOLLS ( INTERSCOPE) 
19 10 

6 10 
UNTOUCHED 

THE VERONICAS (ENGINEROOM /SIRE/WARNER BROS 

21 7 
YOU FOUND ME 
THE FRAY (EPIC) 

27 2 

:á19 15 20 

20 14 15 

21 18 13 

CD2312 

23 22 18 

O 25 4 

26 5 

GREATEST 
GAINER 

*W 

*W 

W 

MY LIFE WOULD SUCK WITHOUT YOU it KELLY CLARKSON (RCA/RMG)_ 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE /ATLANTIC) 

LOVE LOCKDOWN 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

REHAB 
RIHANNA (SRP /DEF JAM /IDJMG) 

LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

MISS INDEPENDENT 
NE -YO (DEF JAM /IDJMG) 

THINKING OF YOU 
KATY PERRY (CAPITOL) 

GREEN LIGHT 
JOHN LEGEND FEAT ANDRE 3000 (G.O.O.D. /COLUMBIA) 

1*1 

L*t 

. 
TITLE 

Ng ARTIST (IMPRINT; PROMOTION LABEL) 

GOTTA BE SOMEBODY 
NICKELBACK R DAHRLr NNL R Z.HPI 

HOT N COLD 
KATY PERRY 1111.. 

2 

o 
6 

O 

O 

2 18 

3 44 

6 9 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

YOU FOUND ME 
THE FRAY (EPIC) 

5 31 
SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

LIGHT ON 
DAVID COOK (19 /RCA /RMG) 

SO WHAT 
PINK (LAFACE /JLG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) 

WHAT ABOUT NOW 
OAUGHTRY (RCA/RMG) 

LOVE REMAINS THE SAME 
GAVIN ROSSOALE ( INTERSCOPE) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

ADDICTED 
SAVING ABEL (SKIDDCONIRGIN /CAPITOL) 

BROKEN 
LIFEHOUSE )GEFFEN /INTERSCOPE) 

LET ME BE MYSELF 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

LET IT ROCK 
KEVIN RUDOLF FEAT. U. WAYNE (CASH MONEY UNIVERSAL REPUBLIC) 

7 15 

4 23 

8 10 

9 II 31 

10 9 40 

11 10 24 

12 13 17 

13 12 28 

15 18 

18 13 

O 28 2 

'.9 17 L. 

tii/ 
22 

21 

k24 8 

23 11 

25 12 

SOBER 
PINK (LAFACE /JLG) 

HUMAN 
THE KILLERS )ISLAND /IDJMG) 

MY LIFE WOULD SUCK WITHOUT YOU it KELLY CLARKSON (RCA AMA( 

FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTE /ILG /ATLAN'E/ 

19 12 
LOVERS IN JAPAN 
COLDPLAY (CAPITOL) 

WHERE I STOOD 
MISSY HIGGINS (ELEVEN: /REPRISE) 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA )RCA/RMG) 

W 

L*I 

W 

17 

14 

JUST DANCE 
LAM MM FEAT COLBY OONM ISTREAMLINEXOIANEKl RIYEFMERSCOR 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (OOGHOUSENGC/INTERSCOPEI A`+ 

WITHOUT YOU 
HINDER (UNIVERSAL REPUBLIC) 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nielsen 
GDS 

nielsen 
SoundScan 

2 

gWA Wap w TITLE 
33 ' ARTIST (IMPRINT / PROMOTION LABEL) 

2 28 rn VIVA LA VIDA 
COLOPLAY (CAPITOL) 

THE TIME OF MY LIFE 
DAVID COOK (19 /RCA/RMG) 

36 

3 25 

O 4 32 

6 5 55 

8 6 42 

O 

® 

7 24 

IU 1.1 

8 48 

9 19 

11 15 

12 22 

I'M YOURS 
JASON MRAZ )ATLANTIC /RRP) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC EPIC) 

LOVE SONG 
SARA BAREILLES (EPIC) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

CRUSH 
DAVID ARCHULETA E _r. 

LOVE STORY 
TAYLOR SWIFT - .'.I.:._ 

FEELS LIKE TONIGHT 
OAUGHTRY (RCA/RMG) 

GREATEST 
GAINER 

WHAT ABOUT NOW 
DAUGHTRY (RCA/RMG) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

WHERE I STOOD 
MISSY HIGGINS (ELEVEN: /REPRISE) 

13 14 
LOVE REMAINS THE SAME O 
GAVIN ROSSOALE ( INTERSCOPE) 

14 14 21 

0 > 16 14 

O 15 20 

17 17 15 

O 19 

19 18 

O 21 10 

21 20 17 

O 22 22 

4:D 24 

O 23 

0` 25 

4 

UNCONDITIONAL 
SIMON COLLINS (RAZOR 8 TIE) 

IT'S GROWING 
JAMES TAYLOR (HEAR /CMG) 

WHAT DO I DO WITH MY HEART 
EAGLES (ERC) 

MY LOVE 
CELINE DION (COLUMBIA) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

12 
SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

ONE STEP AT A TIME 
JORDIN SPARKS (19 /JIVE /JLG) 

5 

2 

4 

U WANT ME 2 
SARAH MCLACHLAN (ARISTA /RMG) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER. RRP) 

NEVER FAR AWAY 
JIM BRICKMAN FEAT. RUSH OF FOOLS (TIME LIFE) 

CHASING PAVEMENTS 
ADELE XL /COLUMBIA) 

' 

L*T 

MODERN ROCK- 

, gE o 
TITLE 

zJ 3 WARTIST (IMPRINT PROMOTION LABEL) 

© 2 15 

3 19 

6 19 

5 16 

6 4 30 

3 

O 

7 27 

11 

12 10 

O 12 

25 

17 

16 

16 

8 

O 13 17 

O 16 7 

O 19 11 

SEX ON FIRE 
KINGS OF LEON (RCA. RL' -- 

LOVE HURTS 
INCUBUS (IMMORTAL /EPIC) 

SECOND CHANCE 
SHINEDOWN (ATLANTIC) 

BREAKDOWN 
SEETHER (WIND -UP) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) 

I DON'T CARE 
APOCALYPTICA FEAT. ADAM GONTIER (20-20/JIVE/KG) 

YOU'RE GONNA GO FAR, KID 
THE OFFSPRING (COLUMBIA) 

GET ON YOUR BOOTS 

SOMETIME AROUND MIDNIGHT 
THE AIRBORNE TOXIC EVENT (MAJORDOMO /SHOUT! FACTORY; 

'r 

GREATEST 
GAINER 

FEEL GOOD DRAG 
ANBERLIN (UNIVERSAL REPUBLIC) 

INDESTRUCTIBLE 
DISTURBED (REPRISE) 

18 DAYS 
SAVING ABEL )SKIDOCO/VIRGIN /CAPITOL) 

KRISTY, ARE YOU DOING OK? 
THE OFFSPRING (COLUMBIA) 

DO WHAT YOU DO 
MUDVAYNE )EPIC) 

SPACEMAN 
THE KILLERS (ISLAND /IDJMG) 

KIDS 
MGMT COLUMBIA) 

17 15 23 
RE- EDUCATION (THROUGH LABOR) 
RISE AGAINST )DGC /INTERSCOPE) 

UNDEAD 
HOLLYWOOD UNDEAD (ABM /OCTONE /INTERSCOPE) 

DIRT ROOM 
BLUE OCTOBER )UNIVERSAL MOTOWN) 

18 14 15 

O 24 4 

20 17 11 

27 4 

® 35 2 

® 20 8 

21 8 

25 7 

YOU BETTER PRAY 
THE RED JUMPSUIT APPARATUS (VIRGIN /CAPITOL) 

AUDIENCE OF ONE 
RISE AGAINST (DGC /INTERSCOPE) 

LIFELINE 
PAPA ROACH (EL TONAL/OGC /INTERSCOPE) 

ULYSSES 
FRANZ FERDINAND (DOMINO /EPIC) 

SOMETHING IN YOUR MOUTH 
NICKELBACK (ROADRUNNER/RRP) 

CYANIDE 
METALLICA (WARNER BROS.) 

L*f 

Data for week of FEBRUARY 7, 2009 CHARTS LEGEND on Page 43 

E 
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TOP COUNTRY ALBUMS- 

-1; WO V 3«á31 ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

1 1 1 11 
TAYLOR SWIFT Fearless 
BIG MACHINE 0200 (18.98) CT 

2 2 2 
TAYLOR SWIFT Taylor Swift 
BIG MACHINE 079012 (18 98) e. 

El 

Q 3 3 27 
GREATEST SUGARLAND 
GAINER MERCURY 0112731/UMGN (13.98) 

t ZAC BROWN BAND 
ROARBIG PICTURE /HOME GROWN /ATLANTIC 516931/AG (13.98) 

6 6 
DARIUS RUCKER 
CAPITOL NASHVILLE 85506 (18.98) 

RASCAL FLATTS 
LYRIC STREET 002763 (13.98) 

6 

7 

5 4 

8 8 10 

Love On The Inside 

The Foundation 

Learn To Live 

Greatest Hits Volume 1 

JAMEY JOHNSON 
MERCURY 011237 /UMGN (13.98) 

KENNY CHESNEY 
BLUE CHAIR /BNA 34553/SMN (18.98) 

9 9 9 
CARRIE UNDERWOOD 
19 /ARISTA NASHVILLE I1221/SMN (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

10 

11 

10 

11 

8 

12 

That Lonesome Song 

Lucky Old Sun 

Carnival Ride 

Lady Antebellum 

TOBY KEITH 
SHOW DOG NASHVILLE 022 (18.98) I 12 14 
ALAN JACKSON {ÿ ARISTA NASHVILLE 19943/SMN (18.98) 

14 

14 15 
MIRANDA LAMBERT 
COLUMBIA 78932/SMN (18.98) 

GEORGE STRAIT 
MCA NASHVILLE 010826 /UMGN (13.98) 

13 13 

41) 17 18 

O 16 17 

17 

1- 
20 

22 

23 

24 

15 16 

21 21 

20 19 

19 23 

22 22 

18 20 

23 25 

24 27 

25 29 

That Don't Make Me A Bad Guy 

Good Time 

Crazy Ex- Girlfriend 

Troubadour 

JOEY + RORY 
VANGUARDSUGAR HILL 4050 /WELK (17.98) 

GARTH BROOKS 
PEARL 213 (25 -98 CO/SSA) ±I 

The Life Of A Song 

1 

3 

1 

2 

6 

© 

1 

1 

1 

1 

lo 

The Ultimate Hits © 1 

BLAKE SHELTON 
WARNER BROS- 512911/WRN (18 98) 

TOBY KEITH 
SHOW DOG NASHVILLE 010334/UME (19.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 26908/SMN (18.98) 

EAGLES 
ERC 4500 EX (14.98) 

Startin' Fires 

35 Biggest Hits 

Play 

Long Road Out Of Eden 

VARIOUS ARTISTS NOW That's What I Call Country 
CAPITOL NASHVILLE /SONY MUSIC /UNIVERSAL 011724/UMGN (18.98) 

TRACE ADKINS 
I'ITOL NASHVILLE 20281 (18.98) 

TIM MCGRAW 
,11E 79086 (14 98) 

BILLY CURRINGTON 
'I HCURY 009550 /UMGN (13.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 76927 (18.98) 

X: Ten 

Greatest Hits: Limited Edition 

Little Bit Of Everything 2 

American Man: Greatest Hits Volume II 3 

The album nets the 

Greatest Gainer (up 

1,000 copies) 

following lead 

singer Jennifer 

Nettles' perform- 

ance on HBO's 

"We Are One: The 

Obama Inaugural 

Celebration at the 

Lincoln Memorial." 

Two volumes of live 

country and blue- 

grass gospel fare 

re-enter after TV 

special airs on Great 

American Country 

Jan. 24. The titles 

also dominate Top 

Bluegrass Albums, 

viewable at 

billboard.biz. 

29 29 30 

30 

wW 
Wa LI ARTIST 3 3..á 3á IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 09070 (18 98) 

Greatest Hits /Every Mile A Memory 2003 -2008 33 40 

30 28 

31 31 

26 26 

35 34 

32 27 32 

33 34 33 

34 28 

35 32 35 

36 36 

37 39 51 

38 37 

39 42 46 

40 

41 

42 

43 

44 

44 42 

40 43 

48 49 

46 47 

38 37 

0 = 
46 55 62 

47 49 44 

® 
49 47 41 

50 53 61 

Title 
di 

2 

KELLIE PICKLER 
19 BNA 22811/SMN (18 98) + 

Kellie Pickier 

ALAN JACKSON 
LEGACY ARISTA NASHVILLE 12228/SONY MUSIC (11,98) 

16 Biggest Hits 

RASCAL FLATTS 
LYRIC STREET 000384 (18.98) 

Still Feels Good 

TIM MCGRAW 
.4 CURB 79118 (11.98) 

Greatest Hits 3 

KEITH URBAN 
CAPITOL NASHVILLE 34713 (18 98) e 

Greatest Hits 

BROOKS & DUNN 
ARISTA NASHVILLE 11163/SMN (18.981 

Cowboy Town 

LEE ANN WOMACK 
MCA NASHVILLE 006025' /UMGN (13.98) 

ROBERT PLANT /ALISON KRAUSS 
HOUNDER 619075' (18.98) 

Call Me Crazy 

Raising Sand III 

JIMMY WAYNE 
VALORY JW 0100 (12.981 

Do You Believe Me Now 

MONTGOMERY GENTRY 
COLUMBIA 22817/SMN (18.98) 

Back When I Knew It All 

JOSH TURNER 
MCA NASHVILLE 008904/SMGN (13.98) 

RANDY HOUSER 
UNIVERSAL SOUTH 011699 (10.98) 

KENNY CHESNEY 
UNA 11457/SMN (18.98) 

Everything Is Fine 

Anything Goes 

Just Who I Am: Poets & Pirates 

CRAIG MORGAN 
BROKEN BOW 7737 (12.98) 

Greatest Hits 

JULIANNE HOUGH 
MERCURY NASHVILLE 011052: UMGN (13.98) 

Julianne Hough 

FAITH HILL 
WARNER BROS. 44230 /WRN (18.98).'/ 

The Hits 

JAMES OTTO 
RAYBAW /WARNER BROS. 49907(WRN 113.98) 

Sunset Man 

JOHNNY CASH 
COLUMBIA/LEGACY 27454/SONY MUSIC (12.98) 

BILL & GLORIA GANIHER WITH THE HOMECOMING FRIENDS 

GAITHER MUSIC GROUP 42736 (13.98) 

Playlist: The Very Best Of Johnny Cash 

Bill Gather PIwell5: Gouty Bluegrass Homecoming Volume One 

GARY ALLAN 
MCA NASHVILLE 008962 /UMGN (13.98) 

Living Hard S 
TIM MCGRAW 
CURB DIGITAL EX (17.98) 

Limited Edition: Greatest Hits: Volumes 1, 2 & 3 

BILL & GLOM GAITHER WRH THE HOMECOMING FRIENDS 

GAITHER MUSIC GROUP 42737 113.98) 
88 Gaiter Preens: Country Bluegrass Homecoming Volme Two 

HEIDI NEWFIELD 
CURB 79087 (18.98) 

What Am I Waiting For 

RICHIE MCDONALD 
LUCID 1191186 (13.98) 

I Turn To You 19 

® 

o 
O 

tr. . TITLE 3 á 3gd PRODUCER (SONGWRITER) 

3 9 

4 4 

1 5 

5 3 

O 1C 

11 

8 12 

9 13 

9 2 

12 14 

e 13 15 

14 16 

15 18 

14 16 19 

20 

24 

24 

22 

25 
SHE WOULDN'T BE GONE 
S.HENDRICKS (C.BATTEN,J.ADAN) 

23 13 
D HUFFM MCBRIOE (A.00RFF,C A ROBBINS,M DAVEY) 

IWK 

DON'T 
HAMBERLAIN,B CURRINGTON IJ BEAVERS -J. SINGLETON) 

COUNTRY BOY 
.1 [GALL (A. JACKSON) 

FEEL THAT FIRE 
I /AVERS,D- BENTLEY )B.WARREN,B_WARREN,B. BEAVERS,. BENTLEY) 

GOD LOVE HER 
- F ITH (T. KEITH,V. MCGEHE) 

DOWN THE ROAD 
ANNON,K.CHESNEY IM.MCANALLY) 

SWEET THING 
D HUFF M. POWELL (K.URBAN.M.POWELL) 

COWGIRLS DON'T CRY 
T. BROWN.R.DUNN,K.BROOKS (RAUNN.EMCBRIDE) 

START A BAND 
F. ROGERS ( D.DAVIDSON,A.GORLEY,K.LOVELACE) 

RIVER OF LOVE 
T. BROWN,G. STRAIT IS CAMP,B.BURNETTE,D. MORGAN) 

WHITE HORSE 
Il CHAPMAN,T.SWIFT (T.SWIFT,L. ROSE) 

IT WONT BE LIKE THIS FOR LONG 
F ROGERS (D. RUCKER,C- DUBOIS,A_GORLEY) 

LET ME 
D HUFF (M. BEESON,D.ORTON) 

LAST CALL 
I BROWN (S.MCANALLY,E ENDERLIN) 

Artist 
IMPRINT 8 NUMBER I PROMOTION LABEL 

Blake Shelton 
0 WARNER BROS /WRN 

Billy Currington 
0 MEHL 

Alan Jackson 
0 ARISTA NASHVILLE 

Dierks Bentley 
O CAPITOL NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

Kenny Chesney With Mac McAnally 
0 BLUE CHAIR /BNA 

Keith Urban 
O CAPITOL NASHVILLE 

Brooks & Dunn Featuring Reba McEntire 
O ARISTA NASHVILLE 

Brad Paisley Duet With Keith Urban 
O ARISTA NASHVILLE 

George Strait 
O MCA NASHVILLE 

Taylor Swift 
O BIG MACHINE 

Darius Rucker 
O CAPITOL NASHVILLE 

Pat Green 
BOB BNA 

Lee Ann Womack 
O MCA NASHVILLE 

DON'T THINK I CANT LOVE YOU 
J RITCHEY (J.OWEN.K.MARVEL,J.RITCHEY) 

ITS AMERICA 
T HEWITL R ATKINS (A. PETRAGLIA,B.JAMES) 

AIR 
POWER 

RIDE 

22 
MORE LIKE HER 
F LIDDELL,M. WRUCKE (M. LAMBERT) 

21 
THAT'S A MAN 
J. STOVER (E.M.HILL,S.D JONES,M.D. SANDERS) 

NOTHIN' TO DIE FOR 
B.GALLIMORE,T.MCGRAW,D,SMITH (C.WISEMAN.L. T. MILLER) 

EVERYTHING IS FINE 
F ROGERS 1J. TURNER) 

I WILL 
WEST,D.PAHANISH (D. PAHANISH,R. L.FEEK) 

SHE'S COUNTRY 
M KNOX (D. MYRICK,B TATUM) 

SHE'S SO CALIFORNIA 
M WRIGHT,G. ALLAN (G.ALLAN,J.RANDALL,J.HANNA) 

ALWAYS THE LOVE SONGS 
M. WRUCKE (D.LMURPHY.G,DUCASI 

31 

25 

23 26 

O 25 

27 

29 

27 

26 28 

Jake Owen 
O RCA 

Rodney Atkins 
CURB 

Martina McBride 
O ALA 

Miranda Lambert 
0 COLUMBIA 

Jack Ingram 
O BIG MACHINE 

Tim McGraw 
O CURB 

Josh Turner 
O MCA NASHVILLE 

Jimmy Wayne 
O VALORY 

Jason Aldean 
O BROKEN BOW 

Gary Allan 
O MCA NASHVILLE 

Eli Young Band 
co REPUBLIC /UNIVERSAL SOUTH 

1 

2 

1 

29 37 

4 

5 

6 

7 

10 

12 

The singer's fifth 

No.1 also marks his 

first set of two 

straight leaders. It 

follows "Home," 

which reigned last 

July, making 

Shelton the 11th solo 

male with at least 

two consecutive No. 

1 songs this decade. 

George Strait's 80th 

career top 10 tips his 

record total to 55 in 

16 the Nielsen 805 era 

(which began in 
17 

January 1990). Alan 

Jackson is second 

during that time 

with 49. 

18 

The trio lands its 

second -highest 

career bow with the 

lead single from its 

sixth studio set, 

"Unstoppable," 

due April 7. 

m 
35 39 

39 40 

36 41 

38 38 

41 42 

42 46 

47 54 

O 45 50 

O 49 47 

O 48 51 

46 43 49 

46 45 

TITLE 
PRODUCER (SONGWRITER) 

I TOLD YOU SO 
M BRIGHT (R. TRAVIS) 

MARRY FOR MONEY 
ROGERS (D.TURNBULL,J. MELTON) 

HOW 'BOUT YOU DON'T 
UEAVERS IS NIELSON.V MOVEHE..1 STOVER) 

GREATEST 
GAINER 

HERE COMES GOODBYE 
C SLIGHT 

WHERE I'M FROM 
D GEHMAN ATHERS. 

