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Patrocinador oficial de 
la gira Sincero 2004 

Official sponsor of the 
2004 Sincero Tour 

VISA 

Electron 

25 años cantando y bailando y lo único que 
se agota son los boletos de sus conciertos. 

25 years singing and dancing and the only thing 
that runs out are the tickets to his concerts. 

www.visalatam.com Porque la vida es ahora 
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HOT SPOTS 

7 Game Power 

`Madden NFL 2005' arrives 
with an in -game song lineup 
that includes Hoobastank, 
above, and Green Day. 

11 Seeking Faith 

Skillet, above, and Switchfoot's 
mainstream success has 
majors' A &R execs dipping 
into the Christian talent pool. 

51 Kiosk Kickoff 

TouchStand, Starbucks and 

Starbox are tapping the digi- 
tal market by placing kiosks 
in more retail settings. 

For breaking news, 
analysis, jobs and 
newsletters visit: 

www.billboard.biz 
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Growth Slows, 
But Digital Tracks 
Still Moving 
At Record Pace 

BY BRIAN GARRITY 

Of The Digital 
Dissonance 

Radio Recoils 
At Sony Plan 

To Deliver Songs 
Electronically 

BY PHYLLIS STARK 

NASHVILLE -Radio stations 
Via, are expressing concern that 

Sony Music Nashville's re- 
cent announcement that it 
will switch exclusively to 
digital delivery of singles 

may ultimately hurt artists. 
While some program- 

mers tell Billboard they like 
the idea of no longer receiving 

hard copies of singles, others 
say Sony's decision to switch to 

digital -only at the beginning of 
next year might mean the label's 
singles could see reduced spins. 

That's because programmers 
may not take the time to down- 
load them immediately and opt to 
add a track from another label 
that's readily available on CD. 

"I can see where it would be 
time- and 
cost -effective 
for the labels, 
but here in 
[the] every- 
day world at 
the radio 
station it's 
going to be a 
nightmare," 
WSLC Ro- 
anoke, Va., 
music director Robynn Jaymes 
says. "Hypothetically, if I have five 
minutes to download the new Tim 
McGraw single or, say, a new 
artist, you can see where my pri- 
ority is going to lie." 

But a Sony executive says the 
move is intended to make life easi- 
er for programmers because it will 
streamline music delivery. 

It will also save a considerable 
amount of money. While Sony 
declined to give figures, the VP 
of promotion at another Nash- 
ville label tells Billboard it costs 
him $4,500 to $5,000 per single 
to manufacture and ship to 
radio. The head of promotion for 
another label group puts the 

(Continued on page 85) 

NEW YORK -One year after 
Nielsen SoundScan began 
captu-ing data on digital 
track sales, the format con- 
tinues to set records. 

On this issue's Hot Digi- 
tal Tracks chart, total sales 
top 2.6 million songs -a 
new weekly peak for the nas- 
cent format. 

Still, the sharp upward 
spikes of the digital market's 
early months may be a thing of 
the past, and observers vary on just 
how fast and far the market will grow 
in the coming years. 

"We're out of the gimmick phase," 
says Phil Quartararo, president of 

(Continued on page 84) 

OutKast's hit `Hey Ya!' has been the 
top- selling download since June 2003. 

Record Stocks Up, Radio Down 
BY BRIAN GARRRY 

NEW YORK -Positive first -half sales 
for the C.S. recorded -music business 
gave a boost to music -related media, 
retail and technology stocks through 
the first ix months of 2004. 

The big winners so far this year have 
been mu pic retailers -both brick -and- 
mortar merchants and digital down- 
load sellers. But the biggest percent- 
age gainer of all was London -based 
EMI Group. 

Struggling at the halfway mark of 

2004: radio Stocks of top broadcast- 
ers like Viacom and Clear Channel are 
lagging be-iind their 2003 closing 
prices in tle face of election -year 
scrutiny by the Federal Communica- 
tions Commission. 

MID YEAR STOCK REPORT 

For com?anies cDntrolling major - 
label groups, improved stock mar- 
ket performance can be linked to a 
range of developments, including 
better CD sales, a growing digital 

distribution business and improved 
profitability thanks to overhead 
reduction. Ong3ing buzz about 
industry merges is also fueling 
stock growth. 

EMI Group saw its stock jump 53% 
to £243.75 ($44326) in the first six 
months of the year. 

While the company outper- 
formed the music industry in its fis- 
cal year ended March 31 and 
achieved robust performances from 
its North Amer can operations, 

(Continued on page 83) 
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1 

ASCAP GOLDEN NOTE AWARD 

SHAWN "JAY -Z" CARTER 

Congratulations 2004 ASCAP 
RHYTHM & SOUL MUSIC AWARD WINNERS 

TOP R &B /HIP HOP SONG 

IN DA CLUB 

Writers: 50 Cent. Dr. Dre, 

Michael Elizondo. Jr. 

Publishers: 50 Cent Music, Ain't Nothing But 
Funkin' Music, Blotter Music. Elvis Mambo 

Music. Music of Windswept. Universal Music 
Publishing Group. Warner /Chappell Music. Inc. 

TOP RAP SONG 

"IN DA CLUB' 
Writers: 50 Cent. Dr. Dre, 

Michael Elizondo. Jr. 

Publishers: 50 Cent Music. Ain't Nothing But 
Funkin' Music, Blotter Music. Elvis Mambo 

Music. Music of Windswept, Universal Music 
Publishing Group. Warner /Chappell Music, Inc. 

TOP SOUNDTRACK SONG 

"SHAKE YA TAILFEATHER" (From Bad Boys II) 

Writers: Jayson "Koko" Bridges. Murphy Lee. 

Nelly, Varick "Smitty" Smith 
Publishers: BMG Songs, Inc.. BuBo Music. 
D2 Pro Publishing. Hitco South, Jackie Frost 

Music. Koko's Basement. New Columbia 

Pictures Music. Inc., That's Whats Up 

Publishing, Universal Music Publishing Group, 

Young Dude Publishing 

AWARD WINNING 
R &B /HIP HOP SONGS: 

"21 Questions" 
Writers: 50 Cent, Jimmie Cameron. 
Vella Cameron 

Publishers: 50 Cent Music. Me- Benish Music. Inc., 
Universal Music Publishing Group 

"BABY BOY" 

Writers: Beyoncé, Sean Paul. Scott Storch. 
Jay -Z, Robert Waller 
Publishers: Beyoncé Publishing. Black Owned 

Musik. Carter Boys Publishing. Dutty Rock Music, 
EMI Music Publishing. Hitco South, Notting Dale 

Songs. Inc., Scott Storch Music. TVT Music. Inc. 

"BEAUTIFUL" 

Writer: Chad Hugo 

Publishers: Chase Chad Music. 
EMI Music Publishing 

"CAN'T LET YOU GO' 

Writers: Fabolous. Just Blaze. Lil' Mo 

Publishers. EMI Music Publishing, 
F.O.B. Music Publishing. J. Brasco, 

Mo Lovin' Music 

'CRAZY IN LOVE 

Writers: Beyoncé, Jay -Z 
Publishers: Beyoncé Publishing. 
Carter Boys Publishing, 
EMI Music Publishing. Hitco South 

"DAMN! 
Writers: .1-Bo, Sean Paul 
Publisher: Drugstore Publishing 

"DONT CHANGE" 
Writers: Ivan Barias, Carvin "Ransum" 
Haggins, Musiq, Frank Romano 
Publishers: Jat Cat Music Publishing. Inc., 
Jesse Jaye Music, Nivrac Tyke Music. 
Soul Child Music. Tetragrammation Music. 
Universal Music Publishing Group 

"EXCUSE ME MISS" 
Writers: Chad Hugo. Jay -Z 

Publishers: Carter Boys Publishing, 
Chase Chad Music. EMI Music Publishing 

"FABULOUS' 

Writers: Eddie Berkeley, Kay Gee. Jaheim 
Publishers: Divine Mill Music, 
EMI Music Publishing, Fingaz Goal Music. 
Jasane Dramma Publishing. Warner /Chappell 
Music. Inc. 

"COME OVER" 

Writer: Johnta Austin 

Publishers: Chrysalis Music. 

Naked Under My Clothes Music 

' FRO!NTIN.. 

Write' Jay -Z 
Publishers: Carter Boys Publishing, 
EMI Music Publishing 

"GET BUSY" 

Writers: Stephen " Lenky" Marsden (PFS:, Sean Pail 
Publishers: Dutty Rock Music 
EMI Music Publishing. 
Greensleeves Publishing Ltd. iPRS) 

"HOW YOU GONNA ACT LIKE THAT" 

Writers: Harvey Mason. Jr., 

Damon Thomas. Tyrese 

Publishers: BMG Songs. Inc.. Demis Hot Songs. 
E Two Music. EMI Music Publishing. First 
Avenue Music Ltd. PRS Zovektion Music 

"I KNOW WHAT YOU W.4NT" 

Writers: Rah Digga. Rick Rock. 
Baby Sham. Spliff Star 
Publishers: Cyphercleff Music Publishing. 
Dutty Nigga Music. EMI Music Publishing. 
Killa 4 Music, Rah Digga Music 

"I WISH I WASN'T' 
Writers: Jimmy Jam. Terry Lewis 
Big Jim Wright 
Publishers: EMI Music Publishing 
Flyte Tyme Tunes. Ji Branda Music Works. 
Minneapolis Guys Music Inc. 

"IN THOSE JEANS 

Writer: Ginuwine 
Publishers: Hand In My Pocket Musb. 
Music of Windswept 

INTO YOU 

Writers: Fabolous, Ronald LaPread. Er. 

Lionel Richie, Tamia Washington 
Publishers: Cambrae Music, EMI Music 
Publishing, EMI /Jobete Music Publishing, 
J. Brasco, Libren Music, Plus 1 Publ shing 

"LOVE OF MY LIFE (4n Ode To Hip Hon)" (From 
Brown Sugar) 
Writers: Erykah Badu, Robert Ozuna. Jr.. James 
Poyser, Raphael Saadiq, Glenn Stancridge II 

Publishers: BMG Songs, Inc.. Divine Pimp. 

Jajapo Music. Inc.. Jake And The Ph.itman 
Music. Music of Windswept. TCF Music 
Publishing Inc., Ugmoe Music, 
Universal Music Publishing Group 

ATIGIC STICK" 
Writers: 50 Cent. Sha Money. The Fantom 
Publishers: 221 Publishing. 50 Cent Music. 
Hassencentric, Universal Music Pubishing Group 

"MISS YOU 

Writers: Ginuwine. Johnta Austin 
Publishers: Chrysalis Music. Hand In My Pocket 
Music. Music of Windswept. 
Naked Under My Clothes Music 

® ASCAP 2004 
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EMI MUSIC PUBLISHING 
EMI Music Publishing. A mcmFwr of -Tk EMIGNgP 

ASCAP RHYTHM & SOUL 

HERITAGE AWARD 

RICK JAMES 

2004 SONGWRITER 
OF THE YEAR 

50 CENT 

PUBLISHER OF THE ''EAR 

EMI MUSIC PUBLISHING INC. 
200z- REGGAE ARTIST 

OF THE YE ;R 

SEAN PAM_ 

PI 11.P. 

W1it2rs 50 Cent. Brandon "Birdman" Parrott, 
Denaun Porter 
Pub fishers: 50 Celt Music. Derty Werks, 
EMI Music Pub isling, FBC Publishing. 
Universal Music Publishing Group 

AWARD WINNING RAP SONGS: 

"21 Questions 
Writes: 50 Cent. Jimmie Cameron, Vella Cameron 

Publishers: 50 Cent Music, Me- Benish Music. 
Inc., Universal Music Publishing Group 

-PUT THAT WOMIAA1 FIRST 

Writ?.rs: Osbourne Gould Bingham, Jr.. 

Kay Gee, Jahein. Clifton Lighty 
Publshers: Dinky B Publishing. Divine Mill Music. 
I Want My Geddes Records, Jasane Dramma 

Pubishing, Wane /Chappell Music. Inc. 

' RAN ON ME' 
Writers: Burt Bach:mach. Hal David 

Ashanti, Chink Santana 
Fubl shers: Baeza Music LLC. 

EMI Music PubisHng, Famous Music Corp.. 
ISJ Music, Pookie-oots Publishing, 
Sold erz Touch. Universal Music Publishing Group 

'RIGHT THURR ¡REMIXi" 
1^Jriters: Chingy, Jermaine Dupri. Alonzo Lee. Jr. 

Publshers: Almo Music Corp.. BMG Songs, Inc., 

Chingy Music. EM Music Publishing, 
Shariah Cymone Music. Track Starz Music 

-SAY- YES" 

Writer: Andre Harris 
Publshers: Dirty 1>e Music, Jat Cat Music 
Publishing, Inc.. Uriversal Music Publishing Group 

'SHAKE YA TAILFEtTHER' (From Bad Boys II 

Writers: Jayson "Koko" Bridges, Murphy Lee, 

Nelly Varick "Snity" Smith 
Publishers: BMG Sangs. Inc.. BuBo Music. D2 

Pro Publishing, Hitco South. Jackie Frost Music, 
Kokc s Basemert. New Columbia Pictures 
Musli Inc., Tha:'s Whats Up Publishing, 
Universal Music Publishing Group, 

Young Dude Pub isling 

SO ONE 

te s: Zyah Ahmcnuel. 
Miss- "Misdemear r" Elliott 
Publishers: Mass Confusion Productions. 
Sony "ATV Portrait Solar, 

Warnar /Chappel Music. Inc. 

AIR TORCE ONES 

Write s: Robert Kyjuan Cleveland. Ali Jones. 

Joe Kent, Murphy Lee Nelly, Mark Williams 
Publishers: BMG Songs. Inc., 
D2 Pio Publishing. Jackie Frost Music, Notting 
Dale Songs, Inc.. Sam Swap Publishing. Tarpo 

Music Publishing. Universal Music Publishing 
Grout, Young Dude Publishing 

"BEAi_'TIFUL 

Writer: Chad Hugo 

Publisiers: Chase Chad Music, 
EMI Music Publishing 

CAN T LET YOU GO 

Writers: Fabolous, Just Blaze. Lil' Mo 
Publi:#)ers: EMI Music Publishing. F.O.B. Music 
Publishing, J Brasco, Mo Lovin Music 

-DAM!" 
Writers: J -Bo. Sean Paul 

Publisher: Drugstore Publishing 

INTO IOL 

Writes: Fabolous. Ronald LaPread. Sr., 

Lionel Riclie. Tamia Washington 
Publishers Cambrae Music. EMI MJsic 
Publishing EMI /Jobete Music Publ shing, 

1 Brasco. Libren Music, Plus 1 Pubishing 

WA JKSTA' 
'writers: 5C Cent. J- Praize 

Put l shers C{ Cent Music, 
EMI Music Publishing, 
Hidden Sc.ois Publishing. 
U iarsal Misic Publishing GrcJp 

MAGIC STICK" 

Writers: 5C Cent. Sha Money. The Fantom 

Publishers: 221 Publishing, 50 Cern Music, 

Hassencerrtric, Universal Music Publishing Group 

"MESMERIZE 

Writer: Chink Santana 
Publishers: Famous Music Corp., 
ISJ Music, Soldierz Touch 

NORK IT 

hYtas: Missy "Misdemeanor' Elliott, 
Orebcrah Harr}, Daryl "DMC" RcDaniels, 
asesh "Ren" Simmons. Christpher Stein 
F ab fishers: Chrysalis Music. IVisss Confusioi 
Poductiora, Monster Islanc Music Prblishiig 
Carp , Warier/Chappell Music Inc. 

NO LETTING GO' 

Writer: Stephen "Lenky" Marsden : e, 

Publisher: Greensleeves Publishing Ltd. 

EXCCSE ME MISS" 
Writers: Chad Hugo, Jay -Z 

Publisiers: Carter Boys Publishing 
Chase Chad Music. EMI Music Publishing 

P1.11.1 P. 

Writers: 50 Cent. Brandon "Birdman' Parrott. 
Denaun Porter 
Publishers: 50 Cent Music. Derty Werks, 

EMI Music Publishing, FBC Publishing. 

Universal Music Publishing Group 

RiGHT THURR IREMIXI 

Writers: Chingy, Jermaine Dupri, Alonzo Lee, Jr. 

Publishers: Almo Music Corp.. BMG Songs. 

Chingy Music. EMI Music Publishing, 

Shaniah Cy none Music. Track Starz Music 

'GET 3USY 

Writers: Stephen °Lenky" Marsden r s Sean Paul 

Publishers: Dutty Rock Music. EMI Music 
Publishing, Greensleeves Publishing Ltd. PRSI 

"STA&1D UP 

W' ite s: Ludacris Kanye West 
Publishers: EMI Music Publishing. Ludacris 
Music Publishing. lic.. Ye World Music 

"WAN<STA 

Writers: 50 Cent. J- Praize 

PL.blishers: 50 Cent Music. EMI Music 
Publishing, Hidden Scrolls Publishing. 
Universal Music 3u3lishing Group 

GOSSIP FOLKS 

triters: Missy "Misdemeanor" Elliott. 
Ludacris, Timbaland 
Publishers: EMI Music Publishing. Ludacris 
Music Publishing, Inc.. Mass Confusion 

Productions. Virginia Beach Music, 
Warne- /Chappell Music. Inc. 

'SHAKE YA TAILFEATHER" (From Bad Bos Ili 

Writers: Jayson "Koko" Bridges. Murphy Lee. 

Nelly, Varick "Smitty" Smith 

Publishers: BMG Songs. Inc., BuBo Music. 
D2 Pro Publishing. Hitco South. Jackie Frost 
Music, Koko's Basement. New Columbia 

Pictures Music, Inc., That's Whats Up 

Publishing. Universal Music Publishing Group. 

Young Dude Publishing 

I CAN 

Writers: Nas, Salaam "Remy" Gibbs 

Publishers: EMI Music Publishing, 
III Will Music, Inc., Salaam Remi Music. Inc.. 

Zomba Enterprises Inc. 

°I KNOW WHAT YOU WANT 

Writers: Rah Digga. Rick Rock 

Baby Sham, Spliff Star 
Publishers: Cyphercleff Vlusic Publishing. 

Dutty rigga Music. EMI Music Publishing. 
Kills 4 Music, Rah Digg3 Music 

"STAND UP 

Writers: Ludacris. Kanye West 

Publishers: EMI Music Publishing, Ludacris 
Music Publishing. Inc.. Ye World Music 

Your music 
stirs the soul and 
mcves the heart. 
Congratulations 
to ASCAP's 
member - owner 
honorees. 

Music's 
Biggest Nights 

Belong to 

THE JUMP OFF' 

Writers: Easy Mo Bee. Mr. Cheeks, 

Timothy Patterson. Timbaland, 

Christopher "Biggie" Wallace 
Publishers: Bee Mo Easy Music. Big Poppa 

Music. EMI Music Publishing. Justin Combs 

Publishing. L.B. Farm My Two Sons Music. 

Vanessa Music Corporation. Virginia Beach 

Music. Warrer /Chappell Music. Inc. 

ASCAP 
1111111111111 

OPA *11 
.4rQi 

www.ascap.com 

MeRIL`_'N BERGMAN I PRESIDENT 

CI-=AIRMAN OF TIfE BCARI: 
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Billboard NO. 1 ON THE CHARTS 200 4 

ARTIST ALBUM PAGE 

to JADAKISS Kiss Of Death 

X 
ALISON KRAUSS + UNION STATION Live 

YO -YO MA Vivaldi's Cello 78 

JOSH GROBAN Closer 78 

GRETCHEN WILSON Here For The Pa 47 
E T 

Ai 
MUSE Absolution 

VARIOUS ARTISTS Vans Warred Tour 2004Comrilation 

WILCO A Ghost Is Born 

BOB MARLEY & THE WAILERS Le. end 

DIANA KRALL The Girl In The Other Room 

NORAH JONES Conne Awa With Me 

VARIOUS ARTISTS That's So Raven 

MARC ANTHONY Amar Sin Mentiras 

JIM BRICKMAN Greatest Hits 

JADAKISS Kiss Of Death 

S r ider -Man 2 

ARTIST TITLE PAGE 

N 
CD 

MAROONS This Love 

= MARTINA McBRIDE This One's For The Girls 
10 

TOBY KEITH Whiske Girl 

a. 
O JUNIOR JACK FEAT. ROBERT SMITH Da H re 

GEORGE MICHAEL Amazin. 

GEORGE MICHAEL Amazinr 

USHER FEAT. LIL JON & LUDACRIS Yeah' 

MARC ANTHONY Ahora Orden 

HOOBASTANK The Reason 

VELVET REVOLVER Slither 

USHER Confessions Part II 

JUVENILE FEAT. SOULJA SLIM Slow Motion 

USHER Confessions Part Il 

TITLE JMMIIIIIIIII 
THE LORD OF THE RINGS: THE RENRNOF THE KING'...CHEN -.'iI:'_ ", 

i W 50 FIRST DATES WIDESCREEN SPECIAL EDITION 

50 FIRST DATES 

PS2 - RED DEAD REVOLVER 

ARTIST ALBUM 

w V ERIC CLAPTON Me And Mr. Johnson .1 

CO 

-El, SWITCHFOOT The Beautiful Letdown 0 f 
FRED HAMMOND Somethin "Bout Love 

Xi 
SOUNDTRACK 50 First Dates 

3 
C 

BEBEL GILBERTO Bebel Gilberto E 
D ó SEETHER Disclaimer II 

DORA THE EXPLORER: SILLY FIESTA 

THE METHOD PILATES: TARGET SPECIFICS 

WWE: WRESTLEMANIA XX 3 DISC SET 

B l 

JULY 10, 2004 VOLUME 116, No. 28 

Top of the News 
7 Electronic Arts' "Madden NFL 
2005" will feature music from 
Green Day, Hoobastank,Yung 
Wun and others. 

8 Viacom awaits regulatory 
approval for its $373 million 
purchase of German broadcaster 
Viva Media. 

Music 
11 The Beat: Starbucks is 

distributing "We Are the Future," 
a CD of live performances by 
Norah Jones, Andrea Bocelli, 
Alicia Keys and others. 

13 Legal Matters: The Sony - 
BMG merger seems likely to 
pass FTC muster. 

14 Higher Ground:The BMI 
Christian Music Awards honor 
Steven Curtis Chapman, Bob 
Herdman, Will McGinniss and 
Mark Stuart. 

16 Jazz Notes: Maria Schneider 
releases her four -year project, 
"Concert in the Garden," exclu- 
sively through her Web site. 

17 Touring: Josh Groban's 
first headlining tour drives his 
strong sales. 

19 R &B: The BET Awards 
wrap up with Beyoncé, OutKast 
and Usher tied for most wins. 

23 Latin Notas: Kike San- 
tander elected chairman of the 
Latin Academy of Recording Arts 
and Sciences. 

43 Beat Box: Martina Topley- 
Bird flies solo on her Independiente 
debut, "Quixotic." 

46 Country: Nashville non- 
conformists the Warren Brothers 
collect promotional momentum 
for "Well- Deserved Obscurity." 

56 Studio Monitor: Ten -year- 
old Argosy Console taps home 
and digital studios. 

58 Songwriters & Publishers: 
American Roots Publishing 
salutes Stephen Foster, Amer- 
ica's first songwriter, with a new 
CD compilation. 

Retail 
51 The rebounding music 
industry sees the promise of in- 
store CD- burning kiosks. 

52 The Indies: The Presidents 
of the United States of America 
set a distribution deal for their 
new album, "Love Everybody." 

53 Retail Track: EMI, UMVD 
turn up the heat on street -date 
violators. 

54 Home Video: Studios tap a 

growing collectors market with 
DVD special editions. 

QUOTE OF THE WEEK 

G It's nice to be in the Faith -and -Tim camp. 

A couple of cuts a year keeps you in 

cable TV and breakfast., 
BRAD WARREN 

Page 46 

Global 
59 "Watch Out!, "Alexisonfire's 
sophomore set, heats up the 
Canadian mainstream. 

61 Global Pulse: Phil Manza- 
nera's new solo set, "6PM, "briefly 
reunites original members of 
Roxy Music. 

Programming 
71 Tuned In: The Tube: Sam 
Roberts' "Hard Road" clip wins 
three trophies at the MuchMusic 
Video Awards. 

Features 
18 Boxscore 

49 Billboard Picks 

57 The Billboard BackBeat 

57 Executive Turntable 

60 Hits of the World 

68 Classifieds 

73 Charts 

73 Chart Beat 

73 Market Watch 

86 The Last Word 

OliUbal Music 
Italy 

BEGINS ON PAGE 63 

ARTIST & COMPANY INDEX 
(SIGNIFICANT MENTIONS IN THE NEWS) 

Artist 
Alexisonfire 

Angela McCluskey 

Celia Cruz 

Chely Wright 
Fantasia 

Green Day 

Ian Whitcomb 

Jadakiss 

Josh Groban 

Maria Schneider 

Martina Topley-Bird 
Michael Cartellone 

Ozomatli 

Presidents of the United States of America 

Quincy Jones 

Roxy Music 

Sam Roberts 

Skillet 

Steven Curtis Chapman 

Warren Brothers 

Page(s) 

59 

43 

23 

46 
73, 80 

7 

58 

53, 73 

17 

16 

43 

18 

7 

52 

11 

61 

71 

11 

14 

46 

Company 

American Roots Publishing Inc. 

Argosy Console Inc. 

Country MusicTelevision Inc. 

Electronic Arts Inc. 

Entertainment Distribution Corp. 

Fnac 

Guatauba Productions 

Mushroom Music 

Official U.K. Charts Co. 

PricewaterhouseCoopers 

Provident Label Group 

See Tickets 

Sony /ATV Music Publishing 

Starbucks Corp. 

TBA Entertainment Corp. 

Telex Communications Inc. 

Viacom Inc. 

Vivaton Records 

Warner Home Video 

Page(s) 

58 

56 

46, 86 

7 

53 

59 

23 

62 

84 

7 

11 

17 

8 

11, 53 

9 

56 
8 

46 

54 
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8 
Danny Strick 
becomes 
president of 
Sony /ATV 
Music 
Publishing U.S. Upfront 

9 
RIRA record 
labeling 
champion 
Stanley 
Gortikov 
remembered 

TOP OF THE NEWS 

`Madden NFL' Keeps 
Pumping New Music 
BY SCOTT BANERJEE 

Electronic Arts' "Madden NFL" franchise is best -known 
for its bone -crunching game play. But to the music indus- 
try, it is credited as the title that revs new hip -hop and 
rock artists. 

On July 1, the interactive entertainment software com- 
pany unveiled the in -game song list for its "Madden NFL 
2005" title, which hits shelves Aug. 12. 

It arrives on the heels of previous editions that boosted 
songs from breaking bands like Jet and Good Charlotte, as 
well as established acts like OutKast, Blink -182 and Bon Jovi. 

This year's version features 21 new tracks from acts that 
include Green Day, the Hives, New Found Glory, Hoobas- 
tank, Midtown, Yung Wun and Franz Ferdinand. 

Steve Schnur, worldwide director of music and audio 
for EA, says his team carefully selected the song list after 
listening to more than 4,000 tracks. 

"Madden NFL 2004" has sold 4.7 million copies, accord- 
ing to research firm the NPD Group. 

The Madden NFL Football franchise of videogames- 
which includes 14 titles other than "Madden 2005" -has 

(Cont :Led on page 72) 

Hoobastank contributed music to 
Electronic Arts' `Madden NFL 

2005' videogame. 

USE 
yY t1F 

,SE SIGNS 

TRAFFIC 
1. 'C 

OZOMATLI: LOS ANGELES' MULTICULTURAL PARTY BAND 

Ozomatli's 
'Street' Heat 
Concord Debut Lands At No. 2 

BY LEILA COBO 

Multicultural, bilingual band 
Ozomatli is no stranger to the 
Billboard sales charts. Not surpris- 
ingly, its June 22 release, "Street 
Signs," maintains the relationship. 
The set debuted at No. 2 on the Top 
Latin Albums chart. 

What is surprising, however, is 
that Ozomatli managed such a 
strong showing with a release that 
carne out on an independent jazz 
label, Concord Records, and received 
zero commercial radio airplay. 

The band and its label credit a 

marketing plan that goes beyond 
the typical radio -focused strategy, 
an aggressive pricing program 
and a live show that attracts an 
audience as diverse as the mem- 
bers of the band and the music 
they play. 

For Ozomatli, it's a vindication of 
sorts. The imprint that originally 
signed the group, Almo Sounds, 
sold its deal to Interscope. That 
label released 2001's "Embrace the 
Chaos," which debuted at No. 1 on 
the Top Latin Albums chart. How- 
ever, the band didn't think it fit on 

(Continued on page 72) 

By 2006, Music Biz Will Be In Shadow Of Videogarnes 
BY ED CHRISTMAN 

NEW YORK -The worldwide videogame busi- 
ness will overtake the music industry by 2006, 
according to the report "Global Entertain- 
ment and Media Outlook," issued by Price - 
WaterhouseCoopers. 

Last year, consumers worldwide spent 
$30.5 billion on music, while videogame 
enthusiasts paid out $22 billion for their 
Jones. But the latter industry is expected to 
have explosive growth. 

The study projects that the videogame busi- 
ness will have a 20.1% compound annual 

growth rate, or CAGR, through 2008, as corn- 
pared with music's slim 2% CAGR. That pro- 
jection will leave music with global revenue 
of $33.7 billion at the end of 2008, compared 
with $55.6 billion for videogames. 

But it is in 2006 that the videogame business 
will reach $36 billion, according to the study's 
projections, surpassing music sales that are pro- 
jected to contract to $30.2 billion that year. 

The study measured entertainment rev- 
enue- including the movie, TV, radio, books, 
sports, theme parks, newspaper and magazine 
sectors -and found that consumers spent 
$910.6 billion worldwide in 2003, with expec- 

tations that the figure will grow at a 6.7% 
CAGR to $1.26 trillion by 2008. 

Add advertising revenue to the media cat- 
egories, and the report places the global mar- 
ket's total revenue at $1.23 trillion last year 
and projects growth at a CACR of 6.3% to 
$1.67 trillion by 2008. 

U.S. MUSIC OUTPACING WORLD 
The study broke out music by region. It 

showed U.S. music sales at $11.9 billion in 
2003 and growing at a 3% CAGR to reach $14 
billion in 2008, which is still below the $14.6 
billion the study measured for 1999. 

Meanwhile, it projects that Europe, the 
Middle East and Africa had combined music 
revenue of $11.9 billion and will have a 
slow CAGR of 1.8% to reach $13.1 billion 
in 2008. 

Regarding the global entertainment and 
media business, the study projects that the 
Asia/Pacific market will be the most robust, 
with an 11.1% CAGR during the next five 
years. But the music industry will be a weak 
point, as the study says that the Asia/Pacific 
region -which had $5.2 billion in music sales 
in 2003 -will experience a 0.4% CAGR to 

(Continued on page 72) 
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Upfront 

Canada Court: 
ISPs Do Not 

Owe Royalties 
BY LARRY LeBLANC 

TORONTO -Internet service providers 
may not have to pay royalties to the 
music industry for files downloaded 
by their customers, according to a 
June 30 ruling by the Supreme 
Court of Canada. 

The nine -judge court was unani- 
mous in asserting that companies 
providing access to the Web are 
merely "intermediaries" in the 
downloading process and are there- 
fore not bound by Canadian copy- 
right legislation. 

The court decreed that as a gen- 
eral rule the Canadian Copyright Act 
does not impose legal liabilities on 
ISPs, as long as they act as bona fide 
intermediaries and have no input in 
determining Web content. 

The court's decision did not, 
however, rule against record com- 
panies, artists and authors in Canada 
getting paid for Internet transmis- 

POWELL: CASE -BY -CASE EVALUATIONS 

No FCC 
Action On 
Ownership 
BY BILL HOLLAND 

WASHINGTON, D.C.- Veteran 
observers here forecast that the Fed- 
eral Communications Commission 
will not try to take the media own- 
ership case- rejected in part by an 
appeals court earlier this month - 
to the Supreme Court. 

They tick off a number of legal, 
procedural and political reasons indi- 
cating the commission will limp 
along with its old rules in place until 
after the presidential election. 

(Continued on page 69) 

sions received in Canada. 
The decision indicates that rights 

holders could sue specific Web sites 
that distribute their music without 
authorization. This might apply 
even to sites in foreign territories if 
the users are Canadian -based. ISPs 
could also become liable if they are 
formally notified that a specific Web 
site is violating the law and they 
refuse to block access to it. 

Paul Spurgeon, general counsel 
of the Society of Composers, 
Authors and Music Publishers of 
Canada says the decision allows his 
organization to go to the Canadian 
Copyright Board for a tariff. 

"The Supreme Court has clearly 
stated that a Web site communicat- 
ing from another territory into 
Canada is a communication both in 
that country and in Canada," Spur- 
geon says. "This paves the way for us 
to go to the Copyright Board, albeit 
only for Web sites and ISPs that are 

ROBERTSON: LAW COVERS FOREIGN FILES 

more than mere conduits. ISPs' lia- 
bility could be triggered if technol- 
ogy or knowledge allows them to 
know more." 

Brian Robertson, president of the 
Canadian Recording Industry Assn., 
also argues that the decision con- 
firms that communications that 
travel across Canada's border, and 
are received in the country are sub- 
ject to Canadian copyright law. 

"If it is an illegal signal, it is also 
subject to civil or even criminal 
law," Robertson says. 

The case had been closely 
watched in other nations because of 
its possible impact on the recording 
and computer sectors. 

Allen Dixon, general counsel of 
the London -based International 

(Continued on page 72) 

Viacom To Buy 
Viva Media 

BY LARS BRANDLE 
and WOLFGANG SPAHR 

FRANKFURT -MTV executives 
say they are confident regulators 
will approve parent company Via - 
com's proposed acquisition of 
German broadcaster Viva Media 
within 90 days. 

American media 
giant Viacom con- 
firmed plans for an out- 
right takeover of its 
loss- making Cologne- 
based rival June 24. 
The deal would create 
one dominant music 
TV company in Ger- 
many. The proposed 
deal - valued at 308.7 
million euros ($373 
million) -must now be 
OK'd by local antitrust 
authorities. 

MTV Networks Europe would 
manage the MW and Viva channels 
in Germany, plus Viva's operations in 
Poland, Switzerland, Hungary and 
the Netherlands. 

'We don't believe that there are any 
major [German regulatory] issues," 
MTV Networks Europe president/CEO 

Brent Hansen says. "We're only a 
small player when it comes to the 
overall youth TV market" 

Viacom will purchase the shares of 
14 Viva shareholders who hold a com- 
bined 75.8% stake in Viva. The two 
largest shareholders are Time Warner 
(30.6%) and Universal Music (15.3%). 
The remaining Viva shares are floated 

on the German stock 
market. Viacom has 
proposed purchasing 
those shares for 12.65 
euros ($15.33) each in a 
public- tender offer. 

Separately, Viacom is 
to acquire Time Warn- 
er's 49% stake in Viva, 
plus a joint venture 
between Viva and the 
U.S. company. The 
price of that deal has 
not been disclosed. 

The new entity would 
bring all of Germany's most popular 
music TV channels-MW, MTV2 Pop, 
Viva and Viva Plus -under one roof. It 
would give Viacom dominance in con- 
tinental Europe's biggest market. 

The enlarged group would "keep a 
foothold" in Cologne and Berlin, 

(Continued on page 72) 

Strick New Sony/ATV 

Music U.S. Prez 
BY CHRIS MORRIS 

Danny Strick sees his freshly 
minted job as president of Sony /ATV 
Music Publishing U.S. as a melding 
of his experiences in the publishing 
and label fields. 

"My goal would be to take the 
experience I've had working with 
some very talented people at Mav- 
erick Records and at Warner Bros. 
Records and take that knowledge 
and apply it to the 
basic publishing prin- 
ciples," Strick says. 

At Maverick, where 
he had served as a sen- 
ior A&R executive since 
2000, Strick signed 
Michelle Branch and 
worked with Alanis 
Morissette on her cur- 
rent album, "So- Called 
Chaos." 

Before joining the 
label, he had a long 
career in publishing. 
He was president of 
BMG Songs, BMG 
Music Publishing's U.S. 
division, from 1996 to 
2000. He joined the company as 
VP /GM in 1989. 

In his new role, Strick, who will 
be based in New York, reports to 
David Hockman, the London -based 
chairman of Sony /ATV Music Pub- 
lishing who joined the firm last year 
(Billboard, Sept. 6, 2003). 

"Since I joined the company in 
September, I've been looking at 
ways to improve its effective- 

ness," Hockman says. "We need to 
be a much more proactive, cre- 
ative entity. That's why I think we 
need to pay particular attention, 
obviously, to the world's largest 
market. 

"We're very successful in Nash- 
ville, where we have the biggest 
country company and catalog, and 
I wanted to start to replicate that on 
the East and West Coasts of 
America," Hockman continues. 

Strick will oversee 
all Sony /ATV U.S. oper- 
ations, with the excep- 
tion of Sony /ATV Music 
Publishing Nashville, 
which Sony /ATV Nash- 
ville president /CEO 
Donna Hilley will con- 
tinue to run. 

While Sony /ATV's 
writer stable includes 
such contemporary 
talents as John Mayer, 
Destiny's Child, Sys- 
tem of a Down and 
Marc Anthony, Strick 
has a clear mandate to 
bolster the company's 
signings. 

He says, "The key for me is to 
provide some leadership in that area 
and reinvigorate the roster -per- 
haps broaden it beyond the artists 
that they've signed through the 
label relationships." 

He will also emphasize the mar- 
keting of a formidable cache of 
Sony /ATV -owned and -administered 
copyrights and catalogs by writers 

(Continued on page 85) 

STRICK: L 

BROADEN 

A LOOK AHEAD 

Banks Hungry For No. 1 Bow 
BY GEOFF MAYFIELD 

LOS ANGELES- G- Unit/Interscope 
rapper Lloyd Banks is set to bow at No. 
1 on next issue's Billboard 200, as the 
chart's top slot continues to be a 
revolving door. 

In 2004, Usher's "Confessions" 
(LaFace /Zomba) and Norah Jones' 
"Feels Like Home" (Blue Note) led the 
chart for nine and six weeks, respec- 
tively, but Banks' "The Hunger for 
More" is expected to be the list's sixth 
No. 1 title in as many weeks. Number 
crunchers say the set will move 425,000 
to 440,000 units for the week, based on 
first -day sales reported by retailers. 

The fourth album by Cash Money/ 
Universal rapper Lil' Wayne and the 
fifth by Atlantic R&B siren Brandy 
are in a tug of war to be next issue's 
second -highest bow. Give the edge 
to the former's "Tha Carter." One 

prognosticator says 135,000 copies 
for him and around 115,000 for 
Brandy's "Afrodisiac." Another says 
both have a shot at 150,000 units. 

The Cure's self -titled set (Geffen/ 
Interscope), its first album of new mate- 
rial since 2000, has a shot at the top 10 
in the range of 65,000 to 75,000 units. 
Included in that number will be fewer 
than 1,000 that were ordered through 
Ticketmaster with concert tickets sold 
over the Internet, sources say. 

Breaking Benjamin's second 
album, "We Are Not Alone" (Holly- 
wood) and Rush's "Feedback" (Atlan- 
tic) are each targeted to make the top 
20. Both albums are projected to have 
a shot at hitting openers in the range 
of 50,000 copies. 

That number, 50,000, is also pre- 
dicted for first -week sales on "Dreams" 
(RCA), the single by "American Idol" 
finalist Diana DeGarmo. 
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NEWSLINE. 
THE WEEK IN BRIEF 

The Senate passed two important pieces of anti -piracy legislation June 25 
that will help federal prosecutors bring copyright -infringement lawsuits 
that carry civil and criminal penalties. The Protecting Intellectual Rights 
Against Theft and Expropriation Act (S. 2237) was introduced last March 
by Sens. Orrin Hatch, R -Utah, and Patrick Leahy, D -Vt. The bill would 
allow the Department of Justice to bring civil copyright -infringement 
cases. Currently, the department may only bring criminal prosecutions. 

The Senate also passed the Artists' Rights and Theft Prevention Act (S. 

1932), introduced in November 2003 by Sens. John Comyn, R- Texas, and 
Dianne Feinstein, D- Calif. That bill would allow for civil actions against 
piracy of prerelease works. The bills now head to the House of Representa- 
tives for approval. BILL HOLLAND 

William Hein has been named president of Ryko Label Group, according to 
sources. For the last two years, Hein has been president of Ryko's DVD divi- 
sion. He replaces Joe Regis, who sources say will remain at Ryko in an as- 
yet- undetermined capacity. Billboard could not reach Regis for comment. 

Hein and Regis have a long association. In 1992, they co- founded Rest- 
less Records, whose catalog Ryko acquired in 2002 after the label ended a 
five -year relationship with film/IV producer Amon Milchan's New Regency 
Productions. With the purchase of Restless, Regis was named president of 
Ryko Label Group, which also includes flagship label Rykodisc, Hannibal, 
Gramavision and Tradition. 

From the early '80s through 1991, Hein was chairman/CEO of Enigma 
Entertainment. He headed the Internet entertainment company Enigma 
Digital from 1999 until Clear Channel Entertainment bought it in 2000. In 
his new role, Hein, who reports to Ryko chairman/CEO Sam Holdsworth, 
will be based in New York, where Ryko Distribution is also located. 

CHRIS MORRIS 

The acquisition of entertainment/management firm TBA Entertainment by a 

company controlled by Irving Azoff, Robert Geddes and JHW Greentree 
Capital has been completed. Billboard.biz first tipped the news of the poten- 
tial purchase in February. 

Azoff later told Billboard that the TBA Entertainment acquisition could 
be just the beginning for him and his partners (Billboard, April 24). Geddes 
is a veteran entertainment executive. Investment firm JHW Greentree Capi- 
tal is an affiliate of Whitney & Co. of Stamford, Conn. 

Under the deal, Azoff and his partners acquired TBAs stock for cash con- 
siderations totaling approximately $6.15 million. The transaction, described 
as a "definitive merger agreement," takes the publicly traded TBA private. 

Geddes assumes the post of CEO. Azoff and Mike Stone, managing part- 
ner of Whitney & Co. and of JHW Greentree, are co- chairmen. Azoff contin- 
ues as chairman of his Azoffmusic management company. TBA founder and 
chairman Thomas "Jock" Weaver will serve as consultant during the transi- 
tion and then is expected to leave the company. 

TBA produces concerts and entertainment for fairs, festivals and corpo- 
rate events, as well as such sponsor -driven activities as the Fruit of the 
Loom Country Fest and Hard Rock RockFest. It also manages a number of 
acts including Brooks & Dunn, CeCe Winans, Jaci Velasquez and 4Him. 

RAY WADDELL 

A majority of Americans believe the music industry should not sue people 
who illegally download music from the Intemet. So say the results of a new 
survey by FindLaw released June 29. According to the survey, conducted by 

research firm Ipsos, 56% of adults oppose the lawsuits and 37% support 
them. The survey found that opposition to the lawsuits was much higher 
among younger people. Opposition to the lawsuits was also higher among 
people with lower incomes. One thousand adults were surveyed, with a mar- 
gin of error of plus or minus 3 %. The poll comes a week after the Recording 
Industry Assn. of America filed suit against 482 alleged infringers. 

BILL HOLLAND 

Metallica and Jet are among the acts scheduled to make guest appearances 
on Fuse's new "Daily Download" series, which premiered June 28. The 
daily music -countdown show is based on the most popular legal music 
downloads in the United States, according to data culled from Nielsen 
SoundScan, the iTunes Music Store and Napster. Fuse will offer some of 
the music featured on the program as free downloads at fuse.tv (Billboard, 
April 24). Tower Records and online greeting company Blue Mountain will 
provide the downloads. CARLA HAY 

For the latest breaking news, go to billboard.biz. 

Upfront 

Stanley Gortikov Dies 
Ex -RIAA Chief Moved Group To D.C., Weathered PMRC Storm 

BY BILL HOLLAND 

The man credited with bring- 
ing the Recording Industry Assn. 
of America into the modern era 
has died. 

Stanley M. Gortikov led the trade 
group from 1972 to 1987. He died 
June 24 of natural causes at his Brent- 
wood, Calif., home. He was 85. 

Gortikov moved RIAA headquarters 
from New York to Washington, D.C., in 
1986 to increase its profile among the 
nation's policy- makers. He was the last 
RIAA chief to come to the job with 
record company executive experience. 

Before Gortikov's tenure, the trade 
group rarely focused on Washington. 
It formed in 1952 to help standard- 
ize playback methodology for high - 
fidelity LPs and set in place the gold 
record certification program. 

Gortikov is remembered for his low - 
key, courtly manner. He guided the 
industry through controversy in the 
mid -'80s, when federal lawmakers and 
such groups as the Parents Music 
Resource Center criticized labels for 
releasing records with explicit lyrics. 

THE CAPITAL YEARS 

The debate over lyrics and artistic 
freedom resulted in a now -famous 
1985 hearing before the Senate Sub- 
committee on Communications. 

Gortikov argued that proposed rat- 
ing systems were unworkable and that 
the great majority of the industry's 
releases promoted positive values. 

Recording artists invited to the hear- 

ing, notably the late Frank Zappa, 
called any content -based rating system 
tantamount to censorship. 

In November of that year, Gortikov's 
RIM reached a compromise. Member 
companies agreed to print a generic 
label on the covers of records with 

potentially objectionable lyrics. 
"He was a real gentleman in every 

sense of the word," former RIM chair - 
man/CEO Hilary Rosen says. "He took 
some hits on the decision to include a 
parental advisory warning. But looking 
back on it now, the truth is, the parental 
advisory [sticker] helped the industry 
over the years to be able to respond to 
subsequent attacks on content. 

"Stanley loved the record business," 
Rosen continues. "He was the one who 
really built the RIM into an institution 
that the companies could rely on." 

Gortikov will also be remembered 
for his efforts to ensure that law- 

makers drafting the 1976 Copyright 
Revision Act retained protections for 
sound recordings. 

He led the RIAAs early outreach to 
law enforcement with an eye on crack- 
ing down on counterfeiting and piracy. 

"Piracy was an abiding concern for 
Stan, to the point of making it a moral 
issue," says Jason S. Berman, chair - 
man/CEO of the International Federa- 
tion of the Phonographic Industry. 

Berman made an ironical point of 
saying he was answering his cell 
phone in the middle of an anti -piracy 
meeting -17 years after Gortikov 
began raising the issue. "He was con- 
sumed by it." 

Gortikov strongly criticized the 
practice of home taping, saying that 
rampant copying would kill sales. 
However, unlike Hollywood studios in 
the Betamax case, the RIAA never ini- 
tiated a legal challenge to taping dur- 
ing the analog era. 

Gortikov also fostered efforts to 
increase the number of black execu- 
tives in the music industry. 

RIM president Cary Sherman first 
worked on RIM issues as a young out- 
side counsel during Gortikov's tenure. 

"The music community has suffered 
a profound loss with the passing of 
Stan," Sherman says. "He was a potent 
and passionate voice for the record 
industry for more than 15 years -an 
indefatigable champion of free expres- 
sion and copyright, diversity and 
human values. 

"Beyond his enormous professional 
(Continued on page 85) 

Clear Channel Sued Over Stern 
BY BILL HOLLAND 
and BRAM TEITELMAN 

The same day that syndicated mom - 
ing man Howard Stern announced 
nine new affiliates, two companies asso- 
ciated with his show sued Clear Chan- 
nel Communications for $10 million. 

The suit was filed in U.S. District 
Court for the Southern District of New 
York June 30 by One Twelve, a New 
York outfit that provides Stern's man- 
agement services, and Infinity Broad- 
casting East, the Federal Communica- 
tions Commission licensee of WXRK, 
the New York radio station where the 
show is produced. One Twelve is an off- 

shoot of the Don Buchwald & Associ- 
ates talent agency. 

The two companies charge that 
Clear Channel, the nation's largest 
radio station owner, broke contracts it 
had to air the Stern program in six 
cities and therefore violated license 
agreements. 

One lìvelve and Infinity accuse Clear 
Channel of wrongfully failing to notify 
them that the show was being dropped 
as required by terms of the contracts. 
They also charge that they are owed 
license fees. 

The complaint also takes a swing at 
Clear Channel chairman/CEO Lowry 
Mays for violating its licensing terms 

in order to pacify and curry favor with 
federal lawmakers. 

The suit states, "On Feb, 25, 2004, 
one day before its CEO was to testify 
before Congress regarding proposed 
legislation that would have increased 
penalties for `indecent' broadcasts, 
Clear Channel, without any prior 
notice to or consultation with licen- 
sors, publicly announced that it would 
exercise a right it did not have under 
the license agreements: indefinitely to 
`suspend' broadcasts of the programs." 

Clear Channel, facing complaints 
from federal regulators for indecent 
programming of on -air talent, dropped 
Stern in February from stations in 
Florida, California, Pennsylvania, New 
York and Kentucky. 

"Howard Stern is the only one who 
has broken the law," Andy Levin, Clear 
Channel executive VP /chief legal offi- 
cer, said in a statement. "His contract 
explicitly requires his show to comply 

(Continued on page 83) 
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Opoinion Editorials / Commentary /Leiters 

Technology Makes Music Flashier, But It Lacks Fire 

Less Noise, More Soul 
It you want to make God laugh, it has 
been said, tell her your plans. We live in 
an era when, as no one need be reminded, 

many assumptions have come into question. 
These are most clearly on display in the geo- 
political realm. But the music industry has 
also hit some areas of turbulence. 

Didn't the arrival of digital technology 
herald a new era of aural improvement 
(with attendant sales) comparable to the 
leap represented by the vinyl record over 
the wax cylinder? 

Wasn't it safe to assume that a growing 
population would imply an expanding uni- 
verse of consumers? And wouldn't the 
deregulation of media ownership better 
serve the free market? 

How's that working out? 
John Lennon had it right: "Life is what 

happens to you while you're busy making 
other plans." 

And so, having taken a few steps into a 
new millennium, there seem to be more 
questions than answers, more pesky con- 
tradictions and a need for fresh thinking. 

The contemporary era is characterized by 
an ability to make better and better repre- 
sentations of less and less substance. 

Indeed, it is increasingly possible to con- 
struct musical production so perfect it lacks 
the beauty, intrigue and welcome seduction 
of mystery. Imagine the number of genre - 
defining songs that simply would not sound 
like themselves if they were produced today. 

The current assumption, obvious on its 
face, is that anything that is recorded will 
be a better representation of the original 
performance if it is captured on technically 
sophisticated (read digital) equipment. 

In a visual context, according to this 
logic, the original episodes of "The livilight 
Zone" would have been improved if they 
had been shot in color. 

The truth is, they would not be better. 
Because what is at work here is something 
that does not fall within the purview of 
schematics alone. Rather, it's about feel. 

Music faces the same unavoidable 
question: It's better production, but is it 
better music? 

Today, it is possible to establish a groove, 
throw in a clever hook, maybe sample some- 
body else's idea from a while back, subject 
the resultant constituent elements to a 
tsunami of processing and then reassemble 
the various pieces like so many Legos via 

Taking 
Issue. 

By David Flitner 

the ubiquitous Pro Tools. It's catchy, it 
pumps and pulses through one's speakers - 
and is shortly thereafter forgotten. 

Why? Because, as Gertrude Stein so 
indelicately put it, there's no there there. 

It's just product; shimmering, enticing 
confection. Gotta have it. And then, a few 
months later, you're asking: Now, what was 
the name of that act again? 

Eventually, the accountants at the labels 
report depressed sales, the executives strug- 
gle to make sense of fickle consumer tastes 
and industry lobbyists and lawyers are left 
to make accusations about piracy. Copy- 
right infringement is, clearly, a legitimate 
and compelling problem. But the larger 
problem is not going away if the conversa- 

tion ends there. 
No one should labor under the illusion 

that there are great quantities of great 
music being made at all times. There are 
rhythms to these things, an ebb and flow. 
And it serves no purpose to rail against cul- 
tural and creative moods. 

Still, we are in a time when the sound- 
track to "0 Brother, Where Art Thou ?" can, 
by the simple force of its eloquence, be 
embraced by a mass audience that no major - 
label executive could have anticipated. 

It is a moment when technological won- 
ders are available to a craftsman of the 
stature of mastering engineer Bob Ludwig 
to bring refinement and integrity to the pro- 
duction of music, all in service of the song. 

Back when the Beatles were exploding 
across the American cultural landscape, 
Arkansas Democratic Sen. J. William Ful- 
bright said: 'We must dare to think about 
'unthinkable things,' because when things 
become 'unthinkable,' thinking stops and 
action becomes mindless ... we must 
think and talk about our problems with 
perfect freedom." 

We are talking about the music that, 
after 40 years, carried Paul McCartney to 
Red Square and the welcome of a former 
officer of the KGB. 

This is music that can change the world. 
The minds, the hearts, the voices, the 

tools: They're all available. And there are 
millions of souls out there, loving, danc- 
ing, struggling with life and pain and 
hope, all waiting to hear something redo- 
lent of what is good and enduring about 
the human spirit. 

Our allotment of time and energy is so 
small. Let's get to work. 

David Flitner composes and records with the 
band Thinline in New Hampshire. 

e ers 

Where Are The Black Musicians? 
I own an independent record company, 

and I have a problem with the recording 
industry in the United States leaving 
black musicians out of the recording mix 
90% of the time. 

When you see black performers on TV, 

90% of the time they're performing with 
a DJ or a tape of recorded music. But 
when you see white artists, they have real 
instruments 99% of the time. 

In addition, white artists don't sample 
other people's music. The white artists 

are allowed to create new music, even 
though most of the time it's inspired by 
black blues and soul musicians/performers 
in the first place. 

It makes the white performer /artist 
look and sound great. There's nothing 
wrong with that; that's how it should be. 
But it should be like that for all perform- 
ers, regardless of their color. 

You very seldom hear new black origi- 
nal music anymore. It's sample this, 
sample that. Black people /musicians 

have just about lost their musical soul. 
One factor that contributes to this is 

that there are virtually no musical 
instruments distributed in the black pub- 
lic schools throughout the United States 
-a majority of music programs have 
been cut. Thus, there's a very low per- 
centage of black youths learning how to 
play instruments in public schools. 

James Wright 
aka lay- Double -You 

Atlanta 
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16 
Four years in 

the making, 
Maria 
Schneider's 
new set makes 
its bow online 

43 
Angela 
McCluskey 
steps out on 

her own, with 
debut disc `The 

Things We Do' 

POP / ROCK / COUNTRY / R &B / HIP -HOP / LATIN / DANCE / TOURING 

Jones, Starbucks 
Plan For 'Future' 

Starbucks Coffee is the exclusive 
North American distributor for the 
"We Are the Future" live concert 
disc out July 2. 

The 12 -track set features perform- 
ances from Carlos Santana, Norah 
Jones, Andrea Bocelli, Alicia Keys, 

The 
Beat 

By Melinda Newman 
mnewman@billboard.com 

It is available in more than 4,000 
Starbucks locations, as well as on 
starbucks.com. 

In addition to donating 100% of 
the purchase price, Starbucks paid 
for the manufacturing of the disc 
and will promote it with ads in 

The New York Times 
and Entertainment 

Josh Groban and others captured at a 
May 16 charity concert in Rome. 

The concert and CD benefit Quincy 
Jones' We Are the Future foundation, 
which is working with Rome -based 
Global Forum to create children's 
centers in war -tom countries. 

Jones tells Billboard he started the 
foundation because "celebrity is a cur- 
rency, and you have to know where to 
spend it. Doing nothing is no longer 
an option. It's about building bridges 
back to the rest of the world. It's no 
joke what's going on out here." 

The CD sells for $12.95 in the 
United States and $16.95 in Canada. 

Weekly as well as in a 
number of large -mar- 
ket alternative week- 
lies, says David Brew- 
ster, director of Hear 
Music at Starbucks. 

"Our primary func- 
tion was to launch this 
project in a nouvelle 
way, and Starbucks was 
it," says Scott Painter, 
executive director at 

WATE "For a new charity foundation 
that doesn't have the brand aware- 
ness that a longstanding one has, we 
recognize that being part of the popu- 
lar culture through a company like 
Starbucks is an integral piece of 
establishing who we are." 

The exclusive with Starbucks ends 
Aug. 3, at which point Painter says 
the foundation will announce fur- 
ther U.S. distribution plans poten- 
tially through "online initiatives and 
corporate partnering." 

Outside the States, Painter ex- 
pects distribution to go through 
more traditional channels, although 
no plans are definite. The foundation 
is also considering tailoring the CD 
for each territory. 

WATF's goal is to raise $25 million 
this year to fund six youth centers. 
Painter says that through the concert 
and private donations, "we're already 
a third of the way there." 

Starbucks hopes to raise an addi- 
tional $1 million through CD sales. 

Painter expects the concert to 
become an annual event. "Twenty 
years ago, [Jones' brainchild] We Are 
the World' defined a generation," 
Painter says. "This is much more 
about creating not just a moment but 
a mission, a recurring platform for 
communicating the themes that chil- 
dren are victims of war and we need 
to do something." 

DISNEY DEALS: Buena Vista Music 
Group has inked a deal with singer/ 
actor Jesse McCartney. 

The pact extends beyond the tradi- 
(Continued on page 12) 

SKILLET:THEIR ESTABLISHED CHRISTIAN FAN BASE IS APPEALING TO MAJORS 

Majors Turn To Christian 
Acts For A &R Inspiration 

BY DEBORAH EVANS PRICE 

NASHVILLE -Independent record companies have long 
served as farm teams that provide major labels with a fresh 
crop of talent. But lately mainstream A&R execs are look- 
ing to the Christian community as the breeding grounc 
for the next big thing. 

Sparrow Records band Switchfoot had 
established a following before inking a deal 
with Columbia. Ardent Records act Skillet 
now has a mainstream deal with Lava. And 
in the wake of MCAs merger with Geffen, 
which resulted in Pillar leaving MCA, the 
quintet is again entertaining offers from 
several major labels while remaining on 
Flicker. Additionaly, major labels are cou-t- 
ing at least two other Christian acts. 

"Mainstream labels have picked up on 
the fact that some of these bands, particu- 
larly ones that have developed as a band in 
the summer camp or youth group culture, 
come into their first record with a signifi- 
cant amount of support," Provident Label 
Group president /CEO Terry Hemmings 
says. "They aren't as dependent on a mainstream hit to 
get sales. They have a fan base out there that rallies around 
them immediately." 

When that base rallies, sales surge. "We have always 
looked for bands bat have fan bases," Lava senior VP Andy 
Karp says. "Skillet's last record had sold about 125,000 ... 
Any time you find a band that [has] a base like that, it cer- 
tainly makes it scmething more appealing to majors ... 
It just increases be potential that you can take the band 

to a wider audience. The majors have become aware that 
there are bands out there in this [Christian] marketplace 
that are doing very, very well." 

Scoring deals with mainstream labels isn't a new phe- 
nomenon for Christian artists. 

Amy Grant started the trend in the '80s when she con- 
tinued to record for Word's Myrrh imprint 
while inking a deal with A&M. Others have 
followed, most notably Squint Entertain- 
ment's Sixpence None the Richer, which 
began in the Christian market before 
reaching a mass audience with the single 
"Kiss Me." (The group recorded for Reprise 
before disbanding earlier this year.) 

ForeFront Records' Stacie Orrico was 
hand -picked by Virgin Records president 
Matt Serletic to receive a push to the main- 
stream market. Jars of Clay, P.O.D., Evanes- 
cence, Lifehouse and other bands have 
roots in the Christian community, while 
members of bands such as Creed have also 
been open about their faith. 

"Their eyes have been opened and 
they're making moves," Charlie Lico, pres- 

ident of Nashville -based CL Entertainment, says of major - 
label execs. "The kids that are buying these records are 
the same kids. They listen to general -market radio and 
they buy their records [at] both general market and CBA 

[Christian Booksellers Assn. retailers]. We're dealing with 
the same audience." 

The professionalism Christian acts develop through tour- 
ing is another appealing factor. Q Management president 

(Continued on page 15) 
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Continued from page 11 

tional record deal. According to 
BVMG, it will also participate in pub- 
lishing, touring, merchandising and 
endorsements. 

McCartney, a former member of 
boy band Dream Street, stars on the 
new WB series "Summerland." 

His label debut will come out Sept. 
28 on Hollywood RecordsBVMG. 

BVMG has at least one other act 
on its roster who has made a multi- 
faceted deal with the company. 
Hollywood Records' Polyphonic 
Spree inked a deal last summer with 
the company that included giving 
BVMG a piece of the Spree's touring 
revenue (Billboard, June 21, 2003). 

BULLY PULPIT: Bullygoat Records has 
signed New York rock band Blood - 
simple. Mudvayne vocalist Chad Gray 
runs Bullygoat, which Warner Bros. 
Records distributes. This is Bully - 
goat's first signing. 

Bloodsimple last year opened for 
Mudvayne -which remains signed to 
Epic -as well as for Life of Agony, 
Biohazard, Anthrax and Clutch. 

Bloodsimple is recording its label 
debut in Vancouver with producer 
Gggarth Richardson. 

STUFF: The Rape, Abuse & Incest 
National Network will herald its 
10th anniversary with the release of 
"For the Next X: A Benefit CD for 
MINN." 

The charity CD, out July 27, will 
include tracks from a number of acts, 
including RAINN founding member 
Tori Amos, Matchbox 7iventy, 
Michelle Branch, the Indigo Girls 
and Ben Jelen. 

The disc can be preordered at 
rainn.org for $9.99. The price rises to 
$12.99 the day of release. According 
to RAINN, 100% of the proceeds go to 
the organization. 

Christina Aguilera is working on 
two new albums, according to a post- 
ing on her Web site. 

The singer, who canceled her sum- 
mer tour to rest her voice, is writing 
and recording a pop album and a sec- 
ond Spanish -language disc. 

No word on the direction for the 
music, but Aguilera states in her 
posting that "I'm flirting with kind of 
this old -Hollywood feel." 

Her last RCA album, 2002's 
"Stripped," has sold 3.7 million 
copies, according to Nielsen 
SoundScan. 

GOING TO THE GO -GO: On Aug. 24, 
Gibson Guitar will host Gibson a Go 
Go -L.A. Rock Show at the Whisky 
in Los Angeles. 

The evening, which will include a 
performance by Atlantic act Shine - 
down, will serve as a showcase for a 
number of unsigned acts that will 
compete for an opening slot on 
Shinedown dates as well as for Gib- 
son gear and other prizes. 

12 www.billboard.com www.billboard.biz BILLBOARD JULY 10, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


Music 
FTC UnlikelyTo Intervene In Sony-BMG Merger 

This issue's column was written by 
Billboard Washington, D.C., bureau 
:hiefBill Holland. 

The Federal Trade Commission 
will soon get its chance to decide 
whether to challenge the merger of 
the recorded -music divisions of 
Bertelsmann AG and Sony Music 
Entertainment. 

Sources here forecast the merger 
will probably pass muster at the FTC, 
which reviews potential entertain- 
ment business combinations under 
federal antitrust guidelines. 

On June 17, European Union 
competition commissioner Mario 
Monti, after a six-month probe of 
the betrothed corporate couple, 
found that the evidence of possible 
price collusion and market domi- 
nance was not solid enough to 
block the venture. He is expected to 
recommend in favor of the union 
(Billboard, June 26). 

Sources say FTC action -if any - 
will begin this month. 

The FTC typically does not closely 
review mergers that already have 
received EU approval, antitrust 
experts in Washington say. The sense 
is that the EU's decisions are 

informed by a detailed examination 
of companies' business operations. 

"The EU is very transparent about 
what it does," says Bert Foer, presi- 
dent of Washington, D.C. -based 
American Antitrust Institute. "So 
there's probably a very detailed expla- 
nation of its decision available." 

They also say that unless the 
agency which operates under the 
pro- business Bush administration - 
finds new evidence of collusion that 
the EU overlooked, the Sony -BMG 
marriage will proceed. 

Any chance of FTC action is fur- 
ther dimmed by its pending change 
in leadership. The commission will 
lose its chairman, lhmothy Muris, 
this summer. His successor, Deborah 
Majoris, a veteran antitrust official at 
the Department of Justice, has not 
yet been confirmed. 

Other factors are subject to inter- 
pretation. One source suggests the 
merger could skirt FTC scrutiny 
because it is being positioned as a 
partnership rather than a new corpo- 
ration. As such, it might not trigger a 
30 -day review under the Hart -Scott- 
Rodino Antitrust Improvement Act 
that established merger notification. 

But Foer says that the FTC could 

still step in. "Whether or not it's a 
partnership does not preclude a 
review," he says. 

An FTC spokesperson, speaking of 
general commission guidelines, 
agrees. "There are certain exemptions 
for filing under Hart- Scott- Rodino, 
but that wouldn't prevent the FTC 

Legal 
Matters_ 
from initiating an investigation." 

Foer says that given the current 
political climate, it is unlikely the 
FTC will intervene. "The further con- 
centration and consolidation of 
media is going on everywhere, and 
the government is doing nothing to 
stop it," he says. "In fact, government 
is doing its best to promote it." 

What's more, the proposed 
merger is no longer on congres- 
sional radar and, in fact, has tacit 
Senate approval. 

In November, Sen. Mike DeWme, 
R -Ohio, chairman of the Senate 
Antitrust Subcommittee, announced 
plans to hold an oversight hearing on 
the merger. 

However, a spokesman for the 
Ohio Republican tells Billboard, "The 
senator was going to call a hearing 
because of other merger proposals 
circulating at the time." 

But those deals never panned out. 
"Now [DeWine] no longer believes it 
is necessary to look at the Sony -BMG 
deal," the spokesperson says. 

The FTC does not comment on 
current investigations, but Billboard 
senior writer Ed Christman reports 
that the commission has already 
reached out to U.S. retailers for 
their opinions. 

It helps that the proposed joint 
venture is limited to Sony and 
BMG's recorded -music business. It 
does not include the companies' 
music publishing, physical distribu- 
tion or manufacturing divisions. 
Sony's recorded -music business in 
Japan is also not part of the deal. 

