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ASCAI' Founders /Ward 
NI:II. VOU1lG 

EMI MUSIC PUBLISHING 

College V:-7- aucl /Ward 
TI--IE AI2Cr1llI: FII2I: 

EMI PLscP hhsmng..A ?rièFNlfmup 

l'ttbTisher of tie 'Year 

I:VI MUSIC l'UL3I.ISHI\1G honorees 
MOST PERFORMED SONGS 
Ain't No Mountain High Enough 
Writers: Nicko as Ash ord 

Valerie Sinpon 
Publisher: EMI,Jobete lusic Co., Inc. 

Are You Gonna Be My Girl 
Writers: Cam Nlurcew (APRA) 

Nic C2ste- 
Publisher: Get Jet Music Inc. 

Baby Boy 
Writers: Beyorcé, jar-Z, Robert "EST" Waller, 

Scott Stood, Sean Paul 
Publishers: Beion_é Publishing 

Black Cveled Musik 
Carter Bois Publishing 
EMI PA.isi._ -)ublishing 
Hitco loth 
Ncttirbg =ale Songs Inc. 
Scott _tcich Music 
TVT PAusic Inc. 

Big Yellow Taxi 
Writer: Joni Mítc tll 
Publisher: Siquorrb Publishing 

The Boys of Sumer er 
Writer: Michael C3rn:bell 
Publisher: Wild Gate.; Music 

Burn 
Writers: Jermaine Dupri, Usher 
Publishers: EMI Vusi: Publishing, 

Shan eh Cymone Music, UR -IV 

Calling All Angels 
Writers: Chart e Coll- 

Pat Mork ha 
Jimmi Stsff_rd 
Scott Uncle-wood 

Publishers: Blue Lam:. Music 
EMI r -uei: Publishing 

Cant Hold Us Down 
Writers: Greg Pre__cpino 

Scott Sto-ch 
Matthew Vi der 

Publ shers: BLChu Music 
No Ea-s Music 
Scott 5to-ch Music 
W Idea IG-gdom Music 

Confessior s Part Il 
Writers: Jernane Dupri 

Usher 
Publishers: Ely! Music Fublishing 

iniah Cymmne Music 
UR-IV 

Damn! 
Writers: J -Bc, ;earl Paul. ?OBMAC 
Publishers Drugstore Pu )lishing, Swole Music, 

-VT Music lie_. 

Dance With My Father 
Writers: R cha -d Marx 

Litìer Vandross 
Publishers: i Fi -Boy Musi, 

EMI Music Fiblishing, 
Urcle Ronne s Music Co. 

Dirt Off Yew Shoulder 
Writers: .ay-2. Timbaland 
Publishes:'Cater Boys Publishing 

vinginia Bea:li Music 
Warner /Chappell Music, Inc. 

Drift Away 
Writer: Mertc r Williams 
Publisher: Arno Music Carp. 

First Cut 1: The Deepest 
Writer: YLscf slam (PRS: 

Publisher: Lnversal Mcs : Publishing Group 

Forever And For Always 
Writers: Robe-t John " Mk_tt" Lange (PRS) 

Publishers: ?cmba Enterprises Inc. 

Freek- A- Leek 
Writers: C.U., Petey Pa3c 

La vlircuis Jeflle, son 
Publishers: 'i -capo Musi: 

<Lmbaya 
Ms & Marc Music 
?cmba EnteDrises Inc. 

Goodies 
Writers: Cira Sean Gaoett 

La vlirquis Jefte-son 
Fety Pablo 

Publisher_: :hristopher Garrett's Publishing 
ii_co South 
<c m paya 
M_ And MEr Music 
tcyalty Righlinys 
Zomba Enteninses Inc. 

Harder Vo Breathe 
Writers: JE mes Valentine 
Publishers: B iG Songs, Inc. 

VI°ntine Valentine 

Hey Ya! 4111.16. 

Writer: r drÉ 3000 Benjamin 
Publis: Chysalis Music 

Ciat Booty Music 

Hotel 
Writers: Gassüc , Swizz Beatz 
Publisher; Larsiny, Swizz Beatz, 

U-i versal Music Publishing Group 

I Don't Wania Know 
Writers: v Down, Loon, 

Eick sermon, 
Parrish "PMD" Smith 

Publishers: Ci Id Support Publishing Inc. 
Dnceno Music Publishing 
E I Music Publishing 
Fa Heat Music, PMD Music 

If I Ain't Got You 
Writer: Al cia l'eys 
Publisher: Ewl Music Publishing 

Lel ow Productions Inc. 

In Da CIA 
Writers: .50 Cent, Dr. Dre, 

Mike E lizondo 
Publisher.: 5') Cent Music 

P r't Nothing But Funkin' Music 
B ctter Music 
3v Mambo Music 
Music of Windswept 
Lhiversal Music Publishing Group 
Warner /Chappell Music, Inc. 

It's My life 
Writers: Tim F-iese -Green (PRS) 

Publisher Zcnba Enterp-ises Inc. 

Lean Bark 
Writers: Ferny -Ma, Scott Storch 
Publishers: Fetch Global Inc. 

Feiynisce Music 
S:ott Storch Music 
TVT Music Inc. 

Leave (Get Out) 
Writers: Phi lip White 
Publisher: Plaything Music 

Meant To Live 
Writers: Jonathan Foreman 

Tiny Foreman 
Publishers: *vtadowgreen Music Company 

5Lgar Pete Songs 

Me Myself And I 
Writers: Be> o-icé, Scott Storch 

Robert "EST" Waller 
Publishers: 3eyoncé Publishing 

Slack Owned Musik 
Hitco South 
Notting Dale Songs Inc. 
Scott Storch Music 
TVT Music Inc. 

Move Your Body 
Writers: Natalie Albino 

Nico e Albino 
Lionel Bermingham 
Cordel "Skatta" Burrell 
Cipha Sounds 
EIipF Wells 

Publishers: Abood Music 
El jah Wells The Third Publishing 
Lionel Bermingham Music 
My Soulmate Songs LLC 
Reach Global Inc. 

Naughty Girl 
Writers: Angela Beyince 

Bevoncé, Scott Storch 
Dizina Summer 
Robert "EST" Waller 

Publishers: Angela Beyince Music 
Beyoncé Publishing 
Black Owned Musik 
Hitco South 
Notting Dale Songs Inc. 
Scott Storch Music 
Sweet Summer Night Music 
TVT Music Inc. 
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ASCAP Halden Note /Ward 
JE12"AINE "JD" DUPRI 

One Call Away 
Wri :ers: Chingy, 

Alonzo "Zc' Lee Jr., Vice 
Put fishers: Almo Music Corp. 

BMG Scrgs, Inc. 
Chingy lusic 
Trak Sta-_ Music 

Perfect 
Writers: Arnold Lauri (SOCAN) 

Simple Plan (SOCAN) 
Publishers: Lanni Tunes, Warner/ 

Chappell Music, Inc. 

Pieces Of Me 
Writers: John Shanks 

Ashlee Simpson 
Publishers: Big A N kki 

Dylan Jackson Music 
EMI Mus c Publishing 
Warnerr{happell Music, Inc. 

P.1JN.P. 
Writers: 50 Cent 

Brandon "Dirty Bird" Parrott 
Mr. Porter 

Publishers: 50 Cent 'Music 
Deity Werks 
EMI Musc Publishing 
FBC Pubishing 
Universal Music Publishing 

Group 

The Reason 
V/rters: Daniel Estrin 

Chris Hesse 
Markku Lawalainen 
Douglas Rohb 

Publishers: Spread Your Cheeks And 
Push Out The Music 

Warner,Chappell Music, Inc. 

Roses 
Writers: Andre 3000 Benjamin 

Big Eoi, Matt Boykin 
Publishers: Cirysalis Music 

Giat Booty Music 
Seven Sax 

She Will Be Loved 
Writers: James Valentine 
Publishers: BMG Songs, Inc. 

Valentine Valentine 

Slow Jamz 
Writers: Burt Bacharach 

Hal David 
Twista 
Kanye West 

Publishers: Almo Music Corp. 
EMI Music Publishing 
Famous Music Corp. 
Stayin High Music 
Ye World Music 

So Far Away 
Writers: John April, Aaron Lewis 

Mid-ael Mushok 
Jona han Wysocki 

Publishers: GFeenfund 
I'm Nobody Music 
My Blue Car Music 

..ompany 
Pimp Yug 
Warner /Chappell 

Music, Inc. 

Stacey's Mom 
Writers: Adam Schlesinger 
Publisher: Vaguely Familiar Music 

Suga Suga 
Writers: Happy Perez 
Publishers: Amaya Sofia Publishing 

Universal Music Publishing 
Group 

T-is Love 
Writers: lames Valentire 
Publsiers: 3MG Songs, Inc. 

:valentine Valentine 

Song' rtuter of the Mear 

SCOTT S T ORCH 

Write : Joe Kent, J -Kwon, Tarboy 
P ibl seers: M1 Music Publishing 

-ood Hop Music 
`lotting Dale Songs Inc. 
Tarpo Music Publishing 

Toxic 
Writers: Cathy Dennis (PRS) 

Henrik Jonbac< (STiM) 
Ch istian Karlsson (STiM) 
Pon us Winnberg (sriM) 

PJDI shers: EMI Music Publishing 
Universal Music 

Publishing Group 

The Way Yau Move 
Writers: Big 301 
Puol shers: Chrysalis Music 

Gnat Booty Music 

Where Is The Love 
Writers: Junin Timberlake 
Puolsher: Tennman Tunes 

White Flag 
Writers: Dido, Rick Novels, Rollo 
RA:Ashers: EMG Songs, Inc. 

EMI Music Publishing 
Future Furniture 
Warner /Chappell Music, Inc. 

Why Can't i 
Writers: Graham Edwards, Liz Phair 
P'ubishers: EMG Songs, Inc. 

Civil War Cays 
Graham Ecwards Songs 
Eony /ATV unesLLC 

With You 
V /ritars: An-.y Marvel 

Jess ca Simpson 
Plbishers: EMI Music Publishing 

Sweet Kisses Inc. 
Universal Music 

Publishing Group 
World of Andy Music 

Yeah! 
Writers: Sean Garrrett, 

La !via quis Jefferson 
LRoc 
Luda =is 

3ublishers: Ai- :ontrol Music 
BEs3jamba Music 
Christopher Ga-rett's 
Polishing 
EM Music Pubishing 
H tcu South 
Llcacris Music Publishing Inc. 
Me And Marq Music 

You Don't Know My Name 
Nriters: AliciE Keys 

Kanye West 
3ublishers: EM Music Pub ishing 

Le lbw Productions Inc. 
YE World Music 

CONGRATULATIONS wINNEl2S 

Music's Biggest Nights Belong to 

MARILF]V BERGMAI! I PRESIDENT & CHAIRMAN OF THE BOARD 
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MAY 28, 2005 
VOLJME 117, NO. 22 

Billboaral 

UPFRONT 
7 News 

11 Making The Brand 
12 Legal Matters, Washington Roundup 
13 Global 
15 Digital Entertainment 
16 Retail 
17 Retail Track 
18 The Indies 
19 Touring 
20 On The Road, Boxscore 
21 Q &A: Ellen DeGeneres 

HIGHLIGHTS 

16 DUALDISC TITLES, including Rob 
Thomas' " ... Something to Be," are 
racking up sales. But are consumers 
buying the artist or the technology? 

22 SHAKIRA has an ambitious two -part 
CD release schedule this year, starting 
with Spanish -language set "Fijación 
Oral, Volumen 1." 

[KOMI li-,111 

24 CREATIVE COMMONS offers new ideas 
about copyright and sparks concern in 

the music industry. 

26 COLDPLAY'S new EMI album "X &Y" 
is finally hitting stores. Now the 
company is forging ahead with 
global promotion plans. 

MUSIC 
30 The Beat, Nashville Scene 
34 Latin Notas, Global Pulse 
36 Rhythm & Blues, 

Higher Ground 
37 Beat Box 
38 Reviews 
40 Jazz Notes, Words & Music 

DEPARTMENTS 
6 Opinion 

41 Over The Counter 
41 Market Watch 
42 Charts 
59 Backbeat 
60 Marketplace 
61 Mileposts 
62 Inside Track, Executive Turntable 

For more i-depth business coverage, check out www.billboard.biz. 

THIS 1>5 

AI=i IC \ r. 
» Log o- May 23 for a look 

at Mus:cToGo, a company 
that h_Ips radio station 
Web stes sell downloads. 

Your 24/7 Web 
destination for breaking 
news around the clock 
and around the world. 

» Comments about 
Billboard's new look? 
Send them to 
redesign a billboard.com. 

4 AY 28, 2005 

RIGHT: 
Kenny Chesney is the 
Academy of Country 
Music's entertainer of 
the year. See page 8. 
Photo by Ron Wolfson/ 
Wirelmage.com 

ON THE COVER: 
Shakira has Epic 
reinventing the way it 
does business. Photo 
by Antoine Verglas 

ALBUMS 

ON THE CHARTS 

PAGE ARTIST/ TITLE 

THE BILLBOARD 200 42 
DAVE MATTHEWS BAND / 
STAND UP 

TOP BLUEGRASS rj, ALISON KRAUSS + UNION STATION / 
LONELY RUNS BOTH WAYS 

TOP CLASSICAL 55 
-: YOYO MA/THE SILK ROAD ENSEMBLE / 

SILK ROAD JOURNEYS BEYOND THE HORIZON 

TOP CLASSICAL CROSSOVER 551,1 
IL MVO ! 
a Dlvo 

TOP COUNTRY 50 I 
DIERKS BENTLEY / 
MODERN DAY DRIFTER 

TOP ELECTRONIC 53 ,.' g 
NEW ORDER/ 
WAKING F0ß THE SIRENS CALL 

TOP INTERNET 56 
DAVE MATTHEWS BAND / 
STAND UP 

TOP JAZZ 55 
MICHAEL RUBLE / 
T'S TIME 

TOP CONTEMPORARY JAZZ 55 
KENNY G ! 
AT LASL.. THE DUETS ALBUM 

TOP LATIN 5c DADDY YANKEE / 
: BARRIO FIND 

TOP HEATSEEKERS 57 
ROBERT EARL KEEN / 
WHA71 REALLY MEAN 

TOP POP CATALOG 56 
ELVIS PRESLEY / 
ELVIS: 30 #1 riffs 

MARIAN CAREY / 
TOP R &B /HIP -HOP 47 

THE EMANCIPATION OF MIMI 

TOP REGGAE 47 BOB MARLEY AND THE WAILERS / 
Gam 

TOP SOUNDTRACKS ;. 56 '`ELVIsBY THE PRESLEYA 

lb SINGLES 

ADULT CONTEMPORARY 

ADULT TOP 40 

PAGE ARTIST/ TITLE 

KELLY CLARKSON / 
46 BREAKAWAY 

k ROB THOMAS/ 
46 ñ LONELY NO MORE 

HOT COUNTRY 51 

COUNTRY SINGLES SALES 51 

HOT DANCE CLUB PLAY 53 

HOT DANCE AIRPLAY 53 

KEITH URBAN / 
MAKING MEMORIES OF US 

BUDDY JEWELL / 
IF SHE WERE ANY OTHER WOMAN 

DAVID MORALES WITH TAMRA KEENAN / 
HERE I AM 

KELLY OSBOURNE / 
ONE WORD 

HOT DIGITAL SONGS 45 GWEN STEFAN!! 
- HOLLABACK GIflL 

HOT 100 44 GWEN STEFAN! I 
HOLLABACK GIRL 

HOT 100 AIRPLAY 45 MARIAN "TO EY/ 
'. WE SELONG TOGETHER 

HOT 100 SINGLES SALES. 45 AMERICAN IDOL FINALISTS SEASON 4/ 
WHEN YOU TELL ME YOU LOVE 

HOT LATIN SONGS 52 
JUANES 1 

LA CAMISA NEGRA 

MODERN ROCK 46 NINE INCH NAILS S 

THE HAND THAT FEEDS 

POP 100 1 46 GWEN STEFAN! / 
OLLABACK GIRL 

POP 100 AIRPLAY 45 GWEN STEFAN! / 
HOLLABACK GIRL 

HOT R &B /HIP HOP 48 BOBBY VALENTINO / 
stow DOWN 

HOT R &B /HIP HOP AIRPLAY 49 SOBBD VALENTINO 
SLOW DOWN 

R&B /HIP HOP SINGLES SALES 49 R. KELLY / 
IN THE KITCHEN/TRAPPED IN THE CLOSET 

R &B /ADULT 49 KEM / 
i CANT STOP LOVING YOU 

RHYTHMIC 49 CIARA FEATURING LISOACRIS / 
pH 

HOT OT RINGTONES 

s+ VIDEOS 

1 
RING YANG TWINS I 
WAIT (THE WHISPER SONG) 

TITLE PAGE 

TOP DVD SALES 57 NATIONAL TREASURE (FULL SCREEN) 

TOP VHS SALES LEMONY SNICKET'S A SERIES OF 

-: UNFORTUNATE EVENTS 

VIDEO RENTALS ; 57 NATIONAL TREASURE 

GAME RENTALS ?. 57 'w; PS2: MIDNIGHT CLUB 3:MIDNIGHT DUB 

THIS WEEK ON .biz 
ARTIST /TITLE 

TOP BLUES #1 
B.B. KING! 
THE ULTIMATE COLLECTION 

TOP CHRISTIAN #1 
AMY GRANT / 
ROCK OF AGES._ HYMNS 8 FAITH 

TOP DANCE SALES #1 
KELLY OSBOURNE / 
ONE WORD 

TOP GOSPEL #1 
MCCLURKIN / 

PSA 

DONNIE 
MS, HYMNS E SPIRITUAL SONGS 

TOP INDEPENDENT #1 
SPOON 
GIMME FICTION 

TOP NEW AGE #1 
JIM ERICKMAN / 
GRACE 

TOP WORLD #1 
CELTIC NDOVER 

OVER ANDOVER 

TOP MUSIC VIDEO #1 
THE LONDON SYMPHONY ORCHESTRA / 
STAR WARS EPISODE III THE REVENGE OF THE SRH 
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if you enjoy the beauty of Chicago, 

the excitement of the Sunset S 

the vibe in Anaheim 

or the musical essence of New Orleans... ,. . 

EXPERIENCE ATLANTIC CITY 
On the Boardwalk at Showboat® 

OPENING JULY 2005 
For booking information call Stan levinstone (609) 343 -3563 or Kevin Morrow (323) 769 -4723 

Showboat" is a trod . mark of Hrrah's Licerse Company, LLC 
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C ) I) 1 \ I C) \ EDITORIALS COMMENTARY LETTERS 

KEN SCHLAGER 
Co- Executive Editor 

Billboard 

How Many More Monthly 
Fees Can Consumers Stand? 
There's a spirited debate going on between 
those who think à la carte downloads are 
the key to music's digital future and those 
who see subscription services as the cure 
for what ails the music business. 

We certainly understand why the sub- 
scription concept is gaining support and 
why such big Web brands as Yahoo, Nap - 
ster and RealNetworks are betting heavily 
on the model. 

To this camp it looks attractive to treat 
music like a utility. A consumer can turn 
on the switch, and all the music he or she 
wants is there for the enjoyment -albeit 
with strings (or "tethers ") attached. 

All the user has to do is pay one monthly 
fee, whether it's $9.95 for a basic sub- 
scription to Napster or RealNetworks' 
Rhapsody, or the aggressive $6.99 price 
tag that Yahoo recently pinned to its all -in 

service. (Yahoo's offering includes porta- 
bility. That feature runs another $5 monthly 
at Yahoo's rivals.) 

The price points look attractive -al- 
though it's unclear whether any of the 
services can turn a profit with their cur- 
rent business models. 

But we think the conversation misses 
the point. Music subscription services 
will not be primarily competing with each 
other or with à la carte download sites 
like iTunes and walmart.com. Rather, sub- 
scription services will battle for consumer 
bucks with a battalion of other media and 
entertainment subscriptions that in re- 
cent years have crowded their way onto 
credit card statements across America. 

At a time when disposable dollars are 
stretched thin by rising prices on just about 
everything, American consumers have 
been hit with a stealth campaign for a whole 
truckload of subscription services they 
never knew they needed. 

Does anyone remember free TV? Nowa- 

days a typical cable TV bill is about $50. Make 

that digital cable, and you'll pay $85 -$105. 

At some 
point, bill - 
paying 
Americans 
are going to 
hit the wall. 

Prefer to keep your basic cable and go 
with an online video service? A Blockbuster 
or Netflix subscription will set you back 
$15 -$18 every Visa bill. Still, you'll want to 
include a cable modem with your TV serv- 
ice. That's another $45 a month. 

Now, how about phone service? Despite 
good old reliable "land lines," we've all got 
to have a cell phone. If you are a family of 
four, that's a minimum of $90 per month. 
If two members of that family of four hap- 
pen to be of the teenage variety, you can 
count on another $10 per month for such 
"necessities" as ringtones and text mes- 
saging. And if mobile carriers have their 

way, the latter number will soon increase. 
Speaking of teens, let's not forget that 

Xbox Live subscription. A mere $50 an- 
nually. Zap! 

Of course, no self -respecting music fan 
can go without a satellite radio subscrip- 
tion. XM or Sirius will set you back $12.95 
monthly. Pow! 

A little quick arithmetic (no subscrip- 
tion needed), and we're now up to about 
$247 each month for digital cable, broad- 
band access, cell phone service, ringtones, 
Xbox and satellite radio. 

The music subscription services are 
hoping another $10 per month for access 
to unlimited tunes will just be another 
small ripple in this pool for most con- 
sumers. And they may be right. 

But at some point, bill- paying Ameri- 
cans are going to hit the wall. If they are 
paying for Sirius, do they seriously need 
another service to load up another portable 
music player? If their kids have a game 
habit, are they going to support their music 
jones as well? 

What's more, while consumers are ac- 

customed to TV viewing, radio listening 
and telephoning as ephemeral experiences, 
maintaining a permanent collection of 
musical favorites -whether in LP, CD or 
digital form -continues to be a compelling 
proposition. Under the subscription model, 
access to those favorites is lost if the sub- 
scription is canceled. 

How passionate will consumers be about 
music as a utility? We suspect they'll run 
hot and cold. 

FEED I3Ic# is 
Radio's Big `Jack' Attack: Nothing New 
First there was the "Bob" radio format. 
Then there was "Jack." Then "Charlie" 
and "Ben." What next? "Mary "? 

When radio programmers get done 
high -fiving each other over their brilliant 
format "invention," I do hope they realize 
that they're 10 years behind the curve. 

After they've subjected listeners to 

endless repetitions of once -great songs 
like "Freebird" and "Aqualung" for years, 
they've stumbled upon a format I like to 

call "What College Radio Has Been 

Doing Forever." In the April 23 issue of 
Billboard, KKLT Phoenix programmer 
Joel Grey says, "Everybody's crying out 
for [more variety and less repetition]. 
And to some extent, we haven't been 
listening." My question is simple: Isn't 
that your job? 

I'm a barista in a coffee shop that's 
frequented by a broad cross -section of 
people. Most people I talk to are converts 
to left -of -the -dial radio, or they simply 
have abandoned commercial radio in 

favor of satellite or their own recorded 
music. The main reason they give is that 
they're tired of the mind -numbing 
repetition of traditional broadcast radio. 

If I could tell programmers one thing 
from my experience, it's this: Get to 
know people not in the industry. Listen 
to what people are telling you. Get 
street -level -or perish. And, please, 
above all, no more "Aqualung." 

Tecumseh Epps 
I),NVer 

Billboard 

Let your colleagues know what's on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770 
Broadway, 6th Floor, New York, N.Y., 10003, or e-mail to letters @blllboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All submissions published shall 
become the sole property of Billboard, which shall own the copyright in whole or part, for publication. 
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EDITORIAL 
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INSIDE SALES MANAGER: Arkady Fridman 646- 654 -4636 
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THE 
LATEST 

FROM 
NEW$ 

»> SPITZER 
SUBPOENAS 

SONY BMG 
Sony Music 

Label Group U.S. 
president /CEO 

Don lenner and at 
least a dozen other 

Sony BMG executives 
received subpoenas in 

recent weeks related 
to New York Attorney 

General Eliot Spitzer's 
cngoing probe into 

radio promotion 
activities. lenner is 

understood to be the 
highest- ranking 

executive yet served. 
"We fully appreciate 

the nature of the 
attorney general's 

inquiry, and we 
are pleased to be 

providing assistance 
in this matter," a Sony 
BMG spokesman says. 

A spokeswoman for 
Spitzer declined to 

comment. 
-Susan Butler 

»> SONY BMG 
INKS VOD PACT 

Sony BMG is 

now requiring 
compensation for 

including its 
videos in online video - 

on- demand services. 
The major has struck a 

VOD distribution 
agreement with an as- 

yet- unannounced 
leading online portal - 

multiple sources tell 
Billboard that the deal 

is with America 
Online -and is 

notifying all other 
digital music 

programmers that 
they need to remove 

their Sony BMG video 
content from their 

services in the wake of 
the pact. Sony BMG 

and AOL declined 
to comment. 

-Brian Garrity 

»> MTV2'S 
CONCERT 
CONTENT 

MTV2 is unveiling new 
long -form music 

content featuring 
Sum 41, Green Day, 

System of a Down and 
others. In addition to 

SOAD's first 
televised concert May 

20 -taped live at 
London's Astoria - 

the network is 

developing a Sum 41 

tour mockumentary, 
"Road to Ruin." MTV2 
will sponsor a 43 -date 

continued on >'p8 

Elegant Man 
Conn ck tapped for 
Long nes campaign 

Watson Watches China 
Exec advocates for 
Brit indies in China 

50 Goes Mobile 
G -Unit Launching 

G- Mobile Line 

Dual Delights 
Springsteen, others 

help move new format 

Pc 
MIMI BY LEILA LOBO 

Carole, Casually 
King's Living Room 
tour set for summer 

19 
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AKWID READIES 
NEW LABEL VENTURE 

Akwid, the top -selling Latin urban re- 
gional duo, is launching a new record 

label with a first album due this sum- 
mer, Billboard has learned. 

Hefes Records is a joint venture 
between Diwka (Akwid spelled 
backward), the company owned 

y the Akwid brother team of 
Francisco and Sergio Gómez, and 
their current label, Guillermo 
Santisó s Headliners Records. 
Akwid -like several other 
Headliners acts, including Jae - 

P and Flakiss -is licensed by Uni- 
vision Records, which is in charge of 
its marketing, sales and promotion. 

The label's first album is by Mexi- 

can- American singer /songwriter 
Kuky, whose music the Gómez broth- 
ers describe as "evolved hip -hop." The 
album is produced by the Gómez 
bro:hers, who also guest on the 
recording, which includes two Akwid 
tracks. Kuky's publishing is signed 
to Aggressive Beats, the brothers' pub- 
lishing company. 

A licensing agreement has not been 
signed for the label yet. The brothers 
says that Hefes' purpose is to develop 
new artists from different genres. 

"Its about growth and having a dis- 

GLOBAL BY EMMANUEL LEGRAND 

tinct label," Francisco says. "We're trying 
to create something new." 

Santiso says Hefes also provides the 
Gómezes with an additional creative outlet. 

"Their musical background is extremely 
interesting, because it's made up of two cul- 

tures, and the combination of sounds and 
their Mexican roots, which are very strong 
and established," says Santiso, former head 
of Fonovisa Records. "Their talent is not 
only about what they can do as artists, but 
also what they can do at a production level." 

Although Akwid will not necessarily 
produce every Hefes project, Santiso says 
the duo's input will be fundamental to 
preserve a youth- oriented sound in the 
label's releases. 

Plans call for up to four releases per year. 

Hefes does not currently have a staff, and 
its activities are limited to signing and pro- 
ducing acts. Eventually, the Gómez broth- 
ers say, it will be "the whole enchilada," or 
a full- fledged label. 

But, Francisco says, "to me, it's not about 
the business, but the music. Recording, 
making new songs; that's what it's about 
for me." 

Akwid continues to record for Headlin- 
ers / Univision. The duo's new album is due 
in August, and will feature Kuky as a guest 
artist on one track. ... 

Grainge To Succeed 
Larsen At UMI 
LONDON -A radical generational change will take place at Universal Music Inter- 
national when Lucian Grainge replaces Jorgen Larsen as UMI chairman /CEO July 1. 

Grainge, chairman /CEO of Universal Music U.K. & Ireland since 2001, ascends 

to his new role following the surprise May 13 announcement of Larsen's June 30 
retirement, one year before his current contract expires. 

Grainge says his first task will be to review the global operations. "I'll have a look 
at the structure and see how we can continue to grow from what has been built, 
through creativity, innovation and entrepreneurship," he says. 

He adds, "I am obsessed with growth. I have been given this wonderful or- 
ganization, and I want to take it somewhere else." 

Larsen, 64, has spent 34 years in the music business, continued on »p8 
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LATEST ...Dv ()lit 
Green Day tour in August, 
with footage shot by the 
members themselves to 

air with backstage 
highlights in future 

programming. MTV2 will 
also introduce the 

"Sucker Free Concert 
Series" together with 

House of Blues. Kicking 
off July 2, the free shows 

will be performed by a 

different hip -hop act 
every Saturday in July. 

Confirmed talent 
includes Mike Jones, 
Trillville, Lil Scrappy 
and Da Back Wudz. 
-Margo Whitmire 

HFA FIGHTING 
SETTLEMENT 

The Harry Fox Agency is 
preparing legal 
objections to a 

proposed class action 
settlement carved out 

between counsel for 
three individuals and 
record clubs. The suit 

was brought in 2002 by 
Babette Ory, William 
Griffin Jr. and Leroy 

Preston, charging 
Columbia House Music 

Club and BMG Direct 
Marketing with 

copyright infringement 
for distributing 

musical compositions 
without first obtaining 

mechanical licenses. The 
settlement, preliminarily 

approved by the U.S. 
District Court in Los 
Angeles, totals $6.5 

million, less costs, and 
about $2.2 million 

in legal fees for 
compositions on records 

distributed by clubs 
since March 20,1999. It 

also sets up a new 
licensing scheme for 

future mechanical 
licensing, permitting the 
clubs to list on their Web 

sites information on 
upcoming releases with 
their proposed rates. If 

publishers do not object 
within 30 days, the 

irrevocable terms will be 
deemed accepted for at 

least one year. 
-Susan Butler 

»> SHANACHIE IN 
ORCHARD 

The Orchard has inked 
an exclusive worldwide 

digital distribution 
and marketing deal 

with Shanachie 
Entertainment, 

Billboard has learned. 
The Orchard will 

distribute Shanachie's 
catalog through such 

continued on »p1O 

G RA I N G E(corlt.) 
from »p7 
the last seven as UMI chair- 
man /CEO. He will remain 
chairman emeritus of UMI 

until June 30, 2006. 
Grainge, 45, will report to 

Universal Music Group chair- 
man /CEO Doug Morris. He will 
also be part of UMG's board, 
alongside Jean- Bernard Lévy, 

chairman of parent company 
Vivendi Universal; Morris; and 
president /COO Zach Horowitz. 

Grainge says he is "relishing" 
the prospect of running the 
world's largest record com- 
pany's international operations, 
which represent about two - 
thirds of UMG's global business. 

"I have been in this business 
for 26 years and with this com- 
pany for 19 years," he says. "It is 

a great organization. I know all 

the key people around the 
world and in the U.S. We are fa- 
miliar with each other, and 
we've had an awful lot of suc- 
cess together." 

Grainge has transformed 
Universal Music U.K. & Ireland 
into a repertoire powerhouse 
with such acts as Scissor Sis- 

ters, Keane, Jamie Cullum, 
Daniel Bedingfield and Snow 
Patrol, among others. In 2004, 
Universal U.K. claimed a 29% 
market share in the country. 

"We get on very well with 
Lucian, and we are very happy 
for him," says Tim Parry, a prin- 
cipal at London -based man- 
agement firm Big Life Man- 
agement, whose roster 
includes Snow Patrol, signed 
to Universal Music U.K. label 
Fiction. "He is a really bright, 
forward- thinking music lover 
and record man. He did a fan- 
tastic job in the U.K., and we 
wish him to be equally suc- 
cessful in the rest of the world." 

Grainge will continue to run 

the British company in addition 
to his UMI responsibilities. He 

says he plans to make some 

minor changes to the structure, 
but will still be involved in the 
A &R and management process. 

International Federation of 
the Phonographic Industry 
chairman /CEO John Kennedy, 

who worked with both execu- 
tives when he ran the British 
company and as UMI COO, says, 

"Lucian is a true leader both in 

his company and in his indus- 
try, and he has achieved spec- 
tacular success in developing 
some of the U.K.'s great artists." 

During the transition year, 

Larsen will remain actively in- 

volved in key projects. He was 
not available for comment. 

The Danish -born executive's 
career spans almost four dec- 
ades, working with such corn - 
panies as CBS Records, Sony 
Music MCA and Universal Mu- 

sic. He was appointed UMI 

chairman /CEO in 1998, where 
he engineered the merger of 
MCA and PolyGram outside the 

United States. Larsen was also 

BY DEBORAH EVANS PRICE 

ACM Chóoses Chesney 
Country Superstar Wins Entertainer Of The Year Award 

LAS VEGAS -Life just keeps 
getting sweeter for Kenny 
Chesney. 

The newlywed, who just 
married actress Renée Zell - 
weger in a surprise Caribbean 
ceremony, picked up the cov- 
eted entertainer of the year tro- 
phy at the q.oth annual 

and single of the year. Keith 
Urban won the top male vo- 
calist and top album acco- 
lade for "Be Here," which he 
produced with Dann Huff. 
Urban accepted the award 
live via satellite from Belfast, 
Ireland. 

Gretchen Wilson also picked 

Kenny Chesney holds 
aloft his trophy at the 
40th annual Academy 
of Country Music 
Awards ceremony. 

sitting on the IFPI's main board. 
Kennedy describes Larsen 

as "a great record executive 
and an extremely talented 
manager. He has also been a 

tremendous supporter of IFPI 

and a vocal spokesman for the 
interests of the international 
recording industry with gov- 
ernments everywhere." 

BY ANTONY BRUNO 

Academy of Country Music 
Awards. CBS -TV broadcast the 
event live May 17 from Man- 
dalay Bay Resort & Casino. 

"I felt like they might have 
voted for Tim [McGraw] be- 
cause he did a movie, or they 
might have voted for Toby 
[Keith] because he won it two 
years in a row," Chesney said. 
"I just didn't know, but I felt 
like we had a chance. We have 
worked as hard as anybody on 
the road. I'm proud we won 
this, because I feel like the en- 
tertainer of the year should 
bring more people into the for- 
mat, and I really believe the 
people that come to our shows 
like country music but didn't 
grow up on it." 

McGraw's hit "Live Like 
You Were Dying," penned 
by Craig Wiseman and Tim 
Nichols, was named song 

E3 Sees New Battlefield: The Home 
LOS ANGELES -Sony Corn - 
puter Entertainment and Mi- 

crosoft introduced new game 
consoles that double as enter- 
tainment hubs, signaling a new 
front in the battle for the digi- 
tal home. 

These devices, making their 
first appearance at the annual 
E3 videogame industry con- 
ference here May 16 -19, could 

8 I MAY 28, 2005 

have a major impact on all 
forms of entertainment, in- 
cluding music. 

Microsoft's new Xbox 36o 
and Sony's PlayStation 3 are pri- 
marily videogame devices aimed 
at the gamer demographic. But 
to broaden its appeal, each prod- 
uct also includes DVD and CD 
playback, as well as a hard drive, 
removable media, wireless con- 

nectivity and broadband net- 
working capability. 

"There's a real battle for the 
hearts and minds of the con- 
sumer going on between these 
guys," Jupiter Research games 
analyst Michael Gartenberg told 
Billboard. "They're positioning 
game consoles as a real critical 
component of the digital 
home." continued on »p1O 

up two awards, for top new 
artist and top female vocalist 
of the year. The latter award 
caught her by surprise. 

"I was completely floored," 
an emotional Wilson said back- 
stage. "I didn't know what to 
say. I wasn't prepared for it. I 

never expected [to win] female 
vocalist. 

"I love getting these awards, 
and I love being able to hold 
this certain amount of respect 
in my hands," she said, clutch- 
ing her two statues. "It makes 
you feel so good to know that 
people accept you and that peo- 
ple believe in you. It's been an 
amazing year for me." 

The Brad Paisley /Alison 
Krauss hit "Whiskey Lullaby," 
written by Bill Anderson and 
Jon Randall, won the top video 
award and vocal event. 

Brooks & Dunn once again 

claimed the top duo honor, 
marking 12 ACM wins in that 
category. 

"It takes on a different 
meaning every year," Ronnie 
Dunn told Billboard. "The first 
few just kind of snuck up on 
us. With this one, there's that 
perception out there that if you 
lose after so long that you're 
losing momentum. So we're 
glad to be here." 

Kix Brooks says he and 
Dunn thought they might 
not take home the prize be- 
cause of stiff competition 
from Big & Rich and Mont- 
gomery Gentry. 

"I figured the other two duos 
were dueling this one out 
tonight," he said. "I figured we 
were just sitting around wait- 
ing to see which one it was 
going to be. I was shocked to 
hear it tonight- shocked and 
really excited. It felt like a long 
time ago. It was an energy that 
was good." 

Rascal Flatts netted a third 
consecutive top vocal group 
award, a feat that member Joe 
Don Rooney attributes to the 
group's songs. 

"We're really blessed to find 
great material," he said. "The 
songwriting community in 
Nashville has really stepped it 
up through the years expo- 
nentially for us with each 
album. The publishing corn - 
panies give us their best stuff, 
and great, great songs make 
great, great artists. We're very 
fortunate to be where we are 
because of great songs." 

Garth Brooks received a 

standing ovation when he 
took to the stage to salute the 
late Chris LeDoux, who won 
the Pioneer Award. The fan - 
voted Home Depot Humani- 
tarian Award went to Neal 
McCoy, who operates the East 

Texas Angel Network with his 
wife, Melinda. ' 
Entertainment '' 
president /CEO Kof 
Kutaragi unveils th-s 
PlayStation 3 console.'r; 
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ALASKA WILDERNESS LEAGUE 
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Country Music Lovers Love Wild Horses 

Templeton Th©iipsc n 

Nashville Recording Artist 

jo "u..,..th 

e and F 

ureau of 
succes ado ote3 aver 
o.)o wild horses and burros 
1971. Many are adopted by 

country music lovers like yo i and men". 

U.S. Department of the let 
Bureau of Land Management 
Wild Horse and Burro Program 

1 -8f 6- 4MUSTANGS www.wildhorseandburro.blm,gov 

NBA All -Star Dikembe Mutombo and 
U 2's Bono show solidarity for their 

humanitarian causes. 

The Dikembe Mutombo Foundation is 

building a new 30o bed general hospital in the 
Democratic Republic of the Congo 

Over 3 million people have died in the DR 
Congo since 1998, mostly from starvation 
and disease, the tragic result of civi. %var. 

Nlaarly 20,ß. of all newborn Congolese 
children will die by age 5. 

he average life expactancy in the Longo 
is 45. 

No new hospital has been built in the DR 
Congo in 40 years. 

Give the gift of Health this Year 
and Help Heal Kinshasa 

Dikembe Mutombo Foundation, Inc. 
4413 Northside Pkwy. #137 Atlanta, GA 30327 

www.dmf.org 404.262.2109 
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THE 
LATEST 

NEWS 
FROM 

www.tt oar`: 

online retailers as 
iTunes, eMusic, Napster, 

MSN and Yahoo. 
-Brian Garrity 

» >KOCH'S LATEST 
LABEL DEALS 

Koch Entertainment 
Distribution has 

re- signed several key 
labels to exclusive U.S. 

distribution deals. Among 
those re- upping with the 

Port Washington, N.Y. - 

based distributor are 
Putumayo World Music, 

Bar None Records, 
Babygrande Records and 

Signature Sounds. 
-Todd Martens 

» >EAGLE ROCK, 
IMAGE READY PSP 

TITLES 
Eagle Rock 

Entertainment and Image 
Entertainment will be the 
first music companies to 

release titles in the new 
Universal Media Disc 
format for the Sony 

PlayStation Portable 
system. Image will put 

out new PSP titles 
every month. Eagle Rock 

is readying a number of 
titles for release this year, 

all of which are already 
available on DVD. 

-Jill Kipnis 

» >UNIVISION 
LAUNCHES 

VIDEO DIVISION 
Univision 

Communications is 
launching Univision 

Home Entertainment 
and a DVD label, Unicine. 

Unicine releases will be 
culled from Univision 
Television Networks' 

Spanish -language 
movie library. Ventura 

Entertainment's 
Studio Latino 

division will market 
and distribute the titles. 

-Jill Kipnis 

» >CIARA LEADS 
BET NOMINEES 

Newcomer Ciara heads 
the list of 2005 BET 

Awards nominees with 
four nods, including best 

new artist and best 
female R &B artist. Tied at 
three nominations apiece 
are Kanye West, Destiny's 

Child and West protégé 
John Legend. Other 

multiple nominees 
include 50 Cent, Amerie 
and Fantasia. The annual 

ceremony will be 
televised live June 28 

from the Kodak Theatre in 
Los Angeles. Actor/ 

musicians Will Smith and 
Jada Pinkett Smith will 

host the show. 
-Gail Mitchell 

BY PAUL HEINE 

Radio Dealmaking Ahead 
Nine Years After Consolidation Accelerated, 

After a prolonged 
siesta, radio deal - 
making is back on 
the agenda. Two 
sets of prime broad- 

cast assets are in play, with a third 
rumored to be hitting the sale 
block. Wall Street analysts and 
media brokers forecast more 
mergers and acquisitions ahead, 
though not at the intensity level 
or prices of the go -go '9os. 

Privately held Susquehanna 
Media, owner of 33 stations -in- 
cluding trendsetting country 
KPLX (the Wolf) Dallas, modem 
rock WNNX (99X) Atlanta and 
triple -A KFOG San Francisco - 
is planning to exit the radio busi- 
ness after more than 6o years. 

Emmis Communications, 
radio's Toth- largest owner and 
home to hip -hop bastions 
WQHT (Hot 97) New York and 
KPWR (Power 1o6) Los Ange- 
les, is exploring the sale of its 
16- station TV division. 

Valued at roughly $r billion, 
the Emmis TV stations would 
be sold to reduce company debt 
and provide the means to grow 
its radio holdings "under the 
right circumstances," Emmis 

president /chairman /CEO Jeff 
Smulyantells Billboard. Emmis 
could potentially buy stations 
from Susquehanna or Infinity 
Broadcasting, which is looking 
to trim its portfolio. 

The Walt Disney Co. stations 
may also be on the block. A May 
rr New York Post article states 
that Disney CEO -elect Bob Iger 
has put dumping the company's 
beachfront radio properties at 
the top of his "to do" list. 

Iger dodged the issue during 
a recent financial- results con- 
ference call. Radio "has been a 

good business for us," he said, 
with "significant free cash flow." 

The conglomerate will continue 
to periodically review its asset 
portfolio, Iger added, but he did 
not indicate if it would rather 
buy or sell. 

Harris Nesbitt radio analyst 
Leland Westerfield anticipates 
"a vastly larger dollar amount 
of radio assets traded than a 

year ago, perhaps double 
2004 levels." 

Radio has not enjoyed the 
advertising recovery under way 
across other media during the 
past three years. That has led to 

Some Look To Divest Properties 

E3 (cont.) 
from »p8 

As a result, these new game 
platforms are expected to affect 
the distribution and creation of 
content other than games, in- 
cluding music. 

While online music stores and 
subscription services struggle 
to gain an audience, Internet - 
connected game consoles pro- 
vide direct access to an already 
established base. 

INTEGRATED SYSTEMS 
When accessing 360's Xbox 
Live feature, garners could find 
offers for exclusive music 
tracks, live performances and 
unreleased music videos on the 
main menu, in addition to the 
ability to create and buy custom 
playlists for their favorite game. 

As chief Xbox officer Robbie 
Bach said during the Xbox kick- 
off press event May r6, "We'll in- 

tegrate all digital entertainment 
experiences into one device. In 
the next generation, videogames 
will become the center point of 
global pop culture." 

The new Xbox 36o, available 
this holiday season, can serve as 
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the central connection between 
PC -based digital media and 
home entertainment systems. 
Those who subscribe to the Xbox 
Live service can access on -de- 
mand games, movies, videos and 
music from the Internet; save 
downloaded content to the con- 
sole or PC; and even synch it with 

portable media players, includ- 
ing the iPod. 

Although fewer details are 
available about PS3, which 
will be released in spring 
2006, it will support similar 
connectivity capabilities with 
removable media like corn - 
pact flash, SD memory card, 
USB ports and the Memory 
Stick, as well as built -in WiFi 
and Bluetooth support. Sony 
also hinted at on- demand 
media commerce capabilities, 
and a wireless link to the 
PlayStation Portable console. 

"The network is a core ele- 
ment of the PS3's DNA," said 
Masa Chatani, chief technical 
officer of Sony Computer En- 

tertainment. "Every aspect of 
the system is developed with 

lower station values and un- 
nerved "many potential sellers 
who have been holding out for 
a full -blown radio revenue re- 
covery, [and] are increasingly 
worried it may never occur," 
Westerfield says. 

Media Venture Partners bro- 
ker Elliot Evers says, "As peo- 
ple adjust to the slowing top -line 
growth in the industry, that's 
going to lead to more stations 
being sold." 

Analyst Jim Goss of Bar- 
rington Research adds that 
increased deal flow depends on 
"sellers getting more realistic 
in their expectations and /or 
somewhat greater momentum 

connectivity in mind." 
These new consoles also fea- 

ture processing speeds exceed- 
ing that of today's home 
computers, allowing for near - 
realistic, jaw- dropping graph- 
ics. Additionally, just as 
DualDiscs were created to in- 
clude music and DVD content, 
so may future CDs include in- 
teractive elements not currently 
thought of as a "game." 

One possibility is an interac- 
tive, customizable music video 
option that allows users to play 
director by choosing the cam- 
era angles, background, even 
importing their own captured 
images, controlling it all in real 
time and recording the result- 
ing file for future playback. 

"We've got to come up with 
a CD product that's not just 
music," said Greg Harper, sen- 
ior strategic adviser for Trans 
World Entertainment, high- 
lighting retail's concern over - 
and hope for -evolving digital 
media. "This is where pack- 
aged media is still going to 
have a play." 

in ad revenue increases." 
In a heated -up station- trading 

environment, the cash -flow mul- 
tiples sellers can command for 
their properties can far exceed 
those multiples the public stock 
market can afford to pay, in part 
because Wall Street has assigned 
lower cash -flow multiples to 
companies like Citadel, CCC and 
others. That makes it easier for 
private -equity firms -not sub- 
ject to the same level of scrutiny 
as their public brethren -to 
enter the bidding for a company 
that is on the block. 

"Private values are higher 
than public," Citadel chairman/ 
CEO Farid Suleman said dur- 
ing his company's May 4 earn- 
ings conference call, "and that 
creates a dilemma when you're 
a public company. You're deal- 
ing with scarce assets." The dif- 

ference between the price a 

group like Susquehanna might 
command and the value of those 
assets once incorporated into a 

new public group could have a 

"dilutive" effect, Suleman said. 
"We went public to make acqui 
sitions, and we're not going to 
make acquisitions that are going 

to be dilutive," he added. 
Radio stocks were down 2o% 

last year and were off ro% in the 
first four months of 2005. "Pri- 
vate companies, or even small 
publicly traded companies, have 
the wherewithal to stay the 
course and wait for a public mar- 
ket recovery before they con- 
sider selling out," Stanford 
Group managing director Fred- 
erick Moran says. 

In this environment, who are 
the most likely buyers and sell- 
ers? In addition to Susque- 
hanna, one analyst pegs Regent, 
Beasley and Next Media as the 
likeliest sellers and Entercom, 
Cumulus, Cox and Spanish 
Broadcasting System as the 
most obvious buyers. 

"We like to think that every- 
body is a seller at some point," 
says Doug Ferber, senior asso- 
ciate of brokerage firm Star 
Media Group. "Even Clear 
Channel is rumored to be con- 
sidering shaving off some of the 
stuff that isn't providing a lot of 
revenue and cash flow." 

Additional reporting by They 

Sanders in Washington, D.C. 

Billboard Picks New 
Dance Partner 
The Beat Box column returns 
to Billboard this week with a 

new author. Kerri Mason 
takes over the biweekly col- 
umn and will be responsible 
for Billboard's print and on- 
line coverage of dance and 
electronic music. 

New York -based Mason 
joins Billboard's talented 
roster of contributing writ- 
ers. She continues in her full - 
time position as editor of 
Club Systems International, a 

monthly trade publication 
on club technology. 

Mason's artist profiles and 
music reviews have appeared 
in a variety of publications, 
including BPM, DJ Times and 
Mixer. She has a bachelor's 
degree from New York Uni- 
versity's Gallatin School of 
Individualized Study with a 

concentration in pop culture 
and writing. During her cam- 
pus years, she served as a 

college marketing represen- 
tative for Atlantic Records. 

"Kerri's bright reporting 
style reflects her enthusiasm 

for dance music and its cre- 
ators. She brings a unique 
perspective and much energy 
to the editorial team," Bill- 
board co- executive editor 
Ken Schlager says. 

Mason's first installment of 
Beat Box appears on page 37. 

She assumes the responsi- 
bility from Michael Paoletta, 
who now writes the weekly 
Making the Brand column 
and edits Inside Track. Mason 
will work closely with Pao - 
letta in planning this year's 
Billboard Dance Music Sum- 
mit, which takes place Sept. 
19 -21 in New York. 
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BY MICHAEL PAOLETTA 

U p FiX) lit 
Longines Signs Connick As `Icon Of Elegance' 
NEW YORK -For Harry Con- 
nick Jr., now is the right time 
to be elegant. 

According to the Elegance 
in America survey conducted 
by Harris Interactive for Lon- 
gines, the jazz superstar /actor 
is one of the most elegant 
men in the country. With this 
news, the Swiss watch com- 
pany has named Connick its 
latest Icon of Elegance. 

Beginning next month, Icon 

of Elegance billboards fea- 
turing Connick will appear in 

New York's Times Square and 
on the Las Vegas Strip. Out- 
door advertising in other 
major markets will follow, as 

will full -page ads in such mag- 
azines as In Style, Esquire and 
Fortune. "Elegance is an atti- 
tude" is the ad's tag line. 

Connick will make his first 
appearance for Longines at the 
new Tourneau store at the Cae- 

sars Forum shops during the 
JCK Las Vegas jewelry industry 
show June 3 -5. 

Longines' deal with Con- 
nick is for two years, with an 

option to continue well into 
the future. Terms of the pact 
were not revealed. 

Connick says it is his first 
such international brand part- 
nership. Earlier this year he 

partnered with SunCom Wire- 
less for a TV spot that has 
aired in the Carolinas, Geor- 
gia and Virginia. 

Longines president Walter 
von Känel notes that Connick 
will be supported worldwide 
alongside Indian actress Aish- 
warya Rai. 

Connick says he has been 
approached by other com- 
panies for brand marketing 
initiatives, but this one just 
made a lot of sense. 
"Longines is one of those 
quality brands that remains 
timeless," Connick tells Bill- 
board. "Partnering with 
them seemed the right 
thing to do." 

In addition to being the 
new face of Longines, Con- 
nick will assist the brand in 

raising awareness and funds 
for the Audrey Hepburn 
Children's Fund. Longines is 

a founding sponsor of the 
Audrey Hepburn Cares Team 
at Los Angeles Children 
Hospital, which provides 
physical and mental health 

care to victims of child 
abuse and neglect. 

Since 2002, images of Au- 
drey Hepburn and Humphrey 
Bogart have been used in 

Longines' Icon of Elegance ad 

campaign. While Connick is 

not necessarily sure that he 

belongs in the same category, 
he is flattered nonetheless. "I 
like to think I'm elegant on a 

certain level- without the 
market research," he says. 

To find Longines' new Icon 
of Elegance, Harris Interactive 
conducted a Web -based 
study with 2,000 participants. 
According to Linda Passaro, 
GM of Longines U.S., 20 pop- 
ular male figures (primarily 
from music and film) were 
preselected. 

The survey shed light on 
Americans' definition of 
elegance. Overall, people be- 
lieved that elegance was not 
the same as style and design. 

Elegance, participants 
said, has more substance and 
it can be learned. It is not the 
same as being sexy or glam- 
orous -nor is it a popularity 
contest. In the end, Connick, 
Richard Gere and Sean Con- 
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nery came out on top. 
With a strong desire to 

reach a younger audience 
(men and women in the 25 -54 
age bracket) while holding on 

to its older clientele, Longines 
signed Connick. "His univer- 

sal embodiment of elegance 
was extremely strong," Pas - 

saro says. 

And while Hepburn and 
Bogart certainly helped com- 
municate Longines as a brand 
of elegance to consumers, 

Thomas, ABC Deal Is A Slam -Dunk 
e don't know if 
Rob Thomas 
has any kind of 
a jump shot, 
but he sure 

scored big time when he 
landed his current deal with 
ABC for the network's cover- 
age of the NBA playoffs. 

His song "This Is How a 

Heart Breaks" serves as the an- 
them for the playoffs, and will 
be heard in the opening video 
of each playoff telecast; they 
are running into early June 
(billboard.com, May 12). 

The clip intersperses live 
footage of Thomas with an 
NBA video montage. The song 
will be played up to 14 times 
through the end of the NBA fi- 
nals. In other words, the song 
will be heard by tens -if not 
hundreds -of millions. And, 
like a video on MTV, a chyron 
will identify the artist and song 
title. Not bad, eh? 

The adrenaline -fueled pop - 
rock jam is the lead track on 
Thomas' first solo album, " .. . 

Something to Be." The Matt 
Serletic- produced set, on 
Melisma /Atlantic, debuted ear- 
lier this month at No. i on The 
Billboard zoo. It has sold 
589,000 copies, according to 
Nielsen SoundScan. 

The fact that Thomas' NBA 
connection comes on the heels 
of his "Desperate Housewives" 
liaison (the album's lead sin- 
gle, "Lonely No More," was fea- 
tured in promo spots for ABC's 
wildly hot TV show), will only 
fuel the fire that is "... Some- 
thing to Be." 

Indeed, with This Is How 
a Heart Breaks" scheduled as 
a future single, and the album 
still in the top io, the timing 
of this partnership could not 
be better. 

David Saltz, executive pro- 
ducer of music for ABC, dubs 

the partnership a "perfect 
storm," with everything coa- 
lescing at the same time. 

Saltz says ABC Sports 
wanted an effective piece of 
music that could demonstrate 
that "winning is the only 
thing." He adds that the cho- 

sen song had to, in some way, 
emotionally represent that. 

About two months ago, Saltz 
began listening to lots of 
tracks. "This Is How a Heart 
Breaks" was on an Atlantic 
sampler that had been sent to 
him by Camille Hackney, the 
label's VP of strategic market- 
ing. "Rob's track had it all," 
Saltz recalls. "Lyrics, hook and 
tempo. The song defines win- 
ning and losing." 

With his selection in hand, 
Saltz began discussions with 
Thomas' manager, Michael 
Lippman of Lippman Enter- 
tainment, and Atlantic Records 
Group co- chairman /CEO 
Jason Flom. 

In addition to having the 
"right music," Saltz explains that 
it was vital for the artist to par- 
ticipate in the campaign. "For 
us, it was not just about licens- 
ing a piece of music," he adds. 

Fast -forward a couple of 

weeks, and ABC was shooting 
live -performance footage of 
Thomas during a club date in 
Philadelphia. 

While Saltz would not dis- 
cuss terms of the deal, he did 
acknowledge that it does not 
require any personal appear- 
ances by Thomas and no fee is 
being paid for his part in the 
campaign. 

For ABC -the broadcast net- 
work of the NBA, encompass- 
ing 23 regular- season telecasts, 
the playoffs and finals -the 
deal extends its healthy rela- 
tionship with musicians and 
the music industry. At the same 
time, Thomas gets the oppor- 
tunity to connect with millions 
of music fans. 

Hackney, Lippman and 
Flom were unavailable for 
comment. 

NAME THAT TUNE: Late 
last month, Sprint began airing 

Passaro says, "it was time to 
find a contemporary and rel- 
evant spokesperson." In other 
words, someone who could 
actually be a spokesman for 
the brand. 

Late last year, Passaro and 
Longines' international team 
began conversations with 
Connick's manager, Ann Marie 
Wilkens of Wilkens Manage- 
ment in Boston, and agent, 
Lauren Hale of Creative 
Artists Agency in New York. 

For Connick, the timing for 
this partnership is perfect. 
His new album, "Occasion," 
featuring tenor saxophonist 
Branford Marsalis, arrives 
June 14 from Marsalis Music. 

It is his second nonvocal 
jazz disc for the label. Connick 
remains signed to Columbia 
for his vocal recordings. 

Connick's last Columbia 
album, "Only You" (2004), 
debuted at No. 1 and No. 5 

on the Top Jazz Albums and 
The Billboard 200 charts, 
respectively. 

At present, Longines is 

considering ways to cross - 
promote its campaign with 
Connick's new album. 

a new TV spot that features the 
sounds of a deliciously funky 
soul jam. The song, "Soul 
Food," is by newcomer Leela 
James. It is culled from the 
artist's debut album, the win- 
ning "A Change Is Gonna 
Come," due June 21 from 
Warner Bros. This deal was 
arranged by Warner Bros. 
strategic marketing VP Andie 
Simon, together with Michelle 
Potts and Kerry Niemann, di- 
rectors of broadcast business 
affairs at ad agency Publicis & 

Hal Riney in San Francisco. 

LOOSE ENDS: Delta's 
budget airline carrier Song is 
launching Song Records . . . 

The Black Eyed Peas have part- 
nered with retailer American 
Eagle for a nationwide listen- 
ing party May 28 in AE stores 
for the act's new album, "Mon- 
key Business," due June 7 via 
Interscope. 
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Legal Matters 
SUSAN BUTLER sbutler@billboard.com 

Mixing Engineer's Case Reveals 
Tangled Web Of Rights 

reativity comes in all 
forms. Sometimes it 

rises to a level that 
copyright law pro- 
tects, and sometimes 

it does not. 
Mixing engineer Hopeton 

Overton Brown, known as 
Scientist, learned that the 
hard way. His copyright 
claims in sound recordings 
and compositions from a 1981 

reggae dub album were re- 
jected last month -but not 
for the reasons anyone ini- 
tially thought. 

Under current U.S. law, 
those who contribute cre- 
atively to a work share copy- 
right interests in the work. 
Typically, for a recording this 
means the featured artists and 
the hands -on producer, who 
often contractually assign their 
rights to the label paying for 
the recording. 

While most industry lawy- 
ers believe that mixes do not 

create copyrightable contri- 
butions since they are under 
the producer's or artist's ul- 
timate control, some mixes 
or remixes could conceivably 
be creative enough to de- 
serve a copyright interest, 
either as part of the original 
recording (a mix) or as an 
adaptation (a remix) of the 
original work. 

A federal jury in the District 
Court in New York, however, 
applied 1911 English law in 
unanimously rejecting Scien- 
tist's claims April zo. 

The claims were based on 
mixes Scientist did for the 
vocal and instrumental (dub) 
versions of an album titled 
"Scientist Rids the World of 
the Evil Curse of the Vam- 
pires" by Henry "Junjo" Lawes, 
one of the most prolific Ja- 
maican producers of the early 
dancehall era. The work was 
done at King Tubby's Studio 
in Kingston, Jamaica. 

Lawes, who is deceased, li- 

censed the album to U.K. - 

based Greensleeves Records, 
which specializes in Ja- 
maican music. 

After Greensleeves licensed 
tracks in 2002 for use in the 
videogame "Grand Theft Auto 
III," Scientist filed a copyright 
infringement action, claim- 
ing rights in the compositions 
and sound recordings as the 

mixing engineer. 
Greensleeves did not earn 

much money from the license, 
but the company decided to 
fight the claim on principle all 
the way through trial, says legal 
rep Catherine Fehler, a part- 
ner with London -based firm 
the Simkins Partnership. 

After retaining New York 
counsel Louis Ederer, a part- 
ner with Torys, the lawyers 
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began wading through a maze 
of Jamaican, West Indian and 
English laws. 

The copyright law in effect 
when -and where -the works 
were created governed the 
rights, even though the law- 
suit was brought in the 
United States. 

Jamaica did not have its own 
copyright law until 1993. The 
lawyers did not find any West 
Indian copyright legislation, 
so the attorneys turned to the 
1956 English copyright law. 

But that law was never 
adopted in Jamaica or extended 
to cover Jamaican works, Ed- 

erer says. They were left with 
1911 English law governing 
198os Jamaican works. 

This act stated that copy- 
rights in sound recordings 
belonged to the person who 
originally owned the physi- 
cal material -whoever paid 
for the master tapes -and not 
the creators. 

This is different from 
U.S. law, which generally 
grants initial copyright pro- 
tection to the original cre- 
ators regardless of who paid 
for the recordings. 

As for the compositions, 
the 1911 law distinguished 
between independent cre- 
ators and employees. If cre- 
ated independently, the 
copyright belonged to the cre- 
ator. If created as an em- 
ployee or an apprentice, it 
belonged to the employer. 

This "commission" provi- 
sion is similar to the work - 
for -hire provisions in U.S. 
copyright law. 

Ederer says the evidence in 
Scientist's case revealed that 
Lawes paid for the recorded 
tapes, and Scientist was an em- 
ployee or apprentice for the 
studio when he mixed the 
album. As a result, the jury de- 
cided that he did not hold any 
copyright interest. 

RIRA Suits Target Piracy At Small Retailers 
he Recording Indus- 
try Assn. of America 
is going after small - 
business retailers 
who sell pirate CDs 

or burn their own CDs for 
illegal sale in liquor or con- 
venience stores. 

The RIAA announced May 

12 it had filed copyright in- 
fringement lawsuits against 
seven retail establishments in 

New York and three cities in 

Florida. 
Many of the retailers iden- 

tified under this program in 

recent months have already 
settled out of court, but seven 
businesses either refused to 
settle or ignored the RIAA's 
multiple overtures. 

The National Assn. of Re- 

cording Merchandisers sup- 
ports the lawsuits. The RIAA 
program debuted in Dec- 
ember 2002 and is now being 
more aggressively pursued. 
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HEDGPETH AT HELM: Kim 
Roberts Hedgpeth, who took 
over as executive director of 
the American Federation of 
Television and Radio Artists 
this month, says the union is 

working on a full agenda of 
issues to help its recording - 
artist members. 

Plans range from working 
toward better collection pro- 
cedures in artist product - 
licensing deals and contract - 
dispute audits to getting a 

"performer fine" provision 
removed from the pending 
indecency legislation on 
Capitol Hill. 

Hedgpeth says she is work- 
ing to institute "a more 
effective infrastructure" for 
the new collective bargaining 
agreement with the labels "to 
help our members -both fea- 
tured artists and session 
singers -collect more money 
when their work is licensed." 

Hedgpeth will also serve 
as a trustee and board mem- 
ber to several AFTRA oper- 
ations, including its Health & 

Retirement Funds, the Indi- 
vidual Account Plan, the 
AFTRA- American Federa- 
tion of Musicians Property 
Rights Distribution Fund and 

the Alliance of Artists and 
Recording Companies col- 
lection group. 

She was AFTRA's assis- 
tant executive director be- 
fore moving into her current 
position. 

FOREIGN PIRACY: At two 
back -to -back House panel 
hearings May 17, lawmakers, 
entertainment industry offi- 
cials and international anti - 
piracy execs bemoaned the 
rampant piracy in China and 
Russia. "In any other field, 
such behavior would be in- 
tolerable," Rep. Howard 
Berman, D- Calif., said. 

"We're stymied," said Matt 
Gerson, senior VP of public 
policy and government rela- 
tions for Universal Music 
Group. 

Witnesses recommended 
trade sanctions against China, 
a World Trade Organization 

member; denial of U.S. fa- 
vored- nation trade benefits; 
and conditioning Russian 
membership in the WTO on 
effective copyright enforce- 
ment. Gerson and others also 
said the United States must 
work with Japan and Euro- 
pean nations on the piracy is- 
sues in China and Russia. 

WRITERS SEEK REFORM: 
Songwriters are again pushing 
for a bill for fair tax treatment. 
They want federal legislation 
to allow them to claim the cap- 
ital gains tax rate, now 15 %, 

when they sell their publishing. 
At present, songwriters 

pay regular income tax and 
self -employment tax that 
can approach 50 %, while 
publishers pay only 15 %. The 
change would reflect the 
current "partner" relation- 
ship between songwriters 
and music publishers. In 

years past, publishers as- 
sumed most costs for get- 
ting songs exploited. 

Nashville Songwriters Assn. 
International is also working 
to establish a Senate Song- 
writers Caucus, similar to the 
congressional caucus estab- 
lished in 2004. 

WMG ON THE HILL: Warner 
Music Group has a new point 
person in Washington, D.C. - 
Capitol Hill veteran Linda 
Bloss -Baum. Her title is VP of 
public policy and govern- 
ment relations. 

Bloss -Baum previously 
worked for NBC /Universal. 
From 1999 to 2003, she was 
counsel to the House Energy 
and Commerce Committee, 
serving under chairmen Tom 
Bliley, R -Va., and W.J. "Billy" 
Tauzin, R -La., as legal adviser 
on technology and telecom- 
munications issues. 
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GLOBAL BY LARS BRANDLE 

Brit Indies See 
Future In China 
LONDON -British independ- 
ent music companies hope to 
waken the sleeping giant that is 
China's music market. 

Through collaboration among 
record companies, government 
and business partners, an office 
has opened in Beijing to help the 
United Kingdom's independent 
music community tap into the 
market of the world's most pop- 
ulous country. 

Managing the office is Stu- 
art Watson, a British music in- 
dustry veteran who has been 
active in Asia for many years as 
chairman of Singapore -based 
marketing and promotion serv- 
ice SWAT 

The initiative is "all about es- 
tablishing a strong presence for 
the U.K. music industry as the 
Chinese market continues to 
open up," Watson says. "Op- 
portunities for British artists 
abound in this market." 

The office opened May 16. It 
is an initiative of the Assn. of In- 
dependent Music, a British in- 
dependent music industry trade 
group that represents some 800 
British labels and distributors, 
and U.K. Trade & Investment, 
an organization the British gov- 
ernment established to foster in- 
ternational trade. 

The involvement of U KTI - 
which includes an undisclosed 
level of funding -was not re- 
vealed until after Britain's May 
5 general election. 

One of the immediate objec- 
tives of the office is forging 
Anglo /Chinese business ties, 
AIM CEO Alison Wenham ex- 

plains. It will provide a support 
service and "hot desk" on the 
ground to companies and indi- 
viduals wishing to meet local pro- 

moters and potential licensees. 
Watson says he will help set 

up any necessary introductions 
through his network of contacts 
in China. Permanent staffing 
details of the office were not 
available at press ime. 