FOREVER 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

Carrie Underwood 
O 19 /ARISTA NASHVILLE 

Trace Adkins 
oO CAPITOL NASHVILL: 

The Lost Trailers 
O BNA 

Rascal Flatts 
LYRIC STREET 

Jason Michael Carroll 
O ARISTA NASHVILLE 

John Michael Montgomery 
J M MONTGOMERY B. GALLIMORE (J.TSLATERI O STRINGTOWN 

CHEATER CHEATER 
C JACKSON ( R.L.FEEK,J.MARTIN,K.OSMUNSON,W. VARBLE) 

CRY CRY ('TIL THE SUN SHINES) 
T BROWN (H.LINDSEY,A. MAYO,C.LINDSEY,M.GREEN) 

BELONGS TO YOU 
T GENTRY,J.LEO (D- BERG,R.RUTHERFORD,T SHAPIRO) 

Joey + Rory 
O VANGUARD SUGAR HILL NINE NORTH 

Heidi Newfield 
O CURB 

Emerson Drive 
O MIDAS VALOR, 

BROTHERS Dean Brody 
A ROVEY (D. BRODY) O BROKEN BOW 

BEST DAYS OF YOUR LIFE 
C LINDSEY (K. PICKLER,T. SWIFT) 

THESE ARE THE GOOD OLD DAYS 
J OTTO,J.RICH (J.OTTO,S.LAWSON) 

Kellie Pickier 
O 19 /BNA 

James Otto 
O WARNER BROS. WRN 

SPACE Sarah Buxton 
5 BUXTON IS BUXTON. C.CANNON,L.WHITE) LYRIC STREE 

WHAT IT TAKES 
K FOLLESE.B.ALLEN ( A. GREGORY. L, BRICE ,K.JACOBS,J.LEATHERS,G.CROWE) 

Adam Gregory 
o MIDAS /BIG MACHIN( 

TELLURIDE Josh Gracin 
S JAMES (B.JAMES,TVERGES) O LYRIC STREET 

GOD MUST REALLY LOVE ME 
PO'DONNELL,C. MORGAN (J.COLLINS,T.VERGES) 

WHATEVER IT IS 
K. STEGALL.Z.BROWN (Z BROWN,W.DURRETTE) 

LIKE A WOMAN 
R GOOD (J.O'NEAL,S. BENTLEY,J FEMINO) 

Craig Morgan 
Co BNA 

Zac Brown Band 
O HOME GROWN (ATLANTIC -BIG PICTURE 

Jamie O'Neal 
O. 172o 

THAT'S HOW IT STILL OUGHTA BE Trent Tomlinson 
REYNOLOS.T.TOMLINSON (TTOMLINSON,J COLLINS. T.SHAPIRO) CAROLWOOD 

ANOTHER YOU 
I RICH (J. RICH,M. GREEN) 

WHAT IF IT ALL GOES RIGHT 
J. RICH (S. SMITH ,T. HANCHEROFF,T. HYLER) 

EVERYTHING 
J. DEMARCUS (MARCEL) 

CD 50 `R VSHAW,PWORLEY (D HAYWOOD,C KELLEYH SCOTT.T DOUGLAS) 

IRUNTOYOU 

0 ® 
51 48 

ONE IN EVERY CROWD 
B CHANCEY (E. MONTGOMERYI.DEAN,K.TRIBBLE) 

GOOD LORD WILLING 

John Rich 
0 WARNER BROS /WRN 

Melissa Lawson 
O WARNER BROS. /WS'. 

Jessica Andrews 
CARSLWOOD 

Lady Antebellum 
oO CAPITOL NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Little Big Town 
JULE BIG TOWN.WKIRKPATRICK (K .FAJRCHILD,W KIRKPATRICK.K.SCHALPMAN,PSWEETJ WESTBROOK) O CAPITOL NASHVILLE 

26 

27 

28 

29 

AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

111C1tiC11 IllCISC11 

BDS SoundScan Billboaral® 
FEB 

7 
2009 

W Ño 

H 
ga 

sf 
Éio 

áó 
;Leg 

o 

ma 
¢ó 
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38 1 

N Eat 

ís3 

2 

5,115 ARTIST 
A_v3 á 31; ,./oLut/L .c YUMAFR . DISTRIBUTING LABEL (PR)0 

6 
KEYSHIA COLE 

N 012395/IGA 13.9 

.a JAMIE FOXX 

18 

11 

10 

19 

8 

8 

34 

13 

18 

22 

11 

BEYONCE 
MUSIC WORLD /COLUMBIA 19492/SONY MUSIC (15 98) 

SOUNDTRACK 

GREATEST 
GAINER 

981 

KANYE WEST 
AM 012198` /IDJMG (13.98) 

ANTHONY HAMILTON 
ILG (18.98) 

MARIAN CAREY 
ONY MUSIC (18.98) 

A Different Me 

Intuition 

I Am...Sasha Fierce 

Notorious 

808s & Heartbreak I 
The Point Of It All 

The Ballads 

PLIES 
BIG GATES /SLIP -N- SLIDE/ATLANTIC 515812/AG (18.98) O 

T.I. 
GRAND HUSTLE /ATLANTIC 512267`/AG (18.98) O 

SEAL 
143 515868/WARNER BROS. (18.98) 

LUDACRIS 
DTP /DEF JAM 012020' /IDJMG (13.98) 

NE -YO 
DEF JAM 011410` /IDJMG (13.98) 

MUSIO SOULCHILD 
ATLANTIC 512335/AG 18.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 012334/UMRG 13.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 011977`/UMRG (13.98) 

JOHN LEGEND 
G.0.0.0. /COLUMBIA 13740`/SONY MUSIC (18.98) O 

JAZMINE SULLIVAN 
J 32713/RMG (15.98) 

YOUNG JEEZY 
CTE /DEF JAM 011536*/IDJMG (13.9 

Da REAList 

Paper Trail 

Soul 

Theater Of The Mind a 
Year Of The Gentleman 

onmyradio 

Freedom 

Tha Carter Ill 

Evolver 

Fearless 

The Recession 

4 

2 

T-PAIN 
KONVICT /NAPPY BOY /JIVE 31630/JLG (18.98) O+ 

HEATHER HEADLEY 
EMI GOSPEL 26512 (17.98) 

RIHANNA 
SRP /DEF JAM 008968` /IDJMG (13.98) 

JENNIFER HUDSON 
ARISTA 06303 /RMG (18.98) O+ 

COMMON 
G.O.0.D. /GEFFEN 011986`/IGA (13.98) 

BRANDY 
KNOCKOUT /E1 /EPIC 27271/SONY MUSIC (15.98) 

VARIOUS ARTISTS 
UNIVERSAL MOTOWN /EMI /SONY MUSIC 012489/UME (18.98) 

Thr33 Ringz 

Audience Of One 

Good Girl Gone Bad 

Jennifer Hudson 

Universal Mind Control 

Human 

NOW That's What I Call Motown 

His appearances on 

"Oprah" and " arry 

King Live" Jan.19 

send his covers 

album soaring by 

56% and back into 

the top 10 afl 

six -week at - 

te- 

'271i,, id 
After debuting at 

No. 8 last month, 

the rapper nets his 

first increase as the 

set's current single 

climbs 50 -44 on the 

Billboard Hot 100 

and 63 -49 on Hot 

R&B /Nip -Hop 

Songs. 

46 
As with other 

Obama- inspired 

retail surges, his 

inauguration lifts 

this Hidden Beach 

compilation by 

303% on this tally. 

_rsW 3 at__ B 35 8 

i1131 27 

rie 

26 <- 

31 27 23 

ARTIST 
A 99MPER CISTRIBUTING LABEL (PRICE) 

SOUNDTRACK 
J6936 /SONY MUSIC 115.98/ 

SOULJA BOY TELL'EM 
'_IPARK/INTERSCOPE 012388`/IGA (13.98) 

SCARFACE 
-A -LOT /RAP -A -LOT 4 LIFE 515832 /ASYLUM (18.98) 

MARY MARY 
/LOCK/COLUMBIA 28087' /SONY MUSIC (15.98) O* 

AVANT 
VTOL 07582 (18.98) 

BRUTHA 
É GOODFELLAS /DEF JAM 012390/IDJMG (12.98) 

LIL WAYNE & DJ DRAMA 
APHILLIATES 63278 (17.98) 

THE GAME 
GEFFEN 011465`/IGA (13.98) 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 011793'/IGA (13.98) 

USHER 
LAFACE 23388/JLG (18.98) 

32 28 s ? 

;33 3 

85 

36 34 

37 33 

54 

MARVIN SAPP 
VERITY 09433/JLG (17.98) 

E -40 
SICK WID IT /BME/REPRISE 412540/WARNER BROS.(18.98) 

ALICIA KEYS 
MBK/J 11513 * /RMG (18.98) O+ 

Title sLTA 
w wo 

Cadillac Records -- 
iSouljaBoyTellem 

Emeritus 

The Sound 

Avant 

Brutha 

Gangsta Grillz: Dedication 3 

LAX 

Something Else gri 
Here I Stand IN 1 

Thirsty 4 

The Ball Street Journal 

As I Am 

39 35'';.íp, DJ KHALED PRESENTS ACE HOOD 
WE THE BEST /DEE JAM 011773`/IDJMG (10.98) 

itk 48 39 

er 41 43 

30 19 

AO 

92 - 5 

KEYSHIA COLE 
CONFIDENTIAL/IMANI /GEFFEN 009470 /IGA (13.98) 

ERIC BENET 
FRIDAY /REPRISE 511399/WARNER BROS. (18.98) 

DJ SKRIBBLE 
THRIVEDANCE 90799/THRIVE (18.98) 

SLIM 
M3 516391 /ASYLUM (18.98) 

Gutta 

Just Like You 

Love & Life 

Total Club Hits 2 

Love's Crazy 

RAPHAEL SAADIO The Way I See It 
COLUMBIA 08585' /SONY MUSIC (15.98) 

JAHEIM Classic Jaheim Vol. 1 
DIVINE MILL 516814 /WARNER BROS. (18.90) 

PACE 
SETTER 

VARIOUS ARTISTS Yes We Can: Voices Of A Grassroots Movement 
HIDDEN BEACH 00070 (18.98) 

DJ KHALED 
WE THE BEST /TERROR SQUAD 4564/E1 (17.89) 

We Global 

JOE 
563 00003 /KEDAR (17.98) 

Joe Thomas, New Man 

0-TIP 
UNIVERSAL MOTOWN 012213`/UMRG (13.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 010313`/IGA (13.98) pO 

The Renaissance 

Growing Pains 

FEB 
7 Billboard.. 

AIRPLAY 
MONITORED BY 

niclticn 
BDS 

SALES DATA 
COMPILED BY 

nicken 
SoundScan 

TITLE 
ARTIST NI, . 

1 16 
SINGLE LADIES (PUT A RING ON IT) 

11 BEYONCE (MUSIC WORLD /COLUMBIA) 

10 

w 11 

13 

7 

HEARTLESS 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) ItY 
LIVE YOUR LIFE 

T I FEAT REIAINA (DEF JAIWGRAND NUSOLEXIMGATLAMIC 

SHE GOT HER OWN 
NE-SO FEAT. JAMIE FOUS E FASHIONS (DEE JAMADJr: 

CHOPPED SKREWED 
T -PAIN FEAT. WORMS (KONVICT/NAPPY BOY /JIVE)L. 

DIVA 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ROCKIN' THAT THANG 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

JUST LIKE ME 
JAMIE FOOD FEAT. T.I. (J /RMG) 

PUT IT ON YA 
PLIES FEAT. CHRIS J (BIG GATES/SLIP- N- SLIDE/ATLANI 

TURNIN ME ON 
KERI HILSON ERAL UL WAYNE (MOSLEY/ZONE 4R11EtiSCOPE) 

4 
ONE MORE DRINK 
LUDACRIS CO- STARRING T-PAIN (DTP /DEF JAMADJMG) 

TRADING PLACES 
USHER (LAFACE/JLG) 

21 

20 

15 

14 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.0.O.D. /COLUMBIA) 

PLAYA CARDZ RIGHT 
KEYSHV COLE FEAT 2PAC (AMARLIIMMIGEFFEWIITERSCOPE) 

BEEP 
BOBBY VAIJNIND FFJU YUNGJOC (ffiU KOUAOFEM6/GAPOOL) 

YOU COMPLETE ME 
KEYSHIA COLE (IMANI/GEFFEN /INTERSCOPE) 

11 

11 

WHATEVER YOU LIKE 
T.I. (GRAND HUSTLE /ATLANTIC) 

19 

24 

MISS INDEPENDENT 
NE -Y0 (DEF JAM /IDJMG) 

15 
IFULEAVE 
MUSIO SOULCHILD FEAT. MARY J. ELIGE (ATLANTIC) 

1 

14 

MAD 
NE -Y0 DEF JAM /IDJMG) 

LOST 
GORILLA ZOE ( BLOCK/8AD BOY SOUTH /ATLANTIC) 

STANKY LEGG 
GS BOYZ (SWAGG TL- NE /BATTERY) 

3 JUMPING (OUT THE WINDOW) 
a RON BROWZ ' AL MOTOWN) 

2 

10 

11 

12 

1 17 

4 20 

3 19 

5 33 

9 15 

6 20 

7 28 

S 37 

10 23 

11 39 

12 23 

15 9 

16 8 

13 20 

18 11 

9 

18 11 18 

4 

19 15 20 

27 5 

25 10 

22 11 

46 I Go to www.billboard.biz for complete chart data 

TITLE 
ARTIST IMPRINL Ri I. UTlON L ABEL 

#15 IFULEAVE 
MUSIQ SOULCHILD FEAT. MARY J BL AGE -'. 

HERE I STAND 
USHER (LAFACE/KG) 

WHEN IT HURTS 
AVANT (CAPITOL) 

THE SWEETEST LOVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

SPOTLIGHT 
JENNIFER HUDSON (ARISTA/RMG) 

THERE GOES MY BABY 
CHARLIE WILSON (JIVE /JLG) 

COOL 
wBNDN NMEI.ION R AT. DAVE Ma NWT:Rs MLSri5A SO WAG) 

NOTHING LEFT TO SAY 
MINT CONOmON (CAGED BIRD /IMAGE) 

HEAVEN SENT 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

NEED U BAD 
JAZMINE SULLIVAN (J /RMG) 

YOU'RE THE ONLY ONE 
ERIC GENET (FRIDAY /REPRISE/WARNER BROS.) 

MISS INDEPENDENT 
NE -YO DEF JAM 1111,161 

GREATEST 
GAINER 

PLAYA CARDZ RIGHT 
KEYSHIA COLE (EAT ZPIG (ONNUITA KGEFFENIVE ÖCIPE) 

LONG DISTANCE 
BRANDY (EL EPIC) 

LOVE THAT GIRL 
RAPHAEL SAADIO (COLUMBIA) 

WE NEED TO ROLL 
JOE (563 / KEDAR) 

CHOCOLATE HIGH 
INDIA.ARIE FEAT. MUSIO SOULCHILD (UNIVERSAL REPUBLIC) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.O.O.D. /COLUMBIA) 

I NEED A LOVE SONG 
KENNY'BABYFACE' EDMONDS (MERCURY /IDJMG) 

FROM MY HEART TO YOURS 
LAURA IZIBOR (ATLANTIC) 

IF THIS ISN'T LOVE 
JENNIFER HUDSON (ARISTA/RMG) 

LOVELY 
CASE (INDIGO BLUE) 

LIONS, TIGERS & BEARS 
JAZMINE SULLIVAN (J /RMG) 

BUST YOUR WINDOWS 
JAZMINE SULLIVAN (J /RMG) 

JUST LIKE ME 
JAMIE F003 FEAT. T.I. (J /RMG) 

? 2 _ 

TITLE 
ARTIST '.I; -- , 

HEARTLESS 
KANTE WEST p'..;.., - (ELLNDEFJAM/IDJMG) 

SINGLE LADIES (PUT A RING ON IT) 
11 BEYONCE (MUSIC WORLD /COLUMBIA) 

2 1, LIVE YOUR LIFE 
TI MC I5MNUA (DEF JAM'CAN UHUS7LFitzl WATLANHC) l'+ 

4 
16 

JUST DANCE 
LADY GAGA ( SCOPE) 

MAD 
VE -YO (DEF JAM /IDJMG) 

1101 5 

ti] 

13 
ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP /DEF JAMADJMG) 

10 7 
DEAD AND GONE 
F.I. FAT JUMP. 111413131102 (GRAM) HUSTLE/ARAM) 

CI 9 a 
POP CHAMPAGNE 
N4JOBAROMNONAAThERBO /AM85ALMTONCH UA80,E1) 

8 25 
WHATEVER YOU LIKE Itr T.I. (GRAND HUSTLE /ATLANTIC) 

1,10 6 18 
RIGHT NOW (NA NA NA) 
IKON (KONVICT/UPFRONT /SRC/UNIVERSAL MOTOWN) 

11 11 22 
MISS INDEPENDENT 
1E -Y0 (DEE JAM /IDJMG) 

12 

1111 16 

el 21 

15 

13 

14 ri 20 

9 17 

20 
GREEN LIGHT 
JOHN LEGEND FEAT ANDRE 30001 G.O.O.DJCOLUMBIAI 

4 BEAUTIFUL 

CRACK A BOTTLE 

7 
TURNIN ME ON 

10 
CHOPPED 'N' SKREWED 
--PAIN FEAT. UDACRIS (KONVICT /NAPPY BOY /JIVE/JLG) 1l 

21 
MRS. OFFICER 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

ROCKIN' THAT THANG 
-HE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

6 

26 
CANT BELIEVE IT 
- -PAIN FEAT. LL WAYNE (KONVICT /NAPPY BOY /JR/UJLG. 

18 19 

30 2 

19 10 

27 5 

25 6 ® PUT IT ON 
PLEB PEAT. CHRIS J (YA BIG GATES5LIP- N- SIJDF/ATLANTIC) 

LOVE LOCKDOWN 
KAM WEST ;ROC- A- FELLA/DEF JAM /IDJMG. 

DIVA 
IEYONCE (MUSIC WORLD /COLUMBIA) 

REHAB 
RIHANNA (SRP /DEF JAM /IDJMG) 

DAY 'N' MITE 
KID CUOI (FOOL'S GOLD /DOWNTOWN) 

MOVE (IF YOU 'W'ANNA) 
MIMS (AMERICAN KING /CAPITOL) 

14 

16 5 

11 

18 

25 

21 8 

TITLE 
ARTIST ": AGO/LOTION LABEL 

alHEARTLESS 
KARL/ WET EELLA/DEFJAM /IDJMG) 

LIVE YOUR LIFE 
I I FEAT. RIHAU I/A i44/GRAND HUSTLEADJMGATLANTIC) 

POP CHAMPAGNE 
11,1 JONES á BON BROW (ETHER BOYA PAVERSAL MOT0A'WCOLIAWWEI) 

ONE MORE DRINK 
I UUACRIS CO- STARRING T -PAIN (DTP /DEF JAM /IDJMG) 

WHATEVER YOU LIKE ice' 
= =x aP 
='r ñów 

m há 
rcI 

MRS. OFFICER m 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) <E 

óvß 

LE/ATLANTIC) 

DEAD AND GONE 
FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE /ATLANTIC) 

PUT IT ON YA 
PLIES FEAT. CHRIS J (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

CRACK A BOTTLE 
EMINEM, DR. ORE E 50 CENT (SHADY /AFTERMATWINtERSCOPE) 

LOST 
GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) 

MOVE (IF YOU 'W'ANNA) 
MIMS (AMERICAN KING /CAPITOL) 

AINT I 
YUNG LA- FEAT, YOUNG ORS & T I 99/';n HUSTLE INTERSCOPE) 

GREATEST 
GAINER 

MY PRESIDENT 
YOUNG JEEZY FEAT NAS . C TE/DEF JN4j DAIG) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN /CASH MGNLY, UNIVERSAL MOTOWN) 

JUMPING (OUT THE WINDOW) 
RON BROWZ (ETHER BOY /UNIVERSAL MOTOWN) 

STANKY LEGG 
GS BOY2 (SWAGG TEAM /JIVE/BATTERY) 

17 22 
SWAGGA LIKE US 
JAY.Z á TJ. FEAT. BANYE IVFJn A LL WAYNE (ROC-A-H3IANEF JAWOJMG) 

3 
I GET IT IN 
50 CENT (SHADY/AFTERMATH/INTERSCOPE) 

2 THAT'S HOW I GO 
BABY BASH PEAT. MARIO (ARISTA/RMG) 

UNIVERSAL MIND CONTROL 
COMMON FEAT. PHARRELL (G.O.O.D. /GEFFEN / INTERSCOPE) 

KISS ME THRU THE PHONE 
`UU WA BOY TELL EM FEAT. SAMMIE (COWPARKANTERSCOPE) 

RIGHT ROUND 
r LII RIDA (POE BOY /ATLANTIC) 

I RUN 
`.LAM THUG (BOSS HOGG OUTLAWZ/EI) 

NEXT TO YOU 
KE JONES (ICE AGE/ASYLUM) 

BROOKLYN GO HARD 
6e 

JAY -Z FEAT. SANTOBOLD (BAD BOY /ATLANTIC) 

Data for week of FEBRUARY 7, 2009 I CHARTS LEGEND on Page 43 
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AIRPLAY 
MONITORED BY 

nichCn 
ADS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan Billbearel, 

HOT DANCE CLUB PLAY' 

TITLE 
9Có ARTIST 11.IPRINT I PROMOTION LABEL 

2 7 

D 6 

3 10 

7 

9 6 

7 9 

11 10 

8 12 11 

9 

10 

NEVER 
KRISTINE W II! 

