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"This has become a must -attend event for the concert business." 
SETH HURWITZ, PRESIDENT, I.M.P. 

BUILD YOUR 

NOV 14 -15, 2007 THE ROOSEVELT HOTEL NYC 

THE 4TH ANNUAL BILLBOARD TOURING CONFERENCE & AWARDS is the premier 
gathering for the concert industry. This two -day event, programmed by Billboard's Ray 

Waddell, will feature informative panels, controversial discussions, invaluable networking 

opportunities, and an awards reception targeted to promoters, agents, managers, venues, 

sponsors, and production professionals, Don't miss your chance to hear from elite industry 
players and learn about the latest opportunities to gain a competitive edge!! 

Register Today! 

Billboard 4TH ANNUAL 

'l'OIJ1iING 
CONFERENCE & AWARDS 

General Info: 646.654.4660 
Registration: 6465463 
Sponsorships: 646.654.4653 www.BillboardEvents.com 
Roosevelt Hotel: 212.661.9600 

lltel 
A R F N A 

4'11B860IIE HONDA 
8081111/8 Center 

BBEl/ 

www.americanradiohistory.com

www.americanradiohistory.com


THE GREEN ISSUE 
DOING WELL BY DOING GOOD /1/ it.) Artists, lu vvays To Better Ï ne vvonci /// Carbon Neutral: Raging Hype Or R 

ie eoLvw9iii9 i.ìheiìlma /1/ Carbon-Free Festivals? /// Biodegradable Shrink-Wrap-You Can Sr 
Touring: Beyond Biodiesel /// Tips For Greening Your Business /// PLUS: The Shocking Reality Of The Digital Fut 

EKPERIENCE THE BUZZ 

GIVE GREEN A CHANCE 

www.americanradiohistory.com

www.americanradiohistory.com


1 LEGENDARY SETTING 3 NEW ARTISTS EVERY THURSDAY NIGHT 
CORINNE BAILEY RAE ' JOHN MAYER 
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ON THE CHARTS 

PAGE ARTIST 1 TITLE 

THE BILLBOARD 200 74 

TOP BLUEGRASS 82 

TOP CLASSICAL 87 

TOP CLASSICAL CROSSOVER 87 

TOP COUNTRY 82 

T -PAIN / 
EPIPHANY 

NICKEL CREEK / 
REASONS WHY (THE VERY BEST) 

YO -YO MA / 
APPASSIONATO 

JOSH GROBAN I 
AWAKE 

TOP DIGITAL 

TOP ELECTRONIC 

88 

BIG 8 RICH / 
BETWEEN RAISING HELL AND AMAZING GRACE 

MAROON 5 / 
H WONT BE SOON BEFORE LONG 

85 

TOP HEATSEEKERS 
" 89 

BJORK / 
VOLTA 

BOYS LIKE GIRLS / 
BOYS LIKE GIRLS 

TOP INTERNET 88 
PAULM 
MEMORY ALMOST 

CCARTNEYI 
FULL 

TOP JAZZ 87 MICHAEL BUGLE / 
CALL ME IRRESPONSIBLE 

TOP CONTEMPORARY JAZZ S7 NORMAN BROWN / 
STAY WITH ME 

TOP LATI 84 DADDY YANKEE / 
EL CARTEL. THE BIG BASS 

TOP POP CATALOG 88 MSCHMEL RUBLE / 
IT'S TIME 

TOP R &B /HIP -HOP 79 

TOP REGGAE 79 

46 SINGLES 

T -PAIN / 
EPIPHANY 

BOB MARLEY / 
FOREVER BOB MARLEY 

PAGE ARTIST / TITLE 

ADULT CONTEMPORARY 77 JOHN MAYER / 
WAITING ON THE WORLD TO GRANGE 

ADULT TOP 40 77 OAUGHTRY/ 
HOME 

HOT COUNTRY 83 
FINS LAWRENCE / 
FIND OUT WHO YOUR FRIENDS ARE 

HOT DANCE CLUB PLAY -' ß5 ! JENNIFER LOPEZ / 

MI 
OUE HICISTE 

HOT DANCE AIRPLAY '.: 85 , 
RIHANNA FEATURING JAY -Z / 

N 

4 

4 

E l 

HOT DIGITAL SONGS ]] RIHANNA FEATURING JAY -Z / 
UMBRELLA 

HOT 100 76 RIHANNA FEATURING JAY -Z / 
UMBRELLA 

HOT 100 AIRPLAY 77 T -PAIN FEATURING YUNG JOC / 
BUY U A DRANK )SHAWTY SNAPPIN') 

HOT SINGLES SALES 78 MANTISAI 
ONLY THE WORLD 

HOT LATIN SONGS 84 E IGLESIAS / 
IMELS 

MODERN ROCK 77 LINKIN PARK / 
WHAT I'VE DONE 

POP 100 ]$ RIHANNA FEATURING JAY-Z I 
UMBRELLA 

POP 100 AIRPLAY 78 JUSTIN TIMBERLAKE / 
SUMMER LOVE 

HOT R &B /HIP -HOP 81 
T -PAIN FEATURING YUNG JOC / 
BUY U A DRANK (SHAWTY SNAPPIN) 

HOT R &B /HIP -HOP AIRPLAY 80 T -PAIN FEATURING YUNG JOC I 
BUY O A DRANK (SHAWTY SNAPPIN) 

R &B /HIP -HOP SINGLES SALES 80 ROWLAND FEATURING EVE / KELLY 

LIKE THIS 

R &B /ADULT 80 PANKE DON7 GD 

RHYTHMIC 80 T -PAIN FEATURING YUNG JOC / 
BUY U A DRANK ISHAWTY SNAPPIN') 
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PAGE TITLE 

TOP DVD SALES 89 HANNIBAL RISING 

TOP TV DVD SALES 89 PLANET EARTH: THE COMPLETE SERIES 

VIDEO RENTALS 89 APOCALYPTO 

GAME RENTALS 89 PS2: SPIDER -MAN 3 

TIPIS WEEK ON biz 
TOP BLUES #1 

ARTIST /TITLE 

JOAN ARMATRADING / 
INTO THE BLUES 

TOP CHRISTIAN #1 
THE ALMOST. / 
SOUTHERN WEATHER 

TOP GOSPEL #1 
RICHARD SMALLW00D WITH VISION / 
JOURNEY LIVE IN NEW YORK 

TOP INDEPENDENT #1 JASON / 
RELENTLESS 

HOT RINGTONES #1 
UNK P 

2 STEEP 

TASTEMAKERS #1 
MARILYN MANSON / 
EAT ME, DRINK ME 

TOP WORLD #1 
CELTIC WOMAN / 

A NEW JOURNEY 

TOP MUSIC VIDEO SALES #1 
BRUCE SPRINGSTEEN / 
LNE IN DUBLIN 

TOP VIDEO CLIPS' #1 
T.I. / 
BIG:THINGS PDPPIN' (00 IT) 
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Album downloads 
up, track downloads 
flat with EMI's DRM- 
free initiative. 

12 Global 
14 Garage Rock, 

The PLtlishers Place 
16 Q&A: Sha Money XL 

COVER STORY 

From a-tists 
building sustainable studios to labels creating 
biodegradable shrink -wrap -that you can smo<e!- 
Billboard presents 16 (recycled and recyclable:, 
pages of reasons to feel good about the music biz. 
PLUS: Retail Track, The Indies, Latin Notas, Making 
The Brand, On the Road 

IV101311_I= 

IEN I I=RTAI MIVIENT LIVE 
This one -day conference 
features iT:eractive 
interviews with key 
industry influencers, 
a full exh bi-. flcorand 
structured n =tworking 
opportunities. %lore at 
billboarde_ nts.com. 

ERASURE vince Clarke and Andy Bell reveal 
lory of "Light at the End of the World" 

HAWAII: FACES TO WATCH On the eve of 
this year's Na Hoku Hanohano Awards, Billboard looks 
at 10 acts makinc waves on the Islands 

63 GOING TO THE SOURCE As the world's 
top producer of Latin music, Mexico remains a 

creative wellspring despite struggles with music piracy. 

MUSIC 
67 COMING OF AGE On 

his third J album. 
Mario tackles personal 
issues with a host of 
superstar producers. 

68 Global Du Ise 
71 Reviews 

ON THE COVER: Illustration by 
National Forest. 

REG IONAL IVII= XICAIN 
This three -day summit - 
the only event decicated 
to the top -selling genre of 
Latin music -features 
Jenni Rivera, the Billboard 
CAA, live artist showcases 
and educational sessions. 
Visit D Ilboardevents.com 
for details. 

IN EVERY 
ISSUE 

6 Opinion 
73 Over The Courter 
73 Market Watch 
74 Charts 
91 Marketolace 
93 ExecLt ve Turntable, 

Backbeat, Inside Track 
94 Backbeat, Inside Track 

CDM I tishl 
AGE LIMIT 
Go to billboard.com /sixty 
to watch Hillary Crosley 
sit down with Chris Brown 
et his Billboard cover 
shoot. Brown explains 
what age means in 

his dating life and 
much more. 
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OPINION EDITORIALS ! COMMENTARY LETTERS 

BILL WERDE 
Deputy Editor 

Billboard 

Reduce. Reuse. Rethink. 
Billboard, Like The Rest Of The Biz, Takes Green Steps 

A few weeks ago, I walked into the office of Billboard GM Andy 
Bilbao prepared to fight. 

Billboard was putting together a special green issue, poking 
into every corner of the music biz -touring, retail, labels, artists, 
you name it -to see who was reducing emissions or 
waste or carbon footprints. Our goal was to see who 
was doing their part to stave off climate crisis, and 
then share what they were doing, so others might 
embrace their innovations. 

It was Ed Christman, a Billboard reporter for 
17 years, who was first to bring a nagging ques- 
tion to my attention: What is Billboard doing? 
"I'm goin' to people, and getting in their busi- 
ness," Ed said in his characteristic Queens accent, 
"and it's the first thing they throw back at me." 

So I poked around a bit, armed myself with every pric- 
ing stat, every bit of cost /benefit analysis regarding recycled 
paper I could muster, and marched into Andy's office, my coun- 
ters to his bottom -line arguments aligned neatly in my head. 

And then a funny thing happened. Andy said yes. He said it 
so easily, and with such rapidity, I almost asked him ifhe wanted 

to hear my arguments anyway. 
The point is, something is going on, when the purse- string 

keepers loosen up without a tangible ROI -and it's not just 
at Billboard. All across the music biz, good people are taking 

a moment to look at their business and wonder where 
they can improve their environmental scorecard. 

After all, every little bit, multiplied across the 
implications of a multibillion -dollar industry, 
really helps. 

For Billboard, we're starting by printing this 
issue on 10% recycled paper. We're investigat- 
ing- thanks to Andy and the hard work of many 

others, especially our production director Terry 

Sanders -going recycled evermore. And we're in 
discussions with a London -based company called the 

CarbonNeutral to better understand our own carbon foot- 

print and how to offset and, ultimately, reduce it. 
Certainly, we can do more, and we'll be pursuing those op- 

tions on an ongoing basis. But it's a first step, and we all know 
that's how all long, meaningful journeys begin. In this case, we 
hope to take it with you. 

More Than Hvre 
The Music Biz Is Making A Difference, One Green Expert Says 

BY DR. ALLEN HERSHKOWITZ 

Five years ago, the Red Hot Chili Peppers 
told their record company, Warner Music 
Group, that they wanted to make sure that 
the paper used in their CD packaging was 
eco- friendly. So WMG executives reached 
out to the Natural Resources Defense Coun- 
cil, asking us to assess the paper the com- 
pany was using for its CD inserts, DVD 

packaging, sheet music and in its offices. 
When you first hear from a company 

that wants to go green it's wise to look be- 
yond the rhetoric. Is the company for real 
or is this just a "greenwashing" PR move? 
For the companies that the NRDC is work- 

ing with-WMG, EMI and the Recording 
Academy -it's the real deal. We began our 
work long before the most recent environ- 
mental explosion that's occurring in our 
post -"An Inconvenient Truth" world. 

In this case it quickly became clear that 
the band and WMG execs were genuinely 
and seriously concerned that virtually all 

the paper used for CD inserts and DVD 

packaging was wiping out endangered 
forests, polluting rivers and emitting mil- 
lions of pounds of global warming pollu- 
tion. And they were just as serious about 
putting things right. 

WMG reached out to-and was soon 
joined by -EMI and the Recording Acad- 

emy. And these aren't initiatives that 
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they're just "exploring" or "considering." 
Their recycled -paper use is something you 
can see today. While some industries are 
just talking the talk and others only now 
starting to get onboard, the music indus- 
try has set the stage. 

The industry still has big challenges. 
More than 2 billion jewel cases manufac- 
tured every year mean the music indus- 
try is a major contributor to global 
warming pollution. The plastic jewel case 
is a petroleum -based product composed 
of benzene and ethylene. In other words, 
we're using oil we can't spare and known 
chemical carcinogens to create something 
most people don't even want. Think of it 
as being 100% global warming pollution, 
hazardous air emissions, hazardous waste 
and lost biodiversity. Factor in the virgin 
timber -based paper inserts and you have 
what might be the most environmentally 
ignorant package ever devised. 

Fortunately, the jewel case will soon 
be history, thanks to artists and execu- 
tives who have let it be known that they 
won't stand for being implicated in de- 

struction of the Earth -any more than 
they tolerated racial and social injustice. 
In fact, all sorts of plans are under way 
to green the music industry -from 
greening packaging to greening concerts 
and tours, music is heeding the call to 

Stop Global Warming. 
There will always be work to be done 

and the process is just that -a process that 
needs to happen every day. The entire 
music industry- artists, executives, road- 
ies and fans -has played a part in creat- 
ing pollution; Now there is an opportunity 
for them to solve the problem. The music 
business is not the first or only industry 
to go green, but, as ifs done so many times 
in the past, it is kick -starting the cultural 
revolution like no one else can. 

Dr. Allen Hershkowitz is a senior scientist 
at the Natural Resources Defense Council 
and coordinates some of the world's most 

prominent institutional greening 
initiatives, including the Academy Awards 
telecast and the upcoming 50th - 
anniversary Grammy Awards. 

WRITE US. Share your feedback with Billboard readers around the world. 
Send correspondence to letters`gbillboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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» >MUSIC- 
STAT I O N 
LAUNCHES 
A full -song 
download music 
subscription 
service called 
MusicStation has 
launched in 
Sweden, with plans 
to expand 
throughout Europe 
and Asia in the 
coming weeks. The 
service, from the 
United Kingdom's 
Omnifone, allows 
subscribers to 
download an 
unlimited number 
of tracks for a 

monthly 
subscription fee of 
$4. The company 
has music licensing 
deals with all four 
major labels and a 

number of 
independents. 

»>ANTI - 
BOOTLEGGING 
LAW UPHELD 
An appeals court in 
New York has 
upheld the federal 
anti -bootlegging 
criminal statute, 
which protects live 
concert recordings. 
The decision comes 
more than two years 
after a federal 
District Court ruled 
that the law was 
unconstitutional. 
The decision 
effectively 
reinstates a grand 
jury indictment 
against Midnight 
Recordings 
operator Jean 
Martignon, who was 
arrested in 2004 for 
selling bootleg 
recordings in his 
store, through the 
mail and over the 
Internet. 

»YAHOO 
LINKS WITH 
(TUNES 
Yahoo and iTunes 
have linked to 
make the music 
store the default 
purchasing option 
for users of Yahoo 
Japan. The deal 
gives users one - 
click access to the 
music store via 
links that are 
prominently 
displayed on Yahoo 
Japan music - 
related pages. 

TRENT'S TRANSFER CLAYMOTION DOWN UNDERSCORE BEETLE JUICE G -UNIT TO GAMING 
Willmon on Mathew Jars of Clay gets its Australian fests land Wilco ciefend licensing Hip -hop manager 
Knowles -owned lebel own Nettwerk imprint acts from overseas of songs to VW Sha Money XL 

BY BRIAN GARRITY 

Adding Up 
iTunes Plus 
Album Downloads Up, Track Downloads Flat 
With EMI's DRM -Free Initiative 
EMI is enjoying a modest boost in down- 
loading volume in the wake of Apple's 
recent shift to iTunes Plus, a new fea- 
ture that offers tracks without digital 
rights management. 

But whether the initiative is spurring 
enough additional purchasing to be 
called a success, or it's a big enough jump 
in business to compel other major 
labels to get into the act of ditch 
ing DRM remains to be seen. 

So far people are buying more 
EMI albums, especially catalog 
titles, since the introduction of 
DRM -free music on May 30. 

Sales are being driven by 
demand for classic titles 
from the likes of Pink 
Floyd and Paul McCartney. 

But sales of EMI tracks 
are largely unchanged to 
date. And the albums 
business isn't showing 
consistent growth. 

EMI's overall digital 
album sales are 92,000 
this issue, up almost 25% 
compared with 74,000 
the week of May 27, the 
last week without 
iTunes Plus. But digital 
album sales are also 
down almost 10% this week 
compared with the intermedi 
ate week of June 3, the week 
iTunes Plus was introduced. 

EMI's digital album sales gained 38% be- 

tween the weeks of May 27 and June 3 to 
102,000 downloads. 

The June 3 week reflected the first 
few days of iTunes Plus sales. This issue 
marks the first complete week that 
iTunes Plus sales are accounted for by 
Nielsen SoundScan. (The SoundScan 

tracking week runs Monday -Sun- 
day of each week.) And while 
iTunes is not the only digital 

retailer reflected in Sound - 
Scan's figures, Apple sales ac- 

count for the vast majority of 
download purchases (Apple es- 

timates roughly 70 %). 
As for EMI's digital tracks 

business, overall sales total 
1.15 million downloads this 
issue, compared with 1.11 mil- 
lion downloads the week end- 
ing May 27, according to 

iTunes Plus has boosted 
digital sales of catalog titles 
from PAUL McCARTNEY 
(above) and PINK FLOYD 
(below) and the current 
release from CORINNE 
BAILEY RAE (left). 

SoundScan. (The company posted track 
volume of 1.18 million downloads the 
week of June 3.) 

One reason digital album sales may be 
faring better than the a la carte business: 
cost. DRM -free tracks cost $1.29, com- 
pared with 99 cents for a standard file. By 

contrast, album downloads are being of- 

fered DRM -free at no additional charge. 
Also across -the -board adoption of 

DRM -free tracks from EMI may be in- 
fluenced by the way iTunes is offering 
the feature. Apple requires customers 
to change the settings in iTunes to offer 
the premium downloads rather than the 
usual rights -protected songs. If users 
do not select this option they will con- 
tinue to receive DRM -wrapped content. 

Regardless, for some EMI acts, the 
DRM -free initiative seems to be work - 
ing-at least on the album side. Though, 
their sales are following the trend of a 

big jump in the week iTunes Plus was 
introduced and losing some ground 
this issue. 

Pink Floyd's "Dark Side of the Moon" 
surged 350% the week of June 3, with 
5,000 digital albums sold. That figure 
slides 42% this issue to 3,000 digital al- 
bums, but still up from the week of May 

27 when the album sold around 1,000 
copies digitally. 

The Beach Boys' "The Very Best of 
the Beach Boys: Sounds of Summer" 
had a 147% increase in digital sales the 
week of June 3, to nearly 2,000 albums. 
This issue sales of the album slide 39% 

to slightly less than 1,000 downloads. 
First -week sales of Paul McCartney's 

newly released back catalog posted 
similar numbers. "Band on the Run" sold 
nearly 2,000 digital copies the week of 
June 3. Sales drop 57 %-his issue to less 

than 1,000 digital albums. Meanwhile 
best -of collection "Wingspan" sold 
more than 1,000 copies the week of 

June 3.1t slips 45% this issue to less than 
1,000 downloads. 

Digital sales of EMI's hit front -line 
albums have been mixed. 

Corinne Bailey Rae's "Corinne Bai- 
ley Rae" had an 81% jump the week of 
June 3 to about 2,000 copies sold. This 

issue sales of the album decline 11% to 
slightly less than 2,000 downloads. 

More modest was Lily Allen's "Al- 
right, Still ...," which had a 16% increase 

in digital album sales to around 2,000 
copies the week of June 3. Most of that 
business retreats this issue as sales of 
the set fall 12 %. 

EMI's album market share is follow- 
ing a similar pattern. The company's 
overall share has grown from 7.5% the 
week ending May 27, to 11.4% the week 
ending June 3, to 9.8% this issue. EMI's 
digital album share for current releases 
has grown too, rising from 6.0% (May 
27), to 9.0% (June 3), to 8.4% (this issue). 

EMI execs privately say they are 
pleased with the early downloading ac- 

tivity through Apple. However they caw 
tion that it is "too soon to tell" what to 
make of iTunes Plus and its impact. The 
iTunes Plus initiative is launching at a 

time when EMI's release schedule has 
been soft. This issue EMI does not have 
any albums in the top 25 of The Bill- 

board 200. It's highest- ranking albums 
are "Now 24" at No. 27 and Poison's "Poi - 
son'd" at No. 32. 

From EMI's perspective, the real test 
for DRM -free downloads will come 
when new download retailers, like re- 

cently announced partners including 
Amazon and PassAlong Networks, 
come online later this year. 

Additional reporting by Keith Caulfield. 

MOBILE: For 24/7 news and analysis 
.1IZ on your cell phone or mobile device, 

go to: mobüle.bíllboard.biz. 
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EMI, 
PASSALONG IN 
DRM -FREE PACT 
EMI has licensed its 
catalog digital rights 
management -free to 
PassAlong Networks. 
The deal enables all 
services using 
PassAlong's 
technology to offer the 
full EMI catalog at a 

greater bitrate for a 

higher price, similar to 
EMI's deals with iTunes 
and Amazon. 
PassAlong- powered 
services include Trans 
World Entertainment's 
FYE online music store 
and Proctor & 

Gamble's Julie's 
Jukebox. PassAlong 
last year began selling 
tracks without DRM 
from its service, but 
continues to sell music 
with DRM from other 
major labels. 

» >BEBO LINKS 
WITH ITUNES 
Artists with profiles on 
social networking site 
Bebo can now sell their 
music to fans directly 
through the site via 
iTunes. Any act whose 
music is already 
available on iTunes can 
now add links to the 
digital music store on 
its Bebo profile. Bebo 
will also offer a free 
iTunes download each 
week, based on 
Apple's existing 
promotion. The deal 
between Apple and 
Bebo is limited to the 
United Kingdom and 
Ireland, which count 
about 8.8 million of 
Bebo's 33 million 
members worldwide. 

»LIVE NATION 
S.F. GOES GREEN 
Live Nation San 
Francisco has 
implemented several 
new initiatives to 
reduce greenhouse gas 
emissions, energy use 
and waste generated 
by six of its Bay Area 
venues. As part of its 
overall strategy to 
become more 
environmentally 
friendly, the company 
plans to provide 
upgraded parking for 
hybrid vehicles, install 
energy- saving lighting 
and watering systems, 
add more recycling 
bins and send fans 
educational eco- alerts 
via e-mail. 

+ '' BY RAY WADDELL I 

COUNTRY 
FREE FOR ALL 
Can CMA Music Fest 
Keep Up With Genre's 
Concert Paydays? 

The success of this year's Country Music 
Assn. (CMA) Music Festival bespeaks 
not only the sizable and ever -growing 
popularity of live country music, but 
also an overwhelming support of the 
event from the country artist and busi- 
ness community in Nashville. 

The latest downtown Nashville love - 
fest between country artists and their 
fans enjoyed a record run, up 21% in at- 

tendance from last year (billboard.biz, 
June 12). But though most of country 
music's biggest names performed this 
year, superstars including Tim McGraw, 
Faith Hill, Toby Keith, Kenny Chesney, 
Keith Urban and George Strait, most of 
whom are currently on tour, were no- 
tably absent. 

Among the 180 acts performing were 
Rascal Flatts, Reba McEntire, Alan Jack- 

son, Brooks & Dunn, Carrie Underwood, 
Brad Paisley, Martina McBride and Big & 

Rich. Almost 400 artists took part on some 
level, whether it was sponsor events, au- 
tograph signings orvarious celebrity corn - 

petitions. Artists are not paid for their 

participation in CMA Fest, though a siz- 

able donation is made each year to bene- 
fit local school music programs. 

CMA Music Festival executive pro- 
ducer Tony Conway downplays that 
some top acts were not on hand. "I have 
never, ever expected every act in coun- 
try music to appear at the CMA Music 
Festival every year, especially the artists 
at the superstar level," he says. "Every 
year you're probably speaking of four or 
five acts [that didn't perform], and when 
you name them they've all appeared at 
the CMA Music Festival at one time or 
another since we moved downtown." 

Festival producers work with the 
artists to accommodate their schedules, 
with many acts routing paid dates be- 
fore and after their free CMA Fest gig. 

"Certainly, [artists] have to make a deci- 
sion, and we understand that sometimes 
they do make the decision to go play that 
paid date," CMA COO Tammy Genovese 
says. "But for the most part we give them 
the event dates well in advance, and if 
they can pick one night of our event and 
route their tour around that. 

"Artists now are making the connec- 
tion that while they're not getting paid, 
they're giving back and making a differ- 

RASCAL FIJTTS (above), and 
REBA McENTIRE, left, with 
surprise guest KELLY CLARKSON 

_Onset) at the CMA Music Fest. 

ence in a child's life with the music ed- 

ucation program we're donating to, and 
the only reason we can do this is because 
they do play for free," she adds. "If we 
had to pay the artists, we'd never have 
enough money to give back to the char- 
ity component." 

Still, given the high paydays available 
to country acts these days, will the CMA 
Music Festival someday have to offer 
some compensation to continue to host 
top -tier talent? 

"It's possible that that could happen, 
but it's really hard to answer that ques- 
tion because I can tell you that once the 
artists are educated and know what this 
is and what it means to the fans, they 
continue to support it in every way they 
can," Conway says. 

Genovese admits that some sort of 
compensation has been discussed in 
planning meetings. "I'm not sure that 
we could enjoy the level of artists and as 
many artists as we have in the event if 
we had to pay them their going rate," 
she says. "But certainly if it comes to 
that, we will evaluate it." 

Right now, no artists or their handlers 
are complaining -publicly. "I have al- 

ways thought the event deserves sup- 
port from the industry because it is the 
right thing to do," McGraw manager 
Scott Siman says, adding he has long 
felt CMA Fest "would grow into [an 
event] that generates a profit that sup- 
ports the artists and their causes either 
by paying them, a donation or some 
combination of the two." 

The event, held June 7 -10, already 
pays participating musicians union 
scale, "so we're moving in a direction of 
helping at least offset some of the costs," 
Genovese says. 

Conway believes the CMA Music 
Festival model is unique to Nashville 
and country music, and artists continue 
to show their support. "They do it for 
the fans, the experience, and they do it 
for the industry, and now Nashville," 
he says. 

Signed to Columbia by former Sony 
Nashville president John Grady, Will - 

mon found himself on the 
outside looking in not long 
after Grady exited the label 
group in the spring of 2006. 

Willmon's 2004 self -titled 
debut has scanned 60,000 

copies, according to Nielsen SoundScan, 

and his 2006 follow -up, "Little More 
Lovin'," tallied 81,000. 

Of Willmon's six singles on Colum- 
bia Nashville, only two reached the 
top 30 on Billboard's Hot Country 
Songs chart: His debut single "Beer 
Man" reached No. 30 in 2004, and 
slightly more than two years later "On 
Again Tonight" peaked at No. 27. 

Willmon's signing marks a shift to- 
ward the mainstream for 6- year -old 
Compadre, which thus far has focused 
on roots country and Americana art- 
ists. The label is home to Billy Joe 
Shaver, James McMurtry and Suzy 
Bogguss, among others. 

Willmon's manager Shelia Shipley 
Biddy of Hallmark Direction, says she 

was struck by the label's enthusiasm. 
"They were excited about his music. 
That was important. You want pas- 
sionate people to surround you." 

Willmon believes Knowles -Bey- 
oncé's father, who could not be 
reached for comment by press time - 
brings something new to the table. 

WILLMON 

COUNTRY BY KEN TUCKER 

Signing Moves Mathew Knowles -Owned 
Texas Label Toward Country Mainstream 

In a move that represents change for 
both parties involved, country artist 
Trent Willmon, who recorded his first 
two albums for Columbia Nashville, 
has signed with Houston -based 
Compadre Records. 

Willmon is the first artist signed to 
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the label since it was acquired by 
Mathew Knowles' Music World Enter- 
tainment in March. "We've been look- 
ing for the right mainstream project 
to transition into that market," Com- 
padre president /MWE executive VP 

Brad Turcotte says. 

"He's a visionary," Willmon says. 
"Working with him you have the ad- 
vantage of him not knowing how we 
do things here in Nashville, and I think 
it allows him to think outside the box." 

When he approached Willmon, Tur- 

cotte didn't know what the artist had 
going on beyond music. In addition to 
a steady touring schedule, Willmon, 
who describes himself as "a little ADD," 
recently hosted "America's Top Cow- 
boy" on CMT and authored a cook- 
book. (While promoting his first album, 
Willmon toured the country with his 

gun- shaped smoker in tow, perform- 
ing and cooking for radio and fans.) 

In addition, he recently became 
spokesman for the Wal -Mart- 
endorsed charity Horses for Healing 
and has corporate sponsorship deals 
with Wrangler Jeans and Wrangler 
Home Furniture, as well as Holiday 
Inn. "It wasn't why we were inter- 
ested in signing him, but I think it 
only helps our marketing ventures," 
Turcotte says. 

Willmon will co- produce his album, 
due in January, with hit songwriter 
Rodney Clausen, even though neither 
has produced a record before. "This is 

a first for him and a first for me," Will - 
mon says. "We have nothing to lose 
and everything to gain." 

His first single, still to be determined, 
will be out in August. 
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» >SONY 
STUDIOS TO 
SHUTTER 
Sony BMG Music 
Entertainment is 
shuttering its Sony 
Studio operations, 
located at West 54th 
Street and 10th Avenue 
in New York, and has 
agreed to sell the 
building to New York 
developer HSAC, the 
company says. 
According to sources, 
as many as 150 jobs, 
including part- timers, 
are at risk. Some 
employees, however, 
may be saved through 
relocations to other 
Sony companies. 

»>WMG, 
VIOLATOR CO- 
FOUNDER FORM 
BRANDING 
GROUP 
Warner Music Group 
and Violator 
Management co- 
founder /CEO Chris 
Lighty have formed the 
Brand Asset Group. 
Lighty will serve as 
CEO of the joint 
venture, which aims to 
manage and 
strengthen artist 
brands via corporate 
sponsorships, 
strategic marketing 
campaigns and brand 
extensions. 

» >ITUNES 
ORGANIZES LIVE 
FEST 
Apple is entering the 
live music business 
with the debut of the 
free iTunes Festival, 
which will take place in 
London throughout 
July. The music festival 
kicks off July 1. Amy 
Winehouse, Crowded 
House, Travis, Editors, 
Stereophonics and 
Beverly Knight are 
among the 60 -plus 
acts that are booked to 
perform during the 
monthlong event at 
London's 350- capacity 
Institute of 
Contemporary Arts. 

Compiled by Chris M. 
Walsh. Reporting by 
Lars Brandie, Antony 
Bruno, Susan Butler, 
Ed Christman, 
Jonathan Cohen, 
Steve McClure, 
Michael Paoletta and 
Mitchell Peters. 

For 24/7 news and 
analysis on your 
mobile device, go to: 
mobi le.bil I board.biz. 
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BY STEVE McCLURE 

Slipping One Over 
China's Mobile Music Revenue Escaping Music Biz 

HONG KONG -Mainland Chinese consumers 
spent $1.5 billion in 2006 on mobile -delivered 
music products -but service providers passed 
on only 4.5% of that to the music industry. 

Those numbers come from market research 
data presented by William Bao Bean, partner in 
Hong Kong -based venture capital firm Softbank 
China & India Holdings at the recent Music 
Matters conference. 

"In China, end -users are spending money on 
music," Bean told Billboard at the Hong Kong 
conference, which was attended by music in- 
dustry professionals from Asian and interna- 
tional markets. "The issue is that the people in 
[the music business] aren't seeing that money." 

Bean says research indicates that is largely 
due to "slippage." By that he means the under- 
reporting of revenue on the part of one party to 

another -for example, by carriers to 

service providers. Most of the rev- 
enue comes from ringtones and ring - 
back tones. 

His data is based on models he has 
put together of all the public wireless 
value -added service providers in 
China as well as interviews conducted 
with some 200 industry contacts from 
the mobile service sector. Mobile car- 

riers contacted by Billboard did not 
respond to requests for comment. 

Warner Music Asia Pacific presi- 
dent Lachie Rutherford says the re- 

search indicates that China's mobile 
music model "is not yet a system 
which monetizes at a level sustain- 
able for content owners throughout 
the food chain." 

Rutherford says content owners' share could 
be anywhere between 20% and 60% of mobile 
music services' revenue, depending on the 
specific market. 

Many conference attendees from the mo- 
bile and technology fields back an advertising 
revenue -based business model for digital - 
music delivery. Kaiser Kuo, group director of 
digital strategy at Beijing -based ad agency 
Ogilvy and Mather China, suggests the music 
industry focus on "finding creative ways to de- 

liver truly relevant advertising to online music 
consumers." 

However, Rutherford dismisses that as "a sec- 

ondary- income business model. Bean's data 
shows that people in China are paying money 
for music -so why accept an ad -based system ?" 

According to research published at Music Mat- 

ters by Singapore -based digital music services 
provider Soundbuzz, digital sales made up 
almost half of the Asia - Pacific region's $9.2 bil- 
lion in retail music sales in 2006. Mobile -music 
sales totaled $3.6 billion. According to the Sound - 
buzz report, mobile music "will comprise 75% 
of all music purchased by Asian consumers by 
2009." Soundbuzz sources data from Price - 
WaterhouseCoopers, the IFPI, local music -in- 
dustry bodies and its own market estimates. 

Bean says one positive development could be 
the forthcoming advent of higher -capacity third - 
generation handsets in China, which could boost 

NILE RODGERS, left, 
was among the keynote 

speakers as this year's 
Music Matters conference. 

competition between carriers and "might give 
the content guys more leverage." He adds that 
more carriers are beginning to deal direct with 
content owners, based on a 50/50 revenue -split 
business model. 

The search for new business models in Asia 
was a recurring theme at the second annual Music 
Matters conference. Some 600 delegates attended 
this year's edition -up from 500 in 2006 -while 
250 companies were represented, compared with 
190 last year. Among the keynote speakers at the 
event were Sire Records CEO Seymour Stein and 
artist /producer Nile Rodgers. 

LEGAL BY SUSAN BUTLER 

CHRISTIAN BY DEBORAH EVANS PRICE I 

THE NEW 
DEAL 
Jars Of Clay Launching 
Own Label With Nettwerk 

NASHVILLE -After 12 years 
on Essential Records, Jars of 
Clay is exiting to launch a 

new imprint, Gray Matters, 
under the Nettwerk Music 
Group umbrella. 

"Having our own imprint 
will give us the opportunity 
to be more spontaneous and 
more prolific in how much 
music we kick out," Jars of 
Clay's Stephen Mason says. 

The first Gray Matters 
release will be a Christmas 
collection, due Oct.17, which 
Jars will support via a Christ- 
mas tour with Third Day. 
Mason says the band also 
plans to record a soundtrack 
for a documentary a friend 
is making about the African 
village of Lwala. 

Mason and bandmates 
Dan Haseltine, Matt Odmark 
and Charlie Lowell rose to 
prominence in the mid -'90s 
in the Christian market and 
gained mainstream success 
with the multiformat hit 
"Flood" They have contin- 
ued to appeal to both mar- 
kets. Last fall, they released 
"Good Monsters," which 
has scanned 134,000 units, 

according to Nielsen 
SoundScan. 

Jars' former label, Essen- 
tial, is part of Provident 
Music Group, Sony BMG's 
Christian music arm. Provi- 
dent will distribute Gray 
Matters product to Christ- 
ian retail, and Sony BMG will 
take releases to the main- 
stream market. 

The band, which has been 

managed by Nettwerk Man- 
agement since 2003, didn't 
entertain offers from other 
labels. "It was really between 
re- signing with Provident in 

a traditional sense or doing 
their own thing," Nettwerk 
Management's Michael Cor- 
coran says. "It came down to 
[Jars] ownership element of 
what they were doing and 
the ability to have more cre- 
ative freedom." 

"We're excited there's so 

much more we can involve 
ourselves in," Mason says of 
a desire to exert more con- 
trol over the band's career. 
"Things that most people 
are happy to turn over to 
someone else, we love that 
minutiae." ,- 

Artists Unite On Hill 
MusicFIRST To Lobby Congress On Performance Royalties 

Recording artists, managers 
and labels are ready to rumble 
with broadcasters on Capitol 
Hill. In the first coordinated ef- 

fort to lobby for performance 
royalties for over -the -air broad- 
casts, roughly 80 artists and 
music groups have formed a 

coalition called musicFIRST. 
First on their agenda is edu- 

cating members of Congress on 
what a performance right means 
and how musicians who "live 
the life" are compensated or not 
compensated, musicFIRST ex- 

ecutive director Mark Kadesh 
says. He adds that Mary Wilson 
and Martha Reeves have already 
met with Judiciary Committee 
members to tell their tales. 
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Although most of the 11 

founding organizations (includ- 

ing the AFM, AFTRA, the 
Recording Artists' Coalition, the 
Recording Academy and the 
RIAA) regularly meet with con- 
gressional staffers on their own, 
they often disagree among 
themselves on various issues. 

"Forming the coalition with 

all the groups takes us out of any 

other issues that are going on in 
the industry and says, 'Here, 
we're unified,' " Kadesh says. 

The push for a change in 
copyright law promises to be 
an uphill battle. The National 
Assn. of Broadcasters, with in- 

fluential members in every 
state, already sent letters last 
month to every member of Con- 
gress to oppose what broadcast- 
ers called the performance "tax" 

(Billboard, May 19). Expect 
them to argue that radio pro- 
vides free promotion that sells 

records and that a new royalty 
would reduce songwriters' 
share of available revenue. 

The coalition -whose mem- 
bers include Christina Aguilera, 
Big & Rich, Jimmy Jam and Don 
Henley -is likely to argue that 
U.S. law is out of sync with the 
rest of the world, that records of 
many artists whose music is 

heard on radio are no longer for 
sale and that broadcasters 
should be treated the same as 
satellite, cable and Internet radio 
stations that pay royalties for 
their digital broadcasts. 
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BOXSCORE Concert Grosses 
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(12,306461 pesos) 
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$1,032,169 
$77/$39 

$1,022,161 
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$70.01/$23.34 
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($920.192 Australian) 
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KENNY CHESNEY BROOKS & DUNN, SUGARLAND & OTHERS 

Heinz Field, Pittsburgh, June 9 51,372 
sout North Shore Entertainment Works, 

The Messina Group /AEG Live 

BAMBOOZLE FESTIVAL: MY CHEMICAL ROMANCE & OTHERS 
Meadowlands Complex, East 
Rutherford, N.J., May S -b 

85,100 
two seliou,, 

BLUE MAN GROUP 
Auditorio Nacional, Mexico City, 
May 4 -13 

30,800 
106.513 11 s-iows 

ROD S1IEWART 
Nassau Coliseum, Uniondale, 
N.Y., May 19 

11,825 

sellout 

Live Nation, Max Cruise Entertainment 

Opera Show 

Concerts West /AEG Live 

KENNY CHESNEY, SUGARLAND. PAT GREEN 
Germain Amphitheater, 
Columbus Ohio, June 7 

20,305 
sellout 

GUNS Il' ROSES 
Palacio de las Deportes. Mexico 
City, June 5 

20,255 
20.585 

PINK, THE ANDROIDS 
Entertainment Centre, Brisbane, 
Australia, June 8 

10,583 
0.900 

ROD STEWART 
Mohegan Sun Arena, Uncasville, 7,280 
Conn., May 18 sellout 

TOOL, MWLT- BANANA 
Boardwalk Hall, Atlantic City, 
N.J., June 9 

13 207 
serlout 

STEVE NICKS, CHRIS ISAAK 
Red Rocks Amphitheatre, 
Morrison, tolo., May 28 

8,938 
J.ú50 

THE KILLERS 

Live Nation, The Messina Group /AEG Live 

CIE 

Michael Coppel Presents 

Live Nation 

Live Nation 

Live Nation 

Emerge Air Canada Centre, Toronto, May 7 13,378 
sellout 

GUNS N' ROSES 
Arena VFG, Guadalajara, Mexico, 10,627 
June 3 11,694 

CIE 

KICKS COUNTRY FAIR: GARY ALLAN, TRACE ADKINS & OTHERS 
HiFi Buys Amphitheatre, Atlanta, 37,723 
May 18 -19 two sellouts 

Live Nation 

BRAD PAISLEY, JACK INGRAM, KELLIE PICKLER, TAYLOR SWIFT 
Tweeter Center, Mansfield, 
Mass., June 9 

16,288 
20,390 

Live Nation 

STEELY DAN, SAM YAHEL ORGAN TRIO 
Bank of America Pavilion, 
Boston. May 29 -30 

7,256 Live Nation 
10.214 tv:o shows 

TOOL 
Verizon Wireless Music Center, 9,229 
Pelham, Ala., May 26 10.469 Live Nation 

STEELY DAN, SAM YAHEL ORGAN TRIO 
Tower Theatre, Upper Darby, Pa., 6,057 
May 24 -25 t.eo sellouts 

Live Nation 

=RAD PAISLEY, JACK INGRAM, KELLIE PICKLER, TAYLOR SWIFT 
Verizon Wireless Music Center, 18,796 
Noblesville, Ind., June 7 21.434 

Live Nation 

CH A"AN'NE 
San Diego Sports Arena, 
San Diego, May 26 

6,081 Cardenas Marketing Network, 
sellout Marquez Bros. Entertainment, AEG Live 

CHAYAN 'NE 

®$419,889 
$48.50/$38.50 

®$416,331 
$Ilr înii25 

® 
m 
® 
m 

® 
® 
m 
30 

$410,876 

$401,298 
$53.7;/$24.:' 

$400,532 

$397,023 

$393,315 

$390,765 
g:=,.' . 

$371,231 
$31.50/531 

$364,429 
549.75/520 Shoreline Amphitheater, 

Mountain View, Calif., May 18 

6,122 
sellout 

Cardenas Marketing Network, 
Marquez Bros. Entertainment 

TOO_, MELT-BANANA 
Veterans Memorial Arena, 
Jacksonville, Fla., June 2 

8,571 
11.412 

ROBERTO CARLOS 
Carnival Center, Miami, May 24 -25 2.132 

two sellouts 

LUIS MIGUEL 
Estadio Luis Aparicio, 
Maracaibo, Venezuela. May 22 

4,793 
ellout 

Fantasma Productions 

Evenpro /Water Brother, Day 1 Entertainment 

Evenpro /Water Brother 

BRAD PAISLEY,, JACK INGRAM!, KELLIE PICKLER, TAYLOR SWIFT 
Darren Lake Performing Arts 11,595 
Cerne, Darien Centet, NY., June 8 20,140 Live Nation 

TOOL, MELT-BANANA 
The Sun Dome, Tampa, Fla., 
May 29 

8,407 
sellout Fantasma Productions 

WMZGFEST: MONTGOMERY GENTRY, TERRI CLARK & OTHERS 
Nissan Pavilion, Bristow, Va., 
May 5 

22,895 
22,983 

Live Nation 

AR RAI -MAN 
Oracle Arena, Oakland, Calif., 
June 2 

8,253 
10,673 

Mehta Entertainment 

BRAD FAISLEY, JACK INGRAM, KELLIE PICKLER, TAYLOR SWIFT 
White Fiver Amphitheatre, 
Auburn, Wash., May 26 

11,921 
9.552 

Live Nation 

ARCADE FIRE, _LECTRELANE 
Greek Theatre, Los Angeles, 
May 29 -30 

11, 
two 

123 
sellouts 

Nederlander Concerts, Goldenvoice /AEG Live 

BRAG PAISLEY, JACK INGRAM, KELLIE PICKLER, TAYLOR SWIFT 

® 
$363,386 

13,009 
22.000 Live Nation 

CHAYANNE 
El Paso-County Coliseum, El 
Paso, Texas, April 29 

5,678 Live Nation in -house Latino Event 8 Marketing, 
seibour 

® 
$360,605 
$/ WaMu Theater Madison Square 5,475 

Garden, New York, April 23 sellout 

$358,563 
$155.50,'$145.50 / 
$135.50/$65.50 

gi$358,163 
(3,939,694 pesos) 
$68.65/$20.14 

JOHN LEGEND, CORINNE BAILEY RAE 

MN MAYER, KATHLEEN EDWARDS 
Pacific Coliseum 
May 1 

Cardenas Marketing Network 

Live Nation 

BUJIU EANTON DJ ROY, TON" MATTERHORN, SHABBA RANKS 
WaMu Theater Madison Square 4,621 
Garden. New York, May 6 .eIOUt 

Dahved Levy Devonish Promotions 

KEANE 
Auditorio Nacional, Mexico City, 
April 27 

9,569 CIE 

i 

i 

In Memory Of 

Bill France Jr. 
NASCAR Chairman 

1933 -2007 

"Teaching all of us that a dream 

can become a reality. NASCAR is 

truly a reflection of your vision 

and strong work ethic." 

From Your Partners at Cherry Lane 

cherry lane 
music publishing 
company, inc. 

Create. We'll handle the rest. 

V 
CDs DVDs VINYL 

POSTERS MEMORABILIA 
CONCERT SWAG AWARDS 

"SDP AtICIES t-)AliD'.1 4 

Rockaway Records has been buying and selling vinyl, CDs, 
and collectibles since 1979. We consistently pay much more 

than our competitors for high quality collections. 

Think you'll do better on EBAY? 
Quality collectibles often sell for much less on EBAY than 

they are really worth. Save the time and hassle, sell us your 
whole collection for CASH or consign your high -end items 

with us. We usually sell high -end items for as much or more 
than the major auction houses and in a more timely manner. 

Call Wayne Johnson - Owner /Buyer 
(323) 664 -3525 wj @rockaway.com 

WE TRAVEL 
WORLDWIDE 

FOR VALUABLE 
COLLECTIONS! 

Rockaway Records 
2395 Glendale Blvd. 
Los Angeles., CA. 90039 
Retail Store: (323) 664 -3232 

www. roc kaway. co m 
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BY LARRY LeBLANC 

SNOWBALL EFFECT 
Canadian Talent Climbs Charts At Home And In U.S. 

TORONTO -Canadian music 
is enjoying a banner year in the 
United States and at home - 
and industry insiders say 
there's plenty more to come. 

"We have hit a sweet spot in 
terms of music and creativity," 
Toronto -based entertainment 
lawyer Chris Taylor says. "On- 
line marketing is exploding and 
[international] borders are corn- 
ing down with the Internet. 
That's created a snowball effect." 

Taylor, who also heads Last 
Gang Records, home to alter- 
native acts Metric and Mstrkrft, 
says "American and foreign la- 

bels have opened up their doors 
to Canadian music." 

Insiders say Canadian 
acts' current success is 
partly due to labels and 
managers placing greater 
emphasis on developing 
them beyond national 
boundaries. "More and 
more," Toronto -based 
Coalition Entertainment Man- 
agement co- principal Eric 
Lawrence says, "managers here 
are realizing that if there's a 

[label] opportunity for their 

artist anywhere, that's where 
they go. If it's a six-hour plane 
ride, it's worth the shot." 

Along with partner Rob 
Lanni, Lawrence handles Our 
Lady Peace, Finger Eleven, 
Simple Plan, Inward Eye and 
hotly tipped singer /songwriter 
Justin Nozuka. 

Canadians had six of the top 
60 albums on the June 9 Bill- 

board 200 chart: Michael Bublé 
(Reprise), Avril Lavigne (RCA), 
Feist (Arts & Craft), Nelly Fur - 
tado (DreamWorks), Rush (An- 

them) and Nickelback (EMI). 
Canadian acts are also hot at 

home. In the week ending June 
3, the three top spots on Canada's 
SoundScan charts were held by 
Canadians: Celine Dion (Colum- 
bia), Claude Dubois (Zone) and 

Bublé. Five other Canadian acts 
also had top 15 albums. 

Toronto -based Anthem Rec- 

ords VP Pegi Cecconi credits 
state funding programs for rais- 
ing Canadian acts' international 
profiles. Such funding, she 
says, "enabling acts to play at 
[trade fair] MIDEM and to 
showcase in places like London, 
is having a trickle -down effect." 

Local sources report a 

string of new acts that are 
ready to step up in class and 
break out of their homeland 
(see sidebar, below). 

Leading the pack is Toronto 
hardcore /emo band Silver - 
stein, signed to Chicago -based 
Victory Records, which re- 
leases its third album "Arrivals 
& Departures" worldwide July 

THE PROVINCES' MOST PROMISING 

SERENA RYDER 
HOMETOWN: Millbrook, Ontario 
LABEL: Atlantic (global, except Canada); 

EMI (Canada) 
CURRENT ALBUM: "If Your 
Memory Serves You Well" 
(Canada -only, EMI) 

MANAGEMENT: Pandya- 
monium Management 
Soul- styled 23- year -old 
singer Ryder released her 
EMI debut album in Feb- 

ruary. According to Nielsen Sound - 
Scan, it has sold 20,000 units domes- 
tically. In May, Ryder signed for the 
rest of the world to New York -based 
Atlantic Records. 

TEGAN & SARA 
HOMETOWN: Vancouver 
LABEL: Vapor Records /Sire (U.S.); 

Maple Music 
Recordings 
(Canada) 
CURRENT 

ALBUM: "The 
Con" 
MANAGE- 
MENT: Nick 
Blasko Artist 

Management . Female indie -pop twins 
Te -gan & Sara will release their fifth 
album July 24. They have toured ex- 
tensively with Neil Young, Rufus Wain- 
wright, the Killers and Ryan Adams. 

GLOBAL BY CHRISTIE ELIEZER and RAY WADDELL 

Oz Imports Festivals 
Australian Scene 
Attracts Live 
Events From 
Overseas 

Australia's booming festival 
business is drawing interna- 
tional operators Down Under. 

This year leading domestic 
events headed by the multi - 
venue Big Day Out all sold out 
before announcing their bills. 
However, veteran promoter 
Michael Chugg says Aus- 
tralia's festival market "is far 
from saturated." 

The Sydney -based Chugg 
Entertainment managing di- 
rector evidently has no fears 
of overseas events. "There's a 

place for everybody," he says. 

"It will only sour if someone 
books the wrong acts or 
splashes corporate logos 
around without any subtlety." 

Among recent names head- 
ing south is the biennial New 
York Guitar Festival, which is 

being re- created in Adelaide, 

South Australia. It joins imports 
like the United Kingdom's V 

Festival and U.S. punk/hardcore 
festival tour Taste of Chaos. 

Chugg co- organizes the 
80,000- capacity East Coast 
Blues & Roots Festival in New 
South Wales each Easter. He 

says the domestic sellouts prove 

festivals are attracting a wider 
demographic than before and 

"becoming acknowledged by 
the mainstream [concertgoer]" 

The Virgin Group's inaugural 
V Festival Australia, promoted 
by Melbourne -based Michael 
Coppel Presents, drew 50,000 
fans to Sydney (March 31) and 
the Gold Coast (April 1) this 
year. Tickets cost $124 Aus- 
tralian ($104.50) each, fora bill 

featuring the Pixies, Pet Shop 
Boys and Beck. 

"We were really happy 
with the performance," Lon- 
don -based Virgin Group di- 
rector of telecoms and media 
Charles Berry says, and adds 
that V will return in 2008 
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"and beyond." U.S. and Cana- 
dian versions of V launched 
in 2006. "We select coun- 
tries," Berry says, "based on 
how well -known and recog- 
nized [Virgin's] brand is and 
on how many businesses we 
have there." 

The citywide Adelaide In- 

ternational Guitar Festival 
(Nov. 23 -Dec. 2) aims to attract 
45,000 fans. "We did a lot of 
research around the world," 
festival chief executive Chris- 
tine Schloithe says. The fest 
"was one of the more rep- 
utable [events]. It had a big 
recognition from the industry 
and aficionados." 

Schloithe says employing 
NYCGF co- founder David 
Spellman as a consultant has 

helped attract international 
names like Vernon Reid (Living 
Colour) and Jorma Kaukonen 
(Hot Tuna). The Aussie event - 
aided through 2010 by annual 
state funding of $500,000 
Australian ($410,000) -will 

THOUSAND FOOT KRUTCH 
HOMETOWN: Peterborough, Ontario 
LABEL: Tooth & Nail Records (North 
America) 
CURRENT ALBUM: 
"The Flame in All of 
Us" 

MANAGEMENT: 
Dryve Artist 
Management 
Christian rapcore 
act Thousand Foot Krutch will re- 
lease its sixth album, "The Flame 
in All of Us," Sept. 18 on Seattle - 
based Tooth & Nail. The band 
claims to play at least 200 concerts 
per year. -LL 

3. "The album will definitely 
debut in the top 10 in the 
U.S.," Victory Records presi- 
dent Tony Brummel says. 

Brummel notes that the 
label signed its third Cana- 
dian act in June, when 
Guelph, Ontario, metal band 
Arise and Ruin joined label - 
mates Silverstein and Black 
Maria. "All of these bands 
translate as far as the U.S. are 
concerned," he says. 

He insists that it's a natural 
step for Canadian acts to sign 
with U.S. -based labels and work 
more there. "Canada is a big ter- 
ritory, and a tough territory to 

tour," he says. "A lot of 
Canadian bands [would] 
rather tour the U.S. be- 
cause it's easier." 

One other key factor aid- 

ing establishing Canadian 
acts in the United States, 
Brummel says, is that their 

labels and managers increas- 
ingly view the two countries as 

a single market. "I don't think of 
the marketplaces as U.S. and 
Canada," he says. "I look at it as 
North America." 

at the inaugural V Festival Australi. 

ape the NYCGF's multigenre 
bills, she says, but will "have an 

Australian identity." 
In contrast, Vans Warped 

founder and producer Kevin 
Lyman insists his Taste of 
Chaos stays true to the U.S. 

version globally. "This tour 
went international the same 
year we started it [in 2005]," 
he says. "It replicates very well 
and is representative of the 
original project." 

The Used will headline this 
October's six -band tour of six 

Australian cities, through lead- 
ing domestic promoter Fron- 
tier Touring. 

Rumors abound that the 
Indio, Calif: based Coachella fes- 

tival might soon appear Down 
Under, although Paul Tollett, 
president of festival producer 
Goldenvoice, would only say, "I 

love Australia, [and] would love 
to do something there." 

Cashing in on a recognized 
overseas brand name could be 
a double -edged sword, warns 
local live music insider Matt 
High, who organizes Mel- 
bourne festivals Meredith 
Music (10,000 capacity) and 
Golden Plains (6,000). 

While brand recognition ap- 
peals to bands and agents, 
High says, "You're lumped with 
whatever perception the fes- 
tival has overseas -there could 
be a problem shifting that 

to an Australian 
experience." 

Lyman suggests 
that's what hin- 
dered the Oz ver- 
sion of Warped, 
which toured the 
region in 1997 -99. 
"We can't get it 
close enough to re- 

ally represent the 
Warped experi- 
ence," he says. 

"Kids around the 
world, largely due to the Net, 

have a view of Warped: all the 
bands, the tents, the activities 
and attractions." 

The logistics of taking U.S. - 

based production teams to 
Australia can also prove daunt- 
ing. Charles Attal, principal in 

Austin -based Lollapalooza pro- 
ducer C3, says, "With the group 
we have, it's hard, because we 
don't subcontract out. When 
we go to Chicago for Lolla, our 
whole office -50 people -goes. 
At this point, we would look at 
South America as a potential 
market before Australia." 

Additional reporting by Juliana 
Koranteng in London. 
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NEWS 
» MINOGUE SCOOPS MITS 
HONOR 
Kylie Minogue will become the first female re- 

cipient of the United Kingdom's Music Indus- 
try Trusts' Award in October. The honor was 
introduced 16 years ago to recognize individ- 
uals who have made a distinctive and lasting 
contribution to the British music industry. The 

annual MITs gala has raised more than £2.7 mil- 

lion ($5.4 million) to date for its nominated 
charities Nordoff Robbins Music Therapy and 
the BRIT Trust. Minogue will receive her award 
in an Oct. 29 presentation at London's 
Grosvenor House, some three months before 
the 20th anniversary of the singer's first U.K. hit, 

"I Should Be So Lucky." The MITs committee 

that chose Minogue said in a statement that 
the honor marked her "universally acclaimed 
status as an icon of pop and style." Last year's 
award went to promoter /entrepreneur Harvey 
Goldsmith. Previous honorees have included 
Elton John & Bernie Taupin, John Barry, George 
Martin and Ahmet Ertegun. -Paul Sexton 

».GENESIS HITS U.K. 
SCREENS 
A leading U.K. cinema chain is set to simul- 
cast one of Genesis' Turn It On Again world 
tour concerts nationwide on June 27. Vue 
Cinemas will transmit the live gig from the 
51,500- capacity LTU Arena in Dusseldorf, 
Germany, to 40 theaters, including multi- 
plexes in London's West End. The venues 
have a combined capacity of more than 
11,000. Genesis manager Tony Smith says, 

"Many people couldn't get tickets as the 
[U.K.] shows in Twickenham [July 8] and Old 
Trafford [July 7] sold out in two hours. This 
gives a unique opportunity to reach many 
disappointed fans throughout the United 
Kingdom." Tickets for the cinema event will 
cost £10 -£25 ($19.66- $49.14). Other acts 

that Vue has previously shown live concerts 
by include Queen, Green Day and Pink Floyd. 

-Juliana Koranteng 

» >IRISH FILE -SHARERS 
NAMED 
Labels body the Irish Recorded Music Assn. 

won a landmark ruling in the High Court in 

Dublin June 7 forcing six Internet service 
providers to reveal the names and addresses 

of individuals engaged in alleged illegal file - 
sharing. The ruling is the culmination of a six - 

month operation undertaken by the industry 
body to stem the tide of Internet piracy in Ire- 

land. IRMA had targeted 23 individuals in- 
volved in the alleged illegal distribution of 
copyrighted music files. The judge ordered 
the six ISPs -Digiweb, Smart Telecom, Irish 
Broadband, NTL, Eircom and Imagine -to pro- 
vide IRMA with the names and addresses of 
all 23. IRMA maintains that five individuals are 

responsible for 108,000 shared illegal files, 
with one solely responsible for 37,500 files. 

-Nick Kelly 

»>SELLABAND GOES LIVE 
Sellaband, the Amsterdam -based "online 
label" that raises funds for unsigned acts to 
record albums (Billboard, Sept. 30, 2006) 
is taking part in a live event for the first time. 
Four acts that have participated in the Sell- 
aband project will appear June 30 on the 
second stage at the 60,000- capacity Dutch 
rock festival Concert at Sea. The event, 
hosted and headlined by EMI Music Nether- 
lands rock band Blof, takes place on the 
Dutch coast at Brouwersdam in the south- 
ern province of Zeeland. The Sellaband 
model invites members of the public to be- 
come stakeholders -or "believers " -in a 

band's projected album by investing a min- 
imum of $10 online, with a target of raising 
a $50,000 recording budget. The headline 
act on the second stage will be Dutch rock 
band Nemesea, one of the first to hit that 
target. Another three acts appearing on the 
stage will be selected by Blof, Sellaband 
management and votes from "believers." 

-Juliana Koranteng 

»>POPKOMM PICKS HOME 
PARTNER 
Germany has been chosen as the partner coun- 
try for the 19th annual music trade fair Pop - 
komm, which will take place Sept. 19 -21 in 

Berlin. The decision is part of a private -public 
music initiative between the music industry 
and government departments responsible for 
cultural policy, the "Initiative Musik," which is 

currently rolling out in Germany. The program 
is aimed at boosting new German talent at 
home and abroad. Culture minister Bernd Neu- 

mann says, "Acting as the partner country of 
Popkomm will enable us to stimulate greater 
international interest in German music." The 
2006 edition of Popkomm featured Brazil as 

partner country and attracted more than 
15,000 registered delegates. 

- Wolfgang Spahr 

For 24/7 global news and analysis, see 
.1. 1114 billboard.biz /global. 
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The world's first . Bath Spa 

MA Songwriting University 

Bath Spa University is currently inviting applications for the World's first 
Master's Degree in Songwriting. The course, which starts in late 
September 2007, aims to help students bring their songwriting to 
publishable quality and to enable learners to develop a range of critical, 
practical, communicative, industrial and research -based skills. 

Students will write songs, comment critically upon their own and other's 
material, examine the musicological roots of their craft, consider the 
potential value of their songs in the marketplace, re- write, collaborate, 
develop skills in academic research and finally record their own album. 

Contact Jo Prestidge for details: call 01225 875821 email 
j.m.prestisdge @bathspa.ac.uk or or visit www.masongwriting.com 

Your Definitive Source for 
Industry Information 

2e" INICRNAIIONAL GUIDE 

" V.11% FACILITY 1101111 611101 

. 
Yr . a,qrzatiUMffiAOfJlf FrNllNNALLS 

COIYFMgM WiEK- NEMCCMfYRYCYÌgÌ 

INTERNATIONAL AUDARENA GUIDE: 
Complete data on over 4,400 venues worldwide, including 
Amphitheaters, Arenas, Stadiums, Sports Facilities, 
Concert Halls and New Constructions. PLUS, the complete 
FACILITY BUYER'S GUIDE listing those who supply and 

service the arena industry. $99 

ORDER ONLINE 
www.orderbittboard.com or call 1- 800 -562 -2706 818-487-4582 

A7DFULL 

Access Pass Design 
I 800 4 PASSES 

Beyond initiating our Green Campaign throughout our 
company, we can provide you with environmentally Friendly 
products like recycled lanyards and paper, soy -based inks 
and more. 

Call us today so your next event has less of an impact... 
on the environment. 

REDUCE RE-USE ® RECYCLE 
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(,OOLI_Sl GARAGE 
SONGS 

LITTLE STEVEN'S UNDERGROUND - 'RAGE' 

This week is the 40th anniversary of the Mon- 
terey International Pop Festival. It was the 
mother of all festivals (the Human Be -In in 
nearby San Francisco six months earlier would 
be the grandmother) and would punctuate the 
Summer of Love and the amazing year of 1967. 

Two of the many things we learned that year 
were that life is short but you could do eternally 
cool things in that short time. Jimi Hendrix's 
and Janis Joplin's mainstream public exis- 
tence would be only three years, Brian Jones' 
five, and Otis Redding had just six months. 

The second thing we learned that year, taught 
to us by Native American and Eastern philoso- 
phy, was no matter how short an individual's 
life is, the planet continues to function for suc- 
ceeding generations. And how well it functions 
depends on how much we screw it up. 

So, 40 years later, we finally seem to be get- 
ting it. 

Reverb, a nonprofit started by Guster's Adam 
Gardner and his wife Lauren Sullivan, devotes 

its time to "greening" concert tours, following 
Bonnie Raitt's example. 

Willie Nelson's biodiesel company (we pre- 
dict) will influence virtually every tour to travel 
green within five years. 

MusicMatters introduced "carbon offsetting," 
planting trees and supporting alternative sus- 
tainable energy sources equal to your sins of 
emission. 

The Vans Warped tour is using solar -pow- 
ered sound. Bonnaroo, Coachella and Lolla- 
palooza give prizes for recycling. The Hove 
Festival in Norway has pledged 100% carbon 
neutrality. The Wakarusa Festival will include 
a sustainability symposium. And on it goes. 

It feels like a paradigm shift, folks -one of 
the best ever and there's no going back. Festi- 
vals are now putting into practice what was im- 
plicit in the spirit of Monterey. 

And maybe we're starting to act like the re- 
sponsible Human Be -Ins the Indians always 
hoped we'd become. . 

COOLEST 

1 INOTHE CODE FUN 
WORLD BLACK TIE REVUE / 

THIS WEEK GEARHEAD RECORDS 

2 SHE'S MY GIRL 
THE SHAKE / RAINBOW QUARTZ 

RENTACROWD 
THE LEN PRICE 3 / WICKED COOL. 

4 DANNY SAYS 
F00 FIGHTERS / CBGB FOREVER 

5 DANCE THE GO -GO 
THE BREAKERS / FUNZALO 

6 ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

7 
8 HERO OF NINETEEN 

EIGHTY THREE 
PEACHFUZZ / TEENACIDE 

9 WEAPON OF CHOICE 
BLACK REBEL MOTORCYCLE CLUB / RCA 

BELIEVE 
THE CONTRAST / RAINBOW QUARTZ 

10 MY HEART IS BEATING 
MARY WEISS / NORTON 

14 BILLBOARD 

Green pioneer 
WILLIE NELSON 

preparing to fill up 
his tour bus with Bio 

Willie Diesel Fuel. 

(,OOLI_Sl GARAG E 
ALI3U IVI S 

1 BABY 81 
BLACK REBEL MOTORCYCLE CLUB / SONY 

2 
3 
4 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

GLITTER IN THE GUTTER 
JESSE MALIN / ADELINE 

5 NEW MAGNETIC WONDER 
THE APPLES IN STEREO / SIMIAN 

6 YOURS TRULY, ANGRY MOB 
KAISER CHIEFS / UNIVERSAL 

7 ROCK AND ROLL BACKLASH 
THE WOGGLES / WICKED COOL' 

8 TRAFFIC AND WEATHER 
FOUNTAINS OF WAYNE / VIRGIN 

9 HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

10 DANGEROUS GAME 
MARY WEISS / NORTON 

New York -based Wicked Cool Records is created and headed by Little Steven Van Zandt. 
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S llout Fallo 
Wilco's Wise Response To Fans About Its VW Campa, 

Publishers are in such a precarious position 
when they license a band's songs for commer- 
cials. Even though a publisher's success is meas- 
ured in part by lucrative synch deals, the bands' 
fans can really put the publisher- songwriter re- 
lationship to the test when fans scream "sell- 
out." The recent Volkswagen campaign that 
Bug Music put together for Wilco could be a 

model for the right way to handle the fallout. 
Bug set up a package deal for a series of Volk- 

swagen commercials to help promote Wilco's 
new Nonesuch Records album "Sky Blue Sky." 
The commercials -at least five -will only use 
tracks from the album, with the exception of 
one bonus track. That song, "The Thanks I Get," 
is expected to be available only on iTunes with 
purchase of the album or for download via the 
enhanced CD. 

