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UPFRONT 
9 EASTERN EXPANSION 

Ticketmaster stakes a 

claim in China. 
14 Legal Matters 
16 Touring 
18 On The Road 

FEATURES 

20 Garage Rock, The Indies 
22 Digital Entertainment 
23 Retail Track 
24 Global 
26 Q &A: Harvey Goldsmith 

28 THE BAT IS BACK Just in time for Halloween, 
Meat Loaf unleashes his franchise a third time. 

31 VOTERS GUIDE So many candidates. 
Who's going to mind your business? 

35 DEEP GROOVES A fast guide to 
what top R &B and hip -hop acts have on 
tap for the hot holiday retail season. 

39 RICKY MARTIN Latin music's 
global ambassador gets `Unplugged' on MTV 
and earns praise for his humanitarianism. 

73 BREAK ON THROUGH, AGAIN 
Another decade brings another revival 
of interest in the Doors' iconic music and spirit. 

MUSIC 
85 THE EX -KIDS ARE 

ALRIGHT 
The Who gets its way 
before it gets (too) old. 

87 Global Pulse 
88 Jazz Notes, BeatBox 
89 Latin Notas 
91 Reviews 

ON THE COVER: Meat Loaf by 
Timothy White. 

IN EVERY 
ISSUE 

8 Opinion 
93 Over The Counter 
93 Market Watch 
94 Charts 
111 Marketplace 
112 Mileposts 
113 Backbeat 
114 Inside Track, 

Executive Turntable 

CHARTING HISTORY 
Billboard's historical year- 
end charts have yielded 
more than 1 million page 
views and 70,000 unique 
visitors since launching in 

August. For chart- topping 
success stories of decades 
past, go to billboard.com. 
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BACKSTAGE PASS 
Check out live 
performances from 
Billboard's 2006 R &B /Hip- 
Hop Awards in Atlanta 
now available exclusively 
though Clear Channel 
Radio's online program, at 
clearchannelmusic.com. 

MlOIVIIEN IN IVIUSIC 
Olivia Newton -John will 
join the "Women in Music" 
panel discussion at this 
year's Hollywood 
Reporter /Billboard Film & 

TV Music Conference Nov. 

14 -15 in Los Angeles. See 

billboardevents.com. 

THE JADED INSIDER 
The truth about the 
Victory /Hawthorne 
Heights lawsuit? The 
skinny on new Cat Power 
and Iron & Wine albums? 
Delve into these scoops 
and more on the Billboard 
blog at jadedinsider.com. 
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5 -DISC BOX SET 

The Ultimate 
Live Collection! 
Includes 4 CDs of the Chairman 

at his Pulse- Pounding Best 
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OPINION EDITORIALS I COMMENTARY LETTERS 

JONATHAN COHEN 
Billboard.com News Editor /Album Reviews Editor 

Billboard 

Building Bridges 
Wishing Neil Young's Bridge School Benefit A Happy 20th Birthday 
We're all guilty of it- buying a ticket to a 

benefit concert based on the lineup as op- 
posed to the cause the show supports. For 
several years, that was me when I attended 
the Bridge School Benefit outside San Fran- 
cisco. I knew the shows benefited a school 
for severely disabled kids that Neil Young 
and his wife, Pegi, founded, but I was more 
interested in watching Uncle Neil play 
acoustic sets alongside Pearl Jam, Wilco, 
R.E.M. and Ben Harper than learning 
about the purpose for the whole thing. 

This past weekend, the 20th edition of 
the benefits, it was different. Maybe it was 
the beautiful weather. Maybe it was a sense 
of community within the audience I'd 
never really noticed before. (A nice couple 
about the same age as my wife and I shared 
their food with us all day.) Maybe it was the 
fact that, as a newly married guy thinking 
about having a family, the courage and de- 
termination of the Bridge School students 
looking out from the stage at Shoreline 
Amphitheatre finally sunk in. 

That's not to say the music didn't make 
a big impact. Indie folk icon Devendra Ban - 
hart secured the services of acclaimed Scot- 

fish singer /songwriter Bert Jansch for his 
show -opening set, his hirsute appearance 
and hippy stage banter suggesting he was 
beamed directly out of 1973. 

Banhart and Death Cab for Cutie also 
gave nods to Young's legacy, covering David 
Crosby's "Traction in the Rain" and Gra- 
ham Nash's "Midnight Madness," respec- 
tively. Gillian Welch and David Rawlings 
coerced Young out from the wings while 
they covered his "Country Girl," while 
Young himself appeared to sneak onstage 
to play pipe organ on "Good Vibrations" 
during Brian Wilson's set, which got the 
whole venue on its feet. 

Later, Pearl Jam, in its seventh Bridge 
School appearance, mixed big hits ( "El- 
derly Woman Behind the Counter in a 

Small Town," "Better Man ") with intrigu- 
ing covers (Bob Dylan's "Masters of War," 
Tom Waits' "Picture in a Frame "), and Dave 
Matthews Band got down to business on 
an epic "Cortez the Killer," with Young 
rocking out alongside on acoustic guitar. 

Trent Reznor even got into the act, rein- 
venting Nine Inch Nails songs like 
"Hurt," "The Fragile" and "Piggy" with 
the backing of a string quartet. And did 
I mention Young opened both days with 
a three -song solo set? Or that beginning 
Nov. 14, past Bridge School performances 
from 70 different acts will hit iTunes for 
the first time? 

The concerts are steeped in meaning- 
ful relationships, like Pearl Jam sharing 
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the stage with its hero Young and Wilson 
telling him, "Let's jam!" before they did 
"Good Vibrations" together. Word is that 
Wilson and Young even wrote a song dur- 
ing the traditional pre -show barbecue at 
Young's house. 

Dave Grohl, whose Foo Fighters have 
played three times, shared a tale illustrat- 
ing how much the Bridge School shows 
mean to him. On their first go- around, the 
Foos had never played an acoustic show 
before. Grohl made it through a perform- 
ance of "Everlong," all the while keeping 
one eye on Young and Crosby, who were 
standing right offstage. When he finished, 
they said to him, "Good job, kid," at which 
point Grohl ran back to his trailer and cried 
his eyes out. 

Then there's the familial bond at the 
heart of the event. As she introduced her 
husband at the start of the day, Pegi Young 
paid special tribute to their son Ben, now 
28. Ben has severe cerebral palsy and can- 
not speak. Young tried to channel Ben's 
condition into his own music with the 1983 
album "Trans," where he obscured his in- 

Billbo®Irc! 

was transformed into a wheelchair -bound 
young woman. She died at the age of 25 in 
September, but she lived life to the fullest. 
There were clips of her swimming, travel- 
ing to other parts of the world and even 
skiing, a testament to the Bridge School's 
mission to help these kids achieve full par- 
ticipation in their communities. 

It was inspiring to see the bands single 
out Bridge School students defying the 
odds. Pearl Jam's Eddie Vedder has a par- 
ticular fondness for a woman named Mari - 

cor, to whom he always dedicates a song. 
This year, he proudly told the audience tha t 

Maricor was about to graduate from the 
University of California at Berkeley. The 
crowd roared and Maricor broke into a 

huge smile. 
It's not often that a rock concert makes 

you stop and be thankful for what you have. 
but this one surely did. At the same time, 
it was a much -needed wake -up call to m 
long -dormant charitable instinct, nudging 
me to look at my priorities and start think- 
ing about how I can help people less for- 
tunate than myself. 

NEIL YOUNG, riyht, and his wife PEGI, left. 
with Peo:I Jam's EDDIE VEDDER at the 
Bridge School Benefit outside San Francisco . 

stantly recognizable voice by filtering it 
through a vocoder. It was the lack of edu- 
cational options for children with Ben's 
disabilities that led Neil and Pegi to create 
the Bridge School in the first place, and 
there he was, front and center on a plat- 
form at the back of the stage, embodying 
their decades of hard work. 

Later, a video set to Young's "One of 
These Days" interspersed highlights from 
all 20 Bridge School shows with footage of 
the school's students through the years. 
The degenerative nature of their disabili- 
ties was heartbreaking. In one clip, a 
healthy -looking little girl named Emma 

"I'm still living the dream we had/ For 
me, it's not over," Young sings on "Big 
Time," from Crazy Horse's 1996 album 
"Broken Arrow." He may have been talk- 
ing about rock'n'roll, but for the Bridge 
School students, those lines signify 
something far more important: the 
dream to do things people say they never 
will, to express their feelings and reach 
their potential. We owe it to these kids - 
and to ourselves -to help them make 
that happen. 

For more information about the Bridge 
School, go to bridgeschool,org. 
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» >CLEAR 
CHANNEL FOR 

SALE? 
In a move that could 
bust up the nation's 
largest radio group, 

Clear Channel 
revealed Oct. 25 it 

had retained 
Goldman, Sachs & 

Co. to "evaluate 
various strategic 

alternatives to 
enhance shareholder 

value." The news 
follows reports that 

surfaced earlier in 
the week that the 

San Antonio -based 
group might be in 
talks with private 

equity firms about 
going private. In 

addition, Clear 
Channel moved up 

the release of its 
third -quarter 

financial results from 
Nov. 6 to Oct. 30. 

>>>WMG 
LAUNCHES VIRAL 

OFFERING 
Warner Music Group is 

making its artist and 
label Web sites 

YouTube -friendly. The 
music giant is using a 

technology from 
Cambridge, Mass. - 
based Internet TV 

specialist Brightcove 
that allows music fans 
to virally share select 

video content 
featured on WMG 

sites. Clips originating 
from WMG sites now 

can be distributed 
across blogs, MySpace 

pages, YouTube and 
other video sites. 

Atlantic Records is the 
first WMG label to 

launch with the 
Brightcove 

technology. The label 
is now offering a 

branded channel 
called "The Artist 

Lounge" via 
atlanticrecords.com. 

>>> AOL 
LAUNCHES 'DU 

AOL Music is looking 
to expand its audience 
via new programming 

aimed at indie -rock 
music fans. As part of 

the initiative AOL is 

launching a weekly 
Web -only video show 

called "The DL" that 
will feature a mix of 
blog -style editorial, 

videoclips, streaming 
radio feeds and user - 

generated content. 

continued on »p10 

Dupri's Departure 
Jermaine leaves exec 

post at Virgin 

10 

A 

Sing Me Back Home 
The CMA Awards 
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leads to reality series 

EASTERN 
EXPANSION 
Ticketmaster Stakes A Claim In China 

he world's largest 
ticketing company 
now has the chance 
to get a whole lot 
bigger via a new 

Ticketmaster alliance that 
stakes a claim in China. 

Ticketmaster has expanded 
its global ticketing operations 
into China through an 
alliance with Beijing CSI 
Ticketing Development (com- 
prising China Sports Indus- 
try Group and Beijing Gehua 
Cultural Development Group), 
forming Gehua Ticketmaster 
Ticketing as a joint venture 
to provide ticketing services 
in Beijing. 

Beijing Gehaa Ticketmaster 
Ticketing Co. (BGTTC) will 
serve as the exclusive ticketing 
service provider of the Beijing 
Organizing Committee for the 
XXIX Olympic Games in 2008. 
A formal contract signing cer- 
emony in Beijing sealed the 
deal Oct. 27. 

While the live entertainment 
business in China is in its nas- 
cent stages, a population of 2 

billion and a middle class of 
300 million means the upside 
is enormous. 

"It really is explosive growth, 
and the market is moving at a 

pace that we certainly have not 
seen anywhere else before," 
Ticketmaster president /COO 
Sean Moriarty says. "We are 
going to do the 2008 Games 
within the context of our [ joint 

venture] partnership, and we 

are going to be pursuing other 
opportunities in Beijing within 
the context of that JV. At the 
same time, we are evaluating 
very carefully opportunities 
across mainland China and 
Hong Kong." 

The venture will enable re- 
tail sales of Olympics tickets 
to consumers through Bank of 
China branch locations, and 
facilitate phone and online 
sales systems as it has in other 
countries. In short, Ticketmas- 
ter, with its partners, will build 
a modern ticketing business 
in China. 

Terms of the deal, including 
economics and longevity, were 
not disclosed. BGTTC will pro- 
vide all ticketing services and 
on -site box- office staffing in 
the People's Republic of China. 

"Within that JV partnership 
we are going to [create] all of 
the core infrastructure that 
Ticketmaster has in every mar- 
ket that it operates: data center 
infrastructure, Internet infra- 
structure, phone room infra- 
structure, as well as the people 
to support that," Moriarty says. 
"We are going to make a sub- 
stantial multimillion -dollar in- 
vestment in China." 

With the addition of China, 
Ticketmaster has a presence in 
19 countries, and the company 
plans to double that in five 
years. The company moved 119 

million tickets in 2005, gener- 
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ating total fee revenue of about 
$950 million. Ticketmaster's 
international business made 
up about 25% of revenue in the 
second quarter of 2006. 

But with a strong presence 
in Europe, the United King- 
dom and South America, and 
a dominant presence in North 
America, Ticketmaster had yet 
to make a dent in Asian mar- 
kets prior to the China deal. 

"We're constantly in a process 
of evaluation to see what new 
markets we might enter," Mori- 

arty says. "I can't comment 
specifically at this time, but you 
can ... look over the coming 
months and certainly the next 
year or two to see more activity 
in Asia." 

Ticketmaster, which also 
ticketed the 2004 Olympic 
Games in Athens, and its part- 
ners received the exclus_ve nod 

for Beijing 2008 through a 

closed bidding process. "We 
learned an awful lot through a 

very successful outcome in 
Athens," Moriarty says, "and it 
allowed us to do a very good job 

of describing our capabilities 
and how they could be brought 
to bear for Beijing." 

As past Olympic Games 
have done, Beijing 2008 will 
bring many new, modern ven- 
ues and shine a spotlight on 
the country. "The venue infra- 
structure in Beijing as a whole 
is slowly redefining itself," 
Moriarty says. 

The Olympic Committee 
will determine the time frame 
and announcements of when 
tickets for Olympic events go 
on sale, but Moriarty is quick 
to point out that the partner- 
ship includes events prior to 
the Games. "If there are oppor- 

tunities that present them- 
selves before the Olympics, we 

certainly will be interested in 
pursuing them as well," he 
says. "I do believe you'll see us 
sell a ticket [in China] over the 
course of the next 12 months." 

Even with no organized live 

entertainment industry to 
speak of, Moriarty is among 
many who believe China is 
primed for a more organized 
professional event industry. 
"You have a very strong local 
live entertainment product on 
the sports and arts side," Mo- 

riarty says. "We also see real 
interest in Western acts, and 
our clients here in the West 
are interested in bringing 
their entertainment to China. 
We think that it's a market 
that is going to grow by leaps 
and bounds, but is in its very 
early days." 
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THE 
LATEST 

NEWS 

» >BMG JAPAN 
INKS WITH (TUNES 

BMG Japan became 
the latest Japanese 
label to sign a deal 

with Apple's iTunes 
Music Store. The 

Tokyo -based label's 
catalog became 

available to users of 
the Japanese edition 

of iTunes Oct. 26, 
leaving Sony Music 

Entertainment (Japan) 
and Warner Music 

Japan as the nation's 
only remaining major 
record companies yet 

to ink deals with 
iTunes. Sony Music 

Entertainment (Japan) 
and BMG Japan remain 

separate entities 
despite the Sony -BMG 

merger in the rest of 
the world. 

» >EMI DISCOVERS 
FRAUD 

EMI Group said Oct. 25 
it had discovered 
accounting fraud 

affecting the reporting 
of results at its 
recorded music 

business in Brazil. As a 

result, EMI Music's 
revenue was 

overstated by 
approximately £12 

million ($22.5 million) 
and its operating 

profits by 
approximately £9 

million ($17 million). 
The London -based 
company said the 

revenue and profit 
impact would be 

reflected in its 
financial results for the 
six months that ended 

Sept. 30, which are due 
to be released Nov. 15. 

» >FONTANA, SOBE 
SIGN EXCLUSIVE 

DEAL 
Fontana has signed an 
exclusive distribution 

deal with Miami -based 
SoBe Entertainment. 

The first release is 
"Undiscovered" by 

Brooke Hogan, which 
streeted Oct. 24. The 

album is the initial 
signing by super - 

producer Scott Storch 
(Justin Timberlake, 
Christine Aguilera, 
Beyoncé, 50 Cent) 

through his label deal 
with SoBe. Upcoming 

album releases include 
"CraZee and 

ConfuZed" from hip - 
hop artist Stack$ and a 

self -titled album from 
punk rockers the New 

Rivals. 

continued on »p12 

U p 1:1.0 lit 
BUSINESS BY GAIL MITCHELL 

Dupri Exit Fuels Rumors 
Speculation Stirs As Urban Music Exec Leaves Virgin 
The rumor mill still chums after 
news of Jermaine Dupri's de- 
parture as president of Virgin 
Records Urban Music. Sources 
familiar with the situation sug- 
gest EMI is trying to keep the 
producer in the fold. 

At press time, however, Dupri 
and Virgin /EMI executives re- 
mained tight- lipped. Queried as 
to Dupri's decision and future 
plans for Virgin's urban depart- 
ment, an EMI corporate repre- 
sentative succinctly stated, "No 
comment." Dupri himself had 
no further comment beyond the 
statement he issued Oct. 25. 

"Since there are so many ru- 
mors running rampant about 
my position at Virgin Records, 
I feel that it is necessary to set 
the record straight," the state- 
ment said. "I was not forced out 
of the company. I made a deci- 
sion that it was in my best in- 
terest to leave." 

Statistics might support his 
claim of not being forced out. 
Under Duprf s watch, Virgin is 

on pace to deliver its best per- 
formance in the rap and R &B 

markets share since 2001. Year - 

to- date figures find the label 
claiming a 2.58% share in R &B 

BY KEN TUCKER 

and a 2.81% in rap. That's a sig- 

nificant boost over last year's 
1.16% in R &B and 0.73% in rap. 
In 2001 the shares stood at 
6.08% in R &B and 2.12% in rap. 

Some wonder if Dupri plans 
to follow Janet Jackson to an- 
other label. The singer fulfilled 
her contractual duties to Virgin 
with her current album "20 
YO.," which debuted at No. 2 

on The Billboard 200 with 
296,000 units sold, is now No. 

28 on that chart and has sold 
443,000 copies after four weeks, 
according to Nielsen Sound - 
Scan. In the wake of the album's 
disappointing performance, al- 

leged fingerpointing between 
Virgin's urban and top 40 de- 
partments had sparked early ru- 
mors of Dupri's departure. 

According to sources, Dupri 
-who produced the album 
along with Jackson's longtime 
collaborators Jimmy Jam and 
Terry Lewis -was dismayed by 
the lack of crossover promotion. 
That is said to have widened the 
breach in Dupri's work relation- 
ship with Virgin Records chair- 
man /CEO Jason Flom. 

Flom joined Virgin last Octo- 
ber. At that time Dupri, who pre- 
ceded Flom to Virgin in February 
2005, publicly announced his 
disappointment over the depar- 
ture of Virgin COO /GM Larry 
Mestel, to whom he reported. 

Nearly six months after join- 
ing Virgin (Billboard, March 
11), Flom said he had felt he had 
managed to smooth over that 
situation. "I'm very happy that 
JD and I are seeing eye to eye, 
and I think he understands that 
I am here to help him in any way 
I can," Flom said. "He's obvi- 
ously one of the greatest hit - 
makers of all time. I'd be crazy 
to want to do anything to inter- 
fere with his ability to put points 
on the board." 

Additional reporting by Brian 
Garrity. 

Off The Road Again 
CMA Awards' Return To Nashville Unites 
Country Music Industry, Local Business Community 
When the Country Music Assn. 
took its annual awards show to 
New York in 2005, it hoped the 
move would bring wider expo- 
sure for country music and its 
artists. But it brought an unex- 
pected bonus -a newfound ap- 

preciation back in Tennessee. 
"Before we took offfor New York, 

we took each other for granted," 
CMA COO Tammy Genovese 
says of Nashville's music and 
business communities. 

"The CMA Awards had al- 
ways been this industry thing 
... it was never something that 
Nashville related to," says CMA 
board president Mike Dungan, 
who is also president /CEO of 
Capitol Records Nashville. "It 
could have been anywhere." 

The show had resided in 
Music City for all of its 38 years. 
When community leaders heard 
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the CMA was planning the 
move, they asked the associa- 
tion to reconsider. While the 
CMA took its show on the road 
regardless, a committee of CMA 
board members and civic lead- 
ers was formed to address not 
only the show's return for its 
40th anniversary, but "to elimi- 
nate the disconnect between the 
music industry and the general 
business community," Nashville 
Convention & Visitors Bureau 
(CVB) president Butch Spyri- 
don says. 

"It was the first time, to my 
knowledge, that anyone on the 
city side said, 'You can't leave, 
this is a Nashville event, it be- 
longs to us,' " Dungan says. 
"And I think it's the first time 
anyone on the CMA side said, 
'Yeah, it should belong to the 
city, it should be a signature 

event, not just this little thing 
that happens for the music 
community." 

The CMA, though, realized 
it lacked the expertise and re- 
sources to create a citywide 
event. The chamber of corn - 
merce, the CVB and local busi- 
ness leaders agreed to help out. 
The committee also helped the 
trade group secure sponsor- 
ships to cover the increased 
production costs created by 
doing the show at the Gaylord 
Entertainment Center in down- 
town Nashville. 

In addition to the awards, 
which take place Nov. 6, the 
CMA and the committee initi- 
ated "Nashville Celebrates 
Country," a week of public and 
private concerts and events 
leading to the show. While a 

similar event took place in New 

360 DEGREES OF BILLBOARD 

NEWTON -JOHN JOINS 
=ILM & TV PANEL 
Grammy and Emmy Award 
winner Olivia Newton -John 
will participate in the Nov.14 
"Master Class: Women in 
Music" panel discussion at 
the 2006 Hollywood Re- 
porter /Billboard Film & TV 
Music Conference, being 
held Nov. 14 -15 at the Bev- 
erly Hilton Hotel in Los An- 
geles. Newton -John will join 
other top female artists and 
executives to discuss the 
role of women in the enter- 
tainment industry. 

Newton -John's career 
spans more than three 
decades, yielding four Gram - 

mys, an Emmy (for songwrit- 
ing), five No. 1 hits and 15 top 
10 singles. She is also known 
for her roles in such films as 

"Grease." She just released 
her latest recording, "Grace 
and Gratitude," coinciding 
with the launch of her signa- 
ture line of wellness products 
for women, sold exclusively 
at Walgreens. 

"Olivia Newton -John is a 

role model for many 
women in the entertain- 
ment industry," says the 
panel's moderator Tamara 
Conniff, Billboard executive 
editor /associate publisher. 
"We're thrilled that she will 
be participating." 

Newton -John will be joined 
on the panel by Maureen 
Crowe, the Recording Acad- 
emy; Kara DioGuardi, Art - 
House Entertainment; Laura 
Engel, Kraft -Engel Manage- 
ment; Jody Gerson, EMI 

Music Publishing; Alexandra 
Patsavas, Chop Shop; An- 
nette Strean, Venus Hum; Lia 
Vollack, Sony Pictures; and 
Kris Weiner, Deutsch. 

The Film & TV Music Con- 
ference, now in its fifth year, 
examines the role of music in 

film and TV and provides a 

forum for the entertainment 
industry's most influential ex- 
ecutives and creative talents. 

The conference will also 
feature Q &A sessions with 
Melissa Etheridge, Terence 
Blanchard and Danny Elfman; 
panel discussions on such 
topics as creating music for 
commercials and games, the 
director /composer relation- 
ship and the anatomy of a 

film; networking cocktail par- 
ties; round -table sessions; and 
live artist performances. 

Sponsors of this year's con- 
ference are ASCAP, APM, 
Berklee College of Music, BMI 

and SESAC. 

For more information 
about the 2006 Hollywood 
Reporter /Billboard Film & TV 
Music Conference, visit bill - 
boardevents.com. 

Downtown Nashville's 
Gaylord Entertainment 
Center will host the CMA 
Awards Nov. 6. 

York last year, it was a first for 
Nashville. Among the high- 
lights is "Rhinestones & Roses," 
an invitation -only fashion event 
where models and country 
artists walk the runway wear- 
ing clothes once owned by 
Johnny Cash, Patsy Cline and 
Hank Williams, among others. 

One party will allow mem- 
bers of the business commu- 
nity, country artists and 
corporate sponsors to mix. 
Harper's Bazaar will do a spring 
photo shoot with the awards and 
party as a backdrop. Meanwhile, 
the "Broadway Meets Country" 
concert, a carryover from New 

York, will pair country artists 
with Broadway stars. 

Because this year's awards 
are at the Gaylord -which is 
substantially larger than its 
previous home at the Grand 
Ole Opry House -ticket 
packages have been sold to 
tour groups, corporations 
and fans who might not have 
gotten in before. 

Spyridon hopes the arrange- 
ment between the business and 
music communities will live on. 
"The goal is to continue this," 
he says. "Everybody has entered 
into it with the idea that we want 
this to be permanent." 
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THE 
LATEST 

FRANA UpFront 
» >VERIZON 

SPONSORS NEW 
KILLERS VIDEO 

MTV debuted the new 
video from Island Def 

Jam's the Killers, 
"Bones," Oct. 25 across 

more than a dozen of its 
music channels. But in a 

twist, the Tim Burton - 
directed clip will air as an 

advertisement rather 
than as a part of MTV's 
programming. Verizon 

Wireless has purchased 
commercial slots on MTV, 

MTV2, MTV Tr3s, mtvU, 
MTV Hits and MTV.com to 

present the video on a 

sponsored basis. The clip 
includes "presented by 

Verizon Wireless" credits 
at the beginning and end. 

» >PARTON PREPS 
EUROPEAN TOUR 

Dolly Parton on Oct. 25 
revealed plans for a 

major European tour to 
take place in the spring, 

her biggest such itinerary 
since the 1970s. The 

country superstar has so 
far confirmed 18 shows in 
eight countries with more 

to be added. The tour is 

being booked by Live 
Nation, and the U.K. 

section of the tour is a 

seven -date run that 
represents her first arena 

tour of the region. The 
leg opens March 20 at 

the Manchester Evening 
News Arena and 

continues in Newcastle 
(March 21); Glasgow, 

Scotland (23); Sheffield 
(24); London's Wembley 

Arena (25); Cardiff, 
Wales (27); and 

Birmingham (28). 

» >CHERRY LANE 
INKS DEALS WITH 

WILL.I.AM, 
WOLFMOTHER 
Cherry Lane Music 

Publishing has recently 
inked deals with Black 

Eyed Peas frontman Will 
Adams, aka Will.i.am, and 

Australian rock trio 
Wolfmother. The 

multiyear deal with 
Will.i.am extends the 

publisher's worldwide co- 
publishing agreement for 
all his compositions. The 

publisher originally 
signed him in 2003. The 

pact with Wolfmother 
covers the United States 

and Canada, terms of the 
deal were not given. 

Compiled by Chris M. 
Walsh. Reporting by 
Katy Bachman, Brian 

Garrity, Steve McClure, 
Paul Sexton, Chris M. 

Walsh, Jeffrey Yorke and 
Reuters. 

BY CHRIS M. WALSH 

Comin' To Your City 
Eventful Web Tool Helps Fans Route Tours Their Way 
Booking agents and managers 
are embracing a new Web tool 
to identify potential live mar- 
kets for their artists. 

A free service dubbed De- 
mand, from Eventful.com, is en- 
abling fans to request that 
specific acts perform in their 
local markets. The Demand tool 
is added to artists' Web pages 
such as personal Web sites and 
MySpace pages and allows fans 
to voice their opinion by click- 
ing and "demanding" a perform- 
ance. Tallies for all requests are 
displayed on Eventful's Web site. 

The San Diego -based com- 
pany, which closed a $7 million 
round of funding in September, 
soft -launched the service in 
March followed by a wider 
launch in June, according to 
Eventful CEO Jordan Glazier. 
According to the company 
"hundreds of thousands" of 
users have voted for more than 
35,000 different events using 
the tool since launch. 

Acts ranging from Diddy and 
50 Cent to Anthrax, Korn and 
Hinder are using Demand on 
their MySpace pages, as is 
rocker Otep, who is running a 

promotion to let fans determine 
eight dates on her upcoming 

tour using the tool. 
"It's going to be the first -ever 

user -generated tour," says 
Jonathan Cohen, Otep's man- 
ager. With seven dates in major 
markets locked down on the l 5- 

stop tour, the promo- 
tion is being held in 24 
markets, each compet- 
ing for one of the final 
eight stops. The week- 
long online competition 
ends Oct. 30. 

"It's a really handy 
tool for us to have to de- 
termine where the fans 
are," says Dave Kirby, 
president ofTKO Book- 
ing, who represents 
Otep. "When you're 
doing a tour like this, 
when you're going to 
smaller venues, making the right 
choice city by city is critical." 

Comedian Jim Gaffigan cur- 
rently has more than 8,600 de- 
mands on Eventful after having 
the Demand tool posted on his 
MySpace page for eight weeks. 
A 30 -city Gaffigan tour spon- 
sored by Comedy Central and 
Sierra Mist is in the routing 
stages. "[Demand] helped us 
with swing markets, it put a few 
back into consideration," says 

Alex Murray, Gaffigan's man- 
ager, who used the data in con- 
junction with CD and DVD sales 
and past tour history to route the 
tour. "And for the markets we de- 
cided to go in, it helped us deter- 
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Vivid -Alt title 'Girls Lie,' packaged with an original CD 
soundtrack featuring songs by such acts as Vice Records' the 
Panthers and Matador's Matmos, hit the streets Oct. 24. 

INDIES BY MOLLY BROWN 

Porn To Rock 
Vivid -Alt Matches Music To Moves 
Trailer trash make out to rockabilly. Skater girls shed boy shorts 
to Cali hip -hop. Punk fuels a threesome. 

Music and porn have dabbled in each other's worlds before, 
but Vivid -Alt, an offshoot of adult film company Vivid launched 
earlier this year, is now scoring its films with original rock, 
punk, hip -hop and electronica. 

Its latest film, "Girls Lie," is the first Alt title to package an orig- 
inal CD soundtrack, which includes such bands as Vice Records 
act the Panthers and Matador's Matmos. It streeted Oct. 24. 

Four Alt titles 
have been released 
to date, and Vivid 
estimates that they 
have reached 3.5 
million people through 
physical sales and 
rentals, the Internet 
and video on de- 
mand. Nine more 
films are scheduled 
for release by the 
end of 2007 -all 
packaged with a CD 

soundtrack. 
The deals are 

mostly for straight synch licensing, but some bands sell the 
films from their own sites, too. Most of their potential income 
will come from publishing. Since the packaging of the CD with 
the films is still relatively new, no one attributes more sales or 
fans to the project yet. However, most acts do it for the nov- 
elty of being in a porn and the added exposure. 

"We're taking it to that level if you're going to own a DVD 
of something, it has to be something you like," Vivid -Alt man- 
aging director Eon McKai says. "We're trying to make our 
stuff collectible." 

Vivid co- founder /co- chairman Steven Hirsch recruited 26- 
year -old McKai to head the imprint. Before signing with Vivid, 
McKai had been working music into films at adult film com- 
pany VCA. Using real bands for the Alt titles was a component 
from the start. 

"The music really takes center stage," Hirsch says. "lt is so 
key and important to the movies, it made sense that we went 
out and tried to find an alternative way of getting it." 

McKai, who runs Alt's day -to -day business, recruits acts mostly 
through the West Coast music scene and word -of- mouth, but 
also connects with bands online. "After watching Eon's last film, 
I reached out to him on MySpace and told him I liked the way he 
was presenting porn," Brooklyn, N.Y. -based DJ Tommie Sun- 
shine says about getting onto the "Girls Lie" soundtrack. 

Still, it's not for all -McKai says some have dropped out of 
projects, and others are selective in who they tell. 

"I have not told my mother," admits Aaron Buckley, drummer/ 
vocalist for Los Angeles act Anavan. "We did an interview a 

couple months ago, and our bass player told a story about how 
a guy tried to make out with him in a bathroom, and my mom 
didn't like reading that. I don't think she'll be happy knowing our 
song will be in a porn." 

BY GAIL MITCHELL 

mine how much we should get." 
User -generated tools may 

eventually allow fans to corn - 
pletely determine an artist's 
tour. "I can easily see it going 
the next step, where you're 
looking a blank slate before 
routing the tour at all, and 
using that type of data to deter- 
mine the entire tour," Kirby 
says. "It's no question that 
would be a smart way to use the 
tool on the next level." . 

WAITING PAYS OFF 
Chili's Employee Gets Song Into Ad, Self Onto Reality Show 
Rapper /vocalist Jonah Johnson 
was working as a waiter at a San 
Francisco Bay Area Chili's 
Restaurant when one of his 
songs wound up promoting a 

new entrée. Now, he is the cen- 
terpiece of a Chili's/Warner 
Bros. online reality series aptly 
titled "Waiting 2B Discovered." 

It all started six months ago 
when Johnson took the gig to 
help finance his music hustle. 
After learning how much he 
and other servers depended on 
tips, he penned the rap anthem 
"Tip Yo Waiter." 

"It's about the daily strug- 
gle of making a living where 
you thrive through tips," the 
Oakland, Calif., native says. 
"Customer service can be fun. 
But if you don't get the tips, 
you don't make it." 

About three months ago, the 
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owner of Chili's -Dallas -based 
Brinker Inc. -and Austin -based 
ad agency GSD &M incorpo- 
rated the song into a new online 
advertising campaign; Johnson 
and "Tip" were used to endorse 
Chili's Triple Dipper dinner en- 
trées throughout September. 
Part of the campaign involved 
an interactive mix- and -match 
game in which winners could 
download "Tip." The song ulti- 
mately accrued 84% ofall down- 
loads during the promotion, 
which ran Sept. 4 -Oct. 15. 

Chili's has since partnered 
with Warner Bros. Online for 
the first season of the original 
digital production "Waiting 
2B Discovered." The series fi- 
nale, showcasing Johnson and 
his band Timeless Entertain- 
ment, was taped Oct. 15 at 
Hollywood's Key Club. 

According to Chili's market- 
ing manager Kristen Jones and 
Warner Bros. Online regional 
manager Kelli Usher, who pro- 
duced "Waiting," the series will 
feature 12 -15 webisodes from 
which a "Tip" music video will 
be culled. The series is slated to 
debut Nov. 1. Additional details 
regarding the launch and other 
Web site viewing partners will 
be announced shortly. 

In the meantime, Johnson 
hasn't lost track of reality. He's 
still at Chili's working the 10 
a.m. -2 p.m. shift. "I still have 
to pay my rent," Johnson says 
with a laugh. "However, I ap- 
preciate what's happened so 
far. Hopefully, people will con- 
nect with my music." 

To hear "Tip Yo Waiter, "go to 

j jonah.com or chilis.com. 
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Compulsory Considerations 
Pondering Ringtone Ripple Effects 
It has been unusually quiet in 
the major publisher community 
since the Copyright Office de- 
cided that compositions for 
ringtones are subject to a com- 
pulsory license. They must be 
strategizing. 

Indeed, there is much to 
consider. 

The legal analysis and con- 
clusions in the Oct. 16 opinion 
are pretty straightforward. A 

compulsory license under sec- 
tion 115 applies to composi- 
tions previously recorded and 
released in the United States 
as phonorecords -essentially 
defined by copyright law as ma- 
terial objects from which 
sounds can be communicated, 
like a CD. Publishers must 
grant a license to anyone who 
wants to distribute phono- 
records (as physical units) or 
digital phonorecord deliveries 
(DPDs, like downloads) of 
those compositions. 

Register of Copyrights Mary- 
beth Peters wrote that ringtones 
and master ringtones are, by 
definition, phonorecords. Their 
transmission by wire or wire- 
less technology is a DPD. So 
publishers must grant DPD li- 

censes for ringtone use as long 
as the ringtone is merely an ex- 

cerpt of the composition or an 
excerpt from a pre- existing 
sound recording -the compo- 
sition cannot be changed into a 

derivative work. 
Not so straightforward are 

the legislative and commercial 
adjustments that may come 
into play. 

In the past, the Harry Fox 
Agency has offered negotiated 
mechanical licenses at the statu- 
tory rate as a courtesy, making 
life easier for those who want to 
license songs. This time around, 
HFA has said it will not offer 
compulsory ringtone licenses, 
at least for now. Anyone who 

wants to use the compulsory li- 
cense will have to instead follow 
the antiquated legal procedures 
set up by the Copyright Office, 
which include complying with 
formal notice and monthly ac- 
counting requirements. 

This reluctance on the part of 
major publishers and their rep- 
resentative may speed along 
drastic changes in the compul- 
sory licensing process. The 
House Judiciary Subcommittee 
on Courts, the Internet and In- 
tellectual Property has been re- 
viewing ways to "fix" this 
process since 2004. To this 
point, outside the music indus- 
try, interest in this process has 
been limited primarily to digi- 
tal media companies. Now pow- 

erful telcos and mobile phone 
providers have reason to jump 
into the fray. 

The last legislative attempt 
to address the compulsory li- 
cense was the Copyright Mod- 

ernization Act of 2006, derailed 
in September largely by the Na- 

tional Assn. of Broadcasters. 
That bill included a partial so- 
lution for digital licensing of- 

fered by the National Music 
Publishers' Assn. and the Dig- 
ital Media Assn. Now the tech- 
nology, broadcaster and digital 
media groups may join forces 
to seek their own legislative fix 

to licensing. 
As for the commercial side 

of ringtone licensing, the Copy- 
right Office's decision that 
shifts the current market li- 
censing rate (about 20 cents 
per song) to the statutory rate 
(9.1 cents per song)- techni- 
cally already in effect -could 
mean a $3 million -per -month 
drop in publishing revenue 
(Billboard, Oct. 28). But it could 
also mean new revenue for 
some publishers. 

Those publishers who have 
been restricted from licensing 

songs by some artists may no 
longer refuse to license them. 
Subject to consumer demand, 
ringtone providers could start 
offering legitimate cover record- 
ings of high- demand songs by 
acts like Lennon /McCartney, 
Aerosmith and Jimi Hendrix. 

Meanwhile, the decision will 
also undoubtedly shift negoti- 
ating strategies around the 
music business. 

Beginning in 2004, the major 
labels began signing ground- 
breaking contracts with publish- 
ers for a broad array of digital 
rights. Sources say that the ma- 
jors agreed to ringtone rates that 
were higher than DPD rates 
(i.e., creating market rates) to 
get concessions from publish- 

ers on rates for other uses, and 
that some of the deal.; expire as 
early as Dec. 31. If prnssured to 
accept statutory rate for ring - 
tones in new negotiat ons, pub- 
lishers could increase ;ynch fees 
and other negotiabl rates to 
make up for the diffa rence be- 
tween statutory an I market 
ringtone rates. 

But then again, w th a little 
luck, publishers cou d find all 
compulsory rates inc reased as 
well. In a year or so, the Copy- 

right Royalty Board si ould con- 
clude its current rate- setting 
proceeding. The ¡udges just may 
decide to make all co npulsory 
rates -for mechanical and DPD 
licenses -equal to market rates. 
Stay tuned. 
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Reprise Records Proudly Presents... 

THE STUDIO ALBUMS 
1967 -1968 

6 -CD Box Set 

First -ever upgrade of the 
Bee Gees' ale \gendary catalog, 
including streo and mono 
remasters and 40bonus tracks 

mum 

"TeLove Somebody ' I ih. Newòrl Mining D aster 1941 
"Massáchnsetts," 
"I Stalled A Joke" and s 
"I've GotfaGet A Message To You" 
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AVAILABLE NOVEMBER 7th 

wrw. officalbeegees. com 
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Touring Rolls On 
Revenue Growth Still Impressive In Third Quarter 
The touring industry is hanging tough this year. 

While the blistering pace of the first and sec- 
ond quarters has slowed -some would say in- 
evitably -gross North American touring dollars 
remained up double digits through the saturated 
summer season. 

January through September dollars in North 
America for 2006 topped $1.8 billion, up 10.5% 
from the same period last year, according to box - 

office figures reported to Billboard Boxscore. 
Attendance figures, as has been typical for the 

past decade, were at a lower pace, actually down 
1.2% for the period. It's a respectable number, how- 
ever, given that the total number of shows reported 
(9,944) is down 3 %. Meanwhile, the attendance 
and total show declines can likely be attributed to 
tardy reporting from promoters and venues. 

Gross dollars were up 28% in the first quarter 
and slightly more than 20% in the second quarter. 
With market saturation at its peak in Q3, particu- 
larly with the amphitheater business, sustaining 
this pace was never likely. But the fact that the in- 
crease remained at double digits is a good sign for 
an industry that took its lumps in 2004 but re- 
bounded slightly in 2005. 

Driven by hugely successful stadium 
tours by U2, Madonna, Bon Jovi and the 
Rolling Stones, international numbers 
are even more impressive. Gross dol- 
lars worldwide are up more than 13 %, 
and gross attendance is up fractionally, 
while number of shows is down 
more than 5 %. 

Randy Phillips, president/ 
CEO of international pro- 
moter AEG Live, says Bill- 
board's numbers "pretty 
much" reflect his corn - 
pany's numbers, and 
Phillips finds the industry 
generally healthy. 

But Phillips cautions that 
gross dollars don't necessarily reflect 
profits. "I never comment on gross 
numbers because they can bite you 
in the ass," he says. "We don't hang 
our hat on gross at this company." 

Gross dollar figures are "nice 
for market share and bragging 
rights when Billboard publishes 
its year -end issue," Phillips 
says, "but that doesn't make 
us a better company." 

Still, with successful tours 
by Bon Jovi, American Idols, 
Do You Think You Can 
Dance? and others under 
its steerage, "this has been 
our biggest year ever," 
Phillips says. "Our 
growth is very steady. 
We've been growing at 
about 20% a year in 
terms of our net." 

Michael Rapino, 
CEO of Live Na- 
tion, the world's 
largest promoter, 
says 2006 has 

been a "transformational year" in the wake of 
Live Nation's 2005 spinoff from parent Clear 
Channel Communications. "We established a 

widely recognizable brand since the spinoff in 
December, we continued to increase the quality 
and variety of shows in our amphitheaters, and 
we mounted some really historic tours," Rapino 
says, citing Madonna (under Live Nation Global 
Music chairman Arthur Fogel), the Rolling Stones 
(with CPI chairman Michael Cohl), Mariah Carey 
and Shakira. 

While not commenting specifically on Q3 num- 
bers, Rapino refers to several Live Nation content 
successes that made noise this summer. "We re- 

established the Family Values brand with a very 
successful tour, [established] Kelly Clarkson as a 

major touring force and put together some really 
interesting packages [in] Def Leppard /Journey, 
John Mayer /Sheryl Crow and Aerosmith /Mötley 
Crue," he says. According to Rapino, connectiv- 
ity with the audience seems to be working. "For 
us, the main driver this year has been to refocus 
our efforts on the fans," he continues. He says 
summer 2005 research at Live Nation venues "re- 

ally informed our strategy for this past summer. 
We were able to give live music fans more 

choices in acts to come see, increased the 
variety in our ticket prices, established a 

number of creative promotions and of- 

fers, more choices in food and 
beverage at our venues, etc." 

The massive Live Nation 
database allows the company 
to communicate to fans di- 
rectly, "and we established 

www.livenation.com as a 

major live concert search 
engine," Rapino says. 
"So for us it all came 
down to focusing for 
the first time in a really 
meaningful way on our 

customer, understanding 
their needs. And that has re- 

ally paid off." 
With Barbra Streisand, the 

Stones, U2, Red Hot Chili Pep- 
pers, Eric Clapton and others 
on the road through the fall, it 
looks like the industry has a 

shot at finishing the year with 
its first significant uptick in 
gross dollars in several years. 

And though big- ticket 
tours for baby boomers and 
their kids are driving the 
train in terms of dollars, con- 
sistency from sophomore 
acts like Rascal Flatts, 
Nickelback, Coldplay, 
Brad Paisley, Tool and the 
Black Eyed Peas, along 
with younger acts in the 
Killers, Fall Out Boy, 
Panic! at the Disco, My 
Chemical Romance and 
Kelly Clarkson, give the 
industry plenty to be op- 

timistic about. - 
MADONNA'S stadium tour 
helped keep international 
numbers impressive. 
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GROSS/ ARTIST(E) 
Venue, Da-e 

$7,200,175 
$250/$175/$100 

$2,649,780 
($2,981,400 Canadian) 

$125/$39.50 

$2,634,078 
($2994209 Canadian) 
$125/$3950 

$2,261,200 
$275/$250/$175/ 
$75 

$1,670,553 
(3,925.800 reates) 
13/521 

Concert Grosses 
Atte tdance 
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ELTON .,oHN 
Colosaim et Caesars Palace Las 40,c62 
Vegas, Oc. 0-1,13-15, 17-18 30 -22 te, s?tlouts Caesars Dalace, Concerts West /AEG Live 

CIRQUE D11J SOLEILS 'DELIPIUM' 
Pengrcwth Sadc ledome, 
Calgary Alberta Oct. 10-1_ 

28,255 
three shows Live Nation, Cirque du Soleil 2 

CIRQUE DJ SOLEILS'DELIFIUM' 
Rexa I dace, Edmonton, Alberta, 
Oct. 3 -15 includes matinee 

28,186 
47.4. five shows 

BARRY MANILOW 
8oardv-ak 41, Atlantic CR>V, 
N.J., Jct. 1. 

12,28 
elo t 

RBD, DIEM 
Estácio do ssaumbi, SSo 49,5 
Brad, Oc:. 7 S0,0C-0 

$1,270,957 
(2,986,750 reales) 
$153/$21 

$1,160,498 
$142/542 

RBD, DIEGO 
Estáoic do la-a:an5, Rio ce 
Janeiro 8riz1 Cct. 8 

44,9111t 1 

selio 

AEGGSA'l'IF, MOTLEY CRUE 

$1,142,494 
$136.501$36.50..,. 

$1,115,660 
5125/535 

OTE Eyy Masc er, 
Clary tonnerg, Mía., OctC. 

nte 
11 

15 001 
13,570 

JIMMY ERJFFETT 
DTE [nergy Masc Center, 
Clarkaen, t -i_i., Sept. 12 

15.65z 
señot 

ELTON JOHN 

$911,171 
$124 

$879,690 
$125/$100/$75/ 
$35 

$862,481 
$200 

20 

30 

$839,059 
(1,971,790 reates) 
$85/517 

$809,893 
(2346.217.000 boli- 
vares) $132/$25 

$790,285 

$643,249 

$611,887 
roules) 

$127/$2t 

$583,037 
$45.50 Radio ty Music Hall, New-work, 12,969 

Sept. 14 -1E 17.842 three shows 

Mellon Arem ui" tsburgh, Oct 6 131,101 

AEICSIMITFI, MOTLEY CRUE 
Alpine eaIaal! Music Theatre, 
East -rcy, VrIs_ Oct. 7 

17,253 
34 B© 

CHARLES AZNAVOR 
Gibson Ant t i-heatre, Universal 
City, 0e if.. ! ept. 23 -24 

10 9-2 
two sellouts 

AEI CSN 114, MÖTLEY CRUE 
Riveroetd Hoge Center, 
Cincinnati Oct ç 14.6E0 

203 

ERIC ::LAFTION, DE =EK TRU:KS BAND 
Veteran; Menem' Arena, 
Jackrvitle. Fa_ Oct. 21 

10,5E1 
F,86 

RBCti D1E63 
Gigartir ho, Pote Alegre, Ermzil, 
Oct. -4 22,1c7 24,336 two 

5 10w one sellout 

RBC 
Estado Vai". ce Béisbol, 
Cares Veeealela, Sept. 17 

13,377 
18.50o 

RBI; OIEG3r 
Estádo Mare Garincha, Brasilia, 20,037 
Brazil Sept -z 
RBQ, DIEG>~ 
Kyocera A.mne Curitiba, Br3eil, 23,065 
Oct. E sui oto 

RBD, DIED, 
Estádo Mileio Belo 
Horizerre, rra :il Sept. 30 

23.6-2 
241100 

WIDESPREAD PANIC 

$581,169 
$59.50/$39.50 

$563,260 
(1,323,660 reales) 
$106/$17 

$552,695 
$100/530 

$548,226 
($616234 Canadian) 
$70.73/540.48 

$539,425 
$125/535 

$538,263 
$72.50/539.75 

$537,121 
59950/519.50 

$528,262 
( 413,315) 
$70.30/$63.91 

$527,574 

Live Nation, Cirque du Soleil 

Atlantic City Hilton & Resorts Atlantic City 

Roptus, Mondo, Evenpro /Water Brother 

Roptus, Mondo, Evenpro /Water Brother 

Live Nation, Palace Sports & Entertainment 

Palace Sports & Entertainment 

Live Nation 

Live Nation 

House of Blues Concerts 

Live Nation 

Fantasma Productions 

Roptus, Mondo, Evenpro /Water Brother 

Roptus, Evenpro /Water Brother 

Roptus, Mondo, Evenpro /Water Brother 

Roptus, Mondo, Evenpro /Water Brother 

Roptus, Mondo, Evenpro /Water Brother 

Live Nation 

IRON.MACEN, BUL ET FOR MY VALENTINE 
Continental a,idir es Arena, Cast 12,5C5 
Rutherforc, 't_, Oct. 13 13.70E 

Metropolitan Talent Presents 

RBA DIBGO 
Arena Varrai 3, Belem, Brad. 
Sept. 21 

17,01 
18,000 

5 Roptus, Mondo, Evenpro/Water Brother 

FALL 3UZEFEST: AL CE IN CHAINS, STONE SOUR & OTHERS 
C.W. Mithel 0avrtion, The 
Woodaad;, Ta:ae, Oct. 8 

16,793 
se'lou 

Live Nation 

SHERYL CROW, JOHN MAYER, MARJORIE FAIR 
Pacific Cols J., Vancouver, 
Sept. 22 

8,862 
10,000 House of Blues Canada 

Live Nation 

AEG Live 

Live Nation, Original Sounds Sales Corp. 

Aiken Promotions 

AERCISI+RT1i. MOTLEY CRUE 
Davier Lake eenocning Arts 11,70' 
Centel. Caren Garter, NY., S. 12 2 ,E0C 

AMEi ICA4 DOLS IJNE 
Arena al Harto Bard, 
Bridgeport fir, Sept. 23 

ART LASO= SHOW 

8,78C 
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Hyunca -: Paull Gnat Glen Holan, 18,694 
Devon, Cell_, Eeat. 9 20,66 

JAYNZ 

Point rleatn DLblin, Sept_ 7.6 
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The Marshall Plan 
AEG Strengthens International Presence 
With Marshall Arts Acquisition 
Anschutz Entertainment Group's purchase of 
a 49% minority stake in Barrie Marshall's 
British concert promotion firm Marshall Arts 
(billboard.biz, Oct. 17) gives AEG an increased 
presence in Europe while maintaining Mar- 
shall's independent spirit, according to Randy 
Phillips, CEO of AEG Live, the live entertain- 
ment arm of AEG. 

Going forward, Marshall Arts will maintain 
operational independence in the new joint ven- 
ture. AEG will place representatives -Phillips, 

Marshall is recognized in the United King- 
dom as one of the top players in the live music 
business. In 2000, the Music Managers' Forum 
saluted him at its annual British Music Roll of 
Honour ceremony. 

Phillips, a former artist manager and co- 
manager of Rod Stewart, says his relationship 
with Marshall goes back 30 years. 

"He was Rod Stewart's promoter in the U.K.," 
Phillips says. "In fact, as a manager, Barrie has 
always been my promoter of choice in the 

United Kingdom." 
AEG Live produced its first inter- 

national tour in 2005/2006 with Bon 
Jovi's mega Have a Nice Day outing. 
But the new deal does not mean that 
Marshall Arts will handle all AEG 
tours in Europe going forward. "It's 
not automatic," Phillips says. "Re- 
member, we have an international 
presence and a head of international 
[touring] in [senior VP] Rob Hallett. 
All [this deal] has done is give artists, 
managers and agents another option 
in terms of touring with us. Our job 
is to give people options, not take 
them away." 

Likewise, the Marshall plan does 
not guarantee AEG Live will get the 
nod in any future McCartney North 
American tours. "He may split it up 
again," Phillips says. "The reason we 
bought 49% and not 51%-although 
some day we'd like to own the whole 
company -was to keep it an inde- 
pendent, boutique operation. They 
did such a good job and are so unique 
that it would be a shame if the indus- 
try lost them and they got swallowed 
up by either us or Live Nation." 

So what's the ultimate impact of 
the purchase? "It gives us more 
market share, and basically what I 

think it does is kind of the hallmark of the 
company: It keeps another great independent 
fairly independent." 

Marshall also adds another great executive 
talent to the AEG team. "No question he will 
be very instrumental in our executive meetings 
in terms of strategic growth," Phillips says. 

A key cog in that strategic growth is the open- 
ing of the 02 next summer, which will boast an 
eight -night stand from Justin Timberlake in 
late June /early July. "He's as big in that market 
as anybody," Phillips says. 

Phillips calls the 02 arena, situated under 
London's massive Millennium Dome, an "ar- 
chitectural marvel." 

"We built this 23,000 -seat arena, including a 

2,400 -seat club, an entertainment district and 
an exhibition hall for King Tut, all of this stuff 
under the dome, and we couldn't touch the 
dome," Phillips says. "So we had to build the 
roof first and then hoist it up." 

DEF LEPP*RD, JOURNEY 
$85/565/525 Blosscm Musi ̂ tenter, 13,332 House of Blues Concerts Cuyahoga Fels Ohio, Sept _2 tE,00( 

$526,878 1:><;.r. :t :ly_l: 
$66,8$3050 G.W. kit- hat 5av lion, The 14,854 Live Nation, in -house Woodlands, Taxai, Oct. 6 IE E25 

$525,779 
$59.50/$6950 

$524,820 
($590,482 Canadas) 
$5022 

$517,759 
( 408.340) 
$45.65/540.57 

$515,953 
($578,099 Canadian) 
$57571530.79 

$513,248 
$16!530.50 

$508399 

CIRQUE 1U SOLEILS 'DELIR UM' 
Save liai Centr Fresno, Csif., 6,613 Live Nation, Cirque du Soleil Sept. 9 -20 2,725 two shows 

IRON MAICEN, BULLET FOR MY VALENTINE 

Colisée reps, - ,ebec City, Cct. 9 

cCARTNEY 

president /CEO Tim Leiweke and AEG Enterprise 
managing director Jessica Koravos -on the Mar- 

shall Arts board, which founder Marshall will 
continue to chair. 

The two companies previously worked to- 
gether on large -scale tours. AEG Live promoted 
half the dates on Paul McCartney's 2003 and 
2005 North American tours, which finished first 
and fifth, respectively, among all tours in those 
years, according to Billboard Boxscore. Live Na- 

tion promoted the other half of dates on both 
tours. Marshall was McCartney's tour director 
on both treks; the pair have an association dat- 
ing back to 1989. 

Phillips says the Marshall Arts play reflects the 
continued growth of AEG internationally, with 
an emphasis on Europe. "Considering the fact 
that we're building what we consider to be the 
two greatest arenas outside of North America - 
the 02 in London and the 02 World in Berlin - 
this is just a further example of our business plan 
of merging a content company with real estate," 
Phillips says. 

10,451 Gillett Entertainment Group, House of Blues 
10.83E Canada 

Sportpaei ;,Rrts erp, Belgien, 11,917 
Oct. 1 12,847 Live Nation 

BLACK EYED PEAS, RIHANN., SWOLLEN MEMBERS 

Bell Garere, artreal, Sept_12 9,89; Gillett Entertainment Group, House of Blues 
11588 Canada 

JOH'sI MAYER, SHEG"L CROW, MAT KEARNEY 
Tweet =r Certer Waterfront, 
Camdar A._, Sect. 2 

TOOL ISIS 

9,913 
24,93- 

$55/$30 Hartford Cwc Center, Hartford, 10,319 
12 102 Conn. Oct ! 

Live Nation 

Metropolitan Talent Presents 
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THE FUTURE 
OF MUSIC IS IN ALL 

OUR HANDS 
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LOG ON NOVEMBER 1 

THE WHAT'S THE DOWNLOAD 
INTERACTIVE ADVISORY BOARD SPENT 

THE LAST TWO YEARS CREATING 
"THE W -D MUSIC SURVIVAL GUIDE," 
A DIGITAL ISSUES AND .SOLUTIONS 
CALL -TO- ACTICN THAT WILL BE 

LAUNCHED ON NOVEMBER 1 AT THE 

CMJ MUSIC MARATHDN IN NEW YORK. 

WWW.WHATSTHEDOWNLOAD.COM/MUSICSURVIVALGUIDE 

A SPECIAL THANK YOU TO HONORARY BOARD MEMBERS 
KELLY CLARKSON, COMMON, EARTH WIND & FIRE, 

MARK MCGRATH, JD NATASHA, MTV'S SWAY, 
KANYE WEST, MUSIC EDITOR SHIRLEY HALPERIN AND 

BIGCHAMPAGNE'S ERIC GARLAND 
FOR SHARING YOUR TIME AND YOUR MINDS. 
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Glub glub, baby: We're traveling to the Deep South 
this week. And I mean deep, as the pride of Bikini 
Bottom spews forth our coolest song in the world 
this week, "Ridin' the Hook." It's by a cat who's so 
hip, he's square; yes, Mr. Clean, the man whose 
conversation is never less than absorbing, the 
Spongester himself, SpongeBob SquarePants. 

The new album, "Best Day Ever," is Bobby's first 
concept album. If you have kids, or live in a state 
of permanent arrested development like me, or 
occasionally like to smoke those funny cigarettes, 
you're going to love this. 

The story's based around a radio station, WH2O 
and the star DJ on the station is none other than 
Jerry Blavat, the Geator with the Heater himself. 
One of the last of the truly legendary DJ charac- 
ters in real life and an inspired choice by writer /pro- 
ducers Andy Paley and Tom Kenny. 

It's not a one -hit album either, with additional 

future classics like "Doin' the Krabby Patty" 
(SpongeBob with Patrick, who also duets on 
"Hook "). Squidward's "Superior" lives up to its 
name and Plankton's "You Will Obey!" has a touch 
of Captain Hook meets Rocky Horror. 

The label is Nickelodeon's, and somebody needs 
to be paying a little more attention to this thing. I 

couldn't find any hint of its existence on the Sponge - 
Bob homepage and I'd have to recommend they 
partner with somebody who cares: maybe Seymour 
Stein at Sire, since he turned me on to it, despite 
having no involvement in the record whatsoever. 

And maybe this downloading thing has an up- 
side. Universal, among others, is making older, 
out -of -print vinyl records available for download- 
ing, since there is no packaging cost. Some cool 
things will be available again -like Brigitte Bar - 
dot's "Je T'aime ... Moi Non Plus." I'll take a dozen, 
please. See you next week. . . , 

COOLEST GARAGE SONGS 

1 

COOLEST 
SONG 

WORLD RIDIN' THE HOOK 
THIS WEEK Nick Records 

2 WRECK THIS HEART 
Capitol 

3 STRANGER IN THE HOUSE 
Savage Jams 

SPONGEBOB & THE HI -SEAS 

BOB SEGER 

THE PAYBACKS 

WANNA 
Acid Jazz 

5 
6 
7 
8 
9 
10 

NEVER GONNA DIE 
Sire 

PINK CADILLAC 
Artist 

THE STABILISERS 

THE SHYS 

JERRY LEE LEWIS WITH BRUCE SPRINGSTEEN 

IT'S NOT ABOUT WHAT I WANT 
(IT'S WHAT YOU GOT) 
Wicked Cool 

PUNKROCKER 
Big Beat 

ZENO BEACH 
Yep Roc 

DOLLS 
Columbia 

THE WOGGLES 

TEDDYBEARS 

RADIO BIRDMAN 

PRIMAL SCREAM 

C,'C)C)I_EST GARAGE AI_I311 IVI S 

1 SHINE ON 
Atlantic 

2 LAST MAN STANDING 
Artist 

3 RIOT CITY BLUES 
Columbia 

4 THE RISE AND FALL OF BUTCH WALKER 
& THE LET'S GO OUT TONITES 
Epic 

JET 

JERRY LEE LEWIS 

PRIMAL SCREAM 

BUTCH WALKER & 
THE LET'S GO OUT TONITES 

5 
ONE DAY IT WILL PLEASE US 
TO REMEMBER EVEN THIS 
Roadrunner 

6 BROKEN BOY SOLDIERS 
V2 

7 
8 

ROCKFORD 
Big 3 Records 

ZENO BEACH 
Vep Roc 

9 SINNER 
Blackheart 

NEW YORK DOLLS 

THE RACONTEURS 

CHEAP TRICK 

RADIO BIRDMAN 

JOAN JETT & THE BLACKHEARTS 

10 ASTORIA 
Sire 

THE SHYS 

Little Steven's Underground Garage column is produced exclusively for Billboa« i 
For more information go to UNDERGROUNDGARAGE.COM. 
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Girl Monster Mash 
Chicks On Speed Records Comp Connects Dots Between 
Artsy Female Artists 

t remains to be seen whether the phrase "girl 
monster" will catch on as a description for 
a female- driven musical movement. Yet the 
designation does make for an impressive, 
three -disc, 60 -track set from Chicks on 

Speed Records. 
"Girl Monster" draws a line from Le Tigre to 

Björk to Peaches, capturing more than three hours 
of electro- rockers and experimental female artists. 
"Girl Monster" is arriving just as the holiday boxed 
set season is nearly upon us, and this independ- 
ently distributed item is a nice alternative for a 

musically adventurous fan. 
Much of the music on the album's three discs 

was previously unavailable or hard to find. There's 
plenty of recognizable acts, including Siouxsie 
Sioux, punk rockers the Slits and post -punk act 
the Raincoats, and it's placed alongside unknown 
newcomers like Canadian electro act Kids on TV. 

"We could have brought out the most well - 
known tracks from all the artists, but that's really 
obvious," says Alex Murray -Leslie, who compiled 
the set. "It was about creating something fresh, 
rather than just rehashing something. It would 
have been too easy to just put together a best -of." 

Chicks on Speed Records, which is distrib- 
uted in the United States by Caroline, has man- 
ufactured 10,000 copies of the set. It will be 
available in the States Oct. 31. For those who 
need it now, it can be purchased for 19.90 (about 
$25) from girlmonster.net. 

NO FREE RIDE: Kill Rock Stars isn't leaving 
the city of Olympia, Wash., without a little drama. 

Negotiations between the label and booking 
firm the Free Agency went public after 
the latter's co- founder, John Chavez, 
took to the Internet to voice his frus- 
trations. Chavez started his book- 
ing agency with Kill Rock Stars 
founder Slim Moon, who recently 
stepped down to accept a posi- 
tion with Nonesuch Records 
(Billboard, Oct. 14). 

Chavez ran the firm out of 
the Kill Rock Stars offices in 
Olympia as a separate busi- 
ness, and said he had been 
plotting his move to New 
York to expand the company. 

Chavez wrote online that Kill 

Rock Stars asked for $25,000 to 
cover the latter's stake in the firm. 
Unhappy with the price tag, his 
anger was reflected in a post on 
an Internet message board that 
then appeared on industry gossip 
board the Velvet Rope. 

When reached for comment, Chavez was 
clearly distraught that his post had been circu- 
lated, and said immediately that he regretted writ- 
ing it. "The posting was from a private, 
password -protected Internet board and has since 
been removed," Chavez says. "In no way did I 

ever intend that my late -night drunken ramblings 
be taken as authoritative word on official KRS /5RC 
business. I apologize for the posting." 

Chavez also wrote that he had pitched Kill Rock 
Stars on taking over the 5RC brand, the label's 
more experimental imprint. His offer, he says, 
was rejected. 5RC is being dissolved into the par- 
ent label, but since most of Kill Rock Stars' deals 
are one -offs, it's unknown which acts will and 
won't be sticking around. 

CAROLINE, NO: Talk within the indie dis- 
tribution world is the shuttering of Caroline's 
Los Angeles office, which sources close to the 
distro say will be completed by the start of 2007. 
At least four staffers out West have lost their gigs 
thus far, but massive layoffs are not in the cards, 
sources say. 

The company is in the midst of a restructur- 
ing at the hands of recently appointed chief Bill 
Hein. The former Rykodisc head is said to be 
leading the company away from a regional field - 
office system into one with more of a "national 
scope." The company is said to be adding staffers 
to its digital departments, and it is said there will 
be no loss in head count at the completion of 
Hein's restructuring. 

Chavez wrote, "Right now, I I 

am refusing to pay because the 
proposed arrangement is contrary 
to our original deal. I don't believe 
I owe them that much money, and 
I maintain that the Free Agency 
is mine and mine alone, because 
I do every ounce of work to keep 
it going." 
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PREMIERING BOTH ONLINE AND ON-AIR 
ON MTVU.COM AND MTVU! 

THE PIONEERING ARTISTS OF 2006. CHOSEN BY COLLEGE STUDENTS. 
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Texting In Context Delivers Results 
Students at Chula Vista (Calif.) 
High School were treated to a 

particularly nice surprise on a 

recent Tuesday. 
Rather than the standard fare 

of reading, writing and arith- 
metic, the school doled out a 

healthy dose of Diddy, who 
made a guest appearance cour- 
tesy of local hip -hop station 
XMOR -FM (Blazin 98). 

The student body won the 
visit by sending the most text 
messages to the radio station 
as part of a campaign to pro- 
mote his new album, "Press 
Play." The station opened the 
contest to all San Diego -area 
high schools, asking students 
to send a text message with 
the word " Diddy" during a 

four -day period. 
Chula Vista won the contest, 

logging 34,000 messages. Some 
students reported sending in 
hundreds of messages each. In 
all, the station received more 
than 170,000 text messages. The 
Diddy campaign is just one im- 
plementation of many that show 
how record companies and 
radio stations use text messag- 
ing as a promotional tool. 

Once considered a service 
used only in Europe and Asia, 
text messaging is emerging as 
an important form of commu- 
nication in the United States, 
with 40% of the nation's 220 
million mobile phone users 
sending text messages regu- 
larly, according to research 
from NPD Group. 

By comparison, about 21% of 
U.S. subscribers have down- 
loaded a ringtone (although only 
about 10% can be considered 
"active" downloaders), while 
about 9% have downloaded a 

mobile game. 
According to CTIA -The Wire- 

less Assn., U.S. subscribers sent 
close to 65 billion text messages 
through the first half of this year. 

That's about double the num- 
ber sent in the first half of 2005. 

Record labels have latched 
onto this trend to sell ringtones 
and other mobile content di- 
rectly to fans, rather than rely- 
ing solely on wireless operators 
to generate sales. 

"Every artist with every track, 
and all the merchandising and 
all the advertising, we're using 
[text messaging] to try and drive 
business," says David Ellner, ex- 

ecutive VP of operations for 
Universal Motown /Republic 
Group. "The consumers, from 
a texting standpoint, are com- 
pletely literate with this." 

Typically, this takes the form 
of a CD insert listing a special 
"short code" to which fans can 
send a text message to buy ring - 
tones and other content. 

"I don't think you will see a 

[marketing] tool coming out of 
Atlantic Records -anything 
from an album, flier or adver- 
tisement -that doesn't have 
some sort of mobile promo- 
tion," says Cyndi Allnot, 
Atlantic Records mobile mar- 
keting manager. 

Labels also are incorporating 
text- message responses in their 
TV, radio and print advertising 
as sort of a mobile URL, and 
consumers are responding. Ac- 

cording to October figures from 
mobile traffic measurement 
firm M:Metrics, 7% of the U.S. 
mobile subscriber base has used 
text messaging to respond to 
such ads. Compared with Spain 
and the United Kingdom, which 
boast a 29% and 18.5% response 
rate respec- 
tively, that 
number may 
seem low. But 
it's on par with 
the 10% re- 
ported in 
France and ac- 
tually beats the 

A recent text -messaging 
contest among California 
high schools is part of the 
campaign to promote 
DIDDY'S new album. 

3.5% reported in Germany. 
Of that 7% who responded to 

ads using text messaging, 38% 
did so to download some type of 
content, while 36% replied to a 

contest or promotion. TV ads 
were the most successful at gen- 
erating a response, at 64 %, 
while radio came in a distant 
second at 15 %. 

"Brands are intrigued by this 
medium, particularly those try- 
ing to reach 18- to 34- year -olds 
who are media -literate and tech - 
savvy," M:Metrics founder Sea- 
mus McAteer says. 

Compared with other enter- 
tainment industries, like film 
or TV, the music industry is 
more sophisticated in its 
usage of text messaging as 
a promotional tool, accord- 
ing to Dov Cohn, VP of 
product management and 
strategy at Motricity, 
which helps operate text - 
message campaigns on 
behalf of such labels as 

Universal Music Group and 
Wind -up Records. 

"The music industry is more 
progressive because they are 
able to immediately see the fi- 
nancial gain" through ringtone 
sales, he says, "and they're 
looking to take more control 
over it and build their brands 
more directly." 

NOKIA OPENS XPRESS LANE FOR MUSIC 

In line with its goal to seed 40% of its hand- 
set lineup with music capability, Nokia has 
come out with the 5300 XpressMusic phone. 
The integrated music player can store up to 
1,500 tracks on a 2GB microSD card, supports 
wireless stereo headsets via Bluetooth technology 
and features dedicated music keys to start, top, 
pause and rewind tracks. 

While it can't support music bought from iTunes, it 
does support Microsoft's Windows Media Audio, as 
well as MP3s and non -digital rights management - 
protected AAC files. It also comes with a microUSB 
PC connection for fast transfer of music files. 