The merger, of course, would 
reduce the number of major U.S. 
record companies from five to four. 
Currently, those five companies 

create, distribute or manufacture 
about 90% of the recorded music 
in America. 

In 2003, Sony alone posted a 
13.2% worldwide market share; BMG 

was at 11.9%, according to figures 
from the International Federation of 
the Phonographic Industry. Univer- 
sal Music Group was No. 1 world- 
wide at 23.5% but would be No. 2 in 
a post- merger world. 

In the United States, BMG had 
15.4% of the market last year, 
according to Nielsen SoundScan; 
Sony had 13.7 %. UMG was No. 1 

with a 28% share. A combined Sony 
and BMG would have beaten UMG by 
a nose. 

In America, first -half 2004 fig- 
ures show that BMG is up to a 
16.8% share, while Sony is at 
13.8% of the market. UMG leads 
the pack of five with 28% but again 
would drop to No. 2 if the merger 
goes through. 

The combined company would 
also be the king of catalog. Sony and 
BMG's vaults contain approximately 
2 million recordings -from recent 
hits to more heritage recordings 
from the past century-which is 
more than any other company. 

Get up -front cash for 
your royalty stream while retaining 
ownership of your copyright. Fast Forward 
FinancingT"' is an innovative royalty finance 
program designed specifically for the music 
community. 

Access to funds on a non -recourse basis 
Retain copyright ownership 
No restriction to the use of funds 
Customized terms to meet individual needs 

StoneStreet 

Stone Street Capital, Inc., 7316 Wisconsin Avenue, Fifth Floor, Bethesda, MD 20814 
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Music 

It's 'Feel Good' Time For 
BMI's Christian Writers 

Steven Curtis Chapman, Bob 
Herdman, Will McGinniss and 
Mark Stuart were named song- 
writers of the year at the annual 
BMI Christian Music Awards June 
21 in Nashville. 

Chapman, BMI's 2001 and 
2003 Christian songwriter of the 
year, was recognized for his hits 
"All About Love" and "How Do I 

Love Her." 
Stuart and McGinniss are mem- 

bers of ForeFront band Audio 
Adrenaline. Herdman, a founding 
member of the group, came off 
the road to run the band's label, 
Flicker Records. The threesome 
were cited for Audio Adrenaline's 
hits "Ocean Floor" and "Pierced," 
from its Grammy Award- winning 
album "Worldwide." 

"It feels good," Herdman told 
Higher Ground after picking up 
his trophy. "We've been really 
blessed. Songs are the reason we're 
here. Audio Adrenaline's live show 

percentage of prize- winning 
songs through its companies 
River Oaks Music, Sparrow 
Song and Up in the Mix Music. 

Other multiple award -winning 
publishers were Bridge Building 
Music, Dwight 
Frye Music, 
Flicker U.S.A. 
Publishing, Lilly 
Mack Music, 
Peach Hill 
Songs, Warner - 
Tamerlane Pub- 
lishing and 
Zomba Songs. 

The evening's 
hosts were Joyce 
Rice, director of 

Johnson feels the song was 
divinely inspired. "This truly is one 
of those songs that was a gift," he 
tells Higher Ground. "Kim 
Williams and I had an incredible 
co- writer," he says of the heavenly 

Higher 
Ground 

s 
By Deborah Evans Price 

dprice @billboard.com 

writer /publisher 
relations, and Thomas Cain, senior 
director of writer /publisher rela- 
tions, both of whom are based at 
BMI's Music Row office. 

Citations of achievement were 
presented to 31 songs in five cate- 

Featured Keynote Speakers: 

Charles Goldstuck 
B 

BMG North America 

CEO 

ZelnickMedia Corp. 

Participating Sponsor 

Billboard. 
Li ereven S.GQ111 

Registration into: 
(203) 662 -2857 

Sponsorship/Exhibitor info 
(203) 662 -2838 

BMI recognized the top Christian songwriters and publishers during the annual 
BMI Christian Music Awards June 21 at the company's Nashville office. Pictured, 
from left, are BMI director of writer /publisher relations Joyce Rice, EMI CMG 
Publishing president Eddie DeGarmo, song of the year winner Joe Beck, song- 
writer of the year Bob Herdman, `Three Wooden Crosses" writer Doug Johnson 
and BMI executive VP Del Bryant. 

keeps people wanting to come back 
but, ultimately, it's the songs that 
connect with people." 

Joe Beck and Chad Chapin's 
"To Ever Live Without Me" was 
BMI's song of the year. It was 
recorded by Avalon's Jody 
McBrayer for his solo album, 
"This Is Who I Am," and was pub- 
lished by CEC Animal Music and 
EMI CMG Music Publishing. 

EMI CMG Music Publishing 
was named Christian publisher 
of the year, scoring six songs on 
BMI's annual most -performed 
list: "To Ever Live Without Me," 
"All About Love," "How Do I 

Love Her," "Song of Love," 
"Ocean Floor" and "Pierced." 
The publisher had the highest 

gories: adult contemporary, 
Christian hit radio, contemporary/ 
traditional gospel, rock and 
Southern gospel. 

A special award was presented to 
Doug Johnson in recognition of 
Randy Travis' hit "Three Wooden 
Crosses." Penned by Johnson and 
Kim Williams, the song has won 
song of the year accolades from the 
Academy of Country Music, the 
Country Music Assn., the Christ- 
ian Country Music Assn. and 
Nashville Songwriters Assn. 
International. Johnson received a 
citation of appreciation that recog- 
nized the song's message, which 
has "renewed faith in millions of 
listeners around the world," 
according to the citation. 

input. "We left the song the way it 
came out. It has unconditional 
love in it and forgiveness, and 
there comes a time in all of our 
lives when we need it." 

BMI's citations of achievement 
are measured by feature broadcast 
performances on U.S. radio and TV. 

The eligibility period for the Chris- 
tian Music Awards ran from Jan. 1, 

2003, through Dec. 31, 2003. 
For a complete list of winners, 

see billboard.com/awards. 

SIGNINGS: Floodgate Records has 
inked a deal with Florida -based 
group Forever Changed. The band 
recently completed a 36 -city tour 
opening for such acts as Anathello, 
Cool Hand Luke and the Violet 
Burning. Forever Changed is 
slated to enter the studio in Octo- 
ber for a spring 2005 release. 

Phillips, Craig and Dean have 
signed a deal with INO Records 
and are working on their 10th 
album, "Let the Worshippers 
Arise," due Sept. 28. Nathan 
Nockels will produce the project, 
which will include new material 
penned by the trio. 

NEWS NOTES: Salem Communi- 
cations will host the 14th annual 
Celebrate Freedom concert July 3 
at the South Fork Ranch outside 
Dallas. Sponsored by Interstate 
Batteries, the all -day event is free 
to the public and will feature per- 
formances by Steven Curtis 
Chapman, Audio Adrenaline, 
Warren Barfield, MercyMe, 
SonicFlood, Point of Grace, the 
Katinas, FFH, Jump5, Kristy 
Starling, Anointed, NewSong and 
Phillips, Craig and Dean. Last 
year's concert attracted more 
than 200,000 people. 

On Oct. 21, Chapman will 
launch his 70 -city All Things New 
tour with supporting acts Chris 
Tomlin and Casting Crowns. 
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Music 
Christian 
Acts 
Continued from page 11 

Zachary Kelm, who represents Skillet, 
says the band is "a little more road- 
worthy because they went through 
those first three or five years of working 
out the kinks. They know what works 
for them live and what doesn't. 

"It's not the same as signing a new 
band that hasn't been out on the road 
and doesn't know how to make their 
music translate to the fans and make 
that connection. When you have bands 
like Skillet, Pillar, Switchfoot and P.O.D. 

that are really savvy with their fan base, 
that connection is one that keeps them 
out on the road. Who wouldn't sign 
that kind of band ?" 

Pillar lead vocalist Rob Beckley 
agrees. "The industry doesn't have the 
money like they used to to develop 
artists. They are going to look for a 
band that is already developed and 
already established. Bands like Skillet 
and Pillar [have] been doing it for years. 
We've played 1,500 shows, we know 
what it takes to do a live performance, 
so they definitely see that as a plus." 

WHEN TWO WORLDS `COLLIDE' 
For an artist, having a mainstream 

label lend major muscle is a great way 
to advance a career. Lava added one 
new track, "Open Wounds," to Skillet's 
previously released Ardent album 
"Collide." The new set bowed May 25, 
and the band is touring this summer 
with Saliva. 

"We believe our music is about a 
message," Skillet lead vocalist/princi- 
pal songwriter John Cooper says. "The 
more people who hear that message 
the better. The message of `Collide' is 
about having faith when you're living 
in a world that is only providing you 
with fear." 

Skillet's current single, "Savior," is 
gaining ground at rock radio. "We are 
on over 50 rock stations so far, and peo- 
ple have responded well to the song," 
Karp says. 

Ardent's Jody Stephens introduced 
Karp to Skillet. "While there was some 
great songs on other records, this was 
the first time where the lyrics were 
tight enough and the songs were solid 
enough, so everything was kind of 
palatable for the general market," 
Karp says. 

But Karp is quick to add that it's not 
about "changing your message. It's 
more about making it subtle enough 
that if people want to appreciate that 
side of it, they can, but if they don't, it 
doesn't necessarily push them away." 

IT ALL BEGINS WITH A SONG 

The quality of the music is the major 
attraction luring mainstream labels to 
the Christian market. Several main- 
stream executives, including EMI 
Music North America chairman/CEO 
David Munns and Columbia director of 
A &R research Peter Visvardis, attended 

this year's annual Gospel Music Assn. 
convention in April. 

"Independent Christian labels have 
been making better music in the last 
several years," Flicker Records GM 'WYoy 

Vest says. "Pillar is a perfect example. 
"When they signed with MCA, it's not 
necessarily because they were a Chris- 
tian band. It was great rock'n'roll [and] 
very relevant to what is selling." 

Pillar remains on Flicker. Its June 15 

release, "Where Do We Go From Here," 
debuted at No. 3 on the Top Christian 
Albums chart and No. 74 on The Bill- 
board 200. The band is currently nego- 
tiating with three major labels, but it 
will also remain on Flicker, which isn't 

but the bias has lessened during the 
past decade. 

"There was definitely a stigma 
attached to the Christian market that 
came out of the '80s," Karp says. "Once 
Nirvana and Pearl Jam changed con- 
temporary rock music, it seemed like 
the Christian music was very much 
caught in an '80s thing for a few years 
beyond the general market." 

He credits acts like dcThlk and Six- 
pence None the Richer with changing 
attitudes. "Matt Slocum's lyrics don't 
come off as preachy particularly," he 
says of Sixpence's principal writer. 
"They are very well -constructed. The 
metaphors and imagery are as intelli- 

PILLAR: NEGOTIATING WITH MAJORS BUT LOYALTO :LICKER 

waiting for a mainstream partner. 
"We are already moving full force 

ahead like this is a mainstream rock 
release," Vest says. 'We shipped more 
units outside of Christian retail than to 
Christian retail. We are working active 
rock [radio] ourselves. We are doing all 
the things that need to be done on the 
Christian side, but we are also being 
very, very overt in treating this as a 
mainstream rock record." 

It used to be difficult for a Christian 
act to be accepted at mainstream radio, 

gent as any good lyric writer anywhere 
... And with dcTalk, `Jesus Freak' was 
a big record in terms of [changing] my 
perception of that market, because the 
songs were great" 

When it comes to signing a main- 
stream deal, Hemmings urges artists 
to understand that commerce is the 
new master. "It is more of a hit -driven 
market on the mainstream side," he 
says. "If the act doesn't have a hit 
record, then [the labels] cut them. It's 
not for everybody." 
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Music 
Schneider Plants Her Own 'Garden' 

SCHNEIDER: RECORDING IS LIKE CHILDBIRTH 

For New York -based composer/ 
arranger/big -band leader Maria 
Schneider, recording an album can 
be an absolutely exhausting 
endeavor. That's one reason it took 
her four years to deliver a new CD, 
the self -produced and self -issued 
"Concert in the Garden," available 
July 1 exclusively on her Web site 
(mariaschneider.com). 

"Every time I make an album, I'm 
completely wasted," she says. "I write 
music that is complex and detailed, 
then have to rehearse a large band 
whose members are all on different 
schedules. It seems like the torture 
doesn't stop. But it's like having chil- 
dren. Once they're born, you forget 
the labor pains and are ready to give 
birth to another." 

"Concert in the Garden" is a corn - 
pelling and highly imaginative disc 
that features the Maria Schneider 
Orchestra negotiating her brilliantly 
arranged twists and turns on three 
long pieces. Each was commissioned: 
the title work by the Kaye Playhouse 
at New York's Hunter College, the 
three -part "Three Romances" by the 
University of Miami School of Music 
and "Buleria, Solea y Rumba" by Jazz 
at Lincoln Center. 

Featured soloists include gui- 

tarist Ben Monder, pianist Frank 
Kimbrough, flugelhornist Ingrid 
Jensen and tenor saxophonist 
Donny McCaslin. 

"Improvisational music doesn't 
have to follow a template," Schneider 
says. "What I love about writing for 
improvisers is how it makes for the 
ultimate connection among people. I 

put my music out unfinished. I need 
the players to come forth to com- 
plete it. That's the beauty of jazz. It's 
a spiritual thing. God is 
in the betweenness of 
two people." 

Schneider opted to 
release "Concert in the 
Garden" herself for 
several reasons. Even 
though her three earlier 
Enja studio albums - 
"Evanescence" (1994), 
"Coming About" (1996) 
and "Allégresse" (2000) - 
were critically acclaimed 

is powered by ArtistShare. "For me, it 
has been just the opposite. I've made 
connections with people and have 
been able to sell them my scores as 
downloads as well as provide pointers 
on how to work with my music. It 
makes for a good business model." 

JAll AWARDS: There was no red car- 
pet outside of B.B. King's Blues Club 
and Grill June 15 in New York. But 
inside, jazz royalty- including bassist 

Jazz 
Notes.. 

By Dan Ouellette 
douellette@billboard.com 

and afforded her expo- 
sure in the jazz world, she lost money 
on each. She figures she has a better 
shot at a profit with the DIY method. 
But she also wanted to reach out to 
her fans. 

"Everyone says the Internet is so 
cold," says Schneider, whose Web site 
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Ron Carter and pianist Cecil Taylor - 
held sway at the eighth annual Jazz 
Awards program, presented by the 
Jazz Journalist Assn. 

Attended by 550 musicians, jour- 
nalists, photographers and industry 
execs, the event, hosted by comedian/ 
activist Dick Gregory, included pre- 
sentations of 40 awards voted on by 
JJA members. The show featured per- 
formances by guitarist Doug Wamble 
and saxophonist Dewey Redman. The 
highlight was Joe Lovano playing a 
moving soprano saxophone in tribute 
to Steve Lacy, who posthumously 
won the straight -sax honors. 

Cassandra Wilson was on hand to 
pick up her top female vocalist award, 
as were Roy Haynes (drummer of the 
year), Maria Schneider (one each for 
composer and arranger) and saxo- 
phonist Sam Rivers (jazz reissue of 
the year for his Blue Note disc, 
"Fuschia Swing "). 

Keiko Jones, wife of the late 
drummer Elvin Jones, also attended 
and spoke to the crowd. No -shows 
included pianist Dave Brubeck, who 
was awarded the Lifetime Achieve- 
ment in Jazz prize, and saxophonist 
Wayne Shorter, who scored musi- 
cian of the year, top album ("Ale - 
gria" on Verve) and best small - 
ensemble honors. 

Discretionary Awards were pre- 
sented to members of the greater 
jazz community, including pioneer- 
ing guitarist Les Paul and legendary 
recording engineer Rudy Van Gelder, 
as well as to such high -level corpo- 
rate benefactors as HIP Health Plan 
VP Arthur Barnes and E -Trade CEO 
Jarrett Lilien. 

On June 21, the JJA presented an 
auxiliary event in Los Angeles at the 
Jazz Bakery, where pianist Horace 
Silver and bandleader Gerald Wilson 
also received Discretionary Awards. 

ON DECK On June 22 Concord Jazz 
released tenor saxophonist Benny 

Golson's latest album, "Terminal 1." 
The CD features music inspired by 

"The Terminal," Steven Spielberg's 
new DreamWorks SKG film. In the 
motion picture, Tom Hanks' charac- 
ter seeks an autograph from Golson, 
who has a cameo appearance. 

The National Endowment for the 
Arts Jazz Master who composed clas- 
sic jazz repertoire also receives the 
retrospective treatment in late 
August, when Mosaic Records reis- 
sues the seven -CD set "The Complete 
Argo/Mercury Art Farmer Benny Gol- 
son Jazztet Sessions." It is available 
solely through mosaicrecords.com. 

Rolling Stones drummer Charlie 
Watts slips into one of his finely tai- 
lored suits to play the jazz card again 
with his Tentet for a double album on 
Sanctuary Records. 'Watts at 
Scott's," a live outing recorded at 
London jazz club Ronnie Scott's, will 
be released Aug. 24. 

For her Telarc Records debut, 
pianist Geri Allen returned to the 
studio for the first time in six years 
to record an album of originals and 
standards. "The Life of a Song," due 
Aug. 24, marks the reunion of the 
trio (Allen, bassist Dave Holland 
and drummer Jack DeJohnette) 
that backed vocalist Betty Carter's 
1993 album "Feed the Fire." Allen's 
manager Ora Harris notes, "We all 
felt Betty's energy and spirit in 
these sessions." 

Telarc VP of U.S. marketing Rob 
Saslow says, "Geri Allen's move to 
Telarc signifies an important new 
jazz signing for the label. She has 
consistently demonstrated a bold, 
authoritative approach that receives 
deserved international attention and 
critical acclaim. Geri's artistic vision 
and conceptual abilities are unique 
and exciting." 

THREE DOT LOUNGE Several jazz aces 
performed in a June 14 benefit con- 
cert that raised $50,000 for the John 
Kerry presidential campaign at the 
New York Society for Ethical 
Culture. The all -star aggregation 
included vocalist Dee Dee Bridgewa- 
ter, pianist Brad Mehldau, eight - 
string guitarist Charlie Hunter, saxo- 
phonists Michael Brecker and Joshua 
Redman, tap dancer Savion Glover 
with drummer Jeff "Tain" Watts and 
trumpeter Nicholas Payton ... Cana- 
dian Broadcasting Corp. broadcaster/ 
producer Ross Porter has been named 
president/CEO of Toronto's CJRT 
(JAZZ.FM91), Canada's premier jazz 
station ... The nonprofit International 
Assn. for Jazz Education and the 
industry advocacy group Jazz 
Alliance International have officially 
linked arms in their common mis- 
sion of furthering jazz awareness and 
education ... New on the book front 
is "Jazzwomen" (Indiana University 
Press), a collection of 21 interviews 
with vocalists and instrumentalists 
conducted by authors Wayne Entice 
and Janis Stockhouse. 
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ouring Music 
Road Novice Groban Grabs Crowds 

BY RAY WADDELL 

In a summer where good news is 

hard to come by, Josh Groban has 
emerged as a breakthrough touring act. 

As he preps a 28 -date summer tour 
that begins July 18 at the Savvis Center 
in St. Louis, Groban has made the leap 
from small venues to arenas and 
amphitheaters with remarkable ease in 
his first year on tour. 

When the 23- year -old Groban began 
his first tour in January in Boise, Idaho, 
he had never performed more than a 
few songs in a row live. 

"I didn't know what to fully expect," 
Groban says. "This was a trial by fire 
to learn, first, who's in the audience 
and, secondly, to see if I could put on 
a full show, as well as to see if I liked 
the road." 

Groban's rapid rise on the road 
results from a coordinated effort by 
his agent (Gayle Holcomb at the 
William Morris Agency), manager 
(Brian Avnet), record label (Warner 
Bros.) and promoter (Clear Channel 
Entertainment). 

"This is such a great story for our 
business," Holcomb says. "But outside 
of his team, no one seems to know the 
kind of business this guy is doing." 

BRAND -NEW HEADLINER 
The kind of business Groban is 

doing is impressive at any level, let 
alone a first -time headliner. He 
grossed almost $10.4 million and 
drew 178,070 people during a 43 -date 
run of primarily theaters January 
through May. 

"We knew we had something, but 
we had no idea it would be this big, 
this quick," Avnet says. "To every- 
one's credit, we've kept ticket prices 
reasonable. People can get really 
greedy in this business, and we 
haven't done that." 

The summer run, like the earlier leg 
that CCE promoted, is off to a strong 
start. Among the venues selling well 
are Boston's liveeter Center, where he 
has sold 13,800 seats; Wantagh, N.Y.'s 

Jones Beach Amphitheater, where 
12,200 seats are gone; and Colorado's 
Red Rocks Amphitheater, which sold 
out in two days. 

CCE VP Nick Masters was an early 

GROBAN: TOUR IS ALREADY A SALES SMASH 

believer in Groban. "Last summer we 
offered him a long -term deal, which he 
passed on," Masters says. 

Groban's handlers opted not to have 
the artist tour in support of his first 
album. "We wanted to build his base," 
Avnet says. "Gayle, Diarmuid [Quinn, 
executive VP at Warner Bros.] and I 

took a look at the lay of the land and 
decided to start him out small." 

A busy promotional schedule also 
kept Groban from putting together a 
tour last year. 'We definitely contem- 
plated touring, but scheduling -wise, it 
didn't work," Quinn says. 

As Groban prepped the release of his 
second album, "Closer," Masters says 
the competition to promote his con- 
certs increased. 'We got the tour pri- 
marily based upon our ability to mar- 
ket it," Masters says. 

CCE's tour marketing components 
include use of the company's database 
to conduct direct marketing, an inter- 
active e-card campaign that includes 
concert presale opportunities, national 
TV advertising and a wealth of local 
marketing and press. 

"We had interest from everybody, 
but what intrigued us about Clear 
Channel were the marketing ideas," 
Holcomb says. 

Team Groban has long held weekly 
meetings to strategize. Quinn says 
agent and manager were involved in all 
early marketing meetings, and when 
CCE became involved, it, too, helped 
plot the effort. 

The fact that Groban is not a singles - 
or video -driven artist changes the game 
plan, Quinn says.' We don't live and die 
by those cycles, and consequently we 

don't approach touring the same as 
mainstream artists." 

GREETINGS FROM GROBANITES 

Fans, the most fervent of which are 
known as Grobanites, responded. 

"When we put tickets up [for the the- 
ater tour], the shows went clean in 
minutes; the most it took any of them 
to sell out was 20 minutes," Holcomb 
says. Some arenas were added to the 
first leg to supplement the theaters. 

"I thought the epitome for me 
would be [playing] those great the- 
aters, and some of them I'd love to play 
again and again," Groban says. "But 
the first time we pulled up to a hock- 
ey arena, with those 10,000 seats, 
everything just felt different. I walked 

out of there on such a high." 
Groban will have an opening act 

when he hits the sheds later this sum- 
mer, primarily so he can take the stage 
after dark with his two -hour show. 

On -sales for the summer run were 
coordinated among all parties. "We 
[made] sure whenever we put tickets 
up, we do it in conjunction with some 
other event and do the advertising that 
we would normally do for the album," 
Quinn says. "In this case, we knew we 
would advertise on Mother's Day, ECCE] 

knew they would put a tour up and we 
timed so it would work together." 

So when tickets for the summer run 
went on sale, album sales spiked, 
Quinn says. Sales also rise when 
Groban performs in a market, he adds. 

"Closer" has sold 3.5 million copies 
in the United States, according to 
Nielsen SoundScan. His self- titled 
debut has sold 4.1 million. 

In the sheds, tickets will top out at 
$75 for reserved, lawn tickets at less 
than $30. 

'We haven't even started the sec- 
ond half of all of our promotions for 
this tour," Masters says. One option: 
buy- one -get- one -free lawn seats for 
students. The promotion will tap a 
changing demographic in Groban's 
fan base, which started as predomi- 
nantly older females. 

Masters adds, "He's starting to get a 
large male following that was dragged 
to the show and ended up as part of the 
standing ovation." 

U.K. Ticket Sales Scrutinized 
BY JULIANA KORANTENG 

LONDON- Leading ticket agencies, 
venue owners and concert promot- 
ers are welcoming the decision by 
the United Kingdom's Office of Fair 
Trading to investigate ticket sale 
practices and pricing -especially if 
it could lead to a clampdown on ille- 
gal ticket sellers. 

"There are touts [scalpers] that sell 
tourists balcony seats and tell them 
they are the best seats or those who 
tell tourists to turn up at theaters for 
tickets that don't exist," says Nick 
Blackburn, London -based managing 
director of See Tickets, the largest 
U.K. -owned ticket agency and the sec- 
ond- largest after Ticketmaster U.K. 
"That should be a criminal offense 
that the government should go after." 

London -based Peter Tudor, direc- 
tor of sales and marketing at Wemb- 
ley London (owner of Wembley 
Arena), agrees. "One good thing that 
can come out of this is improved leg- 
islation against touts." 

Peter Latham, COO of Clear 
Channel Entertainment U.K. Music 
in London, adds: "We welcome this 
inquiry, because the complaints are 
against agents that are at the more 

unscrupulous end of the business." 
On June 17, the OFT launched a 

fact -finding study into the ticketing 
business, which accounts for £100 
million ($183 million) of the £3 bil- 
lion ($5.5 billion) live -events sector. 

It will examine whether agents 
use questionable methods that force 
consumers to pay overtly higher fees 
for tickets. These booking fees and 
handling charges can hike prices by 
as much as 30 %, instead of the U.K. 
standard of 10 % -12 %, according to 
complaints filed with the OFT. 

The study's results, to be published 
by year's end, will determine the 
effectiveness of consumer -protection 
regulations that cover misleading 
advertising and the terms of con- 
sumer contracts. 

Additionally, it will look at exclusive 
arrangements between promoters and 
agents, which force consumers to buy 
tickets from only one source. 

Official entertainment organizers 
and ticket sellers, usually members 
of industry- regulated STAR (Society 
of Ticket Agents and Retailers), say 
they support the study if it means 
taking a tougher stand against unau- 
thorized ticket peddlers. 

They do, however, support legiti- 

mate reasons for markups, which 
they say should come to no more 
than 12% of the ticket price. When 
promoters put on an event, they allo- 
cate a certain number of tickets to the 
venue owner, which are sold through 
the box office, and the remainder is 

allocated to ticket agents. 
To make a profit on their invest- 

ment, legitimate agents charge buy- 
ers booking fees per ticket and a 
transaction fee for the total purchase. 
These markup fees cover sales taxes, 
credit card transactions, technology 
for online sales, staff, premises and 
other administrative costs. 

'We also offer marketing services for 
the [events] producers and promoters. 
We do want to make a fair return on 
our investment," Blackburn adds. 

The OFT's move comes almost a 
year after the country's Consumers 
Assn. published a report titled "Foul 
Play" in October 2003 that damned 
the whole industry. 

The report concluded that "ticket 
agencies may not have broken the law 
... but most broke industry codes of 
conduct, and some are ripping off the- 
ater -goers with sky -high charges." 

But STAR members say their codes 
of conduct work when used properly. 
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Drummer Picks Up 

Brushes In Downtime 
The long hours of downtime for 

touring artists have been well - 
documented in classic road songs 
like Bob Seger's "Turn the Page" 
and Jackson Browne's "The Load - 
Out," but one rocker 
has found a way to 
make that spare time 
productive. 

Lynyrd Skynyrd 
drummer Michael 
Cartellone uses his 
ample free time on 
the road to tap into 
his other creative dis- 
cipline, painting. His 
Road Series of five 
paintings each cap- 

"the Mad Hatter" for his penchant 
for wearing bizarre headgear 
onstage, two of which are depicted 
in the painting. 

"The painting turned into an 

OnThe 
Road.. 

By Ray Waddell 
rwadde11@billboard.com 

ture a color -themed 
snapshot of touring life. 

Cartellone, a former member of 
Damn Yankees who has also 
toured with artists ranging from 
John Fogerty to Cher, studied art 
before he began playing the drums. 
He dreamed of being a cartoonist 
until he picked up the sticks at age 
9, and "that quickly became an 
obsession," he says. 

PAINTED TRIBUTE TO LEON WILT 

He says the Road Series is truly 
a reflection of the touring envi- 
ronment. "I literally painted on 
the road, in hotel rooms," Cartel - 
lone says. "There's so much down- 
time, so I carried a sketch pad 
around to try and fill the time cre- 
atively. Then I realized I could 
actually paint on the road; I'd just 
have to downsize." 

Each painting focuses on one 
aspect of the touring life, be it a 
hotel room in the morning or gui- 
tarist Ricky Medlocke's 1960 Gib- 
son Les Paul Special and guitar 
tech gear. Each features a Skynyrd 
laminate somewhere on the can- 
vas, and Cartellone says his art has 
been warmly received by the rest 
of the band. 

"I have an agreement with the 
band, because I used the logo in 
the paintings," he says. 

One standout piece in the series 
is the purple painting (pictured 
above) that focuses on late Skynyrd 
bassist Leon Wilkeson, who died in 
2001. Wilkeson was nicknamed 

unplanned tribute, because I 

began it while Leon was still 
alive," Cartellone says. "Leon was 
around when I was painting it, 
and he got a kick out of it. I 

think it will be special to 
Skynyrd fans." 

Numbered and signed prints, 
250 of each in the series, are avail- 
able at michaelcartellone.com and 
are released in order of the colors 
of the prism. The first was available 
May 10, with additional paintings 
debuting every two months until 
the final print, Purple, is released 
Jan. 15, 2005. 

Cartellone will show the origi- 
nals in a New York gallery at that 
time, with proceeds from a silent 
auction for the complete set of 
prints going to charity. 

NOT ALL LOOZERS: While the Lol- 
lapalooza tour may be belly up, 
life's not all gloom and doom for 
multiact touring packages on the 
road this summer. 

Kevin Lyman, founder and pro- 
ducer of the Vans Warped tour, 
reports that the 10th anniversary 
edition is on track to hit 500,000 
in ticket sales. 

Linkin Park's Projekt Revolu- 
tion is on target to meet the 
12,000 to 15, -000 per -night atten- 
dance projected by agency and 
management, according to Michael 
Arfin at Writers & Artists Group 
International. 

Similarly, Jane Holman, producer 
of Ozzfest for Clear Channel Enter- 
tainment, tells On the Road that the 
tour is doing "just fine." 

Still, a few would argue that it's 
tough out there this summer. 

In addition to Lollapalooza, the 
plug has been pulled on the 
Crusty Demons extreme sports 
tour, as well as outings by Britney 
Spears, Marc Anthony and 
Christina Aguilera. 

However, the latter three cited 
reasons other than ticket sales for 
the cancellations. 

BOXS JULY 

Billboard CONCERT 
VENUE/ 

ARTIST(S) DATE 

coo RE.. GROSSES 
ATTENDANCE/ 
CAPACITY PROMOTER 

GROSS/ 
TICKET PRICE(S) 

RED HOT CHILI PEPPERS, Hyde Park, $17.187,324 258,000 Clear Channel 
JAMES BROWN London (£9,345,000) three sellouts Entertainment -U.K. 

June 19 -20, 25 $82.76/$64.37 

RED HOT CHILI PEPPERS, Millennium Stadium, $4,126,408 62,703 Clear Channel 
JAMES BROWN Cardiff, Wales (0,268,005) 63,000 Entertainment -U.K. 

June 23 $81.87/$63.68 

PRINCE Xcel Energy Center, $3.615.429 60,044 Concerts West/AEG Live 
St. Paul, Minn. $76.75/$49.50 three sellouts 
June 16 -18 

CELINE DION The Colosseum at Caesars $2,653,447 19,629 Concerts West/AEG Live 
Palace, Las Vegas $225/$175/$127.50 /$87.50 five sellouts 
June 23 -27 

PRINCE Palace of Auburn Hills, $2,274,438 39.009 Concerts West/AEG Live 
Auburn Hills, Mich. 577.50/549.50 two sellouts 
June 20 -21 

ELTON JOHN, JAMES BLUNT Ipswich Town Football $2,207,065 22,746 Ipswich Town Football 
Club, Ipswich, England (£1,226,147) sellout Club, Creative 
June 16 $180/567.50 Entertainment Group 

ELTON JOHN, SCISSOR SISTERS Bristol City Football Club, $1.944,569 21,840 Bristol City Football 
Bristol, England (£1,080,3161 sellout Club, Creative 
June 11 5108/$67.50 Entertainment Group 

SHANIA TWAIN, EMERSON DRIVE Saskatchewan Place, $1,580,249 22,868 House of Blues Canada 
Saskatoon, Sask. ($2,129,371 Canadian) two sellouts 
June 9, 11 585.34/566.42 /$47.87 

SIMON & GARFUNKEL, Bradley Center, $1,195,588 12.102 Jam Productions 
THE EVERLY BROTHERS Milwaukee $225/5187.50/$87.50 /$53 15,000 

June 25 

SIMON & GARFUNKEL Qwest Center, $1,181,285 11,765 Jam Productions 
THE EVERLY BROTHERS Omaha, Neb. $185/$115/$75/$50 15,199 

June 27 

STAR ACADÉMIE Bell Centre, $1,037,629 32,318 Gillett Entertainment 
Montreal ($1,426,117 Canadian) 35,000 five shows Group, Productions J 
June 17 -20 $32.38/$28.01 

STING Koenigsplatz, $1,032,337 20,685 Clear Channel 
Munich (850,290) 21,690 Entertainment 
June 20 $50.99 

SHANIA TWAIN, EMERSON DRIVE Winnipeg Arena, $1,031,442 15,028 House of Blues Canada 
Winnipeg, Man. ($1,387,596 Canadian) sellout 
June 8 $85.48/$66.53/$47.94 

SHANIA TWAIN, EMERSON DRIVE Pengrowth Saddledome, $977,606 14,268 House of Blues Canada 
Calgary, Alberta ($1,333,450 Canadian) sellout 
June 14 584.31/565.62 /547.29 

STING Kurpark, $892,998 18,050 Clear Channel 
Wiesbaden, Germany (735,462) sellout Entertainment 
June 19 $51 

SHANIA TWAIN, EMERSON DRIVE Rexall Place, $825,270 12,159 House of Blues Canada 
Edmonton, Alberta (51,125,834 Canadian) sellout 
June 12 584.48/565.79 /547.46 

SHANIA TWAIN, EMERSON DRIVE Pacific Coliseum, $820,047 12,203 House of Blues Canada 
Vancouver ($1,127,073 Canadian) sellout 
June 17 $83.67/$65.12/$50.57 

ERIC CLAPTON, JIMMIE VAUGHAN Bite Center, $815,917 10,647 C&C Concerts, AEG Live 
Greenville, S.C. $87.50/$49.50 11,018 
June 19 

SHANIA TWAIN, EMERSON DRIVE Reach Center, $776,255 10,019 Frank Productions 
Green Bay, Wis. $80/565 sellout 
June 3 

DIANA KRALL Hummingbird Centre, $747,252 11,120 House of Blues Canada 
Toronto ($1,023,816 Canadian) 12,400 four shows 
May 27 -28, June 1.2 $91.60/$72.62/$65.32 /550.73 

BLINK -182, THE USED, Molson Amphitheatre, $744,983 24,023 House of Blues Canada 
TAKING BACK SUNDAY Toronto ($1,011,683 Canadian) 32,000 two shows 

May 28 -29 $36.45/$21.72 one sellout 

STING Expo Plaza, $738,496 14,851 Clear Channel 
Hannover, Germany (612,402) 18,000 Entertainment 
June 18 $50.65 

ERIC CLAPTON, ROBERT Office Depot Center, $708,155 9,167 Fantasma Productions 
RANDOLPH & THE FAMILY BAND Sunrise, Fla. $86.50/$46.50 10,000 

June 15 

VP RECORDS 25TH ANNIVERSARY CONCERT: Bayfront Park, $707,280 14,232 VP Records 
ELEPHANT MAN, CAPELTON, SIZZLA, BERES Miami $100/$35 20,000 
HAMMOND, SHAGGY, MAXI PRIEST May 30 

FLEETWOOD MAC Coors Amphitheatre, $707,249 9,066 House of Blues Concerts 
Chula Vista, Calif. $117/$32 19,492 
June 22 

BLINK -182, NO DOUBT, Coors Amphitheatre, $616,202 15,787 House of Blues Concerts 
THE LIVING END Chula Vista, Calif. $42 19,492 

June 24 

ERIC CLAPTON, ROBERT St. Pete Times Forum, $610,518 8.072 Fantasma Productions 
RANDOLPH & THE FAMILY BAND Tampa, Fla. $86.75/546.75 10,000 

June 14 

FLEETWOOD MAC Blossom Music Center, $577,819 9,699 House of Blues Concerts 
Cuyahoga Falls, Ohio $125/$100/$75/$40 18,000 
June 13 

BLINK -182, NO DOUBT, Blossom Music Center, $542,963 12,155 House of Blues Concerts 
THE LIVING END Cuyahoga Falls, Ohio $51.50/$43.50 18,000 

June 12 

YES Manchester Evening News $502,230 7,882 3 A Entertainment, Jack 
Arena, Manchester, England (£273,070) 8,302 Utsick Presents 
June 19 $64.37 

STAR ACADÉMIE Colisee Pepsi, $502,068 17,259 Gillett Entertainment 
Quebec City, Quebec 1$675,631 Canadian) 18,000 three shows Group, Productions J 
June 25 -26 529.35/524.15 

YES National Exhibition Centre, $476,284 7,491 3 A Entertainment, Jack 
Birmingham, England (£259,315) 7,674 Utsick Presents 
June 18 $64.28 

HOT 107.9 BIRTHDAY BASH: KANYE HiFi Buys Amphitheatre, $457,105 18,698 House of Blues Concerts 
WEST, LIL' JON & THE EAST SIDE Atlanta $40/$20 18,937 
BOYZ, T.1., BONE CRUSHER June 19 

AEROSMITH, CHEAP TRICK Verizon Wireless Music $426,605 11,044 Clear Channel 
Center, Noblesville, Ind. $81.50/$27.50 24,326 Entertainment 
June 8 

YES Wembley Arena, $422,385 6,893 3 A Entertainment, Jack 
London (£230,598) 7,115 Utsick Presents 
June 16 $64.11/$32.05 

Copyright 2004, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 

Phone: 615 -321 -9171. Fax: 615 -321 -0878. For research information and pricing, call Bob Allen, 615 -321 -9171, 
FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM 
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Three's The Charm At BET Awards 
BY GAIL MITCHELL 

LOS ANGELES -Beyoncé, OutKast and Usher 
tied for most wins at the BET Awards, taking 
home two awards each. 

The network broadcast the fourth annual 
ceremony live June 29 from the Kodak The- 
ater in Hollywood. 

Named best female R &B artist, Beyoncé 
also won best collaboration for "Crazy in 
Love" featuring Jay -Z. Usher claimed honors 
as best male R &B artist and won the viewers' 
choice award for "Yeah!" featuring Ludacris 
and Lil Jon. OutKast scored best group and 
video of the year for "Hey Ya!" 

"This ain't it. There's more to come," Usher 
said backstage after accepting his awards. He 
announced that he's repackaging his multi - 
platinum "Confessions" album for rerelease at 
the end of the year. He plans to include four 
exclusive tracks, some of which he created at 
the beginning of the project. 

Usher is preparing for the U.S. leg of his The 
Truth tour, which also features Kanye West. 
The tour, presented by MTV, starts Aug. 5 in 
Hampton, Va. 

Rounding out the list of music winners 
were Missy Elliott (best female hip -hop artist), 
Jay -Z (best male hip -hop artist) and West (best 
new artist). 

Accepting his award, West thanked every- 
body for "the best year of my life. I make 
music for my soul first, and then hopefully 

fans will like it." 
Jay -Z, asked about future projects since he 

recently announced his recording retire- 
ment, said he plans to concentrate on his 
clothing line, films and working with the 
New Jersey Nets (the NBA team he partially 

USHER:THE KODAK WAS THE HOUSE OF USHER 

owns). Asked about his musical legacy, the 
rapper replied, "My job was to pave the way 
for the next generation. That should be the 
goal of all generations." 

Best gospel artist honoree Yolanda Adams 
became the first artist in BET Awards history 

BEYONCE:TIED FOR TOPS WITH THREE WINS 

to win three times in her respective category. 
Adams and West turned in one of the 

evening's most riveting performances -a 
genre- bridging rendition of West's current hit 
"Jesus Walks." Joining the pair was Los Ange- 
les' Crenshaw High Drumline. 

Adams said the show's producers con- 
tacted her about singing with West because 
they wanted to add "another piece of flavor" 
to the song. 

"That song is so strong," Adams said. "It's 
about the injustices we face and [how] Jesus is 
the only answer. 

"Performing with Kanye took my coolness 
to another level," she added. "There's another 
class of kids who listen to him and who now 
have heard me." 

The evening was rife with similar get-up - 
on- your -feet moments. 

Setting the pace was host Mo'Nique's 
parody of Beyoncé's hit, "Crazy in Love." The 
plus -sized comedian led a troupe of six 
equally voluptuous women in a dance rou- 
tine that included Beyoncé's signature strut 
and other gyrations. 

From the stage, a breathless Mo'Nique 
declared, "You skinny video girls ... you're 
real nervous now." 

Backstage, Mo'Nique said the idea behind 
choreographer Regina Williams' routine was 
"to give people options about what beauty is." 

Among the night's other electrifying per - 
(Continued on page 20) 

50 Cent 'High' On ASCAP R &B Awards 
BY GAIL MITCHELL 

LOS ANGELES -50 Cent took home 
three awards, including songwriter of 
the year, at ASCAP's 17th annual 
Rhythm & Soul Music Awards. The 
rapper's party anthem "In Da Club" also 
claimed top R &B/hip -hop song and top 
rap song honors. 

The awards recognize the song- 
writers and publishers of the top 
R &B/hip -hop, rap and reggae songs in 
2003. The ceremony took place June 
28 at the Beverly Hilton here. 

During his acceptance speech, 50 
Cent paid tribute to such creative influ- 
ences as 2Pac, Jay -Z and the Notorious 
B.I.G. "Success is my drug of choice," 
the rapper said, "and I'm high tonight." 

Besides "In Da Club," four songs 
contributed to 50 Cent's songwriter of 
the year win: "21 Questions" featuring 
Nate Dogg, "Magic Stick" featuring Lil' 
Kim, "P.I.M.P." and "Wanksta." 

The Shady /Aftermath/Interscope 
artist also recently received the ASCAP 
pop songwriter of the year award. 

The evening's special honorees were 
Jay -Z and Rick James. Jay -Z received 
the ASCAP Golden Note Award, while 
the ASCAP Rhythm & Soul Heritage 
Award went to James. 

Joining ASCAP president Marilyn 
Bergman in presenting Jay -Z's award 
were BET founder and CEO Robert 

Johnson and EMI Music Publishing 
senior VP Big Jon Platt. 

Jay -Z, who announced his recording 
retirement last year, first gained public 
attention with his 1996 Roc -a- Fella/Def 
Jam release, `Reasonable Doubt." His 
current set is "The Black Album." 

"I accept this award in the name 
of hip -hop," Jay -Z said. Alluding to 
how far the genre has come, he 
added, "They accept us as writers- 

ain't that crazy ?" 

Former Golden Note honorees 
include Sean "P. Diddy" Combs, Quincy 
Jones, Jimmy Jam & Terry Lewis and 
Stevie Wonder. 

Fellow special honoree James joins 
a formidable group of acts, including 
Peabo Bryson; Earth, Wind & Fire; and 
Chaka Khan. 

A salute to the punk/funk pioneer 
included a medley of such James hits 

as "Give It to Me Baby," "Super Freak" 
and "Fire and Desire." Kindred the 
Family Soul, Truth (formerly Truth 
Hurts) and Lyfe performed the selec- 
tions accompanied by Kenneth Crouch 
and the R &S Band. 

During his acceptance speech, 
James singled out Motown founder 
Berry Gordy as a "mentor and father 
figure who said, `Give the kid a shot. I 

believe in him.' " 

RICK JAMES, LEFT, AND JAY -Z, RIGHT, RECEIVE GOLDEN NOTE AWARDS FROM ASCAP PRESIDENT MARILYN BERGMAN 

He also thanked young rappers for 
keeping the torch burning before clos- 
ing with his signature declaration: "I'm 
Rick James, bitch!" 

In a special tribute to Luther Van- 
dross (who continues to recover from 
a stroke) and Black Music Month, Lalah 
Hathaway sang the Vandross tune "For 
Ever, for Always, for Love." 

Hathaway, daughter of acclaimed 
soul legend Donny Hathaway, appears 
on the upcoming Verve/GRP Vandross 
tribute album, "For Ever, for Always, 
for Luther." This was her first public 
performance of the song. 

The night's other top winners 
included Sean Paul (reggae artist of the 
year), "Shake Ya Tailfeather" (top 
soundtrack song of the year) and EMI 
Music Publishing (publisher of the 
year). This marks the 11th consecutive 
year that EMI has claimed that honor. 
Among the company's 20 award - 
winning songs are "Crazy in Love," 
"Excuse Me Miss," "Right Thurr 
(Remix)" and "I Can." 

TO OUR READERS 

Rhythm & Blues is taking a 
break this week. The column will 
return next issue. 
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7 - Happy People 
R. KELLY IJNE/ZOMBAI 

15 Tipsy 
J KWON (00 00 DEF/ZOMBA) 

19 Bang Bang 
SURVIVAUST (SLAVE) 

8 Make H Up With Love 
ATL (NOONTIME/EPIC/SUM) 

23 ® Locked Up 
AKON FEAT. STYLES P. (SROONIVERSALAIMRG) 

22 ® Stand Up In It 
HEODIS EALEY (IFGAM) 

17 Jesus Walks 
KANVE WEST (ROC- A- FELWDEFJAMRDJMG) 

18 Scandalous 
MIS TEEQ NM/REPRISE/WARNER BROS.) 

Wanted (On The Run) 
BEANIE SIGEL (ROC- A- FELLA/DEFJAM/)OJMS) 

What's Up Shawty? 
NONCHALANT (ARALC( 

21 Time's Up! 
JADAKISS FEAT NATE DOGG (RUFF RYDERS/INTERSCOPE) 

Rebook with the eatest sales gains. © 2004, VNU Business Media, 
Inc. and Nielsen Soundn, Inc. All rights reserved. Compiled by Nielsen 
SuunAF an from a retwnal subset panel of core RABMip-Hop stores. This data 
is real m compile The Hot R&$Hip-Hop Singles & Tracks chart. 
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Nielsen 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

0 S- NUMBER 1 itv 
Confessions Part I11t 3 wu At No .I 
USHER ILBVACE/ZOMBAI 

Slow Motion 
JUVENILE FEAT. SOUDA SLIM (CASH MONEY/UMRGI 

Burn I 
USHER ILAFACE/ZOMBA) FV 

Freek -A -Leek 
PETEY PABLO (JIVE/ZOMBA) 

If !Ain't Got You 
AUCIA KEYS (J/RMG) 

On Fire 
LLOYD BANKS (G- UNITRNTERSCOPE) 

I Like That 
HOUSTON (CAPITOL) 

Overnight Celebrity* 
TWISTA (ATLANTIC) 

Culo 
PTTBULL FEAT. LILJON IMI 
Sunshine 
UL' FLIP FEAT. LEA (SUCKA FREE/COLUMBIA/SUM) 

Whets Happnin! 
YING YANG TWINS (COW PARI(/NT) 

Move Ya Body 
NINA SKY FEAT JANA (NEXT PLATEAUNNMRSAWMAG) 

Yeah! 
USHER ILAFACE2OMBA) 

Roses 
OUTKAST (LAFACE/ZOMBA) 

I Don't Wanna Know 
MARIO WINANS (BAD BOY/UMRG) 

Goodies 
CIARA FEAT. PETEY PABLO ISHO'NUFFAAFACE/ZOMBAI 

Welcome Back 
MASE (BAD BOY/FO REEL/UMRG) 

So Fly 
NB RIDAZ FEAT. GEMINI (NASTYBOYNPSTAIRS) 

Jesus Walks 
KANYE WEST (ROC- A- FELLNDEFJAWIDJMG) 

Tipsy 
J -KWON ISO SD DEF/ZOMBA) 1r 

Compiled from n tional sample of data supplied by Nielsen 
Broadcast Data iystems. 61 rhythmic airplay stations are elec- 
tronically monitored 24 hours a day, 7 days a week. Songs ranked 
by number of detections.Songs showing an increase in detec- 
tions over the previous week, regardless of chart movement. A 
song which has been on the chart for more than 20 weeks will 
generally not receive a bullet, even if it registers an increase in 
detections. The nythmic airplay chart runs at a deeper length in 
Airplay Monitor, Billboard Information Network, and 
billboard.com. *indicates title earned HitPredictor status in 
research data pmvided by Promosquad. © 2004, VNU Business 
Media, Inc. All rights reserved. 

DAT 
PROVIDED BY 

REM/HIP-HOP 
YFW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

LUTHER VANDROSSBÉYONCE 
14 The Closer I Get To You RMG 

JADAKISS 
7-4 Why? INTERSCOPE 

92.4 

80.4 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

YUNG WUN 
Tear It Up RMG 

TWISTA 
So Sexy ATLANTIC 

MASE 
Welcome Back UMRG 

R. KELLY 
U Saved Me ZOMBA 

NELLY 
Flap Your Wings UMRG 

NINA SKY 
Move Ya Body UMRG 

BIG TYMERS 
No Love (Beautiful Life) UMRG 

1 

î 

4 

6 

7 

RHYTHMIC 

97.8 

78.3 

78.3 

78.0 

72.4 

12.3 

66.8 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

SHAWNNA 
Shake That Sh ** IDJMG 76.6 

JADAKISS 
Why? INTERSCOPE 61.1 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

D12 
How Come I NTERSCOPE 

MONICA 
U Should've Known Better RMG 

BLACK EYED PEAS 
Let's Get It Started INTERSCOPE 

BRANDY 
Falk About Our Love ATLANTIC 

MASE 
Welcome Back UMRG 

TWISTA 
So Sexy ATLANTIC 

2 

3 

3 

J 

77.5 

15.3 

74.0 

10.6 

69.5 

61.3 

Otte' ndio formats and hbpredictor legend located in chan secdon. 

Music 
BET 

Awards 
Continued from page 19 

formances were Jay -Z teaming with 
Dave Navarro, Sheila E., Kid Rock, 
the Roots' ?uestlove and Rick 
Rubin on a medley of "99 Prob- 
lems"/ "Public Service Announce- 
ment (Interlude) "; a dancing/slid- 
ing Usher doing "Yeah!" and 
"Burn "; and a salute to the 25th 
anniversary of rap /hip -hop on wax 
featuring the Sugarhill Gang, 
Grandmaster Melle Mel, DJ Pre- 
mier, MC Lyte, Doug E. Fresh, 
Slick Rick and Public Enemy. 

"When we came out, we didn't 
think it [rap] would mushroom the 
way it has," Slick Rick said after his 
performance. "Now all races are 
embracing it." 

The rapper added that he plans to 
release a new album on Def Jam 
before the end of the year. 

Showing why they're still going 
strong after 40 -plus years, the Isley 
Brothers ripped through a medley 
of their hits before accepting a life- 
time achievement award. 

The evening also included trib- 
utes to Barry White and Ray Charles. 
India.Arie performed Charles' "Geor- 
gia on My Mind." 

Additional musical performer; 
included OutKast, G -Unit, Alicia 
Keys, Ludacris and Smokie NorfuL 
Before presenting the award for best 
female R &B artist, R &B veteran: 
Teena Marie and Rick James did a 

searing version of their classic "Fire 
and Desire." 

The BET Awards also honor 
achievements in film and sports. 
Male and female athletes of the year 
were LeBron James and Serena 
Williams. Best actress and actor were 
Halle Berry and Denzel Washington, 

Actor Danny Glover was recog- 
nized for his philanthropic efforts 
with the 2004 BET Humanitarian 
Award. 

BET award winners are chosen 
by a panel of entertainment and 
media executives. 

Produced by Cossette Produc- 
tions, the BET Awards broadcast 
expanded to three hours this year. 
It netted a 4.61 rating, or 5.6 mil- 
lion viewers, according to the net- 
work. The ratings increased 7% 
compared with last year's, a BET 
spokesman says. 

BET will rebroadcast the awards 
special July 13 at 8 p.m. ET. 
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Airplay monitored by Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT /PROMOTION LABEL Artist 

1 

1/ NUMBER ' 2 Weeks At Number 1 

SLOW MOTION Juvenile Featuring Soulja Slim ^a 
CASH MONEY /UMRG 

4 ON FIRE Lloyd Banks ' 

G- UNIT /INTERSCOPE 

3 2 OVERNIGHT CELEBRITY Twista ç 
ATLANTIC 

4 3 FREEK -A -LEEK Petey Pablo = 
JIVE/ZOMBA 

© 
O 

5 JESUS WALKS Kanye West 9 
ROC- A- FELLA/DEF JAM/IDJMG 

7 LEAN BACK Terror Squad 9 
SRC/UNIVERSAL/MFG e 10 I LIKE THAT Houston Featuring Chingy, Nate Dogg &I-20 
CAPITOL 

8 

o 
6 ROSES OutKast 9 

LAFACE/ZOMBA 

12 SUNSHINE Lil' Flip Featuring Lea 9 
SUCKA FREE/COLUMBIA 

C) 18 SO SEXY Twista Featuring R. Kelly 
ATLANTIC 

11 9 WELCOME BACK Mase ^a 
BAD BOY /FO' REEL/UMRG ® 15 WHATS HAPPNINI Ying Yang Twins Featuring Trick Daddy ç 
COLLIPARKRVT 

13 8 ALL FALLS DOWN Kanye West Featuring Syleena Johnson 9 
ROC- A- FELLA/DEF JAM /(DJMG 

14 14 CULO Pitbull Featuring Lil Jon ç 
15 16 TIPSY J -Kwon 9 

SO SO DEF/ZOMBA 

16 13 DIRT OFF YOUR SHOULDER Jay -Z .a 
ROC- A- FELLA/DEF JAM/IDJMG 

17 17 GAME OVER (FLIP) Lil' Flip 9 
SUCKA FREE/COLUMBIA/SUM 

18 11 99 PROBLEMS Jay -Z 9 
ROC- A- FELWDEF JAM/IDJMG 

ID 19 DUDE Beenie Man Featuring Ms. Thing ^a 
SHOCKING VIBESNIRGIN 

r 22 SELFISH Slum Village Featuring Kanye West &John Legend = 
BARAK/CAPITOL 

21 

® 
20 GOT IT TWISTED Mobb Deep = 

INFAMOUS /JIVE/ZOMBA 

24 FREAKS Play- N- Skillz Featuring Krayzie Bone & Adina Howard 
PTP /LATIUM 

23 21 JOOK GAL (WINE WINE) Elephant Man = 
VP /ATLANTIC 

24 23 YOU DON'T WANT DRAMA BBall & MJG Featuring P. Diddy = 
BAD BOY /UMRG E' WHY? Jadakiss Featuring Anthony Hamilton ç 
RUFF RYDERS/INTERSCOPE 

Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 95 R &B /Hip -Hop and 
61 rhythmic top 40 s anions which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi- 
ence, computed by cross -referencing exact times of airplay with Arbitron listener data. v Videoclip availability. 002004, VNU Busi- 
ness Media, Inc. All ights reserved. 
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Latin Music 

Bio Marks Cruz Anniversary 
BY LEILA COBO 

MIAMI -The release of an authorized 
biography will highlight events com- 
memorating the one -year anniver- 
sary of Celia Cruz's death. 

Surprisingly, only two albums will 
be released to coincide with the July 
16 passing of the "Queen of Salsa." 

"Que Disfrute a la Reina" (May 

God Enjoy the Queen) will bow July 
13 on Universal Music Latino. 
Unlike the multiple compilations 
that were released in the wake of 
Cruz's death, this features previ- 
ously unreleased songs Cruz 
recorded in 1999 with producer 
Oscar Gómez. 

Tracks include the classics "Son 
de la Loma" and "Lágrimas Negras." 

The second CD, 
"De Cuba con Amor," 
is a tribute recorded 
in Cuba featuring a 
group of child singers 
-Los Niños Can - 
tores de Cuba -per- 
forming songs made 
famous by Cruz. 
The album will be 
released by Miami - 
based indie Kubaney 
Records. 

The title track of 
"De Cuba con Amor" 
is a tribute to Cruz 
performed by Cuban 
singer Maria Victo- 
ria. The set includes 
a bonus DVD featur- 
ing footage of the 
recording sessions. 

`We're very proud 
to be able to do 
something for her," 
says Dulce García, 
GM of Kubaney 
Publishing. 

But the center- 

My Lift' 

kn Autobiography 

CELIA CRUZ 
with Ma Cristina Reymundc 

with a foreword by 

Maya Angelou 

piece of Cruz's anniversary is the 
July 6 release of her autobiography, 
"Celia: My Life," published by 
Harper Collins imprint Rayo. 

Written with journalist Ana 
Cristina Raymundo, and featuring a 
forward by Maya Angelou, the book's 
release will be supported by a series 
of signings by Cruz's husband, Pedro 
Knight, at bookstores in New York 
and Miami. 

"The only thing that was pending 
from Celia was her autobiography," 
Cruz's manager Omer Pardillo says. 
"We thought there was no better gift 
for her first anniversary than her 
autobiography." 

A first -person narrative told in 
Cruz's typically straightforward 
style, "Celia" is available in the orig- 
inal Spanish and in an English 
translation. A second, unauthorized 
biography, "Celia Cruz, Azucar!," 
was published in June by Reed Press. 

A TASTE OF AZUCAR 
On July 17, the Telemundo net- 

work will re -air "Celia Cruz: Azu- 
car!," a tribute filmed a few months 
before Cruz's death. Telemundo later 
released the special on DVD, with 
proceeds going to the Celia Cruz 
Foundation. 

"I think [the special] acquires sig- 
nificance now, because it was the 
last event she was able to participate 
in," says Emilce Algarresta, senior 
VP of programming for Telemundo. 

(Continued on page 24) 

GUATAUBA, LEFT, AND EMI MUSIC U.S. LATIN PRESIDENT /CEO JORGE PINO: DONE DEAL 

EMI Signs Licensing 
Deal With Guatauba 

BY LEILA COBO 

In an attempt to move further into 
the reggaetón and Latin hip -hop mar- 
ketplaces, EMI Music U.S. Latin has 
signed a multiyear licensing deal with 
Guatauba Productions. 

Manolo Guatauba founded the pro- 
duction company, which is based in 
Puerto Rico and has offices in Miami. 
The company has released a series of 
compilations, including "Guatauba 
Vol. 1," "Guatauba 2000" and 
"Guatauba XXX." 

The first release under the new deal 
is another compilation, "Sazón con 
Flavor." It was released June 29. 

"With the support of a multina- 
tional record company [like] EMI 
Latin, I will be able to strengthen my 
market share within the genre," 

Guatauba said in a statement. 
This marks EMI's first reggaetón 

album. 
'We were actively looking for some- 

thing in this genre," says Domingo 
Ramos, A &R director of urban music 
for EMI Music U.S. Latin. 

According to Ramos, EMI will help 
Guatauba with marketing and pro- 
motion. Currently, Guatauba does not 
have any signings, but it has plans to 
do so in the future. 

One of those acts, Ramos says, 
could stem from "Sazón Con Flavor." 
The collection features all new artists. 

"What we plan to do is release the 
album, release a couple of singles and 
see which of these artists [does best]," 
Ramos says. "The one with the best 
showing is the one we're thinking of 
signing through Guatauba." 

Producer Santander Is New Face Of LARAS 
When Manolo Díaz announced 

he was leaving his post as chair- 
man of the Latin Academy of 
Recording Arts and Sciences' 
board of trustees, the organization 

was faced with the difficult task of 
filling his shoes. 

As the public face of the year - 
old board, Díaz-who leaves to 
assume his new post as president/ 

SANTANDER: 'I'VE ALWAYS BELIEVED IN THE ACADEMY' 

CEO of EMI Spain-was highly 
visible. 

Now, the LARAS board will take 
a distinctly musical direction (as 
redundant as that may sound) 
with the unanimous election of 
songwriter /producer Kike San- 
tander as its new chairman. 

Widely recognized as one of the 
most successful and 
influential producers in 
Latin music, Santander, 
a multiple Grammy 
Award winner, has long 
been involved in the 
Grammys and the Latin 
Grammys. He is also a 
former member of 
LARAS' board of 
trustees. 

"He is a conciliatory 
man," LARAS president 

needs processes that bring vari- 
ety together," Santander says. 
"Otherwise, we'll always be sepa- 
rate tribes, so to speak. The acad- 
emy is the No. 1 promoter of this 
cultural exchange. 

"At this moment, LARAS is tak- 
ing a very defined direction with 
very clear goals. And those goals 

Latin 
Notas.. 

By Leila Cobo 
IcoboCbillboard.com 

Gabriel Abaroa says. 
"And it's healthy to have a chair- 
man of the board that is always 
looking for closer ties with the 
trustees and who can bring bal- 
ance and equilibrium." 

"I've always believed in the 
academy, because Latin music 

are related [to] furthering the 
exchange and synergies of Latin 
music and with increasing cultur- 
al convergence." 

Santander, who is working on 
albums by Alejandro Fernández 
and Pablo Montero, among oth- 

ers, says his LARAS appointment 
won't interfere with his work as 
a producer. 

LARAS' immediate plans -aside 
from the fifth annual Latin Gram - 
mys, set for Sept. 1 in Los Ange- 
les- include outreach events in 
Colombia, Mexico, Brazil and 
Spain. A recent event in Argentina 
drew more than 700 people. The 
Colombia event, slated for July, 
will seek to forge links between 
LARAS and the private sector. 

IN BRIEF: Christina Castrillón, for- 
mer publicity manager for Univer- 
sal Music Latino, has launched her 
own media and public relations 
company. CMC Media (which 
stands for Christine Marie Castril- 
lón) is based in Miami and already 
up and running. Clients include 
Lucía Méndez and label Latin World 
Entertainment. Castrillón, who was 
marketing manager for Sony Chile 
before joining Universal, can be 
reached at 305-591-0072. 

Following the release of an 
album of romantic hits in English, 

(Continued on page 24) 
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Music a in 

At $6.75 m i I I i o n, it's a steal. It's the ultimate SoHo loft. A 5,230 square fo:t 
duplex penthouse with a 2,389 square foot te-race. 
A second residence -a 4,856 scuare foot d piex 

penthouse with a 2,832 square -oot terrace - is 

also available for $6.5 million. Each loft res dance 
is private, secure, and Ally finished. 

Douglas Elliman 
Dacelcpnent rduketing Grow 

www.el i^ian2om 
The compete affring terms are o an offering plan available from the 
sp»sor. Re No: CD -03 -0161. 

At these prices, you want teem both. 

For a private showing please call 

Katherine Vaccaro, VP 

212.965.6010 

Cruz 
Continued from page 23 

Algarresta adds that several 
Telemundo stations will air local 
specials in addition to "Celia Cruz, 
Azucar!" 

In yet another tribute, the Smith- 
sonian Institution in Washington, 
D.C., is planning a Cruz exhibit fea- 
turing her fabled dresses, among 
other items. 

BITTERSWEET CHART REIGN 

Cruz's death sparked a flood of 
releases last summer, in addition to 
her final studio album. 

As a result, Cruz was the best- 
selling Latin act of 2003 and a seven - 
time finalist for this year's Billboard 
Latin Music Awards. 

Although none of Cruz's albums 
charted on The Billboard 200 dur- 
ing her long, acclaimed career, she 
placed three sets on the chart just 
weeks after her death. 

Notas 
Continued from page 23 

Julio Iglesias is readying his next 
Spanish - language studio set. The 
album is described by producer 
Roberto Livi as a "concept album" 
that will be recorded in five lan- 
guages: English, French, Italian, 
Spanish and Portuguese. 

Web site emusiclatino.com 
offers musicians a chance to pro- 
mote and distribute their music 
online. For $250 per year, the 
site will feature album covers 
and 30- second samples of select 
tracks. Emusiclatino.com also 
offers the possibility of Internet 
airplay, video streaming and dis- 
tribution through various online 
music distributors. 

Gloria Estefan's Live and Re- 
Wrapped concert tour will be her 
last, the artist says. Estefan's 28- 
date trek kicks off July 30 in Hidal- 
go, Texas, and ends Sept. 25 at the 
AmericanAirlines Arena in her 
hometown, Miami. Estefan made 
the announcement during a press 
conference June 28 in New York. 
Her tour is produced by Clear 
Channel Entertainment. 
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Billboard. 

Sotliht 

BY LEILA COBO 

You don't need to be a fan of Latin music, or even to know 

Chayanne's name, to know his likeness. 

His smile has adorned Dentyne and Pepsi commercials. His hips 

swayed alongside Vanessa Williams' in the film "Dance With Me." 

And yes, he is indeed the studly guy who has been on People mag- 

azine's "50 Most Beautiful People ' list. 

But while non - Latins may be familiar with Chayanne's face, Latins 

everywhere recognize 1-is voice. 

After 25 years as a professional musician and 

with 12 solo albums to his name, Chayanne 

epitomizes Latin pop. 

" Chayanne genuinely represents the best of 

Latin entertainment," says Frank Welzer, 

chairman /CEO of Latin America at Sony 

Music International. 

(Continued on page 30) 
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Sp.tlight 

'Romantic And Rhythmic' 
Chayanne, A Star Since The Age Of 10, Is An Artist For Every Taste 

BY LEILA COBO 

Chayanne's crossover was ahead 
of its time. 

In 1998, before Ricky Martin, 
Marc Anthony or Shakira ventured 
into the English -language market, 
Chayanne starred in a major 
motion picture -"Dance With 
Me" -and sang the theme song, 
"You Are My Home," with co -star 
Vanessa Williams. 

Recording an English -language 
album would have been a natural 
next step. But Chayanne instead con- 
centrated harder on his Latin audi- 
ence, not just in the United States 
but throughout the Latin world. 

He starred in a soap opera in 
Argentina, toured extensively 

CHAYANNE: FACT FILE 

Name: Chayanne 
Real name: Elmer Figueroa 

Arce 
Age: 35 
Hometown: Rio Piedras, Puerto 

Rico. Raised in San Lorenzo, 
Puerto Rico. 