But Wilco is not known for doing huge ad- 
vertising campaigns -or for being a commer- 
cial band. 

Dave Freeman, manager of creative for Bug, 
says the publisher was sensitive to the band's 
image and creative concerns when matching 
Wilco with the right brand. Freeman says he 
liked the way ad agency Crispin Porter + Bo- 
gusky created VW commercials as "almost cin- 
ematic, showing VW as a clean, streamlined, 
respectable brand." 

In addition to considering the creative por- 
trayal of the auto manufacturer, Freeman be- 
lieves that VW is one of the relatively few brands 
that will use music and work with a band to help 
keep the act's integrity. After all, this campaign 
wasn't just about the money, it was about pro- 
moting the band's record. 

"Wilco is not a hit band on the radio and 
doesn't strive to be," Freeman says. "The band 
can utilize [TV commercials] as a radio format, 
plus do much more. In radio, you're selected 
on the basis of what sells ads. With something 
like this, you [work with] a creative director to 
create the spots." 

But within a few days after the first commer- 
cial using "The Thanks I Get" was broadcast in 
May, fans hit the Internet. As of May 31, a thread 
of more than 49 pages -and nearly 1,000 posts 
-had accumulated on a Via Chicago blog about 
what was being called the "controversy." 

"I'm sorry, with all due respect to those who 
think to the contrary-but this is a really de- 
pressing development for a band that has al- 

ways claimed it is in it for the music," wrote 
one fan with an anonymous log -in name. "I lost 
a ton of respect for the band as a result of this 
development. I would understand if the band 

all drove VWs and really, just like, really loved 
their cars -but I doubt that is the case. This 
was a crass marketing decision." 

The first response from the band's camp 
came from frontman Jeff Tweedy's brother - 
in -law, Danny Miller, defending the band's in- 
volvement in the campaign. Miller even had 
fun with some fans' posts -which claimed a 

connection between VW and Hitler -by post- 
ing a photo of Tweedy with the infamous mus- 
tache sketched in. 

Then the band posted a response on its Web 
site. The band members mentioned that they 
have discussed the subject of licensing their 
music for movies, TV shows and advertisements 
many times through the years. Since getting 
commercial radio play is becoming more diffi- 
cult, Wilco's post notes, licensing the music for 
commercials is another way to get its music out 
to the public. And, the post adds, the band had 
already licensed its songs for hundreds of TV 
shows and films worldwide. 

Then, as if to respond directly to fans slam- 
ming Volkswagen, the band's Web site post 
says, "And we feel okay about VWs. Several of 
us even drive them." The band declined further 
comment for this column. 

Was this the best way to handle the negative 
fan response? I caught up with longtime pub- 
lisher Lionel Conway, now with Stage Three 
Music (U.S.), just before he caught a flight head- 
ing for Rod Stewart's wedding at an undis- 
closed location to hear his thoughts on the 
matter. Conway has worked with numerous cre- 
ative -and commercially sensitive -acts in- 
cluding Elton John, Cat Stevens, Dave 
Stewart, Tom Waits and U2. 

"With Tom Waits, I wouldn't even ask him 
about a commercial, but that's because of his 
overall dislike ofanything that smells `corporate,' 
" Conway says. "But for developing artists -or if 
the music isn't heard much on the radio -there's 
no reason why fans should consider it a sellout 
ifthe commercial is creatively tasteful. Especially 
for older music, it helps keep the music alive." 

A good way for a band to respond is by post- 
ing its thoughts on the band's Web site, com- 
municating with the fans, Conway says, and 
to point to other ads that used music from leg- 
endary artists. Led Zeppelin's music was 
used for a Cadillac commercial, he says -and 
Bob Dylan actually appeared in a Victoria's 
Secret commercial. 

For 24/7 publishing news 
.biz and analysis, see 

billboard.biz /publishing. 
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FROM THE ROOTS OF HER HOMELAND... 

TO THE MUSIC OF HER HEART 

THE NEW SINGLE ARRIVING AT LATIN RADIO AND AVAILABLE 

AT YOUR FAVORITE DIGITAL MUSIC SORE JUNE 19! 

0 tOreeS featmes guest performances by 

Sheila E, Jose Feliciano, and Carlos Santana. 

Taken fron- the forti-corrin Span si language album 

MILLAS available e,e,-yvvhere Se.ptem 3er 18, 2007. 

On 90 MILLI..., Gloria pays trix,:e to her CuLai her tage with a :ollection 

of nevi,: re:-,..rded original Sparish language scrgs. The album features 

gues: appearances from sorne of the most influential and universally 

-especied Latin rru-sicians of th.e oast so yea-s. 

PRODUCED MILIO ESTEFAN r1D G. TAN BROS, FOR CF ESC:NIT MOON, INC. 

AN EMILIO ESEAN PRCUZTION 

www GlariaEstefan cDri 

www.Btx-gunJ!Records.arrt 

m(:31, iNT 1,,,,ANN. ,1 
BURGUNDY - 
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ARTIST,' 
MANAGET 

As G -Unit Records president, Sha 
Money XL worked closely with 50 
Cent. Now, he's managing several 
of 50's artists, including Young 
Buck and Lloyd Banks. 

As G -Unit president, a position he held since 2003, Sha Money XL co- produced successful 
releases by 50 Cent, Lloyd Banks, Tony Yayo and Young Buck. Alongside Dr. Dre and Eminem, 
he handled the artists' day -to -day operations and finalized each project's overall sound. 
Earlier this year, though, word leaked that Money was no longer the label's president. In- 

stead, he would manage several G -Unit artists. 
Though the Queens, N.Y., native no longer manages Yayo -who in March was charged 

with misdemeanor assault for allegedly slapping the child of the Game's manager, Jimmy Rose - 

mond-he still manages Young Buck, Banks, Consequence and DJ Whoo Kid. He recently 
added producer Hi -Tek to his Money Management roster. 

In February, Money held his first One Stop Shop producer's conference in Phoenix. The con- 
fab brought together heavyweights like DJ Premier and Swizz Beatz, who advised young pro- 
ducers on navigating today's music industry. Branching into the gaming space, Money scored 
several videogames, including Sierra Online's "Freestyle Street Basketball" online game. 
These days, Money's solidifying Young Buck's film deal, finalizing tour schedules and work- 
ing on Hi Tek's Oct. 21 album release. He's also teaming with a new Harlem MC named Riz that 
he's quite excited about and courting label offers to head various rap departments. 

With 50 Cent having just pushed back his new album, "Curtis," from late June to early Sep- 

tember, Money sat down with Billboard to discuss hip -hop's sales downturn and the cooling 
of the G -Unit brand. 

Rumor has it that you were 
fired from G -Unit. What actu- 
ally happened? 
50 and I sat down in January in 
the wake of 2006's Lloyd Banks 
and Mobb Deep's album sales to 
discuss how he wanted to move 
forward. He wasn't too excited 
with the result of Mobb Deep's 
album sales. He wanted me to 
broker the branding deals for the 
G -Unit artists instead of being 
tied up with the day -to -day of the 
G -Unit office. 50 and I decided 
that there weren't enough peo- 
ple advanced enough in han- 
dling management affairs of 
each individual artist, so I took 
it up. 

In a way, the transition is a 

blessing. But it gets miscon- 
strued as if I was fired. However, 
I have to be politically correct be- 
cause there are still undisclosed 
legal issues surrounding my po- 
sition with G -Unit. 

So, who's the president of G- 
Unit right now? 
50. 

Why do you think 50 elected 
you to focus on management? 
This is a decision he made be- 
cause of a phase he's going 
through. I still don't understand 
it. Chris Lighty ran Jive and still 
managed 50 Cent. Everybody in 
this industry manages artists and 
holds an executive position. We 
can do two jobs. We love it, and 
we love the money even more. 

I'm reporting everything to 
you. There's no conflict. If one 
of our artists is a dickhead, I'm 
going to tell him that, and I'm 
going to tell you, "He's a dick, 
talk to him." This is the petty shit 
that 50 and I used to go back and 
forth on. 

But I felt all we had to do is 
keep our business tight and every- 
thing's going to get better. But in- 
stead, people would submit 
reports to 50 simply saying, "The 
Restructure of G- Unit." It would 
be a whole page, with like two 
lines, but that's their whole re- 
structure. If I showed you this 
shit, you'd laugh, but they gave it 
to him and he read it. 

Do you think 50 Cent can si- 
multaneously be a successful 
artist and president? 
He's the hardest -working, smart- 
est man I've met to date. He's also 
the most creative guy I've ever met. 
I love working with him as an 
artist. But artists aren't the best 
bosses. They don't realize when 
their project is conflicting with the 
artists that are signed to them. 
Their emotions won't always carry 
out executive decisions because 
they're thinking, "I'm an artist, so 
just fuck it." 50 doesn't see those 
corporate components because he 
is an artist and his heart doesn't 
reach out to other artists. For ex- 

ample, 50 will say to [Interscope 
Geffen A&LM president] Jimmy 
Iovine, "Listen motherfucker, clear 
your roster and get your staff fo- 

cused on me." But no artist can say 
that to 50 [as president of G- Unit]. 

What do you think is the rea- 
son for G -Unit and Interscope's 
downturn in album sales? 
It's a critical time for Interscope. 
They're suffering. They're doing 

very good on the pop side, but 
hip -hop just is not connecting. 
The whole chemistry just needs 
to be re- evaluated. 

50's also trying to beat Def Jam. 
But you can't do two things at 
once. You're working a Banks 
record and a Hot Rod record. 
Meanwhile, radio's saying, "First 
of all, I don't know if I even like 
this new Hot Rod record. And 
you're giving me this other Banks 
record. So I'm trying to work with 
the Banks record, but you're ask- 
ing me to focus on both ?" So then 
the artists become jaded because 
they're not getting any real atten- 
tion. So I tried to work all of that 
out by making the artists happy 
and lining them up. It didn't work 
the best way it could have. But it 
was a learning experience -last 
year -and that's what led to all 
these changes. 

Why did G -Unit decide to re- 
lease Banks, a New York MC, 
when New York MCs weren't 
doing well? 
I requested to release a follow -up 

G -Unit group album [ "Beg for 
Mercy "], followed by a Young 
Buck record. 

Outside of Interscope's dif- 
ficulty with marketing and 
promoting hip -hop, why do 
you think the G -Unit brand 
cooled off? 
You go from the most incredible 
crew to letting a West Coast or- 
phan [the Game] join. When I met 
Game, he was sitting humbly in 
a chair and signed to Dr. Dre. Af- 
termath was going to drop Game, 
but I suggested to 50 that we pick 
him up. Game's deal became a 

joint venture between 50 and Dre, 
and we created Frankenstein. 
Once his record sales came back 
strong, he flipped on the people 
that created him and tarnished 
the G -Unit brand. There were 
shootouts, among other things, 
and the fans thought the violence 
was real. But then they lost a lit- 
tle interest. 

Then we signed Mobb Deep, 
and their album didn't do well. 
They had a great record but they'd 
already hit their peak, and that's 
another chip to the brand. Then 
fans heard about all of the inter- 
nal struggles and started wonder- 
ing, "Where's Sha? What's up 
with 50 and Buck? What's up with 
50 and Banks ?" 

It was like when the Tempta- 
tions traded members. Fans said, 
"How can you trade members? I 

loved them." But the leading 
Temptation felt he could do what 
he wanted. Now, fans don't dig 
into the G -Unit brand like they 
used to. 

Can it be rebuilt? Only if it's re- 
ally rebuilt from the inside out. G- 

Unit was a military, and 50's word 
was good. Now, he has to come 
back as a real leader. 

Everybody in this industry manages 
artists and holds an executive position. We 
love it and we love the money even more. 
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THE INTERSECTION OF 
MEDIA, ENTERTAINMENT Sc WALL STREET... 

D 03101ES Chien 

PRESENT 

M EDIAANDMONEY 
JOIN DOW JONES AND THE NIELSEN COMPANY FOR A UNIQUE TWO-DAY EVENT UNITING MEDIA AND 

ENTERTAINMENT DEALMAKERS WITH PRIVATE AND PUBLIC INVESTORS TO DISCUSS HOW THEY 

CAN WORK TOGETHER TO PROFIT IN AN AGE OF UNCERTAINTY. 

THIS MUST -ATTEND CONFERENCE WILL EXAMINE HOW WALL STREET IS CLOSING IN ON THE WORLD OF MEDIA AND 
ENTERTAINMENT THROUGH CUTTING -EDGE PANEL DISCUSSIONS AND CAPTIVATING KEYNOTE INTERVIEWS. 

JEFFREY L. BEWKES 
PRESIDENT AND COO 

TIME WARNER 

KEYNO -E SPEAKERS INCLUDE: 

NORMAN PEARLSTINE 
SENIOR ADVISOR 

THE CARLYLE GROUP 

STEVEN RATTNER 
MANAGING PRINCIPAL 
QUADRANGLE GROUP 

DANIEL SNYDER 
OWNER AND CHAIRMAN 
WASHINGTON REDSKINS 

DON'T MISS YOUR CHANCE TO NETWORK WITH THE PROFESSIONALS WHO ARE 
RESPONSIBLE FOR TODAY'S MOST IMPORTANT MEDIA AND ENTERTAINMENT DEALS! 

WWW.MEDIAANDMONEYCONFE REN CE.COM 

INSIDER RATE $1 ,899 REGISTER BY JUNE 29 
REGISTRATION 646.654.7254 SPONSORSHIPS 646.654.4718 DR 41 5.439.6631 GRAND HYATT B00-233-1234 

PLATINUM SPONSOR 

McKinsey&Company 

BROUGHT TO YOU BY: 

THE WALL STREET JOURNAL. BARPZON'S MarketWatch °7 °°' ` 

r 
LBO Wire 

,I 
Private Equity Analyst 
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Think louder this year 

"MIDEM is the one place where I can return a week's worth of phone calls, 

attend a month's worth of meetings, and do a year's worth of business development." 

Ken Hertz, Partner & Attorney, Golding Hertz & Lichtenstein LLP 

Knowledge is power, and contacts are all about how you 
can get that knowledge and use that power. 

MIDEM, the world's music market, offers you access to 
some 10,000 professionals from the record, live music, pub - 

lishing, music for image, digital mobile and branding sectors. 

Join the global industry community as it gathers to hear 

new talents and build new partnerships. Get ahead in the 
music landscape and arm yourself with the insights to 
think louder this year. 

Save up to 5Q%* on the regular participation 
fee for MIDEM and MidemNet Forum by registering now at 
www.midem.com 

Alternatively, contact JP Bommel or Jane Rodriguez 

Tel: (1) 212 284 5130 

Email: midemusa @reedmidem.com 

* Valid for all participants without a stand for registrations made before 

31 October 2007. 

Reed MIDEM 
A member of Reed Exhibitions 

MIDEM: 27 - 31 January 2008 MidemNet Forum: 26 - 27 January 2008 

Palais des Festivals, Cannes, France www.midem.com 
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FROM ARTISTS BUILDING SUSTAINABLE STUDIOS 
(PAGE 20) TO LABELS CREATING 

BIODEGRADABLE SHRINK -WRAP (PAGE 29)- 
THAT YOU CAN SMOKE!- BILLBOAP.D PRESENTS 16 

(RECYCLED AND RECYCLABLE) RAGES OF 
REASONS TO FEEL GOOD ABOUT THE MUSIC BIZ. 
SEE MORE ONLINE AT BILLBOARD-BIZ/GREEN. 

TYPOGRAPHY BY DARREN BC')TH 
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THE GREEN ISSUE 

AS THE WORLDWIDE 
LIVE EARTH 
CONCERTS ON JULY 7 
DRAW CLOSER, 
BILLBOARD 
SPOTLIGHTS 
10 ARTISTS MAKING 
A DIFFERENCE WITH 
ENVIRONMENTAL 
ISSUES AND INSPIRING 
THEIR PEERS TO DO 
THE SAME 
PHOTOGRAPH BY 
C.TAYLOR CROTHERS 
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THE SEEKERS 

Pearl Jam 
Pearl Jam's music is woven through wit 1 ref- 
erences to the Earth and the oceans that nur- 
ture it, so it's no surp-ise the grcup has sot gin 
out ways to affect ervironmental change for 
the past decade. In fact, these issues are so 
important that guitarist Stone Gcssard opted 
to skip Pearl Jam's last- minute Sept. 23, 2602, 

opening gig for the Who at Chicago's I =case. 
of Blues due to a previous commitment with 
the Conservation International Partnership. 

After conducting an "eco- audit' on its bus- - 
nesses in 2003. Peal lam worked with Cor- 
servation International to render its 2003 -our 
carbon neutral. Ene:gy offsets from that au :- 
ing funded the management of a new lrc- 
tected area in a Madagascar rain forest 

While on the 20(4 Vote for Change bur, 
the group took the lead in encouraging o:her 
acts to fund alternative energy projects ak'r 
the tour itinerary. Among these were tine in- 
stallation of solar -powered hot water and dee- 
trical power system; at the Family Cenbe-s in 
Madison, Wis. 

In 2005, Pearl Jim switched to B95 -fu- 
eled biodiesel tour buses, and has since. in- 
vested more thin $120,000 in rine 
organizations devoted to climate change 
and renewable energy. 

"We feel like we've just scratching :hesur- 
face at this point," longtime band spokes- 
woman Nicole Vandenberg says. 'It's the same 
challenge and oppc rtunity that exists fc r all 
industries right now and it's an exciting, evolv- 

ing process." Jonathan Chen 

THE FACILITATORS 

Guster 

THE VISITING PROFESSOR 

Sheryl Crow 
In April, Sheryl Crow headed back to 
school in a biodiesel bus with environ- 
mentalist Laurie David to dialogue with 
college students about the growing prob- 
lem of global warming. Crow says the 
issue was a personal one, owing to how it 
has affected the Gulf Coast of Florida, 
where her family has owned a house since 
she was a toddler. 

At the campus events, Crow performed 
songs like "A Change Will Do You Good," 
"Everyday Is a Winding Road" and "Soak Up 
the Sun" acoustically with guitarist Tim 
Smith. "The objective is to light a fire under 
everybody -to propel this environmental 
movement," she recently told Billboard. 

The message didn't always go down easy. 
"I made jest about the four protesters we 
had, making the argument that they loved 
being able to work on their tan all year 
long," Crow said. "Well, clearly that's mis- 
information. That's a good point to be 
made, and thank goodness they illustrated 
this for us. Global warming is not just rice, 
warm days in December. It's extreme 
weather on both ends: more hurricanes, 
ice storms, hotter summers. But we've had 
very intelligent questions, which I knew 
we'd have at the college level." 

While on the road, Crow and company 
were trailed by a documentary film crew 
for a film she hopes will show "what you 
can do on a personal level and in your busi- 
nesses" to go green. -JC 

Boston pop /rock trio Guster has been a 

green act on the -oad ever since it part- 
nered with environmental nonprofit orJa r 
ization Reverb mere than a year ago. 

Co- founded in 2004 by Guster gui_aist/ 
vocalist Adam Gardner and his wife, 
environmentalist _auren Sullivan, Re.re-b 
has teamed up with a number of big -name 
acts such as Baranaked Ladies, Atari's 
Morissette and Sheryl Crow and is 
currently backing John Mayer and Dave 
Matthews Band t) help green their to.ir 
initiatives while Educating and insp rig 
concertgoers. 

Gardner says R/everb's model is based 
on Bonnie Raitt and Kathy Kane's Green 
Highway tour, whi:h started in 2002. Ih ad- 
dition to fueling buses and trucks with 
biodiesel, settinc up recycling grog -erns 

and ensuring concerts and venues are car- 
bon neutral, loca and national nonprofit 
groups are on site to provide outrea:h to 
fans via interacti'.e eco- villages. 

"The big message from Reverb is that 
[environmentalism] is a positive thing," 
Gardner says. He says the goal is not :o )e 
"preachy" or a br.zz kill to the conce-t Ex- 

erience but rather "just make it really f.in 
try to make these solutions to g obal 

ing as positive and sexy as poss 
larger scale, Guster, which is signed 
ise, is helping Warner Music Cromp 

more green. The band's latest ER 

," was the band's first carbor neu- 
, and more than 1 million app es 

atalo3 are now carbon neutra 
-Jill h erne 

Jack Johnson 
Jack Johnson is no greenie- come -lately. "I 

grew up in Hawaii and surfed all the time," 
he says. "I've always had a really profcund 
respect for nature, so [being eco- friendly] 
just felt natural to me." 

Johnson went green on his 2005 tour, 
using biodiesel fuel, recycling, donating 
leftover backstage food to local shelters, 
selling eco- friendly tour merchandise and 
signing on to the 1% for the Planet fund. 

Johnson and manager Emmett Malloy 
more recently employed a green stance in 
constructing a new headquarters and stu- 
dio for their Brushfire Records label in Los 

Angeles. The facility uses solar power and 
was built with environmentally friendly 
materials such as cork, marmoleum and 
bamboo, with low or zero VOC primers 
and paints. 

The office will operate on eco- friendly 
policies, and Brushfire is developing a 

"green guide" for its artists and person- 
nel. Johnson and company will continue 
to work with Brushfire's distributor, 
Universal, to develop green packaging 
for its releases. 

"With our record label, Emmett and I de- 
cided we wanted to do something long -term 
and something to be proud of forever,' says 
Johnson, who's recording his next album 
at the Brushfire studio for an early 2008 re- 
lease. "Our friendship kind of blossomed 
off of having these same ideas. And now 
more and more people realize it's just the 
right thing and the smart thing to do." 

-Gary Graff 
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THE FAST-TRACKER 

Perry Farrell 
Perry Farrell isn't waiting around for government 
help when it comes to making the world around him 
more green. "I like to call the people that are chang- 
ing the world now Solutionists," he says of the 
thinkers and activists he hopes will help him pur- 
sue his agenda. If so, he believes global warming 
can be significantly curtailed in 10 years, not 50, a 

figure attributed to the G8. "My friends are the most 
powerful philanthropists in the world and they're 
coming with me," he says. 

Farrell has already fought hard for eco- friendly 
album packaging (see story, page 24) and has pur- 
chased carbon offsets for the CD manufacturing 
process and touring by his new band, Satellite Party. 

Now, the artist, who credits his interest in environ- 
mentalism to the early days of Lollapalooza, is mak- 
ing this summer's edition of the Chicago event his 
own personal hotbed of green education. 

"The only nonprofit organizations that are on the 
grounds are ones for enhancing and repairing the 
environment," he says. "We will also leave behind 
with the city of Chicago over $1 million to beautify 
their parks." 

In an attempt to discourage on -site waste, Farrell 
has commissioned commemorative beverage cups he 
hopes fans will be less apt to throw away. Even if they 
do get discarded, they can be easily stacked and re- 

deemed for such goodies as backstage passes or T- 

shirts. "It gives people incentive to actually clean up 
the ground," he says. JC 

THE PILLARS OF THE COMMUNITY 

Maná 
In 1994, Mexican rock group Maná launched the 
nonprofit Selva Negra, which has since funded re- 
forestation efforts throughout Latin America, the 
upkeep of two turtle habitats in Mexico and con- 
struction of low- income housing. 

Now, Maná is in the midst of its most ambitious 
project. The group has brought together Mexican gov- 

ernment officials and respected educational institu- 
tion Universidad Autónoma de Mexico in an effort 
to create mandatory environmental and ethics classes 
for Mexico's elementary schoolchildren. 

The group is spearheading efforts to put a proposal 
before Mexico's Congress by 2008. To accomplish this, 
both the government and private sector will be work- 
ing together not just in finding the resources to change 
the curriculum, but also in training the nation's teach- 
ers to impart it. "If we're able to pull this off with the 
academic support it needs, we can export it free of 
charge to any country that wants it and can adapt it to 
its reality," Maná lead singer Fher Olvera says. 

"My wife is about to have our first child, and I al- 

4 BOV E: DAVE E 

HATTHEWS BAND 
donates profits from 
is Ben & _ erry's flavors 
-o green causes. TOP 
RIGHT: BONNIE RAITT 
has been a green 
inspiration since the 
Late '70s. BELOW: 
FHER OLVERA 

ways tell her: When my child goes to school, he will 

study what we built for him." -Leila Cobo 

THE QUIRKY CAN-DO'ERS 

The Ditty Bops 
Amanda Barrett and Abby DeWald, better -known as 

the Ditty Bops, kicked up national publicity last sum- 
mer by pedaling from California to New York on a 12- 

state, all -bicycle tour to support their Warner Bros. 
album "Moon Over the Freeway." 

The group recently expanded its environmental 
mission with You and I Save the World, a nonprofit 
they created to raise awareness for environmental is- 

sues. The organization's first project is a campaign to 

reduce the use of plastic. "Abby had the idea of mak- 
ing outfits out of plastic bags and wearing them to 
shows, to bring attention to how easy it is to reuse 
bags," Barrett says. The band is also selling reusable 
tote bags and hand -sewn produce bags to benefit en- 
vironmental charities. 

Known for their creative use of quirky imagery in 
band marketing, the Ditty Bops incorporate environ- 
mental messages into visual projects. In addition to 
publishing an online comic strip called "The Environ- 
mentalist's Dilemma," the band is going green with 
the next edition of its popular Bikini Calendar, which 
will be printed on post- consumer recycled paper with 
soy -based ink. Following prior bicycle- and vegetable - 
themed calendars, Barrett says the 2008 "Save the 
World" theme will feature photographs of Barrett and 
DeWald illustrating "ways that we can save the world, 
like alternative energy and universal health care . . . 

in bikinis." -Evie Nagy 

THE INSPIRATIONS 

Dave Matthews Band 
Dave Matthews Band has kept environmentalism top 
of mind since its inception in the early '90s, but its 
most lasting contribution to the cause has a sweet 
twist. In 2002, the group partnered with Ben & Jerry's 
ice cream on the Lick Global Warming campaign. 

DMB has donated its royalties from two branded 
Ben & Jerry's flavors to its own Bama Works Founda- 
tion, which then funnels them to SaveOurEnviron- 
ment.org's anti -global warming efforts. Via the 
campaign, fans have sent more than 75,000 letters to 
Congress urging further action. 

"Whether it's offsetting the carbon footprint of the 
band's touring or playing an event such as Live Earth, 
which can mobilize millions to combat the climate 
crisis, the band is committed to doing its part," says 
Patrick Jordan, who works closely with the band at 
Red Light Management. 

DMB has also worked with Native Energy to pur- 
chase carbon offsets for all its energy usage dating 
back into the last decade. "This is for every airline mile 

and every hotel room -any time we've made an envi- 
ronmental impact," Jordan says. JC 

THE OLD- SCHOOL ACTIVIST 

Bonnie Raitt 
Longtime environmental activist Bonnie Rain was the 
driving force behind Green Highway, an "eco- village" 

she instituted on her 2002 tour. The exhibition aimed 
to educate fans about alternative energy such as wind 
and solar power, and connected interested parties with 
environmental organizations in each tour market. 

"It's no accident that we're in danger of losing 
both our ecological and our economic well- being," 
she said at the time. "I feel too many government 
and corporate policies are inseparably short- 
sighted, and we've created Green Highway to 
demonstrate that working in harmony with na- 
ture can offer real solutions for preserving both 
our planet and our prosperity." 

The Green Highway concept has since been 
adopted by Reverb, the environmental organiza- 
tion formed by Guster's Adam Gardner and his 
wife Lauren Sullivan. 

In 2005, Raitt upped her own environmental ante 
by offsetting the carbon imprint from 30 of the 39 

shows on her North American tour with wind en- 
ergy. That year, she received NARM's Harry Chapin 
Memorial Humanitarian Award for her dedication 
to activism. JC 

THE FINANCIERS 

Artists' Power 
The Japanese music community is not usually noted 
for backing social or political causes. One exception 
is Artists' Power, a group of well -known musicians 
who in 2002 decided to try to increase public aware- 
ness of environmental issues. 

Members of Artists' Power include producer 
Takeshi Kobayashi, Mr. Children singer Kazutoshi 
Sakurai and performer /composer Ryuichi Sakamoto. 
Their first project was to set up and provide capital 
for AP Bank, a lending institution whose aim is to 
support nonprofit environmental groups. AP Bank 
charges just 1% interest. 

In 2003, Kobayashi and Sakurai formed a musi- 
cal unit called Bank Band to help publicize AP Bank's 
activities and environmental issues in general, in 
particular the need to adopt renewable energy 
sources and to conserve energy. 

AP Bank further raised its public profile by hold- 
ing the first of the now -annual outdoor AP Bank Fes 
in July 2005 in Tsumagoi, Japan, drawing 60,000 
fans. Last year, the bank and its backers opened the 
store Kurkku in Tokyo's youth- oriented Shibuya dis- 
trict, which sells organic foods and other ecologi- 
cally sound products. -Steve McClure 
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THE GREEN 

DEVICES,IN THE DUMP 
THINK DIGITAL MUSIC 
IS AN ENVIRONMENTAL 
PANACEA? 
THINK AGAIN 

BY ANTONY BRUNO 

This past March, Greenpeace made head- 
lines by criticizing Apple's environmental poli- 

cies-or lack thereof. 
The move generated a rare response from 

Apple CEO Steve Jobs, who outlined previously 
undisclosed plans for "a greener Apple" in a 

Web -published memo. It also sparked protests 
from pro -Apple bloggers, who claimed Apple's 
leadership in the digital music space had a pos- 
itive impact on the environment. 

After all, replacing physical CDs with digi- 
tal files must help the environment right? 

Wrong. Environmental groups claim the 
music industry's transition from physical to 
digital has no discernible benefit to the envi- 
ronment, and in the short term, is actually caus- 
ing more harm than good. 

For starters, there's no noticeable decline in 
the number of physical CDs found in landfills. 
While music fans are buying fewer CDs at rec- 
ord stores, they are buying more blank record- 
able CDs to burn their own discs from music 
acquired digitally. 

According to research from Understanding 
and Solutions, sales ofrecordable CDs-or CD- 

Rs -have increased from 9.9 billion in 2004 to 
10.5 billion last year. While in the United States 
CD -R sales actually fell slightly in the same 

MP3 players contain various metals and 
chemicals considered more harmful to the 
environment than any CD or its packaging. 

time frame, from 2.3 billion to 2 billion, sales 
in Asia have increased 20 %, and the Consumer 
Electronics Assn. (CEA) expects U.S. sales to 
grow by 2% this year. 

"It's like when people who use computers 
were trying to go for a paperless office and 
ended up printing out more paper," says Paul 
McRandle, deputy editor of the Green Guide, 
an online environmental information resource 
and newsletter that the National Geographic 

Society acquired in March. 
Adding to the problem is the rising 

popularity of MP3 players. Apple has sold 
more than 100 million iPods. According 
to iSuppli, more than 178 million MP3 
players were sold worldwide last year 
alone, and sales are expected to grow an- 
other 21% to 216 million this year. As de- 
vices grow more sophisticated, a growing 
percentage of MP3 players will replace 
older models. 

When Greenpeace targeted Apple, it 
specifically called out two concerns -how 
electronics devices are made, and what 
is done with them after they expire. 

MP3 players contain various heavy 
metals and chemicals such as lead, cad- 
mium and brominated flame retardants 
(BFRs) that are considered more harm- 

GREEN CARD 

At a cost of £146 million ($289 million), the ACC 

(Arena and Convention Centre) Liverpool will 
be the United Kingdom's first entirely "green" 
live venue when it opens in January 2008. 

GM Tim Banfield says that while the plan- 
ning process for the complex -which com- 
prises a 10,600 -seat concert arena, conven- 
tion center and exhibition space -stipulated 
the building's energy footprint be minimized, 
the management team was determined to 

"embrace the sustainable theme and op- 
erate accordingly." 

Consequently, all the venue's 
power will come from sustain- 
able sources, with five low -noise 
wind turbines accounting for 
10% of the electricity generated 
into the facility. Meanwhile, the 

roofs collect rainwater, which will 
account for 40% of the water used 

for flushing toilets. 
Banfield admits the build was more ex- 

pensive than for a non -green venue, but 
notes, "The payback over the lifetime of the 
building will be positive. We will use less, 
therefore it will cost less to run," he says. "lt 
makes total sense commercially- socially 
conscious businesses like to do business 
with like- minded companies." 

-Juliana Koranteng 

ILLUSTRATION BY VIKTOR KOEN 

ful to the environment than 
any CD or its packaging. Nei- 

ther the U.S. government nor the 
CEA has implemented standards 

for limiting such toxic materials. 
Instead, manufacturers are left to 

voluntarily follow the European 
Union's Reduction of Hazardous 
Substances (RoHS) guidelines, which 
in many cases is more a matter of PR 
than real compliance. 

MP3 players "just add to the num- 
ber of heavy metals leaked into the 
environment from electronics compo- 
nents," says McRandle, who gives the 
industry a D for its efforts to reduce 
such materials. "Electronics companies 
have shown themselves very unwilling 
to adopt the RoHS standard. They may 
be shipping RoHS products, but they 

don't make it obvious which ones have met 
those standards. They don't include eco- 
certifications, [which] makes it more diffi- 
cult for the consumer to pick and choose one 
item from another." 

However, the industry is making slightly 
better progress on how these devices are 
treated after they've been sold. Almost every 
major consumer electronics manufacturer 
has some kind of after -market recycling pro- 
gram. Apple, for instance, gives customers a 

10% discount on new iPods when they turn 
in their old one at an Apple store. 

A 2005 CEA survey found about 55% of 
consumers say they simply give away or do- 
nate their old consumer electronics equip- 
ment, while only 20% simply toss them. M P3 

players were not included in the report. 
However McRandle's grade for existing re- 

cycling efforts remains a C -. 

"They need to increase consumer aware- 
ness," he says. "If people don't know, they won't 
do it. Then you're left with this hunk of plastic 
with toxic elements in it that people are more 
likely to throw out than save." 

He also faults the industry for encouraging 
replacement over repair or reuse. iPod batter- 
ies, for example, are notorious for having short 
life spans. While Apple offers a battery 
replacement program and op- 
erates a brisk refur- 
bished iPod business, 
introducing a new 

PRO-planet PROTotypes 

ISSUE 

iPod every year makes it easier to just buy a 

new one. 
To help meet these concerns, the CEA in 

January launched an informational Web site 
called mygreenelectronics.com. It provides 
donation resources, information on local and 
company -specific recycling efforts and a 

buyer's guide that lets manufacturers show- 
case "green" products. 

It's also worth noting that MP3 players 
contribute far less to electronic waste than 
the main culprits -mobile phones and com- 
puters -and much of today's faults are 
chalked up to the growing pains of a nas- 
cent industry. 

Once the production and recycling issues 
are resolved, the digital revolution may one 
day result in the net gain for the environment 
many assume it already is. But until then, it 

will take more action and fewer words. 

.biz 

r 

odo 

Sony Electronics unveiled a number of eco- friendly prototypes at 
an event in Japan this month, including two digital cameras, a set of 
headphones and a solar -powered battery recharger. None of the de- 
vices require batteries or an AC plug. Instead, they rely on either kinetic 
or solar energy. The Spin N' Snap camera, for instance, requires users to 
spin it around before using; the Push Power Play video player needs to be rolled 
back and forth on a surface to charge up; and the Juice Box features a fold -out solar 
panel that can be used to charge other devices. Oh, and they're all made of reused 
or recycled plastic. Aesthetically ... well, they're no iPod. 

No word yet on availability, pricing or whether they'll ever even make it into 
retail production. -AB 

, 

For 24/7 digital news and analysis, 
see billboard.biz /digital. 

ELECTRONIC 
ECOLOGY 
MP3 players and other digital entertain- 
ment devices may be causing the envi- 
ronment some stress today, but there's 
no reason they can't play a more posi- 
tive role in the future. Here are three steps 

consumers and the consumer electronics 
industry can take to be part of the solu- 
tion rather than part of the problem. 

IS REUSE, REPAIR, RECYCLE: The Con- 
sumer Electronics Assn. emphasizes these 

actions via its MyGreenElectronics Web 
site and educational campaign. Give old 
iPods to friends or relatives, replace a dead 
battery rather than buy a new device, and 
participate in local and corporate elec- 
tronics recycling programs. 

REDUCE MANUFACTURING WASTE: 
The Green Guide suggests device manu- 
facturers conduct a comprehensive audit 
of their production processes to identify 
which stages creato the most waste and 
contribute the most harmful components 
to their products, and then take steps to 
reduce both. Manufacturers should also 
create products with parts, identified in 

the design phase, that can be reused 
later in subsequent products. 

EDUCATE: The industry should in- 
crease awareness and availability of con- 
sumer recycling programs and do more 
to ensure the products recycled are in fact 
reused in other goods and not just shipped 
overseas. Apple's takeback program, for 
example, involves giving consumer dis- 
counts for recycling old products. -AB 

www.billboard.biz/green 23 

www.americanradiohistory.com

www.americanradiohistory.com


THE GREEN ISSUE 

BOXED IN 
When err arrell w getting 

ady;to rel se Col , a debut 
fro ` his ' w band, , 

ellite Party, 
ec ';logy 'ghed avily on his 

mi d tha wa he project to 
be ailable only a ; ally. But as 

often happens ith we 1-intentioned 
envi rrnental initiatives, 

econ ics qui y factored into the 
dis - ss' . Sony Music executives 
poi' ted t that such an approach 

would tru ` ate p ntial commerce 
in a "worl her : ased on Nielsen 

S "`dScan'figure 
about 24% o 
Also, s 

, digital accounts 
U.S. music sales. 
move would have 

presented brick- and -mortar 
merchants with an uneven playing 

field. Instead, Farrell and 
Columbia came up with an eco- 

friendly, green Digipak made 
exclusively out of recycled paper. 

"We have a completely carbon 
neutral CD," Farrell says (see story, 

page 22). "But in the future, you 
know and I know that the answer is 

we don't press up CDs at all." 
Farrell is not alone among artists 
taking the lead in green matters. 
Trailblazers include the Red Hot 

Chili Peppers, whose 2002 album 
"By the Way" featured a 12 -page 

booklet on recycled paper. And in 
2003, when Neil Young decided to 

produce a multimedia event around 
his "Greendale" project, the book 

version was printed on eco- friendly 
paper and ink. In fact, 

environmentally sound packaging 
has been an issue for Young as far 

back as his "Harvest" album in 1972. 
"Neil Young definitely asked for an 

album to put out on recycled paper," 
former Warner Bros. Records head 

of sales Lou Dennis recalls, "and we 
did it." Then and now, artists have 
driven the industry's environmental 
innovations. Following artists' lead, 

in early May, labels and merchants 
began a behind- closed -doors 

dialogue to get in front of the issue 
at NARM's annual convention 

(Billboard, May 12). 
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EVERYONE LOVES 
ECO- FRIENDLY 
PACKAGING. 
BUT THE LOGISTICS 
ARE A BITCH 

BY ED CHRISTMAN 

Under the auspices of NARM and the RIAA, an 
operations committee has been formed to reach a 

solution that, without violating antitrust laws, es- 
tablishes uniform green packaging standards it. 
cost -effective manner. 

Hundreds of millions of dollars in costs are at 
stake if packaging conversion is not coordinated 
among the various industry sectors, as one early at- 
tempt at green packaging illustrates. Last October, 
in response to Wal- Mart's call for suppliers to con- 
sider the ecology when making and packaging their 
products, Universal Music Enterprises repackaged 
its "Millennium Collection" single -disc greatest-lilts 

PERRY FARRELL'S new 
CD with his band 
Satellite Party comes in 
an eco- friendly Digipak 
made exclusively of 
recycled paper. 

series in eco- friendly paper- 
board, using a PaperFoam 
tray instead of a plastic one. 
That package, from New 
York -based Shorewood Pack- 
aging, was about half the 
four -ounce weight of a nor- 
mal jewel box CD. 

UME has also used the 
eco -pak for its new greatest - 
hits line, "No. l's." So far 
the company has shipped 
about 5 million copies of 
eco -pak- encased CDs, UME 
executive VP /GM Mike 
Davis says. 

While a lighter package 
means less postage and less 
fuel spent transporting prod- 
uct, current automated load- 
ing equipment can't handle 
the new configuration. So it 
has to be manually assem- 
bled -which adds anywhere 
from 5 to 20 cents per unit, 
depending on how compli- 
cated the package is. 

The lighter package also 
made it difficult for the 
"Millennium" titles to flow 
through automated ware- 
houses, where electronic 
eyebeams read bar codes 
and direct CD boxes and in- 
dividual discs across a series 
of stackers, drops and di- 
verting equipment. In some 
instances, retail /wholesale 
sources say the speed of this 
flow had to be slowed, low- 
ering productivity. Others 
report that "Millennium" 
product had to be pulled 
from distribution centers' 
conveyor belts and manually 
sorted for store orders. 

Since replacing the loading 
and sorting equipment would 
be hugely expensive, manu- 

facturers wholesalers and retailers are hoping for a 

less costl' resolution -the development of packag- 
ing that would allow them to adjust existing machines. 

"We support any green packaging initiatives," 
Trans World Entertainment president Jim Litwak 
says. "But the industry has to make sure every- 
thing is thought out from the logistics end of 
things. It-there is going to be an issue, we want to 
know about it in advance so we can figure out how 
to deal with it." 

Retailers raised other concerns about the "Mil- 
lennium" packaging. Lacking a booklet or liner notes, 
the slimmed -down approach "takes value out of the 
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Universal's 'Millennium Collection' greatest -hits 
series was repackaged in eco- friendly paperooard, 
but retailers raised concerns about its slimmed- 
down approach. 

CD package," says Trans World executive VP /CFO 
John Sullivan, who suggests the result resembled a 

CD burned on an in -store kiosk. 
Shorewood VP of music sales Dustin Wills says 

he and the record company acknowledge there 
were issues with the "Millennium" packaging. 
But, he adds, "it is the only biodegradable pack- 
age. There will be issues no matter what you use 
as an alternative." 

The current jewel box, in contrast, "is one of the 
worst, ecologically unfriendly packages out there," 
says Dr. Allen Hershkowitz, senior scientist at the Nat- 

ural Resources Defense Council (NRDC). Hershkowitz 
notes that the music industry is "going through a sup- 
ply chain evaluation that is frankly unprecedented." 

THE CARBON CONUNDRUM 
ARTISTS FLOCK TO OFFSETTING BJT INDUSTRY IS 
SLOW TO ADAPT BY WES ORSHOSKI 

With Live Earth looming and Al Gore's grim "An Inconve- 
nient Truth" still on the brain, the concept of carbon neu- 
trality has seemingly emerged as the music industry's 
next big thing. 

Carbon neutral simply means that greenhouse gas emis- 
sions are offset by purchasing green energy credits or pay- 
ing for the planting of new trees. To be sure, the industry has 

an eye -popping amount of carbon to offset, be it from the 
manufacturing of product or the energy it takes to stage 
massive worldwide tours. 

Of late, more and more artists have committed to car- 
bon neutrality, including Pearl 
Jam., the Dixie Chicks, Bonnie 
Raitt and Cave Matthews 
Band. Others are putti ng their 
foot down when it comes to 
driving in non -eco- friendly 
cars; KT Tunstall threatened to 
not show up for promotional 
appearances if sport utiliity ve- 
hicles kept comiing to pick her 
up, according to Capitol Music 
Group COO Jeff Kempler. 

In fact, Perry Farrell was so 

mindful of the waste involved 
in pressing CDs that he tried in 

vain to convince Columbia to 
release his band Satellite 
Party's new album only in dig- 
ital form (see story. page 24). 

For now, he's content to 
offset the associated emis- 
sions, a process he believes 
"is going to be a Band -Aid for 

The DIXIE CHICKS are 
among the acts going 

carbcn neutral . 

the next one to five years." 
According to industry experts, more than two pounds of 

carbon waste is emitted for every CD pressed. Based on 

RIAA CD shipments for 2006, that amounts to nearly 1.3 

million pounds of carbon going into the environment. 
Offsetting this means more than just paying for the 

right to pollute, says Cate Muller, head of events and part- 
nerships for a London -based company called the Carbon - 
Neutral. "What we do is a four -step process," Muller says. 

"First is understanding the size of the carbon footprint. 
The second part involves practical reduction strategies 
and helping to set reduction targets. The third part is off- 
setting unavoidable emissions. And the fourth step is 

helping to communicate that to the people that matter - 
stakeholders. That could be your staff, your investors or 
your supply chain " 

Muller says offsets make a real difference. "If you're buy- 
ing credible offsets, it's a real reduction of CO2 going into 
the environment. If you invest in a windfarm in India, for 
example, that actually reduces the production of coal -based 

CO2 and replaces it with clean energy." 
Meanwhile, manufacturing an album with recycled pack- 

aging (85 cents -90 cents) is significantly more expensive 
than a standard jewel box with a booklet (10 cents) or a 

Digipak (20 cents), says Dir. Allen Hershkowitz, senior sci- 
entist at the Natural Resources Defense Council. But Farrell 
argues the long -term results justify the short -term expense, 
which may not always be as costly as people think. 

"I had a bon voyage party for our tour over Memorial Day 

that I personally invested $25,000 of my own money into," 
Farrell says. "You know how much it cost me to carbon off- 
set it? It cost me $150. You can build in a 50 cent or $1 sur- 
charge into a ticket for the VIP rows of an amphitheater 
and it pays for a carbon offset of that show." 
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At the end of that process, he predicts, the largely poly- 
styrene -made jewel box "will be history." 

Not everyone agrees. The jewel box is still the best 
we could put out there in terms of working for every- 
body and the economics of the packaging," Univer- 
sal Music Group Distribution president Jim Urie says. 
"The debate is about how to make [it] recyclable." 

But other execs go so far as to label the jewel box a 
tired product that weakens the CD's value. "The jew- 
elcase needs to be replaced with something that pres- 
ents a higher -quality look, but doesn't cost more," one 
senior distribution executive says. 

The holy grail would be packaging that isn't made 
from petroleum -based materials, but that still du- 
plicates those qualities of the jewel box that facili- 
tate automated manufacturing and distribution of 
the product: that it's solid rather than flexible, for 
instance, and free from indentations. Some indus- 
try executives point to paper packaging, while oth- 
ers endorse adapting the Amaray DVD case for the 
CD. Outside of that option, manufacturing and dis- 
tribution operation executives agree that the pack- 
age should be the same size as the jewel box -5 
inches by 5.5 inches. 

But weight of the new packaging is still open to 
discussion, and price is a major concern. "The jewel 
box has 20 years' worth of cost efficiencies in place 
in the molds and the processes to load it with CDs," 
Entertainment Distribution Co. (EDC) customer op- 
erations director Rod Streeper says. 

A standard jewel box and booklet can cost less 
than 10 cents, while the standard Digipak costs 
around 20 cents. But an entire recycled package, 
using some kind of paper- constructed tray, can cost 

The worst part of any party is clearing up after- 
ward. Even so, fest val promoter Live Nation was 
shocked by a £250,000 ($493,000) bill for 
garbage disposal after last year's Download fes- 
tival at England's Donington Park. 

"I had a rude awakening," Live Nation U.K. man- 
aging director Stuart Galbraith says. "lt was the 
most wasteful festival that year. And I don't spend 
£250,000 without checking why." 

To avoid repeating the same waste night- 

as much as 85 cents or 90 cents, according to esti- 
mates seen by NRDC s Hershkowitz. 

The two biggest hurdles are the cost and quality 
of the material, Shorewood's Wills says. "Everyone 
is scrambling to come first to market" with a more 
durable heavier tray of comparable cost, he says. 
Wills adds that Shorewood is studying one that could 
be made from compressed wood chips or paper - 
based foam, although the latter is twice as costly as 
the polystyrene tray. 

Whether or not the jewel box goes away, the in- 
dustry's consumption of paper had to change, says 

mare, earlier this year he ap- 
pointed Bank of Scotland envi- 
ronmental director Andrew Ha- 
worth to be Live Nation's 
consulting environmental serv- 
ices director. 

Haworth's mission is to study 
the impact of waste at this year's 
Download fest (June 8 -10) and 
use the results as a template for 
Live Nation's other U.K. festivals. 
They include 02 Wireless, Hyde 

Park Calling and the U.K. Live Earth show. 
Meanwhile, Download 2007 went green, 

with festivalgoers offered incentives to recy- 
cle, collecting 20 pence (39 cents) for every 
beer cup returned and 10 pence (19 cents) for 
each bottle. 

"lt will take three to five years to get everything 
right," Galbraith says, adding, "I also believe [the 
move] will help us make money." 

-Juliana Koranteng 

Iffillik 
WEA president John Esposito, who was honored 
last fall with a Force of Nature award for his ef- 
forts on behalf of the ecology by the NRDC. Three 
years ago, Warner Music Group led the industry 
movement for green packaging: It challenged its 
CD manufacturer Cinram and packaging compa- 
nies like Shorewood and Ivy Hill to wield WEA's 
entire multimillion -dollar annual spend for CD 
booklets and tray cards as an incentive to persuade 
paper -producing companies to meet a list of eco- 
friendly criteria. 

WEA was told then that the paper industry might 

Kill The Jewel Box 
A MISTAKE FROM THE START, LANDFILL FOREVER 

With discussions about green packaging and 
the perceived value of the CD rampant, now 
is clearly the time to get rid of the land -filling 
piece of crap known as the jewel box. How the 
jewel box came to be perceived by the labels 
as high -end packaging has always been be- 
yond me, and recycled paperboard CD pack- 
aging has never sounded like a better option. 
Failing that, an Amaray (DVD) -size case with 
a larger CD booklet would fit the bill. 

Of course, with a power player like Uni- 
versal Music Group Distribution president 
Jim Urie pulling for the jewel box to be sim- 
ply rebuilt with ecologically sound material, 
my vote may not count for much. 

But if the U.S. music industry is chang- 
ing its packaging to go green, I want to in- 
troduce some related issues. We can't forget 
that this whole green dialogue is taking place 
against a backdrop of rising digital sales and 
declining CD sales. But many of us believe 
a demand for physical product will coexist 
alongside digital in the coming years regard- 
less. So as we look at packaging, we should 
also discuss its role in the value equation, 
and what role that packaged good will have 
five years from now. 

Before I present my case for where pack- 
aging should go, let's examine why CD pack- 
aging was a mistake from the get -go. 
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Once upon a time, CDs came packaged in 
the longbox because retailers were afraid that 
the smaller jewel box would be easy to steal 
from stores. The longbox was OK for mer- 
chandising, but it wasn't any fun for shop- 
pers, and ultimately it was the first victim of 
the industry's green conscience in 1993. 

But that change wasn't well thought out. 
First, the major labels ignored retail's outcry 
that the longbox's elimination would cause 
costly store refixturing. The move to shrink - 
wrapped CDs, though, only resulted in most 
stores encasing CDs in longbox- sized, plas- 
tic keepers also called shucks or safers. At 

some stores, keepers were reused. But dis- 
count department stores sold CDs in 
cheap keepers that were 
thrown out and be- 
come landfill. 

Now, since 
the industry 
is taking a 

more deliber- 
ate approach, 
let's get right 
what we got 
LINKIN PARK'S 
premium 'Minutes 
to Midnight' has a 
recycled paperboard 
package. 

wrong the first time. 
After all, look at what the jewel box re- 

placed. The vinyl album cover was a great 
merchandising tool and made for a great 
shopping experience. Remember when you 
could power- merchandise music with albums 
stacked high in front of the store? And when 
you could flip through vinyl album covers, 
shopping the store was much quicker and 10 

times more fun. Clanking through clunky 
CD merchandising just never made it for me. 

The vinyl album cover also made listening 
to music an interactive experience. Regardless 
of your age, you could actually read the lyrics 
and find out who played on the album. Nowa- 
days, as my eyesight gets worse, with the tan- 
talizing small print on most CD booklets and 
back trays, I don't even know song titles. I sim- 
ply refer to tunes by their track number. 

So we should be looking at more than just 
going green -especially given the specialist 
audience that physical music is likely to at- 
tract in the future. 

Now more than ever, the industry seems to 
be evolving toward a reverse version of the 
book industry's hardcover /paperback model, 
a dichotomy that has been envisioned in var- 

ious scenarios since the industry first started 
thinking digitally in the mid -'90s. Some lis- 
teners will opt to merely stream music, while 
other consumers will choose to buy the mass 
paperback version of music they like -by 
strategically downloading either individual 
tracks or the digital album in its entirety. The 
trade paperback book version might be a mil- 
lennium -style package with more information. 

But beyond price, convenience and 
portability, hardcore fans, collectors and 
audiophiles will want the higher -priced 
packaged good -the "hardcover" version. 
Considering how much that audience ac- 
tively cares about music, why shouldn't an 
eco- friendly standard package have good 
merchandising capabilities and fun infor- 
mation and graphics? 

The CD package should be the same size 
as DVD, but with a differential so shoppers 
know it's a CD. It may need to be DVD Ama- 
ray packaging -which is made of recycled 
plastic, but the music industry should put 
more graphics and information inside than 
the movie industry does. 

Or maybe it can be a recycled paperboard 
package, like the great premium version 
of Linkin Park's "Minutes to Midnight," 

but in a box shape without indentations 
so the plastic wrap can be cold -sealed. 
(Packages with indented edges need 
shrink -wrap, which is a hot, carbon - 
emitting process.) 

But whatever form packaging takes, 
let's also talk about merchandising and 
the value to the consumer. The result 
will be a long -term solution for the pack- 
aged CD. _. 

For 24/7 retail news tz and analysis, see 
billboard.biz /retail. 
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need five years to create paper capable of reproduc- 
ing high -quality imaging, but the process took only 
half that time. Esposito reports that since March, 
packaging on all WEA CDs and DVDs has been made 
of 30% post- consumer recycled paper taken from 
renewable foresting, using chemicals that minimize 
damage to the environment. 

Having come up with the appropriate paper, pack- 
aging companies like Shorewood say they also only 
use environmentally friendly inks that include veg- 

etable -based components. Shorewood director of 
marketing services Linda Lombri says the company 
has developed green -friendly packaging that can 
overcome performance obstacles. Until demand in- 

creases, however, a three- to five -week lead -time is 

required for its manufacture. 
The Petowsky, Mich. -based Earthworks Music 

label has also been experimenting with paper pack- 
aging for Greg Brown's "Yellow Dog" album. 

"Because chlorine -bleached virgin paper is a 

major source of water pollution, we insisted upon 
unbleached, recycled stock for the CD packaging," 
says Susan Fawcett, a member of the collective 

behind Earthworks. 
What's more, she re- 
ports, the paper used 
in the packaging was 
manufactured at Co- 
hoes, N.Y. -based Mo- 
hawk Fine Papers, 
which is completely 
wind -powered. 

Fawcett also sug- 
gests that the industry 
could replace outer CD 

wrapping with a sim- 
ple sticker to hold the 
CD case shut and make 
it tamper -proof. But 
most retailers still 
argue that, to help con- 
trol theft, the CD pack- 
age still needs some 
kind of plastic wrap- 

ping. And merchants throw another consideration 
into the mix: They want a place to conceal an elec- 
tronic- article- surveillance source, now hidden within 
the jewel box. 

With the jewel box, a Scandia wrapping machine 
uses a cold ultrasonic weld that doesn't give off any 
heat in sealing the package. But most paperboard 
packages have indented edges that require shrink - 
wrap, which uses a cutting process that produces 
heat and therefore needs to be conducted in an air - 
conditioned environment. 

About the only thing that looks unlikely to change 
anytime soon is the CD itself, which is mainly made 
out of eco- unfriendly polycarbonate. That kind of 
plastic allows light transmissions to refract at a pre- 
dictable angle so discs can be read by a laser, thus 
precluding the use of most other plastics or making 
the CD significantly thinner. "To make a long story 
short, the industry is stuck with the CD," EDC's 

treeper says. 
Still, Hershkowitz is confident the music indus- 
will move forward and conquer its ecological li- 

abilities. "The music industry has long been known 
as a do- gooder in the marketplace," he says. "It has 
helped advance civil rights. It has advanced the anti- 
war movement." 

Through working with NRDC, Ivy Hill executive 
VP of sales and marketing Rich Oppenheimer adds 
that he now realizes that going green "isn't a desti- 
nation, it's a journey -and it ultimately requires ad- 

dressing all facets of one's business." 

'The jewel 
box is one 
of the 
worst, 
ecologically 
unfriendly 
packages 
out there.' 
-DR. ALLEN 
HERSHKOWITZ, 
NATURAL 
RESOURCES 
DEFENSE 
COUNCIL 

Additional reporting by Brian Garrity and 
Jonathan Cohen. 

MAJOR 
IMPROVEMENTS 

BIG LABELS COMMIT TO 
REDUCING WASTE, IMPROVING 
EFFICIENCY BY BRIAN GARRITY 

Much of the spotlight on the music industry's push to support environmentally friendly business 
practices is focused on transforming CD packaging. But behind the scenes, major labels now are 
moving with greater urgency to green a host of their most basic operational and administrative 
functionalities. Those initiatives include everything from in -house paper recycling to offsetting 
the power usage of office buildings with carbon credits. Credit that in large part to the growing 
relationship between the recording industry and the Natural Resources Defense Council, an 
environmental group that advises companies on improving their green policies. The NRDC is 
working closely witli EMI and Warner Music Group on a series of greening initiatives in North 
America, as well as serving as a consultant to an unnamed environmental agency advising Sony - 
owned companies on environmental policies. The one exception is Universal Music Group 
( UMG ), which is \\ of king on its own. Its environmental efforts are part of a larger green push by 

parent company Vivendi. It's an ongoing process. "This is not an overnight phenomenon," 
says Allen Hershkcwitz, a senior scientist for the NRDC working with WMG and EMI. "It's 
important to understand that this transition that we are working on is literally going to take 
five, 10 years. " Billboard takes a look at the greening efforts of the major labels: 

WMG 
The company is working with the NRDC to commit 
to a number of new green efforts in- house. Among 
them are a paper conservation initiative that includes 
recycling, along-term phasing out of printers that can't 
handle double -sided copies, moving printers out of of- 

fices and to centralized locations, and cutting back on 
paper -based marketing materials. The company 
greened its Grammy Award party earlier this year and 
is exploring reducing the overall carbon footprint of 
its 15 buildings across the country through a combi- 
nation of carbon credits and choosing electric suppli- 
ers that use such renewable sources as wind power. 

° Now that we've implemented paper, our next focus 
is this carbon footprint," WEA chairman /CEO John 
Esposito says. "We have generally discussed wanting 
to get it done before the summer is done, in getting to 

a good place with it. A lot of dynamics will affect that, 
bur once that's done, there will be other things that are 
likely going to be available for us to attack." 

EMI 
In addition to working with the 
NRDC to green its Grammy party 
earlier this year and pursuing 
many similar in -house initia- 
tives regarding paper, recycling 
and reducing the carbon foot- 
print of its buildings and facili- 
ties, EMI is overhauling its 
transportation policies. The company 
is setting requirements for a mixture of hy- 

brid vehicles, a minimum number of people per car 
and a minimum miles per gallon on cars that are not 
hybrid from its transportation vendors. The com- 
pany's efforts in North America are part of a wider 
push by EMI to reduce its energy consumption by 

as much as 10% worldwide. "All this is a mixture of 
conservation and innovation," Capitol Music Group 
COO Jeff Kempler says. "Conservation is also eco- 
nomically better for everyone else concerned." 

base building energy demand by 31 %. The building also 

recycles approximately 565 tons ofwaste annually. Look 

for Sony BMG to step up its conservation efforts with 
the recent arrival of Rick Rubin at Columbia Records. 

UMG 
Industry consolidation, the divesting of manufactur- 
ing and distribution businesses, the rise of digital dis- 

tribution and a continued focus on cost cutting are all 

combining to aid the industry in its efforts to improve 
its green standards. Case in point: UMG's sell -off of 
its manufacturing operations. The company has seen 
its waste production levels drop from more than 10,000 

tons in 2004 to 555 last year, its water consumption 
fall from 388,000 cubic meters two years ago to 88,800 

in 2006 and its carbon dioxide levels plunge from 68 

million kilograms in 2004 to 13.8 million last year 
since unloading its facilities. The company also cred- 
its those reductions to a series of in -house ccnserva- 

tion and recycling programs. 

RICK RUBIN, left, will push green 
initiatives at Columbia. The Sony 

BMG headquarters in New York, 
below, have been green since 2002. 

'This 
transition 
is literally 
going to 
take five, 
10 years.' 

-NRDC 
SCIENTIST ALLEN 
HERSHKOWITZ 

SONY BMG 
The company's headquarters at 550 Madison Ave. in 
New York already are part of an environmental man- 
agement program dating back to 2002 that focuses on 
waste reduction and energy conservation. The pro- 
gram -which is ISO 14001 certified, an international 
standard for environmental management -has reduced 
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CLOUD CULT leader CRAIG 
M!INOWA (h ugging cow) built his 
own environmentally friendly CD 

manufacturing Operation. 

tmartens:cbillboard.com 

Down To Earth 
SMALL LABELS FIND ECO- CONSCIOUS 

INNOVATIONS WORTH THE COST 

There wasn't a CD manufacturing operation 
in the entire country that satisfied the eco- 
friendly needs of Cloud Cult leader Craig Mi- 

nowa. So he built his own. 
Minowa started Earthology Recordings on 

a farm an hour north of the Twin Cities in 
Minnesota. From the geothermal and wind 
power that runs the farm, to the recycled CU 
cases with soy ink -engraved packaging that 
come with every order, Earthology is striving 
to become the most environmentally aware 
CD manufacturing /replication business on 
the planet. 

So it's no surprise that in his downtime from 

outfit, Minowa fields calls from unsigned 
artists and indie and major labels. Often, Mi- 

nowa says, there's only one factor that stops 
an act or a business from going the green route. 

"Unfortunately, it does come down to a fi- 

nancial thing," he says. "If the eco- friendly 
stuff is 3 -5 cents more per unit, most of the 
major labels will shy away from it, since those 
pennies add up. If it were affordable to da it 
the environmentally friendly way, then every- 

one would be doing it." 
Plenty of smallerlabels can relate, but more 

are seeing eco- friendly measures as a worth- 
while expense. Brady Lahr of Los Angeles- 

touring with his critically adored psych -pop based Kafala Recordings invested nearly 

GREEN CARD 

FIRST ACT GUI 
"It's been fascinating discovering how to do 
this and, at the end, I get a kick -ass guitar," 
Guster guitarist and Reverb four der Adam 
Gardner says. 

He's referring to his collaboration with 
Boston -based musical instruments manufac- 
turer First Act, which will create the most envi- 
-onmentally friendly electric guitar possible. 

Thoagh the project is still months away from 
completion, First Act VP of marketing Jeff 
Walker is confident the journey is worthwhile. 

"We're in the business of tailoring the per - 
Fect guitar to the musician," he says. "As con- 
sumers become more environmentally con - 
3ci ous and come to us for specific needs, we 
want to be ready." 

While First Act .s still gauging how big the 
demanc: for "green guitars" is, Gardner's team 

is already experimenting with Forest Stew- 
ardship Zouncil certified wood, recycled hard- 
ware/electronics and low -toxin finishes. 

Though the Guster project is so far a "one - 
off" and "an expensive process," the ccm- 
pany s considering making a dozen replicas 
of the final product to catalyze the fancy of 
the consumer and to uncover the most cost - 
efficient way to reproduce green guitars. 
And, wi:h Gibson .oining the Bonnaroo Fes- 

tival as a "green partner" to showcase its 
own environmental efforts, the first mass - 
produced "green guitar" gets ever closer. 

-Katie Hasty 

$15,000 to create his own biodegradable 
shrink -wrap by partnering with Prizm, a 

maker of transparent cigarette paper (yes, you 
can smoke it). 

But it wasn't a completely altruistic move. 
Lahr filed for a patent, and Kufala stands to 
gain if other labels or artists start using his 
shrink -wrap -not to mention the publicity and 

-marketing opportunities-it now affords him. 
"Every day you turn on the news there's 

something about climate change or global 
warning or ways to make the world a greener 
place," Lahr says. "If we're not doing that in 
business, we're not looking out for the inter- 
est of our customer, which is the No. 1 prior- 
ity in any business." 

And don't talk to Sub Pop's Internet guru 
Andrew Sullivan about the cost of going green. 
"That's a cheap way of looking at it," he says. 
"It depends on whether you're thinking long- 
term expense or short-term expense." 

At Sullivan's urging, the indie powerhouse 
made news last year when it became the first 
record label to be certified "green -e," thanks 
to its purchasing of vouchers from the Bon- 

neville Environmental Foundation to subsi- 
dize the use of renewable energy. It wasn't a 

huge cost to the label, says Sullivan, who asked 
that the specific dollar amount not to be 
printed, but it's safe to say it's less than $10,000. 

Proving that it wasn't just a marketing 
stunt, Sub Pop went a step further. The label 
recently did away with jewel -case CD advances 
to switch to plastic -free, recyclable paperboard. 

"What we found out is that even though 
it costs 30 cents more to do the actual pack- 
aging, it costs 25 cents less to ship it," Sulli- 
van says. "Plus, it creates less waste, and 
that's radical." 

Others have gone a step further. Matador 
and Beggars Group have shifted to all- digital 
advances, a cost -cutting and eco -savvy move. 
Sullivan says Sub Pop isn't ready to go that 
far yet, but technological and consumer ad- 

vances may eventually force the music busi- 
ness in a completely pro- environment 
direction, even as green costs come down. 

