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ASCAP LEADS THE FIGHT 
FOR ONLINE ROYALTIES 

In a historic decision, the US Federal Court has provided 
ASCAP members, for the first time, a clear framework 
for the appropriate compensation for the use of 
copyrighted works online. Combined payments from 
Yahoo, Time -Warner's AOL, and RealNetworks could 
reach $100 million. 

Rather than settle for a lower amount, ASCAP 
hung in for the fight, proving its deep commitment 
to creators' rights and underscoring the value of 
member -ownership. 

This is not the first time that ASCAP has stood up 
effectively for its members' rights, nor will it be 
the last. So ask yourself: 

WHO DO YOU TRUST WITH YOUR CAREER? 

For more information about this historic decision visit www.ascap.com /press/ 2008 /0430_ratecourtdecision.aspx 

THE WORLD'S GREATEST MUSIC CREATORS PUT THEIR TRUST IN ASCAP. 

© 2008 ASCAP 
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PIN1' EDITORIALS COMMENTARY LETTERS 

Right On The Mone 
V Court's Compensation Decision Is A Landmark For The Digital Age 

BY JOHN LoFRUMENTO 

The U.S. District Court for the Southern 
District of New York recently handed 
down a landmark decision upholding the 
rights of music creators in the Digital Age. 
By setting compensation rates for the pub- 
lic performance of music on three Inter- 
net services -AOL, RealNetworks and 
Yahoo -the decision establishes new 
ground rules for virtually every Internet 
content aggregator and social network- 
ing site, as well as countless online, mo- 
bile or other technology- driven services 
yet to be imagined. 

In the broadest sense, the court reaf- 
firmed and applied to the virtual world 
the momentous 1917 Supreme Court de- 
cision recognizing that music creators 
deserved copyright protection for the pub- 
lic performance of their works. Justice 
Oliver Wendall Holmes delivered the rul- 
ing, which included these memorable 
words: "If music did not pay, it would be 
given up ... whether it pays or not, the 
purpose of employing it is profit, and that 
is enough." 

Again, the court acknowledged the legal 
right of music creators to fair compensa- 
tion for the use of their creative works - 
works that online services have been using 

for years to subsidize their billion- dollar 
businesses, while paying little or nothing 
to music creators, like ASCAP's mem- 
bers. The court adopted a formula that rec- 
ognizes the contribution that music makes 
to the total revenue of the three Internet 
businesses, resulting in required pay- 
ments by AOL, RealNetworks and Yahoo 
to ASCAP that could reach $100 million 
by 2009, covering periods back to 2002 in 
some cases. 

From the technology community, one 

.com BILLBOARD.COM POLL 

often hears the mantra of "Information 
wants to be free." What's ironic is that 
many in this community make their liv- 
ing from copyright -protected software 
code, patented devices and other fiercely 
guarded intellectual properties. 

The Internet has spawned new, won- 
derful ways to connect people with music 
and other forms of content they crave. 
However, many of these businesses have 
built much of their success on the foun- 
dation of others' creative works. While 
they post record -breaking capitalizations, 
it is critical that these companies com- 
pensate those whose creative works at- 
tract audiences and ultimately help to 
make their businesses viable. 

In its wise and detailed decision, the 
court encourages the legal distribution 
of music and provides a compensation 
framework for valuing the online use of 
musical works. Creative people who bring 
vital art forms to life have a right to earn 
a living by sharing in the benefits gener- 
ated by the use of their works. Without 
this protection, many who dream of de- 
voting their talents and energies to cre- 
ative pursuits will be economically unable 
to do so. ... 

John A. LoFrumento is CEO of ASCAP. 
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We asked, "Which tour or festival do you think will be the best show of the summer ?" 
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around the world. Send correspondence to letters @billboard.com. 
Include name, title, address and phone number for verification. 
Letters should be concise and may be edited. All submissions published shall become the 
sole property of Billboard. which shall own the copyright in whole or part, for publication. 

Billboard 
PUBLISHER 

HOWARD APPELBAUM 

GROUP EDITORIAL DIRECTOR 
TAMARA CONNIFF 

EXECUTIVE EDITOR 
BILL WERDE 

EDITORIAL 
SENIOR EDITORS: Jonathan Cohen 646- 654 -5582. Ann Donahue 323525 -2292 
SPECIAL FEATURES EDITOR: Thom Duffy 646 -654 -4716 
INTERNATIONAL BUREAU CHIEF: Mark Sutherland 011 -44- 207 -420-6155 
EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leila Cobo (Mlam0 305 -361 -5279 
EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT: Ray Waddell (Nashville) 615- 321 -4245 
EXECUTIVE DIRECTOR OF CONTENT AND 
PROGRAMMING FOR DIGITAL /MOBILE: Antony Bruno Denver) 303 -771 -1342 
SENIOR CORRESPONDENTS: Susan Butler sh ) 616-654-4646 
Ed Christman : F 1 Paul Heine 646-654-4669 
Gall Mitchell Chuck Taylor `F 4 
Tom Ferguson 
CORRESPONDENTS: Ayala a Yehuda Mike Boyle -10-k) 646-654-4727 Hillary Crosley - Cortney Harding 646-654-5592 Kamm' High Branding) 6-6 Mitchell Peters . Ken Tucker ,i3 o) 615- 321 -4286 
INTERNATIONAL: Christie Eliezer Steve McClure 
Wolfgang Spahr - Robert Thompson : 

BILLBOARD.BIZ NEWS EDITOR: Chris M. Walsh 46- 654 -4904 
GLOBAL NEWS EDITOR: Lars Brendle - 7-420 -6068 
BILLBOARD.COM EDITOR: Jessica Letkemann 654 -5536 
ONLINE EDITORS: Martel Concepcion zm) 646 -654 -4780. 
Katie Hasty (B'Iiboard.cor. 
MULTIMEDIA PRODUCER: Rich Kaplinksi 
COPY CHIEF: Chris Woods 
COPY EDITOR: Christa Titus 
SENIOR COPY EDITOR, SPECIAL FEATURES: Wayne Robins 646 -654 -47'3 
ASSOCIATE EDITOR, SPECIAL FEATURES: Evie Nagy 546- 654-4709 
CONTRIBUTORS: Jim Bessman, Larry Blumenfeld, Fred Bronson, Ramiro Burr, Chuck Eddy, Juliana Koranteng, Kerri Mason, Deborah Evans Price, Paul Sexton, Steve Traiman, Anastasia Tsioulcas 
SPECIAL PROJECTS MANAGER: Kristine Tunzi 

DESIGN & PHOTOGRAPHY 
CREATIVE DIRECTOR: JOSH KLENERT 
ART DIRECTOR: Christine Bower SENIOR DESIGNER: Greg Grabowy 
PHOTO EDITOR: Amelia Halverson 

CHARTS & RESEARCH 
DIRECTOR OF CHARTS /SENIOR ANALYST: GEOFF MAYFIELD 
ASSOCIATE DIRECTOR: SILVIO PIETROLUONGO 
SENIOR CHART MANAGERS: Raphael George 

CHART MANAGERS: Bob Allen 

Mary DeCroce 6.- v. - 

Gordon Murray 1100^.ed, 
Silvio Pietroluongo (Thr- 
- -!! Jose Promis (L'. 

1 Alex Vitoulis 
ANALYST. Keith Caulfield 
CHART PRODUCTION MANAGER: Michael Cusson 
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis 
BILLBOARD RESEARCH MANAGER: Gordon Murray 

INTEGRATED SALES & BRAND MARKETING 
VICE PRESIDENT, INTEGRATED SALES /ASSOCIATE PUBLISHER: BRIAN C. KENNEDY 646- 654 -4627 
NATIONAL SALES DIRECTOR /DIGITAL & CONSUMER: Derek Sentner .54 -4616 
DIRECTOR, BUSINESS DEVELOPMENT & EAST COAST SALES: Cindy Mata 554-4710 
EAST COAST SALES: Ryan Bleich 646 -654- -5.15, Keith Lee - _,.: :. : Charles Perez - 4r -654 -4691 
DIRECTOR, SPECIAL FEATURES & WEST COAST SALES' Aki Kaneko - 

WESTCOASTADVERTISINGDIRECTOR: Diane Johnson - Alex Tenta -/299 
NASHVILLE: Lee Ann Photoglo 615 -48.7 Cynthia Mellow -2E- ;o,r 6g) 
ADVERTISING DIRECTOR DETROIT: Nancy Cole ' 
ADVERTISING DIRECTOR EUROPE/U.K. Frederic Fenucci - . _._7 -420 -6075 
INSIDE ACCOUNT REP: Jeff Serrette 
MANAGING DIRECTOR /LATIN: Gene Smith --.1. 
LATIN AMERICA /MIAMI: Marcia Olival -- 

, .:'S /8. Fax 325- 864.3227 
ASIA -PACIFIC /AUSTRALIA. Linda Matich 2 -9440 -7777. Fax 612 -9440 -7788 
JAPAN: Aki Kaneko - 

MANAGER OF SALES ANALYTICS: Mima Gomez 646- 654 -4695 
ADVERTISING COORDINATORS: Alexandra Hartz 646-654 -5581 
MARKETING DIRECTOR: STACEY GROSS 646-654 -4618 
MARKETING MANAGER: Nicole Carbone 546 -654 -4634 
SALES /MARKETING DESIGN MANAGER: Kim Grasing 646-654 -4658 
ASSOCIATE MARKETING MANAGER: Amy Gavelek 646- 654 -4617 

LICENSING, EVENTS & REPRINTS 
DIRECTOR, BUSINESS DEVELOPMENT & LICENSING: ANDREW MIN a6 
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO 
SPONSORSHIP /BUSINESS DEVELOPMENT MANAGER Cebele Marquez 
SPONSORSHIP SALES MANAGER: Michelle Fine k.:, 
SPECIAL EVENTS DIRECTOR: Margaret O'Shea 
SPECIAL EVENTS MANAGER: Lisa DiAntonio 
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks 
EVENT MARKETING DIRECTOR: Lila Gerson 
ART DIRECTOR, MARKETING & SALES: Melissa Subatch 
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll 
GROUP FINANCIAL DIRECTOR: Barbara Grieninger 
MANAGER, INTERNATIONAL LICENSING & SALES Angeline Biesheuvel .,nnebresheu:ela- 
MAGAZINE REPRINTS: Doug Kline - 1-800 dr = -- ---- rc,p com 

AUDIENCE MARKETING 
AUDIENCE MARKETING DIRECTOR: FRANCES DAVIS 
AUDIENCE MARKETING MANAGER (GROUP): Michele Larsen 
AUDIENCE MARKETING MANAGER: Andrew Orlando 
INTERNATIONAL AUDIENCE MARKETING DIRECTOR: Stephanie McNamara :L -_-:k. 
SUBSCRIPTIONS: 818-487 -: -anada) 44- 185843858/ ,,r a2 rall 

Wade Jessen :grass. Country. 

'1 Keith Caulfield Cast. Cornp lahons- D2gital 
Anthony Colombo Ihr Recaps. Video), 

Geoff Mayfield .. 'Jeatseekers. L A ). 

Paul Pomfret of the World. 
Gary Trust Too 40. 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDERS 
ADVERTISING PRODUCTION MANAGER: Chris Dexter 
EDITORIAL PRODUCTION SUPERVISOR /OPS ADMINISTRATOR: Anthony T. Stallings 
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishin 
SENIOR COMPOSITION TECHNICIAN: Susan Chicola 
COMPOSITION TECHNICIAN: Rodger Leonard 
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond 

OPERATIONS 
VICE PRESIDENT /CHIEF OPERATING OFFICER: ANDY BILBAO 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DIRECTOR, MARKET DEVELOPMENT: ERIC WARD 
MANAGER, MARKET DEVELOPMENT: Justin Harris 
LEGAL COUNSEL: MARK MILLER 
DISTRIBUTION DIRECTOR: Lou Bradfield 
BILLING: Liza Perez 
VICE PRESIDENT, MANUFACTURING AND DISTRIBUTION: Jennifer Grego 
VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley 

BILLBOARD OFFICES 
NEW YORK: ° Broadway LOS ANGELES: 5055 Wilshire 

.ì003 Blvd.. Los Angeles, CA 90036 
,4 -4500 Phone 323 -525 -2300 

-I. b .c -654 -4681 Fax 323 -525- 2394/2395 
Adv. Fax 646- 654 -4799 

NASHVILLE: 49 Music Square 
W. NashwIle, TN 37203 
Phone. 615 -321 -4290 
Fax 615- 320 -0454 

MIAMI: 101 Crandon Blvd 
Suite 466. Key Biscayne FL 
33149 Phone. 305 -361 -5279 
Fax 305 -361 -5299 

LONDON: Endeavour House. 
189 Shaftesbury Ave. 
London WC2H 
Phone 011 -44- 207 -420 -6003. 
Fax 011-44-207-420-6014 

SENIOR VICE PRESIDENT, THE ENTERTAINMENT GROUP 
GERRY BYRNE 

The Hollywood Reporter Billboard Back Stage Film Journal Internabonai 
1 , Bookseller Kirkus Reviews ShoWest ShowEast Cinema Expo International CineAs:a 

n ielsen 
Nielsen Business Media 

PRESIDENT: Greg Farrar, SENIOR VICE PRESIDENT, HUMAN 
RESOURCES: Michael Alicea; SENIOR VICE PRESIDENT, MARKETING: 
Mark Hosbein; SENIOR VICE PRESIDENT, FINANCE: Derek Irwin; 
SENIOR VICE PRESIDENT, ENTERTAINMENT: Gerry Byrne; SENIOR 
VICE PRESIDENT, MARKETING, MEDIA & VISUAL ARTS: Sabrina 
Crow; SENIOR VICE PRESIDENT, RETAIL: David Loechner, SENIOR 

VICE PRESIDENT, ONLINE: Linda McCutcheon; SENIOR VICE PRESIDENT, BUILDING DESIGN: Joe 
Randall; SENIOR VICE PRESIDENT, CENTRAL SERVICES: Mary Kay Sustek; VICE PRESIDENT, 
LICENSING: Howard Appelbaum; VICE PRESIDENT, MANUFACTURING & DISTRIBUTION: Jennifer 
Grego; VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley 

SUBSCRIPTIONS: 818 -487 -4582 (US /CANADA), 44- 1858- 438887 (INTERNATIONAL) 

www.americanradiohistory.com

www.americanradiohistory.com


xep 

AN , .oä., and MILley 
ONTANA Zpky irus 

WORliDS 

CONGRATULATiONS! 

$1 million raised 
for City of Hope 

7 

Shows: 70 SOLD OUT! 

Gross: 554,554,053 

Special Thanks to: 

Miley Cyrus, 
Jason Morey, Jim Morey, 
Bob Cavallo, Chip McLean, 

David Agnew, CAA and Jeff Frasco 

We're proud to have been part of it. 
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SINGER OF SONGS TELLER OF TALES 

THANK YOU FOR THE MUSIC 
AND YOUR FRIENDSHIP 

WE WILL FOREVER MISS YOU 
-Ilene Berns and Family 

Paul and Jonathan Songs do Berns II Music 
1650 Broadway New York, NY 10019 (212) 757-7204 

Image Copyright: Michael Aviano I Courtesy of SONY BMG Music Entertainment 
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» >WMG 
POSTS 
WIDENED 
LOSS IN Q2 
Warner Music Group 
posted a wider -than- 
expected quarterly 
net loss in the 
second quarter. The 
company showed a 
net loss of $37 
million, or 25 cents 
per share, compared 
with a loss of $27 
million, or 19 cents 
per share, a year ago. 
Revenue grew 2% to 
$800 million, with 
digital revenue up 
48% to $164 million, 
compared with the 
same quarter last 
year. Digital now 
represents 21% of 
WMG's total revenue. 

» >UMG'S 
UNIVISION 
DEAL 
COMPLETE 
Univision Music 
Group has been 
acquired by 
Universal Music 
Group; the merger 
became official after 
the Federal Trade 
Commission's 
approval of the deal. 
The new company 
will be called 
Universal Music Latin 
Entertainment and 
will be led by Jesús 
Lopez. Universal is 
now the largest Latin 
music company in 
North America, with 
a 49.8% share of the 
U.S. Latin music 
market, according to 
Nielsen SoundScan. 

» >MADONNA 
PLANS 'STICKY 
& SWEET' 
TREK 
Madonna is set to 
embark on a world 
tour beginning Aug. 
23 in Cardiff, Wales, 
with dates through 
the end of the year. 
Billed as the Sticky & 

Sweet tour, the trek 
will span three 
continents and 
comprise between 
50 and 60 shows. 
Produced globally 
by Live Nation, the 
tour includes 
performances at 
London's Wembley 
Stadium (Sept. 11), 

Paris' Stade de 
France (Sept. 20) 
and New York's 
Madison Square 
Garden (Oct. 6 -7). 
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11 
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12 
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1 
EYE ON CBS 
RECORDS 
Eighteen Months After Launch, 
Label Preps Late -Spring Releases 

Everything was going well for Larry Jenkins in early 

2007: Newly named executive VP /GM of the resur- 
rected CBS Records, the industry veteran had high 
hopes for such acts as singer /songwriters Sharon Lit- 

tle and Keaton Simons and pop duo Karmina. 
Then, last November, the Writers Guild of America 

went on strike, and the key promotional strategy of 
CBS Records -seeking synchs in shows on CBS and 

the CW, as well as marketing boosts from the array of 

Viacom -owned properties -went out the window. 

"We were still in the infancy of our label," Jenkins 

says, and as a result, release dates for CBS Records' first 

round of albums were pushed back from early spring. 

But with the strike now over, 18- month -old CBS 

Records is back in gear. Little will release her album, "Per- 

fect Time for a Breakdown," May 27, followed in short 

succession by Karmina with "Backwards Into Beauty" 

(June 3) and Simons' "Can You Hear Me" (June 10). 

"We're off and rolling," Jenkins says, revealing that 
between February 2007 and April 2008-a time frame 
that includes the three -month summer hiatus and the 

three -month writers' strike -CBS Records artists had 

65 placements in shows on CBS and the CW. 

Seven people work in -house at CBS Records. Audrey 

Faine, formerly of Iris Distribution, was recently brought 

on to head up marketing, and a number of duties are 

outsourced, including retail sales and marketing going 

to Rocket Science and distribution handled by RED. 

But the decision process as to which artists to sign 

is decidedly a family affair. Jenkins works with Amy 

Osier, VP of music for CBS Entertainment and CBS 

Paramount Network Television. 
"She's our chief liaison," Jenkins says. "When we're 

thinking of signing artists, we run the music by sev- 

eral people -her music supervisors and show produc- 

ers -and ask, 'Do you think you'd want to use their 

music ?' There are no guarantees, but when 

we get a thumbs up we go into each sign- 

ing with a great deal of confidence." 
With this kind of vetting, it's inevitable 

that the label's artists will be linked with the 

greater Viacom. However, CBS Records' artist 

promotion also takes a traditional approach. 
Little, for instance, is opening for Robert 

Plant, Alison Krauss and T -Bone Burnett on 

the Raising Sand North American tour, the 

dates of which will continue throughout the 
buildup and after the release of her album. 

"Larry gave them a couple of songs I had 

already recorded ... and a couple morn- 
ings later, Robert Plant came in, put the 
CD down on his table and said, 'Sharon 
Little. We want Sharon Little to open,' " she 

says. "I started crying." 
Little s "Spaceship" was placed in CBS mystery se- 

ries "Numb3rs" on May 2 and her "Follow That Sound" 

will be heard in "NCIS" on May 20. 

These types of music placements, and those of other 
CBS Records artists, are identified during the end cred- 

its and give the artist's name, song title and where the 

song can be purchased. In the placements that occur 

before an album is released, the ad card tells the viewer 

to go to the artist's Web site or gives tour dates. 

For sister act Kelly and Kamille Rudisill of Karmina, 

CBS Records has pushed them to perform for TV nu- 

merous times -they appeared on the CBS Christmas 
special in 2007, alongside Sheryl Crow, James Blunt 

and Carole King. "We were in really good company," 

Kelly Rudisill says with a laugh. "All these household 

names ... and Karmina. It was intimidating." 
In addition, on May 31 the duo will take part in 

music showcase "Second Cup Cafe" on CBS' "Early 

Show." As for placement, Karminá s "Free" was heard 

on MTV's "The Hills" at the end of March. 

Simons' "Unstoppable" has been heard in "Numb3rs," 

and his "Mama Song" will be in the May 20 episode of 

"NCIS." "I keep them on my TiVo for an ungodly long 

amount of time and show it to people when they come 

over," Simons says of his placements. "The ad card af- 

terwards is what sets it apart from everybody else -most 
of the time there's not even credits for music on a show." 

Even before their albums debut, it appears as though 

kl fti 
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anger /songwriter SHAG pi and pop duo Karmina 
(below) get In synch on Shows ike`Numb3rs' (inset), with 
guest st r BILL NYE, left, and series lead DAVID KRUMHOLTZ. 

these placements are having a sales impact. Accord- 

ing to Nielsen SoundScan, as of the end of April, all 

three acts are already on track to best their digital sin- 

gle sales for the entire previous year. 

Other acts signed to CBS include Will Dailey, PJ 

Olsson, Señor Happy and the Wilshires -and while 

they don't yet have release dates on their CBS debuts, 

Jenkins says to expect them to get the same kind of 
play. Señor Happy, for instance, wrote the theme song 

for CBS show "Rules of Engagement "; the Wilshires 

did the theme for the CW's "Life Is Wild "; and Ols- 

son collaborated with Pakistani musician Salman 
Ahmad on the intro to the CW's "Aliens in America," 

a remake of "(What's So Funny 'Bout) Peace, Love 

and Understanding." 
And despite the home -field advantage, artists on 

CBS Records aren't excluded from synchs on other 
networks, Jenkins adds, nothing that Dailey's "Rise" 

was placed in ABC's "Eli Stone" early in 2008. 

In addition, Jenkins wants to bolster ties between 

his artists and the nonintuitive elements of Viacom, 

getting more artist placement on the company's in- 

formational /entertainment screens that are placed on 

gas station pumps and in doctor's offices. 

"A lot of companies talk about synergy on paper, but 

don't practice it," Jenkins says. "We do both." 
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» >MITS HONOR 
FOR GRAINGE 
Universal Music Group 
International chairman/ 
chief executive Lucian 
Grainge has been 
named the 2008 
recipient of the annual 
Music Industry Trusts' 
Award. It is the first 
time that the award 
recipient is a serving 
chief executive of a 

major record company. 
Grainge will receive the 
award at a charity fund- 
raising dinner Nov. 3 at 
London's Grosvenor 
House. Previous 
honorees include 
George Martin, Harvey 
Goldsmith and the late 
Ahmet Ertegun. 

» >`GRAND 
THEFT AUTO IV' 
SALES TOP $500M 
Videogame "Grand 
Theft Auto IV" moved 6 
million copies and 
raked in $500 million in 
first -week numbers. 
The performance more 
than doubles the 
previous first -week 
record, held by "Halo 
3," which sold about 2.6 
million units and earned 
$300 million. The 
numbers exceeded 
analyst forecasts; many 
expected the game to 
sell 5 million copies 
after two weeks and 9 
million for the year, 
with predictions of a 

$400 million first -week 
tally. 

» >VEGOOSE 
PRODUCERS 
PULL PLUG 
Las Vegas festival 
Vegoose will not 
happen in 2008, 
according to Jonathan 
Mayers, president of 
Superfly Presents, co- 
producer of Vegoose 
with A.C. Productions. 
Mayers stopped short 
of saying that Vegoose 
was permanently 
finished, but indicated 
that it may resurface in 
a different form. 
Vegoose debuted in 
2005 as a Halloween - 
season, multivenue 
music festival, with 
headliners Dave 
Matthews Band, Jack 
Johnson and Beck 
performing at Vegas' 
Sam Boyd Stadium. 
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Royalties, 
Orphans &Czars 
The Industry's D.C. Work Heats Up 

The 110th Congress still has another 
eight months to go before its session 
is over. But for music industry efforts 
to shape -and comply with -federal 
laws and regulations in Washington, 
D.C., the next two months will be the 
busiest time this year. The final phase 
of the Copyright Royalty Board trial to 
set publishing royalty rates is now 
under way. And any bill that can't make 
it through Congress by June 30 will 
likely get shelved. 

The rebuttal phase of the CRB trial, 
which will set statutory mechanical 
and digital rates for compositions re- 
produced for CDs, downloads and 
other products, kicked off May 6. Music 
publishers and songwriters on one side 
and record labels and digital music 
services on the other have been in- 
tensely negotiating behind the scenes 
since the initial trial phase ended in 
March (Billboard, March 15). If the par- 
ties can settle on some mutually ac- 
ceptable rates, the judges could adopt 
those rates in their decision. The trial 
continues through May 21. 

On the Hill, only bills for orphan 
works and intellectual property (IP) 
protection even have a shot at passing 

uban pianist 
Chuchito Valdés 
would very much 
like for his famed 

jazz musician fa- 
ther to be allowed to perform 
again stateside. So would 
more than 200 musicians, ac- 
tivists and government policy - 
makers -among them Robert 
Browning of the World Music 
Institute and Rep. John Cony- 
ers Jr., D- Mich. -who gathered 
late last month in Washington, 
D.C., for a two -day summit on 
changing U.S. policies on 
Cuba. The group convened at 
HR -57, a nonprofit arts organ- 
ization named fora 1987 House 
resolution authored by Cony- 
ers that designated jazz "a rare 
and valuable American na- 
tional treasure" worthy of fed- 
eral support. 

Since 2003, the Bush ad- 
ministration has prevented 
Cuban musicians from enter- 
ing the United States through 
visa denials and has curtailed 
the ability of American musi- 
cians to travel there, via license 

restrictions -one of the most 
notable examples was the de- 
nial of a visa for veteran singer 
Ibrahim Ferrer to attend the 

by June, sources in the Senate and in 
the House say. 

The Shawn Bentley Orphan Works 
Act (S. 2913) and the Orphan Works 
Act (H.R. 5889), although not identi- 
cal, would make copyrighted works 
available for licensing even if the copy- 
right owners cannot be found. The bills 
protect anyone who uses these so- called 
orphan works from infringement lia- 
bility as long as the user conducts a 

thorough, documented search in good 
faith for the copyright owner and is un- 
able to locate that owner. If the owner 
later surfaces, the user must pay rea- 
sonable compensation. 

The bills focus primarily on photo- 
graphs and art works. But they may af- 
fect music as well. Owners of 
compositions can typically be found by 
contactingASCAP, BM I, SESAC or the 
Harry Fox Agency. However, owners of 
sound recordings protected by copyright 
(i.e., recordings made in 1972 and later) 
are harder to find -indie labels often 
close without a trace, and individual pro- 
ducers or artists often own masters. 

The Prioritizing Resources and Or- 
ganization for Intellectual Property 
Act passed May 8 in the House. It 

strengthens civil and criminal laws to 
help enforce IP protections and sets 
up an institutional IP enforcement 
structure, which endures beyond one 
administration. 

The bill (H.R. 4279), introduced by 
Rep. John Conyers Jr., D- Mich., estab- 
lishes the position ofan I P Enforcement 
Representative in the White House as 
an adviser to the president. That repre- 
sentative would set up a joint strategic 
plan, in cooperation with other agen- 
cies, for IP protection. The bill also es- 
tablishes an I P enforcement division in 
the Department of Justice. 

At press time, there wasn't a compan- 
ion bill in the Senate. But sources close 
to Senate members say that some of 
them are working on a complementary 
bill. It's unlikely that this version will 
establish a White House position. 

Currently, there is a Coordinator of 
International IP Enforcement, the so- 

BY LARRY BLUMENFELD 

UNDER 
PRESSURE 
Artists Renew Attacks On Bush 
Administration's Cuba Policy 

Grammy Awards in 2004. 
It also reversed the Clinton 

administration's policy of 
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"people -to- people exchange," 
which in the late '90s started 
something of a renaissance for 

called copyright czar, in the Depart- 
ment of Commerce who is responsible 
for coordinating the IP activities of sev- 
eral agencies. 

Elevating an IP representative to an 
executive level in the White House 
and coordinating the activities among 
the departments are the hottest issues 
of debate. 

"It makes sense to have a senior, ded- 
icated, long -term I P person in the exec- 
utive office," says Chris Israel, who was 
President Bush's copyright czar before 
co- founding PCT Government Rela- 
tions. "A lot of [current] structures and 
strategies are not long term." 

But multiple sources, including two 
former White House staffers who served 
the Bush administration, say that a sen- 
ior person in the White House will not 
be able to focus on a single issue like IP. 
There are too many responsibilities 
shared among them. 

Cuban musicians and their 
work in the States. Among 
those who participated in the 
celebrated cross -cultural per- 
formances was Chuco Valdés, 
Chuchito's father. Now, while 
the younger Valdés, who lives 
in Mexico, can perform state- 
side, his father, who lives in 
Cuba, is forbidden from 
doing so. 

For many Cuban musicians, 
U.S. exposure is considered 
vital -and some are willing to 
take tremendous risks for the 
chance to succeed. The issue 
took a tragic turn in April when 
Cuban reggaetón singer Elvis 
Manuel died while trying to 
cross from Cuba to Miami in a 

small boat. 
The current campaign for 

a change in the Bush admin- 
istration's policy was stim- 
ulated by an impassioned 
open letter to American in- 
tellectuals and artists last 
fall from Ballet Nacional de 
Cuba director Alicia Alonso. 

"Let us work together so 
that Cuban artists can take 
their talent to the United 
States," Alonso wrote. Taking 
that spirit as his call to arms, 
Louis Head, executive direc- 

tor of U.S. Cuba Cultural Ex- 
change, a national network 
of artists and presenters, de- 
vised an online letter peti- 
tioning the Bush administra- 
tion to reverse its policy. 

"The response to that let- 
ter was overwhelming," Head 
says. Among the hundreds 
who signed on were singer 
Jackson Browne and gui- 
tarist Ry Cooder, who collab- 
orated with Cuban musicians 
on 1997's "Buena Vista So- 
cial Club." 

Head hopes that since 
Fidel Castro has stepped 
down and a new U.S. admin- 
istration will soon take of- 
fice, the climate may be 
right for change. "What's 
important," he says, "is that 
we've organized arts pre- 
senters, agents, record com- 
pany executives and educa- 
tors to let Congress know 
how we feel." 

"As far as I'm concerned, 
Cuba is a wellspring of talent 
and influence," says Blue Note 
Records president Bruce 
Lundvall, who signed Chucho 
Valdés to his label through a 

foreign imprint. "And I'd like 
that connection back." 
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RETAIL BY ED CHRISTMAN 

RETRO -FITTING NARM 
Dream Of Boosting The CD Falls Silent; Vinyl And Digital Cause Sparks 

New formats were supposed to 

save the CD business. At this 
time last year Warner Music 
Group (WMG) was rolling out 
its MVI format, Sony BMG 

Music Entertainment was talk- 

ing about different ways to pack- 

age and configure albums and 
Buena Vista Music Group was 

privately readying its CDVU +. 

While the CD is in the second 

year of a precipitous decline - 
sales are down 16.7% so far this 

year, on top of 2007's 18.8% drop 

-retailers, labels and distribu- 
tion executives alike say that the 
growth of the niche business of 
vinyl and digital directives may 

be a heartening turn of events in 
the industry. But more may be 

needed to make up for the plum- 
meting CD market. 

This emphasis on vinyl came 
during the 50th anniversary of 
NARM's convention -held May 

4 -7 in San Francisco -and was 

an abrupt change from last year's 

sessions when talk of how to rein- 

vigorate the CD reigned supreme. 
"Last year [everyone] was 

pitching their tethered CD 

product," Newbury Comics 
CEO Mike Dreese said. "This 
year, there was virtually no talk 
on that. There is a big pause." 

A head of a major distribu- 
tion company agreed that most 
of those efforts appeared to be 

stalled. "Last year, everyone had 

their own savior for the physi- 
cal marketplace, but that didn't 
work so now [Best Buy VP of 
music Jennifer "J.J." Schaidler] 
is overseeing a task force [of re- 

tailers and suppliers] to see if 
we can legally get on the same 
page so we don't confuse the 
consumer," he says. 

Another possible reason 
those efforts are stalled is a sta- 

tistic cited in a presentation by 

From left: Sony BMG's THOMAS HESSE, UMG's AMANDA MARKS and WMG's MICHAEL NASH at NARM. 

NPD Group -80% of teenagers 
don't pay for music. How to 

monetize free music sparked 
debates during the social net- 

working and copyright panels. 
Members of the digital commu- 
nity urged labels to stop look- 

ing at CDs or litigation as a 

market solution and instead 
focus on "competing with free." 

During Nielsen SoundScan's 
NARM presentation, Nielsen 
Music president Rob Sisco said 
that based on the first three 
months of this year, vinyl sales 
are projected to reach 1.7 mil- 

lion units, an increase of nearly 

72% from the 1 million units 
scanned last year. 

Last year, that total equaled 
0.2% of all album sales. But 

considering that mainly indie 
stores and small music chains 
carry vinyl, its revival is a key 

reason why those types of stores 

are healthy. 
"At our vendor meetings, vir- 

tually every label had a vinyl 

scheme, with plans to increase 
vinyl's availability," Dreese said. 

Indeed, Universal Music 
Group Distribution president/ 
CEO Jim Urie said his company 
has already issued 70 titles on 
vinyl with plans to put out an- 

other 100. 

But there appears to be a 

vinyl manufacturing capacity 
issue, with a two -month back- 

log on the manufacture of 180 - 

count vinyl, Dreese said. While 
he acknowledged that vinyl is 

a niche business for the chain, 
it is indeed a profitable one, de- 

spite its high costs. Labels pay 

anywhere from $4 to $7 to 

manufacture vinyl and its 
packaging; in turn they give it 

a list price of $18.98 -$21.98 for 

a single -disc album. 

"While vinyl is a small per- 
centage at our chain, its gross 
profit is only 5% less than the 
gross profit of our top 30 CDs 
this year," Dreese said. 

And while old- school vinyl 
was the hot topic at NARM, new- 

school digital endeavors are still 

being developed. For instance, 
the ability to marry physical and 

digital product through some 
type of connectivity remains on 

the minds of the majors even if 
those topics didn't get as much 
mileage as they did last year. 

During the Digital Music In- 

dustry Leaders panel, WMG ex- 

ecutive VP of digital strategy and 

business development Michael 

Nash said that gift cards have 
further potential. Last year, 26% 

of all digital download songs 
were purchased via gift cards. 

Likewise, EMI Music Mar- 

keting senior VP of sales and 

,r 
`Last year everyone waS pitching their 
tethered (1) product. This year. there 
was virtually no tall: on that.' 

-MIKE DREESE, NEWBURY COMICS 

commercial development Dar- 

ren Stupak said that the 
industry should give digital 
download album- specific cards 

time to develop. 
But while waiting for digital 

connectivity to finally material- 
ize in a way that works and 
doesn't confuse consumers, 
merchants need to find ways to 

keep CDs from falling so rapidly. 

Label and distribution exec- 

utives said that there was al- 

most a universal outcry from 
retail to devalue catalog titles to 

even lower prices, a trend that 
has already been going on for 

three years. 
And some vendors figure it's 

time to increase their defensive 
measures. For the first time, 
vendors were discouraging 
merchants from overbuying 
new releases, retailers said. 

"We would rather have the oc- 

casional out -of -stock -which we 

feel we can replenish quickly -- 
than to get stuck with big re- 

turns," one senior distribution 
executive said. 

Additional reporting by 

Cortney Harding. 

THE 
LATEST 
NEWS' 
FROM 

BY CORTNEY HARDING 

Managers Jump Into Label Game 
Sire Records president Michael Gold- 

stone will leave his post to run an inde- 

pendent label with key artist 
management company Q Prime. Ac- 

cording to Goldstone, the dates for his 

departure from Sire and the launch of 
the new label have yet to be determined. 

Goldstone will be charged with sign- 

ing artists to the label and to management 
deals, and will continue to work closely 

with some Sire Records artists. Q Prime 

is already home to such top acts as 

Metallica, Muse, Snow Patrol and 
Shania Twain. 

According to Q Prime co- 

founder CliffBurnstein, the 
new label will be able to offer 

a unique value proposition to 

artists -from A &R to financial 

investment. "Major labels are now 

in a position where each person on their 

staffs has twice as much to do to make 

an artist successful and artists aren't 
always getting the attention they 

deserve," he says. 

"Since Q Prime is a man- 
agement company, we are 
used to and are set up to give 

artists individual attention. 
We have the knowledge, expe- 

rience and staff to steer a career 

to success. At least, our track record 
would indicate that. Indie labels have the 

passion, but maybe not the relationships 

and the finances that we at Q Prime have 

to reach big media players both here in 

the US and abroad." 
Other managers who have succeeded 

at the indie -label game include Jim 
Guerinot's Time Bomb Recordings and 
Gregg Latterman's Aware Records. 

Goldstone adds, "We have yet to work 

out distribution, and we are open to ex- 

ploring options for alliances and part- 
nerships. I'm honestly just thrilled to 

feel like I don't have to ask for anyone's 
permission anymore, and that I don't 
have to limit myself." 
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» >MERLIN 
12,000 STRONG 
Merlin, the independent 
label community's 
digital rights agency, 
has accumulated more 
than 12,000 members. 
The London -based 
association, which 
opened for business in 
January, now boasts 
what it claims is the 
world's largest 
collection of digital 
music rights outside of 
the four majors. Merlin's 
membership includes 
Koch, Concord, 
Epitaph, Beggars Group 
and Domino. 

» >STUDIOS 
WIN $110 
MILLION 
JUDGMENT 
Major motion picture 
studios have been 
awarded a $110 million 
judgment against 
TorrentSpy operator 
Valence Media in Los 
Angeles for infringing 
rights in movies and TV 
programs. The court 
found Valence liable for 
all three forms of 
secondary copyright 
infringement: willful 
inducement of 
copyright infringement, 
contributory 
infringement and 
vicarious infringement. 

>>>YOUTUBE 
INDIA LAUNCHES 
YouTube India launched 
a localized home page 
(youtube.co.in) 
featuring user - 
generated videos 
alongside licensed 
content from film and 
TV production 
companies, but little 
authorized music 
content from labels. 
The companies that 
supplied content for the 
launch included leading 
Bollywood companies 
Eros Entertainment and 
Rajshri Films, plus TV 
broadcasters New Delhi 
Television, Zoom TV 
and India TV, among 
others. 

Reporting by Nyay 
Bhushan, Lars Brand /e, 
Antony Bruno, Susan 
Butler, Leila Cobo, Tom 
Ferguson, Juliana 
Koranteng and Ray 
Waddell. 

For 24/7 news and 
analysis on your ÌIZ mobile device, go to: 
mobs le.bil lboard.biz. 
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FOR MORE BOXSCORES GO TO 
Promoter BILLBOARD.BIZ 

JIMMY BUFFETT 
Pizza Hut Park, Frisco, Texas, 
April 26 

27,438 
sellout AEG Live 

KENNY CHESNEY, BROOKS & DUNN, LEANN RIMES & OTHERS 
Williams -Brice Stadium, 
Columbia, S.C., April 26 

44,242 
The Messina Group /AEG Live 

JAY -Z, MARY J. BLIGE 
Hollywood Bowl, Hollywood, 
April 16 

17,070 Live Nation, Bill Silva Presents 

BRUCE SPRINGSTEEN & THE E STREET BAND 
American Airlines Center, Dallas, 16,006 April 13 Live Nation 

BRUCE SPRINGSTEEN & THE E STREET BAND 
Toyota Center, Houston, April 14 15,692 

'6,585 Live Nation 

JAY -Z, MARY J. BLIGE 
MGM Grand Garden, Las Vegas, 8,782 
April 19 IO,g59 

Live Nation, Haymon Entertainment, in- house, 
Andrew Hewitt Co. 

JAY -Z, MARY J. BUGE 
Oracle Arena, Oakland, Calif., 
April 21 

10,986 Live Nation, Haymon Entertainment 

= EDGEFEST 17: 3 DOORS DOWN, MY CHEMICAL ROMANCE & OTHERS 
Pizza Hut Park, Frisco, Texas, 
April 27 

22,443 

Radio City Music Hall, New York, 11,904 
April 11 -12 

JAY -Z, MARY J. BLIGE 
Superpages.com Center, Dallas, 9,871 
April 12 

CHRIS ROCK 
DAR Constitution Hall, 
Washington, D.C., April 18 -21 

13,845 

ELTON JOHN 
Adams 

1 

Center, Missoula, Mont., 7,087 
Ap 

JAY -Z, MARY J. BLIGE 
Verizon Wireless Amphitheater, 
Irvine, Calif., April 18 

8,813 

AEG Live 

Live Nation 

Live Nation, Haymon Entertainment 

Live Natiions on, CD Enterprises, Bay Area 

Goldenvoice /AEG Live 

Live Nation, Haymon Entertainment 

DEF LEPPARD, STYX, REO SPEEDWAGON 
Spokane Arena, Spokane, Wash., 9,908 
April 23 Live Nation, in -house 

RBD 
Estadio Defensores, Asunción, 33,417 
Paraguay, April 25 Roptus 

DEF LEPPARD, REO SPEEDWAGON, STYX 
Idaho Center, Nampa, Idaho, 
April 22 

9,277 

KEITH URBAN, CARRIE UNDERWOOD 
Peoria Civic Center, Peoria, Ill., 8,372 April 22 

JUANES 
Toyota Center, Houston, April 17 8,387 

I1.Á92 

DON OMAR 
Coliseo de Puerto Rico, Hato 
Rey, Puerto Rico, April 18 

7,659 
8.239 

JAY -Z, MARY J. BLIGE 
U.S. Airways Center, Phoenix, 
April 15 

7,228 

DOLLY PARTON 
Radio City Music Hall, New York, 5,824 
May 1 

MICHAEL BUSLÉ, NATURALLY 7 
Tucson Convention Center, 
Tucson, Ariz., April 30 

6,376 

KATT WILLIAMS 
Liacouras Center, Philadelphia, 9,257 April 18 

JUANES 
American Airlines Center, Dallas, 7,313 
April 18 x,.006 

KATT WILLIAMS 
1st Mariner Arena, Baltimore, 8,095 April 17 8.559 

SANTANA, DEREK TRUCKS BAND 
Palace of Auburn Hills, Auburn 6,154 
Hills, Mich., April 18 

SANTANA, DEREK TRUCKS BAND 
Merriweather Post Pavilion, 7,260 
Columbia, Md., April 6 

RATDOG FEATURING BOB WEIR 
Beacon Theatre, New York, 
April 3 -5 

8,682 

ANDRÉ R1EU 
St. Pete Times Forum, Tampa, 6,038 
Fla., April 26 

STEVIE NICKS, VANESSA CARLTON 
Sovereign Center, Reading, Pa., 5,310 
April 18 . 

STEVIE NICKS 
Mohegan Sun Arena, Uncasville, 7,466 
Conn., April 20 , 

MICHAEL BUBLE, NATURALLY 7 
Santa Ana Star Center, Rio 5,371 
Rancho, N.M., April 29 

SANTANA, DEREK TRUCKS BAND 
UCF Arena, Orlando, Fla., 
April 29 

5,537 

JUANES 
Amway Arena, Orlando, Fla., 
April 13 

4,682 
15.V43 

Live Nation, in -house 

Frank Productions, Misthell Productions 
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RETAIL BY ED CHRISTMAN 

Allegro Acquires 
Wholesaler Softland 
Indie Distributor Could Hit $100 Million 
In Annual Revenue In Wake Of Deal 

Thanks to a $25 million cash infusion from 
private equity firm Canterbury Park Capital, 
Allegro Media Group has acquired all of the 
outstanding shares of Softland, a wholesaler 
that is the exclusive supplier of music and 
video entertainment software to the U.S. Ma- 
rine Exchange Service. 

Terms of the deal were not disclosed, but 
the combination of the two is expected to cat- 
apult the Portland, Ore. -based Allegro to 
achieving $100 million in annual revenue on 
a gross basis. 

Even with the equity infusion, the Micallef 
brothers who own and run Allegro will retain 
a majority interest in the company, according 
to chairman /CEO Joe Micallef, while Canter- 
bury will have a significant minority interest. 

cation, Rounder Kids and Nail Distribution. 
The Micallef brothers bought Allegro nearly 

20 years ago, when the company specialized 
in the distribution of classical music. Since 
then, it has diversified its product offering 
into all genres of music, including selling the 
majors as a rack supplier to nontraditional 
retail stores. In a statement, Allegro presi- 
dent /CEO Ric Micallef said the Softland ac- 
quisition further diversifies the company's 
account base as only three of Allegro's top 10 
customers are NARM members, and tradi- 
tional core merchandisers account for less 
than 25% of Allegro's consolidated sales. 

While the Softland acquisition is bound to 
improve sales of Allegro's proprietary enter- 
tainment software titles and the indie labels 

it distributes, it also reinforces Alle- 
gro's place in the hybrid whole- 
saler /rackjobber / indie distributor 
role occupied by Baker & Taylor, 
Super D and Alliance Entertainment, 
all of which have annual revenue of 
more than $100 million. In addition 
to diversifying Allegro's account base, 
the deal will bring the company rev- 
enue into equilibrium, with a split 
down the middle between audio and 
video product. 

Softland founder Larry Goldberg 
will leave the company, but CEO Pat 
Nugent will remain in charge of the 
Maryland -based operation. Joe Mi- 
callef said there aren't any immedi- 
ate changes planned for Softland, and 
he expects to keep its warehouse open 
to complement Allegro's new 
135,000 -square -foot facility, which it 
moved into March 31. 

Wholesalers specializing in sell- 
ing music to the military used to gen- 
erate a much larger volume in the 
'90s when the military's own Army 
Air Forces Exchange Services was a 

top 10 account, generating sales of about $400 
million. But since the war in Iraq began, 
music and video sales have declined, leaving 
AAFES and Eurpac, a privately owned whole- 
saler that sells to the military, out of the top 
tier of the account base. (The Allegro -Soft- 
land deal required the approval of the Depart- 
ment of Defense.) 

Like other wholesalers, Allegro also has 
been aggressive in digital distribution to on- 
line services and stores around the world. "The 
Softland acquisition solidifies our position as 
a vertically integrated media company doing 
business in the digital channel as well as the 
physical," Micallef said. 

What's more, the Canterbury deal makes 
available a $12 million equity line for future 
acquisitions, in addition to a new $15 million 
revolving loan facility the company has re- 
ceived from U.S. Bank division USB Capital 
Resources. By Billboard's estimate, Allegro is 
already the second -largest non -major -owned 
independent distributor behind Koch Enter- 
tainment Distribution. Allegro will generate 
gross revenue of $55 million this year; Soft- 
land, meanwhile, is expected to achieve about 
$45 million in sales. 

"This is the fifth acquisition we have done 
in the last 10 years," Micallef told Billboard at 
the NARM convention, held May 4 -7 in San 
Francisco. "The Canterbury investment puts 
us in the position of being a consolidator." 
Past acquisitions include Newsound Distrib- 
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Tom Bennett 
Bravado's merch marquee includes 
Kanye West, Alicia Keys and Gwen 
Stefani -and the new worldwide 
president plans an expanded focus 
on international markets. 

In the 28 years since a company called Bravado started selling Iron Maiden T- shirts, 

merchandise has become a revenue stream that labels, not just artists, see as inte- 

gral to their business. Six years ago, Bravado was purchased by Sanctuary Group, 

which Universal Music Group (UMG) in turn acquired last summer. 

Since then, Bravado's Tom Bennett, the former head of North American opera- 

tions who has just been named worldwide president of the company, has opened 

offices around the globe and aggressively signed up new marquee acts -not all of 

them Universal's. 
Those acts include Kanye West, Alicia Keys, Daughtry, Gwen Stefani, James Blunt, the 

Eagles and Pink. Those add to an already formidable roster of clients from before the UMG 

acquisition, including Christina Aguilera, Beyoncé, Kelly Clarkson and Led Zeppelin. 

Rather than an upfront fee, the New York -based company takes a percentage of the 

merchandise it sells through such diverse distribution channels as clothing stores, 

music retailers, concerts and e- commerce sites for bands. Universal's ownership will 

put the merch company in business in 46 countries by year's end. 

By expanding Bravado, Universal stands to enlarge and get a bigger piece of the 

merch pie, and in a different manner from the trendy 360 deal. As Universal an- 

nounced his appointment as worldwide president, Bennett sat down with Billboard 
to give the goods on merch. 

What are your distribution 
channels, and what is the 
range of the merch you sell? 
We're in live event sales, retail 
distribution, e- commerce, licens- 
ing, and we touch a little bit in 
the mobile commerce world. At 

live events, we'll sell everything 
from programs to T- shirts to lith- 
ographs to umbrellas to any type 
of product you would see when- 
ever you [go] to a concert. At re- 
tail, which is our greatest strength 
-we have a far bigger reach than 
anybody else -we sell everything 
that is upper -body apparel to all 
areas of distribution. We sell T- 

shirts at Saks Fifth Avenue from 
an $85 price point to T- shirts at, 
say, Hot Topic that are more at the 
$15 price point. So we run the 
whole gamut on a worldwide 
basis, from every retailer from 
H &M to Zara to Virgin to HMV 
to Urban Outfitters. 

What we're doing on the mo- 
bile front is concert texting [where 
users pay to send texts to be dis- 
played on a big screen]. We sell an 
awful lot of wallpaper. And then 

on the e- commerce side we have 
maybe as many as 75 Web shops 
attached to bands' Web sites. 

How does Bravado fit into the 
rest of UMG? 
Prior to the acquisition, approx- 
imately 15% of [Bravado's] busi- 
ness was from Universal Music 
Group acts, so the growth that 
was available and should be avail- 

able with the new marriage with 
Universal was huge. 

What they decided to do as part 
of the purchase of Sanctuary was 

they got into [merch] with a real 
market leader. Bravado has al- 
ready made the investment into 
the people and the infrastructure 
... and at the end of the day all 
we are is a rights acquisition com- 
pany. Merchandising contracts 
are much shorter than recording 
contracts -you could say an av- 

erage one is maybe two years. So 

we're continually having to re- 
prove ourselves. 

Why would a non -Universal 
label allow the merch opportu- 

nity to slip through its fingers 
and go to Bravado instead? 
So many of the acts would be on a 

different publishing company than 
the record company they're on any- 

way, so they're not married to one. 
It comes down to, fundamentally, 
doing a really good job. I think it's 
a given that people want a great job 

done first for the money. 
Part of our strategy and part of 

the strength of us within Univer- 
sal is that we've got a really strong 
hold on music at traditional re- 
tail already. We're No. 1 at Hot 
Topic and Spencer Gifts and 
HMV and Zavvi in the U.K. We're 
going to be opening up literally 
thousands of new accounts 
around the world in these other 
46 countries where we really 
haven't done business in a mean- 
ingful way before. 

The CEO of HMV feels that 
within the next three years quite 
possibly 25% of their overall busi- 
ness will be music merchandise. 

So then it becomes more at- 
tractive to music retailers, 

when they see sales of re- 
corded music decline. 
For us, with Metallica, we'll very 

aggressively cross -market the 
record and the merchandise. 
With Mika, we'll be doing a lot of 
stuff with the ads going out for 
the new records, we'll have a mer- 
chandising component within 
those advertisements. Which no- 

body else can do. 

Would you expect the same 
to happen with non -Universal 
artists? 
We won't be controlling their ad- 

vertising spend on the music. So 

it'll happen to the best of our 
abilities within the world we con- 
trol. But we've already had big 
success trying to do a lot of cross - 
marketing with Led Zeppelin, 
which we did do with, obviously, 
a non -Universal label. A lot of 
the ideas can work regardless of 
where the act is. 

The trick to this is going to be 

turning nonmusic retailers into 
music retailers as well. There's a 

lot of stores that we sell, be it Saks 

or be it Spencer Gifts -we re- 
cently got them to sell for the first 
time ever recorded music. It's a 

mall store with approximately 625 

stores in America, and another 
25 in Canada. I think it's impor- 
tant for the act to have a full of- 

fering out there. You'll find most 
record labels now consider Hot 
Topic to be a very important 
music retailer now, where maybe 
they didn't 10 years ago. 

This has already happened in 
the U.K. in a store called Bur- 
ton. They've started to sell T- 

shirts with downloads, and it's 
only just started and it's hugely 
successful. 

How does Bravado allow UMG 

to enjoy the benefits of merch 
without the potential pitfalls 
of a 360 deal? 
It can't just be a land grab where 
you're paying to get rights. We re- 

ally explain to an artist and their 
representatives what we can do 
for them. Therefore, when they 
make a decision to be in business 
with us, it's an informed decision, 
not just, "Here's some money, we 

want to grab those rights." 
Going back to the different 

areas of distribution that we're 
in, if it's purely a live event sale, 
then I understand somewhat 
why [merch is] all getting rolled 
in within deals at Live Nation. 
But we can really impact at re- 
tail, e- commerce, licensing, in 

nonevent sales -and most acts 
don't tour that often. So some- 
body who tours once every four 
years, more and more of those 
people are going to be very inter- 
ested in companies that can ac- 

tually help them earn money in 
the four years they're not tour- 
ing, which would be common 
sense for everybody. 

Most record labels consider Hot Topic 
to be a very important music retailer. 
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WILLIAM MORRIS AGENCY 

Entertainer Of The Year 
BRAD PAISLEY 

RASCAL FLATTS 

Top Male Vocalist 
BRAD PAISLEY 

Album of the Year 
5th Gear 
BRAD PAISLEY 

Taylor Swift 
TAYLOR SWIFT 

Top Female Vocalist 
TAYLOR SWIFT 

Single Record of the Year 
"Lost In This Moment" 
BIG & RICH 

Top Vocal Group 
DIAMOND RIO 

EAGLES 

RASCAL FLATTS 

Top Vocal Duo 
BIG & RICH 

BROOKS & DUNN 
HALFWAY TO HAZARD 

Top New Male Vocalist 
LUKE BRYAN 

Top New Female Vocalist 
TAYLOR SWIFT 

Song of the Year 
"Lost In This Moment" 
BIG & RICH 

Video of the Year 
"Don't Blink" 
SHAUN SILVA 
TACKLEBOX FILMS 

"Lost In This Moment" 
BIG & RICH 
ROBERT DEATON 
GEORGE FLANIGEN 
MARC OSWALD 

Top New Duo or Vocal Group 
CAROLINA RAIN 

Vocal Event of the Year 
"Find Out Who Your Friends Are" 
TRACY LAWRENCE 

"What You Give Away" 
VINCE GILL 
SHERYL CROW 

Special Congratulations to 
THE OAK RIDGE BOYS 
2008 Pioneer Award Honorees 

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH SHANGHAI 
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So little summertime, 
so many choices. 

Let Billboard be your 
guide to cool during the 

hot months. Albums, 
tours, festivals and 

gadgets -read on for 
the best of the best 

,,,%i 
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iC the summer preview 

Usher is just getting things warmed up. This month -by -month look at more than 
180 albums promises to have a summer tune for everyone. Rock comes in heavy 

with 5hinedown, Disturbed, Slipknot and mötley Crüe. Hip -hop sees highly anticipated 
releases from Three 6 mafia, missy Elliott, Lil Wayne and the Game. 91 Let's not forget 

RIB favorites ne -Yo and Ashanti or country mainstays Randy Travis and Montgomery 
Gentry. Billboard guides you through the albums sure to bring heat to the marketplace. 

By Jonathan Cohen 

may 
Usher 
"Here I Stand" (Jive, May 27) 
After telling all on his juicy 2004 disc "Confessions," Usher is all 
about settling down. Here, the new husband and father embraces 
his maturation on cuts like the Dre and Vidal- crafted title track - 
"You ain't a man until you a man to your woman," he says. "This 
is the conversation that takes place." Alongside ballads "Moving 
Mountains" and "Love You Gently" ( "the ultimate love- making 
record ") are tracks on the lighter side. The Will.i.am- crafted "What's 
Your Name ?" describes "the feeling you get when you run into a 
woman that makes you speak gibberish," while the Bryan- Michael 
Cox creation "Before I Met You" revolves around "a modern -day 
gigolo [who] decides to change." 

Al Green 
"Lay It Down" (Blue Note, May 27) 
This friendly collision of new and old sensibilities is as vintage - 
sounding as anything Al Green released during his Hi Records 
heyday of the '70s, but also finds him dueting with John Legend 
( "Stay With Me [By the Sea] "), Corinne Bailey Rae ( "Take Your 
Time ") and Anthony Hamilton, with the Dap -Kings horn section 
playing behind them. The Roots' Ahmir " ?uestlove" Thompson 
produced in tandem with keyboardist James Poyser. "I've never 
heard anything quite like it, because I've never had anybody pro- 
duce me other than Willie Mitchell," Green says. "And when you 
give these young kids a shot at it, it's interesting to see the art they 
make. It's beautiful." 

JUliE 
David Banner 
"The Greatest Story Ever Told" (SRC /Universal, June 3) 
"This time I'm not going to put the record out until I get the type 
of promotion I feel I deserve," David Banner says of "The Greatest 
Story Ever Told," originally due last fall. "If the mix ain't right, I'm 
sending it back a thousand times, even if I have to pay for it." The 
outspoken rapper is already feeling the love. After a lukewarm re- 
sponse to first single "9mm" (aka "Speaker") last year, "Get Like 
Me" -which features Chris Brown, Yung Joc and Jim Jones -is 
scaling the charts. Other guests on the album include Akon, UGK, 
Lil Wayne, Snoop Dogg, Chamillionaire and Carl Thomas. 

Disturbed 
"Indestructible" (Warner Bros., June 3) 
Proving Disturbed's brand of nü -metal can still get fans excited 
after a three -year break between studio albums, "Inside the Fire," 
the first single from "Indestructible," has already reached No. 3 

on Mainstream Rock and No. 10 on Modern Rock. Frontman 
David Draiman drew on personal travails -including a motor- 
cycle accident, a garage fire that destroyed his truck and motor- 
cycle, and "a number of bad relationships"-to inspire himself, 
and his bandmates followed suit. Drummer Mikey Wengren "is 
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playing faster and more furiously than ever, with more polysyn- 
copation," Draiman says, while guitarist Danny Donegan "is 
soloing even more frequently, and the riffs are just brutal and 
honest and dark." 

Fleet Foxes 
"Fleet Foxes" (Sub Pop, June 3) 
Hipster hearts are abuzz over the self -titled debut from this Seat- 
tle quintet, which won over the South by Southwest faithful this 
spring with its Crosby, Stills & Nash -worthy vocal harmonies. 
(The band describes its own sound as "baroque harmonic pop 
jams. ") On the heels of April's "Sun Giant" EP, the full -length 
renders 22- year -old frontman Robin Pecknold's songs onto even 
more widescreen canvases, sympathetically produced by Pacific 
Northwest vet Phil Ek. Vintage organ and surfy guitar lines dance 
on the two -songs -in -one "Ragged Wood," while fingerpicked 
acoustic leads support gorgeous group singing on "Quiet Houses." 

Gavin Rossda.e 
"Wanderlust" (Interscope, June 3) 
After his post -Bush band Institute flamed out following a lone 
album, Gavin Rossdale regrouped for a solo set, which is led by 
the single "Love Remains the Same." Elsewhere, his ever- so -fa- 
mous wife, Gwen Stefani, lends vocals to the track "Some Days." 
The Bob Rock -produced album finds Rossdale collaborating with 
drummer Josh Freese, guitarist Chris Traynor, bassist Paul Bush- 
nell and keyboardist Jamie Muhoberac. 

Emmylou Harris 
"All I Intended to Be" (Nonesuch, June 10) 
For the first time in 25 years, this 12 -time Grammy Award 
winner and Billboard Century Award recipient recorded with 
producer Brian Ahern, the man who handled her first 11 al- 
bums. The new set's title comes from a line in "Old Five and 
Dimers Like Me," a duet with John Starling. While Dolly Par- 
ton, Vince Gill and Buddy Miller contribute vocals, the set in- 
cludes songs fròm Tracy Chapman, Patti Griffin, Merle 
Haggard and Billy Joe Shaver. 

Lil Wayne 
"Tha Carter Ill" (Cash Money /Universal, June 10) 
Plagued with leaks, delays and Lil Wayne's arrest on drug posses- 
sion charges, "Tha Carter III" is now penciled in for June 10. Luck- 
ily, the set has already spawned the rapper's first Billboard Hot 
100 No. 1 in the form of "Lollipop." Wayne told Billboard in Feb- 
ruary that Hurricane Chris, Corey Gunz, Tyga, Jibbs, Shanell, 
Kidd Kidd, Mack Maine and Lil Mama have recorded features for 
the album, and Kanye West has also joined the roster of contrib- 
utors. "It's one of those albums people are really waiting on, so I 

made it so that whatever is on it will stick with you forever," Wayne 
says. "I'm taking my time with it. And I'm giving artists I respect 
and people I want to do songs with -not songs the label fixed - 
an opportunity to collaborate." 

My morning Jacket 
"Evil Urges" (ATO, June 10) 
This Kentucky quintet is already among the most praised live acts 
in the land, but the music on its fifth studio album should take the 
band to an entirely new level. After sequestering itself in a Col- 
orado cabin to hone the tracks, My Morning Jacket then decamped 
to New York last fall to record with co- producer Joe Chiccarelli. 
More adventurous than anything that has come before, the songs 
explore falsetto singing ( "Evil Urges"), soft rock ( "Thank You Too"), 
disco beats (first single "Touch Me, I'm Going to Scream Pt. 2 ") 

and gritty funk ( "Highly Suspicious "), without skimping on the 
two -guitar jams ( "Aluminum Park," 
"Remnants ") and mellow balladry ( "Li- 
brarian") of past releases. "We've never 
wanted to be one kind of band," front - 
man Jim James says. "We just enjoy cel- 
ebrating music -making it loud and 
making it sad." 

Ashanti 
RobinThickë Jermaine Dupri, LT Hutton, 
Babyface and Pharrell Williams a 

among the producers lending a hand on 
Ashanti's first album since 2004'5,, 
"Concrete Rose" First single "The; 
Way That I Love You" is already a 

top 10 hit on Billboard's Hot R &B/ 
Hip -Hop Songs chart. The artist 
is particularly enthused about 
the song "Click," which she 
says is "a relationship record 
done from a female point 
of view. It's about when 
you're trying to get in con- 
tact with someone you're 
seeing but he's not an- 
swering, and by the time 
he calls you feel like, 'I 

don't want to talk to 
you now.' " 

Rlanis morissette 
"Flavors of Entanglement" (Warner 
Bros., June 10) 

"The baby is almost out," Alanis Moris- 
sette says about her first album of origi- 
nal work in four years, which features 
production by Frou Froú s Guy Sigsworth. 
"This is a bi -track journey for me-one 
is the unraveling of my personal life to 
the point where I hit rock bottom -but 
then the phoenix rises," she says. "In the 
other track, I speak about the personal 
being the political. Rather than talk about 
war out there, I'd rather talk about war in 
here, because it's the only thing I have 
control over "The ramp -up to the release 
has a decidedly international flavor. "Un- 
derneath" will be preloaded onto Motorola 
cell phones in Brazil, and Morissette starts 
a three -month tour of Europe in June, fol- 
lowed by U.S. dates in the fall. 
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marco Antonio 5olis 
"Una Noche en Madrid" (Fonovisa, June 10) 

Marco Antonio Solís has transcended his popularity in his na- 

tive Mexico to become a mega star in the United States (with 

four No. i s on Billboard's Top Latin Albums chart) and virtually 
all of Latin America. Now, he has his sights set on Spain. "Una 

Noche en Madrid," a live album recorded during an Oct. 12, 

2007, performance in Madrid, will be the first Solís album re- 

leased in Spain since 2001. The set includes new versions of 
Solis classics as well as a duet with Spanish singer Pasión Vega 

on "Como Tu Mujer." 

Montgomery Gentry 
"Back When I Knew It All" (Columbia Nashville, June 10) 

Looking to shake things up, 
Montgomery Gentry, which 
has scored 12 top 10 singles 
(including three No. 1s) 

and sold 4.3 million albums 
after nine years on the 
country scene, according to 

Nielsen SoundScan, de- 
cided to record its new set 
in Memphis' Ardent studio. 
The move worked. "The 
ambience of the studio was 

really cool," Troy Gentry 
says of the place where Led 

Zeppelin, Stevie Ray Vaughan and B.B. King have recorded. 
The title track and first single is the duo's fastest -climbing song 

and is No. 11 on Billboard's Hot Country Songs chart. The set 

includes "I Pick My Parties" featuring Toby Keith, with whom 

the duo will tour this summer. 

Busta Rhymes 
"Blessed" (Interscope, June 17) 

With numerous legal entanglements now behind him, Busta 

Rhymes says he feels "blessed" to be a free man, hence the title 

of his eighth studio album. The MC has already released several 

singles, including "Where's My Fucking Money," featured on the 

"Grand Theft Auto IV" soundtrack, and "We Made It," a collabo- 

ration with rock outfit Linkin Park. Other contributors include 

Cool & Dre, Pharrell Williams and DJ Scratch. In addition, Rhymes 

released a clip for track "Don't Touch Me" that recalls his comi- 

cal videos of the '90s. 

Wolf Parade 
"At Mount Zoomer" (Sub Pop, June 17) 

After dabbling in myriad side projects, the members of Wolf 

Parade finally reconvened last summer to work on the follow - 

up to 2005's breakout "Apologies to the Queen Mary." "I think 
it's more pointed," group member Spencer Krug says. "We 

wanted to make a record that was done all at once -so as much 
as possible, we did that." The result: nine songs borne out of 

lengthy improv sessions, yet surprisingly straightforward in 

sound. "Bang Your Drum" and "Call It a Ritual" pair Krug's 

quivering, dissonant voice with low- mannered guitar and drum 
rhythms. It almost sounds like Wolf Parade has mellowed a bit 

until the closing title track, a nine -minute epic that raises its 

creative bar to new heights. 

Mötley Crüe 
"Saints of Los Angeles" (Mötley Records, June 24) 

"I've got to tell you, I've been writing songs for a long time, 

and there's something magical on this record," Nikki Sixx 

says of Mötley Crtie's first album with its original members 

since 1997's "Generation Swine." "This is one of those al- 

bums that I just feel it in my stomach that something's hap- 

pening with the band. There's a newfound energy in the songs. 
It's just a rebirth of that really dirty rock'n'roll side of Möt- 

ley Crüe." The title track was first made available through 
videogame "Rock Band," and is gaining steam at radio. The 

act leads the bill for its own Crile Fest this summer, begin- 
ning July 1 in West Palm Beach, Fla. 

ne-Yo 
"Year of the Gentleman" (Def Jam, June 24) 
Meeting Ne -Yó s stated goal to move away from the type of R &B 

that quickly made him a star, his third album in as many years is 

exemplified by the single "Closer," a Stargate- produced club track 

with pulsing strobe -light synths and a high- energy house beat 

that calls to mind Rihanná s "Don't Stop the Music." "So You Can 

Cry" sports a mellow, easy -listening vibe, with Ne -Yo making a 

priceless rhyme of "pity party" and "calamari." Collaborators on 

the set also include members of Ne -Yó s Atlanta -based Compound 

Entertainment crew (the HeavyWeights, Shay Taylor, Chuck Har- 

mony), as well as Christopher "Tricky" Stewart and J.R. Rotem. 

"My prayer is that my fans know me well enough to know that 

I'm an artist in the truest form, [and] I cannot do the same thing 

over and over again," Ne -Yo says. 

Three 6 mafia 
"Last 2 Walk" (Hypnotize Minds /Columbia, June 24) 

If it seems like years have gone by since Three 6 Mafia won the 

best original song Academy Award for "It's Hard out Here for a 

Pimp" in 2006, that's because, well, years have gone by. "Our lives 

are like a circus," principal member Juicy J says. "You wouldn't 
believe the crap we go through every day." But after numerous 
delays, the rap troupe's new album is finally on target for release. 

Among the guests on "Last 2 Walk" are Akon on "That's Right," 

Good Charlotte on "My Own Way," Unk on the single "I'd Rather" 

and Juicy J's brother Project Pat on "Lolli Lolli (Pop That Body)." 

Weezer 
"Weezer" (DGC /Interscope, June 24) 
Weezer is literally all over the place on its third self -titled album, 

with all four members taking a turn behind the mic. The music is 

just as hard to pin down, from the six- minute "Greatest Man" (which 

sutures a sweet piano melody to thick power chords and fake crowd 

noise), "Heart Songs" (which unironically salutes Nirvana's "Nev- 

ermind" for inspiring frontman Rivers Cuomo to start his own 

band), the proto -Red Hot Chili Peppers funk of" Dreamin' " and the 

swaggering, riffy "Automatic," sung by drummer Pat Wilson. "It 

definitely feels like there's a lot more of our energy that over the 

years has been kind of pent up and now has been released and is 

flowing freely between the four ofus," Cuomo says. The single "Pork 

and Beans" is No. 1 on Billboard's Modern Rock chart this week. 

Shinedown 
"The Sound of Madness" (Atlantic, June 24) 
Brent Smith wasn't going to let anything deter him from making 

Shinedown 's third album -not a sharp sales decline between 

2003's "Leave a Whisper" and 2005's "Us and Them," or the loss 

of bandmates Jasin Todd and Brad Stewart. "This is a record that 

needed to be made," Smith says. He and drummer Barry Kerch 

enlisted Rob Cavallo to produce the set, and with Cavalló s en- 

couragement Smith wrote nearly 60 songs, of which 15 were 

recorded. Among them are his first political song -first single 

"Devour," which is "about George W. Bush and the end of his 

presidency" -and Smith's first straight -up love song, "lfYou Only 

Knew." "We wanted it loud and wanted it big and heavy and 

grandiose," Smith says. 

BEST OF 

THE REST 

MAY 26 *: sMW THOM : e r.J,k 

PIGEO" DETECTIVES. 

-rergency" (Dance to the Radio) 

GUILLEMOTS. " Falling out of Reach" 

(Polydor] BETH ROWLEY. "Little 

Dreamer" (Blue Thumb /Universal) 

mRY 27: -HE FUTUREHERDS, "This Is 

(rwl Records) CVnot 

LRUPER. " Brinq Ya to the Brink- (Epic] 

URRIOUS ARTISTS. "Sex and the City' 

soundtrack (flew Une) BETO TERRRZAS, 

' Conquistando Caminos" (Sony BmG 

Mortel WISIA H YRnDEL "los Extrater- 

restres Otra Dimension" (WV /machetel 

JUIIE 2 *: RLPHRBERT This Is Pl- 

phabeat" (Copenhagen Records /EMI 

U H 1 LYHHE LI, Youth novels" ILL 

Recordurgsl THE ZUTOnS. YOU Can 

Co Pnythinq [Dettasonic) 

JUIIE3:JOURnEV, Revelation ̀ (Wal- 

Martl LRDYTROO "Vetocifero' (fat - 

twerk) AIMEE mann, °fl # %6r Smil- 

ers" (Superego) RADIOHERD. The 

Best Of [Emil SHERRWATER 'Pock" 

(Matador) SPIRITURLIZED.'Songs in 

PhE" [Spaceman /Fontana /Universal 

Records) YOUR HIGHOESSELECTRIC. 

The Grand Hooded Phantom' (Long- 

hair illuminati) ROBERT POLLARD, 

Robert Pollard Is off to Business" 

(Guided by Voces) EL TIGRILLO 

PRLMR, "Fiesta Privada con Banda' 

(Sonu BIT1G nertel THE VIRGInS, The 

V'rgins(RbanticL 

JOE 1O: THE BROGHOH FIVE, We 

Love What HMS US° (Long Live Crimel 

Solomon BURKE. tike a Fire" (Shout 

Factory) JAKOB DVLRQ "Seeing 

Things "(Columbia /5tarbucks Enter- 

tainment) RAILROAD EARTH, "Amen 

Corner' (Sc Fidelity] mRRTHR 

WRIOWRIGHT, "I Hnow You're married 

but I've Got Feelings. Too' (Drowned in 

Sound Records) 00001E HLRRG, TOR 

(Bad Boy) SHILLZ, "million Dollar 

Backpack" (Big Hid2/HOCh) HRS -011E. 

The Temple of Hip Hop" (Hoch) 

CLIQUE GIRLZ. TOP (Interscope) 

JULIETR VEOEGRS, "MTV Unplugged" 

[Sony ems forte) THE FRRTELLIS. 

"Here We Stand" (UniversaUFallout/In- 

terscope) n'ER'D.'Seeing Sands" 

(Starirak /Interscope) MARIAMO 

BARBA. " nuestro Punto 5- (Three 

Sound) VARIOUS ARTISTS, Caribbean 

Connection [Universal Latinol 

RmanoITITITR self -titled [Sony BmS 

aorte) SERGIO MEANS. "Encanto' 

(Concord) xlmEnp SRRInARA, 

"Mediocre" (Warner music Latina) 

TREY AfRSTASIO Fr THE UNMET, 

Original Boardwalk Style' (Rubber 

Jungle) JOSEPH ARTHUR. "Vagabond 

Skies" EP (Lonely Astronaut Records) 

PLIES. "Definition of Real (Atlantic] 

JULIE 16 *:THE MUSIC. TBR (Polydor) 

DOUG WALKER, "Fear Together' 

(Warner Brost FEEDER. "Silent Cry' 

(Echo) 

JUIIE 1 %COLDPLRY. "Viva la Vida or 

Death and 011 His Friends ( Capitoli 

ROTHOny ORVID. "Rcey Deuc ey" (Soul - 

Bird /Universal Republic) ICE CUBE. 

"Raw Footage" (Da tench Mob) 

MIGGS, "Unraveled (Rock Ridge music) 

THE nOTWIST, "The Devil. You - Me' 

(Domino) SILVER JEWS. lookout 

Mountain. Lookout Sea" (Drag City) 

TILLY h THE WALL (Team- love /Sad- 

dle Creek) TEYRAR TAYLOR. "Googie 

me- (Star Trah, SEAn GARRETT. TOP 

[Interscope] KATY PERRY One of the 

Boys' (Capitol) PRIMA J, self -titled 

(Geffen) RIHRnnR, "Good Girl Gone 

Bad" deluxe edition (Def Jam) THE 

OFFSPRInG, "Rise and Fall. Rage and 

Grace (Columbia) GOO GOO DOLLS. 

"Greatest Hits Vol 2" (Warner Bros 

www.americanradiohistory.com

www.americanradiohistory.com


JULIE 24: RLEJRnORO ESCOVEDO 

"Real Animal" (Manhattan /Black 

Porch) PY CODGER. "I, Flathead'" 

[1onesuch /Perro Verde) LOVE RS 

LAUGHTER . "Holÿ'(Gtacia[ Pace' CUTE 

IS WHAT WE AIM FOR. "Rotation [Fu- 

eled by Ramen) LESS THRD JAKE. 

J Fla [Paper and Plastick] MIN, 
8, ass knuckles" (Universa,) OWES 

Sketches of a man" (PT Music Group/ 

Hoc' FIDEL RUEDA Co Puede Per 

rate e d '!tie o bu . [that'ete, 
PATRULLA Bl TYP LOIu 

JULIE TBD: EL TRL naoa Cue 

Perce. JOSE GURDRLUPE 

ESPRRZR 'Con Banda Smaloense" 

EDDY LOVER. "Perdon- 

. ersal Latino] 

JULY l: RLHRLInE TRIO. "Pgony and 

. .. CAnon, IBA (One Eteven] 

TiItlIRTURE TIGERS. TOP (modern Art 

THE D.EY.. "The DE4' Has 

BIRCH KIDS. "Partie 

JULY 8: THE mELVins, `Dude With 

- MICH TRICH, 'The Vd- 

BIG POKEY - Hurricane 

ALBERT HRm- 

imGnG JR. _ .._ _ ..;Ló' (PCR,PED) 

LITTLE JAMIE . " 
?,r,oc.- _..r -r 

JULY 1S: uovo 
[T7e IrJmotownJ MARIO 

wlnAns. TBP (ELektraì 

JULY22: u2. -Boy ;tmc- 

tober /tJar deluxe editions 

íUniversat) DR. DOG. "Fate' 

(Park the Van] Rmv RAY. 

"D`rf,.'t t Eeei Hindu' 

LDaemen.i DIPLOMATS 

DiptomaSc immunit_ 

[Roc -o Fella) D -BLOC. 

TBP 10- Block; SnOOP 

PRESEOTS WESTUAn 

UMW. TBP (Doggystyle' 

EL CHAPO DE SInPt' 
TB (DIsai DIEGO. 

(Em Teev>sa; BROHEn SO- 

CIAL SCEOE PRESEOTS BREA - 

DAn [Amino 'Something for PI( 

of'u<_ '(Pits ó Crafts) 

RUG. 5: DJ HHRLED. TYP [We the 

Best music /Def Jam) JOSEPH 

ARTHUR. "RU You need Is flothmq 

[Lonely Astronaut. PADDY mum. 
"Harps and Angels" (nonesuch) 

RUG. 12: MICHELLE WILLIAMS 

Unexpected" (Columbia) LOS 

CREADOREZ DEL PASITODURRfGUEDSE 

DE ALFREDO RAMIREZ. TOP (Ma) 

RUG. 19: STEREOLAB, -Chemica, 

ChorO tOuophoni: UHF Disks/4ROJ 

JUIIAOa HATFIELD. 'How to Watk Away" 

(Ye Otde Records) RODOEYCARRIOG- 

Ton, TYP (Warner Eros; LA LA love 
S, Respect." (meee /Universal¡ 

RUG. 25 *: DRRGOOFORCE TBP 

(Roadrunner, 

RUG. 26: DAVID ARIL -PP IT. J 

nashviltel 

RUG. TBD: PROLO num. IBA [Pt- 

[anticl CIARR TOP [LaFace /Zomba[ 

CHROMIC FUTURE, LP TBP [modern 

Prt Records) THE ACADEMY IS .... 
TBP [Decaydance /Fueted by Ramen) 

LAURA mARLInG. -Alas. I Cannot 

Swim" (Emil MINIM b KEn -Y. 'The 

Royalty' La Realeza "(Pena /Universal 

Latino] mEnuoo TBP [Epic) OWRR 

CRUZ -hç Cron' 18Y1/Geffen) 

SEPT. 2: SYLEEnR JoHnson. 

Labor Pains 

1UmC.'' 

SEPT. 9: SUGARLAnD TBP 

SEPT. TBD: 
4 THE CURE - 

) vu...i 
TBP[Ptiantic) 

BACK TED n- 
TED = - 

ern u , 
AOnURLS LP TOP 

:.Lanvasback) 

JROELLE mOnñE TE- 

E DRUID 

JULY 29: LA ARROLLADORA 

BRnDR EL Limon TBP (DisaJ 

JRRELLE monk. EP TBP [Bad Boyal 

JULY TBD: Yount JEEZV. TOR 

JUVEMLE. TBP fAtlanhcl 

sic SISTER TOO [Downtown) 

RUG. N*: CRPTRIn 

tinr 

18 I BILLBOARD MAY 17, 2008 

SUMMER TBD: 
THE may WARHOLS 

'Earth to the Dandy 

Warhols- rFea the 

'U.K. release 

JULY 
i Las 
"N'gger" (Def Jam, July 1) 

Following Don Imus' off -color remarks about the Rutgers women's 
basketball team last year, Nas announced that he would tackle the 
controversy head on by titling his ninth album "N *gger." The set 
was originally slated for late 2007 but never hit shelves, although 
Nas and wife Kelis kept up the publicity campaign by heading back- 
stage at the Grammy Awards to talk about the issue. Now the album 
is tentatively slated for July 1 and the first track, the Salaam Remi- 
produced "Be a N*gger Too," hit the Internet April 20. 

Los Lonely Boys 
"Forgiven" (Epic, July 1) 

After making its prior albums with producer John Porter at Willie 
Nelson's Pedernales studio, this Texas trio switched to a soundstage 
in Austin in January and Feb- 
ruary, with Steve Jordan be- 
hind the board. "If I could 
have a choice, this is the way 
I'd record the rest of my life," 
says bassist JoJo Garza, who, 
with brothers Henry (guitar) 
and Ringo (drums) worked 
with Jordan to "try and cap- 
ture the sound of a three -piece 
band," welcoming just a cou- 
ple of guests in Dr. John and 
Del Castillo guitarist Mark Del 
Castillo. "Forgiven" will be 
preceded by the single "Stay- 
ing With Me"; the album in- 
cludes a cover of the Spencer Davis Group's "I'm a Man." 

RZA /Bobby Digital 
"Digi Snacks" (Koch, July 1) 

Wu -Tang Clan founding member RZA will reinvent himselfas Bobby 
Digital for the third time this summer. The album's first single is 
"You Can't Stop Me Now," featuring Wu member Inspectah Deck, 
and addresses RZA's own life struggles. "This album is simply fun 
hip- hop," RZA says of the set. "It's a perfect blend of reality, sci -fi and 
martial arts." Other tracks include the socially driven "Drama," the 
sensual "Good Night Kiss" and "Straight Off the Block," produced 
by David Banner, which is in contention to be the second single. 
Other producers on the set indude King Tech and RZA himself. 

GÍrliCioUs 
"Girlicious" (Geffen, July 1) 

In the grand tradition of the Pussycat Dolls comes Girlicious, a 
group chosen via a reality show on the CW. Following the April 23 

finale, the female quartet went on a media blitz in support of first 
single "Like Me," which was produced by Jazze Pha. Sexual en- 
ergy practically drips from album track "Stupid Shit," executive - 
produced by Geffen head Ron Fair. 

The Game 
"L.A.X." (Geffen, July 8) 
In 2008, the Game has already been sentenced to 60 days in jail 
for a conviction stemming from a weapons charge, served less 
than one week and rehashed his storied rivalry with 50 Cent. 
Now, with the 50 -led G- Unit's "T.O.S." and the Game's "L.A.X." 
originally slated for June 24, both MCs claimed to have delayed 
the other's album. Regardless of what truly caused the setback, 
the Game recently released the single "Game's Pain," featuring 
Keyshia Cole, and is working with producers Cool & Dre, Trey 
Beatz, Kanye West and Just Blaze. 

Randy Travis 
"Around the Bend" (Warner Bros., July 15) 
After recording a series of acclaimed Christian and gospel re- 
leases that earned him three Grammy Awards, six Gospel Music 
Assn. Awards and an Academy of Country Music nod, Randy 
Travis is back on the country scene. "Around the Bend" is his 
first straight -ahead country set in eight years, and it's a welcome 
return for the man who first hit the Billboard country singles 
chart in 1985 with "On the Other Hand." The new collection 
finds the traditionalist putting his own stamp on Bob Dylan's 
"Don't Think Twice, It's All Right," while first single "Faith in 
You" is a string -laden, but simple love ballad. In June, Travis will 
perform for the first time in 10 years at the Country Music Assn. 
Music Festival in Nashville. 