"The infrastructure to facili- 
tate increased live performances 
[in China] is only just develop- 
ing, with most international acts 
currently only performing in 
Beijing and Shanghai," Watson 
says. "But it is important to bear 
in mind that there are ioo other 
[major] cities." 

China's estimated popula- 
tion of r.3 billion potential con- 
sumers makes it an enticing 
prospect for overseas busi- 
nesses. But its legal music 
market remains relatively 
underdeveloped. 

According to the recently 
published report "Record In- 
dustry World Sales 2005" from 
the International Federation of 
the Phonographic Industry, 
China's legitimate music mar- 
ket registered a 6.8% rise dur- 
ing 2004 to an estimated retail 
value of $211.8 million. 

Watson argues that however 
small record sales are currently, 
the potential for income from 
the live sector and other areas 
remains high. 

"U.K. companies have to take 
the market seriously and spend 
time there if they want to reap 
the benefits," he says. 

SWAT opened for business 
in 1994, serving emerging mar- 
kets of the Asia - Pacific region. 
Watson relinquished control of 
the company in 1999 when he 
joined Zomba -now part of 
Sony BMG -as international 
managing director. He re- 
launched SWAT in 2003 after 
exiting Zomba. 

Watson will continue to 
operate continuec on »p14 

BY HOWELL LLEWELLYN 
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SGAE Expands Rock En Ñ Series 
Spanish- Language Music Tour Moves Into European Territories 

MADRID -Spanish authors 
trade group SGAE is ex- 
panding its Rock en Ñ tour- 
ing initiative from U.S. and 
Latin American territories 
into European markets. 

Rock en Ñ launched in 
2000 to promote Spanish - 
language music through a se- 
ries of concerts featuring 
Spanish acts in the United 
States and Mexico. SGAE is 

planning its sixth set of such 
dates for October and No- 
vember this year. It says the 
series will include shows in at 
least six countries. 

The initiative is channeled 
through the trade group's 
nonprofit promotion and 
events arm, Fundación Autor. 

SGAE has now also raised 

activities in the U.S. and Latin 
America." 

Jarabe de Palo released its 
first album on DRO East West, 
"Un Metro Cuadrado," in 

Spain, Italy, Switzerland and 
Latin America in November 
2004. The act previously re- 
leased three albums on Vir- 
gin /EMI, which the label says 
have shipped more than 3 mil- 
lion units globally. 

Novaes says the initial ap- 
proach for the dates came 
from the band's manager, 
Morgan Britos. "He said, 'I'm 
getting a Europe tour to- 
gether, how can we work to- 
gether on this ?' So we agreed 
to help with promo. local 
booking and media contacts." 

The tour began May 11 in 

mote tours," Britos adds, 
"and working with SGAE and 
Rock en Ñ is a great way to 
take advantage of new ini- 
tiatives that open up in the 
music business." 

Novaes says that Rock en 
Ñ usually pays for the artists' 
flights, costs and wages for 
their trans -Atlantic excur- 
sions, although "sometimes 
the label takes on this 
responsibility." 

He explains that SGAE /Rock 
en Ñ support for Spanish - 
language acts touring Europe 
will be more logistical than fi- 
nancial, involving such tasks as 

locating local promoters and 
agreeing on financial terms. 
"We shall treat every case on 
its merit," he says. "There is no 

have either been released in 

the countries the series visits 
or their labels import them for 
sale during the tour. 

DRO East West president 
Charley Sánchez confirms the 
Rock en Ñ tie -in led to the re- 
lease of "Un Metro Cuadrado" 
in Germany, France and the 
Netherlands. "This shows the 
value of collaboration between 
SGAE and labels," he says. 

"What we need now is for 
this to be constant and not 
sporadic," Sánchez adds. 
"SGAE can help institution- 
ally in a way that private 
companies cannot. It would 
be useful if its activities 
went beyond attendance at 
music trade fairs and small 
annual tours." 

"We have long thought Rock en 
Ñ should expand to Europe." 

-XAVIER NOVAES of SGAE 

the Rock en Ñ flag on conti- 
nental Europe, initially or- 
ganizing eight club dates 
during May in Switzerland, 
Germany, the Netherlands 
and France for Jarabe de 
Palo, the five -piece Spanish 
rock act fronted by singer/ 
songwriter Pau Donés. 

"We have long thought 
that Rock en Ñ as a concept 
to promote rock in Spanish 
should be expanded to Eu- 
rope," says Xavier Novaes, 
SGAE's Madrid -based Rock 
en Ñ coordinator. 

Novaes says SGAE will use 
the experience of the Jarabe 
de Palo dates to plan its next 
European moves. 

"Every European country 
has its own specialist Latin 
media," he notes, "and the 
demand for live Latin music 
is big, but there is no fixed 
venue circuit. Rock en Ñ 

would like to contribute to 
setting up a circuit, and apply 
to Europe the experience and 
enthusiasm we have from our 

Berne, Switzerland, and 
ended May 21 in Paris. Venue 
capacities ranged from 400 
to 800, and Novaes says all 
the dates sold out. The band 
regularly tours Italy and has 
played in Switzerland and 
France, but the Rock en Ñ 

dates were its first in Germany 
and the Netherlands. 

Jarabe de Palo "is well - 
known in Europe," Britos says, 

"but Rock en Ñ through SGAE 

has an array of contacts 
with specialist music 
media, local promot- 
ers and so forth that 
the big labels do 
not have. This 
collaboration 
has been splen- 
did in the pro- 
motional 
sense. 

"Many 
groups find 
that they can- 
not rely so 
much on their 
labels as be- 
fore to pro- 

fixed formula." 
Rock en Ñ will, 

however, pay for 
local media ad- 
vertising and 
street posters. 

One condition 
for inclusion in 

Rock en Ñ dates is 

that artists' lat- 
est albums 

Palos 
front 
Donés toured 
Europe a part 
of SGAE: Rock 
erg fini tive. 
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IEWS 
» >PPL'S BROADCAST REVENUE RISES 
British collecting society Phonographic Performance 
Ltd. distributed £71.5 million ($134.6 million) to labels 
and performers in the year ended Dec. 31, 2004, up 4.1% 

from 2003. 
Total licensing revenue for the year rose to £82.7 million 

($155.7 million), up 3.4% from 2003, the London -based 
nonprofit organization says. 

Broadcasting contributed the lion's share of PPL 

revenue in 2004, up 3.6% to £48.5 million ($91.3 million). 
Income from public performance rose 3.2% to £32.2 
million ($60.6 million). -Lars Brandle 

» >SCALPERS HAMPER AUSSIE FEST 
The promoters of the annual Australian festival Splendour 
in the Grass have issued 150 cease -and -desist notices in 

moves aimed at deterring scalpers on the Internet. 
Festival promoters Village Sounds and Secret Service 

confirm that their lawyers have sent the notices to 
individuals reselling tickets for the July 23 -24 event in 

Byron Bay, New South Wales. 
The tickets each have a face value of $125 Australian 

($96). They were being resold on eBay for up to $3,000 
Australian ($2,300) apiece, organizers say, with one 
individual offering 29 tickets. 

The bill for the festival includes Queens of the Stone Age, 
Ryan Adams and the Finn Brothers. - Christie Eliezer 

» >GLASTONBURY WINS DOMAIN CASE 
The organizers of Britain's annual Glastonbury Festival 
won a Web site domain name infringement case 
presented to the Geneva, Switzerland -based World 
Intellectual Property Organization. 

The WIPO ruled that the glastonburyfestival.com Web 
site, registered in September 2000 by validweb.com, was 

"confusingly similar" to the Glastonbury Festival trademark 
as used at its official site, glastonburyfestivals.co.uk. WIPO's 
Arbitration and Mediation Center ordered that the domain 
name be transferred to the complainant. 

This year's festival takes place June 24 -26. -Lars Brandle 

BRIT INDIES (cont.) 
from »p13 
SWAT from Singapore, but will 
increasingly commute to China 
under the new arrangement, ac- 

cording to a SWAT spokesman. 
It remains unclear how many 

staffers will work out of the new 
Beijing office. 

RAMPANT PIRACY 
A physical piracy rate that is es- 

timated at about 5o% has long 
obstructed the development of 
the recording industry in China. 
In 1996, the United States was 
on the brink of imposing trade 
sanctions against China because 
of the rampant piracy. Subse- 
quently, Beijing agreed to 
tougher enforcement, and the 
country was admitted to the 
World Trade Organization in De- 

cember 2001. 
As part of its commitment, 

China pledged to crack down on 

intellectual- property infringe- 
ment and to open its market to 

foreign products. 
China is also recognized as 

having massive growth poten- 
tial for mobile music. In its Dig- 

ital Music Report published 
earlier this year, the IFPI says 

the entire Asian region is "ripe 
for legal digital distribution of 
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music, if piracy can be cur- 
tailed." The IFPI says mobile 
penetration in China is cur- 
rently running at more than 
290 million people. 

U.K. indies have traveled the 
path to China on more than one 
occasion in recent years. AIM 

embarked on a fact- finding trip 
to Southeast Asia and Japan in 

May 2001, and in October 2004 
to China and Hong Kong. AIM 

created a guide to doing busi- 
ness in the region for its mem- 
bers after those trips. 

Martin Goldschmidt, man- 
aging director of London -based 
Cooking Vinyl, headed the trade 
missions. He says they identi- 
fied a market ripe for entry. 

"Now is the time to get in 
there, sow seeds and lay a base," 

Goldschmidt affirms. "You've 

got to playa long -term game. We 

just need to get in there and build 

a base before it matures. That 
way you'll be well -positioned to 

take advantage of it. The Chi- 

nese want to do business with 
U.K. independent labels. 

"If AIM can pull off the of- 

fice there," he declares, "it'll 
be invaluable for U.K. 
independents." 

U p FiX) uit 
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Indie Promoters Gain Stature 
Canadian Radio, Publicity Companies Drum Up Major Media Exposure For Acts 

TORONTO -In the past dec- 
ade, as major labels cut staff 
and services and as promo- 
tional and marketing costs 
soared, Canada's independ- 
ent radio promotion and 
publicity companies have 
played a key role in Canada's 
music industry. 

Today, these independent 
firms -which have grown 
from a handful ro years ago 
to more than 3o players 
today- deserve credit for 
boosting the media profile of 
artists and labels, both Cana- 
dian and international, who 
might otherwise not have 
gained as much attention. 

While multinationals in 
Canada have the resources and 
inter -company structures to 
consistently tout their own 
acts, indie labels and artists, 
whether distributed by the ma- 

jors or indies, are increasingly 
seeking supplemental support 
from outside firms. 

"More people [are] looking 
for these services today due to 

economics," says Adrian 
Strong, president of Toronto - 
based DMD Entertainment, 
established in 1987. "Also, 
[major] labels usually have 
dozens of priorities. It is dif- 
ficult for them to effectively 
work everything. We are able 
to spend more time on acts." 

Sources say that U.S. -based 
companies increasingly view 
Canada as a test market to 
launch new acts and a place to 
maintain the careers of veter- 
ans. At the same time, inter- 
national labels realize that 
Canada is a good market to 
start building awareness of 
artists and then use that pro- 
file as a steppingstone to the 
United States. 

"Most of my clients in the 
past two years have been 
U.S.- based," Strong notes. 
"Americans want to make 
sure that their records are 
getting the profile they de- 
serve in this territory." 

Anya Wilson, president of 
2o- year -old Anya Wilson Pro- 
motion & Publicity, echoes 
that view. "I work for more 
American major companies 
than I do Canadians," she says. 

(Wilson is author Larry 
LeBlanc's wife.) 

Wilson notes that in the 
States and the United King- 

dom, major labels often con- 
tract with independent pro- 
motion and publicity firms, 
"but that's not often done here." 

Among the services these 
independents offer are radio, 
video and event promotion, 
and publicity. Most independ- 
ents also do A &R pitching ef- 

forts on behalf of their clients. 
"You have to be in a lot of 

things," says Wendy 
Phillips of Sonic 
Entertainment 
Group in Halifax, 
Nova Scotia, an eight- 

"No independent has the 
muscle that a multinational 
has," Strong says. "But you can 
still find ways to get behind an 
act, like taking Alexisonfire to 
[video channel] MuchMusic. 
They embraced the band, and 
we were able to build them." 

Although the editorial space 
devoted to music coverage in 
Canada's daily newspapers is 

said to be thinning, sources 
say that coverage opportuni- 
ties have increased in com- 
munity, campus and street 
papers, as well as such outlets 

Few independent firms 
offer both radio promotion 
and publicity support. How- 
ever, Wilson says, "an estab- 
lished American act will need 
the full package of radio pro- 
motion and publicity, and 
American labels prefer to keep 
it at the same house." 

Yvonne Valnea, who has 
headed Last Tango Produc- 
tions for 15 years, adds, "It's 
also important to offer an act 
alternatives. If they are not 
ready for radio, you can build 
them up with press." 

year veteran of music pub- 
licity. "I also do advertising, 
marketing and consult on 
management activities." 

Jane Harbury, who has 
headed Jane Harbury Public- 
ity in Toronto since 1985, says, 
"These days it is almost less 
about public relations than it 

is nurturing an act and explor- 
ing opportunities for artists. I 

even get artists showcase gigs." 
The independents com- 

pete by focusing on and 
working in musical niches, 
including punk, hardcore, 
jazz and hip -hop. 

as CBC Radio and Internet - 
based publications. 

"It's getting harder with 
the mainstream media," Har- 
bury says. "Even the weekly 
street papers have become 
tougher, because they are 
more mainstream." 

Cam Carpenter of Prick Pub- 
lic Relations in Toronto says 
pitching an artist story is "a 
harder sell today because jour- 
nalists do what they want to 
do. You could coerce them a bit 
more in the past. Now they are 
adamant [about] what they will 

or won't do." 

'Independent 
promoters 
helped 
Alexisonfire 
make in- 
roads at 
cable channel 
MuchMusic. 

Several publicists contend 
that radio promotion is too de- 
manding and too expensive to 
maintain. "You have to know 
programmers and have a re- 
lationship with them," Har- 
bury says. "You have to know 
the date and time to call them. 
You have to know the 'radio 
speak' as well." 

Veteran radio promoter 
Bobby Gale, head of Toronto- ' 
based Plug [Music] since ú 
1991, agrees. "I come from 
radio, and programmers ó 
hear somebody speaking ó 

á their language." 
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MP3 OF THE MOMENT 
Two founding members of Asia 
have released the band's first 
full- length album in 20 years ex- 

clusively as a download, through 
UMe Digital. The album, "Icon," 
con-ains 11 original songs by 

tions. Users can also add 
vocal content to create their 
own voicetone or add to a 

music sample. The resulting 
ringtone is then transferred 
to the phone via the wireless 
carrier network. 
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MOBILE BY ANTONY BRUNO 

G -Unit Adding G- Mobile Unit For 
Phone And Games, 50 Cent -Style 
Rap superstar 5o Cent re- 
portedly is preparing a 

major push into the mobile 
content arena, with his man- 
agement hinting at the de- 
velopment of an integrated 
wireless hardware and serv- 
ices package centered on the 
rapper's G -Unit brand, to be 
called G- Mobile. 

Although few details are 
available, the G- Mobile effort 
likely will combine an artist - 
branded mobile phone pre- 

John Wetton and Geoff Downes. 

According to UMe Digital, the 
pair are the best -selling artists 
to date to release their project 
on the all- digital label. "Icon" 
will be released on all major 
music download services. 

YOUR OWN TONES 
New software product My 
Ringtone Studio lets users cre- 
ate personalized, custom mas- 
ter ringtone clips from their 
existing CD and MP3 collec- 

MULTIMEDIA CALLING 
FunMail has introduced visual 
ringtone service VizTones, 
which blends music, anima- 
tions and wallpaper into a 

bundled package optimized 
for mobile phones. In one fea- 
ture, users can select sepa- 
rately the audiovisual and an- 
imation elements for VizTones 
to combine into the complete 
product. Elements are priced 
differently, and users can also 
enter customized text to each. 

bers, exclusively available only 
through the game. 

Theo Sedlmayr, 5o Cent's 
entertainment attorney who 
brokered the Zingy deal, says 
the games and the G- Mobile 
offering are designed to use 
wireless as a promotional tool 
beyond ringtones. 

The "Free Yayo" game, for 
instance, features Yayo being 
held captive by a "fictitious evil 
record company." The game's 
release will coincide with 
Yayó s debut album, "Thoughts 
of a Predicate Felon" (G- 
Unit/Interscope), slated for 
June 28. 

"50's the driver." Sedl- 
mayr says. "He's always 
looking for new cutting -edge 
ventures to participate in 
and extend his and G- Unit's 

brand into new spaces." 
The mobile expan- 

sion comes at a time 
when the U.S. ring - 
tone business is be- 
ginning to mature into 
a self -sustaining in- 
dustry. Ringtone sales 
are increasingly mov- 
ing away from mono - 
and polyphonic "cov- 
ers" of songs to the 

more lucrative master 
ringtones, which feature 
actual song clips. 
Ringtones have been ben- 

eficial for 5o Cent. He has five 
ringtones in the top 15 of the 
Billboard Hot Ringtones 
chart, including the No. 2 

"Candy Shop." The ringtone 
of his smash single "In Da 
Club" was the first to reach i 

million downloads and re- 
mains a milestone in the mar- 
ket's evolution. 

Meanwhile, the market for 
mobile gaming is about to 
explode. According to re- 
search from M:Metrics, 
which tracks mobile content 
consumption, the number of 
subscribers downloading 
games grew from slightly 
more than 4 million in No- 
vember 2004 to almcst 6 mil- 
lion in March. Analyst group 
InStat /MDR believes that 
figure will rise to 75.6 mil- 
lion by 2009, generating $1.8 
billion annually. 

As the music industry looks 
to wireless as a new distribu- 
tion front, artist -branded serv- 
ices are expected to play a 

significant role. Such artists as 
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Marlah Carey lands her first top 1:3 ringtone. We 
Belong Together" more than triples in downloads 

and has the largest increase on the chart. 

LOVERS AND FRIENDS 
LIL JON 8 THE EAST SIDE ROVZ FEATURING USHER & LUDACRIS 

SUPER MARIO BROTHERS THEME 
KOJI KONDO 

JUST A LIL BIT 
50 CENT 

NUMBER ONE SPOT 
LUOACHIS 

HATE IT OR LOVE IT 
THE GAME FEATURING 50 CENT 

HALLOWEEN 
JOHN CARPENTER 

O 
0MARION 

I'M A HUSTLA 
CASSIDY 

OBSESSION (NO ES AMOR) 
FRANKIE J FEATURING BABY BASH 

DROP IT LIKE IT'S HOT 
SNOOP DOGG FEATURING PHARRELL 

HOLLABACK GIRL 
GWEN STEFANI 

U DON'T KNOW ME 
TI. 

1, 2 STEP 
CIARA FEATURING MISSY ELUOTT 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY 

N 

loaded with wallpaper, games 
and ringtones based on the 
members of 5o Cent's G -Unit 
crew /label. 

That 5o Cent and G -Unit 
are interested in exploring 
other areas of mobile brand- 
ing is evident by the recently 
announced videogame series 
created exclusively for mo- 
bile phones and featuring the 
entire G -Unit lineup. Work- 
ing through mobile media 
firm Zingy and game devel- 
oper Upstart Games, G -Unit 
and its management corn- 
pany Violator will release 
three mobile games featur- 
ing 5o Cent, Lloyd Banks, 
Young Buck and Tony Yayo 
as playable characters. 

The first game, "Free 
Yayo," will be released this 
summer. Details on the 
other two have not yet been 
announced. 

In a first for mobile games, 
players can unlock hidden 
content like voicetones and 
graphics of the G -Unit mem- 

Jay -Z and Hilary Duff already 
offer personalized mobile 
phones with preloaded con- 
tent. With carriers prepping 
full -song wireless download 
services, and with the devel- 
opment of mobile phones with 
music -optimized features like 
Nokiá s N9r, wireless versions 
of U2's iPod deal will become 
more prevalent. 

According to Sedlmayr, 5o 

Cent plans to tap other digi- 
tal and traditional media to 
promote G -Unit artists and 
their releases. As for him- 
self, the rapper is develop- 
ing and starring in the 
Vivendi Universal Games 

title "50 Cent: Bulletproof," 
which is expected to arrive 
in the fall. 

He also has a biography on 
the way, published by Simon 
& Schuster, and Sedlmayr says 
5o Cent is looking into other 
book deals, such as a G -Unit 
line of graphic novels and pulp 
fiction titles. These books 
could seed future film and TV 
projects following 5o Cent's 
upcoming debut movie, "Get 
Rich or Die Tryin'." 

"He's an incredible entre- 
preneur, and all these ideas 
germinate with him," Sedl- 
mayr says. "We're just trying 
to keep up." 

LIFEDRIVE PACKS 4GB PUNCH 
For those who need more than a traditional PDA, 
PalmOne's new LifeDrive Mobile Manager is 
designed to be an all -in -one professional personal 
information manager combined with advanced 
entertainment functions like photo display and 
music storage /playback. 

In a first for PalmOne, the LifeDrive features a 
4GB hard drive, placing it in competition with 
other music and media devices like Apple 
Computer's iPod mini. In addition, the device has 
built -in Wi -Fi and Bluetooth connectivity. 

The LifeDrive is the first of an expected line of 
multimedia devices from PDA pioneer PalmOne as 
it struggles to regain market share in the face of 
declining sales. The new device features a full -color 
display, rotating screen and the ability to transfer 
digital photos and MP3s via memory cards. 

For music fans, the LifeDrive uses the 
PocketTunes music manager software, created 
specifically for PalmOne's operating system. 
PocketTunes supports MP3, WAV and WMA files; 
allows users to create and manage playlists; and 
includes PC synchronization software. The device 
ships with a free trial to Real's Rhapsody to Go 
service, and users who upgrade to PocketTunes 
Deluxe may stream music via Wi -Fi using 
ShoutCast's online broadcasting service. 

The device retails for $499. 
-Antony Bruno 
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BY BRIAN GARRITY 

DualDiscs Top Chart, Divide Industry 
The Dual Disc configuration is 

racking up impressive sales fig- 

ures, but is it actually a hit with 
consumers? 

That's the question the in- 
dustry is wrestling with as the 
number of DualDisc titles from 
major artists has grown 
markedly in the last three 
months. More than 2 million 
units have been sold to date and 
more than zoo DualDisc titles 
are expected to be on the mar- 
ket by the fourth quarter. 

The configuration now boasts 
five titles that have scanned more 
than 125, o0o units each. The last 

four albums to top T'he Billboard 
zoo -including this issue's No. 

1, "Stand Up" from RCA's Dave 

Matthews Band -have all been 
DualDisc titles. 

Two of those albums -".. . 

Something to Be" from Atlantic's 

Rob Thomas and "Devils & Dust" 

from Columbia's Bruce Spring - 
steen -were exclusively released 
in the DualDisc format. The oth- 

ers have been sent to market as 

both a CD and a DualDisc. 
About 35% of DM B's first -week 

BY PAUL HEINE 

sales were DualDisc, sources say. 

Retailers are charging any- 
where from the same price for 
both versions of an album to up 
to $3 more for the DualDisc. 

Proponents say that chart-top- 

ping sales for releases with 
DualDisc components offer 
mounting evidence that the con- 

figuration is gaining momentum 
with consumers. 

Those skeptical of the success 
question whether sales are more 
of a commentary on consumer 
demand for the artist in question 
than a vote supporting DualDisc. 

At the heart of the debate is 

cost. As previously reported, 
sources suggest that the price of 
manufacturing a DualDisc is dou- 

ble the average CD -about $1.20, 

versus the 5o cents -6o cents for 

the traditional CD with jewel box 

and booldet (Billboard, March 19). 

Now there's rising sentiment 
among some in the industry that 
greater focus should be placed on 
doing more two -in -one CD /DVD 

combo packages, which are 
cheaper to produce than the all - 

in -one DualDisc. 

Further fueling talk of combo 
packages is lingering concern over 

compatibility issues for the Dual - 

Disc. Consumers have been post- 

ing complaints on online retail 
sites like amazon.com that Dual- 

Discs do not work in older car 
stereos and portable CD players. 

Leading the way in supporting 
DualDisc is Sony BMG, which 
has more than 45 titles in the mar- 
ket and has sold more than t mil- 

lion units of the configuration. 
The company has already ex- 

ceeded its early expectations for 

its 2005 rollout, and it is now aim- 

ing to release to -15 DualDisc ti- 

tles per month. 
However, there's a sizable gap 

between Sony BMG's embrace 
of the configuration and the wait - 

and -see approach the other ma- 
jors are taking. 

Warner Music Group and Uni- 

versal Music Group -which just 
enjoyed strong sales ofthe DualD- 

isc version of Nine Inch Nails' 
"With Teeth" (Interscope) -are 
expected to each release less than 
a half -dozen DualDisc titles this 

year, sources say. 

EMI Recorded Music has yet 

to put out a DualDisc title, but the 
company has stated it will release 
titles this year. 

In an effort to drive greater re- 

tail support for the format, Sony 

BMG is working with a number 
ofleading merchants -Best Buy, 

Target, Virgin, Borders Books & 

Music, Tower and Wal -Mart 
among them -on price -and- 
positioning initiatives that will 

improve the in -store real estate 
and signage for DualDisc titles. 

While some consumers may 
not even realize they are pur- 
chasing DualDisc product -par- 
ticularly in DualDisc -only 
releases -label executives say that 

such titles are serving as a strong 
consumer education tool. 

"The word -of -mouth and the 
consumer awareness is just going 

to increase," says Jordan Katz, co- 

president of Sony BMG Sales En- 

terprise, as more big -name acts 

release DualDiscs. 
Michael Lippman, manager 

for Thomas, the first artist to enter 
the charts with a DualDisc -only 

release, says that physical prod- 

uct offers have to be as compelling 
as possible in today's market "You 

have to give people more value 
for their money, otherwise they'll 

steal it," he says. 
Proponents of the configura- 

tion say it is too soon to tell just 
how big an impact it can have on 

consumer attitudes toward phys- 

ical goods, but so far it's show- 

ing potential. 
Bill Frohlich, co- president of 

Sony BMG Sales Enterprise, says, 

"We see this as a business that 
will help keep traditional retail 
healthy." 

Bruce Springsteen's 
new album "Devils & 

Dust" was released 
only as a DualDisc. 

Radio Stations Get Digital Stores 
MusicToGo Creates Web Sites So Listeners Can Purchase Tracks Heard On Terrestrial Outlets 

/1 
irplay has long been 
considered the sin- 
gle biggest influ- 
ence on music sales. 

Now a new vendor 
is banking on the notion that 
radio not only influences sales, 

it can also facilitate them. 
With a pair of old radio 

hands in charge, New York - 
based software developer Mu- 

sicToGo is helping stations ex- 

tend their brands to digital 
music by providing cus- 
tomized online music stores 
for a growing group of clients - 
43 stations at last count. 

The stations aren't offer- 
ing downloads to cash in on 

the developing digital music 
market. In fact, MusicToGo 
clients receive only a minus- 
cule stipend for each song 
they sell. 

"It's not about the money," 
says Doug Podell, OM at 
Greater Media active rock 
WRIF (the Riff) Detroit, 
which opened a virtual store 
in early April. "It's more 
about imaging and being on 

top of how today's listeners 
are getting their music . . . 
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and it involves sending them 
to our Web site." 

"The value is a stronger 
bond with our listeners," adds 
Buzz Knight, OM for Greater 
Media triple -A WBOS /classic 
rock WROR Boston and her- 
itage rock WMMR /classic rock 
WMGK Philadelphia. 

Jeff Specter, MusicToGo's 
founder and president /CEO, 
says stations are doing this "so 
they can use music as a brand- 
ing and merchandising tool." 

ABC adult top 40 WPLJ 
New York added an online 
store in late March and has 

since seen a 23% increase in its 

Web site traffic, according to 
Tom Cuddy, VP of program- 
ming for the station and for the 
ABC Radio FM Group. 

"It encourages people to 
download songs legally and 
lets our audience know that 
we're on top of the latest tech- 
nology," Cuddy says. "We'll be 

offering free downloads from 
time to time as well as making 
available special acoustic per- 
formances by artists recorded 
at our studios." 

In January, MusicToGo an- 

nounced a deal with Greater 
Media, owner of 19 stations in 

Boston, Detroit, Philadelphia 
and New Jersey. Greater Media 

has since opened online music 

stores for eight of its stations, 
with more planned. 

Other MusicToGo clients in- 

clude Midwest TV adult hits 
KFMB (Jack FM) San Diego; 
Clear Channel rhythmic top 
40s KYLD San Francisco (Wild 
94.7) and WJMN (Jam'n) 
Boston; Susquehanna top 40 
WWWQ (0100) Atlanta; and 

Inner City R &B /hip -hop WHXT 
(Hot 103.9) Columbia, S.C., and 

adult R &B WBLS New York. 

MusicToGo chairman Jimmy 
de Castro says the company 
"is put together by people who 
know radio." The flashy exec 

founded Evergreen Media with 
Scott Ginsburg in the '80s. 

Specter worked for de Cas- 

tro in radio, holding VP /GM 
and general station manager 
positions in Philadelphia, Chi- 
cago and Boston. 

De Castro says the goal is 

founder 
Jeff 
Specter, 
left, and 
COO 
Michael 
Dresner 

for listeners to go to a station 
they already associate with 
their favorite music and 
download songs they like for 
99 cents each. 

MusicToGo offers various 
ways for station fans to get 
their favorite music. An ani- 
mated recommendation en- 
gine, the Tune Genie, works 
like a cyber sommelier, sug- 
gesting songs based on the 
downloads in the user's on- 
line shopping cart. 

The station's 24 -hour broad- 
cast log is included to make it 
easy for listeners to locate 
songs they recently heard on 
the air. 

To help brand the store with 
the station, MusicToGo in- 
cludes an animated depiction 
of a key station personality, 
typically the morning -show 
host, as a sort of cyber guide. 
At WPLJ's store, there are car- 
toon caricatures of morning 
hosts Scott Shannon and 
Todd Pettengill. 

The average sale across 
the platform is about $7, ac- 
cording to Specter. Of the 
people who buy music at the 

station stores, 20% return 
within six weeks and buy an- 

other seven or more songs, 
the company says. 

MusicToGo plans to have 
150 station stores activated 
by this summer. 

It is unlikely that radio's late 
arrival on the download scene 

will take a significant bite out 
of Apple Computer's wildly 
successful iTunes service any- 
time soon. According to Niel- 
sen SoundScan, roughly 6 mil- 
lion legal non -album music 
downloads are sold in the 
United States each week, and 
it is estimated that iTunes ac- 

counts for about 4 million of 
them. MusicToGo sells less 
than 4,300 songs per week. S' 

The service uses Windows 
v 

Media Player, the same format 
as Musicmatch, Napster and 
Wal -Mart. So MusicToGo down- Ñ 

loads synch with Windows 
Media -compatible players but 
not with the dominant player 
in the exploding portable music g 
market, the iPod. 

MusicToGo offers 800,000 'cu," 

songs, about half of what g' 

iTunes has for sale. 
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PIRACY IN KARAOKE BIZ? 
1111 ybersound Records has 

filed suits in the United 
States and Canada 
against a number of 
other karaoke record 

manufacturers, alleging unfair 
competition and trade practices 
and tortious interference with 
business relations. 

The suits, filed in Los An- 
geles Superior Court and On- 
tario Superior Court of Justice, 
ask for more than $200 mil- 
lion in damages caused by 
those trafficking in what it 
claims are pirated karaoke 
songs on CDs. 

The defendants listed in the 
U.S. complaint are Fort Mill, 
S.C. -based UAV, doing business 
as Karaoke Bay and Sterling En- 
tertainment; Montreal -based 
Madacy Entertainment, doing 
business as Karaoke Party; Co- 

conut Creek, Fla. -based Singing 
Machine, doing business as 
MTV Karaoke; Hilliard, Ohio - 
based Audio Stream, doing busi- 
ness as All Star Karaoke, 
Keynote Karaoke and Best 
Karaoke; Minneapolis -based 
Compass Productions; and 
Newbury Park, Calif. -based BCI 
Eclipse, a unit of Navarre. 

In Canada, in addition to 
Audio Stream, BCI Eclipse and 
Navarre, the suit lists as de- 
fendants Legacy Entertainment 
in Stoney Creek, Ontario; Di- 
rect Source in Burlington, On- 
tario; and Direct Source Special 
Products in Lasalle, Quebec. 

In addition to doing busi- 
ness as Party Tyme Karaoke, 
Los Angeles -based Sybersound 
licenses this magazine's name 
to issue product under the logo 
Billboard Top I Karaoke. 

According to the complaint, 
royalty payments are among 
the largest costs associated with 
producing karaoke records. The 
complaint alleges that since 
Sybersound's competitors do 
not pay these costs in full, they 
can sell infringing product 
cheaper and steal market share 
from legitimate companies like 
Sybersound that pay full cost. 

The complaint also claims 
the defendants sell cheaper 
product to retailers, with a 

broader range of (unlicensed) 
popular songs, thereby un- 
dercutting Sybersound's rela- 
tionship with retailers. 

According to the complaint, 
such acts as Madonna, Bon 
Jovi, U2, Billy Joel, ABBA, Yes, 
the Eagles, Hall & Oates, Jewel, 
Kid Rock, Led Zeppelin and 
Pink Floyd supposedly do not 
want their songs included on 
karaoke packages. The defen- 
dants nevertheless include 
songs by those acts, making 
their products more attractive. 

The complaint says that rack - 
jobbers like Handleman in 
Troy, Mich., and Anderson 
Merchandisers in Amarillo, 
Texas -which supply discount 
department store chains like 
Wal -Mart and Kmart -now 
have policies and procedures 
intended to ensure that karaoke 
vendors possess the proper li- 
censes. But sources suggest 
that those procedures merely 
amount to affidavit forms that 
karaoke suppliers fill out. 

Karaoke licensing require- 
ments were established about 
three years ago when music 
publishers introduced the 
karaoke license, which goes be- 
yond mechanical rights. Ac- 
cording to the suits, it also 
includes a synch license that 
allows labels to use a graphic 
display of the lyrics in time with 
the music and a print license 
that allows reproductions of the 
song lyrics and artwork from 
the artist or the album on which 
the song originally appeared. 

With the introduction of 
those rights, if a karaoke album 
has only been granted a me- 
chanical license, it infringes the 
publishers' copyright for that 
song, the complaint asserts. 

The complaint says such li- 
censes may require an upfront, 
nonrefundable flat fee of $roo 
per song, plus a guaranteed ad- 
vance based on io,000 units 
at the "penny rate" of ro cents 
per song. So a typical karaoke 
album carrying 16 songs would 
require upfront payments of 
$17,600 plus future royalties 
of $r.6o for each unit sold in 
excess of ro,000 units. 

The profits that can be real- 
ized from selling unlicensed 
records are considerable, ac- 
cording to the lawsuit. The suit 
contends that companies that 
do not obtain the proper licenses 
or do not pay full royalties can 
save $16o,000 on sales of 

roo,000 units. 
Defendants named in the 

lawsuit either could not be 
reached or declined comment. 

Linda Edell Howard, a man- 
aging partner with Stokes 
Bartholomew Evans & Petree 
in Nashville, has worked in the 
karaoke area. After reading the 
lawsuit, she says, "I am a little 
confused by the lawsuit, be- 
cause I don't understand why 
Sybersound has standing to 
bring this suit. 

"But I am also thrilled that 
Aken Gump [Strauss Hauer & 

Feld, the Los Angeles -based 
law firm representing the com- 
pany] is carrying on the mis- 
sion I started years ago to clean 
up the karaoke business." 

She says the acknowledge- 
ment of responsibility for legal 
compliance with copyright law 
is very accurate in the com- 
plaint. "They have articulated 
and acknowledged the obliga- 
tions for themselves and the 
defendant of what is required 
to distribute legal product." 

SLIPPED: In posting its re- 
sults for the three months ended 
April 3o, Trans World Enter- 
tainment broke an eight -quar- 
ter- long winning streak. During 
the past two years, each quar- 
ter's results beat those of the cor- 
responding previous year. 

The company lost Sr million, 
or 3 cents per diluted share, on 
sales of $285.4 million in its fis- 

cal first quarter. In the corre- 
sponding period in 2004, Trans 
World posted net income of $2.5 

million, or 7 cents per share, on 
sales of $3o4.5 million. 

While sales were down 6 %, 
that decline was attributed to 
two things: the company op- 
erating 7% fewer stores in the 
current period versus first - 
quarter 2004 and comparable - 
store sales being down z %. 

Looking at other numbers, 
gross profit was down to 36.6% 
of total sales from 37.2% in the 
prior period, while expenses 
were up to 34.2% from 33.2 %. 

In a statement, Trans World 
chairman /CEO Bob Higgins 
said, "Our first- quarter results 
were impacted by the sluggish 
performance of new music 
and DVD increases after the 
Easter holiday." - 

ETENJ MI RWCIP, 

Over z - - ,000 C titles 
Over 5,000 uD titles 
Accessories, Adult, and Other High Margin Items 

Great Prices 

Deepest Catalog in the Industry 

Personalized Service (sales reps across the U.S.) 

Best B2B Real-Time Ordering Site in the Business 

Same Day Shipping 

Free Display Materials 

Free aec Database 

Weekly Award Winning sped Magazine 

New accounts call 800- 635 -9082 
Or E -mail us at: domesticsales@aent.com 

our web site: www.aent.com 

OUR ONE -STOP GUIDE TO 
THE LATIN MUSIC MARKET 

OVER 3000 LISTINGS 

F ROM 20 COUNTRIES: 

Major & Indie Labels 

Publishing Companies 

Concert Promoters 

Wholesalers & Distributors 

Artists & Manag 

Radio Stations 
sections 

Plus -these NEW sect 

on Stores 
Retail Chains & Specialty 

Songwriters 
& Comp osers 

National Music Programmers 

Network TV Music Supervisors 

Music Media Programmers 

ORDER ONLINE: 

www.orderbillboard.com 
or call 1- 800 - 562 -2706 818 -487 -4582 

By Mail: Send payment for $59 plus $9.95 S &H ($14.95 Canada/'$19.95 international orders) with this ad to 
Billboard Directories, Attn: Subscription, P.O. Box 15153, North Hollywood, CA 91615 -5158. 

Please add appropriate sa e <- tax in CA, DC, FL, GA, IL, MD, MA, MN, MO, NJ, NY, OH, SC, TN, TX & CANADA. 
Orders payable in U.S. funds only. All sales are final. 

A5LM45 

MAY 28, 2005 I www.billboard.biz 17 

www.americanradiohistory.com

www.americanradiohistory.com


Reach your target audience through Ioa i-eaure itepo 

JlJ1_l'% 
ISSUE. 

LATIN MUSIC QUARTERLY 2: 
Regional Mexican 
AD CLOSE: MAY 31 

LAS VEGAS: 
Quarterly 2 

AD CLOSE: JUNE 7 

POWER PLAYERS: 
Adult Pop: Top Artists & Labels 

AD CLOSE: JUNE 14 

BILLBOARD STARS: 
Los Temerarios 
AD CLOSE: JUNE 14 

TOURING: 
IAAM Annual Conference 
AD CLOSE: JUNE 20 

JAPAN: 
International Market Report 
AD CLOSE: JUNE 20 

BILLBOARD R &B HIP HOP 
CONFERENCE & AWARDS 
AD CLOSE: JULY 12 

NARM PREVIEW 
AD CLOSE: JULY 19 

BILLBOARD STARS: 
Rhino Records 
AD CLOSE: JULY 19 

BILLBOARD.COM BILLBOARD.BIZ BjIIyjrd 
NEW YORK LOS ANGELES NASHVILLE CHICAGO LONDON 

64 6.654.4622 323.525.2299 615521A294 312.5835649 44.207A20.6075 

18 MAY 28, 2005 

. , the Inches 
y TODD MARTENS tmartens @billboard.com 

Ryko Goes To School 
Makes Distribution Deal With Drexel U's Student -Run Label 

CV/ York -based 
Ryko Distribution 
is betting that a 

class of college 
students can pro- 
vide records to 

penetrate the marketplace. The 
distributor recently inked a deal 

with Mad Dragon Records, the 
student -run label of Philadel- 
phia's Drexel University. 

Mad Dragon, which is part 
of the school's music industry 
program, began two years ago 
and released "XYX," a compi- 
lation of work by singer /song- 
writers Trisha O'Keefe, Matt 
Duke and Julie Othmer. 

Ryko will rerelease the CD 

May 24, and marketing direc- 
tor Connie Kirch says the dis- 
tributor is setting up in- stores 
throughout the Northeast. 

"The students are just in 
heaven," program director 
Marcy Rauer Wagman says. 

Kirch says it was Rykó s legal 

department, which is based 
near Philadelphia, that tipped 
her and Ryko president Jim 
Cuomo to the Drexel program. 

"Jim and I went down to 
Philadelphia and did a semi- 
nar on what distribution does," 
Kirch says. "There's like a 

dozen students in the class, 
each with a different respon- 
sibility for the label. One kid 
was the tour manager, and one 
did radio promotion, and I was 
thinking, 'Wow, you're better 
staffed than a lot of independ- 
ent record companies.' I don't 
want to say it's a totally altru- 

istic thing, but we thought we 

could help perpetuate this 
whole notion of getting kids 
involved in music." 

WARPED DISCS: Immer- 
gent Records will begin distrib- 
uting live DualDiscs culled from 
the 2004 edition of the Vans 

Warped tour. Immergent, part 
of Los Angeles -based 5.1 Enter- 
tainment Group, will issue the 
first two discs June 28, from Fin- 

ger Records act the Skulls and 
Canyon Records' Native Ameri- 
can rock act Blackfire. 

Other artists receiving Im- 
mergent's DualDisc treatment 
include Guttermouth, Side 67, 
A Faith Called Chaos, the Lordz 

of Brooklyn and Duane Peters 
& the Hunns. 

Erik St. Anthony, who over- 
sees Immergent, says the 
label shot more than 6o 
bands for the series, with 
many of the live clips already 
having aired on HDNet. The 
DualDiscs will contain the en- 
tire live performance on CD 
and DVD, as well as some 
extra tracks and interviews. 

Anthony says the company 
has film of some of the larger 
acts on the tour, and intends 
to release between two and 
four discs per month, de- 
pending on when licenses be- 
come available. 

"I don't look at this as 
something to support the fan 
base," Anthony says. "I look 
at it to build a fan base ... A 

lot of times people don't push 

the limits with technology. 
They think, 'Oh, we'll put 
some bonus stuff on it,' but 
we should be able to do more 
with it." 

Immergent is taking its 
Warped model to other tours. 
Anthony says the company 
filmed dates on this year's Epi- 

taph tour, which featured 
Matchbook Romance and Mo- 

tion City Soundtrack, among 
others, and hopes to release 
DualDiscs from those per- 
formances in August. 

IDN SIGNINGS: New York - 

based Innovative Distribution 
Network has welcomed two 
new labels to the fold. 

First up is Chicago -based G 

Music /Music Plant, which is 

run by dance producer /DJ 
George Andros (aka Georgie 
Porgie). Compilations from 
Mike Cruz and Glenn Friscia 
are due this summer. 

IDN has also picked up 
Charlotte, N.C. -based XYZ 

Entertainment, which will 
issue this summer, in con- 
junction with LAP Entertain- 
ment, "The Ultimate Reggae 
Collection." The set is pro- 
duced by Tony Kelly (Sean 
Paul, Beanie Man). 

IDN's hopes hinge on a pair 
of new hip -hop releases this 
summer. The distributor will 
release the latest from D12 
member Proof on his own Iron 
Fist Records, and will also re- 

lease the latest from Slum Vil- 

lage on Barak Records. 

Mad Dragon studio 
supervisor Ryan 
Schwabe, right, 
gives Drexel 
University president 
Constantine 
Papadakis a tour of 
one of two studios 
that opened when 
the label launched. 
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Carole King Invites Fans Into Her Living Room 
LOS ANGELES -All the com- 
forts of home will be evoked 
on Carole King's tour dates 
this summer. 

For Kings Living Room Tour 
2005, stages will resemble an 
actual living room with a cozy 
couch and coffee table along- 
side a piano. 

The tour begins July 3 at 
Casino Rama Entertainment 
Center in Rama, Ontario. It will 
visit a series of small theaters, 
as well as large theaters and 
outdoor venues that will be con- 
verted into intimate spaces. 

"People are hungry for this 
kind of situation," King says 
of the tour's setting. "I can just 
talk to the crowd like I'm talk- 
ing to a friend." 

King tested the living room 
concept last summer in a lim- 
ited run that was inspired by 
her performances in private 
homes and small venues for 

various environmental and po- 
litical fund -raisers. 

Last year's dates grossed 
$2.3 million, according to Bill- 

board Boxscore, and more than 
38,000 people attended. 

Such response led to the 
booking of this year's 26 -date 
trek, which concludes Aug. 14 

at the Luther Burbank Center 
for the Arts in Santa Rosa, Calif. 

Dan Weiner, King's booking 
agent and a senior partner at 
Monterey Peninsula Artists, 
notes that booking choices for 
the expanded tour were based 
on finding the right venues re- 
gardless of their initial size. If 
facilities are being cut down in 
their capacity, it's because the lo- 

cation is the best in that market. 
"Last year, there was not that 

much time for planning," he 
explains. "We're now going 
into markets that have some- 
thing special about them." 

The tour includes King's 
first performance in New York 
in 12 years (July 13 at Radio 
City Music Hall) and stops in 
numerous Southern and 
Western theaters, halls and 
amphitheaters. 

Most tickets are between 
$6o and $70, though some 
venues are offering other 
price ranges. 

At the tour's closing stop at 
the indoor i,600-seat Ruth Fin- 
ley Person Theater at the Luther 
Burbank Center, for example, 
tickets are $55, $85 and $149. 

"This is the highest price tier 
we've done for our premium 
seats," says Rick Bartalini, di- 
rector of programming for the 
LBC. "It's also one of the 
fastest -selling shows on record 
for the venue. Within 24 hours 
of going on sale, we sold 8o% 
of the house." 

Bartalini says that sales were 

so high because the venue works 
perfectly with the approach of 
this tour, and fans in Northern 
California appreciate King com- 
ing to this smaller market. 

house or can sit on the lawn. 
"I think this will be the 

highlight of our season," says 
Pollack, who also handles pro- 
motion duties for the venue. 

"People are 
hun ry for this 
kin of situation." 

-CAROLE KING 

Howard Pollack, booking 
manager for Oklahoma City 
Zoo Amphitheater, notes that 
his outdoor, 9,500 -seat venue 
will be cut down to 6,000 for 
King's July 3o stop. Attendees 
can pick from seats in a spe- 
cial section at the front of the 

posters and fliers around the 
city, according to Pollack. 

Weiner notes that the shows, 
which will feature hits span- 
ning King's 40- plus -year career, 

"What better way to see her 
than under the moon and 
stars? It makes sense to cre- 
ate a theater -style experience 
for her at the venue." 

Promotions will include ex- 

tensive advertising on TV and 
radio, as well as the display of 

will attract a multigenerational 
demographic. 

"Everybody will get the best 
of Carole that they could ask 
for," he adds. "Her relationship 
with the audience is already so 
close that this tour will work re- 
markably well." 

BY RAY WADDELL 

Signatures Adapts Its Merch Biz To The Times 
n the tour merchandising 
business, what's old is new 
and what's new is really, 
really new. 

Vintage is in, and the 
technology- driven services 
connecting fans with artists 
continue to expand. 

So, veteran companies have 
had to become flexible to 
meet the demands of artists 
and the public. 

Toward that end, pioneering 
tour merch firm Signatures Net- 
work has opened an office in 

Los Angeles; expanded its VIP, 

Internet and tour merch offer- 
ings; and is aggressively com- 
peting for new acts. 

With merch on the road this 
summer with U2, Bruce Spring - 
steen, System of a Down, Ozz- 
fest and Mötley Crüe, as well as 

such new signings as Coldplay, 
Billy Idol and Whitesnake, Sig- 
natures remains the top mer- 
chandising company in the 
music business. 

"We've really expanded our 
suite of artist services," says Dell 

Furano, CEO of Signatures and 
a merch industry trailblazer. Fu- 
rano and the late Bill Graham 
started merchandising corn- 

pany Winterland in San Fran- 
cisco in the early days of rock 
touring. Furano cites merchan- 
dising, licensing, retail and the 
vintage Trunk line as key areas 
of expansion, "and, particularly, 
Web sites." 

"We handle more and more 
official artist Web sites, in- 
cluding U2, John Mellencamp, 
Ozzy Osbourne and Fleet- 
wood Mac," Furano explains. 
"The world shifted a little bit, 
and the merchandising and the 
Web sites, in particular, are so 

core to promoting an artist, 
their music and generating 
new areas of revenue." 

San Francisco -based Signa- 
tures employs a staff of 70 
people overseeing business 
affairs, royalty account- 
ing, artwork and im- 
agery, road crews and 
Web sites. 

"It was a natural 
evolution for us to in- 
vest in the Internet 
space," Furano says. 

"We watched what 
ArtistDirect did, and 
it didn't work. We have, in 

a way, grafted an Artist - 
Direct model onto an exist- 

ing business." 
That model means that with 

a band like Mötley Crüe, Sig- 
natures handles tour and re- 
tail merchandise, hosts the of- 
ficial Crüe store and oversees 
the group's fan ticketing and 
VIP programs. 

"We manufacture the prod- 
uct, we design the product, we 
get it to the road, we collect 
the receipts, we have a licens- 
ing department, we have an 
online store division," Furano 
explains. "We've just been 
doing it longer, and we've bro- 
ken it down into different di- 
visions. It all didn't just hap- 
pen overnight." 

Furano began working out 
of temporary offices in Los An- 
geles two years ago, and a new 
Beverly Hills office will open 
this summer. "Now I have an 

opportunity to spend time with 
[such managers as] Irving 
Azoff, Howard Kaufman, Doc 
McGhee and all the other leg- 
ends of our industry," he says. 

With the industry in a "wa- 
tershed" period and undergo- 
ing major change, Furano be- 
lieves interfacing with artists 
and managers is crucial. "We 
contract directly to the artist, 
we work directly with man- 
agement. We don't go through 
the agencies," he says. "As a 

result, we've become part of 
their team." 

THE VIP EXPERIENCE 
Furano says that as the record 
companies' influence with 
artists has decreased, artists 
have had to seek new areas of 
income. At the same time, 
fans are hoping to connect 
with their favorite artists in 

new ways, making for a happy 
coincidence. 

"When Don Henley goes on 
tour, for $400 you can go meet 
Don Henley backstage, get a 

picture and talk to him about 
Walden Pond," Furano says. 

"Suddenly, the artist says, `I'll 

meet 25 people a night, I'll 

spend an extra 45 min- 
utes, do a photo, sign 
an autograph,' " Fu- 
rano says. "All the 
meet -and -greets 
sold out on Kiss and 
Mötley Crüe, all will 
probably sell out on 
Billy Idol, Megadeth 
and Meat Loaf. 
They still do their 

record company and radio 
meet -and -greets. But this is 

a new source of revenue for 
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the artists." 
Last year's ticket sales slump 

affected gross tour merch sales, 

but per caps held their own. 
"Remarkably, buying and wear- 
ing merchandise continues to 
be as popular as it has ever 
been," Furano observes. "It's 
part of the concert experience. 
If you spend $200 for a ticket, 
you have to buy the shirt to 
show you were there." 

Tour merchandise sales this 
year are strong so far, he says. 

"The per caps on U2 have av- 
eraged a solid $16 a head. And 
the Rod Stewarts, the James 
Taylors and Jimmy Buffetts 
that tour every year are a core 
part of the business that is very 
constant. Like anything else, 
you have to come up with 
good designs." 

T -shirt prices have "topped 
out" at about $35 per shirt, with 
some groups still charging in 

the $20 -$25 range. "One of the 
big changes is we sell a lot more 
women's shirts, a lot more dif- 
ferent styles," Furano says. `The 
shirts are starting to reflect the 
boutique trends in L.A. and in 

New York, a soft feel and an 

artsy design." 
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Agganis Arena, Boston, Máy 5 5,651 
Bello 4 

GAITHER HOMECOMING 

On 'llie Road 
RAY WADDELL rwaddell á billboard.COm 

OXS CO R I: Grosses 

Cher Tour Top Grosser 
Among Female Acts 

.y..tr . 
s partings go, Cher's 
was such sweet sor- 
row, indeed. 

And record -setting. 
It is safe to say that 

Cher just wrapped the top- gross- 
ing tour ever by a female artist. 

The numbers generated on 
Cher's three -year Living 
Proof Farewell Tour are noth- 
ing short of remarkable. The 
tour concluded triumphantly 
April 29 and 3o at the Holly- 
wood Bowl in Los Angeles 
with two sellouts that grossed 
$2.8 million. 

During the course of 28o 
shows in North America, Cher 
played to 2,880,726 fans and 
grossed $194,683,927. More im- 

pressively, she played to 92% of 
capacity and realized 9o% ofher 
gross potential on the road. From 

Albany, N.Y., to Yakima, Wash., 
Cher played virtually every fea- 

sible market in the country. 
Brad Wavra, touring VP at 

Clear Channel Entertainment, 
promoted the North American 
dates. "No other female artist 
has ever come close to what 

she did," he tells Billboard. 
"Not Madonna, not Bette Mi- 

dler, not Janet, not Whitney, 
not Tina, because she out- 
worked them all." 

Including European con- 
certs (promoted by Barrie Mar- 

shall) and Australian shows 
(promoted by Michael Cop - 
pell), Cher played 325 dates, 
grossing well over $200 mil- 
lion and playing to more than 
3 million people. Wavra is 
quick to point out that despite 
its length, this was one com- 
plete tour. "She might have 
taken a month or two off phys- 
ically, but she was always on 
sale," he says. "It was the same 
show, the same production, 
the same crew, everything." 

A $200 million -plus tour puts 
Cher in some pretty exclusive 
company for an act not known - 

for extensive touring. "If Cher's 
in the same company as the 
Rolling Stones and U2, that ain't 
a bad place to be," Wavra says. 

LONG SHOT: In one of the 
more creative ongoing arena- 

Number of shows Cher 
played across North America, 
Europe and Australia 

industry promotions, Freedom 
Hall in Louisville, Ky., taps into 
its Kentucky Derby market 
connection by staging an in- 
dustry- related Derby contest 
each year. Under the direction 
of Freedom Hall director of 
sales and marketing Deborah 
"Derby Deb" Burda, the arena 
places $2 bets for touring 
business professionals. 

This year, Steve Liberatore 
of Bellcin Productions in Cleve- 
land was the only participant 
to pick Giacomo, another mu- 
sically oriented Italian. (For the 
record, On The Road chased 
the hype and picked Bellamy 
Road.) As many in the business 
know, Giacomo is owned by 
Jerry Moss, the "M" in found- 
ing A &M Records with Herb 
Alpert. Giacomo was named 
for Sting's youngest son. 

Paying $102 on a $2 bet, this 
year's Derby had the second - 
largest payout in its history. 
More than 70 industry pros 
participated in Freedom Hall's 
annual promotion, now in its 
2ISt year. 

So has Freedom Hall ever 
nailed down a booking because 
of this promotion? "No one has 
said directly that they've booked 
because of the promotion, but 
the conversation, common 
ground and uniquely timed 
good will have been a tremen- 
dous asset," Burda says. "I have 
heard `We're gonna get you 
something else in there' dur- 
ing follow -up bet conversations. 
I've had $200 FedEx'd to me 
from Jerry Garcia ... to expand 
his bet a bit, however, I don't 
encourage that." 

KODAK MOMENT: In a 

new joint venture between 
CIM Group and production/ 
management firm Theatre - 
Dreams, the latter will pro- 
gram and operate the 
3,40o -seat Kodak Theatre at 
CIM's Hollywood & Highland 
Center in Los Angeles, and 
the Chicago Theatre, ac- 
quired by TheatreDreams in 
2004. 
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I$337,752 

GROSS/ ARTIST(S) 
TICKET PRICE:S1 Venue, Date 

$6,025,655 
($7764019 Aust2hun) 

$2107V$76133 

$3,814,586 
($4962902 Australian) 

$20868/$76.09 

$3,618,727 
(21,910,425) 
$331.49/514207 

$2,716,392 
$225/$8750 

$2,080,060 
($2712650 Austraian) 

$20819/$75.91 

$1,083,269 
$88.50/548.50 

$920,372 
($1136290 
Canadian) $80.59 

$891,155 
$62.50/$52.50 

$889,540 
($1,140.523 Ausbaian) 
$1325v$7721 

$838,008 
$61.25/$5125 

$807,161 
$59.50/$49.50 

$794,500 
$63/$3025 

$586,980 
$85/$75 

$486,453 
$33 

$483,000 
$155/535 

$451,752 
$88/$78 Pantages Theatre, Hollywood, 5,457 

Calif., May 2 -3 Iwo Se! outs 

Attendane 
Capacts, 

Copyright 2005. VNU Business Media, 
Inc. Al rights reserved. Boxscores should 
be submitted to- Bob Allen, Nashville 
Phone: 615 -321 -9171. Fax: 615 321 -0878. 
For research and pricing, call Bob Allen. 

FOR MORE BOXSCORES GO TO: 

Promoter BILLBOARD.COM 

BETTE MIDLER 
Sydn Su lroome, S nei, 47,210 Garry Van Egmond Michael Chugg 
Austria, April 13, 15, ,May 1 50,000 Pour shows Entertainment, Jack Utsick Presents 

BETTE MIDLER 
Rod Laver Arena Melbourne, 
Australia, April ta, 21, 23 

29,620 Garry Van Egmond Michael Chugg 
.70.823 three shoves Entertainment, Jack Utsick Presents 

CREAM 
Royal Albert Hall, London, 
England, May 2 -3, 5 -6 

18,088 
`ou, sellouts 

3A Entertainment, Jef Hanlon, Jack Utsick 
Presents 

CELINE DION 
The Colosseum at Caesars 
Palace, Las Vegas, May 4 -8 

19,777 
'we sellouts 

Concerts West /AEG Live 

BETTE MIDLER 
Entertainment Centre, Brisbane, 
Australia, April 8, 10 1 

15,287 Garry Van Egmond Michael Chugg 
9,000 two shows. Entertainment, Jack Utsick Presents 

BOB DYLAN, MERLE HAGGARD. AMOS LEE 
Beacon Theatre, New York. April $4,793 
25 -26, 28 -30 Eve sellouts 

Clear Channel Entertainment 

CHER, VILLAGE PEOPLE 
Save -On Foods Centre, Victoria, 11,583 ii,aeStwoshovs 
British Columbia, April 23-24 one selout 

Clear Channel Entertainment 

KENNY CHESNEÌ, GRETCHEN WILSON , UNCLE KRACKER 
Ford Center, Oklahoma CIII 
May 13 

15,263 
Ee Ilout 

The Messina Group /AEG Live 

BETTE MIDLER 
Entertainment Centre, Adelaide, 7,508 
Australia, April 26 .,52:2 

Garry Van Egmond Michael Chugg 
Entertainment, Jack Utsick Presents 

KENNY CHESNEY, GRETCHEN WILSON, UNCLE KRACKER 
Alites Arena, North Little 'Rock, 14,309 
Ark., May 12 sellout 

Varnell Enterprises, The Messina Group /AEG 
Live 

KENNY CHESNEY, GRETCHEN WILSON , UNCLE KRACKER 
American Airlines Center, Dallas, 14,994 
May 14 sellout 

The Messina Group /AEG Live 

KENNY CHESNEY, GRETCHEN WILSON, UNCLE KRACKER 
Veilzon Wireless Amphlltheater, 
Selma, Texas, May 15 

19,262 Clear Channel Entertainment, The Messina 
ellout Group /AEG Live 

BRUCE SPRINGSTEEN 
Xcel Energy Center, St. Pad, 
Minn., May 18 

7,072 
eilout 

GREEN DAY, MY CHEMICAL ROMANCE 
Qwest Center, Omaha, 
May 15 

Neb., 114,741 
elbut 

Jam Productions 

Jam Productions 

KUCCH DIL SE, ADMAN SAMI, £HEFy1L1 JARIWALA & OTHERS 
Oakland Arena, Oakland, Calif., 
May 7 

4,986 
3.39) Mehta Brothers Entertainment 

BRUCE SPRINGSTEEN 

$434,875 
$35 

$404,333 
$3250 

$386,393 
($488,746 Gonadal) 
$5495/$3913 

$371,108 
$6053050 

$366,195 
$85/575 

$364,134 
$75/534.50 

$362,474 

$355,110 
($444,560 
Canadian) $39.54 

$351,157 
$50/522 

$350,052 
$75/314 

$346,765 
$65/$45 

30 

m 
m 
m 

$335,980 
5-33.25/525.75 

$334,042 
$59/534 

$332,588 
$33 

$33.50 

$316,566 

$302,260 

MAROONS, THE THRILLS 
HP Pavilion, San Jose, Calif., 
Mays 

"93,021 
sellout 

GREEN DAY, MY rIEM CAL ROMANCE 
Sclhoitenstein Center, Columbu 
Ohio, May 5 

12,716 
sellout 

Clear Channel Entertainment, Nederlander, in- 
house 

Clear Channel Entertainment 

Clear Channel Entertainment 

SARAH MCLACHLAN, THE PER SHERS 
John Labatt Centre, London, 
Ontario, May 15 

8,321 
sel out 

SING, FICTION PLANE 

BRUCE SPRINGSTEEN 
Rosemont Theatre, Rosemont, 4,355 
Ill., May 11 sello:Jt 

MiÖTLEY CROE 
Cumberland County Civic 6,148 
Center, Portland, Maine, April 23 7,025 

House of Blues Canada 

The Next Adventure, Tea Party Concerts 

Jam Productions 

GREEN DAY, MY CHEMICAL ROMANCE 
Walstein Center, Clev 
Ohio May 6 

and, 10,661 
seiloJt 

GREEN DAY, MY CHEMICAL ROMANCE 
Jahn Labatt Centre, London, 
Ontario, May 4 

9,264 
sellout 

The Arena at Gwinnen Center, 12,192 
Duluth, Ga., April 29 se lout 

Jam Productions 

House of Blues Canada 

Clear Channel Entertainment 

CHANNEL 93.3 YOUR SHOW 6 GWEN STEFAN! & OTHERS 
Coors Amphitheatre, Chuta 10,404 House of Blues Concerts, KHTS 
Vista, Calif., May 13 19,492 

TO Waterhouse Centre, Orlando, 5,412 Clear Channel Entertainment 
Fla., May 6 6,818 

Kemper Arena, Kansas City, Ma., .6,159 Clear Channel Entertainment 
April 30 7.018 

GREEN DAY, MY 'CHEMICAL ROMANCE 
Veriaon Wireless Arena, 
Manchester April29 

9,680 
sellout 

Clear Channel Entertainment 

MAROONS, THE THRILLS, SIMON DAWES 
AIRCO Arena, Sacramento, Calif., 11,866 
May 6 sellout 

STING, PHANTOM PLANET 
Patriot Center, Fairfax, Va., 
April V 

6,298 
sellout 

Clear Channel Entertainment 

The Next Adventure, Cellar Door 

Jam Productions, Jay Goldberg Co. 

Jam Productions 

Hauser Entertainment 

Jam Productions 

GREEN DAY, MI CHEMICAL ROMANCE 
Peora Civic Center, Peoria, Ill., 9,928 
May 10 sel tout 

GREEN DAY, MY CHEMICAL ROMANCE 
Alliant Energy Center, Madison, 9,872 
Wis. May 9 sellout 

VICENTE FERN* NDEZ, ANA ROSA 
Rose Garden, Portland, Ore., 
May 8 

4,004 
12,343 

GREEN DAY, MY CHEMICAL ROMANCE 
U.S. Cellular Center, Cedar 
Rapds, Iowa, May 11 

8,890 
sellour 
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BY MICHAEL PAOLETTA 

EllemDefteneres 
s the host of her own daytime talk show, Ellen DeGeneres 
is as warm and goofy as she is intelligent and endearing. 
She asks her guests the questions that are likely running 

through her viewers' minds. 
Indeed, on "The Ellen DeGeneres Show," the guests -an 

eclectic and colorful bunch -feel welcome and appreciated. For 
DeGeneres, who supplied the voice of Dory in the Disney /Pixar- 
animated hit film "Finding Nemo," it's about having a good time 
and bringing people together. The Louisiana native's feel -good 
vibe rubs off on her guests, studio audience and those watch- 
ing at home. 

DeGeneres' many disciples 
know that the stand-up -come- 
dian- turned -author -turned- 
talk- show -host loves music. 
Whether it's rapping along to 
a 5o Cent jam or dancing to one 
of Madonna's grooves -played 
by the show's DJ, Tony Okung- 
bowa- DeGeneres appears 
genuinely interested in music 
and the artists who create it. 

All of which helps to explain 
why her syndicated show has 
become a magnet for record- 
ing artists. It does not hurt that 
the program, launched in 
2003, has won several Daytime 
Emmy Awards and, according 
to Nielsen Media Research, 
ranks No. 7 against other syn- 
dicated talk shows. It averages 
2.6 million total viewers. 

"Her national platform has 
incredible depth of reach and 
focus with music fans 
throughout the country," 
Island Records president 
Steve Bartels notes. 

In May alone, DeGeneres' 
musical guests have included 
Gwen Stefani, Neil Diamond, 
Mariah Carey, the Backstreet 
Boys and a number of "Amer- 
ican Idol" castoffs. Oh, Jen- 
nifer Lopez and Britney Spears 
stopped by, too. Upcoming 
guests include Gretchen Wil- 
son, Nelly, Lee Ann Womack 
and Il Divo. 

In Carey's case, DeGen- 
eres-in her playful quest to 
bring glamour back to daytime 
TV -had the singer perform 
at a high -school prom. 

DeGeneres also shines the 

light on newcomers. Atlantic 
Records artist Ellie Lawson, 
whose debut album is due later 
this year, and Geffen duo Ring- 

HIGHLIGHTS 

ELLEN DEGENERES 

1982: Named 
Showtime's Funniest 
Person in America for 
her videotaped club 
performances. 

1986: Premiere of her 
first HBO special, 
"Young Comedians 
Reunion." 

1991: Named best 
female stand -up at 
the American 
Comedy Awards. 

1994: Stars in ABC TV 
series "Ellen." 

1995: First book, "My 
Point ... And I Do 
Have One," debuts at 
No. 1 on The New York 
Times best -seller list. 

1996: Hosts the 
Grammy Awards for 
the first time. 
Releases her first 
comedy CD, "Taste 
This," on her own 
imprint, Soda Jerk, 
through Lava /Atlantic. 

2001: Hosts the 
Primetime Emmy 
Awards. 