"A couple of decades ago, organic foods 
were a niche market and not very accessible," 
Minowa says. "Now, organic foods are even 
in Wal -Marts. In being so much more acces- 

sible, it receives the distribution that makes 
it more affordable. I think we'll see the same 
thing with environmentally friendly CDs on 
the market. That is, if digital downloads don't 
take them over first." 

.biz 
For 24/7 indies news 
and analysis, see 
billboard.biz/indies. 

Veil Records in Chicago scored a 

to build a park on its rooftop. 

GREEN LIGHT 
Here are five indie labels making a 

difference: 

EARTHIOLOGY RECORDINGS 
Craig Minowa's Alternative Distribution Al- 

liance- distributed label and CD replication 
house sits on an organic farm in Minnesota, 
and is dose to making an all -green CD pack- 

age. Minowa promises that by the end of 
2007, all CDs will be fit with a corn -based 
biodegradable shrink -wrap being developed 
by the University of Illinois at Urbana -Cham- 

paign. "We want to turn this into our own 
nonprofit," Minowa says. 

SUP POP 
Last year, the Seattle label prodaimed it was 
the first music label to be designated green - 
e-a certification used by businesses to pub- 
licize the purchase of certified renewable 
energy. It's an important investment, Inter- 
net guru Andrew Sullivan says. The label's 
artists, he says, "know we're doing things that 
are moving forward and not being stagnant 
and not being all business." 

KUFALA RECORDINGS 
The Los Angeles -based label, which special- 
izes in made -to -order live CDs, has switched 
to a biodegradable shrink -wrap. Based on 
the amount of CD sales last year, Kufala 
head Brady Lahr estimates that about 
1,881,600 pounds of plastic shrink -wrap 
went into the environment via landfills. His 
patent -pending product will cost a label a 

few cents more, but Lahr says, 'We'll gen- 
erate more business because of the aware- 
ness of our green packaging, as well as the 
alternative uses for this." 

TREE LEAF MUSIC 
Sprung from Paul Diaz's Atlanta -based Tree 
Sound Studios, Tree Leaf fits its acts (jam 
band Perpetual Groove, Latin group Crema) 
with organic merch and eco- friendly pack- 
aging. Additionally, the label plants a tree 
every time it makes a sale. And soon, a 300 - 

gallon biodiesel gas tank on the premises 
will allow bands to fill up alt -fuel vehicles 
free of charge. "From a purely business stand- 
point, green is popular, and it only stands to 
become more popular," Diaz says. 

SMOG VEIL 
Frank Mauceri s Smog Veil started out in 
Cleveland, moved to Reno, Nev., and has now 
settled upon Chicago. In the Windy City, 

- Mauceri built a green -friendly workspace 
from city grants, remodeling a building to 
be powered entirely by wind and solar en- 
ergy, as well as scoring a grant to build a park 
on its rooftop. And Mauceri says the long- 
term savings on electricity will only fuel the 
artsy label's sustainability: "We've just taken 
the lead and tried to set an example." With 
such innovations, he says, you can decrease 
your overall expenses." -TM 
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GREEN 

Learning To Love 
The Environment 
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"Hi, Paulina Rubio here. If you wash your 
clothes at lower temperatures, you can save 
a lot of energy. You can save even more en- 
ergy by washing no clothes. And you can do 
that if you don't wear them. I'm not wearing 
any right now." 

The mini -speech is from a series of PSAs 
for Global Cool, a U.K. -based nonprofit that 
promotes how small personal changes can 
have a big impact on the environment. 

As the Latin spokeswoman for the organ- 
ization, Rubio gets to be whimsical (Global 
Cool ads are quirky) as well as serious about 
a cause she's always pursued but only recently 
become vocal about. 

Rubio is not alone, but she doesn't have 
much company either. While Latin acts across 
the board have embraced other causes -most 
notably children's welfare -the environment 
has typically been an afterthought. 

V L_r V4itïVl7 3.°-(IfY 

A reason for the absence from the spotlight 
may be that Latin America has other more 
visible and pressing problems than other na- 
tions have. 

"I have to admit, poverty, and particularly 
child poverty, is a sadder state of affairs," 
says Fher Olvera, lead singer of Mexican 
rock band Maná. "But one thing goes with 
the other," he adds. "What good is it to give 
a child education if he is going to live in a 

shitty city ?" 

With a 13- year -old ecological foundation, 
Selva Negra, to its name (see story, page 22), 
Maná is by far the most visible Latin act in 
the environmental arena. Another Mexican 
singer, veteran pop star Emmanuel, has an 
even longer trajectory in the field, including 
work with his own foundation and as the face 
of multiple environmental programs. 

Beyond that, Latin acts for the environment 

FHER OLVERA; 
PAULINA RUBIO 
(inset) 

f unction mostly at a local level. In Argentina, 
Diego Torres has supported Greenpeace ini- 
tiatives, while rock band Bersuit Vergara- 
bat routinely brings environmental concerns 
into its music. The group's last stadium con- 
cert, for example, was announced at a press 
conference in El Riachuelo, a river near 
Buenos Aires chosen as the locale because 
of its major contamination. Other artists, 
like Mexican Aleks Syntek, have expressed 
their solidarity with the green movement in 
multiple ways: including green packaging of 
their albums. 

But by and large, big philanthropic efforts 
from major Latin acts are centered in other 
easier to illustrate causes that provide spe- 
cific assistance to people. 

You really can't blame acts for their pri- 
orities, given that in many Latin countries 
more than 50% of the population lives in 
poverty, according to World Bank figures. 
One can, of course, appreciate the long -term 
benefits of environmental work. But for a 
family with hungry children and no public 
assistance, saving the whales is secondary 

to getting food on 
the table and not 
wasting water may 
be a moot point, 

since there is no drinking water available. 
No wonder, then, that environmental con- 

cerns are directly proportional to musical 
style. Most vocal proponents of environmen- 
tal causes are rock and pop acts directed at a 

more middle -class audience. In other gen- 
res, like regional Mexican, messages and acts 
of generosity are directed to the tangible needs 
of a struggling fan base that would not em- 
pathize with a green message. 

Which is why acts like Rubio advocate in 
different, less- preachy ways. 

"They are practical options anyone can 
apply, but may not have been aware of their 
benefits," Rubio's manager Rick Canny says. 
"That practicality was something that Paulina 
connected with and thought her fans could 
as well." .... 

.b¡zFor 24/7 Latin news and [ analysis, see billboard.biz /latin. 

MARIN 
tot mpaoletta@billboard.com 

From Hippie 
To Hi 

GREEN MARKETING NO LONGER 
JUST FOR THE GRANOLA SET 

Al Gore was ahead of his time. The presiden- 
tial hopeful was discussing environmental is- 
sues for 20 some years -long before his 
documentary on global warming, "An Incon- 
venient Truth," picked up a couple of Academy 
Awards and long before Wal -Mart came along 
and pushed its concept of an eco- friendly ap- 
proach to doing business into the mainstream. 

Unlikely bookends, both have had a power- 
ful ripple effect. Green marketing has, without 
question, gone from crunchy to mainstream, 
from hippie to hip. 

"As green products become more preva- 
lent, consumers are more likely to select them, 
especially if they achieve value parity," says 
Drew Neisser, CEO of Renegade Marketing 
Group in New York. To illustrate, Neisser 
points to the Method brand of eco- friendly 
home -care products. "Method is more expen- 
sive than other liquid soaps, but the sleek de- 
sign makes Method a premium product." 

Whether we're talking Method, Body Shop, 
Aveda, Stonyfield Farms or Ben & Jerry's, 
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green brands distinguish themselves on a va- 

riety of levels- including ingredients, pro- 
cessing and packaging. "Every step of the life 
cycle attempts to minimize environmental 
impact," says Jacquelyn Ottman, founder 
of eco- innovation /green marketing firm J. 

Ottman Consulting and author of "Green Mar- 
keting: Opportunity 
for Innovation." Once 
this happens, green 
brands "start to attract 
environmentally con- 
scious and aware con- 
sumers." Which can 
increase market share 
and help businesses 
take advantage of new 
markets. 

When Wal -Mart 
committed to invest- 
ing in sustainability 
projects and to hold- 
ing suppliers to higher 

environmental standards, the impact was 
twofold, affecting both the supply and demand 
sides. The big -box retailer, for instance, has 
become the world's biggest buyer of organic 
cotton and the biggest seller of organic milk. 

"Suddenly, no God -fearing, middle -class 
American could only see `green as a liberal 
plot invented by Al Gore," Neisser says. In- 
stead, consumers found themselves "embrac- 
ing green as a mainstream, flag -waving idea." 

Which means, Neisser adds, that "green is 
no longer a liberal cause for the granola set." 

Michael Martin, president of music indus- 
try greening agency MusicMatters, says cor- 
porations are embracing green platforms 
because Americans care about the environ- 
ment and themselves. "People buy organic 
products because they're potentially better for 
their health," Martin says. "All things being 
equal, brands like Wal -Mart and Proctor & 

Gamble believe that consumers will choose 
retailers and products that are doing good 
things for the planet." 

To be effective, 
though, green market- 
ing campaigns must 
deliver on primary prod- 
uct benefits -like clean 
clothes and great taste. 
Once that's achieved, 
Ottman says, commu- 
nicating environmental 
benefits can help justify 
premium pricing or, at 
a minimum, sway pur- 
chasing decisions. 

And music is now 
part ofthe equation. Nat- 

ural food company Clif 

Bar began working with musicians a couple of 
years ago because it noticed the unique relation- 
ship that exists between artist and fan. Since 
then, the brand has tapped the John Butler 
Trio, Martin Sexton and Xavier Rudd to par- 
ticipate in its Clif GreenNotes program, which 
promotes environmental awareness and inspires 
fans to take action. Clif Bar works closely with 
MusicMatters on the GreenNotes initiative. 

"Artists are able to communicate to fans in 
a way that fans listen," Clif Bar lifestyle expe- 
rience manager Grady O'Shaughnessy says. 

Still, Martin and others worry that, for some 
brands, eco -aware platforms are focused more 
on marketing impact, not on actually moving 
the needle on social change. For Martin, the 
perfect scenario occurs when a brand's social 
change component becomes part of its core 
attributes (think Ben & Jerry's). 

Come June 19, with the launch of nonprofit 
Climate Counts (climatecounts.org), con- 
sumers will have the opportunity to see which 
brands are truly affecting environmental 
change. One component of the Web site rates 
the top 90 brands in the country-based on 
Fortune 500 stats -on their contributions to 
global warming and actions they've taken to 
combat the negative effects of global warming. 

In the process, Climate Counts may well 
create a stigma against those companies not 
working on strategies to be more green. 

"Not going green is simply a dead end with 
little upside and lots ofdownside," Neisser says. 
"How you communicate your greenness is the 
issue. Those who can gain competitive advan- 
tage by being green should shout it out." . 

For 24/7 branding news 
.biz and analysis, see 

billboard.biz /branding. 
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Clockwise from top: 
At the Vans Warped 
tour, fans can gain free 
entry by volunteering 
to recycle; Rise 
Against's TIM 
McILRATH in front of 
the band's Warped tour 
bus, which is powered 
by biodiesel; Solar 
power is now in use for 
live events like Warped. 

M artin Sexton's biodiesel- powered tour bus, parked outside Nashville's Exit /In, 
k about as far away from the glamour and glitz of the upcoming Live Earth 
shows as possible. But for "new folk" artist Sexton and thousands of 
musicians like him, going green is something to focus on every day. "I've 
always been conscious of waste," he says, sipping his "musician strength" coffee 
(organic, of course). "I'm always conscious of turning off the water, the lights, 
bringing the recycling out every Wednesday morning." The touring world, 
which is primarily a transportation business, has made a concerted effort to go 
green for several years, be it by fueling tour buses and trucks with biodiesel or 
offsetting carbon emissions. With more and more artists and tour producers 
receptive to eo- friendly touring, the business is also benefiting from the 

slst ,w ce of orporate sponsors and experienced nonprofits, which have set up 
s at "eco- liages" within the venues. Artists have come to the issue for a 

host reasons, be it by having grown up amid nature and outdoor sports (Jack 
Johnson, Perry Farrell) or simply becoming inspired by veteran acts that have 
come before them (Pearl Jam, Sheryl Crow). 

And like many people, Sexton was profoundly in- 
fluenced by Al Gore's Academy Award -winning film 
"An Inconvenient Truth." "It handed to me on a sil- 
ver platter what my impact is from touring and just 
living on this Earth," he says. "So I figured I could 
take this a step beyond my own curbside recycling 
and bring it into what I'm doing for a living." 

Sexton started planning a green tour, "but I 

wasn't sure how it worked." So he partnered with 
Berkeley, Calif. -based health food company Clif Bar's 
GreenNotes program, which helps touring bands 
nail down things like biodiesel (cleaner- burning fuel 
made from natural, renewable sources); organic, re- 

cycled merchandise; and the sale of renewable wind 
energy credits (Cool Tags) to offset the tour's car- 
bon emissions. 

"I love what they're doing," Sexton says. "It's set- 
ting a positive example that this can be done, it's not 
cost -prohibitive, and it's not a pain in the ass." 

Sexton is a veteran road dog, but 30 -plus dates 
into his latest tour, he can't tell much difference in 
touring green. 

"The hardest part is always being able to find 
biodiesel," he says. "I can tell you right now, you can't 
get it if you're traveling from Fargo to Bozeman." 

From the perspective of environmental consult- 
ant /activist Tim Allyn, who has worked with the 
Vans Warped tour and the Coachella festival, inter- 
est in biodiesel is "steadily growing," but there's still 
some way to go. 

"I still get questions like, 'What's the bus look 
like ?' " he says. "The bus looks like every touring 
coach you've ever seen." 

Back on one of those biodiesel buses, Sexton says 
there are cost increases involved in going green. 

"But that's where GreenNotes comes in- they'll 
help with that extra 30 cents a gallon," Sexton says. 

"And once demand is there, the costs will come down." 
Rather than find the biodiesel, the Warped tour 

has it delivered to the venue. "We already know who 
all the suppliers are, and it's a pretty narrow list," 
Allyn says. 

The costs of having bio delivered "depends on 
how the individual companies want to bill it," he 
says. "But it worked out last year to be about 8 to 10 

cents more a gallon than street diesel, including 
fuel, labor and delivery." 

More to the point, Allyn says the concert business 
is in a unique position to affect change. 

"The touring industry has a finite amount of 
trucking companies, generator companies, all 
going to the same places in every city," he says. 
"We could create demand if we worked together 
to make sure that the fuel was at or near the venue 
and just fill there." 

Allyn also calls for the wider live industry to get 
onboard. "Venues can run greener electricity and 
have recycling programs," he says. "A lot of these 
situations save money. Some cost more, but they all 

benefit the environment." 
Warped tour founder Kevin Lyman and his team 

"made a conscious decision and over a matter of 
months, revamped their whole operation and made 
significant changes," Allyn says. "Kevin wasn't wor- 
ried about how to market it or how to get recog- 
nized. He just said, 'I want to do it differently. I've 
got a responsibility.' " 

With 80 bands and scores of tour buses and trucks, 
moving Warped is like moving Patton's army every 
summer. Lyman is pleased to see major touring biz 
companies like Up- Staging (lighting), Road Show 
(trucking), Jenco (sound) and Cat Power (genera- 
tors) becoming more environmentally conscious by 
using biodiesel. But with the green growth comes 

opportunists looking to 
cash in on the craze. 

"There are a lot of peo- 
ple running around call- 
ing themselves green 
consultants," Lyman says. 
"It almost always means 
out -of -work A &R guy. 
When some of these eco- 

consultants come stream- 
ing through the offices, 
saying, 'I know green 
companies, I'd like to at- 

tach them to your tour, 
how much will you pay me 
to introduce them to you ?,' 

it doesn't sound like you're 
trying to save the Earth, it 
sounds like you're trying 
to make a buck." 

When WARW Washington, D.C., made changes 
to its rock format in February, it not only dou- 
bled its playlist -it flipped green. 

Now tagged "94.7 the Globe," WARW con- 
verted its 50,000 -watt transmitter and studios 
to run on wind power and interspersed hits from 
Coldplay and Red Hot Chili Peppers with house- 
hold tips to curb energy costs and instructions on 

starting your own compost pile. 
"We're a radio station: The music comes first, 

lifestyle next," says Michael Hughes, Washing- 
ton, D.C., senior VP /GM for Globe owner CBS 

Radio. "But nobody seems opposed to living an 

environmentally responsible lifestyle." 
The Globe won t know if the station has at- 

tracted more listeners until the spring Arbitron 

ratings are released, though Hughes says the sta- 
tion's advertiser base has grown 14% since the 
switch -- although utility costs have risen 10 %- 

15 %per month on wind power. 
"The environmental movement isn't alienat- 

ing, at least not in the way that the Globe pres- 
ents it," says Alan Reisberg, president /GM of D.C. 

media planning firm Capital Media, who has 

placed ads on the new format. "Listeners may 
feel a new loyalty to the brand. The station works 
locally and thinks globally." 

-Katie Hast 

WANTTO 
TOUR GREEN? 
Here are eight essential names for your 
contacts book: 

ON -TOUR ASSISTANCE 
Clif Bar's GreenNotes 
SPECIALITY: A "training wheels" program in tour- 
ing green, with "green grants" available for every- 

thing from biodiesel to organic coffee. It can 

arrange reps on the road or have staff at events. 

(difgreennotes.com/musician) 
ONBOARD: Gomez, Martin Sexton, John Butler 

Trio, O.A.R., Guster, Bonnaroo Festival 

Reverb 
SPECIA LITY: A nonprofit seeking to raise aware- 

ness and support for the environment through 
"eco- villages" at live music events and greening 
advice for touring bands. (re' erb'ock.org) 
ONBOARD: Bonnie Raitt, Dave Matthews Band, 

Jack Johnson, Avril Lavigne, Guster 

ON -SITE EDUCATION 
Stopglobalwarming.org 
SPECIALITY: A nonpartisan effort to, well, stop 
global warming through a "Virtual March" that 
now includes more than 800,000 members. 
Also provides fan education at events. 

(s topg/obaiwarm'ng. o rg) 
ONBOARD: Bonnaroo, Lollapalooza, Umphrey's 
McGee, William Morris Agency 

Rock the Earth 
SPECIALITY: Advocacy group geared "to 
ensure the existence of a sustainable and 
healthy environment" includes attorneys, 
tech consultants and PR and marketing pros. 
(rocktheearth. net) 
ONBOARD: Dave Matthews Band, Bon Jovi, Bon- 

nie Raitt, Allman Brothers Band, many festivals 

Natural Resource Defense Council 
SPECIALITY: Environmental action organization 
that uses "law, science and the support of 1.2 mil- 
lion members" to protect natural resources. Ed- 

ucational efforts include a presence at festivals 
and entertainment events. (nrdc.org) 
ONBOARD: Warner Music Group, Bonnaroo 

WASTE MANAGEMENT 
Clean Vibes 
SPECIALITY: A turnkey waste management op- 
eration catering to environmentally conscious 
outdoor festivals and events through recycling 
and proper waste disposal. (c /eanvibes.com) 
ONBOARD: Many festivals, including Allgood, 
Langerado and Bonnaroo 

BIODIESEL SUPPLIES 
Blue Sun Biodiesel 
SPECIALITY: Vertically integrated company 
works on everything from growing the oilseed 
cropsto biodiesel production, blending, distrib- 
uting and marketing. Blue Sun is in the process of 
going public and will be the first biodiesel -only 
company listed on NASDAQ. (gobluesun.com) 
C{NBOARD: Vans Warped tour, Anheuser-Busch 

Edward H. Wolf & Sons 
SPECIALITY: Provides soy biodiesel in Wiscon- 
sin to different bands and events, "blending out" 
125,000 gallons in 2006. (ewolifcom) 
ONBOARD: Willie Nelson, Norah Jones 

-RW 
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Luckily, there are credible corporate partners for 'The 
artists such as Sexton when they search for resources hardest and financial assistance with greening their tours. 

"We're not going after just any band," Clif Bar 
brand experience manager Grady O'Shaughnessy 
says. "We're targeting progressive, emerging artists 
who are passionate about the same things we are 
and just might not have the resources, time, expert- 
ise to make those changes. In some cases we pro- 
vide 'green grants' to help cover some of those 
incremental costs so the changes don't hurt so much 
to start with." 

Of course, Clif Bar is not all alone in its efforts. 
There is a land rush by corporate America to go green, 
and touring artists are more than receptive. 

One such tour coming up this fall is the Next Step 
Campus Tour, sponsored by footwear brand Crocs, 
with rock act Guster as headliner. The tour will run 
through September and October and is produced by 
St. Louis -based 360 Productions. Buster Phillips at 
Creative Artists Agency is booking the tour, and CAA's 
Marcie Allen Cardwell is coordinating sponsorships. 

A key component is the participation of Reverb, a 

nonprofit greening initiative founded in 2004 by Lau- 
ren Sullivan and her husband, Guster guitarist /vocal- 
ist Adam Gardner. Reverb's mission is "educating, 
inspiring and activating music fans while greening 
artists' tours and the music industry at large." 

And even though tour producers are ahead of the 
green game, Lyman is pushing his colleagues to "ac- 
tually follow through, because there's usually a lot of 
expense involved. There's a long way to go, but we're 
moving in the right direction." . 
Additional reporting by Charles Ferro in Copenhagen 
and Mark Sutherland in London. 

part is 
always 
being able 
to find 
biodiesel. 
I can tell 
you right 
now, you 
can't get 
it if you're 
traveling 
from 
Fargo to 
Bozeman.' 
-MARTIN SEXTON 

ECO-FRIENDLY FESTS 
Long before Live Earth, festivals were at the 
forefront of the eco- conscious live movement, 
with European events like Glastonbury and 
Roskilde pioneering many of the initiatives now 
taken for granted. 

Nowadays, Bonnaroo in Manchester, Tenn., is a 

true green leader, taking a three -pronged ap- 
proach incorporating its own green efforts, in- 
terfacing with artists and educating fans. 

Bonnaroo burns about 40,000 
gallons in biodiesel each year, ac- 
cording to Rich Goodstone, part- 
ner in festival co- producer Superfly 
Productions. 

"All of our nonstage generators 
are run on biodiesel," Goodstone 
says. "For all of our food vendors, 
we provide all the plates and cut- 
lery, and all of it is compostable and 
biodegradable. Cups for beer, all 
the different Bud bottles, Coke bot- 
tles -all recyclable." 

The results are impressive. 
"We have over 500 tons of gar- 

bage, and we were able to recycle and avoid land- 
fills with over 250 tons," Goodstone says. 

For fans, the Planet Roo tent focuses on edu- 
cating the audience, while backstage Bonnaroo 
works with Stop Global Warming and Rock the 
Earth to educate artists on what they can do to 
make their own tours greener and utilize their 
fan bases. 

All of this, of course, has an expense. 
"It's probably $25,000 -$50,000 extra that we 

spend to try and utilize the different things that 
we do," Goodstone says. 

Bonnaroo is not a lone voice in the fest forest 
in trying to reduce its environmental footprint, 
with major festivals like Lollapalooza, the Austin 
City Limits Music Festival, Coachella and others 
laser- focused on going green. 

Denmark's massive Roskilde 
Festival introduced an environ- 
ment policy as far back as 1994. 
Five years ago, it pioneered de- 
posits on beverage cups. 

"We use more than 1.3 million 
cups," festival director Esben 
Danielsen says, "and around 
95% come back to refund stalls 
for recycling." 

The United Kingdom's Glaston- 
bury Festival, with its roots in 
1970s counterculture, has been 
similarly innovative through the 
years. The last time the festival 

was held in 2005, 50% of its waste was recycled. 
The festival's main beneficiaries -Greenpeace, 
Oxfam and WaterAid -host a range of environ- 
mental initiatives at this year's event, and there's 
also a political dimension, with festival organizer 
Michael Eavis hoping to sign up 100,000 festi- 
valgoers to the Stop Climate Chaos coalition's I 

Count campaign. -RW 

Green Today, 
Great Tomorrow 

LIVE EARTH ORGANIZERS LAYING 
FOUNDATION FOR A GREEN FUTURE 

It would play right into the hands of critics if 
the seven Live Earth concerts to be staged world- 
wide July 7 were to come off in an unfriendly 
environmental way. And it's probably fair that 
no concerts in history will be more closely mon- 
itored for how well they manage power and 
waste. 

Live Earth producers want the world to watch 
what they do. "We want to make the concerts 
themselves part of the solution," Live Earth's 
Yusef Robb says. "What we're working very 
hard to do is something that has never been 
done before: establish a new green event stan- 
dard that Live Earth will not only follow but 
hopefully future live events will follow as well." 

The concerts will be built "from the ground up 
to be as green as possible," Robb says. "Ifthere is 
a choice between a dirty light bulb or a greener 
light bulb to light the stage, we're working to find 
the technology that can generate the least amount 
ofcarbon. Iftheré s a choice between two cups at 
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a concessions stand, we want to identify the best 
one that not only makes a beer taste good but can 
also be recycled and didn't use a lot of carbon to 
produce in the first place." 

Obviously, there 
will be some carbon 
that Live Earth will not 
be able to "design out" 
of the process, Robb 
says. "That's the real- 
ity of life in the 21st 
century. So we'll off- 
set any remaining 
emissions." 

Enter environ- 
mental adviser John 
Rego. Working pri- 
marily with corporate 
"greening" consult- 
ant Brand Neutral, as 
well as independent 

Rio de Janeiro, 3razil' 
Copacabana Beach c 
drawl million people 
free Live Earth ctlnrce 

nonprofits the Climate Group and consult- 
ants Seven -Star and Meeting Strategies 
Worldwide, Rego oversees the Live Earth 
Global Green Team. 

"One of the key objectives of our work is to 
gather best practices and create a 'greener' 
recipe for the industry going forward," Rego 
says. "The three main topics we focus on are 
energy, waste and transport, which are your 
three main carbon emitters worldwide, but also 
in a live event." 

The diversity of the venues in which Live 
Earth will be staged is not only a challenge 
but a benefit, Rego says. "There's not one 
model that can be used across all of them," 
he says. "We have stadiums that are 30 -plus 
years old and stadiums that are brand -new 
and just renovated, so obviously different chal- 
lenges exist there." 

In Rio, a million people are expected on Co- 

pacabana Beach for a free concert. The Shang- 
hai show is an open event in the middle of a 

city. In South Africa, the 
venue is a green field 
about 60 kilometers out- 
side Johannesburg. 

Rego wants concert 
producers worldwide to 
gain confidence that their 
generators, for example, 
can run well on biodiesel. 
"It's also about figuring 
out how your generator 
setup should be de- 
signed -the process of 
setting up the energy 
sources so the minimum 
amount of fuel and emis- 
sions will actually be 

used," he says. 
The other key component is waste manage- 

ment. "If we're composting at the venues, which 
we're planning on doing in Johannesburg and 
Rio, it is making sure the cups and plastics we 
have can be composted," Rego says. "It's about 
looking at the entire life cycle ofhow all this ma- 
terial works through an actual event." 

Rego says one Live Earth show has already 
secured 100% green power (wind and solar). 
Another venue will raise the temperature 
slightly to reduce the use of air conditioning. 
"We don't want to Enamel the venue because it 
will probably never be noticed by the audience," 
Rego says, "and that is the point." 

Live Earth is going to significant lengths to 
actually quantify how green it will be, i.e., its 
carbon calculation. It is also gearing up for its 
carbon audit. 

"We are looking at setting up boundaries 
and going through the processes and method- 
ology of how we're going to calculate this stuff 
so we have a clear understanding of what our 
carbon footprint is going to be," Rego says. 
"All of this will be in our final report after the 
event and shown transparently, setting bench- 
marks again for the industry saying, 'This is 
how green we were, can you be greener ?' " 

It all comes back to the Live Earth mission. 
"We're doing this to inspire and motivate ac- 
tion, and in essence my goal is to inspire action 
from the industry," Rego says. "This legacy, and 
making sure that it is followed by tens of thou- 
sands oflive events that occur every year -that 
impact outweighs any sort of impact we could 
have on the day of the event." 

For 24/7 touring news 
.biz and analysis, see 

billboard.biz /touring. 
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GREENER FIELDS? 
GOING GREEN ISN'T JUST GOOD FOR THE WORLD. IT MAY BE GOOD FOR YOUR 
WALLET -AT LEAST IF YOU BELIEVE IN GIVING THE CUSTOMER WHAT HE OR 
SHE WANTS. RECENTLY, AGREENERFESTIVAL.COM SURVEYED MORE THAN 600 
U.K. FESTIVALGOERS ON THEIR ATTITUDES TOWARD GREENING LIVE EVENTS. 
THE RESULTS -CHERRY -PICKED BY BILLBOARD, BELOW -MAY HAVE YOU 
REACHING FOR THAT RECYCLE BIN NEXT TIME YOU PLAN A CONCERT. 

`Environmental protection 
is an important factor 
when choosing which 

festivals I attend.' 

AGREE DISAGREE 

MUSIC FESTIVAL 
Id travel by 

orttoafa 
as provided as 

part of a ticket price: 

AGREE LJI SAL/ IïE 

'I would accept increased 
ticket prices for a festival 

if it was for improving 
environmental performance: 

' 51.0% 
L. 

AGREE 

á 
z 

x 

DISAGRE. 

`I would separate 
my rubbish at 

festivals if separate 
bins were provided.' 

`Food stalls should use -erasable crockery 
and cutlery with a small repayable deposit 

instead of disposables.' 

ü'ISACiREL 

SOURCE'. A Greener Festival and author Claire O'Neill. Methodology: The results are based on the responses, from 649 individual testivatgoers and 15 festivals organizations. to a questionnaire sent out and complete, 
during January and March 2006. The survey was devised and carried out by Claire O'Neill, 3 new -media manager at London -based Media Records, and a consultant to Stratford -based Angel Music Group, an 
organizer of dance events. Answers can be found on agreenerfestival.com, the Web site for A Greener Festival, an independent scheme designed to promote environmental issues at music festivals. The scheme is 

coordinated by Ben Challis, legal counsel for the Glastonbury Festival, and is supported by the International Live Music Conference and Vourope, the European association of music festivals. Note: Percentages 
rounded to the nearest half -decimal point, and add "agree' and "agree strongly,' as well as "disagree" and "disagree strongly" into single categories. "Other" and' did not reply' respondents were omitted. 

WHO DO YOU 
THINK SHOULD 
BE RESPONSIBLE 
FOR MINIMIZING 
THE NEGATIVE 
EFFECTSA MUSIC 
FESTIVAL MAY 
HAVE ON THE 
ENVIRONMENT? 

77 
FESTIVAL URGRIM:RS 

6% 

1.1%Y 

1.4% OTHER 

3,3',; DID NOT REPLY 

.a- 
- --'Gre i leans Lifegate makes eco- 

. " ftiertdyfast-ionstatements. 

In September, singer /songwriter Andrea Parodi 
wGII release "Soldati," a landmark Italian album. 

"It will be Italy's first environmentally friendly 
album," he says, 'prodJced with special `eco -pack' 
packaging, using recycled paper, while the CD it- 
self is zero impact." 

It will be released on Lifegate Music, the label 
arm of a larger organizat on that, according to 
founder Marco Roveda, has a philosophy of "peo- 
ple, planet, profit." Lifegate Music's biggest success 

to date is folk rock act Gang, which cracked Italy's 
top 30 albums chart last year. 

Roveda set up Lifegate in 1998, after making a 

fortune in real estate. Its flagship is a self -titled radio 

station, which claims that 400,000 weekly listen- 
ers tune in to its soothing world -music selections. 

"It's dedicated to spreading the Lifegate mes- 
sage," Roveda says. 'There's plenty of environ- 
mental info, but also an absence of banal adver- 
tising, DJ chit -chat and pop." 

Other Lifegate businesses include a health center 

and "eco fashion' jeans. But industry observers agree 

that Lifegate Radio is key to the brand's appeal. 
"It's one of the very few stations that manages 

to es:ape the hit radio format," author /music writer 
Alfredo Marziano says. "It really is a beam of light 
in Italian radio." -Mark Worden 
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Now in its 6th year, The Hollywood 
Reporter and Billboard join forces to deliver a cutting -edge, two -day seminar 

on the role of music in film and television. This must -attend event provides a 

dynamic forum for the exchange of ideas among film/TV and music professionals. 

This unique event connects you to key industry leaders. Don't miss your 
chance to network with influential record label executives, publishing 

professionals, award- winning composers music supervisors, and VIPs 
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A sleek s a 3cESUR never c oes 
o cut of stile, , s VINCE 

CLARKE .ft and ANDY 
BELL of ERAS JRE show ir 
tris 199C photograph. 

ERASURE'S BEAT STAYS STRONG 
THROLGH CHEMISTRY, VISION 
AND PURE POP GENIUS 

Erasure's Vince Clarke and Andy Bell are pap music's very own 
odd couple. Clarke is the yin to Bell's yang -and vice versa. "The 
fact that we both trust each other has meant that we've been able 
to stay together far this amount oftiime," Clarke says. 'Andy's very 
easy -going and that has kind ofrubbed offon me over the years." 

"Over the years" is an understatement. Erasure has been ac- 
tively recording and touring for more than two decades. 

BY MICHAEL PAOLETTA 

"Twenty -two fucking years. Unbelievable. Seems like only yes- 
terday when they first: started," says Mute founder Daniel Miller, 
who has been releasing the act's music since 1985. 

In the years since, between Clarke's visionary electronic mu- 
sicianship and knack for indelible melodies and Bell's heartfelt 
storytelling, Erasure has sold more than 20 albums worldwide, 
according to Mute. 

Through its durable songwriting and over- the -top live shows, 
the act has also influenced many a young turk today, including 
the Killers, Scissor Sisters, Postal Service, Dangerous Muse, She 
Wants Revenge, Mika and Gnarls Barkley. 

And while numerous pop groups borne out of the synth -pop 
British invasion of the '80s have come and gone, Erasure has re- 
mained vibrantly alive. The duo's 13th studio album for Mute, 
"Light at the End of the World," arrived in May. The album de- 
buted at No. 2 on Billboard's Top Electronic Albums chart and at 
No. 127 on The Billboard 200. 

To help spread the word about the new recording, Erasure is 
co- headlining the True Colors tour with Cyndi Lauper. When 
the trek concludes later this month, Erasure will embark on its 
own solo tour, appropriately called the Light at the End of the 
World tour. 

Miller recalls Erasure's early days with fondness. "Their first 
album [ "Wonderland "] was not successful anywhere," he says. 
"And this was weird for Vince, because he was coming off hits 
with Depeche Mode, Yazoo and the Assembly." 

But Clarke and Bell were determined, Miller adds. In fact, 
"Vince liked being the underdog. It took the pressure offhim. As 
for Andy, because it was all new for him -he didn't have Vincé s 

history-he took it all in stride." 
When the duo's third British single, "Oh L'Amour," did not 

do well on the British charts, there was some nervousness, 
Miller says. "Vince was getting worried. We had some heart-to- 
heart conversations." 

Erasure's fourth single, "Sometimes," proved to be the charm. 
It peaked at No. 2 in the United Kingdom. The duo's live shows 
began selling out and appearances on "Top of the Pops" corn - 
menced. The building of the Erasure brand had begun. 

In the United States, label founder Seymour Stein signed Era- 

sure to Sire Records. Sire was also home to Clarké s former acts 
Depeche Mode, Yazoo (Yaz in the United States) and the Assem- 
bly, which were also part of the Mute family internationally. 

According to Stein, when he signed Depeche Mode to Sire, he 
included a "leaving member" clause in the contract. So, when 
Clarke parted ways with Depeche Mode, Stein says he exercised 
the option. "I knew I wanted to hold on to him," Stein says. "He's 
a genius. I didn't care what the deal continued on »p40 

Facing the Music - Together! 
Love, 
Michael Pagnotta 
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from >>p38 was -I just knew that I wanted to continue work- 
ing with him." 

Sire scored three top 10 club hits with Erasure's first three sin- 
gles ( "Who Needs Love 'Like That]," "Oh L'Amour," "Sometimes "). 

Fourth U.S. single "Victim of Love" reached the summit of Bill- 

board's Club Play chart. Follow -ups "Chains of Love" and "A Lit- 

tle Respect" peaked at No. 12 and No. 14, respectively, on The 
Billboard Hot 100. 

From day one, and unlike many others (except for acts like 
Bronski Beat and Soft Cell), Bell never hid his sexuality. This was 
not lost on Mute and Sire, which embraced his honesty. "The idea 
of challenging people's perceptions has always appealed to me," 
Miller says. 

Stein uses words like "strength" and "courage" to describe Bell's 

openness about being gay. "Maybe he helped some kid in Iowa 

`They came of age 
at a time when rock, 
alternative and dance 
were one and the 
same. -RON SLOMOWICZ, CLUB DJ 

or Scotland," Stein says. "But to come out and announce your 
HIV status is far more difficult. Andy's personality is so open. 
He's helped a lot of people without even knowing it." 

To be sure, Bell's out, loud- and -proud stance as a gay man liv- 

ing with HIV has affected pop culture and society at large. 
On the musical front , Clarke, too, has been highly influential. 

He is often referred to as an electronic purist. At the same time, 
he knows the importance of crafting a solid song -and the im- 
portance of melody. "He has musical and artistic integrity," says 
Erasure's manager Michael Pagnotta of Reach Media. 

DJ /producer Thomas Fehlmann first worked with Erasure when 
he co- produced, along with Gareth Jones, the duo's self -titled sev- 

enth studio set. Fehlmann credits Erasure's longevity to the duo's 
strong musical bond. "In each other they found the ideal part- 
ner," he says. "Vince is still a fan of bouncy pop music. Andy is 

his ideal voice." 
The duo also found the ideal partner in Miller. "Though the 

system has changed since being sold to EMI, Mute Records re- 

tains its key figurehead, Daniel Miller," Fehlmann says. "He is 

a father figure that you can't find at any other label. This has 
given Erasure an emotional ground they would never get any- 
where else." 

Through the years, Erasure has amassed 17 top 10 singles in 
the United Kingdom, including a cover ofAbba's "Take a Chance 
on Me," which peaked at No. 1. Four of the duo's albums, includ- 
ing 1988's "The Innocents" and 1994's "I Say I Say I Say," reached 
the pole position of the U.K. albums chart. 

In the United States, Erasure has topped the Club Play chart 
twice, with 1987's "Victim of Love" and 2005's "Breathe." The duo 
counts 15 top 10 hits on the chart, including 1998's "Stop!" and 
1997's "In My Arms." 

On The Billboard 200, Erasure scored its highest chart posi- 
tion with "I Say I Say I Say." The album peaked at No. 18. Its 1991 

predecessor, "Chorus," peaked at No. 29. 

With each project, Erasure never lost sight of the global -dance 
community, which has been at the duo's side from the beginning. 
"They've always embraced remixes and fully understand the im- 
portance of club DJs," says Ron Slomowicz, a Billboard- report- 
ing club DJ based in Nashville. 

Slomowicz credits this to the musically eclectic scene that 
helped foster Erasure. "They came of age at a time when rock, al- 

ternative and dance were one and the same. It started with them - 
and they are still valid after all these years." 

Though Erasure has certainly experienced a storied career, 
Miller maintains that the duo never fit in then and it doesn't fit 
in now. "They've always been an anomaly," he adds. "Erasure 
was never cool or fashionable like the Pet Shop Boys were at one 
point. They appeal to outsiders -those normal kids who weren't 
Goth or indie. They appealed to those on the fringes of the world. 
The Smiths appeal to these same fans but in a different way. 

Morrissey and Andy do not fit the pop -star stereotypes. But there 
they are." 

Pagnotta adds: "They are icons, musically and culturally, in 
electronic music. There is a meaningful brand there. We're in the 
early stages of finding out how it will express itself." 
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Electronic/soul/rock/Pop 
duo ERASURE performs in 
New York irnt7a late 1980s. 
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ERASURE'S ANDY BELL AND 
VINCE CLARKE TALK TO BILLBOARD 
ABOUT CAREER LONGEVITY, 
PERSONAL HONESTY AND THE 
THRILL OF TAKING THE STAGE / fr 

Erasure has remained in the spotlight for more than two decades, 
beginning with the British duo's single "Who Needs Love (Like 
That)" in 1985. 

In May, Erasure's longtime label, Mute Records, released the 
band's 13th studio album, "Light at the End of the World." After 
the acoustic -leaning previous set (2006's "Union Street "), "Light" 
finds bandmates Vince Clarke and Andy Bell returning to their 
synth -pop roots. 

These days, Erasure is touring the United States as part of the 
monthlong True Colors tour, which was conceived by Cyndi Lau - 

per, and features Lauper, Debbie Harry, the Gossip and others. The 

"equality for all" trek supports the Human Rights Campaign, 
which seeks to improve the lives of gay, lesbian, bisexual and 
transgendered Americans. 

When True Colors wraps June 30 at the Greek Theatre in Los 

Angeles, Erasure will take one week off and then commence its 
global Light at the End of the World tour July 6 in Tampa, Fla. 

Did you ever think Erasure would be actively recording and 
touring some 20 -plus years later? 
Clarke: When you start out, you're really just looking to the next 
day or the next week. In the beginning, we were really looking 
from gig to gig. That was as far as we could see. I can't believe 
we've been together for so long and that we've managed to sus- 
tain a fan base for this amount of time. It's amazing to me. 

Many acts have come and gone in the same time period. To 

what do you owe Erasure's longevity? 
Bell: Oh, I don't know, I think it comes down to our storytelling 
and the way we create a mood. Whenever we're on tour, I am re- 

minded of how holistic- sounding and healing synthesizer sounds 
are. Each night, when I'm performing onstage, I feel like I'm in 
a music box. I'm the ballerina, and Vince's music is all the laser 
beams coming off the mirror ball. That's what it is. And people 

ERASURE appears with the True Colors tour through 
June 30 for the Human Rights Campaign. 

like music boxes. 
Clarke: Our survival as a group comes down to my relationship 
with Andy, because we know each other so well. We write the 
songs together, which is a very personal thing to do, to sit in a 

room with somebody and bare your soul. We both trust each other. 
Also, we have both learned to not be precious about what we do 
and about the songs we write. 

The new album, "Light at the End of the World," is upbeat 
and tailor -made for dancefloors. Is fatherhood agreeing 
with you? Is Andy in a good place? 
Clarke: I think that's part of it. We're in good places personally 
in our lives. We're both very up at the moment. Also, I felt that 
we were going through a midtempo crisis and, as you get older, 
your songs get slower. So, we made an effort to write more up- 
tempo songs for this record. With songwriting, it's all about where 
you are in your head as well as where you continued on »p44 

CONGRATULATIONS 
ANDY AND VINCE. 

CAN'T WAIT TO BE ON THE ROAD 
WITH YOU IN JUNE. 

WE WILL CELEBRATE! 

LOVE CYNDI 
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Mute congratulates O.15URE 
on the release of their 13th studio album, 

Light At the End of the World 
and an astounding 20+ year career 

with over 20 million records sold worldwide! 
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from »p42 are physically. We recorded 
the new album in Maine, a beautiful environ- 
ment, and that also comes out in the music. 

If you look back over the last 22 years, 
are there any moments that stand out in 
your mind? 
Clarke: We played in Prague, shortly before the 
Communist [Czech] government fell, and, at the 
time, no one could buy our records there, be- 
cause they weren't available. We'd play for 3,000 
people, and when we came onstage, half of the 
audience members had ghetto blasters, which 
they held above their heads to record the con- 
cert. It was an unbelievable sight. 
Bell: We played a show in Sao Paulo in Brazil in 
the mid -'90s. All these Brazilian rock acts per- 
formed the whole day before we went on. By the 
time we got onstage, the whole audience was in 
hysterics and screaming, "Puta! Puta!," calling 

artist. Do you see yourself as a pioneer? 
Bell: At the time, in 1985, I had just met my part- 
ner Paul as well as Vince. Paul was saying, "Oh, 
you can't say that," or "Don't say that." He thought 
I should just keep quiet about it. And I thought, 
"I don't want to keep quiet." What for? So, I de- 
cided that when people would ask me about a 

girlfriend and stuff like that, I wasn't going to 
say, "Oh, yes, I fancy this and that." I was sim- 
ply going to be me. 

Did you ever have discussions with your 
label, Mute, about your sexuality and how 
being an out artist could affect your career? 
Bell: Not overt discussions. Well, there were 
some comments, because we shot our very first 
video in drag. Then, with our first hit, "Some- 
times," we were wearing jeans and T- shirts, very 
James Dean. After that, though, when our records 
began selling less, the label asked, "Can't you 

pgoLft2 Tb $E YOUR 

UVE AEWTS c räy 

. _ . . 

:on tulatiotns to Erasure on 
T*enty Years of G1ó , órrt: ; 

your friends and partners 
at CAROLINE. caroline 

Mirror, mirror, on the wall, 
who's the most dashing 
member of ERASURE 
after all? 

us whores and throwing things at us -in a re- 

ally horrible way. And all the boys were getting 
up on each other's shoulders and pulling their 
pants down and mooning us. I was quite scared. 
Then, we came off stage and immediately did an 
MTV interview. The first question we're asked 
is, "How was the show for you ?" I was about to 
go into a tirade and Vince put one finger up to 
his lips and went, "Shhh." I said, "The show was 
fantastic. We never had such an amazing reac- 
tion in our whole life." 

What can fans expect from the upcoming 
Light at the End of the World tour that im- 
mediately follows the True Colors trek? 
Bell: My inspiration for the new show was 
sparked when we were recently in L.A. doing 
promotion. I saw this piece of camouflage ma- 
terial in a frame, but it had frilly petticoat bits 
around the outside. I thought it looked great: 
so bizarre and a little bit twisted. I thought, 
"Yes, we'll base the show on that." Then I re- 

turned home and found an Andy Warhol hand- 
kerchief in my drawer still in the packet. So, 

we started looking through all his books and 
thought we'd mix these kinds of elements into 
the show, too, along with a bit of John Waters. 
We may even toss in some Liza Minnelli. 

Since day one, and unlike other artists, you 
have never hidden your sexuality. You've 
lived your life as an out, loud- and -proud 
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put on a dress again or wear a rubber leotard for 
shock value just to bump up sales ?" I was like, 
"No." Anybody that tells me to do something, I 

will do the opposite. 

Why did you decide to publicly an- 
nounce your HIV -positive status a cou- 
ple of years ago? 
Bell: I was very confused, and I hate keeping se- 

crets to myself. It's not because I'm a big blab- 
bermouth or anything. It's just such a burden to 
carry. It took me a while to clear my head and 
sort it all out. 

It's now 22 years after the two of you began 
your musical journey together. Where does 
Erasure go next? 
Clarke: After this tour, we'd like to do an album 
of nursery rhymes. It wouldn't be a children's 
album though. What we're envisioning is a record 
of Goth -styled nursery rhymes, more macabre. 
I mean, lots of nursery rhymes are pretty dark 
anyway, so the idea would be to make a record 
that adults would appreciate on one level and 
kids would appreciate on another. 

What's the one thing that only each of you 
knows about the other? 
Clarke: Well, Andy tells everybody everything. 
I'm sure he's mentioned it, but I know he had a 

girlfriend for a couple years, but that's really dull. 
Bell: Vince is cut, and I'm uncut. -MP 
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During a 2005 tour of the 
United Kingdom, ERASURE 
performs at London's 
Hammersmith Apollo. 

avid Levin Business Man 

wants to "STOP! ", join the 

end give "A t _TTTLE RECT" 
Erasure on over 20 years of 
"ALIFAYS" giving their fans great 
music and shows. 

congratulations on 20+ years of amazing music 

thekarpelgroup 
gay marketing l publicity I advertising 

>we get the word OUT 

www.thekarpelgroup.com 1601 w. 26th st., #1740 new york, ny 10001 1212.505.2900 

"A journey of a thousand miles 
must begin with the first step" 

Lao Tzu 
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Erasure 
Andy Bell and Vince Clarke 
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Marla Wax Ferguson and Jennifer Chiara 
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FAMOUS FOR ELABORATE LIVE SHOWS, 
ERASURE PROMISES AS MUCH ENERGY 
AND BARE SKIN AS EVER ON NEW TOUR 

In Erasure' 
pop duo ha 
concerts al 
thing fans' 
it's for ecce 

or nearly si 

manager h 

Indeed, 
have face d 
they can ta 
flamboya 
roadblock 
"I think th 
ways," Bel 

s two- decade history, the British synth- 
s become notorious for its high -energy 
id campy theatrics. And if there is one 
can always count on" during the show, 

°ntric singer Andy Bell "to get naked, 
, through the course of the evening," 
tichael Pagnotta says. 

while Bell and bandmate Vince Clarke 
financial restrictions with how far 

ke their fairytale -like stage props and 
nt costume selections, those types of 
s have only led to further imagination. 
at makes you more creative in a lot of 
1 says. "It's kind of the same vibe as 

p + +;n g on a school play. 
Following the release of its 13th studio album, 

"Light at the End of the World," which dropped 
May 22 via Mute Records, Erasure has already 
toured the United States first as part of this sum- 
mer's inaugural multi -act True Colors tour and 
then will headline its own swing. True Colors, 
conceived by Cyndi Lauper, boasts a lineup of 
such acts as Blondie's Debbie Harry, the Gossip 
and the Dresden Dolls. The 16 -city amphithe- 
ater trek is sponsored by TV network Logo and 
supports the Human Rights Campaign, which 
sets out to improve the lives of gay, lesbian, bi- 

sexual and transgendered Americans. 
Erasure's North American booking agent, 

Jonny Podell of Podell Talent Agency, says Bell 

and Clarke showed no signs of hesitation when 
invited to perform on True Colors. "They could 
not have been more supportive," Podell says. 
They never asked what time they have to per- 

form or what position they'd have on the show - 
they only asked, 'What can we do to help ?' " 

After completing True Colors June 30 at the 
Greek Theatre in Los Angeles, Bell and Clarke 
will launch a run of North American headlining 
dates, beginning July 6 in Tampa, Fla. The duo 
will also visit Puerto Rico, the Dominican Re- 

public and Mexico on the way to an Aug. 3 finale 
in Brooklyn, N.Y. In September, the act will re- 

turn to the United Kingdom for a month of gigs 
before heading to Germany in October. 
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Bell describes the theme for the Light at the 
End of the World tour as "our tribute to pop - 
culture icons." The intimate concerts will fea- 

ture multiple video screens that offer a 

Warhol -esque flavor. "These guys don't stand 
still and want to move forward," Pagnotta says. 

Bell, who Podell paints as a "flamboyant pea- 

cock" as opposed to Clarke's "conservative, quiet 
[and] introspective" onstage image, always aims 
to give fans an unforgettable show. From the 
duo's early performing days in England, Bell has 
never shied from flaunting see -through body - 
stockings and bondage gear that sometimes pro- 
voked "quite a lot of homophobic people taunting 
and throwing beer on us," the singer says. 

So what first spawned the idea for Erasure's 
gender- bending concerts? "When I first started 
working with Vince and doing live shows, I re- 

ally got my bravado by going and watching drag 
queens in pubs around London," Bell says. 

Past outings have found Erasure performing 
multiple -night stands in clubs and theaters, a 

strategy implemented by Podell, who has booked 
the band for the past 15 years. "They never re- 
ally want to play bigger venues," the veteran agent 
says. "They don't want the pressure of overex- 
tending themselves and worrying that they 
didn't sell a house, or that the production wasn't 
big enough. They like comfortable things." 

Notable Erasure residencies include eight con- 
secutive nights at New York's Beacon Theatre in 
1992, and 10 record -breaking gigs at Irving Plaza 
(now the Fillmore New York at Irving Plaza) in 
2005. Combined, the 18 concerts grossed 
$1,044,786 and drew more than 32,000 fans, ac- 

cording to Billboard Boxscore. 
Veteran concert promoter Ron Delsener, who 

serves as chairman of Live Nation New York, says 

back -to -back nights have worked well for the duo. 
"Artists who can do the business should have a 

residency rather than packing up and going to 
the next town," Delsener says. 

"With a residency," he adds, "they take on new 
fans and expand their audience. That's what Era- 

sure is able to do." 
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...to all Erasure fans for their 
loyalty and support for over 20 years. 
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EXPERIENCE THE BUZZ 
SHAKIRA drew an estimated 

210,000 fans May 27 for a free 
Mexico City concert 

GOING TO 
THE SOURCE 

AS The World's Top 
Producer Of Latin 

Music, Mexico Remains 
A Creative Wellspring 

Despite Struggles 
With Music Piracy 

BY LEILA COBO 

Mexico is at a crossroc,ds. 
The country that until just two years ago was con- 

sistently among the top 10 music markets in the 
world is suffering a dramatic decline in sales and 
value because of unrelenting piracy. 

At the same time, it is experiencing one of its 
most creative and prolific periods, with labels sign- 
ing and developing new talent at a pace not seen 

Ice the early 1990s. 
"Mexico is a good examp e of renewed interest in 

A &R investment," IFPI Latin America regional di- 

rector Raul Vázquez says. We see that the compa- 
nies, after a period of adjustment to retraction in the 
market, have gone back to invest in new talent, and 
we're seeing the new talent flourish." 

Among that new talent is pop group RBD, a world- 
wide phenomenon created by Mexican network Tele- 

visa. But it also includes a recent slew of young faces, 
ranging from rock and punk bands like Allison, 
Panda, Zoe and Motel; pop groups that write their 
own material, like La Quinta Estación and Camilla; 
pop interpreters like Yuridia and Yahir; and a new 
generation of regional Me :ican talent, like the late 
Valentin Elizalde and Lidia Avila. 

"You breathe a musical, a creative air that you 
breathe in very few places," Sony /ATV Music Publish- 
ing VP Jorge Mejía says. "These artists are very in 
touch with what's happening in the world, and they're 
also innovating." 

"There are many singer /songwriters, many groups 
who do their own music," Universal Music Mexico and 
Central America president Victor González adds. ''It's 
no longer just about a pretty face and a good track. We 

are looking for more depth, more authenticity and per- 
manence. And, above all, acts who take on music as a 

profession and a way of life." 
Mexico has long been the top producer of Latin music 

in the world. Its status is fueled by a large population, 
which makes it self -sufficient, and an impressive media 
infrastructure that, for decades, has led it to produce 
and mass export all kinds of entertainment, from film 
and TV content to music, throughout Latin America 
and the world. 

Mexico's proximity to the United States also makes it 

a natural breeding ground for music that crosses bor- 
ders and brings back revenue that can be reinvested (un- 
like Brazil, which is a bigger market, but has less of an 
export market for its Portuguese- continued on »p51 

MEXICO FACTS 
POPULATION: 103.3 million 
AVERAGE EARNINGS: $7,310 U.S. 

CAPITAL: Mexico City 
POPULATION: 19.2 million 
OFFICIAL LANGUAGE: Spanish 
BROADBAND SUBSCRIPTIONS: 2.5 million 
representing 61% of total Internet subscrip- 
tions 
MOBILE PHONE SUBSCRIBERS PER 100 
PEOPLE: 54.4 (total number: 57,017,000); 
92% are prepaid. 

MUSIC FACTS 
SALES AWARDS FOR ALBUMS: 
Diamond (released as of 2000): 
500,000 units 
Platinum (released as of July 1, 2003): 
100,000 units 
Gold (released as of July 1, 2003): 
50,000 units 

TOTAL PHYSICAL UNIT SALES 2006: 
40.2 million units 
TOTAL PHYSICAL SALES REVENUE: 
$357.1 million U.S. (retail) 

TOP THREE BEST -SELLING DOMESTIC 
ALBUMS OF 2006: 
1 Yuridia, "La Voz de un Angel" (Sony BMG) 

Maná, "Amar Es Combatir" (Warner) 
I Luis Miguel, "Navidades" (Warner) 

TOP THREE BEST -SELLING 
INTERNATIONAL ALBUMS OF 2006: 

I Black Eyed Peas, "Monkey Business" 
(Universal) 
Shaklra, "Oral Fixation" (Sony BMG) 

o II Divo, "II Divo" (Sony BMG) 

MEDIA FACTS 
KEY NATIONWIDE RADIO STATIONS: 
XEQR (La Z) (grupero /tropical /salsa) 
XEJP (Stereo Joya) (Spanish ballads) 
XEPOP (Digital 99) (English and Spanish 
young acts) 
XERC (English and Spanish young acts) 
XHFO (Universal Stereo) (Contemporary, 
English -language artists) 

RETAIL FACTS 
KEY BRICK- AND -MORTAR RETAILERS 
SPECIALISTS:Mixup, Central de Discos 
DEPARTMENT STORES: 
Sanborn's, Grupo Liverpool, Grupo Wal -Mart 
KEY LEGITIMATE ONLINE RETAILERS 
Tarabu.com, Beon.com 

SOURCES: Asociaclon Mexicana de °roductores de Fonogramas: Conteo 
de Poblaclon y Vivienda INEGI 2005; Indicadores de Desarrollo Mundial 
2006 del Banco Mundial; OCDE Mexico. Organization pare la Cooperation 
y Desarrollo EconOmICOs: Cofetel: IPSOS /BIMSA 
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from »p49 language artists). 
The U.S. connection has become increasingly important as the 

U.S. Latin population grows in numbers and clout. Today, the 
U.S. Latin market is the biggest for Spanish -language music in 
the world, but Mexico is its primary source of material. 

However, Mexico has also seen its legitimate sales eroding. Be- 

tween 2001 and 2006, the market dropped 38% in value, accord- 
ing to Mexico's Assn. of Record Producers (Amprofon). 

By and large, the cause for the decline can be traced to piracy. 

Last year, according to the IFPI, there were 110 million counter- 
feit CDs sold in Mexico, which is one of the IFPI's top 10 prior- 
ity countries for anti- piracy efforts. 

Thanks to concerted campaigns between Amprofon and the 
Mexican government, coupled with lower prices and key releases, 
the Mexican market's downturn reversed between 2004 and 2005. 

But in 2006, the numbers plunged again, and so far this year, there 
has been a 20% drop in value and units compared with the same 
period last year. 

"We have a new enemy, which is Internet 
piracy," Amprofon director Fernando Hernán- 
dez says, noting that last year, 1.7 billion tracks 
were downloaded illegally in Mexico. Although 
broadband penetration is still very low in that 
country, users have access via universities and 
Internet cafes. 

"So, you have young, middle -class con- 
sumers with purchasing power downloading 
the music for free," Hernández says. 

The industry has responded by rallying in a 

series of anti- piracy raids in Internet cafes along 
with educational campaigns in schools and col- 

leges. At the same time, two online digital stores are operating in 
Mexico since last year, Tarabú (owned by Televisa) and Bion (owned 
by telephone company Telmex). 

But online digital sales are still negligible in the country. 
Where labels are seeing new and quickly growing revenue is in 
mobile sales, which now account for nearly 10% of net sales for 
some labels. 

As Mexico navigates the transition from physical to digital, 
record labels have responded by upping their A &R efforts. 

"It's a way oflooking for hits," González says. "We have to find 
a way to move titles as opposed to units. More than ever, we have 
to think of finding niches and then grow toward the mainstream 
little by little." 

This has been the path that rock acts like División Minúscula 
have taken. After a five -year hiatus, the group released " Defecto 
Perfecto," which has spent 40 weeks on Mexico's sales chart. 

Universal's biggest growth in the last several months has been 
in the regional Mexican realm, where the label received an unex 
pected sales boost with the death of young banda singer Valentin 
Elizalde, who was shot dead after a concert late last year. Since 
then, close to 2 million copies of Elizalde titles have been sold, 
and now Universal is promoting his brother, "El Chico" Elizalde . 

and his former band, La Banda Guasaveña. 

DANNA, left, iincl 
DIVISION MINISCULA 

Regional Mexican music, in particular, is a lucrative genre 
because it allows labels the opportunity to sign acts for not much 
money in Mexico and then export them to the U.S. Latin mar- 
ket, where more than 65% of the Hispanic population is of Mex- 

ican descent and regional Mexican is the best- selling genre. 
However, regional Mexican music also 

tends to be the most -pirated in the market, 
which may be one reason why development 
of pop and rock acts has exploded in the past 
couple of years. 

"I think it has much to do with the Inter- 
net," Sony BMG Mexico president Miguel Tru- 
jillo says. "Young consumers are going into 
the Web to discover and explore." 

Whatever the reasons, a new crop of rock 
and pop acts has arrived, reminiscent in size 
and scope -though not in sound -to the wave 
seen in the late 1980s. A major difference, 
Trujillo says, is that "because of saturation in 

the market, it is taking longer to develop acts." 
For example, it took Sony BMG more than a year to develop 

Camilla. The same happened with Warner's Lu. Both are now 
top sellers with major export potential to the United States and 
the rest of the region. 

Unlike the last wave of rock to come from Mexico, which was 
decidedly socially minded (think Café Tacuba, Molotov and 
Jaguares), this new crop has lighter, feel -good content. Neverthe- 

Mexico has 
a musical, 

creative air 
you breathe 
in very few 

places. 

less, Trujillo thinks U.S. Latin audiences will cormect. 
"There is a young consumer who wants to connect to his lan- 

guage and culture. Because, even though rock is not consid- 
ered Hispanic culture, well, we also have cur icons and we also 
have our youth." 

II is not surprising, then, that in aiming for that market, Mex- 

ican labels rely on outlets like MTV Latin America, which Tru- 

jillo labels as vital. 
"Once you show them an aggressive development plan, if it 

fits their format, they'll go to bat for you," he says. 
The other vital vehicle is the Internet, which plays an increas- 

ingly important role in new -artist development, particularly in 
the rock and pop realm. 

Even if broadband penetration is minimum, González says, 
the population that does have access is key. 

"They are the trendsetters who pave the way," González says. 
Nevertheless, he adds, "We are also targeting that tween seg- 

meat which is not that imbued in the Internet yet and who can 
still ask their parents for money to actually buy a CD." 

In that realm, witness the local success of Hilary Duff and 
"High School Musical." Now, Universal is also banking on lo- 

cally grown Danna Paola, who after becoming popular with a 

series of children's soap operas and albums will now release 
an EP aimed for the tween set. 

"There are so many people doing so many great things in all 

the genres," Sony's Mejía says, "that it gives you hope about the 
future of our music." " - 

GREEN CARD 

A FESTIVE FORUM .m 

The beach resort o` Huatulco in south- 
west Mexico hosts the Music for tie Earth 
festival each May and the 13th edition of 
the event this year i icluded such acts as 

Aleks Syntek, Zoe, Enanitos Verdes, 
Jumbo and Chetes. 

In addition to the festival's tradit.onal 
pop and alternative raster, scientists, ecol- 
ogists and art sts gathered for chats and 
presentations about the protection of the 
ecosystem and the conservation of the 

area's tropical forest. 
Proceeds from ticket sä 

ship are donated to Mexico's Universida 
National Autónoma, which organizes th 
event and its related projects. 

The festival also served as the setting to 
announce the Huat.lco Pact, which is part 
of president Felipe Caldencn's proposed 
Environmenta Plan for h s -enure, which 
ends in 2012. 

Music for the Earn is promoted by Bios- 
phera Entertainme =nt, whi.,n specializes in 

environment- frienc ly events. -Leila Cobo 

ALEKS 
SYNTEK 
performs, 
at Music 
for the 
Earth. 
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In A S dy Stream Of Notable New Mexica 
Billbo Looks At 10 To Watch 

DELUX 
The Tjuana foursome has been around since 
1998, )ut has made its biggest impact recently 
as part of Mezi:o's pop -punk wave. The band re- 

leased its self- titled album on Verdad y 

Justicia /Ramper Records in 2004, joined the Vans 

Warped tour in 2005 and then was signed to Sony 

BMG. Since its March 27 release, second album 
" Entre la Guerra y el Amor" went to No. 5 on the 
sales chart compiled by Mexican trade group 
Amprofon. It was produced by Joe Marlett, who 
has worked with Blink -182 and Foo Fighters. The 
band toured the United States with fellow Mex- 

ican rockers Molotov and Zoe last summer, and 
is playing radio festivals in Mexico through the 
end of July. 

PAMBO 
After graduating from Mexico City's Fermatta 
music academy, the 21- year -old singer /song- 
writer performed showcases and was intro- 
duced by a friend to an Agi.-12 rep at Sony BMG. 
The label signed Pambo in 2006 and her debut 
album, "Pop Rocks," was released April 24 in 
Mexico and May 8 in the United States. The 
album counts on production from pop hit - 
maker Aureo Baqueiro and songwriting col- 
laborations with Pambo's guitarist, Mariano, 
and Billy Mendez from rock band Motel. 
Pambo played several dates in Mexico in May. 

The label is working her single, "Tras Nubes," 
to radio. 

continued on »p54 
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JESSE & JOY 
On the strength of single " Espacio Sideral," the 
brother -and -sister acoustic pop duo from Mex- 

ico City scored a Mexican gold record for sales 
of more than 50,000 copies with their August 
2006 Warner debut, "Esta Es Mi Vida." The two 
have opened for James Blunt and Sin Bandera, 
and performed a concert for 100,000 people in 
their hometown's zócalo in May. With their 
third single now in rotation in Mexico, Jesse & 

Joy have been promoting their album in the 
United States, where it got a March 27 release. 
They have done in- stores and appearances on 
"Despierta America" and MTV Tr3s, which fea- 
tured them as a Descubre y Download act. 

BENGALA 
The Mexico City emo quintet released its self -ti- 
tled debut on Universal Dec. 4 with some hefty 
rock endorsements. It was produced by Molo- 

tov's Paco Ayala and Tito Fuentes and mixed by 
Meme from Café Tacuba. The group has opened 
for Franz Ferdinand and the Killers, toured in 
Mexico with top indie groups Austin TV and 
Porter and played the Vive Latino festival in May 
for the second year in a row. The group is set to 
perform at the Latin Alternative Music Confer- 
ence in New York this summer after a string of 
club dates in Mexico. 