Current album: "Sincero" 
Label: Sony Music 
Distributor: Sony Music 

Distribution 
International distributor: Sony 

Music Distribution 
Web site: chayanne.info 

through Latin America, received 
heavy promotion in Spain, and 
strongly established himself 
worldwide as one of Latin music's 
premier artists. 

"He's the quintessential Latin 
artist," says Luana Pagani, Sony 
Music International senior VP of 
marketing for Norte/Latin America. 

In the wake of his 2003 album, 
"Sincero," and with a new project 
in the works, Chayanne can look 
back on a career that spans a quar- 
ter- century. The 35- year -old artist 
has demonstrated his staying power 
and an exceptional degree of per- 
sonal and artistic stability through 
the years. 

How does he do it? During a 
break in his current tour, 
Chayanne discussed that with Bill- 
board over coffee at his bayfront 
office in Miami. 

How would you describe your 
new live show? 

It's an evolution of everything I've 
been learning. I think I dance a lit- 
tle less. But I play the guitar a bit 
more. In "Tiempo De Vals," for 
example, instead of taking someone 
[from the audience] to dance, which 
got to be repetitive, I sing it accom- 

panied by the guitar. 

When you took someone from 
the audience onstage to dance for 
that song, how did you choose 
your partners? 

I ask one of the dancers to do it 
for me. If I do it, then the [other 
girls] will be offended! But it 
absolutely doesn't have to do with 
beauty. You look at their eyes. Some 
are crying. Others look dangerous; 
like they would want to grab my 
shirt or take me to the back of the 
stage. There's a lot of enthusiasm all 
around. And people sing the songs. 
Here in the U.S., they know the bal- 
lads best. The radio formats are 
more romantic -oriented. 

Are the audiences in Spain and 
Latin America different? 

It's different because they know 
all the songs. So it helps enormously 
with the show. They're familiar with 
the uptempo songs as well, because 
they promote them in those places. 

You're one of the first artists who 
has had remixes done of his songs. 
Do you find them useful? 

Yes, but outside the U.S. The 
remixes play in Spain. There, they 
know me for my tours, and they 
know I sing ballads. But radio plays 
the uptempo material. It's the oppo- 
site [of the United States]. And in 
Latin America, they mix things up. 
Both my romantic and rhythmic 
sides are perfectly defined. 

When you record an album, are 
you consciously thinking you have 
to satisfy three distinct markets? 

No. I record the album in my 
style. And within my style, each 
market develops what they think 
will work within their formats. 
Then, in my show, I can really 
demonstrate what I'm about. 

You were in a boy group, Los 
Chicos, when you were only 10 
years old. You were touring all over 
Latin America and leading a sophis- 
ticated life for someone of that age. 
Did you love it? 

I loved it, but it was like a game. 
You're there, with four kids your 
age, and you're playing and doing 
your thing, but you don't know 
where it's going to go. 

You have cars, you travel, you 
have all the swimming pools in the 
world, you go to bed late, play Atari 
... Remember Atari? Now it's 
PlayStation. But we traveled with 
the Atari. We traveled with a tutor, 
and she gave us lessons. Then, we 
would play Atari, rehearse, then we 
had a show, we arrived in a helicop- 
ter to a full stadium, ran onstage and 

the music would start playing and 
we would dance. 

Was this something you actively 
sought -being in a group and hav- 
ing a musical career? 

No. I liked music, but it began in 
a very informal way. It never was, "I 
want to sing, and then I'll record an 
album, and then I'll promote it and 
do a kiddie show." 

Was your mother a stage mother? 
No. She would accompany me to 

CHAYANNE: THE QUINTESSENTIAL LATIN ARTIST 

my lessons, but it was very spon- 
taneous. Very casual. She would 
travel with me, say, for a month, 
and then go back. She had four 
other children. 

You switched schools often. Did 
those changes, coupled with your 
artistic activities, make for a stress- 
ful childhood? 

I may have changed schools, but 
my childhood was one of solid 
family foundations, with a mother 
and a father [near me], which is 

what gives a child security. Yes, chil- 
dren need routines. And as a parent, 
I now see the security of having one 
school, of waking up at a certain 
time. But my security was at home. 
Mami was at home, and Papi 
worked. I saw him in the evenings. 
He would also come on time. 
always. He was punctual. 

What about your family? 
They understand what I do. I tell 

them what I'm doing, where I'm 
(Continued on page 38) 
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To achieve 25 years of career and still be successful demands time, e ort, sacrifice & professionalism... 

i,a s t r . 

. . 

. 

7Ia -_ " d , . : 
.. < 

t 

, 

rl . 

, s 

a 

Ç.- 
;i. 

. 

...but mainly a good heart, charm, honesty & passion for what you do. You have it all! 
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We all at Chaf Enterprises love you and congratulate you on your first 25 years of triumph. 

Your team, 
Patty, Paula, Javx & Elliott 

fianagement & Fan Club 
Olaf Enterprises, Inc. 
E-nail: chaf @bellsouth.net 
rtanagement & Booking: Patty Bolivar 
Fan Club: Paula Rocha 
Website: www.chayanne.info CHAF w. 
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Spotlight 

A Discography Of Hits 
BY LEILA COBO 

Chayanne has released 12 
albums as a solo artist, and he 
appeared on the soundtrack to the 
1998 film "Dance With Me." Born 
Elmer Figueroa Arce, he debuted 
on record with his current stage 
name in 1984. 

Two of his dozen albums reached 
No. 1 on the Billboard Top Latin 
Albums chart; four hit the top 10. 
Chayanne has charted 33 songs on 
the Billboard Hot Latin Tracks chart, 
with eight of those reaching No. 1. 

The recordings track his evolu- 
tion and his consistency. While 
Chayanne's voice, delivery and 
choice of songs have only 
improved with time, his signature 
style -a blend of romantic songs 
and uptempo tracks driven by 
Latin percussion and brass - 
remains essentially the same. This 
is the secret to his success: 
embracing change even as the 
essence remains. 

Here is a chronological look at 
Chayanne's recordings. 

"Chayanne Es Mi Nombre" 
(1984): Chayanne's first album 

came out on Ariola. Recorded 
when Chayanne was still in his 
teens, the set features a kid fresh 
out of boy band Los Chicos. The 
peppy title track says it all: 
"Chayanne is my name, and I'm 
not afraid of love." 

CHAYANNE tGRANDES EXI 

"Sangre Latina" (1986): This 
sophomore set, also on Ariola, 
features a more grown -up singer, 
who stares broodily at the camera 
on the album cover. "Sangre Lati- 
na" spawned Chayanne's first hit 

on the Billboard Hot Latin Tracks 
chart: "Vuelve" (not to be con- 
fused with the track of the same 
name later recorded by Ricky 
Martin). Written by Luis Gómez 
Escolar and Honorio Herrero, the 
song entered the chart Sept. 20, 
1986, and peaked at No. 24 two 
months later. 

"Chayanne" (1987): This self - 
titled disc marked Chayanne's 
debut on Discos CBS (later to 
become Sony). This is the album 
that broke Chayanne in Latin 
America with the hit "Fiesta en 
América," also composed by Hon - 
orio Herrero. "Fiesta en América" 
reached No. 4 in the United 
States on Hot Latin Tracks and 
remained on the chart for 16 
weeks. "Chayanne," the album, 
also set the tone for radio's long - 
lasting love affair with Chayanne. 
The album spawned three singles 
on Hot Latin Tracks. The other 
two were "Peligro de Amor" 
(which also peaked at No. 4) and 
"Te Deseo." 

"Chayanne" (1988): Chayanne 
(Continued on page 36) 

Chayanne's Chart Action 
Hot Latin Tracks 

Rank Title Peak Position Debut Date Label 

1 "YTuTeVas" 1 March 30, 2002 Sony Discos 
2 "Completamente 

Enamorados" 1 Sept. 8, 1990 Sony Music/CBS 
3 "DejariaTodo" 1 Nov.14,1998 Sony Discos 
4 "YoTe Amo" 1 Oct. 14, 2000 Sony Discos 
5 "Fuiste Un Trozo De 

Hielo En La Escarcha" 1 Oct. 7, 1989 Sony Music/CBS 
6 "Cuidarte El Alma" 1 Nov. 22, 2003 Sony Discos 
7 "El Centro 

De Mi Corazon" 1 Aug. 1, 1992 Sony Discos 
8 "Un Siglo Sinlii" 1 Aug. 2, 2003 Sony Discos 
9 "Exxtasis" 2 Feb. 6,1993 Sony Discos 

10 "Este Ritmo Se 
Baila Asi" 3 April 8, 1989 Sony Music/CBS 

Top Latin Albums 
Rank Title Peak Position Debut Date Label 

1 "Grandes Exitos" 1 April 6, 2002 Sony Discos 
2 "Sincero" 1 Sept. 13, 2003 Sony Discos 
3 " Tiempo De Vals" 2 Sept. 8,1990 Sony Discos 
4 "Provocame" 3 Aug. 22, 1992 Sony Discos 
5 "Simplemente" 3 Oct. 21, 2000 Sony Discos 

Compiled by Keith Caulfield 

Titles on this chart are ordered by peak position on the Hot Latin Tracks and Latin Pop Albums charts, respectively. If 
more than one title peaked at the same position, ties were broken by the number of weeks spent at the peak. If ties 
still remained, they were broken by the number of weeks on the chart, and then in the top 10 and/or the top 40, 
depending on where the title peaked. 

Nappy 25th Career Anniversary 

We are very proud of what you have accomplished 
and we wish for you all the best for the future. 

YOU DESERVE IT ! ! ! 

Sergio IVaciá and your frienc 

tiTRUST GROUP, INC. 
Licensed Real Estate Brokers 

s at TrustGroup, Inc. 

747 Ponce De Leon Boulevard, Suite #612 
Coral Gables, FL 33134 

Tel.: (305) 444 -1771 Fax: (305) 447 -6336 
E -mail: trustgroupinc @bellsouth.net 

Investments - Brokerage - Management - Leasing 
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CHAYANNE 
Here's to you on yot.r 25th anniversary, 

with warm and sincere congratulatior s from your entire Sony Music family. 
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Spotlight 
25 Years 
Continued from page 25 

"He is the ultimate performer who can sing, dance and act 
equally well, and he's one of the best -looking people on the 
planet. He also happens to be a joy to work with and one of the 
nicest people I know." 

"He is one of these people everyone genuinely wants to see 
succeed," says Luana Pagani, Sony Music International senior 
VP of marketing for Norte/Latin America. 

Chayanne's 25 years in the business justifies the enthusiasm. 
"I [have] toured since I was a little kid," he says. "I would 

get taken by car. Arrived, played the show, then get back in the 
car and go to some other town. It's what I call 'a column of 

LOS CHICOS: CHILDBOOD NOME FOR CHAYMIE (BOTTOM) 

support.' There's a base that has been built, and that base sup- 
ports you." 

Chayanne keeps a low profile. He does not travel with an 
entourage, shields his children from the media and keeps 
largely to himself, except when he's on tour. 

The simplicity of Chayanne's lifestyle is rooted in his 
upbringing, which focused not on stardom but family life. 

Born Elmer Figueroa Arce in Puerto Rico, Chayanne's 
mother based his artistic nickname on the 1950s TV Western 
series "Cheyenne." 

STUMBLED INTO HIS CAREER 
Chayanne was always musical, but he admits he stumbled 

into a professional career when, at 10, he accompanied his 
older sister to an audition for a teen group made up of boys 
and girls. 

Instead, he says, "right there and then, they changed the 
concept and created a boy quartet." 

The group was call Los Chicos, and they became a phe- 
nomenon in the Latin marketplace, similar to that of fellow 
Puerto Ricans Menudo. 

Chayanne recorded five albums with Los Chicos before branch- 
ing out on his own and signing with CBS Records, which later 
became Sony. His debut album, "Chayanne Es Mi Nombre," was 
released in 1984 and followed by a succession of albums, culmi- 
nating in last year's Grammy Award -nominated "Sincero." 

But unlike other Latin acts who have seen their popularity 
surge with a specific album or a crossover into English, 
Chayanne's growth has been slow and steady, encompassing 
many Grammy nominations and Billboard Awards and a fan 
base that seems to grow with each year. 

At first, that audience was small. Chayanne recalls days of 
constant touring in less- than -ideal conditions. In Puerto Rico, 
where opportunities for public performance abound, Chayanne 
traveled from town to town, relentlessly performing as he built 
his fan base as a solo artist. 

WELZER:'HE IS THE ULTIMATE PERFORME 

It's hard to say exactly when he made the transiltion from 
local personality to regional star to an international favorite, 
but the progression continues. 

"There are not many artists that get better with time." 
says Kate Ramos, VP of marketing and artist development 
for Vívelo. "In airplay and live, he just gets better. And 
that's unusual." 

Vívelo, the promotion company formed between Clear 
Channel Entertainment and Mexican media giant Televisa 
in 2001, signed Chayanne to an exclusive deal last Febru- 
ary. Vívelo is the sole promoter of the U.S. leg of Chayanne's 
2004 tour, sponsored by Corona and American Airlines. The 
tour has played at arenas and theaters and is part of a world - 

(Continued on page 32) 

talento y tu simpatía. Estamos 
orgullosos de haber sido parte de 

estos primeros 25 años. 

-Henry Cardenas & Jorge Naranjo 
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The U.S. kvatched you hit 12 consecutive "holes in one." 
All %ye can say is, we're proud to have carried the clubs! 

Here's te 25 more years! 

Concratulations! 
Your friends al Vivelo. 

L Vívelo! 
A CLEAR CHANNEL ENTERTAINMENT/ 

TELEVkA COMFANY 
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Sp.thght 
25 Years 
Continued from page 30 

wide, 90 -date tour that includes 
stops in Latin America, Spain, 
Europe and secondary markets like 
Japan and Australia. 

A LONG -TERM VENTURE 

"We look at Chayanne not as 12 
[U.S.] tour dates but as a long -term 
venture," Ramos adds. "I think he 
has still yet to reach his peak." 

Patricia Bolívar, who has worked 
with Chayanne for 16 years and has 
been his manager since 1996, agrees. 

"Chayanne is the only artist I 

know [who is] capable of doing the 
kind of tours he does and selling 
them out," Bolívar says. "I'm being 
contacted by interested parties in 
Japan and other new markets, and 
that's what I'll be concentrating on. 
Chayanne is an artist you have to 
display so people will fall in love with 
him. And I've never been mistaken 
in that perception." 

Known in the United States pri- 
marily as a balladeer, Chayanne is 
actually the prototypical Latin pop 
star, capable of delivering uptem- 
po and romantic ballads with 
equal ease. 

"I design music for Chayanne," says 
singer /songwriter Estéfano, who has 

written and produced for the artist for 
years. "And when I say `design,' I mean 
not just write, but design. Because 
he's a performer and a great dancer, 
and he convinces you as such. And 
he's one of the most [powerful] Latin 
singers when he sings ballads. So I 

love designing romantic music and 
the rhythmic, aggressive material for 
the visual Chayanne." 

Chayanne's first major radio hit 
was 1987's upbeat "Fiesta en 
América," which reached No. 4 on 
the Billboard Hot Latin Tracks list. 

Since then, Chayanne has had a 
string of No. is on the Hot Latin Tracks 

chart, including "Completamente 
Enamorados" (1990), "El Centro De Mi 
Corazon" (1992), "Dejaria Todo" 
(1998), "Yo Te Amo" (2000) and "Y Tu 
Te Vas" (2003) (see table, page 28). 

"Y Tu Te Vas," penned by Franco 
de Vita, was named hot Latin track 
of the year at the 2003 Billboard 
Latin Music Awards. 

"He is one of the station's core 
artists," says Tony Luna, PD for 
WPAT (93.1 Amor) New York. "And 
he's obviously put effort in improv- 
ing. If you compare his older tracks 
with his more recent material, you 
see both a vocal and musical 

improvement. He has what we call 
'lágrima' [tears] in his voice." 

Chayanne has also seen growing 
sales. 

While 1993's "Provócame" peaked 
at No. 36 on the Billboard Top Latin 
Albums chart, his latest album, 
2003's "Sincero," debuted at No. 1. 
While 2002's "Grandes Exitos" 
peaked atop the chart, "Simple - 
mente" peaked at No. 3 in 2001. 

In between albums and tours, 
Chayanne has peppered his career 
with appearances in commercials 
and acting on TV and in film. Amer- 
ican audiences are most familiar 

CHAYANNE, CENTER, PERFORMS DURING A PROMOTIONAL STOP FOR HIS ALBUM'PROVÓCAME' 

with "Dance With Me," in which he 
starred alongside Vanessa Williams. 

Since then, Bolívar says, offers for 
other roles have come in, but not 
the "right" ones. 

What Chayanne did take on was the 
lead role in an Argentine soap opera, 
"Provócame." Although producer 
Gustavo Yankelevich originally envi- 
sioned him in a "musical" role, 
Chayanne declined mixing music with 
acting. Yankelevich still cast him. 

"Because of his presence, his enor- 
mous charisma, because we knew he 
was a good actor," Yankelevich says. 
"And finally, we knew that Chayanne's 
success in many territories would 
open doors for us with this soap." 

Hugely successful in Argentina, 
"Provócame" was exported 
throughout Latin America and fur- 
ther secured Chayanne's status as a 
star vested in the Latin American 
marketplace. The soap opera was 
sold to numerous international 
markets, including Russia, the 
Philippines, Israel, Greece, the 
Czech Republic and Italy. 

With all of these accomplish- 
ments, though, Chayanne has yet to 
record an English -language album. 

"I believe it's the appropriate 
moment for Chayanne to launch a 
new artistic direction," Bolívar says 
of such ventures. "Because he 
already completely dominates the 
Latin market." 

Congratulations, 

IIIIHYfINNE 
On your 25th Career Anniversary. 

Thanks for expressing the words 
so brilliantly... 

Your friends, 

Donato Poveda Hal S. Batt 

7s 

32 www.billboard.com www.billboard.biz BILLBOARD JULY 10, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


i25 Años de Grandes Éxitos! 

Aplausos por tu trayectoria profesional. Gracias por llevar junto 
a nosotros el mensaje de bienestar para Puerto Rico. 

En Pfizer te queremos saljdable. 

PATROCINADOR 
DE PLATINO DEL COMITE 
OLIMPICO DE PUERTO RICO 

Su salmi es nuestra razón de ser. 
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Spotlight 
A Spanish Love Affair 
Chayanne Set To Tour In Key Market 

BY HOWELL LLEWELLYN 

MADRID-Spain is one of Chayanne's 
strongest international markets, so 
when the singer kicks off an 18 -show 
tour of the country July 21 in Coruña 
he'll be in familiar territory. 

He has sold 1.5 million albums in 
Spain, with about half of those sales 
belonging to his 1998 release, 
"Atado A Tu Amor." 

The release of that album consol- 
idated Chayanne's popularity in 
Spain, just months after he first 
attracted attention in the movie 
"Dance With Me" ( "Baila Conmigo" 
in Spain) with Vanessa Williams. 
The soundtrack sold about 40,000 
units in Spain and helped solidify 
Chayanne's fan base. 

Sony Music Spain stayed busy 
with Chayanne that year. Its Epic 
label marketed the "Baila 
Conmigo" soundtrack while 
Columbia oiled its machinery to 
sell "Atado A Tu Amor." 

" ' Atado' was the first of two peak 
moments for Chayanne in Spain," 
says Carlos Iglesias, Sony Latin 
product manager and former Epic 

promotion executive. 
"The other was [the single] 

'Torero' in 2002," Iglesias says. "That 
was Spain's song of the summer, 
which is amazing when you think 
the 'Operacfon Triunfo' phenome- 
non [Spain's version of "American 
Idol "] was total at that moment." 

The successful Spanish TV real- 

Chayanne is a 
classic "song of 

the summer" artist. 

ity show helped sell millions of 
CDs by its participants. The pro- 
gram premiered in October 2001, 
and recordings from its contest- 
ants dominated the Spanish charts 
the following summer. Hits 
included those by David Bisbal, 
Bustamante, Chenoa and the 
show's first winner, Rosa. 

Only Chayanne could compete 
with them in the summer of 2002, 
with the aptly titled hit "Torero" 
( "Bullfighter "). 

Iglesias says that Chayanne is a 
classic "song of the summer" artist 
in Spain. 

Millions of teenage tourists from 
across Europe swarm into the Span- 
ish islands and beach resorts from 
May through September and are 
exposed to Spanish music at bars 
and discotheques. 

It is likely that thousands of Scan- 
dinavians and Germans returned 
home from their Spanish holiday in 
2002 convinced that Chayanne, a 
native of Puerto Rico, was Spanish, 
if not, in fact, a bullfighter. 

This summer marks Chayanne's 
third tour of Spain, where he also 
performed in the summers of 1999 
and 2002. Iglesias says the artist 
makes at least three promotional 
visits per album. 

One of the biggest concerts dur- 
ing Chayanne's tours of Spain -and 
possibly his career -took place Aug. 
31, 2001, during the Son Latinos 
Festival, which was held on a beach 
in Tenerife, one of the Canary 
Islands. Local police estimated that 
300,000 people attended the 14- 

(Continued on page 39) THIS SUMMER MARKS CHAYANNE'STHIRDTOUR OF SPAIN 

Congratulations II III III I I 

on the 25th. Anniversary 

of your successful career 

From Your Friends At 

OCERa 
DE PUERTO RICO .7646. 

34 www.billboard.com www.billboard.biz BILLBOARD JULY 10, 2004 

www.americanradiohistory.com

www.americanradiohistory.com


It is a gift to share our lives with someone as incredible as you. 

You are a wonderful father and husband. 

We love you and support you all the way. 

Congratulations on your 25th Career Anniversary 

Mari, Lorenzo & Isadora 
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rECNe 

Rafael "Cocoy " Aluaerez, Joe Lczaea, Dame) Abbat, Rohe Sarrclez, Jove Cambodia, Coda LoHdoäo; Eddp Oa, Juaw V dare.KZueía, Jara Ve!ta, Jae Gowza.lez, M, Coppet 

MUSICIANS' 

Row Dzutbla, EZrexue Fuetee, Jove L. Soea, Paco, Nauaxvo, AvNaPda- %wrPe, Demis Rep, 6teel Marewa; Nick "Coach" Kvaekí,, McLeHa Fvaacte 

DANCERS 
Blake Arsgta, Pow Euaae, Racket Mankantaw, Renee Selruda Ve o«iea Po , Kecus Apple, Caaoliwa Sema 

STYLISTS 
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Spotlight 
Discography 
Continued from page 28 

released a second self -titled album just a year after the 
first. This one was as hit -driven as the previous set. The 
track "Fuiste un Trozo de Hielo en la Escarcha" was 
Chayanne's first No. 1 on the Billboard Hot Latin Tracks 
chart. It reached No. 1 on Nov. 4, 1989, and remained 
there for four weeks. It was written by José Marta Cano 
of Mecano. Two other tracks landed high on the chart: 
"Tu Pirata Soy Yo" (No. 4) and "Este Ritmo Se Baila Asi" 
(No. 3). 

"Tiempo de Vals" (1990): By this time, the only reason 
Chayanne wasn't releasing an album each year was radio's 
tireless appetite for his singles. The title track, written by 
Cano, became a Chayanne standard. The biggest radio hit 
on the album was "Completamente Enamorados," a song by 
Italian artist Eros Ramazzotti, that was translated by long- 
time collaborator Luis Gómez Escolar. It spent five weeks 
at No. 1. 

"Provócame" (1992): This album anticipated the expan- 
sion of Chayanne's audience beyond a Latin base. It is more 
elaborately produced than any of his previous releases. The 
set includes Spanish versions of two English -language 
tracks, including "Mi Primer Amor," written by Diane War- 

Chayanne, it's a great honor to be your musical 
director and part of your team. Thank you and 
congratulations for 25 years of making us sing, 
dance, clap and smile. The best is yet to come! 

Rey Sanchez 

On your- 25th anniversary, 
the Paradigm team veld like to 
congratulate you on your journey to 
success. Your noteworthy perform- 
ances and contributions to the inter- 
national music community reflect 
that of an honest and talented latin 
artist. 

Also, your dedication and 
hard work throughout the years has 
made you one of the true pioneers 
in the latin music industry and has 
opened many doors for the new 
latin generation. 

It has been an honor to work 
along side you and your team. We 
hope you will continue to impact 
the music industry with the grace 
and elegance of a true latin pop star. 

(- r) 
parachgrrm 

CHAYANNE CURRENTLY TOURS WITH PARADIGM 
AS HIS CHOICE FOR LIGHTING PRODUCTION AND 

TOURING NEEDS. 

ren. On the Latin side, there are tracks by Rudy Perez, Ilan 
Chester and Jorge Luis Piloto, among others. Five tracks 
charted, including No. 1 hit "El Centro de Mi Corazon." 

"Influencias" ( 1994): Chayanne called this album 
"Influencias" to honor the music that inspired him. "Influ- 
encias" includes covers of well -known songs by Juan 
Gabriel ( "Querida ") and Ruben Blades ( "Pedro Navaja"). 
Surprisingly, this was the least successful of Chayanne's 
albums at radio. 

(Continued on page 39) 

fiian Alberto 

Matcyco 
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Chayanne... 
/2 years of pure energy 

and remarkable achievements 
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CHAYANNE. QIJERIDO 

COMPARTIMOS CONTIGO TUS 25 AÑOS 
DE EXITOS ERES UN EJEMPLO COMO ARTISTA, 

COMO AMI GO Y COMO PADRE. 

TU TALENTO, PERSEVERANCIA 
Y PROFESIONALISMO TE HAN LLEVADO 

AL LUGAR EN QUE TE ENCUENTRAS. 

FELIZ ANIVERSARIO. 

TE VEREMOS TUS AMIGOS PERUANOS Q- 
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saludamos a 

CHAYANN 
Conciertos en Chile desde 1999 a 2004 

Quinta Vergara 
Estadio Nacional de Santiago 
Sporting de Viña del Mar 
Centro Cultural Estacion Mapocho 
Estadio Municipal de Concepción 
Estadio Municipal de Temuco 
Estadio Sausalito de Viña del Mar 
Estadio Municipal de Coquimbo 

6 Participaciones en el Festival 
Internacional de la Canción de Viña del Mar 

20 Participaciones en Programas 
Estelares de TV. 

6 Campañas Publicitarias para Productos 

Más de 
500.000 personas 

en reunid ow e° tos ii vivo 
on 
nos sentimos orgullosos de 
compartir 15 años junto a él 

Av. Francisco Bilbao 691 Providencia Santiago de Chile fono (56 2) 225 65 68 fax (56 2) 341 46 10 E mail: administracion ;aisproducciones.cl 

Por tu sencillez... 
Por tu sinceridad... 
Por tu sonrisa... 
¡Celebramos contigo! 

c 

-1r 

AYA 
Te felicitam 

Un fuerte abrazo 
desde El Paso, Texas - 
la frontera que 
siempre te espera. 

Vívelo! CLEARCHANNEI, 
A Cuna Ct,.vnwn ku'rtrtrnwurxr/ lNiRRfA1NMl Nl 

Trri.n(ìwrAUv 

EL PASO COUNTY 
COLISEUM 

i 

Spotlight 
'Romantic' 
Continued from page 26 

going, what I'm going to do. But I keep them to the side. 

Are your children interested in following in your footsteps? 
When they want to, they can do it. I did it, and I know how 

I missed spending time with my parents and siblings. You can't 
spend your entire life on the phone. 

In December, for example, I don't perform. I try to preserve 
those kinds of traditions, keep the family together so they can 
go to school and led normal lives. If they want to go to Chuck 
E. Cheese's or to the movies, they can go and have a good time 
[without being harassed]. 

You've mentioned recording an English -language album a 
number of times in the past. Is that going to happen? 

The album will come out when it's natural for it to do so. 
The industry has gone through enormous changes with piracy 
and lost sales and mergers. In other words, no one wants to 
make a mistake. 

The perfect time might have been right after "Dance With 
Me." Was the film ahead of its time, in that there wasn't as 
much awareness of the Latin market then? 

No. It was perfect timing, because it was my own evolu- 
tion. I had recorded "Influencias," and my personal com- 
pany started to change. I broke with my management. It 
was a matter of three years, and in those three years the 
industry changed. 

Before, the big stars were Julio Iglesias, José Luis Rodríguez, 
people like that. And Luis Miguel and I were the young ones. 
But in those three years, we saw the emergence of Shakira, 
Ricky Martin, Enrique Iglesias, Maná. 

And I was on the sidelines. I came out with the album "Volver 
a Nacer," [then] with a film, and I was seen once again as a new 
star, even though I'd been recording solo since 1983. 

Are you planning on making more films? 
Yes. And I get many, many offers. My ideal is to do a movie 

next year. But I don't want to do it just because. I want it to 
be natural. 

Your repertoire is well- chosen and suited to you. Do you 
write any of your songs? 

I do write, but not the entire song. I can give you paragraphs, 
thoughts, rhythm, some beautiful lines. But, for the time being, 
I'll sit with you and we can write together. All those people who 
send me their songs, I talk to them, they know me so well, and 
I feel, when I read their songs, as if I had written them myself. 

Do you feel artists sometimes sacrifice quality because 
they're pressured to write? 

It's something that can be prostituted. And I'm not going to 
sacrifice my album for the sake of putting [in] my own song. 
Why force it? I have my own publishing, and I could include 
those songs. And there will be a time when all 10 songs may be 
from it. But that will be later on. 

You have been in many major advertising campaigns, 
going back to Pepsi in 1988. Would you like to be the face 
of a brand? 

Yes, of course. Everything adds up in a career. But right now, 
I'm focused on the tour and bringing ideas for the next album. 
We're contemplating a concept album rather than an album of 
previously unreleased material for next year. 

And another thousand things always come up. Special shows. 
Benefits for children with cancer. But my real work this year is 
people will see me in my concerts and on my motorcycle [which 
he uses in his show] everywhere. 

You had that motorcycle for your performance at the 2003 
Billboard Latin Music Awards. And you took off your shirt for 
that performance as well ... 

My darling, the shirt just popped open. 

Like what happened to Janet Jackson? 
Yes! I took a strong step, and it popped open. I'm lucky in 

the way things happen to me. 
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Discography 
Continued from page 36 

"Volver a Nacer" (1996): After a nearly three -year absence, 
"Volver a Nacer" ( "Born Again ") re- established Chayanne in 
the Latin market. It also marked his change of management, 
and served as a precursor to "Dance With Me." The album 
also marked the beginning of Chayanne's long relationship 
with songwriter Estéfano, who penned the title track with 
Ximena Zapata. 

"Dance With Me" 
(1998): The soundtrack to 
the film includes "You Are 
My Home," a duet per- 
formed with Vanessa 
Williams. That song, in its 
Spanish- language version 
( "Refugio de Amor ") 
peaked at No. 3 on the Hot 
Latin Tracks chart. 

"Atado a Tu Amor" (1998): This album decidedly estab- 
lished Chayanne as a top -selling star. The disc peaked at No. 
4 on the Top Latin Albums chart, Chayanne's best perform- 
ance to date, and remained on the chart for 84 weeks. The 
single "Dejaria Todo" spent five weeks at No. 1 on the Hot 
Latin Tracks chart. 

"Simplemente" (2000): An ambitious album that includes 
duets with Ruben Blades ( "Cuando El Amor Se Va ") and Jen- 
nifer Lopez ( "Dame/Touch Me "). The single "Yo Te Amo" held 
the top spot for seven weeks on the Hot Latin Tracks chart. 

"Grandes Exitos" (2002): Chayanne's first greatest -hits 
album. It included two new tracks, Franco de Vita's "Y Tu Te 
Vas" and Estéfano's "Torero." "Y Tu Te Vas" the hot Latin 
track of the year at the 2002 Billboard Latin Music Awards. 

"Sincero" (2003): Chayanne's most recent album. It 
debuted at No. 1 on the Top Latin Albums chart, his first disc 
to do so. 

love Affair 
Continued from page 34 

hour show, which also starred Juanes, Miguel Rios, Rosario 
and Cuba's Los Van Van. 

That night, Chayanne bounded onstage at 3 a.m., singing 
into a head microphone while dancing in his characteristic 
frenzied style. While other artists who offer intricate choreog- 
raphy may opt for the safety of lip- synching, Chayanne clearly 
was singing live. 

For fans, it did not matter that Chayanne had arrived 90 
minutes late. He was back in Spain, and the crowd, which 
extended back about a mile from the stage, responded 
ecstatically. 

"Chayanne is incredibly professional," Iglesias says. "His 
frank and good -natured manner and his knack for knockout 
commercial hits may hide the fact that he takes his perform- 
ances seriously and looks after himself. He says that one of his 
favorite things about Spain is its fish and seafood, which keeps 
him in shape." 

One highlight of his upcoming tour in Spain will be a per- 
formance at a soccer stadium in the popular beach resort of 
Benidorm, south of Valencia, on Aug. 21. Chayanne will star 
in "46664 Latino," a Latin -artist version of the concert staged 
in Cape Town, South Africa, last November by the Nelson Man- 
dela Foundation to benefit the fight against AIDS in South 
Africa and increase global awareness of AIDS. 

Organizers expect 30,000 fans to attend. Along with 
Chayanne, the lineup includes Paco de Lucia, Miguel Bose, 
Joaquin Cortés, Azucar Moreno, Diego Torres, Ricardo Mon - 
taner, Franco de Vita and Montserrat Caballé, as well as non - 
Latin acts Queen, Dave Stewart and Zucchero. 

u I 
amenìcafilmwor'ks 

CONGRATULATIONS CHAYANNE 
IN YOUR 25TH ANNIVERSARY! 
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"DespuPE de tantos años, 
que bueno es estar de gira 
y sentirse como en casa" 

- CHAYANNE - 

Estadio Vélez Sársfield (Buenos Aires) - Estadio Mundialista (Mendoza) - Anfiteatro Municipal (Paysandú) 

Estadio Boca Juniors (Buenos Aires) - Estadio Luna Park (Buenos Aires) - Campo Argentino de Polo 

(Buenos Aires) - Conrad Resort & Casino (Punta del Este) - Teatro Opera (Buenos Aires) - Patinódromo 

(Mar del Plata) - Anfiteatro de Villa María (Córdoba) - Club Atlético de Tucumán (Tucumán) - Estadio 

Gimnasia y Tiro de Salta (Salta) - Club Ebano (San Juan) - Estadio del Centro (La Rioja) - Club Olimpo 

(Bahía Blanca) - Velódromo (Montevideo) - Estadio Newell's Old Boys (Rosario) - Teatro Gran Rex (Buenos 

Aires) - Teatro Lola Membrives (Buenos Aires) - Estadio del Sol (Asunción) - Estadio San Bernardino 

(Asunción) - Estadio Mundialista Chateau Carreras (Córdoba) - Estadio Provincial de Rosario (Rosario) 

FENIX 
Entertainment Group 

Av. Figueroa Alcorta 3221 - Tel: (54 ii) 4807 2882 
(C1425 CKL) Buenos Aires - Argentina - fenix @fenix.com.ar - www.fenix.com.ar 
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Billboard HOT LATIN TRACKS.M 

Artist 
IMPRINT /PROMOTION LABEL 

Z 
o 

á Ñ i 2 

Airplay monitored by h Nielsen 
Broadcast Data 
Systems 

TITLE 
PRODUCER (SONGWRITER) 

o f t 2 

4120: NUMBER 1 =, 2 Weeks At Number) 

AHORA QUIEN Marc Anthony .9 
E STEFANO,S.GEORGE IESTEFANO,J.REYESI SONY DISCO 

1 

2 o 1 1 VIVO Y MUERO EN TU PIEL Jennifer Pena a 
R.PEREZ (R.PEREZI UNIVISION 

1 

4 12 : QUE DE RARO TIENE Los Temerarios 5 
A.A.ALBA,R.PEREZ (M.URIETAI FONOVISA 

3 

o 8 4 11 TU DE QUE VAS Franco De Vita 5 
E DE VITA,L.ROMERO (FDE VITA) SONY DISCOS 

3 

5 3 3 1 5 ,b DOS LOCOS Los Horoscopos De Durango 
SE; -. 

LOS HORDSCOPOS DE DURANGO IA.MARTINEZ) PROCAN /DISA 
3 

o 12 8 DUELE EL AMOR Aleks Syntek With Ana Torroja 5 
A BAQUEIRO,A.SYNTEKIA.SYNTEKI EMI LATIN 

6 

7 5 5 MAS QUE TU AMIGO Marco Antonio Solis "9 
M A .SOLIS H.PATRON,R.PEREZ IM.A.SOLIS) FONOVISA 

1 

8 

0 
6 9 "' DESNUDATE MUJER David Bisbal 5 

K.SANTANOER,M.SALCEDO IO BISBALJ.M.VELASQUEZI VALE /UNIVERSAL LATINO 
6 

13 11 13 TE QUISE OLVIDAR Grupo Montez De Durango 5 
J.L.TERRAZAS (J.GABRIEL) DISA 

7 

10 10 20 22 QUE LLORO Sin Bandera 5 
A.BAQUEIRO.SIN BANDERA (LGARCIAI SONY DISCOS 

5 

11 11 17 7 MIEDO Palomo ,9 
PALOMO (FATO) DISA 

11 

12 

® 
7 6 TE QUISE TANTO Paulina Rubio '9 

E ESTEFAN JR.,A.PENA IC.SOROKIN,ANDAHII UNIVERSAL LATINO 
1 

20 33 SOY TU MUJER Alicia Villarreal 5 
C -CK" MARTINEZ (A.VILLARREALC'CK' MARTINEZ) UNIVERSAL LATINO 

13 

O. 25 23 

((ca)) GREATEST GAINER ((IÇ)I( 

EL ZA ZA ZA (MESA QUE MAS APLAUDA) Grupo Climax'9 
O.FUENTES ATILANOIO.FUENTES ATILANO) MU ART /BALBOA 

14 

® 17 16 SENTADA AQUI EN MI ALMA Cheyenne 5 
ESTEFANO (ESTEFANO,J.REYES) SONY DISCOS 

15 

16 15 14 ;1I A DONDE ESTABAS? Intocable 
R.MUNOZ,R.MARTINEZ IR.MARTINEZ) EMI LATIN 

9 

60 18 13 
a 

CREO EN EL AMOR Rey Ruiz ,9 
J.L.PILOTO IJ.LPILOTO,R.DEL SOLI SONY DISCOS 

2 

18 9 7 1 PERO QUE TAL SI TE COMPRO Lupillo Rivera 5' 
FRIVERA IC.REYNAI UNIVISION 

7 

21 34 DESESPERADO Ricardo Montaner 
, J.C.CALDERON IR.MONTANERI WARNER LATINA 

19 

20 16 10 9 Y TODO QUEDA EN NADA Ricky Martin ,9 
ESTEFANO (ESTEFANO,J.REYES) SONY DISCOS 

1 

21 

® 
14 30 DAME TU AIRE Alex Ubago 5 

J.N.GOMEZ IA.UBAG0I WARNER LATINA 
14 

23 18 6 NO TIENE LA CULPA EL INDIO Los Tigres Del Norte V 
LOS TIGRES DEL NORTE IEQUINTER01 FONOVISA 

17 

® 26 41 
p 
"9 NO ME QUIERO ENAMORAR Kalimba 5 

M.DOMM (M.DOMM,E.00ERANSKY,M.BERNALI SONY DISCOS 
23 

24 19 21 23 AUNQUE NOTE PUEDA VER Alex Ubago 5 
J.N.GOMEZ (A.UBAGOI WARNER LATINA 

4 

25 24 15 E CANTAR HASTA MORIR Diego Torres '9 
A.VERDE,D.TORRES ID.TORRES,A.BATISTA CANA,O.A.CUMBA SANCHEZ) ARIO /BALO LATIN 

15 

26 29 24 22 COMO PUDE ENAMORARME DE TI Patrulla 81 9 
A.RAMIREZ CORRAL (R.LUGOI DISA 

8 

27 22 19 15 LUCHARE POR TU AMOR Alejandro Fernandez 
A.BAOUEIRO ( R,FOLGUERA,F.MONTYM.ENTRAIGUES) SONY DISCOS 

19 

28 30 25 12. NADIE ES ETERNO Aden Chalino Sanchez 
A ADO LUNA (O.GOMEZI MOON /COSTAROLA /SONY DISCOS 

15 

NE« 

U7t- HOT SHOT DEBUT 4.ITE 

MIEDO Pepe Aguilar 
PAGUILAR (FATO) EMI LATIN 

29 

30 

® 
39 35 23 TENGO GANAS Victor Manuelle 52 

E.ESTEFAN JR.,A.GAITAN,R.GAITAN IV.M.RUIZ,E.ESTEFAN,JR.) SONY DISCOS 

1 

34 - 2 MAS MALA QUE TU Ednita Nazario .st 
LLEVIN,DWARNER IC.BRANT,G.FLORESI SONY DISCOS 

31 

32 28 29 E MI PEOR ENEMIGO Bronco: El Gigante De America 
BRONCO (R.MARTINEZ) FONOVISA 

23 

33 27 22 24 HAZME OLVIDARLA Conjunto Primavera 
J. GUILLEN(A.TOARES) FONOVISA 

8 

34 o 33 36 FIERA INQUIETA Angela Maria Forero 
NURSE IN.URIBEI TELEMUNDO /LAGUNA /SONY DISCOS 

33 

38 37 5 DESEOS DE COSAS IMPOSIBLES La Oreja De Van Gogh 5' 
N.WALKER,LA OREJA DE VAN GOGH (X.SAN MARTINI SONY DISCOS 

21 o 40 44 TE PERDONE UNA VEZ Los Huracanes Del Norte 5 
LOS HURACANES DEL NORTE IG.GARCIA) UNIVISION 

36 

37 31 26 AMAR COMO TE AME Joan Sebastian 
J. SEBASTIAN (J.SEBASTIANI MUSART /BALBOA 

26 

38 

GO 

35 32 LLORE LLORE Victor Manuelle 
E.ESTEFAN JR.A.GAITAN,R.GAITAN (V. M.RUIZ.A.GAITAN.R.GAIAN) SONY DISCOS 

21 

44 47 ESTA LLORANDO MI CORAZON Beto Y Sus Canarios 
G.GARCIA IC.GONZALEZI DISA 

39 

40 36 28 13 SABANAS FRIAS Mana & Ruben Blades 
FHER,A,GONZALEZ (PIER) WARNER LATINA 

18 

41 32 31 "% 5 TARDES NEGRAS TLZien° Ferro '9 
-, A.SALERNO,M.MAJONCHI IT.FERROI EMI LATIN 

14 

0 43 42 ANTES DE QUE TE VAYAS Conjunto Atardecer 
R.SAENZ OUIROZ,CONJUNTO ATARDECER (M.A.SOLISI MUSIMEX /UNIVERSAL LATINO 

42 

41 38 ABRAZAR LA VIDA Luis Fonsi s' 
R.PEREZ (O.RICH,J.MARR,J.C.PEREZ SOTO) UNIVERSAL LATINO 

1 

44 a 37 27 ' -- 5 CRUZ DE OLVIDO Pepe Aguilar 
P.AGUILAR (J.ZAIZARI UNIVISION 

7 

47 46 15 Y QUE Los Angeles De Charly 
I.RODRIGUEZ,F.EHRLICH (A.VEZZANII FONOVISA 

28 

31E -ENTRY 

130 49 

2 MESA QUE MAS APLAUDA ZA ZA ZA Liberacion 
LIBERACION (&FUENTES ATILANO) DISA 

46 

- 2 IMPOSIBLE OLVIDARTE K -Paz De La Sierra 
K-PAZ DE LA SIERRA (NOT LISTED) PROCAN /DISA 

47 

48 45 45 21 TU FOTOGRAFIA Gloria Estefan = 
G.ESTEFAN,E.ESTEFAN JR.,S.KRYS (G.MARCO,E.ESTEFAN,JR.) EPIC /SONY DISCOS 

1 

49 46 40 17 PARA TODA LA VIDA Banda El Recodo 
A. LIZARRAGA,J.LIZARRAGA (J.J.LEVVA) FONOVISA 

20 

50 42 43 6 SABES A CHOCOLATE Kumbia Kings Featuring Pee Wee Gonzalez 
A.B.QUINTANILLA III,C'CK' MARTINEZ (CVILLA DE LA TORREA.MONROY FERNANDEZ) EMI LATIN 

42 

Compiled from a na ional sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 99 stations (40 Latin Pop, 16 Tropical, 51 

Regional Mexican) re electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions.MRecords showing an increase in audience 
over the previous week, regardless of chart movement. A record which has beer on the chart for more than 20 weeks will generally not receive a bullet, even if it reg 
"sters art increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. 9 Videoclip avaliability. 02004, VNU Business Media, Inc. All 
rights reserved. 
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LATIN POP AIRPLAY 
Airplay monitored by "A Nielsen 

Broadcast Data 
Systems 

TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST TITLE rn 
g IMPRINT /PROMOTION LABEL 

ARTIST 

AHORA QUIEN 
SONY DISCOS 

MARC ANTHONY 22 DESEOS DE COSAS IMPOSIBLES 
SONY DISCOS 

LA OREJA 0E VAN GOGH 

VIVO Y MUERO EN TU PIEL 
UNIVISION 

JENNIFER PENA 22 16 TARDES NEGRAS 
EMI LATIN 

TIZIANO FERRO 

'TU DE QUE VAS 
SONY DISCOS 

FRANCO DE VITA 23 21 SABANAS FRIAS 
WARNER LATINA 

MANA & RUBEN BLADES 

DUELE EL AMOIR 
EMI LATIN 

ALEKS SVNTEK WITH ANA TORROJA 24 23 CREO EN EL AMOR 
SONY DISCOS 

REY RUIZ 

QUE LLORO 
SONY DISCOS 

SIN BANDERA 25 ABRAZAR LA VIDA 
UNIVERSAL LATINO 

LUIS FONSI 

TE WISE TANTO 
UNIVERSAL LATINO 

PAULINA RUBIO 26 26 AMAR COMO TE AME 
MUSART /BALBOA 

JOAN SEBASTIAN 

SENTADA AQUI EN MI ALMA 
SONY DISCOS 

CHAYANNE 28 o ANDAR CONMIGO 
ARIOLA/BMG LATIN 

JULIETA VENEGAS 

DESESPERADO 
WARNER LATINA 

RICARDO MONTANER Q 33 ALGO TIENES 
UNIVERSAL LATINO 

PAULINA RUBIO 

Y TODO QUEDA EN NADA 
SONY DISCOS 

RICK, MARTIN 29 27 TANTO LA QUERIA 
ARIOLA/BMG LATIN 

ANDY P. LUCAS 

DAME TU AIRE 
WARNER LATINA 

ALEX UBAGO Q 30 TENGO GANAS 
SONY DISCOS 

VICTOR MANUELLE 

NO ME QUIERO ENAMORAR 
SONY DISCOS 

KALIMBA 31 32 TU FOTOGRAFIA 
EPIC /SONY DISCOS 

GLORIA ESTEFAN 

AUNQUE NO TE PUEDA VER 
WARNER LATINA 

ALEX UBAGO 32 31 4:30ÁM 
EMI LATIN 

081E BERMUDEZ 

CUIDARTE EL ALMA 
SONY DISCOS 

CHAYANNE 33 35 Y QUE VA A SER DE MI 
MEGAMUSIC /UNIVERSAL LATINO 

VICTORIA 

DESNUDATE MUJER 
VALE/UNIVERSAL LATINO 

DAVID BISBAL Q 38 ELDA ZA ZA (MESA QUE MAS APLAUDA) 
MUSART/BALBOA 

GRUPO CLIMAX 

MAS MALA QUE TU 
SONY DISCOS 

EONITA NAZARIO 35 37 BULERIA 
VALE /UNIVERSAL LATINO 

DAVID DISBAL 

LUCHARE POR TU AMOR 
NY DISCOS 

ALEJANDRO FERNANDEZ Q - ESTES EN DONDE ESTAS 
SONY DISCOS 

HA'ASH 

o 34 MIEDO 
EMI LATIN 

PEPE AGUILAR 37 SOYTUMUJER 
UNIVERSAL LATINO 

ALICIA VILLARREAL 

Q 24 OUE DERAPO TIENE 
FONOVISA 

LOSTEMERARIOS 3B. - IDONTWANNA KNOW 
BAD BOY /UMRG 

MARIO WINANS FEATURING ENPA &P BIDDY 

17 FIERA INQUIETA 
TELEMUNDOMGUNA /SONY DISCOS 

20 CANTAR HASTA MORIR 
APIOLA /BMG LATIN 

ANGELA MARIA FORERO 39 29 

DIEGO TORRES Q 
CRUZ DE OLVIDO 
UNIVISION 

MALA GENTE 
SURCO /UNIVERSAL LATINO 

PEPE AGUILAR 

JUANES 

_ " 
R _ 

Ñ w 
g 

TROPICAL AIRPLAY 
Airplay monitored by till Nielsen 

Broadcast Data 

TITLE 
Systems 

ARTIST _ ti w 
IMPRINT /PROMOTION LABEL _ g 3 

TITLE 
IMPRINT /PROMOTION LABEL 

ARTIST 

o 1 AHORA QUIEN 
SONY DISCOS 

MARC ANTHONY 21 17 CANTAR BASTA MORIR 
ARIOLA/BMG LATIN 

DIEGO TORRES 

O 2 LLORE LLORE 
SONY DISCOS 

VICTORMANUELLE 22 15 INTRO LOS 120ISCIPULOS 
DIAMOND 

EDDIE DEE 

O 7 CREO EN EL AMOR 
SONY DISCOS 

REY RUIZ O 25 SI TU MDR NO VUELVE 
J &N 

EDDY HERRERA 

O 5 CULEBRA 
SONY DISCOS 

GRUPO NICHE Q - DILE EL 
KAREN /UNIVERSAL LATINO 

TONNY TUN TUN 

O 6 HAY AMORES 
PINA /UNIVERSAL LATINO 

JOSE ALBERTO 'EL CANARIO" O 36 FLOR DORMIDA 
SONY DISCOS 

EDDIE SANTIAGO 

O 8 DESNUDATE MUJER 
VALE /UNIVERSAL LATINO 

DAVID BISBAL 26 20 ME ACORDARE 
EMI LATIN 

LIMLT21 

7 4 SITUESTUVIERAS 
UNIVERSAL LATINO 

LOS TOROS BAND © 24 TELEFONO 
UNIVERSAL LATINO 

GRUPO MANIA 

O 9 DIME 
NU 

N'KLABE Q 34 N000EDANADA 
UNIVERSAL LATINO 

GISSELLE 

O 11 POBRE DIABLA 
VI 

DON OMAR 29 28 CUIDARTE EL ALMA 
SONY DISCOS 

CHAYANNE 

16 14 TENGO GANAS 
SONY DISCOS 

VICTORMANUELLE 30 22 VOY ADEJARTE DE AMAR 
JON 

FRANK REYES 

O 16 PA' LA RUMBA VOY 
JON 

ZAFRA NEGRA 31 23 TU FOTOGRAFIA 
EPIC /SONY DISCOS 

GLORIA ESTEFAN 

12 3 VIVO Y MUERO EN TU PIEL 
UNIVISION 

JENNIFER PENA 32 30 SI PERO NO 
JON 

PUERTO RICAN POWER 

13 12 NADA DE NADA 
JON 

FRANK REYES 33 26 HAZMELO OTRA VEZ 
MP 

TITO ROJAS 

O 19 LA SOSPECHA 
UNIVISION 

SON DECAU Q - DAMELO 
LATIN FLAVA 

THE MOSA PROJECT 

15 13 NECESITO UN AMOR 
SONY DISCOS 

ANDY ANDY O - TU ERES MI LUZ 
RCA /BMG LATIN 

ALEJANDRA GUZMAN 

16 10 HORA ENAMORADA 
OLE 

ELVIS CRESPO CO - TE SIGO AMANDO 
OLE 

ANGEL LOPEZ 

o 21 AMANECER IBOMBA) 
EMI LATIN 

LIMIT 21 © - DILE 
VI 

DON OMAR 

O 18 AMOR DE LEJOS 
EVER 

PONY FAMILIA Y SUCOCOBAND 38 35 DILEMA 
JON 

PAPI SANCHEZ 

O 27 PEDATE 
CUTTING 

FULANITO O - PERSONA IDEAL 
SONY DISCOS 

ADOLESCENT'S ORQUESTA 

Q 33 DUELE ELAMOR 
EMI LATIN 

ALEKS SYNTEK WITH ANA TORROJA 40 29 DOCTOR 
JAN 

PUERTO RICAN POWER 

tmaa., 

4 3 g 3 

REGIONAL MEXICAN 
Airplay monitored by 

Nielsen 
Broadcast Data 
Systems 

TITLE ARTIST V? - ÿw 
IMPRINT /PROMOTION LABEL s g 3 

AIRPLAY 

TITLE ARTIST 
IMPRINT /PROMOTION LABEL 

1 I DOS LOCOS LOS HOROSCOPOS DE DURANGO 11 

PROCAN /DISA 
23 Y QUE LOS ANGELES DE CHARLV 

FONOVISA O 4 TE QUISE OLVI DAR GRUPO MONTEZ DE DURANGO 22 
DISA 

21 BARAJA DE ORO PALOMO 
DISA 

3 3 MIEDO PALOMO 23 
DISA 

19 SABES A CHOCOLATE KUMBIA KINGS FEATURING PEE WEE GONZALEZ 

EMI LATIN 

4 5 A DONDE ESTABAS? INTOCABLE © EMI LATIN 
36 PRENDA QUERIDA JULIO PRECIADO V SU BANDA PERLA DEL PACIFICO 

RCA /BMG LATIN o 6 NO TIENE LA CULPA EL INDIO LOS TIGRES DEL NORTE O 
FONOVISA 

- LA PRIMERA CON AGUA VICENTE FERNANDEZ 
SONY DISCOS 

6- 2 PERO QUE TAL SITECOMPRO LUPILLO RIVERA 26 
UNIVISION 

25 LAGRIMASYLLUVIA BRAZEROS MUSICAL DE DURANGO 
D1SA o O 

7 R ALICIA VILLARREAL ® SOY TU MUJER 30 CONTIGO YO APRENDI A OLVIDAR PATRULLA 81 

11 DUE DE RARO TIENE LOS TEMERARIOS Q 37 

FONOVISA 
BUENO BYE YOLANDA PEREZY ALAN CHALINO SANCHEZ 
FONOVISA 

9 

10 

10 COMO PUDE ENAMORARME DE TI PATRULLA BI ß 
DISA 

27 CUANDO NADIE TE QUIERA LOS TRAILEROS DEL NORTE 

FMI LATIN 

12 NADIE ES ETERNO ADAN CHALINO SANCHEZ Q 
MOON /COSTARCLA /SONY DISCOS 

32 EL QUINTO TRAGO GRUPOBRYNDIS 
DISA 

11 8 HAZME OLVIDARLA CONJUNTO PRIMAVERA 31 
FONOVISA 

26 LA MILPA LOS ASTROS DE DURANGO 

RCABMG LATIN 

Q 16 EL ZA ZA ZA (MESA QUE MAS APLAUDA) GRUPO CLIMAX O 
MUSART /BALBOA 

- PRENEROPARTIR MARCO ANTONIO SOUS 
FONOVISA 

13 9 MI PEOR ENEMIGO BRONCO: EL GIGANTE DE AMERICA O 
FONOVISA 

33 LA BANDA DOMINGUERA CONTROL 
FMI LATIN O 17 ESTA LLORANDO MI CORAZON BETOY SUS CANARIOS O 

DISA 
38 CRUZ DE OLVIDO PEPE AGUILAR 

UNIVISION 

Q 14 TE PERDONE UNA VEZ LOS HURACANES DEL NORTE O 
UNIVISION 

- DEJA ANA BARBARA 
FONOVISA O 15 ANTES DE DUE TE VAYAS CONJUNTO ATARDECER 36 

MUSIMEX /UNIVERSAL LATINO 
31 A UN PASO DE OLVIDARTE JUAN TAVARES 

FONOVISA Q 18 VIVO Y MUERO EN TU PIEL JENNIFER PENA O 
UNIVISION 

40 EL PALOMITO JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO 
RCALBMG LATIN 

Q 22 IMPOSIBLE OLVIDARTE K -PAZ DE LA SIERRA Q 
PROCAN /DISA 

- PENAS EN MI ALMA ADOLFO URIAS Y SU LOBO NORTENO 
PLATINO / PONOVISA o 24 MESAQUEMASAPLAUDAZAZAZA LIBERACION 39 

DISA 
28 LA BOTELLA LOS MORROS DEL NORTE 

LA.SIERBA 

2C 20 PARA TODA LA VIDA BANDA EL RECODO Q FONOVISA 
35 Y DICEN ADAN CHALINO SANCHEZ 

UNIVISION 
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3 ARTIST Title 
IMPRINT& NUMBER/DISTRIBUTING LABEL 

,pp, 
%V# NUMBER 1 >_{ ` 3 Weeks At Number l 

1 1 MARC ANTHONY Amar Sin Mentiras 
SONY DISCOS 9519411898 EOCDI 

1 

49 43 - ' -. THE SPANISH HARLEM ORCHESTRA Across 110th Street 
LIBERTAD 615/RED INK 04.98 CD) 

43 

50 46 33 
-. 

BRONCO /LOS BUKIS Cronica De Dos Grandes 
FONOVISA 351279/ÚG (17.98 CD /DVD) 

1 

%1.' '= HOT SHOT DEBUT ìn 
o NEW 1 OZOMATLI Street Signs 

CONCORD PICANTE 2200/CONCORD 111.98 CD) [N] 
2 

51 44 38 LOS RIELEROS DEL NORTE 20 Anos De Fuerza Nortena 
FONOVISA 351235/UG 112.98 CD) [N] 

5 

52 48 34 PATRULLA 81 Como Pude Enamorarme De Ti 
DISA 720355 19.N CD) [N] 

18 

3 2 - 2 AKWID KOMP 104.9 Radio Compa 
UNIVISION 310201N6 (13.98 CD) [N] 

2 53 49 37 M1 THALIA Greatest Hits 
EMI SPECIAL MARKETS 93043/EMI LATIN (16.N CD) 

2 

O 6 3 VARIOUS ARTISTS Agarren Duranguense 
DISA 726970 )14.98 CO /DVD) 

3 54 37 22 ELVIS CRESPO Saborealo 
OLE 001971 (15.913 CD) 

3 

5 4 - GRUPO BRYNDIS El Quinto Trago 
DISA 720369 02.98 CD) [N] 

4 55 58 49 PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 2713/BALBOA 16.98 CD) [N] 

12 

6 3 2 DON OMAR The Last Don: Live, Vol. 1 
-'. VI 450618 117. N CO) (N] 

2 56 45 40 INTOCABLE o Intimamente: En Vivo Live 
EMI LATIN 96290116.98 CD) 

1 

o NEW , LUNYTUNES La Trayectoria 
MAS FLOW 318000/UNIVERSAL LATINO 118.98 CDI [N] 

7 57 50 41 36 SIN BANDERA A De Viaje 
SONY DISCOS 70633 116.N Ea co) [NI 

6 

8 5 13 3 LOS HURACANES DEL NORTE Con Experiencia Y Juventud 
UNIVISION 310275146 (14.98 CD) (N] 

5 58 41 39 VICTOR MANUELLE Travesia 
SONY DISCOS 93272 117.98 Ea CO) 

1 

9 7 4 5 LUPILLO RIVERA Con Mis Propias Manos 
UNIVISION 310248/U0114.98 CD) [HI 

1 59 55 42 K -PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense 
PROCAN 720348/PISA 112.98 CD) (NI 

15 

110 8 5 CONJUNTO PRIMAVERA Dejando Huella 
FONOVISA 351248/UG 112.98 CD) (NI 

1 60 56 48 22 IVY QUEEN Diva Platinum Edition 
REAL 070131/UNIVERSAL LATINO 11398 CD) 

24 

4111 22 

$ GREATEST GAINER $`- 
18 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos 

:'. DISA 726977 (14.98 CDNVD) 
5 

61 59 51 12 LOS TEMERARIOS 
DISA 726980 (14.98 CDBVDI 

15 Super Exitos En Vivo Vol.1 20 

62 68 52 21 VARIOUS ARTISTS Arcoiris Musical Mexicano 2004 
UNIVISION 310233146 (14.98 CDI 

2 

12 10 8 ' LOS HOROSCOPOS DE DURANGO Locos De Amor 
°- PROCAN 720363/0ISA 11198 CD (HI 

3 63 61 58 3 VARIOUS ARTISTS Putumayo Presents: Nuevo Latino 
PUTUMAYO 224 (15.04 CD) 

58 

13 12 6 GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago 
DISA 720358 (1298 CD) 

1 64 54 54 5 DIEGO TORRES MTV Unplugged 
ARIOLA 60783/BMG LATIN 115.98 CD) 

45 

14 11 11 VARIOUS ARTISTS El Carnalillo Mix Presenta: El Pasito Duranguense Mix 
DISA 720:16502.98 CD) 

6 65 64 53 16 ADAN CHALINO SANCHEZ o Un Sonador 
UNIVISION 31014814G )13.98 CD) 

5 

15 9 15 LOS TIGRES DEL NORTE Pacto De Sangre 
FONOVISA 351245NG (14.98 CO) 

1 66 66 59 5 JULIETA VENEGAS Si 
ARIOLA 57447 /BMG LATIN 114.98 CDI 

51 

$6 13 - GRUPO CLIMAX Za Za Za 
MUSART 20539/BALBOA 15.98 CDI [N] 

13 67 74 

IMI RE- ENTRY 

62 48 DON OMAR o The Last Don 
VI 450587 114.98 CDI [x] 

LOS PLAYER'S 
MUSART 2741/BALBOA 112.98 CDI 

Lo Ranchero De Los Player's 

2 

26 

0 21 

PACESETTER ° ®` - 2 LIBERACION Las Mas Bailables De Liberacion 
DISA 720375 (11.98 CD) 

17 69 72 55 A.B. QUINTANILLA III & KUMBIA KINGS La Historia 
EMI LATIN 93490 (21.98 CDBVD) 

1 

18 17 12 , g BANDA EL RECODO Exitos Con Tradition Sinaloense 
FONOVISA 351340/UG 114.98 CD) [N] 

7 70 62 47 11 BETO QUINTANILLA Mi Historia Musical:20 Exitos 
UNIVISION 3)0258/UG (14.98 CD) 

21 

19 14 7 ADAN CHALINO SANCHEZ Amor Y Lagrimas 
MOON/COSTAROLA 93409/SONY DISCOS (13.98 Ea CD) 

1 ID RE -ENTRY 9 CHALINO SANCHEZ Corridos De Los Felix Y Los Quiroz 
MUSART 2743/BALBOA (6.98 CD) 

62 

20 15 10 LA OREJA DE VAN GOGH 4 Lo Que Te Conte Mientras Te Hacias La Dormida 
SONY DISCOS 70451115.98EQ COI (NI 

9 72 60 45 7 BABY RASTA & GRINGO Sentenciados 
NEW RECORDS 132010NNIVERSAL LATINO 115 .98 CD) 114] 

10 

21 20 14 6 PALOMO Yo Te Propongo 
DISA 7 20 37 2 11298 CDI [HI 

6 0 RE -ENTRY 19 GRUPO MOJADO 20 Greatest Hits 
UNIVISION 310235/UG (14.98 CD) [N] 

9 

22 23 16 AZ A.B. QUINTANILLA III PRESENTS KUMBIA KINGS Los Remixes 2.0 
; EMI LATIN 77055113.98 CO) 

11 74 57 50 32 MANA Eclipse 
WARNER LATINA 61046118.98 CDI 

2 

23 24 LA OREJA DE VAN GOGH La Oreja De Van Gogh En Directo: Gira 
SONY DISCOS 95202 (19.98 Ea DVD /CDI 

23 ®RE -ENTRY 3 VARIOUS ARTISTS Jamz TV Hits Vol. 2 
REAL 570144/UNIVERSAL LATINO (15.N CD) 

63 

24 18 9 JENNIFER PENA Seduction 
UNIVISION 310129/UG (17.04 CD) [x] 

1 

LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS 
25 

26 

27 

29 20 _ RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 
FREDDIE 1890 116.98 CD) 

20 

1 DON OMAR 1 AKWID 
THE LAST DON:UVE, VOL 1 NI) KOMP 104.9 RAOIOCOMPA (UNIVISION /UG) 27 44 2 VARIOUS ARTISTS Diamantes De Coleccion 

FONOVISA 351303/11G 114.98 CDI 
26 

1 

2 

MARC ANTHONY 

AMAR SIN MENTIRAS (SONY DISCOS) 

OZOMATU 2 WNVRUNES 2 VARIOUS ARTISTS 

STREET SIGNS (CONCORDPICANTFJCONCORD) LA TRAYECTORIA (MAS FLOW/UNIVERSAL LATINO( AGARRON DURANGUENSE IDISA) 

31 - 2 ANA BARBARA Una Mujer, Un Sueno 
FONOVISA 351396106114.98 CDI 

27 

28 16 - CARDENALES DE NUEVO LEON En Concierto 
DISA 720367 111.98 CD) [N] 

16 3 LA OREJA DE VAN GOGH 3 THE SPANISH HARLEM ORCHESTRA 3 GRUPO BRYNDIS 

LO QUE TE CONTE MIENTRAS IE HACIA3 LA MAMMA (SONY DISCOS) ACROSS 110TH STREET (LIBERTAD/RED INK) EL QUINTO TRAGO (DISA) 

29 

30 

31 

19 19 15 GIPSY KINGS Roots 
NONESUCH 79841/AG 118.98 CD) 

3 4 A.B.OUINTANIUA III PRESENTS KUMBIA KINGS 4 ELVIS CRESPO 4 LOS HURACANES DEL NORTE 

LOS REMIXES 2.0 (EMI LATINI SABOREALO (OLE) CON EXPERIENCIA YJUVENTUD (UNIVISIONNG) 

26 24 E FRANCO DE VITA Stop 
SONY DISCOS 93286 117.98 Ea CD) [N] 

7 5 LA OREJA DE VAN GOGH 5 VICTOR MANUELLE 5 WPILLO RIVERA 

LA OREJA DE VAN GOGH EN DIRECTO: GIRA (SONY DISCOS) TRAVESIA (SONY DISCOS) CON MIS PROPIAS MANOS (UNIVISIONTJG) 

25 21 E SOUNDTRACK Pasion De Gavilanes 
TELEMUNDO/IAGUNA 9 5191 /SONY DISCOS 115.98 EQ CD) 

9 6 JENNIFER PENA 6 IRVOUEEN 6 CONJUNTOPRIMAVERA 
SEOUCCION (UNIVISIONNG) DNA PLATINUM EDITION (REAUUNIVERSAL LATINO) DEJANDO HUELW IFONOVISfWGI 

32 30 25 52 INTOCABLE 4 La Historia 
EMI LATIN 80818 11498 CD) 

3 7 GIPSY KINGS 

ROOTS 

7 

8 

9 

DON OMAR 7 VARIOUS ARTISTS 

THE LAST DON (VII LOS 20SENCILLOS DEL ANO Y SUS VIDEOS (DISA) 

BABY RASTA &GRINGO 8 LOS HOROSCOPOS DE DURANGO 
SENTENCIADOS (NEWRECORDSNNIVERSAL LATINO) LOCOS DE AMOR IPROCAN /DISA) 

33 28 - 2 LILA DOWNS Una Sangre: One Blood 
NARADA 76757 118.98 CDI 

28 
(NONESUCH /AG) 

8 FRANCO DE VITA 

34 36 

LA 

NEW 

36 35 

29 33 MARCO ANTONIO SOLIS La Historia Continua... 
FONOVISA 35O950/UG 116.98 CDBVDI 

1 

35 

STOP (SONY DISCOS) 

9 MARCO ANTONIO SOUS 
HISTORIA CONTINUA... IFONOVISNUGI 

VARIOUS ARTISTS 9 GRUPO MONTEZ DE DURANGO 

JAMZ N HITS VOL 2 (REAUUNIVERSAL LATINO) EN VIVO DESDE CHICAGO (DISA) 

1 VARIOUS ARTISTS AmorGrupero 
FONOVISA 351373NG 114.98 CDI 10 DAVID BISBAL 10 JERRY RIVERA 10 VARIOUS ARTISTS 

BULERIA (VALE/UNIVERSAL LATINO) MI HISTORIA MUSICAL (VENE/SONY DISCOS) ELCARNAULLO MIX PRESENTA EL PASITO DUMUGUENSE MIX (DISA( 

28 20' DAVID BISBAL O Buleria 
VALE002031/UNIVERSAL LATINO 175.04 COLIN] 

5 
11 PAUUNA RUBIO 11 CELIA CRUZ 11 LOS TIGRES DEL NORTE 

PAU- LATINA ¡UNIVERSAL LATINO) HITS MIX (SONY DISCOS( PACTO DE SANGRE IFONOVISANGI 37 34 23 E CONJUNTO ATARDECER O Los Numero Uno Del Pasito Duranguense 
MUSIMEX 002541/UNIVERSAL LATINO (13.98 CD) [N] 

8 
12 ALEX UBAGO 12 TONNYTUN TUN 12 GRUPOCUMAX 

TONNY TUN TUN IKARENNNIVERSAL LATINO) ZAZAZA IMUSARTBALBOAI 42 26 20 PAULINA RUBIO 4 Pau- Latina 
UNIVERSAL LATINO 002036 (17.98 CD) 

1 
FANTASIA OREAUOAD (WARNER LATINA) 

13 mom 13 LUNYTUNES &NORIEGA 13 UBERACION 
GREATEST HITS (EMI SPECIAL MARKETS/EMI LATIN) MAS FLOW NI) LAS MAS BAILABUS DE UBERACION ILISAI 39 39 27 21 VARIOUS ARTISTS 100% Duranguense 

DISA 720345 (1 2.98 CO) 

7 

14 SIN BANDERA 14 AVENTURA 14 BANDA EL RECODO 
LOVES HATE (PREMIUM LATINI EXITOS CON TBADICION SINALOENSE IFONOVISA/UG) 40 33 31 13 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida 

SONY DISCOS 91025 114.913 Ea CDI [N] 
5 DE VIAJE (SONY DISCOS) 

15 VARIOUS ARTISTS 15 FUWinO 15 ADAN CHAUNO SANCHA 
IA VERDAD (CUTTING) AMOR YLAGRIMAS IMOOWCOSTAROWSONY DISCOS( 41 32 35 4 JOSE ALFREDO JIMENEZ Tesoros Musicales 

SONY DISCOS 9520919.98 Ea CO) 

24 PUTUMAYO PRESENTS: NUEVO LATINO (PUTUMAYO) 

16 DIEGO TORRES 16 REY RUIZ 16 PALOMO 

MTV UNPLUGGED (ARIOLNOMG LATIN) MITENTACION (SONY DISCOS) YOTEPROPONGO (DISA) oNEW 

43 40 

1 MARCO ANTONIO SOLIS & JOAN SEBASTIAN Dos Grandes 
FONOVISA 357101NG114.04 CO) 

42 

17 JUUETAVENEGAS 17 VARIOUS ARTISTS 17 RAMON AYALA Y SUS BRAVOS DEL NORTE 
SI (ARIOLA/BMG LATIN( REGGAETON HITS 2004 (J &N/SONY DISCOS) ANTOLOGIA DE UN REY ( FREDDIE) 36 62 JOAN SEBASTIAN Coleccion De Oro 

MUSART 12887 /BALBOA 18.98/13.98) [N] 
9 

18 A.B. OUIN1ANIUA III &KUMBIA KINGS 18 
LAHISTORIA (EMI LATIN) 

VARIOUS ARTISTS 18 
REGGETONENLAPNIADAPUERIVREIOUENA IPERECTIMAGENNNERSALWADI 

CELIA CRUZ 19 
EXITOS ETERNOS (UNIVERSAL LATINO) 

VARIOUS ARTISTS 

DIAMANTES OECOLECCION IFONOVISANGI 44 

45 

51 32 3 LOS REHENES En Vivo 
DISA 726976 )14.98 CDBVD) 

32 

19 MANA 19 
ECLIPSE (VVARNER LATINA) 

ANA BARBARA 
UNA MUJER, UNSUEN0 (FONOVISA/UGI 52 46 39 GRUPO MONTEZ DE DURANGO De Durango A Chicago 

DISA 724088 112.98 CD) 

2 

20 7(2Ú114O FERRO 20 VARIOUS ARTISTS 20 CARDENALES DE NUEVO )EON 

111 CIENTO ONCE (EMI LATIN) BACHATAHITS 2014 (J &N/SONY DISCOS( EN CONCIERTO (DISA( 
46 53 43 31 LOS TEMERARIOS Tributo Al Amor 

FONOVISA 351005/ÚG 19.98/13.041 

1 

47 38 17 4 VARIOUS ARTISTS Adios Compita: Un Tributo A Adan Chalino Sanchez 
MOO N/COSTAROLA 95217 /SONY DISCOS (13.98 EQ CD) 

16 to Albums with the greatest sales gains Ns week Recording Industry Assn. Of AmericalRIAAl certification for net shipment of 500,000 album units (GoN1. RIAA certification tor let shipment of1 mil. 
lion units (Platinum). RIAA unification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For bored sets, and double 
albums with a running Ame of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes RIM Latin awards: o Certification for net shipment of 100,000 unrs )Oro). 4 Certifica. 
lion of 200.000 units (Platino). 4' Certification of 400,000 units (Mull- P)atinol. `Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marled EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows charts largest una increase. Pacesetter indicates biggest percentage growth. 
HaahaaUar lmnart chnwc alhumc romnvaA from Haahaaeor<Mic woad N1inHirAnnnnnlnrnraconl AnAnnakormin 00054 VNIIRncinocn UoAin Inr nnA Ninlenn CnvnASran Inr All 

percentage 
48 47 30 18 ALEX UBAGO Fantasia 0 Realidad 

WARNER LATINA 61342 117.98 CD) (Ni 
14 
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 ance Music 

Known On Their Own 
BY MICHAEL PAOLETTA 

Angela McCluskey has done it. So, 
too, have Martina Topley -Bird, Tina 
Dico and Simone Denny. 

