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FEATURES 
COVER STORY 

22 TNç REAL DEAL with his new 
single dancing up the charts, Chris 
Brown shrugs off the notion of a 

sophomore slump. 

26 WORLD BEATERS Twenty 
years on from its birth, world music 
is a giant among 
specialist 
genres. Billboard 
assesses the 
current state of 
the movement. 

29 

UPFRONT 
7 ALY & AJ EVERYWHERE 

On eve of second album, 
teen duo spread their brand 
across the product map. 

11 Legal Matters 
12 Digital Entertainment 
13 Making The Brand 
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15 Retail Track 
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17 Global 
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29 l' IN FOURSOME 

Members of Interpol face 
major label and the rest of 
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POURING 
Billboard's Touring 
Conference & Awards will 
feature panels, networking 
opportunities and an 

awards reception targeting 
promoters, agents, venues, 
managers, sponsors and 
production professionals, 
See billboardevents.com. 

1l EGIONAL IVIEXIC,AN 
The summit dedicated to 
the :op-selling Latin music 
genre returns to Los 

Angeles Oct. 1-3. The event 
focuses en radio, touring, 
dig tal and publishing 
trends in the regional 
Mexican ndustry. More at 
bill ooardevents.com. 

AGE LIMIT ,T 
Go to billboard -con- /sixty 
to watch Hill< Crasley 
sit down wit. Chris Brown 
at his Billbo<; r 

shoot. Brown explains 
what age means in 

his dating life, and 
much more. 
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CHUCK TAYLOR 
Senior Correspondent 
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Flavorless Top 
Why U.S. Radio Needs Some Italian Dressing 

Once upon a time in America, there truly 
existed "the station that everybody can 
agree upon." As the signature heyday of 
top 40 continued through the '70s and 
'80s, as anyone over 40 knows, the for- 
mat truly personified the best of all gen- 
res: pop, R &B, ballads, rock, dance and 
country. On one frequency, one could 
hear Billy Joel, Madonna, Patti LaBelle, 
Juice Newton, Barry Manilow, Loverboy, 
Kool & the Gang, Blondie, Devo, Al- 
abama ... on and on. 

However, by the mid- to late '90s -as 
the Telecommunications Act turned 
broadcasting into a business that was 
arguably more accountable to Wall Street 
than listeners -pop radio began to po- 
larize as formats split into "super - 

serving" niches. 
By 1996, top 40 leaned heavily toward 

modern rock -the Smashing Pumpkins, 
Alanis Morissette, Pearl Jam and the 
like -unfortunately abandoning the va- 

riety that had always defined mass appeal. 
Soon after, hip -hop became top 40's genre 
of choice. As a result, of course, adult top 
40 was born to feed "pop" titles to grown- 
ups who perceived rap as an intrusion. 

Meanwhile, adult contemporary 
branded itself as the at -work network, 
where the playlist was dumbed down to 
innocuously blend into the background. 
Instead of singing along, you were in- 
formed that drowsy DJs and equally 
sleepy music would never invade any- 
one's personal space -just tune in and 
remember the moniker in case you were 

called upon by Arbitron. 
I've covered U.S. radio for some 20 

years now and, I suppose, regarded such 
fragmentation as an organic rite of pas- 
sage. But after just returning from 10 

days' vacation in Italy, I came to realize 
that stateside radio, if anything, has de- 
volved. This could be due to broadcast 
management's call to arms by share- 
holders. Or it could be a lack of courage 
and creativity on the part of program- 
mers groomed in an era where mesh- 
ing various styles of music -instead of 
what was once known as diversity -is 
now termed a "train wreck." 

One station in particular, Naples - 
based Radio Kiss Kiss Italia, which cov- 

ers much of the region (population just 
around 1 million), proved that the orig- 
inal concept of music for the masses 
remains alive and well. 

That single outlet was the frequency 
of choice everywhere I traveled within 
the region, a radio station whose broad 
melodic playlist met with enthusiastic 
across -the -board acceptance. Each 
morning in our restaurant in Sorrento, 
45- year -old proprietor Maria cranked up 
the Zoo -like morning show as she cheer- 
fully served fresh bread, tomatoes and 
cheeses. Taking taxis around the region, 
without fail, Kiss Kiss emanated from 
the speakers, whether the driver was 25 

or 55. In the grocery markets, the same. 
Throughout the hip boutiques of Capri, 
yep, parallel love for Kiss Kiss. 

During my stay, I heard a delectable 

FORCED ADS ARE FAILED ADS 
I'm not convinced by these ad- supported 
models that require consumers to sit 
through an advertisement prior to view- 
ing a video or downloading a song. 

Ads aren't effective when consumers 
expect them. Readers flip through an 
entire magazine not wanting to miss an 
article. TV viewers expect commercials 
but have no idea which suspenseful 
scene will be cut short to pay bills. 

But when I go online, even before I 

know what I'm looking for, I immedi- 
ately open at least three windows: one 
for e-mail, one maybe for MySpace and 
another for Google. While one window 
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I 
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is loading, I minimize it and maximize 
another. Those with high -speed connec- 
tions have even shorter attention spans. 

The digital age has brought us al- 
most unlimited ways to entertain our- 
selves: social networking sites, 
peer -to -peer, music download stores, 
MySpace, YouTube, more. Why sit 
through forced advertising when you 

blend of Nelly Furtado, Michael Bublé, 
Maroon 5, Avril Lavigne, Christina Aguil- 
era and Dolores O'Riordan -acts that 
have been embraced in the United States 
by specifically niched formats; Mika, 
Amy Winehouse, Joss Stone, Robbie 
Williams and Travis -mainstream Eu- 

ropean acts whose lack of top 40 radio 
acceptance in the States remains an in- 
explicable enigma; and a healthy sprin- 
kling of Italian artists like Laura Pausini, 
Tony Amodio, Zucchero and Paolo Nu- 
tini. And all this shifting from AC's Bublé 
to top 40's Furtado to adult top 40's O'Ri- 
ordan to triple -A's Stone to Italian - 
language could not have sounded more 
organic ... what a pleasure, indeed. 

So, do programmers really believe that 
platinum- selling Bublé has to be relegated 
to AC -only playlists with his wonderfully 
uptempo, wholly universal "Everything "? 

Or that Mika's dance ditty "Grace Kelly" - 
which hit No. 1 in six nations and top 10 

in two dozen countries, including Canada 
-is too daring for listeners? 

I learned a valuable lesson in Italy 
without even knowing I needed it. As 

stateside FM broadcasters battle the 
temptation of so many pioneering global 
media competitors available at the click 
of a mouse, how much longer will the 
status quo satisfy listeners -particularly 
as they realize how many talented artists 
are being neglected and /or branded to 
a single format by programmers here? 

We got it right 20 years ago. Can we turn 
back the clock before it's too late? 

FEED 
can change the channel? 

So ads like these can only work if they 
are custom -made for the viewing demo- 
graphic: For me, the Chevy commercial 
with Mary J. Blige and T.I., say. Other- 
wise, I'd rather "change windows" -and 
come back when the ad is done. 

Kamal France 
Tee Pee Records 
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» >BON JOVI 
OFFERS 
(TUNES FIRST 
In what's being 
billed as a first, Bon 
Jovi will bundle a 

digital iTunes copy 
of its new album 
"Lost Highway" with 
purchase of presale 
tickets for the 
band's upcoming 
stand to open the 
new Prudential 
Center in Newark, 
N.J., beginning Oct. 
25. The online 
presale program will 
be available 
exclusively to 
American Express 
cardholders June 
12 -14, and to the 
general public June 
15 -22. Tickets 
without the digital 
album will be 
available for 
purchase by the 
general public 
beginning June 23. 

»>WMG, 
ANYWHERECD 
SETTLE 
DISPUTE 
Warner Music Group 
and AnywhereCD 
have dismissed their 
respective lawsuits 
against each other 
and agreed to an 
early end to their 
relationship. Under 
the agreement, 
WMG will allow 
AnywhereCD to 
continue to sell its 
music via the 
service -which lets 
customers 
download digital 
rights management - 
free MP3 files of any 
physical CD they 
purchase from the 
site -until Sept. 30. 

» >GOOGLE 
CALENDAR 
INCLUDES 
MUSIC EVENTS 
Google Calendar 
recently launched a 

public event - 
tracking element 
that allows users to 
automatically add 
updates from such 
sources as sports 
team schedules, 
travel deals and 
concert updates. 
Atlantic Records 
and Cordless 
Recordings will 
provide tour 
schedules and 
album -release up- 
dates to the service. 

ICE ICE BABY 
Ice cream trucks jingle 

to a new tune 

Close Your Eyc 

SWEET DREAMS 
Siushybye scores with 

the napping -tot set 

HUMAN CONNECTION 
Martin Sexton on the 
spirit of paying live 

CHANGING CUISILLOS 
Banda veterans hit big 

with a ranchera 

FACTORY'S FOUNDER 
Manchester maverick 

Tony Williams 

rAMILY SIZE 

BRANDING BY MICHAEL PAOLETTA 

A ÿ& AJ, Everywh 
On Eve Of New 
Album, Teen Duo 
Spread Their 
Brand Across The 
Product Map 

In the grand tradition of the 
Olsen twins and Disney jugger- 
nauts "High School Musical" 
and "Hannah Montana," a mar- 
keting blitz that pushes 
branded entertainment to the 
max is on tap for Aly & AJ's new 
Hollywood Records album, "In- 

somniatic," due July 10. 

The teen siblings, whose real 
names are Alyson Renae and 
Amanda Joy Michalka, are also 
stretching their music. Aly de- 
scribes the collection as "exper- 
imental," with a few songs 
featuring "piano- driven, wall - 
of- sound, epic productions." 
The album marks a "big depar- 
ture" for the duo, AJ adds, yet 
retains "flavors" from their 
debut album, "Into the Rush." 

The rhythmic "Potential 
Breakup Song" is already a hit 
at Radio Disney and is on its 
way to top 40 radio. 

"For this audience, the more 
they see something, the better 
it sticks," Radio Disney VP of 
programming Robin Jones 
says. "And this age group likes 
being in the know and likes fit- 
ting in. So, if your friends have 
the Aly & AJ bracelet, well, you 
want one, too." 

Aly & AJ's new, immediate 
brand partners include Post 
Honey -Comb cereal, MTV, Wal- 

Mart and Samsung. Brands like 
these are surely responding to 
the ways Aly & AJ have estab- 
lished strong ties with their au- 

dience, as well as to the success 
of "Into the Rush." 

The 2005 set and 
its 2006 deluxe edi- 
tion version have col- 

lectively sold 787,000 
copies, according to 
Nielsen SoundScan. 
The album's biggest 
singles, "Rush" and 
"Chemicals React," 
have sold 453,000 
and 175,000 down- 
loads, respectively - 
even though neither 
climbed higher than 
No. 50 on The Bill- 
board Hot 100, and 
both received limited 
terrestrial radio airplay out- 
side of Radio Disney. 

In a short period of time, My 
& AJ have established an emo- 
tional connection with fans, Hol- 

lywood senior VP of marketing 
Ken Bunt says. "Once that con- 
nection has been made, brands 
then want to be involved." 

No one better understands 
how this connection can extend 
beyond the music than the two 
teenagers themselves. "We're 
involved in all aspects of our 

business," My says. "Nothing 
goes over our heads." From 
writing their own songs and 
starring in MTV's "Super Sweet 
16: The Movie" (premiering 
July 8 on the network; a DVD 

follows two days later) to sign- 
ing on the dotted line with their 
numerous brand partners, My 

Wal -Mart, meanwhile, will 
prominently feature Aly & AJ 

in a promotion that spotlights 
"Insomniatic" (including an ex- 

clusive track) and the "Super 
Sweet 16" DVD. 

'These are great visibility 
tools for the girls to set up the 
new album," Bunt says. They 

also pave the way for the 
duo's summer tour, 
which kicks off July 11 

in Phoenix. Sponsored 
by Sanrio, the trek fo- 
cuses on amphitheaters 
and festivals. 

Aly & AJ are resonat- 
ing with today's youth 
because they are ap- 
proachable, Jones says. 
"At Radio Disney, we 
notice that kids attach 
themselves to those 
they can aspire to be- 
someone who is not out 
of reach." 

In the months ahead, My & 

AJ- branded products will arrive 
from Xbox and Nintendo (video - 

games), Trends International 
(2008 calendar), Huckleberry 
Toys (dolls), FEA Merchandis- 
ing (apparel), Accessory Network 
(accessories), Bioworld (head - 
wear), IMT (jewelry), Townley 
Girl (cosmetics) and others. 

In each partnership, the 

ALY & AJ'S bra -iced products include 
apparel, calendar >. Pos' Honey -Comb 
cereal and much more. 

& AJ are active participants. 
With Post Honey -Comb, My 

& AJ are shown on the front 
and back of more than 7 mil- 
lion cereal boxes. The recently 
launched campaign includes a 

contest to see the duo live at a 

private concert in Orlando, Fla. 

For Samsung, Aly & AJ are the 
2007 spokespeople for the elec- 

tronic company's Hope for Ed- 

ucation charity, which provides 
schools with Samsung technol- 
ogy and Microsoft software. 

girls are heavily involved in 
product creation, design and 
marketing, says Gerry Cagle of 
Crysis Management, who over- 

sees the duo's career. 
Unlike other Disney -certified 

acts, My & AJ do not have a con- 
tract with the global titan. "We 

control all activity with our 
brand partners," Cagle says. 
That said, he acknowledges that 
Hollywood "is an active partner 
in searching out opportunities." 

Reach Media's Michael Pag- 

notta, who was instrumental in 
the Olsens' success, says Aly & 

AJ are in a great position be- 
cause they control their name 
and likeness. Still, he has this 
advice, "You don't want to be 
overexposed. Keep your long- 
range goals in sight. Kids re- 
spond to celebrity-based brands 
-that is, as long as the brand 
partnership makes sense." 

And for Aly &AJ, they do. All 

this activity, including the ex- 

pansion oftheir sound, is "help- 
ing to push our career and brand 
forward," AJ says. In the process, 
the duo do not want to alienate 
any fans. "It's important to not 
stray from our core," she says. 
"There is a fine line between 
being creative as artists and 
being respectful of fans. We take 
that fine line seriously." 

WILL or 
For 24/7 news and analysis on your cell phone 

or mobile device, go to: mobile.billboard.biz. 
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» >EBAY 
AUCTIONS RADIO 
ADS 
eBay has begun 
auctioning advertising 
airtime on 2,300 
participating U.S. radio 
stations. The company 
will partner with 
privately held Encino, 
Calif. -based Bid4Spots, 
which has been hosting 
weekly online auctions 
of radio airtime since 
January 2005. The 
auctions, for which eBay 
will receive a 

commission for each 
dollar spent on ad buys, 
will take place on eBay 
Media Marketplace, 
which also brokers cable 
TV ads. 

» >LALA ROLLS 
OUT FREE 
STREAMING SITE 
Lala.com, a Silicon 
Valley -based digital 
music startup, has 
launched an iPod- 
compatible online 
music service that 
offers free streaming 
songs in a bid to get 
customers to buy music 
downloads. Onboard for 
the launch is Warner 
Music Group, which will 
sell songs and albums 
without digital rights 
management. Lala is in 
talks with other major 
record companies to 
expand the service's 
offerings, the company 
says. Lala, which is free 
and does not carry 
advertising, hopes to 
make up for licensing 
costs of playing the 
music online with sales 
of songs. 

>>>TIMBERLAKE 
SIGNS YOUTUBE 
SENSATION 
YouTube star Esmee 
Denters has become the 
first artist signed to 
Tennman Records, the 
label launched by Justin 
Timberlake in a joint 
venture with Interscope. 
The deal places Denters 
as the supporting artist 
for a handful of 
Timberlake's upcoming 
European shows and 
positions her for an album 
release later this year. She 
gained a following 
through a series of low - 
tech YouTube videos in 
which she covered songs 
by Beyoncé, Natalie 
Imbruglia and others. In 
the past nine months, her 
videos have received 21 

million views. 

PUBLISHING BY SUSAN BUTLER 

Writing For 
The Gold 
NMPA Awarding Songwriters, 
Embracing Collaborations 

Gold and platinum records 
aren't just for artists any- 
more. For the first time 
since the RIAA began certi- 
fying gold record sales in 
1958, songwriters will begin 
receiving their own gold and 
platinum certificates this 
fall from the National Music 
Publishers' Assn. The move 
is part of the continuing evo- 
lution of the trade group 
since its appointment two 
years ago of president /CEO 
David Israelite, who es- 
pouses a "one music" phi- 
losophy for publishers and 
labels to work together more 
closely for the betterment of 
the industry as a whole. 

Israelite and RIAA chair- 
man /CEO Mitch Bainwol 
announced the new awards 
program at the NMPA's an- 

ers and labels are like wings 
of a party. We're all the same 
party. We all have a common 
mission that is creative suc- 
cess, the richness of music. 
The very nature of this [cer- 
tification] program is to cel- 
ebrate excellence." 

The gold and platinum 
program isn't the only sign 
of the NMPA's growing col- 
laborative efforts to materi- 
alize at the trade group's 
annual meeting, held June 
6 in New York. For the first 
time, RIAA and Digital 
Media Assn. (DiMA) execu- 
tives attended, even though 
the groups often strongly 
oppose publishers' posi- 
tions on licensing and other 
issues. RIAA president Cary 
Sherman and DiMA execu- 
tive director Jonathan Pot- 

`Recognizing the 
contributions of creators 
is something we can agree 
On.' -DAVID ISRAELITE, NMPA 

nual meeting. The publish- 
ers' group hammered out a 

deal with the RIAA so that 
every time the labels' group 
certifies sales of a single 
record as gold or platinum, 
the NMPA will award the 
writers of the song with a 

certificate. Awards will only 
be for singles rather than al- 

bums or master ringtones. 
The idea had come about, 

Israelite says, when Bainwol 
invited him to a concert where 
Bainwol presented an artist 
with a platinum sales award. 

"I remember recognizing 
the power and the prestige 
that the program carried for 
the RIAA, and I began 
thinking about ways that we 
could similarly recognize 
the contributions of song- 
writers," Israelite says. "It 
made more sense to partner 
with this program, tying in 
with its massive success. 
Recognizing the contribu- 
tions of creators is some- 
thing we can agree on." 

Bainwol says, "Publish- 

ter traveled from the 
nation's capital to partici- 
pate in a panel discussion 
on compulsory license re- 
form, joined by Register of 
Copyrights Marybeth Pe- 
ters, Harry Fox Agency pres- 
ident /CEO Gary Churgin 
and Israelite. 

One of the ideas they 
briefly discussed was a blan- 
ket license for reproduction 
rights in all compositions, 
similar to a performing 
rights license, that would be 
available for all forms of dig- 
ital and physical products 
(including physical prod- 
ucts with music videos). 
Under this approach, pub- 
lishers could individually 
opt out of the blanket li- 
cense. Sherman and Potter 
argued that this would 
streamline the licensing 
process while preserving 
copyright holders' rights. 

Names of the newly 
elected NMPA board mem- 
bers can be found at bill - 

board.biz /publishing. 
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LABELS BY SUSAN BUTLER 

DEVELOPMENT 
BY R TEL 
Rob Thomas And Evan Lamberg's New 
Label Gets A Big- League Boost 

Every time Rob Thomas has a 

couple of beers with someone 
in the music industry, he says 

the conversation inevitably 
turns to artist development at 

labels today -namely, the per- 
ceived lack of it. But instead 
ofjust talking, Thomas and his 

longtime publishing pal Evan 

Lamberg are trying to do 
something about it. In an ex- 

clusive interview with Bill- 
board, the duo reveal that they 
have formed R Tel Records to 
develop, and make long -term 
commitments to, new song- 
writer /artists. And they've gar- 
nered the support of a major - 
league network to help break 
those artists. 

Under a deal with Sony 
BMG's Epic Records, Thomas 
and Lamberg will consult with 
Epic president Charlie Walk 
and others at the major label. 

If R Tel and Epic agree they 
love an act, then the major will 
fund the project, releasing the 

record through RED or Epic. 

The first act funded under this 
deal is British songwriter/ 
artist Garfield Mayor, whose 
release is expected this fall. 

Mayor's music landed on 
Lamberg's desk at EMI Music 

Publishing, where he is senior 
creative of A &R and music in- 

novations for North America. 
The two have worked closely 
since Thomas' early Match- 
box Twenty days. 

Thomas began the devel- 
opment process with Mayor 
by inviting him to stay in 

Thomas' home for more than 
a month while they worked 
together writing and produc- 
ing the album. 

"I'm doing a lot of writing 
with these artists and helping 

them produce, but it's not 
about me being a producer 
and having a writing credit on 

the record," Thomas says. "I 

don't have to have any creative 
input whatsoever, but I'm def- 
initely here if they want it. I'm 

like an in -house musician who's 
been through the last decade 
with really great success." 

Throughout the projects, 
Thomas and Lamberg will be 

tapping into the resources of 
Thomas' manager, Michael 
Lippman; their lawyers Owen 
Sloane and Kenny Meiselas; 
and EMI to help develop the 
artists and the label. Thomas 
says that EMI offered to lend 
its support whether or not the 
songwriter /artists sign with 
the major publisher. 

"We all simply just trust one 

another," Walk says. "It will be 
nonpolitical and completely 
pure, putting the artist and the 
music first." 

While Thomas says he 

hopes to have two to three re- 

leases each year, R Tel isn't 
under any delivery or time 
constraints to keep that 

benchmark. 
"If you sell 30,000 records, 

we don't blink," Lamberg 
says. "We're making a second 
record. That's where patience 
factors in. We're not under the 
rule that we've got to ship a 

bunch of records in the next 
90 days or our cash flow 
won't be right- there's no 
economic pressure." 

Thomas and Lamberg, who 
are receiving demos through 
Lippman and EMI, respec- 
tively, want to sign self -con- 
tained songwriters. 

"A great songwriter who's 
also a great artist, no matter 
what genre, will get our atten- 
tion," Lamberg says. 

Thomas and Lamberg 
aren't giving up their own gigs 
for the label. Their goal with 
R Tel, they say, is to create an 

intimate, pleasurable atmos- 
phere for artists to create 
music -with the help of a 

songwriter /artist who was 
"really fortunate" and a cre- 
ative publisher with a big 
company behind them. 

"We're in no position in our 
heads, our jobs or our lives 
where we're ever in danger of 
our egos taking over this proj- 
ect," Thomas says. "We have 
no need to try and suck any 
blood out of anybody. This 
will never be anything more 
to us than a home where we 
can bring great artists." 
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DIGITAL BY ANTONY BRUNO 

STREAMED TO 
YOUR PHONE 
Melodeo's Fresh Twist On 
Accessing Your iTunes 

Music fans have been slow to buy music on their mo- 
bile phones. So several companies have responded 
with services that let users access from their phones 
music that is stored on their computers. 

It's called placeshifting -a term used for the prac- 
tice of accessing content stored on one device from 
another via the Internet (see story, page 12). 

The latest entry into this market is Melodeo, which 
is offering a rather unique take on the trend with its 
new NuTsie service. Launched as a free beta service this 
week, NuTsie allows iTunes users to stream their music 
to any Internet -enabled mobile phone. 

Unlike other placeshifting services 
that access music files on users' corn- 
puters directly (see sidebar), Melodeo 
in this case is operating more like an 
Internet radio station. Users export 
their iTunes music library information 
to the NuTsie site online, which then 
matches it against Melodeo's database 
of licensed music. 

The company then randomly 
streams these songs directly from 
Melodeo's servers, meaning the user's 
computer need not be on for the serv- 
ice to work. The random playlist is a 

requirement of the Digital Millennium 
Copyright Act for such streaming serv- 
ices, which sets rules for how often 
songs by the same artist can be played 
in a given time frame and so on. 

In doing so, Melodeo will pay royal- 

ties on each song streamed via the 
service, in accordance with webcaster 
royalty rates. 

"If your iTunes library is full of music you 
copied from friends or you illegally down- 
loaded and nobody got paid for it, this is 
going to monetize it," says Dave Dederer, 
Melodeo VP of music content and former 
member of the band Presidents of the 
United States of America. "[Artists] get paid 
for it every time you listen to it." 

During the beta phase, the service can 
be found only via the NuTsie Web site. 
Melodeo hopes wireless operators will 
eventually offer it to their subscribers for 

Melodeo's NuTsie, demonstrated here 
has just launched as a free beta service 

PLACESHIFTING PLAYERS 

a monthly fee, and is developing a di- 

rect-to- customer payment model. 
At first blush, placeshifting seems 

a threat to the mobile music model, 
as customers who stream their 
music from their computers are not 
buying them via existing a la carte 
services from the likes of Sprint and 
Verizon Wireless. 

However, placeshifting has advan- 
tages that sideloading -the practice 
of transferring music files to a phone 
directly, as one would to an MP3 
player -does not. Users can sideload 
only as many songs as the phone can 
store, and neither carriers nor labels 
can charge for the practice. Placeshift- 
ing meanwhile is a streaming technol- 
ogy, meaning there are no storage 
capacity concerns, and usage can be 
tracked and monetized. 

Snatching content from your computer and making it accessible on mobile phones is the hot application du jour for 
the mobile entertainment set. Melodeo's NuTsie is just the latest. A number of other companies are focusing on let- 

ting customers access the content they already own, rather than buying something new: 

PHLING 
(OXY SYSTEMS) 
HOW IT WORKS: A mobile 
blog that lets users stream 
photos, music and mes- 
sages from their home PC 

to their mobile phones 
and those of up to six 
friends. Members can 
browse and sample the 
music libraries of others, 
submit music reviews and 
rate individual tracks. 
AVAILABILITY: Sprint, Cin- 

gular and T- Mobile; select 
phones only. 
COST: Free 

SLINGPLAYER MOBILE 
(SLINGMEDIA) 
HOW IT WORKS: Allows 
users to watch and con- 
trol their home TV from a 

mobile phone. Requires 
the Slingbox device in- 
stalled in the home and 
the SlingPlayer software 
downloaded to the mo- 
bile phone. 
AVAILABILITY: Windows 
Mobile and Palm devices 
only. 
COST: One -time fee of 
$30, plus $130 -$250 for 
various Slingbox devices. 

ORB NETWORKS: 
MYCASTING 

HOW IT WORKS: After 
downloading the com- 
pany's software to the 
home PC, users can access 
any music, movies or pho- 
tos stored on that PC and 
get direct video access 
horn sites like YouTube 
and Google. 
AVAILABILITY: Any Inter- 
net- connected mobile 
phone. 
COST: $10 per month. Ap- 
plication is free. 

MAESTRO 
HOW IT WORKS: Provides 
on- demand mobile access 
to the Maestro online social 

music portal, which allows 
users to find, manage and 
play MP3 files stored on 
their home PC and explore 
music owned by friends 
also using the service. 
Requires the Maestro soft- 
ware running on the PC. 

AVAILABILITY: Any Inter- 
net- capable phone (third - 
quarter 2007). 
Cost: Free 

ars weary of "Pop 
Goes the Weasel" 
and the Mister 
Softee theme 
during these hot 

summer months now have an 
alternative: Michael Hearst's 
album "Songs for Ice Cream 
Trucks," due June 12 on Bar 
None. The Brooklyn -based 
songwriter set out to change 
the musical landscape for mo- 
bile frozen treat purveyors 
with new tunes -and ring - 
tones -like "Ice Cream Yo!" 

and "Where Do Ice Cream 
Trucks Go in the Winter ?" In- 
dependent ice cream vendors 
across the country are already 
taking notice. 

"I had no hard and fast rules 
as to how to make an ice cream 

Sundae Driving 
truck song," says Hearst, who 
also plays in indie duo One 
Ring Zero. "They had just 
better make people want 
to buy ice cream." And 
Hearst's 13 tracks -short, 
whimsical tunes comprising 
melodica, organ, theremin, 
guitar, keyboards and a chil- 
dren's choir -appear to be 
doing just that. "Having some- 
thing other than a nursery 
rhyme makes grown -ups not 
mind approaching the truck as 
much," says John Thibodeau, 
owner of single -truck opera- 
tion Thibby's Ice Cream in 

Ice Cre 
And Music 

Sell Each Oth Green Bay, Wis. 
"You can't blast low -end 

music coming from a horn 
speaker, so the music has 
to have a certain tone. 

Michael nailed these great 
mid- a-id high -level sounds. 
Lots ofpeople ask me about it, 
where got it," says Matt Allen, 

popularly known 
as the Ice Cream 
Man, who gives 
out free ice cream 
at major music 
festivals across 
the country. 
Other vendors- 

from a startup in Southern 
Pines, N.C., to a small fleet in 
Portland, Ore. -are catching 
on as well. 

Prior to its street date, 
Hearst's album has been avail- 

able for purchase through his 
Web site songsforicecream - 
trucks.com and iTunes. Hearst 
has no way of monitoring 
the songs' usage in trucks, 
however, so he's crossing his 
fingers for more synch/ 
licensing opportunities. His 
music is already slated to 
appear in an upcoming doc- 
umentary on the origins of 
the ice cream sundae. 

"I don't think the RIAA or 
ASCAP or whatever really have 
ice cream truck songs on their 
royalties radar," he quips. 
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» >WARNER 
JAPAN ENDS 
(TUNES HOLDOUT 
Warner Music Japan's 
catalog is now 
available via the 
iTunes Japan Music 
Store, leaving Sony 
Music Entertainment 
(Japan) as the only 
major Japanese label 
not to have licensed 
its repertoire to 
iTunes. WMJ's iTunes 
launch is featuring an 
exclusive world 
premiere of female 
vocalist Ayaka's new 
video for her recently 
released single 
"Jewelry Day." 

» >LIVE NATION 
EXPANDS 
FILLMORE BRAND 
TO MIAMI 
The 2,700 -capacity 
Jackie Gleason 
Theater in Miami is the 
latest venue to join 
Live Nation's 
rejuvenated Fillmore 
brand. Live Nation has 
finalized a 10 -year 
pact (with a live-year 
extension) with the 
Miami Beach City 
Commission, to 
operate, manage and 
exclusively book the 
venue, to be 
rechristened Fillmore 
Miami Beach at the 
Jackie Gleason 
Theater. Live Nation 
expects to invest $3.5 
million in improvements 
to the venue. 

» >UNIVERSAL 
ACQUIRES 
MASSER 
CATALOG 
Universal Music 
Publishing Group has 
acquired the catalog 
of songwriter Michael 
Masser, who was 
inducted into the 
Songwriters Hall of 
Fame June 7. The 
publisher previously 
administered the 
catalog. Masser has 
written songs for such 
artists as Diana Ross, 
Neil Diamond, Barbra 
Streisand and Aretha 
Franklin. 

Compiled by Chris M. 

Walsh. Reporting by 
Mike Boyle, Antony 
Bruno, Susan Butler, 
Taylor Grimes, Steve 
McClure, Ken Tucker 
and Ray Waddell. 

Fir 24/7 news and 
analysis on your 
mobile device, go to: 
m o b i l e. b i l l boa rd. b i z. 
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DIGITAL BY BRIAN GARRITY 

The Music's In 
The (E-)MaìI 
Labels Gradually Shifting To Digital Promo Delivery 

A growing number of major and independent 
labels are going digital when it comes to send- 
ing promotional music to press. 

Rather than mail an advance CD, some record 
companies are instead e- mailing links to down- 
load or stream prerelease content. 

EMI's Capitol Music Group began embrac- 
ing the practice regularly at the start of this year 
with press promos for acts like Joss Stone, the 
Stooges and Mims. Depending on the release, 
CMG is servicing music as either an on -demand 
stream or a watermarked MP3. 

Also going all in on digital servicing as of this 
year is indie Beggars Group /Matador, which 
has provided advances from acts like New 
Pornographers, the National, and Voxtrot as 
watermarked digital downloads. 

Meanwhile, other labels are experimenting 
with the idea. Warner Music Group, Sony BMG 
and Universal Music Group, as well as Vice 
Recordings have digitally serviced select re- 
leases, including the Cribs, Mark Ronson, the 
Bravery, and Black Lips, respectively. 

This isn't the first time the music business 
has experimented with digital promos. Record 
companies have been digitally servicing tracks 
to radio on a select basis for years. However, 
label publicity departments are seeing new win- 
dows for digital promos with press contacts 
thanks to the rising penetration of MP3 play- 
ers, broadband Internet connections and media - 
friendly computers with large hard drives for 
storing content. 

Driving the move is the opportunity for 
cost savings. 

Labels send upwards of 2,500 promotional 
CDs to press, radio and retail for an average re- 
lease in the United States. And when manufac- 
turing, packaging and mailing costs are factored 
in, they spend $3 per unit in some cases. Spread 
out across a dozen or so releases for an inde- 
pendent label, that translates to almost $100,000 
or more in annual promo costs. For a U.S. 
major -label imprint that might put out 50 front- 
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line releases or more per year, that number can 
approach $500,000 and beyond. 

Those numbers can run even higher when 
watermarking costs are factored in for promos 
of priority releases. Not only are there the di- 
rect costs of the technology, but also mailings 
have to be sent via FedEx or UPS so labels can 
keep track of sensitive promo discs and make 
sure they reach the right person. "The water- 
marking thing can get out of control," one major 
label publicity executive says, noting that reser- 
vicing music to members of the press who mis- 
place a promo disc or don't receive a mailing 
becomes particularly expensive. "Every time we 
do a one -off watermark it's $125. It adds up." 

Label publicity executives say that offering 
digital promos affords a number of advantages, 
including the option to expand the number of 
promotional outlets it reaches out to in a pre- 
release campaign, the ability to distribute ma- 
terial instantaneously and the flexibility to 
reservice records an unlimited number of times. 

Of course, there are risks involved with going 
all- digital on promos. 

"You are basically asking the end recipient 
to do more work," says Matt Harmon, VP of 
sales and marketing for Beggars Group. 

What's more, there are still plenty ofluddites 
who prefer physical product to digital. Labels 
still distribute CDs to press contacts who re- 
quest them. 

Such issues may not be a factor for critically 
acclaimed and commercially successful acts. 
But for baby bands, labels fear that they can get 
lost in the e -mail shuffle. 

And for labels that haven't yet switched to 
digital promos, still the vast majority of the in- 
dustry, there's the political sensitivities of which 
acts go first. 

Nils Bernstein, head of publicity for Mata- 
dor, says the label ultimately chose a reissue of 
Pavement's "Wowee Zowee" last November as 
its test case, but says, "We were wary of mak- 
ing any one record the guinea pig." 

LATIN BY AYALA BEN -YEHUDA 

MTV Latin America 
Gets Local 
New Music VP Says Regionalization Will Target 
Tastes, Save Money 

Decentralizing Miami operations at MTV Net- 
works Latin America (MTVNLA) to Mexico, 
Argentina and Brazil will mean more cost - 
effective, locally flavored programming -so 
says Jose Tillán, who will manage newly ap- 
pointed regional content heads in his new 
position of senior VP of content and music 
for MTV /VH1 Latin America. 

Under the strategy, the network will shift 
production to regional hubs in Mexico City, 
Sao Paulo and Buenos Aires, in some 
cases partnering with local com- 
panies (such as Televisa in Mex- 
ico and independent houses in 

Argentina) to develop new se- 
ries and use "less of the canned 
international library," Tillán says. 

The channel already tailors its 
music and imaging to regional tastes, but 
programming decisions and responsibility 
for ratings will now fall under executive -level 
purview closer to where consumers are. 
Using experienced local editors, graphic de- 
signers and production teams offers "great 
quality, great editorial ... [that's] very af- 
fordable to produce." 

Tillán's most recent role supervising music 
and talent for MTVNLA and MTV Tr3s will 
expand to "connecting the dots ": overseeing 
the look and feel of the channels, developing 
more programs with specific advertisers and 
co- productions with pan -regional appeal. A 

recent example is the "Rally MTV" road race 
with Chevrolet that will also air stateside on 
MTV Tr3s. 

MTVNLA has taken small steps toward re- 
gionalizing -its Premios MTV Latinoamer- 
ica Awards show was held for the first time 
in Mexico City last year, and it has created 
separate feeds for Mexico, Argentina, and 
Central and Northern South America -but 
the restructuring will make Miami an "idea - 

generating, dream -out -loud department 
rather than an operational producing 
facility with [programming] control." 

The full restructuring is expected 
to be completed by year's end. Digi- 
tal media operations for the network 

have already moved to Buenos Aires, 
with 126 positions slated to move there 

from Miami. 
MTV Tr3s was expected to name some- 

one to take over Tillán's day -to -day respon- 
sibilities at the U.S. channel. Tillán will stay in 

Miami and continue reporting to MTVNLA 
president Pierluigi Gazzolo. VP of MTV /VH1 
content for Mexico Vicente Solis and VH1 

Brazil content VP Jimmy Leroy will now re- 
port to Tillán from their respective territo- 
ries, as well as to existing country GMs Paula 
Guerra (Argentina), Alvaro Barros (Brazil) 
and Carlos Magana (Mexico). A head of con- 
tent for Argentina had not been named at 
press time. 

360 DEGREES OF BILLBOARD 

CHARTING CANADA 
One of Billboard's franchise charts expands 
north of the border this week with the launch 
of The Billboard Canadian Hot 100. The new list, 

which ranks songs' popularity by blending dig- 
ital track sales measured by Nielsen SoundScan 

with radio tracking from Nielsen BDS, bowed 
June 7 on billboard.com and billboard.biz. 

Effective this issue, the top 
10 from the new Canadian 
Hot 100 will appear in the 

magazine's Hits of the World section (see page 
50). SoundScan's Canadian Digital Songs 
chart, which has appeared in the magazine 
since March 2006, will continue to appear on 
billboard.biz. All 100 titles on the new chart 
will appear on both Web sites. 

The Canadian Hot 100 emulates the formula 
that drives The Billboard Hot 100, which has 

mingled sales and radio data since its launch 
in 1958. Along with SoundScan's digital sales 
data, the new chart is driven by BDS' Canada 
All- Format Airplay, with a panel of more than 
100 radio stations. The comprehensive radio 
panel includes the country's leading top 40, 
rock, country and AC stations. 

Rihanna has the honor of the chart's first No. 

1 with "Umbrella," featuring Jay -Z, the song 
that is in its second week at No.1 on the origi- 
nal Hot 100. Canadian acts found in the inaugu- 
ral chart's top 20 include Finger Eleven, Nelly 
Furtado, Michael Bublé and Avril Lavigne. 

The Billboard Canadian Hot 100 is managed 
by Paul Tuch, director of Canadian operations for 
Nielsen BDS, in consultation with Silvio Pietrolu- 
ongo, Billboard's associate director of charts 

Q 

and manager of The Billboard Hot 100. 
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ScratchingUp Patent Law 
Will Reforms Affect Digital Music? 

During the final days of the 
109th Congress last year, Sen- 
ate and House Judiciary sub- 
committees were heatedly 
negotiating copyright bills that 
address music licensing. But 
since the new Congress con- 
vened in January, copyright is- 

sues have been sidelined while 
patent law reform has taken 
center stage. Though this topic 
has seemingly been of little 
interest to music industry 
groups, patent litigation can in- 

deed affect the use of music. 
The latest example of this 

impact is a patent infringement 
suit filed May 21 by Amster- 
dam -based N2IT Holdings. The 
company invented a product for 
DJs called Final Scratch. N2IT 
is asking a federal court in Los 

Angeles to force Native Instru- 
ments to take its new product, 
Traktor Scratch, offthe market. 

Kurosh Nasseri in Washing- 

ton, D.C., has worked with 
N2IT for several years. Nassen, 
a lawyer whose clients include 
top dance- electronic artists, pro- 
ducers and DJs, says he was ex- 

cited when he first saw the 
invention. "This is cutting 
edge," he says. "It pulled DJ'ing 
into the 21st century." 

Nasseri says that many DJs 

veered away from using vinyl 
records in favor of CDs and 
MP3s so they wouldn't have to 

carry around suitcases filled 
with bulky discs that damaged 
easily. But there was a trade -off: 

They lost much of their control 
over turntable spin techniques 
like slowing down, scratching 
and matching mixes. The Final 
Scratch hardware /software 
combination allows DJs to use 
a special time -coded vinyl 
record on a conventional 
turntable to manually control 
the playback of digital music 

tracks in a laptop. 
A market is developing for 

this type of product, with sev- 

eral companies adopting the 
N2IT approach, Nasseri says. 
N2IT secured patent rights in 
the Netherlands and the 
United States, and has sold 
more than 15,000 units since 
its release in 2001, he adds. 

According to the lawsuit, the 
first version of Final Scratch op- 

erated on Linux -based computer 
systems. N2IT contracted with 
Stanton Magnetics to manufac- 
ture and distribute the products 
as well as help develop a version 
that would work with Windows 
and Mac systems. Stanton sub- 
contracted that development to 

Berlin -based Native Instru- 
ments Software Synthesis. 
Nasseri says that in anticipation 
of working together, N2IT pro- 
vided confidential information 
about its technology to Native 

Instruments subject to a confi- 
dentiality agreement and sent 
personnel to Berlin to train 
Native's employees on how the 
system worked. 

Last month, Native Instru- 
ments North America released 
Traktor Scratch, which the law- 

suit claims "is strikingly simi- 
lar to Final Scratch and uses the 
technology" of N2IT's patent. 
Native Instruments did not re- 

spond to a request for comment, 
so it's unclear whether the com- 
pany will challenge the validity 
of the patent or argue that the 
later product simply doesn't in- 

fringe N2IT's patent. Mean- 
while, both companies will likely 

spend major bucks to litigate. 
Questions about the validity 

of patents and the risks of liti- 
gation are two of the reasons 
there is an outcry for patent law 
reform on Capitol Hill. Critics 
of the current law claim, among 

other things, that U.S. Patent 
Office examiners grant patent 
applications that never should 
have been granted. Patents are 
supposed to protect only 
processes, machines, manufac- 
tured articles and compositions 
of matter (e.g., chemicals) when 
they are truly new and innova- 
tive. If they ever existed before, 
as proved by evidence called 
"prior art," then the application 
for a patent must be rejected. 

Current procedures to chal- 

lenge the validity of a patent are 
not optimal: filing a request for 
a re- examination of the patent 
application or filing a lawsuit in 

federal court. The former essen- 
tially asks government examin- 
ers to admit to making a 

mistake. Critics point out that 
lawsuits often result in a defen- 
dant, who could win the suit, 

settling by paying, for ex- 

ample, $3 million to li- 

cense patent rights from 
a plaintiff rather than 
spending $5 million to go 

to trial. 
The Patent Reform 

Act of 2007 is an attempt to re- 
solve these and other issues. 
Sen. Patrick Leahy, D -Vt., 
introduced the Senate version 
(S. 1145), and Rep. Howard 
Berman, D- Calif., introduced 
the House version (H.R. 
1908). While it doesn't focus 
on the examination process 
(which experts say would be 
difficult to define in legisla- 
tion), it creates a "post- grant" 
process to challenge a patent. 
This procedure would be held 
before an administrative law 
judge, and the claim could be 
filed only by someone who 
would suffer harm if the 
patent were enforced. 

Hearings on the bills are 
still ongoing, so there's time 
for digitally minded music 
executives to check out pro- 
posed reforms. 

y walks in LA 
Whether t is all show or all go, First Entertainment Credit Union is 

making peals on wheels. So stop your California dreaming. Now's 
the time to make a move on that ride you've been aching for. 

New or used, we are your ticket to ride. 

Varoom ... we will get your motor runnin: 

With rates as low as 

5.9°% 

This is truly a moving experience. 
So step on it! 

Offer ends June 30, 2007 

adamm ENTERTAINMENT ¡mi CREDIT 
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MOBILE BY ANTONY BRUNO 

Buy Once, Play Anywhere 
Wireless Carriers Want To Spread Your Content Across All Your Screens 

Content providers sitting 
down to make distribution 
deals with wireless operators 
are noticing something a bit 
different about the suits on the 
other side of the negotiating 
table: Increasingly, their con- 
versation is no longer limited 
to just wireless experiences. 

The top executives in charge 
of striking content deals at such 
carriers as AT &T (formerly Cin- 
gular) and Verizon are now re- 
sponsible for driving the 
content strategies across their 
organization's other chan- 
nels- including Inter- 
net and digital TV. 

While their motivation 
may be to leverage their 
wireless assets to better com- 
pete for home services with 
cable rivals Comcast and 
Time Warner, the ultimate 
consequences of this effort 
are profound. At stake is the 
very future of how consumers 
access and pay for entertain- 
ment content across multi- 
ple platforms. 

Today, content and service 
providers benefit from a 

model that is designed to sell 
consumers the same content 
in different formats. Buy or 
subscribe to something online 
or via cable, and you'll have to 
pay for it again to access it on 
your mobile phone. 

For instance, Rhapsody 
subscribers who already pay a 

monthly fee to access the 
music service online have to 
pay an additional $7 per 
month to get the same Rhap- 
sody radio stations on their 
mobile phones via Sprint. 

But the growing number of 
companies offering content 
placeshifting services -which 
allow users to access content 

Consumers may soon be able to access content like 
MAROON S'S 'Makes Me Wonder' video on their TV, 
computer and mobile phone -all for one charge. 
stored on one device from 
another (see story, page 9) -is 
causing content providers and 
network operators to rethink 
the nature of how content is de- 
livered and monetized across 
multiple channels. 

"Eventually, the buy -once/ 
play -anywhere model will be 
the value proposition you 
must meet as a content dis- 
tributor," says Mark Desau- 
tels, VP of wireless Internet 
development for CTIA -The 
Wireless Assn. "Wireless will 
just become the natural ex- 
tension of the need to provide 
a consumer with access to 
content ubiquitously and on 
any device -TV, PC or mo- 
bile phone." 

The industry is already see- 
ing early stabs at this. In 
March, AT &T began offering 
a free year of the Napster sub- 
scription music service to any 
customers signing up for its 
Internet and wireless services 

Users can manage their Nap - 
ster account from their mo- 
bile phones at no additional 
cost but can't yet stream or 
download music, although 
company officials say that ca- 
pability is coming. 

What made this possible was 
the merger of BellSouth and 
AT &T, which included wireless 
operator Cingular. Once AT &T 
completed the merger, it began 
condensing all the content li- 
censing operations of its TV, 

Internet and wireless divisions 
under one roof. 

Verizon Communications 
is doing much the same 
thing. In January, it pro- 
moted Verizon Wireless head 
Denny Strigi to president/ 
COO of the entire company, 
giving him control over the 
wireless and wireline divi- 
sions. He subsequently au- 
thorized key members of his 
wireless team to strike con- 
tent deals that spanned all 

Verizon platforms. 
The motivation is 

fairly obvious. AT &T 
and Verizon are 
trying to compete 
with cable opera- 

tors for TV access 
with fiber optic IPTV services 
-AT &T's u -Verse service 
and Verizon's FiOS attract 
about 26,000 and 350,000 
subscribers, respectively. 

Meanwhile, Comcast alone 
commands some 13 million 
digital cable TV subscribers, 
and therefore gets the best 
deals on video and other pack- 
ages when negotiating with 
content providers. 

However, AT &T and Verizon 

PHU NIX RISING 
Time to toss out your old clock radio. 
The Com One Phoenix radio features 
a Wi -Fi wireless Internet connection 
that lets users play not only AM /FM stations, but also 
stream virtually any Internet radio station in the world. Of 
course, users still need to have a broadband Internet con- 
nection and a Wi -Fi router already in their home for it to 
work. Past that, the Phoenix lets the user bookmark fa- 
vorite radio stations, view track and artist info, and even 
play MP3, WMA and Real Audio digital files. And with an 
optional Bluetooth adapter, it will stream all the same to 
an existing home entertainment system. 

The Phoenix is expected to be available this summer 
for $250. -Antony Bruno 
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have significant wireless sub- 
scriber bases -47 million and 
42 million, respectively. With 
mobile becoming the all -im- 
portant third screen, they can 
now leverage their wireless 
prowess to get better deals for 
their other platforms. 

Meanwhile, cable companies 
aren't exactly resting on their 
laurels. Comcast, Cox and Time 
Warner all offer wireless serv- 
ices through a reselling rela- 
tionship with Sprint, and they 
now own enough wireless spec- 
trum to individually launch 
their own nationwide wireless 
networks in the future. They 
also offer landline voice serv- 
ices as well. 

Today, the primary benefit 
is to offer bundled services all 
on one bill. Tomorrow, it will 
be about offering access to 
entertainment content across 
these various platforms for 
one price. 

"As networks and devices 
get smarter, consumers will 
demand access all the time," 
Music Choice CEO David Del 
Beccaro says. "If you don't 
give it to them, they'll just go 
get it elsewhere." 

Apparently some content 
owners haven't gotten the 
memo yet. Late last month, 
Major League Baseball re- 
newed its attack on Sling - 
Media, accusing the service of 
illegally "misusing" its content 
by allowing users to view their 
cable feeds on their computers 
while traveling. 

MLB would prefer that base- 
ball fans pay it directly to 
stream games from its online 
portal. But this argument 
likely won't take place in five 
years. When MLB or any other 
content provider is negotiat- 
ing its TV distribution deals, 
the person across the table will 
also be demanding that same 
content for their Internet and 
wireless subscribers. 

"Placeshifting technology is 

why these access and content 
providers are only going to be 
able to charge for content one 
time," Desautels says. "That 
is where consumers are 
pushing the business model 
toward. In the short term, 
that means leaving money on 
the table." 

For 24/7 digital news .iZ and analysis, see 
billboard.biz /digital. 

BITS & I3RII_l'S 
GET UP, STICK UP 
Bob Marley's "Exodus" is 

celebrating its 30th an- 
niversary with an exclusive 
new, limited- edition version 
of the album released on a 

USB memory stick. Fans 
can acquire the memory 
stick only from the late 
artist's official Web site, 
bobmarley.com. Only 4,000 
devices are available. They 
contain the original 10 

songs, as well as three 
video tracks of live per- 
formances at London's 
Rainbow Theater from June 
1977, and other audio and 
video content. 

AN INDEX FOR MOS 
Ministry of Sound has 
tapped video search en- 
gine Blinkx to transcribe 
and index its online music 
video library on Ministry of 
Sound TV. The site has 
more than 500 music 
videos, exclusive dance - 
music DJ interviews and 

footage from a permanent 
film crew sending video 
dispatches from Ibiza. In 

addition to formatting the 
content for easy video 
search, Blinkx will also add 
MoS video in the results of 
its video search portal. 

AMP'D MOBILE FILES 
CHAPTER 11 

Startup wireless operator 
Amp'd Mobile has filed for 
Chapter 11 bankruptcy, un- 
able to meet payments 
due on almost $100 mil- 
lion of debt. The company 
had raised some $360 mil- 
lion in funds. Investors in- 
clude MTV Networks and 
Universal Music Group. To 

date, it has acquired 
slightly less than 200,000 
subscribers, almost half of 
which signed up in the last 
eight months. The com- 
pany says it will continue 
to offer service and ex- 
pects to emerge from 
bankruptcy "soon." 
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WHAT HURTS THE MOST 
RASCAL FLATTS 

SUPER MARIO BROTHERS THEME 
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IRREPLACEABLE 
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Musiq Soulchild's "teachme" Is the week's lone 
newcomer to the top 20 at No. 17. The track's 

15% increase is the largest percentage gain of 
any title in the top 20. 
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Dream Weavers 
Shushybye Turns Toddlers' Nap Time Into A Viable Brand 

Three lessons in brand building that the 2- 

year -old Shushybye brand teaches us: One, 
find an untapped niche; two, build a strong 
foundation; three, take your time. 

Given all that, Shushybye may not be on 
your radar screen -at least not yet. But this 
is about to change- thanks to a few recently 
inked partnerships that span the worlds of 
music, toys, publishing and clothing. 

By focusing exclusively on "sleepytime," 
Shushybye founder Steve Syatt -who was 
instrumental in the launches of Pokemon, Bob 

the Builder and other brands via his SSA pub- 
lic relations firm -has tapped into an untapped 
area of the babies and toddlers market. And 
brand partners are taking note. 

Global toy manufacturer Jakks Pacific has 
signed on as Shushybye's master toy licensee, 
while Adorable Kids is the brand's sleepwear 
licensee. The former will begin rolling out 
Shushybye toys in 2008. Later this year, 
Shushybye sleepwear will hit stores through- 
out North America -at about the same time 
the Syatt- penned "Shushybye: Close Your 
Eyes" book arrives via St. Martin's Press. 

On the music front, the Shushybye brand 
now has something in common with Green 
Day and Goo Goo Dolls. Pat Magnarella and 
Chris Allen, of Pat's Management Co., are man- 
aging the Shushybye Dream Band. Creative 
Artists Agency handles all bookings. 

According to Allen, who discovered 
Shushybye by way of his children who are 
fans of the brand, the Shushybye Dream 
Band will initially tour as a supporting act, 
possibly opening for the Wiggles, an- 
other act booked by CAA. "We're looking 
for a built -in audience base," Allen says. 

"At this point, the Wiggles are Green Day 
and the Shushybye Dream Band is Plain 
White T's," he continues. "We hope to take 
Shushybye to the Green Day level." 

To be sure, Syatt knows a thing or two about 
building a brand from scratch. When Shushy- 
bye was simply an idea in his mind, Syatt says 
he fully understood the importance of creating 
a "real concept" before approaching potential 
licensees. In other words, create a foundation. 

To get the Shushybye ball rolling in 2005, 
Syatt self- funded and manufactured the 
Shushybye Dream Box, which included a self - 
published book, a five -song CD and a 6 -inch 
plush doll. Syatt manufactured 3,000 Dream 
Boxes and sold them on consignment at Bor- 
ders Books & Music locations in California. 
Each Dream Box retailed for $18.95. To help 
raise awareness of his brand and sell product, 
Syatt participated in more than 100 in -store 
events at Borders. According to Syatt, under 
the terms of his arrangement with Borders, 
the retailer kept 40% of Dream Box sales. 

While the Dream Boxes sold out, Syatt made 
no money from the deal, but that was fine by 
him. He saw the business arrangement as 
pure brand building and a way to create buzz. 

This paved the way to a deal with WGBH 
Boston Video, which released "The Shushy- 

bye Dream Band: Live on Tour" DVD at the 
end of 2005. The following year, Koch issued 
the debut Shushybye- branded album, "Shushy- 
bye & Goodnight." The CD earned an iParent- 
ing Award. It was sold exclusively online. 

Veronica Villarreal, director of market- 
ing and business development at Koch, says 
this decision was based on the realities of the 
marketplace. "Property -based children's 
music traditionally does not go into brick -and- 
mortar retailers without other drivers, like 

toys, videos and other 
branded- products already in 
place," Villarreal says. "At the 

time, the Shushybye brand was new and just 
getting its feet wet." 

Villarreal expects the second Shushybye 
album- featuring 11 songs, all penned by 
Syatt, and due next year from Koch -to be sold 
in physical retail stores, as well as online. She 
credits this to the power of brand building. 

One year ago, "The Shushybye Show" 
launched on XM Satellite Radio's XM Kids 
channel. Earlier this year, "Shushybye Baby" 
debuted on the year -old, round -the -clock cable 
channel BabyFirstTV. 

"TV exposure is so important for children's 
brands," Villarreal says. 

In the course of this activity, Syatt came to 
the conclusion that you can't build a brand too 
slowly. "But you can kill a brand by rushing it 
into national retail before it's ready," he says. 

With ample activity surrounding Shushy- 
bye, Syatt now has his eyes firmly set on lin- 
ing up a half -hour show for national TV and 
international distribution. "Music and books 
are the foundations of the brand, but you must 
also have other products and TV," he says. 

"I'm doing everything backwards," Syatt 
says with a laugh. "I didn't start with TV. But 
my way seems to be working for me." 

For 24/7 branding news .biz and analysis, 
see billboard.biz /branding. 
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MY PERFORMANCES WERE 
TO BOOST THEIR MORALE. 

INSTEAD, THEY BOOSTED MINE. 
Thom Shepherd on tour for Armed Forces Entertainment in Southwest Asia 

"Responsibility. That's what you feel when a soldier tells you a song you wrote inspired 

him to join the military. And when that same soldier says "Can I get a picture ?" 

and you notice the LCD display on his digital camera is shattered because it stopped 

the bullet that tore through his flack jacket, it really hits home. And when that soldier 

sincerely thanks you for being there and singing for a couple hours, and you thank him 

back for being there full time, putting his life on the line, and to be careful in Baghdad, 

it puts things in perspective. Performing for Armed faces Entertainment is one of the 

most rewarding things I've ever done. And once you do a tour, and meet those 

outstanding people, you want to do it again. That's why I've been on seven 

AFE tours. And why I'll keep doing them as long as I can." Thom shepherd 

Thom Shepherd is a Nashville -based singer /songwriter who wrote Craig Moqan's 
#1 single. "Redneck Yacht Club" and David Bat's "Riding with Private Malone." 

* * 

ARMED 
FORCES 

ENTERTAINMENT$ 

WHERE STARS EARN THEIR STRIPES 
FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR 
GO TO ARMEDFORCESENTERTAINMENT.COM 
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GROSS/ ARTIST(S) 
VenJe, Date 

$2,787,637 
$225/$175/ 
$127.50,!$87.50 

$2,293,021 
$225/$175/ 
$127.50/$8750 

$2,186,358 
(4,300.348 reales) 
$267.86/$44.84 

$1,981,077 
(21,340,913 pesos) 
$125.32/823.21 

$1,788,778 
$98.50/$59.50/ 
$34.50 

$1,532,518 
, traIon) 

$1,287,564 
(13885,090 pesos) 
$171.55/$29.67 

$1,218,573 
(13,118,450 pesos) 
$260.09/53716 

$1,165,590 

$1,123,904 
$7/50/539.50 

$1,110,355 
$200/$35 

$1,081,651 
(11.660.7'45 pesos) 
$125 23/525.97 

$1,049,985 
(11,356,100 pesos) 
$184 92/$36 98 

$1,003,363 
$85/565 "548.50 

$965,327 
$7761,. 

$962,755 
$255/ 5:. ,... 
868 

$917,665 
3125/$55 

;914,422 
25/845 

5891,140 
N64,377,400 pesos', 

5143.93/834 54 

5878,377 
0,476.500 pesos) 
1231.73/$32.44 

855,510 

1849,815 
"-4,164 .400 pesos) 
I, 85 46/546.37 

$811,858 
s 3350/543.50 

$'760,025 
22 46.33 30 

$597,370 

s 577,180 

;352,550 

$641,187 
i7,93745Fi bdi,rare 

-88/$225 

5564,832 
7.50/$26.50 

5E53,850 
V0O/$60 

$E21,862 
-/$41.50 

$ 907,376 
5:0451.962 baivares) 

$ =.50/$2019 

$493,202 
$;.5&'838 

$479,650 

Attendance 

CELINE DION 
Colosseum at Caesars Palace, 
Las Vegas, May 30 -June 3 

20,330 20,740 five Concerts West /AEG Live shows three sellouts 

CELINE DION 
Colosseum at Caesars Palace, 
Las Vegas, May 24 -27 

16,592 
four sellouts Concerts West /AEG Live 

HIGH SCHOOL MUSICAL - THE CONCERT 
Estádio do Morumbi, São Paulo, 37,406 
Brazil, May 20 41205 Evenpro /Water Brother, Mondo Entretenimento 

HIGH SCHOOL MUSICAL - THE CONCERT 
Foro Sol, Mexico City, May 27 35,139 

51.215 
CIE 

CAPITAL JAZZ FEST: AL JARREAU, GEORGE BENSON & OTHERS 
Merriweather Post Pavilion, 31,094 
Columbia, Md., May 30 -June 3 35.000 five days. 

I.M.P. 

PINK, THE ANDROIDS 
Entertainment Centre, Brisbane, 
Australia, May 24 -25 

21,431 
21,800 Iwo shows Michael Coppel Presents 

HIGH SCHOOL MUSICAL - THE CONCERT 
Auditorio Coca -Cola, Monterrey, 
Mexico, May 24 -25 

16,192 
18,396 two shows CIE 

SHAKIRA 
Estadio de la UACH, Chihuahua, 
Mexico, May 23 

17,961 
21,000 

CIE 

CHAYANNE 
Gibson Amphitheatre, Universal 15,786 
City, Calif., May 18 -20 three sellouts 

Cardenas Marketing Network, Live Nation 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Ford Amphitheatre, Tampa, Fla., 19,476 
Jurte 2 sellout 

Live Nation, The Messina Group /AEG Live 

KISS 108 CONCERT: DAUGHTRY, OMARION, FERGIE & OTHERS 
Tweeter Center, Mansfield, 
Mass., May 19 

19, 
9.900 

822 Live Nation 

HIGH SCHOOL MUSICAL - THE CONCERT 
Arena VF3, Guadala 
May 29 -30 

ra, Mexico. 19,120 CIE 
19,440 two shows 

SHAKIRA 
Estadio Alfonso Lastras, San 
Luis Potosí, Mexico, May 26 

17,770 
.0.426 CIE 

ERIC CLAPTON, ROBERT CRAY BAND 
Kenper Arena, Kansa, City, Mo., 14,120 
Apri 2 sellou' 

A-EG Live 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Sound Advice Amphi--teatre, 19,302 
Wes: Palm Beach, Fla_ June 3 sellout Live Nation, The Messina Group /AEG Live 

ZOOTOPIA: FEIèGIE, DAUGHTRY, KATHERINE McPHEE & OTHERS 
Nassar Coliseum, Unicndale, 
N.Y., May 13 

10,469 
13,167 

L ye Nation, Z100 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
New 0-leans Arena, New 
Orleans, May 31 

14,506 
S. ,111 

Tie Messina Group /AEG Live 

ROD STEWART 
Aprimel -ìn Airlines Cer er, Dallas, 12,1out 
A 1f 

o 
e27 Concerts West /AEG Live 

STEVIE NICKS, CHRIS ISAAK 
Greet Theatre, Los Angeles, 
May '9 -2'3 

10'298 Live Nation 
523 two shows 

HIGH SCHOOL MIUSICAL - THE CONGER- 
Piste Atletica, Santiags, Chile, 16,570 
May 16 25.000 CE 

SHAKIRA 
Audibr o :oca -Cola. Monterrey, 16,591 
Mexiw, Nay 30 .,.584 CE 

KROG WEENIE ROAST: INCUBUS, BAD RELIGION & OTHERS 
Verizon W reless Amph theater, 16,061 
Irvine Ca if., May 19 

SHAKIRA 
Estado Revolución, To-eón, 
Mexico, May 24 

13,586 

RICKY MARTIN 
American Airlines Arena, Miami, 12,258 
May 19 

TOOL, ISIS, CHRIS MARTIN 
AT &T Center. San Antonia, May 21 16,355 

Li -e Nation 

CIE 

Lise Nation 

Live Nation, in -house 

WMMR BBG: CHEVELLE, THE EXIES, FUEL, FLYLEAF & OTHERS 
Tweeter Certer Waterfront, 
Camden. N. .., May 20 

- 6, 683 

TOOL 
Ford Cen-ee Oklahoma CM], May 19 12, 

STEELY DAN, SAM YAHEL TRIO 
Beacon Theatre, New Vo-k, 
May 21 -22 

5,676 
t sel!outs 

LUIS MIGUEL 
Estadic ce Béisbol de UCV, 
Caracas, Venezuela, May 26 

5,312 

Livz Nation 

Liv- Nation, AEG Live 

Liv Nation 

Evenpro /Water Brother 

BJÖRK, JOANNA NEWSOM, GHOSTDIGITAL 
Shoreline Amphitheatre, 
Mountán View, Calif., Mai 19 

14,385 

AARON KWOK 
Orleans Arena, Las Vegm, 
May 27 

4,661 
7,.52 

TOOL, MELT BANANA 
Amway A-ena, Orlando, nia., 
May 31 

9 900 
11.633 

Live Nation 

In -h wee 

Live Nation 

HIGH SCHOOL MUSICAL - THE CONCERT 
Estadio de Béisbol de UCV, 
Caracas. Venezuela, May 22 

8,918 
14,809 

GEORGE LOPEZ, BRYAN KELLEN 

Frank Erwtt Center, Austin, June 2 1C' 689 14 
16 9 

PINK, THE ANDROIDS 
(Eh2552 Australian) Entertainment Centre 
$ -102 Newcastle. Australia, Flay 21 

7,192 
se lout 

Ever pro /Water Brother 

AEG Live, in -house 

Michael Coppel Presents 

On Ilie Roadl 
RAY WADDELL rwaddell @billboard.com 

A Philosophical 
Approach 
Sexton Is The Master Of His Own Domain Onstage 

When 2007 winds down, huge -grossing tours 
like the Police. Tim McGraw /Faith Hill, Kenny 
Chesney, Genesis and others will generate the 
headlines, top the year -end lists and deservedly 
receive much focus. People have a natural in- 

clination to want to know who's biggest, who's 
tops and who makes the most money. 

That's fine. But there is a whole other tour- 
ing world out there made up of artists under 
the radar who may never see six zeroes at- 
tached to their names, but will still reach thou- 
sands of music lovers before they leave the 
road. They ring up millions of miles and tril- 
lions of notes, and they rock the house night 
after night. 

It's unlikely singer /songwriter and bona 
fide soul man Martin Sexton will end up any- 
where amid the top boxscore charts at the end 

of the year. But he nevertheless is making beau- 
tiful music and receiving his reward. On the 
Road caught up with Sexton prior to his recent 
show at Nashville mainstay the Exit /In, where 
he shared his worldview on making music. 

A question, or some variation thereof, I 

tend to ask a lot musicians is how they rank 
the relative rewards from the career triumvi- 
rate of recording, songwriting and playing 
live. The answer is always intriguing, but Sex- 

ton, touring in support of his new record, 
"Seeds," was particularly philosophical. 

"I definitely prefer live performance over 
the rest," Sexton says. "I've always loved in- 
stant gratification, and it always got me in 
trouble as a kid." 

But Sexton says there is more to his love of 
live than the "selfish applause thing." It's more 
of a spiritual transcendence, if you will. 

"It does feed my soul, for lack of a better 
phrase, to have that connection and human corn- 
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munion with other people and to do what I think 
I was put here on Earth to do from my higher 
power," Sexton says. "To express joy and to be 
an example that there is good in the world." 

Conversely, writing songs can be a bit of a 

grind for Sexton. "Songwriting is like my home- 
work. That's sitting down at the dining room 
table with an English composition in seventh 
grade," he says. "That's the part I'm not crazy 
about. I love the beginning of the song and the 
ending of a song, but the middle is a ball- buster." 

Sexton says he can "make up songs in my 
sleep," but not full songs, just ideas. "Like, 
'I'm sittin' here on the bus /and I know that I 

just must /finish this interview /and drink my 
coffee with you,' " Sexton sings, finishing with 
a be -bop flourish. "I can think of melodies and 
words, but to come up with an actual cohesive 
song, that's the hard part." 

Recording, on the other hand, is like an ex- 

tension of the live show for Sexton. "Lately 
I've been taking to recording at my cottage up 
in the Adirondack Mountains," he says. "I'm 
getting spoiled. We smoke brisket and pulled 
pork, lay down tracks, and the smoke comes 
through the cabin windows. If we get a little 
fried, we just go out and jump in the lake, 
throw a line in the water." 

Indeed, Sexton's latest, on his own Kitchen 
Table Records, does have a loose, organic, dare 
we say "smokey" feel to it. "That's the beau- 
tiful part about being independent," Sexton 
says. "There's no A &R guy with a cigar say- 
ing, 'I can't hear the hit.' No pressure, but it's 
a double -edged sword, being your own boss 
and A &R guy, which I'm not." 

Sexton says he's very much enjoying inde- 
pendence. "In a world where everything seems 
to be corporately -if that's a world- dominated, 
it feels good to be self -sufficient," he says. "I am 
beholden to no one. I don't need to fix anything 
to fit a certain format. Yet I can be comfortable 
where I'm at. I'm not showing up in my three - 
cylinder Subaru with dust all over it driving 
through Texas to get to the coffeehouse." 

Which brings us back to the subject of the 
live performance mojo. "I believe we are all 
channels of what I call God's peace," Sexton 
says. "My favorite prayer is the prayer of St. 
Francis: 'Let me channel through peace.' I get 
stuck, I get in my own way, and I've got to flush 
it out, get myself out of my own way. That's why 
I love live performance, because on a good night, 
I can feel myself being just in the right place 
and doing what I'm supposed to be doing." 

Dang, and all this time we thought people 
joined rock bands to get rich or, as Keith 
Richards supposedly once said, "to meet birds." 
Amen, brother Martin. - 
.biz 

For 24/7 touring news 
and analysis, see 
billboard.biz /touring. 
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FRESH ARIAS 
Classical Music In Germany Takes To The Great Outdoors 
BERLIN -Germany's recent boom in classi- 
cal music is moving outdoors. 

As the first stirrings of summer ripple 
across Europe's largest country, market 
squares, public parks and castle courtyards 
are scenes of frenzied activity. Construction 
is beginning on stages and seating for an un- 
precedented number of outdoor live classical 
music events. 

"We're experiencing an open -air boom," 
says veteran Berlin -based concert promoter 
Peter Schwenkow, who estimates Germany 
will stage more than 800 open -air classical 
concerts this summer, with total audiences 
exceeding 2 million people. Promoters reckon 

success last year (Billboard, July 29, 2006). 
The most recent example of that phenome- 
non is "Duets" (Deutsche Grammophon) by 

soprano Anna Netrebko and tenor Rolando 
Villazòn. Released March 16, it remains in the 
top 20 on the Media Control chart and, accord- 

ing to the abel, has shipped more than 
150,000 units in Germany. 

DEAG will present Netrebko and Villazòn at 

several open -air shows this summer- includ- 
ing Mozart's "Die Zauberflöte" at Berlin's 
22,000 -capacity Waldbühne with Placido 
Domingo (July 7) -with ticket prices ranging 
from 19 (425.60) to 340 ($457). Other lead- 
ing names like Jose Carreras, Jessye Norman 

and Lang Lang are also lined 
up for major outdoor shows 
this year. 

Such events complement 
classical fixtures like the an- 
nual seven -week Schleswig - 
Holstein Music Festival in 
Lübeck, which runs from 
June to mid -August. 

According to a represen- 
tative, that event's "combina- 
tion of high -quality music 
and attractive surroundings" 
typifies the appeal of outdoor 
classical shows. Another in- 

sider, however, cites an un- 
likely additional contributor 
to such events' popularity - 

global warming. 
Bernd Roos is 

the organizer of 
Bavaria's largest 
classical music 
event, the two -day, 

16,000 -nightly ca- 
pacity Odeonsplatz 
Festival in Munich 

(June 30-31). "For a number of years," he says, 

"Germany has been enjoying fantastic sum- 
mers thanks to climate change. So people can 
experience the flair of Italian summer nights 
[at outdoor shows] here." 

The surroundings and weather may help at- 

tract paying customers, but high ticket prices 
are the main draw for promoters. DEAG, for 
example, is offering a 360 ($484) "Golden Cir- 

cle Ticket" for a June 26 Cologne open -air show 
by Chinese pianist Lang Lang, guaranteeing 
prime seats and access to a post- concert cham- 
pagne reception attended by the artist. 

Promoters say ticket prices for classical con- 

certs can generate profit margins two or three 
times greater than the 5 % -6% generated by 

most pop events, where top prices average 75 
($101). That's despite the high cost of staging, 
which, one source says, can exceed $800,000 
for a major open -air classical show. 

Schwenkow predicts further European -wide 
growth. In 2008, he plans to stage outdoor 
shows in Scandinavia, Italy and Spain. 

He says, "We are at the beginning of a 

major international boom in open -air classi- 
cal music concerts." 
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From left: Berlin -based 
concert promoter PETER 

SCHWENKOW with artists 
ANNA NETREBKO and 
ROLANDO VILLAZÒN. 

Inset: Berlin's 22,000 - 
capacity open -air 

WaIdbühne. 

those shows will generate in excess of 150 
million ($202 million) in ticket sales. 

Schwenkow is CEO of DEAG, one of Ger- 
many's largest promoters, which set up a ded- 

icated classical concert unit in 2004. 
The number of classical music festivals has 

increased steadily during the past two decades. 
Local authorities have worked with promot- 
ers to organize such events, which are seen 
as important tourist attractions. According to 

the government's German Music Informa- 
tion Center in Berlin, there were 94 classical 
music festivals in Germany in 1986 -by 2006, 
that had risen to more than 300. This sum- 
mer sees the introduction of a string of large - 
scale one -off outdoor classical shows. 

"The increase in sales of classical music plus 
the adoption of the same type of marketing 
used for pop music has created major stars, 
which are now fueling the open -air boom," 
Universal Classics and Jazz Germany manag- 
ing director Christian Kellersmann says. 

According to the German arm of the IF PI, 

12.9 million classical albums were sold in 
2006, an 8.5% rise from 2005. Classical re- 

leases also began delivering mainstream chart 
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HILTON LOS ANGELES UNIVERSAL CITY 

Billboard's Regional Mexican Music S,immit is the ONLY event 
completely decicated to the top selling genre of Latir music. Now in its 

2r id year, this three -day summit will focus on the 'latest radio, touring, 
cigital and pu'alishing trends impacting today's Region Mexican music 
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Artist manager Chris Smith grew up in Jamaica 
before moving to Canada at age 12. Headquar- 
tered in Toronto with offices in New York and 
Kingston, Jamaica, his Chris Smith Manage- 
ment handles Canadian pop artist Nelly 
Furtado and such urban -styled Canadian acts 
as Jacksoul, Fefe Dobson, Jarvis Church, 
Saukrates, Tamia and KreeSha Turner. 

Smith also owns Toronto -based /Universal 
Music Canada -distributed label Blacksmith 
Entertainment, with a roster of Divine Brown, 
Saukrates and Tamia, and the Kingston -based 
independent label Fiwi Music, with a roster in- 

cluding Jamaican reggae artists Courtney John 
and Al- Beeno. 

Smith says Furtado's Miami -recorded third 
album, "Loose," has sold some 5 million 
copies worldwide. In the United States, ac- 
cording to Nielsen SoundScan, sales are at 
1.75 million, easily outstripping the 419,000 
of its 2003 predecessor, "Folklore," but some 
ways off the 2.47 million for her 2000 debut, 
"Whoa Nelly!" Furtado kicked off her Get 
Loose tour in February with 23 European 
shows. The 17 -date U.S. leg began May 30 in 

Hollywood, Fla. 

What are the differences in managing artists 
today from when you started? 
A decade ago, all I had to think about was what 
was right for my artists and how I could marry 
my artists to an established and successful sys- 

tem. Because of job insecurity and job insta- 
bility with major -label staff today, I have to now 
manage my artists and both create and man- 
age the system. Record companies are doing 
setups for singles. I'm doing career setups. 
You can't expect labels to bring things to the 
table. You have to tell them what can be on the 
table, and how they can best go out and get it 
for your artists. 

How can the major labels improve that 
situation? 
Labels are chasing market shares and chart 
positions. They should stop spending stu- 
pid money on bullshit. They should stop 
doing favors for their friends by signing their 
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crappy bands. They should stop spending 
money for ego reasons. These are exciting 
times if the industry corrects itself. I don't 
care what the new face of the industry is. I 

just want to stare it in the eye and say, "Look, 
I'm in business." 

Why tour the States now when "Loose" 
was released worldwide in June 2006? 
The label wanted Nelly to tour the U.S. in the 
fall, but I felt the marketplace was saturated for 
her. We're now touring at the riskiest point [in 

the album's cycle], but four singles later we are 
still engaged in the marketplace, and fans re- 
ally need that impression. 

How did you plan the release of "Loose "? 
I prioritized places that would give her a ca- 

reer build, particularly Europe. I knew that 
the U.S. would take longer. Still, I knew the 
U.S. market would have to stay engaged with 
her. I had her going into the U.S. [ for promo- 
tion] every quarter. And you fight for [sup- 
port]. The record company asks, "Why spend 
$300,000 when Nelly is recouped ?" But I'm 
positioning her. 

What challenges did you face with this 
album? 
After "Folklore," we were able to exhale. 
Nelly had proven everything -musically and 
emotionally -she needed to on her [ first] 
two albums. With the third album, the chal- 
lenge was whether we could have a consis- 
tent message that would be viewed by 
consumers as credible. 

Were you worried "Loose" might fail after 
"Folklore" slumped? 
It could have. Nelly and I knew this. But Nelly 

said to me, "I am giving you my life for one 
year. Tell me where I should be and I will be 
there." I literally then packed a bag and left 
Toronto for the road. I shook every hand and 
kissed every baby out there. I knew this was a 

once -in -a- lifetime opportunity. I now know I 

contributed to the album's success by keeping 
everybody engaged and focused. 

BY MARK SUTHERLAND 

Brussels Sprouts 
Copyright Conference Emphasizes Digital Issues 

BRUSSELS -The CISAC 
Copyright Summit is set to 
become a regular event as the 
confederation of authors' 
societies seeks to keep copy- 
right at the top of the biz 
agenda in the digital era. 

At the inaugural edition, 
held recently in Brussels, 
speakers with the most im- 
pact were those who forced 
the delegates to confront dig- 
ital issues. British Telecom 
chief executive Ben Ver- 
waayen, for one, issued a 

stark warning to rights own- 
ers that their century-old busi- 
ness model was on the brink 
of collapse. 

Attendance totaled 582 
delegates, from 53 countries. 
"This massive turnout vali- 
dates both the concept and 
the format," said CISAC di- 
rector general Eric Baptiste, 
whose Paris -based organiza- 

GLOBAL 

tion represents 217 authors' 
societies across the world. 
"We'll do the analysis in the 
coming days, but I'd be sur- 
prised not to see a second 
edition of the Copyright 
Summit sooner rather than 
later." 

Baptiste favors a biennial 
event, but has not ruled out 
holding the summit each year. 
The location will vary with each 
edition, with Brussels chosen 
this time due to the crucial role 
the European Commission, 
based in the Belgian capital, 
plays in forthcoming legisla- 
tion, including copyright term 
extension. Several prominent 
EC figures spoke at the sum- 
mit, including commissioner 
Jan Figel, member of the EC 

for education, training, culture 
and youth. 

Most delegates polled by 
Billboard highly rated the 

BY AYMERIC PICHEVIN 

summit's ability to bring to- 

gether all sides of the copy- 
right debate, although some 
felt the panel discussions 
were too large and unwieldy. 

Meanwhile, the rank and 

The Right Stuff 
French Biz Expects Sarkozy To Deliver 

PARIS -France's May 6 elec- 
tion of Nicolas Sarkozy as 

president has raised hopes of 
a new relationship with gov- 
ernment for the country's rec- 

ord industry. 
The left -of- center politics 

generally displayed by the 
record business might make 
the right -wing Sarkozy seem 
an unlikely ally, but the politi- 
cian's familiarity with its main 
operators and their concerns 
is giving the French industry 
grounds for optimism. 

"This is the first French 
president who actually knows 
the key players in the music 
industry," says Hervé Rony, 
director general of labels 
body SNEP. 

Sarkozy's arrival in the 
Elysée Palace was marked 
with a victory party featur- 
ing a performance by French 
rock'n'roll legend Johnny 
Hallyday. At 52, the conser- 
vative politician is the coun- 
try's first leader to have been 

born in the rock era, some 25 

years after his predecessor 
Jacques Chirac. 

"Our first impressions are fa- 

vorable," Rony says. "Sarkozy 
has made strong and coura- 
geous commitments." 

Industry insiders note that 
in July 2004, as minister 
of economy and finance, 
Sarkozy was involved in ne- 
gotiations that led to French 
copyright holders and Inter- 
net service providers signing 
a charter aimed at regulating 
online music services. And in 

December 2005, as the 
leader of the conservative 
UMP party, he successfully 
took a stance against the 
proposed introduction of a 

"global" blanket license that 
could have enabled end - 
users to freely download un- 
limited copyrighted works for 
a fixed monthly fee. In France, 

85% of music and video files 
are traded freely, according 
to a February study by con- 
sultancy !DATE. 

Sarkozy has stated that 

government has a responsibil- 
ity to support the music busi- 
ness in troubled times, just as 

it had previously backed man- 
ufacturing industries. 

Record industry execs say 
they anticipate initial policies 
to emerge this fall. While they 
are confident of Sarkozy's 
support, sources admit they 
expect his cabinet to press 
for consumer -pleasing con- 
cessions, such as abandon- 
ing digital rights manage- 
ment or committing to lower 
price, in return. 

Although Sarkozy's office 
did not respond to a request 
for comment, Billboard has 

learned that his representa- 
tives have already contacted 
music business players to pre- 
pare a "road map" for the in- 
dustry. His cabinet expects 
proposals from the industry 
"within two to three weeks," 
says Marc Guez, director gen- 
eral of performing right col- 
lecting society SCPP. He 

praises Sarkozy for "daring to 
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Beyond Music 
Can Trans World Transform Its Business On Time? 
Trans World Entertainment 
is fighting with all its might 
to evolve from the last large, 
traditional record -store chain 
to a full -blown, multimedia 
entertainment retailer. But in 

the meantime, some are 
wondering if the rapidly de- 
clining music category will 
drag the company down be- 
fore it can successfully com- 
plete its transformation. 

In its fiscal first quarter 
ended May 5, Trans World lost 
$9.2 million, or 29 cents per 
share, on sales of $286.3 mil- 

small allotment and lousy re- 
plenishment. "From our per- 
spective, we have got to be- 
come more important in this 
category," chairman /CEO Bob 
Higgins says. "This is a prob- 
lem we will fix." 

Meanwhile, the chain con- 
tinues to evolve. At the end of 
this quarter, the company 
plans to test a new prototype 
store in 25 outlets. "It will be a 

full entertainment store with 
an expanded offering in all 
[nonmusic] categories," Lit - 
wak says. "In addition, the pro- 

'From our perspective, 
we have got to become 
more important_ in the 
videogame category," 

-BOB HIGGINS, TRANS WORLD 

lion (billboard.biz, May 24). 
During first quarter this 

year, the Albany, N.Y. -based 
company experienced a 10% 

comparable -store decrease, 
which was fueled by quickly 
dissolving CD sales. On a 

comp -store basis, music sales 

were down 21 %, Trans World 
president Jim Litwak reported 
during a May 24 conference 
call with Wall Street analysts. 
Music represented 44% of the 
chain's business for the quar- 
ter, down from 52% last year. 

While Trans World is trying 
to reduce its exposure to mu- 
sic, the category is falling on 
its own faster than expected. 
But that means other healthier 
categories can grow. For in- 

stance, movie DVD sales, 

which now comprise 38% of 
the chain's business, posted a 

6% comp -store gain, Litwak 
reported; and electronics, ac- 

cessories and boutique pro- 
duced an 11% same -store gain, 

and now make up 11% of the 
chain's overall business. 

However, the videogame 
category, which accounts for 
only 7% of Trans World's busi- 
ness, dropped 12% on a com- 
parable -store basis in the first 
quarter. With marketplace 
supplies of Nintendo's Wii still 
not plentiful, Trans World's 
small market share meant a 

totype will have a new look, 
with new paint colors, new vi- 

suals and new fixtures." 
But during the conference 

call, it became clear that as 

the chain moves into its sec- 
ond year pursuing product di- 
versification, analysts are al- 
ready losing patience. This 
year's weak first quarter fol- 
lowed a fiscal year where the 
chain barely eked out a cash 
profit of $1.3 million and total 
net income of $10.2 million on 

sales of $1.47 billion. 
Analysts hit Trans World ex- 

ecutives hard about expendi- 
tures for corporate jet rental 
and executive compensation. 
While most analysts were 
concentrating on those num- 
bers, the figure that raised Re- 

tail Track's eyebrow was the 
$55 million drawn down from 
the chain's revolving credit fa- 

cility. After all, Trans World 
hardly borrowed anything 
from its revolver from fiscal 
1998 through fiscal 2006, fi- 
nancing all activities from 
cash flow. 

But Trans World executive 
VP/CFO John Sullivan pointed 
out that $35 million of that $55 

million was borrowed to pay 
for the Musicland acquisition, 
and the company had $13 mil- 
lion in cash on its balance sheet 

at the end of the quarter, which 

means it borrowed only $7 mil- 

lion to finance operations. 
During the conference call, 

one analyst focused on the re- 

volver, trying to determine if 

any financial agreements built 
into the loan could result in 

the bank pulling its funding. 
But Sullivan said it was an 

asset -based loan without any 

covenant requirements, and 
the entire $150 million re- 
volver from Bank of America 
is available. 

Besides, Higgins noted that 
the company had relied too 

much on its bank loan and not 
enough on credit from the 
suppliers. Usually, the ratio of 
Trans World accounts payable 
to inventory runs in the 40 %- 

45% range, historical balance 
sheets show, but at the end of 
the first quarter, that ratio was 

34.5 %. Trans World plans to 
fix that by stepping up returns 
of slow- moving product. 

Trans World is completely 
healthy on paper -it has plenty 
of liquidity and a strong bal- 
ance sheet, with $390 million in 

shareholders equity. But even 
so, if the outstanding balance 
continues to steadily rise and if 

CD sales keep falling at the 
same 20% pace throughout 
this year and into next, Trans 

World's bank might not remain 

comfortable with its revolver 
commitment. 

But here again, Trans World 
has yet another ace in the hole 

-even if CD sales fall faster 
than they already are. At the 
end of 2007 an astounding 
395 of the chain's store leases 

expire. So, if things start head- 
ing south too quickly, Trans 
World could still have a 

chance to stay ahead of the 
curve by shuttering unprof- 
itable stores. 

For 24/7 touring news z and analysis, see 
billboard.biz/touring. 
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Astounding Alacranes 
Unknown To Many, 
Duranguense Group Tops 
Chart With New Album 
Duranguense music continues to be a driving force 
in regional Mexican music, four years after it ex- 

ploded onto Billboard's charts. 
The bouncy beat, a mix of traditional banda with 

electronic instruments -originally from Durango, 
Mexico, but popularized in Chicago -has boosted a 

handful of acts toward stateside success. The most 
recent entry is "Ahora y Siempre," the newest studio 
album by Alacranes Musical, which debuted at No. 
1 on Billboard's Top Latin Albums chart last week. 

On its own, that No. 1 position is not especially 
surprising. Alacranes' momentum has been rising 
steadily. Its last studio album, 2006's "A Paso Firme," 
debuted at No. 3 on the same chart, while 2005's 
"100% Originales" came in at No. 5 and 2004's "A 

Cambio de Qué ?" at No. 7. 

What's most notable about Alacranes' accom- 

Banda 
And 
Beyond 
Veteran Band 
Refocuses Sound, 
Tops Chart 

When Rogelio Torres first heard a 

demo of "Mil Heridas," the lead 
singer of Cuisillos wasn't sure the 
band should record the song. Unlike 
the cumbias and ballads that have 
been the group's mainstay for 20 al- 
bums, this was an uptempo ranchera 
with a big -band feel. "I thought it 
was a strange song," Torres says with 
a chuckle. But " 'Mil Heridas' sur- 
prised us and everyone else." 

The song became the group's first 
No.1 on Billboard's regional Mexican 
airplay chart in the June 2 issue. This 
week, "Mil Heridas" is No. 9 on Bill- 
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plishment is the number of units moved -more 
than 13,000 the first week, according to Nielsen 
SoundScan. That makes "Ahora y Siempre" the 
fourth top -selling Latin debut of the year so far, be- 
hind Jennifer Lopez, Creadorez and Marco An- 
tonio Solis, and ahead of Juan Luis Guerra and 
Calle 13. 

Granted, Alacranes' numbers are nowhere near 
those of Lopez's or even Solis'. But these are house- 
hold names in the Latin realm, while for many, 
Alacranes is an unknown. 

That's because the group's story is not one of flashy 
media outings, but rather of patient, even plodding 
work, both in radio and in promotion. "This group 
has been expanding its awareness with each album," 
Univision Records marketing VP Gerardo Vergara 
says. "And they've known how to coordinate their 
promotion with their tours." 

Like most successful regional Mexican acts, 
Alacranes tours endlessly throughout the year, play- 
ing dances virtually every weekend in the United 

States and in Mexico. 
A phone call to the group the week after its 

album's release found Alacranes playing a gig in 
Kansas, with another show the following day in 
Louisville, Ky. The U.S. gigs are usually between 
3,000 and 8,000 people. Mexican gigs are usually 
for crowds of 10,000 -plus. While in the past 
Alacranes scheduled album signings in its home 
base of Chicago, this time every tour stop is accom- 
panied by record signings with local distributors. 

This is in addition to two formal, massive in- 
stores put together by label Univision Records. The 
visits to the distribution centers in smaller cities 
are a bonus, highlighting Alacranes' close connec- 
tion to mom and pops served by such companies. 

"They are a band that is willing to do anything 
that is required of them," Univision senior VP of 
A &R and national promotions Manolo Gonza- 
lez says. 

The new album's release was supported by a 

strong TV campaign on the Univision and Galavi- 
sion networks, but also by multiple radio festivals, 
many coinciding with Cinco de Mayo celebrations. 

The biggest push, perhaps, was that the album's 
first single, "Por Amarte Así," gained heavy airplay 
in Los Angeles, an area where Alacranes had never 
been strong before. 

"We all thought the duranguense movement was 
a regional movement, but truth be told, we were 
wrong," says Juan Carlos Hidalgo, PD for re- 
gional Mexican station KLAX (97.9 FM) Los Ange- 
les, marveling at the genre's continued success. In 
fact, Hidalgo says, KLAX had played Alacranes 
traces before, but had stuck to acoustic versions. 
"Por Amarte Así," a cover of a ballad originally 
recorded by Christian Castro, was picked up by 
Los Angeles' three regional Mexican stations in its 
original duranguense beat. 

That, Hidalgo speculates, may have pushed peo- 
ple to the stores. After all, he says, "most strong 
Latin musical movements come from music you 
can dance to." 

For 24/7 Latin news and analysis, 
see billboard.biz /latin. 

board's Hot Latin Songs chart, pro- 
pelling the album of the same name 
to No. 20 on Top Latin Albums. 

"Mil Heridas" was composed by 
Espinoza Paz, a writer with whom 
Cuisillos had never worked but who 
contributed five tracks to the album. 

While the Latin Grammy Award - 
winning band has been a steady seller 
-its best -selling release, 2003's "Las 
Romanticas de Cuisillos," has sold 
more than 250,000 copies, accord- 
ing to Nielsen SoundScan -"It was 
just a matter of time for them to get 
the single that would take them to 
the next level in their career," Balboa 
Records VP of operations /promotions 
director Frank White says. 

White says the hit has refocused 

the group's banda sound, which had 
leaned more contemporary in recent 
years. It's also a jump -start for the 
label, whose sales have diminished 
because of piracy, the duranguense 
craze and the departure of mariachi- 
pop star Pepe Aguilar. 

In a more coordinated approach 
this time around, Balboa and its Mex- 
ican label Musart released the sin- 
gle simultaneously in both countries. 
In the United States, White worked 
it to PDs nationally instead of region- 
ally, asking them well in advance if 
they thought the song would stick. 

"Our emphasis was, 'Whichever 

single we cut, it is imperative that 
we cut a hit,' " White says. "We 
went deeper in researching what 
is a hit song." 

The promotional single was also 
put out as a DualDisc with the "Mil 
Heridas" video, a retro cartoon that 
White says has received 50,000 hits 
on the Balboa Records Web site. 

Entravision's La Tricolor network 
PD Napo Sanchez says the song's 
less stridently brassy "banda lite" is 

striking a chord with listeners, as 

are the lyrics. Besides, Sanchez ob- 
serves, "Who hasn't been wounded 
once ?" Ayala Ben -Yehuda 

EN LA RED: For 24/7 coverage of the Latin music world, Billboard has 
.COM partnered with MSN. For a complete roundup in Spanish, go to 

Billboard.Latino.MSN.com. 
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WHERE RECORDINGS 
COME FROM 
Argentina's Chamber of Rec- 

ord and Music producers is 

seeking to curb piracy via a 

broad educational campaign 
targeting students. The Todo 
Empieza con una Canción (lt 
All Starts With a Song) cam- 
paign shows high school and 
university students all stages 
in the production of a song, 
from composition to record- 
ing. The campaign, which 
kicked off its 2007 cycle with 
events in the province of 
Rosario, brings producers, en- 
gineers, label executives and 
artists to schools. Supported 
by Argentina's ministry of ed- 
ucation, it is slated to visit other 
Argentine provinces during 
the year. -Leila Cobo 

TEENS TURN 25 
Mexican pop group Timbiriche 
has kicked off its 25th anniver- 
sary celebration with 10 shows 
in Mexico City's Auditorio 
Nacional. The teen group, 
launched in 1982, at one point 
included Paulina Rubio and 
Thalia in its lineup. Touring 
members for this reunion are 
Sasha Sokol, Benny Ibarra, 
Diego Schoening, Mariana 
Garza, Alix Bauer and Eric 
Rubin. The reunion tour will 
continue throughout Mexico 
and will be filmed for a docu- 
mentary being directed by 
Carlos Marcovich. Two reunion 
albums -a live tour set and a 

collection of new versions of 
30 Timbiriche hits produced 
by Aureo Baqueiro and Aleks 
Syntek -are slated for release 

on EMI Televisa. 

- Teresa Aguilera 

SCHOOL FIELD TRIP 
A series of six concerts in 
Mexico concluded the "High 
School Musical" tour's first in- 
ternational outing. The trek, 
presented by CIE with local 
promoters, hit five countries 
-Argentina, Chile, Brazil, 
Venezuela and Mexico -and 
featured original cast mem- 
bers, including Vanessa Ann 
Hudgens, Corbin Bleu and 
Ashley Tisdale. "High School 
Musical" aired in Latin 
America on the Disney Chan- 
nel and became the highest - 
rated program in the chan- 
nel's history. The album, 
distributed by Universal, has 
sold close to 730,000 copies 
throughout the region. -LC 
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ASummit 
file loudly condemned a de- 
bate appearance by Creative 
Commons founder Prof. 
Lawrence Lessig -who es- 
poused his organization's 
copyright licenses, which 

Foanding member of 
tha Bee Gees ROBIN 

GIBB, left, and M- ?.xican 
screenwriter/director 
ALFONSO CUARON 

following their election as 
CISAC president and VP, 

respectively. 

allow creators to offer their 
work for free over the Inter- 
net. 

"You never make peace 
with your friends," Baptiste 
said. "I'm not saying that we 
had any enemies in the room, 
but we had people who see 
things differently. It's onlq 
through dialogue that things 
can advance, even if it's a b-t 
rough initially." 

Philippe Kern, Impala 
founder and head ofthe KEN 

consultancy that advises 
entertainment companies on 
European Union affairs, 
called for future summits to 

include workshops to ham- 
mer out common Fositior.s 
on issues. 

"Everyone acmits there is 
a need to change, but the 
music publishing side [and] 
authors' societies are lagging 
behind," he said. 

Indeed, many label execs 
might have been surprised at 
the lack of digital know -how 
exhibited at times, suggest- 
ing the sector is still coming 
to terms with Web 2.0. A 

show -of -hands response to a 

question from Nikesh Arora 
-Google president for Eu- 
rope. the Middle East and 
Africa -suggested that few 
delegates ever watch music 
videos online, despite 

Countries represented by 
delegates at the inaugural 
CISAC summit in Brussels 

CISAC's recent call for 
YouTube and MySpace to 
reach conclusions on content 
licensing and remuneration 
for copyright owners (bill - 
board.biz, March 2). 

Nonetheless, Arora told 
Billboard that he found the 
May 30 -31 summit useful. 

"It helps us make sure peo- 

take unpopular stances :. in- 
cluding advocating measures 

against piracy." 
Copyright is the key area 

where execs want to see 

concrete proposals from a 

Sarkozy- headed regime. 
Under current legislation 

on file -sharing, for example, 

the only option for copyright 
holders is to sue individu- 
als-a lengthy, expensive 
process, often generating 
negative publicity for the 
music industry. 

Commitment to tougher 
legislation -or beefing up en- 
forcement of existing legisla- 

tion -on illegal downloading 
is a priority, says Peer Music 
France managing director 
Bruno Lion, VP of publishers' 
association CSDEM. 

"We are waiting for 
[Sarkozy's government] to 
play its role," Lion says. "You 
can't have a digital market 

ple understand our point of 
view," he said. "The copyright 
business has gone through 
change before when radio, 
TV and video recorders came 
about, now another rethink 
is required." 

The summit's motto was 
"Creators First," with song- 
writers prominent on many 
panels. Bee Gee Robin Gibb 
was elected new CISAC pres- 
ident. One panelist, veteran 
British singer /songwriter 
Billy Bragg, told Billboard that 
artists need to lead the search 
for digital solutions. 

"The way that we've collected 
money in the past is under 
threat," he said. "And we need 
to find ways that young people 
coming into the industry can 
make a living. But we have to 

resolve the paradigm that the 
Arctic Monkeys can have the 
fastest -selling debut album of 
all time [in the United King- 

dom] after giving all those songs 
away on the Internet." 

Additional reporting by Leo 

Cendrowicz. 

without the threat [of copy- 
right enforcement]. It's no 
wonder France has one of 
the weakest legal digital 
growth rates of the major 
music markets." 

Industry insiders want 
Sarkozy to introduce new 
government- backed sanctions, 

ranging from a simple warn- 
ing to heavy fines. 

The record industry, pub- 
lishers and collecting societies 
also want Sarkozy to consider 
imposing a levy upon various 
services /devices -ranging from 
Internet service providers to 
MP3- enabled phones -to 
compensate for revenue lost 
to digital copying. 

The French political system 
requires legislation to be rat- 
ified by both parliament and 
senate. The Senate is domi- 
nated by Sarkozy's right -wing 
UM P. Opinion polls suggest 
the June 10 and June 17 par- 
liamentary elections are likely 
to hand the president an in- 
creased majority with which 
to push through reforms. 

"We have the feeling," Guez 

says, "that Mr. Sarkozy's cam- 
paign slogan, 'I say what I will 
do, and I will do what I say,' will 
prove true." 

(à I_013AI_ 
IN I_M/SI_I N L 
»>EC EXTENDS (TUNES DEADLINE 
The European Commission announced June 5 it had ex- 
tended until June 20 its deadline for Apple and major record 
companies to respond to antitrust concerns over iTunes 
pricing. In April, the EC -the European Union's antitrust 
authority -had accused Apple and Sony BMG, Universal 
Music, Warner Music and EMI Group of possible violation of 
competition rules through the operation of the iTunes Music 

Store. The original June 4 deadline was extended at the re- 

quest of Apple and the labels, an EC spokesman said. The 

EC has already sent a Statement of Objections to Apple 
and the four majors listing initial concerns about potential 
market abuses against alleged territorial restrictions in 

online music sales. -Leo Cendrowicz 

»>WELLER IS SILVER 
CLEF HONOREE 
Paul Weller will be honored during 
the U.K. music industry's 02 Silver 
Clef Luncheon June 29 in London. 
The songwriter /guitarist, who 
formed '70s and '80s hitmakers the 
Jam and the Style Council before be- 
coming a solo artist, will receive the 
Silver Clef lifetime achievement 
award. Seven other awards will be 
presented during the annual event. 
Sponsored by 02 for the past six 

years, the lunchtime gala raises funds for the Nordoff -Rob- 
bins Music Therapy charity, which uses music to heal and 

improve the quality of life of impaired adults and children. 
Last year's awards raised more than £465,000 ($920,000). 
The awards are decided by an industry panel. 

-Lars Brandie 

»>BABINET QUITS MEF BOARD 
Paris -based mobile entertainment entrepreneur Gilles 
Babinet, founder of mobile music service provider Musi- 

wave, is stepping down from the board of directors of 
global trade organization Mobile Entertainment Forum. 

Babinet says rapid growth at his current three mobile ven- 

tures- DigiCompanion, Eyeka and MXP4 -means he is 

unable to devote sufficient time to the MEF board. He has 

now resigned from the board, which he joined three years 
ago, although he remains a MEF member. 

-Juliana Koranteng 

»>MTV RUSSIA SOLD 
MTV's Russian business has changed hands for $360 mil- 
lion. Wayfarer Media Limited, the holding company of the 
MTV Russia and VH1 Russia TV networks, has been ac- 
quired by Estermina, a company acting on behalf of Russ- 

ian diversified media company Prof -Media. Wayfarer had 
been 53% -owned by Viacom's MTV Networks International, 
42% -owned by private equity firm Russia Partners, with 
the remaining 5% owned by the European Bank for Re- 

construction and Development. MTVNI says it will con- 
tinue to grant an exclusive license to Wayfarer Media Lim- 
ited for its MTV and VH1 programming in Russia and their 
respective online presences. Russia Partners launched 
MTV Russia in September 1998 through a license agree- 
ment with MTVNI. The following year, MTVNI bought a 

major stake in MTV Russia, which claims its feed is available 
to 94 million viewers in the Russian Federation and other 
former Soviet Republics. -Lars Brandie 

For 24/7 global news and analysis, see 
.bIZ billboard.biz /global. 
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Burnout Behind 
The Counter 
Two L.A. Retail Institutions Closing Their Doors 

The past few years have been bittersweet for 
music retail in Los Angeles. The opening of 
Amoeba Records in 2001 gave the city one of 
the stronger music outlets in America, but was 
followed soon by the closings of Aron's Records 
and Rhino Records. 

Yet indie music fans not wanting to brave the 
Hollywood traffic to hit Amoeba had an outpost 
outside downtown in Sea Level Records, run by 

Silversun Pickups merch 
man Todd Clifford. The store 
arrived as the city's Echo Park 
neighborhood was undergo- 
ing a revitalization, and 
stocked a heavily curated cat- 
alog (top sellers this month 
indude Silversun Pickups, ad- 

venturous guitar rock act 
Electrelane and avant -folk 
duo CocoRosie). Yet come 
the end of this month, the 32- 

year -old Clifford will close up 
shop for good. 

And that's not all. Across 
town in Santa Monica, Calif., 
Philip Smith will shut the 
doors of his collectors - 

focused House of Records, 
which bills itself as the old- 
est record store in the city. 
Smith has run the store since 
1991, when he purchased it 

from owner Jane Hill, who 
opened the retailer in 1952 as 
a seller of 78s. She soon 
added 45s, with a portion of 
the store's sales generated by supplying music 
to customers of Hill's husband, who owned a 

jukebox rental company. 
Yet it's neither the advent of downloading - 

nor the arrival of an indie superstore in Amoeba 
-that Clifford and Smith cite as the reason for 
their closing. Clifford's store, in fact, is having 
a better sales year than last year, when sales 
were up over those of 2005. In reality, both own- 
ers are simply exhausted. 

"Obviously, if I would have had tons more sales, 
I would have had employees and not have to be 
here all the time and wouldn't be burned out," Clif- 

ford says. "I wanted to dose this a while ago, but 
I was torn because it should be here. And it should 
be here, but that doesn't mean I have to do it." 

Clifford recently spent two months on the 
road with Silversun Pickups. He says he ex- 

pected to come back feeling refreshed. Instead, 
within 15 minutes of walking back into his store, 
he says he "hated being here." 

Clifford says that when he opened up shop 
in 2001 he used to love customers. "Now when 
customers come in, I'm like, 'Just buy it and 
leave,' " he says. "This isn't a job where I should 
wake up and say, 'I don't want to go to work.' " 

Clifford has two friends who are looking to 

open a new shop in the Sea Level model, but it 
will likely have to be in a different part of town. 
He's been told his $2,900 -per -month rent will 
be raised to nearly $5,000 once he vacates the 
premises. "That's quite a lot of CDs to sell," 
Clifford says. 

Smith, who didn't stock new product -un- 
less it was in the form of used advances -ad- 
mits sales are down in 2007. On top of that, he 

House of Records 
in Santa Monica, 

Calif., will soon 
shut its doors. 
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started to lack the drive to keep improving the 
long -beloved store. 

"There's a Best Buy down the street, so we 
couldn't compete in new product," Smith says. 
"We were used, which is, in general, a strong 
market. Even when people are buying stuff on- 
line and burning, you can come here and buy 
a CD for $6 -$10. We noticed that sales were 
trailing off, but we were doing fine. There are 
just a lot of things working against the small 
business owner." 

Smith's list includes rent, electricity and in- 
surance for employees, as well as his inability 
to raise CD prices without generating an outcry 
from consumers. He'll be selling stock at 50% 
off through the month of June at his store and 
online, and leaving the record retail biz to those 
who are better at "being a hustler," he says. 

"You need to be good at marketing, promo- 
tion and PR, and making your store a hangout," 
he says. "It can't just be a shop. Some of the 
things might have to be gimmicky, but the busi- 
ness isn't going to walk in the door anymore. 
It has to be pursued." 

For 24/7 indiesnews 
.biz and analysis, see 

billboard.biz /indies. 

LITTLE ST YEN'S UNDERGROUND GARAGE 

Some stuff: 
Keith Richards could nab $5 million for a 

tell -all. But what would he call it? 

"A Pirate's Life "? 

"Gunslinger "? 

"You Don't Really Expect Me to Remember 
Any of That Do You ?" 

Martin Scorsese's Rolling Stones flick will 
be called "Shine a Light" and be out Sept. 21. 
He filmed two nights at New York's Beacon The- 
ater with a bunch of award -winning cinematog- 
raphers, so the live stuff will be amazing. Don't 
know how much other stuff -interviews or 
whatever -will be included. I was hoping Scors- 
ese would interview Andrew Oldham -the 
Stones' original manager /producer /publicist, 
who's got about a thousand great stories -but 
it hasn't happened yet. 

It will be great no matter what. 
As will the remake of "Barbarella," because 

the newest coolest director in the world, Robert 
Rodriguez, will be directing it. 

He just released the most amazing B- movie, 
like, ever - " Planet Terror" (even King B Roger 
Corman would agree), as part of the very cool 

COOLEST GARAGE 
SONGS 

1 (COOL 

SONG 

WORLD SHE'S MY GIRL 

EST 

HIS WEEK THE SHAKE /RAINBOW QUARTZ 

From left: KEITH 
RICHARDS, 
ANDREW 
^,OLDHAM and 
BRIAN JONES 

"Grindhouse," which he did with Quentin 
Tarantino. And he should have won something 
for "Sin City," but the clowns running OUR 
Planet Terror are TOO BORING! 

Alan McGee, the man of exceptional ears 
who brought us Jesus and Mary Chain, Oasis 
and the Libertines (and still manages Dirty 
Pretty Things and the Charlatans) is walk- 
ing away from his current record label Pop - 
tunes, according to the BBC. He also started 
Creation Records, by the way. But now he says 
it is no longer realistically feasible for record 
labels to profit from new bands. 

We say: DON'T DO IT, ALAN! 
Just as the great bands are not being replaced, 

the old- school music biz cats will not be re- 
placed just because their old jobs are occupied 
by mindless talentless bean counters. 

We need you to stick around, Alan. Just make 
the records cheaper and keep fighting the good 
fight, and suffer for the cause like the rest of 
us. Or else we're going to end up with a bunch 
of robot downloading machines scoring the 
best chicks at the next Love -In. 

See you on the radio. 

COOLEST GARAGE 
AI_I3UIVIS 

1 
l RENTACROWD 2 

3 DANNY SAYS 
FOO FIGHTERS / CBGB FOREVER 

DANCE THE GO -GO 
THE BREAKERS / FUNZALO 

5 
6 

ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

BELIEVE 
THE CONTRAST / RAINBOW QUARTZ 

7 
HERO OF NINETEEN 
EIGHTY THREE 
PEACHFUZZ / TEENACIDE 

8 WEAPON OF CHOICE 
BLACK REBEL MOTORCYCLE CLUB / SONY 

9 MY HEART IS BEATING 
MARY WEISS / NORTON 

1 
FREE AND FREAKY 
THE STOOGES / VIRGIN 

BABY 81 
BLACK REBEL MOTORCYCLE CLUB / SONY 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

4 
5 
6 

GLITTER IN THE GUTTER 
JESSE MALIN / ADELINE 

NEW MAGNETIC WONDER 
THE APPLES IN STEREO / SIMIAN 

YOURS TRULY, ANGRY MOB 
KAISER CHIEFS / UNIVERSAL 

7 
8 
9 

ROCK AND ROLL BACKLASH 
THE WOGGLES / WICKED COOL' 

TRAFFIC AND WEATHER 
FOUNTAINS OF WAYNE / VIRGIN 

HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

10 DANGEROUS GAME 
MARY WEISS / NORTON 

New York -based Wicked Cool Records is created and headed by Little Steven Van Zandt. 
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FACTORY 
RECORDS 
FOUNDER 

Tony 
Wilson 
The passionate music man who 
put Factory Records and 
Manchester, England, on the 
musical map brings his In the City 
conference to the States. 

Tony Wilson is difficult to pigeonhole. The veteran British music man is a raconteur, an 

A &R exec, a scene -builder, a businessman and a celebrity. 
"Inspirational, utterly unique, he almost defines the spirit of independent music -a 

maverick to the point of, well, he's off the scale," Creation Records founder Alan McGee 

says of Wilson. 
Wilson can now add "fighter" to his list. The Factory Records founder, whose unconven- 

tional career was the subject of 2002 feature film "24 Hour Party People," is battling cancer. 

But the illness hasn't curbed his zest for music and his commitment to bringing new artists 
to the fore. 

Wilson is bringing his long- running Manchester, England, music conference In the City to 
New York June 13 -14. In signature fashion, Wilson promises hot artist showcases by night and 

equally hot panel discussions by day. The Happy Mondays, originally signed to Factory, the 
post -punk label that is now synonymous with the rise of Manchester as a creative hotbed, 
are confirmed to perform. 

"Tony is one of the reasons why Creation became really big and had the biggest group in 

the world at some point [Oasis]," McGee says. "Tony sat with me when I was a little nobody 
in 1985. He spent two hours talking about independent music. I probably owe him a check." 

On the eve of In the City of New York, Billboard sat down with Wilson, who after all these 
years and recent health hardships, remains one incredibly colorful music industry vet. 

First, I'm sorry to hear you've been 
ill. How have you been respond- 
ing to the treatment? 
I'm on new medication, and I'm 
not going to know for sure for an- 
other three or four weeks, but I 

think it's doing well. Certainly, 
I'm well compared to what I was 
on before, which was terrifying. 
I went through a few weeks in 
February when I came out of the 
hospital and thought, "Well, 
that's it." It was fucking awful. 
But I'm not lying in bed, I'm not 
shaking like an idiot, and I'm not 
vomiting all the time. So I'm all 
right. I've been groggy every day, 
but I get through most of my 
day's work. 

Why did you feel the need to 
take In the City to New York? 
Originally, it was [AEG Live sen- 
ior VP] Rob Hallett's idea. About 
two years ago, we ran into each 
other at Coachella and we talked 
about the declining special rela- 
tionship between British music 
and the U.S., which occasionally 
has blips like it has in the last two 
months. He said, "Why don't you 
A &R a British Invasion -type 
event? Why don't we construct 
something ?" We've always 
thought a lot of money in the 
British industry is wasted on tak- 
ing two dozen bands to South by 
Southwest and watching them get 

lost, by and large, in a sea of 1,500 
bands. It seemed to be an inter- 
esting idea to have a focused new 
British talent event. I thought it 
would be nice to do it in New York 

and return to our spiritual home. 

Do you believe the time is ripe 
for the next wave of British 
talent? 
Yes, I do. I think there's some very 
good stuff around at the moment. 
The band I am most excited about 
bringing to New York -because 
they're my favorite band in the 
world -is Enter Shikari. I think 
there's a real chance for British 
music to reinvent and establish 
itself. It just needs one or two 
major acts to come through. 

There were plans for an In the 
City in Perth, Australia. Will that 
ever happen? 
We still want to do Perth, because 
we think it is a wonderful oppor- 
tunity. But in a way, that's been 
delayed by my illness. We think 
people have tried to do Pacific 
Rim conferences before in Sin- 
gapore and Hong Kong. But, in a 

way, they didn't work, because 
neither is a music city. 

What will be the hot button is- 
sues at In the City of New York? 
We presume that the debate about 
[digital rights management] will 

reach another level. If ever there 
was a time to talk about things 
like DRM and the way the indus- 
try is changing so rapidl}, this is 

one of those times. 

Where do you weigh in on the 
DRM debate? 
I personally would like to see it go. 

I think many senior executives 
would like to see it go, too. 

Whatever happened to the 
fourth incarnation of Factory, 
F4? Are you still running it? 
Nope. Basically, I took £30,000 
[$59,000] of two backers' money. 
Very sweet people who believed 
in me, and I put my money where 
my heart was. I absolutely be- 
lieved in grime [music]. I ab- 
solutely believed in [signing] 
Raw -T. But in the end, for 100 rea- 
sons, it didn't work. 

Is the record business still a good 
place to be? 

Yes, if you find a great band. The 
reason myself and my mates 
coped with our ridiculous way of 
behaving for 15 years was because 
we began and ended with two 
great bands. If you have a great 
band, it's fine. 

You've been involved n the Joy 
Division film, "Contol," as a 

co- producer. What did you 

You 
worry 
why 
you re 
not 
selling 
CDs. Ids 
because 
you 
Tucked it, 
you 
idiots. 
The 
sheer 
fool- 
hardiness 
of people. 

think of the final product? 
I know it was hysterically received 
in Cannes, but I've been so ill that 
I've not seen it. 

What did you make of Steve 
Coogan's performance of your- 
self in "24 Hour Party People "? 
Oh, I loved it. Basically, I'm a 

complete twat, but he played me 
as an affable fool, which is very 
sweet. I'm not really an affable 
fool, but I'm very happy to be 
portrayed as such. Whenever 
movie people touch my busi- 
ness of rock'n'roll, they tend to 
fuck it up. They make a terrible 
mess of it in one way or another. 
But I am so proud of "24 Hour 
Party People" because it is very 
funny. I am now a celebrity in 
America because of that film, 
which is bizarre. 

Factory Records featured Joy 
Division, which morphed into 
dance -oriented New Order, 
which has apparently split for 
good. Can you see New Order 
ever reuniting? 
Possibly -that is, if [bassist Peter 
Hook] Hooky shuts his mouth for 
long enough. They were recently 
asked to do a gig, they all said yes, 
except Hooky who said, "I will only 
do it if we call it New Order's 
farewell concert." At which point, 
[drummer] Steve [Morris] said, 
"For fuck's sake, forget this." I 

would listen to Steve. 

What is vexing you at the 
moment? 
When I see great back catalog al- 

bums selling for £4 ($7.90). That 
really, really pisses me off. I also 
hate cheap packaging. I hate that 
the industry has forgotten how 
to make a product memorable. 
You worry why you're not selling 
CDs. It's because you fucked it, 
you idiots. The sheer foolhardi- 
ness of people. 

You've been called many things 
over the years. What would you 
call yourself? 
An enthusiast. 
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(,(' He's always bouncing, singing, danc- e c ing, just moving in one way or another - 
this is well -known to anyone who's spent 

more than a few minutes in his presence. Recently, the young 
singer channeled that energy in Atlanta with songwriter /pro- 
ducer Sean Garrett. The two were at work recording a track 
for Brown's follow -up to his self -titled debut album. 

As Brown played with Diamond, his pitbull puppy, the two 
tossed around ideas for tracks. Twenty minutes later, Garrett 
had written a hook that popped into his head, and the two 
were well on their way to finishing the song "Wall to Wall." 

Then it was Brown's label Jive's turn to be fidgety (the 
album will be released on Jive /Zomba). In early May, a few 
weeks after the recording session -nearly four full months 
before the Aug. 28 street date of Brown's next album, "Exclu- 
sive"-"Wall to Wall" leaked to New York's WQHT (Hot 97). 

"I didn't know we were going to surprise [Jive] like that," 
Garrett says of "Wall," which unexpectedly became the "Ex- 

clusive" first single. "But it's giving us a great kickoff. Chris 
was ready to go. He's antsy." 

So was radio -to start playing the single. The song has 
climbed for five straight weeks on Billboard's Hot R &B /Hip- 
Hop Songs chart, placing at No. 22 this issue. 

Acknowledging that the Jive team wasn't exactly thrilled 
by the leak, manager Tina Davis says, "My thought was to get 
my artist in here and go. It's not like Chris was on the same 
date as [labelmates] R. Kelly or T -Pain. But if we had waited 
three to four weeks longer, he would have been on top of an- 
other release. Look at all the male artists out now. It's more 
about the record than having a big launch." 

When Brown's first album was released, the label had a pretty 
clear playing field on which to develop the new artist. Justin 
Timberlake was still working on sophomore set "FutureSex/ 
LoveSounds" as was Ciara with "Promise," both of which were 
released last year. Besides Brown, Jive boasts an enviably hot 
plate between Kelly (May 29) and T -Pain (June 5) followed by 
rising rap newcomer Lil' Mama -not to mention fourth - 
quarter projects by Usher and Britney Spears. That's not count- 
ing key releases from other labels, including Kelly Rowland 
(July 3), Mario (July 31) and Kanye West (August). 

In a music industry climate where the term "career artist" 
is becoming a rare commodity, Brown and Davis are fervently 
committed to bucking that notion by way of a methodical 
game plan, geared to propel him from teen singer to song- 
writer /producer to all- around adult entertainer. 

The early signs, thanks to "Wall to Wall," are good -little 
surprise to those who watched Brown burst on the scene in 
November 2005 with the runaway R &B /pop crossover hit 
"Run It!" Six weeks after its debut, his self -titled solo album 
struck platinum; the album went on to yield four top 10 hits 
(see sidebar, page 25). 

On one hand, Jive is pleased with the early success. "We 
were at a point where we would have had to be putting out a 

single within the next several weeks," Jive VP of urban mar- 
keting Lisa Cambridge says. "This definitely put us on an ac- 

celerated timeline. But opposed to his starting out two years 
ago, Chris is now playing the anchor to a lot of things that 
have already been set up." 

Of course, things weren't totally copacetic with the label. Jive 

had to push the recording deadline up a few weeks, to June 29. 

"It helps and at the same time it puts more pressure on us 
to get everything else completed," says Mark Pitts, president 
of urban music for Zomba Label Group. "Instead of six weeks 
we've got three weeks to get the final record." 

"We're at the mercy of the big producers' schedules now," 
Davis says of completing songs with Pharrell, Kelly, Justin 
Timberlake and Timbaland. "But we'll figure it out." 

SITTING STILL ISN'T ON Chris Brown's 
to -do list. 

At one point early on a February night, he and a friend are 
playing a football videogame on the wall- mounted TV screen 
adorning a side room in Los Angeles' Chalice Recording Stu- 
dio; manager Davis' miniature pinschers, Yoshi and Yoko, 
scamper in and out. The next moment, Brown is busy trying 
on custom -designed hoodies by a local entrepreneur named 
Smoek who also happens to cut hair and will later tend to 
Brown's mini -Mohawk. 

With the arrival of songwriter /producer Bryan- Michael Cox, 

an assemblage of 10 -12 folks -including Davis and Cox's fre- 
quent writing partner Adonis Shropshire- saunters into the 
recording studio. Brown, who's on vocal rest, is previewing for 
Billboard several tracks being considered for "Exclusive." 

If first -time nominee Brown is disappointed about not win- 
ning a Grammy Award a few days before, it doesn't show. 
Once the rock -edged bass of the Cox -produced submission 
"Fallen Angel" fills the studio, Brown morphs into a dancing 
machine. Stationed at the far end of the studio, his tall, lanky 
frame gyrates and whirls in a smooth sequence of slides, 
twists and turns as he mouths the song's lyrics. 

Chris Brown's crossover appeal isn't rele- 
gated to music. His brief- but -memorable 
role in the box -office winner "Stomp the 
Yard" has opened the door to two more 
Screen Gems projects. 

In "This Christmas," Brown tackles a 

meatier role as the youngest sibling 
( "Baby ") in a family whose matriarch dis- 

approves of music as a career. The "Soul 
Food " -esque ensemble comedy /drama 
stars Idris Elba, Mekhi Phifer, Loretta 
Devine, Regina King and Brown's 
"Stomp" castmate Columbus Short. 

Brown brings a naturalness to the 
character, who has several of the film's 
funniest lines. He also gets the chance 
to show off a singing voice that's grow- 
ing more nuanced. 

Judging by the 13 -49 audience reac- 
tion at a recent test screening (young 
females screamed at the first Brown 
sighting), "This Christmas" will do well at 

the box office. It's slated for release 
Thanksgiving weekend. 

Currently in negotiation is Brown's third 
film role as a high school basketball player 

who learns he's the illegitimate son of a 

veteran NBA star. 
"Phenom" is due 
to start production 
later this year. 

The acting half 
of Brown's singer/ 
actor portfolio has 

been a work in 

progress during 
the last two to three years. "Crossing 
someone over from music into film is 

more difficult than you might think," 
says Andrea Nelson Meigs, Brown's film 
agent at International Creative Manage- 
ment (ICM). She also represents Bey - 
once and Mary J. Blige. "There's an ed- 
ucation process and strategy in talking 
with producers, directors and casting 
agents who will say, `Who ?,' despite an 

artist selling X number of units or ap- 
pearing on magazine covers. The most 
proud moment is when you get those 
calls coming back. We're there now." 

One of those calls netted Brown a 

multiple- episode arc earlier this year 
on the now -ended TV series "The OC." 
Meigs says she, Brown's manager Tina 

Grabbing someone's felt 
hat off a table, the urban- styled 
Fred Astaire in low -slung 
jeans slickly incorporates it 
into his impromptu routine, 
alternately donning and toss- 
ing it up without missing a 

beat. Once the run- through of 
about 10 songs ends, a still 
wound -up Brown bounces 
back into the hallway and flips 
into a series of handstands. 

If infectious romp "Wall to 
Wall" and the other incubat- 
ing tracks are any indication, 
Brown will skip over the 
dreaded sophomore jinx. 

Brown himself dismisses 
the notion of such pressure. 
"I'm doing this to the best of 
my ability, just having fun. It's 
like a family reunion." 

That's because early into the 
process, Davis and Pitts de- 
cided to reteam Brown with 
many of the same producers 
from the first album before 
stretching out a little more to 
the left. 

"The first thing we dis- 
cussed was that regardless of 
the first album's success, Chris 
is still a new artist," says Pitts, 
who A &R'd the first project. 
"We didn't want to go too far 
left into a whole different vibe." 

Back onboard, in addition 
to Cox and Garrett, are Dre & 

Vidal, Scott Storch and the Underdogs. Coming in as part of 
the expansion team are Will.i.am, T -Pain, Stargate, Timber- 
lake and Timbaland, Kelly and Pharrell. 

Containing elements of rock and go -go -the latter a nod to 
Brown's Virginia /Washington, D.C., roots -the previewed 
tracks definitely display Brown's juggling act between edgy /more 
mature while still satisfying the radio programmers and fans 

CHRIS BROWN 
in 'This Christmas,' 

slated fior release 
Thanksgiving "W' -kend. 

Davis and the art- 
ist are reviewing 
other scripts, 
ranging from ac- 
tion and comedies 
to thrillers with an 

eye toward dra- 
mas and Broad- 
way down the line. 

Producing projects rather than acting 
is another option being explored. 

The trick is :o maintain mystique while 
capitalizing on the momentum, Davis 
adds. That is why she has been very se- 

lective on the endorsement front. Brown 
was featured in a Gap hoodie campaign 
last year and has been approached by 
Adidas. But because Brown wears Nike 
more and Ni <e doesn't do deals with en- 

tertainers, sia and Brown opted not to 
do a shoe deal now. 

"Endorsements are part of the game 
plan, but we're not in a rush," Davis 
says. "It's rncre about his image and it 
being the right fit. If you don't do 
everything, you can get the cream of 
the crop." -GM 
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behind his success. The mix ofuptempos and ballads is in keep- 
ing with Brown's energetic fusion of R &B, hip -hop and pop. 