John mellencamp 
"Life, Death, Love and Freedom" (Hear Music, July 15) 
On his debut album for Starbucks' Hear Music imprint, John Mel - 
lencamp pulls no punches about the "darkness" he sees all around 
him, including a controversial song ( "Jena") inspired by the racial 
issues in the titular Louisiana town. The folk -leaning material was 
produced by T -Bone Burnett at Mellencamp's longtime home stu- 
dio outside Bloomington, Ind., with upright bass and acoustic gui- 
tar dominating the mix on such tunes as "A Ride Back Home (Hey 
Jesus)," "Young Without Lovers," "If I Die Sudden" and "Troubled 
Land." "He is a powerful musician, he rocks like crazy, and he's a 
really great singer," Burnett says. 

The Hold Steady 
"Stay Positive" (Vagrant Records, July 15) 
The notion of "aging gracefully" in rock'n'roll could be described 
as the overarching factor that Brooklyn's Hold Steady wrestle 
with throughout "Stay Positive," the group's fourth album in the 
last five years. "I was influenced a lot about getting old," Craig 
Finn says. "Stay Positive" sees the band members challenging 

sserftial, Ju y 29 
Whetting the appetites of Christian ra ;band retaitirhfr4 Day'rpre 
from its new release "Revelation" during the recent Gospel Music WWek 
tion in Nashville. "We've worked so hard on this record and came 
many different ideas. We were stretched in so many different w. 
ist Mac Powell says of the Essential Records set, which mark - r# 

Award -winning group's first collaboration with producer Howard Benson. "Rev- 
elation," the Georgia -based rock band's 11th studio album, features guest appear- 
ances by Flyleaf's Lacey Mosely, Robert Randolph and Chris Daughtry. 
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the summer preview 

themselves: "Lord, I'm Discouraged" is a bluesy ballad that con- 

jures a more rural image of American life, and "One for the Cut- 

ters" should surprise fans. Those adverse to change, however, 

shouldn't worry: Lead single "Sequestered in Memphis" is chock- 

full of Hold Steady hooks. 

CSS 
"Donkey" (Sub Pop, July 22) 
This Brazilian electro /rock outfit scored a left -field hit last year 

when its song "Music Is My Hot Hot Sex" showed up in an iPod 

ad, after parent album "Cansei de Ser Sexy" had already been out 

for a year. On its sophomore set, the group again trades in sexy 

dance grooves (the Gwen Stefani -ish "Reggae All Night," retro 

synth -fest "Left Behind "), chugging indie rock ( "Give Up," "Rat Is 

Dead [Rage] ") and uptempo pop maneuvers ( "How I Became Para- 

noid," the Bangles -worthy "Move "), all of which should sound great 

blaring out of hipster stereos this summer. 

Common 
"Invincible Summer" (Geffen, July TBD) 
Chicago rapper Common may be known for his stimulating lyrics, 

but for "Invincible Summer," due this summer via Universal, he 

shamelessly admits that "barbecues and strippers" were some of 

his main inspirations. "This album isn't super thought -provoking 

... it's just on some fun shit," Common says of his eighth album. 

He teamed with Pharrell and Mr. DJ (OutKast), and concocted a hip - 

hop /techno /dance sound heavy with kazoos and double -speed drum 

patterns. Tracks like the Cee- Lo- assisted "Make My Day," stripper - 

inspired "Sex Is Sugar" and first single "Universal Mind Control," 

which will be serviced to radio in May, are all included. Santogold 

is set to appear on a track titled "Runaway," while Jeff B, Star Trak's 

Chester French and Musina make guest appearances as well. 

Staind 
"The Illusion of Progress" (Atlantic, July TBD) 
"It's a departure from the last record," Staind frontman Aaron Lewis 

says. The group hasn't even come up with titles for the songs, ac- 

cording to Lewis, but "there's a lot more effect -y experimentation 
and a lot more textures with vintage instruments and vintage amps." 

The band has been recording at the studio that Lewis keeps in his 

barn with producer Johnny K. And while Staind previously swore 

to rock even harder this time out, Lewis says it's aware of pressure 
for another ballad -style track along the lines of such hits as "Out- 

side" and "It's Been Awhile." "That's what the record label wants," 

he says. "You're foolish not to [be aware] of that." 

AUGUST 
Lonor Oberst 
"Conor Oberst" (Merge, 
Aug. 5) 
The biggest surprise on Conor 
Oberst's first solo album since a 

cassette -only release from his 
teenage years might be the label 

that's releasing it. After a decade - 
plus association with Saddle 
Creek in his hometown of Omaha, Neb., the Bright Eyes principal 

inked with Merge for this self -titled affair, recorded in January and 

February in Teportlan, Mexico. Longtime collaborator Andy LeMas- 

ter assisted with the recording, which Oberst produced. 

Slipknot 
TBA (Roadrunner, Aug. 12) 

Slipknot's fans, the Maggots, have two things to cheer about this 

summer: the band's first studio album in nearly four years and a 

main -stage slot on the Rockstar Energy Drink Mayhem tour. The 

masked metal act's follow -up to "Vol. 3: (The Subliminal Verses)" - 
which debuted at No. 2 on the Billboard 200 in June 2004 -is 
"going to fuck with people," vocalist Corey Taylor says. "It's heavy, 

man." Since the release of "Vol. 3," members of Slipknot have 

spent time pursuing solo musical projects. But the Iowa -based 

nine -piece returns this summer with a new sense of musical con- 

fidence and maturity, Taylor says. Plus, the metal outfit's "evolved" 

costumes and masks are darker than ever. 

The Jonas Brothers 
TBA (Hollywood, Aug. 12) 

On their hotly anticipated new album, expect "the 

same Jonas Brothers sound, but with just a cou- 

ple more influences," says Nick Jonas, who names 

Elvis Costello, the Animals, the Rascals and the 

Beatles by way of example. Look for such tracks 

as "Don't Take My Heart and Put It on the Shelf," 

"Burning Up" and "A Little Bit Longer," the last 

of which Jonas wrote about his struggle with di- 

abetes. "The lyrical content has gotten a little more 

in -depth as far as who we are as people and our 

personal lives, with our dating and all that- things 

we've gone through in the past year," Jonas says. 

T.I 
"Paper Trail" (Grand Hustle /Atlantic, Aug.12) 

The good: T.I. may very well wind up with another 
hit album once "Paper Trail" hits stores. The bad: 

Afterward, the superstar rapper is headed to jail 

for a year on felony gun charges. There's a tinge 

TBA (Universal" August TBD) 

Fonsi has enjoyed a steadily rising career thanks to his mix of tra- 

ditional Latin pop with more contemporary R &B tinges. Now, 

his upcoming studio album -his first since 2005's "Paso A Paso," 

finds him exploring his songwriter side more deeply than ever. 

The tunes were co- written by Fonsi with an array of others, in- 

cluding Claudia Brant and Amaury Gutierrez. The album also 

features a duet with Italian singer Laura Pausini. The first single, 

the Mexican -tinged "No Me Doy Por Vencido," will head to radio 

in late May. Simultaneous re- 

leases are planned in North 

and South America as f 
well as Spain, while a 

major Pepsi sponsorship 

will bolster the 
launch in 

Puerto Rico. 

of gospel on recent leak "No Matter What," while club track "What's 

Up, What's Happening," produced by Danja, is likely to be the first 

single. Also expected are "Sitting on Top of the World," "I'm Ill iri ," 

"Collect Call" and the J.R. Rotem- produced "Let My Beat Pound." 

Missy Elliott 
"FANomenal" (The Goldmind /Atlantic, Aug. 26) 
This feast of Missy Elliott's trademark beats mixed with tinges of 

'70s Washington, D.C., go -go funk is led by single "Best, Best," on 

which she repeats the last word to every sentence throughout. The 

set features production by Timbaland, Souldiggaz, Danjahandz, 

Timbaland and Point Guard. Highlights include the Jazmin Sulli- 

van- assisted "Like When You Play the Music," drum -heavy "Hip - 

Hop Don't Die" and sensual "Milk & Cookies," on which Elliott 

lightheartedly harmonizes about her capabilities in the bedroom. 

Timbaland- produced tracks "Ching -a- Ling" and "Shake Your Porn 

Porn" bowed in February on the "Step Up 2 the Streets" soundtrack. 

Solange Knowles 
"Sol -Angel and the Hadley Street Dreams" (Music 
World Entertainment /Geffen, Aug. 26) 

"Her record is totally bananas," Geffen chairman Ron Fair says of 

Beyoncé sibling Solange Knowles' label debut. "It's not what peo- 

ple would expect from her. The music is more eclectic and interna- 

tional. She's in her own lane." The project boasts production from 

Cee -Lo, Q -Tip, Mark Ronson, Raphael Saadiq and Pharrell Williams, 

who steered first single "I Decided." Bilal penned "Cosmic Jour- 

ney," while Floetry's Marsha Ambrosius guests on "Wanna Go Back' 

and Lil Wayne appears on "Champagnechronicnightcap." 

Fabolous 
TBA (Def Jam, August TBD) 
Although he isn't ready to get specific, Queens rapper Fabolous' 

as- yet -untitled album will be inspired by a film, much in the way 

Jay -Z's "American Gangster" was based on the movie of the same 

name. "I always wanted to touch on this particular movie musi- 

cally because I felt some of the things in the movie related to me 

and to lots of other people," he says. "Plus, I always wanted to use 

a theme for my album. I want to take scenarios and turn them into 

records and vice versa." So far, the set features production from DJ 

Toomp, Kanye West, Just Blaze, Swizz Beatz and Polow Da Don. 

Gym Class Heroes 
"The Quilt: Starring Gym Class Heroes" 
(Decaydence /Fueled by Ramen, August TBD) 

Gym Class Heroes are planning on taking a "movie approach" to 

their sophomore album, according to lead vocalist Travis McCoy. 

"Everyone is going to be part of the cast as opposed to being fea- 

tured," he says. "You won't know who is on the album just by look- 

ing at the liner notes. You'll know only if you listen and recognize 

the person's voice." Ne -Yo, Lil Wayne, John Oates, K -OS and Busta 

Rhymes are among the guests, while Cool & Dre and Fall Out Boy's 

Patrick Stump have assisted with production. McCoy addresses 
his drug problem on "Live a Little," which "urges people to live in 

the moment, because no one is promised tomorrow." 

SEPTEMBER 
Robin Thicke 
"Something Else" (Star Trak/lnterscope, September TBD) 

Robin Thické s soulful evolution continues on his highly anticipated 

third solo album, "Something Else," as he takes a more uptempo 

stance. Thicke returns with a tighter (11 tracks) set that cohesively 

frames his potent mix of contemporary and classic R &B. Lead sin- 

gle "Magic" percolates with '70s funk. On other tracks, the singer /mu- 

sician shifts from Jimi Hendrix- spiked soul to Marvin Gaye mellow. 

He wrote and produced the entire album, forgoing cameos. That's 

a departure from his 2006 platinum breakthrough, "The Evolution 

of Robin Thicke," which he co -wrote and co- produced with the Nep- 

tunes and sported guest turns from Lil Wayne and Pharrell. 

Ludacris 
"Theater of the Mind" (DTP /Def Jam, September TBD) 

For an artist who began as a comical MC, Ludacris gave his fans a 

helping of serious material on his last offering, "Release Therapy." 

Drawing on his acting role in 2004's "Crash" and winning a 2007 

Grammy Award for best rap album to boot, Ludacris' status as an en- 

tertainer reached a new level. Now, the MC is bringing his music full 

circle. Thus far, Dre and Vidal, Three 6 Mafia's DJ Paul, 9th Wonder, 

Ice Drake and Don Cannon have contributed tracks. "It's fun stuff, 

it's serious," Ludacris says. "It's a mixture of all five albums thus far, 

just showing the evolution of everything T've been through." 

summER TBD 
n i i iiR Ul I 

"In a Perfect World ..." (Zone 4 /Mosely Music Group/ 
Interscope) 
Keri Hilson is no stranger to working behind the scenes. Already 

co- penning Britney Spears' "Gimme More" and Timbaland's "The 

Way I Are," the singer met the latter through producer Polow Da 

Don several years ago. And after singing for Timbaland via tele- 

phone, Hilson says she was signed on the spot. Now, the Atlanta 

native is ready to use her chart- topping skills for her own album. 

Timbaland and Polow produced the bulk of "In a Perfect World 

..." with Danjahandz contributing one track. "It's mostly love 

songs," Hilson says. "There are also songs on there about having 

fun -but there's a lot of heartbreak." 

Q-Tip 
"The Renaissance" (Universal Motown) 
There's something about Q -Tip and album delays. His 2001 proj- 

ect "Kamaal the Abstract" has never seen the light of day, and "The 

Renaissance" is now on its third release date in the past 18 months. 

To freshen up the music, Q -Tip samples a Barack Obama speech 

on the as -yet- unnamed opening track. "He's a fresh new voice and 

an alternative from what we've seen in the political scene in some 

time," he says. Norah Jones, D'Angelo and Raphael Saadiq make 
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guest appearances on the album, which Tip calls "musically in- 
trospective. I talk about relationships, love, enchantment, feeling 
good -the whole gamut." Key tracks: the rock -tinged "Johnny 
Dead" and the relationship- driven "Man Woman Boogie." 

Ruan I_es[ie 
TBA (Next Selection /Universal) 
If Ryan Leslie's recent New York gig -where he brought a jaded 
music industry crowd to its feet -is any indication ofhis star power, 
the Harvard graduate is doing pretty well for himself. The producer/ 
songwriter /solo artist wrote and produced Cassié s 2006 self-titled 
debut and is enjoying the success of his single "Diamond Girl," 
which has been remixed by G -Unit and Kanye West. Solely produc- 
ing and penning his entire album, Leslie calls the as- yet -unti- 
tled set a dream come true. "It's almost surreal," he says. 
"I've been signed to Universal for five years and now I 

have a record for myself that's got everyone's attention." 

R. Kelly 
"12 Play: Fourth Quarter" (Jive) 
No matter the turmoil in his personal life (his 
protracted trial on child pornography charges 
was set to begin May 9, after press time), R. 

Kelly remains one of the most reliable hit - 
makers in pop. "Producers have come and 
gone over the last 15 years, but Robert's mu- 
sical compass is second to none," Jive sen- 
ior VP of urban marketing /promotion Larry 
Khan says. And barely a year since the re- 
lease of last year's "Double Up," he's plot- 
ting a summer release for another new 
album. Details on the project are slim, but 
first single "Hair Braider," an ode to a special 
lady, is already climbing Billboard's Hot R &B/ 
Hip -Hop Songs chart. 

Biq Boi 
"Sir Luscious Left Foot ...Son of Chico Dusty" (Jive) 
OutKast's Big Boi plucked the 
title of his solo debut from his 
own alias (Sir Luscious Left Foot) 
and his father's first name (Chico 
Dusty). The MC worked with his 
usual Organized Noise produc- 
tion crew as well as newcomer 
Mr. DJ, who crafted the single 
" Royal Flush." The second sin- 
gle will be "The World Is Too 
Big," featuring Mary J. Blige, and 
Big Boi says the album's subject 

matter is serious. "It's like a recession special," he says. "I'm talk- 
ing about what's going on in the world, with everything from ris- 
ing gas prices to the election." 

"T.O.S. (Terminate on Site)" (Interscope) 
50 Cent lost last year's much -hyped first -week sales battle 

with Kanye West, but he's back in the ring with a new G- 
Unit album this summer. Timbaland, Swizz Beatz, Ron 
Brownz, Polow Da Don and Eminem have been tapped 
as producers, and 50 says "T.O.S." embodies G- Unit's 
trademark aggression. However, the album's first sin- 
gle, "I Like the Way She Do It," appeals to the ladies. 
"Women influence a lot," 50 Cent says. "They run the 
dancefloor. If there's a song that I can't stand but a girl 
runs to the dancefloor, I'm right on it." 

TBA (Interscope) 
They're both genre- jumpers who've scored left-field 

mainstream successes, so a Beck ! Dan ger Mouse pairing 

makes more sense than one might think. The duo shared produc- 
tion on the follow -up to Beck's 2006 album "The Information," 
coming up with 10 stripped -down songs with a lean- and -mean run- 
ning time of slightly more than 30 minutes. Sources say the album 
is likely to just appear without fanfare, similar to the Raconteurs' 
recent release. Look for a guest appearance by Cat Power as well. 

Scars on Broadway 
"Scars on Broadway" (TBA) 
Scars on Broadway's debut album won't be the follow -up to System 
ofa Down's chart- topping 2005 releases "Mezmerize" and "Hypno- 
tize," but the "vibe of my writing is still there," says vocalist /guitarist 
Daron Malakian, who wrote 95% of SOAD's material. Joined by Sys- 
tem drummer John Dolmayan and a slew of other musicians, 
Malakian says the forthcoming Scars on Broadway album is more 
rock -driven than metal. "It's more melodic than ever," Dolmayan 
says, adding that the band will likely tour toward the end of summer. 

The Subways 
"All or Nothing" (Infectious /Warner Music) 
U.K. garage rock trio the Subways faced some potentially combustible 
challenges before hitting Los Angeles last summer to record its soph- 
omore album with producer Butch Vig. Earlier in the year, frontman 
Billy Lunn had throat nodule surgery, requiring a four -month recov- 
ery period. "It was one of the scariest things ever," says the 23 -year- 
old, who also split up with his fiancée, the band's bassist Charlotte 
Cooper. "This whole record was a therapy session," Lunn says. "It's 
made us more ofa unit than we ever were." The new set, due June 
30 internationally and later this summer in North America via Sire, 
is "much, much heavier," Lunn says. "We just can't wait to tour it." 

Additional reporting by Michael D. Ayers, Ayala Ben -Yehuda, Leila 
Cobo, Martel Concepcion, Hillary Crosley, Ann Donahue, Gary 
Graff Clover Hope, Gail Mitchell, Mitchell Peters, Deborah Evans 
Price and Ken Tucker. 

MUSIC PUBLISHERS & THE SONGWRITERS HALL OF F 

Join Billboard as we spotlight the 39th annual Songwriters Hall ofFame' 
induction ceremony. In advance of the event, we will profile this -.yam 
honorees including: Paul Anka, Desmond Child, Loretta Lynn, John Rzeznik , 
among others! Also featured are exclusive year -to -date chart recaps of themtyóp 
songwriters, publishers, and publishing corporations. 

Whether your favorite song is Livin' on a Prayer, My Way, or Name 
this is an opportunity to pay tribute to the songwriters who a , an 
instrumental force! 

To advertise, please contact: Cindy Mata 646.654.4710 cmata(q)billboard.com 
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School's 
Out For 
Bi g Releases 
Baby Bands 
And Indies Fill 
The Retail Gap 

Once upon a time, record companies would cater to 

kids by releasing plenty of big albums during the sum- 
mer vacation. But that was back when hits were more 
plentiful, before labels started hoarding them all for 

the fourth quarter. 
Still, while summer ain't what it used to be for music 

retailers, certain characteristics still help distinguish 
it from a marketing standpoint. 

Since the beginning of this decade, "the release sched- 

ules for the majors are off during the summer," leaving 
room for independents, RED president Bob Morelli 
says. "Summer is a strong season for touring, so we start 

ticking into very strong sales. For rock repertoire, the 
summer is a very significant season." 

Beggars Group head of sales Rusty 
Clarke says labels at her company also 
tend to have a packed release schedule 
during June, July and August, especially 
if bands are on the road. 

Vans Warped, Ozzfest and other pack- 

aged rock tours are generally scheduled 
during summer months, as are festivals 
like Bonnaroo and Lollapalooza, all of 
which expose up- and -coming rock bands. 
Last year, for instance, according to in- 

dustry observers, Paramore started to break during its 

appearance on Warped. 
After debuting the week ending June 17, 2007, with 

42,000 scans, then falling into the 13,000.1 5,000 range 
for the next two months, sales of Paramore's "Riot!" 
reignited in the last weeks of August, eventually climb- 
ing to 33,000 copies before dropping back into the teens 
again. To date, according to Nielsen SoundScan, the 
album has sold 864,000 units. 

And Paramore wasn't the only Warped tour act to 

peak last summer -Chiodos, Circa Survive, Tiger 
Army. Boys Like Girls and others also charted high 
on the Billboard 200 betveen June and December. 

Merchants agree that rock tours and festivals do in- 

deed drive summer sales for baby bands. "If you have 
midlevel things that you can work through the sum- 
mer and you can get bands in front of people in the rock 
tours," Newbury Comics buyer Carl Mello says, "you 

can get some kind of success." Just not the level of suc- 

cess the industry used to achieve: "The drivers," Mello 

adds, "don't drive records as far as they used to." 

Even the majors know that their tendency to hold 
back big releases until the fourth quarter creates op- 

PARAMORE 

portunities for smaller bands. "We use the summer to 

bring attention to all our new freshman- and sopho- 
more -type bands, who tend to release albums during 
the summer to coincide with the summer festival tour- 

ing season," the head of sales at a major label says. 
"Certainly, the competition is less at the time, so 

you can have a pretty sweet debut, even a top 10 record, 
if it's the right album," Clarke says. "We released 
Thom Yorke's `Eraser' album in July." That set 
scanned more than 90,000 units in its first week, ac- 

cording to Nielsen SoundScan, and came in at No. 2 

on the Billboard 200. 

But despite being a boon to some developing acts, 
the lack of big records still makes sum- 
mer a slow season for most merchants. 
For some, other seasonal factors cut 
into performance as well. Newbury 
Comics, for instance, is not so reliant 
on big releases, but its stores "tend to 

be located in college towns," GM Dun- 
can Browne says. "So typically our sales 
taper off during the summer because 
kids go home." 

Not all stores experience summer slow- 

downs, however. Value Music president 
Rob Perkins says that since kids in general don't visit 
record stores the way they used to, he doesn't see a pickup 
in rock sales for developing acts during the season. But 

since Value Music has a number of stores in resort areas, 
"those stores are very busy due to tourists and vacation- 
ers," VP ofmerchandising Brian Poehner says. "In par- 

ticular, our store on the shore of Alabama is booming 
in the summer." With the weak dollar, he expects his re- 

sort -area stores to see more international tourists this 
year; but if people travel less, that might hurt. 

Across the board, though, some say that seasonal 
sales may be beginning to level off. "I used to think 
summer was dog days and sales would decline," 
Clarke says. "But with digital sales, it's not as bad as 

it used to be." 
On vacation or at home, people still listen to music 

with their iPod and still have computer access. "I no- 

ticed last summer our sales didn't slump horribly," 
Clarke says. "And I am hoping sales will be even better 
this year as digital increases." 

etail 
rack 

bZFor 24/7 retail news and analysis, 
see billboard.biz /retail. 

The Festival Test 
How Indie Venues Withstand The Hot Competition 

Once again, the summer festival sea- 

son is heating up. This year, a dizzy- 
ing array of indie bands will take to the 
road, traveling cross -country to play 
20- minute sets at two in the afternoon 
for sunburned crowds sipping $7 Bud 

Lights. But if the festival they happen 
to be attending didn't exist, would 
those same fans be 
drinking and watching 
bands at their local indie 
venue? And would those 
bands be playing indi- 
vidual shows there, 
rather than all playing 
en masse during the 
course of a few days? 

As long as they've ex- 

isted, summer festivals 
have claimed some acts 
that would ordinarily play club dates. 
However, not only are there more fes- 

tivals on the circuit, each has a num- 
ber of stages to fill with talent. This 
has posed a greater challenge for 
local clubs. 

"The growth was devastating for the 
smaller clubs," says Jeff Cohen . 

owner /talent buyer at Toronto's Horse- 
shoe Tavern and founder of promotion 
firm ATG. "For a long time, many fes- 

tivals were skewed towards corporate 
rock or jazz, and they didn't bother us 
too much. Now, promoters of these big 

shows are realizing what a huge draw 
someone like Cat Power or Oasis is. 

We had a bunch of shows get canceled 
and then the bands would show up on 

the bill for a festival." 
When it comes to members of their 

lineup playing local shows, some festi- 
vals are fairly restrictive. One is central 
Washington state music festival 
Sasquatch: The festival's policy, founder 
Adam Zacks says, is "no shows within 
a 300 -mile radius between the date of 
booking and 90 days after the festival," 
which takes place in late May. "There 
are some exceptions for the smaller and 
local independent bands." That 300 - 

mile radius includes Spokane, Seattle 
and Portland, Ore. 

Acts contracted to play the Chicago - 
based Pitchfork Festival in July, by con- 

trast, are only restricted from playing 
competing shows in Cooks Country in 
the 60 -day period preceding the event, 
festival spokesman Anders Lindall 

says. "We think this is reasonable as far 

as protecting the integrity of the event." 
Lindall also points out that Pitchfork 

tries to partner with local clubs and pro- 

moters, and often helps organize 
smaller shows prior to the fest. "I would 

never want to downplay the concerns 
of the club owners about losing bands 

and revenue, but you 
could also look at it as us 
helping break bands that 
will play to packed houses 
at their venues in a few 
months," he says. "As the 
pie grows, the pieces are 
bigger for everyone." 

Michael Bowen who 

books the Ottobar in Bal- 

timore, sees the situation 
in a similar light. "I was 

delighted when Virgin ran a two -page 

spread in Spin about Baltimore before 
the V -Fest last year," he says. "It was 
great press for us. The festival [which 
started in 2006] is a couple of days in 
August and we just book around it. I 

know of some clubs that take a hit in 

the short term, but there are ways to 

solve that problem." 
For Bowen, the solution was to start 

his own festival. "We did Insubordina- 
tion Fest, which was a whole lot of pop - 
punk bands, and it sold out in two days," 

he says. 
This summer, Horseshoe Tavern's 

Cohen is adopting the same "if you 

can't beat 'em, join 'em" mentality, 
with Death Cab for Cutie in the 
headlining spot. 

At his smaller clubs, Cohen is using 
July and August to focus on the local 

scene. "We use this time as an oppor- 
tunity to build up the local bands and 
grow the regional scene," he says. 

Patrick Kendrick, who manages 
Spokane winery/venue Caterina Win- 

ery, takes a similar approach. "Around 
Sasquatch, the level of excitement about 
music in general goes up. I've started 
posting ads and fliers where I'll say, 

`This local band I'm booking sounds 
like this Sasquatch band.' I try to cater 
to people who can't afford to go. It's a 

good deal for me, because it gets peo- 

ple in Spokane out and excited." 
Some venues, though, say they're 

rarely affected by the festivals. Erin Fas- 

bender, who books Spokane bars the 
Zombie Room and Mootsy's, 
says that whatever slowdowns 
occur are confined mostly to all- 

ages shows. "Our crowd are 
indie rock fans, but they don't 
want to sleep in a parking lot 
with a bunch ofhigh school kids 
who are just doing acid for 
the first time. The slowdown 
doesn't really hit the bars." 

The 
indi es 

DEATH CAB FOR CUTIE 

For 24/7 indies news 
.biz and analysis, see 

billboard.biz /indies. 
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Its Record Company May Be In 
Turmoil, But Coldplay Has A Plan - 

A New Album, A Free Download, 
Free Shows, An Extensive Tour And 

A Mission To Connect With Fans 

by Paul Sexton 
Photograph By Stephan Crasneanscki 
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The album that will put the new 
EMI under its greatest global 
scrutiny to date is also 2008's most 
eagerly awaited release. That's the 
official word from Chris martin's 
new boss. 91 Coldplay's "Viva La Vida 
or Death and All His Friends" will be 
released June 12 internationally on 
Parlophone /Eml and on June 17 in 
north America on Capitol. EMI Group 
chairman Guy Hands says, "Right 
across the world, this is the most 
anticipated album of the year." 

As the follow -up to the British melodic rock band's 
"X &Y" album of summer 2005, which scaled global sales 
north of 10 million units, according to the label, it's a 

highly significant release for many reasons. Just as "Viva 

La Vida" is a bold musical statement by a group that Mar- 

tin says had grown to feel "a little dirty" by the end of its 

last campaign, the importance of this album to the new 
EMI is hard to overstate. 

Coldplay's manager, Dave Holmes of 3D Management, 
who in January expressed his "confusion" over the de- 

parture of EMI U.K. chairman /CEO Tony Wadsworth 
(billboard.biz, Jan. 11), says he has received reassurances 
from the very top level that the company can do justice 
to such a major global release, at the exact time its new 
management restructuring is being implemented. 

"There's always a degree of nervousness from me with 

record labels in general around [my] artists," he says. 

"Maybe [that's] a little bit more than normal, but they've 
reassured me. Guy and I have been talking about this re- 

lease since he took over the company, and we've made 
sure that both of us feel confident that the label can han- 
dle it amidst all the change." 

At retail, Best Buy senior entertainment officer Gary 

Arnold admits it is "a challenging time at EMI." 
"What I do know is that Coldplay has a very capable 

management team surrounding them, who are guiding 
the setup and delivery of the new album and tour," he 

adds. "The management team is working directly with 

[us] to shape and integrate our efforts and outlets into 
their distribution and success story. We have every rea- 
son to believe the band will continue their string of corn- 

mercial successes with the new album." 
Martin, the band's vocal and visual focus, sits in the 

band's own studio, the Bakery in northwest London, and 
offers a typically relaxed and realistic interpretation. 

"Being on a major label at the moment is like living 

in your grandparents' house," he says. "Everyone knows 
they need to move out, and they will eventually, but we 

kind of like our grandmother. 
"It's obviously an antiquated model, because of the In- 

ternet, but we really love the people we work with. If we 

knew what the solution was to everything, then we'd do 

it. We have absolute respect for the Radioheads and Racon- 

teurs and people who can do what they like. We're in con- 

tract though, so we're just going to make the most of it 
and enjoy the people we get to work with." 

EMI's trans -Atlantic label heads, meanwhile, exude 
nothing but undiluted enthusiasm for the new Coldplay 
release and the people who created it. 

"Anticipation is incredible on a record from an artist 
like this," Capitol Records U.S. president Lee Trink says. 

"To hear what we heard was both exhilarating and a re- 

lief. It feels like exactly where the band should be going. 
It's both unequivocally Coldplay, but stretching them- 
selves out creatively." 

Sp 
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"X &Y" has sold 3.2 million copies in the United States, 
according to Nielsen SoundScan, compared with 4.5 
million for 2002's "A Rush of Blood to the Head." Cold - 
play's total studio album career sales in the States are 
10.4 million, with 2000 debut "Parachutes" at 2.7 mil- 
lion, according to SoundScan, while all three studio al- 
bums have sold more than 2.3 million copies apiece in 
the United Kingdom, according to the Official U.K. 
Charts Co. 

"They needed to make this record," London -based 
Parlophone president of labels Miles Leonard says. 
"I know that sounds odd coming off the back of an 
album that sold over 10 million copies, but when I 

listen to this album I hear a band more confident than 
ever. It's got so much more soul, more atmosphere 
and spirit." 

Leonard says the album could even outperform its 
predecessor. "Anything's possible," he says. "The in- 
dustry, since the last album, is probably 35% declined 
in sales, so for any album, however great, that's going 
to be tough. But this album has the ability to do that." 

Hands reiterates his personal belief in EMI's biggest 
album of his short tenure. 

"While the expectations are high, what Coldplay have 
done is produce something that goes way beyond any- 
one's expectations," he says. "This truly is a monumen- 
tal album." 

A Rush Of Blood To The Web 
In a bold move to reassert its close relationship with its 
fans, Coldplay made opening single "Violet Hill " -a 
rocky track, with something of the flavor of 1967 -68 era 
Beatles -available as a free download April 29, shifting 
more than 2 million units in its week of being available 
for free, according to EMI. A cover -mounted 7 -inch vinyl 
edition of the single was given away with the May 10 
issue of British music weekly NME, which went on sale 
May 6 -the only physical version of the single to be 
made available, although it also went on sale at digital 
outlets the same day. 

"We don't get data from the individual retailers 
who sell it, but we do get it from anyone who goes to 
coldplay.com, so that really works for us," Leonard 
says. "You may look at it in cynical terms and think 
it's a great marketing idea to get column inches, but 
the decision to do the free download and the free 
shows were a very genuine case of them wanting to 
put something back." 

"Of course we want to sell a lot of records," Martin 
says. "But we want to get right back to the root of every- 
thing, by saying, ' Here you go, have a song, have a con- 
cert.' All that other stuff we have to do because we're in 
contract that's all going to happen, of course, but it's 
just starting from that place. It makes us feel good as a 

group of people." 
"More than ever, you've got to give people a reason to 

be excited about music," drummer Will Champion adds. 
"With content being so available, you just want to give 
people as much as possible." 

Coldplay will also stage free gigs June 16 at London's 
Brixton Academy and June 23 at New York's Madison 
Square Garden. Another free show in Barcelona is ex- 

pected to be confirmed soon. 
The concerts will be unsponsored, and Martin points 

candidly to a similar stage of the last campaign to ex- 

plain why. 

"We felt last time we fucked up so royally in New York 
when we were setting up 'X &Y.' We did an AOL thing, 
which was fine to do, but we tried to mix it with a buzz 
gig and we just came across as a huge and very imper- 
sonal corporation. 

"So this time we want to do the ultimate buzz gig and 
have it not attached to anything or anybody. We're all 
very nervous because no one's done it before and it's a 

bit risky. When we first got asked to close [the] Glaston- 

'Being on 
a major 

label 
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moment 
is like 
living 

at your 
grand- 

parents' 
house.' 

-CHRIS MARTIN 

bury [ festival] in 2002, it was a similar feeling of some- 
thing a bit bigger than we felt we could do. But we re- 
ally like that challenge." 

Tickets will be offered in a contest via coldplay.com. 
"It's very clever. Rather than have the fans e-mail in 

and get picked offa list, we're going to make them work 
a little bit and have some fun with it," says Holmes, who 
notes that the band, rather than the label, is paying for 
the free show. 

Hitting The Road 
The free shows will be followed by extensive touring 
throughout 2008 and beyond, with some North Amer- 
ican dates going on sale May 17, but the majority 
going up June 14, the weekend before the album 
comes out. 

"The tour is a major, major part of the setup of the 
record," Holmes says. "All of our on -sales are built 
around the launch of the record -it gives you that 
extra 'oomph' as you head into the street date." 

It's a strategy that paid off for the release of "X &Y" 
in 2005. 

"I put the entire tour up on sale in the two weeks 
heading into the album release and it really played a 

big part in us hitting that 740,000 [copies] the first 
week in the U.S.," Holmes says. "And I think this time 
around it will have a similar effect." 

The tour begins June 29 at the Wachovia Center in 
Philadelphia. It will play arenas only in North Amer- 
ica on the first leg, except for a July 27 headlining gig 
at the Pemberton Festival in Vancouver. Live Nation 
will promote shows in Europe and North America, 
with U.K. dates promoted by SJM. Live Nation pro- 
moted the bulk of dates on "X &Y" as well, and Holmes 
says most of the promoters with whom the band has 
history are Live Nation promoters. 

"We have grown up together with Coldplay from 
the beginning in our clubs and theaters to the global 
touring relationship we share with them today," Live 
Nation CEO Michael Rapino says. "This [upcoming] 
tour is without a doubt one of the highlights of our 
year and we're proud to be working with Dave, Chris, 
Jonny [Buckland, guitarist], Will and Guy [Berry- 
man, bassist]." 

Roughly 50 shows are planned for North America, 
followed by Europe and the United Kingdom, with 
Steve Strange, director of X -Ray Touring in London, 
booking dates. Coldplay will also headline the Sum - 
mersonic festival Aug. 9 -10 in Tokyo and Osaka, Japan. 
About 90 dates are expected for this year. 

Lighting and set design for the tour are by Paul Nor- 

CHARTIf1G SUCCESS 
Coldplay has sold more than 11 million 
albums in the United States. 
SOURCE The Billboard 200 through the May 17 chart. Sales through the week ending April 27 
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mandale and features "lots of projection," Holmes 
says. "It will really blow people away." 

Ticket prices are still being determined, but a three - 
tiered pricing strategy is likely, with prices roughly in 
the $50, $65 and $85 range. "You're not going to see 
us coming out with $125 -$150 tickets," Holmes says. 

"They're so respectful of their fans and the right 
price point and how you give value per dollar," says 
Paradigm president Marty Diamond, who has booked 
the band since its first U.S. trek. 

The tour will feature a limited presale through Best 
Buy, but Holmes notes that the promotion "has more 
to do with retail positioning of the record" and is not 
a tour sponsorship. 

More international touring is on tap for next year, 
with Australia, Asia and Latin America in the early 
part of the year, then a return to North America and 
Europe next summer. "Last time we ended up doing 
150 shows; we'll probably end up roughly the same," 
Holmes says. 

The band will play European stadiums in 2009 and 
might even play U.S. stadiums next year "if we can do 
the business," Holmes says. 

On the tour supporting "X &Y" in 2005 -06, Coldplay 
grossed close to $60 million on a conservative ticket 
price, drawing more than 1 million fans to about 70 
shows. Given the target of 150 shows, and the inclu- 
sion of stadiums on the route, a gross of $100 million - 
plus is well within reach. 

"The reaction to the music has been just incredi- 
ble, and there are a lot of big opportunities we're look- 
ing at with television and some other things we're 
working on that speak to that," Holmes says. 

"This is not the type of record where it's a big launch 
followed by a lull," Trink says. "It's a big launch fol- 
lowed by a steady flow of activity that ends up being 
propelled and anchored by the tour." 

Among early TV exposure, he cites Coldplay's book- 
ing June 27 at a "Today" outdoor concert, with "other 
big ones coming." At radio, the band is being worked 
initially to its modern rock and triple A core audience, 
"followed fairly quickly to hot AC. Then we'll figure 
out the best course of action for pop." 

"Violet Hill" immediately connected with radio au- 
diences, racking up 307 plays across Nielsen BDS- 
monitored stations in the United States in its first 24 
hours, accounting for 3 million audience impressions 
and ranking as the ninth most -played song at mod- 
em rock for the day. In the United Kingdom and Eu- 
rope, it scored 300 plays in its first 24 hours, according 
to Nielsen Music Control, hitting more than 33 mil- 
lion listeners. 

In Our Place 
The new album, produced by Brian Eno and Markus 
Drays, sounds like a band quite certain of its sonic and 
creative course. It was made during a very deliberate 
period out of the limelight for the band as a whole, and 
Martin in particular, ever keen to discourage media at- 
tention to his marriage to actress Gwyneth Paltrow. 

It's also a record made at Coldplay's own address. For 
this record, the band acquired its own, self -contained 
studio facility, converting a former bakery in a north- 
west London backstreet. 

"We took a long time to recharge," Martin says. "It's 
weird being in Coldplay, because we've taken onboard 
a lot of opinion, a lot of different experiences, and we 
had to hibernate for a while to feel like we had anything 
worth doing." 

Reminded of his comment, when the band won two 
BRIT Awards for "X &Y" in February 2006, that it would 
go off the radar for an extended spell, he smiles and 
says, "Well, there we are. I laid out a business plan. 

"The place we got to two years ago just felt a little 
dirty," he says. "We weren't really speaking to each other. 
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We all had our corner office in a big tower block, but 
there was no vibe. 

"I just felt, We have to get our own place, we have 
to call Brian Eno, get Phil back' [Phil Harvey, the 
band's former manager and creative consultant, de- 

scribed by Martin as "our fifth member that no one 
ever sees "], we have to play in a little room, burn all 

our awards and reviews, not go to swanky dinners. 
erase all that.' " 

To go back, then, to the beginning, as the lOtli 

anniversary of the band's first gig in January 1998 

came around? 
"Yeah," Martin replies, "but a beginning where you 

happen to have the best producers in the world around 
you. We recorded most of it in January, spent a lot of 
time writing and going down different paths. Then 
we suddenly struck on this way of coming in in the 
morning, sitting in a circle with Brian in the corner 
and just playing." 

"We always have the intention of giving ourselves 
time to decompress after albums and tours, [but] by 

the end of a recording session we're anxious to get on 

with it and tour," Champion says. "Then, by the end 
of the touring cycle, you're thinking, 'We've written 
some great songs, let's get back in the studio.' 

"You never really feel like you have time to settle, 
but we did give ourselves some time this time, time 
to write [songs] off tour. We basically spent eight 
months in [the studio]; we approached it as a rehearsal 
room and a recording facility. We were just here play- 
ing through songs all day, every day." 

Eno's role was crucial, Martin says. "Whether or 
not the songs are good, you can hear that the band is 

hungry, just in terms of the playing. He'd say, 'You 

can do anything you like, fellas, but it's got to sound 
like there's life in it.' So there's probably some mag- 
num opuses that we've left off that are very clever but 
they don't sound like they're alive." 

Listening to "Viva La Vida," one can picture several 
songs booming out of the large venues in which the 
band has made itself comfortable. 

The album begins with "Life in Technicolor," which 
is instrumental apart from a few backing voices, and 
picks up speed after a contemplative start that Martin 
says is intended to sound like the band is "coming 
over the hill." 

That eases into "Cemeteries of London," an atmos- 
pheric piece that opens on his distinctive vocals. Be- 

fore the first minute is up, it has grown into the type 
of large -scale production that characterizes much of 

the album, highly percussive and with strident gui- 

tar. "Lost" also features a heavy, hand clap- frier_dly 

beat and anthemic aura over some church organ de- 

tail. "42" is more pensive and initially melancholy, 
while "Lovers in Japan /Reign of Love" is one of three 
episodic tracks with double titles, the others being 
"Yes /Chinese Sleep Chant" and the closing "Death 
and All His Friends /The Escapist." 

The "other" title track, "Viva La Vida," has incisive 
strings and an immediate melody. "Strawberry Swing" 
is a midtempo song with underplayed guitar textures 
that, as with other moments on the record, are some- 
what reminiscent of Eno's work with U2. Overall, the 
album has a flavor of rich instrumentation and occa- 

sional experimentation, but is almost always instantly 
recognizable as Coldplay. 

"They've understood how to translate and elevate 
records into a live experience," Diamond says. "And 
it's exciting." 

"1 have a side of me that always wants to see [our 
music] sync'd up with the last bit of the Super Bowl," 

Martin says. "I'm a big fan of the singalong, so the 
principle is to think, 'How many men can chant this 
at once ?' We've definitely put a few chants in there." 

Early enthusiasm for the new album is widespread. 
MTV senior VP of music and talent Amy Doyle says, 

"The songs we [first] heard were all contenders for 

the first single at the time. We totally understood why 

they were having such a hard time choosing." 
Holmes says digital initiatives are a much -increased 

part of the marketing picture compared with the setup 
for "X &Y." 

Top: COLDPLAY 
performing in April 
2006 at Canada's Juno 
Awards. Above: In the 
studio recording the 
new album. From left 
are WILL CHAMPION, 
GUY BERRYMAN, 
CHRIS MARTIN and 
JON BUCKLAND. 

"When we put the last record out, iTunes were prob- 

ably the fifth or sixth account," he says. "To come back 

on this record and have them be the No. 1 account in 

America, that's probably one of the biggest, most sig- 

nificant differences." 
At iTunes, digital album pre- orders began May 6, 

when "Violet Hill" became available as a download, 
with consumers able to secure a bonus track to be de- 

livered with it on album release day. The street date 
version of the album via iTunes will have a different 
exclusive bonus track, plus an exclusive music video. 

Holmes also cites the growth of YouTube as a new 

factor. "So that's a part of your marketing plan now, 

which it wouldn't have been three -and -a -half years 
ago. I was cleaning my desk out recently and found 
an old MySpace marketing plan when they'd come to 

us on the last record, [when] they had about 400,000 

members. We did a big promotion with them, but it's 
funny looking back that that was a new platform, and 
social networking in general was not part of your mar- 
keting plan. Now it's a major part." 

But the Coldplay manager regards the retail arena 
as no less vital. "It's just as important to me. People 

still buy CDs, and Coldplay are one of those artists 
where a lot of the fans want to own the CD, they want 

the whole package." 
Holmes is sanguine about EMI's restructuring, 

maintaining that neither he nor the band were ever 

publicly negative about the new regime. 
"We were just 'watch and see,' " he says. "Things 

got a little blown out of proportion in the press. I don't 
think we ever went on record saying anything to the 

effect that we wouldn't release it, not that I recall. 
There was talk about [artists] going on strike, [but] we 

should never have been lumped into that." 
Martin says of the company's former, publicly 

quoted incarnation: "We didn't like it when people 
started linking us with share prices, that felt very 

weird. But we're still from the school of 'Wouldn't it 
be great to get a record deal ?' It's still every musi- 
cian's dream." 

At Capitol in New York, Trink says such a big re- 

lease at a delicate time "requires special attention 
from a dedicated group of people, but there's a flip 

side to that. It provides a very positive thing to rally 

around. When people are sometimes so focused on 

the negative and the changes, it's very difficult for 

the staff, and I'm sure [it's] concerning for an artist 
and management. 

"But here we have something positive. This is 

the reason we're in this business. The important 
part is being laser -focused on making sure that 
nothing falls through the cracks because people 
might be distracted." 

For all the redundancies across EMI worldwide and 
those that may follow around the time of the Coldplay 
release, Parlophone s Leonard says, "All the tools, from 

the A &R to the video to marketing to radio all stems 
from here [in the United Kingdom], and the team is 

90% what it was all the way through their career, so 

the consistency has been important." 
Martin expresses regret that some friends at the 

label are no longer with the company, but also sto- 

icism. "A lot of our lives have been about people leav- 

ing or dying -so much has changed for everybody -so 
it is sad, but that's life." 

Asked about the band's contract and whether it 

might consider forging a different path when it 

ends, he jokes, "Well, I think we're in contract until 
... the end of the space age. On my deathbed, 
someone will come up and say, 'You still owe me 
three records.' " 

Additional reporting by Lars Brandie in London and Ray 

Waddell in Nashville. 
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Yamaha Tenori -On 
The unique Tenori -On synthesizer takes a highly 
visual approach to making music, whether you're 
playing professionally or just playing around. 
The handheld instrument (the name means 
"sound in the palm of your hand" in Japanese) 
uses 256 touch -sensitive LED lights to "paint" 
musical patterns and textures, using built -in 
sounds plus samples loaded by the user. $1,200, 
global.yamaha.com/tenori-on 

the summer pre 

SnMSuNG 

Coc 
Tous 

Warm beach days aramon the horizon 
and music in the air -and on the 

deck, and on the road and even rolling 
around on the floor, thanks to these 

12 must -have new audio products 

By Steve Morgenstern 

Sennheiser wireless earbuds 
These high -end earbuds are the first to use a new wire- 
less technology called Kleer that, well, clearly deliv- 
ers superior audio quality compared with Bluetooth 
stereo headphones. The MX W1 kit includes a pair of 
comfortable, lightweight earbuds, a small transmit- 
ter that connects to the earphone jack of your favorite 
music player and a carrying case with its own inter- 
nal battery, so you can recharge your buds up to three 
times while on the road. $600, sennheiser.com 

LENS 

Sonu Rohl 
Like a robotic refugee from a 

strange Japanese disco, the egg - 
shaped Rolly not only plays MP3 
music but "dances" to the tunes by 
rolling around rhythmically, open- 
ing and closing the flaps that cover 
its stereo speakers and flashing its 
multicolored lights to the beat. Al- 
ready a hit in Japan at around $400, 
the strangely hypnotic Rolly hits U.S. 

shores soon. sonystyle.com 

Samsung i8 digital camera 
This handsome little digital camera leads a dou- 
ble life. When it's vacation snapshot time, you 
have a perfectly pocket -size companion that 
shoots high -resolution 8.2- megapixel pictures, 
with a 3x zoom lens and a bright 2.7 -inch screen 
to compose your shots. And between photo ops, 
the camera will keep you amused by playing 
MP3 files and videoclips, through earbuds or 
a built -in speaker. $300, samsung.com 
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Squeezebox Duet 
There are plenty of systems to stream digital music 
from a computer to the stereo, but the Squeezebox 
Duet raises the ante by adding a wide range of Inter- 
net -based music sources, including the Rhapsody sub- 
scription service, Slacker, Pandora, Internet radio and 
now more than 80 channels of Sirius Satellite Radio. 
With a beautifully designed handheld remote, featur- 
ing a bright, clear, 2.4 -inch color display, this system 
makes whole -home audio easy to set up, a pleasure to 
use and reasonably affordable. $400, logitech.com 
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LG Vu 

One of the coolest 
the Vu touch -screen phone is 

an entertainment 
powerhouse, with extensive 

musical talents (it plays 
mP3s, napster -to -Go 

subscription music, AT &T 
Mobile music downloads and 

xm Satellite Radio stations 
plus live TV via AT&T's new 

mobile TV system, including 
full-length shows 

from CBS, nec, MTV, 
Comedy Central, 

ESPfl, Fox and 
more. 5299, 

wireless.att.corn 

ITC ont 
You can replace all that home theater clutter with a 

single amazing box, if you have the financial fortitude 
to purchase an ITC One from SE2 Labs. This is the ul- 

timate AV -in -a -box solution, combining audiophile - 
grade tuners and amps, HD video, Nintendo Wii and /or 
Xbox 360 game consoles, Blu -ray disc player, iPod 

dock, Apple TV, even your cable set -top box into a sin- 

gle unit roughly the size of two PCs, with a single power 

cable, a single remote and a single connection to your 
big- screen TV. $25,000, se2labs.com 

'Guitar Hero: On Tour' 
Everyone's favorite air -guitar guilty pleasure goes 
portable in June with this version of "Guitar Hero" 
for the Nintendo DS. The game comes with a special 
Guitar Grip peripheral that clips onto the DS to let 
players show off their fancy fretwork while strum- 
ming the virtual strings using a pick on the touch - 
sensitive DS screen. Songs range from Maroon 5's 
"This Love" to Nirvana's "Breed" and Twisted Sister's 
"We're Not Gonna Take It." We who are about to rock 
salute you, Activision! $50, activision.com 

Here's the 
music enjoyment withc$ut;; 

deck or backyard. The r -" 
weatherproof wireless. 
360- degree music co 

four high-frequencys 
powerful 8-inch subwoofer 

satisfying bass even out in -thG'o 
The base station transmitter, WC, t to 

sit safe and dry up to 350 feetfrorn the 
speaker, includes an iPod dock plus,art 

auxiliary input jack to accept 
music sources. The base station can 

also connect directly to a stereo 
system or powered speakers. se party 

people can share the same musi 
indoors and out simultaneously. 
$700, soundcastsystems.com 

Polk iSonic ES2 
This premium -quality table radio gives ycur iPod audio a rich, 
warm sound and room -filling volume. It also delivers clear 
AM, FM and HD radio reception, plus a brand -new feature 
called iTunes Tagging. When you hear a song you like on HD 
radio (which is transmitted with complete track information), 
just hit the Tag button. The next time you sync your iPod with 
your computer, the name of the song appears automatically in 

iTunes for you to preview and /or purchase. $499, polkaudio.com 

JBL On Stage 3 
One of the first iPod docks that 
works seamlessly with the i Phone 
as well as standard iPods,the On 
Stage 3 is a compact sound sys- 

tem that runs off batteries or AC 

power, making it a great solution 
at home or away. Use it as a com- 
puter speaker (via the stereo input 
jack) and keep your iPod docked 
and charged, then toss it in your 
bag for earbuc -free musical en- 
joyment in a ho _el room 
or at poolside. 
$130, jbl.corn 

Iriver 
SPInn 

nis sleek - 
looking music 
and video player is 
nearly all screen, but 
even without a barrage of 
buttons you don't have to 
poke at the display with your 
greasy fingers -the spinning 
wheel (at to right) lets you 
zip quickly t Trough even the 
longest track list. It will be 
available in y -, 8- and 16- 
gigabyte sizes this summer, 
with pricing to be announced. 
iriveramerica.corn 
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Phones FeeL 
The Heat 

On Deck Are Efforts 
To Further Evolve The 

Struggling Mobile 
Music Sector BY RfITOf1V BRUf10 

Improving The iPhone 
Perhaps no single device has had more impact on mo- 
bile music than Apple's iPhone. While only 6.7% of 
overall mobile customers use their phone to listen to 
music, rising to 27.9% for smart -phone users, a full 
74.1% of iPhone owners reported using the device as 
an MP3 player, according to M:Metrics. 

The majority of this music, however, is transferred 
from the computer, rather than purchased from the 
phone and downloaded wirelessly. That may change 
this summer once Apple unveils what many expect will 
be a new version of the iconic device, featuring access 
to high -speed third -generation (3G) wireless networks. 

The company has not made an official announce- 
ment, but signs point to an early June release. Apple 
has stopped restocking retailers with the current iPhone 
version, which analysts say is a sure sign that a new 
model is imminent. Apple's Worldwide Developers 
Conference is scheduled for June 9, where CEO Steve 
Jobs will deliver the keynote. 

Existing models connect to an older, slower wireless 
network, but compensates with access to high -speed Wi- 
Fi Internet networks. Those using the iPhone to down- 
load music from iTunes, for instance, must use this Wi -Fi 

connection. While certainly faster than cellular networks, 
Wi -Fi does not offer nearly the coverage. 

Whether the 3G iPhone allows users to download 
music via cellular networks is not as important as the 
greater number of customers it is expected to attract. 
Apple has sold more than 5 million iPhones worldwide, 
but many tech -savvy buyers, particularly in Europe, 
have been holding out for a 3G version. Upgrading the 
iPhone to 3G, along with whatever other tricks Jobs has 
up his sleeve, is considered crucial for Apple to meet 
its stated goal of selling 10 million iPhones this year. 

Smart Phones Get Smarter 
Even if Apple manages to reach its goal, the iPhone 
would still represent only about 1% of all mobile phones 
available. While it's great that iPhone users listen to and 
perhaps even buy more music than do users of other 
devices, the music industry would like to see this in- 
creased music usage a bit more widespread. 

So as significant as the iPhone usage figures are, the 
greater significance is how they inspire other device 
manufacturers to aspire to similar levels. The company 
with the most to lose from the iPhone's momentum is 
Research in Motion, maker of the popular BlackBerry. 

In the United States, RIM leads the smart-phone mar- 
ket with a 40% share, but Apple is close behind at 28 %, 
according to research group Canalys. Apple addition- 
ally has begun incorporating support for Microsoft - 
based corporate e -mail applications into the iPhone, 
which is considered a direct attack on the BlackBerry. 
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74.1% 
The percentage of 

people who use 
their iPhone as an 

MP3 player. 

So RIM is fighting back on the iPhone's turf- enter- 
tainment. The two newest BlackBerry devices, the Pearl 
and the Curve, are aimed directly at the high -end con- 
sumer market. Available music applications include a 
MediaGuide service that identifies songs played on the 
radio; streaming XM Satellite Radio; a still -pending 
full -track downloads service from PureTracks; and a 

service called NuTsie from Melodeo that allows users 
to play their iTunes library on either device. It also plans 
to unveil a 3G version of the BlackBerry, expected later 
in August. 

Verizon's vision 
But smart phones cover only a small part ofthe market. 
In the United States, there are only about 20 million 
smart phones, compared with 250 million mobile 
phones. What the music industry wants most is to turn 
every mobile phone into a music -playing device. 

Which is why there are high hopes for Verizon Wire- 
less and its plans with partner Rhapsody. Record labels 
are looking to Verizon -with more than 67 million sub- 
scribers and a nationwide advertising campaign that 
heavily incorporates music -as the standard -bearer for 
mobile music in the coming year. 

When MTV Networks merged its Urge music serv- 
ice with Rhapsody last year, Verizon agreed to be the 
mobile platform. The vision is that Rhapsody will be- 
come the default music service for Verizon Wireless, 
but exactly how that is implemented won't be clear until 
this summer. 

Verizon Wireless and Rhapsody originally planned 
to launch the new service this spring, but RealNetworks 
CEO Rob Glaser says the process is three months be- 
hind schedule because Verizon Wireless wanted to 
make the service available to the widest spectrum of 
phones possible. 

The upshot of it all is that the mobile music effort 
will receive a double shot in the arm -a few iPhone and 
BlackBerry owners using their phones to access a lot 
of music, as well as a whole lot of Verizon subscribers 
using their phones to access just a little. 

,Z For 24/7 digital and mobile news and 
analysis, see billboard.biz /digital. 

Brands [ash In 
On Vacation 

On The Road, In Games, On MTV, In 
Stores, Big Names Want To Be Seen BY HRmRU HIGH 

EA Goes On Tour 
The promo starts this summer for Elec- 
tronic Arts' boxing videogame "Face- 
Breaker," which will hit stores in 
September. The company has partnered 
with Suretone Records rock act From 
First to Last, whose members are not 
only characters in the game, but also 
have three songs featured. 

FFTL, which signed a deal with EA's 
publishing company Artwerk earlier 
this year (Billboard, March 8), will hit 
the road as part of this summer's Vans 
Warped tour and have its bus wrapped 
in a "FaceBreaker" ad. At certain tour 
stops a fan from the audience will be 
pulled onstage to play the game with a 

member of the band. FFTL music will 
be featured in TV spots for the game. 
In addition, the rock quartet will do at 
least two in -store appearances as well 
as a concert at a big -box retailer that has 
yet to be determined. That same retailer 
will then offer a discount off "Face- 
Breaker" if customers buy the album 
and vice versa. 

"FaceBreaker" is the first of a multi - 
game agreement to feature the band. Oth- 
ers include the next installments in such 

well -known franchises as "FIFA," "Mad- 
den," "Need for Speed" and "Burnout." 

"First, we look at publishing as 
though it is our responsibility to create 
marketing opportunities for the bands 
we sign. Then, we look to sign unique 
bands that move the needle," EA world- 
wide executive of music and marketing 
Steve Schnur says. "The days of 'Let's 
get it on radio and MTV' are over. CD 
sales have been terminally marginal- 
ized. Within the next five years, the abil- 
ity ofvideogames to expose new music 
of every genre will be beyond anything 
the industry or the consumer has ever 
known before." 

As a result, representatives from EA 
and Suretone meet nearly every week 
to plot marketing strategy. "They've kind 
of hitched their publishing company to 
my band and they're using everything 
they can to leverage this band," Sure - 
tone Records founder /CEO Jordan 
Schur says. 

As part of the deal Suretone will pro- 
mote EA products on its Web site and 
"FaceBreaker" merchandise will be sold 
on the upcoming Vans Warped tour by 
Suretone Merchandise. 

And if things work out, this is only 

Artists Set 
Concert Prices 
Acts Selling Tix 
Through TicketExchange 
Via Ticketmaster 

Another summer, another way to get 
concert tickets. 

The latest online resale and price de- 
bate prompted a source in the legal com- 
munity to call me, sharing new 
information on the subject. Although 
the practice may not be prevalent, the 
source said, some of the hottest -selling 
artists who received their allotment of 
tickets to sell directly to fans have in- 
stead "sold" some of them to Ticket - 
master to sell to fans through its 
TicketExchange. 

TicketExchange, launched in Novem- 
ber 2005, is Ticketmaster's online serv- 
ice that "enables premium and fan -to -fan 
transactions," the Web site states. 

At first impression, the artist -Tick- 
etmaster -TicketExchange arrangement 
may seem like a resale scheme or some 

conspiracy between artists and Ticket - 
master to make some extra dough from 
the top- drawing concerts. But before 
we all jump to such conclusions, it's 
important to keep in mind that the term 
"sale" has a specific legal meaning. 
And, as every entrepreneur knows all 
too well, it ain't easy to entice customers 
to try new stuff without some sort of 
star power to attract their attention. 
There are indeed at least two sides to 
every story. 

When Ticketmaster has a deal to pro- 
vide ticketing for a concert, artists can 
normally sell up to 8% of the inventory 
of tickets directly to fans as part of their 
fan club. 

Since Ticketmaster has products and 
services to promote just like any other 
corporate sponsor, it's not surprising that 
Ticketmaster might pay these artists to 
make some of their choice tickets from 
that allotment available on a Ticketmas- 
ter online service it wants to promote. 
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the summer preview 

the beginning. "We're aiming to create 
a game around From First to Last by giv- 

ing a half -dozen songs to EA," Schur 
says. "It's the sort of project that will 
give us a revenue stream." 

Expect more such deals from EA. "For 
EA, the From First to Last deal repre- 
sents the kind of deals it hopes to sign 
with artists in the future. We see this 
venture as the beginning ofa landmark 
publishing /branding relationship that 
will make the industry rethink the pos- 
sibilities of cross -format marketing," 
Schnur says. 

FFTL released its self -titled album 
May 6. (The band's previous two al- 
bums- 2006's "Heroine" and 2004's 
"Dear Diary, My Teen Angst Has a Body 

Count" -were released on Epitaph and 
have sold a combined 308,000 copies, 
according to Nielsen SoundScan.) 

Shwayze 
Drives Onto MTV 
Suretone is on a summertime roll. Label 

artist Shwayze, who is currently seen 

in Pontiac ads made by agency Leo Bur- 

nett, looks to bring his life to MTV. If it 
just so happens that he and his partner, 
Cisco Adler (son of record producer/ 
film director /manager Lou Adler), drive 

a Pontiac Vibe car while on tour, dis- 
cuss doing business with Pontiac and 
give away a car at the end of the tour, all 

on camera, then so much the better. The 
TV show is set for June and provision- 
ally titled "Buzzin," which is the name 
of Shwayzé s single from his upcom- 
ing self -titled debut album. The single 
is gaining play on top 40 radio with 491 

spins for the week ending May 4, up 
from 391 the week before. The song is 

No. 88 on the Pop 100. 

'mad men' 
Play Dress Up 
To promote the release of the sound- 
track to the first season of AM C's "Mad 
Men," EMI label Back Porch is work- 
ing with Bloomingdalé s on a window 
display that will go up in June in 12 of 
the store's top markets, including New 
York. The mannequins will wear cloth- 
ing from Theory while signage will pro- 
mote the release of the first season on 
DVD as well as the CD, which was pro- 
duced by Chop Shop Music Supervi- 
sion owner Alexandra Patsavas. The 
soundtrack features period tracks from 
Vic Damone, Ella Fitzgerald and Rose- 

mary Clooney, original compositions 
by David Carbonara, and the instrumen- 
tal theme by Aceyalone and RJD2. 

For 24/7 branding news 

.biz and analysis, see 
billboard.biz /branding. 

Sp 

RODOLFO CHIKILICUATRE (actor David 
Fernandez) performs SI Chiki Chiki.' 

Gimmick Galore 
Catchy Tunes Are Season's Soundtrack 

"Just as a sponsor may compensate 
an artist to endorse a product or uti- 
lize a service, Ticketmaster has pro- 
vided limited incentives around 
product launches that range from 
marketing support to financial pro- 
tections for those early 
adopters," Ticketmaster 
executive VP David 
Goldberg says. 

TicketExchange is 
one of these products. 
Among the online ser- 
vice's offerings are "plat- 
inum tickets." 

These tickets are, ac- 

cording to the TicketEx- 
change Web site, "were 
not purchased initially and then posted 
for resale; they are being sold for the 
first time on Ticketmaster's Ticket - 
Exchange platform." 

Goldberg adds, "Although TicketEx- 
change, which is largely a fan resale 
platform, is being used to sell what Ticket - 

master terms 'official platinum seats,' 
this isn't a case of Ticketmaster buying 
and reselling tickets, but rather using 
this as a method to help the artists gain 
'market price' for the original sale of some 
of their tickets and letting fans buy 

specific seat locations." 
In other words, the deals seem to not 

be a case of Ticketmaster buying, for 
example, 10 tickets at a fixed price and 
re- selling them at a price above that. 
They appear to be sponsorships built 

around a tour. 
Based on typical nego- 

tiations involving partic- 
ipating artists, the pricing 
for the tickets is set on 
TicketExchange after 
consultations among the 
artist, the promoter, the 
venue and Ticketmaster, 
as well as considering 
historical data at prices 
based on seat locations. 

Only a handful of acts have landed 
such sponsorships. Several manage- 
ment and legal sources contacted have 
never heard of any such arrangement. 

Needless to say, it's unlikely that 
the summer will go by without com- 
plaints about concert ticket prices, 
especially as most music fans find 
their pockets much lighter this year 
than last. 

Legal 
matters 

.bizFor /7 and 
analys24is, see 

legal 
billboard.bnews iz /legal. 

Ah, the sounds of summer. And the sounds of sum- 
mer songs. 

In many parts of the world, the season is associated 
with lighter, more danceable fare. But nowhere is the con- 

cept ofthe "summer song," or "canción del verano," taken 

as seriously as in Spain, where for more than four decades, 
the country's summer soundtrack has been defined by a 

handful of songs that spontaneously rise on the charts. 
The summer song is traditionally danceable and 

catchy, and often gimmicky. These instant hits are played 
endlessly on the radio, in clubs and on the crowded cir- 

cuit of shows that takes place in every town in Spain 
between June and September. 

Already considered invaluable as a promotional tool, 

these summer tunes have gained even more importance 
with the growing popularity of digital and mobile sales, 
where consumers are especially hungry for gimmicky 
tracks. The concept has spread to Ar- 

gentina and Chile, and stateside labels are 
keeping their eyes open for the right song 
to promote during the summer months. 

"We don't record specific songs for the 
summer," La Calle Records managing di- 

rector George Zamora says. But, he adds, 
"some songs fit that format." Zamora has 
two summery tracks that he plans to re- 

lease as singles this season: DLG's "Toro 

Mata" and a debut track by John John, a 

pop bachata group out of Los Angeles. 
"There's always a song that you hear and say, 'Wow, 

this would be great for summer,' " Sony BMG /Day 1 

managing director Ruben Leyva says. He cites Julieta 
Venegas' new single, "El Presente," from her new "MTV 

Unplugged" set, as a strong candidate, particularly be- 

cause it coincides with the album's June 17 release state- 
side and in Europe, where she has been promoted before. 

However, Leyva adds, "Would it only work for the 
summer? Of course not." 

Leyva, like most label heads in the United States, 
considers summer songs a gateway to fall success. 

In other cases, particularly for Latin- American acts, 
a summer song opens the doors to Spain, as was the 

Lati 
dota 
LEILA COB 

case with Chayanne's "Salomé" in 1999 and Carlos 
Vives' "La Gota Fría" in 1993. Established artists can 
also score summer hits worldwide, as did Shakira with 
"Hips Don't Lie" and Juanes with "La Camisa Negra." 

Summer songs are key in helping developing acts 
break, which happened with Cot i's "Nada Fue Un 
Error," which he recorded with Venegas and Paulina 
Rubio. Crowned a summer song of 2005, it allowed 
him to make the leap from little -known songwriter to 

commercially viable artist. 
This season, Universal Music Latin America market- 

ing VP José Puig says, the label is planning to work Juanes' 

new single, "Tres." "Not thinking about it as a 'summer 
song,' but simply because it coincides with the season," 

Puig says. " 'Tres' is uptempo, as are most summer tunes. 
"We try not to come out with ballads this time of the 

year," Puig says. "In fact, it's a challenge regionwide, be- 

cause we have to choose an uptempo track, 

but in Argentina and Chile, it's always left 

out because it's winter." 
The Internet is playing an increasing 

role in breaking the summer song. Two 

years ago, one of the season's most pop- 
ular tracks was "Yo Via Jase Un Corra," a 

humorous song by rock act El Koala that 
attracted the attention of Universal Music 
Spain thanks to the millions of hits the 
video scored on YouTube. (To date, it has 
close to 10 million hits.) Universal signed 

El Koala and released an album that sold 50,000 copies, 
according to the label. But the track sold close to 800,000 
digital and mobile downloads. 

And this year, Spaniards are already talking about "El 

Chiki Chiki," recorded by Rodolfo Chikilicuatre (aka 

Argentine actor David Fernandez), as the summer song. 
A novelty, cheesy track that spoofs reggaetón, its multi- 
ple videos have millions of hits each on YouTube. The 
track is also Spain's official entry into the Eurovision Song 

Contest, a new frontier for the canción del verano. 

.1014 see 
24/7 Latin news and analysis, 

see billboard.biz /latin. 
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Endless Russie Summer 
Acts Amp Up International Tours BY CHRISTIE ELIEZER 

It may be winter back home, but Australian acts 
are extending their summer by targeting the in- 
ternational festival circuit. 

During the summer at least a dozen Australian 
acts will be part of festivals in the United States 
and the United Kingdom, including veteran rock 
group Rose Tattoo at the Netherlands' Field of 
Rock and France's Hellfest; electronica act Pnau 
at the United Kingdom's Glastonbury and Spain's 
Sonar; and up- and -coming rock band Airbourne 
at the United States' Rockstar Mayhem Festival. 

"Australian acts regard festivals as more effec- 
tive to their careers than [playing] clubs," says Al- 

istair Cranney, Adelaide -based Australian 
representative of Brighton, England's Great Es- 

cape festival. 
Dylan Liddy, co- manager of hip -hop act Hill- 

top Hoods, who play Glastonbury this summer, 
agrees, saying festivals expose Aussie acts to new 
audiences, while club shows are usually attended 
by expats. "No one will take you seriously if you' re 
just playing to a home audience," he says. 

The Hoods' latest album, "The Hard Rose" 
(Obese Records), debuted at No. 1 on the Aus- 
tralian Record Industry Assn. chart, but Liddy 

says the band is now looking for "industry aware- 
ness in the Northern Hemisphere." 

A 2007 slot on the Great Escape won the Hoods 
their Glastonbury slot, plus representation by 
U.K. booking agent X -Ray Touring and an invita- 
tion to play the Popkomm music conference in 
Berlin. That in turn led to German and Canadian 
dates in February/March. Liddy hopes the Glas- 
tonbury gig will lead to international record deals 
and summer 2009 festival slots. 

But showing up and playing sometimes isn't 
enough to make a mark. Electronic duo the Pre- 
sets target festival crowds with merchandise 
giveaways during their sets and by maximiz- 
ing promotional opportunities with events' 
media partners. 

"With a captive audience, it's a lot easier to focus 
your marketing and make a greater impact in a 
short amount of time," says Steve Pavlovich, Syd- 
ney -based managing director of Modular Records 
and Touring. "The idea is to permeate the crowd 
members' consciousness where they walk off 
knowing what the Presets are about." 

But Brisbane -based Stu McCulloch, co-man- 
ager of singer /songwriter Pete Murray, warns that 
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The 
Wight 
Stuff 
Vacation Island 

To Host Four 
Music Events 

BY LRRS BRRf1DLE 

Clockwise, from left: 
PNAU, PETE MURRAY 
and THE PRESETS 

In 1970, it was described as "a psyche- 
delic concentration camp." But this 
summer, the United Kingdom's Isle of 
Wight Festival tops a series of events 
that will see the 150 -square -mile island 
become the sold -out epicenter of the 
U.K. festival scene. 

Rock fans with long memories re- 
member the IOW's run of festivals in 
1968 -70, although the chaotic 1970 event 
headlined by Jimi Hendrix and the Doors 
has long carried negative associations. 
The "concentration camp" reference 
comes from one of 500,000 -plus atten- 
dees captured on that year's concert film 
"Message to Love." 

But fast -forward into the 21st century 
and one 1970 veteran has emerged as a 
key player behind the reinvention of the 
island as a "must -go" music destination, 
which this summer hosts four major out- 
door events. 

The island location is key to the IOW 
festival's appeal, says London -based Solo 
Promoters managing director John Gid- 
dings, who revived the event in 2002. 
For performers, he says, "it's different 

festival appearances must "work in tandem with 
radio airplay and dub appearances" to lead to long- 
term success. 

He has booked May /June club dates for Mur- 
ray in Germany, Belgium, the United Kingdom 
and Ireland around festival slots at the Nether- 
lands' PinkPop and Germany's Rock am Ring and 
Rock im Park fests. 

Murray played his first Pink Pop show in 2006. 
He was immediately offered a Dutch club tour, 
following up with two further visits. Because of 
strong radio support in the territory, Murray's new 
album, "Summer at Eureka" (Sony BMG), will be 
released May 17 in Holland simultaneously with 
its Australian release. The album doesn't ship in 
other European territories until later in summer. 

And Northern Hemisphere festival operators 
welcome the Australian influx, citing strong live 
reputations for many acts. 

Glastonbury booker Martin Elbourne -who 
also has the Presets, Midnight Juggernauts and 
veteran alt- rockers the Hoodoo Gurus on this year's 
bill -says he's keen to encourage Australian acts. 

"Being on at Glastonbury is certainly a way 
to get in front of the right people looking for 
deals," he says. 

from a normal experience. You can drive 
a boat into the backstage, and it sticks 
in their minds." 

The south coast holiday island also 
hosts 30,000 -capacity dance /alternative 
festival Bestival, an offshoot of the Sun- 
day Best label /club events firm headed 
by BBC Radio i DJ Rob Da Bank, co- 
promoted with events management /pro- 
motion company Get Involved. The 
lineup for this year's sold -out dates (Sept. 
5 -7) at Robin Hill Country Park includes 
My Bloody Valentine, Amy Winehouse 
and Underworld. 

For fans, Rob Da Bank says, "as soon 
as you get on the ferry, you let your hair 
down and leave a bit of yourself on the 
mainland. The pace oflife is slower down 
there, and that's a good thing." 

In 2002, Giddings sold out 10,000 tick- 
ets for a bill including the Charlatans and 
Robert Plant. Charlatans vocalist Tim 
Burgess recalls the IOW as "a really fun 
place to play -like something out of an 
Enid Blyton novel." He adds, "There's a 

sense of adventure, like you are leaving 
behind society and inventing your own 

little world." 
Since 2002, the Rolling Stones, David 

Bowie, R.E.M. and Coldplay have all 
graced the IOW festival stage. In its role 
as a booking agency, Solo represents the 
Stones and Bowie, plus 2008 perform- 
ers the Police, Sex Pistols, N *E *R *D and 
the Stooges. 

This year's event (June 13 -15) rapidly 
sold out its 50,000 tickets -no mean feat 
at a time when the usually pre- eminent 
Glastonbury Festival failed to do so. 

Giddings has also organized two new 
10,000- capacity IOW events July 26 -27 

at stately home Osborne House, which 
Paul Weller and Girls Aloud will respec- 
tively headline. 

Despite attractive locations, Giddings 
admits that creating a festival on an island 
poses strategic challenges. "It costs a lot 
of money to [transport] equipment on a 

ferry," he says. "You have to hire every- 
thing for a week longer than normally." 

Initially a 10,000 -capacity event, the 
original IOW festival's explosive growth 
ultimately proved its undoing. The 1970 
event remains the biggest festival in U.K. 
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the summer preview 

OZFEST Three Aussie Exports To Watch On 
The Summer Festival Circuit 

Pendulum 
HOMETOWN: Perth, 

now based in London 
CURRENT RELEASE: In 

Silico" (Ear Storm/ 
Warner); out May 13 in 

the United States 

through Atlantic 
BOOKING AGENCY: 

William Morris Agency, 
London /Los Angeles 
(worldwide) 
2008 FESTIVAL 

APPEARANCES: 

Projekt Revolution 
(United Kingdom, June 

29), Reading & Leeds 

(United Kingdom, Aug. 

22 -24), Bestival (United 
Kingdom, Sept. 5 -7) 

Formed in 2002 when 
producers Rob Swire and 

Gareth McGrillen teamed 
with DJ Paul Harding. 
Within 12 months they 
conquered Perth's 
drum'n'bass scene and 
cast their eyes towards 
the United Kingdom and 

North America. First 
album "Hold Your Colour" 

has sold 225,000 glob- 
ally, according to the 
band. Our music is sheer 

escapism," Swire says. 

The Presets 
HOMETOWN: 
Sydney Current release: 

"Apocalypso "; out May 

13 in the United States/ 
Canada through 
Modular /Universal 
BOOKING AGENCY: 

X -Ray Touring, London 
(United Kingdom/ 
Europe); Windish Agency, 

Chicago (North America); 

Modular Agency, Sydney 
(Australasia, Southeast 
Asia) 
2008 FESTIVAL 

APPEARANCES: 
Glastonbury (United 
Kingdom, June 27 -29), 
Wild in the Country 
(United Kingdom, July 

5), Creamfields (United 
Kingdom, Aug 23 -24), 

Get Loaded in the Park 

(United Kingdom, Aug 
24), Electric Picnic 
(Ireland, Aug. 29 -31) 

Julian Hamilton and 
Kim Moyes met at the 
Sydney Conservatorium 
of Music, studying 
Beethoven by day and 
hanging out in clubs soak- 

ing in the Prodigy and 
Chemical Brothers by 
night. "We related more 
to those bands than to the 

Australian electronica 
scene," they say. Sopho- 
more set "Apocalypso" 
debuted at No.1 in March 

in Australia. 

Midnight 
Juggernauts 
HOMETOWN: 
Melbourne 
CURRENT RELEASE: 
"Dystopia "; out May 

27 in the United States 
through Astralwerks 
BOOKING AGENCY: 
Select Music, Sydney 
(Australia); Vital Talent, 

New York (United 
States); Gareth 
Hansome, London 
(United Kingdom); On 

Air Productions, Paris 

(Europe) 
2008 FESTIVAL 
APPEARANCES: 
Glastonbury, Bestival 

Electro -pop act whose 
debut, "Dystopia," was 

shortlisted for the 2007 
Australian Music Prize. 

Relocated to France in 

April for the album's in- 
ternational release. "It's 
made people realize 
we're more than a 

dance band," drummer 
Daniel Stricker says. As 

well as the festivals, 
they have May dates 
booked in Japan and 
France. -CE 

history, but, Giddings recalls, "it was 
completely, utterly uncivilized." The rock 
festival, he says, "was a new thing in 
modern culture; no one knew quite how 
to handle it." 

The current festival is a vastly differ- 
ent beast, with enough broad appeal to 

attract telecommunications giant BT as 

headline sponsor. And whereas many 
islanders greeted the original events with 
horror, IOW council leader David Pugh 

says the estimated 130,000 residents now 
largely appreciate the big concerts, claim- 

ing the IOW festival alone spins off at 
leastL10 million ($19 million) annually 
for the island. 

"We see our role as facilitating and 
encouraging these events," he says. 
"It's about striking a balance. The ma- 
jority of islanders recognize this as 
good for the economy -and for the 
profile of the island." 

ILLUSTRATION BY SEAN KELLY 

JOHPASIDDINGS chauffeurs 
Babyshambles' PETE 

__ TV (far right) and 
mI@l'RATE MOSS (center, in 
sunglasses) around the 2005 

Isle of Wight site. 

F... 
//BEIJIQG// Heighten' 

TQ Live CraÇ 

The Beijing Olympics were supposed to bring a sum- 
mer -long celebration to China -but live -biz insiders 
say the mood of protest over Tibet means it's getting 
harder for international acts to join the party. 

"As the Olympics have gotten closer, things have defi- 

nitely gotten more difficult," says Jon Campbell, Beijing - 
based producer of the Time Arts Jazz Series, which recently 

featured Beijing dates by Canadian duo Brubeck Braid 

and Italian bands Manomanouche, 3quietmen and Q. 

Touring sources say the crackdown is due to Icelandic 
singer Björk's pro -Tibetan independence chant during 
her March 2 concert in Shanghai (billboard.biz, March 
4) and heightened sensitivity over such issues in the run- 
up to the Aug. 8 -24 Olympics, following global pro -Tibet 

demonstrations and anti- Western counterprotests. 
Vice minister of culture Zhou Heping released a state- 

ment following the Björk show referring to it as an "iso- 

lated incident," claiming, "I don't think it will affect our 
invitation of artists from all over the world to come to 

China and perform, particularly during the Olympic 
Games." But many in the live biz say the government has 
tightened controls, particularly on foreign artists. 

"I'm surprised it didn't happen earlier," Campbell 
says. "The regulations aren't ridiculous -but it's ridicu- 
lous how intensely they're being enforced, and all of 
a sudden." 

International acts that have recently had tour plans cut 

back or canceled include Swedish band Mando Diao. 

Local police refused to provide security at Beijing's Midi 

Modern Music Festival (May 1 -4), forcing postponement 
of the event. The band then canceled its entire China tour. 

"I have had all China projects postponed until after the 

Olympics," one live -biz source says. "But the unofficial 
word is that things will be back to normal as soon as the 

games are over." 
Other promoters say they are also holding off plans to 

bring over international acts until later in the year. It's in 
stark contrast to the steady flow of artists approved in re- 

cent times, with even such "edgy" acts as Nine Inch Nails 

and Public Enemy appearing live without problems. 
The crackdown is hurting local promoters, according 

to Jackie Subeck, Los Angeles -based senior partner in 

CRC Jianian, a U.S. and Chinese music publishing, music 
recording, cultural development and consulting company. 

She cites unconfirmed reports that promoters must 
now issue 50% of the total box office as a deposit to the 
Ministry of Culture in case the performer breaks the law. 

Other measures reportedly include the signing of dis- 

claimers that the performer will not be political onstage 
and advance approval of set lists. 

Harry Connick Jr.'s March 9 show in Shanghai was 

subject to heavy post -Björk government scrutiny, forc- 

ing him to play an outdated set list that was reportedly 

submitted in error. 
"Due to circumstances beyond my control, I was not 

able to give my fans in China the show I intended," Con - 
nick said in a statement. 

But James Blunt's manager, London -based Todd In- 

terland of Twenty -First Artists, says the singer /song- 
writer's shows in Beijing (April 18) and Shanghai (20) 

both passed without incident. 
"As is typical with all Chinese music concerts," Inter - 

land says, "there was a strong security presence at both 
shows." However, he adds, "the enthusiasm showed by 

the fans at the shows was extremely positive. [Blunt] would 

not have a problem playing there again." 
And some locals support Beijing's tough stance. 
"Any charges against the authorities of being heavy - 

handed in this are unfounded," one music industry in- 

sider says. "China is totally within its realm of powers to 

minimize risks beforehand instead of acting after any- 

thing untoward happens." 
And Subeck says it's important to take a long -term view. 

"International acts are just beginning to get the op- 

portunity to tour China, and it's imperative the broad 
picture is really looked at," she says. "China will wel- 

come our music, but it's the approach we take and 
the respect we give to their culture that will make all 

the difference." 