EL TRONO DE MEXICO 
The six -piece duranguense band hails not from 
Chicago or Durango state but from Santo 
Tomás de los Plátanos in the state of Mexico. 
The group had its third indie album, "El Mucha - 
cho Alegre," picked up by Universal in Novem- 
ber on the strength of several singles, including 
"Ganas de Volver Amar." A fourth album is due 
for a simultaneous U.S. and Mexico release 
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July 3. Single "Se Fue" is a top hit on regional 
Mexican radio network La Z. The group plans 
to tour the United States later in 2007. 

PURPURA SUITE 
The Guadalajara electro -rock trio takes its cues 
from Blondie and '80s new wave groups like 
Big Country. The group formed in late 2005 
and spent last year recording demos and doing 
live shows in Guadalajara, Mexico City and 
Toluca before getting signed to EMI. The band's 
still- untitled debut album is due in Septem- 
ber, with single "Suite" already in top 40 
radio rotation. The album is produced 
by Ricardo Arreola, the bassist of elec- 
tro -pop sensation Belanova. 

The daughter of director Fer- 
nando Sariñana and screen- 
writer Carolina Rivera has 
acted in a number of 
their films, including 
"Amar Te Duele," for 
which she also composed 
and sang three songs. The 
Berklee College of Music grad 
has a band, Feliz No 
Cumpleaños, and performs 
standards with a jazz trio in Mex- 
ico City. The electronic alt -jazz 
artist has been recording her 
debut album for Warner in Buenos 
Aires with Grammy Award -winning 
producer Tweety Gonzalez, who has 
worked with rock legends Gustavo Cerati 
and Fito Paez. The album is due in Sep- 
tember or October. 

PORTER 
The success of the Guadalajara rock band's 
2005 EP took the group and its small indie label, 
Tercer Piso, by surprise. There hadn't been a 

big promotional plan (or even artwork for the 
seven -song disc) in place when radio in Mex- 
ico City started playing it. The group spent the 
next year playing shows, selling CDs directly 
to fans and recording what would become 
"Atemahawke," its first full album. Tercer Piso 
is shipping 20,000 copies of the album nation- 

PURPURA 
SUITE 

ally the third week of June and was finalizing 
terms of a joint venture with a bigger label as 
of press time. Single "Host of a Ghost" is in ro- 
tation on rock radio networks in Mexico. 

ZULY 
Zugely Tassel Ibarra Cano graduated from local 
talent competitions and theater in her hometown 
of Ciudad Victoria in Tamaulipas state to record 
an album with EMI and join Joan Sebastián on 
tour in Mexico in 2003 as a duet singer. She signed 
to Sony BMG in 2005 and her next album, "Ni 

Una Lagrima," is due June 19. The 23- 

year -old supplies a pop -friendly, mod- 
em-sounding grupero produced by 
Junior Cabral, who has worked with 
Intocable and Pepe Aguilar. 

SUB- DIVISION 
Like its darkly rocking label - 
mate Zoe, the Mexico City 

quartet released an EP and 
then an album, "Blue Boy," 

on indie Noiselab last 
Í year. The release was sup- 

ported by gigs and spins of 
the title track from the city's in- 

fluential Reactor radio station. 
Sub -Division's Yamil Rezc is a pro- 

ducer who also drums for breakout 
singer /songwriter Chetes. The 
group's slurring vocalist Amira Bal- 

tezar sings in English, the preferred 
language for many groups on Noise - 
lab. Sub -Division is now working on 
a second album set for release this 
fall and supplied the music for a 

short film, "Ver Llover," that went 
to Cannes this year. 
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EXPERIENCE THE BUZZ: MEXICO 

MEXICAN 
TOUR GUIDE 
From Active Promoters To World -Class Venues, 
Today's Mexico Is A Top Destination For Touring Acts 
BY RAY WADDELL 

When analyzing the top box scores of the past 
year in Mexico, some expected names appear: 
Alejandro Sanz, Ricky Martin. Maná, Ricardo 
Arjona, Chayanne and Marco Antonio Solis. 

But what may surprise those not familiar with 
this vital touring market are the other promi- 
nent names that did big business in Mexico: Rob- 

bie Williams, Roger Waters, Aerosmith, Col dplay, 
Depeche Mode and Hilary Duff. 

"That says that this is an extremely healthy 
market for all different genres of music," says 
Michel Vega, VP and head of Latin music for the 
William Morris Agency. "This is particularly true 
for acts that have a strong catalog." 

Ocesa Presents is the top promoter in Mex- 
ico. "We do everything, we've got a lot of differ- 
ent facilities," Ocesa GM George Gonzalez says. 
"We're what they like to call in the States 'verti- 
cally integrated.' " 

So basically, as goes Ocesa so goes the Mexi- 
can touring market, and Ocesa is going gang- 
busters. "Last year was a record year for us, and 
we've been doing it for a lot of years here," Gon- 
zalez says. "A lot of the same big tours you see 
come through the States come through Mexico, 
including the Rolling Stones and U2 last year." 

Mexico also boasts a diversity of venues. The 
spectacular Auditorio Nacional in Mexico City 
makes the expected strong showing, but also on 
the list are outdoor speedway Foro Sol, the Pala - 
cio de los Deportes and Teatro Metropolitan in 
Mexico City, along with Estadio Tecnologica and 
Auditorio Coca -Cola amphitheater in Monter- 
rey, and Arena VFG in Guadalajara. 

"Mexico is a territory where with many acts 
you can do dozens of dates, particularly Span- 
ish- language acts," Vega says. "We're seeing tours 

that are a dozen or more markets. The venues 
are becoming more sophisticated, the ticketing 
systems are becoming more reliable, the options 
of viable promoters are increasing. It's very much 
a thriving and building market." 

In addition to Ocesa, Showtime is one of the 
more active promoters in Mexico. There are 
also numerous local and regional promot- 
ers to partner with, and palanques 
(community events) provide perform- 
ance opportunities for local and re- 
gional artists. 

Vega says the Mexican touring 
market is constantly improving. 
"Every year there's a little more in- 
frastructure on the production side," 
he says. "It used to be the only way you 
could get decent local production was [to 

go to] Monterrey and Mexico City, but now we're 
seeing American companies popping up in places 
like Cancun." 

Last year, Luis Miguel's remarkable 30 -sell- 
out stand at Auditorio Nacional made head- 
lines, but the tour also broke ground by routing 
throughout Mexico. 

"We basically had a big, North American sta- 
dium production going from market to market 
in all these provinces throughout Mexico," Vega 
says. "We're pretty active in Mexico. I think we're 
probably the most active [agency] in terms of 
dealing with many different types of promoters 
and working with the national promoters in Mex- 

ico as well as the local promoters in the differ- 
ent cities." 

The Miguel tour made quite a statement. 
"That's one of the reasons we took the shot on 
Shakira," Gonzalez says, adding that Ocesa 

It's not just home -grown talent filling Mexico's 
arenas and stadiums. Such artists as former 

Pink Floyd member ROGER WATERS performs 
`Dark Side of the Moon' in Mexico City. 

MIXED MEDIA 
In Mexico, Broadcast TV And The 
Music Market Are Inextricably Linked 
BY LEILA COBO 
When it comes to TV, Mexico is a country of two masters - 
Televisa and Azteca. The former is the grand dame of Latin - 
American TV, with a long history of creating musical talent. 

The latter is the upstart that dared to compete against Tele- 
visa and notched a series of successes, including reality show 
"La Academia," which has spawned a series of top -selling 
artists, most recently Yuridia. 

What makes these networks unusual is that developing mu- 
sical talent is one of their defined business goals. 

For Televisa, in particular, music has been an integral part 
of its history. The network initially owned Melody, the pop 
label that signed artists like Christian Castro and Thalia. The 
latter artist used to be a member of Timbiriche, the Televisa- 
created group that at one point also included Paulina Rubio. 
Melody later became Fonovisa, which was sold to Univision. 

Today, Televisa has EMI Televisa, a joint- venture label with 
EMI Music. But independent from that, the network contin- 
ues to actively foster musical endeavors. 

Its most recently triumph is RBD, the group spawned from 
hit TV series "Rebelde." The group, coincidentally signed to 
EMI (at the time RBD was created, EMI Televisa did not exist 

brought Shakira back to Mexico for 
a May run after doing extremely well with the 
artist last October. 

"With Shakira on the second time around we 
did Mexico City again and sold out our big sta- 
dium, Foro Sol, 50,000 people," Gonzalez says. 
"In Monterrey, we went from the stadium to our 
amphitheater, a 17,000- seater, then we went to 
all secondary markets, football stadiums any- 
where from 25,000 up to 45,000- 50,000 people." 

As for advice for artists looking to tour Mex- 
ico, in addition to a "great agent," Vega suggests 
artists should look beyond Mexico City and Mon- 
terrey. "There's a whole market in Mexico that 
for most artists is not exploited at all in terms 
of touring," he adds. 

There are, obviously, some challenges. Among 
them is "having the artists and managers under- 
stand the cultural differences inherent in tour- 

This/visa franchis TIM CHE 
will celebrate 25 Pars as an act. 

ing another country," Vega says. "You [also] have 
to pay more attention to production and rout- 
ing," he continues. "Where it normally might 
take you eight hours to load in it might take you 
12, depending on the venue and what type of 
local infrastructure they have. You have to really 
be careful who's handling the local production." 

Gonzalez says the time is right for artists of 
all types to tour Mexico. "Right now the market 
is very strong," he says. "There's a lot of money 
and people are budgeting entertainment." 

Which was not always the case, Gonzalez 
adds. "A lot of what we had to do in Mexico when 
we first started was train the public that we're 
going to be in their markets and [will] give them 
the opportunity to spend their disposable in- 
come on entertainment," he says. "That becomes 
a lot easier when the economy is doing well, as 
it is now." 

and Televisa pitched 
the group to several 
different labels), has 
been promoted end- 
lessly via Televisa and 
related companies. 

The network also 
has in place a 2 -year- 
old division -Televisa 
Música- focused on 
promoting music. The 
division was created as 
a way to regain ground 

lost when Televisa stopped airing its last purely music -driven 
show seven years ago. However, Televisa Música director Ar- 
turo Velasco says, "We are in the process of designing such a 
program. Not a reality show, but a music -format show." 

Beyond that, Televisa Música serves as the bridge between 
labels and the network. Artists on promotion go through Tele- 
visa Música to get booked on shows and at special events. 
Today, there are four to five shows per week that include mu- 
sical performances. 

Televisa Música each year also handpicks a few artists who 
get additional promotion on the network, not via commer- 
cials, but through 30- second to one -minute spots. 

"We are completely open," Velasco says. "What guides us 
is that the music is good and the artist is real. If that's the case, 

we bet on these acts." 
Among other acts, Televisa is supporting Motel (Warner 

Bros.), singer /songwriter Gian Marco (unsigned), a new duo 
called BNK and Timbiriche, the pop group created by Tele- 
visa in the 19805 that is now planning a 25 -year reunion. 

Televisa's competition is TV Azteca, which also programs 
soap operas and entertainment shows. But its biggest com- 
petitive edge, musically speaking, has come from its reality 
shows, most notably "La Academia." The show is loosely based 
on Spain's "Operación Triuinfo" concept, where contestants 
are housed in an "academy" for the duration of the show. 

Past winners include Yuridia (Sony BMG) and Yahir (Warner 
Bros.), who have become two of Mexico's leading pop artists, 
thanks in part to "La Academia" tours supported by Azteca. 

"If you give them an aggressive plan that has conviction, 
and, obviously, if the artist fits the format, they go to bat for 
you," Sony BMG Mexico president Miguel Trujillo says. 

Mexico also is viewed as "a very important source of new tal- 
ent," according to José Tillán, senior VP of music program- 
ming /talent strategy for MTV Networks Latin America and 
MTV Tr3s. For MTV Latin America, new and established tal- 
ent is supported via multiple platforms, including video ro- 
tations, shows and off -air marketing events, resulting in local 
as well as regional successes. 

Acknowledging the market's importance and the talent 
quality, Mexico has hosted the MTV Latin America Video Music 
Awards for the past two years. 
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FACE;O WATCH 

MAKANA is a master of tie slack 
key guitar who has toured with 
Sting and Santana. 

On The Eve Of This Year's Na Hoku Hanohano Awards, Billboard 
Looks At 10 Acts Making Waves On The Islands 

BY CRAIG ROSEN 

LI'I REICrici_ 
"Maluhia" 
Panahele Productions 
Proof positive of Keali'i Reichel's impact on the Hawai- 
ian music scene was evident earlier this year when the 
RIAA certified his 1994 debut album, "Kawaipuna- 
hele," gold, becoming the first predominantly Hawai- 
ian- language album to reach such great heights. Since 
then, Reichel's soothing mix of traditional Hawaiian 
vocals and American pop music has remained a force 
to be reckoned with, landing him support spots for 
Bonnie Raitt, Celine Dion and Sting, and taking him 
to such storied venues as Carnegie Hall and the Hol- 
lywood Bowl. "Maluhia," his holiday album, earned 
seven nominations for this year's Hoku Awards. Up 
next for Reichel is a concert DVD filmed in high def- 
inition with 5.1 surround sound, due in late summer 
or early fall. 

KAUMAKAIWA KANAKA'OLE 
"Welo" 
Mountain Apple 
The offspring of seven generations of hula tradition, 
Kaumakaiwa Kanaka'ole has made a name for him - 
self by mixing that background with such contempo- 
rary sounds as pop and reggae. His debut album, "Há i 
Kupuna" picked up a Hoku Award. "Welo," his 2005 
follow -up, incorporates cello, drums and harmonica 
with historic Hawaiian sounds. 

HOKU ZUTTERMEISTER 
"Aina Kupuna" 
Kaleiola 
One of the most acclaimed island releases of 2007, 
"Aina Kupuna" is Hoku Zuttermeister's long- awaited 
debut after earning a reputation opening for the 
Makaha Sons and other well -established Hawaiian 
acts. With a vocal style that ranges from a striking 
falsetto to a booming baritone, Zuttermeister draws 
on an island tradition that is literally in his blood. 
The album's opening track, "Nani Na Pali Hauliuli 
O Na Ko'olau," is a nod to his great -grandmother, 

Kaú i Zuttermeister, who wrote "Na Pua Lei 'Ilima." 
Zuttermeister could be in the running for a Grammy 
Award nod next year. As Honolulu Star -Bulletin 
music critic John Berger wrote, he'd "represent 
Hawaii quite well." 

MAKANA 
"Different Game" 
WorldSound 
For the past two years, compilations featuring the "leg- 
ends" and "masters" of Hawaiian slack key guitar have 
been honored with Grammys for best Hawaiian album 
of the year. Makana isn't on either of those albums, but 
he is considered the youngest living master of slack key 

guitar and part of a new breed of players making noise 
on the Islands. He has toured with Santana and Sting, 
and Metallicá s Kirk Hammett has name -dropped him 
alongside Andres Segovia. Makana's 1999 self -titled 
debut album was named best world music album at the 
Hawaii Music Awards and best CD by the readers ofthe 
Honolulu Weekly. His latest, "Different Game," on his 
own label, is available exclusively 
through iTunes and showcases his 
acclaimed open -tuning slack key 
virtuosity as well as his comfort- 
ing vocals. 

KAUKAHI 
"Life in These Islands" 
One Hawaii 
This quartet may have 
connections to some of 
Hawaii's greatest musical 
treasures -both past and 
present -but Kaukahi s 

debut album further re- 
veals the group's own 
impressive talent. "Life in 
These Islands" earned 
six Hoku nomina- 
tions, including 
group, contemporary 

A seventh -generation 
musician, KAUMAKAIWA 
KANAKA'OLE updates hula. 
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Hawaiian album and song of the year. 

The album features the group's 
soothing harmonies as well as 
guest shots by Jack Johnson (on a 

cover of his "Constellations ") and 
Amy Hanaiali'i Gilliom (who duets with Kaukahi's Bar- 

rett Awai on "Lei Hó okahi "). Kaukahi's ukulele player /vo- 
calist Walt Keale is a cousin of late Hawaiian music legend Iz 
Kamakawiwo'ole. 

AMY HANAIALI'I GILLIOM 
"Generation Hawai'i" 
Hanaiali'i Records 
Amy Hanaiali'i Gilliom is Hawaii's answer to Bonnie Raitt 
or Sheryl Crow, due less to her sound than to the fact that 

she's a constant fixture on the Hoku nomi- 
nees and winners list. This year is no differ- 
ent. Gilliom's Grammy- nominated effort tied 
vocal trio Na Palapalai s "Ka Pau Hae Hawai'i" 
for the most Hoku nominations this year with 
eight, including album, Hawaiian album, fe- 

male vocalist, Hawaiian -language perform- 
ance, favorite entertainer and song of the year. 
The classically trained Gilliom specializes in 
Ha'i, which is traditional Hawaiian singing 
in falsetto. 

THE MA 'CA-IA SONS 
have been E ntertaining 
for rrore than 30 years. 

THE MAKAHA SONS 
"Live at the Hawaii Theatre" (DVD) 
Self- released, distributed by Sharlene Oshiro & Associates 

GREEN CARD 

GREEN HAWAII 
More than four decades after Elvis Presley's fa- 
mous starring role in "Blue Hawaii," singer /song- 
writer Jack Johnson is doing his part for a green 
Hawaii. In 2003, Johnson co- founded the Ko<ua 
Hawai'i Foundation, a nonprofit organization that 
supports environmental education in the schools 
and communities of Hawaii. Its programs incl.ide 
'Aina in Schools, which aims to educate students 
about nutrition and environmentally friendly liv- 
ing, and 3R's School Recycling, which uses scngs 
and visual and performing arts to teach the im r- 
tance of reducing, reusing and recycling. For more 
information, visit kokuahawaiifoundation.orc. 

-Craig Rosen 

WORLD CLASS RECORDInG IN 

IOW 
&VOX hortolulva studto® 

(65'arrea,dcl,a&w6. . . 

nt greemediv 

- 30k r i ,tcaL 

,// YCL lt 7Gl11Ga/nd 

377 Keahole St. D -03 Honolulu, HI 96825 ph. 808 393 -2021 
www.avexhonolulustudios.com contact: Gaylord Kalani Holomalia 

64 BILLBOARD I JUNE 23, 2007 

It may seem strange for the Makaha Sons to re- 
main "faces to watch" three decades after their 
inception, but their influence on Hawaiian music 
remains undeniable. As proof of their continu- 
ing involvement in new talent, the Makahas ex- 

ecutive- produced Hoku Zuttermeister's debut, 
"Aina Kupuna." Originally known as Makaha 
Sons of Niihau, the group shortened its moniker 
after Israel Kamakawiwo'ole went solo. Their cat- 

alog includes five Hoku Award -winning albums 
and the trio shows no signs of slowing down, 

holding its annual Take a Walk in the Country concert June 16 at 
the Waikiki Shell with special guests Zuttermeister and Keali'i 
Reichel. Their latest release earned a Hoku nomination in the 
newly established music DVD of the year category. 

JOHN CRUZ 
"Made of Music -The John Cruz Story" (DVD) 
Lilikoi Records 
As evidenced in the 2006 film tracing his career, this Hawaiian - 
born singer /songwriter has earned accolades from such noted 
fellow musicians as Jackson Browne and Jack Johnson. John Cruz 
developed his chops on the East Coast, busking in the New York 

subways and performing in Greenwich Village bars and coffee- 
houses. At one point, his band used Carly Simon 's barn as re- 
hearsal space. That association led to a once -in -a- lifetime jam 
with Simon and President Bill Clinton. Returning to Hawaii, he 
released "Acoustic Soul" on his own Lilikoi label in 1996. A year 
later, the album took home two Hoku Awards. The accolades kept 
coming in 2005 when "Slack Key Guitar Volume 2," featuring 
his "Jo Bo's Night," won the first Grammy for Hawaiian music. 
"One of These Days," Cruz's first album in more than a decade, 
is due later this summer. 

50 Hits the Books 

Dre Stuck In the Studio 
And Beyoncé's 
Open Auditions 
All in 60 Seconds 

LOG ONTO BILLBOARD.COM /SIXTY 
FOR FRESH WEBISODES! 

To sponsor this exclusive original 
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YSLAND TIME 
Now in Its Third Decade, The Hoku Awards 
Celebrate Hawaii's Abundant Musical Talent 

KAPONO BEAMER àt the 
2006 Hoku Awards. 

Long before the Recording Acad- 
emy added a Hawaiian music category 
to the annual Grammy Awards in 2005, 
the Hawaii Academy of Recording Arts 
was honoring its own with the Na Hoku 
Hanohano Awards. On June 20, the an- 

nual fete, known as the Hokus, will cel- 
ebrate its 30th anniversary at a new lo- 
cation, the Hawaii Convention Center. 
The awards will also introduce two new 

categories honoring the R &B /hip -hop 
album and music DVD of the year. 

"It's important to our membership 
for the awards to reflect what is happening musically in Hawaii and en- 
courage its development," says Tim Mathre, a member of HARA's board 
of governors. "Rap and R &B have been very popular in Hawaii. The past 
few years more Iccal musicians have created entire CDs in that style. This 

year we now have a category to reward them for their efforts. Also in the 
last few years, more local artists have created music DVDs, and we are 
happy to have a : ategory now to include visual performance." 

The Hokus we 'e established primarily to honor the achievements of 
recordings created and produced by local residents, but it does honor 
nonresidents in the genre categories. This year, HARA plans to honor Don 

Ho and other Lifetime Achievement Award winners who have died in the 
last year. In additi Dn, HARA is holding contests for an original song, and for 
artwork, that captures the theme Alohilohi Ka Lei Hoku: Celebrating 30 
Years -The Stars of Distinction. -Craig Rosen 

ISRAEL KAMAKAWIWO'OLE 
"Wonderful World" (due June 26) 
Big Boy 
Like Elvis, 2Pac and Eva Cassidy, Israel Kamakawi- 
wo'ole remains a strong seller a decade after his death. 
The hulking Hawaii singer, known to his fans as Iz, 
initially gained notice as a member of the Makaha 
Sons in the mid -'70s. Two decades later, he became 
one of Hawaii's most -loved solo artists, with his sweet 
vocals and deft ukulele skills. He gained notice on the 
mainland with his remarkable cover medley of "Over 
the Rainbow /What a Wonderful World," which has 
been heard on such TV shows as "ER" and on the big 
screen in "Meet Joe Black." Although Kamakawiwó ole 

died in 1997, his music lives on. The forthcoming 
"Wonderful World" will feature Iz performances 
backed by newly recorder orchestrations. 

;HIMABUKURO 
"Gently Weeps" 
Hitchhike 
The Eddie Van Halen of the ukulele, this Japan -born 
Hawaii resident started playing the instrument at age 
4. Twenty -two years later, he landed a deal with 
Epic /Sony Music International. His latest release in 
the United States, issued by indie label Hitchhike, 
took its title from George Harrison's famed Beatles 
composition "While My Guitar Gently Weeps," which 
is the album's opening track. Jake Shimabukuro's 
solo uke version was given the thumbs up by Harri- 
son's widow, Olivia, who met him backstage at a No- 

vember 2006 performance with the Honolulu 
Symphony. It has also earned him Hoku nominations 
for favorite entertainer and instrumental album of 
the year. With his incredibly dexterous picking skills 
and charismatic stage presence, Shimabukuro is truly 
a uke box hero. 

JAKE SHIMABUKURO has 
been called 'the Eddie Van 
Halen' of the ukulele. 
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MYSPACE LAUNCHED 

Coibie Caiitat 

ALL YOU ZOMBIES COLE DEGGS SALAD RANDY'S ROAD DOGS BONE BROKE BLUES 
four Country band stirs ;n Rand/ Rogers Band's White Stripe; amp up 

ïecades on blues, rock and purk 250 dates per yezr attack on new album 
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BY GAIL MITCHELL 

COMING 
OFAGE 
On His Third J Album, Mario 
Tackles Personal Issues With A 
Host Of Superstar Producers 

Celebrating his 21st birthday in June, Mario is already dream- 
ing about where he sees himself in the future. 

"My biggest dream is to become heavy in commercial real 
estate -to sit back and watch my buildings go up," he says. 

For now, the multiplatinum- selling artist will have to be 
content watching his new single, "How Do I Breathe," climb 
the Hot R &B /Hip -Hop Songs chart (at No. 26) and Hot 100 
Airplay (No. 69). The Stargate- produced song is the lead track 
from Mario's new album, "Go," due Aug. 21. 

The project, his third for J Records, continues the teen -to- 

adult transition Mario (whose last name is Barrett) began in 
late 2004 with the release of "Turning Point." That album's hall- 
mark was the long- running R &B /pop crossover hit "Let Me 
Love You," produced by Scott Storch and co- written by Ne -Yo. 

Ne -Yo is among the collaborators on "Go," having contributed 
the song "What's It Gonna Be" about a woman playing a guy 
at his own game. Additional producers and songwriters on the 
album include Akon, the Neptunes, Timbaland, Polow da Don 
and Sean Garrett. Under the banner of his production team 
the Nightriders, Mario also co -wrote several songs. 

"This is an awesome time for us right now," Mario says when 
asked about his place amid such fellow R &B artists as Tank, 
Lloyd, Ne -Yo and Akon. "We're the next generation of Marvins, 
Stevies and Jackie Wilsons. It's friendly competition where we're 
unconsciously feeding off each other." 

The more mature feel of "Go" underscores how much Mario 
has grown musically since those not -so -long ago teen idol days 
of early hits "Just a Friend 2002" and "Braid My Hair." "How Do 
I Breathe" espouses the timeless feel of "Let Me Love You," while 
the uptempo title track pumps an aggressively hot club beat. 
From there, Mario traverses the kiss -and -make -up route on "Lay 

in My Bed." One of his co -writes is possible second single "Kryp- 
tonite," which he calls a "passionate anthem about a 20- year -old 
trying to stay in a committed relationship." 

The most surprising track is the introspective "Do Right," co- 

written by Mario and produced by Akon. The song stems from 
a painful chapter in Mario's life that he has been reluctant to dis- 
cuss: his mother's drug addiction. "I wanted to do something 
that would allow my fans to come a bit closer," he says. "I'm let- 
ting people know that I may have experienced some of the same 
things they have." So much so that he agreed to let MTV film a 

documentary based on his family life. The film exposes what 
was happening behind closed doors as Mario, the oldest of sev- 

eral siblings, juggled a troubled home life in Baltimore while 
dreaming of a music career. 

"This will provide a strong second wave for Mario's album 
and put him in another light," J VP of urban marketing Carolyn 
Williams says of the documentary, which is tentatively sched- 
uled to air in late summer /early fall. 

Mario has matured businesswise as well. In 2006, he sued 
former manager Troy Patterson and Patterson's Third Street 
Music Group to void an "oppressive" production deal (Billboard, 
Feb. 25, 2006). The complaint charged that under the contract 
Mario signed with Patterson -who discovered and later shel- 
tered a minor Mario during his mother's bouts with drugs -the 
singer received only about $50,000 from the sale of more than 
3 million records. Those units generated about $20 million for 
J Records. After Patterson filed a countersuit in April 2006, the 
dispute was settled in January 2007. Mario is presently managed 
by J. Erving of J. Frying Group. 

Williams says the label's initial "Go" rollout will concen- 
trate heavily on various digital initiatives. The key is getting 
song -downloading fans to, in her words, "buy into the album 
experience. We want his fans to be a fly on the wall as they 

watch the ins and outs of how an album comes to fruition." 
Thus, a digital campaign is already under way with we- 

bisodes on marioreadysetgo.com that follow Mario as he 
records the album, visits radio stations and guests on MTV's 
"TAU' and BET's "106 & Park." A premium CD package will 
feature an exclusive ringtone remix of "How" with rapper Cas- 

sidy together with a blow -in card to download a host of other 
freebies. An iTunes premium will promote the album together 
with additional digital material that includes a Mario bonus 
track, "Hello." Produced by Harold Lilly and Jim Johnson, the 
track samples the System's "Don't Disturb This Groove." 

A mobile fan club alerting members via secret messages about 
upcoming shows is also being established. Rounding out the 
campaign is a 20 -date promo tour and Mario's spring /summer 
nonexclusive stint as the spokesmodel for South Pole clothing. 

Now on the other side of personal anc business issues, Mario 
declares he "definitely knows what I want and who I am. 
It's about creating a legacy. As I experience more things, I'll 
be able to relate more with people on a different level. 
Creating music for life; that's more important than anything 
to me." 
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» >PRINCE'S 
PLANET 
Columbia has reteamed 
with Prince for the release 
next month of his new 
album, "Planet Earth." 
The label previously 
released his 2004 effort, 
"Musicology." Due July 
24, "Planet Earth" will be 
led by the single "Guitar," 
which hit U.S. radio 
outlets June 11. The cut is 

also available free to any 
Verizon subscriber who 
participates in an online 
demo of its new Song ID 
music identification 
service. 

-Jonathan Cohen 

» >`VICTORY' 
DELAYED 
Originally due in March 
and then pushed to June, 
Chamillionaire's 
sophomore album, 
"Ultimate Victory," is now 
penciled in for a Sept. 18 

release via Universal. J.R. 
Rotem produced the 
album's first official 
single, "Hip -Hop Police" 
featuring Slick Rick, 
which will be serviced to 
radio this month. Guests 
on "Ultimate Victory" 
include Busta Rhymes, Lil 
Wayne, UGK's Pimp C, 

Devin the Dude, Lloyd 
and Krayzie Bone. 

-Jonathan Cohen 

» >COLE IN THE 
FALL 
R &B vocalist Keyshia Cole 
is eyeing a Sept. 18 

release for her 
sophomore Geffen album, 
"Just Like You." The first 
single, "Let It Go," 
features Missy Elliott and 
Lil' Kim; a Benny Boom - 
directed video with 
cameos from those artists 
is in the works. Cole has 
also inked a deal with BET 
to air a second season of 
her reality show, "The 
Way It Is," which 
premiered last year. 

-Hillary Crosley 

» >THAT'S THE 
`SPIRIT' 
Broken Social Scene 
principal Kevin Drew will 
release a solo album, 
"Spirit If ...," Sept. 18 via 
Arts & Crafts. The set will 
be the first in a series of 
releases from group 
members under the 
heading "Broken Social 
Scene Presents." Drew's 
project features songs he 
has recorded during the 
past two years with BSS 
contributors Ohad 
Benchetrit and Charles 
Spearin; it also boasts 
guest vocals from Feist. 

-Jonathan Cohen 

POP BY SUSAN VISAKOWITZ 

Caillat's MySpace M 
Online Popularity Leads To Record Deal, Goo Goo Dolls Tour 

Check out Colbie Caillat's MySpace page 
and you'll find she has more than 
130,000 friends and almost 13 million 
song plays, a feat mostly accomplished 
in barely more than half a year. More 
impressive, though, is that there wasn't 

any major label marketing push behind 
Caillat's MySpace magic. 

Caillat posted a demo track called 
"Bubbly" to the social networking site 
in September 2006. She was unsigned 
at the time and, in fact, would not start 

label- shopping until 
months later. According to 
Universal Republic execu- 
tive VP Avery Lipman, 
"She approached MySpace 
in an organic, almost naive 
way -as opposed to these 
acts that have a Web team 
and spend money on those 
automatic friend- genera- 
tors. She was just a girl 
writing songs in her bed- 
room and putting them up 
on MySpace because that's 
a fun thing to do." 

By the turn of the year, 
"Bubbly" had helped propel 
Caillat to the No. 1 unsigned 
artist spot on the site, a po- 

sition she maintained for 
four straight months. 

Caillat's manager Chad 
Jensen of Fitzgerald Hart- 
ley came onboard in De- 

cember as things started 
taking off for the 21 -year- 

old singer /songwriter. "The response 
to the demos was overwhelming. We 
had interest from every major and a lot 
of the labels in the U.K.," he says. "We 

decided to start recording a proper 
album [in] January while we continued 
looking for the right fit." 

Universal Republic ultimately got the 
nod in March. "They assured us they 
liked things the way they were and 
weren't going to try to change it," Jensen 
says, "and that was very important to 
Colbie and her family." 

And Caillat's family has a pretty good 
idea about how this whole thing works. 
The singer /songwriter's father, Ken Cail- 

lat, co- produced Fleetwood Mac's "Ru- 
mours" and "Tusk" albums and later ran 
his own label. 

Lipman says, "We knew this project 
was surrounded with competent, qual- 
ity people, and we almost felt like it 
wasn't our place to disturb the whole 
thing. That was the promise we made 
to her when we first met her, and it was 
the promise we stuck to as we went 
ahead. Our feeling was, why get in there 
and complicate things ?" 

The launch campaign created for Cail- 

lat is also uncomplicated. "It's just your 
basic discovery plan," Lipman says, "al- 

beit one that's moving along rapidly." 

Indeed, the charming, infectious 
"Bubbly" had a smashing start on Bill- 

board's triple -A chart, debuting at No. 

20, the highest entry on the chart this 
year and the best since the U2 /Green 
Day collaboration "The Saints Are Corn- 
ing" debuted at No. 10 last October. The 
track also looks primed to hit big at adult 
top 40, where it was among the most 
added songs its first week out. 

When the label unveils Caillat's 
album, "Coco," July 17, it will have a 

"new and developing artist price," Lip- 

man says. "Not the bottom, but a simi- 
lar price to how we launched Amy 
Winehouse and Mika. You want to cre- 
ate a little excitement at retail." 

And then there's touring. Jensen says 
the original plan was "to have Colbie do 
25 shows on the West Coast in a van and 
then a few dates with Goo Goo Dolls, who 
happen to use the same booking agency. 
But at the last minute, the band that was 
scheduled to open for them for most of 
their summer tour backed out. We got 
the offer to do the entire tour and it took 
about 10 minutes to say, 'OK, sure.' " 

With things speeding along, Caillat 
still doesn't have a proper Web site. My- 

Space will remain the artist's primary 
online hub. 

"The past few weeks have just been 
a whirlwind," Caillat says. "I always 
thought I would just move to Hawaii 
and live the simple life -be a photog- 
rapher. But I guess Hawaii will have 
to wait." 

Global Pulse 
la TOM FERGUSON tferguson @eu.billboard.com 

Zombies, Alive Again 
British Rock Band Announces 2008 
Performances Of 40- Year -Old Album 

British pop -rock group the 
Zombies' influence has far 
outlasted its short origi- 
nal recording life span of 
1964 -67. 

Original members Rod Ar- 
gent and Colin Blunstone 
have used the group name for 
recent work, including 2004 
album "As Far As I Can See 

...," released on Redhouse 
(United Kingdom) and Rhino/ 
Warner (United States). Now 
Blunstone and Argent have 
announced 2008 shows, with 
fellow surviving members 
Chris White and Hugh 
Grundy to be joined by new 
guitarist Keith Airey for 
shows March 7 -8 at London's 
Shepherd's Bush Empire, per- 
forming the band's 1968 
album "Odessey & Oracle." 
Released by CBS after the 
act's demise, it has become 

a cult /critics' favorite. Sales 
of its various U.S. reissues in 

the Nielsen SoundScan era 
total 54,000. 

"We're all constantly 
amazed by the interest in 

'Odessey' after all this time," 
Blunstone says, "and thought 
it might be fun to commemo- 
rate its release 40 years ago 
by playing [it] live for the first 
time ever." 

U.K. independent Ace reis- 
sued the remastered album 
on its Big Beat imprint in late 
May, with a U.S. release to fol- 
low June 26. 

Argent says the band aims 
to deliver a performance 
faithful to the original album. 
"Sadly," he adds, "[guitarist] 
Paul Atkinson is no longer 
with us [he died in 2004], but 
other than that, we'll attempt 
to put every detail in place." 
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The album's songs are pub- 
lished by Verulam Music. The 
Zombies are booked in the 
United Kingdom and Europe 
through Rhino Agency and 
elsewhere though TCI. 

-Paul Sexton 

LOCH NESS MONSTERS: 

Scottish folk -rock band Run - 

rig has surely earned the 
ultimate accolade -a beer 
brewed in its honor. 

Black Isle Brewery, based 
in the Scottish Highlands, 
created its "Runrig Beer" to 
tie in with the band- organ- 
ized Beat the Drum festival 
Aug. 18 on the banks of 
Loch Ness. 

"It's quite an honor," says 

Mike Smith, manager of the 
act's own Aberdeen, Scot- 
land -based Ridge Records 
label. "The brewery were 

very keen to be associated 
with the [show] and pro- 
duced an organic ale to sell 
on their own Web site and at 
the concert." 

The six -piece had good 
reason to quaff a celebratory 
pint in late May when new 
album "Everything You See" 
topped Denmark's IFPI/ 
Nielsen album charts and also 
reached the top 20 in Ger- 
many. The album is Runrig's 
13th studio set. It was released 

May 14 in the United Kingdom 
by Ridge, in Denmark by Rec- 
Art, and in Germany, Austria 

and Switzerland by Sony 
BMG. Resistencia will release 
it in Spain and Portugal. 

There aren't any U.S. release 

plans, but Smith says Ridge 
has "signed a licensing deal 
with AAO Music to try to get 
our CDs into the North Amer- 
ican market -they hope to re- 
lease a compilation later in the 
year to test the waters." 

In Europe, Runrig plays sum- 

mer festivals ahead of an Octo- 
ber- November tour. Booking 
is through the Agency Group; 
publishing is with Chrysalis 
Music. -Steve Adams 
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COLI_ DI_(á(áS 
& I II_ LOI_SOIVII_ 
Five -piece band Cole Deggs & the 
Lonesome is fronted by Cole Deggs 
and comprises Cole's brother Shade 
on bass, brothers Jimmy and David 
Wallace on keyboards and lead gui- 
tar, respectively, and Florida native 
Brian Hayes, who is known as "the 
referee," on drums. The Deggs 
brothers grew up in Lake Jackson, 
Texas, while the Wallaces hail from 
Shreveport, La. 

While Cole Deggs moved to 
Nashville 13 years ago as a song- 
writer, the others performed in var- 
ious bands until they all hooked up 
a few years ago. 

Cole Deggs says it took some 
time to shape the group's sound, 
which was influenced by the indi- 
vidual members' tastes including 
blues, rock, punk and country. "We 
didn't know exactly what we were," 
he says. "It took us a bunch of gigs 
to really get into the groove on what 
we wanted to do." 

While the frontman co -wrote four 
songs on the album, he resisted the 
temptation to cut only his songs. "If 
this thing goes south, I don't want to 
be fully to blame," he says with a laugh. 

First single "I Got More" is No. 26 
on Billboard's Hot Country Songs 
chart, and the band's self -titled 
debut is due July 10. 

Still early on in its touring career, 

Cole Deggs says the band has played 
for eight people in Tyler, Texas, one 
night and 4,000 in Houston a few 
nights later "When the thing's done, 
I want to say I played everywhere I 

could to get this thing done," he says. 

"You win them over one by one." 

FI_VN MVI I_I_IE TRAIN 

Flynnville Train's members -lead vo- 
calist Brian Flynn, lead guitarist 
Brent Flynn, bass player Tim Beeler, 
rhythm guitarist Jeremy Patterson 
and drummer Tommy Bales -have 
been playing Midwest fairs and fes- 
tivals since 2001. But despite steady 
work and an independent album, the 
band was ready to hang it up. "We 
were very pleased how everything 
was going, but we were running out 
of funds," Patterson says. "There's 
only so much you can do in a region." 

Enter Toby Keith, who got a copy 
of the band's album from producer 
Richard Ycung of the Kentucky 
HeadHuncers. After flying the 
Muncie, Ind. -based band to Las 

Vegas for a showcase 
at his I Love This Bar 
club, Keith signed the 
band to his Show Dog 
Nashville label. 

Produced by the 
band, Young and David 
Barrick, the Aug. 28 
release is a blend of 
country, blues, jazz 
and rock. "We knew if 
we got to work with 
Toby we'd get to be 
ourselves," Patterson 
says. "WE played and 
produced every single 

note on this album." 
The band's first single, "Last Good 

Time," peaked at No. 47 on Hot 
Country Songs in April. A second 
single, "INowhere Than Somewhere," 
is at radio, and the band will tour with 
Keith this summer. 

CROSSIN DIXON 
Mississlippi -based Crossin Dixon 
(above) is the result of a merger be- 
tween two bands. "After compet- 
ing against each other for five or six 

years we decided, 'If you can't beat 
'em, join 'em,' " singer Jason Miller 
says with a laugh. In addition to 
Miller, the band includes guitarists 
Charles Grantham and Brandon 
Hyde and drummer Michael Bole. 
While Miller handles most lead 
parts, Grantham and Hyde also sing 
lead as well as background vocals. 

The band got its break when a 

friend of Michael Knox, who pro - 
daces Jason Aldean, saw the band 
open for Aldean in Huntsville, Ala. 
In turn, Knox brought it to Broken 
Bow, which is also Aldean's label. 

Since the band had never pursued 
a recording contract, let alone 
recorded in a state -of- the -art studio, 
the process of putting a record out 
has been a learning experience. "It's 
all been quite a surprise," Miller says. 

The Country Chart Warms Up To Working 
Groups, Seasoned On The Road 

Scan the list of singles that reached the top 10 of Billboard's country chart in 

1977 and you won't see one song from a band. Ten years later, supergroup Al- 

abama, which came on the scene in the late '70s, was joined by Highway 101, 

the Nitty Gritty Dirt Band, Restless Heart, Exile and the Desert Rose Band. 

In 1997, Alabama was surrounded by a smaller group of hit bands: Diamond 
Rio, Lonestar and Sawyer Brown. 

Today the cycle appears to be on the uptick. Emerson Drive, which scored 
two top five singles earlier in the decade, recently had its first No. 1 with "Mo- 

ments." Cole Deggs & the Lonesome, Whiskey Falls, the reformed Little Texas, 

Crossin Dixon, the Randy Rogers Band and Flynnville Train have either recently 
been on the charts or are about to be. 

Are Nashville labels trying to fill a void? After all, Alabama has retired, Dia- 

mond Rio doesn't have a label, and Lonestar is looking for a new lead singer 
and a record deal. 

Broken Bow Records GM Brad Howell, whose label is taking Crossin Dixon 

to radio now, says it's just the cyclical nature of the music business. "Labels 
were identifying a hole in the market at the same time," he says. "I don't think 
one Nashville label is introducing a new band to counter what another label is 

doing -that certainly wasn't the case with us." 

"We've just been playing honky - 
tonks and clubs most of our lives." 

First single "Guitar Slinger" rep- 
resents the band's fusion of coun- 
try and Southern rock, or "aggres- 
sive country" as Miller describes it. 

TILE RAN In' 
I«)GERS BAND 
Together for six -and -a -half years, the 
Randy Rogers Band has charted four 
singles on Hot Country Songs. But 
the roots country band's true meas- 
ure of success is touring. "We'll stay 
out on the road and stay out on the 
road and stay out on the road," lead 
singer Randy Rogers says, not- 
ing that the group plays 250 
dates per year. "We love that 
aspect of it. We're an actual 
working American band." 

And despite that the band 
carries his name, Rogers says, 

"We split the money even - 
steven." The group, which in- 
cludes bassist Jon Richard- 
son, drummer Les Lawless, guitarist 
Geoffrey Hill and fiddle player Brady 
Black, put out four independent al- 
bums before releasing the Radney 
Foster -produced "Just a Matter of 
Time" on Mercury Nashville in 2006. 

The group will head back into the 
studio in September to record a sec- 

ond Mercury album. The band's 
goal, Rogers says, is to "make rec- 
ords that we believe in and that we 
can stand behind and leave behind. 
We want to leave behind 15 -20 rec- 
ords-a whole life's work. That's our 
little mission statement as a group 
and as a family." 

WHISKEY 1=AI_I_S 
Music aside, Whiskey Falls has more 
backing for its business than most 
new acts do. Even before the group 
released its first single on Midas 
Records, "Last Train Running," it had 

already built a network of sponsors 

THE RANDY ROGERS BAND 

and support. Aamco, the American 
Tailgater's Assn., Laborers' Interna- 
tional Union of North America, the 
National Hod Rod Assn. and even 
NBC soap opera "Days of Our Lives" 
are all in the band's corner. That's 
not by chance, it's by design. The 
band wanted to bring everything it 
could to the table. "We realized the 
more we could do for ourselves, the 
more that we could help our record 
label, the more we could help our 
relationship with radio, the more 
we could give back to our fans," 
lead singer Seven Williams says. 

Even though the band has been 
together for less than two years, it's 
a family, according to Williams. 
"We're like two sets of childhood 
brothers," he says. While Williams 
and Wally Brandt have been joined 
at the hip since they grew up, 
Damon Johnson and Buck Johnson 
(no relation) have a similar relation- 
ship. The band either together or 
separately wrote every song on its 
album, which it self -produced. 
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BDSCertified Spin Awards May 2007 Recipients: 

600,000 SPINS 
Hey Ya/ OutKast /LaFace /Zomba 
Family Affair/ Mary J. Blige /MCA 
The Game Of Love/ Santana Feat. Michel e Branch /Arista /RMG 
Push/ Matchbox Twenty /Lava 

B R O A D C A S T D A T A S Y S T E M S 

500,000 SPINS 
Photograph/ Nickelback /Roadrunner /Lava/Atlantic 
Something Like That/ Tim McGraw /Curb 
I'm Like A Bird/ Nelly Furtado /Dreamworks /Interscope 
Because Of You/ Kelly Clarkson /RCA /RNG 
One Thing/ Finger Eleven /Wind -Up 

400,000 SPINS 
How To Save A Life/ The Fray /Epic 
Lips Of An Angel/ Hinder /Universal Republic 
Over My Head (Cable Car)/ The Fray /Epic 
Are You Gonna Be My Girl/ Jet /Elektra/Atl antic 
Landslide/ The Dixie Chicks /Monument 

300,000 SPINS 
Waiting On The World To Change/ John Meyer /Aware /Columbia 
Before He Cheats/ Carrie Underwood /Arista /Arista Nashville 
Buttons/ Pussycat Dolls /A &M /Interscope 
Its Not Over/ Daughtry /RCA /RMG 

200,000 SPINS 
Don't Matter/ Akon /Konvict /Upfront /SRC / Universal Motown 
The Sweet Escape/ Gwen Stefani Feat. Akon /Interscope 
This Is Why I'm Hot/ Mims /Capitol 
Glamorous/ Fergie Feat. Ludacris /Will.I.Fm /A &M /Interscope 
Leave The Pieces/ The Wreckers /Maverick /Warner Bros. /WRN 
The World/ Brad Paisley /Arista Nashville 
The Hand That Feeds/ Nine Inch Nails /Interscope 
Shortie Like Mine/ Bow Wow Feat. Chris Brown /Columbia 
Runaway Love/ Ludacris Feat. Mary J. Bli3e /Def Con II /IDJMG 

100,000 SPINS 
Buy U A Drank (Shawty Snappin')/ T -Pain Feat. Yung Joc / Konvict Muzik/Nappy Boy /Jive /Zomba 
Because Of You/ Ne -Yo /Def Jam /IDJMG 
Wasted/ Carrie Underwood /Arista/Arista Nashville 
Settlin'/ Sugarland /Mercury 
Beer In Mexico/ Kenny Chesney /BNA 
The Way I Live/ Baby Boy Da Prince /Universal Republic 
Good Directions/ Billy Currington /Mercury 
Stand/ Rascal Flatts /Lyric Street 
Last Dollar (Fly Away)/ Tim McGraw /Curb 
Girlfriend/ Avril Lavigne /RCA/RMG 
Rockstar/ Nickelback /Roadrunner /Lava / Atlattic 
Boston/ Augustana /Epic 
The Pot/ Tool /Tool DissectionalNolcano /Zonba 
Alyssa Lies/ Jason Michael Carroll /Arista Nashville 
My Savior My God/ Aaron Shust /Brash 
Poppin'/ Chris Brown Feat. Jay Biz /Jive /Zomba 
More/ Matthew West /Universal South /EMI CMG 
Better Than Me/ Hinder /Universal Republic 

nielsen 
BDS 

vd NA/ 'Ar. cidson l i ne.com 

T O E V E R Y S P I N A W A R D W I N N E R 

CUNGRATULATION 

50,000 SPINS 
Makes Me Wonder / Matoor! 5 /A &M,Octore /Interscope 
Like A Boy/ Ciara /LaFace /Zomba 
Pop, Lock & Drop It/ Huey /Hitz Committee/Jive /Zomba 
I Tried/ Bone Thugs -N- Harmony Feat. Axon /Full Surface /Interscope 
Umbrella/ Rihanna Feat. Jay -Z /SRP /Def lam /IDJMG 
Find Out Who Your Friends Are/ Tracy Lawrence /Rocky Comfort/C05 
Forever/ Papa Roach /El Tonal /Geffen 
Get It Shawty/ Lloyd /The Inc. /Universal Mctown 
Home/ Daughtry /RCA /RMG 
Summer Love/ Justin Timberlake /Jive /Zomba 
What I've Done/ Linkin Park /Machine Shcp /Warner Bros. 
Don't Make Me/ Blake Shelton /Warner B-os. /WRN 
Ticks/ Brad Paisley /Arista Nashville 
Me And God/ Josh Turner /MCA Nashville 
Startin' With Me/ Jake Owen /RCA 
Paralyzer/ Finger Eleven /Wind -Up 
Lucky Man/ Montgomery Gentry /Columbia 
Party Like A Rockstar/ Shop Boyz /OnDedOUniversal Republic 
Read My Mind/ The Killers /Island /IDJMG 
Little Wonders/ Rob Thomas /Walt Disney'Melisma /Atlantic 
Wrapped/ George Strait /MCA Nashville 
Wholly Yours/ David Crowder Band /sixseps /Sparrow /EMI CMG 
Dig/ Incubus /Immortal /Epic 
Look After You/ The Fray /Epic 
I Need You To Love Me/ BarlowGirl / Ferve nt /Word -Curb 
Not Ready To Make Nice/ Dixie Chicks /Columbia 
This Fragile Breath (The Thunder Song)/ Tc dd Agnew /Ardent 
Here I Am To Worship/ Phillips, Craig á Dean /Sparrow /EMI CMG 
Pero Te Vas A Arrepentir/ K -Paz De La Sierra /Disa 
Dueno De Ti/ Sergio Vega /Sony BMG Norte 
Sillyworld/ Stone Sour /Roadrunner /LavaMtlantic 
Starlight/ Muse /Warner Bros. 
Mientes Tan Bien/ Sin Bandera /Sony BMIG Norte 
Simple Man/ Shinedown /Atlantic 
Its About Time/ Lillix /Maverick 
Smile (Just Want To Be With You)/ Chris Pice /Rocketown 
Hysteria/ Muse /Warner Bros. 
Its A Heartache/ Trick Pony /Curb 
Personal Jesus/ Marilyn Manson / Interscope 
Estoy A Punto/ Bronco /Fonovisa 
Here It Goes Again/ OK Go /Capitol 
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MANDY MOORE 
Wild Hope 
Producer: John Alagia 
Firm Music 
Release Date: June 19 

laHaving stepped out of 
the musical limelight to 

focus on her film career during 
the past several years, Moore 
returns with a slight twang in 

her voice and her emotions laid 

bare. On "Wild Hope;' the for- 
mer bubble -gum star has 

traded in slick, catchy pop filler 
for more substantive, folk - 
driven material, all of which she 

co -wrote with Lori McKenna 
and the Weepies. The country- 
tinged "Extraordinary" finds 
Moore in a glass -half -full state 
of mind, while such songs as 

"Most of Me" and the stripped 
down, piano -led "Gardenia" 
offer a more intimate glimpse 
at her personal side. The stri- 
dent "Slummin' in Paradise" 
and "Latest Mistake" boast 
radio -friendly choruses, and 
the steel guitar -backed "Can't 
You Just Adore Her ?" recalls a 

folksy Sheryl Crow. The singer/ 
songwriter role seems a fitting 
departure for Moore, and "Wild 
Hope" incorporates enough 
country, rock and pop sensibil- 
ities to satisfy any ear. -JM 

a 
> , 

THE POLYPHONIC 
SPREE 
The Fragile Army 
Producers: various 
TVT 

Release Date: June 19 

©On its third album, this 
"choral rock" collective 

is as outsized and bombastic 
as ever -and that's what we 
love about it. If the 24- member 
Spree's stock in trade is un- 
apologetic overkill that would 
make Jeff Lynne and Todd 
Rundgren blush, the troupe's 
real virtues are buoyant 
melodies, dramatic arrange- 
ments and a conceptual spirit 
that, despite all the grandilo- 
quent trappings, boils down to 
a concise and perfectly acces- 
sible message of positivity in 

the face of dark times. Mantras 

( "Justify all your phases /Keep 
the world guessing ") soar in 

and out of such anthems as 

"Running Away," "Younger Yes- 

terday," "The Championship" 
and the title track, while the 
Spree -now sporting military 
coveralls in place of the choir 
robes -touches on techno for 
"Light to Follow" and is gener- 
ally a bit more streamlined in 

its approach. This is one mili- 
tary exercise we can get behind 
without reservation. -GG 

CHRISETTE MICHELE 
I Am 
Producers: various 
Def Jam 
Release Date: June 19 

©In an industry that often 
promotes talentless pop 

stars over true artistry, 
Chrisette Michele -the singer/ 
songwriter who wrote and 

BON JOVI 
Lost Highway 
Producers: John Shanks, Dann 
Huff 
Mercury Nashville 
Release Date: June 19 

Inspired by the crossover success of "Who Says You 

Can't Go Home," a No. 1 hit at country radio, Bon Jovi 
gives its open- hearted stadium rock a Nashville 
makeover. "Lost Highway" is a collection of carefully 
country -flavored, classic- sounding tunes emphasizing 
acoustic guitars and personal storytelling -from the 
regretful "Whole Lot of Leaving" and the breezy "Any 
Other Day" to the charming "Seat Next to You." Making 
new friends, the boys party -rock with Big & Rich ( "We 
Got It Goin' On ") and slow -dance with LeAnn Rimes on 

"Till We Ain't Strangers Anymore," an intimate duet. Old 
fans may gasp at the fiddles on the opening title track, 
and somewhere out there, Keith Urban will blush. But 

this is an exciting new chapter for Bon Jovi, one that 
started more than 20 years ago with the line, "I'm a cow - 
boy/On a steel horse I ride. " -SP 

i VI 
BRAD PAISLEY 
5th Gear 
Producer: Frank Rogers 
Arista Nashville 
Release Date: June 19 

After four studio albums and a 

Christmas release, Paisley and longtime producer Rogers 

have it down: mix a big dose of Paisley's quirky humor 
with his wicked guitar playing, throw in a few introspec- 
tive ballads and you've got a smash album. That's not to 
say Paisley's albums are formulaic. Rather, he knows the 

right buttons to push with his audience. "Online" may be 

the first country song about Internet chat rooms ( "I grow 
another foot and I lose a bunch of weight everytime I log 

in "). Meanwhile, Carrie Underwood joins in on the gor- 
geous "Oh Love," while the Kung Pao Buckaroos (Little 
Jimmie Dickens, Bill Anderson and Vince Gill) guest on 

"Bigger Fish to Fry." First single "Ticks" has been a quick 
chart climber for Paisley, and "Mr. Policeman" and 

"Throttleneck" are barnburners that showcase his instru- 
mental prowess. -KT 

1 

belted the vintage -style hooks 
on Jay -Z's "Lost Ones" and Nas' 

"Can't Forget About You" - 
stands apart. More AC than 
poppy R &B, her classy debut 
lets her warm, scratchy vocals 
run the show. The meat of the 
album: serene, stripped -down 
piano ballads like the Babyface- 
produced "Your Joy" (an ode 
to her dad) and the John Leg- 
end- arranged "Love Is You" 
(think "Ordinary People "). The 

potatoes: jazzy numbers like 

"Let's Rock" and the William- 
crafted "Be O.K." A bit on the 
slow side, "I Am" could have 

benefited from more youthful 
joints like the independent - 
female anthem "Good Girl" and 

the cabaret -esque "Like a 

Dream." But refreshingly, 
Michele's game comes with no 
frills. The voice says it all. -CH 

DONNIE 
The Daily News 
Producer: Steve "the 
Scotsman" Harvey 
SoulThought Entertainment/ 
Imperial Records 
Release Date: June 19 

111 Soul music with sub- 
stance. That's the cre- 

ative MO of singer /songwriter 
Donnie. His critically acclaimed 
2002 Motown debut, "The Col- 
ored Section," drew compar- 
isons to consciousness- raising 
soul pioneers Stevie Wonder 
and Donny Hathaway. On this 
set, Donnie reveals there's more 

to his artistry than just chan- 
neling old- school R &B. Still not 
one to mince words, he tack- 

les serious subjects that many 
others would shy away from: 
child molestation, suicide, Hur- 
ricane Katrina, the challenges 
of living in the 21st century. In 

Donnie's hands, these issues 
take on an urgency under- 
scored by a vibrant, gospel - 
infused mix of soul, funk, rock, 
hip -hop and blues. Notewor- 
thy tracks include the uplifting 
ode to change "If I Were You," 

the energetic "Over -the- 
CounterCulture" and the hard - 

hitting title track. Though this 
isn't as easy a listen as "The Col- 

ored Section," those who 
spend time with the album will 
be rewarded. -GM 

SHOP BOYZ 
Rockstar Mentality 
Producers: various 
Universal Motown 
Release Date: June 19 

CIIn which three Atlanta 
car -shop kids score a big 

moshing, novelty hip -hop hit 
about partying like rock stars, a 

fantasy that primarily concerns 
golfing with Ozzy and repeat- 
edly chanting "t -t -t- totally 
dude!" like Jeff Spicoli. Their 
debut album, seemingly too 
tossed -off to ever lose its Field 

Mob -style sense of fun, features 
plenty of gratifyingly good - 
natured shout -and -fight bois- 
terousness, a pinch of eerie 
reminiscence about their 
Bowens Homes 'hood, some 
heavily wah -wahed funk -metal 
that could be Fishbone in 1985 

and assorted oddball snippets. 

i 
In two obligatory inoffensive 
crunk'n'b slowdowns girls even 

get mentioned. But give or take 

the smash single and its well - 

earned clones "Totally Dude" 
and "Rockstar Mentality," the 
most spirited moments con- 
cern the Shop Boyz' obvious 
true love. "My Car," spare and 
wobbly, dreams of Mazeratis, 

and the entirely unexpected 
early Beach Boys imitation 
"Rollin" appropriately docu- 
ments a '64 Chevy. -CE 

COUNTRY 

VARIOUS ARTISTS 
Anchored in Love: A 

Tribute to June Carter Cash 

Producer: John Carter Cash 

Dualtone 
Release Date: June 19 

There are tribute rec- 
ords and then there's 

this heartfelt homage. "Every- 
one was related to her in heart 
or spirit or blood or faith," 
John Carter Cash, the only son 

of Johnny Cash and June 
Carter Cash, says of the inter- 
esting mix of artists who par- 
ticipated. Rosanne Cash's 
heartfelt take on her step- 
mother's "Wings of Angels" 
and Elvis Costello's interpre- 
tation of "Ring of Fire," which 
favors June's version rather 
than her husband's, are 

among the many highlights. 
Ralph Stanley's haunting read- 
ing of "Will the Circle Be Un- 

broken" is outstanding, as is 

Emmylou Harris' take on 
"Song to John." Stellar duets 

abound, including Sheryl 
Crow and Willie Nelson on "If 
I Were a Carpenter," Carlene 
Carter and Ronnie Dunn on 
"Jackson" and Patty Loveless 

with Kris Kristofferson on "Far 
Side Banks of Jordan. " -KT 

LIFEHOUSE 
Who We Are 
Producers: Jude Cole, 

Lifehouse 
Geffen 
Release Date: June 79 

CIThere's an episode of 
"The Simpsons" in 

which Lisa can be seen 
thumbing through a copy of 
"Non- Threatening Boys" 
magazine. This more or less 

describes Lifehouse during 
the early 2000s, when its sin- 

gle "Hanging by a Moment" 
became the anthem that 
could be at once ubiquitous 
and anonymous. "Who We 
Are" may spawn another hit 
of this ilk with "First Time," 
currently No.10 at Adult Top 
40. The majority of the album 
is similarly capable pop /rock, 
a triple -A version of what Bon 

Jovi would probably be doing 
if it hadn't gone country. Life - 
house certainly knows what 
keys sound the most rousing 
and where to put the dra- 
matic guitar -reduction meas- 

ures in its power ballads, but 
the group still hasn't figured 
out how to give them much 
personality. -JV 

continued on »p72 

P 
THE WHITE STRIPES 
Icky Thump 
Producer: Jack White 
Third Man /Warner Bros. 

Release Date: June 19 

A decade into their career, Jack and 

Meg White remain at the top of their game. And on their 
seventh studio album as the White Stripes, no one 

seems more surprised by this than them -they open the 

record with a bemused declaration of "Who'da thunk?" 
on the burning, riff -heavy title track. During the ensuing 
48 minutes, they amp up the guitar attack to levels not 

seen since 2003's "Elephant." That means plenty of 
electric blues- inspired rock ( "Bone Broke," "Rag and 

Bone," "Catch Hell Blues ") -something largely absent 
on 2005's somber piano- and folk- dominated "Get 
Behind Me Satan." Jack also mixes in more humor and a 

batch of new playful influences, ranging from the speed 
metal -ish "Little Cream Soda," to mariachi horns on the 

cover of Patti Page's "Conquest," to the bagpipes of 
"Prickly Thorn, Sweetly Worn." The Stripes have never 

had so much fun.-9G 
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BOBBY HUTCHERSON 
For Sentimental Reasons 
Producer: Richard Seidel 
Kind of Blue 

Release Date: June 26 
©Even though the vibra- 

phone is the quintes- 
sential instrument of tonal 
cool, most often musicians 
play hot, sprinkling sparks 
with the flint of blazing bebop 
and hot -chili Latin. But thank- 
fully vibes maestro Hutcher- 
son takes a strikingly differ- 
ent approach on For 
Sentimental Reasons," re- 
markably his first album as a 

leader in eight years. While 
Hutch swings on such tunes 
as "Don't Blame Me," his qui- 
eter, romantic fare like the title 
track and Leonard Bernstein's 
"Somewhere" carries this 11- 

song session of standards. 
The latter tune is rendered by 
the leader and pianist Renee 

Rosnes, who, given their col- 
laborations in the SF Jazz Col- 
lective, proves to be under - 
statedly simpatico in her 
support role. Throughout, less 

is more and beauty outshines 
the velocity. Case in point, his 

end -song solo muse through 
"I'll Be Seeing You. " -DO 

RON CARTER 
Dear Miles 
Producer: Ron Carter 
Blue Note 
Release Date: June 19 

13 
Bassist Ron Carter of- 
fers a tribute here to 

Miles Davis, in whose quin- 
tet he played on such crucial 
albums as "Miles Smiles" and 
"Live at the Plugged Nickel." 
Carter's got a quartet going 
for "Dear Miles," featuring pi- 
anist Stephen Scott, drum- 
mer Payton Crossley and 
percussionist Roger Squitero. 
The 10 tracks are a mix of 
tunes jazz fans readily asso- 
ciate with Davis, i.e., "Bag's 

EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Hillary Crosley, 
Chuck Eddy, Brian Garrity, Gary 
Graff, Katie Hasty, Clover Hope, Jill 
Menze, Gail Mitchell, Dan Ouellette, 
Marc D. Pellegrino, Sven Philipp, 
Chuck Taylor, Ken Tucker, Philip Van 
Vleck, Susan Visakowitz, Jeff Vrabel 

PICK : A new release predicted to 
hit the top half of the chart in the 

72 I BILLBOARD 

Groove" and Gil Evans' 
"Gone," and two Carter orig- 
inals, "Cut and Paste" and 
"595." The album is a fond 
remembrance that swings 
most righteously, yet it's 
hardly a Miles rehash. 
Carter's quartet has its own 
voice -note Carter's won- 
derful bass sortie on "Stella 
by Starlight," and the soul- 
ful interplay between Carter 
and Scott on "My Funny 
Valentine." "Dear Miles" is a 

genuine tribute, in that it's 
all about what Carter learned 
from Davis. -PVV 

WORLD 

SAVATH & SAVALAS 
Golden Pollen 
Producer: Scott Herren 
Anti - 
Release Date: June 19 

Savath & Savalas' Scott Her- 
ren, the same man behind 
electronica /hip -hop mish- 
mash Prefuse 73, continues 
to pay homage to his Latin 
roots with his fourth album 
under the moniker. Herren is 

armed with loads of guitars 
and a variety of other 
stringed instruments, percus- 
sion and multiple layers of 
dreamy vocals, forming the 
basis for an incredibly or- 
ganic album. At its best, 
"Golden Pollen" is graceful, 
intricately planned and di- 
vinely produced. "Ya Verdad" 
eminates emotion while re- 
maining relaxed, while the 
subtle rhythm and arrange- 
ments on "Vidas Animades" 
and the glitchy heartbeat of 
"Croncreto" keep things fresh 
and upbeat. On occasion 
though, the set can be down- 
right boring. The melody and 
vocal lines begin to blend 
with one another during the 
course of 16 tracks and the 
glacial pace may find impa- 
tient listeners running for 
Herren's livelier works. -KH 

corresponding format. 

CRITICS' CHOICE fir: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 

the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
NY. 10003) or to the writers in the 
appropriate bureaus. 
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ROCK 

THE BRAVERY 
Time Won't Let Me Go 
(4:12) 
Producer: Brendan O'Brien 
Writer: S. Endicott 
Publisher: not listed 
Island 

oFrom the New York - 
based rock outfit's sec- 

ond album, "The Sun and the 
Moon" -which launched at No. 