IF I WERE A BOY 
BEYDNCE'.IUSIC WORLD /COLUMBIA 

1 

I STAY IN LOVE 
MARIAN CAREY ISLAND /IDJMG 

00H YEAH 
MOBY MUTE 

POKER FACE 
LADY GAGA STREAMUNE /KONLIVE/CHERRYTREEITNTERSCOPE 

THAT'S NOT MY NAME 
THE TING TINGS COLUMBIA 

WHAT I CANNOT CHANGE 
LEANN RIMES CURB 

EAT YOU UP 
BOA SM 

8 8 
SINGLE LADIES (PUT A RING ON IT) 
BEYONCE MUSIC WORLD /COLUMBIA 

9 FAME (THE GAME) 
DONNA SUMMER BURGUNDY 

15 7 

12 10 10 

5 10 

16 7 

13 9 

24 7 

25 4 

18 20 13 

19 19 14 

29 3 

23 8 

26 6 

28 7 

22 13 

T-SHIRT 
SHONTELLE SRP/SRC/UNIVERSAL MOTOWN 

HUMAN 
THE KILLERS ISLAND /IDJMG 

MILES AWAY 
MADONNA WARNER BROS. 

AWAY 
ENRIQUE IGLESIAS FEATURING SEAN GARRETT INTERSCOPE 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA RCA /RMG 

LAST NIGHT A DI SAVED MY UFE (WHILE A DJ GAVE ME IROUBLE) 

LULA FEATURING PAPA JOE KULT 

BRING THE LOVE 
NICKI RICHARDS NICKI RICHARDS 

A TINY SHOE 
JIMMY B. ROBINSON J MUSIC 

WERE THE PET SHOP BOYS 
ROBBIE WILLIAMS WITH PET SHOP BOYS CHRYSALIS 

CIRCUS 
BRITNEY SPEARS JIVE /JLG 

STILL ALIVE 
LISA MISKOVSKY E. A. R.S. /NETTWERK 

IN A SONG 
BOBBY BLUE HADES 

EVERYBODY RISE 
MURIEL FOWLER U- PHONIC 

JOYFUL SOUND 
DEBBY HOLIDAY NEBULA 9 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

. TITLE 
á3 3ó ARTIST IMPRINT/ PROMOTION LABEL 

PROMISE YOU 
DEEP STEP UP IN THE AIR 

30 6 

4., 
27 21 11 

33 4 

36 4 

30 34 4 

39 2 

18 15 

17 15 

4ir 27 

C 44 

ID 40 

IC 43 

D 47 

ci 48 

8 

2 

SWEAT 
ERIN STEVENSON DAUMAN 

NEVER ENOUGH 
CRYSTAL WATERS STRICTLY RHYTHM 

ROOTS BEFORE BRANCHES 
ROOM FOR TWO CURB /WARNER BROS. 

RUNAWAY 
LAUYTRON NET TWERH 

POWER 
PICK 

CANDLE (SICK AND TIRED) 
THE WHITE TE AFFAIR', I :I I I Al. I.!' LtRfll ..l I V 

TWISTED (GOT ME GOIN' ROUND) 
ULTRA NATE ,IdVLR LABEL/TOMMY BOY 

MAGIC TOUCH 
ROBIN THICKE FEAT. MARY J. BLISE STAR TRAK/INTERSCOPE 

NOT FALLING APART 
MAROON 5 A &M /OCTONE /INTERSCOPE 

TIME WILL NEVER (FADE ME AWAY) 
CHRIS THE GREEK PANAMA DJG 

DUST OFF AND DANCE 
HYDRA PRODUCTIONS FEATURING TIFFANY HYDRA 

3 
I SEE FIRE 
CYBERSUTRA FEATURING JACINTA KULT 

3 
FALLING 
CANDICE ALLEY UNIVERSAL/UMRG 

2 
LOVE LOCKDOWN 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

2 
WANNA BE A DJ 
AMBERROSE MARIE CATZ 

NEW 

42 38 6 

43 32 13 

31 

NEW 

OYE PARTY 
1100 CNWLLBRKSBNS WOETA CRAKE DANGEM15K7ABELCOMCAMNLO 

TROUBLEMAKER 
WEEDER DGC /INTERSCOPE 

WOMANIZER 
BRITNEY SPEARS JIVE /JLG 

SO WHAT 
PINK LAFACE /JLG 

m 
m NEW HELL NO 

JUDY TORRES CONTAGIOUS 

SUPERLOVER 
LABELLE VERVE 

ROCK N ROLL TRAIN 
AC/DC COLUMBIA 

IN THE NIGHT 
JIMMY D. ROBINSON PRESENTS CEEVOX J MUSIC 

ONLY ONE 
CHRIS LAKE NERVOUS 

A<r, ARTIST W 

;¿ TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 9 

2 13 

3 3 

4 3 

5 29 

6 75 

8 2 

7 71 

9 39 

10 NEW 

12 25 

12 10 3 

15 33 

e 53 

11 23 

13 18 

14 14 

17 29 

SOUNDTRACK 
SLUMSOG MILLIONAIRE IIIIERSCOPE 012502/1GÁ 

LADY GAGA 
TNT FAME STREAM INLYON W/CHeRVIPEEfAEiSWPE 011805'ÁG4 

DJ SKRIBBLE 
TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE 

JASON NEVINS 
JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 

30H!3 
WANT PHOTO FINISH 511181 

M.I.A. 
KOLA XL/INTERSCOPE 009659" /IGA 

SOUNDTRACK 
UNDERWORLD: RISE OF THE LYCANS LAKESHORE 34055 

METRO STATION 
METRO STATION RED INK 10521 /COLUMBIA 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034' /DOWNTOWN 

COMBICHRIST 
TODAY WE ARE ALL DEMONS METROPOLIS 574* 

STRYKER 
TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/THRIVE 

VARIOUS ARTISTS 
TOTAL WORKOUT THRIVEDANCE 90781 EX/THRIVE 

THOM YORKE 
THE ERASER RMXS XL 404 /BEGGARS GROUP 

DJ SKRIBBLE 
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE 

VARIOUS ARTISTS 
ULTRA.DANCE 09 ULTRA 1636 

M83 
SATURDAYS =YOUTH MUTE 9384" 

THIEVERY CORPORATION 
RADIO RETALIATION ESL 140 

THE RIDDLER & CATO K 
ULTRA 2009 ULTRA 1842 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050' 

VARIOUS ARTISTS 
WORKOUT TOP 40 HITS REMDOD POWER MUSIC DIGITAL EX 

DJ SKRIBBLE 
TOTAL DANCE 2008 THRIVEDANCE 90780/THRIVE 

VIC LATINO 
VIC LATINO PRESENTS: ULTRAMIX ULTRA 1784 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 /CAPITOL 

GNARLS BARKLEY 
THE ODD COUPLE DOWNTOWN/ATLANTIC 450236'/AG 

CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

TELL U Y 
ATFC FEATURING YASMEEN STRICTLY RHYTHM 

it,.., 
A-Y Wci TITLE 
s2 3ó ARTIST IMPRINT / PROMOTION LABET 

2 19 

#1 POKER FACE 
LADY GAGA SG 19II'I. h Nf '.,'lilt ", P. 'H 

IMAGINATION 
JES ULTRA 

BEHIND 
FLANDERS ULTRA 

ID ' 6 18 
FEEL YOUR LOVE 
KIM SOZZI ULTRA 

ID 15 2 
SOBER 
PINK LAFACE /JLG 

111, 
5 6 

ANGEL ON MY SHOULDER 
KASKADE ULTRA 

Ili 
ID 10 11 

3 9 

4 38 

10 8 33 

20 3 

12 15 

14 8 

14 9 15 

15 

17' 

13 

16 

7 

10 

6 

12 

MILES AWAY 
MADONNA WARNER BROS. 

ME AND MYSELF 
BENDJ FEATURING SUSITY NERVOUS 

JUST DANCE 
LADY Cat FEAT.COLBY 000165STHAAfHAAEAAEDBSHVTHEL RALHSCCFE 

EVERY WORD 
ERCOLA FEATURING OANIELLA NERVOUS 

DAY 'N' NITE 
KID CUBI FOOL'S GOLD /DOWNTOWN 

MEDICINE 
KIM LEONI ROBBINS 

ONLY ONE 
CHRIS LAKE NERVOUS 

WOMANIZER 
BRITNEY SPEARS JIVE /JLG 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 G.O.O. D. /COLUMBIA 

HUMAN 
THE KILLERS ISLAND /IDJMG 

LOVE LOCKDOWN 
KANYE WEST ROC- A- FELLA/DEE JAM /IDJMG 

SINGLE LADIES (PUT A RING ON IT) 
1 OEYONCE MUSIC WORLD /COLUMBIA 

UNDERNEATH 
DJ ANTOINE SESSION 

UMWHOT N COLD 
KATY PERRY CAPITOL 

CIRCUS 
,,; ,; BRITNEY SPEARS JIVE /JLG 

19 11 
OUT OF MY MIND 
LASSO ROBBINS 

I'M DONE WITH THE PAIN 
JOHN KANO FEATURING SARAH MATTEA TASTE THE JAM 

EVERYTIME WE TOUCH 
°M UM A LNG VINE WITH SIEVE APELO & SERUM MOM DMI9RLTOLI M 

22 

21 8 

25 3 

NEW 
I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

Data for week of FEBRUARY 7, 2009 I For chart reprints call 646.654.4633 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niclsCn niClscn 
813S SoundScan 

CHRISTIAN FEB 
7 

2009 

FA, ARTIST W 

3ó TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL iA 

HEATHER HEADLEY 
AUDIENCE OF ONE EMI GOSPEL 6512EMI CMG 

VARIOUS ARTISTS 
PRIG9191TT VQ^: TVA-MArT' ABBE v.- 

FICTION FAMILY 
FICTION FAMILY: IA/ [: E.'I : )PL': 

MARY MARY 

1 1 

o 
0 .o 

2 

2 16 

M 
3 14 

7 21 

4 

5 

6 

9 

13 

26 

WKS 

GREATEST 
GAINER 

CHRIS TOMLIN 
HELLO LOVE iS5T115SPANI i'.t', %II '!, 

JEREMY CAMP 
SPEAKING LOUDER THAN BEFORE BEC 6780. EMI CMG N. 

MICHAEL W. SMITH 
A NEW HALlSUUSNH REUNION 10133,PROVIDENT4fIEGRITY 

THIRD DAY 
REVELATION ESSENTIAL 10853/PROVIDENT- INTEGRITY 

8 74 CASTING CROWNS 
RE ALTMND ILK OXR11DLNSBEEVEN N101IlTIVAINT Hi T 

10 9 23 

11 11 17 

12 10 10 

BRANDON HEATH 
WHAT IF WE MONIMRTDEIELAAN 10127/PROMETTIOIEGARY 

ANBERLIN 
NEW SURRENDER UMVF.RSAL REPUBLIC 01171C ell CMG 

THE PRIESTS 
THE PRIESTS RCA VICTOR 33969 /PROVIDENT- INTEGRRY 

TENTH AVENUE NORTH 
OVER AEA UNIX:WAlH PEUESON 10126/PÄASIBOTNIEG RRY 

LECRAE 
REBEL REACH 98070 /INFINITY 

MERCYME 
ALL TINT IS WIDTH ME MICOLUMBIA 125731ROVIDENr INTEGRITY 

BILL & DIARIA GARNER WITH THE HOMECOMING FRIENDS 

16 15 
FRANCESCA BATTISTELLI 
MY PAPER HEART FERVENT 887378/WORD -CURB 

17 35 

20 10 

21 14 21 

22 18 50 

25 

26 66 

19 11 

BILL 8 GLORW 0011069 WITH THE HOMECOMING FRIENDS 

RACEMIA15 SIWFP RAMS MONK 

TOBYMAC 
ALIVE AND TRANSPORTED FOREFRONT 5684/EN CMG I-A 

RICHIE MCDONALD 
I TURN TO YOU LUCID 1191186 

UNDEROATH 
LORNIIESOUID OABAMSKIIAIESTATFAWRI LNALMP9BAOR t`á. 

NATALIE GRANT 
RELENTLESS CURB 79025/WORD -CURB 

HILLSONG 
NW K NIELMWI6fUTECr /MBNB18114196421800MA11 

STEVEN CURTIS CHAPMAN 
THIS MOMENT SPARROW 6393/EMI CMG 

ERNIE HAASE & SIGNATURE SOUND 
DREAM ON GAITHER MUSIC GROUP 2749/EMI CMG 

AI 
Nirr GOSPEL ALBUMS 
cra 

EN 

o 
o 
o 
5 

8 

® 
B 

o 
v1/ 

ç 
3ó 

1 2 

2 15 

4 82 

7 11 

6 12 

3 2 

19 

5 2 

10 17 

9 13 

11 8 47 

m 
m 

14 15 

11 50 

14 12 70 

o 18 32 

16 38 

17 21 

18 15 13 

@ 

19 13 

20 59 

21 43 

22 22 37 

23 23 70 

CD50 41 

24 73 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

2 wKS 
HEATHER HEADLEY 
AUDIENCE OF ONE EMI GOSPEL 26612 

MARY MARY 
THE SOUND MY BLOCK/COLUMBIA 28087'/SONY MUSIC O+ 

MARVIN SAPP 
THIRSTY VERITY 59433/AG 

JUANITA BYNUM 
POUR MY LOVE ON YOU FLOW 9338 

HEZEKIAH WALKER & LFC 
SOULED OUT VERITY 23487/JLG 

CRYSTAL AIKIN 
CRYSTAL AIKIN BETNERITY 29754/AG 

VARIOUS ARTISTS ItllfE4liE 
SHARI ADDISON 
SHARI ADDISON BET/VERITY 33091/JLG 

LECRAE 
REBEL REACH 98070 /INFINITY 

KURT CARR & THE KURT CARR SINGERS 
JUST THE BEGINNING KCG 29753/JLG 

VARIOUS ARTISTS 
ADDS OW 51DM BATH AOJABA Al RIB MUDAD AINIRIC MEND ?IMAM W 

VARIOUS ARTISTS 
GOTTA RAVE GOSPEL! 6 WEGRITIOZOMINC.1IAB133595M5 MSC 0 
VARIOUS ARTISTS 
WOW GOSPEL 2008 WORD-CURB/BA CMGNBtl1Y 1YJLG 

SHEKINAH GLORY MINISTRY 
JESUS UMCG 3003 /KINGDOM 

JAMES FORTUNE & FIYA 
THE TRANSFORMATION BLACK SMOKE 3045/W'ORLDWIDE 

TYE TRIBBETT & G.A. 
STAND OUT COLUMBIA 16114/SONY MUSIC 

DEITRICK HADDON 
REVEALED TYSCOTNERITY 23471/JLG 

KIERRA KIKI SHEARD 
BOLD RIGHT LIFE EMI GOSPEL 03103 

BISHOP PAUL S. MORTON PBESBBTS TIE R,TCRAC 
CRY YOUR LAST TEAR TEHILLAH 7209 /LIGHT 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FOYO SOULROSPO CBO@C 167725KO 

CECE WINANS 
THY KINGDOM COME PI RE:SKI1 GS GOSPEL 84966ÆJÁ GOSPEL 

REGINA BELLE 
LOVE FOREVER SHINES PENDULUM 300208500 

TRIN -I -TEE 5:7 
757 SPIRIT RISING 0402 /MUSIC WORLD 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 O j 

ISRAEL & NEW BREED j 

A DEEPER LEVEL LIVE INIEGNITIOCOIIARN. 1198650N7 M1.61C 1 

o 
o 

1 70 

2 19 

4 24 

5 28 

5 3 33 

8 6 32 

7 7 26 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

4WN1S 

THERE WILL BE A DAY 
JEREMY CAMP BEC /TOOTH 8 NAIL 

REVELATION 
THIRD DAY ESSENTIAL/PLG 

BY YOUR SIDE 
TENTH AVENUE NORTH REUNION /PLG 

LOSE MY SOUL 
TOBYMAC FEAT. KNWK FRANKLIN 8 MANDISA FOREFRONTAIAI CMG 

GIVE ME YOUR EYES 
BRANDON HEATH MONOMODEJREUNION /PLG 

JESUS MESSIAH 
CHRIS TOMLIN SIXSTEPS /SPARROW /EMI CMG 

SLOW FADE 
CASTING CROWNS BEACH STREET /REUNION /PLG E 9 4 FREE TO BE ME j FRANCESCA BATTISTELU FERVENT/WORD -CURB 

11 13 
SAVIOR, PLEASE ÿ JOSH WILSON SPARROW /EMI CMG 

10 19 
HOPE NOW 
ADDISON ROAD IRO 

13 4 
FINALLY HOME 

CD 12 18 

13 8 24 

C 15 13 

18 12 

(i! ̀ 17 17 15 

19 6 

20 4 

23 19 

22 4 

1 

,23 21 19 . 
27 11 

25 4 

END OF ME 
BUILDING 429 INS 

YOURS 
STEVEN CURTIS CHAPMAN SPARROW /EMI CMG 

OUR HOPE ENDURES 
NATALIE GRANT CURB 

THE MOTIONS 
MATTHEW WEST SPARROW /EMI CMG 

I WISH 
POINT OF GRACE WORD -CURB 

YOU INVITE ME IN 
MEREDITH ANDREWS WORD CURB 

ANCIENT SKIES 
THE MICHAEL GUNGOR BAND BRASH 

LORD 
IAN ESKELIN. MARK STUART A VICKY BEECHING INTEGRITY 

WHATEVER YOURS DOING (SOMETHING HEAVENLY) 
SANCTUS REAL SPARROW EMI CMG 

0, FOR A THOUSAND TONGUES TO SING 
DAVID CROWDER BAND SI %STEPS SPARROW /EMI CMG 

GREATEST 
GAINER 

IN THE HANDS OF GOD 
NEWSBOYS l 

WONDER OF THE WORLD 
RUSH OF FOOLS MIDAS 

ONE TRUE GOD 
MARK HARRIS IRO 

AS IT IS IN HEAVEN 
MATT MAHER ESSENTIAL/PLG 

GÓ PEL SONGS 
W W 7.3 TITLE 

153 3ó ARTIST IMPRINT / PROMOTION LABEL 4 4 I TRUST YOU I 

24 WKS JAMES FORTUNE 8 FIYA BLACK SMOKEWORLOWIDE 

© 2 23 
GET UP 
MARY MARY MY BLOCK/COLUMBIA 

3 33 
COVER ME 

21W WITHFIEO HAMMOND MARX WRLL&J MOSS PAYNVCESPoCENOIY7LG 

4 18 
SOULED OUT 
HEZEKIAH WALKER 8 LFC VERITY /JLG 

0 6 13 
PEACE AND FAVOR REST ON US 
KURT CARR 8 THE KURT CARR SINGERS KCG/JLG 

8 5 27 
I LIFT MY HANDS 
ARKANSAS GOSPEL MASS CHOIR T'EMORO GOSPEL 

e 

8 55 
MY NAME IS VICTORY 
JONATHAN NELSON FEAT. PURPOSE INTEGRITY 

11 41 
LORD PREPARE ME 

THE WEST ANGELES COLIC MASS CHOIR EMI GOSPEL 

9 25 
PRAISE HIM NOW 
KIERRA KIKI SHEARD EMI GOSPEL 

10 7 60 WORK IT OUT 
TROY SNEED PRESENTS BONAFIDE PRAISERS EMTRO GOSPEL 

ALWAYS ,11 10 38 
JASON CHAMPION BROOKS /EMI GOSPEL 

ti13 

15 10 
BACK II EDEN 
DONALD LAWRENCE A co. QUIET WATERNERITY /JLG 

12 30 
I AM A WITNESS 
PASTOR GREGG PATRICK 8 THE BRIDGE PROJECT CROSSOVER/MCC/7 

14 14 40 
JESUS 
KIRK FRANKLIN FO YO SODUGOSPO CENTRIC /JLG 

16 9 IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER) i MAURETTE BROWN -CUR( AIR GOSPEL/MALACO ! 18 17 
OH HOW PRECIOUS 
KATHY TAYLOR AND FAVOR KATCO/TYSCOT 

C 

19 14 
FRIEND OF MINE 
THE MORRILLO OUIET WATER/VERITY/KG 

20 7 
PRAISE HIM IN ADVANCE 
MARVIN SAPP VERITY /JLG 

21 11 
SAID HE WOULD BE WITH ME 
ISAIAH D. THOMAS 8 ELEMENTS OF PRAISE HABAKKUK 

8 3 
GREATEST DONT LET GO 
GAINER JAMES INGRAM INTERING MUSIC ONE 

23 7 
STILL STRONG 
THE WILLIAMS BROTHERS BLACKBERRY 

22 14 
I CALL ON JESUS 
REGINA BELLE PENDULUM 

25 9 
JESUS IS LOVE 
HEATHER HEADLEY FEAT. SMOKIE NORFUL EMI GOSPEL 

24 14 
GOD'S GOT IT 
JIMMY HICKS & THE VOICES OF INTEGRITY BLACK 9431161113RIDWOE 

26 17 
YES WE CAN 
NY MASS CHOR FEAT. PASTOR JOIR P. M38 LOW 111. TYSLDTPHRY /AG 
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O JAPAN 
ALBUMS 

(HANSHIN'SOUNOSCAN JAPAN 

PLANTECHI JANUARY 27. 2009 

NEW 
MAI KURAKI 
TOUCH ME (CD/DVD FIRST LTD EDITION) NORTHERN 

I KOMON0G AKA RI 
MY SONG YOUR SONG (FIRST LTD VERSION) EPIC 

NEW 
FRANZ FERDINAND 
TONIGHT (FIRST LIMITED EDITION) SONY 

MAY'N 
NEW 

MAY'N STREET JVC 

3 MR. CHILDREN 
SUPERMARKET FANTASY TOY'S FACTORY 

VARIOUS ARTISTS 
c W F Pass COAPIEl0 BEST (00/090 LTD) MUSIC RAYN TIC 

8 
VARIOUS ARTISTS 
Al NO UTA 2 UNIVERSAL 

N£W 
VARIOUS ARTISTS 
MOBAUTA UNIVERSAL 

9 5 
EXILE 
EXILE BALLAD BEST (CD /DVD) AVER TRAX 

10 NEW 
SAKANACTION 
SIN SHIRO (LIMITED PRESSING) VICTOR 

I FRANCE 
ALBUMS 

á3 

1 1 

2 2 

3 13 

4 

6 

(SNEP /IFOP/TITE -LIVE) JANUARY 28, 2009 

NEW 

SEAL 
SOUL WARNER BROS. 