Additional reporting by Torn Ferguson in London and 
Steve McClure in Tokyo. 
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With More Than 200 
Tours And Festivals Taking 

The Stage, Summer Will 
Be A Scorcher 

By Mitchell Peters 

Sp 

STADIUMS 
Kenny Chesney 
Support: Brooks & Dunn, Sammy Hagar, Big & Rich, 
Luke Bryan, LeAnn Rimes, Gary Allan, Keith Urban 
/// Dates: May- September /1/ Shows: 35 -plus 
Also playing: Arenas, amphitheaters, festivals 
Rockin' out to sold -out crowds is nothing new for Kenny 
Chesney, who will play 14 stadiums this summer on 
his 2008 Poets & Pirates tour, the most yet for country's 
top touring artist. "We really only wanted to do a half - 
dozen or so," says TMG -AEG Live's Louis Messina, who 
promotes and produces Chesney's tours in North Amer- 
ica. "But the phone kept ringing, so we went for it." 
One of those phone calls came from Gillette Stadium 
in Foxboro, Mass., where Chesney will perform July 26 

Luny KRRVITZ (Eu- 

rope). may -Rug. / 40 / 
Also Playing: festivals 

KVLIE RIIfOGUE (Europe): 

may -Ruq. I 45 -plus 

BRUCE SPRIOGSTEEf 6 
THE E STREET BARO (Eu- 

rope /north America): 

May-Aug. 1 25 -plus / 
Also Playing: arenas 

as part of the fifth annual New England Country Music 
Festival. Tickets for the event went on sale Dec. 1 and 
sold out in less than 15 minutes, according to Gillette 
Stadium event coordinator Jess Enos, who expects up 
to 55,000 concertgoers to attend the all -day music event. 
"From a promoter's perspective, when we're market- 
ing our shows, one thing that is so consistent with 
[Chesney] is that he has tremendous crossover appeal," 
Enos says. "He has a hold on that market of women 
who absolutely adore him and men who want to be his 
friend." Indeed, Chesney grossed more than $71 mil- 
lion in 2007, most among country acts and fourth 
among all touring artists, according to Billboard Boxs- 
core. His attendance of 1.4 million marks the fifth con- 
secutive year that Chesney has topped 1 million tickets 
sold, a first for a country act. Chesney is doing about 
twice as many stadium concerts this summer as he did 

last summer, Messina 
notes. As opposed to 
doing multiple nights 
in an arena, Messina 
says, "a stadium is a 

one -of -a -kind situation; 
it's a whole different 
vibe. The fans seem to 
enjoy it and Kenny 
loves it. It's like going 
to the Super Bowl." 

AREIlAS 
Celine Dioii (international) 
May- September 40 
Celine Dion went down in the live entertainment 
history books with her five -year residency at the 4,100 - 
seat Colosseum at Caesars Palace in Las Vegas. The 
performer grossed a staggering $385 million and 
drew nearly 3 million people to 717 shows that con- 
cluded Dec. 15, 2007. Dion's five years off the tour- 
ing market have resulted in high demand for tickets 
to her current Taking Chances world tour, which 
began Feb. 14 and is in support of her first English - 
language album in three years. "Ticket sales have 
been through the roof for Celine," says John Meglen, 
co- president of Concerts West, a touring arm of AEG 
Live. As such, multiple dates have been added to var- 
ious cities, including eight sold -out nights at the Bell 
Centre in Montreal. "I believe that when an artist 
sits in a resident show as Celine did ... the pent -up 
demand just grows and grows," Meglen says. "I hope 
other artists see this and understand that Vegas can 
be a place to work and live." The Colosseum stand 
was a collaboration between Dion and her hus- 
band /manager René Angelil, Meglen and Caesars. 
The $95 million facility opened in 2003 with the pur- 
pose of housing Dion's show. 

FI ERICRf IDOLS LIVE: July - 

Sept. / 50 MICHAEL BUBLÉ: 

April -may / 20 BOn JOVI (Eu- 

rope /north America): may - 

July / 25 COLDPLRY: June - 

2009 / Also Playing: stadiums 

THE CURE: Support: 65 Bays 

of Static / may -June / 25 -plus 

/ Also Playing: amphitheaters, 

festivals LIEF LEPPRRD: July- 

Rug. / 15 -plus DUB SHOW 

TOUR: 2Pistols, Ludacris, Bow 

Wow, Webbie, Shawty Lo, nick 

Cannon, Willy northpole, Vo 

Gotti, DJ Khaled, Lloyd, David 

Banner, B.o.B., Brisco, StackS, 

Wiz Hhalifa, Hiller mike, PSC 

Click / may -June / 10 / Also 

Playing: Convention centers 

BOB ovum (Europe): may - 

July / 35 -plus / Also Playing: 

festivals THE EAGLES: May- 

Rug. / 20-plus /Also Playing: 

amphitheaters, festivals, sta- 

diums F00 FIGHTERS: Sup- 

port: Supergrass /July-Rug. / 
10 -plus / Also Playing: 

amphitheaters, festivals 
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fleit Diamond 
July- September 20 /1/ Also playing: stadiums 
Neil Diamond knows how to make a tour announce- 
ment. On a Tuesday in early April, he announced he'd 
be going back on the road via a surprise appearance on 

the scoreboard at Boston's Fenway Park, where he'll 
perform Aug. 23. The upcoming North American trek, 
promoted by AEG Live, "will be returning to a number 
of venues he has played in the past, along with some 
new ones," says Diamond's tour producer Jeff Apre- 

gan, who worked closely with manager Irving Azoff to 

book dates. Diamond's last tour in 2005 grossed nearly 
$80 million from 86 shows that drew 1.2 million peo- 

ple, according to Billboard Boxscore. 

Hanye West 
Support: Rihanna, N *E *R *D, Lupe Fiasco May - 

June 10 -plus 
With the help of some of today's top names in urban 
music, Kanye West is doing his part to keep hip -hop 
alive in arenas this summer. The decision to book West 
into Los Angeles' 20,000 -seat Staples Center for June 7 

wasn't hard for arena senior VP /GM Lee Zeidman. "We 

sold out two Nokia Theatre shows [in late April], and 
based on the tremendous response from that, we added 
a Staples Center date," Zeidman says. No stranger to 

healthy box -office numbers, West's 2005 tour with Fan- 

tasia and Keyshia Cole grossed $8.4 million and drew 

more than 210,000 people to 46 shows, according to Bill- 

board Boxscore. 

IROn mRIDEn (Europe /north 

America): may -Rug. / 40 / 

Also Playing: amphitheaters, 

stadiums JRY -Z (Europe): 

June -July / 20 -plus I Also 

Playing: festivals ELTOf 

JOHf [Europe /north America]: 

May-July / 25 -plus / Also 

Playing: Colosseum at Cae- 

sars Palace, Las Vegas ALI- 

CIA KEYS: Support: ne -4o i 

may -June / 25 -plus GEORGE 

MICHAEL: June -Rug. / 21 

BILLY JOEL: may -July / 10 / 

Also Playing: stadiums nine 

Inca rims: Aug.-Sept. / 25- 

plus I Also Playing: festivals 

CARRIE UnDERW00D: Sup- 

port: Jason Michael Carroll / 

May-Aug. / 20 / Also Playing: 

festivals Van HALED: May - 

June / 10 -plus WALKIAG 

WITH DInOSAURS: May -June 

30 -plus 

AMPHITHEATERS 
Rock the geii 
A Tribe Called Quest, Nas, Mos Def, De La Soul, 

Rakim, Redman and Method Man, Raekwon and 

Ghostface Killah, Immortal Technique, Dead Prez, 

Murs and Kidz in the Hall, Santogold, Kid Sister, the 

Cool Kids July- August 10 

Rock the Bells founder /organizer Chang Weis- 

berg of Guerilla Union will be the first to admit 
that multiple performances from the re- formed 
Rage Against the Machine was the ultimate high- 
light of last year's traveling hip -hop festival. "With- 

out a doubt, their participation with Rock the Bells 

has magnified the importance and viability of the 
platform we're creating," Weisberg says. Indeed, 
Rage -along with the Wu -Tang Clan, Public 
Enemy and Cypress Hill- helped 2007's Rock the 
Bells gross $14.5 million and draw more than 
203,000 concertgoers to 12 dates, according to 

Billboard Boxscore. With the absence of a huge 
box -office draw at this year's Rock the Bells, the 
event has scaled back on dates and venue sizes. 
But along with some "familiar acts" on the bill, 
Weisberg freshened the traveling festival with 
such up-and-corners as Santogold, Kid Sister and 
the Cool Kids. "I definitely think we're trying to 

showcase the diversity of hip- hop," he says. With 

ticket prices ranging between $40 and $75, 2008 

marks the first time Rock the Bells will visit 
Toronto, Vancouver and Philadelphia. In another 
first, following festival dates in North America, a 

number of acts on the bill will travel overseas for 
Rock the Bells concerts in Europe and Japan, be- 

ginning 20 at the 02 Arena in London. 

Radiohead (Europe /North America) 
Support: Liars, Grizzly Bear June -August 
35 -plus Also playing: festivals 
British rock outfit Radiohead astonished the 
music biz last fall after announcing that it would 
allow fans to name their own price for the digi- 

tal purchase of its seventh studio album, "In 
Rainbows." It's still unclear if Radiohead has any 
tricks up its sleeve for upcoming North Ameri- 
can tour dates, but one thing is certain: Fans 
haven't lost interest in seeing the group perform 
live. Back -to -back concerts in late August at the 

BRYAf ADAMS /FOREIGDER: 

July / 9 B.B. Kin: may - 

Sept. / 30 i Also Playing: the- 

aters, casinos, PACs, arenas. 

fairs, festivals BACKSTREET 

BOYS: Aug. / 10 -plus / Also 

Playing: arenas BOSTOn: 

June-Aug. / 40 -plus / Also 

Playing: arenas, casinos THE 

RLLmRn BROTHERS BAH: 
Support: Bob Weir & Ratdoq i 

Aug. / 10 / Plso Playing: PACs 

JIMMY BUFFETT:June- Sept./ 

15 -plus *BROOKS b Dunn /Z2 

TOP: Aug.-Sept. / 18 / Also 

Playing: fairs CHICAGO /THE 

D00BIE BROTHERS: June -July 

/ 20 -plus ERIC CLRPTOf [Eu- 

rope /north America]: May- 

Aug. / 20 -plus / Also Playing: 

arenas, festivals CROSBY, 

STILLS & DASH: may -Plug. / 

40 -plus / Also Playing: the- 
aters, casinos, festivals 
SHERYL CROW: Support: 
James Blunt, Toots & the 

maytals I July-Aug. / 25 THE 

CHARLIE DRAIELS BADD /.38 

SPECIAL: Support: Shooter 

Jennings / April-Aug. / 30 -plus 

DEATH CAB FOR CUTIE: Sup- 

port: Roque Wave / May -June 

/ 20 / Also Playing: theaters, 

festivals HIPPIEFEST: Jack 

Bruce of Cream. Eric Burdon & 

the Animals, the Turtles fea- 

turing Flo E Eddie / July-Aug. 

20 Also Playing: theaters 

ALRn JACKSOf: Support: 

various / May-Aug. / 20 -plus 

/ Also Playing: arenas, fairs, 

festivals JACK JOHnSOn (Eu- 

rope /north America]: June - 

Aug. / 35 / Also Playing: are- 

nas, festivals THE JOnaS 

BROTHERS (United Kingdom/ 

north America]: May-Aug, / 45 

JOURf1EY /HEART /CHEAP 

TRICK: July -Sept . 50 TOBY 

MAY 17, 2008 

KEITH: Support: Montgomery 

Gentry, Carter's Chord, mica 

Roberts, Trailer Choir / June - 

Rug. / 20 AVAIL LAVIGAE 

(appearing with the Jonas 

Brothers]: July / 6 LYRYRD 

SKYIYRD /HARK WILLIAMS 

JR.: April -Sept. / 20 -plus / 

Also Playing: casinos, fairs 

muR000 5 /COUnTInG CROWS: 

Support: Sara Bareilles / 

July -Sept. I 20-plus MDT- 

LEY CRUE: Support: Buck - 

cherry, Papa Roach, Sixx:R.m., 

Trapt / July -Rug. / 40 -plus 

DAVE MATTHEWS BRAD: - 

Colbie Caillai / June -Rug. / 

25 -plus / Also Playing: fes- 

tivals MARTIAA mcBRIDE: 

Support: Jack Ingram. Chris 

Young, Jason Michael Carroll 

/ July -Rug / 20 TIM mc- 

CRAW: Support: Jason Al- 

dean, Halfway to Hazard / 

May -July / 25 / Also Playing: 

arenas, festivals JOHf 

mELLEf1CRmP: Support: Lu- 

cinda Williams / July -Aug. / 

10 -plus METAL MASTERS 

TOUR: Judas Priest, Heaven & 

Hell, motörhead, Testament 

/ Aug. / 15 STEVE MILLER 

BARD: Support: Joe Cocker / 

May-Aug. / 30 -plus MUSIC 

BUILDS TOUR: Third Day, 

Switchfoot, Robert Randolph 

& the Family Band, Jars of 

Clay / Aug. -Oct. / 23 / Also 

Playing: arenas STEVIE 

RICKS: June / 15 FIGHT 

RAAGER: June -Pug. / 25 / Also 

Playing: casinos, fairs, festi- 
vals O.R.R.: Support: Ozo- 

matli / June -Rug i 30 / Also 

Plaqinq: theaters, clubs. fes- 

tivals BRAD PAISLEY: Sup- 

port: Jewel, Chuck Wicks, Ju- 

lianne Hough / June -Sept / 

25 -plus / Also Playing: are- 

nas PEARL JAM: Support: 

Kings of Leon, Ted Leo & the 

Pharmacists / June / 10 -plus 

/ Also Playing: arenas TOM 

PETTY ft THE HEARTBREAK- 

ERS: Support: Steve Winwood 

/ May -Aug. 40 / Also Play- 

ing: arenas, festivals ROB- 

ERT PLRRT ADD RLISOn 

KRAUSS: June -July 1301 Also 

Playing: arenas, theaters. 

festivals POISOf: Support. 

Sebastian Bach, Ookken / 

July-Aug. I 20 -plus THE PO- 

LICE (Europe /north America): 

Support: Elvis Costello / 

May-Aug, / 30 -plus I Also 

Playing: festivals PROJEKT 
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17,300 -seat Hollywood Bowl in Los Angeles sold out 
in 10 minutes, says promoter Bill Silva, president of 
Bill Silva Presents. "Radiohead could've done how- 
ever many nights they wanted to do -they would've 
sold out," Silva says. For its most recent North Amer- 
ican tour in 2006 -which included a headlining slot 
at Tennessee's Bonnaroo festival- Radiohead went 
a more intimate route, playing multiple nights in 
large theaters. Three years earlier, the band's sum- 
mer shed trek pulled in $12.3 million from 18 shows, 
according to Billboard Boxscore. 

Rockstar Energy 
Mayhem Festival 
Disturbed, Slipknot, DragonForce, Underoath, 
Machine Head, Mastodon, Walls of Jericho, Five 
Finger Death Punch, 36 Crazy Fists, Airbourne, 
Black Tide, Suicide Silence, the Red Chord /// 
July -August 30 
It's been a few years since Slipknot has terrorized audi- 
ences with its masked -metal fury. But after being "fed 
up with summer tours and the politics that go into a lot 
of that stuff," the decision to co- headline this year's in- 
augural Rockstar Energy Mayhem Festival wasn't diffi- 
cult, Slipknot vocalist Corey Taylor says. From the same 
organizers who brought you the Vans Warped tour and 
Rockstar Taste of Chaos, Mayhem will likely satisfy this 
summer's need for a metal shed -fest. "Our goal with the 
festival was to create a great community around metal 
and hard music," says John Reese, who is producing 
Mayhem alongside Warped tour founder Kevin Lyman; 
Darryl Eaton, agent at Creative Artists Agency; and Live 
Nation CEO of North American music Jason Garner. 

REVOLUT1011: Linkin Park, 

Chris Cornell, the Bravery, 
Ashes Divide [featuring R 

Perfect Circle's Billy How - 

erdel), Rtreyu, 10 Years, 

Hawthorne Heights, Armor 

for Sleep, the Street Drum 

Corps á July -Rug. 124 RAS- 

CAL FLATTS: Support: Taylor 

Swift r` June -Aug. 120 / Also 

Playing: festivals REGEn- 

ERATIOn TOUR: Human 

League. Belinda Carlisle, ABC, 

Dead or Alive, R Flock of 
Seagulls, flaked Eyes / Rug.I 

15 -plus / Also Playing.the- 
aters R.E.m.: Support: mod- 

est mouse, the national I 
June 1 10 RUSH: may -July / 
25 -plus ! Also Playing are- 
nas SLIGHTLY STOOPID/ 

PEPPER: Aug, -Sept. i 20 -plus 

/ Also Playing: clubs 
ST59 /UmPHREY'S mcGEE: 

July -Aug./ 20 -plus I Also 

Playing clubs, theaters* ROD 

STEWRRT: Support: Bryan 
Adams í July -Rug. / 20I Also 

Playing arenas STOOE 

TEMPLE PILOTS: may -Oct. I 
60 -plus I Also Playing: fes- 
tivals JAMES TAYLOR: mag- 

Pug. / 30 -plus GEORGE 

THOR0000D & THE DESTROY- 

ERS/BUDDY GUY: July -Aug. 

25 r Also Playing theaters, 
casinos 3 DOORS HUM: 
Support: Staind, Hinder TOR 

/ SO I Also Playing. arenas, 
fairs 311 /SOOOP DOGG: Sup- 

port: Fiction Plane I June - 

Aug. 125 -plus TRUE COLORS 

TOUR: Cyndi Lauper, the B- 

525, Regina Spektor, Andy 

Bell of Erasure, Tegan Er Sara. 

Joan Jett ET the Blackhearts. 

Indigo Girls, Joan Rrmatrad- 
ing, Deborah Cox, the Cliks, 

the Puppini Sisters, nona 

Hendryx, Girl in a Coma 

May-July I 25-plus / Also 

Playing theaters vans 
WARPED TOUR: Paramore, 

Gym Class Heroes, Jack's 

mannequin, Against me!, 

Pennywise, Reel Big Fish, 

Cobra Starship, Every Time I 

Die, Angels El Airwaves, Rg- 

grolites, As I Lay Dying, the 

Pill- American Rejects, the 
Academy Is ... , others I 
June-Rug./ 46 WIDESPREAD 

PAOIC: June -July 115 -plus I 

Also Playing. theaters, festi- 
vals YES: July -Aug. / 25- 

plus I Also Playing. arenas 

CLUBS Ft 
THEATERS 
]ü[ Ida Civic Tout 

Panic at the Disco, Motion City Soundtrack, the 
Hush Sound, Phantom Planet May -June 7// 30 
"One of our charges is trying to keep the Honda 
brand youthful and relevant, and [the Honda Civic 
Tour] becomes a key portion of that," says Tom Pey- 
ton, senior manager of advertising at Honda, which 
is in its eighth year of sponsoring the annual Honda 
Civic tour. The trek, which is the second- longest- 
running branded festival, launched in 2001, and 
has featured Blink -182, Incubus, Good Charlotte, 
Dashboard Confessional, Maroon 5, the Black Eyed 
Peas and Fall Out Boy, among many others. "We're 
generally interested in a band that's ready to hit it 
big," Peyton says. Surveys after each tour suggest 
that the Honda Civic tour increases purchase con- 
sideration of a Honda vehicle, according to the trek's 
executive producer, Marketing Factory CEO Rob 
Tonkin. "It's not about running out and buying a 
car the day after [the concert]," Tonkin says. "But it 
definitely helps enhance purchase consideration." 
Nine Honda Civic shows in 2007 tracked by Bill- 
board Boxscore grossed $1.9 million and drew more 
than 115,000 concertgoers. 

Ledisi 
May- September /, /7 20 -plus Also playing: 
festivals, amphitheaters 
Ledisi's summer touring schedule is definitely off 
to a good start, as the R &B /jazz singer recently per- 
formed onstage with Prince at this year's Coachella 
Valley Music & Arts Festival in Indio, Calif. Between 
a slew of festival appearances, Ledisi will visit a 
number of clubs and theaters along the way, includ- 
ing Seattle's Jazz Alley and New York's Le Poisson 
Rouge. Following the release of 2007's "Lost & 
Found," Ledisi was nominated in the best new artist 
category for the 50th annual Grammy Awards. "As 
we got more of the publicity going to the Grammys, 
more and more of the doors opened for us," says 
Rick Farrell, Ledisi's booking agent with Interna- 
tional Creative Management. 

Crystal Castles 
June/ / /10 
Electronic duo Crystal Castles' upcoming club run 
"is more or less a makeup tour," says the Windish 
Agency's Carter Adams, who had to reschedule 
spring dates after singer Alice Glass broke a rib dur- 
ing a stage- diving mishap. But the injury turned 
out to be a blessing in disguise. Between tours, 
"they managed to get really huge," Adams says. 
"They're one of our biggest touring bands right now 
and their guarantees have gone way up." The act 
will be touring behind its self -titled debut album, 
which bowed at No. 14 on Billboard's Top Heatseek- 
ers chart in April. The Toronto -based glitch rock- 
ers will also open for Nine Inch Nails on select 
summer dates, sources say. 

ADELE: may -June / 15 / Also 

Playing: festivals RUGUS- 

TAOA: Support. Paddy Casey, 

Wild Sweet Orange 1 may - 

Sept./ 15 -plus ERYKRH BROU: 

Support: the Roots / may -June 

/ 30 -plus BRnDEmOIIIUI 

TOUR: V Factory, menudo, nLT, 

GLOWB t may / 16 DATRSHR 

BEDIOGFIELD: Support: Kate 

Voegele, the Veronicas/ may - 

July / 20 BELAO011R: may - 

June / 16 CLIf1T BLACK: June - 

Sept. / 25 -plus I Also Playing: 

casinos, festivals THE BLACK 

AOGELS: Support: the Warlocks 

/ 15 / Also Playing: festivals 

THE BLACK CROWES: June -Sept. 

45 Riso Playing: festivals 

THE BLACK KEYS: July -Rug. / 10 

/ Also Playing: festivals BLOC 

PARTY: July -Sept. / 8 ' Also 

Playing: festivals BLODDIE: 

June / 15 -plus CHRIS BOTTI 

[international): may -Rug. 25- 

plus / Also Playing: PACs, fes- 

tivals BOY GEORGE: July -Rug. 

/ 10 -plus CAMILA: June / 15- 

plus CHIMAIRR: Support: De- 

thklok f June -July ' 25-plus 

COHEED ROD CAMBRIA: July - 

Rug. 30 -plus . Also Playing: 

casinos, amphitheaters 
LEOPARD CORED [Europe /north 

America): may -Rug / 45-plus 

BILLY CURRII1GTOfl: June-Sept 

/ 20 -plus / Also Playing: casi- 

nos, fairs, festivals DIERKS 

BEnTLEY:June- Sept. /35 -plus 

/ Primarily fairs am 

DiFRADCO: June -July 1 151 Also 

Playing: festivals MELISSA 

ETHERIDGE: June -Rug / 45- 

plus FEIST (international): 

May-Aug. / 30 / Also Playing 

festivals THE FIERY FUR - 

DACES: Support: Grand Ole 

Party I may -July / 15 î Also 

Playing festivals FLIGHT OF 

THE CODCHOROS: may -June / 

10 -plus IIInCE GILL: Rug. -flou. 

/ 35 -plus / Also Playing: PACs, 

fairs, festivals GORRLS 

BARKLEY [Europe /north Amer- 

ica) June -Rug. / 20 -plus / Also 

Playing: amphitheaters, festi- 
vals THE GO! TERM /CSS: July - 

Aug. / Five -plus JOSE GOfZA- 

LES: June -July / 15 -plus / Also 

Playing: festivals AL GREED: 

May-Sept. / 25 -plus / Also 

Playing: PACs, amphitheaters, 

casinos * HERBIE HROCOCK: 

June -Sept. / TBR / Also Play- 

ing festivals HOOTIE Et THE 

BLOWFISH: Support: Drew 

Davis Band / June -Rug. 130- 
plus / Also Playing: casinos, 

amphitheaters ICE CUBE (Eu- 

rope/florth America). June -July 

/ 30 -plus / Also Playing: festi- 
vals BILLY IDOL: June -Rug / 

20 -plus [VOCABLE/LOS 

HOROSCOPOS DE DURROGO: 

Support: El Gringo i June -Sept. 

/ 40 / Also Playing. casinos, 

arenas ISLRODS: may -June / 
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VENUES AS VERSATILE 

AS ANY SHOW YOU CAN DREAM UP. 

From spectacular stage shows to simple performances, our three arenas can handle them all. 

And with one of the most experienced staffs anywhere and an email blast system that reaches over 

90,000 people, we're sure to be a favorite stop on any tour. 

KENTUCKY 
1-800-618-5151 WWW.KYEXPO.ORG 1r CENOSI 
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3. the summer preview 

25-plus JRGERMEISTER 

MUSIC TOUR: Hatebreed, Type 

0 negative ! Support: 3 Inches 

of Blood / may -June! 45 THE 

KOOKS: Support: the morning 

Benders 'may- June /15 -plus 
KOTTOOMOUTH KH1GS: Sup - 

port: the Expendables. Inso- 

lence, Dirtball /June /10-plus 

MARK KfOPFLER: June -July / 

30 -plus / Also Playing: PACs, 

amphitheaters LADY AnTE- 

BELLUm: May-Aug. / 35 -plus / 
Also Playing: fairs, festivals 

LADYTROf: Support: Datarock / 
May-July / 30 -plus PHIL 

LESH & FRIEDDS: may -Aug. / 

25 i Also Playing: festivals 

LESS THan JAKE /GOLDFIfGER: 

June -July / 20 -plus i Also 

Playing: ballrooms JAMIE 

LIDELL: may -Aug.: 15 -plus 

Also Playing: festivals M.I.A. 

(Europe /north America): may - 

July / 30 -plus STEPHEO MAR - 
LEY: Support: Gully Bank Sound 

J may -June / 25 -plus ! Also 

Playing: festivals MICHAEL 

mcDOnALD: July -Sept. / 15- 

plus IAGRID mICHREls0n: 

Support: Greg Laswell June! 
15 s minDLE55 SELF InDUL- 

GEOCE: may -June ; 30 -plus 

WILLIE fELSOf: June -Sept. I 

40 -plus Also Playinq:casi- 

nos, amphitheaters, festivals 

nVLOn mpGAZInE MUSIC 

TOUR: 

Switches, Be Your Own Pet, the 

Virgins / may -June / 30 -plus 
THE OAK RIDGE BOYS: June - 

Sept.! 40 -plus I Also Playing: 

fairs, festivals DOLLY PAR - 
Ton (Europe /north America): 

may -Aug. / 25 -plus PETER 

MURPHY: June -July / 30 P. 

DIDDY ROD MTV PRESEOT 

mAHInG THE BIM 4 -THE 

TOUR: Danity Kane, DAY26, 

Donnie Klang, Cheri Oennis / 
may -June / 10 PAID DUES 

FESTIVAL Rakim, De La Soul, Hi- 

eroglyphics, Sage Francis, 

Blackalicious, GZA, Little 
Brother, Hide in the Hall, murs E 

9th Wonder, Buckshot of Boot 

Camp Clik / June 14 PARA- 

MORE: July -Sept. i TN THE 

RACOnTEURS: Support: the 

Black Lips I may -June / 15 ! 

Also Playing: festivals RAIL- 

ROAD EARTH: may -Rug. í 30 I 

Also Playing: festivals RAn- 

CID: June -Ruq. / 35 -plus / Also 

Playing: ballrooms RETURf 

TO FOREVER (Europe /north 
America): may -Aug. / 50 RILO 

KILEY: Support: nik Freitas 

may -June / 25 -plus / Also 

Playing: festivals RZR: June - 

July / 20 -plus / Also Playing: 

ballrooms SEA WOLF: May - 

June J 20 -plus KEnnY WAYBE 

SHEPHERD: July -nov. /40-plus 
/ Also Playing: festivals 
SPIRITUALIZED:July- Sept. /30 

Festival 
Fatigue? 
Midlevel Artists Key To 
Lineup Diversity BY RRY WRDDELL 

While there are certainly enough large music festivals 
to create a circuit of sorts, any perceived similarity be- 
tween the festival lineups seems to be overstated at 
this point. 

A sampling of 10 major North American rock fes- 
tivals from a variety of producers actually shows quite 
a bit of diversity in their bookings. 

To gauge the market, Billboard looked at the line- 
ups of Coachella in Indio, Calif.; Bonnaroo in Man- 
chester, Tenn.; Lollapalooza in Chicago; Rothbury in 
Michigan; Pemberton in British Columbia; the Austin 
City Limits Music Festival in Texas (ACL); the Mile 
High Festival in Denver; All Points West in Jersey City, 
N.J.; Outside Lands in San Francisco; and the Virgin 
Music Festival in Baltimore. 

An unofficial survey of these events finds 22 acts 
playing three of the 10 festivals, 11 acts playing 
four of them, three acts playing five of them and 
two acts- Chromeo and Gogol Bordello -playing 
six of the 10. 

The bigger concern is at the top of the bill, where 
exclusivity is hard to find. "Unless you pay a ridicu- 
lous amount of money, you're not going to get an ex- 
clusive on a large act that has a lot of options," says 
Seth Hurwitz, president of I.M.P., which books the 
Virgin Music Festival. 

/ Also Playing: festivals 
SQUEEZE: Aug.-Sept. / 20 -plus 

/ Also Playing: festivals 
STEEL PULSE: may -Aug. / 15- 

plus 1 Also Playing: casinos, 

fairs, festivals STEELY DAB: 

June-Aug. f 30 -plus f Also 

Playing: amphitheaters, festi- 
vals DAVE STEWART: Aug.- 

Sept. /15-plus Donna sum - 
mER: July -Aug. / 30 / Also 

Playing: casinos, PACs, am- 

phitheaters SWERVEDRIVER: 

may -June / l5 -plus / Also 

Playing: festivals MARIA 

TAYLOR: Support: nik Freitas 

June -July / 25 -plus TIESTO: 

May-July / 4D / Also Playing: 

festivals *THE TIfG TIOGS (Eu- 

rope /north America): may -July 

20 -plus I Also Playing: fes- 

tivals TOWER OF POWER: 

May-Sept. / 30 -plus BOB 

WEIR Er RATOOG /GOV'T MULE: 

June -July / TBA / Also Playing: 

festivals AMY WIfEHOUSE: 

July -Pug. / 10 / Also Playing: 

amphitheaters KELLER 

WILLIAMS: Support: Yonder 

mountain String Band / June - 

Pug. / 20 -plus / Also Playing: 

festivals TRISHA YEARWOOD: 

Support: Lori McKenna /June - 
Aug. /10 

in THE ILICH GOOD CHAR- 

LOTTE /BOYS LIKE GIRLS 

LORETTALYnn 

FESTIVALS 
Rothbury Festival 
Dave Matthews Band, Widespread Panic, John 
Mayer, Snoop Dogg, 311, Phil Lesh & Friends, Mod- 
est Mouse, Primus, Gov't Mule, Thievery Corpora- 
tion, the Black Keys July 3 -6 Double JJ 
Ranch, Rothbury, Mich. 
When it comes to new large -scale music festivals 
sprouting up stateside this year, Rothbury Festi- 
val event producer Jeremy Stein, a partner with 
Madison House Presents, says, "The more the 
merrier. We here in the U.S. have been deeply 
stuck in the shed touring model for decades, while 
the rest of the world has been developing festi- 
vals." When lining up talent for the inaugural fes- 
tival, Stein strayed from booking 100 -plus bands 
and focused more on quality than quantity. "Also 
very important in our booking process was the 
idea that with fewer bands on the bill we would be 
able to give bands longer set times," he says. Or- 
ganizers Madison House Presents and AEG Live 
also established the Rothbury Think Tank, which 
will foster discussions and seminars about climate 
change and clean energy solutions. "Sustainabil- 
ity is the Rothbury mission," Stein says. The 
event's setting at Double JJ Ranch is located about 
three hours northwest of Detroit. 

For example, Jack Johnson is playing five of the 
10; Radiohead, Tom Petty and My Morning Jacket 
are performing at three each. "I think at some point 
we may be cannibalizing ourselves as an industry, 
that there may be too many festivals with a lot of the 
same talent at the top," says Randy Phillips, CEO of 
AEG Live, which this year launched Rothbury, All 
Points West and Mile High, and already has Jazzfest 
and Coachella in its portfolio. 

The lesser -known acts that give events an iden- 
tity and often put a fest over the top for fans, though, 
are less ubiquitous. "There are so many great bands 
now in the midlevel, I think we're all able to get re- 
ally diverse lineups," says Charlie Walker, partner 
in C3 Presents (Lollapalooza, ACL). "I think the 
perception is that there's this huge overlap, but I 

Pemberton Festival 
Coldplay, Tom Petty & the Heartbreakers, Jay -Z, 
Nine Inch Nails, My Morning Jacket, the Tragically 
Hip, Interpol, the Flaming Lips, Death Cab for Cutie 
/1/ July 25 -27 //f Pemberton, British Columbia 
With a number of established music festivals over- 
seas, deciding to launch the Pemberton Festival 
in British Columbia was a no- bramer for promoter 
Live Nation. "We've got 20 of them in Europe, but 
we don't have a multiday destination festival in 
North America," says Shane Bourbonnais, presi- 
dent of touring and business development at Live 
Nation Canada. "It was time to bring the product 
over." The festival is being produced by Live Na- 
tion and Good Boy Productions, a joint venture 
between Coldplay manager Dave Holmes and De- 
peche Mode manager Jonathan Kessler. 

Outside Lands music 
& Arts Festival 
Radiohead, Tom Petty & the Heartbreakers, Jack 
Johnson, Beck, Wilco, Widespread Panic, Primus, 
Manu Chao, Ben Harper Aug. 22 -24 / Golden 
Gate Park, San Francisco 
San Francisco's inaugural Outside Lands (pro- 
duced by Superfly Productions, Another Planet 
Entertainment and Star Hill Presents, in coop- 
eration with the San Francisco Recreation Sc Park 
Department) will be the first music event at 
Golden Gate Park to run past 6 p.m. "That alone 
will be special," Superfly Productions president 
Jonathan Mayers says. With five main perform- 
ance stages, he estimates the fest will draw about 
60,000 concertgoers per day. "We're really trying 
to build an annual tradition in San Francisco," 
he says. 

don't think we're there yet." 
Gogol Bordello definitely has the phone ringing 

with calls from festival buyers, which its agent at- 
tributes to an electrifying live show. "They are un- 
like any other band on the bill, and they instantly 
give a festival a whole new dimension," says Val 
Wolfe, Gogol Bordello's agent at the Agency Group. 
"The enthusiasm from the fans and the dynamic as- 
pects of the music are perfect for the festival setting." 

Another hot band among these 10 fests is Chromeo. 
"I think Chromeo is hot with these festival talent buy- 
ers because people in their markets are raving about 
Chromeo on blogs and reports of the shows are very 
good," band agent Tom Windish says. "That type of 
buzz is what a festival wants. They also have not been 
overplaying any markets, so it's a fresh booking. " 

Gogol Bordello frontman 
EUGENE HUTZ makes 

festivals festive. 

(listed by date): STAGECOACH 

COUfTRY MUSIC FESTIVAL: the 

Judds, the Eagles, Rascal 

Flatts, Tim McGraw, Big E 

Rich, Carrie Underwood, Trisha 

Yearwood, Taylor Swift, 
Gretchen Wilson, Dwight 

Yoakam, John Fogerty, 

Shelby Lynne, Glen Campbell 

! May 2 -4 / Empire Polo Field, 

Indio, Calif. BAMBOOZLE FES- 

TIVAL: Panic at the Disco. 

Snoop Dogg, Jimmy Eat 

World, Coheed and Cambria, 

Paramore, Gym Class Heroes, 

Story of the Year, Alien Ant 

Farm / May 3 -4 / Meadow- 
lands Sports Complex, East 

Rutherford, n.J. SUMMER 

CAMP MUSIC FESTIVAL: Um- 

phrey's McGee, moe., the 
Flaming Lips, the Roots, D.R.R., 

the new Pornographers, Girl 

Talk, the Avett Brothers, Blind 

Melon, STS9, George Clinton 

E Parliament Funkadelic, G. 

Love E Special Sauce, Tea 

Leaf Green, Clutch, Hot But- 
tered Rum / May 23 -25 I 

Three Sisters Park, Chilli- 
cothe, Ill. DETROIT ELEC- 

TROnIC MUSIC FESTIVAL: 

moby, Girl Talk, Carl Craig, the 

Cool Kids, OJ Benny Benassi, 

DJs Mike Grant, Buzz Goree I 

May 24 -26 / Hart Plaza, De- 

troit SASQUATCH MUSIC FES- 
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TIVRL: R.E.T., the Cure, the Flaming 

Lips, Death Cab For Cutie, modest 

mouse, M.I.A., Flight of the Con - 

chords, the flew Pornographers, 

the national / may 24 -26 / Gorge 

Amphitheatre, Quincy, Wash. 

BEST OF THE BEST CRRIBBERO (On- 

CERT: Buju Banton, Beenie Man, Siz- 

zla, Bounty Killer, Barrington Levy, 

machet montano, mavado / may 

25 / Bicentennial Park, Miami 

SOUADSET'08: Atmosphere, Dilated 

Peoples, Aesop Rock with Rob 

Sonic and DJ Big Wiz, Little Brother, 

DJ Babu, Rhettmatic, J -Rocc of the 

World Famous Beat Junkies, 

Brother Ali, Eyedea & Abilities, 

P.0.5 / May 25 / metrodome Park- 

ing Lot, Minneapolis PACHROGR 

LATInO MUSIC FESTIVAL: Hotter Col- 

lective presents Bostich Fussi- 

ble, Grupo Fantasma, Vallejo, Cha- 

ranga Cakewalk, Girt in a Coma, 

manejo Beto / May 31 / Waterloo 

Park, Austin BAMAJRM MUSIC & 

VIRGIn FESTIVRI- CALGARY: Stone 

Temple Pilots, the Tragically Hip, 

the Flaming Lips, Three Days Grace, 

Corb Lund, Face to Face, the Dudes, 

Pride Tiger / June 21 -22 / Fort Cal- 

gary, Calgary, Alberta SLED i5LRfD 

FESTIVAL Wire, Jose Gonzalez, moq- 

wai, Gutter Twins, Of Montreal, 

Deerhunter, no Rqe, Orive-8y Truck- 

ers / June 25 -28 ; Calgary, Alberta 

MILWAUKEE SUMMERFEST: Stevie 

Wonder, Rush, Steve Miller Band, 

Rascal Flatts, Alicia Heys, John 

Mayer, Tim McGraw, Tom Petty E, 

the Heartbreakers, the Jonas Broth- 

ers / June 26 -July 6 / Marcus Am- 

phitheater, Milwaukee GLRSTOn- 

BURY FESTIVAL: Editors, the Gossip, 

Jay -Z, manu Chao, the Raconteurs, 

James Blunt, Crowded House, the 

Verve, Goldfrapp, John Mayer, Panic 

at the Disco, Massive Attack / June 

27 -29 / Worthy Farm. Pilton, Eng- 

land CISCO OTTAWA BLUESFEST: 

James Taylor. Feist, Donna Summer, 

ARTS FESTIVAL: Lynyrd Skynyrd, 

Hank Williams Jr., Trace Adkins, ZZ 

Top, Little Big Town, Randy Owen, 

Cherryholmes, Railroad Earth, Yon- 

der Mountain String Band, Gov't 

Mule / June 5 -7 / Enterprise, Ala. 

CRIA MUSIC FESTIVAL: Rodney 

Atkins, Faith Hill, Alan Jackson, 

Jewel, Lady Antebellum, Miranda 

Lambert, Hellie Pickier, Sugarland, 

Taylor Swift, Josh Turner, Carrie Un- 

derwood, Dwight Yoakam / June 

5 -8 / downtown nashville BOn- 

mRR00 music & ARTS FESTIVAL: 

metallica, Pearl Jam, Hanye West, 

Willie nelson, Jack Johnson, my 

Morning Jacket, the Allman Broth- 

ers Band, B.B. king, M.I.R., Drive -By 

Truckers, Phil Lesh & Friends, Death 

Cab for Cutie, Vampire Weekend, 

the Raconteurs, Robert Plant and 

Alison Krauss / June 12 -15 J Man- 

chester, Tenn. PLAYBOY JAll FES- 

TIVAL: Herbie Hancock, Al Jarreau, 

Tower of Power, Heb' Mo', the 

James Moody Quartet, Roy Har- 

grove Big Band, Ryan Shaw / June 

14 -15 / Hollywood Bowl, Los Ange- 

les TELLURIDE BLUEGRASS FESTI- 

VAL: Ryan Adams E, the Cardinals, 

Ani Difranco, the Frames, Arlo 

Guthrie, the Swell Season. Béla 

Fleck, the Del mcCoury Band, 

Solomon Burke /June 19 -22 / Tel- 

luride Town Park, Telluride, Colo. 

Heb' mo', Stars, Taj Mahal, Akon, 

Steely Dan, Plain White T's, the Black 

Crowes, Alice Smith, Wyclef Jean, 

Ladytron, Or. John. Brian Wilson, Fer - 

qie /July 3 -13 / Lebreton Flats Park, 

Ottawa ,n ESSEOCE MUSIC FESTIVAL: 

Hanye West, Chris Brown, Mary J. 

Blige,Jill Scott, Morris Day, the Time 

/ July 4 -6 / Louisiana Superdome, 

new Orleans ROCKLRHOMR: War- 

rant (featuring Jani Lane), Bret 

Michaels, L.A. Guns (featuring Tracii 

Guns), Enuff Z'nuff, Cinderella, flight 

Ranger, Tesla / July 10 -13 / Pryor, 

Okla. SOUTH TEXAS ROCH FEST: 

Queensrÿche, Skid Row, Pretty Boy 

Floyd, Tesla, Dokken, LA. Guns, Faster 

Pussycat, Helix, Ozz Knozz, the Godz, 

Firehouse, Jacky! I July 11 -13 / 

Boerne, Texas ALL GOOD MUSIC 

FESTIVAL Phil Lesh Et Friends, Wide- 

spread Panic, Govt Mule, Michael 

Franti E, Spearhead, Derek Trucks E, 

Susan Tedeschi / July 11 -13 / Mar - 

vin's Mountaintop, Masontown, 

W.Va. EDGEFEST: Stone Temple Pi- 

lots, Linkin Park, Sam Roberts Band, 

the Bravery, Ashes Divide, Attack in 

Black, Arkells, the Coast, Creature, 

the Flatliners, Hostage Life, Mod - 

ernboys Moderngirls, the Stereo - 

hoax, Sweet Thing, USS / July 12 / 

Oownsview Park, Toronto PITCH- 

FORK MUSIC FESTIVAL: Dinosaur Jr., 

Jarvis Cocker, Ghost and Rae, mis- 

sion of Burma, Animal Collective, 

Spiritualized, fTl. Ward, Vampire 

Weekend, F! / July 18 -20 i Union 

Park, Chicago RULE HIGH MUSIC 

FESTIVAL: Dave Matthews Band, 

Tom Petty Et the Heartbreakers. 

John Mayer, the Black Crowes, O.R.R., 

Michael Franti E! Spearhead í July 

19 -20 / Dick's Sporting Goods Park, 

Commerce City, Colo. 10,000 LAKES 

FESTIVAL: Phil Lesh & Friends, the 

Flaming Lips, Michael Franti Er 

Spearhead, George Clinton E, Par- 

liament Funkadelic, Leftover 

Salmon, Slightly Stoopid / July 23- 

26 / Soo Pass Ranch, Detroit Lakes, 

Minn. CAPITOL HILL BLOCK PARTY: 

Vampire Weekend, Les Savy Fav, the 

Hold Steady, Girl Talk, Chromeo, 

Kimya Dawson, the Dodos, U.S.E., Jay 

Reatard, Darker my Love, Akimbo 

July 25 -26 / Capitol Hill, Seattle 

GRTHERInG OF THE VIBES: Phil Lesh 

E, Friends, the Black Crowes, Sam 

Bush Band, Derek Trucks E, Susan 

Tedeschi, the neville Brothers. 

Zappa Plays Zappa /July 31 -Rug. 3 

Seaside Park LOLLAPALOOZA: Ra- 

diohead, Rage Against the Machine, 

nine Inch flails, Hanye West I Pug.1- 

3 J Grant Park, Chicago nEWPORT 

FOLK FESTIVAL: Jimmy Buffett, the 

Black Crowes, Cat Power, Jakob 

Dylan, the Rvett Brothers, Levan 

Helm, She E, Him, Calexico / Aug. l -3 

/ Fort Adams State Park, newport, 

R.I. RLL POIRTS WEST MUSIC & ARTS 

FESTIVAL: Radiohead, Jack Johnson. 

Underworld, kings of Leon, Cat 

Power, the Roots, the flew Pornog- 

raphers, Girl Talk / Aug. 8 -10 / Lib- 

erty State Park, Jersey City, n.J. 

SUMMER Sonic: Coldplay, the Verve, 

the Sex Pistols, the Prodigy, Alicia 

Keys, Fatboy Slim, Paul Weller, Devo, 

the Jesus and Mary Chain, Panic at 

the Disco, new Found Glory / Aug. 9- 

10 / Japan VIRGIn MOBILE FESTI- 

VAL: Foo Fighters, Jack Johnson. 

Kanye West, nine Inch flails. Stone 

Temple Pilots / Aug. 9 -10 / Pimlico 

Race Course, Baltimore RERDInG 

Ano LEEDS FESTIVALS: Rage Against 

the Machine, metallica, the Killers 

/ Aug. 22 -24 ! Alternates between 

the two U.K. sites BUMBERSHOOT 

MUSIC & ARTS FESTIVAL: Beck. 

Stone Temple Pilots, Lucinda 

Williams, neko Case, Ingrid Michael- 

son, Jakob Dylan, Del Tha Funky 

Homosapien / Aug. 30 -Sept. l / City 

Center, Seattle VIRGIn FESTIVAL - 

TOROnTO: Foo Fighters, Oasis, Bloc 

Party, Wintersleep, Constantines, 

Spiritualized, Paul Weller, Stereo - 

phonics, the Weakerthans, the Pi- 

geon Detectives / Sept. 6 -7 

Toronto Island Park RUSTIn CITY 

LIMITS MUSIC FESTIVAL: Foo Fight- 

ers, Robert Plant and Alison 

Krauss, Beck, manu Chao, John 

Fogerty, David Byrne, the Racon- 

teurs, the Mars Volta, Gnarls 

Barkley, Conor Oberst h the mys- 

tic Valley Band / Sept. 26 -28 / 
Zither Park, Austin 
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West Virginia 
Wild and Wonderfi -rl 

Charleston, West Virginia is still one of America's 
lowest -cost, second -tier cities. Charleston Civic Center is the 

premier entertainment venue in West Virginia. 

Target West Virginia! 

3,400 -seat 
Auditorium 

13,500 -seat 
Coliseum 

West Virginia's largest 
entertainment venue 

750 -seat 
Theater 

1-64,1-77 and 1 -79 
converge in Charleston 

85,000 sf 
Class A exhibit space 

Charleston 
Civic Center 

Coliseum O Municipal Auditorium O Little Theater 

www.charlestonwvciviccenter.com 304.345.1500 
john. robertson @charlestonwvciviccenter.com 

thinking online 
music cou rs 

t with forward- continuing education 

adapt gerkleernusic, the 
Learn to 

rams from Music. 

and programs o 

division of Berklee 
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Come play 
in our house! 
Frederick P. Rose Hall is perfect 
for dance, theater, opera, benefits, 
conferences, product launches 
and corporate events. 

Centrally located in Columbus Circle, 
our two versatile theaters, soaring 
atrium, full- service catering 
and intimate jazz club ensure 
a spectacular event. 

For more information: 
212 -258 -9536 
booking jalc.org 
www.jalc.org /booking 

The Allen Room 
425+ seats with 
the Manhattan 
skyline as its 
backdrop. Rose Theater 

1200+ seats and 
one of the world's 
most acoustically 
versatile concert 
venues. 

1 

Ow I 
Frederick P. Rose Hall, Home of Jazz at Lincoln Center 
Broadway at 60th Street 

. . .. 
' 

11:11remer . 

would like to thank the following artists, 
promoters and friends for supporting our 
nationwide voter registration campaign: 

3ality Digital Entertainment 10K Lakes Festival AEG Air Traffic Control ALO 
All Good Music Festival Allman Brothers Band Trey Anastasio Angelique Kidjo 
Arca Foundation Assembly of Dust Bama Works Bela Fleck 8. the Flecktones 

Billboard Bittersweet Creations Blues Traveler Bonnaroo Bourne Media 
Bruce Kieloch and Associates Camp Bisco CIRCLE Concerts4Charity 

Concrete Planet Conscious Alliance ConsiderltDan Crosby, Stills & Nash 
DJ Logic Dark Star Orchestra Dave Matthews Band Declare Yourself 

Derek Trucks Band The Disco Biscuits Drowning Creek The Duo Echo Project 
Fair Elections Legal Network Farm Aid Foo Fighters Fox Theater Galactic 
Gathering of the Vibes Gov't Mule Guster HBO Hard Head Management 
High Sierra Music Festival iClips Jack Johnson Jakprints Jambands.com 

JamBase Jamcruise Keller Williams Langerado LEBO 
Leftover Salmon Les Claypool and Primus Live Nation Lyrics Born MMW 
Madison House Magic Hat Brewery Maroon 5 Meatcamp Megadeth 
Metropolitan Entertainment Michael Franti & Spearhead Mickey Hart 

Mike Gordon moe. moe.down Mountain Jam MusicMatters 
My Morning Jacket New Voters Project North Mississippi Allstars NYPIRG O.A.R. 
Paradigm Agency Patagonia Particle Pepper Perpetual Groove Phantasy Tour 

Phil Lesh & Friends Jim Pollock RatDog Red Light Management Relix Reverb 
Rex Foundation Robert Randolph Rock the Earth Rock the Vote 

Rothbury Festival Ryan Montbleau Band SCI Fidelity STS9 Santana 
Simon Equity Partners Sirius Satellite Radio Slightly Stoopid Steve Kimock 

Summer Camp Festival Superfly Presents SXSW Tea Leaf Green Time Inc. 
Twylyte Design Umphrey's McGee Virgin Festival Voice Media Wakarusa 

Wear Your Music Wilco Yonder Mountain String Band Zenbu Media 

Experience true freedom. Vote. 
www.HeadCount.org 

Sp the summer preview 

Top Five Treks To See 
While all the attention is focused on the superstar megatreks, there are always some tours that 
rise up and makes a lasting impression. These "sleeper" tours can take place at any level, indoors 
or out, clubs, arenas, theaters, ballrooms or amphitheaters. Basically, we're talking about tours 
somewhat under mainstream radar in the spring that, come August, will be ubiquitous in the 
blogosphere and in the shared consciousness of the live -music fan universe. 

By their very nature they're difficult to predict, but we'll make a run at it here. 

R.E.M. 
A revitalized R.E.M. is enjoying its best ticket 
sales in years in the wake of the band's well -re- 
ceived "Accelerate" album. With 
Modest Mouse and the Na- 
tional supporting in North 
America, the tour, which began 
Memorial Day weekend in Van- 
couver, plays a wide range of ven- 
ues before heading to Europe. 
Early signs point to big success. 

"Our first -day sales were better 
than what we ended up with on 
the last tour," R.E.M.'s longtime 
agent Buck Williams says. 
"There's a lot going on sale right now, and we're 
[at] 8,000- 12,000 tickets almost everywhere." 

Asked why the uptick, Williams credits the 
new record and renewed vigor from the band. 
"They've gotten substantial airplay, and we 
haven't been getting that in the U.S.," Williams 
says. "The band is proud of this record and 
they're playing a lot of it on tour." 

Promoters have noticed the band's enthusi- 
asm. "People are excited about R.E.M. because 
R.E.M. is excited about R.E.M," says indie pro- 
moter Seth Hurwitz, who has R.E.M. booked 
June 11 at the Merriweather Post Pavilion in 
Columbia, Md. 

Williams says the band will return to North 
America in the fall for more shows, including 
New Orleans' Voodoo Fest in October. 

Weiner at Paradigm stresses that the tour is more 
fully realized than simply Krauss and Plant. "The 
album is more than a 'project' or 'collaboration,' " 

Weiner says. "They are a band, and 
hopefully will want to record again 
and continue touring." 

After U.K. /European dates in 
May, the tour returns to U.S. soil 
in June for more arenas, theaters, 
amphitheaters and Bonnaroo. The 
first leg ofthe tour wraps July 19 in 
Nashville, but now it looks like it 
will continue. "Plant /Krauss have 
confirmed two festivals between 
late September and October, and I 

hope they will consider others," Weiner says. 

The 
oad 
WADDELL 

Th ill Season 
The Swell Season concept -Irish singer/song- 
NA r 1 1 0 1 Glen Hansard and Czech singer /pianist 
Marketa I rg ova -initially was born from a 2006 
album, later capturing a broad audience via the 
2007 film "Once." (The duo won this year's best 
song Academy Award for "Falling Slowly. ") This 
unlikely combination has been booked into such 
major festivals as Coachella and Bonnaroo and 
selling tickets on its own at the theater level. 

Hurwitz says Swell Season sold out Balti- 
more's Meyerhoff Symphony Hall for May 17 
at 2,300 seats in three days. "We've always done 
real well with the movie stuff [like "O Brother, 
Where Art Thou ? "] and 'Buena Vista Social 
Club,' " he says. "People feel it's something spe- 
cial and temporary they can only catch now." 

Ali Hedrick is the Swell Season's responsi- 
ble agent at the Agency Group and says the act 
will wrap up its current run in June, then will 
go back out around the Austin City Limits Fes- 
tival in September, including two nights at the 
Greek Theatre in Los Angeles. 

Robert Plant And 
Alison Krauss 
Another one of those "catch it while you can" 
tours is the pairing of Led Zeppelin frontman 
Robert Plant with bluegrass darling Alison 
Krauss, a combination that led to the popular 
"Raising Sand" album last year. 

The pair began headlining theaters and are- 
nas in April at a sellout pace, and agent Dan 

Coheed And Cambria 
While prog rock act Coheed and Cambria has 
been mesmerizing fans in one configuration or 
another for more than a decade, it continues to 
build an audience and gain momentum. 

The act is playing festivals, ballrooms and the- 
aters before heading overseas for a European fes- 
tival run in June. "They are incredibly gifted 
musicians, who can write great songs and really 
deliver that arena -level rock sound their audience 
is thirsty for," says Kirk Sommer, the band's agent 
at William Morris. "The team is working very dili- 
gently to break new ground, expose them to new 
masses and grow them out of the large theater/ 
small hall business they are accustomed to." 

The band will perform at A -level festivals in 
Europe in June and then will headline at Sum - 
merstage in Milwaukee upon return. And the 
group's agent hints at something big to come. 
"The rest ofour summer plans will be determined 
shortly, as we are planning something very spe- 
cial for our fans in the fall," Sommer says. 

3 Doors Down, 
Stain! And Hinder 
It's a "mu,i it and potatoes" rock bill built for sum- 
mer. 3 Doors Down. Staind and Hinder will 
begin July 8 in St. Louis and wrap Sept. 9 in West 
Palm Beach, Fla., as one of Live Nation's stur- 
diest rock packages of the summer. Boasting 
three acts with headlining experience on the 
bill, tickets are still priced at $45 -$75 in the sheds, 
with all lawn tickets at $25. 

All three acts are booked by Ken Fermag I i c h 

at the Agency Group. Wrigley's Extra Fruit Sen- 
sation gum will sponsor the tour, adding some 
useful promotional juice. The show is part of 
Live Nation's successful four -pack lawn promo- 
tion at most sheds, with four tickets for the price 
of three. At about 40 shows, if this tour takes off, 
it could well be a top 25 contender. 

"Our promoters have been working with 3 

Doors Down since 2000," Live Nation senior VP 
of amphitheater and arena programming Ryan 
McElrath says. "They never fail to deliver an 
incredible live show to their fans." 

For 24/7 touring news 
.biz and analysis, see 

billboard.biz /touring 
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4, 

BILLBOARD TOURING CONFERENCE 

managers, venue operators, sponsors, digital music executives, 
merchandising companies and production professionals to 

THIS PREMIER CONCERT INDUSTRY EVENT FEATURES: 

Keynote Intery ews w 

Panel Sessions on the Latest Trends in Digital Marketin , T. e 

Development/Management and MORE 

Networking Cocktail Receptions 

s Intimate Roundtable Discussions on Key Industry Issues 

THE BILLBOARD TOURING AWARDS - Honoring the I 

Top Artists, Venues and Professionals of the Year 

1 

Registration: 646.654.4643 
Sponsorships: 646.654.4648 WWIA/ illlsoarolEvents.00m Roosevelt Hotel: 212.661.9600 V V. 
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the summer preview 

Or Tour De Farce? The Coming 
Months Will Determine 

The Health Of The Live Market 
By Ray Waddell 

Some of the most solid names in the touring 
business will be out this summer; the industry is 

hopeful that dollars and attendance will rebound 
from double -digit decreases in 2007.91 With some 

70% of all touring activity, summer is make -or- 
break time for the live business, now the primary 

revenue generator for acts and the music industry 
alike. And the summer of 2008 will showcase a 

changing landscape, particularly in forth America, 
where a burgeoning major -festival scene, an 

amphitheater business seeking revitalization, a 

vibrant small -venue circuit and a tight economy 
will all play critical roles. 91 On the positive side, a 

roster of all -stars and promising rookies will climb 
on tour buses this summer. But, given the strength 
of the touring schedule, if a rebound doesn't take 

place, the implications would not be good. 

On paper, it's a sellout summer: Tom Petty, Jimmy 
Buffett, Dave Matthews Band, the Eagles, Neil Dia- 
mond, Coldplay, the Police, Bon Jovi, Bruce Spring - 
steen, Eric Clapton, Radiohead, Celine Dion, Rod 
Stewart, Kenny Chesney, Tim McGraw, Rascal Flatts 
and Toby Keith are only a few of the acts touring this 
summer (see list, page 32). 

Festival lineups are exploding with big -name talent 
and showcasing a promising crop of newcomers. Live 
Nation promoters are touting the best amphitheater 
summer in years, AEG Live is bullish on its offerings 
in a wide range of venues, and the live business in Canada 
and Europe has been solid as a rock for several years. 

"Not taking into account what's happening with the 
economy and the effect it's going to have, it's starting 
to feel like it should be a good summer," AEG Live CEO 
Randy Phillips says. "There are a lot of great acts out, 
and certainly for the festival business there's a ton of 
great headliners." 

So will it all be enough to reverse last year's double - 
digit decline in dollars and attendance? Many of those 
who make their living in this business believe it will be, 
but are predictable in their cautious optimism. 

"It looks like it should be a good summer," C3 Pre- 
sents partner Charlie Walker says. "The amphitheaters 
look strong, there's some great stuff playing arenas, so 
generally it looks pretty healthy." 

Of course, springtime optimism in many cases turns 
to autumn teeth -grinding. "We'll see how it shakes out 
at the end of the year," Walker says. "We all do pretty well 
at the beginning of the year, but around October it gets 
harder to sell tickets. So far, so good." 

Shed Survival 
Nothing will tell the tale of summer '08 like the am- 
phitheater season, and Live Nation is high on it. "I be- 
lieve it's the summer of dreams," says Jason Garner, 
CEO of North American music for Live Nation, the 
world's largest promoter. "It's that summer we're all 
going to look back on and say, `What a magical am- 
phitheater year 2008 was.' I'm not a cheerleader, but 
we're pretty darn excited about the year." 

The lineup represents an opportunity for the am- 
phitheater as a venue to reclaim favor with the North 
American concertgoer. With more than 40 sheds in 
its portfolio, Live Nation owns and /or operates the 
vast majority of these venues. 

Even so, the company says it produces just as many 
arena shows (1,000) as amphitheater shows, along 
with about 6,000 shows annually in smaller venues. 
Still, it's widely considered that much of Live Nation's 
success in a given year -or lack thereof -hinges on 
the sheds. 

In general, amphitheater concert attendance has 

TÓ KEITH and -friends 
were among the perform4ts 

at Country Music Radio's 
Music City Jam at the 

Nashville Convention Center. 
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declined in recent years, posting a year- over -year in- 

crease in attendance and gross just once in the past 
five years- 2006's record -breaking touring year, ac- 

cording to Billboard Boxscore. The decline has been 
steady; average per -show attendance for amphithe- 
aters was 7,741 in 2007, compared with 9,325 in 1998. 

Most amphitheaters have a capacity of 15,000 or 

more, and when the profitability of shows for Live Na- 

tion owes much to per capita spending on ancillary 
spending, a 2,000 -plus reduction in heads is more 
than meaningful. 

With only one -third of their capacity in the more 
valuable reserved seating category, sheds' gross poten- 
tial is lower than in arenas, so the promoter must pay 

a higher guarantee or percentage of ticket sales to en- 

tice upper -echelon acts to play these venues. Profitabil- 
ity in this razor -thin margin largely depends on traffic. 

But right now, optimism reigns supreme in the Live 

Nation camp, even if its public company status pre- 
vents it from predicting a profitable year. The company 
claims to have streamlined operations at sheds to make 
them more efficient, and Garner says 2007 was the 
best year in several for Live Nation amphitheaters. 

Even with this list of talent, much depends on the 
deals Live Nation has struck and the resulting ticket 
prices. But Garner is more than optimistic. "There are 
some hallowed names on that list and it's an honor to 

be hosting them," he says. When you look at that list, 
you see some regular touring artists that are out there, 
and there's also a group of artists who clearly looks 
like they woke up and said, 'I want to go out and play 
for my fans,' put a short run together, booked some 
amphitheaters and festivals, and came out and de- 

cided to play." 
Others are less enthusiastic, or perhaps more re- 

alistic. "The summer business has pretty much set- 

tied into a predictable pattern and if that's what your 
expectations are, you deal with it accordingly," says 

independent promoter Seth Hurwitz, whose I.M.P. 
in Washington, D.C., books and operates the Merri- 
weather Post Pavilion in Columbia, Md. "It's not a 

boom summer, it's not a bust summer, it's just the 
same old thing: The shows that are supposed to do 

well do well and the ones that aren't don't." 
Previous Live Nation incarnations SFX and Clear 

Channel Entertainment adopted what critics called a 

"buy anything that moves" posture in locking up the 
summer business, cramming amphitheater seasons 
with 30 -plus shows and drawing criticism for saturat- 
ing the market and putting some acts in venues too 
big for their drawing power. That strategy has changed, 
Garner says. 

"Last year we started the process of trying to be more 
selective, trying to make sure if we were going to reach 
for a smaller show that wasn't going to sell the major- 
ity of the capacity of the amphitheater, we were very 

careful on the deal- making of those shows," Garner 
says. "Nothing's changed. We're continuing to be se- 

SHEDDIfG 
f UMBERS 

Attendance, Gross 
Trending Down At 

Amphitheaters 

STEPHEN MALKMUS & 
THE JICKS take the 
stage during the second 
day of the 2008 
Coachella Valley Music 
and Arts Festival, held 
April 25 -27 at the Empire 
Polo Field in Indio, Calif. 

lective, smart and prudent about the way we're pro- 

gramming our amphitheaters." 
As a result, show counts were down by more than 

100 for the overall shed business, probably more so 

for Live Nation sheds, and the industry took notice. 
"As much as I hate to give them any credit, I think the 
Live Nation edict of doing less shows has definitely 
helped us all," Hurwitz says. 

The quality of artists touring could reverse that 
trend slightly in 2008, Garner says. "Whereas last 
year there was a handful of superstar artists on an 
amphitheater calendar, this year it's much larger than 
that," he says. "Show count is a market -by- market 
thing, but clearly on that core 20 shows per venue, 
we certainly have a lot more superstars in that 20 

than we would have last year." 
Merriweather will host a similar number of shows 

as last year, Hurwitz says. "I never judge it by the num- 
ber of shows, I judge it by how each show is doing," 
he says. "I'd rather have 10 shows that sell out than 20 

that do half that. The days of getting away with simply 

booking a bunch of shows are long, long gone." 

YEAR 

2003 
NUMBER OF SHOWS 

1,912 

GROSS 

$535,362,446 
ATTENDANCE (AVG. PER SHO W) 

15,514,927 (8,114) 

2004 1,645 $493,392,641 13,579,726 (8,255) 

2005 1,693 $482,870,667 13,201,206 (7,797) 

2006 1,719 $541,326,022 14,199,275 (8,260) 

2007 1,602 $475,814,359 12,401,741 (7,741) 

10 Years Ago 
YEAR NUMBEROFSHOWS GROSS ATTENDAN(E(AVG.PERSHOW) 

1998 1,287 

SOURCE, Billboard Boxscore 

$322,205,669 12,001,496 (9,325) 
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the summer preview 

Are Fests The flew Sheds? 
What will really change the summer landscape in 2008 
is the explosion of new festivals, a trend that began ear- 
lier in the millennium with the huge success of the 
Coachella (Indio, Calif.) and Bonnaroo (Manchester, 
Tenn.) events and resulted in the announcement of more 
than a dozen major lineups since. 

The trend is providing a wealth of options for artists, 
particularly on the developmental side of the business. 
But major headliners are also taking advantage of the op- 
portunity (see story, page 35). 

"The festival circuit is the new amphitheater circuit," 
Hurwitz says. "The big, big acts have somewhere to 
play besides amphitheaters that is not as challenging 
as a stadium." 

Garner does not see a festival circuit replacing a shed 
circuit. "What we're seeing is artists picking and choos- 
ing great plays," he says. "What artists are doing is look- 
ing at the entire U.S., saying, 'I'll play two or three festivals, 
15 -18 amphitheaters and have a nice little tour.' " 

"Bands can go out and pick their spots," says C3 Pre- 
sents' Walker, whose company produces Lollapalooza in 
Chicago and the Austin City Limits Music Festival in 
Austin. "If an act is strong in some markets, they can go 
headline shows. If there is a weaker area of the country 
where maybe they're not as strong, they can pick up a fes- 
tival and maybe grow some new fans." 

Phillips says that theory is fine if it works out geograph- 
ically. "That's easier said than done, because you're mak- 
ing the assumption in the weaker markets that there's 
actually a festival to replace the headlining date," he says. 

AEG Live, Live Nation's closest rival, is producing 2008 
concerts and tours by Neil Diamond, Celine Dion, Bon 
Jovi, Kenny Chesney, the Eagles and others. The sub- 
sidiary of sports and entertainment firm Anschutz En- 
tertainment Group subscribes primarily to an indoor 
venue model, except for its role in such festivals as the 
New Orleans Jazz Sc. Heritage Festival and Coachella. This 
year the company launched three new major festivals in 
Rothbury (Michigan), Mile High (Denver) and All Points 
West (Jersey City, N.J.). For its part, Live Nation launched 
only one, Pemberton in Western Canada. 

"One of the reasons why Live Nation has been late to 
the party in the North American festival business is be- 
cause their promoters who oversee the amphitheaters have 
been reluctant to use up as many headlining acts as it takes 
to put a festival together," Phillips says. "So in that regard, 
[the growth of the festival business] has been an issue." 

Whether a festival play hurts a stand -alone perform- 
ance in a market depends on who you're asking. "In some 

WIRED in 
Top Online 

Resources For 
Touring Artists 

And Their 
Handlers 

The Nokia Theatre is part of an 
ambitious overhaul of downtown 
Los Angeles. Eventually it will be 
part of a complex that includes the 
Grammy museum, nightclubs and 
restaurants. 

'At the 
end of the 

day ou 
endyu 

with the 
right tour 

for the 
artist.' 

-JASON GARNEN, 
LIVE NATION 

Before The Show 
Several sites and services have emerged 
to help take the guesswork out of where 
acts should schedule their concerts. 

Lets members request that a band tour 
their city, allowing artists to see which 
cities have the highest demand. 

Added a feature that details when and 
where videos are watched the most so 
artists and managers can target areas 
with the most views. 

Displays when artists in users' digital li- 
braries are coming to 
town, as well as which 
other members are 
planning to attend. In- 

cludes links to Ticket - 
master to buy tickets. 

markets an artist will view it as an 'either /or' scenario, 
but the good news is we own over 40 amphitheaters," 
Garner says. "It's about the right play for the market at 
the right time. There's enough business to go around for 
everybody, and this summer is proving there is the right 
mix of festivals and amphitheaters. And in a market where 
neither exists, the artist can play an arena, and at the end 
of the day you end up with the right tour for the artist." 

While all types of venues compete for headliners, 
when it comes to acts and consumers, choice is good. 
"If you're a broad -based music fan, clearly the festival 
offers you a better value if you want to go knock down 
30 bands in a weekend or however many you can squeeze 
in and watch," Walker says. "That's definitely the best 
way to go as far as the economics work." 

Europe 
Festivals have long been the driving force of the sum- 
mer live business in Europe, where no structured am- 
phitheater network exists. During summer in Europe, 
the festival is king. 

Herman Schueremans, president of Live Nation's 
Belgium operation and overseer of Euro fests, says fes- 
tivals do well because they satisfy a variety of needs, in- 
cluding value to consumer and big audiences for artists. 
He says the four -day Rock Werchter festival July 3 -6 in 
Werchter, Belgium, is headed to yet another sellout with 
Chemical Brothers, Lenny Kravitz, R.E.M., Mika, Jay - 
Z, Ben Harper, Kings of Leon, Gnarls Barkley, the Racon- 
teurs, Beck, Grinderman and others. 

Often for major headlining acts that play arenas or 
amphitheaters in the States -the Police, Bon Jovi and 
Bruce Springsteen & the E Street Band among them 
this year- stadiums are sellouts in Europe. 

Such is the case in Scandinavia, which is primed for 

A tool built with partner AdBrite that 
recommends the most relevant Web 
sites, blogs and social networks to ad- 
vertise concerts. 

Sends a text message to any subscriber 
buying ringtones or other mobile con- 
tent of participating artists with a link 
to win a free ticket to the show, sent 
via mobile ticketing. 

Provides mobile ticket services that 
combine sending unique codes to mo- 
bile phones with a special reader in- 

stalled at the venue. 

a "fantastic summer," according to Thomas Johans- 
son, Stockholm -based chairman of international music 
for Live Nation. 

Iron Maiden stadium dates will move 230,000 tick- 
ets, according to Johansson, and Springsteen sold out 
280,000 tickets to six stadium shows in an hour. Metal - 
lica sold out at 22,000 tickets in Bergen, Norway. "That's 
a record for that city," Johansson says. "Bergen is 1,100 
years old, so that's a good record." 

The region is also enjoying big sales with Celine Dion, 
Foo Fighters, Rod Stewart, Jay -Z, John Fogerty, Mark 
Knopfler, Bob Dylan and the Eagles. 

Asked if the weakened American dollar had an im- 
pact on the European live business, Schueremans 
replies, "Yes, all Americans want to tour Europe too 
soon and too often." The Belgium -based promoter says 
he's seeing the "first signs of an overheated market." 

"We keep telling managers and agents that ticket prices 
can't keep growing," Schueremans says. "We should 
freeze them now in order to keep our market healthy." 

Smaller Venues 
Among the major promoters, smaller venues have expe- 
rienced a similar, if quieter, boom as festivals. AEG Live 
has focused on more intimate venues like its Nokia rooms 
in New York and Los Angeles, and Live Nation has kept 
on expanding its Fillmore and House of Blues brands. 

"That continues to be a growing segment for both us 
and the industry," Garner says. "People get exposed to 
more and more music in these venues, there are more 
and more bands that can sell out that 1,000- to 3,000 - 
capacity space, and we're certainly dedicated to it." 

Hurwitz, who owns the 9:30 Club in Washington, 
D.C., says, "The club business is still good, but it's not 
packed to the brim like it once was. Shows that used to 
sell out are now doing 900 out of 1,200, which is noth- 
ing to complain about. But it's not going berserk like it 
was there for a while. I wouldn't call it suffering, but the 
public certainly picks and chooses a little more." 

For the industry at large, the wild card remains the 
economy. "I read the paper, I understand the economy's 
not in the best shape," C3's Walker says. "I just drove by 
a gas station and saw that price, but it hasn't translated 
into a lack of attendance for us yet." 

So, while there are a wealth of blockbuster acts on the 
road, blockbuster ticket prices may be hard to swallow 
in an iffy economy. And if the touring industry suffers 
another decline in attendance and dollars, artists and 
the business will have to re- examine the concert stage's 
status as music's golden goose. 

During The Show /Tour 
While a band is on tour, and sometimes 
even onstage, these sites and services 
help artists and fans communicate. 

Members share mobile -phone photos 
and Twitter updates while at the show 
for others to see. Also partners with 
events like Coachella to host live cover- 
age, news and video. 

Members select the upcoming show 
scheduled for their area and submit the 
songs they hope to hear while there. 

Manages text -messaging campaigns for 
concerts, including performance sched- 
ules, promotions, news updates and, in 

some cases, a vote for the encore. 

After The Show 
Check out what you missed. These 
companies offer rebroadcasts. 

Rebroadcasts 
sets from 
such events 
as Coachella 
and the New 
Orleans Jazz 

& Heritage Festival. Investing heavily 
in search advertising to link fans seek- 
ing artist information to related Blue 
Room content. 

Webcasts exclusive, sponsored live 
events on MSN. Recently added live 
broadcasts to mobile phones through 
partner Verizon. -Antony Bruno 
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EXPERIENCE THE BUZZ 
Shawty Lo Aims High Reaching The Latin Demo The Sunken Subscription Service 
Inside Harry Fox Agency Numbers Chart Heat: Alan Jackson, Usher, Flogging Molly 
NIN Goes Radiohead The Biggest Hit Of Pennywise's Career Gnarls Barkley, Still Weird 

Nashville 2.0 
Is Taylor Swift The Face Of A Country Revolution? 

Place your press directly in the hands 
of your customers and prospects with 
custom reprints from BILLBOARD. 
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integrated publishing solutions 

800.290.5460 I ecostructure@theYGSgroup.com 
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custom reprint products from BILLBOARD. 
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MA DEN 
WITH A SMASH 
GLOBAL TOUR 
AND A NEW HITS 
COMPILATION, THE 
VETERAN METAL 
ACT ROCKS A NEW 
GENERATION 
OF FAN 

y 
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I 

IRON 
M E N 

It all began, like many of the key 
moments in the Iron Maiden story, in the 

pub. The principle of inspiration via 
lubrication is terribly British -and terribly 
Maiden. The enduring story of a true rock 

family begins in east London as long ago as 
Christmas 1975, when bassist Steve "Harry" 

Harris assembled the band's fledgling 
lineup. Even its very first gig, a few months 

later, took place in a spit- and -sawdust 
"local," the Cart & Horses in Stratford, in the 

East End. Seventy million albums later, 
Iron Maiden can still claim to be the people's 
band. Or it would if it had any inclination to 
play famous, which it certainly doesn't. Just 

watch the act after a typical night on the 
road, such as the current, record -smashing 

Somewhere Back in Time world tour, playing 
to tens of thousands of people per night. 
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AFTER THREE DECADES, IRON 
MAIDEN IS GOING STRONG AS 
THE PEOPLE'S METAL BAND 

BY PAUL SEXTON 

"We always stay in hotels in the center of town," says Rod 
Smallwood, director of Phantom Music, the management com- 
pany that represents the band. "We don't carry personal se- 
curity, and after a show, the band will just walk to the nearest 
Irish pub. It'll be full of fans, and it'll be great. There's no, 
'How dare you come over here and talk to us? We're the band.' " 

When Iron Maiden launched the Somewhere Back in Time 
trek Feb. 1 in Mumbai, India, the set list and stage show would 
have struck a chord in the memory of longtime fans. Both 
echoed a legendary four -night stand by the band in 1984 in 
Long Beach, Calif., that was captured on the album "Live After 
Death," released the following year. 

This year, the band released an expanded DVD of those 
shows, also titled "Live After Death," which has hit No. 1 on 
video charts worldwide, according to the band's management. 

On May 12, via EMI worldwide (and one day later via New 
Door UMe in North America), Iron Maiden will introduce new 
fans to its greatest hits from the '80s with the compilation "Some- 
where Back in Time." 

And on May 21, Maiden will open a North American sum- 
mer tour at the Verizon Wireless Amphitheater in San Antonio. 

When tickets for the 2008 tour went on sale, it soon became 
obvious that Maiden was heading for a new personal best. The 
42,000- capacity Palmeiras Stadium in Sao Paulo, Brazil, sold 

Iron Maiden in London,1985. From left are ADRIAN SMITH, 
BRUCE DICKINSON, NICK() McBRAIN, STEVE HARRIS and 
DAVE MURRAY. The seminal British metal band's hits of the 
'80s are on the new compilation `Somewhere Back in Time.' 

out in a week; its first visit to Colombia produced the fastest 
first -day sales of any music event in the country's history, ac- 
cording to Phantom Music; 125,000 tickets for shows on the 
upcoming Scandinavian leg disappeared in two hours; and 
so it goes on. 

What's more, Maiden has adapted an old adage. In its case, 
the band that flies together stays together. For 23 shows in 45 
days in 10 countries, the first leg of Somewhere Back in Time 
had the act creating its own friendly skies across the South- 
ern Hemisphere. 

Ed Force One, the customized Iron Maiden plane named 
for Eddie, the band's beloved "mascot," carries the band, the 
50 -man crew, 12 tons of equipment and the entire stage set. 
Among the pilots is the man who fronts that very stage: As- 
traeus Airline Captain and Iron Maiden lead vocalist Bruce 
Dickinson. Not a bad "day job" for something that started out 
with "a trial lesson for 35 bucks" on holiday in Florida. 

"We did 170,000 tickets in a week and flew over 4,000 miles," 
Smallwood recalls of one phase of the tour. "What a week. If 
that isn't fun, you're not alive." 