24 on The Billboard 200 -the 
Bravery's "Time Won't Let Me 

Go" is quite the paradox: a lyric 
infused with melancholic nos- 
talgia, whispering of "all these 
precious moments you prom- 
ised me would come in time /So 
where was I when I missed 
mine-yet the pop instrumen- 
tal palette inescapably lifts spir- 
its, forcing requisite head bop- 
ping, with "ba ba pa ba ... ba 

ba pa ba" to the end. With top 
15 stripes at modern rock and 

climbing, the Bravery's "Time" 
to cross to top 40 is nigh. -MDP 

R&B 

HURRICANE 
A Bay Bay (4:21) 
Producer: Phunk Dawg 
Writers: E. Williams, 
C. Dooley 
Publisher: not listed 
Polo Grounds /J 

ElHurricane Chris' "A Bay 
Bay" has been heating up 

in his native Shreveport, La., and 
is now unraveling its melodic 
tentacles across the rest of the 
nation. A chorus laced with a 

child singing along in almost in- 

comprehensible English adds 
the right amount of catchiness 
to a ditty about approaching 
the opposite sex. The chorus 
originated from a party chant 
hollered out for local DJ Holly- 
wood Bay Bay, with Hurricane 
switching it up into a slang 
mantra. He raps, "Probably get 
drunk as a skunk and put the 
keys in the wrong car." Bless 

summer frivolity. -HC 

TRIPLE -A 

PAUL MCCARTNEY 
Dance Tonight (2:56) /Ever 
Present Past (2:54) 
Producers: David Kahne, 

Paul McCartney 
Writer: P. McCartney 
Publisher: not listed 
Hear /Concord 

Paul McCartney was only 

a teenager when he 

wrote "When I'm Sixty- Four" 

for monumental 1967 release 
"Sgt. Pepper's Lonely Hearts 
Club Band" Last year the for- 
mer Beatle turned 64, and his 

grasp of melody remains 
supreme, the elasticity of his 

voice stunning. The impossibly 
simple "Dance Tonight," a re- 

laxed pop song from new solo 
album "Memory Almost Full," 

features a carefree mandolin 
and long, nostalgic guitar notes. 

Also released to triple -A is the 
equally cheerful, but more per- 

sonal "Ever Present Past," which 
reaches deeper, sending the 
lines "searching for the time that 
has gone so fast" over a bouncy 
vintage -rock groove that con- 
jures McCartney's rich musical 

past. Let's hope there is a song 
sitting in his drawer with the title 
"When I'm Eighty- Five. " -SP 

DAMIEN RICE 
9 Crimes (3:40) 
Producer: Damien Rice 
Writer: D. Rice 

Publisher: Warner /Chappell 
Heffa /Vector /WB 

aWith the pressure of cre- 

ating an album compa- 
rable to 2003's poignant, sen- 
sory "O," Damien Rice's 
sophomore effort "9" delves 
into new themes and sounds 
without forgoing the haunting 
elements and ghost -like reso- 
nance that defined the 
Dubliner's acoustic -folk roots. 
Launch single "9 Crimes" pairs 
lazy piano arpeggios and lin- 
gering cello. The simplicity of 
Rice's arrangements remains 

i 

AVRIL LAVIGNE 
When You're Gone (4:00) 
Producer: Butch Walker 
Writers: A. Lavigne, B. Walker 
Publishers: various 
RCA 

Avril Lavigne's "Girlfriend" propelled the singer /song- 
writer to a lofty pedestal: The 22- year -old now has the 
most No. 1 top 40 hits this decade at five and is the No. 

2 artist in the 14 -year history of Nielsen BDS, behind 
Mariah Carey's six chart- toppers. "When You're Gone," 
the second single from No. 1 album "The Best Damn 

Thing," shifts the pacing from the frenetic head -banging 
of "Girlfriend" to a pensive, piano- driven power ballad. 
A poignant videoclip adds to universality, featuring a 

husband leaving his pregnant wife for war, a senior who 
has lost his wife and a teen couple forbidden to be 

together. Splendid melody, visible message and ace 

solemn production add up to likelihood of another No.1 

pop peak. -CT 

a true testament to the artist's 
indie roots -despite this track's 
appearance in, of all things, 
"Shrek the Third. " -MDP 

MINNIE DRIVER 
Beloved (4:26) 
Producer: Marc "Doc" Dauer 
Writers: M. Driver, M. Dauer 
Publisher: not listed 
Zoë /Rounder 
1011 With her career thrust 

into first gear via FX cult 
hit "The Riches," Academy 
Award -nominated actress Min- 

nie Driver returns in timely fash- 
ion with second musical ven- 
ture "Seastories," a calming, 
thoughtful opus. Triple -A re- 
lease "Beloved," written by Dri- 
ver with producer Marc "Doc" 

THE KILLERS 
For Reasons Unknown (3:32) 
Producers: Flood, Alan Moulder, 
the Killers 
Writer: B. Flowers 
Publisher: not listed 
Island 
"But my heart /It don't beat the way it used to," a 

feverish Brandon Flowers laments in "For Reasons 

Unknown," the fourth single from the Killers' inex- 
haustible sophomore set "Sam's Town," Indeed, things 
have changed since the Las Vegas boys dumped 
Bowie for Springsteen, creating a hook -filled block- 
buster that fuses new -wavey melodramas with epic 
Americana. Destined first for alternative radio, this 
synth -free rocker opens with ominous multitrack 
vocals and grinding fuzz guitars and builds to a huge 
pop chorus as Flowers dances on the edge of a relent- 
lessly pumped groove. As indie heroes like Arcade Fire 
begin to reveal a crush on the Boss, the Killers' bom- 
bast appears visionary. If anything, Flowers' heart 
beats louder and bigger these days. -SP 

Dauer collaborating on melody 
(he also helmed 2004 debut 
"Everything I've Got in My 

Pocket "), features misty or- 
ganic instrumentation, with 
guitars from Ryan Adams and 

a consummate pedal steel solo 
from Jonathan Grabott. Driver, 

who was signed as a singer to 
a development deal with Island 

before acting made her a 

namesake, offers convincing 
sonic solace with graceful soft - 
sell vocals and a devotional 
lyric. "Beloved" makes Sunday 
morn a little sunnier -CT 

NEW & NOTEWORTHY 

COLBIE CAILLAT 
Bubbly (2:53) 
Producer: Mikal Blue 
Writers: C. Caillat, J. Reeves 

Publishers: Cocomarie/ 
Dancing Squirrel /INAFI 
Universal Republic 

Colbie Caillat put "Bub- 
bly" on MySpace last 

September and by early this 
year had shot up to the site's 
No.1 unsigned artist spot, a po- 
sition she maintained for four 
months. Universal Republic 
jumped onboard during that 
run and stuck with the charm- 
ing track as the first single from 
a July LP. Something of a fe- 
male Jack Johnson, Caillat's 
warm vocals along with a gen- 
tle acoustic arrangement ef- 
fortlessly conjure the idyllic Cal- 

ifornia she calls home. Gaining 
quick acceptance at triple -A, 

this sweet- without -being- 
soppy tale of the first blush of 
new love is sure to enchant hot 
AC next. -SV 
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ACHIEVEMENTS 

FEELING NO PAIN 
> -ern to ettTrig ` o. 1 

on The Billboard 200 a 

Toa R&B/Hip-Hop Albums,, 
Pain locks in first place on 
Rhythmic Aiirplay for an eight 
straight week. That's the 
chart's longest run since 
Mariah Carey's "We Belong 
Together" ended a 10 -week 
reign in August 2006. 

Indep?ndent labels make 
more no in area code 615. 
For the first time in more than 
50 years. one indie single 
follows another at No. 1 on Hot 
Country Songs, as Tracy 
Lawrence succeeds Emerso 
Dr ve (see Between the 
Bullets, page 83). 

(hier the CoLinter 
GEOFF MAYFIELD gmayfield@billboard.com 

McCartney Still Needed AtAge 64; T -Pain Reigns 
You have the answer to that question 
you posed so mirthfully 40 years ago, 
Paul McCartney. Music fans still need 
you, and are willing to feed you at 64, as 
you realize the biggest sales week by any 
of your studio albums in Nielsen Sound - 
Scan history. 

McCaRTNEY 

The C ark Sisters, whose 
discography dates back to 
1973, snare their first No. 1 on 
the 2 -year -old Hot Gospel 
Songs chart with "Blessed and 
Highly Favored." Their "Live 
... One Last Time" was 
recently No. 1 for two weeks on 
Too Gospel Albums. 

CI-IAR1' 
I3EAT 

»He appeared on the very first 
co .ntry E (bums chart published 
in 3illboard the week of Jan. 11, 

1964, and he reappears this week 
after a 2' -year absence. Porter 
Wagone., who has been 
pe- formiig since the 1940s, has 
his albura chart span expanded 
to 43 yeas, five months and two 
weeks. Counting his run on the 
singles chart, his career chart 
span is e= terded to 52 years, 
se-en me nths and three weeks. 

»Fred Eronson also has news of 
another artist who made his 
Bilboarc albums chart debut in 
1964. Paul McCartney collects 
his 33rd chart entry away from 
the Beatles with "Memory 
Almost Full." Of those 33 
alt ums, -3 have landed in the 
top three of The Billboard 200, 
includin5 "Memory." 

0 Read Fred Bronson 
?very week at 
billboard.com /fred. 

"Memory Almost Full," the first 
album in his much -heralded deal with 
Starbucks /Concord label Hear Music, 
fetches first -week sales of 161,000, good 
for No. 3 on The Billboard 200 behind 
career -best weeks for radio faves T -Pain 
and Rihanna. 

From 1991 (when the big chart began 
using SoundScan data) through to 
"Memory," McCartney -whip turns 65 

June 18 -has placed six studio albums 
on The Billboard 200. His best prior 
SoundScan week belonged to 1997 set 
"Flaming Pie," which began with 
121,000 copies when it bowed at No. 2. 

As a solo artist, McCartney has twice 
launched albums with SoundScan 
sums exceeding 200,000, the biggest 
belonging to the opener of live set "Back 
in the U.S. Live 2002," which clocked 
224,000 during the holiday selling 
season of 2002. Retrospective set 
"Wingspan," which mingled solo hits 
with ones by his band Wings, began 
with 221,000 in 2001. 

Of course, compilations by his other 
band, the Beatles, garnered even fat- 

ter frames, as six Fab Four titles have 
had bigger weeks than McCartneÿ s solo 
works. Most notably their hits package 
"1" sold 1.3 million during Christmas 
week of 2000, and "Anthology 1 " -on 
the heels of a multinight ABC documen- 
tary -began with 855,000 during 
Thanksgiving week of 1995. 

The new album starts with 75% more 
sales than his last solo outing, "Chaos 
and Creation in the Backyard," which 
began with 92,000 at No. 6 in 2005. 

A good chunk of the first -week sales 
for "Memory" come from Starbucks cof- 

fee shops. The chain says that the 

album's June 5 arrival marked the largest 
single -day total by any album in Star - 
bucks history. A dissection of Sound- 
Scan's nontraditional sector suggests 
that Starbucks accounted for 47% of the 
record's first week. 

THE KIDS ARE ALRIGHT: While Paul 
McCartney enjoys his day in the sun, 
two substantially younger artists hit 
their stride. T -Pain celebrates his first 
No. 1 on The Billboard 200 and Top 
R &B /Hip -Hop Albums while Rihanna 
registers her best sales week as she 
dents the big chart at No. 2. 

T- Pain's "Epiphany" scans 171,000 
copies, more than tripling the best week 
his freshman outing experienced in 
2005. That set peaked at No. 8 on the 
R &B /Hip -Hop list and at No. 33 on The 
Billboard 200. Rihanna's 162,000 -unit 
splash for "Good Girl Gone Bad" out- 
does her prior -best debut, 115,000, that 
second album "A Girl Like Me' set 13 

months ago. That record owned her 
previous best rank on The Billboard 
200 (No. 5). 

Both artists are riding huge summer 
singles. Rihanna's "Umbrella," which 
she performed June 3 at the MTV Movie 
Awards, has led The Billboard Hot 100 

for three weeks. 

I VI a rIket Watch atch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUM ALBUMS' 
DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

ilisWeekLastWar 

8,752 000 933,000 15,193,000 

8,310 000 899,000 14,886,000 

5.3% 3.8% 2.1% 

9,541 000 557,000 10,283,000 

Change -8.3% 67.5% 47.7% 
'Digital album sales are so counted wi'hirr album sales. 

Weekly Album Sales (Million Units) 
35 

30 
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20 

15 
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T- Pain's "Buy U a Drank (Shawty 
Snappin')," featuring Yung Joe, has 
been locked in at No. 1 for eight straight 
weeks on Rhythmic Airplay. 

DON'T STOP: Count me among the 
viewers who were upset by the series 
conclusion of HBO's "The Sopranos." 
Not by the ambiguity of its final scene, 
mind you, but by how James Gan - 
dolfini's character chose Journey over 
Tony Bennett when making a selec- 
tion on the diner's jukebox. 

Tony Soprano's pick for the last music 
heard on the eight -year series was the 
ubiquitous 1981 hit "Don't Stop Believin'." 

It came back to life in 2005 as the unlikely 
rally song for the Chicago White Sox on 
that team's way to a World Series win in 
the same year "Don't Stop" became the 
surprising choice to close an episode of 
MTV's teen -leaning "Laguna Beach" se- 

ries. Following that "Laguna" placement, 
"Don't Stop" downloads posted weeks of 
21,000 and 19,000, rising as high as No. 

13 on Hot Digital Songs. 
With all the hubbub over the "So- 

pranos" finale, including numerous 
mentions of the song in newspapers 
and on blogs, I'm eager to see how 
Journey's entry will fare on next 
issue's charts. 

2006 2001 CHANGE 

OVERALL UNIT SALES 
Albums 

Digital Tracks 

Store Singles 

Total 

Albums w /TEA' 

241,218,000 
247,829,000 

1,480,000 
490,527,000 

266,000,900 

202,524,000 
370,313,000 

906,000 
573,743,000 
239,555,300 

-16.0% 

49.4% 

-38.8% 

17.0% 

-9.9% 
Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'O6 

'07 370.3 million 

SALES BY ALBUM FORMAT 

CD 227,215,000 181,359,000 -20.2% 

For week ending June 10. 2007 Figures are rounded. 
Compiled from a national sample of retail store anc rack 
sales retrrts collected and provided by 

nielsen 
SoundScan 

Distributors' Market Share: 
04/30/07 -06/03/07 

UMG Sony BMG WMG Indies EMI 

Total Albums 

Current Albums 

Digital 12,956,000 20,567,000 58.7% 

Cassette 632,000 163,000 -74.2% 

O N D J Other 415,000 435,000 4.8% 

Go to www.billboard.biz for complete chart data I 73 
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Eat Me, Drink Me 8 

El Cartel: The Big Boss 9 

,rn 
Back To Black 6 

The Police 11 

The Evolution Of Robin Thicke 5 

VARIOUS ARTISTS 
-' EMI /SONY BMG /UNIVERSAL'ZOMBA 88505 /CAPITOL (18 98) 

NOW 24 1 

All The Right Reasons 0 1 

Vans Warped Tour: 2007 Tour Compilation 31 

Her third album 

in less than two 

years gives the 

singer a new 

chart high and 

her best sales 

week (162,000). 

Trio revisits the 

top 20 for the 

first time since 

1986 with two - 

disc 

retrospective 

(58,000). 

Twenty -fourth 

charting album 

is also his fourth 

live set in the 

past 10 years to 

reach The Bill- 

board 200. Starts 

with 31,000 sold. 

POISON'D! 32 

Sex Love & Pain 2 

Loose U 1 

Every Second Counts 60 

Introducing Joss Stone 2 

On Letting Go 24 

15 41 

The Warmth Of The Sun 40 

Doin' Somethin' Right 11 

The Road To Here 51 

Rocket Man: Number Ones 9 

United Abominations 8 

Greatest Hits Vol 2: Reflected 2 

Southern Weather 39 

Fantasia 19 

Were Dead Before The Ship Even Sank 1 

Memory Almost Full 

R. KELLY 
JIVE 08537/ZOMBA (18.98) 

Double Up 

MAROON 5 
A &M /OCTONE 008917 /IGA (18.98) 

It Won't Be Soon Before Long 

BIG & RICH 
WARNER BROS. (NASHVILLE) 43255/WRN (18 98) 

Between Raising Hell And Amazing Grace 

7 3 2 ' 
LINKIN PARK 

O ® 

See Claris Legenc br rules and explanations. g,. 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. AH rights reserved. 
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SoundScan 

o 
x Y ARTIST Title It 

s3 á3 á 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) i° 
o HE SHOT 

BEBBT 
T -PAIN 

1 
KONVICT'NAPPYBOY /JIVE 08.719/ZOMBA1898 

Epiphany t 

© ® RIHANNA . .... 
Good Girl Gone Bad 

P DEE JAM 008968',I0JMG (13.98) O m PAUL MCCARTN 
MPL: HEAR 30348,CONCORD (IA .98) 

4 1 - 

5 2 

O ® 
JACHINE SHOP 44477 /WARNER BROS. (18.98) +. 

Minutes To Midnight 

MARILYN MANSON 
1NTERSCOPE 009054/IGA (13.98) O ® . DADDY YANKEE 
". CARTEL'INTERSCOPE 008937 IGA I13 981 

6 11 3 GREATEST AMY WINEHOUSE 
GAINER '' ̂ uv/RSAL REPUBLIC 008428 /UMRG 10.98) 

12 5 6 

13 8 9 

14 9 7 

15 4 

16 11 8 

20 14 18 

21 15 16 

THE POLICE 
61 

DAUGHTRY 
RCA 8 

AVRIL LAVIGNE 

Daughtry B 1 

The Best Damn Thing 

MICHAEL BUBLE 
143 /REPRISE ' LARNER BROS (18.98) 

JASON ALDEAN 
BROKEN BOW -.98) 

Call Me Irresponsible 

Relentless 

CARRIE UNDERWOOD 
ARISTA'ARISTA NASHVILLE 71197 /RMG (18 98) 

CHRIS CORNELL 
SURETONE/INTERSCOPE 008742/IGA (13.98) 

NE-Y0 
JEF JAM 008697' /IDJMG (13,98) 

DREAM THEATER 
ROADRUNNER 617992 (18.98) f+ 

FERGIE 
WILL I .AM/A &M /OCTONE 007490. IGA (13 98/ 

TAYLOR SWIFT 
CHINE 120702 (18.98) 

Some Hearts D 2 

Carry On 17 

Because Of You 1 

Systematic Chaos 19 

The Dutchess U 3 

Taylor Swift 13 

22 ill 3 
OZZY OSBOURNE 
EPIC 05334 /SONY MUSIC (18.98) 

p`4 BRUCE SPRINGSTEEN WITH THE SESSIONS BAND `/ in_ . COLUMBIA 09582/SONY MUSIC (19.98) + 

ROBIN THICKE 
STAR TRAK/iNTERSCOPE 006148`: IGA (13.98) 

24 12 30 

Black Rain 3 

Live In Dublin 23 

CARL THOMAS 
UMBRELLA 970118 /BUNGALO 115.98) 

26 7 4 YOUNG JEEZY PRESENTS U.S.D.A. Cold Summer: The Authorized Mixtape 
CORPORATE THUGZ'OEF JAM 008738 "I0JMG 110.98) 

27 20 20 

28 22 22 

29 17 15 

30 21 19 

`) ® 
O ® 

16 12 

So Much Better 25 

4 

NICKELBACK 
ROADRUNNER 18300 (18.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE /INTERSCOPE 008209' IGA (13 98) 

Strength & Loyalty 2 

Konvicted B 2 
AKON 
n(INVICT UPFRONT,SRC'UNIVERSAL MOTOWN 007968' MORO 113.98) 

VARIOUS ARTISTS 
DEONEDUMMY 1331 (9 98) 

POISON 
1OL 93815 (18.981 

TANK 
)ROUND UNIVERSAL MOTOWN 008982 OMRG (13.981 

34 26 23 ® GWEN STEFAN! 
INTERSCOPE 008099, IGA (13.98) 

35 25 28 

36 18 5 

37 27 25 

38 29 27 

39 31 39 

40 19 14 

41 23 13 

42 36 36 

The Sweet Escape 

JUSTIN TIMBERLAKE 
JIVE 88062 " /ZOMBA (18 98) 

THE USED 
REPRISE 43309' /WARNER BROS (18 98) + 

TIM MCGRAW 
CURB 78974 (18.98) 

RASCAL FLATTS 
LYRIC - HOLLYWOOD (18.98) 

FutureSex/LoveSounds El 

Lies For The Liars 5 

LetltGo 1 

Me And My Gang 0 1 

SOUNDTRACK 
WALT I" . .18.98) .4 

Hannah Montana B 

SOUNDTRACK 
WALT DISNEF 000:); 1 118.981 

Pirates Of The Caribbean: At World's End 

Sky Blue Sky WILCO 
NONESUCH 131388- WARNER BROS. (18.98) ;A 

NELLY FURTADO 
MOSLEY / GEFFEN 006300'. IGA (13.98) 

43 30 33 m HINDER 
UNIVERSAL REPUBLIC 005390 /UMRG (9.98) 

44 33 31 
CI FALL OUT BOY 

FUELED BY RAMEN ISLAND 00810910JMG (1 3.98) 

O 38 44 ® PINK 
LAFACE 80320/ZOMBA (18.98)9 

Extreme Behavior B 6 

Infinity On High III 1 

I'm Not Dead i 6 0 ® LIL WYTE 
HYPNOTIZE MINOS 68619 ASYLUM (18 98) 

47 34 49 
CORINNE BAILEY RAE 

FIL 66361 (12.98) 

®TESLA 
L TESLA ELECTRIC CO 001 (16.98) 

e ® 
50 32 26 

The One And Only 46 

Corinne Bailey Rae 4 

Real To Reel 48 

49 TIGER ARMY 
HELLCAT 80492" EPITAPH (13.98) 

Music From Regions Beyond 

BOBBY VALENTINO 
DTP /DEF JAM 007226'/I0JM6 O. 

THE BILLBOARD 200 ARTIST INDEX 
30 SECONDS TO MARS 82 

TRACE ADKIÖ 
CHRISTINA AGUILERA . 164 
AKON 30 
ALACFANES MUSICAL 121 

ALAN JACKSON/ 
GEOF:GE STRAIT/ 
JIMMY BUFFETT ... 187 

JASON ALDEAN ...15.114 

THE ALL- AMERICAN AVENTURA 193 

REJECTS 189 
GARY ALLAN 101 Miiiiilli 
LILY ALLEN 73 BIRDMAN & UL WAYNE ..173 
THE ALMOST. 96 BABY BOY DA PRINCE ..168 
TORI AMOS 186 THE BEACH BOYS 90 

ARCADE FIRE 139 THE BEATLES 83 

ARCTIC MONKEYS... .197 TONY BENNETT 138 

TIM ARMSTRONG ....178 DIERKS BENTLEY 160 

RODNEY ATKINS 06 BEYONCE 52 

BIG & RICH 6 
BJORK 148 
BLACK LIGHT BURNS 133 

CORBIN BLEU 166 
BLUE OCTOBER 182 

BONE THUGS -N- 
HARMONY 29 

BOYS LIKE GIRLS 109 
THE BRAVERY 137 
BREAKING BENJAMIN 85 
BRIGHT EYES 167 
BROOKS & DUNN 158 

74 Go to www.billboard.biz for complete chart data 

Special Occasion 3 

Covers set 

boasts the 

band's takes on 

Kiss, David 

Bowie, Alice 

Cooper, the 

Romantics and 

the Rolling 

Stone. 

With 14,000, it 

is not only the 

act's best sales 

week, but also a 

new chart 

high. last album 

peaked at No. 

146 eith 9,000 

in 2004. 

x. ARTIST 
Nc 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

51 28 21 
GRETCHEN WILSON 
COLI:I.1BIA 444y- wILLE) 89201 ISBN (18.98) 

52 37 37 - BEVONCE 
COLUMBIA 90920',SONY MUSIC (18.98) 

Title 
E4.1_ 

One Of The Boys 5 

B'Day 

O a ZION 
CMG,UNIVERSAL MOTOWN 009029'UMRG (13.98) 

54 42 38 
TIMBALAND 
MOSLEY /BLAG Kfz -' 'I'NO /INTERSCOPE 008594' IGA (13.98) 

CID 53 56 A JOHN MAYER 
. - °.F 79019'/SONY MUSIC (18.98) 

56 43 42 

57 49 50 

The Perfect Melody 53 

Timbaland Presents Shock Value 5 

Continuum 2 

ALISON KRAUSS 
- U555 (17 98) 

A Hundred Miles Or More: A Collection 10 

LLOYD 
.. .1 H =u MOTOWN 008554 /UMRG (13.98) ® VARIOUS 

IJ- ..'UL. 
ARTISTS 

J RAZOR& TIE(22. 98) 

Street Love 2 

Monterey International Pop Festival 58 

59 44 46 
MUSIC) SOULCHILD 

.NTIC 105404!AG (18.9B) 

O 60 74 

61 46 35 

62 41 29 

63 51 61 

Luvanmusiq 1 

PLAIN WHITE T'S 
= FEARLESS 000377/HOLLYWOOD (11.98) 

NINE INCH NAILS 
NOTHING INTERSCOPE 008764 IGA (17 98) 

ELLIOTT YAMIN 
:r1ORY 90019 (18.98) 

BUCKY COVINGTON 
LYRIC STREET 002930 HOLLYWOOD (18.98) 

64 54 57 
SUGARLAND 

65 40 45 

MERCURY 007411 /UMGN (13.98) 

Year Zero 2 

Elliott Yamin 3 

Bucky Covington 4 

Enjoy The Ride 4 

JOSS STONE 
VIRGIN 76268' (18.98) /8/ 

66 45 48 
GYM CLASS HEROES 

aï DECAYDANCE 886 /FUELED BY RAMER (13.98) 
As Cruel As School Children 35 

67 35 17 
LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454,ASYLUM (18.98) 

68 47 43 

Survival Of The Fittest 17 

m® 
MARTINA MCBRIDE 

RCA NASHVILLE 03874 /SBN (18.98) 

O.A.R. 
EVERFINE /ATLANTIC 170108/AG (22.98) 

Waking Up Laughing 4 

Live From Madison Square Garden 69 

70 50 41 Q MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SBN 118.981 

71 59 
69 El NORAH JONES 

BLUE NOTE 74516/ BLS (18 98) :± 

72 63 78 ® THREE DAYS GRACE 
JIVE 83504/ZOMBA (18.98) 

73 52 65 D LILY ALLEN 
CAPITOL 75466 (12 -98) 

Crazy Ex- Girlfriend 6 

Not Too Late B 1 

One - X 5 

Alright, Still... 20 

74 62 73 47 THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) ±' 

m 

77 

78 

79 

80 

81 

82 

83 

84 

Don't You Fake It 25 

74 79 31 
KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

Love, Pain & The Whole Crazy Thing 3 

77 75 ® THE FRAY 
EPIC 93931. SONY MUSIC 118 981 + 

El RUSH 
61 51 

ANTHEM /ATLANTIC 135484 AG (18 98) 

24 

How To Save A Life t3 14 

Snakes & Arrows 3 

CIRCA SURVIVE 
EQUAL VISION 139 (14.98) 

55 52 
FEIST p 
CHERRYTREEIPOLYDOR /INTERSCOPE 008819 /IGA (10.98) 

The Reminder 16 

64 76 
JOSH TURNER 
MCA NASHVILLE 004744 /UMGN (13.98) 

Your Man B 2 

48 54 
JOE 
JIVE 06704 /ZOMBA (18.98) 

72 77 
30 SECONDS TO MARS 
IMMORTAL 90992 VIRGIN (12.98) 

66 129 0 THE BEATLES 
APPLE 79808` /CAPITOL (18.98) A.' 

58 58 

85 67 70 

86 78 89 

87 39 34 

88 73 109 

89 81 82° 

90 56 40 

91 76 93 

99 110 

88 87 

57 32 

101 107 

93 

94 

96 

97 

98 

99 

Ain't Nothing Like Me 2 

A Beautiful Lie MI 36 

Love II 4 

BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 44488/WRN (18.98) 

Pure BS 

Phobia '` 

If You're Going Through Hell ,7 

Shrek The Third 

For The Love 53 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) + 

RODNEY ATKINS 
CURB 78945 (18.98) 

SOUNDTRACK 
GEFFEN 008898 IGA (13 98) 

TRACY LAWRENCE 
ROCKY COMFORT 90012 (12 98) 

BUCKCHERRY 
ELEVEN SEVEN 001 /ATLANTIC 113 981 

THE BEACH BOYS 
CAPITOL 44964 (18.98) 

BILLY CURRINGTON 
MERCURY 0037'2 UMGN (13.98) 

LITTLE BIG TOWN 
EQUITY 3010 

ELTON JOHN 
CHRONICLES HULAS F ISLAND /MERCURY 008661 :UME (13 98) 

MEGADETH 
ROADRUNNER 618029 (18.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

97 103 
THE ALMOST. 
TOOTH 8 NAIL 52401'VIRGIN (12.98) 

65 85 
al FANTASIA 

J 78962 /RMG (18.98) 

69 66 
MODEST MOUSE 
EPIC 86139'.SONY BMG (18.98) 

We 

89 92 
BRAD PAISLEY 
ARISTA NASHVILLE 69642/SBN (18.98) 

100 85 88 

Time Well Wasted B 2 s MIMA 
CAPITOL 84824' (12.98) 

MICHAEL BUGLE 14 CIARA ....... ..,..t2 CONFES -ZONAL 118 FANTASIA 97 

BUCKCHERRY ... ...89 CIRCA SURVIVE 78 DAUGHTFV ..... .. .12 PERRY FARRELL'S J SH " 31 A L J K N 

CHRIS CORNELL 17 DIXIE CHICKS 143 SATELLITE PARTY ...200 GYM CLASS HEROES ..66 JOE 

THE COUNTDOWN DREAM TIEATER 19 FEIST 79 ELTON JOHN 

BRANDI CALIL 116 SINGERS... . ... 145 HILARY D TEE 125 FERGIE 20 © NORAH JONES 

JASON MICHAEL BUCKY COVINGT TN ....43 VICENTE FERNANDEZ 110 HELLYEAH ... ......127 
CARROLL 192 COWBOY TROY 153 FINGER ELEVEN 150 HINDER 43 

JOHNNY CASH 169 BILLY CURRINGT3N ... 91 EMERSON DRIVE 157 FLYLEAF 165 R LLY 

CELTIC WOMAN .....103 EVANESC -NCE 129 THE FRAY ......76 THE KILLERS 

KENNY CHESNEY 154 NELLY FURTADO 42 IN ABU 47 ALISON KRAUSS 

CHEVELLE 163 D YANKEE 9 IMIRINJI 
ERIC CHURCH 198 DASHBOARD FALL OUTBOV 44 

Music Is My Savior 4 

.1 1, t 

81 

twlf íV 1. 
LARRY THE 

LLOYD Si 
LUNY TUNES & TAIM! 181 

93 CABLE GUY 111 
71 AVRIL LAVIGNE 13 RILYN MA S N E 

TRACY LAWRENCE _88 MAROONS 

4 
JOHN LEGEND 
LIL BOOSIE, WEBBIE & 

184 JOHN MAYER 51 
MARTINA MCBRIDE ....6E 

134 FOXX 67 PAUL MCCARTNEY 

56 LIL WYTE 46 TIM MCGRAW 37.95 
LINKIN PARK 7 MEGADETH 94 

LITTLE BIG TOWN 92 MIKA 141 

Data for week of JUNE 23, 2007 I CHARTS LEGEND on Page 88 
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www.americanradiohistory.com
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AIRPLAY 
MONITORED BY 

1lIC)SCIT ........... 
305: 

SALES DATA 
COMPILED BY 

IIÌC)SCII 

Sound Scan 

T 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: lop selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data is used to compile troth 
card Not 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 82 adult top 40 stations, 98 adult contemporary stations and 71 modern rock stations are electronically monitored 24 hours al day, 

7 days a week. See Chart Legend for additional rules and explanations. x 2007, Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

HOT 100 AIRPLAY. 

3t3 

1 1 11 

® 2 10 

O 3 11 

© 5 9 

15 4 

6 4 12 

0 8 9 

8 7 14 

13 11 

10 9 40 

11 6 19 

12 11 13 

13 10 11 

14 11 12 

28 4 

16 12 15 

17 22 15 

16 19 25 

19 17 17 

2D 23 16 

22 24 6 

25 11 

CD 
24 16 18 

29 6 

34 5 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

laBUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIL! FEAT MK JOC 

UMBRELLA 
RIHANNA FEAT. JAY -Z 'LF JAM,IDJML, 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK'UNIVERSAL REPUBLIC) 

SUMMER LOVE 
JUSTA TIMBERLAKE I. II',: Z '.IBS 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHIS EPII. KOCH 

GET IT SHAWTY 
LLOYD (THE INC, /UNIVERSAL MOTOWN) 

HOME 
DAUGHTRY (RCA /RMG) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

MAKES ME WONDER 
MAROON 5 (A&M/OCTONE /INTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE: 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

I TRIED 
BONE THUGS -N- HARMONY FEAT ANON( FALL SURFACE'INTERSCOPF. 

BIG GIRLS DON'T CRY 
FERGIE IWILL.I.AM /A &M /INTERSCOPE) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

LIKE A BOY 
CIABA (LAFACE / ZOMBA) 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON (INTERSCOPE) 

BECAUSE OF YOU 
NE -YO (DEF JAM'IDJMG) 

PLEASE DON'T GO 
TANK (GOOD (:_ c 

. - - GROUND UNIVERSAL MUTO *'.'. 

WHEN I SEE U 

FANTASIA I.I 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE ZOMBA) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT T.I. & T -PAIN) (L)( I:L:CIA.. :.:'L'Lii:A Bn, 

MAKE ME BETTER 
FABOLOUS FEAT. NE -Y0 I /1 /EH::; I I IHM OFI A 11 IDJMGI 

Hx 
.s3 

26 

TITLE 
á3 3ó ARTIST (IMPRINT T PROMOTION LABEL) 

20 21 
LAST NIGHT 
DIODE FEAT. KEYSHIA COLE (BAD BOYATLANTIC) 

27 21 21 

28 27 16 

29 18 20 

32 9 

31 26 17 

37 11 

38 10 

CD 51 3 

W 40 8 

O 36 5 

37 33 12 

39 9 

39 30 12 

31 25 

41 7 

44 9 

63 2 

45 5 

48 10 

55 5 

53 3 

42 14 

49 47 20 

50 T CD 

GLAMOROUS 
FERGIE (WILL.I.AM, A &M,9NTERSCOPI 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CHUNK WE REPRISE, 

DON'T MATTER 
AKON (KONVICT: UPFRONT /SRC /UNIVERSAL MOTOWN) 

WIPE ME DOWN 
LIL' BOBBIE FEAT. FOXX & WEBER (TRILL ASYLUM /ATLANTIC( 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DELAYDANCEFDELED BY RAMEWATLANTIC '.V.. 

FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE (ROCKY COMFORT /C05) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

HEY THERE DELILAH 
PLAIN WHITE T'S (HOLLYWOOD) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMGI 

TICKS 
BRAD PAISLEY ( ARISTA NASHVILLE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA( 

MOMENTS 
EMERSON DRIVE (MIDAS /NEW REVOLUTION 

IT'S NOT OVER 
DAUGHTRY (RCAIRMG) 

BIG THINGS POPPIN' (DO IT) 
T.I, (GRAND HUSTLE /ATLANTIC) 

LUCKY MAN 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

BARTENDER 
T.PAIN FEAT. AKON (KONVICT /NAPPY BOY JIVE / ZOMBA) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

WRAPPED 
GEORGE STRAIT (MCA NASHVILLE( 

GET ME BODIED 
BEYONCE (MUSIC WORLD' COLUMBIA) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /JIAMA: 

A WOMAN'S LOVE 
ALAN JACKSON (ARISTA NASHVILLE) 

IF EVERYONE CARED 
NICKELBACK(ROADRUNNER /ATLANTIC /LAVA: 

LOST IN THIS MOMENT 
BIG & RICH '.WARNER ARTS (NASHVILLE) /WRN) 

P077 stations. comprised of top 40. adult contemporary, RRB /hip - o'untry, 
re, n ec:roe:cally monitored 24 hours- a Ca,. 7 days a 'week. This da= :s_ed to 

rock, gospel, smooth jazz. Latin. end Christian fn. 
Compile The Bilboard Hot 100. 

AMU" TOP QO,. 

o 
o 
3 

TITLE 
g ARTIST 'RUMOTION LABEL 

3 il 

2 25 

4 22 

5 26 

6 6 19 

7 30 

8 9 26 

9 8 28 

iH 

(ID 10 16 

12 13 8 

13 12 52 

11 6 

16 9 

23 6 

16 15 20 

20 11 

18 19 11 

22 14 

20 21 15 

CD 

28 22 

25 10 

23 24 20 

CD 26 9 

25 27 15 

HOME 
DNIGH TV, 

MAKES ME WONDER 
MAROON 5 ¿AVIv1 OLT ONE INII 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER/AT, LAVA' 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT AKON ( INTERSCÜPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILL 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMAATLAN 

U + UR HAND 
PINK LAFACE /ZOMBA) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFENI 

IT'S NOT OVER 
DAUGHTRY (RCA /RMG) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC 

NEVER AGAIN 
KELLY CLARKSON (RCA;RMG) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

GRAVITY 
JOHN MAYER AWARE /COLUMBIA) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI (511 RCURY /ISLAND IDUMA) 

OTHER SIDE OF THE WORLD 
KT TUNSTALL (RELENTLESS /VIRGIN) 

UNDENIABLE 
MAT KEARNEY (AWARE /COLUMBIA) 

CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA 
OYe CLASS HEROES ,,,E GP/MICE/FUELED SY RAMENATLA.I 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

LOOK AFTER YOU 
THE FRAY (EPIC) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /A &M /INTERSCOPE., 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL: VIRGIN) 

LtI 

T*I 

LJ 

G'HOT DIGITAL SC)NCaSTM 

- if - TITLE 
m 

753' ó ARTIST (. 'VINT / PROMOTION LABEL) r, 

1 1 3 
' 

UMBRELLA 
RIHANNA FEAT JAE Z AI' DEF JAM/IDJMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (0'.I . UNIVERSAL REPUBLIC 

2 2 3 

o 3 8 
BIG GIRLS DON'T CRY 
FERGIE 'r. 

O 11 10 
HEY THERE DELILAH 1i PLAIN WHITE TS (HALL,.. 

5 4 7 
t^ 

o 5 15 
BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE/ZOMBA 

Cl 38 5 
REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

o GIRE 
6 15 

AVRIL LAVIGNE 

LFRI 
(RCND A /RMG) 

o 1 LIP GLOSS 
LIL MAMA (JIVE / ZOMBA) 

'r 10 9 THNKS FR TH MMRS Y FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

!D 12 14 
POP, LOCK & DROP IT 4 HUEY (HITZ COMMITTEE /JIVE / ZOMBA) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

12 7 7 

13 13 8 

1 

IE/5y 

u 15 

1 

17 16 9 

16 17 39 

15 19 

20 18 10 

21 19 23 

39 14 

23 20 16 

24 21 16 

27 4 

NEVER AGAIN 
KELLY CLARKSON (RCA /RMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

HOME 
DAUGHTRY (RCA /RMG) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

I TRIED 
BONE THUGS- N.HARMONY FEAT. MON (FULL SURFACEIINTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

GLAMOROUS 
FERGIE FEAT. WDACRIS (WILL.I.AM JAW : INTERSCOPE) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON ( INTERSCOPE) 

2 STEP 
UNK (BIG OOMP /KOCH) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO INTERSCOPE) 

s3 
TITLE 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

Q 1 

3 BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUM, 

27 

o 

31 

32 

5iY 

36 

37 

38 

:39 

d? 
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25 5 
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40 5 
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GIVE IT TO ME 
TIMBALAND (MOSLEY BI IiROUND/INTERSCOPE( 

WE TAKIN' OVER 
DJ KHALED (TERROR Al, - ,OCHI 

WAIT FOR YOU 
ELLIOTTYAMIN ('.(. AY) 

GET IT SHAWTY 
LLOYD (T ,: ERSAL MOTOWN) 

I'M A FLIRT 
!EMIT OR BOW WOW (FEAT. T.1. A T -0MNI ICOLOMBIAIJIVE/ZOMBA) 

BECAUSE OF YOU 
NE-Y0 (DER JAM 'IDJMG) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BROS. (NASHVILLE) /WRN) 

29 
DON'T MATTER 
ANON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN, 

24 20 

33 16 

9 3 

38 13 

35 21 

37 13 

36 12 

43 38 

44 21 

47 10 

47 46 4 

49 

49 35 

14 3 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BOOSIE (UNIVERSAL REPUBLIC, 

LAST NIGHT 
DIODE FEAT. KEYSHIA COLE (BAD BOYATLANTIC) 

YOU GIVE LOVE A BAD NAME 
BLAKE LEWIS (19) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM GASS HEROES IOECAYOANC ` 

LIKE A BOY 
CIABA (LAFACE / ZOMBA) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC. 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA 

STOLEN 
DASHBOARD CONFESSIONAL INTERSCOPI' 

WORKING CLASS HERO 
GREEN DAY (REPRISE( 

WALK IT OUT 
UNK (BIG OOMP'' 1. 

THIS IS MY NOW 
:ORDIN SPARKS (19: 

á 1 IMPACTO 
DADDY YANKEE FEAT. FERGIE (FL CARTEL IG I LH,,LA PE 

TITLE 3 3ó ARTIST IMPRINT / PROMOTION LABEL, 

1 THE WAY IARE 
RMBALAND FEAT KERL MESON MOSLEYBIACKGROUNDINTFRSCOPE 

52 42 29 
IT'S NOT OVER 
OAUGHTRY(RCA. RMG: e 3 YOU KNOW I'M NO GOOD 1 AMY WINEHOUSE FEAT. GHOSTFACE KILLAR 

63 7 

55 54 11 

56 3 

57 53 12 

58 48 12 

CD 58 5 

50 51 30 
SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

ROCKSTAR 
NICKELBACK (ROADRUNNER) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

4 IN THE MORNING 
GWEN STEFAN( INTERSCOPE) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRANK AME; REPRISE), 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA (MUSIC WORLD COLUMBIA) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAMTOJMG) 

CD 57 38 

62 55 3 

CD 68 2 

52 14 

66 8 

64 

67 65 5 

72 2 

1 

69 50 43 

74 6 

71 67 17 

72 71 32 

1 

74 61 2 

75 69 24 

FERGALICIOUS 
FERGIE (WILL. I AM /A &M /INTERSCOPE) 

WIPE ME DOWN 
LIL B050IE FEAT. FOBS & WEBBIE ITRILIJASYLUMATL ANT," 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO (MOSLEY /GEFFEN) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN & JOHNTA AUSTIN (COLUMBIA 

FOREVER 
PAPA ROACH (EL TONAL /GEFFEN) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLDICOLIIMBIA) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY( 

SHUT UP AND DRIVE 
RIHANNA I.' ' 

SHE WILL BE LOVED 
MAROON 5 (MG) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI (ISLAND /MERCURY /IDJMG) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZNEF JAI.t I( 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

LIKE THIS 
MIMS (CAPITOL: 

SAME GIRL 
R. KELLY DUET WITH USHER :,J'JE. ZOMBA: 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 
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#1 
73 WKS 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYS, AWARE'COLUME'.IAI 

HOW TO SAVE A LIFE 
THE FRAY E. 

EVERYTHING 
MICHAEL RUBLE ,143 /REPRISE, 

CHASING CARS 
SNOW PATROL (POLYDOR/A&M INTERSC APE, 

L°T 

FAR AWAY 
NICKELBACK (ROADRUNNER ATL All II, U.L 

STREETCORNER SYMPHONY tozr 
ROB THOMAS (MELISMAI ATLANTIC: 

CHANGE 
KIMBERLEY LOCKE (CURB /REPRISE( 

HURT 
CHRISTINA AOUILERA (RCA ii,1G' 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE IG 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON 

IRREPLACEABLE 
BEYONCE 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA 

KELLY SWEET (RAZOR V TIE) 

SUDDENLY I SEE 
KT TONSTALL (RELENTLESSNIRGINI 

HOME 
DAUGHTRY (RCA /RMG) 

NEVER ALONE 
JIM BRICKMAN FEAT. LADY ANTEBELLUM 

FOOLED AROUND AND FELL IN LOVE 
ROD STEWART ',I ROG) 

FEBRUARY SONG 
JOSH ORABAN (143; REPRISE) 

MY LITTLE GIRL 
TIM MCGRAW (CURB /REPRISE) 

LITTLE WONDERS 
ROB THOMAS (WM DISNEYIMELISMA /ATLANTr. 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

MY WISH 
RASCAL FLATTS LYRIC STREET HOLLYWOOD: 

MAKES ME WONDER 
MAROON 5 (A &M/OCTONE: INTERSCOPE' 

IT'S NOT OVER 
DAUGHTRY (RCA'RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

IVIODERN RC)C,KTM 
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OWNS 
WHAT I'VE DONE 
LINKIN PARK 'Il L HINE ;HOP 

FOREVER 
PAPA ROACH (EL TONAL/GEFFEN'( 

TARANTULA 
THE SMASHING PUMPKINS (REPRISE) 

4 7 
ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BROS .I 

5 15 

8 17 

7 22 

9 7 

6 22 

10 6 

11 12 

13 22 

12 13 

15 14 

16 17 

'9 5 

17 47 

HEY THERE DELILAH 
PLAIN WHITE T S (HOLLYWOOD) 

PARALYZER 
FINGER ELEVEN IW,ND -UP) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

CAPITAL G 
NINE INCH NAILS (NOTHING / INTERSCOPE, 

LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD) 

WORKING CLASS HERO 
GREEN DAY (REPRISE: 

THE BIRD AND THE WORM 
THE USED (REPRISE) 

DIG 
INCUBUS (IMMORTAL EPIC) 

TIME WON'T LET ME GO 
THE BRAVERY (ISLAND.IDJMG) 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DOT. 

THE ALMOST. (TOOTH & NAIL VIRGIN( 

ALL THE SAME 
SICK PUPPIES 1 VOY VIRGIN) 

THE HEINRICH MANEUVER 
INTERPOL ( CAPITOL) 

FACE DOWN 
THE REO JUMPSUIT APPARATUS ('AIRGI'll 

21 3 
SHE BUILDS QUICK MACHINES 
VELVET REVOLVER :',LA RMG) 

14 10 

18 34 

20 11 

® 23 3 

cp 25 5 
SICK SICK SICK 

QUEENS OF THE STONE AGE IREnORLS REROHIJS I'.TERSC0l4 

HUMP DE BUMP 
RED HOT CHILI PEPPERS (:WARNER BROS 

FROM YESTERDAY 
30 SECONDS TO MARS )IMMORTAL /VIRGIN( 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN'ISLAND 10J0G 

EVOLUTION 
KORN IVIRGIN) 

o 26 7 
HEART SHAPED GLASSES WHEN THE HEART GUIDES THE HAND) 7 MARILYN MANSON IN TER SCOPE: 

22 9 YOUNG FOLKS 
PETER BIORN AND JOHN IALMOSTGOLD'RED,'COLUMBIAI 
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O 5 16:1 BUY U A DRANK (SHAWTY SNAPPIN') 
TPAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

8 6 15 
GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

O 7 
147 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

ilp 16 12 
HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

g 2 U 
+ UR HAND 

PINK (LAFACE / ZOMBA) 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) El UMBRELLA 

RIHANNA FEAT JAY -2 (SRP /DEF JAM /IDJMG) 

PARTY LIKE A ROCKSTAR 
SHOP SOU (ONDECK/UNIVERSAL REPUBLIC) 

BIG GIRLS DONT CRY 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONE /INTERSCOPE) 

HOME 
DAUGHTRY (RCA/RMG) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

13 11 40Bi 
CARRIE UNDERWOOD (ARISTNARISTA NASHVILLE/RMG) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

BEFORE HE CHEATS 

16 12 2ç 

17 13 8; 

18 15 1C 

C 2(0 

22 i- 
21 17 27 

23 1C a 18 1 
19 

ID 

ED It 32 21 

2,;,_.._ it 36 A- 

ll 
111) It 49 114 

34 31 11' 

35 29 211 

LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ABM / INTERSCOPE) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

I TRIED 
BONE THUGS -N- HARMONY (FULL SURFACE/INTERSCOPE) 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE /JIVE/ZOMBA) 

26 

35 1. 

36 30 2> 

47 c, 

34 23d 

44 EA 

40 11 

42 

42 33 1 

43 37 1i1 

D 48 = 
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38 
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45 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA 
GYM CUSS IEN S( DECAYDANCERAED Bt 'RUBB(TLAMIGMVA) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

DONT MATTER 
BOON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BARTENDER 
T.PAIN FEAT. AXON (KONVICT /NAPPY BOY / JIVE/ZOMBA) 

LIKE A BOY 
CURA (LAFACE/ZOMBA) 

BECAUSE OF YOU 
NE -TO (DEF JAM /IDJMG) 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO / INTERSCOPE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

2 STEP 
UNK (BIG OOMP /KOCH) 

BETTER THAN ME 
HINDERJUNIVERSAL REPUBLIC) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

LEAN LIKE A CHOLO 
DOWN AKA. KILO (SILENT GIANT /MACHETE) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

BIG THINGS POPPIN' (DO IT) 
TI.LGRAND HUSTLE/ATLANTIC) 

I'M A FLIRT 
R. KELLY OR BOW WOW (COLUMBIA/JIVE /ZOMBA) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN 8 JONNTA AUSTIN (COLUMBIA) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS. (NASHVILLE) /WRN) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) 

s-3 

51 

111 
` .411 

ti a TITLE 
á3 3ó ARTIST f. ' `.T POMOTI N [ I 

2) 3 
YOU GIVE LOVE A BAD NAME 
BLAKE LEWIS (19) 

51 16 
TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

53 41 14' BEAUTIFUL LIAR 
BEYONCE 8 SHALOM (MUSIC WORLD /COLUMBIA) 

68 5 IMPACTO 
DADDY YANKEE FEAT. FERGIE (EL CARTEL/INTERSCOPE) 

U SS 25 3 
THIS IS MY NOW 
JORDIN SPARKS (19) 

56 53 5 

67 55 15 

92 13 

59 7 

02 57 9 

60 10 
LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

33 56 11 

WORKING CLASS HERO 
GREEN DAY (REPRISE) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNIVBME /REPRISE) 

YOU KNOW I'M NO GOOD 
AMY BBNBWUSE FEAT. GNOSTNICE KBWI (UNNERSAL REPUBLIC) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO (MOSLEY /GEFFEN) 

FOREVER 
PAPA ROACH (EL TONAUGEFFEN) 

O 61 5 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP/DEF JAM /IDJMG) 

WIPE ME DOWN 35 58 3 
LIL BOOSIE FEAT. FOOD 8 WEBBIE (TRILL/ASYLUM/ATLANTIC) 

CO77 5 
LIKE THIS .. MIME (CAPITOL) 

66 

11:11 70 

69 

71 

5 SEXY LADY 
YONG BERG FEAT. JUNIOR (YONG BOSS /EPIC) 

10 GOOD DIRECTIONS 
BILLY CORRINOTON (MERCURY) 

5 FIRST TIME 
LIFEHOUSE (GEFFEN) 

6 (YOU WANT TO) MAKE A MEMORY 
BON JOVI (MERCURY /ISLAND /IDJMG) 

tt LITTLE WONDERS 
NOB THOMAS (WALT DISNEY /MELISMA/ATLANTIC) 

72 67 25 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

GO GETTA 
YOUNG MELT FEAT R KELLY (CORPORATE TMIGUAE LIAMIDBAG) 

SAME GIRL 
R. KELLY DUET WITH USHER ( JIVE/ZOMBA) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BROS.) 

KEEP HOLDING ON 

73 65 18 

74 62 2 

80 7 Y0 
713 83 28 

AVRIL LAVIGNE (FOX/RCA/RMG) 

Imp1 I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

78 74 22 
CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

179 73 15 WASTED 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG) 

SO 72 5 
I DON'T WANNA STOP 
OIZY OSBOURNE (EPIC) 

96 

gp; 93 

10' WHO KNEW 
PINK (LAFACE / ZOMBA) 

4 
BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

98 3 TAMBOURINE 
EVE (AFTERMATH/FULL SURFACE/RUFF RYDERS /GEFFEN) 

84 75 20 
SMILE 
LILY ALLEN (CAPITOL) 

( 85 
1 

63 2 
CAN'T TELL ME NOTHING 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

4 
MOMENTS 
EMERSON DRIVE (MIDAS /NEW REVOLUTION) 

1 

90 94 2 

191 

81 22 SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M> 1/TVT) 

4 A DIFFERENT WORLD 
MUCKY COVINGTON (LYRIC STREET) 

87 11 

- 1 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

BEFORE Its TOO LATE (SAM AND MIKAELAS THEME) 
GOO G05 DOLLS (WARNER BROS.) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

JOHNNY CASH 
JASON ALDEAN (BROKEN BOW) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTA /RMG) 

95 9 5 

96 88 15 

97 99 3 

84 2( 98 

STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

DOE BOY FRESH 
THREE 6 MAFIA FEAT. Dw,M.L NAIIE (HYPNOTIZE MMÜCDLUMBN) 

THE BIRD AND THE WORM 
THE USED (REPRISE) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAVINTERSCOPE) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

1 FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE (ROCKY COMFORT /COS) 

POP SOO: The t p Pop singles 8 tracks, according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems. and 
sales .:.,mpiled ov Nielsen SoundScan. See Chart Legend for rules and explanations. CO 2007, Nielsen Business Media, Inc and Nielsen SoundScan, Inc. All 
ghts reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: TFis data is used to compile both the Billboard Hot 100 and Pop 100. 

See Chart Legend for rules and explanations. ,O 2007. Nielsen Business Media. Inc. Ali rights reserved. HITPREDICTOR: See Chart Legend for rules and 
explorations. iY 2007 Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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01 SUMMER LOVE 
.111î71N TII,IBERLAKE 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

UMBRELLA 
RIHANNA FEAT. JAY-Z (SRP /DEF JAM /IDJMG) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

L*r 
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GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONE/INTERSCOPE) 

BUY U A DRANK (SHAWTY SNAPPIN') 1111 
T-PMN FEAT. YUNG JOC (KONMCT/TNPPY BOY /JIVE/ZOMBA) 

HOME 
DAUGHTRY (RCA/RMG) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

CARRIE UNDERWOOD (ARISTA/ARISTA NASHALLE/RMG) 

BEFORE HE CHEATS 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

CUPID'S CHOKEHOLD BREAKFAST IN AMERICA 
GYMUASSNEROES(DE, .., 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL.I.AM/ABMANTERSCOPE) 

Lar 

LAST NIGHT 
DIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

I TRIED 
BONE THUGS -N- HARMONY (FULL SURFACE/INTERSCOPE) 

THE SWEET ESCAPE riirdr 
GWEN STEFANI FEAT. AKON (INTERSCOPE) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

HEY THERE DELILAH 
PLAIN WHITE Tis (HOLLYWOOD) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRCNNIVERSAL MOTOWN) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLIC) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 
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ARTIST IIRIPRINT PROMOTION LABEL 

ONLY THE WORLD 
MANLISP... 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

BEAUTIFUL LIAR 
BEYONCE S SHAKIRA (MUSIC WORLD /COLUMBIA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

YOUR KISSES ARE WASTED ON ME 
THE PIPETTES (CHERRYTREE / INTERSCOPE) 

UMBRELLA 
RIHANNA FEAT. JAYZ (SRP /DEF JAM /IDJMG) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

TONIGHT I HAVE TO LEAVE IT 
SHOUT OUT LOUDS (BUD FOX/MERGE) 

LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.M.T. (WRECKLESS ENTERTAINMENT) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH RAILS (NOTHING / INTERSCOPE) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

D -BOY 
JEDIAN FEAT. REDD EYEZZ (LCN) 

00H WEE 
ATANNA (ELESE) 

ALL MY LIFE 
BILLY JOEL (COLUMBIA) 

STACKS ON DECK 
PESO. (LIV YA LIFE /SUGAR WATER) 

COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (W.E.M.G.) 

HEART IT RACES 
ARCHITECTURE IN HELSINKI (POLYVINYL) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

MADE TO LOVE 
TOBYMAC (FOREFRONT) 

WE WILL BECOME SILHOUETTES/BE Sill MY HEART 
THE POSTAL SERVICE (SUB POP) 

BOSSMAN 
DL (TRIPLEBEAM) 

BRIANSTORM 
ARCTIC MONKEYS (DOMINO) 

FLATHEAD 
THE FMTELLJS (CHEM1YIREFNROP THE GIKAISLPNDINIFRSCOPE) 

Ft° 

rn` Y Y TITLE 
53 3c ARTIST'R' ,_--1 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

25 
IF EVERYONE CARED 
NICKELBACK (ROADRUNNER/ATLANTIC /LAVA) 

26 2 WHAT GOES AROUND...COMES AROUND 
Ttt, JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

31 S WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

BECAUSE OF YOU 
28 14 

NE .10 (DEF JAM / ID.MG) 

29 9 

34 5 

36 5 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) I 

37 4 
THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND / INTERSCOPE) 

11 1R THEWAYILIVE 
'" BABY BOY DA PRINCE (UNIVERSAL REPUBLIC) 

111 
38 7 

DO YOU KNOW? (THE PING PONG SONG) 1111 
ENRIQUE IGLESIAS (JNIVERSAL LA1NO/INTERSCOPE) 

SEXY LADY 
44 7 .. 

BERG FEAT JUNIOR (YUNG BOSS/EPIC) 111 I 
41 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE/JIVE/ZOMBA) 

1 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

REHAB 

35 15 
BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (MUSIC WORLD /COLUMBIA) 

45 2 
EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTA/RMG) 

47 2 
CLOTHES OFF 
GYM CLASS HEMS ICECAYrwKWRELED BYRAMNYA1IANB01AVAi 

40 18 
THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

46 3 
LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

43 15 
STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) 

39 25 
SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M> 1/TVT) 

48 2 
THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

42 1C 
I'M A FLIRT 
R. KELLY OR BOW WOW (COLUMBIA/JIVE/ZOMBA) 

50 2 WHO KNEW 
PINK (LAFACE / ZONBA) 

49 2 
SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

See chat legend for rules and explanations. Yellow indicates 
rRcenity tested title, indicates New Release. 

ARTIST Tit)e ABEL Scorel Chart Rank 

POP 100 AIRPLAY 

Wait For You HICKORY (70.5) 13 

Thnks Fr Tr. Mmrs IDJMG (67.2) 16 

Like A Boy ZOMBA (65.9) 19 

Hey There Delilah HOLLYWOOD (79.5) 20 

What I've Dose WARNER BROS. (67.9) 29 

4 In The Morning INTERSCOPE (66.1) 33 

Shut Up And Drive IDJMG (68.3) 50 

Rockstar Lava (78.1) 

The Kill (Bury Me) VIRGIN (65.0) 

Time After Tine EPIC (78.3) 

Little Wonders ATLANTIC (74.4) 

You Ruined Me zoraea (72.3) 

ADUL' TOP 40 

First Time GEFFEN (74.2) 

Better Than Me UNIVERSAL REPUBLIC (78.7) 1 

(You Want To) Make A Memory IDJMG (72.6) 1 

Rockstar IDJPIE (74.3) 

4 In The Morning INTERSCOPE (73.8) 

Time Atter Time EPIC (71.1) 

BO 
NIC 
GWEN - 

OUIETD 

ADUL' CONTEMPORARY 

Irreplaceable COLUMBIA (65.5) 

Suddenly I See VIRGIN (71.5) 

Home RMG (83.6) 

Never *one 31.G(71.7) 

February Song REPRISE (71.8) 

Little Wonders ATLANTIC (83.5) 

(You Want To) Make A Memory IDJMG (75.7) 

MODERN ROCK 

1 

15 

16 

18 

20 

Capital G INTERSCOPE (81.8) 

Working Class Hero REPRISE (72.7) 

The Bird And The Worm REPRISE (68.5) 

The Heinrich Maneuver CAPITOL (65.8) 

She Buids Quick Machines RMG (70.2) 

Teenagers REPRISE (78.5) 

Missed The Boat EPIC (86.5) 

All Around Me INTERSCOPE (75.3) 

MODEST 
$t FL'L 

8 

10 

11 

16 

18 

27 

35 

40 

Data for week of JUNE 23, 2007 I CHARTS LEGEND on Page 88 
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i'() p 

&I3/HtP-HOP ALI3l1IVIS 

3 NEW 

4 NEW 

Q 7 9 13 
GAINER 
GREATEST AMY WINEHOUSE 

8 NUMBER / DISTRIBUTING LABEL (PRICE¡ 

T -PAIN 
KONVICT /NAPPY BOY /JIVE 08719 /ZOMBA (18.98) 

R. KELLY 
JIVE 08537 / ZOMBA (18.98 

RIHANNA 
SRP /DEF JAM 008968` /IDJMG 

CARL THOMAS 
UMBRELLA 970118 /BUNGALO 15.98 

NE YO 
DEF JAM 008697` /IDJMG 13.98 

Epiphany 

Double Up `'' 1 

Good Girl Gone Bad 3 

P*' 

.. 

So Much Better 4 

Because Of You 

YOUNG JEEZY PRESENTS U.S.D.A. 
CORPORATE THUGZ/DEF JAM 008738` /IDJMG 10.98 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982/UMRG (13.1E) 

10 

14 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

UNIVERSAL REPUBLIC 008428 /UMRG (10.98) 

ROBIN THICKE 
STAR TRAKIINTERSCOPE 006146' /IGA (13.98) 

LIL WYTE 
HYPNOTIZE MINDS 68619 /ASYLUM (18.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE /INTERSCOPE 008209` /IGA (13.98) 

MUSIO SOULCHILD 
ATLANTIC 105404/AG 18.98 

BOBBY VALENTINO 
DTP /DEF JAM 007226` /IDJMG (13.98) 

6 3 -3 LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454 /ASYLUM (18.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968` /LMRG (13.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554 /UMRG (13.98) 

JOE 
JIVE 06704 / ZOMBA (18.98) 

FANTASIA 
J 78962/RMG (18.98) 

BEYONCE 
COLUMBIA 90920`/SONY MUSIC (18.98) 

JUSTIN TIMBERLAKE 
JIVE 880624/ZOMBA (18.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

21 19 TIMBALAND 
MOSLEY /BLACKGROUND /INTERSCOPE 008594`/IGA (13.98' 

20 17. YOUNG BUCK 
G- UNIT / INTERSCOPE 008030` /IGA (13.98) 

18 22 GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 007227` /IDJMG 13.98 

RICH BOY 
ZONE 4 /INTERSCOPE 008556` /IGA 10.9 

PAUL WALL 
SWISHAHOUSE/ASYLUM /ATLANTIC 101555/AG 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL (18.98. 

CHUCK BROWN 
FULL CIRCLE 15 /RAW VENTURE 17.98 

JOSS STONE 
VIRGIN 76268* (18.98) O+ 

MIMS 
CAPITOL 848244 (12.98) 

28 35 
CI BIRDMAN & LIL WAYNE 

CASH MONEY /UNIVERSAL MOTOWN 007563' /UMRG (13.9E) 

LIL WAYNE AND JUELZ SANTANA 
STARZ 6303 /BCD (14.98) 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

CIARA 

Cold Summer: The Authorized Mixtape 

Sex Love & Pain 

Back To Black 7 

The Evolution Of Robin Thicke 

The One And Only 

ta 12 

11 1 

13 13 

16 14 

15 

19 

16 

24 

24 

17 

23 

25 

29 26 

30 

31 

32 

34 

35 

37 

38 

43 

44 

45 

46 

47 

48 

49 

50 

51 

52 

55 

22 

30 

20 

21 

18 

29 

25 

27 

34 

Strength & Loyalty 

Luvanmusiq 

Special Occasion 

Survival Of The Fittest 

Konvicted 

Street Love 

Ain't Nothing Like Me 

Fantasia 

B'Day 

FutureSex/LoveSounds 

Corinne Bailey Rae 

Timbaland Presents Shock Value 

Buck The World 

In My Songs 

The Inspiration 

Rich Boy 

Get Money Stay True 
18.98 

1 

10 

2 

1 

2 

2 

3 

© 

© 

1 

1 

41 48 

27 

32 

15 

38 

40 53 

31 311 

34 40 

37 52 

47 44 

33 28 

39 33 

5 

20 

34 

38 51 133 

46 39 

45 23 

35 46 

43 41 

36 43 

42 42 

49 74 

48 50 

36 

49 

57 

LAFACE 03336/ZOMBA (18.98) O* 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

DIPSET 
DIPLOMATS 5898 /KOCH (17.98) 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG 18.98 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 80323/SONY MUSIC (18.98) 

8BALL & MJG 
BAD BOY SOUTH/BAD BOY 83970`/AG 18.98 

MARQUES HOUSTON 
T.U.G. /UNIVERSAL MOTOWN 007925 /UMRG 13.98 

DEVIN THE DUDE 
J PRINCE/RAP -A -LOT 4 LIFE 68563 /ASYLUM (17.98) 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (18.98) 

BABY BOY DA PRINCE 
EXTREME/TAKE FO' /UNIVERSAL REPUBLIC 007608 /UMRE (13.98) 0 
KRS -ONE & MARLEY MARL 

J KOCH 4109 (17.98) 

ANTHONY HAMILTON 
MEROVINGIAN 002 /IMPERIAL 17.98 

THE NOTORIOUS B.I.G. 
BAD BOY 101830`/AG (18.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC (18.98) 

NOW 24 

Were About The Business 

Introducing Joss Stone 

Music Is My Savior 

Like Father, Like Son 

When The North & South Collide 

Elliott Yamin 

Ciara: Tie Evolution 

Between Friends 

DukeDaGod Presents Dipset: More Than Music, Vol. 2 

Late Night Special 

Once Again 

Radin High 

Veteran 

Waitin' To Inhale 

Bad Azz 

Across The Water 

Hip Hop Lives 

Southern Comfort 

Greatest Hits 

Dreamgirls 

4 

1 

1 

9 

CRIME MOB 
CRUNK/G'S UP /REPRISE 44298 /WARNER BROS. 18.98 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

J MOSS 
PAJAM /GOSPO CENTRIC 87214/ZOMBA (18.98) 

MACY GRAY 
WILL.I.AM/GEFFEN 008576 /IGA (13.98) 

DIDDY 
BAD BOY 83864/AG (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112`/IGA (13.98) 

44 47 Ai YOLANDA ADAMS 
ELEKTRA/ATLANTIC 156604/AG (18.98) 

Hated On Mostly 

Tyler Perry's Daddy's Little Girls 

V2... 