GREGORIE 
TOI + MOI MY MAJOR COMPANY 

CHARLES AZNAVOUR 
DUOS CAPITOL 

ANTONY & THE JOHNSONS 
THE CRYING LIGHT ROUGH TRADE 

4 
SOUNDTRACK 
TWILIGHT ATLANTIC 

19 
DUFFY 
ROCKFERRY A&M 

7 8 
AMY MACDONALD 
THIS IS THE LIFE MELODRAMATICNERTIGO 

8 14 
FRANCIS CABREL 
SES ROSES ET DES ORTIES COLUMBIA 

9 JASON MRAZ 
WE SING. WE DANCE WE SISAL THNGS. ATLANTIC 

10 14 
TRACY CHAPMAN 
OUR BRIGHT FUTURE ATLANTIC 

F UNITED KINGDOM 
ALBUMS 

SI t7 ,y.. (THE OFFICIAL 3 .ßi3 UK CHARTS CO.) JANUARY 25, 2009 

1 NEW WHITE LIES 
TO LOSE MY LIFE FICTION /POLYDUR 

2 2 

3 1 

4 3 

5 

6 5 
DUFFY 
ROCKFERRY AOM 

7 8 

8 11 

KINGS OF LEON 
ONLY BY THE NIGHT RCA 

THE SCRIPT 
SCRIPT PHONOGENIC /RCA 

LADY GAGA 
THE FAME STFLMIUN /.RUNLNECHERRYIW&WIFASWPE 

JAMES MORRISON 
SONGS FOR YOU, TRUTHS FOR ME POLYDOR 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD COLUMBIA 

JASON MRAZ 
WE SING. WE DANCE. WE STEAL THINGS. ATLANTIC 

9 ,1 THE SATURDAYS 
CHASING LIGHTS FASCINATION 

10 7 
MGMT 
ORACULAR SPECTACULAR COLUMBIA 

O CANADA 
ALBUMS 

2 

3 

5 

8 

7 

g$ 

2 

1 

3 

6 

4 

10 

9 

5 

9 7 

10 8 

(NIELSEN BUS/ 
SOUNOSCAN) 

NICKELBACK 
DARK HORSE EMI 

FEBRUARY 7. 2009 

LADY GAGA 
THE ME STRFMVEMDENECNETRYTHE INTERSIOKINVERSAI 

TAYLOR SWIFT 
FEARLESS BIG MACMNE'OPEN ROAD UNNERSAL 

AKON 
R®061KONACT/IPRKNTbR4UNvFRSALMOTMMIMTASAI 

VARIOUS ARTISTS 
MUCH DANCE 2009 /DANCE PLUS 2009 UNIVERSAL 

BEYONCE 
AM.SM A FBCE MUSIC VANAIALU B/NSOM'M SIC 

KINGS OF LEON 
ONLY BY THE NIGHT RCA/SONY MUSIC 

BRITNEY SPEARS 
CIRCUS JIVE /SONY MUSIC 

SOUNDTRACK 
NAUGHT SUMMIT/CHOP SHOP/AI ANRCVVARNER 

KANYE WEST 
8085 & HEARTBREAK ROC -Mal/MEE JMMRJNERSAL 

3 á3 (FIMI /NIELSEN) JANUARY 26, 2069 

TIZIANO FERRO 
ALLA MIA ETA CAPITOL 

2 T FABRIZIO D'ANDRE 
EFFEDIA - SULLA MIA CATTIVA STRADA RICORDI 

3 T LAURA PAUSINI 
PRIMAVERA IN ANTICIPO ATLANTIC 

4 NEW 
LUCA CARBONI 
MUSICHE RIBELLI RCA 

NEGRAMARO 
SAN SIRS LIVE (2008) SUGAR 

6 6 
FABRIZIO D'ANDRE 
IN DIREZIONE OSTINATA E CONTRARIA RICORDI 

7 

8 9 

9 NEW 

10 86 

GIUSY FERRERI 
GAETANO RICORDI 

JOVANOTTI 
SAFARI MERCURY 

ANTONY & THE JOHNSONS 
THE CRYING LIGHT ROUGH TRADE 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC /VERTIGO 

+ SWITZERLAND 
SINGLES 

r3 á3 (MEDIA CONTROL) 

HOT N COLD 
KATY PERRY CAPITOL 

JANUARY 28. 2009 

2 2 
INFINITY 2008 
GURU JOSH PROJECT NGCOYBEATS/IMERGALATIC 

RUN 3 4 
LEONA LEWIS SYCO 

4 5 
BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLYDUR 

5 9 
SOBER 
PINK LAFACE /JLG 

ALBUMS 

2 2 

3 3 

4 4 

5 7 

BLIGG 
0816 UNIVERSAL 

PINK 
FUNHOUSE LAFACE JLG 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC/VERTIGO 

GOELAE 
Z'LAEBE FAEGT EMI 

SEAL 
SOUL WARNER BROS 

2 

3 

4 

5 

1-- W 

1 

NEW 

4 

2 

6 10 

7 3 

8 9 

9 8 

10 ï 

(PROMUSICAE/MEOIA) JANUARY 28. 2009 

AMAIA MONTERO 
AMAIA MONTERO SONY 

ANTONY & THE JOHNSONS 
THE CRYING LIGHT ROUGH TRADE 

AMARAL 
GATO NEGRO DRAGON ROJO EMI 

IL DIVO 
THE PROMISE SYCO 

RAPHAEL 
50 ANOS DESPUES SONY 

DIANA NAVARRO 
CAMINO VERDE WARNER BROS. 

EL CANTO DEL LOCO 
PERSONAS SONY 

LA OREJA DE VAN GOGH 
A LAS CINCO EN EL ASTORIA SONY 

ROSARIO 
PARTE DE MI VALE 

COLDPLAY 
MAUI VIDA °M ARI AND NL NS RBOS PARLORIP`E 

II FINLAND 
SINGLES 

was 

1 

2 

3 

4 

NEW 

2 

5 

(YLE) JANUARY 28. 2009 

POKER FACE 
(KITBAG., STHF/ UMJIMURITE.CI¢RRYIREEAYTEHSCU'L 

TALVI SAAPUU 
ISKIAS POKO 

LOSE CONTROL 
WALDES PEOPLE MUSIC MONSTER 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

PUHU AANELLA JONKA KUULEN 
HAPPORADIO SONY 

HAPPORADIO 
MUNIS MINA SONY 

METALLICA 
DEATH MAGNETIC VERTIGO /UNIVERSAL 

DUFFY 
ROCKFERRY A &M 

4 
ABBA 
GOLD - GREATEST HITS POLAR /POLYDUR 

SOUNDTRACK 
MAMMA MIA! POLYDOR/UNIVERSAL 

GERMANY 
ALBUMS 

;53 (MEDIA CONTROL) 

ADORO 
ADORO SODA 

JANUARY 27. 20119 

2 2 
HERBERT GRONEMEYER 
WAS MUSS MUSS BEST OF CAPL 

3 7 
PETER FOX 
STADTAFFE DOWNBEAT 

4 3 

5 4 

6 20 

7 6 

B 8 

WESTERNHAGEN 
WUNSCHKONZERT WARNER 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC /VERTIGO 

SOUNDTRACK 
TWILIGHT ATLANTIC 

PINK 
FUNHOUSE LAFACE. OLG 

AC /DC 
BLACK ICE COLUMBIA 

9 9 
DAVID GARRETT 
ENCORE WARNER 

10 io MICHAEL HIRTE 
DER MANN MIT DER MUNDHARMONIKA SONY 

3 á3 

1 1 

2 2 

3 3 

4 5 

5 

6 

7 

e 

9 

10 

(ARIA) 

KINGS OF LEON 
ONLY BY THE NIGHT RCA 

JANUARY 25 2009 

PINK 
FUNHOUSE LAFACE /JLG 

SOUNDTRACK 
TWILIGHT ATLANTIC 

LADY GAGA 
THE FAME ST EÁMBEMOMMAIEAAMIRREEm^ 

AC /DC 
BLACK ICE COLUMBIA 

7 NICKELBACK 
DARK HORSE ROADRUNNER 

6 
BRITNEY SPEARS 
CIRCUS JIVE /JLG 

SOUNTRACK 
PACKED TO THE RAFTERS WARNER 

9 
BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

in DAVID CAMPBELL 
GOOD LOVIN' COLUMBIA 

Q MEXICO 
ALBUMS 

1 

2 

113 IBIMSA) JANUARY 22, 2009 

ALEJANDRO FERNANDEZ 
OE NOCHE: CLASICOS A MI MANERA SONY 

2 
VICENTE FERNANDEZ 
PRIMERA FILA SONY 

y SOUNDTRACK 
HIGH SCHOOL MUSICAL 3: SENIOR YEAR WALT DISNEY 

4 9 

5 3 

6 7 

7 6 

8 8 

9 12 

lo 11 

BRITNEY SPEARS 
CIRCUS JIVE JLG 

WISIN / YANDEL 
MENTE MAESTRA UNIVERSAL 

RICARDO ARJONA 
5TO PISTO SONY 

CHAYANNE 
CHAYANNE VIVO SONY 

VARIOUS ARTISTS 
SECTOR BEAT VOL.7 MAS 

SOUNDTRACK 
TWILIGHT ATLANTIC 

ZOE 
REPTILECTRIC EMI TELEVISA 

O WALLIONIA 
SINGLES 

.!-3 

1 

2 

3 

á 3 (ULTRATOP'GFK) 

2 
HOT N COLD 
KATY PERRY CAPITOL 

JANUARY 28 2009 

TOI + MOI 
GREGORIE MY MAJOR COMPANY 

3 
WOMANIZER 
BRITNEY SPEARS JIVE/KG 

4 10 
I HATE THIS PART 
THE PUSSYCAT SOLLS INTERSCOPE 

5 4 
INFINITY 2008 
GURU JOSH P80ACT BIGCRYBEATSWTERGNA71C 

ALBUMS 

1 1é 

2 16 

3 2 

4 12 

S 6 

SEAL 
SOUL WARNER BROS. 

SAULE 
WESTERN 30 FEVRIER 

ZAZIE 
ZEST OF ZAZIE MERCURY 

CHARLES AZNAVOUR 
DUOS ODEON 

GREGORIE 
TOI + MOI MY MAJOR COMPANY 

EURO DIGITAL 171CIRCO 

SoundScan SONGS International 

EURO 
SINGLES SALES 

2 

3 

5 

6 

7 

H 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

I-uuai 

5,3 

3 

7 

NEW 

NEW 

5 

1 

6 

¡ 

9 

8 

12 

1.1 

11 

10 

18 

13 

RE 

19 

(NIELSEN SOUNDSCAN 

INTERNATIONAL) FEBRUARY 7, 2009 

JUST DANCE 
LADY GAGA SIREAMUEMUNNECIERRYTREE Y11ERUC W E 

wW 
.-3 

3 3 

4 28 

5 2 

6 5 

7 4 

8 9 

9 

10 6 

11 NEW 

12 16 

13 18 

14 NEW 

15 10 

JANUARY 20, 2009 

HOT N COLD 
KATY PERRY CAPITOL 

BROKEN STRINGS 
JAMES MORRISON POLYDOR 

BROKEN STRINGS 
JAMES MORRISON FT. NELLY FURTADO POLMOOR 

DAY 'N' NIGHT 
KID CUDI VS CROOKERS FOOLS GOLD /DATA 

JUST DANCE 
LACY COCAFT CUBR MOW SIRFAAAtENSUEW RYTADWEA$C9R 

TAKE ME BACK 
TINCHY STRYDER FT. TAIO CRUZ 4TH 8 BROADWAY 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

THE FEAR 
LILY ALLEN REGAL /PARLOPHONE 

IF I WERE BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

LET IT ROCK 
ARVIN HANF EL UL WAYNE CASH MIEEYAM'ERSAL REPUBLIC 

INFINITY 2008 
GURU JOSH FWLECT BIGCIIYBEATSWTERGAJA11C 

HOT N COLD 
KATY PERRY CAPITOL 

WOMANIZER 
BRITNEY SPEARS JIVE /JLG 

SINGLE LADIES (PUT A RING ON IT( 
BEYONCE MUSIC WORLD /COLUMBIA 

DAY 'N' NITS 
KID CUM VS. CROOKERS FOOL'S GOLD /DATA 

SOBER 
PINK LAFACE /JLG 

TATOUE MOI 
MIKELANGELO LOCONTE WARNER 

IFI WERE BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

HUMAN 
THE KILLERS ISLAND 

HUMAN 
THE KILLERS VERTIGO 

LA DEBACLE DES SENTIMENTS 
STANISLAS /CALOGERO POLYDUR 

ISSUES 
THE SATURDAYS POLYDOR 

DANCE WITH SOMEBODY 
MANDO DIA0 MUSICA DELA SANTA 

USE SOMEBODY 
KINGS OF LEON RCA 

SOBER 
PINK LAFACE /JLG 

POKER FACE 
LADY GAGA STREMO&00MNEECFE ìRVTBEEWIERSLIOt 

TAKE ME BACK 
TINCHY STRYDER FT. TART CRUZ 4TH & BROADWAY 

INFINITY 2008 
GURU JOSH PROJECT &GCIIYBEATSWIERGALATK; 

LET IT ROCK 
KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL 

RUN 
LEONA LEWIS SYCO 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

EURO ALBUMS 

.3 3 JANUARY 28, 2009 

HEARTLESS 
KANYE WEST ROC -A- FELLA /DEF JAM 

I'M YOURS 
JASON MRAZ ATLANTIC 

CIRCUS 
BRITNEY SPEARS JIVE /JLG 

W (D 
3 á 3 INTERNATIONALNIELSEN 

SOUN) SCAN 

1 1 

HOT N COLD 
KATY PERRY CAPITOL 

FEBRUARY 7. 2009 

2 2 USE SOMEBODY 
KINGS OF LEON RCA 

3 5 

4 NEW 

5 3 

6 NEW 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

RIGHT NOW (NA NA NA) 
AKON KOFMCTAFYRDNT/SRGIANHtSAL MOTOMJ 

INSOMNIA 
CRAIG DAVID SIRE/WARNER 

POKER FACE 
LADY GAGA STREM UAMOMNFAFEAROIFOUMf815COPE 

7 TO 
DAY 'N' NIGHT 
KID CUD! VS CROOKERS FOOL'S GOLD /DATA 

8 6 
INFINITY 2008 

GURU JOSH PIW WCT BIGCIIYBEATSO4TERGALATIC 

9 4 
WOMANIZER 
BRITNEY SPEARS JIVE /JLG 

10 NEW 
GET ON YOUR BOOTS 
02 ISLAND /MERCURY 

Antony 8 the Johnsons daim 

career -high debuts at Nos.1 and 4 

on the Euro and France Albums 

charts. respectively, with their third 

studio set, The frying Light." 

al POLAND 
ALBUMS 

st 

1 

á3 

2 

2 1 

3 

(ZWI.ZEK PRODUCENTOW 

AUDIO VIDEO) JANUARY 23. 2009 

KASIA NOSOWSKA 
OSIECKA UL 

SOUNDTRACK 
MAMMA MIAI POLYDOR /UNIVERSAL 

MACIEJ MALENCZUK 
PSYCHODANCING WARNER 

4 5 
MARIA PESZEK 
MARIA AWARIA KAYAX 

5 VARIOUS ARTISTS 
RADIO ZET SILA MUZYKA ZIMA 2008/2009 MAL" 

6 NEW 
ROZNI WYKONAWCY 
TECO SLUCHAL SWIAT 1948 -1958 MJM 

7 8 
VARIOUS ARTISTS 
THE BEST FILM...EVERI POMATON 

8 VARIOUS ARTISTS 
SIESTA 4 - MUZYM SWIATA - PREZENTUJE.. UM 3 

9 
1C 

BEYONCE 
AM...SASHA FIERCE MUSIC WORLD /COLUMBIA 

10 6 
FEEL 
FEEL GORGO 

1 NEW 

4 

3 I 

4 2 

5 3 

6 5 

7 NEW 

8 8 

9 9 

10 6 

11 21 

12 14 

13 12 

14 16 

15 7 

ANTONY & THE JOHNSONS 
THE CRYING LIGHT ROUGH TRADE 

DUFFY 
ROCKFERRY A8M 

PINK 
FUNHOUSE LAFACE /JLG 

KINGS OF LEON 
ONLY BY THE NIGHT RCA 

SEAL 
SOUL WARNER BROS. 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC /VERTIGO 

WHITE LIES 
TO LOSE MY LIFE FICTION / POLYDOR 

BEYONCE 
I AM...SASHA FIERCE MUSIC WORLD/COLUMBIA 

ADORO 
ADORO SODA 

AC /DC 
BLACK ICE COLUMBIA 

SOUNDTRACK 
TWILIGHT ATLANTIC 

KATY PERRY 
ONE OF THE BOYS CAPITOL 

HERBERT GRONEMEYER 
WAS MUSS MUSS - BEST OF CAPITOL 

JAMES MORRISON 
SONGS FOR YOU, TRUTHS FOR ME POLY0011 

THE SCRIPT 
SCRIPT PHONOGENIC /RCA 

EURO RADIO 
AIRPLAY 

nicken 
Music Control 

3 3 
1 1 

JANUARY 28, 2809 

HOT N COLD 
KATY PERRY CAPITOL 

2 2 
IFI WERE BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

3 3 
I'M YOURS 

4 4 
BROKEN STRINGS 

5 HUMAN 
THE KILLERS ISLAND 

6 8 
INFINITY 2008 
GURU JOSH PROJECT BIGCDYBEATSWTERGALAIIC 

7 6 WOMANIZER 
BRITNEY SPEARS JIVE /JLG 

8 5 
THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

JASON MRAZ ATLANTIC 

JAMES MORRISON FT. NELLY FURTADO POLYDOR 

9 13 
SOBER 
PINK LAFACE /JLG 

10 ." JUST DANCE 
LADY GAGA STREAM.NE%ONNE CFERRYIREE W TERSCOPE 

11 9 

12 19 

13 13 

14 14 

15 NEW 

SO WHAT 
PINK LAFACE "JLG 

THE FEAR 
LILLY ALLEN REGAL/PARLOPHONE 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

VIVA LA VIDA 
COLDPLAY PARLOPHONE 

GET ON YOUR BOOTS 
02 ISLAND 

50 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 7, 2009 CHARTS LEGEND on Page 43 
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1, 2 3, 4 (WB Music Corp .. ASCAP/So Happy Publishing, 
ASCAP), WBM, H100 91; POP 71 

18 DAYS (Primary Wave Saving Abel, ASCAP/Crazy You 

Publishing ASCAP/Skiddco Music. BMVMeaux Mercy, 
BMVEMI CMG, BMI). HL. POP 93 

ADDICTED (Primary Wave Saving Abel. ASCAP/Crary You 

Publishing, ASCAP/Skiddco Music, BMVMeaux, 
BMVEMI CMG. BM). HL, H100 40: POP 31 

AINT I (L Austin Designee. ASCAP/Grand Hustle Publish- 
ing, ASCAP/WB Music Corp., ASCAP/Crown 

rrCplub 

Pub - 

BMIV1ayl My an Publishing, ASCAP /trie 
ÁN 9a 99as Publishing, . 