No word yet on which U.S. carriers will offer the 
device, but it is expected to become available early 
next year, which is when pricing will be announced. - Antony Bruno 
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Labels are also using text 
messaging as a push market- 
ing tool, sending messages 
directly to the mobile phones 
of fans who have opted in to 
receive alerts about their fa- 
vorite artists. 

"It's a huge priority for us be- 
cause kids are moving off of e- 

mail and onto text messaging 
and instant messaging," At- 

lantic's Allnot says. "It basically 
has a 100% open rate." 

In some cases, labels can 
even charge a fee for the text 
messages sent in response to 
recoup their marketing costs, 
without selling a thing. 

For instance, RCA Group 
ran a sweepstakes in conjunc- 
tion with the launch of Mon - 
ica's new album earlier this 
month. With Adidas as a 

sponsor, RCA invited fans to 
enter to win a $5,000 online 
shopping spree by texting the 
word "Monica" to a short 
code. At 99 cents per mes- 
sage, RCA is able to put that 
money back against other 
marketing costs. 

"This is probably the first 
promotion we ever ran where 
we didn't lose money on priz- 
ing, advertising and things like 
that," says Sean Rosenberg, di- 

rector of mobile marketing at 
RCA Music Group. 

I3ITS&I3131I=I=S 
GAME ON 
Hip -hop artist the Game is 

looking for a dancer to appear 
in his upcoming music videos 
and a rapper for his next mix - 
tape compilation, and is using 
the online music competition 
site bix.com to find them. In a 

contest running through Dec. 
1, contestants are invited to 
submit an original dance per- 
formance on bix.com, which 
the Bix community will narrow 
down to five finalists. The 
Game will select the winner, 
who will appear in his next 
music video Dec.10. 
Meanwhile, aspiring rappers 

are asked to submit a 16 -bar 
freestyle rap performance on 

the site through Jan. 1. The 
winner will be selected Jan. 8, 

and will appear on the Game's 
next mixtape. 

TEENS: GOOD, BAD 
According to research firm 
NPD Group, 60% of teenagers 
age 13 -17 own an MP3 player. 
They listen to them an average 
of eight hours per week, and 
95% of them are "satisfied" 
with their devices. The bad 
news: Only 38% of MP3- player 

owners age 6 -17 buy their dig- 
ital music from a download 
store or subscription service. 
The majority say they simply 
copy and rip music from their 
own CDs or from their friends, 
as well as download from pi- 
rate sites. Lack of a credit card 
and digital rights management 
restrictions were cited as their 
primary reasons for not using 
authorized online services. 

STEP OUT OF THE RING 
Electronic Arts and Def Jam In- 

teractive are preparing the 
next version of the popular 
"Fight Night" series called "Def 
Jam: Icon." The new version of 
the fighting game, which pits 
popular hip -hop artists against 
each other in a variety of brutal 
matches, will take contestants 
out of the ring and into envi- 
ronments that "react to the 
music and interact with char- 
acters like a third fighter." 
Music will affect how players 
fight in each venue, as garners 
can assume the role of such 
celebrity characters as Lu- 
dacris, T.I. and Big Boi. The 
game is scheduled to ship in 

March 2007. 
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1 106 

2 106 

3 14 

4 5 

TITLE 
ORIGINAL ARTIST 

#1 
3WKS 

HALLOWEEN 
JOHN CARPENTER 

CO ED BY A Nielsen 
it Mobile 

SUPER MARIO BROTHERS THEME 
KOJI KONDO 

SEXY LOVE 
NE -YO 

CRAZY BITCH 
BOCKCHERRY 

33 
MS. NEW BOOTY 
BUBBA SPARIYO FEATURING TING YANG TWINS & MR. COLLIPARK 

THRILLER 
MICHAEL JACKSON 

THE PINK PANTHER THEME 
HENRY MANCINI 

WHAT HURTS THE MOST 
RASCAL FLATTS 

LAFFY TAFFY 
D4L 

RIDIN' RIMS 

6 8 

9 104 

8 30 

11 49 

10 24 

11 

12 14 

13 12 

14 13 

15 16 

16 15 

17 17 103 

18 19 

19 18 

76 

7 

27 

31 

Buckcherry's "Crazy Bitch" is the highest - 
ranked rock title on the chart for a fourth 

consecutive week. "Crazy,' which increases in 
downloads for a fifth straight week, shifts 7,200 

units this week. 

FAR AWAY 
NICKELBACK 

BECAUSE I GOT HIGH 
AFRSMAN 

LABIOS COMPARTIDOS 
MANA 

I WRITE SINS NOT TRAGEDIES 
PANIC, AT THE DISCO 

BEST FRIEND 
50 CENT & OLIVIA 

58 MY HUMPS 
THE BLACK EYED PEAS 

SWEET HOME ALABAMA 
LYNYRD SKYNYRD 

LIPS OF AN ANGEL 
HINDER 

89 
CANDY SHOP 
50 CENT FEATURING OLIVIA 

' I MISSION -IMPOSSIBLE 
ALO SCHIFRIN 

20 

8 

IniSSed on polyphonic ringtones aiq °6n to alphabetical 
AG 

oller %Ring 
Faith on polyp ones, I r gtw s AfeCilY. NINNRIngin AG i order %Ringer, 
7Jngy and ztango. A WiderThan Company Chart endorsed by CTIA - The 

:Wireless Association" and Mobile Entertainment Forum. 
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THE ROGERS SISTERS, 
featuring two daughters of 
Angott's Ron Rogers, sell 
their albums in multiple 
formats on their Web site. 

The End Of The Line 
O e -Stops Watts, Angott Are Shutting Down 

hile the chain ac- 

count base has suf- 
fered two body 

blows this year with 
the liquidations of 

Musicland and Tower Records, 
one -stops also continue to 
struggle. In the last month, 
two one -stops have shuttered 
their doors. 

In East Rockaway, N.Y., 
Watts Music appears to be liq- 
uidating. Calls to the com- 
pany went unanswered, but 
according to sources, suppli- 
ers have been contacted by a 

debt -restructuring company 
called Corporate Turnaround, 
offering to settle Watts' out- 
standing payments. Watts ap- 
parently doesn't want to go 
through the costly process of 
a Chapter 11 or 7 filing. An e- 

mail to Corporate Turn- 
around would not confirm the 
connection with Watts. 

Likewise in Detroit, Angott 
Music Sales is shutting down, re- 

ports Ron Rogers, one of the 
owners. "It's just not feasible any- 

more what with the Internet and 
many of our retail customers 
closed up," Rogers says. "We 
went on for as long as we could." 

Angott was started in the 
'40s by a family of that name, 
and Rogers says he worked for 
them through the '50s and '60s 
until about 1966 when he and 
partner Ken Walker bought the 
business. Initially, the duo sup- 
plied jukebox operators, but 
soon they were selling to inde- 
pendent merchants through- 
out Michigan, Walker says. 
Angott was also a leading dis- 
tributor of Motown during the 
label's indie distribution days. 
But the operation's annual 

sales never got higher than 
about $10 million, and that was 
a good many years ago. With 
things now on the backslide, 
the pair are returning product 
to suppliers as they call it a day 
after nearly 40 years in busi- 
ness together. 

But like all good salesmen, 
Rogers didn't let me off the 
phone without getting in a plug 
for his daughters' band, the 
Rogers Sisters. According to 
the band's Web site, the - 
rogerssisters.com, it has two 
albums and an EP, with the 
current title, "The Invisible 
Deck." Of course, the Rogers 
Sisters' Web site has one ad- 
vantage over Agnott. It sells al- 

bums in multiple formats as 
CDs, vinyl or downloads. 

SPEAKING OF the end of 
the line, Trans World's one and 
only enfante terrible, Vinnie 
Birbiglia, has retired from the 
chain after 17 years. Once upon 
a time, Birbiglia was a king- 
maker, almost single -handedly 
championing 49 -cent singles. 
After moving out of that con- 
figuration, Birbiglia most re- 
cently had been operating 
Trans World's tour sponsor- 
ship initiatives. 

But for anybody who feels 
like they will miss Birbigliá s 

antics, fear not. After a couple 
of years' absence, our old 
friend Jay Rosenberg has 
landed a gig back in the music 
business with Big Daddy, the 
Kenilworth, N.J. -based indie 
distributor. Like Birbiglia, 
Rosenberg was a kingmaker 
once upon a time, too, when he 
headed the music department 
for the industry's then might- 

iest R &B chain, Nobody Beats 
the Wiz. Rosenberg is director 
of operations at Big Daddy. 

A CURRENT REVIVAL: 
Dave Curtis, formerly senior 
VP of sales at Sony Music Dis- 
tribution, has revived his 
music information newsletter 
with the debut of Direct Cur- 
rents at direct -current.net. The 
site aims to keep store clerks 
current with upcoming re- 
leases. "My goal is to help peo- 
ple in retail, who don't have 
access to information, learn 
more about what is happening 
in music and help them do 
their job better, whether they 
are on the floor or marketing 
music," Curtis says. "There is 
so much info out there, with 
more than hundreds of re- 
leases coming out each week, 
that I filter through it and fea- 
ture the most relevant ones." 

With Direct Currents, Cur- 
tis hopes to work with chains 
to help make consumers aware 
of the Web site or even link it 
to the merchants' sites. In ad- 
dition to upcoming releases, 
the site features a "hot list" 
page, an "in development" 
page and an "on the radar" 
page. It also gives information 
about artist media appear- 
ances, so that merchants can 
be prepared with stock. And of 
course, the site links featured 
acts to their own artist Web 
pages, audio or video samples, 
and more. Consequently, Cur- 
tis hopes to forge closer links 
with labels to facilitate the flow 
of information to his site. 

Curtis says the site currently 
costs nothing but hopes it will 
eventually be ad- supported. 

L-XTE re 

Over 255,000 CD titles 
Over -5,000 VO titles 
Accessories, Adult, and Other High Margin Items 

Great Prices 

Deepest Catalog in the Industry 

Personalized Service (sales reps across the U.S.) 

Best B2B Real -Time Ordering Site in the Business 

Same Day Shipping 

Free Display Materials 

Free aec Database 

Weekly Award Winning sped Magazine 

New accounts call 800 -635 -9082 
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Music publishers who license their catalogs through HFA take advantage 

of superior licensing, royalty collection, distribution and compliance 

services, international representation, and new licensing opportunities. 

We get the pennies - so you can focus on your catalogs and songwriters. 

For more information and to affiliate with HFA, 

go to www.harryfox.com, 
or call 212- 834 -0100. 
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Diversification The Key 
To Dance Success 
Amsterdam Conference Plots Genre Revival 
AMSTERDAM -It's been mur- 
der on the dancefloor for the 
music biz in recent years, but 
dance music will soon be back 
making a killing, according 
to delegates at an upbeat 11th 
annual Amsterdam Dance 
Event (ADE). 

The Buma Cultuur- organized 
conference, held Oct. 19 -22 at 
the Felix Mentis concert and 
meeting hall, attracted 1,693 
participants from across the in- 
ternational dance music com- 
munity-up from around 1,450 
last year. 

Attendants were told to grasp 
opportunities in branding, 
sponsorship and synchroniza- 
tion deals in order to bring back 
the genre's golden years. 

"Music use will only grow in 
videogames and TV shows and 
ads," said Steve Burton, A &R 
manager at A7 Music, during the 
"Future of Music" panel. "These 
music supervisors are the trend- 
setters. The demand for good, 
quality electronic music is there." 

Just how to reach that de- 
mand was the subject of some 
healthy debate. Dutch dance 
act Kraak & Smaak will have its 
works featured, preloaded, on 
the Microsoft Zune music 
player- without remunera- 
tion. "We think it's a positive 
deal for where we want to break 
the band," says Trevor Mc- 
Namee, managing director of 
the band's label, London -based 
Jalapeno Records. The Zune- 
manufactured by Toshiba - 
will hit the racks in time for 

Christmas. Yet entertainment 
lawyer Kurosh Nasseri ques- 
tioned the Zune tactic: "Music 
was preloaded on the first 1 

million Zune units. It seems 
like no one was paid. What kind 
of exposure are you really get- 
ting? It's difficult to measure." 

Superstar German DJ Paul 
van Dyk spoke from a position 
of authority on the "artist debate" 
panel. Cell phone giant Motorola 
featured Van Dyk and his "Con- 
nected" track in award -winning 
ad spots after a 2003 deal. But 
each pact has to be scrutinized, 
he warned, to ensure the artist 
and his or her works are fairly 
respected. "It depends ifthe deal 
allows you to identify yourself. 
It's down to us to create and 
make people aware of the qual- 
ity and value of music." 

The conference consensus 
was that the successful DJs and 

producers of tomorrow will be 
those who multitask and adapt 
to an increasingly complex mar- 
ket. And dance acts could take 
some tips from rock'n'rollers. 
"Electronic artists need to act 
more and more like rock acts," 
Burton said. "Merchandising 
keeps rock bands alive. DJs and 
producers need to pick up on 
this more." 

Veteran U.K. DJ and broad- 
caster Pete Tong moderated 
the artist debate and later, in 
an interview with Billboard, 
castigated the major labels for 
not doing enough to cultivate 
new dance acts. "Where are 
the new Chemical Brothers, 
the new Prodigys, the new 
Basement Jaxxes ?" he asked. 
"Where is the artist develop- 
ment at the majors ?" 

Despite a recent lack of high - 
profile successes, dance music 

remains a sales force in some 
European markets. According 
to figures published in the 
IFPI's "Global Recording In- 
dustry in Numbers," dance sales 
in the Netherlands and United 
Kingdom remained buoyant in 
2005, accounting for 7% (up 
from 3% in 2004) and 8% (up 
from 7 %) of the respective mar- 
kets. In Poland, dance music ac- 

counted for a whopping 22% of 
the 2005 market, up from 8% 
in the previous year. 

The ADE daytime conference 
was again twinned with a heav- 
ing nightclub itinerary. Van 
Dyk, the Netherlands' Tiësto, 
Italy's Benny Benassi and the 
United Kingdom's Dave Clarke 
were among the master spin- 
ners who filled floors for the 
night program, which saw an 
estimated audience of 57,000 
across 41 clubs. 
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Hot Off The Presses 
Five Future Global Dancefloor Smashes Unveiled 

QUEEN VS. THE MIAMI PROJECT 
Track: "Another One Bites the Dust" 
Label: Positiva 
Sound: The Queen chestnut has been 
regularly sampled -legally and oth- 
erwise- through the years, but the 
Miami Project treatment adds new 
twists and turns for today's dance - 
floors. 

ERIC PRYDZ 
Track: "Proper Education" 
Label: Ministry of Sound 
Sound: Mind -numbing house track 

that will do for Pink Floyd's "Another 
Brick in the Wall" what Prydz's "Call 
On Me" did for Steve Winwood's 
"Valerie." 

FEDDE LE GRANDE 
Track: "Put Your Hands Up for 
Detroit" 
Label: Data (United Kingdom) /Ultra 
(United States) 
Sound: Already a monster hit in the 
United Kingdom, Le Grande delivers a 

dirty, crunchy, yet oh- so- accessible elec- 
tro- tech -house track. 

A- STUDIO FEATURING POLINA 
Track: "SOS" 
Label: Ark 
Sound: Electro -house crossed wires with 
mainstream pop with catchy lyrics. Check 

out the Tocha Disco Mix. 

ELECTRICO 
Track: "Makin' Love" 
Label: Unsigned 
Sound: Dirty house -electro similar in 

feel to David Guetta vs. the Egg's huge 
Euro hit "Love Don't Let Me Go (Walk- 
ing Away)." 

24 I NOVEMBER 4, 2006 

N EWS 
» >SPANISH GOV'T OKS UNIVERSAL'S 
VALE BUY 
The Spanish government has cleared Universal Music 
Spain's purchase of the country's largest independent label, 
Vale Music. 

The move, confirmed Oct. 23, comes after the 
economy ministry's competition tribunal ruled there 
were "no motives to oppose the operation [since] it 
does not threaten the maintenance of effective 
competition in the markets of music production, and 
wholesale licensing for the distribution of music 
products through digital channels." 

Universal's purchase, at an undisclosed price, was 
announced June 22. Competition authorities ordered a 

probe in August because of fears of excessive 
concentration. 

According to labels' body Promusicae, the combined 
company would have had a market -leading 28% share in 
2005, compared with Sony BMG's 27 %. 

Vale's main success was to corner the market for CD sales 
related to reality -TV show "Operación Triunfo," in particular 
those of David Bisbal. -Howell Llewellyn 

» >BORDERS MOVES INTO IRELAND 
Borders Group will open its first superstore outlet in the 
Republic of Ireland Oct. 27. 

The 22,000- square -foot superstore, in the suburb of 
Blanchardstown, near the center of the capital Dublin, will 
rack more than 100,000 units of CDs, books and movie 
DVDs. It will also stock gifts, stationery and printed media, 
and a Starbucks coffee shop will be located on its 
mezzanine floor. 

The latest venture is an initiative of the group's subsidiary 
Borders Ireland. Sister company Borders U.K. operates 38 
superstores in the United Kingdom; four more are scheduled 
to open there before year's end. -Juliana Koranteng 

» >SPV, JACK WHITE PRODUCTIONS 
EXPLORE MERGER 
Hanover -based SPV Records has agreed to start merger 
talks with music group Jack White Productions of Berlin. 

Should the two parties agree on terms, Jack White 
Productions plans to nab a majority share of 51% in SPV, 
and gain an estimated 4% share of the German recorded 
music market. 

Publicly traded Jack White Productions has annual 
revenue of 24 million ($30 million) compared with an 
estimated 60 million ($75 million) for SPV, which is 

privately owned by entrepreneur Manfred Schütz. 
Former Sony BMG Germany CEO Thomas M. Stein is 

chairman of the Jack White Productions board. Its labels 
include White Records, Trigger Records, VI Music and 
Miami -based Empire Musicwerks. 

SPV's roster includes German R &B act Xavier Naidoo, 
Italian singer /songwriter Carla Bruni and such international 
rock acts as Simply Red, Motörhead and Germany's Fury in 
the Slaughterhouse. - Wolfgang Spahr 

» >FAT FREDDY SWALLOWS THREE 
NZ MUSIC AWARDS 
With three wins, Fat Freddy's Drop continued its winning 
streak at this year's New Zealand Music Awards -the Tuis- 
held Oct.18 at Auckland's Aotea Centre. 

Meanwhile, singer /songwriter Bic Runga took album of 
the year honors for "Birds" (Sony BMG) and the female solo 
artist award. Punk -rockers the Bleeders won breakthrough 
artist and best rock album for "As Sweet As Sin" 
(Elevenfiftyseven /Universal). 

Veteran Dave Dobbyn (Sony BMG) received his 15th 
win in the Tuis' 27 years with the prize for best male 
solo artist. -Christie Eliezer 

» >PARLOPHONE ENLISTS A &R TOOL 
EMI Music label Parlophone says it is the first U.K. major to 
adopt a technology that gives its A &R team an efficient 
method for cataloging unsolicited demo tapes sent online 
and by traditional mail. 

Called "A &R Tool" and developed by technology 
company Senica, the online system encourages unsigned 
acts to upload their works, including MP3 files and publicity 
photos, for the A &R team to stream and make its selections. 

The move to adopt the software follows a three -month 
trial this summer. -Juliana Koranteng 

www.americanradiohistory.com

www.americanradiohistory.com


GLOBAL BY STEVE McCLURE 

Licensing (questions 
Linger In MTV -Baidu Deal 
TOKYO -MTV describes its new content and advertising alliance 
with Beijing -based Web portal Baidu as a milestone, but not every- 

one is giving the union their blessing. 
The IFPI, for example, is distrustful of Baidu, which provides 

"deep links" to Web sites offering unauthorized downloads. The 
portal faces seven lawsuits filed in the Beijing No. 1 Intermediate 
Court by the IFPI on behalf of its members. 

The deal, effective Oct. 17, offers China's 123 million Internet 
users access to 15,000 hours of MTV /Nickelodeon original video 
content and music videos licensed by four Asian music compa- 
nies for online viewing or download. The labels are Shanghai - 
based EE Media, Hong Kong -based Music Nation, and 
Beijing -based Modern Sky and Ocean Butterflies. 

"We are monitoring this service very closely to see if any of our 
members' music videos are being used in an unauthorized way," 

Hong Kong -based IFPI Asia regional director Mayseey Leong says. 

She describes Baidu as "blatant [copyright] infringers." 
The agreement will see the launch of Baidu's first branded 

area online, MTV Zone, on baidu.com. In a statement, MTV 

Networks International president Bill Roedy said the alliance 
with the search engine "advances our long -term commitment 
to expanding our brands and local content in China." MTV al- 

ready had a similar partnership with Chinese telecom operator 
China Mobile. 

MTV initially said videos from Tokyo -based leading Japanese 

independent label Avex would be available via MTV Zone. But a 

source close to Avex says the label does not have a deal with MTV 

regarding use of its videos on Baidu or any other digital platform 
in mainland China, adding that Avex was unaware of the MTV - 

Baidu deal until it was publicly announced. An MTV representa- 
tive subsequently confirmed that Avex videos will not be available 

via MTV Zone. "It's absolutely fine with us if they don't want to 

work with Baidu," the rep says. 

Meanwhile, many tracks by Avex acts are available via Baidu's 
deep links to Web sites offering unauthorized MP3 downloads. 

No major label or international repertoire will be available 
via the MTV -Baidu deal, but Roedy says the company "would 
like to negotiate with the international labels." 

He adds that Baidu has committed to dealing only with licensed 
product. "We've talked intensively with Baidu about digital rights 
management, which is critical to sustaining our relationship," 
Roedy says. 

When asked if he expects Baidu to stop such practices as deep - 
linking, Roedy says, "We'll see -the quality- control aspect [of the 
deal] is a powerful force." 

MTV says some downloadable content including music videos 

would require payment. However, most content would be free after 
viewing advertisements. MTV, Baidu and, where applicable, record 

labels will share revenue from user fees. MTV and Baidu will share 
ad revenue. 

"Content owners 
and artists will 
be compensated 
through this 
revenue -share 
agreement," Baidu 
chairman /CEO 
Robin Li said in a 

statement. 
One industry 

source suggests that 
a key aspect of the 
deal is that "it gives Baidu legitimacy, as they get a music power- 
house endorsing them." However, the source adds, "[it] brings no 

significant content to Baidu and its users which they didn't already 

have access to." 
"MTV needs a wider footprint in China in terms of traffic and 

branding," the source says, "which they are not getting via normal 
TV channels. They must have felt a need to do a deal which shows 
significant traction for their advertisers." 

News of the MTV -Baidu deal followed MTV Networks Asia Pa- 

cific's Oct. 11 announcement of a wide- ranging reorganization 
of its operations that included the resignation of its president 
Nigel Robbins and the laying off of 84 staffers at its head office 

in Singapore. 

BY HOWELL LLEWELLYN 

SPANISH 
CAFÉ ADDING 
ONLINE 
VARIETY 
Dance Industry's Leading `Chill -Out' 
Brand Now A Lifestyle Package 
MADRID -The music at Café 
del Mar may be chilled -out, but 
its owners insist the brand still 
has a healthy pulse. 

While the dance industry 
debates the demise of "chill - 
out music," its most success- 
ful brand is repositioning 
itself as an Internet -based 
lifestyle package. 

Long associated with après- 
rave clubbers on the Spanish 
Mediterranean island of Ibiza, 
Café del Mar's activities dur- 
ing the coming months include 
a deal with Apple's iTunes, 
which sees exclusive material 
by unsigned acts from the Café 

del Mar music label's compila- 
tions made available as down- 
loads beginning next month. 

In December, the 6- month- 

venues next year in Tokyo and 

Okinawa, plus two in Mexico 
(Puerto Vallarta and Cancún). 

Guiral claims that 10 million 
Café del Mar CDs have been 
sold worldwide. After DJs 

began selling their own cas- 
sette chill -out compilations in 

Ibiza clubs, 
U.K. inde- 
pendent la- 
bel React 
struck a rec- 

a ord deal with 
Guiral in 1992 

and released 
the first of 
what would 
become an 
annual series 
of Café del 

Mar compilations. 
PolyGram U.K. and then Uni- 

versal took over distribution of 
the series between 1997 and 
2001. Since then, Café del Mar 

Music's compilations- featur- 
ing original and licensed tracks 

-have been distributed 
through local independent dis- 

tributors including MSI in the 
United States and Plastichead 
in the United Kingdom. 

The Spanish -language Com- 
munity portal launched in May 

2006. Its Madrid -based music 

old portal Café del Mar Com- 
munity (cafedelmarcommu- 
nity.com) will open an Eng- 
lish- language section. A new 
Web site called Café del Mar 
Download will also launch 
the same month, allowing 
fans to compile their own se- 
lections of music played in 

the brand's clubs. 
The initiatives are emerging 

at a time when opinions among 
Europe's dance specialists 
about the future of chill -out 
music are divided. 

"The chill -out market is still 
there," insists Oliver Wegener, 
founder /managing director of 
Hamburg -based dance music 
promoter /management firm 
Public Music & Media, "but you 
have to be creative to find new 

ways to get the customer." 
Matt Stuart is label manager 

at London -based dance music 
powerhouse Ministry of Sound 
Recordings, which has a multi- 
faceted business model includ- 
ing club, compilation label and 

online radio operations. 
Stuart suggests that the 

chill -out genre "had its hey- 
day" in 2002 -03. "Certainly for 
us," he says, "the chill -out mar- 
ket isn't what it was. We re- 
leased a 'Chill Out Session' 
album earlier this year, and it 
absolutely bombed." 

Ibiza became a hippie haven 

in the '60s, and during the past 
two decades a vibrant dance 
scene has flourished. The chill - 
out sound developed along- 

side "rave culture" in the late 
'80s as laid -back music played 
at the end of a night. 

The original Café del Mar 
venue was opened in 1980 by 
Ibiza -based current brand 
president Ramón Guiral, who 
says it "is still going strong" 
with 3,000 people visiting it 
every day between April and 
October (the club closes in 

winter). Café del Mar currently 
operates eight clubs in Spain 
and one in Singapore. It has 
plans to open two Japanese 
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director Miguel Angel Tudanca 

says it now has 18,000 mem- 
bers-80% from Spain and 
Latin America -and attracted 
296,150 visitors between May 

and September. 
A separate Café del Mar - 

owned Web site, cafedelmar- 
music.com, has been operat- 
ing since 2000 but is essentially 
an online shop offering CDs 

and clothing. 
The Community portal has 

already attracted sponsors in- 

cluding electronic giant Sam- 

sung, home -delivery wine club 
Vino Selección and travel firm 
Viajes Catai. Tudanca says spon- 

sors are being sought for the 
Community's English section. 

The Community portal fea- 
tures two 24 -hour streamed 
"radio" channels, Canal Relax 
and Canal Activa. Both will 
also be available in the Eng- 
lish- language section, along- 
side other content coordi- 
nated by London -based club 
DJ Marcos Duncan. 

"The portal is designed to 
bring Café del Mar fans to- 
gether," Tudanca says. They 
are sharing not just music, he 

says, but a lifestyle based on 
clothes, art, travel, gastronomy 
"and spirituality." 
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MANAGING 
DIRECTOR, 

HARVEY 
GOLDSMITH 

(PRODUCTIONS 

Harvey 
Goldsmith 
_Veteran promoter laments 
`faceless, soulless' live sector. 

The managing director of Harvey Goldsmith Productions is almost as familiar a figure on 
the live music scene in the United Kingdom as some of the heavyweight talent he has 
booked during four decades. On Oct. 30 in front of an industry audience at London's 
Grosvenor House Hotel, Harvey Goldsmith will receive this year's Music Industry Trusts 
award - bestowed annually to an individual deemed to have made a lasting contribution 
to the British music industry. Since its launch in 1992, the award has raised more than £2 
million ($3.75 million) for its designated charities, Nordoff Robbins Music Therapy and 
the BRIT Trust. 

Goldsmith's career as a promoter began in the mid- 1960s, when he booked bands while 
at college in Brighton, on England's south coast. By the early 1970s, with U.S. experience 
already under his belt, he was working with such acts as the Rolling Stones and the Who, 
and was instrumental in developing Britain's arena and stadium rock circuits in Britain. 

In 1985, Goldsmith booked Live Aid -a role he fulfilled again 20 years later for Live 8. As 
one of the most experienced protagonists in the live industry, Goldsmith is rarely short of 
an opinion on its current direction and future prospects. 

How do you feel about the Music 
Industry Trusts Award? 
Quite chuffed, actually. It's a nice 
thing to have because it's an acco- 
lade from the industry, and it's not 
very often you get that. Also it raises 
some money for good causes. 

They've never done a promoter 
before. Currently, I'm certainly not 
the biggest promoter, but I'm the 
only one anyone knows -probably 
because I'm one of the few pre- 
pared to stand up and be counted. 
I care just as much about what goes 
on behind the stage as in front of 
it, so I make myself available to the 
public and take note of their com- 
ments, as well as making sure the 
acts are OK. 

So live promotion is more face- 
less than it used to be? 
Yes, and I don't think that's good. 
It's becoming a money machine, 
which is sad, really. The whole live 
business has lost a bit of its edge. 
It needs to be edgy to give oppor- 
tunities for new acts, and you'd bet- 
ter reinvigorate your public all the 
time, otherwise it just becomes like 
blotting paper. 

It needs more proactive, creative 
thought to give it a different slant, 
[so] you're not always just playing 
the same big venues all the time. 

But hasn't the live industry suf- 
fered far less than other sectors 

In the business downturn of re- 
cent years? 
The live business doesn't seem to 
have suffered at all -the only thing 
it may have suffered from is this 
year's overload. There are just too 
many shows out. Over the last 
three or four years, certainly in Eu- 
rope, the live industry has [had] a 

growth pattern. 

Why has the European business 
performed better than its Amer- 
ican equivalent? 
There's a lot of reasons for that. [In 
the United States], it's partly that 
it's become soulless and partly [that 
it's too] expensive. They've over- 
priced tickets, and they're not giv- 
ing enough value back to the 
public, who are getting fed up with 
it -and they've got a huge amount 
of choice. 

[Also], over here, we have a 

much wider acceptance for a vari- 
ety of talent, whereas in America 
they seem to be locked down on 
certain areas and genres of music, 
depending on which part of 
America you're in. 

Are the public's expectations 
higher than in the past? 
I don't think that's true. The pub- 
lic has always expected an enjoy- 
able experience, and we've let them 
down. For the first 20 years of my 
[career], all I was doing was fight- 

ing with authori- 
ties and venue 
owners to get 
their act together 
and give a better 
experience. They 
are now learning 
to do [that], because they realize if 
they do that, they make more 
money out of it. 

It's such a competitive market 
today, you have to improve what 
you're offering. 

Your observations of the interna- 
tional scene are based on exten- 
sive experience, aren't they? 
I was always working abroad from 
very early days. I toured Miles 
Davis, Eric Clapton and West, 
Bruce & Laing, taking them abroad 
when no English promoter had 
ever stepped abroad. And I started 
to work with the big British acts - 
Yes, ELP, groups like that -and 
built their success up [in Britain] 
and then they went to America. 
And I was one of the only promot- 
ers over here [in the United King- 
dom] that was working with 
American acts as well. 

Does It bother you at all that to 
the general public, you're most 
closely associated with one event 
-Live Aid? 
Why should that be bad? I suppose 
it's understandable, and yes, I have 

done a lot of other things -maybe 
some things even better. 

I'm quite proud of what we did 
on Live Aid, and even on Live 8, 
which was hard work. Live Aid 
broke all the rules. It was the first 
time music had ever had domi- 
nance on [U.K.] TV; 17 hours [of 
coverage]. No one, including us, 
had a clue whether it would work. 

There were no mobile phones, 
no fax machines, no computers. 
There was telex, landlines and 
maps. We were using pairs of cal- 
lipers to figure out where the satel- 
lite would be, and that's the truth. 

On Live 8, I oversaw five shows, 
and I had 45 days, I think, and no 
ticket revenue. Live Aid, to some 
extent, was easier, because it was a 

fund -raiser. We didn't know how 
much we'd raise, but we charged 
for tickets and persuaded the acts 
to play for nothing. 

Live 8 was never intended to 
emulate Live Aid -it was political. 
We felt whatever the public did 
was fantastic, but they couldn't 
make the difference. The differ- 
ence had to be [in putting] pres- 
sure on governments. 

Did Live Aid have any lasting cul- 
tural Impact? 
It was the point when rock music 
became establishment. From that 
point onwards it had a wider audi- 
ence, but it started to lose its edge. 
The national press in Britain 
grabbed hold of music and made 
it a mainstay, and I don't think it's 
been the same way since. 

Previously, the media looked at 
rock musicians as hairy, drug - 
crazed animals, which was kind 
of fun. After that, we were a major 
feature in every newspaper, every 
day of the week. It gave the foun- 
dations of a business and took the 
creativity and the edge out of it. 
That's probably why we haven't 
developed enough global super- 
stars since. 

What is your final take on 
where the music business stands 
in 2006? 
I don't like the business as it is, the 
commercial aspects of it. I don't 
like that we as promoters globally 
have let these ticketing systems 
take over our lives. It's appalling 
because they take out and don't put 
a single thing back. 

Although in England, we're 
throwing up a lot of young great 
talent -much more than America 
or anywhere else -the big acts 
have become too greedy, which 
makes it hard for the new acts to 
break through, and the record 
companies don't quite know what 
they are yet, still. 

There used to be a competitive, 
uneasy relationship between 
record companies and radio, but 
now it's too cozy. It needs a light- 
ning bolt to stimulate a lot more 
young people to have a reason to 
do [music], and it isn't reality 
shows on TV. 

The acts that came up when I 

started, like Leonard Cohen, [Bob] 

Dylan, [Joan] Baez and Neil Young, 
were reactionaries. Punk was a reac- 
tion. Now there's no reaction. 

There used to be a competitive, uneasy 
relationship between record companies and 

radio, but now it's too cozy. 
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Just In Time For Halloween, Meat Loaf Unleashes 
His Franchise A Third Time BY GARY GRAFF 

y his wn estimation o estimation, 
Meat Loaf has turned down 
offers to appear in five movies, 
six episodes of the new TV 
hit "Heroes" and a guest- starring 
stint on "CSI" this year. 

ir If he wanted, the rock veteran 
could be working like, well, a bat out 
of hell. But come to think of it . . . 

he is anyway. The monster that Meat 
Loaf helped create in 1977 has been 

unleashed again, and it's chewing up all his time and 
energy-with his full and willing cooperation. 

Virgin Records releases "Bat Out of Hell III: The Monster Is 
Loose" on Oct. 31 (Halloween, get it ?), adding a new chapter to the 
biggest and best -known album serial in rock'n'roll history. Its two 
predecessors- 1977's "Bat Out of Hell" and 1993's "Bat Out of Hell 
II: Back Into Hell" -have sold nearly 50 million copies 
combined, and Meat Loaf is well aware that the anticipation for the 
threequel is as much, if not more, about the "Bat" than it is about him. 

As his manager, Allen Kovac of 10th St. Entertainment says, 
"It's an entertainment experience -not just a song or a record." 

" `Bat Out of Hell' are not Meat 
Loaf's records," the singer says. " `Bat Out of 
Hell' is bigger than me. It's bigger than any 
of us who are involved. Meat Loaf becomes 
the spoke in the wheel of an event, and it's 
the event that takes over." 

The "Bat" experience started in the 
mid -'70s. Back then, Meat Loaf, a one -time 
high school football player born Marvin Lee 
Aday in Dallas, had established credits on 
stage ( "Hair ") and screen ( "The Rocky Hor- 
ror Picture Show "), recorded an album for 
Motown in 1971 with "Hair" colleague Shaun 
"Stoney" Murphy and sang on Ted Nugent's 
"Free for All" album in 1976. 
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Meat Loaf met Jim Steinman when the singer performed in the 
composer's musical "More Than You Deserve." The two were part 
of a tour for the National Lampoon Road Show. While Steinman 
was working on what Meat Loaf calls "a futuristic Peter Pan story" 
called "Neverland," he came up with the idea for the first "Bat Out 
of Hell" album, enlisting his friend to sing. All melodrama and 
bombast -Phil Spector meets Tod Browning -the Todd Rund- 
gren- produced album became a late -'70s sensation, spawning three 
hits ( "Two Out of Three Ain't Bad," "You Took the Words Right 
Out of My Mouth" and "Paradise by the Dashboard Light ") and log- 
ging an 82 -week stay on The Billboard 200. 

A second "Bat" project was planned to follow immediately, but 
Meat Loaf suffered a psychosomatic voice loss he now chalks up 
to simply being unready to take the plunge again. 

"I thought it was way too early," he says. "My intuition said, 'You 
don't want to do this. "Bat Out of Hell" is still selling this many 
copies a week. Why do you want to squash this? Why not let it just 
run its course? Come back in five years and do it.' 

"If that record came out when they wanted to bring it out, I 

wouldn't be sitting here talking about 'Bat III.' " 

Instead, Steinman recorded the songs himself as 1981's "Bad 
for Good," which didn't come dose to equaling the success of "Bat." 
But a dozen years later, "Bat II" hit pay dirt, winging to No. 1 on 
The Billboard 200 and pushing Meat Loaf toward a Grammy Award 
for best male rock vocal performance for the chart- topping single 
"I'd Do Anything for Love (But I Won't Do That)." 

"Bat III" went through a little hell before it became a reality, too. 
Meat Loaf and Steinman started working on it in late 2001, but the 
composer suffered some health setbacks, including a heart attack, 
forcing Meat Loaf to make the difficult decision to move forward 
without him. "I told Jim I wouldn't do 'Bat III' without him, and I 
had no intention of doing that," Meat Loaf says, adding that "lawyers 
worked for over a year putting together a contract for him to do 
'Bat Out of Hell III.' It was one of the best producer's contracts in 
the history of the record business." 

Meat Loaf acknowledges that his decision to sideline Steinman - 
who still composed seven of the tracks on "Bat III " -"was ab- 
solutely selfish on my part. He had a heart attack and two strokes; 
his health was the main concern for me. I know the stamina that 
it takes to put together a 'Bat Out of Hell' record, and the intensity. 
I just did not believe he was healthy enough to sustain it. 

"The decision not to use Steinman has taken its toll on me. It 
was not easy, because I am a really loyal person. But I had to make 
the decision that was right. I couldn't sit around and wait." 

Steinman would not comment about the issue to Billboard, but 
his manager David Sonenberg says that "Jim's health is excellent. 
That's not the reason he didn't participate in [ "Bat III "]. He had 
some meaningful health problems about four years ago, but he's 

been totally healthy the last couple of years. His health in no way 
impacted on his involvement in the 'Bat Out of Hell' project." 

Sonenberg says Steinman is in the midst of working on a "Bat" 
theater piece, which will probably debut in England. 

Meat Loaf subsequently wound up going to court earlier this 
year to wrest from his collaborator the "Bat" trademark, which the 
singer says Steinman had acquired through an attorney's "cleri- 
cal error." The $50 million matter was settled out of court. 

"I knew the lawsuit was going to be gone in a heartbeat," Meat 
Loaf says. "Jimmy got points on the record, which is fine. I didn't 
mind giving him the points on 'Bat III.' In my mind that kind of 
makes up for me not using him" to produce it. 

In lieu of Steinman and after considering several other pro- 
ducers, Meat Loaf chose Desmond Child, a hitmaker with plenty 
of hard rock credits (Bon Jovi, Aerosmith, Kiss) and a burning de- 
sire to be part of the "Bat" story. "This is something Desmond had 
been dreaming about his whole life," says Kovac, who nonetheless 
initially told Child that "he was the wrong guy. He had the passion, 
but musically I never heard anything I thought would work for a 
'Bat Out of Hell' record. He needed to deliver a song that made me 
believe he was the right guy." Child answered with "If God Could 
Talk," which Meat Loaf -who was already favorably disposed to- 
ward Child -says "gave me goose bumps. I thought, 'There's a hit 
if we ever heard one,' and we went from there." 

Even though Child is considered the main producer of "Bat 
III," Kovac says the set is "really a Steinman -Child record. It's 
about evenly split as far as songwriting, but it was produced by 
Desmond. Desmond did an unbelievable job of bringing this 
project into 2006 -07." 

Child -who began recording sessions by playing Slipknot CDs 
to get the assembled musicians in the mood -had plenty of help 
bringing "Bat III" to life. Rundgren returned to help arrange back- 
ing vocals. Mötley Criie s Nikki Sboc, former Marilyn Manson and 
current Rob Zombie guitarist John5, Steve Vai and James Michael 
contributed to the songwriting, while Vai, Johns, Grammy -winning 
producer of the year John Shanks and Queen's Brian May were 
part of the album's guitar army. "I didn't just want to bring in rock 
players -I wanted to go to extreme rock people," Meat Loaf says. 
The result, he adds, is an album that "has all the touches of the 
other two 'Bats,' but it's much more of a rock album." 

Nevertheless, the album's first single, a duet with Marion Raven 
on "It's All Coming Back to Me Now," falls decidedly on the pop 
and even AC side of the spectrum. The song, a Steinman -penned 
hit for Celine Dion in 1996, was originally slated for "Bat II," and 
Meat Loaf is still disappointed ( "I'd use a stronger adjective," he 
says with a laugh) that he didn't get first crack at it. 

"That was my song," Meat Loaf says. "I wanted to record it for 
'Bat II,' and Jim said, 'Let's wait for 'Bat III,' and so I took him at 

SEQUEL OPPORTUNITY 
`Bat Out Of Hell' Is Not The Only Album Brand To Inspire A Series 

It)ith more than 50 million 
copies sold worldwide, 
Meat Loaf's "Bat Out of 
Hell" is by far the most 
successful album series 

in music history. But it is hardly the only 
one of its kind. Here's a look at how some 
notable album series stack up: 

For sheer mass, Kiss' "Alive" may be the 
king of all album series, with four entries 
since 1975. The king of kings, surprisingly, 
is the first sequel,1977's "Alive 11," a double - 
platinum set that shouted out loud at No. 

7 on The Billboard 200. The original,1975's 
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"Alive," was the group's first gold album at 
No. 9, while 1993's "Alive III" grabbed more 
gold at the same chart peak. "Kiss Sym- 
phony: Alive IV" debuted at No.18 in 2003 
and has sold 134,000 copies. 

Queensr9che's 1988 rock opera "Oper- 
ation: Mindcrime" went platinum and 
climbed to No. 50. This year's "Operation: 
Mindcrime II" debuted at No.14, with ship- 
ments of 118,000 so far, according to 
Nielsen SoundScan. 

Joe Jackson took 1982's "Night and 
Day" to No. 4 and gold status. "Night and 
Day I1," released in 2000, did not chart 
and has scanned 30,000 copies. 

tau .,. 

+ Neil Young spent two weeks at No.1 and 
struck gold -and, ultimately, quadruple 
platinum -with 1972's "Harvest." His 1992 
"Harvest Moon" was a cash crop, too, sell- 
ing 1.7 million copies and reaching No.16. 
+ Dr. Dre smoked his hip -hop competition 
in 1992 with "The Chronic," a No. 3 album 
that's shipped 5.2 million copies. He lit 
things up even bigger in 1999 with "2001," 
which hit No. 2 and moved 7.1 million units. 

Nas' ullmatic" put the rapper on the map 
in 1994 with a No. 12 chart peak and sales 
of 1.1 million. 2001's "Stillmatic" rocked to 
No. 5, shipping 2 million copies. 

Wu -Tang Clan entered the music world 
in 1993 to the double -platinum tune of 
"Enter the Wu -Tang (36 Chambers)," 
which rolled to No. 41. But 2004's "Disci- 
ples of the 36 Chambers: Chapter 1," a live 
set, hit a less impressive No. 92, with sales 

of 97,000. -GG 

MEATLOAF performs 
at London's Wembley 
Arena in 2004. 

his word. The next thing you know, Celine Dion is recording it." 
The "Bat III" campaign, however, started with the hard -rocking 

title track. Honing in on Meat Loafs association with Major League 
Baseball- dating back to the spoken segment on "Paradise by the 
Dashboard Light" by Hall of Fame broadcaster Phil Rizzuto -Vir- 
gin took "The Monster Is Loose" to the league for play at ballparks 
during broadcasts. "I think the strategy with 'Bat III' is to just 
make people aware it's out," Virgin chairman /CEO Jason Flom 
says. "That sounds so basic it's almost silly, but it's the kind of 
record that, to me, if you went and set up a little booth in Rocke- 
feller Center and had this record on sale and people just walking 
by, a decent percentage of them would pick it up just because it's 
'Bat Out of Hell.' The franchise is amazing." 

Flom says that working "Bat III" "revolves more around mar- 
keting than it does radio," with an emphasis on TV appearances 
( "Today," "Jimmy Kimmel Live," ES PN's "Cold Pizza "), print media 
and online campaigns. A special in -store display has been designed 
to house all three "Bat" albums, and a DirecTV promotion will also 
pump the series. VH1 will feature "Bat III" as part of its Hear First 
series, and VH1 Classic plans to give the set extensive airtime. 

Virgin will also release a special edition of "Bat III" with a DVD 
and expanded artwork and liner notes. A boxed set with all three 
albums plus demos and unreleased material is planned for 2007. 

Meat Loafs appearance in the upcoming Tenacious D film "The 
Pick of Destiny" will also help bang "Bat III." And on Halloween 
night, Pillar Entertainment will present a "Bat III" release event 
in more than 100 theaters across the country, which will include 
footage from the recording sessions, the video for "It's All Corn- 
ing Back to Me Now" and an introduction by Meat Loaf himself. 

"Our basic point of entry is Halloween," Kovac says. " 'Bat Out 
of Hell' sounds like it's almost the soundtrack to Halloween, so 
the idea was the hit on Halloween and then have it lock in the 
Christmas season." 

And despite Flom's earlier assertion, there's still hope that radio 
will back "Bat III" in due course. "I think radio response so far has 
been cautious, which is not something you wouldn't expect," he 
says, adding that Meat Loafhas been working personality- dominated 
morning shows that don't adhere strictly to musical formats. "We 
think we'll get [radio] eventually," Flom says. 

Meat Loaf is planning a "Bat III" world tour that begins in March 
in Florida, but he staged a special concert showcasing all three al- 

bums Oct. 16 at London's Royal Albert Hall, with a "Bat on Broad- 
way" performance slated for Nov. 2 at New York's Palace Theatre. 

"It's going to work great," Meat Loaf says of the show, which 
he'll also perform in Toronto; Atlantic City, N.J.; Uncasville, Conn.; 
and Mexico City. "It's in two halves, and there's costume changes 
and a string section and some funny stuff happening right at the 
top -really unexpected stuff happening within the first six min- 
utes of the show." 

However, plans to film the London show were scratched. "The 
cameras and everything were just going to get in the way," Meat 
Loaf says. But he does want to do some filming during the tour, 
when he hopes "Bat" mania will be fully rekindled and audiences 
will know "Bat III" as well as they know the other two. 

"I'll tell you what ties [the albums] together," Meat Loaf says. 
"They're all very funny. They're all tongue -in- cheek. It's all these 
high, tense, emotional songs that are way over the top, and that's 
what makes them 'Bat Out of Hell.' 

"Maybe that's what makes them so difficult to make." 
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VOTERS GUIDE 
SO MANY CANDIDATES. 

WHO'S GOING TO MIND YOUR BUSINESS? 
BY SUSAN BUTLER ILLUSTRATION BY STEVEN SALERNO 

Pull back the curtain and cast your vote on Election Day, and 
you could be making a difference in the music industry's fu- 

ture. Many key federal legislative players on issues crucial to 
the music biz are up for re- election. 

Fireworks will ignite next year, when music industry groups 
representing copyright holders are expected to take a stronger 
stand than ever before against powerful broadcasters, tech- 
nology firms, consumer electronics companies and telecom- 
munications companies -industries that work with the music 
industry but often oppose its legislative positions. Lob- 

bying efforts may reach an all -time high. 
At stake are a slew of complex issues, unresolved this 

year, that could lead to billions of dollars for some in- 

dustries -and massive losses for others. What rights will 

copyright holders have in music digitally broadcast to portable 
devices that record, disaggregate and store hours of music? 
How will the music publishing license process be streamlined 
for digital products? How will digital music be protected? 

All of the affected industries will need to work together, 
both to achieve healthy compromises and to ensure a strong 
marketplace once legislation is in place. Strong congressional 

leadership is important for this process. 
To help voters know who stands where and on which issues, 

Billboard culled key Capitol Hill insiders for insight on some 
of the most notable senators and representatives running for 
re- election. All of the sources were promised anonymity. 

Music industry issues are largely nonpartisan and span 
Congress. Members of the Senate and the House Judiciary 
committees are key legislators on the issues of protecting copy- 

rights. These committees hash out legislation and oversee ac- 

tivities for a variety oflegal and law enforcement issues. 
including intellectual property rights. Most -but 
not all- Judiciary Committee members lean toward 
protecting copyright interests. 
Broadcasters, technology firms, consumer electronics 

companies and telecommunications companies work closely 
with members of the Commerce committees. These com- 
mittees handle issues covering such areas as telecommuni- 
cations, the Internet and consumer protection. In general, 
their members often take positions favoring commercial ad- 

vancement and consumer interests. 
Legislative experts say that, generally, strong supporters 

of intellectual property rights are good for those with copy- 

right interests. Legislators who side with commercial en- 
terprises can still be helpful if they are open to work toward 
balancing interests. 

With this in mind, the following voter's guide primarily fo- 

cuses on senators and representatives with known track records 
who currently serve on the Senate Judiciary Committee; the 
House Judiciary Committee; the Senate Committee on Sci- 

ence, Commerce and Transportation; or the House Commit- 
tee on Energy and Commerce. 

The incumbents' committee titles are an indication 
that they have seniority and influence. Only a member 
of the majority party may be a chairman of a committee 

or a subcommittee. The ranking member is the top minority 
party representative on the committee. If any incumbent loses 

the election, the newly elected member may not have the clout 
to land a seat on one of these committees. 

Challengers are only listed for races expected to be close. 
Except where noted, information demonstrating their posi- 
tions on intellectual property protection or music industry is- 

sues was not available. » » » » » » »» 
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ARIZONA SENATE 

Jon Kyl R Judiciary Committee member. Chairman of the Subcommit- 
tee on Terrorism, Technology and Homeland Security. Not a 

go -to guy for the music industry, but considered extremely 
driven when it comes to supporting innovation as well as prop- 
erty rights; viewed as a significant voice in the middle who 
could bridge technology and music industry disputes. 

CALIFORNIA SENATE 
Dianne Feinstein D Judiciary Committee member. Ranking De- 

mocrat of the Subcommittee on Terrorism, 
Technology and Homeland Security. Pow- 
erful committee member; long track record 
of protecting intellectual property rights; 
author and lead sponsor of the Perform Act 
(S. 2644), which includes a requirement 
for cable, satellite and Internet broadcasters to protect 
music they transmit over digital radio. 

CALIFORNIA HOUSE 
Daniel Lungr R (3) Judiciary Committee member. Strong supporter of tech- 

nology companies; viewed by some in the music businesses 
as one who promotes broader fair use over intellectual prop- 
erty rights. Seen as closely aligned with Rick Boucher, R- 

Va., who introduced the Digital Media Consumers' Rights 
Act of 2005 (H.R.1201). That bill would change protections 
under copyright law, to permit -for noninfringing purposes - 
the circumvention of technological measures used to pro- 
tect copyrighted work. 

Zoe Lofgren D (16) Judiciary Committee member. Consistently offered amend- 
ments supporting a broader application of fair use, which 
music industry trade groups viewed as eroding intellectual 
property rights. 

Howard Berman D (28) Judiciary Committee member. Ranking De- 
mocrat of the Subcommittee on Courts, 
the Internet and Intellectual Property. One 
of the strongest supporters of copyright 
holders; could become Judiciary Commit- 
tee chairman if Democrats take the House. 

Adam Schiff D (29) Judiciary Committee member. Co- chairs the Congressional 
International Anti -Piracy Caucus, which works to persuade 
the administration to include strong anti -piracy provisions 
in any trade deals negotiated with foreign countries. 

Maxine Waters D (35) Judiciary Committee member. Strong supporter of intel- 
lectual property rights; considered to be a friend to the hip - 
hop community. Earlier this month, for example, she joined 
activist Cornel West and rapper Talib Kweli in New Jersey for 
the "Princeton Hip -Hop Symposium." 

Linda Sanchez D (39) Judiciary Committee member. Strong supporter of intel- 
lectual property rights; consistently voted in favor of 
artists and songwriters on bills before the intellectual 
property subcommittee. 

Mary Bono R (45) Commerce Committee member. Co- founder of the Con- 
gressional Caucus on Intellectual Property Promotion and 
Piracy Prevention; music rights activist; copyrights of her 
late husband, Sonny Bono, make intellectual property pro- 
tection a personal issue; often teams with Rep. Marsha 
Blackburn, R- Tenn., to advocate for songwriters and copy- 
right holders. 

Darrell Issa R (49) Judiciary Committee member. Former Consumer Electron- 
ics Assn. chairman; a strong supporter of consumer and tech- 
nology groups, but also listens to copyright holders' views. 

FLORIDA SENATE 
Bill Nelson D Commerce Committee member. Ranking 

Democrat of Subcommittee on Science, 
Technology and Space. Understands 
music industry concerns; daughter is a 

singer /songwriter. 

FLORIDA HOUSE 
Robert Wexler D (19) Judiciary Committee member. Co- founder of the Congres- 

sional Caucus on Intellectual Property Promotion and Piracy 
Prevention; supporter of intellectual property rights. 

Tom Feeney R (24) Judiciary Committee member. Co- founder of the Congres- 
sional Caucus on Intellectual Property Promotion and Piracy 
Prevention; supporter of intellectual property rights. 

GEORGIA HOUSE 
Nathan Deal R (9) Commerce Committee member. Understands music indus- 

try issues; daughter works in the music industry. 

INDIANA HOUSE 
John Hostettler R (8) Judiciary Committee member. Chairman of Subcommit- 

tee on Immigration, Border Security and Claims. Strong 
supporter of intellectual property rights; recently partic- 
ipated in an event with Under Secretary of Commerce for 
Intellectual Property Jon Dudas in Indiana to highlight the 
importance of intellectual property protection in a global 
market, the dangers of piracy and counterfeiting, and the 
creation of jobs in the knowledge -based U.S. economy. 
Democratic challenger Brad Ellsworth, ahead at press time 
according to The Washington Post, is a county sheriff. 

KENTUCKY HOUSE 
Ron Lewis R (2) Ways and Means Committee member. Main sponsor of a 

capital gains tax bill that gives songwriters the same 
tax benefits as corporations when selling music pub- 
lishing catalogs. 

MARYLAND SENATE 
Ben Cardin 

4 ,, , 

Michael Steele 

D House Ways and Means Committee member. Congress- 
man running for seat of retiring Republican Sen. Paul Sar- 
banes. Strong supporter of a capital gains tax bill that 
gives songwriters the same tax benefits as corporations 
when selling music publishing catalogs. 

State lieutenant governor. Running for seat of retiring Re- 
publican Sen. Paul Sarbanes. Candidate did not provide in- 
formation on specific background supporting intellec- 
tual property or the music industry, but TV commercial 

R and Web site feature Russell Simmons supporting Steele. 

MARYLAND HOUSE 
Steny Hoyer D (5) House Democratic Whip. A leader in passing the Sound 

Recording Preservation Act, which established the first na- 
tionwide effort to preserve American sound recordings. 

MICHIGAN HOUSE 
John Conyers Jr. D (14) Judiciary Committee Ranking Democrat. 

Avid supporter of songwriter causes and 
intellectual property rights protection; a 

founding member of the Congressional 
Black Caucus. 
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ELECTIO\ GUIDE 
NEVADA SENATE 

John Ensign R Commerce Committee member. A technology industry ally, 

but open to music industry arguments; would be a strong 
presider to make peace between technology and music groups. 

NEW JERSEY HOUSE 
Mike Ferguson R (7) 

DoT RA CA, 

Commerce Committee member. Lead spon- 
sor of the Audio Broadcast Flag Licensing 
Act (H.R. 4861), which would force digital 
radio device manufacturers and broad- 
casters to protect music that is transmitted 
digitally. Democratic challenger Linda Sten- 
der is a member of the state Assembly. Last June, Stender 
and Assemblywoman Joan Quigley reportedly proposed 
that the state ban -then changed ban to boycott -sale of the 
book "Godless: The Church of Liberalism." 

NORTH CAROLINA HOUSE 
J. Howard Coble R (6) Judiciary Committee member. Chairman 

of Subcommittee on Crime, Terrorism and 
Homeland Security. Strong supporter of 
music creators; if Lamar Smith, R- Texas, be- 
comes chairman of the Judiciary Commit- 
tee, Coble has a shot at taking Smith's spot 
as chair of the Judiciary Subcommittee on 

Courts, the Internet and Intellectual Property. 

OHIO SENATE 
Mike DeWine 

84,01 RAct 

Judiciary Committee member. Chairman of Subcommit- 
tee on Antitrust, Competition Policy and Consumer Rights. 
Does not champion music industry issues, but is sensitive 
to copyright holders' concerns; understands property 
rights. Strong challenger is seven -term Democratic Con- 
gressman Sherrod Brown, House Commerce Committee 
member. No known track record on intellectual property 
protection or music industry issues. 

OHIO HOUSE 
Steve Chabot R (1) Judiciary Committee member. Chairman of 

Subcommittee on the Constitution. Influen- 
tial senior committee member; committed to 
supporting intellectual property rights; sup- 
ported all copyright bills that have come be- 
fore the Judiciary Committee. Democratic 
challenger John Cranley is an attorney serv- Ï 
ing as a Cincinnati city councilman; no known intellectual 
property or music industry positions. 

TENNESSEE HOUSE 
Marsha Blackburn R (7) Commerce Committee member. Founder and chairman of 

the House Songwriters Caucus. Fierce supporter of song- 
writers and copyright holders; especially effective when team- 
ing with Rep. Mary Bono, R- Calif., as passionate activists for 
music creators. 

John Tanner D (8) Ways and Means Committee member. Co- sponsored song- 
writers' capital gains tax bill; son works for a music publisher. 

Steve Cohen D (9) Running for seat of retiring Democratic Rep. Harold Ford. For 

more than two decades, the go -to guy for copyright hold- 
ers in the Tennessee legislature; an energetic advocate who 
has shown a passion for the arts and has deep relationships 
in the artist and songwriter community. Also running: Re- 

publican Mark White is a small- business owner; no past deal- 
ings with music or intellectual property issues. 

TEXAS HOUSE 
Joe Barton R (6) Commerce Committee chairman. A good chairman, not 

clearly in anyone's corner; public comments indicate he will 
move issues forward if industry parties fail to come together 
on a bill; believes in a broad interpretation of fair use but 
does not give much latitude to so- called "copyleft" groups - 
those who advocate less copyright protection; has a very 
open door to discuss the issues. 

Lamar Smith R (21) Judiciary Committee member. Chairman 
of Subcommittee on Courts, the Internet 
and Intellectual Property. One of the lead- 
ing protectors of copyrights and go -to guys 
for copyright holders, including artists and 

songwriters; could become Judiciary Com- 
mittee chairman if Republicans maintain a 

House majority. 

UTAH SENATE 
Orrin Hatch R Judiciary Committee member. Chairman 

of Subcommittee on Intellectual Property. 
Author of several important pieces of leg- 
islation that protect copyrights; a long- 
time go -to guy for copyright holders, 
including artists and songwriters; a song- 
writer who understands the issues. 

VIRGINIA SENATE 
George Aller R Commerce Committee member. Chairman of Subcom- 

mittee on Technology, Innovation and Competitiveness. 
Strong supporter of the technology industry, but chose 
not to help lead a fight against copyright holders; sup- 
ports issues driven by market forces, but very responsive 
when asked to listen to concerns over property rights. 
Democratic challenger Jim Webb is former Secretary of 
the Navy and an attorney; no known intellectual property 
or music industry positions. 

pT IRAQ, 

VIRGINIA HOUSE 
Bob Good latte R (6) Judiciary Committee member. Co- chairs the Congressional 

International Anti -Piracy Caucus that works to persuade 
the administration to include strong anti -piracy provisions 
in any trade deals negotiated with foreign countries. 

Rick Boucher D (9) Commerce Committee member. Presents a challenge for 
rights holders; viewed as the voice for those advocating 
less copyright protection; during the last two congressional 
sessions, introduced the Digital Media Consumers' Rights 
Act of 2005 (H.R.1201). That bill would change protections 
under copyright law, to permit -for noninfringing purposes - 
the circumvention of technological measures used to pro- 
tect copyrighted work. 
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REGISTER TODAY & SAVE $50 

14 

%so 
BURNING DOWN THE HOUSE The latest trends in venues. naming rights. 

Vcreative negotiating in rental and merch fees. the next building boom. interaction 
with agents and promoters, capacity controversy and talent buying. 

SECRET AGENT MAN The evolving role of the agent in the modern concert 
óbusiness, touching on national /international touring, the agents' responsibility in 
ticket pricing, venue relations and the art of the deal. 

WIRED The growing interweaving of technology and live music, including creative 
relationships between wireless networks and promoters, ultra -wired buildings, digital 

Odelivery of live music, and cell phone ticketing. 

I WILL SURVIVE Have the downsizing and restructuring of corporate promoters 
opened the door for regional guys? Have guarantees become more favorable? Are 
agents cooperating? How do you take advantage of this situation? 

I CAN HELP See how creative deals and innovative marketing between labels. radio, 
R television, venues and other players aid in artist development and sustain careers. 

WISH YOU WERE HERE The biggest touring success stories of the past year, 
with artist handlers that helped make it happen. 

THE FUTURE IS NOW Top execs in the concert industry discuss business in 
2006. Has the business turned a corner? Is there a new deal paradigm? Do we know 
our audience? Will the digital age forever change touring? 

ASK THE EXPERT - ROUNDTABLES Examine the pertinent issues in the 
touring industry today, headed by an expert in the field. 

THF A 
REBIRTH OF A REGION 
Join executives from different areas of the incustry for this exclusive 
keynote Q &A about how bringing concerts back to the Gulf. 

MODERATED BY BRAD ARNOLD MATT MCDONNELL LOUIS MESSINA 
BILLBOARD'S RAY Vocahst Assistant GM, President, 

WADDELL 3 Doors Down Mississippi Coast Coliseum TMG/AEG Live 

BOB ROUX 
President. South 

Region 

MATT ROBERTS DOUG THORNTON 
Guitarist Regional VP, SMG /GG.I 

3 Doors Down Louisiana Superdome 
e Nation 

NOVEMBER 8 -9 THE ROOSEVELT HOTEL NEW YORK CITY 

THE BILLBOARD TOURING CONFERENCE Join Billboard's senior editor 
RAY WADDELL at this premiere gathering of the touring industry. This must attend event features high 
Drofile panel discussions and networking with the industry's top promoters, agents, managers, produc- 
tion professionals, merchandisers and ticketers. The grand finale, The Billboard Touring Awards will honor 
Sir Elton John with the "Legend of Live" award and Music Rising with the "Humanitarian" award ...bound 
:o be bigger and better in its third year! 

Blihoard. 3RD ANNUAL 

'l'OiJIiI \TC 
CONFERENCE & AWARDS 

For or o including 
sorshi p opportunities WW W Bill b021 rd Events.co and how to register visit: 
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WE VEALREADY GOTTEN a taste of what's ipstore-fiteraUy 
andflguraiveIy-during this year's fourth-quarter juggernaut 

or hot R&B andhip-hop albums Already out of the starting 
bloc «aare Beyoncé(''B'Qay"). Justin Timberlake ("Future- ''- 

ifLqwe5o nd '')Chir 
(°Hm dstar") L peFiasco("Lupe 

Liquor") photo 
acris{`ReèaseTheoapy")and Janet Jackson (,20Y.0."). 
` ---' month period from October through December 

heavy hitters to boost retail traffic and, they hope, their bot- 
tom iines. i To get a .ump on the annual holiday-buying sea- 

' son,|abe|aof|atehavestretzbedthefmurtbquartarünto 
September. And with album sales down 5.2% from 2005, 
this year isnmexoeotion."Thus beyond Beyoncé and 

- udacris.therearep|entynnmreR&Bandhip-hmpproj- 
+ ectsinthepipe|ine."A|birnsnyMonica('TheMak- 
lingsofMe^). Lloyd Banks (^RottenÄpp|e').Diddy 

" ("Press Play" and Rubel Studdard ("The Return") 
are among key October releases. 41 Also on the 

' docket are agreateot-hi:s album with additional 
new tracks from Mary J. BI ge plus new albums 
by 20w Wow and Mario. I That' just the tip 
of the proverbial ceberg. Profiled here are 

~, 

Onmore,m|easevvhoettsndantbu 
more than amply predict these projects 
MI. further drive retail traffic between 
lovwandtheemdcftheyear.Thesmcap- 

au|esvverewmittenbyHN|aryCros|ey 
C|over Hope and Gai Mitchell. 

LLUSTATIO1 BY ELLEN WEINSTET'. 
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"Konvicted" 

- 

. 
Akon has already burned up The Billboard Hot 100 w th 
the first of two s ngies from the singer/rapper's anticipated 
sophomore album "Konvicted," set for release Nov. 21. 

"Smack That,' featuring Eminem, skyrocketed from No. 

95 to No.7 on the Hot 100 the week of Oct.14, setting tie 
record for the lErgest climb in the chart's 48-year history. 
Igniting the sona's consumer engine-its No. 6 debut on Hot 
Digital Songs with 67,000 downloads. 

The second single, "I Wanna Love You" featuring Snoop 
Dogg, has scaled tie Hot 100 and the Hot R&B/Hip-Hop 
Songs chart. 

Born in Dakar Senegal, Akon moved to Union City, N.J., 

at the age of 7. !His dad is noted jazz percussionist M or 

Thiam. Akon's 2004 debut album, "Trouble," spun off sev- 
eral domestic and international hits including "Lonely" and 

"Locked Up (Remiá)" featuring Styles P. The latter was 
written after Akon was jailed for three years for armed roo- 
bery. "Trouble"' has sold 1.4 million units, according 70 

Nielsen SoundScar. 
Since then, Akon has produced and/or guested on songs 

by Young Jeezy ("Soul Survivor"), India.Arie ("I Am Not 
My Hair") and his own Konvict Muzik artist T-Pain. Akor's 
recent collaborations include work with Elton John ar d 

Gwen Stefani. 

SR pJ ers Mot 
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VARIOUS ARTISTS 
"Dreamgirls" 

Music World Music /Sony Urban/ 
Columbia Records 

Few MCs realize that there are no 401(k) plans for rappers, but 
after Jay -Z's "retirement" in 2004, he found a safe new berth in 
his role as president of Def Jam Records. 

After hinting he'd return during his 10th anniversary "Rea- 
sonable Doubt" performance at Radio City Music Hall in June, 
the MC- turned -executive drops his latest album, "Kingdom 
Come," Nov. 21. 

The first single, "Show Me What You Got," produced by Just 
Blaze, leaked onto national radio recently and is already No. 20 on 
Billboard's R &B /Hip -Hop Songs chart. Posed to be among the 
year's biggest albums, "Kingdom Come" has Def Jam ecstatic. 

At a time when overall soundtrack sales 
have lost luster, with a few exceptions 
such as "High School Musical," all eyes 
are on the highly anticipated "Dream - 
girls" album. Featuring music from the 

long- awaited movie version of the Tony Award -winning Broad- 
way play, the Underdogs -produced soundtrack bows Dec. 5 at 
retail, including Starbucks, and online. 

The movie, which premieres Dec. 4 at the Imperial Theatre 
in New York and Dec. 21 nationally, stars Beyoncé Knowles, 
"American Idol" finalist Jennifer Hudson and Tony winner Anika 
Noni Rose (Broadway's "Caroline, or Change ") as the Dream - 
girls. Rounding out the main cast are Jamie Foxx, Eddie Mur- 
phy and Danny Glover. 

The soundtrack's first single, "Listen," went to radio Oct. 18. 

That set up a marketing blitz that includes a MTV "Making of 
the Video" in mid -October and promotional appearances by Be- 

yoncé, who'll perform Nov. 21 at the American Music Awards, 
and on "The Oprah Winfrey Show," "Late Show With David Let- 
terman," BET's "106 & Park" and MTV's "TRL." Viacom pre- 
sented a worldwide premiere of the "Dreamgirls" trailer Oct. 5. 

Prior to the soundtrack's arrival, Beyoncé released her sec- 
ond solo album, "B'Day," Sept. 5. The album, which also fea- 
tures "Listen," debuted at No. 1 on The Billboard 200 with 
541,000 units and has sold 956,000 copies to date, according 
to Nielsen SoundScan. 
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THE GAME 
"The Doctor's Advocate" 

Geffen Records 

Following his 2005 multiplatinum debut 
"The Documentary," and the almost ca- 

reer- ending beef with crew member 50 

Cent, Game comes out swinging this November with "The Doc- 

tor's Advocate." 
Though his original champion, Dr. Dre, is not part of the album, 

and the Game has officially departed the Aftermath and G -Unit la- 

bels, it seems as if it was all his grand plan. 
With the first single, "It's Okay (One Blood)" featuring Junior 

Reid, he's got everyone from bloggers to Nasty Nas calling him a 

superstar. And as for Dré s missing involvement? 
"50 can't dictate what the mighty powerful Dr. Dre is doing," 

the Game says. "It just happened that 50 said that, and then Dre 
just wasn't on the album, unless there's something I don't know. 

And if there is something, I don't want to be involved in the pol- 
itics of hip -hop. I just want to make music good enough to be 
called a classic." 