BIG 

Press Play 

Reflections (A Retrospective) 

The Best Of Me 

Data for week of JUNE 23, 2007 I For chart reprints call 646.654.4633 

pi, 

2 

9 

57 50 

klik75 II 56 

111 53 al 78 

© 74 

131 72 is 69 

All 59 

ge, 77 

N E -YO 
DEF JAM 004934 /IDJMG (13.98) 

REDMAN 
DEF JAM 003309 /IDJMG (13.98) 

JAY -Z 
ROC- A- FELLA/DEF JAM 008045` /I0JMG (19.98) O 
CASHIS 
SHADY /INTERSCOPE 008810 /IGA (5.98) 

BRIAN MCKNIGHT 
WARNER BROS. 44468 (18.98) 

Title 

In My Own Words 

Red Gone Wild 

Kingdom Come 

The County Hounds EP 

Ten 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421` /I111MG (13.98) 

Let's Get It: Thug Motivation 101 

76 

81 

54 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124` /UMRG (13.98) 

Tha Carter II 

67 68 58 

ös 58 63 

69 65 

70 63 69 

6 

T.I. 
GRAND HUSTLE/ATLANTIC 83800`/AG (18.98) 0 
LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

BOW WOW 
COLUMBIA 87932/SONY MUSIC (18.98) 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

King 

The Ultimate Luther Vandross 

The Price Of Fame 

Hero 

LUDACRIS 
DTP /DEF JAM 007224/IDJMG (13.98) 

UNK 
BIG OOMP 5973/KOCH (17.98) 

K-RILEY 
ARISTAKRAT 01 (12.98) 

CHRIS BROWN 
JIVE 82876/ZOMBA (18.98) 

RICK JAMES 
STONE CITY 015 (15.98) 

VARIOUS ARTISTS 
MADACY SPECIAL PRODUCTS 52253 /MADACY (13.981 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

SNOOP DOGG 
DOGGYSTYLE /GEFFEN 008023` /IGA (13.98) 

T PAIN 
KONVICT /JIVE 73200 / ZOMBA 118.98) 

Release Therapy 

Beat'n Down Yo Block 

Incredible!: The Life Of Riley 

Chris Brown 

Deeper Still 

Forever Sou R &B 

Stay With Me 

Tha Blue Carpet Treatment', 

Rappa Ternt Sanga 

) 

37 

4 

1 

1 

1 

3 

2 

4 

le Hot R &B /H,p -Hop /?Ibi.ms, check out rd. 

TOP 

-GGAE AI_I3UIVIS 

) R DISTRIBUTING LABEL `. 

J BOB MARLEY 
J DUCTS 52245 /MADACY 

STEPHEN MARLEY 
3HETTO YOUTHS /TUFF GONG /UNIVERSAL REPUBLIC 008354 /UMRG 

THE AGGROLITES 
HELLCAT 80497 /EPITAPH 

DAMIAN "JR. GONG" MARLEY 
3HETTO YOUTHS/TUFF GONG /UNIVERSAL REPUBLIC 005416` /UMRG 

MATISYAHU 
DR /EPIC 97695`/SONY MUSIC 

NOTCH 
CINCO POR CINCO 008970 /MACHETE 

SEAN PAUL 
VP /ATLANTIC 83788 * /AG 

CULTURA PROFETICA 
LUAR 330012/MACHETE O 
BOB MARLEY AND THE WAILERS 
ISLAND/TUFF GONG 005723/UME /IDJMG 

ZIGGY MARLEY 
TUFF GONG 0001 

MATISYAHU 
ONE HAVEN /OR/EPIC 03374/SONY MUSIC O 

Forever Bob Marley 

Mind Control 

Reggae Hit _.A. 

Welcome To Jamrock 

Youth 

Raised By The People 

The Trinity 

Tribute To The Legend Bob Maley 

Africa Unite: The Singles Collection 

Love Is My Religion 

No Place To Be 

G RE-ENTRY 

5 IRE -ENTRY 

NADINE SUTHERLAND 
EIGHT76 7152/C.E.D. ENTERTAINMENT 

NATURAL VIBRATIONS 
NATURAL VIBRATIONS 0005 

BUJU BANTON 
GARGAMEL 10014` 

EASY STAR ALL -STARS 
EASY STAR 1014 

Call My Name 

From he Heart 

Too Bad 

Radiodread 

BETWEEN THE BULLETS rgeorgetä billboard.com 

T- PAIN'S ACE GIVES JIVE A PAIR 
As "Epiphany" becomes T-Pain's first No. 1 

set and pushes R. Kelly down a notch, Jive 

ltas the top two on Top R &B /Hip -Hop Al- 

bums for the first time since 
1)99. It's also the first time 
separate titles under the 
Zomba umbrella placed 
back -to -back No. is since R. 

Kelly & lay -Z's "Unfinished 
Business" followed Usher's 
"confessions" in the Nov. 13, 

2)04, issue, although that 

duet album shared credit with Def Jam. 
T -Pain and R. Kelly also grant Jive two al- 

bums in the top five of The Billboard 200 - 
at Nos. 1 and 4, respective- 
ly -the label's first pair 
there since the Backstreet 
Boys were No. 2 and Britney 
Spears was No. 5 in the Dec. 

30, 2000, issue. Meanwhile, 
Rihanna (No. 3) has her 
third straight top 10 on R &B 

Albums. -Raphael George 
j1i1;i1u 

Go to www.billboard.biz for complete chart cata l 79 
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BUY U A DRANK (SHAYItTY SNAPPIN') 
T-PAIN FEAT. 'GAG J0C ÇKQNpI CT/NAPPY 80Y/JtVE/ZOMBAI... 

10 

15 

"16 

1 

ARTIST (IMPRINT / PROMOTION LABEL) 

36 01PLEASE 
DON'T GO 

TANIMOIRAMMACUSOUND UNIVERSAL MOTOWN) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

2 3F 

7 

8 

9 

15 

1.1 

17 

18 

25 

IF I WAS YOUR MAN 
JOE ( JIVE/ZOMBA) 

WHEN I SEE U 
FANTASIA (J /RMG) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STODDARD (J /RMG) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

TEACHME 
MUSIC SOULCHILD (ATLANTIC) 

CAN U BELIEVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM 8 MUSIO SOULCHILD (ATLANTIC) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

TAKE ME AS I AM 
MARY J. ELIGE ( MATRIARCH /GEFFEN / INTERSCOPE) 

ANOTHER AGAIN 
JOHN LEGEND (G.O.O.D. /COLUMBIA) 

SIMPLE THINGS 
ELISABETH WITHERS (BLUE NOTE/VIRGIN) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BECAUSE OF YOU 
NE -YO (DEE JAM /IDJMG) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

SHOO BE DOO (NO WORDS) 
MACY GRAY (WILL.I.AM /GEFFEN) 

BLOCK PARTY 
CHUCK BROWN FEAT. DJ KOOL (FULL CIRCLE /RAW VENTURE) 

STAY WITH ME 
NORMAN BROWN (PEAK/CONCORD) 

FORCE OF NATURE 
SUNSHINE ANDERSON (MUSIC WORLD) 

2 PIECES 
CARL THOMAS (UMBRELLA/BUNGALO) 

ANYTHING 
PATn LABELLE FEAT. MARY MARY WITH KANYE WEST 8 CONSEQUENCE (UMBRELLA/BUNGALO) 

ME 
TAMIA (PLUS 1 /IMAGE) 

IiO-f 

R&13/I-IIP-HOP AIRPLAY. 
TITLE 

11, ARTIST (IMPRINT r PROMOTION LABEL) 

]WKS 9 
BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT,NAPPY BOY/JIVE ZOMBA) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

WHEN I SEE U 
FANTASIA (J /RMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

IIUMBRELLA 
RIHANNA FEAT. JAY -2 (SRP /DEF JAM /IDJMG) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

WIPE ME DOWN 
LIE BOBBIE FEAT. FOUS 8 WEBBIE (TRILLJASYLUM /ATLANTIC) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

MAKE ME BETTER 
FABOLOUS FEAT. NE-TO (DESERT STORM /DEF JAM /IDJMG) 

®ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

20 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. 8 T -PAIN) (COLUMBIA/JIVE /ZOMBA) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBI) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

BUDDY 
MEMO SOULCHILD (ATLANTIC) 

26 

' PROMOTION LABEL:. 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) . 2 STEP 
UNK (BIG OOMP /KOCH) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

29 

30 

31 

32 

33 

BARTENDER 
T -PAIN FEAT. AEON (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

CAN U BELIEVE 
ROBIN TRICKE (STAR TRAK / INTERSCOPE) 

i 

DO YOU 
NE -YO (DEE JAM /IDJMG) 

MAKE YA FEEL BEAUTIFUL 

xä 

itr 

RUBEN STUDDARD (J /RMG) Aid 
TATTOO 
ALLIANCE FEAT. FA -BO (NCE/ASYLUM /ATLANTIC) III 
LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

. 
DJ DON'T 
GERALD LEVERT (ATLANTIC) 

. 
AMUSEMENT PARK 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N -SLIDE /ATLANTIC) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) II 
LET IT GO 
KEYSHIA COLE (A&M /INTERSCOPE) Il 
CUPID SHUFFLE II (ATLANTIC) 

POPPIN' III BROWN FEAT. JAY BIZ (JIVE /ZOMBA) 

IN MY SONGS . 
GERALD LEVEIIT (ATLANTIC) 

SEXY LADY II BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

DON'T MATTER III (KONVICT /UPFRONT /SRC / UNIVERSAL MOTOWN) 

I TRIED Ill B ONE THUGSN- HARMONY FEAT. AEON (FULL SURFACE / INTERSCOPE) 

ANOTHER AGAIN 
JOHN LEGEND (G.O.O.D. /COLUMBIA) Il 

III 

BO TAMBOURINE 
SURFACE/RUFF RVSERS /GEFFEN) 

NEROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE /WARNER BROS.) II II BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

)HO-r R &13 /HIP -HOP 
uffeSINGLES SALI=S. 

1 l LIKE THIS 
- KELLY ROWLAND FEAT EVE (MUSIC WORLD /COLUMBIA) 

EMI ... Mai 
COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (W.E.M.G.) . lili STACKS OIF DECK 
P.ESO. (LIV VA LIFE /SUGAR WATER) 

00H WEE 
AYANNA (ELESE) 

WHAT BOYZ LIKE 
PIT A CROW (BLACK 8) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (MUSIC WORLD /COLUMBIA) 

BOSSMAN 
DL (TRIPLEBEAM) 

1111. 
COME OVER 
CHERYL PEPSI! RILEY (CPR) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) . D -BOY 
JULIAN FEAT. REDO EYFZZ (LCN) 

UMBRELLA 
RIHANNA FEAT. JAB -Z (SRP /DEF JAM /IDJMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOTS (ONDECK/UNIVERSAL REPUBLIC) 

I'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

KOOL AID 
UT BASS FEAT. JT MONEY (PIPELINE) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) 

I REMEMBER... 
MELI'SA MORGAN (LU ANN /ORPHEUS) 

IIIIIImo GOT BUMP IN DA TRUNK 
SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK) 

CHECK ME OUT REMIX (DAMN I LOOK GOOD) 
B.A. BOYS FEATURING YOUNG DRO A THE LAST MR. BIGG (REAUBUNGALO) Mi. STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

U SHOULDA SEEN HER ON MYSPACE 
JUD NESTER (ABSTRACT WORKSHOP) 

80 i Go to www.billboard.biz for complete chart data 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

CAN'T TELL ME NOTHING 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM á MUSIO SOULCHILD (ATLANTIC) 

2 
, 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

3 PARTY LIKE A ROCKSTAR 
SHOP BOYS (ONDECK/UNIVERSAL REPUBLIC) 

POP, LOCK &DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

3 I 

3 

DIII'M 

.iiLIKE 

UMBRELLA 
RIHANNA FEAT. JAY-2 (SRP /DEF JAM /IDJMG) 

I 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) . I TRIED 
BONE THUGS -N- HARMONY FEAT. IKON (FULL SURFACE/INTERSCOPE) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

I . . ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE/WARNER BROS.) 

A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. 8 T -PAIN) (COLUMBIA/JIVE/ZOMBA) 

A BOY 
CUM (LAFACE/ZOMBA) 

. 
LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

. 
®f iI BARTENDER 

TT-PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

10 

MIL 
1111171 19 

1111111, ̀7 Mill 17 

E i4 

20 

_1 

YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

LIKE THIS 
MIMS (CAPITOL) 

BECAUSE OF YOU 
NE -TO (DEF JAM /IDJMG) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

GLAMOROUS 
FERGIE PEAT. LUDACRIS (WILL.I.AM /ABM / INTERSCOPE) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -Y0 (DESERT STORM /DEF JAM /IDJMG) ! 17 
2 STEP 
UNK (BIG OOMP /KOCH) 

ANO 
BOBBY VALENTINO 

NYMOUS 
FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

D 5 
AMANDA 

NDY 
PEREZ (UPSTAIRS) 

BIG THINGS POPPIN' (DO IT) 
7.1. (GRAND HUSTLE /ATLANTIC) 

kl 

it' I-I I1"P R 1=D I C',1'C) R 
OATH PROVIDED BY prorYLosqu 

See chart legend for rules and explanations. Yellow indicates recently tested title,i 
indicates New Release. 

ARTIST/TNe /LABEV(Score) Chart R 

R &B /HIP -HOP AIRPLAY 

When I See U RMG (82.3) 

teachme ATLANTIC (82.7) 

Get Me Bodied COLUMBIA (71.3) 

Like This COLUMBIA (83.8) 

Big Things Peppin' (Do It) ATLANnc (71.0) 

A Bay Bay RMG (76.6) 

Make Me Better IDJMG (79.0) 

Anonymous IDJMG (80.3) 

How Do I Breathe HMG (83.9) 

Bartender ZOMBA (65.2) 

DO YOU IDJMG (79.6) 

Wonder Woman ATLANTIC (94.0) 

Wonderful UNIVERSAL MOTOWN (65.6) 

Can't Get Enough IMAGE (79.8) 

RHYTHMIC AIRPLAY 

26 

29 

31 

54 

58 

64 

T -PA!N 
CHRIS t3 

Party Like A Rockstar UNIVERSAL REPUBLIC (70.7) 3 

Rock Yo Hips WARNER EROS. (67.71 9 

Bartender ZOMBA (665) 13 

Wall To Wall zoMOA (82.8) 19 

Make Me Better IDJMG (70.0) 21 

Anonymous IDJMG (75.6) 23 

B g Things Peppin' (D It ATLANTIC 68.0 25 

ARIÚDNY FEA2 MARIAM CAREY & BOW WOW 
Lil Lave INTERSCOPE (7 

Same &itt.ZOMBA 7.' 

How Do I Breathe RMG (83.9) 

IDJMG (71.0) 

et Me Bodied COLUMBIA (76.8) 
_ N 

L'T BEYONC 

28 

30 

32 

ADULT REB AND RHYTHMIC AIRPLAY: 71 adult RAB stations and 75 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007 
Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&D /HIP -HOP SINGLES SALES: this 
data is used to compile Hot R&B /Hip -Hop Songs. 2007 Nielsen Business Media. Inc. and Nielsen 
SoundScan, Inc. HITPREDICTOR: CI 2007, Promosquad and HitPredictor are trademarks of 
Think Fast LLC. 
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FIND OUT WHO YOUR FRIENDS ARE 

MOMENTS 
I GENTRY (A.TATE,S.TATE,D.BERG) 

Artist 
IMPRINT & NUMBER / PROMOTION Li. t; 

Tracy Lawrence 

TICKS 
F. ROGERS (B.PAISLEY,K.LOVELACE,T.OWENS) 

LUCKY MAN 
M. WRIGHTR.RUTHERFORD (D.C.LEE,D.TURNBULL) 

A WOMAN'S LOVE 
A.KRAUSS (A.JACKSON) 

WRAPPED 
T.BROWN,G.STRAIT IS 005ISON) 

GOOD DIRECTIONS 
C CHAMBERLAIN DRYAN,R.THIBODEAU) 

LOST IN THIS MOMENT 
J. RICH,B.KENNV NDER50N,R.CLAWSON,J.D.RICH) 

I TOLD YOU SO 
D.HUFF,K.URBAN IF URBAN) 

STARTIN' WITH ME 
J. RITCHEY (J.OWEN,K.MARVELL,J.RITCHEY) 

JOHNNY CASH 
M.KNOX (J.RICH,V.MCGEHE,R.CLAWSON) 

TEARDROPS ON MY GUITAR 
N. CHAPMAN (T.SWIFT.L.ROSE) 

HIGH MAINTENANCE WOMAN 
T. KEITH (T.KEITH,T.WILSON.D.SIMPSON) 

I NEED YOU 
B.GALLIMORE.T.MCGRAW.D.SMITH (D. C. LEE,T. LANE) 

THESE ARE MY PEOPLE 
T HEWITT (R.RUTHERFORD,O.BERG) 

A DIFFERENT WORLD 
M A MILLER D. OLIVER IM. NESLER.J. HANSON T MARTIN) 

NEVER WANTED NOTHING MORE GREATEST 
GAINER 

Emerson Drive 
GO MIDAS /NEW REVOLU 

Brad Paisle 
O ARISTA 555551 

Montgomery Gentry 
O Gaut:,. 

Alan Jackson 
00 ARISTA NASHVI 

George Stra''. 
O MCA NASHVI) 

Billy Curringtor 
O MERCI 

Big & Ric ,1 

O WARNER BROS 

Urban 
O CAPITOL NASHVI 

Jake Owe,' 
OR 

Jason Aides' 
O BROKEN H 

Taylor Swirl 
0 BIG MACH, 

Toby Keith 
SHOW DOG NASHVir. 

Tim McGraw With Faith Hill 
ear 

Rodney Atkins 
Oc 

Bucky Covington 
O LYR 

Kenny Chesney 

TOUGH Craig Morgali 
i DONNELL,K.STEGALL )M.CRISWELL.J. LEATHERS) O BROKEN I. 

I WONDER Kellie Pickle 
B. CHANCEY ( K. PICKLER ,C.LINDSEY,A.MAYO,K.ROCHELLE) O 

GUYS LIKE ME Eric Church 
J.JOYCE (E.CHURCH,D.RUTTAN) ID CAPITOL NASHVI - 

A LITTLE MORE YOU Little Big Town 
W.KIRKPATRICK,LITTLE BIG TOWN )W.KIRKPATRICK,K. ROADS. PSWEET,K.FAIRCHILD,J.WESTBROOK) O EOUII 

BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson 
R.MCENTIRE,T.BROWN (K.CLARKSON,B. MOODY,D. HODGES) MCA NASHVI) 

ALL MY FRIENDS SAY 
J.STEVENS (L.BRYAN,J.STEVENS,L.WILSON) 

HOW I FEEL 
M.MCBRIDE ( M. MCBRIDE, C. LINOSEY ,A.MAYO,B.WARREN,B.WARREN) 

LIVIN' OUR LOVE SONG 
D.GEHMAN ( J. M .CARROLL,G.MITCHELL,T.GALLOWAY) 

I GOT MORE 
M. WRIGHT,R.RUTHERFORD (J.COLLINS,R.RUTHERFORO) 

EVERYDAY AMERICA 
B.GALLIMORE,K.BUSH,J.NETTLES (J.NETTLES,K.BUSH,L.CAR'VER) 

I WANNA FEEL SOMETHING 
C. BEATHARD,K.BEARD,T.ADKINS (D. C. LEE,T.LANE) 

IF YOU'RE READING THIS 
R.CLARK )T.MCGRAW,B.WARREN,B.WARREN) 

FALL 
KSTEGALL (C.MILLS,S.LEMAIR, 

Luke Bryan 
O CAPITOL NASHVIL. 

Martina McBride 
0 i, 

Jason Michael Carroll 
O ARISTA NASHVIL. 

Cole Deggs And The Lonesome 
0 COLAS. 

Sugarland 
0 MERCIJ,1 

Trace Adkins 
O CAPITOL NASHVI 

Tim McGraw 
CBS -TV AUDIO/CL', 

Clay Walker 
ASYLUM-CURB 

See below for complete legend Information 
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4 

5 1retn:k 
1eNOndsingle 

ù Rookie's 

ut album 

-omes his first 

p l0.itead sin - 

le "Yee Haw" 

kedatNo.16 

:Angst 2006. 

15 

17 

17 

18 

19 

20 

22 

22 

24 

23 

25 

27 

28 

21 

30 

Úp80.4 million 

Impressions, 

Mad single from 

forthcoming 

"Just Who I Am: 

Poets S Pirates" 

album aauits 37- 

17 in its first full 

week or play. 

33 34 

0- 48 

33 30 32 

34 35 

35 35 40 

O 36 38 

38 42 

0 43 44 

gg39 . 41 41 

47 55 

41. 39 36 

Q 
46 46 

45 45 

45 47 43 

NOT SHOT 
DENT... 

Opening with 

883,000 impres- 

sions. new song 

will appeat on 

singer's first 

greatest hits 

package, due at 

retail in 

Septemoer. 

46 40 39 

47 44 47 

48 29 28 

49 49 

51 50 

50 52 

55 

56 54 

54 60 

56 53 53 

O ® 
57 52 48 

® 
CD MI 
60 58 56 

TITLE 
PRODUCER (SONGWRITER) IMPRINT 

UN 
23 

2007 

Artist 
& NUMBER / PROMOTION LABEL 

MEASURE OF A MAN 
J.STOVER (R.FOSTER,G.SAMPSON) 

PROUD OF THE HOUSE WE BUILT 
I " ROWN,R.DUNN,K.BROOXS (R.DUNN,M.GREEN,T.MCBRIDE) 

DIRTY GIRL 
G.FUNDIS (R.RUTHERFORB,T.SHAPIRO) 

FAMOUS IN A SMALL TOWN 
F.LIDDELL.M.WRUCKE (M.I.AMBERT,THOWARD) 

ONE OF THE BOYS 
G.WILSON,J.RICH,M.WRIGHT (G.WILSON,R.RUTHERFORD,G.TEREN) 

JUST MIGHT HAVE HER RADIO ON 
L.REYNOLDS,T.TOMLINSOL (T.TOMLINSON A.UNDERW00D) 

ANOTHER SIDE OF YOU 
M.WRIGHT,B.ROWAN (C. CIAMBERLAIN,J.JOHNSON) 

LOST 
B.GALLIMORE.F.HILL (K.DIOGUARDI,M.ALLAN) 

SHE AIN'T RIGHT 
f) JOHNSON (N.THRASHEEM.DULANEYW.MOBLEY) 

FREE AND EASY (DOWN THE ROAD I GO) 
B.BEAVERS (R.HARRINGTON.R.JANZEN,B. REAVERS,D.BENTLEY) 

TENNESSEE 

Jack Ingram 
Co BIG MACHINE 

Brooks & Dunn 
ARISTA NASHVILLE 

Terri Clark 
O BNA 

Miranda Lambert 
e COLUMBIA 

Gretchen Wilson 
O COLUMBIA 

Trent Tomlinson 
O LYRIC STREET 

Joe Nichols 
UNIVERSAL SOUTH 

Faith Hill 
WARNER BROSJWRN 

Lee Brice 
O ASYLUM -CURB 

Dierks Bentley 
O CAPITOL NASHVILLE 

The Wreckers 
O MAVERICK /WARNER BROS.'WAN 

C Y la 
31, 

32 

30 

34 

35 

36 

37 

3E 

39 

40 

33 

LOVE ME IF YOU CAN Toby Keith 
SHOW DOG NASHVILLE 

42 

YOU NEVER TAKE ME DANCING 
J/i.,RSUS: i IRnT (R. MARX) 

DAISY 
B.GALLIMORE (D.TOLLIVER,A.SMITH.C.WARRIX) 

I'LL STAND BY YOU 
N.LYTHGOE,K.WARWICK,RDURTIS (C.HYNDE,B.STEINBERG,T.KELLY) 

SAY YES 
D.DRAKE,B.BECKER (B.JAMES,D.SCHLITZ,J.TURNER) 

SUNDAY MORNING IN AMERICA 
J.STEELE ( K .ANDERSON,RAUTHERFORD,J.STEELE) 

THAT KIND OF MAY 
D.HUFF,C.WISEMAN (S.BUVTON,J.STOVER,G.BARNHILL) 

NOTHIN' BETTER TO DO 
O.HUFF (L. RIMES,D.SHEREMET,O.BROWN) 

THIS IS MY LIFE 
M.WRIGHT,PVASSAR (PVASSAR,TDOUGLAS) 

LAST TRAIN RUNNING 
WE 3 KINGS,F.MYERS ( S. WILLIAMS ,W.BRALDT,B.BRANOT,F.J.MYERS) 

THAT SCARES ME 
M.WRIGHT,J.NIEBANK (A. GORLEYR.RUTHE:9FORD,G.TEREN) 

THE ONE IN THE MIDDLE 
J.SCAIFE (S.JOHNS,L.HUTTON,J.SELLERS) 

MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 
L.MILLER (A.SMITH,A.UNDI.RW00D) 

MISSING YEARS 
A.S.MARTIN (P.HOWELL,D.E' BRIEN,D.GRAVI 

AS IF 
J.SHANKS (S. EVANS,H.LINOSEYJ.SHANKS) 

YOU'RE GONNA LOVE ME 
B.CANNON )A.GORLEY,B.SIMPSON) 

DAYS OF THUNDER 
B.JAMES (B.JAMES,A.MAYO) 

YOU SHOOK ME ALL NIGHT LONG 
B.KENNY,J.RICH (A.YOUNG,M.YDUNG,B.JOINISON) 

GOD DON'T MAKE MISTAKES 
M.BRIGHT (A.PETRAGLIA,IdINDSEY) 

Travis Tritt 
CATEGORY 5 

Halfway To Hazard 
O MEPCURY 

Carrie Underwood 
O FREMANTLE /19 

Dusty Drake 
e BIG MACHINE 

Keith Anderson 
ARISTA NASHVILLE 

Sarah Buxton 
LYRIC STREET 

LeAnn Rimes 
0 ASYLUM -CURB 

Phil Vassar 
O UNIVERSAL SOUTH 

Whiskey Falls 
0 MIDAS /NEW REVOLUTION 

Van Zant 
O COLUMBIA 

Sarah Johns 
BNA 

Steve Holy 
O CURB 

Little Texas 
O MONTAGE 

Sara Evans 
RCA 

Chris Young 
O RCA 

Mark Wills 
Co EQUITY 

Big & Rich 
O WARNER BROS.;NJRN 

Jamie O'Neal 
O CAPITOL NASHVILLE 

43 

43 

42 

36 

44 

26 

9 

4g 

50 

48 

3 

54 

45 

56 

57 

59 

HI I'PRI_I)IC I C)R 

ARTI ST/TiCe7L AREL(ScOre) 

COUNTRY 

DATA PFDVInrn B' F, 
e, 

See chart legend for rules and explanations. Yellow indicates recently tested title, 

Chart Rank ARTIST/TiIIR;LABEU(Score) 

Find Out Who Your Friends Are ROCKY CO'AFORT188.41 

Lucky Man COLUMBIA (94.7) 

Wrapped MCA NASHVILLE (89.3) 

Startin' With Me RCA (88.2) 

I Need You CURB (95.4) 

These Are My People CURB (75 0) 

A Different World LYRIC STREET (76.7) 

1 

4 

6 

10 

14 

15 

16 

Tough BROKEN BOLA 18E31 

Because Of You MCA NASHVILLE (93.0) 

Now I Feel REA(84.3( 

Lien Cur Love Song ARISTA NASHVILLE (88.6) 

Everyday America NEncURY(78.91 

I Wanna Feel Semsthirg CAPITOL NASHVILLE (15.2) 

Fall ASYLUM-CURA (9C.3) 

indicates New Release 

Chari Rank ARTIST,T71e /LABEL(Scoe) 

18 

22 

24 

25 

27 

28 

30 

31311 Rani, 

Measure Of A Man BIG MACHINE (78.2) 

Another Side 01 You UNIVERSAL SOUTH (94.5) 

Lost CORNER BROS. (82.9) 

31 

37 

38 

Fee And Easy (Down The Road I Go) CAPITOL NASHVILLE (94.1) 40 

Daisy MERCURY (84.4) 44 

Don't miss another important 

R &R COUNTRY DAILY 

u P l)AT E 
Visit www.radioandrecords.com to sign up for your 'roe daily 
Country Radio Blast. 

RadioandRec,ords.c,ram 
HOT COUNTRY SONGS: 127 country stations are electronically monitored by Nielsen Broadcast Data 
Systems. 24 hours a day, 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
the BDS Airplay and Audience charts for the first time with increases in both detections and 
audience. Cs 2007 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR : 2007. Promosquad and HltPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE - ; vs/lessenI 

LONG CLIMB ENDS LAWRENCE'S LONG GAP 
With the longest climb (41 weeks) to No. 1 in 

the 17 -year Nielsen BDS era, Tracy Lawrence 
"Find Out Who Your Friends Are" gains 2.8 trill 

lion impressions and jumps 4-1 on Hot Coon 

try Songs. The longest previous trip to the top 

was a 36 -week trek by Steve Hbly's "Brand New 

Girlfriend" in the Sept. 23, 2006, issue. 

Lawrence's single replaces Emerson Drive's 

"Moments (No. 2), marking the first time in 57 

years that one independently distributed label 

replaced another atop this chart. That hasn't 

happened since Moon Mohican's "I'll 
Sail My Ship Alone" followed Hank 
Williams' "Why Don't You Love Me" in 

the spring of 1950. 

For Lawrence, the new song is his 
eighth No. 1 and his first since "Time 
Marches On" logged three weeks at the top 

of the page in June 1996. The 11 -year dry 

spell is the longest for any artist since Ken- 

ny Rogers' No. 1 "Buy Me a Rose" ended a 

13 -year drought in 2000. -Wade Jessen 

Data for week of JUNE 23, 2007 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 83 
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HO' LATIN SONGS: Q panel of 101 stations (26 Latin pop, 12 tropical, 13 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. 2007 Nielsen Business Media, Inc. 
All light; reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. _ 2007, Nielsen Business Media, Inc. and Nielsen SoendScan, Inc. All rights reserved. 

JUN 

2007 1 

AIRPLAY 
MONITORED or 

IlicisCI1 

BDS 

SALES DATA 
COMPILED BY 

nicker' 
SoundScan 

I La arm rIN SONGS." 

ís-3 á3 

] 

TITLE Artist .1H 
3ó '' -ER (SONGWRITER) IMPRINT/ PROMOTION LABEL ER' 

41 
SWKS 

DIMELO Enrique Iglesias 1 

S. GARRETT ,B.KIDO.EIGLESIAS,C.PNJCAR ( S .GARRETLB.KIDD,EJGLESIAS,LGOMEZ ESCOLAR) IMERSCOPE NNNERSAL LATINO 

O 3 2 
IMPACTO Daddy Yankee Featuring Fergie 2 

S STANCH (R.AVALAI EL CARTEL /INTERSCOPF 

o 5 23 

4 2 3 

5 4 5 

6 20 

12 25 

7 7 

16 19 

9 10 

10 22 

15 11 

27 26 

25 36 

'<5 8 6 

Y6 19 4 

- 22 28 

18 18 17 

19 20 30 

20 14 24 

Q. 36 37 

22 11 14 

23 17 13 

24 23 18 

-9 

OJALÁ 
'.1 A.SOLIS (EI A _ 51 

Marco Antonio Solis 
FONOVISA 

SI NOS QUEDARA POCO TIEMPO 
GEN'.! -.. :EZ,R.ESPARZA -RUIZ) 

IGUAL QUE AYER 
LOS MAGNIFIUI, . .ASOUEZ.J- NIEVES. R. PINA) 

DE TI EXCLUSIVO 
NOT LISTED (H 'IC IA CISNEROS) 

ESO Y MAS 
S SEBAST1 

DAME UN BESO 
F MUNO_ - 

IVALL'IIINL 

LLOR ARAS 
.: LOUEZ.J. NIEVES, 

MIL HERIDAS 
;; L:nC rS e PAF. 

Chayanne 
SONY BMG NOR 

R.K.M. & Ken -Y 3 

PINA /UNIVERSAL LATIN(_ 

La Arrolladora Banda El Limon 6 

DISA /EDIMONr. 

Joan Sebastian 7 

MUSART /BALE 

Intocable 
EMI TELE'.' 

R.K.M. & Ken -Y 

UNIVERSAL LAI1'. 

QUE ME DES TU CARINO 
,I. L GUERRA (J.L.GUERRA) 

TODO CAMBIO 
.5 DOMM TEMAS IM DOME1 I ORTEGA) 

GREATEST 
GAINER 

Cuisillos. 
MUSART /BAD 

MI CORAZONCITO 
SANTOS,L.SANTOS (A.SANTOS) 

Juan Luis Guerra Y 440 
10 

EMI TELE',II 

Camilo 11 
SONY BMG D: 

Aventura 
13 

PREMIUM LATI'; 

Belinda 
14 

EMI TELEVIL- 
BELLA TRAICION 

-LLAR B. PEREGRIN,N PEREGRIN. K DIDGUARDI. M ALLANI 

ERES PARA MI Julieta Venegas 
L LOPEZ (J.VENEGAS,A.TIJOUX) SONY BMG NORIL 

BENDITA TU LUZ Mana 
F. OLVERA,A. GONZALEZ (F.OLVERA.S.VALLIN) WARNER LATINA. 

BASTA YA Conjunto Primavera 
NOT LISTED (NOT LISTED) FONOVC A 

CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
A RAMIREZ CORRAL (E. RODARTE) DISH /EDIMONSA 

ES COSA DE EL Graciela Beltran 
L E.PAYAN (C.D.SERRANO) UNIVI510'. 

SIENTE EL BOOM Tito "EI Bambino" Featuring Randy 
DEXTER,DJ GIANN (TITO EL BAMBINO,R.ORTIZDE LA GHETTO.JOWELL,DJ GIANN) EMI TELEVISJ, 

NO TE VEO 
NOT LISTED (NOT LISTED) 

THE WAY SHE MOVES 
A.THIAM (FORTIZ,A.THIAM) 

TORRE DE BABEL 
K SANTA', 'ç NCOURT (K.SANTANDER) 

Y SI VOLVIERA A NACER 
NOT LISTED (P1, 

Casa De Leones 
WARNER LATI'.... 

Zion Featuring Akon 
CMG /UNIVERSAL MOTO .'.'. 

David Bisbal 
VALE /UNIVERSAL LATIR 

Alegres De La Sierra 
EDIMAL 

VOY A PERDER 
A.BADUEIRO Y. A.A.BAOUEIRO) 

5 

1 

17 

3 

6 

14 

21 

11 

10 

18 

Alejandro Fernandez 
24 

Iglesias tops 

list for a sixth 

consecutive 

week, making 

"Dimelo" the 

longest -running 

chart- topper 

thus far of 2001. 

Crespo enters 

Hot Latin Albums 

at No.11 as 

premiere single 

scoots forward 

13 places on 

this chart with a 

12% audience 

increase and 

moves to the 

top of the 

Tropical chart. 

Following three 

straight No. ls, 

Mani debuts at 

No. 40 with its 

21st Hot latin 

Songs entry. 

ís-.3 

no TITLE 
á3 3á 3ó PRODUCER (SONGWRITER) 

HOY TENGO GANAS DE TI 
A.POSSE (M.GALLARDO) 

POR AMARTE ASI 
O.URBINA JR..R.URBINA.R.AVITIA (E.REYES,A.MONTALBAN) 

SERA 
ë- IESTER,R.MONTANER) 

AHORA QUE TE VAS 
A.AVILA (P DOMINGUEZ VIL_ARRUBIA,J. L. VARGAS) 

DETALLES 
+!? LOS TIGRES DEL NORTE (N HERNANDEZ) 

ME DUELE AMARTE 
K.CIBRIAN (TLENNOX,D. CRUZ SANCHEZ) 

A TI SI PUEDO DECIRTE 
NOT LISTED ,1.'I OMAN) 

Y TODAVIA 
J.LPAG- 1. 1:. 

26 28 

m 

o 
30 

31 

39 

47 

26 

31 30 

® 44 

33 34 40 

48 

33 

16 

34 

34 32 32 

Q 48 

36 29 31 

37 37 42 

38 33 44 

39 21 29 

NOT BROT 
DEBUT 

41 35 2, 

® Q = AYUDAME 
AOROKIN,P.RUBID) 

MIRAME 
NOT LI DANZA) 

Artist 1,5, 
IMPRINT! PROMOTION LABE o,a 

Ricardo Montaner 
EMI TELE', 

Alacranes Musical 
UNIVI, 

Sin Bandera 
SONY BMG NOT- 

La 5A Estacion 
SONY BMG ND- 

Los Tigres Del Norte 
FONO,' 

Reir. 
SONY BMG II 

El Chapo De Sinale.i 

BEAUTIFUL LIAR BELLO EMBUSTERO 
D AN0111, - 1113 ERIKSEN ,TEHERMANSENAGHOSTIOUJCHI 

LA FOTO SE ME BORRO 
ESPO,R.CORA (E LB.i 

Yolandita Mong- 
LA CALLE 

Beyonce & ShakIra 
MUSIC WORLD/COWMB(4,Y' 

Elvis Crespo 

COMO TE VA MI AMOR 
OROSCOPOS DE SURANL. n AL'IIGA) 

(DUE LLOREN 
,ANTE (M,I.PESANTE) 

QUIZAS 
ITFELICIANO) 

DON'T MATTER 
TillA11 A AltTDN' 

OJALA PUDIERA BORRARTE 

NENA 

Los Horoscopos De Durango 

E IM. G. BOSE ,E.ALDRIGHETTIE,V.LEROVANTE) 

Y SI TE DIGO 
IA , EASTMAN (J.EGAVIRIA) 

O 1:3 
46 43 - 

47 42 39 

48 38 - 

49 41 45 

LA CUMBIA DE LOS ABURRIDOS 
E.CAE -- ..E RANDEZ (R.PEREZ,E.CABRA) 

LO MEJOR DE TU VIDA 
n.. SE (A.A.BEIGBEDER CASAS.M.ALEJANDRO) 

NO TE PIDO FLORES 
INFRA EASTMAN,J. GAVIRIA (J .E. GAVIRIA) 

DUELE (CRAZY) 
_ DOSSIER,P.BARRY,K.M. (BAR) 

LA LLAVE DE MI CORAZON 
ERRA) 

Ivy Queen 
UNIV 

Tony Dizr, 
WY /MACH= 

Ako'I 
KONVICT'U FRONT fRC rrIVFRL 

Mana 

23 

27 

28 

29 

4 

30 

32 

33 

10 

35 

28 

10 

33 

21 

10 

Miguel Bose Featuring Paulina Rur10 
WAR'. 

Fanny Lu 
UNIVERSAL LAIN. 

Paulina Rubio 
UNIVERSAL LA I, :. 

Jenni Rivera 
FONO',, 

Calle 13 
SONY BMG N,.. 

Alexandre Pires 
EMI TELE. 

Fanny Lu 
UNIVERSAL LAI 

Kal i m b.1 
SONY BMG 

Juan Luis Guerra Y 441: 
EMI TELL, 

APARENTEMENTE Yaga Y Mackie Featuring Arcangel Y De La Ghetto 
:1 MORENO (A. SANTOS,R.CASTILLO,J.MARTINEZ UFRET,LE.PIZARRO) LA SALLE . 

27 

42 

37 

44 

45 

43 

16 

38 

50 

TO N 

LATIN ALI3UIVISTM 

o,Y., j7,.t Ño BA ARTIST Title 
,3 3 3g IMPRINT 8 NUMBER DISTRIBUTING LABEL (PRICE) <. J DADDY YANKEE EI Cartel: The Bu, L) ,ss 

OPE 008937/(GÁ (13 9, O m ZION The Perfect Melody 
_ , iIORG (13.98) 

VICENTE FERNANDEZ Historia De Un Idolo 
. RTE 116.98) 

NOT SNOT 
DEBUT 

3 2 2 

O ® 
5 1 1 

3 a 4 

7 4 3 

Ei 5 6 

10 8 10 

1-. 6 ç 

15 16 

-13 13 13 

14 7 E 

15 11 11 

16 16 12 

® 
18 12 11 

19 14 7 

20 9 5 

21 17 17 

e 22 25 

29 19 22 

24 18 18 

25 20 V 

YOLANDITA MONGE Demasiado Fuerte 

ALACRANES MUSICAL Ahora Y Siempre 

GREATEST 
GAINER 

MARCO ANTONIO SOLIS La Mejor... Coleccion 

LUNY TUNES & TAINY Mas Flow: Los Benjamins 
MAS FLOW 230013:MACHETE (15.95 + 

AVENTURA K.O.B.: Live 
PREMIUM LATIN 205601SONY BMG NORIE (18.98 CD DVDI + 

LDS TUCANES DE TIJUANA La Mejor... Coleccion De Comdos 
UNIVISION 311110.00 (10.98) 

CALLE 13 Residente O Visitante 
SONY BMG NORTE 03170 (16.98) 

MANA 
WARNER LATINA 63661 (18.98) O+ 

ROBERTO CARLOS Grandes Exitos 
DISCOS 605 08204 /SONY BMG NORTE 114.98) 

Amar Es Combatir 

VALENTIN ELIZALDE Vencedor 
UNIVERSAL LATINO 006611 (9.98) (+' 

JENNIFER LOPEZ Como Ama Una Mujer 
EPIC 78149/SONY BMG NORTE (18.98) 

IVY QUEEN Sentimiento 
UNIVISION 311140/ÚG (13 98) 

MIGUEL BOSE 
WARNER LATINA 699903 (18 98) 

ELVIS CRESPO 
MACHETE 009074 (14.98) 

Papito 

Regreso El Jefe 

A.B. OISIMIRLA II PRESBns IOIABN KINGS Greatest Hits Album Versions 

EMI TELEVISA 90331 (1398) 

R.K.M. & KEN -Y Commemorative Edition 
PINA 008481/UNIVERSAL LATINO (15.98 CD /DVD) -,iì 

2 

4 

3 

2 

12 

_ì 1 

JENNI RIVERA Mi Vida Loca fm 
FONOVISA 353001/UG (12.98) 

DON OMAR King Of Kings 
VI 006662 /MACHETE (15.98) 

PATRULLA 81 
DISA 721049 (11.98) 

En Concierto 

GRUPO BRYNDIS Solo Pienso En Ti 
DIVA 721017 (10.98) a 

IDBGFADpEZ0aPA4100UUGUEN5E0E ALFREDO MMl8F2 Rea, RecnM'eGeadore7 

DISA 720982 (11.98) 

CUISILLOS 
MUSART 3893/BALBOA (12.98 

Mil Heridas 

4 

17 

7 

4 

2 

1 

22 

3 

15 

26 23 19 

27 24 26 

28 21 20 

29 30 44 

29 30 

26 24 

33 25 21 

35 27 28 

Q 43 38 3 

ARTIST Title 
n r 5 NUMBER i DISTRIBUTING LABEL (PRICE) 

JURA LUIS GUERRA Y 440 La Llave De Mi Corazoll 
TELEVISA 88392 (14 98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
SA 353103/UG (10.98) 

B.B.T. 2 

XTREME 
A CA_LE 340011/UG (13.98) 

Haciendo Historia 

LOS ISBRIBLES DEL NORTE 30 Corridos: Historias Nortenas 
HEDEIE 1969 (9.98) 

LOS CUATES DE SINALOA Puro Sierreno Bravo 
SONY 3MG NORTE 04734 (11.98) 

BANDA GUASAVENA Dedicado A Ti 
¡TORNEX 008840 /UNIVERSAL LATINO (11.98) 

CAMILA Todo Cambio 
SONY BMG NORTE 78272 (14.98) 

CHAYANNE 
SONY BMG NORTE 06119 (16.98) 

Mi Tiempo 

ALACRANES MUSICAL 
E SA -29294 (5 -98) 

WISiN & YANDEL 
-' If-TE 561402 115.981 + 

39 

40 

41 

42 

o 
45 

O 
47 

48 

49 

50 

40 40 

34 31 

31 33 

41 61 

46 51 

44 53 

38 45 

52 23 

36 37 

35 35 

42 42 

47 46 

PACE 
SETTI ER 

Linea De Oro 

Pal Mundo 

JOSE JOSE Mis Duetos 
DISCOS 605 09595 SONY BMG NORSE (14 981 

MO JCHY & ALEXANDRA Exiles 

LOS TIGRES DEL NORTE Detalles Y Emociones 
1)O'95A _E_ ,A44 /UG (12 -981 

LOS CAMINANTES La Historia... Lo Mas Chulo, Chulo, Chulo 
.IIY BMG NORTE 05302 112 981 + 

MARCO ANTONIO SOLIS La Historia Continua.. Parte Ill 
I O NO DISA 353066/UG (1298) ,+ 

VARI]US ARTISTS WY Records Presents: Los Vaqueros 
'.5V ,1,010 MACHETE (13.98) O 
EL CHAPO DE SINALOA La Noche Perfecta 

DISA 720802 (10.98) 

R.K.N. & KEN -Y Masterpiece: Nuest-a Obra Maestra 
PINA 270183 /UNIVERSAL LATINO (15.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
I ONOJISA 352772/UG (10 98) 

LOS iUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 
LAVI LATINO 41593/BCI (6.98) 

FRAKISCO B. CHICO EIJZ LDE De Un Bizadde Para Un EEQalde 

UNIVERSAL LATINO 009020 (11 -98) 

BET) QUINTANILLA Tragedias Reales De La Vida 
:INIV61ON 3111 ;31' -. i, + 

JULIETA VENEGAS 
SUNT BMG NORTE 83 »F_ .: 51 'E 

Limon Y Sal 

VALENTIN ELIZALDE Lobo Domesticado 
UNIVERSAL LATINO 008478 (11.98) 

DADDY YANKEE Barrio Fino: En Directo 
EL C,RTEL/INTERSCOPE 007035 /IGA (12.98) O+ 

á W 

1 51 50 

10 52 45 64 

13 53 54 59 

26 54 48 36 

13 55 39 

11 56 55 56 

32 57 49 27 

2 66 

28 59 57 47 

1 60 51 48 

36 61 58 

11 62 67 34 

2 63 64 69 

2 ©® 
65 65 50 

2 66 56 71 

22 t67 61 

2 68 53 57 

7 69 71 70 

38 70 62 65 

23 71 60 55 

10 72 59 49 

O 8 73 63 60 

2 74 70 -- 

1 75 68 67 

,,-,;L5 Wo WE ARTIST Title 3 3a 3ó P ., ^:UMBER / DISTRIBUTING LABEL (PRICE) 

63 
LOS BUKIS 30 Recuerdos 

IF 'VISA 352638/UG (11.981 

LOS TEMERARIOS 
n 729298 (5.98) 

Linea De Oro 

VARIOUS ARTISTS 30 Corridos: Muy Perrones 
153170/ÚG (10.98) 

TITO NIEVES Canciones Clasicas De Marco Antonio Sobs 
,'ALLE 330022/UG (13.98) 

VARIOUS ART1STS 30 Baohata5 Pegad'Aas: Lo Nuevo Y Lo Mejor 2007 
(K & RD', I ' '';V BMG NORTE (13.98) 

LA 5A ESTACION EI Mundo Se Equivoca 
AA BMG '. ' 15.98) o 

RICKY MARTIN Ricky Martin: MTV Unplugged 
,YV BMG NORTE 00909 (16.98) 

GRUPO BRYNDIS Remezclados Y Remasterizados 
A 720609 (9.951 

ANA GABRIEL La Reina Canta A Mexico 
':Y BMG NORTE 01721 (15.98) 

BANDA MACHOS A Pesar De Todo.. 
Irtn' BMG NORTE 08599 (12 98) 

RAMON AYALA Y SUS BRAVOS DEL NORFE 30 Corridos: Historias Novenas 
1 1,01E 1960 (14.98) 

TIERRA CALI Enamorado De Ti: Edicion Especial 
`[MUSIC 653210 /UNIVERSAL LATINO (13.98 CD. /DVD) + 

KINTO SOL 
/(SION 311038/UG (12 -98) 

ALACRANES MUSICAL 
A 721036 (10.98) 

Los Hijos Del Maiz 

30 Exitos De Coleccion 

ANDREA BOCELLI Amor G, 
',EMUSIC 006144 /UNIVERSAL LATINO (18.98) 

ALACRANES MUSICAL La Mejor... Coleccion 
111123/50 (10.98) 

10SE ALFREDO AIAENU Tesoros De Colecciona 30 Grandes Canciones 
'IY BMG NORTE 06009 (10.98) 

RBD 
SA 75852 /VIRGIN (13.98) 

DIANA REYES 
IrevERSAL LATINO 008411 (12.98) 

LOS HOROSCOPOS DE DURANGO 

Celestial 

Te Voy A Mostrar 

Desatados 

RICARDO MONTANER Las Mejores Canciones Del Mundo 
'il, (15.98) 

VARIOUS ARTISTS Don Omar Presenta: El Pentagono 
oÚ6;11 'I , 'E (14.98) 

I,ONIUNIO ATARDECER Las M1 De Los Na 1. Del PasSo Durarguense 
''IMEO 00E785 UNIVERSAL LATINO (13.98) 

VALENTIN ELIZALDE 
'AI' :ARSAL LATINO 004333 )9.98) 

En Vivo Vol. II 

VARIOUS ARTISTS 
016 STRATEGIC en5U11N6 CAOIPRAItRNBiSAL 

NOW Latino 2 
EA 
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45 

24 

22 

36 

12 

1 

56 
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48 

16 

34 

30 

64 
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16 
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23 

17 

C 21 

2 

84 Go to www.billboard.biz for complete chart data Data for week of JUNE 23, 2007 CHARTS LEGEND on Page 88 
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SoundScan 

AIRPLAY CHARTS: Panels of 26 Lntir pop. 112 tropical, 13 Latin rhythm, 49 regional Mexican stations, 
ressect - . -eiy, are elec-.renically noritored'24 hours a day. 7 days a week. f 2007 Nielsen Business 
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PC)P,M 

Q 2 

3 

4 8 

5 5 

8 4 

7 6 

8 7 

O 17 

7M 16 

11 9 

12 10 

13 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVEFSAL LATINO) 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

TU RECUERDO 
RICKY MARTIN FEAT LA MAMI OE GRAMM) Y TOMMY TOMES (SONY BMG NORTF. 

TE VOY A PERDER 
ALEJANDRO FERNANDEZ SONY BMG NORTE) 

ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

ERES PARA MI 
JULIETA VENEGAS (SONY BMG NORTE) 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA( 

AHORA QUE TE VAS 
LA SA ESTACION (SONY BMG NORTE) 

SERA 
SIN RUNDEM (SONY BMG NORTE) 

OJALA 
MARCO ANTONIO SOLIS ( FONOVISA) 

HOY TENGO GANAS DE TI 
RICARDO MONTANER (EMI TELEVISA) 

ME DUELE AMARTE 
REIN (SONY BMG NORTE) 

1*e 15 TORRE DE BABEL 
iìr+ DAVID SISBAL (VALE /UNIVERSAL LATINO 

15 13 
BENDITA TU LUZ 
MANA ( WARNER LATINA) 

TROPICAL 

3 3 

O 5 

5 9 

6 1 

O 10 

O 12 

9 15 

24 

ig) 19 

IR 1 

ID16 

it 22 

15 14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

LA FOTO SE ME BORRO 
ELVIS CRESPO (MACHETE) 

MI CORAZONCITO 
AVENTURA (PREMIUM LATIN) 

LA MUJER QUE MAS TE DUELE 
ISSAC DELGADO FEAT. VICTOR MANUELLE :LA CALLE /UNIVISION) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATINO) 

EN EL AMOR 
JOE VERAS (J & N) 

MAS QUE TU AMIGO 
TITO NIEVES (LA CALLE/UNIVISION) 

IMPACTO 
DADDY YANKEE FEATURING FERGIE (EL CAFITEL /INTERSCOPE) 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

IGUAL QUE AYER 
R.N.M. A KEN -V (PINA/UNIVERSAL LATINO) 

CORTAME LAS VENAS 
TONO ROSARIO (UNIVERSAL LATINO) 

BELLA TRAICION 
BELINDA (EMI TELEVISA) 

PASARELA 
DJ NELSON Y DALMATA (FLOW /UNIVERSAL LATINO) 

DIME QUE FALTO 
ZACARIAS FERREIRA (J & N) 

SOLO TU Y YO 
LIMIT 21 (LA CALLE /UNIVISION) 

NUNCA HABIA LLORADO ASI 
VICTOR MANUELLE DUET WITH GON OMAR (SONY BRAG NUR(L) 

REGIONAL IVIÌJCIC.AN TM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON (DISAH:DIMONSA) 

DAME UN BESO 
INTOCABLE (EMI TELEVISA) 

MIL HERIDAS 
CUISILLOS (MUSART /BALBOA) 

ESO Y MAS 
JOAN SEBASTIAN (MUSART /BALBOA) 

4 
CADA VEZ QUE PIENSO EN TI 
LOS CREA00REZ DEL PASITO OUMUEE1SE OE ALFRED] RAMIREZ O 

10 
BASTA YA 
CONJUNTO PRIMAVERA ( FONOVISA) 

7 5 
ES COSA DE EL 
GRACIELA BELTRAN )UNIVISION( 

8 7 
Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA (EDIMAL/VIVA) 0 

15 
OJALA 
MARCO ANTONIO SOLIS ( FONOVISA) 

10 9 
LA NOCHE PERFECTA 
EL CHAPE DE SINALOA (RISA) 

Q 13 
POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) 

12 6 
DIME QUIEN ES 
LOS RIELEROS DEL NORTE ( FONOVISA) 

13 11 
DETALLES 
LOS TIGRES DEL NORTE ( FONOVISA) 

41) 
16 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (5150) 

'6 14 
ESE 
CONJUNTO PRIMAVERA ( FONOVISA) 

Dota for week of JUNE 23, 2007 

um \ A I_13 U IVI S 

PC)P.M 

o 

11 8 

12 9 

15 E 

2007 
HOT 

DANCE CLUB PLAY 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

YOLANDITA MONGE 
DEMASIADO FUERTE (LA CALLE /UG) 

MARCO ANTONIO SOUS 
LA MEJOR... COLECCION (FONOVISA /UG) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

ROBERTO CARLOS 
GRANDES EXITOS (DISCOS 605 /SOLAS BMG NORTE) 

JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPIC /SONY BMG NORTE) 

MIGUEL BOSE 
PAPITO (WARNER LATINA) . 

A.B. GUINTANILLA III PRESENTS KUMBIA KINGS 
GREATEST HITS ALBUM VERSIONS (EMI TELEVISA) 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

TITLE 
53 ;ó ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

QUEHICISTE I 
JENNIFER LAPEZ API 

YOU'RE THE ONE 
ONO MINDTRAIN PROMO /ASTRALWERKS , 2 1. 

G 

CHAYANNE 
MI TIEMPO (SONY BMG NORTE) 

JOSE JOSE 
MIS DUETOS (DISCOS 605 /SONY BMG NORTE) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISA/UG) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

LA 5A ESTACION 
EL MUNDO SE EOUIVOCA (SONY BMG NORTE) 

RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE) 

ANDREA BOCELLI 
AMOR (SUGAR/VENEMUSIC /UNIVERSAL LATINO) 

T13C)PIC,AI_TM 

3. 

o 

,. TITLE 
ARTIST IMPRINT / PROMOTION LABEL) 

AVENTURA 
K 0 B.: LIVE (PREMIUM LATIN /SONY EMO NORTE 

3 

2 

4 

6 

7 5 

8 8 

10 

12 

11 9 

ELVIS CRESPO 
REGRESO EL JEFE (MACHETE) 

JUAN LUIS GUERRA Y 440 
LA LLAVE DE MI CORAZON (EMI TELEVISA) 

XTREME 
HACIENDO HISTORIA (LA CALLE /UG) 

MONCHY & ALEXANDRA 
EXITOS (J 8 N /SONY BMG NORTE) 

TITO NIEVES 
CANCIONES CLASICAS DE MARCO ANTONIO SOLIS (LA CALLE /UG) 

VARIOUS ARTISTS 
30 BACHATAS FEGMORA& LO NUEVO Y LO MEER NLR (MOCK U ROLLatAIBMG NORTE) 

SPANISH HARLEM ORCHESTRA 
UNITED WE SWING (SIX DEGREES) 

VARIOUS ARTISTS 
BACHATAHITS 2007 (J A N) 

MARC ANTHONY 
SIGO SIENDO YO (SONY BMG NORTE) 

FONSECA 
CORAZON (EMI TELEVISA) ! 

13 
EL GRAN COMBO DE PUERTO RICO 

{¡Ei ARROZ CON HABICHUELA (DISCOS 605 /SONY BMA NORTE) 

13 11 
VARIOUS ARTISTS 
40 BACHATAS PAL' PUEBLO (UNION) 

14 15 
VARIOUS ARTISTS 
30 BACHATAS PEOAIDTAUi MIDDY IDDY LOBEMRMA (MOCK 4 VOWSOW BMG NORTE) 

15 7 IBRAHIM FERRER 
MI SUENO !WORLD CIRCUIT /NONESUCH /WARNER BROS.) 

REGIONAL IVIEXIC;ANTM 

o 
2 

1 

4 

4 5 

7 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /PONY BMG NORTE) 

ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

LOS TUCANES DE TIJUANA 
LA MEJOR... COLECCION DE CORRIDOS (UNIVISION /UG) 

VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) JV 
MI VIDA 

ENNI 
LOCA 

RI 
(FONOVERA ISWAS) 

PATRULLA 81 
EN CONCIERTO (DISA) 

7 GRUPO BRYNDIS 
SOLO PIENSO EN TI (RISA) 

8 6 CIEAD0IIEZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ 

RECIO, RECIO MIS CREADOREZ (RISA) 

9 6 CUISILLOS 
MIL HERIDAS (MUSART /BALBOA) 

10 0 
BRONCO / LOS BUMS / LOS TEMERARIOS 
B.B.T. 2 (FONOVISNUS) 

11 4 
LOS TERRIBLES DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS ( FREDDIE) 

12 3 
LOS CUATES DE SINALOA 
PURO SIERRENO BRAVO (SONY BMG NORTE) 

13 1 
BANDA GUASAVENA 
DEDICADO A TI (STARMEX/UNIVERSAL LATINO) 

14 2 
ALACRANES MUSICAL 
LINEA DE ORO (DISA) 

15 5 
LOS TIGRES DEL NORTE 
DETALLES Y EMOCIONES (FONOVISA/UG) 

For chart reprints cal 646.654.4633 

16 

3 

7 

/e 4 

IC 13 

12 12 

4 IN THE MORNING 
GWEN STEFAN( INTERSCOPE PROMO 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

RAPTURE 2007 
IIO MADE PROMO 

ALL AROUND THE WORLD 
LIONEL RICHIE ISLAND PROMO /IDJMG 

MY DESTINY 
KIM ENGLISH NERVOUS PROMO 

I WANT YOUR LOVE 
JODY WATLEY AVITONE PROMO /PEACE BISOUIT 

UMBRELLA 
RIHANNA FEATURING JAR -Z SRP /DEF JAM PROMO /IDJMG 

CANT KEEP IT A SECRET 
JACINTA CHUNKY PROMO /MUSIC PLANT 

ALIVE 
TIM REX EXPERIMENT FEAT. GRAZIELLA REXHOUSE PROMO 

ROLLERCOASTER 
ERIKA JAYNE RM RECORDS PROMO 

CHANGE 
KIMBERLEY LOCKE CURB PROMO 

GLAMOROUS 
FERGIE FEAT LUDACRIS WILLIAM/MA PROMO/INTERSCCPE 

23 5 
DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO PROMO / INTERSCOrE 

HE'S ALIVE 
A GIRL CALLED JANE ISLAND PROMO/IC/MG 

1' 

17 7 9 

18 2C 6 

8 10 

18 6 

1< 10 

22 7 

29 3 

24 2- 17 

19 

20 

21 

22 

I COULD FALL IN LOVE WITH YOU 
ERASURE MUTE 9354 

WISH UPON A DOG STAR 
PERRY FARRELL'S SATELLITE PARTY COLUMBIA PROM) 

FOREVER 
ALYSON PM MEDIA PROMO 

CANDYMAN 
CHRISTINA AGUILERA RCA PROMO /RMG 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA MUSIC WORLD PROMO /COLUMBIA 

BEAUTIFUL DAY 
MATT DAREY TWISTED PROMO /KOCH 

DEFYING GRAVITY 
IRINA MENZEL REPRISE PROMO/WARNER BROS. 

ICE BOX 
OMARION T.U.G. PROMO /COLUMBIA 

3G A - QUE LLOREN 
IVY OUEEN UNIVISION PROMO 

E ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

kit 

BJORK 
5 

VOLTA ELEKTRA/ATLANTIC 135868 /AGA+ 

31 

6 58 

3 3 

9 30 

1 1 N EN 

THE COUNTDOWN SINGERS 
FOREVER DISCO h1ADACY SPECIAL PRODUCTS 5237GMADACY 

JOHNNY BUDZ & CATO K 
ULTHA.WEEKEND 3 ULTRA 1532 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003' /ATLANTIC$ 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA 

ERASURE 
LIGHT AT THE ENO OF THE WORLD MUTE 9355 

JOHNNY VICIOUS 
THIUVBAN PRESBNS:ONICE WRENS 1HIVEOVICE 9WB6'HHNE 

LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 85114 /CAPITOL 

DEPECHE MODE 
TIE N8t OF BBMW NODE YNUE 15AMAAFAER EE 44756WAN81 ROS(W+ 

SOUNDTRACK 
OCEANS THIRTEEN WARNER SUNSET 147964/WARNER BROS. 