WBM RBH 31 

ALMA$ GEMELAS (Not Usted) LT 29 
ALREADY GONE (Jennifer Nettles, ASCAP/EMI Black- 

wood Music, Inc. BMVDirkpit Music. BMVMusic Of 

Stage Three, BMÌBobbys Song And Salvage, BMVStage 
Three Music, BMI HL H100 72 

ALWAYS THE WVE SONGS (Old Desperados, 
ASCAPM2D ASCAP/Pure Blue, BMI) CS 25 

ANGELS ON tHE MOON (Thriving Ivory Music, 
ASCAP/Sakyamuni Music Publishing, ASCAP) H100 81, 
POP 47 

ANOTHER YOU (J Money usic, ASCAP/Do Write 
Music, ASCAPiWamer- Tamerlane Publishing Corp., 
BMVSyYc_amore Canyon Music BMq, WBM, CS 45 

AQUI ESTOP YO (Not Listed) LT 42 
ARAB MONEY (PZiah's Music BMVBrowz Music, 

BMI/Notting Hill Music, BMVSongs Of Universal. Inc., 
BMI)) HL/WBM, POP 89; RBH 74 

MRIOYITO (Universal Musica ASCAP) LT 22 
ASI FUE (Universal Music - MGB Songs, ASCAP) LT 47 
AT LAST (EMI Feist Catalog, Inc. ASCAP/WB Music 

Cam Cari ASCAP( HLÁVBM. Hl Od 67, RBH 97 

B 
BAD GIRLFRIEND 0,varner- laniedaue l'ulih'.hing Lwp., 

BMVTobor Songs, BMVTeam Toque Publishing. 
SOCANBIinkr Publishing, SOCAWAn April Fool Pub- 
lishing SOCÁWFraidy Cat Publishing, SOCAN). WBM, 
H100 98: POP 74 

EL BAZUCAZO (Arpa BMI) LT 31 

BEAUTIFUL 
(Byetall 

Music. ASCAP/Sony/ATV Tunes, 
ASCAP/Regime Publish- 
in 

ASOColyy 
O PuSCAP /0 Man Music, 

CAP /Chrysalis Songs BMI), HL, H1003á POP 34 
BEEP (Anna Jeans Baby Boy Music ASCAP/Tight Werk. 

BMI /Granny Man Publishing, BMVBozboy Publishing, 
ASCAP)H100 89 RBH 22 

BELONGS TO YOU (Cal IV Sono, ASCAP/Universal 
Music Publishing, Inc., ASCAP/EMI Blackwood Music 
Inc., BMVSony /ATV Tree Publishing, BMI), HL/WBM. ÓS 

EES BEST DAYS OF YOUR LIFE (Rckle Butt, ASCAP/Ter 
Three Music, ASCAP/Sony /AN Tree Publishing, 
BMVTáyfor Swill Music, BMI). HL CS 36 

BETTER IN TIME (Jonathan otem Music. 
BMIBony /AN Sons LLC, BMVGods C in, 
ASCAP /Sony /AN Tunes ASCAP), HL, H100 45: POP 32 

BIRD WALK (Soulja Boy Tell'em Music BMVCroomstac- 
ular 

Busc, BM1VREtte rant 

9 Hip Hop. BMVTakin' Care Of 

BIZZY BODY Not Listed) RBH 89 
BLAME R (Sly As A Foxe. BMVBug BMVGihed Source, 

ASCAP/EMI Apdi Music Inc. ASCAPATS N8 Publishing, 
ASCAP /James T. Brown, BMVBrandon R. 

Melanchon.ASCAP /John Conte Jr., ASCAP/NappyPub 
Music BMWniversal Music -2 Songs BM /Chameleon 
Publishing, MI HL/WBM, H10062- POP 81; RBH 18 

BLUE JEANS AND A ROSARY (RJR Publishing, BMVJo 
Ray Dean Music, BMI) CS 57 

BROKEN (Jason Wade Music, BMVStale One Music 
America BMI /FSMGI IMRO), WBM. H100 92: POP 73 

BROTHERS (Magic Mustang. BMVOven Music, BMI) CS 

35 
BUST YOUR WINDOWS ((Nappy Puddy, MusicUniver- 

sal Music - Z Tunes, ASCAP5alaam Remi Music 
ASCAP/EMI April Music Inc., ASCAP /Soulja Boy Tell'em 
Music, BMVCroomstacular Music, BMI/Elemenf 9 Hip 
Hop. BMITakin' Care Of Business. BMI) HL/WBM. RBH 

26 

C 
CANDLE SICK AND TIRED) (Chris Wallace- AMI, Suan 

Pdlwell SCAP POP 76 
CANT BELIEVE (NapppyyRib Music BMWniversal 

Music - Z Songs, BMVAhniad Tat Music, ASCAP7Warn- 
er- Tamerlane Publishing Corp. BMVYourg Money Pub - 
lishing, BMI) HL/WBM, RBH 39 

CANT LET GO (Lite B4 Music, ASCAP /EMI April Music 
Inc., ASCAP /Justic Publishing, ASCAP/Slick Salt Music, 
BMVEMI Blackwood Music, Inc., BMVJ, Branco, ASCAP) 
RBH 100 

CHASING PAVEMENTS (Universal Music Publishing, 
Inc. ASCAP) HL/WBM, POP 97 

CHEATER CHEATER (State One Songs America, 
ASCAP /A Sling And A Prayer, ASCAP/Rufus Guild. 
BMVFSMGI IMRO/State One Music America, BMVPre- 
cioes Flour Music BMVWamerTamerlane Publishing 
Cap.BMI WBM,CS32 

CHICKEN FRIED (LNA Music Publishing, BMVWeimer- 
hound Music, BMVHeart Above Your Head, BMI) H100 

CHOCOLATE HIGH (Gold 7 Iron Publishing, ASCAP/WB 
Music Corp.. ASCAP/WVANMUSIQ Inc, ASCAP/D. Luis 
Castro Publishinngg, ASCAP), WBM, RBH 62 

CHOPPED W' SKREYVED Universal Music - Z Songs, 
BMVNappyPub Music, B VWdacris Worldwide Publish- 
ing, Inc., ASCAP/EMI April Music Inc.. ASCAP /Ahmad 
Tag Music, ASCAP), HUWBM, H100 46; POP 78; RBH 

CINCO MINUTOS (Sony /ATV Rhythm SESAC/Excelen- 
der Songs. SESCA4a Venus Music ASCAP) LT 8 

CIRCUS (Rosi Money Publishing, ASCAP/Studio Beast 
Music MI/Wamer- amerlane Publishing Corp., 
BMVMatza Ball Music BMVKasz Money Publishing Inc.. 
BM), 

CITA CON UN INVENTO (Aries BMI) LT 26 
CLOSER (Universal Music - Z Tunes, ASCAP/Sony /AN 

Tunes, ASCAPÆMI April Music Inc., ASCAP/Stellar Sun 
Songs, ASCAP/EMI Blackwood Music. Inc.. BMUSlellar 
Songs Ltd.. BMVEMI Music Publishing Ltd.. PRS), 
HL/WBM, POP 37 

COME ON GET HIGHER (Stage Three Songs ASCAP/Lit- 
Ile Victories ASCAPÆMI Apnl Music Inc., ASCAP/Rogue 
Leader Music ASCAP HL, POP 61 

COMO DUELS Sony /ANV Discos, ASCAP) LT 13 
COOL (Tappy Whyles Music BMVSongs Of Universal, 

Inc , BM /Musty Attic, BMVEMI Blackwood Music Inc, 
BMVRamon Montgomery, ASCAP), HUWBM, RBH 33 

COUNTRY BOY (EMI April Music Inc., ASCAP/Tri- Angels 
Music SCAP , HL CS 3 Ht00 51 

COWGIRLS 
A 

DOW CRY (Sony /AN Tree Publishing, 
Music, BMVTurn Me On Music, BMVStill 

Working For The Man Music. BMVICG, AMI) CS 8; H100 
49 

CRACK A BOTTLE (Shroom Shady Music, BMVSongs 0f 
Universal Inc., BMV50 Cent Music Publishing, 
ASCAP/Universal Music Publishing Inc.. ASCAP/WB 
Music Corp, SCAP /Ain't Nothing Going On But 
F""n, ASCAP/Warner- Tamerlane Publishing Corp.. 
BMVAIien Status Music BMVPsalm 144 1 Music c,B Danger, 

Fr 
Of $o Fa0 

MusiBMVAmut de Publhgrançe. 

SAC Iv Bny/6A5 
Music. SACEM), HL/WBM, H100 78; 

POP 
CRUSH (Righll Bank Music, ASCAP/Lily Makes Music, 

ASCAP 1106 Publishing BMVEMI Blackwood Music, 
Inc BMVRodits Music, 

Publishing, 
Music, ASCAP), 

HL/WBM, POP 50 
CRY CRY (TIL THE SUN SHINES) (Raylene Music. 

ASCAP/Little Blue Typewriter Music, BMVUniversal 
Music - MOB Songs, ASCAP/Magic Farming Music, 
ASCAP/Warner- Tamerlane Publishing Corp., BMq, 
HUWBM CS33 

CUANDO 
HUWBM, 

OJOS ME MIRAN (blamer Chappell 
Music Spain S.A., SGAEAWB Music Corp ASCAP) LT 

39 

DAME TU AMOR Mguila Raid, SESAC) LT 9 

DAY V HITE (Elsies Baby Boy Publishmp, ASCAP /Owo 
Doren Publishing Company, ASCAP) HMO 73; POP 60 

DEAD AND GONE (Crown Club Publishing, BMVWarer- 
Tamerlane Publishing Corp, BMVTennman Tunes, 
ASCAP/Universal Music -gqZopTunes. ASCAP/Cleooatra's 

HIIÑVBM, 
Music, 

14; POP 19; RBH 391nc.. 
ASCAP), 

DECODE (LOB Music Corp.. ASCAP/But Father, I Just 
Want To Sing Music, ASCAP /Josh's Music, ASCAP/FBR 
Music, ASCAP/Hunterboro Music, ASCAP/Summit 

DEMME ÁCÌ0 )Arppa. BMI)) L 

616POP 43 

DIME SI TE VAS CON EL (EMI Blackwood Music, Inc.. 
BMVEdilora San Angel SA de CV ASCAP) LT 25 

DISTURBIA (B -Uneek Songs, ASCAP/Songs Of Univer- 
sal Inc., BMVCulture Beyond Ur Experience Publishing, 
BMVMs, Lynn Publishing, ASCAP/Universal Music Pub- 
lishing, Inc., ASCAP /A -List Vocalz, BM), HUM, 
H100-33; POP 28 

DIVA (B -Day Publishing, ASACP/EMI April Music Inc., 
ASCAP/levegas Music Publishing ASCAP/Team S Dot 
Publishing, BMI). HL H100 28: POP 53; RBH 5 

DONT (Son /ATV Tree 

wPublishing, , 
BMVBeavertime Tunes, 

DONT THINKVII CAN'T IL,OVE YOU (Uniivversä Music - 

BM750ngsAOf Windswept 'Pacific, c,BBMWIbe Room. 
BMVBPJ BM!) HVWBM, CS 15 

DONT TRUST ME (Master Falcon Music, BMVEMI 
Blackwood Music. Inc. BMVMata Ball Music. BMVDick 
Jams, LLC., BM), HL, H100 70 POP 58 

DOWN ROAD (Beginner. ASCAP) CS 6; H100 56 

EN CAMBIO NO (Universal Music Italia/Warner Chappell 
Italia/Gente Ed Mus.) LT 34 

EN UN SOLO DIA Premium Latin, ASCAP) LT 28 
ESPERO lArpa. BMI) LT 3 
EVERYBODY KNOWS (Cherry River Music Co., 

BMUJohn Legend Publishing, BMVIn Thee Face Music 
Publishing ASCAPBug Music. ASCAP/Melkeon Music, 
ASCAP /Chrysalis Music Publishing. ASCAP), CLM. RBH 

88 
EVERYTHING (Universal Music Publishing, Inc . 

ASCAP /Craggy Buss ASCAP) H CS 47 
EVERYTHING 1S NNE (Bream Buster Music, Music, 

ASCAP/Universal Music Publishing. Inc . ASCAP), 
HLAWBM, CS 21 

FALL FOR YOU (John Vesely Publishing, BMVSony /AN 
Songs LLC, BMI) HL/WBM, POP 36 

FEEL THAT FIRE (Stylesonic BMVBucky And Clyde, 
BMIMome With The Armadillo, BMVBig White Tracks. 
ASCAP WBM CS4 H10041 

FLY ON THE WALL (l'ondolea lane Music Publishing, 
BMVSeven Summits BMVAntonina Songgs 

ASCAP/Downtown Music Publishing ASCAPAI Bocca Al 

Woo, BMVDeenm Karoo lu GEMA) POP 75 
FOREVER (English Ivy, BMVState One Music America. 

BMVFSMGI, IMRO/Me. You And The Rano Songs, BMI), 
WBM CS31 

FOREVER (Songs Of Universal, Inc.. BMVCulture Beyond 
Or Experience Publishing BMWniversal Music Publish- 
ing, Inc., ASCAP/Rebert Allen Designee, ASCAPBde 78 
Publishin , SESAC). HL/WBM. POP 35 

FREEZE (( Pub Music, BMVUniversal Music - Z 

Songs. BBM ngs Of Universal, , BMVCulture 
Beyond Ur Experience Publishing, 

Inc. 
MI), HL/WBM, POP 

80, RBH 50 
FROM MY HEART TO YOURS (Imagem Music Limited, 

BMI) RBH 71 

FUEGO EN TU PIEL (Universal Musica, ASCAP /ASL. 
ASCAP LT 35 

EWE. (EMI April Music Inc ASCAP/E'M ero Mitchell 
Music ASCAP/EMI Virgin Songs, BMVBig Kidd Music, 
BMI), H1_, RBH 86 

®11111111111 
GET ON YOUR BOOTS (Universal Music Publishing, Inc., 

ASCAP/U2, ASCAP). HUVVBM, H100 37; POP 40 
GET UP )5O Cent Music Publishing, ASCAP/Universal 

Music Publishing, Inc ASCAP/Scott Storch Music, 
ASCAP/1VF Music, ASCAP) HI/WBM, POP 98 

GIVES YOU HELL (Smelts Like Ph s Ed, ASCAP/Univer- 
sal Music - MGB Songs, ASCAP) H100 6, POP 8 

GOD IN ME (EMI April Music Inc , ASCAP/Wet Irk Red 

Music, ASCAP/Thals Plum Song, ASCAPAPS Tea Tyme. 
ASCAR RBH 81 

GOD LOVE HER (Franklin Road, BMVReservoir 416, 
BMVEMI Blackwood Music, Inc., BMI), HL, CS 5; H100 
42 

GOD MUST REALLY LOVE ME (Hope -N -Cal, BMVSexy 
Tractor Music, BMVCal M Entertainment. BMVSongs Of 

Universal, Inc., BMVSongs From The Engine Room, 
BM!), HL/WBM, CS 41 

GO HRD (DJ Kfaled, BMVNotting Hill Music, 
BMVPlease Gimme My Publishing. BMVEMI Blackwood 
Music, Inc. BMVNappyPub Music, BMWniversal Music 
- Z Songs BMI/Trac -N -Field Entertainment, ASCAP/Not- 
ling Dale 

Songs, 
HUWBM, RBH 83 

GOOD LORD WILLNG (Mad Mother BMVManatt Phelps 
& Phillips, BMVWarner- Tamerlane Publishing Corp.. 
BMVTower One, BMI), WBM, CS 50 

GOOD LOVIN (NextSelection Publishing ASCAP/Motlola 
Music, ASCAP /Aspen Songs. ASCAP/EMI April Music 
Inc.. ASCAP /Justin Combs Publishing ASCAP/Da 12 
Music, ASCAP /J. Brusco, ASCAP/No Question Entertain- 
ment ASCAP RAH 56 

GOTTA BE SOMEBODY (Warner - Tamerlane Publishing 
Corp BMVANm Your Dillo, SOCNWZero-G, 
SOCAN/Black Diesel, SOCAN/Black Adder Music. 
SOCAS) WBM, H100 20; POP 20 

GREEN LIGHT (John LL.eeggend Publishing, BMVCherry 
River Music Co., BMVRI -Rated Music, ASCAP/We Don't 
Play Even When We Be Rayin'. ASCAP /Chrysalis Music 
Publishinngg ASCAPAn Thee Face Music Publishing, 
ASCAP/Fin Greenall Publishing Designee, BMV8ug- 
house ASCAPBug Music ASCAPÆMI April Music Inc., 
ASCAP/Future Furniture, ASCAP), CLM/HL, 8100 31; 
POP 33; RBH 17 

HALO (B-Day Publishing ASACP/EMI April Music Inc., 
ASCAP/Wnle 2 Live, ASCAP/Kobalt Music Publishing. 
ASCAP/Here's luekiT At You Kidd Music, BMVBeluga 
Heights Music, BMVSony /AN Songs LLC, HMO, HL. 
H10093 POP 54 

HEARTLESS (Please Gimme My Publishing, BMVEMI 
Blackwood Music. BM/Invisible Music 
BMVChrysalis Songs, 

Inc, 
BMVNo I.D. Music, BMVElsie's 

Baby Boy Publishing ASCAP /Jabriel lz Myne, ASCAP), 
HL H1004 POP 5;BBH6 

HEAVEN SENT She Wrote It, ASCAP/Universal Music - 

MGB Songs, ASCAP /J. Vibe Publishing, ASCAPAex Pro- 
jects Publishing ASCAP/EMI April Music Inc . ASCAP), 
HL/WBM, ABH34 

HERE (Jeffrey Steele, BMVBPJ Administration 
ASCAP/1/2. ASCAP/Sony /AN Tunes, ASCAP), HL/WBM, 
H100 95 

HERE COMES GOODBYE (Big Loud Songs, ASCAP/Big 
Songs Of Extreme, ASCAP/Bridge Building Music, BM) 

HERE299I STAND (UR -IV Music, ASCAP/EMI April Music 
Inc., ASCAP/Universal Music Publishing, Inc , ASCAP/Lil 
Vidal Music ASCAP/Mardea Music ASAP /ABlack Pro- 

ductions, ASCAP /A And L Music ASCAP/Dirty Die 
Music, ASCAP/RHMG Songs ASCAP/My Soulmate 
Songs, ASCAP/Rell Music, ASCAP), HL/WBM, RBH 20 

HOTEL EL CID Not Listed) LT 48 
HOT N COLD When im Rich You'll Be My Bitch 

ASCAP/WB Music Corp. ASCAP/Kasz Money Publish- 
ing, ASCAP/Maratone AB STIM/Kobalt Music Publish - 
ing. ASCAP) WBM, H100 13' LT 46; POP 15 

HOW 'BOUT YOU DOW (EMI Blackwood Music. Inc., 
BMVGeotreyStokes Nielson Publishing, BMVMiddle 
Child 2, BMVBig Loud Bucks, BMWniversal Music -Z 
Tunes, ASCAP/Hits And Smashes Music, ASCAP /2820 
Music, BMVfhate How I Roll. ASCAP), HL/WBM CS 28 

HOW DO I JUST STOP (Ballad Boy Music, BMV$till 
Working For The Man Music, BMVLaemoma Music, 
BMVICG BMI)CS53 

HOW DO YOU SLEEP? (Team S Dol Publishing, 
BMVHitco Music, BM1VSSennggs Of Windswept Pacific, 
BMVRaga Sounds Publishing, BMI POP 70 

HOW IT WAS SUPPOSED TD BE (NexfSelection Pub - 
lishing, ASCAP) RBH 93 

HUMAN (Universal -PolyGram International. ASCAP), 

HUWBM. H100 48, POP 42 

I CANT HEAR THE MUSIC (Headbob Publishing LLC. 