JOHN LEGEND 
"Once Again" 

Columbia /Sony Urban 

Could John Legend get any more soul- 
ful? The answer lies in his nostalgic 
sophomore effort "Once Again," due 
Oct. 24. Brimming with wistful ballads 
and old -school soul, the disc -along with 
Legend's promotional deals with Veri- 
zon and Gap -looks to broaden his al- 

ready extensive appeal. 
The new offering is the follow -up to his Grammy Award -win- 

ning 2004 debut "Get Lifted," which has shifted L8 million copies 
and yielded the single "Ordinary People," a stark piano ballad with 
striking lyrics and vocals. 

For "Once Again," Legend spent six months recording roughly 
30 tracks with producers like Kanye West, Raphael Saadiq and 
Will.i.am, who co -wrote and produced "Ordinary People." The 
duo wrote seven songs in five days, including the lead single 
"Save Room." 

"The mind state we kept while working on this record was one 
of hunger, humility and fear," Will.i.am told Billboard in August. 
"Since John and I first met, both of us have sold a lot of albums 
and won a bunch of Grammys. But we didn't think about that 
... I love working with John because he's a real musician. He 
understands melody. It's not just hip -hop beats all day." And Leg- 

end says, "These are songs I need people to hear because they 
are good and I'm proud of them. It represents me. It's not an 
album of showoff records." 

NAS 
"Hip -Hop Is Dead: The N" Def Jam Records 

This year has been wild with change for Nasir Jones, who married 
his girlfriend, Kelis, left Columbia Records and announced a deal 
with Def Jam under his longtime arch rival, Jay -Z. 

After dropping "Streets Disciple" in 2004, 
Nas further established himself as an artist 
first, rapper second by choosing noncommer- 
cial beats. But for his upcoming album, " Hip - 
Hop Is Dead: The N," due Dec. 19, he worked 
with Kanye West, Just Blaze, Dr. Dre, Scott 
Storch, Will.i.am and even Philadelphia 76er 
Chris Webber. 

MCs like West, Damien Marley and the 
Game make appearances, and after hear- 
ing tracks like "Still Dreamin' " and "White 
Man's Paper," it's clear that Nas will help 
Def Jam maintain a commanding pres- 
ence on the Top R &B /Hip -Hop Albums 
chart come December. 

he Evolution" 
LaFace /Zomba Label Group 

"There's still more about me that I'd like to share with the 
world," Ciara told Billboard last November. As any bud- 
ding singer would, the 20- year -old is opting for a more 
mature sound on her sophomore disc "Ciara: The Evolu- 

tion," the follow -up to her 2004 debut "Goodies." The 

album bowed at No. 3 on The Billboard 200 and has sold 

2.6 million copies. 
Due in December, the new disc is helmed by producers 

including Rodney Jerkins, Pharrell W 'hams, Will.i.am, Lil 

Jon and Polow Da Don, who crafted the lead single, 
"Promise." 

"Nobody's really heard her do a ballad and the way we 

did it is young but sexy," Polow says of the song. "It's in- 

credible and I predict it'll be No. 1." 

Taking a more active role in the studio this time around, 
Ciara wrote or co -wrote every track and co- produced the 
majority of the album, serving as co- executive producer. 

"Every artist who is a veteran and has been in this for 
awhile always talks to me about the sophomore jinx," she 

says. "But once you get that second album done you feel 

so good." 
The multitalented singer made her film debut this year 

in MTV's "All You've Got." 
Her label's plan "is to maximize her star power," says 

Julia Lupari, senior VP /head of marketing for Zomba Label 

Group. "A lot of people expect Ciara to have a dance record 

but [ "Promise "] is an amazing vocal performance and it 

does mark an evolution. It's about more than just her mus c. 

We're capitalizing on her vision." 
In addition to launching a national club tour on Oct. 26, 

the label is organizing mobile partnerships and partnering 
with BET, the co- sponsor of her club tour, for program- 
ming, including the half -hour special "From the Studio to 
the Stage," a dance contest and an cnline preview of the 
album one week before its street date. 

Jams Flying High 
At Power Summit 

You're probably tired of me talking about the ninth annual 
Power Summit in the Dominican Republic (Billboard, Oct. 
21). But the Diplomats' Jim Jones, who is also Warner Bros.' 

director of A &R, definitely had the song of the conference in 

"We Fly High," featuring Max B. 

For the record, Jones' joint was my jam months ago, but 
after hearing him perform it four times -once for mcre than 
10 minutes -I had to ask him and the producer, Zukhan Bey, 

how it became 2006's summer anthem. 
"It's a straight -up New York record," Jones says. "And in my 

mind, everybody wants to be a baller. It's just a good ghetto cry 
and gives people in New York something to look forward to." 

Now we've already established that New York rap hasn't 
died, but it has been a hard sell latelly. However, Jones' Diplo- 
mat crew -Cam'Ron, Juelz Santana, J.R. Writer, Zha Zha, Hell 
Pell and Freeky Zeekey -has the underground hip -hop audi- 
ence's undivided at 

From mixtapes to DVDs like "Killa Season," and one -off 
tracks like Cam'Ron's "Weekend Love," this crew could prob- 
ably release an off -key chorus and still fall into Billboard's 
Hot Rap Songs chart's top 20. Oh, wait, it did. 

"The way the music is now, none of the R &B singers corn- 
ing out can really sing," Bey says. The Philadelphia native 
has also worked with Ludacris, Beyoncé, LL Cool J, the Roots 

and Jay -Z. "More of the hip -hop artists are on key than the 
R &B singers -it's too strict. Hip -hop is loose, it's fun." 

More important, Bey swears that he knew "We Fly High" 

was a hit before he even finished the beat. In fact, it hit him 
right after his production equipment stopped floating in mid- 
air. "The beat came to me, and the drum machine started to 
float above me," says Bey, who describes his sound as a hybrid 
of the North, South and East Coast. "And then I had the beat. 
So I called Jim and Yandy Smith, Jim's manager, and told them 
I had another one." 

BUCK THE WORLD: My favorite G -Unit member be- 
sides 50 Cent, Young Buck releases his new album Nov. 28. 

It has Buck working with producers Dr. Dre, Eminem, Jazze 
Pha, Timbaland, Lil Jon, Fil - -Tek and the Justus League on 17 -18 

tracks. The first single, "If You Want Some," caters to the ladies, 

while album cuts like "I Ain't Fuckin' Wit You," featuring Snoop 

Dogg and Trick Daddy, and "Say It to My Face," featuring Bun 

B, 8Ball and MJG, portray his endearing violent threats. 
Buck is also shopping his Ca$hville record label for distri- 

bution. And though he's signed to Interscope Records as an 

artist, he's open to anyore who'll meet his needs. 

"Ca$hville Records has Lil' Murder, D-Tay, HI -C, and I've also 
formed the group 615," Buck says. "We're in the middle of ne- 

gotiations, and have had offers from Atlantic and Def Jam. But 

I'm just looking for the best place to take it. Outside good label 
promotion, I'm looking for that family feel, and if it ain't going 
to be with Interscope, then it won't." 

Buck's also looking into the reality TV fray and shopping his 

show pitch in which he reunites with his drug addict father. - 
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OMARION 
"21" T.U.G. /Epic /Sony Urban 

R &B vocalist Omarion has been commanding the spotlight since 
his days as the frontman of producer Chris Stokes' popular boy 
band B2K. 

In December, Omarion will deliver his sophomore album, "21," 
which he says is carved out in the tradition of records by Michael 
Jackson and Prince. 

With the album, whose title refers to the singer's current age, 
Omarion hopes to offer "feel -good music" for the masses. The disc 
boasts production by Pharrell Williams, the Underdogs and Bryan - 
Michael Cox and is preceded by the disco -esque single "Entourage," 
produced by Eric Hudson. The song has peaked at No. 25 on Bill- 

board's Hot R &B /Hip -Hop Songs chart. 
Omarion 's 2005 solo debut "O" debuted atop The Billboard 200 

and Top R &B /Hip -Hop Albums and has shifted 728,000 units. In 
addition, Omarion can be seen in several upcoming films, in- 
cluding the drama "Street Soldier," the horror movie "Somebody 
Help Me" -which features labelmate Marques Houston -and 
"Reggaetón," a movie about an aspiring Bronx rapper forced to 
flee to Puerto Rico. 

BOBBY VALENTINO 
"Special Occasion" DTP /Island Def Jam 

Judging by the ladies' screams at Billboard's recent R &B /Hip -Hop 
Awards show, Bobby Valentino will be a winner in this year's fourth - 
quarter derby. "Special Occasion," due Nov. 14, is the follow -up to 
his successful 2005 debut "Disturbing Tha Peace Presents Bobby 
Valentino," which was powered by the hit single "Slow Down." The 
album has sold 680,000 copies, according to Nielsen SoundScan. 

This time, the suave crooner co -wrote more than three -quarters 
of his sophomore set, collaborating once again with production 
duo Tim & Bob in addition to Rodney Jerkins, Sean Garrett, Bryan - 
Michael Cox and Dre & Vidal. Jerkins produced the lead single 
from the new album, the ballad "Turn the Page." 

"I wanted to see how other producers viewed me as an artist," 
says Valentino, a protégé of Ludacris. "That's one reason that made 
me want to work with a variety of producers, step outside the box 
and create a classic R &B album with a Valentino twist." 

To help promote the new album, Valentino recently performed 
with Ludacris and labelmate Shareefa at Cingular Wireless' live 
mobile concert series, Cingular Sounds Live. He's also preparing 
to roll out Bobby V, his line of jeans for women. 

Rhythm & I3Iues 
GAIL MITCHELL gmitchell @billbOard.c0m 

Hot Picks, Lost And Found 
Lost in the shuffle. That inevitably happens around this time of 
year: deserving records that receive less than their fair share of 
attention amid the fourth -quarter onslaught. 

As 2006 winds to a close, here are a few records that warrant 
second listens -and can also fulfill R &B fans' aural fixations. 

"Retro Blackness" (Morning Crew Records): Most stalwart 
R &B fans know singer /songwriter /producer Gary Taylor by dint 
of songs he's written for Anita Baker ( "Good Love "), the Whis- 
pers ( "Just Gets Better With Time ") and others. 

Jumping off the major label merry-go -round long before it 
became fashionable, Taylor also has expanded his reach inter- 
nationally via seven independent releases on his own Morning 
Crew Records label, including 2003's "Eclectic Bohemian." 

He's back now with his eighth CD, "Retro Blackness." As the 
title implies, this album transports the listener back to one of 
R &B's most prolific periods, the '70s. 

This soulful collection is all about love: self -love ( "My Black- 
ness"), romantic love ( "Knew You Better ") and -most impor- 
tant -love of black people and their culture ( "Lovin' My Peo- 
ple"). Evoking such prideful message -in- the -grooves talents like 

Curtis Mayfield, Donny Hathaway, Stevie Wonder and Gamble 
& Huff, Taylor defines his vision of R &B as "real and black," prov- 
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YOUNG BUCK 
"Buck the World" G -Unit 

As the most charismatic member of G -Unit outside its orig- 
inator, 50 Celt, Young Buck has made sure ,isgruff rhymes 
withstood hip -hop's fickle attention span. Starting with 
his breakthrcugh album "Straight Outta Ca$hville" in 2004, 
Buck shone as the New York rap pack's Scuthern spitter. 

Whetting uis fans' appetites with the 2006 mixtape "DJ 
Drama & YoL ng Buck: Welcome to the Traphouse," he re- 

minded the underground that he still had passion and 
bravado to spare. And with the low sales tha _ G -Unit has gar- 
nered from i -s last few projects, the upcoming "Buck the 
World" looks to be the label's fourth -quarter savior. 

"My album is dropping Nov. 28," Young Buck says. "I 
wanted to call it 'Fuck the World,' but they wo.ildn't let me. 
Fortunately, I automatically stand out because my swag- 
ger and everything is different. At the end Df the day, I call 
it reality rap." 

ing there is still room on the plate for this style of soul food. 
"Ghetto Revelations: II" (SoBe /Fontana): I was driving home late 

one night after a recent industry showcase when Urban Mystic's 
"I Refuse" popped on the radio. It sounded pretty damn good, 
prompting me to revisit the artist's sophomore set. 

Released nearly six months ago, the album builds on the prom- 
ise that this young singer's rich, full- bodied voice exhibited on his 
2004 debut set, "Ghetto Revelations." 

"Where Were You ?, " the set's first single, still holds up, as do 
several other tracks. Mystic still has some more living to get in 
under his belt. But once he does, stand back. 

"Sing (If You Want It)" (Blunt Music /Ether Records): Soul is 

alive and well on the other side of the ocean. 
Among the more notable progenitors is Omar. Of late, this 

U.K. soul icon has been busy on domestic shores promoting the 
October release of his sixth album, which features Stevie Won- 
der, Angie Stone and Common, among other guests. 

It's a funkier and more stripped down Omar who greets fans 
after a five -year recording hiatus. With production help from 
his brother Scratch Professor, Omar (aka the Godfather of 
British Soul) shines on the Wonder -written "Feeling You" that 
strikes the right balance between old school and contemporary 

soul. Also check out 
the title track and 
"Get It Together." 

"Bold and Beautiful" (BBE /!(7 Records): There's Sade, and 
then there's Vikter Duplaix. The singer /songwriter /producer /DJ 
continues to concoct his unique brand of mood music on his first 
full- length album under a new association with London's BBE 
Records and Germany's !K7 label. 

The former Hollywood Records artist and Philadelphia native 
cooks up alluring, atmospheric soundscapes that exude es- 
capism and sensuality through a mix of Afrobeats, drum'n'bass, 
jazz, R &B and soul. Displaying those attributes to the hilt are 
such tracks as "In the Middle of You," "Stimulation" featuring 
Ms. Saigon and "Another Great Love Gone By° with Esthero. 

Music fans will recall that Duplaix is a founding member of 
Axis Music Group with Grammy Award- winning producer James 
Poyser and Chauncey Childs. Next up will be The Sunset Col- 
lective, Vol.1," a compilation of songs to chill by in concert with 
saxophonist Jimmy Sommers. 

On a closing note: Rest assured, I'm not overlookitg female acts 
and groups. In subsequent columns, I'll revisit their key 2006 re- 
leases as well. . .. 
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SPECIAL FEATURE 

LATIN MUSIC'S GLOBAL 
AMBASSADOR GETS `UNPLUGGED' 
ON MTV AND EARNS PRAISE FOR 
HIS HUMANITARIANISM 

mARTIN 
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The success of RICK? MARTIN 
led to mainstream promotion 
for other Latin stars. 

HOW RICKY MARTIN 
IGNITED A NEW ERA 

FOR LATIN MUSIC 

BY LEILA COBO 

40 NOVEMBER 4, 2006 

It was a ho -hum night at the Grammy Awards in February 1999 
and, despite the best efforts of host Rosie O'Donnell, the crowd's 
applause was more polite than enthusiastic. 

Toward the end of the show, a cadre of Brazilian dancers and 
batucada percussionists came down the aisles of the Shrine Au- 
ditorium and Ricky Martin took the stage, singing in Spanish, hips 
swiveling to the Ale, alé, ale" of his international hit single "The 
Cup of Life? 

The crowd came alive and jumped to their feet, dancing at their 
seats. With confetti floating down amid the standing ovation, a 

stunned O'Donnell faced the camera. 
"I never knew of him before tonight," she said. "But I'm enjoy- 

ing him s0000 much." 
So began Martin's relationship with much of mainstream 

America. But for the Latin world and much of Europe, he was al- 

ready a star with a rising popularity that had culminated, by that 
point, with the 1998 release "Vuelve." The album sold nearly i mil- 
lion copies in the United States and 7 million units worldwide, ac- 

cording to Sony BMG Music. 
Flash forward to the present. Confirming his stature as an in- 

ternational pop star, Martin will join the ranks of top artists tapped 
for an "MTV Unplugged" special that debuts Nov. 1. 

The show will premiere not only on MW but also MTV Tr3s, 
the network's new bilingual channel aimed at young Latinos, along 
with MTV Puerto Rico, MTV Spain and MTV's high -definition 

channel and VH1 in Latin America. 
The recording of the show, "Ricky Martin MTV Unplugged," ar- 

rives from Sony BMG as a CD and DVD Nov. 7 in the United States. 
Also on Nov. 1, Martin wil be honored by the Latin Recording 

Academy as its person of the year. It is an honor that recognizes 
not only Martin's musical achievements but his humanitarian ef- 
forts. Through his Ricky Martin Foundation, the singer has fo- 
cused on the global fight against sexual trafficking of children. 

By the time of the 1999 Grammys, Martin's track record sug- 
gested he could move on to bigger and better things. But no one 
had imagined how much bigger or how much better it could get. 

Weeks after his Grammy performance, Martin released his Eng- 
lish- language debut, "Ricky Martin," which went on to sell 7 mil- 
lion copies in the United States alone, according to Nielsen 
SoundScan, and 15 million worldwide, according to Sony BMG. 

In the span of a single year, a Puerto Rican artist, who sang pre- 
dominantly in Spanish, became one of the best -known singers in 
the world, in any language. 

Even though Latin acts had made notable international inroads 
before, the level of Martin's success ushered a new generation of 
Latin crossover stars. It sparked the moment in pop in the late 1990s 
and early 2000s that many still refer to as the "Latin explosion." 

Martin's subsequent albums, in both English and Spanish, while 
not as successful as "Ricky Martin," continued to deliver strong, 
steady numbers. continued on »p42 
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from »p40 
His English -language follow -up, "Sound 

Loaded," notched 1.7 million copies sold in the 
United States. His Spanish work always tops the 
million mark worldwide. 

Now 34, Martin stands poised to enter a new 
phase in his career with the release of his "MTV 
Unplugged" album. So his Latin Recording Acad- 
emy honor also comes at an appropriate time. 

Academy president Gabriel Abaroa puts Mar- 
tin's honor into perspective. "Think about a young 
guy," he says. "He has many things anyone would 
wish for. In most of the cases, that person floats 
way above the reality ofhuman drama and forgets 
to look down. 

"Then, once in a while, a miracle happens and 
a star does look down and gives a hand, gives a 

heart, gives the soul and helps others in an ex- 

traordinary way. 

"That star has a name, and the name is Ricky 

Martin," Abaroa says. "To honor as a person of 
the year a star like Ricky honors the Latin Record- 
ing Academy. It also honors music, and is our 
way of supporting the goals he pursues." 

The story of Martin, whose real name is En- 
rique Martin, begins in San Juan, Puerto Rico, 
where he grew up in a musical family, but one in 
which no one was a professional musician. 

Martin not only liked music; he liked the spot- 
light. His first steps toward fame were as a child 
model in TV commercials. Emboldened by his suc- 

cess, one day he told his father he wanted to audi- 
tion for a spot in Menudo, Puerto Rico's all -boy 
group that had become a worldwide phenomenon. 
At the time, a search was on for a replacement for 
Ricky Meléndez, the only member of the original 

group that remained with the lineup. 
Martin auditioned three times, and was re- 

jected three times for his lack of height. But after 
a year and a half of putting him off, Menudo's 
managers capitulated: Martin, short and all, would 
be part of the Menudo lineup. 

" I always remember the first night he per- 
formed with us at the Centro de Bellas Artes in 
San Juan, Puerto Rico," former Menudo mem- 
ber Charlie Masso recalls. "He was very, very shy 
and he was very worried about how he would look 
onstage, but he learned immediately. I always 
thought he was a very serious, very dedicated guy. 

And girls loved him." 
Martin would remain four years with Menudo, 

and he is thankful for the experience. 
"Menudo was my school, and I am proud of 

those beginnings," he said in a 1999 interview. 
" Menudo taught me the true meaning of the word 
discipline, and every time I write that word, I write 
it with capital letters." 

But, how do you move on from something 
like Menudo? 

Martin embarked on a solo career with Sony 
and released his debut, self -titled Spanish - 
language album in 1991. Supported by Martin's 
role in the soap opera "Alcanzar una Estrella" and 
the following garnered from the Menudo days, 
album sales soared in Latin America and gener- 
ated two major hits, "Fuego Contra Fuego" and 
"El Amor de Mi Vida." 

"Since he was young, I remember him as a hard 
worker," says Luana Pagani, senior VP of global 
marketing for Latin at Sony BMG International, 
who met Martin with that continued on »p44 

Latin superstars RICKY MARTIN, left, and 
CARLOS SANTANA gathered backstage at 
the 2005 World Music Awards in Los Angeles. 

Twenty years. Millions of fans. One brilliant career... 
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DEAREST RICKY, 
MANY CONGRATULATIONS FOR YOUR RICHLY DESERVED 
ACHIEVEMENT IN MUSIC. 
I JOIN WHOLEHEARTEDLY IN THIS CELEBRATION OF YOUR 
BRILLIANCE, PASSION AND DEVOTION TOWARDS YOUR WORK 
AND MUSIC. 
I WOULD ALSO LIKE TO APPLAUD YOUR GENEROSITY - I STILL 
TREASURE THE WONDERFUL MEMORIES OF THE TIMES WE 
DUETTED AT THE "PAVAROTTI & FRIENDS" CONCERTS, WHEN 
YOU SELFLESSLY OFFERED YOUR TALENTS AND MUSIC FOR 
THE GOOD OF OTHERS. 
NICOLETTA JOINS ME SENDING YOU LOVE AND VERY 
BEST WISHES FOR MUCH FURTHER SUCCESS AND HAPPINESS 
IN THE FUTURE. 

LUGANO PAVAROTTI 

www.americanradiohistory.com

www.americanradiohistory.com


from »p42 first album. 
Martin's subsequent success, says Pagani, who continues to 

work with him today, was a combination of factors. "First, he's tal- 
ented, then, he's hardworking. And he is such a good person that 
everyone wants him to be successful. Really, everybody wanted 
him to do well. And that makes such a difference." 

The follow -up to "Ricky Martin" was "Me Amarás" in 1993. But 
it wasn't until the "A Medio Vivir" album in 1995 that Martin hit 
his stride with the track "María," a song that defined his sound 
through its use of Caribbean dance rhythms, percussion and brass. 
It was a stamp that remains to this day, but that at the time raised 
many an eyebrow. 

"It's the end of Ricky Martin's career," one Sony executive is said 
to have grumbled. 

Instead, it was really the beginning. 
Beyond its musical identity, "Maria" cemented the relationship 

between Martin and his former Menudo bandmate Robi Draco 
Rosa, who penned the track (under the pseudonym Ian Blake) with 
Luis Gómez Escolar and K.C. Porter. 

Those names reappear again and again in Martin's discography, 
alongside Desmond Child (who later co -wrote "Livin' La Vida Loca" 

with Rosa) and Venezuelan singer /songwriter Franco de Vita, who 
penned many of Martin's romantic hits, including "A Medio Vivir." 

Martin was also looking ahead. He perfected his English, and took 
on roles in TV (as Miguel Morez in "General Hospital ") and on Broad- 

way (as Maritus in "Les Miserables"). 
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But two circumstances -or rather, two songs- intersected to 
bring about one of the biggest successes of contemporary pop. 

Columbia Records executives began to think about developing 
Latin artists for the mainstream pop market. 

It was 1996 when Jerry Blair, then -executive VP of Columbia 
Records (and currently a principal at record label /marketing com- 
pany Fuerte), spoke with Frank Welzer, then -chairman of Sony 
Latin America, and with Pagani. He asked for a list of artists on 
the Latin roster who they thought had crossover appeal. 

Martin stood out, and Blair went to see him perform at Radio 
City Music Hall in New York. 

"And I'm like, 'Holy shit,' " Blair recalls. Martin, who was signed 
to Sony International, was switched over to Columbia, and Blair 
devised an aggressive grass -roots strategy to test him in the Amer- 
ican marketplace. 

He commissioned a bilingual remix of "Maria" where the verses 
were in English, but the trademark chorus -" Un, dos, tres, un pa- 
sito p'alante María " -remained in Spanish. The record was serv- 
iced to every high- density Latin market. 

"Ifa station was doing an event, Ricky was there," Blair says. "And 
that bilingual version became a top 10 hit in at least 20 markets." 

On the Billboard charts, "María" hit No. 88 on The Billboard Hot 
100 in 1996, and on the rhythmic chart it peaked at No. 33. 

Columbia organized an in -store for the single. But when Blair 
called a major New York radio station to say that more than 2,000 
people had shown up and that it deserved coverage, he says that 

programmers asked in response: "Are there any white girls there ?" 

"I was talking to deaf ears," Blair says. 
Then came "The Cup of Life." The track was selected as the 

theme of the 1998 World Cup. Martin recorded it in multiple lan- 
guages, making it a hit in Latin America and Europe prior to its 
inclusion on "Vuelve," Martin's subsequent, breakthrough album. 

Like its predecessor, "Vuelve" featured romantic material, in- 
cluding the title track, penned by de Vita, as well as eminently 
danceable fare, including "Por Arriba, Por Abajo" and "La Copa 
de La Vida." 

Soon after, Columbia, under the direction of then -Sony Music 
chief Tommy Mottola, had begun production of Martin's first Eng- 
lish- language album, months before the Grammys. 

Mottola, convinced of the possibilities in Latin music, had also 
lined up other artists to release material in English, including Marc 
Anthony, MDO and Jennifer Lopez. 

But Martin was the first. 
He was nominated in the Latin pop category for "Vuelve." But 

producers of the 1999 show were leery about having a Spanish - 
language performance on prime time TV. 

Among the many who pushed for Martin was producer Emilio 
Estefan, a close friend of then-Grammy president Michael Greene, 
who insisted that Martin should perform. 

"I said, 'Mike, it's important to have something like this,' " Es- 

tefan recalls. 
And the rest, clichéd as it may sound, is pop history. 
"You're at the Grammys, you've seen Madonna and a couple of 

other people, and everybody sounds the same," says John Lannert, 
who was Billboard's Latin bureau chief at the time. "And then, 
Ricky Martin shows up with 30 people and does cha- cha -cha. It's 
a perfect example of being at the right place and the right time with 
the right sound." 

That evening, "Vuelve" won a Grammy. Weeks later, Martin was 
a star, and the video of his new single, "Livin' La Vida Loca," went 
into heavy rotation on MTV, becoming one of only a handful of 
Latin artists who, at the time, had made it onto the channel. 

"He's part of that select group of people who are unforgettable 
onstage," MTV's Tom Calderone said at the time. "Gloria Estefan 
had that. Whitney Houston. It's a magic moment that translates 
into stardom." 

"Ricky Martin" naturally included the "María" remix and "The 
Cup of Life," in English. Beyond selling 15 million copies world- 
wide, it ushered a new era for Latin music. Months after its re- 
lease, Sony launched its other crossover acts: Anthony, Lopez and 
later, Shakira. 

For its part, Universal marketed albums by Paulina Rubio and 
Luis Fonsi. Interscope signed Enrique Iglesias. 

"Everything was happening to the [Hispanic] demo," Blair says. 
"But Ricky Martin was the spark that drew marketers' attention to 
that demo. This woke up the world." 

Following such success would be a challenge, for any act. 
Martin quickly recorded a follow -up album, "Sound Loaded," 

which sold nearly 2 million copies in the United States. 
Then, he took a break, dropping out of the spotlight for nearly 

two years, and emerging only for an in -depth interview with Bill- 
board during the 2002 Latin Music Conference and to receive the 
Spirit of Hope Award for the humanitarian work he had launched 
in earnest during the preceding two years. 

Martin returned to Spanish in 2003 with "Almas del Silencio," an 
album that, at the time, scored the highest first week of sales on Bill- 
board's Top Latin Albums chart (the record has since been broken). 

The first single, "Tal Vez," penned by De Vita, went straight to 
No. 1 its first week on radio. 

With "Almas del Silencio," Martin went against expectations by 
insisting on recording in Spanish when most people expected an 
English album. 

"I did this album because I wanted to," Martin said at the time. 
"I looked back at everything I'd done and I said, 'Wait a minute, I 

don't need to prove anything to anyone. If in 10 years someone 
writes the book on music history, I'll have a good chapter. So, relax, 
Ricky. You have to do what you want to do continued on »p46 
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and forget about sales and things like that.' 

"I need to return to my language for obvious 
reasons," he said, "maybe it's a romantic decision. 
But at the same time, there's an industry to sup- 
port [in Latin America] that's completely collapsed." 

"Almas" was released in 37 territories world- 
wide and brought Martin doser to his Latin fan 
base once again. 

"He definitely remains relevant," MTV Latin 
America VP of music and talent José Tillán said 
at the time of the album's release. "On this album, 
there's such honesty in the lyrics, I think people 
will be able to connect with them." 

" Almas" induded tracks by a big roster of Latin 
artists, among them Alejandro Sanz and Ricardo 
Arjona, who wrote songs based on conversations 
with Martin. 

Some of the album's songs, like "Asignatura 
Pendiente" by Arjona, are deeply personal, as Mar- 
tin himself explained when he performed it at the 
taping of his "MTV Unplugged" this summer. 

After the release of " Almas," Martin parted 
ways with his longtime manager, Angelo Med- 
ina. A legal disput resulted, which the parties re- 
solved out of court. 

Martin's career has since been guided by a team 
of people that includes his longtime friend and 
personal assistant, José Luis Vega, acting as per- 
sonal manager; music industry veteran Bruno 
del Granado, who began as a consultant, is now 
his business manager for the Latin world. For the 
English -language world, Martin is managed by 
industry veteran Randy Hoffman. 

"I attribute his success to steady work, dedi- 
cation [to] the day to day, to not having an ego and 

to not comparing himself with his peers," says 
Vega, who has been with Martin since 1992. 

"We now realize that no artist can take any- 
thing for granted, whether it's Madonna, Prince 
or Ricky Martin," Del Granado says. "You have to 
be more accessible. And, we've also realized that 
it is important to reconnect with his Latin fan 
base, who have accompanied him for nearly 25 

years, and is still standing strong." 
Del Granado, Vega and Hoffman were the 

team behind "Life," Martin's predominantly Eng- 
lish album released in 2005. A mix of Latin and 
world music, it marked a major departure in 
sound for Martin, who also co -wrote many of 
the songs. 

"All great artists evolve, and Ricky has always 
evolved," Sony BMG /U.S. Latin America presi- 
dent Kevin Lawrie said when "Life" was released. 

"When he broke into the English side, it was a 

huge departure for him language -wise and sound - 
wise. And [this was] another chapter in his career. 
Ricky is tremendously determined, and the record 
company as well. And we will defend him forever 
and ever." 

Martin's upcoming "Unplugged" release is yet 
another departure. It is an album that is stripped 
of the layers of glitz and glam associated with 
him, and that returns to the basics of a singer and 
natural performer. 

"When we signed him [in 1991] we knew we 
were on to an incredible talent," Lawrie said re- 
cently, adding that the "Unplugged" album "is 
the perfect opportunity to bring all of what Ricky 
was before 'Livia La Vida Loca' to the world. It's 
him totally in his element." 

RICKY MARTINI greets fans 
at MTV's 'TPL in October 
2005 in New York. 

EMI Music Publishing 

is Proud to Congratulate 

Ricky Martin 

on His Outstanding Achievements 

dS 
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We are proud to have seen you grown 

and congratulate you on a tremendous 

career - which is only the beginning! 
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HONORED BY THE LATIN 
RECORDING ACADEMY 

AS PERSON OF THE YEAR, 
MARTIN REFLECTS ON 

A LIFE OF ACHIEVEMENT 

LI(I NG RICKY MARTIN, right, joins WILL.I.AM 
of the Black Eyed Peas at the 2005 
MTV Video Music Awards. 

I_A VIDA PLI-NA 
Ricky Martin has a reputation for being one of the hardest -working 
artists in the business. And one of the nicest. The two traits have 
coexisted through the years, providing a solid foundation for a ca- 

reer that has seen extraordinary success and survived extraordi- 
nary challenges. 

While many people still associate Martin with his breakthrough 
hits "The Cup of Life" and "Livin' La Vida Loca" in the late '90s, his 
life onstage goes back 20 years, when, at age 14, he became a mem- 
ber of Puerto Rican boy band Menudo. 

Now, at 34, Martin is the youngest artist to be chosen as person 
of the year by the Latin Recording Academy. The Academy will 
honor Martin Nov. 1 at a dinner in New York, the night before the 
seventh annual Latin Grammy Awards are handed out at Madison 
Square Garden. 

Martin's "MTV Unplugged" special will also debut Nov. 1, and 
his album of that performance will arrive Nov. 7 in U.S. stores, 
along with a DVD release of the same name. 

Recently, over coffee and sandwiches at his Miami home, Mar- 
tin reflected on a life well -lived. 

You looked very much in your element during the taping of 
your "MTV Unplugged" special. 
I liked it a lot. I had my musical director, my trumpet player, my 
drummer, people with whom I've worked with a long time. I loved 
it. Now, I don't want to do it any other way. I honestly didn't feel 
like going into a studio for a whole year. Because that's how long 
it takes me, from the day I begin to record until the day I turn in 
the album. I wasn't up to that. 

How did "Unplugged" come about? 
My last tour was a more intimate concept, and at that point I 

said, "Yes, this is worthwhile." In fact, during the tour, we had 
an acoustic set. And all that opened the door to the "Unplugged" 
[performance]. 
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The other day, I was out running, and "The Cup of Life" came 
on my iPod. What a great song that is. 
It still is. Everyone in the world still works out to that song. And, 
listen, I go to Lebanon, Egypt, anywhere, and when that song comes 
up, it explodes. Everyone sings it. During the [recent] World Cup, 
they still [used] it for commercial breaks. 

It's reminiscent of your early hit "Maria," isn't it? 
"María" is the mother of them all. When I recorded "María" [in 
1995], I came from doing only ballads. Many people said I was 
crazy. That it was the end of Ricky Martin's career. And after that 
came "The Cup." Of course, Robi Draco Rosa worked on both, so 
there's a link there. [Singer /songwriter /producer Rosa is a former 
Menudo bandmate of Martin's.] 

Let's go to your early days. Growing up in Puerto Rico, what 
is your first musical memory? 
My mother has the most amazing music collection. LPs -thou- 
sands and thousands of albums. And that's where the music starts. 
She had trios, tango. My mother says she was Mexican in another 
life, because she loves mariachi. Her thing is Latin music. Ruben 
Blades, Roberto Carlos, Oscar D'León. 

That wasn't my music. My music was Anglo, and that came from 
the influence my older brothers had over me. The cool thing was 
rock. I would hear Boston, Cheap Trick, Journey, Led Zeppelin, 
Pink Floyd. I'm talking when I was 4 years old. So, I have those 
two influences. 

And what is your earliest recollection of actually making 
music? Of saying, "This is what I want to do "? 
One day, I was dancing on my grandfather's balcony. I got hold of 
an aunt's hairbrush, pretended it was a mic and started singing in 
front of everyone. 

Do you remember what you sang? 
Maybe something from Chespirito or Walt Disney. I was only 5 or 
6 years old. I also had a very talented and creative cousin who put 
musicals together. Every Friday we staged a small theater produc- 
tion for our parents and cousins. We would rehearse the entire 
week and do the show on Fridays. I'm talking the garage of the 
house. That was my first stage. 

Who came up with the notion of having you audition 
for Menudo? 
I did. I wanted to audition. I began to do TV commercials when I 

was 6 or 7, and being in front of a camera never traumatized me. 
And when I saw that check and I saw I could buy my own 
videogames, whatever I wanted, then it bothered me even less. 

I was the first to have a motorcycle in my neighborhood. Look 
at how one analyzes things. You're in front of the camera, you have 
money, you can buy what you want. 

But as a full -time job, it was around 1981, 1982 when I said, 
"Papá, Papá, Papá, I want to be in Menudo." And when he saw 
there was a possibility, he went to the Menudo offices and picked 
up an application. 

Had you taken dance or voice lessons at that point? 
Nothing, nothing. I simply sent my photo, my 8- by -10, my infor- 
mation, my experience, and I was called for auditions. And when 
I got there, I nailed it. I was ready. I wanted it. It was this small 
sound room, and there I sang, I danced. I knew all the choreogra- 
phies because I had watched the videos. But there was a huge prob- 
lem. I was too short. I was 12, but I looked 8. I was tiny. They told 
me I was too small. 

In fact, they would tell you that again and again, for nearly 
two years before they finally took you in. What do you think 
made them change their mind? continued on »p50 
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They said I was perhaps a sign that they should 
return to youth. All the members had been grow- 
ing, and when I came into the group, younger 
fans came back. 

Was there ever a moment during this time 
when you said, "I'm tired of the spotlight "? 
Yes. When I left the group I was exhausted. When 
I was entering my fourth year, I wanted out. I 

thought Menudo had given me all it had to give. 
I was 17. I didn't need to have my life mapped 
out. And they said, "Stay one more year." So I did. 

Was this good business for you? Or did you 
feel you were taken advantage of? 
Never. In fact, there was a time when things 
weren't going that well; one of those valleys in a 
career. And, naturally, the salary wasn't the same. 
But there was a very special bond. It was like a 

family. And I had no problem staying on for a 

while. Money wasn't an issue. 
When I left, it was because I needed a break. I 

didn't know anything else. It had been five, six 
years since I had been to a mall, to the movies, to 
the beach. Imagine, between 12 and 17, 18 years 
old. It's an intense time for anyone. You have a 
thousand issues. And [when] we were on an air- 
plane ... I went around the world on a private jet. 
I didn't have a hotel room; we had an entire floor. 
We were spoiled. 

Did you ever think, "This isn't the real world "? 
I didn't know any better. That's the way it was. 

You have been in the spotlight pretty much 

all your life. Do you ever feel like taking a 

year off, going incognito for a while? 
I did it. In 1988, 1989 after "Livin' La Vida Loca." 
I said, "OK, stop. Unwind." 

It was urgent to take that pause. Because this 
is the only thing I know how to do, and it was 
giving me a bad taste. I was tired. You know how 
hard I worked, what my schedule was like? I 

never relaxed. 
I was obsessed with this thing of being ac- 

cepted. It's addictive. The applause, the adulation 
of the audience, the strength a stage gives you. I 

have yet to meet someone who has left this vol- 
untarily. If they do, it's because they can't take it. 

You go to India frequently to unwind. I heard 
you fly commercial and without an entourage. 
Is that true? 
To India, I do. I close my eyes, and I'm in New 
Delhi. I get in a cab, and I'm at my hotel. I need 
that. You don't know how healthy that is, because 
there comes a time when you can't do anything 
on your own. You have so many people around 
you, you become useless. 

Of course, you need to have that with work, 
and I'm grateful for everyone around me. But 
there comes a moment when I say, "I need to be 
alone, rent a bike, take a walk." 

Going back to what you said about not know- 
ing how to do anything else -you're being a 

little too modest. Your Ricky Martin Foun- 
dation is growing and doing some remark- 
able things. How was that conceived? 
The Ricky Martin Foun- continues on »p52 

RICKY MARTIN took home the award for Hot 
Latin Song of the year for 'Tal Ver' at the 
2004 Billboard Latin Music Awards in Miami. 

Thanks for allowing us to be 
a part of your success! 
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dation began as an organization for the well -being of children in 
health, education and children's rights. We've done many differ- 
ent things. And on one of my trips, I went to India, invited by 
Nacho Cano [ founder of defunct pop group Mecano, who runs 
a foundation for children in India], and I went nuts. He has a 
music school, but it's only part of this gigantic structure, 
whose mission is to rescue girls from the streets. 

One day, we went out to rescue girls. I personally 
found three girls, approximately 4, 5 and 11 years old. 
And to make a long story short, girls like these are at 
the gates of hell. 

Because they are girls in India, child traffickers 
come to the streets, they seduce them and take them 
away. I couldn't understand how little girls could 
be seduced or trafficked. 

And that's where People for Children is born. I re- 
alized how little people know about this. The mis- 
sion of the Ricky Martin Foundation and People for 
Children is to create awareness. 

Do you feel it's your duty to give back? 
I can't sit back and watch what happens and do nothing. So, 
I try to effect change, and I'm very active about it. And the foun- 
dation brings me a lot of satisfaction and passion, a lot of anger 
and sometimes, a lot of frustration, because I like instant gratifi- 
cation. 

You have been writing songs for a long time, but Ricky Mar- 
tin the songwriter was someone we really saw for the first 
time on "Almas Del Silencio," your 2004 Spanish -language 
album. What motivated you to write at that point? 
It was the first time I had time. I was always onstage and simulta- 
neously recording an album. I never had three years to create music 
like I did there. 

I thought I would hear more of your own material on "MTV 
Unplugged." What happened? 
Well, I had just returned from touring, I called [producer /mu- 
sical director] Tommy Torres and I said, `Let's do this." We 
wrote "The Plena" [Martin's only composition on the MTV set] 
in three hours. 

Days later, we went back and fixed a couple of things in it. But 
it is difficult for me to write. I have to be in the right mind frame. 
And in this particular moment, that's what I had. 

I've written 65 songs. But I do it without an ego in the sense that 
I never think, "If I include one of my songs and I sell so many 
copies, I'll make this much money." It's what works best. 

The common thought is that people like you, with long 
careers, reinvent themselves. That's the sense I get too 
from your albums. Each one is so different. Is that the 
case? 
I hope I'm not the same person I was five years ago. It's won- 
derful to be able to evolve. Definitely, when I begin to create, 
what I don't want to do is something I did before. 

PAULINA RUBIO 
gets close with 
RICKY MARTIN. 

With all the recognition you enjoy everywhere in the world, 
how do you keep your feet on the ground? 
It's extremely difficult. It can be so confusing. I think I've been 
blessed. The same way that I've had the opportunity to be before 
150,000 people, life has also allowed me to see suffering. It's not 
so much that I'm on a spiritual quest as that spirituality has found 
me to deal in a healthy way with some of the things in life. 

You have a reputation for being a tireless worker when it 
comes to touring and promotion. You could have relaxed on 
your laurels long ago and limited your activity, like many do. 
Why haven't you? 
There was a time when I did step out of the limelight, as I men- 
tioned. But look at Madonna. She's the queen of pop, and she con- 
tinues to work. 

I think it's something you carry in your genes. You need to have 
a winner's mentality. And winners are warriors in life. They are 
constantly creating and seeing how they can affect society, be it 
through politics, law, education or whatever it is. In my case, the 
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way I've worked since I [was] 12 years old has been very demand- 
ing. But that's the way it is. Is there any other way? 

You have gone back and forth between languages in your 
recordings. Are you going to keep on doing that? 
I don't know. I love Spanish. I don't have plans to record in Eng- 
lish anytime soon. But it shouldn't be an issue to sing in English 
or Spanish. 

But here in the United States it is. 

It shouldn't be. This may be a Ricky Martin Spanish -language 
album, but in many countries, it is simply Ricky Martin's new 
album. Period. Because I'm known all over the world as a Latin act 
who recorded an album in English and has done very well. 

But in Australia, Russia, Thailand, New Zealand, you name it, 
Ricky Martin is in Spanish. So, my next Eng- continued on »p56 
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Martin's Discography Spans 
Two Decades 

Here's a look at Ricky Martin's albums 

"RICKY MARTIN" (1991) 
Freer as a member of 

Puerto Rican boy band Menudo, Mar- 
tin released his solo debut in Spanish. 

An album dominated by ballads. "Ricky Martin" 
yielded major hits: "Fuego Contra Fuego" and "El 
Amor de Mi Vida." 

"ME AMARÁS" (1993) 
Martin's second album solidified his 

standing as a Latin balladeer. 

"A MEDIO VIVIR" (1995) 
This is the album that truly catapulted 
Martin to fame in Latin America. It in- 
cluded "Maria," a song that would be- 

come a template for much of Martin's later work. It 

also marked the beginning of his collaborations 
with Franco de Vita, who wrote the title track; Robi 
Rosa; and K.C. Porter. 

"VUELVE" (1998) 
this album takes 

its name from a Franco de Vita ballad. 
" Vuelve" sold nearly 1 million copies in 

the United States alone, according to Nielsen Sound - 
Scan, an astounding number for its time. The album 
also includes "Por Arriba, Por Abajo," a Martin con- 
cert staple, and "The Cup of Life," which was adopted 
as an anthem for the 1998 World Cup. 

"RICKY MARTIN" (1999) 
For his English- language debut, Martin 
released a self- titled album, as he did 
with his solo debut eight years earlier. 

"Ricky Martin" was a smash, selling close to 7 million 
units in the United States. The greatest hit. by far, 

was "Livin' La Vida Loca," written by Rosa and 
Desmond Child, which spent five weeks at No. 1 on 
the Billboard 100. The track was recently voted the 
top dance track of all time by VH1 viewers. On the 
other end of the spectrum was the ba "lad "She's All 
I Ever Had," which peaked at No. 2 on the Billboard 
Hot 100 , with the Spanish version reached No.1 on 
the Hot Latin Songs chart. 

"SOUND LOADED" (2000) 
sa, follow -uptc ky 

Martin" came too fast. Regardless, 
Martin scored on this album with the 

hit "She Bangs." continued on »p56 
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R I C K Y M A R T I N W O R L D W I D E F A N C L U B 

The Ricky Martin Worldwide Fan Club 

congratulates Ricky on being chosen as the 

2006 
Latin Recording 
Academy Person 
of the Year 
for lifelong musical achievements 
and outstanding humanitarian efforts. 

Ricky, your fans from around the world 
are proud of your musical success, and 

your selfless leadership as a humanitarian. 

It is an honor to salute you at this significant 
moment in your career. 

Congratulations Ricky! 
You are indeed a man who combines great 

talent with a great heart. 

3 v 
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FANS CLUB OFICIAL 

DE RICKY MARTIN 

"Me Amaras" 
Buenos Aires -Argentina 

FCORM 

"Todos Mis Caminos Van A Ti" 
Lima - Perú 

15 Años Juntos 

Club de Fans Oficial Chile 

Ricky Martin 
"Eres como el aire" 

Club Ricky Martin's 
Life Venezuela 

Caracas - Venezuela 
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a salute to 
ricky martin 
on his 20' "year 
anniversary in the 
entertainment industry 
and for his 
humanitarian work 
with children 
worldwide 
(rickymartinfoundation org) 
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u The MTV Video Music Awards in 2003 in 
Miami Beach brought together, from left, 
VINCENTIO, RICKY MARTIN and JUANES. 

from »p52 lish- language album is not my next English -lan- 
guage album. It's simply Ricky Martin's next album. 

But the fact is, your singing in English did open the possi- 
bilities for other Latin acts to explode worldwide. 
That's a big responsibility [ for one to assume]. The timing was per- 
fect, and a lot of work had been done for a long time. I agree that 
the work I did helped to interest the non -Latin world in my cul- 
ture. And I love that. 

What is your most successful song abroad? 
Well, "Cup of Life" is a song even grandparents sing. But there are 
two more that people always sing to, even though they're in Span- 
ish, whether I'm in Beirut, Cairo or Budapest. One is "La Bomba" 
[an uptempo dance track], another is " Vuelve." A ballad. Those two 
have a magical vibe. 

How do you describe yourself? 
I'm an entertainer. I love to entertain. I'm very creative when I'm 

onstage. One night I'll do something, next night I'll do something 
different. I am never boring onstage. 

There was a moment when I got tired being onstage. I was in a 
bad mood. And at that moment I said, "Wait a second, I gotta stop." 
And that's when I took a sabbatical. And I came back and said, "I 
just needed to rest." 

So, where do you see yourself 10 years from now? 
With my humanitarian work, doing a couple of documentaries. I 

will be thinking, "I did amazing documentaries and I did this amaz- 
ing movie about child trafficking." I don't know if it will be me as 
an actor or as a producer. I'll be enjoying the fruits of my labor. 
And musically speaking, at 44, I could still be performing. 

Will you still perform songs like "The Cup of Life "? 
Of course. They're significant songs, which, in all humble- 

ness, marked an era. And not only for Hispanics. It's wonder- 
ful to be in a restaurant anywhere in the world and still have 
people say, "Hey: Alé, alé, alé." -Leila Cobo 

from »p52 
"LA HISTORIA" (2001) 
Mar.üt wok a break iro rr recording and released in- 
stead an album that featured greatest hits and fa- 
vorite tracks. Not included "Livia' La Vida Loca." 

"ALMAS DEL SILENCIO" 
(2003) 
Martin returned to the spotlight 
recording in Spanish - "A mas" was per- 

haps the most introspective album of his career, 
bringing together great songwriters associated with 
deep, lyrical material. With "Almas," Martin also 
began to delve into world music sounds, bringing 
Middle Eastern influences into tracks like " Jaleo." 

"LIFE" (2005) 
Martin's return to English- language 
recording is his most eclectic album 
to date. "Life" was risky in its mix of 

:ruerxes (ranging from reggaetón to world music), 
languages and guests that included Fat Joe, Daddy 
Yankee and Will.i.am. Although ict a big commer- 
cial success, Martin calls it one of his favorite albums. 

"RICKY MARTIN MTV 
UNPLUGGED," (2006) 
:all it Martin with ro grills. On this 
album and a simultareously released 

DVD, fans will hear a better voice, simpler arrange- 
ments and a more honest singer than ever before. 

yomnylovkia6onJ 

To SOME - LEGANDARY ARTIST 

TO OTHERS - GLOBAL HUMANITARIAN 

To ALL - A GOOD FRIEND 

4 ,(74-ceea 
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stf 
we salute Your ` 

many accomplishments 
and applaud your 

efforts in helping create 
brighter future 
for humanity. 

and your friends 
at 
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An MTV "Unplugged" performance is a milestone in any artist's 
career. But for Ricky Martin and MTV to make this one happen, 
the stars of creativity and opportunity needed to align just right. 

For Martin, an international pop icon who has performed for 
massive crowds since he was a child, the intimate acoustic per- 
formance is more than a footnote -it signals a new chapter and 
artistic direction. 

For MTV, Martin's "Unplugged" special is a way to inaugurate 
MTV Tr3s, the new bilingual channel aimed at young Latinos, with 
a bona fide crossover star. 

For Sony BMG, the "Unplugged" special debuting on Nov. 1 is 
an opportunity to showcase one of the world's most popular artists 
in a new way via a global visual performance. 

"We've been counting down the days to present him in this 
very credible and stripped -down fashion," says Kevin Lawrie, 
president of Sony BM G/ U.S. Latin. When you become a white- 
hot-imp star, the perception of the public after a while may turn 
cynical, [as if to s], 'Well, maybe Ricky was just something th a t 

was manufactured.' 
"This is a perfect opportunity to dispel any of that," he adds. "In 

the acoustic 'Unplugged' format, there isn't much of a way to hide 
anything. It's really Ricky unmasked. And that's something that a 

lot of people haven't seen yet, and that's compelling in itself." 
Luana Pagani, senior VP of marketing at Sony BMG Inter- 

national, adds, "Ricky Martin is a superstar [and] MTV 'Un- 
plugged' is a natural step in his career. The show "is giving him 
the chance to connect with the audience in a more relaxed and 
intimate environment." 

MTV and Martin's team had discussed an "Unplugged" for years, 
but the idea gained steam after Martin's last tour, which took him 
to small venues for one -night -only stops in cities worldwide. 

Those shows featured an acoustic segment, and "the whole thing 
snowballed," says Bruno del Granado, who manages Martin's U.S. 
Latin and Latin America markets. 

"It's the start of a new phase. It's a more adult sound," del 
Granado says, referring to the influence of Martin's extensive 
world travels in recent years on his music. "The ' Unplugged' [idea] 

was the right vehicle." 
Jose Tillán, senior VP of music and talent for MTV Networks 

Latin America and MTV Tr3s, says Martin's "Unplugged" special 
"was about connecting to his Latin roots and to the performance 
element of music." 

With that in mind, "Ricky Martin MTV Unplugged" comprises 
songs from Martin's Spanish repertoire. He had rehearsed a ver- 

sion of "Livin' La Vida Loca," but in the end his passion for the 
Latin concept won out. 

"It needed to feel organic, and something that developed out of 
a little idea," del Granado says. 

The singer and his team also vetted several dozen songs sub- 
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MTV SPECIAL YIELDS 
MARTIN'S LATEST 
ALBUM AND OPENS A 
NEW CREATIVE CHAPTER 

BY AYALA BEN -YEHUDA 

mitted by authors from the United States and Latin America be- 
fore deciding on three new ones to record: " Pégate," an uptempo 
song Martin co -wrote with Roy Tavare; "Con tu Nombre," written 
by Christian Zalles and Juan Carlos Perez Soto; and single "Tu Re- 

cuerdo," a flamenco -influenced ballad with Spanish singer La Mari 
of the group Chambao and the guitar accompaniment of song- 
writer Tommy Torres. 

Charlie Singer, executive VP of programming and creative strat- 
egy for MTV Latin America, says the energetic Martin didn't com- 
pletely hold back during his "Unplugged" performance. 

"There are a few moments of the show when he just cannot sit 
down," Singer says. "He needed to dance." 

"Tu Recuerdo" entered the Latin Pop Airplay chart at No. 19 in 
advance of a yearlong marketing campaign that encompasses TV, 

radio, print and digital. 
On Sept. 25, the "Tu Recuerdo" video premiered on MTV Latin 

America and the first episode of MTV Tr3s' flagship show "Mi TRL." 
Visitors to mtvrevolution.com will be able to stream the entire 

"Unplugged" session plus extra songs not seen during the show's 

MTV plans versatile 
exposure for RICKY 
MARTIN'S 'Unplugged.' 

TV premiere. 
The video for "Tu Recuerdo" has also found its way onto My- 

Space and YouTube. 
On Oct. 23, MTV Tr3s aired "Diary of Ricky Martin," and on Oct. 

28, the channel will show "Videologia," a countdown of Martin's 
favorite videos. 

On Nov. 1, the full special will be televised on MTV Tr3s, MTV 
and VH1 in Latin America, MTV Puerto Rico, MTV Spain and 
MTV's high -definition channel. 

Following the special's debut on Nov. 1, MTV Tr3s will present 
a program on the making of the "Unplugged" show. 

The "Unplugged" album and DVD street Nov. 6 in Spain and 
Latin America, Nov. 7 in the United States and throughout De- 
cember and January in Europe and Asia as the TV special premieres 
in additional countries. 

A week before the album goes on sale, it will be available for 
streaming via mtvla.com's "Mercado Negro." 

The days surrounding the album's release will be busy for Mar- 
tin, who will receive the Latin Recording continued on »p60 
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Acoustic sets in small venues on 
RICKY MARTIN'S last tour paved the 
way for his 'MTV Unplugged' session. 

from »p58 Academy's person of the year 
award Nov. 1. 

Then on Nov. 2, Martin will perform a medley 
and a surprise song at the Latin Grammy Awards. 
The concert will be televised on Univision and 
distributed to more than 100 countries. 

"The release will be supported by a carefully 
crafted marketing plan that includes a strong 
setup: TV campaigns, print and important radio, 
retail and online," Pagani says. 

A TV campaign will include broadcast net- 
works in Latin America as well as MTV begin- 
ning with the debut of the music channel's 
Premios Latinoamerica on Oct. 19. 

The week of the album's launch, Martin will 
make in -store appearances at locations yet to 
be announced in New York, Los Angeles and 

Puerto Rico. 
After six weeks of promotion, Martin will begin 

rehearsing for a world tour set to kick off in late 
winter in San Juan, Puerto Rico. Del Granado says 
Martin hopes to do a seven -month tour in larger 
venues than the last ones he visited so that fans 
who didn't catch him last time will get to see him. 

"He feels really at home onstage," del 
Granado says. 

Pagani notes that Martin's Nov. 1 honor as the 
Latin Recording Academy's person of the year 
recognizes not only his status as an artist but also 
his charity work through his own foundation and 
other avenues. 

"Sony BM G is proud to have him as part of the 
roster," she says, "and it is always a pleasure work- 
ing with such a great professional." 

'l'OP SINGLES 
Ricky Martin's 1999 hit " Livin' La Vida Loca" became his breakthrough and signature song 
when it topped both the Hot Latin Songs chart and the Billboard Hot 100 that year. 

But in this exclusive ranking of Martin's top singles, it comes in second to his hit 'Tat Vez," which 
topped Billboard's Hot Latin Songs chart for 11 weeks, after debuting on the chart April 12, 2003. 

The titles on this chart are ordered by peak position on Hot Latin Songs. If mo-e than one title 
peaked at the same position, ties were broken by the number of weeks spent at she peak. If ties still 
remained, they were broken by the number of weeks on the chart, and then in the top 10 and /or the 
tcc^ nn ra ^ending on where the tit,- ' ^r' 

Rank Title Peak Position Debut Date 

-Keith Caulfield 

Label 
1 (11 weeks) 

2 Livin' La Vida Loca 1 (9) April 17,1999 Sony Discos 

1 (4) Feb.10, 2001 Colu 
4 She's All I Ever Had 1 (3) July 10, 1999 C2 /Sony Discos 

5 Vue 6 1 (2) Feb.14,1998 Sony Dis 
6 Y Todo Queda En Nada 1 Dec. 27, 2003 Sony Discos 

1.`' ,ate C 

8 Jaleo 1 July 5, 2003 
á 

Sony Discos 

--s ° 
10 The Cup Of Life 

(The Official Song of 
the World Cup, France '98) 2 March 28, 1998 Sony Discos 

It's hard to find the right words to say, 

when english is not our first language. 

find a music -to- english dictionary...) 

Congratulations, bro. It's been an amazing journey. 

Tommy Torres 
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life has given gcu options. 
Music has given qou a voice. 
Love has given you support. 

But it is ijour generosity 
of spirit that makes you 

a great human being and that, 
mg friend, is your 

post valuable and everlastinc 
legacy. 

Ednita 
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MARTIN'S 
PHILANTHROPHY 

IS HANDS -ON, 
FOCUSING 

ON EXPLOITED 
CHILDREN 

BY LEILA COBO 

In the wake of the devastating tsunami that sti 
December 2004, many musicians respond 

fit concerts to raise funds to help those in nee 
Ricky Martin got on a plane. 
Within three days, he flew to Thailand. On 

the country's prime minister and minister of fc 

offered to help in any way he could. 
Martin went to orphanages, to the morgue: 

then he requested land on which to build ho 
had lost them. 

He teamed up with Habitat for Humanity, v 

homes, providing shelter for at least 500 chilë 
Martin has a lifelong history of humanitar 

thropic work. In 2000, after achieving intern, 
gathered all his efforts to form the Ricky Mai 

mission? The well -being of children 
Martin advocates for the eradication of sexu 

trafficking of children, building awareness o 

People for Children, an initiative funded by h 
"Trafficking in children is a global problem 

bers of children," the United Nations Childre 
reports on its Web site. "Some estimates have 
lion children being trafficked every year. 

"There is a demand for trafficked chil 
for sexual exploitation," it continues. "Ch 
are often unaware of the dangers of traffic 
ter employment and lives lie in other countrit 

Martin reflected on his actions following tl 
"Why build houses in Thailand? Because wl 

though the numbers were unreliable, 2,500 cl 
ported missing. If a child is wandering ai 

mom, that's when traffickers get hold of 
their most vulnerable. I could build a scho 
But it's worthless if a child has no one to go hi 

Martin's interest in aiding children goes b: 

Puerto Rican teen -pop group Menudo, whose m 
ambassadors of good will for UNICEF. 

Initially, his philanthropic work covered n 
ects and funneled money to a variety of cause 
ferent organizations. 

After Martin created his foundation in 20 
cused on the well -being of children in he 
dreri s rights. 

Among other projects, Martin paid the full co: 

by SER, Puerto Rico's Easter Seals organizatic 
Puerto Rican mountain town of Aibonito, 
dren with developmental deficiencies. 

He also supports the Fundación Sol y Sohn 

ruck Southeast Asia 
d by staging bene- 

d. 

arrival he met with 
reign relations and 

to the temple, and 
uses for those who 

hich built 225 new 
ren. 
anism and philan- 
tional stardom, he 

rtin Foundation. Its 

al abuse and sexual 
f the issue through 
s foundation. 
ffecting large num- 

n's Fund (UNICEF) 
as many as 1.2 mil- 

as cheap labour or 
n and their families 

, believing that bet- 
s." 
e tsunami. 
en I got there, even 
ildren had been re- 
nd, looking for his 
m, when they're at 
hospital, anything. 
me to." 
ck to his days with 

embers were named 

any different proj- 
s sponsored by dif- 

00, however, he fo- 

education and chil- 

t of the construction 
n, of a center in the 
ich serves 150 chil- 

a Ferré, a center for 

single mothers and pregnant teens, °anw mirds scholarships to 
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students enrolled in the University of Puerto Rico's School of Med- 
icine and at Puerto Rico's Escuela Nacional de Música. 

Most recently, the foundation began to work with pediatric AIDS 
and donated $1 million in instruments to public schools. In addi- 
tion, Martin pushed for creating a music department as part of 
Puerto Rico's public school system. 

Martin's focus shifted slightly after a trip to India a few years 
ago during which he visited singer Nacho Cano's Sabera Founda- 
tion, a music school for girls in Calcutta. 

Part of Sabera's mission is to rescue girls from the street who 
otherwise could be taken by kidnappers who make them part of a 

trafficking network where children are exploited and forced into 
sexual slavery. 

Martin, who had been unaware of the problem, created Peo- 
ple for Children as a vehicle to raise worldwide attention not 
just on child trafficking, but also child prostitution, abuse 
and exploitation. 

In the beginning, Martin did his work quietly, as he had 
done before. 

"And one day, I spoke with a group of activists in [Washington] 
D.C., and they said, 'How nice, how nice that you're involved, but 
you aren't helping us out at all,' " he says. 

"They were very aggressive about it," he adds. "They told me, 
'Your intentions are the best, but you need a voice. We need a voice. 

We've been working on this at least a decade, and I can't accom- 
plish anything because I'm Joe Blow. People like you can make a 

difference.' " 

Martin began to speak out. He appeared in a a series of pub- 
lic service announcements talking about child trafficking. He 
also hosted a documentary produced by the InterAmerican De- 
velopment Bank about human trafficking that aired on TV in 
Latin America. 

The five -country "Call and Live" campaign with the International 
Organization for Migration also promoted hotlines for victims to 
get help. 

Martin's foundation also partnered with Microsoft in Latin Amer- 

RICKY MARTIN'S global 
travel has led to his concern 
for exploited children . 

ica and the Caribbean for an online safety campaign for children, 
Navega Protegido. 

"He had to work on that issue and get the word out that this 
problem exists in the world," says Angel Saltos, who runs Mar- 
tin's foundation. 

Saltos says the problem of child trafficking is exacerbated by 
"denial in the minds of many people." 

"Our focus is on child protection and working for the well -being 
of children around the globe. It sets a new model of partnerships. 
It brings to light a new way of doing philanthropy and a new way 
of impacting large audiences. It's a great example of how a public 
figure can use his power of convocation to trigger the interest of 
authorities and general audiences and the private sector to pay at- 
tention to a cause that is very much close to Ricky's heart-pro- 
tecting children." 

Now, Martin's focus is supporting laws that protect children. 
Testifying before the U.S.. Congress' House International Re- 

lations Committee in September, Martin called on the United 
States to ratify the United Nations' Convention on the Rights of 
the Child, and provide more antitrafficking aid to foreign gov- 
ernments and organizations. 

"We must work toward a universal law where children are con- 
sidered children until they turn 18," he says. "In many countries, 
children become adults at 12, because they still follow constitu- 
tions that haven't been amended. In those same constitutions, 
there is no item that says that prostitution is illegal. So, if a child 
is forced into prostitution, it isn't illegal." 

A second law, he says, will focus on registering all children when 
they're born. 

"Sixty-three percent of all children in the world don't have a birth 
registry," Martin says. "They have no identity. They don't exist. 
That's why they can disappear so easily. We have to make it easy 
for families, for health -care providers, to register them. 

"I was a child who worked. I left home at 12 to work. But I worked 
in something I loved and contributed to society. These children 
are forced into a world of [exploitative] relationships." 
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RICKY, 

CONGRATULATIONS 
ON ALL YOUR ACCOMPLISHMENTS! 
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WHY FANS FROM JAPAN 
TO FINLAND LOVE RICKY 

BY STEVE ADAMS 

From the day Ricky Martin signed a deal with 
Sony Music International a decade ago, label ex- 

ecutives believed his bilingual talent would pro- 
pel him to global popularity. 

Along with exuding considerable talent, Mar- 

tin also "has always been fluent in both English 
and Spanish," notes Daniel Levy, Sony BMG 
Music VP of global marketing, "so it was always 
going to be a natural step for him to go from being 
a Latin superstar to an international superstar to 

a worldwide superstar." 
Martin's sales outside the United States and 

Latin America underline Levy's point. According 
to Sony BMG figures, the singer has shipped al- 

most 34 million albums worldwide, with slightly 

less than half of that total coming from markets 
outside the United States. 

"Ricky is one of the first real global superstars 
to come out of Latin America," Levy adds. "He 
was already signed to our Latin American com- 
pany, and it was only after the first three albums 
that he got signed to Sony Music International." 

Levy considers Martin's performance of his 
1998 World Cup theme song, "The Cup of Life /La 
Copa de la Vida," at the 1999 Grammy Awards - 
which received TV coverage in several key inter- 
national markets -as the moment his global 
potential became clear. 

He says Sony got Martin to record his first Eng- 
lish- language album as quickly as possible after 
that "to try and capture the excitement" the per- 
formance generated. 

That album, "Ricky Martin," was released in 
September 1999 and has sold 15 million copies 
worldwide, according to the label. It also yielded 
the global smash hit single "Livin' La Vida Loca." 

However, Martin's ini- continued on »p66 

RICKY MAFT NS honor at the 
2005 World Nusic Awards 
recognized h s g1.3b31 popularity. 

Como promotores de Picky Martin 
nos corresponde participar de este homenaje. 
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Como amigos, nos Rena de emoción. 

JUAN MANUEL LÓPEZ (KmuK), 
CARLOS ORANIAN Y JULIIETA FAZIO. 
reliciidades también al resto cue la Earl ;lia: 
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tial international breakthrough had come earlier 
in August 1995 with his third album, "A Medio 
Vivir," which has shipped 1.3 million copies in 
Europe alone, according to the label. The album 
was a strong performer in Spain, France (where 
it remains his best seller) and -perhaps sur- 
prisingly- Finland. 

"Finland was one of the first markets to break 
outside of Latin America," Levy says. "Finland 
and France took chances, and [the single "Maria "] 

got massive radio airplay." 
Martin's follow -up album, "Vuelve," released 

in July 1997, featured the international hit "The 
Cup of Life." Sony BMG reports shipments of 2.1 

million copies for the album in Europe, where 
Italy, Turkey and Germany all became important 
markets for Martin. 

The album also shipped more than 1 million 
units in Asia and an additional 204,000 units in 
Japan alone. 

Kelly Chew, Sony BMG senior VP of global 
marketing for Asia, says Martin's visits to play 
showcase gigs and conduct promotional work 
were crucial to that success. 

"Making the effort to tour in Asia was rare for 
a superstar artist," Chew notes. "Asia is not usu- 
ally on the 'A' list of regions to travel to." 

Chew adds that Martin's "uptempo, happy 
singles" also stood out on radio in the region "at 

a time when radio was crowded by boy bands 
and ballads." 

Martin has now shipped more than 3 1 mil- 
lion albums in Asia, plus an additional 1.5 mil- 
lion in Japan. 

"Not many [international] artists can boast such 
numbers in Asia," Chew says. 

Levy notes that the Asian release of Martin's 
upcoming "MTV Unplugged" album will be held 
back until the new year -elsewhere, it will arrive 
in November -to enable a greater marketing push 
once the congested Christmas period is past. 

"MTV will broadcast the show [regionally] in 
January too," he says. 

Martin has reaped the benefits of a massive 
amount of international promotional work around 
the release of "Vuelve" and "Ricky Martin," ac- 
cording to Levy. 

"He's probably the hardest -working artist I've 
ever worked with," Levy says. "Not just touring 
but promotion- wise -the guy's a machine." 

However, Levy concedes that sales in Australia 
and New Zealand -which peaked at 424,000 for 
"Ricky Martin"-have dropped in recent years. 

"Those markets aren't as strong because he 
hasn't [toured] there in a while, but also because 
they haven't released the [Spanish -language] al- 
bums," he says. "All the other European and Asian 
countries release the Spanish albums, so for those 
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markets and those consumers, Ricky has always 
been there." 

Martin's sales in English -language markets 
may have diminished in recent years, but his 
Spanish -language album shipments "are very, 
very consistent," Levy says. 

He points out that Martin's latest Spanish -lan- 
guage album, "Almas Del Silencio" (2003), has 
shipped more than 1 million copies worldwide, 

SOURCE: Sony BMG 

compared with the 694,000 of English -language 
set "Life" (2005). 

"A lot of people think Martin emerged after 
'Livia La Vida Loca,' but his first international 
smash was 'María,' " Levy says. "He was already 
established as a Spanish- singing superstar in the 
world outside of America. [Now] he is strongly 
established worldwide as a bilingual artist whose 
Spanish album sales are as strong as ever." - 

ADAPT 
THRIVE 

JOHN ROSENBERG AND HIS COLLEAGUES AT SULLIVAN & WORCESTER LLP CONGRATULATE 

RICKY MARTIN ON THIS WELL DESERVED HONOR. 

WE'RE GLAD TO BE PART OF THE TEAM. 
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You are great entertainer and humanitarian. 
Thank you or allowing us to be a part of your LIFE. 

Love, 

Allen and David 
and the rest of the gang at 
Grubman, Indursky & Shire, P.C. 
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ASCOT TRAVEL BY APPOINTMENT 

Laura Giantonio & Ascot Travel salute Ricky Martin on an 
outstanding life time career, achievements and dedication to 

worldwide humanitarian effort. Congratulations. 

Ascot Travel 
225 W 34th Street 

Suite 1414 
New York. NY. 10122 
Tel - 212 736 4135 

Email - laurag@appointmentgroup.com 

DESDE ESPAÑA 
FELICIDADES A ... 