After working with other bands, 
producers and artists- primarily as 
featured singers -they, and others, 
have embarked on solo careers. 

In the R &B/hip -hop community, 
such efforts often meet with much 
success. The same is not necessarily 
true for those who get their feet wet 
in the dance /electronic realm - 
especially in the United States. 

"The reasoning is simple," artist 
manager /music consultant Craig 
Roseberry of Shifty Entertainment 
in New York says. "U.S. radio sup- 
ports R &B and hip -hop 100 %. 
Except for a handful of stations, 
radio rarely supports dance and elec- 
tronic music." 

But, Roseberry adds, "artists like 
Martina are arriving with stories to 
tell. They have a history. While these 
artists are new to the solo scene, they 
have strong fan bases from the work 
they've done with other acts." 

McCluskey's Billie Holiday- meets- 
Marianne Faithfull vocal stylings were 
spotlighted in Télépopmusik's 
Grammy Award -nominated "Breathe," 
which was used in a Mitsubishi TV 

commercial. 

The Scottish singer /songwriter's 
debut album, "The Things We Do," 
arrived earlier this month from Man- 
hattan Records. 

Topley -Bird (see Beat Box, below) 
was Tricky's muse for four of the Tat- 

ter's albums, including his Nearly 
God project. Topley- Bird's bluesy 
vocals were the centerpiece of 
Tricky's 1995 debut, "Maxinquaye." 

Her debut full- length, "Anything," 
comes out July 27 on Palm. It is an 
altered version of the artist's album 
"Quixotic," which came out last July 
in the United Kingdom. 

DICO FROM DENMARK 

Dico, who self -released an album 
in her native Denmark last year, has 
received the bulk of her international 
acclaim from her work with U.K. duo 
Zero 7.. The act's second album, 
"When It Falls," includes two collab- 
orations with Dico. 

New U.S. label Defend Music 
released Dico's "Far" EP last month. 

Until recently, Denny was closely 
associated with Canadian acts Love 
Inc. and Wide Life. The latter scored 
a No. 1 Billboard Hot Dance Club 
Play hit two years ago with "I Don't 
Want U.." 

Another Wide Life/Denny collabo- 
ration, "All Things (Just Keep Getting 
Better)," became the theme song for 

the Bravo /NBC reality TV show 
"Queer Eye for the Straight Guy." 

Denny, who is currently recording 
her solo debut, says the "Queer Eye" 
association did exactly what it was 
supposed to: "It got my name into 
the mainstream. For any singer try- 
ing to make a mark, that is a blessing 
in itself." 

"When artists like these begin 
their solo careers, their names are 
already known," says David Shebiro, 
owner of specialty store Rebel Rebel 
in New York. "You can count on 
immediate sales." 

TRICKY,YET NOT TRICKY 

Shebiro says he couldn't keep 
import copies of Topley- Bird's 
"Quixotic" in stock when it came out 
last year. Today, the same thing is 
occurring with McCluskey's album. 

"The key is to use the affiliation 
with the group as a launching pad," 
Defend Music founder Michael 
Prommer says. "Then, you make 
the initial marketing impact and 
move on to push the artist as a solo 
performer." 

Ian Ralfini, senior VP /co -GM of 
Manhattan Records, goes one step 
further. "With Angela, we're not tak- 
ing a member of a band and breaking 
a new career. We are breaking a new 
solo artist." 

PAVEMENT 
ENDS 

McCLUSKEY: DEBUT ALBUM 'THETHINGS WE DO' IS ON MANHATTAN RECORDS 

Still, Palm GM Lisa Nishimura 
says, "you want to build on an artist's 
already existing fan base." 

She continues, "We want to make 
sure that Tricky fans know about 
Martina's album. At the same time, 
we want to also connect Martina to 
non -Tricky fans." 

Palm hopes to achieve this by 
working with strategic Web sites 
like Fuse, Sputnik? and MTV -as 
well as with such noncommercial 
radio stations as KCRW Santa 

Monica, Calif. 
Additionally, the label will pursue 

synch licensing opportunities. "Need 
One," a track from Topley- Bird's 
album, is on the just -released sound- 
track to TV show "CSI: Miami." 

"The healthiest way to build a 
career is to let people discover you on 
their own terms," Dico says. "This 
makes for the most loyal fans." 

McCluskey says it comes down to 
timing and destiny. "If success is 
meant to happen, it will." 

Topley -Bird Soars Solo With Anything' 
Martina Topley -Bird is the 

owner of a voice that is bluesy, 
soulful, sweet and haunting. It's 
not for nothing that she has been 
compared to, among others, 
Erykah Badu and Billie Holiday. 

After collaborating on four 
Tricky albums in the mid -'90s- 

including the truly essential 
" Maxinquaye"- Topley -Bird went 
her own musical way (see story, 
this page). 

"At that time in my life, I was 
miserable and run -down," she 
recalls. "After Tricky, I was won- 
dering if I even had it in me to 

TOPLEY -BIRD: `TRICKY TAUGHT METO REL'S ON YOUR INSTINCTS' 

have a career in music. In my 
head, I was sure I could do some- 
thing good. But I'm not made up 
of just my head. So, first, I had 
to straighten out other things in 
my life." 

Welcome to the solo 
career of Topley -Bird. 

Last July, U.K. label 
Independiente 
released the singer's 
debut album, 
"Quixotic," which 
received high marks in 
the British press and 
was nominated for the 
Panasonic Mercury 
Music Prize. 

On July 27, Palm 

With "Anything," Topley -Bird 
and her colorful cast of like - 
minded albeit varied musical part- 
ners have concocted an album 
that holds its own alongside such 
staples as Björk's "Homogenic," 

Beat 
Box.. 

By Michael Paoletta 
mpaoletta @billboard.com 

will issue the album in 
the United States -with a slightly 
altered track listing. The project 
has been retitled "Anything." 

Provocative and introspective, 
the sterling "Anything" is home 
to several collaborations. They 
are with Queens of the Stone 
Age's Josh Homme and former 
member Mark Lanegan ( "Need 
One "), DJ /producer David 
Holmes ( "Too Tough to Die ") and 
film composer David Arnold 
( "Soul Food "). 

Also present is Tricky, with whom 
Topley -Bird shares a daughter. 

Massive Attack's "Blue Lines," 
Portishead's "Dummy" and, yes, 
"Maxinquaye." 

Like these albums, "Anything" 
veers gorgeously left -of- center, 
with contemporary rock and elec- 
tronic elements merging with 
classic soul, jazz and blues. 

Topley -Bird acknowledges the 
many differences between 
recording as a solo artist and 
doing so as a featured singer on 
another artist's records. And, of 
course, "there are also differ- 
ences between being a producer 

and an artist." 
She should know, having pro- 

duced or co- produced all but two 
tracks on "Anything." But, she 
adds, "Tricky taught me to rely on 
your instincts -to not think too 
much -and to go with what's in 
your gut." 

Her early work with Tricky 
was her entry into music. "He 
would reiterate these words 
over and over." Like a pupil 
learning from a teacher, Topley - 
Bird says the advice has become 
a part of her. 

"There's always a weird price 
to pay if you compromise or if 
you think too much," Topley - 
Bird says. "And I became very 
aware of this while making my 
own album. 

"I also became aware of under- 
standing the potential stresses 
and responsibilities of making all 
the decisions," she continues. 
"There are some ways to work 
that are very effective." 

She adds, "But whenever I 

thought of doing something dif- 
ferently, I would think, `No.' I 

strive to be good at what I do. At 
the end of the day, I must live 
with this album." 

Topley -Bird is currently writing 
songs for her second solo set. 
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Sales data compiled by w 1 Nielsen 

SoundScan 
TITLE Artist 
IMPRINT& NUMBER/DISTRIBUTING LABEL 

1 1 1 6 

a NUMBER 1 V 6 Weeks At Number 1 

AMAZING (FULL INTENTION & JACK'N' RORY MIXES) George Michael 2 
AEGEAN/EPIC 78818/SONY MUSIC O o 4 - 4S5FIRANDALOAM ((REMIXES) Mis -Teeq 9 

3 2 2 LEFT OUTSIDE ALONE (J. NEVINS REMIX) Anastacia sr 
DAYUGHT/EPIC 76705/SONY MUSIC Q O 

4 3 3 HOLE IN THE HEAD (A. VAN HELDEN REMIX) Sugababes ^a 
INTERSCOPE 0D2701 O 

5 6 4 8TH WORLD WONDER (THE REMIXES) Kimberley Locke ^z 
CURB 77163 Q o 8 6 LOVE PROFUSION Madonna v 

MAVERICK 427HVWARNERBROS. Q O 

7 5 5 ME AGAINST THE MUSIC Britney Spears Featuring Madonna .st 
JIVE 57757/ZOMBA Q O 

8 10 8 DIP IT LOW (DANCE REMIXES) Christina Milian pst 
ISLAND 002447/IDJMC O o 11 18 CHA BCHA HNEELS.y 

3/TOMMY Q oRosabel 
With Jeanie Tracy 

TOMMY o 15 13 , 

- 

THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service 9 
SUB POP 706140O 

11 9 7 6 STRICT MACHINE (REMIXES) Goldfrapp 9 
MUTE 9215 O O 

12 12 

13 13 

9 8 

16 29 

LOVE COMES AGAIN Tiesto Featuring BT 
BLACK HOLE 33227/NETTWERK Q O 
NOTHING FAILS /N©BOODY KNOWS ME Madonna 
MAVERICK 

14 7 11 3 PUSH THE FEEUNG ON (ROSABEL & JCA MIXES) Nightcrawlers 
TOMMY BOY SILVER LABEL 2445/TOMMY BOY Q O 

15 16 25 7 

o NEW i 

o RE -ENTRY 3 

18 17 14 41 

PP YYG MUD , S. NICK, M. RIZZO, & DUMMIES MIXES) Cherie 

HEARTATTACK Jahkey B. Featuring Satta 
STAR 691280 Q O 
TURN IT AROUND 4 Strings 
ULTRA 1217QO 

SYMPATHY FOR THE DEVIL (REMIXES) The Rolling Stones 2 
ABKCO719666 Q o NEW 1 

20 20 

RESONATE Victor Calderone/Mec Quayle 
STATRAX34004/STATRA O 
CRUSH Paul Van Dyk Featuring Second Sun 
MUTE 9240 Q O 

21 24 PUSH (J. NEVINS /A. ACID /J. HARRIS /P. BAILEY MIXES) Ghostlace Featuring Missy Elliott 9 
DEE JAM 002822/ISJMG O o RE -ENTRY AS THE RUSH COMES Motorcycle 9 

- ULTRA 1192 Q O o RE -ENTRY 4 

24 21 17 7 

KEEP LOVE TOGETHER Soda Club Featuring Andrea Anatole 9 
WATER 069412 4. O 
WHERE ARE YOU NOW? Ian Van Dahl 
ROBBINS 72107 Q O 

® RE -ENTRY 29 HAREM (CANGO DO MARI I. EEHMAN, R. RIVERA & K HECTOR EWES) Sarah Brightman 9 
NEMO STUDIO Sß40 /ANGEL Q 
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, Airplay compiled by wL t1 Nielsen 
N Broadcast Data Y 
W TITLE Systems Artist ; IMPRINT & PROMOTION LABEL 

o 2 

NUMBER 1 1 Week At Number 1 

AMAZING George Michael 
AEGEAN /EPIC 

2 1 

111 NAUGHTY GIRL Beyonce 
COLUMBIA 

Q 5 

.ILLUSION Benassi Bros. Featuring Sandy 
BENZ STREET/ZYX/WAAKO 

4 4 pip 
AS THE RUSH COMES Motorcycle 
ULTRA 

5 6 

o 15.EVERYTIME 

IF I CLOSE MY EYES Reina 
ROBBINS 

Britney Spears 
I ivE/ZOMBA 

Q 10 
_' 

LET'S GET IT RIGHT Krystal K 
ROBBINS 

8 7 
IIRED BLOODED WOMAN Kylie Minogue 

CAPITOL 

9 3 

.DEJA VU (IT'S HARD TO BELIEVE) The Roc Project Featuring Tina Novak 
TOMMY BOY SILVER LABEL/TOMMY BOY 

.EX EX GIRLFRIEND DND Featuring Angie Irons 
ROBBINS 

11 DIP IT LOW Christina Milian 
ISLAND /IDJMG 

ED 13 THE FORCE OF GRAVITY BT Featuring JC Chasez 
NETTWERK 

13 8 8 TAKE ME TO THE CLOUDS ABOVE LMC Vs. U2 
ULTRA 

14 14 4 EASY AS LIFE Deborah Cox 
WALT DISNEY 

I]® ENTRY WHERE ARE YOU NOW? Ian Van Dahl 
ROBBINS 

16 9 15 STRAIGHT AHEAD Tube & Berger Featuring Chrissie Hynde 
KING BRAIN /ARTEMIS 

(12IÏEW ALL NITE(DON'TSTOP) Janet Jackson 
VIRGIN 

18 19 15 BEAUTIFUL THINGS Andain 
ROBBINS 

ED IPlE W MOVE YA BODY Nina Sky Featuring Jabba 
NEXT PLATEAU /UNIVERSAUUMRG 

20 17 20 LOVE'S DIVINE Seal 
WARNER BROS. 

21 16 14 BURNED WITH DESIRE Armin Van Buuren Featuring Justine Suissa 
ULTRA 

® LEFT OUTSIDE ALONE Anastacia 
DAYLIGHT /EPIC 

ED 24 . I DON'T WANNA KNOW Mario Winans Featuring Enya & P Diddy 
BAD BOY /UMRG 

24 20 SANCTUARY Origene 
TOMMY BOY SILVER LABEL/TOMMY BOY 

25 25 7 LOVE COMES AGAIN TLesto Featuring BT 
BLACK HOLE/NETTWERK 

JULY 10 
2004 

Billboard 
W 

3 3 

'' g 

TOP ELECTRONIC 
ALBUMS. 

Sales data compiled by 1L 1 Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

o VrE NUMBER 1 gam: 1 Week At Number l 

SASHA Involver 
GLOBAL UNDERGROUND 0001 [N] 

2 1 

®THE STREETS A Grand Don't Come For Free 
VICE 61534 /ATLANTIC 

3 2 
THE POSTAL SERVICE Give Up 

SUB POP 595 [N] 

4 3 TIESTO Just Be 
BLACK HOLE 30364/NETTWERK [N] 

© alSOUNDTRACK Queer As Folk: The Fourth Season 
TOMMY BOY 1583 

6 4 r VIC LATINO & DAVID WAXMAN Ultra.Dance 05 
ULTRA 1190 [N] 

7 5 [, 
as 

VARIOUS ARTISTS Fired Up! 
RAZOR & TIE 89077 0 8 BAD BOY JOE Best of NYC AfterHours: Feel the Drums 
ME GAMI% 2004/MUSICRAMA 

9 7 
A.B. QUINTANILLA III PRESENTS KUMBIA KINGS Los Remixes 20 

EMI LATIN77055 

10 6 !!! (CHK CHK CHK) Louden Up Now 
TOUCH AND GO 20934 IN] 

11 10 VARIOUS ARTISTS Best Of Hits (Dance] Volume One 
ROBBINS 15045 

12 11 ZERO 7 When It Falls 
ULTIMATE DILEMMA/ELEKTRA 61556' /AG IN] 

13 9 . DIESELBOY The Dungeonmaster's Guide 
HUMAN 8008 /SYSTEM IN] 

14 AIR Talkie Walkie 
SOURCE 96632 /ASTRALWERKS 

15 
112 JUMPS Mix It Up: Remixed 

SPARROW 94175 

16 15 X24 THE CRYSTAL METHOD Legion Of Boom 
V2 27176 

17 21 22 JOHNNY VICIOUS Ultra.Trance:3 
ULTRA 1180 [N] 

18 

19 

19 28 

16 5 

SARAH MCLACHLAN Remixed 
NETTWERK/ARISTA 58763/RMG 

FELIX DA HOUSECAT Devin Dazzle & The Neon Fever 
EMPEROR NORTON 7072 

20 20 7 DJ GEOFFE Best Of Club Hits Volume 2 
UBL 0912 

21 BOND Bond: Remixed 
MBO /DECCA 001117 /UNIVERSAL CLASSICS GROUP 

22 VARIOUS ARTISTS Pure 80's Dance 
NIP -0 001778/UME 

23 
VARIOUS ARTISTS Pink Panther's Penthouse Party 

VIRGIN 97306 

24 23 THE STREETS Original Pirate Material 
VICE93181 /ATLANTIC [N] 

25 24 47 MARIAH CAREY The Remixes 
COLUMBIA 87154/SONY MUSIC 

IN Dance Airplay titles showing an increase in detections over the previous week regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems radio track service. 9 dance stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Atitle which has been on the chart for more than 20 weeks will generally not 
receive a bullet even if it registers an increase in detections. Tiles below the top 15 are removed from the chart after 26 weeks. ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. Electronic Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for net shipmem of 504000 album units (Gold). RIAA certification for net ship. 
men/ of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. AStedsk indicates LP is available. Most tape prices, and CD prices for BMG and 
Vi&A labels, are suggested lists. Tape prices marked E4 and all other CD prices, are equivalent prices, which are projected from wholesale prices. [N] indicates pastor present Heatseeker tile. © 2004, VNU Business Media, Inc, and Nielsen SoundScan, Inc. All rights reserved. 
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TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

g2 4 

t NUMBER 1 gtrs 1 Week At Number 1 

DA HYPE NETIWERKPROMO Junior Jack Featuring Robert Smith ç 
LCD 31 36 4 TAKE MY BREATH AWAY (E. BAEZ & THE PASSENGERZ MIXES) COLUMBIA 76969 Jessica Simpson ç 
Q 35 39 4 SWAY (JUNKIE XL, THE PASSENGERZ & R. ROSARIO MIXES) 143PROMO/REPRISE Michael Buble 

3 6 ! 7 BAC N DA DAY DEFINITY022 Frankie Knuckles Featuring Jamie Principle 28 26 24 13 DON'T LOOK BACK (N. COTTO & J. NEVINS MIXES) EMI LATIN PROMO/VIRGIN Thalia o 8 11 ` 6 TOOK MY LIFE JVMPROMO Vernessa Mitchell o 39 43 3 NEW DAY (DANCE MIXES) DEF SOUL CLASSICSDa2ezuIDJMG Patti LaBelle o 11 17 4 ALL NITE (DON'T STOP) [S. KLEINENBERG & LOW END MIXES] VIRGIN 49832 Janet Jackson ^a 30 21 19 12 THE FORCE OF GRAVITY NETTWERK36334 BT Featuring JC Chases 

5 4 8 HELL IN PARADISE (PT. 1) MINOTRAIN50038/TWISTED Ono ® 40 42 3 JUST WANNA DANCE JA -TAIL PROMO Toy 

o15 18 LET THE SUN SHINE IN RADIKALPROMO Milk & Sugar Featuring Lizzy Pattinson 32 32 35 6 LOVE COMES AGAIN BLACK HOLE33227 /NETZWERK Trento Featuring BT 

7 9 9 HEAR MY NAME TOMMY 80Y SILVER LABEL 242/TOMMYBOY Annand Van Helden Featuring Spalding Rockwell :a 33 25 23 13 LET IT GO DEFINITIVE /FOREVERSOUL902/ESNTION Norty Cotto o 12 13 9 HEARTATTACK STAR691280 Jahkey B. Featuring Satta 34 30 31 10 EASY AS LIFE (T. MORAN & W. RIGG REMIX) WALT DISNEY PROMO Deborah Cox o 13 16 41 STEPPIN' OUT OM 456 Kaskade ® 41 44 3 SCANDALOUS (REMIXES) 45642723/REPRISE Mis- Teeq'. 
10 1 3 ONE WITH YOU (LORIMER/C. COX/RIZZO /KUPPER MIXES) RMPROMO Sun 4J1t HOT SHOT DEBUT ,J7` 

EVERYTIME (REMIXES) JIVE62487/ZOMBA Britney Spears Q 19 32 PUSH THE FEELING ON (ROSABEL & JCA MIXES) TOMMY BOY SILVER LABEL 2445/TOMMY BOY Nightcrawlers NI W 1 

12 5 1 CHA CHA HEELS TOMMY BOY SILVER LABEL2443/TOMMYBOY Rosabel With Jeanie Tracy 

. 
45 - 2 WORLD ON FIRE (JXL & M. DE VRIES MIXES) ARISTAPROMO/RMG Sarah McLachlan 

13 6 2 SANCTUARY TOMMY BOY SILVER LABEL 2441/TOMMY BOY Origene 38 20 12 15 NAUGHTY GIRL (CALDERONE & QUAYLE REMIX) COLUMBIA PROMO Beyonce ^ 
14 7 5 ' STRICT MACHINE (REMIXES) MUTE9215 Goldfrapp2 Q 46 - 2 LIVIN' LARGE OVERNIGHT SUPERSTAR PROMO Tony Rhone o 17 20 7 MARRAKECH RADIKAL PROMO ATB 0 43 45 3 FEEL BRAND NEW (J. VASQUEZ & TWISTED DEE MIXES) EPISODE/BENZ STREET PROMOMAAKO Seduction 

16 14 

17 10 

o 23 

7 

10 

28 

10 

9 

5 

I'M READY (D. AUDE, S. NICK, M. RIZZO, & DUMMIES MIXES) LAVA 8033 Cherie 

FEELS GOOD .'. - 2 8005/MUSIC PLANT Dolce 

a) NEW 

CE, NBW 

43 42 

1 

1 

41 6 

FOOLISH MIND GAMES JVMPROMO Jason Walker 

BLOOD (JUNIOR REMIX) OOYSSEY/SONY CLASSICAL PROMO/JVM Casey Stratton 

DESTINATION UNKNOWN ROBBINS72102 Gaudino Featuring Crystal Waters I WANNA SEX YOU LITTLE OIZZY7379 Michael B. Sutton 

19 16 

20 22 

14 

26 

9 JUST FOR YOU (THE DANCE REMIXES) ISLAND002466/IOJMG Lionel Richie 

AERODYNAMIK ASTRALWERK548204 Kraftwerk 

44 33 o 
21 13 ILLUSION BENZ STREET2YXO138AVAAKO Benassi Bros. Featuring Sandy 

DIVE (C. COX/SCOTTY K. /SOLAR CITY MIXES) NEBULA92054 Debby Holiday 

SD 28 40 

POWER PICK .. 

STOLEN CAR (TAKE ME DANCING) [D. AUDE & R.H. VISSION MIXES] A &MPROMO /INTERSCOPE Sting sz 

46 34 27 A DAY IN THE LIFE (2004 REMIX) VINYL SOUL 127/MUSIC PLANT Friscia &LamboyVs.ToddTerry 

G 1 GOOD LUCK XLPROMO /ASTRALWERKS Basement Jaxx Featuring Lisa Kekaula o 24 30 ' LUV 2 LUV STARES 1271 Suzanne Palmer 48 36 25 13 COME INTO MY LIFE (REMIXES) FUNK LA PLANET PROMO Joyce Sims 

23 18 15 10 SHE WANTS TO MOVE (BASEMENT JA)0 & J. NEVINS MIXES) STAR TRAK 48394/VIRGIN N*E`RmD 9 49 38 29 14 DIP IT LOW (FULL INTENTION, JJ FLORES, TYAS & LAWRENCE MIXES) ISIAND00244U1OJMG Christina Milian 9 
24 27 33 5 RED BLOODED WOMAN CAPITOL PROMO Kylie Minogue ^a 50 47 46 7 ALL OF MY LIFE TOMMY BOY 2411 Aluna 

29 34 I LIKE IT YOSHITOSHI 113/DEEP DISH Narcotic Thrust 

Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. 9 Vidéoclip availability. Catalog number is for vinyl maxi- single, or CD maxi -single, or CD single respec- 
tvely, based upon availability. On Dance Singles Sales chart: O CD Single available. © CD Maxi -Single available. 4D Vinyl Maxi -Single available. © Cassette Maxi -Single available. ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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UNITING THE DANCE MUSIC OMMUNITY FOR i I YEARS - DON'T MISS THE MOST IMPIRTAWI EVENI UE IHL YLAR! 

RAE 
'REDUCED flDM 2003 

REGISIERTODAY 

SAVE OVER 

$2D0 

Billboard 
DmScoOlt 
DflncE music summit 

S E P T E M B E R 20-22, 2 0 0 4 

Join Billboard and our dance & ectronic music expert, 

Michael Paoletta, as we examine the industry's most timeFy, 

relevant and controversial topics in dance music today. 

Get face to face with an international assembly o: who's 

who in dance & electronic music, including . . . 

DJS RECORD LABEL EXECS PUBLISHERS 

REMIXERS DISTRIBUTORS PRODUCTION COMPANIES 

ARTISTS MANUFACTURERS PRESS 

PRODUCERS PROGRAM DIRECTORS CLUB & VENUE OWNERS 

PROMOTERS INTERNET PIONEERS FESTIVAL PRODUCERS 

MANAGERS BOOKING AGENTS ATTORNEYS 

UNION SQUARE BALLROOM NYC 

The Bi Ibo3rd Dance Music Summit is a vale ble netwcrking 

opportuniy, with the Big Apple as the backdrop. Michael Paoletta 

and comply haie created an inlimate forum to discuss tie ;pressing 

issues facini dance music today. Its more constructive than he 

Winter Misic Conference -people are there tip do buEi1ESS 

It's .tout the s <al.e of the dance music industry. 

JASON BENTLEY 

KCRWIKROO. LOS ANGELES 

LEARN FROM INDUSTRY EXPERTS 

PARTI IPATE IN PROVOCATIVE PANELS 

INRLLGE IN NIGHTLY PARTIES 

NETWORK WITH INDUSTRY LEADERS 

VIP ACCESS TO THE HOTTEST NYC CLUBS 

HEAR THE LATEST DANCE MUSIC LIVE 

VISIT WWW.BILLBOARDEVENTS.COM OR CALL 646.654.4660 

NEARBY HOTEL: THE GRRAMERCY PARK HOTEL 21 2.475.4320 ROOM RATE: $225 RESERVE BY AUGUST 6 
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Music 
'Obscurity' May Make Warrens Famous 

BY JIM BESSMAN 

Thanks to a confluence of mar- 
keting events, the Warren Brothers' 
archly titled album "Well- Deserved 
Obscurity," which 429 Records/ 
Savoy Label Group released April 6, 
will soon profit from what SLG pres- 
ident Steven Vining calls "the most 
comprehensive setup for a record 
involving TV, touring and radio I've 
seen in some time." 

SLG is bracing for the accrued 
benefits of multiple avenues of expo- 
sure for the duo. 

The Warren Brothers' CMT reality 
series, "Barely Famous," is set to 
commence in September. Tampa, 
Fla., natives Brad and Brett Warren 
are also hosting "CMT's Greatest Tour 
Buses," which premieres Aug. 14. 

CMT began playing the duo's 
edgy Jason Morgan/Robert Zazzali- 
directed video for "Sell a Lot of 
Beer" June 1, the same day SLG 
began a radio push for the single. 

On the road, the brothers have 
the opening slot for Tim McGraw's 
Dancehall Doctors Out Loud tour, 
which launched June 11. 

All this exposure follows their May 
26 role as presenters on the Academy 
of Country Music Awards show on 
CBS and their heightened visibility 
as guest judges for USA Network's 
second season of "Nashville Star." 
They performed "Sell a Lot of Beer" 
on the show's May 2 finale. 

Brad Warren attributes their 
appearance on "Nashville Star" to 
the producers' need for "comic 

relief ... songwriting insight ... 
or something." 

CMT senior VP /GM Brian Philips 
heaps lavish praise on the duo, which 
appears on the brink of a break- 
through after paying its dues with 
two different turns on BNA Records. 

"They've been through the Nash- 
ville mill and have come 
close to stardom, but there's 
not much about them that's 
Nashville," Philips says of 
the Warrens, who have had 
their songs recorded by the 
likes of McGraw and Lynyrd 
Skynyrd. 

"They'll always be under- 
dogs and outsiders -which 
is their charm," Philips adds. 
"They're completely self - 
effacing and self- deprecating, 
but with a bit of a Jersey atti- 
tude. And they're always 'on' 
and always funny. They rock 
and know how to have a 
good time. They lead fascinating lives 
and are great storytellers and have 
been trying for a long time to find what 
their niche is." 

would get us our big break. 
"We wound up with the idea of 

showing blue -collar celebrity -the 
other side of the music business," 
Warren says of "Barely Famous." 
He describes the show as "kind of a 
`Curb Your Enthusiasm' meets 
`The Osbournes.' " 

label Windham Hill when the War- 
ren Brothers were at BNA. He has 
been a steadfast fan ever since. 

"We looked at the accumulation of 
TV that the guys had already gotten 
lined up ... and right after we started 
planning for the record we got con- 
firmation for the CMT reality series," 

he says. "So we kept putting 
bricks in the wall -and the 
wall was getting higher and 
higher. And now we have the 
single and the video and the 
McGraw tour. 

"I've rarely seen a coun- 
try act with this much setup 
and exposure tied into the 
marketing and release of a 
new record," Vining adds. 

The McGraw connec- 
tion has proved particu- 
larly helpful. 

"We always say we're 
the Kato Kaelin of the 
McGraw family," says 

Brad, a BMI writer who notes that 
McGraw also serves as the broth- 
ers' music publisher. 

"He opened a new company, Road 
Dog Publishing, just for us. We 
wrote `Who Are They' for his last 
record, and `Blank Sheet of Paper' - 
which will be on his new one -that 
he's playing in his show. And Faith 
Hill just cut `The Lucky One,' which 
we wrote with Jay Joyce. It's nice to 
be in the Faith -and -Tim camp. A 

couple cuts a year keeps you in cable 
TV and breakfast." 

As for "Well- Deserved Obscurity," 
Brad says that "much, much less" 

THE WA RREN BROTHERS: 'SELF- DEPRECATING' INTO A CAREER 

INSANITY OR GENIUS? 
Given their personalities, it's not 

surprising that the idea of the War- 
ren Brothers hosting their own TV 
show had been bandied about long 
before CMT entered the picture. 

"We had been through several 
ideas," Brad says. "People have said, 
`Man, you guys need a TV show.' I 

guess they felt bad we had never had 
a big radio hit and thought TV 

"I spent the past five months or 
so developing the concept with 
them," says Melanie Moreau, CMT 
director of development and execu- 
tive producer of "Barely Famous." 

"The one thing I can truly say 
about the guys is there is a fine line 
between insanity and genius, and 
the Warren Brothers fall some- 
where in between." 

The fact that the duo had never 
had a big radio hit was not a prob- 
lem for SLG. 

"We look for projects that aren't 
purely [dependent on] radio play," 
says Vining, who headed BNA sister 

went into the project, adding that 
"nothing screws up a recording like 
time and money. It's our favorite 
recording by far: just raw, one -day 
recordings with not a lot of over- 
dubs. We wanted it to feel live and 
fresh, [because] everybody said our 
records were OK but didn't feel like 
the live show. For the first time we 
semi -got that live feel." 

Being the debut signing of SLG's 
pop /rock 429 imprint has allowed 
the Warrens to simply "turn the 
record in and take radio where it 
comes without that big push or hav- 
ing to commit suicide because you 
don't get picked up by a lot of sta- 
tions," Brad adds. 

SLG rush -released the album to 
exploit the Warren Brothers' exposure 
from "Nashville Star," Vining says. 
"But the plans were always to build for 
June, July and August when we would 
have the single and video out and they 
would be on tour and TV would really 
start mounting for them." 

July, then, is the "go -to" month, 
Vining says. There will be retail pro- 
motions at Wal -Mart and Kmart 
and inclusion in Target's developing - 
artist program, which will have the 
video playing in 1,000 stores. 

The label doesn't "absolutely need 
a top 20 single to sell this record," 
Vining adds, "since we have so many 
other tools with these guys." 

As for the Warren Brothers: "To tell 
the truth, we've stopped caring so 
much about exteriors and started hav- 
ing fun," Brad says. "We're about to 
self -deprecate ourselves into a career." 

Chely Wright A Surprise Free Agent 
In a surprise move, Chely Wright 

has exited Nashville -based independ- 
ent label Vivaton Records, where she 
had been the flagship artist. The 
label cites "creative differences" for 
the split. 

Wright's debut single for the label, 
"Back of the Bottom Drawer," peaked 
at No. 40 on the Billboard Hot Coun- 
try Singles & Tracks chart in April. 
Wright previously recorded three 
albums for MCA Nashville, including 
1999's gold -certified "Single White 

Female." She has also recorded for 
Polydor /A&M. 

Vivaton launched in February 
(Billboard, Feb. 7). The label's other 
artists include veteran hitmaker Mark 
Chesnutt and four new acts. 

ON THE ROW: Tabitha Daly has ten- 
dered her resignation from the execu- 
tive director position of the Nashville - 
based Leadership Music organization. 

Look for former DreamWorks 
Records publicist Summer Harman 
to join Broken Bow Records in the 
same capacity. Also, publicist Kathi 
Atwood exits AristoMedia to join Web- 
ster & Associates Public Relations. 

Colt Prather has exited the Epic 
Records roster. 

Best wishes to Country Music 
Assn. executive director Ed Benson 
who is recovering from a triple 
bypass surgery performed June 29 
in Nashville. 

FANCY FOOTWEAR: New Shoes 
Media launches in Nashville to 
explore digital cable network and 
programming opportunities. The 

company's founders are Thomas 
Jacobs, managing partner of 
Nashville accounting firm Jacobs, 
Cohen & McCormack and a partner 
in Integrated Sports Management, 
and Robert 
Frank, president 
of Frank/Best 
International, a 
marketing and 
advertising 
agency in Nash- 
ville. Jacobs will 
be chairman/ 
CEO. Frank will 
be executive 
VP /chief sales 
and marketing 

His songs have been recorded by 
Travis Tritt, Clay Walker, Charlie 
Robison and the Warren Brothers. 

Buddy Lee Attractions has signed 
Cory Morrow for booking. 

Nashville 
Scene. 

By Phyllis Stark 
pstark @billboard.com 

officer. 
Entertainment industry veteran 

Carl Kornmeyer, formerly president of 
Gaylord Entertainment's music, 
media and entertainment division, 
will be New Shoes' president. The 
company is expected to announce its 
first venture this month. 

SIGNINGS: Ten Ten Music Group has 
signed Cory Mayo to its writer roster. 

UPCOMING RELEASES: Sugar Hill 
Records will issue "Touch My Heart: 
A Tribute to Johnny Paycheck" Aug. 
10. Produced by Robbie Fulks, it fea- 
tures Paycheck songs performed by 
George Jones, Buck Owens, Bobby 
Bare Jr., Mavis Staples, Al Anderson, 
Marshall Crenshaw, Gail Davies. Jim 
Lauderdale and others. 

Curb Records will release two 

albums from LeAnn Rimes Oct. 19. 
The first is a new studio album, "This 
Woman," produced by Dann Huff. 
The other is "What a Wonderful 
World," a Christmas album featuring 
three original and eight traditional 
holiday songs. 

The Mavericks recorded a June 2 

performance in Austin that will 
become the group's first live CD and 
DVD release. Both are due in Septem- 
ber from Sanctuary Records. The 
DVD will include behind -the -scenes 
footage and band interviews. 

Charlie Robison will release "Good 
Times," his first CD at new label 
home Dualtone Records, Sept. 21. He 
previously recorded for Sony 
imprints Lucky Dog and Columbia. 

Singer /songwriter Stacy Dean 
Campbell will publish his first novel, 
"Cottonwood," Sept. 28 through Blue 
Quill Press. A companion CD, "Cot- 
tonwood: Songs From a Novel," is 
intended to be a soundtrack to the 
book. Campbell recorded for Colum- 
bia Records in the early '90s. His most 
recent album, 1999's "Ashes of Old 
Love," was on Paladin/Warner Bros. 
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Sales data compiled by 1L 1 Nielsen 

ARTIST 
SoundScan 

Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

NUMBER 1 v 7 Weeks At Number 1 

GRETCHEN WILSON Here For The Party 
EPIC 90903/SONY MUSIC (1298 EQ CD) 

1 

39 41 34 REBA MCENTIRE Room To Breathe 
MCA NASHVILLE 008451/UMGN 18 .98/1298) 

4 

40 '' 39 40 MONTGOMERY GENTRY My Town 
COLUMBIA 86520/SONY MUSIC (11.98 EQ/17.981 

3 

3 4 BIG & RICH Horse Of A Different Color 
WARNER BROS. 485201WRN 118.98 co, 

2 41 36 28 GEORGE STRAIT Honkytonkville 
MCA NASHVILLE 000114NMGN 18.98/1298) 

1 

4 3 KENNY CHESNEY A2 When The Sun Goes Down 
BNA58801 /fllG (1298/18.98) - 

1 42 42 39 BUDDY JEWELL Buddy Jewell 
COLUMBIA 90131 /SONY MUSIC (1298 EQ/18.981 

1 

5 5 TOBY KEITH 3 Shock'n Y'AII 
DREAMW ORKS 450435/INTERSCOPE 11298/18.98) 

1 43 40 30 WYNONNA What The World Needs Now Is Love 
CURB 78811(12.9M18.98) 

1 

6 

7 .1 

8 

7 

6 

2 

8 

7 

- 

BRAD PAISLEY Mud On The Tires 
ARISTA NASHVILLE 50605/RLG 112.98/18.981 

1 

2 

2 

44 ': 

45 

46 . " 

45 

44 

43 

41 

38 

43 

GARY ALLAN See If I Care 
MCA NASHVILLE 000111NMGN 18.98/11.981 

2 

5 

2 

KEITH URBAN A2 Golden Road 
CAPITOL 32936110.98/18.981 

MARY CHAPIN CARPENTER Between Here And Gone 
COLUMBIA 86819/SONY MUSIC (18.98 EQ CDI 

JOSH GRACIN Josh Gracin 
LYRIC STREET 165(345 /HOLLYWOOD (18.98 CDI 

JOHNNY CASH American IV: The Man Comes Around 
AMERICAN 063339.4OST HIGHWAY 11298 CO) 

8 10 ALAN JACKSON 13 Greatest Hits Volume II 

ARISTA NASHVILLE 5/860/flLG (18.98 CDI 

2 49 42 LEANN RIMES Greatest Hits 
CURB 78829 (18.98 CDI 

3 

9 ! 12 6 LONESTAR Let's Be Us Again 
BNA 59751/flLG n6.98 CDI 

2 52 51 JEFF BATES Rainbow Man 
RCA 67071/RLG 11188/17.981 [HI 

14 

10 

11 , 

11 9 MONTGOMERY GENTRY You Do Your Thing 
COLUMBIA 90558 /SONY MUSIC (1828 EQ CO) 

2 48 45 TRACE ADKINS Greatest Hits Collection, Volume I 

CAPITOL 81512(10.98/18.981 

1 

13 11 JULIE ROBERTS Julie Roberts 
MERCURY 001902NMGN 18.98/13.981 

9 

62 52 

4s PACESETTER 
BILLY CURRINGTON Billy Carrington 
MERCURY 000164 /UMGN (4.98 /9E IN 

17 12 10 2 SHEDAISY Sweet Right Here 
LYRIC STREET 165044 /HOLLYWOOD 11298 CDI 

2 50 

13 9 - VARIOUS ARTISTS Patriotic Country 
MUSIC FOR A CAUSE 80923/BMG STRATEGIC MARKETING GROUP 118.98 CD) 

9 50 46 RODNEY CARRINGTON Greatest Hits 
CAPITOL 94164 (18.98 CDI 

11 

14 15 13 RASCAL FLATTS A2 Melt 
LYRIC STREET 165031 /HOLLYWOOD 112 .98118.981 

1 52 DON WILLIAMS The Definitive Collection 
MCA NASHVILLE/CHRONICLES 002499/UME 113.98 COI 

52 

15 1 14 12 KENNY ROGERS 42 Ultimate Hits 
CAPITOL 99794121.m CDI 

6 

66 62 

'" GREATEST GAINER 
JOE NICHOLS Man With A Memory 
UNIVERSAL SOUTH 17SUB516.98 /12.98) [N] 

9 1 , 17 16 MARTINA MCBRIDE Martina 
RCA 54207/RLG (11.98/18.981 

1 

18 15 SHANIA TWAIN ° Up! 
MERCURY 170314/UMGN 112.m CD) 

1 59 50 JIMMY WAYNE Jimmy Wayne 
DREAMWORKS 450355/INTERSCOPE 117.98 CD) 

7 

21 '19 TRACE ADKINS Comm n' On Strong 
CAPITOL 40517112.98/N.9n 

3 55 47 CROSS CANADIAN RAGWEED Soul Gravy 
UNIVERSAL SOUTH 001888112.98 CDI 

5 

24 22 SARA EVANS Restless 
RCA 87074 /RLG 11298/18.981 

3 PATSY CLINE The Definitive Collection 
MCA NASHVILLE/CHRONICLES 001791 /UME 113.98 CDI 

56 

22 23 DIERKS BENTLEY Dierks Bentley 
CAPITOL 3M14112.98/18.981 

4 46 44 ALAN JACKSON A3 Greatest Hits Volume II And Some Other Stuff 
ARISTA NASHVILLE 53097 /RLG 112.98/19.98) 

1 

21 16 14 LORETTA LYNN Van Lear Rose 
INTERSCOPE 002513 11 2.98 COI 

2 47 49 RANDY TRAVIS Worship & Faith 
WORD -CURB 86273/WARNER BROS. 118.98 CDI 

9 

22 26 35 SOUNDTRACK Blue Collar Comedy Tour: Tice Movie 
WARNER BOOS. /8411/WHN (18.98 CDI 

16 61 54 CHRIS CAGLE Chris Cagle 
CAPITOL 40516111.98/18.98) 

1 

23 20 17 TRACY LAWRENCE Strong 
DREAMWORKS 001032/INTERSCOPE (18.98 CD) 

2 51 56 JOHNNY CASH My Mother's Hymn Book 
AMERICAN 002362/LOST HIGHWAY (18.98 CD) 

27 

24 

25 ` 

19 18 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974/UMGN 14.98/928) [NI 

3 54 53 ELVIS PRESLEY Elvis: Ultimate Gospel 
RCA 57888/BMG STRATEGIC MARKETING GROUP 118.98 CD) 

30 

30 26 RON WHITE Drunk In Public 
PARALLEL/HIP -U Golea2/UME 112.98 CD) [N] 

17 62 53 55 WILLIE NELSON Live At Billy Bob's Texas 
SMITH MUSIC GROUP 5029117.98 CDI 

27 

26 29 27 ELVIS PRESLEY 5 Elvis: 30 #1 Hits 
RCA 680794/RMG (12.98/19.981 

1 63 58 - CHRIS LEDOUX 200riginals:TheEarlyYears 
CAPITOL 76783 (18.98 COI 

58 

27 

28 

29 

32 31 TIM MCGRAW 3 Tim McGraw And The Dancehall Doctors 
CURB 78740112.98/18.981 

2 64 68 57 JO DEE MESSINA Greatest Hits 
CURB 78790 118.98 CO) 

1 

23 24 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070RRLG 112.98/18.98) 

1 65 56 60 WILLIE NELSON The Essential Willie Nelson 
LEGACY /COLUMBIA 86740/SONY MUSIC 125.98 EQ CDI 

24 

25 25 TOBY KEITH 4 Unleashed 
OREAMWORKS 450254/INTERSCOPE 111.98/18.981 

1 66 63 58 WAYLON JENNINGS Ultimate Waylon Jennings 
RCA 57287 /BMG HERITAGE 118.98 CDI 

16 

30 ` 27 20 JOHN MICHAEL MONTGOMERY Letters From Home 
WARNER BROS. 48729/WRN 118.98 CD) 

3 67 67 59 GEORGE STRAIT For The Last Time: Live From The Astrodome 
MCA NASHVILLE 170319 /UMGN (12.98/18.981 

2 

31 31 21 LEE ANN WOMACK Greatest Hits 
MCA NASHVILLE 001883/UMGN 112.98 CD) 

2 68 71 67 JOHN MICHAEL MONTGOMERY The Very Best Of John Michael Montgomery 
WARNER BROS. 73918AVRN 118.98 CD) 

11 

32 35 29 CLAY WALKER A Few Questions 
RCA 67068/RLG 111.98/18.98) 

3 69 70 69 ALABAMA The American Farewell Tour 
RCA 54371 /RLG 114.98 CD) 

6 

37 36 DIXIE CHICKS Top Of The World Tour Live 
MONUMENT /COLUMBIA 90794 /SONY MUSIC (13.98 ED CD) 

3 70 `1 57 65 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded 
WARNER BROS. 73903/RHINO 118.98 C0 /DVO) 

10 

34 

35 

28 - VARIOUS ARTISTS Amazing Grace 3: A Country Salute To Gospel 
SPARROW 95556 (17.98 CD) 

28 71 
i= 

` 

64 48 JOE DIFFIE Tougher Then Nails 
BROKEN BOW 75M2 (17.98 CDI 

42 

34 33 LONESTAR From There To Here: Greatest Hits 
BNA 67076/131.G 112.9W18.9131 

1 72 65 61 RANDY TRAVIS Rise And Shine 
WORD -CURB 86236/WARNER BROS. 111.98/18.981 

8 

36 33 32 ALISON KRAUSS + UNION STATION Live 
ROUNDER 610515119.98 COI 

9 73 '; 60 64 VARIOUS ARTISTS Country's 20 Classic Gospel Songs Of The Century 
NEW HAVEN 28043 (18.98 CD) 

51 

17 HOT SHOT DEBUT ;117. 
ELVIS PRESLEY Elvis At Sun 
RCA 612054/BMG STRATEGIC MARKETING GROUP 118.98 CDI 

37 

74 74 - DOLLYPARTON Ultimate Dolly Parton 
RCA 52008/BMG HERITAGE (18.98 CO) 

20 

75 , 73 66 VARIOUS ARTISTS Gettin' Rowdy: A Classic Country Collection 
WARNER STRATEGIC MARKETING 18982/71ME LIFE II8.98 CD) 

52 

38 38 37 TOBY KEITH The Best Of Toby Keith:20th Century Masters The Millennium Collection 
MERCURY 170351 /UMGN 112.98 CO) 

5 

Albums with the greate t sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond sym- 

bol indicates album's multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: 0Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units IPlatinol. Certification of 400,000 units 

(Multi- Platino).'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CO prices, are equivalere prices, which ere projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent- 
age growth. Heatseeaer Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScar, Inc. All rights reserved. 
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Sales data compiled by 1L b Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

. Y 
3 

% 

ec á w h 
° 5 .1 5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

1Ndt NUMBER 1 t1` ̀  0-Weeks At Number 1 

LARRY THE CABLE GUY PARALLEL HIP- 000142yUME118.98C01 Lord, I Apologize 54 
13 
m 

12 SOUNDTRACK 5 CURB 78703111.98/17.981 Coyote Wily 196 - LAM M. 1AmRC MERCURY 536029/UMGN 111.98/17.98) 20 Of Hank Williams Greatest Hits 135 

2 
3 

2 KENNY CHESNEY A4 BNA 67038/RLG112.88/18.98) No Shoes, No Shirt, No Problems 114 15 14 GEORGE JONES LEGACY/EPIC 69319/SONY MUSIC (7.s8 E0/11.981 16 Rimiest Hits 153 

5 TIM MCGRAW 5 CURB 77978112.98/18.981 Greatest Hits 188 16 17 THE JUDDS CURB 7796517.98/1128) Number One Hits 178 

4 
5 

3 SOUNDTRACK A' LOST HIGHWAY/MERCURY 170069NMGN18.98/12.98) O Brother, Where Art Thou? 186 17 20 BROOKS & DUNN A3 ARISTA NASHVILLE 18857 /RLG112.50IlB.981 The Greatest Hits Collection 354 

8 SHANIA TWAIN 19 MERCURY 536003/UMGN18.98 /12.981 Come On Over 347 () 25 TIM MCGRAW A4 
CURB 7788617.98/11.98) Everywhere 267 

6 
7 

4 WILLIE NELSON LEGACY/COLUMBIA 69322 /SONY MUSIC 17.98EG/11.98) 16 Biauest Hits 302 19 23 RASCAL FLATTS LYRIC STREET 185011/HOLLYWOOD18.98/12.981I111 Rascal Flatts 211 

6 JOHNNY CASH LEGACY/COLUMBIA 69 739/SONY MUSIC 1728Ew11.981 16 Biggest Hits 273 20 18 ALAN JACKSON 5 ARISTA NASHVILLE 18801/RLG(12.98 /18.981 The Greatest Hits Collection 453 

8 9 KENNY CHESNEY 3 BNA 67976/ RLG(129M18.98) Greatest Hits 196 OD - JEFF FOXWORTHY WARNER BROS. 47427ANRN (10.98/16.98) Greatest Bits 98 

9 7 GEORGE STRAIT MCA NASHVILLE 170280 /UMGN(9.NCD) The Best Of George Strait 20th Century Masters The Millennium Collection 118 22 21 TOBY KEITH 2 MERCURY 558962/UMGN 18.98/12.98) Greatest Hits Volume One 291 

10 10 MARTINA MCBRIDE 3 RCA 67012/RLG(12.98/18.981 Greatest Hits 145 23 22 THE CHARLIE DANIELS BAND A3 EPIC 65694/SONY MUSIC (7.98Ewi198) ADecadeOfHits 619 

QJ 13 TIM MCGRAW 2 CURB 79711 11298/18.981 Set This Circus Down 145 - GARTH BROOKS 15 CAPITOL 97424l19.98/26.981 Double Live 242 
12 11 HANK WILLIAMS JR. 5 cum 7763815.98/9.98) Greatest Hits, Vol. 1 512 25 15 JEFF FOXWORTHY WARNER BROS. 46861/WRN110.99n6.98) Totally Committed 55 

Albums with the greaten sales pains this week. Catalog albums are 2 -y ar -old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units 

(Gold). RIAA erhfication for net shipment of 1 million units (Platinum). RIM certlficanon for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamo d symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes.' Asterisk 

indicates LP is available. Mast tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea, and all other CD prices, are equivalent prices, which are projected from wholesale prices [IN] indicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Airplay monitored by 
Nielsen 
Broadcast Data 

TITLE Systems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER /PROMOTION LABEL 

= W !! 
w 

L 3 3 

! - 
y ,' 

á i S 

G 

3 
TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER /PROMOTION LABEL 

2 2 

v NUMBER 1 1 Week At Number 1 

WHISKEY GIRL Toby Keith .9 
J.STROUD,T.KEITH IT.KEITH,S.EMERICKI O DREAMWORKS 002546 

1 

29 27 THANK GOD I'M A COUNTRY BOY Billy Dean .9 
L. WHITE,B.DEAN IJ.M.SOMMERS) VIEW 2 ALBUM CUT /CURB 

27 a 31 32 YOU ARE Jimmy Wayne 
C.LINDSEY.J.STROUD IJ .WAYNE,C.LINDSEYA.MAYO,M.GREENI DREAMWORKS ALBUM CUT 

31 

5 8 LIVE LIKE YOU WERE DYING Tim McGraw ^a 
B.GALLIMORE,T.MCGRAW,D.SMITH IT.NICHOLS,C.WISEMANI CURB ALBUM CUT 

2 0 32 31 THE GIRL'S GONE WILD Travis Tritt 9 
B.J.WALKER,JR..TTRITT IB.DIPIERO,R.RUTHERFORD) COLUMBIA ALBUM CUT 

31 

3 '3g 1 

B, 

3 IF YOU EVER STOP LOVING ME Montgomery Gentry 9 
R.RUTHERFORD IB .DIPIERO,T.SHAPIRO,R.RUTHERFORDI COLUMBIA ALBUM CUT 

1 Q 34 35 LOOK AT US Craig Morgan 
C. MORGAN, P .O'DONNELL (C.MORGAN,P.O'DONNELL) BROKEN BOW ALBUM CUT 

34 

4 4 4 LET'S BE US AGAIN Lonestar 
D. HUFFIR .MCDONALO,M.DERRY,T.LJAME51 BNA ALBUM CUT 

4 ta 39 40 HOW AM I DOIN' Dierks Bentley 9 
B.BEAVERS (WRITER X,D.BENTLEY) CAPITOL ALBUM CUT 

35 

6 7 LOCO David Lee Murphy 
D. LMURPHY ,K.TRIBBLEIO.LMURPHY,K.TRIBBLEI AUDIUM ALBUM CUT /KOCH 

5 38 
1 

36 WHAT IT AIN'T Josh Turner r 
M. WRIGHTFROGERSIT.MENSYM.CRISWELL) MCA NASHVILLE ALBUM CUT 

36 

3 1 REDNECK WOMAN Gretchen Wilson sa 
M.WRIGHT,J.SCAIFE IG.WILSON,J.RICHI O EPIC 76851 /EMN 

1 41 
? 