In every corner of the Iron Maiden camp, you find people 
who've been part of its family for 25 years and more, many 
who've been with the band since it started its lifelong associ- 
ation with EMI Records in 1979. continued on »p50 
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FliONI '1980'1 O 2008 AND BEYOND 
FOR Ml1THAS TOUT 

BRUARY 
t Scotland, Aberdeen University 

- --mod Scotland, 3lasgow, University 
h Scotland, Saint Andrews, University 
h Scotland, Edinburgh, TMany's Club 
h England, Grimsby. Central Hall 
h England, Bristol, Rcmeo & Juliet's 
h England, Wakefield Unity Hall 
In England, Huddersfield, Poytechnics 
h England, Manchester, UMIST 

-nth England, London, The Lyceum 
th England. Manfield, civic Theatre 
th Wales, Swansea, Rrcles 
th England, Hitchin, Collage 

-- = = =-th England, Cramer, West Runton Pavilion 
th England. Redcar, Ooatham Bowl 

England, Birkenhead, Hamilton Club 
-- th England, Oldham, Civic Hall -- th England, Blackburn, King George's Hall 

st England, Carlisle, Market Hall 
`_"`"_nd England, Newcastle, Mayfair 

rd England, _eicester, University 
- .4th England, Sheffield, Top Rank 

th England, 'lymouth Fiesta 
Wales, Cardiff, Top Rank 

th England, 'ortsmotch, Polytechnics 
th England, Wolverhampton, Civic Hall th England, -lanley, Vdoria -tall 

räiT 
' - 

-. 
-- t England, Bedford, The Porterhouse 

it England, Birmingham, Top Rank 
h Wales, Cardiff, University 
h England, -eeds, University 

_.h England, Bristol, Colston Hall 
h England, Manchester, Apollo Theatre 
h England, Sheffield, City Hall 

_ 
h England, Sheffield, City Hall 

"th England, Leicester, De Mondort Hall 
th England, London, Hammersmith Odeon 

_ 
Sth England, London, Hammersmith Odeon 

England, Southampton, Gaumont Hall 
th Scotland, Aberdeen, Capitol Theatre --- tit Scotland, Edinburgh, Odeon 

ç.-,,. <)th England, Newcastle, Mayfair 
1st England, Newcastln, Mayfair 

- 2nd Scotland, Glasgow' Apollo Theatre 
rd England, Teeaide, _eisure Centre 

England, Stoke -on- Trent, 
- enhance Garden Grand Hall 
England. Birmingham, Odeon 
England, Birmingham, Odeon 

AIDEN TOUR 
RIL 

England, London, Rainbow Theatre 
England, London, Marquee Club 

d England, London, Marquee Club 
England, London, The Bandwagon 
England, Plymouth_ Fiesta 
England, London, East Ham, 

e Ruskin Arms P.H. 
England. Grimsby, Central Hall 
England. London, East Ham, 

e Ruskin Arms P.H. 

th 
h 

st 

th 

th 
h 

th 

st 

th 

LY 

d 

h 
h 

st 
rd 
th 
th 

England. Lincoln, Drill Hall 
England, Newcastle, Mayfair 
Scotland Dunfemline, Kirema Ballroom 
Scotland Ayr, Pan lion 
Scotland Aberdeen, Music Hall 
England, Carlisle, Market Hall 
England, Bradford Saint George's Hall 
England, Withensea, Grand Pavilion 
England, Cambridge, Corn Exchange 
England, Dunstabe, Queensway Hall 
England, Blackburn, King George's Hall 
England, Wolverhampton, Civic Hall 
England, Hanley, aictona Hall 
England, Swindon Brunrel Rooms 
England, St Austen, Cornwall Coliseum 

England. Bristol, Locarno 
England, Malvern, Winter Gardens 
England, Portsmouth. Locarno 
Wales, Cardiff, Top Rank 
England, Cromer, West Runton Pavilion 
England. Birmingham, Odeon 
England. Sheffield Top Rank 
England. Liverpoo, Royal County Theatre 
England. Sunderland, Mecca Centre 
Scotland. Dundee Caird Hall 
Scotland, Glasgow, Apollo Theatre 
England Town Hall, Middlesborough 
England Wakefiei, Unity Hall 
England Leiceste-, De Monfort Hall 
England Chatham, Central Hall 
England Guilford. Civic Hall 
England London, Rainbow Theatre 
England Bnackne I, Sports Centre 
England Brighton Top Fank 
England Derby, Assembly Rooms 
England Apollo Theatre, Manchester 
England Bath, Pavilion 
England Oxford, New Theatre 
Wales, Swansea, Brangwym Hall 
England Poole, Arts Centre 

England. Portsmouth, Locarno 
England London, Marquee Club 
England London, Marquee Club 
England London, Marquee Club 
England London, Marquee Club 
England London, Marquee Club 
England London, Marquee Club 
England, London, Marquee Club 

ST 
England London, Global Village 
Englanc, Cromer, West Runton Pavilion 
Englanc, Readinc Festival 
Portuga , Lisbon. Cascais Hall 
Portuga , Lisbon, Cannais Hall 
Italy, Rome, Caste St. Angelo 
Italy, Perugia, Stadion Communale 
Italy, Bologna, Stadion Communale 

MBER 
Italy, Genoa, Palasport 
Italy, MI an, Velocromo Vigorelli 
London Marquee Club 
London Marquee Club 

th Germary, Nuremberg, Messehalle 
h Germary, DusseBorf, Pnilipshalle 

Germary, Frankfort, Rebstock -Gellende 
h Germary, Dortmund, Westalehalle 
h Germary, Stuttgart, Sindelfinger Messehalle 

Germary, Municr, Olympiahalle 

20th Germany, Kassel, Eissporthalle 
21st Belgium, Brussels. Forest Nationale 
23rd France, Avignon, Parc Des Expositions 
24th France, Lyon, Palais des Sports 
26th France, Lille, Parc Des Expositions 
27th France. Paris, Hippodrome De Pantin 
28th Switzerland, Basle, Sankt Jacobshalle 
30th Germany, Cologne, Sporthalle 

(Cioi,1 _'11 

1st Germany, Bremen Stadthalle 
2nd Germany, Hannover, Niedersachsenhalle 
4th Germany, Hambl-rg, Ernst -Herck -Halle 

5th Netherlands, Leiden, Groenoordhal 
6th Germany, Karlsruhe. Schwarzwaldhalle 
9th Sweden, Stockhcln, Eriksdalshallen 
10th Sweden, Gothenburg, Scandinavium 
11th Denmark, Copenhagen, Brondbyhallen 
13th Norway, Drammen, Drammenshallen 

8th Germany, Munich, Rock Pop 
21st England, Uxbridge, Brunel University 
22nd England, Leeds. University 
23rd England, Redcar, .oatham Bowl 
24th England. Hull. Cry Hall 
25th England, Newcasle, City Hall 
26th England, Birminam, Odeon 
27th England, Derby, Assembly Rooms 
28th England, Hanley,'Jictoria Hall 
29th England. Sheltielc. University 
30th England, Manchester, Apollo Theatre 

DECEMBER 
1st England, Nottingham, Rock City 
19th England, London, Marquee Club 
21st England, London, Rainbow Theatre 

KILLER UK TOUR 
1981 
FEBRUARY 
17th England, Ipswich, Gaumont Hall 
18th England, Norwich University of East Anglia 
19th England, Oxford. New Theatre 
20th England, Lancaster, University 
21st England, Derby, assembly Rooms 
22nd England, Manchester, Apollo Theatre 
23rd England, Hanley. Victoria Hall 
24th England, Dunstabe, Queensway Hall 
26th England, Guildfoni, Civic Hall 
27th England, Bristol, Colston Hall 
28th England, Taunton Odeon 

KILLER EUROPEAN TOUR 
1981 
MARCH 
1st England, Bournenouth, Odeon 
2nd England, Southampton, Gaumont Theatre 
4th England, Bradford, Saint George's Hall 
5th England, Liverpool, Empire Theatre 
6th England. Middlesborough, Royal Court 
7th England, Newcastle, City Hall 
8th Scotland, Glasgow, Apollo Theatre 
9th Scotland, Edinburgh, Playhouse Theatre 
10th England, Sheffield, City Hall 
12th England, Birmingham, Odeon 
13th England, Cambridge, Corn Exchange 
14th England, Bracknell, Leisure Centre 
15th England, London Hammersmith Odeon 
18th France, Ulle, Palais St. Sauveur 
20th France, Reims, Maison des Sports 
21st France, Paris, Le Bataclan 
22nd France, Paris, Le Bataclan 
23rd France, Lyon, Paais D'Hiver 
24th France, Miramas Salle des Fêtes 
25th France, Toulon, Patinoire Vert Coteau 
26th France, Nice, Theatre De Verdure 
27th France, Montpellier, Palais Des Sports 
30th Italy, Milan, Rolltrg Stone 
31st Italy, Reggio Erri ia, Palasport 

APRIL 
1st 
2nd 
3rd 
5th 
10th 
17th 
18th 
19th 
21st 
22nd 
23rd 
24th 
25th 
26th 
27th 
28th 
29th 

Italy, Palasport, Brescia 
Italy, Palasport, Gorizia 
Italy, Turin, Palavort 
Switzerland, Zurich, Volkshaus 
Germany. Berlin, Neue Welt 
France, Strasboug, Hall Tivoli 
France, Mulhouse, Palais des Fates 
France, Couvains (Annecy), Salle de la Bille 
France, Comminges (Toulouse), Colomiers Hall 
France, Bordeaun, Salle du Grand Parc 
France, Orleans, Rothonde 
Belgium, Gent, Lmburghal 
Belgium, Antwerpen, Cine Roma 
Netherlands, Leiden. Stadsgehoorzaal 
Netherlands, Wirschoten, De Klinker 
Netherlands, Nijmegen, De Vereeniging 
Germany, Bremen, Beat Club 

((ILLER EUROPEAN R WORLD TOUR 
MAY 
3rd Germany, Hamburg, Ernst -Merck -Halle 
7th Sweden, Lund, Olympen 
8th Sweden, Stockholm, Göta Lejon 
10th Denmark, Copenhagen, Odd Fellow 
21st Japan, Tokyo, Kosei Nankin Hall 
22nd Japan. Osaka, Festival Hall 
23rd Japan, Nagoya, <ose Nankin Hall 

24th Japan, Tokyo, Nakano Sun Plaza Hall 

KILLER EUROPEAN TOJR 
AUGUST 
15th Germany, Stuttgart. Camstadter Wasen 
16th Germany, Nuremberg, Zeppelinfeld 
22nd Netherlands, Baloo, Sport Park 
23rd Germany, Darmstadt. Stadion Beillenfalltor 
26th France, Frejus. Arènes 
27th France, Cap D'Agde, Arènes 
29th Franca, Bayonne, Arènes 
31st France, Annecy, Stadium 

SEP1lEl IHEIt 
1st France, Orange, Theatre Antique 
6th Former Yugoslays, Belgrade, Hippodrome 
8th Sweden, Stockholm, Draken or Geta Lejon 
9th Sweden, Lund, Olympen, 
10th Denmark, Copenhagen, Odd Fellow 

O01ß13 E if 

26th Italy, Bologna, Palasport 
27th Italy, Rome, Theatro Tenda 
28th Italy, Florence, Theatre Tenda 
29th Italy, Padova, Palasport 
30th Italy, Milan, Palais Lido 

KILLER UK TOUR 
NOVEMBER 
1551 England, London, Rainbow Theatre 

DECEMBER 
23rd England. London, The Ruskin Arms P.H. 

BEAST ON THE ROAD TOUR 
1982 
FEBRUARY 
25th England, Dunstable, Queensway Hall 
26th England, Huddersfield, University 
27th England, Wolverhampton, Civic Hall 
28th England, Hanley, Victoria Hall 

MARCH 
1st England, Bradford, Saint George's Hal 
3rd England, Liverpool, Royal Court Theatre 
4th England, Manchester, Apollo Theatre 
5th England, Leicester, De Montfort Hall 
6th England. Birmingham, Odeon 
8th England, Portsmouth, Odeon 
9th England, Oxford, New Theatre 
10th England, Derby, Assembly Rooms 
11th England, Bristol, Colston Hall 
12th England, Bracknell, Leisure Cerne 
14th Scotland, Glasgow, Apollo Theatre 
15th Scotland, Edinburgh, Playhouse Theatre 
16th England, Newcastle, City Hall 
17th England, City Hall, Sheffield 
19th England, Ipswich, Gaumont Hall 
20th England, London. Hammersmith Odeon 
22nd France, Reims, Palais Des Sports 
23rd France, Lille, Palais Des Sauveirs 
24th France, Paris, Pavillon Bahard, Nogent- sur -Marne 

26th Fiance, Lyon, Palais D'Hiver 
27th Fiance, Clermont -Ferrand, Maison Des Sports 
28th France, Nice, Theatre De Verdure 
30th France, Montpellier, Palais Des Sports 
31st Fiance. Toulouse, Hall Comminges 

APRIL 
2nd 
3rd 
4th 
5111 

6th 
71h 
8th 
9th 
10th 
12th 
13th 
14th 
15th 
16th 
17th 
18th 
20th 
21 st 
22nd 
23rd 
24th 
26th 
27th 
28th 
29th 
30th 

NIAY 
1 st 

Spain, Barcelona, Palacio De Municipal 
Spain, Madrid, Real Madrid Fun ken 
Socin, San Sebastian, Velodrorro 
France, Bergerac, Patinoire 
France, Le Mans. La Rotonde 
France, Brest, Parc Des Expositions 
France, Poitiers, Arenas 
France, Dijon. Maison Des Sports 
France, Grenoble, Alp Expositions 
Switzerland, Winterthur, Stadthel e 
F-ance, Strasbourg. Tivoli Hall 
France, Nancy. Parc des Expositions 
France, Mulhouse, Salle des Fetes 
F-ance, Évry, Agora 
F-ance, Rouen, Parc Des Expositions 
Belgium, Brussels, Forest Nationale 
Germany, Hannover, Niedersachsenhalle 
Germany, Hamburg, Messehalle 8 

Germany, Bochum, Ruhrlandhalle 
Germany, Würtzburg, Kurachtalhalle 
Germany, Nuremberg, Hemmerleinhalle 
Germany, Munich, Circus Krone 
Germany, Heidelberg, Rhein -Neckar -talle 
Germany, Frankfurt- Offenbach, Stadnalle 
Germany, Stuttgart, Sindelfinger Messehalle 
Germany. Dusseldorf, Philipshala 

Netherlands, Amsterdam, Jaap Edenhall 

AUGUST 
25th England, Chippenham, Golddiggers Club 
26th England. Poole, Arts Centre 
28th England. Reading Festival 

NOVEMBER 
12th Australia, Adelaide, Town Hall 
14th Australia, Melbourne, St. Kilda, Palais Theatre 
15th Australia, Melbourne, St. Kilda, Palais Theatre 
27th Japan, Tokyo, Nakano Sun Plaza Ha I 

29th Japan, Osaka, Festival Hall 

DECEMBER 
1st Japan, Nagoya, City Kokaido 
2nd Japan, Shibuya Public Hall 
4th Japan, Shibuya Public Hall 

WORLD PIECE TOUR 
1983 
MAY 
2nd 
3rd 
5th 
6th 
7th 
8th 
10W 
11th 

12th 
13th 
15th 
16th 
17th 
18th 
20th 
21st 
22nd 
23rd 
25th 
26th 
27th 
28th 

,TUNE 
let 
3rd 
4th 
5th 
7th 
9th 
10th 
11th 
12th 

England. Hull. City Hall 
England, Preston, Guildhall 
England. Oxford, New Theatre 
England, Leicester, De Montfort Hall 
England, Southampton. Gaumont Hall 
England, Ipswich, Gaumont Ha I 

England, Nottingham, Gaumont Hall 
England, Bradford Saint George's Hall 
Scotland, Glasgow, Apollo Theatre 
Scotland, Edinburgh, Playhouse Theatre 
Wales, Cardiff, Saint David's Hall 
England. Sheffield. City Hall 
England, Newcastle, City Hall 
England, Hanley, Victoria Hall 
England, Bristol. Colston Hall 
England, Birmingham, Odeon 
England, Birmingham, Odeon 
England, Manchester, Apollo Theatre 
England, London, Hammersmith Odeon 
England, London, Hammersmith Odeon 
England, London, Hammersmith Odeon 
England, London, Hammersmith Odeon 

Finland, Helsinki, Ishallen 
Sweden, Gothenburg, Scandinaviarr 
Norway, Drammen, Drammensralle 
Sweden, Stockholm, Isstadion 
Denmark, Copenhagen. Falkoner Theatre 
Netherlands, Kerkrade, Rodahal 
Luxembourg, Schilflange, Hall Polyvalent 
Belgium, Brussels, Forêt Nationale, 
Netherlands, Amsterdam, Jaap Edenhell 

NOVEMBER 
5th Netherlands, Kerkrade, Rodahal 
7th Germany, Hannover, Eilenriedehalle 
8th Germany. Hamburg, Ernst -Merck -Halle 
9th Germany, Kiel, Ostseehalle 
10th Germany, Bremen, Stadthalle 1 . 

14th 3elgium, Brussels, Forêt Nationale 
15th =rance, Rouen, Parc Des Exposition 
17th Rance, Pans, Espace Balard 
18th France, Besançon, Palais Des Spors 
19th France, Clermont -Ferrand, Maison Des Sports 
20th France, Lyon, Palais D'Hiver 
22nd Spain, Barcelona, Sports Palace 
24th Spain. Madrid, Real Madrid Pavilion 
25th Spain, Madrid. Real Madrid Pavilion 
27th Spain, San Sebastian, Velodromo 
30th Germany, Munich. Olympiahalle 

DECEM 3ER 
1st Germany, Nuremberg, Hemmerleinhalle 
2nd Germany, Nuremberg, Hemmerleinhalle 
3rd Germany, Würtzburg, Carl- Diem -Halle 
4th Germany, Dusseldorf, Philipshelle 
6W Germany, Ulm, Donauhalle 
7th Germany, Ludwigshafen, Friedrich- Ebert-Hale 

8th Germany, Stuttgart, Martin- Schleyer -Halle 
9th Germany. Dortmund, Wesdalehalle 3 

10th Germany, Russelheim. Walter -Kobel -Halle 
11th Switzerland, Lausanne, Palais De Saulieu 
12th Italy, Padova, Palacio Dello Sport 
13th Italy, Milan, Palais Lido 
17th Germany, Dortmund, Wesdalehalle 
18th Germany, Dortmund. Wesdalehalle 

WORLD SLAVERY TOUR 
1984 
AUG 
9th Poland, Warsaw, Torwar Sports Hall 
10th Poland, Lodz, Sporthall Aleja Polit 
11th Poland, Poznan, Arena 
12th Poland, Wroclaw, Folks Hall 
14th Poland Zabrze, Sportshall Makoszowy 
16th Austria. Vienna, Aichfeldhall Sportzen 
17th Hungary, Budapest, Sports Hall 
18th Former Yugoslavia, Belgrade, 

Salam Exhibition Centre 
19th Former Yugoslavia, Ljubljana, Dvorena Tivoli 
21st Italy, Pordenone. Parcagalvani 
22nd Italy. Arma di Taggia, Ex Caserna Rivelli 
25th France, Annecy, Parc Des Expositions 
26th France. Palavas, Arènes de Palavas 
29th Spain, San Sebastian, Pabellon Municipal 
31st Portugal, Oporto, Pavilhao Infante 

sí1 iTri -lmi3r it 
1st Portugal, Cascais, Pavilhao Dramatico 
3rd Spain, Madrid, Estadio Roman Valero 

5th Spain, Barcelona, Palacio Municipal 
7th F-ance, Toulouse, Palais des Sports 
8th F-ance, Palais des Sports, BordeaJx 
11th Scotland, Glasgow, Apollo Theatre 
12th Scotland, Aberdeen. Capitol Theatre 
13th Scotland, Edinburgh, Playhouse Theatre 
15th England, Newcastle, City Hall 
16th England, Newcastle. City Hall 
17th England, Sheffield. City Hall 
18th England. Ipswich, Gaumont Hall 
20th England, Leicester, De Mondort Hall 
21st England, Oxford, New Theatre 
22nd England. St Austell, Cornwall Coliseum 
23rd England. Bristol, Hippodrome 
25th England. Manchester, Apollo Theatre 
26th England. Manchester, Apollo Theatre 
27th England, Hanley, Victoria Hall 
29th England, Nottingham, Royal Concert Hall 
30th Wales, Cardiff, St Davids Hall 

OCTOBER 
2nd England, Birmingham, Odeon 
3rd England, Birmingham. Odeon 
5th England, Southampton, Gaumont Hall 
7th Wales, Cardiff, St Davids Hall 
8th England, London, Hammersmith Odeon 
9th England, London, Hammersmith Odeon 
10th England, London. Hammersmith Odeon 
12th England, London. Hammersmith Odeon 
15th Germany, Cologne, Sporthalle 
16th Germany. Stuttgart, Sporthalle 
17th Germany, Heidelberg, Rhein -Necker -Halle 
19th Germany, Würtzburg. Carl- Diem -Halle 
20th Belgium, Brussels, Forêt Nationale 
21st France, Nancy. Parc des Expositions 
23rd Germany, Freiburg, Stadthalle 
24th Germany, Munich, Olympiahalle 
26th Germany, Essen. Grugahalle 
27th Germany, Bremen, Stadthalle 
28th Netherlands, Zwolle. Ijsselhal 
29th France, Paris, Espace Balard 

-toy -J h31.1í 

1st Denmark. Copenhagen, Brondbyhallen 
2nd Sweden, Stockholm, Isstadion 
3rd Sweden. Gothenburg, Scandinavium 
5th Finland. Helsinki, (shall 
8th Germany. Russelheim, Walter -Kobel -Halle 
9th Germany, Nuremberg. Hemmerleinhalle 
11th Italy, Bologna, Theatro Tenda 
12th Italy, Milan, Theatro Tenda 
13th France, Lyon, Espace Tony Garnier 
14th Switzerland. Basle, St. Jacob Sporthalle 

1955 
JANUARY 
1st Brazil, Rio de Janeiro, RJ 

1985 
APRIL 
14th Japan, Tokyo, Nakano Sun Plaza Hall 

15th' Japan, Tokyo, Nakano Sun Plaza Hall 
17th Japan, Tokyo, Kosei Nankin Hall 
19th Japan, Tokyo, Kosei Nenkin Hall 
20th Japan. Nagoya, Kokaido Hall 
22nd Japan, Fukuoka, Sun Palace 
24th Japan, Osaka, Kosei Nankin Hall 
25th Japan, Tokyo, Nakano Sun Plaza Hall 

MAY 
2nd Australia, Canberra, Civic Theatre 
3rd Australia. Melbourne, Festival He I 

5th Australia, Adelaide, Barton Town Hall 

6th Australia. Woollongong, Shellharbour 
7th Australia. Sydney, Hordern Pavilion 
8th Australia, Newcastle, City Hall 
10th Australia. Brisbane. Festival Hall 

SOMEWHERE OPi TOtnI 
1986 
SEPTEMBER 
10th Former Yugoslavia, Belgrade, Picnor Hall 
11th Former Yugoslavia, Zagreb. Sportova 
12th Former Yugoslavia. Ljubljana. Tivoli Hall 

14th Austria, Vienna, Donauinsel 
15th Austria. Graz, Eisstadion Liebenau 
17th Hungary. Budapest, MTK Football Stadium 
19th Poland, Katowice. Zabrze Makoszowy 
20th Poland. Wroclaw. Halla Ludowa 
21st Poland, Poznan, Arena 
23rd Poland, Gdansk. Olivia 
24th Poland, Lodz, Halla Sportowe 
25th Poland. Warsaw. rawer Sports Hall 

OC'l'013 :It 
3rd England, Oxford, Apollo Theatre 
4th England, St Austell, Cornwall Coiseum 
6th Wales, Cardiff, St Davids Hall 
7th Wales, Cardiff. St Davids Hall 
8th England, Bristol, Colston Hall 
10th England. Manchester, Apollo Theatre 
11th England, Manchester, Apollo Theatre 
12th England, Liverpool. Empire Theatre 
14th England, Leicester, De Montfort Hall 
15th England, Sheffield. City Hall 
18th England, Sheffield, City Hall 
18th England, Ipswich. Gaumont Theatre 
20th England, Nottingham, Royal Concert Hall 
21st England. Bradford, St. Georges Hall 

22nd England, Hanley, Victoria Hall 
24th England, City Hall, Newcastle 
25th England, City Hall, Newcastle 

27th Scohand, Edinburgh, Playhouse Theatre 
28th Scotland, Edinburgh, Playhouse Theatre 

30th England, Birmingham. Odeon 
31st England. Birmingham, Odeon 

NOVEMBER 
1st England, Birmingham, Odeon 
3rd England. London. Hammersmith Odeon 
4th England. London, Hammersmith Odeon 

5th England, London, Hammersmith Odeon 
7th England, London. Hammersmith Odeon 
8th England. London. Hammersmith Odeon 
9th England, London, Hammersmith Odeon 
12th Finland Helsinki, Ishall 
14th Sweden, Stockholm, Isstadion 
15th Sweden. Gothenburg, Scandinavium 
17th Norway, Drammen, Drammenshallen 
18th Sweden, Malmö, Isstadion 
20th Germany, Frankfurt/Offenbach, Stadthalle 
21st Germany, Stuttgart, Sporthalle 
22nd Germany, Hannover. Eilenriedehalle 
23rd Germany, Leiden. Groenoordhal 
25th Germany. Essen, Grugahalle 
26th Germany, Munich. Rudi- Sedlmayer -Halle 

28th Belgium, Brussels. Forêt Nationale 
29th France, Paris, Palais Omnisport De Paris/Bercy 

1st 
2nd 
3rd 
5th 
7th 
8th 
9th 
11th 
12th 
13th 
15th 
16th 
17th 
18th 
19th 
20th 
21st 

1987 
MAY 
11th 
13th 
15th 
1781 
18th 
20th 
21st 

Spa n. Barcelona, Palacio Municipal de Deporte 
Span, Madrid, Real Madrid Pabellon 
Solen. Madrid, Real Madrid Pabellon 
Portugal, Lisbon, Cascais Hall 
France, Toulouse. Palais des Sports 
France, Montpellier, Le Zénith 
France, Lyon, Palais des Sports 
Germany, Nuremberg. Hemmerleinhalle 
Germany. Ludwigshafen, Eberthalle 
Switzerland, Lausanne. Halle des Fêtes 
Italy, Turin. Theatro Tenda 
Italy, Milan, Palatrussardi 
Italy, Florence, Palasport 
Italy, Naples, Theatro Tenda 
Italy, Rome. Theatro Tenda 
Italy, Bologna, Theatro Tenda 
Italy, Padova, Theatro Tenda 

Japan. Nagoya. Shi Kokaido Hall 
Japan, Tokyo, Budo Kan Hall 
Japan, Tokyo, NHK Hall, 
Japan, Kyoto. Kaiken Daiichi Hall 
Japan. Hiroshima, Kosei Nekin Kaiken 
Japan, Osaka, Festival Hall 
Japan, Osaka, Festival Hall 

NOVEMBER 
5th England, London, Wembley Arena 

SEVENTH SON OF A SEVENTH TOUR 
1 988 
APRIL 
28th Germany, Cologne, Empire Club 
29th Germany, Cologne. Empire Club 

AUGUST 
20th England, London. Queen Mary 
22nd England, Castle Donington, Donington Park 

25th Czech, Prague. Sparta FC Stadium 
27th Germany. Schweinfurt. Menweisen 
28th Germany, Bochum, Ruhrland Stadion 
31st Hungary, Budapest, MTK Football Stadium 

SEPTEMBER 
2nd Austria, Innsbruck, Isstadion 
4th Netherlands, Tilburg, Willheim II FC 

8th Switzerland, Lausanne. Palais de Beaulieu 

10th Italy, Modena. Arena Festa Nazionale Dell Uni 

13th Greece, Athens. AEK Stadium 
17th Spain, Pamplona. Plaza del Toros 

18th Spain, Madrid, Casa De Campo 
20th Portugal. Cascais, Pavilion 
22nd Spain. Barcelona. Plaza del Toros 

24th France, Paris, Palais Omnisport De Paris/Berc 

25th France. Paris, Palais Omnisport De Paris/Be 

26th Belgium, Brussels, Forêt Nationale 
28th Denmark, Copenhagen, KB Hallen 

30th Sweden, Stockholm, Isstadion 

OCTOBER 
1st Sweden, Gothenburg, Scandinavium 
3rd Firsand, Helsinki, Ishall 
5th Noway, Drammen, Drammenshalle 

NOVEMBER 
18th Wales, Newport, Centre 
19th Scotland, Edinburgh, Playhouse Theatre 

20th Scotland, Edinburgh, Playhouse Theatre 

21st Scotland. Edinburgh, Playhouse Theatre 

24th England, Whitley Bay, Ice Rink 
25th England, Whitley Bay, Ice Rink 
27th England. Birmingham, NEC Arena 

28th England, Birmingham. NEC Arena 
30th England. Manchester, Apollo Theatre 

DECEMBER 
1st England. Manchester, Apollo Theatre 
4th Ergland, Sheffield. City Hall 

6th England. London, Hammersmith Odeon 
7th England, London. Hammersmith Odeon 
10th Ergland, London, Wembley Arena 
11th England. London. Wembley Arena 
12th England. London. Hammersmith Odeon 

19th Ergland. Milton Keynes. Woughton Centre 

20th Ergland, Southampton, Mayflower 
21st Ergland, Oxford, Apollo Theatre 
23rd Ireland. Dublin. The Point 
24th Northern Ireland, Kings Hall. Belfast 
26th England Newcastle, City Hall 
27th Scotland. Edinburgh, Playhouse Theatre 
28th Scotland, Capitol Theatre 
30th Scotland, Ayr, Pavilion 

OCTOBER 
1st England, Preston, Guildhall 
2nd England, Leicester, De Montfort Hall 

4th England, Liverpool. Royal Court Theatre 
5th England. Hull, City Hall 
7th Wales, Newport, Centre 
8th England. Cambridge, Corn Exchange 
9th England. City Hall, Sheffield 
11th England. Derby, Assembly Rooms 
12th England. Manchester. Apollo Theatre 

14th England. Leisure Centre, Torbay 
15th England. Poole. Arts Centre 
16th England. Hanley. Victoria Hall 

18th England, London. Hammersmith Odeon 

www.americanradiohistory.com

www.americanradiohistory.com


at) PRAYER ON THE ROAD TOGS 

d 

th 
h 

th 

h 
st ---3rd 
th 
th 
h 

Spain, Barcelona, Sports Palace 
Portugal, Lisbon. Cascais Pavilion 
Spain, Madrid, Sports Palace 
Spain, San Sebastian,Velodromo 
France, Paris, Le Zénith 
France, Nancy, Le Zénith 

Belgium. Brussels, Forêt Nationale 
Netherlands, Leiden, Groenoordhal 
Netherlands, Leiden, Groenoordhal 
Denmark, Copenhagen, KB Hallen 
Denmark, Copenhagen, KB Hallen 
Norway, Drammen. Drammenshallen 
Sweden, Gothenburg, Scandinavium 
Sweden, Stockholm, Isstadion 
Finland, Helsinki, 'shall 
Germany. Berlin, Deutschlandhalle 
Switzerland. Bern, Festhalle 
Italy, Milan, Palatrussardi 
Italy, Palasport, Florence 
Italy, Paleur, Rome 
Italy, Treviso, Palasport 
Germany, Saarbrucken, Saarlandhalle 
France. Grenoble, Le Summum 
France, Toulouse, Palais des Sports 
France, Marseille, Palais des Sports 
Italy, Turin, Palasport 

d Germany, Munich, Sedlmayerhalle. 
Germany, Stuttgart, Martin -Schleyer -Halle 
Germany, Würzburg. Carl- Diem -Halle 
Germany, Bremen, Stadthalle 

h Germany, Hannover, Eilendedhalle 
th Scotland, Edinburgh, Inglston Exhibition 

S Trade Centre 
nh England, Whitley Bay, Ice Rink 
th England, Birmingham, NEC Arena 

'tit England, Birmingham, NEC Arena 
_,-,_tit England, London, Wembley Arena 

th England, London, Wembley Arena 
_= -nth Belgium, Genk, Limburghalle 

Germany. Dortmund, Westtalehalle 
nd Germany. Frankfurt, Stadthalle 

th Japan, Tokyo, NHK Hall 
- th Japan, Tokyo, NHK Hall 

d 

Japan, Omiya, Sonic City Hall 
Japan, Osaka, Kuser Nenkin Hall 
Japan, Culture Gym, Yokohama 
Japan, Tokyo, NHK Hall 

Denmark, Roskilde, Orange Stage 

h Switzerland. Bern. Festhalle 
h Switzerland, Winterthur, Alt Stadt 
st France, Toulon. Le Castellet, Autodrome Paul tl 

"AH OF T HE DARK TOt1R 
92 

INE 
England. Norwich, The Oval P.H. 

' Iceland, Reykjavik, Laugadalishollin 

rd 

th 
1h 

,.a-st 

^1 
'-th 

-With 
20d 

th 
f,3th 

_2th 

`nd 

Chile, Santiago, Mapacho Estacion 
Argentina. Buenos Aires, Ferrocarill Oeste 
Uruguay, Montevideo, Estacón General Artigas 
Brazil, Rio De Janeiro, RJ, Ginasio Do Maracanazinho 

Brazil, Sao Paulo, SP, Estadio Do Palmeiras 
Brazil, Porto Alegre, RS, Gigantinho 
Germany, Mannheim, Maimarkt -Gelände 
Belgium, Brussels, Forêt Nationale 
England, Castle Donington, Donington Park 
Denmark, Copenhagen, Valby Hallen 
Finland, Helsinki, !shall 
Sweden, Stockholm. Globe Arena 
Norway. Oslo, Spektrum 

Netherlands, Den Bosch, Brabanthal 
Switzerland. Lausanne, Patinoire De Malley 
France, Paris, Grande Halle de La Villette 
France, Mulhouse, Palais Des Sports 

- -- - h France, Annecy. Parc Des Expositions 
_.. _....- Tdth France, Béziers. Les Arènes 

th Italy. Reggio Emilia, Arena. Festa Dell' Unita 
-: +th Spain, Barcelona, Monumental Bullring 
-áth Spain, San Sebastian, Velodromo 
:drh Spain, Madrid, Las Arenas Bullring 

-- - -nth Spain, Zaragoza, Municipal Tent 
'r Puerto rico, San Juan, Estadio Juan Ramon Loubriel 

d 

th 
h 

nnd 
rd 

9th 
'th _ 
h 

Mexico, Mexico City, Sports Palace 
Mexico, Mexico City, Sports Palace 
Mexico, Guadalajara, Estadio Jalisco 
Venezuela, Caracas, Poliedro 
Venezuela, Caracas, Poliedro 
New Zealand, Auckland, Logan Campbell Centre 
Australia, Melbourne, Festival Hall 
Australia, Sydney, Horden Pavilion 
Japan, Nagoya, Rainbow Hall 
Japan, Fukuoka, Kosei Nenkin Hall 
Japan, Hiroshima, Kosei Nenkin Hall 

Japan, Osaka, Archaic Hall 
d Japan, Osaka. Festival Hat 

Japan, Yokohama, Yokohama Culture Gym 
Japan, Tokyo, Yoyogi Olympic Pool 

7th 

ih 
-rh 

h 

'h 
'1h 

'th 

Portugal, Faro, Kadoc 
Spain, Madrid, Sala Canciller 
Spain. San Sebastian, Polideportivo Anoeta 
Spain, Barcelona, Zeleste 

Czech Rep, Vitkovice, Ostrava 
Slovakia, Bratislava, Zimmi Stadion 
Austria, Vienna, Stadthalle 
Netherlands, Arnheim, Rjinhal 
France, Paris, Élysée Montmartre 
Germany, Berlin. Neue Welt 
Germany, Würzburg, Carl- Diem -Halle 

15th 
16th 
17th 
19th 
20th 
21st 
23rd 
25th 
27th 
28th 
29th 
30th 

2nd 
5th 
6th 
8th 
9th 
11th 
13th 
14th 
16th 
17th 
19th 
20th 
21st 
23rd 
24th 
27th 

Germany, Hannover, Music Hall 
Germany, Bremen, Stadthalle 
Germany, Essen, Grugahalle 
Germany, Stuttgart, Martin -Schleyer -Halle 
Germany, Saarbrucken, Saarlandhalle 
Germany, Augsburg, Schwabenhalle 
Sweden, Gothenburg, Scandinavium 
France, Bourges, Pavillon 
Italy, Turin, Palasport 
Italy, Majano, Camp Sportivo 
Italy, Florence, Palasport 
Italy, Rome, Palaghiaccio 

Italy, Sicily, Priolo, Palasport 
Italy, Naples, Theatro Tende 
Italy, Bologna, Parc Nord 
Italy, Genova, Palasport 
Italy, Milan, Forum 
France. Toulon, Le Zénith 
France, Grenoble, Summum 
France, Nancy, Le Zénith 
England, Sheffield, Arena 
England, London, Wembley Arena 
England. Manchester, G -Mes 
England, Birmingham, N.E.C. Arena 
Scotland, Glasgow, S.E.C.C. 
Ireland, Dublin, The Point 
Northern Ireland, Belfast, Kings Hall 
Switzerland, Neuchatel, Patinoire Du Littoral 

3rd Russia, Moscow, Olympic Hall 
4th Russia, Moscow, Olympic Hall 
5th Russia, Moscow, Olympic Hall 

;( I'ALIO1i 1M(iiLIJ 
1995 
SEPTEMBER 
28th Israel, Jerusalem, Sing Sing 
29th Israel, Haifa, The End 
30th Israel, Tel Aviv, Cinemara Theater 

5th 
7th 
9th 
14th 
15th 
16th 
17th 
20th 
21st 
22nd 
23rd 
26th 
28th 
30th 

1st 
2nd 
4th 
5th 
6th 
8th 
9th 
10th 
12th 
13th 
14th 
16th 
18th 
20th 
21st 
22nd 
24th 
26th 
27th 
28th 
30th 

S.Africa, Johannesburg, Standard Bank Arena 
S.Africa, Durban, Village Green 
S.Africa, Cape Town, Good Hope Center 
Greece. Athens, Peristeri Municipal 
Greece, Salonika, Ivanotiou 
Bulgaria, Sofia, Hristo Botev Hall 
Romania, Bucharest, Polyvalent 
Hungary, Budapest, Petofi Csarnok 
Slovakia, Zilina, Sports Hall 
Czech Rep, Prague, Industrial Palace 
Poland. Warsaw. Torwar Sports Hall 
Finland, Helsinki, Kulturhuset 
Sweden, Stockholm, Circus 
Norway. Oslo, Sentrum Scene 

Sweden, Gothenburg, Karen 
Denmark, Copenhagen, KB Hallen 
England, Wolverhampton, Civic Hall 
Scotland. Glasgow, Barrowlands 
England, Manchester, Apollo Theatre 
England. Leeds, Town And Country 
Wales, Newport, Centre 
England, London, Brixton Academy 
Germany, Cologne, E -Werk 
Belgium, Deinze, Briepoort 
Germany, Bielefeld, PC 69 
France, Paris, Le Zénith 
Spain, Pamplona, Pabellon Anaitasuna 
Spain, Barcelona, Pavello Olimpic Hall Ebron 
Spain, Madrid, Real Madrid Pavilion 
Portugal, Cascais, Pavilion 
Spain, Granada, Pabellon Itagra 
Italy, Turin, Palasport 
Italy, Modena, Palastompa 
Italy, Rome, Palaeur 
Italy, Milan, Palatrussardi 

DECEMBER 
1st Italy, Florence, Palasport 
2nd Italy, Pordenone, Palasport 
3rd Italy, Bolzano. Palaonda 
5th Switzerland, Geneva, Salle Des Fetes de Thanes 
6th Switzerland, Zurich, Volkshaus 
7th Germany, Furth, Stadthalle 
9th Germany, Hannover. Capitol 
10th Germany, Leipzig, Haus Auensee 
12th Germany, Bremen, Aladin Music Hall 
13th Germany, Hamburg, Docks 
14th Germany, Berlin, Neue Welt 
16th Austria, Vienna, Stadthalle 
17th Germany, Munich, Terminal 1 

19th Germany, Stuttgart, Messe Congress - Zentrum B 
20th Germany, Neu Isenburg, Hugenottenhalle 
22nd Germany, Cologne, E -Werk 
23rd Netherlands, Zwolle, Ijsselhal 

12th 
13th 
16th 
17th 
18th 
19th 
21st 
23rd 
24th 
26th 
27th 
28th 
30th 

Greece, Athens, Peristeri Municipal 
Greece, Athens, Peristeri Municipal 
Italy, Acireale, Palasport 
Italy, Bari, Palasport 
Italy, Ancona, Palasport 
Italy, Brescia, Palasport 
Slovenia, Ljubljana, Dvorana Tivoli 
France, Lyon, Le Transbordeur 
France, Nice, Théatre De Verdure 
France, Montpellier, Le Zénith 
France, Montluçon, Anthanor 
France, Nancy. Le Zénith 
Ireland, Dublin, S.F.X. 

FEBRUARY 
2nd England, Nottingham, Rock City 

APRII. 
11th Japan, Tokyo, Nakano Sun Plaza Hall 
12th Japan, Nagoya, Kinro Kaikan Hall 
14th Japan, Fukuoka, Skara Espacio 
16th Japan, Osaka, Kosei Nenkin Kaiken 
17th Japan, Tokyo, Kan -i Hoken Hall 
18th Japan, Tokyo, Nakano Sun Plaza Hall 

22nd Finland, Nummirock Festival, Seinajoki 
30th Belgium, Dessel Graspop 

6th Denmark, Odense Midttyn Festival 
13th Netherlands, Bospop Festival Weed 

AUGUST 
9th Spain, Murcia, San Javier Football Stadium 
10th Spain, Jerez de la Frontera, Recinto Ferial De Jarez 
11th Spain, Miajadas (Caceres), Football Stadium 
13th Spain, Albacete, Villarobledo Football Stadium 
14th Spain, Huesca, Fraga Pabellon Ferial 
16th France, Colmar, Parc Des Expositions 
17th France, Cunlhat, Free Wheel 
24th Brazil, Sao Paulo, SP, Estadio Do Pacaembu 
25th Brazil, Curitiba, Parana, Estadio Couto Pereira 
26th Brazil, Rio De Janeiro, RJ, Metropolitan 
29th Chile, Santiago, Monumental Theatre 
31st Argentina, Buenos Aires, Obras Sanitarias Stadium 

SEPI 
1st Argentina, Buenos Aires, Obras Sanitarias Stadium 
4th Mexico, Mexico City, Palacio De Los Deportes 
7th Mexico. Monterrey, Theatro Coca Cola 

22nd England, Norwich, The Oval P.H. 
26th France, Lille, Le Zénith 
27th France, Nancy, Le Zénith 
29th Italy, Genova, Palasport 
30th Italy, Florence, Palasport 

2nd 
3rd 
5th 
6th 
8th 
9th 
10th 
12th 
13th 
14th 
16th 
19th 
20th 
22nd 
23rd 
24th 
26th 
27th 
28th 
30th 

Italy, Pesaro. BPA Palace 
Italy, Rome, Palaeur, 
Italy, Milan, Palavobis 
Italy, Trieste, Palasport 
Germany, Stuttgart, Sporthalle 
Germany, Hannover, Music Hall 
Germany, Düsseldorf, Philipshalle 
France, Paris, Le Zénith 
Belgium, Leuven, Brabanthal 
Netherlands, Rotterdam, Ahoy Hall 
England, London, Brixton Academy 
Spain, Madrid, The Sports Palace 
Portugal, Cassais, Pavilion 
Spain, Orense, Pabellon Paco Paz 
Spain, Laguna De Duero (Valladolid), Bullring 
Spain, San Sebastian, Velodromo 
Spain, Valencia, Velodromo Luis Pug 
France, Pau, Le Zénith 
France, Montpellier, Le Zénith 
Malta, Ta ()all, Open Air 

7th Mexico, Monterey. Auditions Coca Cola 
9th 

4th 
5th 
7th 
8th 
11th 
12th 
13th 
15th 
16th 
18th 
19th 
20th 
23rd 
25th 
27th 
28th 
29th 

1st 
2nd 
3rd 
5th 
6th 
8th 
9th 
10th 
13th 
14th 
15th 
17th 
18th 
19th 
21st 
22nd 
23rd 
25th 
26th 

Mexico, Mexico City, Palacio De Los Deportes 

Greece, Athens, Lucabetus Theatre 
Greece, Thessaloniki, Forrest Theatre 
Turkey, Istanbul, Cemil Topuzlu Acikhava 
Turkey, Istanbul, Cemil Topuzlu Acikhava 
Hungary, Budapest, E -Klub 
Poland, Katowice, Spodek 
Czech Rep, Prague, Eden Sports Hall 
Germany, Munich, Colosseum 
Germany, Furth, Stadthalle 
Germany, Erfurt, Thuringenhalle 
Germany, Hamburg, Sporthalle 
Denmark, Copenhagen, Vega 
Finland, Helsinki, !shall 
Sweden, Stockholm, Isstadion 
Germany. Essen,Grugahalle 
Germany, Berlin, Colombia Halle 
Germany, Leipzig -Halle, East Schorre Club 

Germany, Offenbach, Stadthalle 
Switzerland, Winterthur, Eulachalle 
France, Mulhouse. Palais Des Sports 
France, Besancon, Palais Des Sports 
France, Lyon, Le Transbordeur 
Spain, Zaragoza, Pabellon Principe Felipe 
Spain, Albacete, Bullring 
Spain, Dos Hermanas, Campo De Futball 
France, Nice, Théatre De Verdure 
France, Pau. Le Zénith 
France, Clermont -Ferrand, Maison Des Sports 
England, Manchester, Apollo Theatre 
England, Newcastle, City Hall 
Scotland, Glasgow, Barrowlands 
England, Nottingham, Royal Concert Hall 
England, Wolverhampton. Civic Hall 
Wales, Newport, Centre 
England, Sheffield, City Hall 
England, Portsmouth. Guildhall 

18th Japan. Tokyo, Shibuya Kokaido 
20th Japan, Nagoya, Club Diamond Hall 
21st Japan. Osaka, IMP Hall 
22nd Japan, Tokyo, Nakano Sun Plaza Hell 

2nd 
4th 
5th 
6th 
10th 
12th 

9th 
10th 
12th 
15th 
17th 
18th 
20th 
21st 
23rd 
25th 
26th 

Brazil, Rio De Janeiro, R.J., Metropolitan 
Brazil, Campinas, Brinco Da Princesse 
Brazil, Sao Paulo, S.P., Anhembi 
Brazil, Curitiba, Parana, Pedreira Paulo Leminsk 
Chile, Santiago, Velodromo 
Argentina, Buenos Aires, Velez Sarsfield Stadium 

France, Paris, Palais Omnisport De Paris/Bercy 
Netherlands, Rotterdam, Ahoy Hall 
Germany, Hamburg, Sporthalle 
Finland, Helsinki, lshalle 
Sweden, Stockholm, Globe Arena 
Sweden, Gothenburg, Scandinavium 
Germany, Essen, Grugahalle 
Germany, Stuttgart, Schleyerhalle 
Italy, Milan, Fila Forum 
Spain, Barcelona, Palau Olympic 
Spain. Madrid, La Cubierta Bullring 

1st Greece, Athens, Peristeri Stadium 

BRAVE NEW WORLD TOUR 
2000 
JUNE 
2nd France, Strasbourg, Artéfact 
3rd Netherlands, Nijmegen, Gottert Park 
5th Czech Rep, Prague. Paegas Arena 
6th Slovakia, Banska, Bystrica Amphitheatre 
7th Hungary, Budapest. Kisstadion 
9th Slovenia. Izola, Izola Stadium 
10th Italy, Monza, Studio Brianteo 
11th Ukraine, Kiev, RocKiev Festival 
13th France, Saint -Etienne. Palais des Spectacles 

14th 
161h 

20th 
21st 
26th 
27th 
29th 

JULY 
2nd 
4th 
5th 
6th 
8th 
9th 
12th 
16th 
18th 
19th 
21st 
22nd 
23rd 

France, Paris, Palais Omnisport De Paris/Bercy 
England. London, Earls Court 
Poland, Katowice, Spodek Stadium 
Poland, Warsaw, Torwar Sports Hall 
Norway, Oslo, Spectrum 
Sweden, Stockholm, Olympic Stadium 
Denmark, Roskilde, Orange Stage, Dyrskuepladsen 

Estonia, Tallin, Song Festival Grounds 
Austria, Vienna, Libro Music Hall 
Germany, Munich, Zenith 
Switzerland, Zurich, Hallenstadion 
Germany, Mannheim, Maimarkt- Gelinde 
Germany. Oberhausen, Arena 
Bulgaria, Sofia, Akademik Stadium 
Portugal, Vilar De Mourns, Festival 
Spain, San Sebastian, Velodromo 
Spain, Madrid, Bullring 
Spain, Mijos, Open Air Festival 
Spain, Murcia, Open Air Festival 
Spain, Barcelona, Palau St. Jordi 

19th Japan, Sendai, Sun Plaza 
21st Japan, Tokyo, Kosei Nankin Hall 
22nd Jipan, Yokohama, Pacifico 
25th Jipan, Osaka, Zepp 
26th Japan, Fukuoka, Sun Palace 
28th Jipan, Nagoya, Shi Kokaido 
29th Jipan, Zepp, Tokyo 

2nd 
3rd 
4th 
6th 
10th 

Scotland, Glasgow, S.E.C.C. 
England, Manchester, Evening News Arena 
England, Birmingham, N.E.C. Arena 
Germany, Essen, Grugahalle 
Greece, Athens, Posidonas Stadium/St. Cusmas 

2001 
JANUAR1I 
6th England, London, Shepherds Bush Empire 
7th England, London, Shepherds Bush Empire 
9th Mexico, Mexico City, Foro Sol 
12th Argentina, Obras Stadium, Buenos Aires 
13th Argentina, Buenos Aires. Velez Sarsfield Stadium 
15th Chile, Estadio Chile, Santiago 
19th Brazil, Rio De Janeiro, RJ, Festival 

CLIVE BIRR TRUST 
2002 
MARCH 
19th England, London, Brixton Academy 
20th England, London. Brixton Academy 
21st England, London. Brixton Academy 

GIVE ME :_D ULF i I151,1)I 0111í 

2003 
MAY 
23rd Soain, La Coruna, Coliseum Sports Palace 
24th Spain, Gijon, Sports Palace 
26th France, Toulouse, Le Zénith 
27th France, Toulon, Le Zénith 
31st England, Castle Donington, Donington Park 

JUNE 
3rd 
4th 
681 

7th 
8th 
11th 
12th 
13th 
15th 
17th 
19th 
23rd 
25th 
27th 
28th 
30th 

JUNE 
2nd 
3rd 
5th 
9th 
11th 
12th 

Poland, Katowice, Spodek 
Hungary, Budapest, Kisstadion 
Germany, Nürburgring, Centre Stage 
Germany, Nürnberg, Centre Stage 
Austria, Vienna, Stadthalle 
Spain, Barcelona, Palau St. Jordi 
Spain, Madrid, Las Ventas Arena 
Spain, San Sebastian, Illumbre Bullring 
Italy, Imola, Autodromo 
Croatia, Zagreb, Gradaski Stadium 
Czech Rep, Zlin, Sportshall 
Switzerland, Fribourg, Forum 
France, Paris, Palais Omnisport De Paris /Bercy 
Denmark, Roskilde, Orange Stage 
Sweden, Stockholm, Stadion 
Finland, Helsinki, Haartwall Arena 

Norway, Oslo, Spectrum 
Norway, Oslo, Spectrum 
Belgium, Boeretang, Dessel Graspop 
Portugal. Lisbon, Pavilhao Atlantico 
Spain. Esparrago Festival Spain 
Spain. Albacete Auditorio Municipal 

DANCE 01 

2003 - 

OCTOBER 
19th Hungary, Debrecen. Phoenix Hall 
21st Slovakia, Banska, Bystrica Sports Hall 
22nd Czech Rep. Prague, T- Mobile Arena 
24th Germany, Munich. Olympiahalle 
25th Germany, Stuttgart, Schleyerhalle 
27th Italy, Milan, Filaforum 
28th Italy, Florence, Palasport 
30th Switzerland, Zurich, Hallenstadion 

lst 
2nd 
4th 
12th 
14th 
15th 
17th 
18th 
20th 
22nd 
24th 
26th 
27th 
28th 

Spain, Barcelona. Pavello Olympic Badalona 
Spain, Madrid, Palacio Vistalegre 
Germany, Frankfurt, Jahrhunderthalle 
Denmark, Copenhagen, Valby Hallen 
Sweden, Stockholm, Globen Arena 
Sweden, Gothenburg, Scandinavium 
Germany, Hannover. Eilenriedehalle 
Germany, Berlin, Arena Treptow 
Belgium, Leuven, Brabenthal 
France, Paris, Palais Omnisports de Paris /Bercy 
Germany, Dortmund, Westfalenhalle 
Germany, Hamburg, Sporthalle 
Germany, Leipzig. Arena 
Poland, Wroclaw, Hala Ludow 

DECEMBER 
1st Irerand, Dublin, The Point 
3rd England, Newcastle, Telewest Arena 
4th England, Nottingham, Arena 
6th England, Sheffield, Arena 
8th Scotland, Glasgow, S.E.C.C. 
9th England, Manchester, Arena 
12th England, London, Earls Court 
13th Netherlands, Rotterdam, Ahoy Hall 
15th Wales, Cardiff, C.I.A. 
16th England, Birmingham, N.E.C. 
18th France, Amnéville, Galaxie 
21st Finland, Helsinki, Hartwall Arena 

2004 
JANUAR\' 
11th Argentina, Buenos Aires, Velez Sarsfield Stadium 
13th Ch le, Santiago, Pista Atletica 
16th Brazil, Rio de Janeiro, R.J., Claro Hall 
17th Brazil. Sao Paulo, S.P., Pacaembu Stadium 

5th Japan, Sapporo, Nankin Hall 
7th Japan, Osaka. Jo Hall 
8th Japan. Tokyo. Saitama Arena 

28th Czech Rep, Prague, T- Mobile Arena 
29th Poland, Chorzow, Stadium Slaski (Silesia) 
31st Austria, Graz, Stadthalle 

4th 
5th 
7th 
11th 
12th 
16th 
18th 
21st 
25th 
28th 
29th 

2nd 
3rd 
6th 
7th 
9th 

Germany, Nürburgring, Centre Stage 
Germany, Nuremberg, Centre Stage 
Iceland, Reykjavik, Egisholl 
Italy, Bologna, Parco Nord Open Air Arena 
Switzerland. Uster- Zurich, Fussballstadion Buchholz 
Portugal. Lisbon, Pavilhao Atlantico 
Spain. Lorca Murcia. Huerto de la Rueda 
Greece, Malakasa, Terra Vibe 
France, Paris, Parc Des Princes 
Norway, Oslo. Spectrum 
Norway, Oslo, Spectrum 

Germany, Leibnitz- Leipzig, Airfield Roitzschjora 
Netherlands, Weert, Sportpark Boshoven 
Finland, Helsinki, Haartwall Arena 
Finland, Helsinki, Haartwall Arena 
Sweden, Gothenburg, Ullevi Stadium 

26th England. Leeds Festival, Bramham Park 
28th England, Reading Festival, Richfield Avenue 
31st Ireland. Dublin, RDS Arena 

1,, 

2005 
SEPTEMBER 
2nd England. London. Hammersmith Apollo 

25th Japan, Tokyo, Budokan 
26th Japan, Hiroshima, Yubinchokin Hall 
30th Japan, Osaka, Jo Hall 
31st Japan, Nagoya, Shimin Hall 

9th 
10th 
12th 
14th 
15th 
17th 
18th 

20th 
21st 
23rd 
25th 
27th 
28th 
30th 

2nd 
3rd 
5th 
7th 
8th 
11th 
12th 
14th 
15th 
17th 
18th 
20th 
22nd 
23rd 

9th 
11th 
14th 
17th 
19th 

Denmark, Aalborg, Gigantim 
Denmark, Copenhagen. Valby Hallen 
Finland, Tampere, Icehall 
Finland, Helsinki, Haartwall Arena 
Finland, Helsinki, Haartwall Arena 
Sweden, Stockholm, Globen Arena 
Sweden, Stockholm, Globen Arena 
Sweden, Gothenburg, Scandinavium 
Norway, Oslo, Valhalla 
Norway, Bergen, Vestlandshallen 
Sweden, Stockholm, Globen Arena 
Netherlands, Den Bosch, Brabanthal 
France, Paris. Palais Omnisports de Parisger 
Spain, Barcelona, Palau St. Jordi 

Italy, Milan, DatchForum 
Italy, Milan, DatchForum 
Switzerland, Zurich, Hallenstadion 
Germany, Stuttgart, Schleyerhalle 
Germany, Dortmund, Westfalenhalle 
Wales, Cardiff, NIA 
England. Birmingham, N.E.C. 
England. Manchester. Arena 
Scotland, Glasgow, S.E.C.C. 
England, Newcastle, Telewest Arena 
England. Sheffield, Arena 
Ireland, Dublin, The Point 
England, London. Earls Court 
England, London, Earls Court 

Arabia, Dubai Country Club (Desert Rock Festiva 
Greece, Athens, Faliro Pavilion Indoor Arena 
Serbia, Belgrade. Fair Indoor Arena 
India, Bangalore, Bangalore Palace 
Bulgaria, Sofia, Lokomotiv Stadium Arena 

A MATTER OF THE BEAST SUMMER TOlte 
2007 
IIiA!i: 

2nd Slovenia, Ljubjana, Bezigrad Stadium 
4th Bulgaria, Sofia, Lokomotiv Stadium Arena 
6th Czech Rep. Ostrava, Banik Football Stadium 
8th Germany, Ludwigshafen, Sudweststadion 
10th England. Castle Donington, Donington Park 
14th Italy, Venice, Heineken Jammin Festival 
16th Netherlands, Fields of Rock Festival 
17th Germany. Dusseldorf, 155 Dome 
20th Italy, Rome, Olympic Stadium 
21st Spain, Bilbao, BBK Live Festival 
23rd Belgium, Dessel, Grosspop Metal Meeting 
24th England. London, Brixton Academy 

1st 
4th 
6th 
7th 
9th 
10th 
12th 
15th 
16th 
21st 
22nd 
24th 
26th 
28th 

2nd 
4th 
5th 
7th 
9th 

India, Mumbai, Bandra Kurla Complex 
Australia, Perth, Burswood Dome 
Australia, Melbourne, Rod Laver Arena 
Australia, Melbourne. Rod Laver Arena 
Australia, Sydney, Acer Arena 
Australia, Sydney, Acer Arena 
Australia, Brisbane, Entertainment Centre 
Japan, Yokohama, Pacifico 
Japan. Tokyo, Messe 
Mexico, Guadalajara, Auditoria Telmex 
Mexico, Monterrey, Arena Monterrey 
Mexico, Mexico City. Foro Sol 
Costa Rica, San Jose, Saprisa Stadium 
Colombia, Bogota, Simon Bolivar Park 

Brazil, Sao Paulo. Palmieras Stadium 
Brazil, Curitiba. Pedreira Stadium 
Brazil, Porto Alegre, Gigantinho 
Argentina, Buenos Aires, Ferrocarrill Oeste Stadler 
Chile, Santiago. Pista Atletica 

N I) Sil LI_ (X) N OU ERI NG SU IVI IVI IL 
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oologna Pares 
n Belgium. Dessel Graspop 

rnce, Paris. Palois Omnisaorts de Paris/Bercy 
rance, Paris, Palais Omnisoorts de Pars/Bercy 

5th 

9th 

11th 

12th 

16th 

18th 

England, London, Twickenham Stadmni 
Portugal. Lisbon. Super Bock Super Rock Festival 

Spain, Merida, Albergue el Prado. La Plata Festival 
Spain, Zaragoza, Metalway. Festival 

Sweden. Stockholm, Stadium 

Finland. Helsinki, Olympic Stadium 

19th Finland,',Tampere. Retina Stadium 
22th Norway. Trondheim. Lerkendalstadiuu, 
24th Norway,; Oslo. Valle Navin 
26th Sweden; Gothenburg. Ullevi 
27th Denmark. Horsens Gods Bane Pladsen 
31st Germany, Wacken Festival 

AUGUST 

'le. Athens, Terra Vibe Park 
aania, Bucharest, Ootroceni Football Si. 

7m sand, Warsaw. Gwardia Stadium 
8th Czech Rep, Prague. Slavia Football Stadkil 
10th Croatia, Split, City Stadium 

Ith 

!6th 

19th 

Switzerland, Basel. St. Jakobshalle 
Holland, Assen, TT Circuit 

Russia, Moscow. Olympic Stadium 
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from »p46 
The band re- signed with EMI last December, and London -based 

senior VP of international marketing Mike Allen says working with 
the Maiden team is "one of the greatest pleasures of life at EMI. 
Their unwavering sense of purpose, refusal to compromise cre- 
atively and genuine sense of team spirit are there to be admired 
and enjoyed." 

Steve Laz, who runs the Iron Maiden fan club, turned his own 
fandom into a career. "I used to go to school with Steve Harris and 
we became really good friends from the age of 11," he says. "I be- 
came a huge fan of the band in 1976 in the unsigned days. I took 
over the fan club in 1997 and the membership continues to grow 

of sanctuary. "I exited with the band, and that's what I want to do 
anyway," Smallwood says. "For me it's all about Maiden, so I'm on 
the road thinking about what Eddie does next. Same as the '80s." 

Amid various early personnel changes, original vocalist Paul 
Di'anno fronted the band's first two EMI albums. A self -titled 1980 
debut hit the U.K. top five, and 1981's "Killers" reached No. 12, 
as Maiden charted a number of top 40 singles with little main- 
stream support. 

Dickinson's arrival as Di'annó s replacement coincided with the 
group's ascension to Britain's rock elite. After "Run to the Hills" 
became its first domestic top 10 single early in 1982, "The Num- 

ber of the Beast" debuted atop the album chart. 
Maiden celebrated with the Beast on the 

Road tour, spending six months on the U.S. 
leg alone. Eddie, by now, was in audacious 
form. He appeared onstage, 12 feet tall, bran- 
dishing a model of the bitten -off head of 
renowned bat -botherer Ozzy Osbourne. 

Every Maiden studio album since has gone 
at least top 10 in the United Kingdom, with 
"Seventh Son of a Seventh Son" (1988) and 
"Fear of the Dark" (1992) going all the way to 
No. 1. In the United States, "Beast" was the 
first of five consecutive platinum -certified al- 
bums in the '80s. 

At retail and in ticket sales, the band's 
U.S. track record had much in common 
with that at home: maximum achievement 
from minimum exposure, certainly as far 
as mainstream radio and TV acceptance 
was concerned. 

"We never had radio," Smallwood says. 
"A lot of people listen to radio in the car, 
and if you put Maiden on you're going to 
hit something." 

Dickinson adds, "Maiden's stuff was like 
being in a boxing match, so that's why it was 
always difficult [at U.S. radio]. But of course 
kids loved it, so they adopted the band in sig- 
nificant numbers." 

Nevertheless, there were radio supporters. 
Tommy Nast, former publisher of radio tip - 
sheet the Album Network and now a music, 
media and marketing consultant, recalls, 
"Having been an on -air personality and music 
director in upstate New York in 1980, I was 
fortunate to have played many of their songs 
and promoted their shows, and I saw their 
power firsthand. 

"Rod Smallwood was such a driv- 
ing force behind their success, with 

BRUCE DICKINSON shows 
his speaker -climbing moves 
at an Iron Maiden show in 
the mid -'80s. 

and grow. We have members who join up their newborn babies, 
right up to a 76- year -old English lady who lives in Spain. Me and 
my wife, Sue, also run the online shop, Eddie's Megastore." 

After appearing on EMI's "Metal for Muthas" compilation, re- 
leased late in 1979 to capitalize on what Sounds writer Geoff Bar- 
ton had termed "the new wave of British heavy metal," Maiden's 
first single for the label was "Running Free," a top 40 hit in 
February 1980. 

Garry Bushell, an early fan of the band who later wrote about 
Maiden for the U.K. music weekly Sounds, recalls: "To most of the 
music press, with the exception of Sounds, Maiden were an aber- 
ration, and as such were to be ignored or written off as musical 
throwbacks. When neither tactic worked, they were redefined as 
`post -punk' metal. Wrong again." 

Rock journalist Mick Wall adds: "The original late -'70s, so- 
called anti -rock punks always talked about never selling out. 
How ironic, then, that it was an uncool heavy metal band from 
the same era that actually put that philosophy into practice to 
such devastating effect." 

In 1979, Smallwood and business partner Andy Taylor, friends 
since their Cambridge University days, formed Sanctuary (named 
after an early Maiden song) as the band's management company. 
The pair would become figureheads of the biggest independent 
record company in the world, leaving in 2006, shortly before Sanc- 
tuary was subsumed into Universal Music Group. 

Maiden went with Smallwood and Taylor to Phantom Music, 
and the longtime business partners are enjoying a different kind 
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the passion he put into every aspect of the band and what 
it stood for," he adds. 

Capitol Records A &R executive Bruce Ravid's first 
experience of Maiden was at a Hamburg gig, prior to 
the U.S release of "Killers." "They played a great 
show, and I remember getting into their van for 
the return to the hotel," he says. "The guys were 
reading books and listening to Frank Zappa. 
They were in their early 20s and were always 
the perfectionists who were passionate 
about heavy metal, but also very well - 

rounded as people." 
Walter Lee, head of sales at Capitol dur- 

ing that period, recalls that Smallwood "very 
kindly explained everything to all of us. Un- 
fortunately, not being accustomed to his ac- 
cent, we didn't understand a word he said." 

Maiden's first album of the Nielsen 
SoundScan era, 1992's "Fear of the Dark," is 
substantially its biggest in America, with sales 
of 438,000. It's followed by 307,000 for "Brave New 
World" (2000). 

The 2000s have seen Maiden playing to its 
strengths, empowered by maturity. "The 
longevity of the band now is based on know- 
ing what we have to do, but also we've 
grown up continued on »p52 

OF EDDIE 
ENIGMATIC MASCOT 
`FUN TO WORK WITH' 
Eddie, the group's omnipresent, psychotic 
mascot, has adorned just about every piece 
of artwork and live set since the group's ear- 
liest days on EMI. 

"Their partner in crime, Eddie, is one of the 
best -known music brands in the world," EMI 

U.K. marketing manager Paul Fletcher says. 
"Eddie came from the fact that the band 

were very shy," Iron Maiden manager Rod 
Smallwood says, "so we went out and in- 
vented a character which stood for the band. 
We were careful to keep it enigmatic. You've 
always got somebody saying, 'Can we have 
Eddie on the radio ads ?' No -he hasn't got a 

voice. He comes in different shapes and sizes, 

he can be ethereal, savage; he's always funny 
and he's always on your side. He's been a lot 
of fun to work with." 

British music journalist Garry Bushell, an 

early fan of the band, recalls that Eddie had 
modest beginnings. 

"The lighting technician Dave 'Lights' 
Beasley hit on the idea," he recalls. "He built 
a backdrop with the band's logo painted on 
it in gold and added a face mask stolen from 
a local art college. Dave put light bulbs round 
the edges and, during the set -closer, used a 

fish tank air pump to belch blood through 
the mouth." 

Former EMI executive Rupert Perry says, 

"When Rod was 'working us' at Capitol 
Records, myself and [A &R head] Bruce Ravid 

persuaded him to come into the 
Tower dressed as Eddie. He 

went to all 13 floors, and 
more importantly, he burst 
into the weekly marketing 
meeting. There's a photo 
of Rod about to axe the 
head of marketing. From 

then on, every person in the 
building knew who Iron 
Maiden was." 

-Paul Sexton 

Shy itself, Iron Maiden 
mascot Eddie (above) 
and as stage prop (left) 

helped build the 
brand. 
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THANKS FOR A MASSIVE SSD OUT AUSTRALIAN TOUR! 

TO BRING YOU 
IR RFTER15YERRS 

BIG THANKS TO IRON MAIDEN, ROD SMALLWOOD, JOHN JACKSON AND ALL THE CREW FOR A SOLD OUT TOUR! 

5Df1IEZLI5ERE ßAi 1N TIME WORSD TOUR 08 
AU3`f'RAGIA - FEBRCJARY 2008 

ñAIÑTV 
www.americanradiohistory.com

www.americanradiohistory.com


from »p50 
with each other," Dickinson says. "It's a family in the true 
sense of the word." 

EMI Records U.K. head of press William Luffsenses greater 
latter -day media acknowledgement of the band's worth. 
"There's been an interesting shift in attitudes over the past 
five years in the U.K.," he says. "Obviously, mainstream radio 
and TV are still reluctant to give them daytime exposure but 
their profile and stature has steadily grown. The derisive atti- 
tude of old seems to have been replaced by a real appreciation 
of Iron Maiden's significance." 

Elsewhere, heavyweight news media from CNN and Fox 
News to Channel Nine (Australia) and Globo (Brazil) have pro- 
vided mainstream coverage of the blockbuster 2008 tour and 
the band's headline -grabbing arrivals in its own plane. 

"A lot of it is the consistency of the band over the whole 
30 years, so you've almost got a snowball effect," says Tay- 
lor, who says he has a schedule of Maiden releases stretch- 
ing to 2012. "It's about as busy as you could possibly get," 
he says with a smile. 

A new studio album will come in 2010, says Dickinson, who 
is hardly taking it easy before the second leg of the tour puts 
him back onstage and on the flight deck. 

Following the release of compilation "Somewhere Back in 
Time," Dickinson on May 17 will fly Ed Force One, contain- 
ing the band and VIPs, into the Cannes Film Festival for a 
screening of the supernatural thriller "Chemical Wedding," 
to be released theatrically in early summer in the United King- 
dom. Co- written by Dickinson, it stars Simon Callow as Pro- 
fessor Haddo, a reincarnated Aleister Crowley. 

The ethos of Iron Maiden has not changed in more than 30 
years. "We've always believed the whole idea of touring is to 
give fans good value for their money," Taylor says. "So yes, I'm 
sure we could double our ticket prices, but the name of the 
game hasn't been making money. It's been building up fans 
and giving them what they want." 

A worldwide phenomenon, Iron 
Maiden was greeted rapturously 
by fans in 1984 in the 1,000 -year- 
old city of Szczecin, Poland. 

,r' AP 
Onstage: Davey, Adrian, Nicko, Bruce, Steve and 

Backstage: Rod, Dave, Andy and Val ...oh and 

CavemanProductions.com 

en an honour and a privilege to have been associated with you. 

Kevin "Caveman" Shirley 
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IRON MAIDEN 
Running Free Across North America This Summer 

From All Your Fans At Live Nation North America 

LTV rIATIOn" 
- 

www.LiveNation.com 
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THE 
SW E E T 

SPOT 
FRONTMAN BRUCE DICKINSON 
TALKS ABOUT IRON MAIDEN'S 

HISTORY AND NEW HIGH POINTS 

Paul Bruce Dickinson made his live debut with Iron Maiden at the end 
of 1981, some two years after the band started its enduring relationship with 
EMI Records. He had viewed the group's early emergence from a ringside seat 
as lead singer with Samson, another of the bands in what the rock press dubbed 
"the new wave of British heavy metal." Since then, he has been not only Iron 
Maiden's definitive lead singer, but an author, sportsman, a solo artist for five 
years in the 1990s, a radio DJ and a pilot. In the middle of the most successful 
global tour of the band's career, he sat down with Billboard to discuss his, and 
Maiden's, life and times. continued on »p56 
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IRON MAIDEN at one of its greatest triumphs: 
headling the 1988 Monsters of Rock show at 
Donington Park. (Kiss, Guns N' Roses and 
Megadeth were among the openers.) 

from »p54 When you joined Maiden, how aware had 
you been of the band? 
We effectively grew up together, musically, because I was in Sam- 
son, and all the bands were aware of everybody else, we all gigged 
together. It's fair to say Maiden had this momentum about them. 
It was like standing in front of a truck. They had that energy be- 
fore they got the deal [with EMI]. 

But that took quite a while to build, didn't it? 
It did, but a lot of that was Steve [Harris, bassist and founding 
member] trying to get the personnel right, trying to get the com- 
mitment from people. Once the deal was signed, the press leapt 

all over it. "Running Free" carne out, and it cunningly snuck in 
under the radar of all the punk stuff. They must have had to re- 
strain Steve, because he absolutely hated punk. The first album 
[ "Iron Maiden," 1980] went to No. 4, which was an astonishing 
feat for a band like that. 

I was in Samson; we were supposed to be going off on tour sup- 
porting Maiden. I got the date list and there were 50 or 60 shows, 
right the way through Europe. I thought, "This is unbelievable." 
We were still scrabbling around trying to find gigs in Newbridge 
Memorial Hall in Gwent [Wales]. That fell through, we never did 
it, which in retrospect was probably a good thing. 
Maiden came back, having made quite a serious dent in the U.S. 

market, which they never expected. 

Then, before your arrival, the band did "Killers" in 1981. 

I liked that more than the first album. It got sniffily received [in 
the United Kingdom], because it wasn't very punk. They wanted 
[producer] Martin Birch for the first album and didn't think they 
could get him. The irony was, Martin had noticed the band and 
was like, "I'd love to work with them." Anyway, it did happen on 
the second album, and by then Adrian [Smith, guitarist] had 
joined and was writing, so really the sound of the band just ma- 
tured massively. 

That was the album that really started to break them in America, 
and actually had a radio hit, "Wrathchild." 

What were the circumstances of you replacing Paul Di'anno 
as lead singer? 
Things with Paul hadn't been going terribly well, and they'd made 
the decision to get rid of him. So they came and took a peek at me. 
Clive [Burr, Maiden's then -drummer] had been in Samson for 
three years, and "Killers" was being made at Zomba Studios [in 
northwest London], which back then was Morgan Studios. 

We were in Morgan, and Maiden were in the [studio] opposite. 
So we used to go to the pub and have a few beers and chat. I went 
over and listened to the Maiden record and Clive would come over 
and listen to ours. 

Had you looked across at the band and thought, "I could 
do that "? 
Oh, I did that the first time I saw Maiden play, in Camden [north 
London] at the Music Machine. It was like a four -act bill, we were 
supposed to be headlining and Maiden were third on the bill. 
They turned up and it was clearly their audience. Everybody left 
as soon as they'd finished. 

I stood at the back watching and thought, "Christ, this is a great 
band. Imagine what I could do if I was singing with that band." 

Were you cocky in those days? 
Absolutely, I had an unfeasible amount of balls. Rod Smallwood 
offered me the chance of an audition, he didn't offer me the job. 
This was at Reading Festival. continued on »p58 

Pino Sagliocco 
would like to congratulate 

0 .11 

for an astonishing career! 
As well as Rod Smallwood, John Jackson and the whole team. 

I would like to thank you on behalf of all the Spanish fans 
for all these great years. 

Looking forward to continue working with you for 
many more years to come. O GRUPO 
GAMERCO 
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The Nordics salute you! 

Your friends 
Thomas, Tor, Flemming, Risto, Rune 

r 
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Over the years we have sold more than 2,5 million tickets throughout 
the Nordic region (this is more than 10% of our population!!!) 
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from »p56 
I said, "Well, alright. First of all, if I do the audition, I'm going to 

get the job, so you need to figure out whether or not you want me on- 
board, because I don't want to be unless I can be a pain in the ass and 
have some opinions. 

"I'm not going to be like the old guy. I'm going to have disagree- 
ments with Steve, because I've got some ideas about how I want to 
change things around. So if you don't want that, you'd better tell 
me now." 

They asked me to learn three songs and I basically learned the lot, 
both albums. 

So we turned up to the rehearsal room and let rip. Steve picked up 
the phone and said, "Could we get him into a studio today ?" 

They were still doing gigs with Paul. The atmosphere was a bit 
down. When they came back from Sweden, we popped in the studio, 
recorded three songs and that was it. That was "job done." We all 
went out and got very drunk that night. 

`My aim as a frontman 
is to shrink the venue, 

turn that football 
stadium into the 

world's smallest club.' 
-BRUCE DICKINSON 

It seems as though Maiden developed a common cause be- 
cause the band members were, and still are, outsiders. 
We are still outsiders. We always will be, because that's our essential 
nature. I can't imagine what it would be like to go to vacuous show- 
biz parties. It'd be a nightmare. It's just not what we're about. The 
show's the thing. Everything you need to know about Iron Maiden 
is onstage. 

So when you joined, you hit the ground running. 
There was no transition. It was zero to 100 miles an hour in one stride. 
That rush continued for five years, solid. continued on »p60 

Already big in the United Kingdom, IRON MAIDEN'S first headline performance at New York's Madison Square 
Garden in 1983 helped solidify the members' stature as stars in the States. 

o 

our friends in Central Europe 
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WITHIN TEMPTATION 
2 MORE SPECIAL GUESTS 

Tickets available at rkir FIATIOrl.nL 
and www.ticketservice.n1 (outside Holland). Payment: VISA or Mastercard. 
Ticket: 59. Doors: 14.30 h. Showtime: 16.30 h. 

wwwironmaiden.com 
wwwironmaidenholland.n1 www.livenation.n1 

'LIVE AFTER DEATH DVD 
RELEASED 4 FEBRUARY '08 

IRON MAIDEN KILLERS THE NUMBER OF THE BEAST PIECE OF MIND 

POWERSLAVE SOMEWHERE IN TIME SEVENTH SON OF A SEVENTH SON 

NY 
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from »p58 It was No. 1 album [ "The Num- 
ber of the Beast," 1982], No. 1 tour, biggest thing 
on the planet. I'd never done a gig outside the 
U.K. until I joined Maiden. Unless Inverness 
[Scotland] counts. I'd probably only done 20 or 
30 gigs in my life. 

How did you develop your personal 
stagecraft? 
It's one thing to project a confident air to the 
back of a club. It's another to do the same thing 
in a theater, then an arena, and it's quite another 
thing to do it in a festival. Before the days of cam- 
era and side screens, you were just a little speck. 
It was a rapid learning curve. 

My aim as a frontman is always to try and 
shrink the venue, if you can, to turn that football 
stadium into the world's smallest club. At least 
you have to try. The essence of the Maiden expe- 
rience is that we want to include everybody in it. 

When "The Number of the Beast" hit No. 1 

on the U.K. charts in April 1982, it knocked 
Barbra Streisand's "Love Songs" off the top. 
It was almost anti -establishment. 
Yes, we had a bit of a history of that. With 
"Bring Your Daughter ... to the Slaugh- 
ter" [in January 1991] we did a service 
to the nation by knocking Sir Cliff 
[Richard] off the Christmas No. 1. I'm 
still waiting for my [royal honor as a] 

C.B.E. for that. 

That leads into a question about the way 
you've always been viewed by the U.K. 
music mainstream. 
The funny thing is, we were on Saturday morn- 
ing telly, on "Tiswas." At the time, everything 
was so overwhelming. Some of it was, "Let's do 
this and see what happens." 

But you were, and still are, regulars in the 
singles chart. 
Oh, yeah, and if you listen to some of the sin- 
gles we had out, some of them were pretty 
bloody good, quite catchy, like "Can I Play With 
Madness." People listen to the catalog and go, 
"Oh, it's Maiden, not a lot of melody." It's like, 
"Just a minute!" All of our songs are stuffed 
full of tunes. 

You personally have always taken on chal- 
lenges, whether it's fencing, broadcasting, 
being an author or being a pilot. 
That's because I just have an insatiable curios- 
ity about the nature of things, and I think the 
best way to find out about something is to try 

and do it. Flying co blued on »p62 

FRONTMAN'S 
TOP FIVE 

BRUCE DICKINSON PICKS HIS FAVORITE 
MAIDEN TRACKS 

"RIME OF THE 
ANCIENT MARINER" 
(from "Powerslave," 1984) 
"Because I can remember all the words and 
have a cup of tea in the middle. Steve [Harris] 
wrote the song and when he came up with it, I 

thought, 'This is fantastic,' because it tied to- 
gether so much stuff that I was interested in. 
When it turned out to be 13 minutes with a 

whole dreamy chunk in the middle ... I was 
amazed at how he'd précis'd the [Samuel Tay- 
lor Coleridge] poem. It's the closest thing 
you're going to get to an Iron Maiden sym- 
phony movement." 

"MOONCHILD" 
( "Seventh Son of a Seventh Son," 1988) 
"Because it's years since we played it and I'd 
forgotten how good it was. It started out as 
part of what was going to be a story album. 
'Moonchild' comes around to the film we're 
just doing, 'Chemical Wedding,' because one 
of [Aleister] Crowley's novels was called 
`Moonchild,' about a reincarnated soul in- 
vested in a body created by ritual." 
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"RUN TO THE HILLS" 
( "The Number of the Beast," 1982) 
We were working with Martin Birch, one of 

the great rock producers of all time. He 
taught me a huge amount on that record 
about singing." 

"THE NUMBER 
OF THE BEAST" 
( "The Number of the Beast," 1982) 
"The song that kicked off my career with the 
band. It was the more metal follow -up to 'Run 
to the Hills' and it was the source of all the 
controversy that people like to pump up 
about devil worship, all the usual nonsense." 

"PASCHENDALE" 
( "Dance of Death," 2003) 
"No flippancy on this one. A very poignant 
metal epic about a tragic and hugely waste- 
ful military catastrophe. Sound familiar? It 
was Adrian [Smith's] song, and when we did 
it live we really tried to make it theatrical, 
with barbed wire and gunfire." 

-Paul Sexton 
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from »p60 
wasn't on a list. It would be awfully 
good from the point of view of peo- 
ple writing about us if there was a 

plan, but there isn't. 
The movie we're just doing 

[ "Chemical Wedding "] stems from 
conversations in the pub with Ju- 

lian Doyle [Dickinson's co- writer 
on the film and its director] 15 years 
ago. As it happens, we're now hav- 
ing the most successful tour in the 
band's history, the band is a global 
phenomenon, and in the same year, 

we get to release a feature film, fol- 

lowed shortly afterwards by another 
feature film with a documentary, 
DVD, all the rest of it. Fucking hell, 
it looks like a plan. It's not. It's to- 
tally random. 

So you're probably not 
very good at sitting around 
daydreaming. 
I'm very good at daydreaming. Ask 
any of my schoolteachers. 

In the period when you were out 
of the band (1993- 1998), did 
your solo work fulfill you? 
The reason I left Maiden was that I genuinely 
didn't know if I was getting that buzz anymore 
from doing new stuff. Nothing bad happened, 
there were no disagreements. The machine ran 
like clockwork and that's when I started to get 
really antsy. 

Also, the cult status of the band meant that 
whatever you did, people would go, in a patron- 
izing fashion, "Oh, nice effort." I didn't think 
they'd have any problem finding another singer, 
but their subsequent career path hit a few oily 
patches on the road. 

My own career fell off a cliff, and I decided I'd 
have one go at completely reinventing [myself], 
so everybody thought I'd gone raving mad, and 
I came up with an album called "Skunkworks" 
[ 1996]. It got great reviews, but the record com- 
pany wasn't sure. 

Then I did a record called "The Chemical Wed- 
ding" [1998], which was digging really deep into 
territory I'd never been to before, but keeping a 

rock sensibility. 
I think it's fair to say it was a fairly ground- 

breaking album, did really well sales -wise and I 
could see myself having a successful global cot- 
tage industry as an artist. Clearly it was never 
going to rival Maiden. But at the same time, look- 
ing at Maiden, it was obvious something was 
going to crack. 

BRUCE DICKINSON waves the 
Union Jack while JANICK GERS 
plays guitar during the song 'The 
Trooper' in 2005. 

How did you develop as an artist during 
those solo years? 
I was a much deeper musician by the time I got 
to "Chemical Wedding" than I ever was during 
the latter two or three albums with Maiden. I 

was much more serious about it. Roy Z, who 
was my producer and collaborator, said, "You've 
got to go back. You've done it, you've changed 
yourself around, it's worked. But the world needs 
Iron Maiden." 

And I thought, "It does." Then we had a meet- 
ing, myself and Steve. He was a bit leery at first. 
His main thing was wanting to know, if I came 
back, that I wasn't going to leave again. I said, 
"Quite the contrary -if we glue it all back to- 

gether again, we could do stuff that's better than 
we ever thought possible. It could be bigger than 
we ever dreamed of." 

And that's pretty much the way it's turned out. 
I is a really exciting place to be at the moment. 
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`The machine 
ran like 

clockwork, and 
that's when 
started to get 
really antsy.' 
-BRUCE DICKINSON 

What's it like for young bands out there just 
starting up? 
We were brought up in clubs. Then you had this 
transitional phase of bands who looked wonder- 
ful on the cover of Vogue. But now it's come full 
circle, and bands are doing their own little 
YouTube things, and everything's gone live in a 

big way, and it's all eye contact. 
You've just got to go out and do it. There's noth- 

ing between you and the audience, and I see a 

whole generation of bands now that really have 
that ability. 

And the global numbers on your ticket sales, 
can you believe those? 
When bands start out, the excitement level is 
100% and the experience level is zero. Usually 
there's a trade -off, and by the time they finish 
their careers, their experience level is 100% and 
the excitement level is zero. 

We're in this situation now where the excite- 
ment is back up to 100 %, but the experience is 
up there as well, so we can play these songs with 
all that experience backing us up. 

So how would you compare Maiden now 
with the group of, say, 25 years ago? 
The way we play the songs now is in many ways 
more powerful, it's more under control. It's not 
like somebody running so fast that their legs are 
running away underneath them, which is kind 
of what it was like in the '80s. This is a mature 
runner now who knows the pace and has always 
got something in the tank for the sprint when 
it's appropriate. We've reached that sweet spot. 

-Paul Sexton 
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IN TIM 

TRACKING IRON MAIDEN'S 
TRAIL THROUGH THE YEARS 

Here is a chronological tally of the albums that Iron Maiden has released in the United 
States during the past three decades. 

"KILLERS" 
Release date: June 2, 1981 

Label: Harvest 

"MAIDEN JAPAN" 
Release date: Oct. 27, 1981 

Label: Harvest 

"THE NUMBER 
OF THE BEAST" 
Release date: April 6,1982 
Label: Harvest 

"PIECE OF MIND" 
Release date: June 7, 1983 

Label: Capitol 

"POWERSLAVE" 
Release date: Sept. 25, 1984 
Label: Capitol 

"LIVE AFTER 
DEATH" 
Release date: Nov. 12, 1985 

Label: Capitol 

"SOMEWHERE 
IN TIME" 
Release date: Oct. 7,1986 
Label: Capitol 

"SEVENTH SON OF 
A SEVENTH SON" 
Release date: April 26, 1988 

Label: Capitol 

"NO PRAYER 
FOR THE DYING" 
Release date: Oct. 16, 1990 
Label: Epic 
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"FEAR OF 
THE DARK" 
Release date: May 26, 1992 

Label: Epic 

"A REAL LIVE ONE" 
Release date: April 6. 1993 

Label: Capitol 

"A REAL DEAD ONE" 
Release date: Nov. 16, 1993 

Label: Capitol 

"THE X FACTOR" 
Release date: Oct. 24, 1995 
Label: CMC International 

"VIRTUAL XI" 
Release date: April 7, 1998 
Label: CMC International 

"BRAVE NEW 
WORLD" 
Release date: June 13, 2000 
Label: Portrait /Columbia 

"ROCK IN RIO" 
Release date: April 9, 2002 
Label: Portrait /Columbia 

"DANCE OF DEATH" 
Release date: Sept. 23, 2003 
Label: Columbia 

"A MATTER OF 
LIFE AND DEATH" 
Release date: Sept. 19, 2006 
Label: Sanctuary 

"SOMEWHERE 
BACK IN TIME" 
Release date: May 13, 2008 
Label: New Door UMe 
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THREE DECADES OF AMAZING MERCHANDISING 
SALES AND NOW STRONGER THAN EVER! 
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DIGITAL 
MAIDEN 

IRON MAIDEN is summoning you on a journey 
'Somewhere Back in Time,' the title of the band's 
new compilation and the name of its current tour. 