The final decision as to which tracks will make the cut won't 
be made until after the label's recording deadline. But aside 
from "Fallen Angel" (co- written by Brown and Shropshire), 
several songs elicited praise from the studio gallery that L,A. 

night. One was another Cox -produced joint, "Diagnosed With 
Love," a midtempo number whose piano intro segues into 
spirited bass and hand -clap accompaniment. Calling the Un- 
derdogs- produced (and Brown co- penned) midtempo cut 
"Take You Down" his -grown record," Brown then jumps back 
into dance mode on the frenetic, syncopated drum, bass and 
horns that comprise Will.i.am's production of "Picture Per- 
fect," which Brown co -wrote with Tank and Will.i.am. 

Brown also played a rough cut of a gospel- oriented mes- 
sage song, "Save Me," co- produced by David Banner and War - 
ryn Campbell. Co- writer Brown envisions adding Mary Mary 
and a gospel choir on the song, which he says "made me cry" 
after he finished penning it. 

Whatever songs make the cut, Brown -signed to Univer- 
sal Music Publishing Group -says he's not trying to be too 
grown (he turned 18 on May 5 with a celeb- dotted party at the 
40 -40 Club in New York). "I'm trying to be a little more ma- 
ture in my songs, talking about sexuality and other subjects. 
But I'm not going overboard." 

Indeed, Brown exudes heartthrob sex appeal that is raw 
enough to keep young female fans screaming yet safe enough 
to win over their parents. Factor in his eye -catching footwork 
and the result is a total package that early on drew compar- 
isons to Michael Jackson and Usher. 

"He was a real 15- year -old when I signed him," Pitts says. 
"He wasn't trying to be 21 or older. He represented some- 
thing that was refreshing." 

It was Brown's real -deal essence that caught the attention 
of Davis. When she met the 15- year -old Tappahannock, Va., 

native, she was working as senior VP of A &R at DefJam. "The 
first thing that hit me was his unique voice," Davis recalls. 
"There was nothing like that on the radio. And he was a hand- 
some young man who could dance his butt off. I thought, 
'This kid is a star.' " 

After nailing an audition for Island Def Jam chairman An- 

tonio "L.A." Reid, Brown was set to sign with the label when 
a staff restructuring left Davis without a gig. When Brown 
asked her to be his manager, Davis began shopping him to 
other labels, including Warner Bros. and Atlantic. Jive, thanks 
to a proven promotional track record with teen acts (Spears, 
'N Sync, Backstreet Boys) and a provision for Brown's school- 
ing, sealed the deal. 

Pairing Brown with savvy songwriter /producers was the 
next step in Davis' game plan. Drawing on relationships cul- 
tivated during her 10 -year tenure at Def Jam, she enlisted 
Storch, the Underdogs, Cool and Dre and Dre & Vidal as well 
as Cox and Garrett to capture -but not straitjacket -Brown s 

charismatic energy. 
"Run It!," produced by Storch, who co -wrote the dance 

ditty with Garrett, became a Billboard Hot 100 multiple - 
week chart -topper. It led off a parade of hit singles from 
Brown's first album: "Yo (Excuse Me Miss)," "Gimme That" 
and the ballad "Say Goodbye" (later featured on the "Step 
Up" movie soundtrack). 

Though "Gimme That" was a favorite of Brown and Davis, 
she says they went with "Run It!" because they felt it had more 
crossover potential. " 'Gimme That' was more hip -hop but 
'Run' was the bigger record. And we chose Juelz Santana, one 
of Chris' favorite rappers, over a higher -profile rapper be- 
cause we didn't want Chris to be overshadowed as 'that new 
kid' with the big -name artist." 

Live performance was the next step in cementing Brown's 
foundation. For a young artist, he has spent an inordinate amount 
of time on the road honing his live stage presence -an art that's 
largely become lost in R &B /hip -hop. Talking last year about 
being on the road (Billboard, June 24, 2006). Brown said, "I love 
it. I can't even complain; that's the main thing I love to do." 

Repped by Dennis Ashley at ICM, he quickly graduated to 
co- headliner status last year for the national Up Close & Per- 
sonal tour, a 32 -date package also featuring Lil' Wayne, Ne- 

In advance of sophomore album "Exclusive" (Aug. 28), Chris 

Brown finds himself in familiar territory: climbirg charts. Leaked 

first single "Wall to Wall" stands at No. 22 on the Hot R &B /Hip- 
Hop Songs chart after five weeks and just cracked The Bill- 
board Hot 100. Brown's Hot 100 chart histor;i is below. 

TITLE DEBUT DEBUT DATE PEAK PEAK DATE WEEKS ON CHART LABEL 

Run It! 92 8/27/2005 1(5 weeks) 11/26/2005 38 Jive /Zomba 

vo (Excuse -Me Miss) 89 12/31/2005 7 2/18/2006 rl Jive/Zomba 

Gimme That (featuring Lil' Wayne) 80 4/22/2006 15 6/17/2006 20 Jive/Zomba 

Say Goodbye 79 8/26/2006 10 11/11/2006 23 Jive/Zomba 

Shortie Lilie Mine (Bow Wow featuring Owls Brown 8 Johnta Austin) 80 10/Z1/Z006 9 12/16/2006 Z1 Columbia 

Poppin' (featuring Jay Biz) 82 12/16/2006 42 2/17/2007 20 Jive /Zomba 

Wall To Wa)I 96 6/16/2007 96' 6/16/2001' 1' Jive/Zomba 

'Still charting .. of the June 16 chart. 

Yo, ID em Franchize Boyz and Juelz Santana. It went on to be- 

co i e one of the most successful urban tours in 2006. 

etween May 1 and Sept. 30, 2006, 25 Brown shows netted 
$7. million and attracted 219,905. The next dosest act after that 
du rl ng the same time period was the Black Eyed Peas with 23 

sh s earning $5.8 million and attracting 154,927 attendees. 
e result is an artist who, in a short time, comes off as a 

se .. oned vet and knows how to entertain his audiences. 
' There was a commitment early on to build Chris as a live 

act " Jive's Cambridge says. "He's been doing an hour to 90 

mi utes on just one album." 
avis adds, "If he's breathing heavy and tired, he's still 

go g to give it to you natural and raw. He wants to sing so it 

so nds like the record." 
magewise, Davis kept it simple and clean -cut. The idea 

w.. to fill in what was missing from other younger artists 
wi hout doing what everyone else was. "So he wasn't wear- 
in a lot of jewelry. Or gold teeth. And it wasn't about Cristal 
an a cars, which sends a wrong message in a lot of ways. Chris 

s the boy next door whom kids could relate to." 
e strategy paid off. Emblazoned with a close -up of Brown 

in hite pants and casual jacket accented by a black T -shirt, black 

to nis shoes, black- trimmed white fedora, a watch and a plain 
si er chain, the debut album became a multiplatinum success. 
C. pping the fast -moving year were his first Grammy nomina- 
ti ns for best new artist and best contemporary R &B, additional 
p metime exposure as a performer on the Grammys telecast 
a d forays into TV and film (see story, page 24). 

HEN BILLBOARD CATCHES UP 
w th Brown again, a couple of weeks after the L.A. studio lis- 

te , he is off vocal rest and in New York to meet with Zomba 
c ief Barry Weiss and Pitts about the progress on "Exclusive." 

In addition to doing more songwriting, Brown has created 
a ideo concept for "Wall" that he declines to divulge. Set to 
b gin shooting the video June 5 in L.A. with director Eric 

hite, Brown writes his own video treatments and co- directs 
a his videos. 

"What I fought for most was for him to be part of the cre- 

a ive process," Davis adds. "I'm 38 and don't profess to know 
at teens are thinking. So why would I make all the decisions? 

S metimes we bump heads, but I want to hear his opinion." 
The next step right now is finishing all the songs. After that, 
own, Davis and Pitts will sit down and sift through the record - 

i i gs to figure out which 12 -14 songs will make the album. 
Promotional efforts are already coming together. A fall tour 
omoted by Live Nation will start in October. Selected as one 
People magazine's "World's Most Beautiful 2007" Brown 

i. doing an eight -page spread in GQ and will be featured in 

ories for Glamour and Vanity Fair. Between bouts in the 
cording studio, he has finishing shooting a major role in 

is November -slated second feature film, "This Christmas" 
ee story, page 24). An appearance at the Essence Music Fes - 
val (July 5 -7) in New Orleans is booked while a performance 
n the June 26 BET Awards is a possibility. 
It's a slightly hoarse Brown who gets back on the phone 

ith Billboard in mid -May. He's been placed on vocal rest 
nce again following performances in Australia and state - 
ide at Atlanta radio station WVEE's spring fest. The non -lip- 
yncing perfectionist ( "I don't like to do any of that ") is still 
earning how to pace himself. 

"I'm just trying to be quiet as much as possible and not 
alk right now," he whispers. But that relentless energy still 
lters through as he talks about the sophomore bar he and 

abelmate T -Pain are trying to raise. "My last album was rock - 
ng. I just want to keep moving and building. T -Pain and I 

re the underdogs who have something to prove. We're the 
ynamic duo coming hard." 

As for what else the future holds for Brown, Cox says the 
oung talent has kicked the door wide open. 

"I haven't seen someone as enthused and energetic about 
ork since Beyoncé," the superstar producer says. "Chris 

Brown at 25 is going to be ... I'll be scared to see him." 

( 

CÌÌÌ VIDEO: For an exclusive video interview 
with Chris Brown, go to blllboard.com /sixty. 
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o world music industry? It may be hard to fathom, but just 20 
years ago that was the case. 

True, there were international artists, ranging from the In- 
dian classical sitar maestro Ravi Shankar to Zimbabwean rock - 
'n'rollers the Bhundu Boys, who were enjoying commercial 
success. But there was no designated world music sector of 
the business. 

Today the genre boasts an infrastructure that includes a global 
network of labels and distributors and its own specialist pub- 
lications and festivals. Since 1990, it has boasted its own Bill- 

board chart (Top World Albums); since 1991, it has been 
recognized with its own Grammy Award category; and since 
2001, by the BBC Radio 3 Awards for world music (now re- 
branded as the Planets). The genre also sustains an annual 
trade fair, Womex, now in its 14th year, attended by more than 
2,000 world music industry professionals. And perhaps most 
impressively, wh' here's no single worldwide accounting for 
world mus -s, it appears that the sector is weathering the 
corre c industry storm rather well. 

usic is probably in the healthiest state it's ever been 
in, s Paul Valiantis, genres specialist for the e- commerce 
di .n of HMV, the United Kingdom's market -leading re- 

er. half a million world music - 
om 

2004 -2005 -at a time when the overall U.K. CD market de- 
ed . pproximately 10 %. 

t e, online content manager for music with rival re- 
er confirms that world music now outsells almost 
other s ist genres in the United Kingdom, including 

k, blues an ven country. "Although there are no official 
ats, world mus . robably now accounts for about 2% of the 
tire market," he ays. In world music's other leading Euro- 

ean markets such as France, Germany and Holland, a broadly 
imilar pattern applies. 

Stateside, according to Nielsen SoundScan data and compar- 
ing figures from 2002 and 2006, world music sales declined by 
13.07 %. In percentage terms, it held up better than jazz (- 30.57 %), 
new age (- 52.25 %) and the overall market (- 13.65 %). 

Because of its niche status, with sales often coming through 
nonmainstream specialist retailers or on import, accurate fig- 
ures for world music's market share are not widely available. 
Emphasizing that fact, London -based world music magazine 
fRoots editor Ian Anderson says, "When I was managing Tarika 
from Madagascar in the 1990s and they toured a lot in the U.S., 
the rule of thumb there was that SoundScan only showed about 
a third of sales -and that was pre -Net explosion." 

Yet in industry terms, geographical boundaries have come 
to mean little in world music. "World music labels have changed 
the way records are retailed internationally," renowned U.K. 

broadcaster Charlie Gillett says. "Instead of being left to local 
territories to make a decision on release, there's now a global 
infrastructure of specialist distributors so labels such as Hol- 
land's World Connection and Belgium's Crammed can be au- 
tomatically available worldwide." 

Anderson suggests the world music market is "gently cyclic 
and undulating" with the occasional Buena Vista Social Club - 
style peak -the veteran Cuban act's self -titled 1997 album, 
released on World Circuit, has sold roughly 7 million copies 
worldwide, according to the label. Anderson draws a compar- 
ison with the blues scene in the United Kingdom from the 
'60s onward. "[Initially], blues albums were only found in a 

handful of import shops," he says. "Then there was a small 
blues boom circa 1964 and a big one 1968 -1969, and blues was 
everywhere. After that it fell back, but the trough was much 
higher than the starting point, and most retailers by then had 
a blues section." 

Indeed, an ever- expanding roll call of world music acts, from 
the South African choir Ladysmith Black Mambazo to the blind 
Malian duo Amadou & Mariam and Senegalese superstar Yous- 

sou N' Dour, have also crossed over to enjoy mainstream chart 
success (see sidebar, page 28). 

Not that chart placings in the pop marketplace are the true 
measure of world music's achievement, according to Gillett. 
"World music was never about creating a new bunch of global 
pop stars," he says. "The most significant accomplishment has 
been to establish a sector that can stand alongside such special- 
ist genres as jazz and classical. Some people feared world music 

TWENTY YE - ®N FRO 
BIRTH, WORLD MUSIC IS A 
GIANT A ,.ONG SPECIALIST. 
GENRES. 1GEL 1ÌVILLÌA S 
ASSESSE 
STATE OF THE MOVEMENT 
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From top: BUENA VISTA 
SOCIAL CLUB has one of 
the top- selling world music 
albums of all time. 
Meanwhile, AMADOU & 
MARIAM and LADYSMITH 
BLACK MAMBAZO are just 
two of many other world 
music acts that have 
enjoyed crossover success. 
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would become a ghetto. It hasn't. It has opened things up." 
Musically, after a long period of Cuban dominance of the re- 

lease schedules following the phenomenal success of Buena 
Vista, much current interest is focused on gypsy styles from 
Eastern Europe and the Balkans, regions that due to the Cold 
War were virtually closed to the international music industry 
20 years ago. First to emerge were Romania's Taraf de Haidouks 
on the Crammed label in the mid -'90s, but they have been fol- 

lowed by a vast array of further gypsy bands, such as Fanfare 
Ciarcola and Mahala Rai Banda. 

Yet it is Africa -and Mali and Senegal in particular -that 
has consistently produced many of the genre's biggest sellers. 
Last year's successes included Ali Farka Touré's Grammy- 

winning "Savane" (World Circuit /Nonesuch) and " Dimanche 
a Bamako" (Because) by Amadou & Mariam. Produced by Manu 
Chao, the latter reached No. 2 in France, was nominated for a 

Grammy and, according to Jenny Adlington, U.K. label man- 
ager of Paris -based Because Music, has to date sold 800,000 
copies internationally. "The record is still moving," she says. 
"They've been asked by the Scissor Sisters to support them on 
tour in July, which will give the album a fresh impetus." 

Next up from Because is the long- awaited new studio album 
from the maverick Chao, whose 1998 set " Clandestino" (Vir- 

gin) sold 3 million internationally, according to the label. The 
album, title still unconfirmed, is due in late August. 

However, according to HMV's Valiantis, the biggest album 

`I MAccidentall 
The Birth Of World 
Music Revisited 

Twenty years ago this month, a group of in- 

dustry professionals representing a handful 
of specialist independent labels met in a small, 

nondescript room above a run -down London 
pub to discuss how to promote, market and 
sell music from outside the Anglo- American 
pop axis to a western audience. 

Over warm English beer and a few desul- 
tory- looking plates of sandwiches, they spent 

a night coming up with the blueprint for a 

campaign that was to dramatically transform 
the way such records were retailed -and a 

new term to describe them. That term was 
"world music." 

Twenty years later, the pub is an upscale 
fish restaurant and world music as a genre has 

grown to generate such multimillion -selling 
acts as the Buena Vista Social Club, Cesaria 
Evora, Ladysmith Black Mambazo and Manu 
Chao. Yet it was not always so. 

"What we now call 'world music' has always 
existed," says Charlie Gillett, founder of the 
ongoing Oval Records, and a renowned 
author, music historian and broadcaster. "But 
in 1987 there wasn't an identifiable section to 
browse through in record stores. Before the 
term was created, people simply didn't know 
where to look for these records." 

Oval Records was one of nine labels repre- 
sented at that historic meeting on June 29, 

1987, at the Empress of Russia pub in London's 
St John Street. Also present were Globestyle, 
Crammed, Hannibal, Rogue, Sterns, Triple 
Earth, WOMAD and World Circuit. A number 
of other labels including Earthworks, Discs 
'Afrique, Cooking Vinyl and Topic Records 
were unable to attend but pledged support. 

The meeting was convened by Roger Arm- 
strong, the affable Irish -born director of Lon- 
don -based Ace Records, where he still resides 
in 2007. A highly respected record company 
man who had tasted mainstream success in 

the 1970s when his Ch;swick Records label 
enjoyed hits with acts like the Damned and 
Sniff 'n' the Tears, he had moved into what 
was about to become known as world music 
when he co- founded Globestyle as a special- 

ROGER ARMSTRONG 

1st subsidiary of Ace In 1985. "Some of us were 
in awe of Roger because he was one of the 
few people present who had actually sold 
records in serious quantities," recalls Amanda 
Jones, then with the fledgling WOMAD Rec- 

ords and now label manager at Real World. 
Armstrong's mailed invitation described 

the gathering as an "international pop label 
meeting" and set out an agenda including 
"identifying the target 
audience," "how to 
deal with retail" and - 
most significantly - 
"adoption of a cam- 
paign /media title." 

Shortly after 7 p.m. 

on that warm Thurs- 
day evening, Arm- 
strong opened the 
meeting with a fluent 
account of the impor- 
tance of creating a 

generic name for mu- 
sic by international 
acts, in order to give it 
a focus and identity at 

the point of sale. There 

was little, if any, dis- 
agreement. "Every- 
body thought it was a 

good idea because it 
was clear that there 
was something hap- 
pening if we could 
just get the door open," recalls Joe Boyd, 
founder of Hannibal Records, now an author 
and broadcaster. 

According to Armstrong, other names 
under consideration included "world beat," 
"tropical," "ethnic," "roots" and "international 
pop." After an hour, he called for a show of 
hands, when "world music" garnered more 
votes than the rival suggestions combined. 

According to lain Scott, then director of 
Triple Earth Records and now a label man- 
ager with compilation specialist Union 
Square, the initial aim was not to create any- 
thing as grand as a new genre. "The objec- 
tive was simply to target more efficiently 
those who might buy music from outside their 

of 2007 to date has been Saharan political guitar group Tinari- 
weri s "Aman Iman (Water Is Life)," a first venture into world 
music for U.K. indie rock label Independiente, whose roster 
includes Travis, Gomez and Embrace. "All their albums have 
been successful, but this one has crossed over," Valiantis says. 
"People like Damon Albarn and Radiohead's Thom Yorke have 
been name -checking it, the label did a tremendous job on it, 

and there was a brilliant press campaign. But, crucially, it's an 
absolutely fantastic record." 

To date the album, produced by Robert Plant's guitarist Justin 
Adams, has sold 48,000, mostly in the United Kingdom, ac- 

cording to manager Andy Morgan. 
Outside the United Kingdom, the campaign has yet to gather 

'/. 'I. IA 

own culture, whether from Africa, Siuth Asia 

or Latin America," he says. 

Thomas Brooman, director of the WOM AD 

festival for the last 25 years but who at the 
meeting represented WOMAD Records (which 
in 1989 was to become the Real World label), 

shares a sim lar recollection. "We knew there 

was a grass --oots audience for our music but 
the road block was distribution," he says. "What 

we needed was a ban- 
ner to rally behind. But 
in a brand -conscious 
world, we accidentally 
created a genre." 

Oddly, nobody pres- 

ent remembers who 
formally proposed the 
term "world music." 
According to an An- 
derson, editor of 
monthly specialist 
magazine fRoots, who 
at the time was run- 
ning Rogue Records, 
it was one of several 
terms that had been 
floating around for a 

number of 'years. So 

why was it adopted 
over the other names? 

"It seemed to include 
the most and omit the 
least," he says. 

Ben Mandelson, co- 
founder of Globestyle Records, who minuted 
the meeting and is now a producer and musi- 
cian, agrees. "World music was the most 
vague and inoffensive term on offer." 

Mandelson and many others recall a strong 
spirit of cooperation. Anderson's persuasive 
advocacy of teamwork resulted in all of the 
labels involved agreeing to pool resources to 
fund a combined marketing push around the 
newly adopted term. 

A few days after the meeting, a joint press 
release announced: "It was agreed that the term 

WORLD MUSIC would be used by all labels 
present to offer a new and unifying category 
for shop racking, press releases, publicity hand- 

outs and 'file under , . 'suggestions. This means 

. ...... 
I SWEAR 
I WAS THERE 
Those Present At The Birth Of World 
Music: June 29, 1987 
CHRIS POPHAM, BEN MANDELSON, 
ROGER ARMSTRONG, TED CARROLL 
(Globestyle /Ace Records) 
JONATHAN RUDNICK (Crammed) 
AMANDA JONES, THOMAS 
BROOMAN, STEVE HADDRELL 
(WOMAD) 
CHARLIE GILLETT (Oval) 
MARK KIDEL (Channel 4) 
IAN ANDERSON, LISA 
WARBURTON (fRoots /Rogue 
Records) 
ANNE HUNT, MARY FARQUHARSON, 
NICK GOLD (Arts World Wide /World 
Circuit) 
SCOTT LUND (Sterns) 
IAIN SCOTT (Triple Earth) 
CHRIS STAPLETON (Blues & Sou') 
JOE BOYD (Hannibal) 
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_ 
that you no longer have to worry about where 

to put those new Yemenite pop, Bulgarian choir, 

Zairian soukous or Gambian kora records" 
The campaign had its early critics. "There 

were a lot of negative responses flying 
around," Boyd says. 

Two weeks after the initial meeting, a sec- 

ond gathering was held to consider reaction. 
"There was opposition from some quarters," 
Gillett says. "The Bhundu Boys, who were on 

Cooking Vinyl and selling a lot of records, were 

getting racked in the mainstream pop /rock 
section and definitely didn't want to be in a 

world music box. But fears that we were cre- 

ating a ghetto were pretty swiftly dispelled." 
Indeed, such resentments were ultimately 

doused by the campaign's success, although 
its initial aims were modest in the extreme. 
"Le Mystere des Voix Bulgares and Ladysmith 
Black Mambazo had maybe sold 100,000 by 

then," Boyd says. "But mostly we were trying 
to get sales up from the hundreds into the 
thousands. To go from that to World Circuit 
selling 7 million copies of Buena Vista Social 

Club was something nobody foresaw." 
Set against the sophisticated marketing 

techniques of today, the 1987 campaign per- 
haps appears naïve. As Jones puts it: "We cre- 

ated a name and made a browser card which 
we physically sent out to record shops. It 

wasn't rocket science." 
Yet arguably it was the campaign's very 

simplicity that made it so effective. "It gener- 
ated a climate of interest so that by 1989 Peter 

Gabriel could take the idea of a world music 
label to Virgin Records for a distribution deal," 
Jones adds. "They could see the potential of 
the artists we had like Nusrat Fateh Ali Khan. 

In fact, it was Virgin who suggested naming 
the label Real World." 

Simon Coe, who in 1987 was product man- 
ager for the Virgin Retail chain and is now on- 
line content manager for music at the com- 
pany, also attests to the campaign's success. 

"All credit to that group because they got the 
name just right," he says. "Twenty years on a 

lot of the labels are still going and are featured 
heavily in our stores and online, which says a 

lot about the passion and motives of the peo- 
ple involved." -NW 

JOE BOYD 
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momentum but Morgan has adopted a strat- 
egy of cherry- picking different distribution 
partners in each territory, including World 
Village in the United States, where Tinari- 
wen will tour in September. "I couldn't imag- 
ine how a project like this could sit happily 
in a major label worldwide. They just 
wouldn't know what to do with it," he says. 

World Circuit remains the sector's lead- 
ing independent (although released via 
Nonesuch in the States). In addition to 
Buena Vista Social Club, the label's roster 
includes such African acts as the late Ali 

Farka Touré, Oumou Sangare, Orchestra 
Baobab and Toumani Diabate (whom Björk 
flew to Mali to collaborate with on her cur- 
rent album "Vespa "). 

Other leading labels include Real World, started by Peter 
Gabriel in 1989, and Honest Jon's, set up by Blur /Gorillaz singer 
Damon Albarn. The role of pop star converts to the world music 
cause has been significant, and both Gabriel and Albarn used 
their leverage as high -earning, long- serving EMI acts to get the 
company to bankroll their respective labels. 

"I don't really like the term world music," Albarn says. "Wher- 
ever it comes from, it's all just music isn't it? Hopefully that's 
what Honest Jon's is about -to open a few minds to what's out 
there." The label has to date put out Albarn's own African - 
recorded album "Mali Music" as well as a range of original West 
African releases. 

Forthcoming releases from Real World Records include new 
albums by Uzbekistan singer Savara Nazarkhan and Toumast, a 

group of Tuareg tribesmen from the Sahara desert (see sidebar, 
below). "Prospects for world music record sales may be dimin- 
ishing as they are everywhere else, but I really do feel the label is 

going through some sort of rebirth at the moment," Gabriel says. 

"I actually feel very buoyant because I stick to the childlike belief 
that if the music is good, it will eventually find an audience." 

Despite the tie -up with EMI of such labels as Real World and 
Honest Jon's, world music remains a genre dominated by in- 

dependents, many of which act as feeders for the major labels. 
Among the most successful names discovered by independ- 
ents and subsequently snapped up by majors have been Cape 
Verdean diva Cesaria Evora, who moved from Lusafrica to BMG; 

Youssou N'Dour, who has his own Jololi label based in Sene- 
gal, but who has at different times been signed to Virgin, Co- 

lumbia and currently Nonesuch; and Portuguese fado star 
Mariza, discovered by the Dutch -based World Connection label 
but now with EMI internationally. 

All these acts are fueling a robust live experience. Accord- 
ing to WOMAD director Thomas Brooman, in 1987 the festi- 

MANU CHAO w 
album later this 

MP n 
VIEUX FARKA TOURÉ 

HOME COUNTRY: Mali .1. 

CURRENT ALBUM:, 
"Vieux Farka Touré," E 
out now 0rr.° 

íï:r 

LABEL World Village ".1 

(worldwide) 
MANAGEMENT: Deborah Cohen 

at Incubadora D'Artes, Lisbon, Portugal 
BOOKING: Eye for Talent, San 

Francisco (North America); Incubadora 
D'Artes, Lisbon, Portugal (rest of world) 
In Africa, musical skills are traditionally 
passed on from generation to generation, 
so it's no surprise that young Vieux special- 

izes in the same mesmerizing West African 
blues patented by his Grammy -winning fa- 

ther, Ali Farka Touré. Released shortly after 
Ali s death in 2006, Vieux's debut album 
was widely acclaimed in world music cir- 
cles and has established him as a worthy 
successor to the great man. 

K'NAAN 
HOME COUNTRY: 
Somalia /Canada 

1i CURRENT ALBUM: 
p "The Dusty Foot 

Philosopher," out now 
LABEL Track & Field/ 

Sony BMG (Canada); SaltX/ 
Universal (Australia) 
MANAGEMENT: Sol Guy at Direct 
Current Media, Vancouver 
BOOKING: William Morris Agency, 
New York (United States); 3D Family, 

Paris (Europe) 
Born in war -torn Mogadishu but now a 

resident in Canada, the global hip -hop of 
K'Naan has just won best newcomer in the 

BBC Radio 3 Awards for World Music. A thor- 

oughly modern rapper with beats as tough 
as anyone's, his Somalian roots shine 
through on rhymes that relate the misfor- 
tunes that have befallen his home country 
and his own struggles as a refugee. 

28 BILLBOARD JUNE 16, 2007 

ill release his next 
summer. 

val was a single U.K. -based event that 
attracted 4,000 fans. In 2007, WOMAD 
festivals are staged in seven countries, 
and the U.K. event alone has sold 25,000 
advance tickets. 

The audience has also dramatically 
broadened its profile. Gillett describes 
the initial world music constituency as 
older music buyers who were "refugees 
from pop music." 

"If you look at a WOMAD audience 
today, it's now completely multigener- 
ational," Brooman says. "A lot of people 
who will be at WOMAD this year weren't 
born when we started." 

Valiantis attributes much of this in- 
terest to increased radio and TV exposure, citing the high 
profile of the Planets and "Later ... With Jools Holland," 
the BBC's flagship music TV show that features a world 
music act on almost every program. 

As in every other sector, the Internet has had a profound 
impact on the way world music is promoted and delivered. 
"We've now got bands from the Sahara desert with their own 
MySpace sites," Mandelson says. 

Digital music distributor the Orchard says world music 
accounts for more than 10% of the company's sales and is 

growing quickly as a category. 
The Internet's elimination of manufacturing and logis- 

tical issues is making non -Western titles that have never 
had distribution available for the first time. For example, 
Indian classical Santoor player Shiv Kumar Sharmá s "Ele- 

ments- Water" was in iTunes' World Music top 10 for sev- 
eral months last year, but never released physically in the 
United States save import copies at specialty retail. 

Even for world titles distributed in the States digital sales 
can be high. Digital sales of Nu Med's "Balkan Beat Box" (J 

Dub Records) topped 40 %. 
"What has traditionally been known as world music will 

enjoy explosive growth as digital continues to evolve," the 
Orchard CEO Greg Scholl says. 

However, Scholl maintains that world music will be less 
of a branded category in the digital space, as niche retailers 
grow online and create increasingly granular experiences 
for fans of different genres. 

"Before too long world music is going to be called by its 

correct genre names and not by 'world music,' " he says. "That 
is going to be fueled by capital investment in services and in- 

creased sophistication from a marketing perspective." 

Additional reporting by Brian Garrity. 
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TOUMAS` 
HOME COUNTRY: 
Mali /Niger 
CURRENT ALBUM: 
"Ishumar," out now in 

France; released later 
this year in all other 

territories 
LABEL: Real World (worldwide, 
excluding France); Village Vert 
(France) 
MANAGEMENT: Monte Cristo at 
Kraked, Paris 

BOOKING: Full Force 
Productions, Paris 
Emerging from the same desert space as 

Tinariwen, Toumast is the next platoon of 
Tuareg guitar warriors about to conquer 
world music with its loping rhythms and 
hypnotic call- and -response vocals. The deft 

touches of French producer Dan Levy have 

rendered its debut album highly accessi- 

ble without losing any of the band's 
African authenticity. 

Sellers, That Is, According To Nielsen 
SoundScan U.S. Sales Totals 

ARTIST TITLE LABEL SAYS 

1 Baha Men "Who Let The Dogs Out" stuw/itarliAapEl VAMP 4. 

2 Loreena McKennitt "look Of Secrets" aitnlroaY+meA'G 1,867,000 

3 Buena Vista Social Club 'Buena Vista Social Outs" woes raoli/IhIr4aNA6 1,723,000 

4 Gipsy Kings "rise Best Of The Gipsy Kings" lbnewW 1,448,000 

5 Celtic Woman "(etc Woman" Milan% 1,029,000 

6 Loreena McKennitt The Mask And Minor" Warner Bibs. 793,000 

7 Israel Kamakawiwo'Ole 'Facing 
Fes" 

Big ea/nlaalai twY 789,000 

8 The Chieftains "The Long Black Veil" r.uvlea 692,000 

9 sMttst lringtdo) "Tile lion ring: Rhythm 01 The Pride Lands" Wan pine/ 661,000 

10 Loreena McKennitt "The Matt" Warrerlaos./ytm 646,000 

..Gipsy Kings" 11 Gipsy Kings FleliaiH6 59000 

12 Clannad maü/A6 542,000 

13 Israel Kamakawiwo'Ole "Alone In b World" BigBq/luafarlARpk 495,000 

14 bond Demmtt/Alltllony_KeaIe/Raw Tynan "The Irish Tenors" Mmtnrgne/eia 475,000 

15 Bill Whelan "Riverdance" Celtic FlexrlhaVAG 473,000 

16 Ibrahim Ferrer "Buena Ysta Social Club Presents Ibrahim Terrer"World Orrol/NonesudsVamn be, 468,000 

17 Celtic Woman "A New Journey" Maueanzn/BEG 383,000 

18 kin McDermott/Anthony Keants/RaunTynan "The Irish Tenors: Home For Ovist as" Maslnrone /Poil 358,000 

19 Ronan Hardiman "MidlaelFlatley's Lord 01 The Dance" lis 356,000 

20 Bill Whelan '1KSerdance" cenkHearlbeal/wfersal 355,000 

21 Clannad Allalls/AG N9,000 

22 Gipsy Kings "Bole Mundo" Ilema/iI4 325,000 

23 Various Artists "Celtic Orisónas" wmlamw 323,000 

24 The Chieftains "Tears Of Storse" AGWngr/RCA 320,000 

25 Celtic Woman "A Christmas Celebration" 1NauttNH6 36,000 

26 Gipsy Kings Bata/EEG 310,000 

27 Gipsy Kings "Love 8liberte" Dem. NéòanFFG 305,000 

28 Bebel Gilberto "Tanto Tempo" rayleowtKalkgrees 300,000 

29 Harry Belafonte "All lime Guest Ikà, vol. 1" u 21.000 

30 Cirque Du Soleil "0" rouerie 33,000 

31 Gipsy Kings EkuraMlaidanrH6 

---- 

247,000 

32 Gipsy Kings "Volare!The Very Best Of The Gipsy Kings" MawndJ16 245,000 

33 Anthony Kearns/Ronan Tynan /Finbar Wright "The Irish levas: Buis Island" MasuaiqKJPOYI 240,000 a 

34 Ali Farka Toure with Ry Cooder "Talking Timbuktu' Iw.óiR/kuesr 238,000 

35 Various Artists 'Celtic Christmas II" yñdna 230,000 

36 Ruben Gonzalez "Introducing... Ruben Gonzalez" World r,aèt/lsacsWnG 128,000 

37 Various Artists "The Best Of Cajun Country" in 226,000 

-38 Soundtrack "Fnda" Ix,.Aknasa (Wks Grow 2n,000 

39 Gipsy Kings Nona wkraer7AG 21,000 

40 Baha Men "Move It like This" siuwlCm>ol 18,000 

41 Gipsy Kings "S na" 
Eldia4r6 36,000 

42 Various Artists "teto Christmas Ill" WiMwn W 216,000 

43 Gipsy Kings "Tllerra slta'a" MaeadJAG 31,000 

44 Mickey Hart "Planet Drum" Rylod6c RID 207,000 

45 Various Artists "CO* Moods" wrgin 205,000 

46 Dead Can Dance "Spinidiaser" 4P0llMarerers 205,000 

_47 Strunz & Farah Pisa 203,000 

48 Various Artists "MI The Best From Iendued" Mr&ry 203,000 

49_Cirque Du Soleil LUAU 151a 89,000 

50 Soundtrack 119111 193,000 

Chart reflects sales from when SoundScan began collecting data In 1991 through May 20. 

GOGOL BORDELLO 
HOME COUNTRY: 
United States 
CURRENT 
ALBUM: "Super 

Taranta!," out July 9 

LABEL: Sideonedummy 
Records (worldwide) 

MANAGEMENT: Frank Gironda at 
Nettwerk Management, Hollywood 
BOOKING: The Agency Group, Los 
Angeles (United States); the Agency 
Group, Malmo, Sweden (rest of world) 
Ukraine -born frontman Eugene Hurtz 
doesn't like the term "world music." Instead 

he describes his band's noisy fusion as "con- 

quer the world music." Most of the band's 
members have origins in the Balkans, and 

their combination of gypsy roots and punk 
passion was once memorably described on 
the BBC by U.K. TV personality /broadcaster 
Phill Jupitus as "like the Clash having a fight 
with the Pogues in Eastern Europe." Hence, 
you're just as likely to find the band playing 
Coachella as WOMAD. 

CAMILLE 
HOME COUNTRY: France 
CURRENT ALBUM: 
"Le Fil," out now 
LABEL: Angel (United 

Kingdom); Narada (United 
States); Virgin (rest of world) 

MANAGEMENT: Marie -Anne 
Dudouit at Blonde Music, Paris 

BOOKING: Alias, Paris (Europe) 
Born in 1979 in Paris, Camille Dalmais' 
solo debut album appeared in 2002. She 
then spent a couple of years singing with 
French bossa nova covers band Nouvelle 
Vague, but it was her 2005 album, "Le Fil," 
that made waves, revealing an extraordi- 
nary voice that can be childlike, whimsical, 
pensive and playful, often all in the same 
song. Something of a sleeper, the record 
eventually won her the best European act 

prize at the 2007 BBC Radio 3 Awards for 
World Music. -NW 
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PASS ON THE MIC 
Beasties fight for the 
right to go v.ordless 

LIFENOUSE 30ES ON 
Rock band rides the 
caree rolle- coa;ter 

FATHER AND SDN 
Duets from Eddie and 
the late Gerald Levert 

TALK DIRTY TO ME 
Bret 'ctaels on VH1, 

Poiscn and courtry 

SILVERSTEIN GOLD 
Will band's new album 
be Victory's biggest? 

INTERPOL 

o 

BY SUSAN 4ISAKOWITZ 

No `l' In Foursome 
Members Of Interpol Face Major Labe And The Rest Of The World Together 

Interpol has always been a band with a 

dark -some might even say twis-ed- 
sensibility. 

"There's No I in Threesome," a track 
from the band's new album "Our Love to 

Admire," due July 10, is a particularly fine re- 
minder of this, turning on perfectly deadpan 
lines like, "Babe, it's ti_rre we give something 
new a try /There s no I in threesome and rn-_ all 

for it." 
But lead vocalist /gu= tarist Paul Bank: isn't 

the only one with team spirit. 
"One thing a bout us that's been cons _ stent 

is that it's not just one guy making decizicns, 
it's always four people," founder /lead guitarist 
Daniel Kessler says. "That's the only way we 
car exist." 

That unified. self -ccntained stance 1-eloed 
guide the quartet, which includes bassist /key- 

boarcist Carlos "D" Dengler and drummer 
Sam Fop lino, in its decision to leap from in- 
diepender_1 tat el Matador to Capitol in the sum - 
me- of 23006. 

"Like any decision we make, it was based 
around the fact that nothing is gong to change 
between these four people. All of our decisions 
corne down -o us making them together," 
Kessler sa is, `and we weren't going to alter the 
way we do things." 

Major k_be's had been in hot pursuit of Inter - 
i of foryea_ s (Capitol reportedly first approached 
be band befcre it had signed with Matador, in 
20C 1), bill: interest escalated after the band's sec- 

c nd ft .11- leng =h 2004's "Antics," matched the 
success of its predecessor, 2002's "Turn On the 
Bright L_g :-rts.''lb date, both recares have shifted 
around 460,00 copies in the United States, ac- 

cording tc Nielsen SoundScan. 

Capitol senor VP of marketing Sharon lord 
says she personally was invo ved in talks with 
the band that started more flan wo years ago. 
"We continued to meet witl- then regularly. It 
was a labor oflove, to be honest." 

I iterpol had a lot to consk? r when its Mata- 

dorcontract e. <pired. Besideshaiing a devoted 
following, the group's sound ora_-tically helped 
def ne the second coming cf "ir_ die rock.' But 
in the time since "Antics," Interpol has seen 
several of its Jeers, including sach New York 

compatriots as TV on the F_adic and the Yeah 
Yeah Yeahs, make the major label move with- 
out any meaningful backlas.n, and Capitol it- 

self had already secured hip :cts like Portland, 
Ore.'s Decem aerists and the United Kingdom's 
Lily Allen. 

The real deciding factors far choosing Capi- 
tol were the s.ze and qualiti of the roster, says 

Interpol manager Dave Holmes, who came on- 

board about 18 months ago. "With Radiohead 
especially," Holmes says, "they were impressed 
with how Capitol in the U.S. had handled them." 

Kessler says Interpol made "the exac= same 
record we would have made on Matador. We 
made it in the same studios we would have, 
with the same people, and it has the same sound 
and look." 

Although "Our Love" finds Interpol making 
greater use of keyboards on expansive, expres- 
sive tracks like "Pioneer to the Falls" and "The 
Lighthouse," the album is mostly true to form, 
with characteristic melodic bass, reverb -heavy 
guitar, straight -ahead drumming and moody 
vocals domina=ing. 

So why not just stick with Matador? Holmes 
says the band 'wanted to have a greater push 
globally. Matador was only their label in North 
America and they had to work with different 
partners overseas. They wanted to have one 
global entity pushing them with equal strength 
around the world." 

In the States, first single "The Heinrich Ma- 

neuver" is already No. 19 on Billboard's Mod- 

ern Rock chart and is also being worked to 
triple -A radio, a first for the group. A deluxe 
version of the CD, featuring a hard -back, 24- 

page book expanding on the provocative ani- 
mal- dioramas photography done for the 
album, is due out the same day as the stan- 
dard edition. Additionally, a gatefold vinyl re- 
lease is on the slate, and, in a twist, will come 
bundled with the CD. 

Lord says Capitol is making a 7 -inch single 
"specifically to take care of the indie accounts," 
which will include "Heinrich" and a B -side. 
Lastly, a still -to- launch pre -order campaign 
from iTunes will include bonus track "Mind 
Over Time." 

Now in the midst of a European run, Inter- 
pol returns to the States in mid -July and again 
Sept. 10, with overseas dates in between. 

A "Late Show With David Letterman" appear- 
ance is slated for street date, Lord says, and TV 

spots, a "big" online advertising campaign in- 

corporating viral video and special fans -only 
events are also in the works. 

But even with all the activity Cap =tol has 
swirling for "Our Love," Kessler says the band 
is staying unified and focused. "We sort of have 
the attitude that whatever comes, comes. We'll 
just keep doing what feels right to us." 
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»XMAS WITH 
TO BY 
Toby Keith has recorded a 

second Christmas album, 
which he plans to release 
in the fourth quarter on his 
Show Dog Nashville label. 
" u did 10 Christian and 10 
Santa Claus songs," Keith 
says. "One disc has ̀ White 
Christmas' and `Frosty the 
Snowman' kind of songs. 
The other has very 
Christian -type songs like 
`Little Drummer Boy' and 
`Silent Night.' " The 
project features mainly 
acoustic instruments. "I 
like to hear myself 
working in that 
atmosphere," he says. 

-Gary Graff 

»NONE MORE 
`BLACK' 
After a year- and -a -half 
hiatus to allow its member 
to pursue other music 
projects, indie pop group 
Rio Kiley has wrapped a 

new album, "Under the 
Biacklight," due Aug. 21. It 
will be the band's first set 
for Warner Bros. The 
album was produced by 
the band with Mike 
Eizondo and Jason Lader. 
Thematically, it revolves 
around the darker side of 
Rilo Kiley's Los Angeles. 

-Katie Hasty 

» >COBAIN 
SPEAKS 
Previously released tracks 
by R.E.M., David Bowie, 
Iggy Pop, Bad Brains and 
Mudhoney will be found 
one the soundtrack to "Kurt 
Cobain -About a Son," 
duce Sept.11 via Barsuk. 
The film is told in Cobain's 
voice from audiotapes 
utilized by Michael 
Azzerad for his Nirvana 
book "Come As You Are." 
It will be released 
theatrically in the fourth 
quarter, with a DVD to 
follow shortly thereafter. 

-Jonathan Cohen 

>> >Z- TRIPPIN' 
A DJ Z- Trip -produced 
soundtrack with all 
oréginal tracks, remixes 
and mash -ups highlights 
the new Take -Two /2K 
Sports "All -Pro Football 
2K8" videogame due in 
Ju y for Xbox 360 and 
PlayStation 3. The 
soundtrack features Dead 
Prez rapping over the 
Deftones' "My Summer 
(Shove It)," Rakim and 
Chevelle on "Let the 
Rhythm Hit 'Em 2007," 
Slug from Atmosphere 

Lateef for "On My 
Side" and Z- Trip's remix 
of Rush's "Tom Sawyer." 

-Steve Traiman 

RAP BY JEFF VRABEL 

Rap Without Rhyme 
Beastie Boys Throw Fans A Curveball 
With All- Instrumental Album 

Long -known for their relatively epic 
waits between studio releases, the 
Beastie Boys surprised fans this spring 
with the announcement that their new 
record would arrive a scant three years 
after 2004's "To the 5 Boroughs." 

But the Beastie Boys are also long - 
known for sudden stylistic left turns, 
and shortly thereafter, they revealed 
the album would be comprised solely 
of instrumentals. 

As promised, "The Mix -Up," due 
June 26 via Capitol, goes heavy on the 
groove, especially the splashing, crash- 
ing Meters -inflected funk the band has 
been consistently serving up since 
1992's "Check Your Head." But there's 
not a rhyme to be found. 

"If we were trying to maximize our 
demographic or whatever, I'm not sure 
we'd come with an instrumental record 
right now," says Michael "Mike D" Dia- 

mond, whose bad selfruns things on the 
drum kit throughout the album. "But I 

think we have to give people who've been 
listening to us some credit. They've gone 
to different places with us already, in 
terms of the influences we bring to the 
music we make, so hopefully they'll be 
able to hang with this curveball as well." 

The curveball began taking shape 
about a year or so after "To the 5 Bor- 
oughs" was released. "With '5 Bor- 
oughs,' we were each working on beats 
sitting in front of our laptops and sam- 
plers," Diamond says. "This time, we 
thought, 'Let's do a 180 from that, and 
sit down and play some instrumentals 
and see what happens that way.' We just 
didn't really stop until we finished." 

The 12 tracks on "The Mix-Up" are 
all new and were never seriously con- 
sidered to contain verses, although Di- 

amond concedes the band is mulling 
highly tentative plans to release a sec- 
ond version of the record with guest vo- 

calists. "The more we kept working on 
these songs, the happier with them we 
became, and the more confused in terms 
of where there was room to put vocals 
on them," he says. 

The Beasties are now turning their at- 

tentions to getting the word out on what 
many people will see as a different kind 
of project. To that end, Capitol Music 
Group VP ofmarketing Dan Cohen says 
some revising ofthe band's demographic 
mathematics was in order. "The last in- 
strumental record they did [1996 com- 
pilation "The In Sound From Way Out! "] 

came out at kind of a different time in 
the industry. The band was younger, the 
fan base was younger. And one of the 
things we're excited about with this 
record is that we're able to approach an 
older demographic." 

In the past, Cohen says, the label has 
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focused on the band's college - 
age fan base and thereabouts. 
"And while we still think this 
record will appeal to that audi- 
ence, there's people like myself 
who bought the first Beastie 
Boys record and are pretty ex- 

cited about this one too." 
In perhaps the most telling 

sign that the Beasties are mak- 
ing another shift, "The Mix-Up" 
will be on sale at Starbucks. "I 

can only imagine what that con- 
versation was like at first," 
Cohen says with a laugh. " 'Hey, 

we have a new Beastie Boys 
record, you wanna carry it ?' But 
they're really excited about the 
record." Capitol won't be "ig- 
noring the skate parks and 
skate shops of the world," but 
is also looking at promotions 
with hotels and other means 
"to raise awareness in a kind of 
lounge confine." 

All of which, Cohen says, is much less 
dramatic than it might sound. 

The record "is a lot less drastic than 
going from `Licensed to Ill' to 'Paul's 
Boutique,' " he says. "Honestly, if they 
did a record that sounded like that last 
one, that'd be a bigger challenge. Every 
time they put out something new, it 

keeps audiences on their toes." 
Tour plans are still in the works - 

including some U.S. dates that haven't 
been announced yet. Some shows will 
be instrumental -only and some will 
be more "traditional," but that will be 
determined on a market -by- market 
basis, Cohen says. (Prior to their re- 

cent two -night stand at the Sasquatch 
Festival in George, Wash., the Beast - 
ies played a surprise show for several 
hundred fans at Seattle's Crocodile 
Cafe.) "We've got plenty more work 
ahead of us," Diamond says. "We kind 
of have a pretty broad list [of songs] to 
pick and choose from." . 

NO VOCALS NECESSARY 
"Instrumental rock" often conjures up images of frenetic 
guitar men like Yngwie Malmsteen and Joe Satriani or 
experimental outfits like Tortoise and Mogwai, but the 
subgenre has seen its share of more mainstream con- 
tributors during the past few years. An incomplete list 
of recent instrumental albums by acts whose releases 
more often feature vocals: 

"Fingerprints," Peter Frampton (has sold 50,000, ac- 
cording to Nielsen SoundScan; peaked at No.129 on The 

Billboard 200): The talkbox's most effective ambassador 
released his first instrumental record in 2006, a Grammy 
Award -nominated affair with a guest list that included 
Charlie Watts and Bill Wyman ( "Cornerstones ") and 
Pearl Jam's Matt Cameron and Mike McCready (on a 

cover of Soundgarden's "Black Hole Sun "). 

"Symphony No.1," Joe Jackson (has sold 8,000 copies; 
did not chart): The popster won 
a Grammy Award for this 1999 

release, a four -movement piece 
closer to prog -rock than the 
symphonic sound hinted at in 

the title (and its release on Sony 

Classical). The record featured 
Jackson on copious keyboard, 
Terence Blanchard on trumpet 
and, satisfyingly, Steve Vai on 
electric guitar. 

"Belladonna," Daniel Lanois 
(has sold 16,000; did not 
chart): Long -known as a guy 
who could conjure up a mu- 
sical soundscape or two, 
Lanois in 2005 released this 
well- received, if unsurpris- 
ingly quiet and subtle record, 
which included turns from pi- 
anist Brad Mehldau and 
drummer Brian Blade. 

"Night and Day," Willie Nelson (has sold 30,000; did 
not chart): In 1999, the Red -Headed Stranger and a 

group of likeminded musicians revolved a full 10 tracks 
around his gut- string guitar, and the result was a more - 
relaxed- than -usual country -jazz ramble through tracks 
like "Night and Day," "Sweet Georgia Brown" and 
"Honeysuckle Rose." 

"N.E.W.S.," Prince (has sold 30,000; did not chart): All 
but the most devoted Prince fan can be forgiven for 
missing this 2003 jazz detour, which contains four 
tracks, each clocking in at exactly 14 minutes, titled 
"North," "East," "West" and "South." It was record- 
ed at Paisley Park Studios in a single day, featured 
members of Prince's side jazz- fusion outfit Mad- 
house and initially released online via the artist's NPG 

Music Club. -JV 
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POP BY DEBORAH EVANS PRICE 

CROWDED HOUSE 
Lifehouse Looks To Extend Hot Streak With New Album 

Lifehouse's career has been a bit of a roller 
coaster. Its 2000 debut, "No Name Face," has 

shifted nearly 2.6 million copies in the United 

States, according to Nielsen SoundScan. But its 

2002 follow -up, "Stanley Climbfall," plummeted 

to 398,000 amid the disintegration of Dream - 

Works, and in the ensuing two years, the band 

endured several personnel changes. 
Things began looking up again on a 2005 self - 

titled effort. The album has moved nearly 

900,000 units and spawned the single "You and 

Me," which spent more than 60 weeks on The 

Billboard Hot 100. Now, Lifehouse is hoping to 
keep its hot streak alive with "Who We Are," due 

June 19 via Geffen. 
"I feel that this is the best chemistry that we've 

had as a group since I started the band eight 
years ago," frontman Jason Wade says of the 
partnership with drummer Rick Woolstenhulme 

and bassist Bryce Soderberg on the band's fourth 

record. "We went through a tough couple of 
years where we had some band members grow 

apart and move on, but Bryce has been with us 

for about two -and -a -half years now. He really 

added a great chemistry musically, and we just 

developed a great friendship with him." 

That chemistry permeates "Who We Are," 

which shines with the thoughtful lyrics and mem- 

orable melodies that fans have come to expect 

from Lifehouse. The songs range from the Brit 

rock -influenced "Make Me Over" to "The Joke," 

an edgy number inspired by the suicide of a stu- 

dent who had been bullied by his classmates. 

The initial single, "First Time," is No.11 on Bill- 

board's Adult Top 40 chart. The second single 

will likely be "Broken," a poignant ballad that 
Wade wrote while visiting a friend in Nashville 

awaiting a kidney transplant. "It was one of those 

rare moments where a song basically writes it- 

self," Wade says. "I was in my hotel room in 

Nashville at three in the morning, and I just got 
overwhelmed with emotion and the urge to write 

this song. It basically happened within half an 

hour. Then the next day we went into the studio, 

recorded it and just captured this magic." 

Wade says the writing and recording of "Who 
We Are" was much more spontaneous than the 

band's previous efforts. "Almost all the songs 

were written the same day they were recorded, 

which is kind of different for us," he says. "We'd 

wake up in the morning and go to the studio, and 

we basically had no idea what we were going to 

TOM FERGUSON tferguson(àeu.billboard.com 

be recording that day. 

"When I listen to this rpcord, it has an 

urgency and electricity! to it," he con- 
tinues. "If we had know the songs be- 

fore and went through t e whole demo 
process, [we would] ha [had] a lot of 

time to overthink it." 
Lifehouse will open for the 

Goo Goo Dolls this summer, and 

Geffen executive VP of market- 
ing and publicity Paul Kremen 
says the label will aggressively 
work the tour markets to pro- 
mote the album via TV, retail and 

radio campaigns. 
Geffen is also looking to ex- 

pose the band via nontraditional 
TV outlets. It got a prime oppor- 
tunity when Lifehouse per- 
formed at an event in Los Ange- 
les to create awareness for global 

warming. Clips from the perform- 

ance are airing on the Sundance 
Channel as part of the Sundance 

Project Green Campaign. 
Label chairman Ron Fair cred- 

its the band for cultivating such 

an enthusiastic fan base during 
a relatively short period of time. 

"It's primarily females who like 

emotional songs," he says. "It 
plays to a hot AC audience and 

Liberation ̀ Theology' 
Sinéad O'Connor Returns With Two Discs And A Tour 

Irish singer /songwriter Sinéad 

O'Connor is returning to 
recording and touring with her 
ninth album "Theology," self - 
described as a personal re- 
sponse to the state of the world 
post -Sept. 11, 2001. 

The two -CD set features 
eight original self -published 
compositions plus O'Connor's 
take on Curtis Mayfield's "We 

People Who Are Darker Than 

Blue,' Andrew Lloyd Web- 
ber and Tim Rice's "I Don't 
Know How to Love Him" and 
the traditional "By the Rivers of 
Babylon." One disc contains 
full band versions of the songs, 
the other sparse acoustic takes. 

"Theology" drops interna- 
tionally June 22 -26. It is 
licensed globally from O'Con- 
nor's own That's Why There's 
Chocolate & Vanilla imprint. In 

Ireland and the United King- 

dom it appears on independent 
label Rubyworks and in North 
America through Koch. The 
singer's last album was 2005 
covers set "Throw Down Your 

Arms," also on her own label. 
O'Connor, who had rarely 

performed live since announc- 
ing her "retirement" in 2003, 
played a high -profile, home- 
town open -air gig May 6 at 
Dublin Castle. "After Dublin 
Castle," O'Connor's New York- 

based manager Bruce Garfield 
says, "she turned to me and 
said, 'It was as if I had spent the 
past five years in my kitchen 
and then walked out the door 
to find myself onstage before 
4,500 fans.' " 

O'Connor returns to touring 
with European shows booked 
through Helter Skelter in 
July /August, followed by North 
American shows through 
Little Big Man in September/ 
October. -Nick Kelly 

FAB FOUR: Leading German 
hip -hop act Die Fantastischen 
Vier has extended its lengthy 
run of homeland success with 
seventh studio set "Fornika" 
(Four Music /Sony BMG). 

The album was released April 

18 in Germany, hitting No. 1 on 
the Media Control chart the fol- 

lowing week, and remains in 
the top 10. Sony BMG Germany 
says domestic sales have just 
passed 100,000 units, while the 
act's career sales in Germany, 
Switzerland and Austria exceed 

6 million albums. 
"The drive for the Fantastis- 

chen Vier is a wish to always re- 

create ourselves," band vocalist 

Michael Beck says. "I think we 

achieved that musically and 
with our lyrics on 'Fornika.' " 

The Stuttgart band was the 
first act to take German - 
language rap onto the domes- 
tic charts with its 1992 single 
"Die da ?!" The band claims to 

have played 650 live shows 

crosses over to top 40. It's the crowd that 
watches 'Grey's Anatomy' and 'Men in Trees' and 

those female- oriented television shows. You put 

a handsome guy in front like Jason, who is a great 

songwriter with an incredible voice, and it works. 

There's no gimmick to it." 

uring the past 30 months, 
nd in late May /early June 
ppeared in Paris; Krapkow- 

i e, Poland; Minsk, Belarus; 
nd London. The band made 

i s U.K. debut May 23 at the 
orum in London before a 

1'rgely expatriate crowd of 
000; no date for U.K. release 
the album has been set. Die 

ntastischen Vier is pub - 
1 shed by EMI Music Publish - 
i g. Live shows are booked 
t rough Four Artists Booking 
r Berlin. -Wolfgang Spahr 

F NTASTIC VOI -AGE: Best - 
k own for launching Scottish 
si ger /songwriter KT Tunstall, 
U.K. roots septet 01 Va Voi has 
p t a troubled couple of years 
b hind it to re- emerge with a 

n w vocalist and a new label. 

The band drew acclaim in 
w s rld music and dance circles 
fl fusing traditional Jewish 
kl-zmer and gypsy styles with 
c . ntemporary beats on 2003 
d:. ut "Laughter Without Tears" 

( utcaste), featuring guest vo- 

ca ist Tunstall. After touring 
w' h the band, Tunstall struck 
o t in 2004 for a solo career. 

n founding member and vi- 

olinist Sophie Solomon ex- 

ited, main songwriter Lemez 
Lovas moved to Israel -and 
the band terminally fell out with 

U.K. indie Outcaste. 
Fast -forward to 2007, and a 

re- energized Oi Va Voi, signed 
globally to V2, is promoting 
sophomore album "Radio 
Gagarin." Lovas and four other 
founders remain in the band, 
joined by the replacements for 

Tunstall and Solomon, Alice 
McLaughlin (vocals) and 
Haylie Ecker (violin). "The last 

two years were brutal," drum- 
mer Josh Breslaw says. "But 

the fallout created the person- 
ality of this record -and we're 
getting great reactions every- 
where we play." 

The album, produced by 
Mike Spencer (Jamiroquai, 
Kylie Minogue), rolled out 
across Europe in April. U.K. 

release is July 9; U.S. release 
to follow in January. Oi Va Voi 

is booked by Gold Artist 
Agency in London. Its current 
European tour, through July 
17, includes a June 22 Glaston- 
bury Festival appearance. 
Lovas is self -published. 

-Nigel Williamson 
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Family Reunion 
Eddie Levert And His Late Son Gerald 
Sing Together Once Again 

side from their uncanny vocal resem- 
blance, Gerald and Eddie Levert 
shared something else: a warm laugh 
equally boisterous and infectious. 

That laugh resonates through- 
out my phone interview with Levert senior. 
Ostensibly, the conversation is about the 
pair's new duet collection, "Something to 
Talk About" (Atlantic, June 12). It's also an- 
other chance for the O'Jays icon to chat 
about his strong relationship with son Ger- 
ald, who died last November at 40. 

"I tell people all the time that he was also 
my friend," Levert says. "What I miss the most 
are the hours we'd spend on the phone, laugh- 
ing and talking." 

Gerald could also be pushy, his dad remem- 
bers as he laughs about past studio sessions. 
"He'd say, `Come on, dad. You're dragging 
your feet. I need to hear that Eddie Levert 
that people keep talking to me about. 
Where's that guy ?' " 

It was this prodding that Eddie drew upon 
to complete "Something to Talk About." Both 
Leverts were writing songs and recording ref- 
erence vocals in their separate studios. The 
plan was to take a week off following a fall con- 
cert stint in South Africa and then finish the 
album. But then Gerald died. 

About 80% of the album consists of Ger- 
ald's original songs. Coming into the studio to 
lay down his own vocals, an emotional Eddie 
would sometimes call off the session. "Listen- 
ing to the playbacks afterwards, it was some- 
times hard for me to tell the difference be- 
tween our vocals. Some days I'd just say, `I'm 

done. I need to ride around and chill out.' " 

But the desire to release the album in tan- 
dem with the pair's new book about the fa- 
ther -son bond, "I Got Your Back" (June 5), 

32 I 
BILLBOARD JUNE 16, 2007 

kept Eddie going. 
"I was telling myself, `Push harder, get it 

done, there's no time to cry,' " he says. "It was 
almost like having Gerald push me in real life." 

The album also includes a couple of cov- 
ers. One of these is the title track, made fa- 
mous by Bonnie Raitt. Eddie describes the 
project overall as a feel -good album, a step 
beyond the pair's first duets collaboration, 
1995's "Father & Son." 

"We'd gotten to a place in our relationship 
where we didn't have to sing more songs like 
`Wind Beneath My Wings' or 'The Apple Don't 
Fall,' " Eddie says. "We're just singing about 
good times and good feelings." 

Eddie also had a hand in mastering and se- 
quencing his son's posthumous album, "In My 
Songs." Released earlier this year, the album 
has spun off two top 10 Adult R &B singles, the 
title track and "DJ Don't." Before Gerald's 
death, the two discussed following this project 
with a covers album of classic duets by such 
acts as Sam & Dave. 

Now back from syndicated radio person- 
ality Tom Joyner's annual Fantastic Voyage 
cruise, Eddie will be criss- crossing the coun- 
try for a series of promotional tours on behalf 
of the album and the book. In between he'll 
perform summer gigs with the O'Jays ( "We're 
just going to keep on bopping till we can't 
bop no more "). Still working on his own solo 
album, Eddie notes that fellow O'Jays found- 
ing member Walter Williams is also tinkering 
on a solo project. 

When I close the interview with a thank you 
and the entreaty to keep pushing, I'm rewarded 
with another of those soulful laughs. "He's leav- 
ing me no choice," Eddie says. "This kid has 

not let me rest. When I see him again, I'll bust 
him in the head." 

DAN OUELLETTE douellette @biliboard.com 

A Helping Hand 
Corporate Sponsors Aid Charity Mission Of Jazz Foundation 

For the past six years, the New York -based Jazz 
Foundation of America has presented its A 

Great Night in Harlem benefit concert at New 
York's Apollo Theater. Each affair attracts a range 
of musical stars and features high -water sur- 
prises, such as spunky Chicago blues singer 
Johnnie Mae Dunson Smith, who last year 
ripped into a short set from her wheelchair. 
However, the shows have often seemed disjunc- 
tive and hastily thrown together. 

Not so this year. On May 17 the JFA fund- 
raiser offered a well -choreographed and largely 
successful attempt to provide an overview of 
the last 200 -plus years of popular music. The 
roots -bent show opened with African traditional 
music, continued through the blues and then 
focused on different eras of jazz, from early 
New Orleans music to swing to bebop to today's 
young upstarts. 

Highlights included Dr. John and Henry But- 
ler together delivering samplings of early jazz 
piano, pianist Arturo O'Farrill collaborating 
with conguero Candido on a Latin jazz romp, 
and drummer Roy Haynes blasting off solo. 

Plus, once again, the feisty, wheelchair -bound 
Dunson Smith returned for the blues jam finale 
that also featured J FA executive director Wendy 
Oxenhorn on spitfire harmonica. 

The concert and preshow dinner raised more 
than $1.5 million for the organization that has 
been aiding elderly jazz and blues musicians 
with rent, medical care and social services for 
the past 18 years. J FA experienced a post - 

Hurricane Katrina spike in service, assisting 
more than 2,500 musicians with emergency 
housing, mortgage payments, musical instru- 
ments and a $1 million employment program. 

Before the show on the red carpet outside 
the Apollo, actor Danny Glover, one of the con- 
cert's hosts, said, "When I was young, we had 
all kinds of music in our house, particularly 
jazz. Now it's time to honor these classic mu- 
sicians who were out there, day in and day out, 
night in and night out." Paul Shaffer, the "Late 
Show With David Letterman" bandleader, who 
also played keys at the event, added, "Jazz is a 

great art form created by musicians who are 
now older and need help." 

I3eatbox 
KERRI MASON kmason(a billboard.com 

Beers, Beats 
And Big 
Rewards 
Heineken Endears 
Dance Music 
Community 
With Thirst 
Competition 

"We really like your track," 
says Josh Gabriel, peering 
over his road -weary laptop, 
freshly jacked into the Studio 
at the Palms' main board. 

"It makes me think of 
`Knight of the Jaguar,' " his 
partner Dave Dresden pipes 
in while puffing on a clove 
cigarette. 

"We think there are ways to 
improve it though," Gabriel 
says. "More has to happen, it 
needs a climax. We already 
worked on some ideas. Can 
we play them for you ?" 

The three fledgling produc- 
ers from Romania could only 

manage glazed stares and 
stammering affirmatives, 
looking very much in need of 
a collective pinch. Were they 
really here, in Las Vegas, at 
the multimillion -dollar studio 
where the Killers recorded 
"Sam's Town," having Bill- 
board- chart- topping produc- 
ers Gabriel & Dresden sub- 
merge into their little track? 
Was this the beginning of the 
careers they always wanted? 

This inspirational moment 
in dance music was brought 
to you by Heineken, a brand 
that has distinguished itself 
as one of the foremost corpo- 
rate supporters of DJs and 
electronic producers, not with 
shows of marketing hubris, 
but by passive -aggressively 
sharing equity. 

The company's multina- 

Romanian trio 
MONOCHROME 
(background) with DAVE 
DRESDEN (left) and JOSH 
GABRIEL at computer). 

tional Thirst Studio competi- 
tion, now in its fourth year, in- 
vites producers from all over 
the world to submit original 
works, which are then judged 
by an expert panel. This year's 
included Gabriel & Dresden, 
founding Thirst collaborator 
Paul Oakenfold and represen- 
tatives from fellow sponsors 
Zune and Pioneer. 

"I've been approached 
by other companies and de- 
clined because I didn't feel as 
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Key financial supporters of JFA's mission 
and executive producers of the benefit were Dr. 

Agnes Voris, founder /president of Aegis Phar- 

maceuticals, and R. Jarrett Lilien, president/ 
COO of ETrade Financial. 

When asked why E' Trade has played such 

an integral role in J FA's expansion, Liben, who 

also serves as the nonprofit's president, says, 

"A lot of companies don't get involved in jazz 

because there is not a physical or emotional 

that connection 12 years ago when he 
moved into a midtown Manhattan apart- 
ment building where all the neighbors 
opened their doors to upwards of 30 bands 
for J F A benefit parties. "My neighbors and 
I still hold this party every year," he says. 
"It's an amazing thing to see the music as 

well as hear it and to be able to meet the 
people who create it." 

Lilien says E°'Trade is a natural fit. "As a fi- 

nancial services company, it's 
part of our business to give back. 

We're exposing what the J FA is 

all about. The Apollo event was 

a great success in this area. More 

and more people are being ex- 

posed to the music, to the peo- 

ple who make it and to the 
everyday needs they have." 

connection to the people or t) 
the music. If there is no phys- 

ical connection, and if it's just 
about numbers and demo- 
graphics, the music and th 

people lose." 
Lilien explains that ETrade 

got involved because he made 

,ROY HAYNES, above, and 
'HENRY BUTLER were 

, a ng the highlights of 
ti tlie A Great Night in 

Harlem benefit concert. 

with the judges 
and their peers, 

gushing over 
headlining per- 
formers Kanye 
West and Gym 
Class Heroes, 
and the crown- 
ing of the win- 
ners: Romanian 
trio Mono- 
chrome a id its 
minimal -yet- 
soulful track 
"Pearl." The 
group's reNard, 
in addition to 

\ free gear, travel 
and press, was 
a three -hour 
studio session 

with Gabriel & Dresden, im- 
mediately after which the DJ 

duo would play the resulting 
remix at Tao. Not your usual 
photo op, handshake, now - 
off- you -go kind of prize. 

"It's not so much the what, 
it's the how -how we go 
about delivering experi- 
ences using music to our 
consumers," Heineken brand 
experience global manager 
Christopher Carroll says. 
"We want to foster connec- 

comfortable as I did with 
Heineken," Oakenfold says. 

"They are not the company 
with a big banner behind the 
DJ. It's all about Thirst, and 
that was the reason I got 
involved. Sure, there's the 
Heineken logo in the corner, 
but it was always the Thirst 
competition first." 

The nine finalists gathered 
in Las Vegas over Memorial 
Day weekend for partying at 
host club Tao, networking 

tions. It's not pus'ing our 
message on the consumer, 
it's involving them. We want 
to interact." 

While that's the wish of 
every brand these days, 
Heineken can point to real 
results during the course of 
Thirst's run. Last year's win- 
ner, DJ Ronin from Denmark, 

just landed a residency at 
Pacha Ibiza, one of the high- 
est- profile clubs in the world. 
(Carroll says Heineken used 
its "global portfolio" to help 
"accelerate his career. ") DJ/ 
producer Akien, the winner 
of Singapore's local heat, 
found himself in the studio 
with BT, who co- produced a 

track with him and signed 
him up for future releases on 

his label. And Gabriel & Dres- 

den have expressed interest 
in signing Monochrome's 
track to their label, Orga- 
nized Nature. 

It's the kind of organic, sup- 

portive, nondisruptive results 

that -in addition to media im- 

pressions -make it all worth 
it for Heineken. 

"That's great stuff," Car- 
roll says. "And that you can't 
pay for." 

HILLARY CF>:OSLEY hcrosley@billboarci.com 

G.O.OD. 
Arid Bad Bov 
Diddy, Kanye Unveil 2007 Plans 
And Show Off Their Label Rosters 

Most cf Bad Boy's 2007 roster was on hand 

at a recent label showcase with Sean 

"Diddy" Combs at New York's Sony Studios. 

And most of them, Bad Boy marketing marketing ex- 

ecutive Jason Wiley says, will also be releas- 

ing new product by mid -fall. "Keep that 
money coming," Combs comically thanked 
Atlant c Records, which distributes the Bad 

Boy roster. "That's what support is all about." 

Two standout tracks unveiled at the event 

were Gorilla Zoe's "Hood Figgas," featuring 
Young Jeezy, and Aasim's "I Am" Zoe is the 

newest member of Boyz N Da Hood and is 

also featured on Yung Joc's newest single, 
"Coffee Shop." But what really caught my 

attention were Aasim's sincerely well -put- 
together rhymes. 

Combs also aired a trailer for "Making the 

Band 4," which includes boxing, bloody 
noses and a cranky choreographer who 
Combs dramatically dismisses after an ar- 

gument. Long story short, I'm watching it. 
And I haven't watched "Making the Band" 
since the original cast had to pick up that in- 

famous cheesecake slice from Brooklyn's 
famed Junior's restaurant. 

Cheri Dennis' album, which was delayed 

in 2006, is coming this summer, Combs says, 

and Joc is dropping his album "Hustle - 
nomics" in July. Zoe's projectl comes in Sep- 

tember, and Boyz N Da Hood's CD is slated 

for August. Meanwhile, Mario Winans is 

"coming soon," as is an album from blonde 
pop singer Jordan McCoy -a "Blondie type," 
as Combs described her, wholhe discovered 

while tooling around Illinois. 
Cassie, Elephant Man and B -5 round out 

Bad Boy's 2007 plans. Combs also declared 

that a remixed version of his 2006 solo 

album, "Press Play," is coming. And so is an- 

other installment of the Bad Boy compila- 
tion series "We Invented the Remix" -the 
initial 2002 edition of which featured, in my 

favorite joint "Special Delivery," seemingly 

everyone in hip -hop. 
"The ego is out of control," Combs said, 

jokingly. "We're just going to keep pump- 
ing money into that project." 

DON'T END OF APOLOGIN: When I got the 

e -mail recently to download Kanye West's 
new mixtape, "Can't Tell Me Nothing," I was 

excited. Aside from his random egotistical 
outbursts (like bum -rushing the European 
MTV Awards stage and demanding the video 

of the year award, citing Pam Anderson's 
appearance in "Touch the Sky" as grounds 
for a recount), he's one of the few MCs keep- 

ing hip -hop interesting lately. And fortu- 
nately, West didn't let me down. A super trio 
featuring West, Lupe Fiasco and Pharrell- 
which, according to Def Jam, may not last - 
sampled Thom Yorke's melancholy "The 
Eraser" for their track "Us Placers." 

Then West chopped and screwed "Harder, 

Better, Faster, Stronger," one of my favorite 
Daft Punk songs, into his own track called 
"Stronger." Everyone from producer 88 Keys 

(who's got his own album called "Death of 
Adam" dropping this year) to MCs Common, 

GLC, Talib Kweli, Fonzworth Bentley, Sa -Ra, 

Really Doe and Consequence have a spot 

on the tape, which showcases the entire 
G.O.O.D. Music roster. 

My favorite song has to be "Young Folks," 

where West raps over Peter Bjorn and John's 

whistle- driven beat. But my favorite trends 

are West's long explanations and miracu- 
lous ability to create new words. On "Young 
Folks," he rhymes, "Did the interview with 
Rolling Stone, read the interview and the 
whole shit wrong." He explains for three min- 

utes why he has issues with media interviews, 

saying that his jokes are often twisted up 

and he ends up sounding crazy. 

Later, on his newest single "Can't Tell Me 

Nothing," co- produced by DJ Toomp, West 

raps, "Don't ever fix your lips like collagen 
to say something where you might end up 

apologin." And on "Stronger," West raps, "I 

know I got to be right now, cause I can get 
much wronger.' I love it. I'm going to start 
making up words, too. 
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with BRET MICHAELS 

This summer looks like a busy one for Poison's 
Bret Michaels. EMI America Records /Capitol 
just released "Poison'd," which finds Michaels 
and original bandmates C.C. DeVille, Rikki 
Rockett and Bobby Dall serving up such clas- 
sic -rock covers as Alice Cooper's "I Never Cry," 

the Rolling Stones' "Dead Flowers" and the 
Marshall Tucker Band's "Can't You See." Poi- 
son is supporting the album on a 55 -date sum- 
mer tour, kicking off June 13 in Greenville, S.C. 

His reality dating show, "Rock of Love With 
Bret Michaels," premieres July 15 on VH1. 
Michaels will introduce music from his new 
solo album, due this fall on VH1 Records. The 
first single, "Go That Far," is the show's 
theme, and Michaels plans a country single 
as well. Though other rockers are pursuing 
country radio, Michaels was ahead of the 
curve when he released the single "All I Ever 
Needed" in 2004, then further endeared 
himself to country audiences as a judge on 
"Nashville Star." In addition to his solo set, 
Michaels is working on a movie, and plans a 

solo tour in October. 

Why did you do a reality show, and what 
can viewers expect? 
There were a couple of things that I asked for: 
I had to be able to play my solo music in the 
show and I had to do everything unscripted. I 

did not want to be told who I was. And I told 
them the show could not be shot in my house. 
It's extremely over the top. A couple of the girls 
got in actual fights. There's motorcycle racing 
and motorcycle wrecks. There's full- contact lin- 
gerie mud football . .. It's crazy. 

How did you incorporate your music? 
[Viewers will] hear new solo music as well as 
solo music from the past. They'll hear 
some of Poison's hits. It was fun 
doing the show, but it was also a great 
chance to really expose my music. 
If this show wasn't music -driven, 
I don't think I would have done it. 

Your last solo record, "Free- 
dom of Sound," had the coun- 
try single "All I Ever 
Needed." Do you plan to tap 
into country again? 
My first single ever to coun- 
try [nearly] got in to the top 
40, which is very tough, and 
wait until you hear what we 
did with the song on this 
show. It's going to be a big 
smash. It will be released 
as a single again and have 
another shot. I did the best 
I could the first time out, 
but when you're doing an 
independent country 
record, it's extremely tough. 

tercation onstage in Atlanta, we figured it 
might be fun just to do some cover songs and 
be creative in the studio. We had a lot of fun 
making the record, and we got to work with 
Don Was. He's done Garth Brooks, the Stones. 
Bob Dylan, Bonnie Raitt. He's a real musk 
driven guy. 

You and C.C. DeVille had a famous alterca- 
tion at the MTV Music Video Awards in 1991 

that resulted in him leaving the band. How 
is everyone getting along now? 
We are brothers through thick and thin. I don't 
know any band who has been together for 20 
years and hasn't had a few knock -down drag - 
outs. We beat each other up, and the next day 
we are having a beer and discussing life. 

What's next for Sheen /Michaels Entertain- 
ment, your film company with Charlie Sheen? 
The tentative title is "Between a Rose and a 

Thorn." I'll work on it all summer long as far 
as scripting it and then go into production. It 

will basically be my life story, not only in the 
music business but what happened as a child. 
If [I] could take the humor of "Spinal Tap" and 
the emotion of a movie like "Ray" and combine 
it, I would make a dramedy. 

MICHAELS 

Why did Poison do a covers album? 
I always want to do an original record. The cov- 

ers record would not have been my first choice, 
but since me and Bobby [Dall] had a little al- 
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ROCK BY TODD MARTENS 

Onward And 
Upward 
Victory's Silverstein Aims To 
Keep Climbing With New Album 

hen his hard rock band Sil- 
verstein was still in its infancy, 

singer Shane Told had a 

chance to take the easy way 
out. Just after the turn of the 

century, the suburban Toronto musician had 
been offered a gig to play bass in Avril Lavi- 
gne's backing band. 

Silverstein lacked a label, and hadn't even 
recorded an album, but Told turned down the 
job. He instead recommended his friend, 
Charles Moniz, who had played drums it hard - 
core band Grade, which had been signed to 
Chicago independent label Victory Records. 

"I said they should give him a call," Told 
says. "He has touring experience, and he looks 
punk rock, if that's what they were going for. 
So he started playing bass with Avril, and 
then he called Victory for us and got them to 
listen to our demo." 

Told has no regrets on the decision, and 
it's easy to see why. To date, the band's 2005 
effort for Victory, "Discovering the Water- 
front," has sold 232,000 units in the United 
States, according to Nielsen SoundScan, 
which bested the 179,000 units sold by the 
band's 2003 debut, "When Broken Is Easily 
Fixed." Victory will release the act's third 
album, "Arrivals and Departures," July 3. Vic- 
tory founder Tony Brummel says it "could be 
the biggest record we've ever released." 

"They're on an upward trajectory, whereas 
a lot of bands are on a downward trajectory," 
Brummel says. "We're going to do every- 
thing possible to make this the biggest 
record on the label because that's what we 
think it's worth." 

"Arrivals and Departures," which was pro- 
duced by former Drive Like Jehu member 
Mark Trombino, sees Silverstein toying with 

some new guitar sounds (see the almost 
dancey notes of single "If You Could See Into 
My Soul," or the spacey sounds of "My Disas- 
ter"), while sharpening its pop -punk riffs. "It's 
almost hypnotic," Brummel says of the band's 
new guitar flourishes. 

Silverstein, which was without a manager 
until hiring David Lefkowitz (Primus) in 2005, 
will benefit from some of Victory's innovative 
marketing strategies. Those who pre -order 
the album at one of more than 200 indie retail- 
ers will receive a limited edition vinyl 7 -inch of 
the single, which also features an etching of 
the CD's cover art. The band will also see pro- 
motion on the label's media player, Vic - 
torStream, which fans can place on their Web 
site or blog, and which allows fans to print a 

$2 -off coupon for Victory CDs at Best Buy. 
Brummel says approximately 50,000 fans are 
hosting VictorStream. 

"It's hard to say if that's a good or bad num- 
ber," Brummel says. "I don't know what to corn- 
pare it against. That's 50,000 people who said, 
'I'm going to put this thing for this company 
up on my page, and they have lots of differ- 
ent- sounding bands.' If I look at it like that, I 

feel good about the number ... We're trying 
to do different proprietary things that hopefully 
make us stand out from the other labels." 

Silverstein will tour this summer with Rise 

Against and Comeback Kid. 
"It's been a slow build for me over the last 

seven years with this band," Told says. "It's 
been baby steps the whole way. I woke up 
today and realized we've sold a half a mil- 
lion records. That's crazy to me. We've never 
had a big song. There's not one big thing 
that pushed us, like a video or anything. 
We've always just had short -term goals that 
we set and met." 
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TI-I 1E I; 
EDDIE LEVERT SR. & 
GERALD LEVERT 
Something to Talk About 
Producers: Eddie Levert Sr., 

Gerald Levert 
Atlantic 
Release Date: June 12 

DISeparately, Eddie Sr. and 

the late Gerald Levert are 

R &B icons in their own right. 
But something special happens 

when these two join forces. The 

duo's combustible mix was first 

introduced in 1995 on "Father & 

Son," which yielded the love 
and encouragement anthem 
"Wind Beneath My Wings." Ai- 
ready in the works before Ger- 

ald's untimely death in Novem- 

ber 2006, this project once 
again underscores the uncanny 

resemblance of their singing 
voices. It's frequently difficult 
to figure out who is singing 
what verse. But there's no 

denying how well they comple- 
ment each other, especially on 

the ballad "That's What I Do" 

and the uptempo numbers 
"Close & Personal" and "A Sit- 

uation." Two pop covers round 

out the selections: the title track 
made famous by Bonnie Raitt 

and Bread's "Make It With You." 

Throughout, it's just two guys 
having fun singing. It's also a 

reminder that Gerald left us 

way too soon. -GM 

VARIOUS ARTISTS 
Instant Karma: The 
Campaign to Save Darfur 

Producers: various 
Warner Bros. 

Release Date: June 12 

®This two -CD set, whose 
proceeds will support 

Amnesty International s work 
in Sudan and elsewhere serves 

up 23 takes on the post -Beat- 
les work of John Lennon. Al- 
though household names like 

U2, Aerosmith and Avril Lavi- 

gne make appearances on disc 

one, it's disc two that really de- 

livers. Green Day offers a pas- 

sionate and profound reading 
of "Working Class Hero,' while 

Jack Johnson's sparse, tender 

interpretation of "Imagine" eas- 

ily outshines Lavigne's slicker 
effort. The Black Eyed Peas also 

convince with a fresh, uplifting 
version of "Power to the Peo- 

ple," and Regina Spektor daz- 
zles with an almost classical - 

style rendering of "Real '_ove." 

Disc one has its moments, too, 
especially Corinne Bailey Rae's 

soulful "I'm Losing You," but 
disc two's more "alternative" 
vibe ultimately suits these mav- 

erick songs better. -SV 

PAULA COLE 
Courage 
Producer: Bobby Columby 
Decca /Universal 
Release Date: June 12 

El"It's my life /and I am 

free /to live my life /the 
way I feel," Cole sings on her 
first album after a seven -year 

self- imposed exile. The words 
are trite on paper, but lifted by 
her straining, breathy voice 

QUEENS OF THE STONE 
AGE 
Era Vulgaris 
Producer: Chris Goss 

Interscope 
Release Date: July 12 

The trips are getting darker for Queens of the Stone 

Age. In contrast to the adrenaline rush of 2000's drug 

anthem "Feel Good Hit of the Summer," lead Queen 

Josh Homme disappears in the fade almost completely 
on the band's fifth studio album, singing of "don't resist" 

and "forever midnight" on the devilish first single "Sick, 

Sick, Sick." Along the way, the band wrestles with the 

ambivalence of excess on the hazy slacker ode "Turning 

the Screw" and the increasing entitlement of American 

culture on the warped strut of "I'm Designer." QOTSA 

envelops many of the songs in a fog of menacing guitar 
squall that focuses as much on atmospherics as hooks. 

The big exceptions are the vulnerable "Suture Up Your 

Future" and "3's & 7's," a jumping dirty boogie that fol- 

lows in the tradition of past hits like "Little Sister" and 

"No One Knows, " -BG 

Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

i 

TOBY KEITH 
Big Dog Daddy 
Producer: Toby Keith 
Show Dog Nashville 
Release Date: June 12 

Anyone looking for a dose of Keith's 

famous attitude won't be disappointed on his new 

release. The thumping title cut finds him channeling 

Jerry Lee Lewis and Chuck Berry on a song that one 

could easily imagine pumping across the border from a 

Mexican AM station back in the day. "Hit It" is a rocking 

number about taking advantage of opportunities and 

first single "High Maintenance Woman," which recently 

peaked at No. 3 on Billboard's Hot Country Songs chart, 

is a working man's take on the fairer sex. But like Sears, 

there's a softer side to Keith, who produced the album 

and wrote or co -wrote nine of its 11 cuts. "I Know She 

Hung the Moon" is a tribute to the singer's love interest 

and "Burnin' Moon Light" reflects on a late -night ren- 

dezvous that turns into a long -term relationship. -KT 

over sparse acoustic guitar and 

strings they flower open and 
become uniquely poignant. 
The entire 11 -song collection is 

delicate and simple, particu- 
larly for Cole, who has a pen- 

chant for overly developed 
historical metaphors and im- 

promptu beatboxing. Here, she 

resembles Linda Ronstadt, in- 

terpreting melodies ranging 
from positively Gershwinian 
( "Lonelytown," a dead ringer 
for "Someone to Watch Over 
Me ") to country -inflected (first 
single "14 ") to reggae -lite 
( "Safe on Your Arms "). 
"Courage" refocuses attention 
on what makes Cole superb - 
her voice -and courses with a 

genuineness sometimes lack- 

ing in her previous work. A wel- 
come return. -KM 

TIFFANY 
Just Me 

Producers: Gregory Butler, 

Robert Tarango, Tim Feehan 

10 Spot 
Release Date: June 5 

® It was 10 years ago that 
Tiffany stormed The 

Billboard Hot 100 with two No. 

1 singles. Despite fading from 
the limelight within three 
years, she has flirted with var- 
ious returns through the years, 

fanning critical if not overt 
commercial success. Her sev- 

enth album, "Just Me," shows 

off the 35- year -old as a 

grounded, introspective song- 
writer with the emotive forti- 
tude of a major talent. The 
heart -wrenching ballad "Win- 
ter's Over" is the pinnacle per- 

formance, cevastatingly beau- 

tiful and simplistic, while the 
single "Feels Like Love" and 
title track are finger- snapping 
midtempo melodic arche- 
types. Tiff also rocks down in 

her lower register on "Be Al- 
right" and f'irts with twang in 

"Mind Cand;r." A satisfying ride 

wholly void of the camp of a 

retro return. -CT 

JOHN DOE 
A Year in the Wilderness 
Producers: Dave Way, John 
Doe 
Yep Roc 

Release Date: June 12 

®The "Wilderness" Doe 
sings about on his sev- 

enth solo album is an emo- 
tionally volatile place, filled 
with the anger and recrimina- 
tion of romantic tumult miti- 
gated by the cautious hope 
of gradual reconciliation. The 

X man (and Knitters principal) 
wraps all that up in a typically 
rich and engaging sonic 
palette, from the fiery roots 
rock of "Hotel Ghost" and the 
Dylan -esque "A Little More 
Time" to the Johnny Cash - 

styled portrait of "The Mean- 
est Man in the World," the 
bluesy bite of "Big Moon" and 
the haunting quietude of "The 

Bridge" and "Darling Under- 
ground," the latter co- written 
by X /Knitters mate Exene 
Cervenka. With help from ace 

instrumentalists (Dave Alvin, 

Greg Leisz and the Black 
Keys' Dan Auerbach) and ex- 

pertly cast vocal foils Aimee 

i i 
Mann, Jill Sobule and Kath- 
leen Edwards, Doe has made 
these 12 tracks a rewarding 
"Wilderness" adventure. -GG 

RICHARD 
SMALLWOOD 
Journey! Live in New York 

Producers: various 

/erity /Zomba Gospel 

Release Date: June 5 

Smallwood marks his 

25th year as a major - 
Ibel recording artist with this 

ittingly momentous two -disc 

set. Time has clearly only honed 

mallwood's singular gifts as a 

inger, composer, arranger and 

roducer. He and his choir, Vi- 

slion, along with a host of pre- 

eminent guest artists, shine like 

precious metal on this set of 
largely new Smallwood origi- 
nals. Stellar videos enhance the 

t tie track (featuring an incen- 

diary Kim Burrell) and "I'll Trust 

You," a celestial ballad that finds 

the ever -soulful Smallwood in 

thrilling voice. Kelly Price 
( "Morning's Breaking "), Chaka 

Khan ( "Precious Is Your 

Name ") and the Hawkins Fam- 

ilÿr ( "We've Come Too Far ") are 

npthing less than command - 
ing, and a two -song reunion of 

the original Smallwood Singers 

only adds to the riches on this 

career high -water mark. -GE 

WILLIE WILL 
Reflection 

Producer: Todd Collins 

Beatmart /Sony BMG/ 
Provident- Integrity 
Release Date: June 5 

13 
Seattle native Will's 
debut marks him as one 

cf the newest -and best -of a 

coterie of young rappers who 
have clearly absorbed the killer 

rhymes of their gold -and- 
platinum peers, while filtering 
the message through both se- 

rious street credibility and a 

Christian worldview. Producer 
Collins paints intriguing musical 

landscapes for Will's savvy 
raps, which are often cinematic 
in scope ( "Say So," "Blame 
Game, "Move Somethin' "). A 

full orchestra runs the gamut 
from ominous to almost effer- 
vescent, as it weaves in and out 

of hooks, beats and a booming 
bottom end while comple- 
menting rather than compet- 
ing. "Reflection" is powerful 
street preaching without a hint 

of pretense and a watershed 
moment for a flavor of rap fully 

coming into its own. -GE 

TORD GUSTAVSEN 
TRIO 
Being There 
Producer: Manfred Eicher 
ECM 

Release Date: June 5 

®Pianist /composer Tord 

Gustaysen and his col- 
laborators, Harald Johnsen 
(double -bass) and Jarle 

continued on »p36 

DADDY YANKEE 
El Cartel: The Big Boss 
Producers: various 
El Cartel /Interscope 
Release Date: June 5 

There's a lot riding on Daddy 
Yankee's first full studio set under his new deal with 

Interscope. Perhaps that explains why this disc is a robust 

20 tracks long, plus a remix of the single "Impacto," fea- 

turing Fergie. Daddy Yankee goes from middle- of -the- 

road, feel -good reggaetón to reggaetón with main- 

stream top 40 appeal ( "Impacto," "Who's Your Daddy ") 

to serious, socially minded fare on tracks like the soulful 

"Coraza Divina." Instead of simply patching rhythms 

together, as many reggaetón acts do, Daddy Yankee's 

mix of styles here is far more thought -out, as on "A to 

Clásico," which features Latin jazz improvisations. The 

singing is mostly in Spanish, albeit often with English 

choruses. As such, the feel is Latin but imbued with that 

mainstream sensibility that has already served Daddy 

'Yankee so well on the charts. Above all, this is simply a 

better -crafted album, at both a songwriting and a pro- 

duction level, than prior efforts. -L.-7 
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Vespestad (drums), have 
crafted a dozen contempla- 
tive wonders on "Being 
There." Opener "At Home" is 

a quiet, impressionistic 
piece. It has a subtle melodic 
quality, performed with a 

good deal of patience, yet it 
has an intriguing cinematic 
feel. Also note "Blessed 
Feet," where an infectious 
opening phrase glides into a 

midtempo passage, beauti- 
fully played by Gustaysen, 
that's nearly rambunctious. 
Elsewhere, "Still There" is 

one of several hymns offer- 
ing a fascinating interplay 
between abstraction and 
gospel roots. -PVV 

SONIC YOUTH 
Daydream Nation -Deluxe 
Edition 
Producers: Sonic Youth, 
Nick Sansano 
Geffen /UMe 
Release Date: June 12 

©The canonization of 
"classic" indie rock 

albums continues with this 
double -disc edition of Sonic 
Youth's 1988 bellwether 
"Daydream Nation." Re- 
leased just before hundreds 
of bands like, well, Sonic 
Youth, were snapped up by 
major labels in an attempt to 
commodify the sounds of the 
college rock underground, 
the original double album re- 
mains a vital crossbreed of 
avant -garde noise, experi- 
mental rock and hummable 
melodies. "Teen Age Riot" is 

the group's definitive "we're 
in step by being out of step" 
anthem ( "It takes a teen age 
riot to get me out of bed," 
Thurston Moore sings), while 
epics like "The Sprawl" and " 
'Cross the Breeze" proved 
profoundly influential for 
shoegazers, stoners and ad- 
venturous punk kids alike. 

The live versions on disc two 
are hit or miss (many get by 
on attitude alone) and of the 
four contemporaneous cov- 
ers, only a dirtied -up take 
on Neil Young's "Computer 
Age" impresses. In the past 
two decades, Sonic Youth 
has topped the best individ- 
ual moments on "Daydream." 
But as an album, it's a singu- 
lar feat -a perfectly timed 
snapshot of a moment when 
their kind of art was a step 
ahead of commerce. -JC 

NEW & NOTEWORTHY 

DATAROCK 
Datarock Datarock 
Producer: TK 

Nettwerk 
Release Date: June 12 

131 Kitschy is an under- 
statement when it 

comes to red jumpsuit -clad 
Norwegian duo Datarock. Its 
debut album is infused with 
Talking Heads -style dance 
rock that compares BMX 
bikes to sex (the former, they 
claim, is better) and refer- 
ences Olivia Newton -John 
and "Close Encounters of 
the Third Kind." Peculiar lyri- 
cal content aside, the album 
is an electronic retro dance - 
a -thon replete with key- 
board blips and funky 
basslines. The tongue -in- 
cheek call- and -response of 
"Computer Camp Love" 
takes a drum machine -fu- 
eled bite at the "Grease" fave 
"Summer Nights," while the 
accelerated groove of "Fa- 
Fa-Fa" wouldn't sound out 
of place on a I!! or Rapture 
album. "New Song" borders 
on trying- too -hard irony but 
makes up for it with a heavy 
mashup of organ and thrash- 
ing guitars. On a lighter note, 
the sweeping synths of "I 

Will Always Remember" add 
a glittery disco touch to the 
final track. -JM 

Il *I OZNOi til 14 10 I 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Leila Cobo, 
Jonathan Cohen, Gordon Ely, 
Brian Garrity, Gary Graff, Kerri 
Mason, Jill Menze, Gail Mitchell, 
Charles Perez, Chuck Taylor, Ken 
Tucker, Philip Van Vleck, Susan 
Visakowitz 

PICK : A new release predicted 
to hit the top half of the chart in 

the corresponding format. 

CRITICS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 
the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
N.Y.10003) or to the writers in the 
appropriate bureaus. 
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GOO GOO DOLLS 
Before It's Too Late (Sam 
and Mikaela's Theme) 
(3:06) 
Producers: Richard and the 
Twins 

Writer: J. Rzeznik 
Publishers: Corner of Clark 
and Ken /EMI Virgin, ASCAP 
Warner Bros. 

CIAdult top 40's most re- 
liable brand, the Goo 

Goo Dolls, takes a side step 
from current CD "Let Love In" 

with a track from 'Transformers," 
the live action Steven Spielberg 
film due July 4, based on the 
long -lived toy franchise. "Be- 
fore It's Too Late" is the love 
theme for primary human char- 
acters Shia LaBeouf (Sam) and 
Megan Fox (Mikaela) and com- 
petently delivers a signature 
midtempo ballad, with a ma- 
jestic airborne chorus from lead 

John Rzeznik and a lyric of em- 
powerment ( "Live like you 
mean it, love til you feel it "). Hit - 
worthy in a hot second, albeit 
a typical format blue plate - 
conventional sustenance, sans 
titillating tang. -CT 

TAYLOR HICKS 
Heaven Knows (3:24) 
Producer: Matt Serletic 
Writers: C. Rooney, 
M. Riddick, K. DioGuardi, 
M. Serletic, R. Charles, 
W. Moore, S. Robinson, 
R. Rogers, M. Tarplin 
Publishers: various 
Arista 
Production by Matt Serletic, 
A -level songwriters, live jam 
band and a melody line from 
Marvin Gaye's 1965 "Ain't That 
Peculiar." On paper, 2006 
American Idol" winner Tay- 
lor Hicks' follow -up to adult 
top 40 top 20 "Just to Feel 
That Way" sounds tri- 
umphant. But a Southern rock 
delivery could be a deterrent 
to contemporary radio. If any- 
thing, yokel "Heaven Knows" 
harks back to mid -'70s clas- 
sic rock. The song is truly tai- 
lored to Hicks' intrinsic vocal 
style -and therein may lie a 

fatal flaw with programmers. 
As this season of "A.l." peaks, 
the question looms: Despite 
25 million consistent TV 
viewers, does FM radio re- 
gard "A.I." winners with re- 
spect the morning (or sea- 
son) after ? -CT 

CrEl 
SEAN KINGSTON 
Beautiful Girls (3:31) 
Producer: J. Rotem 
Writers: J. Rotem, 
K. Anderson, S. Jordan, 
J. Lieber, M. Stoller, B. King 
Publishers: various 
Beluga Heights /Koch /Epic 

QAs poster boy for su- 
perstar producer JR 

Rotem's new label, Beluga 
Heights, rookie R &B sensation 
Sean Kingston does not fail 
lofty expectations. As follow - 
up to the Ice -T remake of 
"Colors," "Beautiful Girls" 
adds Jamaican flavor to Ben 
E. King standard "Stand by 
Me" and cooks up a hot sum- 
mertime smash. Barely 18 

years old, Kingston taps into 
his old soul, harmonizing 
about a woman whose 
beauty cannot compensate 
for the hurt she fosters. 
Kingston, whose uncles are 
reggae icon Buju Banton and 
famed Bob Marley & the 
Wailers producer Jack Ruby, 
teams with Rotem to make 
"Beautiful Girls" a track to 
make all involved ready to 
stand by him. -CP 

DANCE 

DARREN HAYES 
Step Into the Light (4:07) 
Producers: Darren Hayes, 

Justin Shave 
Writers: D. Hayes, R. Conley 
Publisher: Powdered Sugar 
Remixers: Dave Pezza, Tony 
Moran, Moto Blanco 
Powdered Sugar 

i 

RIHANNA 
Shut Up and Drive (3:33) 
Producers: Evan Rogers, Rihanna 
Writers: Rihanna, E. Rogers, 
C. Sturken 
Publishers: various 
Island Def Jam 
It took only one listen to recognize that Rihanna's 
"Umbrella" was destined to command chart heavens 
and become the red -hot ingénue's second Billboard Hot 
100 No. 1, following "SOS." With mission accomplished, 
the second single from third album "Good Girl Gone 
Bad," out June 5, further demonstrates why the 19 -year- 
old continues to trailblaze as top 40's most consistent 
hitmaker. "Shut Up and Drive" again sounds like nothing 
before it, opening with grimacing guitars, a cagey sing - 
songy verse and a layered chanting chorus (borrowing 
elements from New Order's "Blue Monday ") that taunts, 
"Start me up and watch me go, 0 to 60 in 3.5/You got 
the keys, shut up and drive." In short order, Rihanna and 
an able collaborative stable have catapulted a potential 
one -trick dancehall diva to the most dexterous singer of 
the decade's second half. -CT 

Savage Garden main man 
Darren Hayes' new solo album, 
"This Delicate Thing We've 
Made," was previewed in the 
United States at a series of 
sold -out live showcases where 
response was nothing less than 
manic. While the double album 
is as diverse as the seasons, first 
single "Step Into the Light" is 

a joyous dancefloor steamer, 
complete with 11 diverse mixes 
offering radio, club and dub 
rubs. Pezza perhaps prompts 
the ultimate full -body flop 
sweat, hurling Hayes' falsetto, 
mungo chorus and thwacking 
percussion above the clouds. 
Blanco appreciably adds 

PINK 
Who Knew (3:28) 
Producers: Luke Gottwald, Max 
Martin 
Writers: L. Gottwald, M. Martin, 
Pink 
Publisher: not listed 
Jive 
With her U.S. career fully resurrected thanks to Jive's 
tireless efforts to push Pink's gratifying "U + Ur Hand" 
to the top of pop playlists, the label steps back in time 
with the rerelease of what was originally the July 
2006 previous single from CD "I'm Not Dead." "Who 
Knew" is another cool, smart, plenty passionate 
melodic jewel about the death of a friend and /or 
friendship, with an instantly identifiable, quick- to -the- 
point, singalong track -maintaining Pink's stance as 

the smartest female millennium -era singer /song- 
writer, dazzling in star quality as alterna -pop's pre- 
mier princess. Hopefully, "Knew" will further Pink's 
status as an inimitable, ever -colorful pop icon. -CT 

sweeping strings, while Moran 
delivers a transcendent beat - 
coral best -suited to airwaves. 
Hayes' project joyously tran- 
scends all genres -and an AC 
release with the enduring 
moxie of "Truly Madly Deeply" 
is imminent -but as a reminder 
of Hayes' versatile melodic 
bootprint, "Light" is a hell of a 

celebratory beacon. -CT 

TRIPLE -A 

KIM RICHEY 
Jack and Jill (3:07) 
Producer: Giles Martin 
Writers: i <. Richey, K. Herzig 
Publishers: Red +Luck, BMI, 
Katie Herzig, ASCAP 
Vanguard 

CIEndearing singer /song- 
writer Kim Richey has 

been AWOL for the greater 
part of a decade, and while she 

remains best -known as a song- 
writer of hits by Radney Fos- 
ter, Dixie Chicks, Trisha Year - 
wood and Patty Loveless, her 
vocal stamp remains apprecia- 
ble to anyone who recalls her 
breathtaking 1999 album 
"Glimmer" and accompanying 
single "If You Don't Mind." "Jack 

and Jill" is a triple -A gift, with 
organic, midtempo bounce, 
relaxed vocal and ironic lyric 
about "how time slipped away" 
between the title characters. 
An easy add for the format 
from an underappreciated tal- 
ent. From the upcoming "Chi- 
nese Boxes." Discover more at 
myspace.com/kimrichey.-CT 
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ACH EVEMENTS 

40 YEARS AG . 

Vast metre attention and an 
EMI campaign for the 40th 
nniversary of "Sgt. Pepper's 
onely Hearts Club Band' 
Poke that famed Beatles 
!bum (29 -r- on Top Pop 
atalog, up 108 %). The recent 
Love" grows, too, up 59% on 
he Billboard 200 (129 -65). 

INDIE CAUNTRY 

o. 1 slots t lis week on Hit 
ountry Sogs and Top 
ountry Altums, a sight nc 

een since the June 1, 1968, 
ssue when Jnited Artists' 
obby Goldsboro led both lists 
ith the album "Honey" and its 

title track. 

GEOFF MAYFIEIA gmayfield©billboard.com 

Big No. i s, Fat June 5 Slate Feel Like 4th Quarter 
Well, at least :he top ofThe E:11boa-d 

200 looks healthy. 
While album sales still lag 2 )06 vol- 

urne by more tl-_an 16 °'o, this n_ arks the 
third week in a row tzar the No. 1 

album surpasses 386,000, the kir d of 
run that's normaLy ccn£net( tc the 
fourth quarter. 

SOUNDS 'FRESH' 

helps Dion'; "Bronx in Blre" 
re -enter Toi Blues Albums 
with a Juicy 748% gain (No. 
"Weekend Edition" profil 
deliver Top Jazz Albums 
bullets to the late Michael 
Brecker (4 -3, up 8 %) and 
Joshua Recman, above, (17 -13, 
up 12 %). 

CHAR I 

BEAT 
»During its original record - 
setting chart run of 741 weeks 
on The Billboard 200, Pink 
Floyd's "Derk Side of the 
Moon" spent only one week at 
No. 1. This week, the CD enjoys 
its 20th week in pole position 
on Top Pop Catalog AlbLms. 
Those 20 weeks are spread out 
over 14 years, and Fred 
Bronson has dates to back up 
this extraodinary chart heat. 

»Chart Beat also explores the 
complete absence of No. 2 hits 
on Hot Country Songs during 
the last 42 reeks and the third - 
best week for "Sgt. Pepper's 
Lonely Hearts Club Band" on 
Top Pop Cstalog Albums. 

»There is also Chart news to 
report on ETierson Drive, Fergie, 
Kenny Chesrey and R. Kely. 

a Read Fred Bronson 
every week at 
bu board.com /fed. 

zï 

d` 

R. Ke I I y's si_-th No.1 an the big chart 
keeps the s -reak alive, as "Do_ble Up" 

starts with 86;)00 copies. TT folows 
weeks of 623,C00 by Liikii Park and 
429,000 for Maroon 5. 

In two of those three weeks, the top - 
sc'lling alb> n- )utperfo -med ie No. 1 

from the same frame of last year, the ex- 

ception being last week, when Maroon 
5's start trailed the 2006 opener of Dixie 
Chicks' Grammy Award slammer 'Tak- 

ing the Long Way" by 18% (526,000). 
It's the first time since December 

that the No. 1 title stood north of 
300,000 in three straight weeks, when 
Clara's "The Evolution" (338,0001:.ni :s) 

handed cffto Young Jeezy's "The In- 

spiration" (352,000) and Nas' " -lip - 
Hop Is Dead" (355,000). 

The fcurth quarter of 2005 was the 
last time the No. i album weighed 
350,000 or more in three consecutive 
weeks. Serving up that run: "Now 20" 

(378,000), Kenny Chesney's "The Road 

and the Radio" (469,000) and 
Madonna's "Confessions on a Dance 
Floor" (350,000). 

Don't look for a fourth week in that 
range next issue. Chains' first -day sales 

indicate that Paul McCartney might 
enjoy his first No. 1 album since 1982, 

but with a total more in the neighbor- 
hood of 182,000. An artist a bit you tiger, 

19- year -old Rihanna, also contents for 

the top of that page. 

FAMINE TO FEAST: I think your mes- 
sage has been received, retailers. 

The drum beat began at NARM An- 

gust 2006 convent on. as Hastings En- 

tertainment president John Mar - 
maduke led merchants' pleas for a 

release schedule -ess tilted toward a 

year's last four months. 
When the trace group gathered 

again in May in Chicago, the labels' 
collective response was along the lines 
of "We hear anc obey," proved in 
spades not only by the recent oomph 
at No. 1, but by the heady June 5 re- 
lease schedule =hat includes Paul Mc- 

Cartney and Rihanna. 
In fact, the June 5 slate was so packed, 

I almost wonder ifa few of those should 
have been sprin <led into different 
weeks. With T -Pain, Daddy Yankee, 

Big & Rich and Marilyn Manson join- 
ing that slate, chart watchers think that 
as many as six of Text issue's new en- 

tries will start at 10)0,000 or more, with 

T -Pain clocking closer to 170,000. 

A new Police anthology and a new 
album from Chris Cornell, of Sound - 
garden and Aucioslave fame, will 

also start near the top of the next Bill- 

board 200. 
So great are the embarrassment of 

riches, I can't dec:de whether the June 
5 slate should be cescribed with an old 

MTV slogan once uttered by Sting, "Too 

much is never znough," or a song title 

!Via Meet Watch ch A Weekly National Music Sa es Report 

Weekly Unit Sales Year -To -Date 
ALBUMS 

DGITAL 
ALIUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

8 31.,C00 

8 315,C00 

-0.1% 

9.,291,C 0:3 

-10.6% 

81 9,000 

969,000 

-9.1% 

527.00 0 

70.6% 
'Digital album seles ase also tocntei within atwm sales 

14,886,000 

15,135,000 

-1.6% 

10,820,000 

37.6% 

Weekly Album Sales (Million Units) 
35 
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25 2007 
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O J F M A M J J A S O N D 

2006 2007 CHANGE 

OVERALL UNIT SALES 
231 677,000 
237,006,000 

-,410,000 
470 093,000 

255,377,600 

Albums 

Digital Tracks 

Store Singles 

Total 

Albums w/ODA' 

193,772,000 

355,121,000 

871,000 

549,764,000 

229,284,100 

-16.4% 

49.8% 

-38.2% 

169% 

-10.2% 
'Includes track equivalent albr_m sales (TEA) with 10 track downloads es uival,nt 
to one album sale. 

ALBUM SALES 

'06 

'07 193.8 million 

SALES BY ALBUM FORMAT 

from McCartney's most famous band, 
"It's All Too Much." 

RED HOT: Sure, RED is happy to hold 
a monopoly on the first three slots of 
this issLe's Top Independent Albums 
roll, but the party doesn't stop there. 

As JEson Aldean claims No. 4 on 
The Billjoard 200, this marks the first 
year in LED history that the distributor 
plants two different bows in the top 10. 

"American Idol" finalist Elliott Yamin 

became the first of that pair 11 weeks 

ago when he bowed at No. 3. 

Aldean's "Relentless" becomes the 
first incependently distributed set to 

reach No. 1 on Top Country Albums 
since 1976, when Red Sovine's "Teddy 

Bear" led the list for the Starday label. 

SEEING DOUBLE: Why does India. 
Arie's "Testimony: Vol. 1, Life & Rela- 

tionshi)" appear twice on Top R&B/ Hip- 

Hop Albums? The one at No. 81, which 
also re- enters The Billboard 200 at No. 

144, incudes a hidden track that was on 

the albLm's original release. The R &B 

entry at No. 66 is an interim version that 
does nut include the bonus. 

For accounting reasons, Universal 
Motown Music Group has not merged 
tracking on the two editions. s 

For week ending June 3, 2007 Figures are rounded. 
Compiled from a national sample of rail store and rack 
sales reports collected and provided be 

nielsen 
SoundScar 

2006 2001 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

142,313,000 

89,3E7,000 

62,192,000 

CURRENT ALBUM SALES 

115,700,000 

78,072,000 

55,039,000 

-18.7% 

-12.6% 

-11.5% 

'06 - 

'07 

142.3 million 
115.7 tri? lieht' 

CATALOG ALBUM SALES 

'06 

'07 78.1 'pillion 

(D 

Digital 

Cassette 

21E,270,000 

12,399,000 

608,000 
400,000 

173,564,000 

19,634,000 

159,000 
415,000 

-20.5% 

58.4% 

-73.8% 

3.8% 

Nielsen soundscan counts as curnt only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200, however, remain as current. Titles older than 18 

months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

J Other 

Go to www.billboard.biz for complete chart data 
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JUN 

SALES DATA 
COMPILED 8Y 

niclscn 
SoundScan 

o 
< 

'u 
s3 3 wá 3ó 

ARTIST 
IMF -J,,) & //LIMBER! DISTRIBUTING LABEL (PRICE) 

O HOTSHOT R. KELLY 
DEBUT 'emu 08.98) 

2 1 

3 2 1 

O ® 
5 6 10 

O 11 12 

7 4 

Title 

Double Up 

® 30 21 35 

13 10 7 

(ID 18 18 

15 16 13 

16 12 2 

17 15 9 

18 5 - 

19 14 - 

20 20 16 

21 19 15 

22 22 22 

23 13 4 

CI 
25 28 24 

26 23 26 

27 25 17 

28 21 5 

29 27 19 

30 33 31 

39 37 

32 26 14 

33 31 36 

Q 4941 

35 17 

36 36 32 

38 44 45 

34 44 

40 45 43 

29 20 

42 38 33 

42 40 

44 46 42 

45 48 61 

46 35 28 

47 43 25 

48 54 39 

49 50 48 

50 41 29 

MAROON 5 
ABM,OCTGNE 0089171INTERSCOPE (18.98) 

It Won't Be Soon Before Long 

LINKIN PARK 
MACHINE SHOP 44477 /WARNER BROS. (18.98) }, 

JASON ALDEAN 
BROKEN 80W 7047 (17.98) 

Minutes To Midnight 

Relentless 

DAUGHTRY 
RCA 88860 /RMG (18.98) 

Daughtry 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMRG (10.98) Back To Black 

YOUNG JEEZY PRESENTS U.S.D.A. Cold Summer: The Authorized Mixtape 
CORPORATE THUGUDEF JAM 008738 /IDJMG (10 98) 

AVRIL LAVIGNE 
RCA 03774/RMG (18.98) O 
MICHAEL BUBLE 
143 /REPRISE 100313 /WARNER BROS. 118.98) 

OZZY OSBOURNE 
EPIC 05334/SONY MUSIC (18.98) 

CARRIE UNDERWOOD 
ARISTA /ARISTA NASHVILLE 71177'RMG OS 951 

The Best Damn Thing 

Call Me Irresponsible 

Black Rain 

Some Hearts 

GREATEST 
GAINER 

ROBIN THICKE 

NE-Y0 
DEF JAM 008697 /IDJMG (13.98) 

FERGIE 
WILL -LAM /ABM 007490 /INTERSCOPE (13.98) 

TAYLOR SWIFT 
BIG MACHINE 120702 (18.98) 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982/UMRG (13.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE 008209' / INTERSCOPE (13.98) 

THE USED 
REPRISE 43309'/WARNER BROS. (18.98) O* 

SOUNDTRACK 
WALT DISNEY 000371 (18.98) 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL (18.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968'/UMRG (13.98) 

NICKELBACK 
ROADRUNNER 18300 (18.98) 

WILCO 
NONESUCH 131388 /WARNER BROS. (18.98) 

D 2 

The Evolution Of Robin Thicke 

Because Of You 

The Dutchess â 

Taylor Swift 1 

Sex Love & Pain 2 

Strength & Loyalt, 2 

Lies For The Liar, 5 

Pirates Of The Caribbean: At World's E1 1 14 

NOW 

Konvictell 

All The Right Reason- D 

Sky Blue Sky 

CIRCA SURVIVE 
EQUAL VISION 139 (15.98) 

JUSTIN TIMBERLAKE 
JIVE 88062 / ZOMBA (18.98) 

GWEN STEFANI 
INTERSCOPE 008099 (13.98) 

The album 

scoots 11 -6 with 

50,0E0 sold, a 

new peak and 

its second 

biggest sales 

week so far (up 

28 %). Set was 

on sale at Best 

Buy for $1.99. 

3 

2 

1 

4 

On Letting Gc 24 

FutureSex /LoveSounds © 1 

The Sweet Escape 3nß 

TIM MCGRAW 
CURB 78974 (18.98) 

GRETCHEN WILSON 
COLUMBIA (NASHVILLE) 89201/SBN (18.98) 

RASCAL FLATTS 
LYRIC STREET 165075 /HOLLYWOOD (18.98) 

HINDER 
UNIVERSAL REPUBLIC 005390 /UMRG (9.98) 

SOUNDTRACK 
WALT DISNEY 861698 (18.98) O 

BOBBY VALENTINO 
OTP /BEF JAM 007226 /IDJMG (13.98) 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 008109 /IDJMG (13.90) 

CORINNE BAILEY RAE 
CAPITOL f'' 112.98) 

Let It Go is 

One Of The Boys 5:, 

Me And My Gang D 1 

Extreme Behavior © 6 

Hannah Montana © 1s 

Special Occasion 3 

Infinity On High 1 

Corinne Bailey Rae 4 

LIL BOOSIE, WEBBIE & FOXX 
TRILL 1. : °. LSVLUM (18.98) 

NELLY FURTADO 
MOSLEV /GEFFEN 006300NINTERSCOPE (13.98) 

BEYONCE 
COLUMBIA 90920' /SONY MUSIC (18 98) 

PINK 
LAFACE 80320 /ZOMBA (18.98) 

SOUNDTRACK 
GEFFEN 008898 /INTERSCOPE (13.98) 

JOSS STONE 
VIRGIN 76268' (18.98) O* 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

Survival Of The Fittest 17 

Loose 1 

B'Day ÍQ 

I'm Not Dead 

Shrek The Third 

4 

61 

34` 

Introducing Joss Stone 2 

Elliott Yamin 

TIMBALAND 
MOSLEY /BLACKGROUND 008594 / INTERSCOPE (13.98) 

ALISON KRAUSS 
ROUNDER 610555 (17.98) 

MUSIO SOULCHILD 
ATLANTIC 105404/AG (18.98) 

GYM CLASS HEROES 
DECAVDANCE 086 /FUELED BY RAMEN (13.98) 

NINE INCH NAILS 
NOTHING 008764 / INTERSCOPE (17.98) 

MARTINA MCBRIDE 
RCA NASHVILLE 03674/SBN (18.98) 

JOE 
JIVE 06704 / ZOMBA (18 98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554/UMRG (13.981 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SBN (18.98) 

Timbaland Presents Shock Value 5 

A Hundred Miles Or More: A Collectio 

Luvanmusiq 

As Cruel As School Children 

Year Zero 

Waking Up Laughing 

Ain't Nothing Like Me 

Street Love 

Crazy Ex- Girlfriend 

A perbrnance 

on May 29 

"Oprah Winfrey 

Show" pushes a 

137% gain for 

the singe's 

album. He'll 

open for 

Beyoncé on her 

tour next 

month. 

Experinental 

rock quintet 

debuts w th 

24,000 -its 
biggest week 

ever. Last 

album, 2005's 

" tutuma," 

spent one week 

at No.183. 

1. 
At No. 22, 

Nickelback's 

album has yet to 

fall ou: of the 

top 30 after 

seven 

dio hits, 87 

art weeks and 

.4 million 

pies sold. 

At No. 91, new 

group is Perry 

Farrell's fourth 

vehicle to reach 

the chart, 

following 

efforts from 

Jane's 

Addiction, Porno 

for Pyros and a 

solo run. 

W 

Ño ARTIST 
Se IMPRINT 8 NUMBER DISTRIBUTING LABEL (PRICi. 

61 56 

65 66 

56 531; 

57 52 

52 47j: 

40 - 

32 8,' 

58 46 

69 49 

74 85 

51 35 

73 72 

78 74 

61 

62 

64 

CD 

76 55 

85 91,. CI 
129 99 28 

18 

38 

30 

5 

2 

3 

5 

18 

14 

5 

46 

51 

71 

Title t iF 

eerie 
20 

BUCKY COVINGTON 
LYRIC STREET 002930, HOLLYWOOD 118.981 

Bucky Covington 

LILY ALLEN 
CAPITOL 75466 (12.98) Alright, Still... 

JOHN MAYER 
AWARE /COLUMBIA 79019' 1SONY MUSIC (18.98) 

Continuum 

SUGARLAND 
MERCURY 0117411 /UMGN (13.98) Enjoy The Ride 

FEIST 
CHERRYTREE /POLYDOR 008819 / INTERSCOPE (10.98) 

The Reminder 

THE BEACH BOYS 
CAPITOL 44954 (18.98) The Warmth Of The Sun 

MEGADETH 
ROADRUNNER 618029 (18.98) 

United Abominations 

BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 44488/WRN (18.98) Pure BS 

NORAH JONES 
BLUE NOTE 74516 /BLG (18.98) O Not Too Late 

PLAIN WHITE T'S 
FEARLESS 000377 /HOLLYWOOD (11.98) Every Second Counts 

RUSH 
ANTHEM /ATLANTIC 135484/AG (18.98) 

Snakes & Arrows 

THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) G 

Don't You Fake It 

THREE DAYS GRACE 
JIVE 83504/ZOMBA (18.98) 

JOSH TURNER 
MCA NASHVILLE 004744 /UMGN (13.98) 

One - X 

Your Man 

FANTASIA 
Fantasia 

PACE 
SETTER 

THE BEATLES 
.11'l'LE -_ (111 _.%PITUL I! /51 4. 

Love 

67 70 59,11 
HOLLYWOOD 

BENJAMIN 
HOLLYWOOD 162607 (18.98) O 

a 
69 66 64 

121 119 

71 63 60 

77 70 

100 102 

79 71 

75 24 

93 88 

77 75 65 

78 89 82 

104 96 

80 47 

81 82 80 

82 86 68 

108 103' 

84 53 167 

85 88 73 

86 11 57 

113 107 

88 87 84 

89 92 75 

90 94 86 

Phobia 

114 108 '^ PAPA ROACH 

CD 

CD ® 
92 83 76 

93 91 62 

94 55 38 

95 67 34 

96 84 69 

103 124 

98 102 t04 

no 94 

100 72 51 

EL TONAL/GEFFEN 007486 / INTERSCOPE (13.98) 

MODEST MOUSE 
EPIC 86139'/SONY BMG (18.98) 

The Paramour Sessions 

We Were Dead Before The Ship Even Sank 

THE PUSSYCAT DOLLS 
A8M 005374 / INTERSCOPE (13.98) 

PAUL WALL 
SWISHAHOUSE /ASYLUM /ATLANTIC 101555/AG (18.98) 

30 SECONDS TO MARS 
IMMORTAL 90992/VIRGIN (12.98) 0* 

TRACY LAWRENCE 
ROCKY COMFORT 90012 (12.98) 

PCD 

Get Money Stay True 

2 

4 

16 

8 

© 1 

60 

3 

25 

5 

© 2 

19 

..1 

2 

16 

1 

5 

8 

A Beautiful Lie 36 

For The Love 

KEITH URBAN 
CAPITOL IJ,;SRVILLE 77087 (18.98) 

THE BRAVERY i /IDJMG (13.98) 

BILLY CURRINGTON 
I , 'MGN (13.98) 

Love, Pain & The Whole Crazy Thing 

The Sun And The Moon 

THE FRAY 
1598)0* 

53 

3 

24 

11 

14 

Doin' Somethin' Right 

How To Save A Life El 

RODNEY ATKINS 
If You're Going Through Hell 

RICH BOY 
kill J 00855i SCOPE (10 98) 

Rich Boy 

ALACRANES MUSICAL 
UNIVISION 31' - .112.98) Ahora Y Siempre 

BUCKCHERRY 
ELEVEN SEVE`. .1LANTIC (13 98) 

HILARY DUFF 
HOLLYWOOD 162668 (18.98) Q 

111 
15 I 

I 
Jason Aldean U 

Time Well Wasted ©. 

u 
The Inspiration II 

u 
u 
u 
a 

10 

I 

Dignity 

VICENTE FERNANDEZ 
DISCOS 605 07405 /SONY BMG NORTE (16.98) 

DASHBOARD CONFESSIONAL 
VAGRANT 006061 / INTERSCOPE (13.98) 

MIMS 
CAPITOL 8483.I '.' 98) 

Historia De Un Idolo 

Dusk And Summer 

Music Is My Savior 

YOUNG BUCK 
G -UNIT 00803( '. 1 ERSCOPE (13.98) Buck The World 

JASON ALDEAN 
BROKEN BOW -" '2.98) 

ELTON JOHN 
CHRONICLES /ROCKET, ISLAND /MERCURY 008661 /UME (13.98) 

Rocket Man: Number Ones 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/SBN (18.98) 

GARY ALLAN 
MCA NASHVILLE 008196 /UMGN (13.98) Greatest Hits 

PERRY FARRELL'S SATELLITE PARTY 
COLUMBIA 87523/SONY MUSIC (18.98) 

Ultra Payloaded 

YOUNG JEEZY 
CORPORATE THUG2/DEE JAM 007227' /I0JMG (13.98) 

VARIOUS ARTISTS 
WALT DISNEY 000370 (18 98 CD /DVD) 0* 

BJORK 
ELEKTRA/ATLANTIC 13tß68 AG (18.98) / 
BARBRA STREISAND 
COLUMBIA 0192, T, E (25.98) 

High School Musical: The Concert 

Volta 

Live In Concert 2006 

LARRY THE CABLE GUY 
JACK /WARNER BR05. 1'IP_9 ̀ iILLE) 73273/WRN (18.98) 

Morning Constitutions 

THE ALMOST. 
TOOTH 8 NAIL 52481NIRGIN (12.98) 

Southern Weather 

MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. (18.98) 

LITTLE BIG TOWN 
EQUITY 3010 (13.98) 

ELLIOTT SMITH 
KILL ROCK STARS 455' (18.98) 

The Black Parade 

The Road To Here 

New Moon 

THE BILLBOARD 200 ARTIST INDEX THE BEACH 

THE BEATLES 

BOYS 

30 SECONDS TO MARS .7_ JIMMY BUFFETT .138 ARCADE FIRE .106 
DIERES N 

BENTLEY 
. 

JASON ALDEAN . . 4, 87 ARCTIC MONKEYS ...140 BEYONCE 

BENREY 

THE ACADEMY IS._ .18D THE ALL- AMERICAN TIM ARMSTRONG ..127 
BJORK 

TRACE ADKINS 154 REJECTS 189 RODNEY ATKINS 78 BLACK 

CHRISTINAAGUILERA . .139 GARY ALLAN .. ._ 90 AVENTURA 167 
BLACK 

BLEU 
AEON 21 LILY ALLEN 52 

BLUE 
OCTOBER 

TOB 

ALACRANES MUSICAL ..BO THE ALMOST .. .. 97 . 

BLUE OCTOBER 

ALAN JACKSON/ AMBER PACIFIC 196 BIRDMAN&LIL WAYNE . 146 
BHARTONYS -N 

GEORGE STRAIT/ TORT AMOS 125 BABY BOY DA PRINCE 126 
HARMONY . 