38 I MEANT TO Brad Cotter 9 
S. BOGARD, R. GILESIB .COTTER,S.BOGARO,R.GILESI EPIC 76885/EMN 

37 

8 9 I GO BACK Kenny Chesney S' 
B.CANNON,K.CHESNEY (K.CHESNEY) BNA ALBUM CUT 

7 o 50 52 NOTHING ON BUT THE RADIO Gary Allan 
M.WRIGHT,G.ALLAN IB.HILL.O.BLACKMAN,B.LONGI MCA NASHVILLE ALBUM CUT 

38 

10 11 WHISKEY LULLABY Brad Paisley Featuring Alison Krauss 9 
FAOGERS IB.ANDERSON,J.RANDALL) ARISTA NASHVILLE ALBUM CUT 

8 CD 45 46 THAT'S COOL Blue County .9 
O.HUFF,D.JOHNSON (A.BENWARD,S.REEVES,LT.MILLER) ASYLUM -CURB ALBUM CUT 

39 

11 10 SOMEBODY Reba McEntire '9 
R.MCENTIRE,B.CANNON,N.WILSON (O.BERG,S.TATEATATEI O MCA NASHVILLE 001981 

9 43 41 PUT YOUR BEST DRESS ON Steve Holy .9 
D.JOHNSON IB. AUSTIN, D .V.WILLIAMS,D.DIXON,O.PFRIMMERI CURB ALBUM CUT 

40 

r 12 13 I GOT A FEELIN' Billy Currington 9 
C. CHAMBERLAIN(B. CURRINGTON ,C.CHAMBERLAIN,C.BEATHARD) O MERCURY 001983 

10 41 1 42 42 DANCE WITH MY FATHER Kellie Coffey 
D.HUFF ILVANDROSS,R.MARX) BNA ALBUM CUT 

41 

7 6 THAT'S WHAT SHE GETS FOR LOVING ME Brooks& Dunn 
K.Bfl00KS,RDUNN,M.WRIGHT IR DUNN,T.MCBRIOEI ARISTA NASHVILLE ALBUM CUT 

6 42 44 43 SWEET SUMMER RAIN Rushlow 
J.BALDING,C.DINAPOLI,T.RUSHLOW ID.ORTON,J.COLLINSI LYRIC STREET ALBUM CUT 

42 

124 9 5 LETTERS FROM HOME John Michael Montgomery 57 
B.GALLIMORE ITLANE,D.LEEI WARNER BROS. ALBUM CUT/WRN 

2 CD 51 55 ITS ALL HOW YOU LOOK AT IT Tracy Lawrence c 
J.STROUD IR .RUTHERFORD,G.MIDDLEMAN,D.BERGI DREAMWORKS ALBUM CUT 

43 

13 14 HEY GOOD LOOKIN' Jimmy Buffett With Clint Black, Kenny Chesney, Alan Jackson, Toby Keith & George Strait 
M.UTLEY,M.MCANALLY IH. WILLIAMSI RCA ALBUM CUT 

13 CO 49 51 ONE STEP AT A TIME Buddy Jewell 
C.BLACK (S.WIDELITZ,B.COLLINS) COLUMBIA ALBUM CUT 

44 

w 14 16 I WANT TO LIVE Josh Gracin Est 
M.WILLIAMS (R.RUTHERFORD,B.JAMES) O LYRIC STREET 164083 

14 45 36 33 BEER MAN Trent Willmon 9 
FROGERS IT.WILLMON,C.BEATHARDI COLUMBIA ALBUM CUT 

30 

o 16 18 GIRLS LIE TOO Terri Clark 
B.GALLIMORE IC. HARRINGTON,K.LOVEIACE,T.NICHOLSI MERCURY ALBUM CUT 

15 46'; 48 48 SON OF A PREACHER MAN Sherrie Austin 
W.RAMBEAUX IJ.HURLEY,R.WILKINSI BROKEN BOW ALBUM CUT 

46 

o 17 19 HOW FAR Martina McBride '9 
M.MCBRIDE,P.WORLEY IJ.O'NEALS.SMITH,E.HILL) RCA ALBUM CUT 

16 47 40 34 BLAME IT ON MAMA The Jenkins 9 
R.CROWELL IN.JENKINS,CWALKER.D.HYSOMI ® CAPITOL48622 

34 

el 18 17 SHE THINKS SHE NEEDS ME Andy Griggs 
R.SCRUGGS IS.LEMAIRE,C.MILLS,S.MINORI RCA ALBUM CUT 

17 59 - THE BRIDE Trick Pony 
C.HOWARD ILHENGBER ,D.BURGESS,L.A.BURGESSI ASYLUM -CURB ALBUM CUT 

48 

all 21 22 SAVE A HORSE (RIDE A COWBOY) AIRPOWER Big &Rich 
B.KENNY,JAICN,P.WORLEY (B.KENNYJ.RICH) WARNER BROS. ALBUM CUT/WRN 

18 49 52 53 THE WATCH Scotty Emerick c 
J.STROUD,T.KEITH IS.EMERICK,D.DILLON,LSATCHERI DREAMWORKS ALBUM CUT 

49 

19 
- 

20 TOUGHER THAN NAILS Joe Diffie 
LWILSON,JDIFPIE IP.O.DONNELLK.MARVEL1M.T.BARNES) BROKEN BOW ALBUM CUT 

19 53 54 THE LAST THING SHE SAID Ryan Tyler 
S.HENORICKS (R.TYLER,M.J.CONES.S.SMITHI ARISTA NASHVILLE ALBUM CUT 

50 

e 20 21 ME AND EMILY Rachel Proctor ì 
C.LINDSEY IR.PROCTOR,C.TOMPKINS) BNA ALBUM CUT 

20 

21 0 
.Ì: HOT SHOT DEBUT 

COME HOME SOON SheDaisy5r 
D.HUFFSHEDAISY IK.OSBORN.J.SHANKS) LYRIC STREET ALBUM CUT 

51 o 22 23 IF NOBODY BELIEVED IN YOU Joe Nichols9 
B.ROWAN (H.ALLEN) UNIVERSAL SOUTH ALBUM CUT o 30 49 TOO MUCH OF A GOOD THING Alan Jackson 
K.STEGALL IA.JACKSONI ARISTA NASHVILLE ALBUM CUT 

22 I THAT'S WHAT ITS ALL ABOUT Brooks & Dunn 
K.BROOKS,R.DUNN,M.WRIGHT (S. MCEWAN.C.WISEMAN) ARISTA NASHVILLE ALBUM CUT 

52 

o 37 - DAYS GO BY Keith Urban 
K.URBAN,O.HUFF (K.URBAN,M.POWELLI CAPITOL ALBUM CUT 

23 I® 57 - JUST LIKE A REDNECK Shannon Lawson 
S.LAWSON,S.DECKER IS.LAWSON,D.GRAYI EQUITY ALBUM CUT 

53 

o 33 44 HERE FOR THE PARTY Gretchen Wilson 
M.WRIGHT,J.SCAIFE (G.WILSON,J.RICH,B.KENNY) O EPIC 78851 /EMN 

24 54 54 59 SINGLE FATHER Kid Rock 
KID ROCK ID.A.COE,R.J.RITCHIE) TOP DOG/WARNER BROS. ALBUM CUTNYRN 

54 

o 24 28 SUDS IN THE BUCKET Sara Evans ̂ ;a 
S.EVANS,P.WORLEY (B.MONTANA,JENAII RCA ALBUM CUT 

24 55 55 57 HIGH LONESOME Jedd Hughes 9 
T.MCBRIOE IJ.HUGHES,TMCBRIDE,B.BURNETTEI O MCA NASHVILLE 002329 

54 

o 35 47 FEELS LIKE TODAY Rascal Flatts 
M.BRIGHT,M.WILLIAMS,RASCAL FLATTS IW.HECTOR,S.ROBSONI LYRIC STREET ALBUM CUT 

26 Iii AWFUL BEAUTIFUL LIFE Darryl Worley 
FROGERS ID.WORLEY,H.ALLENI DREAMWORKS ALBUM CUT 

56 

a 25 25 ROUGH & READY Trace Adkins sa 
S.HENORICKS,TBRUCE (C.WISEMAN,B.MACKICHAN,B.WHITE) CAPITOL ALBUM CUT 

25 Q AIN'T DRINKIN' ANYMORE Kevin Fowler 
B.J,WALKER,JR. IK.FOWLERI EQUITY ALBUM CUT 

57 

o 27 29 BREAK DOWN HERE Julie Roberts 9 
B.ROWAN IJ.BROWN,P.J.MATTHEWS) O MERCURY 0112162 

27 CD (I WANNA HEAR) A CHEATIN' SONG Anita Cochran Featuring Conway Twitty 
J.E.NORMAN,D.LHUFFA.COCHRAN IA.000HRANI WARNER BROS. ALBUM CUTNVRN 

58 

o 28 26 MEN DON'T CHANGE Amy Dailey sa 
LMILLER IA.DALLEY,LT.MILLERI CURB ALBUM CUT 

26 0 SOMEONE TO SHARE IT WITH Rodney Atkins 
M.SHIPLEY IR.ATKINS,B.GOWAN,THEWITTI CURB ALBUM CUT 

41 

o 26 30 IN A REAL LOVE Phil Vassar 
F.ROGERS,P.VASSAR (P.VASSAR,C.WISEMANI ARISTA NASHVILLE ALBUM CUT 

26 60 
- 

YOU LOOK GOOD IN MY SHIRT Keith Urban 
D.HUFF,K.URBAN IT.MARTIN,TSHAPIRO.M.NESLER) CAPITOL ALBUM CUT 

60 

al Records showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' adia rack service. 123 Country Stations are electronically monitored 24 hours a day, 7 days a week, Songs ranked by number of detections. Air - 
power awarded to songs appearing in the top 20 on both the HS Airplay and Audience charts far the first time with increases in both detections and audience. Ries below the top 15 are removed from the chaN after 20 weeks. s] Videoclip availability. Catalog number is for CD Single, ar Vinyl Single if CD Single is unavailable. O CD Single available. O DVD Sin- 
gle available. © CO Maxi -Single available. O Cassette Single available. O Vinyl Maxi -Single available. O Vinyl Single available. © Cassette Maxi -Single available. ©2004, VNU Business Media, Inc. All rights reserved. 
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8 6 VARIOUS ARTISTS .0 . 6 ,44 BI I : : w I 1 - T C. I: . O' C T. Udlt1!1431! o 15 MOUNTAIN HEART SKAGGS FAMILY/LYRIC STREET 902010/HOLLYWOOD Force Of Nature 
10 13 THE DEL MCCOURY BAND MCCOURY MUSIC 0001 /SUGAR HILL [a] It's Just TheNilht 
11 11 _ EARL SCRUGGS /DOC WATSON /RICKY SKAGGS ROUNOER610526 The Three Pickers 
12 14 g VARIOUS ARTISTS CMH B775 Pickin' On Tob Keith Volume Il 

waver RAUL MALO /PAT FLYNN /ROB ICKES /DAVE POMEROY CMH8709 The Nashville Acoustic Sessions 
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15 12 SAM BUSH SUGAR HILL 3987 Kin . Of M World 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

1 1 

it4t NUMBER 1 /tti 
I MEANT TO EPIC76885 /SONY MUSIC 

4 Weeks At Number) 

Brad Cotter 

Q 4 EVERYDAY GIRL DREAMWORKS000404 /INTERSCOPE Roxie Dean 

© 5 . , DAYS OF OUR LIVES MERCURYaatsoe /UMGN James Otto 

4 2 BREAK DOWN HERE MERCURY002182/UMGN Julie Roberts 

5 3 BLAME IT ON MAMA CAPITOL48622 The Jenkins o 8 I CAN'T TAKE YOU ANYWHERE DREAMWORKS0015s1 /INTERSCOPE Scotty Emerick With Toby Keith 

Q 6 WILD WEST SHOW WARNER BROS.16515/WRN Big & Rich 

8 7 HURT ' AMERICAN 0097707/LOST HIGHWAY Johnny Cash 

CO 9 PHOTOGRAPH ROUNDER614616 Malibu Storm 

10 10 LAST ONE STANDING DREAMWORKS001894 / INTERSCOPE Emerson Drive 

Records with the greatest sales gains this week. Recording Industry Assn. Of America (RIAAI certification for net shipment of 500,000 album units or 25,000 DVD single units (Gold). RIAA certification for net shipment of 1 million units or 50,000 OVO single units (Platinum), with multimillion titles indicated by a numeral following the symbol. INI indicates past or present 
Heetseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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POP 

RUSH 
Feedback 
PRODUCERS: David Leonard, Rush 

Atlantic 83728 
RELEASE DATE: June 29 
Rush takes an unexpected stab at other 
artists' material on "Feedback," featur- 
ing the first covers the veteran Canadi- 
an rock trio has released since its 
debut single, an early -'70s remake of 
Buddy Holly's "Not Fade Away." Not 
surprisingly, the results are mixed, 
coming from a band with such a dis- 
tinctive sound of its own. There's not 
much anybody, including Rush, can do 
with Buffalo Springfield's "For What 
It's Worth (Stop, Hey What's That 
Sound)" or the Yardbirds' "Shapes of 
Things," which has been covered to 
death for decades. But when the band 
sinks its teeth into oldies like the 
Who's "The Seeker," Buffalo Spring- 
field's "Mr. Soul" (featuring an ace imi- 
tation of Neil Young's guitar solo by 
Alex Lifeson) and Love's "Seven and 
Seven Is," it's a fist -pumping throw- 
back to classic rock's halcyon days. 
This EP should tide fans over through 
Rush's in- progress summer tour and 
its next proper album, which is likely a 

ways off. -JC 

BRIAN WILSON 
Gettin' In Over My Head 
PRODUCER: Brian Wilson 
Brimel /Rhino R2 76471 
RELEASE DATE: June 22 
For decades, we've wondered if Brian 
Wilson would ever regain the knack. 
Well, wonder no more. " Gettin' In 
Over My Head" is a giant step out of 
the sandbox for Wilson -an unexpected 
but dazzling return to the top form of 
the later Beach Boys years. Special 
guests -which include Elton John, 
Eric Clapton and Paul McCartney -are 
mere window- dressing, although the 
opening tune, "How Could We Still Be 

Dancin'," is John's best new track in 
more than a decade. What really 
elevates this record are Wilson's pro- 
duction and vocal arrangements: The 
gorgeous Four Freshmen -inspired 
harmonies recall the grandeur of the 
Beach Boys and the wonder of multi - 
tracking. Wilson is even writing and 
singing car songs again: "Desert 
Drive" is a direct descendent of "Shut- 
down" -era Beach Boys. Impressively, 
"Soul Searchin'," a duet with his late 
brother Carl, avoids the creepiness of 
most from -the -grave studio tricks. Go 
ahead and cheer: Wilson has earned a 

standing ovation. -WR 

* THE CONCRETES 

The Concretes 
PRODUCER: Jari Haapalainen 
Astralwerks 71126 
RELEASE DATE: June 29 
On their self -titled debut, Swedish 
dream -pop collective the Concretes 
deliver a wonderfully peculiar work 
that sounds immediately familiar and 
unlike anything else on the rock l a n d - 
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LLOYD BANKS 
The Hunger for More 
PRODUCERS: various 
G- Unit /Interscope B0002826 
RELEASE DATE: June 29 
Lloyd Banks proves that he is 
more than a 50 Cent protégé on 
this, his debut set. With a host 
of A -list producers at his side - 
including Timbaland, Eminem 
and Ron Browz -Banks steps 
beyond his mix -tape MC status. 
Eminem and Kwame produced 
hot lead single "On Fire "; the 
anthemic track complements 
Banks' monotone flow and 
witty lyric. The rapper holds 
his own against Snoop Dogg 
and 50 Cent on the marijuana 
anthem "I Get High." Else- 
where, the Queens, N.Y., native 
even shows a softer side 
( "Karma "). But "South Side 
Story" and "Work Magic" (fea- 
turing Young Buck) fall flat, 
sounding too much like previ- 
ous G -Unit tracks. Despite 
these minor flaws, "The 
Hunger for More" serves its 
purpose in establishing Banks 
as a new voice in hip- hop. -RH 

JOE NICHOLS 
Revelation 
PRODUCER: Brent Rowan 

Universal South 0002514 
RELEASE DATE: June 29 
Joe Nichols is a neotraditionalist who 
aims high and often accomplishes his 
goals by thinking small. The killer 
opener on "Revelation" is "The 
Shade," a superbly delivered Haggard - 
styled lesson in appreciation, whereas 
"Singer in a Band" offers touching 
perspective. Nichols has charisma 
aplenty on barroom raveups like 
"Don't Ruin It for the Rest of Us" and 
"What's a Guy Gotta Do." But the 

theme here is the fragility of love and 
life and the need to value both, 
expressed eloquently on such cuts as 

"I Wish That Wasn't All" and "If I 
Ever Get Her Back." Savvy choices 
abound, including a steel- drenched 
cover of Gene Watson's "Farewell 
Party" and the social commentary 
"Things Like That (These Days)." The 
Bobby Braddock -via -Waylon title cut 
is as powerful as anything modern 
country has to offer. Nichols is a 

force to be reckoned with. -RW 
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JADAKISS 
Kiss of Death 
PRODUCERS: various 
Ruff Ryders /Interscope B0002746 
RELEASE DATE: June 22 
After building a solid reputation as 

one -third of the Lox and as a solo 
artist, Jadakiss is primed to take 
another step forward in his career. 
"Kiss of Death" -the follow -up to 
the Yonkers, N.Y., artist's solo debut, 
"Kiss Tha Game Goodbye" -shows 
his growth as an MC. In addition to 
hard -knock anthems like lead single 
"Time's Up" and the title track, 
Jadakiss addresses social issues 
( "Why ? "). The reflective Havoc -pro- 
duced cut, which features soulster 
Anthony Hamilton, is already creat- 
ing controversy with lyrical ques- 
tions like, "Why did Bush knock 
down the Towers ?" Other highlights 
include bass -heavy "Hot Sauce to 
Go" and "U Make Me Wanna" (with 
Mariah Carey). Unfortunately, DJ 

Green Lantern's mix -tape remix of 
"Time's Up" (retitled "The Champ Is 
Here ") is missing. Still, with his sig- 
nature laugh and throaty delivery, 
Jadakiss offers an impressive sopho- 
more effort.-RH 

scape today. The female- fronted 
eight -piece intertwines the lo-fi sensi- 
bilities of early Velvet Underground 
( "Say Something New "), a fondness 
for Belle & Sebastian -like twee 
( "Seems Fine ") and the ethereal style 
of Mazzy Star ( "Chico "). The album 
has a lazy- Sunday- morning vibe: 
Songs slowly unfurl behind a wall of 
organs, droning guitars and muted 
horns. Meanwhile, frontwoman Victo- 
ria Bergsman channels Hope San- 
doval with her drowsy, echoed deliv- 
ery. While the songs have a tendency 
to run together with an overall same- 
ness, the album as a whole is greater 
than its individual parts.-BG 

REVEREND HORTON HEAT 
Revival 
PRODUCERS: Reverend Horton Heat, Dave 

Allen, Ed Stasium 
Yep Roc 2060 
RELEASE DATE: June 29 
A major challenge for a high- octane 
group like Reverend Horton Heat is 

effectively reproducing and conveying 
the energy of its live performance in 
the studio. On "Revival," Jim (Rev- 
erend Horton) Heath, Jimbo Wallace 
and Scott Churilla do just that, with 
help from front -of -house engineer Dave 

Allen, who recorded and co- produced 
this 15 -song set of psychobilly fun. 
From start to finish, "Revival" resem- 
bles a furious live set; one gets the 
impression that the entire album 
could have been recorded in a single 
take. With a few exceptions, on which 
somber issues like death and addic- 
tion are addressed, the content is 
exactly what fans will expect: slashing, 
high -speed odes to fun, women, cars 
and alcohol. Heath's often- hilarious 
lyrics are well- spotlighted in "Callin' 
in Twisted" and "New York City Girls." 
The first pressing of "Revival" 
includes a DVD with live tracks and 
interviews. -CW 

R&B/HIP-HOP 
ANGIE STONE 

Stone Love 
PRODUCERS: various 

1 Records 82876 -56215 
RELEASE DATE: July 6 

Despite two critically acclaimed 
albums, Angie Stone has yet to 
receive the recognition she deserves. 
This third time may indeed be the 
charm. Stone's soulful, sassy vocals 
are once again the centerpiece of 

another well- crafted effort. Whether 
discoursing on love or heartbreak, the 
singer /songwriter /musician never 
leaves an emotional stone unturned. 
Snoop Dogg's guest stint on "I Wanna 
Thank Ya" is the album's leadoff 
track. But other pairings -most 
notably with Floetry ( "My Man ") and 
Anthony Hamilton ( "Stay for a 

While ") -strike major chords. And 
very few singers can transform a one - 
minute interlude ( "Touch It ") into an 
orgasmic experience. Stone's clever 
way with words culminates in the sly 
"Cinderella Ballin' " and the take - 
charge female anthem "U- Haul." 
Throughout, Stone's love proves to be 
irresistible. -GM 

* TRINA BROUSSARD 
The Same Girl 
PRODUCERS: various 
Beacon Street /Motown /Universal 
B0002167 
RELEASE DATE: June 22 
You may not know Trina Broussard by 
name. But one thing you should know 
right off the bat is this: The woman 
can sing. Thanks to such early aural 
teasers as her luscious cover of Minnie 
Riperton's "Inside My Love" from the 
1997 "Love Jones" soundtrack, some 

are already well aware of her vocal 
prowess. Broussard's silky tones have 

also added background color to proj- 
ects by Mariah Carey and Aretha 
Franklin. Following a stint with So So 

Def, the singer /songwriter is finally 
releasing her solo debut through 
Motown. And it's well worth the wait. 
Broussard's soothing voice, wrapped 
around '70s R &B /soul, will keep listen- 
ers enthralled from beginning to end. 
The easygoing groove of "These Are 
the Days" flows into the mystical love 
ballad "Dreamin' of One." From there, 
the versatile Broussard gets funky on 
"Thinkin' Boutcha." This is one jour- 
ney you won't regret taking. -GM 

DANCE/ELECTRONIC 

* FAZE ACTION 
Broad Souls 
PRODUCERS: Simon & Robin Lee 

Bar de Lune LuneCD35 
RELEASE DATE: lune 29 
"Broad Souls" is British duo Faze 

Action's first studio album in five 
years. Those expecting the act's signa- 
ture sunny nil -disco rhythms will 
surely be pleasantly surprised. "Broad 
Souls" finds the brothers Lee (Simon 
and Robin) effortlessly merging elec- 
tronic and soul. The end result is gor- 
geous -and sounds just fine when 
played alongside recordings by Zero 7, 

Gabrielle, Lighthouse Family, Minnie 
Riperton/Rotary Connection, 4 Hero, 
Swing Out Sister and Bebel Gilberto. 
Newcomer Andre Espeut proves to be 

a postcard -perfect song stylist on 
tracks "The Broad Souls," "Goodbye 
Remedy," "Walking Time" and 
"There's No Time." His soul -drenched 
vocals complement the sweeping 
strings and breezy grooves. Consider 
"Broad Souls" an essential component 
of summer 2004. Distributed in the 
United States by Studio. -MP 

COUNTRY 
VARIOUS ARTISTS 
Waylon Jennings: The Red River Tribute 
PRODUCERS: Cross Canadian Ragweed, 

Brian Kinzie 
Underground Sound UGS003 
RELEASE DATE: June 29 
Recorded last September at Saenger- 
halle in New Braunfels, Texas, this dou- 
ble-CD pays tribute to 01' Waylon. It 
features a scruffy bunch of country rock 
acts -many of which are largely 
unknown outside of Texas and Okla- 
homa -led by Cross Canadian Ragweed. 
It's a beer -soaked and heartfelt affair; 
among the highlights are a hard - 
charging "Never Could Toe the Mark" 
from the Bleu Edmonson Band and a 

boozy "The Wurlizter Prize" from the 
Burtschi Brothers. Billy Joe Shaver 
weighs in with ragged- but -right "Ain't 
No God in Mexico," CCR give "Only 
Daddy That'll Walk the Line" a hella- 
cious workout and Ray Wylie Hubbard 
puts a swampy spin on "Waymore's 
Blues." Shooter Jennings and Jessi 
Colter perform, respectively, "There 
Ain't No Good Chain Gang" and 
"Dreamin' My Dreams With You," 
reminding fans that Jennings was also a 

family man. -RW 
(Continued on page 50) 

CONTRIBUTORS. 
Jonathan Cohen, Deborah Evans Price, Brian Garrity, Rashaun Hall, Jackie McCarthy, Gail Mitchell, Michael Paoletta, Wayne Robins, Chuck Taylor, Bram Teitelman, Anastasia Tsioulcas, Philip van Vleck, 

Ray Waddell, Christopher Walsh. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and /or Billboard chart potentiaLVITAL REISSUES: Rereleased albums of special artistic, archival and commercial 

interest and outstanding collections of works by one or more artists. PICKS ¿): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES ( *): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially 

available in the United States are eligible. Send album review copies and singles review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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(Continued from page 49) 

BLUES 

W.C. CLARK 
Deep in the Heart 
PRODUCER: Mark "Kaz "Kazanoff 
Alligator 4897 
RELEASE DATE: June 29 
Veteran Texas bluesman Clark gives 
blues fans their money's worth with 
this 14 -song offering. The album fea- 
tures top -of- the -line musicians, 
including Marcia Ball, Pat Boyack, 
Riley Osbourn and the Texas Horns 
(Mark "Kaz" Kazanoff, John Mills, 
Gary Slechta, Randy Zimmerman). 
Clark's signature sound -a rough - 
and -ready blend of blues and soul - 
is as finely honed here as it has ever 
been. With so many tracks perfectly 
exemplifying Clark's special groove, 
one might (incorrectly) conclude 
that this is a best -of set. His duet 
with Ball ( "You Left the Water Run- 
ning"), the uptempo "Twist of the 
Knife" and the slow burner "Tip of 
My Tongue" are among the best cuts. 
Anyone who needs to check on the 
state of Clark's lead guitar chops 
should cue up "Okie Dokee Stomp" 
and feel the wonder. -PW 

CHRISTIAN 
FUSEBOX 

Once Again 
PRODUCERS: various 
Elevate /Inpop 804147129507 
RELEASE DATE: June 15 
Fusebox formed in 2000 as Rebecca St. 
James' backup band. It toured with the 
artist on her Reborn, Worship God and 
Worship God Encore tours and will go 
out with her again this summer and 
fall. On this sophomore effort, Fusebox 
shows a newfound confidence on hard - 
charging uptempo numbers and pen- 
sive worship songs. Lead vocalist Billy 
Buchanan is a vibrant frontman who 
makes each track a passionate state- 
ment of faith and hope. A track like 
"Lord God Almighty" is infused with 
verve and energy. The title cut is the 
emotional centerpiece of the album; 
here, Buchanan sings of Jesus' sacrifice 
and his own emotional response to the 
savior's grace. Other standouts include 
"God Is Great," "All for You" and "Gotta 
Have Your Love." For info, contact 
615-417-8149.-DEP 

CLASSICAL 
* VARIOUS ARTISTS 
Kancheli: Diplipito, Valse Boston 
PRODUCER: Manfred Eicher 
ECM New Series B0002621 
RELEASE DATE: June 29 
Giya Kancheli has always been one of 
contemporary music's most articulate 
and expressive voices. With this fifth 
recording of Kancheli's compositions, 
ECM continues to give the Georgian 
composer an important medium for 
his deceptively simple, extraordinarily 
luminous and profoundly elegiac 
works. 1997's "Diplipito" receives a 
most empathetic reading from cellist 
Thomas Demenga, countertenor Derek 
Lee Ragin and the Stuttgart Chamber 
Orchestra; Ragin's exceptional vocal 
purity underscores Kancheli's intense 
lyricism. The 1996 piece "Valse 
Boston" is performed by the Stuttgart 
Chamber Orchestra's strings, with 

Dennis Russell Davies playing the 
piano and conducting with his typical 
sensitivity and exquisite sense of 
phrasing. Despite its name, "Valse 
Boston" is no exercise in misty-eyed 
sentimentality; the feelings that 
Kancheli evokes with his insistent 
triplet figures are gut -twisting regret 
and a deep sense of loss. This is one of 
the most elegant, beautiful and haunt- 
ing recordings in recent memory; it is 
not to be missed. -AT 

VITAL REISSUES 

PAUL SIMON 
The Studio Recordings 
PRODUCERS: various 
Warner Bros. /Rhino R2 78909 
RELEASE DATE: June 29 
Several of the nine expanded, remas- 
tered solo albums in this boxed set - 
including "Still Crazy After All These 
Years" (1975) and "Graceland" 
(1986) -are iconic, making a strong 
case for Simon as one of rock's greatest 
songwriters. But the real discoveries 
can be heard in the 30 -plus demos and 
alternate versions that offer a rare, 
work -in- progress glimpse into Simon's 
creative process. The acoustic "Slip 
Slidin' Away" is arguably better than its 
full -band successor, while solo demos 
of tracks like "The Late Great Johnny 
Ace" from 1983 set "Hearts and Bones" 
only reinforce their longing, poetic 
sentiments. Of most interest to die- 
hards are six previously unreleased 
songs, including a significantly differ- 
ent version of the wistful "Something 
So Right" titled "Let Me Live in Your 
City." It's a fine teaser for Simon's next 
solo album, a tantalizing collaboration 
with producer Brian Eno.-JC 

DVD 

MG 
Sonic Revolution: A Celebration of 
the MC5 
Image Entertainment ID2449UUDVD 
RELEASE DATE: July 6 

On the heels of David C. Thomas' lively 
documentary "The MC5: A True Testi- 
monial" comes this update on Detroit's 
legendary proto -punk band. The disc 
captures a London show by surviving 
members Michael Davis, Dennis 
Thompson and Wayne Kramer during 
their recent one -off tour. Nicke Royale 
of the Hellacopters stands in for gui- 
tarist Fred "Sonic" Smith, while a 
revolving cast tries to fill frontman Rob 
Tyner's shoes (only Lemmy comes 
close, in a blistering rendition of "Sis- 
ter Anne "). MC5's music remains 
astonishingly fresh, and the players 
retain their passion and ability. But the 
constraints of filming amid glaring 
stage lights -and worse, an abom- 
inable sound mix -diminish the 
impact. Still, fans will want to check 
out the extras, which include archival 
footage and a 1969 "Kick Out the 
Jams" video made by the band's notori- 
ous manager, John Sinclair.-JM 
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Fiery Furnaces, "Blueberry Boat" 
(Rough Trade) 

Joanna Newsom, "Milk Eyed 
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NEW & NOTEWORTHY 

BONNIE McKEE Somebody (3:58) 
PRODUCERS: Rob Cavallo, Antonia Armata 
WRITER: B. McKee 
PUBLISHER: Bonnie McKee (BMI) 
Reprise 101358 (CD promo) 
Audacious Seattle -bred 19- year -old 
Bonnie McKee has been making lots of 
noise via the Internet and her appear- 
ance on the soundtrack to "Win a Date 
With Tad Hamilton." With the surpris- 
ingly quiet release of her debut single, 
it's time to tear down the walls and 
qualify this talented young woman for 
mainstream new -discovery notice. 
"Somebody" is a powerful anthem, 
packed in every measure with credible 
passion. McKee opens the song with 
this ear -prickling lyric: "I sit alone /A 
dark theater/Watching the people go 
by /Hand in hand/Everybody but me /I 
stay behind/Watching the credits roll 
by/But I won't cry/Cause there is 
somebody waiting for me." McKee 
sounds a lot like Jewel but still exudes 
unique spirit, particularly when the 
gospel chorus wraps its loving arms 
around her cloud -scraping vocal. This 
one takes a couple listens, but the pay- 
off is enormous. Radio, what are you 
waiting for ? -CT 

MODERN ROCK 
SALIVA Survival of the Sickest 

(3:58) 
PRODUCER: Paul Ebersold 
WRITER: J. Scott 
PUBLISHERS: Five Superstars Music/Rondor 
Music (ASCAP) 

Island ISLR 16094 (CD promo) 
With the title track from its third 
album (due Aug. 17), Memphis' Saliva 
continues to construct solid rock 
tracks. While frontman Josey Scott 
could have easily taken the path of 
least resistance- following his hit 
duet "Hero" from the 2002 "Spider - 
Man" soundtrack -"Survival of the 
Sickest" finds the band ripping out a 
high -octane, well -oiled rocker. While it 
probably won't be a song for the ages, 
with its chorus of "I'm a roller/I'm a 
rider /A number one motherfuckin' 
survivor," the song is a perfect sum- 
mer anthem. "Survival" has received 
the most airplay adds at active rock for 
two weeks running and is a top 15 
track in just two weeks. Modern rock 
is coming to the party as well, ensur- 
ing that the song's chances for survival 
at radio are good. -BT 

* KITTIE Into the Darkness (3:45) 
PRODUCER: Steve Thompson 
WRITER: M. Lander 
PUBLISHER: Kittie Inc. (SOCAN) 
Artemis ARTCD -231 (CD promo) 
With the release of its 2000 debut, 
"Spit," Canadian act Kittie stuck out 
like a spiked wristband in the metal 
world. The first truly heavy all- female 
record in the boys club of metal, 
"Spit" went gold without the band 
having to play up its sexuality. Yet 
Kittie accomplished this without any 
discernible hooks, and the growled 
death -metal vocals often sounded not 
unlike the band's namesake in a 
dryer. But this preview of Kittie's 

ESSENTIAL REVIEWS 

CHERIE Older Than MyYears (3:59) 
PRODUCER: Paul Moessl 
WRITERS: R. Moessl, K. Hughes 

PUBLISHERS: Warner Chappell (ASCAP); 
Peermusic U.K. 

Lava 301509 (CD promo) 
Cherie's launch single, "I'm Ready," 
only hinted at the major -league talent 
of this terrific young singer. "Older 
Than My Years" is one of the best pop 
ballads of the year and a sparkling 
return to the days where the ability to 
light notes aflame with passion and 
panache was the benchmark of talent. 
This is the signature song of Cherie's 
upcoming album, which itself is 

chock -full of the kind of searing bal- 
lads that will earn the French singer a 
ranking alongside the Celines and 
Whitneys of the biz. "Years" shines 
through and through with its lovesick 
lyric, meteoric production and a per- 
formance that will propel Cherie to 
stardom. Top 40 has already made it 
the No. 1 most -added track, proving 
that the anti -pop curse is at last over. 
There are many lofty adjectives to 
illustrate the appeal of Lava's first pop 
project, but in short, this is a perfect 
song. The artist's self- titled debut 
album arrives Aug. 3. -CT 

KIMBERLEY LOCKE Wrong (3:07) 
PRODUCER: Matt Bronleewe 
WRITERS: Kaci,T. Lee, M. Bronleewe 
PUBLISHERS: Spunky Space Monkey 
(ASCAP); Shoecrazy (SESAC); Songs 
From the Farm /Windswept Pacific (BMI) 

Curb 1871 (CD promo) 
As great a pop song as "8th World 
Wonder" was for "American Idol" 
alumnus Kimberley Locke, second 
release "Wrong" reveals the 
singer's real -world versatility. 
There's no denying that this song 
sounds a lot like classmate Kelly 
Clarkson's worldwide smash "Miss 
Independent," in theme, melody 
and instrumentation, but the more 
aggressive posture suits this potent 
singer well. Opening with fierce 
guitars, the choral stance lets lis- 
teners know that Locke is nobody's 
reality -TV prisoner, and she holds 
on like a puppy with fresh rawhide 
for the full three minutes. Talk 
about a wonder -here's the song to 
propel this talent from novelty to 
pop nobility. Let's not forget that 
"8th World Wonder" topped the 
Hot 100 Singles Sales chart, so the 
fan base is waiting for radio to get 
off its duff. -CT 

forthcoming third album ( "Until the 
End," due July 27) shows songwriting 
growth. "Into the Darkness" is an 
upbeat song with a downright catchy 
chorus -and Artemis was thoughtful 
enough to include a vocal remix that 
removes the Cookie Monster -like 
backing vocals. Either in its clawed 
or declawed version, the song is 
poised to give the band the most 
radio play it has ever had. -BT 

COUNTRY 
( ALAN JACKSON Too Much of a 

Good Thing (3:01) 
PRODUCER: Keith Stegall 
WRITER: A. Jackson 
PUBLISHER: EMI Music Nashville (ASCAP) 
Arista 82876 -62965 (CD promo) 
This first single from Jackson's 
upcoming Arista set features the top - 
selling country traditionalist doing 
what he does best -serving up a 
plaintive ballad that turns the emo- 
tions of the common man into heart- 
felt country poetry. The lyric here is 
simple and classic, with Jackson cele- 
brating the sheer happiness that 
comes from a loving, committed rela- 
tionship. The words charm and 
reward. Jackson shines a spotlight on 
the little moments that happen every 
day in a relationship. Producer Keith 
Stegall supports Jackson's honey - 
coated vocals with fiddle and steel 
guitar, and it all blends together to 

create another hit for the talented 
Georgia native. -DEP 

DANCE 
REINA If I Close My Eyes (3:36) 

PRODUCER: Jack D. Elliot 
WRITERS: J.D. Elliot, J. Robinson, T. deVaron 
PUBLISHERS: various 
REMIXERS: Tony Moran, Warren Rigg, 
Giuseppe D. 

Robbins Entertainment 76869- 072111 
(CD single) 
Reina has been plying her vocal wares 
since the late '90s. Her voice has 
graced such top 10 club singles as 
"Find Another Woman" (1998) and 
"Anything for Love" (1999). In 2002, 
her empowering anthem "No One's 
Gonna Change You" made its way onto 
The Billboard Hot 100. With "If I Close 
My Eyes " -a first glimpse into the 
artist's debut album -Reina delivers 
one powerful slab of dance -pop. Jack D. 
Elliot, Tina deVaron and Janice Robin- 
son (a recording artist herself) have 
penned a universal tale of love gone 
wrong. Tailor -made for the artist, "If I 

Close My Eyes" will not disappoint 
Reina's loyal fans. While club play is a 
given, radio needs to wholly champion 
this gem. In this issue, the hook -laden 
track climbs to No. 5 on the Billboard 
Hot Dance Radio Airplay chart. With 
the proper marketing and promotion 
push, top 40 radio should not lag too 
far behind. -MP 
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Players 
Race 
To Place 
Music 
Kiosks 
BY SCOTT BANERJEE 

and ED CHRISTMAN 

Touch the Future of Retail 

The quest to roll out a music -vending kiosk has 
largely been a case study in fruitless ventures. Bat 
the recent success of digital music services like 
Apple Computer's iTunes Music Store -from 
their licensing deals to their consumer 
friendliness -has helped breathe new life into the 
concept of the on- demand CD- burning kiosk. 

Several companies want to capitalize on d_g- 
ital music's optimistic climate. They include HP, 
TouchStand, Media Inventory Control Systems, 
Virtual Music Stores, Mix and Burn, Starbox and 
Mediaport Entertainment. 

The twisted lineage of in- store, on- demand CD- 
burning initiatives began in 1992 with New Leaf, 
a Blockbuster Video project. The majors 
quickly discredited New Leaf because Block- 
buster announced the concept without first 
asking labels if they would be willing to 
license music. 

In 1999, RedDotNet installed CD- 
burning kiosks in Target stores, 
allowing shoppers to create their 
own compilations. The kiosks 
featured content licensed from 
BMG Entertainment, EMI 
Recorded Music, Sony Music 
Entertainment and Univer- 
sal Music Group. But Red - 
DotNet ran into problems 
when store personnel had 
to burn the CDs, print song 
lists and place them in jewel boxes 
-a time -consuming process for shoppers 
and staffers. 

(Continued on page 52) 

In -store CD- burning and digital -downloading kiosks, like the TouchStand pictured above, are again building momen- 
tum in the marketplace and gaining repertoire support from the label community. 

Almighty Institute 
To The Rescue 

Database Helps Labels Target Market 
BY ED CHRISTMAN 

The Almighty Institute of Music 
Retail database is gaining traction in 
the marketplace. The Los Angeles - 
based online service, which launched 
in September 2003, now claims 
nearly 50 companies as subscribers. 

The database contains roughly 
15,000 U.S. music retailers, includ- 
ing online stores, chain headquarters 
and one- stops. 

"We cover everything from 
the smallest indie to Wal- Mart," 
founder /CEO 
Clark Benson 
says. "We have 
put together a 
service that 
anybody who 
needs to work 
with retail - 
record labels, 
distributors 
and managers -can use to save a 
vast amount of time and resources 
by having it all in one place." 

Sixty data fields allow subscribers 
to slice and dice merchant inform- 
ation according to many variables. 

The genre field, for instance, con- 
tains 32 different music categories, 
and a keyword search allows users to 
find many more subgenres. 

For each store, the database lists 
nearby music venues, movie theaters 
and other lifestyle accounts; radio sta- 
tions that affect sales; advertising and 
promotional options; and preferred 
point -of- purchase materials. 

The database also contains phone 
numbers and e-mail addresses for all 
key personnel at the store, field and 
national levels. 

"You can drill down very quickly 
and very efficiently to what you 
need," Benson says. 

He cites one label's search for 
stores that specialize in folk, blue- 
grass and Americana and that use 
window clings. When the database 
returned a list of 900 retailers, the 
label knew how many items to make. 

After generating a list of retailers 
that meet certain specifications, users 
can create mailing labels and a call list 
of names and phone numbers. 

If users encounter incorrect infor- 
mation, they can fill out a form on the 
company Web site, almightyretail.com, 

and staff will update the database 
accordingly. The database also 
receives quarterly updates. 

During the company's 18 months 
of building the database, it tracked 
the closure of 943 stores and the 
opening of 458 stores, including 60 
independent outlets. 

"They are very good at updating 
data," Hollywood Records national 
sales director Patti Hauseman says. 
"You can break it down to all 
[Nielsen] SoundScan stores within 
five miles of any movie theater chain 

if you want to 
do a soundtrack 
promotion." 

Eddie Easta- 
brooks, a sales 
and market- 
ing staffer at 
Los Angeles - 
based Side One 
Dummy Rec- 

ords, says the database saves time 
and money. With more accurate 
information, labels can better target 
marketing and mailings. "We get 
less returned mail now," he notes. 

Almighty 
Institute of 
Music 
Retail 

SMALLER STAFFS CREATE VOID 
Industry consolidation motivated 

Benson to build the Almighty Insti- 
tute database. 

"We have watched the industry 
changing, with labels and distribu- 
tors having less [staff] to deal with 
retail," Benson says. 

Staffers at labels and distributors 
found themselves with no time to 
update their own databases, Benson 
notes, creating an opportunity for 
the Almighty Institute. 

Companies use the database dif- 
ferently, Almighty Institute presi- 
dent Joel Oberstein says. Some 
independent distributors have 
licenses that encompass their labels, 
and some labels deal directly with 
the institute. 

The Almighty Institute offers dif- 
ferent payment schemes scaled to the 
size and needs of the subscribing 
company. Some pay a monthly all - 
encompassing license fee, while 
others may buy a single list. The com- 
pany charges as little as $150 to 
generate a one -time list of stores in a 
certain genre and as much as $15,000 
for a one -year subscription. 
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NAIL Elects To Distribute Presidents Label 
The Northwest Alliance of Inde- 

pendent Labels in Portland, Ore., 
has signed an exclusive distribution 
deal with PUSA, the new artist - 
owned imprint of the Presidents of 
the United States of America. 

The deal kicks off with the Aug. 
17 release of "Love Everybody," a 
new studio album by the trio. In 
November -on Election Day, appro- 
priately -PUSA will issue a remas- 
tered 10th- anniversary edition of 
the Presidents' self -titled debut 
album. 

The Presidents emerged from 
Seattle's post -grunge scene in the 
mid -'90s and logged droll, MTV - 
driven pop hits like "Lump" and 
"Peaches." 

The group issued several albums 
on Columbia before disbanding in 
1997. They regrouped in 2000 for a 
single album, "Freaked Out and 
Small," issued by Web -based label 
MusicBlitz. 

PUSA is utilizing an Internet - 
based push to pre -promote "Love 
Everybody ": tracks from the set, 
including the current regional radio 
hit "Some Postman," were made 
available at the iTunes Music Store 
June 29. 

The group headlines Seattle's 
Bumbershoot festival Sept. 3. It will 
be its first appearance at the event 
since 1996. 

M80 BLOWS UP: San Francisco - 
based Birdman Recording Group 
will launch a record label operated 
by Los Angeles marketing company 
M80. 

The M80 label's first release, due 
Aug. 3, is a self -titled album by New 
Orleans' unusual big -band punk 
outfit Morning 40 Federation. The 
set will be handled by Ryko Distrib- 

MORNING 40 FEDERATION: ALBUM IS 

THE FIRST RELEASE BY M80 LABEL 

Baker & Taylor is a National 

distributor of music, movies, 

and books with 3 service 

centers and the deepest 
catalog in the industry. 

Customer care second to none. 

* 200,000 unique music, 
DVD and video SKU's 
on -hand. 

* Music, Movies, Books 
from one source. 

Callus today at... 
1 -800 -775 -2600 

ext.2151 

/ BAKER &TAYLOR 
Inbranation , u,J,,,rrrr,ai,.,nen,,,.,,,;,... 

ution through New York -based 
umbrella group MRI. 

Birdman has distinguished itself 
on the indie side with a 
contemporary roster 
that includes the 
Twilight Singers, Paula 
Frazer, the Warlocks, 
the Cuts, the Apes, the 
Gris -Gris and Modey 
Lemon, and an imagina- 
tive group of reissues 
licensed for its Sepia - 
Tone imprint. 

M80 has worked with 
a formidable list of label 
and corporate grass- 
roots marketing clients, 
including Universal, Maverick, 
Atlantic, Columbia, Warner Bros., 
ESPN, the Gap, Urban Outfitters 
and House of Blues. 

debut album, also titled "Fatboy. 
The Deptford, N.J. -based label has 
issued seven studio recordings and 
four live albums, including three 

The 
Indies. 

By Chris Morris 
cmorris @billboard.com 

FAT SITUATION: Jam band label Fat - 
boy Records, founded by members 
of moe., has signed an exclusive 
North American distribution deal 
with Port Washington, N.Y. -based 
Koch Entertainment Distribution. 

Rob Derhak, Chuck Garvey and 
AI Schnier of moe. launched the 
label in 1992 to release their band's 

volumes of the "Warts and All" con- 
cert series. 

Fatboy was previously distributed 
by RED. 

KINKY: Koch Records will issue 
hybrid Super Audio CDs of the 
Kinks' '70s and '80s catalog titles, 
which were first released by RCA 
and Arista. 

The 15 albums by the great 
English rock band had previously 
been rereleased on CD by Velvel 
Records, which Koch purchased in 

the late '90s. 
The first flight of SACDs- 

"Muswell Hillbillies," "Misfits," 
"Give the People What They Want," 
"Schoolboys in Disgrace" and the 
live "One for the Road " -arrive July 
24. More titles will come Sept. 21 
and in early 2005. 

R.I.P.: John R.T. Davies, the great 
audio engineer known for his aston- 
ishing restoration work on indie- 
label jazz reissues, died of cancer May 
25 in Burnham, England. He was 77. 

From the early '50s, Davies per- 
formed meticulous cleanups of clas- 
sic sides by Louis Armstrong, Bix 
Beiderbecke and other early jazz 
maestros. 

His audio wizardry was so time - 
consuming that his remastering 
jobs were usually done for U.K. and 
U.S. independents that were willing 
to work according to his schedule. 
In recent years, several boxed sets 
featuring Davies' restorations were 
released by Navarre- distributed JSP. 

FOR THE RECORD: We misstated the 
name of lounge parodist Richard 
Cheese's label in this space June 26. 
He records for Revelation Records. 

Kiosks 
Continued from page 51 

Now that the majors have loosened 
their hold on licensing, they are again 
warming up to the idea of in -store 
kiosks, and players of all shapes and 
sizes believe they have the right stuff. 

LOTS OF PLAYERS 

Starbucks jumped into the game in 
March with its Hear Music Coffee- 
house in Santa Monica, Calif. Using HP 
technology, customers can create per- 
sonalized compilations. Staffers then 
burn and label the CDs in less than five 
minutes, according to Starbucks. 

The company started with a 20,000 - 
track library and recently added 72,000 
more tracks. Another 30,000 to 40,000 
are on the way from UMG, a Starbucks 
representative says. 

The chain plans to expand the Hear 
Music program to 2,500 of its stores 
during the next two years and eventu- 
ally to all of its locations. 

Denver -based TouchStand, which 
supplies music kiosks to 50 -plus music 
retailers, worked with digital service 
provider Loudeye to offer a sampling 
library of 260,000 albums and 3.9 mil- 
lion tracks. TouchStand plans to offer 
CD- burning capacity for 200,000 tracks 
from independent labels in August. 

Mike Fitts, CEO of Synergy Media 
Group and co- creator of TouchStand, 
says the purpose of the kiosks is to 
increase music sales of all types. 

"Kiosks bring consumers the ability 
to purchase from a more extensive 
music library," Fitts says. 

Media Inventory Control Systems 
plans to offer kiosks for consumers who 
want to burn CDs in -store or download 
music to their portable players. 

The company also plans to add 
computer software, videogames, DVDs 
and ringtones to its kiosks. 

According to Gene Fein, CEO of the 
Cambridge, Mass. -based company, the 
customer -activated kiosks will allow 
store employees and national buying 
staff to process remote orders and 
manufacture CDs for deep catalog and 
hot titles that are out of stock. The CDs 
will be Redbook -quality- meeting the 
technical standards of a commercial 
CD and will contain full CD booklets. 

The kiosks will also facilitate digital 
processing of CD returns, including 
those from the manufacturing plant - 
a move that reduces costs for retailers 
and music distributors. 

MICS has licensing term sheets 
from three majors, and it is negotiat- 
ing with the remaining two. 

The company also has an agree- 
ment with General Electric's Business 
Credit Services that includes financ- 
ing for large chains that want to buy 
the kiosks, Fein says. 

Others vying for space in music 
retail stores include London -based Vir- 
tual Music Stores' Sampling Station 
and Minneapolis -based Navarre's 
Music Tablet. 

Navarre, which recently acquired 
startup Mix and Burn, plans to roll out 
Music Tablet this summer to specialty 

and mass merchandisers, colleges, 
military bases and coffee shops. First 
to go online with the CD- burning and 
music -listening kiosks will be St. Paul, 
Minn. -bookstore Bound to Be Read. 

Navarre has set up licensing from 
the Warner Music Group and is nego- 
tiating with three other majors. 

Starbox, another provider of 
unmanned download kiosks for retail, 
is negotiating song licenses and seek- 
ing financing. 

Pete Jones, former president/CEO 
of BMG Distribution and Associated 
Labels, recently joined Starbox as 
chairman /CEO. His appointment 
boosts the Naples, Fla. -based company's 
credibility with the majors. 

Starbox president/C00 Wilfredo 
Pesante says the company's kiosks will 
store 400,000 tracks in Windows 
Media format and provide sound qual- 
ity better than Redbook. 

He also says the company plans to 
sell its own digital player, the Starbox 
Earthman, which will retail for about 
$25. The device does not use moving 
parts and holds three hours of music. 

The player also has WiFi capability, 
so users can download music when 
they are not connected to the Internet. 

Mediaport Entertainment, a Salt 
Lake City -based startup, thinks it has 
a winner with its Music ATM, an 
unmanned CD- burning kiosk. The 
device allows customers to purchase 
full- length, Redbook -quality CDs, cre- 
ate compilations or download tracks 
to MP3 players. 

Mediaport says it is negotiating with 
(Continued on page 53) 
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Caparro Shopping Spree Might Include UMG Back-End 
Jim Caparro, former WEA CEO, 

continues to pursue his dream of 
building Entertainment Distribu- 
tion into a back room to the music 
industry. According to press reports, 
Caparro is negotiating with Univer- 
sal Music Group to buy its world- 
wide CD manufacturing warehous- 
ing operation. 

If his bid succeeds, Caparro's 
back -end operation will face stiff 
competition from established 
names like Deluxe, Cinram and 
Technicolor. 

UMG senior executives discussed 
the topic at a Wall Street dog -and- 
pony show a month or two back. 
One said that Universal has no 
capacity problem and that it enjoys 
the highest utilization ratio in the 
industry. But since the digital world 

continues to eat into the physical 
goods world, another exec added, 
"We would have to address it, but we 
are not there [yet]." 

Apparently UMG likes Caparro's 
offer, which probably 
includes a contract to 
provide such services to 
UMG for a number of 
years. 

Caparro would pay $30 
million for the UMG 
assets, according to sev- 
eral reports. But that 
number sounds implausi- 
ble, considering he was 
going to pay $1.2 billion 
for the Warner Music 
Group back -end. 

True, the Warner deal included 
DVD manufacturing and Ivy Hill, 
while the UMG deal doesn't involve 
those types of assets. But $30 million 
still sounds like a heavy discount, 
especially considering UMG execs 
recently repeated they see no reason 
to sell. 

Caparro will receive financing 
from Apollo Advisors, a source says. 

Caparro did not return calls, and a 
UMG spokesman declined to com- 
ment on the deal. 

Marketing warned customers it 
would delay shipping subsequent new 
releases to any account that jumped 
the June 15 street date for the Beastie 
Boys' "To the 5 Boroughs." 

Retail 
Track.. 

By Ed Christman 
echristman @billboard.com 

`BOROUGHS' EMBARGO: A couple of 
the majors are getting on the score - 
hoard, reminding accounts that they 
do enforce street dates. 

A June 8 letter from EMI Music 

Kiosks 
Continued from page 52 

the majors to expand its existing digi- 
tally licensed catalog of 35,000 tracks. 

The company has an agreement 
with Sanctuary Records Group, 
which features acts like Neil Young, 
Widespread Panic and Brian Wilson, 
as well as Excel Entertainment, a 
large Christian music distributor, and 
indie label Vapor Records. A recent 
deal with Brigham Young University 
extends the catalog of the school's 
music label, Tantara. 

Mediaport is starting out locally -in 
niche locations like nightclubs, restau- 
rants and colleges -where it can 
brand the kiosk interface and music 
library to match the tastes of the clien- 
tele. The company has rolled out seven 
kiosks in Utah, including one at West- 
minster College in Salt Lake City. In 
September, Mediaport will be available 
at furniture chain LoveSac. 

RARE SUCCESS 
Barry Sosnick, president of Earful, a 

music and home entertainment con- 
sultancy, notes that music kiosks have 
rarely, if ever, succeeded as stand -alone 
profit centers. They often suffer from 

poor in -store location, intentional and 
unintentional vandalism and recur- 
ring malfunctions. 

Sosnick believes kiosks work best as 
aids to in -store customer service. 
However, a product like Music ATM 
could catch on in such places as truck 
stops and hotels, he says, if the music 
library captures customers' interest. 

"But if they roll out too early with- 
out a depth of titles, it could devalue 
the kiosk," he adds. 

Elliot Roberts, manager for Young 
and a member of Mediaport's board of 
directors, likens the history of the 
music kiosk to that of the ATM. Declin- 
ing inventories at specialty retailers 
coupled with growing popular accept- 
ance of digital formats present a ripe 
opportunity for a new product, he says. 

The Music ATM, with a footprint of 
3.5 square feet, holds a "cached" cata- 
log of 10,000 songs and accesses its full 
library through a network connection. 

Individual tracks sell for 99 cents. 
CD burns and MP3- formatted 

music transfers -via FireWire or USB 
ports -take roughly three minutes per 
10 tracks, according to Mediaport. The 
Music ATM also functions as a free 
WiFi "hot spot," or wireless Internet 
access point. 

Mediaport has plans to place more 
kiosks in retail outlets, hotels and con- 
venience stores. 

To show the company's serious- 
ness, Susan J. Greene, EMI Music 
North America director of legal and 
business affairs, signed the letter. 

West Coast -based one -stops say 
street -date violations are under 
control. But their Midwest and 
East Coast colleagues say they 
still see violations of the majors' 
street -date policies. 

Bonn Werre, EMM executive VP, 

says the company was on guard for 
the Beasties' album because it is the 

act's first in six years. EMI Music 
North America had done a good 
job of keeping promos out of the 
hands of counterfeiters, but the 
company feared the title would 
tempt New York merchants into 
street -date violations. 

The album generated about 580 
street -date violations, then scan- 
ned about 360,000 units in its 
debut week, according to Nielsen 
SoundScan. 

Universal Music & Video Distrib- 
ution may not have sent out a letter 
about Jadakiss' "Kiss of Death," but 
word on the street was UMVD had 
"marked" the set -which would 
make jumping the June 22 street 
date a very bad idea. 

Marked product is coded with 
invisible ink or other undetectable 
means. If the album shows up early 
in an independent store that does 
not purchase directly, the label uses 
the code to identify which one -stop 
violated the street date. 

Jim Urie, president of UMVD, con- 
firms that the company marked 
copies of "Kiss of Death" for a small 
percentage of accounts. 

The album scanned 246,000 
units in its debut week and logged 

1,700 street date violations the pre- 
vious week, according to Nielsen 
SoundScan. 

Urie says UMVD has succeeded in 
controlling street dates by using a 
more comprehensive policy than 
other majors. 

"The others are targeted at retail," 
he explains. "We added a one -stop 
piece that says if a wholesaler ships 
product to arrive at a store or hands 
it over prior to Monday, then they 
have violated our street date policy. 
Even if the store has not put product 
into the bins, but one of our sales- 
men sees product in the back of a 
store, then the one -stop who sold to 
them is in violation of our policy." 

A one -stop executive cites another 
reason why accounts observe 
UMVD's street dates: "You can't 
afford to jump their street 
dates -they shut you down." 

He is alluding to the 30 or so 
wholesalers UMVD has stopped sell- 
ing to during the last few years. 
Sources suggest the company 
pruned its wholesale account base to 
comply with tightened credit limits, 
but some of those cut also reportedly 
played loose with the company's 
street -date policy. 

"BUILDING 

RELATIONSHIPS 

THAT LAST 

FOREVER" 1 
474 
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Specialty DVD Lines Get Blockbuster Promo 
BY JILL KIPNIS 

LOS ANGELES- Blockbuster theatrical features 
are not the only DVD titles receiving special mar- 
keting treatment. 

Campaigns for titles that are part of specialty 
DVD lines are approaching those for 
significant box office performers. 

Warner Home Video's two -disc 
special editions, New Line Home 
Entertainment's Infinifilm series, 
Buena Vista Home Entertainment's 
Vista series and Columbia TriStar 
Home Entertainment's Superbit 
series -all of which debuted in 
2001 -offer more extras than most 
regular DVDs, meriting event -style 
support, studio executives say. 

"Our goal is to get people in the 
store the first week to buy them just like our new - 
release titles," says Michael Radiloff, VP of the- 
atrical catalog marketing for Warner Home Video. 

Extensive bonus features, enhanced picture and 
sound and collectible packaging are just some of 
the extras these specialty DVD titles tend to offer. 

Studios say that as more consumers are becom- 
ing DVD collectors, the sales potential of specialty 
lines will remain strong. However, studios also 
expect these lines to remain a niche market. 

Studios would not divulge sales figures. 

toward people building their DVD collections is 
only going to continue. It's very addictive." 

WHV's two -disc line debuted with "Citizen 
Kane." Since then, almost 30 of the two -disc 
releases have hit the marketplace, and 15 to 20 
more are expected in the coming years. 

The most recent titles include May 

releases "Enter the Dragon, " 'Wyatt 
Earp" and the original 1956 "Around 
the World in 80 Days." Each has a 
suggested retail price of $26.99. 

Upcoming two -disc projects 
include "Goodfellas" (Aug. 17), "THX 
1138" (Sept. 14) and "The Shaw - 
shank Redemption" (Oct. 5). 

All two -disc editions sport col- 
lectible packaging, enhanced picture 
and sound and many extras. 

WHV's two -disc line is a mixture 
of DVD debuts and special editions of films previ- 
ously released on the format. The studio consid- 
ers the latter titles only if the original DVD release 
lacked extras and visual and audio quality. 

"We try to optimize each title's commercial 
potential by giving it tremendous mar- 
keting support," Radiloff says. "We 
spend significantly more on consumer 
media -and in many cases television - 
for the two -disc line than we do on most 
of our catalog releases. We frequently 
do premieres or other events." 

HIGH SALES 

Radiloff describes the sales of Warner Home 
Video's two -disc editions as "extremely" high. 

'We frequently have to make sure that retailers 
are getting enough of the product to satisfy the 
demand," he adds. "I think this whole trend 

BRINGING CONSUMERS IN 

Specialty DVDs also reach out to 
consumers, showing them what the 
technology offers, studio executives say. 

Matt Lasorsa, executive VP of mar- 

keting for New Line, says the studio created its 
Infinifilm line to "make added value more under- 
standable, more friendly and more interactive." 

Each Infinifilm title has extras that explore the 
film's theme. Pop -up navigation menus appear 
throughout the viewing of the film, allowing quick 
access to supplemental material. 
Viewers can also watch the movie 
without the pop -ups. 

New Line offers two or three new 
Infinifilm releases per year; all are 
DVD debuts. Early titles include 
"Blow," "Thirteen Days" and "15 
Minutes." Upcoming projects are 
"The Butterfly Effect" (July 6) and 
"Elf' (Nov. 16). 

Prices on Infinifilm titles vary, 
and releases can be either single- or 
double -disc sets. 

Marketing for the titles typically includes cus- 
tom TV spots. New Line also runs Infinifilm- specific 
trailers on other DVDs that explain the brand. 

Buena Vista's Vista series also varies in price 
and number of discs. Like WHV's two -disc series, 

Vista titles are a mix of DVD debuts 
and rereleases. 

Lori MacPherson, VP of brand 
marketing at Buena Vista, says the 
company looks at contemporary 
movies with a strong niche follow- 
ing or a great broad appeal. 

"And we have to have a relation- 
ship with the filmmaker to create 
special features," she adds. "We have 
tried to be true to the line, which is 

why we have so few releases." 
The Vista series includes DVD 

debuts "Signs," "Unbreakable" and "Who Framed 
Roger Rabbit." Among the rereleases are "Pearl 
Harbor," "The Sixth Sense" and "Tombstone." 

MacPherson says consumers and retailers have 
been "really receptive" to the series, even though 
the releases usually carry premium prices. 

"When we market them," she 
adds, "we try to play up the brand- 
ing and explain what Vista really 
stands for." 

ALL ABOUT THE FILM 
Columbia TriStar's Superbit 

series appeals to the tech -savvy DVD 

consumer who wants top -notch 
audio and visual quality. 

Each release in the line con- 
tains only the film, presented at 
a high bit rate and with DTS 

audio (which the studio does not use on its 
regular releases). Extra features and subtitles 
are not included. 

"Most [of] these releases have regular -release 
counterparts," Columbia TriStar VP of DVD mar- 
keting Alison Biggers says. "We are offering a 
choice to the consumer." 

Superbit titles all carry the same retail price 
and have branded menus and packaging. 

Columbia TriStar has released more than 40 
Superbit titles, including "Spider- Man," "Adap- 
tation," "Bad Boys" and "Lawrence of Arabia." 
Future releases include "Black Hawk Down." 

"With Superbit, it's not a mass distribution 
strategy," Biggers says. "The retailers that do 
carry [the line] do well with it, but it's not stocked 
everywhere. Places that are selling home theater 
systems, like a Best Buy, are more of the target." 

Warner Halts DVD Screeners For Retail 
Warner Home Video's decision 

to ban DVD screeners for retail- 
ers (Billboard, July 3) came after 
the company investigated the 
effectiveness of other studios' 
screener policies. 

Columbia TriStar Home Enter- 
tainment and Paramount 
Home Entertainment 
send only VHS screeners 
to retailers, while MGM 
Home Entertainment 
encrypts its DVD screen- 
ers. Representatives from 
these studios declined to 
comment about WHV's 
new policy. 

New Line Home 
Entertainment -which 
WHV distributes -does 

product was pirated, it would be too 
late. I believe a similar technology 
can be implemented for DVDs." 

Baker says the decision to ban 
DVD screeners also came after 
polling retailers about their DVD 
buying practices. "Most retailers 

Picture 
This.. 
By Jill Kipnis 

jkipnis@billboard.com 

not send screeners. 
Instead, it offers retailers a coupon 
for admission to its films when 
they are playing in theaters. 

"VHS is also susceptible to being 
bootlegged and pirated, though the 
quality isn't as good," WHV senior 
VP of U.S. sales Jeff Baker says. 

"There is a program that water- 
marks VHS cassettes [for] $400 or 
$450 per cassette, but it would cost 
millions to send those out," he con- 
tinues. "And when you find out the 

confirmed that previewing movies is 

not a deciding factor. They said that 
other factors such as box office per- 
formance, star power and seasonality 
are more reliable." 

Dan Bogucki, video buyer for 
Ann Arbor, Mich. -based Borders 
Books & Music says: "It's safe to 
assume that even if you haven't seen 
the movie, you have heard enough 
about it to buy it. To look after their 
own interests is good for them and 

for us, because the product is more 
likely to be fresh when we get it." 

Bogucki adds that sending out a 
trailer or extended clip could be an 
alternative to full screeners. 

According to Baker, WHV is look- 
ing to post 10- or 12- minute 
expanded trailers on its retail Web 
site, whvdirect.com. The studio may 
also consider full screeners if a film 
had a limited theatrical release. 

Universal Studios Home Video 
was the first home video company to 
ban DVD screeners (Billboard, Nov. 
22, 2003). 

TV GAINS GROUND:1ivo more 
studios are jumping aboard the TV- 

on -DVD bandwagon. 
New Line enters the category 

Sept. 7 with the release of "The 
Twilight Zone," a six-disc DVD set 
that contains all 43 episodes of the 
UPN series. The project has a sug- 
gested retail price of $59.98. 

'We were very eager to get our 
feet wet in this category because of 
the success of TV-on -DVD prod- 
ucts," New Line executive VP of 
marketing Matt Lasorsa says. "We 
are excited to do this with a title 
that has a lot of equity." 

The updated " Twilight Zone" 

series includes remakes of two clas- 
sic episodes -"The Eye of the 
Beholder" (about a woman waiting 
to see the outcome of her cosmetic 
surgery) and "The Monsters on 
Maple Street" (about a neighbor- 
hood that believes aliens disguised 
as humans have invaded). 

The new series fea 
tures performances by 
such stars as Jessica 
Simpson, Usher, Jason 
Alexander and Eriq 
LaSalle. 

Lasorsa says New ° 
Line's marketing for the 
project will include 
print ads in sci -fi publi- 
cations and consumer 
magazines. 

First Look Home 
Entertainment is also delving into 
the TV-on -DVD market for the first 
time with its Sept. 7 release 
"Unsolved Mysteries: The UFO 
Files" ($49.98). 

The company will issue episodes of 
the 15 -year hit show in genre - 
specific four -disc sets. Other releases 
will include "Scariest Ghost Stories" 
(Oct. 5) and "Astonishing Miracles" 
(Nov. 9). Three more "Unsolved Mys- 
teries" sets -"Bizarre Murders," 

"Mysterious Legends" and "Incredi- 
ble Psychics and ESP" -are expected 
next year. 

"The producers [John Cosgrove 
and Terry Meurer] were interested 
in going after a distributor that 
was smaller and could work with 
them to make the packaging 

AM-= interesting," First 
Look senior VP Bill 
Bromiley says. 

Each set will contain 
about six hours of pro- 
gramming. Extras will 
include commentaries. 

In addition to a Web - 
based marketing 
campaign, First Look will 
air commercials on Life- 
time, which still broad- 

casts the show. ( "Unsolved 
Mysteries" ran from 1988 to 1999, 
first on NBC and later on CBS; Life- 
time added new material to the exist- 
ing programs in 2001 and 2002.) 

First Look next plans to release 
the 1950s TV series "Queen for a 
Day," a strange game show /soap 
opera hybrid that may now have 
some camp appeal. Only 12 episodes 
remain, because aging destroyed 
many of the negatives. The set 
should arrive first -quarter 2005. 
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=Wä Billboard TOP DVD SALES. 

3 3 

Sales data compiled by 
Nielsen 
VideoScan 

TITLE Principal 
LABEVDISTRIBUTING LABEL &NUMBER Performers 

z 
á 

1 

%tt NUMBER 1 =1 1 Week AtNumberl 

50 FIRST DATES ( WIDESCREEN SPECIAL EDITION) Adam Sandler 
COLUMBIA TRISTAR HOME ENTERTAINMENT 01425 Drew Barrymore 

PG -13 28.98 

2 : 50 FIRST DATES (PAN & SCAN SPECIAL EDITION) Adam Sandler 
COLUMBIA TRISTAR HOME ENTERTAINMENT 06050 Drew Barrymore 

PG -13 28.98 

3 SIMPSONS: COMPLETE SEASON 4 The Simpsons 
FOXVIDEO21917 NR 49.98 

4 5 LORD OF THE RINGS: RETURN OF THE KING (WIDESCREEN 2 -DISC EDITION) Elijah Wood 
NEW LINE HOME ENTERTAINMENTNVARNER HOME VIDEO 08929 Ian McKellen PG -13 29.98 

5 1 
ALONG CAME POLLY ( WIDESCREEN) Ben Stiller 
UNIVERSAL STUDIOS HOME VIDEO 23843 Jennifer Aniston PG -13 26.98 

6 3 
MYSTIC RIVER (WIDESCREEN) 

Ti Sean P nn WARNER HOME VIDEO 27721 R 
27.98 

7 4 MYSTIC RIVER (PAN & SCAN) Sean Penn 
WARNER HOME VIDEO 27720 Tim Robbins R 2798 

8 2 ALONG CAME POLLY (PAN & SCAN) Ben Stiller 
UNIVERSAL STUDIOS HOME VIDEO 24429 Jennifer Aniston 

PG -13 26.98 

9 6 LORD OF THE RINGS: RETURN OF THE KING (PAN & SCAN 2 DISC EDITION) Elijah Wood 
NEW UNE HOME ENTERTAINMENT/WARNER HOME VIDEO 085N Ian McKellen 

PG -13 29.98 

10 9 CHAPPELLE'S SHOW SEASON ONE Dave Chappelle 
PARAMOUNT HOME ENTERTAINMENT 87991 NR 26.98 

. 