BAND EMBRACES ONLINE 
PROMOTION, DISTRIBUTION 
FOR NEW COMPILATION 

Iron Maiden's upcoming release, 
"Somewhere Back in Time," represents more 
than a retrospective of the band during the '80s. 

The album -featuring 15 tracks from 1980 
to 1989 -is being presented to potential new fans 
as a high -quality WMA download at 
ironmaiden.com. Listeners can play the 
compilation for free three times before it times 
out, and then purchase a digital rights 
management -free version if they desire. 
"Somewhere Back in Time" is at the forefront 
of Iron Maiden's plan to enhance its digital 
presence. The album, which takes its name 
from the band's current global tour, will be 
released May 12 internationally by EMI Records 
and the following day in North America through 
New Door U Me. continued on »p68 

DEAR IRON MAIDEN, 

COMGIKtULP¼TMSa 
ppa 3 DECADES 

OF SUCCESS 

FROM ALL 1()UR FREM)S 
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CONGRATULATIONS 

i IE 

Over the past 10 years... 
4, 12 Shows ! More than ticKets sow w trie province of Quebec ! 4, 

Our fantastic run continues! 
We are honored to have Iron Maiden headlining the inaugural year 

of our newest festival Heavy MTL (June 21 in Montreal) 

Up the irons 

Your friends at Gillett Entertainment Group 

ENTERTAINMENT 
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"The digital era has been an additional promotional tool for 

Maiden," co- manager Andy Taylor says. "It was hard for people 
to find out about them if either you didn't have a friend that lis- 
tened to them or you didn't happen to come across them and go 
to a gig. The digital era has allowed a lot of people more access 
to their music." 

Co- manager Rod Smallwood says that the idea of releasing 
"Somewhere" digitally "came from Val Janes, who I stole from 
EMI; she was head of international marketing. Our [ fans] like 
to have [product] in their hands, but with the [U.K.] singles 
charts being more and more dominated by downloads, we were 
left for dead. 

"Val's always working out ways for us to do things more ef- 
fectively in the marketplace, and this came up in discussions 
with EMI. There's nothing new [on the 
album], it's for an introduction, for the gen- 
eral browser that's heard the name, to buy 
something simple that covers a period and 
hopefully will get drawn into it and buy the 
catalog." 

Sarah Philp, who runs the Iron Maiden 
Web site, says it receives 9 million page im- 
pressions per month and 1.5 million visitors. 
"That traffic is more akin to what we'd get the month of [a stu- 
dio] album release," she says. "It's certainly a new high for when 
the band are on the road." 

Taylor says the online merchandise shop does brisk business. 
"We do a reasonable number of realtones and wallpaper, but 
they're still quite small markets," he adds. 

"We noticed that Iron Maiden fans at their shows are predom- 
inantly in their 20s and 30s," Universal Music Enterprises VP 
of sales Steve Wengert says. "The [best -of] promotion is the first 
of its kind, to encourage new fans who use digital as their pri- 
mary source for music to preview and purchase. 

"To maintain long careers, bands have to continue to garner 
new fans. Iron Maiden continually look forward to embracing 
new technologies, without comprising their commitment to giv- 
ing their longtime fans quality product." -Paul Sexton 

Iron Maiden's 
Web site (right) 
has an online 
store where you 
can buy albums 
and tracks 
(inset) from the 
catalog. 

`The best -of promotion is to encourage 
new fans who use digital as their primary 

source to preview and purchase.' 
-STEVE WENGERT, UNIVERSAL MUSIC ENTERPRISES 

SDJI1gUJfERE EACR. 11-1 TIME 
WORLD TOUR 08 

This show was 
sold out as fast 
as we eat cheese 
and chocolate. 

THURSDAYÀÚGUST 14 new album out 
12th may 

ST. JAKOBSHALLE - BASEL SWITZERLAND 
with special guestilLAUREN HARR& s --,% ONLY SWISS SHOW! 

OIF 119/. fick heute 

KIFIFIEáR>.5 `T'fiE: NUMBER ON' t3EA3`T' PIECE OV MIND -, 
'6OIT1E;Ti,IFM±V,t°, SEVEt'i`f'h SOt`I OY A SEVEl,I`T'h SON 
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TO 

LIF 
`LIVE AFTER DEATH' 

DVD REVISITS SEMINAL 
1984 CONCERT 

Iron Maiden has had many memorable 
nights on the world stage, but one of its 

landmark occasions has a new lease of life. 
almost 25 years later. In 1984, during the early 

years of the band's global expansion, Maiden 
played a four -night stand at the 13,200- capacity 

Long Beach Arena in California. 

The following year, those shows were condensed and commem- 
orated on the album "Live After Death," which hit No. 2 in the United 
Kingdom and was a platinum -selling top 20 record in America. 

Now, that occasion is celebrated again in the form of a double - 
disc DVD, also titled "Live After Death." The set contains the 90- 
minute Long Beach performance and part two of the "History of 
Iron Maiden," the continuation of a 2004 documentary, plus rare 
and archival material. 

This includes the band's Rock in Rio appearance in 1985, the "Be- 

hind the Iron Curtain" and " 'Ello Texas" features and a selection of 

IRON MAIDEN'S 'Live After Death,' recorded in 1984 at the Long Beach (Calif.) Arena, is now available as a two -DVD 
set that also contains the band's Rock in Rio performance from 1985 and a host of extras. It is out on EMI worldwide, 
except for North America, where it is released by Columbia Music Video /Sony BMG Video. 

promo videos, artwork galleries, a tour program and other pe- 

nod collectibles. 
"It's a very specific era, and there's a charm to that DVD," 

lead singer Bruce Dickinson says. "And not just the fact that we 
look so fucking young." 

Released by EMI worldwide, except in North America where 

it goes via Columbia Music Video /Sony BMG Video, the pack- 
age has been another continent -straddling triumph. 

It entered the United Kingdom's Music DVD chart, com- 
piled by the Official U.K. Charts Co., at No. 1 in February, and 
has been "No. 1 everywhere," Maiden manager Rod Small- 
wood says. U.S. sales are 35,000, continued on »p72 
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according to Nielsen SoundScan. 

Iron Maiden launched the 2008 
Somewhere Back in Time world tour 
Feb. 1 in Mumbai, India, with a spec- 
tacular stage show that incorporated 
many elements of that 1984 outing. 

Opening U.K. sales had "Live 
After Death" outperforming its 
nearest rival, Christina Aguilera's 
"Back to Basics: Live and Down," 
by 3 -to -1, and outselling the rest of 
the top six combined. 

In Australia, the set went gold 
on its first day, also hitting No. 1 on 
the music DVD charts in France, 
Italy, Sweden, Spain, New Zealand, 
Denmark and Finland. There were 
also top three debuts in Portugal, 
Norway and Ireland. In Germany, 
where DVD sales are factored into 
the main album chart, "Death" 
bowed at No. 10. 

The 1984 concert was filmed to- 
ward the end of a yearlong tour that 
encompassed 193 shows in 21 
countries, including 112 arena 
dates in North America to more 
than i million fans. 

Unusual for the era, it was shot 
in 35mm, and the sound has been 
mixed into 5.1 surround sound by the band's current producer 
Kevin Shirley. The original stereo mix by Maiden's producer of 
that time, Martin Birch, is also available on the DVD. 

"It's a seminal concert," Smallwood says. "It's still consid- 
ered one of the great live rock albums and one of the first real 
quality concert videos. You hear the music and it still corn - 
pletely stands up." 

The live footage has been largely unavailable since the origi- 
nal home video release that accompanied the album in 1985. Its 

, e. aw `There's charm to that 
DVD, and not just the 

fact that we look 
so fucking young.' 

Performing at the first Rock in Rio show in 1985. 
Inset: the 'Live After Death' DVD box. 

DVD release has been requested by fans 
for years, but Smallwood says that the band 
wanted to wait until it was able to re- create 
aspects of that show in the new tour and 
until it had gathered together the many and 
varied contemporaneous artifacts that now 
make it such an evocative snapshot of mid - 
'80s Maiden. 

The second part of the band history in 

the package continues the story begun on 2004's "The 
Early Days" DVD. Smallwood says that while Iron 
Maiden is always looking ahead, this retrospective is 
crucial, for professional and personal reasons. 

"The whole 'History' DVD thing is, in a way, as 
much for the band as the fans, [so that] we've got a 

record of our career, with all the videos and pictures. 
It's for your kids. We're very conscious of heritage." 

-Paul Sexton 

Imagem Music is proud to 
continue the longstanding 

relationship with Iron Maiden 
that started 

`Somewhere Back in Time' 
Here's to many more years ! 

Imagem Music: André de Raaff (CEO) - Tim Smith (MD UK) 
The Matrix Building - 91 Peterborough Road - London SW6 3BU - UK / T: +44(20)7384 6470 / F: +44(20)7384 6471 / http: / /www.imagem- music.com 

Marathon 11 (2nd floor) - 1213 PG Hilversum - The Netherlands / T. +31(35)647 4040 / F. +31(35)647 4049 
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March 12 

San Juan, Puerto Rico 
Coliseo de Puerlo Rico 

12,247 Tickers 

February 26 

San Jose, Costa Rica 
Saprissa Stadium 

24,449 Tickets - SOLD OUT 

February 28 

Bogotá, Colombia 
Parque Simón Bolivar 

40,000 Tickets - SOLD OUT 

Over 200,000 tickéts`in =8 concerts 
in 6 countries in 15 days! "` 

March 2 

Sao Paulo, Brazil 
Parque Antartica 

40.285 tickets - SOLD OUT 

Record breaking grosses and ticket sales. 

The most extensive tour of Latin America ever 

in the least amount of days - over 15,000 miles in 16 days. 

IRON MAIDEN has raised the bar for tours 

of Latin America...again. March 9 

Santiago, Chile 
Pista Atlética 

27,000 Tickets - SOLD OUT 

Up the Irons! 

March 5 

Porto Alegre. Brazil 
Gigantinho 

13.000 tickets - SOLD OUT 

March 4 

Curitiba, Brazil 
Pedreira Paulo Leminski 

18,000 Tickets - SOLD OUT 

March 7 

Buenos Aires, Argentina 
Ferrocarril Stadium 

27,003 Tickets - SOLD OUT 

Our Thanks and Respect to Iron Maiden: 

Steve Harris, Bruce Dickinson, Dave Murray, 

Adrian Smith, Jannick Gers, Nicko Mc Brain 

and to the Maiden team and tour staff Rod Smallwood, 

John Jackson @ K2 Agency, Chris Dalston & Rick Roskin @ CAA, 

Ian Day, Dick Bell, Jason Danter and The Killer Crew. 

Everipro 
www.evenpro.com 

MONDO 
:MIAfIfNThflMIO 
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A rare quiet moment in 1985 for IRON 
MAIDEN in Los Angeles; the Queen 
Mary is seen in the background. 

SIMON 
SAYS 

FORMER MAIDEN 
PUBLISHER RALPH SIMON 
RECALLS EARLY DAYS 

Even for Iron Maiden, it all starts with a song. And 
Ralph Simon, now chairman emeritus /founder of the 
Mobile Entertainment Forum (Americas), was the band's 
early publisher at Zomba Music. He remembers that the 
media- dubbed "new wave of British heavy metal" "was 
undoubtedly triggered by the emergence of Iron Maiden." 
Simon says, "In 1979, when I first met Steve Harris and 
Dave Murray, the two members that have played on every 
Maiden album, Steve's clear musical and narrative vision 
for the band and their fans was perfectly complemented by 
Rod Smallwood's wise managerial guidance and his ability 
to see Maiden becoming a worldwide, rather than simply a 

U.K., phenomenon. "I saw how Steve and Dave shaped 
the textural sound of the band together with producer 
Martin Birch, and Maiden's trajectory was accelerated with 
the addition of Bruce Dickinson and Adrian Smith. It was 
inevitable that they would emerge as one of the most 
invigorating forces in heavy metal." -Paul Sexton 

www.simkins.com 

Congratulations to 

IIA1I 114 I DE 11 

30 years at the top and still counting 

With all our best wishes 

for the 2008 world tour and beyond 
Euan Lawson and the team at 
Michael Simkins LLP Solicitors 

ihrt Gd../ IItS L L P 

SOLICITORS 
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E 
ROBERTSON TAYLOR 

INTERNATIONAL INSURANCE BROKERS 
Las Vegas London Los Ange es New York 

Best wishes 
from all at 

Robertson Taylor 

WORLD LEADERS IN INSURANCE 
BROKING AND RISK MANAGEMENT 
SERVICES TO THE MUSIC, 

MEDIA, ENTERTAINMENT AND 
LIVE EVENT INDUSTRIES 

33 Harbour Exchange Square, London E14 9GG 
Tel: 020 75101234 Fax: 020 75101134 

5 Plato Place, 72 -74 St Dionis Road, Fulham, London SW6 4TU 
Tel: 020 7510 1234 Fax: 020 7736 4803 

enquiries @rtib.co.uk www.robertson -taylor.com 
Lloyd's Brokers Authorised and regulated by the Financial Services Authority 
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Congratulations 
on your success, 

you deserve it! 

Martin Birch 

'THE 
GODFATH 

IRON MAIDEN'S DOMINANCE AS A 
LIVE ACT IS STRONGER THAN EVER 

Some 30 years into a career 
that's still gaining momentum, it 
seems Iron Maiden didn't need a 

hit single after all. And now the 
band is putting up its best box - 

office numbers ever, totally 
independent of -if not indifferent 

to- what's happening in the 
mainstream music marketplace. 

Iron Maiden is that rare band that 
broke in the 1980s and is selling 

out arenas and stadiums 
worldwide today. The band 

,)pens its North American summer 
tour May 21 at the Verizon 

Wireless Amphitheater in San 
\ntonio. Nine days earlier, on May 

12, Maiden plans a global release 
for "Somewhere Back in Time," a 

compilation of its hits from the 
'80s. The album arrives in U.S. 

stores May 13. 

"The '80s were huge, but it was a completely 
different scale to what is happening now, which 
is remarkable," Maiden manager Rod Small- 
wood says. "No one's ever broke a band in 
America like we did with Maiden in the '80s, 
without any help from radio at all, without any- 
thing from anybody at all, just literally from 
marketing, touring and fan support. And we're 
doing it again." 

What began with eye -catching imagery and 
key supporting slots has become what is now 
one of the most successful and consistent box - 
office bands touring today. 

And Iron Maiden is, above all, a touring 
band. "They're essentially a live band," says 
Smallwood, Maiden's manager since 1979. "It's 

BY RAY WADDELL 

all about live. That's the focus, always has been." 
In retrospect, a touring -based strategy 

worked out well for Iron Maiden, given the con- 
cert stage has pretty much been its primary 
means of exposure. 

"It's the way we reach fans, the way we get 
known, really, in terms of almost a complete 
lack of radio worldwide, a complete lack of 
video -type TV worldwide," Smallwood says. 
"We rely on word -of -mouth and live concerts, 
and word -of -mouth is generated by live con- 
certs, so without concerts we wouldn't even 
be here." 

Iron Maiden is booked in North America by 
Rick Roskin at Creative Artists Agency and in- 
ternationally by John Jackson at the K2 Agency 
in London. 

"Iron Maiden continues to thrive because 
they stay true to their artistry, creative vision, 
fans and music," Roskin says. "It has never 
been about trends or the status quo. Iron 
Maiden represents integrity and freedom." 

Promoter John Scher, co -CEO of Metropol- 
itan Talent, has been presenting Iron Maiden 
since it first hit North American shores. "Our 
experience with Iron Maiden has always been 
good, and lately, bigger than it has ever been," 
Scher says. 

Asked why he thinks Maiden is bigger than 
ever, Scher responds, "They're the only authen- 
tic thing out there in their genre of music. 
They're the godfathers. They're the real thing." 

Iron Maiden first toured America in early 
1981 in support of Judas Priest. Its first U.S. 
performance was at the Aladdin in Las Vegas. 

"The band was from the East End of London 
and had traveled very rarely when I met them 
first. They'd never been out of England," Small- 
wood recalls. "So to do the first show in Amer- 
ica in Las Vegas was a lot of fun." 

Smallwood remembers Maiden rang up a 

merch per cap of about $3.50 per head that 
night in Vegas, "which in those days was fan- 

Iron Maiden fans from Kuwait hold a 
banner showing their appreciation at 
a 2007 concert in Dubai. 

MATTER OF LIFE AND DEATH 

KUWAST FANS 
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Singer BRUCE DICKINSON, left, 
and bassist STEVE HARRIS feel it 
on the'Powerslave' tour in 1985. 

tastic for a support act," he says. "It showed me immediately 
that there was something going on here at the roots level." 

With its iconic Eddie mascot, galloping bass and mondo riffs, 
Iron Maiden was a powerful metal brand from the beginning. 

"But we never really considered it a brand in those days," 
Smallwood says. "Across the album artwork, across the T- shirts, 
everything, it was all very important to the band that the fans 
got the very best, idea -wise, song -wise and quality -wise. That's 
what we were about." 

Maiden was signed to Capitol at the time and Smallwood says 

the label's Los Angeles staff provided some good marketing 
juice in putting across the band's striking visuals. "We spent a 

lot of time on the artwork and a lot of people discovered the 
band by seeing that artwork in the window displays at record 
shops," he says. 

"In those days the [customer service rep] guys were really 
important to us. We got the displays in the shops and that's how 
we got noticed. It was a very `street' thing." 

Even as the albums started to sell, if modestly, "we never 
got airplay. It took a lot of hard work to get anywhere," Small- 

wood says. By the second album, "Killers" 
in 1981, Maiden was making about 
$3,000 -$4,000 per night as a support act 
in America. 

By the time "Piece of Mind" was re- 
leased two years later, Maiden took the 
headlining plunge in the States, based on 
"gut feel," according to Smallwood. 

"We decided to just go straight for the 
arenas and headline, which, really, with- 
out airplay, with only 40,000 albums sold 
on the previous record, was a pretty bold 
decision," Smallwood says. "Innocence 

can be a wonderful thing. If I knew then what I know now, I 

never would've taken the chance." 
Of course, by the time Maiden began topping bills in Amer- 

ica, it had long been a headliner in Japan, Australia and across 
Europe and Canada. "We were support in America and head- 
liners everywhere else on the planet," Smallwood says. 

The band is still a massive draw internationally, routinely 
selling out stadiums around the world while averaging 10,000- 

15,000 per show in the United States. The first leg of the band's 
2008 Somewhere Back in continued on »p78 
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Steve, Dave, Bruce, 

Adrian, Nicl<o, Janicl< 

& presumably Eddie! 

It's been a pleasure 

and a privilege 

to represent you all. 

David Gentle 

GOLDKORN MATHIAS GENTLE 

SOLICITORS AND PRIVY COUNCIL AGENTS 

6 Coptic Street, Bloomsbury, London WC 1 A l N W 
Telephone: 020 7631 1811 DX: 35705 Bloomsbury Facsimile: 020 7631 0431 

www.gmglegal.com 

CONGRATULATIONS 
TO IRON MAIDEN 
FOR THREE DECADES 
OF OUTSTANDING MUSIC 
AS WELL AS QUALITY 

TOUR PRODUCTION. 
FROM 

DICKTE BELL, IAN DAY, 
BILL CONTI, ROBBIE PRICE 

AND JASON DANTER. 
IT HAS BEEN A PLEASURE 
TO HAVE EDDIE RIDING 
IN OUR TRACTOR TRAILERS 

SINCE 1989. 

rrr LTD. 

rrom »p77 
Time world tour put it in front of some 400,000 
fans in 10 countries. Regardless of the language 
in the market it's playing, the fans know the 
lyrics and sing along. 

"Even when we played in India and South 
America, Eastern Europe, places where people 
don't speak a lot of English, the fans still know 
the words and they're belting them out at the 
shows," Smallwood says. "It's quite remark- 
able, really." 

The Iron Maiden fan base is a community, 
Smallwood says, and a 

noisy one. 
"This probably applies 

o a lot of bands but it re- 
ally does apply hugely to 
Maiden: What's thrown at 
them from the audience 
they amplify and throw it 
straight back," he says. 
"The better the audience, 
the better the show." 

International markets 
tend to skew a little 
younger than in the United 
States and England, Small- 
wood says, and the younger crowds are more 
fervent "because, let's face it: You get in your 
mid -30s, you're not going to go fucking nuts, 
are you ?" Smallwood asks rhetorically. "You 
don't appreciate it any less, but you react a lot 
less, so your noise is going to be less, so the vibe's 
going to be less and the show's not going to be 
quite as good as when everyone's going fucking 
ape shit." 

Along with its durability, the Iron Maiden 
camp has proved loyal. 

"They don't play industry games, proved by 
the fact that they're still playing for me," Scher 
ays. "They've had the same manager for their 

entire career. They're loyal to their fans, loyal to 
their manager and, from my perspective, loyal 
to the promoter." 

Veteran Scandinavian promoter Thomas Jo- 

Iiansson, now chairman of international music 

for Live Nation, has promoted every Iron Maiden 
show in Scandinavia, including seven stadium 
sellouts on the upcoming European leg. 

"Ever since Iron Maiden first set foot on Scan- 
dinavian soil I've had the privilege, pleasure and 
honor to work with them," Johansson says. 

Nous Productions' Salomon Herzot, who pro- 
motes the group's French shows, says, "Every 
show they do is amazing, [so] fans will come 
back forever." 

Thomas Andrea Pieroni at Live in Italy 
adds, "They were the first 
metal band I saw in 1980, 
when I was a young boy, 
and I'm proud to be their 
Italian promoter." 

Smallwood admits he 
thinks loyalty is a quality to 
admire. "But really at the 
end of the day we believe in 
teamwork," he continues. 
"We do like to keep the 
same people. Some of our 
crew have been with us 
since 1979." 

Promoters and others 
the band deals with "have got to be good, they've 
got to do their job, they've got to be straight with 
us," Smallwood says. "We believe people should 
all make money, but not too much. The band 
provides a service and the promoter should al- 
ways come out with a fair amount. And if some- 
one screws up, then we change." 

Virtually everyone associated with the Iron 
Maiden touring machine says the band is big- 
ger than ever as a concert draw around the world. 

"This tour has taken the band to a totally dif- 
ferent level everywhere in the world," Johans- 
son says. "This summer, in Sweden alone we 
sold 85,000 tickets in less than an hour for sta- 
dium shows in Gothenburg and Stockholm. 
They're the first band ever to sell out stadiums 
in both cities." 

Smallwood concurs that Maiden is doing 
"huge" business on this tour. 

`We never 
got airplay. 

It took a 
lot of hard 

work to get 
anywhere.' 
-ROD SMALLWOOD, 

IRON MAIDEN 
CO- MANAGER 
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When IRON MAIDEN says world tour, it 
according to press estimates, welcome 

eans world. As many as 30,000 delirious fans, 
e band in a 2007 concert in Bangalore, India. 

"This is without any support, this is because 
the kids want it," Smallwood says. "It's not bull- 
shit, it's not about radio, it's not cool, it's not 
fashionable, it's not in People magazine. It's 
about the fans, and that you can't stop. It's real, 
and a lot of things out there aren't real." 

Asked if he ever thought Maiden could last 
this long and be this strong, Smallwood replies, 
"It never really occurred to us. We'd always 
come up with a two- or three -year plan and 
that's as far as we looked. And that's what we're 
doing now: We're looking at the next two or 
three years." 

In regard to its future as a touring act, 
Maiden controls its own destiny. 

"The only thing that limits us now is our- 
selves, not the market," Smallwood says. "I 

think people will be going to see Maiden as 
long as Maiden are able to play, and I think 

Maiden will play as long as they're able." 
Smallwood says the Iron Maiden trajectory 

of the past five years perhaps indicates a gap 
in the marketplace. "It may mean that there's 
something missing out there," he says. "Maybe 
with the younger bands there's too much pack- 

aging, too much obsession with style and pro- 
file and coolness, and not enough brute force 
and ignorance and, ' Let's just go and play hard.' 
It's more fun that way." 

Finally, as the band continues to thrive, long- 
time fans can rejoice. "I think a lot of people 
who have been Maiden fans, even closet Maiden 
fans, are really proud and saying, 'This is right, 
this is what it should be,' " Smallwood says. 
"It's like the black sheep have done good. These 
fuckers won't stop. They're still doing it, and 
more and more and more people are flocking 
to the flag of Eddie." 
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04.09.98 Athens Lycabetus Theater= 
05.09.98 Thessaloniki Earth Theater 
01.10.99 Athens Peristeri6Arena 
10.11.00 Athens Agios Kosmas 
21.06.C5 Athens Terra Vibe Park 
11.03.C7 Athens Hellinikon Arena 
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Can't,wait to see you again "Somewhe e Back In Time "I 
02.08:2008 Athens Terra Vi be Pcf k , 

31. - Sir 
From all of us at Di.Di Music a biq "efharisto" to 

J. BRUCE DICKINSON, STEVE HARRIS, DAVE MURRAY, JANICK GERS, 
.. ADRI'AANNSMITH, NICKO McBRAIN...,ROD SMALLWOOD and JOHN JACKSON 

for trusting us all these yearst , 1 

DiDi Music S.A. Greece www.didimusic.gr 

REATEST SOLD' T SHOWS, 
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taApse. lEhilp gg 111, 

IIOT ETj 

Shibuya Edge 7F, 10-3 Udagawa -cho. Shibuya -ku. Tokyo T 150 -0042 Japan 

phone H-81-013-5457-7211. fax +81- (0)3-5457 -7212 

SUMMER SONIC 08 on Aug 9th 8 10th, the mega monster festival in Japan, is produced by Creativeman Productions 

http: / /www.summersmic.con, httpi/www.creativeman cojp 
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They dared to go 

where no one would try, 
They chose to fly 

where eagles dare. 
Thanks for giving so much 

to so fnany for so long. 
E' rr *p ró utrtb rr tk with otì' 

Congratulations 
to a truly great band. 
We are proud to be 
working with you. 

Anderson & 
Pennington 

MAID E N 
VOYAG E RS 

VETERAN CREW FLYING IN NEW STYLE 

Who says you can't teach old road dogs 
new tricks? 

For the first leg of Iron Maiden's 2008 Some- 
where Back in Time world tour, the band refit- 
ted an Astraeus Boeing 757 and moved the basic 
production and entire entourage, co- piloted by 
Maiden frontman Bruce Dickinson. 

With "Iron Maiden" emblazoned across the 
fuselage, the jet adds new meaning to Maiden's 
slogan, "Up the irons." 

The first leg of the tour opened Feb. 1 in Mum - 
bai, India, and hit Australia, Japan, Los Angeles 
and Mexico, followed by the band's inaugural 
concerts in Costa Rica and Colombia, and then 
on to Brazil, Argentina, Chile, Puerto Rico and 
New York, before finishing March 16 in Toronto. 

The band returns to North America May 
21 at the Verizon Wireless Amphitheater in 
San Antonio. 

For the first tour leg, the Iron Maiden jet 
dubbed "Ed Force One" transported the band, 
crew and goods including back -line production 
gear, monitors, drapes, a walking Eddie prop 
and several other effects. Augmented with local 
production, it allowed the band to fly around 
the world and stage "what looked like an eight - 
or nine -truck tour," according to veteran Maiden 
production manager Dick Bell. 

Logistically, the tour leg came off as 

planned, if "rather long and tir- 
ing," according to Bell. "But if 
you do it by normal air 
freight, what happens 
is you always have to 
wait for the air 
freight to catch up 
with you, so you 
can't schedule 
too many gigs in 
one week." 

In this case, 
when the plane 
landed in a given 
country, the gear was 
cleared through customs, 
went straight to the venue, 
returned to customs after the show, 
then was put back on the plane "in a precise man- 
ner," all overnight so as not to effect takeofftimes. 

"It's not the most leisurely way of touring, be- 
cause there were some long flights," Bell says of 
the jet routing, "but it's the first time anyone has 
done that. People have done it before with air 
freights and charters, but not like this." 

Asked if "flying" the tour leg was successful 
financially, Bell says it was. "We're still waiting 
for all the costs to come in, but overall, yes, it was 
efficient economically," he says. 

MAST R 
BOOKING AGENT JOHN JACKSON REFLECTS ON 
THREE DECADES OF SUCCESS WITH MAIDEN 
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An Astraeus Boeing 757 dubbed Ed Force One carried IRON MAIDEN on the first leg of its 
2008 tour. Lead singer BRUCE DICKINSON (inset), a veteran trained flyer, was the co- pilot. 

The key was using local production, which 
was satisfactory overall, if better in some places 
than in others. "We got the power for the sound 
after doors opened in one place," Bell says. "It 
was a gamble opening the doors before electric- 
ity, but it all came off because it's a good team of 
people, a very good road crew." 

Among the key members of the Maiden team 
are tour manager Ian Day, assistant tour man- 
ager Steve Gadd, production manager Jason Dan- 

ter, production assistant Katharina Gauss, 
front -of -house soundman Doug Hall, lighting 
director Rob Coleman, stage manager Bill Conte 
and video director Dave Patterden. 

The guitar techs are Sean Brady, Colin Price, 
Michael Kenney, Justin Garrick and Charlie 
Charlesworth. The set carpenters are Paul Strat- 
ford, Ashly Groom and Phil Stewart. Natasha De 

John Jackson, managing 
director of the K2 Agency in 

London, has booked Iron 
Maiden's European shows for 

nearly 30 years. He was such an 
early believer that the band had 

not even yet signed with EMI 
when he got involved. "I first 

saw the band in 1979," he recalls, 
"and thought they were the best 
heavy metal band I'd ever seen. 

The following morning, I found 
out that Rod [Smallwood] was 

managing them and before I got 
the chance to call him, he called 

me asking me whether I would be 
interested in representing them. 

I bit his hand off." 

Jackson first booked Maiden on the tour in 
early 1980 to support the "Metal for Muthas" 
compilation album, and then secured it the 
guest slot on Judas Priest's headlining tour 
that spring. That included a show at London's 
celebrated (and now -defunct) Rainbow, where 
within weeks the band was back for its own 
headline date. After a guest slot on a Euro- 
pean tour by Kiss, Maiden left its supporting 
days behind forever. 

"Nearly 30 years on, they're bigger than 

Sampayo is in wardrobe, Jeff Weir oversees se- 

curity, Peter Lokrantz is the band's tour masseur, 
and Squid Walsh is the sound tech. 

Many on the crew are longtime veterans of the 
Iron Maiden road team. "[Hall] and Mike Ken- 

ney have been with them since the late '70s," 
says Bell, who joined the Maiden team in 1981. 

Set design and production, undertaken since 
1984 by Alan Chesters at Hangman, has grown 
ever more sophisticated. "Eddie gives me adren- 
aline overload every time I have to devise a new 
stage incarnation," he says. "Without him life 
would be so mundane." 

Bell adds: "I think [this crew] go that extra lit- 
tle bit to give the fans a very professional show. 

It doesn't matter ifthe band is playing for 10 peo- 

ple, 10,000, 100,000 or half a million -they will 

put on the same show." -Ray Waddell 

ever," says Jackson, citing new box- office 
records on the first leg of this year's Some- 
where Back in Time tour in India, Oceania, 
Mexico and Latin America. 

"In Mexico City, the demand to see them 
was so great that having sold out the biggest 
arena in minutes, I switched the show to the 
biggest stadium available, the 50,000- capacity 
Fero Sol, which sold out straight away. That had 
never happened in Mexico." 

During the upcoming European leg of the 
tour, Jackson says that stadium shows through- 
out the Nordic region will see the band play to 
audiences ofclose to 250,000. In Sweden, they're 
bigger than ABBA," he says with a laugh. 

Sifting the memories of his countless tours 
with the band, Jackson picks out the 1988 head- 
lining show at Donington's Monsters of Rock 
Festival, which drew 107,000 people. That was 

over 40,000 more than the previous record at the 
event. To this day, it's the biggest one -day audi- 
ence for a heavy metal show." 

But a recent memory now rivals that one. "I 

still get shivers remembering their stadium 
show [earlier this year] in Sao Paulo [Brazil]," 
Jackson says. "Ten minutes before showtime, 
the heavens opened and instead of watching 
from the desk, I watched high up from one of 
the grandstands and could see close to 50,000 
drenched, adoring Iron Maiden devotees hav- 
ing the time of their life singing along to every 
song, every word. It was truly amazing, a real 
heart -stopper." -Paul Sexton 
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SERIOUS STORAGE! 

ANL Executives 

"A great live performance requires exceptional 
live sound reinforcement, we would like to 
thank Iron Maiden for involving ML in their 
unique touring productions" 

www.mlexecutives.com 
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TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut, fold, or discard the artwork to store your 
CD's. Advanced scratchless, anti -static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 
simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

i E DDI E 
AND 

AUSSi ES 
IRON MAIDEN MAKES A TRIUMPHAL 

RETURN TO AUSTRALIA 
BY CHRISTIE ELIEZER 

When Iron Maiden played 
Australia on its 2008 Somewhere 

Back in Time world tour for a half- 
dozen shows between Feb. 4 and 

Feb. 10, it marked the band's first 
shows Down Under in 15 years. 
Promoter Paul Dainty, chairman 

of Melbourne -based Dainty 
Consolidated Entertainment, saw 

no risk in presenting the band 
after such a lengthy absence. 

"We are talking about a band that is a legend 
and which is renowned for amazing live shows," 
he says. 

Maiden toured Australia in 1982 with "The 
Number of the Beast" at No. 1 on the Australian 
Recording Industry Assn. chart, in 1985 with 
the "Powerslave" tour and in 1992 with "Fear 
of the Dark." 

In June 2007, Australian metal sites were 
buzzing about how Maiden vocalist Bruce Dick- 

inson let it slip on his weekly BBC 6 

"Friday Rock Show" that Australia was "likely" 
on the next tour's itinerary. An online petition 
lobbied for the band to make it definite. 

"We marketed extensively through tradi- 
tional media, through [free] street press and 
online, as well as to metal media, metal radio 
shows and fan metal sites," Dainty says. 

Australia was the first country on the band's 
global itinerary to put tickets on sale, on Sept. 

27. Sydney's 13,250- capacity Acer Arena sold 
out in 25 minutes, Melbourne's 16,000- capac- 
ity Rod Laver Arena within 15 minutes. Sec- 
ond shows were immediately added. 

"Sales were phenomenal. Over 40,000 tix 
went in the first hour," Dainty says. Seventy 
thousand tickets were sold in total, with the 
13,500- capacity Brisbane Entertainment Cen- 
tre and the similar- capacity Perth Burswood 
Dome selling out. 

The arrival of Ed Force One, the band's cus- 
tomized 757 jet, received coverage from prime - 
time TV and newspapers. 

"It had been a very long time since we had a 

band in Australia flying around in a commer- 
cial plane of that size, and with their singer as 
one of the captains," Dainty says. "It was pretty 
extraordinary to see the 757 land and take off 
with the 60 people in their entourage and all 
their gear." 

"It was one of our best merch nights per head 
we've ever had," Acer Arena business develop- 
ment manager Don Elford says. He adds, "The 
audience was extremely well -behaved. The fans 
were here to see the band, and they got what 
they came for. It was an awesome show." 

Brisbane Entertainment Centre GM Trish 
McNamara says, "We saw a lot of dads arriving 
with their sons. The audience came from all 
walks of life -and they virtually bought every 
piece of merchandising. Iron Maiden were a 

longtime wait -they came, they conquered, 
and they moved on." 

ADRIAN SMITH, left, and 
JANICK GERS in Melbourne 
in February, Iron Maiden's 
first Australia gigs in 15 years. 
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HOMESCHOOLED ACTING SONGBIRD FROM FREE TO RADIO to Years Later 

a 

Commercial Hit 

HIP -HOP BY MARIEL CONCEPCION 

Keeping 
It`Trill' 
Bun B Releases sophomore 
Set In Tribute To Pimp C 

Five months after the death of his partner Pimp C, Bun B will 

release his sophomore solo album, "li Trill," May 20. 

The drum -heavy, midtempo -laden rap set is diverse, in- 
cluding songs like the Jodeci- sampled "You're Everything" - 
a track about Bun B's love for his hometown of Houston 
-the Fiasco -assisted "Swang On Em," with marching band 
drums and horns, and the reflective "If It Was Up to Me," 
in which Bun B raps about poverty, politics and spirituality 
over reggae riddims. The album's first single, "That's 
Gangsta," has sold 38,000 downloads in the United States, 
according to Nielsen SoundScan. 

But the most conspicuous track on the album may be the 
one dedicated to Pimp C, "Angel in the Sky," featuring Razah 
and containing elements of Stevie Wonder's "Ribbon in the 
Sky." "I miss my brother every day, but I know he's watching 
from up above," Bun B rhymes over piano chords. 

"1l Trill" comes on the heels of Bun B's rejuvenated success 
with UGK, his act with Pimp C. After a five -year absence, UGK 

returned to the Billboard 200 when "Underground Kingz," the 
group's seventh album, debuted at No. 1 the week of Aug. 15, 

2007. The Rap -a- Lot /Asylum set not only scored the hip -hop 
act its first chart -topper, moving 160,000 copies in the United 
States, it also marked its best sales week. The set has sold 
429,000 to date. 

In addition, "Underground Kingz" spawned the popular 
single "Int'l Players Anthem" featuring OutKast, which reached 
No. 12 on the Hot R &B /Hip -Hop Songs chart and No. 10 on 
Hot Rap Tracks. 

But four months later, in December 2007, the victories were 
abruptly sideswiped when Pimp C was found dead in his room 
at Los Angeles' Mondrian Hotel two years after completing an 
eight -year prison term on assault charges that initially derailed 
the act. After responding to a 911 call, police found the 33- 

year -old rapper, whose real name was Chad Butler, dead in his 
bed. The Los Angeles County Coroner later determined an ac- 

cidental overdose of cough syrup and a pre- existing sleep apnea 
condition caused his death. 

Fortunately, Bun B didn't let the untimely loss daunt him. 
On the contrary, he says he's even more confident about the 
depth of his latest album than his previous- 2005's "Trill," 
which has sold 567,000 copies. 

Among the new set's long list of collaborators are Lil Wayne, 

Rick Ross, Lupe Fiasco, Sean Kingston, Young Buck, Chamil- 

lionaire, Juvenile, Webbie, David Banner, 8Ball & MJG and, 
of course, Pimp C. In addition, producers Clinton Sparks, JR 

Rotem, Jazze Pha, Scott Storch and the BlackOut Movement 
lend their efforts. 

Bun B says he has "great stuff to choose from. The Scott 
Storch track is probably one of the biggest records I've done 
in my life," he says about "I Love That." "It has the potential 
to go further than any other song I've done before. It was orig- 
inally made for Rakim, and it's just an incredible record. Plus, 
everything Storch touches goes big." 

As far as the marketing plan to push the album, Bun B has 
partnered with Microsoft's Zune on a series of promotional 
events and programs taking place through June, including ap- 

pearances at several Boys & Girls Clubs of America. Bun B 

also is part of Zune Social, an online music community where 
he blogs about his experiences on the road. 

A strong viral campaign will be implemented as well, with 

audio /video placements on music sites, music blogs, Bun B's 

MySpace page, Yahoo Music and AOL. 

And Bun B's name is already out there in association 
with work on other projects -he's recently collaborated 
with the likes of Kidz in the Hall, Glasses Malone, Killa 
Mike, Kardinal Offishal and Dizzie Rascal on their respec- 
tive albums. 

"There's always purpose and meaning behind the music," 
Bun B says. "Pimp C's passing reinforced that message. You 

don't need to take yourself too seriously, but you have to take 
what you do seriously." 

MAY 17, 2008 I www.billboard.biz 85 

www.americanradiohistory.com

www.americanradiohistory.com


.JLJ /_% 
» >KID, LYNYRD 
PAIR FOR TOUR 
Kid Rock and Lynyrd 
Skynyrd will team up for a 

run of co- headlining dates 
in August, beginning Aug. 
8 in Oklahoma City. The 
shed tour, under the Rock 
and Rebels banner, will 
feature an opening act still 
to be announced. 
Additionally, Skynyrd has 
been added to the bill of 
Kid Rock's May 15 

Rock'n'Roll Revival show 
at Madison Square Garden 
in New York, joining Rev 
Run and Peter Wolf. 

» >POLICE SAY 
GOODBYE 
The Police and New York 
City Mayor Michael 
Bloomberg announced at 
a press conference in 
Times Square the band's 
final concert, which will be 
held in New York on a date 
still to be revealed in 
August. The show -for 
which ticket and venue 
information have yet to be 
announced -will be a 

fund -raiser with proceeds 
benefiting the production 
of arts programming for 
local public TV stations 
Thirteen /WNET and 
WLIW. 

» >COMMON GETS 
`TERMINATOR' GIG 
Rapper Common has been 
tapped to star in the 
upcoming fourth 
installment of the 
"Terminator" movie 
franchise, "Terminator 
Salvation: The Future 
Begins." The Chicago MC 
will play a freedom fighter 
named Barnes and star 
alongside Christian Bale - 
who will play main 
character John Connor - 
and Sam Worthington, 
among others. 

»TRENT GIFTS 
`SLIP' 
Nine Inch Nails posted 
access to a free download 
of its new album, "The 
Slip," May 5 via the band's 
Web site. The 10 -track set 
is available in several 
formats -including MP3 
and high -quality, lossless 
options like FLAC -via a 

link on nin.com. All 
versions are digital rights 
management -free. A 
statement on the site from 
frontman Trent Reznor 
says simply, "Thank you 
for your continued and 
loyal support over the 
years -this one's on me." 

Reporting by Mariel 
Concepcion, Susan 
Visakowitz and Ray 
Waddell. 

LONDON -A song called "American 
Boy" helped U.K. urban vocalist Estelle 
successfully reinvent herself as a chart - 
topping artist at home. Now she's hop- 
ing some high -profile Americans will 
assist the launch of her stateside career. 

Estelle spent five weeks (March 29 -April 

26) at No. 1 on the Official U.K. Charts Co. 

(OCC) singles listing, selling more than 
260,000 copies of her single "American 
Boy" (Atlantic), featuring Kanye West. 

The track has already hit Billboard's 
Hot R &B /Hip -Hop Songs and Hot R &B/ 
Hip -Hop Airplay charts and sits at No. 

71 on the Billboard Hot 100, No. 58 on 
Hot Digital Songs and No. 57 on the Pop 
100 this week. 

R&13 BY ANDRE PAINE 

Atlantic Crossing 
British Urban Singer Estelle Scores On Both Sides Of The Pond 

Estelle's sophomore al- 
bum "Shine" streeted April 
29 in the States. It bows at 
No. 38 on the Billboard 200 
on 15,000 copies, according 
to Nielsen SoundScan. In the 
United Kingdom, it entered 
the OCC albums chart at No. 

6 on April 12 and has been 
BPI -certified as silver (60,000 shipped). 

Produced by Will.i.am, Mark Ronson 
and Wyclef Jean, "Shine" also features 
guest vocalists John Legend and Cee -Lo. 

Legend signed Estelle to his Atlantic im- 
print HomeSchool Records after being 
introduced to her by West. 

The deal resulted from Estelle's 2007 
decision to move her base to the States. "I 

just did what I thought was necessary," Es- 

telle says. "I moved [to New York] last May." 

Her American producers, Estelle says, 
did not dictate her musical direction. 
"They just said, 'Carry on doing what 
you're doing.' " 

Atlantic Records U.K. president Max 

Lousada admits there was "an ambiva- 

POP BY ANN DONAHUE 

Fame Game 
Will Scarlett Johansson's A -List 
Status Affect Her Waits Tribute? 

Scarlett Johansson describes the 
recording ofher Tom Waits cov- 

ers album, "Anywhere I Lay My 

Head," as an "intimate experi- 
ence- almost private, in a way." 

Of course, when you're an 
actress, Louis Vuitton model 
and occasional tabloid fixture, 
pretty much nothing is private. 

That's the challenge facing 
Atco /Rhino Records as it pro- 
motes the album, due May 20. 

Sure, Johansson is a familiar face 

-and name recognition is a def- 
inite marketing bonus -but the 
phrase "actress- turned -singer" 
is bound to set offwarning bells. 

"I don't think being a celebrity 
is a hindrance -I think it will get 
people curious," project man- 
ager Liuba Shapiro says. "It's not 
like a Paris [Hilton] brand. Scar - 
lett has credible performances 
of acting." 

Johansson's take on Waits, 
thanks in part to her teaming 
with TV on the Radio's Dave 
Sitek for production, as well as 
Yeah Yeah Yeahs guitarist Nick 
Zinner and David Bowie on 
backing vocals, is an atmos- 
pheric reinvention of the grav- 

elly voiced singer's work. It's 
designed to appeal to a target 
group: those curious about Jo- 

ha nsson's vocal prowess, Waits 
fans and those who like their 
melodies layered and dreamy. 

The album has Waits' stamp 
of approval, Johansson says. "It 
would be mortifying otherwise. 
It's such a valentine for his work. 
I wanted to have that approval. 
Now I don't have to look out for 
him in a dark, crowded place." 

Shapiro says first single 
"Falling Down" was released first 
through an exclusive on AOL's 
spinner.com, then via iTunes, 
imeem, the rest of AOL Music's 
family of sites, MySpace and Jo- 

hansson's own Web page. It is 

also being worked to college radio 
in top markets. "We're trying to 
treat it as organically as possible, 
more in line ofwhat we'd do with 
an indie artist," she says. 

The video for "Falling Down" 
-a cinéma vérité look at a day 
in the life of Johansson, includ- 
ing photo shoots and kicking 
back with Salman Rushdie, di- 
rected by Bennett Miller of 
"Capote" fame -was given a 
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lence and apathy to Estelle" in Britain fol- 

lowing her 2004 debut, "The 18th Day" 
(V2), which stalled at No. 35 on the OCC 
chart. But that changed, he says, once 
she released "an incredible record" with 
"American Boy." 

"Part of her success is about the jour- 
ney the public have seen her go through," 
Lousada adds. "For an urban- skewed 
[U.K.] female artist to be signed out of 
America is very unusual." 

However, the London -born artist de- 
nies any resentment toward the British 
music industry. "It wasn't like, 'They let 
me down, so I went to America,' " she 
says. "I still feel like a British artist -but 
I'm now a worldwide artist." 

In the United Kingdom, "American 
Boy" has enjoyed cross -format airplay 
from top 40 BBC Radio 1, AC BBC Radio 
2 and urban digital station BBC 1Xtra. 

The single's U.S. digital sales now 
stand at 108,000, according to Nielsen 
SoundScan. The video is airing on MTV, 

and the song is picking up spins on 
urban, rhythmic and top 40 radio. 

"The fact that it is already a hit [and] es- 

tablished somewhere else has been able 
to help us knock all these stations down," 
Atlantic Records president Julie Green- 
wald says. The campaign has also included 
TV appearances on "Late Show With 
David Letterman," "The Ellen DeGeneres 
Show" and "Jimmy Kimmel Live." 

Greenwald says Estelle has been 
"working her butt off" since last Septem- 
ber, playing headline dates and support 
on Legend's shows plus regularly visit- 
ing radio stations. 

"There are so many American artists 
validating her on the album," she says. 
"[And] when people see her [live], they're 
saying she's the real deal." 

Despite the album's combination of 
rap, soul, reggae and pop, Estelle is being 
marketed as a top 40 artist. "I would com- 
pare her to Amy Winehouse and Corinne 
Bailey Rae," Greenwald says. 

Estelle will play U.K. shows in June 
around the release of upcoming single 
"No Substitute Love," followed by Euro- 
pean dates and a trip to Japan. 

stair -step release as well, first 
exclusively to Yahoo for a week, 
then wide to MTV. 

On top of that, there will be a 

collectible merch element to the 
album, with a 3,000- edition do- 
mestic and international vinyl 
release that has an advent cal- 

endar as part of the packaging. 
In terms of touring, Johans- 

son's schedule makes it diffi- 
cult to plan dates -the album, 
in fact, was recorded last sum- 
mer but could only be released 
now due to her schedule, the 
label says -as does her, as she 
puts it, "crippling stage fright." 

Label execs are hoping she'll 
continue to pursue music. "I 

do think she could do another 
album, and it would be just as 
intriguing," Shapiro says. 

ACTING UP Sure, the monikers "actress- turned- 
singer" and "celebrity- turned -singer" are frequently 
met with a sneer -but, as it turns out, notoriety does 
lead to album sales at the start of a singing career. 

ZOEY DESCHANEL (as She & Him, with M. Ward) 
"Volume One" (2008) 
PARIS HILTON 
"Paris" (2006) 
LINDSAY LOHAN 

41,000 

194,000 

"Speak" (2004) 1.1 million 
"A Little More Personal (Raw)" (2005) 305,000 
JENNIFER LOPEZ 
"On the 6" (1999) 2.8 million 
"J. Lo" (2001) 3.8 million 
"J to Tha L -O! The Remixes" (2002) 1.5 million 
"This Is Me ... Then" (2002) 2.6 million 
"Rebirth" (2005) 731,000 
"Como Ama Una Mujer" (2007) 201,000 
"Brave" (2007) 156,000 

ASHLEE SIMPSON 
"Autobiography" (2004) 2.9 million 
"I Am Me" (2005) 944,000 
"Bittersweet World" (2008) 48,000 
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10 YEARS 
Division 
Producer: Rick Parasher 
Universal Republic 
Release Date: May 13 

stopper. She can be as a calm- 
ing as a member of a church 
choir or as towering as a 

Broadway lead, and the 
chaotic, piano- driven cabaret 
of the Dresden Dolls often re- 

sophomore effort "Di- 
vision" because of the inter- 
nal strife it endured while try- 
ing to piece it together, but 
it's so cohesive, you wouldn't 
guess the band members 
were ever out of sync with 
each other. First single "Beau- 

tiful" gave 10 Years a good 
head start at radio, yet the 
somber track doesn't indicate 
how stimulating the rest of 
the material is on "Division." 
It steps off with catchy, flail- 
ing rocker "Actions and Mo- 

tives" and follows up with sim- 
ilarly gratifying tracks like 
"Eleven" -our contender for 
the next single -and "Al- 
abama." Sometimes it feels 
the band stands deep in the 
shadow of Tool on tracks like 

"Chemical Christ" and "All 
Your Lies," from the bass 
beats to the tightly measured 
guitar chords. Throughout 10 

Years weaves excellent, ac- 
cessible rock with lyrics that 
probe at big -picture issues 
with an insistent finger. -CLT 

THE DRESDEN 
DOLLS 
No, Virginia ... 
Producer: Sean Slade 
Roadrunner Records 
Release Date: May 20 
Dresden Dolls vocalist 
Amanda Palmer is a show- 

DUFFY 
Rockferry 
Producers: various 

Mercury 
Release Date: May 13 

i 

extremes in a single verse. 
She'll have a starring role later 

this year when she releases 
her first solo effort, but in the 
meantime, the Dresden Dolls' 
"No, Virginia ... " serves as a 

placeholder, a collection of 
odds and ends to tide fans 
over. Some cuts, like the cover 
of "Pretty in Pink," or the ten- 
sionless march of "Mouse and 
the Model," didn't need to be 
resurrected. But others, like 

the singalong rolling notes of 
"Sorry Bunch" or "Night Re- 

connaissance," a multipart 
romp about middle -class va- 
grants, can stand with the 
Dolls' A- sides. -TM 

DEATH CAB FOR 
CUTIE 
Narrow Stairs 
Producer: Chris Walla 

Atlantic 
Release Date: May 13 

113 Death Cab for Cutie, 
that poster boy for sen- 

sitive indie pop, prove it has 

some balls behind all that 
pretty, "OC "- approved music 
with "Narrow Stairs." The fol- 
low-up to 2005's "Plans," the 
group's second Atlantic out- 
ing, is a welcome growth mu- 
sically and thematically: The 
songs here hit with a full -on 
assault of crunching guitar 
riffs, distorted, cracked vocals 

THE BLACK ANGELS 
Directions to See a Ghost 
Producer: Erik Wofford 
Suretone /Light in the Attic 
Release Date: May 13 

If you missed the Black Angels' full - 
length debut, "Passover," in 2006, let this effort be a 

reminder of your mistake. This troupe cranks out hazy, 

dark rock'n'roll -real, honest -to -God rock'n'roll -with 
disarming ease. From the ominous, churning guitars 
and moaning toms on opener "You on the Run" to the 
16 -plus minutes of epic closer "Snake in the Grass," the 
quartet borrows from the sludgy psych of the Velvet 

Underground, squeals through the Jesus and Mary 

Chain and tops it off with singer Alex Maas' creep -tas- 
tic, reverb- drenched howl. The breakdowns on songs 

like "Dee -Ree -Shee" and "You in Color" truly highlight 
each member's technical and dynamic abilities; the 
crescendos emphasize their quantum power to make 

great art as a group. -KH 

VI 

retrofitting and upgrading 1960s soul rolls on in 

swirling style with this debut from Duffy, a Welsh 

singer /songwriter from the school of jazzy chanteuses 

who are here to maximize the international- but -not- 

too- international- for -Starbucks style, but sound quite 
lovely doing it anyway. "Rockferry" hits the major 

notes: "Warwick Avenue" is a string- smooched jazz 
number, the title cut is a towering wall of piano - 

powered sound with moody lyrics, and first single 

"Mercy" is about as summery as summery gets. Like all 

such records, "Rockferry" splits its time between pay- 

ing tribute to its source material and knocking it off, but 

its principal's vocals, and generally pleasing wall -of- 

sound treatment, make it a good move anyway. -JV 

and walls of disorienting feed- 
back, while lyrically, frontman 
Ben Gibbard visits the mood- 
ier and darker corners of his 

mind. A lumbering bass 
lingers behind a stalker on the 
loose on the eight -minute "I 

Will Possess Your Heart," the 
guitars driving "Cath ... "ven- 
ture close to alt- country terri- 
tory, and "Pity and Fear" 
grooves with a jungle -like 
beat. Fundamentally, it's still 
the Death Cab you know and 
love, now just a little rougher 
around the edges. -JM 

BLOWING TREES 
Blowing Trees 
Producer: Dave Castell 
Glassnote Records 
Release Date: March 18 

Drawing from influences as 

diverse as Pink Floyd, the 
Flaming Lips and Radiohead, 
San Antonio -bred Blowing 
Trees demonstrated at this 
year's South by Southwest 
that they know how to have a 

good time. Known for a fever- 
ish following and energetic 
live shows, they wrangled 
producer Dave Castell -who 
forged hits for Blue October 
and Deep Blue Something - 
for their debut self -titled set. 

What emerges is a hook - 
laden 12 -track journey that 
swirls between psychedelic 
and anthemic, lyrically taking 
on the state of the world 
today. Lead singer Chris 
Maddin's vocals soar to Hi- 
malayan heights as he ad- 
dresses war in "Airplane Fixa- 
tion" and relationships in "A 

Different Time." With a strong 
endorsement from rock his- 
torian and Sirius Satellite per- 
sonality Matt Pinfield, Blow- 
ing Trees are primed to 
blossom. -AV 

3 DOORS DOWN 
3 Doors Down 
Producer: Johnny K. 

Universal Republic 
Release Date: May 20 

©Great rock bands know 
how to not only shake 

listeners with thundering gui- 
tars, but also feed their souls 

with thoughtful lyrics that 
echo the complexities of the 
human experience. 3 Doors 
Down succeeds powerfully on 

both levels with this brilliant 
album. The band's fourth stu- 
dio set is already off to a great 

start at radio with the hit "It's 
Not My Time," just one of 12 

memorable tracks: "Train" is 

a hard -edged anthem about 
escaping to a better life, and 
"Citizen Soldier," written at 
the request of the National 
Guard to be used in promo- 
tional spots, is a musically ag- 
gressive and lyrically 
poignant tribute to those 
serving in the military. Taut 
musicianship, well- crafted 
songs and potent vocals 
make this a landmark album 
in an already multiplatinum 
career. -DEP 

OLD 97's 
Blame It on Gravity 
Producer: Salim Nourallah 

New West 
Release Date: May 13 

Old 97's may have begun 
their days injecting their 
ragged, sandy alt- country 
with frenetic punk energy, 
but on this, their first record 
in four years, the focus is 

squarely on hooks, pop 
crunch and a sense of fun not 
always apparent in their re- 

cent records. "Blame It on 
Gravity" is a fevered, carbon- 
ated affair, especially on the 
jingly "No Baby I," the ex- 
tremely sticky "My Two Feet" 
and opener "The Fool," 
which also benefits from a 

solid helping of Rhett Miller's 
tricky, narrative wordplay. 
But the band scores well on 

the slow numbers too - 
"Color of a Lonely Heart Is 

Blue" is a near -perfect coun- 
try weeper for a summer's 

BABYLON CIRCUS 
Dances of Resistance 
Producer: Babylon Circus 
Mr Bongo Records 
Release Date: April29 
This 10 -man French crew has a 

tremendously entertaining album in hand with "Dances 

of Resistance." The disc opens with the title track, a 

whirlwind of high- energy ska, then doubles the dosage 

with the frantic "No Competition," rolls through a circus - 

like interlude appropriately titled "Circus" and finally 

delivers a tune in French, "De la Musique et du Bruit." At 

this point the ruling vibe is evident -full -tilt ska and 

dancehall reggae married to quirky lyrics. Case in point: 

"Mr. Clown," a midtempo number with a terrific rhythmic 

bounce and a sly, sardonic lyric that's as suggestive of a 

Fellini scenario as a piece of music can be. Different tex- 

tures occasionally surface, offering brief respites from 

the furious pace, as on the jazzy "Interlude Barbare" or 

the Balkan Gypsy feel of "Parade Acoustique. " -PVV 

night (penned by bassist 
Murry Hammond, no less). 

Comfortable and confident 
all the way through, and a 

highly welcomed return. -JV 

POP 

COLTON FORD 
Tug of War 
Producer: Quentin Harris 

Outsider Music 

Release Date: April29 
A good number among 
Colton Ford's target audi- 
ence are well- acquainted 
with the singer's original line 

of work, since gay culture 
tends to joyfully merge all 

forms of grown -up entertain- 
ment. Ford isn't denying his 

superstar adult film roots in 

"Tug of War," whose accom- 
panying videoclip for beat - 
happy single "That's Me" fea- 
tures the macho hunk 
shaving and showering in 

stages of undress. "Tug" is 

replete with thick thumps 
and breathy, layered vocals, 
alongside formidable singa- 
long choruses -and he's 
proved chart prowess with 
2004's top 10 "Signed, 
Sealed, Delivered" with Pep- 

per Mashay. Ford also deliv- 
ers some artful moments 
here, foremost in the sweet 
love ballad "Wait for Me," 

where he conjures Jon 
Secada, and "Bluntly Speak- 
ing," featuring Monique Bing- 
ham, a sensual jam that grad- 
uates from the gay ghetto 
with true top 40 potential. A 

steel -solid second act. -CT 

PURENRG 
Here We Go Again 
Producers: Mark Hammond, 
Rob Hawkins 
Word Entertainment 
Release Date: April 29 

©These three talented 
youngsters -Carolyne 

Meyers, 13; Jordan Yates, 15; 

and Caroline Williams, 12- 
know how to deliver bright 
and bouncy pop that is de- 
liciously infectious. Once 
again turning to producers 
Mark Hammond and Rob 
Hawkins, PureNRG manages 
to avoid the dreaded sopho- 
more slump; the title track is 

a buoyant anthem that will 
have soccer moms and their 
offspring singing along in 

minivans across America. 
"Girls Can Change the 
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World" is an empowering an- 
them for the tween set, while 
"BFF" is unbridled fun. As 
enjoyable as the uptempo 
numbers are, the highlight 
of the album is the beautiful 
cover of the Nicole C. Mullen 
ballad "Call On Jesus." With 
exposure on Radio Disney, 
the group's first effort earned 
it fans among mainstream 
and Christian consumers 
alike, and this engaging col- 
lection should continue the 
momentum. -DEP 

+7,v 

ARMIN VAN 
BUUREN 
Imagine 
Producer: Armin Van Buuren 
Ultra Records 
Release Date: May 6 

CITrance is dance music's 
hair metal; all drama, 

riffs and power chords. Armin 
Van Buuren's brand of it is 

more Bon Jovi than Poison. 
First single "Going Wrong," 
with throaty vocalist Chris 
Jones, could pass as a BJ 

remix, with loose guitar 
strums and self- righteous 
lyrics under a shower of synth. 
Beyond that cut, the Dutch- 
man's third studio album opts 
for lushness over firepower, 
featuring soft -voiced females 
on the eight remaining vocal 
tracks. The melodies are sim- 
ple, but Van Buuren packs 
some surprises, like the '80s 
freestyle feel of the impossi- 
bly pretty "In and out of Love" 
and the restrained anger of 
better "Unforgivable." It's not 
quite nuance, but he's got an 

ear for what works. -KM 

LATIN 

BABASÓNICOS 
Mucho 
Producer: Babasónicos 
Universal Music Latino 
Release Date: May 13 

EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Alexandra Cahill, 
Ayala Ben -Yehuda, Katie Hasty, 
Todd Martens, Kerri Mason, Jill 
Menze, Deborah Evans Price, 
Chuck Taylor, Christa L Titus. 
Philip Van Vleck, Alex Vitoulis, 
Jeff Vrabel, Mikael Wood 

PICK : A new release predicted to 
hit the top half of the chart in the 
corresponding format. 

"A little self- criticism wouldn't 
be bad for you," Babasónicos' 
Adrián Dárgelos sings on 
"Nosotros," from the Argen- 
tine rock quintet's latest 
album. The group puts its own 
self- effacing spin on tracks 
that range from Beach Boys - 
ish balladry to rockabilly and 
garage rock, with a little new 
wave thrown in for good 
measure. While the songs are 

uniformly well- written and en- 

joyable, it is the louder stylis- 
tic statements ( "Microdanc- 
ing," " Estoy Rabioso") that 
leave the biggest impressions, 
while the quieter ones will 
likely float away from all but 
the biggest fan. This is a liter- 
ate, well- crafted album that 
won't change your life, but it'll 
make for a fun presentation 
when the band takes its show 
on the road. -ABY 

EMMANUEL JAL 
Warchild 
Producers: Roachie, 
Silvastone 
Sonic360 
Release Date: May 13 

There's no doubting the chill- 
ing authenticity of this rap- 
per's tales of urban warfare. 
At the age of 8, Emmanuel Jal 

became a child soldier for the 
Sudan People's Liberation 
Army, a horrific experience he 

pours into the songs on 
"Warchild," his solo follow -up 
to a 2005 disc he made with 
Sudanese singer /oud player 
Abdel Gadir Salim. Jai's lyrics 
are clearly the focus here -"I 
believe I survived for a reason 
to tell my story to touch lives," 

he declares in the title track - 
but producers Roachie and 
Silvastone anchor the MC's 
flow with casually globe - 
tripping tracks whose warm 
melodicism recalls recent 
work by Wyclef Jean. -MW 

ti OP] 14.1 
CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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ALAN JACKSON 
Good Time (3:45) 
Producer: Keith Stegall 
Writer: A. Jackson 
Publishers: EMI April/ 
Tri- Angels, ASCAP 
Arista Nashville 

aThe second single and 
title track from Alan 

Jackson's chart -topping 
"Good Time" is a percolat- 
ing uptempo tune about let- 
ting off steam after a long 
work week. As on many pre- 
vious hits, Jackson pens a 

slice -of -life lyric that coun- 
try listeners will readily iden- 
tify with, as our blue -collar 
hero cashes his check, 
cleans his truck, puts on his 
hat and hits the town. As 
usual, Jackson delivers an 
engaging performance, 
while Keith Stegall's fiddle - 
laced production is perfec- 
tion. It's a high- spirited 
country anthem for every- 
one out there working for 
the weekend. -DEP 

ROCK 

WHITESNAKE 
Lay Down Your Love 
(6:01) 
Producers: David Coverdale, 
Doug Aldrich, Michael 
McIntyre 
Writers: D. Coverdale, 
D. Aldrich 
Publishers: Laying West 
Music /Cynjas Music, ASCAP 
SPV /Steamhammer 

113 
Whitesnake wouldn't 
be Whitesnake if its 

lineup wasn't evolving and 
David Coverdale didn't howl 
about love. Both bases are 
covered on new album 
"Good to Be Bad." All that's 
left is to crank up the volume 
and nod your head to the 
bluesy Friday -night rock 
Coverdale is now perpetuat- 
ing with ace musicians Doug 
Aldrich, Reb Beach, Timothy 
Drury, Uriah Duffy and Chris 
Frazier. Whitesnake sheds 
the skin of thick production 
for first single "Lay Down 
Your Love," letting guitars 
squeal with gritty tone in- 
stead of pumping the distor- 
tion. "Feels so good since I 

found you /You're my one 
and only dream come true," 
Coverdale sings, again giv- 
ing men license to croon 
about their ladies to a mas- 

culine track. Whitesnake's 
style has matured without 
sounding like it's aged -high 
praise for a band that's turn- 
ing the big 3- 0. -CLT 

CLAY AIKEN 
On My Way Here (4:30) 
Producer: Kipper 
Writers: R. Tedder, H. Davis, 

C. Faulk 
Publishers: various 
RCA 

©Clay Aiken readily ad- 
mits that despite mas- 

sive retail and touring suc- 
cess, radio has never been a 

particularly tight ally. So he 
recorded "On My Way Here," 
his first new album of origi- 
nal material in five years, 
with an eye on simply find- 
ing songs that fit him -and 
lo and behold, the title track 
could well be one that AC 
radio embraces. First, it's 
co- written by OneRepub- 
lic's Ryan Tedder, who has 
worked with Leona Lewis, 
Natasha Bedingfield and 
dozens of other hitmakers. 
Second, the lyric offers that 
rare message you actually 
listen to: "I've seen the best, 
the worst /I wouldn't change 
what I've been through /I've 
touched the sky, hit the wall, 
but did what I had to /On my 
way here." Aiken was so 
moved by this song that it 

i i 

COLD PLAY 
Violet Hill (3:21) 
Producers: Brian Eno, Markus Drays 
Writers: G. Berryman, J. Buckland, 
W Champion, C. Martin 
Publishers: Universal /MGB Songs, 
ASCAP 

Capitol 
You can't miss Brian Eno's imprint on "Violet Hill," 
the lead single from Coldplay's fourth studio album, 
"Viva La Vida or Death and All His Friends." The leg- 
endary U2 producer, with Markus Drays, takes the 
London -based quartet from straightforward balladry 
to a more blues -based approach. A dramatic depar- 
ture from hits like "Clocks" and "The Scientist," 
"Violet Hill" shifts effortlessly from piano to distort- 
ed guitars and back again, anchored by a fervent 
beat. Vocalist Chris Martin sticks to favored themes 
like love and reconciliation, but the mood has 
changed from optimism to wariness. So far, the 
experimentation has been warmly received: After 
"Violet Hill" was offered as a free download on cold - 
play.com in April, fans responded by promptly crash- 
ing the site. The release, which showcases Coldplay's 
renewed energy and purpose, is now crashing onto 
playlists across multiple formats. -AC 

locked in an album theme 
about growing up and les- 
sons learned. The singer 
might be accused of excess 
bravado in the past, but 
here, he delivers a re- 
strained performance, still 
ever -emotive. Claymates- 
who proved tenacity by 
supporting en masse his 
just- wrapped Broadway run 
in "Spamalot" -will be re- 

DELTA GOODREM 
In This Life (3:50) 
Producer: John Shanks 
Writers: D. Goodrem, S. Crichton, 
T. James, B. McFadden 
Publishers: various 
Mercury /Decca 
At last. Aussie Delta Goodrem has scored eight No. 1 sin- 
gles at home since 2003, while the first of her three 
albums spent 29 weeks at No. 1; she's also a mainstay 
across much of Europe. Goodrem was signed for a 

minute to Columbia in the United States in 2005, where 
single "Lost Without You" grazed the AC top 20. Now 
former Sony honcho David Massey, installed as presi- 
dent of resurrected Island Def Jam imprint Mercury, is 

championing the stunning 23- year -old singer /song- 
writer here -and he means business. Oz chart -topper "In 
This Life" is an ideal vehicle to fuel horsepower, show- 
casing frantic piano, turbine tempo, a singalong lyric 
about giving into love ( "Three steps fight an honest 
fight /Two hearts can start a fire /One love is all I need, in 

this life ") and a vocal that illustrates incomparable 
prowess -not to mention Goodrem's heaping media - 
friendly persona. The world knows Delta on a first -name 
basis. It's high time America got with the program. --C; 

duced to tears, but even 
those who have dismissed 
Aiken in the past will find 
this "Way" convincing. -CT 

DANCE 

JENNA DREY 
All Out of Love (3:18) 
Producers: Giuseppe D., 

Kevin Churko 
Writers: G. Russell, C. Davis 
Publishers: Nottsongs/ 
Careers BMG, BMl 
Robbins Entertainment 

aRobbins has demon- 
strated marketing mus- 

cle time and again, most 
triumphantly via top 40 top 
10 "Everytime We Touch" 
from Cascada. Its latest offer- 
ing delivers a full -on uptempo 
camp version of Air Supply's 
1980 No. 2 "All Out of Love," 
sung by dance diva and clas- 
sically trained three -octave 
vocalist Jenna Drey. As al- 
ways, a maelstrom of mixes 
are presented to enchant the 
masses; best is the unbridled 
Harris /Frangioni Radio Re- 
prise, begging for dance 
radio play, while the ballad 
Candlelight mix could expose 
a new top 40 generation to 
the lovelorn lyric. Dancefloors 
are indulged with Giuseppe 
D.'s Full of Breaks Dance mix. 
As always, something for 
everyone. An "All -Out" guilty 
pleasure. -CT 
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200, Steve Winwood debuts 
with "Nine Lives," his first new 
album in nearly five years. It's 
his highest- charting album 
since "Roll With It" hit No.1 i 

1988. Last week Winwood 
performed on "Good Morni 
America" and "Today." 

After only three weeks on 
Modern Rock, Weezer's "Pork 
and Beans" makes the quickest 
climb to No.1 since September. 
Meanwhile, Coldplay's "Violet 
Hill" bows at No.17, the chart's 
highest debut since Foo 
Fighters' "The Pretender" last 
fall (No. 16). 

Oveu the Cciunter 
GEOFF MAYFIELD gmayfield@billboard.com 

Madonna 
Timing is everything, Madonna. 

Given the sales pattern of recent years, 
there .s no shame in first -week sales of 
280,000 for her new "Hard Candy" corn- 

ing in softer than first -week sales of her 
last studio album. 

Brian Culbertson's 
"Bringing Back the Funk" 
lands at No. 1 on Top 
Contemporary Jazz Albums 
with 7,000, the best sales 
week of his career. It's the 
third No. 1 for the multi - 
instrumentalist. 

CHART 
BEAT 

»Three- and -a -half years after 
making his Billboard Hot 100 
debut, Jesse McCartney earns his 
first top 10 hit as an artist, thanks to 
the 14 -10 advance of "Leavin' " 
(Hollywood). McCartney is also in 

the top 10 as a songwriter. Along 
with OneRepublic's Ryan Tedder, 
he penned Leona Lewis' "Bleeding 
Love," which is in its fourth frame as 
leader of the pack. 

»Tim McGraw keeps his almost 
perfect record up to date on Top 
Country Albums. His latest CD 
debuts in pole position and is his 
10th No.1 out of 11 chart entries. 

» Fred Bronson also goes into so so 
Def territory, noting the No. 5 debut 
for Def Leppard's "Songs From the 
Sparkle Lounge," the group's 
highest debut and highest -charting 
album since "Adrenalize" in 1992. 

. a Reed Fred Bronson 
every week at 
billboard com /fred 

After all, with album sales in 2007 
down 15% from 2006, and this year's 
pace off by 11 %, artists who have topped 
the Billboard 200 in recent months have 
often done so with slower starts than 
they saw earlier. 

In March, for example, Janet Jack- 
son's 181,000 -unit opener for "Disci- 
pline" was 39% lighter than the launch 
of her 2006 chart- topper "20 Y.O., " while 
recent No. 1 bows by Alan Jackson. 

Makes Global Chart Noise 
Jay -Z and Rascal Flatts each began 
with smaller starts than their prior 
albums had. 

But just two weeks after another 
tenured chart queen, Mariah Carey, 
scored a career -best first week, 
Madonna's opener falls 20% lighter 
than the start of her 2006 album "Con- 
fessions on a Dance Floor." 

Even though Madonna's start looks 
impressive in the context of 2008 -the 
third -largest stanza by any album this 
year- comparisons to the 463,000 -unit 
bow by Carey's "E =MC2" are inevitable. 
Madonna's landmark full- services con- 

tract with Live Nation only adds more 
scrutiny to the total earned by the sev- 

enth No. 1 album of her career. 
Among female artists, only Barbra 

Streisand, with eight No. Is, has more 
chart -toppers. 

Of course, given the ardent fan bases 
that Madonna and Carey each com- 
mand, major catfight squabbling will 

surround artist -dedicated Web sites 
and blogs. Fans of the latter will brag 
their gal not only sold more, but did so 

18 years after her career began. 
Madonna's minions can brag their fave 

scored No. 1 status in more global ter- 
ritories than Carey. 

Warner Music Group reports "Hard 

z 

Candy" was No. 1 in 24 markets outside 
the United States, including 15 of the ter- 

ritories represented on the Hits of the 
World menu at billboard.biz. Included 
in Madonna's No.1 parade are Japan, the 
United Kingdom, Germany and France. 

In contrast, Carey did not score any 
No. is in the territories Billboard tracks 
outside the States. "Candy" tops Bill- 

board's Albums Eurochart, compared 
with a No. 3 peak for "E= MC2." Each of 
Madonna's last three studio albums be- 

fore "Candy" bowed at No. 1 on the Eu- 

rochart: "Dance Floor," "American Life" 

(2003) and "Music" (2000). 
In addition, this week her "4 Min- 

utes," featuring Justin Timberlake, is 

also perched at No. 1 on Euro Digital 
Songs, along with No. is on the Radio 

Airplay and Single Sales Eurocharts. 
Back home, both chart divas' lead 

singles have sold well. Madonna's "4 

Minutes" has moved 1.8 million down- 
loads in seven weeks, according to 
Nielsen SoundScan, averaging almost 
169,000 per frame. Carey's "Touch My 

Body" has moved 869,000 in six weeks, 
an average of nearly 145,000 per week, 
to go along with the 742,000 copies her 
album has sold in three weeks' time 
(now No. 2, 95,000). 

Madonna's song has sold more, but 

I VI rice ̀  Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 
TRACKS 

This Week 

Last Week 

Change 

ThIsWerklastYear 

Change 

7,557,000 1,225,000 

6,869,000 1,129,000 

10.0% 8.5% 

8,434,000 878,000 

-10.4% 39.5% 
'Digllal album sales are also counted within album sales. 

19,289,000 

19,032,000 

1.4% 

15,082000 

27.9% 

Weekly Album Sales (Million Units) 
30 

25 

20 

15 

10 `* ` 

7.6 M 

- 2008 

5 

arram 

2007 2000 CHANGE 

OVERALL UNIT SALES 

Albums 

Digital Tracks 

Store Singles 

Total 

Albums w /TEA' 

160,043,000 141, 821,000 

295,848,000 379,517,000 

738,000 545,000 

456,629,000 521,883,000 

189, 627,800 179,772,700 

-11.4% 

28.3% 

-26.2% 

14.3% 

-5.2% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'O7 

'08 379.5 million 

SALES BY ALBUM FORMAT 

CD 143,571,000 119,558,000 

Digital 15,999,000 21,667,000 

Cassette 

O N D J Other 
o 

J F M A M J J A S 

138,000 39,000 

335,000 557,000 

-16.7% 

35.4% 

-71.7% 

66.3% 

Carey's has found more traction at 
radio, reaching No. 2 on the all- format 
Hot 100 Airplay, where "4 Seconds" ad- 

vances 13 -11. 

Carey also had a busier promotional 
ramp -up than Madonna, as "E =MC2" 
took her on a TV trail that included 
"American Idol," "The Oprah Winfrey 
Show" and "Good Morning America," 
while Madonna's only major tube expo- 

sure during release week was a visit to 

BET's "106 & Park." 
Whether Carey's additional TV and 

radio impressions explain why her first 
week was 183,000 copies stronger than 
Madonna's is a debate I will leave to 

these artists' fans. Given today's music 
landscape, both ladies' projects look like 

success stories to me. 

KING FOR A DAY: It appears that nei- 
ther Madonna nor Mariah Carey will 

lead next week's Billboard 200. Instead, 
a veteran artist whose career dates back 
longer than Madonna's appears in line 
for his first No. 1 set. 

Neil Diamond's "Home Before Dark' 
led Nielsen SoundScan's May 7 Build- 

ing chart, with unweighted first -day 

sales of 30,000 at nine top accounts. A 

source close to the album projects a start 
of at least 125,000 copies. ..' 

For week ending May 4, 2008. Figures are rounded 
Compiled from a national sample of retail storelic rack 
sales reports collected and provided by 

niclscn 
SoundScan 

Distributors' Market Share: 
03/31/08 -04/27/08 

UMG Sony BMG J WMG Indies EMI 

Total Albums 

Current Albums 
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17 

2008 

SALES DATA 
COMPILED BY 

niciscn 
SoundScan 

o ARTIST 
c 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

1 MADONNA 
-3. NER BROS. 421372 (18.98) 

2 

3 2 

1 
MARIAH CAREY 
ISLAND 010272' 1IDJMG (13.98) 

Hard Candy 

2 
LEONA LEWIS 

.:? SYCO;J 02554 RMG (18.98) 

O ® LYFE JENNINGS 
.. COLL.,' ' , L 111 981 

Lyfe Change 

DEF LEPPARD 
3LUDGEON HP LAND 011604 UME I13.981 

Songs From The Sparkle Lounge 

THE ROOTS 
DEF JAO "' :'.L (13 98) 

Rising Down 

O P ® 2 ORTISHEAD 
G01.01- IDJMG (13 98) 

O ® 
9 6 5 ® 
11 9 10 

MI 
13 7 8 

14 12 7 

CARLY SIMON 
HEAR 30662 CONCORD (18 98) 

16 14 13 
13 JACK JOHNSON 

BRUSHFIRE 010580' UMRG (13.98) 

17 3 - 

18 8 6 

22 26 

20 '.1 3 

Third 

MUDCRUTCH 
r ".OHER BROS (18 98) 

VARIOUS ARTISTS 
. =RSRL ZOMBA 22781 SONY BMG STRATEGIC MARKETING GROUP 118 98) 

TIM MCGRAW 

Mudcrutch 

NOW 27 

Greatest Hits: Limited Edition 

TAYLOR SWIFT Taylor Swift 

STEVE WINWOOD 
COLUMBIA 22250 SONY MUSIC (15.98) 

Nine Lives 

SOUNDTRACK 
.,O 4' ^O]e AG (13 98) 

Juno 

SOUNDTRACK 
TIE (16 98) 

Alvin And The Chipmunks 

This Kind Of Love 

Sleep Through The Static 

FLIGHT OF THE CONCHORDS 
HBO :I 5OP 115.98) 

GEORGE STRAIT 
MCA 1.4 010826,'UMGN (13.98) 

Flight Of The Conchords (Soundtrack) 

Troubadour 

COLBIE CAILLAT 
0i UNIVEP PUBLIC 009219UMRG(1098) Coco 

MILEY CYRUS Hannah Montana /Miley Cyrus: The Best Of Both Worlds Concert 
_. .:01250 WALT DISNEY (18.98 CD, /DVD) ±, 

CD ID AUGUSTANA 
ä1 EPIC 03064- SONY MUSIC (15 -98) 

Can't Love Can't Hurt 

22 13 12 
Al JAMES OTTO 

RAYBF:'.:. -';ER 8ROS. (NASHVILLE) 49907'WRN (13.98) 

23 20 16 
JORDIN SPARKS 

97 86 15 
GREATEST 
GAINER 

NATASHA BEDINGFIELD 

® in LIL 
IL 

MAMA 

FAMIAR 
PALI 

26 15 11 
RICK ROSS 
SLIP -N- SLIDE. DE) JAM 059535 IDJMG (13 98) 

2331 ZOMBA (17.98 + 

Sunset Man 

Jordin Sparks 

Pocketful Of Sunshine 

VYP: Voice Of The Young People 

Trilla 

tai ® MINDLESS SELF INDULGENCE 
eTHEENO1)598) e 

28 21 24 

29 23 15 

® ® 
31 , 

32 24 30 

33 11-) 4 

34 ?6 33 

35 10 46 

36 1- 9 

If 

JONAS BROTHERS 
HOLLYWOOD 000282 118.98) 

Jonas Brothers 

S.DAUGHTRY 
RCA 88860 /RMG (18.98) 

Daughtry 

MANA 
WARNER LATINA 481788 (17.98) + 

Arde El Cielo 

ASHLEE SIMPSON 
EEFEN 010231 IGA 113.981 +. 

Bittersweet World 

ALICIA KEYS 
:hs J 11513' RMG 118.981 

As I Am 

LADY ANTEBELLUM 
CAPITOL 11058011 LE 03206 (12 98) 

Lady Antebellum 

ALAN JACKSON 
ISTA NASA', "43, SBN 118 98) 

Good Time 

MICHAEL BUBLE 
.' !¡ARNER BROS (18 98) 

Call Me Irresponsible 

R.E.M. 
WARNER BROS 418620`)18 98) + 

Accelerate 

37 29 19 
SARA BAREILLES 
EPIC 94821, SONY MUSIC (11 98) ® 

39 28 32 

40 30 39 

25 

1 

27 

5 

1 

It's the veteran 

rock act's 11th 

consecutive top 

20 album, 

stretching 

back to 1983's 

"Pyromania." 

The new set 

enters with 

55,000. 

Portishead's 

first studio 

album in more 

than 10 years 

(No. 1, 53,000) 

is the act's 

highest- charting 

set. 

Following her 

performance on 

"American Idol" 

(April 30), the 

set rebounds 

with a 

199% gain. 