RICKY 
MARTIN 

... queremos seguir compartiendo 
todos tus éxitos y 

darte las gracias por contar 
con nosotros. 

PLANET 
NWEHIR 

www.planetevents.es 
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RICKY MARTIN is expected to 
open his next tour ii late winter 
in his native Puerto Rico. 

TRULY ONE WITH 
1'HE AUDIENCE' 

CONCERT TOURS 
HAVE DRIVEN 

h;ARTIN'S GLOBAL 
POPULARITY 

BY MITCHEL PETERS 

In concert, Ricky Martin is "as good as any per- 
former you've ever seen or heard about in your 
life," says manager Randy Hoffman, president 
of Hoffman Entertainment. "From the minute 
the show starts to the minute it ends, he leaves 
everything on that stage. He is truly one with 
the audience." 

Following the Nov. 1 debut of his "MTV Un- 
plugged" special, and the Nov. 7 release in the 
United States of the album "Ricky Martin MTV 
Unplugged," Martin is expected to launch a world- 
wide tour in late winter in his native Puerto Rico, 
with U.S. dates planned for April. 

Touring is nothing new for Martin, who as a 
teenager performed in stadiums throughout 
Latin America and the Caribbean with pop 
group Menudo, says Bruno del Granado of RM 
Enterprises, who manages Martin's career in 
Latin markets. 

But it was not until 1999, with the release of 
"Ricky Martin," his first English -language album, 
that the singer from Puerto Rico found interna- 
tional success as a touring solo artist. 

That October, Martin embarked on the world- 
wide Livin' La Vida Loca tour. Attendance and 
sales data reported from 60 concert dates in the 
United States, Canada and Mexico show the tour 

grossed $51.3 million and drew 875,151 fans, ac- 
cording to Billboard Boxscore. International dates, 
not reported to Boxscore, would push Martin's 
grosses higher. 

"He's truly an international superstar," says 
Kate Ramos, senior VP of Latin music at Live Na- 

tion. "He's the first artist to really cross out of just 
the Spanish- speaking world and speak to many 
audiences ... In the Latin business, he's done so 
much for our industry." 

After completing dates on the Livin' La Vida 
Loca trek, Martin immediately went back into the 
studio and recorded "Sound Loaded," his second 
English- language album. The album was followed 
by a six-month worldwide press tour that did not 
allow time for concert dates, del Granado says. 

During that promotional trip, Martin cut an- 
other record, which then required even more 
press appearances. 

"The Latin market was screaming for another 
Spanish -language album, so he went back into 
the studio to record 'Almas del Silencio,' " del 
Granado says. "It was back -to -back albums, so 
there was no room for rest or going back out on 
the road." 

Ramos recalls that Martin expressed his desire 
for a much -needed vacation after years of an ex- 

hausting schedule. 
"He said he'd worked nonstop for 20 years, so 

he decided he needed a break because he grew 
from being a teenager to a man while he was on 
the road and in the public eye," she says. "That's 
tough. He has made some incredible strides." 

It wasn't until November 2005, one month after 
the release of another English -language album, 
"Life," that fans had an- continued on »p70 
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MTV LATINOAMÉRICA AND MTV'IR3S CONGRATULATE RICKY MARTIN 

FOR MAKING HISTORY WITH AN AMAZING MTV UNPLUGGED. 
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RICKY MARTIN played 
smaller venues on his 
One Night Only tour. 

from »p68 other chance to see Martin on tour 
once again. Del Granado says the idea of touring 
was long overdue, and that Martin was eager to 
start performing live again. 

"Ricky wanted to go out on the road as soon as 

possible, so we did a month of prepromotion, and 
a month of promotion as soon as the album was 

released," the manager says. "The tour started ex- 

actly a month after the CD hit the street." 
To connect more closely with fans on his One 

Night Only tour, which ran through June 2006, 
Martin moved away from large facilities and into 
theaters, halls and performing arts centers. 

"We said, 'We're going to do it much smaller 
just so the fans feel that intimate, close -up bond 
with Ricky,' " del Granado explains. "The last time 
Ricky went to most of those markets it had been 
stadiums or arenas." 

Chris Dalston, Martin's worldwide agent at 
Creative Artists Agency (CAA), was in the audi- 
ence at the singer's sold -out concert jan. 24 at 
Hollywood, Calif's Pantages Theatre. 

"It was an incredible show," Dalston says. "It 
was basically an arena production put into the- 
aters. It was a huge production." 

AEG Live was a co- promoter on that date, says 

Susan Rosenbluth, the company's Western re- 
gion VP. She says the small -venue capacities left 
fans wanting more, and that the Pantages The- 
atre concert "could've sold a lot more tickets than 
the one night." 

A.J. Wasson of Live Nation's Florida Music 
Group was involved with two successful One 
Night Only concerts: at Miami's James L. Knight 
Center (Feb. 14) and Orlando's Bob Carr Per- 
forming Arts Centre (Feb. 15). Combined, the 
shows grossed $485,049 and drew 6,917 fans, ac- 

cording to Billboard Boxscore. 
Wasson says one of the shows attracted fans 

from abroad. "I remember I had gone out into 
the audience at one point, and there were some 
girls from Uruguay, Paraguay and Venezuela that 
had just flown in for the show," he says. 

Del Granado describes Martin's fan base in 
Latin America and the United States as ex- 
tremely loyal. 

"When you go to a Ricky Martin show, whether 
it's in Mexico City or Los Angeles, you have these 

fans that sing along to just about every single 
song," he says. "Don't forget that he came out of 
the Latin market, so if there's one artist they re- 
ally feel a sense of ownership of, it's Ricky Mar- 
tin. They saw him when he was with Menudo, 
then beginning as a solo artist and then when the 
U.S. discovered him." 

Del Granado has managed Martin for about 
two years, but has known him for the past 15 from 
his days as VP of music programming at MTV 
Latin America. 

"He was one of the core artists we used to fea- 
ture on the channel, when his second solo album 
came out in 1993," he says. 

The manager's first realization that Martin had 
worldwide star potential came during a 1995 con- 
cert in Argentina with 250,000 fans. 

"They had to shut down the largest avenue in 
Buenos Aires," he says. "I thought, 'Wow, this 
guy is not only a Latin artist, he has the potential 
to become a huge artist.' " 

As of press time, no official dates for Martin's 
upcoming global arena /stadium tour were locked 
down, but CAA's Dalston says he's working on 
dates for February and March. The trek will be in 
support of "MTV Unplugged." Manager Hoff- 
man says the upcoming jaunt won't be "un- 
plugged," but those elements will be incorporated 
into performances. 

`We're going to do a very extensive Central 
and South America tour in February and 
March, which encompasses five shows in Mex 
ico, hopefully multiple shows in Argentina 
and single shows in Chile, Brazil, Uruguay, 
Nicaragua, El Salvador and Peru," Dalston 
says. "If you have a map, pretty much pick any 
country in Central or South America, and we're 
going to try to hit there." 

After those dates, the plan is to take a break for 
Easter before starting up a U.S. tour in April, ac- 

cording to Dalston. 
"Then the idea is to head to Spain, Italy and 

potentially European markets in May," Dalston 
says, adding that response from promoters has 
been very strong. 

The tour will most likely start in Puerto Rico, 
and will also hit markets in the Far East, Australia 
and Japan, according to del Granado. 
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breaking on through for forty more! 
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SPECIAL FEATURE 

It seems to happen every decade or so. 
In 1979, eight years after the death of the 

Doors' magnetic frontman Jim Morrison, the 
band's song "The End" seared the psyche of 
moviegoers during the opening scene of Fran- 
cis Ferd Coppola's landmark Vietnam epic, 
"Apocalypse Now." 

Then in 1991, Oliver Stone's Doors biopic 
relit the fire of interest in the band, recalls 
manager Jeff Jampol, commenting on the 
Doors' enduring and cyclical popularity. 

Now, the band's surviving members - 
keyboardist Ray Manzarek, guitarist Robby 
Krieger and drummer John Densmore - 
are preparing to celebrate the 40th an- 
niversary of their 1967 self -titled debut 
album with a wealth of activities to spark 
interest in the band among a new genera- 
tion. 

On tap: a new boxed set, the band's first au- 
thorized biography and a push into areas rang- 
ing from ringtones to a theatrical production 

in Las Vegas that will feature the group's 
music 

Wh le the Doors have been one of the most 
written about and reissued acts in rock, 
Rhine /Elektra Records' "Perception" boxed 
Eet and Hyperion's "The Doors by the Doors" 
coffee -table book hit the streets with some- 
thing new. 

Lor gtime fan, artist and TV /radio person- 
ality Henry Rollins, who contributed to "The 
Door: by the Doors," is optimistic that the 
Jook and boxed set will offer something valu- 
able fir followers of the band. 

The Doors' previous projects "have never 
been zheesy or have never offended me be- 
sause it's always for the fans," Rollins says. 
"It's sever some awful T -shirt or something 
disgusting like an Elvis thing." 

True to that spirit is "The Doors by the 
Door3," due Nov. 7, an oral history written by 
Ben Fong -Torres, the journalist who conducted 
Morrison's final interview and later penned 

Another Decade Brings Another 
Revival Of Interest In The Doors' 
Iconic Music And Spirit 
BY CRAIG ROSEN 

his o iituary for Rolling Stone. 
Voile working on the book, Fong- Torres 

cons-imed every bit of Doors music, archival 
footage and previously published interviews 
and then dug deeper, conducting new inter- 
views with the three surviving band members, 
their families and closest associates. 

"There's more detail from intimates that 
hasr't been said before, because I took their 
interviews and asked for more details and 
more information," Fcng- Torres says. "This 
is the first time you have an 'as told to' in the 
voices of the Doors by all four of them in one 
collection and not told 3y an outside narrator, 
biography, investigative reporter or just one 
of the Doors with just only his point of view." 

The 288 -page tome will also include never - 
befcre- published photos and memorabilia, 
including Morrison's drawings and hand- 
written lyrics to "L.A. Woman," which Fong- 
Tories obtained from one -time Doors publicist 
Diaoe Gardner, who lived in the apartment 

below Morrison's girlfriend Pamela Courson. 
It was in Gardner's apartment that a chance 
meeting between Fong- Torres and Morrison 
became the final published interview with the 
iconic singer /poet. 

While "The Doors by the Doors" will en- 
lighten fans with new details behind the band's 
rise and fall, the 12 -disc 'Perception" boxed 
set, due Nov. 21, promises to reveal previously 
unheard aural treasures for the faithful. The 
set is broken down into six CDs and six DVDs 

featuring the band's six Elektra studio albums. 
Yet rather than the usual remastered boxed 

set, "Perception" includes new stereo mixes 
of the six albums, incorporating backing vo- 

cals and other outtakes that were left off the 
original releases, plus alternate takes of choice 
cuts. 

In addition, the DVD versions ofthe albums 
features 5.1 surround sound mixes, photo gal- 

leries, lyrics, discographies and two videos of 
songs on each disc. In continued on »p74 
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addition, each album will feature new liner notes 
by noted rock journalists, including Fong -Torres; 
Paul Williams, founder of Crawdaddy; and Bar- 
ney Hoskyns, author of "Waiting for the Sun," a 

history of the Los Angeles music scene from 
which the band emerged. 

"There were all kinds of things that we left off 
the albums at that time -harmony vocals, dif- 
ferent guitar parts, things like that -and we put 
them all back in, so those who hear the new [ver- 

sions] will hear a lot of new stuff," says Bruce Bot- 

nick, the Doors' longtime engineer who oversaw 
the new set. 

"The first album [1967's "The Doors "] in par- 
ticular has never been heard at the correct speed," 
Botnick says. "It's always been running slow. So 

those who buy the [boxed set] will hear it at the 
correct speed for the first time." 

Additionally, Rhino will reissue deluxe dou- 
ble -disc versions of the albums separately be- 
ginning in January 2007. The label also hopes 
to reach new fans by pushing the Doors' songs 
as ringtones through an extensive TV advertis- 
ing campaign. "There's a whole new generation 
of potential fans to whom we have to connect," 
Jampol says. 

The 40th- anniversary campaign kicks off Nov. 

8 with an event on the Sunset Strip, which served 
as the setting for the Doors' rise to fame. That 
night the Whisky a Go Go, the club where the 
Doors served as the house band during the sum- 
mer of 1966, will be honored with a plaque from 
the Rock and Roll Hall of Fame, designating it as 
a historic location. Inside the Whisky, Doors gui- 
tarist Robby Krieger will be on hand for a listen- 

ing party for "Perception." 
Despite the fact that the Doors were banned 

from the Whisky following a performance fea- 
turing Morrison's obscene Oedipal rant in "The 
End," the club owner Mario Maglieri has noth- 
ing but fond memories of the band. 

"He was a good guy," he says of Morrison. "I'd 
bawl him out and he'd look at me, rolling his eyes. 
They were a good bunch of guys , young guys that 
succeeded with this kind of carnival music, which 
I enjoyed." 

Down the street from the Whisky is the Cat 
Club, the former home of the London Fog, the 
venue where the Doors played some of their ear- 
liest gigs. During the Nov. 8 event, Doors key - 
boardist Ray Manzarek will host a scaled -down 
version of the Doors' Rock and Roll Hall of Fame 
exhibit, which opens in spring 2007 at the rock 
hall in Cleveland. 

Across the street is Book Soup, formerly the 
site of the Cinematheque 16 movie house where 
Morrison once staged an impromptu poetry read- 
ing accompanied by Krieger on acoustic guitar. 
There, Densmore will be on hand to sign copies 
of "The Doors by the Doors." The book will also 
be on sale at the Whisky and the Cat Club, al- 
lowing fans to get their book signed by all three 
Doors members as they visit the three locations. 

Even before the 40th anniversary's official kick- 

off event, the Doors were once again proving their 
commercial viability. On Aug. 8, Rhino /Elektra 
reissued the two -CD "The Best of the Doors," 
which promptly returned to the No. 1 position on 
Billboard's Top Pop Catalog Albums chart. 

Since its original re- continued on »p76 
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lease, "The Best of the Doors" has been certified 
nine -times platinum by the RIAA. The recent suc- 
cess of the album "just shows how relevant the 
band continues to be," Rhino VP of marketing 
Kenny Nemes says. 

Of course, those affiliated with the band 
through the years have seen the signs of a resur- 
gence before. Bill Siddons, who became the band's 
first manager at the age of 19 simply because he 
was the only one they could trust, was shocked 
when his then -13- year -old daughter began re- 
questing photos of Morrison more than two 
decades ago. 

"I asked why she wanted them, and she said, 
'All my friends want them, Dad.' " 

Current manager Jampol, who has guided the 
Doors' career since the death of his partner and 
longtime Doors associate Danny Sugerman in 
2005, sees it as part of a continuing tradition. 

"The Doors have been an iconic brand for 39 

years," Jampol says. "I'm actually in the very lux- 
urious and grateful position of having a brand 
that's completely relevant today." 

The statement is backed up by the band's con- 
tinuing merchandise sales. Dell Furano, CEO of 
Signature Networks, the longtime Doors' mer- 
chandising and licensing representative, says the 
band is one of the company's best sellers, right 
up there with the Beatles and AC /DC. The fact 
that such celebrities as Paris Hilton have been 
photographed wearing a Doors T -shirt has just 
upped the ante. 

While the Doors may once again be riding high, 
this latest resurgence began more than two years 
ago in sort of an underground, subversive man- 

FACT FILE: The Doors 

Label: Elektra /Rhino 
Manager: Jeff Jampol, the Doors Music 

Publisher: Doors Music, ASCAP 

Latest release: "Perceptioi" boxed set, 
Elektra /Rhino 

ner true to the band's roots. 
Jampol began licensing the Doors' music for 

remixes in videogames. "Riders on the Storm 
(Fredwreck Remix)" featuring Snoop Dogg ap- 
peared in the 2004 videogame "Need for Speed: 
Underground 2." Authorized remixes by such 
electronic acts as BT, the Crystal Method and Paul 
Oakenfold followed. 

However, not everything was planned or au- 
thorized. In 2005, renegade mash -up artist Go 
Home Productions combined the Doors' "Rid- 
ers on the Storm" with Blondie's "Rapture" to 
create "Rapture Riders," an intriguing blend 
of cool '80s new wave hip -hop and mysterious 
'60s psychedelia. 

In the renegade spirit of the Doors, when Jam- 
pol caught wind of the recording, rather than 
having an attorney send a cease -and -desist order, 
he met with the man behind the project to find 
a way to release an authorized version of the 
mash -up in a manner that would benefit all par- 
ties involved. 

It was officially released on Blondie's "Great- 
est Hits: Sight + Sound" and later became a hit 
on the Hot Dance Club Play chart as well as in 
several international territories, thanks in part to 
a video mash -up featuring both acts. 

As for the Doors, they were ecstatic. "Hey," 
Manzarek quips, "we did Blondie." . 

The Business Management Office of 

Jerry B. Swartz, CPA 
proudly congratulates 

The Doors 
on 

their 40th Anniversary 
It's been an honor and a 

privilege to work with you. 

9595 Wilshire Blvd., Beverly Hills, CA 90212 
(310) 278 -9944 
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CONGRATULATIONS ON 40 YEARS OF GENIUS 
N N I V E R 
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Dear Robby, John, Ray: 

We've been your fans all our lives and your managers for three years. 

It's like a dream come true, and we are happy, grateful and excited to work for and alongside our heroes. 

The Doors' music, Jim Morrison's poetry, and the soul, vibe, sound, meaning and relevance of The Doors as a band 
resonate more strongly than ever in the hearts and minds of millions of fans - new and old - all over the world. 

It's an honor, a blessing and a privilege to work with the greatest band in all of rock 'n' roll. 
Thanks for making us a part of your lives and participants in Doors history. 

We look forward to celebrating your 40th anniversary officially throughout 2007, which we hope will prove 
to be one of the greatest years ever in the annals of The Doors. Here's to another 40 years - together! 

Our heartfelt thanks, also, to all of our partners, without whom we could not do what we do: 

Lou Reisman and the Morrison family 
Jerry Mandel and the Courson family 
Rhino Records 
Jeff Kwatinetz and The Firm 
John Branca, Esq., and David Byrnes, Esq. 

Randall Wixen, Wixen Music Publishing 
Jerry Swartz, Swartz Accountancy Corp. 
Bruce Botnick, The "God Of Sound" 
Budd Carr & Nora Felder 
MusicToday 

Sparkart LLC 

The Dowd Agency 
Evolutionary Media Group 
Editorial Emergency 
Wolfson PR 

And lastly, thanks to my late partner and friend, Danny Sugerman (1955- 2005), without whom none of 
this would have been possible. We m'ss you, Danny, and your spirit still guides us. 

. 

Jeffrey Jampol and everyone at DOORS MUSIC CO and JAMPOL ARTIST MANAGEMENT, INC. 
Cory Lashever, Mark Hobson, Terry McConico, Mohan Reddy 

il 

Doors Music Co. Jampol Artist Management, Inc. 
8899 Beverly Blvd. Los Angeles, CA 90048 

(310) 274 -8471 (323) 466 -7100 fax (310) 274 -9856 

Photo courtesy of Ed Caraeff 
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As they prepare to celebrate the 40th anniversary 
of their self -titled debut album, the surviving 
members of the Doors have been reflecting on 
their legacy. 

The trio of keyboardist Ray Manzarek, gui- 
tarist Robby Krieger and drummer John Dens- 
more have collaborated with music journalist 
Ben Fong -Torres for "The Doors by the Doors," 
an oral history that will be published this month 
by Hyperion. 

They also spent time in the studio with long- 
time engineer Bruce Botnick, as he worked on 
remixing the Doors' six studio albums in 5.1 sur- 
round sound for the `Perception" boxed set on 
Rhino Records. 

Billboard recently spoke with Manzarek, Krieger 
and Densmore in separate phone interviews about 
the enduring appeal of their music, and what their 
late bandmate Jim Morrison would think of their 
quest to use new technology to expose the Doors' 
music to the next generation of fans. 

\G 
Manzarek, Krieger And Densmore On The Doors' Legacy BY CRAIG ROSEN 

In your wildest dreams, did you ever think that 
people would still be listening to the songs 
that you recorded for your first album four 
decades later? 
Manzarek: Hardly, but on the other hand, that's 
not [a musician's] concern. I don't think musicians 
play music thinking in terms of posterity. It's just 
the opposite. You have to think in that individual 
moment in time, the Zen moment in time. 

And if you capture the energy, then you do what 
a musician is supposed to do. If by the grace of 
the gods on Mount Olympus you happen to be 
liked 40 years from now, that's only a testament 
to the Doors' audience as far as I'm concerned. 

Doors music is not a simple kind of music. It's 
like the Bauhaus. It's clean and pure. Morrison's 
lyrics are psychologically deep. So for people to 
understand Doors music is certainly a testament 
to their intellects. 

What did your parents think of you playing this 
crazy rock'n'roll music at the time? 
Manzarek: They loved it, and then "Light My 
Fire" becomes the No. 1 song in America. What's 
not to like? My mother had three boys of her own, 
Raymond, Richard and James. So Jim Morrison 
comes along, and I introduced him and brought 
him down to Redondo Beach to bum a couple of 

free meals off my parents. My mother loved him. 
That's her fourth son. She cut his hair. She used 
to cut our hair and gave Jim a little trim, too. 

What do you remember about that first Doors 
gig at the Sunset Strip club the London Fog? 
Densmore: I had been a professional drummer 
for years before that playing weddings, bar mitz- 
vahs and bars with my fake ID. Here I was in 
the dumpiest fucking bar that I'd ever seen. Jim 
was so nervous he wouldn't even face the audi- 
ence. I thought, "I don't know if this group is 
going anywhere." 

And then I'd go down to the Whisky and hear 
Love and wish I was in their band. But when I 

first walked into Ray's parents' garage, before I 

brought Robby into the band, I knew immedi- 
ately that Jim Morrison had the potential for 
magic, but it certainly hadn't come to fruition at 
the London Fog. He was learning how to do it. 

In the garage we were contirced on »p80 
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Hello We Love You, 

You Lit Our Fire, Helped Us Break On Through, 

Deal with Strange People and Strange Days, 

Touched Us, Took Us to The Soft Parade, 

Kept Us Waiting For The Sun, 

Showed Us How to Love Madly, 

Congratulations and Thank You Cause 

The Music's Not Over 
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from »p78 
looking at the really raw ingredient. Jim had 
never sung, so we were looking at really raw ma- 
terial. But he had brilliant lyrics that made me 
want to immediately play drums. 

Ray handed me a crumpled piece of paper and 
I read it, "The day destroys the night /The night 
divides the day /Tried to run /Tried to hide /Break 
on through to the other side." I read it and went, 
"Oh, shit. Where's my drums ?" 

How did you land the gig as the house band at 
the Whisky a Go Go? 

Manzarek: The week before our final night at the 
London Fog, Ronnie Harran, the booker from the 
Whisky a Go Go, had come down and fell in love 
with the band. She asked us after the set, "How 
would you guys like to be the house band at the 
Whisky a Go Go ?" And we went, "Fucking A. Are 
you kidding? Of course, we'd love to." 

She said, "You'll open the show, then the head- 
liners, then you play another set, and then the 
headliners. So two sets a night." We said, "How 
much money ?" And she said, `Union scale," 
which was like $135 per man, per week. It was 
like, "Wow." We were making like $40 or $50 at 
the London Fog. 

We were going to be the house band at the 
Whisky a Go Go and Jim Morrison, Mr. Cool, says 

to Ronnie, "We got to think about this. Why don't 
you come back tomorrow ?" And she looked at 
him with these big puppy -dog eyes. 

After she left, we proceeded to pummel Mor- 
rison on the arms and shoulders. "What do you 
mean we have to think about it ?" Jim said, "Of 
course we're going to take the gig, but you don't 

From the beginning, in 1966 in Los Angeles, the Doors exuded cool. From left are 
ROBBY KRIEGER, RAY MANZAREK, JIM MORRISON and JOHN DENSMORE. 

want to appear too anxious." 
The next week we started, and the band we 

played with was none other than Them, Van Mor- 
rison and Them. And we jammed during the last 
set of the night. So Jim Morrison and Van Mor- 
rison were singing "Gloria" together at the Whisky 
a Go Go. What a night. 

What were the influences that shaped the Doors' 
sound and what does each member of the band 
bring to the table? 

Densmore: Ray grew up in Chicago so he had 
the blues, Muddy Waters and all that. He also had 
classical training. That was pretty cool. That was 
invoked in the intro to "Light My Fire," which was 
very kind of Bach -like. Robby had a flamenco and 
folk music background. I was so enamored with 
watching Robby's fingers crawl across the fla- 

menco guitar strings like a crab. 
I'm a jazz guy and Ray was also into jazz, so 

when we met we talked about [ John] Coltrane and 
Miles [Davis]. I think that influence gave me free- 

dom. Like in "When the Music's Over," I just 
stopped playing the beat, and I would just com- 
ment on Jim's words percussively, out of rhythm, 
like we were having a conversation. I got that from 
listening to Elvin Jones and John Coltrane. 

And then there was Jim, Mr. Literary, who had 
read every book on the planet, but didn't know any- 
thing about music and how to write songs and 
trusted us. Therefore, we were a total democracy. 

We shared everything -writing credits, veto 
power. Jim had melodies as well as words. He 
didn't know how to play a chord on any instru- 
ment, but he had melodies in his head. To re- 
member the lyrics he would think of melodies and 
then they would stay in his head. He had melodies 
and lyrics in his head, and he would sing them a 

cappella, and we would eke out the arrangements. 

What is it about the Doors' music that makes it 
so seemingly timeless? 
Krieger: The Doors were just ahead of their time. 
It seems like what we were playing back then, the 
blues and stuff like that that we were into, were 
starting to catch on 10 years later. Because we 
were ahead of our time in our heyday, we weren't 
really that huge. 

I don't think a lot of people really understood 
what the hell we were doing until later. Maybe just 
now people are waking up to the Doors' music. 

What in your mind is the essential Doors album? 
Densmore: The first one had all the hits, but was 
poorly recorded. There were only four tracks. The 
second one was one of my faves because we got re- 

laxed in the studio. We had continued on »p82 

To The Doors: 
Thank you for Lighting our Fires for the last 40 years. Your poetry and 

uniquely American contribution to Rock n' Roll music continues to inspire our 
lives and to unceasingly transform the entertainment industry as we know it. 
With every generation that opens the Doors to Perception and discovers your 

singular sound, you change the world. 

Happy 40th, Doors! 
You don't sound a day over 25! 
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So glad to have been working with you for most of them. 

ZIFFRE.N, BRITTENHAM, BRANCA, FISCHER, 
GILBERT- LURIE, STIFFELMAN, COOK, JOHNSON, LANDE & WOLF LLP 
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The Doors' debut album was the first album I ever bought. It is still my favorite. What a wonderfully 

serendipitous pleasure life has served in allowing me to work with you these many years. 

Much love and respect, 

Randall Wixen 

Wixen Music Publishing, Inc. 
24025 Park Sorrento, Suite 130 Calabasas, CA 91302 -4003 
Tel. (818) 591 -7355 Fax. (818) 591 -7178 
www.wixenmusìc.com 
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RAY MANZAREK, wi:h classical 
training, crafted the keyboard 
hooks for the Doors' hits. 

from »p80 fun experimenting. 
The fourth and fifth [albums], we tried strings 

and horns. Those are good, the critics hated them, 
but I don't care. They were [both hit albums]. 

The last one, "L.A. Woman," gets back to who 
we really are. We got back to the essence. We 
produced it ourselves with Bruce Botnick and 
only did two takes on everything. Fuck the mis- 
takes, like Miles [Davis]. I said that to Ray when 
we were recording, "Let's just go for the feeling 
and raw emotion." 

V/hat inspired "Light My Fire "? 
Krieger: At that point, Jim was writing the songs. 
I'd written maybe a couple before that but noth- 
ing too serious. One day Jim mentioned that we 
didn't have enough songs, so he said, "Why don't 
you guys try and write some songs." 

So I went home and wrote "Light My Fire." It 
was the first song I wrote for the Doors. Jim came 
up with the second verse about the funeral pyre. 
Ray did the baroque intro and John came up with 
the kind of Latin drum beat. 

When we would play "Light My Fire" for the 
live audience, everybody loved it, so we knew it 
was a special song. I knew if it was going to com- 
pete with Jim's stuff, it had 
to be pretty heavy duty. 

So I figured, OK, I'll 
write about the four ele- 
ments: earth, air, fire or 
water. I picked fire because 
I like the [Rolling] Stones 
song "Play With Fire." 

Consumers now have the 
ability to buy individual 
songs, not just singles, out of the context of an 

album. How do you feel about that? 
Densmore: Bad, because we spend a lot of time 
arranging the program and thinking ofthe album 
as a total experience you'd have listening to the 
whole thing. On the other hand, it's fun playing 
producer, isn't it? Everybody gets to mix things 
around and make their own record and that's 
kind of cool. 

`We 
"Light 
was a 

so 

Densmore: Wé re not selling deodorant, and I'm 
sure that's where Jim would draw the line and get 
very upset. I'm positive about that. 

Have you seen any commercials featuring music 
by some of your peers that made you cringe? 
Densmore: I was shocked when Bob Dylan did 
Victoria's Secret, but I also love him to death for 
being the greatest songwriter of the 20th century 
and possibly the 21st. 

Do you have a favorite use of the Doors' music 
in a film? 
Densmore: "Apocalypse Now " -a world -class di- 
rector, a movie about American foreign policy at 
the time, which was very important. It polarized 
the entire country. All that and they take one of 
our songs. It really pleased us that a great, artis- 
tic filmmaker would do that. We were real happy. 

Through the years the Doors have been cov- 
ered by hundreds of artists. Do you have 
any favorites? 
Densmore: I'd say Jose Feliciano and X, be- 
cause they found a new way of interpreting the 
songs they did. Jose made "Light My Fire" a bal- 

lad. That's very inter- 
esting. We didn't think 
of it that way when we 
wrote it. Echo & the 
Bunnymen just copied 
"People Are Strange," 
which is cool, we made 
some money, thanks. 
But when an artist finds 
a new interpretation of 
one of your songs, 

that's great. It turns your head around. 

knew 
My Fire" 
special 
ng.' 

-ROBBY 

What would Morrison think about the use of the 
Doors' songs as ringtones and in videogames? 
Krieger: You never knew what Jim was going to 
think. I'd hate to put words in his mouth, but I 

know he didn't like the idea of using songs in ad- 
vertisements. I think ringtones are different. It's 
another way of having your song heard. 

I feel the same way about advertisements, too. 
It's getting harder and harder to get your stuff on 
the radio to be heard, and there are a lot of dif- 
ferent new ways to get it heard, whether it's ad- 
vertisements or ringtones or any of those things. 
I'm not against those things. 

KRIEGER 

What are your feelings about the proposed Las 

Vegas attraction using the Doors' music? 
Densmore: I went to the premiere of the Beat- 
les thing [ "Love "] and the music was stellar. I'm 
excited by the idea. I don't know what it is yet. 
This kind of project is big. You have to have a stage 
built and it ain't cheap, but I'm very intrigued by 
the idea. It's not a commercial. It could be magic. 
Our songs take you on a journey, so what better 
vehicle for a theatrical production. 

How would you like the Doors to be 
remembered? 
Krieger: For the music. I think that's how we will 
be remembered in the long run, because all the 
movies, all the books and all that stuff eventually 
will go away, but the music will last for a long 
time. If you think about Count Basie or Duke 
Ellington, people don't really know who those 
guys were, but they do know the music. After 50 
or 60 years, that's what's important. 
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 O 
DOORS 

ST 'LAY D ITS 
The Doors racked up two No. i hits on The Billboard Hot 100 with "Light My Fire" in 1967 and "Hello, 

I Love You" in 1968. Surprising y, however, neither song is the band's most -played tune during the 
past year. This exclusive chart, compiled by Nielsen BDS, shows that the appeal of a song in the long 
term can't always be determined simply by a chart position at the time of its release. 

This list ranks by detections the group's 10 most -played songs during the 12 months ending Sept. 

10. The chart reflects airplay on all formats of U.S. radio (including classic rock, college and oldies 

stations), video channels (like MTV and VH1), satellite radio (Sirius and XM) and cable music serv- 

ice Music Choice. 
"Roadhouse Blues," a No. 50 hit in 1970 on the Hot 100, was the Doors' most -played song during 

the past year. Coming in at Nos. 2 and 3 on this tally are the group's two aforementioned No. 1 sin- 
gles. Two tracks on this list, "Break On Through" and "L.A. Woman," never reached the Hot 100. 

-Keith Caulfield 

THE DOORS' popularity spread across the Atlantic, and their 
1968 tour included a show at the Roundhouse in London. 

A\DTOPALB ., U j 
The Doors will soon mark the 40th anniversary of their self -titled debut album's 1967 release. But 

"Waiting for the Sun," the band's 1968 release, which contained the No. 1 "Hello, I Love You," is the 
group's top- ranked album in this exclusive chart analysis. 

The titles on this chart are ordered by peak position on The Billboard 200. 

If more than one title peaked at the same position, ties were broken by the number of weeks spent 
at that spot. If ties still remained, they were broken by the number of weeks on the chart and then in 

the top 10 and /or the top 40, depending on where the title topped out. -Keith Caulfield 

Rank Title Label Rank Title Peak Position Debut Date Label 

1 Roadhouse Blues Elektra 1 Waiting For The Sun 1 (4 weeks) Aug. 10, 1968 Elektra 

2 Hello, I Love You Elektra 2 The Doors 2 March 25, 1967 Elektra 

3 Light My Fire Elektra 3 Strange Days 3 Nov. 4, 1967 Elektra 

4 Love Her Madly Elektra 4 Morrison Hotel /Hard Rock Café 4 March 7, 1970 Elektra 

6 Aug. 9,1969 Elektra 
5 Touch Me Elektra 5 The Soft Parade 

6 Break On Through Elektra 6 The Doors (Soundtrack) 8 March 23, 1991 Elektra 

8 Aug. 8, 1970 Elektra 
7 People Are Strange Elektra 7 Absolutely Live 

8 L.A. Woman Elektra 8 L.A Woman 9 May 8, 1971 Elektra 

17 Nov. 1, 1980 Elektra 9 Riders On The Storm Elektra 9 The Doors Greatest Hits 

10 Love Me Two Times Elektra 10 Alive, She Cried 23 Nov. 5, 1983 Elektra 
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Cash Money Makers Broken Bow Knows `Flow' Charting Snow To Soul Switch Hitters 
Lil Wayne trades Country indie scores Terence Bla ichard's Stargate's Norwegian Switchfoot changes 

rhymes with Birdman with Craig Morgan jazz documentary R &B production coup its direction 

BY JONATHAN COHEN 

The Ex -Kids Are Alright 
The Who Gets Its Way Before It Gets (Too) Old 

It took 24 years, but Pete Townshend and Roger Daltrey both 
got their way. Daltrey g Dt what he's desperately wanted for 
so long -the first alburr of new Who songs since 1982's "It's 
Hard." And Townshend got to craft the music to his satis- 
faction, in his own studio, without deadlines, expectations 

or even a record deal. 
"Roger and I have a really tricky relationship, but it's very, very 

clear," Townshend says. "So, it was clear what I had to Jo was 

finish the work and then play it to him. And if he felt it was OK to 
sing it and put it out as a Vv ho record, that was the way would 
like to put it out. If I didn't co that, I probably wouldn't have put 
it out at all." 

"Endless Wire," due Oct 31 via Universal Republic, features a 

number of tracks based on Townshend's online novella "-he Boy 

Who Heard Music." It also includes a 10 -song mini -opera, "Wire 
and Glass," centered around the rise and fall of fictional band 
the Glass Household. 

The Who is playing anywhere frc m six to 10 songs from the 
album each night on its current tone, which is averaging nearly 
$1.2 million gross per show, accorcing to Billboard Boxscore. 
The track "It's Not Enough" ( "I pretty. much coldly put if together 
for classic rock radio," Townshend jokes) is No.11 this week on Bill- 

board sister publication Radio & Records' Heritage Rock chart. 
"The mini -opera reading of this story has just about captured 

all the nuances and ideas I've been .tarrying for a long time that 
I've ever wanted to put out," Towrshend enthuses. Musically, 

there's everything from synth loops a la "Baba O'Rilej" ( "Frag- 
ments"), classic Daltrey/Townshend vocal interplay ( "Black Widow 

NOVEMBER 4, 2006 

Eyes "), muscular guitar rock ( "Sound Round," "Mir- 
ror Door ") an oddball Tom Waits homage (Town - 

shend's growled "In the Ether ") and two startling 
acoustic tracks featuring just Daltrey and Town - 

shend ( "Man in a Purple Dress," "Tea & Theatre "). 
Townshend says those stripped -down songs are 

actually Who firsts. "Back in the days of 'Who by 

Numbers,' I did a song on ukulele, `Blue Red and 

Gray.' But even then, we didn't feel comfortable 
leaving it unadulterated, so [late bassist] John [En- 

twistle] added some beautiful brass -band brass 

to it," he says. "This is clean. If Roger sings and I 

play acoustic guitar, what we actually have is a 

band, a brand and acoustic music [laughs]. It fo- 
cuses the attention where it should really be, which 
is on the song." 

Similarly, there are no frills in the label's promo- 
tional campaign, just a companywide effort to re- 

engage Who fans weaned on "Pinball Wizard" and 

"Won't Get Fooled Again." In a clear nod to the 
past, "Endless Wire" will come bundled with a 

bonus DVD, "Live at Lyon," the cover for which 
mimics the Who's iconic 1970 "Live at Leeds" 
album. The DVD includes six songs taped this sum- 

mer in France. 

"We decided not to make a video, because we 

want to encourage people to go out and enjoy the 
live experience," Universal Republic president 
Monte Lipman says. "Live, they've been ending 
with 'Tea & Theatre,' with just Pete and Roger. It's 

incredible. There's so much energy in the show, 

but to end it like that is something certainly you don't expect." 
Extending that theme, the label hid one "golden ticket" in- 

side a random album, allowing a lucky winner to fly to a 2007 
show on the band's private jet. And while advertising has un- 

derstandably been focused on an older demographic, younger 
fans just discovering classic rock are also targeted. 

"We have someone in house doing things with blogs," Uni- 

versal Republic senior VP of marketing /artist development 
Kim Garner says. "Pete has been doing a lot of interviews for 
these sites, which would usually never have access to a band 
like the Who." 

The Who will return to North America for another leg of tour- 
ing beginning Nov. 4 in Los Angeles. The international perform- 
ance slate is already filling up for 2007, leading to the inevitable 
question of, well, Who's next? Townshend isn't sure, but now 
more than ever, he's at peace with the band's giant -sized legacy 
and his ever -evolving relationship with Daltrey. 

"In old age, I've realized, this guy Roger Daltrey, he's not the 

easiest guy to get along with, but he's my guy," Townshenc 
chuckles. "We don't sit and chew tobacco and drink beer, but 

fuck, when we get on the stage, it really does feel like a brother- 
hood. It's all we've got left of those days." 
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»>GO, GO, GWEN 
Gwen Stefani will release 
her second solo album, 
"The Sweet Escape," Dec. 
5 via Interscope. First 
single "Wind It Up" was 
produced by the Nep- 
tunes; other contributors 
include Akon, Stefani's No 
Doubt bandmate Tony 
Kanal, Keane's Tim Rice - 
Oxley and producers 
Nellee Hooper, Sean 
Garrett, Swizz Beatz and 
Dave Stewart. Also due 
Dec. 5 is the concert DVD 
"Harajuku Lovers Live." 
Stefani will launch a solo 
tour in April. 

-Jonathan Cohen 

»>LNL JON KNOWS 
CRUNK 
Lil Jon is hard at work on 
the album "Crunk Rock," 
for which the Atlanta 
producer plans to 
collaborate with Rick 
Rubin, Good Charlotte, 
Korn's Jonathan Davis and 
Green Day producer Rob 
Cavallo. "I ain't trying to 
save the world, and I ain't 
trying to reinvent the 
wheel," he says. "I'm [going 
to] give people what they 
know and love me for -the 
trunk shit and the nice club 
records for the ladies to 
dance to." -Clover Hope 

»>MELLENCAMP 
HITS THE 'ROAD' 
John Mellencamp has 
inked with UME /Universal 
Republic for his next 
album, "Freedom Road," 
due in January. The set 
will include "Our Country," 
currently featured in a 

Chevrolet ad campaign, 
as well as the Joan Baez 
duet "Jim Crow." Mellen - 
camp says, " 'Our Coun- 
try' is the most John 
Mellencamp- sounding 
record on it. I think 
people are gonna go, 
`Wow!,' or they're gonna 
go, What is he trying to 
do ?' " -Gary Graff 

»>BABS LIVE ON 
DISC 
Barbra Streisand's box - 
office- busting North 
American tour will be 
chronicled on a currently 
untitled double -disc live 
album, due Dec. 5 via 
Columbia. The set was 
recorded during the tour's 
Oct. 4 opening night at 
Philadelphia's Wachovia 
Center and at New York's 
Madison Square Garden. 
The Wachovia Center 
show was the highest 
single -event gross in the 
arena's 10 -year history, 
pulling in $5.2 million. 

-Jonathan Cohen 

HIP -HOP BY HILLARY CROSLEY 

Wayne's World 
New Orleans Rapper Expanding His Audience With New Albums, Deals 

It took more than a decade, but New Or- 
leans rapper Lil Wayne has emerged as 
one of the most sought -after perform- 
ers in contemporary hip -hop. On the 
heels of last year's "Tha Carter Vol. II" 
(which has shifted more than 1.1 mil- 
lion copies in the United States, accord- 
ing to Nielsen SoundScan), Wayne will 
return Oct. 31 with the Universal Mo- 
town set "Like Father, Like Son," a col- 
laboration with Cash Money CEO Bryan 
"Birdman" Williams. 

Strategic mixtapes and feverish guest 
appearances in the past year have dra- 
matically elevated the artist's profile. 
Wayne is currently featured on Fat Joe's 
"Make It Rain" and Lloyd's "You," both 
of which are ascending Billboard's Hot 
R &B /Hip -Hop Songs chart, as is the new 
album's "Stuntin' Like My Daddy." 

"Every time I turn around, I have a 
new song on my desk," Universal Mo- 
town VP of marketing Katina Bynum 
says. "If we cleared all the songs, it'd be 
Lil Wayne radio." 

And though "Stuntin Like My Daddy" 
got off to a slow start, it reached a new 
peak of No. 8 this week on R&B/ Hip- 
Hop Songs, its 18th on the chart. Over- 
all, "Like Father, Like Son" recalls the 
old Cash Money days, thanks to Wayne's 
low Louisiana growl and familiar elec- 
tronic drumbeats like the TM IX- 
produced title track. Songs like "Don't 
Die" find both MCs trading lyrics over 
a floating rhythm, while standout "1st 
Key" cleverly chops up UGK's verses 
from the "Pockets Full of Stones" remix. 
Throughout, the project reinforces 
Wayne's talent for catchy hooks and Bird- 

man's classic Louisiana perspective. 
Wayne signed to Cash Money and 

recorded his first rhyme at age 12 when 
he appeared on labelmate B.G.'s 1995 
album "True Story." As a member of New 
Orleans group the Hot Boys- compris- 
ing Wayne, Turk, B.G. and Juvenile -he 
coined such now -overused phrases as 
"drop it like it's hot." 

By 2002, Wayne was riding high, hav- 
ing sold more than 2.1 million copies 
combined ofhis first two albums, 1999's 
"Tha Block Is Hot" and 2000's "Lights 
Out." But his third album, "500 Degreez," 
did a less- than -expected 522,000 units, 
and before long, B.G. and Juvenile were 
leaving Cash Money after complaining 
of financial mismanagement. 

"Mistakes were made," Birdman says. 
"All of them took me to court and I paid 
the price for it, but you have to remem- 
ber I was 17 doing this shit." 

Wayne himself even threatened to 
leave in 2005, when he announced at a 

New York concert that he was linking 
with Jay -Z's Roc -A -Fella label. "People 
blew that out of proportion," says Wayne, 
who has two albums left on his Cash 
Money /Universal deal. "I was never 
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going to leave -I was just shopping my 
Young Money Entertainment label. 
Everybody knows that I love Roc -A -Fella, 
so I hollered at Jay and he tried to help 
me work it out. But I'd already made a 
good relationship with Universal." 

After a contractual renegotiation, Uni- 
versal took on distribution for Young 
Money Entertainment, which will bow 
next summer with an album from rap- 
per Currency. Wayne is also balancing 
business responsibilities as Cash 
Money's president, a role bestowed upon 
him "because he has the great ideas," 
Bynum says. However, since Hurricane 
Katrina washed its New Orleans offices 
away, Cash Money is surviving in Miami 
without a fully functioning office. 

"We know people that died in that, but 
I don't think about it," says Wayne, who 
also lost his house in the disaster. "We're 
coming back to New Orleans soon." 

And it's clear Birdman wasn't about 
to let Wayne leave the fold. "Over my dead 
body- that's my brethren," Birdman 
says. "What kind of man are you if you 
leave your family ?" 

While Cash Money regrouped, Wayne 
honed his craft via the mixtapes "DJ 
Drama & Lil Wayne: Dedication 1 & 2 

Gangsta Grillz" and Mick Boogie's "Lil 

Wayne and Juelz Santana: Blow," where 
fans heard his uninhibited personality 
rapping over commercial hits like T.I.'s 
"What You Know." 

Late last year, Wayne also switched 
management, exchanging Melissa 
Philipian for Tina Davis, who works in 
tandem with Young Money president 
Cortez Bryant. Davis, who also manages 
teen heartthrob Chris Brown, added 
Wayne to this summer's Up, Close and 
Personal tour, exposing him to sold -out 
crowds of 10,000- 20,000 people. 

"The [tour] really expanded his fan 
base," says Bryant, who is also working 
on a New Orleans concert around 
Thanksgiving in conjunction with the 
Bayou Classic football game as well as a 

Young Money mixtape with Wayne, Cur- 
rency and other artists. 

And though he's nonchalant about ap- 
proaching Hollywood, Wayne's contri- 
bution to cult cartoon "The Boondocks," 
titled "The Attack of the Katrinians" and 
airing next year, tells a different tale. "He 
plays a 20- year -old character named 
Nique who comes to stay with the fam- 
ily after the hurricane," show producer 
Carl Jones says. "He's the guy that, even 

though he's family, you don't really trust 
him. Wayne was amazing. We're trying 
to write him into episodes that we've al- 
ready written." 

Universal will augment "Like Father, 
Like Son" with a DVD around Christ- 
mas, featuring videos and interviews with 
Wayne and Birdman, Bynum says. Also 
in the works is a 2007 tour, a handful of 
late -night TV performances and "any 
other strategic marketing partnerships 
that make sense," she says. 

Wayne is prepping his next solo 
album, "Tha Carter III," which will fea- 
ture production from Kanye West, David 
Banner, Steve Morales and Timbaland. 

To be sure, Wayne's popularity has not 
come without question. An MC named 
Gillie Da Kid recently claimed in XXL Mag- 

azine that he guided Wayne's rhymes on 
"Tha Carter" and influenced his lyrical up- 
grade. Initially Wayne ignored the accusa- 
fions, but lately he has been speaking out. 

"If he wrote my rhymes, then why 
isn't his case, 'I'm not getting paid ?' " 

he asks. "Instead his case is, 'I wrote 
that man's rhymes, that's why he's so 
cold.' It just makes me feel good to 
know that I'm so good that people want 
to take credit." 
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IVI sic, 
Craig Morgan And Broken Bow Records Raise The Bar 
Following Up 2005's Most -Played Country Single With A New Album, An Indie Label And Its Star Singer Grow Together 

In the spring of 2001, when Atlantic Records closed its 
Nashville office and put Craig Morgan and a half -dozen other 
artists on the street, the former Army Ranger says he was 
not afraid for his future. 

"I honestly didn't freak out about it," Morgan says. "I 
was less freaked out than the promotion team and all those 
people who were losing jobs. I was a songwriter and had 
a publishing deal and felt that opportunities would come 
up for me to get another record deal." 

Despite interest from major labels, the singer /song- 
writer signed with Broken Bow Records, a young inde- 
pendent, at a time when indie labels were having a hard 
time getting past the gatekeepers at country radio. 

It seems to have been a smart move. Mor- 
gan and Broken Bow broke through to- 
gether, leading the first broad -based 
wave of success by independent la- 
bels in country music in decades. 
Morgan's 2003 album "I Love It" 
produced the career -breaking hit 
"Almost Home" and sold nearly 
300,000 copies. Then 2005's 
"My Kind of Livin' " sold 
418,000, according to Niel- 
sen SoundScan, on the 
strength of Morgan's first 
certified smash, the five - 
week No. 1 "That's What I 

Love About Sunday." The 
song was the most -played 
country single of 2005. 

With a setup like 

that, Morgan and label officials are more than a little optimistic 
about the prospects for the new album "Little Bit of Life," due Oct. 
31. Broken Bow is shipping more than 200,000 copies (twice as 

many as the last album) and enhancing the release 
with special exclusive editions for several retail- 

ers. Wal -Mart's package has a DVD with inter- 
views, studio footage and four music videos. 
Target's has two road -tested songs by Morgan 
as hidden tracks. 

In a bid to "raise the bar," Morgan says he 
and production partner Phil O'Donnell invited 

in Keith Stegall, veteran producer for Alan Jackson 
and others. But even with the new blood and the 
sense of mission, the themes and values that made 

"Sunday" such a huge record are embodied 
throughout the new CD. 

"What the fans say and what we hear is 

that I make a big deal out of the little things 
in life," Morgan says. "And that is who I 

am. It's those little things in life that are 
important to me. Simple things like the 
smell of fresh cut grass. That what 'Sun- 
day' was [about]." 

The title track, which has already 
reached the top 25, is not a Morgan song. 

It was written by Tony Mullins and Danny 
Wells, but it is full of the telling details that 

Morgan says he aims for in his own work. Mor- 
gan is eager to see one of his own songs, the 

declamatory "I Am," released as a single. It fur- 
ther builds on the artist's formula of traditional val- 

ues and comfortable touchstones ("Am I just like you, 

Global Pulse 
MORGAN 
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Lennon Cover Marks Tokio Hotel's 
Year On Charts 
German teenage pop -rock band 
Tokio Hotel has joined the se- 
lect group of acts donating 
recordings of John Lennon 
songs to human rights organi- 
zation Amnesty International's 
Web site Make Some Noise 
(amnesty.org /noise). 

Download sales of the Lennon 
covers support Amnesty's global 
work. Other participating acts 
include the Cure, the Black Eyed 
Peas and Maroon5. 

Tokio Hotel's version of 
Lennon's "Instant Karma" ap- 
peared on the site a few weeks 
after the band docked one year 
on Germany's Media Control 
charts with debut album 
"Schrei" (Island /Universal). 
Released in September 2005, 
it topped the charts in Ger- 
many and Austria. The label 
says shipments have passed 
400,000 units in Germany 

alone. The band has also built 
a strong fan base in Poland 
and Hungary, while "Schrei" 
recently logged a rare top 20 
entry for a German -language 
album on France's IFOP /Tite 
Live chart (Sept. 26). 

"Schrei" is produced by Ham- 
burg -based Peter Hoffmann; its 
songs are by writers David Jost, 
Pat Benzner and Dave Roth. 
That quartet jointly manages the 
band, whose 17- year -old vocal- 
ist Bill Kaulitz provides addi- 
tional lyrics (Copyright Control). 

"Instant Karma" marks the 
act's English -language debut, 
but an international version of 
the album in English is being 
considered. "Tokio Hotel has the 
potential for success internation- 
ally and in the U.S.," Universal 
Music Germany president /CEO 
Frank Briegmann says. Live 
work is through Four Artists 

Booking in Berlin. 
-Wolfgang Spahr 

BLUE NOTES: The French 
connection is paying off for 
classical violinist Nigel Ken- 
nedy and his first album for 
EMI's Blue Note imprint, "Blue 
Note Sessions." 

According to Paris -based Blue 
Note France managing director 
Nicolas Pflug, the album has 
shipped more than 100,000 units 
globally -including 50,000 in 
France -since rolling out across 
Europe during the first week of 
October. "Blue Note Sessions" 
will be released Nov. 8 in Japan 
and Jan. 9 in the United States. 

Briton Kennedy and his Pol- 

ish jazz quintet launched a 13- 

date European tour -booked by 

Paris -based Gérard Drouot Pro- 
ductions -Oct. 3; after a break 
for five Tokyo shows, it ends 

Nov. 29 at the Paris Olympia. 
Kennedy has recorded exclu- 

sively for EMI Classics since 
1984, but has always included 
jazz material in concerts "From 
now on in my career," he says, 
"jazz will [occupy] more than 
half of my time." 

The new album places jazz 
dassics alongside new material. 
"This is an accessible jazz rec- 
ord," Pflug says. "With Nigel's 
name, it can reach a large 
audience." - Aymeric Pichevin 

ISLAND LIFE:Accordingto 
Island Records Group U.K. pres- 
ident Nick Gatfield, English 
singer /songwriter Scott Mat- 
thews is "an artist in the Island 
Records tradition ofacts like Nick 
Drake and John Marlyn." 

In other words, Gatfield says, 
Matthews is "a pure artist and 
musician that didn't set out in 

baseball and apple pie," he sings). 
Morgan began writing seriously during his 10 -year term in 

the Army, especially during a deployment in Korea, where he had 

"a lot of free time to think on what I had left behind." Once out 
of the service, Morgan returned home to Tennessee and worked 
a string of day jobs while playing writer's nights and honing his 

songwriting. He says co- writing with veterans like Buddy Can- 

non, Norro Wilson, Dean Dillon and Harley Allen shaped and 
improved his craft. 

Morgan's breakthrough will forever be intertwined with Bro- 
ken Bow and its efforts to break down the barriers to independ- 
ents among radio programmers. Label VP of promotions Jon 
Loba (also an Atlantic refugee) says that working "Almost Home" 
was at times a frustrating experience, but one he turned into 
an opportunity. 

"We were really hitting this wall with respect to [radio] wor- 
rying if Broken Bow Records was going to be around," Loba says. 

"I put together an e-mail and fax that I sent to radio that said, `If 

you think you know who you'll be doing business with in the next 
six months, think again.' And I showed all of the major -label im- 
prints that had closed over the last five years. And I don't know if 
it was that or not, but sometime shortly after that we started get- 
ting some more access." 

It also helped that labelmate and newcomer Jason Aldean hit 
a couple of home runs with singles from his debut album. Loba 
says the company is committed to taking on just one new artist 
per year and following through with focused promotion. It was 
one of the philosophies that attracted Morgan to the privately 
owned label, and one that he thinks will ensure future growth. 

Morgan says, "Knowing that when the history books come out 
in [later] years that Broken Bow Records and Craig Morgan and 
even Jason will be in those books, that's a pretty neat thing." 

TOKIO HOTEL 

terms of anything other than 
wanting to make music." 

Island won a recent bidding 
war with other U.K. labels for 
30- year -old Wolverhampton, 
Midlands -born Matthews after 
his debut album "Passing 
Stranger" had picked up critical 
acclaim, accompanied by sub- 
stantial airplay for lead single 
"Elusive." The album was orig- 
inally released in April by indie 
label San Remo. 

Island advertised its Oct. 2 

rerelease of the album on U.K. 
TV, Garfield says, as "the best way 
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to remind people who Scott is- 
and who the piece of music 
they'd been hearing [on the radio] 

for the past 10 -12 weeks was by." 

He adds that a worldwide 
rollout for the album is 
planned for next year. "Scott 
is an artist that we're going to 
work all through 2007," Gat - 
field says. "I fully believe we'll 
have a [U.K.] platinum album 
by next summer." 

Matthews is published by 
Universal Music, with European 
bookings through London - 
based Asgard. -Steve Adams 
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Blanchard Goes 
With The ̀ Flog r 
Jazz Artist /Composer Gets The Documentary Treatment 
In "Flow: Living in the Stream of 
Music," the just -premiered 
documentary spotlighting trum- 
peter /composer Terence Blan- 
chard's music and travels, the 
musician says, "We feel jazz is a 

cutting -edge music ... It's not 
about living in the past for us." 

The movie, an insightful 
travelogue containing perform- 
ance excerpts and interviews, 
zooms in on this characteristic 
of Blanchard's electronics - 

tinged, ethnic -informed pur- 
view of the changing shape of 
jazz. "Flow" theatrically de- 
buted Oct. 15 at the 17th annual 
New Orleans Film Festival at 
Canal Place Cinema. 

While best -known as a 

straight -ahead artist steeped in 
the jazz tradition, Blanchard, 
born and based in New Orleans, 
is also presented as a seeker set 
on defying jazz complacency. 

ALKERRI MASON kmason @billboard.com 

He's seen exploring in simpatico 
company with his fine young 
band comprising saxophonist 
Brice Winston, pianist Aaron 
Parks, guitarist /vocalist Lionel 
Loueke, bassist Derrick Hodge 
and drummer Kendrick Scott. 

The film documents the sex- 

tet during its tour (which hit 
France, Japan and South Africa) 

supporting Blanchard's double 
Grammy Award-nominated 2005 

Blue Note recording, "Flow." In 
the doc, Blanchard describes the 
improvisation rush ofthe music 
as "a runaway freight train [where 
you have] to jump onboard." 

Produced and directed by Jim 
Gabour, "Flow" also opens a win- 
dow on Blanchard's impressive 
career as a film composer, he has 
worked on 38 features. "Flow" 
captures him, the band and an 
orchestra working on the score 
of Spike Lee's latest film, "Inside 

I3eatI3ow 

Man." (Blanchard will be a fea- 
tured speaker at the fifth annual 
Hollywood Reporter /Billboard 
Film & TV Music Conference 
Nov. 14 -15 at the Beverly Hilton 
Hotel in Los Angeles.) 

The evening before the pre- 
miere, a sneak peek of "Flow" 
was shown in Nunemaker Au- 

ditorium at Loyola University 
as a Grammy University Net- 
work student -outreach event 
sponsored by the Recording 
Academy. Blanchard, present 
before the screening, said, "Jim 
opened our eyes to our lifestyle 
and allowed us to see ourselves 
doing our own hip thing. When 
we're on the road trying to make 
our gigs, we never get a chance 
to really appreciate what we do 
as artists." 

After the film, Blanchard and 
four -fifths of his band (Loueke 
had a previous commitment) 

performed a mini -set, including 
a tune from "Flow" and an im- 
passioned new piece by Parks 
that will be part of the trum- 
peter's next album. It will feature 
music from Blanchard's score to 
Lee's compelling HBO docu- 
mentary, "When the Levees 
Broke: A Requiem in Four Acts." 

Even though "Flow" made its 
cinematic debut in the Crescent 
City, it was released Sept. 26 on 
DVD by JAZZIZ Music & Video, 

distributed by Warner /Ryko. 

This is the first video project of 
JAZZIZ Digital, a new company 
founded by JAZZIZ magazine 
founder /publisher Michael 
Fagien and Liaison Entertain- 
ment president Jim Snowden. 
In addition to DVD releases, the 
company will extend the maga- 
zine's reach with the new 
JAZZIZ music label as well as 
jazzizradio.com and the My- 
JAZZIZ podcast center that will 
support the print publication's 
editorial content. 

THREE DOT LOUNGE: 
There are still issues unique 
to New Orleans yet to be re- 
solved regarding requirements 
for artists to purchase a home 
in the Habitat for Humanity- 
constructed Musicians Village 
in the ravaged Upper Ninth 
Ward. But the building has 
progressed inspirationally, 
with some 30 homes painted 
in a rainbow of colors nearing 
completion thanks to gener- 
ous Hurricane Katrina relief 
donations and full crews of vol- 

unteers from across the 
United States working six days 
per week. The project, con- 
ceived by New Orleans -born 
musicians Branford Marsalis 
and Harry Connick Jr., will 
provide housing for displaced 
musicians. It has garnered 
support from many sources, 
including Dave Matthews and 
the Nonesuch record label . . . 

Guitarist /bassist Charlie 
Hunter introduced his new 
trio that includes keyboardist 
Erik Deutsch and drummer 
Simon Lott to the city Oct. 14- 

15 at One -Eyed Jack's in the 
French Quarter. 

Young, Gifted And Black And Remixed 
Dance Producers Rearrange Nina Simone; Compilations Get Creative 

"You may dig on the Rolling Stones," Mos Def posits on 1999's 
"Black on Both Sides," "but they could never ever rock like 
Nina Simone." 

With current pop offering little inspirational meat, modern 
artists are finding grit and passion in the storied figure -and 
voice -of Simone. Lauryn Hill shouted her out in "Ready or Not." 
Mary J. Blige and Kanye West borrowed some samples. Even 
NPR gave her culturally aware props, proclaiming, "In the 1960s, 

no black woman was more gangsta." 
Now it's dance's turn to incorporate the singer's sound and 

style with "Nina Simone: Remixed and Reimagined" (Legacy/ 
RCA), out Oct. 31. "The timing is perfect," executive producer 
Scott Schlachter says. "Nina's music is experiencing a major resur- 

gence right now." 
The inventiveness of previous Simone remixes -like Masters 

at Work's "See -Line Woman" and Felix Da Housecat's "Sinner - 
man," both for the "Verve Remixed" compilation series -hinted 
at what other dance producers might be able to do with her crack- 
ing, tremulous voice. "Remixed" plumbs all the possibilities, from 
devil- may -care house (Groovefinder's "Ain't Got No /I Got Life," 
already a hit in the United Kingdom) and rambling breaks (Cold - 
cut's "Save Me ") to humid techno (François K's "Here Comes the 
Sun ") and dancefloor- burning dub (Tony Humphries' "Turn Me 

On "). Beloved Zanzibar houseman Humphries, who says his par- 
ents kept a collection of Simone LPs, came out of studio retirement 
to contribute. (His last remix was Janet Jackson's "Together 
Again" in 1997.) 

Keeping Schlachter at the helm, the "Remixed" series will con- 
tinue in 2007 with another inimitable voice: Billie Holiday. 

TREND -BUCKING COMPS: Any label exec will tell you: Com- 

pilation sales are down. But since DJ -mixed comps are about the 
only format immune to picky, piecemeal downloading, shouldn't 
they be up? Three comp series' are trying to buck the trend with 
a relatively unsexy tool: education. 

The "Kings Of" series, released worldwide on BBE /Rapster, 

could be boxed and released as an aural Encyclopedia Britan- 
nica. Each two -CD installment pairs substantial DJs -Carl Craig 
and Laurent Gamier for "Kings of Techno," the most recent -and 
asks them to weave the given genre's tale through not- always- 
obvious track selections. On "Techno," the jocks think broad, 
picking works from Aretha Franklin, the Stooges, Nitzer Ebb and 
Art of Noise. The other six installments -including "Hip- Hop," 
"Disco" and "House" -are just as addictive and inspiring, show- 
ing the shared genes of all music. 

While a three -CD set is ambitious, if not ballsy, in a struggling 
market, U.K. imprint Renaissance's two "3D" releases -one de- 
voted to Faithless (released this August), one to Satoshi Tomiie 
(March) -have justified their heft. The import-only releases track 
the artists' careers, with a single CD devoted to their current music 
preferences ( "Club "), their own body of work ( "Studio ") and their 
groovy living room picks ( "Home "). It's a comprehensive time 
capsule, which also manages to satisfy every possible stylistic 
demand of a prospective dance comp buyer -thus killing three 
birds with one $30 stone. More installments are planned. 

There aren't too many dance artists who go by one name alone. 
The latest edition of Ministry of Sound's long -running "Sessions" 
series finally joins one of our greatest split personalities, Chi -town 
producer /DJ Curtis Jones, aka Cajmere and Green Velvet. The 

Cajmere CD is chunky and house -y, while the Velvet is blippy and 
weird (as expected). The comp is even credited to "Cajmere Vs. 

Green Velvet." Thanks for clearing that up, guys. 
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Latin Grammy 
Crystal Ball .l 
Our Annual Predictions, With Shakira Leading The List 

Now that voting is closed for the Latin Grammy 
Awards, it's time for us to give our annual fore- 
cast of who will take home awards this year. For 

those new to this column, our Latin Grammy 
predictions are educated guesses based on past 
voting behavior. This crystal -ball gazing should 
not sway voters, as ballots have already been 

counted. (What, you haven't voted already ?) 

Finally, these are predictions, meaning they 
won't necessarily come true. Write down your 
own, enjoy and let me know how we both do 
after Nov. 2. 

RECORD OF THE YEAR: If Shakira hadn't 
been the most -talked -about artist of the year, 

in any language, if "La Tortura" hadn't been such 

a great song, and if it had been a duet with any- 
one other than Latin Grammy favorite Alejan- 
dro Sanz, some other track might have a shot. 
As it is, "La Tortura" wins hands down. 

ALBUM OF THE YEAR: Oooh. So hard. After 
last year's win by Ivan Lins, with an album that 
hadn't even been released in the United States 
and sold negligibly in Brazil, one has to wonder 
what criteria voters use. My guess is the bulk will 
be divided between Julieta Venegas' ' Limón y 

Sal" and Shakira's "Fijación Oral, Vol. 1." Given 

the reasons cited above, Shakira will win. 

SONG OF THE YEAR: Undoubtedly, the win- 
ner will be Shakira and Alejandro Sanz's "La Tor - 

tura." But my honorary mention goes to Ricardo 
Arjona's "Acompáñame a Estar Solo," which 
brings together all the qualities of great song - 

writing and interpretation. 

BEST NEW ARTIST: The rightful winner is 

Calle 13, an act that was new, novel, outstand- 
ing and actually sold records in multiple mar- 
kets. This is the only nominee in this category 
that made it to the Billboard charts. 

BEST URBAN MUSIC ALBUM: I must say, 

anyone could win and would deserve to in this 
category. Daddy Yankee is king of the genre, 
but his contestants have boucoup respectabil- 
ity in the genre. Considering that Yankee's album 

is a live set, that Don Omar is controversial and 

that Wisin & Yandel are successful but not rev- 

olutionary, my bet is on Calle 13's spunky, self - 

titled debut. 

BEST MALE POP VOCAL ALBUM: What 
a tough category this is, comprising all ranges 

of styles. Andrea Bocelli, by sheer name recog- 
nition, will win for "Amor." But the winner should 
be Ricardo Arjona's gorgeous "Adentro." 

BEST ROCK ALBUM BY A DUO OR 
GROUP WITH VOCAL: In this anemic field 
of mostly newcomers, the heavily touted Na- 

talia y la Forquetina will win by default with so- 

so album "Casa." 

BEST BANDA ALBUM: The competition 
here is between the big honchos -Banda el Re- 

codo's "Hay Amor" and Joan Sebastian's "Más 
Allá del Sol." My bet is with Sebastian given his 

high profile this year, his Billboard Lifetime 
Achievement Award and his long- running No. 

1 radio hit. El Recodo is a Latin Recording Acad- 
emy favorite but hasn't been heard as much 
this year. 

BEST SALSA ALBUM: The vote for favorite 
Gilberto Santa Rosa will be split among a 

Christmas album with El Gran Combo de Puerto 
Rico and a not -so -hot studio album, "Directo al 

Corazón." While India and Tito Nieves are trop- 
ical stars, Victor Manuelle has kept a higher 
profile, down to his newly announced gig as 

host of the Latin Grammys. He will win with 
"Decisión Unánime." 

BEST SHORT FORM MUSIC VIDEO: 
Shakira will win for "La Tortura." But Ricardo 
Arjona should win for "Mojado," a powerful vi- 
sion of his ode to immigrants directed by 
Simon Brand. 
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Norwegian Exports 
R &B Production Duo Stargate Break Big In U.S. 

wo lovers of R &B /hip -hop working 
in a rock -oriented world: That was the 
situation facing Tor Erik Hermansen 
and Mikkel S. Eriksen nine years ago 
when the pair established a production 

partnership in their native Norway. 

Now, just 18 months after arriving state- 
side, the duo -professionally known as Star - 

gate-is watching its determination pay off. 

Thanks to crossover hits this year by Ne -Yo 

( "So Sick," "Sexy Love ") and Rihanna ( "Un- 
faithful") plus Lionel Richié s R &B come- 
back ( "I Call It Love "), Stargate is rapidly 
becoming an industry name. 

"In order to come closer to the music we 
loved, Mikkel and I needed to come to Amer- 
ica," Hermansen says during a session 
break at Stargate's New York base, Battery 
Studio. "Hooking up with American writ- 
ers and artists has taught and inspired us." 

A Sony Studios hallway was the locale for 
a momentous introduction to Def Jam R &B 

newcomer Ne -Yo. After listening to each 
other's music, a writing session ensued - 
the second day of which yielded the melodic 
"So Sick." The song clinched the No. 1 slot 
on The Billboard Hot 100 and No. 3 on Hot 

ROCK BY DEBORAH EVANS PRICE 

R &B /Hip -Hop Songs. 
Though the duo sometimes starts its cre- 

ative process with a hard beat or unique 
chord structure, classic melodies -remi- 
niscent of the lush, mood -setting music 
backdropping Boyz II Men or the pulsing 
grooves of Puff Daddy's "Satisfy You " -re- 
main Stargate's hallmark. That's not sur- 
prising given the pair's early influences: 
Antonio "L.A." Reid and Babyface, Jimmy 
Jam & Terry Lewis and R. Kelly. Stargate 
also calls to mind another migrating two- 
some who carved a lasting imprint on U.S. 
R &B and pop charts in the '90s: Soulshock 
& Karlin. The Danish duo's credits include 
Monica ( "Before You Walk Out of My Life "), 

Whitney Houston ( "Heartbreak Hotel ") and, 
most recently, Fantasia ( "Truth Is "). 