BOW WOW 

56 BOYS LIKE GIRLS ....110 JASON MICHAEL 
66 THE BRAVERY 75 CARROLL ....149 DASHBOARD FALL OUT BOY 33 

181 BREAKING BENJAMIN ..67 CASHIS 184 CONFESSIONAL 84 FANTASIA 65 
.130 BRIGHT EYES 139 CELTIC WOMAN . .142 DAUGHTRY 5 PERRY FARRELL'S JOSH GROBAN 120 

37 BROOKS 8 DUNN ....135 KENNY CHESNEY 137 DIDDY 172 SATELLITE PARTY ....91 GYM CLASS HEROES ..45 
94 MICHAEL BUBLE 9 CHEVELLE 132 DIXIE CHICKS 129 FEIST 55 

194 BUCKCHERRY 81 ERIC CHURCH 170 HILARY DUFF 82 FERGIE 14 

128 BULLET FOR MY CIARA 105 VICENTE FERNANDEZ .83 HELLYEAH .......122 
131 VALENTINE 190 CIRCA SURVIVE 24 111111111111111311111.1111111 FINGER ELEVEN 156 

BUCKY COVINGTON ....51 EMERSON DRIVE 141 FLYLEAF 150 

17 0 BILLY CURRINGTOIJ 76 EVANESCENCE 116 THE FRA /ELLIS ......192 
191 BRAND) CARLILE 115 THE FRAY 77 INCUBUS ... ....145 

NELLY FURTADO 36 

HINDER 30 

INDIA ARIE 144 

ALAN JACKSON 
48 

ELTON JOHN . _88 
JOHNNY BUN 8 

CATO K 171 

NORAH JONES 59 

R. KELLY 1 

ANGELIQUE KIDJO ....113 JOHN LEGEND 155 

KIN BOP KIDS 179 GERALD LEVERT 151 

THE KILLERS ...... _112 LIL 800SIE. WEBBIE 8 
KINGS OF LEON 174 FGXX 35 
THE KOOKS . ..165 LINKIN PARK 3 

ALISON KRAUSS 43 LITTLE BIG TOWN 99 
LLOYD 49 
LUNY TUNES 8 TAINY 143 

MIRANDA RANDA LAMBERT 
THE CABLE GUY 96 

AVRIL LAVIGNE 8 

TRACY LAWRENCE . _ 73 
MONA 199 
MAR00N 5 2 

38 Go to www.billboard.biz for complete chart data Data for week of JUNE 16, 2007 I CHARTS LEGEND on Page 52 
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MONIr0AE0 BY 

11idsen 

BCS 

SALES DATA 
COMPILED BY 

I11C)5CT7 

SoundScan 

LEGEND FOR NOT WO AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from 
?'e B:idoard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 81 adult top 40 stations. 91 

? days a week. See Chart Legend for additional rules 

HOT 100 AIRPLAY, 

ri 

x YE TITLE 
3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 

El BUY U A DRANK (SHAWTY SNAPPIN') 
I PAIN FEA YUNG JOCSKON' 

O 2 9 

O 5 10 

4 4 11 

UMBRELLA 
RIHANNA FEAT JAY -Z (SRP /DEF JAM /IDJMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) O 

7 8 
SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

6 3 18 

7 6 13 

o 
9 8 39 

1iil 14 10 

11 9 12 

12 11 14 

21 10 

C 16 11 

e 
' 

29 3 

10 8 

16 12 17 

17 15 16 

18 17 19 

19 20 24 

20 13 20 

21 19 20 

22 18 14 

e) 23 15 

e 25 5 

_C) 32 10 

GIVE IT TO ME 
TIMBALANO (MO$LEY/BLACKGROUND/INTERSCOPE) 

U + UR HAND 
PINK (LAFACE/ZOMBA) 

HOME 
DAUGHTRY (RCA/RMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVI_LE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

MAKES ME WONDER 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

I TRIED 
BONE THUGS -N- HARMONY FEAT. AXON (FULL SURFACE/INTERSCOFEI 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

I'M A FLIRT 
A. KELLY OR BOW WOW (FEAT T.L 6 T-PAIN) (COLUMBWJIVEROMRA) 

BECAUSE OF YOU 
NE -TO (DEF JAM /IDJMG) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN! 

THE SWEET ESCAPE 
GWEN STEFAN( FEAT. ANON (INTERSCOPF ) 

LAST NIGHT 
DIM FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

GLAMOROUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

WHEN I SEE U 
FANTASIA (J /RMG: 

26 

á3 3ö 
22 16 

27 24 15 

O 42 3 

0 45 5 

28 1' 

31 26 24 

o 33 8 

31 1) 

e 39 4 

35 27 29 

O 51 4 

o 35 17 

C) 
41 

O 4 4 8 - 

O 4 0 

46 6 

38 13 

43 34 16 

43 B 

IIIF 49 4 

+b6 30 13 

47 36 19 

o 48 9 

49 37 T5 

CDë, 
55 3 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL! 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM GUSS HEROES (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

TEACHME 
MUSID SOULCHILD (ATLANTIC) 

MOMENTS 
EMERSON DRIVE (MIDAS /NEW REVOLUTION) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

WIPE ME DOWN 
LIL BOOSIE FEAT. FOXX & WEBBIE (TRILL/ASYLUM/ATLANTIC, 

TICKS 
BRAD PAISLEY I ARISTA NASHVILLE) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG 

FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE (ROCKY COMFORT,C05) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

BIG THINGS POPPIN' (DO IT) 
TL (GRAND HUSTLE /ATLANTIC) 

A WOMAN'S LOVE 
ALAN JACKSON (ARISTA NASHVILLE) 

2 STEP 
UNK (BIG COMP /KOCH) 

LUCKY MAN 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

WALL TO WALL 
CHRIS BROWN (JIVE / ZOMBA) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

WRAPPED 
GEORGE STRAIT (MCA NASHVILLE) 

HIGH MAINTENANCE WOMAN 
TOBY KEITH (SHOW DOG NASHVILLE! 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BRDS Z NASHVILLE) /WRN) 

76 stations. comp -r _.dWt cdntemp. rary R&B,'hip-hpp. Cpu_ntry. rot-< 

Internet sales repoRts collected and provided by Nielsen SoundScan. This data is used to compile both 
adult contemporary stations and T modern rock stations are electronically monitored 24 hours a day 
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ct Am ur TOP 40 im 

_Y x ` TITLE 
33 33 3ö ARTIST (IMPRINT I PROMOTION LABEL) 

O HOME 
OAUEHTRV O 

1 24 
NICKELBACK I 

IF EVERYONE CAREC 
- .IIC LAVA: 

O 4 10 

O 2 21 

O 25 BEFORE HE CHEATS r 
CARRIE UNDERWOOD (ARISTAARISIA NASHVILLE /RMG w 
LITTLE WONDERS 6 5 i6 ROB THOMAS (WALT DISNEY /MEL6MA/ATLANTIC) III' 

MAKES ME WONDER 
MAROONS (A&M /OC1r. , OPE) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON INTERSCOPE) 

O 8 29 

8 7 27 

9 9 25 

10 15 

13 5 

12 11 51 

(I) 12 7 

14 14 52 

15 15 19 

17 16 21 

18 8 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

ITS NOT OVER 
DAUGHTRY (RCA /RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

NEVER AGAIN 
KELLY CLARKSON (RCA /RMG) 

CHASING CARS 
SNOW PATROL - - &M /I ERSCOPE) 

GRAVITY 
JOHN MAYER ii .'. G's COLUMBIA 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

COLORFUL 
ROCCO DELUCA & THE BURDEN (I ONWORKS) 

l 
G 

dr 

18 17 20 WHAT GOES AROUND...0 I MES AROUND .Itr 
JUSTIN TIMBERLAKE (JIVE /ZOMB ) 

e 20 10 
OTHER SIDE OF THE WORLD 
KT TUNSTALL (RELENTLESS /VIRGIN) 

21 10 
(YOU WANT TO) MAKE A MEMORY O BON JOVI (MERCURY /ISLAND 01.Á1G 

21 19 14 
CUPID'S CHOKEHOLD/BREAKfAST IN AMERICA 
GYM CLASS HEROES (DECAYDANCE/FUELED Y RAMENALANTIGL-: , e 22 13 
UNDENIABLE 
MAT KEARNEY (AWARE /COLUMBIA) 

24 5 
HEY THERE DELILAM 
PLAIN WHITE TS (Hl.I,V:'. ,.. i` 

24 23 19 

26 -3 

LOOK AFTER YOU 
THE FRAY (EPIC) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS ;VIRGIN) 

0 HOT I)ICa IAI_ SONGS .. 

TITLE 
W 3ó ARTIST IMPRINT' PROMOTION LABEL) 

UMBRELLA 
RIHANNA FEAT JAYS (SRP /DEF JAM.IDJMG) 

O 2 2 
PARTY LIKE A ROCKSTAR 
SHOP BOYZ (OWE.. REFUEL 

1 1 

O 6 7 

4 3 6 

4 14 

BIG GIRLS DON'T CRY 
FERGIE (WILLJ.AM /A &M.1r. COPE) 

MAKES ME WONDER 
MAROONS (A &M /OCTONE /INTER'.F 

BUY U A DRANK (SHAWTY SNAPPIN') 
TRAIN FEAT YUNG JOC )KONVICT /NAPPY BOY 

O 8 14 
GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

7 7 6 

B 5 14 

9 11 2 

13 10 7 

14 9 2 

17 18 

13 15 8 

17 14 38 

13 16 9 

21 22 

e 22 15 

2! 20 15 

22 18 9 

O 26 13 

24 23 19 

25 29 4 

NEVER AGAIN 
KELLY CLARKSON (RCA/P MG) 

HOME 
DAUGHTRY (RCA /RMG) 

YOU GIVE LOVE A BAD NAME 
BLAKE LEWIS 119) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND, ICJLIG 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE'JIVE /ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

THIS IS MY NOW 
JOROIN SPARKS (19) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL. I.AM /A&M /INTE 9F) 

I TRIED 
BONE THUGS-N- HARMONY FEAT AKON (FUR 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA'ARI:. 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

THE SWEET ESCAPE 
GWEN STEFAN( FEATURING AKON QNTERSCOPE) 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

THIS IS WHY I'M HOT 
MIMS CAPITOL) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

I'M A FLIRT 
R KELLY OR BOW WOW (FEAT. TJ. & T -PNB) (COLUMBIAIJIVF 

THE WAY I LIVE 
BABY BOY OA PRINCE FEAT LIL BOOSIE .UNIVERSAL REPUBLIC) 

WAIT FOR YOU 
ELLIOTT YAMIN 

26 

3 3c 
28 3 

_ 27 3 

28 25 ä 

29 30 9 

55 4 

24 2 

32 9 

33 31 15 

- 1 

35 33 20 

37 11 

34 12 

41 12 

38 13 

e47 4 

51 2 

sI2 35 28 

4:3 36 37 

44 40 2C 

I 54 6 

46 39 3 

.47 43 9 

48 42 15 

bC? 

TITLE 
ARTIST IIN'.PRINT / PROMOTION LABEL) 

WE TAKIN' OVER 
DJ KHALED TERROR SQUAD /KOCH) 

DO YOU KNOW? (THE PING 30NG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATIDO /INTERSCn 

BECAUSE OF YOU 
NE -YO (OEF JAM /IDJMG) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOV,', 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

BIG THINGS POPPIN' (DO IT) 
TL Z, GRAND HUSTLE /ATLANTIC) 

E 

37 

39 

48 3d 

45 42 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

LAST NIGHT 
DIDOR FEAT. KEYSHIA COLE (BAD BV/ATLANTIC) 

BEAUTIFUL FLOWER 
INDIA.ARIE (UNIVERSAL MOTOWN) 

CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA 
GYM CLASS HEROES (DECAYDANCE/FUELED BY RBMEWATLANTIC:..'NAI 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

2 STEP 
UNK (BIG OOMP.KOCH) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MYCHETE) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA) 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BROS, (NASHILLE) /WRN) 

WORKING CLASS HERO 
GREEN DAY (REPRISE) 

STOLEN 
DASHBOARD CONFESSIONAL NAM; 

BEAUTIFUL LIAR 
BEYONCE A SHANIRA (MUSIC WORLD /COLUMBIA) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

SHE WILL BE LOVED 
MAROON 5 (OCTONE /J /RMG) 

TITLE 
F33é _ ARTIST (IMPRINT / PROMOTION LABEL) 

CD62 29 

52 50 - 3 

53 53 -1 

57 10 

55 56 2 

O 65 2 

71 37 

58 59 4 

_ 1 

60 46 2 

CD 1 

62 61 25 

75 6 

64 45 23 

O 6E 4 

67 7 

67 6< 16 

Q - 1 

72 23 

70 52_ 2 

m - 31 

1 

73 66 13 

74 73 5 

75 69 15 

F 

SAY IT RIGHT 
NELLY FURTADO ( MOSLEY GEHEI) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN & JOHNTA AUSTIN (COLUNIBI- 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK'BME. REPR) fi. 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE. 

WIPE ME DOWN 
LIL BOOSIE FEAT. MX & WEBBIE (TR LLiASYLUM'ATLAI:- 

4 IN THE MORNING 
GWEN STEFAN( ( INTERSCOPE) 

FERGALICIOUS 
FERGIE N. ILL I.AM /A &M /INTERS TOPE, 

ANONYMOUS 
BOBBY VALENTINO FEAT TIMBALAND !DTP/DEE JAM/IDJ.ti.. 

CAN'T TELL ME NOTHING 
KANNE WEST )ROC -A- FELLA, DEF JAM /IDJMG() 

A BROKEN WING 
JORDIN SPARKS (19) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE / ZOMBA) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER) 

THIS LOVE 
MAROON 5 (OCTONE /J /RMG) 

GOOD DIRECTIONS 
BILLY CURRINOTON (MERCURY) 

FOREVER 
PAPA ROACH (EL TONAL /GEFf L' 

GO GETTA 
YOUNG JEW FEAT. R KELLY (CORPORATE THUGZJDEF JAM/IDJMG 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO (MOSLEY /GEFFEN) 

MY WISH 
RASCAL PLATTE (LYRIC STREET; 

I DON'T WANNA STOP 
OZZY OSBOURNE (EPIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUS C WORLD /COLUMBIA) 

WASTED 
CARRIE UNDERWOOD (ARISTA/ ISTA NASHVILLE) 

(YOU WANT TO) MA E A MEMORY 
BON JOVI (ISLAND/MERCURY/ICING) 

CANDYMAN 
CHRISTINA AGUILERA .RCP. RNV., 

Data for week of JUNE 16, 2007 I For chart reprints call 646.654.4633 

AI)IJI:I' cOk1"EIVIPORARY_ 
TITLE 
ARTIST -i'. F;OMOTION LABEL) 

CHASING CARS 
SNOW PATROL I ROLYDOR/A&M/INTERSCOPE 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE,COLUMBIA) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

O EVERYTHING 
LII MICHAEL RUBLE (143 /REPRISE) 

O FAR AWAY 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA, O HURT 
CHRISTINA AGUILERA (RCA/RMG) O STREETCORNER SYMPHONY 
ROB THOMAS (MELISMAATLANTIC) O PUT YOUR RECORDS ON 
CORINNE BAILEY ME (CAPITOL) O CHANGE 
KIMBERLEY LOCKE (CURB /REPRISE1 

RAINCOAT 
KELLY SWEET (RAZOR & TIBI 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON QNTERSCOPEI 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS/VIRGIN) 

E; 15 7 BEFORE HE CHEATS ì CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG! 

15 14 15 
FOOLED AROUND AND FELL IN LOVE 
ROD STEWART (J,'RMG) 

HOME 
DAUGHTRY (RCA /RMG) 

NEVER ALONE 
JIM BRICKMAN FEAT. LADY ANTEBELLUM 

MY LITTLE GIRL 
TIM MCGRAW (CURB /REPRISE( 

FEBRUARY SONG 
JOSH GRABAN (143 / REPRISE1 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA, ATCANTIC) 

/! ANYWAY Y MARTINA MCBRIDE (RCA NASHVILLE) 

IT'S NOT OVER 
DAUGHTRY IRCA'RMG) 

MY WISH 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD( 

MAKES ME WONDER 
MAROON 5 (A &M /OCTONE /INTERSCOPE 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY'GEFFEN' 

I 40 

2 33 

a 10 

5 40 

7 34 

6 35 

9 50 

8 20 

11 19 

13 7 

12 21 

13 10 22 

I 
17 

18 
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20 4 

16 14 

17 18 

18 12 

1 22 8 

22 

25 

21 11 

19 15 

24 3 

27 3 

25 11 

1f 

1f 

U! 

L! 

MODERN ROCK 

a 
a2 20 

O 5 3 

O 4 6 

O 3 14 

O 6 21 

O 7 21 

O 8 16 

O 9 6 

e 11 5 

e 12 11 

e 14 12 

9 

13 10 21 

14 13 9 

15 13 

e 16 16 

17 17 46 

18 33 

21 4 

TITLE 
ARTIST (IMPRINT / PROMO) l' -EEL) 

WHAT I'VE DONE 
LINKIN PAIRS 

FOREVER 
PAPA ROACH I EL TONAL/GEFFEN) 

TARANTULA 
THE SMASHING PUMPKINS (REPRISE) 

ICKY THUMP 
THE WHITE STRIPES Z THIRD MAN /WARNER BROS.i 

HEY THERE DELILAH 
PLAIN WHITE T'S (HOLLYWOOD) 

LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

CAPITAL G 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

WORKING CLASS HERO 
GREEN DAY (REPRISE) 

THE BIRD AND THE WORM 
THE USED (REPRISE) 

TIME WON'T LET ME GO 
THE BRAVERY (ISLAND/1001G) 

DIG 
INCUBUS (IMMORTAL /EPIC 

HUMP DE BUMP 
RED HOT CHILI PEPPERS (WARNER BROS.) 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I DOT. 

THE ALMOST. (TOOTH & NAIWIRGINI 

ALL THE SAME 
SICK PUPPIES (RMRNIRGIN) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

FROM YESTERDAY 
30 SECONDS TO MARS (IMMORTAL/VIRGIN) 

THE HEINRICH MANEUVER 
INTERPOL ( CAPITOLI 

20 tG 
THNKS FR TH MMRS 
FALL OUT BOY ° 1, ') ISLAND / IDJMG( 

22 2 
SHE BUILDS QUICK MACHINES Á VELVET REVOLVER 

23 8 

29 2 

19 16 

24 4 

YOUNG FOLKS 
PETER BJORN AND JOHN I ALMOSTGOLD: RED CO W MB.: 

EVOLUTION 
KORN (VIRGIN) 

WELL ENOUGH ALONE 
CHEVELLE (EPIC) 

SICK SICK SICK 
QUEENS OF THE STONE AGE (REKORDS REKORDSINTE'PS': 

Go to www.blllboard.biz for complete chart data 41 
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6 TV 
7 3 13 
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13 61 
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30 121 

19 4 2 
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See below for complete legend information. 
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TITLE ...... 
ARTIST ti .'. ha. 

1 1 9 +F I UMBRELLA 
RIHANNA FEAT. JAY-2 (SRP /DEF JAM /IDJMG) 

2 10 

4 1Sí 

6 6 14 

7 5 91 

8 7 14 

11P1 

10 

111) 

13 15 9', 

25 11 

17 18 26? 

18 j7 18 

10 287`:1 

8 18 

12 391 

13 21 

11 7 

14 9 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECIVUNIVERSAL REPUBLIC) 

BIG GIRLS DONT CRY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

MAKES ME WONDER 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

BUY U A DRANK (SHAWTY SNAPPING 
T-PMN FEAT. YUNG JOC (KONVCT /NAPPY BOY /JIVE/ZOMBA) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

HOME 
DAUGHTRY (RCA/RMG) 

U + UR HAND 
PINK ( LAFACE/ZOMBA) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE/RMG) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /A &M /INTERSCOPE) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

I TRIED 
BONE THUGS- NHARMONY (FULL SURFACE /INTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

THE SWEET ESCAPE 
OWEN STEFANI FEAT. AKON ( INTERSCOPE) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

19 19 27 CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
OYM CUSS HBb6(DECAYDANCERUED BYRRI FAT1Mr11CLAVA) 

21 15 
POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE/JIVE/ZOMBA) 

11. 70 2 ÿ; YOU GIVE LOVE A BAD NAME 
BLAKE LEWIS (19) 

24 12 WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

23 72 
g WHAT I'VE DONE 

UNKIN PARK (MACHINE SHOP/WARNER BROS.) 

24 23 20 DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

25 16 2 THIS IS MY NOW 
JORDIN SPARKS (19) 

26 28 16 
THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

27 26 12' BECAUSE OF YOU 
NE -YO (OEF JAM /IDJMG) 

28 27 45 
FACE DOWN 

THE RED JUMPSUIT APPARATUS (VIRGIN) 

29 30 28,, ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

30 29 72 
THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. LIL BOOGIE ( UNNERSAL REPUBLIC! 

31 31 17 
BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

1,2 14 LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

33 34 
(3:;. I'M A FLIRT 

R. KELLY OR BOW WOW (COLUMBIA/JIVE /ZOMBA) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER/ATLANTIC /LAVA) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO /INTERSCOPE) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN A JOHNTA AUSTIN (COLUMBIA) 

WHAT GOES AROUND...COMES AROUND 

34 S3 ?1 

Q ;8 121 

35 3 

37 36 4 

38 40 27 

53 1; 

42 '0 

IOW 3é 

7 , 

-si 
45 %J 

ED. 44 

67 
3 

4.3 3 

49 44 15 

CD 52 5 

JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

BEAUTIFUL LIAR 
BEYONCE B SHAKIRA (MUSIC WORLD /COLUMBIA) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT /INTERSCOPE) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

BEAUTIFUL FLOWER 
INDIA.ARIE (UNIVERSAL MOTOWN) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

4 IN THE MORNING 
GWEN STEFANI (INTERSCOPE) 

2 STEP 
UNK (BIG OOMP /KOCH) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN EPIC 

5' 

5 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

LOST IN THIS MOMENT 
BIG A RICH (WARNER BROS. (NASHVILLE)/WRN) 

WORKING CLASS HERO 
GREEN DAY (REPRISE) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE) 

34 51 

o 

63 

72 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

FOREVER 
PAPA ROACH (EL TONAL /GEFFEN) 

WIPE ME DOWN 
LIL BOOGIE FEAT. FOKK A WEBBIE (TRILL/ASYLUWATLANTIC 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

LIKE THIS 
KELLY ROWLAND FEAT. EVE MUSIC WORLD / COLOMBI 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND DTP /DEF JAM /IDJMG) 

SAME GIRL 
R. KELLY DUET WITH USHER JIVE/ZOMB 

CANT TELL ME NOTHING 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

A BROKEN WING 
JORDIN SPARKS (19) 

17 

9 

GO GETTA 
YOUNG JEFZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMYD)MG) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

64 24 THIS AIN'T A SCENE, ITS AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

IMPACTO 
DADDY YANKEE FEAT. FERGIE (EL CARTEL/INTERSCOPE) 

39 69 5 (YOU WANT TO) MAKE A MEMORY 
BON JOVI (MERCURY /ISLAND /IDJMG) 

78 4 
FIRST TIME 
LIFEHOUSE (GEFFEN) 

73 LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA/ATLANTIC) 

I DON'T WANNA STOP 
OZZY 0SB0URNE (EPIC) 

WASTED 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

A 21 
CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

II" SMILE 
LILY ALLEN (CAPITOL) 

75 4 

z 55 

68 

Clifir 4 
SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

88 4 
LIKE THIS 
MIMS (CAPITOL) 

y 

:"E 

Y:£ 

61 2 
I WHO HAVE NOTHING 
JORDIN SPARKS (19) 

62 4 
STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

WC 66 6 

8t 86 21 

E2 74 2 

91 

94 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN/WARNER BROS.) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M > 1/TVT) 

TIME OF THE SEASON 
BLAKE LEWIS (19) 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX/RCA /RMG) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

CIEHOIST THE COLOURS 
HANS ZIMMER (WALT DISNEY) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

88 89 

E?3 84 

sD 80 

el 85 3 

98 2 

DOE BOY FRESH 
THREES MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG 

THIS LOVE 
BLAKE LEWIS (19) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

YOU KNOW I'M NO GOOD 
AMY WINEHOUSE FEAT. ONGSIFACE KILLAH (UNIVERSAL REPUBLIC) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

JOHNNY CASH 
JASON ALDEAN BROKEN BOW 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

WHEN THE STARS GO BLUE 
BLAKE LEWIS (19) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE /RUFF RYDERS /GEFFEN) 

THE BIRD AND THE WORM 
THE USED (REPRISE) 

TARANTULA 
THE SMASHING PUMPKINS (REPRISE) 

POP 100: Tne top Pop singles & tracks, according to mainstream top 40 radio audence impressons measured by Nielsen Broadcast Data Systems. and 
sales comp led by Nielsen SoundScan. See Chart Legend for rules and explanations. 020107, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All 
rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. 
See Cnart Legend for rules and explanations. O 2007, Nielsen Business Media, Inc. Al ' rghd.s reserved. HITPREDICTOR: See Chart Legend for rules and 
explanations. C 2007, Promosquad and HitPredictor are trademarks of Think Fast LL.. 
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AIRPLAY 
MONITORED BY 

nielsen 
BDS 

SALES DMA 
COMPILEL BY 

niclSCn 
SoundScan 

%E3 
WL., TITLE 

.3 3ó ARTIST 

10 e1 SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

U + UR HAND Itr PINK (LAFACE/ZOMBA) 

GIVE IT TO ME 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSCOPE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

11 E 18 

12 11 21 

13 1 22 

14 

15 ì 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

BUY U A DRANK ( SHAWTY SNAPPIN) 
T -PAIN (KONVICT/NAPPY BOY /JIVE/ZOMBA) 

HOME 
DAUGHTRY (RCA/RMG) 

MAKES ME WONDER 
MAROON 5 (A &M /OCTONE/INTERSCOPE) ;.;. 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE/RMG) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.LAM /A &M /INTERSCOPE) 

LAST NIGHT 
DIODY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

CUPIDS CHOKEHOLD/BREAKFAST IN AMERICA 
GYM CLASS WOES (DECAIWMCER.E B) BY FINANKILPAM AAVA) 

FERGIE FEAT. LUDACIRS (WILLIAM/A&MANTERSCOPE) 

GLAMOROUS 
111 

BONE THUGS.N.HAIIMONY (FULL SURFACE/INTERSCOPE 

I TRIED I 
18 1. 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) 

19 1E 

20 IS 27 

® 22 7 

Q '2: 8 

23 2C 15 

O 2E 11 

25 22 23 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

DON'T MATTER 
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

THNKS FR TH MMRS 
iftr FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

LIKEABOY 
CIARA (LAFACE / ZOMBA )' 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA 

IF EVERYONE CARED 
NICKELOACK (ROADRUNNER /ATLANTIC /LAVA) 

128 malrst am top 40 state' 
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35 

110 
(1 
88 
/39 

40 

l 
143 

31 

34 

MPRINT : PROMOTI 

WHIP GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

WHINE UP 
KAT DILUNA FEAT. ELEPHANT MAN (EPIC) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

3; 1 

44 

45 

35 

41 24 

43 

46 

39 

40 

47 

47 

PARTY LIKE A ROCKSTAR 
SHOP ROYZ (ONDECK/UNIVERSAL REPUBLIC) 

WHAT I'VE DONE 
LINKIMPARK (MACHINE SHOP/WARNER BROS.) 

i 
Il 

THE WAY I LIVE 
BABY BOY DA PRINCE (UNIVERSAL REPUBLIC) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

BEAUTIFUL LIAR 
BEYON:E A SHAKIRA (MUSIC WORLD /COLUMBIA) 

4 IN THE MORNING 
GWEN :TEFANI ( INTERSCOPE) 

THE WAY I ARE 
TIMBAI AND (MOSLEY /BLACKGROUND /INTERSCOPE) 

DO YOU KNOW? (THE PING PONG SONG) 

11 
ENRIQUE IGLESIAS (UNIVERSAL LATINO/INTERSCOPE) 

LUM WE FEAT TONY SUNSHINE (M>1/TVT) III 
SHE S LIKE THE WIND 

111 

III 
R. KELL/ OR BOW WOW (COLUMBIA/JIVE/ZOMBA) 111 

DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) Il STOLEN 

YUNG ERG FEAT. JUNIOR (YUNG BOSS/EPIC) imi 

PAULA NEANDA FEAT. BOW WOW (ARISTA/RMG) II 
DOWN A.K.A. KILO (SILENT GIANT/MACHETE) II LEAN LIKE A CHOLO 

GYM CMS HEROES iDECAYIPACERJELEDBIANANATLWICAAVA) II CLO-HES OFF 

BOYS LEE GIRLS (COLUMBIA) Il 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

THIS IS WHY I'M HOT 
MIMS CAPITOL) 

POP, LOCK & DROP IT 
HUEY (iITZ COMMITTEE/JIVE/ZOMBA) 

Hol- _ 
SINGLES SALE.' 

TITLE 
' 

3ó ARTIST !IMPRINT / PROMOTION LABEL) 

ta 
22 4 

5 

23 3 8 

24 ;0 49 

Eli LIKE THIS 
KELLY ROWLAND FEAT. EVE _. 

ONLY THE WORLD 
MANDISA (SPARROW) 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD /COLUMBIA) 

THIS IS WHY I'M HOT 
MIME (CAPITOL) 

D -BOY 
JEDIAH FEAT. REDD EYEZZ (LCN) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. Lit B00SIE (UNIVERSAL REPUBLIC) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M>1 /TVT) 

LET ME SEE SOMETHING 
A.G. A WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (W.E.M.G.) 

00H WEE 
AYANNA (ELESE) 

STACKS ON DECK 
PESO. (LIV YA LIFE /SUGAR WATER) 

MADE TO LOVE 
TOBYMAC (FOREFRONT) 

ALL MY LIFE 
BILLY JOEL (COLUMBIA) 

WE WILL BECOME SILHOUEITES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

UMBRELLA 
RIHANNA FEAT. JAY-Z (SRP /DEF JAM /IDJMG) 

BOSSMAN 
OL (TRIPLEBEAM) 

KEEP THE CAR RUNNING 
ARCADE FIRE (MERGE) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD/IMPERIALMRGIN) 

I COULD FALL IN LOVE WITH YOU 
ERASURE (MUTE) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

THE GREAT ESCAPE 

SHUT UP AND DRIVE 
MANIA (SRP /DEF JAM /IDJMG) 

WHO KNEW 
PINK ( LAFACE/ZOMBA) 

SOGCTUrt EBerd for roles and explanations. Yellow indicates 
recently tested title, indicates New Release. 

AR- 13T/T1 1B'Lh3EL (Sc ire) Chart Rank 

POP 108 AIRPLAY 

FALL çt. 
CIC- 
LI 
PLA 
GVL.EN -, 
ßt - 

mc' 
:0 î 
OU ET 

1 03 TH 

Home WiEG (71.5) 7 

Ntait For You HICKORY (70.5) 16 

TEcks Fr Th Mmrs IDJMG (67.2) 21 

Li :e A Boy ZOMBA (65.9) 22 

What I've Done WARNER BROS. (67.9) 31 

-ley There Delilah HOLLYWOOD (79.5) 32 

4 n The Morning INTERSCOPE (66.1) 36 

Shut 1p And Drive IDJMG (68.3) 49 

Rocictar LAVA (78.1) 

The Kill (Bury Me) VIRGIN (65.0) 

Time After Time EPIC (78.3) 

Litt). Wonders ATLANTIC (74.4) 

(ou Roved Me ZOMBA (72.3) 

DJLTT+OP40 

F I ' , U + Ur Hand ZOMBA (79.8) 
r- I letter Than Me UNIVERSAL REPUBLIC (78.7) 

LIE =HÒ3 First Tine GEFFEN (74.2) 

0 J JO (Wu Wan To) Make A Memory IGJMG (72.6) 
Il3KEL Rock :tar IGJMG (74.3) 

4 In The Morning INTERSCOPE (73.8) 

PDJTCONTEMPORARY 

7 

10 

11 

20 

28 

Streitcorner Symphony ATLANTIC (83.5) 7 

Put Your Records On woo. (65.5) 8 

12 

16 

19 

20 

lrreplaceSble COLUMBIA (65.5) 

Hone HMG (83.6) 

Fetruary Song REPRISE (71.8) 

Little Wonders ATLANTIC (83.5) 

;You Want To) Make A Memory IDJJMG (75.7) 

OBERN ROCK 

GREEN 
T-SE USE 
F .__. . 

Paralyzer WIND-UP (08.9) 

wlorkinc Class Hero REPRISE (72.7) 

The Bird And The Worm REPRISE (68.5) 

Thnes Fr Th Mmrs IDJMG (65.0) 

e itilds loin}, Marmites RMG (70.2) 

Jambi ZOMBA (7(.4) 

Teenagers REPRISE (78.5) 

sed The Boat EPIC (86.5) 

8 

10 

11 

20 -e 

21 

29 

31 

35 

Data for week of JUNE 76, 2007 CHARTS LEGEND on Page 52 
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Title 

3 

5 

35 

2 

12 

4 

4 

12 

6 

29 

25 

12 

39 

40 

12 

1E 

4; 

lt 

9 

11 

#1 GREATEST 
GAINER 

DISTRIBUTING LABEL (PRICE 

R. KELLY 
JIVE 08537 / ZOMBA (18.98) 

YOUNG JEEZY PRESENTS U.S.D.A. 
CORPORATE THUGZ/DEF JAM 008738 /IDJMG (10.98) 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982 /UMRG (13.98) 

NE -YO 
DEF JAM 008697' /IDJMG (13.98) 

ROBIN THICKE 
STAR TRAK 006146' /INTERSCOPE (9.98) 

LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454 /ASYLUM (18.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMRG (11.98) 

Double Up 

Cold Summer: The Authorized Mixtape 

Sex Love & Paln 

Because Of You 

The Evolution Of Robin Thicke 

Survival Of The Fittest 

Back To Black 

58 

BOBBY VALENTINO 
DTP /DEF JAM 007228' /IDJMG (13.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE 008209' /INTERSCOPE (13.98) 

MUSIO SOULCHILD 
ATLANTIC 105404/AG (18.98) 

JOE 
JIVE 06704 /ZOMBA (18.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MO-OWN 007968''UMRG (13.91) 

NTAS 

Special Occasion 

Strength & Loyalty 

Luvanmuelq 

Ain't Nothing LiKe Me 

Konvicted 

21 

le 

1T 

31 

2: 

1 

-e 

2_ 

PAUL WALL 
SWISHAHOUSE /ASYLUM /ATLANTIC 101E55/AG (18.98) 

Get Money Stay True 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 007227'/IDJMG (13.98) 

VARIOUS ARTISTS 
EMI /SONN BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL (13.98) 

CHUCK BROWN 
FULL CIRCLE 15 /RAW VENTURE (17.98) 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007583 /UMRG (13.98) 

R. KELLY 
JIVE 74688 / ZOMBA (18,98) 

MIMS 
CAPITOL 84824' (12.98) 

DIPSET 
DIPLOMATS 5888 /KOCH (17.98) 

CIARA 
LAFACE 03338 /ZOMBA (18,98) O 

MAROUES HOUSTON 

The Inspiration 

NOW 24 

Were About The Business 

Elliott Yamin 

Like Father, Like Son 

Remlx City Volume 1 

Music Is My Savior 

DukeDaGod Presents Dipeet: More Than Music, Vol. 2 

Clara: The Evolution 

Veteran 
T.U.G. /UNIVERSAL MOTOWN 007825/UMRG (13.98) _ 

34 

35 

13 
PRETTY RICKY 
BLUESTAR /ATLANTIC 94803 /AG (18.98: 

Late Night Special 

ANTHONY HAMILTON 
MEROVINGIAN 002 /IMPERIAL (17.98) 

Southern Comfort 

37 
36 

40 

41 

®a 

. I 

.. ®® 

; 
...__ 

w 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONV MUSIC (18.98) 

Dreamglrls 

JOHN LEGEND 
G.0.0.0./COLUMBIA 80323/SONY MUSIC (18.98) 

Once Again 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (16.98) 

Bad Au 

- 

25 

- 

11 

11 

. 

DEVIN THE DUDE 
J PRINCEIRAPA -LOT 4 LIFE 68583 /AS °LUM (17,98) 

Waltln' To Inhale 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

Between 2rlends 

LIL WAYNE AND JUELZ SANTANA 
STARZ 8303 /BCD (14.98) 

When The North & South Collide 

CRIME 
CRUNK /G'S 

MOB 
UP /REPRISE 44298 /WARNER BROS. (18.96) 

Hated On Mostly 

THE NOTORIOUS B.I.G. 
BAD BOY 101830'/ÁG (18.98) 

Greatest Hlts 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 156604/AG (18.98) 

The Beet Of Me 

I2 

r KRS -ONE & MARLEY MARL 
KOCH 4109 (17.98) 

Hip Hcp Lives 

"1 BABY BOY DA PRINCE 
EXTREME/TAKE FO' /UNIVERSAL REPUBLIC 007808 /UMRG (13.98) OO 

Across The Water 

BBALL & MJG 
BAD BOY SOUTH/BAD BOY 83970'/ÁG 18.88) 

Ricin High 

J MOSS 
PAJAM /GOSPO CENTRIC 87214 / ZOMBA (18.98) 

V2... 

HOT SHCII 
OEBUT 

PACE 
SETTER 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

REDMAN 
DEF JAM 003308 /IDJMG (13.98) 

Tyler Perry's Daddy's Little Girls 

Red Gone Wild 

MACY GRAY 
WILL.I.AM /GEFFEN 008578 /INTERSCOPE (13.98) 

NEMO 
DEF JAM 004934' /IDJMG (13.98) 

BIG; 

In My Own Words 

BRIAN MCKNIGHT 
WARNER BROS. 44488 18.98 

DIDDY 
BAD BOY 83684/AG (18.98) 

BROTHA LYNCH HUNG 
MADESICC MUZICC 7280 /STREET LEVEL (13.95) 

Ten 

Press Play 

The Rlpgut Collection i5 

Data for weed. of JUNE 16, 2007 I For chart reprints call 646.654.4633 

62 

63 

65 

66 

69 

72 

6 

35 

24 

25 

18 

79 

2 

ARTIST 
IMPRMM1161MBER CISTR KITING LABEL PRICE) 

Titlf` 

CASHIS 
SHADY 005810 / INTERSCOPE (5.91) 

The County Hounds EP 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

Stay With Me 

UNK 
BIG OOMP 5973/KOCH (17.99) 

Beat'n Down Yo Block 

BOW WOW 
COLUMBIA 87932/SONY MUSIC (16.98) 

The Price Of Fame 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112 / INTERSCOPE r13.98) 

Reflections (A Retrospective) 

MAYSA 
SHANACHIE 5151 (18.98) 

Feel The Fire 

2 

5 

3 

36 

41 

28 

2 

-. 

63 

77 

78 

29 

ELISABETH WITHERS 
BLUE NOTE 68171 /BLG (17.18) 

It Can Happen To Anyone 

CHRIS BROWN 
JIVE 82876 /ZOMBA (16.98) 

Chris Brown 

PAUL TAYLOR 
PEAK 30223 /CONCORD (18.58) 

Ladles' Choice 

K-RILEY 
ARISTAKRAT 01 (12.98) 

Incredible!: The Life Of Riley 

INDIA.ARIE 
UNIVERSAL MOTOWN 007651/WAG (13.98 

Testimony: Vol. 1, Life & Relationship 

RICK JAMES 
STONE CITY 015 (15.98) 

Deeper Still 

LUDACRIS 
DTP /DEF JAM 007224/IDJMS (13981 

Release Therapy 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700/SONV MU: IC / /RMG ( 8.98) 

Tie Ultimate Luther Vendross 

SNOOP DOGO 
DOGGYSTYLE /GEFFEN 008003 /IJTERECOP (13 98) 

The Blue Carpet Treatment 

AMEL LARRIEUX 
BLISSLIFE 00003 (18.98) 

Lovely Standards 

T.I. 
GRAND HUSTLE /ATLANTIC E380(' /AG (18,98) m 

King 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005728 /INTERSCOPE (13,98 /8,98) 

The Breakthrough 

LIL WAYNE 
CASH MONEY /UNIVERSAL NOTONN 005124 /UMRG (13.98) 

JAY -Z 
ROC- A- FELLA/DEF JAM 008045"IDJM3 (1E98) 

I,n., r.r11,Ir,1.,IrJin,1,1 II., 11,1 11.1..11-11', 11, 

The Carter II 

Dill u...inlr,vn 

Kingdom Come 

1:1, TOP 

LUES ALBUMS ,M ir Th le i 
The Real Deal: Greatest Hita VcL 1 

Ip 
i 

r :tea 
Yi ARTIST 
75- IMPRINT 8 NUMBER i DISTRIBUTING .ABEL 

1 2J # STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511 /SONY MUSIC 

2 RE-PITFY 
DION 
DIMENSIONAL /THE ORCHARD 82380 /LAZOR 8 TE 

Bronx in Elue 

KENNY WAYNE SHEPHERD 
REPRISE 49294' /WARNER BROS. 0 10 Days Out: Blues From The Backroeds 

4 MARIA MULDAUR 
STONY PLAIN 1319 

Naughty Bawdy & Blue 

JOAN ARMATRADING 
429 17625/SLG 

into The Blues 

JOE BONAMASSA . ". PREMIER ARTISTS 60282 
You & Me 

RUTHIE FOSTER 
BLUE CORN 70802 

The Phenomenal Ruthle Foster 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

Songilnes 

KEB' MO' 
ONE HAVEN /EPIC 77621 /RED INE- 

Suitcase 

JIMMY THACKERY AND THE DRIVERS 
TELARC BLUES 83681 /TELARC 

Solid Ice 

1 1 RE lxrdr TOMMY CASTRO 
BLIND PIG 5111 

PalnMlller 

JOHN MAYALL AND THE BLUESBREAKERS 
EAGLE 20104 

In The Palace Of The King 

KOKO TAYLOR 
ALLIGATOR 4915 

Old School 

14 The Definitive Collection RE- NT1Y 
ETTA JAMES 
HIP -O /CHRONICLES 004010 /UME 

t5 RE NM WALTER TROUT AND FIIENDS 
RUF 1117 

Full C rcle 

BETWEEN THE BL! board 

STONE, `GIRLS' E 
R. Ké ly is crowned with his 10th No. 1 3n Top 

R &Bfl-äp -Hop Albums, breaking the to with 

Jay -Z for the most chart- toppers in the Nielsen 

Music era. 

Meanwhile, Kelly's "Rem_x 

City wo.wne 1" re- enters at No. 

29, tl.anks to a promotion tied 

to the purchase of "Double Up" 

at Circuit City. 

U.S.L.A. slides to No. 2 with a 

50% drop, the smallest core - 

stores dip by any album that 

com 

NLIVEN CHART 
bowed at No. 1 this year. Since the start of2007, 

albums bowing at the summit averaged drop 

of 64% the following week. 

Elsewhere, Joss Stone touts 

the best increase since her al- 

bum's release (27-22, up 29 %) 

and Tyler Perry's soundtrack 
to "Daddy's Little Girls' inks 

the Pacesetter honor (74 -49, 

up 78 %). The actor /director's 

TV series premiered J-.:ne 6 

on TBS. -Raphael George 

Go tc www.billboard.biz for complete chart data I 43 
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^c _ ?)cams Legend for rules and explanations. All rights reserved. MOT RaeHIP -HOP AIRPLAY: 155 Station sae efitnnically monitored 24 hours a day. 7 days a week. This data IS used to _,.isle tht+ t-ot RAD/Hio.Hop Songs chart 7107. Nielson Business Media, Inc. and Nielsen SoundScan. Ir., seer adentormntion continuos at bottom of page, AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

3- 3 IlicI5C11 

ODS 

111C)SCI1 

SoundScan 

HOT 

R&B /HIP -HOP AIRPLAY. 

DINT i PROMOTION LABEL) 

BUY U A DRANK (SHAWTY SNAPPIN') 
TPAIN FEAT. YUNG JOC KONVICT/NAPPY BOY / JIVE/ZOMBA) 

2 PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 1111 

41 

dij 

4 
diA 

a 

3 PARTY LIKE A ROCKSTAR 
SHOP IOYZ (ONDECWUNIVERSAL REPUBLIC) 

4 

3 

WHENISEEU 
FANTASIA (J /RMG) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE/ZOMBA) 

TEACHME 
MUSIC) SOULCHILD (ATLANTIC) 

t LOST WITHOUT U 
ROBIN THICK! (STAR TRAK/INTERSCOPE) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE/JIVE /ZOMBA) 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

l fun ACl I A 

RIHANNA FEAT. JAY -Z (SRP /DEF JAM/IDJMG) 

WIPE ME DOWN 
LICENCE FEAT. FOXX a WEIIRE (TRILUASYLUM /ATLANTIC) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. A T -PAIN) (COLUMBIA/JIVE/ZOMBA) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

BUDDY 
MUSID SOULCHILD ATLANTIC) 

BIG THINGS POPPIN' (DO IT) 
TI, (GRAND HUSTLE /ATLANTIC) 

BECAUSE OF YOU 
NE -Y0 (DEF JAM /IDJMG) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNWBME /REPRISE/WARNER BROS.) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

ANONYMOUS 
B011Y VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

2 STEP 
UNK (BIG OOMP /KOCH) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE /RUFF RYDERS /GEFFEN) 

27 
MAKE ME BETTER 
FABOLOUS FEAT. HE -YO (DESERT STORM /DEF JAM /IDJMG) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

DON'T MATTER 
ANON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

1 1 38 

DO YOU 
NE -TO (DEF JAM /IDJMG) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUODARD (J/RMG) 

WHAT'S MY NAME 
BRIAN MCKNIOHT (WARNER BROS.) 

POPPIN' 
CHRIS BROWN FEAT. JAY Ili (JIVE /ZOMBA) 

COME WITH ME 
SAMMIE (ROWDY /UNIVERSAL MOTOWN) 

CAN U BELIEVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) . TAKE ME AS I AM 
MARY J. BLIOE (MATRIARCH/GEFFEN/INTERSCOPE) 

TATTOO 
ALLIANCE FEAT. FA -BO (NCE/ASYLUM /ATLANTIC) 

AMUSEMENT PARK 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

BARTENDER 
T -PAIN FEAT. AEON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

YOU 
LLOYD FEAT. LIU WAYNE (THE INC. /UNIVERSAL MOTOWN) 

LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

I TRIED 
BONE THUGS -N- HARMONY FEAT. AKON (FULL SURFACE /INTERSCOPE) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

GLAMOROUS 
FERGIE FEAT. LUDACRIB (WILL.I.AM /AAM /INTERSCOPE) 

CUPID SHUFFLE 
CUPID (ATLANTIC) 

LAST NIGHT 
DIODE FEAT. KEYSMIA COLI (BAD BOY /ATLANTIC) 

} RHYTHMIC I-IIVIIC. AIRPI-AYr,. 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

2 ,6 UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

1 

I 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

4 
3 BEAUTIFUL LIAR 

BEYONCE A BHAKIRA (MUSIC WORLD /COLUMBIA) 

5 3 STACKS ON DECK 
P.E.5.0. (LIV YA LIFE/SUGAR WATER) 

9 41 D.BOY 
JEDIAN FEAT. REDO EYEEE (LCN) 

1 

9 
COUNTRY BOYZ 

S# 6 2 

110 7 

C) '' 
Pt 3 

12 10 

00H WEE 
AYANNA (ELESE) 

BOSSMAN 
OL (TRIPLEBEAM) 

GET TO THE MONEY 
t8'á REEC (BULLS EYE/FACE2FACE) 

T11WHAT BOYZ LIKE 
PIT CROW (BLACK B) 

` COME OVER 
CHERYL PEPSI) RILEY (CPR) 

, CHECK ME OUT REMIX (DAMN I LOOK GOOD) 
B.A. BOYS FEATURING YOUNG DRO B THE LABT MR. BIN (REAL/BUNGALO) 

13 43 KOOL AID 
LIC BASS FEAT. JT MONEY !PIPELINE) 

24 16' LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

12 14 I'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

11 BUSSA MOVE 
_ STEVE AUSTIN FEAT. TUM TUM (YMC) 

16 9 
BUY U A DRANK ( SHAWTY SNAPPIN') 
T -PAIN FEAT. MUNO JOC (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

12 GOT BUMP IN DA TRUNK 
- 

SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK) 

FIRE 
RA2 B (RAZ BEATZ/FACE2FACE) 

13;$ TONIGHT (TONIGHT IS THE NIGHT) 
'G. SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

221 
U SHOULDA SEEN HER ON MYSPACE 

Jf JUD NESTER (ABSTRACT WORKSHOP) 

COME CLOSE 
SD (BODY HEAD) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

44 I Go to www.billboard.biz for complete chart data 

1 1 13 

iT_LE t OMPRINT PROMOTION LABEL) 

BUY U A DRANK (SHAWTY SNAPPIN) 
T -PAIN FEAT. YUNG JOC IKONVICT /NAPPY BOY / JIVE/ZOMBA 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

I TRIED 
BONE THUGS -N- HARMONY FEAT, AVON (FULL SURFACE/INTERSCOPE) 

3 

3 

POP, LOCK & DROP IT 
HUEY (HIT2 COMMITTEE/JIVE/ZOMBA) 

UMBRELLA 
RIHANNA FEAT. JAY -2 (SRP /DEF JAM /IDJMG) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. A T -MIN) (COLUMBIWJIVE/ZOMBA) 

e BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS/EPIC /KOCH) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

GIVE IT TO ME 
TIMBALAND (MOSLEV /BLACKOROUND /INTERSCOPE) 

E< r ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.) 

E- SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

LEAN LIKE A CHOLO NM 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

BECAUSE OF YOU 
NE -1.0 (DEF JAM /IDJMG) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC /KOCH) 

2 STEP 
UNK (BIG COMP/KOCH) 

LAST NIGHT 
DIDDY FEAT. KEYBHIA COLE (BAD BOY /ATLANTIC) 

LIKE THIS 
MIMs (CAPITOL) 

GLAMOROUS 
FERGIE FEAT. LUOACRIS (WILL.I.AM/AAWINTERSCOPE) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

CAN U WERK WIT DAT 
THE FIXXERE AKA DJ OUIK A AMC ( INTERSCOPE) 

WALL TO WALL 
CHRIS BROWN (JIVE / ZOMBA) 

MAKE ME BETTER 
MBOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

PRINT / PROMOTION L %BEL) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACIGROUND /UNIVERSAL MOTOWN)_ 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

8 14 WHEN I SEE U 
FANTASIA (J /RMG) , to MAKE YA FEEL BEAUTIFUL 

1C, 

-- RUBENBTUBBARD (J /RMG) 

TAKE ME AS I AM 
MARY J. BLIOE (MATRIARCH /GEFFEFJINTERSCOPE) 

TEACHME 
MUSIC SOULCHILD (ATLANTIC) 

T 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, JAHEIM A MUMS SOULCHILD (ATLANTIC) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

1` CAN U BELIEVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

14 

15 
.ANOTHER 

SIMPLE THINGS 
ELISABETH WITHERS (BLUE NOTENIiGIN) 

AGAIN 
JOHN LEGEND (0.0.0,D./COLUMBIA) 

17 

1 e 

SHOO BE DOO (NO WORDS) 
MACY GRAY (WILL.I.AWGEFFEN) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIIERSAL MOTOWN) 

BECAUSE OF YOU 
NE -TO (DEF JAM /IDJMG) 

FORCE OF NATURE 
SUNSHINE ANDERSON (MUSIC WORLD) 

20 2 PIECES 
CARL THOMAS (UMBRELLNBUNGALC-) 

BLOCK PARTY 
CHUCK BROWN FEAT. DJ COOL (FULL :IRCLE/RAW VENTURE) 

111 . VALENTINE 
LLOYD THE INC /UNIVERSAL MOTOWN) 

RISE UP 
R. KELLY JIVE /ZOMBA 

TELL ME WHAT WE'RE GONNA DO NOW 
JOSS STONE FEAT. COMMON VIRGIN 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

t Ii I1'PR 1= IC,-'()11 

See chart legend for roles and explanations. Yellow indicates recently tested title, 
Indicates Ner Release. 

AfITIST/Talo/LARLi(Score) 

R &B /HIP -FOP AIRPLAY 

Chart R 

Please Dont GO UNIVERSAL MOTOWN (84.8) 

Party Like A Rockstar UNIVERSA. REPUBLIC (80.3) 

When I See You WO (82.3) 

Same GM ZOMBA (88.2) 

teachme AnANTIC (82)) 
Like This SOLUM8IA (83.8) 

OW Me Bodied COLUMBIA (71.3) 

Big Things Poppin' (Dolt) ATLANTIC (71.0) 

.- Bay RMo (78.6) 

BOBBY VAL=N 
CiRIS BRO 
FA3 
MA 
N_ 

GUS IDJMG (B0 3) 

Will TO Wall ZOMBA (83.2) 

Make Me Better IDJMG (79.0) 

Now Bo I Breathe RAW (83.9) 

Do You IOJMY (79.6) 

Bartender ZOMBA (35.2) 

Wonderful UNIVERS/. MOTOWN (85.8) VAAROUES HOUS 

t24YTHMIC AIRPLAY 

6 

12 

14 

16 

20 

21 

22 

25 

29 

32 

43 

59 

3)NET 

vE- t T'.., ¡ 

3UBBY VALE 
CHRIS BRO 

e S. 

Party Uke A Rockstar UNIVERSA! REPUBLIC (70.7) 

Rock Yo Hips WARNER BROS. (873) 
Because Of You IDJMQ (77.1) 

Bartender zoom (8.5) 

3 

I Tried INTERSCOPE (70.3) 4 

12 

15 

21 

22 

24 

25 

27 

30 

33 

34 

Anonymous WOG (753) 
Wall To Wall ZOMBA (82.8) 

Make Me Better IDJMG (70.0) 

n' (Do It) ATLANTIC (88.0) 

Like This =totem (79.1) 

How Do I Breathe aMa (83.9) 

Same Girl ZOMBA (79.3) 

You n JMO (71.0) 

Bon') Go UNWERSAI MOTOW 

ADULT RAB AND RHYTHMIC AIRPLAY: 72 adult RAN stations and 73 rhythmic stations ara 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. m 2007 
Nissen Business Media, Inc. and Nissen SoundSean, Inc. HOT eU /HIP-HOP SINGLES SALIR: Mis 
dda Is used to compile Hot RAB /Hlp-HO Songs. m 2007 Nielsen Business Media. Inc and Nielsen 
SpundSesn, Inc. HITPRIDICTOR: m 2007, Promosquacl and HltPredictor are trademarks of 
Think Fast LLC. 

Data for week of JUNE 16, 2007 I CHARTS LEGEND on Page 52 
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TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT A. NUMBER / PROMOTION LABEL 

2 2 2! MOMENTS 
J:LEG,T.GENTAY (A.TATE,S.TATE,D.BERG) 

6 5 

7 10 

7 5 3 

O 8 

4D 16 17 

17 18 

18 19 

20 21 

19 20 

i 

9 

13 

15 

12 

14 

16 

21 22 27 

22 23 1) 

24 28 

27 29 

ID 31 42 

ICD 26 

D 25 

iY/ 30 

29 28 

ID 32 30 

Emerson Drive 
Or 0 MIDAS /NEW REVOLUTIONO 

TICKS 
F.ROGERS (B.PAISLEY,K.LOVELACE,TOWENS) 

GOOD DIRECTIONS 
C.CHAMBERLAIN (L.BRYAN,R,THIBODEAU) 

FIND OUT WHO YOUR FRIENDS ARE 
T.LAWRENCE,J.KING (C.BEATHARD,E.HILL) 

A WOMAN'S LOVE 
A.KRAUSS (A,JACKSON) 

LUCKY MAN 
M.WRIGHT,R.RUTHERFORD (D.C.LEE,D.TURNBULL) 

HIGH MAINTENANCE WOMAN 
T.KEITH (T.KEITH,T.WILSON,D.SIMPSON) 

WRAPPED 
T.BROWN,G.STRAIT (B ROBISON) 

Brad Paisley 
O ARISTA NASHVILLE 

Billy Currington 
O MERCURY 

Tracy Lawrence 
op ROCKY COMFORT /C05 

Alan Jackson 
00 ARISTA NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Toby Keith 
O SHOW DOG NASHVILLE 

George Strait 
O MCA NASHVILLE 

LOST IN THIS MOMENT Big & Rich 
J.RICH,B.KENNY (K.AKDERSON,R.CLAWSON,J.D.RICM 0 WARNER EROS. /WAN 

I TOLD YOU SO 
FUFF,K.URBAN (K.URBAN) 

STARTIN' WITH ME 
-CHEY (J.OWEN,K MARVELL,J.RITCRE ) 

JOHNNY CASH Jason Aldean 
(J. RICH,V.MC3EHE.R.CLAWSON) 0 BROKEN BOW 

TEARDROPS ON MY GUITAR 
'unAN (TSWIFTI.ROSE) 

I NEED YOU Tim McGraw With Faith Hill 
r,URE,T.MCGRAW,D.SMITH (D.C.LEE,T.LANE) 0 CURB 

A DIFFERENT WORLD Bucky Covington 
MILLER.D.OLIVER (M. NESLER,J.HANSON,TMARTIN) O LYRIC STREET 

THESE ARE MY PEOPLE Rodney Atkins 
WITT (R.RUTHERFORD,D.BERG) O CURB 

TOUGH Craig Morgan 
:I' IRGAN,PO'DONNELL,K,STEGALL (M.CRISWELL,J.LEATHERS) a BROKEN BOW 

I WONDER Kellie Pickier 
n LER,C.LINDSEY,A.MAY),K. ROCHELLE: 0 BNA 

Keith Urban 
e CAPITOL NASHVILLE 

Jake Owen 
O RCA 

Taylor Swift 
O BIG MACHINE 

AIR 
POWER 

AIR 
POWER 

GUYS LIKE ME Eric Church 
J.JOYCE (E.CHURCH,D.RUTTAN) e CAPITOL NASHVILLE 

A LITTLE MORE YOU Little Big Town 
W.KIRKPAIRICK,UTTLE BIG TOWN (W KIRKPATRICK,K, ROADS, P .SWEET,K.FAIRCHILD,J,WESTBROOK) O EQUITY 

IF YOU'RE READING THIS Tim McGraw 
R.CLARK (T.MCGRAW B.WARREN,B.WARREN) CBS -TV AUDIO /CURET 

ALL MY FRIENDS SAY Luke Bryan 
I EVENS (L.BRYANJ.STEVENS,LWILSON) O CAPITOL NASHVILLE 

LIVIN' OUR LOVE SONG Jason Michael Carroll 
AMAN ( J. M.CARROLL,G.MITCHELL,T3ALLOWAYI O ARISTA NASHVILLE 

HOW I FEEL Martina McBride 
- ^.IC BRIDE ( M. MCBFIDE. C. LINDSEYA .MAYO,B.WARRENU3.WARREN) 0 RCA 

BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson 
'.ICENTIRE,T.BROWN (K.CLARKSON,B. MOODYD. HODGES) MCA NASHVILLE 

ISN'T SHE Carolina Rain 
,'LACK,CAROLINA RAIN (R.BOYER,P,DOUGLAS,R. HARBN) O EQUITY 

I GOT MORE 
,NRIGHTR. RUTHERFORD (J.COLLINS,R.RUTHERFORD) 

I WANNA FEEL SOMETHING 
IITHARD,K.BEARD,T,ADKINS (O.C.LEE,T.LANE) 

THAT KIND OF DAY 
IUFF.C,WISEMAN (S.BUXTON,J.STOVEPG.BARNHI_L) 

DIRTY GIRL 
G. FUNDIS (R.RUTHERFORD,T.SHAPIRO) 

Cole Deggs And The Lonesome 
O COLUMBIA 

Trace Adkins 
Or CAPITOL NASHVILLE 

Sarah Buxton 
LYRIC STREET 

Terri Clark 
Or BNA 

-w 3° 3 411 

37 45 

33 32 

0 34 34 

35 36 

Third single 

from `Love, 

Pain & the 

Whole Crazy 

Thing' is 

singe 's 15th t 

10. HRH of the 

prior 14 reached' 

No.1. 

38 38 

i!3/1 1 

2_2 

23 

5 
25 

25 

3D 

After winning 

the tep new 

vocalgroup 

trophy at the 

y 5 ACM 

ris, quartet 

athier.es Airpowet 

with ts fourth 

top D hit. 

Lead single from 

Aug. 28 release, 

title[ "family," 

bow: with 

885,400 impres- 

sion! at 36 mon- 

itorei stations. 

50 57 

49 

,41,, 53 50 

1:D 80 

CD 12 
54 56 

57 51 4'' 

5-1 

53 

® 
5E 

58 

TITLE 
PRODUCER (SOW WRIER) 

Artist 
IMPTINf 8 NUMBER; PROMOTION LABEL 

EVERYDAY AMERICA 
ALLIMORE,K.EJSH,I,NET -LES J.NETTLES,K.BUSH,L.CARVER) 

FALL 
EEGALL (C.MIILS,S LEMAIPE.EMINOR) 

MEASURE OF 4 MAN 
EOVER (R.FOS- ER,C.SAMPSOE 

FAMOUS Ih A SMALLTOWN 
IJDELL,M.WRCKE M.LAMIEFW,T.HOWARD) 

ONE OF TI-E EOYS 
E. ILSON,J.RICFIM,WRIGHT (G.17LSON.R.RUTHERFORD,G.TEREN) 

JUST MIGI-T I-AVE HER RADIO ON 
+. EYNOLDS,T. TENILINVON (T. -Oh LINSON,A. UNDERWOOD) 

Sugarland 
O MERCURY 

Clay Walker 
e' ASYLUM -CUR, 

Jack Ingram 
le BIG MACHINE 

Miranda Lambert 
Or COLUMBIA 

Gretchen Wilson 
O COLUMBIA 

Trent Tomlinson 
O LYRIC STREF 

GREATEST 
GAINER 

NEVER WARTED NOTHING MORE 
B.7ANNDN,K.CHESNEY (R.80WMAN,C.STAPLETON) 

Kenny Chesney 
BNA 

ANOTHER SIDE OF Y)U Joe Nichols 
iUf//,B.ROVWN (C.CHAM3EFLAIN,J.JOHNSON) UNIVERSAL SOOT IE 

TENNESSEE The Wreckers 
EVENTHAL,R.CPOF (J.HAFP) O MAVERICK/WARNER BROS./WRr, 

SAY YES Dusty Drake 
/RAKE,B.DECKER (BJAMES. D,DCHLITZ.J.TURNER) Or BIG MACHINE 

SHE AIN'T RIGHT Lee Brice 
JOHNSON (N.TIRAS HER,M.EULANEY.W,MOBLEY) O ASYLUM -CURIE 

I'LL STANC BY YOU Carrie Underwood 
', .YTHGOE,K.WASWICX,R.CUFTIE (C.HYNDE,B.STEINBERG,T.KELLY) O FREMANTLE /19 

LOST Faith Hill 
?IALLIMORE,F.I-LL (CDIOGUAR]LM.ALLAN) WARNER BROS./WAN 

SUNDAY MDRVING IN AMERICA Keith Anderson 
ETEELE ( K. ANDERSON,R,RJTHERFORD,J.STEELE) ARISTA NASHVILI I 

DAISY Halfway To Hazard 
GALLIMORE (DTOLUVER,A.SMTH,C.WARRIX) O MERCUF 

YOU NEVER TAKE ME DANCING 
it JACKSON,TT ITT (R.MAR3) 

FREE AND EASY (DOWN THE ROAD I GO) 
HEAVERS ( R. H- RRIIGTON ,R.JANZEN,B,BEAVERS,D,BENTLEY) 

PROUD OF THE HOUSE WE BUILT 
RROWN,R.DUNI,K,BIOOKS IR.IUNN,M.GREEN,T,MCBRIDE) 

THIS IS MY LI =E 
WRIGHT.P.VAS:AR PVASSAN. DOUGLAS) 

THAT SCARES ME 
WRIGHT, J. NIEEANK (A.GORLEYIR.RUTHERFORO,G.TEREN) 

LAST TRAN FUNNING 
E 3 KINGS,F.MERS SWILL ALS,W.BAANDT,B.BRANOTF.J.MYERS) 

YOU'RE GONNA LOVE ME 
CANNON (A.GORLEYB.SIMPSOI) 

MISSING TEARS 
9. MARTIN (P..H)WELL.D.O BRIE'I.D.GRAY) 

MEN BUY 'HE DRINKS (GIRLS CALL THE SHOTS) 
'TILLER (A,SMUH,AUNDERWO ID) 

NOTHIN' BET -ER TO DO 
HUFF (L,RIMEE,(1.SIEIEMET,DUROWN) 

THE ONE N THE MIDDLE 
sCAIFE (S.JOFMS,L.HUTTON,J.- ELLERS) 

WHAT YOL GP/E AWAY 
, G LL,J.HOBBS, ,NIEIANK (VGIIL,A.ANDERSON) 

GOD DONT MAKE AIISTAKES 
BRIGHT (A.PE-RAG.IA,HIIND:EY) 

ALL I NEED 
I WALKER,JR.R.TEIMINI (S.SCITH.E.HILL) 

Travis Tritt 
CATEGORY c 

Dierks Bentley 
e CAPITOL NASHVILLE 

Brooks & Dunn 
ARISTA NASHVILI i 

Phil Vassar 
O UNIVERSAL SOUL 

Van Zant 
0 COLUMUI 

Whiskey Falls 
O MIDAS /NEW REVOLUTIOI. 

Chris Young 
O PC.". 

Little Texas 
O MONTACI 

Steve Holy 
O CURE 

LeAnn Rimes 
ASYLUM -CURE 

Sarah Johns 
BN 

lince Gill With Sheryl Crow 
O MCA NASHVIL 

Jamie O'Neal 
O CAPITOL NASHVIL. 

Donovan Chapman 
O CATEGORY 

FLIP -FLOP SLIMMER Kenny Chesney 
CANNON,K.CHVSNEv (B.JAMM BN:. 

31 

35 

36 

37 

33 

40 

42 

43 

44 

43 

46 

47 

48 

49 

48 

50 

48 

45 

54 

55 

54 

43 

47 

58 

60 

vt H I I PRI_I)IC I C)R 

ARTIST/TKS.lLABEL. (Score) 

COUNTFY 

a.rA P,owfEO ay 

See chart legend for rules and explanations. Yellow indicates recently-terter title. 

Chan R,Ink ARTIST i LABE 

BRAD PA.SLE 
TRACY LAWR 
ALAN JA'. :KS 
MONTGONIE' 
GEORGE 
JAKE O 

TIM MC 

Moments MIDAS (81.8) 1 

Ticks ARISTA NASHVILLE 185,1) 2 

Find Ou: Who Your Friends Are ROCKY COMFORT (88.4) 4 

A Woman's Love ARISTA NASHVILLE (88.4) 5 

Lucky Man COLUMBIA (94.7) 6 

Wrapped NCA NASHVILLE (89.3) 8 

Startin' With Me RCA (88.2) 11 

I Need You CURB (95.4) 14 

A Different World LYRIC STREET (7 .7) 15 

ONEY ATKI 
RAIG MORG 

KELLIE PICKL * TIM MCGR 
JASON MICH 
MARTINA MC 

Sco 

These Are My People CURB (75.0) 

Taunts BROKEN eUw(88.3) 

I Wonder am (84.3) 

II Yoi're Readinç This CURB (94.8) 

Livñ' Our Love T 

Hew I Feel RA (84.3) 

Because Of You MCA NASHVILE (93.0) 

I Warns Feel Something CAPITOL NASIWI LE 85 

Dirty Girl ANA (79.9) 

indicates New Releaw 

Chari Rank fRTl3T/T-Ble!L.BEV(Score) Chart Rank 

16 Fall ASYLUM -CURB (90.3) 32 

17 Measure 01 A Man atU MACHINE (-8.2) 33 

18 Famous In A Small TOWB O5 .uMeIA (75.7) 34 

21 One Of The Boys cOLUMe n (76.6) 35 

IL_E (88.6) 23 Just Might Have Her Radio On LYRIC STREET (75.9) 36 

24 Another Side Of You UNIVERS SOUTH (94.5) 38 

Say Yes BIG MACHINE )84.0) 40 

25 I'll Stand By You FREMANTLE19(84.9) 42 

28 Daisy MERCURY (84.4) 45 

30 fr DfERKS 6E Free And Easy (Down The load I Go) CAPnoL NASHVILLE (94.1) 47 

1 

Don't mi3s another important 

13éR COUNTRY I)AI 1 Y 

P I)I= 
Visit www.raciioandrecords.com to sign up for your free daily 
Country Radio Blast. 

RadiOanclRecorcls.c;om 
HOT COUNTRY SONGS: 127 country stations are electronically monitored by Nielsen Broadcast Data 
Oystems. 24 hours a lay, 7 days a week. AIrlower awarded to songs appearing in the top 20 on both 
he BDS Airplay an: Audience charts for the first time with increases in both. detections and 
audience. E? 2007 Nelsen Business Media, Inc. All rights reserved. 

-fITPREDICTOR: G ?J07. Promosouad and FitPredlctor are trademarks o' Th nk Fast LLC. 

ALL CHARTS: See Ctart Legend for rules and explanations. 

BETWEEN THE BL LLETS wjessen,obi l6oz rd co - 

CANADA'S EMERSON DRIVE PARKS FIRST NO. 1 

Canadian group Emerson Drive tops "-lot Country Songs for 

the first time as *Moment" gains 1.6 m_flirn impressions and 

steps 2 -1. Previous high w<s No. 3, whe-2e 

"Fall Into Me" peaked in 20103. That single 

followed a No. peak for "I Should Se 

Sleeping" in 2002. 

The new No. t marks the first and 

pendently distributed single to hit the 
country summit since Heartland's 'I 
Loved Her First" Ld in the Oct. 20, 2006, 

issue. Emerson Drive is also the first 

Canadian= export to top the chart spice Terri Clarks "Girls Lie 

Too" did no in the Sept. 11, 2004, issue. 

Meanwhi , the lead single from Ken- 

ny Chesney's forthcoming "Just Who I 

Am: Poets & ?irates" album takes the Hot 

Shot Debut a= No. 37. On only three days 

of airplay daring the tracking week, 

"Never Wantsd Nothing More" pops 3.8 

million impressions at 56 monitored sta- 

tions, also good enough for Greatest 
Gainer hono!s. -Wade Jessen 

data for weer of JUNE 16, 2007 I For chart reprints call 646.654.4633 30 to www.bi(Iboard.biz for complete chart data 47 
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HOT LATIN SONGS: 4 panel of 101 stations (26 Latin pop, 12 tropical, 13 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. 'e% 2007 Nielsen Business Media, Inc. 4I '.31?ts reserved TOP LATIN ALBUMS: See Charts Legend for rules and explanations. ;- 2007, Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 

96 
2007 1 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

BDS 

tiiclsci1 
SoundScan 

( HOT 

LATIN SONGS- 
TITLE 

rs-3 7,1 3c 3ó PRODUCER (SONGWRITER) 

1 6 

0- 

0 
20 45 

7 

a 

i 

13 

15 

W 
17 

is 
19 

23 18 20 

49 

O 36 

7 

#1 
sews 

DIMELO 
S.GARRETUDIWOE IGLESWS.C.PAUCAAi.GARRETT.B KIDD .6.IGLESIAS.L.GOMEZ ESCOLAR) 

é 
Artist I=- 

IMPRINT / PROMOTION LABEL iid 
mm 

Enrique Iglesias 

SI NOS QUEDARA POCO TIEMPO 
J.GENTILE (YHENRIOUEZ,RESPARZA -RUIZ) 

IMPACTO 
S.STORCH (R.AVALA) 

IGUAL OUE AYER 

Chayanne 
SONY BMG NOS 

Daddy Yankee Featuring Fergie 
EL CARTEL /INTERSC' 

R.K.M. & Ken -Y 
FINA UNIVERSAL LAI r. 

GREATEST 
GAINER 

OJALÁ Marco Antonio Solio 
FONGUI.i 

DE TI EXCLUSIVO 
NUT LISIL0 11 PAL I1 NEROS) 

DAME UN BESO 
R.MUNOZ,R.MARTINEZ I ULENTINO) 

ERES PARA MI 
J. VENEGAS.C.LOPEZ (J. VENEGAS,A.TIJOUX) 

La Arrolladora Banda El Limon 
DISA ,EDIMUN'. 

MIL HERIDAS 
'. MAGIAS (E.PAZ) 

QUE ME DES TU CARINO 
TRRA r I GUERRA) 

Intocable 
EMI TELEVI: 

Julieta Venegas 
SONY BMG NOR 

Cuisillos 
MUSART /BALA'- 

Juan Luis Guerra Y 440 
EMI TELEV, 

THE WAY SHE MOVES 
or. A THIAM) 

ESO Y MAS 
::BASTIAN (J SEBASTIAN) 

Zion Featuring Akon 
CMG /UNIVERSAL MOTO:.'. 

Joan Sebastian 
MUSART /BALI; 

PEGAO Wisin & Yandel Featuring Los Vaqueros 
WISIN 8 YANDEL,NESTY ( J. L .MORERA.L.VEGUILLA,E.F.PAOILLA) WY /MACA: 

SIENTE EL BOOM Tito "El Bambino" Featuring Randy 
DEXTER,DJ GIANN (TITO EL BAMBINO.R.ORTIZ,DE LA GHETTO,JOWELL.DJ GIANN) EMI TELI . 

TODO CAMBIO Camila 
M.DOMM TEMAS (M. DOMM,J.L.ORTEGA) SONY BMG NOR 

LLORARAS R.K.M. & Ken -Y 
LOS MAGNIFICOS (K.VAZOUEZ,J.NIEVES) UNIVERSAL LATP.' 

TORRE DE BABEL David Bisbal 
K.SANTANDER,D.BETAN000RT (K. SANTANDER) VALE /UNIVERSAL LATIr. 

CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramiro. 
A.RAMIREZ CORRAL (E.RODARTE) DISA /EDIMOrI' 

BENDITA TU LUZ 
F OLVERA.A.GONZALEZ (F.OLVERA,S.VALLIN) 

ES COSA DE EL 
L. E.PAYAN (C.D.SERRANO) 

DON'T MATTER 
A.THIAM (A.THIAM,A.LAWSON) 

BASTA YA 
NOT LISTED (NOT LISTED) 

Y SI VOLVIERA A NACER 
NOT LISTED (PSOSA) 

TE VOY A PERDER 
A. BAGUEIRO (L. GARCIA,A.BAOUEIRO) 

Mana 
WARNER LAN. 

Graciela Beltrair 
UNIVISIU'. 

Akon 
KONVICT /UPFRONT /SRC /UNIVERSAL MUT0'G.. 

Conjunto Primavera 
FONOVI 

Alegres De La Sierra 
EDIMAL 

Alejandro Fernandez 
SONY BMG NO' 

BELLA TRAICION Belinda 
DIOGUARDI M ALLAN IA PEREGRIN,N. PEREGRIN,K. DIOGUARDI.M.ALLAN) EMI TELL,,, 

1 

2 

3 

7 

5 

6 

10 

11 

12 

6 

14 

11 

16 

10 

3 

1 

6 

21 

22 

18 

24 

25 

As Solis plays 

select shows 

in the United 

States and 

Mexico, his latest 

sails with a 34% 

audience 

increase. 

Ricardo 

Montaner's 

"Hoy Tengo 

Ganas De TT" 

soars 48 -28 

as rhythmic 

remixes gain 

airplay in Texas 

and Florida. 

First single from 

Fernandez's 

upcoming 

"Viento A 

Favor," due 

June 26, 

rises 49-24 

with a 55% 

audience gain. 

DOW Y :. TITLE 
á3 3á 3ó PRODUCER (SONGWRITER) 

26 16 13 

27 26 19 

CID 

31 

48 47 

31 36 

34 30 

33 

32 32 

© 44 38 

35 27 28 

37 35 

O 42 33 

12:31 = = 

43 

32 

40 

41 45 40 

42 31) 34 

© ® 
© ® ® 
46 46 - ® 4® 

50 42 

CD ® 

Artist 14 

IMPRINT / PROMOTION LABEL 

DETALLES 
TIGRES DEL NORTE (N.HERNANDEZ) 

Los Tigres Del Norte 
FONOVISA 

MI CORAZONCITO 
:ANTOS.LSANTDS (A. SANTOS) 

Aventura 
PREMIUM LATIN 

HOY TENGO GANAS DE TI 
"OSSE (M GALLARDO) 

Ricardo Montaner 
EMI TELEVISA 

COMO TE VA MI AMOR 
HOROSCOPOS DE DURANGO (H.ZUNIGA) 

ME DUELE AMARTE 
,T LENTOX.D.CRUZ SANCHEZ) 

Los Horoscopos De Durango 
DISA 

Reik 
SONY BMG NORTE 

POR AMARTE ASI 
R. URBINA,R.AVITIA (E.REYES,A.MONTALBAN) 

Alacranes Musical 
UNIVISION 

BEAUTIFUL LIAR /BELLO EMBUSTERO 
','IWLESS.ME&ARN(R ( 1310JOV416.61.5.EAKSENTE.1[RMNSENA 54301I.DENC81 

Beyonce & Shakira 
MUSC WORI.O/CO W MBIA.50NY BMG N3R10 

QUIZÁS 
i 

I FELICIANO) 
Tony Dize 
WY /MACHETE 

Y TODAVIA 
PAGAN (M.MATTOS,A.ELIAS) 

Yolandita Monge 
LA CA_LE / UNIVISION 

NENA Miguel Bose Featuring Paulina Rubio 
AN,M.BOSE (M.G. ROSE ,E.ALDRIGHETTIE.V.LEROVANTE) WARNER LATINA 

NO TE VEO 
LISTED INT ISTTDI 

Casa De Leones 
WARNER LATINA 

QUE LLOREN Ivy Queen 
UNIVISION 

DUELE (CRAZY) 

SERA 
%IA; 1I C. HESTER.R_MONTANER) 

TE LO AGRADEZCO, PERO NO 
'..IZ,L. PL 

LA LLAVE DE MI CORAZON 
UERRA (J.L.G 

NO TE PIDO FLORES 
ilUNERA,J_GAVIF', - ,AVIRIA) 

Sin Bandera 
SONIY BMG NOS. -i 

Alejandro Sanz Featuring Shak' - 
WARNER I 

Juan Luis Guerra Y 4:0 
EMI TELL. 

Fanny Lu 
UNIVERSAL LATINO 

LO MEJOR DE TU VIDA 
i'JSSE (A.A. BEIGBEDER CASAS,M.ALEJANDRO) 

Alexandre Pires 
EMI TELEVISA 

A TI SI PUEDO DECIRTE 
NOT LISTED (J.SAN ROMAN) 

El Chapo De Sinaloa 
DISA 

HACE TIEMPO 
SSA (FONSECA,W.CASTILLO) 

Fonseca 
EMI TEL 

MAS QUE TU AMIGO 
ORGE,D.GALE (M.A.SOLIS) 

AHORA QUE TE VAS 
- LA (PDOMINGUEZ VILLARRUBIA.J.L.VARGAS) 

LA FOTO SE ME BORRO 
E. CRESPO. R.CORA (E.CRESPO, R.CORA) 

UN IDIOTA COMO YO 
TREVINO,D.LOPEZ JR. (M. A.PEREZ,R.TREVIZO) 

MIRAME 
NOT LISTED (B.DANZA) 

Tito Nieves 
LA CALLE / UNIVISION 

La 5A Estacion 
SONY BMG IPr 

Elvis Crespo 
MACHETE 

Duelo 
ON IVI` ' 

Jenni Rive'.. 

4 

19 

23 

28 

30 

31 

10 

33 

34 

27 

36 

UJ 

Kalimba 
33 

SONY BMG NORTE 

39 

1 

1 

16 

43 

44 

45 

46 

47 

48 

8 

50 

r3 

1 

TOP 

LATIN ALBUMSTrA 
W 3o yz ARTIST 

á3 ¢ 3c IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

2 #1 
2 WKS 

GREATEST 
GAINER 

Title s 

ALACRANES MUSICAL Ahora Y Siempre 
UNIVISION 31' 98) 

VICENTE FERNANDEZ Historia De Un Idolo 
SONY BMG NORTE (16.98) 

4 3 
MARCO ANTONIO SOLIS La Mejor... Coleccion 
F(MAIS _ ,19.98) 

4 3 

6 5 

9 8 

7 8 4 

6 10 6 

9 5 23 

15 16 

11 11 10 

LUNY TUNES & TAINT Mas Flow: Los Benjamins 
MAS FLOW 230013 /MACHETE (15.98) 0+ 

AVENTURA K.O.B.: Live 
PREMIUM LATIN 20560 /SONY BMG NORTE (18.98 CD /DVD) + 

MANA Amar Es Combatir Loi 
WARNER LATINA 63661 (18.98) 0+ 

JENNIFER LOPEZ Como Ama Una Mujer 
EPIC 78149 /SONY BMG NORTE (18.98) 

CALLE 13 Residente O Visitante 
SONY BMG NORTE 03170 (16.98) 

JENNI RIVERA Mi Vida Loca Cr 
FONOVISA 353001/ÚG (12.98) 

LOS TUCANES (*TIJUANA la Mejor.. Coleccion De Condos 
UNIVISION 311110/ÚG (10.98) 

IVY QUEEN 
UNIVISION 311140/ÚG (13.98) 

A& dMBYIIA B PRESENTS PUMBLR KINGS Greatest Hits Album Versions 
EMI TELEVISA 90331 (13.98) 

1 26 

1 J 
3 

1 

2 

1 

1 32 

2 

10 

Sentimiento o 4 

VALENTIN ELIZALDE Vencedor 
UNIVERSAL LATINO 006611 (9.98) ' 

R.K.M. & KEN -Y Commemorative Edition 
PINA 008481 /UNIVERSAL LATINO (15.98 CD /DVD) C +) 

ROBERTO CARLOS Grandes Exitos 
DISCOS 605 08204 /SONY BMG NORTE (14.98) 

16 12 15 MIGUEL BOSE Papito 
WARNER LATINA 699903 (18.98) 

17 17 DON OMAR King Of Kings 
VI 006662/MACHETE (15.98) 

LOSCI1M00112 mPA8110NNABBISE OE NABIO RMR2 Recio. Red° Mapwnwc 
DISA 720982 (11.98) 

GRUPO BRYNDIS Solo Pienso En Ti 
VISA 721017 (10.98) 0+ o 22 18 

32 35 

o 

18 

20 20 

25 26 

23 19 '1 

26 24 

25 21 9 

CUISILLOS 
MUSART 3893 /BALBOA (12 98) 

XTREME 
LA CALLE 349011/8G (13.98) 

Mil Heridas 

Haciendo Historia 

PATRULLA 81 En Concierto 
DISA 721049 (11.98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
EMI TELEVISA 88392 (14.98) 

BRONCO / LOS BUKIS / LOS 
FONOVISA 353103/80 (10.98) 

CHAYANNE 
SONY BMG NORTE 06119 (16.98) 

TEMERARIOS B.B.T. 2 

Mi Tiempo 

7 

C 1 

4 

15 

6 

1 

1 43 

3 

15 

13 

22 

E 
',SE ARTIST Title 

á 3 n S 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

BANDA GUASAVENA Dedicado A Ti 
TARMEX 008840 ',' t I RSAL LATINO (11.98) 

24 25 

28 28 

54 37 5 

HOT SHOT 
DEBUT 1 

1 g48 

10 49 

2 re 

WISIN & YANDEL 
'.1ACHETE 56140 , + 

PACE 
SETTER 

Pa') Mundo 

CC 

C6 

11 

F-3 

1 52 

ALACRANES MUSICAL Linea De Oro 
DISA 72929: 

28 

LOS CUATES DE SINALOA Puro Sierreno Bravo 
SONS BMG NORTE 04734 (11 98) 

LOS TERRIBLES DEL NORTE 30 Corridos: Historias Nortenas 
FREDDIE 1969 (9.98) 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
WY 008010 /MACHETE (13.98) T+ 

LOS TIGRES DEL NORTE Detalles Y Emociones 
I ONOVISA 353044/UG (12.981 

MONCHY & ALEXANDRA Exitos 
J U N 50191/SONY BMG NORTE (13.98) 

MARCO ANTONIO SOLIS La Historia Continua... Parte III 
FONOVISA 353066/ÚG (12.98) T+ 

JULIETA VENEGAS Limon Y Sal 
SONY BMG NORTE 83425 (14.98) 

BETO OUINTANILLA Tragedias Reales De La Vice 
UNIVISION 311143/ÚG (12.98) O+ 

CAMILA Todo Cambio 
SONY BMG NORTE 78272 (14.98) 

LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 
BD LATINO 415Y3iAGI (8.98) 

VARIOUS ARTISTS 30 Beim/as Reggae= Lo NeroYto Mejor 2007 
MOCK & ROLL 60201 /SONY BMG NORTE (13.98) 

LOS CAMINANTES La Historia.. Lo Mas Chub, Chulo, Chulo 
SONY MG NORTE 05302 (12.98) EP 

EL CHAPO DE SINALOA La Noche Perfecta 
'IIi02 (10 98) 

VALENTIN ELIZALDE Lobo Domesticado 
.. ^,L LATINO 008478 (11.98) 

JOSE JOSE Mis Duetos 
'ISCOS 605 08595/SONY BMG NORTE (14.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
ONOVISA 352772/ÚG (10.98) 

LOS TEMERARIOS Linea De Oro 
ISA 729298 (5.98) 

R.K.M. & KEN -Y Masterpiece: Nuestra Obra Maestra 
'INA 270183 /UNIVERSAL LATINO (15.98) 

DADDY YANKEE Barrio Fino: En Directo 
L L CARTEL 007035 /INTERSCOPE II? 98) AI 

TTTO NIEVES Canciones Clasicas De Marco Antonio Sol s 
_A CALLE 330022/ÚG (13.98) 

RICKY MARTIN Ricky Martin: MN Unplugged 
SONY BMG NORTE 00909 (16.98) O 
LOS BUKIS 
ONOVISA 352638/ÚG (11.98) 

30 Recuerdos 

13 

26 

2 

2 57 

11 

1 

10 

37 

W Ño W ARTIST Title 
á3 á 3ó ;'PRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 53 

BANDA MACHOS A Pesar De Todo.. 
'.v BMG NORTE 08599 (12.98) 

FRANI3SC0 El. CHICO BIZALDE De Un EI¢alde Para Un ENzakle 
'UVERSAL LATINO 009020 (11.98) 

R B D Celestial 
II TELEVISA 75852/VIRGIN (13.98) 

59 51 
VARIOUS ARTISTS 30 Corridos: Muy Perrones 

avisa 3- ' N UG (10.98) 

56 46 
LA 5A ESTACION El Mundo Se Equivoca 

Iry BMG '... .7' 1 15.98) ® 

71 57 ALACRANES MUSICAL La Mejor... Coleccion 
. VISION 311123,11G (10.98) 

ANA GABRIEL Reina Canta A Mexico 
!'IV BMG NORTE 01721 (15.98) 

RAMON AYALA Y SIS BRAVOS DEL NORTE 30 Condos: Historias Nortenas 
SOIE 1960 (14.98) 

VARIOUS ARTISTS Don Omar Presenta: El Pentagono 
000870 /MACHETE (14 98) 

55 36 
RICARDO MONTANER Las Mejores Canciones Del Mundo 
''I TELEVISA 84317 (15 98) 

JOSE ALFREDO JIMENEZ Tesoros De Colecciona 33 Grades Canciones 
'11') BMG NORTE 06009 (10.98) 

LOS HOROSCOPOS DE DURANGO Desatados 
A 720955 (11.98) TQ 

CONJUNTO ATARDECER Las 111 De Los No. 1. Del Paseo Duranguerse 
'.IL'EX 008785íUNIVERSAL LATINO (13.98) 

69 59 
KINTO SOL Los Hijos Del Maiz 

. I ,11038 /VG (12.98) 

ANDREA BOCELLI Amor 50 50 
006144 /UNIVERSAL LATINO (18.98) Ç " 

GRUPO BRYNDIS Remezclados Y Remasterizados 
_A 720609 (9.98) 

TIERRA CALI Enamorado De Ti: Edicion Especial 
'IEMUSIC 653210 /UNIVERSAL LATINO (13.98 CD /DVD) O 

VARIOUS ARTISTS NOW Latino 2 
.1UP/EMA rIVERS4L OCSOGRANI3ISAL LATA Rase) 

47 47 

0 = 
49 43 59 

0 = 
65 61 

60 53 38 63 

39 

2 65 

22 

2 

38 

7 

45 

2 

1 

23 

6 

® 
67 34 

1R 

23 

1 

24 

13 

16 

9 

16 

7 

23 

61 

4 

17 

30 

2 

66 

34 

2 

O 66 70 
A6.000nANILLA Ill PRESENTS MAMA AILSTW ron Kurt. Kays To Komi* N SUrz 

A EMI TELEVISA 73597 (15.98) 

O = VALENTIN ELIZALDE En Vivo Vol. II 
21 

'. NERSAL LATINO 004333 (9 98) 

m 70 58 
DIANA REYES Te Voy A Mostrar 

.'LERSAL LATINO 008411 (12.98) O RAZA MIRA Linea De Cho: Catenle, CaYeree Y Muctsx altos Mas... 

. VISION 3I' " = 98) 
72 

5 

11E-EBIBY 
JENNI RIVERA Parrandera, Rebelde Y Atrevida 

'i98)0+ 
íL 

7.1 19 
JAE -P KINTO SOL 

. :,I2N 311157 uG (12.98) 

75 62 - 

Encuentros Musicales 

KALIMBA 
I pT,'G NORTE 00050 (14.98) 

NegroKlaro 

10 

19 

62 

48 Go to www.billboard.biz for complete chart data Data for week of JUNE 16, 2007 CHARTS LEGEND on Page 52 
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LATIN AIRPLAY 

PC)PTM 

TITLE 
ARTIST (IMPRINT ! PROMOTION LABEL) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) A i7 ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATINO) 
DIMELO 

3 

4 8 

O 15 

=6 6 

9 

6 4 

17 

12 7 

5 

20 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

ME MUERO 
LA 5A ESTACION (SONY BMG NOITTE) 

TE VOY A PERDER 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

ERES PARA MI 
JULIETA VENEGAS (SONY BMG NCRTE) 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

TU RECUERDO 
RIDE MARTIN FEAT. LA MAN DE CREAM Y TOMMY TO RES (SOW BEG NORIE) 

OJALA 
MARCO ANTONIO SOLIS (FONOVISA) 

HOY TENGO GANAS DE TI 
RICARDO MONTANER (EMI TELEVISA) 

ME DUELE AMARTE 
REIN (SONY BMG NORTE) 

NENA 
MIGUEL BOSE FEATURING PAULINA RUBIO (WARNER LATINA) 

BENDITA TU LUZ 
MANA (WARNER LATINA) 

DUELE (CRAZY) 
KALIMBA (SONY BMG NORTE) 

TORRE DE BABEL 
DAVID B1SBAL (VALE /UNIVERSAL LATINO) 

RHYTI-I IVItM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 IMPACTO 
DADDY YANKEE FEATURING FERGIE (EL CARTEL/INTERSCOPE) 

2 3 
IGUAL QUE AYER 
R.K.M. 8 KEN -Y (PINA /UNIVERSAL LATINO) 

_o 
o 

3 

o 

5 
THE WAY SHE MOVES 
ZION FEATURING AKON (CMG /UN VERSAL MOTOWN) 

4 
SIENTE EL BOOM 
TITO "EL BAMBINO' FEATURING RANDY (EMI TELEVISA) 

2 
SOLA 
HECTOR "EL FATHER' (VI /MACHETE) 

7 DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

6 
PEGAO 
WISIN 8 YANDEL FEATURING LOS VAQUEROS (WY /MACHETE 

8 
LLORARAS 
R.K.M. 8 KEN -Y (UNIVERSAL LATINO) 

11 QUIZAS 
TONY DIZE (WY /MACHETE) 

9 
DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) 

13 QUE LLOREN 
IVY QUEEN ( UNIVISION) 

9 
APARENTEMENTE 
YAM Y MACKIE FEAT. ARPJIFIfi . Y DE LA GHETTO (LA CALLFNNMSION) 

14 
DALE PA' TRA (BACK IT UP) 
NOTCH (CINCO POR CINCO /MACHETE) 

15 
LOS INFIELES 
AVENTURA (PREMIUM LATIN) 

12 
NO TE VEO 
CASA DE LEONES (WARNER LAT NA) 

REGIONAL IVI EXI CAN TM 

TITLE 
ARTIST (IMPPINI PHOMOTIOII LABEL) 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON ,LIE I UI .+06' ;1 

1 DAME UN BESO 
_. INTOCABLE (EMI TELEVISA) 

p9 

o 

13 

1- 

1;_ 

MIL HERIDAS 
CUISILLOS (MUSART /BALBOA) 

CADA VEZ QUE PIENSO EN TI 
LOS CPFAD011FZ DEL PASITO OURAMNMîE OE ALFREDO RAMIREZ!DISATDIMONSA 

ES COSA DE EL 
GRACIELA BELTRAN ( UNIVISION; 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE ( FONOVISA) 

Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA (EDIMA_NIVA) 

ESO Y MAS 
JOAN SEBASTIAN (MUSART /BALBOA) 

LA NOCHE PERFECTA 
EL CHAPO DE SINALOA (DISA) 

BASTA YA 
CONJUNTO PRIMAVERA ( FONOVISA) 

DETALLES 
LOS TIGRES DEL NORTE ( FONOVISA) 

COMO TE VA MI AMOR 
LOS HOROSCOPOS DE DURANGO (DISA) 

POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) 

14 1: 
ESE 
CONJUNTO PRIMAVERA (FONOVISA) 

OJALA 
MARCO ANTONIO SOLIS ( FONOVISA) 

1 

0 LATIN ALBUMS 

P \I TM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA!UG) 

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales rules and e- pAna:ions. 2007, Nielsen Business Media. Inc. and Nielsen 

SoundScan. Inc All rights reserved. NOr DANCE AIRPLAVL 7 dance sfaticns :re aEtrcnically monitored by Nielsen Broadcast Data Systems 
See chart legendtor rules ardexplatat_rs T 2007 Nielsen Business Media. Inc Al' , -;nts rr, :c. :3 

HOT 

DANCE CLUI3 PLAY- 

MANA 
AMAR ES COMBATIR ( WARNER LATINA) 

JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPIC /SONY BMG NORTE) 

A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 
GREATEST HITS ALBUM VERSIONS EMI TELEVSA 

ROBERTO CARLOS 
GRANDES EXITOS DISCOS 605 /SONY BMG NORTE 

MIGUEL BOSE 
PAPITO (WARNER LATINA) 

10 

CHAYANNE 
MI TIEMPO (SONY BMG NORTE) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISNUG) 

JULIETA VENEGAS 
LIMON Y SAL (SONY AUG NORTE) 

CAMILA 
TODO CAMBIO SONY BMG NORTE 

JOSE JOSE 
MIS DUETOS (DISCOS 605 /SONY OMB NORTE) 

RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE) 

RBD 
CELESTIAL (EMI TELEVISANIRGIN) 

LA SA ESTACION 
EL MUNDO SE EQUIVOCA (SONY BMG NORTE) 

RICARDO MONTANER 
LAS MEJORES CANCIONES DEL MUNDO (EMI TELEVISA) 

R 11YT11IVI TM 

W TITLE 
ARTIST (IMPRINT ; PROMOTION LABEL) 

1 1 

LUNY TUNES & TAINY 
MAS FLOW: LOS BENJAMINS (MAS FLOW /MA:METE) 

2 

3 

4 

o 
o 
10 

3 
CALLE 13 
RESIDENTE 0 VISITANTE (SONY BMG NORTE) 

4 
IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

R.K.M. & KEN -Y 
COMMEMORATIVE EDITION (PINA/UNIVERSAL LATINO) 

5 DON OMAR 
KING OF KINGS (VI /MACHETE) 

6 
WISIN & YANDEL 
PAL MUNDO (MACHETE) 

7 VARIOUS ARTISTS 
WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

ti R.K.M. & KEN -Y 
MASTERPIECE NUESTRA OBRA MAESTRA (PIRA/UNIVERSAL LATINO) 

9 
DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE) 

10 
VARIOUS ARTISTS 
SON OMAR PRESENTA: EL PENTAGONO (VI /MACHETE) 

12 
KINTO SOL 
LOS HIJOS DEL MAI2 (UNIVISION /UG) 

14 
JAE -P /KINTO SOL 
ENCUENTROS MUSICALES (UNIVISION /UG) 

15 
HECTOR "EL FATHER 
THE BAD BOY (VI /MACHETE) 

TITLE ;p ARTIST IMPRINT & NUMBER PRO OTION LABEL 

I WANT YOUR LOVE 
9 

JODY WATLEY AVI T ONE PRf,1O PEACE BISO UIJ 
YOU'RE THE ONE 
ONO MINDTRAIN PROMO /ASTRALW 

3 11 

3 6 

ì 6 

3 10 

-3 5 

3 8 

-0 

9 

4 6 

BiRR 
12 

4 

2 9 11 

13 1 12 

7 9 

}.a7 6 ?0 4 

18 5 

cr11:14 
23 

5 3 

15 12 

21 6 

26 4 

F94 

I9 5 

5 

12 9 

RKS 

QUE HICISTE 
JENNIFER LOPEZ EPIC /SONY BMG RTE PROMO 

4 IN THE MORNING 
GWEN STEFANI INTERSCOPE PROM 

HE'S ALIVE 
A GIRL CALLED JANE ISLAND PRO I /IDJMG 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURIOSO MOSLEY PROMO/ t FFEN 

I COULD FALL IN LOV WITH YOU 
ERASURE MUTE 9354 

FOREVER 
ALYSON PM MEDIA PROMO 

ALL AROUND THE W 4 RLD 
LIONEL RICHIE ISLAND PROMO /IDJ G 

CHANGE 
KIMBERLEY LOCKE CURB PROMO 

RAPTURE 2007 
ILO MADE PROMO 

GLAMOROUS 
FERGIE FEAT. LUDACRIS WILL.I.AM/A. M PROMWNTERSCO'E 

READ MY MIND 
THE KILLERS ISLAND PROMO /IDJM 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIM MUSIC WORLA PROMO /COLUMBIA 

ALIVE 
TIM REX EXPERIMENT FEAT. GRAZIE REHOUSE PROMC 

MY DESTINY 
KIM ENGLISH NERVOUS PROMO 

CANT KEEP IT A SE 
JACINTA CHUNKY PROMO /MUSIC 

ET 
ANT 

CANDYMAN 
CHRISTINAAGUILEM RCA PROMO 'MG 

ROLLERCOASTER 
ERIKA JAYNE RM RECORDS PROM 

WISH UPON A DOG 
PERRY FARRELL'S SATELLITE PA 

PEGATE 
RICKY MARTIN SONY BMG NORTE 

AR 
COLUMBIA PROMO 

ROMO 

BEAUTIFUL DAY 
MATT DAREY TWISTED PROMO /KO H 

DO YOU KNOW? (THE PI PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LAT 0 PROMOINTERSC3PE 

ICE BOX 
MARION T.U.G. PROMO/COLUMB 

POWER 
PICK 

UMBRELLA 
IMIATRIA Ff1II. KAKI JAM PROMMQlNG 

IED 

Ps 

29 

28 

1 

JUN 
16 

2007 

TITLE 
ARTIST IMPRINT & NUMBER PROMOTION LABEL 

PUT YA BODY IN IT 
LOVE TATTOO FLY MUSIC IMPORT 

, DARK TERRITORY 
JUNKIE XL NETTWERK PROMO 

33 3 
I CANT WAIT 
DIANNE WESLEY DIVISION X PROMO /GOSSIP 

39 
, DEFYING GRAVITY 

IDINA MENZEL REPRISE PROMO/WARNER BROS. 

34 3 QUE LLOREN 
IVY QUEEN UNIVISION PROMO 

22 8 
MAKE IT HAPPEN 
MAYA AZUCENA KULT PROMO 

35 3 
CANT HELP MYSELF 
KACI CURB PROMO 

42 
, BECAUSE OF YOU 

NE -Y0 DEF JAM PROMO /IDJMG 

27 2 WITH LOVE 

24 

HILARY DUFF HOLLYWOOD PROMO 

SPOTLIGHT 
AMADOR 8 CAIR ILLO FEAT GEORGIA NICOLE MOCHCO PRIMO PROMO 

32 7 IN THE CLOUDS 
UNDER THE INFLUENCE OF GIANTS ISLAND PROMU/IDJMG 

LOST AND FOUND 
SELENIUM NETTWERK PROMO 

I JUST DIED IN YOUR ARMS TONIGHT 
LEANA SWEDISH DIVA PROMO 

MAKES ME WONDER 
MAROON 5 A8M /OCTONE PROMO /INTERSCOPE 

3ß 4 
ROTATION 40 
RANDY FRIESS FEATURING VBUTTERFLY HMSP PROMO 

41 30 i# GIMME GIMME (DISCO SHIMMY) 

ilir 40 

Do 
37 13 

AUTOMATIC 

IF 31 11 
C'MON C'MON 
TRICKY AMISS RAT. TIME RIMS ESNRON SAYER PROMO 

4n 10 
DEEPER LOVE 
EDDIE THONEICK FEAT. BERGET LEWIS CR2 PROMO /AMATO 

11 44 16 
ITS MY LIFE 

S -BLUSH CJ PROMO 

Dr S 
I WANT TO LIVE 
DEEPFACE RED STICK PROMO /STRICTLY RHYTHM 

1110 
4E 13 

RISE 
SAMANTHA JAMES OM PROMO 

4 17 
DISCOTECH 
YOUNG LOVE ISLAND PROMO /IDJMG 

FRANKIE KNUCKLES NOICE! PROMO 

7 EVENLY 
LEONA DAUMAN 1434 

ULTRA NATE SILVER LABEL PROMO/TOMMY BOY 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE PROMO/ZOMBA 

( HOT 

LANGE AIRPLAY. 
z. 

F3 s3 3c 

DADDY YANKEE 
EL CARTEL: THE BIG BOSS (EL CARTEL/INTERSCOPE) 

8 
MIGUELITO 
MAS GRANDE DUE TU (W80 /EL CARTEL/MACHETE) 

R I_Cá IC)NAI_ IVI EAIC:AN TM 

O 2 

3 3 

Q 5 

O 4 

O 6 

11 9 

15 12 

13 

19 

TITLE 
ARTIST IMPRINT ! PROMOTION LABEL) 

ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY 3MG NORTE) 

JENNI RIVERA 
MI VIDA LOCA (FONOVISA /UG) 

LOS TUCANES DE TIJUANA 
LA MEJOR... COLECCION DE CORRIDOS (UNILISIONAJG) 

VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) 

LOS CREADOIEZ DB. POSOTU D101AGUENSE DE ALFREDO RAMIREZ 

RECIO, RECIO MIS CREADOREZ (DISA) 

GRUPO BRYNDIS 
SOLO PIENSO EN TI (CASA) 

CUISILLOS 
MIL HERIDAS (MUSART /BALBOA) 

PATRULLA 81 
EN CONCIERTO (DISA) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
5.8.T. 2 (FONOVISA/UG) 

BANDA GUASAVENA 
DEDICADO A TI (STARMEX/UNIVERSAL LATINO) 

ALACRANES MUSICAL 
LINEA DE ORO (DISA) 

LOS CUATES DE SINALOA 
PURO SIERRENO BRAVO (SONY BMG NORTE) 

LOS TERRIBLES DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS (FRECDIE) 

LOS TIGRES DEL NORTE 
DETALLES Y EMOCIONES (FOROVISA/UG) 

Data `o- week of JUNE 16, 2007 I For chart rearints call 646.654.4633 

10 

5 8 

4 3 

6 57 

8 83 

7 11 

9 29 

14 30 

15 

13 19 

12 13 

11 2 

10 

16 

17 

20 

21 

2 

4 

19 

67 

10 

RE-ENTRY 

RE-ENTRY 

ARTIST 
TITLE IMPRINT & NUMBER / DIST 

#1 
4WK8 

BJORK 
VOLTA EKTRA/ATLANTIE 135868/ASUv 

IBUTING LABEI 

JOHNNY BUDZ & CATIO K 
ULTRA.WEEKEND 3 ULTRA 1532 

ERASURE 
LIGHT AT THE ENO OF THE WORLD MUTE 9355 

TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK T515 /ULTRA 

JOHNNY VICIOUS 
THRIVEMIX PRESENTS'. DANCE ANDEAN THRIENI LE 9Q7ßYGIFWE 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70005' / ATLANT CO+ 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 85114 /CAP TOL 

DEPECHE MODE 
THE BESTWBBBTEMOTE TRW SRMLIIHE SE 44á6WINOBOSC+ 

THE COUNTDOWN SINGERS 
FOREVER DOS O MPDACY SPECIAL PROOICIS 52379KWMCY 

` 
3c 

1 IU 

2 14 

S 

7 

á 

E 

E 

1. 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460 

THE RIDDLER & TREVOR SIMPSON 
ULTRA.OANCE 08 ULTRA 1485 

AIR 
POCKET SYMPHONY ARCHEOLOGY 87761 /ASTRALWERKS 

ATB 
TRILOGY WATER MUSIC DANCE 060717NARESE SARABANDE 

VARIOUS ARTISTS 
MOTOWN REMIXED: VOL. 2 MOTOL4N 008589,UME 

NEWSBOYS 
GO: REMIXED INPOP 71394 

THE GOOD, THE BAD 8 THE QUEEN 
THE 6000, TIE BAD 8 TE OMEN RWLOPIC E 73067A1FXif 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR 8 TIE 89147 

ENIGMA 
A POSTERIORI VIRGIN 69994 

1: 

11 

11 

9 

3 

12 

3 

14 

14 

13 

13 

21 

2 

9 

5 

DJ SKRIBBLE / VIC LATINO 
THRIVEMIX03 THRIVEDANCE 90793/THRIVE 

DAFT PUNK 
MUSIQUE VOL. I: 1993 -2005 VIRAI 1 58405 _u (CHK CHK CHK) 
MYTH TAKES WARP 154 

RE-ENTRY 

25 RE-ENTRY 

SCISSOR SISTERS 
TA -OAR UNIVERSAL MOTOWN 00í499' /UMRS 

JOHNNY VICIOUS 
TWOVBI®L PRESBILS: ELECTRO THRNfiLANCE 9076- /THRIVE 

11 

Go to w- vw.billboard :iz for complete chart data 

2E 2 

TITLE 
ARTIST IMPRINT & NUMBER! PROMOTION LABE 

#1 
EWES 

THE WORLD IS MINE 
DAVID GUETTA FEAT. JO DAVIS .i 

CRY FOR YOU 
SEPTEMBER ROBBINS 

REHAB 
AMY WINEHOUSE UNIVERSAL REPUBLIC 

UMBRELLA 
RIHANNA FEATURING JAY -Z SRP /DEF JAM /IDJMG 

WITH LOVE 
HILARY DUFF HOLLYWOOD 

PUT 'EM UP 
EDUN ROBBINS 

I CANT TAKE IT 
LOLA SOBE 

THE CREEPS 
CAMILLE JONES SILVER LABEL/TOMMY BOY 

READ MY MIND 
THE KILLERS ISLAND /IDJMG 

CHANGES 
CHRIS LAKE FEATURING LAURA V ROBBINS 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

NEVER AGAIN 
KELLY CLARKSON RCA/RMG 

IN THE DARK 
TIESTO MAGIC MUZIK/ULTRA 

SORRY 
KASKADE ULTRA 

MAKES ME WONDER 
MAROON 5 A8M /OCTONE /INTERSCOPE 

FEEL TOGETHER 
BEN MACKLIN FEATURING TIGER LILY NERVOUS 

S.O.S. 
STONEBRIDGE STONEY BOY 

BEAUTIFUL DAY 
MATT CAREY DAREY PRODUCTS/TWISTED /KOCF 

ALL OF YOUR LOVE 
HELLOG00DRYE DRIVE -THRU /SANCTUARY 

GRACE KELLY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

4 
SOUNDZ OF FREEDOM 
BOB SINCLAR YELLOW 

c 2 
BECAUSE O YOU 
NE -YO 

CA 
DEF JAM /ISDJMG 

F 

CI® 
1111® 

BORDERLINE 
MICHAEL GRAY ULTRA 

WHINE UP 
KAT OELURA FEATURING ELEPHANT MAN EPIC 

BECAUSE THE NIGHT 
LINDA 0 AMATHUS 

49 
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EURO 
IIICL-LII 

ncemdatlonal 

DIGITAL TRACKS 

3 (NIELSEN SOUNDSCAN INTERNATIONAL) JUNE 15. 2007 

1 UMBRELLA 
RIHANNA FT. JAY -Z SRP'DEF JAM 

2 2 MAKES ME WONDER (ALBUM VERSION) 
MAROON 5 A&M /OCTONE /INTERSCOPE 

3 3 
BEAUTIFUL LIAR 
BEYONCE S SHAKIRA MUSIC WORLD /COLUMBIA 

4 NEW THE GIRLS (RADIO EDIT) 
CALVIN HARRIS FLY EYE /COLUMBIA 

5 4 
CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 

6 6 

7 7 

8 5 

9 10 

10 8 

11 13 

12 9 

13 12 

GYM CLASS HEWES FT. PATBCK SRAM GECAITANCUREAS BY WJAEN'ATIPNIICIAVA 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

REAL GIRL 
MUTYA BUENA 4TH S BROADWAY /ISLAND 

HERE (IN YOUR ARMS) 
HELLOGOOOBYE DRIVE -THRU 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP/WARNER BROS. 

RUBY 
KAISER CHIEFS B- UNIQUE /POLYDOR 

SIGNAL FIRE (EDIT) 
SNOW PATROL FICTION / POLYDOR 

GIVE IT TO ME 
RMBAUWO FL N RMM110 A 11TBFRLAIO: MosIFYGIACKGROUNOMJIERSCOPE 

14 (5 HOW TOSAVEALIFE 
THE FRAY EPIC 

15 'JEW DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO / INTERSCOPE 

16 17 
THE SWEET ESCAPE 
GWEN STEFANI FT. BOON INTERSCOPE 

17 14 
DON'T MATTER 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

18 20 
QUE HICISTE 
JENNIFER LOPEZ EPIC 

19 16 
PURE INTUITION 
SHAKIRA EPIC 

20 AMOR GITANO 
BEYONCE MUSIC WORLD /COLUMBIA 

AUSTRIA 

-3 
1 1 

2 2 

3 JEW 

4 3 

5 JEW 

(AUSTRIAN IFPI /AUSTRIA TOP 40) 

NOW OR NEVER 
MARK MEOLOCK COLUMBIA 

JUNE 4. 2007 

DEAR MR. PRESIDENT 
PINK LAFACE /ZOMBA 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

EIN STERN (DER DEINEN NAMEN TRACT) 
°.J OETZI/NIK P POLYDOR/UNIVERSAL 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI ISLAND 

ALBUMS 
1 LINKIN PARK 

MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS, 

2 JEW WIR SIND HELDEN 
SOUNDSO CAPITOL 

3 9 
HERBERT GRONEMEYER 
12 CAPITOL 

4 eEW 
NADINE 
KOMM DOCH MAL RUEBER UNIVERSAL 

SOUNDTRACK 
PIRATES OF THE CARRIBEAN 3 EMI 

G R I= I=C:I_ 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

JUN 
16 

2007 

JAPAN a 
SINGLES 

<alW 
3 (SOUNDSCAN JAPAN) 

1 NEW 
SEVENTH HEAVEN 
L'ARC EN CIEL KIOON 

JUNE 5. 2007 

2 NEW 
SHIAWASE 
AIKO PONY CANYON 

3 NEW 
ENDSCAPE (FIRST LTD VERSION) 
UVERWORLD SONY 

4 1 

ASHITA HARERU KANA (FIRST LTD VERSION) 
KEISUKE KUWATA VICTOR 

5 NEW 
ITOSHI NO NAPORITAN (FIRST VERSION /DVD) 

TRIO THE 

6 NEW 
JUBILEE 
KURURI VICTOR 

7 NEW 
EVERYHOME 
CHIHIRO ONIZUKA UNIVERSAL 

8 NEW 
KOI- SHIYOU (FIRST LTD VERSION) 
LEAH DIZON VICTOR 

9 16 Al UTA (FIRST LTD VERSION) 
GREEEEN UNIVERSAL 

10 5 
CHIPOKE NA YUKI 
FUNKY MONKEY BABYS DREA 

FRANCE 
SINGLES 

2 

4 

8 

9,, 

:53 

NEW 

NEW 

1 

NEW 

2 

12 

5 

6 

4 

10 NEW 

(SNEP /IFOP/TITE-LIVE) 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

PRINCESS 
NZH HEBEN 

JUNE 5 200 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

SEXY GIRL 
CLARA MORGANE COLUMBIA 

ARE U READY? 
PAKITO PAN /ULM 

UBERS ENDE DER WELT - READY SET GO 
TOKIO HOTEL ISLAND 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

BEAUTIFUL LIAR 
SEMONCES SHAKIRA MUSIC WORLD /COLUMBIA 

3EME SEXE /SHOULD I STAY OR SHOULD I GO 
NOUVELLE STAR VOGUE 

JSUIS BLANC 
KAMINI RCA 

MIMI= 
SINGLES 

mY 
s3 713 (FIMI /NIELSEN) 

1 VASCO EXTENDED PLAY 
VASCO ROSSI CAPITOL 

2 NEW 
PARLAMI D'AMORE 
NEGRAMARO SUGAR 

3 NEW 
UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

4 NEW 
TORNO SUBITO 
MAX PEZZALI ATLANTIC 

3 
BEAUTIFUL LIAR 
BEYONCE S SHAKIRA COLUMBIA 

JUNE 4. 2007 

6 NEW (YOU WANT TO) MAKE A MEMORY 
BON JOVI ISLAND 

7 

8 

9 

4 

2 

14 

10 12 

LA GIUNGLA DEGLI ANIMALI 
BEBE LILLY NEW 

BRUCI LA CITTA' 
IRENE GRANDI ATLANTIC 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

QUE HICISTE 
JENNIFER LOPEZ EPIC 

NORWAY J L_ 
-1 r 

SINGLES 

53 (VERDENS GANG NORWAY) JUNE 5, 2007 

1 2 

2 4 

3 1 

4 5 

5 6 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

BEAUTIFUL LIAR 
BEYONCE S SHAKIRA MUSIC WORLD /COLUMBIA 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

ALBUMS 

1 

2 

3 

4 

5 

1 

NEW 

3 

4 

11 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

CHRIS CORNELL 
CARRY ON INTERSCOPE 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

GWEN STEFANI 
THE SWEET ESCAPE INTERSCOPE 

lJ \ 111=1) KI \Ca Dc)IVI Z 
SINGLES 

r3 3 
1 1 

2 9 

3 3 

4 

5 _ 

6 

7 8 

8 33 

10 6 

(THE OFFICIAL UK CHARTS CO.) 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

JUNE 3. 2007 

REAL GIRL 
MUTYA BUENA FOURTH BROADWAY /ISLAND 

BEAUTIFUL LIAR 
BEYONCE S SHAKIRA COLUMBIA 

HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE THRU 

MAKES ME WONDER 
MAROON 5 A&M /OCTONE /INTERSCOPE 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DECAYDANCE /FULLED BY RAMEN 

GIVE IT TO ME 
IWIBALANO FT N. FURIAONJ 1BABBKAKE MOSLEYABIACKGROLNSIMERSCOPE 

EITHER WAY 
THE TWANG B UNIQUE / POLYDOR 

THE GIRLS 
CALVIN HARRIS COLUMBIA 

DON'T MATTER 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL 

AUSTRALIA 
SINGLES 

2 

á3 (ARIA) 

EW UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

JUNE 3, 2007 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

3 T CANDYMAN 
CHRISTINA AGUILERA RCA 

4 GLAMOROUS 
FERGIE FT. LUDACRIS WILLIAM/A&M/INTERSCOPE 

5 NEVER AGAIN 
1 KELLY CLARKSON RCA 

6 fi GRACE KELLY 
MIKA CASABLANCA /ISLAND 

7 LEAVE ME ALONE (I'M LONELY) 
PINK LAFACE /ZOMBA 

8 20 GOOD REASONS 
THIRSTY MERC WEA 

9 MAKES ME WONDER 
MAROON 5 A&M 

10 12 
THE OTHERS 
TV ROCK VS DUKES OF WINDSOR SONY BMG 

1 

2 

53 IPROMUSICAE. MEDIA) JUNE 6. 2007 

2 LOS RAPEROS NUNCA NUEREN 
SHOTTA BOA 

DEJANDONOS LLEVAR 
1 

CHLOE WARNER 

3 3 
HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

4 9 
SILENT WORDS 
PEOPLE ART BIT 

COMO EN UN MAR ETERNO 
HANNA UNIVERSAL 

6 NEw DESTINATION CALABRIA 
ALEX GAUDIN° FT. CRYSTAL WATERS DATA 

6 
CUATRO CANCIONES 
LOS RONALDOS SUBTERFUGE 

8 4 
MICROMANIA 

TATA GOLOSA BLANCO Y NEGRO 

9 5 THE MOMENT YOUR BELIEVE 
MELANIE C. RED GIRL 

10 
8 

AL FINAL DE LA PALMERA 
RAFA GONZALEZ -SERNA UNIVERSAL 

4 

3 

4 2 

5 

I)F N IVIAR K -}- 
SINGLES 

(IFPI /NIELSEN MARKETING RESEARCH) 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

MOAN 
TRENTEMOLLER FT. /WE TROLLE ALARM /MBO 

10,000 NIGHTS OF THUNDER 
ALPHABEAT COPENHAGEN 

DET DU KAN 
THOMAS HELMIG VS KNA CONNECTED PHATPHASE 

JUNE 5, 2007 

I'LL KILL HER 
SOKO OVERSEAS ROCK 

1 1 RUNRIG 
EVERYTHING YOU SEE RIDGE 

2 2 
LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

4 5 

5 3 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

JOHNNY LOGAN 
THE IRISH CONNECTION MY WAY 

ELTON JOHN 
ROCKET MAN - THE DEFINITIVE HITS MERCURY 

50 Go to www.billboard.biz for complete chart data 

ca 1=R IVIA N Y 
SINGLES 

:f53 MEDIA CONTROL) JUNE S. '21107 

1 
N UMBRELLA 

RIHANNA FT. JAY -Z SRP /DEF JAM 

2 1 

NOW OR NEVER 
MARK MEOLOCK COLUMBIA 

3 EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDOR /UNIVERSAL 

4 1 
DEAR MR. PRESIDENT 
PINK LAFACE /ZOMBA 

5 
4E-- 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI ISLAND 

6 / GIVE IT TO ME 

7 

8 

9 BEAUTIFUL LIAR 
BEYONCE S SHAKIRA MUSIC WORLD /COLUMBIA 

11ABALAIK7 FL N FURA00/111MBÆMAIO MOSLEY/BLACKGROUNdiMERSCUPE 

- SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

HEUL DOCH 
LAFEE CAPITOL 

10 NEW 
VAYAMOS COMPANEROS 
MARQUESS WARNER 

CANADA 121 

BILLBOARD CANADIAN HOT 100 

3 4; (NIELSEN BUS /SOUNDSCAN) 

1 1 
UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM /UNIVERSAL 

2 2 

3 3 

4 14 

5 5 

6 4 

9 10 

10 12 

JUNE 16, 2007 

MAKES ME WONDER 
MAROON 5 A&M /OCTONE /INTERSCOPE /UNIVERSAL 

PARALYZER 
FINGER ELEVEN WIND -UP 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A&M /UNIVERSAL 

BEFORE HE CHEATS 
CARRIE UNDERW00D ARISTA/ARISTA NASHVILLE /SONY BMG 

GIVE IT TO ME 
TNMLAN0 FT. N PJHG W A IMBUE SIC6LEY/ElACHGROLNITI CCPMUWGPH 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN /UNIVERSAL 

HOME 
BAUGHTRY RCA/SONY BMG 

SUMMER LOVE 
JUSTIN TIMBERLAKE JIVE /SONY BMG 

EVERYTHING 
MICHAEL RUBLE 143 /REPRISE /WARNER 

á 3 (MEGA CHARTS BV) 

BLIJF BIJ MIJ 
ANDRE HAZES /GERARD JOLING NRGY 

JUNE 1, 2007 

2 NEW 
EXTASE 
ERIK HULZEBOSCH NRGY 

3 

4 8 

5 2 

HIJ 
HET HUIS ANUBIS STUDIO 100 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

FREEFALL 
WAY OUT WEST BLACK HOLE RECORDS 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

2 TIESTO 
ELEMENTS OF LIFE BLACK HOLE 

3 GERARD JOLING 
MAAK ME GEK NRGY 

4 

5 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

MAROON 5 
P, IT WONT BE SOON BEFORE LONG A &M/OCTONERNTERSCOPE 

PC)RTIJGAL 
ALBUMS 

á3 (RIM) 

1 JOSE AFONSO 

2 2 

3 6 

4 NEW 

5 3 

6 4 

7 5 

8 7 

9 9 

10 16 

JOSE AFONSO FAROL 

JUNE 5, 2007 

MAFALDA VEIGA /JOAO PEDRO PAIS 
LADO A LASO SOM LIVRE 

AVO CANTIGAS 
FANTASMINHA BRINCALHO COLUMBIA 

FLORIBELLA 
FLORIBELLA 2 SOM LIVRE 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

IRMAOS VERDADES 
VEROAOES 10 ANOS FAROL 

DA WEASEL 
AMOR, ESCARNIO E MALDIZER EMI 

BEYONCE 
BOAT DELUXE EDITION (LTD VERSION) COLUMBIA 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

ANJOS 
VINGANCA SOM LIVRE 

SINGLES 

ram -Y 
ßi3 (IFPI GREECE /DELOITTE A TOUCHE) 

1 2 
SUMMER WINE 

tat 
pID 

VILLE VALO/NATALIA AVELON WARNER 

JUNE 4. 2007 

2 1 

YASSOU MARIA 
SARBEL SONY BMG 

3 FEW MATIR 
NIKOS IKONOMOPMOU OOLOS SONY BMG 

4 3 
NO MADONNA 
CHRISTOS °ANTIS SONY BMG 

5 6 
O LEONIDAS KE I POTES 
LEONIDAS MPALAFAS HEAVEN 

1 rEW 

2 1 

3 3 

4 2 

5 6 

LINKIN PARK 
MINUTES TO MIONIGHT MACHINE SHOP /WARNER BROS, 

PINK MARTINI 
HEY EUGENE! NAIVE 

BEYONCE 
BOAR COLUMBIA 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

BJORK 
VOLTA WELLHART /ONE LITTLE INDIAN 

Data for week of JUNE 1E:, 2007 1 CHARTS LEGEND on Page 52 
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SINGLE SALES 
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2 

3 

4 

5 

2 

3 

EUROCHARTS ARE COMPILED 8Y BILLBOARD FROM FNE NATIONAL SINGLES AND 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. JUNE 6. 2007 

UMBRELLA 
RIHANNA FT. JAY -Z SRP, /DEF JAM 

BEAUTIFUL LIAR 
SEMONCE & SHAKIRA MUSIC WOF. LD /COLUMBIA 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

GIVE IT TO ME 
TIMBALAND FT. N. FURTA00/J. TIMBERLAKE MOSLEY/BLACKGROUND4NTERSCOPE 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

6 DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

7 

8 
10 9 40 

16 36 

11 59 

15 9 

17 44 

14 92 

14 - DEAR MR. PRESIDENT 
' PINK LAFACE/ZOMBA 8 13 35 

15 9 HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE THRU 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE /INTERECOPE 

NOW OR NEVER 
MARK MEDLOCK COLUMBIA 

Y x ARTIST 3 3S. TITLE I4.;IPRINT & NUMBER ! DISTRIBUTING LABEL 

®GREATEST 
GAINER 

2 2 10 

3 4 15 

4 1 2 

5 13 

6 66 

8 8 35 

10 10 

9 1 

REAL GIRL 
MUTYA BUENA FOURTH & BROACWAY /ISLAND 

10 -NEW 
PRINCESS 
NZH HEBEN 

11 

12 

13 

8 
GRACE KELLY 
MIKA CASABLANCAISLAND 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZUNIK P POLYDOR /UNIVERSAL 

THE SWEET ESCAPE 
GWEN STEFAN( FT. AEON INTERSCOPE 

JUNE 6, 2007 

6 

8 

9 NEW 

10 11 

I'EW 

12 9 

13 NEW 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BR 25. 

MAROON 5 
IT WONT BE SOON BEFORE LONG A &M /OCTONE /INTERSCOPE 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

OZZY OSBOURNE 
BLACK RAIN EPIC 

WIR SIND HELDEN 
SOUNDSO CAPITOL 

CELINE DION 
D'ELLES COLUMBIA 

PIGEON DECTECTIVES 
WAIT FOR ME DANCE TO THE RADIO 

ARCTIC MONKEYS 
FAVOURITE WORST NIGHTMARE DOMINO 

REVOLVERHELD 
CHAOSTHEORIE COLUMBIA 

14 13 
JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

15 NEW 
SOUNDTRACK 
PIRATES OF THE CARRIBEAN 3 EMI 

20 31 

18 4 

19 31 

21 9 

22 13 

87 26 

23 13 

24 24 58 

26 

THE ALMOST. 
SOUTHERN WEATHER T00TII R Nish 2181 EMI CMG 

SUPERCHIC[K] 
BEAUTY FROM PAIN: 1.1 INPOP 1387/EMI CMG 

TOBYMAC 
(PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG 

UNITED 
ALL OF THE ABOVE BALLOONS AUSTRALIA INTEGRITY 4174 -PROVIDENT -IN TEGRI P- 

FLYLEAF 
FLYLEAF A &M /OCTONE 650005 /INTERSCOPE 

RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE /CAPITOL 0592: EMI CMG C+ 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT- INTEGRITY 7195/EMI CMG 

THIRD DAY 
CHRONOLOGY: VOLUME ONE: 1996 -2000 ESSENTIAL 10838 / PFOVIDENT- INTEGRITY + 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828 /EMI CMG 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA /INPOP 1380 /EMI CMG 

J MOSS 
V2... PAJAM / GASPO CENTRIC 87214 /PROVIDENT -INTEGRITY 

RED 
ENO OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY -n 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT- INTEGRITY 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 /EMI CMG 

Z. 3 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

BILL & GLORIA GAITHER 
SOMETHING BEAUTIFUL GAITHER MUSC GROUP 2706 /EMI CMG 

ANBERLIN 
CITIES TOOTH & NAIL 3673/EMI CMG* 

26 12 2 

27 28 15 

28 25 5 
BUILDING 429 
IRIS TO IRIS WORD -CURB 887093 

36 83 THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

30 33 17 
ERNIE HAASE & SIGNALURE SOUND 
GET AWAY, JORDAN GAITHER MUSIC (ROUF 2700 /EMI CMG 

31 30 36 
MARK SCHULTZ 
BROKEN & BEAUTIFUL WORD -CURB 886570 

32 37 46 
UNDEROATH 
DEFINE THE GREAT LINE SOLID STATETOOTH 8 NAIL 2658' /EMI CMG '+ 

34 

36 

41 g FAMILY FORCE 5 
BUSINESS UP FRONT/PARTY W THE BACK AAVERICK/MONO VS STERECVGOTEE 9139/EMI CMG 

38 5 
VARIOUS ARTISTS 
WHAT I LOVE ABOUT SUNDAY WORD -CURB 887172 

43 45 
GAITHER VOCAL BANC 

GIVE IT AWAY GAITHER MUSIC GROIY 2648 /EMI CMG 

39 11 
HASTE THE DAY 
PRESSURE THE HINGES SOLID STATE 1671/EMI CMG ( 

37 34 g 
33MILES 
33MILES INO 4171 /PROVIDENT -INTEL RITA 

III 
Di 

38 27 73 
VARIOUS ARTISTS u 

OPEN THE EYES OF MY HEART IRO /EP'C 3649 /PROVIDENT- INTEGRITY 

11 

Ill 
39 45 26 

P-O-D. 
GREATEST HITS: THE ATLANTIC YEARS. ATLANTIC /RHINO 74790 /WORD -CURB 

40 35 9 NICOLE C. MULLEN 
SHARECROPPER'S SEED VOLUME 1 NORD -CURB 887144 

EVERYDAY SUNDAY 
WAKE UPI WAKE UPI INPOP 1406 /EM CMG 

42 42 35 
JONNY LANG 
TURN AROUND ARM 007517 / PROVIDENT- INTEGRITY 

43 46 
7 KJ -52 

THE YEARBOOK UPROK /BEC 8295 /ENA CMG C' 

JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG O 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: SHOUT TO THE LORD: SPECIAL EDITAN INTEGRITY 19404/11ME LII + 

VARIOUS ARTISTS 
GLORY REVEALED: 7HE WORD OF GOD IN WORSHIP REUNION 1C823/PROVIDENT-INTEGRITY 

KIRK FRANKLIN 
HERO FO YO SOUL / GASPO CENTRIC 71019 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
WOW HYMNS PROVIDENT -INTEGRITY /EMI CMG 887145/WORD -CURE 

MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRIT' 

SWITCHFOOT 
OHI GRAVITY SPARROW /COLUMBIA 0113 /EMI CMG 

BRITT NICOLE 
SAY IT SPARROW 9964/EMI CMG 

MICHAEL W. SMITH 45 40 3 
STAND REUNION 10109 /PROVIDENT- NTEGRITY 

47 

48 301 
KIRK FRANKLIN 
SONGS FROM 1HE STORM, VOLUAE I FO YE SODUGOSPO CENTF6C 88401 /PROMDEMJMEGRBY 

BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 386446 /WORD -CURB 

44 79 

48 r NEW 

49 RE -EATR1 

JASON UPTON 
BEAUTIFUL PEOPLE INTEGRITY 3977PROVIDENT- INTEGRITY 

MARY MARY 
MARY MARY MY BLOCK/INTEGRITY GOWEUCOLUMBIA 3537/PROVIDENT- INTEGRITY 

BIG DADDY WEAVE 
EVERY TIME I BREATHE FERVENT 88E530/WORD -CURB 

ARTIST 
TITLE IMPRINT 8 NUMBER DISTRIBUTING LABEL 

VARIOUS ARTISTS 
GOSPELA15'. 30 Of GREATEST GOSPEL HITS EVER EMCAVWCWIR7A LUBWB76VWLNA 

THE CLARK SISTERS 
LIVE... ONE LAST TIME EM GO/ LL 61094 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTSBUTING LABEL 

1 

2 2 

3 5 

4 3 

5 12 

6 G 

7 1 

8 7 

9 8 

10 10 

13 

12 9 

11 

14 16 

15 61 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED ANO 

TABULATED BY NIELSEN MUSIC CONTROL. JUNE 6. 2007 

SAY IT RIGHT 
NELLY FURTADO MUSCLY GEFFEN 

THE SWEET ESCAPE 
GWEN STEFANI FT. AEON INTERSCOPE 

MAKES ME WONDER 
MAROON 5 OCTONE /A&M /INTERSCOPE 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMEA 

UMBRELLA 
RIHANNA FT. JAY-2 SRP /POLYDOR 

GIVE IT TO ME 
TIMBALAND FT. NELLY FURTADO MOSLEY /BLACKGROUND /INTERSCOPE 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

WHAT I'VE DONE 
UNION PARK MACHINE SHOP /WARNER BROS. 