Little Voice 

ESTELLE 
SOME SCHOOL, ATLANTIC 412860 AG (13.98) 

Shine 

CARRIE UNDERWOOD 
ARISTA ARISTA NASHVILLE 11221, RMG,SBN (18.98) 

Carnival Ride 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428" UMRG (10.98) 

Back To Black 

41 5 - ATMOSPHERE When Life Gives You Lemons, You Paint That Shit Gold 
RHYMESAYERS ENTERTAINMENT 0096 -ILG (14.98) +, 

42 25 14 

© ®. 
O ® 

37 36 46 

m 42 60 

DANITY KANE 
SAD BOY 444604,AG )18.981 

Welcome To The Dollhouse 

= PHIL STACEY 
YRIC STREET 001680 HOLLYWOOD 118.981 

Phil Stacey 

SARAH MCLACHLAN 
NETTWEFil. r. -LISTA 29'6H 1;' ̂C (18.98) 

Rarities, B- Sides, And Other Stuff 2 

FOREVER THE SICKEST KIDS Underdog Alma Mater 

MARY J. BLIGE 
MATRIA - 0313. IGA 113981+ 

Growing Pains 

KID ROCK 
' TOP DOL, ATI - T .:90556' AG (18 98) 

53 87 23 
VICENTE FERNANDEZ 
SONY BMG NORTE 14602 115.981 (±l 

FLO RIDA 
)Y AT) A'TC ': 749 AG 118981 

43 

44 

L 
Rock N Roll Jesus 

Para Siempre 48 

Mail On Sunday 

MIC EL o, E 
LH ERAS v 981 

Sarah 

McLachlan's 

odds and sods 

release (No. 44) 

features stray 

tracks with 

guests ranging 

from Cyndi 

Lauperto 

Ladysmith Black 

Mambazo. 

The Wal -Mart 

exclusive EP 

3oasts covers of 

Stealers Wheel's 

`Stuck in the 

Middle With 

You" and 

George 8 Ira 

Gershwin's "I've 

Got a Crush 

w 3°wú á c3ó 
51 10 

52 40 40 

53 34 34 

54 39 38 

55 32 28 

CD 45 48 

57 44 50 

58 47 20 

® 
67 82 

61 38 29 

62 46 61 

63 33 25 

64 48 43 

65 35 37 

66 51 53 

67 49 54 

ARTIST 
IMPRINT & NUMBER 0 DISTRIBUTING LABEL (PRICE) 

Title 

PHIL VASSAR 
SOUTH 008907 (11 98) 

w 

Prayer Of A Common Man 10 

KEYSHIA COLE 
CONFIDENTIAL. IMANI GEFFEN 009475' IGA (13.98) Just Like You 2 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus 13 1 
HOLLYWOOD 000465 /WALT DISNEY 122.981 

1 CHRIS BROWN 
4 JIVE 12049EZOMBA (18.98) + 

Exclusive 4 

a THE RACONTEURS 
'100 MAN -1 IIIFR BROS 118 98) 

Consolers Of The Lonely 7 

TRACE ADKINS 
CAPITOL NA,'-. L: 1,927 118.981 

American Man: Greatest Hits Volume II 22 

GARTH BROOKS 
PEARL 213125.98 CD DVD) + 

The Ultimate Hits O 3 

<;' GNARLS BARKLEY 
DOWNTOWN ATLANTIC 450236' AG 118 981 

The Odd Couple 12 

TESTAMENT 
( NUCLEAR BLAST 20C =, i 981 

MARVIN SAPP 

Formation Of Damnation 59 

Thirsty 55 

COUNTING CROWS 
- 113 98) 

Saturday Nights & Sunday Mornings 3 

KENNY CHESNEY 
118.91 Just Who I Am: Poets & Pirates 3 

PANIC AT THE DISCO 
, DANCE FUELED BY RAMEN 430524/AG (18.98) 

LINKIN PARK 
MINE SHOP 44477" WARNER BROS. (18 -98)'+ 

Pretty.Odd. 2 

Minutes To Midnight © 1 

SNOOP DOGG 
i;GYSTYLE/GEFFEN 010835'IIGA (13.981 

Ego Trippin 3 

BUCKCHERRY 
ELEVEN SEVEN 00001 ATLANTIC (13.98) 

ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619075' (18.98) 

O 68 74 THE -DREAM 
RADIO KILLA/DEF JAM 009A72' 11DJMG 113 98) 

69 57 65 
RIHANNA 
SRP/DEF JAM 008968' IDJMG (13.98) 

70 50 47 SUGARLAND 
MERCURY NASHVILLE 007411 UMGN (13.98) 

71 65 66 
EAGLES 
ERC 4500 EX (14.98) 

72 61 71 
1 NICKELBACK 
A ROADRUNNER 618300 (18.98) +: 

73 54 51 
ONEREPUBLIC 

_EA INTERSCOPE 010266 IGA (13 98) 

!1 ® SANTOGOLD {7 ßi0 KIN); - I DOWNTOWN (14 -98) 

75 66 69 

76 43 56 ® 
78 58 63 

CARRIE UNDERWOOD 
HVILLE 71197/RMG (18.98) 

15 39 

Raising Sand 2 

Love /Hate 30 

Good Girl Gone Bad 2 

Enjoy The Ride © 4 

Long Road Out Of Eden 0 1 

All The Right Reasons El 1 

Dreaming Out Loud I 14 

Santogold 74 

Some Hearts 0 2 

ENRIQUE IGLESIAS 
ALINO 010974 (14 98) A 

95/08 18 

SARA GROVES 
. COLUMBIA 84302 SONY MUSIC (13.98) 

RASCAL FLATTS 
i LYRIC s1 REET 000384 HOLLYWOOD (18.98) 

79 60 68 ;, 

PARAMORE 1 
FUELED BY RAMEN 159612' AG (13.98) 

80 64 62 
3 FERGIE 

WILL AM AMA INTERSCOPE 007490 IGA (13.98) 

cp 88 92 

75 81 

83 59 67 

84 56 75 

85 55 35 

86 41 23 

CD82 93 

88 72 83 

89 63 42 

90 18 - 

91 79 84 

94 115 

93 52 21 

94 70 70 

95 69 85 

96 73 80 

97 81 

98 62 

SEETHER 
WIND -UP 13127 (18 -98) 

RADIOHEAD 
e TBD 21622'JATO (1398) 

BRAD PAISLEY 
ARISTA NASHVILLE 07171/SEIN (18.98) 

Tell Me What You Know 77 

Still Feels Good 1 

RIOT! 15 

The Dutchess © 2 

Finding Beauty In Negative Spaces 9 

In Rainbows 1 

5th Gear 3 

VAMPIRE WEEKEND 
OIS- BEGGARS GROUP (11 98) 

Vampire Weekend 17 

RAY J 
DEJA 34 KNOCKOUT EPIC 5041 ROCA 117 981 

THE NAKED BROTHERS BAND 
I Don't Want To Go To School (Soundtrack) 

NICKELODE(11: ''Al 

All I Feel 7 

FLYLEAF 

THREE DAYS GRACE 
JIVE :'151BA (18.98) 

Flyleaf 

One - X 

TRINA 
SLIP E X2008118981 

STORY OF THE YEAR 
EPITAPH 8692_ 981 

MAROON 5 
A8M /OCTONE 008910 IGA (18.98) 

23 

57 

5 

Still Da Baddest 8 

The Black Swan 18 

It Won't Be Soon Before Long 1 

CASTING CROWNS 
BEACH STREET 10117: REUNION (17.98) 

The Altar And The Door 2 

DAY26 
BAD BOY 444540 AG (18 98) 

SOUNDTRACK 
INTER) ''i 010271IGA (19.98) 

DAY26 1 

Across The Universe: Deluxe Edition 20 

RAHEEM DEVAUGHN 
/MBA (17 98) 

Love Behind The Melody 5 

LUPE FIASCO 
1ST A 1H ATLANTIC 368316" AG (18 98) 

Lupe Fiasco's The Cool I 14 

76 
SOUNDTRACK 
CANVASBACK, SONY MUSIC SOUNDTRAX 10586' /COLUMBIA (13 -98) 

tg WHITESNAKE 
STEAMHAMMER 9813' SPV (17 98) 

CD 12 1 BRIAN 
'OAOL /VCG 

ULBE 
113 -98) 

TSON 

Qo .., 
A Taste Of Buble (EP) 

Once I 7 

Good To Be Bad 82 

Bringing Back The Funk 

CHERRYTRES INTERSCOPE 010933 IGA 118.981 
Robyn 100 

THE BILLBOARD 200 ARTIST INDEX BULLET 

NNTINEMV 190 

3TH WONDER 8 

BUCKSHOT 137 

TRACE ADKINS 

ALLAN 187 

APOCALYPTICA 134 

ATREYU 146 

RODNEY ATKINS 158 

ATMOSPHERE 41 

AUGUSTANA 21 

AVENGED SEVENFOLD 161 

THE B-52Ö 
ERYKAH BADU 116 
SARA BAREILLES 37 
THE BEATLES 157 
NATASHA BEDINGRELD ..24 

THE BLACK CROWES ..193 O 
THE BLACK KEYS ....111 THE CAB 108 
MARY J. BLIGE 46 

COLBIE CAILLAT 19 
ANDREA BOCELLI ....141 MARIAN CAREY 2 
TEDDY BRENT 169 CASTING CROWNS ....92 
GARTH BROOKS 57 

CELTIC THUNDER ....186 
CHRIS BROWN 54 KENNY CHESNEY 62 
MICHAEL BUBLE ...35, 50 CHILDREN OF BOOM .144 
BUCKCHERRY 66 

BOOM 

90 Go to www.billboard.biz for complete chart data 

KEYSHIA COLE 52 

COUNTING CROWS 61 

SHERYL CROW 113 

BRIAN CULBERTSON ...99 
MILEY CYRUS 20, 53 

DANITYDANITY KANE 

29 

DAY26 93 

DEF LEPPARD 5 

MARIE DIG 
v. uur 

8Y 180 

CELINE DION 194 

THE -DREAM 68 a 
EAGLES 71 

ESTELLE 38 0 
FEIST 143 

FERGIE 80 

VICENTE ERNANDEZ .48 

LUPE FIASCO .... .. .96 
FINGER ELEVEN 142 
FLEX 110 
FLIGHT OF THE 

CONCHORDS 17 
FLOGGING MOLLY 196 
FLO RIGA 49 
FLYLEAF 87 
F00 FIGH W RS 156 
FOREVER -HE SICKEST 

KIDS 45 

KIRK FRANKLIN 162 

JUAN GABRIEL 8 ANA 

GABRIEL 150 

GNARLS BARKLEY ....58 
GODSMACK 177 
NATALIE GRANT 171 

SARA GROVES 77 

HILLSON© 
HIM 168 0 
ENRIQUE IGLESIAS ....76 

SLATE JACKSON 
145 

JANET 122 

JAY -Z 195 
LYFE JENNINGS 4 

J. HOLIDAY 198 

JACK JOHNSON 16 
JONAS BROTHERS 28 

ALICIA KEYS 32 
KID ROCK 47 
KIDZ BOP KIDS 192 
THE KOOKS 173 

LADY ANTEBELLUM 

LAMBERT 121 

LEDISI 184 
LED ZEPPELIN .. ,114 

CHRIS LEDOUX 175 

LEONA LEWIS 3 

JAMIE LIDELL 183 

LIFEHOUSE 117 
LIL MAMA 25 
LINKIN PARK . 64 

MADONNA 
© 
MANA 30 
MARIO 170 
MAROON 5 91 

MATCHBOX TWENTY 174 

JOHN MAYER 102 
MARTINA MCBRIDE 112 
REBA MCENTIRE 147 
TIM MCGRAW ....10, 128 
SARAH MCLACHLAN 
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The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY/MODERN ROCK: 82 adult top 40 stations, 102 adult contemporary stations and 69 modern rock stations are electronically monitored 24 hours a day, 

7 days a week. See Chart Legend for additional rules and ekplanations. N 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

El MI MAY 

1101 100 AIRPLAY. 

qW 0 
Pi á3 3ó 

TITLE 
ARTIST JILIPRINT / PROMOTION LABEL) 

O la LOLLIPOP 
Lit WAYNE FEAT STATIC MAJOR L,JJII MONEWUNNERSAL WM.'.'. 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE ZOMBA) 

2 1 12 

© 2 14 

O 5 9 

5 4 14 

6 6 12 

7 7 17 

O 9 10 

9 8 22 

10 10 29 

e 13 7 

15 6 

® 16 9 

(ID 25 5 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN n9'JIVE /00010l. 

BLEEDING LOVE 
LEONA LEWIS 

SEXY CAN I 

RAY J & YUNG BERG (KNOLI 

TOUCH MY BODY 
MARIAN CAREY IISLAND /IDJMG) 

LOVE SONG 
SARA BAREILLES 100101 

LI'ICI 

THE BOSS 
HICK ROSS FEAT. T -PAIN SLIP.N- SLIDE: OEF JAM IDJM(, 

WITH YOU 
CHRIS BROWN 'JIVE ZOMBA) 

LOW 
FLO RIDS FEAT. T -PAIN (POE BOYS ATLANTIC) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

DAMAGED 
SANITY KANE )BAD BOY /ATLANTIC) 

WHAT YOU GOT 
COLBY O'DONIS FEAT. AEON (KONLIVE/GEFFEN /INTERSCOPE 

BUST IT BABY (PART 2) 
PLIES FEAT NE-Y0 11)10 GATES /SLIP- N -SIJDI AI I.1 /IU 

14 16 
STOP AND STARE 
ONEREPUBLIC IM :1I L RSCOPE) 

16 11 17 

O 20 11 

18 11 

20 12 34 

19 35 

17 12 

23 22 21 

24 21 13 

23 7 

21 

22 

27 11 

SEE YOU AGAIN 
MILEY CYRUS 

SHE GOT IT 
2 PISTOLS ..I. REPIIRI O 

WAY THAT I LOVE YOU 
ASHANTI. IT -:, 1001)0 

JUST GOT STARTED LOVIN' YOU 
JAMES OTTO ROS (NASHVILLE) /WRN) 

APOLOGIZE 
RMBALANO F E A T ONERFNIRI , s! FY'RL A0KGPOUND'N1F RSCDPF' 

NO ONE 
ALICIA KEYS 

I SAW GOD TODAY 
GEORGE STRAIT 

DON'T STOP THE MUSIC 
RIHANNA 

YOU'RE GONNA MISS THIS 
TRACE ADKINS 

PICTURE TO BURN 
TAYLOR SWIFT 

6 
Fs-3 á3 3ó 

o28 8 

27 24 20 

29 26 14 

® 
m 
33 29 34 

33 4 

30 12 

38 2 

32 8 

34 35 40 

41 4 

36 36 11 

® 42 5 

Q 60 2 

O 55 2 

40 31 23 

e 43 10 

46 5 

Q 18 6 

14 31 

' 
-1 

46 

o 
37 15 

61 4 

50 5 

49 39 3 

O 52 6 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

I'M STILL A GUY 
BRAD PAISLEY IARISTA NASHVILLE) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /RRP) 

TAKE A BOW 
MANNA (SRP :REF JAM:IDJMG) 

FEELS LIKE TONIGHT 
DAUGHTRY (RCACRMG) 

LOVE IS A BEAUTIFUL THING 
PHIL VASSAR I UNIVERSAL SOUTH) 

LOVE IN THIS CLUB, PART II 
USHER FEAT. BEYONCE & LIL WAYNE I LAFACE. 001,1 HA; 

EVERY DAY 
RASCAL FLATTS (LYRIC STREET; 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

PARALYZER 
FINGER ELEVEN (WIND -UPI 

BETTER AS A MEMORY 
KENNY CHESNEY (RNA) 

WHATEVER IT TAKES 
LIFEHOUSE IGEFFENINTERSCOPE) 

LAST NAME 
CARRIE UNDERW000(ARISTA /ARISTA NASHVILLE) 

TAKE YOU DOWN 
CHRIS BROWN (JIVE /ZOMBA) 

BYE BYE 
MARIAN CAREY IISLAND IS.EMG) 

INDEPENDENT 
WEBBIE. LIL PRAT a LIC BOOSIE (TRILL /ASYLUM.'ATLANTI' 

LOVE DON'T LIVE HERE 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC; 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE! UNIVERSAL REPUBLIC) 

SAY 
JOHN MAYET '.1B1Á 

WHAT KINDA GONE 
CHRIS CAGLE (COI I' 

LAST TIME 
TREY SONGZ 

BACK WHEN I KNEW IT ALL 
MONTGOMERY GENTRY (COLUMBIA 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIT; 1.' PUBLIC) 

CUSTOMER 
RAHEEM DEVAUGHN 

1,288 stations. comprised of top 40, adult contemporary. R &B /hip -hop, country. rock. gospel, smooth jazz. Lasn, and Christian formats, 
are electronically monitored 24 hours a day, 7 days a week. This data is used to compile The Billboard Hot 100. 

/ ADULT TOP ¡ID,. 

5 TITLE 
ARTIST (IMPRINT' PROMOTION LABEL) 

o 
2 1 37 

O 
p4 

21 

26 

5 5 30 

O o 

O ° 

O 12 5 

O 7 20 

9 16 

m10 12 

16 

20 

12 11 41 

15 7 

14 13 31 

15 14 28 

16 10 

e '9 6 

FEELS LIKE TONIGHT 
UAUGHTHY 

LOVE SONG 
SARA BAREILLES IEI; 

WON'T GO HOME WITHOUT YOU 
MAROON 5 

WHATEVER IT TAKES 
LIFEHOUSE EV I 

SORRY 
BUCKCHERRY (ELEVE. . AIL ANII0 Ib 

STOP AND STARE 
ONEREPUBLIC (MOSLEY INIEHSCOP! 

SAY 
JOHN MAYER )::^:ARE COLUMBIA 

BLEEDING LOVE 
LEONA LEWIS ISYCO.J RMGI 

THESE HARD TIMES 
MATCHBOX TWENTY (MELIBMA AH AN I;' 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC. 

IN LOVE WITH A GIRL 
GAVIN DEGRAW (J'RMG) 

PARALYZER 
FINGER ELEVEN ;WIND-UP) 

IT'S NOT MY TIME 
3 DOORS DOWN IUIIIVER /AL VTF;;VLIC' 

APOLOGIZE 
RMBALAND FEAT ONEREPUBLIC 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BRE11 

HOLLYWOOD'S NOT AMERICA 
FERRAS ¡CAPITOL) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 119 JIVE : ZUMF 

O .7 13 IFI HAD EYES W JACK JOHNSON IBRUSHFIPE UNIVERSAL REPUBLI; 

O ;g 10 
STAY BEAUTIFUL 
THE LAST GOODNIGHT (VIRGIN' CAPITOLI 

o ,E 7 NEW SOUL 
YAEL NAIA (TOT OU TARO: ATI ANTIC; 

O 71 8 

22 21 14 

23 12 

O 26 6 

O 27 6 

MERCY 
DUFFY H ',h1G) 

SEE YOU AGAIN 
MILEY CYRUS - 

SAY IT AGAIN 
MARIE DIGBY'HOLLYWO()U' 

4 MINUTES 
MADONNA FEAT JUSTIN TIMBERLAKE ,WARNER SRO :- 

I'M YOURS 
JASON MRAZ (ATLANTIC: RRP) 

lJ 

Lt? 

IT 

LJ 

A 

Lf 

Lf 

T*J 

L*f 

o HOT DIGITAL SONGS,. 

TITLE 
s..3 á3 3ó ARTIST (IMPRINT , PROMOTION LABEL) 

#1 
AWNS 

1 
BLEEDING LOVE 
LEONA LEWIS SYÇO /J /RMG,) 

2 LOLLIPOP 
1 LIL WAYNE FEAT STATIC MAJOR (I:h/11 MOIN; V 110 VEIVSAL 

3 2 6 

O 11 11 
POCKETFUL OF SUNSHINE 
NATASHA BEOINGFIELD (PHONOGENIC /EPIC) 

5 4 17 

6 5 12 

9 2 

8 7 10 

9 6 2 

10 10 18 

11 8 6 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BI:''. 

13 8 

25 2 

17 15 

12 22 

16 5 

17 15 26 

18 14 26 

29 5 

o ® IVEIT2 ME 
DONNA,;. -1 

TOP AND STARE 

20 22 

NO AIR 
JAROIN SPARKS DUET WITH CHRIS BROWN 1.11 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 K 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY ILAFACE!ZOMBA) 

FOREVER 
CHRIS BROWN IJIVE/ZOM, /.' 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND: IOJMG) 

DAMAGED 
OANITY KANE (BAD BOY /ATLANTIC) 

A MILLI 
LW WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

SHAKE IT 
METRO STATION (RED INK!RE/COLUMBIA) 

LOVE SONG 
SARA BAREILLES (EPIC) 

LOW 
FLO RIDA FEAT. TRAIN ¡POE BOY /ATLANTIC; 

IN LOVE WITH A GIRL 
GAVIN DEGRAW 

'ON'T STOP THE MUSIC 
HANNA IFr -l' 10G, 

25 19 11 

REPUBLIC if RSCOPE) 

UST IT BABY (PART 2) 
TES FEAT NE -TO (BIG GATES /SLIP- N.SLIDEATLANTIC) 

ARTY PEOPLE 
LLY FEAT. FERGIE IDERRTY /UNIVERSAL 1: 

LEVATOR 
0 AIDA FEAT. TIMBALAND (POE BOY /ATLANTIC) 

15> s3 á3 3ó 

m 
® 
CD 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

37 
I IT'S NOT MY TIME 

3 DOORS DOWN ¡UNIVERSAL REPUBLIC) 

8 

29 2.6 32 

30 23 23 

El 

CD34 14 

63 '2, 

33 30 8 

ß 42 3 

35 28 17 

36 35 8 

O 44 3 

38 33 21 

39 32 8 

43 6 

41 22 3 

0 
27 20 

! 1 

45 40 14 

46 36 13 

47 38 29 

WHAT YOU GOT 
COLBY ADONIS FEAT ANON ¡KONLIVE/GEFFEN/INTERSCI'I- 

WE MADE IT 
BUSTA RHYMES FEAT LINKIN PARK (AFTERMATH INTfR V' ;1- 

OUR SONG 
TAYLOR SWIFT .' :CHINE) 

WITH YOU 
CHRIS BROWN V10. 

WHATEVER IT TAKES 
LIFEHOU SE 

MERCY 
DUFFY 

SHAWTY GET LOOSE 
LII MAMA FEAT. CHRIS BROWN A TYAIN ,FAMILIAR FACES'JIVLZG': l'. 

HANDLEBARS 
FLOBOTS iiIIIIVERSAL REPUBLIC) 

INDEPENDENT 
WEBBIE. LIE PRAT & LIC BOBBIE )TRILL ASYLU1,1) 

BREAK THE ICE 
BRITNEY SPEARS IJIVE'ZOMBA) 

I'M YOURS 
JASON MRAZ (ATLANTIC) 

SORRY 
BUCKCHERRY (ELEVEN SEVENiATLANTIC¡RRP) 

PICTURE TO BURN 
TAYLOR SWIFT HIS MACHINE) 

ALL AROUND ME 
FLYLEAF (A&M/OCTONE /INTERSCOPE 

BYE BYE 
MARIAN CAREY (ISLANDUDJMG) 

SHUT UP AND LET ME GO 
THE TING TINGS IF,II 10'r,1Á1 

SUPERSTAR 
LOPE FIASCO FEAT MATT HEW SANTOS II BT & I GTH'ATLAN 

SWEET AND LOW 
AUGUSTANA,LI 

NEW SOUL 
YAEL NAIM 11'' I: 'T'ATLANTA 

NINE IN THE AFTERNOON 
PANIC AT THE DISCO 

NEVER TOO LATE 
THREE DAYS GRACE '1 'IBA) 

i SWEET CAROLINE (GOOD TIMES NEVER SEEMED SO GOOD; 

NEIL DIAMOND (UNI 1,' ; 

THE BOSS 
RICK ROSS FEAT. T -PAIN ') SLIDE /DEF JAM,'IDJr; 

49 

o 
39 8 

DREAMS COLLIDE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

Data for wee of MAY 17, 2008 For chart reprints call 646.654.4633 

wW 
r3 ó 

CD 4A 
7 

49 5 

O 57 2 

54 50 6 

55 48 

56 52 

CD'5 

0 
O 60 

40 

9 

2 

13 

60 32 

61 59 43 

Ti 21 

63 46 11 

64 64 34 

Q 68 41 

66 58 5 

67 41 15 

Q 73 42 

69 53 15 

O 71 2 

e 74 2 

72 51_ 54 

73 62 25 

74 66 3 

75 64 43 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

YOU'RE GONNA MISS THIS 
TRACE ADKINS (CAPITOL NASHVILLE; 

HOLLYWOOD'S NOT AMERICA 
FERRAS (CAPITOL) 

CLOSER 
NE -YO :0E1 JAM IDJIAGI 

BEAT IT 
FALLOUT WY FEAT. JOHN MAYER 

APOLOGIZE 
PMBALANO FEAT ONEREPUBLIC 

SHE GOT IT 
2 PISTOLS FEAT. T -PAIN N TAY DIZM I I INIVF RSAL REPUB(.IL 

PAPER PLANES 
M.I.A. XL INTERSCOPE) 

AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL ATL AN I 

FEELS LIKE TONIGHT 
DAUGHTRY (RCA'RMG) 

TATTOO 
JORDIN SPARKS IJIVE ZOMBA, 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

WON'T GO HOME WITHOUT YOU 
MAROON 5 IA &M'OCTONE''INTERSCOPEI 

KILLA 
CHERISH FEAT. YUNG JOC 'o IC LINE /CAPITOL) 

NO ONE 
ALICIA KEYS . 

DON'T STOP BELIEVIN' 
JOURNEY ,I 

JUST GOT STARTED LOVIN YOU 
JAMES OTTO (RA 'ii... 

WHEN YOU LOOK ME IN THE EYES 
JONAS BROTHERS .. I' ', 

BUBBLY 
COLBIE CAILLAT IUNIVERS -'. RE!' IR; IC; 

ALL -AMERICAN GIRL 
CARRIE UNDERWOOD 

I WILL POSSESS YOUR HEART 
DEATH CAB FOR CUTIS 

BOYFRIEND,GIRLFRIEND 
C -SIDE FEAT. KEYSHIA COLE 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT ,RIO I¢:.; 

SHADOW OF THE DAY 
LINKIN PARK .A0, 

CHECK YES JULIET (RUN BABY RUN) 
WE THE KINGS F 1. ,.. 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELL EM COLLIPARK /INTERSCOPE) 

17 

C Amur 
CONTEMPORARY. 

r3 

1 40 

© 2 17 

o 3 17 

4 4 45 

5 5 27 

6 6 19 

7 7 52 

8 8 39 

O 9 18 

10 19 

11 11 17 

® 15 4 

® 13 13 

14 12 14 

17 10 

16 14 12 

e 16 11 

18 9 

19 9 

20 4 

® 22 4 

® 21 6 

® 23 6 

28 2 

24 4 

TITLE 3 3ó ARTIST IMPRINT PROMOTION LABEL) 

t'B BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBI :I 

LOVE SONG 
SARA MARAILLES 

LOST 
MICHAEL BUBLE 

BIG GIRLS DON T CRY 
FERGIE 

APOLOGIZE 
RMBNANO FEAT. ONEREPUBLIC. 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT BIG 1,IACHI.IL 

HOME 
DAUGHTRY -1 

WHO KNEW 
PINK L /FACE '. 

TATTOO 
JORDIN SPARKS I 

NO ONE 
ALICIA KEYS r,' 

YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER 

MICHAEL MCDONALD 'CIVEVVV,. 1.111I UWNI 

BLEEDING LOVE 
LEONA LEWIS H WAG) 

BUSY BEING FABULOUS 
EAGLES,. 

IN MY ARMS 
PLUMB 

FEELS LIKE TONIGHT 
DAUGHTRY 

FALLING IN LOVE AT A COFFEE SHOP 
LANDON PIGS 

FORGIVE ME 
GROTE - 

SAY 
JOHN MAYER a sARE!COLUMBIAI 

FALL 
KIMBERLEY LOCKE ICUREVREPRISE' 

AWAKE 
JOSH GROBAR 

IN GOD'S HANDS 
NELLY FURTAOO RAT. KEITH SHEEN 

WON'T GO HOME WITHOUT YOU 
MAROON 5 IASM OCTANE'INTERSCOPE; 

FIND YOUR OWN WAY HOME 
REO SPEERWAGON ISPEEDWAGON MAILBOATI 

I THOUGHT I'D SEEN EVERYTHING 
BRYAN ADAMS -'I 

WHATEVER IT TAKES 
LIFEHOUSE 

UI t 

TIT 

MODERN RnCK... 

o 
2 

5 6. TITLE 
á33á ARTIST ',MPRINI VTO"AOTION LABEL) 

PORK AND BEANS 
WTTZER ;.SCOPE) 

a 5 

4 2 27 

5 4 15 

O 6 6 

8 9 

9 7 

O 7 11 

11 6 

11 10 31 

® 15 5 

13 12 40 

14 12 

O 25 2 

16 13 14 

1 

16 12 

17 14 

22 7 

@ 21 20 

22 19 15 

® 26 7 

24 24 11 

25 23 9 

RISE ABOVE THIS 
SEE THEN 

HANDLEBARS 
FLOBOTS . 

,PUBLIC; 

PSYCHO 
PUDDLE OF MUDD _'. LESS: GEFFENfINTER5C0VT 

FALLING DOWN 
ATREYU,1r'.'.I':wc 1+T 

SALUTE YOUR SOLUTION 
THE RACONTEURS (THIRD MAN WARNER DR, 

GIVEN UP 
LINKS PARK ?DARNER BROS ) 

LtI 

11 

I WILL POSSESS YOUR HEART t7 DEATH CAB FOR CUTTE ;ATLANTIC) 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBU 

W 

1r 
INSIDE THE FIRE 
DISTURBED (REPRISE) 

BELIEVE 
THE BRAVERY (ISLAND IDJMU 

LET IT DIE 
FAO FIGHTERS RCA N1do 

THE PRETENDER 
FOU FIGHTERS RCA RMG) 

BEAUTIFUL 
10 YEARS I PUBLIC! 

DISCIPLINE 
NINE INCH NAILS 

NINE IN THE AFTERNOON 
PANIC AT THE DISCO .. - 

VIOLET HILL 
COLDPLAY (CAPITOL ) 

I'M NOT JESUS 
APOCALYPRCA FEAT COREY TAYLOR i20-20 

SO HAPPY 
THEORY OF A DEADMAN (BOA : ROADRUNNER 

ADDICTED 
SAVING ABEL ;SKIUDCO VIRGIN: CAPITOLI 

RIOT 
THREE DAYS GRACE 70MBAI 

THE STONE 
ASHES DIVIDE FI MA; 

LOVE ME DEAD 
LUDO 111, 

TIME TO PRETEND 
MGMT i 

THE WESTERN WORLD 
PENNYWISE 

l*I 

Go to www.billboard.biz for complete chart data 93 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL( 

igBLEEDING LOVE 
LEONA LEWIS ICOIJIRMG) 

NO AIR y 
JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA, t 
LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE / ZOMBA) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 1*l 

SEXY CAN I 

RAY J & YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPIC, 

LOVE SONG 
1*f SARA BAREILLES i EPIC) 

4 MINUTES 
MADONNA FEAT JUSTIN TIMBERLAKE (WARNER BRS 

STOP AND STARE 
ONEREPUBLIC U.IOSLEYIINTERSCOPE) 

DAMAGED 
DANITY KANE (BAD BOY /ATLANTIC) 

LOW 
FLO RIBA FEAT. SPAIN (POE BOY /ATLANTIC) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

TAKE A BOW 
RIHANNA )SRP /DEF JAM /IDJMG) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

LOLLIPOP 
LIL WAYNE FEAT SROIC MAKR (CASH MOIUYNNNERSAL MOTO'.^:1, 

DON'T STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC) 

BREAK THE ICE 
BRITNEY SPEARS (JIVE / ZOMBA) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

ALL AROUND ME 
FLYLEAF (A &M /OCTONE /INTERSCOPE) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

KILLA 
CHERISH FEAT. YUNG JOC (SHO'NUFF /CAPITOL) 

2 2 21 

4 11 

4 3 24 

O 8 10 

6 5 18 

Q 9 7 

8 7 22 

ß 12 8 

10 10 27 

11 6 20 

15 7 

13 11 12 

itt) 16 4 

15 13 24 

16 14 22 

17 14 

20 11 

19 18 11 

24 10 

® 26 6 

22 19 13 

23 21 26 

25 8 

31 4 

See below for complete legend information 
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17 
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AIRPLAY 
MONITORED BY 

I11CItiCI1 

SALES DATA 
COMPILED BY 

nielsen 

HOT VIDEOCLIPS & VIDEO SALES DATA 
MONITOR COMPILED BY COMPILED BY 

niclscn niclscn 
8DS SoundScan 1305 

ú1u 
r 

,,,u 
3 á3 3ó 

O ® BLEEDING LOVE 
LEOI,A LEens 

TITLE 
ARTIST IMPRINT /PROMOTION LABEL) 

2 2 23 
NO AIR 
JOROIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE/ZOMBA) 

3 3 7 
4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS 

O 4 11 
LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE, ZOMBA) 

l 5 8 
LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) 

O 6 14 
SEXY CAN I 

RAY J A YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPIC) 

ODA 17 15 
POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELO (PHONOGENIC /EPIC) 

8 7 27 
SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

e 9 28 
LOVE SONG 
SARA BAREILLES (EPIC) 

W 13 10 
DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

11( 8 12 
TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

!R 
14 6 

LEAVIN' 
{¡7 JESSE MCCARTNEY (HOLLYWOOD) 

13 11 23 

14 12 27 

15' 10 23 

16 15 2 

17 16 25 

C) 21 19 

19 18 21 

20 19 24 

STOP AND STARE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

LOW 
FLO RIBA FEAT. T -PAIN (POE BOY /ATLANTIC) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

DONT STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG 

REALIZE 
COLME CAILLAT (UNIVERSAL REPUBLIC) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /RRP) 

CD ¡ 20 (5 BREAK THE ICE 
BRITNEY SPEARS (JIVE /ZOMBA) 

23 8 
SHAKE IT 
METRO STATION (RED INK /RED /COLUMBIA) 

Q 27 7 TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

22 17 
ALL AROUND ME 
FLYLEAF (A &M /OCTONE /INTERSCOPE) 

33 10 
WHAT YOU GOT 
COLBY O'DONIS FEAT. AEON (KONLIVE /GEFFENANTERSCOPE) 

Q 26 32 
OUR SONG 
TAYLOR SWIFT (BIG iI.':'`GNE /UNIVERSAL REPUBLIC) 

Q 34 12 
IN LOVE WITH A GIRL 
GAVIN DEGRAW IJ F 

28 25 36 
NEVER TOO LATE 
THREE DAYS GRACE .OMBA) 

O 31 20 WHATEVER IT TAKES 
LIFEHOUSE i'cH E'. 'iI_RSCOPE) 

30 24 14 
KILLA 
CHERISH FEAT. YUNG JOC (SHO'NUFF /CAPITOLI 

40 10 
ITS NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

32 35 13 
ELEVATOR 
FLO RIDA FEAT. TIMBALAND (POE BOY/ATLANTIC) 

33 30 17 

44 2 

35 32 18 

36 36 3 

37 29 22 

38 38 30 

FEELS LIKE TONIGHT 
DAUGNTRY (RCA /RMG) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

INDEPENDENT 
WEBBIE, LIL' PRAT E. LIE BOOK (TRILL /ASYLUM /ATLANTIC) 

BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

SUPERSTAR 
LUPE FIASCO FEAT. MATTHEW SANTOS (1ST & 15TH /ATLANTIC) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

39 6 
PARTY PEOPLE 
NELLY FEAT. FERGIE (DERRTY /UNIVERSAL MOTOWN) 

41 9 
HOLLYWOOD'S NOT AMERICA 
FERRAS (CAPITOL) 

1 GIVE IT 2 ME 
MADONNA (WARNER BROS.) 

© 43 6 
BUST IT BABY (PART 2) 
PLIES FEAT. NE -TO (BIG GATES /SLIP -N- SLIDE /ATLA l - 

WHEN YOU LOOK ME IN THE EYES 
JONAS BROTHERS (HOLLYWOOD) 

O 58 3 
MERCY 
DUFFY (MERCURY /IDJMG) 

45 42 9 BOYFRIEND /GIRLFRIEND 
C -SIDE FEAT. KEYSHIA COLE (1720 /UNIVERSAL REPUBLIC, 

Q 61 3 
LOVE IS GONE 
DAVID GUETTA & CHRIS WILLIS (GUM /PERFECTO /ULTRA) 

Cil) 1 WE MADE IT i BUSTA RHYMES FEAT. LINKIN PARK (AFTERMATHANTERSCOPE) 

48 17 
THE ANTHEM 
PITBULL FEAT LIL JON (FAMOUS ARTISTS /TVT) 

37 15 

48 

c48) 50 10 

50 45 9 

SHE GOT IT 
/ PISTOLS FEAT. T -PAIN & TAY DIZM (UNIVERSAL REPUBLIC) 

SHAWTY GET LOOSE 
LIL MAMA FEAT CHRIS BROWN & T -PAIN FAMILIAR 

N For a complete listing of the Pop 100, 
check out www.billboard.biz 

POP 100: The top Pop singles & tracks, according to mainstream top 40 
radio audience impressions measured by Nielsen Broadcast Data System,. 
and sales compiled by Nielsen SoundScan POP 100 AIRPLAY: Legend 
located below chart. HOT SINGLES SALES: The top- selling retail -available 
physical singles. as compiled by Nielsen SoundScan. This data is used to 
compile both he Hot 100 and Pop 100. TOP MUSIC VIDEOS: The top- 
selling retail -available music videos. as compiled by Nielsen SoundScan 
HOT VIDEOCLIPS: Based on audience -weighted plays from MTV, VH7, BET 
and CMT, and non -weighted plays from eight other channels, as monitored 
by Nielsen Broadcast Data Systems. VIDEO MONITOR: Rotating playlists 
from 12 channels. All charts t 2008, Nielsen Business Media Inc. and 
Nielsen SoundScan. Inc. All rights reserved. 

POP 'IOU 
AIRPLAY,. 

o 

® 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE /ZOMBA) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC. 

WHAT YOU GOT 
COLBY ODONIS FEAT AKON '-i" S 

IV! 'F FFFII INTERSCOPEI 

ltd 

Ltl 

LI 

1*t 

127 mainstream top 40 stations are electronically monitore, 
24 tours e day. 7 days a weea This data F _sed Sc co. n 0 100 

HOT 
SINGLES SALES.. 

o 
3 2 6 

O 5 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

104 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND,'IDJMG) 

SHINE 
ANNA NALICK (EPIC) 

NEVER WANTED TO DANCE 
MINDLESS SELF INDULGENCE (UCR/THE END) 

10 5 
HEY SHAWTY 
KING B FEAT. B.S.K. (GET IT HOW U LIVE /GUACAMOLE) 

6 3 4 
DON'T YOU EVAH 
SPOON (MERGE) 

O 6 8 

O 13 43 

PAPER PLANES 
MLA. (XL /INTERSCOPE) 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) A 9 

5 
WE FLY j F iNTERTAINMENT) 

11 61 
INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

11 15 22 
DOWN 4 WHATEVA 
LONESOME THUG LADY ¡OHIO SOUNDLAB) 

20 60 
LET ME SEE SOMETHING 
A.G. & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

13 12 13 
CONQUEST 
THE WHITE STRIPES (THIRD MAN/WARNER BROS.) 

14 16 89 
KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

15 21 34 

35 6 

14 5 

18 7 6 

27 113 

m 

m 
20 4 5 

22 1 4 

o 24 12 

24 19 3 

25 23 109 

FOUNDATIONS 
KATE NASH (FICTION /GEFFEN / INTERSCOPE) 

TO ALL MY HUSTLERS 
CHAIN GANG PAROLEES (SODA FREE /TMG /STREET PRIDE) 

I WANT TO KNOW YOU FOREVER 
PETRELLA (ON GARDEN MOUND /TMG /STREET PRIDE) 

GET THAT FAR 
NAT BURN (TVR /OMNU 

STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

A SONG FOR YOU 
BIZZY BONE (AFTER PLATINUM) 

PRO NAILS 
KID SISTER FEAT. KANYE WEST (DOWNTOWN /ATLANTIC) 

THE LIFE 
PRODIGY (AAONOX) 

A&E 
GOLOFRAPP (MUTE) 

RINGTONE 
ENVY (V5) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

94 I Go to www.billboard.biz for complete chart data 

SoundScan 

;. TITLE 

Ira UP CLOSE WITH JOSH GROBAN 

12 
THE ADVENTURES OF MIMI 

I 

IMAGE , 

Principal Performers 

Josh Grobau 

3 7 21' 

4 3 5 

5 5 151 

6 ; 24 

a 5 

13 3 

7 7 

11 207 

14 

6 23 

25 

10 24 

16 12 

17 

18 g 

Mariah Carey 

LIVE IN LAS VEGAS: A NEW DAY 
COLUMBIA MI. I VIDEO 713716 (21.98 DVD) 

* * * *: LIVE IN PHOENIX 
FUELED BY Vi.' ;AL MUSIC & VIDEO DIST. 010935 (14,98 DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
^HINO HOME . 0 VISION 70423 (29.98 DVD) 

THE BEYONCE EXPERIENCE: LIVE 
MUSIC WORLD /COL. -:iSV BMG VIDEO 18007 (14.98 USO) 

HOW TO BE A MEGASTAR LIVE! 
RHINO HOME VIDEO ':':- -H MUSIC VISION 447292 (19.98 DVD) 

ROCK OF AGES 
SPRING l' F , IDEO 44824 (19.98 OVO) 

CELTIC THUNDER: THE SHOW 
CELTIC ,,II TAL MUSIC S. VIDEO DIST 002 (19 -98 DVD( 

Celine Dion 

Fall Out Boy 

Eagles 

Beyonce 

Blue Man Group 

Bill & Gloria Gaither With The Homecoming Friends 

Celtic Thunder 

NUMBER ONES 
EPIC OL /IC' - '.:G VIDEO 56999 (14 -98 DVD) 

FUTURESEX LOVESHOW: LIVE AT MADISON SQUARE GARDEN 
JIVE /ZOMBA VIDEO w:w EMG VIDEO 19336 EX (19.98 DVD) 

ORAL FIXATION TOUR 
EPIC MUSIC VIDEO /SONY BMG VIDEO 705825 (19.98 DVO) 

CROSSROADS GUITAR FESTIVAL 2007 
RHINO HOME VIDEO /WARNER MUSIC VISION 352124 (29.98 DVD) 

ZAPPA PLAYS ZAPPA 
RAZOR & TIE /SONY BMG VIDEO 82994 (24.98 DVD) 

CLASSIC ALBUMS: PLASTIC ONO BAND 
EAGLE VISION /EAGLE ROCK 9/245 114,98 DVD) 

LIVE FROM PHILADELPHIA 
COLUMBIA MUSIC VI:'' VIDEO 711228 (14 -98 DVD) 

INDESCRIBABLE 
. :FO /EU/l,L C VIDEO 17091 (14.98 DVD) 

ALIVE: MUSIC &DANCE 
LI1 CITY 4619 1- 

19 . 1 32 
REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL 
COLUMr :I lE0 /SOL VIDEO 707424 (24.98 DVD) 

CLASSIC ALBUMS: THE DOORS 
- EAGLE _E ROCK 1 4 .9.8 DVD) 

DONIZETTI: LA FILLE DU REGIMENT 21 
VIRGIN CLASSICS /EMM MUSIC VIDEO 19002 (24.98 DVD) 

22 13 94 
A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND 
MANHATTAN /EMM MUSIC VIDEO 75106 (19.98 DVD) 

23 - ,3 AFT DEAT 
COLUMBIA 

LIVE 
MUSIC 

ER 
VIDEO /SONH Y BMG VIDEO 22737 (19.98 DVD) 

24 DOWN A DREAM: AN AMERICAN ODYSSEY 
WARNER HOME VIDEO /WARNER MUSIC VISION 121916 (29.98 DVD) 

25 24 
MTV UNPLUGGED IN NEW YORK 

20 '6 

David Gilmour 

The Doors 

Natalie Dessay /Juan Diego Florez 

Celtic Woman 

Iron Maiden 

Tom Petty And The Heartbreakers 

Nirvana 
DGC /LIME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 010263 (19.98 DOD) 

Michael Jackson EI 

Justin Timberlake D 

Shakira 

Eric Clapton 1111 

Zappa Plays Zappa 

John Lennon 

John Legend 

Louie Giglio 

John Tesh 

0 

WE 
á3 3,5 

1 
4 04 MINUTES 

MADONNA FEAT JUSTIN TIMBERLAKE WARNER BROS, 

LOVE IN THIS CLUB 
USHER FEATURING YOUNG JEEZY LAFACE / ZOMBA 

TITLE 
ARTIST 'I INT / PROMOTION LABEL) 

8 

12 

3 

8 

12 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 19 /JIVE / ZOMBA 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR CASH MONEYNNNERSAL MOTOSN 

SEXY CAN I 

RAY J & YUNG BERG KNOCKOUT /DEJA 34 /KOCH /EPIC 

TEENAGE LOVE AFFAIR 
ALICIA KEYS MBK /J /RMG 

MERCY 
DUFFY MERCURY /IDJMG 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

REALIZE 
COLBIE CAILLAS UNIVERSAL REPUBLIC 

PARTY PEOPLE 
NELLY FEATURING FERGIE DERRTY /UNIVERSAL MOTOWN 

SHE GOT IT 
2 PISTOLS FEAT. T -PAIN & TAY DIZM UNIVERSAL REPUBLIC 

GOT ME GOING 
DAY26 BAD BOY /ATLANTIC 

TOUCH MY BODY 
MARIAH CAREY ISLAND /IDJMt: 

POCKETFUL OF SUNSHINE 
- NATASHA BEDINGFIELD PHON61, -:, 

STAY DOWN 
MARY J. BUGE MATRIARCH /GEFFEN / INTERSCOPE 

STOP AND STARE 
ONEREPUBLIC MOSLEY / INTERSCOPE 

17 HEAVEN SENT 
KEYSHIA COLE IMANI /GEFFEN / INTERSCOPE 

TAKE YOU DOWN 
CHRIS BROWN JIVE / ZOMBA 

IN LOVE WITH A GIRL 
GAVIN DEGRAW J /RMG 

WHATEVER IT TAKES 
LIFEHOUSE GEFFEN / INTERSCOPE 

HOMECOMING 
KANYE WEST FEAT. CHRIS MARTIN ROC- A- FELLA/DEF JAM/IDJMG 

YOU'RE GONNA MISS THIS 
TRACE ADKINS CAPITOL NASHVILLE 

LIFE OF DA PARTY 
SNOOP WW FEAT, TOO WONT & NOMA FAA 00GMCYLEDEFFENINTEHSCOPE 

FOREVER 
CHRIS BROWN JIVE / ZOMBA 

25 FEELS LIKE TONIGHT 
DAUGHTRY RCA /RMG 

NIP/ 
1»/ VIDEO MONITOR,. 

ARTIST TITLE 

MADONNA FEAT. JUSTIN TIMBERLAKE, 4 MINUTES 

LEONA LEWIS BLEEDING LOVE 

JORDIN SPARKS DUET WITH CHRIS BROWN NO AIR 

DUFFY, MERCY 

ONEREPUBLIC, STOP AND STARE 

GAVIN DEGRAW IN LOVE WITH A GIRL 

LIFEHOUSE, WHATEVER IT TAKES 

NATASHA BEDINGFIELD, POCKETFUL OF SUNSHINE 

9 COLBIE CAILLAT, REALIZE 

10 ALICIA KEYS rt¡.:...F LOVE AFFAIR 

k'I CARRIE UNDERWOOD, ALL AMERICAN GIRL 

2 " JOSH TURNER FEAT. TRISHA YEARWOOD, ANOTHER TRY 

f- 3 TRACE ADKINS, YOU'RE GONNA MISS THIS 

¡,4 

8 

9 
10 

JAMES OTTO, JUST GOT STARTED LOVIN' YOU 

JULIANNE HOUGH, THAT SONG IN MY HEAD 

RASCAL FLATTS, EVERY DAY 

SUGARLAND FEAT. LITTLE BIG TOWN &JAKE OWEN, UFEMA NW-um TOWN 

TAYLOR SWIFT, PICTURE TO BURN 

BLAKE SHELTON, HOME 

DIERKS BENTLEY, TRYING TO STOP YOUR LEAVING 

LEDISI, IN THE MORNING 

GNARLS BARKLEY, RUN 

CHRISETTE MICHELE, BE OK 

JORDIN SPARKS DUET WITH CHRIS BROWN, NO AIR 

RAHEEM DEVAUGHN, CUSTOMER 

ALICIA KEYS, TEENAGE LOVE AFFAIR 

JANET, FEEDBACK 

JOY DENALANE, HEAVEN OR HELL 

MARY J. BLIGE, STAY DOWN 

RAHSAAN PATTERSON, FEELS GOOD 

Data for week of MAY 17, 2008 I CHARTS LEGEND on Page 104 
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Shine A 

Growing Pains 1 

Thirsty 8 

Just Like You 1 

Love Behind The Melody 

Love /Hate 

Still Da Baddest 

As I Am El 

Ego Trippin 

All I Feel 

Welcome To The Dollhouse 1 

DAY26 1 

Bringing Back The Funk 18 

Mail On Sunday 3 

Units In The City 4 

NOW 27 4 

H.N.I.C. Pt. 2 3 

New Amerykah: Part One (4th World War) 2 2 

The Makings Of A Man 3 

Lupe Fiasco's The Cool 4 

Exclusive 2 

The Best Of Scarface 16 

Lost & Found 10 

Discipline 1 

Self -Made 6 

Savage Life 2 3 

Back To Black © 4 

i_ 

Med.a. Inc ,end Niere,,. Son:nciSC1n. Inc. EMI nahte re erw-ed 

a MAY 
17 

2008 

ARTIST 
IMPRINT I. NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

VARIOUS ARTISTS 
MTS 29'RBC (13.98) 

JIM JONES 
KOCH 5073 (17.98) 

BIRDMAN 
ASH MONEY /UNIVERSAL MOTOWN 01035/ UMRG (13.98) 

SEAN KINGSTON 
rc ELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC (18.98) 

DARK LOTUS 
PSYCHOPATHIC 4603 (12.98) 

8 BALL 
':EAL TALK 47 (17.98) 

We The Best 

HARLEM5 American Gangster 

5 *Stunna 

Sean Kingston 

The Opaque Brotherhood 

Doin' It Big 

ANGIE STONE 
1AX 30146 CONCORD (18 98) 

The Art Of Love & War 

AZ 
NEW ERA /QUIET MONEY 5027 /KOCH (17.98) 

SCARFACE 
HAP -A -LOT 4 LIFE /RAP -A -LOT 331772 /ASYLUM (18.98) 

2PAC 
:. ".1ARU /DEATH ROW /INTERSCOPE 010072 /UME (11.98) 

PLIES 
,1ARZ 63167 (14.98) 

THE JACKA OF THE MOBB FIGAZ AND BERNER 
BERN ONE 4454 (16.98) 

TRIN -I -TEE 5:7 
SPIRIT RISING 0402 /MUSIC WORLD (15.98) 

BOYZ II MEN 
DECCA 009444 (17.98) 

ALGEBRA 
KEDAR 00001 (13.98) 

GUCCI MANE 
ZAR /S0 ICEY /ASYLUM /ATLANTIC 313516/AG (18.98) 

VARIOUS ARTISTS 
'JI'SONY BMG STRATEGIC MARKETING GROUP /UNIVERSAL / /ZOMBA 10765 /CAPITOL (18.98) 

Undeniable 

Made 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

Sae Charts I egend fpr rules and e3044n,31.0n 3000, NlelSen uc:lx 

1"OP o Iíl3/I-IIP-WOP ALBUMS,. 
ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

LYFE JENNINGS 
.. MUSIC 111.9ó)a, 

MARIAN CAREY 
ISLAND 010272*/IO.J . ) 98) 

iL 13 24 

It 3 1j' 

14 

16 14 

17 15 3' 

12 1 

21 

-08 
3 

19 

D 22 

®7 24 

.F`26 19 

111F16 

Ilk23 27 : 

25 1 

D 29 26 

; 24 22 

. 30 31; 

CM© 
®',3 

®,28 

cm33 25n 

10A 31 28 

D32 

111) 41 41 

42 56 61 53 

35 

Et38 36 

THE ROOTS 
DEF JAM 011138/IDJMG (13.9 

RICK ROSS 
SLIP -N -SLIDE /DEF JAM 009536*/IDJMG 13.98 

LIL MAMA 
FAMILIAR FACES /JIVE 12331/ZOMBA 17 -98 +/ 

ESTELLE 
HOME SCHOOL /ATLANTIC 412860 AG 13.98) 

MARY J. BLIGE 
MATRIARCH,GEFFEN 010313' IGA 113 98) 3- 

Title 

Lyfe Change 48 46 

E=MC2 1 57 47 42 

Rising Down 3 58 50 48 

Trilla 

VYP: Voice Of The Young People 

GREATEST 
GAINER 

MARVIN SAPP 
VERITY 09433/ZOMBA (17.98I 

KEYSHIA COLE 
CONFIDENTIAL /IMANI /GEFFEN 009475 * /IGA 13.98) 

RAHEEM DEVAUGHN 
JIVE 19080 /ZOMBA 17.98 

THE -DREAM 
RADIO KILLA /DEF JAM 009872*/IDJMG (13.98) 

TRINA 
SLIP -N -SLIDE 72008 18.98 

ALICIA KEYS 
MBK /J 11513 * /RMG 18.98 O+ 

SNOOP DOGG 
DOGGYSTYLE /GEFFEN 010835/IGA 13.9 

RAY J 
DEJA 34 /KNOCKOUT /EPIC 5041 /KOCH (17 98) 

DANITY KANE 
BAD BOY 444604/AG (18.98) 

DAY26 
BAD BOY 444540/AG (18.98) 

BRIAN CULBERTSON 
GRP 010927/VG 13.98 

1 

1 

FLO RIDA 
POE BOY /ATLANTIC 442748/AG (18.9 

SHAWTY LO 
D4L 331708 /ASYLUM 18.98 

VARIOUS ARTISTS 
SONY BMG /EMI /UNIVERSAL /ZOMBA 22781/SONY BMG STRATEGIC MARKETING GROUP (18 98) 

PRODIGY 
880 4570/ )IVOX (17 98) 4- 

ERYKAH BADU 
UNIVERSAL MOTOWN 010800 * /UMRG 13.9 

DAHEIM 
DIVINE MILL /ATLANTIC 377532/AG 18.98) 

LUPE FIASCO 
1ST F. 15TH /ATLANTIC 368316° 'AG (18.93) 

CHRIS BROWN 
JIVE 12049/ZOMBA 18.98 3-) 

SCARFACE 
J PRINCE /RAP -A -LOT 4 LIFE 461372 /RAP -A -LOT 12.98 

LEDISI 
VERVE 008909/VG 10.9 

JANET 
ISLAND 010735*/IDJMG (13.98 

ROCKO 
ROCKY ROAD /ISLAND URBAN 010773' /IDJMG 11.9 

WEBBIE 
TRILL /ASYLUM /ATLANTIC 427836/AG 18.9 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 * /UMRG 11.98) 

MJG 
REAL TALK 48 7.9 

MJG : Pimp Tight 

ATMOSPHERE When Life Gives You Lemons, You Paint That Shit Gold 
RHYMESAYERS ENTERTAINMENT 0096 /ILG 14 98) : +) 

GNARLS BARKLEY 
DOWNTOWN /ATLANTIC 450236 * /AG (18.58) 

BIZZY BONE 
i AFTER PLATINUM 7935 (15.98) 

MARIO 
3RD STREET /J 21569/RMG (18.98) 

,( CECE WINANS 
PURESPRINGS GOSPEL 84966 /EMI GOSPEL (17.98) 

32,4'RIHANNA 
SRP /'DEF JAM 008968 * /IDJMG (13.98) 

KIRK FRANKLIN 
I Vu UU. J '5 CENTRIC 16772 /ZOMBA (I 8.98) 

PACE 
SETTER 

N E -YO 
DEF JAM 008697* /IDJMG (12.98) 

JAY -Z 
ROC -A- FELLA /DEF JAM 010229 * / I0JMG (13 -98) 

PLIES 
BIG GATES /SLIP -N- SLIDE /ATLANTIC 185345/AG (18.98) 

CHRISETTE MICHELE 
DEF JAM 008774;'I0JMG 10.98 

TIFFANY EVANS 
COLUMBIA 91004 /SONY MUSIC 12.98 

36 37 
. TREY SONGZ 

SONG BOOK/ATLANTIC 135740/AG (18.9E) 

9TH WONDER & BUCKSHOT © -E1 DUCK DOWN 2070* (16.98) 

43 34 KANYE WEST 
ROC -A- FELLA /DEF JAM 009541 * /IDJMG (13 98) 

42 38 
aI JILL SCOTT 

ma HIDDEN BEACH 00050 (18 -98) O 

Illk 39 33 ®J. HOLIDAY 
MUSIC LINE 11805* /CAPITOL (12.98) 

® 39, 31 
SWLL'EM 

(13.98) COLLIPARK /INTERSCOPE 
OUA BOY TE 

009962* /IGA 

37 30 

33 

13 

The Odd Couple 14 

A Song For You 28 

Go 4 

Thy Kingdom Come 12 

Good Girl Gone Bad 3 

The Fight Of My Life 

Because Of You 1 

American Gangster 1 

The Real Testament S 2 

IAm 5 

Tiffany Evans 20 

Trey Day 2 

Formula 47 

Graduation © 1 

The Real Thing: Words And Sounds Vol. 3 2 

Back Of My Lac' S 1 

souljaboytellem.com 4 

Silverback Gorilla 8 

A Town Secret Weapon 53 

The Elephant In The Room 3 

Live From Philadelphia 4 

SHEEK LOUCH 
D -BLOCK 5595,KOCH 17.98 

BABY D 
BIG OOMP 5065 /KOCH 17.9 . :1 

8 
FAT JOE 
TERROR SQUAD 14619 /IMPERIAL (18 98; 

D II JOHN LEGEND 
G.0 O. E'COLUMBIA 21265 EX/SONY MUSIC (14.98) )4, 

Data for week of MAY 17, 2008 I For chart reprints call 646.654.4633 

TOP e BLUES ALBUMS I .;ARTIST 
IMPRINT 8 NUMBER í DISTRIBUTING LABEL 

1 1 8 
JEFF HEALEY 
RUF 1126 

aSTEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511 /SONY BMG 

11BAOR A 
BLIX 

CK 
STREET 

D 
1008O7 

SL M 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 83674 /TELARC 

MOE 
NNESTEVIE RAY VAUGHAN & FRIENDS 

LEGACY /EPIC 87321 /SONY BMG . s MICHAEL BURKS 
ALLIGATOR 4923 

® NORTH MISSISSIPPI ALLSTARS 
SONGS OF THE SOUTH 006* 

IJOE BONAMASSA 
J d R ADVENTURES 60283 

KENNY WAYNE SHEPHERD 
REPRISE 49294 * /WARNER BROS. '&-' 

ERIC BIBB 
TELARC BLUES 83675 /TELARC 

ANA POPOVIC 
ECLECTO GROOVE 501 /DELTA GROOVE 

Title, 
Mess Of Blues 

The Real Deal: Greatest Hits Vol. 1 

MARCIA BALL 
ALLIGATOR 4922 

12 RE-ENTRY 

II 
SEAN COSTELLO 
DELTA GROOVE 120 

SOUNDTRACK 
NEW WEST 6105 

Roll Away I 
Night Train To Nashville 

Peace, Love & BBC/ 

Solos, Sessions & Encores 

Iron Man . 
Hernando 

Sloe Gin I 
10 Days Out: Blues From The Backroads 

Get Onboard I 
Still Making History 

Black Snake Moan . 
We Can Get Together 

OTIS TAYLOR Recapturing The Banjo 
TELARC BLUES 83667/TELARC 

61 52 47 

49 

53 44 

61 60 

65 57 

1111 59 98 

55 

CI 84 93 4. 

80 56 

El 72 62 

ID 64 50 

60 59 

79 67 
CHAKA KHAN 
BURGUNDY 09022 /SONY BMG (17.98) 

The Best Of 2Pac - Part 1: Thug 

Real Definitions 

Drought Season 

T57 

Motown: A Journey Through Hitsville USA 

Purpose 

Back To The Traphouse 

NOW 26 

Funk This 

LIL WAYNE, BIRDMAN & IDEAL Greatest Rapper Alive 
MONSTARR 40364 /BIR (12.98) 

mRE -ENTRY 
MOTOWN 
BRIAN 

010684 
MCKN 

MIGHT 19 UE 98) 
The Best Of Brian McKnight 20th Century Masters The Millennium Collection 

13 

6 

N For a complete listing of the Hot R &B /Hip -Hop Albums, check out www.billboard.com 

BETWEEN THE BULLETS rcfeoroe a billboard cc 

LYFE TIME AT TOP OF R &B TALLY 
Lyfe Jennings leads the invasion of four top 
10 debuts on Top R &B /Hip -Hop Albums as 

his third release, "Lyfe Change," becomes 
his second consecutive No. 1. 

"Change" rings a respectable 
80,000 units on the Billboard 
200 (No. 4) for his second 
bow in the top five. Jennings' 
last set, "The Phoenix," spent 
a week at No. 1 on the R &B 

chart. It also opened at No. 2 

on the Billboard 200 with 

136,000 sold. The Roots plant "Rising Down" 

at No. 3 on R &B Albums and enjoy their first 

view from the Top Rap Albums perch since 
Billboard began managing 
the list in 2004. The crew 

also lands its fourth top 10 

on the Billboard 200 at No. 6 

with 54,000. Newcomers Lil 

Mama and Estelle round out 
the upper -tier bows at Nos. 5 

and 6, respectively. 

-Raphael George 

Go to www.billboard.biz for complete chart data 95 
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See Cnarts Legend roe rules and exp'a ná._ons.. AS rights reserved HOT RAB /HIP -HOP AIRPLAY: 154 station ara electronically monitored 24 hours a day, 7 days a week. This da 
remade the Hot 12.58.110 -Hop Songs chart _ 2008,, N el.en Business Mecfra, Inc. and Nielsen SoúndScan Inc Legend mtorrnat-on rontlnues at lwttom dF page 

used to 

IITLE 
ARTIST /IMPRINT PROMOTIO 

O1 8 

©4 11 
THE WAY THAT I LOVE YOU 

.. ASHANTI (THE INC /UNIVERSAL MOTOWN) 

© 9 
NO AIR 
J ORRIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA) . 13 
LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) . TOUCH MY BODY 

,1 y 
1 

MARIAN CAREY (ISLANDADJMG) 

1lb 
.1i 16 

27 
I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN / INTERSCOPE) 

114 
@ 

14 
SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

2 

;% 

LOVE IN THIS CLUB, PART II 
USHER FEAT. BEYONCE 8 LIL WAYNE (LAFACE / ZOMBA) 

LAST TIME 
TREY SONGZ (SONG BOOK /ATLANTIC) 

CUSTOMER 
RAHEEM DEVAUGHN (JIVE / ZOMBA) 

P mLIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK /J /RMG) 

IMFSUFFOCATE 
31 

J HOLIDAY (MUSIC LINE /CAPITOL) 

MITAKE YOU DOWN 
21 6 

CHRIS BROWN (JIVE /ZOMBA) 

5 
iii JUST FINE 

MARY J. BEIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

(s HEAVEN SENT : 4 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) DL 41- NEVER 
JAHEIM (DIVINE MILL /ATLANTIC) .8 FALSETTO 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) t 4 CRYING OUT FOR ME 
MARIO (3RD STREET /J /RMG) 

6 
I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

10 
TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK /J /RMG) 

9 28 
DEY KNOW 
SHAWTY LO (D4UASYLUM) ®l GET SILLY 
V.I.C. (YOUNG MOGUL /WARNER BROS.) 

2wKS 
LOLLIPOP 
LIL WAYNE FEAT. STATIC 911140 C/GASH. 

THE BOSS 
HICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

UAL MOTOWN 

9 
BUST IT BABY (PART 2) 
PLIES FEAT. NE -VO (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

L*I 

itf 

L'7 

TITLE 
3 3 Wo ARTIST .. 

35 WOMAN 
RAHEEM DEVAUGHN (JIVE / ZOMBA) 

26 

27 

38 

39 

TO 
NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

23 24 UMMA DO ME 
ROCKS (ROCKY ROAD /ISLAND URBAN /IDJMG) 

31) 
is NEVER WOULD HAVE MADE IT '' 

MARVIN SAPP (VERITY /ZOMBA) 

8 24! HONEY 
ERYKAH BADO (UNIVERSAL MOTOWN) 

37 

11 
THE RIVER 
NOEL GOURDIN (EPIC) 

14` SOMETIMES 
ANGIE STONE (STAX/CMG) 

11 5 

31 23 

28 29 

41 8 

30 22 

38 18 

11' 

MUSIC FOR LOVE 
MARIO (300 STREET /J /RMG) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

INDEPENDENT 
WEBBIE, LIC PHAT 8 LIE BOOSIE (TRILL/ASYLUM/ATLANTIC) 

STAY DOWN 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

WORK THAT 
MARY J. BEIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

GO ON GIRL 
NE -Y0 (DEF JAM /IDJMG) 

SENSUAL SEDUCTION 26 
SNOOP DOGE (DOGGYSTYLE /GEFFEN /INTERSCOPE) 

GRIPPRIN' 
9 

Í SEAN GARRETT FEAT. LUDACRIS (BET I PENNED IT /INTERSCOPE) 

4 CLOSER 
NE -YO (DEF JAM /IDJMG) III 

33 24 
I 

FAT 

WON 
JOE FEAT. J. 

'T TELL . 
HOLIDAY (TERROR SQUAD/IMPERIAUCAPITOL) 

1 

47 13 

NO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

DROP & GIMME 50 
MIKE JONES FEAT. HURRICANE CHRIS (ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS ) 

4 H 
SHAWTY 

FOOLIS 
LO (D4L /ASYLUM) 

I. 

2 ` BYE BYE 
MARIAH CAREY (ISLAND /IDJMG) 

11 37' NO ONE 
ALICIA KEYS (MBK /J /RMG) 

IMF 
. 33! 

FLOOR OA FEAT. T -PAIN (POE BOY /ATLANTIC) 

10 GOT ME GOING 
OAY28 (BAD BOY /ATLANTIC) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

TITLE 
:.53 3ó ARTIST '."PRINT PROMOTION LAU 

1 7 
LOLLIPOP 
TIT WAYNE FEAT STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

BUST IT BABY (PART 2) 
PLIES FEAT. NE -TO (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

IIIDEY KNOW 
SHAWTY LO (D4L /ASYLUM) 

Emu. 
FLO RIDA FEAT, T -PAIN (POE BOY /ATLANTIC) 

1111 
INDEPENDENT 
WEBBIE, LIC PHAT 8 LIL' BOOSIE (TRILUASYLUM /ATLANTIC) 

HGET SILLY 
V.I.C. (YOUNG MOGUL /WARNER BROS.) 

1111 
FINER THINGS 
DJ FELLI FEL FEAT. NE -TO, FABOLOUS, KANTE WEST 8 JERMAINE DUPRI (SO SO DEF /IDJMG) 

UMMA DO ME 
ROCKS (ROCKY ROAD /ISLAND URBAN /IDJMG) 

I KN 
JAY -Z FEAT. PHARRELL (ROC- A- FELLA/DEF JAM /IDJMG) 

111111 SUPERSTAR STAR 
LUPE FIASCO FEAT. MATTHEW SANTOS (1ST 8 15TH /ATLANTIC) 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (0.I.0. F.A.C.E. /SRC /UNIVERSAL MOTOWN) . ®I WON'T TELL 
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD /IMPERIAL /CAPITOL) 

IILIFE OF DA PARTY 
SNOOP DOGG FEAT. TOO SHORT 8 MISTAH F.A.B. (DOGGYSTYLE /GEFFEN / INTERSCOPE) . ®PARTY PEOPLE 
NELLY FEAT. FERGIE (DERRTY /UNIVERSAL MOTOWN) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN /INTERSCOPE) ill 111 ELEVATOR 
FLO RIDA FEAT. TIMBALAND (POE BOY /ATLANTIC) 

E. A MILLI 
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

DROP & GIMME 50 
MIKE JONES FEAT. HURRICANE CHRIS (ICE AGE /SWISHAHOUSE /ASYLUM/WARNER BROS.) 

FOOLISH 
SHAWTY LO (D41/ASYLUM) 

BOYFRIEND /GIRLFRIEND 
C -SIDE FEAT. KEYSHIA COLE (1720 /UNIVERSAL REPUBLIC) . 
SAY YEAH 
WIZ KHALIFA (ROSTRUM /WARNER BROS) 

ElNO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

DON'T STOP 
BABY BASH FEAT. KEITH SWEAT (ARISTA /RMG) 

96 Go to www.billboard.biz for complete chart data 
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ARTIST (IMPRINT i PROMOTION LABEL) 

LOLLIPOP 
IL WAYNE FEAT STATIC MAJOR GASH MONEY UNIVERSAL Mt) Tait, 

LOVE IN THIS CLUB 
m 

USHER FEAT. YOUNG JEEZY (LAFACE / ZOMBA) 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE /ZOMBA) 

WHAT YOU GOT 
COLBY O'DONIS FEAT AKON (KONLIVE /GEFFEN /INTERSCOPE) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

q 9 
BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

11 8 DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

8 16 "' 
SHE GOT IT 

2 PISTOLS (UNIVERSAL REPUBLIC) 

14 
BUST IT BABY (PART 2) 
PLIES FEAT. NE -Y0 (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

12 
GLOW 

FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

0 

1 ' c DJ FELL FEL FEAT. NE -YO, FABULOUS, KANTE WEST 8 JERMAINE DUPES (SO SO DEF /IDJMG)_ 

INDEPENDENT 
WEBBIE, LIL' PHAT 8 LIC BOOSIE (TRILL/ASYLUM/ATLANTIC) 

22 a 
MARIAN 

BYE 
CARBYE ET (ISLAND /IDJMG) 

15 13 
KILLA 
CHERISH FEAT. YUNG JOC (SHO'NUFF /CAPITOL) 

WITH YOU 
CHRIS BROWN (JIVE / ZOMBA) 

FINER THINGS 

13 22 

CLOSER 
' NE -TO (DEF JAM /IDJMG) 

/6'' ELEVATOR 
FLO RIDA FEAT. TIMBALAND (POE BOY /ATLANTIC) 

18 25 
SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

25 3 TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

19 15 
CRYING OUT FOR ME 
MARIO (3RD STREET /J /RMG) 

30 4 
GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (5.I.G. F.A.C. E. /SRC /UNIVERSAL MOTOWN) 

PARTY PEOPLE IN NELLY FEAT. FERGIE (DERRTY /UNIVERSAL MOTOWN) 

SAY YEAH 
WIZ KHALIFA (ROSTRUM /WARNER BROS.) 
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TITLE 
ARTIST ' BE 

EMIREMEMBER - 

-aLL .: GEFFEN/INTERSCOPE) 

NEVER 
JAHEIM (DIVINE MILUATLANTIC) 

WOMAN 
RAHEEM DEVAUGHN (JIVE /ZOMBA) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK /J /RMG) 

JUST FINE 
MARY J. ELIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

HONEY 
ERYKAH BADO (UNIVERSAL MOTOWN) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

SOMETIMES 
ANGIE STONE (STAX/CMG) 

SUGA SUGA SUGA 
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO /RHINO) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY / ZOMBA) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

MY LOVE 
JILL SCOTT (HIDDEN BEACH) 

THE RIVER 
NOEL GOURDIN (EPIC) 

NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

13 14 
SUPA SEXXY 
CHARLIE WILSON FEAT. T -PAIN (JIVE /ZOMBA) 

18 
WORK THAT 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

®I IN THE MORNING 
LEDISI (VERVE FORECAST /VERVE) 

20 5 
STAY WITH ME (BY THE SEA) 
AL GREEN FEAT. JOHN LEGEND (BLUE NOTE /CAPITOL) 

19 5 
I'VE CHANGED 
JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC) 

25 3 
I'M CHEATIN' 
DWELE (KOCH) 

LET GO 
v4 LALAH HATHAWAY (STAX/CMG) 

11011 
THE WAY THAT I LOVE YOU 

4 
ASHANTI (THE INC /UNIVERSAL MOTOWN) Him 
LEA 

NAGMKOV E AFFAIR 
B 

DI.LOVE IS YOU 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

FREE 
MARCUS MILLER FEAT. CORINNE BAILEY RAE (3 DEUCES /CMG) 
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TREY SO. 
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The Way That I Love You UNIVERSAL MOTOWN (93.5) 2 

Not N UNIVERSAL REPUBLIC (77.3) 10 

LIL WAYNE 
Club, Part II ZOMBA (87. 

Last Time ATLANTIC (86.7) 

Customer ZOMBA (81.0) 

Take You Down ZOMBA (80.8) 

Your Girl IDJMG (80.7) 

nage Love Affair no% (84.4) 

Love RMG (81.7) 

Stay Down INTERSCOPE (79.1) 

Grippin'INTEHSCOPE(88.9) 

Closer IDJMG (66.5) 

Bye Bye IDJMG (73.8) 

16 @ War RUMS (69.4) 

I Gotta Thang For You SLIP -N -SLIDE (75.3) 

Party People UNIVERSAL MOTOWN (68.3) 

There's Nothin EPIC (70.0) 

RHYTHMIC -,LAY 
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33 

36 

40 

41 
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52 

59 
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67 

JORDIN SPARKS DUET WI 
COLBY O'D 

RiHAN 
WIZ K 

ASHA 

Lollipop UNIVERSAL MOTOWN (75.2) 

No Air zOMBA (69.8) 

What You Got INTEBSCOPE (66.8) 

Damaged ATLANTIC (65.5) 

Bye Bye IDJMG (74.3) 

Closer IDJMG (73.1) 

Take A Bow IDJMG (73.9) 

Say Yeah WARNER BROS. (65.0) 

The Way That t Love You UNIVERSAL MOTOWN (81.9) 

4 Minutes WARNER EROS. (70.7) 

There's Nothin EPIC (70.9) 

Lay Club, Part II ZOMBA (07.3) 

Take You Down zoMeA 

@ War IDJMG 66.1 
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ADULT RAB AND RHYTHMIC AIRPLAY: 72 adult RAB stations and 76 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 2008 
Nielsen Business Media. Inc. and Nielsen SoundUcan. Inc. HOT RAP SONGS: 82 R &B /Hip -Hop and 76 
rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 
days a week .s 2008 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. 
HITPREDICTOR: s 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC. 

Data for week of MAY 17, 2008 CHARTS LEGEND on Page 104 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY 
MONITORED BY 

ltieiSCt1 

BDS 

SALES DATA 
COMPILED ST 

nlelSen 
SoundScan 

See below for c..mplete legend mtorratien 

MAY 
17 

HOT 

COUNTRY SONGS 
TITLE 
PRODUCER (SONGWRITER, 

JUST GOT STARTED LOVIN' YOU 
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O 15 15 
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Artist fi 
IMPRINT E NUMBER / PROMOTION LABEL 

James Otto 1 

..wO RRAYBAW /WARNER BROS, /WRN 

I SAW GOD TODAY 
T. BROWN,G.STRAIT (R.CLAWSON.M.CRISWELL,W.KIRBY) 

PICTURE TO BURN 
N.CHAPMAN (T.SWIFT,L. ROSE) 

YOU'RE GONNA MISS THIS 
F ROGERS (LT. MILLER,A.GORLEY) 

I'M STILL A GUY 
F.ROGERS (K.LOVELACE.B.PAISLEY,L T MILLER) 

LOVE IS A BEAUTIFUL THING 
M.WRIGHT,RVASSAR (J.STEELE,C,WISEMAN) 

EVERY DAY 
D.HUFF,RASCAL FLATTS (J. STEELE,A.MORENO) 

LOVE DON'T LIVE HERE 
PWORLEY,V.SHAW (D.HAYWOOD,C. KELLEY.H.SCOTT) 

BETTER AS A MEMORY 
B.CANNON,K.CHESNEY (S. CARUSOE,L,GOCOMAN) 

LAST NAME 
M.BRIGHT (C.UNDERWGOD,LLAIRD,H. LINDSEY) 

BACK WHEN I KNEW IT ALL 
B. CHANCEY (G.HANNAN.PO'DONNELL.TWILLMON) 

HOME 
B.ROWAN (M. BUBLE.A. CHANG.A. FOSTER GILLES) 

TRYING TO STOP YOUR LEAVING 
B. BEAVERS (J. BEAVERS,B.BEAVERS.D BENTLEY) 

STRONGER WOMAN 
J.KILCHER.J.RICH )J.KILCHER,M.GREEN) 

SOMETHIN' ABOUT A WOMAN 
J. RITCHEY (J.OWEN,B,REGAN,J.RITCHEY) 

SHE'S A HOTTIE 
T.KEITH (T. KEITH,B.PINSON) 

IT AIN'T NO CRIME 
M,WRIGHT.B.ROWAN IT .SHAPIRO.T. MARTIN,M. NESLER) 

ANOTHER TRY 
F.ROGERS IC STAPLETON,J SPILLMAN, 

Josh 

George Strait 
0 MCA NASHVILLE 

Taylor Swift 
e BIG MACHINE 

Trace Adkins 
0 CAPITOL NASHVILLE 

Brad Paisley 
e ARISTA NASHVILLE 

Phil Vassar 
Co UNIVERSAL SOUTH 

Rascal Flatts 
e LYRIC STREET 

Lady Antebellum 
e CAPITOL NASHVILLE 

Kenny Chesney 
0 BNA 

Carrie Underwood 
e ARISTA(ARISTA NASHVILLE 

Montgomery Gentry 
e COLUMBIA 

Blake Shelton 
e WARNER BROS. WAN 

Dierks Bentley 
e CAPITOL NASHVILLE 

Jewel 
e SALARY 

Jake Owen 
0 RCA 

Toby Keith 
e SHOW DOG NASHVILLE 

Joe Nichols 
e UNIVERSAL SOUTH 

Turner Featuring Trisha Yearwood 
0 MCA NASHVILLE 
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GAINER 

GOOD TIME 
EUN) 

KRISTOFFERSON 
B C , . Tu. a14ITH (A,SMITH,R.NIELSEN.)_ 

Alan Jackson 
Co ARISTA NASHVILLE 

Tim McGraw 
e CURB 

GUNPOWDER & LEAD 
F LIUDELL,M.WRUCKE )M.LAI T H.LITTLE) 

WE WEREN'T CRAZY 
B,JAMES (J,GRACIN,T.LOPACINSKI,B. PINSON) 

I STILL MISS YOU 
J.STEELE ( K. ANDERSON,T.NICHOLS,J. SELLERS) 

EVERY OTHER WEEKEND 
R. MCENTIRE,TBROWN (C,HARRINGTON,S.EWING) 

THIS IS ME YOU'RE TALKING TO 
G.FUNDIS (K.ROCHELLE,T L,JAMES) 

LEARNING HOW TO BEND 
M WRIGHTG. ALLAN (G. ALLAN,M.WARREN.J. LEBLANC) 

SOME THINGS NEVER CHANGE 
J.SHANKS S.EVANS,M. EVANS.H.LINOSEYJ.M. SHANKS) 

IF YOU DIDN'T LOVE ME 
W.KIRKPATRICK (G,LEVOX,W.MOBLEY.J.SELLERS) 

HOLLER BACK 
B. BEAVERS (S. NIELSON,T.JAMES) 

I CAN SLEEP WHEN I'M DEAD 
D,GEHMAN ( J, M. CARROLL,J,COLLINS.R.RUTHERFORD) 

Miranda Lambert 
e COLUMBIA 

Josh Gracin 
e LYRIC STREET 

Keith Anderson 
OO COLUMBIA 

Reba McEntire 
0 MCA NASHVILLE 

Trisha Yearwood 
SO BIG MACHINE 

Gary Allan 
Or MCA NASHVILLE 

Sara Evans 
e RCA 

Phil Stacey 
e LYRIC STREET 

The Lost Trailers 
O BNA 

Jason Michael Carroll 
0 ARISTA NASHVILLE 
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impressions at 

106 monitored 
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Former Sony 

Music Canada 

artist snares Hot 

Shot Debut with 

first stateside 

release. Single 

introduces 

upcoming self - 

titled album. 
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TITLE Artist 
(SONGWRITER) IMPRINT R. NUMBER / PROMOTION LABEL 

THAT SONG IN MY HEAD Julianne Hough 
!LLOY J.COLLINS,W. MOBLEYT. MARTIN) 0 MERCURE 

LIFE IN A NORTHERN TOWN Sugarland Feat. Little Big Town & Jake Owen 
NOT LISTED IN. LAIRD- CLOWES,G. GABRIEL) MERCURY 

JOHNNY & JUNE 
T BROWN (H. NEWFIELD,D. BRYANT,S.SMITH) 

TIL I WAS A DADDY TOO 
'..E. J.KING,FANDERSON (L.BOONE,T.LAWRENCE,PNELSONI 

COUNTRY MAN 
.TEVENS (L. BRYAN.J.PMATTHEWS,G.GRIFFIN) 

DO YOU BELIEVE ME NOW 
,i LST,D.PAHANISH (J.WEST,D. PAHANISH,T.JOHNSON) 

PUT A GIRL IN IT 
POWN.R.DUNN.K. BROOKS (R.AKINS.DDAVID50N,B,HAYSLIP) 

MIDNIGHT SUN 
(EYNOLDS (J. L.NIEMAN.R. BROWN,G,BROOKSI 

GOOD FRIEND AND A GLASS OF WINE 
'UFF (L. RIMES.D- BROWN,B.DALY) 

I'M DONE 
-OWERS,J.D. MESSINA (J.S. MESSINA,J FLOWERS.M POWELL) 

ROCKS IN YOUR SHOES 
-iJOVER (E.WEST,D.BERG.A.TATE) 

YOU CAN LET GO 
--ENDRICKS (C,BATTEN,K. BLAZY,R.L FEEK) 

IN COLOR 
E KENT BRADLEY PLAYBOYS (J,JOHNSON.L TMILLERJ.OTTO) 

ALL I EVER WANTED 
,0WELL.D HUFF (C. WICKS.M POWELL.A.WILSON) 

DON'T THINK I DON'T THINK ABOUT IT 
I HOGERS ID RUCKER,C MILLS) 

INVISIBLY SHAKEN 
HEWITT,R ATKINS (R. ATKINS.B. KIRSCH) 

RELENTLESS 
.NOT( (J. PWHITE,J. LEBLANC) 

HIS KIND OF MONEY (MY KIND OF LOVE) 
_t E. CHURCH.C. BEATHARO,S.MINOR) 

WHEN IT RAINS 
LESTER,E.HERBST (J YOUNG) 

I'M ABOUT TO COME ALIVE 
r.NOX (J. PWHITE.J. LEBLANC) 

SHE LIKES IT IN THE MORNING 
:TEGALL (C.WALKER,M. J. GREENE) 

BEST MISTAKE I EVER MADE 
IIANCEY ( K. FOWLER,B. POUNDS) 

Heidi Newfield 
e ASYLUM -CURB 

Tracy Lawrence 
e ROCKY COMFORT COE 

Luke Bryan 
e CAPITOL NASHVILLE 

Jimmy Wayne 
e VALOR) 

Brooks & Dunn 
e ARISTA NASHVILLE 

Garth Brooks 
PEARL /BIG MACHINE 

LeAnn Rimes 
e ASYLUM -CURB 

Jo Dee Messina 
e CURIE 

Emily West 
O CAPITOL NASHVILLE 

Crystal Shawanda 
e RCA 

Jamey Johnson 
to MERCURE 

Chuck Wicks 
B RCA 

Darius Rucker 
e CAPITOL NASHVILLE 

Rodney Atkins 
e CURB 

Jason Aldean 
e BROKEN BOA 

Eric Church 
Co CAPITOL NASHVILLE 

Eli Young Band 
0 REPUBLIC SOUTH UNIVERSAL SOUTH 

David Nail 
e MCA NASHVILLE 

Clay Walker 
Dr ASYLUM -CURS 

Kevin Fowler 
O EDUIlE 

CRAZY DAYS 
B.ALLEN.K. FALLESE (A,GRE Y,L.BRICE,K.JACOBS;J. LEATHERS) 

Adam Gregory 
NSA/MIDAS /NEW REVOLUTION 

HOW YOU LIVE (TURN UP THE MUSIC) 
,)ANNISTER IC. MORGAN) 

LET ME LOVE YOU 
iESTAR.J.NIEBANK )C.WISEMAN.D. MATKOSKY) 

I'LL WALK 
MILLERA. OLIVER (B. A.WILSON,L.L. FOWLER) 

JESUS & GRAVITY 
!.'ELLS,O.PARTON IC. WISEMAN,B.ULMER) 

THINGS A MAMA DON'T KNOW 
T KEITH (B. CLARK,L.ROSE.M.NARMORE) 

Point Of Grace 
Co WORD-CURB /WARNER BROS WRN 

Lonestar 
O LONESTAR COS 

Bucky Covington 
oO LYRIC STREET 

Dolly Parton 
e DOLLY COs 

Mica Roberts Featuring Toby Keith 
e SHOW DOG NASHVILLE 

ALL SUMMER LONG Kid Rock 
KID ROCK,R.CAVALLO (R.J.RITCHIE.M.SHAFER.R,VAN SANTO ROSSINGTON, E. KINGE .MARINELL.R.WACHTEL.WZEVONI TOP DOG(ATLANTII. 