2003: DeGeneres' 
Here and Now 
stand -up comedy 
tour visits 35 
markets. 
She is featured as the 
voice of Dory in 
"Finding Nemo." 
"The Ellen DeGeneres 
Show" debuts. 

side have appeared. 
Later this month, "The Ellen 

DeGeneres Show" will go dark 
for the summer. But right now, 
the out, loud and proud De- 
Generes is very much on for 
Billboard and its readers. 

Q: Music is an integral part of 
your TV show. Was it a conscious 
decision, from the start, to in- 
corporate music and artists? 
A: I always wanted a DJ from 
the beginning. And I thought 
the more types of music we 
played, the more types of view- 
ers we'd get. Oh, I almost for- 
got. It was originally supposed 
to be a dance show, but I love 
to talk. 

Q: You champion veterans and 
newcomers alike from Rob 
Thomas and Elton John to Ring- 
side and Ciara. In booking is 
there an "Ellen philosophy "? 

A: I've adopted the philosophy 
of Socrates: "If it sounds good 
in my car, it'll sound good on 
the show." I think he said that. 

Q: What do you look for in an 
artist or group? What type of 
artist is a perfect fit for your 
TV audience? 
A: We've had every genre 
... every generation. The 
only thing we really haven't 
had is heavy metal. We're 
scared our studio audience 
will hurt themselves bang- 
ing their heads. 

Q: Have there been any sur- 
prises -good or not so good- 

Q: Who are your 
favorite artists? 

A: There are so 
many. Chaka 
Khan and Ste- 

vie Wonder 
are definitely 

two of my all- 
with regard to 

artists that have ap- 
peared on the show? A once -in- 

a- lifetime happening that you 
won't soon forget? 
A: Well, I think laying on Elton 
John's piano while he's singing 
will probably never happen 
again. I hope it does. But really, 
what are the chances? Fifty - 
fifty at best. 

Q: Are there any acts that you 
have yet to have on the show but 
still desperately want? 
A: Uz and Coldplay. It just 
hasn't happened yet. I sent 
them a candygram, so they 
should be on anytime now. 

Q: What is your fan 
mail saying about your 
musical guests? 
A: They're saying, 
"Ellen, we love the 
music ... keep it up, 
and also can you get 
George Clooney to 
come on, even 
though he isn't a 

musician ?" 

Q: Which artists 
are you most lis- 
tening to these 
days? 
A: Ellie Law- 

son. She's just 
the latest person I've discov- 
ered. She has a fresh sound 
that I like. I like hearing 
unique musicians. 

Q: Has digital technology 
affected you as a music fan? 
A: I don't know that much 
about digital technology, but 
if it has a "play" button I like 

it. I do love the iPod, though. 

Q: What was the first record 
you purchased? When did 
music become a vital part of 
your life? 
A: I've always loved music. My 

first album was David Bowie, 
"The Rise and Fall of Ziggy 
Stardust and the Spiders From 
Mars" [from 1972]. 

time favorites. 

Q: You're probably the only TV 
talk -show host who can rap every 

word to so Cent's "In Da Club." 
Where does this come from? 
A: Well, it started when I par- 
tied like it was my birthday and 
people called me "Shorty." 

Q: You seem to have a real 
affinity for hip -hop and dance 
music. What's the source of this 

fascination? 
A: It makes me get my 
eagle on. 

Q: What do you make of Star - 
bucks becoming a leader in sell- 

ing music? 
A: What's being jittery with- 
out a little music? 

Q: Has any thought been given 
to releasing an "Ellen DeGeneres 
Show" soundtrack or compila- 
tion CD, featuring artists who 
have performed on your show? 
A: Great idea. We could sell 
it at Starbucks. 

Q: Do you have any career plans 
in the works that have nothing 
to do with the TV show? 
A: The show takes up most of 
my time, but this summer I 

may go to beauty school and 
get my license. 

Q: What is the one thing you 
would say to others who are just 
starting out in entertainment? 
A: Follow the three P's: per- 
sistence, preparedness and 
prawns. [They] fill you up, but 
don't weigh you down. 

MAY 28, 2005 I www.billboard.biz I 21 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


Shakira 
COLOMBIAN SUPERSTAR HAS HER OWN IDEAS 
ABOUT CROSSOVER SUCCESS 
Leave it to Shakira to defy all the rules. 

T.pically, a Latin crossover act with an album 
in Erglish will promote it to English- speaking 
and _atin fans. For Spanish -language albums, 
promotion is concentrated on the act's Latin 
fan Lase, wherever it may be. 

Bit not Shakira. 
Her upcoming "Fijación Oral, Volumen 1," 

due June 7 on Epic Records, is her first studio 
album in nearly four years. It is an all- Spanish 
album whose first single, "La Tortura," had its 
prerr iere on MTV. 

It was the first time the channel added a Span - 
ish -cnly video -with no English counterpart. 

M'V also aired a "Making the Video" program 
in Spanish with subtitles during prime time - 
anotier first. 

"We do things with artists because our audi- 
ence wants to see that, and Shakira's name 
keeps coming up," says Tom Calderone, former 
execitive VP of music and talent programming 
for MTV /MTV2 and now GM of VH1. 

Other crossover acts have had Spanish 
videce on MTV -but always with an English ver- 
sion Elso airing. 

Shakira, Calderone says, is a different strat- 
osphere." 

Indeed, there is no precedent for "Fijación 
Oral.' The album, the follow -up to Shakira's 
English -language debut, the multiplatinum 
" Laurdry Service," is the first half of a two - 
part, oilingual project. 

ThE second part, "Oral Fixation, Part Two," 
is completely in English and will be released 
this fail, also on Epic. Unlike other releases by 
crossover acts, the two albums do not have 
any songs in common. 

"The. original intent was to make one album, I 

didn't know if in English or Spanish," Shakira says. 

WIYn she started to write, the songs flowed 
in her native Spanish, and also in English. It was 
a diffc -ent experience for the Colombian -born 
Shakira, who wrote "Laundry Service" armed 
with a bilingual dictionary, when she was just 
learnirg how to speak English. 

From 60 songs, many of which she wrote with 
longti-ne collaborators like Lester Mendez and 

Luis Fernando Ochoa, Shakira whittled down 
the list to 10 in each language. She then pro- 
posed a stylistically eclectic two -album project. 

"I don't believe very much in the musical 
unity of albums," Shakira says. "I don't think an 

album needs to have one general concept. I 

think albums have to be the spontaneous ex- 
pression of an artist. That's why I took such a 

long time to work on these songs. And so many 
things happened in that time, that the first song 
I wrote has nothing to do with the last." 

In deciding which album to release first, Shakira 

also broke ranks. Most Latin crossover acts have 
followed their English breakthroughs with an- 
other English- language album. But Shakira is fol- 
owing up "Laundry Service" with a Spanish 
-ecording, in order to fill what 
she calls "an urgent need." 

"Sometimes with great 
artists you have to reinvent the 
way you do business," Epic 
Records president Steve Bar- 
nett says. "Often, record com- 
panies talk about global plans 
for a record. This is a global 
plan for two records." 

And an ambitious plan at 
that. 

"Fijación Oral" is a Latin- 
minded album. Not only is it in 

Spanish, but, for the first time 
in Shakira's career, it features 
collaborations, with two quin- 
tessentially Latin acts. 

One is Gustavo Cerati, an 
Argentine rocker little known 
outside Latin America. The 
other is Spanish pop star Ale- 
jandro Sanz, who joins Shakira 
for "La Tortura" and its video. 

Their presence may help Shakira re -enter 
the Latin marketplace; it has been seven years 
since her last all- Spanish album. 

Still, the bigger challenge is the project's 
g obal scope. Both albums will be released in 

more than 100 countries -every territory cov- 
ered by Epic and its distributors. 

Marketing and promotion will be distinct in 

each territory, with Shakira initially visiting 
Mexico, Argentina, Brazil, Colombia, Spain, 
England, Germany and possibly Chile in addi- 
-ion to her U.S. promotion. 

Remarkably, Shakira is "a superstar in a lot 
of these countries," says Helena Verellen, sen- 
ior marketing director for Epic International. 

"Even in countries in Asia, where there is no 
Spanish market at all, there is potential to sell 
a Shakira album, whatever it is," Verellen says. 

Repositioning Shakira in multiple markets 
will be laborious but tre label is up to the task, 
says Luana Pagani, Sony BMG senior VP of 
global marketing for Latin America. 

"She's a great artist," Pagani says. 

Epic is working with Sony 
BMG's U.S. Latin and Latin 
American divisions, which 
were responsible for breaking 
Shakira as a star in the Latin 
realm and have been instru- 
mental in positioning and 
maintaining her as a major 
artist among Spanish- speak- 
ing audiences. 

FACT FILE 

"I'm afraid of 
getting married 

to one sound 
forever. I want 

to have Don 
Juan's liberty 
within music, 
and do what 
my instincts 

tell me." 
Label 
Epic 

Management 
Nexus Management Group 

Agent 
Creative Artists Agency 

Publisher 
Sony /ATV Music Putlishing (BMI) 

Top -selling album 
"Laundry Service" (2002), 

3.3 million (J.S.) 

REDEFINING LATIN POP 

Now 2E, Shakira was originally 
signed to Sony Colombia and 
initially released two albums 
there with no impact. Her 
breakthrough came with the 
1996 re ease "Pies Descalzos," 
an album that redefined the 
scope, sound and image of 
Latin pop female acts. 

With limited promotion in 

the United States, "Pies" man- 
aged tc sell nearly half a mil- 

lion copies, according to Nielsen SoundScan. 
Her follow -up, 1992's "Dónde Están los 

LEdrones," sold close to 900,000 copies in the 
States. By the time she released "Laundry Ser- 
vice" in 2001, Shakira had sold more than 10 

m Ilion albums in Latin America alone. 
As for "Laundry Service," it has sold 3.3 million 

copies in the United States and more than 13 mil- 
lion worldwide, according to Epic. All told, Shakira 

has sold more than 26 million albums worldwide. 
Armed with those numbers, Epic has set 

aside a year to promote the new project, with 
varied marketing partnerships around the world 
encompassing singles from both releases. 

In Sweden. for example, mobile phone com- 
pany 3 is airing a TV spot that invites users to 
download the "Tortura" video. 

In Korea, Epic has a synchronization deal 
with another mobile provider that is using "La 
Tortura" for a jeans commercial. Three other 
songs, taken from both albums, will be used 
throughout the year, with the Spanish album 
setting up the English album. 

In Brazil, cyclists will tour the beaches of 
Rio de Janeiro with Shakira banners and air- 
planes will circle the sandy shores of Sao Paulo 
with Shakira announcements. 

"We're going to work both records com- 
pletely around the world." stresses manager 
Ceci Kurzman, who was Epic's VP of market- 
ing before taking over Shakira's career last year. 

She says releasing the two albums separately 
will give people "time to live with their music." 

"La Tortura" was simultaneously released 
to radio stations worldwide. The video also 
premiered simultaneously on Latin and main- 
stream channels. In the United States, the track 
is No. 2 on the Billboard Hot Latin Songs chart 
and No. 80 on The Billboard Hot 100. 

A mix of pop, flamenco and rock, "La Tor - 
tura" was also reworked as a "Shakitón" mix 
with subtle reggaetón elements. As with other 
Shakira creations, there is no clear stylistic el- 
ement or ethnic influence that identifies it as 

her work. Rather, the voice, the inflection and 
the lyrics -always clever and well- crafted- 
make the song purely Shakira's. 

"I don't like labels, because I'm an artist on 
a permanent search. If there is any label I like. 
it is the 'pop' label, because it's a very flexible 
world," Shakira says. "I'm afraid of getting mar- 
ried to one sound forever. I want to have Don 
Juan's liberty within music, and do what my 
instincts tell me." 

MAY 28 2005 www.billboard.biz 23 

www.americanradiohistory.com

www.americanradiohistory.com


MOVEMENT TO SHARE Af CREATIVE WORKS RAISES _ 

CONCERNS IN MU -CIRCLES BY SUSAN BUTLER 111111111W 

www.americanradiohistory.com

www.americanradiohistory.com


n innovative approach to sharing and li- 
censing copyrighted material is spreading 
around the globe, gathering millions of 
creative works under its umbrella. 

The movement, spearheaded by a nonprofit 
organization called Creative Commons, is little - 
known in the music industry. 

Yet sponsoring groups in 31 countries have 
adopted the Creative Commons approach. Spon- 
sors in nearly 40 more countries are said to be 
in the process of launching the project. 

For the most part, the various Creative Com- 
mons licenses have been applied to academic 
material and blogs. In many instances, creators 
permit others to make use of their works with- 
out compensation. In other cases, new works 
are donated to the public domain. 

As Creative Commons chairman and Stan- 
ford Law School professor Lawrence Lessig trav- 
els the world encouraging international 

"We thought 
it was critical 
to build 
standards." 

-LAWRENCE LESSIG 

adoption of Creative Commons, the movement 
has begun to arouse concern in the music busi- 
ness. Some industry leaders say that the group's 
approach -applauded by many -is in effect a 
Trojan horse that could erode copyright pro- 
tection or harm unwitting artists. 

"My concern is that many who support Cre- 
ative Commons also support a point of view 
that would take away people's choices about 
what to do with their own property," says David 
Israelite, president /CEO of the National Music 
Publishers' Assn. and former chairman of the 
Department of Justice's Intellectual Property 
Task Force. 

Creative Commons dates back to 2001, when 
a number of figures from the academic world 
recognized that there was no mechanism in 
place to inform Internet users how to easily 
locate copyright owners. Nor was there a way 
for Web users to determine whether works 
posted on the Internet -essays, articles, pho- 
tographs, poetry, music -could be used freely 
as public- domain works or in some ways with- 
out the copyright owner's permission. 

The group began developing standard 
licenses that can be linked to works on the Inter- 
net, indicating that the copyright owners permit 
certain uses without compensation. In this way, 
other creators who want to use or build on the 
works can do so without tracking down the 
owners or hiring lawyers to do so, says Massa- 
chusetts Institute of Technology computer 
science professor Hal Abelson, a Creative Com- 
mons board member. 

While authors were initially licensing blogs, 
scientific articles and educational materials over 
the Internet, the Creative Commons has more 
recently been encouraging the music commu- 
nity to support the project online and offline. 

At least one widely circulated CD has been 
developed using Creative Commons licenses. 
Wired magazine approached artists to provide 
music under the Creative Commons licenses 
for a CD distributed with its November 2004 
issue. Sixteen agreed, including David Byrne, 
Beastie Boys and Chuck D. 

Hilary Rosen, former chairman /CEO of the 

Recording Industry Assn. of America, also has 
expressed support for the Creative Commons 
in speeches and in an article in Wired. (Lessig 
is a contributing editor to the magazine.) 

Despite such displays of support, critics like 
the NMPA's Israelite believe Creative Commons 
intends to undermine copyright protection 
through its activities in courts and legislatures. 

"Lessig and his followers advocate a shorter 
copyright term," says attorney Michael Sukin, 
a founding member of the International Assn. 
of Entertainment Lawyers. 

The Creative Commons was founded on the 
ideas of Eric Eldred, an Internet publisher who 
filed a court challenge to federal legislation 
that extended U.S. copyright protection for an 
additional 20 years. Lessig argued the case for 
Eldred before the Supreme Court, which up- 
held the law. 

"I think the biggest issue that Creative 

Commons really tries to point to is the fact 
that for the sake of a very small percentage 
of works that do have high value, we're lock- 
ing up everything else so our intellectual soil 
becomes nutrient -poor," says Tim O'Reilly, 
who publishes technology books and sup- 
ports the group. 

While Lessig and other board members 
acknowledge that they support a shorter copy- 
right term, they say Creative Commons is sep- 
arate from their activities as individuals. 

MIT's Abelson says his point of view comes 
from his science background. "If the term in 
1920 was what it is today, we would just now 
be freeing up the work that discovered that there 
were atoms. I don't want to speak for artists, 
but for the progress of science it just scares me 
that you lock this stuff up for roo years." 

Abelson adds, "We're not like a lobbying 
organization. We've been trying pretty hard for 
Creative Commons not to get involved in that 
kind of stuff." 

Yet Israelite and Sukin say that it is hard to 
separate the individuals from the organization. 

This blurring was evident when RIAA and 
Motion Picture Assn. of America members, 
music publishers and songwriters argued the 
Grokster case before the Supreme Court, seek- 
ing to reverse the federal appellate decision that 
held peer -to -peer operators Grokster and 
StreamCast not liable for their users' infringe- 
ments of copyrighted music. 

Fifty -five amicus (friend of the court) briefs 
were filed, many by professors. Rather than fil- 
ing a brief as a professor, Lessig submitted one 
on behalf of Creative Commons. 

The brief, which proposed affirming the 
appellate decision against RIAA and MPAA 
members, described the Creative Commons as 
a group with an award -winning project endorsed 
by many, including ex -RIAA chief Rosen and 
former MPAA leader Jack Valenti. It also listed 
as supporters the artists whose music was on 
the Wired CD. 

Although Rosen supports the Creative Com- 
mons approach to licensing, she tells Billboard that 
she was not aware her name was used in the brief. 

"Neither Jack nor I endorsed the Creative 
Commons brief before the Supreme Court," 
she says. "Obviously I don't approve, obvi- 
ously I don't think it's appropriate, and I cer- 
tainly don't endorse their view in" the 
Grokster case. 

Israelite says that often when people give 
away their own property under a Creative Corn - 
mons license, "it is really an argument why oth- 
ers should be forced to give away their property." 

Still, many industry experts praise the group 
for creating its licensing mechanism. 

"If a creator wants to dedicate his work to 
the world or wants to allow others to use it with 
the promise to credit the author, there has been 
no mechanism in place to provide public 
notice," RIAA president Cary Sherman says. 
"The Commons approach would basically solve 
this problem." 

Lessig says, "We thought it was critical to 
build standards that become interchangeable 
and understandable across jurisdictions." 

On its Web site, Creative Commons offers 
six basic licenses, eight special licenses and a 

core licensing engine. 
The basic license deals have various options 

for authors, including offering works for mere 
attribution (credit), restricting use to non- 
commercial purposes, permitting adaptations 
(derivative use) and requiring users to "share 
alike" if they make changes. 

The special licenses cover music sampling, 

through performance and synchronization 
licenses. This ancillary revenue can be lost 
if an artist -especially a young artist -makes 
the wrong choice. 

"An artist's first work is often his best," U.K. - 

based manager Keith Harris says. "If he gives 
rights away irrevocably to a song [under a Cre- 
ative Commons license], he may never repeat 
that work." 

Sarah Faulder, chief executive of London - 
based Music Publishers Assn., says that a music 
publisher or label may not invest in artists who 
have already given songs away. "No one can tell 
which ones will be successful," she says. 

British Music Rights director general Emma 
Pike acknowledges that offering free copies of 
music can be a good marketing tool. She asks, 
however, "Why use the Commons licenses for 
this reason ?" Releasing copies of music on other 
services -even Kazaa -allows artists to keep 
their rights, she says. 

Lessig says the licenses are irrevocable, but 
adds that creators can stop offering their work 
at some point forward. Faulder says that it is 
"certainly not clear to U.K. lawyers that you can 
call back in your rights." 

Faulder, Pike and others are calling on the Cre- 
ative Commons to explain potential pitfalls or 
strongly recommend that artists get legal advice. 

Lessig says that he has known "tons of people" 
who have received advice from lawyers who have 
contacted the Creative Commons for their clients. 

ONE ARTIST'S CAUTIONARY TALE 
Andy Fraser hates to think what his fate might have been had Creative Commons existed when 
he was a young artist. 

Fraser entered the business in 1968 at age 15, when he became the bass player /co- songwriter 
for British rock /blues band Free. Two years later, while in the dressing room after a bad gig, he 
started bopping around telling his bandmates, "It's all right now." After about 10 minutes a 

song was born, with co- writer /singer Paul Rodgers contributing lyrics. 
"All Right Now," released on Free's third album, "Fire and Water," became one of the most - 

performed songs in the BMI repertoire of about 4.5 million works. The song has been played 
nearly 3 million times -the equivalent of repeatedly playing it for more than 28 years. 

While Fraser has written more than 150 songs, continuing royalties from radio and TV use of 
two compositions -"All Right Now" and "Every Kinda People" (first recorded by Robert Palmer) - 
generate most of his income. Had he given up his rights to those early hits, he would not have 
the resources to cover his treatment for AIDS. 

Fraser reveals to Billboard that he was diagnosed with AIDS more than 20 years after he 
wrote those hits -long after the songs would have gone into the public domain under Creative 
Commons' 14 -year founder's copyright license. 

"When you're young, even 14 years seems like a long time," Fraser says. 

Such a decision might have been tragic. Fraser says he has been kept alive by medication, radi- 
ation therapy and experimental medical treatments -largely paid for with his song royalties. 

"No one should let artists give up their rights," he concludes. -Susan Butler 

music sharing and contributing works to the 
public domain. 

Each license comes in three versions, which 
Lessig describes as the human -readable form 
in language understandable to lay persons; the 
lawyer -readable license in language for courts 
to enforce in each jurisdiction; and the machine - 
readable form that embeds information for In- 
ternet search engines. 

Critics of Creative Commons say that offer- 
ing these licenses to artists without encourag- 
ing them to get legal advice or explaining risks 
is dangerous. They point out that music is dif- 
ferent from other works. 

Revenue from most copyrighted works is 
derived directly from licensing or selling the 
works or products that embody the works. For 
example, technology is licensed or sold for use 
as software or hardware that often becomes 
obsolete. Literary works embodied in books 
often go out of print or have a limited shelf life. 

Music, however, generates revenue not 
only through such products as CDs, but 

Abelson notes that the average college fac- 
ulty member writing a paper and putting it up 
on the Web should not have to go to an attor- 
ney. "I think similarly for a lot of artists who 
just want to put their work up under standard 
conditions, they shouldn't have to go and get 
the expensive legal advice," he says. 

"Of course it's very important for people to 
know what rights they have and what rights 
they're using," says James Boyle, a Duke Law 
School professor and Creative Commons 
board member. The role of the Creative Com- 
mons, he says, is to provide legal tools "to 
fine- tune" a creator's control over rights. He 
believes the risks are no greater than putting 
work on the Web. 

Faulder says that providing the legal tools 
upfront could mean that there is no recourse 
if things go wrong. 

"In business, people who issue contracts are 
accountable in courts," Faulder says. "Strict 
rules govern these contracts to protect the vul- 
nerable -and creators are vulnerable." 
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r 
TURNING 

1-- t has been said that one hit album is a fluke and 
two is a really good start, but if an act has three 
successful albums, it signals a long career. 

On the eve of the release of its third studio 
album, "X &Y," certainly no one doubts that 
Coldplay has a healthy career. The only ques- 
tion is, How high can the band go? 

The set, due June 7 on Capitol in North Amer- 
ica and June 6 on Parlophone in the rest of the 
world, stands to be one of EMI Music's biggest 
releases of the year. 

"It certainly is one of the most highly antic- 
ipated records," EMI Music vice chairman David 
Munns says, "and one with enormous retail, 
radio and media buzz behind it." 

Munns and EMI Music U.K. chairman /CEO 
Tony Wadsworth will not give exact projections. 
But they have set the sales bar higher than the 
band's last album, 2002's "A Rush of Blood to 
the Head," which shifted more than to million 
units worldwide. "I expect this album to do a 

lot more," Wadsworth says. 
In the United States, where Capitol initially 

will ship at least 1.5 million copies, Capitol 
Records (U.S.) chairman Andy Slater is looking 
at not only sales, but the band's potential legacy. 

Coldplay is "at the brink of proving they are 
going to be enduring and become a cultural 
touchstone," Slater says. "For most bands, that 
moment comes with the third record." 

Some critics are already comparing the album 
to "The Joshua Tree," which catapulted U2 to 
worldwide superstardom. 

Virgin Entertainment Group North America 
chiefmarketing officer Dave Alder considers the 
album a milestone for Coldplay. "Whether it 
turns out to be their `Joshua Tree' in a commer- 
cial sense remains to be seen, but it will certainly 
garner the acclaim and praise that U2 received 
for taking such a leap at that time," Alder says. 

" `X &Y' is probably [our] most anticipated 
release of the year," he adds. "We were truly im- 
pressed by the maturity, beauty and complex- 
ity of the record." 

But the album was not delivered without 
some difficulty. The band spent 18 months pro- 
moting and touring behind "Rush of Blood." 
Then, Coldplay started working on new songs 
with longtime producer Ken Nelson. Unsatis- 
fied with the result, the band started the process 
all over with a new producer, Danton Supple. 

The delays in the delivery of the Coldplay 
album and the new release from Gorillaz forced 
EMI to issue a warning to investors in February 

THE HEAT 
EMI ROLLS OUT 
GLOBAL BLITZ 

FOR PRIZE BAND 
BY EMMANUEL LEGRAND and MELINDA NEWMAN 

that its recorded -music sales for the fiscal year 
ended March 31 would come in lower than ex- 

pected. The company is currently projecting that 
recorded -music sales will be 7.5% below the pre- 
vious year when it reports earnings May 24. 

EMI's management downplays the impact 
of the delay and the role of Coldplay in the label's 
overall financial picture. 

"With a record as highly anticipated by fans 
as this, the importance of it gets built up into 
a frenzy in the industry and in the press," Munns 
says. "Of course, it's a special record, but we 
believe all of our releases make an important 
contribution both artistically and financially." 

Wadsworth says, "As far as we are concerned, 
they were doing what needed to be done to make 
a great album, which is not easy when there are 
so many expectations. We did not feel at any point 
in time that there was a huge problem at all." 

"Of course, we want what's best for the com- 
pany, but not to the extent of putting pressure 
on the band," Capitol Music U.K. president 
Keith Wozencroft adds. 

For his part, lead singer Chris Martin recently 
expressed disdain for shareholders in a Reuters 
interview. He declined to be interviewed for 
this story. 

BACK IN THE U.S.A. 
In the United States, first single "Speed of 
Sound" was previewed as a master ringtone 
more than a week before the song went to radio 
(Billboard, April 23). 

A 3o- second clip of the tune was offered exclu- 
sively through Cingular Wireless starting April 12. 

It was also available for download prior to its 
May 23 physical release and on April 19 became 
the first track to simultaneously top all of the sin- 
gles sales charts at Apple Computer's iTunes stores 
around the world, which numbered 15 at the time. 

Once "Speed of Sound" went to radio, a num- 
ber of formats -including triple -A, adult con- 
temporary and modern rock -quickly responded. 
"They are one of the few bands that can deliver 
a new single and immediately the single is put 
into power play," says Bob Burch, VP of pro- 
gramming and marketing for triple -A KPRI San 
Diego. The song is No. 1 for its second week on 
Billboard Radio Monitor's Triple -A chart. 

"There aren't a lot of bands that will com- 
mand that kind of attention. The U2s, the Dave 
Matthews, the Coldplays," Burch says. 

While Capitol will be careful to always take 
care of the band's radio base, plans do call for 

a "look at the top 4o market," Slater says. "It's 
a natural progression for this album to end up 
in the mainstream." 

Coldplay has already racked up impressive 
U.S. sales. "Parachutes" has sold 2.2 million 
copies since its 2000 release, while "Rush of 
Blood" has moved 3.7 million units, according 
to Nielsen SoundScan. 

EMI U.K.'s Wadsworth notes that Coldplay 
is one of the few British acts to have established 
a large following in the United States in the 
past five years. 

"Having a strong base in the U.S. not only 
provides us with sales but also credibility," 
Wadsworth says. "It has a knock -on effect on 
all the territories that are influenced by the U.S. 
market. We have in Coldplay a truly global band." 

WORLDWIDE SENSATION 
The marketing approach to the new album is 
global, indeed. Mike Allen, EMI Music U.K. VP 
of international, says the launch was preceded 
by an "intense setup," working in tight collab- 
oration with Mark Collen, Capitol Music sen- 
ior VP of global marketing, and his successor, 
Matthieu Lauriot- Prevost. 

"We have the burning desire to launch this 
record with the maximum effect in each and 
every market," Allen says. Wozencroft adds that 
the label is looking at a 24 -month marketing 
campaign with a potential six singles. 

In early March, EMI started meetings with 
global marketing divisions, including detailed 
discussions with all the regional teams and the 
key markets. 

Collen and his team had assembled market 
research about Coldplay's audience, its music 
and how it is perceived. "We discovered that 
Coldplay's music could appear in a wide range 
of music collections," Allen says. "We are ad- 
dressing where we think the bulk of Coldplay's 
fans are initially and how to get to them." 

To that end, Martin and fellow band members 
Guy Berryman, Jonny Buckland and Will Cham- 
pion made several trips to the United States for 
media promotion and buzz gigs, spent a week 
in Japan, then headed back to Europe for live 
work and face -to -face promo, mostly in France, 
Germany, the Netherlands, Italy and Spain. 

According to Lauriot- Prevost, Coldplay's top 
four markets are the United States, United King- 
dom, Canada and Germany. One of the big tar- 
gets with this project is Japan. "Coldplay has 
reached gold -plus [there] on the last album, but 

we need to bring Japan to the level we have 
reached in the other major markets," he says. 
(Gold sales in Japan are roo,000 units.) 

On May 15, Coldplay performed a secret Lon- 

don gig for MTV Networks contest winners 
culled from 20 MTV channels worldwide. 

"EMI and management started planning the 
event way in advance with MTV," says Harriett 
Brand, senior VP of music at MTV Networks 
International. 

That show will air June 5 on MTV outlets 
around the world (outside the United States) 
and be preceded June 4 by a 3o- minute special 
on the band, in which the group is questioned 
by such fellow acts as Foo Fighters, Noel Gal- 
lagher, Stereophonics, Xzibit and the Kills. 

The plan differs in North America, where 
Coldplay taped a separate concert May 18 at 
MTV's Times Square studios in New York that 
will also air June 5. The band also taped an 
episode of "Storytellers" for VHr on May r6. It 
will air June 8. A May 17 performance at New 
York's Beacon Theater was videotaped for an 
AOL webcast. 

Additionally, mtv.com will begin streaming 
"X &Y" May 31, one week before the album is 
available at retail. 

"X &Y" is currently available for prepurchase 
on iTunes, making it Apple's first preorder 
campaign. Buyers will receive two additional 
unreleased tracks. 

ON THE ROAD AGAIN 
The key to promoting the band, Slater says, 
"comes down to making the strongest emotional 
connection between the singer and players and 
the listener. And this band does that onstage." 

On June 1, Coldplay will perform a London 
show that will be heard live on national top 40 
public station BBC Radio i. "Having a Coldplay 
concert at the beginning of the summer is what 
our listeners want most," Radio 1 head of music 
Alex Jones -Donnelly says. 

In addition to playing some radio shows, the 
Coachella Festival in April and Lollapalooza in 
July, Coldplay will kick off its biggest interna- 
tional tour to date in June with a series of five 
stadium shows in the United Kingdom. Ca- 
pacity for each venue is about 30,000. 

An eight -week North American tour begins 
Aug. 2 in Toronto. Rilo Kiley is the opening act. 

Additional reporting by Jill Kipnis in Los Angeles 

and Brian Garrity in New York. 
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MESSINA'S `SURPRISE' COMEBACK 
ASHVILLE -Jo Dee Messina has had a career 
marked by ups and downs, but right n 7w she's def- 
initely on a professional high. 

Her new Curb album, "Delicious Surprise," spent 
two weeks at No. i on the Billboard Tor Country Al- 

bums chart after its April 26 release. Debuting at No. 7 on The 
Billboard 200, "Delicious Surprise" was Messiia's first top 
io entry on that chart. The album has sold 174,000 units in 
its first three weeks, according to Nielsen Sounc Scan. 

In addition, first single "My Give a Damn's Busted" was No. 
I on Hot Country Songs for two weeks, marking -he sixth No. 
I single of her career. 

"Delicious Surprise," Messina's first non -holiday studio album 
in five years, marks a big comeback for her. Since her last new 
album, she has made radical changes in her professional and per- 
sonal life that have helped guide her to this new ca>teer peak. 

Messina parted with longtime manager Stuart Diil of Refugee 
Management and signed with Dreamcatcher Artist Manage- 

FACT FILE 

ment. She also took her publishing in -house after a co- publishing 
deal with Curb ended, changed publicists and replaced much of 
her road crew. In addition, she split with her fiancee after a nine - 
year relationship and entered rehaE for alcoholism treatment. 

"The majority of my world has changed," she admits, adding 
simply that the moves "needed to Zappen." 

"I was working constantly," she observes. "I was more fo- 
cused on the day -to -day work to be done than being available 
for the creative aspect, and it took its toll." 

Messina, who declared bankruptcy earlier in her career, says 
her support network hasn't always been as solid as it is now. 

"When I went through the rough times, people jumped 
ship," she says. "I've been emotionally attached to a lot ofpeo- 
ple who pretty much saw me as a Heal ticket. It was a hard - 
ass lesson to learn, but I learned it. Now a part of me walks 
around guarded." 

Despite those hard lessons, she saws rehab helped her get Jack 

in touch with her creative side. Rehab "al - continued on »030 

Label: Curb Records 

Management: 
Dreamcatcher Artist 
Management 

Booking: The William 
Morris Agency 

Publishing: Dream 
Bound Songs (ASCAP) 

Top -selling album: "I'm 
Alright" (1998), 2.1 

million 

Last non -holiday studio 
album: "Burn" (2000), 
1.2 million 
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Common Not A 
Plain Rapper 
Common is back. That is the consensus reverberating coast -to- 
coast in advance of the May 24 release of "Be." And judging by 
the unanimously positive buzz to the Getting Out Our 
Dreams /Geffen album, the Chicago 
rapper will find himself once again 
at the apex of critical acclaim and 
commercial appeal. 

"Common's 'Be' reminds me of 
[2000's] 'Like Water for Choco- 
late,' " says Carlton Tucker, owner 
of retail outlet Mad T in Washing- 
ton, D.C. "But 'Be' is the best and 
most consistent album he's done. 
I think this album is going to 
go down as a rap classic." 

The socially conscious rapper for- 
merly known as Common Sense has 

been drawing respect for his honest 
and colorful street poetry ever since 
his debut in the early '90s. 

Born Lonnie Rashid Lynn, Com- 
mon first tasted critical and com- 
mercial success with "Like Water 
for Chocolate," his fourth album, 
which featured the Grammy 
Award -nominated "The Light." 

The momentum shifted with the 

Label: Getting Out Our 
Dreams /Geffen 

Management: Derek 
Dudley 

Booking: The William 
Morris Agency 

Publishing: Universal 
Music Publishing/ 
Senseless Music (BMI) 

Top -selling album: "Like 
Water for Chocolate" 
(2000), 752,000 

2002 release of the experimental, eclectic "Electric Circus," 
which sold a disappointing 65,000 units. 

"Obviously, I wanted 'Electric Circus' to receive a better re- 
sponse," Common says during a stop on his current cross -country 
promo tour. "But I don't apologize for the record. It was me being 
true to what I feel as an artist. Like Miles Davis, it's my 'Bitches 
Brew.' It's a part of my musical evolution." 

As is "Be." Even while he was recording "Electric Circus," Com- 
mon says he told then -girlfriend Erykah Badu that he wanted to 
do a raw hip -hop album. 

iñ 

10 
U 

"People might dance to it in the clubs or listen on the radio for 2 

a minute. But a lot of the hip -hop music being made doesn't stick á 
to their souls," Common says. "I wanted to create something time- g 

E 
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Enter fellow Chicagoan Kanye West. continued on »p30 ú 

less and ageless." 
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MESSINA (cont.) 

from »p29 
lowed me to step back and see 
what's really important. I got a 

chance to see why I do music, 
which is because I love it. I love 
to entertain." 

Since that epiphany, she says, 
"I'm singing around the house 
again, singing in the grocery 
store, singing in the shower." 

As part of her new emphasis 
on the creative aspects ofher ca- 

reer, "Delicious Surprise" be- 
came the first album that 
Messina co- produced. She has 
also refocused on her songwrit- 
ing, contributing five songs to 
this album. 

"Because my mind is a bit 
freer," she says, "I have more 
time to dream, and in those 
dreams is where my music lies." 

For the first time, Messina 
says there were "no compro- 
mises" with the label on song se- 

lection. "On every album so far 
there were one or two songs or 
singles that I really wasn't com- 
fortable with," she admits. But 

she says this time Curb execu- 
tives were "really open to letting 
me do what I needed to do." 

Country radio is welcoming 
back Messina and her music. 
Marci Braun, assistant PD/ 
music director at WUSN Chi- 
cago, says, "It's great to have a 

performer with her energy back 
in the format." 

"Jo Dee Messina and many 
of our women with star power 
have been missed by country 
listeners," WKLB Boston as- 
sistant PD /music director Ginny 
Rogers says. "When the Dixie 
Chicks went on hiatus, the for- 

mat lost its female attitude. Jo 

Dee's [ "My Give a Damn's 
Busted "] gives us that back." 

The single, written by Joe 
Diffie, Tony Martin and Tom 
Shapiro, previously appeared 
on Diffié s 2001 "In Another 
World" album. 

Benson Curb, VP of sales 
for Curb Records, largely cred- 
its the single and its video for 
the album's success. He also 
cites a "full print, radio and 
TV advertising campaign.' 

Additionally, Messina has 
promoted the album on a num- 
ber of network morning shows 
and other outlets. 

Although Messina is no 
stranger to success, she says she 
is enjoying it for the first time. 

"Do you know how many 
second chances I've had ?" she 
asks with a laugh. "When peo- 
ple say, 'You're an overnight 
success,' I say, 'How long is 
your night ?' " 

COMMON (coat.) 

from »p29 
There is no denying that 

West's high -profile as a hit 
producer and chief of G.O.O.D. 

(also home to breakout artist 
John Legend) has heightened 
mainstream awareness of 
Common. However, the rap- 
per declares their first -time 
pairing wasn't so much a cal- 
culated plan as an opportu- 
nity to create some "good, 
soulful hip -hop music." 

Common adds, "We were 
like two kids in the studio say - 

ing, 'Man, this almost sounds 
like Pete Rock or Gang Starr.' 
But it was our own stuff we 
were coming with." 

That "stuff" includes well -re- 

ceived first single "The Corner" 
and recently launched second 
single "Go!" These tracks, as 

well as noteworthy selections 
like the jazz-infused "Real Peo- 

ple," artfully balance both 
artists' considerable talents and 

reflect the human experience. 
The Interscope /Geffen team 

is taking its campaign for "Be" 
to the streets. As Interscope 
marketing executive Tim Reid 

notes, "The biggest plus we 

have for this project is Com- 
mon and his charisma." 
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For the past month, Com- 
mon has been criss- crossing 
the United States, visiting 
radio stations, retailers and 
Universal Music & Video Dis- 

tribution branches. 
Peppered in between are 

club dates, including S.O.B.'s in 

New York (May 23 -24) and 
House of Blues in Chicago (June 

1 -2) and Los Angeles (June 6). 

Following a May 13 appearance 
on "The Tonight Show With Jay 

Leno," Common was also set 

for BET's "106 & Park" (May 23), 

where he and West will air the 
West- directed "Go!" video and 

perform "The Corner." 
With a worldwide simulta- 

neous release, Common is also 

fitting in an international promo 

tour, then it is back to the States 

for a monthlong tour with Leg- 

end starting July 18. 

Though Reid says the label 

is shipping more than 500,000 
units of "Be," Common is hes- 

itant to discuss sales. "I feel the 

momentum and reality of this 
album selling," he muses. "But 
I've never wanted to put my 

artistry in the back for that. I 

don't want to lose the integrity 
of my music." 

MELINDA NEWMAN mnewman@billboard.com 

Big Boi Ties A Purple Ribbon 
OutKast Rapper's New Label Has A Variety Of Distribution Options 

As if being half of tremen- 
dously successful duo Out - 
Kast were not enough, Big 
Boi is readying the first 
release on his Purple Ribbon 
Entertainment. 

A new album from rapper 
Killer Mike will be out Aug. 
30 through Columbia. Killer 
Mike's first album, 2003's 
"Monster," came out on Big 
Boi and André 3000's now - 
defunct Aquemini Records. 

The new label was originally 
a joint project with OutKast 
partner André 3000, but Big 
Boi tells Billboard, "He was 
like, 'It's kind of a headache 
having a label.' " 

Big Boi says he worked out 
a deal where Purple Ribbon 
releases can go through 
Virgin or Sony Urban via Epic 
or Columbia. 

Next out will be Bubba 
Sparxxx, formerly on Inter- 
scope. That project will go 
through Virgin. Other Pur- 
ple Ribbon acts include 
Sleepy Brown (who was fea- 
tured on OutKast single 
"The Way You Move "), 
Konkrete and Star. 

OutKast's "Hey Ya!," written 
by André 3000, was named 
song of the year at ASCAP's 
22nd annual pop awards, held 

May 16 at the Beverly Hilton in 

Beverly Hills, Calif. 

SMOKING STORCH: Scott 
Storch, one of today's hottest 
writers and producers, snared 
songwriter of the year honors 
at the May 16 ASCAP event. 
Storch co -wrote five of the top 
50 songs of 2004 recognized 
by the performing rights soci- 
ety, including Beyoncé's 
"Baby Boy" "Naughty Girl" 
and "Me, Myself and I" and Ter- 

ror Squad's "Lean Back." 
Storch tells Billboard that 

"Lean Back" may have meant 
the most to him. "That was 

incredible for me," he says. 

"When you can turn a hardcore 
rap song into a pop song that 
the whole entire world appre- 
ciates- people old and young - 
it's special. You don't know 
what the quality is in it that peo- 
ple latched in on, it just works." 

"Me, Myself and I" also holds 
a special place in Storch's 
heart because he was going 
for a particular feel. "That was 

my attempt at making a song 
with a lot of meaning and 
something that was reminis- 
cent of late -'70s soul." 

Coming up for Storch is 

Toni Braxton's next single, as 

well as work on R. Kelly's next 

album. When asked who still 
remains on his wish list, Storch 
doesn't miss a beat before say- 

ing Sly Stone. 

GROUNDBREAKER: Jer- 
maine Dupri received ASCAP's 
Golden Note Award in recog- 
nition of his groundbreaking 
achievements. Although he 

has had tremendous success 

since his first project, 1992's 
"Jump" by Kris Kross, Dupri 
tells Billboard he still consid- 
ers that work his most pivotal. 
"I made it in, like, an hour and 
it was big and huge and it was 

the record that really got me 

to where I'm at. It changed my 

life, anyway, so that's probably 
the most groundbreaking." 

As president of Virgin Urban, 

Dupri is completing work on 

a compilation that will come 
out July 19 and will be his first 
release since joining the label 
a few months ago. 

The first single from the 
project will be from Dupri, and 
the collection will feature a 

number of new artists who 
will follow up with full -length 
projects later in the year. 

VIRGIN, PART 2: More than 

three years after taking the 
helm, Virgin Records chair- 

man /CEO Matt Serletic is 

finishing his first full produc- 
tion for a Virgin artist. While 
he has produced tracks for 
such acts as Stacy Orrico and 

the Exies (which he produced 
before he brought them to the 
label), Hope Partlow is the first 
Virgin artist for whom Serletic 
has produced an entire album. 

"I love her voice," Serletic 
says of the 16- year -old Ten- 

nessean he signed more than 
two years ago. "Seeing what 
Hope's potential was and what 
we could do, I didn't want to 
leave it to someone else." 

Partlow sounds like a cross 
between Ashlee Simpson and 
Deana Carter. While she did 
not write any of the material 
on her album, she read por- 
tions of her diaries to the 
songwriters, who crafted 
tunes around the stories. 

Partlow, who sings the 
theme song to Fran Drescher's 
new WB sitcom, "Living With 
Fran," admits she has been sur- 

prised by how long it takes to 
make an album. "Everybody 
back home is like, 'When is it 
coming out ?' By the time I was 

17, I thought I'd be famous." If 

Serletic has his way, she still 
may get her wish. "Who We 
Are" comes out Sept.13. 

Nashville Sceuie 
PHYLLIS STARK pstark @billboard.com 

Anderson Rocks The Country 
With a title like "Three Chord 
Country and American Rock 
& Roll," you pretty much 
know what you're going to get 
from Keith Anderson's debut 
Arista Nashville CD. 

Anderson, who grew up in Ok- 

lahoma on a steady diet of music 
from legends ofboth genres, de- 

scribes the music he makes as 

"rompin,' stompin,' slammin,' 
jammin' country." 

With this album, which de- 
buted at No. 13 on the Billboard 

Top Country Albums chart in 
the May 21 issue, Anderson 

has achieved his goal of creat- 
ing "a real melting pot of that 

country lyric with that great 
'8os groove that we all grew up 
listening to." 

His vision for the CD, An- 
derson says, was `to put to- 
gether an album of songs I'd 
written that I wanted to crank 
up at a party." He calls the proj- 
ect "a tip of the hat to some of 
my favorite country and rock 
artists growing up." 

On the strength of hit sin- 
gle "Pickin' Wildflowers," the 
Jeffrey Steele- produced album, 
which was released May 3, sold 
more than 16,000 copies in its 

first week, according to Nielsen 
SoundScan. 

Anderson previously dab- 
bled in modeling, owned a 

singing telegram business in 
Dallas known as Romeo Cow- 
boys and was a runner -up for 

rn 

the Mr. Oklahoma bodybuild- 
ing title. ó 

Cr But he has more than looks 
going for him. He has an en- 
gineering degree from Okla- 

ö 
o 
á 

homa State, is disarmingly 
charismatic and has honed 2 

first -rate songwriting chops. 
An EMI writer, Anderson's pre- 
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Unexpected Fall Out, Boy 
Industry chart watchers found 
themselves asking, "Who is Fall 

Out Boy ?" after the Chicago 
band's sophomore album, 
"From Under the Cork Tree," 
debuted at No. 9 on The Bill- 
board 200 in the May 21 issue. 

The title sold 68,000 copies 
in its debut week, according to 
Nielsen SoundScan. The album 
is No. 29 this issue. 

Fall Out Boy's story begins 
in fall 2002. Word -of -mouth 
about the pop -leaning punk 
band's live shows and Internet 
buzz led to interest from a 

handful of independent labels. 
The band signed with Tampa, 
Fla. -based Fueled By Ramen 
because the label agreed to a 

one -album deal. 
Crush Music Media Manage- 

ment's Bob McLynn says, "I felt 
that Fall Out Boy had what it 
took to be a next -level band, 
and thought that one indie 
record would be enough to de- 
velop them." 

Fall Out Boy released its first 
album, "Take This to Your 
Grave," in May 2003. The band 
has toured ever since. "I don't 
think they took more than a 

week off," Fueled By Ramen 
president John Janick says. 

Additionally, Fall Out Boy 
was the first band on Web site 
purevolume.com (Billboard, 
April 30) to be downloaded 1 

million times, and has since 
reached 2 million downloads. 

In November 2003, Fall Out 
Boy signed with Island through 
Fueled By Ramen. The indie 

vious cuts include Gretchen 
Wilson's "The Bed" and the 
Garth Brooks /George Jones 
duet "Beer Run (B Double E 

Double Are You In ?)." 

On "Three Chord Country," 
Anderson collaborates with 
such A -list writers as Steele, 
Kim Williams, Bob DiPiero, 
Craig Wiseman and John Rich. 

Like it is for most artists, 
landing a record deal for Keith 
was a matter of timing. He has 
been in Nashville since 1998 
and won the Jim Beam Coun- 
try Band Search in 2002. Two 
years ago he played a showcase 
for labels and got no takers. 
But last year, when labels 
began looking for edgier 

label has since signed a distri- 
bution deal with Alternative 
Distribution Alliance that does 
not include the band. 

Island gave Fueled By Ramen 

a modest amount of money to 
market the first record, an 

amount Janick says was "what 
a major label would spend on 
catering for a party." Fueled By 

Ramen will have its name on the 
next four Fall Out Boy albums, 
and will continue to handle the 
band's merchandise. 

"Mostly surprised" is how 
bassist /lyricist Pete Wentz de- 
scribed his reaction to having 
a top 10 record. "I never would 
have expected us to be sur- 
rounded by the artists we're 
surrounded by." 

Retail was also caught 
slightly off guard. "We were 
expecting them to do well, but 
maybe not this well," Tower 
Records' Dal Basi says. 

Radio has yet to come to 
the table. Lead single "Sugar, 
We're Going Down" has re- 
ceived a modest 259 spins. 
"Radio will have to catch on," 

Island president and 
IDJ COO Steve Bartels 

says. "The kids they covet as 

listeners are at every one of 
the Fall Out Boy shows." 

The band will be a head- 
liner on this summer's Vans 
Warped tour. 

FACT FILE 

Label: Fueled By 
Ramen /Island Def Jam 
Management: Bob 
McLynn, Crush Music 
Media Management 

Booking: Agency for the 
Performing Arts 

Publishing: Chicago X 
Softcore (B v11) 

Top -selling album: "Take 
This to Your Grave" 
(2003), 219 000 

artists, Anderson played an- 
other showcase he describes 
as "basically the same set" and 
suddenly had five labels inter- 
ested. "Big & Rich and 
Gretchen and some of the new, 
rockin' kinds of [artists] opened 
some doors for what I was 
doing," he explains. 

Anderson chose Arista 
based on the label's track 
record and the aggressive way 
its executives came after him. 
He showcased last July, 
signed with the label in Oc- 
tober and had a single on the 
radio by December. 

"Everybody says timing is 
everything and I believe it," he 
says, noting he's glad the label 

Additional reporting by 
Ashley Christensen in 
Los Angeles. 

deal didn't happen for him 
sooner when he was still de- 
veloping his sound and image. 
"You come into town writing 
songs, trying to sound like hits 
on the radio." But Anderson 
says no artist, including him- 
self, is ready for stardom until 
they discover "the kind of music 
and the kind of sound that just 
flows from you." 

ON THE ROW: Curb Rec- 
ords VP of field promotion 
Eva Wood has resigned, ef- 
fective June 15. She has been 
with Curb for 14 years and 
previously was a pop promo- 
tion rep for EMI /UA and for 
A &M Records. 
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SUNG OF THE YEAR "HERt WITHOUT YOU" 
Brad Arnold, Todd Harrell, Chris Henderson, Matt Roberts 

Escatawpa Songs, Songs of Universal, Inc. 

As performed by 3 Li UUtb UUVVN 

BMI ICON PAUL SIMON 

PUBLISHER OF THE YEAR 

EMI MUSIC PUBLISHING 

SONGWRITER 

OF THE YEAR JON 

COLLEGE SONG OF THE YEAR "SOMEDAY' 
Chad Kroeger (socAN), Mike Kroeger (socAN), Ryan Peake (socAN), 

Ryan Vikedal (socAN) 

Warner-Tamerlane Publishing Corp. 
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100 YEARS 
John Ondrasik 

EMI -Blackwood Musk, Inc. 

Five For Fighting Mask 

AWAY FROM THE SUN 
Brad Arnold 
Todd Harrell 

Chris Henderson 

Matt Roberts 

Escatawpa Songs 

Songs of Universal, Inc. 

BABY BOY 
Ini Kamoze 

Hottis, We Do Hits 

Irving Music 

BEHIND BLUE EYES 

Pete Townshend (PF6) 

ABKCO Music, Inc. 

Suolubaf Music 
Towser Tunes, Inc. 

BREATHE 
Michelle Branch 

I'm Still With The Band Music 
Warner -Tamerlane Publishing Corp. 

BRIGHT LIGHTS 
Rob Thomas 

Bidnis, Inc. 

EMI -Blackwood Musk, Inc. 

DAMN! 
Bo Hagon 

Lil Jon 

Craig D. Love 

("Amore Music 
EMI -Blackwood Music, Inc. 

Swizole Music 

White Rhino Music 

FAINT 
Chester Bennington 
Rob Bourdon 
Brad Delson 

Dave Farrell 

Joe Hahn 

Mike Shinoda 

Big Bad Mr. Hahn Music 

Chesterchaz Publishing 
Kenji Kobayashi Music 
Nondisclosure Agreement Music 
Pancakey Cakes Musi: 
Rob Bourdon Music 

Zomba Songs Inc. 

FALLEN 

Sarah McLachlan 

Sony /ATV Songs LLC 

FALLS ON ME 
Carl Bell 

Pener Pig Publishing 
Universal -Songs of PolyGram International, Inc 

FIGURED YOU OUT 
Chad KroegerlsOCAN) 

Mike Krueger(5OCAN) 

Ryan Peake(SOCAN) 

Ryan Vikedal (5OCAN) 

Warner -Tamerlane Publishing Corp. 

FOREVER AND FOR ALWAYS 

(2nd Award) 

Shania Twain 
Loon Echo, Inc. 

Universal -Songs of PolyGram International, Inc. 

FREEK -A -LEEK 
Lil Jon 

Craig D. Love 

['Amore Music 

EMI -Blackwood Music, Inc. 

Swizole Music 
White Rhino Music 

GET LOW 

D -Roc (Ying Yang Twins) 

Kaine (Ying Yang Twins) 

Lil Jon 

Collipark Music 

Da Crippler Publishing 

E W C Publishing Co. 

EMI -Blackwood Music, Inc. 

White Rhino Music 

HARDER TO BREATHE 

Jesse Carmichael 

Ryan Dusick 

Adam Levine 

Mickey Madden 

Careers -BMG Music Publishing, Inc. 

February Twenty Second Music 

HEAVEN 
Patrick Dahlheimer 

Chad Gracey 

Ed Kowalczyk 

Chad Taylor 

Loco De Amor Music 

HEAVEN 
Henry Garza 

Juju Garza 

Ringo Garza 

Either Or Music 
EMI -Blackwood Music, Inc. 

Garza Bros. Music 

HERE WITHOUT YOU 
Brad Arnold 
Todd Harrell 

Chris Henderson 

Matt Roberts 

Escatawpa Songs 

Songs of Universal, Inc. 

HOLIDAE IN 
Sham 

Irving Music 

HOTEL 

Bernard Edwards 

R. Kelly 
Nile Rodgers 

Bernard's Other Music 
R. Kelly Publishing, Inc. 

Sony /ATV Songs LLC 

Zomba Songs Inc. 

I AM THE HIGHWAY 
Tim Commerford 

Tom Morello 
Brad Wilk 
LBV Songs 

Me Three Publishing 

Melee Savvy Music 

I DON'T WANNA KNOW 
Enya (PRS) 

Nicky Ryan IPRSI 

Roma Ryan (PBS) 

Mario Winans 
EMI -Blackwood Music, Inc. 

Janice Combs Music 
Marsky Music 

I HEARD IT THROUGH THE GRAPEVINE 
Barrett Strong 
Norman Whitfield 
EMI -Stone Agate Music 

I KNOW WHAT YOU WANT 
Busta Rhymes 

Rampage 

Ensign Music Corporation 
Ramp Music 
Tziah Music 

INTO YOU 
DJ Clue 

Ken "Duro" Ifill 
Tim Kelley 

Bob Robinson 

Duro Music 

EMI -Blackwood Music, Inc. 

Mr. Manatti Music 
Songs of the Knoll 

Time for Flytes Music 

IT'S MY LIFE 

Mark Hollis (PRS) 

Universal -Songs of PolyGram International, Inc. 

LOVE'S DIVINE 
Mark Batson 

Seal (PR5) 

Bat Future Musk 
SPZ Music, Inc. 

MAGIC STICK 

Kimberly "Lil' Kim" Jones 

Phillip Mitchell 
Muscle Shoals Sound Publishing 
Notorious Kim Music 

Warner -Tamerlane Publishing Corp. 

MY IMMORTAL 
David Hodges 

Amy Lee 

Ben Moody 
Dwight Frye Music, Inc. 

Forthefallen Publishing 

Zombies Ate My Publishing 

NAUGHTY GIRL 
Peter Bellotte (GEMA) 

Giorgio Moroder (GEMA) 

Rick's Music, Inc. 

Warner -Tamerlane Publishing Corp. 

NO LETTING GO 

Wayne Wonder 

Singso WW Music 

NUMB 
Chester Bennington 
Rob Bourdon 

Brad Delson 

Dave Farrell 

Joe Hahn 

Mike Shinoda 

Big Bad Mr. Hahn Music 
Chesterchaz Publishing 
Kenji Kobayashi Music 

Nondisclosure Agreement Music 
Pancakey Cakes Music 
Rob Bourdon Music 

Zomba Songs Inc. 

ONE CALL AWAY 
Sham 

Irving Music 

RIGHT THURR 
Sham 

Irving Music 

ROCK WIT U (AWWW BABY) 
Iry Gotti 

D 1 Iry Publishing 

Ensign Music Corporation 

SEVEN NATION ARMY 
Jack White 
Peppermint Stripe Music 

SHOW ME HOW TO LIVE 
Tim Commerford 
Tom Morello 
Brad Wilk 
LBV Songs 

Me Three Publishing 
Melee Savvy Music 

SOMEDAY 
Chad Krueger(SaCANI 

Mike Kroeger (SOCANI 

Ryan Peake (so[AN) 

Ryan VikedallsaCANI 

Warner -Tamerlane Publishing Corp. 

STACY'S MOM 
Chris Collingwood 
Monkey Demon Publishing 

SUGASUGA 
Baby Bash 

Frankie 1 

lumping Bean Songs 

Latino Velvet Music 

Songs of Universal, Inc. 

Soulsick Muzik 

(THERE'S GOTTA BE) MORE TO LIFE 

Lucy Woodward 
Diesel Liesel Music 
Warner -Tamerlane Publishing Corp. 

THIS LOVE 

Jesse Carmichael 

Ryan Dusick 

Adam Levine 

Mickey Madden 

Careers -BMG Music Publishing, Inc. 

February Twenty Second Music 

THIS ONE'S FOR THE GIRLS 
Aimee Mayo 
Careers -BMG Music Publishing, Inc. 

Silverkiss Music 

UNWELL (2nd Award) 

Rob Thomas 

Bidnis, Inc. 

EMI -Blackwood Music, Inc. 

THE WAY YOU MOVE 
Patrick "Sleepy" Brown 
Carlton "Carl Mo" Mahone, Jr. 

Carl Mo Music 
Hitco Music 

Organized Noize Music 

WHERE IS THE LOVE 

apl.de.ap 

Printz Board 

Mike Fratantuno 

George Pajon 

Taboo 

will.i.am 
Cherry River Music Co. 

El Cubano Music 
EMI -Blackwood Music, Inc. 

Jeepney Music, Inc. 

Nawasha Networks Publishing 
Printz Polar Publishing 

Songs of Universal, Inc. 

Tuono Music 
will.i.am music, inc. 

WHY CAN'T I 

Lauren Christy 

Scott Spock 

Careers -BMG Music Publishing, Inc. 

Rainbow Fish Publishing 
Scott Spock Songs 

Warner -Tamerlane Publishing Corp. 

WHY DON'T YOU AND I 

Chad Kroeger (SO[AN) 

Warner -Tamerlane Publishing Corp. 

YEAH! 
Sean Garrett 

Lil Jon 

Patrick "j.Que." Smith 

Christopher Matthew Music 
Hitco Music 

White Rhino Music 

YOU RAISE ME UP 
Brendan Graham (IMRO) 

peermusic 

I 
BMI.COM 

VIRTUALLY INDISPENSABLE 
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» >MUNIZZI HAS INTEGRITY 
After years of self -releasing her projects, gospel 
sensation Martha Munizzi has signed with Mobile, 
Ala. -based Integrity Music. Munizzi's 2003 album, 
"The Best Is Yet to Come," spent 68 weeks on the 
Billboard Top Gospel Albums chart, peaking at No. 2 

in August 2004. The title has sold 198,000 copies, 
according to Nielsen SoundScan. The praise and 
worship artist's catalog and future projects will be 
distributed by Provident -Integrity Distribution to 
the Christian market and to mainstream outlets on 
Epic through Sony BMG Distribution. 

-Deborah Evans Price 

» >GUERRA'S ANNIVERSARY 
Dominican star Juan Luis Guerra is launching his U.S. 
tour May 28 with a 20 -year anniversary show at New 
York's Madison Square Garden. AOL Latino, the tour's 
sponsor, will promote Guerra on its site through 
photo galleries, videos and audio streams. Guerra's 
tour is produced and booked by Ralph Mercado and 
Felix Cabrera. -Lei /a Cobo 

» >`TRAPPED' OPERETTA 
R. Kelly's upcoming Jive album, "TP.3 Reloaded," will 
include a 16- minute filmed operetta based on his five - 
part, domestic- drama -themed single "Trapped in the 
Closet (Chapters 1 -5)." The operetta will be available 
only as a bonus DVD packaged with the July 5 release. 
The first chapter of "Trapped in the Closet" airs May 25 
on BET's "Access Granted." -Gail Mitchell 

» >JUMP 5 TAKES WRIGHT STEP 
Sparrow Records act Jump 5 has signed with Johnny 
Wright Entertainment for management. The Orlando, 
Fla. -based manager also handles the Backstreet Boys 
and 'N Sync. Nashville -based Proper Management 
previously handled Jump 5. -Deborah Evans Price 

» >HILL JOINS FEST LINEUP 
Lauryn Hill, backed by a 26 -piece band, is the latest 
performer to join the lineup for the inaugural Vibe 
MusicFest. Hill joins Kanye West, Mary J. Blige, 
Ludacris, Big Boi and others. The Burger King - 
sponsored festival takes place June 10 -12 at the 
Atlanta Georgia Dome. Grammy Award winner Hill 
continues to work on a new Columbia /Sony Urban 
Music studio album. -Gai/ Mitchell 

» >UMGN SIGNS CALAISA 
Universal Music Group Nashville co- chairman James 
Stroud has signed Swedish quartet Calaisa to his country 
artist roster. The group consists of two sets of sisters, all 
of whom play multiple instruments. Stroud says he first 
saw them perform in Nashville and signed the act the 
same day. Calaisa will begin recording in July in 
Nashville with Stroud producing. - Phyllis Stark 

» >SOCIETY HONORS JOHN 
Elton John will receive the 14th annual Ella Award from 
the Society of Singers Oct. 10 in a ceremony at the 
Beverly Hilton Hotel in Los Angeles. The nonprofit 
organization raises money to meet emergency financial 
needs for professional singers. It was co- founded by 
Henry Mancini's widow, Ginny. -Melinda Newman 

» >SYNTEK LAUNCHES U.S. TOUR 
Fresh from winning two Billboard Latin Music Awards, 
Mexican pop star Aleks Syntek will hit the road with a 

U.S. tour to promote his current album, "Mundo Lite" 
(EMI). Syntek will play 11 gigs starting this month, 
including House of Blues clubs in Los Angeles, Las 

Vegas and Chicago. He will share the stage with fellow 
Mexican act Moenia. Cardenas Marketing Network is 

booking the tour. -Leila Cobo 
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FOR THE LOVE OF MUSIC 
Independent Respek Records Sets Forth, With Vets And Newcomers In Tow 

You could say Mark Eman is a 

musical Don Quixote. 
Four years ago, Eman left his 

successful business enterprises 
on the Caribbean island of Cu- 

racao -none of which were 
music -related -to open a man- 
agement firm in Miami. 

Via a series of serendipitous 

encounters and lessons from 
what he calls the "school of 
hard knocks," Eman now over- 
sees a management company 
(Eman Enterprises), a studio 
(New Miami Studios) and a 

fledgling record label (Respek 

Records) that in May released 
its first album under a new dis- 
tribution deal with Universal 
Music & Video Distribution. 

Eman has yet to see a penny 
from his investments. But one 
cannot help but root for this en- 

thusiastic crusader who harks 
back to a time when labels were 

created out of love for music. 

It helps that he has a credible 
roster of artists. Most of his 12 

signings are acoustic -based 
singer /songwriters, some with 
pedigreed backgrounds, some 

brand -new. Among them are 
salsa star Luis Enrique (formerly 
on WEA Latina) and brothers 
Eduardo and Fernando Osorio. 
Grammy Award- winning song- 
writer Fernando (whose hits in- 

clude Celia Cruz's "La Negra 
Tiene Tumbao ") will release a 

solo album later this year. Ed- 

uardo released his debut disc, 
"En Exclusiva," last year, but rere- 

leased it May 3 through UMVD. 

Also out this month is the 
debut album from Xarah and 

Global Pulse 

a compilation, "Gracias Mamá," 

featuring new tracks by Re- 

spek artists. It is dedicated to 
Eman's mom, who helped fund 
this venture. 

Respek has its own radio pro- 
motion, press and marketing 
departments -the last of which 
is run by Maria Inés Sánchez, a 

former label manager at Uni- 
versal Music Latino. 

Management clients include 
Universal Music Latino singer/ 
songwriter Ali Jey, the opening 
artist on Paulina Rubio's tour. 

Money, Eman says, will even- 

tually start to roll in. 

"As long as people don't 
measure success by finances 
but by daily achievements, 
then I consider myself the most 

successful record label there 
is," he says. "I really believe we 
have good music and good 
artists, and that's what will 
eventually decide our success." 

HAPPY ANNIVERSARY: 
Salsa star Tito Nieves is cele- 

I TOM FERGUSON tferguson @eu.billboard.com 

brating his lengthy showbiz 
career with a tour that kicks 
off June 4 in Miami. The Tito 
Nieves 30 Years of Music tour 
will travel to approximately 16 

U.S. cities. It ends Nov. 23 at 
Carnegie Hall in New York, a 

venue Nieves has often played, 

though not as a headliner. 
The outing is booked and 

promoted by Tito Nieves Pro- 
ductions in conjunction with 
the Company of Entertainment 
and Marketing. Nieves will 
begin recording a new album 
in June, with plans to release it 

in September on SGZ Records. 

CELIA'S LEGACY: Cuban 
icon Celia Cruz is the subject 
of an exhibit titled "Azucar! 
The Life and Music of Celia 
Cruz" that opened May 18 at 
the Smithsonian National Mu- 
seum of American History in 

Washington, D.C. It runs 
through Oct. 30. A traveling 
version of the exhibit will go 
on tour in 2007. 

McRae `Maps' His Next Move 
Despite being recorded in Los Angeles, singer /songwriter Tom 
McRae's third album, "All Maps Welcome," is as English as his 
homeland's gray skies. 

"The sunshine of California clearly hasn't made the songs any 
happier," the Suffolk -born artist observes with a laugh. 

Sony BMG released "All Maps Welcome" May 2 on the Bubble - 
gun imprint in the United Kingdom and continental Europe. Japan 
will follow in late June, with plans for Asia, Australasia and North 
America still being finalized (Billboard, April 2). 

A New York resident since 2004, McRae returned to England 
in early May for promo work and European support dates through 
June with Tori Amos. He will have his European maps out again 
in October for a string of ITB- booked headlining dates. 

"Tom deserves to make a breakthrough," Sony B MG U.K. & Ire- 
land international marketing manager Philippa Demonte says. 
"All it would take is a key TV appearance or well -placed music 
synch. This year, we want to finally break him into the mainstream 

in territories where we already 

have a foothold." 
McRae's publishing is 

signed to Sony /ATV. 
-STEVE ADAMS 

RAVING ON: Danish duo 
the Raveonettes' third album, 
"Pretty in Black" (Columbia), 
is not out in the rest of Europe 
until late July, but it has al- 
ready charted in the act's 
home country. 