ARMIN VAN BUUREN 
A STATE OF TRANCE 2007 ULTRA 1545 

M 
X13 11 63 

CONFESSIONS 

ADONNA 
ON A DANCE FLOOR WARNER BROS. 49460 

14 12 20 
THE RIDDLER &TREVOR SIMPSON 

1' ULTRA.DANCE 08 ULTRA 1485 

15 3 

24 36 

ka 
20 36 

?1 20 

NEWSBOYS 
GO: REMIXED INPOP 71394 

ATB 
TRILOGY WATER MUSIC DANCE 060717NARESE SARABANDE 

AIR 
POCKET SYMPHONY AIRCHEOLOGY 83761 NASTRALWERKS 

THE GOOD, THE BAD & THE QUEEN II 
THE GOOD, THE BAD U THE OWEN R9ROFI FE 73067NRG140 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

MATTHEW DEAR 
ASA BREED GHOSTLY INTERNATIONAL 65 

VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR & TIE 89147 

VARIOUS ARTISTS 
MOTOWN REMIXED: VOL 2 MOTOWN 008589 /UME 

SCISSOR SISTERS 
TA -RAH UNIVERSAL MOTOWN 007499' /UMRG 

ENIGMA 
A POSTERIORI VIRGIN 69994 

DJ SKRIBBLE / VIC LATINO 
THRIVEMIX03 THRIVEDANCE 90758/THRIVE 

3 á3 3ó 
33 3 

13 13 

-$';-:1 28 4 

39 2 

TITLE 
ARTIST IMPRINT N NUMBER / PROMOTION LABEL 

BECAUSE OF YOU 
NE -00 DEF JAM FROMO /IDJMG 

READ MY MIND 
THE KILLERS ISLAND PROMO /IDJMG 

40 

42 5 

43 36 8 

44 31 19 

45 34 13 

ii46 35 14 

4 7 43 14 

48 42 8 

4 9 41 15 
GIMME GIMME (DISCO SHIMMY) 

I CAN'T WAIT 
DIANNE WESLEY ',I. - , 

MAKES ME WONDER 
MAROON 5 T &MiOCTONE iiNTERSCDPE 

POWER 
PICK 

CAN'T HELP MYSELF 
KACI CURB PROhO 

STAND BACK 
STEVIE NICKS REPR SE PROMO 

PEGATE 
RICKY MARTIN SCNY BMG NORTE PRONO 

LOST AND FOUND 
OELERIUM NETTWERK PROMO 

PUT YA BODY IN IT 
LOVE TATTOO FLY MUSIC IMPORT 

DARK TERRITORY 
JUNKIE XL NETTWERK PROMO 

I JUST DIED IN YOUR ARMS TONIGHT 
LEANA SWEDISH )TVA PROMO 

TIME 
SPEAKERBOX FEAT. MICHELLE SHAPROW TRACKWORKS PROMO 

WHINE UP 
KAT DELURA FEATJASNG ELEPHANT MAN EPIC PROMO 

LIKE A BOY 
CIARA LAFACE PROMO /ZOMBA 

HERE WITH YOU 
ROBBIE RUSSELL ADEVA PROMO 

YOU WONT EVER LEAVE (EDDIE BAEZ MIX) 
TAFURI SWIRL PROMO 

ROTATION 
RANDY FRIESS FEATURING VBUTTERFLY HMSP PROMO 

IN THE CLOUDS 
UNDER THE INFLUENCE OF GIANTS ISLAND PROMO /IDJMG 

MAKE IT HAPPEN 
MAYA AZUCENA KULI PROMO 

WITH LOVE 
HILARY DUFF HOLLYWOOD PROMO 

SPOTLIGHT 
AMADOR & CARP LL° FEAT. GEORGIA NICOLE MOCMCO PRIX PROMO 

AUTOMATIC 
ULTRA NATE SILVER _ABEL PROMO/TOMMY BOY 

EVENLY 
LEANA TRUMAN 1434 

- 

50 44 12 

FRANKIE KNUCKLES NOICE! PROMO 

C'MON C'MON 
TRICKY BIZZNISS FEAT 1F FE DS BENSON SILVER 'ROMA 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

3 10 

15 8 

5 13 

7 15 

UMBRELLA 
RIHANNA FEATURING JAY -1 SRP,DEF JAN /IDJMG 

THE WORLD IS MINE 
DAVID GUmA FEATURING JO DIMS PERFECTO /L LTRA 

CRY FOR YOU 
SEPTEMBER ROBB NS 

REHAB 
AMY WINEHOUSE UNIVERSAL REPUBLIC 

PUT 'EM UP 
WAN ROBBINS 

MAKES ME WONDER 
MAROON 5 A &M/OCT)NE/INTERSCOPE 

WITH LOVE 
HILARY DUFF HOLLYWOOD 

IÓ 11 22 

16 8 15 

17 

18 

I CAN'T TAKE IT 
LOLA SOBE 

SORRY 
KASKADE ULTRA 

NEVER AGAIN 
KELLY CLARKSON RCNRMG 

CHANGES 
CHRIS LAKE FEATURING LAURA V ROBBINS 

IN THE DARK 
TIESTO MAGIC MUZIKULTRA 

FEEL TOGETHER 
BEN MACKLIN FEATURING TIGER LILY NERVOUS 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN WIC 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

THE CREEPS 
CAMILLE JONES SILVER LABEL/TOMMY BJY 

ALL OF YOUR LOVE 
HELL0000DBYE DRIVE- THRU /SANCTUARY- 

GLAMOROUS 
FERGIE FEAT. LUDACRIS WILL.I.AM /A &M /INTERSCOPE 

113,4 GRACE KELLY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

BECAUSE OF YOU 
A .2 - NE YO DEF JAM /IDJMG 

iiii 
7 9 

S.O.S. 
STONEBRIDGE STORE" BOY 

8 12 
BEAUTIFUL DAY 
MATT DARER DARER PRODUCTS/TWISTEUKOCH 

9 14 
READ MY MIND 
THE KILLERS ISLAM)/ DJMG IM SOUND OF FREEDOM 
BOB SINCLAR YELLOW 

m ALL GOOD THI (O 
NELLY PORTADO MCSLEY /GEFFEN 

NGS CME TO AN END) 

Go to ww-.billboard.biz for complete chart data i 85 

www.americanradiohistory.com

www.americanradiohistory.com


ALBUMS 

2 55 

3 2 

4 NEW 

5 5 

6 4 

7 NEW 

8 7 

9 

10 

(MEDIA CONTROL) 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

JUNE 12. 2007 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

WIR SIND HELDEN 
SOUNDSO CAPITOL 

MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

HERBERT GRONEMEYER 
12 CAPITOL 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

DREAM THEATER 
SYSTEMATIC CHAOS ROADRUNNER 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

REVOLVERHELD 
CHAOSTHEORIE COLUMBIA 

SOUNDTRACK 
PIRATES OF THE CARRIBEAN 3 EMI 

1 

NEW ZEALAND 

.3 ¢J 3 (THE OFFICIAL UK CHARTS CO.) JUNE 10. 2007 

NEW 
RIHANNA 

GOOD GIRL GONE BAD SRP /DEF JAM 

2 NEW 
BIFFY CLYRO 
PUZZLE 14TH FLOOR 

NEW 
THE TWANG 
LIMIT WHEN I FEEL LIKE THIS B UNIQUE / POLYDOR 

4 1 
MAROON 5 

IT WON'T BE SOON BEFORE LONG A &M /OCTONE'INTERSCOPE 

NEW 
PAUL MCCARTNEY 
MEMORY ALMOST FULL HEAR 

6 4 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

7 NEW 
DIZZEE RASCAL 
MATHS A ENGLISH XL 

8 NEW 
MARILYN MANSON 

EAT ME, DRINK ME INTERSCOPE 

2 
LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

10 'NEW 
MUTYA BUENA 
REAL GIRL FOURTH & BROADWAY /ISLAND 

ís- 3 

1 JEW 

á3 (ARIA) 

PoWDERFINGER 
DREAM DAYS AT THE HOTEL EXISTENCE UNIVERSAL 

JUNE 10:2007 

2 PINK 

3 2 

4 3 

I'M NOT DEAD LAFACE /ZOMBA 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP!WARNER BROS 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

MISSY HIGGINS 
ON A CLEAR NIGHT ELEVEN 

6 NEW 
XAVIER RUDD 
WHITE MOTH OMS 

7 

8 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

5 
MAROON 5 
IT WONT BE SOON BEFORE LONG A&M /OCTONE /INTERSCOPE 

"JEW 
MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

10 18 
MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

SPAIN 

Hits of the World is compiled W Billboard /London. RE =Re -Entry 

JUN 

ENE= -E 

s3 á3 

1 NEW 

2 NEW 

3 5 

4 NEW 

6 8 

8 10 

(SOUNDSCAN JAPAN) 

KANJANI EIGHT 
KJ2 ZUKKOKE DAI DASSOU (A) TEICHIKU 

JUNE 12. 2007 

KANJANI EIGHT 
KJ2 ZUKKOKE DAI DASSDU (B) TEICHIKU 

ZARD 
GOLDEN BEST 15TH ANNIVERSARY (2C0) B -GRAM 

ET -KING 
LOVE 8 SOUL (FIRST LTD VERSION) UNIVERSAL 

MARIYA TAKEUCHI 
DENIM WARNER 

VARIOUS ARTISTS 
WHAT'S UP? HIPHOP GREATEST HITS V UNIVERS 

VARIOUS ARTISTS 
R35 SWEET J- BALLADS WARNER 

KOBUKURO 
ALL SINGLES BEST (FIRST LTD EDITION) WARNER 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

10 1 
BEAT CRUSADERS 
EPPOPMAKING (FIRST LTD VERSION) DEFSTAR 

FRANCE - r 

EURO 
Il IVI,Cl1 

SoundScan 
International 

DIGITAI_ TRACKS 

,4 3 
UMBRELLA 

1 
RIHANNA FT. JAY -2 SRP, DEF JAM 

I NIELSEN SOUNDSCAN INTERNATIONAL) JUNE 23. 2007 

2 2 
MAKES ME WONDER (ALBUM VERSION) 
MAROON 5 A &M /OCTONE /INTERSCOPE 

3 3 
BEAUTIFUL LIAR 
BEYONCE A SHAKIRA MUSIC WORLD /COLUMBIA 

4 5 
DO YOU KNOW? (THE PING PONG SONG) 

5 

ENRIQUE IGLESIAS UNIVERSAL LATINO /INTERSCOPE 

- REAL GIRL 
MUTYA BUENA 4TH & BROADWAY /ISLAND 

6 THE GIRLS (RADIO EDIT) 

7 

CALVIN HARRIS FLY EYE /COLUMBIA 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DECAYDANCEJFUELED BY RAMEWATIANRG/lAVA 

8 (,E,, ICKY THUMP 
THE WHITE STRIPES THIRD MAN /WARNER BROS. 

9 HERE (IN YOUR ARMS) 
7 HELLOGOODBYE DRIVE -THRU 

yo SAY IT RIGHT 

11 6 

12 NEW 

13 10 

14 NEW 

15 20 

16 14 

17 11 

18 13 

19 NEW 

20 19. 
tiä 

NELLY FURTADO MOSLEY /GEFFEN 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

LIKE THIS 
KELLY ROWLAND FT. EVE MUSIC WORLD /COLUMBIA 

WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

HEAVYWEIGHT CHAMPION OF THE WORLD 
REVEREND AND THE MAKERS WALL OF SOUND 

AMOR GITANO 
BEYONCE MUSIC WORLD /COLUMBIA 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

RUBY 
KAISER CHIEFS B- UNIQUE / POLYDOR 

GIVE IT TO ME 
11MBAIAND FIN FIAIADO a J TAIBFALAIO: MOSLEYBIA.CKGROWOANIFRSCOPE 

RELAX, TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

PURE INTUITION 
SHAKIRA EPIC 

FLANDERS r 

TM 

GERMANY UNITED KI N G I)OIVI 

ALBUMS 

3 53 (SNEP /IFOP /TITE -LIVE) 

1 2 

2 1 

3 3 

4 4 

5 NEW 

6 NEW 

7 8 

8 5 

9 6 

CHRISTOPHE WILLEM 
INVENTAIRE VOGUE 

JUNE 12. 2007 

CELINE DION 
D'ELLES COLUMBIA 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA ISLAND 

FATAL BAZOOKA 
TAS VU UP 

MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

TOKIO HOTEL 
SCREAM ISLAND 

CHRISTOPHE MAE 
MON PARADIS WARNER 

DANY BRILLANT 
HISTOIRE D'UN AMOUR COLUMBIA 

GREGORY LEMARCHAL 
OLYMPIA 2006 MERCURY 

10 7 
KAMINI 
PSYCHOSTAR WORLD RCA 

2`3 (FIMI /NIELSEN) 

3 
MIGUEL BOSE 
PAPITO WARNER 

JUNE 11 2007 s..3 á3 (PROMUSICAE /MEDIA) JUNE 13. 2007 

y 
2 

MIGUEL BOSE 
PAPITO WARNER 

2 ,3EW 
DREAM THEATER 
SYSTEMATIC CHAOS ROADRUNNER 

3 2 
MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

4 '''E" LIVE 

SPRINGSTEEN WITH THE SESSIONS BAND 
LIVE IN DUBLIN COLUMBIA 

5 1 
MAX PEZZALI 
TIME OUT ATLANTIC 

6 4 
LINKIN PARK 

7 NEW 

8 NEW 

9 5 

10 RE 

MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

PAUL MCCARTNEY 
MEMORY ALMOST FULL HEAR 

IRENE GRANDI 
IRENE GRANDI HITS ATLANTIC 

ELISA 
SOUNDTRACK16-11A SUGAR 

SWEDEN 

AUSTRALIA :.. 

SINGLES 

10 

2 

4 

4 1 

5 5 

(OLE) 

PLAY IT FOR THE GIRLS 
DANNY SAUCED() TOP TEN 

JUNE 8 200 

TRUE BELIEVER 
E -TYPE UNIVERSAL 

INGEN SOMMAR UTAN REGGAE 
MARKOOLIO ARIOLA 

EN HANDIG MAN 
PER GESSLE CAPITOL 

UMBRELLA 
RIHANNA FT. JAY -2 SRP, DEF JAM 

ALBUMS 

1 NEW 

2 NEW 

3 NEW 

4 1 

5 

DANNY 
HEART BEATS ARIOLA 

SARAH DAWN FINER 
A FINER DAWN ROXY 

PAUL MCCARTNEY 
MEMORY ALMOST FULL HEAR 

MANS ZELMERLOW 
STAND BY FOR WARNER 

OZZY OSBOURNE 
BLACK RAIN EPIC 

2 

4 

NEW 

-1 

KIKO & SHARA 
UNA DE DOS SONY AMO,PEP'S 

BRUCE SPRINGSTEEN WITH THE SESSIONS BAND 
LIVE IN DUBLIN COLUMBIA 

LA QUINTA ESTACION 
EL MANGO SE EQUIVOCA SONY BMG 

6 6 

7 NEW 

8 14 

9 NEW 

10 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

RBD 
CELESTIAL (VERSAO EM ESPANHOL) VIRGIN 

MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

ROCIO JURADO 
LA COPLA SONY BMG 

JAIME URRUTIA 
EN JOY DRO 

ROSENDO 
EL ENDEMICO EMBUSTERO DRO 

3 á 3 (IRMA /CHART TRACK) 

1 1 

2 2 

3 3 

4 

5 5 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

JUNE 8. 2007 

DON'T MATTER 
AKON KONVICT: UPFRONT /SRC /UNIVERSAL 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DECAYDANCE /FULLED BY RAMER 

HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE THRU 

GIVE IT TO ME 
T9ABAIAND FT N. FUNTAON J. RMBEI9ANE IMISLFBLACKGROMKUINiERSCOPE 

ALBUMS 
1 NEW 

NEW 

NEW 

3 

2 

3 

5 

BRUCE SPRINGSTEEN WITH THE SESSIONS BAND 
LIVE IN DUBLIN COLUMBIA 

DAMIEN DEMPSEY 
TO HELL OR BARBADOS COLUMBIA 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

CASCADA 
EVERYTME WE TOUCH ANDORFINE 

JEFF BUCKLEY 
SO REAL: SONGS FROM JEFF BUCKLEY COLUMBIA 

86 Go to www.billboard.biz for complete chart data 

CANADA 
ALBUMS 

i=3 

1 

2 

á 3 (NIELSEN BDS /SOUNDSCAN) JUNE 23. 2007 

.dLW 
GOOD 

RIHANNA 
GIRL GONE BAD SRP /DEF JAM. UNIVERSAL 

CLAUDE DUBOIS 
DUOS DUBOIS ZONE 3 /SELECT 

3 1 

4 

5 4 

CELINE DION 
D'ELLES COLUMBIA /SONY BMG 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE 143 /REPRISE /WARNER 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOPNJARNER BROS /WARNER 

6 NEW 
PAUL MCCARTNEY 
MEMORY ALMOST FULL MPL /HEAR /CONCORD,UNIVERSAL 

7 1/OW 
JEAN -PIERRE FERLAND 
CE SOIR LA GSI /SELECT 

MARILYN MANSON 8 .F 
EAT ME, DRINK ME INTERSCOPE /UNIVERSAL 

9 MAROON 5 
IT WONT BE SOON BEFORE LONG A &M /OCTONE /UNIVERSAL 

OZZY OSBOURNE 
BLACK RAMI =PIC /SONY BMG 

10 

1f,3 ISUCESSO MAGAZINEI 

IVETE SANGALO 
1 

(VETE AO VIVO NO MARACANA UNIVERSAL 

JUNE 13. 2007 

4 
TONI BRAXTON 
THE BEST SO FAR BLACKGROUND 

9 
EDSON/HUDSON 
ROMANTICAS SOM LIVRE 

4 3 
BANDA CALYPSO 
VOL. 10 - ACELEROU MD 

5 2 
CESAR MENOTTI & FABIANO 
PALAVRAS DE AMOR - AO VIVO UNIVERSAL 

6 8 
VARIOUS ARTISTS 
PARAISO TROPICAL - INTERNACIONAL SOM LIVRE 

7 5 
ZEZE DI CAMARGO & LUCIANO 

8 6 

9 13 

10 10 

RARIDAOES SOM LIVRE 

BANDA CALYPSO 
BANDA CALYPSO 100% SOM LIVRE 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

ANA CAROLINA /SEU JORGE 
ANA A JORGE SONY BMG 

3 (RECORD PUBLICATIONS LTD.) 

UMBRELLA 
1 

JUNE 11. 2007 

RIHANNA FT. JAY -Z SAP ; DEF JAM 

2 2 
BUY YOU A DRANK (SHAWTY SNAPPIN') 

3 3 
BECAUSE OF YOU 
T -PAIN FT. YUNG JOC SONY BMG 

4 

5 5 

NE -YO DEF JAM 

I TRIED 
BONE THUGS -N- HARMONY FT. AKON POLYDOR 

DON'T MATTER 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

ALBUMS 

2 2 

3 3 

4 

5 4 

HOLLIE SMITH 
LONG PLAYER SOUNDSMITH 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

PINK 
I'M NOT DEAD LAFACE /ZOMBA 

AKON 
KONVICTED KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWP: 

CHRISTINA AGUILERA 
BACK TO BASICS RCA 

SINGLES 

rerj 
(ULTRATOP /GFK) JUNE 13, 2007 

2 DANS JE DE HELE NACHT MET MIJ 
LAURA LYNN ARS 

2 1 

KVRAAGETAAN 
FIXEES EXCELSIOR 

8 SO MANY WAYS 
DEAN APIOLA 

4 3 
UMBRELLA 
RIHANNA FT. JAY-2 SRP /DEF JAM 

5 3 
YOU DON'T KNOW 
MILOW HOMERUN 

ALBUMS 

2 

3 

4 

NATALIA 

2 

4 

3 

EVERYTHING 6 MORE ARIOLA 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

CLOUSEAU 
VONKEN A ODOR CAPITOL 

GABRIEL RIOS 
ANGELHEAD MEGA DISC 

6 
MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

ARGI=NTINA NI 

3 á3 (CAPIF) 

y VARIOUS ARTISTS 
1 

PATITO FEO EMI 

JUNE 5, 2007 

2 2 
MANA 
AMAR ES COMBATIR WARNER MUSIC 

3 NEW 
VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL PERSON UNIVERSAL 

4 4 
TEENANGELS 
TEENANGELS SONYBMG/CMG/RGB 

5 5 
RICARDO MONTANER 
LAS MEJORES CANCIONES DE 

6 NEW 
MEGADETH 
UNITED ABOMINATIONS ROADRUNNER 

7 NEW 
LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

8 6 
LA VELA PUERCA 
EL IMPULSO UNIVERSAL 

9 9 
ASHLEY TISDALE 
HEADSTRONG WARNER BROS. 

10 7 
CHAYANNE 
MI TIEMPO SONY BMG 

Data for week of JUNE 23, 2007 I CHARTS LEGEND on Page 88 
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EUROCHARTS 

s3 á3 
1 1 

2 

3 

4 

5 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SIt1',LES AND 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. JUNE 13, 2007 

UMBRELLA 
RIHANNA FT. JAY -Z SRPi DEF JAM 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

BEAUTIFUL LIAR 
BEYONCE 6 SNAKIRA MUSIC WORLD /COLUMBIA 

GIVE IT TO ME 
TIMBALAND FT. N. FURTADO/ J. TIMBERLAKE MOSLEY/BLACKGROUND/INTERSCOPE 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

6 GIRLFRIEND 
AVRIL LAVIGNE RCA 

7 'I REAL GIRL 
MUTYA BUENA FOURTH 8 BROADWAY /ISLAND 

8 

9 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE /INTERSCOPE 

PRINCESS 
'/H HEBEN 

10 NOW OR NEVER 
MARK MEDLOCK COLUMBIA 

11 

12 

13 12 

14 

15 

THE GIRLS 
ALVIN HARRIS COLUMBIA 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DECAYDANCE/FULLED BY RAMEN /ATLANTIC /LAVA 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J DETZIMIK P POLYDON 

THE SWEET ESCAPE 
GWEN STEFAN! FT. AKON INTER SCOPE 

GRACE KELLY 
MIKA CASABLANCAISLAND 

JUNE 13, 2007 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP'WARNER BROS. 

2 NEW 
MARILYN MANSON 
EAT ME, DRINK ME INTERSCOPE 

3 NEW 
PAUL MCCARTNEY 
MEMORY ALMOST FULL HEAR 

4 5 MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

5 NEW 
BRUCE SPRINGSTEEN WITH THE SESSIONS BAND 
LIVE IN DENIM COLUMBIA 

6 4 
MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

7 NEW DREAM THEATER 
SYSTEMATIC CHAOS ROADRUNNER 

8 3 
NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

9 MAROON 5 
IT WONT BE SOON BEFORE LONG A &M /OCTONE /INTERSCOPE 

10 NEW 
RIHANNA 
GOOD GIRL GONE BAD SRP /OEF JAM 

t t AMY WINEHOUSE 
BACK TO BLACK ISLAND 

t2 NEW 
BIFFY CLYRO 
PUZZLE 14TH FLOOR 

13 77 
TOKIO HOTEL 
ZIMMER 483 ISLAND 

14 WIR SIND HELDEN 
,DUNDSO CAPITOL 

15 THE TWANG 
LOVE IT WHEN I FEEL LIKE THIS B UNIDUE /POLYDOR 

3 á3 
1 1 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL JUNE 13, 2007 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

2 5 
UMBRELLA 
RIHANNA FT. JAYZ SRP /POLYDOR 

3 2 
THE SWEET ESCAPE 
GWEN STEHNI FT WIRR INTERSCOPE 

4 3 
MAKES ME WONDER 
MAROON 5 OCTONE/AAM /INTERSCOPE 

5 4 WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

6 6 
GIVE IT TO ME 
TIMBALAND FT. HELLT FURTADO MOSLEM /BLACKGROOND /INTERSCOPE 

7 7 
BEAUTIFUL LIAR 
BEYONCE d SHAKIRA COLUMBIA 

8 11 
HOW TO SAVE A LIFE 
THE FRAY EPIC 

9 9 
WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP/WARNER BROS. 

1 O 10 
CUPID'S CHOKEHOLD (GIRLFRIEND) 
GYM CUSS HEROES ATLANTIC 

11 8 GRACE KELLY 
MIKA CASABLANCA/ISLAND 

12 12 
RUBY 
KAISER CHEIFS B- VNIOVE'POLVDOR 

13 13' RELAX, TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

14 15 
DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

15 14 
AMERICA 
RAZORLIGHT VERTIGO 

SABES DATA 
COMPILED EY 

Ili :I LIT 

`,o IndScm 

See Chart l egend 7o rules aef exvlanatiols. 2007. NIe!sen Business Media, Inc. and Nielsen SoundScan, Inc. A I rights reserved 

2 

12 32 

3 3 

i_6 4 6 

I7 6 3 

4 

8 9 7 

9 7 19 

10 8 3 

11 5 3 

12 10 8E 

E?13 
14 1. ï 

1,;é',.15 1, 39 

p16 16 81 

1 
Ì17 15 13 

L18 11 16 

20 

1 

ARTIST 
TITLE ;:APRINT & NUMBER ! DISTRIBUTING LABEL 

MICHAEL BUBLE 
CALL LIE IRRESPONSIBLE REPRISE 100313 /WARNER BH 

VARIOUS ARTISTS 
WE ALL LOVE ELLA: CELEBRATING THE FIRST LADY OF SONG VERVE 008833/VG 

PINK MARTINI 
HEY EUGENE! HEINZ 3 

THE BBC BIG BAND ORCHESTRA 
BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249MIADACY 

MICHAEL BRECKER 
PILGRIMAGE WA 3095 /HEADS UP 

THE PUPPINI SISTERS 
BETCHA BOTTOM DOLLAR VERVE 008409/ÚG 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 007323/VG 

JANE MONHEIT 
SURRENDER CONCORD 30050 

HARRY CONNICK, JR. 
OH, MY NOLA COLUMBIA 88851 /SONY MUSIC 

CHICK COREA AND BELA FLECK 
THE ENCHANTMENT CONCORD 30253 

AMEL LARRIEUX 
LOVELY STANDARDS BLISSLIFE 00003 

CHRIS BOTTI 
TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC CO) 

JOSHUA REDMAN 
RACK EAST NONESUCH 104252 /WARNER BROS. 

THE BAD PLUS 
FHOG HEADS UP 3125 

MADELEINE PEYROUX 
HALF THE PERFECT WORLD ROUNDER 613252 

MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444 /WARNER BROS + 

PAT METHENY / BRAD MEHLDAU 
QUARTET NONESUCH 104188 /WARNER BROS. 

RANDY CRAWFORD & JOE SAMPLE 
FEELING GOOD PRA 60207 

23 NEW 

24 NEW 

KEREN ANN 
KAREN ANN METRO BLUE 85103 /BLG 

SARA GAZAREK 
RETURN TO YOU NATIVE LANGUAGE 0967 

NAT KING COLE 
THE VERY BEST OF NAT KING COLE CAPITOL 59324 

ELLA FITZGERALD 
LOVE. ELLA VERVE 008925/VG 

TORD GUSTAVSEN TRIO 
BEING THERE ECM 008757 /UNIVERSAL CLASSICS GROUP 

JEAN LUC PONTY 
THE ACATAMA EXPERIENCE KOCH 4233 

PONCHO SANCHEZ 
RAISE YOUR HAND CONCORD PICANTE 30149 /CONCORD 

I^e ? 
3 Ir3 3c 

3 40 

5 

E 

36 

ci 2 

6 9 37 

8 5 

8 ï `.i 

-: 

12 22 

10 6 2 

11 11 22 

12 I(I 19 

21 2 

14 15 6- 

=15 14 10 
JOSHUA BELL 
THE ESSENTIAL JOSHUA BELL SONY CLASSICAL 07416 /SONY BMG MASTERWORKS. 

STING 
THE AMINO &11E LASVNNH: TK MUSIC W JOHN OOWMIO DG 00644MINNERSAL CLASSICS CROUP 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
16W1ß 

YO -YO MA 
APPASSIONATO SONY CLASSICAL 02668 /SONY BMG MASTERWORKS 

JOSHUA BELL 
VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS 

STING 
SONGS FROM THE LABYRINTH DS 007220 /UNIVERSAL CLASSICS GROUP 

LANG LANG /ORCHESTRE DE PARIS (ESCHENBACH) 
BEETHOVEN: PIANO CONCERTOS NOS. 1 6 4 DS /UNIVERSAL CLASSICS GROUP 

GLENN GOULD 
BACH GOLDBERG VARIATONS- 7DN1PEROMAMICE SOW CLASSICALS0IOGSONY WAG NNSTEAWTtN . 

ANDRE RIEU 
THE HOMECOMING! DENON 17613/SLG 

EMERSON STRING QUARTET/ LEON FLEISHER 
BRAHMS: STRING QUARTETS/PIANO QUINTET DG 008718 /UNIVERSAL CLASSICS GROUP gal, 
CHANTICLEER 

AND ON EATON REA MA CJMNICLUER MASS WANNER IXPSSICS 146364/WARIER STRATEGIC MARKETING 

LANG LANG 
DRAGON SONGS DG 008233 /UNIVERSAL CLASSICS GROUP Q+ 

STEVE NIEVE & MURIEL TEODORI 
WELCOME TO THE VOICE SG 008745 /UNIVERSAL CLASSICS GROUP 

ANNA NETREBKO 
RUSSIAN ALBUM DG 008153 /UNIVERSAL CLASSICS GROUP 

LIBERA 
ANGEL VOICES EMI CLASSICS 70523'3LG 

JON NAKAMATSU/ROCHESTER PHILHARMONIC ORCHESTRA (TYZIK) 
1;EHSHWIN' PLANO CONCERTO IN F/RHAPSODY IN BLUE/CUBAN OVERTIRE IWIMONIA MONDI 907441 

THE 5 BROWNS 
NO BOUNDARIES RCA RED SEAL 78719 /SONY BMG MASTERWORKS 

16 

20 23 

19 25 

SOUNDTRACK 
THE PARRIED VEIL DG 008254 /UNIVERSAL CLASSICS GROUP 

LORRAINE HUNT LION WITH THE BOSTON SYMPHONY ORCHESTRA (LEVINE) 

LORRAINE HUM UEBERSON SINGS PETER LIEBERSON. NERUDA SONGS 

KRONOS QUARTET 
GORECKI: STRING QUARTET N0. 3 ...SONGS ARE SUNG NONESUCH 1U4380AWARNER BROS 

i VARIOUS ARTISTS 
PAUL MCCARTNEY'S ECCE COR MEUM EMI CLASSICS 70424/BLG 

2454 

DAWN UPSHAW & ANDALUCIAN DOGS 
GOLIJOV: AYHE, BERIO: FOLKSONGS DG 004782 /UNIVERSAL CLASSICS GROUP 

DAWN UPSHAW /ATLANTA SYMPHONY ORCHESTRA (SPANO) 
GOLIJOV: AINADAMAR: FOUNTAIN OF TEARS DG 006429 /UNIVERSAL CLASSICS GROUP 

ANDRE RIEU 
THE FLYING DUTCHMAN DENON T 7570 /SLG 

POLYPHONY (LAYTON) 
WHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 6754341ARMONIA MUND! 

IIRENEE FLEMING 
SACRED SONGS DECCA 005193 /UNIVERSAL CLASSICS GROUP 

Data for week of JUNE 23, 2007 I For chart reprints call 646.654.4633 

TOP 

'qN"fNWIPORA131' JAZZ 

2 

ARTIST 
.f 3E TITLE IMPRINT & NUMBER I: 

NORMAN BROWN 
STAY M111 

GEORGE BENSON & AL JARREAU 
GOON. IT UP MONSTER 2316 /CONCORD 

DAVE KOZ 
AT THE MOVIES CAPITOL 11405 

2 34 

PAUL TAYLOR 
LADIES' CHOICE PEAK 30223 /CONCORD 

4 7 
SIMPLY RED 
STAY SIMPLYRED. COM 89935 

3iR 
KENNY G 
IM IN THE M000 FOR LOVE THE MOST ROMANTIC MELODIES OF ALL TIME ARISTA 82690 HMG =. ,; 

HONEY JAMES 
3T 

SHINE CONCORD 30049 

KIM WATERS 
YOU ARE MY LADY SHANACHIE 5147 

ACOUSTIC ALCHEMY 
THIS WAY NARADA JAll 65124 /BLG 

HERBIE HANCOCK 
POSSIBILITIES HEAR/HANCOCK 70013NECTOR 

STREETWIZE 
SEXY LOVE SHANACHIE 5152 

JEFF LORBER 
HE HAD A NAT BLUE NOTE 55611/BLG 

13 0 15 
PAUL BROWN & FRIENDS 
WHITE SAND PEAK 30147 /CONCORD 

KEIKO MATSUI 14 1.; 7 
MOTO SHOUT! FACTORY 10479/SONY MUSIC 

ANDRE WARD 
' CRYSTAL CITY HUSH 959 /ORPHEUS 

16 (7 9!i PETER WHITE 
PLAYIN' FAVOURITES LEGACY /COLUMBIA 94992/SCNY MUSIC 

17 14 3 
HIROSHIMA 
LITTLE TOKYO HEADS UP 3123 

18 21 72 
KENNY G 
THE ESSENTIAL KENNY G LEGACY /ARISTA 75487/WAG 

16 27' NINA SIMONE 
) REMIXED 6 REIMAGINED LEGACY /RCA 01280/RA1G 

15 12 

20 RE-ENTRY 

1 el- 
22 RE-ENTRY 

23 RE-ERTRY 

24 RE-ENTRY 

MINDI ABAIR 
LIFE LESS ORDINARY GRP 006222/VG 

BEN TANKARD 
LETS GET QUIET:THE SMOOTH JAll EXPERIENCE VERITY 05233 /ZOMBA 

MEDESKI SCOFIELD MARTIN & WOOD 
OUT LOUDER INDIRECTO 01 

WAYMAN TISDALE 
WAY UPI RENDEZVOUS 5118 

FOURPLAY 
X BLUEBIRD 86399 /RCA VICTOR 

DOWN TO THE BONE 
THE BEST GF DOWN TO THE BONE NARADA JAll 82164 /8LG 

1 1 

ARTIST 
TITLE IMPRINT 8 NUMBER N DISTRIBUTING LA3E_ 

31 
JOSH GROBAN 
AWAKE T43 /REPRISE 444351WARNER BRJS. L±. 

2 29 
IL DIVO 
SIEMPRE SYCO /COLUMBIA 02673 /SONY MUSIC 

5 31 

6 6 68 

7 18 

8 34 

IL DIVO 
ANCORA SYCO /COLUMBIA 76914 /SONY MUSIC 

ANDREA BOCELLI 
AMORE SUGAR /DECCA 006069 /UNIVERSAL CLASSICS GROUP 

ANDREA BOCELLI 
UNDER THE DESERT SKY SUGAR / DECCA 007031'UNIVERSAL CLASSICS GROU''J 

ANDREA BOCELLI 
AMOR SUGAR /VENEMUSIC 0061443UNIVERSAL LATINO 

MORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (,ESSOP; 
SHOWDME! MUSIC OF BROADWAY AND HOLLYWOOD !AOTMON TABERNACLE C /AIR 4970811 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHP! 

9 9 
SOUNDTRACK 

;;: PRIDE 6 PREJUDICE DECCA 005620 /UNIVERSAL C ASSICS GROUP 

10 10 13 HAYLEY WESTENRA 
CELTIC TREASURE DECCA 008560 /UNIVERSAL CLASSICS GROUP 

11 36 
SARAH BRIGHTMAN 
DIVA: THE SINGLES COLLECTION NEMO STUDIO / ANGEL 73671/BLG 

11) 12 

IID17 3 

14 62 
MORMON TABERNACLE CHOIR 
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 

It (5 81 
JOHN WILLIAMS /YO -YO MA /ITZHAK PERLMAN 
MEMOIRS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 7470B/SONY BMG MAUTERWOYKS 

16 13 39 
VITTORIO 
VITTORIO POLYOOWDECCA4AUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GRJOP 

7e, CHLOE 
WALKING IN THE AIR MANHATTAN 42961/BLG 

SOUNDTRACK 
LA VIE EN ROSE ODEON /EMI CLASSICS 67822 /BEG 

ID 
25 44 SOUNDTRACK 

>L THE DA VINCI CODE DECCA 006479 /UNIVERSAL CLASSICS GROUP 

19 87 
MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

16 22 ` 
THE STRING QUARTET TRIBUTE 
UNINHIBITED: THE STRING QUARTET TRIBUTE TO HINDER VITAMIN 9449 

24 87: BOND 
EXPLOSIVE: THE BEST OF BOND MOO/OECCA 0047c8/JNIVERSAL CLASSICS GROUP 

1 
VARIOUS ARTISTS 

13 
STRUNG OUT ON THREE DAYS GRACE: THE STRING QUARTET TRIBUTE VITAMIN 9144 

8 24 
GLENN DANZIG 
BLACK ARIA II EVILIVE 2097 /MEGAFORCE 

HAYLEY WESTENRA 
ODYSSEY DECCA 005440 /UNIVERSAL CLASSICS CROUP 

THE TEN TENORS 
HERE'S TO THE HEROES RHINO 63674 

ANDIAMO 
LOVE, FROM ITALY DENON 17643/SLG 
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C A111'S 

E LEG 
M Mti 141- 

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

CREATES 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the charts largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

NEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. (D after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. 4:1 DualDisc available. C' 
CD /DVD combo available. ' indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. 

lat1I *IliCh\tiy 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R&B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
o CD single available. 0 Digital Download available. © DVD single available. 
o Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hi tpredi ctor.co m. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

ti ail ti Pi 47.1 1161 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). 4D RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). U RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold), 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. IN RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. U RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. O IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

ARTIST 
53 3c TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE' 

MICHAEL BUBLE 
IT'S TIME 143 /REPRISE 48946/WARNER BROS. 118.9814 

GUNS N' ROSES 
GREATEST HITS GEFFEN 001714 /IGA (16.98) 5 168 

1 1558 

4 3 142 

5 -1 371 

6 6 129 

8 - 203 

9 10 655 

10 9 226 

ct, 13 782 

12 8 275 

CD 14 152 

e'j 

19 338 ! lie' 21 117 

16 12 141 

25 710 

28 596 

8 542 

15 898 

° 16 686 

20 161 

23 103 

24 17 272 

25 24 187 

30 88 

27 26 -038 

29 

PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001' (18.98/10.981 

MAROON 5 
SONGS ABOUT JANE A &M /OCTONE 650001 ` /IGA (18.98) 

THE BEATLES 
SGT. PEPPER'S LONELY HEARTS CLUB BAND APPLE 46442*CAPITOL (18.98/12.981 

KELLY CLARKSON 

GREATEST 
GAINER 

ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 0016682/UNIV1 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAE I, LïL sJ U 02 E,) u 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98) 

BON JOVI 
CROSS ROAD MERCURY 526013/UME (18.98/11.98) 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207' /SONY MUSIC (18.98) 

LINKIN PARK 
[HYBRID THEORY[ WARNER BROS. 47755 (18.98/12.98) 

MICHAEL BUBLE 
MICHAEL RUBLE 143 /REPRISE 48376/WARNER BROS. (18.98) 

TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSOWBRUSHFREIAJMERS,L RERIBIJC 034149NUMRG (13.981 

RASCAL FLATTS 
FEELS LIKE TODAY LYRIC STREET 165049 /HOLLYWOOD (18.98) 

JOURNEY 
JOURNEY'S GREATEST HITS LEGACY /COLUMBIA 85889 /SONY MUSIC (18.98/12.98 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2 /CONCORD (17.98/12.98) 

BOB MARLEY AND THE WAILERS 
LEGEND: THE BEST OF BOB MARLEY AMINE WAILERS TUFF GONALSLMID 54890NUME (13.98'8.98) G' 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

30 22 798 

31 27 135 

32 32 230 

33 34 74 

41 129 

35 36 

JOSH GROBAN 
CLOSER 143 /REPRISE 48450 /WARNER BROS. (18,98) O 

CREED 
GREATEST HITS WIND -UP 13103 (18.98 CD /DVD) 9/ 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088' /BLG (17.98) 

EVANESCENCE 
FALLEN WIND -UP 13063 (1818) 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD /DVD) 

DEF LEPPARD 
VAULT -- GREATEST HITS 1980 -1995 MERCURY 528718/UME (18.98/11.98) 

PLAIN WHITE T'S 
ALL THAT WE NEEDED FEARLESS 30072 (13.98) 

THE BEATLES 
1 APPLE 29325 /CAPITOL (18.98/12.98) 

METALLICA 
METALLICA ELEKTRA 61113/AG (18.98/11.98) 

TOBY KEITH 
GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

BON JOVI 
SLIPPERY WHEN WET MERCURY 538089/UME (9.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98) 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

346" 
THE DOORS 
BEST OF THE DOORS ELEKTRA/ASYLUM 60345 /ELEKTRA (18.98) 

36 40 216 

49 69 

-t- 37 184 

43 

44 

JIMI HENDRIX 
EXPERIENCE HENDRIX: THE BEST OF JIMI HENORB E TENENCE FENDRIX 111671'AIME (18.98/12.98) 

BEE GEES 
NUMBER ONES POLYDOR /UNIVERSAL 003777 /UME (13.98 CD /DVD) O+ 

LED ZEPPELIN 
EARLY DAYS 8 LATER DWt 1HE BEM' Of LID ZEPPELIN VMLARS ONE NW7WOAT AN1 C 83619'ÁG (19.1 

172 
STEVIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN /UTV 066164 /UME (18.98) 

RAMON AYALA Y BANDA MACHOS 
ARRIBA EL NORTE, ARRIBA EL SUR FREDDIE 1837 (16.98) 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 /BLG (18.98) 

GENESIS 
IURN IT ON AGAIN -- THE HITS ATLANTIC 121276/RHINO (11.98) 

THE POLICE 
EVERY BREATH YOU TAKE: THE CLASSICS A&M /CHRONICLES 003765. UVlL:. , 

THE KILLERS 
HOT FUSS ISLAND 002468' /I0JMG (13.98) 

45 44 112 
GEORGE STRAIT 

46 31 18 

47 

50 NUMBER ONES MCA NASHVILLE 000459,31MGN (25.98) 

SOUNDTRACK 
PRATES OF ME CARIBBEAN: THE CURSE OF THE BLACK PEHW WAIT DISNEY 860089 (18.98 CD) 

IL DIVO 
IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC (18.98) 

48-; ; RE-ENTRY 

49 

50 

SUBLIME 
SUBLIME GASOLINE ALLEY /MCA 111413/UME (18.98/12.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

SUGARLAND 
TWICE THE SPEED OF LIFE MERCURY 002172 /UMGN (13.98) 

'FOP FOP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 100 on The 
3 llboa,u 200 or te-issues of older albums. Total Weeks column reflects combined weeks title has 
appeared on The Billboard hrtl and Top P p Cata 1 og Albums. TOP INTERNET: Reflects fle cts physical l 
albums ordered through Intern et merchants, das on data old by Nielsen Can. Catalog 
atlas are included. DIGITAL: Release sold complete album bundle digital download 

'can. B CHAR T: See d Legend and explanations. 
O 2007. Nielsen usiness Media, Inc. nd lsen SoundScan, Inc. All rights reserved. 

88 I Go to www.billboard.biz for complete chart data 

2 

3 

4 

5 

6 

7 

ARTIST 

® MAROON 5 

PAUL MCCARTNEY iivlenlory Almost Full 
'L /HEAR /CONCORD 

Title E 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC /UMRG 

R I HANNA 
'P/DEF JAM /IDJMG 

LINKIN PARK 
MACHINE SHOP /WARNER BROS. O 

MARILYN MANSON 
INTERSCOPE /IGA 

Back To Black MI 
Good Girl Gone Bad 11 
Minutes To Midnight MI 

Eat Me, Drink Me MI 
BIG & RICH Between Raising Hell And Amazing Grace ME 

NER 

/RMG 

BROS. (NASHVILLE) /WRN 

8 DAUGHTRY Daughtry MI 
C 

T -PAIN Epiphany NI 
'NAPPY BOY /JIVE / ZOMBA 

10 CHRIS CORNELL Carry On 
i uNE /INTERSCOPE /IGA 

MI 
BLAKE LEWIS Blake Lewis (EP) (Digital Exclusive) MI 

12 R. KELLY Double Up 
nMBA i 

JOHN MAYER 
JOLUMBIA /SONY MUSIC 

11 

13 Continuum 

14 , 
SOUNDTRACK Pirates Of The Caribbean: At World's End ` 

?LT DISNEY 

15 JORDIN SPARKS Jordin Sparks (EP) (Digital Exclusive) 

TOP 

T iNET 

2 

3 

4 

5 

6 

7 

8 

9 

ARTIST Title 
:rdTING LABEL 

14 

nPAUL MCCARTNEY 
u 

Memory Almost Full 
3 

..2L/HEAR 30348 /CONCORD 

VARIOUS ARTISTS Vans Warped Tour; 2007 Tour Compilation 
SIDEUNEDUMMY 1331 

DREAM THEATER 
ROADRUNNER 617992 O 
AMY WINEHOUSE Back To Black Mil 
" NIVERSAL REPUBLIC 008428 /UMRG 

MAROON 5 It Wont Be Soon Before Long no 
.51/OCTONE 008917/1GÁ 

BRUCE SPRINGSTEEN WITH THE SESSIONS BAND Live In Dublin 
OLUMBIA 09582/SONY MUSIC 15 

AARON SHUST Whispered And Shouted no 
MICHAEL BUBLE Call Me Irresponsible MI 

Daughtry 111 

Systematic Chaos no 

RASH 0033 

.1/REPRISE 100313/WARNER BROS. 

DAUGHTRY 
-GA 88860 /RMG 

O.A.R. Live From Madison Square Garden 
EVERFINE /ATLANTIC 170108/AG 

MARILYN MANSON Eat Me, Drink Me 
INTERSCOPE 009054 /IGA 

MI 
niCHRIS CORNELL Carry On 

Sky Blue Sky 111 SURETONE/INTERSCOPE 008742/IGA 

WILCO 
1NESUCH 131388CWARNER BROS. O 

LINKIN PARK 
',CHINE SHOP 44477 /WARNER BROS. O 

Minutes To Midnight 

15 THE BEATLES Sgt. Pepper's Lonely Hearts Club Band 
APPLE 46442 /CAPITOL 

. TITLE 
3 3 3ó ARTIST: IMPRINT' 8ROf31(11-(9N I. CYl I 

3 30 

1 31 

5 3 38 

6 5 29 

0 -3 

27 

9 11 4 

id 10 4 

e 
- 12 '5 

#1 
1 W 

BLESSED AND HIGHLY FAVORED 
THE CLARK SISTERS EMI( GOSPEL) 

ENCOURAGE YOURSELF 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS (EMI GOSPEL) 

FAITHFUL IS OUR GOD 
HEZEKIAH WALKER & LFC (VERITY / ZOMBA) 

LET GO 
DEWAYNE WOODS & WHEN SINGERS MEET (QUIET WATER /VERITY / ZOMBA) 

BROKEN BUT I'M HEALED 
BYRON CAGE (GOSPO CENTRIC /ZOMBA) 

WE PRAISE YOU 
THE MCCLURKIN PROJECT (GOSPO CENTRIC / ZOMBA) 

NOBODY BUT THE LORD 
ALVIN DARLING Si CELEBRATION ( EMTRO GOSPEL) 

HIGH PRAISE 
ANOINTED PACE SISTERS (TYSCOT) 

HALLELUJAH 
TROY SNEED (EMTRO GOSPEL) 

PRAYIN' 4 U 
7 SONS OF SOUL (SOUL WORLDNERITY/ZOMBA) 

STEP ASIDE 
YOLANDA ADAMS (ATLANTIC) 

UM GOOD 
SMOKIE NORFUL (EMI GOSPEL) 

JESUS, JESUS, JESUS 
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR (MOM /JEG) 

THE BLOOD 
JAMES FORTUNE & FIYA (WORLDWIDE) 

PRAISE ON THE INSIDE 
J MOSS (PAJAM /G0SPO CENTRIC/ZOMBA) 

Data for week of JUNE 23, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


REHITRY 

REMITRY 

SALES DATA 
COMPILED BY 

nielsen 
VideoScan 

See Chart Legend for r les and ex 
nrld NieReh Soundscxn. IN All right 

ataos. 

ilini.,,,,, LABEL i DISTRIBUTING LABEL 8 NUMBER (PRICE) 

TOP 

DVD SALES, 
: TITLE 

# HANNIBAL RISING 
1 WK THE WEINSTEIN COMPANY /GENIUS PRODUCTS 80240 (¡.9 93)_ 

2 1 

3 2 3 

4 6 

5 4 3 

6 5 

7 3 

8 7 -9 

9 9 5 

10 10 E5 

11 14 0 

12 12 4 

13 38 1 

14 11 4 

15 19 6 

16 23 2 

17 24 6 

18 17 3 

19 2C 18 

20 

21 10 3 

22 8 2 

23 26 6 

24 40 7 

RE-NIfRY 

APOCALYPTO 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMEN" 50646 (23.98) 

PANS LABYRINTH 
NEW LINE HOME ENTERTAINMENT /WARNER HOME VIDEO 10717 (28 98) 

NIGHT AT THE MUSEUM 
20TH CENTURY FOX 2241717 (29.98) 

STOMP THE YARD 
SONY PICTURES HOME ENTERTAINMENT 16042 (28.98) 

EPIC MOVIE 
20TH CENTURY FOX 2243858 (29.989) 

LETTERS FROM IWO JIMA 
WARNER HOME VIDEO 111292 (34.98) 

PIRATES OF THE CARIBBEAN: DEAD MANS CHEST 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTA NMEN- 40989 (29.98) 

DREAMGIRLS 
DREAMWORKS HOME ENTERTAINMENT /PARAMOUNT HOME ENTERTAINMENT 347324 (29.98) 

PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTER -AINMENT 31663 (19.98) 

HAPPY FEET 
WARNER HOME VIDEO 112092 (28.98) 

MUSIC AND LYRICS 
WARNER HOME VIDEO 111282 (28.98) 

BLOOD DIAMOND 
WARNER HOME VIDEO 111762 (28.98) 

BECAUSE I SAID SO 
UNIVERSAL STUDIOS HOME VIDEO 61032270 (29.98) 

DEJA VU 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 50661 (29.98) 

CASINO ROYALE 
h15M HOME ENTERTAINMENT /SONY PICTURES HOME ENTERTAIrJI.ENT 14E59 (21.981 

PLANET EARTH: THE COMPLETE SERIES 
BBC VIDEO/WARNER HOME VIDEO 2938 (79.98) 

THE FOUNTAIN 
WARNER HOME VIDEO 28376 (27.98) 

SHREK 2 
DREAMWORKS HOME ENTERTAINMENT /PARAMOUNT HOME ENTERTAINMENT 90871 (19.98) 

THE CLOSER: THE COMPLETE SECOND SEASON 
WARNER BROS. TELEVISION /WARNER HOME VIDEO 111317 (39.98) 

ARTHUR AND THE INVISIBLES 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 80171 (28.98) 

[SCRUBS]: THE COMPLETE FIFTH SEASON 
TOUCHSTONE TELEVISION / BUENA VISTA HOME ENTERTAINMEN- 53154 (33.98) 

THE QUEEN 
MIRAMAX HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 52081 (29.98) 

SMOKIN' ACES 
UNIVERSAL STUDIOS HOME VIDEO 61032266 (29.98) 

THE SECRET 
PRIME TIME PRODUCTIONS 001 (34.98) 

Gaspard Jlliel'Gong Li 

Rudy Youngblood/Dale Hernandez 

Sergi Lopez/Maribel Verdu 

Ben Stiller;Carla Gugino 

Meagan Good /Ne -Yo 

Kal Penn/Acam Campbell 

Ken Watanabe /Kazunari Ninomiya 

Johnny Depp /Orlando Bloom 

Jamie Foxx/Beyonce Knowles 

Johnny Depp /Geoffrey Rush 

Animated 

Hugh Grant/Drew Barrymore 

onardo DiCaprio /Jemifer Connelly 

Diane Keaton/Mandy Moore 

Denzel WashingtonNal Kilmer 

Daniel Craig/Eva Green 

David Attenborough 

Hugh Jackman!Rachel Weisz 

Mike Myers /Eddie Murphy 

Kyra Sedgewick/J.K. Simmons 

Freddie Highmcre /Mia Farrow 

Zach Braft/Sarah Chalke 

Helen Mirren /Michael Sheen 

Ben Affleck/Jason Bateman 

Various Artists 

Le 

TOP 

TV DVD SALES ,M 

TITLE 
LABEL /DISTRIBUTING LABEL 8 NUMBER (PRICEI 

1 5 6 
Eg PLANET EARTH: THE COMPLETE SERIES 

BBC VIDEO /WARNER 2938 
1 %9.981 

THE CLOSER: THE COMPLETE SECOND SEASON 
WARNER BROS. TELEVISION /WARNER 111317 (39.98) 

8 11 11 

9 2 2 

[SCRUBS]: THE COMPLETE FIFTH SEASON 
TOUCHSTONE TELEVISION / BUENA VISTA 53154 (39.98) 

WWE: WRESTLEMANIA 23 
WWE /GENIUS PRODUCTS 94620 (44.98) 

GILMORE GIRLS: THE COMPLETE SIXTH SEASON 
WARNER BROS. TELEVISION /WARNER 76247 (59.98) 

AFRO SAMURAI 
FUNIMATION 07962 (19.98) 

ROOTS 
WARNER BROS. TELEVISION /WARNER 114485 (59.98) 

THE SIMPSONS: THE COMPLETE NINTH SEASON 
20TH CENTURY FOX 2239041 (49.98) 

THE OC: THE COMPLETE FOURTH SEASON 
WARNER BROS. TELEVISION /WARNER 115380 (59.98) 

10 7 3 MARTIN: THE COMPLETE SECOND SEASON 
HBO 93653 (29.98) 

EllTHE BACKYARDIGANS: MOVERS & SHAKERS 
NICK JR. /PARAMOUNT 851324 (16.98) 

12 1: 40 TOM AND JERRY'S GREATEST CHASES 
WARNER 65306 (9.98) 

13 
=GILMORE GIRLS: THE COMPLETE FOURTH SEASON 

WARNER BROS. TELEVISION /WARNER 59436 (59.98) 

14 
=HIGH SCHOOL MUSICAL: ENCORE EDITION 

WALT DISNEY / BUENA VISTA 49549 (26.98) 

15 -- 8 
24: SEASON TWO 
20TH CENTURY FOX 2007929 (69.98) 

16 
=GILMORE GIRLS: THE COMPLETE FIFTH SEASON 
WARNER BROS. TELEVISION/WARNER 70686 (59.98) 

17 7 THE OC: THE COMPLETE THIRD SEASON 
WARNER BROS. TELEVISION /WARNER 76230 (69.98) 

THE OFFICE: SEASON ONE 
NBC /UNIVERSAL STUDIOS 61028506 (29.98) 

24: SEASON ONE 
20TH CENTURY FOX 2005416 (59.98) 

11 

18 1- 48 

19 I: 27 

20 2: 16 

21 

22 

23 

24 

25 

REENTRY 

FIREFLY: THE COMPLETE SERIES 
20TH CENTURY FOX 2008929 (49 98) 

THE SIMPSONS: THE COMPLETE EIGHTH SEASON 
20TH CENTURY FOX 2236931 (49.98) 

GILMORE GIRLS: THE COMPLETE THIRD SEASON 
WARNER BROS. TELEVISION /WARNER 70054 (59.98) 

GILMORE GIRLS: THE COMPLETE SECOND SEASON 
WARNER BROS. TELEVISION /WARNER 59053 (59.98) 

GILMORE GIRLS: THE COMPLETE FIRST SEASON 
WARNER BROS. TELEVISION /WARNER 32261 (59.98) 

THE OFFICE: SEASON TWO 
NBC /UNIVERSAL STUDIOS 61030378 (49.99) 

2 

3 

4 

5 

6 

7 

á3 3ó 
1 5 

Kg PS2: SPIDER -MAN 3 

X360: SHADOWRUN 
MICROSOFT 

X360: SPIDER -MAN 3 
ACTIVISION 

TITLE 

2 5 

3 12 

5 2 

6 3 

4 2 

PS2: GOD OF WAR II 
SONY COMPUTER ENTERTAINMENT 

M 

PS2: PBTAIES OF THE CARIBBEAN: AT WORLD'S END r 

DISNEY INTERACTIVE 

PS2: SHREK THE THIRD 
ACTIVISION 

5360: PMTES OF THE CARIBBEAN: AT WORLDS END T 

DISNEY INTERACTIVE 

8 m X360: FORZA MOTORSPORT 2 E 

MICROSOFT 

9 7 8 WII: SUPER PAPER MARIO 
NINTENDO 

10 8 4 
X360: COMMAND & CONQUER 3: TIBERIUM WARS T 

ELECTRONIC ARTS 

Ps 

PG-13 

Pe13 

PG 13 

PG-13 

PG 

PG-13 

PG-19 

PC-13 

Pc-13 

rR 

Pc-13 

TrG 

IR 

1R 

P1.13 

N 

6W IL, TITLE 5; Nä LABEL DISTRIBUTING LABEL 

APOCALYPTO 
1Qp8WrEHOEYNat00BNNETAHO A£@ROlw MW 

2 

3 

4 

8 

Ç9 

10 

2 

3 

6 

5 

4 

8 

7 

9 

4 

6 

4 

6 

3 

3 

4 

EPIC MOVIE 
20TH CENTURY FOX 

HANNIBAL RISING 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 

BECAUSE I SAID SO 
UNIVERSAL STUDIOS HOME VIDEO 

A6 -I3 

DEJA VU 
TOUCHSTONE HOME VIDEO/BUENA VETA HOE ENTERTAYJMEM 

m -13 

MUSIC AND LYRICS 
wARNER HOME VIDEO 

FG 13 

NIGHT AT THE MUSEUM 
20TH CENTURY FOX 

PG 

STOMP THE YARD 
CONY PICTURES HOME ENTERTAINMENT 

FG-I3 

PANS LABYRINTH 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 

R 

CATCH & RELEASE 
SONY PICTURES HOME ENTERTAINMENT 

rG13 

Provided By Nome Essentials. 2007 Rentrac8 Corporation. All Rights Recerusd. 

Data foi week of JUNE 23, 2007 I For chart reprints call 646.654.4633 

'1 

COMPILED B 

nielsen 
SoundScan 

See bd o, for complete leC end xnlorm 

20( 

Title 

Boys L ke Girls 

Cruel Melody 

Co3ntrified 

ITOP 
H1_Ai'SLLKLRS,t1. 

ARTIST 
ï LABEL 8 NUMBER f "iRIBUTING LABEL (PRICE) ® Art BOYS LIKE GIRLS ' 2WKS C'. 

`. 'ir, MUSIC I1' 961 

NOTBL?T 
BLACK LIGHT BURNS 
;'' .',I Ill) lis 98 

2 ,3 EMERSON DRIVE 
'.ION TAGE 90088,MISAS (13.98) 

4 
16 
PETER BJORN AND JOHN 

ALMOSTGOLD 002` (12.98) 
Writer's Block 

o 
>5 

COLD WAR KIDS 
'DOWNTOWN 70009 (13.98) 

Robbers & Cowards 

31 
BULLET FOR MY VALENTINE 
I'IIISTKILL 74 113 981 

The Poison 

End OI Silence 

Dressed Up As Life 

O 17 GREATEST RED 
GAINER EssE` TISI 10807 r 9e 

13 
10 
SICK PUPPIES 

II .19 49752 vINGIN 11L 98) 

PELICAN 
HYDRA HEAD 62310 (13.98) 

City 01 Echoes 

10 3 CA$H1S 
SHADY /INTERSCOPE 008810 /IGA (5.98) 

The County Hounds EP 

11 -0 Al ROBERTO CARLOS 
DISCOS 605 08204 /SONY BMG NORTE (14.98) 

Grandes Exitus 

12 7 36 
BIG OOMP 5973 /KOCH (17.98) 

Beat'n Down Yo Block 

lip DOWN A.K.A. KILO 
SILENT GIANT 388010 /MACHETE (16.98 CD /DVD) O 

The Definition Of An Ese 

NEW 
ICED EARTH } 
STEAMHAMMER 98083 /SPV (8.98) 

Overture Of The Wicted (EP) 

15 3 21 
THE KOOKS 

LiRGIN 50723/ASTRALWERKS (14.98) 
Inside In / inside Out 

16 -:4 28 
RODRIGO Y GABRIELA 

ATO 21557 (13.98)* 
Rodrigo Y Gabriela 

NEW SHELLAC 
TOUCH AND GO 303' (15.98) 

Excellent Italian Greyhound 

18 I NEN 'CAMELOT 
STEAMHAMMER 95902/SPV (17.98) 

Ghost Opera 

SECONDHAND SERENADE 
` GLASSNOTE 63020 /EAST WEST (13.98) 

Awake 

20 I1 3E 
SAY ANYTHING 
DOGHOUSE /J 71805 /RMG (11.98) 

Is A Real Boy 

'21 20 B4 IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

Speak For Yourself 

2 1 43 
CARTEL 

THE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.98) 
Chroma 

CUISILLOS 
MUSART 3893 /BALBOA (12.98) 

Mi Hondas 

24 NEW 
STEVE IVEY 
MADACY CHRISTIAN 52776 /MADACY (13.98) 

Best Of Bluegrass Gospel 

25 : MA3N 
TURF TALK 
3030 2010 /SICK WID' IT (17.98) 

West Coast Vaccine (Cure) 

26 24 25 ROCCO DELUCA & THE BURDEN 
IRONWORKS 165 (12.98) 

I Trust You To Kill Me 

27 17 20 
XTREME 
LA CALLS 340011/ÚG (13.98) 

Haciendo Historia 

28 25 12 
LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (998) 

30 Corridos: Historias Nortenas 

29 23 
LOS OUATES DE SINALOA 
SONY BMG NORTE 04734 (11.98) 

Puro Sierreno Bravo 

30 31 5 CAM1 ,na ,,,,, , am Todo Cambio 

1)27 
18 4 

40 

141 37 6 

Lie 38 12 

Z49 9 

34 11 

RE1IT71 

41 

NEUROSIS 
NEUROT 050 (16.98) 

LOUDON WAINWRIGHT III Strange Weirdos: Music From And Inspired 3y The Film Knocked Up 
CONCORD 30301 (18.98) 

THE JOHN BUTLER TRIO 
JARRAH /ATLANTIC 101649/AG (13.98) 

JOHNNY VICIOUS 
THRIVEDANCE 90760/THRIVE (19.98) 

BATTLES 
WARP 156* (15.98) 

JANET PASCHAL 
GAITHER MUSIC GROUP 42720 (17.98) 

THE PUPPINI SISTERS 
VERVE 00840911G (13.98) 

THE AGGROLITES 
HELLCAT 80497 /EPITAPH (13.98) 

COBRA STARSHIP 
DECAYDANCE 089 /FUELED BY RAMEN (13.98) 

THE AVETT BROTHERS 
RAMSEUR 2716 (12.98) 

PURENRG 
FERVENT/WORD -CURB 887017 /WARNER BROS. (7.98) 

EL CHAPO DE SINALOA 
1ISA 720802 (10.98) 

Given To The Rising 

Grand National 

ThriveMix Presents: Dance Anthems 

Mirrored 

The Best Of Janet Paschal: From The Homecomi-ig Series 

Betcha Bottom Dollar 

Reggae Hit L.A. 

While The City Sleeps, We Rule The Streets 

Emotionalism 

pureNRG 

La Noche Perfecta 

30 

36 

35 

4 

33MILES 
INO/COLUMBIA 05834 /SONY MUSIC (11.98) 

LOS HUMILDES VS. LA MIGRA 
8CI LATINO 41593/BCI (6.98) 

PARAMORE 
FUELED BY NAMEN 076 (13.98) 

SULLIVAN 
TOOTH 8 NAIL 86029 (13.98) 

FRANCISCO EL CHICO ELIZALDE 
UNIVERSAL LATINO 009020 (11.98) 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

FUNERAL FOR A FRIEND 
,,11GHT /ATOM /ATLANTIC 136060 /AG (13.98) 

BEBEL GILBERTO 
E RIGUIB00M /CRAMMED DISCS 1133/SIX DEGREES (16.91) 

33N1iles 

Los Humildes Vs. La Migra 

All We Know Is Falling 

Cover Your Eyes 

De Un Elizalde Para Un Elizalde 

Sta'/ With Me 

Tales Donn Tell Themselves 

Momento 

7 

CO 

r [ : BREAKING & ENTERING 
"Asa Breed" may only be Matthew Dear's sophomore album, but his collaborations with Postal 

Service, his international popularity and the notoriety of his live performances have prope led the 
beatmaker to his Billboard chart debut at No. 20 on Top Electronic Albums. Discover developirg 

artists making their inaugural chart runs each week in Breaking & Entering on b Ilboard.coun. 

The test- sellhlg albums by new and developing acts. defined as those who have never appeared In the top TOO of The Billboard 200. If a Heatseekers +Mx 
reaches that eve!. it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers char. See Chart Legend for rules and 
explanations. O 2007. Nielsen Business Media. Inc. and Nielsen SoundSvan Inc. All rights reserved. 
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304 
EASY (Danja Nandi Muzik, SESAC/WBM Music. 

SESAC /814 Music BMVMrenita Publishing. 
ASCAP, /GiveMeAIIMy Publishing. ASCAP/Young lord. 
BMVJanice Combs Publishing, BMVEMI Blackwood. 
BMVMoney Mack BM/Warner- Tamerlane Publishing, 
B`ll) HI WBM. POP92 

ERES PARA MI Manzano. BMVEmi Musical S A. de 
r appell Edicoes Musicals) LT 15 

ES COSA DE EL ( Editoria De Ideas. ASCAP) LT 19 

ESO Y MAS : Musical. ASCAP/Edimusa, ASCAP) 

EVERYDAY AMERICA (Jenniler Nettles, ASCAP/Dirkpit 
cMVSor Alb Cross Keys. ASCAP/Big Alpha Writer 
Group. ASCAP). HL. CS 27 

EVERYTHING (I'm The (ask Man Standing SOCANWam- 
er Chappell SOCAWIhan Zahn Music, BMVSony /AN 
Songs, BMVSongs Of Universal. BMVAlnost October 
Songs, BMI). HLWBM. 9100 99 

JUN 
23 

2007 

SINGLES & TRAcKs 
SONG lNDEX. 

Chart Codas: CS (Hot Country Songs): 14100 (Hot 100 Songs): LT (Hot Latin Songs): POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart. Position. 

2 PIECES Mike City, BMtMahing Hill Music. BMI) RBH 

2 STEP - c Quality, BMI) H100 24. POP 33. RBH 27 
4 IN THE MORNING Harm, ow, r *idc 

A 
AHORAQUE TE VAS 
ALL GOOD THINGS (COME TO AN END) '. 

h Yn' A rr Vu -r A /.1 J SL y Bea. SJ ^ WB us c 

ASCAPBMG Songs ASCAP/Dania Nandi Muzik, 
SESAC /EMI April ASCAP). HIIWBM, H100 86 POP 60 

ALL MY FRIENDS SAY (Murrah Music CorrpDooration. 

BMVHouse DI Full Circle, BMVFuII Circle. BMIBIack In 

The Saddle ASCAP/Groove Puppy Music. ASCAP CS 

AMUSEMENT PARK 50 Cent Music ASCAPNniversal 
:.nation. ASCAP/Sydney B & 700 Music 
'.i Sil Ant And RoPo. ASCAP, HL. RBH 36 

ANONYMOUS (Sake International Music BMOHitco 
Christopher Mathew BMVJahgae Joints, 

SESAC Universal Tunes. SESAC/Bootleggers Stop. 
ASCAPNniversal Music Corporation. ASCAP/Virginia 
Beach ASCAPWB Music. ASCAPBOyul Court Music, 
''i0AP /Jerome Harmon Productions, BMI) H100 49. 

-- 64. RBH 17 

ANOTHER AGAIN (John Legend Publishing. BMVCberry 
River. BMVPlease Gimme My Publishing. BMVEMI 
Blackwood. BMVHomeschool Publishing BMDimp 
Pau Music. BMVKama Sutra Music. BMI), HL. RBH 47 

ANOTHER SIDE OF YOU (Dimensional Songs Of The 

°. EMI Blackwood, BMVWCCR, BMI). HL. CS 

APARENTEMENTE (Baby Records Music. BMVGood 
,ainy Publishing MI( LT 50 

AS IF rareers-BMG Music Publishing. BMVGingerdog 
BMVRaylene Music. ASCAPWB Music. 