WORKIN' FOR A LIVIN' Garth Brooks & Huey Lewis 
A REYNOLDS (H.LEWIS,C.HAYES) PEARL /BIG MACHINE 
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Chart Rank ARTIST/T -i ; Score 

J 
TA 
BRAD PAI' 
PHIL VAS 
RASCAL F 

KENNY CHE 
CARRIE UNDE 
MONTGOMERY 
BLAKE SH 

Just Got Started Levin' You WARNER BROS. (76.1) 

Picture To Burn BIG MACHINE (83.1) 

I'm Still A Guy ARISTA NASHVILLE (91.8) 

Love Is A Beautiful Thing UNIVERSAL SOUTH (75.8) 

Every Day LYRIC STREET (91.4) 

Better As A Memory BRA (84.8) 

Last Name ARISTA NASHVILLE (93.9) 

Back When I Knew It All COLUMBIA (86.2) 

Home WARNER BROS. (81,5) 
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10 

11 

12 

B 
TOBY KEIT 
JOSH TUR 
TIM MCGR' 
MIRANDA 

;JOSH GRAB - 
KEITH AND 
REBA MCEN * TRISHA 
GARY 

Ch all Rank ARTIST 

Trying To Stop Your Leaving commit NASHVILLE (88.2) 

She's A Bottle SHOW DOG NASHVILLE (85.8) 

Another Try MCA NASHVILLE (79.2) 

Kristotterson CURB (09.0) 

Gunpowder & Lead COLUMBIA (81.5) 

We Weren't Crazy LYRIC smEET (80.5) 

I Still Miss You COLUMBIA (75.0) 

Every Other Weekend MCA NASHVILLE (85.3) 

This Is Me You're Talking To BIG MACHINE (85.8) 

Learning How To Bend MCA NASHVILLE (80.6) 
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CV LAW 
1:1' JIMMY WAYN 
GARTH BROOKS)' 
CRYSTAL SHAW 
DARIUS RU 

IC CHUR 

EL Scor Chart Rank 

Til I Was A Daddy Too ROCKY courotrr (92.7) 

Do You Believe Me Now mALORY (81.5) 

idnight Sun oto MACHINE (85.7) 

You Can Let Go RCA (83.2) 

Don't Think I Don't Think About It CAPITOL NASHVILLE (88.1) 

His Kind 01 Money cAPTIOL NASHVILLE (88.1) 
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Don't miss another important 

R &R COUNTRY II_Y 

LJ P I) A'I)AI' I= 
Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. 

RaclioanclRecorcls.c,oin 
HOT COUNTRY SONGS: 108 country stations are electronically monitored by Nielsen Broadcast Data 
Systems. 24 ,lours a day. 7 days a week Air,,ower awarded to songs appearing in the top 20 on both 
the BDS Airplay and Audience charts for the first time with increases in both detections and 
audience. r 2008 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR: " 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC 

ALL CHARTS: See Chart Legend For rules and explanations. 

BETWEEN THE BULLETS wjessen,a,billboard.com 

OTTO'S `LOVIN' ' IS WORTH THE WAIT 
Almost six years after his first chart appearance, James Otto 

crowns Hot Country Songs for the first time, as "Just Got 

Started Lovin' You" steps 2 -1. The 
soulfully delivered song tops his pre- 

vious peak on the chart, noted when 
"Days of Our Lives" stopped at No. 33 

in 2004. He got his first chart ink 
when "The Ball" bowed June 22, 

2002. Otto is the first artist to daim 
his or her first No. 1 on this list since 

Taylor Swift did so with "Our Song" 

on the Dec. 22, 2007, chart, and the first solo male to hit No. 

1 for the first time since Rodney Atkins with "If You're Going 

Through Hell (Before the Devil Even 

Knows)" in August 2006. Ottó s broad 
span between his first charted song 
and his first No. 1 isn't the format's 
longest in recent history. Atkins got 

his first No. 1 after charting singles for 

nine years, as did Jack Ingram when 
his "Wherever You Are" reigned for 

one week in May 2006. -Wade Jessen 
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t LATIN SONGSnn 
tiM t; 3rß TITLE 

PRODUCER ( SONGWRITER] 

TE QUIERO 
OMINGUEZ (FDANILO GOMEZ) 

SI NO TE HUBIERAS IDO 2 2 1 

3 3 

4 4 4 

O 7 5 

Q 12 11 8 
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o 16 23 
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11 8 21 

12 9 16 

13 15 10 

20 18 

15 14 12 

16 13 9 

17 20 

22 15 

19 19 17 

20 21 22 

@ 30 29 

23 27 
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Artist á- 
IMPRINT / PROMOTION 

Flex 

Mana 
:- :.RNER LAIT,- 

DONDE ESTAN CORAZON Enrique Iglesias 
UNIVERSAL i 

GOTAS DE AGUA DULCE 

AHORA ES 

GREATEST 
GAINER 

CADA QUE... 

ME ENAMORA 

HASTA EL DIA DE HOY 

: IliAÚ 

Juanes 
UNIVERSAL LATI'. 

Wisin & Yandel 
5 ,,.. 

II _ 

Belanova 
La1nu 

Juanes 

Los Dareyes De La Sierra 

TE LLORE 
.. i.:. ,8A1 

Conjunto Primavera 
FONO. 

LA DERROTA 
SEBASTIÁN) 

Vicente Fernandez 
10 

SONY BMG 

PEGADITO 
L , EVn; TORRESI 

Tommy Torres 
WARNER LI:'. 

CONTEO REGRESIVO Gilberto Santa Rosa 7 

SONY BMG N( . 

ESTOS CELOS 
1)E'G,'; IJ 'EBASTIAN) 

Vicente Fernandez 3 
SONY BMG Nn' 

TOMAME O DEJAME 
CALDERONI 

Banda El Recodo 
8 

F080,1 

EL VASO DERRAMA 
- t,iAVEZ ESPINOZA PAZ] 

El Potro De Sinaloa 
12 

MACH? 

SOBRE MIS PIES 
01070 oa1, 

La Arrolladora Banda El Limon 
DISA ïESIMO, 

AMANTES ESCONDIDOS German Montero 
17 

uNivi4s,,, 

POR QUIEN ME DEJAS Los Creadorez Del Pasito Duranguense De Alfredo Ramirez 
DISA 1EDIMO;. -. 

SI TE AGARRAN LAS GANAS (CIERRA LOS OJOS) 
ROSAS) 

El Chapo De Sinaloa 7 

AHORA ENTENDI Yurid ia 
SONY BMG 

YO QUIERO 
`A OOMM.E GRENCI) 

Camila 
SONY BMG NI: 

TE AMO 

TU ADIOS NO MATA 

Los Horoscopos De Durango 
UNIVI 

YO NO SE PERDONARTE 

A PUNTO DE LLORAR 

Intocable 

Victor Manuelle 
KIVAVI 

Los Rieleros Del Norte 
FOrin. ,. 

Adds in California 

and Puerto Rico 

help spur act's 

first top 10 hit, 

as song reverses 

trajectory 

on a 30% 

audience gain. 

Two tropical 

legends score 

back -to -back 

debuts: Juan 

Lids Guerra with 

his 31st Hot Latin 

Songs entry at 

No. 41 and 

Gilberto Santa 

Rosa with his 

43rd at No. 48. 

3Ná3 
26 37 

39 

18 19 

38 48 

27 24 

48 43 

32 34 39 

33 25 38 

32 32 

40 45 

37 33 

37 24 26 

42 

.,022 

40 13 34 

41 31 28 

Salsa star nets 

the list's highest 

new entry. Song 

dso bows at No. 

10 on Tropical. 

TITLE 
fI. R ISONOWRITER) 

PERMITAME 
L NEGUILLA MAL AVE M E MAS: 

DONDE ESTAN ESOS AMIGOS 

LA VECINA 

Artist 
IMPRINT i PROMOTION LABEL 

Tony Dize 
WY /MACHETE 

El Chaval 
MAS 

OLON.J. SANTANA. J. BARBOSA) 

Angel & Khriz 
VI /MACHETE 

SI TU TE ATREVES 
'.I ALEJANDRO( 

SIN TU AMOR 

Luis Miguel 
WARNER LATINA 

Alacranes Musical 
AVITIA (J. LUGARDO DEL TORO .0. SANCHEZ) UNIVISION 

ENREDAME Fonseca 
EMI TELEVISA 

LLEGASTE TU 
n LISTED 11. ED' -_ 

AMIGA POR FAVOR 

'ECKE.T.J05 MUERTA UECKEI 

Jesse & Joy 
WARNER LATINA 

INOLVIDABLE 
.1.1,11 LIS1LD) 

ERES 

SIN PERDON 

rN.nv 

26 

27 

15 

23 

9 

51 

32 

Pedro Fernandez 
2 MAr 25 

Jenni Rivera 
26 

Alejandro Fernandez 
35 

SONY RC I: 

Hector Acosta 
VENEMUSIL 

RUMBO AL SUR 
.i. _ IEVALDEZ LEAL.R.ORTEGA CONTRERAS) 

EL DIA DE TU SUERTE (HOY) 
R I PORRATA PAGAN) 

FLOR DE LAS FLORES 

DE QUE ME PRESUMES 
21 

CALABRIA 2008 

EL DIFICIL 

AMOR DESPERDICIADO 

DON'T STOP THE MUSIC 

Los Tigres Del Norte 
13 

FONOVISA 

N'Klabe 
38 

NU LIFE !MACHETE 

Cardenales De Nuevo Leon Y Dinora 
AS1 

Lupillo Rivera 
34 

Enur Featuring Natasja 
28 

T. DABNEY,M JACKS 

De La Ghetto 42 
OMC ¡50 UNIVERSAL 

Frank Reyes 
35 

Rihanna 
35 

SRP DEF I' 
AMOR MORTAL 

.1EZA) 

SU FRIRAS 
IJ.R MARTINEZ,S SALINAS] 

COMO YO 
1,4E141 

NO TE VAYAS 

ME MUERO 

COMO EN LOS BUENOS TIEMPOS 
- 

_ 

I ¡,NO.J.L.TERRAZAS; 

Los Inquietos Del Norte 
40 

EAGLE 

Palomo 
4 

DISA 
6 

Juan Luis Guerra Y 440 
47 

EMI TELE.. 

Gilberto Santa Rosa 
43 

SONY BMG NORTE 

Diana Reyes 
29 

Dec 

Grupo Montez De Durango 24 

TOP 

LAPIN ALBUMS,,: 

o 
o 

í3.1ç 

Wu 
3a 

NOT SNOT 
DEBUT 

3 1 1 

4 3 2 
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6 5 5 

O 6 7 

O 9 11 

9 7 6 

10 8 

11 11 10 

12 8 

13 13 13 

14 

15 

12 9 

14 14 

ARTIST 
IM13.'RINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

Title 

MANA 
-r"JA 18,788;1?.98 + 

VICENTE FERNANDEZ 

ENRIQUE IGLESIAS 
UNIVERSAL LATINP 

FLEX 
ASTERISCO E. 

Arde El Cielo 

Para Siempre 

95 08 

Te Quiero 
.ISA (13.98) 

`.' -- JUAN GABRIEL & ANA GABRIEL Los Gabriel...Cantan A Mexico 
SONY BMG NORTE :. 
MARCO ANTONIO SOLIS La Mejor... Coleccion 
FONOVISA 353133IUG (10.98) 

WISIN & YANDEL Wisin Vs. Yandel: Los Extraterrestres 
:I MACHETE 010293 (16 98) 

VICENTE FERNANDEZ Historia De Un Idolo 
DISCOS 605 07405 SONY BMG NORTE (16 98) 

CAMILA Todo Cambio 
ú SONY BMG NORTE 78272 114 981 

JUANES La Vida... Es Un Ratico 
'. F RSAL LATINO 010159 íl7.98) ' ±> 

AVENTURA Kings Of Bachatai Sold Out At Madsen Square Garden 
333 "REMIUM LATIN I76341SONY BMS NORTE !I * + 

TONY DIZE La Melodia De La Calle 
- '.1ACHEVI 1081 

JUAN GABRIEL & ANA GABRIEL Los Gabriel... Simplemente Amigos 
_ '.'IRSE (14 98) 

A . QUINTANILLA III PRESENTS KUMBIA ALL STARZ Planeta Kumbia 

LOS TIGRES DEL NORTE Raices 

16 20 18 
GRUPO NUEVA VIDA Mejores Cantos Religiosos 

PEDRO FERNANDEZ Dime Mi Amor 
25 

18 17 17 

19 

20 22 24 

21 19 20 

22 21 19 

LOS CUATES DE SINALOA Puros Exitos Chacas 

K -PAZ DE LA SIERRA En Vivo Desde EI Auditorio Nac 

LA FACTORIA 

AKWID 

VARIOUS ARTISTS Bachata # 1s 

DUELO Historias De Valientes 

DIANA REYES Insatisfecha 

Nueva Metas 

La Novela 

Mi Sentimiento 
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ARTIST Tìtle 
mAPRINT &. NUMBER ! OISTRIBUTINGLABEL (PRICE) v 
EL TRONO DE MEXICO Cruzando Fronteras 

111 981 

K -PAZ DE LA SIERRA Capaz De Todo Por Ti 

AVENTURA K.O.B.: Live 2 
.:]RTE (18.98 CD DUD) + 

GRUPO MONTEZ DE DURANGO Vida Mafiosa 

CAIFANES JAGUARES De Caifanes A Jaguares 

LOS H0R0SCOPOS DE DURANGO Ayer Hoy Y Siempre 
98) 

LUPILLO RIVERA Tiro De Gracia 
_NEIE (12.98) 

BAI:DA El RE-CODO 30 Pegaditas: Puros Coloides Y Rancheras 
(6.98) 

9 

2 

sW 

51 59 45 0= 
23 54 42 44 

30 CD 62 63 

8 61 58 

21 CD 65 

22 Q 75 66 

LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro C. 9 
1,0 Te112, UG(1298) 

LOS TUCANES DE TIJUANA 20 Aniversario 
UNIVISION 311175115 (13.98) 

38 35 
VARIOUS ARTISTS 30 Corridos: Muy Perrones 
r7NGVISA 353170/ÚG (10.98) 

30 25 

39 37 

-11 38 

36 30 

35 33 

45 49 

44 55 

43 59 

53 71 

52 52 

47 60 

37 28 

CONJUNTO PRIMAVERA 
=ONOVISA. 353.187 127a 

Que Ganas De Volver 

ALACRANES MUSICAL Ahora Y Siemprc 2 

JOSE ALFREDO JIMENEZ Y Sigue Siendo El Rey...: Sus Duetos 

ALEJANDRO FERNANDEZ 15 Anos De Exitos 

LOS CRFADOREZOB. MSTNWAIANGUENSE OE 80195 1 RAMIREZ Lidos Manades YAmlados 

,111A '24'21 UG 01298: 

LOS TEMERARIOS Recuerdos Del Alma 

LOS BUKIS 30 Recuerdos Inolvidables 
I T 981 

LA APUESTA 10 Exitos De Oro 
PC-a8í 

BETO QUINTANILLA La Santisima Muerte 
.IL 9.98) 

EL TRONO DE MEXICO Fuego Nuevo 
II. I .I ERSAL LATINO 111.98) 

TIERRA CALI Grandes Exitos Originales 
LNIVERSAL LATINO (12.98) +) 

EL POTRO DE SINALOA Los Mejores Corridos 

VARIOUS ARTISTS 18 Exitos: Sonidero Hits Vol. 3 
i: I5NID 1032 ïá.981 

LA ARROLLADORA BANDA EL LIMON La Historia De La Arrolladora 
')NY BMG NORTE 21574 (12 98, 

12 

24 

1 

1 

59 48 39 

60 

61 

46 42 

59 64 

71 72 

63 58 46 

39 64 50 51 

65 

ï.: 
w5 ARTIST 

o s NUMBER ' DISTRIBUTING LABEL (PRICE) 

CARDENALES DE NUEVO LEON 25 Aniversario: Edition Limitada 

Title 

BELANOVA Fantasia Pop 

ALACRANES MUSICAL & XTREME Urbanos Unidos 

LOS TUCANES DE TIJUANA La Mejor... Coleccion: De Corridos 
,INIVIS)ON 311110NG (10.981 

ANGEL & KHRIZ Showtime 
IAACHETE (14.98) 

ANDREA BOCEW Lo Mejor De Andrea Bocelli: Vivere 
'GAR/SIENTE 653534 /UNIVERSAL LATINO (18.98) 

IVY QUEEN Sentimiento 
NIVISION 311140/ÚG (13.98) 

SIN BANDERA Hasta Ahora 
PISCOS 605 19791 2SONY BMG NORTE (16.981 + 

K-PAZ DE LA SIERRA 15 Autenticos Exitos 
REA 72931 98) 

EL CHAPO DE SINALOA 15 Autenticos Exitos 

JOSE ALFREDO JIMENEZ Tesoros De Colecciona 30 Grandes Canciones 
U 1,. 1800) 1,10 .98) 

XTREME Haciendo Historia 
CALL) I . " SG (13 981 

LOS TERRIBLES DEL NORTE La Mejor... Coleccion De Cumbia 
rat r. 1381 

GRUPO MONTEZ DE DURANGO Agarrese! 
-O r, 12.981 

40 31 
TOMMY TORRES Tarde O Temprano 

.56444 (15.98) 

2 <1) 

73 - 

® 
12 68 67 56 

© 
40 70 57 50 

44 

13 = 
47 72 69 67 

44 70 62 

47 

14 56 41 

DON OMAR 
5 98) 

King Of Kings 

MARC ANTHONY El Cantante (Soundtrack) 
0 : 15 93. 

RICARDO ARJONA Quien Dijo Ayer: Special Edition 

ALEXIS & FIDO Sobrenatural 

BRAZEROS MUSICAL DE DURANGO Linea De Oro: La Abeja Miope. 
, '6 ti5 IS 981 

EDNITA NAZARIO Real 

LOS DAREYES DE LA SIERRA Con Banda 
l' 98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 

LOS CAMINANTES La Histona... Lo Mas Chulo, Chulo, Chulo 

PATRULLA 81 A Mi Ley 

22 

18 

53 

9 

16 

5 

C' 4 

18 

12 

21 

55 

13 
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1 
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11 

21 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SI NO TE HUBIERAS IDO 
MANA ( WARNER LATINA) 

DONDE ESTAN CORAZON 
ENRIQUE IGLESIAS (UNIVERSAL LATINO) 

GOTAS DE AGUA DULCE 
JUANES (UNIVERSAL LATINO) 

TE QUIERO 
FLEX (EMI TELEVISA) 

CADA QUE... 
BELANOVA (UNIVERSAL LATINO) 

ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

PEGADITO 
TOMMY TORRES ( WARNER LATINA) 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

ALGUIEN SOY YO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) 

AHORA ENTENDI 
YURIDIA (SONN BMG NORTE) 

SI TU TE ATREVES 
LUIS MIGUEL (WARNER LATINA) 

YO QUIERO 
CAMILA (SONY BMG NORTE) 

NO PUEDO OLVIDARLA 
MARCO ANTONIO SOLIS (FONOVISA) 

LLEGASTE TU 
JESSE 8 JOY (WARNER LATINA) 

ERES 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

R HY11-I IVI 
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r TE QUIERO 
FLEX {EMI TELEVISA) 

o 
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o 
0 

8 

0 
10 

0 

2 AHORA ES 
WISIN 8 YANDEL (MACHETE) 

3 PERMITAME 
TONY DIZE (WV /MACHETE) 

6 
EL DIFICIL 
DE LA GHETTO (CMG /SRC /UNIVERSAL MOTOWN) 

5 PERDONAME 
LA FACTORIA (UNIVERSAL LATINO) 

20 
SOBRENATURAL 
ALEXIS 8 FIDO (SONY BMG NORTE) 

4 
LA VECINA 
ANGEL & KHRIZ (VI /MACHETE) 

9 
SEXY MOVIMIENTO 
WISIN & YANDEL (MACHETE) 

15 
MOVE SHAKE DROP 

DJ LAZ (DIAZ BROTHERS /TNT) 

8 
AVENTURA (PREMIUM LATIN) 

EL PERDEDOR 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) 

t9 TU TE LAS TRAE 
TOMO (BLACK PEARL) 

13 11 
LOW 

14 7 

15 10 

FLO RIDA FEATURING T -PAIN (POE BOY /ATLANTIC) 

SEXY CAN I 

RAY J & YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPIC) 

WHAT YOU GOT 
COLBY ODOR'S FEAT. AKON (KONLIVE /GEFFEN /INTERSCOPE) 

RI=CaIqNAI_ IVII=\IC.A\ . 
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7 
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o 
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TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

HASTA EL DIA DE HOY 
LOS DEBERES DE LA SIERRA (DISA) 

LA DERROTA 
VICENTE FERNANDEZ (SONY BMG NORTE) 

TOMAME O DEJAME 
BANDA EL RECODO ( FONOVISA) 

EL VASO DERRAMA 
EL POTRO DE SINALOA (MACHETE) 

TE LLORE 
CONJUNTO PRIMAVERA (FONOVISA) 

SOBRE MIS PIES 
LA ARROLLADORA BANDA EL LIMON (DISA /EDIMONSA) 

AMANTES ESCONDIDOS 
GERMAN MONTERO ( UNIVISION) 

POR QUIEN ME DEJAS 
LOS CIEABd5ZOB PASTO BNANBUBNEOENAEBO RIME NGA/EMOISA) 

SI TE AGARRAN LAS GANAS (CIERRA LOS OJOS) 
EL CHAPO DE SINALOA (DISA) 

TE AMO 
LOS HOROSCOPOS DE DURANGO ( UNIVISION) 

TU ADIOS NO MATA 
INTOCABLE (EMI TELEVISA) 

A PUNTO DE LLORAR 
LOS RIELEROS DEL NORTE ( FONOVISA) 

ESTOS CELOS 
VICENTE FERNANDEZ (SONY BMG NORTE) 

UN BUEN PERDEDOR 
K -PAZ WITH FRANCO DE VITA (DISA/EDIMONSA 

SIN TU AMOR 
ALACRANES MUSICAL ( UNIVISION) 

1 

0 LATIN A I_ 13 11 IVI S 

L 
2 

6 

7 
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10 
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ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

MANA 
ARDE EL CIELO (WARNER LATINA) 

ENRIQUE IGLESIAS 
95/08 (UNIVERSAL LATINO) 

2 
MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 
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TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

3 
CAMILA 
T000 CAMBIO (SONY BMG NORTE) 

4 
JUANES 
LA VIDA... ES UN RATICO (UNIVERSAL LATINO) 

6 
JUAN GABRIEL & ANA GABRIEL 
I OS GABREL.. SIMPLEMENTE AMIGOS (DISCOS 605/SONY BRAG NORTE) 

A. B- OUINTANILLA III PRESENTS KUMBIA ALL STARZ 
PLANETA KUMBIA (EMI TELEVISA) 

GRUPO NUEVA VIDA 
7 

MEJORES CANTOS RELIGIOSOS (MULTIMUSIC) 

8 
CAIFANES /JAGUARES 
UE CAIFANES A JAGUARES (SONY BMG NORTE) 

D 
ALEJANDRO FERNANDEZ 
15 ANOS DE EXITOS (DISCOS 605 /SONY BMG NORTE) 

6 
BELANOVA 
FANTASIA POP (UNIVERSAL LATINO) 

ANDREA BOCELLI 
LO MEJOR (*ANDREA BOCELE: VIVETE (SUGAR'SIBJTEjUNMERSOL LATINO) 

13 
SIN BANDERA 
HASTA AHORA (DISCOS 605 /SONY BMG NORTE) 

TOMMY TORRES 
TARDE 0 TEMPRANO (WARNER LATINA) 

2 
RICARDO ARJONA 
DUIEN DIJO AYER: SPECIAL EDITION (SONY BMG NORTE) 

R H Y I H IVI TM 

tW 
3 

1 1 

ARTIST 
TITLE (IMPRINT /.DISTRIBUTING LABEL) 

FLEX 
TE OUIERO (ASTERISCO!SDADI EMI TELEVISA) O 

2 
WISIN &YANDEL 
WISIN VS. YANDEL: LOS EXTRATERRESTRES (MACHETE) 

3 3 

4 5 

6 4 

TONY DIZE 
LA MELODIA DE LA CALLE (WY /MACHETE) 

LA FACTORIA 
NUEVA METAS (UNIVERSAL LATINO) 

AKWID 
LA NOVELA (UNIVISION /UG) 

O MJ 
MI SENTIMIENTO (MACHETE) 

O 6 

O 3 

O 9 

O 10 

7 

12 11 

13 12 

14 13 

15 

ANGEL & KHRIZ 
SHOWTIME (VI /MACHETE) 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

ALEXIS & FIDO 
SOBRENATURAL ISI/NY BMG NORTE) 

17 

19 

3 9 

7 6; 

6 11 

1 7 

8 7 

13 4 

4 11 

2 12 

15 7 

17 8 

10 12 

20 7 

21 5 

23 5 

14 12 

9 12 

23 3 

16 10 

12 12 

11 10 

27 5 

24 17 

26 6 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE rc tin, 

WANNA BE STARTIN' SOMETHIN 2008 
MICHAEL JACKSON WITH ANON LEGACY /EPIC 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

DAYLIGHT 
KELLY ROWLAND FEAT TRANS MCCOY MUSIC WNRL4'000IMBIA 

TOUCH MY BODY 
MARIAN CAREY ISLAND /IDJMG 

DANCE LIKE THERE'S NO TOMORROW 
PAULA ABDUL & RANDY JACKSON DREAM MERCHANT 21/CMG 

BREAK THE ICE 
BRITNEY SPEARS JIVE /ZOMBA 

THE LONGEST ROAD 
MORGAN PAGE FEATURING LISSIE NETTWERK 

RUN THE SHOW 
KAT DELUNA FEATURING BUSTA RHYMES EPIC 

LEAVIN' 
JESSE MCCARTNEY HOLLYWOOD 

TME 
AMIA SILVER LABEL /PLUS 1 /IMAGE/TOMMY BOY 

BREAK YOU 
RALPH FALCON FEATURING THE WEATHER GIRLS NERVOUS 

THIS IS NOT REAL LOVE 
GEORGE MICHAEL 8 MOTYA EPIC 

DISCO LIES 
MOBY MUTE 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

SENSUAL SEDUCTION 
SNOOP DOGO DOGGYSTYLE /GEFFEN / INTERSCOPE 

LOVELIGHT 
ROBBIE WILLIAMS EMI 

WHAT'S DONE IS DONE 
TRACY YOUNG FEATURING CEEROX FEROSH 

DROP THAT BEAT 
TWISTED DEE HAMMER 

BREAKAWAY 
DJ BILL BENNETT 8 INAYA DAY BIG RHYTHM STUDIOS 

I'M A FIRE 
DONNA SUMMER BURGUNDY 

TURN IT UP 
MARK PICCHIOTTI PRESENTS BASSTOP BLUEPLATE 

RELAX, TAKE IT EASY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

THE RIGHT LIFE 
SEAL WARNER BROS. 

EVERYBODY UP 
ALTAR FEAT. JEANIE TRACY SILVER LABEL/TOMMY BOY 

EL CHIVO 
CICATRICES (AZTEC SOULS/VIRUS) 

DADDY YANKEE 
EL CARTEL THE BIG BOSS (EL CARTEL /INTERSCOPE /IGA) 

AKWID 
GREATEST EXITOS (HEADLINERS /UNIVISION /UG) 

DON OMAR 
KING OF KINGS LIVE (VI /MACHETE) 

TITO "EL BAMBINO" 
IT S MY TIME (EMI TELEVISA) 

RI_CaIC)\AI_ IVIEXICAN 

10 

11 

12 

13 

14 

3 

4 

11 

13 

5 

8 

1' 

9 

14 

(7, 

ARTIST 
TITLE (IMPRINT f DISTRIBUTING LABEL) 

VICENTE FERNANDEZ 
PARA SIEMPRE (SONY BMG NORTE) 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL... CANTAN A MEXICO (SONY BMG NORTE) 

VICENTE FERNANDEZ 
HISTORIA OE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

ARTIST 
Wó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

2 4 

3 5 

5 33 

4 14 

o 15 

6 

9 4 

12 17 

13 5 

14 20 

gr: 

11 2 

15 7 

19 43 

19 16 9 

20 17 13 

21 18 22 

22 21 14 

22 28 

LOS TIGRES DEL NORTE 
RAILES (FONOVISA/UG) 

PEDRO FERNANDEZ 
DIME MI AMOR (MACHETE) 

LOS CUATES DE SINALOA 
PUROS EXITOS CHACAS (SONY BMG NORTE) 

K -PAZ DE LA SIERRA 
EN VIVO DESDE EL AUDITORIO NEC (DISA/UG) 

DUELO 
HISTORIAS DE VALIENTES (UNIVISION /UG) 

DIANA REYES 
INSATISFECHA (DOC) 

EL TRONO DE MEXICO 
CRUZANDO FRONTERAS (DOC) 

K -PAZ DE LA SIERRA 
L:APAZ DE TODO POR TI (DISA/UG) 

GRUPO MONTEZ DE DURANGO 
VIDA MAFIOSA (DIVA LID) 

LOS HOROSCOPOS DE DURANGO 
AYER HOY Y SIEMPRE (UNIVISION /UG) 

LUPILLO RIVERA 
TIRO DE GRACIA (ASL /MACHETE) 

BANDA EL RECODO 
30 PEGAOITAS: PUROS CORRIDOS Y RANCHERAS (MASTLIII 

Data for week of MAY 17, 2008 I For chart reprints call 646.654.4633 

2 

1 GNARLS BARKLEY 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034 /DOWNTOWN 

NINE INCH NAILS 
GHOSTS I -IV THE NULL CORPORATION 26' 

MOBY 
LAST NIGHT MUTE 9383' 

METRO STATION 
METRO STATION RED INK 10521 

HANNAH MONTANA 
HANNAH MONTANA 2 NON -STOP DANCE PARTY WALT DISNEY OD, i D. 

M.1 -A. 
IOU XL /INTERSCOPE 009659' /IGA 

PUSCIFER 
V IS FOR VIAGRA: THE REMIXES PUSCIFER 9 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050 

VARIOUS ARTISTS 
ULTRA.OANCE 09 ULTRA 1636 

M83 
SATURDAYS =YOUTH MUTE 9384 

JASON NEVINS 
1WEVBBE RESENTS: DANCE Wen 2111116E0ANCE 90782IIHRNL 

DJ SKRIBBLE 
TOTAL DANCE 2008 THRIVEDANCE 90780 /THRIVE 

KYLIE MINOGUE 
X ASTRALWERKS/CAPITOL 14780 

VARIOUS ARTISTS 
(BIB I SCHOOL MUSICAL 2 NONSTOP BYIR PARTY WALT DiSte W 1 W 9 

VARIOUS ARTISTS 
ULTRA.TRANCE OD ULTRA 1669 

CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

JUSTICE 
CROSS ED BANGER /BECAUSE 224892/VICE 

CASCADA 
PERFECT DAY ROBBINS 75079 

HOT CHIP 
MADE IN THE DARK DFA 18094' /ASTRALWERKSO+ 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 

VARIOUS ARTISTS 
PULSE' PLATINUM EDITION RAZOR 8 TIE 89179 

PAUL OAKENFOLD 
GREATEST HITS S REMIXES PERFECTO 1603 /ULTRAO+ 

YELLE 
POP -UP SOURCE ETC. 15924 /CAROLINE 

DEPECHE MODE 
THEMST W IXRDENODENUULEI SREMRMERH 44256WNP81 BROS* 

26 19 13 

w;, 

41 

42 

3-1 3 

31 5 

22 A 

30 8 

38 4 

29 9 

33 11 

39 5 

42 3 

47 2 

I TITLE 
ARTIST IMPRINT i PROMOTION LABEL 

IF 
COLETTE VE) 

POWER 
PICK 

JUST DANCE 
LADY LAM FEAT COEBY MOMS SlnEA41LINLMJNLNLNTLyï.JPE 

FUNPLEX 
THE 13-52S IHALWERKS/CAPITOL 

A &E 
GOLDFRAPP MUTE 

WORK IT 
DJ KILO CARRILLO MUSIC 

ALL I SEE 
KYLIE FEATURING MIMS ASTRALWERKS /CAPITOL 

DRUM NATION 
MIDNIGHT SOCIETY FEAT. LULA SOUNDGROOVE 

I GET OFF 
RON PERKOV ARPEE 

I FEEL UPSIDE DOWN 
THE ONES A TOUCH OF CLASS /PEACE BISOUIT 

SHAKE IT 
ANANE FEAT. TONY TOUCH 8 MR VEGAS SLYER LABEUIOARAY BOY 

ROCK WITH U 
JANET ISLAND /IDJMG 

25 0 FOOL (IF YOU THINK ITS OVER) 
NEMESIS RISING CURB /REPRISE 

46 2 

35 8 

45 3 

48 2 

36 11 

50 2 

NEW 

CRAZY 
CHANTAL CHAMANDY NINEMUSE 

I CAN HEAR THE MONEY 
LEONA 

STAND BY ME 
MR TIMOTHY FEAT INAYA DAY SILVER LABELTOMMY BOY 

EVERYTHING IS BEAUTIFUL 
STATIC REVENGER FEATURING TAJ BELL D-DUB SOLMATIC 

LOVE REVOLUTION 
LEE GENESIS BERGER PLATTERS /MUSIC PLANT 

FEEDBACK 
JANET ISLAND /IDJMG 

AMNESTY 
SAO SILVER LABEL /TOMMY BOY 

I GOT AWAY 
RANDY FREISS HMSP 

SPICE UP YOUR LIFE 2008 
SPICE GIRLS VIRGIN 

LOVE SWEET SOUND 
GROOVE ARMADA FEAT. CANDI STATOR STRICTLY RHYTHM 

SET U FREE 
PLANET SOUL STRICTLY RHYTHM 

GET THIS PARTY STARTED 
SHIRLEY BASSET LOCK STOCK AND BARREL/DECCA 

CLAP YOUR HANDS 
RAMADA UP IN THE AIR 

¡SINCE AIRPI_AY 

_ 111 TITLE 
ARTIST IMPRINT E NUMBER / PROMOTION LABEL 

1 7 BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS 

I CANT HELP MYSELF 
BELLATRAX FEATURING SOPHIA MAY NERVOUS 

4 

5 

6 

9 

10 

' 

3 7 

2 14 

4 13 

7 27 

5 12 

13 4 

10 3 

8 26 

6 

12 4 

9 10 

18 3 

16 8 

15 21 

11 10 

17 6 

24 

21 

3 

2 

22 6 

14 13 

15, 
. 

NOW YOU'RE GONE 
BASSHUNTER FEAT. DJ MENTAL THEO'S BAllHEADS ULTRA 

LET ME THINK ABOUT IT 
IDA CORR LIFTED /KICK /DISCOWAX/WARNER BROS 

HANDLE ME 
ROBYN KONICHIWA/CHERRYTREE / INTERSCOPE 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

DAMAGED 
DANITY KANE BAD BOY /ATLANTIC 

ANTHEM 
FILO 8 PERI FEATURING ERIC LUMIERE ULTRA 

TOUCH MY BODY 
MARIAN CAREY ISLAND/IDJMG 

BREAK THE ICE 
BRITNEY SPEARS JIVE / ZOMBA 

LOVE SWEET SOUND 
GROOVE ARMADA FEAT. CANDI STATON STRICTLY RHYTHM 

DISCO LIES 
MOBY MUTE 

DEEP AT NIGHT 
ERCOLA VS. HEIKKI L. NERVOUS 

BABY WHEN THE LIGHT 
DAVID GUETTA WITH STEVE ANGEILO FEAT colt PERFECTO/ULTRA 

RUN THE SHOW 
NAT DELUNA FEATURING BASTA RHYMES EPIC 

SEE YOU AGAIN 
MILEY CYRUS HOLLYWOOD 

TOCA'S MIRACLE 2008 
FRAGMA ULTRA 

ROCK WITH U 
JANET ISLAND /IDJMG 

DANCE LIKE THERE'S NO TOMORROW 
PAULA ABDUL & ANDY JACKSON DREAM MERCHANT 21 /CMG 

JUST FINE 
MART J. BEIGE MATRIARCH'GEFFEN / INTERSCOPE 

LOVE HAS GONE 
DAVE ARMSTRONG G REOROCHE ULTRA 

LIKE A STAR 
KIM SOZZI ULTRA 

CLOSER 
NE -YO DEF JAM /IDJMG 

SPEED UP 
FUNKERMAN ULTRA 

Go to www.billboard.biz for complete chart data 101 

www.americanradiohistory.com

www.americanradiohistory.com


53 (VERDENS GANG NORWAY) 

I)1=N IVIAR K 4- 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

MAY 
17 

2008 

. . 
1' .. 

JAPAN 0 
ALBUMS 

1 

2 4 

3 2 

4 5 

7 

6 3 

7 8 

8 17 

9 10 

10 NEW 

"f53' I SOUNOSCAN JAPAN) MAY 6, 2008 

NEW 
MADONNA 
HARD CANDY WARNER BROS. 

PERFUME 
GAME TOKUMA 

BENNIE K 
BEST OF THE BESTEST (CD /DVD) FOR LIFE 

HIKARU UTADA 
HEART STATION EMI 

HY 
HEARTY HIGASHIYAKENA 

ARASHI 
DREAM "A' LIVE J -STORM 

EXILE 
EXILE CATCHY BEST (CD /DVD) AVER TRAX 

VARIOUS ARTISTS 
DANCE HALL LOVERS SEASON 5 EMI 

BENNIE K 
BEST OF THE BESTEST FOR LIFE 

KAZUYA YOSHII 
DRAGON HEAD MIRACLE EMI 

FRANCE 1 
ALBUMS 

3 3 (SNEP /IFOP/TITE -LIVE) 

1 1 
MADONNA 
HARD CANDY WARNER BROS 

MAY 8, 2008 

2 2 
FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

3 NEW 
PORTISHEAD 
THIRD ISLAND 

4 4 
DUFFY 
ROCKFERRY A&M 

5 AMY WINEHOUSE 
BACK TO BLACK ISLAND 

6 10 
ERA 
REBORN MERCURY 

7 GRAND CORPS MALADE 
ENFANT DE LA VILLE AZ 

6 8 

9 7 

10 3 

RENAN LUCE 
REPENTI BARCLAY 

ALAIN BASHUNG 
BLEU PÉTROLE BARCLAY 

SAEZ 
SAEZ CINO 7 

1 

ALBUMS 

3 (FIM( /NIELSEN) 

NEW 
MADONNA 
HARD CANDY WARNER BROS. 

MAY 6. 2008 

2 1 

VASCO ROSSI 
IL MONDO CHE VORREI CAPITOL 

3 2 

4 

12 

6 5 

7 7 

JEW 

3 

10 6 

4 

JOVANOTTI 
SAFARI MERCURY 

R.E.M. 
ACCELERATE WARNER BROS. 

LEONA LEWIS 
SPIRIT SYCO 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

CAPAREZZA 
LE DIMENSIONI DEL MID CAOS VIRGIN 

PORTISHEAD 
THIRD ISLAND 

PIERO PELU' 
FENOMENI T E.G 

GIANNA NANNINI 
GIANNA BEST POLYDOR 

NC)RWAY 
SINGLES 

rs-3 MAY 6. 2008 

2 
LOST HIGHWAY 
KURT NILSEN RCA 

2 3 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

MERCY 
DUFFY A8M 

4 5 I'M YOURS 
JASON MRAZ ELEKTRA 

5 HOLD ON BE STRONG 
MARIA HAUKAAS STÖRENG BONNIER 

ALBUMS 
1 1 

2 NEW 

3 3 

4 2 

5 7 

KURT NILSEN 
RISE TO THE OCCASION RCA 

MADONNA 
HARD CANDY WARNER BROS 

VASSENDGUTANE 
00 VASS 

DUFFY 
ROCKFERRY A&M 

MALIN 
PANG MBN 

lJ N ITFI) ICI NCàI)C)NI ^ 
ALBUMS 

2 

3 

4 

5 

6 

8 

9 

10 

2.6 

3 (THE OFFICIAL UK CHARTS CO.) MAY 4. 2008 

NEW 
MADONNA 
HARD CANDY WARNER BROS. 

NEW 
PORTISHEAD 
THIRD ISLAND 

4 DUFFY 
ROCKFERRY O&M 

1 THE LAST SHADOW PUPPETS 
THE AGE OF THE UNDERSTATEMENT DOMINO 

NEW 
SAM SPARRO 
SAM SPARRO ISLAND 

2 THE KOOKS 
KONK VIRGIN 

SCOUTING FOR GIRLS 
SCOUTING FOR GIRLS EPIC 

LEONA LEWIS 
SPIRIT SYCO 

NEW 
PLATTERS 
THE VERY BEST OF UMTV 

18 GABRIELLA CILMI 
LESSONS TO BE LEARNED ISLAND 

AUSTRALIA 
ALBUMS 

1 NEW 

2 

3 

4 

S 

6 

7 

8 

NEW 

NEW 

1 

NEW 

3 

16 

4 

(ARIA) 

MADONNA 
HARD CANDY WARNER BROS. 

MAY 1. 2008 

ANDRE RIEU /MIRUSIA 
WALTZING MATILDA UNIVERSAL 

DAMIEN LEITH 
CATCH THE WIND:: SONGS OF A GENERATION SONY BMG 

KASEY CHAMBERS /SHANE NICHOLSON 
RATTLIN' BONES LIBERATION 

CARL RISELEY 
THE RISE MERCURY 

THE PRESETS 
APOCALYPSO MODULAR 

LEONA LEWIS 
SPIRIT OECD 

K.D. LANG 
WATERSHED NONESUCH 

9 NEW 
PORTISHEAD 
THIRD ISLAND DES ROSES ET DES ORTIES CHANDELLE SELECT - 

10 NEW 
BLISS N ESO 10 7 

JACK JOHNSON 
FLYING COLOURS LIBERATION SLEEP THROUGH THE STATIC BRUBHFIRE /UNIVERSAL 

GERMANY 
ALBUMS 

2 NEW 

3' 1 

4 2 

3 

6 8 

8 

10 

(MEDIA CONTROL) 

MADONNA 
HARD CANDY WARNER BROS. 

MAY 6, 2008 

DER W. 
SCHNELLER, HOEHER, WEIDNER 3 R 

UDO LINDENBERG 
STARK WIE ZWEI WARNER 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

ICH + ICH 
VOM SELBEN STERN POLYDOR 

ONEREPUBLIC 
STOP AND STARE MOSLEY /INTERSCOPE 

DUFFY 
ROCKFERRY A&M 

7 DIE AERZTE 
JAll IST ANDERS HOT ACTION 

9 

8 

STEFANIE HEINZMANN 
MASTERPLAN DOMESTIC POP /MAINSTREAM 

R.E.M. 
ACCELERATE WARNER BROS. 

CANAI)A C".7 

2 

3 

4 3 

5 1 

6 2 

7 

8 

3 (NIELSEN BDS /SOUNOSCAN) 

NEW MADONNA 
HARD CANDY WARNER BROS. /WARNER 

NEW SARAH MCLACHLAN 
RARITIES, B- SIDES, AND OTHER STUFF 2 NETTWERK 

NEW 
PORTISHEAD 
THIRD GO, DISCS /MERCURY /UNIVERSAL 

11M 

MAY 17 2008 

LEONA LEWIS 
SPIRIT SYCO /J /SONN BMG 

ERIC LAPOINTE 
MA PEAU DIFFUSION YFB /DEP 

ARIANE MOFFATT 
DANS TOUS LES SENS AUDIOGRAM /SELECT 

NEW 
DEF LEPPARD 

SONGS FROM THE SPARKLE LOUNGE BLUDGEON RIFFOLMSIAND,UMEUNNERStL 

4 MARIAH CAREY 
E =MC2 ISLAND /UNIVERSAL 

FRANCIS CABREL 

EURO 
DIGITAL SONGS 

SoundScan 
International 

- W 

2 2 

3 3 

(NIELSEN SOUNDSCAN INTERNATIONAL) MAY 17 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

MERCY 
DUFFY ABM 

AMERICAN BOY 
ESTELLE FT. KANYE WEST HOME SCHOOLATLANTIC 

4 - BLACK AND GOLD 
SAM SPARROW ISLAND 

5 WEARING MY ROLEX 
WILEY ASYLUM /WARNER 

6 6 
LOW 
FLO RIDA FT. T -PAIN POE BOY /ATLANTIC 

8 

9 

10 

11 

7 LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE /ZOMBA 

CRY FOR YOU 
SEPTEMBER CATCHY TUNES /FAMILY TREE 

11 
HEARTBREAKER 
WILLIAM WILL.I.AM /INTERSCOPE 

10 
VALERIE 
MARK RONSON FT. AMY WINEHOUSE ALLIDO /COLUMBIA 

12 
STOP AND STARE 
ONEREPUBLIC MOSLEYIINTERSCOPE 

12 9 TOUCH MY BODY 
MARIAH CAREY ISLAND 

13 NEW 
PROPANE NIGHTMARES 
PENDULUM WARNER 

14 14 
HEARTBEAT 
SCOUTING FOR GIRLS EPIC 

15 13 

16 15 

17 16 

18 17 

19 18 

FASCINATION 
ALPHABEAT COPENHAGEN 

WITH YOU 
CHRIS BROWN JIVE / ZOMBA 

NEW SOUL 
YAEL NAM TOT OU TARD,WARNER 

SO SOLL ES BLEIBEN 
ICH + ICH POLYDOR 

BREAK THE ICE 
BRITNEY SPEARS JIVE,ZOMBA 

20 19 
BLEEDING LOVE 
LEONA LEWIS SYCO 

r 43 (PROMUSICAE /MEDIA) 

MADONNA 
HARD CANDY WARNER BROS. 

LUIS MIGUEL 

1 NEW 

2 NEW 

3 1 

4 NEW 

5 NEW 

8 2 

5 

9 

3 

10 NEW 

COMPLICES WARNER BROS. 

MAY 7. 2008 

MONICA NARANJO 
TARANTULA SONY BMG 

MANA 
ARDE EL CIELO WARNER BROS. 

ROSARIO 
PARTE DE MI VALE 

EL CANTO DEL LOCO 
PERSONAS SONY BMG 

MIGUEL BOSE 
PAPITO CAROSELLO 

SERGIO DALMA 
A BUENA HORA UNIVERSAL 

DUFFY 
ROCKFERRY ABM 

EL ARREBATO 
MUNDOLOGIA EMI 

SINGLES 

r3 á 3 HEIN/NIELSEN MARKETING RESEARCH) 

1 1 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

MAY 6 20118 

2 
THE 1 

MARTIN SONY BMG 

DOWNTOWN BOYS 
INFERNAL BORDER BREAKERS,CLOCKWISE ONLI 

4 3 
MERCY 
DUFFY A &M 

5 5 
RAMT I NATTEN 
LIZZIE ARTPEOPLE 

ALBUMS 
1NEW MADONNA 

HARD CANDY WARNER BROS. 

2 NEW 

3 1 

4 NEW 

6 

PORTISHEAD 
THIRD ISLAND 

AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

RUNRIG 
YEAR OF THE FLOOD: LIVE AT LOCH NESS RECART 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

102 Go to www.billboard.biz for complete chart data 

1 

2 

3 

4 

(MEGA CHARTS BR) MAY 2, 2008 

NEW 

1 

4 

2 

5 3 

WIT LICHT 
MARCO BORSATO UNIVERSAL 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BRD' 

THIS IS THE LIFE 
AMY MACDONALD VERTIGO 

SHOT OF A GUN 
KANE UNIVERSAL 

MERCY 
DUFFY ABM 

1 NEW 
HARO 

MAD O 
CANDY W 

NNA 
ARNER AROS 

2 2 
AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

3 4 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

4 3 
DUFFY 
ROCKFERRY A&M 

5 6 
JEROEN VAN DER BOOM 
JIJ BENT DO RED BULLET 

GREECE 

(IFPI GREECE /DELOITTE A TOUCHE) 

SECRET COMBINATION 
KALOMIRA SARANTI HEAVEN 

2 3 
I ZOI EXEI XROMA 
EVRIDIKI LEGEND/VIRUS 

MAY 2. 2008 

3 NEW 
SE MISO 
ISAIA MATIAMPA UNIVERSAL 

4 4 TIN AGAPI SKOTONEIS 
THODORIS FERRIS LEGEND 

5 2 
APOPSE LIPIS 
KHRISTOS MENIDIATIS ALPHA 

DUFFY 
ROCKFERRY A5M 

MOBY 
2 

LAST NIGHT MUTE 

3 o 
JAMES 
HEY MA MERCURY 

4 .1 
THE ROLLING STONES 
SHINE A LIGHT POLYDOR 

5 RORY GALLAGHER 
RORY FOREVER SONY BMG 

EURO DIGITAL SPOTLIGH 
T DENMARK 

DIGITAL SONGS 

3 3 (NIELSEN SOUNDSCAN INTERNATIONAL) MAY 17. 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

t 1 

2 

3 

4 

5 

6 

7 

8 

2 

4 

3 

5 

10 

6 

7 

9 RE 

THE 1 

MARTIN SONY BMG 

DOWNTOWN BOYS 
INFERNAL CLOCKWIZE ONLINE /BORDER BREAKERS 

MERCY 
DUFFY A &M 

RAMI I NATTEN (A CAPPELLA) 
LIZZIE ART PEOPLE 

AMERICAN BOY 
ESTELLE FT. KANYE WEST HOME SCHOOL ATLANTIC 

XXX COUTURE 
L.O.C. EMI 

NO U HANG UP 
SHAYNE WARD SYCO 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 19IJIVE,ZOMBA 

TO 8 
THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC, VERTIGO 

AIJSTRIA 

3 (AUSTRIAN IFPI /AUSTRIA TOP 40) MAY 2, 2008 

1 1 

2 2 

3 5 

4 3 

5 6 

MERCY 
DUFFY ABM 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

SO SOLL ES BLEIBEN 
ICH + ICH POLYDOR 

NEW SOUL 
YAEL NAIM TOT OU TARD.WARNER 

VALERIE 
MARK RONSON FT. AMY WINEHOUSE COLUMBIA 

ALBUMS 
t NEW 

2 4 

3 2 

4 NEW 

5 1 

MADONNA 
HARD CANDY WARNER BROS. 

AMY WINEHOUSE 
BACK TO BUCK ISLAND 

DUFFY 
ROCKFERRY ABM 

PORTISHEAD 
THIRD ISLAND 

CHRISTINA STUERMER 
LAUT -LOS AMADEO 

Data for week of MAY 17, 2008 I CHARTS LEGEND on Page 104 
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EUROCHARTS 

SINGLE SAI_I_S 

*111 EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

n; ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. MAY 7, 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

MERCY 
DUFFY A &M 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL /ATLANTIC 

TIRED OF BEING SORRY 
ENRIQUE IGLESIAS INTERSCOPE 

BLACK & GOLD 
SAM SPARRO ISLAND 

BLEEDING LOVE 
LEONA LEWIS SACO 

LOW 
FLO RIDA FEAT. T -PAIN POE BOY /ATLANTIC 

VALERIE 
MARK RONSON FT. AMY WINEHOUSE ALLIDO /COLUMBIA 

WEARING MY ROLEX 
WILEY ASYLUM 

C'EST CHELOU 
MHO CAPITOL 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE!ZOMHA 

SO SOLL ES BLEIBEN 
ICH + ICH POLYDOR 

NEW SOUL 
YAEL NAIM TOT GU TARD /WARNER 

STOP AND STARE 
ONEREPUBLIC MOSLEM / INTERSCOPE 

HE, BILOUTE! MONTE L'SON! HEIN! 
CH'TI DJ NORD -WAY 

ALI3UIVIS 

1'53 

14 

3 NEW 

4 2 

5 5 

6 4 

6 

3 8 

9 

10 

11 

12 

13 

14 

15 

11 

NEW 

10 

8 

9 

13 

16 

MAY 7. 2008 

MADONNA 
HARD CANDY WARNER BROS 

DUFFY 
ROCKFERRY ARM 

PORTISHEAD 
THIRD ISLAND 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

R.E.M. 
ACCELERATE WARNER BROS 

THE LAST SHADOW PUPPETS 
THE AGE OF THE UNDERSTATEMENT DOMINO 

LEONA LEWIS 
SPIRIT SYCO 

THE KOOKS 
KONK VIRGIN 

AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

DER W. 
SCHNELLER, HOFHER, WEIDNER 3 R 

UDO LINDENBERG 
STARK WIE ZWEI WARNER 

MARIAH CAREY 
E =MC2 ISLAND 

THE ROLLING STONES 
SHINE A LIGHT POLVDOR 

ADELE 
19 XL 

FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

RADIO AIRPLAY nicker) 
Music Control 

W RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

'253 TABULATED BY NIELSEN MUSIC CONTROL. MAY 7, 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

MERCY 
DUFFY ARM 

STOP AND STARE 
ONEREPUBLIC MOSLEY/INTERSCOPE 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL ATLANTIC 

WITH YOU 
CHRIS BROWN JIVE / ZOMBA 

LOVE SONG 
SARA BAREILLES SONY BMG 

BLEEDING LOVE 
LEONA LEWIS SYCO 

I'LL BE WAITING 
LENNY KRAVITZ VIRGIN 

TOUCH MY BODY 
MARIAN CAREY ISLAND 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY SONY BMG 

VIOLET HILL 
COLDPLAY PARLOPHONE 

IN MY ARMS 
KYLIE MINOGUE PARLOPHONE 

BLACK & GOLD 
SAM SPARRO ISLAND 

CHASING PAVEMENTS 
ADELE XL 

15 13 
NEW SOUL 

YAEL NAIM TOT AU TARO /WARNER 

SALES DATA 
COMPILED BY 

qICISCII 

SoundScan 

See Chart Legend fo, rules .., es /N?a one 2008 Nielsen Ausmess Mod',, Inc and NIeISPn SoundSca Id Inc. All ngnts reserved 

v ARTIST 
p TITLE IMPRINT & NUMBER ï DISTRIBUTING LABEL 

SARA GROVES 
TELL ME WHAT YOU KNOW SPONGE/NO 84302 /PROVIDENT -INTEGRITY 

2 123 
FLYLEAF 
FLYLEAF A &M-CCTONE 650005/GA ±; 

RE-ENTRY 

3 
35;. 

CASTING CROWNS 
THE ALTAR AND THE DOOR BEACH STREET /REUNION 10117 /PROVIDENT.INTEGRIT/ 

5 5 

17 13 7 

18 11 28 

!ML MEREDITH ANDREWS 
IjFI THE INVITATION WORD -CURB 887410 

CD 22 31 

PURENRG 
HERE WE GO AGAIN FEFNEN 8 f 

VARIOUS ARTISTS 
WOW HRS 1 SONY AMC MUSICPROVIDEMMIORD- CURGEMI CMG 10879PROVIDENT4MEGRTY 

P.O.D. 
WHEN ANGELS 8 SERPENTS DANCE INO /COLUMBIA 42405/PROVIDENT- INTEGRITY 

CECE WINANS 
THY KINGDOM COME PURESPRINGS GOSPEL /EMI GOSPEL 4966. EMI CMG 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SOUL/G05PO CENTRIC 16772 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
WOW HITS 7008 WDRD.G, . R;. INTEGRITY 6677 +MI CMG 

GREATEST 
GAINER 

NATALIE GRANT 
RELENTLESS WORD -CURB 

HILLSONG 
THE I HEART REVOLUTION: WITH HEARTS AS ONE INTEGRITY 4370 /PROVIDENT -INTEGRITY 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENTINTEGRITY 

GAITHER VOCAL BAND 
LOVIN' LIFE GAITHER MUSIC GROUP 2746/EMI CMG 

MERCYME 
ALL THAT IS WITHIN ME INO/COLUMBIA 12573 /PROVIDENT -INTEGRITY / +! 

HAWK NELSON 
HAWK NELSON...IS MY FRIEND! BEC /TOOTH & NAIL 5346 /EMI CMG 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 + 

MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE (JESSOP/WILBERG) 

CALLED TO SERVE MORMON TABERNACLE CHOIR 5004111 

STEVEN CURTIS CHAPMAN 
THIS MOMENT SPARROW 6393/EMI CMG 

10 

22 16 13 

23 20 92 

24 19 36 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 

PILLAR 
FOR THE LOVE OF THE GAME ESSENTIAL 10869 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
HUW GRFATINN AM. GOSPEL FAVORITES FROMTIE MON00D DPW LNE G. -- 

RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTEGRITY + 

POINT OF GRACE 
HOW YOU LIVE WORD -CURB 887090 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523 /PROVIDENT- INTEGRITY 

e 
28 21 63 

30 32 

28 24 17 

CD 27 10 

(:) 29 4 

31 23 

ARTIST 
TITLE IMPRINT S. NUMBER / DISTRIBUTING LABEL 

4?' 

o 
o 
o 
o 

NEW 

39 11 

34 9 

RFERI<AT 

38 25 39 

37 33 40 

39 28 5 = 
41 35 39 

45 12 

Q 47 4 

Q 41 13 

Q 44 

48 31 

47 32 

9 

76 

13 

48 4 

49 49 21 

0 ® 
42 

TOBYMAC 
(PORTABLE SOUNDS( FOREFRONT 0379' EMI CMG +. 

DAVID CROWDER BAND 
REMEDY SIXSTI P - . LMI CMG 

GRUPO NUEVA VIDA 
MEJORES CANTOS RELIGIOSOS MULTIMUSIC 11533 

LEELAND 
OPPOSITE WAY ESSENTIAL 108541PROVIDENT- INTEGRITY 

WOMEN OF FAITH WORSHIP TEAM 
INFINITE GRACE MYRRH 887389 WORD -CURB 

VARIOUS ARTISTS 
SONGS 4WORSHP. SHOUT TO THE LORD: SPECILLASTWIMIEGRIIVIKÆ LW 14164MidWKN1- NTEGYfl + 

RUN KID RUN 
LOVE AT THE CORE TOOTH & NAIL 1418 /EMI CMG 

NEEDTOBREATHE 
THE HEAT ATLANTIC 236924 -WORD -CURB 

FIREFLIGHT 
UNBREAKABLE FLICKER 10866 PROVIDENTINTEGRITY 

GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND 
TOGETHER GAITHER MUSIC GROUP 2729/EMI CMG 

THIRD DAY 
CHRONOLOGY, VOLUME TWO: 2001 -2006 ESSENTIAL 10839!PROVIDENT- INTEGRITY + 

VARIOUS ARTISTS 
GLORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT- INTEGRITY 

SALVADOR 
AWARE WORD -CURB 887376 

JARS OF CLAY 
GREATEST HITS ESSENTIAL 10880 /PROVIDENT- INTEGRITY 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
ROCK OF AGES GAITHER MUSIC GROUP 2771 /EMI CMG 

MANDISA 
TRUE BEAUTY SPARROW 5720 /EMI CMG 

THE BROOKLYN TABERNACLE CHOIR 
I'LL SAY YES INTEGRITY 4359/PROVIDENTINTEGRITY 

JOHN TESH 
ALIVE: MUSICBDANCE: MUSIC FROM THE SHOW GARDEN CITY 4618 

CANTON JONES 
KINGDOM BUSINESS ARROW UMCG 4234091/EMI CMG 

THE AFTERS 
NEVER GOING BACK TO OK INS 4306 PROVIDENT- INTEGRITY 

JEREMY CAMP 
BEYOND MEASURE BEC 3723 EMI CMG + 

PASSION WORSHIP BAND 
PASSION: GOO OF THIS CITY SIXSTEPS /SPARROW 5422/EMI CMG 

MATT MAHER 
EMPTY 8 BEAUTIFUL ESSENTIAL 10857 /PROVIDENT- INTEGRITY 

NEWSBOYS 
THE GREATEST HITS SPARROW 6071 /EMI CMG 

VARIOUS ARTISTS 
INTEGRITY'S (WORSHIP 24:7 INTEGRITY 4263 /PROVIDENT- INTEGRITY 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 44 

2 5 

21 

7 32 

5 5 

6 8 

O 8 9 

O 9 55 

10 35 

0 , 11 56 

20 26 

13 15 

(I) 15 78 

12 13 

17 31 

e14 15 

21 33 

, 23 52 

Li3lM 
18 30 

CD 19 66 

22 16 8 

29 32 

57 

27 35 

Data for week of MAY 17, 2008 I For chart reprints call 646.654.4633 

GREATEST 
GAINER 

MARVIN SAPP 
THIRSTY VERITY 09433 /ZOMBA 

VARIOUS ARTISTS 
WOW GOSPEL 2008 WORD- CURB/EMI CHRISTIAN MUSIC GROUP VERITY 1929020MBA 

CECE WINANS 
THY KINGDOM COME PURESPRINGS GOSPEL 84966/EMI GOSPEL 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SOUL /GOSPO CENTRIC 16772 / ZOMBA 

SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 4300KWORLD 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 

DORINDA CLARK -COLE 
TAKE IT BACK SOUPS CENTRIC 10027 / ZOMBA 

VARIOUS ARTISTS 
VOICES : THE ULTIMATE GOSPEL coILECnoN BET SONY BRAG CUSTOM MARKETING GROUP 221252/1ME LO L 

NICOLE C. MULLEN 
SHARECROPPERS SEED: VOLUME 1 WORD -CURB 887144 /WARNER BROS 

ISRAEL & NEW BREED 
A DEEPER LEVEL: LIVE INTEGRITY /COLUMBIA 11986/SONY MUSIC + 

THE CLARK SISTERS 
LIVE...ONE LAST TIME EMI GOSPEL 81094 (+ 

SHIRLEY CAESAR 
AFTER 40 YEARS ... STILL CELEBRATING THROUGH THE CITY SHU -BEL 6930 /LIGHT 

THE BROOKLYN TABERNACLE CHOIR 
I'LL SAY YES INTEGRITY /COLUMBIA 21732/SONY MUSIC 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT (tI 

CANTON JONES 
KINGDOM BUSINESS ARROW 4234091 

RICKY DILLARD & NEW G 
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02676 /EMI GOSPEL 

BISHOP PAUL S. MORTON PRESENTS FGBCF PRAISE AND WORSHIP 
EMBRACING THE NEST GENERATION TEHILLAH 6951 /LIGHT 

TRIN -I -TEE 5:7 
T57 SPIRIT RISING 0402 /MUSIC WORLD 

VARIOUS ARTISTS 
WOW GOSPEL MIS: 30 OF THE GREATEST GOSPEL HITS EVER! EMI CMG/VERITY/WORD-CURB 08 //a 70MU.A 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! 5 INTEGRITY/GOSPO CENTRIC 12755 /ZOMBA 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY WORD- CURB /EMI CMG 02499/ZOMBA 

NORMAN HUTCHINS 
SPONTANEOUS PRAISE VOLUME ONE IR 020 

DONNIE MCCLURKIN 
THE ESSENTIAL DONNIE MCCLURKIN VERITY /LEGACY 15388/SONY BMG 

J MOSS 
V2... PAJAM /GOSPO CENTRIC 87214/ZOMBA 

LEE WILLIAMS AND THE SPIRITUAL DC'S 
SO MUCH TO BE THANKFUL FOR MCG 7056 

HY E F., ARTIST 

26 30 64 

27 32 12 

28 31 13 

29 22 3 

30 33 32 

31 24 91 

32 34 9 

33 28 14 

34 38 

3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

4S 
, 

9 

38 

39 

C! 

43 40 

44 44 27 

46 25 2 

46 41 6 

43 35 

37 12 

35 33 

TO 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS 8 WHEN SINGERS MEET QUIET /OATERVEROY 85333ZOMBA 

CLINT BROWN 
FALL LIKE MIN TRIBE 2008 

JONATHAN NELSON FEATURING PURPOSE 
RIGHT NOW PRAISE INTEGRITY COLUMBIA 2086u SONY MUSIC 

BISHOP LEONARD SCOTT 
BE LIFTED UP TYSCOT 984165: TASÉIS 

MARVIN WINANS 
ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/EMI GOSPEL 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021CROSS MOVEMENT 

FLAME 
OUR WORLD: REDEEMED THE SEQUEL CROSS MOVEMENT 30030 

JEFF MAJORS 
SACRED MAJOR 7TH MUSIC ONE 753171 

THE BLIND BOYS OF ALABAMA 
DOWN IN NEW ORLEANS TIME LIFE 19548 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109,BUNGALD 

MYRON WILLIAMS 
MADE TO WORSHIP FLOW 8040 

BEVERLY CRAWFORD 
LIVE FROM LOS ANGELES JDI 1271 

THE CLARK SISTERS 
THE BEST OF ME CLARK SISTERS'. ENCORE DEXTER/TV SOUNDS. RHINO CUSTOM PRODUCTS 41Y:S N -1:.I 

BYRON CAGE 
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11 114/PROVIDENT- INTEGRITY 

BONAFIDE PRAISERS 
DESTINED TO WORSHIP EMTRO GOSPEL 1519 

CYNTHIA JONES 
GOTTA SOUL KINGDOM 7007 /UMCG 

BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 

WELCOME TO THE CITY TYSCOT 984159 UmLu 

YOLANDA ADAMS 
THE BEST OF ME ELEKTRA ATLANTIC 156604/AG 

DEITRICK HADDON PRESENTS VOICES OF UNITY 
TOGETHER IN WORSHIP TYSCOT 984160 

JOE LINDSEY 
EVERYBODY BASATA PRAISE HIM LEGACY INTERNATIONAL 25958 

VARIOUS ARTISTS 
GOSPEL WORSHIP TOGETHER 25 WORSHIP FAVORITES WORSHIPTOGETHER COM 031025IÁ1 GOSPEL 

T.D. JAKES 
PRAISE 8 WORSHIP INTEGRITY /LEGACY 10895 /SONY BMG 

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R. KEE 
NOTHING BUT WORSHIP TYSCOT NEW LIFE; VERITY 10028 / ZOMBA 

TRIN -I -TEE 5:7 
HOLLA: THE BEST OF TRIN -I -TEE 5:7 LEGACY; GOSPO CENTRIC 11291 SONY BMG 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 

48 45 35 

49 47 16 

Go to www.billboard.biz for complete chart data i 1C3 

www.americanradiohistory.com

www.americanradiohistory.com
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I1PIt111MDl ti 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. to after price indicates album only available on DualDisc. 
CD/DVD after price indicates CD /DVD combo only available. n DualDisc available. 
( ±) CD /DVD combo available. ` indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

E,`-1 MOP Mti,`-- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Not 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for mom than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. O DVD single available. 
O Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
tr Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled front a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

t1 ti I WI 1:1 

ALBUM CHARTS 
Recording Industry Assn. Of America (RIRA) certification for net shipment of 

500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). [ I Certification of 200,000 units (Platino). 
.v) Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform or 
longform videos. Numeral within platinum symbol indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for complete legend information. 
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» x xf- ARTIST 3 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

FLIGHT OF THE CONCHORDS 
'LICHT OF THE CONCHORDS (SOUNDTRACK) HBO 715 "SUB POP (15.98) 

MINDLESS SELF INDULGENCE 

3 2 2 

o 5 26 

9 26 

O 

8 

10 19 

7 14 

6 4 

10 3 2 

11 12 49 

12 8 2 

13 11 4 

14 4 2 

15 19 37 

16 14 3 

18 13 3 

19 1iï 3 

20 23 9 

21 22 7 

22 26 4 

t';;) 
24 29 14 

25 27 9 

26 25 9 

27 15 2 

28 30 4 

34 10 

30 18 3 

38 5 

37 27 

33 28 5 

34 17 2 

35 24 2 

11:11 
37 33 6 

38 31 5 

39 21 3 

40 39 32 

41 45 49 

40 25 

43 42 5 

44 36 4 

45 50 .lf' t $w 

RE-ENTRY 

47 

50 f 41 

IF 

ATMOSPHERE 
MEN UFE GOES YOU LEMONS YOU PARR THAT SAIT GOLD RHYMESMORS ENIEATNNMENT 00961G íI4991 4. 

GARTH BROOKS 
THE ULTIMATE HITS PEARL 213 (25.98 CD,DVO, o 

EAGLES 
LONG ROAD OUT OF EDEN ERG 4500 EX (14.98) 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034 DOWNTOWN (14.98) 

GREATEST 
GAINER 

0 

RADIOHEAD 
IN RAINBOWS TUO 21622'/ATO 13.98 

VAMPIRE WEEKEND 
VAMPIRE WEEKEND XL 318' /BEGGARS GROUP (11.98) 

RAY J 
ALL I FEEL DEJA 34 /KNOCKOUT /EPIC 5041 /KOCH (17.98) 

STORY OF THE YEAR 
THE BLACK SWAN EPITAPH 86928 (16.98) 

SOUNDTRACK 
ONCE CANVASBACK /SONY MUSIC SOUNDTRAX 10586" /COLUMBIA )13 98i t. 

WHITESNAKE 
GOOD TO BE BAD STEAMHAMMER 9813 " /SPV (17.98) 

NINE INCH NAILS 
GHOSTS I -IV THE NULL CORPORATION 26' (16.98) 

PRODIGY 
H N.I.C. PT. 2 AAO 40701/VOX (17.98) O 

SIXX: A.M. 
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98) 

APOCALYPTICA 
WORLDS COLLIDE 20 -20 ENT '1580 'JIVE (13 98) (6 

9TH WONDER & BUCKSHOT 
FORMULA DUCK DOC.O 46) 

CHILDREN OF BO DOM 
BLODDDRUNR SPINEFAh.i -;in. NTANA INTERTATIONAL (14.98)* 

VARIOUS ARTISTS 
SONGS OF THE SIREN EMI SPECIAL MARKETS 89339 EX/STARBUCKS (13.981 

TEDDY BRENT 
FASHIONABLE KASS 21347 (12.98) 

SHE & HIM 
VOLUME ONE MERGE 324 (15.98) 

VARIOUS ARTISTS 
PUNK GOES CRUNK FEARLESS 30108 (14 98) 

JAMIE LIDELL 
JIM ,YARP 160 (15.98) 

BULLET FOR MY VALENTINE 
SCREAM AIM FIRE 20 -20 ENT. /JIVE 21393'/ZOMBA (16.98) 

THE BLACK CROWES 
WARPAINT SILVER ARROW 01'.MEGAFORCE (15 98) 

FLOGGING MOLLY 
FLOAT SIDEONEDUMMY 1348' (IA 901 

TANTRIC 
THE END BEGINS SILENT MAJORITY 30844/ILG (15.98) 

NICK CAVE & THE BAD SEEDS 
DIG. LAZARUS, 018111 MUTE /ANTI- 86943' /EPITAPH (17 90 

DOLLY PARTON 
BACKWOODS BARBIE DOLLY 925 (13.98) 

THRICE 
THE ALCHEMY INDEX, VOL. 3 B 4: AIR EARTH VAGRANT 480 (13.98) 

VARIOUS ARTISTS 
WE THE BEST MTS 29 /RBC (13.98) 

SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 /BOOKWORLD (17.98) 

IN FLAMES 
A SENSE OF PURPOSE IF MUSIC EK. FOR. 4498 /KOCH (17.98) ; +,; 

TOKYO POLICE CLUB 
ELEPHANT SHELL SADDLE CREEK 116' (13.98) 

BIZZY BONE 
A SONG FOR YOU AFTER PLATINUM 7935 (15.98) 

PUSCIFER 
V IS FOR VIAGRA: THE REMIXES PUSCIFER 9 (14.98) 

VARIOUS ARTISTS 
v0N10GE COORBY THE GOLDEN AGE Of COWRY MUSIC SOWING CUSTOM mow GOMM D865, Et V ARRICKS 1I898í 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 (17.98 CD /DVD) 

DARK LOTUS 
THE OPAQUE BROTHERHOOD PSYCHOPATHIC 4603 (12.98) 

INGRID MICHAELSON 
GIRLS AND BOYS CABIN 24 03 /ORIGINAL SIGNAL (11.98) 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.98) 

DANE COOK 
ROUGH AROUND 111E EDGES : LIVE R10M MADISON SQUARE GARDEN COMEDY CENTRAL 0051 0698 C/UVI tip 

MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SOUMM (JESSOPAMLBERG) 

CALLED TO SERVE MORMON TABERNACLE CHOIR 5004111 (16 98) 

CUT /// COPY 
IN GHOST COLOURS MODULAR 050 (10.981 

VARIOUS ARTISTS 
ULTRA.DANCE 09 ULTRA 1636 (18.98) 

PILLAR 
FOR THE LOVE OF THE GAME ESSENTIAL 10869 (13.98) 

ALL TIME LOW 
SO WRONG, ITS RIGHT HOPELESS 693 (13.98) 

MJG 
MJG : PIMP TIGHT REAL TALK 48 117.98) 

RED 
END OF SILENCE ESSENTIAL 10807 (12.98) if 
THE SWORD 

Of THE EARTH KEMAD0 071' (12.98) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles Ihat are seta , a(epe0xle1,1 
distribution, including those that are fulfilled via major branch distributors. TOP DIGITAL: Release 
sold as ,, comp401e hndle through digital download services. WORLD: See charts legend for rules 

BILLBOARD.BIZ CHART: A weekly spotlight on one of the charts that are updated 
luding ones that are exclusive to Billboard's websites, 2008. Nielsen 

,Token SoundScan, Inc All rights reserved 

104 Go to www.billboard.biz for complete chart data 
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ARTIST 
TITLE IMPRINT8NUMAER'DISTRIBUTING LABEL 

SALES DATA 
COMPILED BY 

I11Ctiel1 

Sound5can 

2 

3 

4 

s' ARTIST 
53 

fp 
IMPRINT / DISTRIBUTING LABEL 

Title S= 
m¢ 

NEW 

NEW 

5 2 

6 I 2 

7 

8 

10 

11 

12 

13 

14 

El MADONNA 
WARNES ) 

,; 

THE ROOTS 

PORTISHEAD 

Hard Candy 

Rising Down 

Third 

AUGUSTANA Can't Love Can't Hurt 
ONY MUSIC 

LEONA LEWIS Spirit 
SYCO /J /RMG 

FLIGHT OF THE CONCHORDS Flight Of The Conchords (Soundtrack) 
J0 POP 

15 I 

SOUNDTRACK Juno 
FOX/RHINO /AG 

MUDCRUTCH Mudcrutch 
REPRISE /WARNER BROS. 

MARIAN CAREY E =MC2 
ISLAND /IDJMG 

DEF LEPPARD Songs From The Sparkle Lounge 
BLUDGEON RIFFOLA/ISLAND /UME 

FOREVER THE SICKEST KIDS Underdog Alma Mater 
UNIVERSAL /UMBG 

NATASHA BEDINGFIELD Pocketful Of Sunshine 
PHI:INOUE E 

r. ONY MUSIC 

SANTOGOLD Santogold 
LIZARD KINO 70034 DOWNTOWN 

LYFE JENNINGS Lyfe Change 
COLUMBIA /SONY MUSIC 

THE WEEPIES Hideaway 
',ETTWERK 

6 

7 

21 

3 

17 

13 

8 

2 

5 

45 

24 

74 

4 

131 

2 2 66 

3 4 32 

4 3 10 

5 5 45 

6 6 5 

8 

14 6 

8 62 

10 28 

12 29 

11 11 73 

12 7 15 

13 13 37 

1 
7WKS 

CELTIC THUNDER 
CELTIC THUNDER. THE SHOW CELTIC THUNDER 001 / DECCA 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110/BLG 

SOUNDTRACK 
THE DARJEELING LIMITED FOX 9240 /ABKCO 

THE HIGH KINGS 
THE HIGH KINGS MANHATTAN 21344/BLG 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

VARIOUS ARTISTS 
IN THE NAME OF LOVE: AFRICA CELEBRATES U2 SHOUT: FACTORY 10608/SONY BMG 

CHAMBAO 
CON OTRO AIRE SONY OMG NORTE 720220 

THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

MICHELLE AMATO /ROSALIND MCALLISTER /SARAH MOORE 
CELTIC LADIES: COLLECTOR'S EDITION MADACY 53173 

MANU CHAO 
LA RADIOLINA BECAUSE 68496' /NACIONAL 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROAD NERVE 0079201/1 

DENGUE FEVER 
VENUS ON EARTH M80 101" 

VARIOUS ARTISTS 
IRISH TENORS MADACY SPECIAL PRODUCTS 52839 /MADACY 

JAKE SHIMABUKURO 
MY LIFE HITCHHIKE 767633 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: AFRICAN PARTY PUTUMAYO 276 

TITLE 
ARTIST 

.l SEXY CAN I 

RAY J 8 YUNG BERG KNULKOUTiDEJA 34,EPIG:KUCH) 

2 10 3 

3 1 7 

4 2 7 

5 5 3 

6 4 6 

7 8 7 

8 9 5 

9 25 2 

10 7 7 

11 6 7 

12 14 4 

13 12 4 

14 13 3 

15 

CALIFORNICATION 
RED HOT CHILI PEPPERS (WARNER BROS.) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

WITH YOU 
CHAIS BROWN (JIVE /ZOMBA) 

NUMB 
LINKIN PARK (WARNER BROS.) 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE (WARNER BROS .I 

IN THE END 
LINKIN PARK (WARNER BROS.) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE /ZOMBA) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

BRING ME TO LIFE 
EVANESCENCE FEATURING PAUL MCCOY (WIND -UP) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVEIZOMBA) 

SHINE ON 
THE KOOKS (ASTRALWERKS /CAPITOL) 

Data for week of MAY 17, 2008 
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Aliens & Rainbows. 

You're Awful, I Love You 

Everywhere At Once. 
Marcus 

Dirt Farmer 111 

Dressed Up As Life 11 

Antidotes II 

NEW 

NEW 

NEW 

NEW 

NEW 

ARTIST 
q TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

PORTISHEAD 
THIRD GO! DISCS'MERCURY 011141'/IDJMG 

MADONNA 
HARD CANDY WARNER BROS. 421372 

THE ROOTS 
RISING DOWN DEF JAM 011138/IDJMG 

MUDCRUTCH 
MUDCRUTCH REPRISE 455868 /WARNER BROS 

TESTAMENT 
FORMATION OF DAMNATION NUCLEAR BLAST 20)5 

FLIGHT OF THE CONCHORDS 
FLIGHT OF THE CONCHORDS (SOUNDTRACK) HBO 715. SUB POP 

STEVE WINWOOD 
NINE LIVES WINCRAFT /COLUMBIA 22250. SONY MUSIC 

2 
ATMOSPHERE 
WHEN LIFE GIVES YOU LEMONS, YOU PAINT THAT Siff GOLD REM4ESAYERS ENTERTSm/NT 0036418 + 

5 6 

13 a 

4 5 

LYFE JENNINGS 
LYFE CHANGE COLUMBIA 07966 /SONY MUSIC 

THE RACONTEURS 
CONSOLERS OF THE LONELY THIRD MAN 456060' /WARNER BROS. 

MARIAH CAREY 
E =MC2 ISLAND 010272'/I0JMG 

THE BLACK KEYS 
ATTACK A RELEASE NONESUCH 292476'1/WARNER BROS. 

MINDLESS SELF INDULGENCE 
IF UCR 099 /THE END O+ 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034 DOWNTOWN 

DEF LEPPARD 
SONGS FROM THE SPARKLE LOUNGE BLUDGEON RIFFOLA,ISLAND 011004 AME 

SALES DATA 
COMPILED BY 

t11CIsc11 

Sound Scan 3 MAY 

ITOP 
1-11_Al SI_1_KI_RS 

o HOT SHOT 
DEBUT 

NMI 

ARTIST 
LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

THE CAB 
DECAYDANCE 442364 /FUELED BY KAMEN (13 -981 

9TH WONDER & BUCKSHOT 
DUCK DOWN 2070 (16.98) 

MGMT 
COLUMBIA 19512'/SONY MUSIC (11 98) 

IMINESKIDDCO 

SAVING 
06053 /VIRGABEL IN (12.98) 

o 
8 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

W. 
21 

22 

23 

8 24 
GREATEST METRO STATION 
GAINER RED INK 10521 (12.98) 

5 10 
TEDDY BRENT 

H 
KASS 21347 (12.98) 

QJAMIE LIDELL 
WARP 160 (15.98) 

WE THE KINGS 
7 23- 

S -CURVE 52001 (8.98) 

FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

12 5: FLOBOTS 
FLOBOTS /UNIVERSAL REPUBLIC 15179/UMRG (13.98) 

TOKYO POLICE CLUB 
,ADDLE CREEK 116' (13.98) 

9 

1 2 

2 2 

Title 

Whisper War 

Formula 

Oracular Spectacular. 