BMVDrano's Music, BMVBnlfas Music, BMVEfvis Lee 

Music BMW. Bracco ASCAP/EMI Awl Music Inc., 
ASCAP/Do Question Entertainment, ASCAP/EMI Black- 
wood Music Inc., BMI), HL, RBH 67 

I DONT CARE (Harmageddon Publishing,SOCANNni- 
versal Music Publishing Canada SOCAN/Sludge Factory 
Music SOCAN/EMI Blackwood Music. Inc., BMVMara- 

BI kwpod (Canada) 
a IlMusic 

LTD., 
SOCA ASCAP/EMI 

100 90 
I DONT CARE (Sony /AN Songs LC BMVChiage X 

Sotcore BMVGrea Honesty Music. BMVWB Music 
Cor pASCAP HI/WBM,H10066 ;POP55 

I DONT NEED IT (Virginia Beach, ASCAP/WB Music 
Corp., ASCAP/Fauntleroy Music, ASCAP/Underdogs 
West Sangs. ASCAP /Almo Music Corp., ASCAP/Millen- 
nium Kid Music Publisrhiing, ASCAP), HUW8M, RBH 90 

IF 
SCAP //Gad Songs, ASCÁ BC Jean. TWO CLIO. 

Music 
00 

34 POP 25 RBH 51 

IF THIS ISN O LOVE (B -Uneek Songs, ASCAP/Universal 
Music Publishing, Inc., ASCAP /GiveMeAIIMy Publishing, 
ASCAP/EMI April Music Inc.. ASCAP/TnT Extllosive Pub - 
lishing ASCAP) RBH 52 

IFULEAVE (Tetragrammaton Music, ASCAP/Universal 
Music Publishing Inc., ASCAP/Nivrac Tyke Music 
ASCAP/Melodic Auno Productions, ASCAP/HC 1Ò3O 

Publishing. ASCAP/Soulchild, ASCAP/Mary J. Blige. 
ASCAP HLAWBM, H100 79, RBH 8 

IF U SERk AMY ( Maratone AB, STIM4(obalt Music Pub- 
lishing, ASCAP /Oh Suki Music. BMVEMI Blackwood 
Music MVWarner Chappell Scandinavia, 5T1M), 
HL/WBM 

Inc., 
POP 77 

I GET IT IN (50 Cent Music Publishing ASCAP/Universal 
Music Publishing, Inc . ASCAP/WB Music Corp.. 
ASCAP /Ain't Nothing Going On But f * ASCAPBat 
Future Music. BM /WarnerTamerlane Publishing Corp., 
BMVBlack Folks Working Hard BMVPSaIm 1441 Music. 
BMVSongs 0f So Fab Iclusic, 

Hard, 
RBH 61 

I HATE THIS PART (Sony /AN Tunes, ASCAP/Copyright 
ControVCutather Publishing BMVWarner- Tamerlane 
Publishing Corp BMI HUWBM H100 11; POP 10 

I'M IN MAI TRICK Not Listed) POP 100 
IMPARABLE (Mostly Sad Songs, ASCAP/WB Music 

PM PAID (Oyeall Music, ASCAP/Sony/ATV Harmony. 
ASCAP /Joseph's Trail Publishing, ASCAP/WamerTamer- 
lane Publishing Corp. BMVYoung Money Publishing. 
BMVEMI AprI Music Inc., ASCAP/YoungJeeryry Music 
Inc BMVEMI Blackwood Music, Inc.. BMI). HLWBM. 
H100 47, POP 51; RBH 77 

PM YOURS (Goo Eyed, ASCAP) H10010 POP 13 

IN COLOR ((EMI Blackwood Music. Inc., BMVBig Gassed 
Hitties, BMVNew Songs Of Sea Ga le, BMVNoah's Little 
Boat Music BMVEldorotto Music Publishing, BMVWcky 
Thumb BMI) H10080 

I NEED A LOVE SONG Sonqs Of Universal, Inc., 
BMVFAZE 2 Music, BMVWiI McCold Entertainment, 
SESACBoobie & DJ Songs, BMVWamerTamerlane Pub- 
lishing Corp., MVDemisHot Songs, ASCAP/Edmonds 
Music, ASCAP/EMI April Music Inc., ASCAP), HUWBM, 
RBH 59 

INOLVIDABLE (Warner- Tamerlane Publishing Corp., BMI) 
LT 11 

I RUN Slim Thug Publishing, BMVEMI Blackwood Music, 
Inc., BMVJimipub, BMVYelawolf Music, ASCAP/Univer- 
sal Music - Z Tunes. ASCAP), HL/WBM, RBH 63 

I RUN TO YOU (Warner- Tamerlane Publishing Corp.. 
BMVDWHayywwood. BMVRADIOBULLETSPublishing, 
BMVShaw Enut Songs SESAC/Multi- Songs, Inc. 
SESAC/Sonyy/AN Tree Publishing, BMVTomdouglasmu- 
sic BMII1 H CS 48 

I TOLD YOU S0O (Sometimes You Win Music, ASCAP) CS 

26 
I TRUST YOU HYA Publishing, ASCAP/Kerry Douglas 

Publishing, ASCAP) RBH 69 
ITS AMERICA (Slant, Dank. BMVBug, BMVSongs Ot 

Windswept Pacific, BMVStyge Three Songs, ASCAP/Brett 
James Cornelius, ASCAP) CS 16 

ITS A NEW DAY will (will lam Music, BMVCherry River 
Music Ca. BMI), CLM, H100 84 POP 63 

ITS YOURS (Pretty Girls And Big Love Songs, BMI) RBH 
41 

IT WONT BE LIKE THIS FOR LONG (Cadaja Publishing, 
ASCAP/New Sea Gayle Music, ASCAP/EMI April Music 
Inc., ASCAP/Songs Of Combustion Music, 
ASCAP/Music Of Windswept, ASCAP), HL CS 12: H100 
71 

I WILL (Totally Wrighteous Music. BMVBig Loud Bucks, 
BMVA Sling And A Prayer, ASCAP/FSMGI, IMROBtate 
One Songs America, ASCAP), WBM, CS 22 

I WILL BE (Avril Lavigne SOCAWAImo Music Corp., 
ASCAP/Maratone AB S'IM/Knbalt Music Publishing 
ASCAP/Kasz Money Publishing, ASCAP). HL POP 49 

I WISH New Spring Publishing, ASCAPliva, 
ASCAP/WB Music Carp.. ASCAP/Hay 4 Hoss Music. 
ASCAP), WBM, CS 54 

JUMPING (OUT THE WINDOW) (Browz Music, 
BMVNotttiirggg Hill Music, BMVSongs 01 Universal, Inc., 

JUST'DA CE 1Certified Bluebeerry, BMVSorry /AN Songs 
LLC. BMVByefall Music ASCAP/Sony /ATV Tunes, 

ASCAP), H100 2; Lt 43; POP 1; RBH 85 
JUST LIKE ME (March 9th Publishing ASCAP/Songs Of 

Peer Lttl , ASCAP/2082 Music Publishing, 
Music Corp., ASCAP/Crown Club Publishing, 

Publishing Corp., BMI). WBMM H100 64. 
RBH 11 

KEEPS GETTIN BETTER Mina Music, BMW niversal 
Music - Careers BMVStuck In The Throat 
ASCAP/Sony/AN Tune ASCAP), HIIWBM, H100 76 

KISS ME THRU THE PHONE (Soulja Boy Tell'em Music. 
BMVCroomstacular Music, BMVJrmipub BMVEMI 
Blackwood Music Inc., BMVElement 9 Flip Hop, 
BMVTakin' Care Of Business, BMI), HL H10044; POP 

46. RBH 49 

CRAZY (The Saifam Group, IAE/ecid Sun, SIAE/Marim- 
bero Music Publishing, ASCAP/Universal Music - 

Careers, MI /Lit Joel Music Publishing. BMI), 
HL/WBM. H100 83. POP 67 

LA LA LAND (Seven Peaks Music, ASCAPrDemi shoals 
Publishing, ASCAP/Jonas Brothers Publishin 

ST C r/aI)L 
ALL ( Water. ASCAP/Universal M usic Pub - 

lishing, Inc., ASOAP/World House Of Hits, ASCAP), HL, 

CS 14; H1Ó094 
LEAVE OUT ALL THE REST (Universal Music - Z Songs, 

BMVChesterchaz, BMVBig Bad Mr. Hahn BMVNondis- 
closure Agreement, BMVRob Bourdon, BM/Kenjii 
Kobayashi, BMVPancakey Cakes BMI), WBM, POP 79 

LEAVIN' (Holy Conon Music, ASCAP/Universal Music - 

MGB Songs ASCAP/Movie JB Songs, OMI/Son s 01 

etd., OCAP Ch9th i ,ACSZP82 MrLd p Sh 
Publishing, 

HUWBM, POP 44 
LET IT ROC( (Lion Aire Publishing, BMVWemer Tamer- 

lane Publishing Corp., BMVYoung Money Publishing 
BMVMoney Mack Music, ASCAP), WBM. H100 12, POP 

12 
LET ME Springfish Music, ASCAP /Bug Music 

ASCAP hit, ASCAP/Universal Music Publishing, 
Inc., ASCAP /Gunny Orton Songs. ASCAP). HUWBM, CS 
13;11100 99 

LIGHT ON (Disappearing One Music, ASCAP/High Buck 
Publishing, BMVEMI Blackwood Music, Inc., 8M!), HL, 

H100 29 POP 26 
LIKE A WOMAN (Sugqarar Dumplin' Songs, SCAP /Jere 

Song Music ASCAP/FruFru Music, BMVJim Femine 
Songs SESAC CS43 

LIONS TIGERS BEARS (Nappy Puddy. ASCAP/Uni- 
versal Music - Z Tunes, ASCAP/Salaam / Remi Music, 
ASCAP/EMI April Music Inc., ASCAP), HUWBM, RBH 
30 

A LITTLE TOO NOT OVER YOU (ArchieSongs, 
ASCAP/Mike K. Music ASCAP/Sixleenth Street Songs. 
ASCAP/Seven Peaks Music, ASCAP/M Gerrard Music, 
ASCAP/Z Style Music, ASCAP) POP 88 

Data for week of FEBRUARY 7, 2009 I For chart reprints call 646.654.4633 

LIVE YOUR LIFE Crown Club Publishing. BMVWamer- 
Tamerlane Publishing Corp., BMVN.Q C , ASCAP/F.O.B., 
ASCAP /Adorable Music Inc , ASCAP/Yoga Flames 
Music. BMVJanice Combs Publishing, BMVEMI Music 
Publishing Ltd. PRS/EMI Blackwood Music, Inc.. BMI). 
HLM'BM, H10ä 7: LT 30; POP 7; RBH 4 

LLAMADO OE EMERGENCIA (Los Cangris. ASCAP) LT 

2LE LVAME EN TU VINE (SERCA, BMI) LT 38 
LLORO POR TI (Enrique Iglesias Music. ASCAP/EMI April 

Music Inc., ASCAP/December Bueno, ASCAP), HL LT 

12 
LOLLIPOP (Young Money Publishing, BMVWamer- Tamer- 

lane Publishing Corp., BMVHerbilicious Music, 
ASCAP/Black Fountain Publishing ASCAP/EMI Aoril 
Music Inc. ASCAP /Jimìpub, BMVEMI Blackwood Music. 
Inc., BMVIhree Nails And A Crown, ASCAP/Reynet 
Music, ASCAP) HL/WBM, H100 86; POP 66 

LONG 
s 

ASCAP/Music WswSCAP/Mu 
c 

Music. 
SC AP/EMI 

Blackwood Music, Inc., BMVAbove The Line Publishing. 
BMI), HL, RBH 38 

LOST (Gorilla Zoe Music, BMVMalik -Mekhi Music, 
BMVDalyric Music ASCAP /Young Money Publishing, 
BMVYoung Dramma ASCAP) H10087 RBH 36 

LOVE 
ML M 

Gimme 
MMy 

SOCAWStiñkymlñkyMusic.SOCAN) ÑM,HÓÓ21,POP 
16 

WRENS IN JAPAN (Universal Music - MGB Songs, 
ASCAP), HUWBM, POP 94 

LOVE STORY (Taylor Swift Music, BMVSony /AN Tree 

Publishing BMI)), HL, H100 5; POP 3 
LOVE THAT GIRL (Ugmoe Music, ASCAP/Universal 

Music Publishing, Inc., ASCAP /Jake And The Phatman 

Music, ASCAP/Music 01 Windswept, ASCAP), HUWBM, 
RBH 54 

WCKY Oso Eyed. ASCAP /Cocomarie Music 
BMVWmnch Time Music BMI H100 82; POP 62 

WI DE WNA (Rubel ASCAP/Universal Musica. Inc., 
ASCAP/EMI April Music Inc ASCAP /CAP Musica 
Songs. ASCAP /Marpod. ASCAP) LT 41 

MAO irwersal Music - Z Songs, BMVFen In The Ground 
g, ASCAP /Sony /ATV Tunes, ASCAP/EMI April 

ASCAP/EMI Music Publishing Ltd , 

Il ii4r Sun Songs. ASCAP), HL, H10019; POP 27; 

MAGIC II - Fn Th M i °ir7- ASCAP; /DaGass Co.. 
AP)RBH48 

MAKE THA TRAP SAY AYE ing Juice Publishing. 
uup ASCAP)RBH 6 

MALA JiiiOn Music Group, SESAC/MYS Productions, 
SESAC LT 27 

MAL= LICOR (Pacific Latin. ASCAP) LT 15 
MAN OF THE HOUSE (Universal Music - MOB Songs, 

ASCAP /CEW Publishing, ASCAP/Castle Steel Music. 
Inc., ASCAP), HL/WBM, CS 52 

MARRY FOR MONEY (MI April Music Inc, 
ASCAP /New Sea Gayle Music ASCAP/Songs Of_ Univer- 
sal, Inc., BMI/Write 'Em Rite Music. BMI), HIJVVBM, CS 
27 

EL MECHON (EMI Blackwood Music, Inc., BMI) LT 14 
ME ESTAS TENTANDO (Universal- Musica Unira, 

BMWniversal Musica. ASCAP/Da Mente Maestra Music 
Publishin , BMI LT 7 g 

N Mike Curb Music, BM Sweet Radi- 
cal 

HAVE BEEN ( V 

Of 

Music BMVSongs g. Isis Music BMVSongs 
Of Cobalt Music NOI Publishing. BMI)) WBM, C$ 60 

MI PRIMERA VEZ Not Listed) LT 40 
MISS INDEPENDENT (Universal Music -Z Songs, 

HMI/Pen In The Ground Publishing, ASCAP/Sony /AN 
Hamrarrryry, ASCAP/EMI April Music Inc.. ASCAP/EMI 
Music Publishing Ltd , PRS/Stellar Sun Songs, ASCAP), 
HUWBM, 810X25 POP 23; RBH 14 

THE MOR BOYS I MEET (Bird With Ears Music, 
BMVEMI Blackwood Music, Inc., BMVBrown Eyed Blond 
Music ASCAPNstaville Music, ASCAP), HL, CS 51 

MORE LIKE HER (Nashville Star, BMVSony/A1V Tree 

Publishing, BMI), HL CS 18: H100 97 
MOVE (IF YOU MPANNA) (Sony /ATV Songs LLC, 

BMVTwo Works, ASCAP/Viva Panama, ASCAP/Hits From 
Jewnaican Publishing, ASCAP), HL, H100 96; POP 86: 
RBH 43 

MRS. OFFICER (Your Money Publishing, BMWJarner- 
Tamerlane Publishing MVRiree Nails And A 

Crown, ASCAPRght Werk, 
Corp, 

BMVRoynet Music 
ASCAPAning Music, Inc., BMI), HL/WBM, POP 64; RBH 

MY LIFE WOULD SUCK WITHOUT YOU (Kasz Money 
Publishing, ASCAP/Studio Beast Music. BM/Warner- 
Tamerlane Publishing Corp., BMI/Maralone AB. 

STIM/Songs Of Kobalt Music Publishing, BMI). WBM, 
01001 POP4 

MY PRESIDENT (Young Jeezy Music Inc . BMVWest 
Coast Livin Publishing ASCAPMenderworks Music Pub - 
lishing, BMVIII Will, ASCAP/Universal Music -ZTunes, 
ASCAP/EMI Blackwood Music. Inc., BMI). HL/WBM, 
H10053 RBH46 

MY SWAGG (Make Millions Music BMVJimipub, 
BMVEMI Blackwood Music, Inc., BMI), HL RBH 94 

NASTY GIRL (Ludacris Worldwide Publishing, Inc. 

ASCAP/EMI April Music Inc. ASCAP/First 14 Gold Pub - 
lishing, BMVSwim Beat, SESAC/Universal Tunes, 

SESAC/Songs Of Universal. Inc., BMI), HL/WBM, RBH 

NE2 ED U BAD (Nappy Ppddv. ASCAP/Universal Music - Z 

Tunes, ASCAP /EMI April Music Inc., ASCAP /Cainunb 
Land Music Publishing, ASCAPBome Again Publishing. 
ASCAPItation Records, ASCAP/Westbury Music, 
ASCAP /Roynet Music, ASCAP) RBH 27 

NEVER EVEN (My Diet Starts Tomorrow, BMI/Universal 
Music Publishing, Inc., ASCAP/Elvis tee Music. 
BMVEMI Blackwood Music, Inc.. BMVEsther Dean Pub- 
lishing Designee. BMVWamer- Tamerlane Publishing 
Corp., BMVMi'ac Music, BMI), HL/WBM. RBH 70 

NEVER WOULD HAVE MADE IT (Marvin L. Sapp Music, 
BMVMinstrel Productions, BMI), WBM, RBH 45 

NO GAMES (Pop Style Music Publishing, ASCAP/D Kelly, 
PRS/EMI Aoril Music Inc. ASCAP), HL. RBH 84 

NO ME DOY POR VENCIDO (Fans!, ASCAP/Sony/ATV 
Discos, ASCAP/Maximo Aguirre. BMI) LT 2 

NO MOLESTAR ( Crisma ASCAP) LT 17 
NOTHING LEFT TO SAY (Mint Factory, ASCAP) RBH 40 
NOTHIN' TO DIE FOR (Big loud Shirt Industries 
ASCAP/Big Loud Bucks, BMVEMI Blackwood Music, 
Inc BMI /New Songs Of Sea Gayle BMI/Noah's Lìnle 
Boat Music, BMI). H/WBM, CS 20 

o 
ODIO POR AMOR (Universal -Songs Ot PolyGram, BMq 

LT 36 
0.1ÁLÁ SERCA,BMI LT 20 
ONE IN EVERY CROWD (Plowin Ground Music, 

BMVCopynght CantroVMusic OI RPM. ASCAP /Category 

5 Music ASCAP) CS 49 
ONE MORE DRINK Ludacds Worldwide Publishing, Inc., 
ASCAP/EMI April Music Inc ASCAP/Twelve And Under 
Music Inc. BMVSony/AN Melody BMVSIam U We I 

Music Publishing, ASCAP/Sono /ATV Harmony, 
ASCAP /Spanada Music BMVStellar Sun Songs, 
ASCAP) HL, H100 27; FLOP 39; RBH 19 

ON THE OCEAN (John Rit Music, BMI) RBH 78 

ORDINARY (EMI April Music Inc., ASCAP/Doxie Music. 
ASCAP /Glass Beal Music, ASCAP/Mimis Music Man 
Productions BMVJRP Music, BMVSwiss Mix Music. 
BMI), HL, RBH 75 

PLAYA CARDZ RIGHT (Universal Music Publishing, inc.. 
ASCAP/Tetragrammalon Music, ASCAPMivrac Tyke 

Music ASCAP/Yaki Kadafi Music, BM/Universal Music - 

MGB Songs, ASCAP/She Wrote Il, ASCAP/Universal 
Music - Z Tunes, ASCAPAmperial Luce Entertainment, 
ASCAP/Black Hipsanic Music, ASCAPÆMI AAppril Music 
Inc., ASCAP/Soulfolk Music, ASCAP), HL/WBM, H100 
85 RBH 10 

POI ER FACE (Stefan Gemlaruotta wn4W!a Lady GaGa, 

BMVSonyy/AN Songs LLC, BMVHduse Of GaGa Puhlish- 
ing, BMVGIOJoe Music, BMIAiedOe Productions, BMA 
HE, H100 32; POP 30 

POP CHAMPAGNE (Sally Ruth Ester Publishing. 
BMVSongs Of Universal, Inc., BMIBrowz Music, 

BMVNotting Hill Music, BMVIa'Rer Jr.S Music, 
ASCAP/Universal Music Publishing, Inc.. ASCAP), 
HONDA. H100 24 POP 48; RBH 3 

POR AMAR A CIEGAS Not Listed) LT 45 
POR UN SEGUNDO (Premium latin, ASCAP) LT 1 

EL PROXIMO VIERNES (Arpa. BMI) LT 19 
PUT IT ON YA (First N' Gold Publishing, BMVWamer- 

Tamerlane Publishing Corp.. BMVChrysalis Music Pub- 
lishing. ASCAP/No 10 Music. BM VDT Explosive Pub- 
lishing ASCAPNniversal Music Publishing. Inc . 