CUPID'S CHOKEHOLD (GIRLFRIEND) 
GYM CLASS HEROES ATLANTIC 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

RUBY 
KAISER CHEIFS B- UNIOUE /POLYDOR 

RELAX, TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

AMERICA 
RAZORLIGHT VERTIGO 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

5 9 

4 18 

7 73 

6 4 

2 6 

8 8E 

9 54 

O 1C 2 

17 12 

2 11 9 

1E 2E 

14 12 3C 

1: 9E 

1, 3° 

1E- 1- 

1E, 9 

3- 30 

22 1: 

19 3& 

22 24 3: 

23 2 31 

24 2E 1- 

Data for week of JUNE 16, 2007 I For chart reprints call 646.654.4633 

J MOSS 
V2.., PAJAM / GOSPO CENTRIC 87214,ZDMBA 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02493 /ZOMBA 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

YOLANDA ADAMS 
THE BEST OF ME ELEKTRA/ATLANTIC 156604/AG 

MAVIS STAPLES 
WE'LL NEVER TURN BACK ANTI- 66830 /EPITAPH 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 

TYE TRIBBETT & G.A. 
VICTORY UVEI INTEGRITY GOSPEL /COLUMBIA 77526/SONY MUSIC 

THE RANCE ALLEN GROUP 
CLOSEST FRIEND TYSCOT 984157/TASEIS 

THE MCCLURKIN PROJECT 
WE PRAISE YOU G0SPO CENTRIC 69697 /ZOMBA 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144/WARNER BROS. 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA E70109 /BUNGALO 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL / GOSPO CENTRIC 88401 / ZOMBA 

MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 77733 /SONY MUSIC 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 / ZOMBA C+ 

BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR 
LIVE IN KENYA: GRACE: THE KENYA EXPIERENCE DEXTERITY SOUNDS 103420/RHINO 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHAI 

KELLY PRICE 
THIS IS WHO I AM GASPO CENTRIC 88167 / ZOMBA 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 
JESUS, JESUS, JESUS MOM /JEG 5987 /KOCH 

ONITSHA 
CHURCH GIRL STILL WATERS 00024 /HIDDEN BEACH 

27 

28 

29 

27 7é 

23 5 

30 85 

30 32 87 

40 11 

32 35 3 
33 38 1: 

36 42 

35 34 5 

42 7 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BRCS 

BYRON CAGE 
AN INVITATION TO WORSHIP GASPO CENTRIC 71281 /ZOMBA 

WILLIAM MURPHY III 
THE SOUND: LIVE IN ATLANTA M3M 8020 

ISRAEL & NEW BREEC 
ALIVE IN SOUTH AFRICA INTEGRITY :OSPEUEPIC 94893/SONY MUSIC 

HEZEKIAH WALKER & LFC 
20485 THE EXPERIENCE VERITY 62829 / ZOMBA 

SHIRLEY MURDOCK 
SOULF000 TYSCOT 4155 

DEITRICK HADDON 
7 OATS TYSCOT /VERITY 88166/ZOM3A 

TRAMAINE HAWKINS 
I NEVER LOST MY PRAISE: LIVE GOS'0 CENTRIC 85332/ZOMBA 

LECRAE 
AFTER THE MUSIC STOPS REACH 3C721 /CROSS MOVEMENT 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 548M C+ 

25 1` 

39 45 3- 

40 33 7 

41 37 5' 

111 

ALVIN DARLING & CELEBRATION 
MY BLESSING IS ON THE WAY EMTRJ GOSPEL 1516 /TASEIS 

BRENDA JEFFERSON 
A TIME OF REFRESHING CULAI ATE /A 361 

MARY ALESSI & FRIENDS 
WHEN WOMEN WORSHIP MIAMI LIFT SOUNDS 0001 

COKO 
GRATEFUL LIGHT 6527 

FLAME 
OUR WORLD: FALLEN CROSS MOVE AENT 30026 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE & WORSHIP LEGACYNERITY 81605 /ZOMBA 

44 41' 

45 46 4 

46 48 5 

47 39 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83189'AG 

SUNNY HAWKINS 
MORE OF YOU STILL WATERS 0003 /HIDDEN BEACH 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

TAMELA MANN 
THE LIVE EXPERIENCE TILLYMANN L7 C+ 

THE MIGHTY CLOUDS OF JOY 
MORIN' EMI GOSPEL 67322 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG /WORN -CURB 75160 /ZOMBA 

DEWAYNE WOODS & WHEN SINGERS MEET 
NIRODUCNG DEWAYNE WOODS & WHIM SMGERS MEET DUET WAIERNERTY 85333LOMBN 

VARIOUS ARTISTS 49 1 3 sera HAVE GOSPEL! GOLD OOSPO CEN1 W1EGRfry GC0PEVWTEGKIY 8720820MO4 

LYNDA RANDLE 
LYNDA RANDLE LIVE GAITHER MUS W GROUP 42701 50 23 

Gc to w Nw.billboard.biz for complete chart data I 51 
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Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

® Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. © after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. fir, DualDisc available. C 
CD /DVD combo available. ' indicates vinyl LP is available. Pricing and vinyl LP 
availability are not included on all charts. 

E;h1IWOI Mti, 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and Internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
CD single available. 0 Digital Download available. O DVD single available. 

© Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
1r Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

(FAY 1tiM Mil ti IIWIa IA- 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes.. ) Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos./ RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price.'. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. _ IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 

of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for co replete legend information 
SALES DATA 
COMPILED BY 

10 

12 

13 

15 

16 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.98) 

CIRCA SURVIVE 
ON LETTING GO EQUAL VISION 139 (15.98) 

ELLIOTT YAMIN 
ELLIOTT YAMIN HICKORY 90019 (18.98) 

TRACY LAWRENCE 
FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

JASON ALDEAN 
JASON ALDEAN BROKEN BOW 7657 (12.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

ELLIOTT SMITH 
NEW MOON KILL ROCK STARS 455' (18.98) 

ARCADE FIRE 
NEON BIBLE MERGE 285' (14.98) 

GREATEST 
GAINER 

SOUNDTRACK 
ONCE CANVASBACK/SONY MUSIC SOUNDTRAX 10586/COLUMBIA (13.98) 

PINK MARTINI 
HEY EUGENE! HEINZ 3 (18.98) 

TIM ARMSTRONG 
A POET'S LIFE HELLCAT 80491 /EPITAPH (13.98 CD /DVD) 

THE NATIONAL 
BOXER BEGGARS BANQUET 252 /BEGGARS GROUP (15.98) 

BRIGHT EYES 
CASSADAGA SADDLE CREEK 103* (13.98) 

EMERSON DRIVE 
COUNTRIFIED MONTAGE 90088 /MIDAS (13.98) 

SILVERSUN PICKUPS 
CARNAVAS DANGERBIRD 009' (11.98) 

THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705' (15.98) 

FIEENTFP 

21 2 

THE KOOKS 
INSIDE IN INSIDE OUT VIRGIN 50723 /ASTRALWERKS (14.98) 

19 19 13 

20 23 61 

21 4 2 

22 29 43 

23 18 4 

24 13 2 

25 33 35 

26 14 3 

27 38 2 

28 35 97 

29 24 21 

45 7 

31 25 5 

32 34 6 

33 28 9 

15 2 

50 59 

36 37 9 

37 39 25 

38 46 9 

39 36 9 

40 31 

34 

46 41 4 

47 30 3 

48 20 6 

49 

RE-ENTRY 

JOHNNY BUDZ & CATO K 
ULTRA.WEEKENO 3 ULTRA 1532 (19.98) 

PETER BJORN AND JOHN 
WRITER'S BLOCK ALMOSTGOLD 002' (12.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

AMBER PACIFIC 
TRUTH IN SINCERITY HOPELESS 692 (13.98) C+ 

HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES( DINOSAURS! DRIVE-THEW 83645 (11.98) 

DIPSET 
DUKEDAGOD PRESENTS DIPSET: MORE THAN MUSIC, VOL. 2 DIPLOMATS 5898/K0CH 57.981 

ERASURE 
LIGHT AT THE END OF THE WORLD MUTE 9355 (15.98) 

UNK 
BEATN DOWN YO BLOCK BIG OOMP 5973 /KOCH (17.98) 

JOB FOR A COWBOY 
GENESIS METAL BLADE 14614 (13.98) 

MICHAEL BRECKER 
PILGRIMAGE WA 3095 /HEADS UP (18.98) 

DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18.98 CD /DVD) C+ 

COLD WAR KIDS 
ROBBERS 8 COWARDS DOWNTOWN 70009 (13.98) 

RED 
END OF SILENCE ESSENTIAL 10807 (12.98) 

BLACK REBEL MOTORCYCLE CLUB 
BABY 81 ABSTRACT DRAGON 03802 /RCA (13.98) 

CHUCK BROWN 
WERE ABOUT THE BUSINESS FULL CIRCLE 15 /RAW VENTURE (17.98) 

CEU 
CEU URBAN JUNGLE /HEAR /STARBUCKS 361129/SIX DEGREES (16.98) 

KRS -ONE & MARLEY MARL 
HIP HOP LIVES KOCH 4109 (17.98) 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.98) 

SECONDHAND SERENADE 
AWAKE GLASSNOTE 63020 /EAST WEST (13.98) 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.98) 

ANTHONY HAMILTON 
SOUTHERN COMFORT MEROVINGIAN 002/IMPERIAL (17.98) 

TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA (17.98) 

DINOSAUR JR 
BEYOND FAT POSSUM 1081 (15.98) 

CEPHALIC CARNAGE 
XENOSAPIEN RELAPSE 6736 (15.98) 

CUISILLOS 
MIL HERIDAS MUSART 3893 /BALBOA (12.98) 

JOHNNY VICIOUS 
THRIVEMIX PRESENTS: DANCE ANTHEMS THRIVEDANCE 90760/THRIVE (19.98) 

LIL WAYNE AND JUELZ SANTANA 
WHEN THE NORTH 8 SOUTH COLLIDE STARZ 6303 /BCD (14.98) 

TAMIA 
BETWEEN FRIENDS PLUS 1 3784 /IMAGE (15.98) 

VARIOUS ARTISTS 
PUNK GOES ACOUSTIC 2 FEARLESS 30098 (13.98) 

DOLORES O'RIORDAN 
ARE YOU LISTENING? SANCTUARY 84795 (15.98) 

MAVIS STAPLES 
WE'LL NEVER TURN BACK ANTI- 86830 /EPITAPH (17.98) 

DIMMU BORGIR 
IN SORT DIASOLI NUCLEAR BLAST 1862 (16.98) C+ 

VARIOUS ARTISTS 
API utTe nr TUC CAC un ute uener corr,e, Panni mTC sncwenerv pi"( pm 

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below Na 100 on The 
Billboard 200 or re- issues of older albums. Total Weeks column reflects combined weeks title has 
appeareri on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical 
albums ordered through Internet merchants. based on data collected by Nielsen SoundScan. Catalog 
titles are included. TOP DIGITAL: Release sold as a complete album bundle through digital download 
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 

2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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r-3 

1 

x. ARTIST 3 3ó TITLE !MPH,: (SOMBER/DISTRIBUTING LABEL 

5 ANGELIQUE KIDJO 
DAN OJIN STARBOCKS 82967/RAZOR 8 SIL 

TASTE MAKE RS 

ARTIST 
3F X TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

0 CI R. KELLY 
DOUBLE UP AVE 08537/ZOMBA 

2 3 3 WILCO 
SKY BLUE SKY NONESUCH 131388' /WARNER BROS. 

3 4 3 

4 2 2 

5 1 2 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP 44477/WARNER BROS. O 
OZZY OSBOURNE 
BLACK RAIN EPIC 05334/SONY MUSIC 

B 

9 

10 

11 

12 

13 

6 

5 2 

11 4 

10 4 

12 5 

13 4 

MAROON 5 
IT WON'T BE SOON BEFORE LONG A8M /OCTONE 008917 /INTERSCOPE 

AMY WINEHOUSE 
BACK TO BLACK UNIVERSAL REPUBLIC 008428 /UMRG 

CIRCA SURVIVE 
ON LETTING GO EQUAL VISION 139 

YOUNG JEEZY PRESENTS U.S.D.A. 
COLD SUMMER: THE AUTHORIZED MIXTAPE CORPORATE THUGZ/DEF JAM 008738ADJMG 

THE USED 
LIES FOR THE LIARS REPRISE 43309'/WARNER BROS. 0+ 

ELLIOTT SMITH 
NEW MOON KILL ROCK STARS 455' 

BJORK 
VOLTA ELEKTRA /ATLANTIC 135868/AG 0+ 

FEIST 
THE REMINDER CHERRYTREE /POLYDOR 008819 /INTERSCOPE 

BONE THUGS -N- HARMONY 
STRENGTH A LOYALTY FULL SURFACE 008209' /INTERSCOPE 

RICHARD THOMPSON 
SWEET WARRIOR SHOUT! FACTORY 10555 /SONY MUSIC 

LIL BOOSIE, WEBBIE & FOXX 
SURVIVAL OF THE FITTEST TRILL 100454 /ASYLUM 

2 2 18 

3 3 9 

4 4 35 

5 5 6 

6 (ì 23 

8 31 

7 :. 

O 6 

10 12 14 

15 14 

12 11 12 

13 13 2fi 

RE-fIENY 

14 6 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110/BLG 

CEU 
CEU URBAN JUNGLE /HEAR /STARRUCKS 361129/SIX DEGREES 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 

BEBEL GILBERTO 
MOMENTO ZIRIGUIDOOM /CRAMMED DISCS 1133/SIX DEGREES 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROADNERVE 007920/VG 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

DUNGEN 
TIO BITAR KEMADO 052 

IBRAHIM FERRER 
MI SUENO WORLD CIRCUIT /NONESUCH 139068/WARNER BROS. 

GIPSY KINGS 
PASAJERO NONESUCH 79959 /WARNER BROS. 

THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

HAYLEY WESTENRA 
CELTIC TREASURE DECCA 008560 /UNIVERSAL CLASSICS GROUP 

CIRQUE DU SOLEIL 
CORTEO CIRQUE DU SOLEIL 25 Q 

CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

PATRIZIO 
FOREVER BEGINS TONIGHT NEXT PLATEAU /UNIVERSAL REPUBLIC 008842 /UMRG 

C4 HOT CHRISTIAN /\i/! 
3 w w TITLE 

ARTIST IMPRINT PROMOTION! APR.. 

EVERY TIME I BREATHE 
,BIG 

DADDY WEAVE 

o 1 21 

3 11 

4 14 

6 26 

16 

5 25 

15 

O 7 

O 9 

9 8 19 

10 10 18 

11 

12 12 35 

13 13 40 

15 10 

16: 3 
. 

UNDO 
RUSH OF FOOLS (MIDAS) 

GIVE YOU GLORY 
JEREMY CAMP (SEC /TOOTH 8 NAIL) 

FROkA: . z 

I'M NOT WHO I WAS 
BRANDON HEATH (REUNION /PLG) 

MADE TO LOVE 
TOBYMAC (FOREFRONT /EMI CMG) 

BRING THE RAIN 
MERCYME (INO) 

EVERLASTING GOD 
LINCOLN BREWSTER (VERTICAL/INTEGRITY) 

SOMETHING BEAUTIFUL 
NEWSBOYS (INPOP) 

HOW CAN I KEEP FROM SINGING 
CHRIS TOMLIN (SIXSTEPS /SPARROW /EMI CMG) 

WHAT COULD BE BETTER (THE DAYS AHEAD) 
33MILES (INO) 

TUNNEL 
THIRD DAY (ESSENTIAUPLG) 

DOES ANYBODY HEAR HER 
CASTING CROWNS (BEACH STREET /REUNION /PLG) 

I WILL LIFT MY EYES 
SEBO NORMAN (ESSENTIAUPLG) 

WHEN I GET WHERE I'M GOING 
GEOFF MOORE (ROCKETOWN) 

ONLY THE WORLD 
MANSISA (SPARROW /EMI CMG) 

Data for week of JUNE 16, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


BOYS LIKE GIRLS 
COLUMBIA 055721SONY MUSC 1 12.1) 

HOT VIDEOCLIP: 8 VIDEO SALES DATA 
MONITOR COMRL_D BY COMPILED BY 

Vielseil nielsen 
BDS VideoScan 

Bused a: aud.enre- weighted plays from Mt V, VHI, BET and CMT, and non- welmted plays from 
eight other chann6ts ás moriitorod by Nielsen Broadcast Data Sy,_ems. See Chart 

Legend for r Iles and explanations. " 2007, Nielsen Bushes Media. Inc. and 
Nuts,' sn,lndScan, tno M rut, ,n rca,t 

SA 

:ONPILED BY 

liclscn 
SoundScar 

UI 

See below for complete legend informet on 

.CP-1 "AD JUN 
16 

2007 

4 TOP 

. I-I I=Ai"S1=1_K1=RS ,, 

33 ó LABEL / DISTRIBUTING LABEL F. NUMBER (PRICE) 

TITLE 

9 11 

2 2 103 

3 1 132 

4 3 10 

5 6 23 

6 4 10 

7 13 13 

8 5 18 

9 7 1'1 

10 10 1'8 

11 14 223 

12 11 19 

13 12 28 

14 8 13S 

15 SO 

16 17 58 

17 18 196 

18 20 166 

19 26 114 

20 24 104 

21 28 159 

22 23 20 

23 25 87 

24 22 35 

CO au 

#1 
2 VJKS 

PTIST 
ABEL 8 NUMBER; DISTRIBUTING LABEL (PRICE) 

LIVE! THE LIGHT IT UP TOUR 
JIVE /IMAGE ENTERTAINMENT 3616 (1998 DVD) 

R. Kelly 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DVD) 

Eagles 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.9E CD /DVD) 

ROCKET MAN: NUMBER ONES 
CHRONICLES/ ROCKET /ISLAND /MERCURY /UME / UNIVERSAL MUSIC 8 VIDEO ]IST. 008660 (13.98 CD /DVD) 

Creed 

Elton John 

GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
HIP -0 VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 007422 (14.98 DVD) 

CRYSTAL VISIONS... THE VERY BEST OF STEVIE NICKS 
REPRISE MUSIC VIDEO /WARNER MUSIC VISION 101885 (25.98 CD /OVO) 

The Te -notations 

S-evie Nicks 

ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44759 (19.98 DVD) 

EIAs Presley 

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRE.AND 
MANHATTAN /EMM MUSIC VIDEO 75106 (19.98 DVD) 

Celt c Woman 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
ELEKTRA /RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.98 CD /D9)) 

Pantera 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 001041 (18.98 CDIOVD) 

Rob Zombie 

PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 54171 (24.98 DVD; 

VENCEDOR 
UNIVERSAL LATINO / UNIVERSAL MUSIC 8 VIDEO DIST. 006611 (9.98 CD /CVO) 

Pink Floyd 

LIVE AT THE GREEK 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 02290 (14.98 OVO 

LED ZEPPELIN 
ATLANTIC VIDEO /WARNER MUSIC VISION 7019E (29.98 DVD) 

UNDER THE DESERT SKY 
SUGAR /DECCA/UNIVERSAL MUSIC 8 VIDEO DIST. 007831 (25.98 CD /DVD. 

Valentin Elizalde 

II Diva 

Lei Zeppelin 

Andrea Bocelli 

CELTIC WOMAN 
MANHATTAN /EMM MUSIC VIDEO 44604 (19.98 JO) 

Ceic Woman 

LIVE AT DONINGTON 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56963 (14.98 DVD) 

AC/DC 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56999 (14.98 DVD) 

Michael Jackson 

FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY BMG VIDEO 58843 (19.98 DVD) 

QUEEN: LIVE AT WEMBLEY STADIUM '86 
HOLLYWOOD MUSIC VIDEOUNIVERSAL MUSIC 3 VIDEO DIST 162400 (1Eí8 DVD) 

GREATEST HITS 1978 -1997 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 56(32 (14.98 OVO) 

THE VIDEOS: 1989 - 2004 
ELEKTRA/WARNER BROS. /WARNER HOME VIDEO 38696 (19.98 DVD) 

ANYWHERE BUT HOME 
WIND -UP VIDEO /SONY BMG VIDEO 13106 (25 5.8 CD /DVD) 

THE INFORMATION 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007576 (13.98 CD/BVD) 

CROSSROADS GUITAR FESTIVAL (2 DISC SET' 
WARNER STRATEGIC MARKETING /WARNER MUSIC VISION 70:78 (29.98 0./D) 

AC /DC 

Queen 

Journey 

Metallica 

Evanescence 

Beck 

E-ic Clapton 

HOT p pp /_ C VIH/aNIw/tm 
TITLE 

7,_3 ARTIST IMPRINT / PROMOTION LABEL) 

1 2 5 UMBRELLA 
RIHANNA FEATURING JAY -Z SRP /DEF JAM /IDJMG 

B 

2WKS 

2 4 7 

3 

4 

5 

6 

7 

8 

9 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP /WARNER BROS, 

1 5 
BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC KONVICT /NAPPY BOY /JIJE / ZOMBA 

MAKES ME WONDER 
MAROON 5 ABM /OCTONE / INTERSCOPE 

3 9 

8 12 

7 9 

5 4 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE /RMG 

GET IT SHAWTY 
LLOYD THE INC. /UNIVERSAL MOTOWN 

NEVER AGAIN 
KELLY CLARKSON RCA/RM3 

9 
E 

HOME 
DAUGHTRY RCA/RMG 

BIG GIRLS DONT CRY 
FERGIE WILL.I.AM /ABM / IMTERSCOPE 

10 6 a 
REHAB 
AMY WINEHOUSE UNIVERSAL REPUBLIC 

11 2C 4 

12 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI MERCURY /ISLAND /IDJMG 

DO YOU 
NE -YO OFF JAM /IDJMG 

13 le 6 -U +URHAND 
PINK LAFACE /ZOMBA 

14 
®AMUSEMENT PARK 

50 CENT SHADY /AFTERMATH / INTERSCOPE 

WE TAKIN' OVER 
DJ KHALED TERROR SOUAC/KOCH 

15 1f 

16 1: 3 

17 1: 2 

18 

WHEN I SEE U 
FANTASIA J /RMG 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ ONDECK /UNIVERSAL REPUBLIC 

THNKS FR TH MMRS 
FALL OUT BOY FUELED BY RAMEN /ISLAND /IDJMG 

19 
- 

BIG THINGS POPPIN' (DO IT) 
T.I. GRAND HUSTLE /ATLANTIC 

20 2 
GOLDEN SKANS 
KLAXONS RINSEIDGC /GEFFEN 

21 I PUSH IT BABY 
PRETTY RICKY BLUESTAR'ATLANTIC 

22 11 2 SAY DISSOONERINOONEWE .L SEE TW4GSTHE WAY I DO). 

THE ALMOST. TOOTH 8 NAIL/VIRGIN 

THE GREAT ESCAPE 
BOYS LIKE GIRLS COLUMBIA 

23 1 2 

24 19 2 

25 2' 2: 

LIP GLOSS 
LIL MAMA JIVE /ZOMBA 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEYrGEFFEN 

2 

3fi 

5f 

7 
8 

10 

1 

2 

3_ 
4 

5 

6 

7 

8 
9, 

10,: 

ARTIST TITLE 

PINK, u + UR HAND 

MAROON 5, MAKES ME WONDER 

DAUGHTRY, HOME 

BON JOVI, (YOU WANT TO) MAKE A MEMORY 

LINKIN PARK, WHAT I'VE DONE 

RIHANNA FEAT. JAY -Z, UMBRELII. 

CARRIE UNDERWOOD, BEFORE NE CHEATS 

FERGIE, BIG GIRLS DON'T CRY 

GWEN STEFANI, 4 IN THE MORNINE 

BRANDI CARLILE, THE stoat 

FERGIE, BIG GIRLS DON T CRY 

MAROON 5, MAKES ME WONDER 

RIHANNA FEAT. JAY -Z, UMBRELLA 

HILARY DUFF, WITH LOVE 

USED, THE BIRD AND THE WORM 

AVRIL LAVIGNE, GIRLFRIEND 

MARIANAS TRENCH, SHAKE TRAMP 

FINGER ELEVEN, PARALYZER 

LINKIN PARK, WHAT I'VE DONE 

BILLY TALENT, SURRENDER 

RIHANNA FEAT. JAY -Z, UMBRELLA 

T.PAIN FEAT. YUNG JOC, BUY U A DRINK (SHAWTY SNAFPIN') 

3 LLOYD, GET IT SHAWTY 

4' DJ KHALED, WE TAKIN OVER 

5 / KELLY CLARKSON, NEVER AGAIN 

6 LIL MAMA, LIP GLOSS 

7 SHOP BOYZ, PARTY LIKE A ROCKSTAB 

8 BEYONCE, GET ME BODIED 

PINK, U + UR HAND 

CARRIE UNDERWOOD, BEFORE HE CHEATS 

9` 

Data fo- week of JUNE 16, 2007 I For chart reprints coli 646.654.4633 

1p 2 26 

10 

3 22 

4 17 

1 2 

5 60 

9 35 

5 24 

19 

17 4 

ROT SHOT 
DEBUT 

36 7 

Boys Like Girls 

EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13.98) 

Countrified 

THE KOOKS 
'd RGIN 50723 /ASTRALWERKS (14.96) 

PETER BJORN AND JOHN 
ALMOSTGOLD 002` (12.98) 

CASHIS 
SHADY 008810 / INTERSCOPE (5.98 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

UNK 
BIG OOMP 5973/KOCH (17.98) 

COLD WAR KIDS 
DOWNTOWN 70009 (13.98) 

RED 
ESSENTIAL 10807 (12.98) 

ROBERTO CARLOS 
DISCOS 605 08204 /SONY BMG NOF TE (14.98; 

SAY ANYTHING 
DOGHOUSE /J 71805 /RMG (11.98) 

SECONDHAND SERENADE 
GLASSNOTE 63020 /EAST WEST (1:.98) 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

RODRIGO Y GABRIELA 
ATO 21557 (13 98) 

Inside In / inside Out 

Writer's Block 

The County Hounds EP 

The Poison 

Beat'n Down Yo Block 

Robbers & Cowards 

End Of Silence 

Grandes Exitos 

...Is A Real Boy 

Awake 

Dressed Up As Life 

Rodrigo Y Gabriela 

In 
'Ii on 

ini 
in 
is 

Y27 
24 

la11 

1°,241 
23 4 

5 

10 

I.? 

2 

34 6 

co 47 

26 

um12 

in 5 2 
®22 

30 0 RE-ENTNY 
®14 

in NEW 

IF 3 i I 
1 I 

18 2 

41 12 

49 10 

25 

35 4 

45 

50 ì RE-ENTR1 

CEPHALIC CARNAGE 
RELAPSE 6736 (15,98) 

GREATEST 
GAINER 

CUISILLOS 
MUSART 3893/BALE OA (12.98. 

Xenosapien 

Mil Heridas 

XTREME 
LA CALLE 340011/UG (13.98) 

JOHNNY VICIOUS 
THRIVEDANCE 90760 /THRIVE (19.E81 

Haciendo Historia 

ThriveMix Presents: Dance Anthems 

DOWN A.K.A. KILO 
SILENT GIANT 388010 /MACHETE 1 

6.98 CD /CVO) O+ 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

The Definition Of An Ese 

Speak For Yourself 

CARTEL 
THE MILITIA GROUP /EPIC 83850/S3NY MUSIC (15.98) 

CARY BROTHERS 
PROCRASTINATION 80019 /BLUHANMOCK (1298) 

LOS CUATES DE SINALOA 
SONY BMG NORTE 04734 (11.98) 

Chroma 

Who You Are 

Puro Sierreno Bravo 

ROCCO DELUCA & THE BURDEN 
IRONWORKS 165 (12.98) 

LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (9.98) 

I Trust You To Kill We 

70 Corridos: Historias Nortenas 

PARIS BENNETT 
306 2760/TVT (18.98) 

THE JOHN BUTLER TRIO 
JARRAH /ATLANTIC 101649/AG (12.96) 

Princess P 

Grand National 

THE PUPPINI SISTERS 
VERVE 008409 /UNIVERSAL CLASSICS GROUP (13.98) 

BATTLES 
WARP 156 (15.98) 

Betcha Bottom Dollar 

Mirrored 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

CAMILA 
SONY BMG NORTE 78272 (14.98) 

MISTAR F.A.B. 
FAEVA AFTA/THIZZ 181 /SMC (15.98) 

PAUL TAYLOR 
PEAK 30223 /CONCORD (18.98) 

LOS HUMILDES VS. LA MIGRA 
BCI LATINO 41593/BCI (6.98) 

BEBEL GILBERTO 
ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES (16.98) 

FUNERAL FOR A FRIEND 
MIGHT /ATOM /ATLANTIC 136060/PG (13.98) 

PURENRG 
FERVENT /WORD -CURB 887017 /WARNER BROS. (7.98) 

EL CHAPO DE SINALOA 
DISH 720802 (10.98) 

VOXTROT 
PLAYLOUDERRECORDS 21 (15.987 

OMAR RODRIGUEZ -LOPEZ QUINTET 
GOLDSTANDARDLABS 129 (13.98) 

THE AVETT BROTHERS 
RAMSEUR 2716 (12.98) 

JOHNETTE NAPOLITANO 
HYBRID 20052 (13.98) 

MAYSA 
SHANACHIE 5151 (18.98) 

Stay With Me 

Todo Cambio 

Da Baydestrian 

Ladies' Choice 

Los Humildes Vs. La Migra 

Momento 

Tales Don't Tell Themselves 

pureNPG 

La Noche Perfecta 

Voxtrot 

Se Dice Bisonte, No Bufalo 

Emotionalism 

Scarred 

Feel The F re 

TITO NIEVES 
LA CALLE 330022/UG (13 98) 

Canciones Clasicas De Marco Antonio Solis 

COBRA STARSHIP 
DECAYDANCE 089 /FUELED BY RAVEN (13.93) 

FAMILY FORCE 5 
MAVERICK /MONO VS STEREO / GOTEE 49462WARNER BROS. (13.98) 

While The City Sleeps, We Rule The Streets 

Business Up Front /Party In The Back 

FRANCISCO EL CHICO ELIZALDE 
UNIVERSAL LATINO 009020 (11.F8) 

THE SEA AND CAKE 
THRILL JOCKEY 186` (15.98) 

33MILES 
INO /COLUMBIA 05834 /SONY MUSIC (11.98) 

ELISABETH WITHERS 
BLUE NOTE 68171 /BLG (17.98) 

De Un Elizalde Para Un Elizalde 

Everybody 

33Miles 

It Can Happen To Anyone 

.0o 
116 

,!A!A lCtth 

C 

C 

Bronx, N.Y. -born, Dominican Republic- raised Kat DeLuna hits The !Billboard Hot 100 at No. 91 with het 
booty -shaking, Spanglish first single "Whine Up." Discover developing artists making their inaugura 

chart runs each week in Breaking & Entering on billboard.cem 

selling .Ibums by new and developing acts. defined as those who have never appeared in the to 100 of The Billboard 200. If a Heatseaker, ti le 

c.es that leve. It and the act's subsequent albums are immediate y Ineligible to appear on the Heatsedters Chart. See Chart Legend for rules and 
pl. ranonS. ' 2007, Nielsen Business Media, Inc end Nielsen Sound scan. Inc. All rights reserved. 
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SINGLES & TRACK, 
SONG INDEX. Chart Codes: CS (Hot Country Songs): H100 (Hot 100 Songs); LT (Hot Latin Songs): POP (Pop 100 Song and RBH (Hot ROB /Hip -Hop Songs). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

2 STEP I 

4 IN THE MORNING 

A 
AHORA QUE TE VAS = dï 
ALL 5000 THINGS (COME TO AN ENO) Noma; Pz- 

'NB Music. 
:!dz Munk, 

r, BM H10094.. POP 59 
ALL I NEED 'Ai Blackwood. BMVAddymack 

-BMG Music Publishing. BMVSagrabeaux 
HLMBM, CS 59 

ALL MY FRIENDS SAY IMurrah Music Corporation. 
Cf Full Circle. BMIÆuli Circle. BMVBIack In 

ASCAP/Groove Puppy Music. ASCAP) CS 

AMUSEMENT PARK 50 Cent Music. ASCAP/Universal 
-aahon ASCAP/Sydney B & 700 Music 

1 Ant And R01TO, ASCAP), HL. RBH 40 
ANONYMOUS !Ezehe International Music, BMVHitco 

Music BMVChristopher Mathew. BMVJahgae Joints. 
SESAC/Universal Tunes. SESAC/Bootleggers Stop. 
ASCAP/Universal Music Corporation. ASSAPVuginia 
Beach. ASCAP/WB Music. ASCAP/Royal Court Music, 
ASCAP /Jerome Harmon Productions. BMI) H100 51, 
00P 61. RBH 21 

ANOTHER AGAIN John Legend Publishing BMVCherry 
= ,tar. BMVPlease Gimme My Publishing, BM/EMI 
r. -t1. BMVHomeschool Publishing. BMVDimp 

BMI/Kama Sutra Music. BM). HL RBH 55 
ANOTHER SIDE OF YOU (Dimensional Songs Ot The 

li.w "ud RM "1WCC9 BM', HE (' 

B 
BARTENDER ng 

t. ASC0i ). rn.- -,VBM. 
n t 00 97, RBH 43 

BASTA YA Not Listed) LT 22 
A BAY BAY (Polo Grounds Songs. BMI) RBH 20 
BEAUTIFUL FLOWER (Gold & Iron, ASCAPWB Music. 

WBM, H1(10 56: POP 46 
BEAUTIFUL GIRLS (Jonathan Rotem Music, BMI/South- 

',dependent Music. BMVEyes Above Water. 
Beluga Heights Music. BMVFeedmybabeez. 

- .;Music ASCAPSony /AN Songs, BMI), 
POP 47 

BEAUTIFUL LIAR/BELLO EMBUSTERO (B -Day Pub - 
a 7m SACP:EMI April, ASCAP/Sony/ATV ASCAP/Sony/ATV Tunes. 

ASCA /Amanda Ghost Bucks Music Group Limited. 
BMI/Ian Dench Music, BMtSorry /AN Music UK. PAS). 
-I H10054.LT32.POP41 RBH 84 

BECAUSE OF YOU (EMI April, ASCAP /Smelly Songs. 
AP Dwight Frye Music. BMVSmells Like Metal, 

SOCAWEMI Blackwood, BMq. HL. CS 25 
BECAUSE OF YOU (Super Sayin Publishing BMVZomba 

Songs. BMVSonryy /AN Tunes, ASCAPÆMI April. 
ASCAP). HL/WBM. 100 23. POP 27, RBH 17 

BEFORE HE CHEATS (That Little House. ASCAP/Migghry 
Underdog. ASCAPSonyAN Cross Keys, ASCAP), HL, 
H100 10. POP 11 

BELLATTWCION (Son Ot Reverend Bill Music 
BMV1CStufl, BMVANHouse. BMLEMI Blackwood. 
BMVMatoh -Ball Music, ASCAP), HL LT 25 

BENDiTATU LUZ ( Tulum. ASCAP/WB Music. 
ASCAPNallincito Songs. BMVCareers -BMG Music Pub- 
lishing, BMI) LT 19 

BETTER THAN ME (EMI Blackwood BMhHinder Music, 
BMI HIM) Buck P ublisning. BMI). HL, H100 41. POP 31 

BIG GIRLS DON'T CRY ,Headphone Junkie Publishing, 
L- AP) 11100 4: POP 3 

BIG THINGS POPPIN' (00 RI (Crown Club Publishing. 
BM /Warner- Tamerlane Publish,ng. BMI/Fresh Is The 
World, RMI). WBM. HI DO 31 POP 42 RBH 14 

THE BIRD AND THE WORM The Used Movement 
BMVEMI Blackwood. AMI) HL POP 99 

BLOCK PARTY (Sony"AN Tunes. ASCAP/Lre Print, 
'P'Dne -Hit Publishing. ASCAP/Screen Gems -EMI, 

HL, RBH 73 
BOSSMAN (DWa_yne Clark Publishing, BMI) RBH At 
BOY LOOKA HERE (StreeiRich Music, BMI /My Diet 

r Tomorrow, BMVSongs Of Universal BMVOB Gold, 
AP) HL. ROH BO 

BREAK iM OFF )Paul Wall, ASCAP /Commission Pub- 
lishing. BMVNOddfactor Publishing. BMVEMI Black- 
wood. BMV2 Kingpins Publishing. ASCAP). HL. RBH 
00 

BREATHLESS 
ifs 

l Tal Publishing 
wept Pacific. Music, 

A BROKEN WING (Sony /AN Tree, BMVSam's Jammin', 
Silence. BM!), HL. H100 93: POP 64 

BUBBLY conlarie Music, BMVDancing Squirrel, 
INAFI Music. ASCAP) POP 93 

BUDDY ;oulchild. ASCAP Universal Music Corporation, 
.,c xarl Guinn, 

'°il(enix. 

BUY U A DRANK I SHAWTY SNAPPIN) (Nappy Boy 
nny Man Pu6- 

Funk South 

CADA VEZ DUE PIENSO ENTI 

ASCAP/Wamer Tamerane Publishing BMVRalp Worley 
Jr Publishin Designee. BMVLehsemSongs. BMh VTwo 
Tuff -Enuf( BMVEMI Blackwood. BMI), HUWBM, RBH 58 

CANOYMAN (Xtina Music BMI /Careers -BMG Music 
Publishing. BMVStuck In The Throat. ASCAPTamous, 

WBM. POP 74 

CANT TELL ME NOTHING (Please Gimme My Publish- 
: P.M Rackwood. BMVToompstone Publishing. 

-,.X'80. POP 63: RAH 67 
CAN U BELIEVE ti Like Em Thicke. ASCAP/EMI April, 

c u437 
CAN U WERK WIT DAT (We Fies Music AI. ASCAP) RBH 

COFFEE SHOP Gin q Man Publishing, BMVMalik- 
M Munn BMI) A,onzo Mathis Publishing Designee. 
BMV20820 Music Publishing, ASCAP/WB Music. 
ASCAP/Uncle Wilmese Muse ASCAP/ñpeline, 
BMVRags II Richard Mu BMbWarner Chappell. BMI). 
WBM, ROH 66 

COME WITH ME (WBM SESAC/Songs In The Key 
01 B Fiat, SESAC/Noontime South. SESAC/Klassic Lee 

Music. SESAC/Phoenix Ave. Music Publishing. 
ASCAP 'Justin Combs Publishing. ASCAP/EMI April, 

COMO TE VA MI AMOR ISG.AE ASCAP) LT 29 
COUNTRY BOYZ Muni R. ^g ASC AP, PP- 

h. 
CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 

CUPID SHUFFLE 

DAISY L'' 

DAME UN BESO a BMI) LT 7 

D B0Y 1 Aseshing, ASCAP) RBH 88 
DETALLES A. de C V.,TN Ediciones. BMI) LT 

DE TI EXCLUSIVO 
:._,a 

Arpa Musical. BMI) LT 6 

A DIFFERENT WORLD Nashvistavifle, RMVNEZ, 
BM Sony AIS A.': Rose. BMUChaylynn. 
BMVSony /AN Tree. BMI/Gold Watch, BMI), HL, CS 15 

HMO R` 

DIRTY GIRL 'Pversal Music Corporation. ASCAP/Mem- 
.._AP/EMI Blackwood. BMVliano Wire 
7L. CS 30 

DJ DONT (Sangs Of Universal. BMVDivided. BMVRamal, 
BMVNayr Publishing Company, BMbWarner - Tamerlane 
Publishing BM), HL'WBM RBH 41 

DOE BOY FRESH (Tetnoise Publishing. BMVMusic 
Resources. BMVChamillitary Camp Music. ASCAP/Uni- 
versa) Music Corporation. ASCAF) HL POP 88 

DONT MATTER (Byelall Music, ASCAPFamous 
ASCAP /Lawsongs. BMVNotting Hill Music, AMP. HL. 

Hí0024, L121 POP 24 RBH 31 

DO YOU (Super Sayin Publishing. BMVZomba Songs. 
BMVJOJO Beats. ASCAP/Ihe Allen Boy Publishing. 
ASCAP). WBM H100100 RBH 32 

DO YOU KNOW? (THE PING PONG SONG)/DIMELO 
(Team S Dot Publishing OMgVHitco Music, BMI/Dol- 
lame q 

April, 
Publishing g 

. 

Iglesias. as ASCAP/EM ASCAP) H100 33. POP 

36 

DREAMIN (Young Jeezy Music Inc BMVJermaine Jack- 
son Publishing Designee. ASCAP/Andrew Han Publish- 
ing Designee. ASCAPBug. BMVPure Delite. BMVBII- 
sum BMVEMI Blackwood, BMVJobete Music, ASCAP). 
HL RBH 81 

DUELE(CRAZY) IM .ophonc ASCAP Universal Music 
_.SL P 5 /ll ' AP. '38 

E 

ES COSA DE EL rVoitor a De ideas ASCAP LT 20 
ESO Y MAS (JWianlla Musical. ASCAP/Edimusa, ASCAP) 

LT 12 

EVERYDAY AMERICA (Jennifer Nettles, ASCAP'Dirkpit. 
BMVSony /AN Cross Keys. ASCAP/Big Alpha Writer 
Group, ASCAP). HL. CS 31 

FACE GOWN (Songs Of Universal. BMVGrim Goodbye 
Music, BM) HL. H100 45. POP 28 

FALL MXC, ASCAP/Still Working For The Woman 
ASCAP,ICG. ASCAP/Dimensional Songs Of The Knoll. 
BMI/E Ticket. BMVAPI Country Music. BMVCherry River, 

BMVEMI Blackwood. BMVShane Minor. BMI), CLM/HL, 
CS 32 

FAMOUS IN A SMALL TOWN (Sony /AN Songs. 
BM/Nashville Star BMVWatsky ASSAY) HL, CS 34 

FIND OUT WHO YOUR FRIENDS ARE (Sony /AN Acuff 
Rose, BMVtavender Zoo Music. BMVCareers -BMG 
Music Publishing. BMVSagrabeaux Songs. BMI). 
HLWBM. CS 4. H10062 

FIRST TIME (G- Chills, BMVJeseth Music. BMI) H100 86. 
POP 70 

FLIP -FLOP SUMMER )Only Music ASCAP /Sony /AN 
Cross Keys ASCAP) CS 60 

FORCE OF NATURE (Tro Lw. ASCAPSoultinga 
ASCAP/Notting Hill, ASCAP /intersect. BMI) RBH 93 

FOREVER (Viva La Cucaracha ASCAP) 8100 63: POP 57 
FREE AND EASY (DOWN THE ROAD I GO) (Home 
With The Armadillo. BMVBig While Tracks. ASCAP) CS 
47 

FU PAY ME (Sunny Valentine Music. BMVSIide That 
Music ASCAPRegiras Son Music ASCAP/EMI April. 
A._C F ;rand, Man :',cmiv; ;MI'. : RAe 85 

G 
GET BUCK (Mouth Full 0' God. ASCAR'Universal Music 
Corporation ASCAP/My Diet Starts Tomorrow. 
BMVSongs Of Universal. BMVSlix Im Stoned. ASCAP /50 
Cent Music, ASCAP/EMI Blackwood, BMVElvis Lee 

Music. BM) HL. RBH 97 
GET R SHANTY IJ Lack Music, ASCAP'J Pat Publishing 

ASCAP/MI April ASCAP/Ay Love Music, ASCAP/UR -IV 
Music ASCAPAshnloot Musik. BMVYoung Goldie 
BMI/Warner-Tamerlane Publishing, BMq. HL/WBM, 
H100 19, POP 35. RBH 11 

GET ME BODIED (B-Day Publishing. ASACP,Nniversal 
Tunes. SESAC/Songs 01 Universal SESAC/Team S Dot 
Publishing BMVHitco Music, BMVSongs GI Windswept 
Pacific, BMlioga Flames Music. BMVJanie Combs 
Publishing. BMVEMI Blackwood, BMVAngela Be Ince. 
ASCAPÆMI April. ASCAPSolange MWPASCAF/Music 
World. ASCAP Monaz Roma, SESAC). HL. H100 89. 
P 

_ 
GET TO THE MONEY (Gordon Maurice Swiney. 

'..LEC Wear Publishing, ASCAPSunday Delivery 
'ublishing. ASCAP) RBH 94 

GIRLFRIEND (Avril Lavigne. SOCAWAImo Music. 
ASCAPj Kasz Money Publishing, ASCAP/I(obalt Music 
Publishing, ASCAP). HL. H1006. POP 6 

ONE IT TO ME (Virginia Beach. ASCAPAVB Music. 
ASCAPTenman Tunes, BMVZomba Enterprises. 
ASCAP/Nelstar Publishing. ASCAP/EMI April. 
ASCAP /Stix I'm Stoned. ASCAP /Universal Music Corpo- 
ration. ASCAPBMM Music. SESAC/Dan a Nandi Muzik, 
SESAC) HL/WBM. H10014, POP 10. RBH 86 

GLAMOROUS Headphone Junkie Publishing. 
ASCAPÆMI April. ASCAP/2590 Music Publishing, 
ASCAP/Universal Music Corporation, ASCAP:'will.i.am 
Music BMVCherry River. BMLElvis Lee Music 
BMVLudacris Universal Publishing ASCAPÆMI Black- 
wood, BMVShowdy Pimp, ASCAP). SLNIML. H100 15, 
POP 12, RBH 48 

GOD DONT MAKE MISTAKES )Universal- PolyGram 
International ASCAP /Green Wagon Music, ASCAP,'Aay- 
ene Music, ASCAP/BPJ Administration. ASCAP) CS 58 

GO GETTA (EMI Blackwood BMVYoung Jeezy Music Inc.. 
BMVEMI April. ASCAP/No Question Entertainment. 
ASCAP,Tirsl N Gold, BMVR.Kelly. BMbZomba Songs, 
BMVGolden Fleece BMVWamer- Tamerlane Publishing, 
BMl,Tlotting Dale Songs, ASCAP /J. Brasca, ASSAY), 
HI_ 'A BM H100 74. POP 65 

GOOD DIRECTIONS IMurrah Music Corporation, 
Castle Street Music. ASCAP /large Opponunity 

ASCAP) CS 3. H100 53. POP 66 
THE GREAT ESCAPE (Manin Johnson Music, 

nip Mayday Malone. ASCAP/Dimensional Music Of 

)1 ASCAP /Cherry Lane, ASCAP/EMI Blackwood, 
BM/Reptilian Music, BRA VERA Apl A SCAP), HL, 
60 OP 45 

GUYS LIKE ME So AIN S. lP nviA.17, Grose 

H 
HACE TIEMPO d 

HEY THERE DELILAH :1: ,. - y ,.,AP) 

HIGH MAINTENANCE WOMAN SKS3 Music BMVÜm- 
CS 7, 11100 79 

HOIST THE COLOURS r Company. 

HOME BM. Careers- 
',BM.H1007. POP 8 

HOOD FIGGA ' iimshing Designee) RBH 

HOW DO I BREATHE -rATV Songs BMIÆMI Apnl. 
'SCAP1 HL, RBH 29 

HOW I FEEL ' = notava. BMi/Moonscar Music. 
- pewnt r Music BMVBucky And Clyde. 

HOY TENGO GANAS DE TI -:n Gems -EMI. 

54 Go to www.billboard.biz for complete chart data 

ICKY THUMP 

I DON'T WANNA STOP Slonowise Limileo. ASLAP,EMI 
'11081. POP 72 

IF EVERYONE CARED ,Varner - Tamerlane Publishing, 
BMVAi .- SAN2ero-G. SOCAWBIack 
D esta ' aer Music. SOCAN). WBM, 
Hill 

IF I WAS YOUR MAN 'oily /AN Tunes. ASCAP/EMI 

A IS ASCAPNVater Music RO- 

W YOU'RE READING THIS AN Tree. BMVL'ile 
He I Clyde, ASCAP), HL CS 
21 

.. 

I GOT MORE 
480pe 

-N -Cal, BMVSexy Tractor. BMVCaI IV 

Entertained, BMWniversal Music Corporation. 
ASCAPMtem hersfield. ASCAP HL. CS 27 

IGUAL 
ASCAP) 

QUE 
LT 4 

AYER (Maier, ASCAP/Sony /AN Discos, 

I'LL STAND BY YOU (Hynde House of Hits. ASCAP /Clive 
Banks ASCAP /Jerk Awake, ASCAP/Tom Kelly. 

ASCAP/EMI April, ASCAP), HL. CS 42 
rM A MITT (Shago, SESAC/Einnor. ASCAPB Kelly. 
BMVZomba Songs. BM/Warner-Tamerlane Publishing. 
BMVCrown Club Publishing, BMVNappyPub. BMq, 
WBM, H100 20. POP 33, RBH 13 

IMPACTO (Los Cangris. ASCAP) H100 69, LT 3, POP 68 
PM THROWEO (Paul Wall. ASCAP,2 Kingpins Publishing, 

ASCAPAWB Music ASCAP/Shaniah Cymone Music, 
ASCAPÆMI April 

Music. 
Music, ASCAP /Air 

Control Music, ASSAY). HL/WOM. RBH 92 
!NEED YOU (Careers-BMG Music Publishing. BMVNer- 

vous Worm Music. BMVEamous. ASCAP/Ed And Lucille 
Songs, ASCAP), HL/WBM. CS 14, H100 83 

IN MY SONGS (Divided, BMVRamal, BMLMayr Publish- 
ing Company, 6MVWamer- Tamerlane Publishingg 
BMVSongs 01 Universal. BMI), HL'WBM. RBH 30 

INSIDE OUT Gabriel Bello Music BMI RBH 78 

INTERNATIONAL PLAYERS ANTHEM (I CHOOSE 
YOU) (Zomba Enterprises, ASCAP/Ielnoise Publishing. 
BMU usic Resources, BMVWe Dont Play Even When 
We Be PtaYm'. ASCAP/Mosquitc Puss, ASCAP' Chrysalis 
Music, ASCAP,JObete Music. ASCAP), HLNVBM, RBH 
62 

MIT SHE (Julep. ASCAP /Curb Songs ASCAP /Charlie 

Monk, ASCAP /Gremlin Comer, ASCAP/Harbinism.com. 
SESAC). WBM, CS 26 

I TOLD YOU SO (Babble On Songs. BMI/Third Ter Music, 
BMI CS10. H10076 

I TRIM (H 1 Assassin Munk, ASCAP /Strelacket Muzik, 
ASCAPTrack House ENT, BMVAImo Music. 
ASCAP/Rano Music. ASCAPByefall Music, 
ASCAP/Famous ASCAP'Nolirg Dale Songs. ASCAP), 
HL, H10012, POP 15. RBH 46 

ITS NOT OVEN Sudace Pretty Deep Ugly Music. BMVG 
Watt Music, ASSAPWarner- Tamerlane Publishing, 
BMVFloatin Leal BMIÆMI April, ASCAP). HLAWBM. 
H100 35. Plie 79 

I WANNA FEEL SOMETHING )Careers -BMG Music 
Publishinc AMI Ler,ous Worm Music, BMVFamous. 
ASCAPÆd And Lucille Songs. ASCAP), HLARBM CS 28 

I WHO HAVE NOTHING (Jerry Lober. ASCAP/Mike 
Stoller, ASCAP) POP 78 

'WONDER (Fickle Butt ASCAPBMG Songs, 
ASCAP/Magic Farming Music. ASCAP/Little Blue Type - 
wnler Music BMI BP BMPSon /AN Tree. BMPAll 
din Hi_VAM.CS1V 

J 
JOHNNY CASH 'SCAPhNarner- Tamerla,>. 

f pt sM "i rire. BMq, WBM. CS 12, 
H100í1 

JUST MIGHT HAVE HER RADIO ON (Hope -N -Cal, 
9MI reg ',r BM! Geormac Publishing 

KEEP HOLDING ON ^ + 

eC 

". 
AS/ Kent %lune, ibh g ASCII' k.,cc I 

Publishing. ASCAPTCF. ASCAP) POP 83 
KNOW WHAT TM DONE (Money Mack. BMVYoung 

Money Publishing. BMVWarner Chappell, BMVRick Ross 
Designee, nee, BMLMappyPb. 

AS P/Skillz kSkiIz And PlaCMusik, ASCAP/Ra 
Husllaz Music. ASCAPNniverral Music Corporation. 
ASCA7! Ht.'PH7` 

LAFOTO SE MEBORRO 

'. 
',.11 LT 48 

LA LLAVE DE MI CORAZON i ':anuco, BMVRedomi. 

LAST DOLLAR (FLY AWAY) (Big Love Music. BMI) 

LAST NIGHT ,,Ain Combs Publishing ASCAPÆMI 
April ASCAPi2 Daughters Music, SESAC /Christian 
Combs Publishing, SESAC/Foray Music. SESAC/Marslry 
Music. BMV'Janice Combs Publishing, BMVEMI Black- 
wood. BMI) H100 26: POP 18. RBH 50 

LAST TRAIN RUNNING One Mad King Publishing. 
ASCAP/Frank Myers Music. BMVSixteen Stars, BMI) CS 

51 

LEAN LIKE A CHOLO Mistica Music. BMVFlossy, 
ASSAY H100 50: POP 44 

LEAVINGTONIGHT (Super SayinPublishing. 
BMVZomba Songs. OMVSounds 01 Da Red Drum. 
ASCAP /Slo Grary Music. ASCAP /Jobete Music, 
ASCAP), WBM, ROH 63 

LET R GO (She Wrote II. ASCAPBMG Songs. 
ASCAP/Mass Confusion, ASCAP/MI April. 
ASCAP/Notorious K.I M., BMVMtume. BMq. HLAWBM, 
RBH 51 

LIKE A BOY (Universal Music Corporation, ASCAPRoyal- 
ly Rightings, ASCAP/Bootleggers Slop. ASCAP/Univer- 
sal- PolyGram International Tunes SESAC /Jahgae Joints. 
SESAC /Christopher Mathew, BMIHilco Music. 
BML/Ezeke International Music. BMI/Revolutionary Jazz 
Giant, BMVGrBness, BMI), HL. H100 28: POP 32, RBH 

28 
LIKE THIS (Kelendria, ASCAP Iondie Rockwell. 

ASCAP/2590 Music Publishing. ASCAP/Universal Music 
Corporation ASCAP/Team S Dot Publishing BMVHitco 
Music. BMVSongs 01 Windswept Pacific. BMI), HL. 

H100 52. POP 60, R BH 7 

LIKE THIS (Shawn Mims. BMI/The Blackout Legacy. 
ASCAP/Scholields. ASCAP) H100 75. POP 77. RBH 56 

LIP GLOSS (18th And Vine, ASCAP) RBH 45 
A LITTLE MORE YOU (Warner- Tamerlane Publishing, 

11 :. BMVlower One, BMLAWB Music. 
ASCAP/BA. ASCAP). WBM CS 20 

LITTLE WONDERS P.rle Music. ASACP/EMI April. 
OP 71 

LIVIN' OUR LOVE SONG ,Careers-BMG Music Publish - 
y. BMVMore Than Rhymes Music, BMVLi1 Nìnja lime - 

Mae. ASCAP/Ameribrit. ASCAP) CS 23 
LLORARAS Mati:' ASCAPSony /AN Discos. ASCAP) LT 

LO MEJOR DE TU VIDA EMI Blackwood BMI) LT 43 
LOST .1 Bucks. ASCAPMatoh -Ball 

Entertainment. ASCAPArl For 

CS 43 

LOST IN THIS MOMENT ,,EMI April. ASCAP/Romeo 

',Lowboy Music, ASLAPWB Music, ASSAY), HUWBM, 
CS 9, H100 44, POP 52 

LOST WITHOUT U (I Like Em Thicke ASCAP/DOs- 

OuetlesMusic, ASCAP POP 84, RBH 8 

LUCKY MAN (Careers -0MG Music Publishing, BMANer- 

M 
MAKE ME BETTER 

:WBM H10084.RBH24_ 
MAKES ME WOODED ';ers -BMG Music Publishing, 

u1. BMI). WBM. H100 5. PO 

MAKE YA FEEL BEAUTIFUL (IN. 22nd Publishing. 
/Suppecr Salin Publishing, 

HUWBM, RBH 33 
MAS OUE TU AMIGO na, SESAC) LT46 
ME '+Imo Music. ASCAP/Universal 

'I.HL. RBH 69 
MEASURE OF A MAN versai- PolyGram International, 
ASG F Spwmw bongs, ASCAP/Passing Stranger, 
ASCAP/Songs Of Combustion Music ASCAP /Music Of 
Windswept, ASCOT t:,) Such Music, SOCAN), HL CS 

ME DUELE AMARTE -Cria Music Publishing, BMVJ & 
N A 3r 

MEN BUY THTE DRINKS (GIRLS CALL THE SHOTS) 

SESAG .r :no ( SAY Liporrior r'ubL;riny. 
SESAC,Calhaun Enterprises. SESAC) CS 54 

MI CORAZONCITO (Premium Latin. ASCAP) LT 27 
MIL HERIDAS (Arpa. BMI) LT 9 

MIRAME W B M Music. ASSAY) LT 50 
MISSING S (Songs Of O'Brian, ASCAP/Big Loud 

Bucks. ASCAPNolunteer Jam. ASCAP /Go -To -Del, 
ASCAP) CS 53 

MOMENTS (Graviton Music SESAC /Carnival Music 
Group, SESAC/WO Music. ASCAP). WBM. CS 1. H100 
58 

MONEY IN THE BANK (Swizz Beatz, SESAC/Universal 
Tunes. SESAC/Songs 01 Universal, SESAC/Ma heezy 
Music. BMVCarlisle Young Music. ASCAP /God Heat 
Entertainment. SESAC/Universal -Songs 01PolyGram 
International BMVJustin Combs Publishing. ASCAP/EMI 
April, ASCAPBig Poppa Music, ASCAP /Shook Louchon 
Publishing, ASCAP,iJaeiWon Publishing. ASCAP/Panirois 
Publishing ASCAPMolorious K I M.. BMWndeas 
Music, BMV Warner- Tamerlane Publishing, BMVDeric 
Angeledie Music BMVEMI Blackwood, BMVSa -Velte 
Music, BMVUnichappell Music. BMVMy Babyis Music 
Company. ASCAP /Chappell & Co ASCAP/Excuse -Moi 
Music. ASCAPBMG Songs. ASCAP/H & R lastrada 

RBH 
Music 

68 
ASCAP /Sony /AN Tunes. ASCAP). HINJBM, 

MORE THAN FRIENDS (Lyric Masters 911 Publishing. 
SESAC/Universal Lingo, ASCAP/Notting Hill, 
ASCAP/Bocar. ASCAP) RBH 79 

MY 64 (Who Is Mike Jones Music. BMV2 Playas Publish- 
ing. BMVWamer- Tamerlane Publishing. BMV2 Trill Enter- 
prises. ASCAP/My Own Chit Music BMVEMI Black- 
wood BM' Carr Itex M. ;. 

Corpora, 
HL RA - 

N 
NENA r, 

NEVER 
Oi 
AGAIN( Smeli Sons. ASSAF'fMI April 

ASCAP/Jimmy Messer Music, ASCAP/WB Music, 
ASCAP). HLANBM. H100 I1 POP 13 

y NEVER 
BMVEMI April, ASCAP/New 

NOTHIN 
Gayle, ASCAP/Son 01 A 

Miner con's ASCAP/ HL CS 37 
NOBODY'S PERFECT ,'.au Disney. ASCAP) POP E.5 

NO TE PIDO FLORES ": versal Music Corporation 
FLSCA7D 

NO TE VEO Nat Listed LP 36 
NOTHIN'BERTODO (Cut Songs ASCAP1 ¡inky In 

Love ASCAP/Lonely Poet S 

ASCAP /Kobalt Music Pohl - 

Music. ASCAP/FranAm 1,' 

CS 55 

o 
OH YEAH (WORK) 

Dale Songqs. ASCAPEil Jluel Music Publishing 
_II Iy 

13MI3en Hill Tuer Musc. ASCAP /Cookies And Milk. 
? 

i .. rind Entergament Publishing. 
L, RBH 99 

OJALA 
THE ONE IN THE MIDDLE 'NB Music, 

vs, ASCAP/This is Vil. 
;MVFunkyJunk Music. 

L c 

ONE OF THE BOYS )Sony/AN Cross Keys. 
-:ama Music. ASCAP /Universal Music 

ar auan -aGAY/Memphersfield. ASCAPMouse Of 
Full Circle, BMI/Full Circle. BM), HL CS 35 

00H WEE (Bearhug Publishing, ASCAP/Notting Hill 
Music. BMI) RBH 90 

OUTTA MY SYSTEM (Sheilah Cymone Music. 
ASCAP/EMI April ASCAP /The Kid Slim Music, 
ASCAP/Slide That Music, ASCAPJobele Music, 
,SCAP) HL. H100 29, POP 37. RBH 27 

OVER R .lanon Music ASCAP "erk Awake 
,1i PP, .a SCI WPri a0P 

PARTY LIKE A ROCKSTAR " ,it',' 
BV Cerro AndNI Publ>mg. ASCAP.Racnes 

Oren Publishing, Publishing, ASCAP /EMI April ASCAP), HL H100 2, 

POP 2 RBH 3 

PEGAD (Universal -Musica Unica, BMI) LT 13 

PLEASE DONT GO (Tank 1176 Music. ASCAP/Black 
Fountain Publishing. ASCAP/EMI April, ASCAP/Lnnnalis- 
lic. ASCAP/Nobing Hill. ASCAP), HL. Hl PA 46, POP 91: 
RBH 2 

POP, LOCK & DROP IT (Huey Records Music, 
ASCAPBiAndre Smith, ASCAP/DelHiTz Muzik, 
ASCAPMohing Hill Music. BMI) H100 9, POP 20. RBH 
9 

POPPIN' (Dirty Dre Music. ASCAP,/Universal Music Cor - 
poration, ASCAP/Lil Vidal Music. ASCAPiNaked Under 
My Clothes, ASCAP /Chrysalis Music, ASCAP), HL, RBH 

35 
POR AMARTE ASI (WB Music. ASCAP/Erami, ASCAP) 

PROULT131 D OF THE HOUSE WE BUILT (Sony/AN Tree, 

BMVShowbilly Music. BMVWarner- Tamerlane Publish- 
ing. BMVSyycamore Canyon Music, BMVTurn Me On 
Music BM6SIill Working For The Man Music. BMVICG, 
BMI). 
Music. 

CS 48 
PUSH IT BABY (Diamond Blue Smith Publishing, 

BMLBIue Star Publishing, BMVBIeu Carrot Diamond 
Publishing BMVThe Nickel Publishing. BMVSilverplat- 
inumy2k Publishing, BMVMusic Royale, BMI) RBH 82 

QUE LLOREN la Publshing, BMI) LT 37 
QUE ME DES TU CARINO (El Conuco. AMI /Redomi. 

Bra, _T 10 

R 
REHAB I - 

ROCK YO HIPS . 

'hott iLUhs íA0. A C r Ulme Auc w lecliun. 
ASCAP,1cC Masterpiece Publishing, ASCAP/Right Note 

e Music, ASCAP/MI 
S. RBH 18 

SAME GIRL 

ASCAPI 

' "un 
SAY IT RIGHT (Nelstar Publishing, ASCAPNirginia 

,' AP/ B Music, ASCAP/Dania Handz Muzik, 
L ^,11 April ASCAP). HUWBM, H100 42 

SAY YES (Cal IV, ASCAP/Dimensional Music Of 1091, 
ASCAP/Drivers Ed. ASCAP/Pick Them Taters, 

BMVSony,AN Cross Keys. ASCAP /Stage Three Music, 
BMVCherry Lane, ASCAP). CLMIHL, CS 40 

SERA (EMI April, ASCAP/Famous, ASCAP) LT 39 
HUM (Jennifer Nettles, ASCAP/Dirkpit, BMVSongs Of 

Bud Dog, ASCAP /Chamaland. ASCAP/Music Of 

Windswept. ASCAP). HL. H100 92 
SEXY LADY (Drawhisl Publishing, ASCAP, Want Mine 

Publishing ASCAPEMI Unart Catalog, BMq, HL/WBM, 
H100 65, POP 76. RBH 47 

SHANTY (First N' Gold. BMVWarner- Tamerlane Publish - 
ing, BMVWarner Chappell. BMVYoung Drumma, 
ASCAPWaynee Baynee Music. BMVNappyPub. 
BMVZomba Songs, BMI). WBM ROH 52 

a SHE HINT RIGHT (Ma Bob, ASCAP/Sweet Summer, 
ASCAP /Circle C. ASCAP/Full Circle. ASCAP,'Warner- 
Tamerlane Publishing. BMVlexi's Palm Tree Music, BMI), 
WBM, 

SNES LIKE 
CS 41 

THE WIND (Plainview Diner, BMWery Tony 

. I P 

SHOD 
MusicBE BM 

0OP (NO 
81 

WORDS) (Happy Mel Boopys 
Cocktail Lounge And Music, BMVZomba Songs. 
BMVStrange Science Music, ASCAP/Some Wilke 
Music. BMVJustins Polite Music ASCAP/EMI April 
ASCAP/Print Polar, BMVSongs Of Universal. BMVMs. 
Marys ASCAP'Jessyca Wilson Publishing, BMI), 
HIJWBM, RBH 76 

SIENTE EL BOOM (T Bambino Music Publishing, 
ASCAP/Sony/AN Discos. ASCAP/Leon Blanco. 
BMIBaby Records Publishing. ASCAP ) LT 14 

SIMPLE THINGS (Gad Songs ASCAP /Cherry Lane. 
ASCAP /Sweet Gigggles, ASSAY), CLM, RBH 54 

SI NOS (MEOW POCO TEMPO (Unique Hits Too, 
ASCAP/Sony/ATV Discos, ASCAP/Famous ASCAP) LT 2 

SLAP (Ludacns Universal Publishing, ASCAP/frac -N- 
Field Entertainment, BMVMollings Music. ASCAR/Bol- 
tinq Oale Songs, ASCAP), HL. RBH 70 

SMILE (JRPSL BMVJamrec, BMVUniversal -Songs 01 

PolyGram International. BMVUniversal- PolyGram Interna- 
tional. ASSAY), HL. POP 75 

SPEND THE NIGHT (Wamer- Tamerlane Publishing. 
BMVCheckman, BMVNess. ASCAPiNitly & Capone. 

BMlMike Ci BMI , WBM. RBH 74 

STACKS ON DECK Orijinal Sin. ASCAP/Nasiajaida 
tyry, 

Music Publishing, SSSESAC) RBH 87 
STAND (Music Of Combustion, BMVSongs Of Windswept 

Pacific, BMVDanny Otton Songgs. ASAP/Universal Music 
Coq -tiOn. ASCAP). HL. H100 82 

STARTIN' WITH ME (Careers -BMG Music Publishing. 
Maki. VSon s Of Windswepl Pacific, 

1, 

r.,. 

01 Thortch BMLfox Ridge Music, BM)), 
'I 11100 

STOLEN a Did She Ask About Mel Music. 
:. ii :,urpuralion, ASCAP), HL. H100 

STRAIGHT TO THE BANK 50 Cent Music, ASCAPNni- 

1198 

Dimond, 
' Coin' On But Funk- 

STRUGGLE NO MORE (THE MAIN 

iRB 

NT) (Writing 
Harlem Music, 

:I 'Jiyah Music, 

SUMMER LOVE ba Doer prises, ASCAP/Tennman 
Music ASCAP,Mrginia Beach, 

'PP PP R:- -a Handz Muzik, 

SUNDAY MORNING IN AMERICA IMI April. 

versal Musc 
'. APJeYrey 

THE SWEET ESCAPE il i wrr as¢. 
ASCARFamous, ASCAP/Piarr 

918. POP 17 

T 
TAKE ME AS I AM 

Woos Music. ASCAPMitco South. 
is Of Universal, BMI), HL. RBH 38 

TAMBOURINE "onndie Rockwell ,ASCAP /Swiss Beat, 
',."es. SESAC/Team S Dot Publishing, 
,`.1VUniversal Music Corporation. 

71, POP 98. RBH 25 
Ol Universal, BMI). HL. H100 9F 

POP 100 
TATTOO (2 Aval ,reel Publishing, ASCAP/Perry Homes 

Music Publishing. ASCAP / Allist Publishing Group. 
BMI/Wamer Chappell. BMI) RBH 39 

TEACNME (Universal Music Corporation, ASCAPAatif 
Music Publishing. ASCAP/Songs Of Universal, 
BMI agramnalon ASCAPMIelodic Rano Poduc- 

uu "'030Publishing,ASCAP /Smoothie 
MA :rk Productions. ASCAP), HL, H100 

6í _ 

TEARDROPS ON MY GUITAR Sony/ AN limber, 
SESAC /Hillsboro Valley, SESAC /Sony /AN Tree. 

BrdlTavlcr Swift Music B`Ab H. CS 13 /1100 49. POP 

TELL ME WHAT WE'RE GONNA DO NOW BMG- " 
Wace Mo BM; Sense- 

Of Universal BM), HVWBM, ROH 83 
TE LO AGRADEZCO, PERO NO (Gaul. ASCAP/WB 

API LT 40 
TENNESSEE Baretoel Eyed Music, 

Fr ; ATV Tree, BMq) HL. CS 39 
TE VOY R PERDER (Sony /AN Discos. ASCAP/WB 

AP LT 24 
THAT KIND OF DAY (Were Going To Maui, BMVHits And 

Smashes Music. ASCAP/2820 Music. BMVZomba 
Enterprises. ASCAP /Goad Country Momm. 
ASCAP /Green Ci , SESAC /Green Wildemess. 
SESACBPJ. BMI , WBM. CS 29 

THAT SCARES M (Songs 01 Combustion Music, 
ASCAP/Music 01 Windswept ASCAPNniversal Music 
Corporation. ASCAP/Mempherslield ASCAP/House Of 

Full Circle, BMVFuII Circle, BMI). HL CS 50 

THERE'S HOPE (Gold & Iron, ASCAP/WB Music, 
ASCAP /Soup Sandwich. ASCAP/T1 Music, ASCAP). 
WBM. POP 95 

THESE ARE MY PEOPLE Universal Music Corporation, 
ASCAPiMem hersfield, ASCAP: :Cal N. ASSAP,Berg- 
Brain, ASCAP . HL. CS 16 

THIS AINT A ENE, ITS AN ARMS RACE (Chicago X 

SoYcore, BMVSnny/ NSongs. BMI). HL, H100 95 
POP 67 

THIS IS MY LIFE (Phylvesler Music. ASCAP Words & 

Music, ASCAP /Sony /AN Tree, BMVTomdouglasmusic, 
BM), L CS 49 

THIS IS MY NOW t- r'iainmenl Limned. BMU Hí(10 

THIS IS WHY I'M HOT :wn Mims, BMVThe Blackout 
to Of Mindz. 

/5505 Sonof eras. ASCAPBMG -Careers, BMLBMG 
Songs, ASCAP/Heavy On The Grind Entergameni Pub- 
lish,ng BMVUI Jizzel Music Publishing. BMVSongs Of 

TVT, BMVLiI Jon 00017 Music, BMbWarner Chappell 
PRS/Keak Da Sneak Publishing Designee BMI / Curwn 
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Music. BM/Irving, BMI WBM, H100 27: POP 26 
THIS LOVE )Careers-BRAG Music Publishing, BMVFebm- 

ary Twenty Second. BMWalentine Valentine 
ASCAP/BMG Sono. ASSAY). WBM. POP 90 

TUNES FR TH MMRS Sony/ AN Songs, BM /Chicago X 

s ftcore. BMI). HL H10 17. POP 14 

TICKS (EMI April. ASCAP /New Sea Gayle. ASCAP/Didnt 
Have To Be Music, ASCAP /Chamaland ASCAP.Songs 

Of Bud Dog. ASCAP/3 Ring Music. ASCAP/Music Of 
'Vmdswecl ASCAP). HL. CS 2. H10043. POP 56 

TIME OF THE SEASN (Mainstay, BMI) POP 82 
A TI SI PUEDO DECIRTE (Edimonsa, ASCARSiempre, 

LT :4 

TODO CAMBIO Sony /AN Discos. ASCAP) LT 15 
TORRE DE BABEL (Kike Santander Music. BMVEMI 

wood. BMI) LT 17 
TOUGH Steel Wheels, BMVCurb Songs, ASCAP), WBM, 

17 

11. 
UMBRELLA ASCARMarch 9th Publish- 

ing. ASCAP /2082 Music Publishing ASCAP/Suga 
Wu BMVCaner Boys Publishing, 

Publishing, 
April. 

ASCAP), HL, H100 1, POP 1 RBH 10 

UN IDKA COMO YO Ser -Ca, BMI) LT 49 
UNTIL THE END OF TIME (Tennman Tunes. 

ASCAP/Zomba Enterprises ASCAPNirginia Beach. 
ASCAP/WB Music, ASCAPAamer- Tamerlane Publish- 
ing, BMVDanja Handz Munk. SESAC/WBM Music. 
SESACAWarner, SESAC) WBM. RBH 26 

UNTIL YOU COME BACK TO ME (Sawed, Music, 
BMVStone Agate Music, BMVJobete Music, 
ASCAP/Black Bull Music, ASCAP) RBH 77 

U -w UR HAND (EMI Blackwood. BMVP!nk Inside Pub- 
lish, BMVMaratone AB. STIM/Kobalt Music Publish - 
ing.OSC9 /Kasz Money Publishing. ASCAP). HL H100 
11, POP 

VALENTINE (Universal Lingo, ASCAPMroolin Hill. 
ASCAP/Young Go'diee.B 

Vdea ), n 

Songs, 
ASSCAP/Hale Yeah, SESAC/Tèer 64 

WAIT FOR YOU (Stellar Songs. ASCAP/EMI April. 
ASCAP/Sony/ATV Tunes, ASCAP/EMI Blackwood, 
BMVW2ater 

POP 22 
Music Publishing, ASCAP), HL, H10032, 

WALL TO WALL (The Royalty Network. BMVIeam S Dot 
Publishing BMVHitco Music. BMVSongs Of Windswept 
Pacific. BMVWatter Scott. BMI) H100 96. RBH 22 

WASTED (Songs From The Engine Room, BMVSongs Of 

Universal, BMbWarner- Tamerlane Publishing, BMURay- 
lene Music, ASCAPBPJ Administration. ASCAP), 
HL/WBM, 11100 64, POP 73 

THE WAY I ARE (Virginia Beach, ASCAP/WB Music. 
ASCAP/Dania Handz Muzik, SESACIWOM Music, 
SESAC/KEriokey Music. ASCAP/Universal Music Corpo- 
ration. ASCAP /Jerry Lee Publishing. ASSAY), WBM. 
H100 78. POP 54 

THE WAY I LIVE (Extreme Entertainment New Orleans 
Publishing 
POP 30 

Compa/rill Productions. ASCAP) H100 34: 

THE WAY SHE MOVES (CoCo Tunes Music. 
ASCAPB efall Music. ASCAP/Famous. ASCAP) LT 11 

WE TAKINYOVER (DJ Khaled. BMVND/a International, 
ASCAP/Famous, ASCAP/Warner-Tamerlane Publishing, 
BMVMoney Mack. BMVCrown Club Publishing, 
BMVJOey 8 Ryan Music, BMV4 Blunts Lit At Once, 
BMVDanyy Handz Muzik. SESAC/WBM Music. 
SESACMotlinq Hill Music. BMI). HUWBM. H100 36. 

PP/l 

WHAT BOYZ 

040 
LIKE - ' 'in', BMI) 

WHAT GOES AROUND COMES AROUND Tennman 

'ania 
-.'erlane 
NBM 

NNgg 

thingss 

S 

, CAP,Crown Club 
38 

WHAT IVE DONE nba nnnUgggs. BMVChesterchaz. 
'AP/NondlsclosureAgreement, 

3MVKenjIi Kobaya BMVPancakey 
H1IX1 22:POP23 

shi, 

WHATS MY NAME )Cancelled Lunch Music. 
,- rsal- PolyGram International, ASSAF)), HL. 

WHAT YOU GIVE AWAY -'.v Mae. BMVSongs Of 
Track. BMI), WBM CS 57 

WHEN I SEE U Creations, ASCAP/EMI 
ASCAP/Sony/ATV Tunes, 
OCANSony /AN Music Publish- 

-. Writers, ASCAP /J. Sewell 
'ne Super Kid Music, 

WHEN THE STARS GO BLUE ,Bug. BMVBarland. BMI), 

WHINE UP nd Alo Publishing. ASCAP /J. 
A,,,,- r'rGreensleeves, PAS)11100 91, 

P0. 
WHO KNEW EMI Blackwood. BMVPink Inside Publish- 

,' '. - 'P9 STIMMoLalt Music Publishing, 
. °sblishing, ASCAP). HL POP 96 

WIPE ME DOWN 
'. 

I Productions ASCAPBoosie Bad 
,se On Tha Track. ASCAP) H100 47: 

-' 1 12 

A WOMAN'S LOVE (WB Music, ASCAPNee Flaw, 

0 5 H100 73 
WONDERFUL Satin Publishing, BMVZomba 

_ )f The Streets. ASCAPA Grand 
Samphu ASCAP). WBM, RBH 59 

WONDER WOMAN ,1pbl's Boy Munk. BMVWarner- 
BMVDania Handz Muzik, SL vt . B.. Music.SESAC/NoOuincydenceMusic 

Publishing BMVNOrth Avenue, ASCAP/EMI April 

ASCAP Urban Warfare ASSAY), HL/WBM. ROH 60 
WORKING CLASS HERO (Lerrono. BMI) H10059. POP 

WRAPPED Tdta.:hul BMLBruce Robison. BMVCarnival 
Music Groùp. SESAC) CS 8, Hl 00 77 

YOU (German Dog Music, ASCAP/NI Music 
ASCAP /Ostal Songs. BMLSoundtron Tunes. 

Music, 

Moneyy Publishing BMVWamer- Tamerlane Publishing, 
BMVHeforrnalion Publishing, PRS WBM, RBH 44 

YOU AINT KNOW (Money Mack. UMVYoung Money 
Publishing, BMVWarner- Tamerlane Publishing, BMVScotl 
Storch Music, ASCAP/NI Music, ASCAP). WBM, RBH 

65 
YOU GIVE LOVE A BAD NAME (Bon Jovi Publishing, 

ASCAPtiniversal- PolyGram International 
ASSAY Sena AN Tunes ASCAP,/Desmobile 

ASC Et,' iP H10021. POP 21 

YOU KNOW I'M NO GOOD EMI Blackwood. BM). HL. 

701 
YOU NEVER TAKE ME DANCING (Chi -Boy. ASCAP) CS 

YOU'RE GONNA LOVE ME cs 01 Combustion 
<!ASCAP/Mr. Noise. 

(YOU WANT 'O) MAKE A MEMORY ,Bon Jovi Publish - 
ng, ASCAP: Universal -PoI Gram international, 
ASCAP/SonyiAN Tunes ASCAP, /A ressive, 

ASCAP rntur MusD °uolanmg. ASCAP), HL. H10087: 
POP 

Y SI VOLVIERA A NACER .,Iltura Urbana Publishing. 

Y TODAVIA EMI Blackwood. BMISACEM. 
r as, BMI) LT 34 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jserrette@billboard.com 

HELP WANTED 

Seeking Outstanding Candidates for 
Billboard /Nielsen Sponsorship Sales 

Sumnary: 
As a Sponsorship Sales Manager, you will work closely with a rapidly growing team to generate spon- 

sorship revenue for Nielsen Events, including Billboard, The Hollywood Reporter, and Adweek. 

The rght candidate will have a 3 -5 years of exceptional sales experience, with a proven ability to pro- 

vide creative, cross platform solutions to close deals. A deep understanding of event sponsorship, 
media platforms, and the music, entertainment or technology industries is ideal. 

Description of Duties: 
Gererate revenue by selling event sponsorships 
Pro:,pect for new business while growing existing accounts 
Conduct phone and in- person sales presentations to a variety of clients 
Achieve or exceed quarterly and annual sales and productivity quotas 
Develop agreements and execute sponsorship deliverables 

A college degree in a relevant area of study required. Travel required (approximately 15 %) in the U.S. 

Events currently held in NY, Miami, LA, Atlanta, and Las Vegas. 

Base $65k +, with attractive commission package, commesurate with experi- 
ence. Comprehensive health and 401 K. Nielsen Business Media 

Please email cover letter and résumé to dmoser @billboard.com, with job B code "BBC 1724" in the subject line. No calls, please. illboard 

F fiHER-FS 
R OHM!! 

Call attorney 
Jeffery Leving 

312-356-DADS or visit 

www.dadsrights.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 50f. Your choice from the 
most extensive listings available. 

For free catalog call (609) 8904000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: corplomu@aol.com 

LISTENING STATIONS 

Looking for a durable headphone... 
Features: Professional sound quality and bass response 

Steel armoured cable (rubber -coated, 
Reinforced covered steel headband 
Replaceable ear -pads 
Virtually unbreakable 

visitusat www - dbi int - com 
dbi international 
contactus@dbiint.com 
1-800-465-7777 

3 -5 -10 

Listening ation 

Wo,ldwi.le Distribtor of 

OW 
5 -NDisc 

DVD 
Sampling Station 

iNakamichi'° 
CD /DVD Sampling stations 

INTRODUCTORY OFFER 
FOR NEW ADVEFTISERS! 

WANTED TO BUY 

WANTED 
TO BUY 

CDs, DVDs, LPs, 45s, Posters, 

Memorabilia, Awards, Concert Swag - 

we specialize in rare collectibles. 

TOP PRICES PAID!! 

We travel worldwide for 

valuable collections. 

ROCKAWAY RECORDS 

323 -664 -3525 wj @rockaway.com 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! ; m% 

Call today for 
your free catalog! 

1-800-468-9353 
www.discmakers.com/bb 

DISC MAKERS® 

HELP WANT 
Yoshi's jazz club and restaurant in Oakland, CA, is seeking an experienced book- 

ing agent to be the second person in their jazz booking team, to be responsible for 

booking Yoshi's Oakland as well as Yoshi's San Francisco which is opening this fall. 

Must have extensive booking experience and solid working knowledge of jazz and other 

music. While Jazz will always be our focus, we will be branching out into other genres 

such as world music, blues, R & B, and triple A. Successful candidate will work closely 

with the Artistic Director to book 2 clubs, 12 miles apart. Duties could also include 

arranging artist accommodations and transportation and related clerical tasks. 

Yoshi's, considerec to be one of the finest jazz clubs in the US, is a world -class jazz club 

booking music 7 nights a week with 2 shows per night. For the last 20+ years, Yoshi's 

has brought most every major jazz artist to the San Francisco Bay Area, as well as the 

best of up and coming talents. 

Please submit your résumé to Peter Williams at: Yoshi's, 

510 Embarcadero West, Oakland, CA 94607 or peter @yoshis.com. NO CALLS PLEASE 

ComOensation commensurate with experience. 

Yoshi s is an equal opportunity employer. 

For more information about Yoshi's, visit www.yoshis.com 

ts 
..N°"" 

Become a part of Starbucks Coffee Company now! 
We are looking fir a buying manager with experience in the entertainment industry in addition to 

good supply chain experience, most notably in procurement. This job contributes to Starbucks 
success by managin.3 a team of 1 senior buyer and 1 buyer, and by ensuring consistent sources of 

supply while meeting cost, schedule, service and quality requirements. This person would lead 

efforts to identify opportunities to improve costs, lead times. service and quality and consistent - 
ly model and ac in accordance with Starbucks guiding principles. 
Summary of Exper ence 

Partnership development (7 years) 
Purchasing in á manufacturing, consumer goods, distribution or service environment (7 years) 

Supplier qualification and negotiations (7 years) 
Working with automated procurement and inventory control systems (7 years) 
Managing multiple purchasing functions (3 years) 
Cross -functional team participation 
Experience in Entertainment Procurement (preferred) 

Please email me your résumé at eemerson @starbucks.com and we can set up a follow up inter- 
view and discussion of the position. 

PUBLICATIONS 

Your Definitive Source for 
Industry Information 

RECORD RETAILING 
DIRECTORY: 

The essential tool or those who service or 
sell products to the retail music commu- 
nity. With over 5,000 listings, this directory 
is the most comprehensive compilation of 
record retailers, featuring independent and 
chain store operations, chain headquarters, 
audio -book retailers and online retailers. 
Listings include: store names and 
addresses, owners, operators, phone and 
fax numbers, e-mail addresses, chain store 
planners and buyers, and store genre or 
music specialization. And its handy 6X9 
inch format makes it easy to carry and easy 
to use. 

$215 

ORDER ONLINE 
www.orderbiliboard.com or call 1-800-562-2706 818-487-4582 
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WE THOUGHT OF CHANGING OUR NAME 
TO THE MUSEUM OF TELEVISION, RADIO, 

CABLE, SATELLITE, VIDCAST, PODCAST, 

BLOGS, VLOGS, CLIPS, AND MOBISODES, 

BUT THAT WOULDN'T FIT ON OUR 

BUSINESS CARDS. 

Media isn't the only thing that's changing. The Museum of Television & 
Radio is now officially The Paley Center for Media. Stay tuned to see 
how we evolve as media transforms our world. 

paleycenter.org 
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Send submissions to: execCälbillboard.com 

RECORD COMPANIES: Columbia Records taps Mark DiDia 

to oversee daily operations of the label. He was executive 
VP /GM at Capitol Records. 

Sony BMG Music Entertainment's Commercial Music Group 

names Michael Block executive VP of sales. He held the same 

title at Sony Music Label Group. 
Warner Music International beefs up its digital marketing 

endeavors with the creation of a new role covering Europe, 

Middle East and Africa regions. Piero Poli has been named dig- 
ital marketing director of EMEA. He was group account direc- 
tor at Agency.com. 

Provident Label Group names Troy Vest VP of marketing 
for the Essential and Flicker labels. He was VP of marketing 
and artist development at Flicker. 

Warner Music Latina in Miami names Kary An Diaz TV and 

press coordinator. She was an executive coordinatorfor man- 

agement company Latin World Entertainment. Diaz replaces 

Marcie Stefan, who has been appointed label manager for 
Warner Music Latina. 

Universal Music Classical in New York appoints Melanne 

Mueller senior VP. She was co- founder /managing director 
at Avie Records in London. 

MANAGEMENT: Veteran manager Tim Bernett establishes 
Deep Blue Arts, a Los Angeles -based company devoted to 
artist management, film music supervision and consultation. 
He was a management partner at Fitzgerald -Hartley. 

PUBLISHING: Universal Music Publishing Group appoints 
Michael Sammis CFO /executive VP of operations worldwide. 
He was CFO /executive VP. 

EMI Music Publishing promotes Lynnette Caldwell to direc- 
tor of marketing services. She was coordinator for the com- 
pany's creative services /new -media department. 

DIGITAL: Yahoo Music promotes Billy Johnson Jr to senior 
music director. He was music director. 

Joost names Mike Volpi CEO. He was senior VP /GM at Cisco 

Systems' Routing and Service Provider Technology Group. 
-Edited by Mitchell Peters 

C 

G(X)l) WC) R KS 
KEEP HOPE ALIVE 
Samsung's sixth annual Four Seasons of Hope gala will fea- 

ture a special performance by Grammy Award winner Ali- 

cia Keys. The June 18 event, held at Cipriani Wall Street in 
New York, raises funds for the Keep a Child Alive Founda- 
tion and other charities. "Live With Regis and Kelly" co -host 
Regis Philbin will host the fund -raiser, which honors sports 
legends Dan Marino, Joe Torre, Earvin "Magic" Johnson and 
others for their philanthropic efforts. 

DROWNING POOL DELIVERS 'SOLDIERS' 
TO SOLDIERS 
Rock band Drowning Pool is doing its part to support the 
USO. In addition to donating $1 from each ticket sold from 
its current U.S. tour to the private, nonprofit organization, 
Drowning Pool has made a new track, "Soldiers,' available 
as a free download via the USO's MySpace page. "Soldiers" - 
featured on the band's third album "Full Circle' (due July 

24 from Alternative Distribution Alliance- distributed Eleven 
Seven Music) -was written after the band's overseas USO 
tour, which included stops in Iraq and Kuwait. 

Aretha Franklin, center, recently w tf Jennifer Hudson, rigrt, or high 
tea in New York to discuss tie possbilityof the Academy Awac- winning 
actress and vocalist portraying the musiol living legenc in a film production 
based on the best- selling actcbiognpfy 'Aretha Franklin: Fron These 
Rots" Joining the ladies at high tea is F anklir s friend Will Wilkerson. 

Uriver9 
Music Publisiirg Gaup 

celebrated the acq Jbtion of the 
publishing catalog o= rrutl la Timm, Grammy 

Award -winning, Songwriters hallo' Fame inductee 
Michael Masser. Picturec a ne signing at UMPG 

worldwide headquarters are, fon eft, UMPG chairman /CE:: 
David Renzer, Masser and UMFGe= ecutive VP of acquisition 

and strategic projects Linda Newmark. PHOTO: COURTESY OF uNIVEPSAL 

MUSIC PUBLIRHI JE GFOUP 

The first Bands& Brands semirar in Stockholm -sponsored bi tfe three 
main Swedish organizations for me sic IFPI, SMFF and 30M-attracted more 
than 200 attendees and featured gpealrs and panelists discussing how 
best to get music out to ac agencés, music supervisors and creetive direc- 
'ors. From left are Lights Cut Music GroJp CEO Patrik Larsson, who moder- 
ated the event; Comma Mtsi: musc supervisor Bonny Dolan \lusicStylist 
music supervisor Jesper Gadeberg, pig =actory Europe music supervisor 
Jimmy Makoul, and Jung Von Mat musc supervisor Fritz Racing. 

The king of Egyptian arbquties, Zahl Hawass, 
nets the reigning queen rla Vegas, Cecine Dion, 

at her show "A New Dey " at the Colosseum at 
Caesars Palace. With orty rs performances left, the 
AEG Live production will cbsa its curtairs for the 
final time Dec.15. Hawass :iesecre :ary general of 
Egypt's Supreme Cours.it o Antiquties, worked in 
cooperation with AEG Li .e tc produce the block- 
buster museum exhibilioi - TLtankhamun and the 
Golden Age of the Pha-achs, "which s currently at 
the Franklin Institute in Pikadalphia until Sept. 30. 

Interscope signed Fernando 
Garibay as an artist/produc=r to 

F2RordJlnterscope. From lef- ar? Interscope 
senor VP d A&P- Martin Kierszanbaun, Garibay, Interscope 

Gaffen A &M cfairman Jimmy !ovine Garibay's manager 
Gerard, Mejia and attorney Peter Lopez. 

INSIDE TRACK 

MARIO LOOKS TO STEP UP WITH GO, GO, GO ATTITUDE 
"Go" appears to be the o Derative word 
in Mario's vocabulary these days. The 

singer's third albt.m, "GD," hits stores 
July 31. Ii the meantime he's pushing 
the go button on the so.gwriting and 
acting aspects of his career. 

Under his Nightriders production 
banner, he has placed soigs with Chris 
Brown, Usher, Jennifer Lopez and 
Raven -Symone. But what many prob- 
ably don't know is that 1` e's also send- 
ing out submissions fcr soundtrack 
consideration. 

While on the road promoting "Go," 
he's alsc taking along a acting coach 
so he can continue to "brush. up on my 
skills" as he reviews varous scripts. "I 
don't know yet what my next [film] proj- 

ect v'ill be," Mario t 
looking to begin wo 
by th. e end of the y 
both music and asti 
However, acting is d 
I'll continue to pu 
credits include "St 
dom Writers," whit 
available on DVD. 

WI-IITE NOT A 
Jacl White wants 
musc heard, but ap 
Upoi learning that 
Chicago -in parti 
Electra-leaked th 
"Icky Thump," a not 
phoned the statio 

Its Track "but I'm 

ing on something 
ar. It's hard to do 
g at the same time. 
finitely something 
ue." Mario's film 
p Up" amd "Free - 
recently became 

N OF LEAKS 
he White Stripes' 

rently not leaked. 

odem rock WKQX 
ular micday host 
band's new album, 
too-pleased White 
from Spair, where 

1 

the band Was Dn tour. On a recen 

entry, Elect-a called the album -une - 
lievably brI ànt and awesome" and sim- 

ply wanted to 'share it with fellot,lrfans." 
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Universal 
France heart- 

throb David 
Charvet's album is 

certified gold in France, 
after his "Leap of Faith" 

single went to No. 1. 

Pictured accepting a 
plaque is Larry Dvoskin, 
co- writer of album track 

"All I Want Is You," with 
Reach Global Publishing 

president Michael Closter, 
right. and VP Scott Rubin. left. 

INSIDE TRACK 

SOUND + VISION = BOWIE 
The 11th annual Webby Awards were held June 5 in New 
York. Presented by the International Academy of Digital 
Arts and Sciences, the award ceremony honors the best 
and brightest on the Internet. The Beastie Boys picked up 
the Webby for artist of the year, while David Bowie took 
home a lifetime achievement award. The 550- member 
academy apparently appreciates Bowie's online plat- 
forms: BowieNet, UltraStar and BowieArt. 

Those who have at- 
tended the Webbys in 

the past know that the 
ceremony is legendary 
for its five -word 
acceptance speeches. 
No more, no less. Bowie 
being Bowie, however, 
he gave us 15: "So, only 
got five words. Shit, that 
was five. Four right 
there. Three there. Two." 

Facebook was 
awarded a Webby in the 
social networking cate- 
gory. In accepting its 
award, the Facebook 
crew uttered five simple 
words: "I'm just here for 
Bowie." Ditto for the Bill- 
board crew. (That would 
be five words.) 

SATURDAY NIGHT FEVER ALL WEEK LONG 
New artist Kathy Diamond is creating a stir with 
tastemakers in the club scene with her debut album, 
"Miss Diamond to You." Produced by DJ /producer Mau- 

rice Fulton, the full -length is available via Munich -based 
indie label Permanent Vacation. With this album, Dia- 
mond and Fulton have crafted a wicked ode to days 
gone by. It's as if the Andrea True Connection from the 
'70s suddenly woke up from a deep, deep sleep, only to 
discover that the world had moved 30 years forward. In 

other words, "Miss Diamond" recalls the positively 
groovy vibes of the disco era, but like an Amy Wine - 
house, Diamond retwists the old into something new 
for a generation that has no clue -nor do they neces- 

sarily care -about the music that came before their birth 
dates. Track considers it its duty to bring "Miss Diamond 
to You." You can thank us later. 

VH1 ROCK HONORS 
Hosted by Barn Margera at the Mandalay Bay Events 
Center in Las 'Jew e -,the second annual VH1 Rock Honors 
honored the music and influance of Genesis, Heart, Ozzy 
Osbourne anc ZZ T, with tribute performances by Alice 
in Chains, Quis ofthe Stone Age, Nickelback, Gretchen 
Wilson and Kle_ PF OTOS: COURTESY OF VH1 

ABOVE: Presenter Cameron Diaz, left, with VH1 executive 
VP /GM Tom Calderone. 

BELOW: Nickebad< 'rontman Chad Kroeger, left, with VH1 
executive VP /GM lam Calderone. 

A selection of Atlanta's music industry elite along win rising urten star Lloyd made the 
last day of school for st ident- at Benjamin S. Carson Prep School even sweeter. 
Performing rights crganizatioi BMI and Teach for Arr erica partnered to throw the kids an 
all -star pep rally rewardng them for their hard work, good grades and steady attendance. 
From left are sixth grac teacier Anastasia Michels, BMI VP of writer /publisher relatiois 
for Atlanta Catherine Bewtor, Lloyd and school prin_ipai Patricia Wells. PHOTO: COURTESY 

OF JOHN RUSSELL 

Casablanca Records artót Mika, center, celebrates a sellout show June 2 at Sydney's 
Forum with Universal Music Australia executives. The date was part of an Asia Pacific pro- 
motional itinerary in support ci current album "Life in Cartoon MD_ion :. which has gone 
platinum in France, the United Kingdom, Russia and Iraland and amassed worldwide sales 
approaching 2 millicn. Fanking Mika are Universal Music Australia GM of marketing Tim 
Kelly, left, and managing direcor George Ash. 

Alt -rock legend Perry 
Farrell, left, dropped by '1us c 

Chace's New York studio to discuss 
hs latest band, Satellite Party, whin will be 

fectured on Music Choice's "Roc< U" program 
throughcrt June. Pictured with Farrell is Music 

Choice srogramming director Gary Susars. 
PHOTO: COURTESY OF JIM LARER vat 

Sony BMG execs corIStulate Beyoncé for her enduring popularity in Europe. The superstar, sees here back- 
stage at one of her recent Show Time concerts in London, was presented with an !FP' platinum cisc to com- 
memorate 1 million shcments of "B'Day" in Europe. From left are Sony BMG U.K. chair-nail/CEO Zed Doherty, 
Sony BMG senio direcor of European marketing Nadir Contractor, Beyonce, Sony BMG bP of European 
marketing Laura Barlett and Beyonce s manager /father Mathew Knowles. 
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"This has become a must -attend event for the concert business." 
SETH HURWITZ, PRESIDENT, I.M.P. 

HE 4TH ANNUAL BILLBOARD TOURING CONFERENCE & AWARDS is the premier 
gathe-ing for the ci'ncert industry. This -wo -day event, programmed by Billboard's Ray 

Waddell, will feature informative pane s, .201- rJversial discussions, invaluable nEtwori<ing 

opportunities, and an awards recep-icn targeted -o promoters, agents, managers venues, 

sponsors, and produc, ion profess o -3Is Don't miss your chance to hear from elite indLstry 
players and learn about the latest opportunities to gain a competitive edge!! 

Register Today! 

Billboard 4TH ANNUAL 

TOURING 
CONFERENCE & AWARDS 

General Into: 646.6E4.4660 
Spoistrrship :646.654.463 \ /VV /V /, B 

i I I board Events Corn S onsorshi s:646.654.4653 V / / / / / 
Roosevelt Hotel: 212.661.9600 

;Mel 
A t F N A 

t /11lí 0!!E HONDA 
MEWS 

hu h 
i :ent?x 
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IltehouseCIAL GUESTS 

& 
C-0t6st -a i C-Ga 

2007 
SUMMER TOUR 

06.15 Phoenix, AZ Dodge Theatre 

06.16 Las Vegas, NV Pearl Theatre at Palms Casino 

06.17 Los Angeles, CA Greek Theatre 

06.19 Los Angeles, CA Greek Theatre 

06.22 Berkeley. CA Greek Theatre 

06.23 Alpine, CA Viejas Concerts in the Park 

06.25 Santa Barbara, CA Santa Barbara Bowl 

06.27 Denver. CO Red Rocks Amphitheatre 

06.29 Muskegon. MI Heritage Park 

06.30 Milwaukee. WI Summerfest Oasis Stage 

07.02 Kansas City, MO Starlight Amphitheater 

. 07.03 St Louis, MO Fair Saint Louis 

07.07 Naas. Ireland Oxegen Festival 

07.08 Balado by Kinross, UK T in the Park Festival 

07.10 Sheffield. UK City Hall 

07.11 Manchester. UK Apollo 

07.15 Raleigh, NC Walnut Creek Ampitheatre 

07.16 Baltimore, MD The Pier 

07.18 Bushkill, PA Mountain Laurel Center 

07.20 Holmdel, NJ PNC Bank Arts Center 

07.21 Wantagh, NY Jones Beach 

07.22 Boston, MA Tweeter Center 

07.24 Saratoga. NY SPAC 

07.25 Hartford, CT Mohegan Sun 

07.27 Atlantic City, NJ Borgata Events Center 

07.28 Buffalo. NY Darien Lake Performing Arts Center 

07.29 Pittsburg, PA AJ Palumbo Center 

07.31 Atlanta, GA Chastain Park Amphitheater 

08.01 Pensacola, FL Pensacola Civic Center 

08.03 West Palm Beach, FL Sound Advice Amphitheater 

08.04 Tampa. FL Ford Amphitheatre 

08.11 Tokyo. Japan Summer Sonic 

08.12 Osaka. Japan Summer Sonic 

08.16 London. UK Hammersmith Apollo 

08.18 Staffordshire, UK V Festival 

08.19 Chelmsford. UK V Festival 

08.23 Chicago. IL Charter One Pavilion 

08.24 St Paul, MN Minnesota State Fair 

08.26 Sterling Heights, MI Freedom Hill Hall 

08.28 Cleveland. OH Tower City Amphitheater 

08.29 Columbus. OH Lifestyle Community Pavilion 

08.31 Dallas. TX Smirnoff Music Centre 

09.01 Austin. TX The Backyard 

09.02 Woodlands, TX Cynthia Woods Mitchell Pavilion 

RInctinn from your radio this summer 

LÌVE naTion RVE 
RK)U ION ¡III f 111 \GR\' 

From the motion picture. Transformers 
The brand new single from thy: Goo Goo Dolls h JTC'REt-, ti,, 

LET LOVE IN/ IN STORES NOW www.googoodolls.com 
www.americanradiohistory.com
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13 new songs from Paul McCartney 
including the singles Ever Present Past 
and Dance Tonight 
Also availab_e as a d__L >e ecition 2CD set 
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RETOOLED 

BLACKBERRY 
DIALS UP 
JOHN 

, MAYER'S 
TOUR_ 
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- HOT 
ON THE 
CHARTS 

Clear Channel's 
EVAN 

HARRISON 
Has The 

Radio Giant 
Climbing 

The Online 
Ranks Of 
MySpace 

Yahoo; 
And AOL. 
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TOP HEATSEEKERS " 61 

TOP INDEPENDENT 60 

ADULT TOP 40 49 

-t 

ALBUMS 

THE BILLBOARD 200 

TOP BLUEGRASS 

TOP BLUES 

TOP CHRISTIAN 

ON THE CHARTS 

® 
PAGE ARTIST/ TITLE 

TOP COUNTRY 54 

X57 

59 

TOP ELECTRONIC 

TOP GOSPEL 

TOP LATIN 

TOP R &B /HIP -HOP 

56 

LINKIN PARK / 
MINUTES TO MIDNIGHT 

RICKY SKAGGS & BRUCE HORNSBY / 
RICKY SKAGGS & BRUCE HORNSBY 

KENNY WAYNE SHEPHERD / 
10 DAYS OUT BLUES FROM THE BACKROADS 

SUPERCHIC[KJ/ 
BEAUTY FROM PAIN. 1.1 

GRETCHEN WILSON 1 

I 
ONE OF THE BOYS 

BJORK / 
VOLTA 

VARIOUS ARTISTS / 
WOW GOSPEL #1S 

EHE AVETT BROTHERS / 
EMOTIONALISM 

ELLIOTT YAMIN / 
ELLIOTT YAMIN 

51 

LUNY TUNES & TAINY / 
MAS FLOW'. LOS BENJAMINS 

TANK / 
SD LOVE & PAIN 

TASTEMAKERS 60 Waco/ 
SNV BLUE SKY 

TOP WORLD 60 ANGELIOUE KIDJO / 
CAN DEN 

SINGLES 
PAGE ARTIST / TITLE 

ADULT CONTEMPORARY 49 

HOT COUNTRY = 55 

HOT DANCE CLUB PLAY , 57 

SNOW PATROL I 
CHASING EARS 

NICKELBACK / 
IF EVERYONE CARED 

BILLY CURRINGTON / 
GOOD DIRECTIONS 

FERGIE FEATURING LUDACRIS I 
GLAMOROUS 

N. 

HOT DANCE AIRPLAY _ 57 WITH LO DUFF / 

HOT DIGITAL SONGS 49 
MAROONS 
MAKES ME WONDER 

HOT 100 48 MAROONS 
MAKES ME WONDER 

HOT 100 AIRPLAY ! 
Q9 T -PAIN FEATURING YUNG JOG/ 

BUY U A DRANK (SHANTY SNAPPIN'; 

'-10T SINGLES SALES 50 BEYONCE SHAKIRA / 
BEAUTIFUL LI AR 

HOT LATIN SONGS 56 ENRIQUE IGLESIAS / 
MELD 

. 

<: + 

MODERN ROCK 49 
HAT 

PARK / 
W I'VE DONE 

POP OP 100 rj, MAROONS/ 
MAKES ME WONDER 

POP 100 AIRPLAY 50 PINK / 
U +UR HAND 

HOT R &B /HIP -HOPI 53 ; BAY 
AN ¡SHNG TRA 

HOT R &B /HIP -HOP AIRPLAY 52 
DRANK YUNG / 

BUY U A DRANK ¡SHAWN SNAPPIN t 

R &B /HIP -HOP SINGLES SALES 52 
BEAUTEPONCE 

ffUL LIAR 

R &B /ADULT' 52 
TANK / 
PLEASE DON'T GO 

RHYTHMIC 52 T-PAIN FEATURING YUNG JOC I 
BUY U A DRANK (SHAWN SNAPPIN) 

#sr VIDEOS 
PAGE ARTIST /TITLE 

TOP VIDEO CLIPS 61 
RIHANNA FEATURING JAY -Z / 
UMBRELLA 

TOP MUSIC VIDEO SALES 61 CREED / 
GREATEST HITS 

THIS WEEK ON .1)1z 
ARTIST / TITLE 

TOP CLASSICAL #1 
YO -YO MA / 
APASSIONATO 

TOP CLASSICAL CROSSOVER #1 JOSH GROBAN / 
AWAKE 

TOP DIGITAL #1 
LINKIN PARK / 
MINUTES TO MIDNIGHT 

TOP INTERNET #1 LINKIN PARK / 
MINUTES TO MIDNIGHT 

TOP JAZZ #1 / 
CALL 

MICHAEL 
ME IRRESPBURLE ONSIBLE 

TOP CONTEMPORARY JAZZ #1 
NORMAN BROWN / 
STAY WITH ME 

TOP POP CATALOG #1 MICHAEL BUBLE / 
ITS 11ME 

TOP REGGAE #1 
STEPHEN MARLEY I 
MIND CONTROL 

HOT RINGMASTERS #1 
PARSHOP K L A R/ OCKSTAR 

TOP DVD SALES #1 BECAUSE I SAID SO 

TOP TV DVD SALES #1 PLANET EARTH: THE COMPLETE SERIES 

TOP VIDEO RENTALS #1 BECAUSE I SAID SO 

TOP VIDEO GAME RENTALS #1 PS2: SPIDER -MAN 3 

ME 119, NO. 22 

N-rs 

UPFRONT 
7 PRIME TIME TUNES 

New network TV 
series that may need 
your music this fall. 

12 Global 
13 Retail Track 
14 Touring 
16 On The Road 

FEATURES 

18 Latin 
19 Making The Brand 
20 Digital Entertainment 
21 Legal Matters 
22 Garage Rock, The 

Indies 
23 Q &A: Todd Patrick 

24 CHANGING THE CHANNEL A little more 
than two years after hiring Evan Harrison from AOL, the 
once fuddy -duddy, old -world radio conglonherate Clear 
Channel has emerged as an online power broker. 

s up a serious 
5th Gear." 

28 OVERDRIVE Brad Paisley's career kick 
notch with his latest tour and new album, " 

30 THE WRITE STUFF A day in the lif 
of hit songwriter Kara DioGuardi. 

33 MARTY STUART Marty Stuart's "Co 
celebrates a career rich in musical friendsh 

MUSIC 
37 COLE CARRIES ON 

"Courage" marks 
singer's first album in 

eight years. 
38 Real Talk 
39 Jazz Notes 
40 Rhythm & Blues, 

Beatbox 
42 6 Questions: Amanda 

Ghost, Global Pulse 
43 Reviews 

TOURING 
Billboard's Touring 
Conference & Awards will 
feature panels, networking 
opportunities and an 
awards reception targeting 
promoters, agents, venues, 
managers, sponsors and 
production professionals. 
See billboardevents.com. 

IN EVE'', 
ISSUE 

6 Opinion 
45 Over The Counter 
45 Market Watch 
46 Charts 
63 Marketplacé 
65 Backbeat, Inside Track, 

Executive Turntable 
66 Backbeat, Inside Track 

mpadres" 
ips . 

ß l' 

ON THE COVER: Evan 
Photo Illustration by A 

Harrison 
Gcodman. 

REGIONAL IVIIEXICAN 
The summit dedicated to 
the top -selling Latin music 
genre returns to Los 
Angeles Oct.1 -3. The event 
focuses on radio, touring, 
digital and publishing 
trends in the regional 
Mexican industry. More at 
billboardevents.com. 

DIOGUARDI PHOTOGRAPH BY DANNY ROTHENBERG 

IVIOI3ILI= I31=Af 
Billboard has teamed with 
LG Mobile to create the first 
mobile blogging contest. 
Contestants will critique 
concerts in their area and 
upload mobile photos and 
reviews to a customized 
Billboard blog. See 

billboard.com/mobilebeat. 

THIS JAJ71=D II'!SIDIER 
Another season of 
"American Idol" is now in 

the books. Wang the real 
scoop on what went 
down with the w nner 
and the also -rans aliike? 
Visit Billboard's Jaded 
Insider blog at 
jadedinsider.co n. 
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OPIN K)isi EDITORIALS COMMENTARY LETTERS 

Secondhand Seilte 
BY ROB PERKINS 

Having operated record stores for more 
than 25 years, I have had my share of reg- 
ulatory headaches. 

A few years ago, I had to sort out 
whether a Louisiana law restricted used 
CD sales. I thought that was an isolated 
misunderstanding, but during the past 
few months a half -dozen states have ei- 

ther enacted or considered laws that 
would require anyone trying to turn a used 
CD into a down payment on a new one to 
give up sensitive identifying information 
to be stored in a retailer's files. If this were 
to become the rule, then we might as well 
start stickering new CDs: "Warning: If 
you decide to sell it back, you will be re- 

quired to disclose your name, address, 
birth date, phone number, Social Secu- 
rity number and thumbprint." Retailers 
would also have to wait several days be- 
fore reselling the CD. The profit on a used 
CD pales in comparison to the burden of 
such regulations. 

Fundamentally, selling used CDs with- 

out having to disclose who you are to the 
shopkeeper for the police or other prying 
eyes is a basic freedom we should all cher- 
ish. The government has no right to know 
what books we borrow from the library. 
The law protects our privacy in what videos 
we rent. Taste in music is part of our per- 
sonal identity, and we should be able to 
keep it to ourselves as well. 

I have seen no evidence that anyone 
is setting out to deliberately suppress 
the sale of used CDs. Instead, I believe 
we have simply been caught up in be- 
nign efforts to trace stolen goods. Law- 

makers had the foresight to exclude used 
books, but failed to exclude used CDs 
and other media because no one brought 
it up. So I will. 

Thumbprints, waiting periods and data- 

bases of customer Social Security num- 
bers will not pin a CD burglary on the thief. 
CDs are low -cost commodities without 
serial numbers (unlike paper money) and 
no other way to identify the previous 
owner. Whether the customer pays for 
music with a $20 bill or by trading it in, 
there is no more reason to suspect either 
payment method implicates a theft. 

There is no question that CD theft is a 

problem. As a merchant, I have been the 
victim. But unless the thief is caught red - 
handed or attempts to dispose of the loot 
in bulk, the chance that an isolated used 
CD at a store across town can be matched 
to one stolen from my store is virtually nil. 

Used copies are no novelty- Abraham 
Lincoln earned his license to practice law 
by studying used books. That people are 
free to sell what they own is part of the fab- 

ric of our society, and in a day of height- 
ened environmental sensitivity, disposal 
of used CDs by resale is certainly prefer- 
able to a landfill. 

There are also millions of Americans 
who depend on "used" markets for prac- 
tically everything -used cars, used cloth- 
ing, used sports equipment. CDs are no 
different. Used CDs lower the entry price 
for a budding music fan about to discover 
a new favorite artist's creation -the fan 
who can't afford the price ofa concert ticket 
and for whom a new CD may be a luxury. 

The used CDs I buy extend my catalog 
beyond the collection I stock as new and 

let me increase the floor space and diverse 
selection of music I make available to my 
customers. Our industry supports used 
CD sales for another reason -pirates hate 
them. The cost of a new CD, even if dis- 

counted, remains a barrier to the price - 
sensitive consumer who has two, and only 
two, ways of buying cheaper CDs -in- 
fringing or used. Without the second op- 

tion, pirates capture that market. Aren't 
we all better off if the price- sensitive con- 
sumer is encouraged to pay for a legiti- 

mate copy and have one more reason to 

visit a store? 
Secondhand sales benefit local econo- 

mies. The regulatory suppression of used 
CD sales means fewer sales taxes collected 
and fewer of my store sales associates pro- 
cessing used CD transactions. In a day 
when new CD sales have plummeted, 
used CDs will help keep my stores and 
others open for business. 

Rob Perkins is president /CEO of the 50- 

store Value Music Concepts chain and is 

on the NARM board of directors. 

171E I= 13AC: IC 
FREAK NASTY RESPONDS 
I'm a producer /artist that bangs out five 

or six songs per week -this has been my 
routine since even before recording my 
platinum song "Da' Dip." Coming from 
New Orleans and the ATL after leaving 
Cash Money Records, I've been grinding 
and hustlin' across the country. I've never 
had the backing a lot of artists get from a 

major, but I was still able to get nomi- 
nated for an MTV Award, sell millions of 

FOR THE RECORD 
In the May 26 article'Brash's 

Brass Ring," sales of Aaron 
Shust's album "Anything Worth 
Saying" should have been re- 
ported as 196,000, according 
to Nielsen SoundScan. 

In the review of Ozzy Os- 
bourne's "Black Rain" in the 
May 26 issue, the album's pro- 
ducers should have been 
listed as Ozzy Osbourne and 
Kevin Churko. 
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records and hold a place in the market. 
Now I feel a bogus controversy brew- 

ing, pitting my "Rockstar" 
song against the Shop Boyz' 

version. But of all the songs 
titled "Party Like a Rockstar" 
from different artists on 
iTunes, why single out 
mine? I wrote my song in 
2005 -they just happened 
to get radio play first. If the 
Shop Boyz' radio play is 
helping me sell downloads, 
as claimed in a recent article (Billboard, 
May 26), it should help the other artists 
with similar titles sell downloads as well. 

I expect any artist that's signed to a 

major to do far better than any independ- 
ent artist. Unlike the Shop Boyz, I don't 

have a video. I also don't have any radio 
play or marketing. They do. My song 

sounds totally different from 
theirs, and our names are 
distinctly different. So how 
can consumers be confused? 