1'^ 

1 

THE WEDDING SINGER Adam Sandler 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 4660 Drew Barrymore PG -13 1498 

TUPAC SHAKUR: RESURRECTION (PAN & SCAN COLLECTOR'S EDITION) 2Pac 
PARAMOUNT HOME ENTERTAINMENT 52974 R 2E98 

CURB YOUR ENTHUSIASM (SEASON TWO) Larry David 
HBO HOMEVIDEON/ARNER HOME VIDEO 98852 Richard Lewis NR 39.98 

TUPAC RESURRECTION (WIDESCREEN SPECIAL EDITION) 2Pac 
PARAMOUNT HOME ENTERTAINMENT 43374 R 29.98 

18 MIRACLE (PAN & SCAN) Kurt Russell 
WALT DISNEY HOME ENTERTAINMENT( BUENA VISTA HOME ENTERTAINMENT 33151 

PG 29.98 

MONSTER Charlize Theron 
COLUMBIA TRISTAR HOME ENTERTAINMENT 05552 Christina Ricci R 26.98 

SPARTAN Val Kilmer 
WARNER HOME VIDEO 38801 William H. Macy 

R 2498 

12 SHREK/SHREK 3-D (2 PACK) Mike M ers 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 91712 

y 
Cameron Diaz PG 26.98 

' 

20 

21 

WE WERE SOLDIERS Mel Gibson 
PARAMOUNT HOME ENTERTAINMENT 340024 

R 14,98 

25 MIRACLE (WIDESCREEN) Kurt Russell 
:/ALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 33152 

PG 2998 

CHRONICLES OF RIDDICK: DARK FURY Animated 
UNIVERSAL STUDIOS HOME VIDEO 24884 NR 14.98 

22 10 EUROTRIP (WIDESCREEN UNRATED VERSION) Scott Mechlowicz 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 91694 NR 26.98 

23 11 
CHRONICLES OF RIDDICK: PITCH BLACK (WIDESCREEN UNRATED VERSION) Vin Diesel 

13 REAMWORKS HOME ENTERTAINMENT/UNIVERSALSTUDIOS HOME VIDEO 24772 Cole Hauser 
NR 26.98 

PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp 
.VALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 31863 Orlando Bloom 

PG -13 29.98 

40 THE LAST SAMURAI (2 DISC PAN & SCAN EDITION) Tom Cruise 
/ARNER HOME VIDEO 28382 R 29.98 

BLUE COLLAR COMEDY TOUR Jeff Foxworthy 
:VARNER HOME VIDEO 24657 Bill Engvall 

PG -13 19.98 

THE LAST SAMURAI (2 DISC WIDESCREEN EDITION) Tom Cruise 
;:ARNER HOME VIDEO 28163 R 2998 

GODFATHER (SPEICAL WIDESCREEN EDITION) Marlon Brando 
PARAMOUNT HOME ENTERTAINMENT 80494 Al Pacino R 1998 

14 OUT OF TIME Denzel Washington 
MGM HOME ENTERTAINMENT 05949 Dean Cain PG -13 1498 

THE MAGNIFICENT SEVEN (SPECIAL EDITION) Yul B rimer 
MGM HOME ENTERTAINMENT 1001837 Steve McQueen NR 19.98 

31 ' 17 BRAVEHEART Mel Gibson 
PARAMOUNT HOME ENTERTAINMENT 1558M R 19.98 

THE SIMPSONS - THE COMPLETE THIRD SEASON Animated 
20TH CENTURY FOX 06970 NR 49.98 

BIG FISH Ewan McCregor 
JLUMBIA TRISTAR HOME ENTERTAINMENT 00837 Albert Finney 

PG -13 28.98 

3A 26 FIELD OF DREAMS ( WIDESCREEN ANNIVERSARY EDITION) Kevin Costner 
I'd IVERSAL STUDIOS HOME VIDEO 20140 PG 26.98 

s 19 RESERVOIR DOGS: SPECIAL EDITION Harve Keitel 
ARTISAN HOME ENTERTAINMENT 12050 Tim Roth R 14.98 

37' 

MR. DEEDS (WIDESCREEN) Adam Sandler 
COLUMBIA TRISTAR HOME ENTERTAINMENT 07822 Winona Ryder PG -13 1498 

MASTER & COMMANDER ( WIDESCREEN) 
FOXVIDE02142t 

Russell Crowe PG-13 29.98 

38', 21 YOU GOT SERVED (SPECIAL EDITION) Marques Houston 
COLUMBIA TRISTAR HOME ENTERTAINMENT 03157 Steve Harvey PG -13 28.98 

39 $ 
SHREK Mike Myers 
UNIVERSAL STUDIOS HOMEVIOEO 90699 Cameron Diaz 

PG 1E98 

BAND OF BROTHERS Ron Livingston 
HBO HOME VIDEO/WARNER HOME VIDEO 99205 NR 119.98 
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TITLE VideoScan Principal 
LABEVDISTRIBUTING LABEL & NUMBER Performers 

6' 
1 

`d- NUMBER 1 te 4 Weeks At Number l 

LORD OF THE RINGS: RETURN OF THE KING (FULL SCREEN 2 TAPE EDRION) Elijah Wood 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 06927 Ian McKellen 

2003 PG -13 24.98 

2 2 ALONG CAME POLLY Ben Stiller 
UNIVERSAL STUDIOS HOME VIDEO 62198 Jennifer Aniston 

2004 PG -13 22.98 

3 5 "' MIRACLE 
Kurt Russell 

WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 33164 
2004 PG 24.98 

4 3 
DORA THE EXPLORER: SILLY FIESTA 

Dora The Explorer PARAMOUNT HOME ENTERTAINMENT 79593 2004 NR 9.98 

6 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 14.98 

6 4 POKEMON: JIRACHI WISH MAKER 
Pokemon WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 36331 

2004 NR 19.98 

7 19 SEABISCUIT Jeff Bridges 
UNIVERSAL STUDIOS HOME VIDEO 061427 Tobey McGuire 

2003 PG -13 14.98 

B 9 BROTHER BEAR 
Animated 

WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62242 
2003 G 24.98 

9 14 SOMETHING'S GOTTA GIVE Jack Nicholson 
COLUMBIA TRLSTAR HOME ENTERTAINMENT 01300 Diane Keaton 

2003 PG -13 14.98 

10 7 
PETER PAN Jeremy Sumpter 
UNIVERSAL STUDIOS HOME VIDEO 62689 Lynn Redgrave 

2003 PG 24.98 

11 15 HARRY POTTER AND THE CHAMBER OF SECRETS Daniel Radcliffe 
WARNER HOME VIDEO 23591 Emma Watson 

2002 PG 24.98 

12 11 
FINDING NEMO 

Animated WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30081 
2003 G 24.98 

13 10 HAUNTED MANSION Eddie Murphy 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 32091 Jennifer Tilly 

2003 PG 24.98 

14 12 CATCH THAT KID 
Kristen Stewart FOXVIDE022312 2004 PG 19.98 

15 13 CHEAPER BY THE DOZEN (2003) Steve Martin 
1IxVIOEO216E2 Bonnie Hunt 

2003 PG 22.98 

16 PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAINMENT 31E80 Orlando Bloom 

2003 PG -13 24.98 

17 18 MONA LISA SMILE 
Julia Roberts 

COLUMBIA TRI STAR HOME ENTERTAINMENT 10072 
2003 PG -13 14.98 

18 8 SPONGEBOB SQUAREPANTS: SPONGEGUARD ON DUTY 
S is PARAMOUNT HOME ENTERTAINMENT 79873 
Spongebob Squarepants I 

1840 NR 9.98 

22 THE LORD OF THE RINGS: THE TWO TOWERS Elijah Wood 
NEW LINE HOME ENTERTAINMENTNVARNER HOME VIDEO 06234 Ian McKellen 

2002 PG -13 22.98 

17 HARRY POTTER AND THE SORCERER'S STONE Daniel Radcliffe 
WARNER HOME VIDEO 21331 Emma Watson 

2001 PG 14.98 

20 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Elij11 Wood 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 5415 Ian McKellen 

2001 PG -13 22.98 

RADIO Cuba Gooding, Jr. 
COLUMBIA TRISTAR HOME ENTERTAINMENT 01305 Ed Hams 

2003 PG 14.98 

MISSING Tommy Lee Jones 
COLUMBIA TR STAR HOME ENTERTAINMENT 02544 Cate Blanchett 

2003 R 14.98 

4 16 SCARY MOVIE 3 Charlie Sheen 
DIMENSION HOME VIDEO / BUENA VISTA HOME ENTERTAINMENT 34593 Anna Fans 

2003 R 24.98 

24 BLUES CLUES: BLUE TALKS 
Blue's Clues 

PARAMOUNT HOME ENTERTAINMENT 79733 
2004 NR 9.98 

RIM gold cert. for sales of 58,000 units or $7 million in sales at suggested retail. RIAA platinum cent for sales of 100,000 units or S2 million in sales at suggested retail. 
IRMA gold certi Ìcat1On for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 million at 

suggested retail fo nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro- 
grams, and of at least 50X0 units and á2 million at suggested retail for nontheatricel titles. © 2004, VNU Business Media, Inc. and Nielsen VideoScan. All rights reserved. 
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g ¡prd TOP VIDEO RENTALS 
rights Reserved. 

s.. Principal 
diSf[IITIALS Performers 

TM ; 

rz 

Provided by Home Video Essentials, © 2004, Rentrak Corporation. All TITLE 
LABEVDISTRIBUTING LABEL & NUMBER iirN/ThAK 

NUMBER 1 pg-f, 
50 FIRST DATES 
COLUMBIA TRISTAR HOME ENTERTAINMENT 01462 

1 Week At Number 1 

Adam Sandler 
Drew Barrymore 

PG -13 

i 

MYSTIC RIVER 
WARNER HOME VIDEO 27721 

Sean Penn 
11m Robbins 

R 

ALONG CAME POLLY 
UNIVERSAL STUDIOS HOME VIDEO 23943 

Ben Stiller 
Jennifer Aniston PG -13 

4 3 
MONSTER 
COLUMBIA TRISTAR HOME ENTERTAINMENT 05552 

Charlize Theron 
Christina Ricci 

R 

5 4 EUROTRIP 
DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 91773 

Scott Mechlowicz R 

6 5 PAYCHECK 
PARAMOUNT HOME ENTERTAINMENT 3884 

Ben Affleck 
Uma Thurman PG-13 

7 6 WELCOME TO MOOSEPORT 
FOXVIOEO22111 

Gene Hackman 
Ray Romano 

PG -13 

8 SPARTAN 
WARNER HOME VIDEO 38801 

Val Kilmer 
William H. Macy 

R 

9 MY BABY'S DADDY 
WALT DISNEY HOME ENTERTAINMENT/ BUENA VISTA HOME ENTERTAINMENT 35963 

Eddie Griffin 
Method Man PG -13 

10 7 LORD OF THE RINGS: RETURN OF THE KING 
NEWUNE HOME ENTERTAINMENT/WARNER HOME VIDEO 09929 

Elijah Wood 
Ian McKellen 

PG -13 

IRMA gold certification on Ior e minimum of I2E000 units or e dollar volume of S9 million at retail for theatrically released programs, or of at Ram 25..000 units and SI mdion 11 sugge0ed read Iv nonteatrical tNes. C' IRMA platinum eroficaWn for 
a minimum sale of 25080 umts ra dollar volume of $18 million at retail for theatncally released programs, and of et least 50,[0:1 units and 12mrlmn at suggested repit tot mot eatncal Wes CPpa, VNU Business codia,Inc. All rights r served. 
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5 3 

rd, 

TOP VIDEO GAME RENTALS TM 

Provided by Home Video Essentials, © 2004, Rentrak Corporation. All rights Reserved . r earn 
TITLE í112=71611( MTI C &SCAIS Manufacturer c 

1 1 

'Y`- NUMBER 1 itri 
PS2: RED DEAD REVOLVER 

5 Weeks At Number 1 

Rockstar Games M 

2 2 P52 -NBA BALLERS Midway Entertainment NR 

q XBOX- CHRONICLES OF RIDDICK: BUTCHER BAY Vivendi Universal M 

6 P52 -NEED FOR SPEED: UNDERGROUND Electronic Arts E 

i$ 3 P52- HITMAN: CONTRACTS Eidos M 

6 5 XBOX: RED DEAD REVOLVER Rockstar Games M 

q 

XBOX -TOM CLANCY'S SPLINTER CELL: PANDORA TOMORROW Ubs T 

P52 -HARRY POTTER: PRISONER OF AZKABAN Electronic Arts E 

7 PS2- SYPHON FILTER: OMEGA STRAIN Sony Computer Entertainment M 

10 10 P52 -JAMES BOND 007: EVERYTHING OR NOTHING Electronic Arts T 

© 2004, ONU Business Media, Inc. All rights reserven 
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Retail Displays Soup Up Their Selling Power 
BY DAN DALEY 

ATLANTA -The hot button issue at 
this year's Infocomm conference 
centered on presentation tech- 
nologies, specifically digital sig- 
nage for retail applications. That 
trend can benefit the pro audio 
world as well. 

Forthcoming market research 
from several sources suggests that 
revenue per square foot of retail 
space is positively affected by the 
implementation of digital audio and 
video vs. static print displays. And an 
entire new sector is developing to 
provide retail digital signage with its 
own content. 

While large projection, plasma and 
LCD high- definition video screens 
dominated the show floor, the impact 
of audio on this fast -growing sector 

was underscored by several sound - 
oriented manufacturers. 

"Audio is prodding the video side," 
said Gary Fisher, senior product 
manager at Telex. "Formats such as 
5.1 surround are making video accel- 
erate a transi- 
tion to high - 
definition, and 
that's also affect- 
ing the content 
of what's coming 
into retail out- 
lets. There's more music, more 
music video and more sound 
effects to complement the video 
special effects." 

Fisher added that this increased 
emphasis on sound in the retail sig- 
nage sector is prompting more pro- 
fessional audio companies to pay 
greater attention to it. "We see pro 

audio R&D migrating to signage." 
Joe Knapp, audio design director 

at Walt Disney Entertainment, 
agreed. He noted that event -driven 
venues, from theme parks to the 
new trend of so- called "pop -up 

"The lighting and staging compa- 
nies have figured this out already 
and are reacting," he said. "Pro 
audio manufacturers are now begin- 
ning to realize the importance of 
this trend to their business." 

Just in time, 
some observers 
suggest, as sales 
of such high - 
cost items as 
large- format 
consoles and 

recording studios continue to falter. 
Exhibitors included not only 

pro audio brands like Audio -Tech- 
nica, Shure, Tannoy, Meyer, 
Community Sound and Mackie 
but even such brands as Fender 
and Peavey -which markets its 
Media Matrix product to the 
installed audio business. 

Common 
See p Hear Connect 
stores " -temporary and design - 
intensive retail locations from such 
companies as Target and Armani 
that are intended to enhance retail 
brand awareness -are acknowledg- 
ing the value of staging, lighting 
and audio on a par with what con- 
sumers experience at rock concerts 
and movie theaters. 

Manufacturers expect the Info - 
comm market of presentation, sig- 
nage, education, event and installed 
systems to take on more significance. 

"Audio has taken on a bigger role 
in all this," said Steve Savanyu, mar- 
keting manager for Audio -Technica. 
"It has been a projection show up 
until recently, but with more con- 
vergence of media and integration 
of systems, you can't do the kinds of 
things this show's market is trying 
to do without audio." 

Infocomm took place June 5 -11 
in Atlanta. An estimated 22,100 
people from 75 countries attended, 
a 12% increase over last year's 
attendance. They perused a smor- 
gasbord of presentation, education 
and communication technology 
products and systems from a 
record 647 companies. 

Argosy Answers Demand For Console Design 
As more people set up home stu- 

dios and use small- format digital 
consoles and digital audio worksta- 
tions, control room and studio fur- 

niture manufacturer Argosy Con- 
sole is growing. 

Now in its 10th year, Argosy is the 
brainchild of David Atkins. After 
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BILLBOARD'S 

CATEGORY 

NO. 1 SINGLES (JULY 3, 2004) 

HOT 100 R &B COUNTRY 

TITLE 

Artist/ 
Producer 
(Label) 

BURN 

Usher/ 
J. Dupri, B.M. Cox 

ILaFace/Zombe) 

IF I AIN'T GOT YOU 

Alicia Keys/ 
A. Keys 

(J/RMG) 

IF YOU EVER STOP 

LOVING ME 

Montgomery Gentry/ 
R. Rutherford 

(Columbia) 

RECORDING STUDIO(S) 

(Location) 
Engineer(s) 

SOUTHSIDE 

(Atlanta) 
Brian Frye 

KAMPO 
ELECTRIC LADY 

New York) 

Tony Black, Ann Mincieli 

SOUND KITCHEN 

(Franklin, Tenn.) 

Steve Marcantonio 

CONSOLE(S)/ 

DAWIS) 

SOL 4064 G+ SSL G Series, SSL 9080 J Custom API Legacy 

(80 input) 
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spending five years in a touring rock 
band, Atkins acquired a Mackie 8- 
Bus console and decided to build a 
home studio around it. 

But as is the case with home 
theaters, the aesthetics of the 
equipment were as important as 
their quality: A console sitting on a 
table is not only aesthetically 
unpleasing but also ergonomically 
inconvenient. 

"My wife was probably the insti- 
gator," Atkins says. "I subscribe to a 
lot of the recording magazines. They 
[always] show the beautiful large - 
format console on the cover, and 
she thought that was what I was 
going to get." 

While laboring over the design of 
a structure to house the tabletop 
mixer, a neighbor who owned a 
kitchen cabinet company took an 
interest in Atkins' dilemma. The 
rest, as they say, is history. 

The timeliness of Atkins' young 
manufacturing outfit was confirmed 

ATKINS, FRONT, WITH ARGOSY STAFF 

by the response to the first classified 
ad he placed in a recording maga- 
zine in 1994. 

"It all started with the Mackie 8- 
Bus," Atkins says. "It wasn't very 
long after that that somebody 
wanted [a console] for a [Yamaha] 
02R, and then the Soundcraft 
Ghost. As many manufacturers 
introduced tabletop models, we kept 
building con- 
soles to accom- 
modate them." 

As the DAW 
has overtaken 
professional and 
hobbyist record- 
ing alike, 
Argosy has 
modified its 
product offer- 
ings, adding 
rack enclosures 

dents enrolling in the institute's 
audio technology programs at its 
New York, Nashville and Miami 
locations will be configured with 
Apple's Soundtrack software and Pro 
Tools LE, along with a Digidesign 
Mbox. The iBooks will also include 
512 megabytes of RAM, an Airport 
Extreme Wireless network card and 
Apple's Remote Desktop software. 

Studio 
Monitor. 

By Christopher Walsh 
cwalsh @billboard.com 

for outboard 
processing hardware and two - 
track recorders, for example. 

"Quite a few people are using 
small controllers and Qwerty-type 
keyboard and mouse and [doing] 
screen -based activities," Atkins says. 
"So we designed a solution for that 
... The next thing you know, they 
want to put their 88 -note keyboard 
in there as well, so we made a modi- 
fied version for that. That has done 
very well." 

APPLE CORP.: Byron Bay, Australia - 
based SAE Institute (School of 
Audio Engineering), which oper- 
ates multimedia education facili- 
ties in 20 countries, will soon 
equip all newly enrolled U.S. stu- 
dents with individual Apple iBook 
G4 laptop computers. 

The laptops distributed to stu- 

S.I.R. ON THE MOVE: New York - 
based equipment rental and 
rehearsal facility S.I.R. (Studio 
Instrument Rentals) has sold its 
310 W. 52nd St. building to an 
investment group. 

The company has acquired an 
18,000- square -foot facility at 475 
10th Ave. that will house its rental 
operation, offices and inventory of 
instruments and sound equipment. 
An additional space for rehearsals 
will also be procured. 

S.I.R.'s West 25th Street location 
is currently being renovated. It will 
house a new 40- foot -by -70 -foot 
soundstage and studio. 

Ken Berry and Dolph Rempp 
founded S.I.R. in 1967 in Los 
Angeles. The New York location 
was established in 1974 with 
Michael Johnson. 
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Backbea 
EXECUTIVE 
TURNTABLE. 
RECORD COMPANIES: Sony Music 
U.S. in Santa Monica, Calif., 
names Piero Giramonti senior VP 
of video and DVD production. He 
was senior VP of worldwide mar- 
keting at Epic Records. 

Hollywood Records in 
Burbank, Calif., promotes 
J. Scavo to executive 
director of artist develop- 
ment. He was director of 
artist development. 

Sovereign Artists in Los 
Angeles appoints George 
Nunes president. He was 
VP of music, video and 
product development at 
NBC Enterprises. 

PUBLISHING: BMI in New 
York promotes Emily Ash- 
ton to senior director of 
government relations. She 
was director of govern- 
ment relations. 

BMG Songs in New 
York names Adam Epstein 
creative manager. He was 
national coordinator at 
Deston Songs. 

Bug Music in Los Ange- 
les elevates Laura Claar to 
director of licensing. She 
was licensing administrator. 

RADIO: Rhythmic top 40 
WKTU New York names 
Mike Juliano general sales 
manager. He was local 
sales manager at AC 
WLTW New York. 

Country KSCS and 
KTYS Dallas appoint 
Lorrin Palagi operations 
manager. He was a con- 
sultant at Zapoleon 
Media Strategies. 

Classic rock KZPS Dal- 
las names Christie Banks 
PD. She was PD of classic rock 
WARW Washington, D.C. 

AC KEGL Dallas names Mal - 
oree Hood promotion director. 
She was promotion director for 
Entercom's New Orleans radio 
operations. 

Clear Channel Radio in St. 
Louis appoints Sandi Cola 
national sales manager. She was 
national sales manager at 
news /talk KMOX St. Louis. 

Cox Radio in Birmingham, Ala., 
names Ray Nelson VP /GM. He was 
VP /GM of Clear Channel Radio 
operations in Ann Arbor, Mich. 

Mainstream top 40 WKFS and 
adult top 40 WVMX Cincinnati 
name Tommy BoDean operations 
manager/WKFS PD. He was PD at 
mainstream top 40 WZEE Madi- 

son, Wis. 
Country KTST and 

KXXY Oklahoma City pro- 
mote Bill Reed to PD/ 
music director. He was 
music director. 

Adult R &B WXMG 
Columbus, Ohio, pro- 
motes Warren Stevens to 
PD. He was assistant PD. 

PRO AUDIO: Yamaha 
Corp. of America in 
Buena Park, Calif., pro- 
motes Tom Sumner to 
VP /GM. He was GM. 

MUSIC VIDEO: CMT in 
Nashville appoints Evan 
Kroft and promotes 
Laurissa Ryan to director 
of music programming 
and talent relations. Kroft 
was interim PD /music 
director at country WUSN 
Chicago. Ryan was coordi- 
nator of music program- 
ming and talent relations. 

HOME VIDEO: Eagle Rock 
Entertainment in New 
York appoints David 
Samra Web development 
and interactive marketing 
manager. He was market- 
ing manager at Advertis- 
ing Age. 

Lions Gate Home 
Entertainment in Los 
Angeles names Mandy 
Burke home video mar- 
keting assistant. She was a 
sales and marketing spe- 
cialist at TravelNet. 

INDEPENDENT PUBLICITY: Mitch 
Schneider Organization in Sher- 
man Oaks, Calif., promotes Lathum 
Nelson to account executive. He 
was a publicist. 

Wolfson Public Relations in Los 
Angeles ups José Galván to junior 
account executive. He was an 
administrative assistant. 

RELATED FIELDS: Univision Com- 
munications in Los Angeles pro- 
motes Andrew W. Hobson to sen- 
ior executive VP /chief strategic 
officer. He was executive VP. 

Edited By Carla Hay 

People /Places /Events 

Preservation Heroes Don Henley, 
left, received an award and singer Mary McBride performed 
at the second annual Restore America: A Salute to Preserva- 
tion Gala, held June 15 at Washington, D.C.'s National Building 
Museum.The event, recognizing people dedicated to preserving 
historical landmarks, is part of a long -term initiative from 
HGTV, the National Trust for Historic Preservation and 

Save America's Treasures. Henley was honored with the 
Restore America Hero Award, along with actress Diane 
Keaton; Chicago businessman John H. Bryan; Sen. Mike 
DeWine, R -Ohio; Rep. John Lewis, D -Ga.; and the Travelers 
Conservation Foundation. (Photo: John Black) 

Talent Blooms In Bloomsbury 
Former Dr. Hook singer Dennis Locorriere, Bachman - 
Turner Overdrive singer Randy Bachman and former 10cc 
member Graham Gouldman joined forces for the U.K. 

Teenage Cancer Trust benefit concert June 13 at London's UCL 

BloomsburyTheatre. Songlink International publisher David 
Stark organized the event. Pictured, from left, are Locorriere, 
Bachman, Gouldman and Stark. (Photo: JudyTotton) 

Vib.? Honors Violator Management principals 

Chris Lighty and Mona Scott received Vibe magazine's fourth 

annual Quincy Jones Achievement Award, given to members of 

the entertainment industry who have had breakthrough accom- 

plishments. Numerous industry heavy -hitters attended the award 

celebration, which took place June 17 at the Lighthouse in New 

York. Past and present Violator clients include Busta Rhymes 
(who performed), Maxwell, 50 Cent and Missy Elliott. Pic- 

tured, from left, are Motown Records president/CEO Kedar 
Masserburg, Zomba Label Group president/CEO Barry 
Weiss, _1ghty, attorney Steve Shapiro of Davis Shapiro Lewit 
Montor e & Hayes andVibe president Kenard E. Gibbs. 

Now, Hearihis ... COMETS ON FIRE 

Artists to Watch 

The Santa Cruz, Calif. -bred power -noise ensemble Comets 
on Fire is moving to the big time, independently speaking. 
After issuing albums on Jello Biafra's Alternative Tentades 
and on Ba -Da- Bing!, the quintet moves to renascent Seattle 
indie Sub Pop Records July 27 with `Blue Cathedral." The 

ear -shattering neo- psychedelic hard rock unit, fronted by 

guitarists Ethan Miller and Ben Chasny (who also records 
as Six Organs of Admittance) and sonically manipulated 
live by echoplex wizard Noel Harmonson, has won some 
important endorsements. SonicYouth invited Comets on Fire 

to open several dates this spring, and left -field overlord 
Julian Cope called Comets on Fire "peak experience rock" in 

a lengthy rave review /manifesto posted on his U.K.Web site. 

The quintet set up the release of the album in March with 
rapturously received, high -volume performances at the 

AlterrativeTentades, Ba -Da -Bing! and Sub Pop showcases at 
the South by Southwest Music Festival in Austin. Comets on 

Fire has also opened dates for Rocket From the Tombs, 
Dead Moon and Sub Pop labelmates Kinski. Shows in 

Baltimore and NewYork in July will preface a late- summer 
series of dates. CHRIS MORRIS 
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Songwriters & Publishers 

Nonprofit's Theme: 'Oh! Stephen Foster' 
BY JIM BESSMAN 

New Nashville -based nonprofit 
American Roots Publishing, a 
national arts and education organiza- 
tion, is heralding its formation with 
the Aug. 24 release of a CD compila- 
tion, `Beautiful Dreamer: The Songs 
of Stephen Foster." 

ARP and Emergent Music Marketing 
are merchandising the RED - 
distributed release. The 18 -track disc 
features 19th -century American 
classics like "Beautiful Dreamer," "My 
Old Kentucky Home," "Camptown 
Races," "Old Folks at Home," "Oh! 
Susanna" and "Jeannie With the Light 
Brown Hair." Among the performers 
are Raul Malo; Roger McGuinn; John 
Prine; Michelle Shocked and Pete 
Anderson; Mavis Staples and Alison 
Krauss with Yo -Yo Ma; and Edgar 
Meyer and Mark O'Connor. 

Co- producer Steve Fishell, a Sugar 
Hill Records A &R exec and ARP's treas- 
urer, says inspiration for the CD came 
from a Bob Dylan quote that credited 
Foster as the source of Dylan's song - 
writing knowledge. 

Executive producer and ARP 
founder Tamara Saviano notes that the 
set is the first CD tribute to "the first 
songwriter of America," as Foster's 
New York publisher hailed him. Fos- 
ter died in 1864 at 37 with 38 cents in 
his pocket. 

"There have been tributes to Dolly 
Parton and Waylon Jennings and 
Johnny Cash and all these contempo- 
rary songwriters, but never to 
America's first great songwriter. And 
everyone else follows in his footsteps," 

Saviano says. 
'We thought one had certainly been 

done before -but it hadn't been. So it 
made sense for this to be American 
Roots Publishing's first project, because 
our mission is to preserve American 
culture, and Stephen Foster is where it 
all begins." 

Saviano recognizes that while Fos- 
ter songs like "Oh! Susanna" and 
"Camptown Races" once were staples 
of children's music classes, today's 
young generation likely has never even 
heard of Foster. Hence the impetus for 
ARP, whose primary goals are to pre- 
serve American regional culture 
through literature and art; to link 
artists and communities through edu- 
cation programs aimed at preserving, 
exposing and celebrating regional tra- 
ditions; and to support American artists 
who honor regional traditions by giv- 
ing them an outlet for their work. 

Following the release of "Beautiful 
Dreamer," ARP will team with Future 
Farmers of America in a program pre- 
miering at the FFA convention in Odo- 
ber in Louisville, Ky. The program will 
feature such teaching tools as the 

SAVIANO: LIGHTING FOSTER'S FLAME 

album, the PBS "American Experience" 
documentary on Foster, a teachers' 
guide prepared by Boston public TV 

station WGBH and Foster sheet music. 
Some participating artists from the CD 
will speak and perform. 

ARP looks to expand the program to 
other groups in 2005. It will raise funds 
by marketing the album to Americana 
music fans. 

Referring to Ken Emerson, the Fos- 
ter biographer who wrote the liner 
notes, Saviano says, "He quoted [clas- 

sical baritone] Thomas Hampson as 
saying that Foster is the trunk of the 
tree of American music -the first to 
take elements of European music and 
American slave music and cobble it 
together to make American music. And 
he wrote these songs without any radio, 
recordings or performing rights -yet 
many became hits based solely on the 
strength of the songs." 

Future ARP plans include two book 
projects: a photo essay with the Nitty 
Gritty Dirt Band's John McEuen chron- 
icling 40 years of the legendary group, 
and Texas singer /songwriter Joe Ely's 
first novel, "Super Reverb." 

"We're talking with Mavis Staples 
about a book, because [Staples Singers 
patriarch] Pops Staples left a good por- 
tion of his memoirs before he died," 
Saviano says. 

ARP's advisory board includes 
Emmylou Harris, Apple Computer co- 
founder Steve Wozniak, New West 
Records CEO Cameron Strang, Rider 
University director of American stud- 
ies Jack Sullivan and Garvan Media, 
Management & Marketing CEO 
Stephen Bond Garvan. 

Whitcomb Offers Tin Pan Alley History Lesson 
Anyone seeking knowledge of 

songwriting and publishing practices 
pertaining to popular songs of the 
early 20th century is hereby directed 
to Ian Whitcomb & the Bungalow 
Boys' "Turned On Alley." It's a 
rewarding new DVD from AIX 
Records in which Whitcomb per- 
forms classic Tin Pan Alley fare and, 
on a separate track, lectures on the 
history of the songs and the period. 

Yes, Whitcomb is the same British - 
invasion rocker whose novelty hit 
"You Tum Me 
On" reached No. 
8 in 1965 (a 

black- and -white 
"Shindig!" TV 

performance of it 
is a DVD bonus). 
But Whitcomb 
has long since 
become a promi- 
nent expert on By Jim Bessman 
pre- rock'n'roll jbessman @billboard.com 
pop songs, hav- 

is a British "stuttering song" penned 
by Arthur le Clerq and W. Dore in 
1928. Whitcomb made his own con- 
tribution to this unlamented sub - 
genre, of course, with "You Turn Me 
On" and the 1965 follow -up, "N -N- 
Nervous," which reached No. 59. 

Whitcomb's commentary is always 
informative. "Every song I do has a 
story that I tell," he says. "Irving 
Berlin's 'I Will See You in C- U -B -A,' 

for instance, was a topical song about 
prostitution." 

Words& 
Music. 

ing documented 
them in print and on radio as well as 
on record. 

"I love songwriters and I'm a 
songwriter myself," says Whitcomb, 
whose disc includes one original 
(sentimental throwback "When We're 
Dancing ") among a mixed bag of vin- 
tage songs. 

While some, like "When You're 
Smiling," are familiar, many are 
obscure. "Dada! Dada!," for instance, 

But Whitcomb notes that his 
own "When We're Dancing" shows 
that "this old style of songwriting 
isn't gone -that you can still write 
verse and chorus and not sound 
old- fashioned." Whitcomb is refer- 
ring to the opening verse that tradi- 
tionally introduced Tin Pan Alley - 

era songs but is now rarely 
performed. Whitcomb delivers the 
1931 standard "Heartaches" on the 

DVD, verse intact. 
The song was published by Abe 

Olman, one of many now -deceased 
songwriting and publishing legends 
whom Whitcomb interviewed on 
videotape while researching his 1972 
book "After the Ball -A Chronicle of 
Pop Music From Ragtime to Rock." 

Other interviewees included Harry 
Warren, whose "Pasadena," co -writ- 
ten with lyricists Grant Clarke and 
Edgar Leslie, is another song that 
Whitcomb performs on his DVD; 

Leslie, Johnny Marks; and George 
Gershwin's "Swanee" collaborator 
Irving Caesar. Whitcomb hopes to 
get these interviews out on DVD, too. 

Meanwhile, he's excited that seven 
of his albums were released on CD last 
year in Japan ( "I couldn't figure out 
why, because my words are so impor- 
tant!"). He is also proud of his latest 
Mel Bay ukulele instructional book, 
"The Cat's Meow Ukulele Favorites 
From the Roaring liventies." 

On the DVD's "Painted, Tainted 
Rose," incidentally, Whitcomb can be 
seen playing a "fluke" ukulele 
designed by uke kook and former 
Billboard associate publisher Jim 
Beloff. Penned by Peter De Angelis 
and Jean Sawyer, the 1963 Al Mar- 
tino hit is the youngest song on the 
DVD -next to Whitcomb's. 

STAR POWER: The ID'ing here a cou- 
ple of weeks ago of Dayna Kurtz as 
the singer of "Twinkle, Twinlde Little 

WHITCOMB, LEFT, PERFORMS WITH THE WHITE STAR ORCHESTRA IN 1998 ATTHE 
HUNTINGTON LIBRARY IN SAN MARINO, CALIF. 

Star" in the Sheraton Hotel TV cam- 
paign drew a surprising response, but 
at least one other fan at her June 18 
opening set for Richard Thompson at 
New York's Irving Plaza knew enough 
to yell it out as a request. 

"I'm trying to get a deal on a hotel 
room!" Kurtz responded. I must note 
her performance of 1930s French 
chanteuse Lucienne Boyer's exquis- 
itely haunting ballad "Parlez -Moi 
D'Amour," which is on Kurtz's "Post- 
cards From Amsterdam" concert 
DVD and familiar to fans of the 1991 
"Henry & June" film soundtrack. 

As for Thompson's typically exqui- 
site set, he somehow managed to 
insert a couple of verses of Desmond 

Dekker & the Aces' 1968 ska smash 
"Israelites" into his own 1999 classic 
"Crawl Back (Under My Stone)." 

"We were just rifting onstage one 
night, and various reggae tunes 
crept into the mix, the rhythm 
being compatible," Thompson says. 
"I've always loved the song, so it 
gets an airing regularly -though 
sometimes we do 'Uptown Top 
Ranking' or 'Soul Shakedown.' I had 
to look up the lyrics on the 
Net -they are a little tricky." 

No shit! It wasn't until I looked 
them up myself that I realized the 
opening line is not "Get up in the 
morning, saute thing for breakfast" 
but "slaving for bread, sir." 
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61 
Roxy Music 
members 
reunite on 

guitarist Phil 
Manzanera 's 

sixth solo 
album GI 

D KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 

Canada's teen 
market has 
embraced the 
second album from 
Ontario indie act 
Alexisonfire. 

Alexisonfire Screams 
Into The Mainstream 

BY LARRY LeBLANC 

TORONTO -Two- year -old Canadian scream- 
core band Alexisonfire is enjoying an impressive 
mainstream breakthrough on its home turf. 

The indie band's sophomore album, "Watch 
Out!," released June 8 in Canada, debuted on 
the country's album chart at No. 6. The set sold 
6,580 copies, according to Nielsen SoundScan. 
The following week, it shipped a healthy 3,131 
units to rest at No. 20. 

These numbers represent a significant leap 
for the band from its self -titled 2002 debut, 
which peaked at No. 127 and eventually sold 
30,000 units in Canada. 

Independent label Distort Entertainment 
issued both albums in Canada; EMI Music 
Canada distributed them. 

The strong chart debut astonished the band. 
"We had high expectations, but not that high," 
singer /guitarist Dallas Green admits. "We didn't 
think we would scan almost 7,000 copies. We 

didn't have a new video. This was [the result of] 
word -of -mouth and some TV commercials." 

Albany, N.Y. -based Equal Vision released 
"Watch Out!" in the United States June 29. 
It also put out Alexisonfire's debut in 2003. 
Sorepoint/Eat Sleep in London will release 
the first album in Europe in August and 
"Watch Out!" in November. Tokyo -based 
Imperial Records will release the debut in 
August in Japan, followed by "Watch Out!" 
in October. 

Despite support from only a handful of 
Canadian radio stations, the St. Catherines, 
Ontario, band -Green, singer George Pettit, 
guitarist Wade MacNeil, bassist Chris Steele 
and drummer Jesse Ingelevics- emerged 
from the hardcore underground to be 
embraced by Canada's teen market. 

Alexisonfire vividly portrayed its gritty 
sound -Pettit once described it as "two 
Catholic high- school girls in mid -knife- fight" 

(Continued on page 69) 

62 
Mushroom's 
Ian James says 
Australian 
indie 
publishers 
share artists' 
spirit 

Warner China 
Integrates Biz 

BY TIM CULPAN 

TAIPEI, Taiwan -A major change in 
the regional structure at Warner Music 
reflects the increasing importance of 
Mandarin repertoire in Asia. 

Warner Music Taiwan managing 
director Samuel Chou has been named 
to the newly created position of Warner 
Music regional Chinese chairman. The 
move is seen as an attempt by Warner 
Music International to consolidate the 
markets known as Greater China -Tai- 
wan, Hong Kong and mainland China. 

"The integration of the Chinese busi- 
ness is more and more important," 
Chou says. "Repertoire flows automat- 
ically between [the three markets]. An 
artist we promote in Taiwan will also 
be popular in China and Hong Kong." 

Chou will maintain his position at the 
Taiwan company, and the Warner affili- 
ates in the three markets he oversees 
will remain independent. Warner Hong 
Kong managing director Gary Chan and 
Beijing -based China managing director 
Zorro Xu will report to Chou. 

Of the 109 staffers reporting to 
Chou under the new structure, 55 are 
based in Taiwan, 30 in China and 24 

in Hong Kong. 
Chou expects to continue to spend 

about two- thirds of his time here, trav- 
eling monthly to Hong Kong and 
mainland China. He reports to Hong 
Kong -based Warner Music Asia Pacific 
president Lachie Rutherford. 

Rutherford calls the promotion of 
Chou a "critical change" to the 
major's team. 

"I am confident Samuel, one of the 
region's most talented executives, will 
face the booming opportunities in this 
market," Rutherford says. "I have no 
doubt we will continue to increase our 
scale in mainland China." 

The new structure streamlines the 
key areas of marketing and artist 
development. 

Warner currently releases albums 
simultaneously across the region's 
markets, whereas in the past it released 
them sequentially. But artists tend to 
promote in their home country first 
before traveling elsewhere. 

"[That] regional Chinese marketing 
system will remain the same, but the 
resources in Greater China will be bet- 
ter integrated," Chou says. 

(Continued on page 62) 

Fnac Expands 
French Music Retailer Adds Stores In Spain, Greece 

BY JAMES MARTIN 

France's largest music retailer is 
accelerating its worldwide expansion. 

Paris -based Fnac- 
which opens its sixth 
Brazilian store July 6 in 
Brasilia -has announced 
plans for two outlets in 
Spain to bow by early 
2005. These stores, both 
in Madrid, will bring 
Fnac's total in Spain 
to 11. 

Additionally, Fnac plans 
to open its first two out- 
lets in Greece this year, 
through a 50/50 partner- 
ship with local retailer 
Marinopoulos. The latter has a num- 
ber of international trading part- 
ners, including French hypermarket 
chain Carrefour and U.S. coffee 

operation Starbucks. 
Fnac has six stores in Belgium, 

seven in Portugal, six in Taiwan 
(through a joint venture with local 

retailer Shin Kong Mit - 
sukoshi), five in Italy and 
one in Switzerland. The 
music chain also has a 
French online operation, 
fnac.com. 

Fnac is part of French 
retail conglomerate Pin - 
ault Printemps- Redoute. 
Fnac's 67 French stores 
led the country's music 
market with a 25.2% share 
in 2003, according to 
research company Gfk. 

Recorded music ac- 
counts for about 15% of Fnac's glob- 
al sales, according to the company. 
The rest comes from other home - 

(Continued on page 62) 
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(SOUNOSCAN JAPAN) 06/30/04 

SINGLES 

LOCOLOTION 
ORANGE RANGE SONY 

SIGN 
MR. CHILDREN TOY'S FACTORY 

HITOMI WO TOJITE 
KEN HIRAI DEFSTAR 

KOKORO ODORU (FIRST LIMITED VERSION) 
NOBODYKNOWS. SONY MUSIC ASSOCIATED RECORDS 

KAKEGAENO NAIMONO 
CARD 13-GRAM 

HEY! (COMPLETE LIMITED EDITION) 
10 -FEET UNIVERSAL 

KEKKON TOUKON KOUSHINKYOKU "MABUDACHI" 
KISHIDAN TOSHIBA/EMI 

JIYUU ENO SHOTAI 
L'ARC EN CIEL KI /BON 

WAVER (FIRST LIMITED VERSION) 
TSUYOSHI DO MOTO JOHNNY'S ENTERTAINMENT 

NEGIMA! MAHORA CYUTOUBU 2 -A SEPTEMBER 
UNDOUBU NAKAYOSHI YONINGUMI KING 

ALBUMS 
TMG 
TMG (FIRST VERSION WITH DVD) VERMILLION RECORDS 

SUKIMASU ICCHI 
NATSUGUMO NOISE (LTD 1ST VERSION SUD) BMG FUNHOUSE 

SOUNDTRACK 
FUYO NO SONATA UNITED ASIA ENTERTAINMENT 

MISIA 
MISIA LOVE & BALADS -THE BEST BALLADS C BMG FUNHOUSE 

FIRE BALL 
FIST & FIRE TOSHIBA/EMI 

M -FLOW 
ASTROMANTIC AVER TRAX 

Al 
2004 A.I. UNIVERSAL 

MIKI IMAI 
IVORY Ill TOSHIBA/EMI 

NAOTARO MORIYAMA 
ARATANARU KOUSHINRYOU WO MO UNIVERSAL 

YONGHA PAK 
KIBYORU PONY CANYON 
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NEW 
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NEW 
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THE OFFICIAL UK CHARTS CO.) 06/28/04 

SINGLES 

OBVIOUSLY 
McFLY UNIVERSAL 

EVERYTIME 
BRITNEY SPEARS JIVE 

I DON'T WANNA KNOW 
MARIO WINANS FT. ENYA & P. DIDDY BAD BOY 

ROSES 
OUTKAST ARISTA 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

EYES ON YOU 
JAY SEAN FT. RISHI RICH PROJECT RELENTLESS 

TRICK ME 
KELIS VIRGIN 

COME ON ENGLAND 
4 -4 -2 GUT 

COME AS YOU ARE 
BEVERLEY KNIGHT PARLOPHONE 

DA YA THINK I'M SEXY 
GIRLS OF FHM 2P5L 
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10 
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ISNEP /IFOP/TITE- LIVE) 06 /30/04 

SINGLES 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

FEMME LIKE U 
K -MARS EAST WEST 

LE POULAILLER 
LE 6 -9 ULM 

SOBRI NOTRE DESTIN 
LESLIE MA INT. 

FACE A LA MER 
CALOGERO & PASSI MERCURY 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON JIVE 

MOURIR DEMAIN 
NATASHA ST -PIER FT. PASCAL OBISPO EPIC 

CALIFORNIA DREAMIN' 
ROYAL GIGOLOS SCORPIO 

MA REVOLUTION 
JENIFER MERCURY 

CAN YOU FEEL IT 
JEAN -ROCH WARNER BROS. 

ALBUMS 
SOUNDTRACK 
LES CHORISTES MARC MUSIC/WEA 

FRANCIS CABREL 
LES BEAUX DEGATS COLUMBIA 

VARIOUS ARTISTS 
RAI N B FEVER EPIC 

JENIFER 
LE PASSAGE MERCURY 

MICHEL SARDOU 
OU PLAISIR UNIVERSAL 

YANNICK NOAH 
POKHARA SAINT GEORGE /COLUMBIA 

CALOGERO 
3 MERCURY 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

CORNEILLE 
PARCE OU' ON VIENT DE LOIN WAGRAM 

CELINE DION 
A NEW DAY -LIVE IN LAS VEGAS COLUMBIA 
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(MEDIA CONTROL/ 06/30/04 

SINGLES 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

ONKELZ VS. JESUS 
BOEHSE ONKELZ SPV 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

F * *K IT I DON'T WANT YOU BACK) 
EAMON JIVE 

THIS LOVE 
MAROONS J 

EVERYTIME 
BRITNEY SPEARS JIVE 

CHOCOLATE (CHOCO CHOCO) 
SOUL CONTROL NA R 

I DON'T WANNA KNOW 
MARIO WINANS FT. ENYA & P. BIDDY BAD BOY/UNIVERSAL 

FORCA 
NELLY FURTADO DREAMWORKS 

TRICK ME 
KELIS VIRGIN 

ALBUMS 
NIGHTWISH 
ONCE EAST WEST 

SOHNE MANNHEIMS 
NOIZ UNIVERSAL 

SOUNDTRACK 
MAMMA MIA! (GERMAN VERSION) UNIVERSAL 

NELLY FURTADO 
FOLKLORE DREAMWORKS 

VANILLA NINJA 
TRACES OF SADNESS SONY 

BEASTIE BOYS 
TO THE 5 BOROUGHS CAPITOL 

ZUCCHERO FORNACIARI 
ZUCCHERO & CO. POLYDOR 

MAROONS 
SONGS ABOUT JANE ARIOLA 

AVRIL LAVIGNE 
UNDER MY SKIN ARISTA 

MOTORHEAD 
INFERNO SPV 
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NEW 
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10 
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NEW 

NEW 

NEW 
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NEW 
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12 

NEW 
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11 

10 
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1 

ALBUMS 
THE STREETS 
A GRAND DON'T COME FOR FREE LOCKED ON/679 

SCISSOR SISTERS 
SCISSOR SISTERS POLYOOR 

KEANE 
HOPES AND FEARS ISLAND 

USHER 
CONFESSIONS ARISTA 

JOSS STONE 
THE SOUL SESSIONS RELENTLESSNIRGIN 

DONNA SUMMER 
THE JOURNEY -THE VERY BEST OF MERCURY 

BEASTIE BOYS 
TO THE 5 BOROUGHS CAPITOL 

MARIO WINANS 
HURT NO MORE BAD BOY 

BADLY DRAWN BOY 
ONE PLUS ONE IS ONE TWISTED NERVE/XL 

FAITHLESS 
NO ROOTS CHEEKY / ARISTA 
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NEW 
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4 NEW 

7 NEW 

CANADA ITALY SPAIN AUSTRALIA 
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RE 

ISOUNSSCAN I07 /10/04 

SINGLES 

I BELIEVE 
FANTASIA J /BMG 

YEAH! 
USHER FT. LIL JON & LUDACRIS LaFACEBMG 

EVERYTIME 
BRITNEY SPEARS JIVE/BMG 

AMAZING 
GEORGE MICHAEL AEGEAN /EPIC /SONY MUSIC 

THAT'S ALL RIGHT 
ELVIS PRESLEY RCA/BMG SPECIAL MARKETSGROUPBMG 

CH -CHECK IT OUT 
BEASTIE BOYS BROOKLYN OUST / CAPITOL/EMI 

NAUGHTY GIRL 
BEYONCE COLUMBIA/SONY MUSIC 

MY IMMORTAL 
EVANESCENCE WIND -UP /EPIC /SONY MUSIC 

SOLITAIRE/THE WAY 
CLAY AIKEN RCA/BMG 

COME CLEAN 
HILARY DUFF BUENA VISTA/HOLLYWOOD/UNIVERSAL 

ALBUMS 
AVRIL LAVIGNE 
UNDER MY SKIN ARISTA/RCA/BMG 

BEASTIE BOYS 
TO THE 5 BOROUGHS BROOKLYN DUST /CAPITOL/EMI 

CELINE DION 
A NEW DAY... LIVE IN LAS VEGAS EPIC /SONY MUSIC 

USHER 
CONFESSIONS LaFACE /BMG 

VELVET REVOLVER 
CONTRABAND RCA/BMG 

BLACK EYED PEAS 
ELEPHUNK A &M /INTERSCOPE/UNIVERSAL 

DIANA KRALL 
THE GIRL IN THE OTHER ROOM VERVE/UNIVERSAL 

GUNS N' ROSES 
GREATEST HITS GEFFEN/UNIVERSAL 

D12 
012 WORLD SHADY/INTERSCOPE /UNIVERSAL 

EVANESCENCE 
FALLEN WIND -UP /EPIC /SONY MUSIC 
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(FIMI /NIELSEN106/28/04 

SINGLES 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON JIVE 

TO WHO IT SAYS TO ME 
BLUE VIRGIN 

YEAH! 
USHER FT. LUDACRIS & LIL JON ARISTA 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

THIS LOVE 
MAROONS J 

FINGENDO LA POESIA 
MARLENE KUNTZ VIRGIN 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA & P BIDDY BAD BOY/UNIVERSAL 

IL GRANDE BABOOMBA 
ZUCCHERO FORNACIARI POLYDOR 

DON'T TELL ME 
AVRIL LAVIGNE ARISTA 

LE LOUVRE 
PREZIOSO & MARVIN TIME RECORDS 

ALBUMS 
VASCO ROSSI 
BUONI 0 CATTIVI CAPITOL 

ZUCCHERO FORNACIARI 
ZUCCHERO & CO. POLYDOR 

PEZZALI MAX /883 
IL MONDO INSIEME A TE CGD 

MICHAEL BUBLÉ 
MICHAEL RUBLE REPRISE 

POOH 
COD ASCOLTA 

MANGO 
TI PORTO IN AFRICA WEA 

BIAGIO ANTONACCI 
CONVIVENDO PARTE 1 IRIS 

ANASTACIA 
ANASTACIA EPIC 

AVRIL LAVIGNE 
UNDER MY SKIN ARISTA 

MAROONS 
SONGS ABOUT JANE J 
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IAFVVEMEOIA CONTROL) 06/3W04 

SINGLES 

Y ADEMAS ES IMPOSIBLE 
LOS PLANETAS RCA 

MUSICA PARA UNA BODA 
NACHO CANO Y LA OSM RCA 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

PAELA MAMA 
YULIA BLANCO V NEGRO 

MALO 
BEBE VIRGIN 

MIRAME BIEN- REMIXES- 
OBK CAPITOL 

SUMMER SUNSHINE 
THE CURS ATLANTIC 

THE UNNAMED FEELING EP 
METALLICA MERCURY 

QUE TENGAS SUERTECITA 
BUNBURY CAPITOL 

OBSESION HSP 
AVENTURA BIG MOON 

ALBUMS 
LOS LUNNIS 
VACACIONES CON LOS LUNNIS SONY 

MARC ANTHONY 
AMAR SIN METIRAS SONY 

3 +2 
GIRANDO SIN PRIVADO VALE MUSIC 

ANTONIO OROZCO 
EL PRINCIPO DEL COMIENZO UNIVERSAL 

BEBRáTELARANAS VIRGIN 

THE CORRS 
BORROWED HEAVEN ATLANTIC 

ESTOPA 
LA CALLE ES TUYA? ARIOLA 

ALEJANDRO SANZ 
NO ES LO MISMO WEA 

ANASTACIA 
ANASTACIA EPIC 

KETAMA 
10 PA' KETAMA UNIVERSAL 
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(ARIA) 06/28/04 

SINGLES 

EVERYTIME 
BRITNEY SPEARS JIVE 

F.U.R.B. (F U RIGHT BACK) 
FRANKEE ALL AROUND THE WORLD/MA RO 

BURN 
USHER ARISTA 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA & P DIDDY BAD BOY /UNIVERSAL 

TRICK ME 
KELIS VIRGIN 

ROSES 
OUTKAST ARISTA 

TIPSY 
J -KWON BMG 

HEARTBREAKER 
KAYNE TAYLOR UNIVERSAL 

THE REASON 
HOOBASTANK ISLAND 

LET'S GET IT STARTED 
BLACK EYED PEAS AGM 

ALBUMS 
KASEY CHAMBERS 
WAYWARD ANGEL CAPITOL 

PETE MURRAY 
FEELER COLUMBIA 

JET 
GET BORN CAPITOL 

BEASTIE BOYS 
TO THE 5 BOROUGHS CAPITOL 

THE 
SÉ OVER 

BUTLER TRIO 

USHER 
CONFESSIONS ARISTA 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

MICHAEL BUBLE 
MICHAEL RUBLE WARNER BROS. 

SOUNDTRACK -SHREK 2 
SHREK 2 MCA 

ANASTACIA 
ANASTACIA EPIC 
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NEW 
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THE NETHERLANDS SWEDEN NORWAY SWITZERLAND 

g3 
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NEW 
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MEGA CHARTS BV) 06/25/04 

SINGLES 
HOLIDAY IN SPAIN 
COUNTING CROWS & BLOF UNIVERSAL 

T' IS STIL (ANN DE OVERKANT) 
ACDA EN DEM NNIK SONY 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA & P. DIDDY BAD BOY/UNIVERSAL 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

TRICK ME 
KELIS VIRGIN 

ALBUMS 
BORIS 
RELY ON ME BMG 

COUNTING CROWS 
FILMS ABOUT GHOSTS -BEST OF POLYDOR 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

TIESTO 
JUST BE BLACK HOLE RECORDS 

THE LION KING 
HET NEDERLANDSE CAST ALBUM UNIVERSAL 

- / 53 IGLFI0625f4 c3 
SINGLES 

33 
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NEW 

4 
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(VERDENS GANG NORWAY) 06/28/04 

SINGLES 
DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

STANDING TALL 
KJARTAN RCA 

EVERYTIME 
BRITNEY SPEARS JIVE 

F.U.R.B (F U RIGHT BACK) 
FRANKEE ALL AROUND THE WORLD /MA RO 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA & P 5100V BAD BOY/UNIVERSAL 

ALBUMS 
ODD NORDSTOGA 

KINGS OF CONVENIENCE 
RIOT ON AN EMPTY STREET SOURCE 

KATIE MELUA 
CALL OFF THE SEARCH DRAMATICS 

CORNELIS VREESWIJK 
BASTA HP PRODUCTION 

NIGHTWISH 
ONCE NUCLEAR BLAST 
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/MEDIA CONTROL 10ti;29104 

SINGLES 
DRAGOSTEA DIN TEI 
OZONE MEDIA SERVICES/TIME 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON JIVE 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

CHOCOLATE (CHOCO CHOCO) 
SOUL CONTROL BMG 

I DON'T WANNA KNOW 
MARIO WINANS FT ENTA & P. DIDDY BAD BOY /UNIVERSAL 

ALBUMS 
Z URIF 

WEST WEST sou 

ZUCCHERO FORNACIARI 
ZUCCHERO & CO POLYBOR 

CARMEN FENK 
FENKADELIC UNIVERSAL 

NIGHTWISH 
ONCE MUSIKVERTRIEB 

BEASTIE BOYS 
TO THE 5 BOROUGHS EMI 
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1 1 

2 4 

3 2 

4 6 

5 3 

HEJ HEJ MONIKA 
NIC & THE FAMILY METRONOME 

IN MED BOLLEN 
MARKOOLIO BONNIER 

INGEN VILL VETA VAR DU KOPT DIN TROJA 
RAYMOND & MARIA WARNER 

EVERYTIME 
BRITNEY SPEARS JIVE 

TUFFA TIDER /EN STEN VID EN SJO I EN SKOG 
GYLLENE TIGER CAPITOL 
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1 1 

2 2 

3 6 

4 4 

5 3 

ALBUMS 
GYLLENE TIDER 1 

FINN FEM FEL CAPITOL 

VIKINGARNA 2 
BASTA KRAMGOA LATARNA FRITUNA 

TED GARDESTAD 3 
SOL VIND & VATTEN DET BASTA UNIVERSAL 

AGNETHA FALTSKOG 4 
MY COLOURING BOOK WEA 

NIGHTWISH 5 
ONCE NUCLEAR BLAST 
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AUSTRIA 
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(AUSTRIAN IFPI /AUSTRIA TOP 40)0628/04 

SINGLES 
DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

FAMO**K 
N 

IT 
J 

SI 
VE 
DONT WANT YOU BACK) 

E 

CHOCOLATE (CHOCO CHOCO) 
SOUL CONTROL NA KLAR 

EVERYTIME 
BRITNEY SPEARS JIVE 

ALBUMS 
SOHNE MANNHEIMS 
NOIZ SOHNE MANNHEIMS/UNIVERSAL 

CHRISTINA 
SOLL DAS WIRKLICH ALLES SEIN UNIVERSAL 

ZUCCHERO FORNACIARI 
ZUCCHERO & CO. POLYDOR 

VANILLA NINJA 
TRACES OF SADNESS SONY 

AVRIL LAVIGNE 
UNDER MY SKIN ARISTA 

DENMARK 

1 
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NEW 

(IFPI, NIELSEN MARKETING RESEARCH) 06/29/04 

SINGLES 
TEAM EASY ON 
DRENGENE FRA ANGORA PLAYGROUND 

HVOR VI FRA 
VARIOUS ARTISTS UNIVERSAL 

MAN BINDER OS PAS MUND OG HAND 
OUTLANDISH BMG 

I DON'T WANNA KNOW 
MARIOMNANSIT.ENYA &P.DIDDY BADBOYNNNERSAL 

EVERYTIME 
BRITNEY SPEARS JIVE 

ALBUMS 
VARIOUS ARTISTS 
PA DANSIO:LAEBER- 16LEONARD PLAYGROUND 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

ANNE GADEGAARD 
INI MINI MINY MY WAY MUSIC 

NIK & JAY 
2 CAPITOL 

THOMAS HELMIG 
EL CAMINO BMG 
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IRELAND 

1 

I 

I IRMA/CHART TRACK) 06/25/04 

SINGLES 
EVERYTIME 
BRITNEY SPEARS JIVE 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA & P. DIDDY BAD BOY 

THE LANGER 
TIM O'RIORDAN HIGHFORT 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

TRICK ME 
KEOS VIRGIN 

ALBUMS 
PLANXTY 
UVE2004 COLUMBIA 

THIN LIZZY 
GREATEST HITS UMW 

THE STREETS 
A GRAND DONT COME FOR FREE LOCKED ONN679 

USHER 
CONFESSIONS ARISTA 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

GREECE 
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3 RE 
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NEW 

a 

(IFPI GREECE/DELOITTE & TOUCHE) 0B/26/U 

SINGLES 
SHAKE IT 
SAKIS ROUVAS MINOS 

WILD DANCES 
RUSLANA EMI 

FAME STORY NO. 11 
FAME STORY BAND HEAVEN 

FAME STORY NO. 9 
FAME STORY BAND HEAVEN 

FAME STORY NO. 10 
FAME STORY BAND HEAVEN 

ALBUMS 
AVRIL LAVIGNE 
UNDER MY SKIN MINOS 

P.J. HARVEY 
UH HUH HER ISLAND 

FAITHLESS 
NO ROOTS CHEEKY / MINOS 

LENNY KRAVITZ 
BAPTISM VIRGIN 

ANASTACIA 
ANASTACIA EPIC 
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4 
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BELGIUM/WALLONIA 

1 

1 

(PROMUVI) 06/23/04 

SINGLES 
DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

PARLE MOI 
NADIYA COLUMBIA 

OBSESSION 
AVENTURA WALBOOMERS MUSIC 

CALIFORNIA DREAMIN' 
ROYAL GIGOLOS ARS 

EVERYTIME 
BRITNEY SPEARS JIVE 

ALBUMS 
FRANCIS CABREL 
LES BEAUX DEGATS COLUMBIA 

MICHEL SARDOU 
DU PLAISIR ISLAND 

JENIFER 
LE PASSAGE MERCURY 

LARA FABIAN 
A WONDERFUL LIFE COLUMBIA 

ISABELLE BOULAY 
TOUT UN JOUR V2 
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10 

PORTUGAL 

IRIMI06/29/04 

ALBUMS 
XUTOS & PONTAPES 
0 MUNDO AO CONTRARIO MERCURY 

DA WEASEL 
RE- DEFINICOES CAPITOL 

MADREDEUS 
UM AMOR INFINITO CAPITOL 

NELLY FURTADO 
FOLKLORE DREAMWORKS 

AVRIL LAVIGNE 
UNDER MY SKIN ARISTA 

TORANJA 
ESGUISSOS POLYDOR 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

ANASTACIA 
ANASTACIA EPIC 

EVANESCENCE 
FALLEN WIND -UP 

NORAH JONES 
FEELS LIKE HOME EMI 

NEW ZEALAND 

1 

3 

4 

5 

(RECORD PUBLICATIONS LT0.106/28/04 

SINGLES 
THEY CAN'T TAKE THAT WAY 
BEN LUMMIS BMG 

BURN 
USHER ARISTA 

FOOL'S LOVE 
MISFITS OF SCIENCE HOOF 

I DON'T WANNA KNOW 
MARIO WINANS FT. ENYA & P. DIDDY BAD BOY 

YEAH! 
USHER FT. LUDACRIS & UL JON ARISTA 

ALBUMS 
BEN LUMMIS 
ONE ROAD BMG 

USHER 
CONFESSIONS ARISTA 

AMICI FOREVER 
THE OPERA BAND ARISTABMG 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

BLACK EYED PEAS 
ELEPHUNK INTERSCOPE 

CZECH REPUBLIC 

3 ® 
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11 
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12 

18 

13 
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nFPI) 0625/04 

ALBUMS 
DANIEL LANDA 
VLTAVA TOUR EMI 

RICHARD MULLER 
MONOGAMNYVZTAH UNIVERSAL 

LUCIE 
LUCIE V OPERE BONTON 

MICHAL DAVID 
NEJVETSI ITALSKEHITY BONTON 

KABAT 
DOLE DOLE EMI 

TATA BOJS 
NANOALBUM WARNER 

TOUCH 
TOUCH PARTY UNIVERSAL 

KABAT 
SUMA SUMARUM EMI 

CHINASKI 
PREMIUM/13E5T OF1593 -2003 UNIVERSAL 

ANASTACIA 
ANASTACIA EPIC 

COMMON CURRENCY 
A weekly scorecard of albums sinful aneously affair ing top 10 chart status 

in three or more leading world ma kets. 
Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sory U. Universal, W: Warner 

ARTIST USA EUR JPN UK GER FRA CAN SPN AUS ITA 

ANASTACIA 
Anastacia (S) 

BEASTIE BOYS 
To the 5Borourhs E 

AVRIL LAVIGNE 10 UIIdY: M. S .,., /181 

USHER 
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9 8 
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ZUCssi 
ZUCCHEE RO FORNACIARI 
Zucchero & Co. (U) 

1111 
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06/30/04 

SINGLES SALES 

DRAGOSTEA DIN TEI 
0 -ZONE MEDIA SERVICES/TIME 

I DON'T WANNA KNOW 
MARIO WINANS FT ENYA &P DIDDY BAD BOY/UNIVERSAL 

F * *K IT (I DON'T WANT YOU BACK) 
EAMON 

EVERYTIME 
BRITNEY SPEARS JIVE 

DRAGOSTEA DIN TEI 
HAIDUCII UNIVERSO 

TRICK ME 
KELIS VIRGIN 

OBVIOUSLY 
McFLY UNIVERSAL 

THIS LOVE 
MAROON5 J 

FEMME LIKE U 
K -MARO EAST WEST 

ROSES 
OUTKAST ARISTA 

LE POULAILLER 
LE6 -9 ULM 

ONKELZ VS. JESUS 
BOEHSEONKELZ SPV 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

YEAH! 
USHER FT. LUDACRIS & UL JON ARISTA 

F.U.R.B. (F U RIGHT BACK) 
FRANKEE ALL AROUND THE WORLD/MARRO 

SOBRI NOTRE DESTIN 
LESLIE MS INT. 

FACE A LA MER 
CALOGERO & PASSI MERCURY 

DIP IT LOW 
CHRISTINA MILIAN ISLAND/DEF JAM 

HOTEL 
CASSIDY FT. R. KELLY J 

MY BAND 
612 FT. EMINEM INTERSCOPE 

ALBUM SALES 

NIGHTWISH 
ONCE NUCLEAR BLAST 

BEASTIE BOYS 
TO THE 5 BOROUGHS CAPITOL 

AVRIL LAVIGNE 
UNDER MY SKIN ARISTA 

NORAH JONES 
FEELS LIKE HOME BLUE NOTE 

ANASTACIA 
ANASTACIA EPIC 

THE CORRS 
BORROWED HEAVEN 143 /LAVA/ATLANTIC 

ZUCCHERO FORNACIARI 
ZUCCHERO & CO. POLYDOR 

USHER 
CONFESSIONS ARISTA 

THE STREETS 
A GRANO SONT COME FOR FREE LOCKED ON/679 RECORDINGS 

KEANE 
HOPES AND FEARS ISLAND 

SOHNE MANNHEIMS 
NOIZ SOHNE MANNHEIMS/UNIVERSAL 

MAROONS 
SONGS ABOUT JANE J 

SCISSOR SISTERS 
SCISSOR SISTERS POLYDOR 

FAITHLESS 
NO ROOTS CHEEKY/BMG 

NELLY FURTADO 
FOLKLORE DREAMWORKS 

GUNS N' ROSES 
GREATEST HITS GEFFEN 

JOSS STONE 
THE SOUL SESSIONS RELENTLESSNIRGIN 

SOUNDTRACK 
MAMMA MIA( (GERMAN VERSION) UNIVERSAL 

VELVET REVOLVER 
CONTRABAND RCA 

CELINE DION 
A NEW DAY -LIVE IN LAS VEGAS COLUMBIA 
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I DON'T WANNA KNOW 
MARIO WINANS R. ENYA It P. DIDDY BAD BOYNNIVERSAL 

TRICK ME 
KELIS VIRGIN 

LEFT OUTSIDE ALONE 
ANASTACIA EPIC 

THIS LOVE 
MAROON5 J 

DON'T TELL ME 
AVRIL LAVIGNE ARISTA 

F**K 
ON I 

IT 
SI VE 

ON WANT YOU BACK) EAMD T 

SUGA SUGA 
BABY BASH UNIVERSAL 

EVERYTIME 
BRITNEY SPEARS JIVE 

BURN 
USHER ARISTA 

YEAH! 
USHER FT. LUDACRIS & Lk JON ARISTA 

NAUGHTY GIRL 
BEYONC COLUMBIA 

SUMMER SUNSHINE 
THE CORPS 143AAVA/ATLANTIC 

EVERYTHING 
AIANIS MORISSETTE MAVERICKIWARNER BROS. 