ASCAP, HL/WBM. 11100 63: POP 85. RBH 15 

QUE TE ENTREGUES HOY (Uniwsion, ASCAP) LT 33 
QUE TE QUERIA (Emi Musical S.A. de CV.) LT 37 
QUIEREME MAS (Not Listed) LT 49 

R 
REHAB Universal Music - Z Tunes. ASCAP/Tennman 

Tunes ASCAPNirginia Beach. ASCAP/WB Music Corp. . 

ASCAP/Bone Beat Publishing, ASCAP/Sir Kay Drive 

Publishing, ASCAP), HUWBM, H100 30, POP 24. RBH 
55 

RESPECT MY CONGLOMERATE (EMI April Music Inc. 
ASCAP /Justin Combs Publishing, ASCAP /JaeWons 
Publishing. ASCAP/EMI Blackwood Music, Inc, 
BMVYoung leery Music Inc , BMI). HL, RBH 92 

RIDE (Songs Of Mighty Isis Music, BMVSongs Of Kobalt 
Music Publishing BMVCanunez. BMVMichael Davey, 

BMVICG BMI) CS 17 
RIGHT HERE (DEPARTED) (EMI Blackwood Music, Inc.. 

BMVHere's Lookin At You Kidd Music. BMVBeluga 
Heights Music BMVSoy/AN Saps LLC, BMVGolden 
The Super Kid Music, ASCAP/The Royally Network. 
ASCAP/Ouda Music, ASCAP/Lady V Music Publishing. 
BMVROdney Jerkins Productions BMI), HL POP 83 

RIGHT NOW (NA NA NA) (Befall Music. 
ASCAP/Sony /AN Tunes, ASCAP/Rano Music. ASCAP). 
HL, H10022 POP 18; RBH 98 

RIGHT ROUND (E- Class, BMlVMNlaail On Sunday Music, 
ASCAP/Sony /AN Tunes. ASCAPMo(aktrax Kasz Money 
Publishing, ASCAP /J. Franks Publishing, ASCAP /Anist 
Publishing Group West, ASCAP/WB Music Corp., 
ASCAPÆMI April Music Inc , ASCAP/Roc Cor Publishing 
& Music Farriarnanem LLC. ASCAP/Bruno Songs 
ASCAPBurning.AM__usic LTD , PRS/ at Music, PHO/West- 
bbu5ry Music. PRS /Roynet Music. ASCAP). HL/WBM. POP 

RIVER OF LOVE (Sony /AN Tree Publishing, BMVAII 
Mighty Dog Music. BMVTravelin' Arkansawyer, 8MVBur- 
nerte A Billy Music, BMVStill Working For The Man 
Music. BNIVICG. BMVLittle Shop f Morgan songs, 
BMVMorgan Music Group. BMI), HUVVBM. C0; 
8100 77 

ROCKIN' THAT THANG (Songs Of Nei Ltd 
ASCAP/March 9th Publishing, ASCAP/2082 Music Pub- 
lishing. ASCAP/WB Music Corp., ASCAP/Universal 
Music Publishingg. Inc. ASCAP/20.M, ASCAP /OSS Cre- 
ations ASCAP(,, HLWBM, H100 57: POP 84. RBH 13 

ROLL WITH ME (Sony /AN Acuff Rose. BMVYear Of The 

Dog Music. ASCAP/Words & Music, ASCAP), HUWBM. 
H100 75 

SAILING (Pop "n" Roll. ASCAP) RBH 80 
SECOND CHANCE Driven By Music. BMVEMI Black- 

wood Music. Inc., BMVlwu 01 Everything Music. 
ASCAP/WB Music Corp.. ASCAP).HUWBM, 8100 59; 
POP 68 

SECRET VALENTINE (Travis Clark Music, ASCAP/S- 
Cene Music, ASCAPMIayday Malone Music, 
ASCAP/Dimensional Music Of 1091, ASCAP /Cherry 
Lane. ASCAP/EMI Blackwood Music Inc.. BMVRep1lillian 
Music, BMI) CLANHL/WBM, POP 87 

SEE YOU IN MY NIGHTMARES (Please Gimme My 
Publishing, BMVEMI Blackwood Music, Inc. BMVlnarsi- 
ble Music. BM /Chrysalis Songs, BMVNo ID. Music 
BMVAbove The Line Publishing BMVYoung Money Pub - 
lishingg, BMVWamerTamerlane Publishing Corp., BMI), 
HUWBM POP 99 

SE FUE MI AMOR (Primo, BMI) LT 32 
SEVENTEEN FOREVER (Metro Station Music 

ASCAP/EMI April Music Inc., ASCAP), HL POP 69 
SEX ON FIRE (Martha Street Music, ASCAP/Songs Of 

Combustion Music, ASCAP/Music Of Windswept, 
ASCAP/Followill Music ASCAP/McFearless Music, 
BMVBeO, BMVCottee, tea or Me Publishing, BMI) F1100 

65 
SHAKER (Metro Station Music. ASCAP/EMI April Music 

Inc., ASCAP HL, POP 41 

SHE COULD BEEN MINE (EMI April Music Inc, 
ASCAP/Romeo Cowboy Music, AS AP/Wacissa River 
Music, Inc . BMVBPJ Administration, ASCAP), HL, CS 

58 
SHE GOT HER OWN (Universal Music - Z 

BMVPen In The Ground Publishing ASCAP 
Songs. 

Beats, 

ASCAP/Debrandon Ink, ASCAP/J. Bracco, ASCAP/EMI 
AppriPl _M_usic Inc A0, SCAPRBBH 

2 
weet Summer Night. ASCAP), 

HUWBM, H10Ó6 
SHE'S COUNTRY (SoulRide Music, BMVBPJ BMVCack- 

alacll Twang, BMVRoot 49 Music, BMI) CS 23; HI®88 
SHE'S FINE (Christopher Dooley Publishing. BMVAn 

What Music, BMVCroomstacular Music BMWardena- 
ver Music, BMVBuilding 2 Music BMVCookies And Milk 
LLC, ASCAP/Polo Grryound Music 

Music, 

And 
B 

ASCAP/Play 
ASCA//EEMI April Music Inc, ASCAP), 

HL 
SHE'S SO CALIFORNIA (Crystal Beach, BMVReynsotg, 

BMVWha Ya Say Music. BMVEMI Blackwood Music, 
Inc. BMVJaime Hanna BMI), HL CS 24 

SHE WOULDNT BE GONE (I Want To Hold Your Songs, 
BMVTommy Jo. BMI) CS 1; H100 43 

SHINE (MGS Publishing, SESAC/Sony/ATV Cross Keys, 

ASCAP), HL CS 56 
SINGLE LADIES (PUT A RING ON IT) (B -Day Publish- 

ing, ASACP/EMI April Music Inc., ASCAP/Songs Of Peer 

Ltd ASCAPAdarch 9th Publishing, ASCAP /2082 Music 
Publishing, ASCAP/WB Music Corp., ASCAPBorry/AN 
Tunes. ASAP/Suga Wuga, BMI), HL/WBM, H100 3; 

POP 2, RBH 1 

SOBEAUTIFUL (Soulchild, ASCAP/Universal Music Pub- 
lishing, Inc.. ASCAP/Da Kasa Sole, ASCAP/EMI April 
Music Inc ASCAP) RBH 53 

SOBER (EMI Blackwood Music, Inc BMVPInk Inside 
Publishing BMVW B M. Music SESAC/Dan1'aahandz 

Munk, SESAC/Sonshine Terrace Music, BMVBug, 
BMVYaslina Music, ASCAP/David M Ehrlich, Esq., PC., 

ASCAP), HUWBM, H10016 POP 14 

SOLD OUT (Not Listed) RBH t6. 
SO WHAT (EMI Blackwood Music Inc BMVP!rk Inside 

Publishing BMVMaretone AB StIMH)ubalt Music Pub- 
lishing, ASCAP), HL 8100 23; POP 22 

SPACE (We're Going to Maui BMVChuck Cannon Music, 
BMVSWG Songs, BMI) CS 38 

SPOTLIGHT (Super Sayin Publishing, BMVUniversal 
Music - Z Songs. BMVSony /AN Tunes, ASCAP/EMI 
April Music Inc.. ASCAPÆMI Music Publishing Ltd., 
PRS /Stellar Sun Songs, ASCAPÆMI Blackwood Music 
Inc.. BMVYoung Jeezy Music Inc.. BMI), HUWBM, POP 

95 RBH 

STARRY LE21 GO (Polar Hit, ASCAP/MWN Music Group, 
ASCAP RBH 37 

START A BAND (Big Amassa Music, BMVWords & 
Music ASCAP/Songs Of Combustion Music, 
ASCAP/Music 01 Windswept, ASCAP/EMI April Music 
Inc.. ASCAP/Didn1 Have To Be Music, ASCAP), 
HI/WBM, CS 9, H100 69 

STOOK() (Street Certified Publishing, BML2avtoven Pub- 
lishi , BMVTrap House Publishing, BMI RBH 95 

SUPEIBIOMAN (Sony /AN Songs LLC 
BM) 

Tree 

Publishing, BMVFauntleroy Music, ASCAP/Underdogs 
Wes 

P 

t 

96 
Songs. ASCAP /Almo Music Corp.. ASCAP), HC, 

PO 
SWAGGA LIKE US (Carta Boys Publishinrgg, ASCAP/EMI 

April Music Inc., ASCAP/Crown Club Publishing. 
BMVWarner- Tamerlane Publishi Corp., BMVPlease 
Gimme My Publishing, BMVEMI Blackwood Music. Inc.. 
BMVYoung Money Publishing, BMVHollenronix Music, 
ASCAP /Domino Publishing, BMWniversal Music -Z 
Tunes, 

ASCAP 
s 01 Universal PoI Internation- 

al, BM), 
LOVE ((II Like Em Dike Mus cl ASCAP) 

RBH 32 
SWEET THING (¡Universal Tunes, SESAC/Songs Of Uni- 

versal, SESAC/Eden Valley Music, SESAC/Mary Rose 
Music. BMVfhid Tier Music. BMI), HL/WBM, CS 7; 

H10054 

TE AMO (Nayo International Publishing. ASCAPNniversal 
Music Publishing. Inc , ASCAP LT 23 

TELL ME SOMETHING I DONT KNOW (Warner -Olive 
Music ASCAPA Used To Be A Nice Guy Music, 
ASCAP/Rita Churchwell's Son Music, ASCAP/Downtown 
Music Publishing. ASCAP. WBM, H100 58 

TELWRIDE (Sony/ATV Cross Keys ASCAP/Songs 01 

Universal Inc.,( 6BMMI), HL/WBM, S 40 
TE PRESUMOMagma Aguirre, BMVLGA Music Pub - 

SREfxR 

1LL((LO 

AM 
4 

TE ORES (Hafer, 
Publ 

o 

ishing, ASCAPÆtliloe Musi cal Mambo, 
ASCAP) 

LT 

THAT'S A MAN (WA Music Corp., ASCAP/Steve Dale 
Jones, ASCAP/larrOpaa Vista. ASCAP/Songs Of The 

Sanderosa. ASCAP/Universal Music - Careers. BMI), 
HUWBM. CS 19 

THATS HOW IT 51111. OUGHTA BE (Hope -N-Cal, 
BMVTrent Tomlinson Songs BMVSexy Tractor Music. 
BMVBig Loud Bucks, BMVEMI Music, Inc., 
BM/Little Bossy, BMI /Cal IV Entertainment. BMI), 
HL/WBM CS 44 

THATS NOT MY NAME WB Music Corp ASCAP/Play- 
writer Music. PRS/Sony/AN Tunes, ASCAP/Sony/AN 
Music UK PRS , HL/WBM, POP 72 

THERE GOES MY BABY (Toms MO Music, 
BMVSor My /AN Songs LLC, BMVFAZE 2 Music 
BMVSoutem Country Boy, ASCAP /Boobie & ÒJ Songs. 
BMVWarnerTarnerlae Publishing Corp, BMVClarence 
Allen ASCAP/Ma Twelfth BMI) HL/WBM,RBH42 

THESE ARE THE ú00D OLE DAYS (EldeeoAo Music 
Publishing BMVMuInk Mafia. ASCAP) CS 37 

THINKING OF YOU en iim Rich You'll Be M y9 Bitch, 
ASCAP/WB Music Carp., ASCAP). WBM, H100 50, POP 

29 
TOP NOTCH (N -The Water Publishing Inc 

ASCAP/Noddfactor Publishing, BMl) RBH 64 
TOUCHDOWN (BabyGame. BMVSony/ATV Songs LLC. 

BMVRco Pride Publishing. BMVAhmad's World, 
ASCAP/Universal Music - Z Tunes, ASCAP tartar 
Edwards Music, ASCAP/Torrance Dopson Music. 
ASCAP/Warner-Tamerlane Publishing Corp., BMI). 
HL/WBM RBH 60 

TRADING PLACES (UR -M Music. ASCAP/EMI April 
Music Inc ASCAP/SOny /AN Melody, BMVWB Music 
Caa(pp''ASCAP/2082 Music Publishing. ASCAP), 
HI/W8M H10068, BAI-19 

ni NO ERES PARA MI (Not Listed) LT 21 

TURMN ME ON (My Diet Starts Tomorrow, BMVSongs Of 

Universal Inc., BMVKerioke Music. ASCAP/Universal 
Music Publishing. Inc., ASCAPAshmoot Musik, 
BMVYoung Matey Publishing, BMI) H10035. POP 52: 
RBH 12 

TURN MY SWAG ON )Souda BryTell'em Music. 
BMVCroomstacular Music. BMVElement 9 Hip Hop, 

BMVTakn' Care Of Business BMVBig -N -Mage Music. 
BMVNatural blaster Music. BMI) RBH 87 

EL ULTIMO BESO Rio Musical, AMI) LT 5 

UNBEAUT1FUL (Religion Music Publishing BM/Mara- 
tone AB. STIMIKobatt Music Publishing, ASCAP) POP 

57 
UNIVERSAL MIND CONTROL (Songs Of Universal Inc.. 

BMVSenseless. BMI/The Waters Of Narareth. BMVEMI 

Blackwood Music Inc . BMVHaynchaser. BMWniversal 
Music - Z Songs BMI) POP 90 

UNTOUCHED (Gad Songs. ASCAP /Cherry Lane. 

ASCAP2iedela Music, ASCAP/Exccalibur Productions, 
APRNEMI Australia Pry.. Ltd.. APRA). CLMIHL, H100 
17. POP 17 

US AGAINST THE WORLD (Havana Brown. BMVSongs 
Of Universal, Inc., BMVYoga Flames Music. BMVJanice 
Combs Publishing. BMVEMI Blackwood Music, Inc., 

BMVGiveMeAIIMy Publishing, ASCAPÆMI April Music 
Inc. ASCAP), HL, POP 92 

V 
VEN TU iNOI I b1,18 LT SU 

VIRTUAL DIVA (Not Listed) LT 18 

VIVA LA VIDA (Universal M us is - MGB Songs, ASCAP), 
HgrBM H10R 26. POP 

WALK THAT WALK borough Music Publishing Compa- 
ny, ASCAP) RBH 72 

WANT ff, NEED D (First N' Gold Publishing, BMVWarner- 
Tamerlane Publishing Corp.. BMVJonalhan Rotem 
Music, BMVSauthside Independent Music, 
BMVSony /AN Songs LLC. BMVMister Johnson's Jams 
Music BMI ). HUWBM, RBH 57 

WE NEED TO ROLL ((LOB Music Corp., ASCAP/Songs In 

The Key Of B Flat. SESAC/Noontime South 
SESAC/Naked Under My Clothes, ASCAP/Chrysalis 
Music Publishing, ASCAP/The Deans List. 
SESAC/Elecember First Publishing Group, SESAC). 
HUWBM, RAH 58 

WHATEVER IT IS (Weimerhound Music, BMW( Dub 
Music BMVAngelika Music, BMI) CS 42 

WHATEVER YOU LIKE (Crown Club Publishing 
BMVWamer- Tamerlane Publishing Corp BMVJimipub, 
BMVRicco Bain Muzic, ASCAP/EMI Blackwood 
Music, Inc , BM), HUWBM H100 18; POP 21; RBH 23 

WHAT IF R ALL GOES RIGHT (EMI Blackwood Music. 
Inc BMVAdrlymak BMWniversal Music -Z Tunes, 
ASCAP /Check Out the Skyline Music. BMV1CG, 

BMVGodlalher Rich Muzik, ASCAP/Do Write Music. 
ASCAP(, HIJWBM, CS 46 

WHAT ITnnBgE LIKE BMVDustn Warren 

Tc 6 é(AHysteria amgory,. CAWMikSCu 
Curb 

. 

ASCAP /Jacobsong ASCAP,rGhernI le, BMVFortune 
Favors The Bold, ASCAP /25 North, BBMVASh Street, 
BMVBig Loud Bucks, BMI), WBM, CS 39 

WHEN IT HURTS Lrindtime. BMVSonggs Of Universal. 
Dixon's Inc., BMVAntonio Munk. ASCAPÆ D Duz It, 

BMVImng Music. Inc BMWnderdog East So s. 

BMVEMI April Music Inc . ASCAP). HVWBM, RBH 16 

WHERE PM 1410M (EMI Blackwood Music, Inc 
BMVPatrick Davis. MVCurb Songs. ASCAP). HIMBM. 
CS 30 

WHERE THE PARTY IS One Wood Productions, 
ASCAP) RBH 79 

WHITE HORSE (Sony /AN Tree Publishing, BM/Taylor 
Swift Music BMVSorry /AN Timber SESAC/Hillsnero 
Valley, SESAC( HL, CS 11 H100 3J: POP 56 

WHO DAT (EM( Blackwood Music. Inc., BMVYoung Jeezy 
Music Inc , BMVEMI April Music Inc . ASCAP/Shawty 
Redd Sono, ASCAP), HL, RBH 99 

WILD AT KART (Melusic Inc., ASCAP/Pn Wave 
Emblem, ASCAP/Year Of the I i 1 Music, AS/Darth 
Buddha ASCAP/FruFru Music. p I) CS 55 

WITHOUT YOU (Hinder Music Company, BMVHiyh Buck 

POP 
Publishing, 

59 
BMVEMI Blackwood Music. Inc.. RANI). HL 

WOMANIZER Outsyfer Entertainment Music Publishing. 
AE A e(tyme Music Publishing Group 

SCAP/U inversai Music Publishing. ASCAP), 
HL/WBM, H10015, POP 9 

YOU BELONG WITH ME SSonyy/AN Tree Publishing 
BMVPOtirg Shed Music,SESAc7Barbara Orbison World 
PoDlishirig, SESACACG, BM), HL POP 91 

YOU COMPLETE ME She Wrote It, ASCAP/Universal 
Music - Z Tunes ASCAP/Feemstro Music. ASCAP), 
HL/WBM, RBH 25 

YOU FOUND ME (Little Bike Music, ASCAP /Lincoln & 
011ie Music, ASCAP/EMI April Music Inc., ASCAP), HL. 
H1008 POP 11 

YOU'RE GONNA GO FAR, KID (Underachiever, BMI) 
H100 74 

YOU'RE MY BABY (I Like Em Thicke Music, ASCAP/Da 
Gass Co ASCAP/Haddington Music, ASCAP) RBH 91 

YOU'RE MY LIFE (Riverzar Music. BMVCdton City Music 
Publishing, BMVUniversal- PolyGram International,, 
ASCAPBppunken Sonos ASCAP CS 59 

YOU'RE THE ONLY ONE (India B. Music, BMVSongs Of 

Universal 
ggPol 

Gram International, BMVDemontes Music 

Y 
Publishing 

OUEDE CLLAARO (Arrpa, AMIj LT 
10BMq RBH 44 

Go to www.billboard.biz for complete chart data I 51 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR ICE PLAC 
For ad placement in print and online call Jeff Serrette 800-223-7524/jserretteQlbillboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff@nielsen.com 
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free 
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needed item is placed! 
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9360 W. Flamingo Rd 

#110-456 
Las Vegas, NV 89147 
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PROFESSIONAL 
SERVICES 

READY TO RECORD? HOW 

ABOUT SOME HELP? 

Contact us today 
and we'll send 

you your FREE 

Tape 

that's full 

of great recording 

tips and tricks. 

(866) 677-79U 
www-dlscmakets-com/bb 
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52 BILLBOARD 

NOTICES/ 
ANNOUNCEMENTS 
B and G Music LLC 

congratulates 
this years 
nominees! 

Our Label has some of the 
NATIONS HOTTEST NEW 

TALENT FOR YOU TO FOL- 
LOW THIS UPCOMING YEAR! 
WWW.BANDGMUSIC.COM 

Check out HEATS latest EP on 
Myspace /Classicheat and 

BLONDSENSE on myspace 
and 

WWW.BLONDSENSE.NET 

FEBRUARY 7, 2009 

LEGAL NOTICE 

NOTICE OF SECURED PARTY SALE 

Secured Party Seller: Plainfield Specialty Holdings II Inc. (assignee of 
Plainfield Offshore Holdings V Inc.) (the "Lender ") 

Address: 55 Railroad Avenue, Greenwich CT 06830 
Phone Number: 203 -302 -1715 
Attention: Thomas X. Fritsch, Esq. 