"Pretty in Black" finds Sune 

Rose Wagner and Sharin Foo adding 196os girl -group influences 
to the guitar- driven three -chord formula of previous releases. It 

arrived April 25 in Denmark, then bowed May 3 in the United 
States. It entered the International Federation ofthe Phonographic 
Industry's Denmark chart May 3 at No. 3, with io,000 units shipped, 
according to the label. Sony BMG Denmark product manager Ka- 

trine Sevelius says the early release was scheduled "partly because 
this is the band's home turf, and [also] as a means of maintaining 
the momentum from a February mini -tour." 

The band is signed directly to Columbia in New York, man- 
aged by Scott Cohen for New York -based Orchard Management 
and published by Jeuvie Delinquent Music /Kobalt Music Group. 
The Agency Group has booked the Raveonettes for U.S. dates 
through June. -CHARLES FERRO 

R E N I S RENEE -SA N C E: Veteran Italian singer /songwriter Tony 
Renis is full of praise for Texas -born teenage actress /singer Renee 
Olstead after her performance of his song "Christmas in Love" 

earned him the local equivalent of an Academy Award. 
Olstead "is an immensely talented young singer, and she is up 

there with the best of them," Renis says. 
Renis' tune was named best original song at the Italian film in- 

dustry's annual David di Donatello Awards ceremony April 29 in 
Rome. "Christmas in Love" (produced by David Foster and Hum- 
berto Gatica) was performed by 43 /Reprise artist Olstead for the 
the 2004 Italian movie comedy of the same name. 

A former artistic director of Italy's San Remo Song Festival, 
Renis is best -known for the international 1962 hit "Quando Quando 
Quando." He is published by his own Tony Renis Music Publish- 
ing. Olstead released her self -titled debut album in May 2004. 

-MARK WORDEN 
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Banda El Recodo Honors Its Tradition 
Banda El Recodo is a group with one 
foot planted firmly in its past and the 
other in the present. 

Nearly seven decades old, the 
Grammy Award -winning group founded 
by Cruz Lizárraga, who died ro years 
ago, is now led by his two youngest sons, 
Joel and Alfonso. 

The pair try to maintain their father's 
tradition (the top- selling act in the banda 
genre is popularly known as the Mother 
of All Bands ") while injecting it with 
contemporary sound and flair. 

In recent years, the group has 
recorded with such pop stars as Thalia 
and Paulina Rubio. In 2003, it paired 
with producer Emilio Estefan for "Por 
Ti," an album that applied the traditional 
banda sound to pop and tropical fare. 

But with "Hay Amor," due May 2q. on 
Fonovisa Records, the 17 -man troupe is 
looking to return to the traditions of 
banda, down to the album art. 

"It's a very Mexican, a very sinaloense 
album," Alfonso Lizárraga says, re- 
ferring to the Mexican state of 
Sinaloa where banda -which uses 
acoustic instruments and big brass sec- 

tions -hails from. "From the moment 
you see the album to the moment you 
hear it, you will be able to connect the 

music to the cover." 
The artwork for "Hay Amor" provides 

a kind of visual history of banda, with 
photographs of the musical sections of 
the group. Musically, the album offers 
a mix of traditional rancheras and other 
banda fare, peppered with romantic and 
tropical tracks. Songs include "El Ca- 
marón Pelao," a remake of one of Banda 
El Recodo s early hitc (back in the Cruz 

Lizárraga days), redone with vocals. 
"That's what's cool," Lizárraga says. 

"You can hear the past, but with a dose 
of the future." 

Lizárraga happily admits there is an 
element of nostalgia, which aims to 
reach U.S. -based Mexicans hungry for 
the sounds of home, as well as the 
group's core Mexico -based fans. "Hay 
Amor" will be released as a CD /DVD 

combo, and includes a documentary on 
the town of El Recodo (after which the 
band is named), tracing the birth of the 
group and the traditions of the city. The 
first single, "Qué Más Quisiera," is a 

traditional ranchera. It is No. r9 on the 
Billboard Latin Regional Mexican Air- 
play chart. 

Fonovisa's promotions will focus on 
those traditions and will tie in to Banda r 

El Recodo s relentless touring schedule, 
which alternates weekly between the 
United States and Mexico. 

Most of the act's albums sell at least 
200,000 copies, according to their 
label of nine years. Because much of 
the group's music is sold at flea mar- 
kets and mom -and -pop stores, 
Nielsen SoundScan data does not re- 
flect those sales. 

FACT FILE 

Label: Fonovisa 
Management and Booking: Maria de Jesús 
Lizárraga 
Publishing: LGA Music Publishing (BMI) (for 
Joel and Alfonso Lizárraga) 

WE SELL FLORIDA 

r!'î *1ff 
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Magnificent Naples Florida Estate. Set on a golf course with water on 3 sides. A 
True Dream Home offered at $6,900,000. View this home and thousands of 
properties in Florida at www.gui2g41frealestate.com. 

Presented by "The Florida Real Estate Girls" 
Dona Schrim, PA and Beth Adelman, GRI 

1 -800- 571 -2181 
°irk Prudential 

www.Gulf2GolfRealEstate.com Florida WC' Realty 

BOCA RATON /HIGHLAND BEACH, FLORIDA 
ON 204 FT. OF "PRIVATE" DIRECT-OCEAN! 

Newly -completed. available for immediate occupancy! Designer -furnished, 
spacious rooms, exotic finishes. resort-style waterfall pool & spa, personal 
putting green, oceanside office, billiard pub, large party decks, beautifully 

walled & double -gated for your privacy. Casa Bella Riente 
offered $17.9 Million F. Call Ocean Estate Properties for more 
Tito and brochure, or visit Bev at OceanEstateProperties,com. 

CONGRATULATIONS KENNY & RENEE! 

Los Angeles Dallas West Palm Beach 

Jet Marketing and Acquisitions 
www.Jeteffect.com 

Voice: 562.989.8800 

effect: The Power to 
Produce Results 

ONE OF THE 
TOP TEN 

BEACHES IN 
THE WORLD' 

CONDN NAst 
IltAVt t tR 

HARBOUR ISLAND '* 
*AID 

BAHAMAS ,invro.n >i +l ìïß 

Orkney Art Adventure, Scotland 
July 9-16, July 16-23, July 30 - Aug. 6, Aug. 13.20 

Ma&ßlyts. BOOK NOW $1.600 includes instruction 
& materials. room. board, tour. lectures, 
trarsfers tjog>SQ, nec. Be Inspred by 

Vikings. rainbows, standing stones 
www.rosecrossln¢com 

emall: rosecrossInAyahoo.com 
516.978- 24260 

T 
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TEEDRA STAYS TUNED IN 
Songsmith Keeps Collaborating With Others While Prepping For Solo Album 

It's a go. Teedra Moses is set to record her second TVT album. In the meantime, 
though, the R &B singer has been busy flexing her writing arm. 

Moses wrote and will guest on "Here We Go," a selection from rapperTrina's forth- 
coming album. Additional songwriting gigs include collaborations with 3LW and 
the Ying Yang Twins, whose "U.S.A: United State of Atlanta" arrives in June. 

She also worked with Raphael Saadiq on his 2004 album, "Ray Ray." Moses' vo- 

cals can be heard on two of the album's tracks, "Chic" and "I Want You Back." 

Her biggest songwriting success is Christina Milian s hit "Dip It Low." 

"Even though I thought it was a good song, I never thought it would be that big," 
Moses says. "Some singers can't write for others, but I enjoy it. I don't mind being 
behind the scenes." 

During the last few months, however, she has reached the point of "creating some 
songs I don't want to give away." 

Moses' album debut, 2004's "Complex Simplicity," earned critical praise. But 

while sales weren't through the roof (65,000 copies, according to Nielsen Sound - 
Scan), an upbeat Moses is only looking forward. 

"The number of people who did grab hold to me may not have been a massive 
amount, but they were drawn to what I was doing," Moses reflects. " I just want to 

make sure I record a next -level album that solidifies what I want people to believe of 
me as an artist." 

STILL A YOUNG MAN: At only t9, K. Young has already amassed a host ofcredits. 
His résumé includes a stint as lead singer for the Kenneth "Babyface" Edmonds - 

produced R &B group 3rd Storee. At 16 he apprenticed with producer Rodney Jerkins, 
later penning songs for the film and soundtrack to "Honey." From there he and sis- 
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ter Kenisha Pratt teamed to write songs for Brandy's last two studio albums, 
"Full Moon" and "Afrodisiac." 

And that's not counting Young's several acting stints ( "Eye for an Eye," 

"The Fan ") or his recent work with Omarion, rapper Crooked I and new 
group 4Mulat. 

Now the Los Angeles -based Young is testing the waters as a solo artist with 
"Learn How to Love." The album, available through Treacherous Records /Bun- 
galo Records and distributed by Universal Music & Video Distribution, fea- 

tures production by L.T. Hutton, Jazz Nixon and Rick Rude, among others. 
"Working closely with Babyface at age it was my first taste of the music in- 

dustry," Young recalls. "From that experience, I fell in love with writing. But 

I also knew I wanted to keep performing." 
Young has since launched the production company Magic Ink. Through 

that entity, he is currently working with rapper A *Roc and his other sib- 

ling, KeAna, an R &B /pop singer. 

MUSICAL NOTES: Session diva Marva King (Prince, Stevie 
Wonder, Michael Jackson, Chaka Khan, Yolanda Adams) is co -writ- 

ing and producing a new solo album, "Soul Sistah." The project 
is due July 19 via King's label, Marvalous Works Entertainment. 

Urban Marketing Corp. of America has established a 

music division, focusing on placement of R &B, hip -hop 
and Latino tracks. The Los Angeles -based company has 
done campaigns for HBO, Nike, Nickelodeon and Sean 
John Clothing. 

Higher Gr'oLIncI 
DEBORAH EVANS PRICE dprice @billboard.com 

Overflow Brims With Positivity 
One of the things I like best about 
the annual Gospel Music Assn. con- 
vention is catching up with people, 
and one of this year's highlights was 
visiting with Overflow. Since its re- 
lease last summer, the band's Es- 
sential Records debut, "A Better 
Place," has never been far from my 
CD player. 

Third Day's Mac Powell, who exec- 
utive- produced the album, says Over- 
flow reminds him of a young Third 
Day. Overflow drummer Will Carter 
says that comparison "makes me feel 

a little nervous, because we love Third 

Day and it's big shoes to fill." 
Though its music is more pop 

than Third Day's rock edge, Over- 
flow has the same dedicated work 
ethic, engaging lyrics and commit- 
ment to ministry. 

Bassist Josh Cromer says the 
band's sound comes from "the five 
of us coming together with our dif- 
ferent influences. That's what creates 
kind of a unique sound." 

Guitarist Mark Breazeale, the 
group's principal lyricist, says song 
content comes from a combination 
of personal experience and obser- 
vations. "A lot of things I write about 
are influenced by people I've met," 
he says, "because I don't have a lot 
of tragedy in my life. I write a lot from 

things that people have told me." 
Carter adds, "The theme of the 

record is hope. We write songs like 
'Cry on My Shoulder' that are di- 
rected at young people who are 
going through something. God 
promises us that he wants to be the 
one to provide us his shoulder to lean 

on when there's nobody else, and we 
want to tell people about that." 

Vocalist /guitarist Tom Pellerin re- 

calls of the group's early days, "We 
all grew up together in Pendleton, 
S.C., except for Josh; he came on 
later. We organized it where we each 

got a different instrument for Christ- 
mas so we could start a band. We 
were in ninth grade. We just played all 

the time." 
The band caught the attention of 

NewSong's Scotty Wilbanks, who 
produced the demo that manager 
Mitchell Solarek shopped, thus land- 
ing the Essential deal. Since then, 
Overflow has been building its repu- 
tation through relentless touring, ap- 
pearing on ShoutFest, NewSong's 
Summer and Winter Jam tours and 
opening Third Day dates. 

Overflow plans to start the Better 
Place Foundation, which will part- 
ner with local youth groups to take 
on special projects. "Kids are willing 
to get out there and help people . . . 

but it's hard to know what direction 
to go in," keyboardist Matthew Hayes 

says. "So that's one of the areas we 

are going to focus on, [trying] to fill 
in people [on] what they can do." 

IT'S OFFICIAL: As first tipped in 

Higher Ground (Billboard, April 16), 

Word Entertainment has purchased 
the Fervent and Spirit -Led labels 
from founder Susan Riley, who will 
continue to head those ventures. 

Starting June 1, Fervent and Spirit - 
Led releases will be handled by Word 
Distribution at Christian retail and 
WEA in the general market. Provi- 
dent Music Distribution was the pre- 
vious distributor. 

Fervent's first new release under 
the Word umbrella will be the July 12 

debut of the band Inhabited. On July 
26, the label will issue Big Daddy 
Weave's third release, "What I Was 
Made For." Additionally, Word pur- 
chased Riley's publishing companies, 
Open Worship Publishing and Fresh 
Springs Publishing. 

Though many thought the deal 
came about as a result of Riley's fa- 
ther, Jim Van Hook, taking over as 

head of Word, sources close to the 
deal say Riley had been in discussions 
with Warner well before Van Hook 
assumed his new post. 
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Become a 
Better Producer Online 

at Berklee music.com 
extension school 

Superchimbo The Artist 
After the heavy intro of 
"Sugar" -the third track on 

After the heavy intro of 
"Sugar" -the third track on 

"Wowie Zowie," DJ/pro- 
ducer/remixer er Super 

chumbo é debut album 
artist -you half as 

to hear bent 
Reznor break into a 

pained wail. 
Instead, you get 

Samantha Fox cooing, "I'd 
do anything for you, sugar," 

like a May-December bride. 

"Wowie Zowie," DJ /pro- 
ducer /remixer Super - 

chumbo's debut album 
as an artist -you half 
expect to hear Trent 
Reznor break into a 

pained wail. 
Instead, you get 

Samantha Fox cooing, "I'd 
do anything for you, sugar," 
like a May- December bride. 

That mismatch is what 
makes Superchumbo's sound 
unique: The music might be 
pummeling and metallic, but 
the vocals are always good for 
some sexy fun. 

According to Tom Stephan, 
the man who is Super - 
chumbo, the 12 tracks on 
"Wowie Zowie" are "relent- 
less," "crunchy" and "indus- 
trial," but not so much that 
they become something other 
than dance. 

"I don't know why people 
should expect that just be- 
cause it's dance music it 
should be mainstream," he 
says. "To me it's house 
music first, with a lot of 
drums and drama." 

The Twisted America re- 
lease features vocal contribu- 
tions from bold -faced names 
(including the Pet Shop Boys' 
Neil Tennant and club per- 
sonality Alan T.) and a closing 
set of blazing peak -hour 
bangers that reference New 
York after -hours dancefloors. 

Several of the album's 
tracks were previously re- 
leased. "Irresistible" (2002), 
"This Beat Is" (2003) and 
"Dirty Filthy" (2004), a col- 
laboration with gutsy Chi- 
cago vocalist Celeda, all hit 
No. r on the Billboard Club 
Play chart. The 2001 release 
"Revolution" -which closes 
"Wowie Zowie" in remixed 
form -is the track that es- 
tablished Stephan as an un- 
derground house force and 
announced the return of the 
Twisted label after years of 
dormancy. 

The album will be released 
July r2 on CD and double -pack 
vinyl, followed by the single 
"EverythingU," featuring vo- 
cals by Stephan and remixes 
by Robbie Rivera and new 

Twisted artist Alex Saner. Twisted artist Alex Santer. 

GIRL TALK: Sure, girls can 
be cruel, but they can create 
well conceived, original al- 
bumstoo. 

DJ Colette was listening to 
a lot of Coldplay and Rylie 
Minogue while writing and 
recording her debut artist 
album, "Hypnotized" (Omi, 
and it shows. The melodies 

simple yet emotive like 

GIRL TALK: Sure, girls can 
be cruel, but they can create 
well- conceived, original al- 
bums too. 

DJ Colette was listening to 
a lot of Coldplay and Kylie 
Minogue while writing and 
recording her debut artist 
album, "Hypnotized" (Om), 
and it shows. The melodies 
are simple yet emotive like 
Chris Martin's, and the pro- 
duction has the pop sheen of 
Minogue's top 4o hits. But 
the real standout is Colette's 
honeyed mezzo- soprano, 
which warmly wraps around 
each song. 

mand Van Helden 's joint is 
Like It a Lot," bit of Marti. 
rock that recalls early B -5: 
"Famous" features what Prin- 
cess a hip- 
hop beat" courtesy of Todd 

and "My Machine" lets 
Lu Cont show off 

best robot voices. 
"1 ended up having [these 

do stuff don't 
do, something 

strange," says Princess, who 

Van Helden's joint is "I 

Like It a Lot," a bit of Martian - 
rock that recalls early B -5z's. 
"Famous" features what Prin- 
cess calls a "straight -up hip - 
hop beat" courtesy of Todd 
Terry, and "My Machine" lets 
Jacques Lu Cont show off his 
best robot voices. 

"I ended up having [these 
producers] do stuff they don't 
normally do, something 
strange," says Princess, who 
was born Concetta Kirschner. 
"They were really psyched 
about it." 

Boris Dlugosch and Junior 
Sanchez also worked on 
tracks, and Arthur Baker 
served as executive producer 

A lot of the music I've 
written in the Berkleemusic 
courses have contributed to the 
songs on the next Train record. 
The online courses really 
pumped up my abilities during 
the writing process. 

Scott Underwood,' 
Berkleemusic student, Grammy winner, and 

drummer /composer in Train and Foodpill 
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SUPERCHUM BO 

"The main mic we used was 
a Neumann U 87," she says. 
(The Neumann is renowned 
for its quality and full sound.) 
She adds, "There's around 13 

vocal tracks on each song, and 
all my previous releases prob- 
ably had, like, two." 

Meanwhile, hipster -hop pin- 
up Princess Superstar enlisted 
dance music royalty to help 
produce her forthcoming "My 
Machine" (Rapster /!K7), a 24- 
track concept album about "the 
impending death of celebrity 
culture." Guest producer Ar- 

of the album. It's slated for a 

September release. 

HELLO, IT'S ME: It is with 
great pride and real joy that I 

take the reins of Beat Box from 
the talented and gracious Mich- 
ael Paoletta. I hope to continue 
the column's great tradition of 
supporting the dance music in- 

dustry and the development of 
its artists. If we don't already 
know each other, please contact 
me and introduce yourself. And 
please, by all means, send me 
your music! 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

SYSTEM OF A DOWN 
Mezmerize 
Producers: Rick Rubin, 
Daron Malakian 
American /Columbia 
Release Date: May 17 

Four years since 
System of a Down 

released the triple -platinum "Toxicity," the 
band continues to occupy an original niche. 
The group seamlessly weaves everything 
from punk and metal to polka through lyrics 
that are by turns politically charged (the top 
five modern rock hit "B.Y.O.B. ") or plain 
absurd ( "Violent Pornography "). Guitarist 
Daron Malakian makes his presence felt as a 

vocalist, offering an intriguing counterpoint 
to frontman Serj Tankian. By the time 
"Mezmerize" ends after just 37 minutes with 
the, well, mesmerizing one -two combo of 
"Old School Hollywood" (featuring the 
band's first use of keyboards) and "Lost in 

Hollywood," the listener is left wanting more. 
We'll have to wait anxiously until November, 
when this album's already completed 
companion, "Hypnotize," hits stores. -BT 

[IF] 
nu ] 

GORILLAZ 
Demon Days 
Producers: Danger 
Mouse, Gorillaz, 
Damon Albarn 
Virgin 
Release Date: May24 
The self -titled Gorillaz 

debut has sold 5 million copies around the 
world and four years later, this follow -up is 

off to a promising start. Lead single "Feel 
Good Inc." (featuring De La Soul) forms the 
funky foundation of the new iPod TV ad, and 
it is one of many winning moments on the 
retro- fitted "Demon Days." Though not as 
dark and menacing as the title suggests, 
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musical moodswings are very much in effect. 
While hip -hop ( "Dirty Harry" featuring 
Bootie Brown) and reggae ( "All Alone," with 
Roots Manuva and Martina Topley -Bird) 
dominate, the Gorillaz -four cartoon 
characters conceived by Blur frontman 
Damon Albarn and "Tank Girl" creator Jamie 
Hewlett -also make time for electro- kissed 
folk CO Green World ") and gospel (the title 
track). The latter, featuring the London 
Community Gospel Choir, ends the album on 
a beautifully hopeful note. -MP 

JOSHUA REDMAN 
ELASTIC BAND 
Momentum 
Producers: Joshua 
Redman, Sam Yahel 
Nonesuch 
Release Date: May24 
In lieu of a traditional 

jazz recording that essentially captures a 

working band live with a minimum of 
overdubs, saxophonist Redman uses the 
studio as a creative tool superbly on his 
second Elastic Band project, the funky, 
lyrical "Momentum." It is his most 
adventurous and mature outing to date. 
Redman and bandmate Sam Yahel recorded 
the sessions live. Then, with master strokes, 
they manipulated the conics, more in 
keeping with the way pop artists record. 
Case in point: the groove -heavy "Swunk," a 

montage -like piece with impromptu frolic, 
multiple rhythm layers, guitar harmony by 
Kurt Rosenwinkel and a vibes blanket by 
Stefon Harris, whose performance was 
reversed and looped throughout the mix. 
The playing is inspired, especially the open - 
ended snippets of studio jams. Guests 
include Meshell Ndegeocello, the Red Hot 
Chili Peppers' Flea and the Roots' Ahmir 
" ?uestlove" Thompson. -DO 

JOHN LEGEND 
FEATURING KANYE 
WEST Number One 
(3:18) 
Producers: Kanye 
West, John Legend 
Writers: J. Stevens, 
K. West, C. Mayfield 

Publishers: various 
Columbia (CD promo) 
On third single "Number One," new -soul 
singer John Legend collaborates with 
mentor Kanye West on a midtempo track 
that is smooth as silk. A prominent sample 
from Curtis Mayfield's "Let's Do It Again" is 

all well and good, but "One" is wholly 
about Legend and his ability to toss out a 

vocal performance that makes it all sound 
so simple. West's midsection rap is a good 
fit -and it brings clarity to the lyric about 
promises of love and devotion, despite a 

wandering eye -but the clean edit is so 
heavily hacked that it becomes the aural 
equivalent of swiss cheese. Still, a home 
run for R &B and another rung up the 
ladder for Legend. -CT 
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FAITH HILL 
Mississippi Girl (3:52) 
Producers: Dann Huff, 
Byron Gallimore, 
Faith Hill 
Writers: J. Rich, 
A. Schoenfeld 
Publishers: WB, ASCAP; 

Love Everybody Music /Eve's Guy, SESAC 
Warner Bros. Nashville (digital download) 
The girls are back in town! It took a while, 
but No. 1 hits by Gretchen Wilson and Jo 
Dee Messina have returned women to the 
summit of the country charts. First lady 
Faith Hill marks her welcome return with 
a song that makes it crystal clear that 
she's done with the pop crossover 
diversion (at least for now). "Mississippi 
Girl" is as country as it comes, and 
checks off every ingredient on the hit 
list: It's uptempo, screams summer fun 
and is as catchy as a cold. The song is 

cleverly biographical, talking about a 

small -town gal who "ain't big- headed 
from a little bit of fame." We'll place our 
bet: No. 1 in a pinch. -CT 

AI_13 U IVI S 
POP 

VARIOUS ARTISTS 
American Idol Season 4: 
The Showstoppers 
Producer: Desmond Child 
RCA 
Release Date: May 17 

As season four of "Idol" 
races toward its May 24 
climax, fans can reminisce 
over those who have come 
and gone with "Show - 
stoppers," which features 
studio versions of songs 
performed by the top 12 

finalists. Also included is the 
ensemble ballad "When You 
Tell Me That You Love Me." 
Not surprisingly, the 
package is a mixed bag, 
demonstrating why some of 
the contestants are long 
gone -and why others have 
fostered millions of 
followers. Demonstrating 
true star appeal are Nadia 
Turner's "You Don't Have to 
Say You Love Me," 
Constantine Maroulis' "My 
Funny Valentine" and Carrie 
Underwood's 
"Independence Day." Faring 
less well are Mikalah 
Gordon, Scott Savo!, Anwar 
Robinson and Nikko Smith. 
This season has been a wild 
ride, but as much fun as 
ever, and this guilty pleasure 
simply says, thanks for the 
memories. -CT 

SLEATER -KINNEY 1) 

The Woods 
Producer: Dave Fridmann 
Sub Pop 
Release Date: May24 

©If 2000's "All Hands on 
the Bad One" and 

2002's "One Beat" marked 
a turn into what may 
someday be known as 
Sleater -Kinney's peak 
period, then "The Woods" 
may well be its pinnacle. It is 

hard to imagine a more 
perfect artistic awakening 
than this sludgy 
psychedelia. It nods to 
influences from Hendrix to 
Throwing Muses, but 
manifests itself as the trio's 
singular sonic creation. It is 

bottom -heavy, melodic and 
contemplative, yet 
confrontational and ear- 
splitting. Corin Tucker's 
caterwaul, Janet Weiss' 
thunderous drumming and 
Carrie Brownstein's 
confident guitar 
exploration complement as 
never before, finding 
individual space where 
there should be none. 

Producer Dave Fridmann 
encourages SK down a path 
less traveled to discover riffy 
explosions ( "What's Mine Is 

Yours," "Wilderness," 
"Rollercoaster "), as well as 
the massive 11- minute 
statement "Let's Call It 
Love," revealing Brownstein 
as an unexpected rock 
guitar heroine. -BAJ 

STEPHEN MALKMUS (2) 
Face The Truth 
Producers: Stephen 
Malkmus, Phil Ek 
Matador 
Release Date: May24 
Uncommitted to any 
particular sound, "Face the 
Truth" is a grab bag of 
Malkmus' musical styles 
displayed both solo and 
with Pavement. A slight 
progression from the noodly 
adventures of 2003's "Pig 
Lib," the album shows an 
experimental bent, with 
warped electronic effects, 
diverse singing styles and 
some requisite nonsensical 
lyrics. Malkmus' insistence 
on weird for the sake of 
weird is exhausted after the 
first two tracks, leading into 
better, more straightforward 
rock songs like "Loud Cloud 
Crowd" and "Baby C'mon," 
and it's from here that the 
album grows stronger. His 
oddball melodies have 
always been his strength 
and while he sometimes 
tries too hard, it is those 
melodies that lead the 
album most effectively. -KH 

SHELBY LYNNE 
Suit Yourself 
Producer: Shelby Lynne 
Capitol 
Release Date: May24 

13 
For her new album 
(and second for 

Capitol), Lynne rounded up 
a handful of fine musicians 
(including Michael Ward on 
guitar, Benmont Tench on 
keyboards and Tony Joe 
White on harmonica) and 
headed to engineer Brian 
"Brain" Harrison's house in 
Nashville. Recording live to 
tape, Lynne and crew 
created a collection of 
lovingly down -home songs 
rich in sound and story- 
telling. Lynne, who is poised 
and confident throughout, 
sings of matters of the 
heart: the agony ( "You Don't 
Have a Heart "), the ecstasy 
( "Go With It ") and 
everlasting love ( "Iced Tea "). 
Also in the mix: versions of 
two classic Tony Joe White 

tunes: "Old Times Sake" and 
"Rainy Night in Georgia," the 
latter made famous by 
Brook Benton 35 years ago. 
The sublime "Where Am I 

Now" is the icing on this 
very rich, tasteful cake. -MP 

LATIN 

CICLÓN 
Ciclón 
Producer: Sergio George, 
Rodolfo Castillo 
SGZ Entertainment 
Release Date: May 3 

©Upon hearing the 
accordion strains of 

Ciclón's self -titled debut, 
don't think this is Carlos 
Vives redux. Although 
ostensibly built upon the 
same pop /vallenato fusion 
formula as its friend Vives, 
Ciclón, a Miami -based 
Colombian duo, is more 
danceable and at times 
more pop- driven than its 
compatriot. While opener 
"Pegaito" is a mix of cumbia 
and salsa that demands the 
dancefloor, the ensuing "Si 
Nos Volvieramos a Ver" is a 

vallenato ballad that could 
work at pop and tropical 
stations. There are also 
touches of flamenco and 
reggaetón for a more 
contemporary sound. What 
drives this album is an 
irresistible gusto and an 
earthy production. This 
debut begs to be heard, or 
at least danced to. -LC 

R&B 

PLATINUM PIED PIPERS 
Triple P 

Producer: Waajeed 
Ubiquity Records 
Release Date: May 10 

Fresh and invigorating is the 
Elfeeling you get while 
listening to Detroit's 

latest soul export. Talented 
duo Waajeed (a founding 
member of Slum Village) 
and keyboardist /guitarist 
Saadiq (taught by Motown 
hitmaker Barrett Strong) 
fuse hip -hop, soul, funk, 
house and rock into a 

progressive mix accessible 
to the mainstream and the 
underground on their debut 
album. Together with such 
artists as fellow Detroiter 
Jay Dee, the United 
Kingdom's Spacek and Los 
Angeles' SA -RA Creative 
Partners, PPP effortlessly 
shift from gritty to melodic 
without resorting to a 

formulaic road map. "Your 
Day Is Done," "I Got You," 
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"Fever" and a Latin jazz 
rendering of Paul Simon's 
"50 Ways to Leave Your 
Lover" are just a few of the 
tracks that will make you 
want to gladly follow these 
pipers on their electro soul 
mission. -GM 

CHRISTIAN 

JACI VELASQUEZ (3) 
Beauty Has Grace 
Producers: Martin Terefe, 
Dion Lopez, Jaci Velasquez 
Word /Curb /Warner Bros. 
Release Date: May 3 

On her latest offering, 
Velasquez teams with 

Martin Terefe (Coldplay, 
Ron Sexsmith) to create an 
album that reverberates 
with passion and intensity. 
Stripped of the excessive 
polish that sometimes 
encumbers Christian pop 
acts, Velasquez shines here. 
There is an earthy honesty 
in her vocals, particularly on 
the stirring "Prayer to Love" 
and the poignant ballad 
"Lay It Down," on which 
Velasquez delivers a 

touching, vulnerable 
performance. Her voice is a 

versatile instrument, 
equally compelling on such 
spirited romps as opener 
"I'm Not Looking Down" 
and on the more 
contemplative "Something 
Beautiful." Velasquez has 
also grown as a songwriter, 
co- writing such standout 
cuts as "This Is Love," "With 
All My Soul" and 
"Supernatural." Having 
started at 15, this year she 
celebrates her 10th year in 
the music biz. If this album 
is any indication, she can 
look forward to several 
more decades in the 
spotlight. -DEP 

WORLD 

DUB GABRIEL (4) 
Bass Jihad 
Producers: Various 
Azra 
Release Date: May 3 

3 4 

©Bass -playing 
producer /DJ Dub 

Gabriel is a Chicago native 
whose well -documented 
love of reggae may well 
constitute the seedbed of 
his creativity. But as "Bass 
Jihad" makes obvious, he is 

way beyond any single 
influence. His tracks 
variously bring to mind 
moments of Trans -Global 
Underground, Trilok Gurtu, 
Tabla Beat Science, 
Thievery Corporation, Bill 
Laswell, Brian Eno and the 
more chilled elements of 
Asian Underground. But 
"Bass Jihad" overlays these 
influences with Gabriel's 
distinctive flair. Drawing 
freely from ambient, 
lounge, minimalism, dub 
reggae and aggressive 
electronica, his ideas are as 
unpredictable as they are 
seductive. -PVV 

CLASSICAL 
OLGA KERN (5) 
Rachmaninov, Sonata No. 
2; Balakirev, Islamey 
Producer: Robina G. Young 
Harmonia Mundi USA 
Release Date: May 70 

After winning the 2001 gold 
medal at the prestigious 
Van Cliburn International 
Piano Competition, Russian 
pianist Olga Kern has 
created a giant buzz with 
her clarion -clear touch at 
the keyboard and her 
magnetic onstage 
personality. On this all - 
Russian disc -which also 
includes Rachmaninov's 
Morceaux de Fantaisie, Op. 
3, Balakirev's In the Garden, 
and Tanayev's Prelude and 
Fugue in G -Sharp Major, Op. 
29 as well as a few trifles by 
Rachmaninov and Anatol 
Liadov -Kern draws out all 
the flash and pianistic 
dazzle, and her technical 
chops and gargantuan 
sound are more than up to 
the furious technical 
challenges of these pieces. 
But despite Kern's wizardry, 
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her take-no-prisoners 
command leaves 
disappointingly little room 
for these works to breathe, 
and to sing. -AT 

VITAL REISSUES 

VARIOUS ARTISTS 
Cameo Parkway 1957 -1967 
Producers: Various 
ABKCO 
Release Date: May 17 

This welcome boxed set 
recognizes the Philadelphia 
indie that cornered the 
market on teen dance hits 
in the early '60s: Chubby 
Checker's "The Twist" and 
"Pony Time," Dee Dee 
Sharp's "Mashed Potato 
Time," Dovells' "The Bristol 
Stomp" and tunes about 
the Swim, the Waddle and 
the Continental. The 
footwork may be forgotten, 
but the songs are still a sock 
hop of fun. (Sharp's 
sensational "Ride" has the 
relentless joy and intensity 
of a great Ramones song.) 
The label also had Bobby 
Rydell, who had the 
strongest presence ( "Kissin' 
Time," "Wild One ") of all the 
circa 1960 teen idols. Disc 
one has Elvis wannabe 
Charlie 
Gracie and 
the doo -wop 
of the Rays; 
disc four 
shows what 
CP might 
have been: ? 

Mark & the 
Mysterians' 
"96 Tears," 
Bob Seger & 
the Last 
Heard's 
regional cult 
hits ( "East 
Side Story ") and some nice 
soul ballads. But the heart is 

discs two and three, songs 
celebrating a time when a 

kiss meant marriage, kids 
and a house with a pool next 
door to what the creators of 
"Grease" would later dub 
Rydell High School. -WR 
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Co l 
ADDITIONAL 
REVIEWS: 

Limp Bizkit, 
"The Unques- 
tionable Truth, 
Part 1" (Geffen) 

Nikka Costa, 
"can'tnever- 
didnothin' " 
(Virgin) 

Cowboy Troy, 
"Loco Motive" 
(Warner Bros.) 

EDITED BY JONATHAN COHEN (ALBUMS), CHUCK 
TAYLOR (SINGLES) 
CONTRIBUTORS: Keith Caulfield, Leila Cobo, Katie 
Hasty, Barry A. Jeckell, Gail Mitchell, Dan Ouellette, 
Michael Paoletta, Deborah Evans Price, Wayne Robins, 
Chuck Taylor, Bram Teitelman, Anastasia Tsioulcas, 
Philip Van Vleck. 
PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 

CRITICS' CHOICE *: A new release, regardless of 
chart potential, highly recommended for musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, 6th floor, 
New York, N.Y. 10003) or to the writers in the 
appropriate bureaus. 

JENNIFER LOPEZ 
FEATURING FAT JOE Hold 
You Down (Spring Mix) 
(4:22) 
Producers: Cory Rooney, 
Gregory Bruno, Nyce Boy 
Writers: various 
Publishers: various 
Epic (digital download) 
As Jennifer Lopez has 
proved many times in the 
past, if at first your single 
doesn't succeed, give radio 
a remix. This reworking of 
"Hold You Down" jettisons 
the sappy "I'll be there for 
you, baby," lullaby -vibe of 
the original, and replaces it 
with a guns n' gangstas 
storyline. All of this is set to 
a catchy, vaguely sinister 
beat that is reminiscent of 
Lopez's own Trackmasters 
remix of "I'm Gonna Be 
Alright." The Spring Mix is 

already garnering 
favorable airplay. -KC 

JOSS STONE Spoiled 
(3:52) 
Producer: Mike Mangini, 
Betty Wright 
Writers: L. Dozier, B. Dozier 
J. Stone 
Publisher: not listed 
S Curve /EMC (CD) 
Joss Stone has certainly 
garnered the admiration of 
critics -not to mention the 
Gap -with her startling old - 
soul vocal stylings. But 
even Aretha had to come 
up with hooks to become a 

superstar -and that is what 
Stone lacks. "Spoiled" 
showcases a convincing 
vocal performance, but 
otherwise, the song is not 
memorable enough to 
catalpult Stone beyond cult 
status in the United States. 
Too many tepid releases 
could give Stone an 
unfortunate distinction - 
celebrated but not 
particularly salable. A &R, 
where are you with the 
proper vehicle for such a 

deserving talent ? -CT 

BONNIE McKEE 
Somebody (4:07) 
Producers: Rob Cavallo, 
Antonia Amato 
Writer: B. McKee 
Publisher: Bonnie McKee 
Music, BMI 
Reprise (CD promo) 

©In mid -2004, 
newcomer Bonnie 

McKee released debut 
"Somebody," with all the 
promise of a Jewel, Sarah 
McLachlan or Sheryl Crow. 
And radio went, "Duh." With 
renewed interest from MTV, 
launch.com and her warm - 
up spot on Ryan Cabrera's 

tour, Reprise is honoring its 
name with a rerelease of this 
deserving single. 
"Somebody" is a powerful 
anthem, packed in every 
measure with credible 
passion, superstar vocals and 
a lyric that demands 
attention. This sexy siren is 

just 20 years old, brimming 
with potential to wave her 
charms over pop fans of all 
ages. As is increasingly the 
case, you need not depend 
on radio: McKee is awaiting 
your discovery at iTunes. -CT 

BLAINE LARSEN The Best 
Man (3:17) 
Producers: Rory Lee Feek, 
Tim Johnson 
Writers: B. Larsen, 
T. Johnson, R.L. Feek 
Publisher: not listed 
BNA Records (CD promo) 

CIYoung Blaine Larsen 
demonstrates talent 

way beyond his 19 years. 
Both with previous top 20 
single "How Do You Get 
That Lonely" and this 
offering, Larsen shows 
himself to be a songwriter of 
depth with a gift for 
shedding insight and 
compassion on delicate 
areas of the human 
condition. This poignant 
single serves as a tribute to 
a stepfather who truly was 
the best man in a young 
boy's life. The steel- guitar- 
laced production beautifully 
accents this traditional 
ballad, and Larsen's voice is 

one of the best to emerge in 

country music in years. -DEP 

COWBOY TROY I Play 
Chicken With The Train 
(3:18) 
Producers: Big & Rich, 
Paul Worley 
Writers: T. Coleman, J. Rich, 
A. Aparo 
Publishers: various 
Raybaw /Warner Bros. 
Nashville /WRN (digital 
download) 

©It's not surprising to 
see Cowboy Troy's "I 

Play Chicken With the Train" 
slip off Hot Country Songs 
after only four weeks. The 
head -bobbing, booty - 
shakin' single is best - 
described as a clash 
between funk rock, country 
twang and rap. Such an 
unconventional tune 
probably made even the 
most progressive country 
programmer blanch. But 
the initial lack of country 
radio support may not be all 
that bad for Cowboy Troy. 
His Muzik Mafia brothers 

Big & Rich have yet to have 
a top 10 title on Hot Country 
Songs, but with support 
from TV and alternative 
promotional vehicles, their 
debut has moved 2 million 
units. Cowboy Troy will have 
to follow Big & Rich's lead 
to build awareness. In any 
case, he is off to an 
auspicious start. -KC 

FANNY GRACE Sweet Tea 
(3:27) 
Producer: Jeffrey Steele 
Writer: P. Reeves 
Publishers: Fanny Grace/ 
Songs of Windswept 
Pacific, BMI 
Quarterback /Windswept 
(CD promo) 
Any voice with a unique 
tone and character is always 
welcome and so it is with 
Fanny Grace. The husband - 
and -wife duo of Paul Reeves 
and Carmen Mejia have an 
engaging sound bolstered 
by Mejia's earthy, spirited 
vocals and the seasoning 
that comes from years of 
live performances. Penned 
by Reeves, the song is a 

celebration of friendship 
and Southern culture. The 
record has a fresh sound 
that could perk up ears if 
country programmers are 
willing to take a chance on 
something new. -DEP 

CHRIS WALKER Drifting 
Along (3:05) 
Producer: Chris Walker 
Writers: R. Davis, C. Walker 
Publishers: Walker /Davis 
Publishing, ASCAP 
Canvas Records (CD promo) 

© Fourteen years ago 
Chris Walker delivered 

a top 40 and R &B hit with 
the memorable "Take Time." 
The record showcased the 
multitalented Walker's novel 
crooning style and spirited 
jazz licks. He has since 
worked behind the scenes 
as musical director for Al 
Jarreau and a collaborator 
for Bob James, Regina Belle 
and Carole Bayer Sager. 
What a pleasant surprise to 
spin "Drifting Along," one of 
the more immediate and 
melodic indie singles of the 
year. There is a timeless feel 
to the midtempo pleading - 
for -love song, with a layered 
chorus that is one 
continuous four -line hook. 
Walker will promptly draw 
in unsuspecting listeners 
with a simple, affecting 
song that casts its spell with 
the sheer scope of the 
artist's talent. Kindly search 
this one out. -CT 
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More than 3 million albums sold in 
Spain, USA and Latin America_ 

Winner of Grammy, Billboard, Tu Música and 
World Music Awards among others_ 

REYES RECORDS INC. 
M U S I C D I S T R 1 B U T O R S 

140 N.W. 22 Avenue Miami, Florida 33125 
Tel: (305) 541 -6686 Fax: (305) 642 -2785 
www. reyesrecords.com E -mail: reyesrecords @reyesrecords.com 

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC 

PAPI SANE 
over 1 million albums sold in 

France 

Belgium 

Spain 

Italy 

Netherlands 

Turkey 

Russia 

CONTAINS 

THE HIT SINGLE 

"ENAMORAME" 

and " DILEMA' 

Juan & Nelson Distributor 
766 10th Ave New York, NY 10019 
tel. (212) 265 -1313 fax. (212) 265 -1349 fax. (212) 265 -2352 
brigidatorres@jnrecords.com www.jnrecords.com 

Your Definitive Resource for Latn Vusc 
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Note For Half Note 
Donald Harrison Set On Indie Label's All -Star Slate 

/1 
musician's great- 
est thrill is to play 
with his heroes. 
In alto saxo- 
phonist Donald 

Harrison's case, that means his 

trio with bassist Ron Carter 
and drummer Billy Cobham, 
alums of Miles Davis bands and 
jazz elder statesmen who have 

carved out important solo ca- 

reers. So when Harrison set- 
tled into New York's Blue Note 
club for a week in late April, he 

delivered a top -notch per- 
formance, blowing his alto with 
finesse, fusion power and 
flecks of avant -garde and New 

Orleans -styled swing. 
On April 28, after the set, 

Harrison said, "Ron and Billy 
have so much musical knowl- 
edge that I'm in a situation 
where I'm learning every night. 
We're all going to the outer 
limits and finding new ways to 
play the music." 

The shows were recorded by 
Half Note Records, the label of 
the Blue Note club franchise, 
with a live CD scheduled for 

September. The indie will also 
release two projects May 24 

(Arturo Sandoval's CD /DVD 
"Live at the Blue Note" and vo- 

calist Mary Stallings' "Re- 
member Love ") and two more 
June 28 (saxophonist James 

Carter's organ trio disc, "Out 
of Nowhere," recorded at the 
club, and Will Calhoun's jazz - 
meets- world- meets -electron- 
ica CD/ DVD "Native Lands "). 

"These CDs represent the 
second coming of Half Note," 
says executive VP Jeff Leven- 

son, who came onboard in 

2003 (and is a former author of 
this column). "We're expand- 
ing the concept beyond just 
recording live at the club. We 
have studio dates and are cou- 

nrorYls & IVILISÎC 

piing CDs with DVDs. Overall, 
we're mimicking the program- 
ming at the Blue Note, ad- 
dressing the bigness of jazz by 

representing the best of the dif- 
ferent jazz categories." 

Levenson was formerly VP of 
jazz at Warner Bros. and later 
Columbia, major labels whose 

jazz departments today are 

largely dormant or nonexistent. 
"In this climate, the indies have 

inherited the earth," he says. 

"We're in a position to provide 
a platform for musicians while at 

the same time giving a snap- 
shot of what's going on today." 

HIGH -FINING DESMOND: 
Pianist Dave Brubeck and alto 
saxophonist Paul Desmond 
made jazz history together, 
spiked by the latter's renowned 
tune "Take Five." So it was fit- 
ting that Brubeck hosted the 
New York book party for Doug 
Ramsey's biography, "Take 
Five: The Public and Private 
Lives of Paul Desmond" (Park - 
side Publications), April 28 at 

Elaine's Restaurant. 

JIM BESSMAN jbessman @billboard.com 

_km 

COWBOY JACK IS BACK 
"Just because I wrote it doesn't 
mean I have to remember the 
words." 

So said the great Cowboy 
Jack Clement last month at his 
gig at Joe's Pub in New York. 

But he never seemed to stum- 
ble over the lyrics to such clas- 

sics as Bobby Bare's "Millers 
Cave" or George Jones' "A Girl 
I Used to Know." 

Clement was in New York as 

part of a mini -tour in support 
of the hourlong documentary 
"Cowboy Jack's Home Movies 
(Or, Shakespeare was a Big 
George Jones Fan)." Directed 
and produced by Morgan 
Neville and author /documen- 
tarian Robert Gordon, the film 
"plays less like a documentary 
and more like an episode of 
'Monty Python's Flying Cir- 
cus,' " Gordon says. 

Clement was backed at Joe's 

Pub by fellow Nashville song- 

writer Shawn Camp. Sandy 
Mason, Camp's "Two Pina Co- 

ladas" co- writer, chimed in on 
vocals on one song, as did local 
singer /songwriter Laura 
Cantrell, whose band provided 
the rest of Clement's support. 

The country music legend, 
74, who also hosts "The Cow- 
boy Jack Clement Show" on Sir- 

ius Satellite Radio's "Outlaw 
Country" channel, may be re- 

turning to songwriting. He 
needs to provide Dualtone 
Records with two new cuts to 
fill out a reissue of his 1978 
debut, "All I Want to Do in Life," 
originally released by Elektra, 
which contained "Gone Girl." 

That tune was memorably 
covered by Tompall & the 
Glaser Brothers. Last year, 
Dualtone put out Clement's 
"Guess Things Happen That 
Way," which included a ver- 
sion of the title track cut with 

Johnny Cash at Clement's 
famed Cowboy Arms Hotel & 
Recording Spa home studio a 

few months before Cash died. 
The album also featured a 

duet with Cash on "Teenage 
Queen," recorded in 1986. 

"I sang his part, and he 
sang the answer parts," 
Clement recalls. 

"I figure good songs are al- 
ways good," he adds. "My cat- 

alog does pretty well: Tom 
Jones just came out with a 

new version of'It'll Be Me.' " 

The song was previously cut 
by Jerry Lee Lewis and Cliff 
Richard. 

Meanwhile, the Clement 
Family Songs (BMI) /Cowboy 
Arms Music (ASCAP) writer 
has just finished producing an 

album for Eddy Arnold. 
"He's 87 -and it's going 

to be really good," Clement 
says. 

www.americanradiohistory.com

www.americanradiohistory.com


A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

RISING UP - 

clusive 
Indow a# Starbucks, 
ntigone Rising's "From t 

Ground Up" Is not yet eligible 
for The Billboard 200. Still 
the coffee chain brews firs 
week sales of almost 11,00 
copies, enough for a No. 93 
bow on the Comprehensive 
Albums chart at billboard.biz. 

Nine Inch Nails' "The Hand 
That Feeds," from chart - 
topping album "With Teeth," 
rises 2 -1 on the Modern Rock 
chart. Believe it or not, It's 

. the band's first No. 1 on the 
art and only its second top 
. "Hurt" peaked at No. 8 on 
e list in 1995. 

Over the Counter 
G EOFF MAYFIELD gmayfield@billboard.com 

Matthews Takes `Stand' In Good Company 
With an opering week of 464,5oo 
copies, Dave Matthews Band's latest 
conquest of The Billboard zoo puts 
the group's leader in a rather exclu- 
sive league. This marks the fifth time 
that a Matthews album has begun in 

i 

CHANGING GUARD 

es, the Hot Christian Ad 
ontemporary chart has it 
st new No. 1 in 12 weeks 
iris Tomlin replaces Jere 

amp at the top step (see 
chart, page 56). 

the 400,000 -plus club, a feat that 
eluded even such Nielsen SoundScan 
champs as Pearl Jam, Backstreet Boys 
and Eminem. 

Matthews' streak includes his 2003 
solo album "Some Devil" -which 
started with aJout 4,000 units more 
than "Stand Up" -and four DMB sets. 

Since 199:, when the big chart 
switched to Nielsen SoundScan, the 
only band to land five opening weeks 

that exceeded the 400,000 -unit thresh- 
old has been Metallica. The only other 
artists to do so five or more times: Garth 
Brooks (seven), the late 2Pac (six, in- 
cluding the "Resurrection" soundtrack) 
and Jay -Z (five). 

This is DMB's fourth No. r album, 
including "Before These Crowded 
Streets" (which began with 422,000 in 
1998) and "Busted Stuff" (622,000 in 
2002). Its best sales week was in 2001 
when 733,000 copies placed "Every- 
day" at the top of the page. 

Weezer begins one floor down with 
193,00o -its second -largest sales 
week -for its album "Make Believe." But 
the start at No. z is its highest rank ever. 

NEW MATH: In my haste to reach last 
issue's deadline, I calculated a slimmer 
edge for Mother's Day album sales of 
2004 over this year's gift- giving frame 
than the actual 5.6% gap. 

It is last year's Mother's Day trove 
that creates the misleading 13% deficit 
from the same week of 2004. With 
this year's sales weeks aligned dif- 
ferently, that comparison places this 
year's post -Mom sales against last 
year's holiday stanza. 

Stand this issue's album sales 
against the sales of 10.3 million that 

were registered the week after Mother's 
Day last year, and the margin drops to 
a I% deficit. 

While we're setting the record 
straight, please disregard the No. a 

list that appeared on last issue's table 
of contents page. A printer's error 
replaced the correct list with a 

dummy that was prepared during the 
magazine's redesign, which explains 
all of the bizarre errors therein -in- 
cluding Yo -Yo Ma's assignment to 
Top Blues Albums and U2 'S desig- 
nation as a new age act. 

'IDOL' WORSHIP: Considering the 
odd =urns that happened in viewer voting 
during the first three U.S. seasons of 
"American Idol," I won't pretend I can 
predict who will emerge as the new 
champ. But of this year's finalists, the one 
who has already had the most impact on 

IVI a rket Watch A Weekly National Music Sales Report 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Faith Hill's "Mississippi Girl" 
charges onto Hot Country 
Songs at No. 27, making it the 
highest debut of Hill's career, 
the highest debut of 2005 and 
the second -highest debut by a 

female artist since 1991.1t has 
been a good year for strong 
debuts on this chart, with three 
entries inside the top 30 after 
just 22 weeks. There was only 
one top 30 entry in 2002, 2003 
and 2004. 

»Fred Bronson also reports on 
Mariah Carey securing her 
highest position on The Bill- 
board Hot 100 since February 
2000 with the 3 -2 rise of "We 
Belong Together." Plus he tells 
the tale of two Kellys, Clarkson 
and Osbourne, rewriting chart 
history on Pop 100 Airplay, Hot 
Dance Radio Airplay and Hot 
Dance Singles Sales. 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

10,233,000 102,000 6,493.000 

11,115,000 94,000 6,416,000 

-7.9% 8.5% 1.2% 

11,780,000 138,000 2,170,000 

-13.1% -26.1% 199.2% 

WEEKLY ALBUM SALES 
35 million units 

30 

25 

20 

15 

10i 

2004 
1 2005 

F M A M J J A S O N D 

OVERALL UNIT SALES 

227,569,000 206,863,000 -9.1% 

3,005,000 1,650,000 -45.1% 

37,500,000 114,271,000 204.7% 

268,074,000 322,784,000 20.4% 

Albums 

Store Singles 

Digital Tracks 

Total 

SALES BY ALBUM FORMAT 

CD 

Cassette 

Other 

Album Sales 

'04 _ 

'05 

222,253,000 

4,620,000 

696,000 

205,212,000 -7.7% 

1,198,000 -74.1% 

453,000 -34.9% 

206.9 million 

Digital Tracks Sales 

'04 

'05 

37.5 million 

114.3 million 

the cash register is Bo Bice. 

Two weeks ago, Bice's performance 
of Gavin DeGraw's "I Don't Want to Be" 

ignited an 88% spike for download sales 
of DeGraw's version, as well as a 61% 
spike for his "Chariot- Stripped" 
album. Last issue saw Los Lonely Boys 
self -titled set win Pacesetter honors 
with a 77% gain after Bice sang the 
band's "Heaven." 

That issue also saw Carrie Under - 
wood's "Idol" homage spark a 43% gain 
for Rascal Flatts' "Feels Like Today" 
album and since -eliminated contest- 
ant Scott Savol steer a 46% increase 
for Brian McKnight's "Gemini" set. 

The infusion that "Idol" supplies to 
current albums by active artists is a con- 
trast to the pattern established in its 
first two seasons, when collections from 
the likes of Bee Gees and Lionel Richie 
were lifted by the series' covers. 

PAST MASTER: The migration of reg - 

gaetón artists to the new Latin Rhythm 
Albums chart helps one of the biggest 
stars in the history of reggae to reclaim 
his stature on the genre's list. 

With a 9% gain, the late Bob Marley 
jumps 3 -I on Top Reggae Albums. "Gold" 

is his ninth No. 1 on that chart, his first 
since the June i, 2002, issue. 

For week ending May 15, 2005. Compiled 10 
from a national sample of retail store and los Nielsen 
rack sales reports collected and provided by SoundScan 

2004 2005 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

143,650,000 126,943,000 -11.6% 

83,920,000 79,920,000 -4.8% 

58,087,000 54,454,000 -6.3% 

Current Album Sales 

'04 _í 4.7apitL_a 

'05 126.9 million 

Catalog Album Sales 

'04 ,n - oa.r .8. ;Withal 
'05 79.9 million 

Nielsen SoundScan counts as current only sales within the 
first 18 months of an album's release (12 months for classi- 
cal and jazz albums). Titles that stay in the top half of The 
Billboard 200, however, remain as current. Titles older than 
18 months are catalog. Deep catalog is a subset of catalog 
for titles out more than 36 months. 

Go to www.billboard.biz for complete chart data i 41 
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MAY I 9 
SALES DATA COMPILES BY 

Nielsen 
SouncScal 

2 x 
ARTIST 

:153 3c 3ó IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

DAVE MA BAND 
RCA 68796 /RMG (18.98) 01i 

W EEZE R 

a GEFFEN 004520 / INTERSCOPE (13.98) 

12 

e 
16 

10 8 

11 

13 14 

14 15 

17 17 

MARIAH CAREY 
ISLAND 003943 /IDJMG (13.98) 

50 CENT 
SHADY /AFTERMATH 004092' / INTERSCOPE (13.98/8.98) 

NINE INCH NAILS 
NOTHING 004553' / INTERSCOPE (13.98) 

DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 (18.98) Q+ 

GWEN STEFANI 
INTERSCOPE 003469' (13.98) 

ROB THOMAS 
MELISMA/ATLANTIC 83723/AG (18.98 DD) 

MIKE JONES 
SWISHAHOUSE/ASYLUM 49340'/WARNER BROS. (18.98) 

BRUCE SPRINGSTEEN 
COLUMBIA 93990'/SONY MUSIC (18.98 DD) 

THE KILLERS 
ISLAND 002468 /IDJMG (13.98) 

KELLY CLARKSON 
RCA 64491 /RMG (18.98) 

CIARA 
SHO'NUFF- MUSICLINE; LAFACE 62819'/ZOMBA (18.98/12.98) 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE 004149' /UMRG (13.98) 

JOHN CENA & THA TRADEMARC 
WWE/COLUMBIA 92498 /SONY MUSIC (18.98) 

IL DIVO 
SYCO /COLUMBIA 93963/SONY MUSIC (18.98) 

GREEN DAY 
REPRISE 48777'/WARNER BROS. (18.98) 

THE STARTING LINE 
DRIVE -THRU /GEFFEN 004686 / INTERSCOPE (13.98) 

ELVIS PRESLEY 
RCA 87883 /SONY BMG STRATEGIC MARKETING GROUP (19.9 

Title 

Stand Up 

Make Believe 

The Emancipation Of Mimi 

The Massacre O 

With Teeth 

Modern Day Drifter 

Love. Angel. Music. Baby. 0 
...Something To Be 

Who Is Mike Jones? 

Devils & Dust 

Hot Fuss 

Breakaway 

Goodies I© Ill 
In Between Dreams 

You Can't See Me 

II Divo 
} 

American Idiot 

Based On A True Story 

8) 
Elvis By The Presleys (Soundtrack) 

Witt 103,000 

solc ir the 

firstweek, it is 

WeEZE 's 

highe dart- 
ing altrim 
besing the 

Na. 3 peak of 
1.11Jacroit' in 

200ii?. 

Y ;3o W ARTIST 
f.53 ..,i 6Fm, IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

51 50 49a 67 
KENNY CHESNEY 
BNA 58801 RLG (18.98: 12.98) 

TEAM SLEEP 
MAVERICK 48160 /WARNER BROS. (18.98) 

112 
DEF SOUL 004471 /I0JMG (13.98) 53 47 2 

54 44 34 

NIW ; 1 

When The Sun Goes Down 

Team Sleep 

Pleasure & Pain 

56 

.-54 
26 

'43 5 

55 38 

JOHN LEGEND 
G.0.0.0. /COLUMBIA 92776'/SONY MUSIC (18.98) 

VARIOUS ARTISTS Los Bandoleros: The First Don Omar Production 
ALLSTARNI 450673 /MACHETE (15.98) 

JESSE MCCARTNEY 
HOLLYWOOD 162470 (18.98) 

EMINEM 
SHADY /AFTERMATH 003771 /INTERSCOPE (19.98/8.98) 

RYAN ADAMS AND THE CARDINALS 
LOST HIGHWAY 004343 (13.98) 

KENNY CHESNEY 
BNA 61530 /RLG (18.98) 

LIFEHOUSE 
GEFFEN 004308 INTERSCOPE (13.98) 

©I 
I 
i 

Get Lifted Ill 
u 

Beautiful Soul I. 
ou 
I 

III 

1145 

Encore 

Cold Roses 

Be As You Are: Songs From An Old Blue Chair 

BOBBY VALENTINO 
DTP /DEF JAM 004293 /IDJMG (13 98) 

Disturbing Tha Peace Presents Bobby Valentino 

VAN 
COLUMBIA sN 0 /00148 MUSIC (18.98) 

Get Right With The Man 

ROBERT PLANT AND THE STRANGE SENSATION 
ES PARANZA 84747 /SANCTUARY (18.981 

AKON 
SRC /UNIVERSAL 000860' /UMRG (13.98) 

VARIOUS ARTISTS 
SONY BMG/UNIVERSAUEMI /ZOMBA/EPIC 93863/SONY MUSIC (18.98) 

SOUNDTRACK Star Wars Episode Ill: Revenge Of The Sith 
SONY CLASSICAL 94220/SONY MUSIC (18.98 CD /DVD) 

-Star 

Rearranger 

Trouble 11111 

Now 18 

Vitt many 
42,C0C writ& 
the quarte- 

earrs is test 
sales week 

and highest 
chat posrion. 
Ifs so sur- 
prise irat rie 
PenosIvaiia- 
based Jarti s 

seconc- 
la-gestsales 
registe-ed in 

PhtdElph a. 

74 61 38 

62 53 

In 77 6 

53 

) 37 

RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD (18.98) 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

20 

leBECK 
INTERSCOPE 003481' (13.98) O+ 

9 _ 

©FALL OUT BOY 
FUELED BY RAMEWISLAND 004140/IDJMG (13.98) 

19 5 © AMERIE 
COLUMBIA 90763 /SONY MUSIC (18.98) 

16 7 © JO DEE MESSINA 
CURB 78770 (18.98) 

29 23 WILL SMITH 
OVERBROOK 004306 / INTERSCOPE (13.98) 

23 30 m 
MICHAEL BUBLE 
143 /REPRISE 48946/WARNER BROS. (18.98) C+ Ili 30 21 
LARRY THE CABLE GUY 
JACK /WARNER BROS. (NASHVILLE) 49300/WRN (18.98) 

115 28 19 © MUDVAYNE 
EPIC 90784/50148 MUSIC (18.98) 

It 36 33 
el THE GAME 

AFTERMATH /G -UNIT 003562' / INTERSCOPE (13.98/8.98) 

It35 22 
FRANKIE J 
COLUMBIA 90945/SONY MUSIC (18.98) 

CI 3 DOORS DOWN 
l,. 31 28 

REPUBLIC /UNIVERSAL 004018/UMRG (13.98) 

32 129 ® SOUNDTRACK 
REALLY USEFUUSONY CLASSICAL 93521/SONY MUSIC (18.98) 

R. 39 47 m SUGARLAND 
MERCURY 002172/UMGN (16.98) 

111 34 32 El 
S-CURVE 94897" (18.98) 
JOSS STONE t 

Feels Like Today 

Be Here 

Guero 

From Under The Cork 

Touch !- 

Delicious Surprise rf i 
Lost And Found uI 

The Right To Bare Arms ` I 

112 

Ill41 5 

..:46 13 . 49 

I66 
57 

67 52 

57 51 

74 63 43 

179 75 

Y76 
62 

á87 

Its Time 

38 25 g FAITH EVANS 
CAPITOL 77297' (18.98) 

33 36 ® GRETCHEN WILSON 
EPIC (NASHVILLE) 90903 /SONY MUSIC (18.98) O+® ® © SPOON 
MERGE 565' (15.98) It 45 35 IS LUDACRIS 
DTP DD AF JAM !SOUTH (13.96/8.98) 

STYX 
NEW DOOR 004414/UME (13.98) 

48 41 
MI DADDY YANKEE 

k EL CARTEL VI 450639 MACHETE (15.98) 

GREATEST 
GAINER 

22 
LYFE JENNINGS 
COLUMBIA 90948 /SONY MUSIC (12.98) 

40 42 
gi FANTASIA 

J 64235 /RMG (18.98) 

gp 52 37 la ACHIM NHLll..1 
COLUMBIA 90891 'SONY MUSIC III 981 

Lost And Found 

The Documentary 

The One 

01 Maw 27, 

partcipating 
Wal Aug 
sbrts.vi11 
scren Sinple 
Pdr's Apr15 
conceit via 

cbsalFcircuit 
moritQS. 

54 

38 

3 

27 

25 

PACE 
SETTER 

MY CHEMICAL ROMANCE 
REPRISE 48615/WARNER BROS. (18.98) 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16.98) 

VARIOUS ARTISTS 
SONY BMG/WEA/UNIVERSAL 67287 /RLG (18.98) 

PAPA ROACH 
EL TONAL/GEFFEN 003141 /INTERSCOPE (13.98) 

USHER 
LAFACE 63982 / ZOMBA (18.98/12.98) 

LUCINDA WILLIAMS 
LOST HIGHWAY 002368' (19.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 48520/WRN (18.98) 

TIM MCGRAW 
CURB 78858 (18.98) 

BEN FOLDS 
EPIC 94191 "/SONY MUSIC (18.98 DO) O+® 

SHANIA TWAIN 
MERCURY 003072/UMGN (13.98) 

U2 
INTERSCOPE 003613 (13.98) 

CROSSFADE 
FG /COLUMBIA 87148 /SONY MUSIC (12.98) 

Lifehouse 

Three Cheers For Sweet Revenge 

Greatest Hits I 
Totally Country Vol. 4 

Getting Away With Murder 

Confessions A 
Live @ The Fillmore 

Horse Of A Different Color 

Live Like You Were Dying 

Songs For Silverman 

Greatest Hits 

How To Dismantle An Atomic Bomb Ell 
Crossfade 

® I 

.1 

MAROONS 
OCTONE/J 50001' /RMG (18.98) 

GARBAGE 
ALMO SOUNDS /GEFFEN 004195 / INTERSCOPE (13.98) 

TOBY KEITH 
DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83734'/AG (18.98) 

SIMPLE PLAN 
LAVA 93411/AG (18.98 CD /DVD) O+® 

BEANIE SIGEL 
DOMG /CRIMINAL BACKGROUND 003082 /IDJMG (13.98/8.98) 

DESTINY'S CHILD 
COLUMBIA 92595 /SONY MUSIC (18.98) 

NIVEA 
JIVE 67156 / ZOMBA (18.98) 

RAY CHARLES 
HEAR 2248 /CONCORD (18.98) 

LIMP BIZKIT 
FLIP /GEFFEN 004703 / INTERSCOPE (13.98) 

SOUNDTRACK Three 6 
HYPNOTIZE MINDS /COLUMBIA 58884 /SONY MUSIC (21.98 CO /DVD) 

LIL JON & THE EAST SIDE BOYZ 
BME 2690'/TVT (17.98/11.98) O+ 

AMY GRANT 
WORD -CURB 86391 /WARNER BROS. (18.98) 

Songs About Jane 

Bleed Like Me I 
Greatest Hits 2 

Urban Legend I 
Still Not Getting Any... 

82 

Seventeen Days 

The Phantom Of The Opera +I 
Twice The Speed Of Life II 

Mind Body & Soul 

The First Lady Ill 
Here For The Party 

Gimme Fiction 

The Red Light District 

Big Bang Theory 

Barrio Fino I . 
Lyfe 268 -192 48 

Free Yourself 

Wreck Of The Day II 

Sponnand its 

labe 'latch a 

new Chart 

high ard 
sale; week 

(20, )0)). 

Veterar band 

Styx sees is 
highes- chart- 
ing sibim 
Sind 1984. 

I37 

I59 

24 

185 24 Q . 85 73 27 

.r42 I 71 

CI 97 

75 66 6 

78 59 11 

72 77 3i 

86 74 2í 

70 70 6 

IIII83 72 4 . 93 

5.99 . 69 

CI115 86 

The B. Coming i 
Destiny Fulfilled I® I I Complicated 

Genius Loves Company ® I 
The Unquestionable Truth (Part 1) 

Mafia Presents Choices II: The Setup 
O+ 

Crunk Juice ©. 
PATRULLA 81 
DISA 720526 (12.98) O+ 

64 12 
OMARION 
T.U.G. /EPIC 92818 /SONY MUSIC (18.98) 

©KEITH ANDERSON 
ARISTA NASHVILLE 66294 /RLG (16.98) 

78 46 BREAKING BENJAMIN 
HOLLYWOOD 162428 (11.98) 

DONNIE MCCLURKIN 
VERITY 64137 /ZOMBA (17.98) 

JENNIFER LOPEZ 
EPIC 90622 /SONY MUSIC (18.98) 

76 

84 

Rock Of Ages... Hymns & Faith 

Divinas 

Three Chord Country And American Rock & Roll 

We Are Not Alone 

GEORGE STRAIT 
MCA NASHVILLE 000459 /UMGN (25.98) 

MARIO 
3RD STREET /J 61885'/RMG (18.98) 

VARIOUS ARTISTS 
PROVIDENT/WORD- CURB /EMICMG 10769 /PROVIDENT- INTEGRITY (22.98) 

SOUNDTRACK 
ROWDY /MOTOWN 004615 /UMRG (13.98) 

QUEENS OF THE STONE AGE 
REKORDS REKORDS 004186/INTERSCOPE (13.98) 

i 
Psalms, Hymns & Spiritual Songs . 