Stargate's melodic style caught the at- 
tention of Tim Blacksmith, who signed on 
nine years ago as Stargate's co- manager 
along with former D -Mob frontman Danny 
D. "I could see how invested they were in 
their craft," says Blacksmith, who was seek- 
ing new production talent for various artists. 

Hermansen headed A &R for Warner 
Music Norway and Eriksen owned a nearby 

studio when the kindred spirits first met. 
Since R &B and hip -hop weren't exactly the 
Norwegian rage then, the pair plied their 
trade writing and producing songs for 
mostly U.K.- signed acts, including R &B /pop 
group Blue and S Club 7, a group created 
by "American Idol" craftsman Simon Fuller. 
R &B remixes were also a specialty. 

Before "So Sick," Stargate flirted with the 
Hot 100 in 2001 with Mikaila's "So in Love 

With Two." The song was followed three 
years later by Mis- Teeq's "Scandalous," 
which topped out at No. 35 on the Hot 100 

and reached No. 2 in the United Kingdom. 
Now Stargate is well on its way toward 

replicating its multiplatinum U.K. success 
stateside. The duo's 2006 credits include col- 

laborations with songwriters Sean Garrett 
and Johnta Austin, as well as Beyoncé, Mario 
Vazquez, JoJo, Jeannie Ortega and Paula De- 

Anda. On tap are new projects by Michelle 
Williams (Destiny's Child), Mario and Ne- 

Yó s second album. "It's definitely hard corn- 
ing from Europe and selling R &B /hip -hop 
back to America," Hermansen says. "But 
that challenge has given us more confidence 
to do what comes natural to us." 

THE OTHER FOOT 
Switchfoot Tweaks Its Sound And Approach With New Album 

In recording Switchfoot's new project, "Oh! Grav- 
ity," lead vocalist Jon Foreman says part of the 
goal was to erase the boundary between artist 
and audience. So the band devised ways to make 

the fans part of the process. "In music, the band 
is only half of the equation," Foreman says. "The 
other half is the listening public. The word fan is 

awkward ... For me, it's a partnership." 
Switchfoot's "partners" were able to get an 

up -close look at the making of the album via a 

24 -hour webcam that allowed viewers access 
to the recording sessions. The band even ran a 

special contest on its MySpace page. 
"The band started really marketing the 

record six or eight months ago with a cowbell 
contest where a fan could win the opportu- 
nity to play the cowbell on one song," says 
Bob Semanovich, Columbia Records VP of 
marketing. "They had 22,000 entries." The 
winning fan got to play on "Amateur Lovers." 

"Oh! Gravity," which streets Dec. 26, is the San 

Diego -based band's sixth studio album and its 
third for Columbia. The band is also distributed 
to the Christian market through EMI Christian 
Music Group. Switchfoot's first Columbia effort, 
"The Beautiful Letdown," has sold 2.6 million 
copies, according to Nielsen SoundScan, spawn- 
ing the hits "Meant to Live" and "Dare You to 

At a recent Stargate 
session at Battery Studio 
in New York are, from left, 
MIKKEL S. ERIKSEN, 
NE -YO, Def Jam's TYRAN 
'TY TY' SMITH and TOR 
ERIK HERMANSEN. 

Move." Last year's "Nothing Is Sound," has sold 
549,000 units. 

That's a respectable number, but sales of 
"Nothing Is Sound" were hurt when it was one of 
15 Sony CDs recalled because digital rights man- 
agement software on the discs raised security 
concerns (Billboard, Nov. 26, 2005). That's one 
of the reasons Foreman and his bandmates- 
brother Tim Foreman, Jerome Fontamillas, Drew 
Shirley and Chad Butler- wanted to ensure "Oh! 
Gravity" had such a fan -friendly launch. "The 
whole cowbell contest was about how do we 
blur the line between who we are as a band and 
the people who listen to us," Foreman says. 

"Oh! Gravity" also marks the first time Switch - 
foot has worked with producer Tim Palmer (U2, 

Pearl Jam, the Cure). "We wanted to take some 
new steps with the songwriting and production," 
Foreman says. "And we trusted Tim. He steps in 

when you need someone to step in and steps 
out when you have your own opinion." 

"Oh! Gravity" contains the same caliber of 
thought -provoking, articulate lyrics that the band 
has become known for, but the new album rocks 
harder and has a more aggressive sound. Such 

songs as the title track and "American Dream" 
have an edgy, punk -rock intensity, while "30 Sec- 

ond Hands" boasts an alt- country rock vibe. 
To promote the album, a 60- second spot aired 

on Jumbotrons and video screens at festivals 

during the summer. "Oh! Gravity" is the first sin- 
gle, and the band has also sent the track "Dirty 
Second Hands" to digital outlets to give fans a 

further taste of the record. "Oh! Gravity" is up on 
iTunes with a 17- minute special featuring the band 
talking about the record and playing new music. 

"As a band they are one of the best at being 
proactive," Columbia senior VP of marketing 
Barbara Jones says. The band sponsors an an- 
nual San Diego surfing competition, the Bro Am, 
with proceeds benefiting needy youth. The De- 
cember issue of Surfing magazine will also be 
wrapped in plastic promoting Switchfoot and 
include a copy of the first single. 

The band taped a program called "Wal -Mart 
Soundcheck," which will feature it performing 
and will be broadcast on the monitors in all Wal- 
Mart stores. The label has also initiated a pro- 
motion with West Coast -based Waboo's Tacos 

that will have employees wearing Switchfoot T- 

shirts during the month of December at 40 loca- 
tions in California, Arizona and Nevada. 

Consumers who prepurchased the CD at 
FYE.com will get a ticket for the current tour. In 

advance of the tour dates, the label is partnering 
with street reps to set up album listening events 

"Financially, it makes more sense :o tour after 
the album is released -and we'll do that, too," 
Foreman says, "but we were just itching to get 
out on the road and play these new songs." 

www.americanradiohistory.com

www.americanradiohistory.com


M1NIk111MM. 

Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

THE WHO 
Endless Wire 
Producers: Pete 
Townshend, Bob 
Pridden, Billy Nichols 
Universal Republic 
Release Date: Oct. 31 

The question "Who 
Are You ?" has never been more apt when 
it comes to the Who, or what's left of it. 
Shorn of the fury provided by the late 
Keith Moon and John Entwistle, what is 

now effectively the Townshend -Daltrey 
Band wisely diverges from many of the 
Who's sonic trademarks on its first album 
in 24 years. While the Who's acoustic side 
has always been underappreciated, 
Townshend revels in it here, particularly 
on the rootsy "Two Thousand Years" and 
the stark "Man in a Purple Dress." 
"Fragments" begins with a synth tattoo 
similar to "Baba O'Riley," while the 10 -part 
"mini- opera" "Wire & Glass," oblique 
lyricism aside, sports a cache of catchy 
ideas for those who crave the band's 
electric side. "Are we leaving life or 
moving in ?" Daltrey sings in "Fragments," 
but the real answer is that they're moving 
on -just as they should. -GG 

MEAT LOAF 
Bat Out of Hell Ill: The 
Monster Is Loose 
Producers: Jim 
Steinman, Desmond 
Child, Todd Rundgren 
Virgin 
Release Date: Oct. 31 

You can pretty much count on Meat Loaf to 
taste the same. As expected, "Bat Out of 
Hell Ill" plays out like a cinematic movie 
score, with 14 melodramatic, heavily 
orchestrated tracks that run forever. "Seize 
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the Night" is the most daring, a temerarious 
crash test of violins, timpani and electric 
guitar that sounds like the bastard child of 
Styx and John Williams. "The Monster Is 

Loose' is a straight -ahead rock'n'roll 
tantrum, his cover of Celine Dion's "It's All 
Coming Back to Me Now" is surprisingly 
poignant, and "What About Love" is so 
theatrical that you can practically see a 

Broadway banner beaming overhead. 
Amid all the pomp and circumstance, Loaf 
delivers an album fans are going to love. 
Best 29 years after "Bat I," he still sounds 
like he's having the time of his life. -CT 

WILLIE NELSON 
Songbird 
Producer: Ryan Adams 
Lost Highway 
Release Date: Oct. 31 

Of late, Nelson has 
been ripe for a career 
renaissance on par 

with Rick Rubin's early -'90s resurrection of 
Johnny Cash. Ryan Adams no doubt 
spotted that potential and with "Songbird," 
a record that is pretty much his vision from 
start to finish, Nelson is very likely on the 
cusp of enjoying bigger acclaim and 
certainly more street cred with younger 
generations. Featuring a heady and 
vaguely unusual mix of covers (for Nelson, 
at least), "Songbird" includes versions of 
songs by the Grateful Dead ( "Stella Blue "), 
Harlan Howard, Leonard Cohen 
( "Hallelujah ") and Gram Parsons. Parsons' 
"$1,000 Wedding" wins you over slowly, 
and "Blue Hotel" is a B3- drenched jewel. 
But it's the shimmering beauty of the title 
track, an overhaul of the Christine McVie- 
penned Fleetwood Mac tune, where Adams 
and Nelson's styles most seamlessly, and 
quite beautifully, mesh. -WO 

BRIAN McKNIGHT 
Used to Be My Girl 
(4:14) 
Producers: Tim & Bob 
Writers: B. McKnight, 
T. Kelley, B. Robinson 
Publishers: various 
Warner Bros. /Reprise 

Brian McKnight has long straddled the 
line between the elegant date that you 
introduce to your mama versus hot, 
mutual sexual being. He delivers on the 
latter persona on "Used to Be My Girl," 
the lead single from upcoming full - 
length "Ten." The slinky steamer - 
actually a song of regret over the lady 
who "used to wiggle her hips for 
me /used to lick her lips for me "- 
features some intriguing junglelike 
production elements and an unexpected 
background falsetto vocal: nice work. 
The overall vibe is youthful and coy; 
sounds like an R &B smash that will keep 
McKnight wooing the younger 
generation. -CT 

STACIE ORRICO I'm 
Not Missing You 
(4:15) 
Producer: DJ Kay Gee 
Writers: various 
Publishers: various 
Virgin 
Beautiful, graceful, 

talerted Stacie Orrico arrived toward the 
end of the last pop revival in 2003 and 
managed to strike gold and garner a 

Grammy Award nomination with hits 
"Stuck" and more adhesive "(There's 
Gotta Be) More to Life." She returns in a 

time that's tough for melodic artists (after 
an intense re- evaluation of whether the 
madness of the music business was even 
worth returning to) with this new track. It 
is a fine display, albeit blatantly urban in 
an effort to appeal to radio's enduring 
blow -off of most grade -A pop. Orrico 
deserves to be a major star; if this track 
reacquaints her with radio, fine, though 
there is much better to come from 
forthcoming "Beautiful Awakening," due 
in January. -CT 

HIP -HOP 

LADY SOVEREIGN 
Public Warning 
Producers: various 
Def Jam 
Release Date: Oct. 31 

FIE Like hip -pop 
WI countrywomen M.I.A. 
and Lily Allen, British 
tongue- twister Lady 
Sovereign has been flitting 
around the Internet for 
what seems like forever, 
this Def Jam debut is 

probably one of the 
longest -leaked albums of 
2006. But even if you spend 
your days waist -deep in 
music blogs, experiencing 
her fully realized and 
largely insane electro -Hp- 
pop as one piece will hardly 
dull its nutso thrills. 
Sovereign's grime origins 
rip through the frenetic title 
track and "Blah Blah," but 
she trends pop throughout 
the hooky "Gatheration," a 

surfed -up "Hoodie" and the 
fantastic "Random" while 
still successfully pitching 
herself as a Heineken - 
swilling alternative to all 
things Danity Kane. Tracks 
like "Hoodie" sounded 
rawer and meatier before 
their major -label polish job. 
But love her or hate her, the 
"biggest midget in the 
game" has conjured up 
some of the year's most 
accessible new sounds. -JV 

'ROCK 

DEFTONES 
Saturday Night Wrist 
Producers: Bob Ezrin, 
Shaun Lopez, Deftones 
Maverick 
Release Date: Oct. 31 

121 
For most of "Saturday 
Night Wrist," Deftones 

contentedly let their 
instruments wander, 
inventing a meandering 
soundscape that broods in 
near darkness. The 
instrumental "Interlude" 
personifies the record: 
soothing yet disquieting, 
and it's curiously anchored 
with animated drumming 
by Abe Cunningham. Lead 
single "Hole in the Earth" 
comes off like a more 
muscular Coldplay, whereas 
"FM" could be Incubus 
immersed in chaos. Ciino 
Moreno's vocals sometimes 
mimic Bono and Robert 
Smith, before he descends 
into screaming for the 
harried "Rats," which finally 
kicks up the album's tempo 
eight tracks into the game. 

"Pink Cellphone" makes 
you think its sultry female 
spoken -word piece is 
leading toward some kind 
of enlightenment, until 
she launches into a 

bizarre sexual rambling 
that can't be repeated 
here. But then again, this 
is Deftones' world. We just 
listen to it. -CLT 

ISIS 
In the Absence of Truth 
Producer: Matt Bayles 
Ipecac 
Release Date: Oct. 31 

©In the last seven years, 
Isis has spawned its 

own subgenre. Equal parts 
post -metal and indie rock, 
its hypnotic music isn't 
mainstream by any means, 
but "In the Absence of 
Truth," its fourth full -length, 
is its most accessible album 
yet. Isis' calling card of 
melodic passages building 
up to crescendos and 
crashing into heaviness 
remains. But vocalist/ 
guitarist Aaron Turner sings 
more than he screams, 
continuing a trend that 
started on 2004's 
"Panopticon." In lesser 
hands, Isis' sound could be 
nothing more than new - 
age music for head - 
bangers. However, the 
dynamics and musicianship 
of songs like "Not in Rivers, 
but in Drops," "1000 
Shards" and "Holy Tears" 
reveal a band at the top of 
its game. No wonder Tool 
handpicked Isis to open its 
current tour. -BT 

COUNTRY 
MONTGOMERY GENTRY 
Some People Change 
Producers: various 
Columbia 
Release Date: Oct. 24 

Montgomery Gentry 
decisively evince their 

Southern rock roots while 
simultaneously stretching 
lyrically in worldview and 
song craft on "Some People 
Change." The title song is a 

perfect reflection of the 
blend, powerfully 
projecting the mix of a 

country vocal sound, 
serious rock energy and 
enlightened 21st -century 
social attitudes. "Clouds" is 

a deeply felt, piano- /vocal- 
driven ballad to departed 
loved ones. "Twenty Years 
Ago" is an achingly 
gorgeous tale of father -son 
reconciliation, while Troy 

Gentry's "If You Wanna 
Keep an Angel" is a 

soulful, hook- and heart - 
heavy lesson in having 
and holding true love. 
Montgomery Gentry are 
quickly proving them- 
selves pre- eminent in the 
evolution of what could 
only be called 21st - 
century country and are 
only sounding better as 
they go. -GE 

THE OAK RIDGE BOYS 
Front Row Seats 
Producers: Michael Sykes, 
Duane Allen 
Spring Hill Music Group 
Release Date: Sept. 26 

©This legendary quartet 
first rose to 

prominence in the gospel 
field, then crossed over to 
country, where it ruled the 
airwaves in the '70s and 
'80s. In recent years, it has 
successfully revisited its 
gospel roots, but this time 
out the Oak Ridge Boys 
deliver a mainstream 
country record as potent 
and chartworthy as 
anything currently playing 
on radio. "Hard to Be Cool 
(In a Mini -Van)" is a clever 
tune many will easily relate 
to, while Duane Allen's 
warm, smooth voice 
delivers an emotional 
punch on the poignant 
ballad "Until You Get 
There." He also takes the 
lead on the compelling 
closer, "Did I Make a 

Difference." Somehow, 
Allen, Joe Bonsall, Richard 
Sterban and William Lee 
Golden are all singing 
better than ever, and 
they've put those 
distinctive voices to good 
use on this great 
collection. -DEP 

R&13 

FRANKIE J 
Priceless 
Producers: various 
Columbia /Sony Urban 
Release Date: Oct. 17 

101 
A balladeer at heart, 
Frankie J is at his best 

when he is tender. Luckily, 
his sophomore album, 
"Priceless," finds him in that 
position more often than 
not. On "Daddy's Little 
Girl," the melodic crooner 
paints a touching portrait 
of a father leaving, singing 
from the child's 
perspective. ( "Daddy, 
daddy, don't leave/ 

continued on »p92 
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from »p91 
Mommy's saying things she 
don't mean. ") Elsewhere, he 
vows loyalty on cuts like 
"He Can't Be" and "Never 
Let You Down." At other 
times, though, Frankie J lets 
his desire to infuse hip -hop 
undercut these warm 
sentiments. While he does 
it well on tracks like the 
upbeat "Dance" and lead 
single "That Girl" featuring 
Mannie Fresh and 
Chamillionaire, clichés 
abound on missteps like 
"Hurry Up" and "Top of the 
Line." Still, "Priceless" 
mostly plays to his 
strengths. -CH 

LATIN 

RAYMOND CASTELLÓN 
Campo Urbano 
Producers: Raymond 
Castellón, Dennis Nives 
RCM 
Release Date: Nov 7 

©After releasing a single 
solo album in Spain, 

Puerto Rican /Dominican 
singer /songwriter 
Raymond Castellón tries his 
luck this side of the Atlantic 
with a heartfelt album 
marrying the simplicity of 
traditional, tropical music 
(campo) with urban and 
pop elements. Rich in 
guitars and percussion, 
"Campo Urbano" 
sometimes evokes Carlos 
Vives (particularly on the 
accordion -laden "Tu No Me 
Quieres Na ") and Juan Luis 
Guerra. There is some 
triteness here (the pop/ 
flamenco "Morena" is a 

cliché down to its title), but 
for the most part this is a 

tidy, beautifully arranged 
set. Although Castellón 
writes much of the material, 
he is smart enough to 
enlist collaborators, 
notably Miguel Yadam on 
the rich single "Se Me Va 
La Vida. " -LC 

JAZZ 
BEN RILEY'S MONK 
LEGACY SEPTET 
Memories of T 

Producer: Don Sickler 
Concord 
Release Date: Oct. 31 

©Thelonious Monk's 
music stands tall as 

the most melodically 
majestic, harmonically 
sophisticated and 
rhythmically whimsical of 
the jazz canon. While next 
February marks the 25th 
anniversary of his death, 
his tunes live on in 
swinging vibrancy on 
"Memories of T." The 11- 

song outing of straight - 
down- the -pike septet jazz 
is piloted by Monk 
drummer Ben Riley, the 
pianist's mainstay beat 
keeper from 1964 to 1968. 
Horns and guitar are 
scrupulously arranged by 
trumpeter Don Sickler, and 
the album is impeccably 
engineered by Rudy Van 
Gelder, who recorded many 
of Monk's great sides. 
While Monk's repertoire 
has been covered 
exhaustively since his 
passing, these versions 
shed a new celebratory 
light on the maestro's 
unique harmonic universe 
without straightening the 
twists and turns of the 
original performances. 
Riley dances through the 
proceedings, delivering 
rolling solos on "Rhythm -a- 
Ning" and "Bemsha Swing," 
while Sickler's 
orchestrations make for 
captivating listening 
throughout. -DO 

CHRISTIAN 

AVALON 
Faith 
Producer: Brown Bannister 
Sparrow Records 
Release Date: Oct. 3 

aWhen these four 
stunning voices join 

forces on these classic 
hymns, everything old 
sounds new again. Avalon 
members Jody McBrayer, 
Janna Long, husband Greg 
Long and Melissa Greene 
are well -known as some of 
the most accomplished 

EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Gordon 
Ely, Gary Graff, Clover Hope, Wes Orshoski, Dan 
Ouellette, Sven Philipp, Deborah Evans Price, Chuck 
Taylor, Bram Teitelman, Christa L. Titus, Jeff Vrabel 

PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 
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vocalists in the Christian 
industry, and on their latest 
collection, they breathe 
new life into such church 
favorites as "Holy, Holy, 
Holy," "Amazing Grace" 
and "It Is Well." "Amazing 
Grace" boasts a rather R &B 
feel that is a fresh take on a 

much -recorded tune. 
Avalon's two female voices 
deliver a compelling 
rendition of "Great Is Thy 
Faithfulness," while "How 
Great Thou Art" is another {' 

of the disc's many high- 
lights. These voices and 
those songs are a match 
made in heaven. -DEP 

GOSPEL 

FRED HAMMOND 
Free to Worship 
Producers: Fred Hammond, 
Bobby Sparks 
Verity 
Release Date: Oct. 10 

EllLong one of gospel's 
great innovators, Fred 

Hammond continues to 
refine a sound he had a 

significant hand in creating. 
Integral to introducing 
contemporary R &B and 
pop to the gospel 
tradition -with the trail- 
blazing Commissioned and 
Radical for Christ -he and 
his latest ensemble meld 
instantly 
memorable, 
eminently 
singable 
Sunday - 
morning jams 
and ballads 
into an 
amalgam 
already 
known and 
embraced as 
urban praise 
and worship. 
"My Heart Is 

for You" rides 
a rocking 
backbeat. "No Greater 
Love" is a majestic ballad, 
while the venerable 
standard "This Is the Day" 
receives a mighty makeover 
from an artist of boundless 
inspiration. -GE 

www.billboard.com 

THIS WEEK ON 

(X)M 
ADDITIONAL 
REVIEWS: 

Gomez, "Five 
Men in a Hut: 
Singles 1998- 
2004" 
(Hut/virgin) 

Califone, 
"Roots and 
Crowns" 
(Thrill Jockey) 

Melvins, "A 
Senile 
Animal44" 
(Ipecac) 

CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth 
Floor, New York, N.Y. 10003) or to the writers in the 
appropriate bureaus. 

ROB THOMAS Street - 
corner Symphony (4:08) 
Producer: Matt Serietic 
Writers: R. Thomas, 
M. Serletic 
Publishers: various 
Melisma /Atlantic 

laA record label's 
greatest ally, "Grey's 

Anatomy," does it yet 
again. Thanks to exposure 
on the ABC series, along 
with promo spots for new 
TV show "6 Degrees," Rob 
Thomas' solo album 
"Something to Be," 
previously closed for 
business, spawns another 
hit. The soulful jam 
"Streetcorner Symphony" 
isn't as obvious a smash as, 
say, "This Is How a Heart 
Breaks," and its 
summertime lyric comes a 

couple of months too late. 
But adult top 40 radio 
seems smitten. Against 
razzle- dazzle horn blasts 
and a breezy tempo, 
Thomas sings, "Come on 
over, down to the 
corner /My sisters and my 
brothers of every different 
color /Can't you feel that 
sunshine telling you to 
hold tight /Things will be 
alright, try to find a better 
life." It's a cool slice -of -life 
track, positive and visual, 
from an always welcome 
presence. -CT 

KEANE Nothing In My Way 
(4:00) 
Producers: Andy Green, 
Keane 
Writers: Rice - Oxley, 
Chaplin, Hughes 
Publishers: various 
/nterscope 

©While U.K. staple 
Keane has yet to 

break through to the 
mainstream in the United 
States -baffling beyond 
comprehension- second 
single "Nothing in My Way" 
maintains the elegant 
group's template of lush, 
lasting melody, diamond - 
studded production and 
lyrical depth ( "A turning 
tide, Lovers at a great 
divide /Why d'you lie, 
When I know that you hurt 
inside ? "). No hard sell here; 
Keane is the greatest 
pop /rock band of the day, 
in its absolute prime. The 
public has discovered that: 
witness Keane's Billboard 
200 debut at No. 4 in July. 
The only thing missing now 
is programmers' good 
sense. -CT 

COUNTRY 

JIMMY WAYNE That's All 
I'll Ever Need (3:20) 
Producers: Mark Nesler, 
Tony Martin, Jimmy Wayne 
Writers: M. Nelser, T. Martin, 
J. Wayne 
Publishers: various 
Big Machine 

aJimmy Wayne's 
previous deal with 

DreamWorks introduced the 
talented singer /songwriter 
to the country format with 
such hits as "I Love You This 
Much" and "Stay Gone." 
Scott Borchetta 
championed Wayne's career 
at DreamWorks and now 
that he's launched Big 
Machine, he brought Wayne 
onboard. Though his 
previous hits established him 
as a powerful balladeer, this 
soaring, anthemic number 
reveals Wayne is just as 
potent on an uptempo 
outing. It's got a positive, 
uplifting lyric and a radio - 
ready chorus that will stick in 
your head. Wayne is an artist 
of depth and substance, 
who really knows how to 
tug at the heartstrings with 
his autobiographical songs. 
But on this light, breezy 
number it's obvious he 
knows how to celebrate a 

good thing, too. -DEP 

ROCK 

INCUBUS Anna -Molly 
(3:46) 
Producer: Brendan O'Brien 
Writers: various 
Publishers: EMI April/ 
Hunglikeyora, ASCAP 
Epic /Immortal 
"Anna -Molly," the lead single 
from Incubus' pending 
release "Light Grenades," 
sounds like it's crammed lots 
of jangly noisemakers. 
Besides Mike Einziger 
wrangling his guitar like it 
deserves punishment, Jose 
Pasillas II rides his cymbals 
as much as he beats the rest 
of his drums, and it sounds 
as though a concertina's 
bellows are fluttering like a 

card in the spoke of a bicycle 
wheel. Ben Kenney has a 

great thunking bassline at 
the second verse -at least, 
we think that's the bass and 
not the guitar, because the 
tuning makes it hard to tell. 
Every instrument is equally 
high in the mix, so you don't 
know where to focus your 
hearing. This is song will 
pump you up like a Red Bull 
binge, so you might need to 
listen in moderation. -CLT 

PLAIN WHITE T'S Hate (I 
Really Don't Like You) 
(3:22) 
Producer: Neal Avron 
Writer: T. Higgenson 
Publisher: Sc Happy 
Hollywood 
Warped tour regulars Plain 
White T's align themselves 
with emo hitmakers and 
their imitators, but what 
almost sets these new- 
comers apart is their 
breezy, vintage -style group 
vocals that reach back to 
the Beach Boys. The band, 
whose name must be a 

tribute to Dashboard 
Confessional's Chris 
Carrabba, isn't enormously 
inventive but displays a 

seductively firm grip on 
melody. Produced by emo 
guru Neal Avron (Fall Out 
Boy, Yellowcard), "Hate" is a 

guitar- driven, teenage - 
friendly love /hate drama 
that is ridicuously catchy 
and conjures a backdrop of 
cell phones and low -tops, 
secret MySpace dates and 
first emotional breakdowns. 
Indeed, these guys gush 
hooks and harmonies; now 
they just have to give us a 

little more personality and 
show us that tney can 
transcend the formula. -SP 

TOM PETTY Flirting With 
Time (3:14) 
Producers: Jeff Lynne, Tom 
Petty, Mike Campbell 
Writer: T Petty 
Publisher: Wixen, ASCAP 
American/Warner Bros. 
One of the mcre uptempo 
tracks on Tom Petty's 
soulfully sparse "Highway 
Companion," the acoustic - 
led "Flirting With Time" 
has a catchy California 
sunset chorus but remains 
vulnerable at its core. Here 
is a rock icon 
contemplating the fragility 
of his own existence, 
unafraid to ask the deeper 
questions that lurk 
beneath the surface of a 

good hook. "This could 
well be your last 
stand /Hold the sunlight in 
your hand," Petty sings 
wearily, sound ng utterly 
alone and yet filled with 
inner peace. Like most of 
the "Highway" songs, 
"Flirting" lacks the crisp 
energy and sonic sparkle 
of 1994 masterpiece 
"Wildflowers," but offers a 

poignant road anthem 
that feels classic and 
deeply human, a perfect 
fit for triple -A. -SP 
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RADIO ACTIV 
res, 

hem ca - omance gets i 

first No.1 on Modern Roc 
with "Welcome to the Blac 
Parade." And, as the late 
Luther Vandross tallies his 
18th top 10 on Adult R &B, h 
just one hit shy of tying a 

time format leader Gera!: 
Levert with 19 top los. 

M 

Vince Gill's four -CD set 
"These Days" enters Top 
Country Albums at No. 4 and 
The Billboard 200 at No. 17. 

The latter marks the highest 
rank for an album of four or 
more discs since Garth 
Brooks' "The Limited Series" 
reached No.. 

GEOFF HAYFIELD gmayfield@billboard.com 

By Any Name, Diddy Is No. 1; Second -Week Slopes 
Diddy bows at No. 1 on The Billboard 
200, his second chart- :opper as a lead 
artist. If you add various-artists set "P. 
Diddy and Bad Boy Records Present .. . 

We Invented the Remix" to his credits, 
his haul of No. 1 albums now equals the 
number of stage names he has em- 
ployed in his career. 

DIDDY 

sesos FROM AND INSPIRED tif tat an iv ti HIES 

DISNEY'S WORLD 

lea 1ne 
brews at Starbucks, but both 
might trail Disney Channel's 
"Hannah Montana" on next 
issue's Billboard 200. If so, It 
will join "High School Musical" 
as the second TV soundtrack 
to hit No. 1 in 

nd 

His first album as Puff Daddy, "No 
Way Out," spent four weeks at No. 1 in 
1997. His next two each peaked at No. 

2 in 1999 and 2001 before "Remix" 
bowed at No. 1 in 20('2. The "Bad Boys 

I l" soundtrack, which he executive - 
produced, spent fou: weeks at the top 
of the page in 2003. 

Diddy's new "Press Play" begins with 
170,000, which meats that each of his 

CHAR I 

13EAT 
READ FRED BRONSON 

EVERY WEEK AT 
BILLBOARD.COM /FRED 

»Just when it seemed certain 
Carrie Underwood would collect 
the 100th No.1 for the "American 
Idol" franchise, her single holds at 
No. 2, and a surprise challenger 
might hit No.1 before she does. 
Fred Bronson names names in 

Chart Beat. 

»Bronson also has details on the 
fourth Walt Disney Broadway 
musical to appear on Top Cast 
Albums. Hint: She did it with a 

spoonful of sugar. Plus, a tribute 
album on BNA returns the name 
Barbara Mandrel) to The Billboard 
200 after 22 years and Top 
Country Albums after 15 years. 

»Also making chart news: 
.Justin Timberlake with a pair of 
top five hits on The Billboard 
Hot 100 and Diddy debuting at 
No. 1 on The Billboard 200 and 
Top R &B /Hip -Hop Albums. 

albums since "No Way Out" has sold 
less than the one before. 

That said, as many leading artists are 
hitting smaller numbers than they did 
in prior years, this sum is not out of 
whack with Diddy's third album, which 
started at 186,000 in 2001. 

LIMITED THINKING: "Advance 
planning in the music business means 
you know where you're having lunch 
next week," a colleague quipped during 
one of my first weeks at Billboard. 

That observation amused me for years, 

but as I survey the impact of short-term 
thinking on the industry's health, the 
punch line has lost much of its humor. 

Imitating success to excess created a 

fixation on opening -week sales. The cost 
of such focus: a short attention span 
that makes it difficult to engender true 
artist development. 

Combine that myopic goal with an un- 
balanced release schedule that places too 
much emphasis on the last four months 
of the year while paying too little atten- 
tion to the first eight, and you paint an 
ugly picture. 

The quest for a fast start might be one 
of the factors that make it difficult to cul- 

tivate the kind of blockbuster release that 
can captivate attention for weeks at a time. 

And, the fervor has undermined the tra- 
ditional music stores that stock develop- 
ing artists and catalog, a point brought 
home dramatically by the painful sight 
of Tower Records' liquidation. 

During most of Nielsen SoundScan's 
15 -year history, it has not been unusual to 

see albums that start with six-figure sums 
slide by 50 % -60% in the second week. But 

in the last two years, slides in excess of 
60% have become disturbingly common. 

Recent chart- topper Beyoncé stormed 
The Billboard 200 with a half- million- 
plus opener for "B'Day," then declined 
by 72% in the second week, while Janet 

Jackson's "20 Y.O." dropped by 74% after 
starting near 300,000. They are among 
eight albums since the start of 2005 to 

tumble by more than 70% the week after 
bowing in the top 10. 

In the early to mid -'90s, when record 
labels were still getting familiar with 
SoundScan data, music executives looked 

at Hollywood with envy, citing the aware- 
ness studios build for new films. 

Sale- pricing new albums was old hat, 
so value -added editions for high -traf- 
fic combo chains and mass merchants 
became the means to pump opening - 
week sales. 

During the week this issue's charts 
were compiled, 13 different albums- 

I Vi a i ke ̀  Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
STORE 

ALBUMS SINGLES 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

Ns Week Writs 

Change 

9,861,000 

10,097,000 

-2.3% 

10,799,000 

-8.7% 

57,000 

48,000 

18.8% 

65,000 

-12.3% 

Weekly Album Sales 
35 million units 

30 

25 

20 

15 

10 

5 

- 2005 
2006 

9,922,000 

9,595,000 

3.4% 

6,668,000 

48.8% 

0 J F M A M J J A S O N D J 

2005 2006 CHANGE 

OVERALL UNIT SALES 

Albums 446,865,000 

Digital Tracks 264,410,000 

Store Singles 4,306,000 
Total 715,581,000 

Aöimsw/IEA' 473,306,000 

423,528,000 

44 3,125,000 

3,108,000 

874,761,000 

468,340,500 

-5.2% 

69.5% 

-27.8% 

22.2% 

-1.0% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'05 

'06 423.5 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

432,092,000 397,227,000 -8.1% 

11,743,000 24,615,000 109.6% 

2,129,000 953,000 -55.2% 

901,000 733,000 -18.6% 

most new releases -came with extras at 
particular accounts. The menu of good- 

ies ran the gambit from extra tracks or 
access to bonus downloads to T -shirts or 
DVDs. At least nine such value -adds were 

available during the prior chart week. 
Put that many special editions in play 

and you dilute the meaning of the word 
"special." Moreover, these value -added 
versions are almost always offered at the 
same chains that employ lowball pric- 
ing, a cocktail that lures even the most 
loyal consumer away from the traditional 
music store. After all, why should a fan 
buy his favorite band's album at his fa- 

vorite music shop when another store 
in town sells that same album with bonus 
tracks for a significantly cheaper price? 

Labels met the goal of maximizing first - 

week sales. Thus, The Billboard 200 has 
seen more No. is in 2006 -33 and count- 
ing -than in any other year. But with so 

much attention paid to the opening frame, 
gravity sets in quickly, making it difficult 
for albums to remain in the top 10 for 
more than a couple of weeks. 

Certainly other factors are at play, but 
the emphasis on opening -week bargain 
prices and value -added editions helps 
set the tone. 

So, where are you having lunch 
next week? 

For week ending Oct. 22.2006. Figures are rounded. 
Compiled from a national sample of retail store and rack Nielsen 
sales reports collected and provided by SoundScan 

2005 2006 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

278,771,000 260,593,000 

168,094,000 162, 935,000 

114,078,000 114,751,000 

CURRENT ALBUM SALES 

'05 

'06 

-6.5% 

-3.1% 

0.6% 

CATALOG ALBUM SALES 

'05 .. ]6AJ_ Millieni 
'06 162.9 million 

Nielsen SoundScan Counts es current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200. however. remain as current. Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data I 9? 
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NOV 
4 

IN IN 
SALES DATA COMPILED BY 

Nielsen 
Sound3can 

ARTIST 
IMPRINT 8 NUMBER ! DISTRIBUTING LABEL (PRICE) 

DIDDY 
BAD BOY 83884/AG (18.98) 

EVANESCENCE 
WIND -UP 13120 (18.98) 

Title 

Mk SNOT 
OEM 

2 2 

© ® 
MEW 

2 

JOJO 

Press Play 

The Open Door 4 32 20 

50 47 

44 42 

55 51 

70 81 

57 41 3 

58 52 

59 15 

60 46 

61 60 

62 51 

DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN 007500 /UMRG (13.98) 

JUSTIN TIMBERLAKE 
JIVE 88062' /ZOMBA (18.98) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 67320 (18.98) O+ 

ROD STEWART 
J 82641/RMG (18.98) 

The High Road 

FutureSex/LoveSounds 

Long Trip Alone f 

Still The Same... Great Rock Classics Of Our Time 

HINDER 
UNIVERSAL REPUBLIC 005390 /UMR6 (9.98) 

RUBEN STUDDARD 
J 78961 /RMG (18.98) 

Extreme Behavior ï1. 
The Return , 

e ®N 
16 17 

19 -4 11 

20 20 15 

21 17 13 

24 26 

23 22 24 

24 23 21 

- 2 

TONY BENNETT 
RPM /COLUMBIA 80979/SONY MUSIC (18.98) 

THE KILLERS 
ISLAND 007026' /IDJMG (13.98) 

GEORGE STRAIT 
MCA NASHVILLE 006023 /UMGN (13.98) 

LUDACRIS 
DTP /DEF JAM 007224/IDJMG (13.98) 

JIMMY BUFFETT 
MAILBOAT /RCA 00332/SBN (18.98) 

NICKELBACK 
ROADRUNNER 618300 /IDJMG (18.98) 

LLOYD BANKS 
G -UNIT 007023 /INTERSCOPE (13.98) 

JOHN MAYER 
AWARE /COLUMBIA 79019` /SONY MUSIC (18.98) 

Duets: An American Classic =" 

Sam's Town 

It Just Comes Natural 

Release Therapy 

Take The Weather With You 

All The Right Reasons m 

Rotten Apple 

Continuum 

VINCE GILL 
MCA NASHVILLE 006021 /UMGN (29.98) 

THE FRAY 
EPIC 93931/SONY MUSIC (18.98) O+ 

These Days 
s 

How To Save A Life ;41 

4 ALAN JACKSON 
ARISTA NASHVILLE 88172 /SBN (18.98) 

BEYONCE 
COLUMBIA 90920 /SONY MUSIC (18.98) 

5 
FERGIE 
WILLIAM/14M 007490 / INTERSCOPE (13.98) 

CICARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

RASCAL FLATTS 
LYRIC STREET 165075 /HOLLYWOOD (18.98) 

SOUNDTRACK 
WALT DISNEY 861592 (18.98) 

GREATEST 
GAINER 

STING 
DG 007220/UNIVERSAL CLASSICS GROUP (18.98) 

The 

singers 
sophonilre 
set begils 

with 105,000 

units. 
powerec by 
her smash 
"Too Litt e, 

Too Late" 

Like Red On A Rose 

B'Day "1 II 
The Dutchess 1.3 

Some Hearts All 
Me And My Gang i. 

The Cheetah Girls 2 

Songs From The Labyrinth 

29 -8 7 

® 
31 7 2.' 

32 H 30 

HEARTLAND 
LOFTON CREEK 9006 (18.98) I Loved Her First 

BOB SEGER 
HIDEOUT 54506 /CAPITOL (15.98) O 
JANET JACKSON 
VIRGIN 30416 (18.98) O+ 

Face The Promise 

20 Y.O. 

34 ,n; 2_ 

35 25 1:i 

36 33 

39 29 

40 ,0 (z 

(3) 

BECK 
INTERSCOPE 007578 (13.98 CD /DVD) O+ 

FRANKIE J 
COLUMBIA 85084 /SONY MUSIC (18.98) 

SNOW PATROL 
POLVDOR /ABM 006675 /INTERSCOPE (13.98) O 
CHRISTINA AGUILERA 
RCA 92639 /RMG (22.98) 

AEROSMITH 
GEFFEN /COLUMBIA 00867 /SONY MUSIC (18.98) 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

The Information 

Priceless 

Eyes Open 

Back To Basics 

Devil's Got A New Disguise: The Very Best Of Aerosmilh 

Danity Kane 

43 43 =0 

44 38 {9 

o 
48 

53 `7 

31 

47 39 31 

26 f 

"WEIRD AL" YANKOVIC 
WAY MOBVNOLCANO 8995120MBA (19.98 DD) 

JOSH TURNER 
MCA NASHVILLE 004744/UMGN (13.98) 

LONESTAR 
BNA 87114/589 (18.98) 

HI -TEK 
BABYGRANDE 302 (17.98) 

Straight Outta Lynwood 

Your M.," 

Mounta 

Hi- Teknology 2: The CI, 

BOB DYLAN 
COLUMBIA 87606' /SONY MUSIC (18.98) O 
VARIOUS ARTISTS 
SONY BMA STRATEGIC MARKETING GROUP /EMI/UNIVERSAL/ZOMBA 83563 /SONY MUSIC (18.98) 

LIONEL RICHIE 
ISLAND 006484 /IDJMG (13.98) O 

SARAH MCLACHLAN 
ARISTA 81504/RMG (18.98) 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

VARIOUS ARTISTS 
WORD- CURB /PROVIDENT- INTEGRITY 67196/EMI CMG (22.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984 /IDJMG (13.98) 

DIANA KRALL 
VERVE 007323NG (18.98) 

MONICA 
J 78960 /RMG (18.98) 

Modern Times 

NOW 22 I 
Coming Home 

A new pca< 

for the bond, 

but 13,000 
can't be the 
first -weel. 
number it 
last set 

generatec 
in 2004. 

63 49 

64 61 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE; 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

CLAY AIKEN 
RCA 78846 /RMG (18.98) 

THE PUSSYCAT DOLLS 
A &M 005374 /INTERSCOPE (13.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262 /UMRG (9.98) 

GNARLS BARKLEY 
DOWNTOWN 70003' /ATLANTIC (13.98) 

30 SECONDS TO MARS 
IMMORTAL 90992NIRGIN (12.98) 

CHINGY 
SLOT -A -LOT 12135 /CAPITOL (18.98) 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

SENSES FAIL 
DRIVE -THRU 439 /VAGRANT (15.98) O 

33íi KENNY CHESNEY 
BRA 86578 /SBN (18.98) 

60 m 
RED HOT CHILI PEPPERS 

«I 
WARNER BROS. 49996 (22.98) +, 

VANESSA HUDGENS 

4DLUPE FIASCO 
1ST 8 15TH /ATLANTIC 839609AG (18.98) 

65 
NELLY FURTADO 
MOSLEY /GEFFEN 006300` / INTERSCOPE (13.98) 

95 
BRAD PAISLEY 
ARISTA NASHVILLE 69642/559 (18.98) 

CD 87 87 

Title 
W P. 

Corinne Bailey Rae 

A Thousand Different Ways $' 

PCD 5 

Foiled ?9 

St. Elsewhere is 4 

A Beautiful Li, 42 

Hoodsta 9 

A Fever You Cant Sweat Or ' 3 

Still Searchin, -5 

LIVE: Live Those Songs Agar t 

Stadium Arcadium 

V 24 

CRADLE OF FILTH 
ROADRUNNER 618113/IDJMG (18.98) 

RODNEY ATKINS 
CURB 78945 (13.98) 

89 MARCO ANTONIO SOLIS 69 62 4 
FONOVISA 352490/UG (13.98) C 

58 48 CHRIS TOMLIN 
SIKSTEPS 62828 /SPARROW (17.98) 

71 63 8 
YOUNG DRO 
GRAND HUSTLE /ATLANTIC 83949 * /AG (18.98) Compilation 

debuts wi h 

13,000. 
Boasts stns 
like Webbe, 
Juelz Santana 

and Paul Wall 

(pictured). 

70 

62 

671 

174 65 72 

Ir6 57 49 

376 
67 64!'I 

48 241 

78 38 

30 

64 

.'6 

102 

63 

72 

10 

37 

Wintersonq 

High School Musical El 

WOW Hits 2007 

Greatest Hits Vol 2: Reflecte rX 

49 3 23 )))© RAY CHARLES + THE COUNT BASIE ORCHESTRA 
HEAR 30026 /CONCORD (18.98) 

Port Of Miami 

From This Moment On 

The Makings Of Me 

Ray Sings Basie Swings 

XZIBIT 
OPEN BAB 4127/KOCH (17.98) Full Circle 

u 

Since its last 

studio set it 

2001, the 

band has 

charted three 

hits packages, 

a blues 

effort and 

e album 

The singer/ 
songwriter 
covers Joni 
Mitchell's 
"River" 
on her 
first holiday 
offering 
(20,000). 

25 

66' 

9 

45`- 

74 

52 

10 

1 

55 

52 

6 

20 

3 

Lupe Fiasco's Food & Liquc I 

Loos 

Time Well Waster 

Thornography 6i 

If You're Going Through He 3 

Trozos De MI Alma 2 5: 

See The Morning, lt 

Best Thang Smokir 3 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) Unaporeclatec: 4 

VARIOUS ARTISTS 
SWISHAHOUSE 68557 /ASYLUM (18.98) 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250yAG (18 98) 

The Day Hell Broke Loose 3 72 

Back To Bedlam © 2 

JOHNNY CASH 
LEGACY /COLUMBIA (NASHVILLE) /AMERICAN /ISLAND 005288 /UME (13.98) 

The Legend Of Johnny Cast El 5 

SOUNDTRACK 
HOLLYWOOD 162630 (18.98) Grey's Anatomy: Volume £ 14 

YUNG JOC 
BLOCK /BAD BOY SOUTH 83937yAG (18.98) 

New Joc City 3 

FRED HAMMOND 
VERITY 85990 /ZOMBA (18.98) O 
JESSE MCCARTNEY 
HOLLYWOOD 162614 (18.98) 

Free To Worship 29 

Right Where You Want Me 15 

8 

89 82 

74 7 

73 78 

ri 

99 1 

8 91 

g2 

7S 67; 

5- 22 

84 1)8 

47 35 

grit1D3 
99; 

101 

100 56 16 
" 

59 41 `21 

92 !. 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 / INTERSCOPE (13.98) 

ROBIN THICKE 
OVERBROOK/STAR TRAK 006146' /INTERSCOPE (9.98) 

STONE SOUR 
ROADRUNNER 618073 /I0JMG (18.98) 

VARIOUS ARTISTS 
WALT DISNEY 861637 (18.98 CD /DVD) O 
AUDIOSLAVE 
INTERSCOPE /EPIC 97728/SONY MUSIC (18.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 56731 (18.98) O 

Move Along 8 

The Evolution Of Robin Thicke 45 

Come What(ever) May 4 

Radio Disney: Party Jams "' 82 

Revelations 2 

Dangerous Mar 3 

TRIVIUM 
ROADRUNNER 818059 /IDJMG (12.98) The Crusade 25 

GUNS N' ROSES 
GEFFEN 001714 /INTERSCOPE (16.98) Greatest Hits: O 3 

KT TUNSTALL 
RELENTLESS 50729 /VIRGIN (12.98) O+ 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) 

THE WRECKERS 
MAVERICK /WARNER BROS. (NASHVILLE) 48980/WRN (18.98) O+ 

CHRIS BROWN 
JIVE 82876 / ZOMBA (18.98) O 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281/589 (18.98) 

JERRY LEE LEWIS 
ARTISTS FIRST 20001 /SHANGRI -LA (19.98) 

MADELEINE PEYROUX 
ROUNDER 613252 (17.98) 

Eye To The Telescop/ 33 

Phobl,. 2 

Stand Still, Look Pretty 14 

Chris Browr 2 

Precious Memories 4 

Last Man Standing: The Duets 26 

Half The Perfect World 33 

CHRIS YOUNG 
RCA NASHVILLE 87724 /SBN (11.98) 

JEREMY CAMP 
BEC 98615 (17.98) 

Chris Young 22 

Restores; 45 

THE DECEMBERISTS 
CAPITOL 35984 (18.98) The Crare Wife 35 

BUCKCHERRY 
ELEVEN SEVEN 001 /ATLANTIC (13.98) 

15 

TOBY KEITH 
SHOW DOG NASHVILLE 006270 (18.98) 

THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) 

JET 
ATLANTIC 83806 /AG (18.98) 

41 

White Trash With Money 2 

Don't You Fake It 25 

Shine On 16 

THE BILLBOARD 200 ARTIST INDEX BROOKS 

OWN" 90 
MICHAEL BUGLE 120 

BUCKCHERRY 97 

JIMMY BUFFETT 13 

30 SEC 31JDS TO NABS 56 

TRACE ADKINS 84 

AERC SMITH 33 

AFI 116 

CHRIST NA AGUI_EIF 32 

CLAY AIKEN .... 52 

JASON ALOEFA . 125 

THE ALL-AMER CAr 

REJECTS 79 

RODNEY ATKINS 67 

AUDIOSLAVE 83 

111/111/31/11/11111 
LLOYD BANKS 15 

BARENAKED LADIES ..195 
RECK 29 

TONY BENNETT 9 

DIERKS BE',J,/L ; 147 

BEYONCE 20 

THE BLACK EYED PEAS 196 

MARY' J. BLIGE - 148 

BLUE OCTOBER 54 

JAMES BLUNT .. 73 

ANDREA BOCELL' 160 

BREAKING BENJAMIN 88 

SARAH BRIGHTMAN 136 

JEREMY CAMP 95 

JOHNNY CASH 74 

CASSIE 167 

CASTING CROWNS 179 

RAY CHARLES + THE COUNT 

BASTE ORCHESTRA .. 49 

CHERISH 71 

KENNY CHESNEY _60.114 
CHINGY 57 

CHIODOS 164 

KELLY CLARKSON 177 

DANE COOK 124 

CRADLE OF FILTH 66 

CREED 150 

DANITY KANE 34 

THE DECEMBERISTS 96 
DIDDY 1 

DISTURBED 156 

DIXIE CHICKS 122 
BOB DYLAN 39 0 
EMINEM 145 

EVANESCENCE . .,......2 

FERGIE 21 

LUPE FLORA 63 

FIVE FOL FIGHTING _. _194 

FLYLEAF . 139 
FRANKIE J 30 
THE ERA, 18 

NELLY FIRTADO 64 0 
VINCE G_L 17 

GNARLS BARKLEY . ...55 STEVE HOLY ... .....184 ALAN JACKSON .19, 91 KID. BOP KIDS 104 
CODSMACK 162 VANESSA HUDGENS ...62 JANET JACKSON 28 THE KILLERS 10 
GUNS N' ROSES 86 OONEV JAMES 189 GLADYS KNIGHT 134 0 LYFE JENNINGS 102 KORN 185 © ICE CUBE 786 JET 100 DIANA KRALL 47 
DEITRICK HADDON ...192 INDIA.ARIE 140 ELTON JOHN 165 A.B. OISITANILLA N PRESENTS 

FRED HAMMOND . ....77 INDIGO GIRLS 199 JACK JOHNSON ..141, 159 IOIMBIA ALL STAR.....119 
HEARTLAND 26 IRON MAIDEN 173 JOJ0 3 

HELL00000BYE 178 IT DIES TODAY _....174 RAY LAMONTAGNE ...183 
HI -TEK 38 MAT KEARNEY 200 JONNY LANG 138 
HINDER ..... .........7 0 TOBY KEITH 98. 143 KENNY LATTIMORE & 

CHANTE MOORE ....176 
AMOS LEE 158 

LETOY'A 132 
JERRY LEE LEWIS 92 
LITTLE BIG TOWN 153 

LONEETAR 37 

LUDACRIS 12 

LUNY TUNES & TAINY 110 

MANA 108 

94 I Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 4, 2006 I CHARTS LEGEND on Page 108 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data 

is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 74 adult top 40 stations, 88 adult contemporary stations and 73 modern rock stations are 

electronically monitored 24 hours a day. 7 days a week. See Chart Legend for additional rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

HOT 100 AIRPLAY,. 

o 
g3 

© 3 8 MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

o 

x x TITLE 
3 3á ARTIST ;IMPRINT / PROMOTION LABEL) 

12 
MONEY MAKER 
LUDACRIS FEAT PHARRELL (DTP /DEF JAM /IDJMG) 

4 10 
SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

4 2 16 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

O 6 13 
FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

O 8 10 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) o 

9 8 
SHOW STOPPER 
OANITY KANE (BAT BOYIATLANTIC) 

O 16 5 
SMACK THAT 
AKON FEAT. EMWEM (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

O 10 12 
TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

o 20 5 
I WANNA LOVE YOU 
AKON FEAT SNOOP OOGG (SRCNP FRONT /KONVICTNNNERSAL MOTOWN) 

5 19 PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A- LOT /CAPITOL) 

11 

12 7 15 

11) 14 10 

19 9 

\iiilr 22 6 

16 11 19 

O 21 10 

18 12 20 

7i/ 29 3 

20 17 22 

a) 
22 

23 

45 4 

15 17 

13 8 

37 6 

25 18 15 

GET UP 
CIABA FEAT. CHAMILLIONAIRE (LAFACE /JIVE /ZOMBA) 

CHASING CARS 
SNOW PATROL (POLYDOR!A &M /INTERSCOPE) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

SEXY LOVE 
NE -YO (DEE JAM /IDJMG) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

BUTTONS 
THE PUSSYCAT DOLLS (ABM /INTERSCOPE) 

SHOW ME WHAT YOU GOT 
JAY-2 (ROC- A- FELLA/DEF JAM IDJMG) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

I KNOW YOU SEE IT 
YONG JOC BLOCK /BAD BOY SOUTH /ATLANTIC) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

WALK IT OUT 
UNK (BIG COMP /KOCH) 

S.E.X. 
LYFE JENNINGS OLUMBIr. 

26 

27 

`E TITLE 
3 3ó ARTIST (IMPRINT/ PROMOTION LABEL) 

U AND DAT 
E -40 FEAT. T -PAIN 8 HANOI GIRL (SICK WIT' IT /OME /REPRISE) 

CHAIN HANG LOW 
JIBBS (GEFFEN) 

23 23 

24 11 

25 21 

36 7 

33 7 

38 11 

42 9 

30 21 

35 41 

35 31 10 

36 27 27 

43 5 

41 8 

46 11 

40 26 14 

51 4 

42 39 13 

43 32 24 

44 44 9 

49 7 

m54 6 

47 50 12 

a 52 5 

58 2 

50 40 15 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO IDECAYOANCE/FUELED BY RAMEN/LAVAIATLANTIC) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH: GEFFEN) 

EVERY MILE A MEMORY 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA/ATLANTIC) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

I LOVED HER FIRST 
HEARTLAND ¡LOFTON CREEK) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

MY WISH 
RASCAL fLATTS (LYRIC STREET) 

YOU SAVE ME 
KENNY CHESNEY (BNA) 

GALLERY 
MARIO VAZQUEZ (ARISTA /RMG) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /OEF CON II /IDJMG) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

WANT TO 
SUGARLAND (MERCURY) 

PUSH IT 
RICK ROSS (SLIP- N- SLIDE/DEF JAM. IDJMG) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

FERGALICIOUS 
FERGIE (WILL.LAM /A&M /INTERSCOPE) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

, country, rock, smooth jazz, gospel, Latin, and Christian formats, 
is used to compile The Billboard Hot 100. 

1,016 stations, comprised of top 40, adult contemporary, R &B/hip -hop 
are electronically monitored 24 hours a da , 7 days a week. This data 

AI)IJIT TC)Ip 4ATM 

3 
0 

3 3ó 

¿. 
19 

2 1 20 

3 18 

O 4 20 

O 5 13 

6 6 25 

7 7 51 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

FAR AWAY 
NICKELBACK (ROADRUNNER / IDJMC, 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

CHASING CARS 
SNOW PATROL (POLYDCR /ABM /INTER SC O PEI 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

ttr 

1J 

IJ 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSC OPE) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

O CALL ME WHEN YOU'RE SOBER tr 
16 12 

EVANESCENCE (WIND -UP) 

O 15 6 
STREETCORNER SYMPHONY * 
ROB THOMAS (MELISMA/ATLANTIC) 

10 9 21 WHAT HURTS THE MOST 
RASCAL PLATTS (LYRIC STREET /HOLLYWOOD) 

11 8 23 

12 1' 24 

CRAZY 
GNARLS BARKLEY (DOWNTOWN. LAVA /ATLANTIC) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

® 13 10 
SUDDENLY I SEE 
KT TONSTALL (RELENTLESS/VIRGIN) 

16 26 
NOTHING LEFT TO LOSE 

{YIr MAT KEARNEY )AWARE /COLUMBIA) 

15 14 39 

13 20 

17 12 17 

18 17 17 

m19 14 

20 9 

® 21 11 

® 24 3 

22 8 

26 5 

(1) 25 13 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

BOSTON 
AUGUSTANA (EPIC) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

I WRITE SINS NOT TRAGEDIES 
PANKI. ATTIE DISCO (DECAYDANCE/FUELED BY RAMP. ". 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MAN V2) 

GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

WHEN YOU WERE YOUNG 
THE KILLERS )ISLAND /IDJMG) 

LET LOVE IN 
SOS G00 DOLLS (WARNER BROSI 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

TOO LITTLE TOO LATE 
JOJO IDA FAMILY ENACKGROUND /UNIVLHSAL MUIUN.I. 

CAN'T LET GO 
LANDON PIGG (RCA RUG) 

(JHOT DIGITAL SC)\CàS,. 

o 
o 

,75 TITLE 3 3ó ARTIST (IMPRINT' PROMOTION LABEL) 

SMACK THAT 
A GN RAT. EMMA (SRCNP FROM,IIDNVICTNNNERSAL MOTOWN. 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL MOTOWNI 

1 14 

3 3 28 

O 4 7 

O 8 6 

6 5 9 

7 6 4 

8 7 23 

9 9 6 

41:) 17 7 

11 10 12 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEE JAM /ITJMA 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOI 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBY /VOLCANO /ZOMII 

CHASING CARS 
SNOW PATROL (POLYDOR /ABM /INTERSCOPE) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN, 

COME TO ME 
DIEM FEAT. NICOLE SCNERZINGER (BAD ROE /AI LAI.' 

CHAIN HANG LOW 
JIBES (GEFFEN) 

O t9 6 MY LOVE {7 JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

13 12 10 

14 11 13 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND-UP) 

LONDON BRIDGE 
FERGIE M'I(L AM ARM INTERSCOPE) 

25 5 
FERGALICIOUS 
FERGIE ;:.II I.1,4 KM N TERSCOPE) 

16 13 14 

15 10 

23 4 

16 15 

14 11 

19 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

SHOW STOPPER 
DANITY KANE (BAD BOY) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

21 18 24 
CRAZY 
GNARLS BARKLEY (DOWNTOWN, LAVA/ATLANTICI 

26 6 
BEFORE HE CHEATS 
CARRIE UNDERW00D (ARISTA /ARISTA 

23 21 34 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

CD48 2 

25 20 24 

HURT 
CHRISTINA AGUILERA (RCA RMG) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOSS (ABMUNTERSCOPE, 

Nw .-= TITLE 
:S33ó ARTIST (IMPRINT / PROMOTION LABEL) 

23 22 3 
BOSTON 

38 2 

57 3 

O 
CD 

o 
33 

o 
35 

34 5 

1 

59 2 

39 10 

27 7 

1 

24 25 

1 

AUGUSTANA (EPIC) 

LOVE ME OR HATE ME (F**K YOU!!!!) 
LADY SOVEREIGN (OFF JAM /IDJMG) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

TELL ME 
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLAII I L 

SHORTIE LIKE MINE 
BOW WOW FEAT CHRIS BROWN 8 JARETA AUSTIN (CALIC I'+ 

SAY GOODBYE 
CHRIS BROWN (JIVE20MBA) 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

STUNTIN' LIKE MY DADDY 
BIRDMAN & LIE WAYNE (CASH MONEY /UNIVERSAL MO IUWN) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

THE PICK OF DESTINY 
TENACIOUS O (EPIC) 

37 31 29 WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

38 

1Y 
40 

41 

ta 
43 

44 

45 

46 

C 

49 

50 

30 25 

35 10 

33 39 

32 34 

73 5 

28 6 

36 4 

37 10 

29 7 

53 15 

65 2 

41 22 

40 11 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND d9nkr LY (II I El,I 

GALLERY 
MARIO VAZQUEZ (ARISTA /RMG) 

MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOIISE INTER' I. - 

1 WRITE SINS NOT TRAGEDIES 
PANII AT THE Disco - 

THAT GIRL 
FRANNIE J (COLUMBIA) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

CHICKEN NOODLE SOUR. 
WEBSTAR 8 YOUNG (UNIVERSAL REPUBLIC) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

SUDDENLY I SEE 
KT TUNSTALI(RELENTLESSNIRGIN) 

WALK IT OUT 
UNK (BIG DOMP KOCH) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVEJZOME A, 

7, wa" TITLE 
V3'ó ARTIST (IMPRINT / PROMOTION LABEL) 

O 52 4 

52 42 20 

- 1 

54 50 8 

64 2 

58 5 

57 54 10 

58 51 29 

59 45 34 

60 43 8 

62 5 

62 49 17 

63 46 3 

IQ 71 9 

65 56 18 

66 55 16 

67 66 3 

68 44 21 

63 21 

70 2 

61 32 

72 60 6 

® 1 

74 74 2 

75 68 19 

69 

71 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA /RMG) 

FIELDS OF GOLD 
STING (ABM: INTERSCOPE) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BMEIREPRISEI 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

TELL ME BABY 
RED HOT CHILI PEPPERS WARNER BROS I 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

LC 

ú 

RIDIN' 
CHAMILLIONAIRE FEAT KRAYZIE BONE (UNIVERSAL MOT.:. 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP WARNER BROS.) 

WANT TO 
SUGARLAND (MERCURY) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC, 

CANADIAN IDIOT 
WEIRD AL YANKOVIC (WAY MOBY /VOLCANO /ZOMBA. 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTALIVIRGIN) 

U AND DAT 
E -40 FEAT T -FILIN & KANO! GIRL (SICK WID' IT BME. REPRISE) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /IDJMG) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH ATLANTIC) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

WE FLY HIGH 
JIM JONES )DIPLOMATS /KOCH) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

COME BACK TO ME 
VANESSA HUOGENS (HOLLYWOOD) 

HERE (IN YOUR ARMS) 
HELLOG00DBYE (URINE -THRU) 

YOU SAVE ME 
KENNY CHESNEY (BNA) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA, ATLANTIC) 

El 

Data for week of NOVEMBER 4, 2006 I For chart reprints call 646.654.4633 

ADULT 
C:ONTEMPORARY. 

© 3 26 

3 2 43 

O 5 25 

O 6 23 

6 4 31 

7 9 45 

e 10 54 

9 8 70 

10 7 63 

11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

UNWRITTEN 
NATASHA BEDINGFIELD (EP, 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET / HOLLYWUUD) 

BAD DAY 
DANIELPOWTER r- 
BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELEA- - -LL..Y LION NI 

THE RIDDLE 
FIVE FOR FIGHTING AWARE/COLUMBIA) 

WHAT'S LEFT OF ME 
NICK LACHEY 

EVER THE SAME 
ROB THOMAS LT. - , 

BECAUSE OF YOU 
KELLY CLARKSON HL,- 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

1*J 

11 37 WHO SAYS YOU CAN'T GO HOME 
1t1 BON JOY! (ISLAND /IDJMG) 

O 12 14 

O 13 13 
CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA/ATLANTIC) 

e 14 19 
I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB'REPRISE) 1J 

1r 

L 
16 

9 HAVE YOU EVER SEEN THE RAIN dr 
ROD STEWART IJ RMG) 

16 15 27 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

19 18 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

17 6 
YOU ARE LOVED (DON'T GIVE UP) 
JOSH OROBAN 

18 15 WAIT FOR ME 
BOB SEGER H. 

21 8 

20 10 

e 22 8 

e 25 5 

O 26 6 

25 24 12 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER ,E COLUMBIA) 

THE BRIDGE 
ELTON JOHN (ROCKET INTERSCOPE) 

FAR AWAY 
NICKELBACK )ROADRUNNER /IDJMG) 

JUMP 
MADONNA; WARNER BROS.) 

JUST IN TIME 
TONY BENNETT DUET WOO MICHAEL RUBLE (RPM /COLUMBIA 

SAY GOODBYE 
JORDAN KNIGHT DUET WIN DEBORAH GIBSON )TRANS CONTINENTAL. 

Lit 

NAUDkRN RUCK.. 

0 
o 

W Ww TITLE 
sW RE, ARTIST (IMPRINT I PROMOTION LABEL) ii 

2 7 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE 1)1'CI' 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG 

4 20 

3 1 15 WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

4 3 18 
TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

O 6 12 
CALL ME WHEN YOU'RE SOBER Ill EVANESCENCE (WIND-UP) 

K' 5 20 THE DIARY OF JANE Itr BREAKING BENJAMIN (HOLLYWOOD) 

o t2 3 ANNA -MOLLY V INCUBUS (IMMORTAL)EPIC) 

8 7 11 
PUT YOUR MONEY WHERE YOUR MOUTH IS tf JET (ATLANTIC) 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE /ZOMBA) 

9 8 29 

11 14 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) itr 

10 16 
THE POT 
TOOL (TOOL DISSECTIONAL: VOLCANO ZOMBA) 

12 9 36 
THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL: VIRGIN) 

14 11 

O 15 14 
FACE DOWN 

THE RED JUMPSUIT APPARATUS (VIRGIM 

CHASING CARS 
SNOW PATROL (POLMDOR /A&M /INTERSCOPE) 

T.5 13 9 

o 16 12 

t8 5 

20 8 

21 16 

22 8 

23 7 

22 17 19 

23 24 12 

m 

NAUSEA 
BECK (1NTERSCOPE) 

TO BE LOVED 
PAPA ROACH (EL TONAL /GEFFEN) 

LOVE LIKE WINTER 
AFI (TINY EVIL/INTERSCOPE) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

LAND OF CONFUSION 
DISTURBED (REPRISE) 

HOLE IN THE EARTH 
DEFTONES (MAVERICK/REPRISE) 

LEVEL 
THE RACONTEURS (THIRD MANN2) 

KNIGHTS OF CYDONIA 
MUSE (WARNER BROS.) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTO )','. 

25 4 
THE SAINTS ARE COMING 
U2 & GREEN DAY (ISLAND INTO 

WHEN YOUR HEART STOPS BEATING 
( +44) (INTERSCDPE) 

27 4 

Go to www.bilboard.biz for complete chart data 97 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

NOV 
4 ) 3 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

03) 

tr, 
Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

-r, POP 100 AIRPLAY,. 