Saving Abel 

Metro Station 

Fashionable 

Jim 

We The Kings 

The Way Of The Fist II 
Fight With Tools 

Elephant Shell 

ELBOW 
FICTION /GEFFEN 011063,IGA (9 98) 

4 TIFFANY EVANS 
COLUMBIA 91004 /SONY MUSIC (12 98) 

15 71 
DRAGONFORCE 
ANCTUARY 618034 /ROADRUNNER (17 96) A 

CUT /// COPY 
MODULAR 050 (10.98) 

13 4 

10 3 

16 5 

14 4 

20 t 

NEW 

17 3 

18 12 

22 6 

19 3 

NEW 

Seldom Seen Kid 

Tiffany Evans 

Inhuman Rampage 

In Ghost Colours 

M83 
MUTE 9384 (15.98) 

THE SWORD 
k EMADO 071' (12.98) 

Saturdays =Youth 

Gods Of The Earth 

JASON NEVINS 
THRIVEDANCE 90782 /THRIVE (18.98) 

GRUPO NUEVA VIDA 
MULTIMUSIC 11533 (6.98) 

BORIS 
SOUTHERN LORD 92 (13.98) 

ThriveMix Presents: Dance Anthems 2 

Mejores Cantos Religiosos 

Smile 

JAMES MCMURTRY 
LIGHTNING ROD 9502 (16.98) 

Just Us Kids 

LOS CUATES DE SINALOA 
SONY BMG NORTE 22541 (12 98) 

LA FACTORIA 
UNIVERSAL LATINO 008062 (12.98) 

Puros Exitos Chacas 

Nueva Metas 

HILARY MCRAE 
STONE ROAD 30517 /HEAR (11.98) 

BABY D 
BIG OOMP 5065 /KOCH (17.98) 

Through These Walls 

A Town Secret Weapon 

It's all in 

the family on 

Heatseekers: 

The (ab is on 

tour with the 

band at No. 8, 

and it recently 

wrapped a 

trek with the 

act at No. 5. 

At No. 2, 9th 

Wonder's and 

Buckshot's 

second full 

collaboration 

starts with 

5,000.0n Top 

R88 /Hip -Hop 

Albums, it 

bows at No. 46. 

Tipped on this 

page two 

months ago 

( "New on the 

(harts," March 

22), the British 

singer's former 

U.K. No.1 

album makes 

its U.S. debut. 

ARTIST 

MJ 
MACHETE 011151 (10 98) 

23 7 
THE KILLS 
DOMINO 164' (13.98) 

®RUN KID RUN 
TOOTH & NAIL 11418 )13.98) 

31 14 
AIRBOURNE 
ROADRUNNER 617963 113 98) 

MI Sentimiento 

Midnight Boom 

Love At The Core 

Runnin' Wild 

30 28 5 
FERRAS 
CAPITOL 68706 (12.98) 

31 34 10 

32 11 2 

he 38 9 

10, 50 6 

35 27 7 

36 

.37 

38 39 11 

39 24 4 

40 

29 

6 

11 

40 43 7 

41 25 5 

III 
30 

26" NICK SWARDSON 
COMEDY CENTRAL 0056 (15.98 CD, DVD) 

® 4 

LUDO 
REDBIRD /ISLAND 009497/IDJMG (9.98) 

LYRICS BORN 
ANTI. 86804' /EPITAPH (16.98) 

MARCUS MILLER 
3 DEUCES /CONCORD JAll 30264 CONCORD (18.98) 

NEEDTOBREATHE 
ATLANTIC 236924/AG (13.98) 

The Heat 

CRYSTAL CASTLES 
.IES 200962 /LAST GANG (13.98) 

Crystal Castles 

FIREFLIGHT 
FLICKER 10866 (13.98) 

Unbreakable 

JO JO JORGE FALCON 
TITANIO 1031 (5.98) 

Los Mejores 99 Chistes Vol. 1 

BON IVER 
IAGJAGUWAR 115' (14.98) 

For Emma, Forever Ago 

TAPES 'N TAPES 
A. {8 BEGGARS GROUP (14.98) 

Walk It Off 

DEVOTCHKA 
ANTI. 86949' /EPITAPH (16.98) 

SUN KIL MOON 
CALDO VERDE 006 (15.98) 

A Mad & Faithful Telling II 
April 

NEWTON FAULKNER 
PEER- SOUTHERWBRIGHTSIDE /AWARE /COLUMBIA 22312/SONY MUSIC (12 98) 

Hand Built By Robots . 
RE-ENTRY 

OMNI 

LEVON HELM 
DIRT FARMER 79844 /VANGUARD (16.98) 

Party 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

JUSTICE 
ED BANGER /BECAUSE 224892; VICE 113.98) 

MAN MAN 
ANTI- 86942' /EPITAPH (15.98) 

SONDRE LERCHE 
VIRGIN 08679 (18.98) 

Cross II 
t;z 

Rabbit Habits ` 

Dan In Real Life (Soundtrack) II 
WALLS OF JERICHO 
TRUSTKILL 113 (5.98) 

Redemptioin (EP) 

FOALS 
TRANSGRESSIVE 775/SUB POP (13.98) 

BREAKING & ENTERING 

Third time's a charm for London -born soul singer Jamie Udell, 
whose third album, "Jim," earns him his first Billboard chart ink 

at No. 7 on Top Heatseekers. Visit bill - 
board.com /breaking to learn about the 
artist who appeals to dance fans as 

much as old- school Motown lovers. 

Go to billboard.com /breaking to 
.COM discover developing artists making 

their inaugural chart runs each week. 

REGIONAL lil_AI'SI_I_KI_R #Is 

Whisper War 
The Cab 

Saving Abel 
Saving Abel 

Whisper War 
The Cab 

MID ATLANTIC 

Oracular Spectacular 
MGMT 

Saving Abel 
Saving Abel 

SOUTH CENTRAL 

Fashionable 
Teddy Brent 

EAST NORTH CENTRAL 

PROGRESS REPORT 

NEEDTOBREATHE, "The Heat" 
The album notches its fifth consecutive sales gain and best 

week since September as it rises 50 -34 on Top Heatseekers 
with a 34% increase. The set's "More Time" is making inroads 
on the Triple A chart in sister publication Radio & Records. 

Data for week of MAY 17, 2008 For chart reprints call 646.654,4633 

HEATSEEKERS: The best -selling albums 
by new and developing acts, defined as 
those Who have never appeared in the top 
100 of The Billboard 200 or the top 10 of 
Top Country Albums. Top R8B /Hip -Hop 
Albums. Top Christen Albums, Top Gospel 
Albums or Top Latin Albums. If a 
Heatseekers title reaches that level. it and 
the act's subsequent albums are 
immediately Ineligible to appear on the 
Heatseekers chart TASTEMAKERS: 
Tastemakers ranks the best selling albums 
in an influential subset panel of more than 
350 stores from independent retailer 
coalitions and smaller regional chains. See 
Chart Legend for rules and explanations. 
r 2008, Nielsen Business Media, Inc and 
Nielsen SoundScan, Inc. All rights reserved 

OUTH ATLANTIC 
Teddy Brent 
Fashionable 

MJ 
M Sentimiento 

9th Wonder & Buckshot 
Formula 

Baby D 
A Town Secret Weapon 

The Cab 
Whisper War 

ITiffany Evans 
Tiffany Evans 

ISaving Abel 
Saving Abel 

Metro Station 
Metro Station 

Tommy Torres 
Tarde O Temprano 

The Waifs 
Sundirtwater 

The Cab 
Whisper War 

9th Wonder & Buckshot 
Formula 

MGMT 
Oracular Spectacular 

IMetro Station 
Metro Station 

WE the Kings 
We The Kings 

Jamie Lídell 
Jim 

Flobots 
Fight With Tools 

Boris 
Smile 

Tokyo Police Club 
Elephant Shell 

Fear Nuttin Band 
Yardcore 

Go to www.billboard.biz for complete chart data 105 
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SINGLES & TRAcKs 
20c 8 SONG INDEX MAY 

Chart Codes, CS Hol Country Songs). H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE leupiisher - L'ensing Org.) Sheet music Dlst., Chart, Position. 

16 @ WAR (Songs 01 Peer. ASCAP /March 9th Pub!ish- 
ng ASCAP /208/ Music Publishing, ASCAPANB Musir. 
ASCAP` WBM RBH52 

4 MINUTES ()Nebo Girl Publishing. ASCAPWB Mus_ 
ASC.APNirgginia Beach, ASCAP /Dan)ahands Musik. 
SESAC/W.B.M. Music. SESAGTennman Tunes. 
ASCAP'Unuersal Music - ZTunes. ASCAP), HLWBM. 
Hi GO 6. POPS 

A 
AHORA ENTEND) 

Discos A De C V./Sony/ATV Di. ASCAP) 

AHORA ES it A Musics. ASCAP) LT 5 

ALL AMERICAN GIRL (Carne -Okie Music BMI/Laird 
ap'Universal Music - MGB Songs, 

F .ïiJi 1 , ve To Be Music. ASCAPEMI April 
ASCAP Songs DI Combustion Musc ASCAPMusic Of 
Windswept ASCAP). HLANBM, H100 GO POP 76 

AU. AROUND ME (Universal Musc - Z Songs. BM6KeI- 
ton Chase Publishing BMVC L Culpepper 
MusicBMI /Yossanan Musc BMVCoked Up Werewolf 
Music. BMVVu!ture Rock, BMI), HL. H100 47. POP 24 

ALL I EVER WANTED (Universal Music - MG8 Songs 
ASCAP /Dirty Water Dog Musc. ASCAP/Universal Music 
Corporation ASCAP/Lanark Village Tunes ASCAP, Crdi 
non Music Corpporation. ASCAPIJasz Your Au Tunes. 
ASCAP) HLWBM CS 44 

ALL SUMMER LONG (RJR Publishing, BMI/Ga)e 
BMI Warner Tamerlane Publishing. BMWniversal Music 
Corporation ASCAP EMI Fun Keel Music ASCAPSongs 

J , r r °,1i.iode. BMI/Le,adsheel (and 
T - Z:son BMI) HLWBM.CS59 

AMANTES ESCONDIDOS 8 N ASCAP) LT 17 
AMERICAN BOY is PA, Cher Fsr 

FbH 62 
AMIGA POR FAVOR Not Listed) LT 33 
AMNESIA -i Syndrome SESAC/TashirePublish- 

iihlish ;n9. ASCAP) RBH 88 
AMOR DESPERDICIADO (Not Listed) LT 43 
AMOR MORTAL Music And Whisky. ASCAP) LT 45 
TE AMO Ci , ..ASCAP) LT 22 
ANOTHER TRY )EMI April ASCAPSea Gale Music . 

r'AP'Un versal Music Corporation. ASCAP/Songs 01 

ASCAP), HL CS 18 
THE ANTHEM TEMI Blackwood. BMVEMI Denmark, 

10r es Musicales MVO/EMI Columbia. ro Musical ASCAPEMI April ASCAP 
Publishmq_ BMI /Universal Music - Careers. 

100 87 POP 48 
APOLOGIZE ri -:-h i r inig' art- 

BACK WHEN I KNEW IT ALL 

ASLA) New Sea (,arle AS:, 
'.Music. ASCAP). HL CS 11. H1Ó0 

BEAT GOES ON (The Waters Of Nazareth, BMI 1 ' da:. 
,vnid 6% /Nebo Girl Publishing. ASCAPWB 
ASCAPPIease Gimme My Publishing, BMI). HLM1Et: 
POP 07 

BEAT IT ',' -* Rf:"' WBM H100 95. POP 63 
BEST MISTAKE I EVER MADE (Kevin Fowler Music, 

'CAP) CS 52 
BETTER AS A MEMORY Gravi ron. SESAC/Carnival 

Set, Midwest Midnight, BMVCarm r,: 

Lr-CS9 H10056 
BETTER IN TIME ionathan Rotem Music. 

T - los BMI /God's Cryin 
Tunes ASCAP 1. HL POP 90 

BLEEDING LOVE 'Ste Live. ASCAP/Koobaitt Music 
Peaks Music. ASCAP/Jambi- 

. 'i.. 'H1001. POP1,RBH82 
THE BOSS i as Lit At Once BMVFrrst N' Gold 

BM, Jonathan Rotem Music, BMVSouthside Independent 
Music, BMVNappypoub Music. BMVUniversal Music - Z 

Songs. BMVSony'ATV Songs, BMI). HLWBM, H100 22, 
"7P 8 RBH6 

BOYFRIEND/GIRLFRIEND (Power Pen Publishing. 
7,0, Jere Song Music, ASCAP/Marvelous J ,ASCAP) 

7 POP 45 
BREAK THE ICE (W B M Music, SESAC/Danjahandz 

ESAC/Millennium Kid Music Publishing. 
SLAP'. riversal Music Corporation ASCAP/Kenokey 

Music .ASCAP/Yastina Music. ASCAP/David M Ehrlich. 
ASCApI, HLWBM. H100 45 POP 21 

BUBBLY (Coconurie Music BMVDancing Squirrel, 
' 2CAP /INAFI Music. ASCAP/Sony/AN- runes, ASCAP), 

WBM H10041 
BUST IT BABY 

1 
2 PART 

Sony/ATV 
Rist N' Gold, BMI /Jonathan ( 

.il Songs. BMI Super Sa yin n 

. al Music -Z Songs, BMVEMI 
4,s' i r me Tunes, ASCAP /Black Ice, BMI), 

0701 19, POP 42 RBH 7 

BUZZIN' (Not Listed) POP 88 
BYE BYE (Rye Songs. BMI /Songs Of Universal. EMI/Uni- 
versal Music - Z Tunes. ASCAPBonyATV Tunes, 
ASCAP /EMI April ASCAP'Naked Under Me Clothes 

AP!- tier II 1SC ?HiJ:PM 

CADA 08E. 

C 
CALABRIA200'8 rA E,' Sie.- 

I 11 POP LA 
CASH FLOW Doling Hill Music, BMI/Sony/ATV Tunes. 

1 sj.7IS Li tOnCU PMI °,,.IN'by! RMi 

CHECK YES JULIET (RUN BABY RUN) 

':Ú9`/ 
rkwoe - 

CHING -A -LING r 
^ C c.,u ASCAPEMI: 

- ,¡tons Land Music Publishing. ASCAP twlar- 

others Publishing, ASCAPBoosssiti Publishing. 
HL RBH 58 

CLOSER 'U: versa! Music - Z Tunes ASCAP)Sogy AN 
- PEMI Appril. ASCAP,'Stelar Songs, ASCAP. 

- 
1 0 0 ' . P0= 64. RBH 41 

COMO EN LOS BUENOS TIEMPOS Warner - Tamerlane 
i iianrsal. BMA LT 50 

COMO Y0 
CONTE() REGRESIVO .e Beat Music. ASCAP) LT 12 
COUNTRY MAN :out BMVMurrahMusicCor - 

-'SCAP /Songtighter Music 

CRANK DAT YANK - 'iexander The Greal Music. 
- .IT ASCAP RBH 99 

CRAZY DAYS dieu Curb Music BMI /Sweel Hysteria 
-'AI'CurbSongs ASCARJacobsong 

= Fortune Favors The R. Ti ASCAP /Adam Gregory, 
' /tlj WBM CS 53 

CRYING TOUT FORME 
(M, 

Tomorrow. 
Sonos Of Universal. P', (roe And B n(-hi 

54 RMIÆMI Blackwoon u' 

CUSTOMER Universal Mir 
,d ASCAP /Universal Mi. it 

ASCAP/Nwrac Tyke ASCAP/Fresh (Taint Music. 
ASCAP HC 1030 Publishing ASCAPTeiragrammalon 

'SC A, .1 Poor, xir r r, 

DAMAGED ( D - 

_:. AI 3 IA., p. 
Muk c BMI ZXS Ric listing. r MI Tr g brx11. EMI pit, 
ASCAPEMI Blackwood EMI/Janice Combs Publishing 

J 7'.frn [RibT niu :.,1P "í k,1rsic 

DE QUE ME PRESUMES r 

DEY KNOW 

106 Go to www.billboard. 

SESACEklegtic. SESACÆMI April ASCAP), HL. H100 
6c,rPH74 

EL DIA DE TU SUERTE (HOY) (Eagle Powers Music 

DIAMOND GIRL 'n'ufSelecilon Publishing. ASCAP 
CAPASPEN Songs, ASCAP) RBH 78 

DID YOU WRONG (Not Listed) RBH 86 
EL DIFICIL IL "+', LT 42 
DONDE ESTAR CORAZON Enrique Iglesias Mr 

,u J hie Acuarela Sri 

DONDE ÉSTAN ESOS AMIGOS Not Listed) LT 2/ 
DUNK .. 14.'1 CroomstacularMusir. 

DON'T STOP THE MUSIC ' ,<r _r'.:, 

DON'T THINK I DONT THINK ABOUT IT ,Laja Pit 

DO YOU BELIEVE ME NOW - 

OREAMS COLLIDE ;Coconahe Music. BMI) H100 Al 

DROP & GIMME 50 (Mike Jones. BMIVHCD Develop- 
^ BM6Croomstacular Music, BMI /An What Musc 

i'.1, BMV2 Boys And A Girl 
BMI/Cou;Park Music. BMVEMI Blackwood. OMVBeck- 
vard Publishing BMI /Kemani Music BMI /10th Ward 
Poor, A ",iil'R t A a 41oó ! i 

DUNN. DUNN r, r .i. r- 

E 
ELEVATOR 

Publ,i niq 4,Ar .s 'y F r; 
ASCAP(. HLWBM. H100 43. POP 32; RBH 89 

ENRÉDAME rFrrray Music SESAC) LT 31 

ERES E SESAC) LT 35 
ESTOS CELOS rr ila Musical. BMA 13 
EVERY DAY BMVBPJ BM/My Own 

'I iibe BMVProvident Financial Milan- 

- `d. CS 7. H10051 
EVERY OTHER WEEKEND (WR Mu i. ,SCAT I Jin;m 

F 
FAKE IT 

FALL FOR YOU 
FALSETTO 

FEEDBACK -erne Jerkin., Productions BMI: EMI BIack 
-a, BMlibernst mile 11. BMI/International Music Pub- 

' BM:Tailored 4U Music. BMI,4aShawn Daniels 
rduclions ASCAP/EMI April. ASCAP HL. RBH 96 

FEELS LIKE TONIGHT ( Maratone AB, SHIM /Kobalt Music 
rung ASCAP,/Kasz Money Publishingg,, ASCAPN2 

t 'u irking Limited PRS/Sony,ANSOngs, BMA. 
'" '.5 POP 33 

FINER THINGS (Fels Fresh Music ASCAP Please 
Gimme My Publishing BMI/EMI Blackwood BMVSIani- 
ah Cymone Music, ASCAP/EMI April ASCAP;J Brasco. 
SCTP'I Ins isal Music - Z Songs BMVPen In The 

Cr 
i i'- h -d ASCAP) HL/WBM. ROH 80 

FLASHING LIGHTS ,Please Gimme My Publishing.. 
11 31a ^d BMIÆ Hudson Music BMIMIaro- 

t Ta u:r61n ïisfimg. BMI). HL/WBM POP 94 
FLOR DE LAS FLORES (Not Listed) LT 39 
FOOLISH (Ouandadous A. Jordan Publishing Designee 

BMI/To Quality. BMI) RBH 45 
g g 

FOREVER (Songs 0l Universal. BMVCulture Beyond or 

Experience Publishing, BMVUniversal Music C orpop 
Imo 

ASCA 

Allen Designee ASCAP ' rr'' 
Publishing SESAC). 

- 

HLWBM, F110 v - ir 

GET BUCK IN HERE Fels Fresh Music ASCAP /Notting 
Dale Songs ASCAP'AnDya Nicole Publishing BMI, Jan- 
ice Combs Publishing BMVEMI Blackwood BMI,Byelall 
Music, ASCAPSony /ATV Harmony ASCAP%Ludacris 
Worldwide Publishing, ASCAPSongs 01 M BMI), 
HLWBM. POP 98 

GET UKE ME (Crump Tight Publishiny ASCAP'Culture 
Beyond Or Experience Publishing BMVUniversal Music 
Careers BMI). HL/WBM. RBH 57 

GET SILLY (Bionic Bev esignee. BMUCroom- 
stacular Music. BMVJ Dumas Publishing Designee 
BM B Mogul Publishing MI Backyard Publishing, rig, 
BMVEMI Blackwood BMVCOÍIr Park Music. BM) 
0'.00 75. POP 93 RBH 25 

GIRLS AROUND THE WORLD (Not Listed( RBH 64 
GIVE IT 2 ME Waers Of Nazareth. BMVEMI Black- 

_ r Publishing, ASCAP/WB Music. 
1111 57 POP 41 

GOOD FRIEND AND A GLASS OF WINE (Curb Songs. 
..APGreyy Ink Music. 

ASPAr 1u Administration .ASCAPIMusicOf 
combustion BMVBIess The Bikini Music. BMVSongs Of 
Windswept Pacific. BMI). WBM CS 39 

GOOD TIME !EMI April. ASCAPÌDr- Angels Music. 
- GS1 

GO ON GIRL ,Super Sawn Publishing. BMI /Universal 
onggs. EMI/Sony/ATV Tunes ASCAPEMI 

April ASCAPStelar Songs, ASCAPEMI Blackwood, 
BMI) HLWBM RBH 38 

GOTAS DE AGUA DULCE (Peermusic III. BMVSongs 01 

Camaleon BMI) LT 4 
GOT ME GOING (Marshy Music, BMV'Janice Combs Pub- 

lishing. BMVEMI Blackwood. BMVJustin Combs Pub- 
lishingg ASCAPEMI April OSCAR W B M. Music. 
SESAC`Aion Clarke Publishing. SESAC /December First 
Publishing G SF7 °C Sc 'n The Key Of 8 Flat. 

SESAC/Noc 'r-7 Music 
ASCAP/SLa s Al Universal. 
BMI HL t 

GRIPPIN' Jeans o oror r 1.34 -'11 Hitco Music. 
BMI /Just Cut Da Check ASCAP Ludacris Worldwide 
Rlhl shing- ASCAP/EMI April ASCAP. HL. RBH 40 

GUNPOWDER & LEAD 7, r. ',e BMVNashvib,_ 
vaj Music Grout. .i. 1 0100100 

H 
HAIR BRAIDER 11 r' ly 

HANDLEBARS r _. 

HASTA EL DIA DE HOY -.r no Aguirre, BMUFàcific 

HEAVEN SENT a e Jvuié ü ASCAP /Universal Music - 

MGB Songs ASCAP /1 Vibe Publishing_ ASCAP'bexPro- 
CtRm!ishir; 1SCAP) HI. PM 087. RBH 18 
HATER ;dishing. 

,acho 

HIS KIND OF MONEY IMY KIND OF LOVE) Eric 
CI ATV Acug Ro 

HOLLER BACK (EMT Blackwood. bM(Geoerey Stokes 
Nielson Publishing. BM/Warner-Tamerlane Publishing. 

JiI T ds tin BMI) HLWBM. CS 29 
HOLLYWOOD S NOT AMERICA (Crown And Scepter 

',sal Music - Careers BMI/Lauren 
y 3.orrgo. 6%11 Gary lark- RTblishing Designee, 

MVU h ;ersal Music -MGB Songs, ASCAP /Graham 
Edwards Songs ASCAPScoD Spook Songs. BMA, 
HLWBM. Hí0062, POP 40 

HOME 1l'm The Lasl Man Slanging, SOCANMIarner Chap - 
ppell, SUGAR/than Zahn Music, OMV'SonylAN Songs. 
BMVAlmosl October Songs BMVSongs Of Universal, 
EMIL HLWBM. CS 12.141010 66 

HOMECOMING (Please Gimme My Publishing. BMVEMI 

biz for complete chart data 

Blackwood- BMI /Universal Music - MGB Songs, 
ASCAP/Wet Ink Red Music ASCAP), HARM, POP 96 

HONEY (Divine Rmp Publishing. ASCAPTribes Of Kedar. 
ASCAPDniversal Music - MG8 Songs. ASCAP,It's A 
Won 9^' ̂ +ul W a M.. BMI VIF Fourth World Music. 

HOW YOU LIVE,TARN UP THE MUSIC) (Lola Max 
. F "t r. ASCAP CS 54 

HURT AGAIN J J range ASCAP /Universal Music 
Corporation. ASCAP Dirty Ore Music ASCAP L I Vida 
Mi ASC4PBni Siedue hmr{ ASSAI 'Et! 
r vil . -1 s. f.1 1 k" 71 V 

I CAN SLEEP WHEN I'M READ .ersal Music - 

Ga eere cl,11 More Than Rhymes t,rusic. BMIMOpe -N- 
Cal BMI'SexyTractor Music, BMVCaI IV Entertainment. 
RMVI I riversai Music Corporation. ASCAP /Memphers- 
I ( . A.- 

0 IF YOU MINT LOVE ME Á9V Cross Keyys. 

it 1091 
-1 e 

: 

A 

Pub ü sh Mblhr s ls :. llnroe 0 So ngs. 

I GOTTA THANG FOR YOU ,Diamond Princess Music, 
BMI Slick Salt Music BMV2 The Point Music Publishing. 
BMI/She Wrote R. OSCAR) ROH 59 

I KISSED A GIRL (When I m Rich You II Be My Bitch, 
ASCAPANB Music ASCAP/Kasz Money Publishing. 
ASCAP / Maratone AB STIMsKobalt Music Publishing 
ASCAP /EMI Music Publishing UK. SESACÆMI, ASCApI 

WBM. POP 73 
I KNOW (Carter Boys Publishing ASCAP/The Waters C' 

r, HMI EM R ackwooR Rhth HI- ROH 56 
I LIKE THE WAY SHE DO IT Music 

' SCA P Nayo 
caPMloumFwl 

Ma w'uuT.. BML Family Bizness 
HL RBH 04 

I Ad.. _F, BCAFIg 
ASSCAP/Caa rol 

I'LL WALK 

I LUV YOUR GIRL , ..hmg, ASCAP/WB 
"hr' .0 ,P March 9th Pub - 

^ WBM.H100 b. ROH 22 
I'M ABOUT TO COME ALIVE (EMI April. ASCAP /Chies 

. ; ASCAP /House 01 Fame. ASCAP). HL. CS 

I'M CHEATIN' i Dwele Music, ASCAP /916, BMIMiissing 
n :''ciste BMIBBMP Productions - BMI) RBH 92 

I DONE (Dreambound Writers Group, BMVUniversal 
Music Corporation. ASCAP/Lanark Village Tunes. 

APB HLNBM,CS40 
I MISS YOU 'Trill Productions. ASCAPWB Music, 

r-I Richie Publishing. ASCAP/Brenda Richie, 
,. -r 6rcckman ASCAP /Lyrics Anderson Publishing 

Designee ASCAP/Philip Lawrence. ASCAP /Music 
Famananem ASCAP) RBH 69 

I'M ONLY ME WHEN PM WITH YOU /Sony/ATV Tree. 

BMI Ta for Swift Music, BMVTen Ten Tunes 
ASCAFYOrrall Fixation, ASCAP /Universal- PolyGram lies 
national, ASCAP /Green Wagon Music, ASCAP). 
HLWBM POP 83 

rra STILL A GUY (EMI April. ASCAP/Didn't Have To Be 

Music. ASCAPNew Sea Gayle. ASCAPEMI Blackwood 
BMVNew Songs Of Sea Gayle HMVNoah's Little Boar. 
BMI, HL CS 5:H1W40.POPO4 

PM YOURS (Goo Eyed, ASCAP) H100 73- POP 59 
IN COLOR (EMI Blackwood BMIBggGassed Hitties, 
BMI/New Songs 01 Sea Gayle. BMUNOah's Little Boat, 

BMI /Eldorotto Music Publishing. BMI lucky Thumb 
BMI CS 43 

INDEPENDENT (Trill Productions ASCAP/WB Music. 
ASCAP) WBM H100 39 POP 35. RBH 35 

IN LOVE WITH A GIRL (G DeGraw Music, BMVWanler- 
Tamerlane Publishing. BMI( WBM, H100 34, POP 27 

INOLVIDABLE (Not Listed) LT 34 
INSIDE THE FIRE ",iother Culture. ASCAPWB Music, 

L 'P bÓ89 POP 91 
IN THE MORNING i Toes Music Publishing 
c r: J0r , de Buddies Music. ASCAP) REH 

60 
INVISIBLY SHAKEN (Mike Curb Music, EMI/Silver Chol- 

la Music, BMI) WBM, CS 46 
I REMEMBER (She Wrote It. ASCAP/Universal Music - 

MGB Songs. ASCAPiCarraygee Music Publishing, 
ASCAP/Universal Tunes, SESAC /Cardraygee. SESAC i. 
WBM. RBH 9 

I SAW GOD TODAY (Big Red Toe EMI/Extremely oud. 
BMI/13g Loud Bucks. BMVSte1 Wheels. BMVBilind 
Mule, BM)) CS 2 0100 44 

I STILL MISS YOU (EMI April Romeo Cowbo, 
Misr ASCAPANirnerTamerS i 

nq BMVCon 
. +1Made Fr :(MI This IS 

IT AIN'T ÑO CRIME ' -'AN 
- P'MIi Mer. 

ITS NOT MY TIME M1,'E;catawpa 
Songs BMO. HL WI - - 31 

I'VE CHANGED D (Div '- uAP WB Music. 
ASCAP/Dynamite Soc =P Sony /AN Songs. 
BMVA(mo Music ASCAP aasane Drama Music, 
ASCAP She Wrote It ASCAP/Universal Music - MGB 

rnr S d ,turc/ Publishing, I Ç FLb s rig, BM ). 

I WILL POSSESS YOUR HEART MI Blackwood E 

I uRoui Be'Gi Pass 
lite Sung ,:SLR - nove i; Up Your Son s BMPGIant 

I WONT TELL Joseph CaragIXBASC Peach Global 
Songs. BMIStead On The Grind. ASCAP/Tor My Son 
Publishing. ASCAP'Janice Combs Publishing, BMI/EMI 
PI,cIwnnd BM: "son '4 licol P,hhshwn 

JESUS A GRAVITY I , I IT 

n- Big Ri. Toe brill CC 

JOHNNY & JUNE ( &q HO Makers Music. BMUHainy Gra- 
ham BMI/Amylase Music, ASCAP Tell Texas Tunes III. 'P 

uvright Solutions. ASCOP/SoulJet Music, 

JUST FINE '.'ey J Buge. ASCAP/Universal Music Cor- 
.AP/Songs 011èer. BMVMarch 9th Publish - 

ii gg SCA'P Bubba Gee Music. BMVWB Music, 
ASCOP'2082 Music Publishing. ASCAP). HLWBM, 
RBH 17 

JUST GOT STARTED LOVIN' YOU (Elderono. BMVFee 
songs. ASCAP'Warner Tamerlane Publishing BMI/Moon 
Matra( 8M1/Keith's Wild Bunch. BM ATM CS ' ` +' 00 

POP 74 
JUST MY IMAGINATION (RUNNING AWAY WITH ME) 

0aieó is .N IRB- -. 

K 
KILLA r' Il r' iIf,so. BP,11 DON 

ASCAP Tashire Publishing ASCAP /Son a Pub- 
ASCAP Lip Gloss Publishing, ASCAP'1229 

a 'AP 
Granny Man Publishing, BMVMalik- 

- BMVBasemenl Funk South OSCAR) H100 

KISS KISS 7f 1 'in versa(, BMVCulture Beyond Jr 

: BMI/Universal Music - Z Song, 
- BMI HLWBM. POP 52 

KRISTOFFERSON '1y BM/InventorOf The Wheel . 
'i HMI /Songs Ol Windswept Pacific 

L 
LADERROTA 
LAST NAME 

LAST TIME 

Publishing, BMVWB Music, ASCAP/Songs In The Key Of 
B Flaf. SESAC Noontime South, SESAC:IW B.M Music 
SESACThe Deans List SESAC/December First Publish- 

ing Group, SESAC'Nortir Avenue. ASCAPEMI Black- 
O err h' : . '4' ;wer Wblishiny, ASCAP). 

P" -Itt i 

LAUGHED UNTIL WE CRIED EMI April ASCAP /Didn't 
Iii ', - r s 01 Combustion Music. - Mus¢ Of Wu mot 

V 

t ASCAP'), HL, H100 94 
LA VECINA (V 7 Baildlo ASCAPHUStIeVille 

APSebasha ^ Lb g ASCAP) LT 28 
LEARNING HOW TO BEND o,stal Beach. BMVThird 

Tier Music, B : : ASCAP) CS 26 
LEAVIN' (Holy = SCAPNniversal Music - 

MGB Songs A,i Uc, -.III Songs AMI/Song 01 
Peer. ASCAP/March 9th Publish!? ASCAP /2082 Music 
Publishing ASCAP/WB Music ASCAP). HLWBM. 
H100 10, POP 12 

LET GO (Cisum Niahar Publishlrig, ASCAPOueen Of 
The Planet. ASCAPOncle Buddies Music. ÁSCAPI RBH 
81 

LET M Er LOVE YOU (Mrs. W mp kin s Poodle, AS CAP/Big A P / B g 
Loud Rucks, BMI Unversal Musc MGB Songs. 

Ka14 ASCAP / KObalt Music Pubishinq. 
5 55 

LIFE IN A NORTHERN TOWN (Warner-Tamerlane Pub 
l'tu CS 32 

UFE OF DA PARTY 

,v. 

(M Own Chit Musc BMEM I 

Blackwood BMI B li aholira Publishing. SES A C/ ) 
M iNotting Hil, ASCAP/Faeva Alla. ASCAP). HL 

LIKE ME IBUbba Gee Music BMI Warner- Tamerlane Pub 
RMU2 r lgs, 

Music. 
Designee 

I f >i( BMI /Ced Keys Music. ASCAP). 

LIKE YOU'LL NEVER SEE ME AGAIN Lellow Produc- 
ASCAP /EN11 April ASCAP /Book Of Daniel. 

ASCÄP , HL POP 85: RAH 14 

LITTLE MISS OBSESSIVE !Big A Nikki. ASCAPEMI 
April, ASCAPMIillenn ;uni Kid Music Ptt Ir ing, 
ASCAPNI0 

P 95 

dor Valentine, AMlr(Hurl Berringer- BMA. HL. 
P 

L E TU Mus¢ ASCAP) IT 32 
LOLLIPOP (oq, Publishing. BMl p5ámerTank 

lane Publishing R H u ,CAP P a(6 
Fountain Puhl ri - 

BM(SMI Brad 
ASCAPROyni 
5.ROHf 
OKIN B Y NO Lit RBH 71 LO 0 Listed) R 

LOUIE (Atria Man Music. BMI'Cathead Biscuit Music. 
BMI/YJ Music, BMVEMI Blackwood. BM)Young Joery 
Music Inc BMI), HL RBH 93 

LOVE DONT LIVE HERE (Warner - Tamerlane Publishing. 
BMI/DWHaywood BMVRADIORULLETSPblishing, 
BMLHilladfy Dawn. SESAC/Shaw Enuff. SESAC/Multi- 
sonos SESAC/Universal Tunes. SESAC). HL'WUM. CS 
8 H1Ó055 

LOVE IN THIS CLUB (OR -IV Music, ASCAP/EMI Aprii 
ASCAPSongs 01 Universal, BMI/My Diet Starts Tomor- 
row. BMI/Young Jeery Music Inc.. BMVEMI Blackwood, 
BMVSonyATO Songs, BMI /Baby Keys Music, 
BMI /SonyAN Tunes. ASCAP/1110 Enlertainmer t 
C -° HI ':r H1004, POP 4: ROH3 

LOVE IN THIS CLUB, PART II (EMI April. ASCAP /UR -IV 
l' I1005VROHlt 

LOVE IS A BEAUTIFUL THING (Songs 01 Windswept 
L. r tic 81,1ÚM se's Work, BMVUniversal Music - MGB 
Songs. ASCAPOlmo Music. ASCAP). HLWBM. CS 6 

H100 48 
LOVE IS GONE (Square Rivoli Publishing 

ASCAP/Whistling Angel Music, ASCAP /Rieuter Prod.. 
ASCAP) POP 46 

LOVE IS YOU (EMI Foray Music. SESAC /Cirrisette 
Michele Music. SESAC/Four Kings Production Inc.. 
SESAC /Cherry River. BMI /John Legend Publishing. BMI) 
HL ROB 95 

LOVE 
SONG (Tiny Be POP 9' 

ASCAP /Sony /ATV Tunes. 

LOW (E -Class BMVTOp Duality BMI /Musc, BMI/Univer- 
sal Music -Z Songs. BMVSony /AN Tunes. 
ASCAP,Sonv'ATV Songs. BMI). HLWBM. H100 12. 
POP 14 ,,f148 

WV IF . 1, rkins Productions BMI/EMI Blackwood. 
BMI I "V 11. BMI/International Music Rrhlish;n, 
afro - Mi i' KM' .',aoh it in 'b 

M 
MEENAMORA 

ME MUERO: EMI A,,111. ASJAPI LT 49 
MERCY; EMI PRS'Gniversal- Island, PRS, EMI Blackwood 

HI/WBM H100 Sr : POP 44 
MIDNIGHT SUN ¡¡EMI Blackwood, BMVNew Songs 01 

Sea Gale. EMI/First Wind Music. BMI,'MdJOr Bob. 
ASCAP/No Fences. ASCAP) HLIWBM. CS 38 

A MILLI (Young Mone Publishing. BMI/Warner-Tamer- 
lane Publishing. BM ve a s Music Publishing, 
ASCAP 
RBH 5b 

EMI April. A CAP). H t 00 31. POP 34 

MUSIC FOR LOVE (Sura Music Company ASCAPTnT 
Explosive Publishing, ASCAP/Universal Music Corpora- 
tion, ASCAP /VI Beach Music Publishing, ASCAP), 
HLWBM, RBH 33 

MY LOVE (Universal Music Corporation ASCAP,i)atcal. 
ASCAP/ABlack Productions ASCAP Mck - Beaiç 
ASCAP/Blues Baby ASCAP), HL/WBM n 

NEED U BAD Nappy Ruddy, ASCAP/Universal M 
Tunes, ASCAP /EMI April ASCAP/Cainon's Land M - 

Publishing, ASCAPBorne Again Publishing. ASCAP 1Ìa - 

tion Records. ASCAPANesibury Music- ASCAP) RBH 

100 
NEVER Daniel Farris Publishing Designee. BM, Ear' 

Music Publishing. BMI/Warner-Tamerlane Publish' 
BMI/L rital Genius Wblishmg. BMVWB Music 
ASSCAP/The Prodigal Publishing. ASCAP), WBM. RBH 

NEVER NEVER LAND':Lyle In Publishing 
^F ° t `nos ASCAP). HL. RBH 27 

NEVER T00 LATE ^I April Canada. SOCAW3 Days 
', - ASCAPNoodles For Everyone. 

iHI 

NEVER WOULD HAVE MADE IT Marvin L 

It ii' ; . ;IRBH29 
NEW SOUL ti': SACEMWB Mus (. 

POP 85 
NINE IN THE AFTERNOON (Sweet Chin Music, 

C Et') ' 3CAP HL. H100 68. POP 51 
NO AIR (T And Me ASCAP/Universal Music - MGB 

Songs ASCAP'D mis Hot Songs ASCAPEMI April. 
ASCAP smo P c v.- A P I logs West Songs. 
ASCOu u r - OMIUnderdog 
Eau' -)e Motel Music. 

NO MATTER WHAT c. CWD Puoishing. BMFWarn- 
BMVDan tahandz Muziy. 

SESAC WBM RBH 43 
NO ONE ono ASCAP EMI April. 

ASCAP/D. Harry Productions 
Corporation ASCAP, HL. H100 

NOT A STAIN ON ME " -Town MUSIC. BMI) RBH 94 
NO TE VAYAS ASCAP LT IF 

ONE FOR ALL TIME r. ,r.- Sp ^:1,^ ̂0. 

FI te Tyme Tunes. 
-uni Cunes. BMI /Jibranda Music 

ohs Guys Music, ASCAP,Natur- 
N usic. ASCAR)) -IL RBH 97 

OUR SONG w AN Tree BMI/Taylor Soil Musm. 
... SO F.:'= 26 

PAPER PLANES 

P 

ASCAP /Universal- PolyGram International. ASLA -r 

HRABMPP 1 

PARALYZER (Finger Eleven. SOCAPbNeniield, ASCAE), 
WEM, Ht 00 42 

PARTY PEOPLE (Jackie Frost ASCAP/Universal Musc 
MGB Songs, ASCAPSongs 01 Universal. BMI/My Diet 
Starts Tomorrow. BMVTeam S Dol Publishing, BMVH Ico 
Music, BMI /Songs Ot Windsweppt Pacific. BMI/Head- 
hone Junkie Publishing ASCAPEMI April, ASCAP). 

HL/WBM. H t 00 46 POP 39. RBH 63 
DR PEGAO (Mostly Sad Songs. ASCAP/WB Music. 

ASCAP) LT 11 

PERMIT E Universal- Musica Unica BMI) LT 26 
PICTURE TO BURN Son /AN Tree, EMU-Taylor Swift 

Music. BMVSonyi AN Timber Timber, Valley. 
SESAC), HL, CS 3- H100 28. POP fil PIECE OF ME (Crosstown Songs UK. PRS /Music Of 
Windswept ASCAP,Dniversal Music Publishing Scandi- 
naviaAB HLWBM POP 60 

POCKETRJL OF SUNSHINE (EMI Blackwood, BMNGator 
Bits 1FF "1 'I ASCAP/Sony/ATV Tunes. ASCAp) 

PORK AND BEANS i) Smith. BMI) 010090, POP 86 
POR QUIEN ME DEJAS (Peer International. BMA LT 18 
PSYCHO Jordan Rocks Music. ASCAP/WB Music, 

Rio Ant Music. ASCAP /Universal Music orpe- 
ASCAP). WBM. H100 67: POP 82 

A PUNTO DE LLORAR Not Listed) LT 25 
PUT A GIRL IN IT (EMI Blackwood BMI /Rhenni. 

M)B it a ^a Moore Bh11 Áu6 

R 
REALIZE r al. r B." t u -.. 

t,CAF 8 

'LAI'i` use OSIAP04ion To<r- lo Music. ASCAP SonyAN Tunes ASCAP) HL. Ñ1Ó0 20. 

RELENTLESS (EMI April. ASCAP-Chief Black Cloud. 
P' House 0I Fame. ASCAP(. HL CS 47 

RISE ABOVE THIS Seether Publishing. BMVSate One 
America, BMVKickDatKal Music BMI) H100 97 

THE RIVER (Divine Mill Music. ASCAPWB Music 
AP Lady And A Tramp. ASCAP Noel Gourdin Pub - 

AP:Mable'sGirlMusic ASCAP,Universal- 
-.atonal Tunes. SESAC). HLWWBM. RBH 

ROCKS IN YOUR SHOES (MGB Songs, ASCAP/Des 
ro u Music ASCAP/Universal Music - MOB Songs. 

ASCAP'Cal IV Songs. ASCAP /Graviton Music. 
SESACWhaddaVaoef SESAC /Carnival Music Group, 
SESAC) HLWBM, CS 41 

ROYAL FLUSH (Chrysalis Songs, BMI'Polar Bear Toenails 
Music. BMI Rick Wallkk Musick, ASCAP /J. Ward Pub- 
lishing Designee ASCAPWe Dont Play Even When We 

Be Plavym'. ASCAP/Universal Music - Careers BM1Mlu- 
Tangg, BMI,'Shapiro. Bernstein 8 Co_ ASCAPEMI April, 
ASCAPBovina Music. ASCAP). HL,MIBM. RBH 91 

RUMBO AL SUR (EMI Blackwood. BMVEmi Musical S A 

deCV 
RUN TH 

LT37 
SHOW ((AIO Entertainment BM)1DeWi>2lunes 

Publishingg, EMI/Sony/ATV Songs, BMVJ Sewell RID - 
lishing. ASCAP,/T'Ziah's Music. BMVRedOne Produc- 
tions BMII. HL. POP 78 - "a _ riro O 

SAY )Sony /AN Tunes ASCAP /Specific Harm AEC 
HL. H100 13 POP 19 

SEE YOU AGAIN (Tondolea Lane Music Riblishiru 

ABS 

M 

CASPev 

en Summits. BM VAntonina Songs. 
Seven Peaks Music c ASC AP In Boc ce ra Al Lupo 

ASAP 100 1POP 8 
SENSUAL SEDUCTION (My Own Chit Music 

BM' h' Reed Songs ASAP I April, Á AP S awry e S1 C M SC 
HI ?OF 'i (10 f'i' 39g B I. 

SEXY CAN I '' To Copy My Music, BMVOraw 
Victor S. Caraway Publishing, 

L ROH B 

SHADOW OF THE DAY [Universal Music - Z Songs. 
BMI /Chesterchaz. BMIB'igg Bad Mr Hahn. BMVNondis- 
losure Agreement. BMVRob Bourdon. BMI/1(eniiLi_ 
n HMI ,Pancake Cakes BM). WBM. PU P 54 

SHAKE R r:a. Station Music, ASCAP/EMI April, 
1f 0Ó36, POP 2 

SHAWTY GET LOOSE Familiar Minds. ASCAP /Universal 

, ió1 H10070 
PCP ppypub Music. BMI) 

SHE GOT IT (Duna Clique Music. BMVColione And Rock 
Publishing ASCAP NVB Music, ASCAPMapppyyppuh 
Music. EMVUniversal Music - Z Songs. BMVF.M B Pub - 
shinqEMI ) H 'CBM '' nÓ025. POP 49: RBH 10 

SHE LIKES IT IN THE MORNING ntu de Leon 
'1V 

IEspr 
Music, BMI CS 51 

SHE'S A HOTTI - Brage 
CS 

Stage 
I - , garage, BMI(CS 16, 

SHUT UP AND LET ME GO ', Music ASCAPPIay- 
"ries. ASCAP /Sony /ATV ,`- -M.Ht0093 POP 62 

SI NO TE HUBIERAS IDO 'Marco. OSCAR) LT 2 

SIN PERRON d L,,iedi LT 36 
SIN TU AMOR ir uila Raid, SESAC LT 30 
SI TE AGARRAN LAS GANAS ( CIERRA LOS OJOS) 

AEMI 

E er k +soit. BMVEMI Beluga( SA de CV/EMI ^0;:, 

SCAP LI 19 

SI TU T ATREVES!UniversalMusic -MGBSorç 
T29 

SMALL 
'SCAP 

TOWN SOUTHERN MAN (EMI April 
-` ASCAP HL. H10Ó86 

SOBRE MIS PIES i'BMI) LT 16 
SOMETHING ABOUTA WOMAN (Universal Muse 

Maki, BMVFox Ridge Mus -r 
BMI)) HL/WBM . CS 15 

SOME THINGS NggEVERCHAggNGE (Universal Music 

J. ai oñli 
Songs. 

BMVR 
ylen 

BMI/EMI 

ASCAP/SOny /AN Tunes ' h7 M, CS 

SOMETIMES (Soul Insurance EMI r - 'fuck- , BMVWi(lues Pudge Music bM Oro WaYne 
-'aurora Music ASCAP). HLWBM, RBH 3Z 

SORRY Rh, i(i r ASCAP/Lick The Star 
ASCAP /Chivy Music 

' Sienna Sienna Songs 
- . 20 

STAY SCAP,BIackFounainPublish- 
Songgs. ASCAPMnnatlistic Hic 

g. ASCAPNniversal Music - 
1 HLWBM. RBH Bl 

STAY DOWN lary J Blige. ASCAP /Universal Music 
n W H M Music. SESAC/Songs In 

. -- -nie South 
ASCAP /Chrysalis 

'AM RBH 36 

STAY WITH ME (BY THE SEA) AI Green. BMVUniversal 
BMVNicodemus 

:?P Universal Music Cor - 
r, Songs. ASCAPSongs 01 

HLWBM19BH 75 
STOP AND STARE , Tunes. ASCAP,MiOnite 

r Úunedoot Music ASCAPNeil 
Black Scad ASCAPTJFPub- 

STRONGER WOMAN 

SUFFOCATE 

HL. H10017 PÓP 13 
'.'I 5;7 ASf :'WigglyTooth 

imgg, 

.WBM.CS14, 

ri 9th Publish- 
, 82 Music Pub- 

SUFRIRAS 
SUGA SUGA SUGA :'''sal LTn 

BM 
o 

RBH 
ASCAP /Swear 

St PTy, P 

SUPT( SEXXY Music - Z Songs. BMVNappy- 
9M RBH 66 

SUPERSTAR 
. 

u 

v 

PMeuRasL 

lic , 

PBOMP 

As Heaven aven 
BMLtsl815thPub- 

Msic ASCAPUmversal 

SWEET AND LOW OSCAR Augustana Music 
TAP). HL, H100 88. POP 

Data for week of MAY 17, 2008 

T 
TAKE A BOW 

ASS /r SRiy,Ap, Hmniur. ASLr IMI Lord = JC1Pi. 
H(,WBM H100 53: POP 23. RBH 76 

TAKE YOU DOWN (Songs 01 Universal. BMI /Culture 
Beyond Ur Experience Publishing BM /First Avenue 
Music. PRS/Universal Music MGO Songs, 
ASCAP/Demis Hot Songs ASCAPEMI April 
ASCAP /Almo Music ASCAP/Strange Motel Music 
ASCAPNnderdogs West Songs. ASCAP), HLWBM, 
H100 58: RBH 16 

TAKE YOU THERE (Eyes Above Water 
ASCAP /Eheightsmusic, ASCAP /Jonathan Rotem Music 
BMVSouthside Independent Music BM/Here's Luokin AI You Kidd Music EMI/Beluga Heights Music, BMVReach 
Global Songs, BMVTNT Music Publishing. ASCAP/Uni- 
versal Music Corporation. SCAP /Sony/ATV Tunes. 

rl ',50PÁ POP 38 
TEARDROPS ON MY GUITAR (Sony/ AN Ember. 

:-'Valley. SESAC/Sony/ATV Tree. 
II -rSAisMusic BMI. HL H1W 49 

TEENAGE WOE AFFAIR (Leilow Productions. 
ASCAP/EMI April, ASCAP.'Touchyfeely Music. 
ASCAP/Plantite Experience Music ASCAP /Uncle Bobby 
Music BMVEMI Blackwood. BMVStripe Music BMVIrv- 
T BM1). HL. RBH 23 

TE CLORE (Universal Musics Inc., ASCAP /Primavera 
de Music. ASCAP LT 9 

TEOUIERO (Edilorial San Angel SA NM V I H 100 98. 

THAT'S GANGSTA (2 Trill Enterprises. ASCAPEyes 
louve Water. ASCAP'8heightsmusic. ASCAP'Son /AN 

Tun ASi /P'Jorrathan Rotem Music. BMVSony /AN 
Fr.. Iniversal Music - Z Tunes, ASCAP /Pimp My 

OSCAR) HLANBM ROH 70 
THAT SONG IN MY HEAD (Hope -N -Cal BMVSe Trac- 

i N,. e BAI: Cal IV Errterlarnment BMIM amerTam er 
lane Nhlishing, BMLBoatwrl hl Baby, BMI /Sony /AN 
Tree. BM Gold Watch, BM). WBM. S 31 

THAT'S MiA YOU GET (WB Music. ASCAP /But Father. 
I Just Want To Sing Music, ASCAPJoshs Music. 
ASCAPHunterboro Music, ASCAP WBM. POP 75 

THERE'S NOTHIN (Eyes Above Water. 
ASCAP/Bhei hlsmusic. ASCAP /.lonathen Rotem Music 
BMISouthside Indeppendent Music. BMl'Here's Lookin' At You Kidd Music. BMI/Beluga Heights Music, BM(Reach 
Global Songs. BMI /Sony/AN Tunes. ASCAP) H100 92. 
POP 53 RBH 67 

THINGS A MAMA DON'T KNOW (taiga Vista 
ASCAP /Bluescape Music. ASCAP /Hillsboro Valley. 
SESAC /Songy/ AN Timber. SESACiCake Taker. 

BMI/Sony /AN Tree BMI HL CS 58 
THIS IS ME YOU'RE TALKING TO (Sorry /AN Tree. 

BMVAII Migliry Dog Music, EMVBaflad Boy. BMI/Still 
rr Pu' The IT i Moo's AMli HI CS 25 

TIL I WAS A DADDY TOO 0ii -' . 

TOMAME 0 DEJAME - , 

TOUCH MY BODY nggs h 

c 11 01 - _.;.LP /Marcy in - 1, 

ASCAP,2082 Music Publishingg. ASCAP WB Music. 
ASC V PEW April ASCAP /Slide That Music 
oc r r inl vac Psblishing ASCAP). HL WBM. 

TRYING TO STOP YOUR LEAVING (Cake Taker 

H f t 1 -Ain !dlo 

TU ADIOS NO MATA 

U 

Love Music. ASLAP JP IV f,lusic .;Si:AP:Ef;rl Apr 
ASCAP/Keef The Beef. ASCAP HL^NBM. RBH f4 

wit AS SAP UMMA DO ME IRndk BBB BMI , ng Dr, ..GP 
HN , 

V EL VASO DERRAMA (ArpaBMII LT 15 

0a k 
THE WAY THAT I LOVE YOU (Pock etoots. ASCAP Uni- 

versal Music Corporation ASCAPMoOing Hill Music. 
BMI). HLWBM H100 37. RBH 2 

WE MADE IT IT'Ziah's Music. BMVSonyATV Melody. 
BMIBade Co Project Music BMI /Universal Music - Z 

Songgs. BMVKenji Kobayashi. BMVEddie Montilla Music. 
BMVSongs Of Universal BMI). HLWBM. H100 65. POP 
47 

WE WEREN'T CRAZY (Beautiful Monkey BMGBig 
Mouth. EMI /Music Of Stage Three BM obbys Song 
A n S::varie BMIi CS 22. H10099. POR99 

WHATEVER IT TAKES Jason Wade Music. BMI /Jeseth 
'! 33: POP 29 

WHAT HURTS THE 
_)i 

OST (Songs Ot Windswept Pacific. 
1SCAP'Rondor London, PRS'Gotta- 

BMI) HL. POP 72 
WHAT KINDA GONE (Sixteen Stars. BMI'RPM Music. 

Hu "ioEntertainmentGroup ASCAP /Call Songs. 
iSCAPBergBrain. ASCAP /Fouytoy Music, BMI) H100 
Hi 

WHAT YOU GOT (Byetall Music. ASCAP/Son ;ATV Har- 
orivtAN Songs, BMI). HL. H100 21. 

WHENEVER YOU'RE AROUND (Blues Baby. ASCAP,4a 
7P/EMI April, ASCAP.Next Generation. 

FAHB 
WHEN IT RAINS (NTAC BMI)) CS 49 
WHEN YOU LOOK ME IN THE EYES Jonas Brothers 

N LT BM/Sony /A Songgs. BMUSim le bays 
!Abp. BMI/PJ Bianco Music. BMI/785 Publishing. 
BMV785 Songs BMLNida Del Soul Music, SESALBom 
Administration SESAC . HL H100 74: POP 43 

WHO 
POP 

F "k IS THAT? (Ymar Publishing. 
ASCAP/Top Quality BMVUniversal Music - MGB Songs. 
ASCAPMVappyyppub 

sicuic 
BMVF M B Publishing. 

WITH YOU / (Naked Under Und r Myy. Clothes. ASCAP /Ch ASCAP/Chrysalis 
'.. ;hiissyhing, ASCAP75on /$ANTunes, 

_: 

Misr S Songs. OSCAP /EMI Baickkwwood BMI). 
') 16, POP 15 RBH 34 

WOMAN 4.1nrveredr -Z'onrs ASCAP /Ahmads 

WON'T GO HOME WITHOUT YOU . Hal Music - 
MlNalentine 

al Music LIGO Songs, 

WORKIN FOR A LIVIN AB Music. ASCAP /Huey Lewis. 
1.WBM, CS 60 

WORK THAT r,' ASCAP /Universal Music 
er IM sa MUSIC Z Tunes. 

HL 0r Iva' s Do; Pumisheg, BMIMrtco Music, BMA, 
HL RBH 37 

y 
MI Sroomordeular Mmic. fPC=. 99 

YO NO SE PERDONARTE {Fousi ASCARSony'ATV Dis- 
SCAP /Deeksha Publishing, SESAC/Sony, AN 

SESAC 'Nana Maluca. SESAC) LT 24 
YOOUIERO (Sony /ATV Latin. BMLEMI Blackwood. BMI) 

YOU CAN LET GO (I Want To Hold Your Songs. 
BMVWOrds To Music, EM)Dimensional Music Ot 1091 
ASCAP A Sling CndA Prayer, ASCAP'Cherry Lane. 

YOU'RE GONNA MISS THIS (EMI Blackwood. BMVNew 
su Noah's Little Boat, BMVSongs Of 

1. ,c ASCAP /Music Of Windswept. 
r 4:H10032 POP 68 

YOU'RE THE ONLY ONE (Not Listed REH 61 
YOUR LOVE IS A LIE (WB Music. ASCAP /High- Mainte- 

SOCOSI W M POP 56elie. 
SOCAWIanm Tunes. 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARIO: PLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserretteabillboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff @nielsen.com 

LEGAL NOTICE 
UNITED STATES BANKRUPTCY COURT 
SOUTHERN DISTRICT OF NEW YORK 

Chapter 11 
Case No. 08 -10562 (AUG) 

OF THE ASSETS OF 
d /b /a TVT RECORDS 

In re 
TEEVEE TOONS INC. 
d /b /a TVT RECORDS, 

Debtor. 

NOTICE OF SALE 
TEEVEE TOONS, INC. 

Please be advised that Debtor. TeeVee Toons, 
enter into an Asset Purchase Agreement (the "Agreement"), 
sell to the buyer (the "Buyer") who will be identified 
(the "Auction"), substantially all of the Seller's 
with all such liens, claims, interests and other encumbrances 
ity as the sale proceeds (the "Assets"). 

On May I, 2008, in response to Seller's Motion 
order, among other things, Authorizing and Approving 
Liens and Other Interests (the "Sale Motion "), the 
District of New York (the "Bankruptcy Court ") entered 
the Debtor's Assets (B) Authorizing Debtor to O/ /er 
Final Sale Hearing Approving Form and Manner 
The Bankruptcy ourt scheduled a hearin on the 
Debtor's Assets for June 16, 2008, at One Bowling 
courtroom 617, at 10:00 a.m. (the "Sale Hearing 
any objections to the relief requested in the Sale 
the Assets contemplated by the Purchase Agreement 
on the parties identified in the Bid Procedures Order 
Failure to timely object to the Sale Motion shall 
and to the entry of the Sale Order. 

The Sale Motion proposes the following key 
I cent 

Inc., d /b /a TVT Records (the "Seller") proposes to 
pursuant to which Seller proposes to 

following an auction held on June 12, 2008 
assets free and clear of liens and other interests 

attaching the same validity and prior- 

dated April 7, 2008, seeking, the Entry of an 
(A) the Sale of Assets tree and Clear of 

United States Bankruptcy Court for the Southern 
an Order (A) Approving Bid Procedures for 

Certain Bid Protections and (C) Scheduling 
of Notice Thereof (the "Bid Procedures Order'). 
Sale Motion and the contemplated sale of the 
Green, New York, New York 10004 -1408, in 

"). In addition, the Bankruptcy Court required that 
Motion and any objections to the proposed sale of 

he filed with the Bankruptcy Court and served 
on or betbre 5:00 p.m. on June I I, 2008. 

be deemed a consent to the relief requested therein, 

dates in connection with the sale of the Assets: 
Date 
May 28. 2008 Debtor files and serves a list of executory 

contracts potentially to be assumed and assigned 
and associated proposed cure amounts 
Deadlme to object to proposed cure amounts June 6, 2008 at 5:00 p.m. 
on executory contracts 
Deadlme for potential buyers to submit bids June 9, 2008 at 1200 p.m. 
Auction to be held at: June 12, 2008 at 10:00 a.m. 
Stevens & Lee, P.C'. 
485 Madison Avenue, 20th Floor 
New York, NY 10022 
Hcarmg to approve sale to highest bidder at June 16. 2008 at 10:00 a.m. 
Auction 

In the event that you wish to explore the possibility of submitting a Qualified Bid, please con- 
tact David Hope (dhope(a getzlcrhenrich.com) or Elan Ben -Avi (ebenavi(ii getzlerhenrich.com) at 
Getzler Henrich & Associates LLC at (212) 697 -2400 who will provide you with a copy of the Bid 
Procedures Order and information concerning how to obtain access to due diligence materials. 

Please be further advised that the Agreement contemplates, and the Sale Order, if approved, shall 
authorize the assumption and assignment of various executory contracts and unexpired leases that 
are the property of the Seller (the Assumed Contracts "). Additional individual notices setting forth 
the proposed cure amounts for such contracts will be given to all coutterparties to Assumed 
Contracts. 

Copies of the Sale Motion, the Bid Procedures Order, the Sale Order. the Agreement and all 
exhibits related to each of the foregoing may be obtained at http: / /www.nysb.uscourts.gov /. 
Questions may be directed to: Alec P. 

foregoing 
or Constantine Pourakis at Stevens & Lee, P.C. 

Dated: New York, New York 
May 1, 2008 

STEVENS & LEE, P.C. 
Attorneys for the Debtor in Possession 
By: /s/ Alec P. Ostrow 
Alec P. Ostrow 
Constantine D. Pourakis 
485 Madison Avenue, 20th Floor 
Nov- York, New York 10022 
(212) 319-85(1(1 
ilio i stevenslee.com 
clv.et stevenslee.com 

DUPLICATION/ 
REPLICATION 

CAS OVOS SHAPED DISCS SPRIAM PAt016116 CASSEIIES 

NEED CDs? THE CHOICE IS 

CRYSTALCLEARR 
DISC AID WE 

f;l?S;f 9yyf Jy;f V.13311111P.M.LUI 

1000 CDs $999 )' t 

1000 PROMO CD PACK $ 

1000 DVDs $1491V ): ) .i .,. . 

TRUSTED EXPERIENCE 

FOR OVER 35 YEARS! 

WWW.CRYSTflLCLERRCOS.COM .1-800-880-0073 

TALENT 
THE ART OF STORYTELLING 

ONE WOMAN PERFORMANCE 

OR CULTURE BAND REQUEST SPONSOR. 

KAREN 860 -977 -9367 - 

kmjohnson2004 @yahoo.com - RO. Box 231770, 

Hartford, Ct. 06123 -1770 

PROMO & 
MARKETING 

WHITE EAGLE MUSIC 

PROMOTION: 

PROMOTING RECORDING ARTISTS, 

FILMS WORLDWIDE! 

Now accepting for Representation, Distribution, 

Record, Licensing, and Publishing Deals. Music 

& film Conference Promotion, including NARM, 

May /2008. Also Radio /Advertising Promotion 

Campaigns. 800-839-1066. 

www. w h itee ag l e reco rd s. c a 

HELP WANTED 

Major Intl Music 
Publisher 

Seeks highly qualified U.S. Controller 

with 5+ year's progressive financial/ 

accounting experience. CPA highly pre- 

ferred. Position is based in Los Angeles, 

reports to VP, Worldwide Controller, will 

work closely with CFO & CEO. Fax cover 

letter, resume to 310- 441 -6837. 

SONGWRITERS REAL ESTATE 

Wide Open Spaces in Tennessee 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P,O,Box A Trenton, N.J. 08691.0020 

email: scorplomus@aol.com 

FOR SALE 

CD /D VD Store For Sale 
Stable 15 -Yr History. Strong Systems. 

Long -Term Employees. 
Great Retail Location in Pacific NW (WA). 

Cash Flow: $117k. Price: $365k. 
Eric Williams 503 -535 -8817 

E(â'codiligent.c'om 

Codiligent. 

DON'T 
MISS AN 

ISSUE 

Tozar 
STILL 

ONE 

Issue #19 May 10, 2008 

To Order Back Issues 
Online, Go To: 

billboard.com /backissues 

Ideal for private estate with ample room for 
main residence,-guest house, and stables 

Features include: creek, native cedars, pasture, 
convenient access to shopping and dining 

25 Beautiful 

Acres Now 

Available... 

Just South 

of Nashville 

in TN's #1 

Small Town 

Historic 
Franklin 

Find out more about this exclusive new listing... Nff 
Contact Marty Story . Exit Realty 615.496.1926 E'RReb s. iIii 

Over 8 acres located on S. LV 

Blvd. zoned H -1 Hotel /Casino 
High -rise LV Blvd. Frontage 
MUD -1 Max. Usage. Entitlements 
for 572 units. 4 Miles S. of 
Mandalay Bay. 1/2 Mile N of 
South Point Casino. 

Price Reduced 
$16,800,000 for all 8 acres 

Contact: 
Preston Walrath 

714- 322 -1898 or 702 -499 -2596 
Or 

Vida Sheybani 
949 -230 -4495 

www.RxForProperty.com 

COLDIBEIA 
BANKER O 

REAL ESTATE 
HORSE FARMS 

EAST AND WEST COAST 
Low and High Prices 
into the gazillions! 

PETT PROPERTIES, Bkr. 
212 -581 -61 87 

apett @verizon -net 

PROFESSIONAL 
SERVICES 

READY TO RECORD? HOW 
ABOUT SOME FREE HELP? 

...---- 
(866) 677-7911 

www.discmakers.com/bb 

Contact us today 
and we'll send 
you your FREE 

Master Tape 

Guide that's full 

of great recording 
tips and tricks. 

DISC MAKERS" 

CONTESTS 

www.thequeen 
of 

soulcontest.com 

MANAGEMENT 
WANTED 

ESTABLISHED ARTIST with unique 

music and ties to the environment 

seeks management for sponsorship 

and overall career development. 

Contact: junkman @junkmusic.org 

MAY 17, 2008 www.billboard.biz 
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** *BILLBOARD STARS 

Is your artist celebrating a milestone birthday? 
Are you launching a major worldwide tour? 
Is your artist ready to drop a major new release? 

If you answered 'yes' to any of these questions, then your 
artist has what it takes to be a part of the elite group of 
Billboard STARS. 

Billboard STARS is the ultimate opportunity to feature your 
artist in an exclusive dedicated editorial section within the 
"bible of the music industry ". Experience the buzz when 
key decision -makers and peers read about your artist's 
achievements in the pages of Billboard! 

Billboard 
MARY ::. BLIGE 

Bil rc 
NANO MAN 
PENS NEW 
ROCKER 

For more information, please contact: 
Brian Kennedy 
bkennedy©billboard.com 
646.654.4627 Billboard 

EXPERIENCE THE BUZZ 

'P Limited Edition Posters 
41 30 Historic Covers To Choose From 

LARGE POSTERS: $295 plus shipping. Image size is approx 22 x 30" (Paper size: 24 x 3r) 

MEDIUM POSTERS: $195 plus shipping. Image size is approx is x 20" (Paper size: 17 e 22 

Posters are printed on Legion Somerset Velvet -an archival 
watercolor paper -with Epson Ultrachrome Pigment Inks. 
The longevity of the pigment inks and the paper exceeds 
The Museum of Modern Art Standards of 90 years plus. 

Order Today: WWW.Billboard.com /poster 

Copyright 2008 by Nielsen Business Media, Inc. All rights reserved. 

108 MAY 17, 2008 

www.americanradiohistory.com

www.americanradiohistory.com


I:XECLJ-i-I 
l'URIVI'ABLI= _ 

Send submissions to: exec@billboard.com 

RECORD COMPANIES: Sony BMG's Commercial Music 
Group promotes Chris Gannett to VP of strategic market- 
ing. He was senior director of marketing and strategic part- 
nerships at Legacy Recordings. 

BMG Label Group appoints Ivan Gavin to COO. He was 

COO at EMI Recorded Music North America. 
EMI Music Germany /Switzerland /Austria in Cologne, 

Germany, names Wolfgang Hanebrink chairman. Hane- 
brink was head of commercial development. 

Sony BMG Music Entertainment elevates Julie Swidler 
to executive VP of business affairs and general counsel. 
She was executive VP of business and legal affairs for BMG 

U.S. Label Group and RCA Music Group. 
Arista Nashville promotes Lesly Tyson to director of na- 

tional promotion. She was director of regional promotion. 
Columbia Nashville names Brooke Kujawa promotion 

coordinator. She was production coordinator at Sony BMG 

Nashville. 
Provident Label Group ups Laurie Chimento to senior di- 

rector of marketing. She was associate director of marketing. 

PUBLISHING: Primary Wave Music Publishing taps Robert 
Horowitz as COO /head of business development. He was 
a director at Credit Suisse. 

The International Confederation of Music Publishers 
appoints Ger Hatton secretary general. Jenny Vacher 
previously served as general counsel and ran operations 
for ICMP. 

Murrah Colton Entertainment names AJ Burton man- 
ager of A &R resources. He was coordinator of business af- 
fairs /creative at Bug Music. 

BMI ups Joey Mercado to director of Latin writer /pub- 
lisher relations and media licensing. He was manager of 
Latin markets and media licensing. 

Cherry Lane Music Publishing promotes Joe Mondry to 
manager of creative services and marketing. He was coor- 
dinator of film and TV music. 

DIGITAL: Tim Clark, co- founder of U.K. artist management 
firm ie:music, has joined the advisory board of digital music 
marketing company Hip Digital Media. 

-Edited by Mitchell Peters 

G(X)I)WOR I(S 
THE EDGE TO HOST MUSIC RISING AUCTION 
U2's the Edge will host the Icons of Music Sale II May 31 

at the Hard Rock Cafe in New York's Times Square. The 
second annual auction of music memorabilia will benefit 
Music Rising, the musical instrument replacement fund 
founded after Hurricanes Katrina and Rita by the Edge, pro- 
ducer Bob Ezrin and Gibson Guitar chairman Henry 
Juszkiewicz. Singer Aaron Neville, whose family was af- 
fected by Katrina, has been tapped to perform at the event. 
Among the items being auctioned are a handwritten poem 
by Jim Morrison, a trumpet played onstage by Miles Davis 
and an MTV Award presented to Nirvana for "Smells Like 
Teen Spirit." Julien's Auctions will host the event. A lim- 
ited number of tickets to the event are available via Ticket - 
master and the Hard Rock Cafe for $250. Proceeds from 
their sales go directly to Music Rising. Since its inception, 
Music Rising has aided more than 2,700 professional mu- 
sicians and nearly 50,000 students in the Gulf Coast region, 
according to the organization. 

New Kids on the 
Block visit Ryan 
Seacrest and top 
40 KIIS-FM Los 
Angeles to play its 
new single, 
"Summertime." 
From left: 
Interscope's Chris 
Lopes, KIIS -FM 
music director 
Julie Pilat, 
NKOTB's Donnie 
Wahlberg, KISS - 
FM PD John Ivey. 
NKOTB's Danny 
Wood, 
Interscope's 
Brenda Romano 
and NKOTB's 
Jordan Knight, 
Joey McIntyre and 
Jonathan Knight. 
PHOTO COURTESY OF 

SADAO TURNER /KITS -FM 

Quincy Jones was honored with the ASCAP Pied Piper Award at an all -star musical celebration held at the 
Nokia Theatre in New :York's Times Square. The award was presented in recognition of his 75th birthday and 
as one of the foremost exponents of American music and its best ambassador worldwide. From left are 
Jones, ASCAP president /chairman Marilyn Bergman, Tony Bennett and ASCAP CEO John LoFrumento. 
PHOTO: COURTESY OF SCOTT WINTROW 

, 
APRIL 

/1 
USICI,( s LI (AL ï_ 

ONE HUNDRED THOCSAND L ..., 

Rock band P.O.D.'s Sonny Sandoval, Marcos Curiel, Wuv Bernardo and Traa 
Daniels and Hard Rock regional marketing director Romy Mehlman present 
Musicians On Call executive director Dr. Leslie Faerstein with a check for 
$100,000 at the Hard Rock Cafe in San Diego. The donation represents the funds 
raised in North America during Hard Rock's March on Stage campaign for the 
charity, whose mission is to bring live and recorded music to the bedsides of 
patients in health -care facilities to enhance the healing process. From left are 
Sandoval, Curiel, Bernardo, Mehlman, Daniels and Faerstein. PHOTO: COURTESY OF FRED 

GREAVES /HARD ROCK INTERNATIONAL 

Co- writers of 
Leona Lewis' 
"Bleeding Love" 
Jesse McCartney, 
right, and 
OneRepublic's 
Ryan Tedder 
attend the ASCAP 
Pop Awards in 
Los Angeles. 
PHOTO' COURTESY OF 

JEFFREY 

MAYER /WIREIMAGE.COM 

A panel of music industry heavyhitters converged on Berklee College 
of Music recently to kick off the college's Envisioning 21st Century 
Music Business Models, an ongoing series of discussions about the 
music industry. In the back, from left, are Infinity Pharmaceuticals 
chairman /CEO Steven Holtzman, Aware Records /A- Squared 
Management president /CEO Gregg Latterman, Universal Music 
Publishing senior director of business affairs Michael Rexford, 
Berklee assistant professor of music business /management Allen 
Bargfrede, Berklee assistant chairman of music business /manage- 
ment John Kellogg, Berklee Media VP Dave Kusek, Berklee student 

Kenny Czadzeck, Berklee alumna and Grammy Award- nominated 
songwriter Makeba Rlddick, Berklee chairman of music 
business /management Don Gorder and Berklee Professional 
Education Division dean Darla Hanley. In the front, from left, are 
Billboard senior correspondent /legal and publishing Susan Butler, 
Groove Mobile president /CEO Eric Giler, SpiralFrog VP of licensing 
Jennifer Link, Newbury Comics owner /CEO Mike Dreese, Sony Corp. 
of America VP of digital media technology strategy Albhy Galuten, 
Berklee student Katie Amaral and U.S. Register of Copyrights 
Marybeth Peters. PHOTO: COURTESY OF PHIL FARNSWORTH 

MAY 17, 2008 I 
www.billboard.biz 109 

www.americanradiohistory.com

www.americanradiohistory.com


BACI(13E 
III IN 

ARENI'- 

Palms owner George 
Maloof celebrated 
with Avril Lavigne at 
Moon nightclub after 
her sold -out Best 
Damn Tour show at 
the Pearl Concert 
Theater in Las Vegas. 

After April 15 was officially proclaimed Billy Joel Day in honor of his 
first concert in Des Moines, Iowa, at the Wells Fargo Arena, Billy Joel . 

center, met with, from left, Global Spectrum marketing manager Mike 
Killion, Des Moines Mayor Frank Cownie, Polk County board of 
supervisors vice chairwoman Angela Connolly and Global Spectrum 
GM Matt Homan. 

From left: Lou Reed, 
filmmaker /artist Julian 
Schnabel and film 
producer Harvey 
Weinstein at the 
Montblanc- hosted 
party for Reed's 
"Berlin," held May 4 at 
Core Club in New 
York. PHOTO: COURTESY OF 

MARION CURTIS /STARPIX 

NARM 
For the past 50 years, the 
annual NARM convention has 
gathered key music industry 
players to make deals, hear 
live music, discover new 
technology, discuss solutions 
and network. This year's 
gathering took place May 4 -7 
in San Francisco. PHOTOS. COUR- 

TESY OF LESTER AUSTIN and COLIN 

DUNN /UNIVERSAL IMAGE 

LEFT: Kedar Entertainment 
Group's Algebra was among 
the performers featured in 
the "Celebrating Independent 
Music" showcase. 
RIGHT: NARM president Jim 
Donio offers a toast at the 
"Celebrating Independent 
Music" showcase. 
BELOW: B.B. King accepts 
the Chairman's Award for 
Sustained Creative 
Achievement during the 50th 
anniversary gala dinner. 

TRIBECA /ASCAP MUSIC LOUNGE 
Returning for the fourth year to the Tribeca Film Festival, the 
Tribeca /ASCAP Music Lounge featured live performances by emerg- 
ing and established artists. Among those performing during the April 
29 -May 2 run at the Canal Room were Joseph Arthur, Augustana, 
Jessie Baylin, Brett Dennen, Jon Foreman, Sondre Lerche, Nick Lowe, 
Anya Marina, Ingrid Michaelson, Jack Savoretti, Sia, Sixpence None 
the Richer, Small Mercies, Meaghan Smith, Regina Spektor, Chris Thile, 
Lizz Wright and Rachael Yamagata. The Music Lounge was created by 
the Tribeca Film Festival and ASCAP in 2005 to encourage collabora- 
tion between composers and songwriters. PHOTOS: COURTESY OF JON BAHR /' 
2008 ASCAP 

ABOVE: From left: ASCAP assistant VP of special projects Loretta 
Munoz, singer /songwriter Nick Lowe, Tribeca Film Festival co- founder 
Jane Rosenthal and Tribeca Enterprises VP of original programs 
Annie Leahy. 

ABOVE: From left: Singer /songwriter Rachael Yamagata, Tribeca 
Enterprises VP of original programs Annie Leahy, singer /songwriter 
Anya Marina, ASCAP assistant VP of special projects Loretta Munoz, 
Chop Shop Music Supervision owner Alexandra Patsavas and ASCAP 
senior VP of membership for pop /rock Tom DeSavia. 

BELOW: Musician Regina Spektor, left, and ASCAP assistant VP of 
special projects Loretta Munoz, 

BELOW: From left: Singer /songwriters Ingrid Michaelson and Chris 
Thile, ASCAP assistant VP of special projects Loretta Munoz, ASCAP 
senior VP of membership for pop /rock Tom DeSavia, singer /song- 
writer Brett Dennen and ASCAP director of membership for pop /rock 
Jason Silberman 

r Copyright 2008 by Nielsen Business Media, Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted. in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE 
(ISSN 0006 -2510; USPS 056 -100) is published weekly except for the first week In January, by Nielsen Business Media, Inc., 770 Broadway, New York, N.V. 10003 -9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, 
England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, N.Y.. and at additional mailing offices. Postmaster: Please send changes of address to Billboard, P.O. Box 15158, North Hollywood, CA 91615-5158. Current and back copies of Billboard are available on micro- 
film from Kraus Microform, Route 100, Millwood, N.V.10546 or Xerox University Microfilms, P. O. Box 1346. Ann Arbor, MI 48106. For reprints contact Nancy M. Rothman, nrothman a fosterreprints.com, 1- 866 -879 -9144. Under Canadian Publication Mail Agreement No. 40031729 return undeliverable Canadian addresses to DHL Global 
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REGISTRATION Melissa Trosterman: 646.654.5873 melissa.trosterman @nielsen.com SPEAKERS Rachel Williams: 646.654.4683 rachel.williams @nielsen.com 
SPONSORSHIPS John Grosfeld: 650.759.8728 john.grosfeld @nielsen.com QUESTIONS Becky Teagno: 646.654.5169 becky.teagno @nielsen.com 

REGISTER BY MAY 16 & SAVE $200! 
WWW.WHATTEENSWANT.COM 

HOSTED BY 
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ATTENTION INDIE MUSICIANS! THE DEADLINE I APPROACHING! 

IT'S YO :TIM TO SHINE 

DISC MAKER 
Independent Music World Series 

11!" 

In 2008, the IMWS will award over $250,000 in cash 

and prizes to independent musicians. No matter 
where you live, you are eligible to enter now! 

Whatever your act is... 
we've showcased your style of music. 

GOSPEL, METAL, 

HIP HOP, PUNK, 

JAZZ, COUNTRY, 

EMO, ROCK, RAP, 

REGGAETON, 

AND MANY MORE! 

Deadline for entries is May 14, 2008 
2008 Showcases in LOS ANGELES, ATLANTA, 

CHICAGO, and NEW YORK CITY. 

VISIT WWW.DISCMAKERS.COM /08BILLBOARD TO ENTER, READ THE RULES AND REGULATIONS, 

FIND OUT ABOUT PAST SHOWCASES, SEE PHOTOS, AND LEARN ALL ABOUT THE GREAT IMWS 

PRIZE PACKAGE. CAN'T GET ONLINE? CALL 1- 888-800 -5796 FOR MORE INFO. 

DRUM! _aea!f/wat- Remix SNV?E .- ZAMA a=3M Electrollic Mcsiciac 
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ADVERTISEMENT 

.EanLo que Ee amo 

La. n u ev 
reina de poi 
Primeros lugares de 
popularid 
pronto su nuevo single: 
ombre Latino' 

www.billboard.com 
www.billboard.biz 
US $6.99 CAN $8.99 UK £5.50 

$6 99US $8 99CAN 

CBXNCTCC SCSI 3 -DIGIT 907 
#BL24080434 MAR10 REG A04 000/004 
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MONTY GREENLY 0026 
3740 ELM AVE A A 
LONG BEACH CA 90807 -3402 001150 
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MI, McDonald 

JOIN US as for an exciting celebration and program that will combine 
the vista of history with visions of the future. 

__-------,. 
,-Convention featurín 

6 DígítarTl-guR`m` _. 

> --ti -- . 
; 

qviay4 
2008 

Delia (:.r,cirem Mikal Blue Eric Paulson 

SONY SMG 
MUSIC ENTERTAINMENT 

untry c u,c lsotiatIcn 

G/11/a.-- 
..anrine country rou.r 

Anna's Brother 

Blind Melon 

rocket science 

Janclle Mon. Will Hoge Parlor Mob 

It will be an affair to remember! 
+^;r Y 

; REGIST 

Plus ... 

1 digital NARM. 
and a keynote presentation by Starbucks' Ken Lombard 

Visit www.narm.com for updated 
programming details or call 800.365.6276 

NARM o selling digital entertainment 
May 6 & 7 , 2008 San Francisco Marriott 

The only music event focused on selling digital entertainment. 

A unique experience to improve your bottom line. 

Targeted information from the music industry's top leaders - 
9 Squared eMusic.com Imeem M:Metric Nokia UMGD 
Amazon.com EMI IODA Motorola The Orchard WEA 
AT &T Facebook IRIS Distribution MySpace Records Sony BMG Also, Digital Copyright Crossfire, an 
Big Champagne Gartner Research Last.fm Napster Sound Thinking artist manager's session, and a live 

performance by Lisa Loeb 

Whether you are entrenched in the music space or defining your entry, 
Digital NARM is a must -attend event! 

- Re J Today! ster Visit www.narm.com or call 800.365.6276. 
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