'uP /John Shanks Music. ASCAP(. WBM. CS 56 

AYU0AME '49 Me,4 A0GAPP A1,in cis o,i'ns 

BARTENDER 

B 
'u.; h:.' ,J 

C. brr., (Au .S '.r`i HL'7uB1I. 
27 RBH 29 

BASTA YA '. I I iutedl LT 17 

A BAY BAY winds Songs BMI) 9100 95. RBH 15 

BEAUTIFUL GIRLS inalhan Rotem Music. BMVSouth- 
BMIhEves Above Water. 

-. RMI), 

BEAUTIFUL LIAR BELLO EMBUSTERO : : Pub- 

l1:: L` 1.1,6 . UK, PRS), 

h` UP 53, RBH 79 
BECAUSE OF YOU ' "Al April. ASCAP/Smelly Songs, 

'Ails's BMVSmells Like Metal, 
. il. BMI), HL. CS 22 

BECAUSE OF YOU - ser Sayin Publishing, BMVZomba 
Tunes, ASCAP/EM April, 

- 00 25. POP 29, RBH 24 

BEFORE HE CHEATS 'Rai ASCAP/Migghty 

OIL. 

BEFORE ITS TOO LATE (SAM AND MIKAELAS 
THEME) 'L. JI La:r Arc I MOIL, ASCAP/EMI 

CAP HL POP 88 
BELLA TRAICION (Son 01 Reverend Bill Music, 

r, K Stuff. BMVMHOuse BMVEMI Blackwood, 
Matzoh-Ball Music, ASCAP, HL. LT 14 

BENDITA TU LUZ ( Tulum ASCAPANB Music. 
ASCAPNallincito Songs. BMVCareers -BMG Music Pub - 

lishing. BMI) LT 16 

BETTER THAN ME (EMI Blackwood BMVHinder Music. 
5111 Hiph Eauk Publishing, BMI(. HL WOO 51 POP 34 

BIG GIRLS DONT CRY (Headphone Junkie Publishing. 
31 ,; Songgss ASCAP 8100 4, POP 3 

BIG THINGS POPR N' (00 (Crown Club Publishing, 
Tamerlane Publi BM /Fresh Is The 

.',BM H100 27. POP 41 RBH 14 

THE BIRD AND THE WORM The Used Movement 
C1 3,,,1 ' cl. wood. BMO, HL POP 97 

BLOCK PARTY iS- .r. AN Tunes ASCAP/Life Print, 
,APB One Hit Publishing. ASCAP/Screen Gems -EMI. 

HL RBH 62 
BOSSMAN (OWayne Clark Publishing. BMI) RBH 90 
BOY LOOKA HERE (StreetRich Music, BMVMY Diel 

o. Tomorrow. BMl/Songs 01 Universal, BMVOB Gold. 
CAP ) HE. RBH 89 

BREATHLESS (Global Talent Publishing, PAS/Songs 01 

udswept Pacific BM(Mlarcelicious Music, SESAC) 
-3H 70 

BUBBLY (Cocomarie Music. BMLDancing Squirrel. 
ASCAP/1NAFI Music ASCAP) POP 82 

BUDDY (Soulchild. ASCAP/Universal Music Corporation. 
ASCAP/HC 1030 Publishing ASCA P/Karl P/Karl Guinn, 
BMLGuinn Style. BMBug MASCAP(enix, 

BnhY 

41U SuA 

ORNu(SAW 
RSBNH 

A1 PN) (Nappy 
shinfqq BMV omba Songs BMUGranny Man Rib 

Br.' rdsc^ sir Soul^ 

C 
CADA VEZ QUE PIENSO EN TI 

'SC,',- LT It 
CAME DOWN (WI Dav s Music. ASCAP/Pico¡ 

ASCAPWamer- Tamerlane Publishing. BMI u pi..'. 

t t ig S ( Butt Blackwood. BMI). RBH 63 
CANDYMAN (Xlina Music BMVCareers -BMG Music 

hi kn AP lmlis nq BMUSWC In The Throat. ASCAP/Famous, Æamous 
ASCAP HLWBM, POP 78 

CANT TM.L ME NOTHING (Please Gimme My Publish- 
ing, BMVEMI Blackwood. BMVToompstone Publishing, 
BMI), HL. H100 96 POP 85 RBH 49 

CAN U BELIEVE (I Like Em Thicke. ASCAP/EMI April, 

ASCAP HL, RBH 30 

CAN U YARN WIT DAT We Pius Music At, ASCAP) ROH 

CLAP ON (Go N Hard Publishing, ASCAP /All My Publish- 
ing. BMUGranny Man Publishing. BMVAlonzo Mathis 
Riilishing Designee. BMI( RBH 98 

COFFEE SHOP (Granny Man Publishing. BMVMaIik- 
Mekhi Music. BMVAlonzo Mathis Publishing Designee. 

BMV20820 Music Publishing, ASCAPWB Music, 
ASCAP/Uncle Wilmese Music. ASCAPPipeline. 
BMVRags II Richard Music. BMVWarner Chappell. BMI), 

WBM, ROH 60 
COME OVER (Money In My PJ's Music Publishing. 

'. 
- CAP /Ausound Music. ASCAP) RBI-187 

COMO TE VA MI AMOR , SGAE ASCAP( LT 36 
COUNTRY BOYZ ASCAP) RBH 

CUPID'S CHOKEHOLDBREAKFAST IN AMERICA 
Sn <.: ASCAPDehcate, ASCAP, HL. H10037. 

CUPID SHUFFLE The Omy Cupid Publishing, 

D 

BMl weenie Or The ryheel ASCAP(. HL, CS 44 
DAME UN BESO (Ser Ca BMI LT 8 

DAYS OF THUNDER (Sony /ATV Cross Keys. 

ASCAP -Dimensional Music Of 1091, ASCAP /Careers- 
BMG Music Publishing, BMVSilverkiss, BMI, HLWBM, 

D -BOY INJ: Passion Publishing. ASCAP) ROH 96 
DETALLES rice Rios S A de C.V -N Ediciones. BMI) 

DE TI EXCLUSIVO (Editora Arpa Musical, BMI) LT 6 

A DIFFERENT WORLD (Nashvistaville. BMI/NEZ. 
Acuff Rose. BMVChaylyrn , 

Tree, BMVGoId Watch. BMI), HL, CS 16. 

'94 
DIRTY GIRL Universal Music Corporation ASCAP/Mem- 

pnerslietu ASCAPEMI Blackwood, BMLAano Wire 
Music. BMI(. HL. CS 33 

DJ DONT (Songs 01 Universal, BMVDivided, BMVRamal. 
BMVNayr Publishing Company, BMbWarner - Tamerlane 
Publishing, BMI), HLWBM RBH 35 

DOE BOY FRESH (Tefnoise Publishing, BMVMusic 
Resources. BMVChamillitary Camp Music. ASCAPNni- 
versal Music Corporation, ASCAP) HL POP 96 

DONT MATTER (Byelall Music ASCAPTamous 
ASCAP/Tawsongs. BMVNoding Hill Music. BMp. HL. 
8100 33. LT 39 POP 26. RBH 45 

DO YOU (Super Sayin Publishing. BMVZomba Songs, 
BMUJOJO Beals. ASCAP/The Allen Boy Publishing, 
ASCAP) WBM 910090, RBH 31 

DO YOU KNOW? (THE PING PONG SONG)/DIMELO 
(Team S Dol Pubblishing. OMEHitco Music. 6BMVDoI 

Igglesias ASCAP/EMI April. nUSCAP 
Universal. 

H 100 3DMT 1, POP 

30 
DREAMIN' (Young Jeezy Music Inc BMVJennaine Jack- 

son Publishing Designee ASCAPAndrew Harr Publish- 
ing Designee. ASCAP/Bug. BMVPure Delft, 0MLBil- 
sum BMVEMI Blackwood. BMVJobete Music. ASCAP. 
HL. RBH 85 

DUELE (CRAZY) (Melrophonic, ASCAP/Universal Music 
Corporation, ASSCAPBMG Songs. ASCAP) LT 48 

FALL )MUC, ASCAP/Still Working For The Woman, 
ASCAPACG, ASCAP/Dimensional Songs Of The Kroll. 
BMVE Ticket. BMVAPI Country Music. BMUCherry River, 

BMVEMI Blackwood. BMVShane Minor, BM). CLMML. 
CS 30 

FAMOUS IN A SMALL TOWN (Sony /ATV Songs 
BMVNashville Star, BMUWatsky. ASCAP), HL. CS 34 

FIND OUT WHO YOUR FRIENDS ARE Sony /AN Acuff 
Rose, BMVTavender Zoo Music. BM'Careers-BMG 
Music Publishing BMVSagrabeaux Songs, BMq, 
HLWBM CS 1.910061 POP 100 

FIRST TIME (G- Chills, BMV'Jeselh Music. BMI) H100 83. 

FORCE OF NATURE (Tru Lou, ASCAP/Soullinga 
A CAI. Nolong Hill, ASCAP4ntersecl. BMI RBH 92 

FOREVER (Viva La Cucaracha, ASCAP H100 64. POP 61 

FREE AND EASY (DOWN THE ROAD I GO) (Home 
The ",r -nadir( HMI t White Tracks. ASCAP) CS 

G 
GET BUCK 

BM/Songs Of Universal BMUSIix m Stoned, ASCAP /50 
Cent Music ASCAP/EMI Blackwood, BMElvis Lee 

Music. BMI), HL, RBH 91 

GET IT SHAWTY (J Lack Music, ASCAP /J Pal Publishing, 
ASCAPÆMI April. ASCAPBy Love Music, ASCAPNR -Le 

Music. ASCAPAshnoot Musik, BMVYoung Goldie. 
BMVWarner-Tamerlane Publishing. BMI), HLWBM. 
H10019, POP 32 RBH 13 

GET ME BODIED (13-Day Publishing ASACPBnìversal 
Tunes. SESAC /Songs 01 Universal, SESAC/Team S Dot 

Publishing BMLMitco Music. BMVSongs Of Windswept 
Pacific, BM /Y Flames Music. BMVJanice Combs 
Publishing BMVEMI Blackwood. BMVAngela Be ince. 
ASCAPÆMI April. ASCAP/Solange MWPASCAP /Music 

s5 TAP Moirai Roma. SESAC). HL. H100 73. 

GIRLFRIEND Awl Laviggne, SOCAWAImo Music 
'i Kaz Money Publishing, ASCAP/Kobah Music 

ning, ASCAP), HL, 9100 7, POP 6 

GIVE ITV ME (Virginia Beach, ASCAPWB Music, 
ASCAP/renman Tunes, BMVZomba Enterprises. 
ASCAP/Nelslar Publishing, ASCAP/EMI April. 
ASCAP/Stix I'm Stoned, ASCAPSniversal Music Corpo- 
ration. ASCAP/WBM Music. SESAC/DanJa Handz Muzik, 
SESAC). HLWBM. H10018. POP 11. RBH 80 

GLAMOROUS (Headphone Junkie Publishing. 
ASCAP/EMI April, ASCAP /2590 Music Publishing. 
ASCAP/Universal Music Corporation, ASCAP /wilfi. am 
Music. BMVCherry River BMVElvis Lee Music 
BM(/Tudacris Universal Publishing ASCAP/EMI Black- 
wood BMVShowdy Pimp, ASCAP), CLMML. H100 21, 
POP 16. RBH 69 

GOD DONT MAKE MISTAKES (Universal -PolyGram 

SCAP/Green Wagon Music ASCAP'Ra - 

lene Music, ASCAP.BPJ Administration ASCAP) CS 60 
GO GETTA (EMI Blackwood. BMVYoung Jeezy Music Inc.. 

BMVEMI April, ASCAP/No Question Entertainment, 
ASCAP/First N' Gold, BMVR.Kelly BMVZomba Songs 
BMVGolden Fleece, BM/Warner-Tamerlane Publishing, 
BMVNotting Dale Songs. ASCAP /J. Brasco, ASCAP). 

HL WBM -OP 73 

GOOD DIRECTIONS (Munn Music Corporation, 
(. - Street Music, ASCAPTarge Opportunity 

1 CAP CS 7, H100 55. POP 68 
THE GREAT ES (Martin Johnson Music. 

ASCAP/Mayday Malone. ASCAP/Dirnensional Music Of 

1091 ASCAP /Chevy Lane ASCAPEMI Blackwood. 
BMI/Reptilian Music. BMVEMI April. ASCAP, HL, H100 
53 POP 44 

GUYS LIKE ME (Sony /AN Tree, BMUSeny, /AN Cross 
Keys. ASCAP). HL, CS 20 

HEY THERE DELILAH (So Happy Publishing, ASCAP 
H100 6: POP 8 

HIGH MAINTENANCE WOMAN ISKS3 Music. 0MIRm- 
otny Wilson. BMVDanny Simpson. BMI) CS 13 

HOME (Surface Pretty Deep Ugly Music BMVCareers- 
BMG Music Publishing, BMI( WBM. H10011. POP 10 

HOOD FIGGA (Alonzo Mathis Publishing Designee) RBH 

HOW DO t BREATHE Son /ATV Songs, BMVEMI April, 
ASCAP( HL. RBH 26 

HOW I FEEL Uelenimaia. BMVMoonscar Music. 
Blue Typewriter Music, BMLBucky And Clyde, 

ASCAP./Vile Des Autuers. ASCAP) CS 24 
HOY TENGO GANAS DE TI :Screen Gems -EMI. 

F.,'"D'7 AMI _i 3. 

90 Go to www.billboard.biz for complete chart data 

IC KY THUMP u'ppermint Stripe Music BMI) 8100 87, 

I DON'T WANNA STOP iMonowise Limited. ASCAP/EMI 
-100 89. POP 130 

IF EVERYONE CARED Warner- Tamerlane Publishing, 
I :AN/Zero -G. SOCANBIack 

.,, -:der Music. SACAN). WBM. 

IF I HAVE MY WAY ' "rig UK. 

SES AL Michele Music. 
SESACF ii I SAC'Stankin 
Music ASCAP /Underdogs West Songs. ASCAP /Almo 
Music, ASCAP/Black Lion ASCAP/Underdog East 

Songs BMVlrvingg, BMI), HL. RBH 73 

IF I WAS YOUR MAN (Sony /AN Tunes. ASCAP /EMI 
April. ASCAP/Stellar Songs. ASCAPM/aler Music Pub- 
lishing, ASCAP). HL RBH 19 

IF YOU'RE READING THIS (Sony /AN Tree, BMVL'ile 
Des Autuers, ASCAPBucky And Clyde, ASCAP. HL, CS 

29 
I GOT MORE (Hoppe -N -Cal BMIBexy Tractor. BMVCaI IV 

Entertainment, BMWniversal Music Corporation, 
ASCAP/Mempherslield. ASCAP). HL. CS 26 

IGUAL QUE AYER (Maier, ASCAP/Sony/AN Discos, 
ASCAP) LT 5 

PLL STAND BY YOU (Hynde House o1 Hits, ASCAP /Clive 
Banks. ASCAP /Jerk Awake, ASCAP/Tom Kelly, 
ASCAP/EMI April, ASCAP(. HL. CS 45 

PM A FLIRT (Shago. SESAC/Einnor. ASCAP /R Kelly, 
BMVZomba Songs, BMVWarner- Tamerlane Publishing, 
BMVCrown Club Publishing BMVL/NNaapppyyPuó HMVNot- 
Leg Hill Songs. SESAC). WBM. AtOO 26. POP 42; RBH 

1'M ON IT (Lenard & Destiny Rlblishing, ASCAP) RBH 
100 

IMPACTO (Los Cangris ASCAP) H100 56, LT 2. POP 54 
PM TNROWED (Paul Wall, ASCAP /2 Kingpins Publishing. 

ASCAPWB Music, ASCAPShamah Cymone Music, 
ASCAP/EMI April ASCAPBasa amba Music, ASCAP /Air 
Control Music, ASCAP) HL/WBM. RBH 94 

I NEED YOU (Careers -BMG Music Publishing, BM /(Ver- 
vous Worm Music. BMVFamous. ASCAP/Ed And Lucille 
Songs. ASCAP), HL/WBM, S 14: H100 71 POP 77 

IN MY SONGS (Divided, BMVRarral. BMVNayr Publish- 
ing Company, BMVWamer- Tamerlane Publishing. 
BMVSongs 01 Universal. BMq, HLWBM. RBH 43 

INSIDE OUT Gabrial Bello Music BMI RBH 78 

INTL PLAYERS ANTHEM (I CHOOSE YOU) (Zomba 
Enterprises. ASCAP/Tefnoise Publishing. BMIMlusic 
Resources. BMVWe Dont Play Even When We Be Playin', 
ASCAP/Mosquilo Puss, ASCAP/Chrysalis Music. 
ASCAP /Jobele Music. ASCAP, HLWBM RBH 57 

I TOLD YOU SO Babble On Songs. BMtThird ber Music, 
BMI) CS9, 910079 

I TRIED (H 1 Assassin Muzik, ASCAP/Str8lackel Muzik. 
ASCAP/Track House EM. BMVAlmo Music. 
ASCAP/Rano Music. ASCAPByefall Music. 
ASCAP/Famous, ASCAP/Notting Dale Songs, ASCAP), 
HL, H100 16, POP 18, RBH 46 

ITS NOT OVER (Surface Pretty Deep Ugly Music BMVG 
Walt Music, ASCAP/Warner- Tamerlane Publishing 
BMI/Floating Leal, BMIEMI April, ASCAP), HLWBM, 
9100 46. POP 35 

I WANNA FEEL SOMETHING )Careers-BMG Music 
Publishing, BMI/Nervous Worm Music. BMVFamous 
ASCAP/Ed Md Lucille Songs. ASCAP HLWBM. CS 28 

I WONDER (Pickle BuO. ASCAPBMG Songs. 
ASCAP/Magic Farming Music. ASCAP/Lihle Blue Type - 
.miter Music AMI BMI /Senv:AP.' Tree Bttl All 

J 
JOHNNY CASH 

HIOC 

JUST MIGHT HAVE HER RADIO ON 
BMITi... 

KEEP HOLDING ON 

.. 
AWAImo N 

=P Kobalt Mil 
Rit thingg `LAP TCF ASLAI'I i'OP 76 

KNOW WHAT rM DOIN' (Money Mack. BMVYoung 
Money Publishing. BMVWarner Chappell, BMVRick Ross 

Publishing Designee. BMl'NappyPu , BMVZomba 
Songs. BMO. WBM, RBH 97 

KRISPY (Play For Play -N- Skillz ASCAP/EMI April, 

ASCAP /Skillz For Skillz Md Play Musik. ASCAP/Rap 
Hustlaz Music ASCAP/Universal Music Corporation, 
ASCTP1 H'. Roy 66 

LA CUMBIA DE LOS ABURRIDOS (Rene Perez. 

BMVEduardo Cabra, BMI) LT 45 
LA FOTO SE ME BORRO (FlashMusic Publishing, 

BMVSony /AN Latin, BMI LT 35 
LA LLAVE DE MI CORAZÌiN (El Conuco. BMIIBedomi, 

BMI ) LT 49 
LAST DOLLAR FLY AWAY) (Big Love Music. BMI) 

H100 98, POP 91 

LAST NIGHT (Justin Combs Publishing, ASCAP/EMI 
April. ASCAP /2 Daughters Music. SESAC / Christian 
Combs Publishing. SESAC,Poray Music SESAC/Ntarsky 
Muic BMVJanice Combs Publishing, 

Music. 
Black - 

nl BMI) 910031. POP 23 
LAST TRAIN RUNNING (One Mad King Publishing, 

/LCLP Frank Myers Music. BMVSivteen Stars. BMI) CS 
51 

LEAN UKE A CHOLO (Mistica Music, BM/Flossy, 
ASCAP)) H100 38. POP 39 

LEAVING TONIGHT (Super Sayin Publishing, 
BMVZomba Songs BMVSounds 01 Da Red Drum, 
ASCAP/Slo Gravy Music. ASCAPiJobete Music. 
ASCAP) WBM, RBI-159 

LET R GO (She Wrote ff. ASCAPBMG Songs. 
ASCAP/Mass Contusion. ASCAP /EMI April. 
ASCAP/Notorious K.I M., BMVMtume, BMV2 Daughters 
Music SESAC /Christian Combs Publishing. 
SESAC/Foray Music. SESAC(, HL/WBM. RBH 40 

UKE A BOY (Universal Music 
c 

Corporation. ASCAP/Royal- 
sal RalyyGG 

am Inlematinnal Tunes SESAC Jahgae Joints, 
SESAC /Christopher Mathew. BMVHitco Music, 
BMVEzeke International Music. BMVRevolutionary Jazz 
Giant. BMVGrUness, BM). HL. H100 32. POP 28. RBH 

34 

UKE THIS (Kelendria. ASCAPBIondie Rockwell. 
ASCAP /2590 Music Publishing. ASCAP/Universal Music 

Caporalion, ASCAP/Team S Dot Publishin BMLMitco 
Music, BMVSongs Of Windswept Pacific. BMI). HL, 

H100 50. POP 62. RBH 8 

UKE THIS (Shawn Mims. BMVThe Blackout Legacy, 

ASCAP Schofield's. ASCAP) H100 69 POP 66. RBH 55 

LIP GLOSS i 
18th And Vine, ASCAP) H100 12, POP 15, 

1tRr- 

A LITTLE MORE YOU (Warner- Tamerlane Publishing. 
Cow. BMUrower One BMVNB Music 

- -r Two, ASCAPBLA. ASCAP( WBM CS 21 

LITTLE WONDERS fU Rule Music. ASACP/EMI April. 
ASCAP¡ HL H10í75: POP 71 

LIVIN OUR LOVE SONG (Careers -BMG Music Publish- 
ing BMVMOre Than Rhymes Music BMLÆd Nina Time- 
Mae. ASCAP /Ameribnt, ASCAP) CS 25 

LLORARAS (Mater, ASCAP,'Sony /AN Discos, ASCAP) LT 

LO MEJOR DE TU VIDA (EMI Blackwood BMI) LT 46 

LOST Sipe. P'.'I Ri .i . cud Bucks. ASCAP/Matzoh-Ball 

Music. ASCAPAnHOuse Entertainment. ASCAP /Art For 
Airs Sake Music. ASCAP) CS 38 

LOST IN THIS MOMENT (EMI April. ASCAP/Romeo 
Cowboy Music. ASCAPWB Music. ASCAP), HIJWVM, 

CS 8.9100 36, POP 49 
LOST WITHOUT U (I Like Em Thicke, ASCAP/Dos- 

DuelesMusic. ASCAP) POP 98 RBH 11 

LOVE ME IF YOU CAN (Big Loud Shirt Industries. 

ASCAP/Music Ot Windswept ASCAP/Songs Of Bud 
Dog. ASCAP/Wallerin, ASCAP) CS 42 

LUCKY MAN (Careers -BMG Music Publishingg, BMLMer- 
vous Worm Music. BMVEMI April. ASCAP/New Sea 

Gavle -ASCAPIHL -"WBM CS 4 H100 68 

M 
MAKE ME BETTER iJ Atasco. ASCAP;Virgmid Brach, 

'Ju,ic. ASCAPSuper Sayin Publishing. 
Songs BMVEMI April. ASCAP/No Question 

Entertainment, ASCAP, HLWBM, H10074, RBH 16 
MAKES ME WONDER (Careers -BMG Music Publishing, 

BMVEehrrxnv; Twennu Second, BMI). WBM, H100 5: POP 

4 

MAKE YA FEEL BEAUTIFUL (N. 22nd Publishing. 
J' L'. u y lehe ASCAP/Super Sayin Publishing, 

BMVZoniba Songs, BMI). HLWBM, RBH 32 
ME (Steep n Shep. ASCAP /Almo Music. ASCAP/Universal 

Music Corporation, ASCAP), HL RBH 64 

MEASURE OF A MAN (Universal - PolyGram International, 
ASCAP /Spunker Songs. ASCAP/Passing Stranger, 
ASCAP/Songs Of Combustion Music. ASCAP/Music Of 

Windswept. ASCAP/No Such Music, SOCAN), HL. CS 

31 

ME DUELE AMARTE (LeCova Music Publishing. BMV E 

N, ASCAP LT 31 

MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 
(Marlight Music, SESAC/Muttisongs BMG, 
SESAC /Kyleezo, SESAC /Geormac Publishing, 
`FSAC'Camoun Enterprises, SESAC) CS 54 

MI CORAZONCRO (Premium Latin, ASCAP) LT 13 
MIL HERIDAS ' -rpa. BMI) LI 10 
MIRAME ' ' Music. ASCAP) LT 44 
MISSING YEARS (Songs Of O'Brian ASCAP/Big Laud 

Volunteer Jam. ASCAP/Go-To-Del, 

MOMENTS (Graviton Music, SESAC /Carnival Music 
Group SESACWB Music, ASCAP), WBM, CS 2, 9100 
58. POP 86 

MONEY IN THE BANK (Swizz Beatz. SESAC/Universal 
Tunes, SESAC/Songs 01 Universal, SESAC/Mayheery 
Music. BMVCarlisle Young Music ASCAP /God Heat 

Entertainment, SESAC/Universal-Songs 01 PolyGram 
International. BMVJuslin Combs Publishing. ASCAP/EMI 

April. ASCAP/Bg Popppa Music ASCAP/Sheek Louchion 
Publishing. ASCAP /JaeiWon Publishing ASCAP/Panirois 
Publishing ASCAP/Notorious KIM., BMI/Undeas 
Music. BM' Warner- Tamerlane Publishing, BMVDeric 
Angelettie Music. BMVEMI Blackwood, BMVSa -Velte 
Music, BMVUnichappell Music. BMVMy Babyis Music 
Company ASCAP /Chappell & Co.. ASCAP/Excuse -Moi 
Music. ASCAPBMG Songs. ASCAP/H & R Lastrada 
Music, ASCAP,/Sony /AN Tunes. ASCAP, HLWBM, 
RBH 68 

MORE THAN FRIENDS (Lyric Masters 911 Publishing, 
SESAC/Universal Lingo, ASCAP/Notling Hill. 
ASCAPBocar, ASCAP) RBH 83 

MY 64 (Who Is Mike Jones Music, BMV2 Playas Publish- 
ing BMI Warner-Tamersine Rinhshing BMI/2TrillEnter- 
Ir I ". 1 '.'.,ic BMVEMIBlack- 

11 Universal Music ; Munck ASCAP) 

NENA 
NEVER AGAIN 

NEVER WANTED NOTHING MORE . +. AN Tree, 

Suu Gayle. ASCAP/Son 01A 
-IL CS17 

NOBODY DO IT BETTER (Zomba Enterprises. 
t - u ASCAP), WBM, RBH 75 

NOBODY'S PERFECT (Wall Disney. ASCAP) Hí0028, 

NOTE PIDO FLORES (Universal Music Corporation, 

NOTE VEO di IT 21 

NOTHIN' BETTER TO DO (Curb Songs. ASCAP/Lucky In 

et Society Publishing. 
's h ILhlishing. ASCAP /Grey Ink 

-SCAP /FranAril Music Administration, ASCAP) 

OH YEAH (WORK) n1 ni ' :J. 

Grade Music Publishing. BMVEMI Blackwood. BMeHow 
Ya Wv Dat Music ASCAPÆMI April, ASCAP/Notting 
Dale Songs. ASCAP/Sil Jimel Music Publishing. 
BMVBen Hill Tiger Music. ASCAP /Cookies And Milk, 

ASCAPHeavy On The Grind Entergament Publishing, 

BMVSwizole Music. BMI), HL RBH 99 

OJALA Crisma. SESAC LT 3 

OJALA PUDIERA BOB ÌUIRTE (Tulum, ASCAP) LT 40 
THE ONE IN THE MIDDLE (WEI Music. 

ASCAP/Sony/AN Cross Keys. ASCAP/This Is Hit, 
ASCAP'Magic Mustang. BMI/Funky Junk Music. 
ASCAP). HLWBM CS 53 

ONE OF THE BOYS (Sorry /AN Cross Keys, 
ASCAPBoosiermama Music, ASCAP/Universal Music 
Corporation. ASCAP/Mempherslield. ASCAP/House Of 

Full Circle BMVFuII Circle. BMO, HL. CS 35 

00H WEE (Bearhug Publishing. ASCAP: Notting Hill 
Music. Mill RBH 84 

DOTTA MY SYSTEM IShaniah Cymone Me. 

ASCAPÆMI Apprit ASCAP The Kid Slim M' 
!.P ' ;. TI. /1:AI' 

PARALYZER 'Fmgei L., me -/,At a 'i.; '.',CAF'( 

H100 97, PUP 99 
PARTY LIKE A ROCKSTAR (Preciate That Music. 

BMI /Cereal And Milk Publishing, ASCAPPeaches Chil- 
dren Publishing, ASCAP/EMI April, ASCAP), HL. H100 2 

POP 2 90h14 
PLEASE DONT GO (Tank 1176 Music ASCAP/Black 

Fountain Publishing. ASCAPEMI April, ASCAPÆnnnalis- 
tic. A SC AP ASCAP/Notting ASCAP), HL. H100 52; P P 89. 

RBH 2 

POP LOCK 8 DROP IT (Huey Records Music. 
ASCAP/DiAndre Smith. ASCAP/DeIHiTZ Muzik, 
ASCAP/Notting Hill Music. BMI) H100 9. POP 19, RBH 

12 
POPPIN (Dirty Dre Music. ASCAP/Universal Music Cor - 

poration ASCAP/b1 Vidal Music. ASCAPMaked Under 
My Clothes. ASCAP /Chrysalis Music. ASCAP. HL, RBH 

42 

POR AMARTE ASI (WB Music. ASCAP/Erami, ASCAP) 

T 2/ 

PROUD OF THE HOUSE WE BUILT (Sony /AN Tree, 

01,11 Showt.11y Music. BMWJamer- Tamerlane Publish- 
ing. BMVSyycamore Canyon Music BMVTurn Me On 

Music. BM/Still Working For The Man Music. BM1CG, 
BMI), HLWBM CS 32 

PUSH IT BABY (Diamond Blue Smith Publishing, 
BMVBIue Star Publishing, BM/Bien Carrot Diamond 
Publishing BMVThe Nickel Publishing, BMUSilverplat- 

inumy2k Publishing, BMVMusic Royale, BMI) RBH 93 

QUE LLOREN 
OUE ME DES TUCARINO 

GUIPAS u'i 

R 
REHAB ` ^, B.3. -"3 h, ' i i 

14 

ROCK YO HIPS /2 Werks Wblisnmg ASCAPMoyai 
ublishirg ASCAP/Dime Rece Collection, 

a._. KC Masterpiece Publishing. ASCAP/Vight Note 
Entertainment, ASCAP /Jac Migraine Music. ASCAP/EMI 
April, ASCAP( HI 8100 40. POP 57. RBH 23 

SAME GIRL -: *y .,' F M.L,,'.: 
ASCAP,Famous. ASCAP/BIG JAMES. ASCAP), 
HL7WBM, Hí0044, POP 74, RBH 7 

SAY YES (Cal IV, ASCAP/Dimensional Music Of 1091. 
ASCAP/Drivers Ed. ASCAP/Rck Them Eaters, 

BMVSony/AN Cross Keys. ASCAP/Stage Three Music, 
BMVCherry Lane, ASCAP). CLNVIIL. CS 46 

SERA (EMI April, ASCAP/Famous, ASCAP LT 28 
SEXY LADY (Drawlrist Publishing. ASCAPA Want Mine 

Publishing. ASCAPEMI Unart Catalog. BMI. HVWBM, 
9100 62. POP 67 RBH 44 

SHAWN (First N Gold. BMIWVarner-Tamerlane Publish- 
ing. BMbWarner Chappell, BMVYOun Drumma. 
ASCARWaynee Baynee Music. BM pyPub, 
BMI/Zomba Songs, BMI(. WBM. ROB 

SHE MNT RIGHT (Major Bob, ASCAP,'Sweet Summer, 
ASCAP /Circle C. ASCAP/Full Circle. ASCAPANamer- 

nerlane Publishing. BMLTexi's Palm Tree Music. BMI), 

SHE S LIKE THE WIND í'Iainview Diner, BMWery Tony 

SHOO BE D00 (NO WORDS (Happy Mel Beepys 
'.'.i «C 

WORDS) 
Songs. 

'dusk ASCAP/Some Vyhtie 
t.tusic, BM. Justin s Polite Music, ASCAP/EMI April. 

Polar, BMVSongs Ot Universal. BMVMs 

Marys. ASCAP /Jessyca Wilson Publishing, BMI). 
HLWBM, RBH 86 

SHUT UP AND DRIVE Songs Of Universal. BMVBay)un 

Beat, BMI/Be Music. ASCAP.Wamer- Tamerlane Publish - 
ing, BMI LW HBM H100 88, POP 59 

SIENTE EL BOOM (T Bambino Music Publishing. 
-SLAP Sony /ATV Discos. ASCAP/Leon Blanco, 
Het'. I y Records Publishing, ASCAP LT 20 

SIMPLE THINGS (Gad Songs, SCAP /Cherry Lane, 
.waet GOO' ASCAP), GEM. RBH 53 

SI NOS QUEDARA POCO TIEMPO (Unique Hits Too. 

ASCAP/Famous ASCAP) LT 4 

SLAP II t,,iii,r.er,dl Publishing, ASCAP/Trac-N- 
Field Entertainment BMMollings Music. ASCAPNot- 
ling Dale Songs. ASCAP, HL, RBH 67 

SMILE (JRPSL BMVJamrec BMWniversal -Songs Of 

PolyGram International. BMVUniversal- PolyGram Interna - 
linnal ASCAP). HL POP 84 

SPEND THE NIGHT (Warner- Tamerlane Publishing. 
kman BMVNess. ASCAP/Nitry & Capone, 

e Cityry. BMI . WBM, RBH 77 

STACKS ON DECK Oritinal Sin ASCAP/Nasialaida 
Mi. nnhlishing $$$$SSESAC) RBH 82 

STAND (Music 0f Combustion. BMLSonggs Of Windswept 
I. rra c. BMVDanny Orton Songs, ASAP/Universal Music 
Corppooration ASCAP. HL. HtOO 91 

SIARRN' WITH ME (Careers -BMG Music Publishing, 
BMVShitake Maki. BMVSongs Of Windswept Pacific, 
BMVSongs Ot Thortch BMVFox Ridge Music. BMI), 
WBM CS 10 H t 00 93 

STOLEN IIa , i lilt She Ask About Men Music 
ASCAP Music Corporation. ASCAP), HL. H100 
6K F 

STRAIGPOHT TO THE BANK ISO Cent Music. ASCAP /Uni- 
versal t' ASCAP /Shugar Dimond, 
BMI/WB 3. 'r ,.'.., ',iul NotAnt Gout On Out Funk- 

ing. ASCA 1 POP 95. RBH 95 
STRUGGLE NO MORE (THE MAIN EVENT) (Writing 

Lite ASL i Truth. ASCAP/Big Harlem Music. 
BMVJoeI ',Sealers Music BMVOshuNiyah Music. 
ASCAP /Universal Lingo. ASCAP) RBH 50 

SUMMER LOVE (Zomba Enterprises. ASCAP/Tennman 
Tunes ASCAPANB Music, ASCAPNirginia Beach. 
ASCAP/WBM Music. SESACDanja Handz Muzik. 

A SES CL WRH . 
Hrno 8 POP 

SUNDAY MORNING IN AMERICA (EMI April. 
^.usic. ASCAPBniversal Music 

myco Music ASCAPíJettrey 
Il,á: 'ration, BMq CS 47 

THE SWEET ESCAPE ¡mink, Lover Music, 
,,,reiir r'OPFa ;n / OSCAPP,tno 

T 
TAKE ME AS IAM' 

i.,dl t uic CurWialio,. 
' SCAP1(eriokey Music. 

:SCAPMitco South. 
ASCAP Suiigs Gi universal, BMI). HL RBH 48 

TAMBOURINE (Blondie Rockwell ASCAP/Swizz Beata, 

SESAC/Universal Tunes SESAC /Team S Dot Publishing. 
BMI/Hitco Music, BMWniversal Music Corporation. 
ASCAP. HL 9100 70: POP 83. RBH 22 

TATTOO (2 Way Street Publishing. ASCAP/Perry Homes 
Music Publishing, ASCAP,'Mist Publishing Group, 
BMVWamer Chappell. BMI) ROH 33 

TEACHME (Universal Music Corporation. ASCAPaIif 
Music Publishing, ASCAP/Songs Of Universal. 
BMI/Tetragrammaton, ASCAP/Melodic Rano Produc- 
tions, ASCAP/HC 1030 Publishing, ASCAP/Smoothie 

Music, ASCAP /ABlack Productions, ASCAP), HL, H100 
60 RBH 5 

TEARDROPS ON MY GUITAR Sony/ AN Timber. 
SESAC/Hillsboro Valley, SESAC/Sony /AN Tree 

BMVTaylor Swift Music. BMI( HL. CS 12. H100 42: POP 
iC 

TEENAGERS - - . Shore 

TELL ME WHAT WE RE GONNA DO NOW BMG- 
-in Tunes, 
aMVSense- 

'JBM, RBH 72 
TENNESSEE mr Eyed Music. 

HLC54t 
TE VCR A PERDER nn ATV Discos, ASCAPWB 

,5 
THAT NINO OF OAT (We're Going To Maui BMI/Hits And 

2820 Music. BMVZomba 
- Country Manin'. 

',, Green Wilderness, 
:S 48 

THAT SCARES ME Cf Combustion Music, 
: :. ht, ASCAP/Universal Music 

uhersfield, ASCAP/House Of 

BMI), HL. CS 52 
THESE ARE MY PEOPLE ^.!versai MVrsic Csemoratìon. 

THIS AIN'T A SCENE IT'S AN ARMS RACE yo X 

Music. THIS IS MY I 

nl,tl 
LIFE Ph v Ivester Music ASCAPNVords & 

Music ASCAP / Sony /AN Tree. BMVTomdouglasmus¢, 
TMli HL,CS50 

THIS IS MY NOW (19 Entertainment Limited, BMI) H100 -:., II, `,5 

THIS IS WHY PM HOT (Shawn Mims, BMI/The Blackout 
icv ASCAP/Muzikil State Of Mindz, 

Data for week of JUNE 23, 2007 

ASCAP/Scholield'. ASCAPBMG- Careers. BMLBMG 
Songs. ASCAP/Heavy On The Grind Entergament Pub- 
lishing BMVLiI Jimel Music Publishing, BMVSongs Of 

M BMVLil Jon 00017 Music. BMVWarner Chappell. 
PRS1Ceak Da Sneak Publishing Designee, BMVCunwin 
Music, BMVlrving BMI). WBM H100 29. POP 31 

THNKS FR TH MMRS (Sony /ATV Songs, BMVChicago X 

S /flcore. BMI). HL H100 14: POP 12 

TICKS Gayle. 
Have 

(EMI 

o Be Music. ASC P hamaldASCAP/Sogs 
Of Bud Dog. ASCAP /3 Ring Music, ASCAP,'Music Of 
Windswept ASCAP( HL. CS 3, H100 48. POP 63 

A 11 SI PUEDO DECIRTE (Edimonsa. ASCAP/Siempre, 
t 32 

TODO CAMBIO (Sony /AN Discos. ASCAP LT 12 

TORRE DE BABEL Kike Santander Music. BMVEMI 
at BMI) LT 23 

TOUGH : -. ! Wheel. BMIDurb Songs. ASCAP), WBM. 

UMBRELLA , ASCAP/March 9th Publish - 
`:hushing, ASCAP/Suga 

;+ i shing. ASCAP/EMI April, 
RBH 6 

UNTIL THE END OF TIME Tennman Tunes, 
CAr . nr e c °lapr es ASCAPNirginia Beach, 

ASCAP /WB Music, ASCAP/Warner-Tamerlane Publish - 
hg BMVDania Hondo Muzik. SESACWBM Music, 
SESACWarner. SESAC, WBM. RBH 20 

UNTIL YOU COME BACK TO ME (Sawandi Music. 
RMVStone Agate Music. BMVJobete Music, 
ASCAP/Black Bull Music. ASCAP) RBH 76 

U + UR HAND (EMI Blackwood OMVPink Inside Pub- 
lishing. BMVMaratone AB SOMuKobalt Music Publish - 
ing, ASCAP/Kasz Money Publishing, ASCAP, HL, H100 
15: POP 9 

VALENTINE (Universal Lingo. ASCAP/Notting Hill. 
ASCAP/Young Goldie. BMVMagom Songs, ASCAP/Hale 

Yeah. SESACPeedunes, SESAC). HL. RBH 65 

WAIT FOR YOU (Stellar Songs. ASCAPÆMI April, 
ASCAP/Sony /A Tunes. ASCAP/EMI Blackwood. 
BMVWater Music Publishing. ASCAP. HL. H100 34. 
POP 20 

WALL TO WALL (The Royalty Network. BMVTeam S Dot 
Publishing BMLMitco Music. BMVSongs Of Windswept 
Pacific, BMVWalter Scott BMI) H10092. RBH 25 

WASTED (Songs From The Engine Room, BMVSongs Of 

Universal, BM/Warner- Tamerlane Publishing, BMI/Ray- 
!Hie Music ASCAP/BPJ Administration, ASCAP. 
HLWBM, WOO 76. POP 79 

THE WAY I ARE (Virginia Beach ASCAPWB Music. 
ASCAP/Dan(a Hondo Muzik, SESACWBM Music, 
SESAC/Keriokey Music. ASCAPNmversal Music Corpo- 
ration, ASCAP/Jerry Lee Publishing, ASCAP). WBM, 
H100 57, POP 46 

THE WAY I LIVE (Extreme Entertainment New Orleans 
Publishing Campo/Trill Productions. ASCAP H100 45', 

POP 36 

THE WAY SHE MOVES (CoCo Tunes Music 
ASCAPByetall Music. ASCAP /Famous ASCAP LT 22 

WE TAKN OVER (DJ Khaled. BMVNoka International. 
ASCAP/Famous. ASCAP/Warner-Tamerlane Publishing. 
BMI/Money Mack, BMVCrown Club Publishing. 
BMI/Joey & Ryan Music, BMV4 Blunts Lit At Once. 

BMUDan(a Honda Muzik. SESAC /WBM Music, 
SESACMoning Hill Music. BMI(. HLWBM. Hi 00 35, 
POP 40. RBH 39 

WHAT BOYZ UKE (Black Eight Music Publishing. BMI) 
RBH 88 

WHAT GOES AROUND...COMES AROUND (Tennman 
Tunes ASCAP/Zomba Enterprises. ASCAP Virginia 

Beach, ASCARWB Music. ASCAPMIarner- Tamerlane 
Publishing BMVDania Honda Munk. SESAC/WBM 
Music. SESACBoyalryry Righlings, ASCAP /Crown Club 
Publishing, BMI, HL/WBM, POP 47 

WHAT ME DON (Zomba Songs, BMVChesterchaz. 
BMVBig Big Kid, ASCAP/Nondisclosure Agreement. 
BMVRob Bourdon BMVKenp Kobayashi. BMI/Pancakey 
Cakes UMS, WBM, HI00 23. POP 22 

WHATS MY NAME (Cancelled Lunch Music, 
' -,roersal- PolyGram International ASCAP, HL, 

WHEN I SEE U Breakthrough Creations ASCAP/EMI 

' '. ASCAP/Sony /AN Tunes, 

SOCAI4/Sony,'ATV Music Publish- 
'"NWaynne Writers. ASCAP /J. Sewell 

ASCAP /Golden The Super Kid Music, 
HL H10054. RBH 3 

WHINE UP Copyright ContraVAlO Publishing ASCAP /J 
iismng, ASCAP /Greensleeves. PRS) 910077. 

WHO KNEW (EMI Blackwood. BMVPink Inside Pubiish- 
no, BMVMaralone AB. STIM/Kobalt Music Publishing. 
ASCAP Kasz rAnney Publishing. ASCAP) HL POP 81 

WIPE ME DOWN ¡Trill Productions, ASCAPBOOsie Bad 
On Tha Track. ASCAP) H100 47. 

A WOMAN'S LOVE WO Music. ASCAP/Yee Haw. 

5.H10082 
WONDERFUL C.. en Publishing. BMVZomba 

n ie Streets. ASCAP /A Grand 
ASCAP. WBM. RBH 58 

WONDER WOMAN -his Boy Muzik BM/Warner- 
Tamer lane Publishing, BM(Danja Hallo Meek, 
SESAC/WBM Music. SESACM0 Ouincydence Music 
Publishing BMVN000 Avenue. ASCAPÆMI ril 

ASCAP/Urban Warfare ASCAP. HL/WBM. RBH 54 
WORKING CLASS HERO (Lenono. BMI( H100 63: POP 

56 

WRAPPED Rltawhirl, BMVBruce Robison. BMVCarnival 

Music Group. SESAC) CS 6, H100 81 

YOU AINT KNOW (Money Mack. BMVYoung Money 

Publishing. BMVWarner-Tamerlane Publishing BMVScolI 
Storch Music. ASCAP/IVT Music. ASCAP, WBM. RBH 

61 

YOU GIVE WYE A BAD NAME (Bon Jovi Publishing. 
ASCAP /Universal -PolyGram International 

ASCAPBonyiAN Tunes ASCAP/Desmobiie, 
ASCAP EMI April, ASCAP. HL. H 100 59, POP 51 

YOU KNOW l'M NO GOOD ;EMI Blackwood. BMq. HL. 
PCP 58 

YOU NEVER TAKE ME DANCING Chi-Boy. ASCAP) CS 

YOU'RE GONNA LOVE ME (Songs Of Combustion 
',ii 3SC.3.. Music Of Windswept. ASCAP/Mr. Noise. 
3 1i , BMI( CS 57 

YOU SHOOK ME ALL NIGHT LONG IJ. Albert & Son, 

(YOU WANT TO) MAKE A MEMORY (Bon Jovi Publish - 
ingB ASCAP /Universal -PolyGram International, 

ASCAPSony /AN Tunes. ASCAP/ Aggressive, 
ASCAPCObaIt Music Publishing, ASCAP). HL, H100 84, 
POP 70 

Y SI TE DIGO (Universal -Musica Unica. BMI/New World 
Music LTDA BMq LT 42 

Y SI VOLVIERA A NACER (Cultura Urbana Publishing, 
ASCAP( LT 24 

Y TODAVIA (EMI Blackwood, BMI /SACEM, 
?Mi. °,oelias, BMI) LT 33 
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Billbearal 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICIE PLA(:IE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: iserrette(&billboard.com 

HELP WANTED 
Yoshi's jazz club and restaurant in Oakland, CA, is seeking an experienced book- 
ing agent to be the second person in their jazz booking team, to be responsible for 
booking Yoshi's Oakland as well as Yoshi's San Francisco which is opening this fall. 

Must have extensive booking experience and solid working knowledge of jazz and other 
music. While Jazz will always be our focus, we will be branching out into other genres 

such as world music, blues, R & B, and triple A. Successful candidate will work closely 
with the Artistic Director to book 2 clubs, 12 miles apart. Duties could also include 

arranging artist accommodations and transportation and related clerical tasks. 

Yoshi's, considered to be one of the finest jazz clubs in the US, is a world -class jazz club 
booking music 7 nights a week with 2 shows per night. For the last 20+ years, Yoshi's 
has brought most every major jazz artist to the San Francisco Bay Area, as well as the 
best of up and coming talents. 

Please submit your résumé to Peter Williams at: Yoshi's, 

510 Embarcadero West, Oakland, CA 94607 or peter@yoshis.com. NO CALLS PLEASE 

Compensation commensurate with experience. 

Yoshi's is an equal opportunity employer. 

For more information about Yoshi's, visit www.yoshis.com 

Become a part of Starbucks Coffee Company now! 
We are looking for a buying manager with experience in the entertainment industry in addition to 
good supply chain experience, most notably in procurement. This job contributes to Starbucks 
success by managing a team of 1 senior buyer and 1 buyer, and by ensuring consistent sources of 
supply while meeting cost, schedule, service and quality requirements. This person would lead 
efforts to identify opportunities to improve costs, lead times, service and quality and consistent- 
ly model and act in accordance with Starbucks guiding principles. 
Summary of Experience 
s Partnership development (7 years) 
I Purchasing in a manufacturing, consumer goods, distribution or service environment (7 years) 
s Supplier qualification and negotiations (7 years) 

Working with automated procurement and inventory control systems (7 years) 
I Managing multiple purchasing functions (3 years) 
. Cross -functional team participation 
I Experience in Entertainment Procurement (preferred) 

Please email me your résumé at eemerson @starbucks.com and we can set up a follow up inter- 
view and discussion of the position. 

STATE UNIVERSITY OF 
NEW YORK COLLEGE AT ONEONTA 

Assistant Professor - Music Dept. Full -time, tenure track, two yr. initial 
appointment, begins August 2007. 

See http: // www. oneonta .edu /admin /humres /employment for full details. 
SUNY 

Oneonta is an EEO /AA /ADA employer. 
Contact: barstorss @oneonta.edu 
Please reference Box BB, #1060 -T 

VOLUNTEERS 
NEEDED 

Interested in volunteering at the most 
important music industry upcoming events? 

HOLLYWOOD AND GAMES SUMMIT 

For more information please contact Courtney Marks 

cmarks(â billboard.com 646 -654 -4652 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL MANUFACTURING 

300 
1000 

Pack DF: 
CD 

Package: 

$ 775.00 
$1199.00 

Includes: 1 -color bookler & 
I -color CD label from print -ready 
film, jewefeax, shrinkwrop 

Includes: 4-color bookieí & 
2 -rolor CD libel from supplied 
artwork, jewelbox, shrink wrap 

DD-J_ 7 2 VINYL PROMO 
100 1 2" VINYL $799.00 Additional LP's: $1.30 each 

5 0 0 12" VINYL $1,279.00 REORDER S710.00 

I 0 0 0 12" VINYL 51,889.00 REORDER - $1319.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESuINGS 2 -COLOR LABELS (stock Ilackground) SHRINKWRAP QUICK TURN AROUND 

RAIN BO RECORDS MANUFACTURING CcRrORAIION -I 8960 Eton Ave., Canoga Park, CA 91304 (818) :30- 1100 
int Fax: (818) 280 -1101 - www.rainborecords.com info @rainborecords.com 

GOT FANS?.; 

v,;;, 

GE 
L FEST I VA _S ! , Largtst 

ik database iSf 
N. am rican shows! 

, ' 800.200.3737 
festivalnet.com/bg 

DUPLICATION/ 
REPLICATION 

CDS DYDS SHAPED DISCS SPECIALTY PRESAGING CASSLI ILS 

NEED CDs? THE CHOICE IS 

CRYSTALCLEAR 
UIsc RAD TAPE 

rillt,' 9J/ )J;! CUI13l1%1 3Pí11 :J13! 

1000 CDs $999 (lï 
1000 PROMO CD PACK r - - 

1000 DVDs 51499 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

WWW.CRWSTRECLEARCDS.COM 1- 888 -E88 -8813 

DJ SERVICES 
Flawless Entertainment DJ's 

Worlds Greatest DJs 
Weddings, Bar Mitzvahs 

Corporate Events 
Clubs, Live Shows 

Private Events 
And Much More 

http://www.flawlessdjs.com 

310-650-9707 

CALL US TODAY AND ASK ABOJT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW 

ADVERTISERS! 

1 -800- 223 -7524 or 

jaerretttge yi iltxxarçl: ma 

INVESTORS 
WANTED 

Investor /s wanted for marketing 

campaign of Coffee Novelty Song 

"Java Jitterô ". 

Outrageously funny music /reality 

video ready for release via 

Youtube, and itunes distribution 

of song in place. The artist 

performed the song on Fox Five 

News a few months ago. Need 

$15,000 for prominent NYC 

interne marketing /PR firm. This 

is a chance to be involved in one 

of the most original projects 

around today. Repayment from 

sale of t -shirts and itunes. Please 

contact 917 -626 -3060 for info. 

1,000 CDs 
in full -color jackets for just 

,p1 
is: . i:. 

9 
Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /b 

DISC MAKERS' 

LEGAL SERVICES 

FATHER'S 
RIGHTS!! 

Call attorney 
Jeffery Leving 

312 -356 -DADS or visit 

www.dadsrights.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and 12's as low as 501. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890.6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.BOx A Trenton, N.J. 08691-0020 

amltib scorybmus@eot.com 

T- SHIRTS 

-SthfrIe? 

IJI7OKITIJG( 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage- fashionscom 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928 -443 -0100) 
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DJ Drama's Drama 
Four Days at SXSW 
And Britney 
Stands Up Ne -Yo 

All in 60 Seconds 

TO WATCH FRESH WEBISODES, GO TO BILLBOARD.COM /SIXTY 

To sponsor this exclusive original 
video content call 646.654.4616 Billboard 

EXPERIENCE THE BUZZ 
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EXEctrrivE 
TU RN-FABLE 

Send submissions to: exec @billboard.com 

RECORD COMPANIES: RCA Music Group promotes Jen- 
nifer Fowler to VP of digital marketing and Rani Hancock 
to senior VP of A &R administration and operations. Fowler 
was senior director of digital marketing at J /Arista Records, 

and Hancock was VP in the same department. 
Universal Music Group expands its Global Digital Initia- 

tives unit with the appointments of Daniel Kruchkow and 
Ezra Doty to senior VPs. Kruchkow was VP of digital media 
and e- commerce at Island Def Jam Music Group, and Doty 
was VP of network sales at Waterfront Media. 

Buena Vista Music Group elevates Alison Koerper to di- 
rector of publishing administration. She was senior manager. 

Walt Disney Records promotes Dasha Smith to VP of prod- 
uct development. She was executive director. 

PUBLISHING: BMI names Hanna Pantie assistant VP of cor- 
porate and media relations. She was executive director. 

Universal Music Publishing Group names Andrew 
Jenkins executive VP of international. He was BMG Music 
Publishing president of international. 

EMI Music Publishing ups Michele Shpetner to VP of music 

services licensing. She was senior director. 
Cherry Lane Music Publishing promotes Tim Joyce to co- 

ordinator of videogames, sports and advertising music. He 

was marketing assistant. 

DIGITAL: iTunes Japan appoints Keith Cahoon to the 
newly created position of director. He was CEO at Tower 
Records Japan. 

Ecast names Charles King publishing director of its music 

division. He was a rights clearance specialist at Northern Cal- 

ifornia Public Broadcasting. 

MEDIA: CMT appoints Suzanne Norman to the newly 
created position of senior VP of strategy and business 
operations. She was VP of finance. 

RELATED FIELDS: Kidz Bop in New York promotes Sandi 

Hemmerlein to VP of marketing. She held the same title at 

Razor & Entertainment, parent company of Kidz Bop. 

MediaLINK names Don Spielvogel VP of sales. He was VP 
of sales and marketing at Lightyear Entertainment. 

-Edited by Mitchell Peters 

(XX)I)W()RI(S 
SAVE THE DATE 
The Angel Ball 2007 touches down Oct. 29 at the New York 

Marriott Marquis. Hosted by songwriter /philanthropist 
Denise Rich and others, the fifth Angel Ball benefits the G &P 

Foundation for Cancer Research. This year's event will honor 
BET Networks chairman /CEO Debra L. Lee, among others. 
Patti LaBelle, Clive Davis, Kimora Lee and Russell Simmons 
have been past honorees. For info, go to gandp.org. 

BACK TOGETHER AGAIN 
Boston -based trio Dispatch is reuniting to raise money and 
awareness for the situation in Zimbabwe. The three -piece 
will play New York's Madison Square Garden July 13 -15 under 
the banner Dispatch: Zimbabwe. The band will donate 100% 

of the proceeds to Zimbabwe charities that aid in fighting 
disease, famine and social injustice in the African country. 
The three shows are sold out. 

SONGWRITERS HALL OF FAME AWARDS 
It was another memorab night at the Songwriters Hall of Fame Awards 
ceremony, held June 7 at the Marriott Marquis in New York to honor the 
work and lives of composers and lyricists who create popular music 
around the world 
ABOVE LEFT: From eft are actress /singer (dine Menzel, poet /singer/ 
composer Rod McKaen, Johnny Mercer Award recipient Dolly Parton 
and Songwriters -Jai of rame chairman Hal David. 

ABOVE ?IGHT: Froc left are Billboard associate markeu g manaçer 
Stephare Horst raoper /producer Kanye West, Bilboard account 
manac_ e- Charles Serez and Little Anthony & the Imperials lead 
vocalist _ittle Arthony. 
BELOW From left are inductee Michael Masser, Don K ruiner, rec pienf 
of the /tee Olman Publisher Award for Lifetime Ac i evement im the Music 
Industy Songwriters Hall of Fame chairman Hal David and inductees 
Don Bieck, Irving 9i-gie and Bobby Weinstein. 

Jazz icon Miles Davis was celebrated May 26, markirg what would 
have been his 81st birthday. His son Erin Davis, left, aid nephew Vince 
Wilbum Jr. placed flowes and candles near his bronze bust on 
Hollywood's RockWak, where fans paid their respec's as well. The 
duo also displayed a new line of Davis T -shirts that will be distributed 
by Trunk at high -end stores. 

INSIDE TRACK: GREEN EDITION 

At the Kcdi< ease n Los Angeles, two -time Grammy Award winrer 
Carrie Urdk-rwood was presented with a multiplatinum plaque for se les of 
more that E million of her debut album, "Some Hearts,' b' BMG Lard Grc up 
chairman-0 Clive Davis, center, and "American Idol" creator Si-non Fuller. 
PHOTO'. COURESY OF FICFNEL BURP /GETTY 'MAGES 

KT TUNSTALL GIVES SOMETHING BACK TO THE EARTH 
K i TurstuH tlL JAM Butler Trio, Perri partner with c> 
Jam, Guster, 3ornez and others use friendly beauty brand Origins last yea-, 

biodiesel fuel for their touring trucks has been environmentally aware sh:e 
and buses. "I've been changing my day one. "It's a safety valve 7r me,' std 
lifestyle so that 1 can be as responsi- says. "Artists can be accus -d of jc mp- 
ble as possib e," Tunstall tells Track. ing on a bandwagon -a bandwagon 
"I've had some success. I like to give they don't really care a shi about. 
something beck " "I care about the env -onmen :," 

Tunstall, a Live Earth artist, adds she adds. "So, I do what I canton 3Ka 

that her sophomore album, "Drastic a difference, to bring about charge." 
Fantastic" ;due Sept. 18 from Virgin), Looking ahead to her July 7 Liva 
will be as carbon neutral as possible, Earth performance at Kew Jersey's 
using 100 %re' :ycled paper. The artist's Giants Stadium, Tunstall is hopeful 
Landon home is also undergoing an that the worldwide, sever corcert 
ecc- transformat on, with a new stu- event will empower peD ale. "It ias 
dio and lof: a <tension being made of nothing to do with poirtics," a 

rec: aimed woad. sheep's wool wall in- says. "The planet needs a sense cf 
sulation and sofa panels. correctiveness. What ez ch one of us 

does to it has an effect." Flower to 
the people, indeed 

JUNE 23, 2007 
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STINA TUNZI 

2007 COUNTRY MUSIC FESTIVAL 
The largest country rru=_c party in tie world, the Coun_r/ -lusic Assn.'s annual CMA 
Music Festval look place June 4 -10 in Nashville, bringirg fans and stars together for e 
week cf event=_ and acti- ities. 

ABOVE LEFT: Reba McEntire, left, and Kelly Clarkson perbrm a: the nightly 
conter_ hed a: LP Field in downtown Nashville. PFcTO: CCUrTESY CF JOHN RUSSELL/ 

COUNTRY MUSIC ASSN. 

ABOVE: Big & Rich perbrm at LP ReId. PHOTO: COURTESY OF JCHN FUSSELL/COUNTRY 

MUSIC ASSN. 

LEFT: Duo Montgomery Gentry answer questions from fans during GAC Presents 
CMA CeletrityClose Upat Nashville's Ryman Auditorium. HoTO COURTESY OF JIM 

HAGANS,COLNTR MUSIC ASSN. 

BELOW: The FIAA hes certified Taylor Swift's self- titled debut aloum platinum. The 
country artist was strprisec with a platinum plaque durirrgthe CMA Music Festival. 
The presertati3n todc pace at the Big Machine Records booth so Swift could 
share the montent with ans. From left are RIAA senior director cf artist and industry 
relatiors John Menke!, Swift, Billboard executive editor/assoc ate publisher Tamara 
Conniff and Big Maci ne Records president Scott Borcheta. PHOTO: COURTES' OF JOE 

IARDWiCK/GSUN SRY WE 314LY 

INSIDE TRACK: e... r_ .... _:' . . . 
JOHN BUTLER'S EPIPHANY 
The John Butler Trio and other acts are paRicipabn 
Bar's eco- centric GreenNotes program (see Mak ng The 

Brand, page 30). JBT leader John Butler tells Track he 

had an epiphany about six months ago. Ir a meeting with 
management, Butler recalls saying, "We need to stop 
bullshitting arour d. We need to make the :our as environ- 
mentally sustainable as possible." Butler adds trot it goes 
beyond being politically left or right. "Its about :cmmon 
sense, about waiting to do the right thins," he says. "You 

Haiti's Festival Mizik 
Jakmel took place May 25 -27 on 

the beachfront of Jacmel. The fest is a 
free benefit conceit that features 24 bands in 

24 hours during a three -day period. At this year's 
event, 12 international bands and 12 local groups 
performed, headlined by the Marleys. Pictured, 

left, are event organizer Jeremie Sterlin and 
Stephen Marley. PHOTO: COURTESY OF SUSAN FRAME 

Billboard 
executive 

editor /associate 
publisher Tamara 

Conniff with Robin 
Glbb at the BMI 

Pop awards in 
Los Angeles, where 

the Bee Gees 
were honored as 

BMI Pop Icons. 

don't have to bean environmentalist to care. It's about re- 

spect." Butler is not alone in his way of thirking. He points 
to acts like Pearl Jam, Guster, Red Hot Chili Pepaers and 
the Police, who he proudly notes are doi ig the r part to 
raise green awareness. If given the opportunity, Butler 
believes most musicians would participa'e in erdeavors 
that pave the way to a greener planet. "Most a-tists are 

aware and conscious of what needs to be done," he adds. 

"Every effort makes a change." 

J From et:, Bruce j¡ Springsest, Tom Chapin and 
Jackson Browne perform June 11 in 

New York fie amual WHY -Chapin 
Awalds Dinner in memory of the late Harry 

Chapin (Tom's bDt er), who was a WHY (World 
unger Year) co- foLnelerBrowne received the ASCAP 

Harry Chapin Humantarèn Award for his decades of 
activism on behalf ofhuman rights, world peace, the 

environment and fiçli-ig poverty. WHY fights hunger 
and poverty in the J steel States and abroad. PHOTO: 

COURTES'. C= STUART RAMSON, WHY 
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THE OFFICIAL MOBILE 

ENTERTAINMENT 
LENT OF 

CItA 
The Wireless Association 

THE *PORTER PRESENTS 
AN D Btoard 

EN 

i 

Mobile Entertainment Live! (formerly MECCA) brings together the best and brightest from the wireless 
and entertainment industries to debate and discuss the barriers separati -tg the mobile world from the 
rest of the digital universe. Find out what the future will hold for the mobile entertainment business at 
this one -day conference - the official mobile entertainment event of CTIA-The Wireless Association, 
guided by Billboard's global editorial team and an advisory board on industry experts. 

Don't miss your chance to be a part of this unique event featuring interactive interviews with key industry 
influencers, a full exhibit floor, and structured networking opportunities with top executives from compa- 
nies representing mobile music, gaming, TV, video, animation, messaging, marketing, social networking, 
and more! 

"1.1. 

Register Today! 

entertrnnment 

General Info:646.654.4660 - 
VV Bi I I bo a rd Events co m Registation:646.654.46 

Sponsorships: 646.654.4613 

CORPORATE SPONSORS 

Mozes wireless 

MEDIA SPONSORS 

Mobile Media 
ticPt.yr* eala: 

CTIA WIRELESS I.1. 5 Entertainment 2007, the largest wireless dataevent in the industry, truly embodies 
the ever -changing, dynamic andinnovative world of wireless data in Enterprise and in Entertainment. 

Register Now! www.ctia.org.wirelesslT 

Oct 23-25, 2007 Moscone Center, San Fransisco 
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GO GREE 
fMTI1FY 

PaperFoa'n0 trays were used fn UMe's Ecopak'h' packaging for 
"The Millennium Collection" CD series and in NBC Universal's 
"Eureka Season One" DVD package. Both releases also use 
recycled aboard. PaperFoam® is a natural, renewable material 
that is paper-recyclable and biodegradable when composted. 
Eureka DVD available in stores July 3rd. 

Concern about pad<aging's effects on the environment 
is growing. We know you're seeking answers. 
That's why Shorewood Packaging has created 
greenchoiceTM, an initiative that is designed to provide 
you with a resource for environmental solutions 
for packaging, print and P.O.P. display products. 
It's a complex topic - with no right or wrong answers. 
It involves a series of choices, eac ì with a different 
impact on the environment. 

Our goal is to provide you with solutions so that you 
can make the choice that is best for your products, 
your business - and our world. 

We are committed to working with you to create a 
greener tomorrow. Call us today and let's get started. 

choice. 

Paper and paperboard - both virgin and 
recycled enoices that are renewable, recoverable, 
recyclable and biodegradable when composted 

Inks & ce atings - offset kiks formulated with 
renewable vegetable of -based components 

Alternative materials - PaperFoam@ CD /CVD 
trays available and more choices on the horizon 

Design 'green" - right s'zing, fewer pieces, sus- 
tainable materials 

Environmentally conscious supply chain -smart 
ways to minimize your carbon footprint 

Third -party programs - tree planting, r ecycling, 
carbon credits 

The Choice is 
Envirmnmental Solutions for Packaging & Displays from Shorewood Packalt 

Yours www.shorewoodpackag ng.com 
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