Rebirth 

50 Number Ones O 

Turning Point U 

WOW #1s 

Tyler Perry's Diary 01A Mad Black Woman 

Lullabies To Paralyze 

HOWIE DAY 
EPIC 93560' /SONY MUSIC (12.98) O+® 

Stop All The World Now 

ORIGINAL BROADWAY CAST RECORDING 
DECCA BROADWAY 004265 /UNIVERSAL CLASSICS GROUP (18.98) 

THE MARS VOLTA 
GOLOSTANDARDLABS /STRUMMER 004129/UMRG (16.98) 

.91 99 la JOHN MAYER 
AWARE COLUMBIA 86785' /SONY MUSIC (18.98) !6 

Monty Python's Spamalot 

Frances The Mute 

Heavier I nings 

5' 

46' 

69 

4 

. 

tlDr 
HE BILLBOARD 200 ARTIST INDEX 

t r 

BOWLlB ING Fti OR SOUP 15174 

1 

THE BRAVERY 127 

2 AC 165 AMERIE 30 BREAKING BENJAMIN ..89 
3 !DORS OOW7 38 KEITH ANDERSON 08 BRIGHT EYES 171 

54 CENT 4 BROOKS 8 DUNN 157 
1 2 53 MICHAEL BUGLE 33 

JIMMY BUFFETT 199 

BEANIE SIGEL 78 

BECK 28 
BEE GEES 146 
DIERKS BENTLEY 6 

BEYONCE 179 

BIG & RICH 67 
THE BLACK EYED PEAS 107 

BLOC PARTY 147 

BOW TH1G4NH ARNIZNH 126 

leY A AM 44 TH 

:ARDINALS 58 
PAYAN ADAMS 134 
TVACE ADKINS 102 
ACON 23 

BASH 1 4 

THE BABY EINSTEIN MUSIC 

BOX ORCHESTRA 200 
JEFF BATES 144 

THE BEACH BOYS 119 
MARIAN CAA i YY33 
CASTING CROWNS ...149 

CELTIC WOMAN 195 
JOHN CENA & THA 
TRADEMARC 15 

RAY CHARLES ....81, 121 

KENNY CHESNEY ...51, 59 

CHEVELLE 153 
CIARA 13 
KELLY CLARKSON 12 

CREED 187 

CROSSFADE 72 

FAITASIA 49 

0W DDYYANMEE . .. . . -7 BEI' FOLD: 39 

10WIEJAY _... .. .7 FRF NKIE J 37 

GAVIN 360110W . .. .1 4 

CESTINeS CHILD .. 
. 9 

THE GAME 36 

GARBAGE 74 

NI ..... GOOD CHPRLCETE 77 

FAITH WANE .. .. . 2 JOSH GRAIN 98 
AMI GRANT 35 
GREEN DA 17 

ALL 8 .. .. 9 JOEH GROBAN 10 

SUNS N' ROSES 

HA ORN HEI HTS 143 
HOT HOT HEAT 161 

L 

TAR OFCLAY 190 
1AY- Z/LINKIN PARK 164 

62 LYFE JENNINGS 48 'ALICIA KEYS 106 
KIDS BOP KIDS 108 
THE KILLERS 11 
KORN 194 
ALISON KRAUSS + UNION 
STATION 197 

JET 177 
BUDDY JEWELL 163 
JACK JOHNSON 14 
MIKE JONES 9 

NORAH JONES 155 

JUANES 120 

KEANE 
EARL KEEN ..122 

TOBY KEITH 75 

IRA A Lv1N A7D BER 1 

LARRY THE CABLE GUY .34 
BLAINE LARSEN 193 
AVRIL LAVIGNE 133 

AMOS LEE ....139 
JOHN LEGEND 54 
LIFEHOUSE 60 
LIL JON & THE EAST SIDE 

BOYZ 84 
UL SCRAPPt'/IRG1VILLE 160 
LIMP BIZKIT 82 
LOS LONELY BOYS ....103 
JENNIFER LOPEZ 91 

LUDACRIS 45 
LUNYTUNES & BABY 
RANKS 159 

AIM é AéT 

MARIO 93 
MAROONS 73 
THE MARS VOLTA 99 
DAVE MATTHEWS BAND ,1 

JOHN MAYER 108 
MARTINA MCBREE 130 
JESSE MCCARTNEY _56 
DONNIE MCCLURKIN _ .90 
REBA MCENTIRE ... _.152 
TIM MCGRAW 68 

42 Co to www.billboard.biz for complete chart data Data for week of MAY 28, 2005 CHARTS LEGEND on Page 56 
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GREEN DAY (REPRISE) 
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HC)' 100 AIRPLAY 

o 
o 
o 
o 
o 
6 

TITLE 3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

2 7 

EIWE BELONG TOGETHER 
MARIAN CAREY (ISLAND/IDJMG) 

1 10 
0H 
CIARA FEAT. LUDACRIS (SHO 'NUFF- MUSICLINE/LAFACE/ZOMBA) 

3 B 
JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH/INTERSCOPE 

5 7 
HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

6 13 
SLOW DOWN 
BOBBY VALENTINO (DTP!DEF JAM IDJMG) 

4 14 
HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATH /G- UNIT / INTERSCOPE) 

7 9 24 
SINCE U BEEN GONE 
KELLY CLARKSON RCA RIM 

o 10 13 
WAIT (THE WHISPER SONG) 
TING YANG TWINS (COLLIPARK /TVT) 

9 

11 

12 

13 

16 

17 

18 

19 

20 

21 

7 18 
OBSESSION (NO ES AMOR) 
FRANKIE J FEAT. BABY BASH (COLUMBIA) 

13 15 
LONELY NO MORE 
ROB THOMAS (MELISMA/ATLANTIC) 

34 

a§ 3ó 
26 7 

23 19 

14 15 

25 19 

24 24 

65 3 

39 5 

34 16 

33 31 

35 32 40 

8 17 

CANDY SHOP !j 
50 CENT FEAT. OLIVIA (SHADY /AFTERMATH / INTERSCOPE) 4// 

11 12 
LONELY 37 
AEON (SRC UNIVERSAUUMRG) 

12 27 
BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

19 17 
LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAL /UMRG) 

17 12 
U ALREADY KNOW 
112 FEAT. FOXY BROWN (DEF SOUL/IDJMG) 

27 7 
GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

15 23 
SOME CUT 
TRILLVILLE FEAT. CUTTY (BME/WARNER BROS.) 

GIRL 
DESTINY'S CHILD (COLUMBIA) 

16 

21 

18 

20 

22 22 25 

35 4 

31 5 

28 11 

11 
GIRLFIGHT 

-r BROOKE VALENTINE (SUBLIMINAWIRGIN) 

30 
LET ME LOVE YOU 
MARIO (3RD STREELJ RMG) 

12 
BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAU'UMRG) 

® 
o 
o 

DISCO INFERNO 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A &M /INTERSCOPE( 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND IDJMG) 

37 6 

29 10 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

I'M A HUSTLA 
CASSIDY (FULL SURFACE/J/RMG) 

TRUTH IS 
FANTASIA (J /RMG) 

1 THING 
AMERIE (COLUMBIA) 

U DON'T KNOW ME 
T.I. [GRAND HUSTLE /ATLANTIC) 

KARMA 
ALICIA KEYS (J /RMG) 

TRAPPED IN THE CLOSET 
R. KELLY (JIVE /ZOMBA) 

SWITCH 
WILL SMITH (OVERBROOK /INTERSCOPE) 

SUGAR (GIMME SOME) 
TRICK DADDY (SLIP -N- SLIDE /ATLANTIC) 

1, 2 STEP 
CIARA (SHO 'NUFF -MUSICLINE /LAFACE /ZOMBA) 

BREAKAWAY 
KELLY CIARKSON (WALT DISNEY /HOLLYWOOD) 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA, 

AGAIN 
FAITH EVANS (CAPITOL) 

38 10 
HOW COULD YOU 
MARIO (3RD STREET /J /RMG) 

39 36 23 
CAUGHT UP 
USHER (LAFACE /ZOMBA) 

40 30 16 

44 

0 46 11 

43 9 

o47 11 

o 48 8 

Q49 8 

5 

47 

48 

50 

41 14 

42 27 

60 2 

45 23 

GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAL /UMRG: 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

COLLIDE 
HOWIE DAY (EPIC) 

H0MEWRECKER 
GRETCHEN WILSON (EPIC (NASHVILLE)/EMN) 

WHAT'S A GUY GOTTA DO 
JOE NICHOLS (UNIVERSAL SOUTH) 

LOT OF LEAVIN' LEFT TO DO 
DIERKS BENTLEY (CAPITOL (NASHVILLE)) 

SONGS ABOUT ME 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

MY GIVE A DAMN'S BUSTED 
JO DEE MESSINA (CURB) 

HOW WE DO 
THE GAME FEAT. 50 CENT (AFTERMATH /G- UNIT / INTERSCOPE) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC( 

RICH GIRL 
GWEN STEFANI FEAT. EVE (INTERSCOPE 

4.1 stations, comprised of top 40. adult contemporary, R &B/hip -hop, coLntry, rock, gospel, latin, and christian formats. 
-re electronically monitored 24 hours a day, 7 days a week. This da:a is .sed 10 compile The Billboard Hot 100. 

MAY 
28 

t POP 10() AIRPLAY 
t 

e W --W 5' TITLE 
ARTIST 'JPRINT / PROMOTION LABEL) 

HOLLABACK GIRL 
(WEN STEFANI (INTERSCOPE) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

2 2 26 

o , 

6 14 

5 4 12 

6 3 17 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

OBSESSION (NO ES AMOR) 
FRANKIE J FEAT. BABY BASH (COLUMBIA) 

o 8 13 
SWITCH 
WILL SMITH (OVERBRCOK'INTERSCOPE) 

12 6 

o 20 5 WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

C17 14 
LONELY NO MORE 

Y% ROB THOMAS (MELISMA/ATLANTIC) 

11 5 16 
KARMA 
ALICIA KEYS (J /RMG) 

14 12 
SUGAR (GIMME SOME) 
TRICK DADDY (SLIP -N- SLIDE /ATLANTIL 

13 11 7 

14 10 22 

® 18 13 

16 9 19 

17 13 10 

18 16 21 

19 15 14 

CD 26 4 
OH 
GWEN FEAT WOACWS I SHO 'NUFF- MUSICLNE LAFACEZOMBAI 

21 19 15 
GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAL /UMRG) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A&M /INTERSCOPE) !fi. 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA) 

Lt 

ßr 

W 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) Itr 
DISCO INFERNO 
50 CENT HAD/ AFTERMATH /INTERSCOPE) 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATWG- UNITANTERSCOPE 

CAUGHT UP 
USHER (LAFACE / ZOMBA) -, 

CANDY SHOP 
50 CENT FEAT. OLWM (BHADY /AFTERMATWINTERSCOPE( 

o 
a) 
25 

23 8 

24 8 

25 11 

22 29 

BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAL /UMRG 

SCARS 
PAPA ROACH (EL TONAUGEFFEN) 

COLLIDE 
HOWIE DAY (EPIC) 

1, 2 STEP 
CIARA (SHO'NUFF.MUSICLINE!LAFACE ZOMBA) 

Ur 

26 

e 
29 

31 

32 

j 

34 

35 

36 

37 

(ID 
40 

CD 
42 

45 

46 

4a 

e 

, 3 3c 
21 23 

28 5 

36 3 

27 27 

33 10 

31 6 

30 8 

38 `4'? 

34 17 

41 16 

35 14 

32 22 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

RICH GIRL 
GWEN STEFANI FEAT. EVE )I NTERSCOPE) 

DON'T CHA 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

LET ME LOVE YOU 
MARIO (305 STREET /J /RMG) 

CHARIOT 
GAVIN DEGRAW (J /RMG) 

SHE'S NO YOU 
JESSE MCCARTNEY (HOLLYWOOD) 

GIRL 
DESTINY'S CHILD (COLUMBIA) 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) lit SIMPLE PLAN (LAVA) 

HOW WE DO 
THE GAME FEAT. 50 CENT (AFTERMATWG- UNITANTERSCOPE) 

IT'S LIKE THAT 
MARIAN CAREY (ISLAND /IDJMG) 

ALMOST 
BOWLING FOR SOUP (SILVERTONE /JIVEJZOMBA) 

MOCKINGBIRD 
EMINEM (SHADY /AFTERMATWINTERSCOPEI 

r 

Ir 

49 2 
YOU AND ME 

, LIFEHOUSE (GEFFEN) 

45 2 
LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

39 25 
NUMB /ENCORE 
JAYLLNKIN PARK (ROC- A- FELLA/DEF JANVWARNER BROS 

OKAY 
NIVEA FEAT. LIL JON & YOUNGBLOODZ (JIVE/ZOMBA) 

SOME CUT 
TRILLVILLE FEAT. CUTTY (BME /WARNER BROS.) 

44 5 

42 6 

50 4 
COLD 

îßr CROSSFAOE (FG /COLUMBIA) 

1 

46 11 

43 26 

1 

47 4 

1 

1 

GIRLFIGHT 
BROOKE VALENTINE (SUBLIMINAL/VIRGIN) 

O 
OMARION (FLA./EPIC/SUM) 

SOLDIER 
DESTINY'S CHILD FEAT. TI. A LIL WAYNE (COLUMBIA) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

HOLD YOU DOWN (SPRING MIX) 
JENNIFER LOPEZ FEAT. FAT JOE (EPIC) 

I LIKE IT 
NARCOTIC THRUST (BOBBINS) 

HOLIDAY 
GREEN DAY (REPRISE) 

115 mainstream top 40 stations are electronically monitored 24 
7 days a week. This data is used to compile the Pop 100. 

hourra day, 

(HOT DIGITAL SONGS 

o 
o 
o 

3 

YI:1 TITLE 
3ó ARTIST IMPRINT / PROMOTION LABEL) 

Jï1 HOLLABACK GIRL 

5 

5 13 

10 6 

5 4 13 

6 7 21 

o18 7 

8 6 11 

GWENSTEFANI N c 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

SWITCH 
WILL SMITH (OVERBROOK/INTERSCOPE) 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA) 

LONELY NO MORE 
ROB THOMAS MELISMA ATLANTIC) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

LONELY 
AKON (SRC /UNIVERSAL /UMRG) 

o 11 5 WE BELONG TOGETHER 
MARIAN CAREY (ISLANNIDJMG) 

10 8 11 

11 2 3 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT ( SHADY /AFTERMATHANTERSCOPE)';ÿ 

AMERICAN BABY 
OCRE MATTHEWS BAND (RCA/RMG) 

1 
13 6 

JUST A LIL BIT `. 

50 CENT (SHADY; AFTERMATH / INTERSCOPE +li/ o 14 24 SINCE U BEEN GONE 
KELLY CLARKSON (RCA RMGI ; 

EN 

26 

27 

W6 TITLE 
53 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

24 15 
LET ME GO 
3 DOORS DOWN (REPUBLIC, UNIVERSAL /UMRG) 

25 27 
BOULEVARD OF BROKEN DREAMS in 
GREEN OAT REPRISE) 

C) 29 11 

29 32 31 

30 31 29 

cD37 31 

32 28 10 

cD 34 7 

34 26 16 

35 

14 9 4 
SPEED OF SOUND 
COLOPLAY (CAPITOL) 

16 8 
OH 
CRAM FEAT. WOACRIS ISHO 'NUFF- MUSICLINE/LAFACE/ZOMN;, 

27 7 
B.Y.O.B. 
SYSTEM OF A SOWN (AMERICAN /COLUMBIA) 

41) 20 6 
BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA /RMG) 

18 17 15 

15 5 

20 19 15 

CANDY SHOP 
50 CENT FEAT. OLIVIA (SHADY /AFTERMATH /INTERSC(II/ 

HOLIDAY 
GREEN OAT (REPRISE) 

SUGAR (GIMME SOME) 
TRICK DADDY (SLIP -N- SLIDE /ATLANTIC) o 1 ERRTIME 
NELLY (DERRTY /UNIVERSAUUMRG) 

® 22 23 

23 21 16 

RICH GIRL 
GWEN STEFANI FEAT. EVE ( INTERSCOPE) 

COLLIDE 
HOWIE DAY (EPIC) 

24 23 13 
YOU AND ME 49 45 

30 21 

33 13 

43 31 

38 4 

42 5 

SCARS 
PAPA ROACH (EL TONAL /GEFFEN) 

SOMEBODY TOLD ME 
THE KILLERS (ISLAND /IDJMG) 

1, 2 STEP 
CIARA (SHO'NUFF- MUSICLINE /JIVE/ZOMBA) 

LET'S GET IT STARTED 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

1 THING 
AMERIE (COLUMBIA) 

THE HAND THAT FEEDS 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

IT'S LIKE THAT 
MARIAN CAREY )ISLAND /IDJMG) 

DISCO INFERNO 
50 CENT (SHADY /AFTERMATH / INTERSCOPE, 

ALMOST 
BOWLING FOR SOUP (SILVERTONE /JIVE / ZOMBA) 

YEAH! 
USHER FEAT. LIL JON & LUDACRIS (LAFACE /ZOMBA) 

BREATHE (2 A.M.) 
ANNA NALICK (COLUMBIA) 

CHARIOT 
GAVIN DEGRAW (J /RMG) 

46 24 
BREAKAWAY 
KELLY CLARKSON (WALT DISNEY /RCA/HOLLYWOOD /RD.'... -. 

CD 1 

42 36 11 

43 35 11 

44 40 15 

45 

46 

48 

12 3 

39 3 

57 3 

47 12 

1 FEEL GOOD INC 50 50 
GORILLAZ/DE LA SOUL (PARLOPHONENIRGIN) 

4 

5 

UNTITLED (HOW CAN THIS HAPPEN TO ME? 1 

SIMPLE PLAN (LAVA) 

SIGNS 
SNOOP DOGG (DOGGYSTYLE /STAR TRAK/GEFFEN) 

NUMBER ONE SPOT 
LUDACRIS (DTP /DEF JAM SOUTH !CMG) 

BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC STREET) 

BEST OF YOU 
FOB FIGHTERS (ROSWELURCA/RMG) 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

át 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

KARMA 
ALICIA KEYS (J /RMG) 

GIRLFIGHT 
BROOKE VALENTINE (SUBLIMINAWIRGIN) 

GIRL 
DESTINY'S CHILD (COLUMBIA) 

TITLE 
s3 33ó ARTIST (IMPRINT ( PROMOTION LABEL) 

1 DON'T CHA 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

SITTING, WAITING, WISHING 52 48 13 
JACK JOHNSON (JACK JOHNSON /BRUSHFIRE. UMRG( 

53 41 15 
OBSESSION (NO ES AMOR) 
FRANKIE J FEAT. BABY BASH (COLUMBIA) 

54 51 25 
HOW WE DO 

THE GAME FEAT. 50 CENT (AFTERMATWG -UNIO INTERSCO' /F 

HEAVEN 
LOS LONELY BOYS (OR/EPIC)3 CD 66 8 

56 44 29 

57 52 19 

cD64 12 

59 56 25 

60 58 12 

(I) 
62 

I DON'T WANT TO BE 
GAVIN DEGRAW (J /RMG) 

LOOK WHAT YOU'VE DONE 
JET IELENTRA ; ATLANTIC) 

TIME OF YOUR LIFE (GOOD RIDDANCE) 
GREEN DAY (REPRISE) 

BEAUTIFUL SOUL 
JESSE MCCARTNEY (HOLLYWOOD) 

DO SOMETHIN' 
BRTTNEY SPEARS (JIVE /ZOMBA) 

1 

61 31 
OVER AND OVER 
NELLY FEAT. TIM MCGRAW (CURB /DERRTY -F0' REEUUMRG 

STILL TIPPIN' 
MIKE JONES (SWISHAHOUSE /ASYLUM /WARNER BROS I 

BE YOURSELF 
AUDIOSLAVE (EPIC / INTERSCOPE) 

54 6 

63 59 7 

64 49 12 

aD 72 30 

53 18 66 

67 

68 

69 

70 

71 

GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAL /UMRG) 

SHE WILL BE LOVED 
MAROON5 (OCTONE /J /RMG) 

MOCKINGBIRD 
EMINEM (SHADY /AFTERMATH /INTER SCOPE. 

60 31 
AMERICAN IDIOT 
GREEN DAY (REPRISE) 

62 23 
SAVE A HORSE (RIDE A COWBOY) 
BIG & RICH (WARNER BROS. (NASHVILLE) /WRN) 

55 11 
SOME CUT 
TRIVILLE FEAT. CUTTY (BME/WARNER BROS. 

65 17 
CAUGHT UP 
USHER (LAFACE / ZOMBA) 0414 . 

63 27 
NUMB /ENCORE U 
JAY -Z LINKIN PARK [ROC- A-FELLA/DEF JAM /WARNER MK, ! {`i 69 31 
1985 
BOWLING FOR SOUP (SILVERTONE /JIVE /ZOMBA) 

74 67 14 

1 
GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

JERK IT OUT 
CAESARS (ASTRALWERKS /EMC) 

1 100 YEARS { FIVE FOR FIGHTING (AWARE /COLUMBIA) 

Data for week of MAY 28, 2005 I For chart reprints ca 1 646.654.4633 

I-i(YI '100 eSI\Cál_I_S 
SAI_I_S 

yc 
Y Y 

f3 3ó 
1 1 5 

2 7 

4 4 

4 3 9 

5 5 13 

_ 1 

7 6 2 

11 4 

9 8 1°. 

_ 1 

o 

4:11t) 

12 10 2 

15 7 

14 7 11 

14 11 

15 9 14 

4 

e 
18 

39 3 

12 29 

19 16 25 

20 19 13 

21 13 14 

27 1- 

23 22 10 

CD 3 

et 33 8 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

4WKS 
WHEN YOU TELL ME THAT YOU LOVE ME I 

AMERICAN IDOL FINALISTS SEASON 4 (RCA RMG) 

IN THE KITCHEWTRAPPED IN THE CLOSET (CHAPTER 1 OF 5) 

R. KELLY (JIVE/ZOMBA 

DON'T CHA 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAUUMRG) 

DO YOU BELIEVE IN MAGIC 
ALY & A J (HOLLYWOOD) 

SO FRESH 
MIRANDA (WORLD AFFILIATED ENTERTAINMENT) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

ONE WORD 
KELLY OSBOURNE (SANCTUARY) 

SOLDIER 
DESTINY'S CHILD FEAT. T.I. & LIL WAYNE (COLUMBIA) 

BLAME IT ON THE BOOGIE! 
JAY KID (SPIN ONLINE DK /MOTOWN /UMRG) 

WHAT I GO TO SCHOOL FOR 
BUSTED (UNIVERSAUUMRG) 

GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN (COLUMBIA) 

SATURDAY NIGHT 
AARON CARTER (PARADISE /TRANS CONTINENTAL) 

DON'T CHA 
TORI ALAMAZE (ROCKHILUUNIVERSAUUMRG) 

WAIT (THE WHISPER SONG) 
TING YANG TWINS (COLLIPARK/TVT) 

WE WILL BECOME SILHOUETTES /BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

BIG WHEELS 
GLASS JOE (FELONIOUS) 

LOSE MY BREATH 
DESTINY'S CHILD (COLUMBIA) 

GOTTA GO SOLO 
PATTI LABELLE FEAT. RON ISLET (DEF SOUL CLASSICS /IDJMG) 

IT'S LIKE THAT 
MARIAH CAREY (ISLAND/IDJMG) 

IF SHE WERE ANY OTHER WOMAN 
BUDDY JEWELL (COLUMBIA (NASHVILLE)) 

I'M A HUSTLA 
CASSIDY (FULL SURFACE /J /RMG) 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

PHOTOGRAPH 
MALIBU STORM (ROUNDER) 

CITY BOY WIT' IT 
TOM. G (GIGANTIC) 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

ML4Y 

A. 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScar 

17.6 Fa TITLE 
á3 3c ARTIST (IMPRINT / PROMOTION LABEL) 

1 11 

3 2 27 

13 

14 

7 

6 15 

14 11 19 

15 17 27 

17 13 15 

13 14 26 

13 18 24 

21 20 25 

24 23 17 

25 26 30 

50 46 t6 

AWNS 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (ASH / INTERSCOPE) 

SINCE U BEEN GONE 
KELLY CLARKSON ( RCA/RMG) 

SWITCH 
WILL SMITH (OVERBROOK/INTERSCOPE) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

INCOMPLETE 
BACKSTREET BOYS ( JIVE/ZOMBA) 

LONELY NO MORE 
ROB THOMAS (MELISMA/ATLANTIC) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATH /G- UNIT /INTERSCOPE) 

SUGAR (GIMME SOME) 
TRICK DADDY (SUP- N- SUDE/ATLANT1C) 

OBSESSION (NO ES AMOR) 
HANKIE J FEAT. BABY BASH (COLUMBIA) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

OH 
CIARA FEAT. LUDACRIS ( SHO NUFF- MUSICLINE/LAFACE/ZOMBA) 

CANDY SHOP 
50 CENT FEAT. OUVIA (SHADY /AFTERMATH /INTERSCO PE) 

KARMA 
ALICIA KEYS (J /RMG) 

DISCO INFERNO 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

RICH GIRL 
GWEN STEFANI FEAT. EVE ( INTERSCOPE) 

COLLIDE 
HOWIE DAY (EPIC) 

SCARS 
PAPA ROACH (EL TONAL/GEFFEN) 

GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAUUMRG) 

1, 2 STEP 
CRAM FEAT. MISSY ELLIOTT (SHO'NUFF- MUSICUNEAAFACE/ZOMBA) 

CAUGHT UP 
USHER (LAFACE/ZOMBA) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

DONT CHA 
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (AAM/1NTERSCOPE 

BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAUUMRG) 

AMERICAN BABY 
DAVE MATTHEWS BAND ( RCA/RMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

CHARIOT 
GAVIN DEGMW (J /RMG' 

HOLIDAY 
GREEN DAY (REPRISE) 

SPEED OF SOUND 
COLOrIAY (CAPITOL) 

IT'S LIKE THAT 
MARIAH CAREY (ISLAND /IDJMG) 

GIRL 
DESTINY'S CHILD (COLUMBIA) 

LET ME LOVE YOU 
MARIO (3RD STREET /J /RMG) 

UNTRLED (HOW CAN THIS HAPPEN TO ME ?) 

SIMPLE PLAN (LAVA) 

ALMOST 
BOWLING FOR SOUP )SILVERTONE /JIVE /ZOMBA) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

HOW WE DO 
THE GAME FEAT. 50 CENT )AFTERMATH /G- UNIT /INTERSCOPE) 

SHE'S NO YOU 
JESSE MCCARTNEY (HOLLYWOOD) 

ERRTIME 
NELLY FEAT. JUNG IOU A KING JACOB (DERRTYAJNNERSAW MRG) 

WHEN YOU TELL ME THAT YOU LOVE ME 
AMERICAN IDOL FINALISTS SEASON 4 ( RCA/RMG) 

1 THING 
AMERIE (COLUMBIA) 

MOCKINGBIRD 
EMINEM (SHADY /AFTERMATH /INTERSCOPE) 

G I R LFIGHT 
BROOKE VALENTINE FEAT. UL JON A BIG BRI (SUBLIMINAIAVIGIN 

FEEL GOOD INC 
GORILLAZ/DE LA SOUL (PARLOPHONE/VIRGIN) 

NUMB /ENCORE 
JAY- 2/LINKIN PARK (ROC -A- FELLA/DEE JAM /WARNER OROS.) 

SOME CUT 
TRILLVILLE FEAT. CUTTY (BME/WARNER BROS.) 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL) 

53 50 2: 

55 51 £ 

E 

1= 

53 53 2% 

6) 55 1: 

61 58 1 

62 61 2 

63 62 11' 

64 34 : 

65 63 27 

65 67 2: 

67 65 1? 

71 

72 

73 

79 

1.: 

68 1t 

70 

71 1: 

74 7 

14' 

77 75 E 

73 78 : 

81 

17 

79 25 

7 

85 80 E 

11 

L 

83 76 t'.: 

1 

91 94 E 

92 96 E 

1 

95 86 2- 

2( 

9.3 99 2! 

99 

100 98 4 

93 E 

LISTEN TO YOUR HEART 
B.H.T. (ROBBINS) 

BREATHE (2 A.M.) 
ANNA NALICK (COLUMBIA) 

LOOK WHAT YOU'VE DONE 
JET (ELEKTRA/ATLANTIC) 

COLD 
CROSSFADE (FG /COLUMBIA) 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

THE HAND THAT FEEDS 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

OKAY 
NIVEA FEAT. LIL JON A YOUNGBLOODZ (JIVE /ZOMBA) 

SOLDIER 
DESTINY'S CHILD FEAT. T.I. A LIL WAYNE (COLUMBIA) 

NUMBER ONE SPOT 
LUDACRIS (DTP /DEE JAM SOUTH /IDJMG) 

SIGNS 
SNOOP DOGG (DOGGYSTYLE/STAR TRAK/GEFFEN) 

BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC STREET) 

O 
OMARION (T.U.G./EPIC) 

BEST OF YOU 
FOO FIGHTERS (ROSWELL/RCA/RMG) 

SUNDAY MORNING 
MAROONS (OCTONE /J /RMG) 

GET BACK 
LUDACRIS (DTP /DEF JAM SOUTH /IDJMG) 

SITTING, WAITING, WISHING 
JACK JOHNSON (JACK JOHNSON /BRUSHFIRE /UMRG) 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

IN THE KITCHEN 
R. KELLY (JIVE/ZOMBA) 

DO SOMETHIN' 
BRITNEY SPEARS ( JIVE/ZOMBA) 

STILL TIPPIN' 
MIKE JONES (SWISHAHOUSE/ASVLUANWARNER BROS.) 

GET RIGHT 
JENNIFER LOPEZ (EPIC) 

JERK IT OUT 
CAESARS (ASTRALWERKS /EMC) 

BE YOURSELF 
AUDIOSLAVE (EPIC / INTERSCOPE) 

HOLD YOU DOWN 
JENNIFER LOPEZ FEAT. FAT JOE (EPIC) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

I'M A HUSTLA 
CASSIDY (FULL SURFACE/J/RMG) 

BRING EM OUT 
T.I. (GRAND HUSTLE /ATLANTIC) 

WAIT (THE WHISPER SONG) 
PING YANG TWINS (COLLIPARK/TVT) 

BABY GIRL 
SUGARLAND (MERCURY) 

SOMEWHERE ONLY WE KNOW 
KEANE ( INTERSCOPE) 

HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

I LIKE IT 
NARCOTIC THRUST (ROBBINS) 

FALL TO PIECES 
AVRIL LAVIGNE (RCA/RMG) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (SONY DISCOS) 

HOLD YOU DOWN (SPRING MIX) 
JENNIFER LOPEZ FEAT. FAT JOE (EPIC) 

E -PRO 
BECK ( INTERSCOPE) 

BLUE ORCHID 
THE WHITE STRIPES (THIRD MAN/V2) 

U DONT KNOW ME 
T.I. (GRAND HUSTLE/ATLANTIC) 

LET ME HOLD YOU 
BOW WOW FEAT. OMANION (COLUMBIA) 

I PLAY CHICKEN WITH THE TRAIN 
COWBOY TROY (RAYBAW/WARNER BROS. (NASHWLLE)/WRN) 

GONE 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

YOUR TIME HAS COME 
AUDIOSLAVE (EPIC / INTERSCOPE) 

LOT OF LEAVIN' LEFT TO DO 
DIERKS BENTLEY (CAPITOL (NASHVILLE)) 

NOBODY'S HOME 
AVRIL LAVIGNE ( RCA/RMG) 

DREAMGIRL 
DAVE MATTHEWS BAND ( RCA/RMG) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

LOVERS & FRIENDS 
LIL JON A THE EAST SIDE BOYS (BME/M) 

DRAGOSTEA DIN TEI (MA YA HI) 
DAN BALAN FEAT LUCAS PRAIA (ULTRA) 

SOSETmES YOU CANT MAKE RON YOUR OWN 
U2 ( INTERSCOPE) 

FOP 130: The top Pop singles & tracks, according to mainstream top 4C ratio sudiatce impressions measured by Nielsen 
Ercadrast Data Systems, and sales compiled by Nielsen SoundScar- See Char Legend for rules and explanations. © 2005, VNU 

Eusiness Media, Inc. and Nielsen SoundScan, Inc. All rights reservec..ADULT TDP a0 /ADULT CONTEMPORARY /MODERN ROCK: 
83 adLt top 40 stations, 88 adult contemporary stations and 78 modal '005 stEtioi: are electronically monitored 24 hours a day, 7 

cars aweet. See Chart Legend for rules and explanations. © 2005,1.NU 3asiness Media, Inc. All rights reserved. HITPREDICTOR: 
See art Legend for rules and explanations. (D 2005, Promosquad a-x I Hitaredctcr are trademarks of Think Fast LLC. 
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13 

17 

13 

13 

;5 

4 23 

6 26 

8 42 

7 26 

10 29 

9 32 

11 

14 

8 

17 

15 11 

19 4 

12 41 

13 17 

16 13 

18 13 

17 18 

20 14 

21 16 

24 

22 

23 

9 

12 

22 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL) 

®LONELY NO MORE 
RDA THOMAS ',IA/ATLANTIC) 

SINCE U BEEN GONE 
KELLY CLARKSON ( RCA/RMG) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

LET ME GO 
3 DOORS DOWN (REPUBLIC / UNIVERSAUUMR), 

BREATHE (2 A.M.) 
ANNA NALICK (COLUMBIA) 

COLLIDE 
HOWIE DAY (EPIC) 

SUNDAY MORNING 
MAROONS (OCTONE /J /RMG) 

LOOK WHAT YOU'VE DONE 
JET (ELEKTRA/ATLANTIC) 

GIVE A LITTLE BIT 
GOO GAB DOLLS (WARNER BROS.) 

AMERICAN BABY 
DAVE MATTHEWS BAND ( RCA/RMG) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND/CMG) 

CHARIOT 
GAVIN OEGRAW (J /RMG) 

SPEED OF SOUND 
COLOPLAY (CAPITOL) 

BREAKAWAY 
KELLY CLARKSON (WALT DISNEY /HOLLYWOOD) 

WHAT HAPPENS TOMORROW 
DURAN DURAN (EPIC) 

SOMETIMES YOU CANT MAKE R ON YOUR OWN 

AS ( INTERSCOPE) 

RICH GIRL 
GWEN STEFANI FEAT. EVE ( INTERSCOPE) 

BEAUTIFUL SOUL 
JESSE MCCARTNEY (HOLLYWOOD) 

SITTING, WAITING, WISHING 
JACK JOHNSON (JACK JOHNSON /BRUSHFIRE /UMRG) 14.1 

ALMOST 
BOWLING FOR SOUP (SILVERTONE /JIVE / ZOMBA) 

A LIFETIME 
BETTER THAN EZRA (SONG /ARTEMIS) 

BETTER NOW 
COLLECTIVE SOUL (EL) 

TRUE 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

25 18 
LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

1*r 

ir 

L*r 

MODERN ROCK 

TITLE 
3ó ARTIST (IMPRINT PROMOTION LABEL) 

THE HAND THAT FEEDS 
NINE INCH NAILS (NOTHING,'INTERSCOPE) 

HOLIDAY 
GREEN DAY (REPRISE) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

1 17 

3 3 8 

5 4 
BEST OF YOU 
F00 FIGHTERS (ROSWELL/RCA/RMG) o 8 B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA: 

6 6 15 

- 4 10 

8 4 

I 9 4 

12 14 

E-PRO 
BECK ( INTERSCOPE) 

BE YOURSELF 
AUDIOSLAVE (EPIC / INTERSCOPE) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

BLUE ORCHID 
THE WHITE STRIPES (THIRD MAN,L. 

HAPPY? 
MUDVAYNE (EPIC) 

13 5 
REMEDY 
SEETHER (WIND -UP) 

12 11 17 

13 10 18 

14 14 33 

THE CLINCHER 
CHEVELLE (EPIC) 

Ur 

LI 

LITTLE SISTER 
QUEENS OF THE STONE AGE ( INTERSCOPE) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND/ICING) i t5 9 SMILE LIKE YOU MEAN IT 

EG THE KILLERS (ISLAND /IDJMG) 

13 to 9 HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

AN HONEST MISTAKE 
THE BRAVERY (ISLAND /IDJMG) 

e18 12 

CI 24 2 
YOUR TIME HAS COME 
AUDIOSLAVE (EPIC / INTERSCOPE) 

42) 21 5 
LYLA 
OASIS (EPIC) 

33 2 CANT REPEAT 
THE OFFSPRING (COLUMBIA) 

22 10 WHEN I'M GONE (SADIE) 
NO ADDRESS (ATLANTIC) 

7 19 
SOONER OR LATER 

S 23 26 

31 4 

O 29 9 
DIFFERENT 
ACCEPTANCE (COLUMBIA) 

BREAKING BENJAMIN (HOLLYWOOD) 

UGLY 
THE EKLES )ULTIMATUM /MELISMA /VIRGIN) 

FEEL GOOD INC 
GORILLAZ/DE LA SOUL (PARLOPHONE/VIRGIN) 

teR CÓÑTEMPORARY 
W 

x 
T-5 á3 3ó 

2 2 17 

3 3 49 

4 4 34 

5 5 34 

6 6 23 

7 34 

9 3 37 

1O 11 52 

(1) 13 16 

12 9 37 

13 12 58 

14 14 18 

15 17 

16 14 

17 15 

18 7 

24 5 

21 5 

21 19 16 

o 

TITLE 
ARTIST IMPRINT PROMOTION LABEL( 

Jr1 
/KWKS 

'xá 

BREAKAWAY 
KELLY LAI KS@! :. "c:' DISNEYMOLLYWOOD) . 

HOME 
MICHAEL RUBLE 1143 /REPRISE) 

HEAVEN 
LOS LONELY BOYS (OR /EPIC) 

DAUGHTERS 
JOHN MAYER (AWAF,E/COLUMBIA) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

GIVE A LITTLE BIT 
GOO GOO DOLLS (WARNER BROS.) 

SHE WILL BE LOVED 
MAROONS I(l(`TT NE ! AMT. 

GREATEST 
GAINER 

LONELY NO MORE 
ROB THOMAS (MELISMNATLAN -IC) 

IN MY DAUGHTER'S EYES 
MARTINA MCBRIDE INCA NASHVILLE) 

YOU'LL THINK OF ME 
KEITH URBAN ( CAPITOL) 

HOMESICK 
MERCYME (INO /CURB) 

I'LL BE AROUND 
DARYL HALL JOHN OATES (U- WATCH /]K -E) 

THIS LOVE 
MAROONS (OCTCNE.'J /RMG) 

TRUE 
RYAN CABRERA (E.V L.A. /ATLANTIC) 

SUNDAY MORNING 
MAROONS (OCTCNE'J /RMG) 

YOU ARE EVERYTHING 
VANESSA WILLIAMS (LAVA) 

COLLIDE 
HOWIE DAY (EPIC) 

DON'T! 
SHANIA TWAIN )MERCURY /IDJMG) 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA) 

THIS SIDE OF PARADISE 
BRYAN ADAMS (MEFCURY /IDJMG) 

SUNSET BLVD 
SCOTT GRIMES (VELOCITY) 

20 4 
HEAR ME (TEARS INTO WINE) 

JIM BRICKMAN FEAT. MICIAEL BOLTON YTKIH41 FIWRCA ACTOR 

® 27 9 
BREATHE (2 A.M.) 
ANNA NALICK ( COLLMBIA) 

24 23 24 

25 25 3 

ONE THING 
FINGER ELEVEN (WIND -UP) 

NEW YORK CITY GIRL 
JOHN WAITE (NO BRAKES) 

r li.I'I'I'RLI)IC,'l'; 
DATA PROVIDED BY 111 

See chart legend (Sr rules and Exp anatians. Yellow indicates recently 

tested title, ! idicates New Release. 

ARTIST/Title/LABEL (Score) 

POP 100 AIRPLAY 

Chart Rank 

OhZOMBA(71.3) 20 

Just A Lil Bit HTERSCOPE (65.7) 28 

Scars GEFFEN (66.7) 

Collide EPIC (77.3) 

Chariot KMS (66.1) 

Untitled (How Can This Happen "o Me ?) LAVA (77.4) 

You And Me GEFFEN (70.5) 

Listen To Your Heart FABRINS (72.9) 

Cold COLUMBIA('4.1) 

Holiday REPRISE (73.4) 

Be My Escape CAPITOL (69.6) 

ADULT TOP 40 

23 

24 

30 

33 

38 

39 

43 

50 

No Matte- What IDJMG (68.3) 

Speed Of Sound CAPITOL (65.1) 

Silting, 'Waiting, Wishing UMRG (73.5) 

Almost Perfect HOLLYWOOD (7E.7) 

24 MG (68.1) 

14 

20 

26 

27 

Incomplete ZOMBA (77.0) 28 

Lett Outside Ator e COLUMBIA (72.3) 30 

Behind These Hazel Eyes RMG (71.1)32 

This Is Your L fe COLUMBIA (71.8) 36 

Scars GEFFEN (66.4) 

ADULT CONTEMPORARY 

True ATLANTIC (94.1) 

Sunday Morning MC (70.4) 

Collide EPIC (79.01 

Incomplete ZOMBA (71.7) 

Look What You've Done ATLANTIC (78.0) 

Boulevard Of Brc ken Dreams REPRISE (66.7) 

Beaut tul Soul HOLLYWOOD (71.8) 

N ROCK 

14 

15 

17 

19 

26 

33 

35 

Carl Repeat cams A (16.7) 20 

Different mamma (67.4) 

Take Me GEFFEN (69.8) 

Stockholm Syndrome WARNER BROS (67.0) 

25 

27 

31 

Data for week of I +AY 28, 2005 CHA R-S LEGEND on Page 56 
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3 
n aic: F 

R&13/HIN-HOP AIRPLAY 

ARTIST (IMPRINT ' PROMOTION LABFI I -~ 

SLOW DOWN 
BOBBY VALENTINO 

3 
y WE BELONG TOGETHER 

MARIAN CAREY (ISLAND /IDJMG) 

23 

26 

OH 
CIARA FEAT. LUDACRIS (SHO 'HUFF -MUSICLINE /LAFACE /ZUMBA) 

WAIT (THE WHISPER SONG) 
PING YANG TWINS (COLLIPARK/TVT) 

28 

29 

E' JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

U ALREADY KNOW 
112 FEAT. FOXY BROWN (DEF SOUL/IDJMG) 

TRUTH IS 
FANTASIA (J /RMG) 

TRAPPED IN THE CLOSET 
R. KELLY (JIVE / ZOMBA) 

1 

I 17 34 

17 

(I 

5 

16 

AGAIN 
FAITH EVANS CAPITOL) 

I'M A HUSTLA 
CASSIDY (FULL SURFACE /J /RMG) 

GIRL 
DESTINY'S CHILD COLUMBIA /SUM) 

1 THING 
AMERIE COLUMBIA/SUM) 

U DON'T KNOW ME 
T.I. (GRAND HUSTLE /ATLANTIC) 

20 

52 

38 

1 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATH /G- UNIT /INTERSCOPE) 

HOW COULD YOU 
MARIO (3RD STREET /J /RMGI 

FREE YOURSELF 
FANTASIA (J /RMG) 

26 '3 CATER 2 U 
DESTINY'S CHILD ( COLUMBIA/SUM) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

ORDINARY PEOPLE 
JOHN LEGEND (G.O.O.D. /COLUMBIA /SUM) 

2 ó 

12 2' 

19 +3 

24 6 

5 12 

GIVE ME THAT 
WEBBIE FEAT. BUN B (TRILL /ASYLUM) 

E 
TISTpMPNINT / PROMOTION LABEL) 

I CAN'T STOP LOVING YOU 
KEM (MOTOWN /UMRG) . SOME CUT 
TRILLVILLE FEAT. CUTTY (BME /WARNER BROS.) 

MUST BE NICE 
LYFE JENNINGS ( COLUMBIA/SUM) 

DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

ASAP 
T.I. (GRAND HUSTLE/ATLANTIC) 

CANDY SHOP 
50 CENT FEAT. OLIVIA (SHADY /AFTERMATH /INTERSCOPE 

DEM BOYZ 
BOYZ N DA HOOD (BAD BOY) 

DROP IT LIKE IT'S HOT 
SNOOP DOGG FEAT. PHARRELL DOGGYSTYLE /GEFFEN /INTERSCOPE 

CAN'T SATISFY HER 
I WAYNE (VP) 

O 
OMARION (T.U.G. /EPIC /SUM) 

FOREVER, FOR ALWAYS, FOR LOVE 
LALAH HATHAWAY (GRP/VERVE) 

OKAY 
NIVEA (JIVE / ZOMBA) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

SO WHAT THE FUSS 
STEVIE WONDER (MOTOWN /UMRG) 

IIMAKE HER FEEL GOOD 
TEAIRRA MARI (ROC -A- FELLA /DEF JAM /IDJMG) 

LOVERS & FRIENDS 
LIL JON 8 THE EAST SIDE BOYS (BME /TVT) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA /SUM) 

(I JUST WANT IT) TO BE OVER 
EEYSHIA COLE (A &M /INTERSCOPE) 

ICY 
GUCCI MANE (BIG CAT/TOMMY BOY) 

BACK THEN 
MIKE JONES (SWISHAHOUSE /ASYLUM /WARNER BROS.) 

35- 

DA MVP 
MARY J. ELIGE FEAT. THE GAME 8 50 CENT (GEFFEN /INTERSCOPE) 

ALL BECAUSE OF YOU 
MARQUES HOUSTON (T.U.G.) 

LET ME LOVE YOU 
MARIO (3R0 STREET /J /RMGI 

NUMBER ONE SPOT 
LUDACRIS (DTP /DEF JAM SOUTH /IDJMG) 

GIRLFIGHT 
BROOKE VALENTINE (SUBLIMINAL /VIRGIN) 

BRING EM OUT 
T.I. (GRAND HUSTLE /ATLANTIC) 

THE CORNER 
COMMON FEAT. THE LAST POETS (G.O.O.D.JGEFFEN /INTERSCOPE) 

EVERYTIME YOU GO AWAY 
BRIAN MCKNIGHT MOTOWN /UMRG 

STILL TIPPIN' 
MIKE JONES (SWISHAHOUSE /ASYLUM /WARNER BROS.) 

GOTTA MAKE IT 
TREY SONGZ FEAT. TWISTA (SONG BOOK/ATLANTIC) 

Ri13/HIN HOP 
SHOT SI\Cal_1=S SALES 

ARTIST (IMPRINT ' PROMOTION LABEL) 

7 

CUE 

IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5) 
R. KELLY JIVE/ZOMBA j 

DON'T CHA 
THE PUSSYCAT DOLLS AMA 

JUST A LIL BIT 
50 CENT SHADY /AFTERMATH / INTERSCOPE 

BIG WHEELS 
GLASS JOE FEAT. PRETTY RICKY FELONIOU 

CITY BOY WIT' IT 
TOM. G GIGANTIC 

WAIT (THE WHISPER SONG) 
PING YANG TWINS COLLIPARK/TVT 

70 EAST 
C -GASH (ZENRA) 

INTERSCOP 

WE GOT THAT 
COO COO CAL (FVS2 /IN DA TRUNK) 

GUESS WHO LOVES YOU MORE 
RAHEEM DEVAUGHN (JIVE/ZOMBA) 

GUTTA LIVIN 
G MENACE (GUTTA BOY /BOLAMAN'S TALKING-DRUM) 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

BE ME 
RUIN (BLAU PSYIRCLE) 

BLAME IT ON THE BOOGIE! 
JAY KID (SPIN ONLINE DK/MOTOWN /UMRG) 

I'M A HUSTLA 
CASSIDY (FULL SURFACE /J /RMG) 

OH 
CIARA FEAT. LUDACRIS (SHO'NUFF- MUSICLINE /LAFACE /ZOMBA) 

GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN (COLUMBIA/SUM) 

IT'S LIKE THAT 
MARIAN CAREY ISLAND /IDJMG 

DON'T CHA 
TORI ALAMAZE ROCKHILL/UNIVERSAL/UMR 

MAKE HER FEEL GOOD 
TEAIRRA MARI (ROC- A- FELLA/DEF JAM /IDJMG) 

GET EM UP 
MAK-V COOL MILLI 

GOTTA GO SOLO 
PATTI LABELLE FEAT. RON ISLET (DEF SOUL CLASSICS /IDJMG) 

SOLDIER 
DESTINY'S CHILD FEAT. T.I. 8 LIL WAYNE ( COLUMBIA/SUM) 

THE CORNER 
COMMON FEAT. THE LAST POETS (G.0.0.0. /GEFFEN / INTERSCOPE) 

GIRLFIGHT 
BROOKE VALENTINE (SUBLIMINAL /VIRGIN) 

EVERYDAY LOVE 
MANLY. 8 THE CURRENCY CLICK (CURRENCY GLOBAL /BOLAMAN'S TALKING -DRUM) 

RHY1'HIVIIC, AIRPLAY 
ï w "W TITLE 

3ó ARTIST 

la OH 
CAM FEAT. LUDACRIS ( SHO'NUFFMUSICLINE/UFACE /ZOMBAL_ 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) Illigi HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATH /G- UNIT / INTERSCOPE) 

HOLLABACK GIRL 
GWEN STEFAN! ( INTERSCOPE) 

ISOME CUT 
TRILLVILLE FEAT. CUTTY (BME /WARNER BROS.) 

GIRLFIGHT 
BROOKE VALENTINE FEAT. LIL JON 8 BIG HOI (SUBLIMINAL/VIRGIN) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

12 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

CANDY SHOP 
50 CENT FEAT. OLIVIA (SHADY /AFTERMATH /INTERSCOPE) 

BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAL /UMRG) 

OBSESSION (NO ES AMOR) 
FRANKIE J FEAT. BABY BASH ( COLUMBIA/SUM) 

WAIT (THE WHISPER SONG) 
TING YANG TWINS (COLLIPARK/TVT) 

LOSE CONTROL 

Ai 
ít MISSY ELLIOTT FEAT. CIARA S FAT MAN SCOOP (THE GOLD MIND /ATLANTIC) 

LONELY 
AEON (SRC /UNIVERSAUUMRG) 

-I.COIN' CRAZY 
NATALIE (LATIUM /UNIVERSAUUMRG) 

IDNIII HOW TO DEAL 
FRANKIE W J 

TO DEAL 

OKAY 
NIVEA FEAT. LIL JON 8 YOUNGBLOODZ (JIVE /ZOMBA) 

1 THING I 
AMERIE ( COLUMBIA/SUM) 

U DON'T KNOW ME 
T.I. (GRAND HUSTLE /ATLANTIC) 

DISCO INFERNO 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

YS 

59 

I'M A HUSTLA 
CASSIDY (FULL SURFACE /J /RMG) 

HOW COULD YOU 
MARIO (3RD STREET /J /RMG) 

NOTICE ME 
NB RIDAZ FEAT. ANGELINA (NASTYBOY /UPSTAIRS) 

SUGAR (GIMME SOME) 
TRICK DADDY FEAT. LUDACRIS, LIC KIM 8 CEE -LO (SLIP -N- SLIDE/ATLANTIC) 1 

Data for week of MAY 28, 2005 I For chart reprints call 646.654.4633 

Ir È 
ARTIST ¡IMPRINT / PROMOTION LABEL) 

1 19JI CAN'T STOP LOVING YOU 
REM(MOTOWN /UMRG) 

lic, 

3TRUTH 

IS 
FANTASIA (J /RMG) 

SO WHAT THE FUSS 
I STEVIE WONDER (MOTOWN /UMRG) 

20 
ORDINARY PEOPLE 
JOHN LEGEND (G .0 .0.D. /COLUMBIASUM) 

MOFREE YOURSELF 
FANTASIA (J /RMG) 

EVERYTIME YOU GO AWAY 
BRIAN MCKNIGHT (MOTOWN /UMRG) 

AGAIN 
FAITH EVANS (CAPITOL) 

FOREVER, FOR ALWAYS, FOR LOVE 
LAUH HATHAWAY (GRP/VERVE) 

LET ME LOVE YOU 
MARIO (3RD STREET /J /RMG) 

SO WHAT (IF YOU GOT A BABY) 
GERALD LEVERT (ATLANTIC) 

I'M READY 
MINT CONDITION (CAGED BIRD /IMAGE) 

GIRL 
DESTINY'S CHILD ( COLUMBIA/SUM) 

PURIFY ME 
INDIA.ARIE (ROWDY /MOTOWN /UMRG) 

WHATEVER 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

DIARY 
ALICIA KEYS FEAT. TONY! TONI! TONE (J /RMG) 

SERIOUS 
ANITA BAKER (BLUE NOTE/VIRGIN) 

PERFECT TO ME 
AL GREEN (BLUE NOTE/VIRGIN) 

INCROSS MY MIND 
JILL SCOTT (HIDDEN BEACH /EPIC /SUM) 

I UNDERSTAND 
SMOKIE NORFUL (EMI GOSPEL) 

GUESS WHO LOVES YOU MORE 
RAHEEM DEVAUGHN ( JIVE/ZOMBA) 

IIIIIIIFOREVER YOURS 
RAHSAAN PATTERSON (ARTISTRY) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

25 

WE MUST PRAISE 
J MOSS (GOSPO CENTRIC/ZOMBA) 

LONG WAYS 
URBAN MYSTIC (SOBE /WARNER BROS.) 

TRAPPED IN THE CLOSET 
R. KELLY ( JIVE/ZOMBA) 

t 1-I I'l' P R E: I) I C,1'() R 
DATA PROVIDED BY 

See chart legend for rules and explanations. Yellow indicates recently tested tile, 
indicates New Relese. 

ARTIST/Title/LABEL (Score) 

R &B /HIP -HOP AIRPLAY 

hart Rank 

tr THE GA 
Ct XSCAPE, 

MARIA 
CIARA 
50 CE 
R. KE 
FAITH 
CASSI 
MARIO 
FANTA 
PRETI 
MAR, 
LY 

Dreams INTERSCOPE (85.2) 

at's Up ROCK CITY (68.4) 

We Belong Together IDJMG (70.7) 

Oh zomeA (65.5) 

Just A Lil Bit INTERSCOPE (70.2) 

Trapped In The Closel ZOMBA (82.7) 

Again CAPITOL (71.4) 

I'm A Hustla VMS (65.7) 

'low Could You VMS (76.5) 

Free Yourself VW (75.3) 

Grind With Me ATLANTIC (84.6) 

All Because Of You rms. (4.5) 
Must Be Nice sum (73.1) 

-ASAP ATLANTIC (75.8) 

Lose Control ATLANTIC (83.0) 

MIC AIRPLAY 

Etr THE Dreams INTERSCOPE (79.9) 

Cr R. KEL - Trapped In The Closet ZOMBA (72.0) 

CIARA FEA 
MARIAN 
50 CE 
GWEN- 
BROOK 
PRETTY. 
MISSY 
C 

M 
D 

E 

11 - 

MAR. 
JOHN 

58 

2 

3 

5 

8 

9 

10 

15 

16 

18 

22 

28 

30 

38 

Oh rum (69.7) 

We Belong Together IDJMG (70.7) 

Just A Lit Bit INTERSCOPE (87.2) 

Holtaback Girl INTERSCOPE (75.6) 

Girlfight VIRGIN (65.8) 

Grind With Me ATLANTIC (77.8) 

Lose Control ATLANTic (77.7) 

I'm A Hustla VMS (76.9) 

How Could You VMS (74.5) 

Girl COLUMBIA (73.5) 

Ass Like That INTERSCOPE (60.6) 

Already Know IDJMG (65.5) 

All Because Of You TU.G. 

Number One sum (75.1) 

1 

2 

3 

5 

7 

8 

14 

22 

23 

26 

30 

ADULT R&B AND RHYTHMIC AIRPLAY! 51 adult R&B Nations and 64 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
O 2005 VNU Business Media, Inc. and Nielsen SoundSeen, Inc. R&B/HIPHOP SINGLES 
SALES: this data is used to compile Hot R&B/Hip -Hop Singles & Tracks. © 2005 -VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. HITPR ICTOR: © 2005, Promooquad 
and HitPredictor are trademarks of Think Fast LLC. 
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See Cl-arts Legend or rules and explanations. .O 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reser -ad. 

28 
005 

rCOOn 

UNTRY ALBUMS 

4 3 3 

5 

6 4 2 

7 

8 5 6 

y 10 B 

10 8 10 

11 11 9 

12 12 13 

13 7 11 

14 9 12 

15 15 14 

16 13 - 

17 14 15 

18 17 16 

19 19 17 

20 22 21 

CI 
22 20 22 

23 21 20 

24 16 19 

25 23 18 

26 24 23 

27 28 32 

28 25 24 

30 18 5 

34. 30 

46 

CI 37 

37 34 31 

38 33 36 

39 41 50 

40 36 33 

ARTIST 
IMPRINT & NUMBER 7 DISTRIBUTING LABEL (PRICE) 

Title 

DIERKS BENTLEY 
CAPITOL 66475 18.98 O+ 

Modern Day Drifter 

VAN ZANT 
COLUMBIA 93500 /SONY MUSIC (18.98) 

RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD (18.98) 

KEITH URBAN 
CAPITOL 77489 (18.98) 

JO DEE MESSINA 
CURB 78770 (18.98) 

LARRY THE CABLE GUY 
. ACK/WARNER BROS. 49300 /WRN (18.98) 

SUGARLAND 
MERCURY 002172 /UMGN (16.98) 

Get Right With The Man 

Feels Like Today 

Be Here 

Delicious Surprise 

The Right To Bare Arms 

Twice The Speed Of Life 

GRETCHEN WILSON 
EPIC 90903 /SONY MUSIC (18.98) O+® 

KENNY CHESNEY 
ANA 58801 /RLG (18.98/12.98) 

Here For The Party 

When The Sun Goes Down 

KENNY CHESNEY 
BNA 61530 /RLG (18 98) 

VARIOUS ARTISTS 
SONY BMG /WEA/UNIVERSAL 67287 /RLG (18.98) 

BIG & RICH 
WARNER BROS. 48520/WRN (18.98) 

TIM MCGRAW 
CURB 78858 (18.98) 

SHANIA TWAIN 
MERCURY 003072/UMGN (13.98) 

TOBY KEITH 
DREAMWORKS 002323 /UMGN (13.98) 

KEITH ANDERSON 
ARISTA NASHVILLE 66294/RLG (16 98) 

Be As You Are: Songs From An Old Blue Chair 

Totally Country Vol. 4 

Horse Of A Different Color 

Live Like You Were Dying 

Greatest Hits 

Greatest Hits 2 

Three Chord Country And American Rock & Roll 

GEORGE STRAIT 
MCA NASHVILLE 000459 /UMGN (25.98) 

TRACE ADKINS 
CAPITOL 64512 (18.98) 

50 Number Ones 

Songs About Me 

MONTGOMERY GENTRY 
COLUMBIA 90558 /SONY MUSIC (18.98) 

BLAKE SHELTON 
WARNER BROS. 48728/WRN (18.98) 

ROBERT EARL KEEN 
ROSETTA 9810 /KOCH (17.98) 

LEE ANN WOMACK 
MCA NASHVILLE 003073' /UMGN (13.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 50605 KG (18.98/12.98) 

MARTINA MCBRIDE 
RCA 54207 .RLG (18.98/11.98) 

MIRANDA LAMBERT 
EPIC 92026/SONY MUSIC (12.98) 

You Do Your Thing 

Blake Shelton's Barn & Grill 

What I Really Mean 

There's More Where That Came From 

Mud On The Tires 

Martina 

Kerosene 

JEFF BATES 
RCA 67071 /RLG (17 98;11.98) 

REBA MCENTIRE 
MCA NASHVILLE 000451 /UMGN (13 98/8 98) 

Rainbow Man 

Room To Breathe 

BROOKS & DUNN 
ARISTA NASHVILLE 63271/RLG (18.98) 

LEANN RIMES 
CURB 78859 (18.98) 

The Greatest Hits Collection II 

This Woman 

BUDDY JEWELL 
COLUMBIA 92873/SONY MUSIC (18.98) 

CRAIG MORGAN 
BROKEN BOW 75472 (17.98) 

Times Like These 

My Kind Of Livin' 

BLAINE LARSEN 
GIANTSLAYER /BNA 66012 /RLG (17.98) 

ALISON KRAUSS + UNION STATION 
ROUNDER 610525 (17 98) 

JOSH GRACIN 
LYRIC STREET 165045 HOLLYWOOD (18.98) 

Off To Join The World 

Lonely Runs Both Ways 

Josh Gracin 

38 11 
SHOOTER JENNINGS 
UNIVERSAL SOUTH 003816* 13.98 

30 
DWIGHT YOAKAM 
REPRISE 78964 /RHINO (18.98) 

WILLIE NELSON 
LOST HIGHWAY /HIP -O /UTV 002300 /UME (13.98) 

ALAN JACKSON 
ARISTA NASHVILLE 54860 /RLG (18.98) 

TOBY KEITH 
DREAMWORKS 450435/UMGN (18.98/12.981.P 

DIERKS BENTLEY 
CAPITOL 39814 (18.98/12.98) 

SHELLY FAIRCHILD 
COLUMBIA 90355/SONY MUSIC (11.98) 

RANDY TRAVIS 
WARNER BROS. 78996/RHINO (18.98) 

LEANN RIMES 
CURB 78829 (18.98) 

TERRI CLARK 
MERCURY 001906 /UMGN (13.98) 

ANDY GRIGGS 
RCA 59630 /RLG (16 98) 

LEE ANN WOMACK 
MCA NASHVILLE 001883/UMGN (18.98) 

JAMIE O'NEAL 
CAPITOL 79894 (18.98) 

PHIL VASSAR 
ARISTA NASHVILLE 61591/RLG (17.98) 

LONESTAR 
BNA 67076 /RLG (18.98/12.98) 

DIXIE CHICKS 
MONUMENT /COLUMBIA 90794/SONY MUSIC (13.98) 

BILLY GILMAN 

41 31 

42 38 39 

43 44 42 

44 40 35 

45 45 37 

46 47 49 

47 35 45 

48 43 34 

et 54 51 

50 51 47 

51 39 
IMAGE 2694 (15.98) 

JIMMY BUFFETT 
MAILBOAT /RCA 62270/RLG (18.98) 

ALAN JACKSON 
ARISTA NASHVILLE 63103/RLG (18.98) 

ELVIS PRESLEY 
RCA 57868 /SONY BMG STRATEGIC MARKETING GROUP (18.98) 

BILLY DEAN 
CURB 78662 118.98) 

52 48 44 

53 49 52 

e61 65 

50 Go towww.billboard.biz for complete chart data 

2 

1 

1 

1 

5 

Q 1 

© 

1 
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© 1 

® 1 

El 1 

© 2 

13 

© 1 

1 

2 

3 

21 

3 

© 1 

II 1 

1 

14 

4 

2 

2 

5 

7 

14 

6 

2 

Put The O Back In Country 29 

The Very Best Of Dwight Yoakam 10 

Songs 13 

Greatest Hits Volume II 0 2 

Shock'n Y'All © 1 

Dierks Bentley II 4 

Ride 31 

The Very Best Of Randy Travis 10 

Greatest Hits 40 3 

Greatest Hits 1994 -2004 4 

This I Gotta See 7 

Greatest Hits 2 

Brave 6 

Shaken Not Stirred 10 

From There To Here: Greatest Hits II 1 

Top Of The World Tour Live 3 

Everything And More 39 

License To Chill IN 1 

What 1 Do U 1 

Elvis: Ultimate Gospel 30 

Let Them Be Little B 

SALES DATA COMPILED BY 

Nielsen 
Sounc Sr al 

56 

57 

58 

59 

61 

62 

63 

65 

66 

67 

68 

69 

71 

74 

75 

W 690' 
3 3é 

50 48 

58 55 

60 

55 53 

53 58 

64 

59 57 

65 63 

67 62 

68 

66 61 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 
N I 

2 

1 

1 

9 

2 

12 

3 

2 

10 

13 

2 

3 

10 

70 

10 

11 

16 

14 

29 

SARA EVANS 
RCA 67074 /RLG (18.98/12.98) 

Restless 

SHEDAISY 
LYRIC STREET 165044 /HOLLYWOOD (18.98) 

Sweet Right Here 

TRACE ADKINS 
CAPITOL 81512 (18.98/10.98) 

Greatest Hits Collection, Volume I 

JO DEE MESSINA 
CURB 78790 (18.98) 

Greatest Hits 

JULIE ROBERTS 
1.1ERCURY 001902 /UMGN (13.98/8.98) 

Julie Roberts 

LONESTAR 
ANA 59751/RLG (18.98) 

Let's Be Us Again 

DARRYL WORLEY 
UREAMWORKS 002322/UMGN (13.98) 

Darryl Worley 

TRACE ADKINS 
CAPITOL 40517 (18.98/12.98) 

Comin' On Strong 

LORETTA LYNN 
INTERSCOPE 002513 (13.98) 

Van Lear Rose 

ALABAMA 
RCA 64196 /SONY BMG STRATEGIC MARKETING GROUP (18.98) 

Ultimate Alabama: 20 #1 Hits 

ANNE MURRAY 
STRAIGHTWAY 63231 (22.98) 

All Of Me 

GARY ALLAN 
MCA NASHVILLE 000111 /UMGN (13.98/8.98) 

See If I Care 

JOE NICHOLS 
UNIVERSAL SOUTH 002514 (13.98) 

Revelation 

JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded 
WARNER BROS. 73903/RHINO (18.98 CD /DVO) (t) 

PATSY CLINE 
MCA NASHVILLE / DECCA 004119/UME (21.98) 

Gold 

72 66 = = 
73 69 

70 70 

SOUNDTRACK 
,ZACK /WARNER BROS. 48930/WRN (18.98) 

Blue Collar Comedy Tour Rides Again 

RODNEY CARRINGTON 
CAPITOL 94164 (18.98) 

Greatest Hits 

WAYLON JENNINGS 
RCA 57267/BMG HERITAGE (18.98) 

Ultimate Waylon Jennings 

TRACY BYRD 
BNA 64861 /RLG (18.98) 

Greatest Hits 

CONWAY TWITTY 
OCA NASHVILLE /UTV 003084 /UME (13.98) 

25 Number Ones 

AI TOP 

BLUEGRASS ALI3UIVIS 

2 

3 

o 

11 

12 

13 

E 14 

c., ARTIST 3 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

25 #1 ALISON KRAUSS + UNION STATION 
ROUNDER 610525 5 SVCS 

2 10 

3 66 

4 7 

12 7 

7 8 

5 33 

14 2 

10 43 

6 80 

11 19 

13 4 

RHONDA VINCENT AND THE RAGE 
ROLNDER 610553 

OLD CROW MEDICINE SHOW 
NETTWERK 30349 

CHARLIE DANIELS 
BLUE HAT 9823/KOCH 

ALISON BROWN 
COMPASS 4400 

DOYLE LAWSON & QUICKSILVER 
ROLNDER 610557 

SOUNDTRACK 
DUALTONE 01201 

RICKY SKAGGS & KENTUCKY THUNDER 
SKAGGS FAMILY /LYRIC STREET 901006 /HOLLYWOOD 

STEVE IVEY 
MADACY CHRISTIAN 50995 /MADACY 

THE GREENCARDS 
DUALTONE 01196 

STEVE IVEY 
MADACY SPECIAL PRODUCTS 5338 /MADACY 

VARIOUS ARTISTS 
GAITHER MUSIC GROUP 42459 

VARIOUS ARTISTS 
CMH 8863 

BILL MONROE AND HIS BLUE GRASS BOYS 

Title 

Lonely Runs Both Ways 

Ragin' Live 

O.C.M.S. 