DIP IT LOW 
CHRISTINA MILIAN DEF JAM 

HERE WITHOUT YOU 
3 DOORS DOWN REPUBLIC/UNIVERSAL 

HEY MAMA 
BLACK EYED PEAS INTERSCOPE 

SUPERSTAR 
JAMELIA PARLOPHONE 

MY BAND 
012 FT. EMINEM INTERSCOPE 

SOMEWHERE ONLY WE KNOW 
KEANE ISLAND 

IN THE SHADOWS 
THE RASMUS PLAYGROUND /UNIVERSAL 

Global 
Eno, Roxy Members 
Have Brief Reunion 

Four founders of Roxy Music 
reunite on "6PM," the sixth solo 
album by the band's guitarist, Phil 
Manzanera. He is joined by original 
keyboard player Brian Eno, saxo- 
phonist Andy Mackay and drummer 
Paul Thompson. Eno was the sole 
founding member who did not par- 
ticipate in Roxy's 2001 reunion tour. 

With only frontman Bryan Feny 
absent, "6PM" is the closest thing to a 
new Roxy Music album fans are likely 
to hear. It will be released July 19 in 
the United Kingdom on Expression 
Records through Ryko/Hannibal. 
U.S. release plans are not finalized. 

Guests include Pink Floyd guitarist 
David Gilmour. The dozen songs 
include "Wish You Well," a tribute to 
music writer /author Ian MacDonald, 
who committed suicide in August 
2003. The track features Chrissie 
Hynde on harmonica. 

"Everyone on [it] knew Ian," Man- 
zanera says. "He gave Chrissie her 
first job on [British weekly music 
magazine] NME in the mid -'70s, and 
I'd known him since we were at 
school together in the early '60s. I 
even used some old 
lyrics he wrote." 

NIGEL WILLIAMSON 

CALLING CALI: 

Boosted by a win at 
authors' society 
SACEM's annual 
awards ceremony 
June 4, the debut 
album by singer/ 
songwriter Cali 
passed 80,000 ship- 

(credited to Becker as a solo artist) 
on its "Fame Factory" compilations, 
plus the single "Let Me Love You," 
which hit No. 3 on the Swedish 
chart April 23. 

On his new project, the Wall 
Stones, Becker teams with "Fame 
Factory" runner -up Karl Martindale. 
"We're writing songs right now," 
Becker says. "I assume Mariann will 
get the album." JEFFREY DE HART 

SEEKING SANCTUARY: Australian 
trance/electro duo Origene, which 

Global 
Pulse. 

Nigel Williamson, Editor 
nwilliamson @billboard.com 

ments in France. 
Cali (aka Bruno Caliciuri) won the 
Vincent Scotto Prize for best popu- 
lar song by an up- and -coming artist 
with "C'est Quand le Bonheur ?" 
from the album "L'amour Parfait." 
(Labels/Virgin' 

Cali's next priority is Canada, 
where Virgin/EMI will release the 
album to coincide with late- summer 
festival dates. JAMES MARTIN 

FAME AT LAST: Finnish songwriter 
Johan Becker moved to Stockholm in 
the mid -'90s and signed with MCA 
Music Publishing. But he always cov- 
eted a record deal. In 2000, he and 
childhood friend Marcus Black signed 
to Edel Sweden as Black & Becker. 
However, the label folded in January 
2001 without issuing their album, 
and the pair split. 

Without a deal, Becker entered the 
2004 edition of Swedish TV talent 
show "Fame Factory" and won its 
final in April. 

"Almost every song I sang on the 
show is from the [Edel] album," 
Becker says. Having acquired the 
album's masters, he licensed them 
to Swedish indie Mariann Grammo- 
fon Records. It issued several tracks 

comprises Melbourne -based 
producer /songwriters Brian Canham 
and Ben Grayson, has become a trio. 
The act, which peaked at No. 2 on 
the Billboard Hot Dance Music/Club 
Play chart June 26 with "Sanctuary," 
has added jazz/pop singer Matilda 
White, replacing the guest vocalists 
that the duo previously used. 

The trio plans U.S. club and festival 
dates for late July and August. 'We're 
essentially a studio entity," Canham 
says, "but the live thing appeals to us." 

"Sanctuary" was an Australian 
club success on 2Q/Liberation in 
2002. It is licensed for the United 
States to Tommy Boy and for Europe 
through Dutch indie Armada. 

CHRISTIE ELIEZER 

CHANGING CURRENCY: This issue 
sees a change in the Billboard 
Common Currency chart. European 
numbers replace the Netherlands 
entries on the chart, allowing easier 
comparison between top 10 positions 
on The Billboard 200 and the Bill - 
board European top 100 albums 
charts. The Netherlands charts will 
continue to appear in Hits of the 
World each week. 
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Global 
Oz Writers Going Indie 
In Time Of Uncertainty, Independent Publishers Prosper 

BY CHRISTIE ELIEZER 

SYDNEY -The success of independent publishers and song- 
writers at the recent Australasian Performing Right Assn. 
Awards underscores the sector's strength Down Under. 

Insiders suggest that the major music companies' pre- 
occupation with mergers and other corporate matters has 
helped create a climate in which Australia's independents 
can prosper. 

"With all this talk of mergers, some major publishers 
have become less active with A &R," says Ian James, 
managing director of Australia's largest indie publisher, 
Mushroom Music. "But indies don't have the 
luxury of standing in water. As soon as you stop, 
you're immediately going backward." 

The independents' strength was obvious at the 
annual APRA Awards, held in late May 
(billboard.biz, May 24). Only two of the eight cat- 
egory winners were signed to major publishers. 

James notes that the APRA Awards reflect the 
nature of the music at the forefront of the 
Australian scene, rather than widespread dis- 
satisfaction with major publishers. But many 
observers acknowledge this year's awards as an 
endorsement of the independent approach. 

Sources agree that indies account for about 
20% of the publishing market in Australia. 

well as in the next project from film director Jane Campion. 
'We work as a one- stop," Origin managing director Philip 

Mortlock says, "providing recording and publishing clear- 
ances at the same time. It's easier for TV and film producers, 
and they keep coming back regularly." 

Partly to keep costs down, Australian indie publishers 
tend to sign unknown writers they feel they can develop, 
rather than established names that are often more attrac- 
tive to the majors. 

That strategy paid off for Mushroom after A &R manager 
Linda Bosidis inked the Vines. The band's 2002 debut album, 
"Highly Evolved" (Capitol), shipped 1.5 million units world- 

wide, according to the label. 
Mushroom has also enjoyed success with 

indie -rock band Something for Kate (signed as a 
recording act to Sony Music) and tongue -in- 
cheek electro /alternative troupe Machine Gun 
Fellatio (Festival Mushroom Records). Both are 
platinum acts in Australia. 

ABC Music Publishing took its own gamble 
with local country singer /songwriters Sara 
Storer (signed to the ABC Country label) and 
Josh Arnold (recently signed to Universal - 
distributed Roots Music); both became estab- 
lished country chart acts Down Under. Stor- 
er's current album, `Beautiful Circle," shipped 
50,000 units in Australia, her label says. 

The publisher also has high hopes for electro -dance act 
Bumblebeez 81, on the ABC Contemporary label in Australia. 
The act recently signed to Geffen for the United States. 

The indies say they are increasingly winning signatures of 
writers who, during more prosperous times, would have been 
attracted to major publishers offering large advances. 

With record sales declining, the indies say, writers are also 
realizing the difficulty of recouping large advances through 
mechanical royalties. 

'With the current state of play, many artists are taking 
control of their careers," James says. "And some of the 
indies are closer to their spirit [than the majors]." 

Eloise Nolan, head of ABC Music Publishing, adds,' We're 
getting more artists contacting us, wanting to find out what 
services indies offer. Previously, they would have just looked 
at the size of their advance checks." 

JAMES: INDI 
REMAIN P 

ES HAVE TO 

ROACTIVE 

SYNCH AND SWIM 
With record sales falling, Australian indies have been tap- 

ping synchronization as an important income stream. 
ABC Music Publishing estimates that up to 50% of its 

annual revenue comes from synchronization. Although it 
operates as an independent publisher, the company is a com- 
mercial arm of the Australian Broadcasting Corp. and has 
close links with the state broadcaster's TV division. 

Mushroom estimates its annual synch revenue at $3 mil- 
lion Australian ($2.1 million). The company supplies mate- 
rial for widely exported Australian TV series like "Home & 
Away" and "The Secret Life of Us." 

Sydney -based indie Origin Music has placed work from its 
writers in the United States on TV series "Malcolm in the 
Middle" and "Sex and the City" and in ads for Nissan cars, as 

Warner 
Continued from page 59 

He expects that Warner will get 
more value for its marketing money 
through better coordination of pro- 
motions budgets across the three mar- 
kets. Management teams will also 
coordinate sponsorships, touring and 

other deals across all three. 
The new emphasis on integration is 

intended to assist Taiwanese artists in 
mainland China and help bring more 
mainland artists to Taiwan. 

Taiwan is the business and A &R cen- 
ter of the Chinese -language market. 
But in recent years the country's labels 
have been spending considerable time 
and money developing mainland reper- 
toire for domestic and international 
consumption. 

Artists in Taiwan and China use the 
Mandarin dialect. In predominantly 
Cantonese -speaking Hong Kong, local 
acts are increasingly recording Man- 
darin albums to broaden their 
regional appeal. 

Industry insiders note that many 
mainland consumers already look to 
Taiwan for upcoming hits and that 
Taiwanese entertainment Web sites 
and other media are popular and 
influential in China. 

Fnac 
Continued from page 59 

entertainment products, consumer 
electronics and books. 

Christophe Cuvillier, Fnac GM of 
international development, describes 
the company's expansion as "inter- 
nationalization, not globalization." 

He says the chain adapts its model 

to each market it enters. According to 
Cuvillier, Fnac ensures that in each 
territory "40% to 50% of the music 
on offer is local repertoire." As a 
result, he says, customers worldwide 
consider it a "local" chain. 

Fnac's global sales rose 14% in 2003 
compared with the previous year, to 3.8 
billion euros ($4.6 billion). The com- 
pany projects that overseas sales will 
represent 23% of its total sales this year, 
compared with 21.5% in 2003. 

International suppliers have long 

held the chain in high regard. 
According to an EMI Group spokes- 
woman, "Fnac is an important [cus- 
tomer] to which we have been greatly 
associated in the past, are in present 
times and will be in the future, in 
terms of both their physical and 
digital [offerings]." 

Fnac began its foreign foray in 1981, 
when it set up shop in Belgium. Its ini- 
tial step outside French -speaking ter- 
ritory came in 1993, when it opened 
its first store in Madrid. 

NEWSLINE. 
THE INTERNATIONAL WEEK IN BRIEF 

Warner Music International has renamed its two stand -alone U.K. labels. 
Effective immediately, East West Records becomes Atlantic Records U.K., 
and WEA London Records becomes Warner Bros. Records U.K. 

WMI chairman/CEO Paul -Rene Albertini says the changes reflect the 
company's primary objective, which is to "renew focus on artists and 
music." East West managing director Korda Marshall takes the same title at 
Atlantic Records U.K. Warner Music U.K. chairman/CEO Nick Phillips will 
oversee Warner Bros. Records U.K. until a new managing director is found. 
WEA London's most recent managing director, John Reid, was promoted in 
May to a global role as WMI executive VP of marketing. 

Atlantic U.K. acts include the Darkness, Muse, Morcheeba and David 
Gray. Warner Bros. U.K. has the Streets, A, Siobhan Donaghy and Aqua- 
lung. WMI operations in Germany, France, Spain and Italy retain their dual 
East West/WEA label structure. EMMANUEL LEGRAND 

French collecting society Adami has appointed Bruno Ory- Lavolée director 
general, effective July 15. He replaces Jean- Claude Walter, who departed in 
January. Adami secretary general Jean- François Dutertre had occupied the 
position on an interim basis. 

Ory- Lavolée was most recently secretary general of the Cour des 
Comptes, a government body that monitors the use of state funds. Pre- 
viously, he was director general of France's most prestigious theater, the 
Comédie Française, and director general of the Georges Pompidou art 
and culture center in Paris. 

His first priority will be the creation of a joint society between Adami and 
its former rival Spedidam (Billboard, June 26). JAMES MARTIN 

Napster's new British service has struck an exclusive broadband marketing 
partnership with cable operator NTL, the territory's leading provider of 
broadband services. 

Under the terms of the deal, NTL will bundle the Napster subscription 
service with its Broadband Plus package. Focusing on music, games and 
educational content, Broadband Plus brings together 15 brands. 

NTL estimates it has more than 1 million broadband customers. 
Napster president Brad Duea said in a statement, 'We are partnering 

with the biggest provider of broadband services in the U.K., and NTL's own 
research has shown that over 75% of broadband customers download 
music each month." EARS BRANDLE 

Stephan Bourdoiseau was elected president of French independent labels 
association UPFI at its June 24 annual general meeting in Paris. He will 

serve a two -year term. 
Bourdoiseau is president of leading indie distributor 

Wagram Music. He is also a board member of European 
indies' body Impala. Bourdoiseau replaces Patrick Zelnik, 
president and co- founder of Naïve. 

'We need to look at all the opportunities in the physical 
and online world and see how the indies can make the best 
of this challenge," Bourdoiseau says. 

At the UPFI meeting, four new members joined the 18- 
member board: Marc Thonon (Atmospheriques), Marc 

Teissier Du Cros (Record Makers), Jean-Paul Combet (Alpha Productions) and 
Frédéric Monvoisin (Le Village Vert). EMMANUEL LEGRAND 

R &B veteran James Brown collected a lifetime achievement award at the 
inaugural Mojo Honours List ceremony June 22 in London. 

Leading U.K. music monthly Mojo organized the awards. Editor Phil 
Alexander says the ceremony is intended to be an annual event celebrating 
"longevity and quality," in contrast to other awards shows that celebrate 
new talent. Honorees received their awards before an invited audience of 
industry executives, media and artists. 

The key trade award, the Mojo Medal, recognizes "an unsung industry 
hero." That honor went to Geoff Travis, founder of groundbreaking U.K. 
independent label Rough Trade. 

Other winners included "Muzik City: The Trojan Records Story" (Sanctu- 
ary) for catalog release of the year, Kinks frontman Ray Davies for Mojo 
Songwriter and Led Zeppelin's Jimmy Page for Mojo Maestro. 

Some of the 15 awards were decided by public vote; some by an industry 
panel, Mojo staffers or representatives of retailer HMV (one of the event's 
sponsors). Mojo's U.K. digital radio service carried a live broadcast of the 
awards. The magazine claims an average monthly circulation of 104,000. 

TOM FERGUSON 

For the latest breaking news, go to billboard.biz. 

62 www.billboard.com www.billboard.biz BILLBOARD JULY 10. 2004 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard. 

GIbsl M 
ITALY 

SIC 

How's Business? Mezzo -Mezzo 
Despite Declining Sales And Consolidation, Some Sectors Only See Up 

BY MARK WORDEN 

The music industry in Italy, one 
of Europe's most vibrant markets, 
is undergoing a painful but prom- 
ising evolution. 

Amid cutbacks and closures, few 
jobs are safe, and it's difficult for 
executives to stay optimistic. 

And yet "music itself isn't in cri- 
sis, even though the business 
model is," says Piero La Falce, 
president/CEO of Universal Music 
Italy. "This is a strange crisis in 
that record stores may be empty, 

Eros Ramazzotti 

but concerts are sold out." 
In fact, record stores aren't 

entirely empty. Overall, the decline 
of the Italian music market in 
2003 reflected that of the global 
business. The country saw a 7% 
drop in units and sales, which fell 
to 314 million euros ($379 mil- 
lion), of which roughly half was 
local product. 

Italian recording industry trade 
group FIMI has not yet released 
figures for 2004. But executives 
believe that, in recent months, 
sales have stabilized, even if they 
haven't actually picked up. 

Record executives report that 
Italy's most popular stars -such as 
Eros Ramazzotti, Vasco Rossi, Zuc- 
chero, Laura Pausini and Tiziano 
Ferro -still sell strongly. 

"We're seeing good customer 
flow and sales," says Nando Posa, 
a music buyer at the Milan flagship 
store of FNAC, the French -owned 
retail chain. "But my hunch is that 
this is because our market share is 
growing, often at the expense of 

smaller stores. The market itself 
definitely isn't [growing]." 

Filippo Sugar is president of 
Sugarmusic, which owns Italy's 
largest indie label and runs the 
Messaggerie Musicali stores in 
Milan and Rome. He says: "The 
signs are pretty good at these loca- 
tions, and I even feel sales will pick 
up once the economy does. I can't 
speak for more provincial areas." 

The imbalance of distribution in 
different regions is a perennial 
problem in the country. In South- 
ern Italy, pirated -music outlets 
dominate the scene, and legitimate 
record shops are hard to find. It is 
estimated that Southern Italy's 18 
million inhabitants- almost 30% 
of the country's population -buy 
just 8% of its legal records. 

POSITIVE DEVELOPMENTS 
Record companies have turned 

to other distribution channels, 
such as newsstands, which offer a 
more extensive retail network and 
benefit from a lower sales tax (4% 
instead of 20 %). 

Weekly entertainment publica- 
tion Sorrisi Si Canzoni has been 
distributing catalog albums for 
years. But it recently started pro- 
moting current releases, a few 
months after they arrive in record 

Andrea Bocelli 

Laura Pausini 

stores. This year's Sanremo Song 
Festival compilation sold 220,000 
units, bundled with Sorrisi Si Can - 
zoni issues, in addition to 
100,000 units in record shops. 

Record companies are also 
exploring a new retail net- 
work, PT shops. This is a 
chain of 180 post offices 
around the country, soon 
expanding to 300 locations, 
where catalog is sold along- 
side books and other 
products, offering a 
welcome distraction 
for customers stand- 
ing in line. 

Warner Music Italy 
president/CEO Massimo 
Giuliano describes the 
rise of music DVD sales in 
Italy as "an incredible boom." 
The sector enjoyed a 200% 
increase in units in 2003, and for- 
eign and domestic acts are selling. 

Last year saw the birth of 
Italy's official music DVD chart. 
So far veteran rocker Rossi's 2003 
San Siro concert has dominated 
the list, selling 150,000 -plus 
units for EMI. Edel Italy has ben- 
efited from its relationship with 
Eagle Vision during the recent 
spurt in music DVD sales by tap- 
ping Eagle's extensive music 
video catalog. 

Another encouraging sign for 
the Italian music business has been 
the growth of broadcasting and 
performance -rights collection. 

The organization SCF was 
established to do this as recently 
as 2000, but in 2003 it collected 
18 million euros ($21.7 million) 
on behalf of the labels. At the 
same time, some of the majors 
report individual revenue of 
more than 1 million euros ($1.21 
million) for advertising and film 
synchronization. 

NOT OUT OF THE WOODS YET 
Despite all this activity, life 

remains a struggle for Italy's 
record labels. Restructuring con- 
tinues at the majors, though these 
moves often result from changes 
at the parent companies rather 
than local factors. 

Nor are things any easier 
for Italy's indies. In April 
one of the country's 
more dynamic inde- 
pendent music compa- 
nies, NuN Entertain- 

ment, effectively 

closed when its principal investor, 
Edel Germany, bought it out. Man- 
agement of NuN's remaining roster 
has been entrusted to Edel Italy. 

Edel Italy is having its best year 
so far. The company operates as a 
label but also as a distributor for 

Vasco Rossi 

numerous other indies, such as 
Rai Trade. 

Yet Edel Italy president Paolo 
Franchini says, "We have done well 
because we license so many foreign 
acts. For an indie to live by local 
product alone is very difficult." 

Nevertheless there are Ital- 
ian artists who continue to 

sell well. BMG Ricordi 
(Continued on page 64) 

Tiziano Ferro 
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Global Music 
Business 
Continued from page 63 

reports that Ramazzotti's album 
"9," which was released in May 
2003, has passed the 1 million 
mark. Rossi's "Buoni e Cattivi" 
(EMI) has moved 500,000 units 
since it arrived in April. 

Luciano Ligabue's live double - 
album, "Giro D'Italia" (WEA), has 
sold 400,000 units in Italy since its 
November release, while Universal 
reports that Zucchero's "Zucchero 
& Co." did 350,000 units in 10 Euro- 
pean territories within 10 days of its 
May 14 release. In the fall Warner 
will release albums by Pausini and 
Paolo Conte, both of whom have 
plenty of fans abroad. 

The indies also have export 
plans. November will see a new 
Andrea Bocelli pop record. His 
Sugar labelmate Elisa will also 
have a new album this fall, and the 
company is confident it will find 
international licensing agreements 
for her. Cristina Donà, who is with 
the Sony- distributed Mescal, is 
working on an English- language 
album, due for release by Ryko 
later this year. 

At jazz fusion label Nicolosi Pro- 
ductions, the process is reversed. 

Four siblings who first found chart 
success as Novecento in the 1980s 
now bring artists like Billy Cobham, 
Billy Preston and Stanley Jordan to 
their home studio near Milan. They 
release and distribute the albums 
themselves. 

NOT SEWNG ABROAD 
BMG Ricordi president/CEO Adri- 

an Berwick notes that "Italian prod- 
uct is not selling abroad as well as it 
used to, and that is a worry." 

In terms of the Italian market, 
Warner's Giuliano is concerned that 
"even though established artists 
continue to sell, it's increasingly dif- 
ficult to break new artists." 

This hasn't deterred EMI Italy. In 
addition to uncovering Ferro and 
enjoying the continued success of 
Rossi, the label has launched niche 
artists like jazz singer Amalia Gré, 
whose self- titled debut album has 
sold a reported 40,000 units. 

Even though the label has been as 
active as others in developing new 
business models, president /CEO 
Riccardo Clary says: "We've tried to 
remember what this business is 
about, namely researching and 
developing new acts, many of whom 
would get turned away by other 
labels ... And do you know what? 
This is proving to be one of our best 
periods ever." 

Artists To Watch 
BY MARK WORDEN 

"Passi D'Autore," the album 
credited to the Pino Daniele Pro- 
ject with the Peter Erskine Trio, 
went straight to No. 1 on the Ital- 
ian album chart following its April 
23 release. It is the latest success 
for Pino Daniele, but it also 
marked a digital milestone for the 
Neopolitan singer /songwriter. 

The album's single, "Pigro" 
(Lazy), was sold as a digital down- 
load via Rosso Alice, the online 
music shop of Italian telephone 
company Telcom and was not avail- 
able at traditional retail outlets. 

BMG Ricordi president /CEO 
Adrian Berwick says, "Commercial 
singles tend to work better for 
younger artists in Italy, while the 
Rosso Alice deal created some great 
publicity for the artist." The album 
included a flier publicizing the dates 
of Daniele's Volvo Music tour, which 
the auto company sponsored. 

Elisa, a rising artist who records 
in English, is in Los Angeles work- 
ing with producer Glen Ballard on 

her next album, due for release in 
November on Sugar, a year after her 
previous album, "Lotus." That disc 
included a Web site code that allowed 
fans access to two additional songs, 
covers of Otis Redding's "(Sittin' On) 
The Dock of the Bay" and Bob Mar - 
ley's "Redemption Song." Sugarmu- 
sic GM Riccardo Usuelli reports that 
"at least 10,000 of the album's 
260,000 buyers downloaded the 
songs. Elisa has a large fan base on 
the Web." 

Tiziano Ferro, a 23- year -old soul 
singer, has created plenty of excite- 
ment in Italy and elsewhere since 
debuting with "Rosso Relativo" in 
2001. The disc has sold 300,000 units 
at home and 1 million units world- 
wide, according to EMI Italy. 

Label executives are optimistic 
that Ferro's sophomore set, "111," 
which will bow in November, will 
surpass those sales. EMI president/ 
CEO Riccardo Clary notes that 
"Tiziano has really taken off in Latin 
America. He's the most exciting Ital- 
ian phenomenon of the last 10 years. 
He's the new Eros Ramazzotti." 

For Paola & Chiara's new 
album, "Blu," released in May, 
Sony Music Italy decided to make 
use of its parent company's copy - 
control technology, ConnecteD. 
The technology also connects fans 
to a Web site to access additional 
content, including a photo gallery 
and the controversial video for the 
track "Kamasutra" from its 2002 
album, "Festival." 

Sony Music Italy head of A&R 
Rudy Zerbi says, "As far as I know, 
only Anastacia has had a ConnecteD 
release, while Paola & Chiara are 
the first in Europe. As a product, 
the CD in general needs to become 
more attractive for younger buyers, 
for whom the novelty has worn off." 
The Paola & Chiara album includes 
information on how to obtain mas- 
ter ringtones for all of its tracks. 

"Il Mondo Assieme a Te," the lat- 
est album from Max Pezzali, 
arrived in May from CGD East 
West. It has sold more than 
100,000 units, according to the 
label, including 30,000 limited - 

(Continued on page 66) 

cristin,a dánd 

Rykoc isc Internationc 
proudly releases the English- language debut album from 

castHa doá 
Part songbird, part poet, Cristina Doná 

is a rare and unrivalled treasure in the world of 
contemporary music. 

In Italy Cristina has won the prestigious 
Luigi Tenco Award and seen the original Italian 
language version of this album reach #1 in the 

Italian Independent Charts. 

Now it is time to launch Cristina onto the world stage. 

Once heard she is hard to forget. 

Welcome to the sensual world of Cristina Doná, 

Release Date: September 13th 2004 

rykodlsc.co.uk mescal.it 
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Solomon Burke 
Paul Young 
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Andrea Bocelli 

Zucc/iero's bestsongs 
in r8 moving duet versions 
Including 2 previously unreleased tracks: 
"Mama Get Real" and `Everybody's Got To Learn Sometime': 

UNIVERSAL www.universalmusic.it 
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Global Music 
Digital Domain's Growing Pains 

In Italy, selling digital music online 
is a business still in its infancy. 

Nevertheless, Andrea Casalini, 
CEO of digital service provider Buon- 
giorno Vitaminic, says, "There has 
been a striking number of online 
setups in Italy in recent months." 

Examples include the Messag- 
genie Online service in November, 
the arrival of OD2 in February and 
the launch of Telecom's Rosso Alice 
store in March. 

"It will be at least two years 
before we can see whether this is 
going to be a significant business," 

says Filippo Sugar, president of 
Sugarmusic, a leading independ- 
ent music company. Meanwhile, 
Sugar describes the process of 
obtaining rights permission from 
the majors' head offices as "unbe- 
lievably frustrating." 

Italy's music industry feels simi- 
larly frustrated about the current 
state of legislation regarding digital 
copyright. On May 19 the Italian 
Senate passed the Decreto Urbani 
( Urbani Decree), which imposes stiff 
fines for illegal downloading and 
even prison sentences for law- 

breaking uploaders. 
When the law became effective 

May 24, protesting hackers closed 
down the Web sites of collecting asso- 
ciation SIAE and assorted ministries. 
A few days later, the Italian govern- 
ment announced that it was consid- 
ering a modification of the decree. 

The situation remains unclear. But 
in a statement, FIMI director -general 
Enzo Mazza described the govern- 
ment's change of heart as absurd. 
"They have given in to pressure from 
blackmail by pirates," Mazza says. 

MARK WORDEN 

Artists 
Continued from page 64 

edition copies of the disc that, for an 
additional 2 euros ($2.42), included 
a DVD with videos of Pezzali's previ- 
ous hits. "This was primarily for his 
fans, who often contact us and ask 
where they can get hold of the old 
videos," says Massimo Giuliano, pres- 
ident/CEO of Warner Music Italy. 
"Even though [the new album] is a 

more mature record, the earlier 
work is now part of Italian pop /rock 
history. Some of these songs have 
become anthems." 

Zucchero is an artist with an inter- 
national profile. His latest Polydor/ 
Universal album, "Zucchero & Co.," 
is a priority for Universal Music Italy 
and its partners worldwide. Released 
May 14, it features duets with such 
artists as Luciano Pavarotti, Sting, 
Brian May and Ronan Keating. Pro- 
motional efforts for the album 

included a concert by Zucchero May 
6 at London's Royal Albert Hall. Uni- 
versal also made the single "Il Grande 
Baboomba," a duet with Mousse T, 

available for download on digital 
music service Rosso Alice before its 
traditional retail release. 

"Zucchero & Co." was released 
simultaneously in several markets 
outside Italy. One of them is the 
United Kingdom, which Universal 
Music Italy A &R director Stefano 
Zappaterra says "is quite something 
for an Italian artist." 

'PRONTI ERS is.1l*.1/J r.:: 

Frontiers Records 
Via G. Gonzaga, 18 

80125 Napoli, Italy 
Tel: +39- 081.2399340 / 7753 

Fax: +39- 081.2399794 
e -mail: info@frontiers_it 

The album from the mighty hard rock giants 
featuring Drum HUff on guitar and uocals! 

The come back album from the band that caused 
a stir in 92 with their DICH debut featuring Deal 

Schon [Journey)! 

The arena rock masters aunched by 
Gene Simmons of KISS are back! 

The roc ing new a um rom ex 
DEEP PURPLE singer ! 

Also available on DVD ! 

6 Timm ama 

The ong awade return rom 
MickeyThomas, the voice of 

Starship! 

Billy Greer (Kansas) + 
Mike Starner (Streets) _ 

killer hard rock ! 

www.frontiers.it 
Frontiers Records is the 

world market leader in classic and 
melodic hard rock and proud italian distributor for such fine labels as 

Surfdog, Locomotive, Transmission, MTM and another 20 hard rock and metal Indies ! 

The new alliance between fret ess 
guitar maestro Tim Donahue with 
James LaBrie of Dream Theater! 

Hypnotic and exciting new 
music from one of the most 

talented rock artists of the 90's 

Live Scene Is Upbeat 
While uncertainty marks the 

mood of Italy's record industry, 
the spirit among the country's 
concert promoters is relatively 
upbeat. 

"The balance of power is shift- 
ing toward live music," says Clau- 
dio Trotta, president/CEO of Bar- 
ley Arts Promotion. "As record 
sales decline, artists are giving 
live music greater consideration, 
both artistically and as a source 
of revenue." 

Here is a capsule look at key 
promoters and music festivals in 
Italy. 

PROMOTERS 

Barley Arts Promotion 
Key executive: Claudio Trotta, 

president/CEO 
Web site: barleyarts.com 
Recent bookings: Morrissey, 

George Benson, Renato Zero, 
Korn, Muse 

Clear Channel Entertainment 
Italia 

Key executive: Roberto De Luca, 
managing director 

Web site: clearchannel.it 
Recent bookings: Sting, Peter 

Gabriel, Ben Harper, Vasco Rossi 

Friends & Partners 
Key executive: Ferdinando 

Salzano, CEO 
Web site: friendsandpartners.net 
Recent bookings: Biagio Anton - 

acci, Claudio Baglioni, Pino Daniele, 
Gianluca Grignani 

FESTIVALS 

Festivalbar 
Web site: festivalbar.it 
Locations: Milan, May 29; 

Catania, June 18; Lignano Sab- 
biadoro, July 9 -10; Verona, 
Sept. 18 

Organizer. Andrea Salvetti, CEO 
Acts: Janet Jackson, N *E *R *D, 

the Calling, Zucchero, Eros 
Ramazzotti 

La Festa Dell'Unità 
Locations: Throughout Italy 

from April to September; "national" 
Festa takes place Aug. 25 -Sept. 19 
in Genoa 

Organizers: local promoters 
Acts: Shel Shapiro, Spaccanapoli, 

Sexteto Argentino, Villa Ada Crew & 
the Shanti Band 

Arezzo Wave Love Festival 
Web site: arezzowave.com 
Locations: Arezzo, Tuscany, 

July 6 -11 
Organizer Mauro Valenti, CEO 
Acts: Chumbawumba, Black 

Rebel Motorcycle Club, Cypress 
Hill, Piero Pelù, Caparezza 

Sanremo Song Festival 
Web site: rai.it/sanremo 
Location: San Remo, Liguria, 

March 2 -6 
Organizer Tony Renis, artistic 

director 
Acts: Lionel Richie, Planet 

Funk, Marco Masini, Pacifico, 
Omar Pedrini 

MARK WORDEN 

Synergy, A Fashionable Tool 
Italy's record companies are 

seeking synergy deals with other 
fields of business, from fashion to 
sports to banking. 

Last summer Sony Music Italy 
teamed with one of the top names 
in Italian fashion to distribute the 
"Emporio Armani Caffe 2" compi- 
lation of chill -out tracks. 

Sony Music Italy president/CEO 
Franco Cabrini says another set is 
planned for later this year. 

Cabrini notes that tie -ins with 
another powerful Italian indus- 
try, soccer, have produced 
notable results. 

In early 2003, Columbia released 
"Il Mio Canto Libero." The charity 
compilation featured Juventus, one 
of the country's leading teams, as 
well as artists like Franco Battiato 
and Eros Ramazzotti. Cabrini sees 
the sales figures of 150,000 units as 
an indication of the potential of 
such projects. 

Synergy with the sports world 
led to the creation of a new label 
in May. 

Sound BK is a joint venture 
between Rome -based indie Twi- 
light Music and the SBK organi- 
zation, which runs the World 
Superbike championship. The 
same month, Sound BK released 
"High Speed Sounds 1," a double - 
disc electronic compilation pack- 
age comprising a CD and a DVD, 
offering soundtracks from films in 
the SBK archive. 

Meanwhile, Universal Music is 
developing a line of business with 
Italian banks. 

Traditionally, banks offer their 
clients diaries or coffee -table 
books as gifts. Now, some institu- 
tions are offering photography 
books -on such classical artists as 
conductor Claudio Abbado -with 
an accompanying CD. Universal 
reports print runs of 35,000 for 
some projects. 

In a similar vein, though not 
free, Edel Italy later this year will 
debut thematic Ear Books, coffee - 
table books packaged with CDs. 

MARK WORDEN 
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Ú 
musica assomusica is the Italian association of promoters, agents and producers of live shows. 

t is made up of more than 100 associated companies nationwide who tpgether are able to attract millions 
of people to their live events. Shows made with passion and emotion but, first and foremost, with solid 
3rganization, strict ethics and safety rules of the highest standards. Wh?never you're p anning to tour Italy r vhenever you're searching for Italian artists to perform abroad, look fo- Assomusica's iogo first, to be sure 
Df the skill and experience of your Italian partners. To feel tie sound. To go live in Italy. 

4s3omusica - Via di Villa Patrizi, 10 - 00161 Roma Phone: +39 0688473374 Fax: +39 0688473228 
Me b: www.assomusica.org Email: press :dente @assornusica.org 

associazione italiana 
organizzatori 
e produttori 
spettacoli 
di musica 
dal vivo 

www.americanradiohistory.com
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Connect with the music 

industry's most 

important decision 

makers in 

Billboard Classified 

CLED 
maximum 

results 
maximum 
exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646 -654- 4798/99 or 

email to: jserrette @billboard.com 

Your ad includes a listing 
on billboard .com 

over 11 million page views a month 
www.billboard.com 

HELP WANTED 

Show Us 
Your 
Talent .. . 

.. and I'll show you an 
exciting career with Baker 

& Taylor in Bridgewater 
N.J. A leader in our industry for 

over 175 years, we provide music, books, and 
video products that serve retail, internet and educa- 

tional customers. We need an energetic, self- motivated 
professional to join us as: 

Director, Music Purchasing 
In this position you will oversee all music purchasing functions at Baker & 
Taylor, directly supervising 4 to 5 employees in the Purchasing Department. 
With these purchasing professionals you will control inventories, determine 
product lines to be inventoried and oversee management of the entire depart- 
ment. You will develop and manage strong business relationships with suppli- 
er communities, customer groupings sales /marketing and liaise between the 
sales /marketing and the music purchasing team. Qualified candidate will 
have a Bachelor's degree, 5 years direct industry experience, a minimum of 3 
years in music purchasing, and 3 -5 years in management. Proven track 
record in relationship building, music purchasing systems and Microsoft PC 
skills. In return for your dedication, we offer a competitive salary, comprehen- 
sive benefits package and outstanding growth opportunities. How to Apply: 
Send résumé with minimum salary expectations to Baker & Taylor Books, 
Human Resources -Job Code - DM, P.O. Box 6885, Bridgewater. N.J. 
08807. Email:hrstaffing @btol.com. Fax: 908 -541 -7861 

BAKER &TAYLOR 
Information and Entertainment Services 

Visit our website at www.btol.com EOE M /F /D /V 

Director, Client Services 
Nielsen Entertainment is seeking a Client Services Director for its White 
Plains, NY office. The Director will manage the day -to -day activities of the 
Nielsen Entertainment Client Service Department including acting as the 
primary liaison for clients, staff training, and human resources 
responsibilities for the department. The individual will be supporting the 
clients of our online products including SoundScan, VideoScan, 
BookScan, Insight and BDS. The Director will work very closely with 
employees at all levels including senior personnel and other industry 
leaders to ensure that services are provided as per the client's contracts. 
The candidate must have Bachelor's degree and at least 3 years of 

supervisory experience. If interested, please send your résumé and 
salary expectations to: 

hr@vnuentertainment.com 

SALES OPPORTUNITY 
You must have prior success closing high volume business with key 

music and video buyers incl. rack jobbers, mass merchandisers and 

others in our highly competitive distribution channels. You have suc- 

cessfully called on the major music & video accounts, are a self - 

starter, have a history of finding and closing new opportunities while 

building strong relationships. You must be willing to travel, be well 

organized, have excellent communication skills and have prior earn- 

ings of at least $75,000. E -mail your résumé to: 

info @stclairent.com 

HELP WANTED 

LICENSING! LICENSING! LICENSING! 

MUSIC, CELEBRITIES, ART. Involving 
Intriguing interesting job. Some 

administration plus lots of licensing. Music 
(or other) licensing experience a must. 

Résumés to: 

BZ/RIGHTS 212 -924 -3840 

VOLUNTEERS 
NEEDED 

If you will be in the New York City 
area from September 20th -22nd and 

would like to volunteer for the 
Billboard Dance Music Summit, 

please contact: 

Rosa Jaquez bbevents @billboard.com 
646 -654 -4660 

FINANCIAL SERVICES 

CREDIT CARDS...LOANS... 
BILLS OVERDUE? 

LICENSED /BONDED DEBT MANAGEMENT SINCE t977 

1 -800- 326 -8284 
WE'LL HELP NOW! 

COLLECTABLES 

WANTED 
Music Memorabilia, 

Awards, Lyrics, 
Posters, Gear, 
Autographs. V it 

, 

WWW.LELANDS.COM 15161409-9700 

REAL ESTATE 

Thistlebrook - For Sale by Owner 
Room for Recording Facility and more: $995,000 including contents! 
Featured in New York magazine, Country Inns and Home & Garden 

TV, this rustic barn reborn in 1990 as a gracious living space offering 
informal elegance in a beautiful country setting. Decorated with a mix 

of American, European, Asian and antique furnishings that are 
included in the sale price. View more details and photos online at: 

http: / /Iuxbarnhome.com 
Or call: Jim and Paula Bugonian, 316 County Hwy 28, 

Copperstown, NY 13326, Tel: 800 -596 -9305, 607 -547 -6093 
E -mail Us At: Bugonian @aol.com 

SHERMAN OAKS 

3 bedroom, 2 bth, Cul de Sac, 
central a/c, skylights, hard wood 
floors, newly carpeted, painted, + 

sep. recording studio /edit bay, iso 

booth, insert stage +1 /2 bth+central 
a/c, fruit trees, perfect 4 filmmakers, 

composers, announcers, etc. 

MUST SEE! Contact: 
Larry@generalpacificproperties 

805 -312 -0512 

Topanga, 
10 New Homes!!! 

$526K - $765K 10 Year Warranty. 
Gated top of Topanga offers 

spectacular views, pool, spa, 
gym & playground. 

310-251-0237 
Miriam Claire (Agt) 

ELVIS "That's Alright" 
LIVE IN LUXURY 
While Your Crib Makes 

You Money! 

Plenty of space to live in luxury 
and have your own Recording 

Studio in this 10,000 sq. ft. man- 
sion, in the heart of music mecca. 

310- 471 -3913 - 
www.melodylandranch.com 

ARE YOU IN TUNE WITH THE 
REAL ESTATE MARKET? 

Order your free market analysis of 
your home at 

www.lsmartseller.com -Free 
homefinder service call 

1- 800 -958 -2787 ext. 2000 

Always free, no pressure, no hassle 

COME TO THE HILLS OF TENNESSEE 

Luxury retreat on beautiful Center Hill Lake 
Private secluded, yet minutes from Nashville, 12,000 square feet on three levels, designed 

for use as one or two separate homes. Dual modern custom kitchens, elevator, Custom mill- 
work and cabinetry throughout, designed by Mennonite craftsmen. Multiple hot tub rooms 

and decks, all with lake views. 

$1,400,000 

For brochure 931- 858 -2920 - ksw @citlink.net 
or visit our website at: www.tnlakehouse.com 
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REAL ESTATE 

Studio City (B.H.90210 PO) 
Unique, enchanted, architectural, 

tri -level, hillside, 4Bed /4.5Bath view 
home (3,898sf) with 2/2 Guest 
house (1,200sf). $ 2,350,000. 

(310) 251 -0237 
Miriam Claire,Agt 

STORE SUPPLIES 

PLASTIC 
DIVIDER CARDS 

BLANK OR PRINTED 

800 -883 -9104 
ALL MAJOR CREDIT CARDS ACCEPTED 

DUPLICATION /REPLICATION 

CD CD -ROM, DVD SHAPE CO 
GRAPHIC DESIGN, PRINTING, PACKAGING 

,01 111111/ 

WHE 
ID 

ALL 
COMES. TOGETHER 

DISC RSB 
Gall Sylvie or Gen 

1 -800- 361 -8153 
www.rsbdlsz :corn 

zsoo =vs 
Only $1999 

Includes: On Disc Printing Bar Code 
Full Color Printed Booklets Cello Wrapping 

1- 877 -633 -7661 
www.OddsOnRecording.comi 

Visa Mastercard Amex Discover 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bb 

TALENT 

Looking for a 

record deal ? ? 
Getting signed is very hard to do. But we will 

get the record deal you are looking for! Guar- 

anteed Service. Call now to receive year 

FREE information. 

/F77' 'I Talent 2000 C 
800-499-6395 

NOTICES /ANNOUNCEMENTS 

STAY IN THE LOOP!! 
What's an even more effective way to reach potential 
candidates than by posting your job opening in the 

Billboard Classified section of the magazine. 

You'll enjoy the following benefits: 
Your print advertisement 

Advertisement posted on Billboard.com 
Online in the Berklee /BillboardCareer Center 

Maximize your ad message NOW! 
Call Jeff Serrette -1- 800 -223 -7524 today 

BILLBOARD CLASSIFIEDS MOVE LUXURY REAL ESTATE 
TO THE STARS 

REACH THE HIGH -POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661 -270 -0798 - Fax: 323 -525 -2395 Billboard @musician.org 

1- 800 -223 -7524 

Reach all the movers & shakers every week through the pages of Billboard 
a force in the music /entertainment industry for over 100 years 

BILLBOARD CLASSIFIED ADVERTISERS 
WE'VE ADDED FOUR NEW HEADINGS FOR THE 

SECTION 

FASHION 
FASHION DESIGN 

REAL ESTATE RENTALS 
NIGHTCLUBS /MUSIC VENUES 

This is a wonderful opportunity to expose your advertising 
message to a very responsive, loyal audience. If you do not see 

your desired heading please call 
Jeff Serrette - 1- 800 -223 -7524 TODAY! 

Billboard DIRECTORIES 
The Definitive Source for Industry Information 
International Buyer's Guide: The worldwide music & video 
industries directory jam -packed with record & video companies & 
their websites, music publishers, distributors & more. $179 

Talent & Touring International Guide: The leading source for 
those who promote or manage talent. Lists talent, booking agencies, 
venues, services & products worldwide. $139 

AudArena International Guide: Complete data on over 4,100 
venues worldwide. Plus, a Facility Buyer's Guide with a listing of 
companies offering services and supplies to the industry. $99 

Record Retailing Directory: The complete guide to music stores, 
chaînes and online retailers. $215 

International Latin Music Buyer's Guide: The most accurate 
reference source available on the Latin Music marketplace in 20 
countries. $119 

The Radio Power Book: The ultimate guide to radio and record 
promotion. Lists Radio Stations (Country, Rock, R &B, Top 40), Record 
Companies, Radio Syndicators and Top 100 Arbitron markets. $139 

Musician's Guide To Touring & Promotion: The essential guide 
for today's working musician to clubs, tape /disc services, A &R, music 
services, rentals, industry websites and more. $15.95 (S &H included) 
$18.95 (overseas). 

For fastest service call: 1 -800- 745 -8922 (u.s.) or 
815- 734 -1244 (outside U.S.). Fax 646- 654 -5518 
Order online at www.orderbillboard.com 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as SOt. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomuspeol.com 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 

1- 800 -223 -7524 
OR 

646 -654 -4697 

FCC 
Continued from page 8 

There is, however, a possibility 
that medium -sized radio compa- 
nies might try to mount a court 
case that would allow them to buy 
more stations. 

On June 24, the U.S. Court of 
Appeals for the Third Circuit 
rejected three proposed media 
ownership rules that would deter- 
mine how many newspapers broad- 
cast companies can own and sent 
them back to the FCC to be com- 
pletely rewritten. The court said the 
FCC's methodology was flawed. 

It left in place a national TV own- 
ership cap, modified by Congress this 
year to 39% of the national audience. 
It also OK'ed an FCC rule that pre- 
vents the top four TV networks from 
buying each other. 

"The macro affect of the Court of 
Appeals decision is that the FCC will 
maintain the status quo, more or 
less," says Andrew Schwartzman, 
executive director of the Media 
Access Coalition. 

He says, "Here are the reasons why: 
the timing before an election; the 
membership of the commission will 
change after the election, no matter 
who is elected; the [appeals] court has 
left the stay of the new rules in place; 
and Congress is still signaling unhap- 
piness with the new rules." 

Schwartzman underscores what 
he terms the "political rejection of 
the commission" still resonating on 
Capitol Hill. 

"This is going to be a signifi- 
cant factor in holding back the 
commission from acting aggres- 
sively," he says. MAC was lead 
counsel for Prometheus Broad- 
casting, which filed suit against 
the FCC over the further deregu- 
lation of ownership caps. 

Schwartzman believes the 
Department of Justice's solicitor 
general office may not want to take 
it up. "Politically, it might be more 
than the Bush administration might 
want to do in the middle of an elec- 
tion," he says. "They would need 
some real persuading to take on a 
long shot like this." 

Michael Bracy, director of gov- 
ernment relations for the Future of 
Music Coalition, agrees. "The court 
rejection was a defeat for [chairman] 
Michael Powell. I don't see how he 
can do anything aggressive. Con- 
gress and the general public have 
looked at what consolidation has 
done to radio and asked, 'How has 
big made better ?' " 

In a June 29 interview in The 
Washington Post, Powell said that he 
has not decided whether to take the 
case to the Supreme Court. But he 
added, "Part of me says maybe the 
best answer is to evaluate [owner- 
ship] on a case -by -case basis. The 
commission may end up getting 
more pushed in that direction." 

Alexisonfire 
Continued from page 59 

on the debut's provocative cover. 
The artwork on "Watch Out!" fea- 
tures classic horror tattoos. The 
group took its name from U.S. adult - 
film star Alexis Fire. 

"We aren't doing anything new," 
Green says. "But we like to think we 
put our own twist on music. We're a 
screamo rock band." 

The band's mainstream break- 
through stems from effective street 
and Internet promotion and, espe- 
cially, the enthusiasm of video sta- 
tion MuchMusic. 

The debut album's first video, "Pul- 
monary Archery," reached No. 1 on 
MuchMusic's "Powershift" top 30. 
Subsequent clips "Counterparts," 
"Number Them" and "Waterwings" 
received heavy rotation on MuchMusic 
and its hard -rock affiliate MuchLoud. 

A clip for "Accidents," from the new 
album, will be serviced to video outlets 
in late July. 

"Alexisonfire's videos have been 
great," MuchMusic VJ George Stroum- 
boulopoulos says. "They sound legiti- 
mate. They don't sound like Matchbox 
Twenty with tattoos. Girls love them 
because they are cute and funny in 
interviews. Boys like them because they 
don't think they are soft." 

In the past year, Alexisonfire has 
toured Canada twice and the States 
four times, working alongside Billy 
Talent, GWAR, Juliana Theory, Gods - 
mack and Glassjaw. The band -which 

is managed by Joel Carriere -plans to 
tour North America, Europe and Japan 
before the year's end. The Agency 
Group represents the act worldwide. 

Alexisonfire's members were previ- 
ously in different groups that 
coincidentally all disbanded at the same 
time. They met concert promoter/ - 
recording engineer Greg Below and 
Montreal journalist Mitch Joel in 
March 2002. The pair had launched 
Distort Entertainment and were seek- 
ing new talent. (Joel left the label in 
July 2002.) 

Below recalls being immediately 
taken by Alexisonfire's live show. 

"Onstage, they give 120 %," he says. 
"Each member has the potential of 
being their own star." 

Below, who is also studio manag- 
er at EMI Music Publishing Canada, 
arranged for a co- publishing deal at 
EMI and secured studio time there 
to record much of the band's debut. 

Michael McCarty, EMI Music Pub- 
lishing Canada president, recalls three 
things about the band that caught his 
attention. "The name, I thought, was 
amazing," he says. "Secondly, their 
songs were powerful and inventive. 
And their demo was wrapped in three - 
ring notebook paper with math notes 
on it." 

Many people advised the band to 
recruit a well -known producer and 
record at a larger studio for "Watch 
Out!" But Alexisonfire opted for lesser - 
known Julius Butty and used his home 
studio near Hamilton, Ontario. 

The album surpassed the band's 
expectations. Green says, "We didn't 
leave the studio until everything was 
the way we wanted it to sound." 
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 rorammin 
Roberts' Road' To MuchMusic Video Awards 
Sam Roberts' "Hard Road" video 

was the big winner at the 15th 
annual MuchMusic Video Awards, 
held June 20 at the Canadian cable 
channel's Toronto headquarters, top- 
ping three categories. 

Montreal pop /rocker Roberts led 
with eight nominations. The "Hard 
Road" video won awards for best cin- 
ematography, best director and best 
postproduction. 

"All we contributed to this was our 
song and our very dubious acting 
skills," Roberts said in accepting an 

award with director Kyle Davison. 
Roberts appeared frazzled, perhaps 

from touring the United States in 
support of his current album, 'We 
Were Born in a Flame." 

"I'm now going back and forth 
between New York and Winnipeg," 
Roberts told Billboard. "Great tim- 
ing, eh ?" 

The briskly paced show featured 
performances by the Beastie Boys, 
Fefe Dobson, Hilary Duff, Billy Tal- 
ent, Three Days Grace, Hoobastank, 
Evanescence and Kanye West. Out- 

side MuchMusic's headquarters, more 
than 1,000 fans gawked and cheered. 

The biggest cheer went to Avril 
Lavigne, who picked up the People's 
Choice: Favourite Canadian Artist tro- 
phy for her "Don't Tell Me" video. Lav- 
igne presented the MuchLOUD best 
rock video award to Toronto punk 
band Billy Talent for "Try Honesty." 

`We've spent more time in Ger- 
many recently than we've spent in 
North America," Billy Talent guitarist 
Ian D'Sa later told Billboard. He 
added, `We've been to Germany three 
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2004 &Ilboard VIDE 

THE MOST- PLAYED CLIPS AS MONITCRED BY NIELSEN BROADCAST DATA SISTEMS 
"New Ons are those clips with six or more plays for the first time in he chart week. 

CMT 

For week ending 
JUNE 27, 2004 

1515 Broadway, New Yack, NY 10036 

KANYE WEST, JESUS WALKS KENNY CHESNEY, I GO BACK NEW FOUND GLORY, ALL DOWNHILL FROM HERE BEASRE BOYS, CH -CHECK R OUT 

Ul SCRAPPY, NO PROBLEM BIG & RICH, SAVE A HORSE (RIDE A COWBOY) 2 JOJO, LEAVE (GET OUT) OUTCAST, ROSES 

USHER, CONFESSIONS PART II MONTGOMERY GENTRY, IF YOU EVER STDP LOVING ME UNKIN PARK BREAKING THE HABIT HOOBASTANK THE REASON 

USHER, BURN TOBY KEITH, WHISKEY GIRL 4 BRITNEY SPEARS, EVERYTIME USHER, BURN 

SLUM VILLAGE, SELFISH GRETCHEN WILSON, REDNECK WOMAN 5 JUVENILE, SLOW MOTION SWITCHFOOT, MEANT TO LIVE 

BRANDY. TALK ABOUT OUR LOVE 11M MCGRAW, LIVE LIKE YOU WERE BEING 6 CHRISTINA MILAN, DIP IT LOW VELVET REVOLVER, SLITHER 

7 TING YANG TINS, WHATS HAPPENIN REBA MCENTIRE SOMEBODY MODEST MOUSE FLOAT ON LOS LONELY BOYS, HEAVEN 

LLOYD POLITE, SOUTHSIDE e JUDE ROBERTS, BREAK DOWN HERE 8 LLOYD BANKS, WARRIOR JAMIE CULLUM, ALL AT SEA 

9 HOUSTON. I LIKE THAT 9 JOHN MICHAEL MONTGOMERY, LETTERS FROM HOME 9 LLOYD BANKS, ON FIRE 9 AUCIA KEYS, IF I AINT GOT YOU 

10 YOUNG BUCK LET ME IN t0 SHEDAISY, PASSENGER SEAT IC BUNK -182. DOWN 10 JET, COLD HARD BITCH 

11 LLOYD BANKS. WARRIOR JOSH GRACIN, I WANT TO LIVE 11 ASHLEE SIMPSON, PIECES OF ME 11 JOSS STONE SUPER DUPER LOVE 

12 LLOYD BANKS, ON FIRE 12 MARTINA MCBRIDE, HOW FAR 1 NINA SKY, MOVE YA BODY 12 MODEST MOUSE, FLOAT ON 

13 YUNG WUN, TEAR IT UP 13 JOE NICHOLS, IF NOBODY BELIEVED N YOU 1F D12. HOW COME 13 COUNTING CROWS, ACCIDENTALLY IN LOVE 

14 TERROR SQUAD, LEAN BACK 14 RASCAL PLATT'S. MY WORST FEAR 14 KEVIN LYTTLE. TURN ME ON 14 BRITNEY SPEARS, EVERYTIME 

15 JAY -Z, 99 PROBLEMS 15 TERRI CLARK. GIRLS UE TOO lE MARIA MENA, YOU'RE THE ONLY ONE 15 BEYONCE NAUGHTY GIRL 

16 WDACMS, DIAMOND IN THE BACK 16 BILLY CURRINGTON, I GOT A FEEUN 1E SUGARCULT, MEMORY 16 BLACK EYED PEAS, LET'S GET IT STARTED 

17 AUCIA KEYS, III AIN'T GOT YOU 1Y CLAY WALKER, I CAN'T SLEEP FRANZ FERDINAND, TAKE ME OUT 11 TRAIN, ORDINARY 

18 0HALL & MJG, YOU DON'T WANT DRAMA ti CROSS CANADIAN RAGWEED, SICC AND TIRED 1F HOOBASTANK, THE REASON 18 REETKOOD MAC, LANDSLIDE 

19 JANETJACKSON, ALL NITE (DON'T STOP) 11 TRENT WILLMON, BEER MAN 1/ TERROR SQUAD, LEAN BACK 19 GEORGE MICHAEL AMAZING 

20 OUTLAST. ROSES 20 MM MUMS, JL WHY CANT WE AUDIT GET AWE NECOJAM&BA 21 STORY OF THE YEAR, ANTHEM OF OUR DYING SAY 20 NO DOUBT, ITS MY UFE r JUVENILE, SLOW MOTION 21 WS LONELY BOYS, HEAVEN COHEED & CAMBRIA, A FAVOR HOUSE ATLANTIC 21 ALANIS MORISSETTE EVERYTHING 

22 MOBS DEEP, GOT IT TWISTED 2? NAN JAC3SON & MANY BüRTT, TS RYE O'DOCK SOMEVAIEK Y BEASTE BOYS, CH -CHECK IT OUT 22 THE CURE THE END OF THE WORLD 

23 NINA SKY, MOVE YA BODY 23 MINDY SMITH. COME TO JESUS 2: BRANDY, TALK ABOUT OUR LOVE 23 SONG, STOLEN CAR (TAKE ME DANCING) 

24 MONICA U SHOULD'VE KNOWN BETTER 21 RACHEL PROCTOR, ME AND EMILY 2 FAITHLESS. MASS DESTRUCTION 24 GAVIN DEGRAW, I DON'T WANT TO BE 

25 512. HOW COME 25 DIERKS BENTLEY, WHAT WAS I THIN KIN' 25 DASHBOARD CONFESSIONAL VINDICATED 25 FINGER ELEVEN, ONE THING 

26 TWIST& OVERNIGHT CELEBRITY 25 TRACE ADKINS, HOT MAMA 2< INCUBUS, TALK SHOWS ON MUTE 26 MAROONS, THIS LOVE 

27 R. KELLY, HAPPY PEOPLE 2I SARA EVANS, PERFECT 2- USHER, BURN 27 USHER. YEAH 

28 YOUNG ROME AFTER PARTY 

29 MARIO WINANS, I DON'T WANNA KNOW 
B SARA EVANS, SUDS IN THE BUCKET 

TRACE ADKINS, ROUGH & READY 
26 

b 
JAY -2 93 PROBLEMS 

JANET JACKSON, ALL NITE DDONT STOP) 

28 MADONNA RAY OF UGHT 

29 EVANESCENCE MY IMMORTAL 

30 BEENIE MAN, DUDE D KENNY CHESNEY. LIVE THOSE SONG S MIS -TEEE SCANDALOUS 30 MADONNA. BEAUTIFUL STRANGER 

31 T.I. LET'S GET AWAY 3 DIERKS BENTLEY, HOW AM I DOIN' 3 STERIOGRAM, WALKIE TALKIE MAN 31 JANET JACKSON, AU. NITE (SONT STOP) 

3'2 CAS, THIEF'S THEME 32 TOBY KEITH, AMERICAN SOLDIER 3_ R. KELLY, HAPPY PEOPLE 32 BRANDY, TALK ABOUT OUR LOVE 

33 USHER YEAH D TRAVIS TROT, THE GIRLS GONE WILD 36 HILARY & HAYUE DUFF, OUR UPS ARE SEALED 33 OUTCAST, HEY YA 

34 BEYONCE NAUGHTY GIRL 34 KEITH URBAN, YOU'LL THINK OF ME 36 LENNY KRAVFR, WHERE ARE WE RUNNIN 34 3 DOORS DOWN. AWAY FROM THE SUN 

35 PRINCE CALL MY NAME 35 LORETTA LYNN, MISS BEING MRS. 36 KANYE WEST, JESUS WALKS 35 OUFKAST, THE WAY YOU MOVE 

36 R. KELLY, U SAVED ME 36 JEDO HUGHES. HIGH LONESOME 36 USHER, CONFESSIONS PART II 36 GRETCHEN WILSON. REDNECK WOMAN 
37 UL WAYNE BRING IT BACK 17 BROOKS & NICK YOU CANT TN3 THE HONKY TOI K OUT OF NE GIRL 3 BLACK EYED PEAS, LETS GET IT STARTED 37 UNCLE KRACKER, RESCUE 

38 JADAMSS, WHY 38 JOSH TURNER, LONG BLACK TRAIN 36 W DACRIS, DIAMOND IN THE BACK 39 FRANZ FERDINAND, TAKE ME OUT 

39 MURPHY LEE. HOLDUP 9 KENNY ROGERS, MY WORLD IS OVER 38 MURPHY LEE HOLD UP 39 THE CAWNG. OUR UVES 

40 ANTHONY HAMILTON, CHARLENE 40 EMERSON DRIVE. LAST ONE STAN CI NG AD OUmGAST, ROSES 40 3 DOORS DOWN, HERE WITHOUT YOU 

NEW ONS NEW ONS NEW ONS NEW ONS 
KANYE WEST, JESUS WALKS KENNY CHESNEY, I GO BACK TERROR SQUAD, LEAN BACK BLACK EYED PEAS, LET'S GET IT STARTED 
NAS, THIEF'S THEME RASCAL PLATTS, MY WORST FEAR FAITHLESS, MASS DESTRUCTION THE CURE THE END OF THE WORLD 
PRINCE CALL MY NAME DIERKS BENTLEY, HOW AM I DOIN' MIS -TEEO. SCANDALOUS 
R KELLY, U SAVED ME BRAD COTTER, I MEANT TO KANYE WEST, JESUS WALKS 

USHER. CONFESSIONS PART II 

BLACK EYED PEAS, LET'S GET R STARTED 
WDACRIS, DIAMOND IN THE BACK 

210 Jericho Quadrangle, Jericho, NY 11753 9697 E. Mineral Ave., Englewood, :0 80112 

1 BUNK -182 DOWN TERRI CLARK GIRLS UE T00 JUVENILE, SLOW MOTION KESHIA CHANTS BAD BOY 

2 YELLOWCARO, OCEAN AVENUE MARTINA MCBRIDE HOW FAR 2 JAY-2.99 PROBLEMS KANYE WEST, JESUS WALKS 

3 THREE DAYS GRACE JUST UKE YOU TOBY KEITH. WHISKEY GIRL 3 PETEY PABLO, FREEK -A -LEEK 3 USHER, BURN 

4 DASHBOARD CONFESSIONAL VINDICATED MONTGOMERY GENTRY, IF YOU EVER STOP LOVING ME 4 LLOYD BANKS, WARRIOR 4 BILLY TALENT RIVER BELOW 

5 INCUBUS, TALK SHOWS ON MUTE BILLY CURRINGTON, I GOT A FEELID' 5 LLOYD BANKS, ON FIRE 5 OUT OF YOUR MOUTH, MUSIC 

6 UNION PARK. BREAKING THE HABIT 6 TIM MCGRAW, LIVE LIKE YOU WERE DYING 6 D12. HOW COME K -OS. B -BOY STANCE 

7 MUSE. TIME IS RUNNING OUT REBA MCENTIRE SOMEBODY 7 KEVIN LYTTLE, TURN ME ON 7 EVANESCENCE EVERYBODY'S FOOL 

HOOBASTANK THE REASON 8 JOHN MICHAEL MONTGOMERY, LETTAS FROM HOME 6 UNKIN PARK, BREAKING THE HABIT 8 BEYONCE NAUGHTY GIRL 

9 STORY OF THE YEAR ANTHEM OF OUR DYING DAY JOSH TURNER, WHAT IT AIN'T n BEENIE MAN, DUDE BRITNEY SPEARS, EVERYTIME 

to VELVET REVOLVER SLITHER 0 KENNY CHESNEY, I GO BACK 10 FRANZ FERDINAND. TAKE ME OUT 10 BEASTE BOYS, CH -CHECK IT OUT 

11 THE OFFSPRING. (CANT GE MY) HEAD AROUND YOU I1 JEFF BATES, I WANNA MAKE YOU CM 11 TING YANG TWINS, WHAT'S HAPPENIN 11 012, HOW COME 

12 THE KILLERS, SOMEBODY TOLD ME 12 BIG & RICH, SAVE A HORSE (RIDE A COWBOY) 12 TWIST& OVERNIGHT CELEBRITY 12 DEFAULT, THROW IT ALL AWAY 
13 MODEST MOUSE FLOAT ON 13 TRACE ADKINS, ROUGH & READY 13 BUNK -182, DOWN 13 CHRISTINA MILAN, DIP IT LOW 

14 YEAH YEAH YEAHS, MAPS 14 SARA EVANS. SEUO IN THE BUCKr 14 NEW FOUND GLORY, ALL DOWNHILL FROM HERE 17 HILARY & HAYUE DUFF, OUR UPS ARE SEALED 

15 JAY -Z. 99 PROBLEMS 15 GRETCHEN WILSON, REDNECK WEMAN 15 THE ROOTS, DON'T SAY NUTHIN 1i SEETHER, BROKEN 

16 OUTCAST, ROSES 16 RACHEL PROCTOR, ME AND EMILY 16 SUGARCULT, MEMORY 13 JANET JACKSON, ALL NITE (DON'T STOP) 

17 THE HIVES, WALK IDIOT WALK 17 SHEDAISY, COME HOME SOON 17 MODEST MOUSE FLOAT ON 17 HOOBASTANK THE REASON 

18 FRANZ FERDINAND, TAKE ME OUT 18 JUUE ROBERTS. BREAK DOWN HERE 18 STORY OF THE YEAR ANTHEM OF OUR DYING DAY 13 VELVET REVOLVER, SLITHER 

19 012, HOW COME 19 SHANIA TWAIN, WHEN YOU KISS ME 19 HOOBASTANK. THE REASON 13 MATTHEW GOOD, ALERT STATUS RED 

20 BEASTIE BOYS, CH -CHECK IT OUT 20 TRAVIS TROT, THE GIRL'S GONE W 1D 20 MALL & MJG, YOU DON'T WANT DRAMA 2O OUTCAST, ROSES 

21 LOST ROPNETS. MAKE A MOVE 21 LORETTA LYNN, MISS BEING MRS. 21 SWRCHF00T. DARE YOU TO MOVE 21 MARIO WINANS, I DON'T WANNA KNOW 

II JET, COLD HARD BITCH 22 AMY DALLEZ MEN DON'T CHANGE 22 CHRISTINA MILJAN, DIP IT LOW a HIGH HOLY DAYS, ALL MV REAL FRIENDS 

23 AUTOPILOT OFF, WHAT I WANT 23 JOSH GRACIN, I WANT TO UVE 23 SWTTCHF00T, MEANT TO LIVE Z3 USHER, YEAH 

24 MAROONS, THIS LOVE 24 CLAY WALKER, I CAN'T SLEEP 24 YELLOWCARD, OCEAN AVENUE 24 BRITNEY SPEARS, TOXIC 

a PETEY PABLO, FREEK -A -LEEK 25 TRACY LAWRENCE IT'S ALL HOW YOU LOOK AT IT 25 USHER, BURN 25 BUNK -182, DOWN 

26 RASMUS, IN THE SHADOWS 26 BILLY DEAN, THANK GOD I'M A COUNTRY BOY 26 NINA SKY, MOVE YA BODY âb UNKIN PARK BREAKING THE HABIT 

27 THE CURE THE END OF THE WORLD 27 SHEDAISY. PASSENGER SEAT 27 INCUBUS, TALK SHOWS ON MUTE 27 HOUSTON. I LIKE THAT 

28 SUGARCULT, MEMORY 28 SHANIA TWAIN, FOREVER AND FOR ALWAYS 28 BEAS IE BOYS, CH -CHECK IT OUT za SWEATSHOP UNION, BETTER DAYS 

29 LOSTPROPHETS, LAST TRAIN HOME 29 JOE NICHOLS, IF NOBODY BELIEVE] IN YOU 29 MUSE TIME IS RUNNING OUT 9 KYPRIOS, THIS IS MV HIT 

30 TWIST& OVERNIGHT CELEBRITY 30 SCOTTY EMERICK THE WATCH 30 THE KILLERS, SOMEBODY TOLD ME ?e METHOD MAN, WHAT'S HAPPEN IN' 

NEW ONS NEW ONS NEW ONS NEW ONS 
THE CURE, THE ENO OF THE WORLD KENNY CHESNEY, I GO BACK FAITHLESS, MASS DESTRUCTION KANYE WEST, JESUS WALKS 
THORNLEY SO FAR SO GOOD SCOTTY EMERICK THE WATCH DASHBOARD CONFESSIONAL VINDICATED SWEATSHOP UNION, BETTER DAYS 
BAD REUGION, LOS ANGELES IS BURNING DIERKS BENTLEY, HOW AM I DOIN' 
MY CHEMICAL ROMANCE I'M NOT OK I I PROMISE) KENNY ROGERS. MV WORLD IS 05ER 

SHAWNNA. SHAKE THAT SW' 
BLACK EYED PEAS. LET'S GET IT STARTED 
T.I.. LET'S GET AWAY 
KEVIN LYTTLE, TURN ME ON 

times recently. 
The audiences 
there are just 
great." 