I have much love and re- 

spect for the Shop Boyz, and 
I would never do anything 
to block their shine. I'm the 
most humble cat in this 
game, and everyone that 
knows me would speak 

highly of me and my work ethic. I have a 

catalog of more than 300 songs that's 
growing every day, of all genres of music. 
Just imagine the success that could fol- 

low if I partnered with a major. 
Eric Timmons, aka Freak Nasty 

WRITE US. Share your feedback with Billboard readers around the world. 
Send correspondence to letters @billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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Kerr( Mason, Dan Ouellette, Deborah Evans Price, Paul Sexton, Christa Titus, Steve Traiman, 
Anastasia Tsioulcas 

DESIGN & PHOTOGRAPHY 
CREATIVE DIRECTOR: JOSH KLENERT 
ASSOCIATE ART DIRECTOR: Christine Bower 
ASSOCIATE PHOTO EDITOR: Amelia Halverson 

SENIOR DESIGNER: Greg Grabowy 

CHARTS & RESEARCH 
DIRECTOR OF CHARTS /SENIOR ANALYST: GEOFF MAYFIELD (L A.) 
ASSOCIATE DIRECTOR: SILVIO PIETROLUONGO 
SENIOR CHART MANAGERS: Raphael George r': Wade Jessen r- .egress. Country, 
Christian. Gospel Na, -' 
CHART MANAGERS: Bob Allen 3 score I :: Keith Caulfield .r. r *iodations Digital 
Albums - F ks: LA Anthony Colombo (Rock, Spotlight Recaps, 
Video). Mary DeCroce Nas - Geoff Mayfield (The Billboard 200. 
Heatseek, Gordon Murray om edy 'z. New Age, Reggae, World), 
Silvio Pietroluongo 1 Hot 100 0 - 91 Songs). Paul Pomfret (Hits of the 
World', London Jose Promis ) m. Dance. L Gary Trust .,doit Contemporary. Adult Top 40) 
ANALYST: Keith Caulfield 
CHART PRODUCTION MANAGER: Michael Cusson 
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis 
BILLBOARD RESEARCH MANAGER: Gordon Murray 646 -654 -4633 

INTEGRATED SALES 8 BRAND MARKETING 
VICE PRESIDENT, INTEGRATED SALES /ASSOCIATE PUBLISHER: BRIAN C. KENNEDY 646- 654 -4627 
NATIONAL SALES DIRECTOR /DIGITAL & CONSUMER: Derek Sentner 646-654-4616 
WEST COAST ADVERTISING DIRECTORS: Aki Kaneko 323 -525 -2299, Diane Johnson 323 -525 -2237 
EAST COAST ADVERTISING DIRECTORS: Cindy Mata 646 -654 -4710, Ryan Bleich 646 -654 -4635 
NASHVILLE: Lee Ann Photoglo 615- 383 -1573 (Labels). Cynthia Mellow 615- 352 -0265 (Touring) 
ADVERTISING DIRECTOR DETROIT: Nancy Cole 313 -510 -2425 
ADVERTISING DIRECTOR EUROPE /U.K.: Frederic Fenucci 011 -44- 207 -420 -6075 
SALES DIRECTOR, MARKETING SERVICES: Arkady Fridman 646- 654 -4636 

ACCOUNT EXECUTIVE: Michael Menachem 646- 654 -4688 
INSIDE ACCOUNT REP: Jeff Serrette 646- 654 -4697 
MANAGING DIRECTOR /LATIN: Gene Smith 973 -746 -2520 
LATIN AMERICA/MIAMI: Marcia Olival 305- 864 -7578, Fax 305- 864 -3227 
ASIA- PACIFIC /AUSTRALIA: Linda Matich 612- 9440 -7777, Fax 612- 9440 -7788 
JAPAN: Aki Kaneko 323 -525 -2299 
ADVERTISING COORDINATORS: Minna Gomez 646- 654 -4695, Amy Gavelek 646 -654-4617 
MARKETING DIRECTOR: STACEY GROSS 646- 654 -4618 
ASSOCIATE MARKETING MANAGER: Stephanie Horst 646 -654 -4622 
MARKETING DESIGN MANAGER: Melissa Biever 646 -654 -4658 

LICENSING, EVENTS & REPRINTS 
VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM 
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO 
SPONSORSHIP SALES DIRECTOR: Karl Vontz 415-738 -0745 
SPONSORSHIP SALES MANAGERS: Michelle Fine 646- 654 -4718. David Moser 646- 654 -4653 
SPECIAL EVENTS DIRECTOR: Margaret O'Shea 
SPECIAL EVENTS MANAGER: Lisa DiAntonio 
REGISTRATION SALES MANAGER: Erin Parker 
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks 
EVENT MARKETING DIRECTOR: Lila Gerson 
ART DIRECTOR, MARKETING & SALES: Melissa Subatch 
SPONSORSHIP /BUSINESS DEVELOPMENT MANAGER: Cebele Marquez 
BUSINESS MANAGER, LICENSING & EVENTS: Barbara Grieninger 646 -654 -4675 
MANAGER, LICENSING, SALES & REPRINTS: Angeline Blesheuvel 646- 654 -4677 
FOSTER REPRINTS: Nancy M. Rothman - 1- 866-879 -9144 Ext 134 - nrothman alfostereprintscom 

AUDIENCE MARKETING 
ASSOCIATE AUDIENCE MARKETING DIRECTOR: Frances Davis 
AUDIENCE MARKETING MANAGER (GROUP): Michele Larsen 
INTERNATIONAL AUDIENCE MARKETING DIRECTOR: Stephanie McNamara (London) 
SUBSCRIPTIONS: 818- 487 -4582 (U. S. /Canada) 44- 1858- 438887 (International) 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDERS 
ADVERTISING PRODUCTION MANAGER: Chris Dexter 
EDITORIAL PRODUCTION SUPERVISOR /OPS ADMINISTRATOR: Anthony T. Stallings 
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishln 
SENIOR COMPOSITION TECHNICIAN: Susan Chicota 
COMPOSITION TECHNICIAN: Rodger Leonard 
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond 

PUBLISHING & OPERATIONS 
PUBLISHER: JOHN KILCULLEN 
SPECIAL PROJECTS MANAGER: Kristine Tunz( 
VICE PRESIDENT /GENERAL MANAGER: ANDY BILBAO 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DIGITAL BRAND MANAGER: ERIC WARD 
LEGAL COUNSEL: ERIC RUBENSTEIN 
DISTRIBUTION DIRECTOR: Lou Bradfield 
BILLING: Liza Perez, CREDIT: Shawn Norton 
VICE PRESIDENT, DIGITAL STRATEGY: John Lerner 
VICE PRESIDENT, MANUFACTURING AND DISTRIBUTION: Jennifer Grego 
VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley 
VICE PRESIDENT, MARKETING SERVICES: Drew DeSade 

NEW YORK: 770 Broadway. 
New York, NY 10003 
Phone: 646- 654 -4500 
Edit. Fax 646- 654 -4681 
Adv. Fax 646- 654 -4799 

NASHVILLE: 49 Music Square 
W Nashville. TN 37203 
Phone: 615- 321 -4290 
Fax 615- 320 -0454 

nielsen 
Nielsen Business Media 

BILLBOARD OFFICES 
LOS ANGELES: 5055 Wilshire 
Blvd.. Los Angeles, CA 90036 
Phone 323 -525 -2300 
Fax: 323 -525- 2394/2395 

WASHINGTON, D.C.: 910 17th 
St NW. Surte 215. Wash. DC. 20006 
Phone: 202- 833 -8692 
Fax. 202- 833 -8672 

LONDON: Endeavour House. 
189 Shaftesbury Ave.. London 
WC2H 8TJ. 
Phone 011 -44- 207 -420 -6003. 
Fax: 011 -44- 207 -420 -6014 

MIAMI: 101 Crandon Blvd.. 
Suite 466, Key Biscayne, FL 
33149 Phone. 305- 361 -5279 
Fax 305- 361 -5299 

CHIEF OPERATING OFFICER: Greg Farrar, CHIEF FINANCIAL 
OFFICER: Kirk Miller, SENIOR VICE PRESIDENT, HUMAN 
RESOURCES: Michael Alicea; SENIOR VICE PRESIDENT, 
TRAVEL, PERFORMANCE & MARKETING SERVICES: William J. 
Cooke; SENIOR VICE PRESIDENT, FILM & PERFORMING 
ARTS /MUSIC & LITERARY: John Kilcullen; SENIOR VICE 
PRESIDENT, CORPORATE DEVELOPMENT & PLANNING: 

Thomas Kuczynski; SENIOR VICE PRESIDENT, RETAIL: David Loechner, SENIOR VICE PRESIDENT, 
EMEDIA STRATEGY & TECHNOLOGY: Linda McCutcheon; SENIOR VICE PRESIDENT, MARKETING 
& MEDIA: Michael E. Parker, SENIOR VICE PRESIDENT, BUILDING DESIGN: Joe Randall; SENIOR 
VICE PRESIDENT, CENTRAL SERVICES: Mary Kay Sustek; VICE PRESIDENT, LICENSING & 
EVENTS: Howard Appelbaum; VICE PRESIDENT /GENERAL MANAGER, BURRILL LIFE 
SCIENCES MEDIA GROUP, LLC: Zachary Dkker, MANAGING DIRECTOR, BURRILL LIFE SCIENCES 
MEDIA GROUP, LLC: Jeff Miller 
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»»POLICE 
SHUT DOWN 
ALLOFMP3 
VOUCHER SITE 
U.K. police have 
raided and shut down 
an online voucher 
system allegedly 
used by Russian Web 
site allofmp3.com. 
The system was an 
apparent attempt by 
the operators of the 
site to set up a way to 
charge consumers 
for music downloads 
after online payment 
companies such as 
PayPal refused to 
support the service. 
Major credit card 
companies withdrew 
their U.K. and 
European payment 
options from the site 
last year. 

» >NZ 
CHARTS TO 
INCORPORATE 
DOWNLOADS 
The New Zealand 
music charts are 
getting a digital 
makeover, with the 
singles and album 
top 40 lists to 
incorporate 
downloads, as well 
as over -the -counter 
sales and airplay. 
The first of the new - 
look charts from the 
Recording Industry 
Assn. of New 
Zealand will appear 
May 29. 

» »SUIT 
QUESTIONS 
ROYALTIES 
FOR 
(DOWNLOADS 
IFBT Productions 
and Em2M have 
sued Interscope 
Records and other 
Universal labels 
over a share of 
royalties for 
Eminem recordings. 
The suit claims that 
the labels should be 
paying half of the 
net receipts from 
downloads and 
master ringtones 
rather than the 
lesser artist royalty, 
which is based on 
sales. The suit, filed 
May 21 in the U.S. 
District Court in Los 
Angeles, seeks 
more than 
$650,000 in 
allegedly underpaid 
royalties from 2002 
to 2005. 

Music is integral to CBS''Viva 
Laughlin,' which will feature 
characters lisp- synching to 
classic hit songs. 

TELEVIS ON BY LEILA COBO r: ndl MICHAEL PAOLETTA 

PRIME TIME TUNES 
New Network TV Series That May Need Your Music This Fall 

It's no secret: more and more, prime time series 
such as "Grey's Anatomy," "Las Vegas" and "Cold 
Case" are successfully exposing new and old music 
to TV viewers. Their success is not lost on prospec- 
tive advertisers and music supervisors, who are now 
focused on the upcoming fall TV season. 

In recent weeks, the networks staged their "up- 
fronts" in New York, presenting new programs and 
schedules to potential advertisers and media. 

Most of the shows are still in pilot mode, with music 
supervisors yet to be assigned. Keeping that in mind, 
Billboard queried networks, producers and supervi- 
sors on what shows were likely to prominently fea- 
ture music. What follows is an alphabetical guide to 
series thatwLll likely be looking for your music in the 
fall, and what sort of tunes they'll want. 

GOSSIP GIRL (THE CW) 
Based on the series of books by 
the same name, the executive 
producers of "Gossip "' are Josh 
Schwartz and Stephanie Savage 
of "The OC," a major music plat- 
form. In `Gossip," rich 
teenagers in Manhattan engage 
in nasty lir tle confrontations, to 
a soundtrack of alternative music and indie rock. 

"Our demo is 18 -34 so we're smack in the middle 
of the record- buying audience," CW music VP 
Leonard Richardson says. "We have a very strong 
focus on music, not only on our shows, but the whole 

network in terms of marketing, promotion and any 
type of branding we do." 

Ad cards at the end of each "Gossip Girl" episode 
will tell viewers what they heard and display album 
covers. Music can be purchased directly en the CW 
Web site. Platinum -selling acts will benefit from the 
"platinum" ad card program, which will also feature 
music video snippets. 

IDOLOS DE JUVENTUD (TELEMUNDO) 
Although the setting for this series based or the music 
industry is still up for grabs between Miami and Mex- 

ico, the premise is set: A music producer who has 
launched multiple careers- including his wife's- 
looks for the next new thing in a music reality show. 
Telemundo is looking for a mixture of covers and new 
material, particularly for the love stories that take place 
as part of the plot. "We typically end up with `couples 
themes' for the romantic couples," Telemundo VP of 
music affairs Margaret Guerra Rogers says. 

JOURNEYMAN (NBC) 
This epic fantasy drama about a journalis t who trav- 
els back within his lifetime to help people fix past 
errors will feature appropriate music from the '70s, 
'80s and '90s. 

K -VILLE (FOX) 
This drama about police buddies is set and shot ,n 

post- Katrina New Orleans, with the heroes at odds 
as to how to navigate their torn town. Music is slated 

to be an integral part of the show, with plans for a 

score and main title theme that incorporate the city's 
music. The pilot alone featured several local bands 
on- camera, and similar showcases will likely con- 
tinue through the season. 

LAS BRUJAS DE 
SOUTHBEACH 
( TELEMUNDO) 
Four women living in 
South Beach were, in a past 
life, sisters in 12th century 
Spain. Now, they must overcome their differences to 

vanquish evil. The series will be "loaded" with music, 
Telemundo's Guerra Rogers says. Romantic music is 

being looked for to enhance each character, but in ad- 

dition, different styles are needed to enhance the set- 

ting. Befitting South Beach, the search is on for dance, 
salsa and Latin fare. 

MISS GUIDED (ABC) 
Upon returning to her former high school, a guid- 
ance counselor finds her old nemesis, the cheerleader, 
is the new English teacher who is glad to remind her 
of her unpopular past. Abundant flashbacks will be 
filled with music from the '80s. 

REAPER (THE CW) 
A slacker wakes up on his 21st 
birthday to find that his parents 
sold his soul to the devil and now 
he must work for Satan as a 

bounty hunter. Dramatic but hu- 
morous, "Reaper" will under- 
score its lighthearted side with 
alternative and pop music. Like 

"Gossip Girl," it will also feature 
ad cards at the end of each episode. Ad cards are avail- 

able for three acts per show. 

VIVA LAUGHLIN (CBS) 
Executive -produced by Tony and Emmy Award win- 
ner Hugh Jackman ( "X- Men "), "Viva Laughlin" is the 
closest thing to a musical in the new lineup. Based on 
the hit BBC show "Viva Blackpool," the mystery drama 
chronicles a freewheeling businessman, Ripley 
Holden, who wants to run a casino in Laughlin, Nev., 

but gets tripped up by issues like a murder investiga- 
tion, financing problems and family strife. Music is 

integral, with lead characters lip -synching to iconic 
hits. Tracks in the pilot include the Rolling Stones' 
"Sympathy for the Devil," Blondié s "One Way or An- 

other" and Elvis Presley's "Viva Las Vegas." 

MOBILE: For 21/7 news and analysis .biz on your cell phone or mobile 
device, go to: mobile.billboard.biz. 
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»,WMG 
LAYOFFS 
ONGOING AT 
RHINO 
As part of a 400 -person 
restructuring at Warner 
Music Group (Billboard, 
May 7), Rhino Records 
has let go about 15 

staffers, a Rhino 
Records spokeswoman 
says. Among those laid 
off, sources say, was 
VP /creative director 
Hugh Brown, who will 
stay on until 
September, when his 
contract runs out. 
Sources say the layoffs 
are being conducted in 
stages, with at least one 
departing staffer 
expected to stay on for 
a few more weeks. 

» >NIN'S 
REZNOR 
CONTINUES 
LABEL TIRADE 
Nine Inch Nails 
frontman Trent Reznor 
continues his tirade 
against record labels 
for overpricing his 
album in Australia in 
that country's Herald 
Sun, calling labels 
"thieves" and barring 
label reps from 
attending his show for 
free. He also discusses 
the massive digital 
campaign launched 
around his band's "Year 
Zero" album, saying he 
didn't want his label to 
have anything to do 
with it. 

»,PRIMARY 
INKS ALLEN 
SISTERS, WHITE 
Primary Wave Music 
Publishing has sealed 
deals with Sara Allen 
and her late sister 
Janna, who co -wrote 
several hit Hall & Oates 
songs, and with Earth, 
Wind & Fire founding 
member and frontman 
Maurice White. The 
publisher acquired the 
Allen sisters' copyright 
interests in such chart - 
toppers as "Kiss on My 
List," "I Can't Go for 
That (No Can Do)" and 
"Maneater." Primary 
Wave acquired White's 
writer's share in Earth, 
Wind & Fire songs and 
his copyright interest in 
songs not part of his 
work with the band, 
such as "Love Me All 
Over," "Gather Round" 
and "Chill." 

U1RQNT 

GLOBAL BY LARS BRANDLE 

EMI FACES 
ITS FUTURE 
Can WMG Trump Private Equity With New Bid? 
LONDON -So EMI Group's 
enduring search for a new 
owner is over -or is it? 

The music giant's recom- 
mendation of private -equity 
firm Terra Firma's offer (bill - 
board.biz, May 21) means a 

takeover process could now 
move swiftly to completion. 

EMI Group CEO Eric Nicoli 
told investors and analysts in a 

May 22 conference call that the 
deal should be cleared within 
88 days, "if the process runs in 
a straightforward way." 

That, however, is far from a 

given, with long -term suitor 
Warner Music Group (WMG) 
and rival private -equity firms 
Fortress, Cerberus and One Eq- 

uity understood to be interested 
in buying EMI. 

Many anticipate further bids, 
especially as EMI's stock im- 
mediately surged beyond 265 
pence ($5.26) per share. So, 
with the clock ticking, Billboard 
polled industry experts on 
which potential new owner 
would make the best bedfellow 
for reviving EMI. 

THE CASE FOR WMG 
Synergies. WMG's ace is that 
the two companies make for a 

"good fit." WMG has a strong 
American roster with the likes of 
Madonna, Red Hot Chili Peppers 

and Green Day, while EMI has 
plenty of British talent, induding 
the Beatles, Robbie Williams and 
Coldplay. Combined, they would 
have had a 2006 albums market 
share of 29.3% in the United 
Kingdom (according to the OfTi- 

dal U.K. Charts Co.) and a 2007 

albums market share to date of 
30.8% in the United States (ac- 

cording to Nielsen SoundScan), 
putting them at No. 2 and No.1, 
respectively. 

Cost savings. Combining op- 
erations would also save money. 
Bridgewell Securities media an- 
alyst Patrick Yau says, "It's in 
recorded music where you 
would get the majority of cost 
savings" in distribution, man- 
ufacturing, packaging, market- 

ing and artist rosters. 
Music knows music. "It would 
be better if [EMI] was run by an- 
other recorded -music com- 
pany," says Empire Artist 
Management's Neale Easterby, 
who manages Parlophone- 
signed Lily Allen and EMI 
Music Publishing- signed 
Natasha Bedingfield. Though if 
Terra Firma buys EMI, Easterby 
says, "that might be the case 
anyway. They might buy it to sell 
it and keep the publishing arm." 

THE CASE FOR 
PRIVATE EQUITY 
No post- merger in- fighting. 
"EMI would be best- served by 
a private equity group," says 
CMO Management's Chris 

EMI artist LILY ALLEN 
could have a new boss 
before long. 

Morrison, who looks after EMI 
acts Blur and Gorillaz. "The cul- 

tures of Warner's and EMI's 
current management would 
clash." The two also have very 
different digital rights manage- 
ment stances. "EMI's decision 
to ditch DRM is correct and ir- 
reversible," says Ben Drury, 
founder of British online music 
retailer 7digital. "If Warners 
were to buy EMI and then sub- 
sequently reintroduce DRM, 
the backlash from consumers 
and retailers would render their 
position untenable." 

WHO IS TERRA FIRMA? 
LONDON -Time will tell if EMI Group's shareholders see Terra Firma as solid ground. 
But the venture capitalist's track record is strong enough to have won over the music 

corporation's board of directors. 
The bid for EMI is Terra Firma's first in the music industry, a spokesman says. But 

the company is a player in the property and bars fields, and has a stake in Europe's 
broader media game, through its 2004 acquisition of cinema group UCI. 

The company is the brainchild of its CEO, Guy Hands, an Oxford University graduate 
recognized as a gutsy dealmaker. He's best -known for leading an audacious, if ultimately 
failed, bid for Europe's leading pharmacy -led health and beauty group Alliance Boots. 

The venture capital firm makes its objectives clear on its Web site, stating, "We target 
large, asset -rich companies that have often been neglected, undermanaged or underin- 
vested by their owners." Nonetheless, the Terra Firma spokesman counters any speculation 
that Hands may shed EMI's management and strip the company's assets. "The intention is to 
build the business, grow the business on all sides," he says. -LB 

Smooth transition. A WMG/ 
EMI union would have to un- 
dergo long, expensive compe- 
tition clearance. Significantly, 
EMI chairman John Gilder- 
sleeve highlighted Terra 
Firma's delivery of "cash now, 
without regulatory uncer- 
tainty." Sources close to the 
deal suggest a WMG bid would 
have to reach at least 285 
pence -290 pence ($2.85- $2.90) 
per share before the delay and 
risk would be worth it. 
Cash. Terra Firma has money 
and knows what to do with it. 

Informed sources say the com- 
pany has made commitments 

to keep EMI Music Publish- 
ing intact and perhaps 

even inject more capi- 
tal. Since many believe 
Universal Music Pub - 
lishing Group will be- 

come the largest 
publisher following Euro- 

pean Commission approval of 
its BMG Publishing acquisi- 
tion, that money will be needed 
to put EMI back on top. 

Additional reporting by 

Susan Butler. 

BY LEO CENDROWICZ and SUSAN BUTLER 

An Approval's Aftereffects 
Biz Considers Implications Of Universal /BMG Deal 

The battle was hard fought, and some 
publishing gems were lost, but Univer- 
sal Music Group got the result it wanted 
when it finally secured European Com- 
mission (EC) approval to take over BMG 

Music Publishing (billboard.biz, May 22). 

The green light from the European 
Union's (EU) antitrust authority was the 
last major regulatory hurdle for the 1.63 
billion ($2.05 billion) deal, which is likely 

to have regulatory repercussions for any 
future music biz mergers and also af- 

fect the wider publishing world. 

REGULATORY IMPLICATIONS 
Universal had always been confident 
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the law was on its side, but nothing could 
be taken for granted after a European 
court last year annulled the EC's clear- 
ance of the 2004 Sony -BMG merger. 

EU competition commissioner Neelie 
Kroes said that concessions squeezed 
from Universal as part of the May 22 

clearance were vital in an environment 
where digital music could change the 
face of the European music industry. 

Going forward, the EC's decision 
may prove relevant to any Warner 
Music Group /EMI tie -up, where con- 
cerns about a merger include both 
companies' music publishing arms. 

According to figures included in Uni- 

versal's merger submission, EMI Music 
Publishing and Warner /Chappell 
Music's combined share of the total Eu- 

ropean publishing market would be 
34 %. By contrast, Universal and BMG 
claimed a combined 22% share. 

"Given these numbers, it is incon- 
ceivable that the commission would 
not ask for concessions in a Warners - 
EMI deal," one Brussels veteran says. 

PUBLISHING IMPLICATIONS 
As a condition of the approval, "the EC 

insisted that Universal sell off about 
100 million [$135 million] worth of 
assets," a source says. 

Among the assets to hit the auction 
block are European rights in copyrights 
acquired in the United Kingdom by 
Universal's Rondor Music U.K., BM G's 
Zomba Music Publishing U.K., 19 
Music and 19 Songs. 

The catalogs include songs penned 
by producer /songwriter Martin Karl 
"Max Martin" Sandberg (Backstreet 
Boys, 'N Sync, Britney Spears) and by 
artist /songwriters Leo Sayer and the 
Kaiser Chiefs. Universal will also be 
selling European rights in the Zomba 
U.S. catalog, which includes hits by 
Justin Timberlake and R. Kelly. 

Even though Universal was reluctant 
to sell off these rights, the company chose 
these particular catalogs because they 
could be more easily grouped together to 
meet the sell -off demands of the EC, ac- 

cording to a source close to the deal... 
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» >SANZ U.S. 
TREK 
POSTPONED 
Alejandro Sanz's El Tren 
de los Momentos U.S. 
tour has been 
postponed until 
November, a 

spokeswoman for Sanz 
tells Billboard. Ten 
dates have been 
rescheduled; additional 
shows will be 
announced shortly. The 
spokeswoman says the 
tour was postponed 
under orders from 
doctors in Spain that 
the singer, who has 
been touring in Latin 
America, take "absolute 
rest" before embarking 
on the U.S. leg of his 
tour. 

» >SPARKS IS 
SIXTH AMERICAN 
IDOL 
Jordin Sparks has been 
crowned the sixth 
season winner of 
"American Idol." 
Competing against 25- 
year -old Blake Lewis for 
the crown, the 17 -year- 
old Glendale, Ariz., 
native brought in the 
most of 74 million votes 
after the final 
performance show, 
broadcast from the 
Kodak Theatre in 
Hollywood on Fox. 
Sparks scored a 

recording contract with 
RCA Music Group as her 
prize. 

» >PRINCE 
READIES 
PERFUME LINE 
Revelations Perfume and 
Cosmetics will develop 
and market 3121, a 

fragrance collection for 
global superstar Prince. 
The women's perfume 
debuts July 7 with a 24- 
hour online charity 
event at 3121perfume 
.com. The collection 
will be sold online and 
at select Macy's stores. 
The fragrance line, 
encompassing perfume 
and body crème, 
ranges in price from 
$31.21 to $70. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben -Yehuda, Lars 
Brandle, Antony Bruno, 
John Ferguson, Katie 
Hasty and Michael 
Paoletta. 

For 24/7 news and 
analysis on your 

. IL mobile device, go to: 
mobile.billboard.biz. 

MARKETING BY MICHAEL PAOLETTA 

ALTERNATE 
REALITY 

BY RAY WADDELL 

MTV Show Gives Real -Life Talent 
Agency A Boost 
On "Taquita & Kaui," an MTV reality show that follows two 
aspiring starlets in Las Vegas, Ricky Greenstein plays the 
role of Mr. Manager. But in real life, Greenstein is co -CEO, 
along with Michael Schweiger, of talent agency Central En- 

tertainment Group. And in the weeks since the the show's 
April debut, CEG has watched its artist roster grow. 

This growth continues with a new strategic relationship 
CEG has formed with Total Entertainment and Arts Market- 
ing, the recently launched agency helmed by Britney Spears' 
former manager Larry Rudolph and entertainment marketer 
Nicole Winnaman. TEAM focuses on securing sponsorship 
and endorsement dollars for its client roster, which includes 
A &M /Interscope's Pussycat Dolls. 

BlackBerry Juiced 
Unprecedented Sponsorship Of John Mayer 
Tour Will Help Launch Curve Phone 

In a first for both sponsor and sponsoree, Black- 

Berry will present John Mayer's upcoming 
North American tour, Billboard has learned. 

Portable communication device BlackBerry 
will use the Mayer tour to help launch its up- 
coming AT &T- carried mobile phone, Curve. 

The 40 -date BlackBerry Presents John Mayer 
in Concert tour begins June 1 in Ridgefield, 
Wash., with Ben Folds supporting. Live Nation 
is promoting the majority of dates on the tour 
and reports that sales are strong in the early going. 

Paul Kalbfleisch, senior director of corpo- 
rate marketing for BlackBerry parent Research 
in Motion (RIM), says recent addi- 
tions to the BlackBerry product line 
such as Pearl and the new Curve 
make live music a viable avenue to 
reach consumers in search of de- 
vices with plenty of capabilities. 

"John Mayer's concert tour gives 
us that venue and that context to 
talk about BlackBerry to a group of 
people that maybe we haven't talked 
to before, and to make them think 
about how BlackBerry fits into their 
whole life, not just their work life," 
Kalbfleisch says. 

Mayer's demo fits the BlackBerry 
target, Kalbfleisch adds. "We're able to reach 
out to a new audience, maybe a slightly younger 
audience in their 20s, without at all alienating 
the existing BlackBerry audience," he says. 

In activating the campaign, BlackBerry will 
launch a site highlighting the tour and the com- 
pany's relationship with Mayer. Marketing in 
traditional and new media are part of the pro- 
motion, as is an on -site presence at concert ven- 
ues. Consumer -interactive contests are being 
finalized, and BlackBerry will host VIP parties 
and backstage meet -and -greets at shows. 

"On -site during every concert we'll have the 
ability to showcase and demonstrate BlackBerry 
Curve, along with our carrier partner AT &T, so 
that people coming to the concerts will see, 
touch and feel our product, learn what it has to 

offer them, take pictures with it, have a little 

bit of fun with it," Kalbfleisch says. "We will 
have the ability to interact with the audience 
without interfering with the concert itself." 

Live event sponsorship, particularly music 
events, has experienced huge growth in the past 
few years as marketers struggle to reach con- 
sumers in an efficient way. So why is BlackBerry 
just now getting into the tour sponsorship game? 

"The product offering and our strategy had 
to be in line with reaching out to this type of 
audience," says Kalbfleisch, who says the Black- 

Berry reach is now broad and the brand more 
mainstream than it was only a few years ago. 

"The entertainment world and more 
unique opportunities started to 
make sense to us now. Two years ago 
it probably wasn't time yet." 

For the Mayer camp, it's great to 
be BlackBerrÿ s first. "Since we were 
approached by them, it showed they 
really wanted to be in business with 
John," says Michael McDonald, 
Mayer's manager. 

Both sides declined to talk finan- 
cial specifics, but typically such ex- 

tensive tour sponsorships are 
valued at more than $1 million in 
cash and more in marketing. Mc- 

Donald says upfront money from BlackBerry 
goes into upfront tour costs. 

"Something we've really focused on is put- 
ting the check to good use," McDonald says, 
adding that marketing is also a big plus. 

"Between RIM and the sort of carriers they're 
in business with, they certainly have a greater 
and wider marketing reach than we have, so 
it's great to be able to tap into that," McDon- 
ald says. "So far, it's been done in conjunction 
with us and we feel apart of the marketing ef- 

fort. It's not like a stranger is coming in and 
taking over our marketing initiatives." 

The deal was brokered by Kalbfleisch, Mar- 
cie Allen Cardwell at Creative Artists Agency, 
and Amy Pesa and Andre Gaccetta at event 
marketing firm George P. Johnson. Scott Clay- 

ton is Mayer's responsible agent at CAA. 
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RICKY 
GREENSTEIN, 

co -CEO of 
Central 

Entertainment 
Group, and his 

client DMX 
(inset). 

Rudolph -who also has artist 
management and TV production 
companies -says the TEAM /CEG 
partnership was formed out of 
necessity. "We were getting re- 

quests for our clients to make personal appearances at 
corporate events and nightclubs," Rudolph says. "But 
we're not a booking agency, which is why CEG is a good 
match." 

CEG books musicians, artists and celebrities for corpo- 
rate events, private parties and nightclubs. CEG exclusively 
represents Fall Out Boy's Pete Wentz and Gym Class He- 
roes' Travis McCoy as DJs, and also handles club bookings for 
DMX, the Ying Yang Twins and others. 

To host or make an appearance at an event, an artist's 
fee -based on the artist's level of celebrity in the media food 
chain -can range between $10,000 and $60,000. CEG's cut 
is 5 % -15 %. 

The TV show has legitimized "what we do here at CEG," 

Greenstein says. "Artist managers and label executives 
take us more seriously now." 

Frozen Pond Entertainment's Trish Lum, who oversees 
DMX's career, says CEG is getting her artist into markets 
he's never played before. On June 15, DMX commences a 

30 -date club tour of House of Blues -type rooms and 
smaller venues. 

Similarly, Ying Yang Twins manager Derek Crooms says 

CEG enables the Twins to "play more mainstream rooms, 
which helps expand the duo's fan base -and puts money 
in their pockets" f 

t 
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Keeping It In The House 
Canada's Indie 
Distributors Get 
Labels Of Their 
Own 

TORONTO-Canada's leading 
independent distributors are 
attempting to increase their re- 
tail batting averages by stepping 
up to the plate with their own 
new labels. 

Recent arrivals have included 
Toronto -based Koch Entertain- 
ment Canada's imprint Koch 
Records (rock, country and 
urban music); Hamilton, On- 
tario -based Sonic Distribution's 
joint venture with EMI Canada, 
Labwork Music (alternative); 
and Montreal -based Distribu- 
tion Fusion III's Secret City 
Records (roots /alternative). Si- 

multaneously, other distributors 
have significantly stepped up 
A &R at existing in -house labels. 

According to Nielsen Sound - 
Scan, independently distributed 
labels have jointly accounted for 
19.1% of Canada's retail sales 
so far in 2007, ahead of every 
major except Universal (37.5 %). 

The indie distributors say 
they are preparing the ground 
for their future digital busi- 

nesses, where Fusion III pres- 
ident Jim West predicts they 
will be involved as "record 
label, in management, publish- 
ing- everything." 

West's son Justin now heads 
Secret City Records, home to al- 

ternative rock band Patrick Wat- 

son and alternative rock /pop act 
Miracle Fortress. Fusion IIl has 
also operated jazz label Justin 
Time since 1983. 

"Part of the future is having 
the ability to control copyrights," 
Toronto -based Outside Music 
president Lloyd Nishimura says. 

"Our label has become a real 
priority for us." Launched in 
2002, the Outside Records label 
roster includes roots -styled acts 
the Sadies and Oh Susanna. 

The 2006 -launched Koch Rec- 

ords label's releases to date in- 
clude albums by Jeff Martin, 
fiddler Natalie MacMaster and 
rock act Brandon Paris Band. 

"We used to push artists [to- 

ward] labels we were distribut- 
ing," Koch Entertainment 
Canada president Dominique 
Zgarka says, "but realized we 
were doing all of the work. We 
decided to keep things under 
one roof." 

Despite the added competi- 
tion for signings, Canadian in- 
dies seem largely sanguine 
about the distributors' moves. 
"They're just protecting their 
rear ends," Toronto -based True 
North Records president Bernie 
Finkelstein says. "In five years, 
acts might not need a distribu- 
tor if the business is all digital." 

Sonic co -owner Tim Potocic 
says adding Labwork to its 
wholly owned labels Sonic 
Unyon Records and Goodfella 
will mean 20 album releases in 
2007, its highest in -house total 
yet. "There's lot of opportu- 
nities around," he says. 

Those opportunities have 
partly risen through Canada's 
majors reducing domestic 
signings in recent years. Uni- 
versal Music Canada's most 
recent direct domestic sign- 
ing was 18 months ago, al- 

though senior VP of A &R 
Allan Reid says the company 
is increasingly inking licens- 
ing deals as "more artists are 
coming forward with finished 
masters, seeking to retain 
master ownership." 

Warner Music Canada VP 
of A &R Steve Blair confirms 

the domestic roster shrinkage. 
"When I started here nine years 
ago," he says, "we had 22 [Cana- 

dian] bands. Now we have 12." 

Independents have also been 
affected by changes in the ad- 
ministration of Department of 
Canadian Heritage funding for 
new recordings.In 2006, those 
changes saw larger independ- 
ents like Nettwerk Productions, 
True North and MapleCore 
switch from funding under the 
Foundation to Assist Canadian 
Talent on Records scheme to 
another program, the Music 

Entrepreneurial Component. 
FACTOR's annual $12.9 mil- 

lion Canadian ($11.65 million) 
budget provides loans /grants for 
individual recordings, regard- 
less of that project's success. 

However, MEC's $8.5 mil- 
lion Canadian ($7.7 million) 
budget goes directly to labels 
annually as loans /grants to 
cover overall operating costs. 
Importantly, it employs a sales 
target -based formula -and 
missing targets can mean re- 
duced or revoked funding. 

"I have signed less acts [with] 

MEC than if I was in FACTOR," 
Vancouver -based Nettwerk 
president Ric Arboit says. "Be- 
fore I could take a chance on an 
act. Now, I have to know it's 
going to be a winner." 

However, some insist the 
MEC system has benefits. 
"What's the point of compa- 
nies signing more acts," 
Finkelstein says, "if their in- 
frastructure is weak and they 
can't produce results? 

"MEC leaves it to me to de- 
cide how I spend my money - 
providing I get results." 

Alt -r 
PA K 

WATSON is one 
of the first 

signings to 
distributor 

Fusion Ill's new 
label Secret City 

Records. 

GLOBAL BY LARS BRANDLE 

Epic 
Everlasting 
Sony BMG's Doherty 
Brings Label Back In 
The United Kingdom 

LONDON -Sony BMG U.K. chief Ged Doherty has some 
Epic plans. 

As the company adapts to the demands of the digital age, 

Sony BMG Music Entertainment U.K. and Ireland chairman /CEO 

Doherty has already launched an innovative online A &R service 
(billboard.biz, March 30). But he's also heading back to the fu- 
ture- reintroducing the Epic label division that disappeared in 

the United Kingdom almost five years ago. 

Epic Label U.K. is helmed by managing director Nick Raphael, 

a 10- year -plus Sony Music /BMG veteran, who reckons the time 
is right for a U.K. return. "Brit music is particularly strong at the 
moment," Raphael says. "We want to build a formidable roster 
that will be spoken about on a global basis." 

Raphael was previously managing director of Epic U.K. in 
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AQUALUNG, whose Aug. 6 
'Memory Me.' will be 

the first album o new 
Epic rint. 

September 2002, when 
Sony BMG replaced its three - 
label structure (Columbia, 
Epic and S2) with interna- 
tional and U.K. repertoire di- 
visions and he became VP of 
the latter. Most recently, he 

was managing director of 
Sony BMG U.K. label White 
Rabbit, now an Epic imprint 
with acts including R &B /pop 
vocalist Lemar, dance act 
Mylo and singer /songwriter 
Imogen Heap. 

Although the label division 
disappeared, Epic continued 
as a Sony BMG imprint, regis- 
tering a 2.3% U.K. albums 

market share in 2005, according to labels body the BPI (2006 
figures are not yet available). In previous years, its share swung 
between 6.6% (1984) and 2.5% (2000). 

Doherty succeeded Rob Stringer after the latter's June 
2006 appointment as president of Sony Music Label Group. 
His "new" Epic sits alongside front -line U.K. label groups RCA 

and Columbia. 
"In the first year [after the 2004 BMG merger]," Doherty says, 

"we had an enormous blob of labels lumped together. The sec- 

ond year was always planned to bring back Columbia and RCA, 

and I remember thinking at the time, 'If things go well, we'll 
launch a third label.' Epic is our next best -known brand." 

The revived Epic's A &R philosophy will reflect the previous 
broad mix of domestic signings, which ranged from alternative 

rockers Manic Street Preachers to pop acts like B "witched and 
George Michael. Raphael says he's aiming for a roster of "ver- 
satile, nongenre- specific acts ... which we can sell in the U.K. 

and abroad." 
The label was also the U.K. home for such international acts 

as Michael Jackson, Celine Dion and Rage Against the Ma- 
chine, but Doherty says, "Epic in the U.K. will be primarily U.K. 

repertoire- based." 
HMV marketing director Graham Sim says he is watching the 

Epic developments with interest. "Universal, for one, has shown 
how classic labels can be successfully revived and re- energized 
to drive the record company forward. Epic certainly had a lot of 
heritage as a label." 

The new Epic's first album will be the Aug. 6 release of "Mem- 
ory Man" by eclectic British alternative singer /songwriter 
Aqualung, signed to Columbia worldwide out of New York. 

Aqualung's Brighton -based manager Phil Nelson enthuses 
about being in at the start of the revived division. "It really does 
feel like a team that's not only really into the [act], but currently 
doesn't have a huge amount of product to work with," he says. 

"We can really get our hands dirty together and micromanage." 
Doherty's recent introduction of online A &R "virtual neigh- 

borhoods" for RCA and Columbia, where unsigned acts can post 
demos while Sony BMG U.K. staffers participate as bloggers, 
will expand with the launch of an Epic area. 

He says the innovation is intended to counter mistrust be- 
tween the artistic and label communities. "This is the first step 
to say, 'Here we are -take a look at us, warts and all,' " he says. 

"The major record company in the future will be based much 
more on a partnership basis with the artist," Doherty adds. "You 
can only get to that point if you start from a position of openness 
and transparency." 
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No Giant Killer 
Why Amazon Won't Dominate The Digital Marketplace 

Things will really get interesting when Ama- 
zon finally jumps into the digital fray. Ama- 
zon is a powerhouse in the book marketplace 
but has so far failed to duplicate that feat in 
music, although its business is on the upswing 
with Tower Records' demise. 

Still, even though Amazon has been 
in music since 1999, iTunes -which 
debuted in 2003 -now sells four 
times as much music, Billboard 
estimates. Retail Track figures Ama- 
zon's market share at about 2.5 %- 

3%, while iTunes will end this year at 
about 12 % -13 %, making it the fourth - 
largest music retailer, behind Wal -Mart, Best 
Buy and Target. 

Although Amazon claims its service will 
launch with 12,000 labels, Billboard's down - 
and -dirty conjecture is that the labels it will 
sell probably comprise about 25% of the U.S. 
marketplace. Meanwhile, iTunes has signed 
deals with labels, including the majors, that 
likely generate about 95% of retail business in 
the States. 

If Amazon were to push digital downloads 
the way it pushed the opening of its bookstore, 
Retail Track would be willing to bet that it 

would kick iTunes' ass. That's because Ama- 
zon is far more skilled than Apple at merchan- 
dising music. Also, its business model is built 
around getting lower pricing than iTunes (Bill- 

board, May 26), but only time will tell how suc- 
cessful it will be in that approach. (More on 
pricing later). 

But since Amazon is opening its store with 
labels that comprise only about one -quarter 
of the marketplace, it won't be able to estab- 
lish dominance like it did with books. Those 
commercials about looking for a place to 
contain the world's biggest bookstore don't 
apply here. 

No, that type of marketing approach simply 
ain't going to work this time around. And that's 
why the majors were disappointed when Ama- 
zon abandoned its previous digital approach 
last fall, one that would've seen it launch a sub- 
scription download service with its own pri- 
vate- label, digital rights management -powered 
portable player and with a physical product 
tie -in. The majors were hoping that Amazon 
would help them maintain a DRM world, while 
at the same time taking on iTunes head -to- 
head. The majors pray for such a champion 
every day, as they try to figure out how to get 
out of the box Steve Jobs has them in. 

But instead of being a potential giant killer 
out of the gate, Amazon now looks like it might 
be a spoiler to those majors with a stake in 
DRM. The staunchest proponent for DRM is 

Sony BMG's Music Entertainment Global Dig- 
ital Business and U.S. Sales president Thomas 
Hesse. Hesse's stand against an MP3 com- 
mercial marketplace stems from the belief 
that eventual bandwidth advancements may 
eventually allow peer -to -peer to trade entire 
music libraries in a matter of minutes -or, in 

other words, the whole world becomes one 
giant dorm. 

Amazon certainly represents another crack 
in the DRM foundation, which may be why 
Hesse wouldn't even let RED negotiate with 
the merchant on behalf of the independent la- 

bels it distributes. While I applaud him 
for taking a principled stand, I won- 

der at the wisdom of losing the 
chance to monitor how MP3 sales 
perform in the marketplace, let alone 
how it affects physical and even dig- 

ital sales. 
Warner Music Group also refused to 

supply its music to Amazon, but it shrewdly 
agreed to allow its Alternative Distribution Al- 

liance to negotiate a digital deal with the mer- 
chant on behalf of its independent labels. 
Likewise, Universal Music Group Distribu- 
tion is negotiating for its Fontana -distributed 
independent labels, as well as whatever MP3 
tests UM G's own labels will undertake, but a 

deal has yet to be signed. 
And compounding that situation, if Amazon 

is successful in its label negotiations and its 
launch with consumers, it will only box the la- 

bels in even more. Besides Bertelsmann's record 
club, Amazon and its marketplace is the low- 

est -priced player in CDs in the States, even with- 
standing Best Buy, Wal -Mart and Target. If it 
emerges as a 

dominant player 
in digital sales, it 

would likely add 
its voice to 

iTunes in insist- 
ing on low -priced 
downloads. 

That would 
not only be bad 
news to labels, 
but brick -and -mortar merchants struggling to 
prop up the CD see cheap downloads as un- 
dermining the CD price point. 

All of which leads to a mea culpa, with a lit- 

tle history. When EMI announced it was going 
DRM -free and would sell higher -quality down- 
loads, which would carry an implied $1.29 list 
price, brick -and -mortar merchants counted 
that as good news. 

That is because some merchants were 
under the mistaken impression that EMI's 
digital albums would then sell for $12.99, 
which doesn't undermine the CD's price point 
in traditional stores the way $9.99 does. 

But while EMI will wholesale DRM -free, 
higher -quality digital track downloads at 90 
cents, it will continue to wholesale its $9.98 
list -price album downloads at $7, as reported 
in Billboard last week. What that story left out, 
though, is that the major has other single - 

album pricing levels, as well, of $7.98, $11.98 
and $12.98. 

The 12,000 labels Amazon 
plans to launch its digital 
store with will comprise 
about this percertage of 
the U.S. marketplace 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz /retall. 
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Spanish Societies' Friendly Approach To Rights Awareness 

MADRID -Two Spanish per- 
forming rights societies are 
taking a "softly, softly" ap- 
proach to collecting rights that 
they admit many bar and club 
operators are barely aware of. 

Rather than threatening 
legal action to extract money 
from clubs, the bodies have 
been rolling out a campaign 
called Somos Música -which 
translates to "We Are Music" 
-aimed to convince owners 
of the benefits of correctly li- 

censing their premises for 
playing recorded music. 

Within the next three years, 
Agedi and AiE- representing 
labels and performers, respec- 
tively -hope the campaign will 
help them triple the 7 million 
($9.4 million) they collected in 
2006 from the public perform- 
ance of recorded music in bars 
and clubs. The two bodies 
jointly own collecting unit 
OCR, launched in 2003. 

Somos Música "is about 
recognizing the economic, 
cultural and leisure value of 
music and countering the 
urban myth that music is 
free," AiE chairman Luis 
Cobos says. 

OCR estimates 25,000 ven- 
ues play recorded music in 
Spain, but Agedi chairman An- 

tonio Guisasola, who also 
chairs labels body ProMusicae, 
says 2006's total represents 
"only about 50% of the rights 
that we should be collecting." 

The campaign is intended 
to raise awareness among 
those venue operators who 
are not currently paying OCR 
that performing rights exist 
and need to be paid. 

Venues that pay OCR and 

also sign up for the initiative 
receive a Somos Música plaque 
to display on -site so customers 
"can see they are entering a 

venue that respects music and 
musicians," Cobos says. In the 
first two weeks of the cam- 
paign's May launch, AiE says 
60 venues put up plaques. 

Those who sign up also gain 
access to somosmusica.com, 
which offers links to an online 
music promotion service, 
event listings, a classified ad- 
vertising area for staffand gen- 
eral industry news and charts. 

AiE managing director Jose 
Luis Sevillano says several 
trade groups are publicizing 

limmer r 1. 

_ %) I 
Estimated number of 
venues in Spain that 
play recorded music 

Somos Música to their mem- 
bers, including discotheque 
owners association Fasyde, 
which claims to represent 
3,000 of Spain's 5,000 discos. 

"We're happy to join up 
with Somos Música," Fasyde 
managing director Jesús 
Garzas says. "We're talking 
with OCR about collabora- 
tion -[not] threats -and this 
seems very correct." 

That approach appeals to 
such venue owners as David 
Novaes, chairman of Madrid's 
45- strong La Noche En Vivo 
group of music bars. "The ad- 
vantages Agedi and AiE are of- 

fering are reasonable," Novaes 
says. "It is important to know 
what you are paying for. If you 
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don't know why you are pay- 
ing, you're less likely to pay." 

Agedi and AiE launched in 
1990 after 1989 intellectual 
property legislation intro- 
duced rights for the public per- 
formance of recorded music. 
They collect royalties from 
broadcasters as well as venues. 

Previously, Spain's only 
collecting society had been 
authors body SGAE, and until 
1995, Agedi and AIE con- 
tracted their collections out 
to the larger, established body, 
which already collected its 
own royalties from broadcast- 
ers and venues. 

After those contracts ended 
and Agedi and AiE began col- 
lecting independently of 
SGAE, Cobos says they found 
that, in many cases, their fees 
had not been paid to SGAE. 
Few music venue operators 
were actually aware that per- 
forming rights for labels and 
performers needed to be paid. 
"There was a widespread feel- 
ing that once you paid SGAE 
its [authors' rights] sum, you 
had taken care of your music 
payments," Cobos says. 

Agedi and AiE claim Somos 
Música is a significant step to- 
ward resolving that situation. 
The bodies are keen to avoid the 
negative publicity -and legal 
costs -SGAE has attracted in 
the recent past through lengthy 
lawsuits over music licensing. 

In the past, "we have sent the 
troops in too sometimes," Sevil- 

lano says. "But with Somos 
Música we are putting on a 

pleasant face. We want owners 
to feel it's worthwhile working 
in a legal framework- rather 
than being illegal." 3 

`1[!111 :11 J BY MITCHELL PETERS 

ROCKIN' TH E MIC 
Rage, Wu -Tang Add Heft To Summer Hip -Hop Tour 

With a lineup catering to the b -boy, backpack- 
ers and graffiti art culture, this summer's trav- 
eling Rock the Bells festival could be the rap 
community's answer to the Vans Warped tour. 

Rock the Bells, which went down in the hip - 
hop record books in 2004 after reuniting the 
Wu -Tang Clan (including 01' Dirty Bastard) 
for an onstage performance, will revisit his- 
tory by hosting the recently re- formed Rage 
Against the Machine at Randall's Island in 
New York (July 28 -29); the NOS Events Cen- 
ter in San Bernardino, Calif. (Aug. 11); and 
the McCovey Cove Parking Lot in San Fran- 
cisco (Aug. 18). 

Although Rage Against the Machine, which 
played its first show in seven years at last 
month's Coachella Valley Music & Arts Festi- 
val, is slated to perform on only four of Rock 
the Bells' 19 cross -country dates, founder and 
organizer Chang Weisberg of Guerilla Union 
is hopeful that the political rockers' involve- 
ment "spills into other markets. The fact that 
Rage Against the Machine is playing these 
shows has made it a big deal not only nation- 
ally but worldwide. So, you try to leverage that 
and be thankful for that awareness." 

At press time, these remain the only shows 
on Rage's schedule. 

New York rapper Nas will co- headline the 
majority of the trek along with the Wu -Tang 
Clan, which has signed on for 
the entire festival to promote 
its upcoming reunion album 
"8 Diagrams." Cypress Hill, 
Talib Kweli, Pharoahe 
Monch, Immortal Technique 
and Jedi Mind Tricks will per- 
form on all fest dates, while 

the Roots, Public Enemy, Sage Francis, Mos 
Def, EPMD, MF Doom and others will play 
select shows. 

Ticket prices for each of the four bicoastal 
festivals range from $75 to $80 and expect to 
draw approximately 40,000 concertgoers. 
Prices for the remaining 15 dates, which will 
visit primarily outdoor venues, range from 
$40 to $45, and Weisberg says that between 
8,000 and 10,000 people are expected. So far, 
Rock the Bells has teamed with several hip - 
hop media partners, and SanDisk signed on 
as the title sponsor. 

IEVtfS 
» COLLECTIONS FALL AT 
JASRAC 
Japanese authors society Jasrac says copy- 
right fee collections for the year ending March 

31 fell 2.2% year -on -year to 111.1 billion yen 
($923.2 million) -the first time in five years 
collections have not risen. Performance right 
royalties rose 0.9% to 48.8 billion yen ($405.3 
million), but mechanical fee collections fell 
5.4% to 41.9 billion yen ($348.4 million), 
largely due to declining CD sales. Royalties 
from polyphonic ringtones fell to 3.3 billion 
yen ($27.8 million) as Japanese mobile -phone 
users turned increasingly to master ringtones. 
Collections from the latter increased 23.3% to 
2.2 billion yen ($18.2 million). 

-Steve McClure 

»>ROLLINS, REICH 
HONORED IN SWEDEN 
Seminal jazz artist Sonny Rollins and mini- 
malist composer Steve Reich jointly received 
the 16th annual Polar Music Prize from King 
Carl Gustaf XVI of Sweden at a May 21 cere- 

mony in Stockholm. The nationally televised 
event took place at the Konserthuset venue. 
Both recipients were awarded 1 million 
Swedish kronor ($145,960) from a fund set 

up in 1989 by ABBA's publisher, manager 
and co- lyricist, the late Stig Anderson. The 

prize is based on nominations submitted by 
the board of the Stig Anderson Music Award 
Foundation, consisting of representatives 
from his family, the Swedish Society of Pop- 
ular Music Composers and the Swedish Per- 
forming Rights Society. Previous winners of 
the prize include Paul McCartney, Quincy 
Jones, Elton John and Bob Dylan. 

-Fred Bronson 

»RECORD REVENUE AT PPL 
U.K. collecting society Phonographic Perfor- 
mance Ltd. has published its best -ever finan- 
cial results. The society, which licenses per- 
formance rights on sound recordings on behalf 
of record labels and performers, reported li- 
cense fee income of £97.9 million ($193 mil- 
lion) in 2006, up 13% from 2005. Distributable 
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Although the festival's 15 U.S. dates without 
Rage have a solid lineup of "established tour- 
ing acts," according to Weisberg, some indus- 
try observers speculate that the absence of a 

mass -appeal urban headliner could make high 
attendance draws challenging. And with virtu- 
ally no other large -scale hip -hop package tours 
going out this summer, rap looks unlikely to 
crack the Billboard year -end list of the top 25 

grossing tours, which it hasn't done since 2005's 
Eminem /50 Cent Anger Management tour, 
which pulled in $22.7 million from 23 shows, 
according to Billboard Boxscore. Prior to that, 
in 2003 50 Cent rang up nearly $23 million in 

ticket sales, much of it co- headlining with Jay 

Z on the Roc -the -Mic tour. 
But Weisberg, who through the years has 

promoted one -off festivals and dozens of club 
gigs under the Rock the Bells moniker, 

PUBLIC ENEMY perfora selec_ 
dates on the Rock the ells tour. RAGE 

AGAINST THE MACHINE (inset) is 
slated to play four shows_ 

doesn't compare his festival to mainstream 
rap. "Even if Eminem, 50 Cent or Jay -Z were 
touring this summer, that wouldn't be an in- 
dication to me that this is the right time for 
Rock the Bells," he says. "The indication for 
me is the music and growth of it in the mar- 
kets we've done it in." 

Last summer, a one -off Rock the Bells 
drew an impressive crowd to Concord, 
Calif.'s Sleep Train Pavilion, says Rick 
Mueller, president of Live Nation San Fran- 
cisco, which is co- producing the Aug. 18 date. 
"For a lineup that didn't have 50 Cent, Em- 
inem or a flashy headliner, we did 10,000 
people at a $50 ticket," Mueller says, "which 
is a great number." 

As opposed to chart -topping rappers who 
"might be really good in the studio" but "not 
really able to perform," Weisberg says that 
the bottom line with Rock the Bells "is that 
everybody on the show can fucking perform. 
People want to go to a show and be enter- 
tained," he says. "They don't want to go to a 

show where six dudes are onstage running 
around not knowing how to project their 
voice correctly." 

Indie rapper Sage Francis, a self -declared 
"road warrior," will perform on the Paid Dues 
stage on select Rock the Bells dates. He says 
his indie hip -hop contemporaries like Atmos- 
phere, Brother Ali, El -P, Cage and Buck 65 

aren't strangers to drawing respectable crowds 
and commanding the stage. "We're all people 
who've been out for 10 years developing our 
fan bases," says Francis, who will embark on 
a 40 -date club /theater trek later this month 
to promote his latest Epitaph effort, "Human 
the Death Dance." 

"We stay focused on what we do, how we 
do it and make sure it continues to grow," the 
rapper continues. "Our shows entail a lot more 
interesting elements. I don't think that a lot 
of other hip -hop acts have the tenacity or fuel 
that we do." 

net revenue rose 11.8% to £84.4 million ($166.7 

million). The figures included international in- 

come of £6 million ($11.8 million), double the 
figure from 2005. Until five years ago, the soci- 
ety drew no revenue from international sources. 

Earlier this year, PPL merged with two smaller 
U.K. collecting societies, PAMRA and AURA. It 

now represents 3,500 record companies and 
also collects /pays out on behalf of around 
40,000 performers. -Lars Brandie 

»>SMEJ SALES ON THE RISE 
Japanese market -leading record company 
Sony Music Entertainment (Japan) has re- 
ported healthy sales results for the year ended 
March 31, boosted by solid performances by 
its noncore businesses. Revenue for SMEJ and 
its 44 subsidiaries totaled 162.3 billion yen 
($1.3 billion), up 6.4% from the previous year. 

Sales and distribution of recorded music fell 
4.8% to 81.6 billion yen ($674.5 million); the re- 

maining 80.6 billion yen ($666.5 million) came 
from music publishing, artist management 
and other SMEJ subsidiaries, up 20.8 %. SMEJ 

does not publish profit figures. Domestic 
product accounted for 77.4% of music sales, 

down from 79.4% in the previous year. 
-Steve McClure 

»SANCTUARY RECEIVES 
TAKEOVER BID 
Financially troubled British music company 
Sanctuary Group confirms it has received at 
least one takeover bid. Sanctuary issued a 

statement May 18 saying it had "received ap- 
proaches from third parties that may or may 
not lead to an offer for the company." The com- 
pany said a further announcement would be 

made "in due course." The London -based firm 
issued the statement to the Lo idon Stock Ex- 

change after the update that its stock price 
rose 40% on May 18 to 15.75 pence (31 cents). 
Sanctuary has been circled by a handful of suit- 
ors in recent years. Recently, the company has 

been pushing ahead with a program of strate- 
gic disposals, including the sale of its stake in 

independent label Rough Trade. British indie 
powerhouse Beggars Group is understood to 
be in talks for Rough Trade. -Lars Brandie 

F iz For 24/7 global news and analysis, 
see blllboard.biz /global. 
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23rd ANNUAL KENTUCKY DERBY 
BET WINNERS. 

IT PAYS TO HAVE STREET SENSE! 

Freedom HaIN 23"' Anual Derby Be: netted six winners 

picking Stree- Sense, paying $11.8o on the $2 bet. Miners are: 

3rad Garrett - Police Productions 

Andrea King - Beaver Productions 

Dai Zelisko - Live Nation -Phoenix 

Johr porco - World Wrestling Ertertainment 
Annie O'Toole - Live 350 

Seven DePaul 

CongratJ atiions to a I os winners! S=e ycu ne:z- year. 

1 

BROADBENT ARENA CARDINAL STADIUM 

1800118 5151 KYEXPO.ORG P11hlI'k 
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FridayAnd Saturday 
Night Special 
A No- Brainer Bargain For Hank Jr. 
And Skynyrd's Rowdy Friends 
Sometimes you just gotta get rowdy. 

The Rowdy Frynds tour -produced by Red 
Mountain Entertainment and Blue Goose, and 
booked by the William Morris Agency -is a 

perfect gumbo recipe for wild -eyed Friday and 
Saturday nights. It gives fans value for days, 
provides arenas with a solid booking and dou- 
ble -digit concession per -caps, and in many 
ways, puts Red Mountain on the map as 
tour producer. Oh, yeah, and it rocks 
mightily, which came as no surprise to 
me at the May 4 show in Nashville. 

Truth is, Red Mountain stepped up 
when other promoters passed. "I'm not 
so sure that the big guys understood the 
value and the nuances involved in this 
thing," philosophizes Greg Oswald, VP 
at WMA and responsible agent for Frynds. 

"It doesn't even really take any balls. 
You just either understand it or you 
don't," he continues." I have to admit, 
you have to have a feel for that lifestyle, 
but it's not a secret. It's been going on 
for 30 years." 

Ah, the lifestyle out in full force. "You've 

got Hank [Williams] Jr. and [Lynyrd] 
Skynyrd, who both have extremely solid, 

There's no denying that Skynyrd and 
Williams have legions of fans, but there was a 

very real question as to whether these fans were 
the same people. Synergy means one plus one 
equals three, not one plus one equals one. To 

cop a quote from manager Doc McGhee, this 
ain't exactly "cats and dogs living together." 
Rowdy is as rowdy does. 

loyal fan bases," says Brock Jones, senior di- 
rector of booking at Nashville's Sommet Cen- 
ter, where Rowdy Frynds grossed a stout 
$709,774 from 12,575 rowdy friends, accord- 
ing to Billboard Boxscore. "Then you have 38 
Special, which adds a new dynamic, both Van 
Zants on tour together. There's a high enter- 
tainment value for this ticket price." 

The tour was indeed a big move for Birming- 
ham, Ala. -based Red Mountain and its partners, 
Gary Weinberger and John Ruffino. Ruffino's 
father, Tony, was a legendary Southern concert 
promoter who was instrumental in breaking 
Williams in the late 1970s and early 1980s. 

"Over the years we've promoted Hank all 
over the place," John Ruffino says. "The op- 
portunity came up to do Hank and Skynyrd, 
and it was a no- brainer for us." 

Still, 20 dates with a healthy combined guar- 
antee is biting off a lot for a midsize independ- 
ent, with a guarantee Oswald admits is "stiff." 

"Most of the time we buy four or five cities. 
This was the first time we've bought 20 cities," 
Ruffino says. "Obviously, when you're buying 
that many dates there is a fear involved, but 
we believe in both [Williams and Skynyrd] 
and, like I say, it made sense to us." 

Ross Schilling, who manages all three acts 
with Ken Levitan through Vector Manage- 
ment, says Ruffino, Weinberger and Blue 
Goose president Russell Doussan "were be- 
lievers from the beginning and saw the via- 

bility of these artists, and saw a very active fan 
base. They really micromanage each promo- 
tion and make sure it fits the market." 
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"Musically, it works good. It's not exactly 
the same, but it's in the same range," 
Ruffino says. "We did almost 13,000 people 
in Nashville, so it looks like one plus one 
equals three." 

Oswald says he'd like to do a "scientific poll" 
of the audience, which to me is kind of scary. "I 

think what you would find would be the follow- 

ing: a significant percentage of the diehard 
Skynyrd fans that never miss a show, the diehard 
Hank fans that never miss a show, the diehard 
rebel redneck Confederate flag -waving group that 
likes racing -the Southern rock lifestyle- oriented 
people -and the people who remember or have 
recently heard what a party it could be to see a 

real live Hank and Skynyrd show," Oswald says. 
"The latter are the ones I think got mobilized that 
wouldn't have ordinarily been there." 

It helps that the show is value -priced, with 
tickets at $69.50, $59.50, $39.50 and $25. "Ob- 
viously, we have to get enough of a ticket to 
pay all the bills and guarantees, but we didn't 
want to chase anybody away," Ruffino says. 

Schilling adds, "Pound for pound, I don't 
think there is another tour out there that is 
giving the fans four -and -a -half hours of hit 
music from start to finish. I'm glad we de- 
cided to tour on Friday and Saturday nights 
only -it lets everyone recuperate the next day." 

The tour is scheduled for 20 markets 
through June 16, but discussions are under 
way to extend into the fall. 

For 24/7 touring news .biz and analysis, see 
billboard.biz /touring. 
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ELTON JOHN 
Colosseum at Caesars Palace, 19,387 
Las Vegas, May 8 -9, 11 -13 five sellouts Caesars Palace, Concerts West /AEG Live 

CELINE 9:ON 
Colosseum at Caesars Palace, 20,713 
Las Vegas, May 16 -20 five sellouts Concerts West /AEG Live 

WESTLIFE, MACDONALD BROTHERS, LADY NADA 
Odyssey Ar -re, Belfast, 
Northern Ireland, April 13 -16 

31,324 
four sellouts 

JUSTIN TIMBIERLAKE, TIMBALAND 
Odyssey Arena, Belfast, 
Northern Ireland, Apri 24 -25 

18,098 
two sellouts 

Aiken Promotions 

Aiken Promotions 

EDGEFEST: THE KILLERS, MY CHEMICAL ROMANCE, AFI & OTHERS 
Pizza Hut Par., Fr sco Texas. 27,955 
April 15 28,834 

IL DIVO 
Air Canada Centre, To-onto, 13,936 
April 9 14.917 

AEG Live 

Live Nation 

KENNY Ci-ESNEY, SUGARLAND, PAT GREEN 
Mite] Arena, Nortr Litt e Rod. 14,789 
Ark., May 19 sellout 

Verne!! Enterprises, The Messina Group /AEG 
Live 

IL DIVO 
Pengrowth cdledorre 
Calgary, Alberta, April -8 

12,6 

sellout 

76 

TOOL 
Cox Arena, Sar Diego, May 2 -3 17,999 

two sellouts 

KEITH UI.EAN, THE WAIFS 
Acer Arena, Sydney, May 15 10,290 

12,592 

IL DIVO 
General Motors Place, 
Vancouver, Awl 2. 

11,065 
sel lout 

IL DIVO 
Rexall Place, Scmoitor, Alberta, 10,038 
April 19 11.991 

PODGE & RODGE 
Vicar Street, Dtblin, Ireland, 
April 12 -15, 17 -M, 24 -29 

16,800 
16 sellouts 

IL DIVO 
Scotiabank Place, Cttawe, 
April 13 

8,857 
11.883 

IL DIVO 
Bell Centre, Moitreal, Apri 10 8,78 

ell4 out 

IL DIVO 
MTS Centre, Winnipeg, 
Manitoba, April '6 

11,02 
sellout 

4 

Live Na-ion 

Live Nation 

Chugg Entertainment 

Live Naton 

Live Nat on 

Aiken Promotions 

Live Nation 

Live Nation 

Live Nation 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
The Cajundore, Lafeyetle, La., 10,478 
May 20 sellout 

GEORGE LCPEZ, BRYAN KELLEN 
Nokia Theatre Crand Prairie, 
Texas, May 4, 

11,240 
two sellouts 

JOSH GRCEAN, ANGELIQUE KIDJO 
San Diego Spvu Arena, 
San Diego, Ap it 6 

7,632 
sellout 

ANDRÉ PIE& 

The Mess na Group /AEG Live 

AEG Live 

Live Naticn 

Gillett Entertainment Group Bell Centre, Mc n rea , Mai V 7,286 
7,550 

THE KILLERS, SILVER FEATS, RED ROMANCE 
Madison Square Garden, 
New York, April 28 

14,839 

sellout 

Live Nation 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Mizzou Arena, Columbia, Mo., 
May 18 

9,593 

sellout 

Police Productions, The Messina Group /AEG 
Live 

BLUE MAN GROUP 
Van Andel Arena, Grand Rapids. 8,730 
Mich., March 25 l0 690 

Emery Entertainment, Pacific Arts 
Entertainment 

RASCAL FLATTS, JASON ALDEAN 
Spokane Arena,, Spokane, Wash., 8,9 
March 7 10,294 

89 Live Nation 

RASCAL FLATTS, JASON ALDEAN 
Idaho Center, Nampa, Idaho, 
March 8 

8,690 
9.589 Live Nation 

LYNYRD SKYNYRD, HANK WILLIAMS JR., 38 SPECIAL 
St. Pete Times Forum, Tampa, 8,370 
Fla., April 13 9.654 

Blue Deuce Entertainment, Red Mountain 
Entertainment 

NELLY FURTADO 
Air 

pril 
Canada 

4 
Centre, Toronto, 

A 
11,373 
sellout 

Live Nation 

LYNYRD SKYNYRD, HANK WILLIAMS JR., 38 SPECIAL 
Conseco Fieldhouse, 
Indianapolis, April 20 

8,851 Blue Deuce Entertainment, Red Mountain 
10101 Entertainment 

LYNYRD SKY1YRD, HANK WILLIAMS JR., 38 SPECIAL 
Peoria Civic Center, Peoria, IR., 8,050 
April 21 se!'. out 

Blue Deuce Entertainment, Red Mountain 
Entertainment 

KCRW A SCLNDS ECLECTIC EVENING 
Gibson Amphitheatre, Universal 5,951 
City, Calif., April 14 6021 

JOHN LEGE, CORINNE BAILEY RAE 
Merríweather Post Pavilion, 
Columbia, Md., April 28 

7,811 
15,000 

IL DIVO 
Save -On -Foods Centre, Victoria, 5,375 
British Columbia, April 24 sellout 

JOHN LEGEND, CORINNE BAILEY RAE 
Chastain Park Amphitheatre, 
Atlanta, May 4 

6,700 
sellout 

Live Nation 

LM.P. 

Live Nation 

Live Nation 

GWEN STEFAN!, LADY SDVEREIGN, AKON 

$430,780 
($495,913 Canadian) 

$69.06/$43 

8,947 
3,749 

Live Nation, United Concerts, In -house 

IL DIVO 
Halifax Metro Centre, Halifax, 
Nova Scotia, Aprii 

7,235 
sellout 

Live Nation 
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"This has become a must -attend event for the concert business." 
SETH HURWITZ. PRESIDENT, I.M.P. 

A 

THE 4TH ANNUAL BILLBOAPC TOURING CONFERENCE & AWARDS is tie premier 
gathering for the concert industry. This two-day event, prcgrammed by Billboard'. Ray 

Waddell, will feature informative panels, cj ïtrovErsial discussions, nvaluable netwcrking 
opportunities, and an awards reception ta- ,;eted to promotes, 3gen s, managers, venues, 

sponsors, and production profeicnals. Don't miss your chance to hear from elite industry 
players and learn about the latest opportunities to gain a competitive edge!! 

Register Today! 
f tltel 

A R E N A 

Billboard. 4TH ANNUAL 

'l'OlJ1iI \'G 
CONFERENCE & AWARDS 

General Info: 546.654.4660 

m SpoiSponsorship s: 646.654.4653 
W W, Bi 

I I board Eventsc o stro 646.654.4643 

Roosevelt Hotel: 212.661.9600 
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Merengue 
Mélange 
Crespo Updates Aging Genre 
With New Sounds 

Elvis Crespo's first album in 
three years is titled " Regresó 
El Jefe" ( "The Boss Is Back "). 

Due June 5, its name isn't sub- 
tle, but then again, there is 
nothing subtle about the artist 
who, in his heyday in the late 
'90s, reinvented merengue and 
took it to a broader audience 
than ever before. 

That was when Crespo was 
signed to Sony Discos, the 
Latin music powerhouse of 
the day, and when CDs were 
selling hand over fist. Cre- 
spo's debut, " Suavemente," 
sold more than 800,000 
copies in the United States, 
according to Nielsen Sound - 
Scan, an extraordinary num- 
ber by any standard. 

That was also when 
merengue, the fast -clipped, 
two -time dance music from 
the Dominican Republic, was 
at its height, dominating air- 
waves and precipitating a slew 
of tropical stations that pop- 

ulated their playlists with 
these sounds. 

Today's Crespo will release 
"El Jefe" on Machete, the suc- 
cessful urban -leaning label 
belonging to Universal. For 
Crespo, whose last three al- 

bums were on indie Olé (the 
label owned by former Sony 
Discos chief Oscar Lloyd) it 
is a return to the majors and 
the beginning of something 
entirely new. 

"I'm living a very mature 
moment, where I see the 
business from a very differ- 
ent perspective," says Crespo, 
whose last album, 2004's 
" Saboréalo," sold 60,000 
units, according to Nielsen 
SoundScan. "I'm a firm be- 
liever that one has to live 
within the times and forget 
about past glories. But the 
essence has to remain." 

Crespo's essence is 
merengue bomba, a more 
driven, edgier merengue, ini- 

tially popular- 
ized by such acts 
as Los Her - 
manos Rosario. 
On "El Jefe," he 
returns to that, 
but blends in 
multiple fusions, from 
bachata to rap. 

Also, in a clear bid to pro- 
pel a genre that has largely 
floundered in the past five 
years, he features collabora- 
tions with merengue stars 
like Los Hermanos Rosario, 
Giselle and the original 
lineup of Grupo Mania (to 
which he once belonged). 

There are also newcomers 
like Zone D'Tambora, a 

group featured on first single 
"La Foto Se Me Borró." 

Their inclusion, Crespo 
says, is part of his endeavor to 
bring new blood to the genre. 

That kind of thought 
process made Crespo partic- 
ularly appealing to Machete 

president Gustavo L6pez. 
"Who wouldn't take the op- 

portunity of doing business 
with someone who has sold 
millions of albums ?" says 
Lopez, who picked up Cre- 
spo's contract from Olé. "But 
what really got me into the 
record was hearing the 
music. I felt it was fresh, it 
was young, the lyrics are 
youth- driven. I have a lot of 
faith. And we're putting our 
money where our mouth is." 

For the week ending May 
18, "La Foto Se Me Borró" en- 
tered Billboard's Tropical 
Airplay chart at No. 19 and 
should climb with promo- 
tion around New York's 
Puerto Rican Day parade, 

where Crespo will have his 
own float. The track will also 
be heavily promoted in DJ 

record pools. This is, after 
all, music that almost forces 
you to get up and dance, and 
Crespo hopes that appeal 
never goes away. 

"I feel merengue has 
needed [more] radio," Crespo 
says. "But those of us in the 
genre have never stopped 
working. This is a genre with 
a 150 -year history, but it was 
necessary for us to give things 
a new look, to not give up, but 
show programmers that 
merengue is viable." 

For 24/7 Latin news 

.1,1z and analysis, see 
billboard.biz /latin. 

Johnny Sigal, Superstar? 
Balladeer Ramps Up Rock Opera And Solo Careers 

Johnny Sigal was seeking his musical fortunes in 

Miami when the call came from Caracas -a cast- 
ing director was looking for someone to play God. 

Sigal was reluctant to return to 
Venezuela -after all, his home coun- 
try's top musical exports had found 
their biggest success abroad -but 
he ended up going home and 
landing the title role in "Jesus 
Christ, Superstar." 

"I quickly realized it was the 
best decision I'd ever made in 

my artistic life," says Sigal, 27, 

during a break from rehearsals. 
In addition to film and TV offers 

in Venezuela, another opportunity 
was the "We Hear the Future" 
competition at the re- 
cent Billboard Latin 
Music Conference in 

Miami, which Sigal 
won along with 
Colombian singer/ 
songwriter Monica Gi- 

raldo. Sigal ducked out 

of preparations for the musical to fly to Miami for 
the event. 

He's also started working on his debut album 
with producer Marcello Azevedo (Chayanne, 

Paulina Rubio), the husband of one of his 

fellow cast members. 
"It's a great window to present my- 

self in a totally different market," 
Sigal says of his record, which he 
hopes to release independently and 
shop to labels in August. 

Meanwhile, Sigal says his role in 

the rock opera -which was sched- 
uled for 12 shows in Caracas through 

the end of May before going on the 
road -has allowed him to pack the 

powerful vocal punch he's always 
wanted to. 

"I sang for six years in a 

cover band. But I have my 
own style," he says. "I like 
projecting my voice." 

Sigal has been a power balladeer at heart since 
playing quinceaReras In a rock band as a teenager. 
To get the attention of a girl he liked, the gangly 
Pearl Jam fan learned all of Luis Miguel's repertoire. 

He studied music theory after high school and 
was in the choral group at Caracas' Metropolitan 
University. He also learned guitar, Venezuelan cu- 
atro and Afro -Caribbean percussion. 

He eventually joined dance -pop group Tartara, 
which mostly performs live and plays private func- 
tions but released its debut album last July. 

Sigal left the group to start a solo career, and 
then play Jesus -which isn't as hard as it would 
seem, he says. 

"Andrew Lloyd Webber gave him a totally 
human touch," he says. "He had frustrations, in- 
cluding doubts In his faith. He also had human 
behaviors any of us could have, and I look at my 
own behaviors to try to represent him." 

Sigal's solo album will be solidly pop -rock, but "a 
little stronger, more aggressive, more daring vo- 
cally than what others do." -Ayala Ben -Yehuda 

EN LA RED: For 24/7 coverage of the Latin music world, Billboard has 
.cm partnered with MSN. For a complete roundup in Spanish, go to 

SIGAL Blllboard.LatIno.MSN.com. 
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WARNER ON THE WEB 
Warner Music Mexico has 
signed an agreement with In- 

ternet portal cdmonk in a bid 
to find new talent. For a 

membership fee, the portal 
will allow artists to have their 
own individual sites, featur- 
ing up -to -date information, 
videos and data. Most impor- 
tant, music will be available 
for sale in MP3 format. 
Warner will monitor the 
progress and response to 
each artist, using it as a tool 
to gauge possibilities in other 
Latin- American countries. In 

the United States, Warner has 

a similar deal in place with 
elhood.com. 

-Teresa Aguilera 

RUBIO'S ROADTRIP 
Mexican diva Paulina Rublo 
kicked off her Amor, Luz y 

Sonido 2007 tour May 17 with 
a sold -out show at Houston's 
Escapade 2001 club. It was 

the first of a 29 -city tour, the 
biggest ever for Rubio in the 
United States. Rubio will play 
mostly midsize venues with 
a large concentration of West 
Coast shows during her 
seven -week trek, which ends 
July 8. The tour was booked 
by Michel Vega at the William 
Morris Agency. Rublo is pro- 
moting her album "Ananda," 
for which she won two Bill- 
board Latin Music Awards. 

-Leila Cobo 

DURANGUENSE, 
DIVIDED 
Duranguense group K -Paz de 
la Sierra has announced that 
It's splitting ranks with its 
lead singer, Sergio Gómez. In 

a letter signed by all its mem- 
bers, save Gómez, the group 
says it has agreed to give the 
K -Paz de la Sierra name to 
Gómez, who will launch a 

new "professional stage" in 

his career. The other mem- 
bers will remain together in 

a new group led by key - 
boardist Gerardo Ramirez, 
who will also act as musical 
producer. A new singer, Al- 
fredo Hernández, has been 
recruited into the group. K- 

Paz, one of the top -selling 
bands in the duranguense 
realm, was known for its well - 
crafted music and finesse in 

vocal delivery. -LC 

www.americanradiohistory.com
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Sign OnA 
Different Line 
Branding Deals Are Changing 
Of Artist /Label Contracts 

It's a brave new world out there for brand mar- 
keting, and that hasn't been lost on managers and 
labels when it comes time to agree on a contract. 

With band /brand marriages creating multi- 
million- dollar revenue streams -in the face of 
declining physical CD and flattening digital 
sales -both parties acknowledge that contracts 
between labels and artists are morphing into 
something else. 

"These changes started in earnest in 2006," 
says Brian Avnet, who manages the careers of 
Josh Groban and Lori McKenna. "Labels 

QUE 
LATIFAH' 

brand started 
with her 

recording career. 

began putting together strategic marketing de- 

partments. They had to -the Internet has 
grabbed them and bit hard." 

Indeed. "We're a full -service label, which en- 
ables us to ask for a percentage of artists' ancil- 
lary profits," Epic Records president Charlie 
Walk says. "A few years ago, it was difficult for 
labels to get this [additional] percentage. Now, 
we put our money where our mouth is to get 
the percentage. This is reflected in new lan- 
guage we are putting into contracts." 

Managers like Avnet understand that labels 
have to develop other sources of income. But, 
he adds, "it doesn't mean I, as a manager, must 
buy into it all." 

In a general sense, labels have taken the ini- 
tiative- forced, perhaps -to alter the business 
models of their economic relationships with 
artists, with more and more labels acting as 
agents to bring in branding deals. In the process, 
labels have become more aggressive in bring- 
ing such deals to the table. 

"Today, a label is partnering with an artist's 
own brand," Geffen GM Jeff Harleston says. 
Historically, the engine for generating revenue 
was record /CD sales, which drove publishing, 
touring and, in a few cases, endorsement deals. 

"Today, though, other mediums play a part 
in promoting an artist's brand," Harleston says. 
"Labels and artists are now becoming partners 

The Nature 

in these other areas -such that we share in the 
risks and upsides." 

In addition to more traditional endorsement 
deals, today's brands are digging deeper when 
joining forces with artists, and can include ex- 

clusive content and multiplatform campaigns. 
This is directly affecting today's contracts. On 
more than one occasion, particularly when deal- 

ing with established artists, Harleston and oth- 
ers recall agreements being amended to reflect 
newer, nontraditional revenue streams. Of 
course, as is often the case, the nontraditional 
is fast becoming the traditional. 

Tommy Boy VP Rosie Lopez likens today's 
artist /label agreements to such business in- 
vestments as real estate. "We are developing 
value together, and will share in revenue splits 
as a result of that development," she says. 

The "profit sharing" plan Lopez speaks of is 

not etched in stone, and likely never will be. 
Label /artist splits vary in each case. "It depends 
on the value of the artist when we get involved," 
Lopez notes. For example, an artist with a 

stronger fan base could get a larger percentage 
of the split. 

When discussing branded entertainment, 
Lopez cannot help but point to two former 
Tommy Boy artists: Queen Latifah and Ru- 
Paul. "Would Queen Latifah be as successful 
today without a successful recording career ?" 

she wonders aloud. "And would RuPaul have 
gotten a contract with MAC Cosmetics with- 
out Supermodel' ?" 

For Reach Media's Michael Pagnotta, who 
oversees the careers of Erasure and Girl Au- 
thority, today's branding deals hark back to 
ownership of copyright. But in the current sce- 

nario, this extends to ownership of content. 
"Does an artist own his or her own likeness and 
image ?" Pagnotta asks. "If not, why not ?" 

Pagnotta points to years gone by when artists 
"signed away" their likeness and image for pro- 
motion, CD artwork and touring. "Now, it ex- 

tends to endorsing a cosmetic brand, appearing 
in a TV spot for a national brand or designing 
apparel wear for Nike," he says. 

The greatest challenges in all ofthis is re -tool- 
ing the mind -set of older executives and reinvent- 
ing what the companies do. "We all have to think 
of artists in different ways -as an artist as well 
as a brand," one 30- something label exec says. 

He continues, "Ifwe, the labels, don't deliver, 
no artist will give up these rights. Ifwe bring two 
lousy branding opportunities to the artist, but 
their agent brings them 30, they won't want us 
to share in the additional revenue. The best pub- 
licity for us is if we put money in artists' pockets 
via successful deals with Jeep, American Express 
and other widely recognized brands." 

For 24/7 branding news 
and analysis, see 
billboard.biz /branding. 
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OCTOBER 1 -3, 2007 
HILTON LOS ANGELES UNIVERSAL CITY 

31IIDoard's Regional Mexican Music ,urrmit s th. ONL" 
compiel Iy dedicated to the top selling ge-re if Latin music. 'bw in ils 
2nd year, this three -day summit will foc o- thE latest radio, louring, 
digital and publishing trends impacting --)day's legicn Mexicar music 
ndustry. Gathering artists, record label executives, adio executives, 
concert promoters, retailers, managers, rrerke-ing and advertising 

executives, this must -attend event is tie ulti ia-e meeting and 
networking space for everyone inc ved w -h This lucrat e 

sector of the Latin muAc L.isiniss! 

Register By June 29th & Save $125! 

Early Bird Rate $275 Re ster by Jure 29 

General I iformation: 6' 55.1-46O 
Registration: 646.654 -4Eí3 

Sponsorships Opportunities 646554 -4648 
Hotel Rmervations: 81E- OE?50C 

www.BiilboardEvents,com 

00000 Illl 

www.americanradiohistory.com

www.americanradiohistory.com


INTERNET 

Ill ftLi)IGflAL LV'l'L= R "IAIlY1VILV "I" 

BY ANTONY BRUNO 

Concert 2.0 
Monetizing Live Music Online And In Virtual Worlds 

In a small abandoned ware- 
house in an industrial area 
north of Denver, local bands 
Bad Weather California, Born 
in the Flood and Meese are 
playing a very unusual gig. 

At first glance it seems 
pretty straightforward. The 
warehouse contains the head- 
quarters and studios of Inter- 
net video outfit ManiaTV, 
which is streaming the per- 
formances live via its Internet 
TV network. 

Nothing new there. Ever 
since the online success of 
the worldwide Live 8 music 
festival- during which some 
5 million viewers tuned in to 
AOL to view the concerts - 
companies like Control 
Room (formerly Network 
Live) have emerged to air 
concerts live online, while 
such venues as the Knitting 
Factory, the Gig, CenterStag- 
ing's rehearsals.com and var- 
ious Live Nation properties 
now record and broadcast al- 
most all their performances. 

What makes this Denver 
concert different is that it is 
also being simulcast in the 
popular virtual world Second 
Life. Again, by itself that's 
nothing unheard -of. Suzanne 
Vega and Ben Folds per- 
formed in avatar form in Sec- 

ond Life last year. 
But taken together it's an 

attempt to merge the three dif- 

ferent platforms -live, Inter- 
net and virtual world -into 
one common experience 
shared by all. Why? Because 
with CD sales falling like a 

rock and digital revenue not 
yet making up the difference, 
live events could be the music 
"product" of the future, spark- 
ing a flurry of innovation 
around monetizing it. 

NATHANIEL 
RATELIFF of Born 
in the Flood, 
above, and his 
Second Life avatar 
onscreen, right. 

"Normally when you simul- 
cast something, [ fans] only see 
one platform -the one [they are] 

viewing," says Farook Singh, 
whose company Tantra World 
Wide conceived of and produced 
the Denver event. "But the goal 
here is to be totally seamless be- 

tween three platforms." 
For instance, those watch- 

ing the Internet stream on Ma- 

niaTV saw the event not only 
from the perspective of mul- 
tiple camera angles, but also 
from the point of view of a spe- 
cial Second Life "cam" that 
spliced in shots of the differ- 
ent bands' avatars performing 
in the virtual world. Mean- 
while those in Second Life 
watching the avatars perform 
were also viewing video of the 
real thing streamed from a 

large screen behind the virtual 
"stage." And those in the stu- 
dios watching it live could also 
see what was happening in 
both via about 25 TV monitors 
set up around the space. 

The upcom- 
ing Live Earth 
event is another ex- 
ample. In addition 
to holding concerts 

BUGGED BUNNY 
Where to even start? Apparently mere speak- 
ers are no longer good enough anymore. Now 
they have to visually entertain you as well. 
Enter the Wassup (yes, you read that right), 
a dancing speaker that works with any digi- 
tal MP3 player. Simply hook it up to your device, hit 
play and watch it get its groove on. 

In that respect, it's similar to the popular iDog and 
various other "interactive speakers" to hit the iPod ac- 

cessory market. The only difference is that it's shaped 
like a rabbit -sort of. 

The Wassup will be available in June in silver, blue, 

red and black for $25. - Antony Bruno 
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worldwide in multiple loca- 
tions, producers will air the 
event live online via MSN- 
where viewers can choose 
from several camera angles, 
interact with venue and city 
maps where the shows are 
taking place and even sub- 
mit their own user -created 
videos adhering to its green - 
friendly theme. 

Exactly how all this trans- 
lates to more revenue remains 
something that needs to be 
worked out. Acts can charge 
admission for both Second 
Life and Internet TV perform- 
ance, and sponsors might pay 
a premium for interactive ban- 
ners in Second Life shows as 
an extension to their visual 
banners at the live show. 

But before we can expect big 
bands and big sponsors to add 
such a multiplatform exten- 
sion to their upcoming tours, 
the experience needs a bit of 
work. As the initial Denver at- 

tempt shows ... it's hard. 
- First, there's 
the time lag that 

has long plagued Second 
Life. Get more than 30 
avatars in the same 
space and people start 
losing clothes, the audio 
skips and video load 

times get real jumpy, 
which makes it diffi- 

cult to seamlessly 
patch it into live 
feeds in real life. 

Tantra got around the 
problem somewhat by hold- 
ing the event simultaneously 
in 25 Second Life locations 
so no one would get over- 
crowded, but some venues 
still crashed. 

Which raises the second 
issue -ticketing. Just as in 

real life, friends in virtual 
worlds want to hang out to- 
gether, not get randomly as- 
signed to different venues 
based on which has the best 
refresh rate. So Singh hopes 
to build a reservation system 
that would apply a real -world 
ticketing structure to the 
virtual events. 

Finally there's the task of 
controlling the artists' avatars. 
Since the talent performing in 
real life can't exactly be at a 

computer manipulating their 
digital doppelgangers, some- 
body has to do it for them. But 
spontaneous actions like a flip 
of the hair or a Pete Town - 
shend windmill aren't exactly 
standard commands. They 
have to be preprogrammed. 
One option, though expensive, 
is to apply motion -capture 
technology to the artists per- 
forming in real life, which will 
control how their avatar 
responds as a sort of 21st - 
century cyber- marionette. 

But technology aside, the 
real X- factor is whether any- 
body will show real interest 
in attending virtual concerts. 
Close to 1,200 fans signed 
up to attend ManiaTV's 
event in Second Life, with an 
average of about 300 actually 
present at any one time. 
Meanwhile, some 40,000 
viewed it live online. 

That's a decent turnout for 
an event that had little mar- 
keting support. But Singh 
himself attributed it to the 
"hook" factor of it being some- 
thing new and different. But 
once that curiosity factor dies, 
will anybody still care? 

. 
For 24/7 digital news 

Z and analysis, see 
billboard.biz /digital. 

1311'S &BRIEFS 
BLUEBIRD 
IS THE WORD 
Nashville's Bluebird Café 
has opened a virtual live 
music venue within Sec- 
ond Life. The venue plans 
to bring nationally known 
acts and local favorites to 
perform in the virtual 
world, and will charge be- 
tween $3 and $10 for ad- 
mission. Artists initially will 
perform via streaming 
video in the Second Life 
venue. No word yet on 
whether avatar -based per- 
formances are pending. 

I'M WIDE AWAKE, 
IT'S MOGGING 
Music -based blog commu- 
nity MOG is hosting a con- 
test with Bright Eyes to 
give away an iPhone. New 
members to the MOG site 
are invited to create a page 
on the social networking 
service and upload their 
music collection list for all 
to see. As long as entrants 

have at least one Bright 
Eyes song in their collec- 
tion, they're then eligible 
to not only win an iPhone, 
but the band's label Sad- 
dle Creek Records will load 
the device with the entire 
Bright Eyes catalog. 

ZEROS, NOT HEROES 
The vastly popular "Guitar 
Hero" videogame has 
spawned a real -life band - 
Guitar Zeros. The group 
uses the guitar- shaped 
game controllers con- 
nected to laptop comput- 
ers to create acoustic and 
electric guitar sounds, 
along with drum machines 
and other digital noise- 
makers. The devices are 
shaped like a regular gui- 
tar, albeit smaller, but have 
a series of color -coded 
buttons on the neck in 
place of strings, as well as 

a toggle switch to emulate 
strumming. The group is 

based in San Francisco. 

Boy, oh boy, three 
entries this week 
are popular with 
the boys. Ciara's 
"Like a Boy" 
and Baby Boy join 
Fall Out Boy at 
No. 9. 

AOL Music 
TOTAL MONTHLY STREAMS 

Top Songs 
T -PAIN 
Buy U A Drank ( Shawty Snappin') JIVE 

2 RIHANNA 
Umbrella SRP/DEF JAM 

3 AVRIL LAVIGNE 
Girlfriend RCA 

4 HUEY 
Pop, Lock 8 Drop R 0117 COMMITTEE/JIVE 

5 KELLY CLARKSON 
Never Again RCA 

s FERGIE 
Glamorous WILL.I.AM/A &M 

7 CIARA 
Like A Boy LAFACEJZOMBA 

B BOW WOW 
Gotta My System COLUMBIA 

1,025,240 

539.731 

424,707 

378,426 

307,720 

266,030 

244,668 

229,071 

9 FALL OUT BO` 
Thnks Fr Th Mmrs FUELED BY RAMENASLAND 1 

10 BABY BOY 
The Way I Live UNIVERSAL REPUBLIC 188,482 

His new duet with 
Jennifer Hudson 
moves 67 -56 on 
Hot R &B /Hip -Hop 
Songs this week. 

Top Videos 
I AVRIL LAVIGNE 

Girlfriend RCA 

2 T PAIN 
Buy U A Drank (Shawty Snappin') JIVE 

3 RIHANNA 
Umbrella SRP/DEF JAM 

4 AKON 
Don't Matter SRC/UNIVERSAL MOTOWN 

5 BEYONCE & SHAKIRA 
Beautiful Liar COLUMBIA 

6 GWEN STEFANI 
The Sweet Escape INTERSCOPE 

7 CHRISTINA AGUILERA 
Candyman RCA 

8 HUEY 
Pop, Lock & Drop It RITZ COMMITTEE/JIVE 

9 FERGIE 
Glamorous WILL.I AM /A &M 

10NE -YO 
Of You DER JAM 

923,789 

759,326 

537.538 

502.750 

455,328 

436.853 

430,766 

402.450 

352.130 

386,841 

All versions y, e AOL Sessions, Network Live, etc.) of a 
video or song are combined into one entry. First Listen/ 
First View Network Live t Breaker Artist t' AOL Sessions 
Source: AOL Music for the four weeks ending May 17 
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Legal Matters 
SUSAN BUTLER sbutler @billboard.com 

Help Me, Rondor 
`Covermount' Leads To Beach Boys Legal Wrangle 

Brian Wilson must have a 

smile on his face. He is now rid 
of 18 legal claims that former 
bandmate Mike Love filed after 
a London newspaper circulated 
2.6 million free compilation 
CDs of Wilson's concert per- 
formances that included some 
Beach Boys songs. A U.S. fed- 

eral court ruled that Wilson 
didn't have to notify Love, or 
secure his permission, before 
the songs were used for 
the promotion. 

But then Wilson 
wasn't really involved in 
the free -CD promotion 
anyway -the band's pub- 
lisher Rondor Music had the 
right to grant permission. The 
compilation was part ofthe fren- 
zied, competitive newspa- 
per publishing scene in 
London -one that is 

quite lucrative for 
music publishers. 

Shortly before the 
2004 release of Wilson's 
solo album "Smile," Big - 
Time.tv worked with Associ- 
ated Newspapers to compile 
a promotional CD, called a 

" covermount." 
Jeremy Fabinyi, executive 

director of U.K. mechanical 
rights society MCPS, explains 
that newspaper publishers will 

license and wrap a book, a 

poster or other free products 
with the newspaper (i.e., mount 
the product on the cover) to in- 
crease its circulation. U.K. 
music magazines have often 
wrapped a compilation CD with 
their issues. But CD cover - 
mounts are relatively new to 
London's daily newspaper mar- 
ket, where about nine top pa- 
pers compete for readers. 

"A couple of years ago, the 
market had gone absolutely 
crazy for CD covermounts," 
Fabinyi says. "It's like a drug 
addiction for the newspapers 
because you put a covermount 
of high -quality sound record- 
ings that you give away for noth- 
ing, and you get an enormous 
boost in circulation. Then your 
competitor does the same. It's 
this incredible battle that raged 
for awhile." 

One music industry source 
says that in 2005, there were 
more CDs given away by U.K. 

newspapers than CDs sold in 
the country. But those giveaways 

generated about £12 million 
($20.7 million) in 2005 publish- 
ing royalties collected by MCPS, 

Fabiny =says. 

For the "Gocd Vibrations" 
covermount CD, Associated 
Newspapers licensed from 
Sanctuary Wilson's rerecord- 
ings of some Beach Boys 

But Wilson's lawyers had evi- 

dence that the "consumer" was 
actually a client of Love's attor- 
neys, represented by them "in 
dozens of gender and age dis- 
crimination laws-.i.its filed 
against various businesses and 
nonprofit entities," the court 
wrote in a February order. He 
was not a "confused consumer." 
The court threw out the trade- 

songs from a live concert, 
along with some recordings of 
Wilson's own songs. Associ- 
ated also licensed the compo- 
sitions from MCPS, which 
represents Rondor, publisher 
of the Beach Boys' songs. 

But Love claimed that the 
covermount and related ads vi- 

olated his rights, damaged ex- 

isting and future sales of the 
Beach Boys' albums and con- 
cert tickets and tarnished the 
band's trademark. Love also ar- 

gued that his partnership with 
Wilson meant he had the right 
to approve any covermount. 

"This lawsuit wasn't about 
money," says Wilson's lawyer, 
Lee Phillips of Manatt, Phelps 
and Phillips in Los Angeles. 
The Beach Boys' members 
have a very litigious history. 

Barry Mellon, the Manatt 
partner in charge of the litiga- 
tion for Wilson. says that he 
had to whittle away at each of 
Love's 18 legal claims to ulti- 
mately get the case dismissed. 

Some claims were made 
under U.S. trademark law. 
Love's lawyers argued that a 

consumer who bought the U.K. 

covermount CD in the States 
from eBay was misled into be- 

lieving it was a Beach Boys CD. 

BARRY MELON. in 4harge of litigation for 
Wilson; Inset, tor,; 
BRIAN WILSON, 

bottom, MIKE LOVE 

mark claims. 
Manatt's Eric Custer, who 

worked on the case with Mel- 

lon, says they had evidence that 
the covermount promotion ac- 

tually generated higher pub- 
lishing royalties than in the 
past and increased sales of 
original Beach Boys records n 
the United Kingdom. 

Still, Love argued that he 
had a partnership w th Wil- 

son, and that Wilson there- 
fore owed him a higher duty 
of care (i.e., a fiduciary duty) 
to let him know about the pro- 
motion and to get LDvé s per- 
mission for that CD. 

But on May 10, the court 
granted a summary judgment 
for Wilson. Judge Audrey 
Collins wrote that Love and 
Wilson had a songwriting part- 
nership "in the colloquial sense 
of the term "; there was no legal 
partnership and no obligation 
to inform one another of their 
use of their co- authored songs. 
In fact, the court noted, Love 

himself had admitted to rere- 
cording some of the co -written 
songs several times without 
first informing Wilson. . 

-or 24/7 legal news 

.bIZ "id analysis, see 
billboard.biz /legal 
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u-p =ra-- 
LITTLE STEVEN'S UNDERGROUND RAGE 

All right, look, we've got a year and a half to the 
election, right? So let's cut to the chase, forget 
about the issues these clowns are going to be 
avoiding anyway, and get down to what really 
matters: the campaign song. 

So far we've got Chris Dodd with "Get Ready" 
(the Temptations); John Edwards with "Our 
Country" (John Mellencamp); Dennis 
Kucinich with "America the Beautiful "; Wes- 
ley Clark, who isn't in the race yet but, more 
important, has a song anyway- Johnny Cash's 
version of Tom Petty's "I Won't Back Down " 

campaigns (more than we do their speeches) 
such as John Kerry's "No Surrender" (Bruce 
Springsteen & the E Street Band), Howard 
Dean's "A Little Less Conversation" (Elvis 
Presley) and my personal favorite, Bob Dole's 
"Dole Man" (sung to the tune of Sam & Dave's 
"Soul Man "). 

As good as those are, let's face it- they're not 
particularly appropriate given the state of our 
country's ecology, homelessness, infrastruc- 
ture, schools, poverty, etc. 

So I'd like to suggest a few titles that give a 

more accurate picture for those 
guys jumping in late and needing 
a tune. 

How about "Liar, Liar" (the 
Castaways), "All Sold Out" (the 
Rolling Stones), "Sorry" (the 
Easybeats), "So Sad About Us" 
(the Who), "I Take What I Want" 
(Sam & Dave), "I Had Too Much 
to Dream Last Night" (the Elec- 
tric Prunes), "Beg, Borrow, and 
Steal" (Rare Breed), "Somewhere 
Nowhere" (the Chesterfield 
Kings), "Wake Me Shake Me" 
(Blues Project), "Talk Talk" (the 
Music Machine), "Boom Boom 
Out Go the Lights" (Little Wal- 
ter), "Over Under Sideways 
Down" (the Yardbirds), "It Ain't 
Me Babe" (the Turtles), "Lies" (the 
Knickerbockers), "Dirty Robber" 
(the Wailers), "A Must to Avoid" 

(Herman's Hermits), "I'm a Loser" (the Bea- 
tles), "Can't Help Thinking About Me" (David 
Bowie and the Lower Third) "Deserted Cities 
of the Heart" (Cream) or "I Can't Give You Any- 
thing" (the Ramones). 

I'm pretty sure a few of those are still 
available. 

See you on the radio. 

JOHN EDWARDS, left, campaigns to the tune 
of JOHN MELLENCAMP'S 'Our Country.' 

Hillary Clinton's doing a contest on her Web 
site but she's partial to U2's "Beautiful Day" 

(Oh, yeah? Where ?); and Barack Obama 
wanted to make a statement that songs are a 

distraction from the issues so intentionally 
didn't have one, and now all people are talking 
about is his lack of a song. 

Of course we all remember blasts from past 

cool GARAGE 
SONGS 

1 ( COOL 

SONG 
IN THE 
WORLD 

EST 

HIS WEEK 

2 DANCE THE GO -GO 
THE BREAKERS / FUNZALO 

' RTIST / LAB 

DANNY SAYS 
FOO FIGHTERS / CBGB FOREVER 

3 ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

4 BELIEVE 
THE CONTRAST / RAINBOW QUARTZ 

5 SAILOR'S SWEETHEART 
THE LEN PRICE 3 / WICKED COOL 

6 
7 
8 
9 

HERO OF NINETEEN EIGHTY 
THREE 
PEACHFUZZ / TEENACIDE 

WEAPON OF CHOICE 
BLACK REBEL MOTORCYCLE CLUB / SONY 

MY HEART IS BEATING 
MARY WEISS / NORTON 

FREE AND FREAKY 
THE STOOGES / VIRGIN 

DANCING ON THE LIP OF A 
VOLCANO 
NEW YORK DOLLS / ROADRUNNER 

(,)()LEST GARAGE 
AL13U IVIS 

TITLE ARTIST / LABE 

1 

2 
BABY 81 
BLACK REBEL MOTORCYCLE CLUB / SONY 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

3 
4 
5 
6 
7 

GLITTER IN THE GUTTER 
JESSE MALIN / ADELINE 

10 

NEW MAGNETIC WONDER 
THE APPLES IN STEREO / SIMIAN 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

ROCK AND ROLL BACKLASH 
THE WOGGLES / WICKED COOL 

YOURS TRULY, ANGRY MOB 
KAISER CHIEFS / UNIVERSAL 

TRAFFIC AND WEATHER 
FOUNTAINS OF WAYNE / VIRGIN 

THE EP COLLECTION 
JOE MEEK / CASTLE 

DANGEROUS GAME 
MARY WEISS / NORTON 

Little Steven's Underground Garage column is produced exclusively for Billboard. For more information go to 
UNDERGROUNDGARAGE.COM. The opinions expressed are his own. and not necessarily those of the magazine. 
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Reissue Rescue 
Selling Old Music In Old And New Ways 

Even as the indie label sector tries to get a han- 
dle on the potential of new business models 
in the Internet age, there are still places where 
old- school practices reign. Few labels rely on 
the strength of the indie retail base as much 
as those that traffic in catalog and reissues. 

Check Seattle's Light in the Attic, a reissue - 
heavy label that distributes its own music and 
manages its retail network by loading up the 
car trunk for an ol'- fashioned road trip. The 
label isn't all old school, of course. It recently 
experimented with lighthearted marketing 
tactics like a coloring book contest, and co- 
founder Josh Wright notes that "digital sales 
are exploding," but tradition and a conserva- 
tive approach still rule the day. 

Without much money for co -op spending, 
"we still need to be face -to -face with stores," 
Wright says. "I've done three trips in the past 
few years, where I drive all the way to Philadel- 
phia and back." 

On May 15, the label rereleased two albums 
from funk soul diva Betty Davis, packaging 
the first two albums from the vibrant, scratchy - 
voiced singer with extensive liner notes and 
lively artwork. 

"We don't have a lot of advertising money," 
label representative Chris Estey says. "In fact, 
we don't have any advertising money. The 
money goes into whatever we can do on the 
retail level." 

And the retail landscape for catalog and reis- 
sue product isn't nearly as bustling as it was a 

few years ago. Chicago's Numero Group thrives 
on niche stores like the Windy City's 
Dusty Groove and 
New York's Other 
Music, with label 
co- founder Ken 
Shipley noting that 
a store- scribed re- 
view at a respected 
indie inspires more 
sales than a listen- 
ing station at a 

chain retailer. 

"When we started, we believed we should 
spend $5,000 for co -op per record," he says. 
"Now, we're doing less than $500. We need 
sympathetic record stores. If we're selling 5,000 
records, we cannot afford $2,000 for co -op." 

That's why he's concerned about the closing 
of a number of key stores during the past few 
years -New York's Vinyl Fever being the most 
recent. Yet Numero Group seems well -prepared 
for any changes brought by digital distribution. 

The label sells downloads via its site with a 

cleverly designed digital store based on an in- 
terface with clickable record crates. Ryko- 
distributed Numero Group, which has focused 
heavily on soul compilations, also has a sub- 
scriber series, in which fans can plop down 
$100 to receive the six albums in Numeró s 

line each year (think the Sub Pop singles club). 
In three years, Numero has about 380 sub- 

scribers. Shipley says, "That doesn't seem like 
a lot, but ifyou stack it up, and it's $100 per per- 
son, we've just created $38,000 in income. That 
essentially pays for our entire catalog releases 
right there. If we're looking to sell 5,000- 10,000 
records, we're almost at 500 people, and that's 
nearly 10% of the people buying our records." 

Los Angeles -based garage label Alive Records 
relied a bit more heavily on Tower Records than 
Numero and Light in the Attic, and founder 
Patrick Boissel says the label has been "ton- 
ing down" its reissues during the past two years. 
Yet Alive, which is closely aligned with Bomp 
Records, will soon begin a larger branding cam- 
paign for the latter, whose founder Greg Shaw 
passed in 2004. 

"There's a Bomp book coming out, and I 

have a feeling many of the bands in the book 
will get some attention," he says. "We're 
going to try to use Bomp a little bit as a 

launch pad for the reissues." On the hori- 
zon is a repackaging of early material from 
L.A. punk band the Weirdos, as well as 
Alive's reissue of Two Gallant's "The 

Throes," an act 
now signed to 
Saddle Creek. 

Boissel also just re- 
cently brought the 

Bomp mail -order busi- 
ness into the modern era 

with an online store that offers 
CDs and limited digital downloads at 

bompstore.com. Up and running for 
about two months, the site has 

more than doubled the mail - 
order business 

of Bomp. 
"Thank God 

it did," Boissel 
says. "That means 

people want these 
records and just can't find 

them in the stores." . 

Light in the Attic 
rereleased two 
BETTY DAVIS 
albums in May. 

For 24/7 indies news 
.bIZ and analysis. see 

billboard.biz /indies 
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Todd 
Patrick 

EVENT 
PROMOTER/ 

HOST 

He books, promotes and hosts 
rock shows in some of the best 
out -of- the -way venues and 
spaces in New York. On a 
shoestring budget. Now, he has 
his eyes set on expanding the 
Todd P empire. 

When Todd Patrick was 16 years old, the brakes of his car gave out on a six -lane highway 
in Texas. The only way Patrick was able to stop the car was by flipping it onto the medium. 

Leaving the car unhurt -though covered with gasoline -the teenager was arrested 
on charges stemming from having a false age, 19, on his ID. But Patrick didn't scratch 
out his birthdate to drink: He simply wanted to get into 18 -plus rock shows. 

Patrick, now 31, laughs. "I used to be just one of hundreds of thousands of kids who are ripe 
to be moved by music." These days, such kids are his customers: Patrick, better -known as Todd 

P, has thrown nearly 300 low- priced, all -ages, roving avant -garde rock events across the 
New York metropolis during the last six years. His venue choices range from Williamsburg 
hot spot Studio B to deserted back rooms on the Lower East Side and obscure lofts in 

Queens. He cites his own desire to watch his favorite bands play for booking the gigs. 
He and his team of 14 interns work from his Long Island City apartment booking any- 

where from three to six shows per week and sending out updates to his 13,000 mailing 
list subscribers. Explicitly serving an audience he says has been priced out of seeing 
live music at larger venues, his average show draws 150 -200 people, with tickets cost- 
ing $5 -$8 (some are free). In the coming months, he will open a pair of his own clubs. In 

the meantime, Patrick has just launched the biweekly, all -ages show 'zine Showpaper. 

Is it difficult putting on nothing 
but all -ages shows in New York? 
It's really difficult. You don't have 
to circumvent liquor laws or any- 
thing, but the core of the prob- 
lem is the economics. Most clubs 
are organized by a cadre of in- 
vestors who put up a shit -ton of 
money with the goal of making a 

shit -ton of money. There's a lot at 
stake. They run their clubs like 
it's a war. So the idea of bringing 
in people to a bar or club that 
aren't drinking is perplexing to 
them and more trouble than it's 
worth as far as they're concerned. 
They don't think about the fact 
that these are the next genera- 
tions that will be at their bar 
drinking. So I work with estab- 
lishments that understand their 
potential for tapping this next 
generation, are hungry for new 
music and [want] to be part of 
something. By the way, only about 
20% of the people who come to 
see my shows are under 21. 

What are your major expenses? 
My investment is very small. The 
big thing you need is a PA -and 
that's it. Starting out, I'd take big 
advantage of Guitar Center's 30- 

day, no- questions -asked return pol- 
icy. Eventually, I bought a $500 PA 

system, for vocals, and bands bring 
their own amps. That means I can 
set up shop wherever and the bar 

is just happy that I brought in a 

shit -ton of people who are buying 
beers. I work with people who have 
the same goals and ethics as me 
and get to take home a ton of 
money from the bar. I take home 
10 %, then split the rest between 
the band and the door guys, who 
are friends or interns. I run the 
sound. The house keeps the bar, I 

keep the door. 

Do you think regular rock clubs 
spend too much money? 
Absolutely, and it's easy to spend 
money on stuff you don't need to 
spend it on. Understandably, 
there's the matter of rent and 
union workers. But then when 
you're dropping $500 or more on 
a sound guy you don't trust? Or 
outrageous specifications on 
sound equipment that's going to 
make an indie rock guitar band 
sound just the same? Tricking out 
your space to look trendier, when 
people move along so quickly from 
trends? Indie rock is a cottage in- 
dustry. It's like the fashion or wed- 
ding industries, with a lot of 
money to be made and lost based 
on the fact that they assume you 
don't know what you're doing your- 
self. I don't make a lot of money. 
But I now make about as much as 
I did wearing a suit as a financial 
analyst in midtown when I first 
moved here. 

What's your history in this 
business? 
I was booking shows at a coffee 
shop while I went to school at the 
University of Texas in Austin. After 
that, I opened Seventeen Nautical 
Miles, an all -ages spot, in Portland, 
Ore. I came here and worked in fi- 

nance. I didn't take a cut of the 
door for the first three years. All 
in all, I've been doing this for about 
11 years. 

What are some of the problems 
you see happening at traditional 
rock venues? 
First and foremost, we're in a coun- 
try where the rich are getting richer 
and the poor are getting poorer, 
and you're seeing an economy 
where only the rich can go to a rock 
show. Some are paying hundreds 
and hundreds of dollars to see their 
favorite band. It's suddenly only a 

gilded class that can see anything 
quality, and even for a heralded 
indie rock band like Wilco, you're 
going to pay $50 a person. And 
then these expensive shows, 
they're so tightly wound, it's not 
fun. I don't like velvet rope or VIP 
policies either. Everyone there is 
important. That kind of childish 
elitism is intolerable. It's just try- 
ing to bow to class divisions in 
what should be one of the most 
communal, audience- friendly 
experiences -a rock show. 

Most 
clubs are 
organized 
by a 
cadre of 
investors 
who put 
up a 
shit-ton 
of money 
with the 
goal of 
making 
a shit -ton 
of 
money. 

You've booked shows for acts 
like !!! (chk chk chk), Cat Power, 
Animal Collective, Lightning 
Bolt and Deerhoof at some 
pretty strange places. What is 

an examp!e of one of your more 
interesting shows? 
At South by Southwest this year, 
we threw a free party in a lot be- 
hind the Amtrak station at 2 a.m. 
with Spank Rock, Aa, Dan Dea- 
con, Kidz in the Hall and some 
other hip -hop acts. I didn't have 
to ask permission or get a per- 
mit. It was in the middle of 
nowhere, so nobody was going 
to complain. With all that, 600 
people still came out. It was also 
cool booking Matt & Kim and 900 
people coming out. A few 
months later, they sold out Bow- 

ery [Ballroom], a 550 -person 
venue, and suddenly everyone's 
like, "Oh, wow, they've really 
made it now." 

In what other ways are you ex- 
panding the Todd P brand? 
I don't really think of it as a Todd 
P "brand." It's just the Todd P 

"guy." I am running around at 
nearly every show, hooking 
things up and dealing with the 
problems. Right now, I'm work- 
ing with some investors on se- 
curing permanent spaces for 
shows. These spots could serve 
as surrogate living rooms for kids 
in and out of town who are ex- 
cited about music. 

We also have a new biweekly, 
tabloid sheet called Showpaper, 
which will list all -ages, DIY 
shows and events in the tri- 
state area. While it won't carry 
the Todd P name, it is crafted 
by me and the people I work 
with. My ultimate dream is to 
get these things rolling, hand 
them off to people I trust, then 
opening up shop in Mexico 
City. Those kids down there are 
primed for these types of raw 
rock shows. All of these goals 
serve a larger goal: to invite the 
nerds to the party. 

JUNE 2, 2007 I www.billboard.biz I 23 

www.americanradiohistory.com

www.americanradiohistory.com


When executives from Warner Bros. Records were 
looking to put together a bonus DVD to include in a special Wal- 

Mart edition of country singer Blake Shelton's latest album, "Pure 
BS," the label turned to an unconventional partner for visual 
footage -radio giant Clear Channel. 

The broadcaster's Online Music and Radio (CCOMR) unit in 
late January had produced a special performance by Shelton at 
Starstruck Studios in Nashville as part of its "Stripped" series - 
an upstart video -programming initiative for the Web focused on 
acoustic performances by featured acts. 

A number of Warner's key Music Row executives were at the 
shoot -including VP of promotion Gator Michaels, VP of sales 
and marketing Peter Strickland, new -media VP Lynette Gar - 
bonola and A &R VP Bill Bennett-and they were sold on using 
it as a value -add. 

Five days later, Kelli Cashiola, an online marketing executive 
at Warner Bros., called Jenny Smythe, one of Clear Channel On- 
line's regional reps in Nashville, about adding the performance 
to the Wal -Mart retail package, which was due for a May 1 release. 

During the next 48 hours, amid dozens of phone calls and e- 

mails among Cashiola, Smythe, CCOMR VP of content Peter 
Harper and video director Mitchell Stuart, a deal was made. 

A Little More Than 
Two Years After 

Hiring Evan Harrison 
From AOL, The Once 

Fuddy -Duddy, 
Old -World Radio 

Conglomerate 
Clear Channel Has 

Emerged As An 
Online Power Broker 

Changing 
The 
Channel 
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For Clear Channel, the request marked a first. The company 
was already making inroads with the major labels on partici- 
pating in the 18- month -old "Stripped." Warner Bros. Records 
Nashville had already teamed with Clear Channel on similar 
promotions for the Wreckers and Big & Rich. But no label had 
sought a monetizable use for the content before. 

No money changed hands in the deal, but it carried big upside 
for Clear Channel just the same. Not only was the radio giant re- 
ceiving validation for its video -programming efforts, but also as 
part of the agreement "Stripped" received branding on the CD 
art, the bonus DVD and in tags on the actual footage. 

Call it a sign of the times of radio's shifting role in the 
digital era. 

Just 24 months ago, most major radio groups, Clear Channel 
included, weren't even available for online streaming, let alone 
producing Web video. 

But since Clear Channel hired Evan Harrison away from 
AOL in November 2004 to head its digital strategy, the radio 
giant has been in the midst of a scramble to overhaul its stodgy 
image online and play catch -up with the leading music pow- 
ers on the Internet. 

Clear Channel, along with the radio business, finds itself under 
mounting pressure from all sorts of competitors, a group that 
includes satellite radio, iPods and a new breed of portable Inter- 
net radio upstarts like Slacker. The company's ability to adapt to 
new technology also is coming under greater scrutiny of late in 
the midst of a controversial buyout bid by a consortium of pri- 
vate equity firms lead by Bain Capital and Thomas H. Lee. 

This is the backdrop against which "Stripped" has emerged, 
syndicated nationally to the local Web sites of more than 1,000 
Clear Channel radio stations around the country. The program 
is one of more than a half -dozen new digital features Harrison 
and his team of 80 staffers have introduced as part of the com- 
pany's Web revitalization effort. 

Also in the mix: streaming radio, free on- demand streaming 
previews of upcoming album releases ( "Sneak Peeks "), an emerg- 
ing -artist program ( "New! "), music videos on- demand, artist - 
hosted video channels ( "Video 6 Packs "), live concerts on- demand 
and even social networking. 

While on one hand, the company is simply bringing itself up 
to speed with features that the likes of Yahoo, AOL and My Space 
already offer online, the transition is impressive given it is effec- 
tively delivering on functionalities that are anything but core skill 
sets of the radio business. 

Even more impressive is that the radio giant is making sub- 
stantial gains in its collective Web traffic in the process. And it 
is doing so by pushing its sites on -air to people who are trapped 
in their cars during the morning and afternoon drive hours. 
Advantage: terrestrial radio. 

"Radio is incredibly potent," Harrison says. "We saw an 
opportunity to make it a dual medium by making an event of 
something on -air while making it interactive online." 

Combined, Clear Channel station sites now rank sixth among 
online music properties (see sidebar, page 26), with almost 11 mil- 
lion monthly unique visitors, according to ComScore /Media Metrix. 

While that's still well behind the top tier of Yahoo (almost 22 mil- 
lion), ArtistDirect (16.9 million) and MySpace (16.4 million), it's 
rapidly closing in on AOL (almost 14 million) and MTV Networks' 
combined Web properties (more than 14 million). In fact, Clear 
Channel is almost neck -and -neck with MTV if you count only the 
latter's music -related properties. Meanwhile, the radio conglom- 
erate now gets more traffic than MSN's music portal. 

And in the core streaming radio business, Clear Channel has 
vaulted ahead of AOL as the No. 2 programmer during at -work 
hours of Monday- Friday from 6 a.m. to 7 p.m., with more than 1 

million cume or unique listeners -an almost 50% gain in Web 
listenership during the last eight months. 

Also surging is consumer use of Clear Channel's on- demand 
content, which has increased more than 90% since January to 
more than 6.5 million plays per week. The company credits that 
to the fact that in any given month it now claims content from 
the majority of artists in the top 20 on The Billboard 200 in 
any given week. 
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All that growth is paying off for the company. The online di- 
vision has been the radio unit's fastest -growing source of rev- 
enue in 2005 and 2006- reportedly accounting for approximately 
5% total revenue. The radio business reported first -quarter 2007 
revenue of more than $819 million, which would put digital 
revenue in the range of $40 million 

THE MAN WITH THE DIGITAL PLAN 
Harrison is sitting in his midtown Manhattan office on a 

sunny afternoon in late April, proudly demonstrating the on- 
line unit's latest creation -a social networking site. 

A week earlier, the company had introduced the feature on 
more than a half -dozen stations around the country, includ- 
ing New York's mainstream top 40 station WHTZ (Z100). 
Harrison is giving Billboard a guided tour of his under - 
construction profile on Z100's take on the offering, the Z -Zone. 

He is still in the early stages of collecting friends and posting 
pictures. He plays a short user -generated video he just uploaded. 
The clip shows Harrison sitting on the couch in his office. He 
welcomes users to his page, while he changes his shoes. The 
scene is vaguely reminiscent of the opening "Won't You Be My 

Neighbor" sequence to "Mister Rogers' Neighborhood." 
That's no accident. Harrison sees big opportunity in help- 

ing listeners to Clear Channel's stations draw social connec- 
tions online. 

"The indicators are that people want to connect locally," 
he says. 

In its competition against rival Web portals, Clear Chan- 
nel is looking to differentiated features like social network- 
ing to make station sites more sticky with users. 

"Whereas an MSN or a Yahoo already has tens of millions 
of people coming online every day to [instant message] and 
get news, we're not the place you go to manage photos and 
e -mail. So we have to give people a compelling reason to dial 
up our URL," Harrison says. 

In the midst of the conversation, Warner Bros. VP of 
marketing Rob Gordon pops into the office to play Harrison 
cuts from upcoming releases from the White Stripes and 
the Smashing Pumpkins. Warner is hoping to work with 

`We already had deep 
connections in local 
markets. We simply gave 
stations the tools for 
listeners to choose them 
at a computer.' 

-Evan Harrison 
Clear Channel to promote the acts online. 

The original programming that may spring from this im- 
promptu meeting is another key way Clear Channel is im- 
proving the appeal of its Web sites. And the eagerness of 
labels to participate is a sign that the moves are working. 

However, turning around Clear Channel's digital for- 
tunes has been anything but easy. When Harrison arrived 
at the company at the end of 2004, its stations' Web sites 
were a decentralized collection of locally managed proper- 
ties with cluttered design and more often than not, a lack 
of radio programming. 

Primarily, they were destinations to see pictures of on -air 
talent and register for contests and promotions. And they 
were awash in a hodgepodge of advertisements. 

In hiring Harrison, the company moved to create a new 
structure that would centralize Clear Channel's Web infra- 
structure, but give the stations the autonomy to separately 
brand, design and operate their online destinations. Stations 
would also have the freedom to program much of their sites 
on their own, but would also carry nationally syndicated pro- 
gramming developed by CCOMR. 

Given the immaculate layout of Harrison's seemingly paper - 
free workspace, decorated with framed Ramones posters and 
family photos on the walls, it's no surprise that one of his 
first pieces of business was cleaning up the visual presenta- 
tion of the sites. But just as urgent was ensuring that Clear 
Channel's biggest stations were streaming on the Web. 

Getting the local stations to buy into the concept that stream- 

Music's Web Masters ClearChannells 
Gaining Ground On The Biggest Names In Online Music 
Clear Channel's growing presence -and nearly 11 million unique monthly visitors -in the online world comes amid 
a shift in the Web traffic patterns of some of the biggest music- focused portals, according to data tracked by 
ComScore /MediaMetrix. Making hard charges in the space during the last 15 months are both familiar names 
(MySpace, MTV) and some surprises (ArtistDirect). And while Yahoo remains dominant, former powerhouses 
like AOL are showing declines in visitors. MSN has fallen out of the top five entirely; in April of last year it was 

third of all online music properties based on traffic rankings provided by ComScore. MSN is currently in the seven 

hole, down to some 9 million unique visitors from roughly 16 million 12 months ago. Billboard breaks down the current 
horse race among Clear Channel's competitors in the U.S. online music space, as tracked by ComScore *: -BG 

YAHOO MUSIC 
Unique visitors: 21.9 million 
A year ago: 23 million 
Inside the numbers: Yahoo Music's 
traffic is at its lowest point in more 
than a year, but it continues to 
command a solid lead driven by 
the strength of its streaming radio 
and music video programming, 
combined with the overall popu- 
larity of Yahoo as a destination 
for everything from news to 
search to e-mail. 

ARTISTDIRECT 
Unique visitors:16.9 million 
A year ago: 14.9 million 
Inside the numbers: With an online 
database of more than 500,000 
artists and millions of links, thou- 
sands of free music videos and 
downloads, and a full- service e- 
commerce solution offering artist 
merch as well as products from 
brands like Hurley, Dickies and Ben 

Sherman, ArtistDirect has quietly 
become one of the biggest music 
portals on the Web. It is also bene- 
fiting from peer -to -peer initiatives 
by its MediaDefender unit that redi- 
rect downloaders of decoy files to 
ArtistDirect Web sites. 

MYSPACE MUSIC 
Unique visitors:16.4 million 
A year ago: 7.9 million 
Inside the numbers: The explosion 
in popularity for MySpace as a 

whole, now one of the biggest 
destinations on the Web, has also 
meant big surges in traffic for the 
social networking giant's dedi- 
cated music programming. In the 
last year -plus the company has in- 
troduced everything from listen- 
ing parties to music videos on de- 
mand to label- backed artist pages 
that preview new music. 

21.9 
23 

ing their broadcasts was something they wanted to be doing 
was the company's first big hurdle under its new Web strat- 
egy. Many broadcasters at the time viewed streaming as a cost 
they didn't want to incur. Stations had made earlier forays 
into streaming in the late '90s and early '00s, only to later pull 
back after realizing the bandwidth and copyright royalty ex- 

penses associated with delivering content on the Web. At the 
time, the online advertising market wasn't offsetting the cash 
outlay. Nor was it geared toward the kind of local ad business 
that is Clear Channel's core revenue driver. There was also 
the issue of how to get credit for online listeners with terres- 
trial radio advertisers. 

However, as 2005 approached, the online ad market was 
in the midst of a takeoff, reaching a level of around 
$9 billion. And digital ad agencies were sprouting in re- 
sponse to the success Yahoo and Google were having sell- 
ing advertising. 

Clear Channel's radio division CEO John Hogan was de- 
termined to tap into that growing market regardless of pre- 
vious challenges and was willing to invest in streaming radio 
to make it happen. 

"We had to come up with an approach to talk to our audi- 
ence in a way that made sense for a company that at the time 
was still measured by Arbitron, which is a diary recall 
system," Harrison says. 

The answer the company came up with was to push online 
at -work listening as a new daypart (the time segments that 
divide a radio or TV day for ad- scheduling purposes). 