This constitutes formal notice that the collateral described below (the "Collateral ") will be sold at a sale (the "Sale ") held to enforce the 
rights of Plainfield Specialty Holdings II Inc. ( "Lender ") as Secured Party Seller in the Collateral. The Collateral is the subject of (i) a certain 
Subsidiary Guarantor Security Agreement, dated as of April 26, 2006, by and among Notation Music LLC ( "Notation "), Wake Music Group 
LLC, Wake Music Management LLC, Muse House LLC (collectively the "Subsidiary Obligors ") and the Lender, (ii) a certain Consolidated, 
Amended and Restated Mortgage of Copyright, dated as of April 26, 2006, made by Notation in favor of Lender (the "Mortgage "), and (iii) 
a certain Consolidated, Amended and Restated Trademark Security Agreement, dated as of April 26, 2006, between Notation and Lender. The 
Collateral secures the obligations (the "Obligations ") of Wake Entertainment Group LLC ( "Debtor ") under a certain Consolidated, Amended 
and Restated Loan Agreement, dated as of April 26, 2006, as amended by that certain Amendment No. 1 to Loan Agreement and Consent, 
dated as of January 10, 2007, and by that certain Amendment No. 2 to Consolidated, Amended and Restated Term Loan Agreement, dated as 
of May 2007, between Debtor and Lender (assignee of Plainfield Offshore Holdings V Inc.) (the "Loan Agreement "). Debtor is in default of 
the Obligations under the Loan Agreement. 

THE CONDITIONS OF THIS PUBLIC SALE ARE AS FOLLOWS: 
I. Collateral. The Collateral to be sold is described more particularly below and at www .herrick.com/catalogdescription (the "Website"). 

Generally, the Collateral consists of substantially all of the Subsidiary Obligors' assets, including a catalog of musical compositions, a listing 
of which can be viewed at the Website. The Collateral description at the Website shall control. The Sale may be made in lots or in bulk and 
for cash or credit as Lender in its sole and absolute discretion may determine. 

2. Time and Place of Public Sale. The Sale is a public auction sale that will take place on February 12, 2009 at 12:00 p.m. (the "Sale 
Date ") at the offices of Lender's counsel, Herrick, Feinstein LLP, 2 Park Avenue, New York, NY 10016. Any individual intending to attend 
the public auction sale must contact Brooke Crescenti, Esq. at 212 -592 -5937 or bcrescenti@herrick.com at least twenty-four (24) hours prior 
to the Sale Date to reserve access into the 2 Park Avenue building. All attendees must also show a government- issued photo identification to 
building security before they will be granted access to the Herrick, Feinstein LLP offices. Lender shall have the right to adjourn the Sale one 
or more times on such terms and conditions as shall be announced at the Sale. No further publication or other notice of any kind of such 
adjournment shall be required for any such adjournment. 

3. Method of Sale. The Sale shall be a public auction sale on terms and conditions to be provided at the Sale. Lender shall have the right, 
but not the obligation, to credit bid up to the amount of the Obligations at the auction sale. 

4. No Warranties. The Collateral is being sold on an "as is, where is" basis. There is no warranty relating to title, possession, quiet enjoy- 
ment or the like in this Sale. 

5. Existing Liens. In addition, the Sale of the Collateral is subject to all liens, security interests and charges and encumbrances of any 
kind (any hereinafter, a "Lien ") with respect to any of the underlying property owned by any Subsidiary Obligor. Lender remains entitled 
immediately to exercise all of its rights and remedies under the Loan Documents (as defined in the Loan Agreement), at law or at equity sin- 
gularly, consecutively and cumulatively, against the Debtor, any Subsidiary Obligor and any other persons or entities that may be liable on 
account of any of the Obligations, at such times, with such frequency and in such order as Lender may elect, with respect to the Obligations. 
Neither the conduct of the Sale nor the delivery of the Collateral to the winning bidder shall derogate from any right, privilege or power grant- 
ed to Lender under any of the Loan Documents. The Memo of Sale that the winning bidder will be required to sign at the Sale provides that 
the winning bidder agrees that it has no right to or expectation of (a) any forbearance of any kind or any waiver or postponement of any right 
or remedy of Lender under the Loan Documents, (b) any other amendment to or modification of any term or condition of any Loan Document 
or (c) Lender entering into (i) any other agreement with respect to any Term Loan (as defined in the Loan Agreement) governed by any Loan 
Document or any other portion of it or (ii) any negotiations with respect to any agreement described in subparagraph (c)(i) above. 

6. Accounting. If you are the Debtor, a Subsidiary Obligor or other obligor of the Obligations, you are entitled to an accounting of the 
unpaid indebtedness secured by the Collateral at your sole cost and expense, which cost will equal approximately $1,000.00. You may request 
an accounting by calling the number of the Lender set forth above. 

7. Right of Redemption. Any person or entity entitled to redeem the Collateral may do so by paying the full amount of the obligations 
secured by the Collateral (including the expenses of preparing for and conducting the sale) prior to the Sale. 

8. Deficiency. To the extent that any Obligations remain unpaid after the Sale, the Lender reserves all right to recover such remaining 
Obligations from the Debtor, any Subsidiary Obligor or any other obligor. 

9. Controlling Notice. This Notice supersedes any and all previous secured party sale notices issued by Lender with respect to the 
Collateral. 

10. Further Inquiries. For further information, please contact counsel for Lender at the contact information listed below. 
THIS NOTICE IS MADE IN SATISFACTION OF § 9 -613 OF THE UNIFORM COMMERCIAL CODE AS IN EFFECT IN NEW YORK 

By: Herrick, Feinstein LLP, counsel to Lender 
Patrick D. Sweeney, Esq. 
2 Park Avenue 
New York, NY 10016 
Phone: 212 -592 -1457 
Fax: 212 -545 -3361 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. CD's. LP's, Books, Cassettes 
as low as 50 cents. Your choice from the most 
extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus@aol.com 

PROMO &/ 
MARKETING 

WHITE EAGLE MUSIC PROMOTION: 

PROMOTING RECORDING ARTISTS, 

FILMS WORLDWIDE! 
Now accepting for Representation, Booking, 

Distribution, Record, Licensing, and publishing 

deals,radio promotion, and radio advertising. 

800 -839 -1066. 

www.whiteeglerecords ca 

MASTERING 
tangerineM astering. com 

Congratulates our head 
mastering engineer 

ANDREAS MEYER on his 2009 
GRAMMY NOMINATION -BEST HIS- 

TORIC RECORD - 
Lester Young w /Count Basie (1936 -1940) 

Tangerine Mastering "2008 Best New 
Mastering Studio- 

Mastering-Reissues-Restoration 
201 -865 -1000 

www.americanradiohistory.com
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submissions to: exec @billboard.com 

RECORDING COMPANIES: Sony Music Entertainment names 
Bogdan Roscic president of Sony Music Classical. He was 
managing director at Decca Music Group in London. 

1720 Entertainment names Tim Burruss VP of promotion 
for Nashville. He was VP of promotion and marketing at Capi- 
tol Records in Los Angeles. 

Broken Bow Records appoints Carson James senior VP 

of promotions. He served in the same role at Curb Records. 

PUBLISHING: BMI in Nashville promotes Elisabeth Dawson 
to associate director of editorial services. She was media re- 
lations assistant. 

TOURING: Facility management company Global Spectrum 
promotes Bob Kehm to assistant GM of the Chaifetz Arena 
in St. Louis. He will continue to serve as director of market- 
ing. Kehm was a marketing manager at the Wachovia Com- 
plex in Philadelphia. 

The Broward Center for the Performing Arts in Fort Laud- 
erdale, Fla., names Kelley Shanley president /CEO. He was 
executive VP /GM. 

RELATED FIELDS: The Country Music Assn. appoints vet- 
eran radio programmer Dan Bowen to the newly created po- 
sition of VP of strategic marketing and communications. He 

was a broadcaster at top 40 WSTR (Star 94) Atlanta. 
Management company Flood, Bumstead, McCready & Mc- 

Carthy ups Jason Fridenstine and David Boyer to associate 
business managers. They were account managers. 

Australian music industry veteran Michael Parisi has opened 
Michael Parisi Management. He held dual roles as president 
of A &R for Warner Music Australia and managing director 
of its Mushroom Records imprint. 

Global trade association Mobile Entertainment Forum 
names Stephen Jenkins global marketing director. He was 

head of marketing at PIAS Entertainment Group. 
-Edited by Mitchell Peters 

DETROIT RAPPER HUSH JOINS CHARITY GIG 
When Marissa Penrod discovered that her 6- year -old son 
Joseph was diagnosed with muscular dystrophy last January, 
the Detroit mother had big ideas about how to raise money 
for MD research. "She wanted to throw a huge Lollapalooza 
of sorts at Ford Field to raise money," says Detroit rapper 
Hush, who recently met Penrod at a benefit for autism. "I 

said, 'I love people with big goals, but let's start out [smaller] 
and see what it's like.' " 

At the time, Hush was looking for an event to lend his tal- 
ents to. "When my best friend and the mother of my children 
passed away [ from cancer], it changed me," he says. So the pair 
decided to throw a smaller -scale benefit concert for MD re- 

search at the 2,200 -seat Fillmore Theatre in downtown Detroit. 
"I thought with my name in the city and the people I could 

get involved, it could definitely be bigger than a 300 -seat spot," 
says the rapper, who is working on a new album. 

The all -ages show is set for Feb. 5 and will feature perform- 
ances from Hush, JoCaine and HotSauce. The event will in- 
clude a fashion show from Empire Seven and Detroit Clothing 
and a performance by the Walled Lake Central drum line. 

General- admission tickets cost $20 and can be purchased 
through livenation.com. A portion of the money raised will be 
donated to the Muscular Dystrophy Assn. -Mitchell Peters 

BMI TRAILBLAZERS OF GOSPEL 
At the 10th annual Trailblazers of Gospel Music Awards luncheon held Jan. 
16 in Nashville, BMI recognized Twinkle Clark, Donald Lawrence and CeCe 
Winans Hosted by BMI VP of writer /publisher relations Catherine Brewton, 
the celebration attracted gospel music's premier songwriters, recording 
artists and music industry executives. BMI president /CEO Del Bryant also 
presented the award for the most -performed gospel song of the year to 
Stellar Award winner and Grammy Award nominee Pastor Marvin Sapp 
and Matthew Brownie for their co- written hit "Never Would Have Made It" 
PHOTOS: COURTESY OF A. TURNER ARCHIVES FOR BMI 

OFrom 
left: Donald Lawrence, BMI VP of writer /publisher relations 

Catherine Brewton, gospel music legend Kirk Franklin and BMI 
director of writer /publisher relations Wardell Malloy. 

©BMI VP of writer/publisher relations Catherine Brewton (left) with 
CeCe Winans. 

©BMI director of writer /publisher relations Wardell Malloy (left) with 
Twinkie Clark (center) and BMI senior VP of writer /publisher relations 

Phil Graham. 

OFrom 
left: BMI VP of writer /publisher relations Catherine Brewton, 

Grammy Award -winning gospel singer /songwriter Karen Clark Sheard. 
BMI director of writer /publisher relations Wardell Malloy, BMI director of 
writer /publisher relat ons Malik Levy, BMI president /CEO Del Bryant and 
"The View" co -host Sherri Shepherd. 

INSIDE TRACK 

NAS SOUNDS OFF 
Nearly seven months after the re- 
lease of his Grammy Award -nomi- 
nated album, "Untitled," Nas says 
he's just "chilling out" these days, 
"trying to get myself together cre- 
atively [and] just [keeping] my head 
all straight to figure out what the 
next move is." 

That said, the rapper tells Track 
that he has "a couple of special 
things up my sleeve that should be 

unveiled in the next few weeks" -and 
that's about all he'll say about them, 
although he promises that one of the 
projects "is history." 

After guesting on records by 
Young Jeezy, the Game, DJ Khaled 
and Keyshia Cole in 2008, he has a 

couple of other features lined up 4or 

the new year -including a shot on Dr. 

Dre's "Detox," whenever it comes out. 
"I did a joint. I think it's crazy," Nas 

says of working with Dre. "He's some- 
one I'd love to do a whole album with 
one day. He's incredib e. I think he's 
the best producer of all time." 

Nas is up for two Grammys at the 
Feb. 8 ceremony in Los Angeles, in- 
cluding best rap album for "Untitled." 
"In all honestly, the fact that hip -hop 
is even at that stage row, for a cuy 
like Lil Wayne to even be nominated 
for the best album Grammy and me 

to be nominated, it's just a blessing," 
he says. "Whether I win or lose, 'm 
happy hip -hop made it that far." 
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2009 SUNDANCE ASCAP MUSIC CAFE 
The Sundance ASCAP Music Cafe, presented by Ray -Ban and held Jan. 16 -23, 
featured live music during the 25th anniversary of the Sundance Film Festival 
in Park City, Utah. Performers included Dave Barnes, Birdmonster, Gin 
Blossoms, the Guggenheim Grotto, Katie Herzig, Damien Rice, Goo Goo Dolls' 
John Rzeznik, Angel Taylor, Phil Vassar, Wynonna, Rachael Yamagata and 
Youth Speaks. "The People Speak: Voices of a People's History of the United 
States," which showcased little -known voices in U.S. history and is based on 
the forthcoming documentary "The People Speak," was presented Jan. 22 and 
featured readings by Robert Recford; 2009 Academy Award nominees Josh 
Brolin, Melissa Leo and Marisa Tornei; Woody Harrelson; Q'Orianka Kilcher; and 
Benjamin Bratt, as well as musical performances by Wyclef Jean and the Black 
Crowes' Rich Robinson. PHOTOS: COURTESY OF ERIK PHILBROOK EXCEPT WHERE NOTED 

© From left: ASCAP assistant VP /Music Cafe producer Loretta Munoz, 
country artist Phil Vassar, singer /songwriter Angel Taylor and ASCAP 

senior VP of membership /pop rock Tom DeSavia. 

© Goo Goo Dolls frontmar John Rzeznik performs for the Music Cafe crowd. 
© Pictured backstage at the Music Cafe are those who participated in "The 

People Speak." Standing. from left: Wyclef Jean, Robert Redford, Benjamin 
Bratt, Rich Robinson, Marisa Tomei, writer /editor /activist Anthony Arnove, 
Melissa Leo, (YOrianka Kilcher and Howard Zinn, historian and editor of "A 
People's History of the United States." Kneeling in front are Josh Brolin (left) 
and Woody Harrelson. PHOTO: COURTESY OF FRED HAYES 

ODamien Rice and Wynonna share a mome',t backstage. 

PAY The BRIT Trust 
k +Hundred and S,.t) Thousand Pound, 

., a.n#I .I ike axrt n..,a. zoue.nnrn,n..ce 

20th January 2009 

f 660,000 

Former BRIT School student and current musician Stone Walters (right) accepts a check on 
behalf of the BRIT Trust from BRIT Committee chairman Ged Doherty. The BRIT Trust, or 
British Record Industry Trust, has raised more than £10.5 million ($15 million) for 100 -plus 
charities, including the BRIT School for Performing Arts and Technology and Nordoff- Robbins 
Music Therapy. Other school graduates include Adele, who recently won the Critics Choice 
Award, and Grammy Award nominee Leona Lewis. 

led an exclusive worldwide publishing deal with 
vocalist /writer /producer BeBe Winans. The deal includes new songs 
penned by Winans for his upcoming reunion album with his sister, CeCe 
Winans, as well as two other albums, the forthcoming CD "Orchestral Truth" 
and a new gospel record. At the signing, Winans (center) is flanked by 
Evergreen co- CEOs /co- founders David Schulhof (left) and Richard Perna. 

Taylor Swift 
(left) and "Camp 
Rock" star Demi 
Lovato enjoy a hockey 
game Jan. 12 at the 
Staples Center in Los 
Angeles, as the L.A. Kings 
took on the Tampa Bay 
Lightning. PHOTO: COURTESY OF 

NOAH GRAHAME /GETTY IMAGES 

The members of alternative 
rock act Hoobastank got their game 

on during the Sundance Film Festival in Park / 
City, Utah: They tried their hand at the new 

game "Wii Music" during the Wii Music Experierce, 
held at Island Def Jam's Hype House. From left are 

Hoobastank's Dan Estrin, Doug Robb, Chris Hesse and 
Josh Moreau. PHOTO: COURTESY OF SARA JAVE WEISS /STARTRACKS COM 

EMI Music Publishing recently held an event for songwriters in Miami, where EMI writers worked together on a series of new 
songs. Those in attendance included Dave Hodges, who wrote "Crush" for David Archuleta and "Because of You" for Kelly 
Clarkson; Jim Jonsin, who produced TI's "Whatever You Like" and co -wrote "Lollipop" for Lil Wayne; and Damon Sharpe, who 
wrote "My Love Don't Cost a Thing" for Jennifer Lopez. Standing, from left, are songwriters Sam Wafters, Dameon Aranda, 
Louis Biancaniello, Hodges, Danny Dominguez, Sharpe, Greg Marks and Simon Wilcox; EMI Music Publishing director of A &R 
Andrew Gould; and songwriters David Ryan Harris, Frank Romano, Ali Tamposi and Steve McEwan. In the front, from left, are 
songwriters Rob Marks, Jonsin and James Bourne. 
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THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF 

CTIA 
The Wireless Assoc 

Where the Wireless, Entertainment and ° 
Advertising Industries Connect' 
Mobile Entertainment Live! - the official mobile entertainment event of CTIA - will convene today's 
top wireless, entertainment and advertising executives to discover how all three industries can work 
together to create the content that people want to see, at the right price, and in the right way. 

PROGRAM HIGHLIGHTS: 

Delve deep into the key issues impacting the convergence of the wireless, entertainment. 
and advertising industries 

Draw key information from case studies on how branded entertainment applications are luring 
new advertisers to the mobile space 

Discover the latest trends and technologies shaping the mobile entertainment market 

Discuss the best channels of distribution and new revenue streams 

Debate and examine what the future may hold for this important segment of the mobile space 

SPEAKERS & ATTENDEES INCLUDE: 
Key brand executives engaged in mobile advertising and branded applications 
Ad agency executives helping brands navigate the wireless market 
Mobile ad network representatives and consultants 
Wireless carriers 
Device manufacturers 
Technology enablers bringing value -added services to the mobile advertising /content mix 
Entertainment content companies: record labels, movie studios, game developers and TV networks 

Registration to Mobile Entertainment live! also includes a'¡loess to the CTIA Keynotes and Exhibit Hour. 

L414(1110 ti 
April 1 -3, 2009 
Las Vegas Convention Center, Las Vegas, NV 
The International CTIA WIRELESS 2009 event is where over 1.000 exhibiting 
companies and 40.000+ attendees from 125 countries w II converge to do business, 
discuss innovation and exchange ideas. Join us for four days to learn more about the 
emerging technologies that enable us to work toward the common goal of taking 
wireless and broadband communications to yet another level. Register now to be part 
of the Mobile Life! www.ctiashow.com 

CTIA WIRELESS 2009 

The Honorable ROBERT BACH ROBERT DOTSON MIKE LAZARIDIS 
AL GORE President. 2009 CTIA Chairman. President & Co -Chief 

45th Vice President Entertaiiment & President & CEO, Executive Officer. 
of the United States Devices Division, T- Mobile USA Research In Motion 

Microsoft Corporation 

BEN WOLFF 
Chief Executive 

Officer & Director. 
Clearwire 

DON'T MISS... Interactive Interviews with Industry Influencers, 
Structured Networking Opportunities and more! 

SPONSORSHIPS: Matt Carona: 646.654.5115 or MCarona a Billboard.com www.BillboardEvents.com REGISTRATION: Lisa Kastner: 646.654.4643 or Lisa .Kastner ,d Nielsen.com 

CONFERENCE SPONSORS 

* Windows Mobile MOZeS 1111! 

MEDIA SPONSORS 

: A I M P AlwaySOn Access Pass Design 
..< ..,,.... : AFTRAe ! OnMedia NYC 1800 4 PASSES RCRWireless News Wireless_ 
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Music Matters. 

That's why becoming a member of 

The Recording Academy® Matters. 

More than 20,000 members represent every genre of music and 

every area of music's creative community - from songwriters 
and musicians to producers, re- mixers, and art directors. 

The Academy works tirelessly on your behalf - advocating for 
musicians' rights, expanding music education, and assisting 
music professionals in need. 

Join your peers and make a difference by becoming a member 
of The Recording Academy - Because Your Voice Matters. 

The Recording Academy 1 3402 Pico Blvd. I Santa Monica, CA 90405 

310.392.3177 I memservices @grammy.com I GRAMMY.com 

t. 2007 - The Recording Academy. AU rights reserved. 

51st 

GRAMMY' 
A wards 

February 8, 2009 8pm et /pt CBS 

www.americanradiohistory.com

www.americanradiohistory.com