2 16 

3 

1 16 

6 5 

9 8 

5 31 

11 10 15 

411) 14 10 

30 7 

17 15 4 

18 20 

19 17 38 

CD33 5 

CD29 5 

22 19 38 

11 

24 20 21 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

LIPS OF AN ANGEL 
HINDER , Pí f'.!!-.ICi 

TOO LITTLE TOO LATE 
J0.10 (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

SMACK THAT 
AKON FEAT EMBIBA (SRC/UP FRONT/KONWCT/UNNERSAL MOTOWN) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. ( JIVE/ZOMBA) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /ABM / INTERSCOPE) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

SHOW STOPPER 
DANDY KANE (BAD BOY /ATLANTIC) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGS (A&M/INTERSCOPE) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

CHAIN HANG LOW 
JIBBS (GEFFEN) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

WHITE & NERDY 
"WEIRD or YANKOVIC (WAY MOBY/VOLCANO /ZOMBA) 

GALLERY 
MARIO VAZOUEZ (ARISTNRMG) 

I WRITE SINS NOT TRAGEDIES 
PAW ATM DISCO (DECAYDANCE/FUELED BY RAMEN/LAVNATLANTK:) 

FERGALICIOUS 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

HURT 
CHRISTINA AGUILERA (RCNRMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA) 

31 15 

32 25 22 

34 27 28 

35 34 28 

37 17 

37 36 29 

33 32 17 

38 22 

40 39 14 

50 5 

Q47 6 

ff 
48 4 

60 2 

45 7 

46 44 8 

47 41 3 

4E 42 7 

ÉQ 68 3 

1 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCNRMG) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN/LAVA/ATLANTIC) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

U AND DAT 
E -40 FEAT. T -PAIN 8 KANDI GIRL (SICK WID' IT /BME/REPRISE) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

SEXY LOVE 
NE -YD (DEE JAM /IDJMG) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE/COLUMBIA) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

ME & U 
CASSIE ( NEXTSELECTION/BAD BOY /ATLANTIC) 

THAT GIRL 
FRANCE J FEAT. MANNIE FRESH 8 CHAMILLIONAIRE (COLUMBIA) 

WHAT HURTS THE MOST 
RASCAL RATES (LYRIC STREET) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

DO IT TO IT 
CHERISH FEAT SEAN PAIL OF THE YOIJt ID00Z (SHO'NUFF /CAPITOL) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEF JAM /IDJMG) 

COME BACK TO ME 
VANESSA RUMENS (HOLLYWOOD) 

TU AMOR 
RHO (EMI TELEVISANIRGIN) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN 8 JOHNTA AUSTIN (COLUMBIA) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

BOSTON 
AUGUSTANA (EPIC) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

TELL ME 
010011 FUT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

5 WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTNRMG) 

53 49 6 

87 3 

58 15 

56 46 12 

m 1 

58 54 29 

59 

60 

56 11 

43 12 

61 59 8 

62 53 16 

3 

64 55 17 

25 

67 62 12 

68 51 21 

74 3 

70 7 

66 10 

72 71 21 

74 76 16 

63 4 

65 27 

5 

CHICKEN NOODLE SOUR 
WEBSTAR 8 YOUNG B (UNIVERSAL REPUBLIC) 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS/VIRGIN /EMI) 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOBE) 

THE PICK OF DESTINY 
TENACIOUS D (EPIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

I CAN'T HATE YOU ANYMORE 
NICK LACKEY ( JIVE/ZOMBA) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

SHOULDER LEAN 
YOUNG ORO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

SNAP YO FINGERS 
UL JON FEAT E-40 8 SEAN PAUL OF THE YOUNGOLWOZ (BME/TVT) 

MY WISH 
RASCAL ELATES (LYRIC STREET) 

MIRACLE 
CASCADA (ROBBINS) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BUE /REPRISE) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

LIFE IS A HIGHWAY 
RASCAL ELATES (WALT DISNEY /LYRIC STREET) 

WANT TO 
SUGARLAND (MERCURY) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL/VIRGIN) 

CANADIAN IDIOT 
"WEIRD AL" YANKOVIC (WAY MOBYNOLCANOIZOMBA) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /IDJMG) 

79 6 
HERE (IN YOUR ARMS) 
HELLOGWDBYE (DRIVE -THRU) 

90 11 

81 2 

92 5 

0.2 72 17 

133 78 28 

84 69 25 

89 5 

80 84 7 

87 82 15 

at 64 3 

89 85 15 

ï 96 3 

- 1 

92 86 4 

o 95 13 

9E 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMNATLANTIC) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN/LAVA/ATLANTIC) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

YOU SAVE ME 
KENNY CHESNEY (BNA) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

GIVE IT AWAY 
GEORGE STRAIT (MCA NASHVILLE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

I BELONG TO ME 
JESSICA SIMPSON (EPIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

LONG WAY 2 GO 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBINSONY BMG) 

88 25 
STEADY, AS SHE GOES 

THE RACONTEURS (THIRD MANN2) 

- 1 
EVERY MILE A MEMORY 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

83 6 
IT'S OKAY (ONE BLOOD) 

THE GAME FEAT. JUNIOR REID (GEFFEN) 

vr/ - 

9E 80 30 

99 94 6 

}! WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT. TIMBALANO (ABM / INTERSCOPE) 

I'VE GOT NERVE 
HANNAH MONTANA (WALT DISNEY) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2006, VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006, 
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2006, Promosquad 
and HitPredictor are trademarks of Think Fast LLC. 
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© 

4 8 

1 16 

5 11 

9 6 

6 23 

14 

0 

2 

111 11 

TZ'. 7 

ID 15 

14 8 

7 

19 

13 

7 

24 

12 

15 

TITLE 
ARTIST (IMPRINT i PROMOTION LABELI MI FAR AWAY 

NICKELBACK 1 ,nH(c,IlFR Ioi1 
TOO LITTLE TOO LATE 
JOAO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN, 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC /UNIVERSAL) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEE JAM/ DJMG) 

BUTTONS 
THE PUSSYCAT DOLLS (ABM / INTERSCOPE) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

GALLERY 
MARIO VAZOUEZ (ARISTNRMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /ABM / INTERSCOPE) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

I WRITE SINS NOT TRAGEDIES 
PAW AT11R ONCO (BECAYDANCDTRLED BY RAMENM1NNATIANIIC 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

sw 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

SMACK THAT 
AXON FEAT. FJWRM (SRC/UP FRONTMONYICTNNNERSBL MOTOWN) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCNRMG) 

8 2 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANT C) 

HURT 
CHRISTINA AGUILERA (RCNRMG) 

U AND DAT 
E-40 FEAT. T-PAIN 8 KAMM GIRL (SICK WID' IT /BMEYREPRISE) 

31 
OVER MY HEAD (CABLE CAR) 

THE FRAY (EPIC) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND MOSLEY /GEFFEN) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

22 

25 

19 

21, 

d 21 

5 

7 

26 

16 

29 

3 

28 
27 

0 

E W. TITLE 
5 ;g ARTIST (IMPRINT i PROMOTON LABEL) 

21 1 
PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -AUT /CAPITOL) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL 

FERGALICIOUS 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

26 20 

33 3 

34 5 

27 28 

32 9 

31 17 

SAY GOODBYE 
CHRIS BROWN (JIVE/ZOMBA) 

CRAZY 
GNARLS BARKLEY (DOWNTOWB /_AVNATLANTIC) 

ABOUT US 
BROOK HOGAN FEAT. PAUL WALL -SMC /SOBE) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOIDWN) 

38 4 WALK AWAY (REMEMBER ME: 
PAULA DEANDA FEAT. THE DEY *ARISTNRMG) 

28 9 

30 18 

35 7 

45 

48 

41 5 

43 28 

TU AMOR 
RBD (EMI TELEVISANIRGIN) 

1 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINOBN (BAD BOY /ATLANTIC) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEr) 

THAT GIRL 
FRANKIE J (COLUMBIA) 

CHAIN HANG LOW 
JIBBS (GEFFEN) 

WHAT HURTS THE MOST 
RASCAL ELATES (LYRIC STREET HOLLYWOOD) 

COME BACK TO ME 
VANESSA HUDGENS (HOLLYWOOD 

I CAN'T HATE YOU ANYMORE 
NICK LACKEY (JIVE / ZOMBA) 

IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS (DOGIOUSEANTERScIP 

MIRACLE 
CASCADA (ROBBINS) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /(DJMG) 

WAITING ON THE WORD TO CHANGE ill 
JOHN MAYER (AWARE /COLUMBIA) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOLT H /ATLANTIC) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

WAIT A MINUTE 
THE PUSSYCAT OOLLS FEAT 1MIBALbC (A&MANTERSC )PE) 

BREAK IT OFF 
RIHANNA FEAT. SEAN PAUL (SRP /REF JAM /IDJMG) 

I WANNA LOVE YOU 
FEAT. SNOOP DOBB (SRCNPFRONTMOIVTTMM ERSAL MOT]WN) 

0 
WHERE'D YOU GO 

-4°-- FORT MINOR (MACHINE SHOP/WARNER BROS.) 

11". mdr8tream top 40 stations are electronically monitor e;: 21 how- 
7 cals 3 wEJPJk. This data Is used to compile the Po 100. 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

6 3 20 

7: 4 17 

a 12 2'3 

9 11 

4 6 

11 L: 88 

e 1 

13 6 10 

14 6 

1+ 29 

#1 
2 WILE 

CHAIN HANG LOW 
BIBS 

RING THE ALARM 
BEYONCE (COLUMBIA) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

LEAVE BEFORE THE LIGHTS COME ON 
ARCTIC MONKEYS (DOMINO) 

LONDON BRIDGE 
FERGIE (WILL.I.AM/AUM /INTERSCOPE) 

DO I MAKE YOU PROUD/TAKIN' R TO THE STREETS 
TAYLOR HICKS (ARISTNRMG) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCNRMG) 

BUTTONS 
THE PUSSYCAT DOLLS (ABM /INTERSCOPE) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN) 

COME TO ME 
BIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

SUBMERGE 
M -TINA (TRI- STORM) 

DEJA VU 
BEYONCE FUT. JAY -Z (COLUMBIA) 

CHICKEN NOODLE SOUR 
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

Ci' 7 
THE LOVE YOU FEEL W DEZROK (BURN /FIRE ENTERTAINMENT GROUP) 

(1) 4S'ß 2 

18 1 19 

19 10 6 

4 22 24 

21 2C 38 

22 18 21 

23 21 89 

CD 25 5 

25 16 25 

CAN'T GET ENOUGH 
TAM (PLUS 1 /IMAGE) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

SHUT ME UP 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

GET TOGETHER 
MADONNA (WARNER BROS.) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

OH JAH 
SEA B. MARRAH (HIGH OVER BABYLON) 

IT'S GOIN' DOWN 
YONG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

r 1-iI IT P E D I C 1 C) R 
DATA PROVIDED BY 

See chart legend for rules and explanations. YE117w indicates -ecaltly 
teded title, indicates New Fe ease. 

ARTIST/T'Ne/ LABEL(Score) 

POP 100 AIRPLAY 
Chart Rant 

CHRIS BRO 
PAULA DEA 

Hurt RMG (80.7; 

Say Goodbye JIVE (70.4) 

Walk Away OK (65.5) 

It Ends Tonight INTERSCOPE (76.0) 

Miracle ROBBINS (66.5) 

Irreplaceable COLUMBIA (662) 
Suddenly I See VIRGIN (65.') 

Stacie Orrico v1131N (65.0) 

ADULT TOP 40 

25 

32 

41 

42 

1$ GOO GO 
JUST!t+ 1ï^;IB 

t-iRlTiN A-. 

Streetcomer Symphony AiAFmc (75.8) 

Nothing Left To Lose CULIJM3IA (70.8) 

Ston EPIC (67.0) 

Let Love In WARNER BROS. (70.0) 

SexyBaCk ZOMBA 8A.0) 
Hurt RMG (74.7) 

ADULT CONYEMPORARY 

9 

14 

16 

22 

23 

31 

Have You Ever Seen The Ran RM6 (68.8) 15 

Put Your Records On CAPITOL (65.5) 17 

You Are Loved (Don't Give Up) REPRISE (67.9) 

Wait For Me CAPITOL (80.6) 

Far Away IDJMG (78.4) 

MODERN ROCK 

18 

19 

22 

Love Like Wi)ter INTERSCOPE (69.4) 

Here It Coes Again CAPITOL (65.1) 

Land Of Contusion REPRISE (662: 

The Saints Are Coning ISLAND /REPRISE (64.2) 

N.. .y 
From Yesterday VIRGwÑ (67.5) 

17 

18 

19 

24 

one Daddy Gone >t'vA (68.9) 27 

33 

Lying Is The Most Fun A Girl Can Have 
Without Taking Her Clothes Off LAVA (71.5) 35 

Tears Don't Fall ZOMBA (60.8) 39 

6raVity COLUMBIA (65.8) 

Data for week of NOVEMBER 4, 2006 CHARTS LEGEND on Page 108 

www.americanradiohistory.com

www.americanradiohistory.com


Changed!'I 

See Clsrts Legend for rules and explanations. s 2006, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

SAES DATA COMPILED BY 

Nielsen 
SoundScan 

IARTIST 
IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

#1 DIDDY 
i roK BAD BOY 83864/AG (18.98) 

RUBEN STUDDARD 
J 78961 /RMG 18.98 

Title 

4 4 6 

5 1 

6 13 

;74 1 

13 16 

14 

23 NEW 1 

8 

10 

22 2 

20 22 

23 23 

1r 21 

11,25 2 
M 29 

m'24 

27 

4 
31 31 

34 2 
ßtl 35 33 

41 

30 

2 

2 

3 

JUSTIN TIMBERLAKE 
JIVE 88062/ZOMBA (18.98) 

LUDACRIS 
DTP /DEF JAM 007224 /IDJMG 13.9 

LLOYD BANKS 
G -UNIT 007023' /INTERSCOPE (13.98) 

Press Play 

The Return 1111 
1 FutureSex/LoveSounds 

Release Therapy 

Rotten Apple 

B'Day 1 

20 Y.O. 

BEYONCE 
COLUMBIA 90920' /SONY MUSIC (18.98) 

JANET JACKSON 
VIRGIN 30416 18.98 O 

HI -TEK 
BABYGRANDE 302. 17.9 

MONICA 
J 78960/RMG 18.98 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984 /IDJMG 

LIONEL RICHIE 
ISLAND 006484/I0JMG 13.98 OO 

451 :;7 

43 

:8 421 

45 4 

HI- Teknology 2: The Chip 

The Makings Of Me 

13.9 
Port Of Miami 

VARIOUS ARTISTS 
SWISHAHOUSE 68557 /ASYLUM 18.9 

XZIBIT 
OPEN BAR 4127 /KOCH (17.98) 

LUPE FIASCO 
1ST 6 15TH /ATLANTIC 83960 /AG 18.98 

CHINGY 
SLOT -A -LOT 12135' /CAPITOL (18.98) 

YOUNG DRO 
GRAND HUSTLE/ATLANTIC 83949/AG 18.9 

FRANKIE J 
COLUMBIA 85084 /SONY MUSIC 18.9 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

ROBIN THICKE 
OVERBROOK/STAR TRAK 006146' /INTERSCOPE 9 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (18.98) 

LETOYA 
CAPITOL 97136 12. 

SILK 
SHANACHIE 5763 18.98 

SLEEPY BROWN 
PURPLE RIBBON 35582'/VIRGIN 18.98 

SAMMIE 
ROWDY /UNIVERSAL MOTOWN 007639 /UMRG 13.98 

KENNY LATTIMORE & CHANTE MOORE 
VERITY /LAFACE 67926 /ZOMBA 18.98 

OUTKAST 
LAFACE 75791 /ZOMBA 18.98 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

YUNG JOC 
BLOCK/BAD BOY SOUTH 83937/AG 18.98 

SMOKIE NORFUL 

Coming Home 

The Day Hell Broke Loose 3 

Full Circle 

Lupe Fiasco's Food & Liquor 

Hoodstar 

Best Thang Smokin' Pr- 
Priceless 

Danity Kane 

The Evolution Of Robin Thicke 

Unappreciated 

The Phoenix 

LeToya 

Always And Forever 

Mr. Brown 

Sammie 8 

Uncovered /Covered 10 

Idlewild (Soundtrack) 

Corinne Bailey Rae 

New Joc City 

72 58 

60 6 

62 d 

EMI GOSPEL 33347 7.9 

47 

6 

17 

NEW 1 

30 26 

32 32 

26 1 

42 36 

43 33 

144 

145 

146 28 18 

39 

37 

CHRIS BROWN 
JIVE 82876 /ZOMBA 18.98 635 

CHRISTINA AGUILERA 
RCA 82639/RMG 22.98 

DAZ 
SO SO DEF 6930E0/VIRGIN 18.98 O+ 

INDIA.ARIE 
UNIVERSAL MOTOWN 006141 /UMRG 13.9 

11 
Life Changing 1111 

Back To Basics Es 
So So Gangsta 1111 

Chris Brown 

Testimony: Vol. 1, Life & Relationship 

C- MURDER 
7RU 9966 /KOCH 17.98 CD /DVD O* 

Tru Story- Continued 

38 

49 

Et40 

44 51 

®;41 40 c' 52 5 

42 

ICI 53 

111154 

4 
44 

GNARLS BARKLEY 
DOWNTOWN 70003 /ATLANTIC 13.98 

FREDDIE JACKSON 
HUSH 90956 /ORPHEUS 15.98 O* 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

BONEY JAMES 
CONCORD 30049 (18.98) 

NE -YO 
DEF JAM 004934' /IDJMG (13.98) 

SPM 
DOPE HOUSE /SWISHAHOUSE 6035 /STREET LEVEL 16 

METHOD MAN 
DEF JAM 006986 /I0JMG 13.98 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722' / INTERSCOPE (13.98/8.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83800' /AG (18.98) O 

DAVE HOLLISTER 
GOSPO CENTRIC 85334 /ZOMBA (18.98) 

GLADYS KNIGHT 
VERVE 006225/VG (18.98) 

BEENIE MAN 
SHOCKING VIBES 11742 */VIRGIN (18.98) 

ICE CUBE 
LENCH MOB 65939 (18.98) 

St. Elsewhere 

UNK 
BIG COMP 5973 /KOCH (17.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124' /UMRG (13.98) 

CASSIE 
NEXTSELECTION /BAD BOY 83981/AG (18.98) 

MARY MARY 
MY BLOCK /COLUMBIA 77733/SONY MUSIC 18.9 

MIKE WATTS 
WATTS 0005 (15.98) 

Transitions 

C 
11 

The Ultimate Luther Vandross 

Shine I 
In My Own Words 

When Devils Strike 1111 
4:21... The Day After 

The Breakthrough 

King 

The Book Of David: Vol. 1 The Transition 

Before Me 

Undisputed 

Laugh Now, Cry Later 

Beat'n Down Yo Block 

Tha Carter II 

Cassie 

Mary Mary 

Pandoras Box 

KIRK FRANKLIN 
FO YO SODUGOSPO CENTRIC 71019 /ZOMBA (18.98) 

NATALIE COLE 
VERVE 006223/VG (18.98) 

Data for week of NOVEMBER 4, 2006 For chart reprints call 646.654.4633 

Hero 

32 

45 

15 

TItle 
o4 

RIHANNA 
SRP /DEF JAM 00E165* /IDJMG (13.98) 

BUSTA RHYMES 
AFTERMATH 006748 /INTERSCOPE (13.98) 

A Girl Like Me. 

The Big Bang 

THE ROOTS 
DEE JAM 007222- /IDJMG (13.98) 

PHARRELL 
STAR TRAK 005698*/INTERSCOPE (13.98) 

Game Theory 

In My Mind 

TOO SHORT 
SHORT /JIVE 83501 /ZOMBA (18.98) 

Blow The Whistle 

KELIS 
JIVE 83258/ZOMEA (18.98) 

Kelis Was Here 

VARIOUS ARTISTS 
SWISHAHOUSE 63599 /ASYLUM (13.98) 

The Day Hell Broke Loose 3 (Chopped & Screwed) 

DMX 
COLUMBIA 80742/SONY MUSIC (18.98) C 

Year Of The Dog...Again 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421 /IDJMG (13.98) 

Lets Get It: Thug Motivation 101 

REYES BROS. 
LATIN THUG 606 (17.98) 

Ghetto Therapy 

TONY TERRY 
STUDIO 25 /JEG E912 /KOCH (17.98) 

BONE THUGS -N- HARMONY 
MO THUGS 5864 /KOCH (17.98) 

Thug Stories 

DONELL JONES 
LAFACE 52138/ZOMBA (18.98) 

Journey Of A Gemini 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

Greatest Hits 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 92776 * /SONY MUSIC (18.98) OM 

Get Lifted 

AARON NEVILLE Bring It On Home... The Soul Classics 
BURGUNDY 85469 /SONY BMG STRATEGIC MARKETING GROUP (18 98) 

URBAN MYSTIC 
SOBE 49998 /WARNER BROS. (13.98) 

Ghetto Revelations: II 

E -40 
SICK WID' IT /8ME 49963 /WARNER BROS. (18.98) 

My Ghetto Report Card 

ANTHONY HAMILTON 
SO SO DEF 74278/ZOMBA (18.98) 

Ain't Nobody Worryin' 

PIMP C 
WOOD WHEEL/PAP -A -LOT 4 LIFE 68634 /ASYLUM (18.98) 

Pimpalation 

'OR A COMPLETE LISTING OF THE HOT RAB HIP -HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM 

52 a 
ARTIST 
IMPRINT 8 NUMBER ' DISTRIBUTING LABEL 

1 
THE ROBERT CRAY BAND 

KEB' MO' 
OYE HAVEN /EPIC 77621/RED INK 

JAMES HUNTER 
GO 612187 /ROUNDER 

CHRIS SMITHER 
r; IGHTY ALBERT 2001 /SIGNATURE SOUNDS 

3 Wf. ILLIE 
ALACO 7529 

CLAYTON 

ts THE DEREK TRUCKS BAND 
3` OLUMBIA 92844/SONY MUSIC 

41 
ETTA JAMES 

IP-0/CHRONICLES 904010 /UME 

BG 
B.B. KING 

EFFEN /CHRONICLES 003854 /UME 

12 
9 

MARIA MULDAUR 
IELARC BLUES 83643/TELARC 

ßi4 50 
BUDDY GUY 

ILVERTONE 72426/ZOMBA 

Title 

Live From Across The Pond 

Suitcase 111 

People Gonna Talk 11 

Leave The Light On 

1 2 RE-ENTFY 

Gifted 

Songlines 

The Definitive Collection 

The Ultimate Collection 

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dylan 

Bring 'Em In 

You & Me 

Delta Hardware 

Hope And Desire 

Uncovered 11 
Music Is The Medicine 

JOE BONAMASSA 
PREMIER ARTISTS 60282 

CHARLIE MUSSELWHITE 
REAL WORLD 58547 /NARAOA 

SUSAN TEDESCHI 
VERVE FORECAST 055111NG 

15 7 
TONY JOE WHITE 

-_ SWAMP 7707243 /EMERGENT 

ANTHONY GOMES 
9 ADRENALINE 40023 

BETWEEN THE BULLETS rgeorge @biliboard.com 

'IDOL' STUDDARD FAR FROM IDLE 
former "American Idel" victor Ruben Studdard 

.cores his third top 10 on Top R &B /Hip -Hop Al- 

hums, arriving at No. 2 with "The Return." 

Fresh off his "Idol" win, 
"Sculful" peaked at No. 1 in 

áruary 2004 a month after its 

No. 1 bow on The Billboard 
'_00. Gospel set "I Need an An- 

gel" started at No. 6 on the 
R &B list. With 71,000 copies 

gold on "The Return," Stud- 

dard carries single "Change Me" 5 -2 on Adul: 

R &B Airplay and 28 -23 on Hot R &B /Hip -Hop 

Songs with No. 1 rotation from 17 stations. 

Elsewhere, "Press Play" gives 

Diddy his third career No. l al- 

bum, while at No. 3 Justin 
Timberlake's "FutureSex/ 
LoveSounds" jumps 20% as 

overall airplay for second 
single "My Love" grows 15 

million. -Raphael Georg 

Go to www.billboard.biz for complete chart data 99 
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NOV 3- 
AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 

SALES DATA C)MPILED BY 

Nielsen 
Sou luuScan 

lior 
R&I3/HIP-HOP AIRPLAY 

2 

SAY GOODBYE 
CNWB BROWN ( JIVE/ZOMBA) 

MONEY MAKER -, WDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

RING THE ALARM 
BEYONCE ( COLUMBIA/SUM) It II TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

ID SHOW ME WHAT YOU GOT 
, JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

ID, - I WALK IT OUT 
UNK (BIG OOMP /KOCH) Ili. 11 S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) ID I STUNTIN' LIKE MY DADDY 
BIRDMAN A LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

20 SHORTIE LIKE MINE 
BOW WOW ( COLUMBIA/SUM) 

IIMPULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II /IDJMG) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE/WARNER BROS.) 

SEXY LOVE 
NE -YO (DEF JAMADJMG) ®. WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

Ell PUSH IT 
re( 

RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

COME TO ME 
GIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

EVERYTIME THA BEAT DROP 
®MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

MINII WANNA LOVE YOU 
AKON FEAT. SNOOP DOGO (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

11111111 SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) Ill MI CALL ON ME 
JANET A MELLY (VIRGIN) 

iii UNAPPRECIATED 
CHERISH 

UNAPPRECIATED 

CHANGE ME 
RUBEN STUDDARD (J /RMG) MI I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

GET UP 
CLARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA) 

inMY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

11111M20 

11 24 13 

11 1111 22 

46 

lJ 

Ci I IC 40 

34 

El 41 

. ®,35 
Ti 41 54 

iJ* 

1I 

ARTIS 

I KNOW YOU SEE IT 
YONG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

CHAIN HANG LOW 
JIBBS (GEFFEN /INTERSCOPE) 

l' CALI IT LOVE 
L{)11111 WpE (ISLANOADJMG) 

NCHANGE ME 
RUBEN STUDDARD (J /RMG) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

30 
SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

16 
YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

26 35 
FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

47 58 
LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC / ZOMBA) 

32 39 
FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

31 

39 

33 

37 

CAN'T LET GO 
Am 

ISO 

111 

nnenun, nnm aun tau ou ucrrcummtil 

EXCITED 
JANET FEAT. KHIA (VIRGIN) 

SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

UPGRADE U 
BEYONCE FEAT. JAY -Z ( COLUMBIASUM) 

THERE'S HOPE 
- INDIAARIE (UNIVERSAL MOTOWN) 

IBE WITHOUT YOU 
MARY J. BLIGE (GEFFEN / INTERSCOPE) 

MI THE GAME FEAT. JUNIOR REID (GEFFEN /INTERSCOPE) 

ME TIME 
HEATHER HEADLEY ( RCA/RMG) 

USED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

IRREPLACEABLE 
BEYONCE ( COLUMBIA/SUM) 111 
ENOUGH CRYIN 

111 MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN /INTERSCOPE) 

ZOOM 
LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM) 

Ali fior R &13 /HIP HOP 
ICV SINGLES SALES 

8 2 
RING THE ALARM 
BEYONCE (COLUMBWSUM) 

t CALL ON ME 
JANET 6 NELLY (VIRGIN) 

3 SUBMERGE 
M -TINA (TRI- STORM) 

4 d 

t 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

OH JAH 
SEA B. MARRAR (HIGH OVER BABYLON) 

' 

CHAIN HANG LOW 
JIBBS (GEFFEN / INTERSCOPE) 

IM COMING OVER 
OUNN DEAL FEAT. P -DUB (LOCK'EM DOWN) 

I 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

g SHE BI 
ICE MIZZLE (DARKSYDE/PCH) 

UNTIL THE END OF TIME 

10: 
16 

17 

18 

09 

20 

IREGRETS 
HEAVEN DAVIS (WILDCHILD DAVIS) 

FREDDIE JACKSON (ORPHEUS) 

PUT 'EM UP KNUCK BUCK 
DA KASHMERE (B.I.T.TA.) 

DEJA VU 
BEYONCE FEAT. JAY -2 (COLUMBIA/SUM) 

SMACK THAT 
AKON FEAT. EMINEM (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

COME TO ME 
DIDOY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

IDO OR DIE 
BEAR (PORT CITY) 

PHONE TALK 
ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP) 

SWING LOW 
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR /RPM CONSULTING) 

IHANDS UP 
LLOYD BANKS FEAT. 50 CENT (G- UNIT /INTERSCOPE) 

IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN /INTERSCOPE) 

IWHAT THE LICK READ? 
TRIPLE J (BIG SCALE) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

U AND DAT 
E -40 FEAT. T -PAIN A BAND! GIRL (SICK WID' IT /BME /WARNER BROS.) 

100 I Go to www.billboard.biz for complete chart data 

YOU SHOULD BE MY GIRL 
SAMMIE FEAT. SEAN PAUL OF YOUNGBLOOOZ (ROWDY /UNIVERSAL MOTOWN) 

GHETTO STORY CHAPTER 2 
CHAM FEAT. ALICIA KEYS (MADHOUSE /ATLANTIC) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE /ZOMBA) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD /IMPERIAL/VIRGIN) 

SHINE 
LUTHER VANDROSS (J /RMG) 

TURN IT UP 
JOHNTA AUSTIN (SO SO DEE/VIRGIN) 

RHYTHIVIIC', AIRPLAY 

o 1 13 
MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE / ZOMBA) 

SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

I WANNA LOVE YOU 
BOON FEAT. SNOOP DOGG (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

SMACK THAT 
AKON FEAT. EMINEM (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A- LOT /CAPITOL) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA) 

CHAIN HANG LOW 
JIBBS (GEFFEN /INTERSCOPE) 

COME TO ME 
GIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

WALK AWAY (REMEMBER ME) 
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG) 

12 tE 
BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DORO (A &M /INTERSCOPE) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA/SUM) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

4 11 
(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

5 

0 3 U AND DAT ® E -40 FEAT. T -PAIN & KANDI GIRL (SICK WID' IT /BME/WARNER BROS.) 

SEXY LOVE 
NE -TO (DEE JAM /IDJMG) 

19 

29 

8 

23 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

SUPERMAN 
BROWN BOY (STREET NOIZE /AME) 

THAT GIRL 
FRANKIE J FEAT MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA/SUM) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

uITHERE'S HOPE 
INDIAARIE (UNIVERSAL MOTOWN) 

ME TIME 
HEATHER HEADLEY (RCA/RMG) 

IIUSED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

10 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

GOT YOU HOME 
LUTHER VANDROSS (J /RMG) 

SEXY LOVE 
NE -YO (DEE JAM /IDJMG) 

YESTERDAY 
MARY MARY (MY BLOCK/COLUMBIWSUM) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN / INTERSCOPE) 

SHINE 
LUTHER VANDROSS (J /RMG) 

5~ P9 
ENOUGH CRYIN 
MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

16 
YOUR PORTRAIT 
URBAN MYSTIC (SOBE/WARNER BROS.) 

DAY DREAMING 
NATALIE COLE (VERVE) . CALL ON ME 
JANET & NELLY (VIRGIN) 

LIKE A STAR 
COWNNE BAILEY RAE (CAPITOL) 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON (MUSIC WORLD) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

00H NA NA 
DONELL JONES (LAFACE /ZOMBA) 

SISTA BIG BONES 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

SAVE ROOM 
JOHN LEGEND (G.O.O.D. /COLUMBIA/SUM) 

t I-i I1"p R E I) I CR) R.,. 

ATA PROVIDED BY ro 

See chart legend for rules and explanations. Yellow indicates recer Uri tested title. 
indicates New Release. 

ARTI ST/Title/LAB E L1 S c o re ) 

R &B /HIP -HOP AIRPLAY 

ChJr1 R 

M t 
$r 

uN 
BO 
$r ' 

DIDDY FEAT 

Say Goodbye ZOMBA (84.1) 

Take Me As I Am INTERSCOPE (92.3) 

Show Me What You Got IDJMG (65.6) 

Walk It Out KOCH (78.7) 

Shortie Like Mine sum (83.5) 

We Fly High KOCH (68.6) 

1 Wanna Loo U UNIVERSAL MOTOWN (77.5) 

Unappreciated CAPITOL (72.81 

Change Me RMG (72.3) 

So Excited VIRGIN (76.1) 

Make It Rain VIRGIN (67.2) 

Turn It Up VIRGIN (86.4) 

Rubberband Banks ATLANTIC (75.8) 

Turn The Page IDJMG (85.8) 

RUBEN 
JANET F' 
FAT 

JO 

BOB 

Come To Me ATLANTIC '6/.3) 
My Love ZOMBA (lt 8) 

RHYTHMIC AIRPLAY 

4 

S 

B 

S 

14 

11 

18 

1! 
22 

2: 
3Z 

4E 

5C 

54 

72 

CHRIS BRO 
JUSTIN TIM 
DANITY ,. ..L 
AKA 
AK 
DID 
PAU 
BO 
FE 

UN 
C 

CH 
CA 
JO 
JA 
14.7 JIM JON 

Money Maker IDJMG (67.9) 

Say Goodbye ZOMBA (86.0) 

My Love ZOMBA (82.8) 

Show Stopper ATLANTIC (78.8) 

I W8nna Loo U UNIVERSAL MOTOWN (82.8) 

Smack That UNIVERSAL MOTOWN (653 
Come To Me ATLANTIC (if .7) 

Walk Away RMG (72.3) 

Shortie Like Mine sum (83.5) 

Fergalicious INTERSCOPE (65.5) 

Walk It Out KOCH (68.6) 

Unappreciated CAPITOL (73.9) 

Dem Jeans CAPITOL (65.5) 

Long Way 2 Go ATLANTIC (66.5) 

Too Little Too Late UNIVERSAL MOTOWN (76.7) 

So Excited VIRGIN (69.1) 

We Fly High KOCH (66.2) 

t 

2 

3 

4 

5 

6 

12 

13 

15 

17 

23 

26 

29 

ADULT R &B AND RHYTHMIC AIRPLAY: 66 adult R&B stations and 63 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&BifilPFIOP 
SINGLES SALES: this data is used to compile Hot R&B/Hip -Hap Songs. ßc32006 VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006 Promosquad 
and HRPredictor are trademarks of Think Fast LLC. 
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Nielsen 
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SEE BELOW FOR COMPLETE LEGEND INN OItMAI ION 

NOV 
4 

li()'1- 

4 t.OUNI Rl! SONCaS 

a 3 c,c 30 

o 
© 2 4 

17 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LAB( 

O 10 

10 9 6 

11 11 t 

15 

15 

17 21 

la 16 16 

21 22 20 
D.HUFF,RASCAL FLATTS (T.000HRANE) 

et 24 24 I A GOOD MAN ßi B.ALLEN,K.FOLLESE (K.FOLLESE,A.FOLLESE,V.SHAW) 

25 27 LITTLE BIT OF LIFE 
K.STEGALL.P.O DONNELL (T.MULLINS,D.WELLS) 

4 

17 

EVERY MILE A MEMORY 
B.BEAVERS (D.BENTLEY.B.BEAVERS,S.BOGARO) 

BEFORE HE CHEATS 
M.BRIGHT (C.TOMPKINS,J.KEAR) 

I LOVED HER FIRST 
W.ALDRIDGE (W.ALORIOGE,E.PARK) 

MY WISH 
D.HUFFRASCAL FLATTS (S.ROBSON,J.STEELE) 

YOU SAVE ME 
B.CANNON,K.CHESNEY (B.JAMES,T.VERGES) 

ONCE IN A LIFETIME 
D.HUFFK.URBAN (J.SHANKS,K.URBAN) 

WANT TO 
B.GALLIMORE,K.BUSH (J.NETTLES,K.BUSH,B.PINSON) 

WOULD YOU GO WITH ME 
FROGERS (S.CAMP,J.S.SHERRILL) 

MY LITTLE GIRL 
B.GALLIMORE,TMCGRAW (T.DOUGLAS,T.MCGRAW) 

GIVE IT AWAY 
T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNSON) 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN 
T.HEWITT (S.TATE,A.TATE,D.BERG) 

SOME PEOPLE CHANGE 
M.WRIGHT,T.GENTRY,E.MONTGOMERY ( M .DULANEY,J.SELLERS,N.THRASI-ER) 

LOVE YOU 
J.STOVER (J.KNOWLES,TSUMMAR) 

SHE'S EVERYTHING 
F.ROGERS (W.NANCE,B.PAISLEY) 

MOUNTAINS 
M.BRIGHT (R.MCDONALD,L.BOONE,P.NELSON) 

CRASH HERE TONIGHT 
T.KEITH,L.WHITE (T.KEITH) 

TIM MCGRAW 
N.CHAPMAN (T.SWIFT,L.ROSE) 

LIKE RED ON A ROSE 
:;),)C55 (R. L. CASTLEMAN -M. CASTLEMA', 

AIR GREATEST 
POWER GAINER 

AIR 
POWER 

Dierks Bentley 
0 CAPITOL NASHVILLE 

Carrie Underwood 
e ARISTA/ARISTA NASHVILLE 

Heartland 
O LOFTON CREEK. 

Rascal Flatts 
eN LYRIC STYLE ! 

Kenny Chesney 
O BNl 

Keith Urban 
e CAPITOL NASHVILL 

Sugarland 
0 MERCURI 

Josh Turner 
OO MCA NASHVILL 

Tim McGraw 
OO CUR, 

George Strait 
O MCA NASHVILI.! 

KNOWS) Rodney Atkins 
O CUR, 

Montgomery Gentry 
0 COLUMBIA 

Jack Ingram 
e BIG MACHIN! 

Brad Paisley 
O ARISTA NASHVILI[ 

Lonestar 
U BHA. 

Toby Keith 
O SHOW DOG NASHVILI! 

IT JUST COMES NATURAL 
T. BROWN,G.STRAIT (M.GREEN,J.COLLINS) 

AMARILLO SKY 
M.KNOX (J.RICH,B.KENNYR.CLAWSON,B. PARSLEY) 

Taylor Swift 
O BIG MACHINE 

LIFE IS A HIGHWAY 

e 
26 28 

29 

ONE WING IN THE FIRE 
L.REYNOLDS,T.TOMLINSON (T.TOMLINSON,B.PINSON) - 

WATCHING YOU 
T.HEWITTR.ATKINS (R.ATKINS,S.DEAN,B.G.WHITE) 

27 29 TWO PINK LINES 
.% J.JOYCE (E.CHURCH,V.SHAW) e 28 30 

MY, OH MY 
P.WORLEY ( W. KIRKPATRICK ,J.LEO,J.HARP,M.BRANCH) 

C:E( 
32 31 ` GET OUTTA MY WAY 

'. C.BLACK,CAROLINA RAIN (R.E.ORRALL,C.WRIGHT) 

e I'LL WAIT FOR YOU j B.CANNON (H.ALLEN,B.ANDERSON) 

YOU'LL ALWAYS BE MY BABY 
S.EVANS.M.BRIGHT (S.EVANS,T.MARTIN,T.SHAPIRO) 

30 34 

0 33 

Alan Jackson 
et ARISTA NASHVILL 

George Strait 
0 MCA NASHVILLE 

Jason Aldean 
O BROKEN ROW 

Rascal Flatts 
O WALT DISNEY /LYRIC STREE 

Emerson Drive 
O MONTAGE/MIDAS /NEW REVOLUTION 

Craig Morgan 
O BROKEN BOV, 

Trent Tomlinson 
O LYRIC STREE I 

Rodney Atkins 
O CURT 

Eric Church 
O CAPITOL NASHVILLE 

The Wreckers 
e MAVERICK/WARNER BROS./WRI. 

Carolina Rain 
O EQUIP 

Joe Nichols 
O UNIVERSAL SOUTH 

Sara Evans 
0 RCA 

2 

1 

4 

5 

6 

7 

1 

9 

1 

1 

12 

13 

14 

15 

16 

17 

15 

19 

20 

18 

22 

23 

24 

25 

26 

27 

28 

29 

30 

Song about 

soldiers 
returning 

home enters 

top 40 with 

spies at 91 

moniored 
reporters, 

drawing 3.5 
mi lien 

impressions, 

Youngest title 

in too 30 with 

four chart 
weeks; 

achieves 

Airpower with 

chart's 
biggest gain 

(24 million 

impressions). 

Singer wears 

Hot Shot 

Debut crown 

with 1 million 

impressions 

at 38 moni- 

tored stations. 

?< 

14) 35 33 

42 51 

34 37 

38 41 

37 38 

c43 43 

IC) 

o o 
52 53 

54 54 

53 56 

50 52 

55 60 

58 

TITLE 
PROOLCER ISONGWRHER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

THE WOMAN IN MY LIFE 
I ROGERS,P.VASSAR (PVASSAR,J. WOOD- VASSAR) 

ALYSSA LIES 
O.GEHMAN (J.M.CARROLL) 

LADIES LOVE COUNTRY BOYS 
F. ROGERS ( J.JOHNSON,G.TEREN,R.RUTHERFORD) 

INNOCENCE 
D.HUFF,C.WISEMAN (S. BUXTON ,J.STOVER,D.BERG,G.MIDDLEMAN) 

THE REASON WHY 
V.GILL J.HOBBS,J.NIEBANK (V.GILL,G.NICHOLSON) 

IT'S TOO LATE TO WORRY 
M.BRIBHT,J.D.MESSINA (D.WELLS,A.L.SMITH,R.HARBIN) 

RED HIGH HEELS 
B.CHANCEY ( K. PICKLER ,C.LINDSEYA.MAYO,K.ROCHELLE) 

FINDING MY WAY BACK HOME 
B.GAL_IMORE (C.STAPLETON,C.WISEMAN) 

I JUST CAME BACK FROM A WAR 
F ROGERS (D.WORLEY,W.VARBLE) 

SOME PEOPLE 

Phil Vassar 
O ARISTA NASHVILLE 

Jason Michael Carroll 
ARISTA NASHVILLE 

Trace Adkins 
e CAPITOL NASHVILLE 

Sarah Buxton 
LYRIC STREET 

Vince Gill 
Co MCA NASHVILLE 

Jo Dee Messina 
Co CURB 

Keilie Pickier 
RNA 

Lee Ann Womack 
O MERCURY 

Darryl Worley 
O 903 MUSIC 

LeAnn Rimes 
O ASYLUM -CURB I 

Little Big Town 
FAIRCHILD,J.WESTBROOK) OO EQUITY 

Clay Walker 
O ASYLUM -CURB 

Faith Hill 
O WARNER BROS./WAN 

Randy Rogers Band 
O MERCURY 

Chris Young 
O RCA 

Keith Anderson 
O ARISTA NASHVILLE 

Ashley Monroe With Ronnie Dunn 
O COLUMBIA 

Jake Owen 
e RCA 

Steve Azar 
O RANG /MIDAS /NEW REVOLUTION 

Katrina Elam 
e UNIVERSAL SOUTH 

Tracy Lawrence 
ROCKY COMFORT /COS 

Lindsey Haun 
O SHOW DOG NASHVILLE 

Billy Currington 
O MERCURY 

Gary Allan 
MCA NASHVILLE 

Josh Gracin 
LYRIC STREET 

Kenny Rogers 
O CAPITOL NASHVILLE 

Pat Green 
O BRA 

Jimmy Buffett 
O MAILBOAT /RCA 

Jimmy Wayne 
O BIG MACHINE 

Rockie Lynne 
e UNIVERSAL SOUTH 

D. HUFF (D.MATKOSKY,D.BROWN,J.COTTEN) 

GOOD AS GONE 
W.KIR(PATRICK,LITTLE BIG TOWN ( W .KIRKPATRICK,K.ROADS,P.SWEET,K. 

'FORE SHE WAS MAMA 
K.STESALL (C.BEATHARD,P.O'DONNEL) 

STEALING KISSES 
B. GALLIMORE,F.HILL (L.MCKENNA) 

KISS ME IN THE DARK 
R. FOSTER (R.FOSTER,G.DUCAS) 

DRINKIN' ME LONELY 
B.CANNON (C.YOUNG,L.W.CLARK) 

PODUNK 
J.STEELE,J.RICK ( K .ANDERSON,T.HAMBRIDGE,J.STEELE) 

I DON'T WANT TO 
M.WRIGHT (B.JAMES,PMONAHAN,A.MONROE) 

STARTIN' WITH ME 
J.RITCHEY (J.OWEN,K.MARVELL,J.RICHEY) 

YOU DON'T KNOW A THING 
S.AZYR (S.AZAR,R.FOSTER) 

LOVE IS 
T.BROWN,J.L.SLOAS (K.ELAM,B.BAKER) 

FIND OUT WHO YOUR FRIENDS ARE 
T. LAWRENCE,J.KING (C.BEATHARD,E.HILL) 

BROKEN 
T. KEITH,R.SCRUGGS (ANGELO,A.LAUER,H.LINDSEY) 

GOOD DIRECTIONS 
(' CH AMBERLAIN (L. BRYANT,R.THIBODEAU) 

A FEELIN' LIKE THAT 
M. WRIGHT. (D.L.MURPHY,I.DEAN,K.TRIBBLE) 

I KEEP COMING BACK 
M.WLLIAMS (S.ROBSON,J. STEELE) 

60 59 
THE LAST TEN YEARS (SUPERMAN) 
O.HIFF (TCONNERS,D.V.WILLIAMS) 

DIXIE LULLABY 
T.GEHMAN (PGREEN,PDAVIS,J.POLLARD) 

BAMA BREEZE 
J. NIEBANK (J.KEAR,C.TOMPKINS.M.IRWIN) 

THAT'S ALL I'LL EVER NEED 
M.NESLER,T.MARTIN,J.WAYNE (J.WAYNE,M.NESLER,T.MARTIN) 

MORE 
A CHANCEY (R.LYNNE,D.MORGAN) 

57 
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45 

46 

it7 

49 
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51 

5( 

53 

5V 

55 

56 

5., 

58 
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ARTIST/Title /LABEL (Score) 

COUNTRY 

Chart Rank 

Every Mile A Memory CAPITOL (81.2) 

My Wish LYRIC STREET (91.9) 

You Save Me BNA (92.5) 

Want To MERCURY (93.2) 

My Little Girl cone (88.3) 

Some People Change COLUMBIA (83.7) 

She's Everything ARISTA (84.9) 

1 

4 

5 

7 

9 

12 

14 

A R T I ST/TNe 4 AB E V ( Sc ore ) 

mu. Ho Pere BY 

Mountains RNA (89.6) 

Crash Here Tonight SHOW ROG (92.3) 

Tim McGraw BIG MACHINE (76.1) 

It Just Comes Natural MCA NASHVILLI (ST .E) 

Amarillo Sky BROKEN BOW (81.0) 

One Wing Ir The Eire LYRIC STREET 894) 

Watching You CURB (93.0) 

You'll Always Be My Baby RCA (89.5) 

legend for ules and explanations. Yellow indicates recently tested tille. 
ates New Release. 

Chart Yank ART$STTRItle /LABEL (Score) 

15 

16 

17 

19 

20 

24 

25 

30 

Chart Rank 

The Woman In My Lite ARISTA (94.4) 

Drinkin' Me Lonely RCA (76.8) 

Startin' With Me RCA (88.2) 

Good Directions MERCURY (90.7) 

I Can't Love You Anymore MERCURY (81.6) 

31 

45 

48 

53 

Don't miss another important 

(X) 11 NTRY IVI_lJ S I C 

LJPDAI' E 
vit www.BillboardRadioMonitor,com to sign up to register for 
ycur free Country Radio Blast. 

13iIIboarclRacliolVlonitor.com 
HOT COUNTRY SONGS: 133 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. © 2006 VNU 
Business Media, Inc. All rights reserved. 
HIWREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjesserrab I bcard.c 

BENTLEY MAKES `TRIP' TO TOP OF TWO CHARTS 
As Dierks Bentley's "Long Trip Alone" ir_vades TopCountry Al- 

bums at No. 1, the lead single, "Every Mie a Memory," gains 

3.1 million audience impressions and 
hops 3 -1 on Hot Country Songs. 

The Phoenix native has cut a wide 

swath on the Billboard charts since hi., 

first appearance three years ago. His 

first single, "What Was I Thinkin'," 
peaked at No. 1 in the Sept. 27, 200., 
issue. Since then, Bentley has scored 
two top five entries with "How Am I 

Doiri " and "Lot of Leavin' Left to Do," and was promptly in- 

vited to join the cast of WSM Nashville's Grand Ole Opry. 

The new single is his third consecu- 

tive chart- topper, preceded by "Settle 

for a Slowdown," which spent two 
weeks at No. 1 in June, and "Come a 

Little Closer," a ballad that crowned 
the chart for three straight weeks last 

December. WUSN Chicago tops audi- 

ence with 1.1 million impressions. 
-Wade Jessen 

Data for week of NOVEMBER 4, 2006 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 103 

www.americanradiohistory.com

www.americanradiohistory.com


Artist' 
IMPRINT I PROMOTION LABEL 

HOT LATIN SONGS: A panel of 99 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. J 2006 VNU Business Media, Inc. 
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE 
, RODUCER (SONGWRITER) 

PAM PAM 
LUNY TUNES,TAINY ( WISIN ,YANDEL,F.SALDANA,M.E.MASIS) 

QUIEN ME IBA A DECIR 
- ,ANtANDER (K.SANTANDER) 

TENGO UN AMOR 

GREATEST 
GAINER 

DESILUSIONAME 
.!. BEIANCOURI.L J FRANCO) 

NI UNA SOLA PALABRA 

Wisin & Yandel 
MACH(! 

David Bisbal 
VALE /UNIVERSAL LA' I 

Toby Love Featuring Raki-n & Ken 

OIq.Y Tanon 

Pauma Rubl.. 
IJN:VERJAL . 

A LA PRIMERA PERSONA 
A SANZ,L -PEF r,. _,4NZ1 

SER O PARECER 
.... ,. 

I 
c. (A.AVILA) 

NOCHE DE ENTIERRO (NUESTRO AMOR) Los Eleniamins Featurirg Nasal &Vardal.DaddyYankee, 
".è N OELGADO,G CRUZ .f SALDANAV.CABRERAS.AGALLO COTTO E. MICA) 

LABIOS COMPARTIDOS 
0. VERA) 

3 

4 

1 

Alejandro San: 4 

WARNER LATI'. 

RBI- 
5 

EMI TELEFI 

Rector "e Fatlrer & r 6 

MñfLOWAAAI,. 

Mana 
WARNER LAIT. 

10 10 12 
MAS ALLA DEL SOL Joan Sebastiar 3 

MUSART /BALI. 

12 7 
ANTES DE QUE TE VAYAS Marco Antonio Solis 
YI A.SOLIS (M.A.SOLIS) FONT', 

12 9 9 
LOS INFIELES Aventur(': 

9 
SANTOS,A.SANTOS (A. SANTOS) PREMIUM L,'. 

EL TELEFONO Wisin & Yandel & Hector "El Father 
11 

'AY TUNES,TAINV (H.DELGADO.J. LUNA. L MALAVE) ROC -LA FAMILIA/MACHETE /DE` JAM /Ill Ir.' 

ALIADO DEL TIEMPO Mariano Barb, 
6 

4. BARBA (M.BARBA) AIREE SO. 

TE MANDO FLORES Fonseca 
8 

3 OSSA (J.FFONSECA) FMI TEL( 43 

DE RODILLAS TE PIDO Alegres De La Sierr;, 
a. GARCIA IBARRA (PSOSO) VIVA /UNIVERSAL LA 

SIGO CON ELLA Obie Bermudo, 8 

KRYS,O.BERMUDEZ (O.BERMUDEZ,S.KRYS) IIMI TELE)» 

TU RECUERDO Ricky Martin 
23 21 

TORRES (T.TORRES) SONY EMS Nu,: 
16 

QUE VUELVA Grupo Montez De Durango' 
16 

L. TERRAZAS (M.A.SOLIS) DI 

NO SE POR QUE Chayanne 16 
ARENAS.J. DIAZ (J. L. PILOTO,C. ARANT) SONY BMG NOR' 

OtD 

14 11 

14 13 10 

(E) 18 14 

17 13 

17 11 8 

19 16 25 

20 20 16 

21 19 

25 29 

A TI 
C CABRAL "JUNIOR ".R ARJONA (R.ARJONA) 

POR ELLA 
R MUNOZ,R.MARTINEZ (L.PADILLA) 

Ricardo Arjon, 
14 

SONY BMG NCI'. 

Intocable 
22 

EMI TELLVI. 

23 22 18 CHIQUILLA A.B. Quintanilla III Presents Kumbia All Star» 18 
B.OUINTANILLA IILL.GIRALDO (A.B. GU '.ILLA III,L.GIRALDO) EMI TELL, 

36 23 
FLOW NATURAL Tito "El Bambino" Featuring Beanie Man & IneL 16 
TINY,LUNV TUNES,J.GOMEZ WALES (TIT VMBINO.M.DAVIS) EMI TELLVI 

2'5 24 17 
QUE PRECIO TIENE EL CIELO Marc Anthony 

14 
S. GEORGE (A.MATHEUS) SONY BMG NOR) L 

Duo earns its 

second No. 1 

on this chart. 
Song is also 
No. 1 on 

Tropical and 

Latin Rhythm 
Airplay. 

Olga Tation, at 
No. 4, scores 

her second 

No .1 on 

Heatseekers. 

Her first was 
1998's "Te 

Acordaras 
De Mi." 

Latin Grammy 

nominee's 

album is up 

23 %, earning 

Pacesetter 

stripes, in its 

45th week 
on Top Latin 

Albums. 

606.64 

6-3 

27 15 15 

O 28 38 

O 34 30 

30 26 27 

31 27 26 

® 32 28 

I© 42 39 

Q 38 34 

O 40 35 

33 32 

® 

G W a TITLE o 3 i 31, PRODUCER (SONGWRITER( 

30 45 

35 40 

Q 39 33 

43 50 

41 

41 37 37 

42 29 31 

Q 45 

HOt SNOT 
DEBUT 

'HAM 

CD á:, 

ME MATAS 
MYZTIKO (K.VASOUEZ,J.NIEVES) 

SALTO EL SOL 
ECHO THE LAB (W.O.LANDRON,ECHO THE LAB) 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE (C.BRANT.G. FLORES) 

MALDITA SUERTE 
NOT LISTED (C.URARLA SCHAJRIS) 

TENGO 
NE VITA (F.DE VITA) 

TE COMPRO 
EVINO,D.LOPEZ JR. (E.PAZ) 

TU PEOR ERROR 
"'LILA (A. AVILA,A.RENERO PONTES) 

DIME 
PEREZ,J.H.SMITH.N.VASOUEZ) 

DETALLES 
MELLO (R.CARLOS.E. CARLOS) 

SE FUE 
FULAR (FATO) 

Artist a- 
IMPRINT:PROMOTIONLABEL E 

Rakim & Ken -Y 
PINA /UNIVERSAL LATIT 

Don Omar 
VI /MACHE'"' 

Los Rieleros Del Norte 
FO'' 

Victor Manuelle Featuring Sin BanIE:r.:I 
SONY BMG vuh 

Franco De Vita 
SONY BMG NOW I 

Duelo 
UNIVI,)» L 

La 5A Estacio- 
SONY BMG . 

Pitbull Featuring Ken-i 

Yahir 
WARNER LATINA 

Pepe Aguilar 
EMI TELEVISA 

(WHEN YOU GONNA) GIVE IT UP TO ME Sean Paul Featuring Keyshia Cole 
L's NETT ( S. P.HENRIOUES, J. HENRIOUES ,D.BENNETT,N.STAFF,R.FAIR,K. COLE) VP /ATLANT[ 

HERIDAS DE AMOR 
P.MANAVELLO (R.MON- ANER,J.AVENDANO) 

ME QUIERE BESAR 
MEKKA (ALESIS,FIDO) 

SI TU AMOR NO VUELVE 
FCAMACHO (W.CASTILLO) 

POR TU AMOR Alacranes Musical 
»BINA JR.,R.AVITIA.J.LUGARDO DEL TORO (E. VRBINA,J.LUGARDO DEL TORO) . . 

REGALO CARO Los Tigres Del Norte 
s TIGRES DEL NORTE (J VILLARREAL) FONOVISA 

Ricardo Montaner 
EMI TLl `. 

Alexis & Pido 
SONY BMG NORTE 

La Arrolladora Banda El Limon 
DISA /EDIMONS, 

LA BOTELLA 
MAIN (M.MACHORE) 

SUAVE 

Mach & Daddy 
UNIVERSAL LATINO 

Calle 13 

26 

13 

28 

29 

26 

11 

18 

33 

18 

19 

13 

35 

33 

39 

40 

28 

8 

43 

LA VIDA DESPUES DE TI Lu 
44 

ALOCATE 
ONES (LUNY IUVES) 

NO QUIERE NOVIO 
V INEJO,J.DE LA CRLIZ.T. CALDERON) 

MI AMOR POR TI 
.BRAZAS (A TORRES) 

Luny Tunes With Zion 
MAS FLOW /VENEMUSS. 

CO 50 - YUMMY 
II 0 (CHELO,GENZO) 

EL HOMBRE QUE MAS TE AMO 
I LISTED (A.FLORESI 

LA GRAN PACHANGA 
BANDA EL RECODO (I.HEONANDEZ) 

Nejo Featuring Tego Calderon 
FLOW /UNIVERSAL LATIN( 

Los Horoscopos De Durangc 
DISA /EDIMONS. 

Chelo 
SONY BMG NORTE 

Lalo More 
DISA /EDIMONSV 

Banda El Recodo 
45 yr 

45 

31 

44 

48 

49 
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ARTIST 
-»1( A NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

rill MARCO ANTONIO SOLIS Trozos De Mi Alma 2 

MANA 
.: ABNER LATINA 63661 

LUNY TUNES & TAINYMas Flow: Los Benjamins 
OW 230013 /MACH L I L 115.98) 

Amar Es Combatir 

A B QUI VANILLA N PRESENTS NIAIBIA ALL STARZ F,o", KimNa mg, ToWntiAl sty: 
TELEVISA 73597 (15.98) 

OLGA TANON 
... 1r 11023 /UG (14.98) 

Soy Como Tu 

PAULINA RUBIO 
LIVER. INO 007487 (15.98) 

Ananda 

WISIN & YANDEL Pal Mundo 
MACHETE 51,1-102 (15.98)4? 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
['INA 270183 /UNIVERSAL LATINO (15.98) 

DON OMAR King Of Kings 
LI (15.98) 

LOS BUKIS 30 Recuerdos 
FONOVISA 352638 UT (11 98) 

21 E 15 

22 21 22 

23 20 23 

24 r 18 

25 23 26 

DAVID BISBAL 
. -- -L LATINO (13.98141 

PACE 
SETTER 

Premonicion 

21 

o 

2 

5 

1 

1 32 

W 
W 3o y. ARTIST 

3 3 m 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

REGGAETON NINOS 
MI TELEVISA 72807 (14.98) 

27 26 27 
LOS TIGRES DEL NORTE La Banca Del Carro Rojo 
! ]110VISA 352631/ÚG (15.98 CD /DVD) O+ 

39 29 

Title tt 

Ninos Vol. 2 

. 
Oc 
® 

L 2 

36 34 

31 33 

25 32 

35 31 

28 30 

2 1 34 

6 

24 24 

CALLE 13 Calle 13 
L 1 

1 IiJ'.. -.o. 5 SONY EMS NORTE (19 
6 

JAVIER SOLIS La Historia De Javier Solis 
. -..'.G NORTE 88292 04.98)0 

RBD Nuestro Amor 
L'I TELEVISA 35902 (14.98) 

AVENTURA God's Project 
REMIUM LATIN 94082/SONY BMG NORTE (13.98) 

AKWID E.S.L. 
.(VISION 310869/UG (13.98)0 

VARIOUS ARTISTS Top Latino Vol. 2 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 

GREATEST 
GAINER 

37 

38 

39 

5 40 

9 

RAMON AYALA Y SUS BRAVOS DEL NORTE namm Room. Nn,-. :n 
19 

20 

2 

11 

1 

2 

23 

BABY RASTA La Ultima Risa 
JFE 007678,ANIVERSAL LATINO (14.98/ 

TEGO CALDERON The Underdog / El Subestimado 
JIGGIRI /ATLANTIC 94122/AG (15.98) 

MONCHY & ALEXANDRA 
JAN 50191/SONY BMG NORTE (13.98) 

DADDY YANKEE Barrio Fino: En Directo 
EL CARTEL 007035 /INTERSCOPE (12.98) CC 

MARC ANTHONY Sigo Siendo Yo 
SONY BMG NORTE 81251 118 98 

ALACRANES MUSICAL Puros Corridos Venenosos 
.INIVISION 311018/ÚG 13.981 

Exitos 

41 

© 
44 

45 
R 

46 

m 
g.48 

50 

32 21 

40 41 

38 37 

34 43 

42 36 

43 39 

46 

37 

40 

38 

53 58 

47 52 

45 42 

INTOCABLE 
[MI TELEVISA 98613 (16.98) 

LOS BUKIS Linea De Oro 
L 1IOVISA 352697/11G (5.98) 

FRANCO DE VITA Mil Y Una Historias: En Vivo 
,uIY BMG NORTE 83847 (16 98) O 

JUAN GABRIEL La Historia Del Civo 
'1v 91,11 NORTE 81079 (15.98) 

VARIOUS ARTISTS NOW Latino 

X 

LUPILLO RIVERA Entre Copas Y Botellas 
138 /UNIVERSAL LATINO (13.981 

PESADO Piensame Un Momento 
W A 63865 (15.98) 

BELINDA Utopia 
L1,11 L_LVISA 60736 (13 -98) 

ANA GABRIEL Historia De Una Reina 
VONT BMG NORTE 95902 (15.98) 

N.O.R.E. N.O.R.E. Y La Familia... Ya Tu Sabe 
ROC -LA- FAMILIA 006266 /IDJMG (13.98) 

VARIOUS ARTISTS Haaor .8 ROW earrtnop5ee -5 LOS RPM°Damem 
ROC -LA- FAMILIA /MACHETE /GOLD STAR 006888 /IDJMG (13 98) 

PEPE AGUILAR Enamorado 
[MI TELEVISA 58790 (14.98) 

MACH & DADDY 
UNIVERSAL LATINO 005717 (12.98) 

TOBY LOVE 
SONY BMG NORTE 75376 (14.98) 

LOS CADETES DE LINARES 
,I,I 41260 IA 08) 

ALEGRES DE LA SIERRA 
VA 006223 /UNIVERSAL LATINO (11.98) 

Desde Abajo 

Toby Love 

Las Mas Canoras 

Duele El Amor 

Adentro 

Linea De Oro 

RICARDO ARJONA 
.115V OMS NORTE 67549 (18.98) 

LOS ORIGINALES DE SAN JUAN 
INIVISION 310996/UG (5.98) 

GLORIA ESTEFAN Oye Mi Canto...Los Exitos 
ONY RAG NORTE 89091 (16.98) 

JULIETA VENEGAS Limon Y Sal 
ONY BMG NORTE 83420 (14.98) 

LOS RIELEROS DEL NORTE Para Ti...Nuestra Historia 
I ONOVISA 352735/ÚG (11.98) 

RBD RBD: Live In Hollywood 
1 MI TELEVISA 58122 (13.98) C1 

JENNI RIVERA Besos Y Copas Desde Hollywood 
I ONOVISA 352729/ÚG (13.98) O 

51 

8 58 57 

E 2 Q 56 46 

26 54 

x Y »-,z0 
x. ARTIST Title 3 wá 3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) B 

51 45 
MARIANO BARBA Aliado Del Tiempo 

II1EE SOUND 10423 (15.98) 

TITO "EL BAMBINO" Top Of The Line 
TELEVISA 49552 (13.98) 

25 55 

4 56 

14 58 

© 
m 
62 61 56 

8 

25 

5 

2 

48 60 

65 49 

1 0 68 64 

16 64 60 69 

16 65 62 47 

27 66 54 61 

33 0 69 71 

43 68 59 48 

GRUPO EXTERMINADOR Para Ti...Nuestra Historia 
'NOVISA 352781)86 (10.98) 

LOS RIELEROS DEL NORTE Linea De Oro 
'IOVISA 352698/UG (5.981 

LOS CAMINANTESTesoroa De Dae, ,m,: Lo Ronca 1 De Los ca, 
BMG NORTE 95637 (9 -901 

_AOPOMONOZOEMEIINPA/AIRI®OREMIEZCOe81L GenWlnaQsCUaDePmbNm,e's. 
, IO ,11 98) 

DON OMARDa Hitman Presents Reggaeton Latino 
L uu3850 /UMRG (13 -98) 

RBD 
75RtiC '4 981 

RAMON AYALA Y SUS BRAVOS DEL NORTE 

Rebelde 

WWic9. De Un Rey Vol :.. 

CONJUNTO PRIMAVERA Linea De Oro 
:I NOVISA 352096 

MONCHY & ALEXANDRA Exitos Y Mas 
500 -v, I. 16 98) 

GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva 

DIANA REYES Las No. 1 De La Reina ' EIMER 708502 /UNIVERSAL LATINO (13.98) 

SHAKIRA Fijacion Oral Vol. 1 

1C 93700 /SONY MUSIC (18.98) 

VARIOUS ARTISTS Los 20 Exitos Mas Buscados 
NOVISA 352685/UG (11.98) 

GLORIA TREVI La Trayectoria 
N VISION 310B79/UG (16.98 CD /DVD) O 

LOS ACOSTA Para Ti...Nuestra Historia 
NOVISA 352675/ÚG (10.98) 

LA 5A ESTACION EI Mundo Se Equivoca 
'NY BMG NORTE 80713 (15.98) 

3 W 74 _ JOAN SEBASTIAN W y MUSART 3771 /BALBOA (13.98) 

44 

37 

® ® 
Mas Alla Del Sol 

DUELO Relaciones Conflictivas 
'IIVISION 310724/UG (12.98) W 

MARCO ANTONIO SOLIS La Historia Continua.. Parte II 

rr1OVISA 351643/UG (13.98) O 

B 72 07 66 
LOS TUCANES DE TIJUANA En Vivo - Siempre Contigo 

NNISION 310914/ÚG (13.98) O+ 

18 73 71 62 
EMMANUEL Historias De Toda La Vida...Los Exitos 

.. SONV BMG NORTE 84971 (15.98) CD 

6 74 70 68 
ROCIO DURCAL Amor Eterno: Los Exitos (D 

y SONY BMG NORTE 77124 (15.98) 41) 

19 = ANDR BO Amor 
SUGAR'VENEM 

EA 
OSI[ 

CELLI 
006144 /UNIVERSAL LATINO (18.98) 

ó 

liá 
27 

3 

17 

54 

22 

28 

15 

6) 

4 

47 

29 

26 

13 

7 

7 

2 

23 

a 

2 

1C4 Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 4, 2006 I CHARTS LEGEND on Page 108 
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Niefsei 
Broadcast Data 
Systrrts 

Nielsen 
SoundScan 1 

I I_AI'IN AIRPLAY 

PUPT. 

aY TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 NI UNA SOLA PALABRA 
PAULINA RUBIO (UNIVERSAL LATINO) 

LATIN AI_I3UIVIS 

SER O PARECER 
WI RBD (EMI TELEVISA) 

3 , QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE /UNIVERSAL LATINO) O 7 ALA PRIMERA PERSONA 
ALEJANDRO SAND (WARNER LATINA) 

T0 
TU RECUERDO 
RICKY MARTIN (SONY BMG NORTE) 

TE MANDO FLORES 
FONSECA (EMI TELEVISA) 

7 B NOSEPORQUE 
CONTANDO (SONY BMG NORTE) 

8 4 
LABIOS COMPARTIDOS 
MANN (WARNER LATINA) 

(1) 

E 
A TI 
RICARDO ARJONA (SONY BMG NORTE) 

,3 DESILUSIONAME 
OLGA TANON (UNIVISION) 

11 9 

Ii 

2 

6 

SIGO CON ELLA 
OB1E BERMÚDEZ (EMI TELEVISA) 

TENGO 
FRANCO DE VITA (SONY BMA NORTE) 

TU PEOR ERROR 
LA 5A ESTACION (SONY BMG NORTE) 

DETALLES 
MANIR (WARNER LATINA) 

HERIDAS DE AMOR 
RICARDO MONTANER (EMI TELEVISA) 

R11Y1I1IVITM 

o' 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

PAM PAM 
WISIN 8 MANDEL (MACHETE) 

2 
TENGO UN AMOR 
TOBY LOVE FEATURING RADON 8 KEN -Y (SONY BMG NORTE) 

3 
EL TELEFONO 
WHN 8 MOB. & IECIOA 13. ASTER (ROCLA- FMALLAAUCIEIEW JAMD.IMO) 

4 4 
NOCHE DE ENTIERRO (NUESTRO AMOR) 
IöEKWORNIIMLMMLYNMLMWrYMB.161M8MO8r SSOMR'SROV/MZHIE! 

7 ME MATAS 
RAKIM 8 KEN -Y (PINA/UNIVERSAL LATINO) 

FLOW NATURAL 
TITO EL BAMBINO. FEATURING BEENIE MAN 8 INES (EMI TELEVISA) 

SALTO EL SOL 
DON OMAR (VI /MACHETE) 

LOS INFIELES 
AVENTURA (PREMIUM LATIN) 

O 1;J DIME V PITBULL FEATURING KEN -Y (TVT) 

1t) 11 
UN BESO 
AVENTURA (PREMIUM LATIN) 

o ME QUIERE BESAR 
ALEXIS 8 FIDO (SONY BMG NORTE) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE (VP /ATLANTIC) 

17 
ALOCATE 
LUNY TUNES WITH ZION (MAS FLOW/VENEMUSIC) 

14 
SUAVE 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

-' 
YUMMY 
CHELO (SONY BMG NORTE) 

REGIONAL MEXICAN_ 

3 

TITLE 
f 3 ARTIST (IMPRINT / PROMOTION LABEL) 

3 
MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

2 
DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO) 

4 ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

4 1 QUE VUELVA 
GRUPO MONTEZ DE DURANGO (DISA) 

o 
o 
o 

S 

o 

6 
POR ELLA 
INTOCABLE (EMI TELEVISA) 

7 DIME QUIEN ES 
LOS RIELEROS DEL NORTE (FONOVISA) 

9 
ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS (FONOVISA) 

8 
TE COMPRO 
DUELO ( UNIVISION) 

Ti SI TU AMOR NO VUELVE 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

10 10 
REGALO CARO 
LOS TIGRES DEL NORTE (FONOVISA) 

e 

12 
POR TU AMOR 
ALACRANES MUSICAL (UNIVISION) 

13 
MI AMOR POR TI 
LOS HOROSCOPOS DE DURANGO (DISA/EDIMONSA) 

EL HOMBRE QUE MAS TE AMO 19 
LAW MORA (DISA/EDIMONSA) 

17 LA GRAN PACHANGA 
BANDA EL RECODO (FONOVISA) 

COMO ME HACES FALTA 
.., .6.. PATRULLA 81 (DISA) 

Y 
x ARTIST 

s-3 á3 TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 MARCO ANTONIO SOLIS 
'HOLDS DE MI ALMA 2 (FONOVISA/UG) 

2 

3 

11 

CoD 

13 

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. C 2006. VNU Business Media, Inc. 
and Nielsen SoundScan. Inc. All rights reserved. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored by Nielsen 

Broadcast Data Systems. See chart legend for rules and explanations. t' 2006. VNU Business Media. Inc. All rights reserved. 