Online unique visitors, April 2007 (In Millions) 

April 2006 

16.9 16.4 

11.3 

13.8 

18.3 

AD IL '06 
RAI.: 
#1 

APRIL '06 
RAW #4 

1010. '06 
RANK: 

#5 
APRIL '06 

RANK: #2 

Yahoo Music ArtistDirecl MySpace Music MTV Networks 

MTV NETWORKS 
Unique visitors: 14.5 million 
A year ago: 11.3 million 
Inside the numbers: MTV's sites 
are picking up greater amounts of 
traffic driven by a string of acqui- 
sitions, including Atom Entertain- 
ment, XFire, Y2M, iFilm and Neo- 
pets. MTVN is also developing 
more than 20 new "hyper - 
programmed" online channels 
around programming topics in- 
cluding music genres, celebrities, 
fashion, style and spirituality. 

AOL Music 

AOL MUSIC 
Unique visitors: 13.8 million 
A year ago:18.3 million 
Inside the numbers: Once consis- 
tently among the biggest players 
in online music running neck -and- 
neck with Yahoo in terms of unique 
visitors, AOL has seen wild swings 
in its traffic on a month -to -month 
basis as the company has trans- 
formed from a subscriber -based 
Internet access business to an ad- 
supported Web portal. 

*Reflects April 2007 data. U.S. only; iTunes excluded 
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BLAKE SHELTON perfornrlinl,in January for a Clear Channel 
'Stripped' performance: Thewideo isvailable on various 
station sites and at strippedmusic.com. Clear Channel 
eventually licensed the footage to Wal -Mart as well. 

The notion of at -work listenership is nothing new in the 
realm of the Internet. But when it comes to terrestrial radio 
and its interaction with advertisers, much of their business 
has been rooted in the ratings around the morning and af- 
ternoon drive times. 

To establish the new daypart, Clear Channel, within three 
months of Harrison's arrival, had all the stations in its top 25 

markets up on the Web and streaming. The company also reg- 
istered with ComScore /Media Metrix to measure its online lis- 
tenership. In addition Clear Channel standardized all the banner 
ad space it offered on its sites to conform with guidelines from 
the Interactive Advertising Bureau. 

At the same time the company worked closely with its sales 
force of more than 5,000 to ensure they could sell advertising 
against the programming and use the ComScore data as proof 
of its online reach. 

This was no small undertaking. For 
years, a majority of the company's sta- 
tions had been giving away online ad- 
vertising slots as a free bonus to 
sponsors who bought time on -air. Ban- 
ner ads were offered in all sorts of shapes 
and sizes. And in most markets there 
was only one specified person trying to 
sell Internet advertising. 

"We had to pull up the brake and es- 
tablish internally that there is a value 
online," Harrison says. "If we wanted 
to establish value, we had to stop giv- 
ing it away." 

Under the new system, the company 
was incentivizing its sales force to look 
at selling online in a more holistic fash- 
ion. It wasn't just a case of selling adver- 
tisers a banner ad. The goal was to 
package offers that called an sponsors 
to buy 15- and 30- second spots in addi- 
tion to a banner so listeners to stream- 
ing radio could hear a call to action and 
then click through on an accompanying 
banner to find out more information. 

Local advertisers -particularly com- 
panies like automotive dealers and 
direct -response marketers -took a 

quick liking to the offers and began buy- 
ing time online. 

Listeners came online, too. "The strat- 
egy from the beginning felt natural," 
Harrison says. "We weren't trying to force 
people to go to a new destination. We al- 

ready had a deep connection in local mar- 
kets with our listeners. We were simply 

giving the stations the opportunity and the tools for listeners 
to choose them when they are behind the computer." 

With a revenue model in place and a growing audience for 
streaming radio, the company -now six months into its Web 
transformation -then set its focus on redesigning its Web sites, 
ramping up its label relationships and building its original - 
content initiatives. 

During the next year- and -a -half the company would roll out 
revamped destinations along with a series of on- demand offer- 
ings like "Stripped," "New!" and "Sneak Peeks." 

In each case the purpose of the program was the same -cre- 
ate content that could be syndicated to stations around the coun- 
try and would give on -air talent a reason to talk up special features 
on the Web site in an organic way. 

"That was a big step," Harrison says. "Up to that point radio 
hadn't been thought of as an outlet for anything but [real - 

time] programming." 
Clear Channel is now hoping to fur- 

ther improve that circular on- air /on- 
line relationship with its social 
networking efforts. 

The company plans to drive traffic to 
the social networks via the "listen live" 

Web radio streaming area on the flag- 
ship sites of the stations. 

As part of the initiative, each station 
that has a social network will introduce 
a new chat feature in the Web radio 
player that will feature profile pictures 
of social network members who are par- 
ticipating in the chat. 

Users will be able to click on the 
user profiles in the chat area to enter 
and explore the social network. Sta- 
tions will also promote the social net- 
works through on -air plugs and 
special stunts and promotions cen- 
tered around the sites. 

"That fully completes the circle with 
our listeners," says Tom Poleman, sen- 
ior VP of programming and marketing 
for Clear Channel /New York and Z100 
and one of the executives tasked with 
implementing the online strategy on the 
station level. "Back when we all started 
in radio we got into a dark room with a 

bunch of records and a microphone, and 
we thought we were communicating 
with our listeners. The reality is that was 
just one -way communication. Now, the 
process is a full, complete experience." 

The company hasn't yet established 

'Fora lot of 
stations, the 
Web was an 
afterthought. 
Now it's a 
priority.' 

-Tom 
Poleman 

laded Up 
Cl ll ar Channel's lead as a destina:ion for online radio is 

growing. Below, a snapshot of the unique monthly visitors 
for the top five radio sites. 
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ac ditional content or promotion deals with major and indie la- 

bels geared around the social networking sites. Harrison says 
C ear Channel envisions opportunities for everything from 
artist profile pages to special /exclusive content from artists that 
w 11 be featured on the networks. 

It's just another way Clear Channel hopes to strengthen 
itself as a promotional partner with the recording industry. 

With most of the top 20 artists on The Billboard 200 featured 
on the Clear Channel sites in a given week, it's already the case 
that jocks almost always have something online they can ref- 
erence. And it's not just music stations benefiting. For special 
online features from superstar artists like Bruce Springsteen, 
even the company's news, talk and sports stations occasionally 
get in on the act of talking up on- demand programming fea- 

t, res on the Web. 
The rise of Web programming also gives stations ways to 

m ore effectively expose the artists in rotation and even promote 
in ore artists to its audience than those getting played on -air. 

Suddenly all Clear Channel Web sites featured a listing of 
tl a last 10 songs they played on -air. And with the rise of sec- 
ondary programming streams, developed in conjunction with 
tl e company's high- definition radio efforts, Clear Channel has 
new outlets of exposure it can offer labels whose artists they 
c n't get on the air. 

And with a growing slate of video offerings, the company 
has also been able to tap into a new source of revenue -local 
TV advertisers that are now buying time in front of playbacks 
o - "Stripped" performances and on- demand videos. 

In the process, the company claims its online advertising 
g. owth rate is far outpacing the industry's overall 20 % -30% 
expansion clip. Clear Channel is now doing business online 
with more than 10,000 customers and attracting many new 
advertisers locally in markets like restaurants and retail as 
well as automotive that may have not previously advertised 
with online radio. The company is in the midst of building a 

base of national advertisers, too, to supplement the core local 
ad business. 

In addition to creating programming features and advertis- 
ing opportunities, the company is also looking to change the 
influence that online has on the companies' overall perspec- 
tive by installing "online program directors" who sit at the same 
lcvel as traditional PDs and are responsible for stations paying 
as much attention to the online product as the on -air product. 

"Years ago before CCOMR was built out, there was incon- 
si stency across all our stations online. For a lot of stations, the 
Web was kind of an afterthought and now it's a priority," Pole - 
man says. "We are miles ahead of where we were." 

"The goal remains to continue to build audience, bring new 
people in, have users spend more time with us online and start 
doing business with advertisers we haven't worked with be- 
fore," Harrison says. "All the trends appear to be moving in the 
r ght direction." 

JUNE 2, 2007 www.billboard.biz 
I 27 

www.americanradiohistory.com

www.americanradiohistory.com


OVE 
BRAD PAISLEY'S CAREER KICKS UP A SERIOUS 
NOTCH WITH HIS LATEST TOUR AND NEW 
ALBUM, `5TH GEAR' BY DEBORAH EVANS PRICE 
Brad Paisley says he called his upcoming album 
"5th Gear" for a few reasons. It is his fifth album, 
and a half -dozen of the songs mention some sort 
of vehicle. And, he adds, the June 19 Arista re- 

lease is "an aggressive -sounding album ... every- 

thing about it feels a little bit more intense than 
my previous albums." 

The title -and that growing intensity -just 
as well describe what's happening with Paisley's 
career and life right now. 

Case in point? Paisley just picked up his first 
top male vocalist trophy at the Academy of Coun- 
try Music Awards after several nominations. No 

small feat considering it's 
a field that includes such 
heavy hitters as Tim Mc- 

Graw, Keith Urban, Kenny 
Chesney and others. But 
Paisley is reaching the level 

of such superstars in more 
ways than one. 

His last album, "Time 
Well Wasted," has been cer- 

tified double -platinum and 
won album of the year hon- 
ors last year from the Coun- 
try Music Assn. and the 
ACM. And he's burning up 
the road on his Hershey - 
sponsored Bonfires and 
Amplifiers tour with Tay- 

lor Swift, Kellie Pickler and 
Jack Ingram. "So far in the 
first three weekends, every- 

thing is pretty much be- 
tween 50% and 60% higher 
than what we did last year," 

says his agent Rob Beck- 
ham, senior VP at the 
William Morris Agency. 

Last year was a breakout 
year, as Paisley ranked 
among the top 25 touring 
artists for the first time, 
ranking No. 23 among all 

acts in all genres. He 
grossed $28 million with 
total attendance slightly 
less than 700,000 from 97 shows. 

"We're traveling and touring in a way that I'd 
never dreamed possible," Paisley says. "That you 
could do it with this much fun and be out here 
with these kinds of bells and whistles blows my 
mind every night." 

Paisley has earned a reputation for having one 

of the industry's most innovative road shows. 
He includes animated videos in his perform- 
ance, which he creates himself, and he utilizes 
cutting -edge technology. "There's this unique 

moment where we've got Allison [Krauss] ap- 
pearing and the way we do it now is you'll think 
she's there," Paisley says of the performance of 
"Whiskey Lullaby," his hit duet with Krauss. "It's 
like a hologram. It's really, really weird how she 
just walks out and starts singing." 

Paisley says he can see the growth at his gigs. 
"That's really obvious as we look out [ from the 
stage]," he says. "A guy that sells our merchan- 
dise out on the road says just in the first three 
weeks of this tour we're selling 40% more mer- 
chandise than we did last year. That's exciting 
because that's a combination [of] selling a few 

more tickets and at the 
same time people want to 
buy the stuff even more. I 

definitely feel like we have 
momentum on our side 
and things are going up." 

Radio is mirroring his 
touring success. His latest 
single, "Ticks," is one of 
the fastest -climbing tunes 
of his career, and sits at 
No. 4 on Billboard's Hot 
Country Songs chart. 
"People have an expecta- 
tion of Brad, and they 
know that he's the mod- 
ern -day Roger Miller," 
Sony BMG Nashville VP 
of marketing Tom Baldrica 
says. "He can write a 

phrase unlike anybody 
else, but what people will 
really appreciate about this 
record is it continues with 
Brad being Brad, but it 
just takes it to another 
place. Musically, from a 

production standpoint, it 
sounds bigger and better 
and fatter. There's more of 
Brad's guitar work and 
some stretches by him vo- 

cally. He has stepped up to 
the challenge of following 
up `Time Well Wasted.' " 

Paisley says the label almost came with a 

greatest -hits package this time, but opted for a 

new studio album instead. "The label was talk- 
ing about a greatest hits, but I felt I had things 
to say. I wrote the first few things and knew that 
we were really on our way to a whole album of 
material. I felt like we had what we needed, and 
I'm happy with the outcome." 

The singer, who has a baby boy with his wife, 

actress Kimberly Williams - Paisley, says being 
a new father influenced the record and created 

TOP: BRAD PAISLEY onstage during 
the 42nd annual Academy of Country 
Music Awards earlier this month in Las 
Vegas. BOTTOM: Paisley shakes hands 
with GEORGE STRAIT after Paisley 
won the award for top male vocalist at 
the ACM show. 
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a somewhat nostalgic feel. " 'Letter to Me,' was 
written to myself at 17 years old," he says. "I re- 

alized later that-even though that was written 
in January before we knew whether the baby was 
a boy or a girl -it was written for my kid as much 
as it is for me because I think children are the 
closest thing we get to a second chance at things." 

Paisley wrote the song alone and admits it's 
very autobiographical. Aunt Rita, who is men- 
tioned in the song, was a favorite aunt who died 
of cancer. "So much of it is absolutely true," the 
West Virginia native says. "Mrs. Brinkman was 

my speech teacher and when I started speech 
class as a sophomore, I was petrified to get up 
in front of the class and talk. I couldn't do it and 
she encouraged me." 

As he did on his previous album, Paisley de- 
signed the cover. "As I look at the songs on this 
record, many are retrospective," he says. "There 
is a lot of looking back at high school and mis- 
takes and things that I've done as a kid. That's 
what the album cover represents. You have the 
one photo staring in one direction and the other 
sort of walking off in the distance the other way 

NASHVILLE NUGGETS 
CAN `5TH GEAR' 
KEEP PAISLEY ON 
HIS IMPRESSIVE 
ROLL OF HITS? 

Top Country 
Albums Peak: 

Weeks On 

Billboard 200 Chart: 34 

Billboard 200 

Peak Date: 10/21/00 

1,006,000 
13 

1,014,000 

3 

2,224,000 

41 

6/16/01 

Billboard 200 Peak: 102 

"Who Needs Pictures" 

31 

"Part II" 

1 (2 weeks) 

104 

8/9/03 

8 

"Mud On The Tires" 

1,937,000 

1 (2 weeks) 

92' 

9/3/05 

1 

"Time Well Wasted" 

1999 2001 

Nielsen SoundSean sales through the week ending May 13. 

TITLE DEBUT DEBUT DATE PEAK 

2003 

PEAK DATE 

2005 

'Still charting as of the June 2 chart. 

WEEKS ON (HART LABEL 

Who Needs Pictures" 75 2/6/1999 12 8/7/1999 31 Arista Nashville 

"He Didn't Have To Be" 72 9/4/1999 1 12/11 /1999 30 Arista Nashville 

"Me Neither" 65 2/12/2000 18 5/13/2000 20 Arista Nashville 

"We Danced" 58 1/1/2000 1 (2 weeks) 12/2/2000 32 Arista Nashville 

"Hard To Be A Husband, Hard To Be A Wife "' 75 10/14/2000 68 10/28/2000 2 RCA/MCA Nashville 

"Two People Fell In Love" 48 3/24/2001 4 1/21/2001 21 Arista Nashville 

"Too Country" 58 8/18/2001 58 8 /18/2001 1 Arista Nashville 

"Wrapped Around" 49 9 /1/2001 2 2/16/2002 31 Arista Nashville 

"I'm Gonna Miss Her (The Fishin' Song)" 58 3/2/2002 1 (2 weeks) 7/6/2002 25 Arista Nashville 

"I Wish You'd Stay" 59 8 /11/2002 2/15/2003 30 Arista Nashville 

"Celebrity" 56 3/22/2003 3 8/2/2003 29 Arista Nashville 

"Little Moments" 58 9/6/2003 2 3 /13/2004 32 Arista Nashville 

"Whiskey Lullaby "" 48 4/10/2004 3 8 /14/2004 Z4 Arista Nashville 

"Mud On The Tires" 54 9/18/2004 1 2/5 /2005 30 Arista Nashville 

"Alcohol" 60 5/1/2005 4 9/17/2005 22 Arista Nashville 

"When I Get Where I'm Going " "' 50 10/8/2005 1 3/4/2006 26 Arista Nashville 

"The World" 37 4/1/2006 1(3 weeks) 7/22/2006 25 Arista Nashville 

"She's Everything" 57 9/9/2006 1(3 weeks) 1/6/2007 25 Arista Nashville 

"Santa Looked A lot Like Daddy "t 59 12/9/2006 49 1/6/2007 6 Arista Nashville 

"Born On Christmas Day", 54 12/16/2006 41 1/6/2007 5 Arista Nashville 

"Kung Pao Buckaroo Holiday "t 59 1/6/2001 59 1/6/2007 t Arista Nashville 

"Penguin, lames Penguin "t 55 1/6/2001 55 1/6/2007 t Arista Nashville 

"Winter Wonderland "t 58 1/6/2001 58 1/6/2007 1 Arista Nashville 

"Ticks" 50 3/17/2007 4 "" 6/2/2007 Ir Arista Nashville 

Brad Paisley & Chely Wright "Featuring Alison Krauss Featuring Dolly Parton "Still charting as of the June 2 chart. 
'From "Brad Paisley Christmas." 2006 
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PAISLEY with his 
first ACM award. 

backwards. Somehow it looked right." 
The new prcject features a duet with Carrie 

Underwood on the song °Oh Love." Underwood 
toured with Pa sley last year and the two would 
sing "Whiskey Lullaby." When he needed a fe- 

male voice for he new duet, Underwood was a 

natural choice. "I'm a huge fan of her singing. 
She's just trerr_endous and deserving of every- 
thing she's gettng," he says. "When I heard that 
song, it flipped ice out, [especially the line] `Strong 
like a mother lipids her child.' If that doesn't ap- 
peal to me at th s point, I don't know what does." 

Previous Pa sley albums have induced spe- 
cial guest appearances by George Jor_es, Lit- 
tle Jimmy Dickens and Bill Anderson as the 
Kung Pao Buckaroos. Jones is absent from 
the festivities -his time around, but Vince Gill 
fills in and they join voices on a tune called 
"Bigger Fish tn Fry." 

Paisley includes a gospel song on every album 
and on the new set he delivers the classic "When 
We All Get to Heaven." 

One thing fans won't hear on the new album 
is a reprise of "f Waiting On a Woman." During a 

performance a_ Country Radio Seminar, Paisley 
announced to media and radio programmers 
that the song, =rom his previous album, would 
be included on the new album and would finally 
be a single. However, plans changed. "We fin- 

ished the album and it had all these ballads that 
really fit the b 11 for what we needed," he says, 
"and I wasn't going to put ̀ Waiting On a Woman' 
on this album if there was a chance that it was- 
n't going to ge: singled.' 

So now the game plan is for the song to be in- 

cluded on the next album, which will be a great- 
est -hits collection. Then it will be released as a 

single. "It's one of those masterpieces that rarely 
ever comes along and it will get its shot," he says. 

Fans will get a preview of the new album on 
Father's Day weekend when GAC airs a 90- 
minute special, "Brad Paisley 5th Gear." The pro- 
gram will include interviews and special 
segments taped at his farm as well as a recent 
concert filmed at the Verizon Wireless Amphithe- 
ater in St. Lotus. 

Paisley's touring is only gaining momentum. 
"We're averag_ng between 12,000 and 13,000 a 

night at the amphitheaters, paid," Beckham says. 
"It's only goin 3 to get better. The on -sales we are 
having now aie going even stronger, especially 
in June and July." 

Baldrica feels Paisley's career is moving up 
another notch with the new album and tour. "I 

remember when Kenny [Chesney] headlined the 
No Shoes, No Shirt, No Problems tour," Baldrica 
says. "There vas a feeling that he was in a dif- 
ferent place . - . you could see the crowd and you 
could see the energy and the electricity. This feels 
like where Kenny was when he really hit the 
launching pad." 

For now, Paisley is enjoying the ride. "It's a 

fun time to be me," he says. °. 
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WRITE 
STUFF 

A uay Lite Of Hit Songwriter 
KARA DioGUARDI 

BY AYALA BEN -YEHUDA 
PHOTOGRAPHS BY DANNY ROTHENBERG 

Kara DioGuardi is a busy woman. Perhaps that should be expected for a prolific 
songwriter /producer with a hand in 19 hits on The Billboard Hot 100 (including 
Christina Aguilera's "Ain't No Other Man" and Kelly Clarkson's "Walk Away ") and who 
has contributed to 28 top 10 albums on The Billboard 200 (by everyone from Avril 
Lavigne and Celine Dion to Santana and Enrique Iglesias). ¶ After getting a political 
science degree from Duke University, the daughter of a congressman pursued a music 
career while selling ads for Billboard. Her love of music likely comes from her 
mother's side of the family, which includes several opera singers. "I wanted to be an 
artist," DioGuardi says. "The only reason I became a writer is that no one would give 
me any songs." ¶ As it turns out, she didn't need them. 

/0:30 A.M. At ArtHousé s weekly meeting, DioGuardi 
strategizes potential deals for her writers and gets the status 
update on pending ones as staffers Paige Parsons, Niki 
Watkins, Kara Britz and Christina Kline take notes for follow - 
up. If One of the most promising new areas for the 
company's writers is country music. A reciprocal deal with 
Nashville publisher Big Loud Shirt helped DioGuardi land 
cuts on Carrie Underwood's and Faith Hill's next releases. 

"We need to start setting up a Nashville trip for [Greg]," she says, referring to writer /producer Greg 
Wells (Mika). If The idea, Finfer says, is to leverage the respective companies' relationships with 
pop and country labels: "We trade them on unique and special access. You're not sending the track 
to an A &R guy. And when [DioGuardi] goes, she can drag someone in with her." 

11:15 A.M. Another strategy is hooking up 
"topline," or melody and lyric writers, with track 
producers- either keeping it in the ArtHouse fam- 
ily or making new connections. DioGuardi is ex- 
cited about Dream, a topliner fresh off Rihanna's 
hit "Umbrella" with C. Tricky Stewart. "Can we fig- 
ure out a way to meet with him ?" 

Writer Johnny Reid (II Divo) has expressed inter- 
est in working with DioGuardi; she suggests meet- 
ing with him and ArtHouse writer Emanuel Kiriakou 
(JC Chasez). "I don't always want to have to write 
everything," she says. "It's not where I'm at. I want 
to be focusing on the business." And the way to get 
more and more pieces of songs is "cross- pollinating 
all the writers ... then they have a relationship." 

11:30A.M. Show -and -tell time. DioGuardi holds 
up lyric sheets Miley Cyrus used in recording a two - 
disc set of Hannah Montana material and Cyrus' 
own songs. In red marker, Cyrus made notes per 
DioGuardi's instructions: "Don't slur." "Stay on 
rhythm." "Punk it out." "I'm going to get them 
framed," DioGuardi says with pride. 
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11:45 A.M. Writer /producer Ryan Leslie, whose 
catalog is administered by ArtHouse, signed 
YouTube sensation Mia Rose to his production com- 
pany. Should ArtHouse hook her up for co- writes 
and pursue publishing opportunities with her? 
"She's got good ideas. Let's agree to a week and 
test her out," DioGuardi says. 

NOON "Where are the Austin songs ?" an exasper- 
ated DioGuardi asks. She's referring to Austin Carroll, 

a contestant on "The One," a quickly canceled ABC 

singing competition on which she was a judge. After 
the show, DioGuardi let him stay at her house for two 
months and signed him to ArtHouse for publishing 
on the strength of "Better Off Alone," a soulful ballad 
he wrote. The track ended up on Katharine McPhee's 

album, but DioGuardi has repitched it to Tina Turner 
and Cher, hoping for a single. "Clive Davis made a ca- 

reer of finding songs that slipped through the cracks 
and bringing them back," she says. 

CONNOLLY and DipGUARDI 

1 P.M. DioGuardi recalls how 
her rapport with Nicole Scherzinger 
helped them write together. The 
Pussycat Doll had asked Dio- 

Guardi to look over her part on the 
Daddy Yankee track "Papi Lover." 

DioGuardi recalls the lyric went 
something like, " 'Papi lover, you 
are everything to me, I am noth- 
ing without you, I come to the 
door, I beg for you.' So I walk in, 

and I'm like, 'Dude, you are not writing that. You're a fucking hot bitch, and you are 
not begging for anything. These guys are begging for you.' And she's like, 'Yeah, 
you're right, fuck that.' So we rewrote it." (Scherzinger returned the favor, lending 
DioGuardi a bra to wear for an impromptu on- camera appearance; DioGuardi points 
out that she is currently wearing it.) 

1:15 /'.A[. "Where do you want 
to go lyrically ?" DioGuardi asks 
Theory of a Deadman vocalist/ 
songwriter Tyler Connolly over 
glasses of red wine. "It has to 
start from a place of truth." Con- 
nolly plucks out an insistent, 
scratchy riff and throws out some 
phrases that have been in his 
head lately. One phrase keeps 
coming up: "I told you so." Dio- 

Guardi tries it out in a soft growl; the two go back and forth, and gradually fill in the 
rest. "You're like a broken record that I have to play." "You never listen to a word I 

say." "I got to listen to your bullshit all day." 
They mull over matching up the cadences, then Connolly observes: "Broken 

records spin, but they also spin the truth." 
"I like that," DioGuardi says. 
They try out a possible chorus -"I told you so- oh -oh" -and DioGuardi suggests 

places to break up the rhythm. Connolly says that unlike a one -on -one session, writ- 

ing songs with a whole band can be unwieldy. "There's so much battling." 
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Having found success in the pop world, Dio- 
Guardi founded ArtHouse Entertainment three 
years ago with her manager Stephen Finfer. In 
addition to her own K' Stuff Publishing, the com- 
pany administers, publishes and manages a sta- 
ble of established and up-and-corning songwriters 
and producers. ArtHouse aggressively pursues 
collaborations for them with hitmakers across dif- 
ferent genres while allowing labels to essentially 
offload A &R. 

"There's never been a bigger need for son and 
producers," Finfer says. "Right now, there's less artists 
who write their own stuff, or at least don't collabo- 

From left, opposite 
page DioGUARDI at 
the ArtHouse office, 
whiclrr also serves as her 
home; a staff meeting at 
ArtHouse with 
STEPHEN FINFER; 
DioGuardi writing with 
TYLER COINNOLLY of 
Theory of a Deadman at 
ArtHouse; DioGuardi 
meets to discuss 
working with producer 
RYAN LESLIE, left, 
on a crew record by 
CASSIE, right. 

rate, than there has been in a very long time. You can 
just put your artist with us for a week or two and come 
out with a batch of songs and be almost dome with 
your record." 

But DioGuardi's approach is also about mentoring 
other writers, whether they be teenage addicts at Los 

Angeles' Phoenix House (where she built a recording 
studio) or promising pros like ArtHouse's first sign- 
ing Zukhan Bey (Jim Jones' "We Fly High ") and new 
writer /Capitol artist Bruce Boniface. 

DioGuardi has also recorded with Eurythmics' Dave 

Stewart as Platinum Weird and sometimes sings back- 

ing vocals on tracks she co- writes for others. Her up- 

coming projects include albums from John Rich, Daniel 

Powter and Britney Spears. 
All of this leaves DioGuardi just enough time for 

finding a buyer for her 300 -song catalog; shopping a 

pilot for a reality show around her songwriting ses- 
sions; composing music for an animated DVD based 
on a new line of dolls by Bratz maker MGA; writing a 

screenplay, "Baby Love," with a soundtrack; and gut- 

ting a 1920s house so her current home can be a full - 
time office and crash pad for her writers. Billboard tried 
to keep up with DioGuardi a week before she received 
her seventh BM I Award, and her first as songwriter of 
the year, May 15. 

3:30 P.M. Over cake and ice cream for Kline's 
birthday, DioGuardi explains a way artists can hear 
themselves on her songs. "I just listen to what they 
have to say. Take the 'Dignity' record, the Hilary 'Duff] 
record. We just talked about her life and based it on 
what she was going through every day. We sat down 
and were able to put her life into music in a way that 
she was happy with. Ultimately, isn't that my job as 
a songwriter ?" 

4:15 P.M. With her 
Chihuahua, Tiki, on her 
lap, DioGuardi returns 
calls on the drive to 
writer /producer Mitch 
Allan's (Daughtry) stu- 
dio. "So she likes the 
melody, she just wants 
me to hook up the cho- 
rus?" (It's Ashlee Simp- 
son's camp.) "She wants 
to play me a song and 
see if I can help her fin- 
ish it," DioGuardi ex- 
plains after hanging up. 

"Sometimes I nail it, 
sometimes I don't." 

4:30 PM. A nearby fire 
is busily destroying a 

swath of Griffith Park; a 

hot wind is kicking up and so are DioGuard ?s allergies. 
Writer Brent Paschke is lagging on completion of a 

Santana track, and she's out of patience. "You have 
got to finish that now," DioGuardi says testi'iy into 
the phone. "You're going to lose this opportunity." 

4:45 P.M. Allan and DioGuardi tweak a mix of a 

Nick Lachey song, "Coming Up for Air," before 
send ng it to Jive /Zomba for possible inclusion 
on _achey's next album. The rock sound is a de- 
parture for the pop star. "Before it goes out I need 
to make sure tit sounds the way we all envisioned 
it " DioGuard says. "Once they listen to it, that's 
it. They either like it or they don't." 

Allan proposes adding 
some more guitars ( "I 
think it can be balisier"), 
but one music bed seems 
a little long to DioGuardi. 
" t feels like there's sup- 
posed to be an incredible 
thing that comes after it, 
and it's just the chorus 
again," she says. 

terring to 

4:55 P.M. Allan adjusts 
t ie track on ProTools as 

Tiki chews up Scher - 
zinger's bra, which Dio- 
Guardi has ditched on 
the sofa. If the track is 

used, it will get a more 
aggressive rerecord 
f,-om Lachey, but for now 
DioGuardi steps into the 
booth to do a husky 
backing vocal. After lis- 

Allan's mix, 'You can't even hear that 
it's a girl," she says approvingly. 

9:30 P.M. The b-a goes back on for a writing date with Leslie and R &B artist 
Cassie at Encore Studios, which still hasn't aired out the herbal odor of many- a 

Dr. Dre recording session. 
DioGuardi joins a drowsy Cassie on a small couch and finds they have a similar 

affliction. "The worst thing about allergies is that they make you really tired," Dio- 

Guardi says sympathetically. 
Cassie says she'd like to write, but that Leslie usually comes up with material. 

"We should come up with something to write about," DioGuardi encourages. 
Leslie and Paschke have already started a bass -heavy, wah -wah synth track, onto 

which Cassie has recorded some vocals about a romance that doesn't get past e- 

mail. "It keeps coming around, but it never turns into anything," Cassie says. 
DioGuardi thinks for a second. "A revolving door, maybe ?" With the track blast- 

ing, she maps ou: a chorus with her voice and hands: "My heart's not an open door 
... even if it was before ..." as she and Leslie serenade each other. "That's old - 

school right there,," DioGuardi says with delight. 

DioGUARDI. with TIKI. a id CA: SIE 

9 P.M. With the song finally on its way, DioGuardi looks around happily. "At 

four o' clock I was ready to kill myself," she admits. "But you get in a room with 
people that inspire you, and [you] feel rejuvenated." » 
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BY JIM BESSMAN 

IVIARTY 
s' " 

MARTY STUART'S 
'COMPADRES' CELEBRATES 

A CAREER RICH IN 
MUSICAL FRIENDSHIPS 

Marty Stuart's new album "Compadres" is 
a collection of previously released duets, 
along with a few new collaborations. 

Arriving June 5 on the singer's Super - 
latone Records imprint through Univer- 
sal Music Enterprises, the album -from 
one of Nashville's most beloved perform- 
ers and champions of traditional country 
music -can be viewed as a career summa- 
tion that coincides with an extraordinary 
confluence of high -profile activities. The 
Tennessee State Museum on June 5 

debuts "Sparkle & Twang: Marty Stuart's 
American Musical Odyssey," a choice 
selection from the singer's immense pri- 
vate memorabilia collection. 

June 5 also is the publication date of "Country Music -The 
Masters," a new book of Stuart's photographs of such country 
music greats as Johnny Cash, who graces the cover. (Stuart's 
first photography book "Pilgrims: Sinners, Saints and Prophets" 
was published in 2000.) 

The following evening, Stuart will host his sixth annual Late 

Night Jam at Nashville's Ryman Auditorium, to benefit Musi- 
Cares. Stuart and his band, the Fabulous Superlatives, are due 
to host John Rich, Neko Case, Charley Pride, Eric Church, Pam 
Tillis and Porter Wagoner. 

Stuart has already played the inaugural Stagecoach Festival 
May 5 -6, one of several live shows supporting the release of 
"Compadres." And he hosted a May 19 celebration of Wag - 
oner's 50th year as a performer at the Grand Ole Opry. Stuart 
also produced Wagoner's new album " Wagonmaster" as well 
as Kathy Matteá s forthcoming album "Coal," a collection of 
Appalachian mining songs. 

"I just didn't have time to really do a 'legitimate' studio 
album at the moment," says Stuart, explaining the "Com- 
padres" concept. 

"I'd actually done four records -' Souls' Chapel,' 'Badlands' 
[both in 2005], 'Live at the Ryman' [2006] and another gospel 
record, 'Cathedral,' off at the side that's completed. So that's 
four pretty concentrated records. And then I just finished the 
photography book -350 pages of glorious stuff -and the Ten- 
nessee State Museum exhibit, and Porter's and Kathy's records." 

So Stuart understandably jumped at the suggestion to take 
a look back at his many collaborations through the years, "start- 
ing with Lester [Flatt] and Johnny [Cash], and Merle [Haggard], 

Connie [Smith], Steve Earle, B.B. King, the Staples Singers. It 
just kept going [to where I said], 'I did all that ?' 

"So it's a legitimate record in every sense of the word, and I 

recorded a couple of new tracks [Dallas Frazier's "Will You Visit 
Me on Sunday" with Loretta Lynn and the Who's "I Can See for 
Miles" with the Fabulous Superlatives and the Old Crow Med- 
icine Show]. All of a sudden there was a completed circle, with 
the book and the museum exhibit -and also a career moment 
to look back at and go 'Wow.' " 

The additional tracks on "Compadres" include "Farmer's 
Blues" with Merle Haggard; "Doin' My Time" with Johnny Cash; 
"Rawhide" with Lester Flatt; "The Whiskey Ain't Workin' Any- 

more" with Travis Tritt; "Cryin , Waiting, Hoping" with Steve 
Earle; "Hearts Like Ours" with Connie Smith; "The Weight" 
with the Staple Singers; "Confessing the Blues" with B.B. King; 

'Let Us Travel" with Del McCoury; and "Move Along Train" 
wi:h Mavis Staples. 

"It's an amazing collection of artists," says JeffMoskow, mar- 
keting VP at Universal Music Enterprises. "From B.B. King to 

Steve Earle, from Merle Haggard to Loretta Lynn, it's a star - 
studded CD -and that's exactly where an icon like Marty Stu- 
art deserves to be." 

This album celebrates "Marty's friendship and leadership 
in the American musical landscape," Moskow says. 

Universal is using in -house and independent publicity via 

the Greenroom, a Nashville publicity firm. Coverage of "Com- 
padres" is planned online via Amazon and in such major print 
outlets as the Los Angeles Times, Chicago Sun -Times and. Dal- 

las Morning News. 
TV and radio venues lined up so far include CMT and GAC 

programming, the Craig Ferguson and Conan O'Brien late - 
night shows and NPR's "All Things Considered." Stuart will 
40 additional interviews during an extensive summer and 
fall tour. 

Universal is in discussions for a marketing campaign with 
the Home Shopping Network that coincides with HSN's in- 
creased emphasis on its entertainment division, and its recog- 
nition that Stuart-with all his current projects and his dynamic 
personality- is a perfect fit for its core target demographic A 

proposal calls for HSN to feature exclusive Stuart merchan- 
dise that may include such items as signed CDs, photos, lim- 
ited edition releases and concert vacation packages. Associated 
merchandise such as Grand Ole Opry product and apparel by 

famed country designer Manuel (Stuart is a key customer) may 
also be included in the Stuart promotion. Confirmation of the 
plans is pending. 

The aggressive schedule of activities at this juncture in Stu - 
art's career is what M. Dottore Artist conti 'tied on »p34 
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MARTY STUART, with guitar, in black, 
joils PORTER WAGONER, in the coat 
of many colors, at the Grand Old Opry. 

from »p33 Management had in mind when it began rep- 
resenting the singer three years ago. 

"We had a lot of things in the kit bag," manager Marc Dot - 
tore says. "Here was a guy who wasn't on the radio so much 
anymore, so we had to come up with different strategies." 

With his new CD, book and museum exhibit, the Late Night 
Jam and Stuart's production of " Wagonmaster," "we have a 

foot in the old and the new," Dottore says. "Then we realized 
that there is a moment in time in early June where we can cel- 
ebrate this unique, colorful artist who has taken a little bit of 
something special from each place he's been over the years 
and brought it all to who he is today." 

For Stuart, it all comes from what he 
calls his "Mississippi heritage." 

"So much of America's music sprang 
from there," says the Philadelphia, Miss., 
native, whose hometown is within 35 miles 
of Meridian, home of country music pio- 
neer Jimmie Rodgers. 

Stuart points to such Mississippi music 
notables as Elvis Presley, B.B. King, 
Tammy Wynette and Pop Staples among 
the state's rich legacy of American music 
figureheads. 

"I realized early on that I come from 
there, and that any form of music that's 
from there I could legitimately go to, and 
make a contribution," Stuart continues. "When I embraced 
that, I went beyond making music from one street, one town 
to the whole American roots system that's bigger than any- 
body's chart. I love that." 

A string -playing prodigy, Stuart was on the road with blue - 
grass /gospel group the Sullivan Family at age 12. After be- 
friending Roland White, the mandolin player for bluegrass 
legend Lester Flatt, at a 1971 bluegrass festival in Indiana, 
Flatt gave Stuart -then 13 -a job as rhythm guitarist. 

"Compadres" includes the Bill Monroe classic "Rawhide," 
which was Stuart's mandolin showcase number with Flatt 
and the Nashville Grass and is taken from a 1974 concert at 
Vanderbilt University for Flatt's "Live! Bluegrass Festival" set. 

"I hadn't heard that song in probably 25 years," Stuart says 
with a laugh. "I listened and grinned the whole time. I could 
feel me trying, a young musician trying to find his way. A 

young musician being favored by the presence of so many ti- 
tanic figures. The word 'blessed' comes to mind. I wish every 
musician could have the mentoring I did that shows on this 
record. Basically, they're the people that raised me." 

Flatt had recently split with his performing partner Earle 
Scruggs, who had gone off to form the more progressive Earl 
Scruggs Revue. Stuart teams up with Scruggs on the "Corn- 
padres" track "Mr. John Henry, the Steel Driving Man," which 
originally appeared on Stuart's 1999 album "The Pilgrim." 

"He's a great singer, musician, talker 
and entertainer and I've always enjoyed 
picking with him," says Scruggs. "He's a 

real asset to everything he does. We've been 
friends for 35 years." 

After his six -year stint with Flatt, Stuart 
played electric guitar with fiddler Vassar 
Clements in the band Hillbilly Jazz, and 
acoustic guitar with Doc and Merle Wat- 
son. He joined Johnny Cash's band in 
1980- before he turned 20. 

"The first two records I ever had were 
[by] Flatt & Scruggs and Johnny Cash," Stu- 
art says, "and the fact that I ever got to 
meet -much less play with and be lifelong 

family with and have them as mentors -is beyond under- 
standing." 

His "Compadres" collaboration with Cash, "Doin' My Time," 
was a Jimmie Skinner prison song that he used to perform 
live with Cash, and was recorded for Stuart's 1992 album, 
"This One's Gonna Hurt You." 

Stuart's debut solo album was "Marty, With a Little Help 
From My Friends," released in 1977 for the Ridge Runner 
label. More substantial was his 1982 set "Busy Bee Café" for 
Sugar Hill. A self -titled album for Columbia came out in 1986. 

But it was his move to MCA that broke him commercially 
with 1989's "Hillbilly Rock" (thanks to the top 10 title track 
and two other hits, "Cry Cry Cry" and continued on »p36 
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from »p34 "Don't Leave Her Lonely Too Long"). His 1991 
follow -up "Tempted" yielded another title track hit (along with 
fellow top lOs "Burn Me Down" and "Little Thing ") and 
prompted Columbia to release his album "Let There Be Coun- 
try," which it previously had shelved. 

In 1992, Stuart became a member of the Grand Ole Opry. He 
also released "This One's Gonna Hurt You," which featured the 
duet title track hit with Travis Tritt. He co -wrote and sang on 
Tritt's Grammy Award -winning hit "The Whiskey Ain't Workin'," 
which appeared on Tritt's 1991 album "It's All About to Change" 
and is now included on "Compadres." 

"There are so many things about Marty Stuart that make him 
unique, aside from his obvious and overwhelming talent as a 

recording artist, musician, songwriter, producer, etc.," says 
Tritt, who also toured with Stuart on the No Hats tour. 

"I don't think enough people give him enough credit for his 
accomplishments in all these areas. I also don't think Marty is 
given enough credit for having been a successful part of the 
music scene for as long as he has been. 

"Guys like me that have been making records since the late 
'80s are still rookies compared to him," Tritt continues. "I have 
learned so much from him over the years and I'm grateful for 
how our friendship has afforded me the opportunity to be close 
enough to learn. After all, with teachers like Lester Flatt and 
Johnny Cash, there is no question that Marty learned from the 
best." 

Stuart produced and co -wrote Connie Smith's self -titled 1998 
comeback album -and married the legendary country star. 
From that album, "Hearts Like Ours" has been remixed with a 

new vocal from Stuart for "Compadres." 
Stuart has been on a particularly creative roll in the last decade. 

"The Pilgrim," from 1999, explored the roots of country music 
in a concept album that featured the likes of Ralph Stanley, Em- 
mylou Harris, George Jones and Cash. In 2005, he launched 
his Superlatone imprint and the string of concept recordings 
now culminating in "Compadres." 

The two new songs on the new disc also have special signif- 
icance for Stuart. 

"I'd never recorded with Loretta [Lynn] -or cut a Dallas Fra- 
zier song," Stuart says, noting that his wife has mined the Fra- 

MARTY STUART, right, facing off here with JOHNNY CASH in 1981, recorded a duet with 
Cash on `Doin' My Time' that has been rereleased on Stuart's new CD. 

zier catalog heavily. Of Lynn he adds: "She is such a treasure - 
that's the word for her -and it's wonderful being in her pres- 
ence." 

Stuart also recorded the Who song "I Can See for Miles" with 
neotraditional string band Old Crow Medicine Show, an act he 
first heard busking at an Uncle Dave Macon Days festival in 
Murfreesboro, Tenn. He later invited the act to play the Grand 
Ole Opry and has toured with the band. Stuart's link to the 
group also serves the vision of his management company. 

"A lot of these Americana and jam -band artists are doing 
Marty's thing," Dottore says. "We see him as a 'bridge.' He 
has a foot in several different musical worlds and because of 
that he's always involved in different kinds of projects. So we 

want to take all these 
ideas and continue his 
long career arc." 

Scott Munn, who works 
with Dottore at Stuart's 
management company, 
says the singer is "an 
American music icon, nat- 
urally encapsulating all the 
American roots musics: 
rock'n'roll, country, folk, 
blues, native -even a jazz 
vibe." 

Dottore wants to en- 
courage Stuart's work as a 

producer, a role that Wag- 
oner can strongly com- 
mend. 

"Marty said, 'It's really 
important to me that this 
is the best [album] you've 
ever done, and I want you 
to have all the time to work 
on it and get [the songs] 
the way where you sing 
them the way you want to,' 
" Wagoner recalls. 

"I don't know of anybody else who would give me that much 
time -and that meant an awful lot to me and showed me the 
kind of man he was and showed me what his thoughts of me 
were," he says. 

Stuart has served six terms as president of the Country 
Music Hall of Fame and Museum's board of directors. He has 
written about music and culture for publications including 
the Oxford American. He has earned an honorary master's 
degree in Lakota Leadership from the Oglala Lakota College 
in South Dakota. 

"And he's only getting started," Munn says. "There's a whole 
second half coming, with projects in the air right now that we 
don't even know about." .... 
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Cole 
Carries` 
On 
`Courage' Marks Singer's 
First Album In Eigit Years 

The earth started shaking when Paula Cole and Bobbi Colombo/ 

first met -literally. ' It was 1994, and I had just seen her perform 
for the first time in Los Angeles," Blood, Sweats Tears co- founder 
Colomby say:. "I wert backstage to be introduced and as we shcol< 

hands, :hing3 started rattling. It was an earthquake." 
Years later a reunion between Cole and Coh.rz oy would again 

be accompanied by some serious shifting, if this time only on 
a metaphorical leve . "In 2004, I got an e-mail _ran Bobby want- 
ing to know what I was up to,' Cole says. "I hcd last seen him in 

'97, anc I was in a far differer.t place. I wasn't ding rnusi: any- 

more, and I told him I wasn't sure I ever want 3d to again." 
Although she did not cut ties with Warner Eros. until 2003 

Cole had walked away from the business yea -s earlier after her 
turd release failed to match the success ofit3 predecessor, 1996's 
"This Fire." That album catapulted Cole inb t re spctlight, earn- 
ingher two hit singles and several Grammy Award n Dminations. 

I :las sold 1.64 mi lion copies in the Unitec Sates, according to 

Nilsen SoundScan. 
Cole says she had 'worked brutally" in tl e'ears between her 

1994 debut "Harbinger" and 1999's "Amen," out never felt she 

"was seen for the depth of my musicianship. I felt likea race horse 
forced to plow a field in the pop market, and : realized I was hurt- 
ing too much. All I could do was stop caring " 

Cole left New York _cr Los Angeles and turned her attention to 

a marriage and raising a child, but was soon faced with manag- 

ing her daughter's severe asthma and an increasingly troubled 
relationship with her husband. With superb timing, it was then 
that Colomby stepped back into the picture. "I wanted her to sing 
on an album I was producing," Colomby says. "I called her man- 
ager only to find out he was no longer managing her. He was 

very cryptic. He just said, 'Paula could use a friend.' " 

Colomby was shocked when he reached Cole. "I had no idea 

she hadn't been singing. I thought that was crazy," he says. Con- 

vinced she was too good to quit, he persisted unt_I she agreed 
to do a session. Cole says Colomby was "so ebullient, positive, 

that It was like the sunshine was coming back into r_Jy life. It was 

fun and refreshing working with him. I had a realization that at 

the heart of it, I did still care." 
Cole soon started co- writing new material with a select group 

of songwriters, and, in the meantime, Colomby inked her a new 
deal with Columbia. A finished album, aptly titled "Courage," 
ended up sitting on a shelf as Sony and BMG merged, but ulti- 

mately found a new home at Decca /Universal. 
Universal Music Classics /Decca Label Group GM Paul Foley 

says, "We are now signing artists directly to Decca in the U.S., 

which marks a new phase for us. And Paula is our top priority 
artist to launch this new phase." 

Cole says the deal with Decca is "a blessing," in part bemuse 
the label is more "adult- oriented," thereby better -suited to the full 

range of her talent. "This album isn't constrained to three -and- 

half- minute pop songs or to one style," she says. 

"Courage" runs the gamut from such Jassy smooth jazz -tinged 

entries as "Lovelight" to such Southern gothic- tinged affairs as 

"Comm Down." Elsewhere, gentle bossa beats and lovely acoustic 

shuffles seem well- suited for AC or adult top 40 rad_o. First sin- 

gle "14," meanwhile, steadily builds its graceful midtempo to a 

fiery f nal verse: "This mighty woman's ready to explode /Fire _sere 

below the surface of my volcano." 
The album's diversity may prove a marketing challenge, espe- 

cially at radio, but Foley says, "By no means do we think this record 
is dependent on radio. We think the press campaign is really the 
major driver. People will want to know where Paula's been, and 
we're saying, 'She's survived, she's back, and she's better than 
ever. And you can hear all of that in the music.'" 

Decca launched "14" at triple A instead of adult top 40 or pop, 

feeling that the "slow- building" nature of the format would work 

to Cole's advantage. 
The label is also counting on live performance to drive sales. 

"I went to the showcase she did in February at Berklee College 

in Boston -you would never have thought she'd been off the 
road for so many years," Foley says. "It certainly gave us the con - 
_rdence. that when she gets out there, that will strengthen our 
marketing effort." Dates are still being lined up, but Foley expects 

Cole to tour through the summer and says the "Courage" cam- 

paign will run into 2008. 
Cole ruminates, "I'm a 39- year -old woman in a sexist, ageist 

business given a golden second chance, and I'm profoundly grate- 

ful for that. I hope music continues to bring me joy. And I hope 
people still want to listen." 
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»>`HOT' IN HERE 
Norah Jones, Cat Power, 
Bright Eyes, the Black 
Keys and Willie Nelson 
have been tapped to 
perform new songs 
written by Jesse Harris for 
the soundtrack to the 
Ethan Hawke -directed film 
"The Hottest State." The 
album will be released 
Aug. 7 via Hickory 
Records, and also features 
contributions from Feist, 
M. Ward, Emmylou Harris 
and Brad Mehldau. Harris 
has a small role in the film 
as well. 

»MAKE LIKE 
'PAPER' 
Yellowcard has set a July 
17 release date for its 
third Capitol album, 
"Paper Walls." As were 
the band's first two full - 
lengths, the new album 
was produced by Neal 
Avron. "Paper Walls" is 

the follow -up to 2006's 
"Lights and Sounds," 
which peaked at No. 5 on 
The Billboard 200. The 
title cut reached No. 4 on 
the Modern Rock chart. 

»>PORTISHEAD 
FOR CHRISTMAS 
Absent from the music 
scene for years, U.K. rock 
act Portishead will curate 
and perform at All 
Tomorrow's Parties' 
Nightmare Before 
Christmas festival, to be 
held Dec. 7 -9 at Butlins 
Holiday Camp at 
Minehead, England. At the 
gig, Portishead will unveil 
new material intended for 
its first album since a 1997 
self -titled effort. In the 
time since, vocalist Beth 
Gibbons released a 2002 
collaboration with Rustin 
Man, "Out of Season." 

>»NEW 'SHAPE' 
OF THINGS 
To celebrate the 10th 
anniversary of its 
sophomore album, "The 
Colour and the Shape," 
Foo Fighters will release 
an expanded edition of 
the project July 10 via 
Legacy /RCA. In addition 
to the original album on 
its first disc, the new 
version will feature covers 
of Killing Joke's 
"Requiem," Gary Numan's 
"Down in the Park" and 
Gerry Rafferty's "Baker 
Street," plus the B -sides 
"Drive Me Wild," "Dear 
Lover" and "The Colour 
and the Shape." 

Written by Jonathan 
Cohen. 

"¡Real lalk 
HILLARY CROSLEY hcrosley @billboard.com 

Quik Change 
Veteran DJ Back On The Radio With AMG As The Fixxers 
Few people have better beats, or better hair, than 
one of my favorite producers, DJ Quik. His new sin- 
gle, "Can U Werk Wit Dat," with AMG, under the 
moniker the Fixxers, is climbing up the Hot R &B /Hip- 
Hop Songs chart (No. 76) as well as R &R's Rap radio 
chart (No.18). 

"This isn't going to be a DJ Quik record -it's going 
to be a Fixxers record," AMG says. "We're here to 
make good songs. 'Can U Werk Wit Dat' doesn't 
sound like a California record." 

Though the track began as a ringtone one -off, 
Interscope quickly offered the pair an album deal. 
"Can U Werk Wit Dat" was recently added to MTV 
Jams as "Jam of the Week." With spot dates across 
the country, the guys plan to stop touring in a few 
weeks, hunker down and finish the record, slated for 
release in the fall. 

"Honestly, it's just good music for the time being," 
DJ Quik says. "It's fun, and I have one piano piece 
that's a little spiritual. But it's all very minimalist " 

Quik, AMG and longtime collaborators Greedy 
Greg and Hudson Baxter have also launched a pro- 
duction company, Dirty West. They'll be looking for 
artists in the long term. 

"With Dirty West, we're doing the production 
first," Quik says. "When the artists come, we'll turn 
the lights on for them." 

Meanwhile, Quik and AMG have been produc- 
ing tracks for Rick Ross, Yung Joc, Wyclef Jean, 
T.I. and Young Jeezy. Quik also may have found 
someone, P Traxx, to carry the California pro- 
ducer's torch. 

"I've been educating P Traxx about the 
studio and how to get around it," Quik 
says. "Just teaching him about the SP12 

and the MPC 3000. Give him a few 
months and he's going to be a knockout. 
Well, maybe I'm not giving him the torch, 
but I'll be sharing the torch." 

BANNER TO THE WORLD: Although 
David Banner has been quiet for a 

while, it's not because he hasn't been 
busy. Rather, he's been doing some 
soul searching. 

"2006 was the worst year of my life," 
Banner says. "2007 has been the best 
year of my life. I've learned to say no 
and not take on everyone's problems. 
My father had brain and lung cancer, 
and I had high blood pressure because I was 
working 18 -hour days. You have to value the per- 
son you are." 

Banner was one of the first rappers to respond 
to Hurricane Katrina by giving out his own clothing 
to victims. But now, he'd like to help those less for- 
tunate by helping himself onto a bigger platform 
to give back. 

"I took on too much responsibility," Banner says. 
"I did volunteer work for six months for Hurricane 
Katrina but my own business wasn't right." 

Now, Banner is focusing on his new album, "The 
Greatest Story Ever Told," slated for release by 
summer's end. With production from himself along 

If 

with Nitti, Cool & Dre, Akon and Get Cool 3000, 
he's also wrangled features from Chris Brown, Jim 
Jones, UGK, Snoop Dogg, Lil Wayne, Carl Thomas 
and Xscape's Kandy. 

"I have a tendency to want to change music," 
Banner says. "But I realized that people just want 
hits. The ladies want a 'Play,' I made a 'Cadillac on 
22's,' and I made a few 'Like a Pimp' records. I did a 

rock song that's probably going to get me hung. 
Let's just say the record was written three years 
ago -it's just truthful." 

Banner has also logged time behind the boards 
of late with Famlay, Lil Wayne, Snoop, Brown and 
the Shop Boyz. .. 

HIP -HOP BY HILLARY CROSLEY 

The Ringtone King 
When Unk topped urban radio charts last fall with his dance ditty "Walk It Out," 
inspiring folks across the country to walk bow -leggedly on beat, few industry peo- 
ple thought he would make it to a second single. But this month, "2 Step" claimed 
the No. 1 spot on Billboard's Hot Ringtones chart after just four weeks, the chart's 
fastest climb in 2007 thus far. "2 Step" has sold 307,000 digital copies and 
425,000 ringtones, according to Nielsen SoundScan and RingScan, and is 
now No. 21 on the Hot R &B /Hip -Hop songs chart. Meanwhile, "Walk 
It Out" has chalked up 1.02 million downloads and 1.51 million 
ringtones, while demonstrating remarkable staying power - 
It spent 43 weeks on R &R's rap radio chart. 

"We picked up 'Walk It Out' because of the Oomp 
camp's immense popularity in Atlanta," Koch VP of 
special markets Bill Crowley says. Big Oomp Records 
is an Atlanta record, publishing and production com- 
pany. Unk had joined Oomp's fold after building a name 
in the local club scene. "When we released the album 
in October, 'Walk It Out' was a big hit in Atlanta." But 
Koch heard the song and the album as more than just 
a regional smash. 

So in September 2006 the label joined both with mo- 
bile partners Zingy, Hudson, Moderati and 9 Squared - 
owner of mobile company the Mob-to peddle "Walk It 
Out" as a ringtone. And even before many urban radio sta- 
tions and video outlets added the song into their rotation, 
9 Squared pulled together TV spots pitching Unk's ringtone on 
BET and MTV2. The ringtone spent 17 weeks in the Hot Ring - 
Masters' top 10, and its success gave Koch radio representa- 

Unk's Second Singe Follows His First To Mobile Success 

tives a ready -made argument in convincing programmers to 
add "Walk It Out." iTunes also jumped on the Unk band- 

, wagon last September, and within weeks the track ranked 
No. 1 on its rap chart. Last November, the track peaked at 

No. 2 on Hot R &B /Hip -Hop Songs and reigned at No. 1 on 
R &R's Urban radio chart for three weeks. Now "2 Step" has 

followed in the debut track's path. 
" '2 Step' grew from all of the DJ and radio program- 

mer relationships we built while working 'Walk It 
_ Out,' " says Big Oomp, CEO of the company that 

. l shares his name. "Also, his record is fun, and there 
aren't any fun records out now. Unk grabbed all those 

different age groups on 'Walk It Out,' and they kept 
going with him." 

"Words can't describe how all this feels," Unk says 
over the phone from Atlanta. "I've also got the 'Walk It 
Out' remix [with] T -Pain, Jim Jones and E -40, which is 
still getting spins. It's all a dream come true." 

Unk's album "Beat'N Down Yo Block!" has sold only 
47,000 units, according to Nielsen SoundScan, but he's 
shooting a clip for his third single -either "Hit the 
Dance Floor" or "Beat'N Down Yo Block! " -shortly. 
The Oomp camp also has a reality show, featuring 8- 

year -old child producer Big Corey, planned for BET 
later this year. And Unk is now recording his second 
album, "Got the Block on Lock," to be released first - 

quarter 2008. 
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pansive and detailed plan for 
bringing his three decades of 
recordings to the marketplace. 

"There's a number of differ- 
ent ways you can focus people's 
attention,' Costello says, "par- 
ticularly people who are listen- 
ing for the first time. There's a 

lot of songs, a lot of 
records in a short 

period of 
time -even if 
you just con- 
sider the 11 

records that 
are being reis- 

sued now. That's 
quite a lot of mate- 

rial. So [UMe] offers a broader 
choice for the people who have 
maybe heard your name but find 
it a little intimidating, this big 
pile of music, and they don't re- 

ally know where to start." 
"The First 10 Years" and 

"Rock and Roll Music" -the lat- 

ter of which features rarities 
such as an alternate take of 
"Honey, Are You Straight or Are 

You Blind," live versions of "You 

Belong to Me" and "Mystery 
Dance," and a demo of "Wel- 

come to the Working Week" - 
are the first of several 
"thematic " compilations UMe 
plans to release in the program. 
Resnikoff says that other 
themes are still being decided 
upon, but they'll likely focus on 

ROCK BY GARY GRAFF 

PUMP IT 
Costello Reissue Program Benefits From Artist's Involvement 
Elvis Costello fans can't com- 
plain about "No Action" when 
it comes to his catalog. 

The Rock and Roll Hall of 
Famer, who is celebrating his 
30th recording anniversary, last 
year struck a deal with Univer- 
sal Music Enterprises (UMe) for 

what label president Bruce 
Resnikoffcalls "a multipronged, 
multiyear, multifaceted series" 
of reissues and special compi- 
lations, which is being done 
with Costello's full cooperation 
and involvement. It began with 

the May 1 release of "The Best 
of Elvis Costello: The First 10 

Years" and "Rock and Roll Mu- 

sic," as well as the reissue of his 
first 11 albums in their original 
form -and for the first time dig- 

itally -with codes that allow 
buyers access to a wealth of In- 

ternet -based bonus material. 
"What we're trying to create 

is the complete Elvis story over 
the next few years where people 
can effectively appreciate Elvis' 

different styles of music," 
Resnikoff says. "While we're try- 

ing to do things that will satisfy 
the traditionalists and the hard - 
core Elvis fan, a big part of our 
strategy is also to seduce music 
fans who have not traditionally 
been among that hardcore 
group." 

Costello, who owns his re- 
cordings and licensed them to 

UMe, is not an artist who rou- 
tinely delves into his past. "I 

know most of the records by 
now," he says, "so I don't listen 
to my own records very much." 
But he appreciates UMe's ex- 

1Ì Jazz Notes 
DAN OUELLETTE douellette @billboard.com 

Finding 
A Muse 
Bloomberg Channel Giving 
Jazz A Boost 

Who would guess that jazz is alive and well at Bloomberg 
LP's new midtown Manhattan headquarters, a place domi- 
nated by the pulse of the financial marketplace? The com- 
pany, founded by Michael R. Bloomberg before he became 
New York's mayor, stands as one of the global leaders in pro- 
viding information, data and analytical software to the finan- 
cial community through its real -time marketing Terminal in- 
stallation that accesses Bloomberg's various media platforms. 

But lesser -known is its largely under -the -radar cultural arm, 

Bloomberg Muse, which covers a range of arts topics on its 
Bloomberg News wire service and radio and TV outlets. Increas- 

ingly given short shrift by demographic number crunchers, jazz 
is enjoying significant exposure on Muse. 

"Jazz is a part of America's history," says Manuela Hoel- 
terhoff, a Bloomberg Muse executive managing editor and 
one -time Pulitzer Prize -winning critic for The Wall Street 
Journal. "I'd rather not waste brain cells on what Britney 
Spears is doing. Our audience is more interested in reading 

and hearing about unusual jazz or opera singers." 
Hoelterhoff estimates the Terminal has 300,000 sub- 

scribers. "The people who sit on boards of cultural institu- 
tions are likely Bloomberg customers," she says over lunch 

in a glass conference room overlooking the spaceship -like 
inner architecture of the building. "They're also the people 
who sit in the expensive seats. Providing information to 
them seemed logical." 

Hoelterhoff says Muse, which launched three years ago, is a 

work in progress. When Bloomberg News editor -in -chief Matthew 

Winkler hired her, one of her first recruits was Paris -based In- 

ternational Herald Tribune jazz writer Mike Zwerin. Muse's birth 
also coincided with the genesis of Jazz at Lincoln Center's new 
performance space, which Hoelterhoff says was instrumental in 

weaving jazz into the Bloomberg cultural fabric. "A lot of 
Bloomberg people are on the board there, so we offer a service 
to them," she says. "Plus, Wynton Marsalis is such an articulate 
spokesperson and accessible. He reinforces what we do." 

One of the key tenets of the overall Bloomberg philosophy 
is philanthropy, which crosses into jazz territory with New York - 

based writer Patrick Cole's coverage of such organizations as 

the Jazz Foundation of America. "We're always trying to break 
stories on how music, and jazz in particular, is supported," he 

says, adding that crossing media platforms at Bloomberg is 

seamless because the Muse team works under the same roof. 
Bloomberg Radio, whose flagship station is WBBR New 

York, syndicates reports to 750 radio stations in the United 

`What we're trying to create 
is the complete Elvis story 
over the next few years.' 

-BRUCE RESNIKOFF, 
UNIVERSAL MUSIC ENTERPRISES 

both musical directions and 
lyrical concepts. 

UMe also plans to release 
deluxe edition packages of sev- 

eral Costello albums, starting 
with a 30th anniversary com- 
memoration of his debut, "My 

Aim Is True," this fall. Costello 
says he and the label have just 
started "delving down into the 
Cornish tin mines where the 
tapes are held to find out what 
has been left under a rock" for 
that project. Resnikoff says that 
the company is thinking about 
a deluxe edition of 1978's "This 
Year's Model" in 2008, along 
with others at appropriate in- 

tervals. The vault -plundering 
could also result in some full - 
length live albums. 

Costello has agreed to exten- 
sive catalog programs before, 
in the mid -'90s with Rykodisc 
and just a few years ago with 
Rhino. Those releases featured 
second discs and scores of 
bonus tracks, but Costello says 
the UMe program, focusing on 
his albums in their original 
form with bonus material 

housed online -where it can 
change as additional record- 
ings are discovered -appeals 
to him more. 

"I think it was possible for a 

number of years to buy every 
last note pertinent to each of 
the records in my catalog," 
Costello says. "Now it isn't 
going to be, and I think that's 
all right." 

Resnikoff, meanwhile, says 

Costello's involvement in the 
process makes it likely that there 
will be no end to UMe's offer- 
ings. "When we made this deal, 

we mapped out a strategy based 
on what we already know with 
the caveat that as we discover 
things, that will expand," he 
says. "With Elvis going through 
things and discovering them 
with us, a lot of it is as fresh to 

him as it is to the consumer be- 

cause he hasn't gone back and 
looked at it before. We call him 
the head of our marketing team 
here. He really has been an un- 
believable asset, and you can't 
say that about every artist in this 
kind of process." 

States as well as through Sirius Satellite Radio. Recent jazz 
stories featured interviews with bassist Stanley Clarke, drum- 
mer Billy Cobham and singer Kurt Elling. Some segments, says 

Paul Goguen, a producer of the weekly Muse radio show, may 

soon appear as iTunes podcasts. 
Muse on Bloomberg TV, available worldwide to 200 million 

households, also gives jazz a boost. An upcoming piece on 

Blue Note Records pianist Bill Charlap will air in early June. 

"I've followed Bill's career for several years and feel that he's 

an important artist," says Jeremy Gerard, a Muse editor /critic. 
"He has an album coming out and a lot of concerts coming up. 

We're into covering artists who may be off the beaten path. 
We're not going to report on Elton John at Madison Square 

Garden. That's covered everywhere." 
As for not being bound by demographics, Gerard says that 

the Muse team is passion- driven. "We're a diverse group of 
people who have their ears to the ground. If someone is im- 

pressed by an artist or an event and we've got a hole to fill, 
we'll give them coverage." 
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Retro Fitting 
Ryan Shaw's Old- School Soul Swims Upstream 

Ryan Shaw is working it. Having won the cov- 
eted opening slot on Joss Stone's national 
tour, the newcomer doesn't kick back during 
the two days' downtime between each concert. 
At various stops, the Decatur, Ga., native is busy 
staging his own shows at smaller venues. 

When I caught up with the singer /songwriter, 
he was preparing for a performance at San Fran- 
cisco's Boom Boom Room after opening for 
Stone the night before. "I'm not well -known 
enough, so I have to make some money in be- 
tween," a pragmatic Shaw says with a laugh. 
"I'm getting my hustle on." 

These miniconcerts not only give him the 
chance to "stretch out a bit." It's also a chance to 
enlist more disciples for his soul revival, a move- 
ment reflected throughout his One Haven /Co- 
lumbia debut album, "This Is Ryan Shaw." With 
a voice reminiscent of Sam Cooke, Jackie Wil- 
son and Otis Redding, the 26- year -old puts a 

modern spin on songs by such predecessors as 
Wilson Pickett and Bobby Womack plus lesser - 
known names like the Combo Kings and the 
Sharpees. Evening out the mix are several Shaw - 
penned tunes, including first single "Nobody" 
and the upbeat "Over and Done." 

"Ryan is a reminder of where soul music once 
was and where it could be again," his manager 
Ant Demby says. "R &B fans in this musical cli- 

mate want more. His [audience ranges] from 
college kids to people my grandparents' age." 

Weaned on gospel, the Brooklyn -based Shaw 
nurtured his chops singing one song every half - 
hour at New York's now -defunct Motown Café. 
Soon after, he boarded a cruise ship for a sum- 
mer gig with a four -piece band interpreting 
songs from the '50s through the '70s. But it was 
his 2004 teaming with doo -wop and classic soul 
vocal group the Fabulous Soul Shakers that 
fired up a passion to resurrect what he feels 
contemporary music is lacking -the old- school 
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skill of marrying strong melodies with time- 
less, meaningful lyrics. 

"I'm into music -chords, melodies, lyrics 
and arrangements," Shaw says. "It seems like 
the late '80s were the last time we really had all 
these elements in black music with artists like 
Anita Baker and Luther Vandross. By the 
mid -'90s, we were down to two chords and a 

drum loop. I want to bring back real artistry." 
It was Fabulous Soul Shakers guitarist Johnny 

Gale, whose credits include Hank Ballard and 
the Ramones, who brought Shaw to the atten- 
tion of noted percussionist Jimmy Bralower. 
Their cutting of four Shaw numbers with the 
Soul Shakers led to his signing with Columbia. 

Beyond opening on the Stone tour, Shaw's ar- 
resting, expressive vocals and spirited, tent -re- 
vivalist live gigs have netted an appearance on 
Martha Stewart's show and a July 28 guest spot 
on CBS' "The Saturday Early Show." Another of 
his original tracks from the album, "We Got Love," 

was featured in the January promos for ABC -TV's 
"Brothers and Sisters." He and his three -piece 
band (who double as backing vocalists) will jump 
back on their bus two weeks after the Stone tour 
ends June 16 for a series of festival dates. A sweep 
through Australia and Japan is also being planned. 

It appears Shaw's barnstorming on the Stone 
tour is making some headway. His album re- 
cently re- entered Top Heatseekers at No. 46 
(Billboard, May 25). But swimming upstream 
against the mainstream R &B /hip -hop current 
isn't easy. A case in point is retro- voiced soul 
artist Ricky Fanté, whose 2004 Virgin album, 
"Rewind," failed to make a dent. 

Demby says it's been an uphill battle but 
notes that "radio is starting to take notice 
[thanks to] the buzz of his live performances." 
Mindful of the challenge, Shaw marches ahead. 
"My typing skills aren't that good, so I'll just 
keep singing." 

COUNTRY BY KEN TUCKER 

Second Time's 
A Charm 
Aldean Returns With Follow -Up To Smash Debut 

Success came in droves on 
Jason Aldean's 2005 self - 
titled debut, which spawned a 

No. 1 airplay single in "Why," 
plus a top 10 and a top five. 
The album has sold 963,000 
copies in the United States, 
according to Nielsen Sound - 
Scan, and helped him earn the 
top new male award at last 
year's Academy of Country 
Music Awards. 

But Aldean says he didn't 
feel any pressure when it 
came to his sophomore re- 
lease, "Relentless," out May 
29 (see review, page 43). 
"Obviously, I wanted this new 
album to do well, but trying 
to make something better 
than the last one, or compar- 
ing it to the last one, is a bad 
way to do it," he says. "I just 

went out and tried to find 
some great songs and put to- 
gether something I was 
going to be proud of." 

Broken Bow Records GM 

Brad Howell says Aldean is 

being modest. "There was 
tremendous pressure -espe- 
cially because we're a small 
label and his first record went 
platinum -but he has a great 
personality and that allows 
him to handle stress," How- 
ell says. "He never seems like 
he's under pressure." 

Sophomore releases are fa- 
mously rushed and /or dis- 
jointed when it comes to the 
recording process, particu- 
larly when a first album is suc- 
cessful. While Aldean spent 
two months making his first 
record, a heavy touring sched- 

ule -with Rascal Flatts, Mi- 
randa Lambert and Dierks 
Bentley, among others -and 
other vagaries of success 
meant a more sporadic 
recording routine this time 
around. "It's kind of a catch - 
22," Aldean says. "It's bad that 
you have to squeeze it in and 
find time to do it, but at the 
same time it's a good thing 
because you are staying busy 
on the road." 

There was a silver lining, 
however. "It gave me longer 
periods of time to live with the 
songs and make sure they 
were things that I wanted to 
cut," Aldean says. 

Howell says the artist's rela- 

tionship with producer and 
publishing veteran Michael 
Knox helped the recording 

KERRI MASON kmason @billboard.com 

Radio Daze 
ATB, Ultra Nate Building Fan Base Without Radio's Help 

ant to know what's wrong 
with American dance music? 

Ask a German trance DJ. 
"We always have the problem 

that the quality of the music is a 
bit low, because people make it to try and get 
it on the radio," André Tanneberger, aka 
ATB, says. "It's not that important to me for 

my music to be on the radio." 
Maybe that's why his latest album, "Trilogy" 

(Water Music), which entered the European 
Top 100 at No. 75 last week, and came out May 
22 in the United States, has a number of songs 
just an edit away from being airplay- ready. 

The biggest standout is "Renegade," ATB's 
second collaboration with singer /songwriter 
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process go smoothly. "While 
Jason's out touring and sup- 
porting the first album, 
Michael's back here in Nash- 

ville looking for songs for the 
new record," Howell says. 

"The two of them work ex- 
tremely well together." 

Big & Rich's John Rich, 
who co -wrote "Why," "Hick - 
town" and "Amarillo Sky" on 
Aldean's first record, con- 
tributed two songs to the 
new set including the first 
single, the head- over -heels- 
in -love tale "Johnny Cash," 
which is No.15 on Billboard's 
Hot Country Songs chart. 

But Aldean's favorite song 

on the record is "Back in This 

Cigarette," a painful tale 
about trying to rekindle the 
love in a relationship ( "It's like 

trying to put smoke back in 

this cigarette "). "It's just a 

kind of swampy, broken- 
hearted song," Aldean says. 

"It's unlike anything that I've 

done before." 
KMPS Seattle air personal- 

ity/music director Tony Thomas 

says once the station added 
"Hicktown" to its playlist, "we 
knew right away that listen- 
ers had embraced Jason's en- 

ergy and attitude. For a new 
artist to make that listener 
connection with their first sin- 

gle is pretty rare." 
While he notes that "Hick - 

town" has been Aldean's 
biggest hit for the station, 
Thomas says "Johnny Cash" 
is "turning out to be very 
strong for us. Jason seems to 
know who he is and who his 

audience is. He's a country 
boy who's not afraid to really 
rock out, and listeners clearly 
love him for it." 

When Aldean played the 
area with Rascal Flatts earlier 
this year, "he got a tremen- 
dous response," Thomas says. 

"That was one rockin' set, and 

the crowd was with him all 
the way." 

z 

ó 
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Heather Nova. "I loved her 
voice but wasn't happy with 
what we wrote [for his 2000 
album "Two Worlds "]," he 
says. "It wasn't strong 
enough. That's why I wanted 
to work with her again." 

The second time was defi- 
nitely a charm. "Renegade" 
hums with the energy of 
ATB's clubbier compositions, 
but also boasts U2 guitar 
sounds, Nova's distinctive 
Joni Mitchell -esque quiver, a 

memorable lyric ( "Baby, I'm 
a renegade with you /Baby, I'm 
searchin' too /Been around the 
world /Now I'm running back 
to you ") and a poppy hook and 
bridge. The result is a gor- 
geous summer love song. 

"Lots of DJs are really into 
hard electronic stuff. But I 

miss melodies and feelings," 
the Savannah, Ga. -bred DJ 

says between Tampa, Fla., 
and New York stops of an 
eight -city bus tour. "When 
you get emotion in electronic 
music, people notice. It's not 
just sounds out of a computer 
-there's a human being who 
is creating it. People realize 
that electronic music can be 
from the heart." 

ATB has sold 406,000 al- 

bums in the United States 
since his 1999 debut, plus 
131,000 commercial singles 
and more than 200,000 song 
downloads, according to 
Nielsen SoundScan. 

Dance veteran Ultra 
Nate, whose fifth full - 
length, "Grime Silk & Thun- 
der" (Tommy Boy), was 
released last week, is simi- 
larly unconcerned with radio 
or other standard measures 
of success. 

"Being able to sustain a liv- 

ing off of your art is already 
successful, you don't need a 

megahit," she says. "It only 
takes a small corner of the uni- 
verse to sustain a career. Being 
successful is making the kind 
of records I want, growing my 
label arrangement, getting 
more control over my masters 
and making my fan base 
happy as time goes on." 

The adventurous artist, who 

covers the Pointer Sisters' 
"Automatic" on the new 
album, recently added Dying 
to her performance portfolio 
( "all soulful, underground 
house ") and sometimes blends 
singing and spinning live. 

NELLY IN THE HOUSE: No 

one does summer sounds quite 
like Kaskade. He's the latest 
producer to join Nelly Fur - 
tado's "Loose" all -star remix 
team, taking a stab at new sin- 
gle "All Good Things," with typ- 

ically moist, pulsing results. 
"I always try and put to- 

gether well- rounded packages 
that appeal to more than just 
one genre or style while still 
maintaining the integrity of 
the original," says Universal's 
Juan Martinez, who A &R'd 
the mixes for every single, 
including "Promiscuous" 
(Axwell, Morel, Ralphie 
Rosario, Richard Vission), 
"Maneater" (David Garcia & 

Morgan Page, Sugardip, the 
Discount Rhinos & Gor- 
geous George, Richard Vis- 
sion) and "Say It Right" 
(Dummies. Menage Music, 
Peter Rauhofer, Friscia & 

Lamboy). The last of which, 
he says, "has gotten the 
strongest reaction. Nelly and 
Timbaland approve the 
mixes. They've really only 
given feedback once. She 
wanted a mix to be a little 
more house -y." Now that's 
what we like to hear. 

BY LEILA COBO 

LIKE FATHER, 
LIK: SON 
Weaned On Dad's Teachings, 
Montaner Strikes ut On His Own 

Héctor Montaner bears an 
and sonic resemblance to 
songwriter /balladeer Ricar 

But his sophomore albu 
due June 5 on Venemusic, b 

tinct brand of music. 
"It's a natural quest -tryi 

ference at a musical and ly 

Montaner, who has a close 

ncanny physical 
is father, noted 
o Montaner. 

, " Apariencias," 
ars his own dis- 

g to mark a dif- 
ical level," says 
lationship with 

his famous dad. "lf I sing a classic ballad, it 
is too Ricardo Montaner. I 

to present my ballads in a di 
As such, "Apariencias," 

tarist Andrés Castro (who 
Carlos Vives, among others 
minded album with pared -d 

plenty of guitars and percu 
tinctly earthy singer /song 
a different approach co 
more classic feel of Mont 
"Amor del Bueno," release 

"We wanted something d 

first album and also to try a 

tity as an artist," Venemus' 
says. "Maintain his songwri 
develop a commercial soun 

To that effect, Montaner s 

music's publishing arm, Ve 

tional Publishing Latin, an 
José Antonio Beltrán, paire 
riety of songwriters includi 
Donato and Jose Luis Chacin 
new songs were written or c 

Montaner, and the lyrics hav 
feel compared with the mo 
"Amor del Bueno." 

At that point, Montaner, th 
was very much his father's pr 
not only counted Ricardo as e 

but also as the author of thre 
Today, the relationship 

tween father and son conti 
ues to be airtight, and Hecto 
presented his dad with the 
Spirit of Hope Award at the 
Billboard Latin Music 
Awards in April. 

But the artist and his 
label want to make it clear 
that -despite the kin- 
ship -this is a differen 
act with a different po- 
tential audience. 

Montaner is the third 
child of Ricardo Mon - 
taner, and the second 
progeny in the close - 
knit family to embark on 
a musical career. His 
older brother, Alejandro, 
released one album on 
Sony Discos in 2002, then 
settled on a different mu- 

ad to find a way 
ferent manner." 
roduced by gui- 
as worked with 
, is an acoustic - 
wn production, 
sion, and a dis- 
riter sound. It's 

ared with the 
er's first disc, 
in 2004. 

fferent from his 
d find his iden- 
VP Jorge Pino 

er side, but also 

ned with Vene- 
evision Interna- 
via its director, 
up with a va- 

g stalwarts 
Most pf the 
-written by 
a colloquial 
e romantic 

sical route. He is now Hector's manager, but 
also continues writing and penned several 
songs with his brother, including the first 
single, "Apariencias." 

The track's contemporary sound and lyrics 

appeal to the 18 -34 female demographic, 
says Felix Bonnet, programming VP for 
Spanish Broadcasting System in Puerto 
Rico. In Puerto Rico, it is being initially pro- 
grammed on the more youth- driven WIOA 
( Cadena Estereotempo), where, Bonnet says, 
Montaner will be discovered as an up -and- 
coming artist. 

"He is focused toward a new generation 
that perhaps wasn't exposed to his dad, 
but who are accepting him the way he is," 
Bonnet says. 

If the track is successful on Estereotempo, 
Bonnet says, he'll also add it to WCMA (Ro- 

mance), which is geared to an older female 
listener. "There they will inevitably associ- 
ate him with his father, and perhaps it will 
help," Bonnet says. "But he shines through 
on his own merits." 

At a recent showcase in Miami, Montaner 
was impressive, dominating the stage that he's 
called home since he was a little kid who often 

performed with his dad. 
"I am not ashamed of that," 
Montaner says of his fam- 

ily ties, noting that he will 
likely tour with his dad 
this summer. "The little 
I've done in my career 
so far, if I've done it 
well, it is :hanks to my 
father's advice." n 23 years old, 

tégé. The album 
cutive producer, 
tracks. 

be- 
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with AMANDA GHOST 

hen Billboard first championed Amanda Ghost in the summer of 2000 on the 
eve of her Warner Bros. debut "Ghost Stories," the label's veteran VP of A &R 

worldwide Andrew Wickham, who had signed her, was moved to say that she 
"sings in the key of heartbreak." 

Heartbreak did indeed ensue when the album foundered and Ghost, London - 
born of Indian and Spanish descent, spent several fruitless years stuck in the deal. But she 
continued to write and emerged triumphant when "You're Beautiful," co- written with then - 
unknown former housemate James Blunt, became a global smash, winning her two Ivor Nov - 
ello Awards and two Grammy Award nominations. 

Ghost's latest co- write, "Beautiful Liar" (Columbia) by Beyoncé and Shakira, recently topped 
the Eurochart Hot 100 Singles list, after reaching No. 3 on The Billboard Hot 100. Ghost is 
now recording herself, producing and A &R'ing other artists and being courted for her songs 
by superstars from Britney to Whitney. The very pregnant Ghost spoke to Billboard about 
how she survived and prospered. 

Many people knew you chiefly as the co- 
writer of "You're Beautiful." Has "Beautiful 
Liar" laid that ghost to rest? 
The great thing about "Beautiful Liar" is that 
it's not just a success in America or the U.K. 
It's No. 1 in 10 countries, and it proves I'm ver- 
satile. My own style is country -folk -pop with a 

little bit of electronica. "Liar" is an R &B -Latin 
groove. I did doubt for a second I could do it. 
I like R &B, but [only] up until 1975. But it made 

me realize a good song is a good song. 

Do you want to be known primarily as a 

songwriter? 
I want to be known as a musician. That covers 
me as a singer, a writer and a record producer. 
And I'd like to be known as a musical entrepre- 
neur, because I scout and sign acts, which is such 
a buzz for me. I'm working with an artist called 
Hugo that we've just got signed to Island. To take 

something and develop it and see it succeed, you 
have a greater sense of achievement. 

But your own record will come out through 
your label Plan A? 

Yes, my label that we license through various 
majors throughout the world. That's because I 

can't be A &R'd. I am an A &R, and I know too 
much [laughs]. The pressure on me to write a 

radio hit is off. Every hit I have [as a writer] will 
only steer people back to my own music. 

Did your previous experience at Warners, 
as an artist, turn you off to the majors? 
It has. The biggest complaint I had from the 
chairman there, who's still the chairman, was, 
"Amanda Ghost is a fabulous singer, but she 
can't write hits." With my artist Hugo, I very 
much act as a buffer between him and the label. 
He's sold records [at home] in Thailand, and I've 
consistently drummed it into his head that [new 
artists] operate on a 99% failure rate. 

Where are the majors at now? 
They sign things and then spend two or three 
years changing everything about the act. I think 
they should stay out of the A &R process. But 
they are learning. The edict at Universal U.K. is 
that they don't want to sign things that don't have 
a fan base. A lot of people complain there's no 
artist development, but you have to find alter- 
native ways to fund bands. When the public's 
saying, "Yes, yes, yes," that's when majors should 
step in and put their might behind them. 

Your baby's due June 22. Will you stop work- 
ing for a couple of hours? 
I'm going to take about a month off. People think 
[I'll be] done for the rest of the year, but it's not 
true at all, as long as you've got a phone, and I 

can sit in a recording studio. It's not like I'm lift- 
ing heavy boulders. 

IEGlobal Pulse 
TOM FERGUSON tferguson@eu.billboard.com 

A Boost In Belgium 
Clouseau Inspects The Top Of The 

Belgian pop /rock act Clouseau 
celebrates its 20th anniversary 
this year, boosted by the suc- 
cess of its latest EMI Belgium 
album "Vonken en Vuur," 
which has topped the Flanders 
Ultratop chart for seven weeks 

Chart 

since its March 31 release. 
The album- Clouseaú s 10th 

studio set -sold more than 
60,000 copies in the first three 
weeks of release, according to 
EMI. Clouseau is also one of Bel- 

gium's leading live attractions. 
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Since 2002, its annual series of 
December concerts at Antwerp's 
Sportpaleis has become an in- 
stitution. In 2006, it attracted 
210,000 to 12 shows at the 
17,500- capacity venue. Live 
dates, which see original mem- 
bers Koen and Kris Wauters 
joined by six other musicians, 
are booked by Diest -based King 
International Agency. The act is 

self -published. 
"Clouseau is the biggest local 

artist in our market," EMI 
Music Belgium managing di- 
rector Erwin Goegebeur says. 
"Retailers confirm that the new 
album has been one of the 
fastest -selling albums ever 
here." He adds that "2007 will 
be a very Clouseau year" for the 
major's domestic repertoire 
arm, with a set of catalog reis- 
sues also being planned for re- 
lease later this year. 

The 20th -anniversary cele- 
brations also include a new run 

of Sportpaleis shows, for which 
tickets are already on sale. 

-Marc Macs 

SOUL SLEEPER: Smooth jazz 
album "A Handful of Soul" by 
Mario Biondi and the High 
Five Quintet has been Italy's 
sleeper hit of the year so far. 

The album, currently in 
Italy's top 10, was released Oct. 
27, 2006, by independent label 
Schema. Sales began rising ear- 
lier this year after radio -only 
single "This Is What You Are" 
picked up hefty airplay on 
Italy's most listened -to com- 
mercial station, Radio Deejay 
(top 40 /AC). The album hit the 
No. 1 spot on the FIMI chart in 
March, and sales have now 
passed the 130,000 mark, says 
Schema artistic director Lu- 
ciano Cantone, who produced 
the album. 

Sicilian Biondi sings in Eng- 
lish and cites influences rang- 
ing from Isaac Hayes to Cole 
Porter. His style is decidedly 
retro, Cantone concedes, but 
adds, "as with Michael Bublé . 

if you re- present music of the 
past to a generation that has 

never heard it, you find it goes 
down really well." 

The album was released in 
France in February, licensed to 
EMI -distributed Bonsai, and 
Cantone says shipments have 
passed 10,000 units. He adds 
that license deals have been 
struck for Belgium, the Nether- 
lands, Luxembourg and Japan, 
with negotiations for other ter- 
ritories under way. 

Biondi is published by Ishtar 
Edizoni; live shows are booked 
by Milan -based Live Tour. 

-Mark Worden 

PLANETAS SWEET: Some 15 

years after pioneering flamenco 
singer Camarón de la Isla died 
of cancer at 41, Spanish alter- 
native rock outfit Los Plane - 
tas has been paying tribute to 
him on the charts. 

The band is currently tour- 
ing Spain, with dates running 
through the summer, promot- 
ing seventh album "La Leyenda 
del Espacio" (Sony BMG), 
which peaked in the Media 
Control top 10 in April and re- 
mains in the top 50. The title 
nods to de la Isla's 1979 fla- 

menco -pop /rock fusion album 
"La Leyenda del Tiempo" (Poly - 
Gram), long acclaimed by mu- 
sic critics for opening up the 
traditional world of flamenco 
to a entire generation of emerg- 
ing rock fans following the cul- 
turally stifling dictatorship of 
Francisco Franco, which 
ended in 1975. 

Los Planetas, published by 
Música Solar, hails from the 
same southern region of An- 
dalucia as de la Isla, and re- 
leased its first album on 
BMG -Ariola in 1994. Widely re- 
garded as one of the key alt -rock 
outfits to emerge in Spain dur- 
ing the '90s, it takes de la Isla's 
approach a stage further on "La 

Leyenda del Espacio," adding 
dense elements of electronica 
and psychedelic rock to tradi- 
tional flamenco themes. 

"Spanish rock needs albums 
like this to establish its own 
identity in a [genre] that is so 
Anglo- Saxon," Sony BMG prod- 
uct manager Ernesto Múñoz 
says. However, Sony BMG does 
not have any plans for releases 
outside Spain. 

-Howell Llewellyn 
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PERRY FARRELL'S 
SATELLITE PARTY 
Ultra Payloaded 
Producers: Perry Farrell, 

Nuno Bettencourt, Steve 

Lillywhite 
Columbia 
Release Date: May 29 

There's something very 
likable about "Ultra Pay - 

loaded," maybe nothing more 
so than the fact that it's not try- 
ing to be cool. In some sense, 

frontman Perry Farrell dis- 
pensed with any perceived no- 

tions of "cool" when he formed 
the band with former Extreme 
guitarist Nuno Bettencourt, 
who adds tempered crunch, 
pretty atmospherics and slinky 

melodies here (Farrell's wife 
Etty is also in the group, on 
backing vocals). With help 
from such guests /co- writers as 

Flea, New Order's Peter Hook 

and Fergie, Farrell and com- 
pany have made an album 
without inhibitions or self - 
consciousness. Heavily pro- 
grammed by Farrell, the songs 
live up to the band's name: 
somewhat spacey and totally 
free -spirited. "Ultra Payloaded" 
is a party record that veers from 
the light, airy and catchy to the 
absolutely crankable. In the 
end, it's all interesting. -WO 

YOUNG JEEZY 
PRESENTS USDA 
Cold Summer 
Producers: various 

Def Jam 
Release Date: May 22 

It's always suspect 
when a multiplatinum 

rapper subjects his fans to his 

friend's lyrics. And even worse 
when the first single, "White 
Girl," which manages to ref- 
erence selling cocaine and 
Christina Aguilera, unfortu- 
nately hits radio during Imus- 
gate. And though the cut 
probably won't get its full 
radio run due to the subject 
matter, it's still good dope - 
dealing fun. "Cold Summer" 
takes the electric and sinister 
sound that Jeezy has made fa- 

mous, adds Slick Pulla's laid - 

back cadence with Blood 
Raw's high -pitched rhymes 
and everyone gets to use 

drops. Each MC has his own 
tailored laugh, "yeah" and "oh" 

peppered throughout their 
verses, which really are enjoy- 
able. The production is solid, 
with Drumma Boy and the 
Nazty One popping up, but the 
crew should have stuck to 
trapping and left the sexy 
songs alone. No one should 
ever boast about a "six - 
minute" session, guys. -HC 

DREAM THEATER 
Systematic Chaos 
Producers: John Petrucci, 
Mike Portnoy 
Roadrunner Records 
Release Date: June 5 

Prog is taking a long 
road to making a come- 

JASON ALDEAN 
Relentless 
Producer: Michael Knox 
Broken Bow 
Release Date: May 29 
Jason Aldean and producer Michael 

Knox set the bar high on Aldean's self -titled, platinum 
evilive 
Release Date: May 29 

"The Lost Tracks of 
Danzig" is a dark holy 

grail for followers of the lone - 
wolf icon who was spooking 
parents when Marilyn Mason 
was just a pup. Listening to 
the romantic whispers and 
minimal guitar in a newly 
found track like "Bound by 
Blood," you hear the blood- 
line pulsing through other in- 

love- with -death acts like Type 
O Negative. The set works 
well as a history lesson, al- 

i 
R. KELLY 
Double Up 

Producers: various 

Jive /Zomba 
Release Date: May 29 
Aside from radio -pumped singles 
"I'm a Flirt Remix" and "Same Girl," it's a very sexual- 

ly explicit R. Kelly who greets fans on this outing. 
Opening with the short posturing track "The Champ" 
( "I've been through hell in the belly of the beast /You 

can hate me, I don't care "), Kelly isn't shy about 
quickly getting down to boudoir business. The title 
track with Snoop Dogg outlines a tryst with two 
females, while additional variations on sexual inter- 
play abound on such cuts as "Tryin' to Get a Number" 
with Nelly and "Freaky in the Club." After describing 
lovemaking via two radically different motifs -the jun- 
gle ( "The Zoo ") and outer space ( "Sex Planet ") -Kelly 
downshifts into traditional mode on the heartfelt bal- 

lad "Havin' a Baby" and the Virginia Tech anthem 
"Rise Up." This jarring juxtaposition only underscores 
Kelly's Marvin Gaye- reminiscent struggle between the 

carnal and the spiritual. -GM 

back; kind of fitting for a style 
that's home to half -hour 
songs. Roadrunner justified its 

viability by signing Dream 
Theater, the genre's poster 
child. The band is in full jam 
mode for "Systematic Chaos," 

making this a true journey 
album. It's not concerned with 
having catchy hooks, but 
crunches out a few on "The 
Dark Eternal Night." The Pink 

Floyd homage "Repentance" 
loops solemn confessions 
through the meandering track, 

and "The Ministry of Lost 
Souls" continues in the soft 
vein. Dream Theater bookends 
the trip with parts one and two 
of "In the Presence of Ene- 
mies," indulging in a nearly 26- 

minute workout. Viva le 

prog! -CLT 

GLENN DANZIG 
The Lost Tracks of Danzig 
Producer: Glenn Danz 

2005 debut. Thankfully, Aldean's second album deliv- 
ers as well. "Relentless" will never be confused with a 

sparse singer /songwriter album -every cut features full, 
guitar- driven production. The first single, the attitude - 
laden "Johnny Cash," is already a hit, sitting at No. 15 on 

Billboard's Hot Country Songs chart. Other standouts 
include "My Memory Ain't What It Used to Be," which 
finds the singer wondering aloud why he thought the 
grass would be greener on the other side, and "Back in 

This Cigarette," about trying to rekindle love in a rela- 

tionship ( "It's like trying to put smoke back in this cig- 
arette"). And with instrumentation reminiscent of 
"Poor, Poor Pitiful Me, "I Break Everything I Touch" is a 

cautionary tale of the singer's propensity for messing 

up the important things. -KT 

Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

though it's dirge- and -dreary 
atmospheres make the dou- 
ble album extremely linear. 
Finally seeing daylight are 
"White Devil Rise" (an edgy 
response to Louis Farrakhan's 

call for a race war); "Satan's 
Crucifiction," which was 
penned as a joke on a Def 
America VP; and an acoustic 
version of "Come to Silver" 
written for the original man in 

black, Johnny Cash. After lis- 

tening to Danzig warble for 
many minutes, we're con- 
vinced that Jim Morrison's 
voice has reached its next 
level of reincarnation. -CLT 

FUNERAL FOR A 
FRIEND 
Tales Don't Tell 

Themselves 
Producer: Gil Norton 
Atlantic 
Release Date: May 15 

Funeral for a Friend vaults 
over its post -hardcore foun- 
dation and lands smack into 
driving pop /rock on "Tales 
Don't Tell Themselves," com- 
pletely clearing the emo 
boundary marker. This has 

fans already twittering online 
that the band has gone radio - 
friendly. The concept record 
of a fisherman lost at sea of- 
fers metaphors aplenty (long- 
ing, loss, fear, passing the 
time) that directly apply to 
the lives of musicians. But 
aside from grand moments 
like "All Hands on Deck -Part 

i i "WS 
1: Raise the Sail" and the or- 
chestral wall that builds on 
"The Sweetest Wave," you 
don't get the feeling that a 

continuous story binds the 
album together. Still, "Into 
Oblivion [Reunion]," "Out of 
Reach" and "Walk Away" 
charge onward with such op- 
timism and hope there's little 
doubt of a happy ending at 
the end of this "Tale." -CLT 

JOAN OSBORNE 
Breakfast in Bed 
Producers: various 
Time Life 
Release Date: May 22 

laFor a powerful singer 
like Osborne, having 

"One of Us" be your one ca- 
reer hit must really stink. The 

1995 single placed her 
squarely in the bland, folky 
Lilith Fair category. She's 
tried to correct that percep- 
tion since then, ably covering 
Aretha Franklin, touring with 
Phil Lesh and performing in 

the award -winning documen- 
tary "Standing in the Shad- 
ows of Motown." A VP at 
Time Life caught her virtuoso 
version of "What Becomes of 
the Brokenhearted" in the 
film and signed her to record 
"Breakfast in Bed," a combo 
of originals and similarly top - 
tier covers. The beauty of 
the album, though, is its 
small scope. Osborne tack- 
les titles like "Ain't No Sun- 
shine" and "Midnight Train 
to Georgia" with sparse ac- 

companiment, slower tempos 
and schmaltz -free readings, 
using the inherent pathos of 
her voice to maximum, yet 
subdued effect. -KM 

SPANISH HARLEM 
ORCHESTRA 
United We Swing 
Producer: Oscar Hernandez 
Six Degrees Records 
Release Date: May 75 

©In the late '60s and 
early '70s, before there 

were a half -dozen Latin 
charts and twice as many 
subgenres, the essence of 
Latin music, at least on the 
East Coast, was salsa. With 
musicians and ideas travel- 
ing back and forth on a kind 
of San Juan /New York shut- 
tle, the heart of salsa was 
Spanish Harlem, where Afro - 
Caribbean rhythms blended 
with the beat of the streets 
and the call of the dancehall. 
Oscar Fernandez brings that 
sound and spirit back with- 
out kneeling to nostalgia or 
compromising with current 
trends. The fundamentals are 

all here: clearly enunciated 
piano vamps, chant -and- 
response vocals, trumpets 
and trombones blazing up- 
front and the rhythms of con- 
gas, bongos, timbales and 
maracas. The SHO's elegant 
yet muscular ensemble play- 
ing makes this classic style 
sound as vivid and magnetic 
as ever. -WR 

continued on »p44 

RICHARD THOMPSON 
Sweet Warrior 
Producers: Richard Thompson, 

Simon Tassano 

Shout Factory 

Richard Thompson on acoustic guitar is a treat. On 

electric guitar, he's sublime. That's why we're excited 
about "Sweet Warrior," a mostly plugged -in return 
after the acoustic discourse of 2005's "Front Parlour 
Ballads" and the soundtrack to the Werner Herzog 

film "Grizzly Man." The 14 tracks find Thompson in 

typical tasteful form, playing with understated flash 

that straddles the trans -Atlantic divide to embrace 
Celtic soul and rootsy Americana, with bits of jazz 

and Jamaica ( "Bad Monkey," "Francesca ") thrown 
into the mix. The album's highlight, however, is one of 
the acoustic pieces -"Johnny's Far Away," a seven - 

minute -plus opus in which Thompson's guitar and 

mandolin intertwine with and dance around the fiddle 
work by Nickel Creek's Sara Watkins. -GG 
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COUNTRY 

JASON MICHAEL 
CARROLL 
Livin' Our Love Song (3:46) 
Producer: Don Gehman 
Writers: J. M. Carroll, 
T- Galloway, G. Mitchell 
Publishers: various 
Arista Nashville 

©Jason Michael Carroll's 
hit debut "Alyssa Lies" 

dealt with the serious subject 
of child abuse. Here, he offers 
lighthearted fare in the engag- 
ing "Livin' Our Love Song," 
with its sweet, sticky melody 
and upbeat romantic lyric 
about "a backwoods boy and 
fairytale princess." This North 
Carolina native has a strong 
voice and an edge to his de- 
livery that sets him apart from 
other male newcomers. Com- 
bined with his songwriting 
prowess -"Love Song" is 

penned by Carroll with Tim 
Galloway and Glen Mitchell - 
signals a bright future for this 
talented young artist. -DEP 

i i 
THE 13 11_1 

from »p43 

PAM BO 
Poprocks 
Producer: Aureo Baqueiro 
Sony BMG 
Release Date: May 8 

Pambo is part of Mex- 
Ico's new generation of 

singer /songwriters. On her 
debut album, produced by 
Aureo Baqueiro (of Sin Ban - 

dera and Reik fame), she con- 
tributes poppy, radio -friendly 
tracks with rock edges, remi- 
niscent of Avril Lavigne and 
decidedly youth -friendly. 
Pambo, who co -wrote most of 
the tracks here and penned all 

the lyrics, isn't attempting to 
be deep or clever like, say, Na- 

talia LaFourcade. She sings 
about love in simple, colloquial 
terms, but the melodies are 
just the right mix of catchy and 
well- crafted. This is most cer- 
tainly not RBD, but it has the 
same kind of appeal. It all 
goes down easy, but a little 
something more is needed to 
really cut through the crowd. 
Still, this is an auspicious 
debut that is making waves in 

Mexico and may dent radio in 

the United States. -LC 

ULTRA NATE 
Grime, Silk and Thunder 
Producers: various 
BluFire /Silver Label /Tommy 
Boy 
Release Date: May 22 

Unlike rock /electronic- 
or DJ- branded artists, 

dance music artists -those 
singers of songs -rarely get 
the mainstream respect they 
deserve. Ultra Naté may re- 
verse this with "Grime, Silk 
and Thunder." Working with 
an armful of producers and 
artists, including StoneBridge 
and Chris Willis, Naté man- 
ages to temper her rhythms 
of the night with sturdy pop 
sensibilities. A glittering, tech - 
soul cover of the Pointer Sis- 

EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Lela Cobo, 
Hillary Crosley, Gary Graff, 
Stephanie Horst, Kern Mason, Gail 
Mitchell, Wes Orshoski, Michael 
Paoletta, Sven Philipp, Deborah 
Evans Price, Wayne Robins, Chuck 
Taylor, Christa L. Titus, Ken Tucker 

PICK : A new release predicted to 
hit the top half of the chart in the 

ters' "Automatic" has already 
topped Billboard's Hot Dance 
Club Play chart, while its vi- 
sually arresting video is a You - 
Tube sensation. Songs like 
"Give It All You Got" and "Feel 
Love' are as goryeously up- 
lifting and anthemic as Naté's 
10- year -old international hit, 
"Free." In a clever and smart 
move, Naté reinterprets two 
of her early club hits ( "It's 
Over Now" and "Scandal ") to 
winning effect. At the center 
of it all are Naté's sublime 
blues- tinged vocals. -MP 

FOTIMI 
THE BELLAMY 
BROTHERS 
Jesus Is Coming 
Producers: Howard Bellamy, 
David Bellamy, Randy 
Hiebert 
Bellamy Brothers Records/ 
Curb 
Release Date: May 8 

CIWhereas most country 
acts that have recorded 

gospel projects lately have cov- 
ered classic hymns, Howard 
and David Bellamy serve up a 

collection of new songs that 
are heartfelt yet infused with 
the wit and wry humor that has 

propelled their 30 -year career. 

"Lord Help Me Be the Kind of 
Person (My Dog Thinks I Am)" 
boasts a humorous hook com- 
bined with a solid message. The 

same can be said for the title 
track, a thoughtful look at 
Jesus' reaction to the chaos in 

the world that has an unusual 
punch in the chorus. There's a 

reggae version of the gospel 
standard "I'll Fly Away" and a 

gospel mix of the duo's 1976 

hit "Let Your Love Flow," as 

well as a terrific new version of 
their country hit "Old Hippie." 
Country fans will love this 
record, and although it's not 
your typical gospel release, the 
Christian market should em- 
brace it, too. -DEP 

3 i 
SINGLES 
POP 

N E -YO 
Do You (3:50) 
Producers: Stargate, Ne -Yo 

Writers: S. Smith, 
T.E. Hermansen, M.S. Eriksen 

corresponding format. 

CRITICS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 

the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
NY. 10003) or to the writers in the 
appropriate bureaus. 
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Def Jam 
101 The follow -up to Ne- 

Yo's top 10 Billboard 
Hot 100 and Hot R &B /Hip- 
Hop Songs single "Because 
of You" is being branded as 

part two of 2006 No. 1 sin- 
gle "So Sick." The Stargate 
production in "Do You" 
creates a powerful tag 
team duet, where Ne -Yo 
asks a past love interest if 
she's still in the game. In 
the first verse, Ne -Yo con- 
fesses sorrow for making 
her cry, hoping she'll offer 
another chance. The plot 
thickens when we discover 
that Ne -Yo's love interest is 

not only currently involved 
but expecting a daughter. 
What seems to be a com- 
mon topic on trash TV re- 
sults in a clever story line 
showing Ne -Yo's depthful 
songwriting skills. Stargate 
adds an ideal combo of 
hip -hop drum rifts and 
piano play to certify an- 
other hit in Ne -Yo's grow- 
ing hit catalog. -CP 

MUSE 
Starlight (4:00) 
Producer: Rich Costey 
Writer: Muse 

Publisher: not listed 
Warner Bros. 

© With 2006 fifth effort 
"Black Holes and Rev- 

elations," Muse delivers an 
onslaught of progressive 
stadium rock hits, earning 
the Brit trio a lofty top 10 

view on the U.S. album 
chart and second consecu- 
tive No. 1 U.K. album. On 
"Starlight," lead Matthew 
Bellamy's vocals effort- 
lessly rip through an intro- 
ductory barrage of percus- 
sion and bass and 
seamlessly glide atop heav- 
ily synthesized arpeggios 
and glimmering scales. 
Having already nearly 
topped the modern rock 
playlist, "Starlight" is 

primed for mainstream ac- 
ceptance, with its wave of 
refreshment. Muse has hit 
its intergalactic stride. -SH 

FAITH HILL 
Lost (4:09) 
Writers: K. DioGuardi, M. Allan 
Producers: Byron Gallimore, 
Faith Hill 
Publisher: not listed 

AYLA BROWN 
Forward (3:42) 
Producer: Jim McGregor 
Writer: not listed 
Publisher: not listed 
Double Deal 

©Ayla Brown may be a 

blip on last season's 

Warner Nashville 
Launch single "Lost" from Faith Hill's upcoming "The 
Hits" is as vintage a ballad as the long -lived 
songstress has ever served. As melodically entranc- 
ing as "Breathe," as mesmerizing a vocal as "Let Me 

Let Go" and as tailor -made for Hill as "It Matters to 
Me," she delivers a clever, consummate message of 
steadfast devotion: "You found me when I wasn't 
looking /I wanna stay lost forever with you." While 
Hill remains among the leading ladies of country 
music, her chart footing has slipped a bit this decade. 
This is the one to remind the masses that Hill had her 
first No. 1 when Carrie Underwood was barely out of 
her Underoos. -CT 

"American Idol," finishing at 
No. 13, but she has parlayed 
her nanosecond in the spot- 
light into numerous public ap- 
pearances and indie release 
"Forward." Ironically, the track 
demonstrates a more soulful 
vocal stamp than the 
pageant's top two finalists 
from 2006, with an AC -ready 
signature that checks off all 
variables of a hit: an anthemic 
display of emotion, produc- 
tion and power ballad tri- 
umph, with a chilling, rafter - 
rousing chorus and inspiring 

KAT DELUNA 
FEATURING ELEPHANT 
MAN 
Whine Up (3:23) 
Producer: RedOne 
Writers: K. Deluna, RedOne, 

J. Sewell - Ulepic, O. O'Brian, T. Edmond 
Publishers: A /O, ASCAP; Greensleeve 
GMB /Epic 
Talk about a summertime sure thing. Nineteen -year- 
old Dominican Kat Deluna is prepped to combust 
with a platinum -plated debut so certain you can 
practically smell the smoke emanating from its juicy 
one -spin hook and manic tempo. Accompanied by 
dancehall staple Elephant Man, aka the Energy God, 
and reggaetón queen Ivy Queen, the bilingual 
crossover beauty -who grew up in poverty in the 
Dominican Republic and the Bronx before studying 
music at the New Jersey School of Performing Arts - 
combines Caribbean cadence with a novel mesh of 
hip -hip, R &B and merengue, as she offers a simple 
call to "Hold me tight to your body /Whine your body 
up." Deluna's launch single offers ultimate seasonal 
sizzle -over the airwaves, on the beach, down the 
highway and across dancefloors. A "Whine" to be 

heard loud and proud the world over. Look for full - 
length "9 Lives" in August. -CT 

lyric of taking forward steps. 
The beautiful 18- year -old 
Brown is an artist AC has op- 
portunity to own. Katharine 
McPhee could have learned 
a lot about aligning ability 
with apropos material from 
this lady. -CT 

TRIPLE -A 

RAZORLIGHT 
America (3:26) 
Producer: Razorlight 
Writers: Borrell, Burrows, 
Razorlight 
Publishers: various 
Universal Motown 

Still largely unknown in 

the United States, Lon- 
don -based alt -rock quartet 
Razorlight scored a huge 
radio hit in Europe with this 
playful- but -serious anthem, 
which peaked at No. 2 on the 
U.K. singles chart and helped 
earn the band two Brit Award 
noms this year. Musically, 
"America" -the diary entry of 
someone glued to late -night 
TV, unable to sleep -has a 

carefree party -rock vibe, but 
the lyric shows a deeper con- 
cern: "All my life, watching 
America /All my life, there's 
panic in America," singer /gui- 
tarist Johnny Borrell offers in 

the singalong chorus atop 
jangly guitars and sunny har- 
monies. Less starry -eyed than 
Snow Patrol and sharper 
than Keane, Razorlight's sim- 
ple, highly melodic, no- frills 
pop -rock hues closer to 
Crowded House and is most 
likely to succeed at adult top 
40 or triple -A. -SP 
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A WEE KLY F OUND'JP 
OF NOTABLE CHART 

ACHIEVE RENTS 

S S, -W C'. 
Snow Patrol's `Chasing 

Cars" reaches No. 1 on Adu 
ontempor3ry in its 32nd 
hart week. That stands as 
hird- longest tret to the A 
hart's summit, behind 
atchbo> Twenty's "If You're 

,one" (42 weeks. and Ery 
"Only Time' (33) 

CROSSING OVER 

the first female artist to take a 

song to the top 10 of The 
Billboard act 100 after first 
parking it at No. 1 on Hot 
Country Songs (see Between 
the Bullets, page 48) since 
Faith Hill dic so in January 2001 
with "The Way You Love Me.'' 

over the CoLinter 
GEOFF MAY ELD gmayfield @billboard.com 

i 
Lipkin Park Puts MVI On The Map; ACMs Spur Sales 
With an orening week large enough 
to remind -Is of t_ae good aid days, 
Linkin Park steps into the fa.. -ure. Its 
"Minutes to Midnight" is net only the 
first album In he sold in the new Music 
Video Interactive confrguraticn, it be- 
comes the -is: MVI- availath title to 

reach No. 1 Jci The Billboard 200. 

it 
recel Tony 
Award nominations, its cast 
recording is up 47% (No. 4 on 
;Top Cast Albums). Among the 
nods: best musical and best 
original score, with music by 
Duncan Shei < and yrics by 
Steven Saber 

Cl-IA R1f 
I3EAT 

»Remember September? 
Chart Beat charts the journey 
of Carrie Uncerwood's "Before 
He Cheats, ' which debuted on 
The Billboard Hot 100 last fall 
and finally reaches the top 10 

in its 38th week, the slowest 
trip in history. Underwood 
simultaneously col ects the 
123rd No. 1 fer the `American 
Idol" franchise. 

»Fred Bronson reports on the 
chart machinations of five 
other "Idols" who have 
something to be proud of this 
week. There is also news of the 
longest -runn ng Hct 100 N. 1 

of 2007 and returns after long 
absences by Enrique Iglesias, 
Denise LaSalre and 
(posthumous y) Rick James. 

a e 

Read Fred Bronson 
every week at 
billocard.com /fred. 

The albc=n begins with 623,000 
copies sold, tie largest frame by any 
record since Thanksgiving wee -<when 

Jay -Z's "Kin lom Come" oaenVd with 
680,000. Th:, Warner Bros. la_el esti- 
mates that 63,,100 of Linl in Part's U.S. 

units (alms t 10 %j were sold in the 
MVI format. which plays on CVD play- 
ers but unt--Indies such googlies as 
ringtcmes, wa 1paper and oth =r bonus 

features when popped into a computer. 
In the album's first eight days on the 

market, about 6,000 fans went online 
to receive bonus content from the MVI, 

but we cannot declare that 10% re- 
demption rate because that number 
could include copies bought outside 
the United States. 

Nielsen SoundScan has MVI copies 
linked with those sold on CD. 

Digitaldownloads accounted for 13% 

of the altum's U.S. opener, as 83,500 
safely places the title at No. 1 on Top Dig- 

ital Albums. A total 12,000 copies make 
it No. 1 cm Top Internet Albums. 

As for :he combined total, the tally 
"Minutes" rang up stands tall in any 
year, even if it falls shy of Linkin 
Park's peak week, set when second 
studio album "Meteora" fetched 
810,000 in 2003. 

Still, the new album's start stands 
69% ahead of the first week notched 
by the band's second No. 1 album, 
"MTV Ul:imate Mash -Ups Presents: 
Collision Course," its 2004 collabora- 
tion with -coincidentally -Jay -Z. 

Linkin Park also overtakes Norah 
Jones' "Clot Too Late" for the largest 
sales week of 2007, set in February 
when it began with 405,000. In fact, 
"Minutes" would even have been a 

standout seller in :he halcyon year that 
was 2000, when six different albums 
enjoyed million -Flus weeks. 

The No. 1 album averaged 517,682 
during that calendar year, compared 
with 191,046 throLgh the first 20 
weeks of this year, yet Linkin Park's 
623,000 would have been large 
enough to top The Billboard 200 in 
all but a dozen weeks of 2000. 

"Minutes" als3 becomes Linkin 
Park's second No. 1 on Billboard's Eu- 

rochart Albums 1 -st, a feat it first ac- 

complished with Meteora." The new 
one makes that claim thanks to No. 1 

standings in the United Kingdom, 
France, Germar.y, Italy, Austria, 
Switzerland, Irelaid, :he Netherlands, 
Sweden and Finland. 

Beyond the Un_ted States and Eu- 

rope, the album claims the No. 1 spot 
in Japan, New Zealand and Canada. 

JINGLE, JANGLE, JINGLE: The Acad- 

emy of Country M ask Awards, which 
aired May 14 on CBS, deliver their an- 
nual wave of sales spikes. Among the 
show's beneficiaries are George 
Strait, who wins tie Pacesetter on The 
Billboard 200 (106417, up 32 %) and Top 

Country Albums (25 -13), and Taylor 
Swift, who wi is the Country list's 

I VIa r ket Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

kBUMK ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This 'AWN Lather 

Change 

8,594 000 
8510000 

1.0% 

9,245,000 

-7.0% 

947,000 15,019,000 

800,000 14,232,000 

18.4% 5.5% 

576,000 10,891,000 

64.4% 37.9% 
'DVi tal album sale- ara , so COL nted oChin aft u'-- sales. 

Weekly Album Sales (Million Units) 

35 

30 

25 -moo)' 

20 

15 

5 

0J 
F M > M J J A S O N D 

7006 2007 CHANGE 

OVERALL UNIT SALES 

Albums 

Digital Tracks 

Store Singles 

Total 

Albumw/BFA 

'Includes track equ 
to one album sale. 

212,404,000 177,147, 000 
215,541,000 325,099,000 

1,294,000 802,000 

429,239,000 503,048,000 

233,958,100 209,656,900 
alert album sales (TEA) with 10 track download 

ALBUM SALES 

'06 

'07 177.1 million 

SALES BY ALBUM FORMAT 

200,194,000 158,875,000 

11,287,000 17,746,000 

558,000 150,000 

365,000 376,000 

(D 

Digital 

Cassette 

Other 

50.8 Yo 

-.O% 
T7.2Yo 

- 10.4% 

3qui'alent 

-20.6% 

5 7.2% 

-73.1% 

3.0% 

Greatest Gainer (4 -3, while moving 15- 

13 on the big chart). 
Another ACM participant, Gretchen 

Wilson, chalks her third No. l in as 
many tries on Top Country Albums 
(see Between the Bullets, page 54), 
while The Billboard 200 also packs 
show- related bullets at Nos. 19, 84, 96, 

109 and 119. 
Although digital sales don't mean 

as much in country yet as they do in 
other genres, the ACMs do signifi- 
cantly affect Hot Digital Songs, where 
Big & Rich's "Lost in This Moment" 
has the chart's second -largest percent- 
age increase (re -entry at No. 42, up 
64 %). Swift sees a 3C% gain for 
"Teardrops on My Guitar" (43 -36), and 
sales more than double for "Tim Mc- 

Graw" (No. 70, up 127 %). Digital Songs 

also registers ACM -related bullets at 
Nos. 12, 47, 52 and 58. 

On another network, an appearance 
during the second -to -last week of 
"American Idol" enlivens 2006 finalist 
Elliott Yamin. His self -titled album 
grabs The Billboard 200's Greatest 
Gainer as it romps 67 -20 (up 136 %), 
while "Wait for You," the song he de- 

livered on the show, re- en :ers Ho: Dig- 

ital Songs at No. 36 as its sales more 
than triple (up 276 %). 

For week ending May 20. 2007 Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

Year -To -Date Album 
Sales By Store Type 
100million units 

80 

60 
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0- 
Indies Non- Mass 
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nielsen 
SotndScan 

Chair 
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SALES DATA 
COMPILES BY 

niclscl 
SoundScan 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 
W 
ca 

O 
© ® 

6 5 4 

4 1 

09 ® 

HOT SHOT 
OBHUT 

NEW f 

3 1 2 

10 6 7 

11 8 10 

14 13 . 
I 

® 15 21 I I 

14 3 .. 

15 12 11 

18 10 9 

17 11 1E- 

18 18 1E 

22 25 

O 67 8-, 9 

21 16 1; 

LINKIN PARK 
MACHINE SHOP 44477 /WARNER BROS. 18.98 l+) 

Minutes To Midnight 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982 /UMRG (13.98) 

MICHAEL BUBLE 
143 /REPRISE 100313 /WARNER BROS. (18.98) 

WILCO 
NONESUCH 131388' 1WARNER BROS. (18.98) O+ 

GRETCHEN WILSON 
COLUMBIA (NASHVILLE) 89201/SBN (18.98) 

AVRIL LAVIGNE 
RCA 03774/RMG (18.98) // 
NE-Y0 
DEF JAM 008897` /IDJMG (13.98) 

MEGADETH 
ROADRUNNER 6180 18 '18 

BONE THUGS -N- HARMONY 
FULL SURFACE 8 LOPE (13.98) 

DAUGHTRY 
RCA 88860 

Sex Love & Pain 

Call Me Irresponsible 

Sky Blue Sky 

One Of The Boys 

The Best Damn Thing 

Because Of You 

United Abominations 

Strength & Loyalty 

Daughtry 

CARRIE UNDERWOOD 
ARISTA A, _E 71197/RMG (18.98) 

AMY WINEHOUSE 
UNIVERSAL REP, ^.1RG (10.98) 

TAYLOR SWIFT 
BIG MACHINE 120702 (18 98) 

BOBBY VALENTINO 
TP /DEF JAM 007226T/IDJMG (13.98) 

AKON 
. - . -,SAL MOTOWN 007968'1UMRG (13.98) 

VARIOUS ARTISTS 
,INIVERS :, 7114 88505 /CAPITOL (18.98) 

TIM MCGRAW 

Some Heart, 

Back To Black 

Taylor Swift 

Special Occasion 

Konvicted 

NOW 24 

Let It Go 

FERGIE 
.. -. INTERSCOPE (13.98) 

RASCAL FLATTS 

The Dutchess 

Me And My Gang 

GREATEST 
GAINER 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

Elliott Yamin 

ROBIN THICKE 
71-A9 TRAF 006146' /INTERSCOPE 19.98) 

22 7 2: 
NICKELBACK 

NNER 18300 (16 

® RUFUS WAINWRIGHT ®' 7EFFEN 008767 Pi-Ff) ' 3 98) 

JUSTIN TIMBERLAKE 
JIVE 88062' /ZOY:',- 

MARTINA MCBRIDE 
RCA NASHVILLE - 4n1 

26 21 2i !! 
GWEN STEFANI 
INTERSCOPE 008050. X13 '!u 

BEYONCE 
COLUMBIA 90920' , 1N9 7 17iC 118 -98) 

NINE INCH NAILS 
r THING 00876- - '- EIBI 

MIRANDA LAMBERT 
Na 981 

PINK MARTINI 

24 19 2: 

25 13 1 

27 

28 

29 

25 

23 

33 

2) 

1' 

CI 
31 36 31 

The Evolution Of Robin Thicke 

All The Right Reasons 

1 

1 

8 

2 

© 1 

El 2 

7 

13 

3 

© 2 

1 

Ill 1 

3 

O 1 

3 

5 

I3 

Release The Stars 23 

FutureSex /LoveSounds El 1 

Waking Up Laughing 4 

The Sweet Escape 3 

B'Day I© 1 

Year Zero 2 

Crazy Ex- Girlfriend 6 

Hey Eugene! 

HINDER 
AL REPUBLIC 005390/UMRG (9.98) 

32 29 4J 
NELLY FURTADO 

'I 006300' /INTERSCOPE (13 98, 

33 40 23 
TIMBALAND 

_ (,R OUN0008594INTERSCOPE 113 -98) 

34 7. 

35 20 

BARBRA STREISAND 
IA COLUMBIA 

RUSH 
ANTHEM /ATLANTIC 135484/AG (18 -98) 

Q 45 ct ' FALL OUT BOY 
.IIELEO BY KAMEN /ISLAND 0081091 DJMG (13.98) 

37 41 
SOUNDTRACK 
:.ALT DISNEY 861698 (18 -98) ±) 

BJORK 
I E KTRA/ATLANTIC 135868/AG (18.98) 

39 34 
JOE 

.'.7164 (18.98) 

38 9 

40 28 :0 

41 37 :7 

42 30 :5 

43 27 :4 

SOUNDTRACK 
I 

PINK 
LAFACE B0320/ZOMBA (16 

Band's best 

les week 

87,000) yields 

highest- 

rting album. 

ntraditional 

Milers 

counted for 

of first 

sal 

Set has sold in 

excess of 33,000 

every week. Of 

albums released 

ht 2007, it's the 

year's 11th best 

seller (405,000 

to date). 

Singer /songwriter 

had previously 

never charted 

higher than 

No. 60. New set 

starts with a 

career -best 

24,000. 

30 11.77."---"'" 
Extreme Behavior © 6 

Loose II 1 

Timbaland Presents Shock Value 5 

Live In Concert 2006 7 

Snakes & Arrows 3 

Infinity On High I 1 

Hannah Montana © 1 

Volta 9 

Ain't Nothing Like Me 2 

ALISON KRAUSS 

CORINNE BAILEY RAE 

MUSIQ SOULCHILD 

JOSS STONE 

4.5 38 -7 

46 32 5 

47 35 6 

48 46 31 

49 31 12 

50 43 32 

A Hundred Miles Or More: A Collection 10 

Corinne Bailey Rae III 4 

Luvanmusiq 1 

Introducing Joss Stone 2 

Shrek The Third 44 

I'm Not Dead 6 

BLAKE SHELTON 
AABNER BROS. (NASHVILLE) 44488/WRN (18.98) 

FEIST 
CHERRYTREE /POLYDOR 008819 /INTERSCOPE (10.98) 

LLOYD 
19E INC /UNIVERSAL MOTOWN 008554/UMRG (13.98) 

Pure BS 8 

The Reminder 16 

Street Love 2 

NORAH JONES 
BLUE NOTE 74516 /BLG (18.98) O 

Not Too Late © 1 

JOSH GROBAN 
I'1'SE 44435 /WARNER BROS (18.98) n 

THE BILLBOARD 200 ARTIST INDEX é TU 
EEENTLEV 

117 
61ORK 38 
BLACK REBEL 

MOTORCYCLE CLUB 162 

BLACK SABBATH 147 
CORBIN BLEU 121 

BLUE OCTOBER 161 

BONE THUGS -N- 
HARMONY 9 

BOW WOW 178 

BOYS LIKE GIRLS 160 

30 SECONDS TO :OARS 70 

YOLANDAYOLANDA ADAMS 
ADKINS 154 

CHRISTINA AGUILERA ..128 
AKON 15 

ALAN JACKSON, 
GEORGE STRAK 
JIMMY BUFFET' 120 

JASON ALDEAN 

THE ALL- AMERICAN 

REJECTS 

GARY ALLAN 

LILY ALLEN 

THE ALMOST 
TORI AMOS 

JOHN ANDERSON 

ARCADE FIRE 

107 

166 
86 

66 
124 

63 
170 
106 

ARCTIC MONKEYS 79 
RODNEY ATKINS 82 
AVENTURA 153 
THE AVER BROTHERS 134 O BIRDMAN & 

BABY BOY DA PRINCE ..110 
THE BEATLES 99 

46 I Go to www.billboard.biz for complete chart data 

Awake I 2 

BREAKING BENJAMIN ..59 
BRIGHT EYES 89 
BROOKS & DUNN ....117 
CHUCK BROWN .... .193 
MICHAEL BUBLE ... 3 

BUCKCHERRY 80 
BULLET FOR MY 

VALENTINE 182 

CALLE CALLE 1Ö 
BRANDI CARLILE 95 

,'- ,, y 

Ad bows at 

No. 2 on Top 

Jazz Albums. Its 

last set topped 

out at No. 122 on 

The Billboard 

200 in 2004. 