A Gospel Bluegrass Collection: Songs From The Longleaf P ne 

Stolen Moments 

You Gotta Dig A Little Deeper 

The Appalachians 

Brand New Strings 

Bluegrass Revival 

Movin' On 

20 Best Of Bluegrass Gospel 

Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One 

Pickin' On Vince Gill: A Bluegrass Tribute 

The Definitive Collect on 
DECCAïMCA/CHRONICLES 004424/UME 

VARIOUS ARTISTS The Bluegrass Bible: 40 Bluegrass Gospel Classics (Wal *Mart Exclusive) 
RURAL RHYTHM 104 

BETWEEN THE BULLETS 

BENTLEY'S BEST WEEK LEADS LIST 
Dirks Bentley catches his biggest one -week try bows at No. T in any January-May frame 

Nielsen Sol:.ndScan wave as "Modern Day was three in zoos. -Wade Jessen 

Dr fte" starts at No. T on Top Country Al- 

bums and No. 6 on The Billboard 200. 

Whla 75,000 copies sold, Bentley's sopho- 

more set tops his previous best one -week 

sum of 39,000 copies. 

3er tley's debut is the seventh to start 
atop the country chart during the first five 

months of the year, the most No. i debuts 

of an} comparable period since Billboard 

ad opt?d Nielsen SoundScan rankings in 

May 1991. Since that time, the most coun- 

Data for week of MAY 28, 2005 I CHARTS LEGEND on Page 56 
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SEE BELOW FOR COMPLETE LEGEND INFORMXTON 

ABPLAY MONFORED n 

Nielsen 
Broadcast DatE 
Systens 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

e 

o 
!O 

11 + 

12 

13 

TITLE 
PRODUCER (SONGWRITER) 

3 9 .H pi MAKING MEMORIES OF US 
D.HUFF,K.URBAN (R,CROW:, Li 

HOMEWRECKER 
M. WRIGHT,J.SCAIFE (G.WILSON,R.RUTHERFORD,G.TEREN. 

MY GIVE A DAMN'S BUSTED 
B.GALLIMORE,T.MCGRAW (J.DIFRE,T.SHAPIRO,T.MARTIN) 

WHAT'S A GUY GOTTA DO 
B.ROWAN ( J.NICHOLS,K.LOVELACE,D.SAMPSON) 

LOT OF LEAVIN' LEFT TO DO 
B.BEAVERS (B.BEAVERS,D.RUTTAN,D.BENTLEY) 

SONGS ABOUT ME 
S.HENORICKS (S.SMITH,E.HILL) 

FAST CARS AND FREEDOM 
M. BRIGHT,M.WILLIAMS.RASCAL PLAITS (G.LEVOO,N.THRASHER,W.MOBLEY) 

THAT'S WHAT I LOVE ABOUT SUNDAY 
C.MORGAN,PO'DONNELL (A.DGRSEY,M.NARMORE) 

YOU'LL BE THERE 
T. BROWN (C.MAYO) 

IF HEAVEN 
R.SCRUGGS (G.PETERS) 

ANYTHING BUT MINE 
B. CANNON.K.CHESNEY (S.CARUSOE) 

GONE 
J.STEELE (B.DIPIERO,J.STEELE) 

IT'S GETTING BETTER ALL THE TIME 
K BROOKS.R.DUNN,M.WRIGHT (R. BOWMAN,D.000K) 

2 2 

4 7 

7 11 

6 8 

11 13 

8 3 

12 17 

5 5 

9 6 

13 10 

10 4 

41::) 19 22 7 

iB 14 14 

21 23 3 

20 21 

19 15 16 

211 24 - 7 

24 25 

22 22 20 

25 26 

37 

27 27 

28 28 

29 30 

30 29 

AIR 
POWER 

SOMETHING MORE 
G.FUNDIS )K.HALL,J.NETTLES,K.BUSH) 

IMPRINT 
Artist 

& NUMBER I PROMOTION. LABEL 

Keith Urban 
e CAPITOL 

Gretchen Wilson 
OO Q EPIC /EMN 

Jo Dee Messina 
0 CURB 

Joe Nichols 
e UNIVERSAL SOUTH 

Dierks Bentley 
O' CAPITOL 

Trace Adkins 
e CAPITOL 

Rascal Flatts 
O LYRIC STREET 

Craig Morgan 
ID BROKEN BOW 

George Strait 
ID MCA NASHVILLE 

Andy Griggs 
O RCA 

Kenny Chesney 
0 BNA 

Montgomery Gentry 
00 COLUMBIA 

Brooks & Dunn 
e ARISTA NASHVILLE 

Sugarland 
0 MERCURY 

BABY GIRL 
FUNDIS (K_BUSH.K. HALL.J. NETTLES,T BLESER) 

IF SOMETHING SHOULD HAPPEN 
FROGERS (J.BROWN,D.TURNBULL,D.DEMAY) 

KEG IN THE CLOSET 
B. CANNON,K.CHESNEY (K.CHESNEY,B.JAMES) 

LONG, SLOW KISSES 
R. CHANCEYK.BEARD,D. MALLOY (J. BATES,G.BRAOBERRY,B.HAYSLIP) 

DRUGS OR JESUS 
B.GALLIMORE.T.MCGRAW.D. SMITH (B.JAMES.A. MAYO.T.VERGES.C,LINDSEY) 

AIR 
POWER 

GOODBYE TIME 
B.BRADDOCK (R.MURRAH,J.D.HICKS 

DON'T ASK ME HOW I KNOW 
J. SCAIFE,B.PINSON (B.PINSON,B.BUTLER,B.JONES) 

BIG TIME 
B. KENNYJ.RICH,PWORLEY (B.KENNY,J. RICH,A.APARO) 

PICKIN' WILDFLOWERS 
J.STEELE (K.ANDERSON.J.RICH,K.WILLIAMS) 

AS GOOD AS I ONCE WAS 
J STROUD,T.KEITH (T.KEITH,S.EMERICK) 

THE TALKIN' SONG REPAIR BLUES 
K. STEGALL (D.LINDE) 

CLASS REUNION (THAT USED TO BE US) 

MISSISSIPPI GIRL 
J RICH,A.SHOENFIELD) 

GREATEST 
GAINER 

DON'T WORRY 'BOUT A THING 
U. HUFF,SHEDAISY (K.OSBORN,J.DEERE) 

MY SISTER 
R.MCENTIRE,B.CANNON.N.WILSON (R.DEAN,B.BAKER,A. IMLLEY) 

BABY DOLL 
D.GEHMAN (P.GREEN,R.THOMAS) 

Sugarland 
WO. MERCURY 

Darryl Worley 
e DREAMWORKS 

Kenny Chesney 
0 BNA 

Jeff Bates 
e RCA 

Tim McGraw 
e CURB 

Blake Shelton 
0 WARNER BROS./WRN 

Bobby Pinson 
OO RCA 

Big & Rich 
e WARNER BROS /WAN 

Keith Anderson 
e ARISTA NASHVILLE 

Toby Keith 
DREAMWORKS 

Alan Jackson 
e ARISTA NASHVILLE 

Lonestar 
e BNA 

Faith Hill 
WARNER BROS. /WRN 

SheDaisy 
e LYRIC STREET 

Reba McEntire 
e MCA NASHVILLE 

Pat Green 
e REPUBLIC /UNIVERSAL /MERCURY 
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Sugariand's 
first two sin- 
gles collect 

cumulative 
audience of 

approximately 

33 million 

impressions. 
New track is 

No. 14 and 

reaches 

Airpower in its 

seventh chart 
week. 

At No. 24, 

Toby Keith's 

single makes 

chart's sec- 
ond- largest 

gain (up 6.7 

million in 

audience) and 

cracks the top 

30 in just its 

second week. 

wfln Spins 

detected at 

112 moni- 

tored stations,- 
Hill returns to 

chart with a 

career -high 

debut after 

two -year 
absence. New 

track opens 
with 10.5 mil- 

lion audience 
impression&- 
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TITLE 
PRODUCER (SONGWRITER) 

HELP SOMEBODY 
M.WRIGHT,J.SCAIFE (K.RAINES,J.STEELE) 

ALCOHOL 
ROGERS (B.PAISLEY) 

IT'S A HEARTACHE 
C.HOWARD (R.SCOTT,S.WOLFE) 

HONKY TONK U 
STROUD,T.KEITH (T.KEITH) 

GEORGIA RAIN 
FUNDIS (E.HILL,K.ROCHELLE) 

IF SHE WERE ANY OTHER WOMAN 
FUNDIS (B. BEAVERS ,K.LOVELACE,C.HARRINGTON) 

SOMEBODY'S HERO 
K.STEGALL (J.O'NEAL,S.SMITH,E.HILL) 

PROBABLY WOULDN'T BE THIS WAY 
HUFF (J.KENNEDYT.KIDD) 

A REAL FINE PLACE TO START 
EVANS,M.BRIGHT (R.FOSTER,G.DUCAS) 

SOMETHING LIKE A BROKEN HEART 
STROUD,J.HANNA,J.MCEUEN (J.HANNA,R.REYNOLDS,A.MILLER) 

STAY WITH ME (BRASS BED) 
M.WILLIAMS (B.JAMES,T.MCBRIDE,J.HUGHES) 

WAITIN' ON THE WONDERFUL 
C. LINDSEYT.VERGES (ANGELO,D.BERG,H.LINDSEY) 

HICKTOWN 
'.'. KNOX (V.MCGEHE,J.RICH,B.KENNY) 

HILLBILLIES 
R.LANDIS,G.MCDOWELL (B.SEALS,K.PLUSH,G.MCDOWELL) I BRING ME DOWN 
F.LIDDELL,M.WRUCKE (M.LAMBERT,T.HOWARD) 

4TH OF JULY 
COBB,T.BROWN (S.JENNINGS) 

DREAM BIG 

Artist 
IMPRINT & NUMBER / PROMOTION LA6t'. 

Van Zant 
e COLUM- 

Brad Paisley 
ARISTA NASHVIL. 

Trick Pony 
O ASYLUM -CUr 

Toby Keith 
e DREAMWOR, 

Trisha Yearwood 
e MCA NASHVIL 

Buddy Jewell 
O0 COLUM6 

Jamie O'Neal 
O CAPITC 

LeAnn Rimes 
e ASYLUM -CUR 

Sara Evans 
Rí 

Hanna- McEuen 
O MCA NASHVIL[ 

Josh Gracie 
e LYRIC STREI 

Aaron Lines 
e 

Jason Aldean 
BROKEN Bf;. 

Hot Apple Pie 
e DREAMWORK 

Miranda Lambert 
O EPIC /Et :. 

Shooter Jennings Featuring George Jones 
e UNIVERSAL SOU, 

Ryan Shupe & The Rubber Band 
0 CAPIT, 

Travis Tritt 
IS COLUMB 

Lee Ann Womack 
0 MCA NASHVIL, 

Neal McCoy 

Montgomery Gentry 
e COLUMB: 

Rascal Flans 
0 LYRIC STREE- 

Shania Twain 
0 MERCU 

DEERE (R.SHUPE) 

I SEE ME 
WALKER,JR.,T.TRITT (C.BEATHARD,C.MOHR) 

HE OUGHTA KNOW THAT BY NOW 
GALLIMORE (J.SPILLMAN,C.INGERSOLL) 

BILLY'S GOT HIS BEER GOGGLES ON 
- SILVER (M.MOBLEY.P.WHITE) 

SOMETHING TO BE PROUD OF 
>TEELE (J.STEELE,C.WALLIN) 

SKIN 
-'YCAL FLATTS,M.BRIGHT,M.WILLIAMS (D.JOHNSON,J.HENRY) 

I AIN'T NO QUITTER 
J LANGE (S.TWAIN.R.J.LANGE) 

ALABAMA Cross Canadian Ragweed 
" MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA,T.ROBERSON) a UNIVERSAL SOU" 

REDNECK YACHT CLUB 
'.IORGAN,PO'DONNELL (T.SHEPHERD,S.WILLIAMS) 

NO ONE'LL EVER LOVE ME 
f ANNON (C.BAKERT,S. BAKER,K. SHIVER) 

THE GOOD LIFE 
( T.WILLMON, B.PINSON) 

TONIGHT'S NOT THE NIGHT 
I OSTER (R.ROGERS,R.FOSTER) 

DO YOU WANT FRIES WITH THAT 
ALLIMORE,T.MCGRAW,D.SMITH (C.BEATHARD,K.K.PHILLIPS) 

THE BEST MAN 
R. L.FEEK,TJOHNSON (B.LARSEN,T.JOHNSON,R.L.FEEK) 

Craig Morgan 
e BROKEN BO:. 

Rebecca Lynn Howard 
e ARISTA NASHVIL.: 

Trent Willmon 
e COLUME 

Randy Rogers Band 
e SMITH ENTERTAINME'. 

Tim McGraw 
O CE- 

Blaine Larsen 
e GIANTSLAYER /BNA 
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48 

38 

43 

59 
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COUNTRY 
SINCàLES SALES 

TITLE 
ARTIST (IMPRINT / DISTRIBUTING LABEL) 

t 

3 

4 

5 

6 

1 

2 

3 

d 

l', 

14 

29 

78 

39 

27 

IF SHE WERE ANY OTHER WOMAN 
BUDDY JEWELL (COLUMBIA/SONY MUST 

'ROTOGRAPH 
1F LIBU STORM (ROUNDER) 

3ESTLESS 
-L SON KRAUSS + UNION STATION (ROUNDER) 

-URT 
-01NNY CASH (AMERICAN /LOST HIGHWAY) 

3ABY GIRL 
EGARLAND (MERCURY /UMGN) 

HE BUMPER OF MY S.U.V. 
ILLY WRIGHT (PAINTED RED) 

YOU DON'T LIE HERE ANYMORE 
-IELLY FAIRCHILD (COLUMBIA/SONY MUSIC) 

-UGH LONESOME 
E)5 HUGHES (MCA NASHVILLE /UMGN) 

IVA LAS VEGAS 
_ 

GRASCALS WITH SPECIAL OUEST DOLLY PARTON (ROUNDER) 

3ETAWAY CAR 
If JENKINS (CAPITOL) 

Don't miss another important 
C,C)IJWRY IVIIJSIC, UPDATE 
lisit wlrw.B IlboardRadioMonitor.com to sign up to register for 
dour free Cct.ntry Radio Blast. 

Bill boarclR cliolVlonitor.corn 
HOT COL NTRl SINGLES & TRACKS: 118 country stations are electronically 

T onitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
Arpower awarded to songs appearing in the top 20 on both the 
EE)S Airplay and Audience charts for the first time with increases in both detections 
Sid audience. C 2005 VNU Business Media, Inc. All rights reserved. HOT 
CDUNTR'N SINC LES SALES: © 2005 VNU Business Media, Inc. 
aid Nielsen SouTdScan, Inc. All rights reserved. HITPREDICTOR: © 2005, 

nrmosquad and -fitPredictor are trademarks of Think Fast LLC. ALL CHARTS: 
See Chart Legend for rules and explanations. 

URBAN'S RENEWAL 
Up 3.2 million aucience impressions. Keith Urban snares his 
sixth chart- topper as "Making Memories of Us" advances 3 -I. 

Urban most recently logged time at No. T when "Days Go By" 

spent four weeks there starting in the Sept. r8, 2002, issue. 

Although Urban lays claim to the most -heard tile this 
week with 30.6 Trillion impressions. the Nielsen Broadcast 
Data Systems deoections tally is led by Gretchen Wilson's 
"Homewrecker," which bullets at No 2 behind Urbar in the 
audience battle. Wilson daims the host- prayed crown with 
4,094 spins (up 204), while "Memories" ranks at No. 3 with 
3,986 total detect:pns (up 543). 

Top audience fir Urban's song is noted at KPLX Dallas 
with o.' million impressions during the tracking week, fol- 

lowed by KZLA 
Los Angeles with 
975,000. Urban's 
largest increase, 
290,000 liAeners, 
occurs at WKIS 
Miami. 

Fewer than r 

million impres- 
sions separate the 
No. r and No. 2 

tiles. -Was Jessen 

Data for weer of MAY 28, 2005 I For chart reprints call 646.654.4633 

DATA PROVIDED BY 

See chart legend for rules and explanations. Yellow indicates recently tested title. 
indicates New Release. 

ARTIST /) rtle ,,LABEL (Score) 

COUNTRY, 

Chat RE* 

JOE üiCH 
TRACE AD 

,GEORGE S 

Alcohol ARISTA NASHVILLE (93.0) 32 

He Oughta Know That By Now McA NASHVILLE (81.6) 19 

Making Memories 01 Us CAPITOL (77.8) 

What's A Guy Gotta Do UNIVERSAL SOUTH (80.2) 

Songs About Me CAPITOL (79.5) 

You'll Be There MCA NASHVILLE (85.0) 

If Something Should Happen DREAMWORKS (76.11 

Long Slow Kisses RCA On 
Goodbye Time WARNER BROS. (77.8) 

Pickin' Wildflowers ARISTA NASHVILLE (75.1) 

My Sister MCA NASHVILLE (80.1) 

It's A Heartache ASYLUM -CURB (80.5) 

Georgia Rain MCA NASHVILLE (85.0) 

II She Were Any Other Woman COLUMBIA (82.3) 

Probably Wouldn't Be This Way ASYLUM -CARD (73.3) 

A Real Fine Place To Start RCA (81.3) 
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T LATIN SONGS: A panel of 98 stations (39 Latin pop. 15 tropical. 52 regional Mexican) are electrenìcally monitored 24 hours a day, 7 days a.reek. &) 2%O5 Veil Businns Medía, nc. 
I riglis reserved. -OP LATIN ALBUMS: See Charts Legend for rules and explanaticns. co 2005 VNL Busiress Media. Inc. and Nielsen SourldSecn, Inc. AI rights reservac 

MAY 
28 
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HOT 

itti LATIN SONGS 
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24 26 

dr 48 

27 42 

TITLE 
J7;1uCER (SONGWRITER) 

1 

Artist 
IMPRINT 1'ROMOT10a LAC L 

LA CAMISA NEGRA Jranes 
SANTAOLALLA,JUANES (JUANES) SU=CO /INIVERSAL LATINO 

LA TORTURA Shakira Featuring Alejand-o Sanz 
S.MEBARAK R.,L.MENDEZ S.MEBARAK R.,LFOCHOA SONY 

OBSESION (NO ES AMOR) Frankie J Featurirg Baby Bash 
H.PEREZ (A. ROMEO SANTOS) :OLUMBIA /SONY DISC. 

HOY COMO AYER Conjunto Primeval,l 
J. GUILLEN (C.VILLALOROS) FCNOI" - 

AIRE Intocable 
C FLORES (J.L.ROSAS,J.E.CONTRERAS) EMI LA' 

BANDOLERO Olga anon 
J. LMORIN,O.TANON,M.TEJADA (O.TANON,J.L.MORIN) SONY MS' 

ALGO MAS La 5A Estacion 
A AVILA (A.AVILA,N.JIMENEZ) SONY DISL 

NI EN DEFENSA PROPIA Lcs Temerarios 
A.A.ALBA (R.ORTEGA) FCNOVI 

CONTRA VIENTOS Y MAREAS Chawanne 
R. L.TOLEDO (F.DE VITA) SONY DISC 

LA SORPRESA Los Tiges Del Norte 
LOS TIGRES DEL NORTE (R.E.TOSCANO) FONO 

EN SOLEDAD Jinena 
E.ESTEFAN JR.,R.BARLOW (J.GALLEGO,S.'CLAYTON' BECERRIL) UFIVIS 

VIVEME aura Pausini 
D. PARISINI (J.BADIA,L.PAUSINI,B.ANTONACCI) WARNER LATA.- 

POROUS ES TAN CRUEL EL AMOR Rcardo Arjona 
R. ARJONA,C.CABRAL 'JUNIOR' (R.ARJONA) SONY DISC. 

COMO PUDISTE Okla Bermudez 
S. KRYS,J.SOMEILLAN (O.BERMUDEZ,J.C.PEREZ SOTO) EMI L, 

ADIOS AMOR TE VAS Grupo Monte= De Du-ango 
A.RAMIREZ CORRAL (J.GABRIEL) A -- 

AMOR DEL BUENO Reyli 
M.DOMM,R.BARBA (R.BARBA) SONY DISC 

VOLVERTE A VER Jranes 
G. SANTAOLALLA,JUANES (JUANES) SU °CO /INIVERSAL LASO 

SI LA QUIERES Los Horoscopos De Durango 
LOS HOROSCOPOS DE DURANGO (A.B.0UINTANILLA III,R.VELA) PACCAR 0 

ECHAME A MI LA CULPA Luis Miguel 
L. MIGUEL (J.A.ESPINOSA) WARNER LAT r. 

TOCANDO FONDO Kalimba 
M.DOMM (MDOMM,E.GUECHA) SONY DISCOS 

NO ME QUEDA MAS Palomo 
PALOMO (R.VELA) DIa- 

QUE LASTIMA Alejandro Fernandez 
A.BAOUEIRO (J.FLORES) SONY DISC' 

ERES DIVINA Patrulla 81 

A RAMIREZ CORRAL ( J.GABRIEL) D 

MIA Paulina Rubio 
E.ESTEFAN JR.,R.GAITAN,A.GAITAN,T.MARDINI (E.ESTEFAN,JR.,R. GAITAN, A.GAITAN,T.MARDINI,TJ.WILLIAMS) UNIVERSAL LF 

HASTA EL FIN Monch' & Alexandra 
M D'LEON (B.MORILLO) JAN 
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cable 

notches its 

29th hit on 

this chart . 

Pianist Hanlon 

makes his 

first appear- 
ance on this 

chart. Song is 

No .1 on 

Tropical 

Airplay, 

thanks to a 

salsa remix. 

years after 

passing. 

na 

returns with 

an updated 

of an 

song. A 

a tribute 

Top 

Latin Albums 

at No. 15 and 

Top 

Compilations 

at No 14. 
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CD 
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32 35 

31 31 

26 22 

34 29 

49 
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41 

42 

46 
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TI-LE 
J°'7LCER ;SONGWRITER) 

1' LPS MIARIFOSPS 
- LOA (J.M.'IGUERJA) 

TIEMPO 
RMJFDZ,R.MARTIN.2 (A.NFRTINE 

PB DONA M S ERRORES 
GA /C- RAZ,J.A.LEDIZMA (C.ORT Z,V.O DIAZ RODRIGUEZ) 

LUNA LLENA 
. JJICTERO LARA M.OUIFIERO LARA) 

PIEISAMEIITE AHORA 
- I ILA,D.OE MARA (D.D MARIA) 

ELAUTOBUS 
PACJI _ARM.CAZAR_US (FAD) 

ti VEN TU 
GEO(l.BRAZOBAN) 

YC ME OUECE SN NADIE 
VttT ERREZ,J.L.CC ARAL M.EUSSE TOLEDO,F.RESTREPO) 

AIRPLAY MONITORED BY SALES DATA COMPILE.) BY 

SIII MIEDO P NADA 
3CMEZ ,A.UBAGJ) 

EN EL MISMO TREN 
A. SC LIS (M.A.SOUS) 

ALM ESTA CAM3IANDO 
C.StRIKIN,J.VENEGAS (J.15NEGAS.C.SOROKIN) 

V9GADA 
T TCRFES (C.BRANTD.FREII ERG) 

UPA CANCICN PARA TI 
K.Sr N-ANDER,D.BEIANCOLAT (K.SANLANDER) 

LA GORDA L NDP 
S.GIO :GE (A.HANLCN) 

PC ROUE TU NO ESTAS 
ACT LETED (J.CARL7.E.RE 7ES) 

LL ='AME 
S.KFY :,SORAYA (SC RAYA) 

30 47 
LO QUE PASO, PASO 
LJFYTJNES E.LIND R.AYALA,J.ORTIZ) 

Nielsen 
Broadcast Data 
Systems 

No 

N eisen 
Snundtcarr 

Artist 
IMPRINT / PROMOTION LABEL 

Pancho Barraza 
MUSART /BALBOA 

Intocable 
EMI LATIN 

El Coyote Y Su Banda Tierra Santa 
28 

UNIVISION 

Los Tucanes De Tijuana 
UNIVERSAL LAZING 

David De Maria 
WARNER LAEINA 

Pepe Aguilar 
SONY DISCOS 

Domenic M 
At: 

La Autoridad De La Sierra 
DIOS 

Alex Ubago 
WARNER LUBINA 

Marco Antonio Solis 
FONOUIOA 

Julieta Venegas 
ARIOLA /BMG LATIN 

Ednfta Nazario 
SONY DISCOS 

Christian Castro 
BMG LATIN /SONY DISCOS 

Arthur Hanlon Featuring Tito Nieves 
FONOVISA 

Jarana 
UNIVISION 

Soraya 
EMI LATIN 

Daddy Yankee 
EL CARTE NI 

26 

27 

29 

25 

17 

28 

27 

31 

22 

4 

37 

30 

39 

40 

15 

25 

41 44 
M<YDR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Mandel & Hector 

41 
rITiNES ( LUNYTJNES ,RAYALA,WISIN,YANDEL,H. EL BAMBINO') MAS FLOW /UNIVERSAL LAEINO 

BPILA ESTA UM3IA Selena With A.B. Quintanilla Ill & Kumbia Kings 
- .JUNTAGILLA III tA.B.OIINTANILLA IILPASTUDILLO) EMI LATIN 

REáLDE RBD 
R. . M. IN CARLO(DJ KAKA,M.DI CAFLO) EMI LATIN 

SE F UE Y ME DE,O Ismael Miranda Featuring Cheka & Andy Montaiez 
L O:GE II. L_PILO -O. S. GEORGE) SG,: 

Julio Preciado Y Su Banda Perla Del Pacifico 
SONY DISCOS 

46 43 34 

47 39 46 

48 44 40 

LC MEJOR FJE PERDERTE 
-.. a i.,. I R_ E. DE LA MORAL 

MA,P ANA QUE YA NO ESTES 
_'C INNOVACION (M. FL61E5) 

Ol E MAS QUISIERA 
_ 'A R RAGA,J. LIZARRAGA4O.ALVAREZ) 

ASI :OMO HOY 
..í QAIIFANNO (O. ALFA ENO) 

Grupo Innovadon 
GARMEX / FONOVISA 

Banda El Recodo 
FONOVISA 

Alegres De La Sierra 
VIVA 

44 

42 

34 

28 

38 

49 

50 

LAlly ALBUMS 
Y x 

3 -`r+3 3c 3á 

14 

A / 
3 2 2 

4 3 3 

o 
6 4 4 

12 10 

8 11 - 

9 8 8 

10 7 6 

IS © 

16 15 11 

17 14 14 

'OD CI 
19 17 15 

20 

lir 28 27 

22 

23 

24 

25 

10 13 

24 12 

23 21 

20 26 

ARTIST Title 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
2 W 

DADDY YANKEE Barrio Fino 
EL CARTEUVI 450639 /MACHETE (15.98) 

VARIOUS ARTISTS Los Bandoleros: The First Don Omar m- - 
aLLSTAR /VI 450673 /MACHET .)15.98) 

PATRULLA 81 Divinas 
OSA 720526 (12.98) O+ 

JUANES 
SJRCO 003475 %UNIVERSAL LATINO {17.98) 

Mi Sangre 

GREATEST 
GAINER 

3 
MPS ARTISTS .. Chosen Few: B Documental 

;101 OFAfá 113A800ID9DI 

LUNYTUNES & BABY RANKS Mas Flow 2 
MAS FLOW 230007 /UNIVERSAL LATINO (14.98) 

DON OMAR The Last Don 
VI 450587 /MACHETE (14.98) 

LA SECTA ALLSTAR 
UNIVERSAL LATINO 457702 (14.98) 

Consejo 

VICENTE FERNANDEZ Mis Corridos Consentidos 
SONY DISCOS 95624 (12.98) 

LOS TIGRES DEL NORTE Directo Al Corazon 
FONOVISA 351601/UG (14.98) O+ 

VARIOUS ARTISTS Ultimate Reggaeton CollectIo 
VI 450715 /MACHETE (15.98 CD /DVD) OO 

AVENTURA God's Project 
PREMIUM LATIN 94082 /SONY DISCOS (13.98) 

GRUPO MONTEZ DE DURANGO Y Sigue La Mata Danu, 
DISA 720464 (12.98) C 

OLGA TANON Una Nueva Mujer 
SONY DISCOS 95679 (16.98) 

VARIOUS ARTISTS Selena Vive' 
EMI LATIN 77340 (16.98) 

VARIOUS ARTISTS The Hitmakers Of Reggae!, ;n 

VI 450713 /MACHETE (18.98 CD /DVD) O+ 

ANA BARBARA/JENNIFER PENA Confesiones 
FONOVISA 351791/UG (14.98) OO 

RIGO TOVAR La Historia De Un Idolo 
FONOVISA 351939/UG (14.98) 

INTOCABLE 
EMI LATIN 98613 (16.98) 

CAFE TACUBA 
UNIVERSAL LATINO 004461 (15.98) O 

X 

Un Viaje 

RBD 
EMI LATIN 75852 (14.98) 

Rebelde 

CHAYANNE 
SONY DISCOS 95678 (17.98) 

Desde Siempre 

LOS HOROSCOPOS DE DURANGO Y Seguimos Con Duranguense) 2 

DISA 726869 (14.98) O+ 

VARIOUS ARTISTS Reggaeton Club Anthems 
FLOW /MACHETE 290004 /UNIVERSAL LATINO (17.98 CD /DVD) O+ 

REYLI En La Luna 
SONY DISCOS 93414 15.98 

1 

2 

2 

iJ 

B 

5 

2 

11 

5 

1 

5 

W5 ARTIST 
7.5 3 

3s 3á IMPRINT B NUMBER / DISTRIBUTING Lf.BEL ('HI/ 

26 27 22 

27 25 20 

26 22 19 

29 19 18 

30 29 24 

31 26 31 

32 32 30 

33 33 33 

34 30 29 

O 41 

m® 
37 21 63 

38 31 23 

39 16 28 

15 40 36 35 

10 (3) 53 - 7 

6 42 44 43 

18 43 

2 

11 

21 

2 

16 

20 

44 34 25 

45 39 32 

47 40 41 

61 37 

49 47 57 

50 43 46 

Cil 

1itle 

DON OMAR The LA.t Don: Live, cc I. 1 

VI 450618 /MACHETE (17.98) 

A.B. GUINTANILLA Ill PRESENTS KLF7)91A KING+ Pet - 

EMI LATIN 73410 (16.98) O 

DJ TEPEHUANES DucarlguensE Mix MO5 
DISA 720527 (12 98) 

CONJUNTO PRIMAVERA /BANDA EL RE ODO 30 Uetp o as 

UNIVIS,ON 3103E8,UG (14.98) O+ 

LOS TEMERARIOS La Mejoc.-::olecc ion 
DISA 720392 (11.98) 

LUIS MIGUEL Mexico En Lo miel 
1 

WARNER LATINA 61977 (17.98) 

>< 
ii 

.< >< Wt 
evá 3ó 

2 51 

11 52 

19 53 

16 54 

LOS CAMINANTES Tesoros De Coleccien: LI lomantbo Delos Ca ie--- 
SONY DISCOS 95637 (9.98) 

MANA 
WARNER LATINA 61046 (18.98) 

RAMON AYALA Y SUS BRAVOS DEL LADRE 
FREDDIE 1890 (16.98) 

Edóse 

Antol.gia De JM I 

BANDA UIIEITO SNOWIALACRANES MUSICAL 

UNIVIS ON 3104E8/UG (14.98) O* 

LOS ACOSTA 
FONOV SA 351638/UG (14.98) O+ 

VARIOUS ARTISTS 
FONOV SA 351632/UG (14.98) 

levetes } Imres: Grase 6 

En ri -o 

Macrecita tria 

DADDY YANKEE Ahora Le oca Al Cangri! _i +e 

EL CAFTELNI 450710 /MACHETE (15.98) 

VARIOUS ARTISTS Recalo Para Mi M rl'e 
DISA 720523 (11.98) 

VICENTE FERNANDEZ Tesoros De Colecc ion 
SONY DISCOS 95241 (9.98) 

PACE 
SETTER 

VARIOUS ARTISTS LsPatrores l ) Reglas^° 
UNIVISION 310455/UU14.981 

GRUPO HANYAK Duranguerce A Todo Lo Cu. D 1 

MADACY LATINO 51037 /MADACY (12.99) 

VARIOUS ARTISTS 2.uatro Pees L'e Ln 
UNIVIS ON 310414/UG (14.98) 

JOAN SEBASTIAN Inve-onn 
MUSAFT 3446 /BALBOA (16.98) 

CONJUNTO PRIMAVERA Hoy Comc f y zI 

FONOV SA 351613/ÚG (13.98) O 

BRAZEROS MUSICAL DE DU3IANGO Er 'Ei 

DISA 7268'1 (12.98) O+ 

GRUPO EXTERMINADOR 30 RecuErUos 
FONOV SA 351612/UG (11.98) 

VARIOUS ARTISTS Guerra De Banns: SiaaloaVs. Zemecas 
FONOV SA 3516C4/UG (14.98) *0 

LA MAFIA Tesoros De :oleccion 
SONY DISCOS 94090 (9.98) 

MONCHY & ALEXANDRA 
JUN 95422/SONY DISCOS (15.98) 

Hasta El Rn 

55 

38 34 

46 40 

42 36 

55 52 

45 39 

56 52 62 

22 57 63 54 

2 58 50 45 

16 

35 

36 61 

21 62 62 

3 63 

16 64 

8 

66 

42 67 

59 65 55 

CD 73 

58 51 

ARTIST 
M PRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

JULIETA VENEGAS 
-RIOLA 57447/BMG LATIN (14.98) 

Title 

Si 

LUNYTUNES La Trayectoria 
AS FLOW 318000 /UNIVERSAL LATINO (18.98) 

RIGO TOVAR 
FONOVISA 351603/UG (11.98) 

GRUPO MOJADOIINDUSTRIA DEL AMORILOS ACOSTA 30 Recuerdos 

i NIVISION 310377/ÚG (11.98) 

LOS TEMERARIOS Tesoros De Coleccion 
,ONY DISCOS 95694 (12.98) 

LOS TEMERARIOS Veintisiete 
ONOVISA 351342/ÚG (15.98) 

CARDENALES DE NUEVO LEON La Meior...Coleccion 
DISA 720416 (9.98) 

PAULINA RUBIO Pau -Latina 
UNIVERSAL LATINO 002036 (17.98) 

VARIOUS ARTISTS 15 Duranguenses De Corazon 
DIAN 720488 (12.98) 

VARIOUS ARTISTS Reggaeton Con Gasolina 
MADACY LATINO 1065 /MADACY (7.98) 

VARIOUS ARTISTS Reggaeton Super Hits 
NEW RECORDS 132060 /UNIVERSAL LATINO (18.98 CD /DVD) 

LA AUTORIDAD DE LA SIERRA 100% Autoridad Duranguense 

30 Recuerdos 

DISA 720496 (11.98) 0 

65 37 67 

60 56 

56 50 

43 68 64 66 

19 69 72 58 

70 70 61 

71 75 - 

® 
73 51 42 

GRUPO CLIMAX 
MUSART 20539/BALBOA (5.98) 

JAVIER SOLIS 
SONY DISCOS 95328 (9.98) 

Za Za Za 

Tesoros De Coleccion 

MARCO ANTONIO SOLIS 
FONOVISA 351483/00 (15.98) O* 

Razon De Sobra 

ELIEL El Que Habla Con Las Manos 
VI 450624 /MACHETE (15.98) 

SELENA Unforgettable: The Studio Album 
EMI LATIN 74431 (14.98) 

LOS BUKIS 25 Joyas Musicales 
FONOVISA 350895/ÚG (13.98/9.98) 

LA 5A ESTACION Flores De Alquiler 
SONY DISCOS 62127 (12.98) 

K -PAZ DE LA SIERRA Pensando En Ti 
UNIVISION 310348/UG (14.98) O 
CHALINO SANCHEZ Coleccion De Oro 
MUSART 13221/BALBOA (9.98) 

LOS CAMINANTES Tesoros De Coleccion: Puras Rancheras 
SONY DISCOS 95300 (9.98) 

VICO C 
EMI LATIN 77956 (13.98) O+ 

Desahogo 

VARIOUS ARTISTS 100% Puro Nuevo Leon 
DISA 720500 (11,98) 0 
LAURA PAUSINI 
, VARNER LATINA 61896 (17 98) 

Escucha Atento 

23 

C' 7 

36 

48 

26 

1 

16 

10 

21 

1 

3 

17 

3 

58 

54 

14 

8 

59 

75 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 
Business: Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

/ LATIN AIRPLAY 

POP 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

LA CAMISA NEGRA 
JUANES (SURCO /UNIVERSAL LATINO) 

5 LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (SONY DISCOS) 

OBSESION (NO ES AMOR) 
FRANKIE J FEATURING BABY BASH (CO_UMBIA/SONY DISCOS) 

4 ALGO MAS 
LA SA ESTACION (SONY DISCOS) 

7 

3 

9 

8 

CONTRA VIENTOS Y MAREAS 
CHAYANNE (SONY DISCOS) 

VIVEME 
LAURA PAUSINI ( WARNER LATINA) 

BANDOLERO 
OLGA TARIN (SONY DISCOS) 

PORQUE ES TAN CRUEL EL AMOR 
RICARDO ARJONA (SONY DISCOS) 

COMO PUDISTE 
081E BERMUDE2 (EMI LATIN) 

10 EN SOLEDAD 
DIMENA ( UNIVISION) 

12 

11 

14 

15 

13 

AMOR DEL BUENO 
REYLI (SONY DISCOS) 

VOLVERTE A VER 
JUANES (SURCO /UNIVERSAL LATINO) 

TOCANDO FONDO 
KALIMBA (SONY DISCOS) 

QUE LASTIMA 
ALEJANDRO FERNANDEZ (SONY DISCOS) 

TE BUSCARIA 
CHRISTIAN CASTRO (ARIOLA/BMG LAT N) 

1 

0 LATIN ALBUMS 

PC)P 

1 

12 

10 

14 15 

15 1: 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

LA SECTA ALLSTAR 
CONSEJO (UNIVERSAL LATINO) 

OLGA TANON 
UNA NUEVA MUJER (SONY DISCOS) 

VARIOUS ARTISTS 
SELENA VIVE! (EMI LATIN) 

CAFE TACUBA 
UN VIAJE (UNIVERSAL LATINO) 

See chart legend for Hot Dance Club Play and Hot Dance S ngles Sà== (Lies and explanations s 2005. VNU Business Media. Inc 
and Nielsen SoundScan, Inc. All rights reserved. HOT DANCE A)RF8....AY 8 dance stations are electronically monitored by Nielsen 

Broadcast Data Systems. See chart legend for rules and expia- adorns. c 2005, VNU Business Media. Inc. At rights reserved. 

I 2005 

R BD 
REBELDE (EMI LATIN) 

CHAYANNE 
DESDE SIEMPRE (SONY DISCOS) 

REYLI 
EN LA LUNA (SONY DISCOS) 

A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS 
DUETOS (EMI LATIN) 

MANA 
ECLIPSE (WARNER LATINA) 

JULIETA VENEGAS 
SI ARIOLA/BMG LATIN) 

PAULINA RUBIO 
PAU -LATINA (UNIVERSAL LATINO) 

MARCO ANTONIO SOLIS 
RAZOR DE SOBRA (FONOVISA/UG) 

LA 5A ESTACION 
FLORES DE ALQUILER (SONY DISCOS) 

9 W 
73 3 

II 2 8 
OUAIS 

HERE 
MORALES 

IAM 
WITH TOMBA KEEMA SMI 028/ULTRA 

4 15 
MOST PRECIOUS LOVE 
BLAZE PRESENTS OD A.0 FL. FEATURING BARBARA 1UCI031 ME STREET 1208 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

It3 9 

6 

5 

9 

1 

D 14 

1111 10 

ID 11 

D, 17 6 

1111 7 It 8 

D 19 5 

1111 
13 11 

13 15 10 

Et 21 

I12 10 

18 14 

26 

29 

7 

8 

6 

7 

I'LL BE YOUR FREAK 
NORTY COTTO PRESENTS SINSATIONI DEFINITIVE 005/ESNTION 

LIFT IT UP 
INAYA DAY TOMMY BOY SILVER LABEL 2476 /TOMMY BOY 

WORKOUT 
RUPAUL RUCO 032 

ONE WORD (COX /RIZZO MIXES) 
KELLY OSBOURNE SANCTUARY 84751 

ITS LIKE THAT (D. MORALES REMIXES) 
MARIAH CAREY ISLAND 004621 /IDJMG 

5 
WHAT HAPPENS TOMORROW (RAUHOFER MIXES) 
DURAN DURAN EPIC PROMO 

9 
TIRED OF BEING SORRY (DUMMIES /PHOTEK REMIXES) 
RINGSIDE FLAWLESS PROMO /GEFFEN 

8 
YOU ARE EVERYTHING (VASOUEZ/FORD /MIG MIXES) 
VANESSA WILLIAMS LAVA 93705 

I FEEL YOU 
SCHILLER FEATURING HEPPNER RADIKAL 99213 

11 

11 

LAURA PAUSINI 
ESCUCHA ATENTO (WARNER LATINA) 

TROPICAL 
a TITLE 
op ARTIST (IMPRINT / PROMOTION LABEL) 

lipLA GORDA LINDA 
ARTHUR HANLON FEATURING TITO NIEVES ( FONOVISA) 

D 3 

1111 
6 

BANDOLERO 
OLGA TANIN (SONY DISCOS) 

LA CAMISA NEGRA 
JUANES (SURCO /UNIVERSAL LATINO) 

2 SE FUE Y ME DEJO 
ISMAEL MIRANDA FEATURING CHEKA 8 ANDY MONTANEZ (SGZ) 

.'10 
5 HASTA EL FIN 

MONCHY 8 ALEXANDRA (JAN) 

O 4 

7 

e 

MAYOR QUE YO 
BABY RANKS, DADDY YANME TONNYTUN RUN. ANSIA YANK 6 HECTOR (NA) ROWNNMRSAL LATINO) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (SONY DISCOS) 

LO QUE PASO, PASO 
DASSY YANKEE (EL CARTEWI) 

9 9 VALIO LA PENA 
MARC ANTHONY (SONY DISCOS) 

V/ 29 

11 8 

12 13 

13 i1 

2 10 

18 

LA POPOLA 
ELIEL (VI) 

LA BODA 
AVENTURA (PREMIUM LATIN) 

LAMENTO BOLIVIANO 
AMARFIS Y LA BANDA DE ATAKKE (AMARFICA/JBN) 

TODO ES MENTIRA 
FRANKIE NEGRON (SGZ) 

VEN TU 
DOMENIC M (JAN) 

PERDONAME LA VIDA 
LOS TOROS BAND (UNIVERSAL LATINO) 

REGIONAL IVIEXICAN . TITLE 
ARTIST ( IMPRINT / PROMOTION LABEL) 

1111 
3 LA SORPRESA 

LOS TIGRES DEL NORTE (FONOVISA) it .i HOY COMO AYER 
CONJUNTO PRIMAVERA ) FONOVISA) R 2 NI EN DEFENSA PROPIA 
LOS TEMERARIOS ( FONOVISA) 

4 
AIRE 
INTOCABLE (EMI LATIN) 

ADIOS AMOR TE VAS 
GRUPO MONTEZ DE DURANGO (SISA) 

40 8 SI LA QUIERES 
LOS HOROSCOPOS DE DURANGO (PROCAN /DISA) 

íi 

10 

6 
VOLVERE 
K-PAZ DE LA SIERRA (UNIVISION) 

10 ERES DIVINA 
PATRULLA 81 (DISA) 

9 

7 

NO ME QUEDA MAS 
PALOMO (DISA) 

ESTA LLORANDO MI CORAZON 
BETS Y SUS CANARIOS (DISA) 

Y LAS MARIPOSAS 
PANCHO BARRADA (MUSART /BALBOA) 

TIEMPO 
INTOCABLE (EMI LATIN) 

C 44 LUNA LLENA 
LOS TUCANES DE TIJUANA (UNIVERSAL LATINO) 

14 11 
YO ME QUEDE SIN NADIE 
LA AUTORIDAD DE LA SIERRA (DISA) 

1 12 PERDONA MIS ERRORES ¡ EL COYOTE Y SU BANDA TIERRA SANTA ( UNIVISION) 

tpr..' AVENTURA 
GOD'S PROJECT (PREMIUM LATIN /SONY DISCOS) 

2 
JUAN LUIS GUERRA 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

3 
MONCHY & ALEXANDRA 
HASTA EL FIN (J8N /SONY DISCOS) 

PARA TI (VENE /UNIVERSAL LATINO) 

4 4 VICTOR MANUELLE 
EN VIVO DESDE CARNEGIE HALL (SONY DISCOS) 

5 5 
MARC ANTHONY 
VALIO LA PENA (SONY DISCOS) 

e 7 OLGA TANON 
COMO OLVIDAR: LO MEJOR DE OLGA TANON (WARNER LATINA) 

7 8 
VARIOUS ARTISTS 
PUTUMAYO PRESENTS: AFRO -LATIN PARTY (PUTUMAYO) 

E4 6 
ISMAEL MIRANDA 
ISMAEL MIRANDA: EDICION ESPECIAL (SGZ/SONY DISCOS) 

9) CARLOS VIVES MI EL ROCK DE MI PUEBLO (EMI LATIN) 

10 (C 

iL 

13 

(t 

GILBERTO SANTA ROSA 
AUTENTICO (SONY DISCOS) 

VARIOUS ARTISTS 
BACHATAHITS 2005 (J8N /SONY DISCOS) 

CHARLIE ZAA 
BACHATA CON PURO SENTIMIENTO (OLE/LIDERES) 

TONO ROSARIO 
RESISTIRE (UNIVERSAL LATINO) 

R TITO NIEVES 
FABRICANDO FANTASIAS (SGZ/SONY DISCOS) 

4 VARIOUS ARTISTS 
PUERTO RICAN DAY PARADE 2005 ALLSTARS (SONY DISCOS) 

REGIONAL IVIExICAN 

or 

Bi.1 ARTIST 
339 TITLE (IMPRINT / DISTRIBUTING LABEL) 

tl 
PATRULLA 81 
DIVINAS (ORA) 

3 

2 

4 

VICENTE FERNANDEZ 
MIS CORRIDOS CONSENTIDOS (SONY DISCS S) 

EVERYTHING 
KASKADE OM 174 

I NEED YOU 
FRIBURN 8 URIK TOMMY BOY SILVER LABEL 2467/TOMMY BOY 

KRAFTY 
NEW ORDER WARNER BROS. 42800 

MR. BRIGHTSIDE (J. LU CONTIUNDBERGH PALACE MIXES) 

THE KILLERS ISLAND 004170 /IDJMG 

ROBOT ROCK 
DAFT PUNK VIRGIN 68769 

4 MOTHER AND FATHER (P. RAUHOFER REMIX) 
MADONNA MAVERICK/WARNER BROS. 1295 /STAR 69 

5 

27 4 

SORROW 
BOBBY 0 RADIKAL 99214 

SET IT FREE 
JASON WALKER JVM 024 

LIVE YOU ALL OVER 
TONY MORAN PRESENTS DEBOTUN COOPER TOMMY BOY SILVER LABEL 1474iTOMMY BO" 

POWER 
PICK 

LONELY NO MORE 
ROB THOMAS MELISMA PROMO /ATLANTIC 

THE ONLY ONE 
TODD GARDNER FEATURING SHAWNEE TAYLOR TWEEK'D 0011 

DON'T STOP 
BRAZILIAN GIRLS VERVE FORECAST 004399/VERVE 

20 7 
FEVER (A. FREELAND REMIXES) 
SARAH VAUGHAN VERVE 004331 

YOU TURN IT ON 
JIM HERRAMOS KOCH PROMO 

24 

CI 32 

39 

Fri0 23 

30 34 

16 14 

ED 40 

CD 38 

N TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

10 LESSONS IN LOVE 
ANGEL MIDAS PROMO 

4 
SOUND OF THE DRUM 
SUZANNE PALMER STAR 69 1297 

3 
HOLLYWOOD SWINGIN' 
KOOL 8 THE GANG FEATURING JAMIROOOM SANCTUARY URBAN PROMO 

13 
HE GIVES MORE 
RAW DEAL FEATURING TONI ANN BARBELL WAAKO 1334 

4 
MORE THAN THIS 
MADISON PARK VS. LENNY 8. BASICLUX 1618 

FILTHY GORGEOUS 
SCISSOR SISTERS A TOUCH OF CLASS /UNIVERSAL 015 /UMRG 

DOESN'T REALLY MATTER 
MURK TOMMY BOY SILVER LABEL 2475/TOMMY BOY 

RUNAWAY 
LOVESKY FEATURING MICHAEL SIMONE CURWE 004 

115 

3 

4 

44 2 

33 7 

42 3 

36 7 

46 2 

47 2 

25 13 

2 

9 

43 31 14 

44 28 12 

NOT SNOT 
DEBUT 

AS I AM 
DEEPA SOUL JVM PROMO 

RAINSONG 
DON PHILIP LIZA 001 

THAT'S THE WAY I LIKE IT 
OFFER NISSIM FEATURING MAYA STAR 69 1275 

NU NU (YEAH YEAH) 
FANNYPACK TOMMY BOY 2465 

VOODOO 
AMBER JMCA PROMO /SOUND ADVISORS 

50 WAYS TO LEAVE YOUR LOVER 
PLUMMET BIG3 36774 

NASTY GIRL 
INAYA DAY STAR 69 1299 

KILLIN' ME (WHERE DID I GO WRONG) 
JENNA GREY AUDIO ONE 522401 

LEAD GUITAR 
AXWELL SUBMENTAL/ZYX PROMO/WAAKO 

WHATEVER (MR. MIG MIX) 
JILL SCOTT HIDDEN BEACH PROMO /EPIC 

GET RIGHT (L. VEGA REMIX) 
JENNIFER LOPEZ EPIC 71896 

YOU'RE ALL 
MIKE RIZZO PRESENTS AWE KOCH 9910 

MOVIN' ON 
CHRIS THE GREEK PANAGHI DJG PROMO 

in ALL GOOD (SCUMFROG & N. SKATEN MIXES) 
FANTASIA J 67202 /RMG 

ABORIGENES JAM 
CIRQUE DU SOLEIL CIRQUE DU SOLEIL IMPORT 

THE MUSIC 
US PROJECT FEATURING SHELBY STAR 69 1294 

WANT MY BODY 
PIER PRESSURE TWEEK'0 0006 

ARTIST 
áó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 3 

2 8 

4 

5 NEW 

3wKs 
NEW ORDER 

WAITING FOR THE SIRENS CALL WARNER BROS, 49307' 

MOBY 
HOTEL V2 27243 

M.I.A. 
ARULAR XL 186' 

THIEVERY CORPORATION 
COSMIC GAME EIGHTEENTH STREET LOUNGE 0081 

VARIOUS ARTISTS 
SUPERSTARS J1 HITS RENIMB SONY BAIL STRATEGIC MARKETING GROW E7288 

6 VARIOUS ARTISTS 
VERVE/ /REMIXED3 VERVE 004166`/VG 

14 
VARIOUS ARTISTS 
FIRED UPI 2 RAZOR 8 TIE 89091 

42 SCISSOR SISTERS 
7 

SCISSOR SISTERS UNIVERSAL 002772` /UMRG 

8 11 16 
THE RIDDLER & VIC LATINO 
ULTRA.DANCE 06 ULTRA 1249 

RAVIN & DAVID VISAN 
= BUDDHA -BAR VII GEORGE V 71052 

LOS TIGRES DEL NORTE 
DIRECTO AL CORAZON (FONOVISA/UOI 

12 2 

13 

GRUPO MONTEZ DE DURANGO 
Y SIGUE LA MATA DANDO (BISA) 

ANA BARBARA /JENNIFER PENA 
CONFESIONES (FONOVISA/UG) 

RIGO TOVAR 
LA HISTORIA DE UN IDOLO (FONOVISA/UG) 

7'INTOCABLE 
X (EMI LATIN) 

vi 
1 

LOS HOROSCOPOS DE DURANGO 
Y SEGUIMOS CON DURANGUENSEIII (DISA) 

DJ TEPEHUANES 9 iD 
DURANGUENSE MIX 2005 (DISA) 

CONJUNTO PRIMAVERA /BANDA EL RECODO 
20 LLEGAOORAS (UNIVISION /UG) 

3 LOS TEMERARIOS 
LA MEJOR...COLECCION (DISA) 

12 
LUIS MIGUEL 
MEXICO EN LA PIEL (WARNER LATINA) 

15 
LOS CAMINANTES 

TESOROS DE COLECCION: LO ROMAMOCO OE LOS CAMINANTES (SONY DISCOS) 

14 14 
RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY (FREDDIE) 

ID 20 
BANDA LAMENTO SHOW /ALACRANES MUSICAL 
PIQUETES Y LAMENTOS: GRANDES EXITOS (UNIVISION /LAG) 

Data for week of MAY 28, 2005 I For chart reprints call 646.654.4633 

Pr 

0 

4 

5 

3 

6 

16 

15 

13 

9 

6 

8 3 

7 72 

1.?0 

9 5 

3 15 

8 

1 8 

4 6 

NOUVELLE VAGUE 
NOUVELLE VAGUE LUAKA BOP 90061/WARNER BROS. 

THE CRYSTAL METHOD 
COMMUNITY SERVICE 2 ULTRA 1268' 

THE CHEMICAL BROTHERS 
PUSH 19E BUTTON FREESTYLE DUST 63282' /ASTRALWERKS 

BRAZILIAN GIRLS 
BRAZILIAN GIRLS VERVE FORECAST 003229`/VG 

LCD SOUNDSYSTEM 
LCD SOUNDSYSTEM DFA 63944' /CAPITOL 

DAFT PUNK 
HUMAN AFTER ALL VIRGIN 63562' 

FISCHERSPOONER 
ODYSSEY CAPITOL 94896 

SOUNDTRACK 
QUEER AS FOLK: CLUB BABYLON TOMMY BOY 81616 

VARIOUS ARTISTS 
FIRED UPI RAZOR 8 TIE 89077 

VNV NATION 
MATTER + FORM METROPOLIS 370 

ERASURE 
NIGHTBIRD MUTE 9260 

MARK FARINA 
MUSHROOM JAll 5 OM 30575 

DAVID WAXMAN 
ULTRA CHILLED 05 ULTRA 1270 

ARMIN VAN BUUREN 
A STATE OF TRANCE 2005 ULTRA 1283 

LOUIE DEVITO 
TRANCE SESSIONS II DEE VEE 0013 /MUSICRAMA 

1 

5 II 3 

In4 14 

D 

1111 et 11 4 o 10 18 

it12 9 

111 14 16 it 13 8 

El23 4 

20 18 

is15 18 it 16 21 

1111 
11113 22 10 

Di21 3 

17 6 

1:1® 
it18 6 

® 

14 

14 

7 

6 

7 

9 

8 

13 

23 

10 

15 

19 8 

TITLE 
ARTIST (IMPRINT 7 PROMOTION LABEL) 

ONE WORD 
KELLY OSBOURNE SANCTUAR, 

SINCE U BEEN GONE 
KELLY CLARKSON RCA/RMG 

LISTEN TO YOUR HEART 
D.H.T. ROBBINS 

COME RAIN COME SHINE 
JEAN CUNETTA ULTRA 

CALL ME 
ANNA VIM VANILLA/MODA 

SO MANY TIMES 
GADJO SUBLIMINAL 

ALL THIS TIME 
JONATHAN PETERS PRESENTS SYLVER LOGAN SHARP ULTRA 

WHEN THE DAWN BREAKS 
NARCOTIC THRUST YOSHITOSHI /DEEP DISH 

IF YOU DON'T KNOW ME BY NOW 
AUBREY ROBBINS 

AVALON 
JULIET ASTRALWERKSNIRGIN 

PUT 'EM HIGH 
STONEBRIDGE FEATURING THERESE ULTRA 

INSPIRATION 
IAN VAN DAHL ROBBINS 

RICH GIRL 
GWEN STEFAN! FEATURING EVE INTERSCOPE 

ITS LIKE THAT 
MARIAN CAREY ISLAND /IDJMG 

MR. BRIGHTSIDE 
THE KILLERS ISLAND /IDJMG 

SOMEBODY TOLD ME 
THE KILLERS ISLAND /IDJMG 

1, 2 STEP 
CIARA FEATURING MISSY ELLIOTT SHO'NUFF- MUSICLINE/LAFACE/ZOMBA 

I BELIEVE IN YOU 
KYLIE MINOGUE CAPITOL 

GET IT ON 
INTENSO PROJECT FEATURING LISA SCOTT -LEE ROBBINS 

I'M DONE 
KING BRAIN PRESENTS N.I.C. KING BRAIN /ARTEMIS 

UNTIL YOU LOVE ME 
4 STRINGS ULTRA 

TRUE 
RYAN CABRERA E.V.L.A. /ATLANTIC 

KILLIN' ME (WHERE DID I GO WRONG) 
JEN A DREY AUDIO ONE 

OBSESSION (NO ES AMOR) 
FRANKIE J FEATURING BABY BASH COLUMBIA 

TIME 
THERESE ROBBINS 
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Hits of the World is compiled at Billboard /London. N =New Entry and R =Re -Entry 

JAPAN 0 Ca 1=R IVIANY 
ALBUMS 

`W 3 
1 2 

2 3 

3 1 

4 N 

5 8 

8 11 

9 'i 33 

10 7 

(MEDIA CONTROL) MAY 18, 2005 

WIR SIND HELDEN 
VON HIER AN BLIND VIRGIN 

MICHAEL BUBLE 
IT'S TIME REPRISE 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

GLASHAUS 
DREI OP 

SOHNE MANNHEIMS 
NOIZ SOHNE MANNHEIMS /UNIVERSAL 

FLER 
NEUE DEUTSCHE WELLE AGGRO BERLIN 

BOEHSE ONKELZ 
LIVE IN HAMBURG SPV 

50 CENT 
THE MASSACRE INTERSCOPE 

JACK JOHNSON 
IN BETWEEN DREAMS BUSHFIRE /UNIVERSAL 

NENA 
WILLST DU MIT MIR GEHN WARNER MUSIC 

AUSTRALIA 
ALBUMS 

ns-3 
á3 

1 1 

2 3 

3 2 

4 5 

5 7 

6 8 

7 9 

8 4 

9 N 

10 a: 12 

(ARIA) 

IL DIVO 
IL DIVO SYCO /SONY BMG 

MAY 16, 2005. 

MISSY HIGGINS 
THE SOUND OF WHITE EMI 

MICHAEL BUBLE 
IT'S TIME REPRISE 

ROB THOMAS 
SOMETHING TO BE ATLANTIC 

GWEN STEFANI 
LOVE.ANGEI.MUSIC.BABY INTERSCOPE 

THE CAT EMPIRE 
TWO SHOES VIRGIN 

JACK JOHNSON 
IN BETWEEN DREAMS BUSHFIRE /UNIVERSAL 

ANTHONY CALLEA 
ANTHONY CALLEA SONY BMG 

SOUNDTRACK 
STAR WARS EPISODE III SONY CLASSICAL 

JESSE MCCARTNEY 
BEAUTIFUL SOUL HOLLYWOOD RECORDS 

SINGLES 

(PROMURI). MAY 15, 2005 

UN MONDE PARFAIT 
ILONA MITRECEY SCORPIO 

TOUT LE BONHEUR DU MONDE 
SINSEMILIA EPIC 

MA PHILOSOPHIE 
AMEL BENT JIVE 

ECRIS L'HISTOIRE 
GREGORY LEMARCHAL MERCURY 

LE CASSE DE BRICE 
JEAN DUJARDIN VIRGIN 

ALBUMS 
MYLENE FARMER 
AVANT QUE L'OMBRE POLYDOR 

FREDERIC FRANCOIS 
ET SI L'ON PARLAIT D'AMOUR SONY BMG 

RAPHAEL 
CARAVANE CAPITOL 

GREGORY LEMARCHAL 
JE DEVIENS MOI MERCURY 

MOBY 
HOTEL MUTE 

GREECE 

WALLONIA I 

ALBUMS 

3 N 

4 N 

5 N 

6 3 

7 N 

8 4 

2 

5 

(SOUNDSCAN JAPAN) 

DEF TECH 
DEF TECH (LTD EDITION) DAIKI SOUND 

MAY 17, 2005 

NAMI TAMAKI 
MAKE PROGRESS (LTD EDITION) SONY MUSIC 

BEAT CRUSADERS 
POP ON ARRIVAL (LTD EDITION) DEFSTAR 

WEEZER 
MAKE BELIEVE GEFFEN 

THE BAND APART 
QUAKE AND BROOK ASIAN GOTHIC 

VARIOUS ARTISTS 
DANCEHALL LOVERS SECOND SEASON TOSHIBA /EMI 

MCU 
A PEACETIME MCU BMG FUNHOUSE 

ELLEGARDEN 
RIOT ON THE GIRL GROWING UP 

PORNO GRAFFITTI 
THUMP X SONY MUSIC 

VARIOUS ARTISTS 
WHAT'S UP? HIP HOP GREATEST HITS 3 UNIVERSAL 

CANADA 
ALBUMS 

2 

3 

4 

5 

6 

7 

B 

9 

á 3 ISOUNDSCAN) MAY 28, 2005 

N 

1 

N 

3 

2 

5 

4 

8 

9 

10 R 

WEEZER 
MAKE BELIEVE GEFFEN/UNIVERSA. 

IL DIVO 
IL DIVO SYCO /COLUMBIA /SONY MUSIC 

DAVE MATTHEWS BAND 
STAND UP RCA/SONY BMG 

MICHAEL BUBLE 
ITS TIME 143 /REPRISE /WARNER 

NINE INCH NAILS 
WITH TEETH NOTHING /INTERSCOPE /UNIVERSAL 

GREEN DAY 
AMERICAN IDIOT REPRISE /WARNER 

50 CENT 
THE MASSACRE BHADY /AFTERMATH /INTERSCOPEUNIVERSAL 

GWEN STEFANI 
LOVE. ANGEL. MUSIC. BABY. INTERSCOPE /UNIVERSAL 

JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSON /BRUSHFIRE /UNIVERSAL 

THERESA SOKYRKA 
THESE OLD CHARMS UNIVERSAL 

S\MI=I)1=N -f- 
SINGLES. 