NOV 
4 

2006 
1r.% HOT 

DANCE CLUB PLAY.. 
TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

2 10 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
ROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA) 

PAULINA RUBIO 
ANANDA ¡UNIVERSAL LATINO) 

DAVID BISBAL 
'REMONICION (VALE/UNIVERSAL LATINO) 

R BD 
NUESTRO AMOR (EMI TELEVISA) 

VARIOUS ARTISTS 
WP LATINO VOL. 2 (SONY BMG NORTE) 

FRANCO DE VITA 
'AIL Y UNA HISTORIAS: EN VIVO (SONY BMG NORTE) 

JUAN GABRIEL 
IA HISTORIA DEL DIVO (SONY BMG NORTE) 

VARIOUS ARTISTS 
,OW IA1iBRHaA W7.PAIABGV/AAB4`üA'BAGNRIE9HIOGSIIWHE WNFING 

BELINDA 
UTOPIA (EMI TELEVISA) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

14 GLORIA ESTEFAN 
DYE MI CANTO...LOS EXMRS (SONY BMG NORTE) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

RHY I'HIVITM 

--S ARTIST 
3 ? TITLE (IMPRINT / DISTRIBUTING LABEL) 

T LUNY TUNES & TAINY 
MAO FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

14 1.,1 

15 

1111y 

GONE 
SUN JH PROMO 

HARD 
AFRICANISM YELLOW /SILVER LABEL PROMO /TOMMY BOY 

JUMP 
MADONNA WARNER BROS. PROMO 

COMMON GROUND 
RAVE AIME 8 TALL PAUL FEJO SSELY 1IFASIME NAIAD(& PROMOCCH 

F *CKING BOYFRIEND 
THE BIRD AND THE BEE METRO BLUE PROMO /BLUE NOTE 

SENSITIVITY 
SHAPE: UK ULTRA PROMO 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE 00872 /ZOMBA 

MY NUMBER ONE 
HELENA PAPARIZOU MODA 7001 /MUSIC PLANT 

IS IT LOVE? 
110 MADE 022 

SUPERNATURE (J. GAR*AUD & D. TENAGLUI MIXES) 
CERRONE MALLIGATOR IMPORT 

DEJA VU (FREEMASONS /M. JOSHUA MIXES) 
BEYONCE FEATURING JAY -2 COLUMBIA 89684 

8 
IS IT ANY WONDER? (TALL PAUL MIXES) 
KEANE INTERSCOPE PROMO 

6 9 
HEAD OVER HEELS 
EMELEE BARAK PROMO 

22 

F'2 pi, 
1111F irr 33 3 

5 LOVES THE ONLY DRUG 
ULTRA NATE SILVER LABEL PROMO/TOMMY BOY 

11 
BE STILL 
KASKADE ULTRA 1436 

11 
FLY ME AWAY 
GOLDFRAPP MUTE PROMO 

4 
THE DJ WDE ME 00 R (D. AUBE/CII/VG JJA IIOSAMO MIXES) 
ROBIN ELEVEN 11 PROMO 

MANEATER 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

WISIN & YANDEL 
I'S L MUNDO (MACHETE) 

RAKIM & KEN -Y 
GIASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

AKWID 
L.S.L. (HEADLINERS/UNIVISION/UG) 

BABY RASTA 
LA ULTIMA REA (ILLEGAL LIFE /UNIVERSAL LATINO) 

TEGO CALDERON 
IHE UNDERDOG / EL SUBESTIMADO (JIGGIRI /ATLANTIC /AG) 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE) 

REGGAETON NINOS 
KINOS VOL. 2 (EMI TELEVISA) 

N.O.R.E. 
N.O.R.E. Y LA FAMILIA... YA TU SME (ROC-LA-FAMILIA/IDJMG) 

VARIOUS ARTISTS 
ECM a FAIN. YAW PROEMS TOPE 011031315 (IMARVALMIOflMDOLD STPRE W 

MACH & DADDY 
DESDE ABAJO (UNIVERSAL LATINO) 

TOBY LOVE 
TOBY LOVE (SONY BMG NORTE) 

TITO 'EL BAMBINO" 
TOP OF THE LINE (EMI TELEVISA) 

REGIONAL IVIEAICANTM 

11 

F 
P44 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

LOS BUKIS 
30 RECUERDOS (FONOVISA/UG) 

JAVIER SOLIS 
LA HISTORIA DE JAVIER SOUS (SONY BMG NORTE) 

CONJUNTO PRIMAVERA 
PARA TI...NUESTRA HISTORIA (FONOVISA/UG) 

9 
RAMON AYALA Y SUS BRAVOS DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS ( FREDDIE) 

4 
ALACRANES MUSICAL 
PUROS CORRIDOS VENENOSOS (UNIVISION /UG) 

6 
LOS TIGRES DEL NORTE 
LA BANDA DEL CARRO ROJO (FONOVISA/UG) 

10 INTOCABLE 
A (EMI TELEVISA) 

8 
LOS BUKIS 
LINEA DE ORO (FOROVISNUG) 

LUPILLO RIVERA 
7 

ENTRE COPAS Y BOTELLAS (VENEMUSIC /UNIVERSAL LATINO) 

5 
PESADO 
PIENSAME UN MOMENTO (WARNER LATINA) 

11 
PEPE AGUILAR 
ENAMORADO (EMI TELEVISA) 

LOS CADETES DE LINARES 
12 

LAS MAS CANONEL (UCI( 

18 
ALEGRES DE LA SIERRA 
DUELE EL AMOR (VIVA/UNIVERSAL LATINO) 

13 
LOS ORIGINALES DE SAN JUAN 
LINEA DE ORO (UNIVISION /EAG) 

LOS RIELEROS DEL NORTE 16 15 
PARA TI...NUESTRA HISTORIA (FONOVISA/UG) 

Daus for week of NOVEMBER 4, 2006 For chart reprints call 646.654.4633 

10 
SHINE (FREEMASONS MIXES) 
LUTHER VANDROSS J 70004' /RMG 

23 6 

12 
i. 

30 4 

GETCHA SOME 
PLEASURE CENTER NORTHCROSS MEDIA PROMO 

CHELSEA 
STEFY CURVATURE PROMO/WIND -UP 

WHAT THE WORLD NEEDS NOW 
JOYCE SIMS VESSEL PROMO 

6 
MAMAS ROOM (R. VISSIOWPASSENGERZ MIXES) 
UNDER THE INFLUENCE Of GIANTS ISLAND PROMO /IDJMG 

3? 3 
LOST YO MIND 
PEPPER NAVIN( LIVE 2013 /MUSIC PLANT 

FLOW 
Z,L VINNY TROIA PRESENTS JAIDENE VEDA CURWE PROMO 

HOT DANCE 
SINGLES SALES, 

II TITLE 
ARTIST IMPRINT / DISTRIBUTING LABEL 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS NOTHING 006589 '.' 

THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP O 

2 29 

D.-5- 8 

1 6 

13 9 35 

12 13 2 

6 

3 

7 

4 

8 

11 

5 

21 

89 

11 

33 

49 

10 14 

13 

14 

15__.._ 

16 NEW 

P7 REENTRI 

SHUT ME UP 
MINDLESS SELF INDULGENCE SCR 442/METROPOLIS O 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE 00872 /ZOMBA O 

GET TOGETHER 
MADONNA WARNER BROS. 42935 00 
WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 70656 00 
DEJA VU 
EVOKE FEARNMIG JNY-Z COWERA 89684/SONY MUSIC 013 
STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE METROPOLIS 409 0 
HUNG UP 
MADONNA WARNER BROS. 42845 00 
SORRY 
MADONNA WARNER BROS. 42892 00 
STARS ARE BLIND 
PARIS HILTON WARNER BROS. 42967 00 
ONLY ONE TOO 
JEWEL ATLANTIC 94399/AG 00 
SHAKE (X -PRESS 2 MIXES) 
YING YANG TWINS FEATURING MULL COLUPMK 253WNF 00 
SOPHIA 

THE CRUXSHADOWS DANCING FERRET 20926 0 
NUMBER 1 

GOLOFRAPP MUTE 9304 

DANCE 4 LIFE 
TESTO FEATURING MAXI JAII BLACK HOLE 1455NLTRA 00 
BE STILL 
KASKADE ULTRA 143605 
TURN IT UP 
PARIS HILTON WARNER BROS. 42902 00 
FASTER KILL PUSSYCAT 

OAABFMDRAt. sow min AMVBmma% e06YlFJ461Fos. 00 
GET YOUR BODY BEAT 
COMBICHRIST METROPOLIS 80421 0 

3 
SAVE ROOM 
JOHN LEBEND 6.0.0.1). /COLUMBIA 00961 /SONY MUSIC O 

52 EVERYTIME WE TOUCH 
CASCADA ROBBINS 72130 00 
THE WINGS (THEME FROM BROKEBACK MOUNTAIN) 
GUSTAVO SANTAOLALLA FOCUSNERVE FORECAST 006615 VG 

ENJOY THE SILENCE...04 
DEPECHE MODE MUTE/REPRISE 42757/WARNER BROS. 00 

25 23 27 
CRAZY 
GNARLS BARKLEY DOWNTOWN 70002 /ATLANTIC O 

411.11.1.1111111111111111111111111111111111111 

Go to www.billboardbiz for complete chart data 105 

(» W 

r3 

29 1 

29 

á3 
Ti TITLE 
S ARTIST IMPRINT & NUMBER PROMOTION LABEL 

MOVE IN MY DIRECTION 
BANANARAMA THE LAB IMPORT /FUEL 2000 

25 1; 

36 11 
ONE NIGHT ONLY 
DEENA JONES AND THE DREAMS COLUMBIA 01415 

38 I I DON'T KNOW WHY (I LOVE YOU) 
TIE BRNO NEW HEAVIES FEATURING NOM DAVENPORT ODIC10.6 VIM 9075 

3 
A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC PROMO 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC PROMO /SOBE 

b34 

42 I BELIEVE Y GEORGIE PORGIE LIVE PROMO /MUSIC PLANT 

19 
13 

BUTTONS (D. AUDE MIXES) 
THE PUSSYCAT DOLLS FEATURING SNOOP DOGG PUAI FRA04JTEASCOPE 

THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP 

40 4'. 

45 

37 213 '2 

DANCE WITH YOU 
LAUREN HILDEBRANDT ACT 2 7013 /MUSIC PLANT 

ALL OVER YOUR FACE 
CAZWELL PEACE BISOUIT/WEST END EXPRESS 1045/WEST END 

POWER 
PICK 

WHEN YOU WERE YOUNG 
THE NILLEIM ISLAND 001884/IDJMG 

I'M WITH STUPID 
PET SHOP BOYS RHINO PROMO 

NOTHING IN THIS WORLD 
CARIS HILTON WARNER BROS. 42994 

3 
GUACHI GUARO (CARL COX REMIX) 
CAL TJADER CONCORD PICANTE PROMO /CONCORD 

6 
TURN MY WORLD AROUND (I FOUND THE ONE) 
FREDRICK FORD OMC 002 /MUSIC PLANT 

13 
CALL ON ME 
JANET 8 NELLY VIRGIN PROMO 

2 
YOU GONNA WANT ME 
TIGA DIFFERENT IMPORT /PIAS 

SO DEEP (CHRIS COX MIXES) 
WALKER ELICIT IMPORT 

ART 18OT'S MAN (VASOMMIPEUIVOSPIN1 U SIALNM MIXES) 

CHRISTINA AGUILERA RCA PROMO /RMG 

THE WHISTLE SONG (REVISITED) 
FRANKIE KNUCKLES NOICE! 001 

EVERLASTING LOVE 
GTS FEATURING MINK AVER 1240 /KING STREET 

TURN IT UP (OAKENFOLDNJ DANA? RAIJIOFB1 MIES) 
PARIS HILTON WARNER BROS. 42902 

4'B 43 1G 
100 STORIES 
ANDREA BURNS TOUCAN COVE PROMO/UNIVERSAL REPUBLIC 

39 
Y I CALL IT LOVE 

LIONEL RICHE ISLAND PROMO /IDJMG 

47 
FREE YOUR MIND 
OHSHA K1Ú ACT 2 012/MUSIC PLANT 

Cf) Ii01- 
DANCE AIRPLAY.. 

ís-3 `_3 3ó 

5 3 

2 15 

12 5 

I 14 

4 

10 3 11 

MP 12 

lit 8 ® 
i 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

ElWHAT A FEELING 
PETER LUTA s DOMINICO NERVOUS 

JUMP 
MADONNA . TARNER BROS. 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

8 LOVE DONT LET ME GO (WALKING AWAY) 
DAVID GUETTA VS. THE EGG ULTRA 

I DONT FEEL LIKE DANCIN' 
SCISSOR SISTERS UNIVERSAL MOTOWN 

8 

8 

BE STILL 
KASKADE ULTRA 

IS IT LOVE? 
110 MADE 

IT'S TOO LATE 
DIRTY SOUTH VS. EVERMORE ULTRA 

HERE (IN YOUR ARMS) 
HELLOG00DBYE DRIVE -THRU 

BUTTONS 
THE PUSSYCAT DOLLS FEATURING SNOOP DODO ASM?RERSCCI E 

SATELLITES 
SEPTEMBER ROBBINS 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC /SOBE 

IS IT ANY WONDER? 
KEANE INTERSCOPE 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

PARTY FOR THE WEEKEND 
SOULSEEKERZ BIG BEAT /ATLANTIC 

WATCH OUT 
FERRY CORSTEN ULTRA 

MOVING TOO FAST 
SUPAPLY INC. NERVOUS 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALMD MOSLEY /GEFFEN 

DEJA VU 
BEYONCE FEATURING JAY -2 COLUMBIA 

CUT 
PLUMB CURB 

BORDERLINE 
MICHAEL GRAY ULTRA 

AINT NO OTHER MAN 
CHRISTINA MUILERA RCA/RMG 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

FEEL ALIVE 
BENASSI BROS. ULTRA 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BGB WC» FEAT. NO AD 8 DRUMM YIELONRLYER LABe/IOMM BES 

www.americanradiohistory.com

www.americanradiohistory.com


Hits of Ehe World is compiled at Billboard /London. RE =Re -Entry 

NOV 
4 

2006 

. . , 
C)1- .. - 

JAPAN 0 
3 (SOUNOSCAN JAPAN) 

1 2 
KOBUKURO 
ALL SINGLES BEST WARNER MUSIC 

OCTOBER 24, 2006 

2 Al 
WHAT'S COIN' ON A.I UNIVERSAL 

3 EW 
KAZUYA YOSHII 
39108 (FIRST LTD ED) TOSHIBA/EMI 

4 SEAMO 
LIVE GOES ON (FIRST LTD ED) BMG FUNHOUSE 

5 /JEW 
GARNET CROW 
THE TWILIGHT VALLEY (FIRST VERSION) GIZA 

6 SLEW SEE ON /FIRST LTD ED SPECIAL PRICE) WARNER MUSIC 

7 ..,,BN 
THE BAND APART 
ALFRED AND CAVITY NEOPLEX 

8 KOBUKURO 
ALL SINGLES BEST (FIRST LTD ED) WARNER MUSIC 

9 PEW 
SARAH BRIGHTMAN 
DIVA -THE SINGLE COLLECTION TOSHIBA/EMI 

10 ä 
MIHIMARU GT 
MIHIMAGIC UNIVERSAL 

ALBUMS 

z 
ís-3 

1 

2 2 

4 8 

5 5 

6 4 

7 9 

8 11 

9 6 

10 12 

THE OFFICIAL UK CHARTS CO.) 

THE KILLERS 
SAM'S TOWN ISLAND 

SCISSOR SISTERS 
TA -BAH POLYDOR 

RAZORLIGHT 
RAZORLIGHT VERTIGO 

JAMES MORRISON 
UNDISCOVERED POLYDOR 

SNOW PATROL 
EYES OPEN FICTION /POLYDOR 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

FRATELLIS 
COSTELLO MUSIC FALLOUT 

PAOLO NUTINI 
THESE STREETS ATLANTIC 

LILY ALLEN 
ALRIGHT, STILL REGAL/PARLOPHONE 

LUTHER VANDROSS 
THE ULTIMATE J RECORDS 

OCTOBER 22. 2006 3 3 

i NEW 

2 1 

3 2 

4 3 

5 6 

6 12 

7 4 

8 5 

9 10 

10 7 

(MEDIA CONTROL) 

JULI 
EIN NEUER TAG ISLAND 

DIE AERZTE 
BEST OF HOT ACTION 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

ROSENSTOLZ 
DAS GROSSE LEBER ISLAND 

PINK 
I'M NOT DEAD LAFACE/ZOMBA 

OCTOBER 24, 2006 

MICHAEL MITTERMEIER 
PARANOID - LIVE SONY BMG 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

CHRISTINA STUERMER 
LEBE LOOTER POLYDOR 

SILBERMOND 
LAUT GEDACHT COLUMBIA 

PUR 
ES IST WIE ES IST CAPITOL 

EURO Nielsen 
SahWS an 

DIGITAI_ TRACKS Internalronal 

1 1 

2 14 

3 2 

4 5 

5 8 

6 6 

7 4 

(T-3 

1 

3 (SNEP /IFOP/TITE.LIVE) 

ZW 
YANNICK NOAH 
CHARANGO SAINT GEORGE 

2 1 

3 PEW 

4 

5 ',I !Al 

6 1,1_W 

7 NEW 

8 1 

9 16 

10 NEW 

OCTOBER 24, 2006 

RENAUD 
ROUGE SANG VIRGIN 

JOEY STARR 
GARE AU JAGUARR SONY BMG 

EVANESCENCE 
THE OPEN DOOR WING -UP 

HENRI SALVADOR 
REVERENCE V2 

SUPERBUS 
WOW MERCURY 

ALDEBERT 
FAMOUS TERRIBLES UP 

VARIOUS ARTISTS 
LE ROI SOLEIL WARNER BROS. 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

LARA FABIAN 
UN REGARD 9 LIVE POLYBOR 

ITALY 1 

10 

11 

RE 

9 

(NIELSEN SOUNDSCAN INTERNATIONAL) OCTOBER 28. 2006 

AMERICA 
RAZORLIGHT VERTIGO 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

QUIEN ME IBA A DECIR 
DAVID BISBAL VALE/UNIVERSAL LATINO 

CHASING CARS 
SNOW PATROL POLYDOR /ABM /INTERSCOPE 

SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 

LABIOS COMPARTIDOS (ALBUM VERSION) 
MANA WARNER LATINA 

PROMISCUOUS (ALBUM VERSION) 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

NEW 
9 CRIMES 
DAMIEN RICE DMR/14TH FLOOR 

NEW 
REHAB 
AMY WINEHOUSE ISLAND 

12 10 
YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

13 NEW WONDERFUL WORLD 
JAMES MORRISON POLYDOR 

14 NEW 
NI UNA SOLA PALABRA 
PAULINA RUBIO UNIVERSAL LATINO 

15 
43 

U +URHAND 
PINK LAFACE /ZOMBA 

16 15 COME TO ME 
BIDDY FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

17 12 ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. BIG ALI 8 DOLLARMAN YELLOW 

18 7 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

19 NEW 
IRREPLACEABLE (ALBUM VERSION) 
SEMONCE COLUMBIA 

20 HIPS DONT LIE 
18 

SHAKIM FT. WYCLEF JEAN EPIC = 
3 á3 (PROMUVI) OCTOBER 25, 2600 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

2 2 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 

3 

4 

5 

BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

2 EEN TOCHT DOOR HET DONKER 
THOR! CAPITOL 

3 
LIEF KLEIN KONIJNTJE 
HENKIE BERK MUSIC 

4 SEXYBACK 
JUSTIN TIMBERLAKE JIVE ZOMBA 

1 4 
ADMIRAL FREEBEE 
WILD DREAMS OF NEW BEGININNINGS LNVVERSAL 

2 1 

3 2 

4 8 

5 

AXELLE RED 
JARDIN SECRET VIRGIN 

HELMUT LOTTI 
THE CROONERS PIET ROELEN 

BART PEETERS 
SLIMMER DAN DE ZANGER EMI 

VARIOUS ARTISTS 
EUROSONG FOR KIDS 2006 EMI 

ARGENTINA 0 

ALBUMS 

3 3 (FIMI/NIELSEN) OCTOBER 23. 2006 

ZUCCHERO FORNACIARI 
FLY POLMOOR 

1 

2 

4 

5 

NE N 

2 

5 

6 

3 

8 5 

J AX 
DI SANA PIANTA RICORDI 

EVANESCENCE 
THE OPEN DOOR WINO -UP 

TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

LUCIO DALLA 
12000 LUNE RCA 

FREDDIE MERCURY 
THE VERY BEST OF FREDDIE MERCURY SOLO PARLOPHONE 

LUCA CARBONI 
LE BAND SI SCIOLGONO RCA 

GIANNA NANNINI 
GRAZIE POLYBOR 

7 GIANNI MORANDI 
IL TEMPO MIGLIORE EPIC 

10 11 
AYO 
JOYFUL POLYDOR 

SWEDEN - 

á3 

1 NEW 

2 NEW 

3 NEW 

4 I 

5 3 

6 

7 

8 

9 8 

10 5 

(GOONDSCAN) 

GREGORY CHARLES 
I THINK OF YOU NBW /SONY BRAG 

THE TRAGICALLY HIP 
WORLD CONTAINER UNIVERSAL 

MONTH OR 2006 

SARAH MCLACHLAN 
WINTERSONG NETTWERK 

ROD STEWART 
STILL THE SAME... GREAT ROCK CLASSICS OF OUR TIME J /SONY BMG 

THE KILLERS 
SAM'S TOWN ISLAND /UNIVERSAL 

EVANESCENCE 
THE OPEN DOOR WIND -UP/WARNER 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE/SONY BMG 

TONY BENNETT 
DUETS: AN AMERICAN CLASSIC RPM /COLUMBIA/SONY BMS 

DIANA KRALL 
FROM THIS MOMENT ON VERVE/UNIVERSAL 

K -OS 
ATLANTIS EMI 

ALBUMS 

:-3 
1 

2 

3 

4 

á 3 (SUCESOS MAGAZINE) OCTOBER 25 2006 

ZEZÇ DI CAMARGO & LUCIANO 
DIFERENTE SONY BMG 

5 5 

6 

7 1(ì 

8 

9 10 

PADRE MARCELO ROSSI 
MINNA BENCAO SONY BMG 

SOUNDTRACK 
HIGH SCHOOL MUSICAL UNIVERSAL 

SOUNDTRACK 
PAGINAS DA VIDAINTERNACIONAL SOM LIVRE 

CAIO MESQUITA 
JOVEM BRAZILIDADE LUAR /EMI 

BANDA CALYPSO 
PELO BRASIL MD 

BRUNO /MARRONE 
AO VIVO EM GOIANIA SONY BMG 

MAYCK & LYAN 
DEFENDENDO A TRADICAO LUAR!E'." 

AMADO BATISTA 
PERDIDO DE AMOR AB 

10 r, 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

NEW ZEALAND-- 

UNITED KINGDOM GI=RIVIANI' 

s3 á3 

1 1 

2 NBA 

3 7 

4 2 

5 NEW 

(01 F) 

7MILAKLIV 
MARTIN STENMARCK UNIVERSAL 

OCTOBER 20. 2006 

ALWAYS THE PRETENDERS 
EUROPE T8T /SANTUARY 

OH FATHER 
LINDA SUNDBLAD MONZA 

ONE WISH 
ROXETTE EMI 

1 NEW 

2 7 

3 1 

4 3 

6 

GLOMMER BORT MIG 
CARACOLA PLUGGED RECORDS 

ALBUMS 
AGNES 
STRONGER SONY BMG 

NISSE HELLBERG 
SNACKBAR BLUES AMIGO 

LISA NILSSON 
HOTEL VERMONT 609 COLUMBIA 

ANNA TERNHEIM 
SEPARATION ROAD SPRINKLER 

PETER JOBACK 
FLEA SIDOR AV SAMMA MAN COLUMBIA 

3 3 (ARIA) 

1 HUMAN NATURE 
DANCING IN THE STREETS... SONY BMG 

OCTOBER 22, 2006 

2 , THE KILLERS 

3 1 

4 

5 3 

6 

7 

8 

9 NLW 

10 12 

SAM'S TOWN ISLAND 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

PINK 
FM NOT DEAD LAFACE/ZOMBA 

JET 
SHINE ON CAPITOL 

SCISSOR SISTERS 
TA -DAN POLYDOR 

PATRIZIO BUANNE 
FOREVER BEGINS TONIGHT NEXT PLATEAU 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNOS JIVE / ZOMBA 

LITTLE BIRDY 
HOLLYWOOD EMI 

THE PUSSYCAT DOLLS 
POD ABM / INTERSCOPE 

, 

1 

2 

6 

8 

10 

'F-51 (PROMUSICAE /MEDIA) 

DAVID BISBAL 
1 

PREMONICION VALE 

2 FITO Y LOS FITIPALDIS 
POR LA BOCA VIVE EL PEZ ORO 

OCTOBER 24, 2006 

3 
MANA 
AMAR ES COMBATIR WARNER 

5 DOVER 
FOLLOW THE CITY LIGHTS CAPITOL 

4 
DAVID DEMARIA 
CAMINOS DE IDA Y VUELTA WARNER 

O 
PAULINA RUBIO 
ANANDA UNIVERSAL 

MARC ANTHONY 
SIGO SIENDO YO SONY BMG 

SOUNDTRACK 
11 

HIGH SCHOOL MUSICAL CAPITOL 

NEW 
ANTONIO CARMONA 
VENGO VENENOSO UNIVERSAL 

7 EL ARREBATO 
UN CUARTITO PA MIS COSAS CAPITOL 

3 3 

2 4 

3 3 

4 2 

5 

1 

2 

3 

4 

5 

@, a 

106 i Go to www.billboard.biz for complete chart data 

(IRMA/CHART TRACK) 

EVERYTIME WE TOUCH 
CASCADA ZOOLAND 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

OCTOBER 20. 2006 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

RIDIN' 
CHAMILLIONAIRE FT. KRAYZIE BONE UNIVERSAL 

COME TO ME 
P 0100Y FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

THE KILLERS 
SAM'S TOWN ISLAND 

SNOW PATROL 
EYES OPEN FICTION /POLYDOR 

r RAZORLIGHT 
RAZORLIGHT VERTIGO 

DIRECTOR 
WE THRIVE IN BIG CITIES ATLANTIC 

SCISSOR SISTERS 
TA -SAH POLYDOR 

2 

3 3 

4 

5 

1 

2 

3 

4 

(RECORD PUBLICATIONS LTD.) 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

OCTOBH 25, 2006 

YOU REALLY GOT ME 
BOYBAND WARNER 

LONDON BRIDGE 
FERGIE WILL.LAM /ABM / INTERSCOPE 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

DO IT TO IT 
CHERISH FT. SEAN PAUL CAPITOL 

1 ROD STEWART 
STILL THE SAME: GREAT BOCK CLASSICS 0E. SONY BMG 

THE KILLERS 
- SAM'S TOWN ISLAND 

3 
EVANESCENCE 
THE OPEN DOOR WINO -UP 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

DIXIE CHICKS 
TAKING THE LONG WAY COLUMBIA 

ALBUMS 

2 

3 

4 

5 

6 

9 

-O 

á3 (CAPIF) 

SOUNDTRACK 
HIGH SCHOOL MUSICAL UNIVERSAL 

OCTOBER 20. 2006 

NEW 
SANDRO 
SECRETAMENTE PALABRAS DE UNIVERSAL 

51W 
VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 CD UNIVERSAL 

MANA 
AMAR ES COMBATIR WARNER 

RICARDO ARJONA 
ADENTRO SONY BMG 

NEW 
EVANESCENCE 
THE OPEN DOOR WIND -UP 

3 
EL MUNDO CABE EN UNA CANCION CIRCO BEAT /SONY BMG 

JEAN CARLOS 
ENTRE NOSOTROS EDEN 

FITO PAEZ 

3 
DIEGO TORRES 
ANDANDO SONY BMG 

NEW 
ROD STEWART 
STILL THE SAME: GREAT ROCK CLASSICS IF 5011V VMS 

Data for week of NOVEMBER 4, 2006 I CHARTS LEGEND on Page 108 
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SALE; DATA COMPILED BY 

Nielsen 
SoundSCan 

EUROCHARTS 

SINGLE SALES 

1 

2 

3 

4 

3 

3 

6 . 

7 G 

S 13 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND F BUM 
SALES CHARTS OF 2D EUROPEAN COUNTRIES. OCTOBEF 2 °.2006 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

COME TO ME 
P DIDDY FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

UNFAITHFUL 
RIHANNA SRP /OEF JAM 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

PAS LE TEMPS 
FAF LARAGE M6 INTERACTIONS 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

9 T DAS BESTE 
SILBERMOND COLUMBI, 

O 
FACON SEX 
TRIBAL KING ULM 

11 3 

12 1 

13 2 

14 N 1V 

15 c 

U & UR HAND 
PINK LAFACE/ZOMBA 

AMERICA 
RAZORLIGHT VERTIGO 

SLIPPING AWAY (CRIER LA VIE) 
MOBY FT. MYLENE FARMER MUTE 

ITS ALL COMING BACK TO ME NOW 
MEAT LOAF/MARION RAVEN MERCURY 

ME & U 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

OCTOBER 25 2006 

1 1 
EVANESCENCE 
THE OPEN DOOR WIND -UP 

2 2 SCISSOR SISTERS 
TA SAN POLVDOR 

4 4 

THE KILLERS 
SAM'S TOWN 'I 
KATIE MELUA 
PIECE BY PIECE DRAMATICS 

5 11 
JAMES MORRISON 
UNDISCOVERED POLYDOR 

6 
JEW 

JULI 

5 

EIN NEUER TAG ISLAND 

7 

8 6 

DIE ARZTE 
BEST OF HOT ACTION 

PINK 
PM NOT DEAD LAFACE / ZOMBA 

11 9 7 JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE/ZOMBA 

RAZORLIGHT 
RAZORLIGHT VERTIGO 

10 8 

11 9 

12 12 

13 18 

14 'aEW 

15 16 

ZUCCHERO 
FLY POLYDOR 

STING /DOWLAND 
SONGS FROM THE LABYRINTH DEUTSCHE GRAMMOPHONE 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

YANNICK NOAH 
CHARANGO SAINT GEORGE 

THE PUSSYCAT DOLLS 
PCD A &M /INTERSCOPE 

RADIO AIRPLAY Weleen 
duMe 

rn Y 

2 

4 

5 

6 

7 

2 

3 

6 

5 

4 

7 

8 10 

9 16 

10 8 

11 9 

12 12 

13 15 

14 14 

15 13 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. 

OCTOBER 25. 2056 

I DONIT FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

UNFAITHFUL 
RIHANNA SRP /OEF JAM 

WHO KNEW 
PINK LAFACE / ZOMBA 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

ROCK THIS PARTY 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

JUMP 
MADONNA WARNER BROS. 

CRAZY 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

ME & U 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

SOMETHING ABOUT YOU 
JAMELIA PARLOPHONE 

SMILE 
LILY ALLEN REGAL / PARLOPHONE 

BREAKAWAY 
KELLY CLARKSON RCA 

LOVE DONIT LET ME GO 
DAVID GUETTA VS. THE EGG GUSTO 

i 

f_ :_ ,. ..,. .; --, - .., .... ..... - .. < 

TOP 
_.CIIISi'IA M: . _ . 

. 
.. :: 

I- SS ARTIST 3 ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
2 WKB 

VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT- INTEGRITY 7196,1Mí 

3 4 
CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828 /EMI CMG 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /PROVIDENT -INTEGRITY O+ 

4 34 
ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

5 101 
JEREMY CAMP 
RESTORED BEC 8615 /EMI CMG 

6 8 
VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

7 3 
SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347/EMI CMG 

8 9 
. JONNY LANG 

TURN AROUND ABM 007517 /PROVIDENT -INTEGRITY 

8 N c3 FLYLEAF 
FLYLEAF OCTONE 50005 /PROVIDENT- INTEGRITY 

10 F 3 
SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT -INTEGRITY 

11 60 
CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT- INTEGRITY O+ 

12 3 4 
MARK SCHULTZ 
BROKEN 8 BEAUTIFUL WORD -CURB 886570 

13 
11 

3 PILLAR 
THE RECKONING FLICKER 10825 /PROVIDENT -INTEGRITY 00 

14 

15 

16 

17 

IT 72 MAT KEARNEY 
- NOTHING LEFT TO LOSE AWARE/COLUMBIWINPOP 1380 /EMI CMG 

E THIRD DAY 
CHRISTMAS OFFERINGS ESSENTIAL 10828 /PROVIDENT -INTEGRITY 

tE 
7 JARS OF CLAY 

GOOD MONSTERS ESSENTIAL 10820 /PROVIDENT -INTEGRITY 

- KIRK FRANKLIN 
55 HERO FO YO SOUL / GOSPO CENTRIC 71019 /PROVIDENT -INTEGRITY 

51 
THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

MARY MARY 
66 MARY MARY MV BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537 /PROVIDENT -INT LO° 

4 
AMY GRANT 
TIME AGAIN... AMY GRANT LIVE WORD -CURB 886849 O 

3 t1 SELAH 
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WORD -CURB 

18 'N 

20 _0 

21 

22 

23 21 

26 [7 29 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

VARIOUS ARTISTS 
WOW WORSHIP MLA) WORD- CURB/EMI CMG SONY BMG MUSIC 11 - 

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
CHURCH IN THE WILUW000 GAITHER MUSIC GROUP 2370/EMI CMG 

28 .E 6 
NORMA JEAN 
REDEEMER SOLID STATE /TOOTH 8 NAIL 3560 /EMI CMG 

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
HYMNS GAITHER MUSIC GROUP 2369/EMI CMG 

30 56 
BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 886446 /WORD -CURB 

3 3 
CASTING CROWNS 
LIFESONG LIVE BEACH STREET /REUNION 10106 /PROVIDENT- INTEGRITY O+ 

24 

F UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658` /EMI CMG O+ 

3 2f 
MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT -INTEGRITY 

btu'; AVALON 
SKBYf FAITH: A HYMNS COLLECTION SPARROW 7742/EMI CMG 

31 17 AUDIO ADRENALINE 
ADIOS: THE GREATEST HITS FOREFRONT 5086 /EMI CMG A 

BILL GAITHER 
BILL GAITHER GAITHER MUSIC GROUP 2646 /EMI CMG 

GAITHER VOCAL BAND 
22 GIVE IT AWAY GAITHER MUSIC GROUP 2648/EMI CMG 

36 

37 

39 

13 

7 

VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 3649 /PROVIDENT -INTEGRITY 

DAVID CROWDER BAND 
A COLLISION OR (3 + 4 = 7) SIXSTEPS /SPARROW 1229/EMI CMG 

4 

VARIOUS ARTISTS 
BELIEVE SONS OF MTNRION MAYS TMWAWA DMS1M MINTS META NASHVILLE 10822ATICKE NT- IRGTIY 

HILLSONG 
MIGHTY TO SAVE: LIVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT- INTEGRITY OO 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO /TU'I 1 19223 /PROVIDENT -INTEGRITY 

PHILLIPS, CRAIG & DEAN 

GREATEST 
GAINER 

NATALIE GRANT 
83 

AWAKEN 

41 .I 4 BIG DADDY WEAVE 
EVERY TIME I BREATHE FERVENT 886530/WORD -CURB 

42 :i 30 
AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017/WORD -CURB 

44 3 

55 
VARIOUS ARTISTS 
WOW HITS 2006 EMI CMG /PROVIDENT -INTEGRITY/WORD -CURB 1247/EMI CMG 

5 
BEBO NORMAN 

BETWEEN THE DREAMING ANO THE COMING TRUE ESSENTIAL 10799/PROVIDENT- INTEGRIT, 

DELIRIOUS? 
NOW IS THE TIME. FURIOUS? /SPARROW 0102 /EMI CMG 

28 
HAWK NELSON 
SMILE, IT'S THE END OF THE WORLD TOOTH & NAIL 5613 /EMI CMG 

31 
KUTLESS 
HEARTS OF THE INNOCENT BEC 3906 /EMI CMG C 
KUTLESS 
STRONG TOWER BEC 5391/EMI CMG 

SUPERCHIC[K] 
BEAUTY FROM PAIN: 1.1 INPOP 1387/EMI CMG 

MEWITHOUTYOU 
BROTHER, SISTER TOOTH S NAIL 0429/EMI CMG 

-W' 
:31 

ARTIST 
TITLE IMPRINT 8 NUMBER; DISTRIBUTING LABEL 

1 EI FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /ZOMBA O+ 

2 3 
SMOKIE NORFUL 

.;,, LIFE CHANGING EMI GOSPEL 33347 

3 2 
KENNY LATTIMORE & CHANTE MOORE 

-' UNCOVERED /COVERED VERITY /LAFACE 67926 / ZOMBA 

4 4 
DEITRICK HADDON 
7 DAYS TYSCOT /VERITY 88166 /ZOMBA 

... 

7 

5 
6 KIRK FRANKLIN 

HERO FO YO SODUGOSPO CENTRIC 71019/ZOMBA 

10 56 
MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC 

6 
2 MICAH STAMPLEY 

A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109 

8 11 2 

9 8 4 

,- 4 

11 9 11 

12 12 41 

13 13 39 

14 11 7 

Ji .i 

16 15 32 

10 

17 18 60 

18 16 23 

19 17 3 

20 1I" 53 

CD 37 2 

22 

23 

24 

2S 25 47 

TYE TRIBBETT & G.A. 
VICTORY LIVEI COLUMBIA 77526/SONY MUSIC 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL MARANATHAI 1894 

DAVE HOLLISTER 
THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334 / ZOMBA 

VICKIE WINANS 
WOMAN TO WOMAN: SONGS OF LIFE VERITY 85576 / ZOMBA 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG/WORD -CURB 75160 /ZOMBA 

THE CARAVANS 
PAVES THE WAY I!ALACO 4542 

GREATEST 
GAINER 

GLADYS KNIGHT AND THE SAINTS UNIFIED VO CES 
A CHRISTMAS CELEBRATION ', I,': 13. 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 77093 /SONY MUSIC 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

NORMAN HUTCHINS 
WHERE I LONG TO BE JDI 1270 

VARIOUS ARTISTS 
BODY + SOUL GOSPEL SONY BMG MUSIC 19181/TIME LIFE 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 94893/SONY MUSIC 

MARY MARY 
A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 88650 /SONY MUSIC 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569/WARNER BFOS 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281 /ZOMBA 

60 ARTIST 
3ó TITLE IMPRINT 8 NUMBER DISTRIBUTING LABEL 

DONNIE MCCLURKIN 
PSALMS, HYMNS 8 SPIRITUAL SONGS VERITY 64137/ZOMBA 

26 21' 82 

27 22 95 

28 11 

28 23 17 

30 33 15 

31 36 11 

32 34 23 

33 29 3 

i3 19 

38 2E 58 

4C 56 

39 29 

42 29 

:E 33 56 

CD` 
42 

43 35 22 

44 45 4 

45 32 5 

40 49 3 

4T !B 92 

4-3 50 9 

SHEKINAH GLORY MINISTRY 
LIVE KINGDOM 1011 /BOOKWORLD 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 32483 

DARIUS BROOKS 
MY SOUL 1MG 1000 /KOCH 

REV. ANDREW CHEAIRS & THE SONGBIRDS 
MAKE up YOUR MIND EMMANUEL 3723 

TONY TERRY 
CHANGED! STUDIO 25 /JEG 5912/KOCH 

STEPHEN HURD 
MY DESTINY INTEGRITY GOSPEUINTEGRITY /COLUMBIA 89418 /SONY MUSIC 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACY/VERITY 81605 / ZOMBA 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEUINO 93997/SONY MUSIC 

HEZEKIAH WALKER & LFC 
2II 85 THE EXPERIENCE VERITY 62829/ZOMBA 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 O+ 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT ONE EMI GOSPEL 33345 O+ 

SOUNDTRACK 
THE GOSPEL VERITY 71620 / ZOMBA 

38 13 
MEN OF STANDARD 
SURROUNDED COLUMBIA 80880 /SONY MUSIC 

JIMMY HICKS & THE VOICES OF INTEGRITY 
BORN BLESSED WORLD WIDE GOSPEL 3041 

41 14 
LEE WILLIAMS AND THE SPIRITUAL OC'S 
SOIILFAL HEALING MCG 7042 

IZZY 
IN AWE OF YOU VGR /JEG 5906 /KOCH 

BEAU WILLIAMS 
THE GREATEST LOVE ELBEAU 8750 

DAVID G. EVANS 
HEALED WITHOUT SCARS ABUNDANT HARVEST 0849 

ISRAEL & NEW BREED 
A TIMELESS CHRISTMAS INTEGRITY GOSPEL/INTEGRITY 4001 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
WOW GOSPEL 2005 WORD -CURB /EMI CMG/VERITY 65344 /ZOMBA 

YOUTH FOR CHRIST 
THE STRUGGLE IS OVER EMTRO GOSPEL 931512 

VARIOUS ARTISTS 
GOTTA HOVE GOSPEL 3 P:TFGRITY GOSPELAMEGRIrY/GOSPO CENTRIC/EPIC 94426/SONY MUSIC 

JUANITA BYNUM 
CHRISTMAS AT HOME WITH JUANITA FLOW 9309 
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ARTIST 
TITLE IMPRINT8NUM0ER /DISTRIBUTING LABEL 

CELTIC WOMAN 
A CHRISTMAS CELEBRATION MANHATTAN 70124 BLG 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 /BLG 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 

JAKE SHIMABUKURO 
GENTLY WEEPS HITCHHIKE 1105 

RONAN TYNAN 
THE DAWNING OF THE DAY DECCA 007339 /UNIVERSAL CLASSICS GROUP 

GOTAN PROJECT 
LUNATICO XL 195' /BEGGARS GROUP 

7 7 1: GAELIC STORM 
BRING TER WELLIES LOST AGAIN 20061 

o ® CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

9 9 3 
DANIEL O'DONNELL 
THE VERY BEST Of DANIEL O'DONNELL DPTV MEDIA 39 

(t) 
ANNUALS 
BE HE ME ACE FU 45 

13 5 VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC AFRICA PUTUMAYO 254 

!11) MICHELLE AMATO /MICHELLE LINDAH /SARAH MOORE r CELTIC CHRISTMAS MADACY SPECIAL PRODUCTS 52693 /MADACY 

12 
7 VARIOUS ARTISTS 

PUTUMAYO PRESENTS: PARIS PUTUMAYO 249 
13 

14 11 48 SEU JORGE 
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576 

16 10 13 
ALI FARKA TOURE 
SAVANE NONESUCH 79965 /WARNER BROS. 

C;I-IARIS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

tiI11YJ[C kti 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
ScundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 

SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included. this award indicates the title with 

the chart's biggest percentage growth. 

NEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 

and has been removed from Heatseekers chart. 

PRICING CONFIGURATION 
CD'Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. after price indicates album only available on DualDisc. 

CD'DVD after price indicates CD /DVD combo only available. D DualDisc avail- 

able. +' CD /DVD combo available. * indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

E.fWOII 14-:101 3114 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of airplay with Arbitron listener data. The 

exceptions are the Rhythmic Top 40. Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 ana Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R&B /Hip -Hop Songs and Hot R &B'Hip -Hop Airplay charts 

simultaneously if they have been on the Hot R &B /Hip -Hop Singles & Tracks for more 

than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 

100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 

weeks and rank below 30. Ttles are removed from Hot Country Songs if they have 

been on the chart for more than 20 weeks and rank below 15 in detections or audi- 

ence, provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40. Adult Contemporary, Adult R &B, and Hot Dance 

Airplay charts U they have been on the chart for more than 20 weeks and rank below 

15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 

weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R&B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. © DVD single available. 
O Viryl Maxi -Single available. O Vinyl Single available. 0 CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title eamed HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 

using multiple listens and a nationwide sample of carefully profiled music con- 

sumers. Songs are rated on a 1 -5 scale; final results are based on weighted posi- 

tives. Songs with a score of 65 or more (75 or more for country) are judged to 
have Hit Potential; although that benchmark number can fluctuate per format 

based on the strength of available music. For a complete and updated list of cur- 

rent songs with Hit Potential, commentary. polls and more. please visit www.hitpre- 

dictor.com. 

DANCE CLUB PLAY 
Compled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

IN3.1.1 DIN ati II 47J4Irei 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 

500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). 41, RIAA certification for net shipment of 10 million 

units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 

multi- platinum level. For boxed sets, and double albums with a running time of 

100 minutes or more. the RIAA multiplies shipments by the number of discs and' 

or tapes. Certification for net shipments of 100.000 units (Oro). Certification 

of 200.000 units (Platino). r Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 

multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50.000 units 

for video singles. RIM platinum certification for sales of 100,000 units for 

shortform or longform videos. 

DVD SALES VHS SALES'VIDEO RENTALS 
RIAA gold certification for net shipment of 50.000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 

sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs: or of at least 25,000 units and $1 million at suggested retail for non -the- 

atrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 

least, 50,000 units and $2 million at suggested retail for non -theatrical titles. 

4 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

NOT SNOT 
OUST 

NEW 

2 2 

8 

o 
6 65 

8 65 

10 11 55 

(2) 

HEARTLAND 
I LOVED HER FIRST L0r70N CREEK 9006 (18.98) 

HI -TEK 
HI- TEKNOLOGY 2: THE CHIP BABYGRANDE 302' (17.98) 

XZIBIT 
FULL CIRCLE O/'l': BAR 4127 /KOCH (17.98) 

SENSES FAIL 
STILL SEARCHING URINE -THRU 439NAGRANT (15.98) 0+ 

JERRY LEE LEWIS 
LAST MAN STANDING: THE DUETS ARTISTS FIRST 20001JSHANGRI -LA (19.98) 

GREATEST 
GAINER 

MANNHEIM STEAMROLLER 
HALLOWEEN 2: CREATURES Cp1ECFIRI AMERICAN GRAMAPHONE 1033 (18.9(I) 

SPM 
WHEN DEVILS STRIKE DOPE HOUSE /SWISHAHOUSE 6035 /STREET LEVEL (16.98) 

DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18.98 CD /DVD) O 
JASON ALDEAN 
JASON ALDEAN BROKEN BOW 7657 (12.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.981 

13 10 7 

121 

CHIODOS 
ALUS WELL THAT ENOS WELL EQUAL VISION 136 (14.98 CD /DVD) O+ 

ME FIRST AND THE GIMME GIMMES 
LOVE THEIR COUNTRY FAT WRECK CHORDS 712' (13.98) 

IRON MAIDEN 
A MATTER OF LIFE AND DEATH SANCTUARY 84768 (18.98) O 

IT DIES TODAY 
SIRENS TRUSTKILL 87 (13.98) 

15 17 11 
HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11.98) 

16 12 3 
THE RECKOPILLAR NING FLICKER 10825 (1198) O+ 

17 13 -4 GEORGE LOPEZ 
EL MAS CHINGON OGLIO 89140 (16.98) ® 

19 19 7 

20 22 11 

® 25 101 

22 18 29 

23 21 3 

SILK 
ALWAYS AND FOREVER SHANACHIE 5763 (18.98) 

JARS OF CLAY 
GOOD MONSTERS ESSENTIAL 10820 (17.98) 

SOUNDTRACK 
THE LAST KISS LAKESHORE 33869 (18.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

UNK 
BEAT'N DOWN YO BLOCK BIG OOMP 5973/KOCH (17.981 

e Ci 
25 20 5 

26 4 2 

27 28 9 

24 2 

29 27 4 

30 23 6 

31 14 3 

15 2 

C- MURDER 
TRU STORY -CONTINUED TRU 9966 /KOCH (17.98 CD /DVD) O+ 

BONE THUGS -N- HARMONY 
THUG STORIES MO THUGS 5864 /KOCH (17.98) 

SISTER HAZEL 
ABSOLUTELY CROAKIN' POETS 40032 /ADRENALINE (15.98) 

VARIOUS ARTISTS 
CRUNK HITS VOL. 2 TVT 2508 (18.98) 

MICAH STAMPLEY 
A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109 (17.98) 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL MARANATHA! 1894 (16 98) 

YO LA TENGO 
I AM NOT AFRAID OF YOU ANO I WILL BEAT YOUR ASS MATADOR 692' (15.98) 

THE HOLD STEADY 
BOYS AND GIRLS IN AMERICA VAGRANT 442 (13.98) 

MINDY SMITH 
LONG ISLAND SHORES VANGUARD 79797/WELK (17.98) © 

43 2 
RAMON AYALA Y SUS BRAVOS DEL NORTE 

30 CORRIDOS: HISTORIAS NORTENAS FREDDIE 1960 (14.981 

34 26 5 
MUSHROOMHEAD 

35 7 2 

36 31 15 

33 4 

38 37 18 

38 40 

40 41 6 

36 5 

42 29 3 

16 2 

SAVIOR SORROW FILTHY HANDS 902 / MEGAFORCE (15.98) 

COBRA STARSHIP 
WHILE THE CITY SLEEPS. WE RULE THE STREETS DECAYOANCE 089 /FUELED BY RAMER (13.9c 

THOM YORKE 
THE ERASER XL 200' /BEGGARS GROUP (16.98) 

FREDDIE JACKSON 
TRANSITIONS HUSH 90956 /ORPHEUS (15.98) O 
DRAGONFORCE 
INHUMAN RAMPAGE SANCTUARY /ROADRUNNER 618034 /IDJMG I1 x.981 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.98) 

THE 101 STRINGS ORCHESTRA 
HALLOWEEN FRIGHT NIGHT MADACY SPECIAL PRODUCTS 52418/MADACY (5.98 CD '1VD 

BEN KWELLER 
BEN KWELLER ATO 21559 (15.98) 

VARIOUS ARTISTS 
PEANUT BUTTER WOLF PRESENTS: CHROME CNNDRBI STONES THROW 2150' (16.98 CD /DVD) + 

A STATIC LULLABY 
A STATIC LULLABY FEARLESS 30094 /EAST WEST (13.98) ® GLENN DANZIG 
BLACK ARIA II EVILIVE 2097 /MEGAFORCE (15.98) 

NEW RIDAZ 45 32 2 
NEW RIDAI UPSTAIRS 1032 (15.98) 

49 20 
DJ KHALED 
LISTENNN: THE ALBUM TERROR SQUAD 4118' /KOCH (17.98) 

GEORGE JONES 
GOD'S COUNTRY: GEORGE JONES AND FRIENDS CATEGORY 5 50010 (18.98) 

Q NEW 
GOLDFRAPP 
WE ARE GLITTER MUTE 9335 (12.98) 

50 291 
AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 (13.98) 

49 

LOS CADETES DE LINARES 
LAS MAS CANORAS BC! 41260 (6.98) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold 
via ndependent distribution, including those that are fulfilled via major branch distrib- 
utors. TASTEMAKERS: Top selling albums from a core panel of trend -setting inde- 
pendent and small -chain stores. WORLD: See charts legend for rules and explana- 
tions. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are 
updated weekly on billboard.biz, including ones that are exclusive to Billboard's web 
sites. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved. 
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Nielsen 
Sound Scan 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

10 BECK 
THE INFORMATION INTERSCOPE 00'5 e 

DIDDY 
PRESS PLAY BAD BOY 83864/AG 

3 
THE KILLERS 
SAM'S TOWN ISLAND 007026' /I0JMG 

EVANESCENCE 
THE OPEN ODOR WIND -UP 13120 

THE DECEMBERISTS 
THE CRANE WIFE CAPITOL 35984' 

8 
BOB DYLAN 
MODERN TIMES COLUMBIA 87606' /SONY MUSIC 0+ 

LUDACRIS 
RELEASE THERAPY DTP /DEF JAM 007224/IDJMG 

LLOYD BANKS 
ROTTEN APPLE G -UNIT 007023' /INTERSCOPE 

JUSTIN TIMBERLAKE 
FUTURESE%/LOVESOUNDS JIVE 88062' /ZOMBA 

HINDER 
EXTREME BEHAVIOR UNIVERSAL REPUBLIC 005390 /UMRG 

STING 
SONGS FROM THE LABYRINTH DG 007220 /UNIVERSAL CLASSICS GROUP 

CRADLE OF FILTH 
THORNOGRAPHY ROADRUNNER 618113/KING 

TV ON THE RADIO 
RETURN TO COOKIE MOUNTAIN INTERSCOPE 007466 

JOHN MAYER 
CONTINUUM AWARE/COLUMBIA 79019 * /SONY MUSIC 

RUBEN STUDDARD 
THE RETURN J 78961/RMG 

.i)l, # 
Blllbo 

ELECTRONIC rM ELECTRONIC 

3g si 
I 1 5 

2 2 

3 4 

4 74 

5 6 ä1 

6 5 

% 0 8 5) 

O 1 

0 9 3' 

10 11 3i 

11 . 6 

41D 1 

13 1] 4 

14 12 5 

31 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
23 WAS 

GNARLS BARKLEY 
ST. ELSEWHERE :OOWNI UWN AI 511, 

SCISSOR SISTERS 
TA -SAO (UNIVERSAL MOT -)NNr UMRG, 

ENIGMA 
A POSTERIORI (VIRGIN) 

GORILLAZ 
]EMON DAYS (PARLOPHONENIRGIN) 

MOGEN HEAP 
SPEAK FOR YOURSELF (RCA VICTOR) 

DJ SHADOW 
THE OUTSIDER (UNIVERSAL MOTOWN/UMRG) 

MADONNA 
CONFESSIONS ON A DANCE FLOOR (WARNER BROS 

GOLDFRAPP 
WE ARE GLITTER (MUTE) 

SHE WANTS REVENGE 
SHE WANTS REVENGE (PERFECTKISS /FLAWLESS /GEFFEN /INTERSCOPE) 

CASCADA 
EVERYTIME WE TOUCH (ROBBINS) 

BRAZILIAN GIRLS 
TALK TO LA BOMB '!ERNE FORECAST /VG) 

BAD BOY BILL 
BEHIND THE DECKS LIVE (THRIVEDANCE/THRIVE) 

JOHNNY BUDZ & DJ IRENE 
ULTRA TRANCE 05 (ULTRA) 

JOHNNY VICIOUS & DJ DREW 
THRIVEMI% PRESENTS: TRANCE ANTHEMS, VOL. 1 (THRIVE) 

GOLDFRAPP 
ìUPERNATURE(MUTE) 

Data for week of NOVEMBER 4, 2006 
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6 
7 
a 
91 

10 
alati 

HOTVIDEOCLPS & VIDEO SALES DATA 
MONITOR s. COMPILED BY 
COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
VideoScan 

Based on audience- weçhtsd plays from MTV, VI-11. BET and CMT and non - 
weighted plays from eight oft er channels, as monitored by Nielsen Broadcast 

Data Systems. See Chart Legend for rules and explanations. a: 2006, VNU 
Business Media. nc and Nielsen SoundScan. Inc. All rights reserved. 

SAIE3 DMA COMPILED BY 

13 r3 3 
p TITLE 
s LABEL ! DISTRIBUTING LABEL 8 NUMBER (PRICE) 

I's 1 3 
THE INFORMATION 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007576 (1398 ;D /DVD) 

2 2 100 
GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

3 3 191 
PULSE 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 54171 (24.98 DVC 

4 
CIBLAME IT ON THE FISH 

PRAWN SONG 12 (14.98 DVD) 

3 4 146 
PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (18.98 CITDVB) 

3 5 2' EN 
REUNIOLIFSON /SONY 

G 
BMG 

LIVE 
VIDEO 10106 (13.98 CO /DVD) 

7 12 12 
ELVIS: '68 COMEBACK SPECIAL 

ÿ RCA /SONY BMG VIDEO 70505 (19.98 DOD) 

8 11 12'] ELVIS: ALOHA FROM HAWAII 

9 10 7' 

RCA/SONY BMG VIDEO 70507 (19.98 DVD) 

Principal Performers 

Beck 

Creed 

Pink Floyd 

Primus 

Rob Zombie 

Casting Crowns 

Elvis Presley 

Elvis Presley 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DVD) 

f0 15 19y THE LONG ROAD HOME 
VISUAL ENTERTAINMENT 7022 (19.98 DVD) 

111 14 4 

12 RE-ENTRY 

TRANSITIONS 
HUSH /ORPHEUS VIDEO 90956 (15.98 CO /DVS) 

CHURCH IN THE WILDWOOD 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 04442 (19.98 DVD) 

Eagles 

John Fogerty 

Freddie Jackson 

Bill & Gloria Gaither And Their Homecoming Friends 

13 17 

14 1f 

16 22 

18 9 

139 
THE BEST OF PARIERA FAR BEYOND THE GREAT SJ ERN CERN COWBOYS' VULGAR HITS Pantera 

I LEKTRA /RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.98 CD /VD' 

36 WE ARE... THE LAURIE BERKNER BAND The Laurie Berkner Band 
riEAR /RAZOR 8 TIE/SONY BMG VIDEO 86009 (16.98 DVD) 

s 
ANYWHERE BUT HOME 

73 WIND -UP VIDEO /SONY BMG VIDEO 13106 (25.98 CD /DVS) 

LIVE AT WRIGLEY FIELD 
12, 

MAILBOAT 2502 (24.98 DVD) 

17 LIVE AT DONINGTON 
I PIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) 

LIVE AT WOODSTOCK (SPECIAL EDITION) 18 23 58 
GEFFEN HOME VIDEO 28309 (19.98 DVD) 

78' ZOO TV: LIVE FROM SYDNEY 
ISLAND VIDEO /UME /UNIVERSAL MUSIC 8 VIDEO DIST 007461 (19.98 DIFD) 

HOMECOMING CHRISTMAS FROM SOUTH AFRICA 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44734 (19.98 DVD) 

HYMNS 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44441 (19.98 DVD) 

CHRISTMAS IN SOUTH AFRICA 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44736 (19.98 DVD) 

FAMILY JEWELS 
{ EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 58843 (19.98 DVD) 

24 C4 135 
NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56999 (14.98 DVD) 

3 
DIVA: THE VIDEO COLLECTION 

19 E 

20 25 4 

21 

22 29 4 

23 ;2 8 

IM-ENTRY 

3 
'..L ANGEUEMM MUSIC VIDEO 10132 (19.98 DVD) 

Evanescence 

Jimmy Buffett 

AC /DC 

Jimi Hendrix 

U2 

Bill & Gloria Gaither And Their Homecoming Friends 

Bill & Gloria Gaither And Their Homecoming Friends 

Bill & Gloria Gaither With Their Homecoming Friends 

AC /DC 

Michael Jackson 

Sarah Brightman 

© 

.1111tI - H47 
VEOCLInS'^ 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SHOW ME WHAT YOU GOT 
JAY -Z ROC- A- FELLA/DEF JAM/IDJMG 

3 2 9 

4 NEW 

8 4 11 

6 3 9 

7 7 3 

COME TO ME 
DIDDY FEATURING NICOLE SCHERZINGER BAD BOY /ATLANTIC 

MONEY MAKER 
LUDACRIS FEATURING PHARRELL DTP /DEF JAM /IDJMG 

MY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. JIVE /ZOMBA 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

RING THE ALARM 
BEYONCE COLUMBIA 

SO EXCITED 
JANET FEATURING KNIA VIRGIN 

8 6 8 WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

9 8 2 

12 RE-ENTRY 

CONCENTRATE 
XZIBIT OPEN BAR /KOCH 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK BME /REPRISE 

NEW 

10 3 

9 4 

19 5 

16 6 

17 5 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE CASH MONEY /UNIVERSAL MOTOWN 

SAY GOODBYE 
CHRIS BROWN JIVE / ZOMBA 

SHORTIE LIKE MINE 
BOW WOW FEATURING CHRIS BROWN 8 JOHNTA AUSTIN COWMBM 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

THE PICK OF DESTINY 
TENACIOUS 0 EPIC 

LIPS OF AN ANGEL 
HINDER UNIVERSAL REPUBLIC 

ITS OKAY (ONE BLOOD) 
THE GAME FEATURING JUNIOR REID GEFFEN 

NEW 

RE-ENTRY 

t1 7 

YOU SHOULD BE MY GIRL 
SURIR FEABNNG SEW PNAOE YOIBCNOOOZRO WYAMJM35AL MOTOAN 

CHAIN HANG LOW 
JIBES GEFFEN 

SAVE ROOM 
JOHN LEGEND G.0.0.0. /COLUMBIA 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN DEF JAM /IDJMG 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS DOGHOUSE /INTERSCOPE 

SHE DON'T 
LETOYA CAPITOL 

DEM JEANS 
CHINGY FEATURING JERMAINE DUPRI SLOT -A -LOT /CAPITOL 

VIDEO MONITOR,. 

ARTIST TITLE 

"9 
1C 

JOHN LEGEND, SAVE ROOM 

HINDER, LIPS OF AN ANGEL 

EVANESCENCE, CALL ME WHEN YOU'RE SOBER 

WEIRD AL YANKOVIC, WHITE Z. NERDY 

THE KILLERS, WHEN YOU WERE YOUNG 

JUSTIN TIMBERLAKE, MY LOVE 

RED HOT CHILI PEPPERS, TELL ME BABY 

SNOW PATROL, CHASING CARS 

THE FRAY, HOW TO SAVE A LIFE 

NICKELBACK, FAR Away 

CMT 
DIERKS BENTLEY, EVERY MILE A MEMORY 

ALAN JACKSON, LIKE RED ON A ROSE 

CARRIE UNDERWOOD, BEFORE HE CHEATS 

JOSH TURNER, WOULD YOU G0 WITH ME 

TOBY KEITH, CRASH HERE TONIGHT 

TIM MCGRAW, MY LITTLE GIRL 

SUGARLAND, WANT To 

ALISON KRAUSS, THE LUCKY ONE 

KEITH URBAN, ONCE IN A LIFETIME 

SARA EVANS, YOU'LL ALWAYS BE MY BABY 

LUDACRIS, MONEY MAKER 

THE KILLERS, WHEN YOU WERE YOUNG 

STONE SOUR, THROUGH GLASS 

THE GAME, IT'S OKAY (ONE BLOBS) 

TAKING BACK SUNDAI( LIAR IT TAKES ONE TO KNOW ONE) 

XZIBIT, CONCENTRATE 

T.I., LIVE IN THE SKY 

TENACIOUS D, THE PICK OF DESTINY 

JIBBS, CHAIN HANG LOW 

SAY ANYTHING, ALIVE WITH THE GLORY OF LOVE 

Data for week of NOVEMBER 4, 2006 ! For chart -eprints call 646.654.4633 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Nielsen 
Soundsaan 

W1 
7, 2 

HIT SNOT 
IEBUT 

e 

a 

rr 

12 

13 

14 

3 

ARTIST 
LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

OLGA TANON 
UNIVISION 330)23/UG(14.98) 

SHINY TOY GUNS 
UNIVERSAL MOTOWN 0)7615/UMRG (11.98) 

CHIODOS 
EQUAL VISION 136 (14.38 CD'DVD) +O 

ME FIRST AND THE GIMME GIMMES 
FAT WRECK CHORDS 7'2* (13.98) 

IT DIES TODAY 
TRUSTKILL 87 (13.98) 

36 
RAKIM & KEN -Y 
l'INA 270183 /UNIVERSAL LATINO 115.98) 

3 2 
DEITRICK HADDON 

B 

Title 

Soy Como Tu 

We Are Pilots 

All's Well That Ends Well 

Love Their Country 

Sirens 

Masterpiece: Nuestra Obra Maestra 

7 Days 

Nothing Left To Lose 

El Mas Chingon 

30 Recuerdos 

Vittorio 

Premonicion 

The Poison 

Beat'n Down Yo Block 

Calle 13 O 

TYSCOT /VERITY 88166'ZOMBA (17.98) 

1l MAT KEARNEY 
AWARE /COLUMBIA 94177/SONY MUSIC (11.98) 

4 4 
GEORGE LOPEZ 
OGLIO 89140 (16.98) 

LOS BUKIS 
G FONOVISA 352638/UG (11.98) 

/6 6 
VITTORIO 
POLYDOR /DECCA/MUSIC FOR A BETTER WORLD 0073077UNIVERSAL CLASSICS GROUP (16.98) 

11 2 

1/ 

19, <5 

20 i 

n DAVID BISBAL 
'! VALE 007713 /UNIVERSAL LATINO (13.98).+ 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98' 

yt UNK 
BIG OOMP 5973/KOCF (17.98) 

3$/ CALLE 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

MICAH STAMPLEY 
e LEVI 

5 "s 
PARTE 

13, REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.98) 

7 AKWID 
HEADLINERS /UNIVISI3N 310869/UG (13.98) O+ 

t!'i THE HOLD STEADY 
'j. VAGRANT 442 (13.9E) 

MINDY SMITH 
VANGUARD 79797 /WELK (17.98) 

JEREMY ENIGK 
LEWIS HOLLOW 1245 /REINCARNATE (15.98) 

TICAL 9109 (17.EA) 

ENTURA 
MIUM LATIN 94082/SONY BMG NORTE (13.98) 

A Fresh Wind: The Second Sound. 

Project 

7 
GREATEST RAMON AYALA Y SUS BRAVOS DEL NORTE 
GAINER f REOOIE 1960 (14.98) 

f 
JOSHUA BELL 

ßl15 CLASSICAL 97779/SONY BMG MASTERWORKS (18.98) 

g AUGUSTANA 
t- EPIC 93433/SONY MUSIC (11.98) 

2 
COBRA STARSHIP 
DECAYDANCE 089 /FUELED BY KAMEN (13.98) 

43 2 
BABY RASTA 

. ILLEGAL LIFE 007678 /UNIVERSAL LATINO (14.98) 

24 5 
MONCHY & ALEXANDRA 

f JUN 50191 /SONY BMG NORTE (13.98) 

27 3 
ALACRANES MUSICAL 
UNIVISION 311018/JG (13.98) 

23 51 
IMOGEN HEAP 

35 

',.CA VICTOR 72532 (11.98) 

18 20 
CARTEL 
I HE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.98) 

32 36 18 
DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

5 
SAY ANYTHING 
DOGHOUSE /J 71806 /RMG (11.98) 

REGGAETON NINOS 
EMI TELEVISA 728)7 (14.98) 

38 

ita 

LOS BUKIS 
WVISA 352697'ÚG (5.98) 

FRANCO DE VITA 
1NY BMG NORTE 83847 (16.98) O 

LUPILLO RIVERA 
VENEMUSIC 653138 /UNIVERSAL LATINO (13.98) 

THE 101 STRINGS ORCHESTRA 
MADACY SPECIAL PRODUCTS 52418 /MADACY (5.98 CD /DVD) 

PESADO 
WARNER LATINA 63865 (15.98) 

BELINDA 
1.11 TELEVISA 60:36 (13.98) 

A STATIC LULLABY 
FEARLESS 30094;EAST WEST (13.98) 

Begin To Hope 

E.S.L. 

Boys And Girls In America 

Long Island Shores 

World Waits 

30 Corridos: Historias Nortenas 

Voice Of The Violin 

All The Stars And Boulevards 

While The City Sleeps, We Rule The Streets 

La Ultima Risa 

Exitos 

Puros Corridos Venenosos 

Speak For Yourself 

Chroma 

Inhuman Rampage 

...Is A Real Boy 

Ninos Vol. 2 

45 5 Linea De Oro 

34 3 Mil Y Una Historias: En Vivo 

38 4 Entre Copas Y Botellas 

91 6 Halloween Fright Night 

32 4 Piensame Un Momento 

42 3 Utopia 

7 2 A Static Lullaby 

37 7 Mighty To Save: Live 

Historia De Una Reina 

New Ridaz 

it PHILLIPS, CRAIG & DEAN Top Cl My Lungs 
INO /COLUMBIA 87933/SONY MUSIC 16.98 

NATALIE GRANT 
CURB 78860 L7 98) 

PEPE AGUILAR 
EMI TELEVISA 56790 (14.98) 

GOLDFRAPP 
MUTE 9335 12.98 

WEBSTAR 
UNIVERSAL REPJBLIC 007602 /UMRG 13 

BIG DADDY WEAVE 
FERVENT 88653) /WARNER BROS. (13.98) 

HILLSONG 
HILLSONG AUSTRALINCOLUMBIA 88310 /SONY MUSIC (17.98) 15 

EtNA GABRIEL 
SONY 8MG HORT= 95902 (15.98) 

25 2 
NEW RIDAZ 

UPSTAIRS 1032 (15.98) 

Q 

Awaken 

Enamorado . 
We Are Glitter 

Webstar Presents... Caught In The Web 111 

Every Time I Breathe 

BREAKING & ENTERING T I - 
Ireland -based Mexican guitar virtuosos Rodrigo y Gabriela are right at home on the 

World Albums charts, where their self -titled release is rising amid buzz over their 
flamenco -influenced international sound. Discover developing artists making their 
inaugural Billboard chart runs each week in Breaking & Entering on billboard .corn. 

The bestselling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
20e. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
He3Eeel ers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 

Go to www.billboard.biz for complete chart data I 109 
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SINGLES & TRACKS 
SONG INI)IEX Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

A 
ABOUT OS 

voushin ASLA rh Music. ASCAP T i 
Music ASCAP) PO. 

AIN'T NO OTHER MAN .vina Music BMVCareers- 
BMG. BMI /GGiftedó Pearl Music, ASCAP /Worley Ut 
Mart, ASCAP/K'Stufl. BMVArtHOUse BMlfriçis 
Sounds Music, ASCAP/Reach GG.lobil, ASCAP/In 

pLMuuusiicc,tBMMa 

e CI Group, ASCAP), 

ALYSMMSAe)ESs o . 

MI)rsLI 

Send, BMI) 14 

Than 
R"hym'esNlrLsiçBMMI) S 2 

ALnarnLLO SKT (Rich Poxann Music, ASCAPBRpnd 
o Sound Musi , ASCAP/WB Music, ASCAP /Big 

I Vin nt And p aies 
Musig Mir Ì3eat One 

TE VM (Promoççisnes Musicales 
eermusic II MI) LT 11 

ft urce, ASCAg /MI April Music, 

AAPMIB Music. ASCAP). ABM, BH 87 

Sve Music, BM 
SAC/Urinn n' o 

Yi 

n r . r 
1ir1DDee55. b 1 :i rp D, ÁS eatç eal, ASGAI Scrambler, 

g 

A AP HL, 
E C EpTS Tat House, 

BKBE 

AP i hryppHlHnd dRgHigg2P4 
POP APg5 

n ërsal- 
M A, ASCqPY/uVBtu2s'c SESAC/Bab boys Little 
Publishing Company SESAC/Noontime 
SE 

ePMClolMhés ASC hlishiÌi'MúslcMaked ks 

Son 

BM 

Bon 

A 

PP)//) 39 C c Glo Tunes, 

Y(fssyASNAPmo!?inesnl 
Music, ¡Zomiiccñ 

is BOMUT Slaw BM eam I iWn1 
Music, 

Dot bushing 
'too Music, BMVVSonqs Of Windswept Pacific, 
MI Blackwood, M1AMt Poet Music, 

undtron Tunes BMVJasper Cameron Osaf 
BMI) HtJwBM, POP 69 
N ¡}EMIR n sicppPAg' AP /Augustana Music, 

fìAND N G END (EMI Blackgwood, 
BMVShane Minor, BMV3 Ring Circus, BM gigs 01 
Windswept Pacific, BMVJeffrey Steele, BMMII), HL 

8 
B II (Green Wagon M is CAP/UnwerSal- 

.I ram International q AP phi? Park,Music. 
ball Music ASCAP 

gm 
Musi 

AP P,IAdmmist ion. ÁP HL GS*g, 
i (T S Dot Publishing, BM co fvTusic. 