Soundtrack's 

placement in 

key scene of May 

13 "Sopranos" 

episode brings 

new sales high 

(1,000; up 

581 %) and chart 

debut for this 

October 2006 

release. 

Ño w° ARTIST 
f.V3 s 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

24 - 

52 48 51 

53 47 49 

55 

56 

57 

CD 
59 

60 

(3) 
62 49 

112 
51 67 

44 39 

52 38 

68 61 

64 55 

50 45 

86 84 

28 

!)(57 

63 42 5 

84 65 53 

65 57 58 

66 69 71 

CB106 148 33 

88 53 43 

69 54 50 

D 75 68 

71 56 73 

72 72 63 

73 71 60 

74 80 77 

75 73 92 

76 77 72 

(1) ® 
78 78 74 

79 62 37 

4V 88 83 

81 59 66 CI 

ELLIOTT SMITH 
KILL ROCK STARS 455' (18.98) 

SUGARLAND 
MERCURY 007411 /UMGN (13.98) 

JOHN MAYER 
AWARE/COLUMP.A ' -,019' /SONY MUSIC (18.981 

Title lz 

New Moon 

Enjoy The Ride 

Continuum 

JOB FOR A COWBOY 
METAL BLADE I 

JOSH TURNER 
MCA NASHV /LIJ I IMGN (13.98) 

BUCKY COVINGTON 
LYRIC STREET 0u7930 /HOLLYWOOD (18.98) 

YOUNG BUCK 
it -UNIT 008030' /INTERSCOPE (13.98) 

ANGELIOUE KIDJO 
TA RBUCKS 82967 /RAZOR 8 TIE (18.98) 

BREAKING BENJAMIN 
1 1 5005 162607 (18.981 

PAUL WALL 
SWISHAHOUSE /ASYLUM /ATLANTIC 101555/AG (10.98) 

GYM CLASS HEROES 
DECAYOANCE 086 /FUELED BY RAMER (13.98) 

VARIOUS ARTISTS 
WALT DISNEY 000370 (18.98 CD /DVD) + 
TORI AMOS 
EPIC 86140' /SONY MUSIC (18.98) ( +_ 

MODEST MOUSE 
EPIC 86139"/SONY BMG (18.98) 

Genesis 

Your Man 

Bucky Covington 

Buck The World 

Djin Djin 

Phobia 

Get Money Stay True 

As Cruel As School Children 

High School Musical: The Concert 

American Doll Posse 

We Were Dead Before The Ship Even Sank 

THE FRAY 
EPIC 93931/SONY MUSIC (18 98 t 
LILY ALLEN 

PACE 
SETTER 

GEORGE STRAIT 
MCA NASHVILLE D06023 /UMGN (13.98) 

HILARY DUFF 
HOLLYWOOD 162668 (18.98) + 

LARRY THE CABLE GUY 
JACK /WARNER BROS, (NASHVILLE) 732731WRN (18 98, 

30 SECONDS TO MARS 
IMMORTAL 90992 /VIRGIN (12 981 + 

KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

How To Save A Life 

Alright, Still... 

It Just Comes Natural 

Dignity 

3 

3 

Morning Constitutions 16 

A Beautiful Lie 36 

Love, Pain & The Whole Crazy Thing U 3 

THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) 7 
MIMS 
CAPITOL 84824 (12.98) 

Don't You Fake It 25 

Music Is My Savior 

. S 

rbr 99 

83 39 

84 55 

85 84 

86 61 

97 

44 

54 

117 

59 

THREE DAYS GRACE 
JIVE 83504/ZOMBA (18 98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/SBN (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 007227' /IDJMG (13.98) 

DOLORES O'RIORDAN 
SANCTUARY 84795 (15.98) 

THE KILLERS 
ISLAND 007026' /IDJMG (13.98) 

ARCTIC MONKEYS 
DOMINO 136 (15.98) 

BUCKCHERRY 
ELEVEN SEVEN 001 /ATLANTIC (13.98) 

CELTIC WOMAN 
MANHATTAN 75110 /BLG (18.98) 

RODNEY ATKINS 
CURB 78945 (18.981 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953 /SONY MUSIC (18.98) 

ELTON JOHN 

One - X 

Time Well Wasted D 

The Inspiration 

Are You Listening? 

Sam's Town 

Favourite Worst Nightmare 

15 

A New Journey 

If You're Going Through Hell 

Dreamgirls 

CHRONICLES /ROCKET /ISLAND /MERCURY 008661 /UME (13.98 

PLAIN WHITE T'S 
FEARLESS 000377 /HOLLYWOOD (11.98) 

GARY ALLAN 
MCA NASHVILLE 008196 /UMGN (13.98) 

87 26 2 
DIPSET DukeDaGod P 
DIPLOMATS 5898 /KOCH (17 98) 

BILLY CURRINGTON 
MERCURY O03ì 1:' '11'N (13.98) 

BRIGHT EYES 
SADDLE CREEK U3. R8) 

CHEVELLE 
EPIC 02698 /SONY MUSIC (18.98) 

88 82 

89 81 

90 101 

98 

57 

70 

91 93 112 

92 89 79 

93 94 130 

130 

120 

96 92 

155 

10 

62 

) 

Greatest Hits 5 

resents Dipset: More Than Music, Vol. 2 26 

Doin' Somethin' Right 11 

Cassadaga 4 

Vena Sera 12 

Rocket Man: Number Ones 

Every Second Counts 

4 

5 

2 

1 

77 

2 

7 

41 

4 

3 

9 

84 

FANTASIA 
J 78962/RMG (18.98) 

CIARA 
LAFACE 03336 /ZOMBA (18.98)15 

TIM MCGRAW 
CURB 78871 `Y Dc, 

Fantasia 

Ciara: The Evolution 

Greatest Hits Vol 2: Reflected II 

C/ ®® ,0 ® 
99 90 108 

100 109 121 

LITTLE BIG TOWN 
EQUITY al 11.1 ". 
BRANDI CARLILE 
COLUMBIA 00802 /SONY MUSIC (11.98) 

RICH BOY 
ZONE 4 008556' /INTERSCOPE (10.98) 

LUNY TUNES & TAINT 
MAS FLOW 230013 /MACHETE (15.98) O+ 

SOUNDTRACK 
WARNER SUNSET 43259 /WARNER BROS (18 981 

19 

2 

The Road To Here 51 

The Story 41 

Rich Boy 3 

Mas Flow: Los Benjamins 30 

The Departed 98 

THE BEATLES 
APPLE 79808' /CAPITOL (18.98) + 

KELLIE PICKLER 
BNA 01797/S8N (18.98) 

Love I 4 

JASON MICHAEL 111111.111131111111. FLYLEAF 184 
CARROLL 196 DASHBOARD EMERSON ORNE 157 THE FRATELLIS 151 HELLYEAH 105 

CELTIC WOMAN 81 CONFESSIONAL 167 EVANESCENCE 117 THE FRAY .65 HINDER 31 

CEU 192 DAUGHTRY 10 FUNERAL FOR MARQUES HOUSTON ..131 
CHAYANNE ... ..198 SISSY .. ..139 A FRIEND 135 

KENNY CHESNEY 137 DINOSAUR JR 173 FALLFALL OUTB NELLYFURTADO 32 111111.11101.1.1.1 
CHEVELLE 90 DIPSET 87 FANTASIA 91 IL IL DIVO 148 
ERIC CHURCH 197 DIXIE CHICKS 112 FEIST 47 -. INCUBUS 123 
CIARA 92 HILARY DUFF 68 FERGIE 18 GOOD CHARLOTTE ...175 IVYOUEEN 199 
COLD WAR KIDS 176 VICENTE FERNANDEZ ..103 JOSH GROBAN 50 

BUCKY COVINGTON _ .56 FINGER ELEVEN 156 GYM CLASS HEROES ..61 
BILLY CURRINGTON ..88 

Data for week of JUNE 2, 2007 

Small Town Girl 9 

ALAN ALAN JACKS 
RICK JAMES 185 
JOB FOR A COWBOY ...54 
JOE 39 
ELTON JOHN 84 
NORAH JONES .. 49 

ANGELIDUE© 
KID! BOP KIDS - 174 

THE KILLERS 78 
KINGS OF LEON . ....143 
ALISON KRAUSS 40 

MIRANDA 
LARRY THE CABLE GUY ..69 
AVRIL LAVIGNE 6 
TRACY LAWRENCE ...102 
LAYZIE BONE AND 

BIZZY BONE 194 
JOHN LEGEND 132 
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AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nielsen 
DOS 

nielsen 
SoundScan 

LEGEND FOR NOT TOO AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling said download songs compiled fr 
The BNIbWard Hot 100 and Pop 100. ADULT 10P 40 /ADULT CONTEMPORARY /MODERE ROCK: 80 adult top 40 stations, 

7 days a week. See Chart Legend for additional rul 

HU'l' 100 AIRPLAY,. 

;1 3ó 

0 
3 16 

0 
4 4 15 

10 9 11 

O 7 9 

6 12 

8 2 17 

9 5 18 

1O 8 14 

12 7 

(1) 

17 37 

19 8 

16 9 

14 )1 12 

tlir 
I 

10 

21 6 

17 "0 18 

18 13 22 

20 8 

15 14 

26 6 

22 8 

18 25 

25 13 

23 26 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL) 

ElBUY U A DRANK (SHAWTY SNAPPIN') 
r PAIN FEAT rUNC OC 'MBA) ;( 

GIVE IT TO ME 
TIMBALAND A,KGROUNU;INTERSCOPE) 

UMBRELLA 
RIHANNA FEAT. JAY i P'DEF JAM /IDJMG) 

I'M A FLIRT 
R -KELLY OR BOW WOW (FEAT. T.I. B MIN) ICOLUMBINJIVL (OLIBAi 

U + UR HAND 
PINK (LAFACE'ZOMBA) 

GET IT SHAWTY 
LLOYD (THE INC 'UNIVERSAL MOTOWN, 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

DON'T MATTER 
BOON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN, 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY )ATI ANTIC 

BECAUSE OF YOU 
NE -TO IDEA JAM'IOJMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILI FI 

PARTY LIKE A ROCKSTAR 
SHOP 0002 (ONDECK /UNIVERSAL REPUBLIC) 

I TRIED 
BONETHUGS- N- HARMONY FEAT. ANON (FULL SURFACEJINTERSCOPF) 

LIKE A BOY 
CIABA (LAFACE / ZOMBA) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

GLAMOROUS 
FERGIE (WILLJ.AM /A &M /INTERSCOPE) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT AXON ONTERSCOPEI 

GIRLFRIEND 
AVRIL LAVIGNE )RCA /RMG) 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES (MCA/MANGE/FUELED BY RAMER/ATLANTIC/LAVA) 

HOME 
DAUGHTRY IRO)/ RMG) 

MAKES ME WONDER 
MAROONS (A&M OCTONE /INTERSCOPE 

LOST WITHOUT U 
ROBIN THICKE STAR TRAK /INTERSCOPE) 

PLEASE DON'T GO 
TANK (GOOD GAME BL ACKGROUND /UNIVERSAL MOTOWN, 

SAY IT RIGHT 
NELLY FURTADO 

(-3 

27 

,U 
33'ó 
27 "3 

24 22 

34 3 

2-cì 31 11 

3 29 56 

31 28 î9 

32 32 17 

36 !t 

34 30 14 

41 E j 46 

CDy 

ß 

39 
é 

38 13 

39 37 116 

O 44 

41 35 21 

O 42 11 

50 E 

47 7 

O 48 E 

51 

47 33 18 

d 67 2 

53 & 

w 54 7 

TITLE 
ARTIST (IMPRINT / PROMOTION LAEtELI 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUI.K BMEREPRISEI 

IT'S NOT OVER 
DAUGHTRY (RCA RIM) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE: ZO;HB 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

BUDDY 
MUSIU SOULCHILD (ATLANTIC) 

IF EVERYONE CARED 
NICKELBACK(ROADRUNNER /ATLANTIC /LAVA) 

MOMENTS 
EMERSON DRIVE(MIDAS /NEW REVOLJTION) 

2 STEP 
UNK )BIG OOMP /KOCH) 

LIKE THIS 
KELLY ROWLAND FEAT, EVE (MUSIC WORLD /COLUMBIA) 

WHEN I SEE U 
FANTASIA (J /RMG) 

TICKS 
BRAD PAISLEY ( ARISTA NASHVILLE) 

HIGH MAINTENANCE WOMAN 
TOBY KEITH (SHOW DOG NASHVILLE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE (ROCKY COMFORT 7051 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

A WOMAN'S LOVE 
ALAN JACKSON (ARISTA NASHVILLE) 

WIPE ME DOWN 
LIU BOOSIE FEAT. FOXX & WEBBIT (TRILL /ASYLUM /ATLANTIC) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS I 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSSJEPIC'KOCH) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -TO (DESERT STORM /DEE JAM /IDJMG) 

LUCKY MAN 
MONTGOMERY GENTRY (COLUMBIA (Ni)SHVILLEII 

WRAPPED 
GEORGE STRAIT (MCA NASHVILLE) 

1.066 orations. comprised of top 40, adult co4temporary, R &B/hip -hop, courltry, rock, gospel, smeotH lair 
Are electronically monitored 24 hours a day. 7 days a week. This data is used to cowiAle The Billboord H, I OC 

Tnrl 

m Internet sales reports collected and provided by Nielsen SoundScan. This data is used to compile both 
98 adult contemporary stations and 71 modern rock stations are electronically monitored 24 hours a say, 
s and explanations. t. 2007, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights resersed. 
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t Amur 1 C)P 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 I ,,- El IF EVERYONE CARED 
NICKELBACK )ROADRUNUER /ATLANTIC )LAVA) * I 

O 
2 19 

THE SWEET ESCAPE 
GWEN STEFANI FEAT AKON (INTERSCOPEI 

3 L 
MAKES ME WONDER 
MAROON5 (A &M /OCTONE)INTERS COPE) 

O 7 
HOME 
DAUGHTRY (RCA RMG) 

4 
IT'S NOT OVER 
DAUGHTRY )RCA: RMG) 

Ll 

8 6 13 
LITTLE WONDERS 
ROB THOMAS (WALT DISNEY/MELISSA/ATLANTIC) 

io8 23 BEFORE HE CHEATS } j/ CARRIE UNDERWOOD (ARISTA'ARISTA NASHVILLE Pia, W 

3 5 23 

© 9 
2' 

TO 10 43 

13 13 

12 11 56 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY'GE F FE u 

U + UR HAND 
PINK (LAFACE ZDMBA) 

HOW TO SAVE A LIFE 
THE FRAY IEI'IC 

BETTER THAN ME 
HINDER IUr /IVLRSAL REPUBLIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

14 E 
NEVER AGAIN 
KELLY CLARKSON (RCA /RMG) 

14 12 1- 

15 15 1; 

20 3 

@ 17 1E 

18 1: 

21 fi 

Q 19 8 

GRAVITY 
JOHN MAYER (AWARE /COLUMBIA 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

COLORFUL 
ROCCO DELUCA & THE BURDEN (IFONWORKS) 

CUPID'S CHOKEHOLDBREAKFASTIN AMERICA 
GYM GLASS HEROES IOECAYDANCETUELED B' RAMEWATLAYTIC LAY; 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

OTHER SIDE OF THE WORLD 
KT TUNSTALL (RELENTLESS / VIRGN) 

e 22 8 (YOU WANT TO) MAKE A MEMORY 
r BON JOVI (MERCURY /ISLAND /IDJMG) 

22 

2V{ 

16 17 

23 11 

24 11 

27 6 

LOOK AFTER YOU 
THE FRAY (EPIC) 

UNDENIABLE 
MAT KEARNEY (AWARE'COLUMBIA) 

SMILE 
LILY ALLEN (CAPITOL) 

GLAMOROUS 
FERGIE FEAT LUDACRIS WILL I AM,A &M'INTEF'.SCOPEI 

TOT I)IGIIAI_ SONGS,. 
x W 

:3 3 
01 

TITLE 
3¿ ARTIST IMPRINT / PROMOTION LABEL 

4 
15 

MAKES ME WONDER 
MAROONS (A &M /OCTONE /INTERSCOP) 

BUY U A DRANK (SHAWTY SNAPPI6') 
i 2 

T -PAIN FEAT. YUNG JOC (KONVICT'NA 

GIRLFRIEND 
-..3 a. 12 

AVRIL LAVIGNE(RCA /R MG) 

7 

5 

9 

13 6 

1£ 

13 

4 

7 

11 

6 

5 

HOME 
DAUGHTRY (RCA/RMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJN G) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS .) 

NEVER AGAIN 
KELLY CLARKSON (RCA /RMG) 

GIVE IT TO ME 
TIMBALAND (MOSLEM BLACKGROUND. INTERSC) PI 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE /JIVE /ZOMBA) 

I TRIED 
BONE TNUGB- NNARMONY FEAT. ANON )FULL SURF ALI. MI, L,'I VI- I,'I I 

SUMMER LOVE 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

36 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILL I 

GLAMOROUS 
FERGIE FEAT. LUDACRIS IWII I AM 501.1 INTIRSCIP 11 16 

O 3z 5 

15 4 4 

BIG GIRLS DON'T CRY 
FERGIE (WILL I.AM /A &M INT- I .1 

BECAUSE OF YOU 
NE-TO (BEF JAM/IT/MG) 

1 3 14 20 
THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON IINTERSCOPE) 

17 16 13 
U + UR HAND 
PINK (LAFACE'ZOMBA/ 

21 13 
THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

1 3 18 17 
THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BOOSE (UNIVERSAL REPUBLIC, 

23 7 
HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

20 11 
I'M A FLIRT 
R. ERIE OR BOW WOW (FEAT. TJ. B TA NE (COLUMBIAJNE/ZOMBA) 

22 8 4 
I'LL STAND BY YOU 
CARRIE UNDERWOOD (FREMANTLE /19) 

DON'T MATTER 23 19 17 ANON (KONVICTNPFRONT /SRC /UNIVERSAL MOTOWN, 

24 22 13 
LAST NIGHT 
BIDDY FEAT, KEYSHIA COLE (BAD BOY /ATLANTIC) 

26 24 7 WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

-3 

O 2 

o 37 3 

2E 26 18'. 

1 

30 27 9 

32 29 10 

33 31 9 

34 32 35 

3 3B 

30 7 

:5 

w 43 10 

37 33 7 
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38 11 

40 26 

40 39 11 

21 

4 

43 41 32 

44 42 14 

45 44 9 

46 25 2 

O 51 8 

48 46 27 

ß 47 2 

53 45 23 

TITLE 
ARTIST IMPRINT / PROMOTION LABE 1 

WAIT FOR YOU 
ELLIOTT YAWN )HICKORY) 

DO IT JUST LIKE A ROCKSTAR 
FREAK NASTY FEAT. CRAZY MIKE (HARD in 

CUPID'S CHOKEHOLDBREAKFAST N AMERICA 
GYM CLASS HEROES IDECAYDANCETUELE NY 

DO YOU KNOW? (THE PING PONG SENGI /DIMELO 
ENRIQUE IGLESIAS (UNIVERSAL LATINOJNTER1C IiPL 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA (MUSIC WORLD /CLUMBIA 

GET IT SHAWTY 
LLOYD THE INC /UNIVERSAL MOTOWN 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT/ VTERSCC PLI 

2 STEP 
UNK (BIG OOMP /KOCH) 

IT'S NOT OVER 
DAUGHTRY (RCARMG) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN & JOHNTA AUSTIA (COLT Ir. 

THIS LOVE 
MAROONS (OCTONE /J /RMG) 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BROS. (NASHVILLI /WRN) 

WALK IT OUT 
UNK (BIG OOMP KOCH) 

GO GETTA 
YOUNG JEEZY FEAT R. KELLY (CORPORATE THUGLI EF JAL' l' 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BIE /RE I'R' 

STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH /INTERSC!E) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

SAY IT RIGHT 
NELLY FURTADO IMOSLEY /GEFFEN) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE ZOMBA) 

Data for week of JUNE 2, 2007 I For chart reprints call 646.654.4633 

T.; 

illa+ 63 11 

2 

54 48 13 

7D 

57 28 3 

30 36 2 

3E, 62 

xa TITLE 
á3 3ò ARTIST (IMPRINT / PROMOTION LABEL) 

69 2 
LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

53 5 

52 18 

66 21 

57 6 

40 

61 35 

71 57 

67 2 

1 

30 

-5F 60 33 

-ìE 58 16 

ò5 49 4 

ÿ 22 

WASTED 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVI_LE 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC/ 

CANDYMAN 
CHRISTINA AGUILERA (RCA /RMG) 

FOREVER 
PAPA ROACH (EL TONAL GEFFEN) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN/ SLAND)ID.MG) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI OBLAND /MERCURY /IDJMG) 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELIS.AAATLANTIC) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

FERGALICIOUS 
FERGIE (WILL I. AM;A&M'INTERSCOPE) 

HOW TO SAVE A LIFE 
THE FRAY ( EPICI 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPU( , 

IRREPLACEABLE 
BEYONCE L COLUMBIA) 

BOSTON 
AUGUSTANA (EPIC) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN / WRNER ARE S 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

12) 75 38 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

54 16 

-3 70 53 

2 

OVER IT 
KATHARINE MCPHEE (RCA /RMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

YOU KNOW I'M NO GOOD 
AMY WIHEHOUSE FEAT. GNOSTFACE MIRK ))/[ (VERBAL RET./1 

El 

Q 

MAKE IT RAIN 75 68 29 
FAT JOE FEAT, LIL WAYNE (TERROR SOUAL/IMPERIAL N) // .1 /i 
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TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

CHASING CARS 
SNOW PATROL (POLYDOR/A &M /INTERS;OPE 

HOW TO SAVE A LIFE 
THE FRAY ILPIU, 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE COLUMBIA) 

EVERYTHING 
MICHAEL BUBLE (143 REPRISE) 

FAR AWAY 
NICKELBACK (ROADRUNNER ATLANTIC LAVA) 

HURT 
CHRISTINA AGUILERA PCA RAI() 

STREETCORNER SYMPHONY 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE IC 

CHANGE 
KIMBERLEY LOCKE (CURB REPRISE) 

IRREPLACEABLE 
BEYONCE (COLUMBIA, 

SUDDENLY I SEE 
KT TUNSTALI (RELENTLESSNIRGIA) 

RAINCOAT 
KELLY SWEET (RAZOR & TIE) 

FOOLED AROUND AND FELL IN LOVE 
ROD STEWART (J/RMG) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON IINTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

NEVER ALONE 
JIM BRICKMAN FEAT. LADY ANTEBELLUM (SLG) 

MY LITTLE GIRL 
TIM MCGRAW (CURB /REPRISE) 

FEBRUARY SONG 
JOSH GROBAN (143 /REPRISE) 

IT'S NOT OVER 
DAUGHTRY (RCA /RMG) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

JUST TO FEEL THAT WAY 
TAYLOR HICKS (ARISTARMG) 

HOME 
DAUGHTRY /RCA /RMG) 

23 6 
LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA ATLANTIC) It 

24 24 9 SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

25 16 
SO NOT OVER YOU 
SIMPLY RED (SIMPLYRED COM) 

MODERN ROCK,. 

í- 3 

a 
3 

5 

B 

3 3ó 
I - 

2 18 

3 12 

TITLE 
ARTIST Id,IPRINT ! PROMOTION LABEL) 

WHAT I'VE DONE a 
LINKIN PARK (MACHINE SHOE WARNER BROS.) ` 

FOREVER 
PAPA ROACH (EL TUNAL)GEFFEN) 

#1 
7WKS 

s. 

HEY THERE DELILAH 
PLAIN WHITE T'S (HOLLYWOOD) 

6 4 
ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /Wf RIVER BROS I 

5 19 

4 19 

7 7 19 

8 14 

l2 4 

9 7 

11 9 

1C 'O 

14 3 WORKING CLASS HERD 
GREEN DAY R /. 

LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

DIG 
INCUBUS (IMMORTAL/EPIC) 

PARALYZER 
FINGER ELEVEN (WIND )UP) 

CAPITAL G 
NINE INCH NAILS (NOTHING /INTERSGOPE) 

HUMP DE BUMP 
RED HOT CHILI PEPPERS (WARNER BROS.) 

THE BIRD AND THE WORM 
THE USED (RI - 

TIME WON'T LET ME GO 
THE BRAVERY _ ',',:1 IDJMG) 

14 13 16 
WELL ENOUGH ALONE 
CHEVELLE (Et 

15 6 c4 FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRCIN) 

O 
17 

19 

17 11 

15 31 

21 14 

SAY THIS SOONER (NO ONE WILL SEE THIN3S THE WAY 1 101. 

THE ALMOST. (TOOTH & NAIL /VIRGIN 

FROM YESTERDAY 
30 SECONDS TO MARS (IMMORTAL'VIRGIN) 

ALL THE SAME 
SICK PUPPIES (RMR/VIRGIN) 

16 c ^5 PRAYER OF THE REFUGEE 
RISE AGAINST (GEFFEN) 

19 30 
PAIN 
THREE GAYS GRACE (JIVE /ZOMBAI 

THNKS FR TH MMRS f 23 8 
FALL OUT BOY (FUELED BY RAMEN /IS_AND'IDJMGI W 

22 70 DASHBOARD 
MODEST MOUSE (EPIC) 

25 8 
JAMB) 
TOOL )TOOL DISSECTIONAL VOLCANO /ZOMBAI 

29 2 

26 6 

THE HEINRICH MANEUVER 
INTERPOL (CAPITOL) 

YOUNG FOLKS 
PETER BJORN AND JOHN (ALMO STOOLD /RED ' 
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TITLE 
ARTIST : PRAMION LABEL) 

IM MAKES ME WONDER 
MAR(((IN &M /OCTONE /UNIVERSAL) 

GIRLFRIEND 
AVRIL LAVIGNE IRCA/RMG) 

GIVE IT TO ME 
TIMBAL ID (MOSLEY/BLACKGROUND/INTERSCOPE) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

U + UR HAND 
PINK (LAFACE/ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

HOME 
DAUGHTRY (RCA/RMG) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ABM / INTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE/RMG) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

I TRIED 
BOIS THUGS NHIAMONY FEW PON (FULL SURFACENIEF15CON) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

CUPIDS CHOKEHOLD/BREAKFAST IN AMERICA 
GYM CLASSROOM (DECAYDANGEA IHEO BYRAI FYARMnKAAVA) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON (INTERSCOPE) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

DONT MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BECAUSE OF YOU 
NE -Y0 (DEE JAM /IDJMG) 

BIG GIRLS DONT CRY 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE /JIVE/ZOMBA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

THE WAY I LIVE 
BABY BOY 0A PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

I'M A FLIRT 
a KELLY OR BOW WOW (F HL U & TiNBg (COUNSWJYF/ZOAWA) 

BEAUTIFUL LIAR 
BEYONCE a SHAKIRA (MUSIC WORLD /COLUMBIA) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

UMBRELLA 
NIHANNA FEAT. JAY -Z (SRP /DEF JAWIDJMG) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN 8 JOHNTA AUSTIN (COLUMBIA) 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO /INTERSCOPE) 

I'LL STAND BY YOU 
CARRIE UNDERWOOD (FREMANTLE /19) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) 

DO IT JUST LIKE A ROCKSTAR 
FREAK NASTY FEAT. CRAZY MIKE (HARD HOOD) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

2 STEP 
UNK (BIG OOMP /KOCH) 

LEAN LIKE A CHOLO 
DOWN A.LA. KILO (SILENT GIANT /MACHETE) 

GO GETTA 
YOUNG JEER FEE a WILY (CORPORATE PUMP JAWD.MG) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN/ISLAND /IDJMG) 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS. (NASHVILLE)/WRN) 

STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

W EE TITLE 
fog 3ó ARTIST (IMPRINT: PROMOTION LABEL( 
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1150 30 9 

75 3 
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32 `1 29 

73 5 

78 7 

35 65 9 

71 7 

67 49 I6- 

,ay 
66 4 

1 

70 57 4 

71 68 29 

72 59 11 

80 2 

74 8 

1 

91 2 

62 12 

88 6 

94 2 
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.:0 

kW 87 26 

99 

100 80 24 

FOREVER 
PAPA ROACH (EL TONAL/GEFFEN) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DOM (KONNCTMEERONT/SRDUuWrIBAL MOTOWN) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA/ATLANTIC) 

(YOU WANT TO) MAKE A MEMORY 
BON JOUI (MERCURY /ISLAND /IDJMG) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

WASTED 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

BREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAWIDJMG) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

SMILE 
LILY ALLEN (CAPITOL) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M> 1/TVT) 

GOOD DIRECTIONS 
BILLY CURRINGTON (MERCURY) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO (MOSLEY /GEFFEN) 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BROS.) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUADAMPERIAWIRGIN) 

WITH LOVE 
HIURY DUFF (HOLLYWOOD) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

YOU KNOW I'M NO GOOD 
AMY WINBIO 1SE FEW GH061FACE KILAB (UI1VERSAL REPUBLIC) 

IMPACTO 
DADDY YANKEE FEAT. FERGIE (EL CARTEL/INTERSCOPE) 

BLEED IT OUT 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

GIVEN UP 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

VULNERABLE 
SECONDHAND SERENADE (GLASSNOTE /EAST WEST) 

I DONT WANNA STOP 
OUT 0SB0URNE (EPIC) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

STAND 
RASCAL PLAITS (LYRIC STREET) 

LIKE THIS 
MIMS (CAPITOL) 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX/RCA/RMG) 

4 IN THE MORNING 
GWEN STEFANI (INTERSCOPE) 

ICE BOX 
OMARION (T.U.G. /COLUMBIA) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

DOE BOY FRESH 
THREE B MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

EVER PRESENT PAST 
PAUL MCCARTNEY (MPL/HEAR /CONCORD) 

PAIN 
THREE DAYS GRACE (JIVE /ZOMBA) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

MOMENTS 
EMERSON DRIVE (MIDAS /NEW REVOLUTION) 

LEAVE OUT ALL THE REST 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC. /UNIVERSAL MOTOWN) 

POP 100: The top Pop singles 8 tracks. according to mainstream top 40 radio a.dienceimpressions measured by Nielsen Broadcast Data Systems. and 
sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. O 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All 
tights reser ed. POP 100 AIRPLAY: Legend located below chart. SINGLES SALE: This data Is used to compile both the Billboard Hot 100 and Pop 100. 
see Chart Legend for rules and explanations. © 2007, Nielsen Business Media. Ira.. All eights reserved. NITPREDICTOR: See Chart Legend for rules and 
explanations C2007. Promosquad and HitPredictor are trademarks of Think Fast. LLC. 
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GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

LAST NIGHT 
GIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

CUPIDS CHOKEHOLD/BREAKFAST IN AMERICA 
GYM CLASS HEROES fACAYI N UAln ESBY RAAEWAlLtAKAAVAI 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL.I.AM /ABM /INTERSCOPI 

UMBRELLA 
RINANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

HOME 
DAUGHTRY (RCA/RMG) 

MAKES ME WONDER 
MAROONS (ABM /OCTONE/INTERSCOPE) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY /JMFROMBA) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON (INTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNOERW000 (ARISTA/ARISTA NASHVILLE/RMG) 

DONT MATTER 
AKON (KONVICT/UPFRONT /SRCNNWERSAL MOTOWN) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 
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BONE THUGS -N- HARMONY (FULL SURFACEANTERSCOPE) 0 
ITS NOT OVER 
DAUGHTRY (RCA/RMG) p`+ 

11) 
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Itr 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER/ATLANTIC /LAVA) 

BECAUSE OF YOU 
NE -Y0 (DEF JAWIDJMG) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

BIG GIRLS DONT CRY 
FERGIE (WILL.I.AM/A &M /INTERSCOPE) 
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TITLE 
ARTIST nr,IPRINT I PROMOTION LABEL) 

THNKS FR TH MMRS 
FALL OLT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

THE WAY I LIVE 
BABY BUY DA PRINCE (UNIVERSAL REPUBLIC) 

OUVA MY SYSTEM 
BOW WOW (COLUMBIA) 

LIKE A BOY 
CIAO (_ AFACE/ZOMBA) 

WHINE UP 
KAT DELUNA PEAT. ELEPHANT MAN (EPIC) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (MUSIC WORLD /COLUMBIA) 

WHAT I'VE DONE 
LINKIN 'ARK (MACHINE SHOP/WARNER BROS.) 

BREAK IT OFF 
RIHANM 5 SEAN PAUL (SRP /DEF JAWIDJMG) 

SHES LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (Mel /TVT) 

BEAUTIFUL GIRLS 
SEAN KNGSTON (BELUGA HEIGHTS /EPIC) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANTANTERSCOPE) 

OIK L, 
OR R. KELW Ofl BOW WOW (COLUMBIA/JIVE /ZOMBA) 

I WANNA LOVE YOU 
AXON (CONVICT/UPFRONT/MC/UNIVERSAL MOTOWN) 

THIE IS WHY l'M HOT 
III MIMS CAPITOL) 

DO YOU KNOW? (TIE PING PONG SONG) 
ENRIOLE IGLESIAS (UNIVERSAL LATINO/INTERSCOPE) 

. 
LLOYD:THE INC./UNIVERSAL MOTOWN) ill GET IT SHAWTY 

Il 
111 

111 

I 
III 
Il 
111 

II 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND/INTERSCOPE) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

POP, LOCK & DROP IT 
HUEY WITZ COMMITTEE /JIVE / ZOMBA) 

THIS AIN'T A SCENE, ITS AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

ICE BOX 
°MARION (T.U.G. /COLUMBIA) 

HEY THERE DELILAH 
PLAIN WHITE TS (HOLLYWOOD) 

YOU 
LLODY FEAT. LIL' WAYNE (THE INCJUNNERSAL MOTOWN) 

29 manstream top 41 
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BEAUTIFUL LIAR 
BEYONCE & SHAKIRA ,.O wOIMMOMMMIN ry 

INSIDE OUT 
TEMAN UNDERWOOD (KINGS MOUNTAIN) 
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UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

PRETENDER 
T. SMITH (VIRANT /FACE2FACE) 

D -BOY 
JEDIAH FEAT. REDD EYEZZ (LCN) 

STACKS ON DECK 
YE.S.O. (LIV YA LIFE /SUGAR WATER) 

KEEP THE CAR RUNNING 
ARCADE FIRE (MERGE) 

LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

GOT BUMP IN DA TRUNK 
SHELBY ST. JAMES FEATURING THE TRUTH (SHUGA SHACK) 

ALL MY LIFE 
BILLY JOEL (COLUMBIA) 

BOSSMAN 
DL (TRIPLEBEAM) 

KOOL AID 
LIL' BASS FEAT. JO MONEY (PIPELINE) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

LETS FALL IN LOVE AGAIN 
RACHEL BROWN (URBAN MUSIC GROUP /FACE2FACE) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M> l/TVT) 

MADE TO LOVE 
TOBYMAC (FOREFRONT) 

GET TO THE MONEY 
REEC (BULLS EYE /FACE2FACE) 

WE HILL BECOME SLHOUETTESJBE SILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

BRIANSTORM 
ARCTIC MONKEYS (DOMINO) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

FLATHEAD 
THE IRATE=L=S(CHERRYIREFNROP THE GUNISLANOANTERSCOPE) 

COME OVER 
CHERYL PEPSI( RILEY (CPR) 

WHAT BOYZ LIKE 
PIT CROW (BLACK 8) 

. rr 2 FDIC TOR C)R 

See chart sE.3nd for rules and explanations. Yellow indicates 
rem- y testes title, indicates New Release. 

RTISTr RIV ?BEY core Chart Rank 

P 100 AIRPLAY 

Umbrella IDJMG (70.7) 

Home RMC (71.5) 

Botter Thin Me UNIVERSAL REPUBLIC (77.0) 

Wait For You HICKORY (70.5) 

Bunks Fr Th Mmrs IOJMO (67.2) 

L kE A Boy TOMBA (65.9) 

What I've Done WARNER OROs. (67.9) 

4 In The Morning INretscoPE (66.1) 

WON (65.0) 

Fo "ever GEFFEN (70.3) 

Rockstar LAVA (78.1) 

le Wonders Ar.ANTIC (74.4) 

Tlrn.o After Time EPIC (78.3) 

9 

21 

24 

26 

29 

32 

42 

DULT TOP 40 

U - L r Hand ZOMBA (79.8) 9 

Bitter Than Me UNIVERSAL REPUBLIC (78.7) 11 

Wont To) Make A Memory IDJMG (72.6) 21 

Signal Fire REPIBSE(68.6) 35 

r IDJMG (74.3) 39 

4 In The Morning INTERSCOPE (73.8) - 
ORARY 

Never Able AIG (71 J) 
February Song REPRISE (71.8) 

L the Wonders A11.ANTIc (83.5) 

MODERN ROCK 

1B` 

18 

23 

Paralyzer WIND -UP (68.9) 

Hump De 8LTp WARNER BROS. (74.8) 

The Bird And The Worm REPRISE (68.5) 

Wonting Class Hero REPRISE (72.7) 

Thnks Fr Th Mmrs IDJMG (65.0) 

ZOMBa(74.4) 

Teenage': FEPRISE (;£1.5) 

She Buili Cuick Machines WAG (70.2) 

Missed The Boat EPIC (06.5) 

10 

11 

13 

21 

23 

Data for week of JUNE 2, 2007 I CHARTS LEGEND on Page 60 

www.americanradiohistory.com

www.americanradiohistory.com


DMA 
111h1'1.1781 

t.n1nnA Inr IOW s .iH nupl.in,Ciuns 7007, N,nisen Rosiness Mndln, In, , and Nlel+nn tio,rnelS[An. Inc, All rlg-s r"wlw l 
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ürl,r i 

,OILdti:dll 

JUN 
2 

2007 

TOP 
R &13 /HIP -HOP ALBUMS, 

IIDt Sill 
Dr9u #1 56 64 

1) 

NE -YO 
DEF JAM 008897/I0JMG 13.98 

Because Of You 57 33 

BONE THUGS -N- HARMONY 
FULL SURFACE 820902 / INTERSCOPE 13,98 

BOBBY VALENTINO 
DTP /DEF JAM 007228 /IDJMG (13.98) 

MUSIO SOULCHILD 
ATLANTIC 105404/AG 18.98 

JOE 
JIVE 08704 / ZOMBA 18.98 

Strength & _oyalty 34 

ROBIN THICKE 
STAR TRAK 008146 /INTERSCOPE 9.98 

AKON 
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007962/UMRG 13.98 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMR0 10.98 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554/UMRG 13.98 

BEYONCE 
COLUMBIA 90920 /SONY MUSIC 18.98 

YOUNG BUCK 
GUNIT 008030 / INTERSCOPE (13.98) 

Special Oc caelon 

Luve lmusiq 

Ain't Nothing Like Me 

The Evolution Of Robin Thick. 

Ko witted 

Back To Black 

Street Love 

B'Dey 

Buck The World 

TIMBALAND 
MOSLEM /BLACKGROUND 008594 / INTERSCOPE 13.98 

DIPSET 
DIPLOMATS 5898 /KOCH 17.98 

23 

36 

4' 

7 

1 

Timbaland Presents Shock Value 

DLkeDaGod Presents Dipeet: More Than Music Vol. 2 

JUSTIN TIMBERLAKE 
JIVE 88082.20MBA 18,98 

Fut ureSex/ Love: ounds 

8 

17 

10 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

PAUL WALL 
SWISHAHOUSE /ASYLUM /ATLANTIC 101555/AG 18,9 

RICK JAMES 
STONE CITY 015 (15.98) 

GREATEST 
GAINER 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

Corinne Bellay Rae 

Get Money Sty True 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 007227.1 DJMG (13.98) 

GERALD LEVERT 
ATLANTIC 100341/A0 (18.98) 

CHUCK BROWN 
FULL CIRCLE 15 /RAW VENTURE (17.98) 

RICH BOY 
ZONE 4 008558 /INTERSCOPE (10.98) 

MARQUES HOUSTON 
T.U.G. /UNIVERSAL MOTOWN 007925 /UMRG (13.98) 

MIMS 
CAPITOL 84824 (12.98) 

JOSS STONE 
VIRGIN 76268 (18.98) m 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 885)5 /CAPITOL (18,98) 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 156604/AG (18.98) 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007583 /UMRG (13.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC (18.98) 

PACE 
SETTER 

REDMAN 
DEF JAM 003309 /IDJMG (10.98) 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.98) 

DEVIN THE DUDE 
J PRINCE /RAP -ALOT 4 LIFE 88583 /ASYLUM 17.9 

CIARA 
LAFACE 03338 /ZOMBA (18.98)S 

8BALL & MJG 
BAD BOY SOUTH /BAD BOY 83970/AG (' 8.98) 

BABY BOY DA PRINCE 
EXTREME/TAKE FO' /UNIVERSAL REPUBLIC 007808 /UMRG (13.98) G) 

J MOSS 

Deeper Still 

EliiottYamin 11 

The inspiration.. 
In My Songe 111 

Were About The Business 

Rich Boy I 
Veteran 

Music is My Savior 

introducing Joee Stone 

NOW 24 

The Best Of Me 

Like Father, LIIF4 Son 

Dreerngirls 

Red Gona Wild 4 

Late Night Special"! 

Waltln' To nhaie 

Clara: The Evclution 

Ridir High 

Across The Water 

V2... 
memm 

9 

rAJAM /UUbrU GCNIfIU DRIA /cumon 110,0) 

CRIME MOB 
CRUNK/G'S UP /REPRISE 44298 /WARNER BROS, (18.98) 

Ally 

Hated On (Mostly 

42 l, 

11- 

43ìe 

144 

It 

2 

THE NOTORIOUS B.I.G. 
BAD BOY 101830/AG (18,98) 

Greatest Hlts 

ZRO 
J PRINCE /RAPA LOT 4 LIFE 182780 /ASYLUM (16.98) 

Power 

2 LAYZIE BONE AND BIZZY BONE 
REAL TALK 35 (17.98) 

Bone Brothers 2 

MACY GRAY 
WILL.I.AM /GEFFEN 008576 /INTERSCOPE (13.98) 

BIG 

31 
JOHN LEGEND 
G.O.O, D. /COLUMBIA 80323 /SONY MUSIC (18,98) 

Once Again 

70 LIL' BOOSIE 
TRILL 88587 /ASYLUM (18.88) 

Bed Azz I.. 
.... 

... 

TAMIA -. --- _..__.. 

32 :4 

33 1 

14 NEW I 

22 

PLUS 1 3784 /IMAGE (15.98) 

MISTAH F.A.B. 
FAEVA AFTA /THIZZ 181 /SMC (15.98) S 
DIDDY 
BAO BOY 83864/AG (18.98) 

ANTHONY HAMILTON 
MEROVINGIAN 002 /IMPERIAL (17.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112 /INTERSCOPE (13.98) 

SOUNDTRACK 
ATLANTIC 94678/AG (18,98) 

B RIAN MCKNIGHT 
WARNER BROS. 44468 (18,98) 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

HAWK 
GHETTO DREAMS 0008 (13.98) 

B OW WOW 
COLUMBIA 87932 /SONY MUSIC (18.98) 

Da Beydeetrlan 

Press Play 

Southern Confort 

Reflections (A Retrospective) 

Tyler Perry'e Daddy's Little Girls 

Ten 

Stay Witt Me 

Endangered Species 

The Price Of :ame 

Data 'or week of JUNE 2, 2007 I For chart reprints call 646.654.4633 

59 

60 

61 

63 

95 

75 

66 

26 

23. 

8 

23 

85 

N E-YO 
DEF JAM 004934 /IDJMG (13.93) 

UNK 
BIG OOMP 5973 /KOCH (1 -.98) 

In My Own Words 

Beat'n Down Yo Bloci- 

LUDACRIS 
DTP /DEF JAM 007224 / IDJMG ( 13.98) 

Release Therapy 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JaM 004421 /IOJnD (' 3,98) 

PRODIGY 
THE INFAMOUS 5534/KOC i (17 98) 

Let's Get It: Thug Motivation 101 

Return Of The Mac 

LIL WAYNE AND JU ELZ SANTANA 
STARZ 6303 /BCD (14.88) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005712/IJTERECOP (13.98/8.98) 

SNOOP DOGG 
DOGGYSTYLE /GEFFEN 006523 INTERSCOPE (13.98) 

When The North & South Collide 

The Breakthrough 

Tho Blue Carpet Treatment 

NAS 
DEF JAM /COLUMBIA 0072:9/1 .JMG (13.93) 

LIL' FLIP 
ASYLUM 43289 /WARNER ROS (18.98) 

TYRESE (AKA BLACK -TY) 
J 78983 /RMG (18.98) 

KIRK FRANKLIN 
FO YO SOUL /GOSPO CENT IIC 7 019 / 2OMEA (1ß.98) 

Hip Hop Is Dead 

I Need Mine $5 

Alter Ego 

Hero 

16 

27 

2 

78 71 

72 

4 

ELISABETH WITUEFS 
BLUE NOTE 88171 /BLG 11 98) 

It Can Happen To Anyon 

JAY -Z 
ROCAFELLA/DEF JAM 009045 /IDJMG (1).98) G) 

DJ JAZZY JEFF 
BBE 68 /RAPSTER (15.98; 

Kingdom Corn 

The Return Of The Magnificen 

27 

2 

77 

9 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTCWN 005121 /UMRG (13.98) 

THE GAME 
GEFFEN 007933 / INTERSCOPE 13.98) 

PARIS BENNETT 
306 2760/TVT (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98 

STEPHEN MARLEY 
GHETTO YOUTHS /TUFF GO IG /UI IVERSAL FEPUBLIC 008354 /UMRG (13.98) 

.-nl,lr1 h°.tinll .I tlm Flyd °:sl )Ig, Nc,l, " 7l1111 h- I 

The Carter II 

Doctor's Advocate 

Princess P 

Chris Brown 

Mind Control 

ED 
TOP 
131_íJ 1=S AI_I3LJ IVIS 

1 1 1 

ARTIST 
Weft & Natalie/ o,71liltriie JI$EL 

KENNY WAYNE SHEPHEFD 
REPRISE 49294/WARIER BIOS. $ 

#1 10 Days Out: Blues From The Backroads 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511/SONY MUSI: 

The Real Deal: Greatest Hits Vo. 1 

JOAN ARMATRADING 
429 17625/SLG 

JOE BONAMASSA 
PREMIER ARTISTS 60282 

Into The Buss 

THE DEREK TRUCKS BAND 
COLUMBIA 92844 /SONY MUSIC 

RUTHIE FOSTER 
BLUE CORN 70602 

MARIA MULDAUR 
STONY PLAIN 1319 

KOKO TAYLOR 
ALLIGATOR 4815 

JOHN MAYALL AND HE BLUESBREAKERS 
EAGLE 20104 

TOMMY CASTRO 
BLIND PIG 5111 

KEB' MO' 
ONE MAVEN /EPIC 77621/RED INK 

SOUNDTRACK 
NEW WEST 6105 

ETTA JAMES 
HIP O /CHRONICLES 004010 /UME 

DENISE LASALLE 
ECKO 1091 

COCO MONTOYA 
ALLIGATOR 4913 

You & de 

Songlires 

The Phenomenal RLthie Foster 

Naughty Bawdy & Blue 

Old School 

in The Palace Of The IQ-tg 

Painke er 

Suitcase 

Black Snake Moan 

The Definitive Collectl m 

Pay Before You Punp 

Dirty Deal 

BETWEEN THE BULLETS rgeDrge @billooard.com 

TANK BANGS BEST SALES WEEK 
'Sex Losro & Pain," Tank's firs: alum in five 

years, rois to No. 2 on The BiLboard 200 and 

No. 1 on Top R &B /Hip -Hop Albums. The bow 

marks r1G best Nielsen Sound - 

scan wee c ever. 

The set tows 103,000 units, 

Bettering "Force of Nature," 
which moved 97,000 during its 

first weep in 2001. 

I s sophomore release the 

_oilowi _ year had a rougher 
curse d, starting with 58,000 

for a No. 20 start on the big board and a Ab. 4 

peak on R &B Albums. 

The late Rick James _ands R &B Albums' text 
highest debut with "Deeper 

Still" at No. 19. Almost thee 
years after his death, this of- 

fering of new material is his 

first entry since "Urban Fap- 

sod),' in 1997 and best chart 

position since ''Wonderful" 
debuted at No. 12 in 1988 

-Raphael George 

3o to www.billboard.biz for complete chart data 51 
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AIRPLAY 
MONITORED BY 

I11CI5CI1 

SALES DATA 
COMPILED BY 

I1IChCI1 

SoundScan 

30. 

5 12! 

BUY U A DRANK ( SHAWTY SNAPPIN') 
T-PAIN FEAT. YUNO JOC KONVICT /NAPPY BOY /JIVE/ZOMBA 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

PARTY LIKE A ROCKSTAR 
SHOP NETZ (ONDECK/UNIVERSAL REPUBLIC) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. 8 T -PAIN) (COLUMBIA/JIVE /ZOMBA) 

WHEN I SEE U 
FANTASIA (J /RMG) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE/ZOMBA) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

WIPE ME DOWN 
LIL' BOOSIE FEAT. FOSO S WEBBIE (TRILL/ASYLUM /ATLANTIC) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE/WARNER BROS.) 

TEACHME 
MUOIO SOULCHILO (ATLANTIC) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

IF I WAS YOUR MAN 
JOE (JIVE / ZOMBA) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

2 STEP 
LINK (BIG OOMP /KOCH) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

ATYOO 
ALLIANCE FEAT. FARO (NCE/ASVLUM /ATLANTIC) 

DO YOU 
NEY0 (DEF JAM /IDJMG) 

111 STRAIGHT TO THE BANK 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

IMAKE ME BETTER 
FABOLOUB FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

COME WITH ME 

7. 

3J 

31 

OSMMIC IMUWUT /UFIV C,IJML MUIUWfI 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE /RUFF RYOERS /GEFFEN) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

33 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA) 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

3A 

- 

40 

ABAYBAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

39 
LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

34 MAKE YA FEEL BEAUTIFUL 
RUBEN STUDOARD (J /RMG) 

2E LAST NIGHT 
GIDDY FEAT. KEYBHIA COLE (BAD BOY /ATLANTIC) 

40 

UPGRADE U 
BEYONCE FEAT. JAYZ (COLUMBIA) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

41 
- 

TAKE MEASIAM 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

42 CAN U BELIEVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

i 
YOU 
LLOYD FEAT. LIL' WAYNE (THE INC. /UNIVERSAL MOTOWN) 

44 I TRIED 
BONE THUGSNHARMONY FEAT. AKON (FULL SURFACE / INTERSCOPE) 

ANTHONY HAMILTON, JAHEIM 8 MUSI! !MULCHED (ATLANTIC) 

THIS IS WHY I'M HOT 
MIMA (CAPITOL) 

oo-r 1181.13/HIP-1-101) 
SINGLES SALES 

I rr BEAUTIFUL LIAR 
BEYONCE A BNAMM (MUSIC WORLD /COLUMBIA) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

IIINSIDE OUT 
TEMAN UNDERWOOD (KINGS MOUNTAIN) 

BOSSMAN 
DL (TRIPLEBEAM) 

LET'S FALL IN LOVE AGAIN 
RACHEL BROWN (URBAN MUSIC GROUP /FACE2FACE) 

D -BOY 
JEDIAH FEAT. REDO EYEZZ (LCN) 

GOT BUMP IN DA TRUNK 
SHELBY BT. JAMES FEAT. THE TRUTH (SHUGA SHACK) 0 GET TO THE MONEY 
REEC (BULLS EYE /FACE2FACE) 

WHAT BOYZ LIKE 
PIT A CROW (BLACK B) 

10 STACKS ON DECK 
PEED. (LIV YA LIFE /SUGAR WATER) 

COME OVER 
CHERYL PEPSII RILEY (CPR) 

COUNTRY BOYZ 
BIG WYNN FEAT. GET COOL (W.E.M.G.) 

BUSSA MOVE 
STEVE AUSTIN FEAT. TUM TOM (YMC) 

I'M JUST DOING ME 
MO KOUNTRY FEAT. BUNNY VALENTINE (STREET TALK) 

TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) 

I'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

CHECK MY FOOT WORK 
MR. BIOS -TIME (1803) 

WORLDWIDE 
JACKIE CHAIN (TOUCHZONE /FACE2FACE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

KOOL AID 
LIL' BASS FEAT. JI MONEY (PIPELINE) 

BUY U A DRANK ( SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

HELLO 
SCOTT STONE (FEATHERSTONE/FACE2FACE) 

I REMEMBER... 
muss MORGAN (LU ANN /ORPHEUS) 

MAKE ME BETTER 
FABOLOUS FEAT. NEYO (DESERT STORM/DEF JAM /IDJMG) 

52 I Go to www.billboard.biz for complete chart data 

CAN'T GET ENOUGH 
TANTA (PLUS 1 /IMAGE) 

PLEASE DON'T 00 
TANK (GOOD GAME/BLACKGPOUND /UNIVERSAL MOTOWN) 

LOST WITHOUT U 
ROBIN TRICKE (S-AR TRAK/INTERSCOE) 

BUDDY 
MUG AOULCHIU (ATLANTIC) 

IF I WAS YDUR MAN 
JOE ( JIVE/ZOMBA 

IN MY SONGS 
GERALD LEVERT ATLANTIC) 

WHAT'S M/ NAME 
BRIAN MCKNIONT (WARNER BROS.) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILIIN, JAHEIM S MUSIC BOULCHILD (ATLANTIC) 

MAKE YA FEEL BEAUTIFUL 
RJBEN BTUDDARS (J /RMG) 

WHEN I SEE U 
FANTASIA (J /RMC) 

DJ DON'T 
GERALD LEVERT ATLANTIC) 

TAKE ME AS I AM 
MARY J. ELIGE (MATRIARCH /GEFFEN / NTERSCOPE) 

TEACHME 
RUBIO SOULCHIID (ATLANTIC) 

CAN U BELIEVE 
ROBIN TRICKE (STAR TRAK/INTERSCCPE) 

SHOO BE 300 (NO WCRDS) 
MACY GRAY (WILL.I.AM /GEFFEN) 

ANOTHER AGAIN 
JOHN LEGEND (E 0.0.D. /COLUMBIA) 

SIMPLE THINGS 
ELISABETH WITNERS (BLUE NOTENIR3IN) . FORCE OF NATURE 
SUNSHINE ANDERSON (MUSIC WORLE) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD / C)LUMBIA) 

BECAUSE OF YOU 
NE -YO (DEF JAI CMG) 

TELL ME WHAT WE'RE GONNA DO NOW 
JOSS STONE FEM. COMMON (VIRGIN) . DON'T MATTER 
AKON (KONVICTLPFRONT /SRC /UNIVERSAL MOTOWN) 

MI 
DEEPER ETILL 
RICK JAMES ( STONE CITY) 

. VALENTINE 
LLOYD (THE INC/UNIVERSAL MOTOV'N) 

2 PIECES 
CARL THOMAS ( IMBRELLA/BUNGALQ 

BREATHLESS 
CORINNE BAILER RAE (CAPITOL) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T-PAIN S JOHNTA AUSTIN (COLUMBIA) 

BUY U A DRANK (SHAWTY SNAPPIN') 
TPAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY/JIVER(.'. 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

I TRIED 
BONE THUGS -N- HARMONY FEAT. AEON (FULL SURFACE /INTERSCOPE) 

1111 
I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. A T-PAIN) (COLUMBIA/JIVE /ZOMBA) 

I 
LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLIC) 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE /JIVE /ZOMBA) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

UMBRELLA 
RIHANNA FEAT. JAYZ (SRP /DEF JAM /IDJMG) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /A &M /INTERSCOPE) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

DON'T MATTER 
AEON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

ROCK YO HIPS 
CRIME MO8 FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE /WARNER BROS.) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

THIS IS WHY I'M HOT 
111 MIMS (CAPITOL) 

STEP 
LINK (BIG OOMP /KOCHJ 

SUMMER LOVE 

2 

JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

PUSH IT BABY 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

CAN U WERK WIT DAT 
THE FIVERS AKA DJ GUM 8 AMO ( INTERSCOPE) 

LIKE THIS 
MIME (CAPITOL) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

DICTO 

Se° :ha 1 Hgend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

ARTETTt2 L1REJ(SCOre) 

4&a HP -HOP AIRPLAY 

P1/ ;Be Don't Go UNIV RSAL MOTOWN (849) 

C7[t It Shawty UNIVERSAL MOTOWN (85.3) 

Party Like A Rockstar UNIVERSAL REPUBLIC (80.3) 

=AM BAs. When I See YOD RAG (82.3) 

LeT = KE_' ' 't San e Girl zoMBO (88.2) 

<EL v F _. -- Like This COLUMBIA (83.8) 

teatime ATLANTIC (8;.7) 
Get Me BO4ied COLUMBIA (719) 

4 Si Things Poppin' Oo It) ATLANTIC (7' .0) 

30 An Inymaus IDJMG (8 ).3) 

FA t'. Make Me Bett or IDJMG (79.0) 

nA - ibw Co I Breathe RAG (83.9) 

LIL Lip Gloss zomea(74.6) 

NE 'Ou IDJMG (79.6) 

tir Wonderful UN VERSAL MOTOWN (65.6) 

RFr`'r11C AIRPLAl 

4 

8 

8 

9 

13 

16 

17 

23 

25 

26 

33 

36 

48 

60 

Wu A Boy ZOMBA (72.8) 

Party Like A Rockstar UNIVERSAL REPUBLIC (70.7) 

Rock Yo Hips WARNER BROS. (Er 7) 

Anonymous IDJMG (75.6) 

Make Me Better IDJMG (70.0) 

Like Thl! COLUMBIA (79.1) 

CRIE BL( 'R 

FA3JL0 - 

H:E1V tZWLAND FEAT- 
DJ 
BAE 
MR 

Ct 

t3 IE' 

'd liE-10t 
DESE 'S 

tllEZ akin' Over KocH$73.0) 

-ow Do I Breathe IMG (83.9) 

B9 Things Poppin' Do It) ATLANTIC (65.0) 

Sane Girl ZOMBA (79.3) 

Don't GO UNIVERSAL MOTOW 4(83.8) 

u IDJMG (71.0) 

What I Need fMeA(72.1) 

6 

7 

15 

22 

28 

33 

34 

37 

39 

ADULT ROB AND RHYTHMIC AIRPLAY: 72 adult RAN stations and 73 rhythmic stations are 
electroulcelly monitored by Nlelsem Broadcast Data Systems, 24 hours a day, 7 deys a week. m 2007 
NINSVyBuainess Media, Inc. and Nielsen SoundScan, Inc. HOT RH /MIP -HOP SINGLES SALES: this 
data Is .ised to compile Hot R &B/ HIp -Hop Songs. 0 2007 Nielsen Business Media, Inc. and Nielsen 
SounOSo n, ^c. HITPRBDICTOR: O 2007, Promosqued end HIFPredlctor are trademarks of 
Think Fast LL C. 

Data for week of JUNE 2, 2007 I CHARTS LEGEND on Page 60 

www.americanradiohistory.com

www.americanradiohistory.com
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MONITORED BY 

Illcltital 
BDS 

COMPILED BY 

I11c kid 1 

SoundScan 

I TITLE 
PRODUCER (SONGWRITER) 

0 1 3 33 #1 GOOD DIRECTIONS 
2 WKS C.CHAMBERLAIN (L.BRYAN,R,THIBODEAU) 

ID. 3 6 

4 5 

1110 
6 

©7 
O 8 9 

8 

7 

1, 21 6 

12 

o 13 

15 

15 

14 

17 

16 18 

18 20 

21 20 8 

19 19 

20 22 

22 23 

o 23 

24 

25 

24 

11 . MIIIMPUNIP III, MI. Mg 

Artist tt - 

IMPRINT & NUMBER / PROMOTION LAUP.. 

Billy Currington 1 

0 MERCURY 

MOMENTS 
J.LEO,T,GENTRY (A.TATE,S.TATE,D.BERG) 

HIGH MAINTENANCE WOMAN 
T.KEITH (T.KEITH,T.WILSON,D.SIMPSON) 

TICKS 
F.ROGERS (B.PAISLEY.K,LOVELACE,T.OWENS) 

A WOMAN'S LOVE 
A.KRAUSS (A.JACKSON) 

FIND OUT WHO YOUR FRIENDS ARE 
T.LAWRENCE,J.KING (C.BEATHARD,E.HILL) 

SETTLIN' 
B.GALLIMORE,K.BUSH,J.NETTLES (J.NETTLES,K.BUSH,T,OWENS) 

STAND 
D.HUFF,RASCAL FLATTS (B.DALY,O.ORTON) 

WRAPPED 
T.BROWN,G.STRAIT (B,ROBISON) 

LUCKY MAN 
ri WRIGHT,R. RUTHERFORD (D.C. LEE,) .TURNBULL) 

Emerson Drive 
O MIDAS /NEW REVOLUTI ̂ t 

Toby Keith 
0 SHOW DOG NASHVIL 

Brad Paisley 
0 ARISTA NASHVIL 

Alan Jackson 
Do ARISTA NASHVIL 

Tracy Lawrence 
00 ROCKY COMFORT /C. 

Sugarland 
0 ERCII' 

Rascal Flatts 
0 LYRIC STRE'i 

George Strait 
0 MCA NASHVIL 

Montgomery Gentry 
0 COLUI. 

GREATEST 
GAINER 

1 TOLD YOU SO 
O.HUFF,K.URBAN (K.URBAN) 

Keith Urban 
0 CAPITOL NASHVIL 

LOST IN THIS MOMENT 
,I RICH,B.KENNY (K. ANDE9SON,R.CLAWSON,J,D.RICH) 

DON'T MAKE ME 
B. ROWAN (M .CANNON- GOODMAN,O.BRYANT,O.BERG) 

STARTIN' WITH ME 
J. RITCHEY (J.OWEN,K.MARVELL,J.RITCHEY) 

JOHNNY CASH 
M. KNOX (J,RICH,V.MCGEHE,R.CLAWSON) 

TEARDROPS ON MY GUITAR 
N. CHAPMAN (T.SWIFT,L.ROSE) 

Big & Rich 
0 WARNER BROS.,Ar 

Blake Shelton 
WARNER BROS /V +b'. 

Jake Owen 
er, 

Jason Aldea n 

e BROKEN Ai 

Swill 
0 BIG MACHIN, 

AIR 
POWER 

I NEED YOU 
B.GALLIMORE,T.MCGMW,D.SMITH (D.0 LEE T.LANE) 

A DIFFERENT WORLD 
M.A.MILLER,D.OLIVER (M.NESLER,J.HANSON,T. MARI IN) 

THESE ARE MY PEOPLE 
T HEWITT (R.RUTHERFORD,D.BERG) 

I WONDER 
B. CHANCEY ( K. PICKLER.C.LINDSEYA,MAYO,K.ROCHE LLE) 

TOUGH 
C.MORGAN,P.O'DONNELL K.STEGALL (M.CRISWELL,J.LEATHERS) 

GUYS LIKE ME 
J. JOYCE (E.CHURCH,D.RUTTAN) 

Tim McGraw With Faith Hill 
0 CURB 

Bucky Covington 
0 LYRIC STYLI 

Rodney Atkins 
0c: 

Kellie Pickle( 
O fi'. 

Craig Morgan 
0 BROKEN ED: 

Eric Church, 
0 CAPITOL NASHVM1.. 

CD 25 27 
A LITTLE MORE YOU Little Big Town 
w KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICKJ(. ROADS, P. .SWEET,K.FAIRCHILD,J.WESTBROOK) 0 EOUI 

O 26 29 

W 26 31 

m2) 30 

27 27 28 

o 
30 

35 

33 

37 

31 32 

ALL MY FRIENDS SAY Luke Bryan 
J. STEVENS (L.BRYAN,J.STEVENS,L.WILSON) 0 CAPITOL NASHVI,' 

I GOT MORE Cole Deggs And The Lonesome 
M. WRIGHTR.RUTHERFORD (J.COLLINS,RRUTHERFORD) 0 COLUM!. 

THAT KIND OF DAY Sarah Buxton 
D,HUFF,C.WISEMAN (S.BUXTON,J.STOVER,G.BARNHILL) LYRIC STGI 

ISN'T SHE Carolina Rain 
C.BLACK,CAROLINA RAIN (R.BOYER,PBOUGLAS,R.HRRBIN) 0 EOU, 

LIVIN' OUR LOVE SONG Jason Michael Carroll 
D,GEHMAN ( J .M.CARROLL,G.MITCHELLT.GALLOWAY) Q ARISTA NASHVC. 

HOW I FEEL Martina McBride 
M. MCBRIDE (M. MCBRIDE, C. LINDSEYA .MAYO,B.WARREN,B.WARREN) 0 R, 

DIRTY GIRL Terri Clark 
G.FUNDIS (R.RUTHERFORO,TSHAPIRO) e 

2 

3 

4 

1 

1 

10 

12 

13 

14 

15 

1b 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

írd single 

m "It lust 

ornes Natural" 

singer's 15th 

p 10. He first 

cked that 

rt of the chart 

August 

1981 with 

"Unwound:' 

Duet is "Idol ° 

Winner's second 

Country chart 

entry; "A 

Moment like 

his" charted 

r one week in 

1)ctober 2002. 

"Reba Duets" 

album streets 

Sept. 18. 

Georgia native 

bows with lead 

single from 

forthcoming 

album titled 

"familiar 

Stranger," ten- 

tatively slated 

for release in 

September. 

32 39 

ED 33 34 

IED34 35 

37 42 

CD 36 36'' 

39 40 

44 50 

® 
o 42 53 

43 
4' 

O 01 
O 55 - 

O 46 43 

tr) o 51 

ID49 51 

52 <i 

53 48; 

83 47 45 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT S NUMBER / PROMOTION LABEL B 

I WANNA FEEL SOMETHING 
C.BEATHARD.K.BEARD.T.ADKINS A1.C.LEE,T.LANE) 

FALL 
K.STEGALL (C.MU LS,S.LEMAIRE,S.MINOR) 

TENNESSEE 
J. LEVENTHAL,R.DEPOFI (J.HRRP) 

MEASURE OF A MAN 
J. STOVER (R FTSSTER,9 SAMPSON) 

Trace Adkins 
O CAPITOL NASHVILLE 

Clay Walker 
O ASYLUM -CURB 

The Wreckers 
O MAVERICK/WARNER BRDS./WRN 

Jack Ingram 
0 BIG MACHINE 

38 38 

IF YOU'RE READING THIS 
R. CLARK (T.MCa9AW,3,WARREN,S,WARREN) 

FAMOUS IN A SMALL TOWN 
F.LIDDELL,M.WRUCKE (M.LAMBERT,T.HOWARD) 

Tim McGraw 
CBS -TV 

Miranda Lambert 
0 COLUMBIA 

41 46 

40 41 

56; 

54 50 54 

55 48 5Z 

54 57 

57 

58 60 

112, 
60 56 55 

SAY YES Dusty Drake 
D.DRAKE,B.DECKER (B,JAMES,D.SCHLITZ,J.TURNER) 0 BIG MACHINE 

JUST MIGHT HAVE HER RADIO ON Trent Tomlinson 
L.REYNOLDS,T.TUMLINSON (T.TOMLINSON,A.UNDERWOOD) 0 LYRIC STREET 

ONE OF THE BOYS Gretchen Wilson 
G.WILSON,J.RICI.M.VrRIGHT (G.WILSON.R.RUTHERFORO.G.TEREN) 0 COLUL "', 

SHE AIN'T RIGHT Lee Bnle 
['JOHNSON (N.T- RASHER,M.DUI ANEY.W,MOBLEI) 0 ASYLUM -CULiU 

ANOTHER,ISIDE OF YOU Joe Nichols 
M.WRIGHT,B.ROW/AN IC,CHAMBERLAIN,J.JOHNSON) UNIVERSAL SOUTH 

BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson 
R.MCENTIRE,T,BROWN (K.CLARKSON,B. MOODY,O. HOOGES) MCA NASHVILLE 

I'LL STAND BY YOU 
N,LYTHGOE,K,WARWICK,R.CURT6 (C.HYNDE,B.STEINBERG,T.KELLY) 

DAISY 
B.GALLIMORE (C- TOLLIVER,A,SMITH,C.WARRIX) 

EVERYDAY AMERICA 
B.GALLIMORE,K BUSH,J. NETTLE:: (J.NETTLES,K.BUSH,L.CARVER) 

SUNDAY MORNING IN AMERICA 
J.STEELE ( K. ANUERSSN,R.RUTHERFORD,J.STEELE) 

WHAT YOU GIVE AWAY 
V.GILL,J,HOBBSJ NIEBANK (VGI..L,A.ANDERSON) 

LOST 
B.GALLIMORE,F.ILL K.DIOGUARDI,M.ALLAN) 

YOU'RE GONNA LOVE ME 
B.CANNON (A.GIiRLEY,B.SIMPSON) 

MISSING YEARS 
A.S.MARTIN (PHOWELL,D.O'BRIEN,D.GRAY) 

YOU NEVER TAKE ME DANCING 
R.D,JACKSON,T :TRITT (R.MARX) 

THAT SCARES ME 
M.WRIGHT,J.NIEBANK (A.G0RLEY,RRUTHERFORO,G.TEREN) 

WHAT I DID LAST NIGHT 
B,BEAVERS (C,BRITT,B,PINSON) 

GOD DON'T MAKE MISTAKES 
M.BRIGHT (A. PETRAGLIA,H,LINOSEY) 

LAST GOOD TIME 
FLYNNVILLE TRATN,DAARRIK (C.WISEMAN,N.COTY) 

THE ONE IN THE MIDDLE 
J.SCAIFE (S.JOHNS,LHUTTON,J.SELLERS) 

LAST TRAIN RUNNING 
WE 3 KINGS,F.MNERS ( S. WIILLIAI' MS,W.BRANOT,B.BRANDT,F.J.MYERS) 

ALL I NEED 
B.J.WALKERJR..R.TERMINI (S.SMITH,E.HILL) 

DAYS OF THUNDER 
B.JAMES (B.JAMES,A.MAYO) 

LIVIN' IN THE HERE AND NOW 
F.ROGERS (D.WORLEYB.JONES) 

Carrie Underwood 
0 FREMANTLE 19 

Halfway To Haza cl 

0 MERCU, 

Sugarland 
40 MERCURY 

Keith Anderson 
ARISTA NASHVILLE 

Vince Gill With Sheryl Crow 
MCA NASHVILLE 

Faith Hill 
WARNER BROS./WRN 

Chris Young 
RCA 

Little Texas 
MONTAGE 

Travis Tritt 
CATEGORY 5 

Van Zant 
0 COLUMBIA 

Catherine Britt 
RCA 

Jamie O'Neal 
O CAPITOL NASHVILLE 

Flynnville Train 
0 SHOW DOG NASHU I 

Sarah Johns 
BNA 

Whiskey Falls 
e MIDAS /NEW REVOLUTION 

Donovan Chapman 
O CATEGORY 5 

Mark Wills 
EQUITY 

Darryl Worley 
00 903 MUSIC 

31 

32 

33 

34 

35 

36 

s36 

WM!. 
-- 38 

39 

40 

41 

42 

42 

43 

45 

46 

43 

48 

49 

45 

51 

48 

39 

47 

47 

54 

57 

58 

59 

54 

i-IITPRI_DIC rC)R 

ARTIST/Title/LABEL (Score) 

COUNTRY 

out. PROVIDED IV 

See chart legend for rules and explanations. Yellow indicates recently-tested title. indicates New Release 

Chart Rank ARTISTTKIe /LABEL/(Sco,e) 

Good Directions MERCURY (90.7) 

Moments MIDAS (81.8) 

High Maintenance Woman Snow DOG NASHII LLE (78.7) 

Ticks ARISTA NASHVILLE (85.1) 

A Woman's Love ARISTA NASHVILLE (88,7) 

Find Out Who Your Friends Are ROCKY COMFORT (88,4) 

Wrapped MCA NASHVILLE (89.3) 

Lucky Man coluf4BIA(94.7) 

Don't Make Me WARNER Enos. (87.7) 

1 

2 

3 

4 

5 

6 

9 

10 

13 

Startin' Wi'h Me RCA (88.2) 

I Need You CuRB(95.4) 

A Different World LYRIC STREET I'6.7) 

Tiese Are My People CURB (75.0) 

I .yonder BRA (84.8) 

Tough BROKEN BOW (88.3) 

Lunn' Our Love Song ARISTA NASHVILLEl88.6) 

Dirty Girl BNA (79.9) 

I Hanna Feel Something CAPITOL NASHVILLE (85,2) 

Fall ASYLUM -CURB (90.3) 

Chart Rank 

14 

17 

18 

19 

20 

21 

28 

30 

31 

32 

A.RTIST/Title /LABFL ( Score ) Chad Rank 

Measure Ot A Man BIG MACHINE (702) 

Famous In A Small Town coLUMBM (75 7) 

Say Yes BIG MACHINE (84 0) 

Just Might Have Her Radio On LYRIC sTREET (75.9) 

One Of The Boys COLUMBIA (76.6) 

I'll Stand By You FREMANTLE 19(84.9) 

Daisy MERCURY (84.4) 

What You Give Away MCA NASHVILLE (90.1) 

You're Gonna Love Me RCA (82.2) 

34 

36 

37 

38 

39 

13 

44 

71 

19 

Don't miss another impórtant 

R &R COUNTRY DAILY 

U P I)AT E 
Visit www.radioandrecords.com to sign up for your free daily 
Co- ntry Radio Blast. 

RaclioandRec;orclS.c;om 
HOT COUNTRY SONGS: 127 country stations are electronically monitored By Nielsen Broadcast Data 
Systems. 24 hours a day. 7 days a week. Airpower awarded to songs appewing in the top 20 on both 
the BDS Airplay and Audience charts for the fUtE time with increases in 00th detections and 
audience. .P 2007 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR: 2007, Promosquad and HitPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations. 

McGRAW, HILL MAKE 
Tim McGraw struck a nerve with a previous 

ly unheard war theme titled "If You're Read- 

ing This" at the May 15 Academy of Country 

Music Awards, which takes the Hot Shot De- 

but on Hot Country Songs at No. 35 (3.3 mil- 

lion impressions). Programmers at 50 moni- 
tored stations scrambled to get the TV audio 
of that moving performance on the air, and 
sources at Curb say that a studio version of 

the song is not yet available. Label sources sa) 

their focus remains on McGraw's duet with 

CHART A FAMILY AFFAIR 
Faith Hill, "I Need You," which achieves Air - 

power (21 -17) with 14.9 million impressions 
in its eighth chart week. Hill also premiered 
a new solo single on the ACM show, which ar- 

rived at radio during the tracking week. 
"Lost" opens at No. 48 with spins detected at 

45 monitored stations (1.1 million impres- 
sions). The new song will be included on a 

forthcoming greatest -hits package that has 
not yet been assigned a street date. 

-Wade Jessen 

Data for week of JUNE 2, 2007 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 55 

www.americanradiohistory.com

www.americanradiohistory.com


Mi Vida Loca n 2 

NOT LPI IN SONOS: A panel of 100 stations (26 Latin pop. 12 tropical. 12 Latin rhythm. 50 regional Mexican) are electronically monitored 24 hairs mday, 7 days a week. ?: 2007 Nielsen Business Podia. Inc. 
All righ> re_nved. TOP LATIN ALBUMS: See Charts Legend for rules and explanatwns.:_ 2007, Nielsen Business Media. Inc. and Nielsen Soun45cer_ Inc. All rights reserved. 

JUN 
L 

2007 1 

AIRPLAY SALES DATA' 

MONITORED BY COMPILED IT 

111C15CII 111015 91 

BDS SoundScel 

HOT 

LATIN SONGS.. 
.'+ 3° r3 á 3ó 

2 2 2 

3 3 3 

4 6 4 

5 5 10 

6 4 5 

O 12 6 

8 1' 13 

1C 

m e 
13 12 20 

7 9 

22 

19 

8 

19 

21 

TITLE 
. RODUCER (SONGWRITER) 

Artist 
IMPRINT / PROMOTION LABEL 

GREATEST 
GAINER 

DIMELO 

IMPACTO 
S. STORCH (R.AVALA) 

SI NOS QUEDARA POCO TIEMPO 
GENTILE (YHENRIOUEZ R.ESPARZA -RUIZ) 

BENDITA TU LUZ 
I OLVERA,A.GONZALEZ (F.OLVERA,S.VALLIN) 

IGUAL QUE AYER 
'_OS MAGNIFICAS (K.VASOUEZ,J.NIEVES,R.PINA) 

SOLA 
C. PADILLA,H.L.DELGADO) 

ERES PARA MI 
J. VENEGAS,C.LOPEZ (J.VENEGAS,A.TIJOUX) 

MIL HERIDAS 
A. MACIAS (E.PAZ) 

DAME UN BESO 
R. MUNOZ,R.MARTINE2 (VALENTINO) 

PEGAO 
WISIN 8 YANDEL,NESTY (J.L.MORERA,L.VEGUILLA) 

PEGATE 
T. TORRES (R.MARTIN,R.TAVARE,T.TORRES) 

THE WAY SHE MOVES 
A THIAM (F.ORTIZ,A.THIAM) 

DETALLES 
LOS TIGRES DEL NORTE (N.HERNANDEZ) 

15 22 
TODO CAMBIO Camisa 14 
!" E,nMM TEMAS (M.DOMM,J.L.ORTEGA) SONY BMG NORTE 

15 1C 24 
TORRE DE BABEL David Bisbal kb 

-ANDER,D.BETAN000RT (K.SANTANDER) VALE /UNIVERSAL LATINO - 

le 9 7 TU RECUERDO Ricky Martin Featuring La Mari De Chambao Y Tommy Torres 1 

RES (T.TORRES) SONY BMG NORTE 

26 43 
LLORARAS R.K.M. & Ken-Y 
LOS MAGNIFICOS (K VAZOUEZ.J NIEVES) UNIVERSAL LATINO 

Iß!8 21 14 
CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
A RANI[. R '. nli OISA /EDIMONSA 

23 35 
MI CORAZONCITO Aventura 
A.SANTO (A SANTOS) PREMIUM LATIN 

Trii% 18 18 
Y SI VOLVIERA A NACER Alegres De La Sierra 

18 
NOT LISTED (BSOSA) EDIMAL /VI`: 

21 16 25 
SIENTE EL BOOM Tito "El Bambino" Featuring Randy 

16 
7EXTER,DJ GIANN (TITO EL BAMBINO,R.ORTIZ,DE LA GHETTO.JOWELL,DJ GIANN) EMI TELEVISt 

Enrique Iglesias 1 

Daddy Yankee Featuring Fergie 
EL CARTEL /INTERSCOPE 

Chayanne 
SONY BMG NORTE 

Mana 
WARNER LATINA 

R.K.M. & Ken -Y 
PINA /UNIVERSAL LATIC 

Hector "El Father 
Vt / MACHE 

Julieta Venegas 5 

SONY BMG NOR I 

Cuisi)Io5 
MUSART /BALA,- 

Intocable 
EMI TELEVI', 

Wisin & Yandel Featuring Los Vaqueros 
WY / MACHE I 

Ricky Martin 
SONY BMG NOR' 

Zion Featuring Akon 
CMG /UNIVERSAL MOTO A'< 

Los Tigres Del Norte 
FONOVe 

7 

6 

11 

12 

4 

22 14 12 

23 20 36 

o 
e 29 29 

27 28 

ESE 
).GUILLEN (G.GLESS) 

QUE ME DES TU CARINO 
J.L.GUERRA (J.L.GUERRA) 

OJALA 
M.A.SOLIS (M.A.SOLIS) 

ESO Y MAS 
J SEBASTIAN J.SEBASTIA 

Conjunto Primavera 
FONOVIS: 

Juan Luis Guerra Y 440 
EMI TELEVIE 

Marco Antonio Solis 
FONCE 

Joan Sebastian 
MUSART /BALBOA 

10 

Ir 
2 

Puerto Rican 

star reverses 

trajectory and 

zooms 22 -11 with 

a 15% audience 

gain as the song 

enjoys heavy 

airplay in 

California and 

Texas markets. 

One year after 

the release of its 

album "Todo 

Cambio," Camila 

proves staying 

power by inch- 

ing toward the 

top 10 with the 

title track. 

Tony Dize earns 

the largest audi- 

ence percentage 

gain at No. 38, 

as his "Duizas" 

re- enters at 

song's new 

peak position. 

w TITLE 
á3 a 3o PRODUCER (SONGWRITER) 

MANDA UNA SENAL 
F.OLVERA,A.GONZALEZ (F. OLVERA) 

DON'T MATTER 
A.THAM (A.THIAM,A.LAWSON) 

26 17 15 

27 25 31 

28 42 

29 24 17 

o38 39 

CD33 33 

34 16 

36 30 44 

35 23 

32 26 

NOT SNOT 
DEUT 

43 38 

O ® 
39 31 27 

41 32 

45 

42 37 30 

44 39 40 

/45 

36 

ilÏlii 

49 47 = 
O 46 50 

IIE"E{1TRT 

Artist 
IMPRINT / PROMOTION LABEL 

Mana 11 
WARNER LATINA 

Akon 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

NENA Mig uel Bose Featuring Paulina Rubio 
C.JEAN,M.BOSE (M. BOSE ,E.ALDRIGHETTIE,V.LEROVANTE) WARNER LATINA 

QUE HICISTE Jennifer Lopez 
M.ANTHONY,J.REYES (J.JEYES,J.ROMERO,M.ANTHONY) EPIC /SONY BMG NORTE 

ME DUELE AMARTE Reik 
K.CIBRIAN (T.LENNOX,C.CRUZ SANCHEZ) SONY BMG NORTE 

Graciela Beltran 
UNIVIF 

BEAUTIFUL LIAR /BELLO EMBUSTERO Beyonce & Shakir 
STARGQEBJOJCYAESS. hRBARN( R( B. KNOAM1ESMSERNSEN .TEHERMPNSENA.GHOSTJ.UL'. MSC WORDCOMMA/SRW LING r: 

ES COSA DE EL 
L. E. PAYAN (C.D.SERRANO) 

QUE LLOREN 
M.PESANTE (M.I.FESANTE) 

NO TE PIDO FLORES 

1 NO TE VEO 

COMO TE bA MI AMOR 
LUS EOHOSCOPOS UL OUHAN00 (H. LAINA) 

AYUDAME 
C.LOFEZ (C.SOROKIN,P RUBIO) 

OUIIZAS 
URGA (T.FELICIANO) 

Ivy Queer 
UNIVI 

Fanny L. 

Casa De Leone.. 
_ __WARNEOLATV. :. 

Los Horoscopos De Durang 

Paulina Rub, 
UNIVERSAL LAT 

Tony Dlzr 
WY /MACH) 

ME DUELE ESCUCHAR TU NOMBRE Grupo Montez De Durant'` 
J.L.TERRAZAS ( A. PIERAGOSTINO ,E.CORTAZAR,J.L.TERRAZAS) L 

filLA LLAVE DE MI CORAZON Juan Luis Guerra Y 440 
J.L.GUERRA (J.L.EUERRA) EMI TELE', 

BASTA YA Conjunto Primavero, 
NOT LISTED (NOT LISTED) FONO 

glUN IDIOTA COMO YO Duel:- 
O.I.TIVINO,D.LOFEZ JR. (M.A.PEREZ,R.TFEVIZO) UNIVIF,'. 

POR AMARTE ASI Alacranes Musita 
O.UREINA JR..R.URBINP,R.AVITIA (E.REYES,A.MONTALBAN) UNINIL. 

LA OTRA 
V.DOTEL (,V.DOTEL J.C.CAMPOS) 

DE TI EXCLUSIVO 
NOT USTED (NOT LISTED) 

COMO ENTENDER 
S. KRYS,J.PENA (JPENA,O.BERMUDEZ) 

HOY TENGO GANAS DE TI 
A.POSSE (M.GALLARDO) 

INVISIBLE 
C. CABRAL 'JUNIOR" (E.PAZ) 

Y AQUI ESTOY 
K -PAZ DE LA SIERRA (A. GABRIEL) 

DALE PA' TRA (BACK IT UP) 
NAPOLES N.HOWELL,A.PHILLIPS,E.GRULLON 

6 

16 

16 

16 

3E 

28 

37 

38 

27 

41 

a 

43 

Ilegales Featuring Monchy Y Alexandra 
X17 

UNIVERSAL LATINO 

La Arrolladora Banda El Limon 
DISA / EDIMOL 

Jennifer Pen,, 
UNIVIS 

Ricardo Montane 
EMI TELE. 

Palom 

K -Paz De La Sierra Duet With Ana Gabrie. 
DISA /EDIMO'. 

Notch 
CINCO POR CINCO /MACHETE 

36 

23 

23 

42 

31 

2 

TOP 

I_AI"I V ALBUMS.. 

4 3á 3ó 

34 

© El 
4 2 2 

5 8 6 

6 5 3 

7 4 4 

8 7 5 

9 3 10 

10 9 7 

11 6 12 

12 12 17 

13 16 11 

e 19 13 

15 10 9 

16 13 - 

17 21 16 

18 14 8 

CI 
20 22 19 

21 25 22 

22 15 

23 20 -4 

24 27 20 

25 11 35 

ARTIST 
IMPRINT 8 NUMBER , DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

Title 

LtR1Y 11165 & TMIY Mas Flor. Los Ber4arr W s 
MAS FLOW 230013 /MACHETE (15.98) V 

VICENTE FERNANDEZ Historia De Un Idolo 
BMG NORTE (16.98) 

MARCO ANTONIO SOLIS La Mejor... Coleccion 

JENNIFER LOPEZ Como Ama Una Mujer 
EPIC 78149/SONY 8MG NORTE (18.98) 

AVENTURA K.O.B.: Live 
PREMIUM LATIN 20560 /SONY BMG NORTE (18.98 CD /DVD) O+ 

CALLE 13 Residente O Visitante 
SONY BMG NORTE 03170 (16.98) 

R.K.M. & KEN -Y Commemorative Edition 
PINA 008481 /UNIVERSAL LATINO (15.98 CO /DVD) Q+ 

MANA Amar Es Combatir 
WARNER LATINA 63661 (18.98) O+ 

CHAYANNE Mi Tiempo 
SONY BMG NORTE 06119 (16.98) 

IVY QUEEN Sentimiento 
UNIVISION 311140/ÚG (13.98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
EMI TELEVISA 88392 (14.98) 

VALENTIN ELIZALDE Vencedor r--. 
UNIVERSAL LATINO 006611 (9.98) O+ 

A.B. WNWLIA PRESENTS LUNA OM Greatest ENS Album Versions 

EMI TELEVISA 90331 (13.98) 

LOS CReD0E2IXLPAWIDNHM1B1E0E AMMO RMWS4 Rob, Nob /Ns áeaiorei 
OIGA 720982 (11.98) 

MIGUEL BOSE Papito 
WARNER LATINA 699903 (18.98) 

LOS RICAN S DE TUUANA La Mejor... Coleccion De Corridos 
UNIVISION 311110/00 (10.98) 

DON OMAR 
VI 006662/MACHETE (15.98) 

GRUPO BRYNDIS 
SISA 721017 (10.98) 4+ 

King Of Kings 

Solo Pienso En Ti 

JAE -P /KINTO SOL Encuentros Musicaales 
UNIVISION 311157/UG (12.98) 

XTREME 
_5 CALLE 340011/00 (13.98) 

Haciendo Historia o 
Puro Sierreno Bravo (] LOS CUATES DE SINALOA 

SONY BMG NORTE 04734 (11.98) 

ROBERTO CARLOS Grandes Exitos 
DISCOS 605 08204 /SONY BMG NORTE (14.98) 

1 0 
3 

1 

2 

1 

4 

1 

2 

4 

7 

6 

13 

1 

3 

19 

13 

13 

15 

JENNI RIVERA 
FONOVISA 353001/00 (12.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T. 2 

FONOVISA 353103/ÚG (10.98) 

BANDA GUASAVENA Dedicado A Ti 
STARMEX 008840 /UNIVERSAL LATINO (11.98) 

10 

11 

s 
W 

0 
s3 

ARTIST 
IMPRINT 8 4UMER / DISTRIBUTING LABEL ('RICE) ® PATRULLA 81 
:NSA 72104B (11 98) 

Tit e 

En Concierb 

27 23 32 
TITO NEVES Canciones Clasicas De Marco Antonio Sots 
LA HALLE 30021/ÚG (13.98) 

WISIN : YANDEL Pail Muncb 
rMACHEE 53140: (15.98) C 

LOS TIGRES 3EL NORTE Detalles Y Emociona 29 24 15 a FONOVIEA 553048/09 (12.981 

28 29 23 

30 18 21 
MARCO kiTOPIO SOUS La HistoriaContinua... Parte II 
IONOVISA 253068 /UG (12.98) O+ 

26 

Ñ° ARTIST 
Wo IMPRINT 8 NUMBER i DISTRIBUTING LABEL (PRICE) 

61 47 
VARIOUS ARTISTS 30 Corridos: Muy Perrones 

553170/00 (10.98) 

Title 

24 

23 t © SPANISH 
EGRESS 

HAR1134 

(16.LEM 

O98) RCHESTRA United We Swing 
52 

CONJUNTO ANIDES Las A'1 De Los No.1. Del Pastio Deranguense 
r' MEX 008785 /UNIVERSAL LATINO (13.98) 

GRACIELA BELTRAN Promesas No 
UNIVISION 311041/ÚG (12.98) 

1 

O 

31 17 44 RICKY MARTIN Ricky Martin MTV Unplugged n 
SONY MG 40RT: 00909 (16.98) O+ 

32 26 18 BETO QUINTINILLA Tragedias Feales De La Vida 
UNIVISICN :11143/ÚG (12.98) C+ 

33 

34 

32 24 

36 40 

35 37 25 

36 

37 

38 

39 

40 

41 

34 62 

35 33 

33 27 

28 26 

38 29 

31 

15 

39 31 

47 41 

63 70 

41 46 

47 42 38 

58 

49 48 36 

50 30 57 

Q51 

VARIOUS ARTISTS WY Records Presents: Los Vaquera 
WY 008E10JMACSETE (13.98) O+ 

MONCI-Y 8 ALEXANDRA Exits 
J A N 5C19 /SOW BMG NORTE (13.98) 

CU IS. LLOS Mil Heridas 
MUSART 3W3 /O4 BOA (12.98) 

RICA1100 wONiANER Las Mejores Canciones Del Muncb 
EMI TELEVISA 84417 (15.98) 

ALACRANES MUSICAL Linea De On 
PISA 729296 (5.93) 

JULIETA VENEGAS Limon Y SEI 
SONY BMG IORTI 83425 (14.98) 48 

MARCC ANTONIO SOUS La Historia Continua.. Parte I 

FONOVISA M164: /UG (13.98) 

LOS CAI!INAIftBs La Historia.. Lo MasChub, Chub, Chub 
SONY 2.G IORTI 05302 (12.9814+ 

VALENITIN ELIZALDE Lobo Domesticad 
IINIPEBSAL _ATIZO 008478 (11.98) 

PACE 
SETTER 

IDS ilLIMIDES VS. LA MIerA Los Humildes Vs. La Migo 
SCI LATINO 41593/6CI (6.98) 

VARIOUS I RTISTS Don Omar Presenta El Pentagon ) 
'i,-JE (14.98) 

LOS TERRIBFS PEL NORIE 30 Corridoi: Historias Nortenas 
IRI '.9.9 (958) 

CAMI_A Todo Cambie 
SONY MG NORTE 78272 (14.98) 

LA 5P ESTACION El Muido Se Equivoci 
SONY BOA SORTE 80713 (15.98) Tr 

ANA GP BR EL La Reins Canta A Mexico 
SONY BRA I PAT) 01721 (15.98) 

LOS TE tAERARIOS Linea De Oro 
DIVA 72929 i5 99) 

BRONCO ' LO3 BUKIS / LOS TEMERARIOS BB- 
[MOVES a 5 r': i:. LIG (10.98) 

ANDREA BOCELLI Amo- 
SUGAR \A% IMI):: (. 006144 /UNIVERSAL LATINO 18.9 

2 

1 

10 

2 

11 

53 46 34 

54 40 28 

55 45 43 

56 55 39 

57 57 55 

58 59 50 

59 58 51 

15 60 44 45 

23 

33 

0 8 

2 64 

2 65 

2 66 

42 

26 69 65 53 

C 

61 

4 

53 54 

74 68 

75 66 

49 37 

64 49 

iE"ESTSY 

68 50 48 

45 
Cr.) ® 

YURIDIA Habla El Corazon 
BMG NORTE 02496 (14.98) 

R K.M. & KEN -Y Masterpiece: Nuestra Obra Maestra 
270183 /UNIVERSAL LATINO (15.98) 

ALACRANES MUSICAL La Mejor... Coleccion 
VISION 311123/00 (10.98) 

DIANA REYES Te Voy A Mostrar 
'r ERSAL LATINO 008411 (12.98) 

KINTO SOL 
. ; )SION 311030/0G (12.98) 

Los Hijos Del Maiz 

REYLI Fe 
SONY BMG NORTE 06846 (14.98) 

LOS HOROSCOPOS DE DURANGO Desatados 
O. DILA 720955 (11.98) Q+ 

EL CHAPO DE SINALOA La Noche Perfecta 
DILA 720802 (10.98) 

1 DADDY YANKEE Barrio Fino: En Directo 
i EL CARTEL 007035 /INTERSCOPE (12.98) 4+ 

RWONSAWA Y SUS BRAVOS OM NORTE 30 Caddos: HLStonas Notenas 
FREDDIE 1960 (14.98) 

RBD Celestial 
a. EMI TELEVISA 75852/VIRGIN (13.98) 

ALEXANDRE PIRES Exitos..Solo Para Usted 
DISCOS 605 08598 /SONY BMG NORTE (18.98) O 

ii ALACRANES MUSICAL Linea De Oro 
s3 UNIVISION 311023/ÚG (5.98) 

VALENTIN ELIZALDE El Idolo Y Sus Canciones 
UNIVISION 311162/UG (11.98) 

VARIOUS ARTISTS NOW Latino 2 
'Y BMG STRATEGIC AWII5INC,ON e5WU ERSAL 0383690NHIS4 LAIN) Oe98n 

AN O1NTNLIAIAtEE1118NAr4 ALL Mai From Ktoblatanps To KurriZ A4 Wo 
r, TELEVISA 73597 (15.98) 

13 71 54 60 
LOS BUKIS 30 Recuerdos 

. FONOVISA 352638/UG (11.98) 

9 

48 

7 

2 

72 56 52 
HECTOR "EL FATHER" The Bad Boy 

li VI 008043 /MACHETE (14.98) 

OD C F RAU OBt6A LANs De Ow, Caiente, Caliente Y Machas ELOos Mas... 

i UNIVISION 311127/ÚG (5.98) 

74 71 59 PESADO Exitos 
WARNER LATINA 120572 (14.98) 4+ 

o ^: GRUPO BRYNDIS Remezclados Y Remasterizados 
DISA 720609 9.9 

17 

24 

14 

2 

16 

5 

30 

29 

4 

22 

1 

16 

1 

to 

33 

33 

2 

2 

6 

2 

73 

21 

73 

56 Go to www.billboard.biz for complete chart data Data for week of JUNE 2, 2007 CHARTS LEGEND on Page 60 

www.americanradiohistory.com

www.americanradiohistory.com


N 

AIRPLAY 
MONITORED BY 
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BDS 
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LATIN AIRPLAY 

POP, 

1 1 

© 2 

© 3 

4 4 

6 

O 8 

7 

5 

13 

9 

t41P1) 
15 

12 17 

22 3 
14 14 

(; 34 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO( 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

BENDITA TU LUZ 
MANA (WARNER LATINA) 

ERES PARA MI 
JULIETA VENEGAS (SONY BMG NORTE) 

NENA 
MIGUEL BOSE FEATURING PAULINA RUBIO (WARNER LATINA) 

ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

TU RECUERDO 
RILNr MARIN FEAT. LA /MN BE CHANIA0 Y TOMMY TORFS ISIW( NAG NORTE) 

ME DUELE AMARTE 
REIN (SONY BMG NORTE) 

QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

AYUDAME 
PAULINA RUBIO (UNIVERSAL LATINO) 

PEGATE 
RICKY MARTIN (SONY BMG NORTE) 

BEAUTIFUL LIAR /BELLO EMBUSTERO 
BEYONCE & DOMINA (MUSIC woRtoicownrewsow BRAG NORTE) 

SI TU NO ESTAS 
SIN BANDERA (SONY EMS NORTE) 

COMO ENTENDER 
JENNIFER PENA ( UNIVISION) 

R I-IYTI-I IVI,M 

1 

2 

3 

3W $ 
1 

2 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

IMPACTO 
DADDY YANKEE FEATURING FERGIE (EL CARTE( I1ITI I 

IGUAL QUE AYER 
R.K.M. & KEN -Y (PINA/UNIVERSAL LATINO) 

1I? 

SOLA 
HECTOR "EL FATHER' (VI /MACHETE) 

4 4 
SIENTE EL BOOM 
TITO "EL BAMBINO' FEATURING RANDY (EMI TELEVISA) © 

6 
THE WAY SHE MOVES 
ZION FEATURING ANON (CMG /UNIVERSAL MOTOWN) 

6 5 
PEGAO 
WISIN & YANDEL FEATURING LOS VAQUEROS (WY /MACHETE) 

12 
LLORARAS 
R.K.M. & KEN -Y (UNIVERSAL LATINO) 

8 7 DON'T MATTER 
!IKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

9 9 QUE LLOREN 
IVY QUEEN ( UNIVISION) 

11 

19 NO TE VEO 
CASA DE LEONES ( WARNER LATINA) 

10' DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATINO) ® 25 OUIZAS 
TONY SIZE (WY /MACHETE) 

13 11 
LOS INFIELES 
AVENTURA (PREMIUM LATIN) I 22 
LEAN LIKE A CHOLO 
COWN A.KA. KILO (SILENT GIANT /MACHETE) 

C18 Ml CORAZONCITO 
/ AVENTURA (PREMIUM LATIN) 

REGIONAL IVIEXIC,ANrM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MIL HERIDAS 
CUISILLOS IMUSARTiAALBOA) 

) DAME UN BESO 
INTOCABLE (EMI TELEVISA) 

DETALLES 
LOS TIGRES DEL NORTE ( FONOVISA) 

5 CADA VEZ QUE PIENSO EN TI 
ID: CREABOREI DEL PANNO OURAGUENSE DE AEi REDO IiAMIRF21D! 

4 
Y SI VOLVIERA A NACER 
AL ?GRES DE LA SIERRA (EDIMALNIVA) 

7 
DIME QUIEN ES 
LOS RIELEROS DEL NORTE (FONOVISA) 

6 
ESE 
CONJUNTO PRIMAVERA ( FONOVISA) 

i0 ES COSA DE EL 
GRACIELA BELTRAN )UNIVISION( 

13 
LA NOCHE PERFECTA 
EL ':RAPO DE SINALOA (DISA) 

8 
COMO TE VA MI AMOR 
LOS HOROSCOPOS DE DURANGO (DISA) 

16 

13 12 

17 

15 11 

ME DUELE ESCUCHAR TU NOMBRE 
ORLAD MONTEZ DE DURANGO (DISA) 

BASTA YA 
CONJUNTO PRIMAVERA (FONOVISAI 

UN IDIOTA COMO YO 
DUELO )UNIVISION) 

POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON (DISA /EDIMONSAI 

41) LATIN Ai_euiws 

POP_ 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPIC /SONY BMG NORTE) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

CHAYANNE 
MI TIEMPO (SONY BMG NORTE) 

5 6 
A.B. OUINTANILLA III PRESENTS UMBIA KINGS 
GREATEST HITS ALBUM VERSIONS (EMI TELEY.SA) 

6 4 
MIGUEL BOSE 
PAPITO (WARNER LATINA) 

7 

8 

5 ROBERTO CARLOS 
GRANDES EXITOS (DISCOS 605 /SONY BMG KATE) 

8 
MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISPVUG) 

9 7 
RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG SORTE) 

11 

12 

2 
RICARDO MONTANER 
LAS MEJORES CANCIONES DEL MUNDO (EMI TELEVISA) 

JULIETA VENEGAS 
11 

LIMON Y SAL (SONY BMG NORTE) 

S MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOWSAWJG) 

9 
CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

14 13 
LA 5A ESTACION 
EL MUNGO SE EQUIVOCA (SONY BMG NORTE) 

ANDREA BOCELLI 
AMOR (SUGARNENEMUSIC /UNIVERSAL LATINS) 

R HY 11-I IVI ro 

7 S 

6 6 

9 , 

10 9 

11 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

LUNY TUNES & TAINT 
MAS FLOW: LOS BENJAMINS (MAS FLOW / MACISTE) 

CALLE 13 
SESIDENTE 0 VISITANTE (SONY BMG NORTE) 

R.K.M. & KEN -Y 
:OMMEMORATIVE EDITION (PINA/UNIVERSAL LATINO) 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

DON OMAR 
CINC OF KINGS (VI /MACHETE) 

JAE -P /KINTO SOL 
ENCUENTROS MUSICALES (UNIVISION /UG) 

WISIN & YANDEL 
EAT MUNDO (MACHETE) 

W5 TITLE 
53 LB ARTIST IMPRINT & NUMBER / PR( MOTION LIBEL 

GLAMOROUS 
3 ÿ 

FERLE FEAT UMACRB WLLIJEWA&M PRONOWTERSCOPE 

4 10 
CHANGE 
KIMBERLEY LOCKE CURB PROMO 

. 5 7 
I WANT YOUR LOVE 
JOOY WATLEY AVITONE PROMO/PLACE BISOLIT 

Fly 7 9 YOU'RE THE ONE 
ONO MINDTRAIN PROMO /ASTRALWERKS 

2 7 BEAUTIFUL LIAR 
BEYONCE A SHAKIRA MUSIC WORLD PROMO / COLUMBIA 

O 4 
JENNIFER LOPEZ EPIC /SONY UMS O RTE PROMO 

DUE HICISTE 
I 

1 10 
READ MY MIND 

THE KILLERS ISLAND PROMO /IDJM7 

9 8 
HE'S ALIVE 

A GIRL CALLED JANE ISLAND PROMO /IDJMG 

6 
PEGATE 
RICKY MARTIN SONY BMG NORTE PROMO 

2 3 I COULD FALL IN LOVE WITH YCU 
ERASURE MUTE 9354 

4 IN THE MORNING 
GWEN STEFAN! INTERSCOPE PROM 

, ICE BOX 
OMARION T.U.G. PROMO /COLUMBI 

FOREVER 
ALYSON PM MEDIA PROMO 

WITH LOVE 
HILARY DUFF HOLLYWOOD PROMO 

19 

i 
4 

ALL AROUND THE WORLD 
LIONEL RICHIE ISLAND PROMO /IDJMG 

MAKE IT HAPPEN 
MAYA AZUCENA KULT PROMO 

1 ALL GOOD THINGS (COME 70 AN ENDI 
NELLY FURTADO MOSLEY PROMO /GE =FEN 

10 
GIMME GIMME (DISCO SHIMMY) 
FRANKIE KNUCKLES NOICE! PROMO 

ALIVE 
TIM REX EXPERIMENT FEAT. GRAZIELLA REXHOUSE PROMO 

SPOTLIGHT 
AVADOR A CARRI O FEAT GEORGIA NICOLE ïH(%I MC PROM 

CANDYMAN r48 
CHRISTINA AGUILERA RCA /011,1' 

12 

VARIOUS ARTISTS 
WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

VARIOUS ARTISTS 
DON OMAR PRESENTA: EL PENTAGONO (VI /MACHETE) 

R.K.M. & KEN -Y 
NASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIYSRSAL LATINO) 

KINTO SOL 
LOS HIJOS DEL MAIE (UNIVISION /UG) ® 

12 
DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEUINTERSCLTPE) 

13 

15 1c 

HECTOR "EL FATHER' 
THE BAD BOY (VI /MACHETE) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

:B 

iliTITLE Is ARTIST IMPRINT & NUMBER i PROAOTION LABEL 

33 2 
MY DESTINY 
KIM ENGLISH NERVOUS PROMO 

ir 1" 11 
AUTOMATIC 
ULTRA NATE SILVER LABEL PROMO/TOMMY BOY 

BP 2- 5 
IN THE CLOUDS 
UNDER THE INFLUENCE OF GIANTS ISLAND PROM) /IDJMG 

ly 3' 3 WISH UPON A DOG STAR 
IF SATELLITE PARTY COLUMBIA PROMC 

ID 3e 4 
PUT YA BODY IN IT 
LOVE TATTOO FLY MUSIC IMPORT 

D 4C 2 
00 YOU KNOW? THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO PROMO /INTEFSCOPE 

m. 25 
9 C'MON CMON 

TRICKY BIIIMS& FEATURING TRUCE REISSESMK)N SLYER PROMO 

9 
ROLLERCOASTER 
ERIKA JAYNE RM RECORDS PROMO 

-;;,34 18 14 
ITS MY LIFE 

M., S- BLUSH CJ PROMO 

35 8 
DEEPER LOVE 
EDDIE THONEICK 

38 32 5 
üéx 

;9 2 ROTATION 
RANDY PRESS FEATURING VBUTTERFLY HMSP PROMO 

EVENLY 
LEONA DAUMAN 1434 

40 

QUE LLOREN 
IVY QUEEN UNIVISION PROMO 

CANT HELP MYSELF 
KACI CURB PROMO 

I CANT WAIT 
DIANNE WESLEY DIVISION X PROMO /GOSSIP 

41 33 3 
I WANT TO LIVE 

DEE PEACE RED STICK PF OMO /STRICT_Y RHYTHM 

42 31 -4 RISE 
SAMANTHA JAMES OM PROMO 

POWER 
PICK 

RAPTURE 2007 

CAN'T KEEP IT A SECRET 
JACINTA CHUNKY PROMO, MUSIC PLANT 

DARK TERRITORY 
JUNKIE XL NETTWERK PROMO 

BEAUTIFUL DAY 
MATT DAREY TWISTED PROMO /KOCH 

2) 14 

?ù 15 

13 13 

4:6 U 

DRUMS IN THE CLUB 
al ROSS HARRIS FEAT DJ KBEs IAN MW MOON ?MON SLYER PAM 

DISCOTECH 
YOUNG LOVE ISLAND PROMO /IDJMG 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE PROMO / ZOM3A 

I NEED SOMEONE 
RALPH FALCON NERVOUS 20613 

RIDE A WHITE HORSE 
GOLDFRAPP MUTE 9323 

SAY IT RIGHT 
NELLY FURTADO MOSLEM PROMO /GEFFEN 

SOME GIRLS 
HENRI DAUMAN 20884 

FREE MY LOVE 
SUZANNE PALMER STAR 63 13222 

1- OT 
I DANCE AIRPLAY. 

1 

ARTIST 
ú TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

BJORK 
VOLTA ELEKTRA/ATLANTIC 135868 /AG 

JOHNNY VICIOUS 
nriiivEep PRESENTS: DANCE AM NON RBIAUaN:EBTIOYIIAWE 

2, 6 TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /)1LTRA 

3 55 
GNARLS BARKLEY 
ST ELSEWHERE DOWNTOWN 70003 / ATLANTICO+ 

1 2 

R.K.M. & KEN -Y 
MASTERPIECE: SOLD OUT (PINA/PR /UNIVERSAL LATINS) 

REGIONAL IVI1=\IC.A\ ,M 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605. /SONY VMS N IRTE) 

VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) 

LOS 05EADORFS DEL PASTO DUROOLIENBE DE ALFA EDCRAMIREZ 

RECIO, RECIO MIS CREADOREZ (DISA) 

4 
LOS TUCANES DE TIJUANA 
-A MEJOR... COLECCION DE CORRIDOS (UNIVISION /LG) 

GRUPO BRYNDIS 
TOLO PIENSO EN TI (DISA) 

h_OS CUATES DE SINALOA 
PUTO SIERRENO BRAVO (SONY BMG NORTE) 

JENNI RIVERA 
MI I IDA LOCA (FONOVISA/UG) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
E.B.T. 2 (FONOVISA/UG) 

BANDA GUASAVENA 
LED CADO A TI (STARMEX/UNIVERSAL LATINO) 

PATRULLA 81 
EN CONCIERTO (DISA) 

LOS TIGRES DEL NORTE 
DETALLES Y EMOCIONES (FONOVISA/UG) 

BETO QUINTANILLA 
TRAGEDIAS REALES DE LA VIDA (UNIVISION /UG) 

CUISILLOS 
MIL HERIDAS (MUSART /BALBOA) 

ALACRANES MUSICAL 
LINEA DE ORO (DISA) 

15 15 
LOS CAMINANTES 
LP 'ASTORM... LO MAO CHULO CHULO. CHAO (SONY BMG TODFEE) 

Data for week of JUNE 2, 2007 For chart reprints call 646.654.4633 

4 
81 

9 
LCD SOUNDSYSTEM 
SOUND OF SILVER DEA 85114 /CAPITOL 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 725 

7 'D4 
GORILLAZ 
DEMON DAYS PARLOPHONE 73838NIR IN 

DP 9 
27 

DEPECHE MODE 
ME cur OF CM/ MOOS YDUA/1 SPFMINAT3ASEN2N0 NIA BRS* 

6 .78 
THE COUNTDOWN SING RS 
= GREVER DISCO MADACY SPECLEL PRODUCTS 5 379MPDACY 

11 A 
POCIR KET SYMPHONY AIRCHEOLOGY 83761 ` /AEìTRALWERHS 

THE RIDDLER & TREVOR SIMPSON 
OLTRA.OANCE 08 ULTRA 1485 

DAN DEACON 
i:PIOERMAN OF THE RINGS CARPARK 37 

0 
MADONNA 
ONFESSIONS ON A DANCE FLOOR WARNER EROS. 99460' 

-O 8 

III 11 

13 

12 

10 

CI 19 11 Ir 14 17 

15 

2 
'JEWSBOYS 
:.0: REMIXED INPOP 71394 

17 633 

!! (CHK CHK CHK) 
PITH TAKES WARP 154` 

THE GOOD, THE BAD & THE QUEEN 
1IE GOOD, THE BAD& THE QUEEN PPTVDPHONE 

JNTEL 
I JMB LUCK SUB POP 725` 

IsASCADA 
l'EERVTIME WE TOUCH ROBBINS 75064 

VARIOUS ARTISTS 
MEYER FREESTYLE RAZOR & TIE 89147 

DJ SKRIBBLE / VIC LATIN 
i <RIVEMIX03 THRIVEDANCE 90758/THRI 

SCISSOR SISTERS 
T-i-DAN UNIVERSAL MOTOWN 007499/U 

TITLE 
3á ARTIST IMPRINT A NUMBER / PROMOTION LABEL 

2 E 
WITH LOVE 
HILARY DUFF HOLLYWOOD 

CRY FOR YOU 
SEPTEMBER ROBBINS 

1 

3 

4 

READ MY MIND 
THE KILLERS ISLAND /IDJMG 

THE WORLD IS MINE 
DAVID GUETTA VIRGIN 

m 5 t_ I CANT TAKE IT 
LOLA SOBE 

D ID 
8 

REHAB 

EDUN ROBBINS 

AMY WINEHOUSE UNIVERSAL REPUBLIC 

iC . PUT 'EM UP 

CI 11 

CID 
6 i. SAY IT RIGHT 

KELLY FURTADO I:IOSLEY /GEFFEN 

Il 7 2: 
BY MY SIDE 

lir 
FLANDERS Ih' :. 

18 3 
SORRY 
NASNAOE ULTRA 

23 5 
MAKES ME WONDER 
MAROON5AAM /OC10L_ INTERSCOPE 

12 7E U + UR HAND 
PINK LAFACE /ZOMBA P4 

13 7 
IN THE DARK 

THE CREEPS 
CAMILLE JONES SILVER LABEL/TOMMY BOY 

UMBRELLA 
RIHAN NA FEATURING JAY -Z SRP /DEF JAM/ DJMG 

16 9 16 

ENIGMA 
A- POSTERIORI VIRGIN 69994 

['AFT PUNK 
1IISIQUE VOL. I: 1993 -2005 VIRGIN 58405 

MARK FARINA 
HOUSE OF OM OM 251 

®JOHNNY VICIOUS 
S«4ED B PRESBTTS: El1T,liq THRNEDANCE 1/IIEVNE 

TIESTO MAGIC MUZIVULTRA 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

CHANGES 
CHRIS LIKE FEATURING LAURA V ROBBINS 

S.O.S. 
STONEBRIOGE STONEY BOY 

BEAUTIFUL DAY 
MATT DAREI DAREI PRODUCTS/TWISTED /KOCH 

BEAUTIFUL LIAR 
3EYONCE & SHAKIRA MUSIC WORLD /COLUMBIA 

IRREPLACEABLE 
3EYONCE COLUMBIA 

NE'S 
ALL OF YOUR LOVE 
iELLOOOODBYE DRIVE -THRU /SANCTUARY 

SOUNDZ OF FREEDOM 
BOG SINCLAR YELLOW 

FEEL TOGETHER 
DEN MACKLIN FEATURING TIGER LILY NERVOUS 

GLAMOROUS 
RERGIE FEAT. LUEACRIS WILLIAM /A &M / INTERSCOPE 

Go to wwvY.billboard.biz kcr complete chart data 57 
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e 

NEW ZEALAND 

2 1 

3 2 

4 NEW 

5 6 

6 3 

7 4 

8 5 

9 9 

(NIELSEN SOUNDSCAN INTERNATIONAL) JUNE 2, 2007 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

MAKES ME WONDER (ALBUM VERSION) 
MAROON5 LAM OCTONE /INTERSCOPE 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA MUSIC WORLD /COLUMBIA 

REAL GIRL 
MUTYA BUENA 4TH K BROADWAY /ISLAND 

SIGNAL FIRE (EDIT) 
SNOW PATROL FICTION, POLYDOR 

WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP/WARNER BROS. 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

HERE (IN YOUR ARMS) 
HELLOGOODBYE GRIVE -THRU 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

DON'T MATTER 
AKON KONVICT.UPFRONT /SRC /UNIVERSAL MOTOWN 

GIVE IT TO ME 
OMBALAND FT. N FUFOADO & J. RMBEIBAM: MOSLEY/BACKGROUND INTERSCOPE 

RUBY 
KAISER CHIEFS B- UNIQUE; POLYDOR 

13 12 
THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

14 NEW 
CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES FT. PATRICK STUMP DECAYDANCEFUELED BY RAMEN 

15 0 
YOUR LOVE ALONE IS NOT ENOUGH (NINA SOLD ACOUSTIC) 
MANIC STREET PREACHERS EPIC 

16 16 
HOW TO SAVE A LIFE 
THE FRAY EPIC 

17 14 
TAKE CONTROL (MAIN VERSION) 
AMERIE COLUMBIA 

18 20 
EVERYTHING (ALBUM VERSION) 
MICHAEL RUBLE 143 /REPRISE 

13 19 

23 NEW 

CANDYMAN 
CHRISTINA AGUILERA RCA 

ME MUERO 
LA 50 ESTACION SONY UMG 

FLANDERS 

lJNfii_D KING DC)IVI; 
SINGLES 

i 

:uY. :3 (THE OFFICIAL UK CHARTS CO.) 

NEW 
UMBRELLA 
BIHANNA FT. JAY -Z JAM 

2 19 
MAKES ME WONDER 

MAY 20. 217117 

MAROON 5 A &M /OCTONE, INTERSCOPE 

3 2 
BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

4 17 
SIGNAL FIRE 
SNOW PATROL FICTION; POLYDOR 

5 11 
HERE (IN YOUR ARMS) 
HELLOGOODBYE EPIC 

6 4 
CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES DECAYDANCE /FULLED BY RAMEN 

DON'T MATTER 
AKON KONVICT/UPFRONT'SRC /UNIVERSAL MOTOWN 

5 
FLYING THE FLAG (FOR YOU) 

9 7 

SCOOCH RAM 

GIVE IT TO ME 
TNBMWA FT N RRIDLDO & J. TMB8lA1tE MOBLEY/&ACKGRWNONTERSCOPE 

10 25 
SHINE 
BOOTY LUV HED HANOI 

AUSTRALIA 

á3 

2 2 

3 3 

4 4 

5 NEW 

6 

(ARIA) 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

CANDYMAN 
CHRISTINA AGUILERA RCA 

CaH13IVIANY 
SINGLES 

2 

4 

11; (MEDIA CONTROL) 

NEW 
NOW OR NEVER 
MARK MEDLBCK COLUMBIA 

MAY 22. 2007 

1 EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDOR /UNIVERSAL 

, SAY IT RIGHT 
NELLY FURTADO MOSLEY GEFFEN 

3 BEAUTIFUL LIAR 
SEYONCE & SHAKIRA WORLD MUSIC /COLUMBIA 

6 9 

7 6 

8 7 

9 4 

8 10 

GIVE IT TO ME 
RMBAIAND FT N FtKIfNDO &J. TIMBERlA10: MMSLfVBLACKfADUNaNTERSWPE 

DEAR MR. PRESIDENT 
PINK LAFACE / ZOMBA 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP /WARNER BROS 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

CANADA El 
F IGITAL SINGLES 

MAY 20 21107 !3 á3 (SOUNDSCAN) JUNE 2 2007 

1 1 

MAKES ME WONDER (ALBUM VERSION) 

GLAMOROUS 
FERGIE FT. LUDACRIS WILL.I.AM /A&M /INTERSCOPE 

GRACE KELLY 
MIKA CASABLANCA ISLAND 

LOST AND RUNNING 
POWDERFINGER UNIVERSAL 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE /INTERSCOPE 

7 
7 

LEAVE ME ALONE (I'M LONELY) 
PINK LAFACE / ZOMBA 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

8 

9 STRAIGHT LINES 
SILVERCHAIR ELEVEN 

10 8 20 GOOD REASONS 
THIRSTY MERC WEA 

2 2 

3 4 

4 7 

5 9 

6 

MAROON5 A&M;OCTONL 

GIVE IT TO ME 
RMBVüID FT N RIBTADO & JTMBBEAIO MOSLFYBLACKOtOJNOiNTERSCOaF'i ITdn"aa,fL 

PARALYZER 
FINGER ELEVEN WIND -UP /SONY EMS 

NEVER AGAIN 
KELLY CLARKSON RCA /SONY BMG 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE /SONY BM5 

ALL GOOD THINGS (COME TO AN END) 
3 

NELLY FURTADO MOSLEY /GEFFEN /UNIVERSAL 

WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP/WARNER BROS. /WARNER 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM GAA41EROEB FEAT. MUCK sBMP OECAMMC E:.... 

RE 

8 6 

9 GIRLFRIEND 
AVAIL LAVIGNE RCA /SONY EMS 

10 8 
GRACE KELLY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC/UNIVERSAL ummoi 

2 

3 

4 

5 

6 

7 

8 

9 

10 

SINGLES 

4 (PROMUSICAE /MEDIAI MAY 23. 2007 

NEW 
DEJANDONOS LLEVAR 

.1r2ro CHLOE WARNER 

2 

3 

4 

5 

6 

8 

10 

E-W 

g3 
1 

5 

NEW 

8 

12 

21 

22 

3 

4 

ALBUMS 

(SUCESSO MAGAZINE) MAY 23. 2007 

IVETE SANGALO 
IVETE AO VIVO NO MARACANA UNIVERSAL 

3 
HIMNO OFICIAL DEL SEVILLA FC 

EL ARREBATO CAPITOL 

PADRE MARCELO ROSSI 
MINNA BENCAB SONY BMG 

COMO EN UN MAR ETERNO 
HANNA UNIVERSAL 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP/WARNER BROS. 

THE MOMENT YOUR BELIEVE 
MELANIE C. RED GIRL 

VARIOUS ARTISTS BRA 
PARAISO TROPICAL NACIONAL SOM LIVRE 

CUATRO CANCIONES 
LOS RONALDOS SUBTERFUGE RECORDS 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

- RAIN LOVE 
JUANJO /JAVI REINA MARTIN HOUSE WORKS 

EDSON /HUDSON 
ROMANTICAS SOM LIVRE 

19 
SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

BANDA CALYPSO 
BANDA CALYPSO 100% 50M LIVRE 

NEW 
SURVIVALISM 
NINE INCH NAILS INTERSCOPE 

RICKY VALLEN 
HOMENAGENS SONY BMG 

MICROMANIA 
TATA GOLOSA BLANCO Y NEGRO 

AMADO BATISTA 
EM FOCO SOM LIVRE 

PROPER EDUCATION 
ERIC PNYDZ VS. PINK FLOYD DATA 

BANDA CALYPSO 
VOL. 10 - ACELEROU MD 

IRELAND 

JAPAN 

Has of the World is compiled at Billboard /London. RE =R2 -Entry 

JUN 
2 

SINGLES 

1 NEW 

2 NEW 

3 NEW 

4 NEW 

5 NEW 

6 1 

7 NEW 

8 4 

6 

10 NEW 

(SOUNDSCAN JAPAN) MAY 22. 2007 

ASHITA HARERU KANA (FIRST LTD VERSION) 
KEISUKE KUWATA VICTOR 

SUMMER TIME LOVE (CD +DVD) 
EXILE AVEX TRAX 

KISS KAERI -MICHI NO LOVE SONG (+ DVD) 
TEGOMASU JOHNNY'S ENTERTAINMENT 

KISS KAERI -MICHI NO LOVE SONG 
TEGOMASU JOHNNY'S ENTERTAINMENT 

HOWLING 
ABINGDON BOYS SCHOOL EPIC 

EIEN NO TSUBASA 
B'Z VERMILLION RECORDS 

SUMMER TIME LOVE 
EXILE AVER TRAX 

SHIORI 
AQUA TIMES EPIC 

SEN NO KAZE NI NATTE 
MASASHI AKIKAWA TEICHIKU 

KUCHIBIRU KARA ROMANCHIKA/THAT'S RIGHT.A 
AAA AVER TRAX 

FRANCE 

to au 
á3 

1 NEW 

2 2 

3 1 

4 3 

5 13 

6 NEW 

8 6 

9 5 

10 7 

(SNEP /IFOP /TITE -LIVE) 

ON S'ATTACHE 
CHRISTOPHE MAE WARNER 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA WORLD MUSIC /COLUMBIA 

BALANCE -TOI 
TONY PARKER MUSIC ONE 

MAY 22. 2007 

MON MEGAMIX A MOI 
BEBE LILLY HERAN 

UBERS ENDE DER WELT - READY SET GO 
TOKIO HOTEL ISLAND 

RIEN QUE DU BONHEUR 
CHARLOTTE AUX FRAISES M6 INTERACTIONS 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FT. VITRA UP 

ET S'IL N'EN RESTAIT QU'UNE 
CELINE DION COLUMBIA 

á3 (FIMI / NIELSEN) 

NEW 
VASCO EXTENDED PLAY 
VASCO ROSSI CAPITOL 

2 NEW 
BRUCI LA CITTA' 
IRENE GRANDI ATLANTIC 

3 1 
BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

4 4 
PENSA 
FABRIZIO MORO ATLANTIC 

5 9 
GRACE KELLY 
MIKA CASABLANCA /ISLAND 

6 7 
COME BAMBI 

8 6 

9 10 

DENNIS SOLO MUSICA ITALIANA 

ORDINARY DAY 
DOLORES O'RIOROAN SANCTUARY 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

MAE 21 2007 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

10 i WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

s3 4 (GLF) MAY 18. 2007 

INGEN SOMMAR UTAN REGGAE 

2 1 

3 NEW 

4 6 

5 5 

MARKOOLIO LA 

DUNKA MIG GUL & BLA 
FRIDA WARNER 

SWEET MARIE 
TIMO RAISANEN FAMILY TREE 

THE WORRYING KIND 
THE ARK ROXV 

RELEASE ME 
LAURA COSMOS 

ALBUMS 

1 NEW 

2 1 

3 4 

4 5 

5 9 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS, 

ARK 
PRAYER FOR THE WEEKEND ROXY 

SONJA ALDEN 
TILL DIG LIONHEART 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

MICHAEL RUBLE 
CALL ME IRRESPONSIBLE REPRISE 

á 3 URMACHART TRACK) 

3 
DON'T MATTER 

2 20 

3 1 

4 

MAY 18, 2007 

AKON KONVICT,UPFRONT'SRC /UNIVERSAL MOTOWN 

SIGNAL FIRE 
SNOW PATROL FICTION/POLYDOR 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

GIVE IT TO ME 
RMBALANO FT N. FUROIDO & J. RMBO&AKE MOSLEYELACKGROUNDINTERSCOPE 

4 
BEAUTIFUL LIAR 

1 NEW 

2 1 

3 2 

4 4 

5 3 

BEYONCE & SHAKIRA COLUMBIA 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS, 

ARCTIC MONKEYS 
FAVOURITE WORST NIGHTMARE DOMINO 

CASCADA 
EVERYTIME WE TOUCH ANDORFINE 

MANIC STREET PREACHERS 
SEND AWAY THE TIGERS COLUMBIA 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

SII Go to www.billboard.biz for complete chart data 

SINGLES 

2 

3 

4 

á3 (RECORD PUBLICATIONS LTD.) 