á 3 (GLF) MAY 13. 2005 

PALACE & MAIN 
KENT RC/ 

3 
HALL OM MIG 
NANNE MEL 

5 

WHAT'S IN IT FOR ME 
AMY DIAMOND BONNIER 

DAS KLEINE KROKODIL SCHNAPPI 
SCHNAPPI FT. JOY GRUTTMANN POLYDOR 

TO WIN MY LOVE 
LIVET ENLIST ROSA BONNIER 

ALBUMS 
CAROLA 
STORST AV ALLT SONET 

ROBYN 
ROBYN KONICHIWA 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

NANNE 
20 AR MED NANNE LIONHEART 

KENT 
DU 8 JAG DOREN RCA 

PORTUGAL 
ALBUMS 

6 N 

7 29 

8 4 

9 N 

10 10 

(RIM) MAY 17, 2005 

MARIZA 
TRANSPARENTE CAPITOL 

ESCOLINHA DE MUSICA 
ESCOLINHA OE MUSICA FAROL 

ADRIANA CALCANHOTO 
ADRIANA PARTIMPIM POLYDOR 

ROUPA NOVA 
ROUPACUSTICO VIDISCO 

IL DIVO 
IL DIVO SYCO /SONY BMG 

SANTAMARIA 
2 BEAT VIDISCO 

BETO BARBAROSA 
INFLUENCIAS FAROL 

TORANJA 
SEGUNDO POLYDOR 

D'ZRT 
DIRT FAROL /NZ 

KEANE 
HOPES AND FEARS ISLAND 

UNITED KINGDOIVI ^ 
ALBUMS 

xiHW 
53 

1 N 

2 

3 2 

4 7 

12 

6 6 

7 9 

8 11 

18 

10 5 

(THE OFFICIAL UK CHARTS CO.) MAY 16, 2005 

STEVE BROOKSTEIN 
HEART 8 SOUL SYCO /SONY BMG 

AKON 
TROUBLE POLYDOR 

BASEMENT JAXX 
THE SINGLES XL RECORDINGS 

GWEN STEFANI 
LOVE.ANGEL.MUSIC.BABY INTERSCOPE 

ATHLETE 
TOURIST PARLOPHONE 

CREAM 
I FEEL FREE - ULTIMATE CREAM POLYDOR 

KAISER CHIEFS 
EMPLOYMENT B UNIQUE / POLYDOR 

50 CENT 
THE MASSACRE INTERSCOPE 

KT TUNSTALL 
EYE TO THE TELESCOPE RELENTLESS 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

osti r 
1 N 

2 3 

3 2 

4 1 

5 4 

6 N 

7 7 

8 5 

9 6 

10 9 

=11 
(FIMI /NIELSEN) 

BLUE 
NEVER BLUE INNOCENT VIRGIN 

MICHAEL BUBLE 
ITS TIME REPRISE 

MAY 16, 2005 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

SUBSONICA 
TERRESTRE VIRGIN 

NEGRAMARO 
MENTRE TUTTO SCORRE SUGAR 

MORGAN 
NON AL DENARO NON ALL'AMORE, NE AL CIEL COLUMBIA 

ANTONACCI BIAGIO 
CONVIVENDO PARTE 2 IRIS /MERCURY 

MODENA CITY 
APPUNTI PARTIGIANI MESCAL 

FRANCESCO DE GREGORI 
PEZZI CARAVAN /COLUMBIA 

POVIA 
EVVIVA I PAllI TARGET DISTRIBUTION 

AUSTRIA - 
SINGLES 

(AUSTRIAN IFPI /AUSTRIA TOP R0) MAY 18, 2005 

COWBOY 
CHIPZ ZEITGEIST /UNIVERSAL 

CANDY SHOP 
50 CENT INTERSCOPE 

EMANUELA 
FETTES BROT HOANZL 

CALIFORNIA 
PHANTOM PLANET EPIC 

SIGNS 
SNOOP DOGS FT. J. TIMBERLAKE GEFFEN 

ALBUMS 
1 WIR SIND HELDEN 

VON HIER AN BLIND VIRGIN 

2 
BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

3 
MICHAEL BUBLE 
ITS TIME REPRISE 

7 CHRISTINA 
SOLL DAS WIRKLICH ALLES SEIN UNIVERSAL 

6 
NENA 
WILLST DU MIT MIR GEHN WARNER MUSIC 

ARGENTINA O 
ALBUMS 

enuYi w 3 3 ICAPIFI 

1 N 
VARIOUS ARTISTS 
OPERACION TRIUNFO II - LOS 

MAY 6, 2005 

2 FLORICIENTA Y SU BANDA 
FLORICIENTA EMI 

3 N 

4 3 

10 7 

RATA BLANCA 
LA LLAVE DE LA PUERTA SECRETA EMI /PELO MUSIC 

VARIOUS ARTISTS 
BOSSA N STONES PMB /MUSIC BROKERS 

DIEGO TORRES 
MTV UNPLUGGED SONY BMG 

CHAYANNE 
DESDE SIEMPRE SONY BMG 

SOUNDTRACK 
PASION DE GAVILANES SONY BMG 

ISMAEL SERRANO 
NAVES ARDIENDO MAS OLLA... UNIVERSAL 

MOBY 
HOTEL MUTE 

ROBBIE WILLIAMS 
GREATEST HITS CHRYSALIS 

54 Go to www.billboard -biz for complete chart data 

FRANCE 
ALBUMS 

« W 

1 1 

2 4 

3 2 

4 3 

5 N 

6 5 

7 6 

8 11 

9 7 

10 47 

(SNEP /IFO P/TITE -LIVE) 

RAPHAEL 
CARAVANE CAPITOL 

MAY 18, 2005 

MOBY 
HOTEL MUTE 

MYLENE FARMER 
AVANT SUE L'OMBRE POLYDOR 

GREGORY LEMARCHAL 
JE DEVIENS MSI MERCURY 

MORCHEEBA 
THE ANTIDOTE ECHO 

AMEL BENT 
UN JOUR D'ETE JIVE 

KEANE 
HOPES AND FEARS ISLAND 

CAMILLE 
LE FIL VIRGIN 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

ETIENNE DAHO 
SORTIR CE SOIR CAPITOL 

íz-3 á3 
1 N 

2 

3 N 

4 4 

5 N 

6 3 

7 5 

8 2 

9 6 

10 N 

(AFYVEMEDIA CONTROL) 

BUSTAMANTE 
CARICIAS AL ALMA VALE MUSIC 

MAY 18. 2005 

MELENDI 
OUE EL CIELO ESPERE SENTAD CARLITO 

MONICA NARANJO 
COLECCION PRIVADA SONY BMG 

IL DIVO 
IL DIVO SYCO /SONY BMG 

CHAMBAO 
POKITO A POKO SONY BMG 

AMARAL 
PAJAROS EN LA CABEZA VIRGIN 

SANTA JUSTA KLAN 
S.J.K GLOBOMEDIA 

BRUCE SPRINGSTEEN 
DEVILS S OUST COLUMBIA 

MALU 
MALU SONY BMG 

LOLITA 
Y AHORA LOLA UN REGALO A MI MADRE WARNER MUSIC 

NORWAY 

753 (VEROENS GANG NORWAY) 

3 

MAY 18, 2005 

DAS KLEINE KROKODIL SCHNAPPI 
SCHNAPPI FT. JOY GRUTTMANN; 

I MORGEN 
SANDRA UNIVERSAL 

E -O R E 
RAVI 8 DJ LOV EPIC 

FEEL GOOD INC 
GORILIAZ PARLOPHONE 

IN MY DREAMS 
WIG WAM VOICES OF WONDER 

ALBUMS 

1 

2 

1 VARIOUS ARTISTS 
IDOL 2005 RCA 

4 
LIVE 
AWAKE: THE BEST OF LIVE UNIVERSAL 

PETER JOBACK 
STORYBOOK COLUMBIA 

4 5 
AGE ALEXANDERSEN 
TO SKRITT FREM EMI 

TURBONEGER 5 
4., 

" 2 
PARTY ANIMALS BURNING HEART GtC::. _ _ 

C%I=CI-1 R1=Pl1I3I_IC. 

ALBUMS 

wY 

1 

á3 

3 

2 2 

3 1 

4 8 

5 5 

6 

9 

6 

8 4 

)IFPN MAY 13, 2005 

ANETA LANGEROVA 
SPOUSTA ANDELU SONY BMG 

RADUZA 
V HORE INDIES 

MARTINA BALOGOVA 
I AM NOT FROM HERE SONY BMG 

ZUZANA NAVAROV 
SMUTKUM NA KABAT EMI 

DIVOKEJ BILL 
LUCERNA EMI 

DANIEL LANDA 
VECER S PIONI KARLA KRYLA SONY BMG 

SOUNDTRACK - SNOWBORD'ACI 
SNOWBORD'ACI SONY BMG 

ARASH 
ARASH ARASH WARNER MUSIC 

IVA FRUHLINGOVA 
LITVINOV EMI 

11 
MICHAL DAVID 
NEJVETSI ITALSKE HITT 2 SONY MUSIC 

SINGLES 

(IFPI GREECE /DELOITTE A TOUCHE) MAY 13. 2005 

GALVANIZE 
THE CHEMICAL BROTHERS VIRGIN 

ARKHIPELAGOS 
PASKHALIS TERZIS MINOS 

GASOLINA 
LA FABRICA HEAVEN 

WHY'D I HAVE TO FALL IN LOVE WITH YOU 
DIMENSION -X FT.TF HEAVEN 

MY NUMBER ONE 
ELENA PAPARIZDU SONY BMG 

ALBUMS 
THIEVERY CORPORATION 
COSMIC GAME E. S.L MUSIC 

BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

50 CENT 
THE MASSACRE INTERSCOPE 

NATALIE IMBRUGLIA 
COUNTING DOWN THE DAYS BRIGHTSIDE 

NINE INCH NAILS 
WITH TEETH INTERSCOPE 

Data for week of MAY 28, 2005 CHARTS LEGEND on Page 56 
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2 68 

3 4 

4 5 

5 1 

6 7 

7 6 

8 3 

10 

9 

14 

8 

13 N 

11 

16 13 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 
SALES CHARTS OF 20 EUROPEAN COUNTRIES. MAY 18, 2005 

CANDY SHOP 
50 CENT INTERSCOPE 

FEEL GOOD INC 
GORILLAZ PARLOPHONE 

LONELY 
ARON SRC /UNIVERSAL 

UN MONDE PARFAIT 
ILONA MITRECEY SCORPIO 

SIGNS 
SNOOP DORN FT. J. TIMBERLAKE GEFFEN 

COWBOY 
CHIPZ ZEITGEIST /UNIVERSAL 

SWITCH 
WILL SMITH INTERSCOPE 

LET ME LOVE YOU 
MARIO J /SONY BMG 

LE CASSE DE BRICE 
JEAN DUJARDIN VIRGIN 

(IS THIS THE WAY TO) AMARILLO 
TONY CHRISTIE FT. PETER KAY UNIVERSAL TV 

JE FAIS DE TOI MON ESSENTIEL 
EMMANUEL MOIRE WEA 

MOCKINGBIRD 
EMINEM INTERSCOPE 

HATE IT OR LEAVE IT 
THE GAME FT. 50 CENT AFTERMATH /G- UNIT / INTERSCOPE 

ECRIS L'HISTOIRE 
GREGORY LEMARCHAL MERCURY 

LIFT ME UP 
MOBY MUTE 

AI_I31J IVI S 

1 

2 

3 

4 

MAY 18, 2005 

1 BRUCE SPRINGSTEEN 
DEVILS 8 DUST COLUMBIA 

3 
MICHAEL BUBLE 
IT'S TIME REPRISE 

4 
50 CENT 
THE MASSACRE INTERSCOPE 

5 AKON 
TROUBLE SRC /UNIVERSAL 

13' GWEN STEFANI 
LOVE.ANGEL.MUSIC.BABY INTERSCOPE 

6 10 WIR SIND HELDEN 
VON HIER AN BLIND VIRGIN 

STEVE BROOKSTEIN 
HEART 8 SOUL SYCO /SONY BMG 

6 
GREEN DAY 
AMERICAN IDIOT REPRISE 

11 
MOBY 
HOTEL MUTE 

10 2 
NINE INCH NAILS 
WITH TEETH INTERSCOPE 

tt 9 BASEMENTJAXX 
THE SINGLES XL RECORDINGS 

N MORCHEEBA 
THE ANTIDOTE ECHO 

13 8 
ROBERT PLANT /STRANGE SENSATION 
MIGHTY REARRANGER SANCTUARY 

SOUNDTRACK 
7 

STAR WARS EPISODE III SONY CLASSICAL 

KEANE 
HOPES AND FEARS ISLAND 

St á3 

2 6 

3 4 

4 3 

5 8 

6 2 

7 5 

8 9 

9 10 

10 7 

11 12 

12 11 

13 13 

14 14 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS NONITORED AND 
TABLATED BY NIELSEN MUSIC CONTROL 

MAY 18, 2005 

LET ME LOVE YOU 
MARIO J RECORDS 

SPEED OF SOUND 
COLDPLAY PARLOPHONE 

DON'T PHUNK WITH MY HEART 
BLACK EYED PEAS INTERSCOPE 

SHIVER 
NATALIE IMBRUGLM SONY BMG 

BAD DAY 
DANIEL PDWTER WARNER MUSIC 

RICH GIRL 
GWEN STEFANI FEAT. EVE INTERSCOPE 

IF THERE'S ANY JUSTICE 
LEMAR SONY BMG 

SIGNS 
SNOOP DOG FEAT. JUSTIN TIMBERLAKE GEFFEN 

LONELY NO MORE 
ROB THOMAS ATLANTIC 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY REPRISE 

LONELY 
ANON SRC /UNIVERSAL 

GIRL 
DESTINY'S CHILD COLUMBIA 

CAUGHT UP 
USHER LAFACE/ZOMBA 

CANDY SHOP 
50 CENT INTERSCOPE 

IT'S LIKE THAT 
MARIAN CAREY ISLAND /DEF JAM 

S /LES DATA COMPILED BY 

Nielsen 
SoundScan 

See Chart Legend for rules and expanation: © 2005, VNU Business Media, Inc. and Nielsen SoundScan. Inc. All rights rese Ved 

1 1 ir 2 l 3 

4 

111: 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

MICHAEL BUBLE 
14 3 RS IT'S TIME 143 /REPRISE 48946 WARNER BROS Ü` 

MADELEINE PEYROUX 
CARELESS LOVE ROUNDER 613192 

CHRIS BOTTI 
WHEN I FALL IN LOVE COLUMBIA 92872/SONY MUSIC 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE 001826 /VG 

II 
01 

KEITH JARRETT 
RADIANCE ECM 004314 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
VERVE/ /UNMIXED3 VERVE 004302/VG 

6 67 
HARRY CONNICK, JR. 
ONLY YOU COLUMBIA 90551 /SONY MUSIC 

JOE LOVANO 
JOYOUS ENCOUNTER BLUE NOTE 63405 

8 5 ELDAR DJANGIROV 
ELDAR SONY CLASSICAL 92593/SONY MUSIC 

DAVID SANBORN 
CLOSER VERVE 003095NG 

17 

18 23 8 

19 16 3 

20 22 39 

21 19 22 

22 14 21 

RENEE OLSTEAD 
RENEE OLSTEAD 143 /REPRISE 48704 /WARNER BROS. 

JANE MONHEIT 
TAKING A CHANCE ON LOVE SONY CLASSICAL 92495/SONY MUSIC 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: NEW ORLEANS PUTUMAYO 0232 

YELLOWJACKETS 
ALTERED STATE HEADS UP 3097 

BILLIE HOLIDAY 
THE ULTIMATE COLLECTION HIP-0/VERVE 003918/UME 

VARIOUS ARTISTS 
20 BEST OF JAll MADACY SPECIAL PRODUCTS 5328 /MADACY 

LINDA RONSTADT 
HUMMIN' TO MYSELF VERVE 000887NG 

JOHN PIZZARELLI 
KNOWING YOU TELARC JAll 83615/TELARC 

LOUIS PRIMA / KEELY SMITH 
LIVE FROM LAS VEGAS CAPITOL 75937 

VARIOUS ARTISTS 
THE VERY BEST OF COLE PORTER HIP -0 /UTV 001780 /UME 

LOUIS ARMSTRONG 
LOUIS ARMSTRONG MADACY SPECIAL PRODUCTS 50686 /MADACY 

VARIOUS ARTISTS 
ULTRA LOUNGE: COCKTAILS WITH COLE PORTER CAPITOL 95705 

i 

VARIOUS ARTISTS 23 20 7 
50 BIG BAND LOVE SONGS MADACY 10494 

MARIAN MCPARTLAND & FRIENDS 
85 CANDLES: LIVE IN NEW YORK CONCORD JAll 22218 /CONCORD 

13 6 
TORD GUSTAVSEN TRIO 
THE GROUND ECM 004123 /UNIVERSAL CLASSICS GROUP 

.1'Up ,LASSICAL 

1 1 6 

2 14 

3 33 

4 34 

12 

` 7 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

YO -YO MA /THE SILK ROAD ENSEMBLE 
SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SOM MUSIC 

THE 5 BROWNS 
THE 5 BROWNS RED SEAL 66007 /BMG CLASSICS 

YO -Y0 MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 
YO -YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY MUSIC 

ANDRE RIEU 
TUSCANY DENON 7431 

2 
THE SIXTEEN (CHRISTOPHERS) 
RENAISSANCE: MUSIC FOR INNER PEACE DECCA 004531 /UNIVERSAL CLASSICS GROUP 

SOUNDTRACK 
THE CHORUS NONESUCH 61741/WARNER BROS. 

SOUNDTRACK 
MASTER AND COMMANDER DECCA 001574 /UNIVERSAL CLASSICS GROUP 

JOSHUA BELL 
ROMANCE OF THE VIOLIN SONY CLASSICAL 87894/SONY MUSIC 

HELENE GRIMAUD 
CHOPIN, RACHMANINOV DG 004048 /UNIVERSAL CLASSICS GROUP 

8 

9 

_10 5 

at 5 

18 

79 

81 

14 
MORMON TABERNACLE CHOIR WITH ORCHESTRA AT TEBWL.E SQUARE (J ESSOP) 
CHOOSE SOMETHING LIKE A STAR MORMON TABERNACLE CHOIR 0005 

111 
16 14 

LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV) 
RACHMANINOV. PIANO CONCERTO NO. 2 DS 003902 /UNIVERSAL CLASSICS GROUP It 13 66 

13 NNW. 

ANDRE RIEU 
LIVE IN DUBLIN DENON 17293 

EUROPA GALANTE (BIONDI) 
VIVALDI: BAJAZET VIRGIN CLASSICS 45676 /ANGEL 

14 58 
YO -YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 
VIVALDI'S CELLO SONY CLASSICAL 90916 /SONY MUSIC 

6 43 MORMON TABERNACLE CHOIR 

16 RE-E:ITKT 

PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188 

SAN FRANCISCO SYMPHONY (THOMAS) 
MAHLER: SYMPHONY NO. 9 SAN FRANCISCO SYMPHONY MUSIC 60007 

18 50 
ANONYMOUS 4 
AMERICAN ANGELS HARMONIA MUNDI 907326 

20 13 

20 19 11 

21 22 5 

22 21 

ANONYMOUS 4 
THE ORIGIN OF FIRE: HILDEGARD VON BINGEN HARMONIA MANED 907327 

RICHARD JAMES 
AS IN A DREAM RICHARD JAMES 82174 

ANGELA GHEORGHIU 
PUCCINI: OPERA ARIAS EMI CLASSICS 57955 /ANGEL 

BRYN TERFEL /MALCOLM MARTINEAU 
SILENT NOON DG 004216 /UNIVERSAL CLASSICS GROUP 

RENE R.EMING/DRCHESTRA OF THE AGE OF ENLIGHTENMENT (BICKEf) 
HANDEL DECCA 003160 /UNIVERSAL CLASSICS GROUP 

23 i -. NNW 

24 .1 RE-E7TR1 

'25 RE-EJTRY 

Data for week of MAY 28, 2005 For chart reprints call 646.65L.4633 

MIKHAIL PLETNEV 
TCHAIKOVSKY 18 PIECES FOR SOLO PIANO DG 004284 /UNIVERSAL CLASSICS GROU 

SHARON ISBIN & NEW YORK PHILHARMONIC (SEREBRIER) 
RODRIGO: CONCK8T0 OE ARNIJUI2 RFIKEWARNER CLASSICS 60296WARPRA STRATEGIC MPAKEING 

RICHARD GOODE 
MOZART NONESUCH 79831 /WARNER BROS. 

MAY 
28 

2005 
tlik TOP 

Mir CONTEMPORARY JAZZ I- 
I 1 28 

2 2 6 

o 515 

6 9 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 KENNY G 
22 WKS AT LAST... THE DUETS ALBUM ARISTA 62470 /RMG 

i 
VARIOUS ARTISTS 
VERVE / /REMIXED3 VERVE 004166' /VG 

BOBBY CALDWELL 
PERFECT ISLAND NIGHTS SIN -DROME 8965 

PAUL TAYLOR 
NIGHTLIFE PEAK 8528 /CONCORD 

MARCUS MILLER 
SILVER RAIN 3 DEUCES 5779/KOCH 

KENNY G 
ULTIMATE KENNY G BMG HERITAGE 50997/RMG 

E9 

10 

13 

14 

ACOUSTIC ALCHEMY 
AMERICAN /ENGLISH HIGHER OCTAVE 79755 

GEORGE DUKE 
DUKE BIZARREPLANET 5102/8PM O 

8 VICTOR WOOTEN 
SOUL CIRCUS VANGUARD 79785 

10 

It 

If 15 16 

16 14 

r17 18 

18 17 

JAMIE CULLUM 
TWENTYSOMETHING UNIVERSAL/VERVE 002273NG IB 

STEVE COLE 
SPIN NARADA JAll 75594 /NARADA 

IPAT METHENY GROUP 
THE WAY UP NONESUCH 79876/WARNER BROS. 

JEFF LORBER 
FLIPSIOE NARADA JAll 73124 /NARADA 

CHRIS BOTTI 
A THOUSAND KISSES DEEP COLUMBIA 90535 /SONY MUSIC 

KEIKO MATSUI 
WALLS OF AKENDORA NARADA JAll 73335 /NARADA 

MATT BIANCO FEATURING BASIA 
MATTS MOOD DECCA 003930 /UNIVERSAL CLASSICS GROUP 

URBAN KNIGHTS 
URBAN KNIGHTS VI NARADA JAll 76635 /NARADA 

HIROSHIMA 
OBON HEADS UP 3098 

19 19 BONEY JAMES 
PURE WARNER BROS. 48786 

20 20 42 
VARIOUS ARTISTS 
FOREVER, FOR ALWAYS, FOR LUTHER GRP 002426NG 

3.22 

123 
DAVE KOZ 1.24 22 82 
SAXOPHONIC CAPITOL 34226 

25 25 HINDI ABRIR 
COME AS YOU ARE GRP 002527/VG 

24 42 WAYMAN TISDALE 
HANG TIME RENDEZVOUS 5104 

21 34 
NORMAN BROWN 
WEST COAST COOLIN' WARNER BROS. 48713 

23 2 WALTER BEASLEY 
GREATEST HITS( SHANACHIE 5128 

UP 
SaASSICAL CROSSOVER 

2 4 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
3551(5 

IL DIVO 
IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC 

2 1 2 
SOUNDTRACK 
STAR WARS EPISODE III: REVENGE OF THE SRH SONY CLASSICAL 94220/SONY MUSIC O+ 

80 JOSH GROBAN 
CLOSER 143 /REPRISE 48450/WARNER BROS. O+ 

-27 
ANDREA BOCELLI 
ANDREA PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

RENEE FLEMING 
HAUNTED HEART DECCA 004406 /UNIVERSAL CLASSICS GROUP 

RONAN TYNAN 
RONAN DECCA 003863 /UNIVERSAL CLASSICS GROUP 

MARIO FRANGOULIS 
FOLLOW YOUR HEART SONY CLASSICAL 93803 /SONY MUSIC 

SARAH BRIGHTMAN 
LIVE FROM LAS VEGAS NEMO STUDIO 57801 /ANGEL 

KATHERINE JENKINS 
LA DIVA DECCA 004391 /UNIVERSAL CLASSICS GROUP 

BOND 
CLASSIFIED MBO /DECCA 002332/UNIVERSAL CLASSICS GROUP 

12 7 
LONDON SYMPHONY ORCHESTRA (WILLIAMS) 
STAR WARS TRILOGY SONY CLASSICAL 93451/SONY MUSIC 

lilt 3 

4 4 

It 5 

6 

II 7 

1111 8 

Mtr 10 48 

11 

11 

15 

33 

5 

/N2 9 54 

16 2 

11 102 

NI 14 58 

18 4 

13 94 

18 15 36 

17 65 

20 RE-EETRY 

ANDRE RIEU 
AT THE MOVIES DENON 17348 

NIGEL HESS FEATURING JOSHUA BELL 
LADIES IN LAVENDER (SOUNDTRACK) SONY CLASSICAL 92689/SONY MUSIC 

SARAH BRIGHTMAN 
HAREM NEMO STUDIO 37180 /ANGEL 

HAYLEY WESTENRA 
PURE DECCA 001866 /UNIVERSAL CLASSICS GROUP 

STRING QUARTET 
STRING QUARTET TRIBUTE TO THE KILLERS VITAMIN 8930 

YO -YO MA 
OBRIGADO BRAZIL SONY CLASSICAL 89935/SONY MUSIC 

TAN DUN FEATURING ITZHAK PERLMAN 
HERO (SOUNDTRACK) SONY CLASSICAL 87726/SONY MUSIC 

AMICI FOREVER 
THE OPERA BAND RCA VICTOR 52739 

CHRISTOPHER O'RILEY 
TRUE LOVE WARS: OIBLEY PLAYS 8AD10HEA0 ODYSSEY /SONY CLASSICAL. 87321/SONY MUSIC 

THE IRISH TENORS 
HERITAGE RAZOR 8 TIE 82910 

24 RE-E (TRY 

25 RE-E:TRY 

LUCIA MICARELLI 
MUSIC FROM A FARTHER ROOM 143 /REPRISE 48795 /WARNER BROS. 

BOND 
BOND: REMIXED MBO /DECCA 001117 /UNIVERSAL CLASSICS GROUP 

SISSEL 
MY HEART DECCA 002080 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
STRING QUARTET TRIBUTE TO METALLICA VITAMIN 8723 
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CHARTS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

1i :MITI DiCM i 
Sales data compiled by Nielsen SoundScan. For Top R &B /Hip -Hop Albums, 

sales data is compiled from a national subset panel of core R &B /Hip -Hop 

stores by Nielsen Soundscan. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 

and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. ® after price indicates album only available on DualDisc. 

CD /DVD after price indicates CD /DVD combo only available. © DualDisc avail- 

able. CD /DVD combo available.. indicates vinyl LP is available. Pricing and 

vinyl LP availability are not included on all charts. 

M 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, comput- 

ed by cross- referencing exact times of airplay with Arbitron listener data. The 

exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modem 

Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 

if they have been on the Hot 100 for more than 20 weeks and rank below 50. 

Songs are removed from the Hot R &B /Hip -Hop Singles & Tracks and Hot 

R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 

R &B /Hip -Hop Singles & Tracks for more than 20 weeks and rank below 50. Songs 

are removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they 

have been on the Pop100 for more than 30 weeks and rank below 30. Songs are 

removed from Hot Country Singles & Tracks if they have been on the chart for 

more than 20 weeks and rank below 15, provided that they are not still gaining 
enough points to bullet. Songs are removed from the Adult Top 40, Adult 

Contemporary, Adult R &B, and Hot Dance Radio Airplay charts if they have been 

on the chart for more than 26 weeks and rank below 15 (20 for Modem Rock). 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 

merchant, and internet sales reports collected, compiled, and provided by 

Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 

from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
© CD single available. O Digital Download available. O DVD single available. 
© Vinyl Maxi-Single available. O Vinyl Single available. O CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR 
'it Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are blind tested online by 

Promosquad using multiple listens and a nationwide sample of carefully profiled 

music consumers. Songs are rated on a 1 -5 scale; final results are based on 

weighted positives. Songs with a score of 65 or more (75 or more for country) are 

judged to have Hit Potential; although that benchmark number can fluctuate per 

format based on the strength of available music. For a complete and updated list 

of current songs with Hit Potential, commentary, polls and more, please visit 

www. hitpredictor. com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

With\tiONqti III IIpVa14+ì 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 

500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). 4H RIAA certification for net shipment of 10 million 

units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 

multi -platinum level. For boxed sets, and double albums with a running time of 

100 minutes or more, the RIM multiplies shipments by the number of discs and/ 

or tapes. O Certification for net shipments of 100,000 units (Oro). O Certification 

of 200,000 units (Platino). ID Certification of 400,000 units (Multi- Platino). 

SINGLES CHARTS 
RIAA certification for 100,000 paid downloads (Gold). 

RIAA certification for 200,000 paid downloads (Platinum). Numeral within 

platinum symbol indicates song's multiplatinum level. 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

O RIM gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIM platinum certification for net shipment of 50,000 units 

for video singles. RIAA platinum certification for sales of 100,000 units for 

shortform or longform videos. 

DVD SALES /VHS SALES/VI DEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIM platinum certification for sales of 100,000 units 

or $2 million in sales at suggested retail price. O IRMA gold certification for a 

minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatri- 

cally released programs; or of at least 25,000 units and $1 million at suggested 

retail for non -theatrical titles. O IRMA platinum certification for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released 

programs, and of at least, 50,000 units and $2 million at suggested retail for non - 

theatrical titles. 

W FW WF..3 ARTIST 3 3ó 
17 131 

2 1 136 

3 4 677' 

4 2 168 

20 127 

6 9 58 

5 235 

TITLE AI'RINT 8 NUMBER i DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

ELVIS PRESLEY 
ELVIS: 30 #1 HITS RCA 68079` /RMG (19.98/12.98) 

KEITH URBAN 
GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98) 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207` /SONY MUSIC (18.98) 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088` (17.98) 

SYSTEM OF A DOWN 
TOXICITY AMERICAN /COLUMBIA 62240`/SONY MUSIC (18.98/12.98) 

GREEN DAY 
INTERNATIONAL SUPERHITS( REPRISE 48145 /WARNER BROS. (18.98) 

THE BEATLES 
1 APPLE 29325 /CAPITOL (18.98/12.98) 

BOB SEGER & THE SILVER BULLET BAND 8 8 548 
GREATEST HITS CAPITOL 30334 (16.98/10.98) 

9 
_ 

11 1450 
DARK 

PINK 
SIDE OF 

FLOYD 
THE MOON CAPITOL 46001. (18.98/10.98) 

18 705 

24 234 

6 234 12 

METALLICA 
METALLICA ELEKTRA 61113/AG (18.98/11.98) 

KENNY CHESNEY 
GREATEST HITS BNA 67976 /RLG (18.98/12.98) 

TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

19 121 
AUDIOSLAVE 
885105LAVE INTERSCOPE /EPIC 86968` /SONY MUSIC (18.98) 

El 

0 

50 CENT 14 14 97 
GET RICH OR DIE TRYIN' SHADY /AFTERMATH 493544` / INTERSCOPE (13.98/8.98) 

15 13 815 
BOB MARLEY AND THE WAILERS 
L E G O : THE B E S T OF BOB MAR EY NEITHE WAILERS TUF GTNGGIPAA 541MD441+E (1a98/ß.981 u 

16 12 138 
COLDPLAY 
A RUSH OF BLOOD TO THE HEAD CAPITOL 40504* (18.98/11.98) 

17 10 588 QUEEN 
GREATEST HITS HOLLYWOOD 161265 (13.98/11.98) 

18 3 75 

19 7 47 

20 16 115 

21 35 140 

22 15 50 

STEVIE WONDER 
THE DEFINITIVE COLLECTION MOTOWN /UTV 066164 /UME (18.98) 

RAY CHARLES 
THE VERY BEST OF RAY CHARLES RHINO 79822 (11.98) 

EVANESCENCE 
FALLEN WIND -UP 13063 (18.98) 

GREEN DAY 
BOOKIE REPRISE 45529` /WARNER BROS. (12.98/7.98) 

MICHAEL BUBLE 
MICHAEL SUELE 143 /REPRISE 48376 /WARNER BROS. (18.98) 

23 22 57' JACK JOHNSON 
ON AND ON JACK JOHNSON 075012` /UMRG (18.98) 

CD 
25 

26 

27 

28 

29 

31 

32 

33 

34 

o 

35 93 
LED ZEPPELIN 
FAMY DAYS & LATTER DAYS: If REST OF LID ZEPPBIN VOUTANS ONE AND IVA ATANIIC 8361 AG 11 

29 112 
LINKIN PARK 
METEORA WARNER BROS. 48186` (19.98) 

33 123 JACK JOHNSON 
BRUSHFIRE FAIRYTALES ENJOY 860994` /UMRG (18.98) 

21 614 
JOURNEY 
JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18.98/12.981 

27 55 

25 152 

43 125 

32 118 

30 398 

31 107 

46 236 

49 388 

37 4; 37 

38 45 36 

40 50 34 

41E -ENTRY 

RE-ENTRY 

RE-[11TRY 

44 34 

6.= i NE-EMTRY 

'RE-ENTRY 

or 

KELLY CLARKSON 
THANKFUL RCA 68159 /RMG (18.98) 

U2 
THE BEST OF 1980 -1990 ISLAND 524613/IDJMG (18.98/12.98) 

JIMI HENDRIX 
EXPERIENCE HENDIIOL THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671'. L:.1L I1á.ß 

3 DOORS DOWN 
AWAY FROM THE SUN REPUBLIC /UNIVERSAL 064396 /UMRG (13.98/8.98) 

ABBA 
GOLD -- GREATEST HITS POLYDOR/A&M 517007/UME (18.98/12.98) 

LYNYRD SKYNYRD 
TIE MEP OF LYNYRD SKYNYMk 20M D31IIM'M MAMAS MNJJSNM couicn0i1 MCA 11191140E (119+ 

LINKIN PARK 
[HYBRID THEORY] WARNER BROS. 47755 (18.98/12.98) 

DEF LEPPARD 
VAULT -- GREATEST HITS 1980 -1995 MERCURY 528718/UME (18.98/11.98) 

DAVE MATTHEWS BAND 
CRASH RCA 66904 /RMG (18.98/11.98) 

THE POSTAL SERVICE 
GIVE UP SUB POP 595` (14.98) 

BILLY IDOL 
GREATEST HITS CHRYSALIS 28812 /CAPITOL (16.98) 

SUBLIME 
SUBLIME GASOLINE ALLEY /GEFFEN 111413/UME (18.98/12.98) 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 1 t 2229/UME (18.98/12.98) 

JOHN MAYER 
ROOM FOR SQUARES AWARE /COLUMBIA 85293` /SONY MUSIC (18.98/7.98) 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

SIMPLE PLAN 
NO PADS, NO HELMETS...JUST BALLS LAVA 83534/AG (12.98/7.98) 

CELINE DION 
ALL THE WAY...A DECADE OF SONG 550 MUSIC /EPIC 63760 /SONY MUSIC (12.98 Ulf) 

CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2` /CONCORD (17.98/12.98) 

AC /DC 
LIVE LEGACY /EPIC 80214/SONY MUSIC (17.98/11.98) 

KENNY CHESNEY 
NO SHOES, NO SHIRT, NO PROBLEMS BNA 67038/RLG (18.98/12.98) 

LIONEL RICHIE 
THE DEFINITIVE COLLECTION MOTOWN /UTV 068140 /UME (18.98) 

AL GREEN 
GREATEST HITS HI/THE RIGHT STUFF 30800 /CAPITOL (17.98/10.98) 

ERIC CLAPTON 
THE CREAM OF ERIC CLAPTON POLYBOR /A &M 527116/UME (18.98/12.98) 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No 
1 00 on The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer- 
chants. based on data collected by Nielsen SoundScan. Catalog titles are included. 
TOP SOUNDTRACKS: Catalog titles are included. BILLBOARD.BIZ CHART: See 
Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 
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üP 
INTERNET 

3 3 3 

ARTIST 
MI PRINT S. NUMBER / DISTRIBUTING LABEL 

Title 

DAVE MATTHEWS BAND 
RCA 68796 /RMG 

Stand Up 1 

19, 

4 

5 1 2 

6 

9 

IO 

12 

d 

13 '1 1 

14 

15 

ELVIS PRESLEY Elvis By The Presleys (Soundtrack) 
RCA 67883 /SONY BMG STRATEGIC MARKETING GROUP 

BRUCE SPRINGSTEEN Devils & Dust 
:OLUMBIA 83990" /SONY MUSIC 

THE STARTING LINE 
DRIVE -THRU /GEFFEN 004686 /INTERSCOPE 

Based On A True Story 

NINE INCH NAILS 
NOTHING 004553` /INTERSCOPE 

JOHN CENA & THA TRADEMARC 
WWE /COLUMBIA 92498/SONY MUSIC 

With Teeth 

You Cant See Me 

ROBERT EARL KEEN What I Really Mean 
ROSETTA 9810 /KOCH 

DIERKS BENTLEY Modern Day Drifter 
CAPITOL (NASHVILLE) 66475 O 

PRAY FOR THE SOUL OF BETTY Pray For The Soul Of Betty 

BABY JULIUS PRODUCTIONS 5837 /KOCH 

ROB THOMAS ...Something To Be 

r, ELISMA/ATLANTIC 83723/AG 

IL DIVO 
COLUMBIA 93963/SONY MUSIC 

ll Divo 

W E EZER 
.LFFEN 004520'/INTERSCOPE 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE 004149` /UMRG 

LUCINDA WILLIAMS 
LOST HIGHWAY 002368` 

SPOON 
MERGE 505` 

Make Believe 

In Between Dreams 

Live @ The Fillmore 

Gimme Fiction 

18 

5 

15! 

12 

s'` 

129", 

8 

16 

2 

14 II 
66 

44 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL 

ELVIS BY THE PRESLEYS (ELVIS PRESLEY) 
RCA 67883/SONY BMG STRATEGIC MARKETING GROUP 

2 

3 

4 

5 

6 

7 

a 

9 

2 2 

2 

3 25 

4 4 

5 4 

7 40 

6 30 

8 31 

9 4 

10 11 6 

I7 10 3 

12 12 9 

13 

14 

STAR WARS EPISODE III: REVENGE OF THE SITH 
SONY CLASSICAL 94220/SONY MUSIC Ih 

THE PHANTOM OF THE OPERA 
REALLY USEFUUSONY CLASSICAL 93521/SONY MUSIC 

THREE 6 MAFIA PRESENTS CHOICES II: THE SETUP 
HYPNOTIZE MINDS /COLUMBIA 58884 /SONY MUSIC C 

TYLER PERRY'S DIARY OF A MAD BLACK WOMAN 
ROWDY /MOTOWN 004615/UMRG 

GARDEN STATE 
FOX/EPIC 92843 /SONY MUSIC r) 

RAY (RAY CHARLES) 
WMG SOUNDTRACKS /ATLANTIC 76540 /RHINO 

THE PHANTOM OF THE OPERA (SPECIAL EDITION) 
REALLY USEFUL /SONY CLASSICAL 93522/SONY MUSIC 

A LOT LIKE LOVE 
COLUMBIA 94223/SONY MUSIC 

THE OC: MUSIC FROM: MIX 4 
WARNER SUNSET 48705 /WARNER BROS. 

XXX: STATE OF THE UNION 
JIVE 67922 /ZOMBA 

ICE PRINCESS 
WALT DISNEY 861227 

NAPOLEON DYNAMITE 
LAKESHORE 33810 

O BROTHER, WHERE ART THOU? 
LOST HIGHWAY /MERCURY 170069 /IDJMG 

OD C22 THE CHEETAH GIRLS (EP) 
WALT DISNEY 860126 

Ë) Ui 
CQTMPCÁ 

, 

0 
0 

. 3 ó 
2 HOLY IS THE LORD 

CHRIS TOMLIN (SIXSTEPS /SPARROW /EMICMG) 

TAKE YOU BACK 
JEREMY CAMP IBEC) 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

Billboard 

1 20 

3 17 

4 8 

6 20 

7 31 

7 i 

o 10 5 

s 5 12 

/0 9 12 

11 :34 

16 

12 

15 

13 14 27 

14 11 21 

0 21 8 

NOTHING WITHOUT YOU 
BEBO NORMAN (ESSENTIAL /PLG) 

HIDE 
JOY WILLIAMS (REUNION /PLG) 

YOU'RE WORTHY OF MY PRAISE 
BIG DADDY WEAVE 6 BARLOWGIRL (FERVENT) 

VOICE OF TRUTH 
CASTING CROWNS (BEACH STREET /REUNION /PLG) 

HEAVEN 
SALVADOR (WORD -CURB) 

BRAVE 
NICHOLE NORDEMAN (SPARROW /EMICMG) 

ABOUT YOU 
ZOEGIRL (SPARROW /EMICMG) 

HELD 
NATALIE GRANT (CURB) 

BEAUTIFUL ONE 
BY THE TREE (FERVENT) 

LOUDER THAN THE ANGELS 
JOEL ENGLE (SPIN THREE -SIXTY /DOXOLOGY) 

HE WILL CARRY ME 
MARK SCHULTZ (WORD -CURB) 

THIS IS YOUR LIFE 
SWITCHFOOT (COLUMBIA/SPARROW /EMICMG) 

MIRACLE 
JOHN DARIO WEBSTER (BHT) 

Data for week of MAY 28, 2005 
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TO 
DVD SALES 

FEW 

tEW 

TITLE 
LABEL / DISTRIBUTING LABEL 8 NUMBER (PRIC) pi NATIONAL TREASURE (BULL SCREEN) 

DIMENSION HOME VIDEO /BUENA VISTA -1OME EE ERTAIIMENT 35989 (29.98) 
1 

NATIONAL TREASURE (WIDESCREEN) 
DIMENSION HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 3 9E0 (29.98) 

THE PHANTOM OF THE OPERA (2 DISC WIDESCREEN EDITION) 
WARNER HOME VIDEO 38951 (29.98) 

FEY) THE PHANTOM OF THE OPERA (SPECIAL EDITION) 
WARNER HOME VIDEO 70299 (29.98) 

8 

10 

11 

4 3 

THE PHANTOM OF THE OPERA (2 DISC FU_L SCREEN EDITION) 
WARNER HOME VIDEO 38952 (29.98) 

LEMONY SNICKETS A SERIES OF IINFORTUNASE EVENTS (FULL SCREEN) 
PARAMOUNT HOME ENTERTAINMENT 53384 (2938) 

BLADE: TRINITY (UNRATED W DESCREE EDITION) 
NEW LINE HOME ENTERTAINMENT /NEW LINE HIVE VIDEO 07019 :29.98) 

MEET THE FOCKERS (WIDESCREENI 
UNIVERSAL STUDIOS HOME VIDEO 25823 (29.9g 

LEMONY SNICKETS A SERIES OF UNFORIUNM E EVENTS (WDESCREEN) 
PARAMOUNT HOME ENTERTAINMENT 40764 (2E 38) 

Principal Performers 

Nicolas Cage 

Nicholas Cage 

Emily Rossum /Gerard Butler 

Emily Rossum/Gerard Butler 

Emily Rossum/Gerard Butlr 

Jim Carrey /Meryl Streep 

Wesley Snipes /Jessica Biel 

Ben Stiller /Robert De Niro 

Jim Carrey /Meryl Streep 

SANDLOT 2 
FOXVIDEO 27606 (19.98) 

POCAHONTAS: 10TH ANNIVERSARY EDITION 
WALT DISNEY HOME ENTERTAINMENT /BUENA V: TA HOME ENTEITANMENT 22960 (29.98) 

12 3 3 MEET THE FOCKERS (FULL SCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 25824 (29.9E3 

James Earl Jones 

Animated 

Ben Stiller /Robert De Niru 

CilGILMORE GIRLS: THE COMPLETE THIRD SEASON 
WARNER HOME VIDEO 70054 (59.98) 

3 
4 

OCEAN'S TWELVE 
WARNER HOME VIDEO 38948 (27.98) 

8, THE INCREDIBLES (WIDESCREEN) 
WALT DISNEY HOME ENTERTAINMENT / BUENA V I TA HOME ENTER - AINMENT 36387 (29.98) 

THE NOTEBOOK 
NEW LINE HOME ENTERTAINMENT /WARNER HOLE VIDEO 47497 (77.98) 

7 
2 

DARKNESS (UNRATED EDITIOY) 
DIMENSION HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 4628 (29.98) 

THE INCREDIBLES (FULL SCREEN) 
WALT DISNEY HOME ENTERTAINMENT /BUENA VI:T.A HOME ENTER - AINMENT 39841 (29.98) 

HOUSE OF FLYING DAGGERS 
COLUMBIA TRISTAR HOME ENTERTAINMENT (2 =98) 

SIDEWAYS (WIDESCREEN) 
FOXVIDEO 27578 (29.98) 

BLADE: TRINITY 
NEW LINE HOME ENTERTAINMENT /NEW LINE HC'IE VIDEO 07818 25.98) 

HOTEL RWANDA 
MGM HOME ENTERTAINMENT 08501 (26.98) 

NAPOLEON DYNAMITE 
FOXVIDEO 24392 (29.98) 

S1 -3 

18 -1 8 

19 3 3 

20 '2 5 

21 ì 2 

22 13 4 

23 17 20 

Paul G 

Lauren Graham /Alexis Bledel 

George Clooney /Brad Pitt 

Animated 

James Garner /Gena Rowlands 

Anna Paquin 

Animated 

Zhang Ziyi 

iamattVThomas Haden Church 

Wesley Snipes /Jessica Biel 

Don Cheadle 

Jon Heder 

24 
Cli EVERYBODY LOVES RAYMOND :THE COMFLETE THIRD SEASON 

HBO HOME VIDEO 90240 (44.98) 

FINDING NEVERLAND ( WIDESCREEN) 
MIRAMAX HOME ENTERTAINMENT / BUENA VISTA 10ME ENTERTAINMENT 38218 (29.98) 

Ray Romano /Patricia Heaton 

Johnny Depp /Kate Winslet 

1.611 

PG 

PG 

'G,11 

A.1 I 

c.n 

G,1 

NH 

s r: 

nH 

NR 

'3-r. 

PG 

NR 

PG 

,.1: 

'G 

JR 

SALB DAIS CCMPILED BY 

N. Nielsen 
VIdeoScan 

See Chart _egend for rites and explanations. s 2005, VNU Business Media, Inc. a-d 
Nielsen SoundScan, Inc. All rights reserves. 
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AP 

SEE BELOW FOR COMPLETE LEGEND INFORMAI ON. 

I KW' I-1 DA MAY 
28 

2 

3 

TITLE 
LABEL/DISTRIBUTING LABEL 8 NUMBER 

UMW SI rn A MIES OF UNFORMATEEyons 

PARAMOUNT 40763 22.98 

NATIONAL TREASURE 
DIMENSION / BUENA VISTA 36008 (22.98) 

DORA THE E ICPLORE}t ITS A PARTY 
PARAMOUNT 86653 (14.98) 

4 3 MEET THE FOCKERS 
UNIVERSAL STUDIOS 62826 (23.98) 

g 
CISANDLOT 2 

FOXVIDEO 27838 (14.98) 

6 7 DORA THE EXPLORER: BIG SISTER DORA 
PARAMOUNT 86643 (9.98) 

7 4 3 THE INCREDIBLES 

8 S 10 THE SPONGEBOB SQUAREPANTS MOVIE 
PARAMOUNT 25143 (22.98) 

CITHOMASTHE2.88) f,lEFp@NYFORTHOMA,S 
HIT 08992 (12.98) 

DORA THE EXPLORER: CATCH THE STAR 
PARAMOUNT 86493 (9.98) 

SHARK TALE 
DREAMWORKS 91879 (24.98) 

WALT DISNEY /BUENA VISTA 36425 (29.98) 

9 

10 

11 

17 
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12 F 12 

13 11 9 

14 9 9 

15 11 

16 13 

17 12 

18 15 

41 
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10 

29 

19 7) 13 
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THOMAS 8 FRIENDS: S0D0R CELEBRATION 
ANIMATED 0 

BARBIE: FAIRYTOPIA 
LIONS GATE 17121 (19.98) 

BARNEIF. LETS GO TO THE FARM 
HIT 20117 (14.98) 

DORA THE EXPLORER: SILLY FIESTA 
PARAMOUNT 79593 (9.98) 

MAX A RUBY: SPRINGTIME FOR MAX 8 RUBY 
NICKELODEON /PARAMOUNT 86503 (9.98) 

BAMBI (SPECIAL EDITION) 
WALT DISNEY / BUENA VISTA 36336 (24.98) 

GARFIELD THE MOVIE 
FOXVIDEO 24681 (19.98) 

ALOHA SCOOBY DOO 
WARNER 02385 (14.98) 

BPONGEBOB Sg NEPANIt MIME MET REAM! 
PARAMOUNT (9.98) 

DORA THE EXPLORER: CITY OF LOST TOYS 
PARAMOUNT 875413 (9.98) 

FAT ALBERT 
FOXVIDEO 27538 (19.98) 

DORA THE DRONER DOMS FANYBBEADYBIRME 
PARAMOUNT 41913 (12.98) 

SCOOBY 000 2: MONSTERS UNLEASHED 
WARNER 28397 (22.98) 

BOB THE BUILDER HELP IS ON THE WAY 
NR 

HIT 24147 (12.98) 
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NATIONAL TREASURE 
OMESON HOW VOEaflB4AVSWHONE 8TERIA VINT 

MEET THE FOCKERS 
UNIVERSAL STUDIOS HOME VIDEO 

LEMONY SNICICETS AWNS OF UNFORTUNATE 

PARAMOUNT HOME ENTERTAINMENT 

'G 

BLADE: TRINITY 
NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIDEO 

OCEANS TWELVE 
WARNER HOME VIDEO 

THE PHANTOM OF THE OPERA 
WARNER HOME VIDEO 

DARKNESS 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 

SPANGLISH 
COLUMBIA TRISTAR HOME ENTERTAINMENT 

SIDEWAYS 
FOXVIDEO 

FINDING NEVERLAND 
MRAMAX HONE BTERTA ENTAKIENA Öa HON£ENERDMBB 

2 

3 

28 

32 4 

27 12 

14 8 

35 60 

PEoyided By Horne Esse Corp: 
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NEW 

8 4 

PS2: MIDNIGHT CWB 3: DUB EDITION nH 

ROCKSTAR GAMES 

XBOX: MIDNIGHT CWB 3: DUB EDITION nR 
ROCKSTAR GAMES 

PS2: STAR WARS III: REVENGE OF THE SITH T `i 

LUCASARTS ENTERTAINMENT 

XBOX: DOOM 3 
ACTIVISION 

PS2: GRAND THEFT AUTO: SAN ANDREAS 
ROCKSTAR GAMES 

PS2: GOD OF WAR 
SONY COMPUTER ENTERTAINMENT 

PS2: GRAN TURISMO 4 
SONY COMPUTER ENTERTAINMENT 

PS2: AREA 51 
MIDWAY ENTERTAINMENT 

XBOX: STAR WARS III: REVENGE OF THE SITH 
LUCASARTS ENTERTAINMENT 

5 4 
XBOX: CLOSE COMBAT: FIRST TO FIGHT 
2K GAMES 
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RTIST 
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE) 

ROBERT EARL KEEN 
ROSETTA 9810 /KOCH 17.98 

PRAY FOR THE SOUL OF BETTY 
BABY JULIUS PRODUCTIONS 5837'KOCH (15 98) 

AMOS LEE 

HAWTHORNE HEIGHTS 
VICTORY 220* (13.98) 

JEFF BATES 
RCA NASHVILLE 67071/RLG (17.98/11.98) 

BLOC PARTY 
VICE /DIM MAK 93815' /ATLANTIC (13.98) 

DAMIEN RICE 
DRMNECTOR 48507 /WARNER BROS. (18.98) a0 

THE RAVEONETTES 
THE ORCHARD /COLUMBIA 92875/SONY MUSIC (11.98) 

CELTIC WOMAN 
MANHATTAN 60233 (18.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085/WALT DISNEY (7.98) 

SHOOTER JENNINGS 
UNIVERSAL SOUTH 003816' (13.98) 

LA SECTA ALLSTAR 
UNIVERSAL LATINO 457702 (14.98) 

VICENTE FERNANDEZ 
SONY DISCOS 95624 (12.98) 

AVENTURA 
PREMIUM LATIN 94082 /SONY DISCOS (13.98) 

SHELLY FAIRCHILD 
COLUMBIA (NASHVILLE) 90355 /SONY MUSIC (11.98) 

RISE AGAINST 
GEFFEN 002967 /INTERSCOPE (9.98) 

M.I.A. 
XL 186' (15.98) 

OLGA TANON 
SONY DISCOS 95679 (16.98) 

ZOEGIRL 
SPARROW 73296 (12.98) 

NB RIDAZ 
NASTYBOY 1020 /UPSTAIRS (13.98) 

MIKE DOUGHTY 
ATO 21537' (15.98) 

THE PERISHERS 
NETTWERK 30387 (14.98) 

ANA BARBARA /JENNIFER PENA 
FONOVISA 351791/ÚG (14.98) O 
KURT CARR PROJECT 
GOSPO CENTRIC 70058 /ZOMBA (17.98) 

THE ARCADE FIRE 
MERGE 225* (15.98) 

RIGO TOVAR 
FONOVISA 351939/ÚG (14.98) 

QUASIMOTO 
STONES THROW 2110' (15.98) 

TEGAN AND SARA 
VAPOR 89403 /SANCTUARY (16.98) 

DECEMBERISTS 
KILL ROCK STARS 60425 (16.98) 

JOY WILLIAMS 
REUNION 10082 (13.98) 

ACCEPTANCE 
COLUMBIA 89016 /SONY MUSIC (11.98) 

RAY LAMONTAGNE 
RCA 63459/RMG (11.98) 

CAFE TACUBA 
UNIVERSAL LATINO 004461 (15.98) O+ 

MISSISSIPPI MASS CHOIR 
MALACO 6035 (16.98/10.98) 

NATALIE GRANT 
CURB 78860 (17.98) 

MUSE 
TASTE MEDIA 48733 /WARNER BROS. (14.98) 

LOUIS XIV 
PINEAPPLE /ATLANTIC 93825/AG (13.98) 

RBD 
EMI LATIN 75852 (14.98) 

MINDLESS SELF INDULGENCE 
METROPOLIS 365' (11.98) 

MARC BROUSSARD 
ISLAND 002938 /IDJMG (9.98) 

REYLI 
SONY DISCOS 93414 (15.98) 

CITIZEN COPE 
RCA 52114/RMG (11.98) 

What I Really Mean 

Pray For The Soul Of Betty 

Amos Lee 

The Silence In Black And White 11 

Rainbow Man . 
Silent Alarm 111 

O . 
Pretty In Black a 

111 

I 

U 

I 

Celtic Woman 

Baby Einstein: Lullaby Classics 

Put The O Back In Country 

Consejo 

Mis Corridos Consentidos 

God's Project 

Ride 

Siren Song Of The Counter Culture 

Arular 

Una Nueva Mujer 

Room To Breathe 

nb ridaz.com 

Haughty Melodic 

SUPERCHIC[K] 
INPOP 71279 (12.98) 

- JEM 
ATO 21519 (12.98) 

LYRICS BORN 
GUANNUM PROJECTS 80703 /EPITAPH (13.98) 

DJ TEPEHUANES 
DISA 720527 (12.98) 

MARTHA MUNIZZI 
MARTHA MUNIZZI 0001 (16.98) 

MICAH STAMPLEY 
DEXTERITY SOUNDS 66933/EMI GOSPEL (17.98) 

THE JOHN BUTLER TRIO 
LAVA 93804/AG (13.98) 

ISRAEL AND NEW BREED 
INTEGRITY GOSPEUEPIC 91263/SONY MUSIC (18.98) 

Let There Be Morning 

Confesiones 

One Church 

Funeral 

La Historia De Un Idolo 

The Further Adventures Of Lord Quas 

So Jealous 

Picaresque 

Genesis 

Phantoms 

Trouble 

Un Viaje 

Not By Might, Nor By Power 

Awaken 

Absolution 

U 

I 

I 
I I 
I 

The Best Little Secrets Are Kept I 
Rebelde 11 

You'll Rebel To Anything 

Carencro 

En La Luna . 
The Clarence Greenwood Recordings 

Beauty From Pain 

Finally Woken 

Same 1 @ #$ Different Day . 
Duranguense Mix 2005 

The Best Is Yet To Come 

The Songbook Of Micah 

Sunrise Over Sea. 
Live From Another Level 

BREAKING & ENTERING 
The debut album by rock band Pray for the Soul of Betty, which features former "American 

Icci" contestant Constantine Maroulis. bows at No. 2 on Top Heatseekers this issue. 
Discover artists making their inaugural Billboard chart runs each week 

in Breaking & Entering on billboard.com. 
X)I1 

II 

The best- saling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
'C {. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers chart. See Chart Legend for rules and explanations. CO 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
AI -igh1 reserved. 
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SINGLES & TRAcKs 
SONG INDEX Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1, 2 STEP (Royalty RBghtings, ASCAP /Hato South, 
ASCAP /Music 101 ASCAP/Warner-Tamerlane. 
BMIBubba Gee, BMI/Noontime Tunes BMI/Mass 
Confusion. ASCAP/WB, ASCAP). WBM. H100 32. 

POP 25 
1 THING IMi Suk. ASCAPUniversal. ASCAP/EMI 

Blackwood BMVDam Rich BMVEMI U Catalog. 
ASCAP i HI /WBM. H100 28, POP 45. RBH 12 

4TH OF JULY (Universal. ASCAP /Faster N Harder 

Muer .1Pi HL CS 46 
70EAST 7f ;Pt" `lino 

A 
ADIOS AMOR TE VAS BM': BoR.2 

BMI) LT 15 

AGAIN (Chyna Baby, BMVUnlversal, ASCAP /Tetra- 
ggrammaton, ASCAP/Nivrac Tyke, ASCAP /Jesse Jaye. 

ASCAP/Reach Global, ASCAP/The Robinson Music 
Group, BMV29 Black Music, BMI), HL. H100 58, 

RBH 10 
AIN'T GOT NOTHING (Crump Tight, ASCAP/Trill Pro- 

ductions. ASCAP/9W4L. BMI) RBH 95 
AIRE (Ser -Ca BMI) LT 5 

ALABAMA (hanCan, BMI) CS 54 
ALCOHOL (EMI April, ASCAP/Sea Gayle. ASCAP), 

HL. CS 32 
ALGO ESTA CAMBIANDO (Lutein, BMVDoble 

Acuarela Sonos ASCAP/EMI Blackwood. BMI) LT 36 

ALGO MAS (ENSI April, ASCAP) LT 7 

ALL BECAUSE OF YOU (Liesses First Born Music, 
BMWWilkinson Ave., BMVMilYork City Music, 
ASCAP/Jerome Jones. SESAC/Notting Hill Songs. 
SESAC/Peermusic Ill BMVYoung Fiano. SESAC/All 
Blac Muzik SCAP/EMI April. ASCAP), HL. H100 
76; RBH 23 

ALL I DO Gold Forever, BMVStone Diamond, 
BMVEMI Blackwood, BMI . HL. RBH 91 

ALMOST (Zomba, ASCAP/Drop Your Pants, 

ASCAP /Sonotrack. BMVEMI Blackwood. BMl). 
HUWBM H100 65; POP 39 

AMERIICAN BABY Golden Grey, SCAP/rnco Pub- 
lishing, ASCAP/Bat Future. 

0 
MV ongs Of Universal, 

AMOR DEL BUENO Monster Music, ASCAP) LT 16 

AND THEN WHAT (Not Listed) RBH 69 
ANYTHING BUT MINE (Gravi ron. SESAC /Camival 

Music SESAC) CS 11; H100 75 
ASAP (¡Doman Md Ya Mfa estYs Music, 

ASCAP/Down Holmes Publishing, BMI) RBH 31 

AS GOOD AS I ONCE WAS (Tokeco Tunes 

BMVSony/AN Tree, BMVBig Yellow Dog, 
Tunes, 

Cracker, BMI) HL, CS 24 
ASI COMO HOY (EMOA, ASCAP) LT 50 
EL AUTOBUS (E imusa. ASCAP/Fato. ASCAPNan- 

der America. BMI) LT 31 

BABY DOLL Greenhorse. BMVEMI Blackwood, 
BMW Rule Music. ASACPBMI April, ASCAP). HL, 

CS 30 
BABY GIRL (Dirkpit, BMVGreaterGood. ASCAP /Jen- 

niter Nettles, SCAP/Ielegrammusic, ASCAP) CS 

15; POP 80 
BABY PM BACK (Byefall Music, ASCAP/Famous, 
ASCAP/Latino Velvet, BMVSongs Of Universal. BMI), 
HL H10037;( POP 29 

óóY BABY 
od, 

MAMA (Uncle 
BMVMS 802, BMWñ chappellk 

BMI.HLAWBM,RBH79 
BACK THEN (Mike Jones, BMI) RBH 48 
BAILA ESTA KUMBIA (EMI Blackwood, BMVA.0.3. 

BMVPeace Rock, BMI) LT 44 
BANDOLERO (Mla Mussa, ASCAP) LT 6 

BEHIND THESE HAZEL EYES (Smell Songs, 
ASCAP/Zomba ASYCAP/Kasz 

Money Publishing, ASCAP/EMI April, ASCAP). 
HL/WBM, H100 18; POP 8 

BE ME (Copyright Control) RBH 100 
THE BEST MAN (Blaine Larsen, SESAC/Megan 

Beautiful, SESAC/Slay The Giant, SESAC/Ivrarathon 

Key II Music, BMWWamesTamerlane. BMVSongs Of 

The Collective. BMVBack In The Saddle. ASCAP), 
WBM CS 60 

BEST OF YOU M.J. Twelve, BMUI Love The Punk 

Rock Music, BMVSo Of Universal BMVLMing 
Under A Rock ASCAPAJniversal, ASCAP/Flying Ear - 

form BMI), HL H10062; POP 64 

BEVERLY RILLS (ED. Smith, BMI) H100 21; POP 27 
BE YOURSELF ((Disappearing One, SCAP/LBV 

Sons, BMVMelee Savvy Music BMVEe 3, 

BMVEMI April, ASCAP HL, H10O 67; POP 74 
BIG TIME Love, 

oue M VVRoundASCAP/EMI BMI). 
Black- 

wood. wood,B 
CS 22 

BIG WHEELS (M Felon Entertainment, ASCAP) RBH 

BILLY'S GOT HIS BEER GOGGLES ON (Castle 
Street ASCAP/Munah, BMVTexabama Music, 
BMVI(atank Music BM)), BM. CS 50 

BLESS THE BROKEN ROAD (Careers -BMG, 

BM Floyd62 
Dream, BMVJeff BMVBug, BMI). 

BWE 
BOULEVARD OF DREAMS 

END POP 88 

BOULEVARD OF 9R0 
ASCAP /Green Daze. ASCAP). WBM, H10015, POP 

BREAKAWAY (Friends 01 Seagulls. ASCAP/Five 
Card, ASCAP/Music Of Windswept, ASCAP/WB. 
ASCAP /G Matt, ASCAP /Alma. ASCAP/Avril Lavigne, 
SOCAN HLAWBM,H10038 

BREATHE (2 A,M.) (MniBonnaMusic, ASCAP), 

WBM, H100 60: POP 52 
BRING EM OUT (Carter Boys ASCAP/EMI April. 

ASCAP/Wamer - Tamerlane BMI/Domani And Ya 

Majesty's Music. ASCAP/Swia Beat, ASCAPNni- 
versal, ASCAP), POP 78: RBH 46 

BRING ME DOWN (Soy /AN Tree. BMVWHATSKI 
Music. ASCAP /Ouil Makin' At It Music. SCAP), HL, 

CS 45 
B.Y.O.B. (Sony /AN Tunes, ASCAP/Ddevil, ASCAP), 

HL, H 100 43; POP 40 

CANDY SHOP ( cottStorch, ASCAP/TrilI Produc- 
lions, ASCAP/50 Cent, ASCAP/Universal, ASCAP), 
HL H10013 POP 17; RBH 32 

CANT SATISFY HER (Loyal Soldiers, ASCAP /Jam 

One, ASCAP) RBH 36 
CATER 2 U (Sony/AN Tunes, ASCAPBeyonce, 

ASCAP/Kelentlria, ASCAP/Michelle MW, 

ASCAP/EMI Blackwood BMVRodneyJerkins, 
BMVNotting Dale, ASCAP/Black Owned Musik. 
ASCAP/Ric Rude, ASCAP), HL H100 83; RBH 18 

CAUGHT UP (Diq Dre, ASCAP/Universal. 
ASCAP/Double Oh Eight ASCAP/PoohBZ, 
ASCAPMitco South, ASCAP/Music Of Windswept, 
ASCAP/EMI April, SCAP/Pladis, ASCAP), HL 
H10046 POP 26 

CAUGHT UP (Songs Of Universal BMVSlavery, 

BMVFamily Bizsess Muzik BMVbJ Irv, BMVKam 

Kam's Music. BM), HL RBH 94 
CHARIOT (G. DeGraw Music. BMVWamerTamerlane, 

BMI), WBM, H100 59; POP 32 

CITY BOY WIT IT (l ` :.CAP) 

RBH 86 
CLASS REUNION (THAT USES TO BE US) 

(Soil) . .,ro. 

BMI .. Sy 

Mule "r 
.....a.,._ 

-.ving 

Company, ASCAPANixen. ASCAPL HIS CS 26 

COLD Suggarslar. BMI) POP 54 
COLLIDE (160 Music BMVWarner- Tamerlane, 

BMI/Tentative BMI . WBM. H100 26. POP 22 

COMO PUDISTE (EMI April, ASCAP /Gunhill Road. 

ASCAP/Perez Soto. BMIAlarner- Tamerlane. BMI) LT 

14 

CONTRA VIENTOS Y MAREAS (WB. 

ASCAP/Muziekwtgeveris Artemis 8V. BMI) LT 9 

THE CORNER (Songs Of Universal. BMVSenseless. 
BMVPlease Gimme My Publishing. BMVGetting Out 

Our Dreams. BMVEMI Blackwood. BMLBe Bop Or Be 

Dead Music. ASCAP/Tunes By Dune. ASCAP). HL. 

RBH 43 
CROSS MY MIND (Universal. ASCAP /Jatcat, 

ASCAP/Blues Baby, ASCAP/Jay-Oui. ASCAP/No 
Gravity. ASCAP). HL. RBH 70 

DA ¡¡Universal SCAP/Tvtáry J. Elige, 
ASCAPBIackWallStreet, BMVEachlTeachl, 
ASCAP /50 Cent, ASCAP/Dade Co. Project Music, 
BMVZomba Songs. BMVGolden Fleece. BMVMured, 

BMI , HL H100 77: RBH 21 

DEAR SUMMER (Carter Boys. ASCAP/EMI April, 

ASCAP/F.O.B., ASCAP/Mchoma. BMIMOdlew. BMl), 
HL, RBH 82 

DEM BOYZ (Regina's Son. ASCAPNieniahmar 
Music, ASCAP /J Music, BMIBIywid It, BMVGrit- 
fin Ga. Finest BMVEMI April, ASCAPAshmoot 
Music, BMVWamer- Tamerlane, BMI) RBH 34 

DIAMONDS FROM SIERRA LEONE (Please Gimme 
My Publishing, BMVGettingg Out Our Dreams. 

BMVEMI Blackwood. BMVFOur Deuce Publishing, 
ASCAP/You Can't Take It With You, ASCAP/EMI Und 
Catalog. BMIA3arwin. ASCAP), HL. H100 86: RBH 

30 
DISCO INFERNO (50 Cent. ASCAP/Universal, 

ASCAP/700. ASCAr) H100 22; POP 19 

DONT ASK ME HOW I KNOW (Mosaic Music, 
BMLBobbys Song And Salvage. BMI/Bill Butler. 

BMVJonesBone Music, ASCAP/fier Three Music, 
ASCAP) CS 21 

DONT CHA (God Given, BMI) RBH 97 
DONT CHA (God Given, BMI/T'Ziah, BMVEnsign. 

BMI). HL. H100 49 POP 28; RBH 51 

DONT PHUNK WITH MY HEART (Careers -BMG, 
BMVZomba Songs, BMVwill.i.am, BMVCherry River. 

BMVPrintz Polar. BMVSongs Of Universal, BMBEI 
Cubans BMVEMI Blackwood, BMI Mokolumbi, 
BMI), HL/WBM. H100 6 POP 2 

DONT STOP (¡Music Of Windswept. ASCAP/Hitco 
South. ASCAP/Shakur Al -Din, ASCAP/The Waters Of 

Nazareth, BMVEMI Blackwood, BM6Pressure Music. 
ASCAP/My Own Chit BMI). HL RBH 93 

DONT WORRY' BOUT A THING (Emedo, 
ASCAP/WB. ASCAP/EMI Blackwood, BMI), 
HUWBM, CS 28 

DO SOMETHIN' (Muriyn, ASCAP/Universal-Poly- 
Gram International, ASCAP/EMI April, ASCAP), HL 
POP 70 

DOT COM (I Like Em Thicke. ASCAP/Da Gass Co,. 

ASCAP/Big Kidd Music BMVEMI Virgin Songs, 

DO YOU WANT 
ASCAP/EMI 

RIESMWITHITHAT (LLavvende BZoo 

77 

Music BMVSony /AN Acuff Rose, BMVCircle C. 

ASCAP), HL CS 59 
DRAGOSTEA DIN TEI (MA YA HI) (Media Services. 