M 

gPongs 

gOf 

Windswept Pacificc, BMMV2590 Music 

ASCAP ̀ b 4çCpAgSPCAnPP///ShRights 

gn tc, BtMgèach 

Global Tunes, SE y , HL, H1 OO 1 POP 13 

A 
B 

A 

ALL ME WHEN E S H Professar crew- 
? e Publishingp,, ggM wiggh¡¡ rye usic en4 wee( 
Ty666 Musiç,ASCA 1HT0014 P 16 

CALL ME haniahC oneM sic ASCAP/EMI 
A I M ÄSCAPM kyá Und MCI th n u a e er o es 

Á AP hyrysaliBMugCAASpóAP 
lagtrm`,abaIMusic. 

rimusic 
ñ'iversall crssHLP, 

H 
raUtipó$nA56G%gAir 

IAIDfO(WB Musi ,1ASCA/GRRreenlDaa77e, 

5/Ear Booker Music, BMI), WBM, H100 98; 

CANT GET ENOUGH ¡Rodney Jerkins Productions 
BMVE I Blackwo d BMlEnsi 

n 
Music tu$$t'V'rred 

Jerkins Ill BMVrláheSSwnDCÁPs)aPuHduHÑn73 

cAN'T LEr (M6öat 
`M ' N114PHy 

AP of 1 AS 

RBhvte'S33$Music, CFútué usB , L, 

APRICE MUSIK Town Music Publishing, ASCAP) C (T g, AP) 
RBH 83 

CHAIN HANG LOW 

I 
(yBriegaBiigAKSidC 

Á/C 

ASJAPérislaI 
Music sis 

CJorrporation, ASCAP). HL H100111; POP 15: RBH 

C24 E ME (First Avenue Music PRS/BMG Songs, 
CA.P/Demis Hot Songs, ASGAP/EMI April Music, 
CAPS e Motel Music, ASCAP AP/Underdogs 

Songs, /Almo Music,. AP/lank 1176 
Music APBIack Fountain p bin , 

ASCAPAnioni Dixon Muzik.ASUAP /Copyright 

CHHopnStoll. 
r `BMI Hipp 8 POP 9 

CHICKEN NOODLE SOUP iNOding Hill Music, BMI) 
H100 59. Pr' 

CHISUILLA i , BMWniversal- Musica 
Unica BMI/D,. j'.', ,,?ruer- Tamerlane Publishing, 

CHUNK UP THE DEUCE Commission Publishing, 

BnaMCiNodd 
Wall, AH 2Rl Pubhshi 

OMEBAC TA 
Peaks Music ASC 

C 

li 

//in 
BM m Inter- sh . Fèn 

89g 
VH D MY 

(Antoni $ongs, ASCAPBeven 
n óc l Lupo. 

sic re rs-BMG, AS AP/Unichapt 
e 

blishing, B' 
Publishing, A 
Mike Music 

P 

W 
701 

84 
IGM (l 

MU6lirdwaiel Music, BMI), 

Publishing, shing, BMVJanice Combs 

AS 

fMI Blackwo BMVJu tin Combs 
P MI April ic, ASAPBaby 

sfiiEng, SESA /Hhri tienri Combs 
ishi, S C M u s i c SESAGBishopBai- 

leevv Publiii. A S AMP riffin GA Finesse Wall 
Music h1e 

R ghts Music 1aBMVSOnóslOf Uniivirsal. 
I), HL. H100 9; POP 16: 

C H HERE TONIGHT (Tokeco "Tunes, BMI) CS 16 

C (/rh lis Music, ASCAP /WB Musiç, 
A AP! tl t öM(eMG R b 

MGcZP ba b fishing, PA/Ahnes hereMuoiiç122 
Production SPA), WBM. Hllrir22 

CRAZY BITCH (Famous, ASCAP), HL. 

DANI CALIFORNIA ' . ' w' tbb1 me, 
DAYDREAMIN',çAromare And Beechwood, RS/First 

FI or is PJS) RBH 669 

N (Springtime, BMI R H 79 DA A VU ( MI Blackood BI/Hitco South, 
CCAP/ggev n e ASCAP //MMusic Of Windswept, 

ASCAP/23, 
4Soft 

Music, BMWoga FI s Music, 
BMSJççani GP /mC,bader BoyiPgbllishin9, 

ASp`AP/Price 
TRgMMRag, SqASS /RodneyJerkins Poductidns, BMI), HL, 

DEM JEANS AShani h/ Cymone Musiç, ASCAP/EMI 
ii Muussiç. ASGAP/Basalom Musiç, 

A CAP:ChingrMusic ASCAP MG Songs, 
ASC. ',' i r.03 

DE RODILLAS TE PIDO .,emoDtiee ASgCAP) LT 16 
DESILUSIONAME cs ASCAP tender 

M uvperoosdal MusiaCa,3gAASSCCA) LT4 
DETALLES 

OF JANE (Seven Peaks Music 
J BenjarIs Music ASIAP) H100 91 

BIDDY BOP i Fen Game usic, AStAP239 Music. 
ABH 100 

DIME Marriimbero Music ASGAP/Lil Jizel Music 

-,CÄPi El 33 
VSony /ATV Discos, ASCAP/Mater, 

3 

DIME QUIEN ES (Pacific (in A2P/Maximo 

DIAInI.ULIJIB (EM Slá C) BMlIGreenhorse 
M is /P 0h Dav gsrum dove 
$$ P Calhoun nterpnses, SAG) HL, Ch 57 

D0, R 61r (Publishm Designee, BM s lI 

RRichard Music M note Wiilmessee usi 
ASCAP/How Ya Luv Music. ASCAPMohing Dale 

A DoC Ñ RODESPk REMIND ME) (EMI April 
Mu is ASCAP tenet Lyrics Publishin 
AS /VJ l' bMass 

DR M E NO 
ASCAP' 

Behind Publishing, 

pA 

(Nt Lushic. 

ASCAP/Words & Music, 

DPublishing ASCÁr) FEH o Bo p 
Style Music 

60 

r, r nrversd c . ..ralon 
A AP .ryJ :I e,AyAP/Kodn JerlunCpro- 
uions, : Ilackwooa M eam g ot dpblishing 

VI{ilç0 Music, AM ongs Of 
Wiar1dswepl cific, BMVtMI April Music, 
A CAP/rarter Boys Publishing, ASCAY), HL, RBH 

E4 RAggE.(Mr. g ndbe O5 Music, SESAC/E. 
Hu son M iç1 BMywarnerr- menane Publishing, jMdre 8 FUblisnin SESAC/L ric Puplrshin 
SESAC/FO u is 

in 
WBI, RBH 86 

ERY MIL pMMM qy Uii Ben(lev Publishing Eypeslgnee, 
ASCAPB ery Beavers 

PSlìshing 

Design e. BNEnsian Music 6MVHanchd Papa 
_Mu M CS 1 H100 48 POp 95, 
EV MEI,THA BEAT DROP (Shamah Cvmpne 

Music, ASC AP/EMI April Music, CAP salam ba 
Music AP/Naked 

ÁMusic, 
ASCAP Dm r nchiZe 

vzhñA iÑ 
tMOSc;2Pck One 

Ribl(sgSCAP) 
ifTBH 

FACE DUWN' the Ned WI ApPara tusPuDIIsh- 
De logne H10p 1 ; POY 9 

Fpnauf AY (µamerTár [., la Vino, 
You tilg SOC e eG S Arg ino, Iesel 
SLOGAN /Black Ader usic, CAN), WB , H100 

FAVOR GIRL (Nottingg Hill Sopngs, SESAC/Put It 

Down usic. SESSAC0J1 grp78 Pu61is 
00 

;1iiSiRCB lishing, ASCAP /Chulztuh 

A FEELIN LIKE THAT (HWhiiI nkey, BCU(RainT 

';ilos'ASCCCAAFF//LLNNMM2 , AP) CS 

FERGALICIOUS wal.i.am Musiç, BMI/Cti River, 

BM/Hçadphone Junkie Publishing, ASCAJ'r/EEMI 
A il M sic ASCAPButhl so AKa k Musiok, 
ASCAP/Hrk Passion Muzic k, ASUPP/Tw.d B3 .eid 

M1 
ipclAA APP/Mperiwar Music. BMI), CuWHL, 

F1101NGSmPPPMYGWAY BACK HOMEE LEEIMIGApril Music, 

ASCAAPJ s,LÌym NinSSIF oodleAASCAP)SH 
-L 

CS 38 
FANJSCAP/tinivveerroal 

-PPolyG 
celled 

rnatió al,, ASCAP), 
HL RBH 32 

FIND OUT YOUR FRIENDS ARE (Sony /ATV 

gAC 

f Ros lavender Zoo Music, BMVCareers- 

FLOWÑÁTU 
5 

(Sony Discos, ASCAP /Copyright 

FI-Y LIKE ATBIRD (Frye Sons BM ngs Of Unlver- 
sa( BMVEMI April Music ASCAP iinneapgli Bu 

Rn1vus 

c,-ASCAP /JI Brenda 
Music, 

Works, ASCAP), HL, 
H 30 

,F RE SHE WAS MAMA (Sony /AN Acuff Rose, 
BMVlavendor Zoo. BMI/ lee Music, 

MVVDDaphil Music, 8M1) HL, 42 

r 10 . is in rom.. 
QyOLQsPBH o 

/AH1 5 
5,l, M 18 April Music, 

Gt1E0T OpUSTCTA EC WAY ( .ngs Of Puer. ASCAP/Fixa- 

GET UP Wu Music, a Music, BMkNoontime Tunes, 
BM 

tWWamer 
per ane Publishing. MVAoya ry 

Á 
htin 

hamilli 
MuiiusiicgqppCSSoipgrulion. 

GH STORY 1 'P,'3A((EMIBBllaacckseood, 
RB 

GASC P AWAY 
hon 

Slow Music, 
u is BASÇHPACG _MI 

I 

GOOD AS NS)(Wamer -Ts rlane hÍAfrin 
BMI Sell The Cow. BM Qwer one VWB Music, 

SAP) uM, 41 
GOOD DIRECTIONS ( umah Music orporation. 

ASCAP/large opportunity 

A GOOD MAN r(Midas S is ASCAP /Animal Planet, 
ASC i Music. S C/Multisongs BMG, 

ES 
TYOU HOME 'ABM Music, SESACSpn sInThe 

Ke C i AC/Noontime,South SESAC /say 
What!! S, Hui,'' Phnom Music, BMklJncie 

HoobbVs Music 
BMVEMI Blackwood. SMI). 
65 

om 

S V 

` u 

r " 
70æ is Club M 

AGis P/LloyAd 
P 

A 

usic. ACAP /Univer I Music i. c 

O4nation, 50 Cent Music, ASCAP), HL. 

HAT ME Paris On Paper Publishing, ASCAP) H100 

HÉ 

HÉ 

(IÑY ÓURgARMS) (Gordie Is A Prince. 

111 'j GOEES 6GAIN (OK Go Publishing, BMI) 

HERB Ago DE PgMO ll o. talha Control) LT 37 
EL HOMBRE OVE MAS lb M O (Golden Huina, 

M i tin BMI T4 
H A U (Aaron Edwards P 5I shin4, 

B 

II Ann, 

fL o66SSo6; PPnUP 

BMVEMI glackxooed, BMI óúÿé B Glwi ). HL. Ills n 
38: POP 21 

I BELONG TO ME i I oú,i ui 
I CALI. IT LpVE (SonyiATVfiüLies qSCÁP' MÌ April 

MLusHioABSC3APANathppSMusic Publishing, ASCAP). 

I CH ÁNT HATTE ru ANYMORE (Ikenata Music, 
ASCAP/Son /A TuneS, ASCAP ony/AÑMusic 
Publishing lYap da SOI AWMY Géta Driver 
M AS APaa h Ba M si AS niversal- usio C Atig t nk u C N. 
ppI ramHlncerPtional. ASCAP/Áügelou Music, 

I DOWANf TO(MI Bla ckwood BMVBIue Lamp, 

g¡CCCAP 
$song, BMVAyden, BMINJrensong, 

IF (1' rQ Ì7Eí THROUGH HELI (ëTHE 
D L CI n rCnOWS) (Graviton AC d- 
dav dPt ESBraiñ 

A IvCÁP1rCSScfSE 
/Cal IV. 

I JUSSRAT L BACK A WAR dF9ckwi k land- 
ing. AS AP/Wamer-Tamerlane Publishing, BMI/Pre- 

110 I Go to www.billboard.biz for complete chart data 

aft/ 

INu iç,_BCMp(VCZ 

ASCAP iv,er Dann 

I / Y O e R 
S 

.RG 

M/yo lppWis Windswept 

pBMLMIarn r, TgmerlaRnéR{bhshing BMIBIockEnter- 

Fnses. 
BM alik-Me i Music, M ment 

unk, AS Pasement Funk South, A i - 
moncut Flawless Re,roNings Publishr , ASCAP/Hot 

OfSoue Music ASCAP/Three Nails A Çrown, 
na c M,(aster tvimdusic 

A I d Music. ASCAP), HL, H100 29: 
P 

BMVHSpO IC9memDMMVHar9ey Allen 

A 

({ERR FFI (Sony/q ro Key , 
(on me AS/ye iar Bitles, 

AP/) H 3; H100 36, P 9 
I R(EMf iackwood BNiWounp Jeezy M Sic. 

g4mDSSttone Publishing. BMB.IiL, HBH2 
I Iw (ZómbaBSpngs, BMI Kerrron, B VLilly 

I _-.-IN 
yYVäM IRt'sFIA7DUund 

l Mu 
_li Music ASCAP IBH 92 

Premium fin, ASC P LT 12 
er Going o Maui, it An 

AP7 2 20 Mu ic, Mo 
Ert1arspri/srsas ASP /600d Country.nn4mAP//Jorga 
SSCAPr 

SY'CÁP` ALñriIBM ri áá' 
AASS(( 

IN THE gHETTO J bete usic, ASCqqP RBH 72 
IRREPLACEABLE (Stellar ppn99S. ASCAP/MI April 

Mu ic ASCAPBeyonc ,, 

It sic, 

A TLnes, 
ASAPg Su 

NiergSayin 

ggpphhyy 

om Songs, 
H 42 

R 
MI 

P 
TONIS1(SASCAP) Like Ed 

Hd 40; POP 2 CA BMG Songs, 

IT JUST COMES NATURAL (Wa er-Tarterlanç pp 
li n MI/SVcamore Canyon, ggI), WBM, CS 19 

ITGÓIN' DOWN `Granny Man Poblishin9, 
B, VWarn r-T erane Publishmp BM (ock nter- 
Mrises BqpaTk-MeDklhai M si B 

/Lna'sEgon 
u;iç CAPM11 sterMrñ¡gdaMpúsic, 

gMAPVMFIH9pril 

ÁPN RBMVLachASC'AL' Reid DesBñL Designee) 
gg ppgg66 4HCçgg153 

9 ) 

ITS OOLATE TOWORRY y/AN Tree 
BBMM ongg OOff TerBCel, BMVWo ks To ML is 
A$ 

ggAggP/IGG, 

ASCAP/Harbinism.com, StSAC), HL, 

G,OT NERVE alt Disp ASCAP/Wonderland 
Mósit Comnan MuuI POP 7 

IINAEINHLOÓEs ÁoSdC,{Vr Own i hit MU ic, 

I SSÌCN ÑT,?RIIGEDIES (ç'gt Chin .20 _ 
April usic, CAP). HL, 

33sPÓP 19 

ri ,r. ..c.. a usic 4. ,. 

KÑ i i i 74 
N t isted) RBH 6 

KI _ 1 ARK (Universal- Inter- 
ngtLonál, A nker Songs, ASCAPNucas, 

KQMLH , CS4 q IÍ p (LiÓ's Bass BMq 
HBH 94 oney Man, 

LA 'III ' (OOIONTR'Tsta' (E)M BPckwood LAB'IN 
BM ouse t(Tar Circle. MVUniveerrssaalMus5ic Or- 

auon, AS AP/Memphersfield, ASGAP/Full Circle, 
BGI'' HLL,Sgg3 

LA GflAN PACHANGA (LGA, BMVEdimal, BMI) LT 

A55 
SPRIIMCEPTERSONA 

(Gazul, ASCAP/WB 

THELAST$TEN YEARS ($U RMANI (Iuermusic 
III BMVWestBa t.Muus&ic,BMV28211Music, 
B((,2¿0 Songs. BMVNaconowhere Music, BMI), 
WBN LmSba5ó 

LA VIDA DESPUES DE Ti (EMI April Music, 
AP 

IBS¡Musi 

, ASCAPI LT 44 

Á$M$ qqP RStorc 
usic, S APdMPUc,ishing, 

UFE 
ñs 

Fn 
Ir1GYaiinnm nntQ(SOCANNMMG Songs, ASCAP), 

`I,CR SE(F,ar[iCIeOnly,BMCas- 

ÌLIPS OF AA' Gtl ¡¡BNInnterr Mus c g Back 
w B Mi h6 k li hing ASM 

M 

IA rii 
of BSCñnt 

Buuuc'A100 LP 

.,1 
C ÆM P 

ASSAAP/MIT lliiinnt(oo usi e, (;p /Songs Of Spring 
fish, h, B Gimme them BimmYnie men Songs, 8MI), 

I 
ply House Music, ASCAP/EMI April Music, 

A AP HL H 68 
g" Publishing 

AS I 9P /EMIAP il 

Music, 
ASG /2135 

PMusic 
FU AS ON BRA 

ISl 
Musi AJLAP25 M sic 

ot 
Puhino..n BM itce Music BM ile annett 

Lppubgl 

$ gMnVHHL -110017; P P 11 RBH 85 

ASpp /Aspen 
2 GO ngs 

pp$SeCAPen ,1lishi Ill 

KATn 
DRlf lecukpoVil( 

inlr'i 
7PP¡O'Pp92 

ttun, A AP EMI April Music CArIJR -IV 
usic, APB Love Music, AS A akey 

Music, AuuAP' h i Music, AS AP 
Windsw L ASCAP/One Bha ce ASCAP d iinht 
C4ntrp r HRm Music, ASCAP), HL RBH58- 
OUKIN R íT0Ú m ' Son s, BMI/ ill Mack. 

LBMVBab Fingers, ASCAP M msgASCAP//Sh8own 
Breree ASSCAP/Freddie Dee BMI{{ WBM RBH 31 

LOVE IS (W rner-Tamerlane Publishing, BMIUniver- 

psal 

SC6 /SAnnahellla'(s Farm 

Mel ÁSCAÁpP{lpSpngs, f,Wi d1Ywe0011111)(BBçigLife 

BMsz Money Publishing, ASS CAP) H1 W 66; POP 

WVEYOU (EMI lackwpód. BMVNBw Sa Gavle 
Music. n /1 v. TTree BMl/Fonest Hills 
Mi0Ic.AMI) t C,, 13. H1009I Co13 H100so 

M 
MAKE IT RAIN hCaar ena, ASCAP/Scott 

ApTI usic,ACAP oung 
BMI) RBH 49, 

MALDITA SUERTE ((Maximo Aguirre, BMVSony /AN 
AP, LT 29 

MANIATES NestarPpblishing,SOC motolo 
Beach. ASCAP/W.B.MM Mule, ASCAP n ahandz 
Muzik SESAC/Mìllenniu Musi b ing 

ASSCAP EMI April Music, I AP), H M, HTOO 

X16 
PpOP 14 

sE usa 
NN11EE 

pMpA 

DtvLLafé L:1114 Y 
ASCAP) LTT 38 

ME TIME (E(CBAFESMAVFOmd' Kid Music, 
BMVH peke? Muzik, PI RBH 40 

ME & Ú Nex elezpJiaaon5 ASAP/Mottola 

MÌRRRE ROóRcrsAJam 
Entertainment, 

rl 

BMI) LT 
7l, 

6M7edia, GMEPUHanseatic Mus e a, 8reA) 0 

MONEY IN THE BANK (Prince 0f mn 
BMI /8th Grde Music Publisfingg_BsMaaaVS mole 

Publishing, 

Music, 
BMVEMI 

V5 Cent MMusic, BASCAPNñive II Music 
Corporation, ASCAP), HL, H100 45; POP 69; RBH 

MONEY MAKER Ludacri Music Publishing,. 
ASCAP/UniversalMusic o ratron,ASCAY 
Waters Of Nazareth BM MI Blackwood. BMI). HL, 
H1001 POP 7; RNH 2 

MORE (Carolina Blue Sis Music, BMVLittle Shop Of 
Mor an ngs BMI) CS60 

MOUNTAINS remo a Music, BMVlBglack To Black 
Songs, M u s i c , S t u a r t BMVLyncal Mile 
Music BMI S 15; H1008p9h 

MSOVE A 
G 

Smells Like 
4Phys 

Ed, ASCAP/BMG 

dquGelas BM Film, WAT 
Tree, 

MY LAVE 1.Je Aman Tunes, ASCAP omba Enterpris- 
es gSCAPNirginia Beach, ASCAP/WB Mu ic, 
ASCAP Wamer- Taammerlane Publishing BM la 
Handz Muzik SESAC BM Music, S AC al 
Ri h)in s ASCAP), WBM, 11100 5 POP 5; RBH 11) 

MY, O ÑtY (Warner-Tamerlane Publishing, MVSefI 
The Cow, BMI/Barefoot And Starry Eyed Music 
JIM oiryM/AN Sons BMVI'm Still With The Nand, 
M HLTUVBM CS-27 

S/ (y2 Music Publishing, BppMVDiver Dann, 

AS ABMJeCSy4Stee1leÒBM VSonvì6NTree, 
BMI), 

aai :n s ,n it r ac - 
wood B Plu.. cris Music blishing, CAP/Jni- 
vernalMusic oreo ion,ASCAP/MruosicUSalesCa- 

CAP/Rodney 
JJea ns Pr Daniels 

BMI), HL, H100 

N NA 
S)OLLA 

PPnALABRA 

(Sony 

NAangussATSCAPMI Apr Music,ÁSCAP,/Hnmeeesrsal- 
Musica nia MVglue Kraft Mysic BMI) LLT 8 

(MI 
PEçUtçÑE 

II 
NNNSSOVi 

Musiéa Unica, BMVEI 

NASCAP /BrraanluN es, ASLAPflu auxiimo 

kAgguisrre, 

Musica 
I LT 

NBMVFacadeAsid ,BMI)Hlco92 POP 85' 

e Jun Music ......, 
M ohn Shanks Music, 

AP/ B Music, A AP/Bubble On Songs, BMI), 
WBM CS 6, H100 57; PO 

ON (Hr Avenue Mullsic, PR MG Son s,, 
CAP ems Hot songs, A AP/EMI April Music, 
CAP/S e Motel Music, ASCAP //Underdogs 

Songs, Music AAS$CAP /Anthon Nance 
Muzak A CAP/Erik rings BMI), HL RBH 700 

ONE WIN IN 
r 

rHiE RE ( Malato, BM/Music Of 
Stage Three BMI ) CS 24 

OVER MY HEAD (CABLE CAR) (EMI April Music, 
ASCAP /Aaron Edwards Publishing, ASCAP), HL, 
H100 27: POP 22 

.I, 'I' I 
wood BM 

PEANUT B Rga& JELLY (3535 Entertainment 

THE PICK OF DESTI /ST imMeuFor Breeaakfast Mus 7ç8 
AaCAP/Buml p Music, ASCAP MOO 78; POP 57 

PODUNK (EMI April Music. ASCAP/Romeo Cowboy 
Music ASCAP/Lpm Hambrid4e Tunes, 

aASGAgP/So1n 

s 01 Windswept Pacific, BM VGotahave- 

POPPIM (Di 
46 

Cre M sic ASCAPNnrvrvagr l Music 
Corporation ASCAP Vidal Musiç, ASCAP/Naked 
Under My Clothes, ASCAP/Chrysalis Music, 
ASCAPI, HL RBH 48 

POR ELLA $er -Ca. BMI LT 22 
PORTUAMOF (AAuila id BMI) LT 40 

OU PROMISCUOUS INelstar blish,Ln'g OCAWVireania 
Beach, ASCAP/WBM Music, SEstlC ariIa Handz 
Muzik, SESACJStix I'm Stoned, ASC P/EMI April 
Mugis ASCAP //Universal Music Corporation, 
ASCAP HL/WBM 11100 39; POP 25 

PROMISE (Royalty BighUn s ASCAP/Universal 
Music CCCorpora ion ASCAP /bstat Songs, BMI/Sonos 
Of nive_saI BMI Ivis Lee Music, BMI), HL, RBI-153 

PU N' WRAC Basa am Musi (. L a 
A AP bin Music ASCAP Jac storius 9Y / p 

/E 

Music, AP/Universal Music Ca mat 

MI April 

ASCAP /A PeopDIe Music. ASrpoAP /Air Control 
Music A HL. H100 26; POP 38 RBH 10 

PUSH IT (4 Blunts LO At once BMVFirsl N' Gold, 
BMVJonathan Rpem Music, BMVSouthsiide Ind e - 
peMusic,. 

blh nS Corporation 
ASCAP/USIA ic Publishing, 

Music 

33,, F1131-116 

PM IT N LETTVERIuEmoni Miles Myreesic, 

ASCVPfsuu 
eerSayin urblgishçiing BMl /Lom Meer rises, AS APJEa. 

nTTOUR RECOORDS ONSIG)ubal T le t blishing, 
PRS /Sonesg Of Windswept 

1Pac'dic, 

BMVGood Groove 
Songs, BMI) 8100 76; POP 82 

osica I Ica 

UUE F'REGIU TIENE EL GIELO (Wtl Music, 
ASCAP I Oam ASCAP LT 2S 

DUE V LVA)Crigma E((SA) LT 19 

ß IEN ÁIBA AA DEC! (Kike2Santander 
Music. 

THE REASON WHY vmnnyy Mae, BMI G Nichol -" 
- - all/ Cross Keys, ASAP). HL. CS 

RED HIGH HEELS (BMG Songs ASCAP/Magic 
Farming Music, ASCAP Littl 13ffue Typewriter Music. 

BM(1 CS 31ghty 
Dog Music, BMVSony /AN Tree, 

REG LO CARO (TN Ediçiones BMVUniversal -Musi- 
ça Uniça SMVLoo Musical SALM) LT 41, 

REMEMBER T EH NAME (fort Minor Music 
BMVZomba nos BMI). WBM H100 94; POP 62 

THE RIDDLE M8 Blackwood, BMVFive For Fighting, 
BMI HL H100 71. POP 93 

RIGHT WHERE YOU WANT ME (Seven Peaks 
Music, ASCAP/Dodd Music, ASCA /Dyin Ego 
Music, ASCAP/Lemon Grove Music, ASCAP /Jambi- 
lionMu tc A CAP 810072 POP 46 

RING THE B -Day Publishing, ASACP/Uni- 
ESA /Songs Of Universal, 

n çMVHitc HM 

is BMVSu5 
s Of Windswept) 

ç__ P 48; RBH 3 
ROCKSTAR arner- Tamer Ting, BMVAnn 

ppYoour 

OCAf'/Zero -G, SOCA lack Diesel 
OCAN/Black Adcer Music, OC ), WBM, 

Throne KYO 
HIPS 

)J 
Werks 

Rklish ng, 
AççSCCAP/CROyal 

ASCAP/KC Masterpiece Publishing, ASCAP/Right 
ASCAP Music, 

RUBBER RC ND MOOS 
(Taylor 

RBa 5Publishing. AS 

$ALTO EL SOL tCw,ru P 3/Mi, LT 1E 

SATISFIED (Controversy, ASCAP Universal Music 
Cor 

E 
alli n ASCAP), HL. RBH 96 

SAV ROOM Legend pblishi ng, B Che rry 
River, BMI /w.11.i m Mb is BmVJessyca ilsen 
Publishing, BM0 ny /AIVSangs, MAI), LAAML, 
RBH 77 

SAY GOODDRYE (WBM M ESAC . yboys Lit - 

SÉSAA IC/F c"he 
Musicy,A bmill 

Music, 
ASCAP /JUspknn Combs Publms mg 

l 
AT/Phoenix 

AvFe. MussioP 
bliisshhing,1AAAAL5555C3AP), H M, H100 12; 

RBH 1 POP 

.EX 
0(PARECarEt(EEMI il Musi ASCAP) LT7 t AASJCC f'ú1100 51; 

çryBH 

7 
XBA K (2ornlea Ente ris , Ay AP/Fennnan 

Tunes ASCAPAAB.M s1Ú. 
)1çsAP 

1rginia Beach, 
ASÇAP¡N1BM Music SESACNanlaa Flaridz Muzik, 

WBS H1 04 RBH 
ËÏ( LOVE (S1iper 

in, 

li irg. BM 

¡HI', 
eip,1 , Ayr;AP nY/ unes MI 

Music, ASCA ). NBM, H1Cb 30; PO: 
13 

S BI (,lákavla Matle Me a tt M sic, ASÇAPMings 
q R n/E liver Music] CAP / jac Music, 
I AP 4 Music, BMI R H 97 

SH DON'T ((Conj1unction usic Publishing, 
A CCA /EMt April Music, CqSLAP ooti lop, 
A CAP/Universal Music 

B 

omit n A AP, - 
Tam r g bin H RBH 59 

SCIES'' 
sG 

l(/Inn Wt son BM Hillbilly 
Willy MV1 aMVEMI April Music AHCAP/New 

ale usic ASSSSCCCCAP) HL S 1d H1OC77 
SH ¡EMI April Music, ASCAP laytre T. unes, 

AS AP//Bgernard's 0-hor Mu i MVWamer- amer - 
lane Publishing, BtJVSOny /AIV Songs, BMI), LJWBH 

SHHORTIE 
M 

LIKE 
RB 

M5 INE 

Sç 

l 

(Shaniaahh CCyLmo ne Music 
ASCAP/EMI April Mus CAPAtabybops Lit t Little 

lsWgm n, 

sM cooendiCSouth, 
á AS Air 

P 
ntrol usSic, AS 

HL/WBgM H1 44 RBH g 
he,, 

GA/Lhryis M,,AS_AP Ili n' 

SHOULDER ( Cordale ouinn Publishi 
BMUD'J n Hart Publishmg BM /Crown Glu ''-Pub - 
lishhiinna- VWarner- Tagmertune Publishing, BMI), 

HOWI 
g4! 

T p¿ll (FMI April M isiç, 
CAN er Bo Pu lis ing, ASC /N.I].G., 

S 

qCVARPe/aGg., Global gÆSM 

I 

NH1aVsStinggsS,rflog, 

1VR rancis usiçnBMIB), HL HNO 58, RBHI 
iSTO ¡¡Jimi b,_BM --EMI BI cwood, 

HMVMasani Ishabazz Music, SSACEI Foray 
mu lc SESA /F Paint MusiC`ASC /Hl 1030 
Pubblishin A C / Jae ASCAP ch Glob- 
al 
pCASCAPHoH1 

y-Pu VE1MIf April 3, 
S GE A2urPçSIDEgTelnIXoligse AbllPshing,HBBMVMusic 

SI oGO 
cELLAL4Guñhill 

Music, ASCAP/EMI April 

S Ä 9 BAPNE$ (Tap y Whyte's Music 
ngs 8f Universal, BMVBat Future Music, BMI) 

SI MO VUELVE (EdiMmon.sa, ASCAP) LT 39 
C TTI{AA hroom S d s(c BMVByefall 

N1uggi ,ASCA /Famous, t;AP /i.Lylick,I 

gMRVHHeb World Music, A CAP), HL Hm2; POP 

SNAPVEE¿YO FINGERS (gWhVi(De Rhin4or,eBpM$VE 40, 4 Ya 

LIN Dä M s G5 ASSCAP/NOttg Dale Songs, 

SO M 6(Shaniah Cymone Music, ASCAP/EMI 
April Mgsiçç, AASSGAP/Basátamba Mu içç, 

A CAP,rivygUnder My C)(othes, A4AP/ hrysalis 
MuS5ic ASCAAPP//FFlvte T unes, A I AP , iobella. 
ASCAP/Hancock MusiycrtleomDray, BM ridge 01 

Sighs usic gMVM4r cut Music, B VAir Control 
Music AP HL HB 34 

SOME (Kad s Musiç, ASCAP/KObalt Music, 
ASCAP/Ri hl k Music ASCAPBrarid New Sky 
M uSis Ayg MI gqoLLil Music, ASCAP)) HL,, CS 40 

SOME PE RANGE (hamouASCAPAhts 
O1 Denver, AP ngs.00ff d AASSCA un 

AJun Mu Sic, C P/Musi ÌWindswept, 
weet 

1mzE(HiOA()S9Ma(gaUOS,ak 

MakiA. BMVSongMOf Windswept PáificMBMIVSoñgs 

qOfgihortch, 
BMVrox Ridge Music, BMI), WBM, CS 

STEADY SHE GOES (Chrysalis Musi 
A AP/ 

SHE 
Tunes, BMI), HML, SPUP 94 

S NG KISSrES (Paper Wings 
S 

iç 
A AP elanigHowartl ic 

A RuBus c3 

HLAH11 o ggI33APro 

YYusMMicFP. 

ASAPMelusic. ASCAP), 

STIRITIN UKE MY DADDY (Young Mone publish- 
n , BMV,,WWarner-Tamerl8ne Puplishm , BfvttRvtoney 
Mack BMI), WBM, H1(J032 POP 5á RBH 8 

SUAVE LW er-Tamerlane 
ePuablishing 

BMI LT 43 

SUULIDDEEEN YEI !SEE nÿ ÁN Tmóër) 
RBH 81 

SPESASny/AN4unes. ASCAP), HL. H100 69; 

M AS I AM 11Nam Ilm F'roductidns 
AS eke Intçrrlaiional MuSic, BMVHf(co Music, 
BM n Of Windswept cific BM nwersal 
MpgicCorporation A.SGAPiçggPsSo,, 

lrcick 

yMusic laou dus Music, 
ASAPIL,N10Ó 

67h RBH 4P/Songs 
uf Universal, 

¡Noe BMpLL31 (t 
T16 

(ustirComb 
Póblishm 

MASC 
AP M I 

April M ,ASCAP/2Oaughters,usc 
SESACC h n Combs Publi sh i yE AC a s 

y Music. SEC¡EM Fgay Music, btSAL/Ani 
Nic Bhmg, anice Combs Publishing, 
BM MI Blackwpo, BM 

3 

hai Jones Music, 

MuDen MyesalVñi$wa 
er 

Ah 
Pon 

AP9sHUC ), LAM00 62nPOP 

ll 

TOLL 
RME 

AY (Moebetobame, BMq H100 70; 
P P71 

TE D0' FLORES ICo rigM Control) LT 15 
TENG (WM ASCÁ/Muziekuitgerveril BV. 

BUMA, A tAP'L i 0 
TEN G U AMU on Di cos, ASt r, 

AS AP Scarlito AS AP VI L B 

THAGIRL'(ISoufSickMuik Mg/Jum1ppióQBOeaa.nn 

Ports BMI/Pla Fur Plaavv k ÁSÇAjSlullz For 
15iifz Ánd PPPPaB Musik ASLN MI gprii rtusic, 

CAP//KIrnqq eyyez M sic. ACAP/Chubby Boy 
M'SSrr ic ASI.AP/yhamiÌliaN mp Music 
SP Songs Uf Universall, I, HL, Hi00 52; 

PUUPP 3366ALL 

I1L EVER NEED (Gr Dy mite, 

TAgSCAPN/1N 

shvistavhllel.gggM EZ 
$MI*qony/ÁN 

THAT'S TEÚI(M99aihvrr Chip(UNMHULgc, BMVEMI ack- 
wood BM12omba S s, BMVH.KII BMp.M.P, 
BMI eams s BM nslan MU iç, mi RBH 56 

THEI'S/ Hr(Gold & frOn AGArANB,MusiGc., 
AWyySggCAP/SBOIiu cg/ich, ASCAP/XM Music ASGAP). 

THROM(1GRH G S (EMI April MuSic ASCAP/Stone 
Su usic A APP HL,HH10074AP00l,7gg 

THSÑdW SOME (12pet Music, ASCAP/Songs Of 
Universal. BMI), HL, iteH B2 

Data for week of NOVEMBER 4, 2006 

ATI Sony /AN Discos, ASCAP / Arjona Musical, 
ASCAP LT 21 

11MMCGRAW(Sony AN Timber SESACMillsboro 
Valley, SESAC/Sona/AN Tree BMVFaYyIa Swift 
Music BMI HL 17 810061; PUP 70 

TOO LMEt00 LATE (Jetanon Music ASCAP /Jerk 
Awake, ASCAP/Ruth Anne Music ASCAP/Shapiro, 
Bernstein & Co., ASCAP ) H1001; POP 2 

TOP BACK (Club Crown. blishing, BMI/Chubby Boy 
Music. ASCAP ) RBH 64 

TU AMOR (Realsongs. ASCAP), WBM, H100 99; 
POP 43 

TU PEOR ERROR (EMI April Music, ASCAP) LT 32 
TU RECUERDO (Terra Music. ASCAP) LT 18 
TURN R UP (Shaniah Cymone Music, ASCAP/EMI 

April Music, ASCAP/Naked Under My Clothes, 
ASCAP Chrryyssaalis Music. ASCAP/Songs Of The 
Knoll, BMVEmbassy Music Corporation, BM(Delbon 
Publishing. BMVFIyte Tyme Tunes, ASCAP), 7L, RBH 

TURN THE PAGE (RJ Music, BMVEMI Blackwood, 
BMVJon Jon Oruro Publishing, SESAC/EMI April 
Music ASCAPI RBH 74 

TWO PINK UNES (Sony /AN Tree, BMVKingstreet 

M ia 

Sonos SESACBuby Booby Tunes. 

U $I Ul Ine firing tntergamen kD 
fishing, MVL d Jizzel Music Publishingg,, BMVkanda- 
cy, ASCAP /Air Control Music ASCAP/EMI April 
Music ASCAP /Flippin t. Mimk BMVNappy Boy 
Pubhshmpp,, BMI), HL. 1111 42 POP 28 

UNAPPRECIATED (Bubba Gee Music, BMVVNNoontime 
Tunes. BMI/Warner- Tamerlane Publishing, BMI/Soja 
Publishing, BM Gloss Publishing, ublishing, 

ASCAPéd Keyz Music ASCA WBM, H1ÓÓ 81; 
RBH 2 

UNFAITHFUL (Super Sapin Publishing BML2omba 
Songs, BM ny/AN lunes. ASCAP/EMI Apri 
Music ASAP HLWBM. POP 76 

UNTIL THE END OF TIME (Lyric Masters 911 Pub- 
lishing, 

g ,SSESACNniversal 

Lingo. ASCAP/Nolling Hill, 
ASCAP/Stepping tepping Into The Blue, ASCAP/Bug, BMI) 
RBH 

UPGRADE U (Beyonce, ASCAP/Music World, 
ASCAP/Yoga Flames Music, BMVJanice Combs 
Publishing. BMVEMI Blackwood. BMI/Team S Col 
Publishing BMVHitco Music, BMVSongs Of 

Windswept Pacific, BMVSoIan0Qe MWP 
ASCAP /Angela Beyince ASC P/EMI Longitude 
BMVEMI April Music ASCAP /Carter Boys Publish - 
ing`ASCAP HL RBH 36 

USED TO BEMY'GIRL (Universal- PotyGram Interna- 
tional ASCAP/Cancelled Lunch Music, ASCAP/fine 
For Flytes Music BMVDimensional Songs Of e 

Knoll, BMI), HL ÁBH 41 

WAIT A MINUTE -:,,ch ASCAFY9RFfiasic, 
ALLAI' n/is ,CAP/tJn,su' ..3 Music 
Corporation. .3M POP 

WATHNG ON THE WORLD TO CHANGE _;ony,'AN 
Tunes ASCAP ! ASCAP). HL, H10J 
23' POP 31 

WALK AWAY (REMEMBER ME) -(Super Sup? Rib - 
lishin BMVZomba wings BMVSOny /AN Tunes, 
ASCAP/EMI April Music, ASCAP/Havana Brown, 

on Of Universal, BM hanggha_i Publishing 
ASAP ioTato Music, ASC ), HL/WBM, H100 75; 
POP 

BM 

5 
WRBH ALK 

6 
R GUT (Top Quality, BMI) H100 31; POP E3: 

WANTTO.(Jennifer Nettles, ASCAP/Dirkpit 
BMVMusic Of Sae Three, BM /Bobby's Song And 
Salvage SMI) CS7' 8100 47; 'OP 73 

WATCHING YOU (Mike Curb Music BMVMultisoigs 
BMG, SESAC/Sonrqgs From The While 
House.SESAC/Bndge Building, BMVDino's Song 
Shop BMI) CS 25 

WE FLY HIGH (Sally Ruth Ester Publishing 
ASCAP/Zukhan Music, BMI) H100 54, POP 80, fIBH 
15 

WEH DEM A DO (Copyright Contro /P 1po Music, 
ASCAP/Westbury Music, ASCAP//TiTinkin Toe Music, 
ASCAP RBH 57 

WELCOME TO THE BLACK PARADE (Blow The 
4e titi ore Muisc, BMI) H100 56; 

WHAT HURTS THE MOST (Gotahaveable, 
BMi Songs Jr Winoswe tlPacific, BMVAlmo Music, 

WHAT R IZ )Trackkbla erPOP sic, ASCAP/Playmaker 
Beatz, ASCAP/R/eoina's Son Music, ASCAP /Slide 
That Music, ASCAP/EMI April Music, ASCAPI, HLt 

RBH 95 
(WHEN YOU GONNA) GIVE R UP TO ME Dully 

Rocl i Music, 
ASC ingst- 
n !, ruveisdi MUSIC Corpora- 

. 

UrlS. ASCAP //She Wrote It, 

na044 LT36 POP 32 
WHEN YOU WERE YOUNG (The Killers, 

ASCAP/Universal -Pol Gram International, ASCAP), 
HLH10028 POP33y 

WHERE'D YOU GO (Fort Minor Music, BMVZomba 
Songs BMI), WBM, POP 98 

WHERE YOU AT (Team S Dot Publishing, BMpUVHitco 

Music, BMISongs 01 Windswept Pacific, BMVCrows 
Tree Publishing, BMI ) RBH 93 

WHITE & NEWT (Chomilliary Camp Music 
ASCAP /Universal Music Corporation. ASCAP 
For PlaayyN- Skiliz, ASCAP/EMI Music, Bay 
ASCAP/I.eathaace Music ASCAP/Skillz For Skillz 
And Play Musik ASCAP/Èar Booker Music, BMI), 
HL.H1Ú015, POP 17 

THE WOMAN IN MY UPE (Ph lvester Music, 
ASCAP /Jammin' Jules Music BMI) CS 31 

WOULD YOU GO WITH ME 
Music, 

Tree, BMVAII 
Miohty Dug Music BMVTravelin' Arkaosawver 
BM/City Wolf, BM)), HL, CS 8; H100 55; POP 87 

?imanuogMusic ASUPO /IVI Music. 
ASCAP/Ossf Songs BMVSoundtron Tunes 
BMWoung Mon%, PÚblis ing BMVWamer-Tamer- 
lane Publishing, RA/Reformation Publishing. PRS), 
WBM RBH Z9 

YOU DbNT KNOW A THING (Cotton Ciry Music 
Publishing, BMVRive Music, BMV1iniversal -Poly - 
Gram Intenational, ACAPSpunker Songs, ASCA(,), 
HL CS 49 

YOU'LL ALWAYS BE MY BABY (Caeers -BMG, 
BM /GingperdogSonrgs. BM ony /AN Tree 

BM/Gola Watch BMVEMI Blackwood, BMVRano 
Wire Music BMO, HL CS 30 

YOU SAVE ME (Syony /ATV Gross 
ASCAP/Dimensional Music Of 1091 
Of Universal. BMVMaadoo, BMI), HL, CS 5; H100 
50. POP 86 

YOU SHOULD BE MY GIRL ( Bubba Gee Music 
BMVWarner- Tamerlane Publishing, BMVKlassic Lee 
Music, SESAC/How Ya Loa Dat Music, ASCAP/Nol- 
ting Dale Songs ASCAP /Osai Songs 
BM (Soundtron tunes BMI), WBM, RBH 45 

YUMMY (Musichelo, BMVGroobin', ASCAP) LT 48 

DOM (Trill Productions. ASCAP/Granny Man Pub- 
lishing, BMp RBH 44 

I CHARTS LEGEND on Page 108 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MÂRI(E i P 
For ad placement write to classifieds a billboard.com or call 800- 223 -7524 

REAL ESTATE 

MARCO ISLAND, FLORIDA 

Water Front Luxury 9,051 sq.ft. Under Air. Two Docks 

$9,400,000. 
Also available for location 

Patrick McDonald 
RE /MAX Realty Unlimited 

1- 877 -349 -5484 
www.luxuryhomesmarcoisland.corn 

ABIBratdistotitiattidlifirlitIMMONAIN 
Lakefront sanctuary featuring priceless views of Tennessee's 

Old Hickory Lake! Approximately 10,000 sq. ft. of living space 
that includes multiple formal and informal entertaining areas. 

$1,999,000. 

Gewn Dowland, REMAX Choice Properties, 
615- 452 -7264 - 615 -531 -001 1 or visit 

gwendowland.com 

Ultra- Contemporary Bel Air Home 
with Amazing Panoramic Views 

15263 Mulholland C r. Bel Air, California 

Two saltwater pools 

with waterfall 
Extensive balconies 

Rooftop deck 

Game room / bar 

go to: 

. 3rd and 4th bedrooms 
suitable for use as 

home office(s),gym, 

guest suite(s) 

Cook's kitchen 

www.troxellonmulholland.com 
-or more pictures and info. 

Offered at $2,595,000 

Sotheby's Ben Allanoff 
=..wer9:5M: 

. 

BILLBOARD CLASSIFIEDS 
IVIOVE LUXURY REAL ESTATE TO THE STARS REACH 

THE HIGH -POWER EI) WORI_I) OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323- 525 -2395- 

Billboard @musician.org 
1- 800 -223 -7524 

Reach all the movers & shakers every week 
through the pages of Billboard 

a force in the music /entertainment 
industry for over 100 years 

LEGAL SERVICES 

ARRESTED? 
BEAT THE PRESS 

Damage Control Public Relations 
IMAGE IS EVERYTHING 

www,ARREST M IA.com 

111111'S hINTS!! 

Call attorney Jeffery Leving 
312 -356 -DADS or visit 

www.dadsrights.com 
ENTERTAINMENT LAW, COPYRIGHT LAW, 

and Trademark Law. The Law Firm of 
Anthony Verna. NYCCopyrights.com, 

NYCTrademarks.com. Call 212.618 -1210. 

E -mail: law@nyctrademarks.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CDs, cassettes 
and LP's as low as 50f. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.BOx A Trenton, N.J. 08691 -0020 

email: sourplomus®sol.com 

SONGS 
FOR SALE 

esongs.com 
is For Sale 

760.989.9622 
gypsiesongs @yahoo.com 

NOTICES/ 
ANNOUNCEMENTS 

PUFF THE 
MAGIC DRAGON 

covered by The Loop is 
banned on radio in Canada. 
Info: www.puffmagic.com 

PROFESSIONAL 
SERVICES 

LAST CHANCE 
GET 60 FREE 
DISCS WITH 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER. 

Our 60th anniversary special 
offer ends 12/31/06. 
Visit www.discmakers.com /bb 
or call 1- 866 -677 -7911. 

Th DISC MAKERS'" 

T- SHIRTS 

ßflOKITflU 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

HELP WANTED 

Berklee 
college of 

music 

The Music Business/Management Department within the 

Professional Education Division is now accepting 

applications for TWO full -time faculty positions. 

One position will center on teaching traditional business 

courses such as management. accounting. business 

leadership and ethics. business communications, and 

developing new courses that focus on entrepreneurship and e- commerce. The second 
position will include teaching courses in areas such as marketing. economics. computer 

applications. legal aspects, and developing new courses that focus on advertising sales 

and strategic planning. To learn more about these opportunities, please visit our web site 

http: www. berklee. edu/hr 

Berklee College of Music is one of the world's leading educational institutions in the 

field of contemporary music. Located in Boston, Berklee is a private four -year institution 

with an educational mission of practical career preparation in today's professional music 

world. The Berklee community consists of 3,900 talented and diverse students from 72 

countries, 495 internationally respected faculty, 400 dedicated staff and a global 

extended family of alumni, whose 147 Grammy awards testify to their indelible 

contributions to the music of our time. 

STATE UNIVERSITY OF NEW YORK COLLEGE AT ONEONTA 
Assistant Professor - Music Dept. Full -time, tenure track, 

two yr. initial appt., begins August 2007. See 
http : / /www.oneonta.edu /admin /humres /employment for 
full details. SUNY Oneonta is an EEO /AA /ADAemployer. 

Contact barstors @oneonta.edu. Please reference Box BB, #1060 -Q. 

STATE UNIVERSITY OF NEW YORK COLLEGE AT ONEONTA 
Lecturer - Music Dept. Full -time, non -tenure track, 

one year initial appt., begins August 2007. See 
http://www.oneonta.edu/admin/humres/employment 

for full details. SUNY Oneonta is an EEO /AA /ADA 
employer. Contact barstors @oneonta.edu. Please 

reference Box BB, #1060 -R. 
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HELP WANTED 

NATIONAL DIRECTOR OF SALES 

VICTORY 

RECORDS 
THE #1 INDEPENDENT RECORD LABEL 
is looking to fill its NATIONAL DIRECTOR OF 

SALES position. This person would interface 
with our US (RED) and Canadian (Universal) 

distributors and retail. Five years of experi- 
ence in similar position along with great rela- 

tionships in the retail community is required. 
Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs @victoryrecords.com 
fax: 312.873.3889 

www.victoryrecords.com 

PUBLICIS T 
VICTORY 

RECORDS 
VICTORY RECORDS is looking for a savvy and 
creative individual to join its U.S. publicity depart- 
ment. This person would be responsible for using 
their existing and developing media relationships to 
expose our artists and other related projects. Excel- 
lent writing, organizational, marketing, creative and 
social skills required. Candidate should have a lust 
for promotion, travel, willing to work long hours and 
hunger for searching out media opportunities in 
print, on the Internet and on Television. For consider- 
ation please fax cover letter, resume and references. 
At least three years previous publicity experience 
required. 

Resume with references and cover letter to: 

email: jobs @victoryrecords.com 
fax: 312.873.3889 

FREE PODCAST AVAILABLE NOW AT VICTORV.TV 

\ !( I O!., 

ViCTORV1E.a 
RF.( (71t1 )s JOIN OUR EXCLUSIVE COMMUNITY 

VICTORY RECORDS - 346 N. JUSTINE ST., SUITE 504, CHICAGO, IL 60607 
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PROMO & 
MARKETING 

Radio Promotional 
Representation 

Do you need independent Radio 
Promotion? Get your music 

promoted at CJM Music Marathon, 
the largest independent radio 
music conference for college, 
universities, and indie bands in 

North America, held at the Lincoln 
Center in New York City!! 

White Eagle Music Promotions, an 
established marketing and 

promotion company, is still taking 
last minute submissions for radio 
and conference representation. 
The conference will take place 
from October 31st to November 

4th with over 50 venues and 1,000 
bands don't miss out on this great 
opportunity to be represented at 

this very important 
event! Website: 

www.whiteeaglerecords.ca 
E -mail: info @whiteeaglerecords.ca 

Phone: 416 -620 -1231 or 
718 -701 -2763 

WHITE EAGLE 
MUSIC PROMOTIONS 

Promoting Recording Artists 
Worldwide! Radio, Distribution, World 

Music Conferences, Licensing, 
TV /Film Placement. 

www.whiteeaglemusic.com 
Phone: 800 -839 -1066. 

Volunteers Needed 
Interested in volunteering at 

the most important music 
industry events? 

Touring Conference & Awards, 
November 7 -9, 2006 

The Roosevelt Hotel, NYC 

Regional Mexican Music Summit 
November 12 -14, 2006 

Beverly Hilton, Los Angeles, CA 

Film & TV Music Conference 
November 13 -15, 2006 

verly Hilton, Los Angeles, 

Please contact: 
Courtney Marks 

cmarks @billboard.com 
646.654.4652 

www.BillboardEvents.com 

HAVE A POSITION TO FILL? 
WANT TO REACH HIGHLY QUALI- 

FIED PEOPLE FAST? 

LOOK NO FURTHER CALL 

BUM 
CLISSIFIFIS 
1800- 223 -7524 

OR CALL 

ARKADY FRIDMAN 

646- 654 -4636 

ADAM GROSS 

646- 654 -4691 

JEFF SERRETTE 

646- 654 -4697 

OR EMAIL US AT 

classifieds @billboard.com 

_ IVIïIep'sts 
COMPILED BY KRISTINA TUNZI ktunzi a billboard.com 

Sandy West, 47 
Sandy West, 47, drummer for 
influential '70s band the Runaways, 
died Oct. 21 after a long battle with 
lung cancer. 

West left an indelible mark on 
rock music as a founding member of 
the Runaways, which featured fellow 
rockers Joan Jett, Lita Ford and 
Cherie Currie, and as a leading 
inspiration for a number of notable 
musicians, both male and female. 
Many young musicians can trace 

their inspiration directly to the first 
time they heard "Cherry Bómb." 

The Runaways toured the world 
several times, often headlining with 
opening acts like Tom Petty and 
Cheap Trick. Their discography 
includes more than 60 albums, 
singles, bootlegs and compilations. 
Their music has been included in 
dozens of rock and punk collections, 
has appeared in several feature films 
including "Dawn: Portrait of a 

Teenage Runaway" and "Detroit 
Rock City," and has been covered by 

numerous bands, from the Street 
Walkin' Cheetahs to Guns N' Roses. 
After the band broke up, West 
continued to perform as a drummer, 
guitarist and vocalist with the Sandy 
West Band. As a solo artist she 
recorded an EP and numerous 
videos, and continued to enjoy a 

dedicated cult following. 
-Christy Lindsay 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL CASSETTE 

-ready C f rla de 1-color 8 

300 Pae i e: $ 775.00 1 

fimojr e, wCeD llabalk 
hhrmwp 

rrianp 

& ' 000 CD $ 
2-color ready Package: film,/ jewelaox, slerinkwrap 

a_J. YUNYL PROMO 
100 12" VINYL $799.00 Additional LP's: $1.30 each WE'VE MOVED! 
500 12" VINYL $1,279.00 REORDER $710.00 .m langer 1,10 110, 

1000 12" VINYL $1,889.00 REORDER - $1319.00 
in Gump Park 

PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2.COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND ASK FOR OUR FREE BROCHURE! 

0 RAINBO RECORDS MANUTA('Tt RING (oc'o,, '.in, Ejll 
8960 Eton Ave., Canoga Park, CA 91304 ( 8 1.8 12 8 0 - I I 0 0 

;'° 19{9 Fax: (818) 280 -1101 www.rainborccords.com intot!rainborecords.kom 

RECORDING STUDIOS 

Amazing Freestanding Private Recording Facility 
In The Heart Of Maimi, Florida 

Sprockets Music Studios 

Premier music company, Sprockets Music, is moving to a 

new facility. Exclusive and private, free standing recording 

facility in the heal of Miami, minutes from Downtown and 

South Beach. Three stories, 3500+ SgFt Fully wired for Internet, 

security, sound video, dual HVAC units, Italian limestone and 

much more. Custom Light fixtures and a spectacular 3U floor 

30 person roof top veranda is only the beginning. Everything is 

custom. Designed by award wining architect and interior designer. 

Ultra contemporary studio ready to move in. 

Offered at $2,475,000 
2811 SW THIRD AVE 

MIAMI, FL 33129 

Property characteristics 
World Class Architecture Built in 2004 

Slate d the An Electronics System 

200. Amp Service 

Loading Bay 

Executive Rod Top Terrace 

Renowned Interior Designer 

Impact Glass 

Awards/Trophy Niche(s) 

Cal 5 In Every Office 

Main Server Center 

Every Office Wured for Audio and Video 

Utra Secure Facility 

Imported Limestone 

Imported Lighting Fixtures 

Dual Over -sized HVAC Units 

William R. Cook -Licensed Realtor 
Harrod Exclusive Realty 

18851 NE 29 Ave Suite 700 
Aventura, FL 33180 

Direct (305) 761 -9455 Fax: (305) 860.5916 
william@wrcookcom 

For MoreInformatiort www.wrcook.com 

Contact William to handle all of your luxury property needs in South Florida 
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bacicbeat 

TOP 20 WOMEN IN MUSIC: Billboard held its inaugural event honoring the top 20 
women in music Oct. 6 at the Core Club in New York Many of the entertainment executives t aveled on a red -eye from Los Angeies following the City of Hope benefit to pay tribute to 
their coleagues. Glacéau vitaminwater, Elizabeth Arden and Gibson Guitars co- sponsored the 
event by providing special- edifion Kelly Clarkson water, beaky travel packs and a Baldwin- 
piano for the opening receptico a JToS- COURTESY OF JEMAL COUäTESS/wcEIMAGE.COM 

LEFT: Warner Bros. senior VP of urban promotion Cynthia "Cr Johnson, left, with fellow 
award winner and Recording Academy VP of member services Angelia Bibbs -Sanders. 

ABOVE. Billboard East Coast ad director Cindy Mata, left, with GFcéau vitaminwater 
Enterta nrnent's associate marketing manager Faye Fiondetla, center, and communications 
manager Lara.Bendier. 

ABOVE RIGHT: MTV president Christina Norman, left, with Billboard executive editor/ 
associate publisher Tamara Conniff right, and fellow award winner MTV chairman /CEO 
Judy McGrath. 

ABOVE: Gibson Guitars VP of entertainment relations Noreena Barbella with 
Allianze VP of business development John McCarus. 

BELOW: BBlboard VP of integrated sales /associate publisher Brian Kennedy 
with the Recording Academy's New York Chapter executive director 
Elizabeth Healy. 

ABOVE LEFT: Warner Music Group-US Recorded Music chairman /CEO Lyor Cohen, left, with Atantic Music Group president and award recipient Julie 
Greenwald and Warner Music Group executive VP Kevin Liles. 

ABOVE RIGHT: Atlantic Records senior VP of publicity Sheila Richman. Left with Dreier LLP executive Samantha Rhulen. 

BELOW: Billboard's top women in music honorees surround Billboard executive editor /associate publisher Tamara Conniff. From left are MTV president 
Christina Norman, Atia ̂ tic Music Group president Julie Greenwald Virgin Records executive VP of promotion Hilary Shaev, Sony Urban Music president 
Lisa Ellis, Conniff, Recording Aimdemy VP of member services Angelis Bibbs- Sanders, Warner Bros. senior VP of urban promotion Cynthia - "CJ" Johnson 
and Beggars Group CEO Lesley Blealdey. 
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For more INSIDE TRACK go to 
www.billboard 

ON THE SABBATH, THEY ROCKED 
Maybe it takes a little friendly competition to nudge Ozzy 
Osbourne back into the studio with Black Sabbath. This week, 
word went out that original Sabbath members Tony Iommi, 
Geezer Butler and Bill Ward were reuniting with vocalist 
Ronnie James Dio, who replaced Osbourne in the band in 
1979 under the moniker Heaven and Hell. The new group, 

named after the first post -Osbourne Sabbath album, will hit 
the road in early 2007, according to their rep. 

But wait, the Oz says. This is all just a precursor to a Black Sab- 

bath tour with Osbourne, Iommi, Butler and Ward in late '07, along 
with the group's first new studio album featuring that lineup since 

1978's "Never Say Die!" 
"Tony Iommi and Ronnie Dio are working on a project together which has 

nothing to do with Black Sabbath," a statement from Osbourne's publicist reads. 
"There is only one Black Sabbath. However, Osbourne wishes Tony and Ronnie much 

success in their project together." 
Adding to the drama, Osbourne himself told Billboard 

in March 2005 that he had no interest in making another 
Sabbath album. 

"I could go in the studio and write a bunch of stuff, but 
why do an album just for the sake of Bill, Tony, me and 
Geezer together playing if it's not up to the Black Sabbath 
standard that I left ?" he said. "It would fuck it up, you know? 
It's so sad when you hear these monumental bands do these 
piece of shit records just because they want the money." 

In related news, everybody knows the story of Osbourne 
biting the head off a live bat back in the day. There's a 

similar tale about Alice Cooper throwing a live chicken 
into the audience during a 1969 show, whereupon it was 
torn to pieces. 

Cooper has always maintained he didn't know chickens 
couldn't fly and that if he had, he never would have sent Offstage and outside the studio, Wayne is preparing the 
the animal airborne. As he was overheard telling Kather- female jean line Double U, which is in its marketing stage. 
ine Turman, the producer of his United Stations syndicated "With the clothing, he's going to need a lot of creative 
radio show "Nights With Alice Cooper" last week after a control," Bryant says of the deal term he seeks. "We're 
New York show, "No one ever comes down on Colonel looking for a partnership where he gets his money up- 

Sanders, and he's got to be the Idi Amin of chickens." front and a back -end percentage. He's bringing to the table 
millions of fans." 

While the Fugees remain M.I.A. after announcing their 
reunion and as -yet- unseen album last year, Lauryn 
Hill staged a rare performance Oct. 25 at the W Hotel 
in New York. Backed by an eight- member band, which 
she frequently conducted, and two backup singers, 
Hill ran through several tracks from her Grammy 
Award -winning solo album "The Miseducation of Lau - 

ryn Hill," including renditions of "Lost Ones," "Final 
Hour," "Ex- Factor" and "Doo Wop (That Thing)." 
The singer /rapper also per- 
formed the Fugees hits "Fugee 
La," "Ready or Not" and "Killing 
Me Softly." Never one to rest on her 
laurels, Hill unveiled completely dif- 
ferent arrangements for most 
tracks. Hosted by Condé Nast 
Media Group, the private gig 
was held to celebrate the 
new Starwood Preferred 
Guest credit card from 
American Express. 

RBD ALL OVER 
Pop group RBD is determined not to be a flash in the pan. 

In addition to upcoming studio sets in English and Span- 
ish, the Mexican quintet is about to start shooting a new 
TV series titled "La Familia RBD." 

"La Familia RBD" will, of course, feature all five RBD 

members, plus invited guests in several episodes. In Mex- 

ico, it will air on Televisa, but there's no word yet on 
whether it will be seen in the United States. 

WHAT WAYNE'S UP TO 
Rapper Lil Wayne is a busy 
man, as evidenced by our story on page 
86. But there are a number of other proj- 
ects on his horizon, including a highly 
anticipated mixtape with Juelz San- 
tana, tentatively titled "I Can't Feel My 

Face." The album will be released by 

a major label to be announced. 
"They're recording already," says 
Cortez Bryant, president of Lil 
Wayne's Young Money Entertain- 
ment label. "I just have to tackle all 
the label politics between Cash Money 
and Def Jam." 

R &B /disco queen Evelyn "Champagne" King 
is recording a new studio album -her first in 
10 years. Best -known for the 1978 crossover 

hit "Shame," King has signed with Los An- 
geles -based RNB Entertainment Group 

for an as -yet- untitled CD due next 
year. Handling the production is 
Preston Glass, whose credits 
include Kenny G's "Duotones" and 

Aretha Franklin's "Who's 
Zoomin' Who." 

41/4BITS AND BOBS 
Track hears that Sonic Youth 

will fulfill its contract with 
Geffen, for which it has 

recorded since 1990, with the 
Dec. 5 release of "The Destroyed 
Room: B -Sides and Rarities." No 

word on whether the band will 
consider re- signing, but sources say 

its members were none too pleased 
that the A &R and marketing staffers 

assigned to work its 2006 album 
"Rather Ripped" were let go just prior 
to the set's release. 

ExecLitive 
U RN ÍAI3LE 

EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Zomba Label Group in New York 
promotes Mickey "Memphitz" Wright to VP of A &R. He 
was director. 

Universal Music Group Nashville elevates Ben Kline to 
executive VP of sales, marketing and new media. He was 
senior VP of sales and marketing. 

Island Def Jam Music Group in New York promotes Jim 
Roppo to senior VP of sales. He was VP. 

Columbia Records names Ben Goldman senior VP of 
A &R. He held the same title at Epic Records. 

Virgin Records in New York appoints Heidi Anne -Noel to 
senior director of publicity. She was a national publicist at 
Girlie Action Media and Marketing. 

DISTRIBUTION: Handleman Co. names Robert E. Kirby 
president /COO. He was president of personal products 
company at Johnson & Johnson. 

The Orchard in New York ups Annie Linn to director of 
creative licensing. She was manager of sync licensing 
and administration. 

TOURING: The Agency Group in Los Angeles 
appoints Dave Shapiro as an agent. He was an agent 
at Velocity Touring. 

MEDIA: XM Satellite Radio names Vernon Irvin chief mar- 
keting officer. He was executive VP/GM at VeriSign. 

MTV Networks International in London promotes Jamie 
Caring to senior VP of talent and music. He was VP of tal- 
ent and music, and responsible for the European region. 

DIGITAL: AOL appoints Mike Rich to VP /GM of music, 
movies and TV. He was VP of programming, products and 
operations at the company. 

RELATED FIELDS: The newly opened Chamber Group in 

New York names Chris Chambers as founder /president. He 
was senior VP of publicity and artist development at Sony 
BMG Music Entertainment. 

Dial Global in Los Angeles promotes Melinda 
Haroutunian to VP of Western regional sales. She 
was manager. 

Castalian Music promotes Leslie Hill to president. She 
was executive VP. 

Send submissions to exec a billboard.com. 

G)ODW() 1k i.. 
ROCK FOR RELIEF 
Steve Earle, Mike Mills, Allison Moorer, Tom Morello, the 
Coup's Boots Riley and Sleater -Kinney's Corin Tucker will 
gather for a Nov. 6 benefit concert at New Orleans' famed 
club Tipitina's. Proceeds will benefit such Hurricane Kat- 

rina recovery organizations as Arabi Wrecking Krewe and 
the New Orleans' Musicians Clinic. The concert is part of 
a Nov. 3 -6 symposium in the Crescent City sponsored by 
the Future of Music Coalition. 

NOBEL NOTABLES 
Lionel Richie, John Legend, Rihanna, Paulina Rubio, 
Wynonna, Simply Red, Hakim, Renée Fleming and Morten 
Abe will perform at the annual Nobel Peace Prize Concert, 
set for Dec. 11 in Oslo. Sharon Stone and Anjelica Huston 
will host the event, which will be broadcast to more than 
100 countries. 
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MIDEMNET FORUM 

SPEAKERS 

Mies Flint 
President 

SONY ERICSSON MOBILE 

COMMUNICATIONS 

Mitch Bainwol 
Chairman 

RIAA 

Gary Shapiro 
President & CEO 

CONSUMER ELECTRONICS ASSOCIATION 

Chris Anderson 
Eci-or in Chief 

WIRED 

MIDEMNET FORUt:THE WORLD'S DIGITAL & 
MOBILE MUSIC FORUM 

In January 2007, international business leacers will 
be meeting in Cannes to network and exchange dig -al music 
knowledge. 

Held at MIDEM, the world's music -na-k:et, :he two -day 
vlidemNet Forum was sold out in 2035 gatiering 1,200 deci- 
jion- makers. 

4mongst others, key vl demNet ForLm -opics will incl_de: 

Music 2.0 - partner with consumers through soc;3l 
networking and Lser- generated :orlten. 
Niche markets (long tail) and ad- supported content: 
the next gold ruse 
A focus on the exploding Asian Market. 

REGISTER BEFORE 31 OC -OBER NC SAVE CLOSE TD 40% 

33 1 41 90 44 60 
info.lnidem@reedmidEm.com 

Media partners: 

ctri digitalmediaw're 

informa 
telecoms & media 

AMONGST MANY OTHERS, WE WILL HAVE THE FOLLOWING 3 HEADLINE 

SESSIONS: 

1 Miles Flint, President, Sony Ericsson Mobile Commur ications 
One of the most music -focused mobile manufacturers, who is getting 

increasingly involved in mobile content... The next key to the market? 

2 Mitch Bainwol, Chairman, RIAA 

Gary Shapiro, President & CEO, Consumer Electronics Association 
Individually, they are leaders in music and technology. Together, they are 

shaping the new lardscape for entertaiirnent! 

Chris Anderson, Editor in Chief, Wired 
The father of long tail theory: what if smil sales were the next hit? 

SPEAKERS PRESENT THIS YEAR: 
Gay Ge Chen, CEO, Orca Digital Inc 
Da./id Israelite, President and CEO, NMPA 
Larry Kenswil, President, Universal Music Group - et_abs 
Robin Kent, CEO, SpiralFrog 
Terry Mc Bride, CEO, Nettwerk Music Group & Steve Page, 

MLsician, Desperation Records /Barenaked Ladies 
Nigel Morris, President. Isobar Worldwide 
Costa Pilavachi, President, EMI Classics 
Mi<a Salmi, CEO, Shockwave /Atom Entertainment 
Dan Sheeran, SVF Music, RealNetworks 
William Stensrud Chairman & CEO, s1uze 
ConorYang, CEO, Rock Mobile Corporation 

Mmobie.daily Billboard 
music :) ally 

i STREAM 

E 
o 
o 
o 2 

o 

aReed MIDEM 
A member of Reed Exhibtims 

MidemNet Fo -um: 20 - 21 January 2007 MIDEM: 21 - 25 January 2007 

Palais des Festivals, Cannes, France www.midem.com 
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A NOT SO SUBTLE REMINDER THAT NOMINATIONS ARE COMING UP. 

"Columbia" and . Reg. U.S. Pat. & Tm. OH. Marca Registrada./® 2006 SONY BMG MUSIC ENTERTAINMENT 
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