1 DON'T MATTER 
MAY 21, 2007 

AKON rcOtIVICI UH-HONT BRC, UNIVERSAL MOTOWN 

4 
CANDYMAN 
CHRISTINA AGUILERA RCA 

2 GIVE IT TO ME 
RMBALANO FT. N. PIRRADO & J. TIMBERLAKE MOSLEYBLACKGROIJAMMERSCOPE 

9 
BECAUSE OF YOU 
NE -Y0 OEF JAM 

7 BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

ALBUMS 

i NEW 
LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

2 

3 

4 

1 

4 

6 

HAYLEY WESTENRA 
TREASURE DECCA 

PINK 
PM NOT DEAD LAFACE / ZUMBA 

AKON 
KONVICTED KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

HUMAN NATURE 
REACH OUT: THE MOTOWN RECORD COLUMBIA 

SINGLES 

1 1 

2 2 

(ULTRATOP /GFK) 

KVRAAGETAAN 
FIXERS EXCELSIOR 

DESTINATION CALABRIA 

MAY 23, 2007 

ALEX GAUDIN() FT. CRYSTAL WATERS DATA 

3 3 
IK MIS JE ZO 
MAMA'S JASJE VIRGIN 

4 4 
BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

ALBUMS 
CLOUSEAU 
VONKEN & OSAR CAPITOL 

2 7 
LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

GABRIEL RIOS 
ANGELHEAD MEGA DISC 

4 6 
MICHAEL RUBLE 
CALL ME IRRESPONSIBLE REPRISE 

5 TIESTO 
ELEMENTS OF LIFE BLACK HOLE 

ARGENTINA 0 
3 ICAPIF) 

1 1 
VARIOUS ARTISTS 
PATITO FEO EMI 

MAY 21. 2007 

2 MANA 
AMAR ES COMBATIR WARNER 

3 NEM! 
VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 CD UNIVERSAL 

4 2 
TEENANGELS 

6 

7 

8 

9 

4 

6 

7 

8 

10 10 

TEENANGELS SONY BMG /CMG /RGB 

RICARDO MONTANER 
LAS MEJORES CANCIONES DE RICARDO MONTANER EMI 

LA VELA PUERCA 
EL IMPULSO UNIVERSAL 

CHAYANNE 
MI TIEMPO SONY BMG 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

ASHLEY TISDALE 
HEADSTRONG WARNER BROS 

MIGUEL BOSE 
PAPITO WARNER 

Data for week of JUNE 2, 2007 CHARTS LEGEND on Page 60 
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SINGLE SALES 

1 I 

2 2 

W EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

á3 ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. MAY 23, 2007 

3 

4 34 

5 5 

6 NEW 

7 NEW 

8 NEW 

9 9 

-o 7 

11 45 

12 10 

13 6 

14 4 

15 

BEAUTIFUL LIAR 
8EYONCE 8 SHAKINO WORLD MUSIC /COLUMBIA 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

GIVE IT TO ME 
TIMBALAND FT. N. FURTADO 8 J. TIMBERLAKE MOSLM /BLACKGROLND /INTERSCOP' 

MAKES ME WONDER 
MAROON 5 A&M/OCTONE /INTERSCOPE 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

NOW OR NEVER 
MARK MEDLOCK COLUMBIA 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

ON S'ATTACHE 
CHRISTOPHE MAE WARNER 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

THE SWEET ESCAPE 
GWEN STEFAN{ FT. AKON INTERSCOPE 

SIGNAL FIRE 
SNOW PATROL FICTION /POLYDOR 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZIMIK P POLYDOR /UNIVERSAL 

DONT MATTER 
AEON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWFJ 

WHAT IVE DONE 
LINKIN PARK MACHINE SHOP/WARNER BROS. 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

See Chert Legend for rinn-. #y eL,lanah ms. 2007 Nielsen Badness Medra. Inc and Nielsen SoundScan. P c Au nght: reser/d 
SAES 0A-A 
COBBPILEE BY 

n C[ISCT 

SCfldSfan 

2 

3 3 

ARTIST 
TITLE LRINT 8 NUMBER / DISTRIBUTING LABEL 01 SUPERCHIC[K] 

BEAUTY FROM PAIN: 1.1 INPOP 1387 /EMI CMG 

64 
ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

13 
TOBYMAC 
{PORTABLE SOUNDS) FOREFRONT 0379 /EMI CMG 

4 4 7 
THE ALMOST. 
SOUTHERN WEATHER TOOTH 8 NAIL 2481/EMI CMG 

5 11 
RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE /CAPITOL 0592 /EMI CMG 

6 5 33 
VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT- INTEGRITY 7196/EMI CMG 

8 

4 73 FLYLEAF 
FLYLEAF OCTONE 50005 /PROVIDENT -INTEGRITY 

6 8 
THIRD DAY 
CHRONOLOGY VOLUME ONE: 1996 -2000 FRIT, 'ì4I in6 F R ",'rc,-Nr ̂,sly 

GREATEST 
GAINER 

3P 
VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD CURB 886582 

10 _ì 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA /INPOP 1380 /EMI CMG 

11 12 7 
J MOSS 
V2... PAJAM / GOSPO CENTRIC 87214 /PROVIDENT -INTEGRITY 

12 16 33 
SKILLET 
COMATOSE ARGENT /SRE /LAVA 2546 /PROVIDENT- INTEGRITY 

13 8 90 CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT- INTEGRITY +, 

14 10 34 
CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI CMG 

15 2 RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 EMI CMG 

'' JOHN COOK 
- HEAVEN'S PEN ALLIANT 0703 

17 15 11 
VARIOUS ARTISTS 
i;LORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT-INTEGRITY 

26 29 
JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG O+ 

MAY 23, 2007 

i NEW 

2 1 

3 2 

4 .1 

5 5 

6 

7 

8 

9 

10 

11 

12 

13 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER TYPOS. 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE 143 /REPRISE 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

ARCTIC MONKEYS 
FAVOURITE WORST NIGHTMARE DOMINO 

BJORK 
VOLTA WELLHART /ONE LITTLE INDIAN 

RUFUS WAINWRIGHT 
EASE THE STARS GEFFEN 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

HERBERT GRONEMEYER 
?. PITOL 

FUNERAL FOR A FRIEND 
TALES DONT TELL THEMSELVES MIGHT /ATOM /ATLANTIC 

TRAVIS 
THE BOY WITH NO NAME INDEPENDIENTE 

DOLORES O'RIORDAN 
ARE YOU MERINO? SANCTUARY 

29 NEWSBOYS 
GO INPOP 1383/EMI CMG 

20 11 
VARIOUS ARTISTS 
WOW HYMNS PROVIDENT- INTEGRITY /EMI CMG 887145/WORD -CURB 

21 25 

22 

85 
KIRK FRANKLIN 
HERO FO YO SODUGOSPO CENTRIC 71019 /PROVIDENT- INTEGRITY 

42 
RED 
ENO OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY 

=23 27 3 BUILDING 429 
IRIS TO IRIS WORD -CURB 887093 

24 20 56 
MERCYME 
COMING UP TO BREATHE IRO 3872 /PROVIDENT -INTEGRITY 

5 
1$ 

wi MICHAEL W. SMITH 
,A - STAND REUNION 10109 /PROVIDENT -INTEGRITY 

Ft a 
sT3 3ó 

26 24 34 

38 15 
ERNIE HAASE & SIGNATURE SOUND 

FT AWAY, JORDAN GAITHER MUSIC GROW 2700/EMI CMG 

ARTIST 
TITLE 

SCHULTZ 
COOKEN 8 BEAUTIFUL WORD -CURB 886578 

29 

31 

32 

45 6 

30 13 

39 21 

33MILES 
J3MILES IRO 4171 /PROVIDENT- INTEGRITY 

AN BERLIN 
CITIES TOOTH 8 NAIL 3673/EMI CMG O+ 

SWITCHFOOT 
OH' GRAVITY SPARROW /COLUMBIA 0113 /EMI CMG 

22 7 
VARIOUS ARTISTS 
SONGS 4 WORSHIP: SHOUT TO THE LORD: SPECIAL EDITOR INTEGRI; 34J4 I If »E LI 

33 81 
THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT-INTEGRITY 

2/ VARIOUS ARTISTS 33 34 3 WHAT 
I LOVE ABOUT SUNDAY WORD -CURB 387172 

34 31 
VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 36'9 /PROVIDENT- INTEGR TY 

GAITHER VOCAL BAND 
GIVE IT AWAY GAITHER MUSIC GROUP 2643/EMI CMG 

HASTE THE DAY 
PRESSURE THE HINGES SOLID STATE 1671/EMI CMG O 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 

THE ISAACS 
BIG SKY GAITHER MUSIC GROUP 2717/EMI CMG 

JONNY LANG 
TURN AROUND ABM 007517 /PROVIDENT -INTEGRITY 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 /WCRD -CURB 

KJ -52 
THE YEARBOOK UPROK/BEC 8295/EMI CMG ED 

47 

P.O.D. 
GREATEST HITS: THE ATLANTIC YEARS ATLANTIC /RHINO 74790 /WCRD -CURB 

BECOMING THE ARCHETYPE 
THE PHYSICS OF FIRE SOLID STATE 4322/EMI CMG 

MARY MARY 
MARY MARY MV BLOCK/INTEGRITY GOSPEUCCLUMBIA C537/PROVIDENT- INTEGRITY 

UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE /TOOTH 8 NAIL 2658' /EMI CMG G 

42 57 

KIRK FRANKLIN 
SONGS FROM THE SHWA VOLUME I FO YO SOWGOSPO CENTRIC 88401/PRCNDEN1- WTEGHIV 

VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD-CURB/EMI CMS SONY BNS 10814/PROVDENT- INTEGRITY 

=FAMILY FORCE 5 
BUSINESS UP FRONT/PARTY IN TIE BACK MAVERCK/MONO VS STEREO/GO-EE 9139/EMI CMG 

41 11 
JOHNNY CASH 
CASH: ULTIMATE GOSPEL COLUMBIA ( NASHVILLE ) /LEGACY 00739PROVDENT- INTEGRITY 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /PROVIDENT- INTEGRITY Q+ 

ARTIST 
á3 3S TITLE 'HIHI R NUMBER i DISTRISU II 

®VARIOUS ARTISTS 
WOW GOSPEL #15:30 OF PA ',FESTEST NUS1[. 111iá EVEN' 

YOLANDA ADAMS 
THE BEST OF ME 

2 

14 MIGUEL BOSE 
:5 

r 15 :E,N 
MEGADETH 
UNITED ABOMINATIONS ROADRUNNER 

3 

2 

3 

4 

5 

6 

8 I 

9 

10 

11 10 

12 1 

13 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. MAY 23, 2007 

SAY IT RIGHT 
NELLY FURTADO :,11 .:;. - 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON IRTI IPE 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE . _....... 

BEAUTIFUL LIAR 
BEYONCE 6 SHAKIRA COLUMBIA 

MAKES ME WONDER 
MAROON 5 OCTONE /A&M 

GIVE IT TO ME 
TIMBALAND FT. NELLY FURTADO MOSLEY /BLACKGROUND /INTERSCOPE 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

CUPID'S CHOKEHOLD /BREAKFAST IN AMERICA 
GYM CLASS HEROES FT PATRICK STUMP DECAYDANCE /FULED BY RAMEN 

RUBY 
KAISER CHEIFS B- UNIODE /POLYDOR 

RELAX, TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

DON'T MATTER 
AEON CONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

AMERICA 
RAZORLIGHT VERTIGO 

13 HOW TO SAVE A LIFE 
THE FRAY EPIC 

15 10 GIRLFRIEND 
AVRIL LAVIGNE RCA 

9 

: 10 

115 

16 

1 17 

18 

1.'19 

*20 

21 

22 

[ 23 

= !1 

5 6 

9 86 

12 52 

10 7 

11 26 

14 96 

13 28 

18 33 

8 9 

17 -34 

20 10 

19 30 

25 7 

21 12 

15 15 

16 33 

24 27 3 .. 35 5. 

GREATEST 
GAINER 

MAVIS STAPLES 
LL NEVER TURN BACK 

J MOSS 
,l/GOSPO CENTRIC 83, ,MBA 

THE CLARK SISTERS 
I. IVE...ONE LAST TIME EMI GOSPEL 61094 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499/ODI. 

JOHN COOK 
HEAVEN'S PEN 1 0703 

KIRK FRANKLIN 
BEND .... r'0 CENTRIC 71019/ZOMBA 

TYE TRIBBETT & G.A. 
VICTORY LIVEI INTEGRITY GOSPEL /COLUMBIA 77526/SONY MUSIC 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 /WARNER BROS. 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALO 

MARY MARY 
MARY MARY MV BLOCK/COLUMBIA 77733/SONY MUSIC 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL / GOSPO CENTRIC 88401 /Z0, 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /ZOMBA 

BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR 
LIVE IN KENYA: GRACE: THE KENYA EXPIERENCE DEXTERITY SOUNDS 103420, RHC:1 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHAI 

THE MCCLURKIN PROJECT 
WE PRAISE YOU GOSPO CENTRIC 69697 /ZOMBA 

KELLY PRICE 
THIS IS WHO I AM GOSPO CENTRIC 88167 /ZOMBA 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 

REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 
JESUS, JESUS, JESUS MOM /JEG 5987 /KOCH 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

WILLIAM MURPHY III 
THE SOUND: LIVE IN ATLANTA M3M 8020 

FLAME 
OUR WORLD: FALLEN CROSS MOVEMENT 30026 

ARTIST 3 á3 3c 
26 23 54 

27 30 77 

28 26 28 

33 5 

45 32 

31 34 83 

TITLE IMPRINT & NUMBERS DISTRIBUTING LABEL 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/ZOMBA 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT 

ONITSHA 
CHURCH GIRL STILL WATERS 00024 /HIDDEN BEACH 

DEITRICK HADDON 
7 DAYS TYSCOTNERITY 88166 /ZOMBA 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL.EPIC 94893/SONY MUSIC 

32 24 1O 
MARY ALESSI & FRIENDS 

_..._.. ,.. WHEN WOMEN WORSHIP MIAMI LIFE SOUNDS 0001 

34 

35 

-=MICAH STAMPLEY 
A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

32 30 

:;6 42 59 

7 2 

28 37 35 

TRAMAINE HAWKINS 
I NEVER LOST MY PRAISE: LIVE GOSPO CENTRIC 85332/ZOMBA 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

TAMELA MANN 
THE LIVE EXPERIENCE TILLYMANN 101 O+ 

HEZEKIAH WALKER & LFC 
20,85 THE EXPERIENCE VERITY 62829 /ZOMBA 

29 39 Tg. VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG/WORD -CURB 75160 / ZOMBA 

7 

41 

43 

43 36 9 

44 28 2 

19 
VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACY/VERITY 81605 / ZOMBA 

54 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 O* 

11 
LECRAE 
AFTER THE MUSIC STOPS REACH 30021 / CRCSS MOVEMENT 

46 47 

SHIRLEY MURDOCK 
SOULFOOD TYSCOT 4155 

DAVID MANN 
1:111. BROWN'S GOOD OL' TIME CHURCH TILLYMANN 100 

Ij DAVE HOLLISTER j THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85364 /ZOMBA 

ALVIN DARLING & CELEBRATION 
MY BLESSING IS ON THE WAY EMTRO GOSPEL 151 ARASEIS 

47 4L, 7 THE MIGHTY CLOUDS OF JOY 
MOVIN' EMI GOSPEL 67322 

49 
COKO 

.9 GRATEFUL LIGHT 6527 

RE-EM RY 

48 

Data for week of JUNE 2, 2007 I For chart reprints call 646.654.43 

50 46 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 770E3 /SONY MUSIC 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL{ GOLD GOSPO CENTRICANTEGRTTY GOSPEL?6TEGRIT\ 87208ZOMBA 

Go 70 www.billboard.biz for complete chart data 59 
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t2 9 4 
PATRIZIO 
FOREVER BEGINS TONIGHT NEXT PLATEAU /UNIVERSAL REPUBLIC 008842/UMRG 

13 12 12 
THE STARLITE SINGERS 
IRISH PAVONEES MADACY SPECIAL PRODUCTS 52835 /MADACY III 

14 25 - 
VARIOUS ARTISTS 
RHYTHMS DEL MUNDO: CUBA APE VISION/UNIVERSAL MUSIC TV/HIP -0 007891 /UME 

DANIEL O'DONNELL 
UNRL THE NEXT TIME PTV MEDIA 38 

C,I-1AR I S 

I_I =(à I. N D 
;_1411 r\AAIM 

Sales data compiled from a comprehesive pod of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

s Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

® Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. © after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. C) DualDisc available. 0 
CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. 

Mlael PI ti, 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No.10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and intemet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
0 CD single available. 0 Digital Download available. © DVD single available. 
O Vinyl Maxi- Single available. 0 Vinyl single available. 0 CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

t\V1t1MZ71:I tile. a1Va-- 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets. and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. O Certification for 
net shipments of 100,000 units (Oro). J Certification of 200,000 units ( Platino). 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

%i RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. E RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. NI RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. Ç) IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. E] IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 

of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

below for mmpiete legend mformut,on. 

ARTIST 

9 pp 

2 2 

7 5 6 

14 85 

8 9 16 

10 6 11 

12 95 

12 10 

GREATEST 
GAINER 

PINK MARTINI 
HEY EUGENE' 

ELLIOTT YAMIN 
ELLIOTT YAMIN HIC, :.- - 

ELLIOTT SMITH 
NEW MOON KILL ROCK STARS 455' 118.98) 

JOB FOR A COWBOY 
GENESIS METAL BLADE 14614 (13.981 

DOLORES O'RIORDAN 
ARE YOU LISTENING? SANCTUARY 84795 (15.98) 

DIPSET 
DUKEDAGOD PRESENTS DIPSET: MORE THAN MUSIC, VOL 2 DIPLOID/KM 5898 KOCH ¡17.9é 

BRIGHT EYES 
CASSADAGA SADDLE CREEK 103` (13.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

TRACY LAWRENCE 
FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

ARCADE FIRE 
NEON BIBLE MERGE 285` (14.98) 

JASON ALDEAN 
JASON ALDEAN BROKEN BOW 7657 (12.98) 

22 
SILVERSUN PICKUPS 
CARNARAS DANGERBIRD 009* (11.98) 

THE AVETT BROTHERS 
EMOTIONALISM RAMSEUR 2716 (12.98) 

14 17 17 
THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705` (15.98) 

15 22 15 
EMERSON DRIVE 
COUNTRIFIED MONTAGE 90088 /MIDAS (13.98) 

O 25 11 

17 7 3 

18 18 3 

19 73 

24 

25 

26 

PETER BJORN AND JOHN 
WRITER'S BLOCK ALMOSTGOLD 002* (12.98) 

BLACK REBEL MOTORCYCLE CLUB 
BABY 81 ABSTRACT DRAGON 03802 /RCA (13.98) 

DINOSAUR JR 
BEYOND FAT POSSUM 1081 (15.98) 

COLD WAR KIDS 
ROBBERS 8 COWARDS DOWNTOWN 70009 (13.98) 

MISTAH F.A.B. 
DA BAYDESTRIAN FAEVA AFTA/THIZZ 181 /SMC (15.98) O 

MAVIS STAPLES 
WE'LL NEVER TURN BACK ANTI- 86830 /EPITAPH (17.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

RICK JAMES 
DEEPER STILL STONE CITY 015 (15.98) 

CEU 
CEU URBAN JUNGLE /HEAR/STARBUCKS 361129/SIX DEGREES (16.98) 

CHUCK BROWN 
WEHE ABOUT THE BUSINESS FULL CIRCLE 15 /RAW VENTURE (17.98) 

LAYZIE BONE AND BIZZY BONE 
BONE BROTHERS 2 REAL TALK 35 (17.98) 

JOHNNY VICIOUS 
THRIVEMIX PRESENTS DANCE ANTHEMS THRIVEDANCE 90760/THRIVE (19.98) 

28 HELLOGOODBYE 
ZOMBIES! ALIENSI VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11.97 

29 .,.I SECONDHAND SERENADE 
AWAKE GLASSNOTE 63020 /EAST WEST (13.98) 

30 

31 

32 

33 

34 

DIMMU BORGIR 
IN SORT DIABOLI NUCLEAR BLAST 1862 (16.98) O 
VARIOUS ARTISTS 
PUNK GOES ACOUSTIC 2 FEARLESS 30098 (13 98) 

TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA (17.98) 

UNK 
BEM DOWN YO BLOCK BIG OOMP 5973 /KOCH (17.98) 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.901 

JOHN COOK 
HEAVEN'S PEN ALLIANT 0703 (16.98) 

3s 33 " RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.98) 

37 15 2 

0 39 95 

39 35 4 

40 8 2 

41 27 3 

42 43 6 

43 34 5 

44 47 27 

45 42 7 

46 50 8 

PARIS BENNETT 
PRINCESS P 306 2760/TVT (18.98) 

DANE COOK 
RETAI IATION COMEDY CENTRAL 0034 (18.98 CD/DVD)* 

BEBEL GILBERTO 
MOMENTO ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES (lb -98) 

SAGE FRANCIS 
HUMAN THE DEATH DANCE ANTI- 86858' /EPITAPH (16.98) 

THE FALL OF TROY 
MANIPULATOR EQUAL VISION 140 (15 98) 

BLONDE REDHEAD 
23 4AD 2717' /BEGGARS GROUP (15.98) 

LUMIDEE 
UNEXPECTED Mo 1 2900/TVT (17.98) 

TAMIA 
BETWEEN FRIENDS PLUS 1 3784 /IMAGE (15.98) 

ANTHONY HAMILTON 
SOUTHERN COMFORT MEROVINGIAN 002 /IMPERIAL (17.98) 

CLUTCH 
FROM BEALE STREET TO OBLIVION ISSACHAR 00449/DRT (15 981 

47 32 2 
THE SEA AND CAKE 
EVERYBODY THRILL JOCKEY 186` (15.98) 

THE EXIES 
A MODERN WAY OF LIVING WITH THE ELEVEN SEVEN 130 (13.98) 

-9" ANDREW BIRD 
ARMCHAIR APOCRYPHA FAT POSSUM 1058` (16.98) 

SOUNDTRACK 
STOMP THE YARD ARTISTS ADDICTION 40055 /ADRENALINE (16.981 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 100 on The 
BIllboa^d 200 or re- issues of older albums. Total Weeks column reflects combined weeks title has 
appeared on The Billboard 200 and Top Pop Catalog Album, TOP INTERNET: Reflects physical 
albums ordered through Internet merchants, based on data collected by Nielsen Soundscan. Catalog 
titles are includec. TOP DIGITAL: Release sold as a complete album bundle through digital download 
er ices. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 

2001. Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SALES DATA 
COMPILED BY 

111CISCI1 

SoundScan 

ARTIST 
o TITLE IMPRINT &NUMBER /DISTRIBUTING LABI.. 

WILCO 
Sky 8L'J8 SKY 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP 44477 /WARNER BROS. 

2 2 

MEGADETH 
UNITED ABOMINATIONS ROADRUNNER 618029 

ELLIOTT SMITH 
NEW MOON KILL ROCK STARS 455* 

BJORK 
VOLTA ELEKTRA/ATLANTIC 135868 /AG 

RUFUS WAINWRIGHT 
RELEASE THE STARS GEFFEN 008767 / INTERSCOPE 

PINK MARTINI 
HEY EUGENE! HEINZ 3 

3 2 
BONE THUGS -N- HARMONY 

.., STRENGTH 8 LOYALTY FULL SURFACE 820902 /INTERSCOPE irril TANK 
SEX LOVES PAIN BLACKGROUND /UNIVERSAL MOTOWN 008982/UMRG 

10 1n AMY WINEHOUSE 
[WICK TO BLACK UNIVERSAL REPUBLIC 008428/UMRG 

11 
FEIST 
-HE REMINDER CHERRYTREE /POLYDOR 008819 /INTERSCOPE 

12 9 5 NINE INCH NAILS 
YEAR ZERO NOTHING 008764 / INTERSCOPE 

Ca MISTAH F.A.B. 
DA BAYOESTRIAN FAEVA AFTA/THIZZ 181/SMC O+ 

14 (, BRIGHT EYES 
CASSADAGA SADDLE CREEK 103` 

RUSH 15 6;?, 
SNAKES 8 ARROWS ANTHEM /ATLANTIC 135484/AG 

o TO P 

WO i_1) 

:T_3 

2 

ARTIST 
á3 3á TITLE 181' Ile 'JSEE .,:., AHF. . NGELIQUE KIDJO 

DJIN DJIN STARRUCKS 82967 /RAZOR & 111 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110 /BLG 

3 _ 
CEU 
CEU URBAN JUNGLE /HEAR /STARRUCKS 361129/SIX DEGREES 

4 . RODRIGO Y GABRIELA 
40 DRIGO Y GABRIELA ATO 21557 

5 BEBEL GILBERTO 
MOMENTO ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES 

7 26 

8 7 29 

9 !0 4 

10 3 10 

11 11 17 

DUNGEN 
TIE BITAR KEMASO 052 

LOREENA MCKENNITT 
AN ANCIENT MUSE OUINLAN ROAD /VERVE 007920NG 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

IBRAHIM FERRER 
MI SUENO WORLD CIRCUIT /NONESUCH 139068/WARNER BROS. 

HAYLEY WESTENRA 
CELTIC TREASURE DECCA 008560 /UNIVERSAL CLASSICS GROUP 

GIPSY KINGS 
PASAJERO NONESUCH 79959/WARNER BROS. 

TO P 

SOU \ IYI"RAC,K, 

3 1 24 

ö 

5 3 3 

6 5 71 

8 5 29 

9 9 19 

10 4 3 

11 3 99 

12 50 

13 13 4 

14 

15 10 22 

ARTIST 
TITLE : -sll 

#1 
RINKS 

HANNAH MONTANA 
SOUNDTRACK 

SHREK THE THIRD 
SOUNDTRACK (GEI i.. JPE) 

DREAMGIRLS 
',OUNDTRACK (MUSIC WORLD /COLUMBIA/SONY MUSIC) 

THE DEPARTED 
SOUNDTRACK (WARNER SUNSET /WARNER BROS.) 

SPIDER -MAN 3 
SOUNDTRACK (RECORD COLLECTION) 

HIGH SCHOOL MUSICAL 
SOUNDTRACK (WALT DISNEY) 

MUSIC AND LYRICS 
SOUNDTRACK (WARNER SUNSET /ATLANTIC /AG) 

HAPPY FEET 
SOUNDTRACK (FOX/WARNER SUNSET /ATLANTIC /AG) 

JUMP IN! 
SOUNDTRACK (WALT DISNEY) 

DIRTY DANCING: 20TH ANNIVERSARY 
SOUNDTRACK (LEGACY /RCA/SONY BMG) 

GREASE 
SOUNDTRACK (POLYDOR /UNIVERSALNME) 

CARS 
SOUNDTRACK (WALT DISNEY) 

ONE 1REE HILL: 1HE ROAD MIX: MUSIC FROM THE TELEVISOR SEEES: VOLUME 3 
SOUNDTRACK (WARNER SUNSET /MAVERICK /WARNER BROS.) 

WALK THE LINE 
SOUNDTRACK (FOX/WIND -UP) 

DREAMGIRLS: DELUXE EDITION 
SOUNDTRACK (MUSIC WORLD /COLUMBWSONY MUSIC) 

Data for week of JUNE 2. 2007 
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H31 VIDEOCLIPS & JIDEO 
WONITOR COMPILED BY 

SALES DATA 
COMPILED BY 

r ICISCiI nicken 
BD5 VideoScan 

,, 
U. 

....v ,. ,,.,.,... 
-.iqht dthF h m rt '-eks- as onorad Uy N' ^iserl Broad^.iet ate ,ey [=ms 5ee C;,1 '. 

Le=, d ro r,ila5 and expl;rnaiions NIC'I+.M1 Bus111.5> M(di:i. Inc 
NíFlsei `o,intl5cnn Inc. -,II ,Epe, r.. c. e. 

i 
l',OPIPLEC BY 

11C1iCT1 

SourdScan 

ICU 

8= 
tñW Wi TITLE 
33 ?en LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

#1 
10WKS 

1 30 
GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (1388 CC /DVD: 

FAREWELL I TOUR: LIVE FROM MELBOUFIIE 
10 RHINO HOME VIDEO 70423 (29.98 DVD) 

3 8 
ROCKET MAN: NUMBER ONES 
CHRONICLES/ ROCKET /ISLAND /MERCURY /UME /UNIVERSAL MUSIC . EIDE) DIST. 008660 (13.98 CD /DVD) 

6 9 LIVE! THE LIGHT IT UP TOUR 
JIVE /IMAGE ENTERTAINMENT 3616 (19.98 DVD) 

5 4 16 
A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND 
MANHATTAN /EMM MUSIC VIDEO 75106 (1983 DVD) 

6 it 1g- LED ZEPPELIN 
ATLANTIC VIDEO /WARNER MUSIC VISION 70198 (29.98 DVD 

7 14 21 
GET READY: THE DEFINITIVE PERFORMAICES 1965 -1972 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007422 (14.98 DV:( 

B 5 26 LIVE AT THE GREEK 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 02290 (14.98 DVDI 

Principal erformers 

Creed 

Eagles 

Elton John ¡) 

R. Kelly 

Celtic Woman 'ya 

Led Zeppelin 

The Temptations 

Il Divo ,I 
Pantera 

Neil Young 

Andrea Bocelli 

Evis Presley 

Vale tin Elizalde !' 

Stevie Nicks 

Pink Floyd 

9 15 169 
THE BEST OF PANTERA: FAR BEYOND THE GREAT :)1.1TIERN COWBOYS' VULGAR HITS 
ELEKTRA/RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.8E CD /CVD) 

10 10 10 
LIVE AT MASSEY HALL 1971 
REPRISE MUSIC VIDEO /WARNER MUSIC VISICN 43327 (25.93 CD/113D) 

8 2e UNDER THE DESERT SKY 
SUGAR/DECCA/UNIVERSAL MUSIC 8 VIDEO DIST. 007831 (25.98 ODEIVD1 

12 7 11 
ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44t59 (19.98 DVD) 

13 12 17 
VENCEDOR 
UNIVERSAL LATINO /UNIVERSAL MUSIC 8 VIDEO DIST. 006611 (9.9D /CaD) 

14 9 8 CRYSTAL VISIONS... THE VERY BEST OF S(EMIE NICKS 
REPRISE MUSIC VIDEO /WARNER MUSIC VISICN 101885 (25.38 CLVD) 

15 19 221 
PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 51171 (24.98 DVD) 

16 13 56 
CELTIC WOMAN 
MANHATTAN /EMM MUSIC VIDEO 44604 (19.93 DVD) 

17 16 
.176., PAST, PRESENT & FUTURE 

GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO 01ST. 001041 (- 398 C I'DVD) 

18 25 184 
LIVE AT DONINGTON 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56963 14.98 DAD) 

37 75 MTV ULTIMATE MASH -UPS PRESENTS: CORLISION COURSE 
ROC- A- FELLA/DEF JAM /WARNER BROS./WARNER MUSIC VISION 38128 (9.98 DVD /CD) 

22 24 
THE VIDEOS: 1989 - 2004 
ELEKTRA/WARNER BROS. /WARNER HOME VIDEO 38696 (19 -98 D1.) 

21 18 164 NUMBER ONES 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56999 14.98 DVD) 

22 23 BESIDE YOU IN TIME 

ARTIST 
LABEL 8 NUMBER !DISTRIBUTING LAFEL (PRICE) 

THE AVETT BROTHERS 
RAMSEUR 2716 (12.98 

FUNERAL FOR A FRIEND 
MIGHT ATOM /ATLANTIC 136060/AG 13.9 

EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13.98) 

1 
PETER BJORN AND JOHN 
ALMOSTGOLD 002' (12.98) 

BOYS LIKE GIRLS 
COLUMBIA 05572/SONY MUSIC (11.92) 

COLD WAR KIDS 
DOWNTOWN 70009 (13.98) 

MISTAH F.A.B. 
FAEVA AFTA/THIZZ 181 /SMC (15.38) ±k 

BULLET FOR MY VALENTINE 
JRUSTKILL 74 (13.98) 

JOHNNY VICIOUS 
THRIVEDANCE 90760 /THRIVE M. 98) 

SECONDHAND SERENADE 
GLASSNOTE 63020 /EAST WEST 113.98) 

SAY ANYTHING 
DOGHOUSE/J 71805 /RMG (11.981 

UNK 
BIG COMP 5973 /KOCH (17.98) 

RODRIGO Y GABRIEr4 
ATO 21557 (13.98) 

PARIS BENNETT 
306 2760'TVT 118.98) 

THE PUPPINI SISTERS 

Emotionalism 

Tales Don't Tell Themselves 

12 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 838409 (193 DVF 

33 
THE INFORMATION 
INTERSCOPE VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 007576 (1E- CD-)VD) 

24 26 85 
ANYWHERE BUT HOME 
WIND -UP VIDEO /SONY BMG VIDEO 13106 (25.98 CD /DVD) 

CHICAGO LIVE IN CONCERT 
ME KOCH VISION VIDEO 6244 (19.98 DAD) 

Celtic Woman 

lob Zombie 

AC /DC 

Jay- ZLinkin Park 

Metallica 

Michael Jackson 

Nine Inch Nails 

Beck 

Evanescence 

Chicago 

TITLE 
e ARTIST (IMPRINT / PROMOTION LABEL) 

UMBRELLA 
RIHANNA FEATURING JAY -S SRP /DER JAM /IDJMG 

1 2 3 

2 5 7 

1 10 

4 21 2 

5 11 

ARTIST TITLE 

2= 

4 

2 

8- 

MAKES ME WONDER 
MAROONS ABM /OCTONE /INTERSCOPE 

POP, LOCK & DROP IT 
HUEY HITZ COMMITTEE /JIVE /ZOMBA 

REHAB 
AMY WINEHOUSE UNIVERSAL REPUBLIC 

NEVER AGAIN 
2 

KELLY CLARKSON RCA/RMG 

6 14 4 
HOME 
DAUGHTRY RCA/RMG 

7 4 3 
BUY U A DRANK (SHAWTY SNAPPIN') 

T -PAIN FEAT. YUNG JOC KONVICT /NAPPY BOY /JIVE /ZOMBA 

e 12 6 
HANG ME UP TO DRY 
COLD WAR KIDS DOWNTOWN /ATLANTIC /LAVA 

11 

7 . OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN 8 JOHNTA AUSTIN COLUMBIA 

9 
; BECAUSE OF YOU 

NE -TO DEF JAM /IDJMG 

15 7 
GET IT SHAWTY 
LLOYD THE INC. /UNIVERSAL MOTOWN 

12 3 11 
BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA MUSIC WORLD /COLUMB A 

4 

14 9 5 

15 17 6 

16 16 5 

U + UR HAND 
PINK LAFACE /ZOMBA 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

I'M A FLIRT 
R. KELLY FEAT. T.I. a T -PAIN JIVE / ZOMBA 

WE TAKIN' OVER 
W PANED let.T.LMONIAA IKSEMT.DL IN WAIIE 8 MW! TFROFI SOMASKOCH 

17 8 1C 
LIKE A BOY 
CIABA LAFACE / ZOMBA 

19 

GIRLFRIEND 
AVRIL LAVIGNE RCA /RMG 

PUSH IT BABY 
PRETTY RICKY REUESTAR /ATLANTIC 

20 23 3 
STOLEN 
DASHBOARD CONFESSIONAL VAGRANT / INTERSCOPE 

21 18 1C 

22 20 8 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE /RMG 

IF EVERYONE CARED 
NICKELBACK ROADRUNNER /ATLANTIC /LAVA 

23 22 2 (YOU WANT TO) MAKE A MEMORY 
BON JOVI MERCURY /ISLAND /IDJMG 

24 WHEN I SEE U 
FANTASIA J /RMG 

VULNERABLE 
18_ 4 ', 

SECONDHAND SERENADE G.ASSNDI LEAST MESI .áSáSä. ï^k3 +. 

3:i 
4; 
5 

10 

RIHANNA FEAT. JAY -Z, UMBRELLA 

AMY WINEHOUSE, REHAB 

BEYONCE & SHAKIRA, BEAUTIES!. LIAR 

BOW WOW, OUTTA MY SYSTEM 

AVRIL LAVIGNE, GIRLFRIEND 

COLD WAR KIDS, HANG ME UP TO TRY 

NE -YO, BECAUSE OF YOU 

SECONDHAND SERENADE, VILNERABLE 

CIARA, LIKE A BOY 

HUEY, POP, LOCK 8 DROP IT 

GREATEST 
GAINER 

Countrified 

Writer's Block 

Boys Like Girls 

Robbers & Cowards 

Da Baydestrian 

The Poison 

ThriveMix Presents: Dance Anthems 

Awake 

...Is A Real Boy 

Beat'n Down Yo Block 

Rodrigc Y Gabriela 

Princess P 

VERVE 008409 /UNIVERSAL CLASSICS GROUP (13.98) 

BEBEL GILBERTO 
ZIRIGUIBOOM /CRAMMED DISCS 133 SIX DEGREES (16.98) 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

XTREME 
;A CALLE 340011/UG (13.981 

THE HORRORS 
POLYDOR 008929 /STOLEN TRANSMISSION 10.98) 

LOS CUATES DE SINALOA 
SONY BMG NORTE 04734 11.98. 

Betcha Bottom Dollar 

Momento 

Dressed Up As Life 

Haciendo Historia O 

Strange House 

Puro Sie-reno Bravo C) 

ROBERTO CARLOS 
DISCOS 605 08204 /SONY BMG NORTE (14.98) 

THE SEA AND CAKE 
'RILL JOCKEY 186' (15.98) 

TITO NIEVES 
LA CALLE 330022/ÚG (13.98) 

THE EXIES 
ELEVEN SEVEN 130 (13.98) 

DUNGEN 
XEMADO 052 (15.98) 

RED 
ESSENTIAL 10807 (12.98) 

NORMAN BROWN 
PEAK 30218 /CONCORD (18.98) 

THE CLIENTELE 
'1990E 297' (14.98) 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

HOPESFALL 
TRUSTKILL 93 (13.98) 

CUISILLOS 
MUSART 3893 /BALBOA (12.98) 

ROCCO DELUCA & T 
IRONWORKS 165 (12.98) 

PURENRG 

Grandes Exitos 

Everybody 

Canciones Clasicas De Marco Antonio Solis 

A Modern Way Of Living With The 

Tio Bitar 

End Of Silence 

Stay With Me 

God Save The Clientele 

Speak For Yourself 

Magnetic North 

Mil Heridas 

49 

1 "l 

2 3' 

45- 

6 

: 9) 
10 

30 4 

HE BURDEN 
I Trust You To Kill Me 

FERVENT /WORD -CURB 887017 /WARNER BFOS. (7.98) 

33MILES 
INO/COLUMBIA 05834/SONY MU :IC 111.981 

THE JOHN BUTLER TRIO 
JARRAH /ATLANTIC 101649/AG (' 3.981 

FANTASIA, WHEN I SEE U 

PRETTY RICKY, PUSH IT BABY 

LLOYD, GET IT SHAWTY 

T -PAIN FEAT. YUNG JOC, BUY U A DRANK (SHAWTY SNAPPIR) 

HUEY, POP, LOCK A DROP IT 

DJ KHALED, WE TAKIN' OVER 

YOUNG JEEZY FEAT. KEYSHIA COLE, DREAMIN' 

R. KELLY OR BOW WOW, I'M A =LIRT 

RIHANNA FEAT. JAY -Z, UMBRELLA 

UNK, 2 STEP 

43 A- NfFI 

3^_ 

4= 
5; 
6' 
7 

8e 
9= 

RASCAL FLATTS, STAND 

CARRIE UNDERWOOD, WASTED 

LITTLE BIG TOWN, A LITTLE MORE YOU 

EMERSON DRIVE, MOMENTS 

JASON ALDEAN, JOHNNY CASH 

KELLIE PICKLER, I WONDER 

I MIRANDA LAMBERT, FAMOUS IN . SMALL TOWN 

BON JOVI, (YOU WANT TO) MAKE A MBMORY 

BUCKY COVINGTON, A DIFFERENT WORLD 

TAYLOR SWIFT, TEARDROPS ON MY ADITAR 

Data for week of JUNE 2, 2007 I For chart reprints ca 1 646.654.4633 

LOS HUMILDES VS. 
8CI LATINO 41593/BC' (6.98) 

pureNRG 

33Miles 

Grand National 

.A MIGRA Los Humildes Vs. La Migra 

LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (988) 

CAMILA 
'ONY BMG NORTE 78272 (14.99 

30 Corridos: Historias Nortenas 

Todo Cambio 

CULTURA PROFETICA 
_JAR 330012 /MACHETE (17.98 CDMDVO) C+ 

Tribute To The Legend Bob Marley 

THE NIGHTWATCHMAN 
67546 /SONY MUSIC (18.98. 

THE BAD PLUS 
HEADS UP 3125 (18.98) 

SPANISH HARLEM ORCHESTRA 
SIX DEGREES 1134 16.98 

THE ISAACS 
GAITHER MUSIC GROUP 42717 (17.9E) 

THE KOOKS 
VIRGIN 50723 /ASTRALWERKS 14.9 

YURIDIA 
SONY BMG NORTE 02496 (14.9E0 

DANCE GAVIN DANC 
RISE 046 13.98 

KJ -52 
UPROK 78295 /BEC (17.98) .) 

One Mar Revolution 

Prog 

Unitei We Swing 

Big Sky 

Inside In / inside Out 

Habla El Corazon 

E Downtown Battle Mountain 

The Yearbook 

CHARLOTTE GAINSBOURG 
is ECAUSE 94703NICE (15.98) 

KINGSPADE 
SUBURBAN NOZZE 77 (15.98) 

KINTO SOL 
' EIVISION 311538/UG (12.98) 

5:55 

P.T.B. 

Los Hips Del Maiz 

a i 
CO 

: BREAKING & ENTERING 
North Carolina's own Avett Brothers, who fuse ambitious roots and rock music., finally breaF 
through to The E. illboard 200 while also placing new album "Emotionalism" at No. 1 on To¡. 

Heatseekers. Discover developing artists making their inaugural chart run 
each week in Breakiné & Entering on billboard.com 

The le? eII,,g , eums by new and developing a40e defined as those who have never appeared in the top 100 cf The Billboard 200 If a Heatseekers ti le 
reach, th st eve) It and the acts subsequent albcros are Immediately ineligible to appear on the Heatseekers clam See Chart Lege,d for rules and 
explanations xi :C07 Nielsen Business Media Inc-and Vlelsen SoundScan, Inc All rights reserved. 

Go to www.billboard.biz for complete chart data 61 
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SINGI_i:b & IRACI(5 
:CSONG INI)EXr. Chart Codas: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Sonysi, POP (Pop 100 Song and RBH 

TITLE (Publisher - Licensing Org.) Sheet Music Dist Chart. Position, 

2 STEP Tn t Duality BMI) H100 35. POP 43. RBH 21 
4 IN THE NMORNING Harajuku Lover Music, 

: "usic, ASCAP) POP 88 

A 
ALL GOOD THINGS (COME TO AN END) pistar Pub - 

shw' ASCAFVirginia beach, ASCAP WO Music. 
ASCAP/BMG Songs. ASCAP/Danja Hands Musik. 
SESAC/EMI April, ASCAP). HL/WBM POP 68 

ALL I NEED (EMI Blackwood. BMVAddymack, 
BMVCareers-BMG Music Publishing, BBMVSagrabeaux 
Songs BM!), HLWBM, CS 58 

ALL MY FRIENDS SAY (Munab Music Corporation. 
BM /House Of Fult Circle, BMVFuII Circle. BMVBIack In 

S:11ir scrAP'Groove Puppy Music, ASCAP) CS 

AMUSEMENT PARK 50 Cent Music ASCAP/Universal 
ASCAP/Sydney B & 700 Music 

'i La Mt And R%Re. ASCAP), HL, RBI-153 

ANONYMOUS (Ezeke International Music. BMVHitco 
- 'AChristopher Mathew BMVJahgae Joints, 

SESAC,Dmversal Tunes, SESAC/Bootleeggggers Stop. 
ASCAPUniversal Music Corporation, ASCAPNirginia 

tarn ASCAP/WB Music. ASCAP/Royal Court Music. 
i' -P- Jerome Harmon Productions. BMI) H100 50. 

JI 888 26 
ANOTHER AGAIN John Legend Publishing. MVCherry 

River BMVPlease Gimme My Publishing. BMVEMI 
Blackwood. BMVHomeschool Publishing. BMVDimp 
/-jcn ? ". -.r BMVKama Sutra Music, ENO, HL. RBH 57 

ANOTHER SIDE OF YOU (Dimensional Songs 01 The 

FM Blackwood. BMVWCCR. BMI). HL, CS 

ANYWAY I- e Des Auuers, 
>nl H1í(181 POP 92 

AYUDAME 

BASTA YA '. 
A BAY BAY 

BEAUTIFUL GIRLS -.. South - 

SL PBeluga below., Musics SIAL F_,ilny6aDeez. 
ASCAP /Almo Music, ASCAP/Suny /AN Songs. BMI), 
.,i nnn n6 

BEAUTIFUL LIAR'BELLO EMBUSTERO (B -Day Pub- 
. ATV Tunes, 

croup Limited, 
MVSoir AN Music UK, PBS), 

P 29, RBH 70 

BECAUSE OF YOU 1 April, ASCAP/Smelly Songs. 
-sic, BM/Smells Like Metal, 
7. BMI). HL, CS 42 

BECAUSE OF YOU J.er Sayin Publishing, BMVZomba 
unes ASCAP MI April. 

0013, POP 18 RBH 
BEER IN MEXICO i AN Mllene, ASCAPRslandsoul, 

BEFORE HE CHEATS That Little House, ASCAP/Mighty 
AN Cross Keys. ASCAP), HL. 

BENDITA TU LUZ '1. ASCAP/WB Music. 
., BMVCareers-BMG Music Pub - 

BETTER THAN ME '.` Blackwood. BMVHinder Music. 

BIG GIRLS DON T CRY :: Jone Junkie Publishing. 
00 21,, POP 19 

BIG THINGS POPPIN iDO IT) Crown Club Publishing, 
"g. BMVFresh Is The 

BLEED IT OUT . g( BMVCheslerchaz. BMI/Big 
Bad Mr Hahn EMI/Nondisclosure Agreement. BMVRob 
Bourdon. BMVKenli Kobayashi BMVPancakey Cakes, 
BMI). WBM, H100 97: POP 76 

BMVPancakey 

BLOCK PARTY (Sony /AN Tunes ASCAPBile Print, 

ASCAP /One -Hit Publishing. ASCAP/Screen Gems -EMI, 
BMO. HL RBH 62 

BOSS' UFE (My Own Chit Music. BMVEMI Blackwood. 
BMLByetall Music. ASCAP/Famous. ASCAPAWB Music. 
ASCAP,Aini Nuthin' Gain On But Funkirg, ASCAP /Almo 
Music, ASCAPEvery- knight. BMVWarner- Tamerlane 
Publishing BM W nichappel l Music. BMVTeamstas. 
BMVYEL -NATS. BMVPsalm 144 1 Music. BMI) RBH 97 

BOSSMAN (DWayne Clark Publishing, MI) R 85 
BOY WORN HER (StreetRich Music, BMVMy Diel 

Starts Tomorrow. BMVSongs 01 Universal, BMVBB Gold, 
ASCAP), HL, RBH 55 

BREAK 'EM OFF (Paul Wall, ASCAP /Commission Pub- 
lishing BMVNoddtactor Publishing, BMVEMI Black- 
wood BMV2 Kingpins Publishing, ASCAP), HL. RBH 84 

BREAK T OFF (Safari, ASCAP /Greensleeves, PRS/Duffy 
bock PRS/EMI April. ASCAP/Copyright ControVMnarhi 

BMVEMI Blackwood, BMI). HL, POP 62 
BREATHLESS (Global Talent Publishing PRS/Songs Of 
Windswept Pacific BMVMarcelicious Music. SESAC) 
RBH 72 

BUBBLY Cocomarie Music, BMI/Dancing uirrel, 
ASCAP,1NAFI Music, ASCAP) H100 91.POP 69 

BUDDY (Soulchild. ASCAP/Universal Music Corporation. 
ASCAP/HC 1030 Publishing ASCAP/Karl Guinn. 
BMVGuinn Style. BMVBug Music. ASCAP/Kena. 

BM Biscuit. ASCAP 8100 64, RBH 10 

BUY USA DRANK (SHAWTY SNAPRH) (Nappy Be y 

Publliriqsshinq BMVZomba Songs. BMVGranny Man Pub - 

AsiCAPiM Mekhi Music. BMVBBa ment Funk South. 

CADA VEZ DUE PIENSO E11 (SonyAN Discos, 

CAME DOWN (Mya Davis Music, 

Designee. 

ASCAP/Reonna Music, 
ASCAP Warner-Tamerlane Publishing. 
Jr. Publishing BMVLehsemSorrggs M/Two 
Tuh -Enufl, BMVEMI Bakwoad BMI), HUWBM, RBH 74 

CANDYMAN SAine Music, BMVCareers-BMG Music 
Publishing BMVStuck In The Throat. ASCAP/Famous, 
ASCAP). HUWBM. H100 80. POP 59 

CANT GET ENOUGH Rodney Jerkins Productions, 
BMVEMI Blackwood, BMVEsign Music. BMUFred 
Jerkins Ill, BMVTaShawn Daniels Productions. 

ASCAP/EMI April, ASCAP) HL. RBH 50 

CAN U BELIEVE (I Like Em Thicke. ASCAP/EMI April, 
ASCAP'. HL RBH 42 

CAN U WERK WT DAT (We En Music At, ASCAP) RBH 

CIRCLE Eiyan- Michael Cox. SESAC/WBM Music. 
SESAC/Songs In The Key 01 B Flat, SESAC/Noontime 
South, SESAC/Notting Hill Songs. SESAC/Rit It Down 
Music. SESAC /Adonis Shropashiro, ASCAP/Phoenix 
Ave Music Publishing ASCAP/Juslin Combs Publish- 
ing ASCAP/EMI April. ASCAPRendrick Dean Publishing 

SET i_ 9.7790 Pecember 

COFFEE SHOP 'r .'k- 

gnee, 

"happen, BMI. 

COME AROUND ng, SOCAWMs 
''r'STB Music 
i:CAP/Fairwest 

i kbH 91 

COME OVER . My PJs Music Publishing, 
ASCAP RBH 94 

COME WITH ME '.I Music, SESAC/Songs In The Key 

-nine South. SESAC/Klassic Lee 

. taud M -sir Pahhshinn 

ASCAP /Justin Combs Publishing, ASCAP/EMI April. 
ASCAP, HLTVBM, RBH 29 

COMO ENTENDER (Btu's Tunes. ASCAP/EMI April, 
A /CAPTiunh it Mr sir. ASCAP LT 46 

COMO TE VA MI AMOR (SGA ASCAP) LT 36 
COUNTRY BOYZ '.. nn Music Publishing, ASCAP) RBH 

CUPID'S CHOKEHOLDBREAKFAST IN AMERICA 
,1,. ASCAP), HL H10023, 

i '4 
CUPID SHUFFLE The Only Cupid Publishinngq, 

.P'Attist Publishing Group West. ASCAP:Top Our 
':''1RH64 

D 
DAISY (EMI Blackwood, BMVTolliver Mountain. BMLtrv- 

ing BMVlnvenlor Of The Wheel, ASCAP), HL CS 44 

DALE PA TRA (BACK R UPI IShatigo Co Lingo, 
BMVCinco Poi Cinco Music Publishing. BMVEIo E Mio 
Music, BMI) LT 50 

DAME UN BESO (Set-Ca. BMI) LT 9 

DAYS OF THUNDER (Sony /ATV Cross Keys 

ASCAP/Dimensional Music 011091, ASCAP /Careers- 
BMG Music Publishing, BMLSilverkiss, BM!). HUWBM. 
CS 59 

D -BOY (Thug Passion Publishing. ASCAP) RBH 87 
DETALLES (Once Rios S.A. de C.V/RJ Ediciones, BM) LT 

13 

DE TI EXCLUSIVO (1Not Listed) LT 45 
A DIFFERENT WORLD (Nashvistaville. BMUNEZ, 

BMVSony /AN Acuff Rose, BMVChaylynn, 
BMI Sony /AN Tree. BMVGoId Watch. BMI). HL. CS 18, 

88 
DIRTY GIRL (Universal Music Corporation ASCARMem- 

'Jd ASCAPÆMI Blackwood. BMVRano Wire 
BM!). HL. CS 30 

DJ DONT (Songs Of Universal. BMVDivided, BMI/Ranal. 
tar lo:hlishir,o Company, BMVWarner- Tamerlane 

LVBM ROB 40 
DOE BOY FRESH nse Publishing BMVMusic 

".dari Camp 4lisio. ASCAPMni- 

DO IT JUST LIKE A ROCKSTAR : ri I Dien Music. 

DONT MAKE ME , ASCAPbegBrain. ASCAP/Uni- 
m ASCAP/Big Orange Dog. 
sKeys. ASCAP/Dimensional 

ASCAPICS13.H1W89 
DONT MATTER 188010lí Music. ASCAP/Famous, 

BMVNaning Hill Music. BMl), HL 
Haul 16 LT 27, POP 17. RBH 20 

DO YOU (Super Sayan Publishing. BMI/Zomba Songs, 
BMVJaJo Beats. ASCAP/The Allen Boy Publishing, 
ASCAP), WBM, RBH 48 

DO YOU KNOW? (THE PING PONG SONG) (Team S 

Dot Publishinngg BMVHiIco Music, BMVDollanaire Pub - 

lishing. BMVSongs Of Universal, BMVEnrique Iglesias. 

ASCAP/EMI April, ASCAP H100 33. LT 1 POP 36 
DREAMIN' (Young Jeezy Music Inc BMUJermaine Jack- 

son Publishing Designee. gASCAP /Andrew Han Publish- 
ing 

BMVEMI 
ASCAP/Bug. 

MVJOobelee Music. ASCAP), 
HL. RBH 66 

ERES PAM MI (Manzano. BMVEmi Musical SA. de 

C,VAYamer Chappell Edicoes Musicals) LT 7 

ES COSA DE EL Editoria De Ideas ASCAP) LT 31 

ESE Primavera Worldwide Music, ASCAP) LT 22 
ESO Y MAS (Julianta Musical, ASCAPBdimusa. ASCAP) 

LT 25 
EVER PRESENT PAST )MPL Cornmuriications. ASCAP) 

POP 93 

EVERYDAY AMERICA (Jennifer Neff les. ASCAP/Dirkpil 
BMISon9 /AN Cross Keys. ASCAP/Big Alpha Writer 
Group. ASCAP), HL CS 45 

FACE DOWN (Songs 01 Universal, BMVGrim Goodbye 
Music, BM!). HL, H100 32 POP 21 

FALL ((MXC. ASCAP/Still Working For The Woman, 
ASCAPACG, ASCAP/Dimensional Songs Of The Knoll. 

BMVS Ticket. BMVAPI Country Music. BM /Cherry River, 

BMVEMI Blackwood, BMVSIane Minor, BM). CLMML, 
CS 32 

FAMOUS IN A SMALL TOWN )Sony /AN Songs. 
BMVNashville Star, BMWJatsky. ASCAP), HL. CS 36 

FIND OUT WHO YOUR FRIENDS ARE Sorry /AN Mutt 
Rose. BMVUVender Zoo Music, BMVCareers -BMG 
Music Publishing, BMVSagrabeaux Songs. BMI). 
HL/WBM, CS 6, 111 W 63 

FIRST TIME I0- Chills. BMVJeselh Music, BM)) H100 74, 

POP 58 
FORCE OF NATURE (Tm Luv, ASCAP/Soulfinga 

ASCAP/Notting Hill. ASCAP,9ntersect BMI) RBH 82 
FOREVER (Viva La Cucaracha, ASCAP) H100 58: POP 51 

FU PAY ME (Sunny Valentine Music, BMVSIide That 
Music, ASCAP/Regina's Son Music, ASCAP/EMI Apri), 
ASCAP/Granny Man Publishing, BMq, HL, RBH 95 

GET BUCK (Mata Full U Gold, ASCAP/Universal Music 
Corporation, ASCAP Diet Starts Tomorrow, 
BMVSongs Dl Universe . BMVStix I'm Stoned. ASCAP /50 
Cent Music, ASCAP) RBH 99 

GET IT SHAWTY (J Lack Music, ASCAP /J Pat Publishing, 
ASCAP/EMI April, ASCAPBy Love Music. ASCAP/UR -IV 
Music. ASCAPAshmool Musik, BMVNoung Goldin, 
BMVWarner- Tamerlane Publishing, BM!), HL/WBM. 
H100 20: POP 39, RBH 4 

GET ME BODIED (B-Day Publishing. ASACPNniversal 
Tunes SESAC/Songs Of Universal, SESAC/Team S Dot 
Publishing BMVHitco Music. BMVSongs 01 Windswept 
Pacific. Bfv1VY Flames Music. BMVJanice Combs 
Publishing, BMVEMI Blackwood BMVAngela BeyInce, 

ASCAP/EMI AAporril, ASCAP/Solange MWPASCAP/Music 
World, ASCAP/Monaz Ronza, SESAC). HL, H100 90, 
RBH 17 

GET TO THE MONEY (Gordon Maurice Swaney. 

ASCAP/REEC Wear Publishing. ASCAPSunday Delivery 
Music Publishing, ASCAP) RBH 90 

GIRLFRIEND (Avril Lavigne SOCAWAlmo Music, 
,°'Kass Money Publishing. ASCAP/KODaLI Music, 

ASCAP), HL, H100 3. POP 2 

GIVE IT TO ME (gins Beach, ASCAP/WB Music. 
ASCAP/Tenman Tunes, BMVZomba Enterprises. 
ASCAPMelstar Publishing. ASCAP/EMI April, 
ASCAP/Stix I'm Stoned, ASCAP/Universal Music Corpo- 
ration. ASCAP/WBM Music, SESAC/Danja Hands Musik. 

SESAC), HLAVBM, 8100 4, POP 3, RBH 71 

GIVEN UP (Zomba Songs, BMVChesterchaz BMIBig Bad 

Mr. Hahn. BMVNondisclosure Agreement. BMVRob 
Bourdon. BMVKenii Kobayashi. BMVPancakey Cakes. 
BMI)) WBM H1W99. POP 78 

GLAMOROUS (Headphone Junkie Publishing, 
ASCAP/2590 Music Publishing, 

ASCAP/Universal Music Corporalion. ASCAP/will.i.am 
Music. RMI'Cherry Rivet BMVElvis Lee Music, 
u rnn . ASCAP/EMI Black- 

AP),CLNVHL.H1W 10: 

GOD DON'T MAKE f4ISTAKES Universal -Pol Gram 
Inter : :.: )on Music, ASYCAP/ a - 

ieni r 'nsiration, ASCAP) CS 54 

GO GETTA i .AVYoung Jeezy Music Inc., 

r - ASCAP/No Question Entertainment. 
Gold. BMVR.Kelly BMVomba Songs, 

t (x- r ente, BMVWarner- Tamerlane Publishing, n 
BMVNobirg Dale Songs. ASCAP/J. Brasco. ASCAP). 
HLW'BM. 8100 56. POP 45 

62 Go to www.billboard.biz for complete chart data 

GOOD DIRECTIONS (Murrah Music Corporation. LEAVING TONIGHT (Super Sayin Publishing. 
le-'i Music ASCAPlarge Opportunity BMVZomba Songs. BMVSounds Of Da Red Dram, 

4P CS 1 H100 47. POP 66 ASCAP/Slo G Music, ASCAP / Jobete Music. 
GOT BUMP IN DA TRUNK (Suga Shack Entertainment ASCAP), WBM ,RBH 56 

BMI) RBH 88 LETS FALL IN LOVE AGAIN (Iz Live Muzak, BMO RBH 

THE GREAT ESCAPE (Martin Johnson Music. 86 
,. ;AP Mayday Malone, ASCAP/Dimensional Music Of LIKE A BOY (Universal Music Corporation. ASCAP/Royal- 

i 091. ASCAP/Cherry Lane ASCAP/EMI Blackwood. ty Ri htin s. ASCAP/Bootleggers Stop. A CAP niv r- 
BMIBeptilian Music, BM). HL 1(100 96 POP 63 al- Po International Tunes. SESAC /Jahgae Joints. 

GUYS LIKE ME c ny'ATl Tree iAl.So ',, ATV C, /..., SESAC/Christopher Mathew. BMVHitco Music, 
BMVEzeke International Music, BMVRevolutionary Jazz 

Giant, BMI /GrAness. BM!). HL. H100 22: POP 32: RBH 

1 

LIKE THIS (Kelendria, ASCAPBlondie Rockwell, 
HEY THERE DELILAH t __ ASCAP /2590 Music Publishing. ASCAP/Universal Music 

Corporation ASCAP/Team S Dot Publishing. BMVHitco 
HIGH MAINTENANCE WOMAN (SKS3 Music, BMI/Tim- Music BMVSongs 01 Windswept Pacific, BM). HL, 

u1 . - 5': LTinny Simpson, BMI) CS 3: H100 67 H100 53, POP 73. RBH 13 
HOME iSurtace Pretty Deep Ugly Music, BMVCareers- LIKE THIS (Shawn Mims. BMVThe Blackout Legacy, 

BMG Music Pubiisning, BMI), WBM. H100 5; POP 7 ASCAPScholield's. ASCAP) H100 82. POP 86, RBH 58 
HOW DO I BREATHE (Sony /AN Songs. BMVEMI April, LIP GLOSS (18th And Vine. ASCAP) RBH 36 

ASCAP/Stellar Songs. ASCAP). HL RBH 33 A LITTLE MORE YOU Warner - Tamerlane Publishing, 
HOW I FEEL (Delemnava, BMoonscar Music, BMVSeII The Cow, BM/Tower One, RMVWB Music. 

BMVLittle Blue Typewriter Music. BMIBucky And Clyde. ASCAP/Tower Two, ASCAP/BLA. ASCAP), WBM. CS 23 
ASCAP/L'ile Des Autuers. ASCAP) CS 29 LITTLE WONDERS (U Rule Music, ASCAP/EMI April, 

HOW TO SAVE A UFE (Aaron Edwards Publishing, ASCAP. HL, H100 Al , POP 56 
ASCAP/EMI April, ASCAP). HL, H100 48 LNIN' I THE HERE AND NOW (Pickwick Landing. 

HOY TENGO GANAS DE TI (Screen Gems -EMI. ASCAP /JonesBone Music, ASCAPRer Three Music, 
BMVSGAE, BMI) LT 47 ASCAP) CS 60 

LIVIN' OUR LOVE SONG (Careers -BMG Music Publish- 
ing, BMI/More Than Rhymes Music. BMI4iT Ninja Time - 
Mae. ASCAP /Ameribrit. ASCAPI CS 28 

LIDRARAS (Mater. ASCAP/Sony /ATV Discos. ASCAP) LT 

17 

LOST (K'Sluff, BMVBig Loud Bucks. ASCAP/Matzoh -Ball 
Music, ASCAP /AetHouse Entertainment, ASCAP /Art For 

Art's Sake Music. ASCAP) CS 48 
LOST IN THIS MOMENT (EMI April. ASCAPRomeo 

Cowboy Music ASCAPAVB Music. ASCAP), HUWBM. 
CS 12. H100 49, POP 48 

LOST WITHOUT U (I Like Em Thicke, ASCAP /Dos- 
DuetlesMusic, ASCAP) H100 40, POP 61: RBH 3 

LUCKY MAN )Careers -BMG Music Publishing. BMVNer- 
vous Warm Music. BMVEMI April, ASCAP/New Sea 
Gayle, ASCAP), HL/WBM, CS 10, H100 75 

ICE BOX (Mr. Grandberry Ds Music. SESACNiginia 
Beach, ASCAP/EMI April. ASCAP/WB Music. 
ASCAP/Royal Court Music, ASCAP /Christopher Mathew, 
BMVHitco Music. BM(Bzeke International Music. 
BMVKeriokey Music, ASCAP/Universal Music Corpora- 
tion. ASCAP/Foray Music, SESACMoTirg Dale Songs, 

ICKY THUMP (Poppermmt Stripe Music. BMI) 8100 77, 
POP 

ASCAP), 

70 

HUWBM. POP 89 

I DONT WANNA STOP (Monowise Limited. ASCAP/EMI 
Virgin, ASCAP) HL 1(100 83: POP 80 

IF EVERYONE CARED (blamer- Tamerlane Publishing, 
BMVArm Your Dillo, SOCAN/Zero -G SOCAN/Black 
Diesel, 0. ANBack Adder Music. SOCAN), WBM 
1(100 30. POP 27 

IF I WAS YOUR MAN (Sony /AN Tunes, ASCAP/EMI 
April, ASCAP/Stellar Songs, ASCAP/Water Music Pub - MAKE IT RAIN (Joseph Cartagena. ASCAP /Reach Global. 
ushing ASCAP). HL RBH 19 ASCAP /Stoll Storch Music, ASCAPNT Music, 

IF YOU'RE READING THIS (Sony/AN Tree BMVL'ile ASCAP,Young Money Publishing. BMVJoey & Ryan 
Des Auluers, ASCAPBucky And Clyde. ASCAP), HL, CS Music. BMVWarner- Tamerlane Publishing, BMI). WBM. 
35 POP 11 

I GOT MORE (Hope-N -Cal, BMVSexy Tractor, BMVCaI IV MAKE ME BETTER (J Brasca, ASCAP/Virginia Beach, 
Entertainment, BMVUniversal Music Corporation. ASCAP/WB Music. ASCAP/Super Sap Publishing, 
ASCAP/Mempphersheld, ASCAP)), HL, CS 25 BMVZomba Songs, BMVEMI April, ASCAP/No Question 

IGUAL QUE Ann (Mater, ASCAP/Sony/AN Discos. Entertainment. ASCAP), HL/WBM, RBH 25 
ASCAP LT 5 MAKES ME WONDER )Careers -BMG Music Publishing. 

STAND BY YOU (Hynde Flouse of Hits, ASCAP /Clive BMVFebruary Twenty Second. BMI). WBM. H1001 POP 
Banks. ASCAP /Jerk Awake, ASCAP/Tom Kelly, 1 

ASCAPBMI April, ASCAP), HL. CS 43, H100 38. POP MAKE YA FEEL BEAUTIFUL N. 22nd Publishing, 
37 ASCAP /Cherry Une, ASCAP/Super Sayin Publishing, 

l'M A FLIRT (Shago SESACBinnor, ASCAP/R Kelly BMI/Zomba Songs. BMI), HUWBM, RBH 37 
BML2omba Songs BMVWarner- Tamerlane Publishing, MANDA UNA SERIAL ( Tulum, ASCAPNJB Music, 
BMVCrown Club Publishing BMVNappyPub. BMI), ASCAP LT 26 
WBM, 1(1 W 15. POP 28; RBH 7 MEASURE OF A MAN (Universal- PolyGram International, 

IMPACTO (Los Cargris, ASCAP) H100 78, LT 2 POP 75 ASCAP /Spunker Songs ASCAP/Passing Stranger. 
I'M MOWED Paul Wall, ASCAP /2 Kingpins Publishing, ASCAP/Songs M Combustion Music. ASCAP/Music Of 

ASCAP/WB Music, ASCAP/Shaniah Cymone Music. Windswept, ASCAP/NO Such Music. SUSAN). HL, CS 
ASCAP/EMI April, ASCAP/Basajamba Music, ASCAP /Air 34 
Control Music, ASCAP), HUWBM RBH 79 ME DUELE AMARTE (LeCova Music Publishing. BMVJ & 

I NEED YOU (Careers -BMG Music Publishing. BMVNer- N, ASCAP) LT 30 
vous Worm Music. BMVFamous, ASCAPEd And Lucille ME DUELE ESCUCHAR TU NOMBRE (Careers -BMG 

'CAP): HLAVBM -ES 17: H100 93 - MosicPuuiis tngTBMVWanrer- Tanleflane- Puunshiug. 
IN MY SONGS (Divided, BMVHamal, BMVNayr Publish- 

ing Company, BMVWamer- Tamerlane Publishing 
BMVSongs 0I Universal. BMI), HUWBM. RBH 27 

INSIDE OUT (Gable! Bello Music. MI RBH 81 

INTERNATIONAL PLAYERS ANTHEM (I CHOOSE 
YOU) (Zomba Enterprises. ASCAP/Telnoise Publishing, 
BMVMusic Resources. BMVWe Doni Play Even When 
We Be Playin'. ASCAP/Mosquito Puss, ASCAP/Chrysalis 
Music. ASCAP /Jobete Music, ASCAP), HLWBM, RBH 

INTO THE OCEAN (Paris On Paper Publishing, ASCAP) 

INVISIBLE lArpa. BMI) LT 48 

ISN'T SHE (JulaLa. ASCAP /Curb Songs. ASCAP /Charlie 
Monk, ASCAP /Gremlin Corner. ASCAP/Harbinism.com, 
SESAC). WBM, CS 27 

I TOLD YOU SO (Babble On Songs, BMVThird Ter Music. 
BMI) CS 11. H100 85 

I TRIED IA 1 Assassin Musik, ASCAP/StrOÍacket Musik, 
ASCAP/Track House ENT, BMVAImo Music, 
ASCAP/Rano Music. ASCAPByefall Music. 
ASCAP/Famous ASCAP /Noffing Dale Songs, ASCAP). 
HL, H100 7 POP 11: RBH 45 

IT'S NOT OVER (Surface Pretty Deep Ugly Music, BMVG 
Watt Music ASCAP/Warner-Tamerlane Publishing, 
BMVFloating Leal BMVEMI April. ASCAP). HL/WBM, 
H 1 W 29, POP 25 

I WANNA FEEL SOMETHING (Careers -BMG Music 
Publishing. BM/Nervous Worm Music. BMVFamous. 
ASCAP/Yd And Lucille Sonqs, ASCAP), HUWBM, CS 31 

I WANNA LOVE YOU (Byelall Music ASCAP/Famous, 
ASCAP/MV Own Chit Music. BMVEMI Blackwood. UM)) 
HL POP 53 

I WONDER (Pickle Butt. ASCAP/BMG Songs. 
ASCAP/Magic Farming Music, ASCAP/Little Blue Type- 
writer Msic, BMVBPJ. BMVSonyy/AN Tree. BMVAII 
Mighty Dog Music, BMq, HUWBM. CS 20 

JOHNNY CASH (lVB Music, ASCAP/Warner-Tamerlane 
Publishing, BMNNrders Extreme. BMI). WBM. CS 15; 
H100 86 

JUST MIGHT HAVE HER RADIO ON (Hope- N-Cal. 
poi Trent Tomlinson Sonos BMI Geormuo Publishing 
PTA(' 

KEEP HOLDING ON (Avril Lavigne, SOCAN/Almo Music. 
ASCAP/Kasz Money Publishing, ASCAPKobalt Music, 
ASCAP,/TCF ASCAP) POP 87 

KITTY KAT )B -Day Publishing. ASCCP/The Waters Of 

Nazareth, BMVEMI Blackwood BMVCarter Boys Publish- 

ing. ASCAP/EMI April. ASCAP). HL, RBH 89 

LA LLAVE DE MI COMZON (EI Conuco, BMVRedomi, 
BMI LT40 

LA OMA (BMG Songs. ASCAP LT 44 

LAST DOLLAR (FLYAWAY) (Big Love Music. BMI) 
H100 71. 81 

LAST GOOD TIME (Big Loud Shirt Industries, ASCAP/Big 
Loud Bucks. ASCAP,ANarner- Tamerlane Publishing. BMI), 
WBM, CS 55 

LAST NIGHT ( Justin Combs Publishing, 
April, ASCAP /2 Daughters Music. SESAC /Christan 
Combs Publishing. SESAC/Foray Music. SESACMIarsky 
Music, BMVJanice Combs Publishing, BMVEMI Black- 
wood, BMI) 1(100 19; POP 10: RBH 38 

LAST TRAIN RUNNING One Mad King Publishing, 
ASCAP,/Frank Myers Music, BMVSaleen Stars. BMI) CS 

57 

LEAN LIKE A CHOLO Mistica Music, BMVFlossy 
ASCAP) H100 55, POP 44 

LEAVE OUT ALL THE REST (Zomba Songs 
BMVChesterchaz. BMVBig Bad Mn Hahn BMVNonao- 
closure Agreement. BMVRob Bourdon, BMVKenji 
Kobayashi, BMVPancakey Cakes. BMI). WBM, POP 98 

BMI LT 39 
MI C RAZONCTO (Premium Latin, ASCAP) LT 19 

MIL HERIDAS Apa, BMI) LT 8 
MISSING YEARS (Songs Of O'Brian, ASCAP/Big Loud 

Bucks. ASCAPNolunteer Jam, ASCAP/Go-To-Del. 
ASCAP CS 50 

MOMEWS (Graviton Music. SESAC /Carnival Music 
Group. SESAC/WB Music, ASCAP). WBM. CS 2, H100 
57, POP 97 

MORE THAN FRIENDS 
( 

L ric Masters 911 Publishing, 
SESAC/Universal Lingo. Hill, 
ASCAPBocar, ASCAP) RBH 78 

MY 64 Who Is Mike Jones Music, BMV2 Playas Publish- 
ing, BMVWarner- Tamerlane Publishing, BMV2 Trill Enter- 
prises, ASCAPMy Own Chit Music, BMVEMI Black- 
wood. BMVCarnival Beats. ASCAP/Universal Music 
Corporation. ASCAP.Buthless Attack Muzick, ASCAP). 
'it. RBH 69 

MY BUBBLE GUM (GOT THAT GOOD) 0/- "- 

N 
NENA : i k..ti.1. 
NEVER AGAIN (Smelly Songs ASCAP, EMI April, 

ASCAP/Jimmy Messer Music. ASCAP.ANB Music. 
ASCAP) HL/WBM, H100 17. POP 13 

NO TE PIDO FLORES (Universal Music Corporation. 
TT 34 

NO TE VEO (Not I fisted) I T 35 

OH YEAH (WORK) (Prince Of Qunk Publishing AMI n;'' 
Grade Music Publishing. BMVEMI Blackwood BMVHow 

Ya Lira Dal Music, ASCAP/EMI April, ASCAP /Notting 
Dale Songs. ASCAPLI Jibe) Music Publishing. 
BMI /Ben Hill Tiger Music. ASCAP /Cookies And Milk. 
ASCAP /'Heavy On The Grind Entergament Publishing, 
BMI/Swrzole Music, BMI). HL. RBH 1 W 

OJAI A ( Crisma. SESAC) LT 24 
THE ONE IN THE MIDDLE OV8 Music. 

ASCAP /Sony,ATV Cross Keys. ASCAP /This Is Hit, 
ASCAP /Magic Mustang. BMt/Funky Junk Music. 
ASCAP), HLWBM. CS 56 

ONE OF THE BOYS (Sonyy/AN Cross Keys, 

ASCAP/Hoosiermama Music. ASCAP/Universal Music 
Corporation. ASCAP/Memphersfield. ASCAP/House Ot 

Full Circle, BMVFuII Circle. BMI), HL. CS 39 

OUITA MY SYSTEM (Shaniah Symone Music. 
ASCAP/EMI il ASCAP/The Kid Slim Music, 
.SCAP/Slide Thal Music, ASCAP / Jobete Music, 
ASCAP HL H100 24, POP 35. RBH 18 

OVER 
ASCAP). 

Music, ASCAP /Jerk Awake, 
ASCAP/Shapira, Bernstein & Co , ASCAP), WBM. H100 
92 POP 67 

PAIN iP'di Rluc.:wood Canada), SOCAN/Blast The Scene. 

BMVEMI April. ASCAPNoodles For Everyone. 

SOCANBMI Blackwood. BM)), HI, POP 94 

PARTY LIKE A ROCKSTAR IPreciale That Music. 
BMVCereal And Milk Publishing, ASCAP/Fbaches Chil- 
dren Publishing, ASCAP/EMI April, ASCAP), HL. H100 
51; RBH 5 

PEGAD (Universal -Musica Unira, BMI) LT 10 

PEGATE Oa ahibe, BMLTerra Music. ASCAP)) LT 11 

PLEASE DONT GO (Tank 1176 Music. ASCAP/Black 
Fountain Publishing, ASCAP,EMI April, ASCAP/Lunnalis- 

P.n. ASCAP/NoTing Hill. ASCAP). HL, H100 42: POP 77. 

u_ 
POP LOCK & DROP T (Huey Records Music, 

Smith, ASCAP/DelHITz Muzak, ASCAP) 
2 R U.r U 1 U B 6 

POPPIN (Dirty Dre Music. ASCAP/Universal Music Cor - 

nrahon ASCAP1.il Viral Music, ASCAP/Naked Under 
L - !''C Ar ^'vsalis Music. ASCAP). HL RBH 

PUR AMARTE ASI . "Ausic,ASCAPtrami, ASCAP) 

LT 4, 
PUSH IT BABY (Diamond Blue Smith Publishing. 

BMVBlue Star Publishing, BMVBIeu Carrot Diamond 
Publishing. BMI/The Nickel Publishing, BMVSilverPlat- 
inumy2k RID1ishirg, BMVMusic Royale, Mp REH 67 

QUE HICISTE Hiue Platirum Publishing, ASCAP /Julio 

' 
nnq/AN Discos, ASCAP). HL. LT 29 

QUE LLOREN tg BMI) LT 33 
QUE ME DES TU CARINO El Conuco. BMVRedomi, 

OUIZAS Nit Publishing, BMI) LT 38 

READ MY MIND The Killers, ASCAP/Universal-Porn 
al ASCAP). HL, H100100: POP 90 

REHAB i, /mod, BMI), HL. H100 72. POP 54 
ROCK YO HIPS erks Publishinrgp, ASCAP/Royal 

1',: -ding ASCAP/Dime Piece Collection. 
ASCAP/KC Masterpiece Publishing, ASCAP/Right Note 
Entertainment. ASCAP /Joc Migraine Music. ASCAP/EMI 
Acni ASCAPi HL H100 37 POP 46 BOP ''4 

SAME GIRL ;Zomba Songs. BMUR Kell BId6Emr.. 
ASCAP/Famous. ASCAPBI JAMES. ASCAP). 
HUWBM 8100 7E, RBH 9 

SAY IT RIGHT (Nelsiar Publishing, ASCAP irginia 
Beach. ASCAP/WB Music. ASCAP/Dania Hands Musik, 
SESAC/EMI April, ASCAP), HIIWBM, 1(100 39, POP 30 

SAY YES (Cal IV. ASCAP/Dimensional Music Of 1091. 
ASCAP/Drivers Ed. ASCAP/ñck Them Eaters, 

BMI/Sony/ATV Cross Keys, ASCAP/Stage Three Music. 
BMVCherry Une. ASCAP). CLMML. CS 37 

SETTUN' (Jennifer Nettles. ASCAP/Dirkoit BMVSongs 01 

Bur" Dog. ASCAP /Ctanaland. ASCAPMIusic Of 

W' :.wept. ASCAP). HL. CS 7: H100 66 
SEXY LADY IDrawhist Publishing ASCAP4 Want Mine 

Fì:, ding. ASCAP/EMI Unart Catalog. BMI). HUWBM, 
H100 68. POP 83, RBH 52 

SHAAWTY (Firs) N' Gold BMVWarner- Ta 

B 

amerlane Publish- 
in, 

hynee Music BMVNappyPub, 
BMVZomba Songs. BMI), WBM RBH 54 

SHE AINT RIGHT (Major Bob, ASCAP /Sweet Summer, 
ASCAP/Circle C, ASCAP/Full Circle, ASCAP/Warner- 
Tamerlane Publishing, BMVLexi's Palm Tree Music, BMI), 
WBM, CS 40 

SHES LIKE THE WIND (Plainview Diner, BMWery Tony 
Music, SWOP 65 

SHOO BE 000 (NO WORDS) (Happy Mel Boopys 
Cocktail Lounge Md Music, BMVZomba Songs. 
BMVStrannggee Science Music, ASCAP/Some Whtie 
Music, BMVJustinn Polite Music ASCAPÆMI April 
ASCAP/Prmiz Polar. BMVSongs dl Universal. BMVMs. 

MaWBIASRBÑ Je yca Wilson 
Publishing, BMI), 

SIENTE EL BOOM (T Bambino Music Publishing, 
ASCAP/Sony /AN Discos. ASCAP/Leon Banco, 
BMVBby Records Publishing, ASCAP ) LT 21 

SIMPLE THINGS (Gad Songs ASCAP /Cherry Une. 
ASCAP/Sweet Giggles,, ASCAP). CLM, RBH 59 

SI NOS OUEDAM POCO TIEMPD )Unigue Hits Too. 
ASCAP/Sony/AN Discos, ASCAP/Famous. ASCAP) LT 3 

SLAP andacris Universal Publishing. ASCAP/Trac -N- 
Field Entertainment, BMVMollings Music, ASCAPMoI- 
lel Dale Songs. ASCAP), HL, RBH 73 

SMILE IJRPSL, BMVJamrec, BMWnrversal -Songs Of 

PolyGam International. BMWniversal- PolyGram Interna- 
tional, ASCAP), HL. H100 94 POP 64 

SNOW ((HEY OHJ) (MnetWobIamv BMII POP 95 
SOLA (Universal -Musica Unica. BMVRompediscoleca. 

BMWJise W Puslbishing, ASCAP) LT 6 
STACKS ON DECK Orijiral Sin, ASCAP/Nasiajaida 

Music Publishing, ESAC) RBH 93 
STAND (Music OfCombustion BMVSongs Of Windswept 

i lrcific, BMVDanny Orton Sonos, ASAP/Universal Music 
Corppoorration ASCAP) HL CS m. H100 60, POP 85 

STAHYIH WTTH ME (Careers -BMG Music Publishing. 
liMlShiake Maki. BMVSongs 01 Windswepl Pacific. 
BMVSongs Of Thartch, BMUFOx Ridge Music, BMI). 
WBM, CS 14 

STOLON He ,Did She Ask About Men 
Music Corporation. ASCAP), HL, H100 

52 POP 40 
STRAIGHT TO THE BANK 150 Cent Music, ASCAP/Uni- 

r dl Muso Corporation. ASCAP/Shugar Dimond 
BMVWB Music, ASCAP/Art Nunn' Ginn' On But Funk - 
in ASCAP), HUWBM. H100 59, POP 49 RBH 49 

STRUGGLE NO MORE (THE MAIN EVENT) (Writing 
Lilo ASCAP,PIain Truth, ASCAPBig Harlem Music. 
BMVJDeI Weathers Music. BMVOshuNiydh Music. ,vrJt ,that 

Linrggo ASCAP) ROH 46 
SUMMER LOVE Lomba Enterprises. ASCAP/Tennman 

.- Music, ASCAPMrginia Beach, 
Fc,rn Row Hands Musik, 

SUNDAY MORNING IN AMERICA FMI April, 
CAP/Universal Music 

AS SCAP /Jethey 
46 'ion. BMII C 

THE SWEET ESCAPE - '4i Io.,r'i Mn 

T -ìkTe ët 
TAKE ME AS I AM ' inductions ASCAP B zeke 

Intenutiai>al Music BMI Hiteo Music, BMVSongs Of 

Windswed Pacilic. BMWnrversal Music Corporation. 
ASCAP : ..tleggers Slop, ASCAP/Kenokey Music. 
ASCAP/Tabulous Music, ASCAP/Hitco South. 
ASCAP /Songs Of Universal, BMq, HL RBH 41 

TAMBOURINE (Blondie Rockwell, ASCAPiSwizz Beats- 

SESAC/Universal Tunes. SESAC/leam S Dot Publishing. 
BMVHitco Music. MWniversal Music Corporation. 
ASCAP), HL. H100 84, RBH 30 

TATTOO (2 Way Street Publishing, ASCAP/Terry Homes 
Music Publishing, ASCAP /Mist Publishing Group, 
BMI Warner Chappell, BM)) RBH 47 

TEACHME Universal Music Corporation, ASCAP/Lalil 
f, 'sting, ASCAP/Songs Of Universal, 
B '=mmaton ASCAP/Melodic Rano Produc- 

i' ria bilshirg, ASCAP/Smoothie 
:uch es. ASCAP), HL, H100 

TEARDROPS ON MY GUITAR ` 
'y' 

AN 
N 

Tmóec 
'A Tree, 

516.11100 44, POP 

TELL ME WHAT WERE GONNA DO NOW HMG - 

F -d BMI 
P 'uMI; Hilton Muni BMVSense- 

Jniversal, BMI) HI.,WM, RBH 80 
TENNESSEE And Starry Eyyed Music. 

,' HLCS33 
THAT KIND OF DAY - Cuing To MauL BMVHits Antl 

_'t20 Music. BM/Zomba 
cru Country Mornin. 

SESAC /Green Wilderness, 
.VBM, CS 26 

THAT SCARES ME Songs Of Combustion Music, 
ASCAPtIniversal Music 

' -' MpherslI), iele, P/HOuse 01 

" 
emle 

BM HL. CS 

ASCA 
52 

THESE ARE MY PEOPLE lniversal Music Corporation. 
,AP /Cal N. ASCAP /Berg- 

THIS AIN'T A SCENE, ITS AN ARMS RACE (Chicago X 

1. HMO, HL.H10065. 

THIS IS WHY I'M HOT Scawn Mims, BMVThe Blackout 
'.re Of Minds. 
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ASCAPScholields, ASCAP/BMG-Careers BMVBMG 
Songs, ASCAPMeary On The Grind Entergament Pub- 
lishing. BMILil Jizzel Music Publishing, BMVSongs Of 

M. BMVLiI Jon 00017 Music. BMVWarner Chappell, 
PRSA(eak Da Sneak Publishing Designee. BMVCunvin 
Music, BMVlning. BMI), WBM, H100 25. POP 24, RBH 
44 

THNKS FR TH MMRS (Sony /AN Songs. MI/II/Chicago X 

SoScore, BMI . HL. H100 14 POP 12 

THROW SOME D'S ( JObete Music, ASCAP/Songs 01 

Universal BMVIeam S Dot Publishing, BMVHitco Music, 
BMVSongs 01 Windswept Pacific BMI), HL. POP 84 

TICKS (EMI April. ASCAP/New Sea Gayle, ASCAP/Didn't 
: ice To Be Music. ASCAP /Cllamaland ASCAP/Songs 

' Bud Dog. ASCAP /3 Ring Music, ASCAP/Music Of 
ci ASCAP) HL, CS 4H10043.POP50 

TODD CAMBIO it Listed) LT 14 

TORRE DE BABEL 'Hike Santander Music. BMVEMI 

TOUGH ( :. Curb Songs. ASCAP), WBM, 
CS 21 

TURECUERDO 

UMBRELLA ¡Songs 01 FeeSCAP/Marcn 9th Publish- 
'2082 Music Publishing, ASCAP/Suga 

. i i'- Pr Publishing ASCAP/EMI April. 
1'31, RBH 22 

UN IDIOTA COMO YO Ca. BMI) LT 42 
UNTIL THE END OF TIME Crewman Tunes, 

.,,prises. ASCAPMrginia Beach. 
ASCAPM/arner- Tamerlane Publish - 

'tdz Musik, SESAC/WBM Music. 
AC), WBM RBH 28 

UNTIL YOU COME BACK TO ME (Sawandi Music. 
Music. BMVJobete Music, 

Music. ASCAP) RBH 77 

UPGRADE U : P blishing. ASACP/Music World, 
='c BMVJanice Combs Publish - 
'/ML,Team S Dot Publishing, 

BM111 .y ., ii 5k ASU4PiTA ggtela 

Windswept 
ASCAP/EMI 

Longitude BMVEMI April ASCAP /Carter Boys Publish- 
ing, ASCAP), HL. RBH 39 

U + UR HAND (EMI Blackwood. BMVPInk Inside Pub - 
lishingg, BMVMaratone AB, STIM/KObaff Music, 
ASCAP/Kasz Money Publishing. ASCAP), HL. H100 11. 
POP 

""M11111111111111111111111111 
VALENTINE )Universal Lingo. ASCAP/Notting Hill 

on Goldin RMI'Araaorn Song, ASC,Phiale 

VULNERABLE 

WAIT FOR YOU Vr 
LLAll :Sou %I ", lune ASCAr LMI b tkwoud. 

BMPOP VWater 
23 

Music Publishing, ASCAP) HL, H100 31, 

WALL TO WALL (The Royalty Nehvork, BMVTeam S Dot 

Publishingg, BMVHitco Music. BMVSongs 01 Windswept 
Pacific. BMVWahor Scott, BMI) RBH 24 

WASTED (Songs From The Engine Roam, BMVSongs Of 

Universal. BMI/Warner-Tamerlane Publishing, MVRay- 
lene Music, ASCAPBPJ Administration, ASCAP), 
HUWBM. H100 54, POP 60 

THE WAY I ARE (Virginia Beach, ASCAPWB Music. 
ASCAPDanja Rand Muzak, SESAC/W'M Music, 
SESAC/Kenokey Music, ASCAP/Universal Music Corpo- 
ration, ASCAP /Jerry Lee Publishing, ASCAP), WBM, POP 

82 

THE WAY I LIVE n creme Entertainment New Orleans 
frill Productions. ASCAP) H100 26: 

THE WAY SHE MOVES CoCo Tunes Music. 
' Lc, ASCAP/Famous, ASCAP) LT 12 

WE TAKIN OVER DJ id aled. BMVNOka International, 
CCAP/Warner- Tamerlane Publishing, 
HMVCrown Club Publishing, 

',lusic, BMV4 Blunts Lit At Once, 
'clunk. SESAC/WBM Music, SESAC). 
-: POP 38 RBH 31 

WHAT BOYZ LIKE lliTc6 Eight c P: ̂ fishing, BMI) 

WHAT GOES AROUND COMES AROUND ilnnman 

Beach AS-CAP P WB Mus SSCAP: Warner- Tamerlane 
Riblishi 

BM /Dan a Hands Munk. SESACNBM . AC- uhtings ASCARCrown Club lub 
Hí(046: POP 34 

WHAT I DID LAST NIGHT i MI Blackwood, BMVMusic 
Song Md Salvage. 

c BMI), HL, CS 53 
WHAT I VE DONE , unba Songs BMVChrestercraz, 

A:AP/Nondisclosure Agreement. 
VKenji Kobayashi, BMVPancakey 

'.' H10012POP16 
WHAT'S MY NAME Plied Lunch Music, 

. . Intemational. ASCAP), HL, 

WHAT YOU GIVE AWAY nnny Mae. BMVSongs Of 

' BAIL Single Track, BMI), WBM CS 47 
WHEN I SEE U nkthmugh Creations, ASCAPBMI 

' '.I t, ASCAP /Sony /ATV Tunes, 

SALAI break North. SOCANSony /AN Music Publish - 
no Canada, SOC ne Writers, ASCAP /J. Sewell 
Publishing ASCAP/Golden The Super Kid Music. 
ASCAP) FIL, H100 62, 8 

WHINE UP (Copyright ContraVAIO Publishing ASCAP /J. 
Orwell Pub fishing ASCAP /Greensleeves. PRS) POP 55 

WIPE ME DOWN (Trill Productions, ASCAPBoosie Bad 

<z ASCAP/Mouse On Tha Track. ASCAP) 11100 70, 

11H 15 

WITH LOVE IKOtuff, BMVArtHOuse BMVHilary Duff 
M msic ASCAPNNM Publishing. ASCAP/KObal1 Music, 

-ACAR/Dmne Minds Music Publishing, BMVAMP Group 
dishinrgg BM)), WBM, POP 72 

A WOMANS LOVE (WB Music ASCAP/Tee Haw, 
'`CAP(1 WBM CS 5;H100 7B 

WONDERRA (Super Savor Publishing, BMVZomba 
_. 

n rigs. BMVProducts Of The Streets, ASCAP /A Grand 
:m Music, SESAC/Sumphu. ASCAP), WBM, RBH 60 

WONDER WOMAN (April's Boy Musik. BMVWamer- 
:' ierlane Publishing, BMVDanja Hands Musik, 
/ESACMBM Music. SESAC/NO Quincydence Music 

.Llishingg, BMVNorth Avenue, ASCAP/EMI April, 
Warfare. ASCAP). HUWBM. RBH 75 

WRAPPED (Tiltawhid, BMVBruce Robison. BMVCamrval 
'..isic Group, SESAC) CS 9, H100 79 

Y AQUI ESTOY (Vander. ASCAP) LT 49 
YOU (German Dog Music. ASCA/IVT Music. 

;CAP /Osol Songs, BMVSoundtron Tunes BMVNOung 
dey Publishi BMVNarner- Tamerlane Publishing, 

P -maux° PuDiisnng. PBS), WBM. POP 100, 

YOU KNOW I'M NO GOOD 'EMI Blackwood. BMq. HL. 

YOU NEVER TAKE ME DANCING (Chi -Boy, ASCAP) CS 

YOU'RE GONNA LOVE ME .Songs 01 Combustion 
"ndswepl ASCAP/Mr. Noise, 

BM BMIII CS 49 
(YOU WANT TO) MAKE A MEMORY (Bon Jovi Publish - 

ASCAP /Universal PoI ram International, 
' .CAP/Sony/ATV Tunes ASCARAggressive, 

AF )nf /uric A;CAP, HL. H1W69, POP 57 
Y SI VOLVIERA A NACER Cultura Urbana Publishing, 
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Billlear 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKE i P1_AC'- 
._ 

For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jserrette@billboard.com 

REAL ESTATE 

GOLD COAST 

wreehawken -1 Bed : 3ath at Riva Pointe. Jcxt to the Wee - 
Irakwn /NY.û Ferry anc L.ncoln Harbor. Built or the pier fed likes 
-cur livingon a boat. A must see $518,000 

wrest New Y.rk- Hudson Club -2 B 2 Bath -Magnificen 
unoL4trueed NYC. & River views N. w Construction. Over 
siz-rd wincows $1,295,000 

'rest New York - Mag rificent 4 Bed 3 full b 2 half bzths it Veep, Njtxdo ice Wry 3luff area. Palatal t7m lull staircase in this 14 nean 

acobs Fery- multi I n/-1 townhome. Magnifi.ent unobst-ucted Geo h style lore. Libery. 2 Jens. Breathtaking NYC and river views. Best of even - 

JY'C to 12i -, i v ss. -'r v. (;a rage $1.735,000 hiry. sown Mold->gs.Stb Zen Refrigrat': A S2,400.000 

Legal Night Secretary 
Real Estate law firm seeks secretary /word processor- with 2 -5 

years experience for second shift - 5:00 p.m. - 9:00 p.m. Appliicant 

should be experienced in drafting, editing and black-lining. Ideal° 

candidate should have commercial and /or residential real estate 

experience, work independently with strong interpersonal and 

communication skills. Must be proficient in MS Word, Outtook - 

Worldox and Excel a plus. 

Please send résumés to eingis @ccj.net. 

DUE TO A COMPUTER GLITCH ALL 

REPLIES TO THIS AC POSTING SENT 

PRIOR TO 5/22 WERE NOT RECEIVED. 

PLEASE RE.SEND. 

WIARKETIING/SALES Director 

Classical music publisher seeks experienced 

individual to lead Marketing /Sales for multi 

division enterprise. NYC based. Cutting edge 

knowledge of multi channel distribution, 

e- commerce. Sales management experience 

essential. Music knowledge a plus. Send 

résumé & salary history in confidence to: 

hrl recruitment @hotmail.com 

CALL US TODAY AND ASK 

ABOUT THE 

EILLBOAR D 

CLASSIFIEDS 

INTRODU:.-,TCRY OFFER FOR 

NEW ADVERTISERS! 

1 -800- 223 -7524 or 

rrette@ bi I Iboard.com 

Yoshi's Jazz Club 
& Restaurant in 

Oakland, Ca. 
Is seeking a #2 person in it's Jazz booking 
team to be responsible for booking 'ebshi's 

Oakland as well as Yoshi's San Francisco 
opening this fall. Yoshi's is a world class 
jazz club booking music 7 nights a week, 2 

shows per night. Must have extensive 
booking experience and solid working 
knowledge of jazz and other music. Duties 
also include arranging artist accommoda- 
tion and transportation and related clerical 
tasks. Compensation commensurate with 
experience. Yoshi's is an equal opportunity 
employer. Please submit your résumé to 

Peter Williams at: Yoshi's, 510 Embar- 
cadero West, Oakland, Ca. 94607 or 
peter @yoshis.com 

NO CALLS PLEASE 
For more information about Yoshi's 

Visit; www.yoshis.com 

MUSIC HEAD -INTERNATIONALLY 
KNOWN children's camp in the Irate and 

mountain district of Adirondacks, near 
Lake Placid. June 18th - August 18th. 

Good accommodations (children of 
staff warmly welcomed at NO COST) 

518- 327 -3117 

www.campregis-applejack.com 

REAL ESTATE 
Carlsbad Village Theatre 

Carlsbad, CA. 
Popular Beach Location 
(Pop 750K within 15 mi) 

Historic :330 seat Multipurpose 
Entertainment Venue 

(Renovated 2000) 

Plays, Concerts, Stand up Comedy, 
Big Screen ,re sentations & more ... 

Equipped & Operating. 
$2,150,000 

www. oopnet.com 
I.D. 15098465 

www.carlsbadvillagetheatre.com 
Call Tom McMahon 

11111111111111 

WANTED TO BUY 

WANTED TO BUY 

CDs, DVDs, LPs, 45s, Posters, 

Memorabilia, Awards, Concert Swag - 

we specialize in rare collectibles. 

TOP PRICES PAID!! 

We travel worldwide for 

valuable collections. 

ROCKAWAY RECORDS 

323 -664 -3525 wj @rockaway.com 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -celer jackets for just 

Call today for 

your free catalog! 

1- 800 -468 -9353 
www.discnakers.ciom/bb 

DISC MAKERS® 

PROFESSIONAL 
INSTRUCTION 
VOCAL SCIENCE''' ARE YOU 

EXPERIENCING VOICE PROBLEMS? 
Nodules . .? Considering surgery? 
We specialize in Nonsurgical Voice 
Repair and Postsurgical Traumas. 

Beginner t) Pro Singer in 10 hours - 

Guaraiteeel! Instant 
Improvement - Video -.aped Results. 

www vocalscience.com - 

I- 888 -229 -TUNIE (8863) 

LEGAL SERVICES 
ENTERTAIIIMIINT LAW, COPYRIGHT 

LAW. and Trademark Law. 

The Law Firm of Anthony Verna. 

N YCGGpyrighr s. com, 

NYCTrademarkn.corn. 

Call 212 -618 -1210. E -mail: 
Iawïrep nyctrádemarks.com 

FATHER'S 
RIGHTS!! 

Cal atto-ney 

Jeffery Leving 

312 -356 -DADS or visit 

www.cadsrights.com 

Is YOUR CONCERT TOUR READY 
to take the next step in sound quality? 
FOR Mixing, A -1 Engineer, Recording, 

and Live Sound Specialist. 
Steven Paul Supparits, 716- 604 -7668 - 

ste_y_ensupparits@msn.com 

TURNING POINT TREATMENT CENTER. 

What Is Your Turning Point? Premium Adult 

Residential Alcohol and Drug Program. 

Specializing in: Intervention Services; 

Individualized Treatment Plans; Executive 

Interventions & Treatment. Providing servic- 

es for all who seek help with life's problems 

compounded by substance abuse. It you or 

someone you know suffers from chemical 

dependence. Call Today; 877 -281 -5204 or 

949 -444 -8393 - www.totcenter.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50e. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890.6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus4taol.00m 

FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running it consistently- 

' consecutive weeks -for impact!! 

Rarely does a prospectiwa 

'Customer reply to an ad the very 

first time it appears. When t-tat 

customer is ready to buy 

Remember, the very week he or 
she is ready your advertiserre 

should be in POSITION. 

Stay ALIVE and SATISFIED 
with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800 -233 -7524 or 646-654-4-397 
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LEGAL NOTICE 

NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and 
as agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 1, 2004, 
as amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability corn - 
pany, as borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for 
November 4, 2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 
18, 2006, August 29, 2006, October 17, 2006, November 29, 2006, January 9, 2007, February 20, 2007, April 
10, 2007, and May 22, 2007, intends to sell at public sale in accordance with the provisions of the New York 
Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all of the 
Debtor's right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, 
documents, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, investment 
property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intangi- 
ble, wherever located or situated, including all rights to a portfolio of musical compositions, including, in some 
instances, copyrights of the musical compositions, the right to and interest in any and all revenues and licens- 
es derived from such musical compositions, and all claims and causes of action related to the musical compo- 
sitions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical compo- 
sitions (the "Collateral "). A more detailed description of the Collateral will be provided to you upon execution of 
a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019, on Tuesday, July 3rd, 2007 at 11:00 a.m., New York time. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the 
sale herein described to another date from time to time, before, during or after commencement of bidding, with- 
out written notice, by announcement at the time and place appointed for such auction, or any adjournment 
thereof, and, without further notice, such auction may be made at the time and place to which the auction may 
have been so adjourned. Interested persons should take notice that the Collateral will be sold on the following 
terms and conditions: 

1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price 

against the expenses of sale and principal, interest and any and all other amounts due and payable to the 
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any 
offer which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute 
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one 
of the person's identified in the final paragraph of this notice, containing terms of sale and conditions prece- 
dent to the Agent's obligation to sell, in each case, in addition to those set forth herein, including, without lim- 
itation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consum- 
mated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") 
with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only 
be refunded to such prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. 
In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is con- 
summated with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase 
price. If such sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer 
the Collateral for sale, without further notice. The prospective purchaser shall not be entitled to any interest on 
the Deposit held by the Agent, whether or not the Deposit is required to be refunded to such prospective pur- 
chaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or 

for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment 
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at 
the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or noti- 
fy any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, 
in each case, at the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall 
not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, 
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously 
paid to the Agent. 

9. The Agent will announce at the outset of the public sale whether the Collateral will be sold in whole 
or in part, and whether the Collateral will be sold in one or more lots. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral 
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of 
the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced 
by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITH- 
OUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND 
WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and condi- 
tions to be announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the 
Collateral up for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In 

all cases, the Agent's decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms 

set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof 
and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent 
provided for, under applicable law. Persons desiring further information as to the public sale of the Collateral, 
and the terms and condition relating thereto, and /or desiring to obtain copies of the confidentiality agreement 
or the Asset Purchase Agreement, may contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 
Seventh Avenue, New York, New York 10019 or Colleen McDonald (415/772- 1207) of Sidley Austin LLP, 555 
California Street, San Francisco, California 94104, counsel for the Agent. 

May 26, 2007 
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T-SHIRTS 

NI Sale 

I 
Dal 

Sh! 1 B 

Specializing 

in Discount 

Pricing 

-sh irts? 
found 

IMMTAG( FASHION 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www. backstage- fashion. corn 
or call for a free price list/flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

LISTENING STATIONS 

CD & DVD SAMPLING STATIONS 

Nakamichi - world- renowned for 
its high -end sound quality, state- of -the- 
art design and product dependability in 

the music industry. 

Standard features for all Nakamichi 

Sampling Stations: 

programmable first track 

informative play counter 

auto standby function 

dbi pro 705 headphones 

other advanced features 

Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

dbi international 
TeI. (807) 468 -8494 
Email us at: info @dbiint.com 

Worldwide Distributor of 

r\Nakamichi' 
CD & DVD Sampling Stations 

We can customize your order 
to suit your specific needs. 

MB -K1000 SERIES TOWER 
5, 10 or 20 Disc Sampling Station 
in less than 2 sq.ft. of floor space 

w w w. d b i i n t. c o m 

HELP WANTED 
Seeking Outstanding Candidates for 
Billboard /Nielsen Sponsorship Sales 

Summary: 
As a Sponsorship Sales Manager, you will work closely with a rapidly growing team to 
generate sponsorship revenue for Nielsen Events, including Billboard, The Hollywood 
Reporter, and Adweek. 

The right candidate will have a 3 -5 years of exceptional sales experience, with a 
proven ability to provide creative, cross platform solutions to close deals. A deep 
understanding of event sponsorship, media platforms, and the music, entertainment or 
technology industries is ideal. 

Description of Duties: 
Generate revenue by selling event sponsorships 
Prospect for new business while growing existing accounts 
Conduct phone and in- person sales presentations to a variety of clients 
Achieve or exceed quarterly and annual sales and productivity quotas 
Develop agreements and execute sponsorship deliverables 

A college degree in a relevant area of study required. Travel required (approximately 15 %) 
in the U.S. Events currently held in NY, Miami, LA, Atlanta, 
and Las Vegas. nielsen 
Base $65k +, with attractive commission package, com- 
mesurate with experience. Comprehensive health and 401 K. Nielsen Business Media 

Please email cover letter and résumé to 
dmoser @billboard.com, with job code "BBC 1724" 
in the subject line. No calls, please. 

Billboard 
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Send submissions to: execrctbillboard.com 

RECORD COMPANIES: RCA Music Group appoints Tom 

Corson executive VP /GM. He previously held the same title 
at J /Arista Records. 

Universal Music Enterprises, the U.S. catalog division 
of Universal Music Group, names Bill Waddell VP of busi- 
ness affairs. He was senior director. 

Sony BMG Music Entertainment names Richard Sanders 
head of global marketing. He was executive VP /GM at 
RCA Records. 

EMI /Manhattan Records names Jason Fisher national 
director of promotion. He was VP of promotion at Cook- 
ing Vinyl. 

INO Records promotes Dan Michaels to senior VP of 
marketing and promotions. He was VP of promotions. 

Sony BMG Entertainment's Commercial Music Group 
names Chuck Fleckenstein and Gil Aronow senior VPs of 
its newly formed business and legal affairs department. 
Fleckenstein was VP of business affairs, and Aronow was 
VP of senior transactional counsel. 

EMI Music North America names Lauren Berkowitz 
senior VP of digital for the North American region. She 

was VP of global digital business at Sony ATV Music 
Publishing. 

Mercury Nashville appoints Mike Klein senior director of 
promotion for the Southeast region. He was executive 
VP /GM at the Griffin Agency. 

Capitol Music Group names Mike Harris executive 
VP /CFO. He was senior VP /CFO at Virgin Records. 

SANDERS 

PUBLISHING: EMI Music Publishing Germany names An- 
dreas Kiel and Markus Hedke executive VPs. Kiel was 
senior VP of creative, and Hedke was finance director. 

Warner /Chappell Music names Dave Pettigrew senior VP 

of strategic marketing. He was VP at EMI Resources, a di- 
vision of EMI Music Publishing. 

Cherry Lane Music Publishing in New York promotes 
Paul Morgan to senior director of creative services. He 

was director. 

TOURING: Global Spectrum appoints Curtis Webb GM of 
the South Okanagan Event Centre in Penticton, British Co- 
lumbia. He was director of operations at the Budweiser 
Events Center in Loveland, Colo. 

RELATED FIELDS: The Canadian Record Production Assn. 

appoints Duncan McKie president /executive director, ef- 
fective June 4. He currently serves as vice chairman at 
Canadian research company Pollara. 

-Edited by Mitchell Peters 

(XX)I)W() R I(S 
FATHER DOES NOT KNOW BEST 
Dutch rock band Within Temptation is doing its part to raise 
awareness of family violence and abuse. The video for the 
act's new continental Europe single, "Frozen," spotlights a 

family at the turn of the 20th century -a family that is keep- 
ing one too many secrets from the outside world. Within 
Temptation is donating all monies received from its record 
label, Sony BMG, for sales of the "Frozen" single to Child 
Helpline International, a global network of youth help phone 
lines in more than 150 countries. "Frozen" is included on 
the band's new album "The Heart of Everything," due July 
24 from Roadrunner. 

F-om left are 
EMI president/ 
CECI Del Bryant, 
8.11 VP of film /TV 
relations Doreen 
linger Ross and 
L-rcas Richman. 

BIM FILM & TV AWARDS 
-he BMI Film & TV awards were held May 17 a- tte Regent Beverly 
'Ni shire Hotel in Lcs Argeles, honoring the composers and songwriters 
of :he music from tie past year's top- grossinc fibs, top -rated prime -tine 
network TV series anc highest- ranking cable network programs. Hosted 
by BMI president /AEC Del Bryant and film /TV re ations VP Doreen Ringer 
Ro ;s, a highlight of the ceremony was the prerertation of the Richard 
Kirt Award for Out:taiding Career Achievement to film composer 
George S. Clinton. BM also celebrated Knoxvil e Symphony Orchestra 
music director /conductor Lucas Richman with the Classic Contributior 
Award. BMI's Academy- Golden Globe- and Enrry Award- winning 
composers were also fe :ed, including Gustavo Sa taola la, whose score 
for "Babel" earned mim nis second Oscar for origrial score, and Alexand e 
Desplat (SACEM), whose score for "The Painted Veil" earned him a 
Go den Globe for bast criginal score, motion pcture. Danny Elfman tool- 
borne the most awsrda, with four BMI Crystals. 

'AA13'icc n 
Icol' ont-.ant 
..aKtsw Jones 
opped by tf e 

Lucty Club d rirg 
Upfronts wait at the Rit- - 

Carlton in New Yods td pick 
up the latest in Polarcid igital 

cameras, Primp hccdies and 
Dermalogica skin are produc6. 

Fror* left are BMI senior VF of performing rights Alicor Smith BMI president /CEO 
Del Bryant, George S. Clinton, BMI VP of film /TV re ati ins Doreen Ringer Ross 
and SMI senior VP of rirar /publisher relations Phil Graham. 

The Tribeca /AS: AP Music 
Lounge was held May 4 at the Canal 

Room during the Tribeca Film Festival in 
New York. From left are the Goo Goo Dolls' Jchn 

Rzeznik with ASCAP assistant VP of membership 
Loretta Munoz and senior VP of the membership g-oup for 
pop; rock Tom DeSavia. PHOTO C ,URTESY or JEFF FORiEY, As _AF 

Music industry titans gathered May 8 at Fred's Restaurant at Barneys New York for the lickcff breakfast for the UJA- Federation of New York's -lust 
Visionary Award luncheor honoring BMG Label Group chairman /CEO Clive Days. F-orr aft are Zomba president/CEO Barry Weiss: Island De Jarr 
chairman Antonio "LA." Reid; BMG president /COO Charles Goldstuck; Arthur Iidursk., of 3rubman, lndursky & Schindler; Warner Music Group 
cheirnan /CEO Lyor Cchen; Glassnote Records foundervCEO Daniel Glass; Davis Fred Catis, foJncer of Davis, Shapiro, Levis, Montone & Hayes; 
RCA executive VP of prone Lion Richard Palmese; Capcol Music Group chairman/CEO -wan Fiore and J /Arista executive JP /GM Tom Corsos. 
PH.)TC: COURTESY OF LARR' Bt. s, CCA /WIREIMAGE.COM 

IVSIDE TRACK 

NE YO OPENS RECORDING COMPOUND IN THE ATL 
Having launched his sophomore al- 
b im, "Because of You," Ne -Yo is gear- 
ing up to deliver ar other enterprise. 
Come the eveni ig cf May 30, he'll un- 

lcck the doors b his new studio, Car - 

riigton House. E nsconced in a gated 
residential area of Atlanta, the com- 
plex boasts three state -of -the art stu- 
dios, two fully equipped kitchens and 
a chic lounge tor chilling between 
recording stints. Chief on the young 
si Eger /songwriter /r-oducer's Carring- 
ton schedule is developing the artists 
and producers whc comprise his Com- 
pound Entertair me-it roster. 

The former irrludes female rapper 
Chi Chi Glacierz, &B singer Paula 

Campbell, R &B singer /producer Sixx 

John end R &B artist,"chore ographer 
Shanel. The latter inc udes the Heavy- 
weights, Shay Taylor, ChJcI Harmony 
and engineer Jaymz Eky ar. 

In tandem with R &E /h p -hop W JEE 

Atlanta, Ne -Yo is also staging a tailert 
search for the next salo or P&E group 
s:ar. Ac ditions are set for June 2 -4 at La 

Earn Studio in downtown Al lama, and 
celeb judges include prodi cer Jazze 
Pha an J "Idlewild" director Bryan Bar- 
ber. A final five will vie fo- a three -year 
contract with Compourd Entertain- 
ment end a three-year rianagerrent 
mal with the J White AgEnci The win- 
n ar wil be chosen June S. 
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BMI president/ 
CEO Del Bryant, 
left, with Sean 
Garrett and 
Kara DioGuardi. 

BMI POP AWARDS 
The 55th annual BMI Pop Awards were held Mey 16 at the Regent Be-.'erly 
Wilshire Hotel in Los Angeles, as BMI saluted the legendary Bee Gees with 
BMI's prestigious Icon A varc. The lccn presertation to the Bee Gees 
featured performances by Katherine McPhee, l2lly Rowland and Belie 
Winans. In addition, Ka e DL.GLardi and Sear Carrett were named 
songwriters of the yea -, 'Becatse of You" we:- honored as song of the 
year and Warner /Chappell Nusc was ramed Jblisher of the year. B-11 

also recognized the perbrman :e ach evemerts of two other songs: -Miss 
Murder;' which was honored as the mcst- per5-med song on college 
radio, and "You're Beautful` as Internet song o- the year. Taking horne two 

From 
left are BMI 

VP /GM Barbara 
Cane; the Bee 

Gees' Robin Gibb; 
Yvonne Gibb, widow 

of the Late Maurice Gibb; 
Barry Gibb; and BMI 

president/CEO Del Bryant. 

awards each were FdI Out Ec.y s -aeJrew Furley, Patri:k Stump, Jce 
Trohman and Pete V\.ertz; Ya'iah Cz- rey; Ne -Yo; and Vckelback's Daniel 
Adair, Chad Kroeger, Mike < oeger and Ryen Peake. (a1 four Nickelback 
members are admiri3te'ec trroJgf SOCRN.) Publisnhig companies EMI - 
Blackwood Music, VJarrerçZm l ' Jsic aUnichappell Music/Warner- 
Tamerlane Publishinc), Jnireesa Music Puclishing (Irng Music/Songs of 
Universal/Universal-Eorgs c=Pc1Ciem In_ernational) BM3 Music Group 
(Killer Tracks /Zomba Sonó , Sory,nTV Songs, K'StLf- = vblishing, Chicago 
X Softcore Songs, Rye Sniper Seyir Publlshi-g were each cited 
for multiple award- svnrinç -ongs -ic BMI Foundatxn awarded its 10th 
annual Johr Lennon ScholarAlip -c 21- year -old Berk College of Music 
student Em ly Shackelton. e cacs: :TES- OF LESTER _DH -h 

The Warner /Chappell 
Music team accepting 

their publisher of the year honors. 

Dave Matthews kickec cff the 5econc annual 2 ti /AAdvantage card 
Traveling Through Life concert series .n'ith an acoustic show with 
Tim Reynolds at the C ti Pe-for Tling Arts Certe''s Wang Theater 
in Boston. From left are guest Angelique O'Nei, Matthews 
and Citi Cards executive VP Terry O'Neil. PHoTC COURTESY OF 

MAT SZWAJKOS /GETTY IMA.iô 

Artist managers and produ :ers gebbec t-espctight at theannual Music 
Managers Forum Roll of Honour awards in Lndon. From let are 21st Artists' 
Todd Interland, manager o- James BILnc and recipient of the Compact Collections 
manager of the year award CGnva]t CDlecions Performer Services director 
of operations and former r4-IF ger era e etary James Seilbr: and RedLight 
Management's Coran Caps-law, na lager of Days_ Matthews Band and recipient 
of the Compact Collections irrerkrtoaa ravage- award. 

0%61 e , :. . :I. °A:1hiti r 
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/ í 
US Weekly's Ho: 
Hollywood 200.7 

:eieorated Hollywood's 
hottes: style make's in an 

ex`usive VIP -orly event a: 
Sugar Los Angeles...ennife' 

Lopez was named style icon of the 
yea, and Lindsay Lohan was 

honored =or her red carpet style. 
Prom left are US Weekly publisher 
Victoria Lasdon Rose, JS Weekly 

Hot' s1tywood ho-ioree Pete 
Wentz, Coint -eau brand ambassador 

Sibyl Galindo and Coint-eau senior 
branc Tanager Roberto Cruz. 

From 
left are BMI 
senior VP of 
writer /publisher 
relations Phil 
Graham, song of the 
year winner Ben Moody 
and BMI executive 
VP /COO John Cody. 

INSIDE TRACK 

DON'T STOP THE BEAT 
Track hears that Junior Senior's sophomore album, "Hey 
Hey My My Yo Yo," will finally see the light of day in 

North America via Crunchy Frog /Rykodisc. Due Aug.14, 
the disc finds the 
Danish duo channel- 
ing inspiration in 
sounds from the last 
four decades. It's as 

if the Ray Conniff 
Singers found them- 
selves locked in a 

recording studio with 
the Sugarhill Gang 
and the Gossip. And 
hanging from the 
ceiling of the studio 
would be a twirling 
disco ball. The cen- 
terpiece of this sonically mashed -up collection is "Take 
My Time," which features the unmistakable harmoniz- 
ing of the B -52's' Cindy Wilson and Kate Pierson. Also 
figuring into the feisty mix are Le Tigre, Peaches, Mo- 
town girl group the Velvelettes and Alabama organist 
Spooner Oldham. Lead single "Can I Get Get Get" was 
recently heard in an episode of ABC's "Ugly Betty," 
while "Itch U Can't Skratch" is featured in a campaign 
for MTV's Logo network. All good stuff for sure. But 
Track cannot help but wonder, in this age of digital 
downloads and file sharing, why it's taken two years 
for this album to be released stateside. Oh, the wonder 
of it all. 

BIG GIRLS DON'T CRY 
It seems like only yesterday that "American Idol" con- 
testant Mandisa became the first Idol to make Simon 
Cowell apologize publicly for a televised comment. 
Cowell had praised Mandisa's voice on air, but then 
as she left the room famously quipped, "We better 
get a bigger stage." Indeed, he was referring to her 
full- figured proportions. The following week he was 
forced to apologize publicly on the show as he hugged 
a teary -eyed Mandisa. 

In the true spirit of forgiveness, Mandisa has titled her 
debut album "True Beauty,' due July 31 from EMI CMG. 

And in a final gesture to the at- times -too -honest Cow- 
ell, Mandisa has been tapped to be the new face of 
Ashley Stuart, the retail chain for women with fuller 
figures. So, does this mean Cowell was right after all? 
The things that make you go hmmmm . . . 

WHITEY FORD HELPS SAVE GRACE 
From what Track hears, rapper and singer /songwriter 
Everlast wrote the theme song for new drama series 
"Saving Grace." The program stars Holly Hunter and 
debuts this summer on TNT. 
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T3TOM , 

)/1 
AUGUST 8 

qN 
2007 

THE ATM C T Y 

LEARN HOW TO ENGAGE 
AND CONNECT WITH YOUR MALE AUDIENCE 

THROUGH TRADITIONAL 
AND NEW MEDIA PLATFORMS! 

Marketing To Men 18-3 + is the definitive 
le consumers. rf 

ce 

Now 
professionals trying to make an impact its third years M act on elusive m 

for 

campaigns, events, digital campaigns, 
PROGRAM HIGHLIGHTS 

. 

latest trends 
traditional advertising 

connection with men 
online video advertising 

can help brands establish a strong 
ansme 

Find out how sports marketing digital distribution expansion, 

a Explore strategies to guide your multiplatform brands in dig 

product development and cross -brand initiatives 

power and evaluations of 

.Get access to exclusive 
and opportunities l buying 

p 

new marketing trends 
and media executives 

retail, agency 

Network with senior -level marketing, 
Inc 

CONFIRMED 
SPEAKERS INCLUDE: 

BDO North America 
Soccer Ulnited Mktg 

Nick Bartle, Director 
SVP &I 

Planning, 

munications, Major League Soccer & Socc 

''+ Dan Courtemanche, 
SVP Mktg 

`.'° Pete Favat, Chief Creative Officer, Arnold Worldwide 

Peter Leimbach, VP Multimedia Ad Sales Research], 
Management Bement 

Chris el] 

Mohamad, 

CEO, Brand Asset Group 

SVP, New Business Development & Partnership, A &E Television Networks 

Michaels Mohamad, Development, 
National Football League 

Peter O'Reilly, Director of Marketing &Intern 
International Fight League 

Gareb Shamus, Co-Founder and CEO, 

Peter Stern, President, STRATEGIC National Basketball Association 

Gary Zarr, EVP, Marketing &Communications, 

Register by June 29 & Save $200! 
WWW .MARKETINGTOMENCONFERENCE.COM 

REGISTRATION Alma W,cínsteinc 646.654.7254 conferencesctinielsen.com I SPONSORSHIPS Linda D'Adamo: 646.654.3115 Pinda.dadamo(cbnielEen.com 
SPEAKERS Rachel Williams: 646.654.4683 rachel.williams©nielscn.com 
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June 1;th & 14th W Hotel Union Square 
Nokia Theatre rimes Square & HìghLine Ballroom,. 

2 DAYS of High -Level Industry Debate at the W Hotel, Union Square 

Join industry figures /legends in conversation with skilled interviewers - Peter Mensch, 
Red Davis, Marc Geiger, Tom Silverman, Ed Bicknell, Ted Cohen, Ralph Simon, Rank Rile] 
Marty Diamond, Paul Tollett, the inimitable Bob Lefsetz and many more. 

Topics Include: DRM: The end is nigh or is it? Festivals in the 3rd Millenium 
The Howl Seminar .. debate the future of this wonderful business 
How To Break Your Band in the UK .. Bring me your poor and huddled masses, 
we'll make stars of them and ship them back MySpace and Youlube Panel 
Sync Panel .. Key decision makers bringing music to commercials The ITC Hypothetical 
The New Music Retailers Panel .. Apple showed the way but who's on their tail? 
Mociology .. impact of the mobile phone on society and in entertainment 

NIt 'HTS of the UK's Hottest Bands 
ITCofNY hosts - Happy Mondays, Enter Shikari, The Pigeon Detectives, 
The Rakes, Blood Red Shoes, Billy Clyro + a few local surprises at 
Nokia Theatre Times Square & HighLine Ballroom w 

yorix 

d 
knssocinnaON; 

r 
n 

REGISTER ONLINE & B OOKY 
inthecity 

magnum pr 11111L,VeE' 
ASCAP ;j-7. , 

UK LIMB TRADE& 
MAGAZINE INVESTMENT 

w 
HOTELS 
OF NEW YORK CEIEIIIIITYACCL55. 

imeß 
New York 
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