UCMR- ADAÆMI Music Publishing, UCMR- 
AOA4afayette Music, SCAP/Lookieluke Songs, 
ASCAPÆMI April, ASCAP) HL. POP 99 

DREAM BIG (Wamer - Tamerlane BMI), WBM, CS 47 
DREAMGIRL (Golden Grey, SCAP/Fmco Publishing, 

ASCAP/Bat Future, BMVSongs Of Universal. BMI). 
HL. POP 96 

DREAMS (8lackWallStreet, BMVEachlTeachl. 
ASCAP/Hip Hop Since 1978. BMVPlease Gimme 
My Publishing, BMVEMI Blackwood, BMI), HL, RBH 

64 
DROP IT UKE ITS HOT (My Own Chit, BMVEMI 

Blackwood. BMI/The Waters Of Nazareth, 

BMVCareers-BMG. BMbRaynchaser, BMI), HL RBH 

33 
DRUGS OR JESUS (Sony /AN Cross Keys, 

ASCAP /Onty, BMVCareers -BMG, BM ilverkiss, 
BMVSongs Of Universal, BMVSongs From The 
Engine Room, BMVNashville DreamWorks Songs. 
ASCAP/Monkey Feet ASCAP /Cherry Lane, 

ASCAP/Music Of 1051. ASCAP), CLM/HLAWBM, CS 

19 

ECHAME A MI LA CULPE 
International. BMI LT 19 

EN EL MISMO TREN (Crisma. SESAC) LT 35 
EN SOLEDAD (PI ET BMI) LT 11 

E -PRO Plastic KKosmos Music, ASCAP/Dust Brothers, 

ASCAP/Universal, ASCAP/Brooklyn Dust, 

ASCAP/Universal- PolyGram International, ASCAP). 

HL. H100 96: POP 87 
ERES DIVINA (BMG Songs ASCAP) LT 23 
ERROME (Jackie Frost, ASCAPBMG Songs, 

ASCAP/Nblishing Designee, BMVBubba Gee. 

BMVNoontime Tunes BMVWamer- Tamerlane. 
BMHshmoot Music, BMI), HUWBM, H100 55; POP 

43; RBH 62 
EVERYTIME YOU GO AWAY (Cancelled Lunch, 

ASCAP/Universal- PolyGram International, ASCAP). 

HL, RBH 49 

FALLTDPIECES (Almo, ASCAP /Awil Lavigne. 

SOCAN/Under Zenith SOCAN HL POP 84 
FAST CARS AND FREEDOM )Sonal /AN Cross Keys, 

ASCAP /Only, BMVMajor Bob, ASCAP/Sweet Sum- 
mer, ASCAP/Warner- Tamerlane, BMVLexi's Palm Tree 

Music, BMI) HL/WBM, S 7: H100 66 
FEEL GOOD INC (EMI Blackwood. BMV80's Kid 

Music, BMVUnderground Animals. ASCAP) H100 

74 POP 48 
FEEL R IN THE AIR (Music Of Windswept, 

ASCAP/Hitco South, SCAPBhakur AI -Din, 
ASCAP / Copyright Control) RBH 81 

FOREVER, FOR ALWAYS FOR LOVE (EMI April, 

ASCAP/Uncle Ronnie's, ASCAPBarry Platnick, 
ASCAP) HL RBH 38 

FREE YOURSELF (Mass Confusion, ASCAP/WB, 
ASCAP /CraigMan, ASCAP/DreamWorks Songs, 
ASCAP/Universal. ASCAP/Nisan's Music, 
ASCAP/Music Of 1091, ASCAP /Cherry Lane, 

ASCAP), CLMMLABM, H100 78: ROH 16 

RQN (Carus -BMG, BMI/Sagrabeauu 
Son s, BMVSony /AN Songs, BMVBig Yellow Dog, 

BMI HL/WBM, CS 35 
GET BACK (Universal, SCAP/Ludacris. SCAPBiiz- 

58 I Go to www.billboard.biz for complete chart data 

ab f.' . - :AP1. HL, POP 66 
GET CHUNK Swole. ASCAP /Jay Music, 

ASCAi Rhino. BMVSwizole. BMVEMI April, 
ASCAP/EMI Blackwood, BMI), HL. RBH 65 

GET IT POPPIN (WWarner- Tamerlane BMVJoey & 
Ryan Music, BMI/Scoll Storch, ASCAP/NT, ASCAP) 
RBH 66 

GET RIGHT (Dam Rich, BMI/EMI Blackwood, 
BMVUnichappell. BMVEMI April, ASCAP), HUWBM, 
POP 72: RBH 80 

GIRL (Sony/AN Tunes. SCAPBeysnce, 
ASCAP'Helendria. ASCAP/Michelle MW, ASCAPArs 
A Wonderful World Music. BMVChrislopher Garrett. 

ASCAP/Hitco South. ASCAP/Music Of Windswept, 
ASCAP/EMI Full Keel, ASCAP/EMI Longitude, 
BMVAngela Beyince. ASCAP/Hitco Music. BMVEMI 
April), HL Hí0023; POP36: RBH I1 

GIRLEIGHT Kakeni Music. ASCAP/Beats Me, 
ASCAP/Lil Jon 00017 Music. BMVWhite Rhino. 
BMVSongs Of Teer. BMVMarchninth ASCAP/Gnat t 

Boory.ASCAP/Chrysalis, ASCAP/EMI Blackwood 
BMI). HL H100 24. POP 47, RBH 26 

GIVE ME THAT (Trill Productions, ASCAP/MY Own 

Chit. BMVChase Chad. ASCAP/Ihe Waters Of 

Nazareth. BMVEMI Blackwood, BMI) H100 84: RBH 

GOIN' CRAZY (Natboogie Publishing, 

A 

April, 
SCAP /Shupe The World Publ sh nSEA Cott 

World, ASCAP/Latins Goin Platinum, BMI), HL 
H100 40; POP 24 

GONE (Gotlahaveable, BMVLove Monkey, BMVSongs 
Of Windswept Pacific. BMVSony/AN Tree, BMp, HL, 

CS 12; H100 79, POP 92 
GOODBYE TIME (Sony /ATV Tree, BMI) CS 20 
THE GOOD LIFE (EMI April, ASCAP/Sea Gayle, 

ASCAPAvlosaic Music BMI) HL CS 57 

GOTTA GO GOTTA LEAVE (TIRED) (Sony /ATV 
Tunes, ASCAPNSG Tunes, AAASCAP /JuneBugSpade, 
ASCAP), HL RBH 52 

GOTTA MAKE IT (April's Boy Music BMVKharatroy. 
ASCAP/Uncle Bobb7s Music, BMVEMI Blackwood, 
BMVXim Hoglund Publishing Designee, 
ASCAP/Mighty Three, ASCAP/Warner- Tamerlane 
BMVStaying 

iH 
g hic 

53 
Music, CAP /Almo, ASCAP/WB, ASCAP), HUVVB 

GRIND WITH ME (Flue Star Publishing BMVBIack 
Boy Hatchet, BMVEMI Blackwood, BMI), HL H100 
25 POP 57 RBH 17 

GUESS WHO LOVES YOU MORE Zomba. 
ASCAP /Ahmad's World, ASCAP/K -Dope Music 
ASCAP/Unichappell. BMVAlexscar. BMI), WBM, 
RBH 59 

GUTTA LIVIN (Bolaman'sTalking -Drum Publishing. 
ASCAP) RBH 96 

THE HAND THAT FEEDS Leaving avine Home. 
ASCAP/1VT ASCAP) H100 50, POP 56 

HASTA EL FIN (Juan & Nelson, ASCAP) LT 25 

HATE IT OR LOVE R (BlackWallStreet, 
BMVEach7Teachl. ASCAP /50 Cent, ASCAP /UsHur- 
sal, ASCAP/Dade Co. Project Music, BMI/Zomba 
Songs, BMVGolden Fleece, BMVMured, BMI). 
HUWBM H100 5; POP 12; RBH 14 

HEAVEN 
/t 

(BMI April, ASCCAAP/Wet Ink Red. 

ASCAP/Baboogoschka Worldwide Tunes. 
Tyme. 

ASCAP/Songs Universal, BMVGo)d Fever Music. 

HELENA (S0 LONG & GOODNIGHT( (Blow The 

Doors 0 The Jersey Shore Muisc, BM) POP 82 
HELP SOMEBODY (Careers-BMG, BMVGotlahave- 

able BMVSongs Of Windswept Pacific, BMI) CS 31 

HE OIGHTA KNOW THAT BY NOW (Universal. 
ASCAPSongu Of The Village. ASCAP/f ltawhirl, 
BMI), HL CS 49 

HICKTDVIN (Wamer - Tamerlane, BMVBig Love. 

ASCAP/WB ASCAP /Carol Vincent And Associates, 
SESAC). WBM, CS 43 

HILLBILLIES (Gypsy Outfit. ASCAP/Soul 01 Eve 

Music ASCAP/World Of Groove Music. 
ASCAP/Haber Corporation BMI) CS 44 

HOLD YOU DOWN (Sony /AN Songs, BMVCori 
Titian( BMVGregory Christopher Publishing Deis - 
gnee ASCAP /Gregory Bruno's. BMVEMI April, 
ASCAP /Justin Combs. ASCAP /Adorable Songs Col- 
lection, ASCAP/Warner - Tamerlane, BMVJoey & Ryan 

Music, BMVSongs Of Lastrada, BMVSaja, BMVEMI 
Blackwoo), HLAWBM POP 75 

HOLD YOU DOWN (SPRING MIX) (Sony /ATV 
Songs. BMVCori Tifoni, BMI /Gregory Christopher 
Publishing Deisgnee, ASCAP /Gregory Bruno's, 
BMVEMI April, ASCAP /Justin Combs, 
ASCAP /Adorable Songs Collection, ASCAP/Warner- 
Tamerlane, BMVJoey & Ryan Music. BMVSongs Of 

Lastrada BMVSa'a BMI), HL/WBM, POP 86 
HOLIDAY (WO. ASCAP /Green Daze, ASCAP), WBM, 

H100 31; POP 33 
HOLLABACK GIRL (Harajuka Lober Music 

ASCAP/The Waters Of Nazareth, BMVEMI Black- 
wood. BMA. HL H100 1. POP 1; RBH 92 

HOME (Michael 
HL, 

Publishing Designee, 
BMVAlmost October Songs, BIM/Universal-MCA, 
ASCAP /Alan Chang Publishing Designee. ASCAP), 
HL, H10097 

HOMEWRECKER (Sony /AN Cross Keys, 
ASCAP/Hoosiermama Music, ASCAP/Universal 
ASCAP/Memphersfield, ASCAP/House Of Full Cir- 

cle. BMI HL CS 2; H100 56 
HONKY MNK U (Tokeco Tunes, BMI) CS 34 
HOW COULD YOU (First Avenue, ASCAPBMG 

Sons, ASCAP/Demis Hot Songs, ASCAP/Edmonds, 
BMVEMI April. ASCAP/Underdogs Songs. BMIArv- 
ing BMVED Duz IL BMVAntonio Dixon's Muzik, 
ASCAP /Johnnie Law Music, BMVFamous. ASCAP), 
HL H100 54; RBH 15 

HOW TO DEAL (SoulSick Muzik, BMVJumppisg Bean, 

BMVWBM. SESACBabyboys Little, SESAC/Neon- 
time South. SESAC) H1D0 94' POP 76 

HOW WE DO (50 Cent, ASCAP /Universal, ASCAP /J, 
Taylor For BlackWallStreet. SCAP/EachlTeachl, 
ASCAP /Ain't Nuthin' Gain' On But Funkingg 

ASCAP/WB, ASCAP/Elvis Mambo, ASCAP/Blotter, 
ASCAP/Music Of Windswept, ASCAP). HLAWBM, 
H100 47; POP 41 

HOY COMO AYER (Maximo Aguirre, BMI) LT 4 

HYPNOTIC (Zomba Songs, BMVR.KeIIy, BMVEM) 
April. ASCAP/No Question Ent., ASCAP /J. Brusco, 
ASCAP/Desert Storm, BMVEMI Blackwood, BM), 
HL/WBM, RBH 99 

f 

I AIN'T NO QUITTER ,ui.ersal -$ongs 0f PolyGram 
International, BMVLOon Echo, BMVOut Of Pocket. 

ASCAP/Zomba, ASCAP), CS 53 

I CANT STOP LOVING YOU (Kemmunity. BMI) 
H100 

R98; 
RBH 27 

IF HEAVEN (Sonÿ AN Cross Keys ASCAP/Purple 

Crayon. ASCAP), HL CS 10 F1100 88 

IF SHE WERE ANY OTHER WOMAN (Sony/AN 
Tree, BMVEMI April ASCAP/Didn1 Have To Be 

ASCAP/WB, ASCAP/Platinum Plow, ASCAP), (WBM. 

CS 36 
IF SOMETHING SHOULD HAPPEN (EMI April, 

ASCAP/Sea Gayle, ASCAP /Allantic Bridge, 
BMI/Mosaic Music BMI , HL CS 16; H100 100 

(I JUST WANT IT) TO BE OVER (Book Of Daniel. 
ASCAP/Letlow ASCAP/EMI April ASCAP/She Wrote 
It ASCAP /OMC Songs, ASCAP) PBH 41 

I LIKE IT (Reverb, BMI/WarnerTamerlane, BMVDis- 
tinctive Music BMI) POP 83 

ItL TAKE THAI AS A YES (THE HOT TUB SONG) 
(Songs Of Mighty Isis Music. BMWista Larga Music. 
BMVSelior Vicente Music, BMI /Haber Corporation. 
BMI) H100 95 

PM A HUSTLA (Larsinyy, ASCAP /Swizz Beatz 

ASCAP/EMI April. ASCAP/Universal. ASCAP/W8. 
ASCAP /Carter Boys, SCAPNirginia Beach, 
ASCAP). HL/NBM, H100 39 POP 77; RBH 9 

DY I'M REA (Mint Factory ASCAP) RBH 61 

INCOMPLETE (Word, ASCAP / Glomo Music, 
ASCAP/Universal- PolyGram International, 
ASCAP /Mgelou ASCAPBigqht Bank, ASCAP/MY 
Getaway Driver ASCAP , HL/IWBM H100 14, PUP 6 

INCREDIBLE FEELIN' Slim Thug, BMVBubba Gee, 
BMI/Noontime Tunes BMVWarner- Tamerlane. 

BMVishmoot Music, BMVEMI Blackwood, BMI), 
HUWBM RBH 73 

IN THE KITCHEN Zomba Songs, BMVR.Kelly, 8M), 
WBM, POP 69; ROH 22 

I PLAY CHICKEN WITH THE TRAIN (Muzik Mafia. 
ASCAP/WB ASCAP/Rich Toen, ASCAP/EMI Black- 
wood. BMVt3ounded, BMVPotty Mouth, BMI). 

I SEE ME (Sony Á N Acuff Rose, BMI/Post Oak. BM), 
HL, CS 4 

ITS A HEARTACHE ¡Careers -CMG, BMIAojo, 
8M EN BMI) CS 33 

ITS GETTING BETTER ALL THE TIME (Sony /AN 
Tree, BMVKatys Own Music. BMI), HL CS 13; H100 
92 

ITS LIKE THAT (Rye Songs, BMVSongs Of Universal. 
BMVShaniah C mone, ASCAP MI April. 
ASCAP/Seal Music, ASCAPBMG Songs 
ASCAP/11Naked Under M Clothes ASCAP /Chrysalis, 

I UNDE TAND ((BBad Badyy 

POP 
sic, ASCAP) RBH 88 

( riversa -'.I ram nternational. 
ASCAP/Telegrammusic, A AP), HL, POP 73 

JUST A UL BR (50 Cent, ASCAP /Universal, 
ASCAP /Scott Storch, ASCAP/NT. ASCAP). HL. 

H1004' POP 20 RBH 4 

JUST A MOMENT (Zomba. ASCAPgqll Will, 
ASCAP/Notting Dale. ASCAP/Mawkeen's, 
ASCAP /Clifford Peacock Publishing Designee. 
BMI/Warner- Tamerlane, BMI/Bernard's Other, 

BMI /Sony /AN Songs. BMI), HLNWBM RBH 83 

KARMA Book Of Daniel, ASCAP/EMI -lint 
ASCAP (low. ASCAP). HL, H100 36, POP 1B 

KEG IN E CLOSET Sny /ATV Cross Keys. 
ASCAPAslandsoul. ASCAP /Only, BMI), HL. CS 17 

LA CAMISA NEGRA (Ca11-0eo11. BMI /Peermusic Ill, 

BMI H10089 LT1 
LA GORDA LINDA (Arthur Hanlon. BMI) LT 39 
LA SORPRESA (TN Ediciones, BMI) LT 10 
LA TORTURA (The Caramel House, BMVSony/AN 

Latin BMVNomad, BMI) H100 80; LT 2; POP 85 
LET ME GU (Escatawpa, BMVSongs Of Universal, 

BMI) H10016 POP 11 

LET ME HOLD YOU (Shaniah Cymope ASCAPBMI 
April ASCAPInvisib e, BMVChryys5aális Songs, 

MVAImo Irving. BMI), HL, H100 93. POP 9, RBH 

LET ME LOVE YOU (Scott Storch, ASCAP/TVT, 
ASCAP/Pep-Soul Music, ASCAP/R.H. Compound, 
ASCAP/EMI April, ASCAP), HL, H100 35; POP 37; 
RBH 24 

UKE THAT (Vals Child ASCAP /Swizz Beat 
ASCAP/Universal, ASCAP/Trio BMVAIIey. BMVPauI 
Simon, BMVWB ASCAP) RBI') 60 LISTEN TO YOUR HEART (EMI Blackwood, 
BMI /Jimmy Fun Music BMI) POP 51 

UVE LIKE YOU WERE DYING (Warner - Tamerlane. 

BMI/Big Loud Shirt ASCAPAntegrated Copyright 
Group, _ASCAP), WBM POP 97 

LLEVAME (Yami, BMVEMI Blackwood, BMI LT 41 

LO MEJOR FUE PERDERTE (Not Listed) LT 47 

LONELY (Famous ASCAPBYyefall Music, 
ASCAP/Feather, 

(Famous, 
HL H10010 POP 5 RBH 85 

LONELY NO MORE (U Rule Music ASCAP/EMI 
ppnil, ASCAP) HL H100 7; POP 7 

LONG SLOW 
Haven, 

iNew 
WorrseBMVthe New BMVpamilh Haven, BM 

LASCAP/RPM, I OU 'VE DONE (Jet Musc, ASCAP) 
H100 68. POP 53 

LO QUE PASO PASO (Los Cangris, ASCAP) LT 42 
NT LOSE CONTROL (Mass Confusion. ASCAP/WB, 

ASCAPBoyál(y Rightings, ASCAP/Warner-Tamer- 
lane, BMVBig Colorado Music BMVDeep Sppaace 

Mussrgiicy,, BMVPublishin Corp, Of America, BMI/Pure 

LOT OF LEAVIN' LEFT TO DO (Sony /AN Tree 

BMVSony /ATV Cross Keys. ASCAP) CS 5: H100 57; 

POP 94 
LOVERS & FRIENDS (Lit Jon 00017 Music, 

BMVTVT, BMVWhite Rhino BMVU.R. IV, ASCAP/EMI 
April ASCAP/Ludacris ASCAP/Michael Sterling. 
ASCAP/Universal ASCAPArving, BMVTersevere. 
BMI), HL POP 9S: RBH 44 

WNA LLENA (Prime. BMI) LT 29 

am S Dot Pobfishing. 
BMVHitco Music, BMVEO GT, BMVMS Eight Zero 
Two Music BMI/Universal-Songs Of PolyGram Inter- 
national BMVEMI Sosaha, BMI /Jonathan Three, 

BMI). HL RBH 37 
MAKING MEMORIES OF US (Sony /AN Tunes 

ASCAP /J Only. ASCAP), HL. CS 1. H100 44; POP 

MANANA QUE YA NO ESTES (Garmex, BMI LT 48 
MAYOR QUE YO (Universal- Musica Unica. BMI) LT 

43 
MIA (HIP, BMI( LT 24 
MISSISSIPPI GIRL PNB, ASCAP/Love Everybody, 

SESAC/Eve's Guy SESAC /Carol Vincent And Associ- 
ates SESAC) CS 27 

MOCKINGBIRD (Eight 
Pty lMif Reso orld, SCA/NueveMusc,ASCAP), 

WBM POP 46 
MOTIVATION (Domani And Ya Majestys Music 

ASCAP /Toompstone, BMVEMI Blackwood, BMI). HL. 

RBH 72 
MR. BRIGHTSIDE (The Killers ASCAP/Universal- 

PolyGram International. ASCAP), HL H100 12; POP 

10 
MUST BE NICE (LNe, ASCAP) H100 99; RBH 29 
MY GIVE A DAMN'S BUSTED Difflunes, 

BMVMosaic Music, BMISony/ NTree 
BMVWenonga, BMIiMike Curb, BMI). HL. CS 3; 

H100 63 
MY SISTER (Zomba Melodies. SESAC /Agatha Mon- 

roe. SESAC ,Lonna SESAC Annabelles Farm Munir,, 

ASCAPiUniversal. ASCAP4vlosaic Music BMI) 
HI MBM. PS ?9 

NECK OF THE W000S'' BMI) RBH 90 
NI EN DEFENSA PROPIA U, kwood, BMI) LT 

NOBODY'S HOME (Avril Lavigne. SOCAWDwight 
Frye, BMVSmells Like Metal SOCAWAImo 
ASCAP/EMI Blackwood. BMI). HUWBM, POP 95 

NO ME QUEDA MAS (EMI Blackwood. BMVSone 
Iguana. BMI LT 21 

NO ONE'LL EVER LOVE ME (EMI Blackwood 
BMVEMI April, ASCAP / Castle Street. ASCAP/Music 
Highway ASCAP), HUWBM. CS 56 

NOTHIN TO LOSE (Alma ASCAP/Kevin Savigar, 
ASCAP/Universal, ASCAP /Chaggy Buss. ASCAP), 

HL H100 87 
NUMB/ENCORE (Zomba. SCAP /Chesterchaz, 

ASCAP/Bio Bad Mr. Hahn, BMVNondisclosure 
A reement, BMVRob Bourdon. BMIA(enli Kobayashi . 

Aprl.Aeeyy 
Cakes. 

d 
M Cart r Boys. ASCAP/EMI 

April, Worl Music, ASCAP). HUWBM. 
POP 49 

NUMBER ONE (John Legend, BMVOherry River. 

BMVEMI Blackwood BMVPlease Gimme My Pub - 

shin BMINJarner- T 

Gi 

amerlane. BMI). 
CLI{UWBM. RBH 98 

NUMBER ONE SPOT (WB ASCAP/Universal. 
ASCAP). HUWBM, H100 52: POP 60: RBH 25 

first Avenue ASCAPBMG Songs. 
April. ASCAP/ISemis Hot Songs, ASCAP/Black Foun- 
tain. ASCAP/Tank 1176, ASCAP /Anthony Nance 

Muzik. ASCAP/Antonio Dixon's Muzik, ASCAPArving, 

BMVE D Duz It BMI) H100 82; POP 63, RBH 35 

OBSESION NÓ ES AMOR) (Premium Latin, 

ASCAP) ABM, LT 3 

OBSESSION P)WB(NO ES AMOR) (Premium Latin, 

OH (Royal RiNgghtHin s ASCAP/Hitco South 
ASCAP uric 101, ASCAP //uUniversal. ASCAP/Dirty 
Dre, A CAP/Ludacris ASCAP/Universal- PolyGram 
International Tunes, SESAC /Jahpae Joints 
SESAC/EMI April. ASCAP), HL. H100 3; POP 16: 

RBH 3 

OKAY (White Rhino, BMVDrugstore ASCAP/Puer- 
tunes, 

MMSESAggCs//Hale 

Yeah SES/ANNC/Songs Of Peer, 

ASCAP/Zomba, ASCAP /TMIPBlackwwood 
Hamilton, 

HL/WBM POP 58; RBH 39 
ORDINARY PEOPLE John Legend. BMVwill.i.am. 

BMI/Cherry River BMI). CLMIHL. RBH 19 

P 
PERDONA MIS ERRORES .Arpa. BMI) LT 28 
PICKIN' WILDFLOWERS AMI April ASCAP S 

Cowboy ASCAriVB.ASCAP /Sony }AN Cros., ys 

ASCAP /kim Williams, ASCAP), HUWBM, CS 23 
PORQUE ES TAN CRUEL EL APAOR (Sony /AN Dis- 

cos ASCAP /Ar'ona Musical, ASCAP) LT 13 

PORQUE TU NO ESTAS (Historia, ASCAP/B Music. 
ASCAP) LT 40 

PRECISAMENTE AHORA (Warner - Tamerlane, BMI) 
LT 30 

PROBABLY WOULDN'T BE THIS WAY (Almo. 
ASCAPArvingg,, 8MI), HL. CS 38 

PURIFY ME (l;yptron. BMVEMI Blackwood. 
BMI /Soundtron Tunes. BMI /Chrysalis Songs. BMI/No 

11 ßr,111 H' ROH ,8 

DUE LASTIMA 
QUE MAS QUISIERA 

A REAL FINE PLACE TO START 

ASL;AP.SOn ,AIV Clow Koyn, ASCAP.Worle 
World ASCAP) HL, CS 39 

REBELDE (San Angel, ASCAP) LT 45 
REDNECK YACHT CWB (This Is Hit ASCAP/Mus- 

tang ASCAP/Songs 01 Mosaic. ASOAP/Wilburns. 
ASCAP) CS 55 

RICH GIRL ((Ain't Nuthin' Gain' On But Funking, 
ASCAP/WB. ASCAP/Bat Future, BMVSongs Of Uni- 
versal, BMVBIOndie Rockwell. ASCAP/Universal 
ASCAP/Elvis Mambo ASCAPBlotter, ASCAP/Music 
Of Windswept ASCAP/Harajuka Lober Music, 
ASCAP /Jerry Bock Enterprises, BMW'Sluff. 
BMVMH0), HUWBM, H100 29. POP 21 

IvaTa Cúcaracfa. ASCAP), HL. H100 41 

POP 23 
SE FUE Y ME DEJO (Rlete ASCAP/Universal Musi- 

c ASCAP/Sir George. SCAP/WVB, ASCAP) LT 46 

SET IT OFF (Swizz Beat, ASCAP/Universal 
ASCAP /1996 Music Lane, ASCAP/Young Chris. 
ASCAP) HL RBH 75 

SHE'S NO YOU (Seven Teaks ASCAP/Sixteenth 
Sheet Songs. ASCAPB Nevi( Music. ASCAP/Jambi- 
lion Music, ASCAP) H100 91; POP 42 

SIGNS (My Own Chit BMVEMI Blackwood. BMVThe 
Waters Of Nazareth BMVCareers -CMG BMVRaVn- 

chaser, BMVTakin' Care Ot Business, BMp, HL. POP 

SI1 

LA QUIERES TEMI Blackwood. BMI) LT 18 
SINCE U BEEN GONE (Maratone ASCAP/Zomba, 

ASCAP/Kasz Money Publishing. ASCAP). WBM. 
H1008 POP3 

SIN MIEOO A NADA ()NB, SCAP) LT 34 
SITTING WAITING, WISHING (Bubble Toes, 

ASCAP/fUUniversal ASCAP) HL. H100 85; POP 67 
SITTIN SIDEWAY (Paul Wall, ASCAP/Carnival 

Beats ASCAP/Universal, ASCAP), HL RBH 78 

SKIN (Mike Curb BMVSweet Radical, BMVCool 
Hand, ASCAP) CS 52 

SLOW DOWN (tight Werk, BMVRme4Flytes 
BMVSongs 01 DreamWorks BMI/Songs Of The 

Knoll, BMVChenry River, BMVSongs (If SKG. BMl), 
CLM H1009, POP 55: RBH 1 

SOLDIER (Sony/ATV Tunes, ASCAPBeyonce. 
ASCAP/Nelendria, ASCAP/Michelle MW, 
ASCAP/EMI Blackwood, BMVDam Rich 
BMVChristopher Garrett, ASCAP/Hitco South, 
ASCAP/Music Of Windswept. ASCAP/Money. Mack. 
BMVDomani And Ya Majeslys Music, ASCAP), HL, 
POP 59 

SOMEBODY'S HERO (EMI April. ASCAP/Pang Toon, 

BMVEMI Blackwood BMVSha a Smith, y 
s BMVCareers BMG. 

Blackwood, 
MVSag a So Oeaux Songs, BMI), 

HL. CS 37 
SOME CUT (Swale, ASCAP/Lil Jon 00017 Music, 
BMVTVT. BM/EMI Blackwood. BMI amer- Tamer- 
lane BMI HL H100 27 POP 50 RBH 28 

SOMETHING LIKE A BROKEN HEART (EMI Black- 
wood, BMVRumbalo, BMVEarl Wright BMI/Winning 
Circle SCCAP /Clashln9 Plaids, ASCHI CS 40 

SOMETHING MORE (GreaterGood, ASCAP /Jennifer 
Nettles. ASCAPAJirkpd, BMI) CS 14: H100 90 

Data for week of MAY 28, 2005 

SOMETHING TO BE PROUD OF (Song. 01 

Windswept Pacific, BMVGottahaveable 0MUvVaI- 
erin, ASCAP/Song Of Bud Dog, ASCAP/Music Of 

Windswept, ASCAP) CS 51 

SOMETIMES YOU CANT MAKE R ON YOUR 
OWN (Universal- PolyGram International. ASCAP), 
HL POP 100 

SOMEWHERE ONLY WE KNOW (CMG, PRS) POP 

SOIMUCH MORE (Warner - Tamerlane, BMVJoey & 
Ryan Music, BMVDade Co Protect Music, 
BMVZomba Sono BMI , WBM. RBH 63 

SONGS ABOUT ME (EMI Blackwood. BMVShaye 
Smith, BMVCareers -CMG. BMVSagrabeaux Songs, 
BMI HUWBM. CS 6; H100 61 

SO SEDUCTIVE (Mayo Music. ASCAP/Universal. 
ASCAP /50 Cent. ASCAP/Merza Publishing. 
ASCAP /EMI April. ASCAP) HL, RBH 55 

SO WHAT (IF YOU GOT A BABY) (Tents 01 Kedar, 

ASCAP/Hollow Thigh, SCAP /Careers -BMG. BMI) 
RBH 76 

SO WHAT THE FUSS (Steveland Munis. ASCAP) 

RBH 42 
SPEED OF SOUND (CMG Songs, ASCAP). HL H100 

30 POP 34 
STAY WITH ME (BRASS BED) (Sony /AN Cross 

Keys., SCAP /Onal , BMI/Terry McBride. BMI/Still 
Working For The ttan BMUW Imington Road, 

BMVICG BMI), HL, CS 41 

STILL TIILPIN' (2 Players, BMVCarnival Beats 
ASCAP/Universal, ASCAP/Mike Jones, BMVPauI 
Wall, ASCAPBlim Thugg, BMVEMI Blackwood, BMI), 
HL H100 81' POP 71 RBH 50 

SUGAR (GIMME SOME) (Index Music ASCAP/Seri- 
ous Scriptures, ASCAP/Firsl N' Gold, BMI/Trick N' 

Rick, BMVLudacns, ASCAP/EMI April, 
ASCAP/Warner- Tamerlane. BMI). HL, H100 

20 PP 13 
SUNDAY MORNING (Careers -BMG, BMVFebevary 
Twenty Second BMI/BMG Songs, SCAPNalenhne 
Valentine, ASCAP) HL, POP 65 

SWITCH (Treyball, ASCAP/Kwametheboygenius 
Music, BMMI /Almo, BMI/Brothers Grimm. 
ASCAP Miariesonmusic. BMI( H10011, POP 4 

THE TALKIN' SONG REPAIR BLUES (EMI Black- 
wood BMI /Rising_Gorge. BMI), HL. CS 25 

THATS WHAT I LAVE ABOUT SUNDAY (Sony /AN 
Cross Keys ASCAP/Drivers Ed, ASCAP/Sony/ATV 
Tree. BMVCake Taker, BMVMarch, BMI), HL, CS 8, 

H10071 
THROWBACK (U.R. IV ASCAP/EMI April 

ASCAPB.O B. ASCAP/N.O.C., ASCAP/Christopher 
Mathew. BMI%Hitco Music. BMVSongs Of 

Windswept Pacific. BMVGoId Forever, BMVSongs Of 

Universal BMI) ROH 68 
TIEMPO (Sec -Ca. BMI LT 27 
TOCANDO FOND0 (Sony /AN Latin, BMI) LT 20 
TOMA (Marimbero ASCAP/White Rhino, 

0Ml /C mo H8 RBH 74 
Mam' ASCAP/EMI Black - 

TONIGHTS NOT THE NIGHT (Lonely Motel. 
BMVSpunker Songs. ASCAP/Universal- PolyGram 
International, ASCAP). HL, CS 58 

TOUCH (EMI Blackwood, BMVThe Waters Of 

Nazareth, BMI). HL RBH 54 
TRAPPED IN THE CLOSET Zomba Songs, 

BMVR.Kelly, BMI), WBM, Hl00 51: RBH 8 
TRUTH IS (Full OfSoul, BMVEMI Blackwood, 

BMVSoula.ngg, BMVChristopher Mathew. OMVHitco 
Music, BMVSongs Of Windswept Pacific. BMVTabu- 
lous, ASCAP/Hitco South, ASCAP/Music Of 

Windswept, ASCAP /All Gadfly BMVSongs Of 

DreamWorks, 
ASCAP/Songs Of). 

BMVEMI 
0048 ROH 7 

U 
U ALREADY KNOW (3HDi Music Works, B Mi a 1 

Music ASCAP/Justin Combs ASCAP/EMI April. 
ASCAP/Sony /AN Songs, MVlvers Songs, 
BMVChristopher Garrett ASCAP/itco South. 
ASCAP), HL H100 34; BBH 6 

U DONT KNOW ME (Domani And Ya Majestys 
Music. ASCAP/Toompstone, BMVEMI Blackwood, 
BMI . HL H100 45, POP 89: RBH 13 

UNA CANETON PARA TI (Kike Santander, BMI/EMI 
Blackwood. BMI) LT 38 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 

naceSÑ B10 3gainte- n. OCA 
ASCAP/Wet 

73, POP 38 

VENGADA (Brantunes, ASCAP/Maximo Aguine, 
BMVFreimusic. BMI) LT 37 

VÑEME((VJB. ÄSCAPti 
LAS2 AP) LT 32 

VBM LnRTTItE7A 

VER (Peermusic III. BMVCamaleon, 

WAITIN ONThEWONDERFUL(Universal-Poly- 
Gram International. ASCAP /Green Waggon, 

ASCAP/WB. ASCAP/Famous. SCAP7Animal Fair. 

ASCAP), HLNVBM. CS 42 
WAIT (THE WHISPER SONG) (ColliPark. BMVEMI 

Blackwood. 1Ó 79 RCrri Sler, 
6MVEWC, BMI). HL, 

WE BELONG TOGETHER (Rye Songs, BMVSongs Of 

ASCAP/Se al Mus c, ASCAPBMOASonggsÆMI 

April. 

ASCAP/Naked Under My Clothes, ASCAP/Chrysalis. 
ASCAP/Sony/AN Songs. BMVHip Chic M 
Solar. BMVMister Johnson's Jams BMVYWamer- 

Tamerlane, BMVBallads B). HL/WBM. H100 2: POP 

9: RBH 2 
WE GOT THAT (Breka Music, BMVTmnk 2 Trunk, 

ASCAP/EMI Blackwood BMI ), HL RBH 89 
WELCOME TO JAMROCK (Biddah Muzik 

ASCAP/ZNS Publishing, ASCAP/EMI April, 
ASCAP/Universal -Songs Of PolyGram, BMI). HL. 
RBH 56 

WHAT'S A GUY GOTTA DO (Foray. SESAC/MR2. 
SESAC/EMI April. ASCAP/Didn't Have To Be 

ASCAP/Sea Gayle, ASCAP) HL, CS 4: H10064 
WHEN YOU TELL ME THAT YOU LOVE ME (WB, 

ASCAP /John Bettis. ASCAP/Music Of Windswept, 
ASCAP /Albert Hammond, ASCAP), WBM, H100 69: 
POP 44 

WHERE DA AT? (Not Listed) ROH 67 

musa, 
YO ME QUEDE SIN NADIE Prodemus. ASCAP/Uni- 

versal Musica, ASCAP) LT 33 
YOU AND ME (G- Chills, BMVSongs Of DreamWorks, 

BMVColeision. BM nos Of The Knoll, BMI /Cherry 
River. BMI/Wamer- amerlgane, FWD, CLM, H100 42, 
POP 31 

YOU'LL BE THERE (Coburn, BMI). WBM. CS 9; 

H100 70 
YOUR TIME HAS COME (Disappearing One 

ASCAP/Melee Savvy Music, BMI/Me 3 BMITBV 
Songs, BMVEMI April, ASCAP), HL. POP 93 

I CHARTS LEGEND on Page 56 
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Sub 
Pop duo 

the Postal 
Service was 

presented with its 
RIAA -certified gold 

record award for 
"Give Up" last month 

during the Coalition of 
Independent Music 

Stores conference at 
the Triple Door in 

Seattle. The album is 
the second- highest 

seller it Sub Pop's 17- 
year history, and is the 
label's first gold record 
ince Nirvana's "Bleach" 

Pictured holding their 
award are Jimmy 

Tamborello, left, 
and Benjamin 

Gibbard. 
(Photo: Ryan 

Schierling) 

Backbest caught 
up with Reba McEntire, 

Brad Paisley anc Terri Clark at a recent 
performance of their Two Ha:s and a Rechead tour 

at Philips Arena in A_lanta. Pictured backstage, 
'from left, are Creative Artist Agency's Rod Essig, 

Philips Arena's Bob Williams, Clark, McErtire, Clear 
CI- anre's Brian O'Connell, Paisley, the William vlorrs Agency's 

Rob ec :man and Philips Arena s Trey Feazell. ehotc Rick olemond) 

i 

1 
_.l 

Virgin 
xl; Records staffers 

gathered for 
Lenny Kravitz's 

Electric Church: One 
Night Only! tour stop 

April 21 at the Beacon 
Theater in New York. 

The tour's openirg act is Nikka 
Costa. Pictured beore the show, 
from left, are Adam Lowenberg, 

Randy Miller. Matt Serletic. Costa, 
Kravitz, Larry Mestel and Hilary 

Shaev. (Pro:o. Matt Peyton) 

SESAC 
celebrated its 
ninth amual New 
York Nt, is Awards 
May 5a Manhattan's 
Studic e5O. Pictured 
from lof are SEEACs 
Linda Lwence and Trevor 
Gale, SESAC son write- of 
the year Bryan -Michael Cox 
SESAC publisher *f the Yser 
WBM -I_sic's Chis Hicksand 
John Tina, and SESAC 
presidert/COO Pat Col irs. 

ASCAP chairman /president 
Marilyn Bergman presents 
Nell Young with this year's 
Fomder's Award, which 
honors songwriters 
for their enduring 
legacy and musical 
con:ributions. 

ASCAP ' , ngwriters and publ ., , p 50 nnst'pe- forrred 
songs of 2004 at its 22nd annual Pop Awards gag held Mas. 16 at he 3everly 
Hilton Hotel in Beverly Hills, Calif. (Photos: Lester Coh n'Nirelmage_om) 
ABOVE 
Producer /songwriter Jermaine Dupri, second from Ich, received ASCAP's 3okden 
Note award for his groundbreaking musical achiever-tents. Dupri, who it a .o 
president of Virgin Urban, is flanked by Usher and Nariah Care, whc fete Dupri 
at the event, as well as Marilyn Bergman, right, AS _^P chairmen /presider. 

ASCAP's 
2005 songwriter 
of the year. TVT 

-lusic Publishing's 
Sod Storch, center, 
is congratulated by 

ASCAP executive VP of 
membership 

serves Todd Brabec, 
left, and chairman/ 
president Marilyn 

Bergman. 

EMI Music Publ shing 
c-eirnen Martin Bendier, second from 

rigf t, and+CìP executive VP of membership services 
Todd Erabec rglt join EMI Music PJblisfing staffers after EMI 

was named ASCAP's publisher of the year for the 11th time. 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR ICE PLACE 
For ad placement call 1- 800 -223 -7524 or write Jeff Serrette at classifieds !a billboard.com or fax 646 -654 -4798/99 

TALENT 

Musicians 
WANTED!! 

www.BandMatesNetwork.com 

QuickLaunc 
SONG CONTEST 

Sponsored By FlightSafe Music 
Cash Prizes, Music /Film Industry Exposure 
, flightsafemusic.com /contest 

SEND YOUR CAREER INTO ORBIT! 

BUSINESS 
OPPORTUNITIES 

LEADING INDEPENDENT 
DISTRIBUTOR 

Has openings for new products. We offer 

every service, art, production, licensing, 

and replication to 45,000 retailers nation - 

wide. *CD & DVD content. Send product 

samples to: Turn Up The Music, Inc., 

- Attn: Drew Matilsky - Contact: 
drew @tutmusic.com or call - 

1- 800 -607 -1901 x2244 

Music Investor is looking 
for an established music 

publishing or administration 
company for potential full 
buyout or formation of a 

strategic alliance as we 
look to expand rapidly in the 

acquisition and exploitation of 
music copyrights. Company can 

be any size as long as it has 
infrastructure and platform 

in place for immediate 
collection capabilities. 

Please contact: 
MusicClassifiedo5 ® yahoo.com 

Interactive Lenticular 
Packaging by 

Virtual Images Unlimited 

Featuring eye catching 

animation and 3 -D effects - 

Call Kenny G., 

Lenticular Music Specialist, 

to discuss what Lenticular 

can do for you: 

1- 800 -950 -8247 

www.3d- images.com 

60 MAY 28, 2005 

POSITION WANTED 

Need a new Drummer? 
NYC based Pro Drummer recently feat in 

Modern Drummer Mag skg Pop /Rock 
Artist/band tour. Yamaha & Sabian 

artist/clinician. Solid, easygoing & fun 
w /major artist credits. Serious Pro sits 

only. Send EPK to: 

ProDrummerNYC @aol.com 

WANTED TO BUY 

TOP $ PAID 
For: Cds, Lps Cassettes, 

Videos & DVDs 

Call (201) 986 -0909 
Fax (201) 986 -7755 

DUPLICATION/ 
RE LICATION 

2500 al's 
Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.0dds0nRecording.com 

Visa Mastercard Amex Discover 

CD CD -ROM, DVD SHAPE CD 
GRAPHIC DESIGN, PRINTING, PACKAGING 

/ 1.111111/ 

k. 

WHERE IT ALL 
COMES, TOGETHER 

DISC RSB 
Call Sylvie 

1 -800- 361 -8153 
www.rsbdisc.com 

CO DVD CD-ROM SHAPED CO CASSETTE PACKAGING 

NEED CDs? 
the choice is 

CRYSTALCLEARR 
DISC & TAPE 

trusted experience for over 30 years. 

woo CDs $999! 
(Complete, Retail Ready) 

1000 Promo CD Pack 5599! 

1000 DVDs $1499! 
(Complete! Retail Ready) 

Tina Shone 
Direct: (707) 935 -2269 

Tina@realestate-sonomavalley.com 

Brenda Brooks 
Direct: (707) 935 -2298 

Brenda.Brooks@SothebysRealty.com 

Penngrove, CA This fabulous two -story residence has twelve rooms, 

seven fireplaces, five bedrooms and baths on a lovely 9 +/- acre parcel 

with sunset views. Located in the Sonoma County wine country with 

easy access to San Francisco and the surrounding Bay area. 

Additional amenities: Two guest cottages, gorgeous pool and outdoor 
kitchen, theater and entertainment suite, gym and an incredible two - 

story treehouse. The professional recording studio is disguised as a 

New England horse barn and outfitted with world class equipment. 

Lovely trees and mature, award winning landscaping on a private par- 

cel both fenced and gated. 

Sotheby's 
INTERNATIONAL REALTY 

Wine Country Brokerage I WWW. SOTHEBYSREALTY.COM 

25 EAST NAPA ST., SONOMA. CA 95476 T 707.935.2288 F 707.935.2289 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O. Box A Trenton, N.J. 08691 -0020 

email: scorplomus@eol.com 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 
ALL MAJOR CREDIT CARDS ACCE TED 

MASTERING 

BUZZ ROCKS ... unless "the buzz" is 
on your tracks! Pro recording and 

engineering services, your place or ours. 
Service to labels, producers and artists. 

Short notice, Okay. Convenient Midtown 
Manhattan location. NARAS Member. 

For details and scheduling 
www.FELLUSSRECORDING.COM or 

call 212 -727 -8055 

LIMITED INTRODUCTORY 
OFFER TO NEW 

CLASSIFIED ADVERTISERS! 
REACH THE HIGH -POWERED 

WORLD OF 

MUSIC & ENThgFAINMENr 

EVERY WEEK IN PRINT 

AS WELL AS ON LINE 

SAVE WHILE PICKING UP NEW 

BUSINESS WI l-I AN ACTIVE 

CLASSIFIED AD 

MESSAGE IN BILLBOARD 

Call Jeff Serrette 
I- 800 -223 -7524 

today! 

CUSTOM LUXURY HOMES FOR THE STARS 
It's timeless. It's quality. It's personal. It's luxury as only you can define it. 

For the custom home of a lifetime, it's Lionheart Classic Homes. 

PARKS 
REALTYuc 

Unita B. Akins, Realtor 
615 -473 -7178 

www.unitahome.com 
unita@unitahome.com 

www.lionheartclassichomes.com 
info(ci lionheartclassichomes.com 

GORGEOUS NEW FULL CUSTOM TAHOE HOME 
Four seasons of fun await you at Northstar ski area in North Lake Tahoe. All of 
the golf, biking, mountain dimbing, boating, horseback riding and ofcourse, 

ski lift across the street and groomed return trail. Massive exterior custom 
arches grace the entry and main living area flowing out to the rear deck, merging out- 

doors and indoors in an intricate weave of wood, stone and light. This 
extraordinary panoramic mountain view home boasts a chefs quality kitchen, 
a tranquil indoor waterfall integrated with the living room fireplace, old world 
style wine cellar, indoor sauna, Jacuzzi tub and huge steam shower, full home 
and driveway hydronic heat, breathtaking formal dining room, 2 full -sized wet 

bars, inviting outdoor fire pit & more. From the towering twin entry doors to the 
soaring beamed ceilings your friends and family will love this home almost as 

much as you. Call or email Ed or Laurel Ellis, "TEAM ELLIS" for a private 
showing. Toll Free: 866 -259.1234, homes @team -ellis.net 

Laurel and Ed Ellis "TEAM ELLIS" 
CELL/VM /PAGER: (53o) 32o -3924 - HOME OFFICE: (53o) 582-9058 

TOLL FREE: (866) 249 -1234 - FAX: (53o) 582 -1298 
Prudential EMAIL: homes @team- ellis.net WEBSITE: team- ellis.net 
c,v,,,;,R_ Chairmans Cirde / Senior Marketing Consultants / Top Achievers 

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 

BILLBOARD CLASSIFIED 
I5 THE HIRE AUTHORITY! SE NOW THE CLASSIFIED SECTION IS 

ONLINE! WWW.BILLBOARD.COM CALL JEFF SERRETTE 
rm 646- 654 -4798/99 FOR MORE INFO 
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PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1 -800- 468 -9353 
www.discmakers.com/bb 

DISC MAKERS 

NOW MANUFACTURING DVD's IN -HOUSE CALL FOR DETAILS 

300 PaCa,k°e: $ 75.00 
1 000 PEDe: $1099.00 

Includes: I -color booklet & 
r -color CD label horn print -ready 
film, jowelbox, shrinkwrop 

Includes: 4 -color booklet & 
2- color CD label from print -toady 
lilm, jewelbox, shrinkwrop 

D.J. VINYL PROMO 
100 12" VINYL $799.00 Additional LP's: $1.30 each 

500 12" VINYL $1,249.00 REORDER $699.00 

1000 12" VINYL $1,779.00 REORDER - $1199.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND 

au hear4 ,,-----,, 
lldterd-- 
it'd the 

i -1,1 
dame beat: ,c,- R i. 

--_-,7.25 

ASK FOR OUR FREE BROCHURE! 

Ynk on ihe Amf Rainbo Records CD DVD VINYL CASSETTE 
1 738 Berkeley St. Santa Monica, CA 90404 (310) 829.3476 

-., 1979 Fax: (310) 826 -8765 www.rainborecords.com info@rainborecords.com 

T-SHIRTS 

ßflOKITflG( 
FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www. backs tage - fashion. corn 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

FOR SALE 

TheBillboardStore 
www.orderbillboard.com 

YOUR ONE STOP STORE FOR... 
Billboard Directories Billboard Merchandise 

Billboard Books Magazine Subscriptions 
Sale Items And much more... 

LISTENING STATIONS 

Looking for a durable headphone... 
Features: Professional sound quality and bass respons 

Steel armoured cable (rubber- coated) 
Reinforced covered steel headband 
Replaceable ear -pads 
Virtually unbreakable 

visit us at w w w d b 

3 -5 -10 
Disc CD 

Listening St.ilion 

OW 
5 -NDisc 

DVD 
Sai nit hnq Station 

cibi international 
(8 0 7) 4 6 8 - 8 4 9 4 
Email us at: info @dbiint.com 

Worldwide Distributor of 

rkNakamichie 
CD /DVD Sampling Stations t -9 dbi Pro7(15 fr l 

NOTICES/ 
ANNOUNCEMENTS 

Song Contest 
PRIZES: CDs, Distribution, 

Airtime, Studio Time & MORE! 
Agents, Managers & 

Labels Seeking New Talent! 

NextHitSong.com 

BILLBOARD CLASSIFIEDS 

MOVE LUXURY REAL 

ESTATE TO THE STARS 

REACH THE 

HIGH -POWERED 

WORLD OF 

MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate 

Manager 

661 -270 -0798 - Fax: 323 -525 -2395 

Billboard @musician.org 

1- 800 -223 -7524 

Reach all the movers & shakers every 

week through the pages of Billboard 

a force in the music /entertainment 

industry for over 100 years 

I CAN HELP 

YOU... 
LOOKING TO HIRE THAT IDEAL 

CANDIDATE TO FILL A RECENTLY 

OPENED POSITION... 

I CAN HELP YOU 

ARE YOU TRYING TO GENERATE 

NEW BUSINESS FOR THE 

COMPANY... 

I CAN HELP YOU 

LET ME HELP YOU...CALL 

JEFF SERRETTE TOLL FREE 

1- 800 -223 -7524 1- 646 -654 -4697 

FAX: 1- 646 -654- 4798/99 

classifieds@billboard.com 

IVI i leposts 
COMPILED BY MARGO WHITMIRE mwhitmire ábillboard.com 

Biz Legend Barclay Dies 
Eddie Barclay, who died May 13 in Paris at the age of 84, was representative 
of a bygone era. 

The French label executive ruled the music scene in France from 1955 to 
1979. He signed such artists as Jacques Brel -who reportedly had a 3o -year 
contract with Barclay -Charles Aznavour, Léo Ferré and Claude Nougaro, 
as well as many French pop acts. He was also renowned for his lavish 
parties, usually held in the city of St- Tropez on the Riviera, and his many 
weddings -he married nine times. 

"To the French public, Barclay epitomized the persona of the music 
mogul," broadcaster and former label executive Yves Bigot says. 

"His image, which almost turned into a 
caricature," Bigot adds, "often shadows the 
fact that he was a musician himself with 
great artistic flair, business savvy and with an 
eye for technical innovations." 

Barclay died at a Paris hospital after 
suffering from ill health in recent years. He 
was diagnosed with throat cancer in 1979 
and had a history of heart problems. 

Barclay was born Edouard Ruault in 1921 
in Paris. He had a brief stint as a piano -bar 
player and bandleader during World War II. 
His career as an industry executive started in 
1949 when he created with then -wife Nicole 
the independent jazz label Blue Star, which 

evolved into Disques Barclay. Quincy Jones worked as an arranger on more 
than 25o studio sessions for Barclay. 

In 1955, he flew to the United States and brought back the vinyl LP, which 
he introduced in France. "It was a stroke of genius that put him at the fore - 
front of the local music industry," Bigot says. 

His label expanded in the 196os and 19705, attracting France's top -selling 
artists, including Dalida, Bernard Lavilliers and Daniel Balavoine. Disques 
Barclay also served as the French licensee of such U.S. companies as Atlantic. 

In a 1998 issue of Billboard celebrating Atlantic's 50th anniversary, the 
label's co- founder and co- chairman Ahmet Ertegun said, "Eddie was a great 
magnet, a great host, a great personality, so everybody wanted to be with him." 

In 1979, feeling the effects of the music industry crisis, Barclay sold his 
company to Philips -owned PolyGram and retired. His label became a unit of 
PolyGram and then Universal Music. In 1985, after years of decline, the label 
was revived with Philippe Constantin at its helm. 

Universal Music France chairman /CEO Pascal Nègre notes, "It is not too 
much saying that French chanson would not have had the same impact had 
Eddie Barclay not been present." 

The funeral took place May 18 in Paris, and Barclay was buried in St- Tropez. 
He is survived by his wife, Caroline. -Emmanuel Legrand 

BIRTHS GIRL: Jorja Bleu 
Michaels, to Kristi Gibson and Bret 
Michaels, May 5 in Vancouver. 
Father is former frontman of metal 
act Poison and a judge for USA 
Network's "Nashville Star." 

GIRL: Navy Talia Nash, to Nivea and 
Terius the Dream" Nash, May 10 in 
Atlanta. Mother is an R &B recording 
artist. Father is a music producer. 

DEATHS Frankie LaRocka, 51, 

of pneumonia following heart 
surgery, May 12 in Staten Island, 
N.Y. As VP ofA &R for Epic Records, 
LaRocka signed successful artists 
including multiplatinum act the 
Spin Doctors. After leaving the label, 
LaRocka did an A &R stint at 
Mercury Records before founding 
Straight Line Productions, where he 
discovered the Springfield, Mo., 
band happyendings, and was 
instrumental in their signing to J 

Records in 2004. Earlier in his 
career, LaRocka played drums with 
artists including David Johansen, 
John Waite and Bryan Adams and, 
until last month, was gigging and 
recording with Staten Island -based 
blues -rock quartet Hot Monkey 
Love. He is survived by his daughter 
and two siblings. 

Jimmy Martin, 77, of bladder cancer, 
May 14 in Nashville. One of the 
standout vocalists in bluegrass, 
Martin began in 1949 with Bill 

Monroe's Blue Grass Boys, with 
whom he was guitarist and lead 
vocalist until 1954. After recording 
with the Osborne Brothers in the 
mid -'5os, Martin founded the Sunny 
Mountain Boys, with whom he 
recorded bluegrass standards like 
"Rock Hearts," "Widow Maker" and 
"The Sunny Side of the Mountain." 
In the early 198os, he founded his 
own label, King of Bluegrass. 

MAY 28, 2005 I www.billboard.biz 
I 61 

www.americanradiohistory.com

www.americanradiohistory.com


EDITED BY MICHAEL PAOLETTA 

Ful n INSIDE TRACK g" to bi 
www.billboard 

f 

COLUMBIA COURTING LILLYWHITE? 
Producer Steve Lillywhite is in negotiations with Columbia 

Records to join the label in a high -level A &R capacity in New 

York. Lillywhite left his last label gig as joint managing direc- 

tor of Mercury Records U.K. in London in 2004 to produce 

U2's "How to Dismantle an Atomic Bomb." Columbia declined 

to comment. Lillywhite's representative did not return a call 

by press time. -Melinda Newman 

EMI GETS FISCAL 
On May 24, EMI Group chairman Eric Nicoli, EMI Recorded Music 

chairman Alain Levy and vice chairman David Munns, and EMI Music 

Publishing chairman /CEO Martin Randier will be on call to present EMI's 

preliminary results for the 12 months ended March 31. No doubt their per- 

formances will be closely watched by those whom Coldplay frontman Chris Mar- 

tin has labeled "the great evil of this modern world" -the shareholders. 
-Emmanuel Legrand 

Seventeen -year -old Sa- 

mantha Priore was in the 
spotlight May 18 at an 

artist showcase at New 
York's S.I.R. Studio. The 

unsigned New Jersey 
native and her band 
played for label execs and 

music publishers. By the 
day's end, a few majors 
were showing much inter- 
est in signing the pop 
singer. Her manager, Gary 

Salzman of Big Manage- 
ment, was unavailable for 
comment. 

-Michael Paoletta 

IFPI'S KENNEDY TAKES FLIGHT 
International Federation of the Phonographic Industry 
chairman /CEO John Kennedy has a busy agenda ahead. 
After a dinner May 18 in Paris with French minister of 
culture Renaud Donnedieu de Vabres -to discuss the ex- 

tension of copyright duration, among other things - 
Kennedy will fly to Greece to deliver a speech May 26 at 

the Athens Music Forum. He is also expected June 23 in 

Madrid, where he will unveil the IFPI's piracy report for 

2004 in a country that has been plagued with physical 
piracy. Track was told that the IFPI is also working with 
partners from the Pro -Music Alliance on an educational 
initiative targeting parents. -Emmanuel Legrand 

UMI MAKING DANCE MOVES 
Aiming to acquire and break more dance music hits around 

the world, Universal Music International is creating a "dance 

network" through its London headquarters, Track hears. 

This will comprise key A &R and marketing reps from various 

UMI companies, who will work together to source dance - 

oriented tracks from independent labels and artists, and to 

coordinate their release and promotion worldwide. The ini- 

tiative has been launched via UMI's strategic marketing unit 

under VP Stan Roche. The executive at its core is interna- 

tional marketing manager Andy Daw. -Michael Paoletta 

McGHEE EXPANDS TO NASHVILLE 
Los Angeles -based manager Doc McGhee (Kiss) will open 
a Nashville office of his McGhee Entertainment by Sep- 

tember, Track hears. McGhee counts Chris Cagle and the 
Drew Davis Band as initial clients. -Ray Waddell 

VOSS HEADING TO ISLAND DEF JAM? 
Track understands that Matt Voss, the London -based Uni- 

versal Music International VP of international marketing, 
is expected to relocate to New York to join Island Def Jam, 

working for Antonio "L.A." Reid. -Emmanuel Legrand 

Hanna Pantle, BM I's Los Angeles -based senior director of 
media relations and new -media relations, received the Heart 

of Gold Award May 7 from Childhelp USA's Riverside, Calif., 

chapter for the work the music and entertainment auxil- 

iary of Childhelp has done with children at the Village of 
Childhelp West in Beaumont, Calif. Childhelp is a non- 
profit organization dedicated to the treatment and pre- 
vention of child abuse and neglect. -Melinda Newman 

RCA PUBLICITY PLAY 
RCA VP of publicity Pamela Murphy is leaving the com- 
pany May 26. She will be replaced by Sherry Ring, formerly 
of Elektra Records and, most recently, independent pub- 
licity firm Press Here. Ring joins RCA May 31 as senior VP 

of publicity. -Michael Paoletta 

Executive 
EDITED BY SARAH HAN 

RECORD COMPANIES: Sony BMG Music Entertainment 
in New York appoints Danny Wynn senior VP of busi- 
ness and legal affairs. He was senior VP of business 
affairs at Sony Music. 

Virgin Records in New York names Glenn Delgado VP of 
business affairs. He held the same title at Arista Records. 

Universal Music Nashville promotes Retta Harvey to 
VP of video production for its Lost Highway, Mercury, 
MCA Nashville and DreamWorks Nashville labels. She 
was senior director. 

Capitol Records Nashville names Mike Krinik regional 
director of West Coast promotion. He was program 
director at country WGGY Wilkes- Barre, Pa. 

Trustkill Records in Tinton Falls, N.J., names Robert 
Dippold GM. He was executive VP /GM at RuffNation. 

HOME VIDEO: Buena Vista Home Entertainment in 

Burbank, Calif., promotes Gordon Ho to executive VP of 
marketing and business development and Lori Mac- 
Pherson to senior VP of brand marketing and product 
management. Ho was senior VP of marketing, and Mac- 
Pherson was VP of brand marketing. 

Universal Studios Home Entertainment in Universal 

City, Calif., names Lea Porteneuve VP of publicity. She 
was director of public relations at bluefly.com. 

RADIO: Spanish Broadcasting System in Miami promotes 
Marko Radlovic to executive VP /COO. He was chief rev- 
enue officer. 

Premiere Radio Networks in New York ups Ilycia Deitch 
to senior director of events. She was director of events. 

RELATED FIELDS: CNET Networks in San Francisco pro- 
motes Laura Hess to site director of mp3.com. She was 
director of label relations and business development. 

ChoiceStream in Cambridge, Mass., ups Darren Gill to 
VP of business development of entertainment products. 
He was VP of music development. 

Gospel Music Channel in Atlanta appoints Toni 
Rigsby director of affiliate marketing. She was an inde- 
pendent marketing consultant and project manager. 

iN Demand Networks in New York ups Sergei Kuharsky 
to executive VP of sales and marketing. He was senior VP. 

Send submissions to shan @billboard.com. 
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DECEMBER 

Trio Celebrates 
30 Years 

Of Innovation 
And Success 

Setting The Gold Standard 

Platinum Stars 

FEBRUARY 28, 2004 A5CSS 
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Rnscer'tifir'd Sniri Awards April 2005 Recipients: 

800,000 SPINS 
WARNER BROS. 

600,000 SPINS 
Here Without You/ 3 Doors Down /UNIVERSAL 
I'll Be/ Edwin McCain /ATLANTIC 

500,000 SPINS 
This Love/ Maroon 5 /OCTONE /J 
Soak Up The Sun/ Sheryl Crow /A &M 

300,000 SPINS 
Breakaway/ Kelly Clarkson /WALT DISNEY 
Drop It Like It's Hot/ Snoop Dogg Feat. Pharrell /DOGGY STYLE /GEFFEN 
Lean Back/ Terror Squad /SRC /UNIVERSAL 

200,000 SPINS 
Since You Been Gone / Kelly Clarkson /RCA 
Disco Inferno/ 50 Cent /SHADY /AFTE RMATH /INTERSCOPE 
Where Were You/ Alan Jackson /ARISTA 
Prayer/ Disturbed /REPRISE 
She'll Leave You With A Smile/ George Strait /MCA 
How We Do/ Game Feat. 50 Cent /AFTERMATH /G- UNIT /INTERSCOPE 
One Boy, One Girl/ Collin Raye /EPIC 
Breaking The habit/ Linkin Park /WARNER EROS. 
The Little Girl/ John Michael Montgomery /ATLANTIC 
Let Me Let Go/ Faith Hill /WARNER BROS. 
10,000 Angels/ Mindy McCready /BNA 
So Complicated/ Carol Dawn Johnson /ARISTA 

100,000 SPINS 

T O E V E R Y S P I N A W A R D W I N N E R 

CONGRATULATIONS 

Karma / Alicia Keys /J 
Mr. Brightside/ Killers /ISLAND 
Some Cut/ Trillville Feat. Cutty /WARNER BROS. 
Sunday Morning/ Maroon 5 /OCfONE /J 
Baby Girl/ Sugarland /MERCURY 
Monday Morning Church/ Alan Jackson / ARISTA 
Nobody's Home/ Avril Lavigne /ARISTA 
Goin' Crazy /Me Faltas Tu/ Natal e /LATIUM/UNIVERSAL 
Por Mujeres Como Tu/ Pepe Aguilar /MUSAMT 
Let's Get Down/ Tony Toni Tone /MERCURY 
Happily Ever After/ Case /ARISTA 

50,000 SPINS 
Hate It Or Love It/ ,_ : Feat. 50 Cent / INTERSCOPE 
Lonely/ Akon /SRC 
My Give A Damn's Busted/ Jo Dee Messina /CURB 
Wait/ Ying Yang Twins /TVT 
Slow Down/ Bobby Valentino /DTP /DEF JAM /IDJMG 
One Thing/ Amerie /RICHCRAFT'COLUMBIA /SONY URBAN 
What's A Guy Gotta Do/ Joe Nichols /UNIVERSAL SOUTH. 
Girlfight/ Brooke Valentine Feat. Lil' Jon and Big Boi /VIRGIN 
Baby I'm Back/ Baby Bash /UNIVERSAL 
Honkytonk U/ Toby Keith /DREA.v1WORKS 
Get Right/ Jennifer Lopez /EPIC 
Oh/ Ciara Feat. Ludacris /LAFACE /ZOMBA 
Number One Spot/ Ludacris /DTP /DEF JAM SOUTH /IDJMG 
Songs About Me/ Trace Adkins /CAPITOL 
Glory Defined/ Building 429 /WORD /CURB /WARNER BROS. 
Little Sister/ Queens Of The Stone Age / INTERSCOPE 
All Because Of You/ U2 / INTERSCOPE 
Sooner Or Later/ Breaking Benjamin /HOLLYWOOD 
Get Your Roll On/ Big Tymers /CASH MONEY /UNIVERSAL 
Donde Estas/ Intocable /EMI LATIN 
Where Do You Want Me To Put It/ Solo /PERS?ECTIVE 

N Nielsen 
Broadcast Data 

www.bdsonline.com Systems 
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H E 

STAND UP 
#1 ALBUM IN AMERICA!! 

DAVE MATTHEWS BAND 
FEATURING THE HIT SONG AMERICAN BABY 

"Spectacularly ambitious... "Bouncing from sexy to spiritual 
p Y savage, STAND UP 

it's sublime. A -" 
and sweet to g , 

ENTERTAINMENT WEEKLY 
is a standout." 

ENTERTA USA TODAY 

"A perfect 
summer 
sound 
track." 
Litt 

"Cris smart rock 
"Magic happens. A challenging album --a great one." 

played by " * * * *" BOSTON GLOBL 

9 virtuosos taking ORLANDO SENTINEL 
chances." 

"Enlightened riff - 
rock and splashes of 
color...one likeable 
album. * * *1/2 " 
ROLLING STONE 

"The songs here are 
"A fully fluid unit...Matthews uniformly beautiful. 
and his band sound potent." * * *1/2 

NEW YORK DAILY NEWS NEW YORK POST 

"Focused songcraft with 
springy grooves...a gratifying 
combination of old and new 

DMB strengths." 
BOSTON HFRALD 

"Its raw spontaneity is apparent 
from the first track and the range of 

styles is breathtaking." 
SEATTLE POST INTELLIGENCEF 

ALL THE CRITICS AGREE: THIS IS 
THE ALBUM OF THEIR LIFETIME! 
PRODUCED B Y MARK BATS 0 N 

The RCA Records Label is a Unit of SONY BMG MUSIC ENTERTAINMENT Tinkly.) Registered W,. Marcals) Registrada(s) RCA 

Trademark Management S.A. BMG logo is a registered trademark of SONY BMG MUSIC ENTERTAINMENT c 2005 SONY 

BMG MUSIC ENTERTAINMENT Dave Matthews Band and DMB .a are registered trademarks of RAMA RAGS, Inc. 
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