Unlike last 
year's MMVA 

appearance, in 
which she 
exposed her bot- 
tom on camera, 
Lavigne was posi- 
tively demure 
this year. "I'm not 

Tuned In 
Thelube. 

By Carla Hay 
chay@billboard.com 

about to show you mine, I've got a 
skirt on," she told MuchMusic VJ 

George Stroumboulopoulos. 
Other celebrities who mingled with 

awards -show guests included Nickel - 
back, Sum 41, Simple Plan, Our Lady 
Peace and comedian Tom Green. 

The Beastie Boys, who had not 
played in Canada in six years, per- 
formed "Ch -Check It Out" and later 
received the Trail Blazer Award. 

After Finger Eleven's "One Thing" 
won best video, frontman Scott 
Anderson wryly thanked the director, 

ROBERTS: EIGHT NOMS, THREE WINS 

Glen Bennett, for slashing his regular 
rate because he liked the song. 

A complete list of winners may be 
found at billboard.com/awards. 

IN BRIEF: TLC's surviving members, 
lionne "T Boz" Watkins and Rozon- 
da "Chilli" Thomas, are reportedly in 
talks with production company Fox 
Television Studios to create a reality 
show to find a replacement for the late 
Lisa "Left Eye" Lopes ... CBS has a 
deal to air executive producer Mark 
Burnett's reality show, tentatively 
titled "Rock Star," to find a new lead 
singer for INKS (Tuned In: The Tube, 
Billboard, June 26). Look for it next 
year ... The WB TV network and 
Rhino Records have teamed with 
retailer larget for "The WB Mix Tape," 
an eight -track CD sold exclusively at 
Target stores. Acts include the Von 
Bondies, Snow Patrol, Katy Rose, 
Ben Jelen and Secret Machines. The 
Vmes' "Ride" video is on the enhanced 
portion of the CD. 

Additional reporting by Larry LeBlanc 
in Toronto. 
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HIP HOP /R &B 
84 Hours Weekly 

JADAKSS WHY 
KANYE WEST JESUS WALKS 
VARIOUS ARTIST REGGAE GOLD 2004 
USHER BURN 
SLUM VILLAGE SELFISH 
LUDACRIS DIAMOND IN THE BACK 
REDMAN THE SAGA CONTINUES 
JADAKISS TIMES UP 
LLOYD BANK FIRE 
LUDACRIS BLOW IT OUT 
KANYE WEST IT ALL FALL DOWN 
AKON F/ STYLES P LOCKED UP 
012 MY BAND 
WANYE WONDER BONCE ALONG 
YOUNG GUNZ NO BETTER LOVE 
BEENE MAN FI MB. THING DUDE (REMIX) 
CHINGY ONE WAY CALL 
CARBON LORD YOU KNOW 
SEAN PAUL IM STILL IN LOVE 
MASS WELCOME BACK 

COUNTRY /ALT 

'J TOP 
40 Hours Week) 

20 
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54 
64 
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54 
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54 
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54 
64 
54 
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JADAKISS WHY 
KANYE WEST JESUS WALKS 
JIM JONES HOW G IS THIS 
USHER BURN 
D12 MY BAND 
LUDACRIS DIAMOND IN THE BACK 
EASE WELCOME BACK 
USHER YEAH 
BIRD GANG PURPLE CITY 
VARIOUS ARTIST REGGAE GOLD 2004 
ELEPHANT MAN & KIP RICK JOK GAL 
CAMRON GET EM GIRLS 
JESSICA SIMPSON WITH YOU 
SEAN PAUL THE GLUE 
LLOYD BANKS FIRE 
YOUNG GUNZ NO BETTER LOVE 
BEENIE MAN FI Ms. THING DUDE(REMIX) 
CAMRON LORD YOU KNOW 
NINA SKY MOVE YOUR BODY 
KGM LOVE CALLS 
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6-6 
6-6 
84 
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54 
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NYC/MeIboAlrne, FL TV 31 
TRAVIS TRITT THE GIRL'S GONE WILD 
TERRI CLARK GIRL'S UE TOO 
MINDY SMITH COME TO JESUS 
JULIE ROBERTS BREAKDOWN HERE 
SCOTTY EMERICK THE COAST IS CLEAR 
THE DARKNESS GROWING ON ME 
BIG & RICH SAVE A HORSE (RIDE A COWBOY) 
BLUE COUNTY THATS COOL 
SHANIA TWAIN HURTS WHEN IM BREATHING 
JEDD HUGHES HIGH LONESOME 
KENNY ROGER I W. DUCAN MY WORLD IS OVER 
AIMEE MANN THATS JUST WHAT YOU ARE 
ALAN JACKSON REMEMBER WHEN 
GARTH BROOKS ITS YOUR SONG 
JEWEL YOU WERE MEANT FOR ME 
PHIL VASSAR THIS IS GOD 
REBA MCENTIRE SOMEBODY 
BILLY CURRINGTON 1 GOT A FEELIN 
CHELY WRIGHT BACK OF THE BOTTOM DRAWER 
THE JENKINS BLAME IT ON MAMA 
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LATIN 
401 0 Hours 
Leekly 

SHAKIRA THE ONE 
DIEGO TORRES QUE NO ME PIERDA 
VIRGINIA LOPEZ CARMELO DI LIMON 
TIGRES DEL NORTE REYNA DEL SUR 
OBRE BERMUDEZ 4:30 AM 
FABULOSOS CADILLAC MATADOR 
LOS VISCONTIS VENENO 
KUMBIA KINGS & OZOMATU MI GENTE 
CHRISTIAN VOLVER A AMAR 
MANA PUERTO DE SAN BLAS 
LLOS IRACUNDOS PUERTO MONT 
OS CHALCHALEROS DESPEDID 
SELENA AMOR PROHI80D0 
CHAYANNE AUN SIGLO SIN TI 

PLASTILINA NOSH PELIGROSO POP 
ALEXANDRE PIRES QUITEMOSNOS LA ROPA 
LEONARDO FAVIO FOTO DE CARNET 
BANDA BLANCA SOPA DE CARACOL 
CABAS LA CADERONA 
JUANES FOTOGRAFIA 

CONTACT : LENN COOPER 212 -576.1446 
WWW.TV26NEWYORK.COM 
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Madden 
Continued from page 7 

sold close to 37 million copies and is 

considered the most popular football 
videogame franchise of all time. 

Schnur, a 15 -year music industry 
veteran, sees EA titles as a channel to 
reach an audience over and over - 
and reinforce their exposure to music. 

Vince Broady, senior VP at top 
gaming Web site gamespot.com, 
agrees. 

"The vast amounts of time con- 
sumers spend playing 'Madden' is 
time not spent listening to the radio 
or iPods," Broady says, "so it makes 

'Madden NFL 2005' 
Full Song Lineup: 

ARTIST 

Wylde Bunch 
New Found Glory 
Earshot 
Hoobastank 
Ozomatli 
Jazze Pha 

Strata 
Yung Wun 

Z -Trip Feat. Soup of J5 
The D.O.C. vs. Earshot 
William 
Hazen Street 
Midtown 
Alter Bridge 
Green Day 

JR Ewing 

The Hives 

Mooney Suzuki 
Chevelle 
Faith No More 

TRACK 

"Last Day of School" 
"This Disaster" 
"Wait" 
"Same Direction" 
"Saturday Night" 
"Da Heavy Hittas" 
"Piece by Piece" 
"Yung Wun Anthem" 
"Listen to the DJ" 
"The Madden ReMatch" 

"Go!" 
"Fool the World" 
"Give It Up" 

"Open Your Eyes" 
"American Idiot" 
"Time to Get Dirty" 
"Two- TimingTouch 

and Broken Bones" 
"Alive and Amplified" 
"The Clincher" 
"From Out of Nowhere" 

sense to go to where the audience 
is -and that's in the videogames 
themselves." 

The "Madden NFL 2005" sound- 
track marks the first title to come 
under "Throwback Trax," a pact 
between EA and Rhino Records 
designed to introduce -and reintro- 
duce- today's garners to music from 
the '80s and '90s. 

The partnership gives EA access to 
Rhino Records' catalog for use in 
games. 

As part of the Rhino deal, Schnur 
selected Faith No More's "From Out 
of Nowhere" as a track that themati- 
cally ties the game's music together. 

"We felt they were the quintessen- 
tial early band that was able to marry 
rock and hip- hop," Schnur says. 
"They allow a new generation of 
garners to see how that band influ- 
enced so many different genres." 

Doug Robb, lead singer of Hooba- 
stank, agrees that Faith No More 
helped pattern his band's sound. Addi- 
tionally, Robb has bought each "Mad- 
den" title since its bow 15 years ago. 

Robb says Hoobastank's inclusion 
in "Madden NFL 2005" is "one of the 
highlights in my career." 

Rhino Records also helped license 
an exclusive "mash -up" of the D.O.C.'s 
"It's Funky Enough" and Earshot's 
'Wait," mixed by DJ Z Trip. 

Schnur says this was one of the 
first tracks selected for inclusion in 
the game because he wanted to "rein- 
vent that song under one of the ulti- 
mate remixers today, so it could be 
rediscovered." 

Schnur says members of Green 
Day and Chevelle -also avid "Mad- 
den" fans -went to great lengths to 
be included on this year's soundtrack. 
The "Madden NFL 2005" release over- 
laps with the launch of Green Day's 
"American Idiot" album. 

Despite the power of the game's 
music, few believe the songs are 
appealing enough alone to make 
copies fly off the shelves. 

"I don't think people are buying 
games because of their soundtracks, 
but it enhances the experience, espe- 
cially with better home audio capa- 
bilities and integration into game 
play," says Schelley Olhava, gaming 
analyst with IDC. 

Viacom 
Continued from page 8 

Hansen says. MTV Networks Central 
Europe is headquartered in Berlin. 

Hansen claims the deal would cre- 
ate a broader spectrum of TV genres in 
Germany and offer greater opportuni- 
ties for local acts. 

"We believe that we can much 
more 'super -serve' the music indus- 
try here in Germany, first and fore- 
most by allowing channels to be 
much more complementary rather 
than eating in the same space," he 
says. "We've shared a vision with the 
Viva management, and they've 
bought into it and believe it's the right 
thing. We're not going into this to 
close anybody down." 

Viva is MTV's biggest competitor in 

Germany and employs about 540 
staffers across its operations. It has 
been hit hard by a domestic advertis- 
ing slump and last year posted a core 
loss of 4.4 million euros ($5.3 million) 
on revenue of 113.8 million euros 
($137.9 million). Viacom's bid repre- 
sents a 21% premium on its average 
share price over the three months 
before the offer. 

MTV Central Europe managing 
director Catherine Mühlemann 
believes the German market has the 
depth to handle integration on such 
a scale. 

"I have always said that in the medi- 
um term the market is large enough 
for two or three music broadcasters," 
she says. "I still think this is the case in 
strategic terms." 

Some critics are not convinced that 
the buyout would enhance the music 
video market. 

"Generally speaking, a monopoly is 

a good deal less attractive for us in the 
music industry than a duopoly," says 

Michael Haentjes, chairman/CEO of 
Hamburg -based independent label 
Edel Music. 

"I assume that the merger between 
Viva and MTV will limit the scope for 
presenting new acts in general and 
local acts in particular and that this 
reflects the general trend in the Ger- 
man media sector," adds Peter Ende, 
president/CEO of EMI Music Publish- 
ing Continental Europe in Hamburg. 
"However, as there is still strong pub- 
lic interest in German productions, I 
am confident that other groups will 
utilize the opportunities and fill the 
gap which has now risen by offering 
new formats." 

Viva and MTV's German organiza- 
tions will run separately for now. Müh- 
lemann and Viva chief executive Dieter 
Corny would run the combined com- 
panies, reporting to Hansen. 

Canada 
Continued from page 8 

Federation of the Phonographic 
Industry, welcomes the decision. 
"The ruling in Canada is an impor- 
tant confirmation that infringing 
services cannot circumvent nation- 
al laws by transmitting copyrighted 
files from outside that country," he 
says. "This rule, as it is implemented 
in other countries, will help prevent 
piracy havens from being estab- 
lished on the Internet." 

SOCAN SOUGHT TARIFFS 

At issue is an attempt by SOCAN 
to force ISPs to pay a tariff for 
downloaded music. The attempt to 
collect from ISPs is significant 
because they provide focus for liti- 
gation rather than dealing with 
individual Web sites. 

The Supreme Court action was 
brought by the Canadian Assn. of 
Internet Providers, including the 
Canadian subsidiaries of some of the 
world's high -tech giants like Bell, 
Sprint, AOL, MCI, IBM and Yahoo. 
It argued that artists should seek 
royalties directly from Web sites that 
offer their works rather than from 

the companies only providing access 
to the Web. 

The action followed a landmark 
2002 ruling by Canada's Federal 
Court of Appeal that if ISPs in Cana- 
da acted as more than "passive 
providers" -for example, by storing 
or caching music on their servers - 
they were responsible for royalties. 

That decision had supported the 
licensing of Internet transmissions 
of music in each country to which 
they are transmitted, no matter 
where the music originates. 

For more details, see this week's 
Entertainment Law Weekly. 

Videogarnes 
Continued from page 7 

reach $5.3 billion by 2008. 
Of the smaller markets the 

study tracked, Latin America had 
music sales of $711 million in 
2003, and expectations are that 
the market will shrink by 4.8% to 

$555 million by 2008. On the 
other hand, Canada is expected to 
generate a 1.6% CAGR through 
2008 to reach $711 million. 

The study foresees digital distri- 
bution of music in the United States 
to grow from $71 million last year 
to $2.2 billion by 2008. 

In the region comprising Europe, 
the Middle East and Africa, the study 
says the sector had $2 million in dig- 
ital sales last year and projects that 

will grow to $1.36 billion by 2008. It 
also says the Asia/Pacific region had 
digital sales of $1 million last year 
and projects that will grow to $504 
million by 2008. 

The study did not break out digi- 
tal sales for Latin America, but it 
projects Canada will have digital 
sales of $102 million by 2008. 

That means the study anticipates 
global digital sales to be $4.2 billion 
by 2008. 

Ozomatli 
Continued from page 7 

Interscope; it requested a release 
from its deal. 

"They have a specific way of doing 
things, and it works for them," 
Ozomatli vocalist/bass player Wil- 
Dog Abers says. "They're one of the 
top -selling record labels in the 
world. We just don't fit. With us, 
you need to do things a little bit 
more differently. Basically, they're 
more song- driven, as opposed to 
[working] a full album and a band 
on tour." 

For breaking news, analysis, 
jobs and newsletters visit: 

www.billboard.biz 

Indeed, Ozomatli's focus is not 
hit singles. The band's only song to 
appear on the Hot Latin Tracks 
chart was last year's "Mi Gente," a 

duet with A.B. Quintanilla. Other- 
wise, Ozomatli is heard on college 
radio and the occasional urban sta- 
tion. Its real promotion power lies 
onstage and on the street. 

MULTICULTI PARTY 

Since forming seven years ago 
as a party band in Los Angeles, 
Ozomatli has gained a reputation 
for exciting live shows that fuse its 
Latin base with many influences 
and rhythms, from urban to Mid- 
dle Eastern. With 10 members of 
various racial and cultural back- 
grounds, the band has true musi- 
cal diversity. 

Concord Records president John 
Burke came to the band as a fan 
first. "To me, a lot of the Latin 

explosion -a lot of the Latin stuff 
that's celebrated -[is] watered 
down from the original. So I prefer 
what they do, which is a true amal- 
gam of stuff." 

Burke admits Ozomatli stands 
apart from the rest of the Concord 
roster, which is full of jazz artists 
ranging from Chick Corea and Peter 
Cincotti to Poncho Sánchez and 
Eddie Palmieri. 

Ozomatli, for all its fusion, is 
essentially a pop act. 

However, Burke doesn't see Con- 
cord's signing of the band as a 

departure. To him, it represents 
growth, for the label and jazz itself. 
"They are tied to the tradition in 
many ways, and several members of 
the band are big fans of Latin jazz," 
he says. "They're the next genera- 
tion of combining Latin music with 
other art forms." 

Because Ozomatli's music doesn't 

fit into any one genre, it benefits 
from multifaceted marketing. 

"If you try to market them as 
'normal,' with the same formulaic 
pop approach, you're going to get 
into trouble," Burke says. 

Aside from working the album 
among Latin and mainstream press 
and to different radio formats - 
from college to triple -A- Concord 
likely pushed album sales with its 
pricing strategy. It offered "Street 
Signs" at retail for a developing - 
artist price, even though Ozomatli 
is obviously not a developing band. 

"It has been awhile since their 
last full album," Concord VP of sales 

Joyce Castignola says, "and we felt 
it was important to represent 
[them] to the retail community and 
to the consumer at a developing - 
artist price." 

In addition, Castignola says, the 
label heavily targeted independent 

retailers. An in -store at Amoeba 
Records in Los Angeles, for exam- 
ple, drew 1,200 people. 

And just who is Ozomatli's 
audience? 

The answer, Abers says, depends 
on where the band plays. The audi- 
ence can range from all Latino to all 
British or Asian to an ethnic and 
cultural mix. 

"The cool thing about us is, 
there's not another band out there 
that I know of, that I've seen, that 
gets that many different people of 
totally different scenes in an audi- 
ence," he says. "For me, as a musi- 
cian, to be playing with the people 
I'm playing with is amazing within 
itself. But besides that, the people 
that come to [see us] are so diverse." 

As for what kind of music 
Ozomatli plays, Abers defines it 
succinctly: "great dance music for 
the people." 
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Album Sales 
Are Still Up 
Although album volume sees an inevitable decline from 

sales during the Father's Day frame, a chart -topping bow by 
Jadakiss and top 10 starts for newcomer JoJo, the "Spider - 
Man 2" soundtrack and Wilco help keep business ahead of 
last year's pace. 

In this particular tracking 
week, that challenge was sig- 
nificant. The same issue of 
2003 saw Beyond open at 
No. 1 with first -week sales of 
317,000, while top five 
arrivals by Michelle Branch 
and Three 6 Mafia added 
more than 250,000 copies of 
new business. 

Even with the four above - 
mentioned bows contributing 
more than a half million 

units of new business to this issue's chart, the top 10 weighs 
0.6% less than it did a year ago. Go deeper though, and album 
sales chalk up another win, as overall volume is up more than 
6% from the comparable 2003 week. 

Jadakiss' 246,000 -unit start for "Kiss of Death" signals his 
career -best Nielsen SoundScan week as either a solo artist or a 
member of the Lox, beating the 204,000 that greeted his first 
solo set in 2001. This also marks his first No. 1 on either The 
Billboard 200 or Top R&B/Hip -Hop Albums, although the first 
Lox title led the latter list for a week in 1998. 

Overthe 
Counter. 

By Geoff Mayfield 
gmayfield@billboard.com 

FASTTIMES: First -week sales for JoJo (No. 4, 95,000) and Wilco 
(No. 8, 81,000) are larger than either album's first -day numbers 
had suggested (Over the Counter, Billboard, July 10). The latter 
sets career bests for both rank and sales, breaking marks set by 
the band's last outing, "Yankee Hotel Foxtrot," which entered at 
No. 13 in 2002 on 55,000 copies. 

Wilco also crowns Top Internet Albums (5,000), its first No. 1 

on any Billboard chart. 
"Spider -Man 2," helped by modem rock airplay for Dashboard 

Confessional and Midtown, starts where it was predicted to, as 
82,000 units place it at No. 7. The first "Spider -Man" album 
began at No. 4 on 112,000 copies, but the new soundtrack 
should move north next issue after the film, expected to be this 
summer's biggest blockbuster, hits theaters. 

The introduction of a special edition with an added DVD, plus 
a warm reception at adult top 40 radio, brings Greatest Gainer 
honors to Christian band Switchfoot. With a 60% spike (45,000 
copies), it advances 44 -16. 

A profile on "Primetime Thursday" delivers a 73% increase 
and the Pacesetter award to Wilson Phillips (119 -58), an accel- 
eration that delivers the trio's best rank since it bowed five 
weeks ago at No. 35. The vocal trio's cover of Fleetwood Mac's 
"Go Your Own Way" has a little radio love, too, scoring the 

(Continued on page 76) 
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WEEKLY UNIT SALES 
Albums Store Singles Digi-al Tracks 

This Week 11,169,000 279,000 2,600,000 

Last Week 12,594,000 147,000 2,455,000 

Change x11.3% 0-89.8% 0-5.9% 

This Week 2003 10,493,000 356,000 303,000 

'one c 6.4% 21.6% 0-758.1% 
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YEAR -TO -DATE OVERALL UNIT SALES 
2003 2004 Change 

Total 292,002,000 363,670,000 0-24.5% 

Albums 285,880,000 305,715,000 0-6.9% 

Store Singles 5,819,000 4,123,000 x29.1% 
Digital Tracks 303,000 53,832,000 c-17666.3% 

YEAR -TO -DATE SALES BY ALBUM FORMAT 
2003 2004 Change 

CD 275,686,000 299,056,000 0-8.5% 

Cassette 9,297,000 5,758,000 -u--38.1% 

Other 897,000 901,000 0-0.4% 

DISTRIBUTORS' MARKET SHARE 05/31/04 -06/27/04 
TOTAL ALBUMS 
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UMVD INDIES BMG SONY WEA EMM 

Total Albums 28.1% 18.2% 15.5% 14.1% 1.3.8% 10.3% 

Current Albums 29.2% 17.1% 19.1% 13.6% 10.9% 10.1% 

Store Singles 18.5% 18.0% 33.3% 15.5% 10.5% 4.3% 

For week ending 6/27/04. 
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Fantasia's Big 
Bow At No. 1 

There is an art to debuting at No. 1 on The Billboard 
Hot 100. It requires the right balance of sales and airplay. 
Garner enough airplay, and you debut in the lower 
regions of chart. A first week of massive sales combined 
with a small amount of airplay is the right combination, 
as "American Idol" third -season winner Fantasia proves 
by entering in pole position with her debut single, "I 
Believe" (J). 

Since the chart rules changed in December 1998, only 
one other single has managed to debut at No. 1: "This Is 
the Night" by "American Idol" second -season runner -up 
Clay Aiken. The two tracks are the 12th and 13th singles 
in the rock era to open at the summit. 

Fantasia is the first artist in the history of the Hot 100 
to debut at No. 1 with her first chart entry. Aiken would 
have claimed this honor but for a technicality: When "This 
Is the Night" debuted, he had already charted with "God 
Bless the U.S.A." as one of the American Idol Finalists. 
There wasn't a single by the third -season finalists, so Fan- 
tasia spends her first week on the Hot 100 at the head of 
the class. 

Fantasia is the third "Idol" contestant to reach the top 
of this chart. The first was first -season winner Kelly Clark- 
son. Her debut single, "A Moment Like This," moved 52 -1 
the week of Oct. 5, 2002, setting a record for the biggest 
leap to No. 1. 

Chart 
Beat. 

By Fred Bronson 
fbronson@billboard.com 

Fantasia is the first female to occupy the top spot in 
2004 and the first solo female to hold down the No. 1 posi- 
tion on her own since Clarkson. 

Fantasia is not the only "American Idol" finalist making 
her first chart appearance and collecting her first No. 1 

with "I Believe." The song's co- writer, Tamyra Gray, who 
finished fourth in the first season of the show, can make 
the same claims. 

The other two writers of "I Believe," Sam Watters and 
Louis Biancaniello, are also enjoying their first No. 1 

song. Their previous best was the No. 3 ranking of Jessica 
Simpson's "I Wanna Love You Forever" in December 1999. 

"I Believe" is the second No. 1 single on the Hot 100 for 
the J label. The imprint's first chart -topper was "Fallin' " 

by Alicia Keys in August 2001. 
The success of "I Believe" means that BMG labels have 

held the No. 1 slot on the Hot 100 every week this year 
except for one, when Atlantic ruled with Twista's "Slow 
Jamz." In 2003, the only BMG single to reach No. 1 was 
Aiken's "This Is the Night." 

Finally, it has been a while since a No. 1 title has started 
with the personal pronoun "I." The last chart -topper to do 
so was Savage Garden's "I Knew I Loved You" in January 
2000. The only other No. 1 in the last six years to start 
with "I" was Aerosmith's "I Don't Want to Miss a Thing" in 
September 1998. 
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ARTIST SoundScan Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL . NEW 

et NUMBER 1 /HOT SHOT DEBUT =e 1 Week AtNumbert 

1 JADAKISS Kiss Of Death 
RUE RYDEes 002 746' / INTERSCOPE 18.98/13.98) 

50 51 48 22 TWISTA Kamikaze 
ATLANTIC 83598/AG 110.98/13.981 

1 

1 51 11 - '; 2 
-t; 

JOSH GRACIN Josh Gracin 
LYRIC STREET 165045/HOLLYWOOD 118.98 CD) 

1l 

2 2 
I 

2 14 USHER 5 Confessions 
LAFACE 5214120MBA (12.98/18.985 

1 52 47 32 '. 6 ALANIS MORISSETTE So- Called Chaos 
MAVERICK 443555/WARNER BROS. 118.98 CO) 

5 

3 1 - 2 BEASTIE BOYS To The 5 Boroughs 
BROOKLYN DUST 84571 ./CAPITOL (18.98 CD) 

1 m 58 53 BRITNEY SPEARS 2 In The Zone 
JIVE 5374820MBA (12.98/18.98) 

1 

o N W JOJO JoJo 
DA FAMILY /BLACKGROUND 002672/UMRG 113.98 CD) 

4 54 54 58 NICKELBACK 2 The Long Road 
ROADRUNNER 618400/IDJMG 112.98/18.981 

6 

Q 6 5 10 PRINCE Musicology 
NPG /COLUMBIA 92560/SONY MUSIC 118.98 ES COI 

3 55 48 8 VARIOUS ARTISTS Vans Warped Tour 2004 Compilation 
SIDE ONE DUMMY 71248 (7.98 CDI 

8 

.6 4 4 7 GRETCHEN WILSON Here For The Party 
EPIC (NASHVILLE) 90903/SONY MUSIC 118.98 EQ CDI 

2 4D 63 55 LIL' FLIP U Gotta Feel Me 
SUCKA FREE/COLUMBIA 89143' /SDNY MUSIC (18.98 EQ CO) 

4 

o _,',-'^-'^°'- 
"1í ï_. 

SOUNDTRACK Spider -Man 2 
COLUMBIA 92628/SONY MUSIC )18.98 EQ CO) 

7 57 55 47 SOUNDTRACK That's So Raven 
WALT DISNEY 861015 (1898 CO) 

44 ' 
9 

1 WILCO A Ghost Is Born 
NONESUCH 79809/ÁG (18.88 CDI 

8 

85 

-C PACESETTER %0 
WILSON PHILLIPS California 
COLUMBIA 92103/SONY MUSIC 114.98 EC CD) 

35 .3 VELVET REVOLVER Contraband 
RCA 59790/RMG118.98 CO) 

1 0 119 

10 5 3 ' S AVRIL LAVIGNE Under My Skin 
ARISTA/RCA 59774/RMG 118.98 CD) 

1 59 49 38 MARIO WINANS Hurt No More 
BAD BOY 00239r /UMflG (8.98/1298) 

2 

® 8 9 9 D12 D12 World 
SHADY 002404 / INTERSCOPE 18.98/1298) 

1 0 73 71 LINKIN PARK 4 Meteora 
WARNER BROS. 48186° (19.98 COI 

1 

12 7 6 29 HOOBASTANK The Reason 
ISLAND 001488/I5JMG 11238 COI 

3 ERICK SERMON Chilltown, New York 
DEE SQUAD 002716/UMRG (13.98 CO) 

61 

23 9 13 18 LOS LONELY BOYS Los Lonely Boys 
OR/EPIC 92088/SONY MUSIC 113.98 CD) [N] 

9 62 61 56 " SHERYL CROW 2 The Very Best Of Sheryl Crow 
A &M 001521 / INTERSCOPE (12.98 CO) 

2 

o 15 23 8 BIG & RICH Horse Of A Different Color 
WARNER BOOS. (NASHVILLE) 48520/WRN 118.98 CD) 

14 63 35 49 # GEORGE MICHAEL Patience 
AEGEAN/EPIC 92080 /SONY MUSIC 118.98 EQ CD) 

12 

15 12 11 7 SOUNDTRACK Shrek 2 
GEFFEN/DREAMWORKS 002557 /INTERSCOPE 118.98 CDI 

8 64 60 69 

59 

NORAH JONES 9 Come Away With Me 
BLUE NOTE 32088' (17.98 CO) [N] 

1 

I o 44 46 : =66 

_$',r-- GREATEST GAINER $` 
SWITCHFOOT The Beautiful Letdown 
COLUMBIA 86967 /SONY MUSIC (18.98 EQ CDI 

O 71 TEENAMARIE La Dona 
CASH MONEY CLASSICS 002552/UMRG 11298 COI 

6 

16 66 53 SEETHER Disclaimer II 
WINO -UP 13100 (1898 COI 

53 

0 21 12 0 KANYE WEST 2 The College Dropout 
ROC- A- FELLA/DEF JAM 002030 /IDJMG (838/1298) 

2 67 66 57 VARIOUS ARTISTS Totally Hits 2004 
WARNER MUSIC GROUP 59211/BMG STRATEGIC MARKETING GROUP 118.98 CDI 

14 

IS 20 21 =12 MODEST MOUSE Good News For People Who Love Bad News 
- EPIC 87125 /SONY MUSIC 112.98 EQ CDI [N] 

18 0 85 - SOUNDTRACK 50 First Dates 
MAVERICK 48675/WARNER BROS. 118.98 CDI 

30 

19 16 10 ->5 SLIPKNOT Vol. 3: (The Subliminal Verses) 
ROADRUNNER 618388/IDJMG 118.98 CD) 

2 80 92 CASTING CROWNS Casting Crowns 
BEACH STREET 10723/REUNION 118.98 CD) [N] 

59 

20 18 17 9 EVANESCENCE 6 Fallen 
WIND -UP 13063 (18.98 COI 

3 70 70 62 BEYONCE 3 Dangerously In Love 
COLUMBIA 86386 /SONY MUSIC (12.99 EQ/18.981 

1 

21 23 14 BLACK EYED PEAS Elephunk 
MM 02851/INTEflSCOPE (12.98 CO) 

14 71 64 VARIOUS ARTISTS Reggae Gold 2004 
VP 93302/AG (16.98 CD) 

64 

22 24 28 JESSICA SIMPSON 2 In This Skin 
COLUMBIA 86560/SONY MUSIC 112.98 EQ CO) 

2 4215 90 75 LENNY KRAVITZ Baptism 
VIRGIN 84145 (18.98 CD) 

14 

23 17 22 KENNY CHESNEY 2 When The Sun Goes Down 
BNA 58801RR6 112.98/18.98) 

1 73 13 - PHISH Undermind 
ELEKTRA 62969/AG 119.98 CD /OV01 

13 

24 25 15 VARIOUS ARTISTS 2 Now 15 
EMI/UNIVERSAL/SONY MUSIC20MBA 76993/CAPITOL (18.98 COI 

2 74 75 66 J -KWON Hood Hop 
SO SO DEE 57613.2OMBA 118.98 CO) 

7 

25 22 18 OUTKAST 9 Speakerboxxx/The Love Below 
LAFACE 98133.2OMBA 12298 CDI 

1 75 57 65 ALAN JACKSON 3 Greatest Hits Volume II 
ARISTA NASHVILLE 54060/OLG 118.98 COI 

19 

26 14 CHRISTINA MILIAN It's About Time 
ISLAND 002223 /IDJMG (13.98 CO) 

14 0 79 70 HILARY DUFF 3 Metamorphosis 
BUENA VISTA 861006/HOLLYWOOD 

1 
18.98 CDI 

1 

o 28 37 MAROONS Songs About Jane 
OCTONEJJ 50001 /RMG 118.98 CDI [N] 

7 77 62 26 MARC ANTHONY Amer Sin Mentiras 
SONY DISCOS 95194 (18.98 EQ CDI 

26 

0 38 44 ;',â7 JUVENILE Juve The Great 
CASH MONEY 001718' /UMflG (12.98 CD) 

28 78 72 45 LONESTAR Let's Be Us Again 
BNA 59751 /RLG 118.98 CD) 

14 

29 19 

30 32 

19 

31 

?21D 

':3D 

NORAH JONES a Feels Like Home 
BLUE NOTE 8480' 118.98 CO) 

ALICIA KEYS 3 The Diary Of Alicia Keys 
J 5571r/UMG 115.98/18981 

1 79 78 125 SHINEDOWN Leave A Whisper 
ATLANTIC 83729/AG (13.98 CD) [N] 

78 

35 
1 80 69 35 FRED HAMMOND Somethin' 'Bout Love 

VERITY /JIVE 58744/ZOMBA (11.98/17.981 

31 26 7 311 Greatest Hits '93-'03 
VOLCANO 60092044BÁ 18.98 CDI 

7 Q 105 113 ANTHONY HAMILTON Cornin' From Where I'm From 
SO SO DEF 52107/ZOMBA 112.98 CO) 

33 

32 39 43 94 FRANZ FERDINAND Franz Ferdinand 
DOMINO /EPIC 92111 /SONY MUSIC (14.98 EQ COI [N] 

32 82 59 - THE KILLERS Hot Fuss 
ISLAND 02468/10JMG 113.98 CDI 

59 

33 37 25 NEW FOUND GLORY Catalyst 
DRIVE-THRU /GEFFEN 982383/INTERSCOPE 113.98 CD) 

3 83 81 72 JANET JACKSON Damita Jo 
VIRGIN Noe 112.98/18.98) 

2 

CO 46 39 YELLOWCARD Ocean Avenue 
CAPITOL 39844 (12.98 COI 

23 Q 92 83 YING YANG TWINS Me & My Brother 
COLLIPARK 2490'/44 (17.98 CDI 

11 

35 34 27 .7 8BALL & MJG Living Legends 
- BAD BOY 982389/UMRG 112.98 COI 

3 CD 96 105 SOUNDTRACK The Cheetah Girls (EP) 
WALT DISNEY 860126 16.98 CD) 

33 

36 27 20 GUNS N' ROSES Greatest Hits 
GEFFEN 01714 / INTERSCOPE 11298 CDI 

3 86 68 63 MONTGOMERY GENTRY You Do Your Thing 
COLUMBIA (NASHVILLE) 90558/SONY MUSIC 118.98 EQ CDI 

10 

37 

338 

40 

10 

30 JAY-Z 41.2 The Black Album 
ROC- A- FELLA/DEF JAM 981528 /I0JMG 18.98/12.981 

1 87 86 

10 88 87 

67 

77 

JULIE ROBERTS Julie Roberts 
MERCURY 0102/UMGN (8.98/13.98) 

51 

2 CELINE DION A New Day...Live In Las Vegas 
EPIC 92680/SONY MUSIC (18.98 EQ CD) 

INCUBUS A A Crow Left Of The Murder... 
IMMORTAL/EPIC 9080 /SONY MUSIC (18.98 EG CD) 

39 42 33 = PETEY PABLO Still Writing In My Diary: 2nd Entry 
JIVE 41824/ZOMBA 118.98 CD) 

4 89 67 16 SHEDAISY Sweet Right Here 
LYRIC STREET 165044 /HOLLYWOOD (18.98 CD) 

16 

40 36 50 4 DEAN MARTIN Dino: The Essential Dean Martin 
CAPITOL 984417 (18.98 CDI 

28 90 41 79 ERIC CLAPTON Me And Mr Johnson 
DUCK/REPRISE 46423'/WARNER BROS. 118.98 CDI 

6 

41 29 36 DIANA KRALL The Girl In The Other Room 
VERVE 01826/VG 11298 COI 

4 0 104 80 STORY OF THE YEAR Page Avenue 
MAVERICK 48438/WARNER BROS. 112.98 CD) [N] 

51 

42 33 41 JOSH GROBAN 3 Closer 
143/REPRISE 48450/WARNER BROS. 178.98 CD) 

1 0 97 95 THREE DAYS GRACE Three Days Grace 
JIVE 5347920MBA 112.98 CDI [N] 

72 

43 30 24 METHOD MAN Tical 0: The Prequel 
DEF JAM 548405/IDJMG (8.98/13.98) 

2 93 91 101 ii, NO DOUBT The Singles 1992 -2003 
INTERSCOPE 001495 (12.98 CO) 

2 

44 31 34 TOBY KEITH 3 Shock'n Y'AII 
OREAMWORKS(NASHVILLEI 45O435/INTERSCOPE 112.98/18.981 

1 7 HEART Jupiter's Darling 
SOVEREIGN ARTISTS 1953171.98 COI 

94 

0 52 61 49 BRAD PAISLEY Mud On The Tires 
ARISTA NASHVILLE 50605/RLG 11298/18.981 

8 95 98 74 LUDACRIS 2 ChickenNBeer 
DISTURBING THA PEACE/DEF JAM SOUTH 000930' /IDJMG 18.98/12.981 

1 

46 45 96 w55 THE BEACH BOYS The Very Best Of The Beach Boys: Sounds Of Summer 
CAPROl8T710178.98 C01 

16 96 65 -- VARIOUS ARTISTS Patriotic Country 
MUSIC FOR A CAUSE 6021/BMG STRATEGIC MARKETING GROUP 118.98 CO) 

65 

47 50 52 90' KEITH URBAN 2 Golden Road 
CAPITOL (NASHVILLE( 32936110.98/18.981 

11 97 103 78 G -UNIT 2 Beg For Mercy 
G -UNIT 0150 /INTERSCOPE 18.98/12981 

2 

4E 43 42 1!38 JET Get Born 
EEKTLA 6289Z/AG (1298 CDI 

26 0: YOUNG ROME Food For Thought 
T.U.GJUNIVERSAL 02742/UMRG 19.98 COI 

98 

0 56 60 32 BLINK -182 Blink -182 

GEFFEN 01334/INTERSCDPE (12.98 CD) 

3 99 101 81 LOSTPROPHETS Start Something 
COLUMBIA 86554/SONY MUSIC 11.298 EG CO) 

33 
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3 ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

m 
°° 

= SL 
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5 

o 
w 

ARTIST Title Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

Y ÿ 
a- °a 

100 `:;, BRIAN WILSON Gettin' In Over My Head 
BRIMEL 76471'/RHINO 118.98 CD) 

100 151 151 116 CASSIDY Split Personality 
FULL SURFACE/J 57018IRMG 02.9808.981 

2 

101 95 94 RASCAL FLATTS 2 Melt 
LYRIC STREET 185031 /HOLLYWOOD 112.98/18.981 

5 152 118 114 TRACY LAWRENCE Strong 
DREAMWORKS INASHVILLEI 001032/INTERSCOPE (18.98 CD) 

17 

140 133 TRILLVILLE /LIL SCRAPPY The King Of Crunk & BME Recordings Present 
BME/REPRISE 48556/WARNER BROS. (18.98 CD) 

12 ® 177 156 VARIOUS ARTISTS Walt Disney Records Presents: Mega Movie Mix 
WALT DISNEY 861089 112.98 CDI 

139 

102 100 99 ° SELAH Hiding Place 
CURB 78834 118.98 CD) 

61 154 109 40 BAD RELIGION The Empire Strikes First 
EPITAPH 86694') 13.98 CO) 

40 

104 93 117 39 DIDO Life For Rent 
ARISTA 50137 /RMG 118.98 CDI 

4 155 120 54 THE CALLING Two 
RCA 56612/RMG 118.98 CDI 

54 

an 126 119 87 LIL JON & THE EAST SIDE BOYZ A2 Kings Of Crunk 
BME 2370/TVT 03.98/17281 

14 CD 168 144 50 CENT 6 Get Rich Or Die Tryin' 
SHADY /AFTERMATH 493544'/INTERSCOPE 18.98/12.981 

1 

106 116 87 STEVIE WONDER The Definitive Collection 
MOTOWN /UTV 066164 /UME (18.98 CDI 

35 157 117 128 JOSH TURNER Long Black Train 
MCA NASHVILLE 000974 /UMGN 14.98/9.981M 

29 

138 142 MUSE Absolution 
TASTE MEDIA 48733/WARNER BROS. 114.98 CDI [M] 

107 158 160 162 RON WHITE Drunk In Public 
PARALLEL/HIP -0 001582/UME 112.98 CD) [M] 

144 

125 88 SUGARCULT Palm Trees And Power Lines 
FEARLESS 51512/ARTEMIS (14.96 CDI 

46 159 155 136 _ - CARLY SIMON Reflections: Carly Simon's Greatest Hits 
ARISTA/RHINO /ELEKTRA 594291IBMG STRATEGIC MARKETING GROUP 11828 CDI 

22 

SOUNDTRACK De- Lovely 
COLUMBIA 90640 /SONY MUSIC 118.98 EQ CDI 

109 160 127 89 MORRISSEY You Are The Quarry 
ATTACK 86001' /SANCTUARY) 18.98 CD) 

11 

110 110 110 3 DOORS DOWN 3 Away From The Sun 
REPUBLIC /UNIVERSAL 064396 /UMRG 18.98/12.981 

8 195 191 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT 0385 (18.98 CD) 

2 

111 89 76 KENNY ROGERS 42 Ultimate Hits 
CAPITOL (NASHVILLE) 98794 121.98 CDI 

39 162 128 68 VARIOUS ARTISTS Punk -O -Rama Vol. 9 
EPITAPH 86716 (8.98 CD /DVD) 

68 

CEO 122 102 JOSS STONE The Soul Sessions (EP) 
SCARSE 42234 1928 CDI [M] 

39 163 159 171 ELVIS PRESLEY 3 Elvis: 30 #1 Hits 
RCA 68079' /RMG 11298/19.981 

1 

CD LIT Lit 
DIRTY MARTINI /NITRUS 00413/DRT 115.98 CD) 

113 ell VARIOUS ARTISTS Crunk Classics 
TVT 2510 03.98 CO) 

164 

114 0 90 THIRD DAY Wire 
ESSENTIAL 10728 (18.98 CDI 

12 165 123 130 HARRY CONNICK, JR. Only You 
COLUMBIA 90551 /SONY MUSIC 118.98 EQ CD) 

5 

115 112 39 MARTINA MCBRIDE Martina 
RCA NASHVILLE 54207/KG (11.98/18.981 

7 166 167 153 KID ROCK Kid Rock 
TOP DOG /ATLANTIC 83885 /AG (18.98 COI 

8 

115 115 107 84 SHANIA TWAIN .10 Up! 
MERCURY 170314 /UMGN (12.98 CO) 

1 167 175 FINGER ELEVEN Finger Eleven 
WIND -UP 13058 11698 CDI [M] 

114 

117 121 129 30 TRACE ADKINS Comin' On Strong 
CAPITOL (NASHVILLE) 40517 112 .98/18.981 

31 168 176 TIM MCGRAW 2 Tim McGraw And The Dancehall Doctors 
CURE 70746112.98/18281 

2 

118 76 - 2 : BOND Classified 
M.G BUDECCA 002332/UNIVERSAL CLASSICS GROUP 117.98 CO) 

76 169 164 JIMMY BUFFETT 2 Meet Me In Margaritaville: Jimmy Buffett The Ultimate Collection 
MAILBOAT /MCA 067781 /UME 125.98 CD) 

9 

119 94 109 10 Undone 
IN0 82947 /CURB 0828 CDI 

12 IOW R " COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 
EQUAL VISION /COLUMBIA 92686/SONY MUSIC (12.98 EQ CD) 

52 

120 108 // 21 FIVE FOR FIGHTING The Battle For Everything 
AWARE/COLUMBIA 86186 /SONY MUSIC 112.98 Ea CD) 

20 171 173 SEAN PAUL A 2 Dutty Rock 
VP /ATLANTIC 89820' /AG 112.98/18.98) 

9 

121 83 3 PJ HARVEY Uh Huh Her 
ISLAND 002751 /IDJMG 113.98 CD) 

29 172 142 BROOKS & DUNN Red Dirt Road 
ARISTA NASHVILLE 67070/RLG (12.98/18961 

4 

122 74 PILLAR Where Do We Go From Here 
FLICKER 82631 112.98 CO) 

74 173 137 EAGLES 2 The Very Best Of 
WARNER STRATEGIC MARKETING 73971 (25.98 CD) 

3 

131 - TRAPT Trapt 
WARNER BROS. 48296 08.98 CDI [M] 

42 144 / TAMYRA GRAY The Dreamer 
19 RECORDINGS 002817 118.98 CDI 

23 at 174 

124 124 CHINGY A2 Jackpot 
DISTURBING THA PEACE 82976 /CAPITOL )11.98/18.98) 

2 175 145 TOBY KEITH 4 Unleashed 
DREAMWORKS (NASHVILLE) 45025NINTERSCOPE 111.98/18.981 

1 

ItED NEW' 

143 

OZOMATLI Street Signs 
CONCORD PICANTE 2200/CONCORD (11.98 CO) [M] 

125 176 158 VARIOUS ARTISTS Bad Boys 10th Anniversary... The Hits 
BAD BOY 002112 /UMRG 18.98/12.98) 

2 

SARA EVANS Restless 
RCA NASHVILLE 67074/RLG 11298/19.981 

20 177 148 JOHN MICHAEL MONTGOMERY Letters From Home 
WARNER BROS. (NASHVILLE) 48729/WRN 08.98 CDI 

31 

139 149 DIERKS BENTLEY Dierks Bentley 
CAPITOL (NASHVILLE) 39814112 .98/18.98) 

26 200 MONICA After The Storm 
J 20031' /RMG 112.98/18.981 

1 

128 102 104 LORETTA LYNN Van Lear Rose 
INTERSCOPE 002513 )12.98 CO1 

24 179 165 SOUNDTRACK Love Actually 
J 56760/RMG 118.98 CDI 

39 

129 136 123 T.I. Trap Muzik 
GRAND HUSTLE/ATLANTIC 83650 /AG (9.98/14281 

4 

77 

185 

181 171 

159 

154 
® VARIOUS ARTISTS Disneymania 2: Music Stars Sing Disney ...Their Way! 

WALT DISNEY 861004 118.98 CD) 

29 

130 77 - ZZ TOP The Very Best Of ZZ Top: Rancho Texicano 
WARNER BROS. 78908/WARNER STRATEGIC MARKETING (25.98 CO) 

BEBEL GILBERTO Bebel Gilberto 
SIX DEGREES 1101 (17.98 CDI [M] 

154 

131 129 120 34 
..iA.: 

", 

SARAH MCLACHLAN 2 Afterglow 
ARISTA 50150/RMG 112.98/18.98) 

2 182 183 174 COUNTING CROWS Films About Ghosts: The Best Of... 
GEFFEN 001676/INTERSCOPE 112.98 CDI 

32 

132 107 73 SOUNDTRACK Harry Potter And The Prisoner Of Azkaban 
WARNER SUNSET /ATLANTIC 83711/AG 118.98 CDI 

61 et, !' EDWIN MCCAIN Scream & Whisper 
DRT 00409 06.98 CDI 

183 

133 113 138 GEORGE THOROGOOD & THE DESTROYERS Greatest Hits: 30 Years Of Rock 
CAPITOL 98/30(18.98 CO) 

55 184 84 - FLEETWOOD MAC Live In Boston 
REPRISE 48726/WARNER BROS. (32.98 CD /DVD) 

84 

134 114 135 LED ZEPPELIN Early Days & Latter Days: The Best Of Led Zeppelin Volumes One And Two 
ATLANTIC 83619/AG 119.98 CDI 

114 185 169 134 LEE ANN WOMACK Greatest Hits 
MCA NASHVILLE 001883 /UMGN 112.98 CDI 

28 

135 146 - SOUNDTRACK Blue Collar Comedy Tour: The Movie 
WARNER BROS. (NASHVILLE) 48424/WRN 11898 CD1 

132 186 189 177 RED HOT CHILI PEPPERS Greatest Hits 
WARNER BROS. 48545 118.98 CDI 

18 

137 

SOUNDTRACK The Cheetah Girls: Special Edition 
WALT DISNEY 861104118.98 CDI 

136 187 152 - PATTI SCIALFA 23rd Street Lullaby 
COLUMBIA 90371/SONY MUSIC 118.98 EG CD) [H] 

152 

88 97 YEAH YEAH YEAHS Fever To Tell 
INTERSCOPE 000349` 19.98 CDI 

55 188 187 147 KILLSWITCH ENGAGE The End Of Heartache 
ROADRUNNER 618373/IOJMG (13.98 CD) 

21 

1.38 99 82 AEROSMITH Honkin' On Bobo 
COLUMBIA 87025' /SONY MUSIC 118.98 ED CDI 

5 © 196 190 
, 

GOOD CHARLOTTE 3 The Young And The Hopeless 
DAYLIGHT /EPIC 86486/SONY MUSIC 0298 EQ CDI 

7 

139 133 115 JAMIE CULLUM twentysomething 
UNIVERSAL/VERVE 002273NG (9.98 CD) 

83 190 135 - UNDEROATH They're Only Chasing Safety 
SOLIO STATE 83184/TOOTH S NAIL 113.98 CD) [HI 

135 

140 111 124 LUTHER VANDROSS A 2 Dance With My Father 
J 51865 /RMG 02.98/18.981 

1 191 181 151 ' 

- 

THE DARKNESS Permission To Land 
ATLANTIC 60817IAG 112.98 CD) [MI 

36 

a 162 137 LIONEL RICHIE The Definitive Collection 
MOTOWN /UTV 068140IUME 118.98 CO) 

19 192 186 122 DROWNING POOL Desensitized 
WIND -UP 13080 (12.98 CD) 

17 

142 132 - AKWID KOMP 104.9 Radio Compa 
UNIVISION 310201/UG 113.98 CDI [M] 

132 193 163 145 MICHAEL MCDONALD Motown 
MOTOWN 000651 /UMRG 11228 CD) 

14 

CES 156 93 PATTI LABELLE Timeless Journey 
DEF SOUL CLASSICS 002433/I13JMG 11298 CD) 

18 al NEW "1 

:i. 
: BODEANS Resolution 

ZOE 431046/ROUNDER 117.98 CDI 

194 

144 141 146 COLDPLAY 3 A Rush Of Blood To The Head 
CAPITOL 40504.112.98/18.981 

5 195 184 3 DOORS DOWN Another 700 Miles (EP) 
REPUBLIC /UNIVERSAL 001603/UMRG (9.98 CDI 

21 

145 134 91 GODSMACK The Other Side (EP) 
REPUBLIC /UNIVERSAL 001539/UMRG 1828 CD) 

5 196 198 LINKIN PARK Live In Texas 
WARNER BROS. 48563 (21.98 CD /DVD) 

23 

146 106 51 THE CORRS Borrowed Heaven 
ATLANTIC 83670/AG 118.98 CDI 

51 GI NEW ,P 
c. 

MORRIS DAY It's About Time 
HOLLYWOOD 162435 118.913 CO) 

197 

147 154 139 AUDIOSLAVE 2 Audioslave 
INTERSCOPE/EPIC 869618' /SONY MUSIC 118.98 al CDI 

7 198 197 184'' CLAY WALKER A Few Questions 
RCA NASHVILLE 6706BIRL6 111.98/18.98) 

23 

948 150 108 SOUNDTRACK The Punisher: The Album 
WIND -UP 13093 118.98 CD) 

22 199 194 193 
- 

SEAL Seal IV 
WARNER BROS. 47947118.98 CD) 

3 

149 153 

150 130 

160 

98 
- 

JOHN MAYER Heavier Things 
AWARE/COLUMBIA 66185' /SONY MUSIC 118.98 EQ CO) 

VARIOUS ARTISTS American Idol Season 3: Greatest Soul Classics 
RCA 61775/81.6 08.98 CDI 

1 

10 

CI NEW 1 SASHA Involver 
GLOBAL UNDERGROUND 0001.115.98 CDI [M] 

200 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by he number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A' Certification of 400,000 units (Multi -Platins). Aste isk indicates LP is available. Most tape prices, and CD prices for @MS, and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. X indicates pest or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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JULY 10 
2004 Billboard TOP INTERNET ALBUM SALES TM 

1 

Sales data and internat sales reports compiled by 

Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 
ó Z 
m Q cc 

,n ó 

qv NUMBER 1 3, 1 Week At Number l 

WILCO NONESUCH 79&19/4.0 A Ghost Is Born 8 

14 RAY CHARLES RHINO75644 Ultimate Hits Collection - 
2 BEASTIE BOYS BROOKLYN DUST84571' /CAPITOL To The 5 Boroughs 3 

10 USHER 5 LAFACE52141/ZOMBA Confessions 2 

7 NORAH JONES A4 BLUE NOTE woo. Feels Like Home 29 

112 

6 VELVET REVOLVER RCA591941 /RMG Contraband 9 

RAY CHARLES RHINO 7609 Ray Charles Sings For America 

5 FLEETWOOD MAC REPRISE 48726/WARNER BROS Live In Boston 184 

LOS LONELY BOYS OWEPIC92088/SONY MUSIC [N] Los Lonely Boys 13 

11 DIANA KRALL VERVE001826NG The Girl In The Other Room 41 

SOUNDTRACK COLUMBIA 92628 /SONY MUSIC Spider-Man 2 7 

EDWIN MCCAIN DRT00409 Scream & Whisper 183 

RAY CHARLES RHINO 79822 The Very Best Of Ray Charles - 
RAY CHARLES RHINO 70099 Modern Sounds In Country And Western Music - 
RAY CHARLES RHINO 75759 Anthology - 

15 ERIC CLAPTON DUCK/REPRISE 48423'/WARNER BROS. Me And Mr Johnson 90 

117 LAURIE BERKNER TWO TOMATOES 2 Bun Buzz 

SWITCHFOOT A COLUMBIA86967 /SONY MUSIC The Beautiful Letdown 16 

BRIAN WILSON BRIMEL764711 /RHINO Gettin' In Over My Head 100 

20 GEORGE MICHAEL AEGEAN/EPIC 9208NSONYmusic Patience 63 

25 JOSH GROBAN A3 143/REPRISE 48450NJARNER BROS. Closer 42 

EVANESCENCE 5 wINO.UP13063 Fallen 20 

BOND M. O. BJ OECCA002332NNIVERSAL CLASSICS GROUP Classified 118 

MODEST MOUSE EPIC 871251/SONY MUSIC [N] Good News For People Who Love Bad News 18 

1 PHISH ELEKTRA62969/AG Undermind 73 

JULY 10 
2004 

~ 

Billboard TOP SOUNDTRACKS.. 

TITLE 

Sales data compiled by 

Nielsen 
SoundScan 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

O 
e`- NUMBER 1 >VO 1 Week At Number 

SPIDER -MAN 2 COLUMBIA 92628/SONY MUSIC 

2 1 SHREK 2 GEFFEN /DREAMWORKS 002557 / INTERSCOPE 

3 2 THAT'S SO RAVEN WALT DISNEY 861015 

Q 3 50 FIRST DATES MAVERICK 48675/WARNER BROS. 

Q 4 THE CHEETAH GIRLS (EP) WALT DISNEY 860126 Q 14 DE- LOVELY COLUMBIA 90640/SONY MUSIC 

7 5 HARRY POTTER AND THE PRISONER OF AZKABAN WARNER SUNSET /ATLANTIC 83711/AG 

8 7 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BROS. (NASHVILLE) 48424/WRN 

0. , THE CHEETAH GIRLS: SPECIAL EDITION WALT DISNEY 861104 

10 8 THE PUNISHER: THE ALBUM WIND -UP 13093 

11 6 0 BROTHER, WHERE ART THOU? A° LOST HIGHWAY /MERCURY 170069/IDJMG 

12 10 LOVE ACTUALLY J 56760/RMG 

13 11 13 GOING ON 30 HOLLYW000162454 

14 13 SHREK A2 
LREAMWORKS 450305/INTERSCOPE 

15 12 KILL BILL VOL. 1 A BAND APART /MAVERICK 48570'NVARNER BROS. 

16 9 TUPAC: RESURRECTION AMAR00015331 /INTERSCOPE 

17 17 SCHOOL OF ROCK ATLANTIC 83694/AG 

18 15 THE LORD OF THE RINGS: THE RETURN OF THE KING REPRISEJWMG SOUNDTRACKS 48521/WARNER BROS. 

CD THE NOTEBOOK NEW LINE 39031 

20 16 THE OC: MIX 1 WARNER SUNSET 48685/WARNER BROS. 

GO 21 THE LIZZIE MCGUIRE MOVIE WALT DISNEY 860080 

® 23 CHICAGO I2 EPIC 87018/SONY MUSIC 

23 19 THE FIGHTING TEMPTATIONS MUSIC WORLD /COLUMBIA 90286/SONY MUSIC 

24 22 FREAKY FRIDAY HOLLYWOOD 162404 

at QUEER AS FOLK: THE FOURTH SEASON TOMMY BOY 1583 

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. Albums with the greatest sales gain this week. Recording Industry Assn. 

Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIPA certification for net shipment of 1 million units (Platinum). RIM certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, 

and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro.) 4 Certification of 200,000 units (Platino). 0 Certification of 400,000 units (Multi -Platino). "Asterisk indicates vinyl 

available. [N] indicates past or present Heatseeker title ©2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

THE BILLBOARD 200 A -1 (LISTED BY ARTISTS) 

3 Doors Down 110, 195 
BBall & MJG 35 
50 Cent 156 
311 31 

Trace Adkins 117 
Aerosmith 138 
Akwid 142 
Marc Anthony 77 
Audioslave 147 

Bad Religion 154 
The Beach Boys 46 
Beastie Boys 3 
Dierks Bentley 127 
Beyonce 70 
Big & Rich 14 
Black Eyed Peas 21 
Blink -182 49 
Bodeans 194 
Bond 118 
Brooks & Dunn 172 
Jimmy Buffett 169 

The Calling 155 
Cassidy 151 
Casting Crowns 69 
Kenny Chesney 23 
Chingy 124 

Eric Clapton 90 
Coheed And Cambria 170 
Coldplay 144 
Harry Connick, Jr. 165 
The Corrs 146 
Counting Crows 182 
Sheryl Crow 62 
Jamie Cullum 139 

012 11 
The Darkness 191 
Dashboard Confessional 161 
Morris Day 197 
Dido 104 
Celine Dion 38 
Drowning Pool 192 
Hilary Duff 76 

Eagles 173 
Evanescence 20 
Sara Evans 126 

Finger Eleven 167 
Five For Fighting 120 
Fleetwood Mac 184 
Franz Ferdinand 32 

Bebel Gilberto 181 
Godsmack 145 
Good Charlotte 189 

Josh Gracin 51 
Tamyra Gray 174 
Josh Groban 42 
G -Unit 97 
Guns N' Roses 36 

Anthony Hamilton 81 
Fred Hammond 80 
RI Harvey 121 
Heart 94 
Hoobastank 12 

Incubus 88 

Alan Jackson 75 
Janet Jackson 83 
Jadakiss 1 

Jay -Z 37 
Jet 48 
J -Kwon 74 
Jais 4 
Norah Jones 29, 64 
Juvenile 28 

Toby Keith 44, 175 
Alicia Keys 30 
Kid Rock 166 
The Killers 82 
Killswitch Engage 188 
Diana Krall 41 

Lenny Kravitz 72 

Patti LaBelle 143 
Avril Lavigne 10 
Tracy Lawrence 152 
Led Zeppelin 134 
Lil' Flip 56 
Lil Jon & The East Side Boyz 105 
Linkin Park 60, 196 
Lit 113 
Los Lonely Boys 13 
Lonestar 78 
Lostprophets 99 
Ludacris 95 
Loretta Lynn 128 

Teena Marie 65 
Maroons 27 
Dean Martin 40 
John Mayer 149 
Martina McBride 115 
Edwin McCain 183 
Michael McDonald 193 
Tim McGraw 168 
Sarah McLachlan 131 
MercyMe 119 
Method Man 43 
George Michael 63 
Christina Milian 26 

Modest Mouse 18 
Monica 178 
John Michael Montgomery 
Montgomery Gentry 86 
Alanis Morissette 52 
Morrissey 160 
Muse 107 

New Found Glory 33 
Nickelback 54 
No Doubt 93 

OutKast 25 
Ozomatli 125 

Petey Pablo 39 
Brad Paisley 45 
Phish 73 
Pillar 122 
Elvis Presley 163 
Prince 5 

Rascal Flatts 101 
Red Hot Chili Peppers 186 
Lionel Richie 141 
Julie Roberts 87 
Kenny Rogers 111 

Sasha 200 
Patti Scialfa 187 

Seal 199 
Sean Paul 171 

177 Seether 66 
Selah 103 
Erick Sermon 61 
SheDaisy 89 
Shinedown 79 
Carly Simon 159 
Jessica Simpson 22 
Slipknot 19 

SOUNDTRACK 
50 First Dates 68 
Blue Collar Comedy Tour: The 
Movie 135 
The Cheetah Girls (EP) 85 
The Cheetah Girls: Special Edition 
136 
De- Lovely 109 
Harry Potter And The Prisoner Of 
Azkaban 132 
Love Actually 179 
The Punisher: The Album 148 
Shrek 2 15 
Spider -Man 2 7 

That's So Raven 57 
Britney Spears 53 
Joss Stone 112 

Story Of The Year 91 
Sugarcult 108 
Switchfoot 16 

Third Day 114 
George Thorogood & The Destroyers 
133 
Three Days Grace 92 
T.I. 129 
Trapt 123 
Trillville/Lil Scrappy 102 
Josh Turner 157 
Shania Twain 116 
Twista 50 

Underoath 190 
Keith Urban 47 
Usher 2 

Luther Vandross 140 

VARIOUS ARTISTS 
American Idol Season 3: Greatest 
Soul Classics 150 
Bad Boys 10th Anniversary... The 
Hits 176 
Crunk Classics 164 
Disneymania 2: Music Stars Sing 
Disney ...Their Way! 180 
Now 15 24 

Patriotic Country 96 
Punk -O -Rama Vol. 9 162 
Reggae Gold 2004 71 
Totally Hits 2004 67 
Vans Warped Tour 2004 
Compilation 55 
Walt Disney Records Presents: 
Mega Movie Mix 153 

Velvet Revolver 9 

Clay Walker 198 
Kanye West 17 
Ron White 158 
Wilco 8 
Brian Wilson 100 
Gretchen Wilson 6 
Wilson Phillips 58 
Mario Winans 59 
Lee Ann Womack 185 
Stevie Wonder 106 

Yeah Yeah Yeahs 137 
Yellowcard 34 
Ying Yang Twins 84 
Young Rome 98 

ZZ Top 130 

Over The 

Counter 
Continued from page 73 

Greatest Gainer on the Adult Con- 
temporary chart (15 -13). 

WHY: If you watch more than two 
hours of TV per week, you have no 
doubt seen Lenny Kravitz perform 
the lead track from his latest album 
on 'Paget commercials. With an 
exclusive Kravitz offering at that 
chain, his "Baptism" jumps 90 -72 
with its first gain in six chart weeks 
(up 12 %). Sales among mass mer- 
chants jump by 47% ... A special 
edition of the soundtrack from Dis- 
ney Channel's "The Cheetah Girls," 
featuring 10 bonus tracks, bows at 

No. 9 on Top Soundtracks and at No. 
136 on The Billboard 200. The origi- 
nal soundtrack EP manages a 1% 
gain, but in this issue's soft sales 
charts, that translates into a 96 -85 
jump on the big chart. 

NEW CHAPTERS: Five of the albums 
bowing on Top Independent Albums 
belong to acts who previously record- 
ed for majors, including Heart's first 
collection of new songs since 1995 
(No. 3, 12,000 copies). 

The crop includes Lit, Ozomatli, 
Edwin McCain and Red Hot Chili 
Peppers member John Frusciante at 
Nos. 6, 7, 13 and 36, respectively. All 

but Frusciante also reach The Bill- 
board 200. 

Nine of the 25 albums on Top 

Internet Albums appear on that chart 
for the first time, and four of those 
entries belong to Ray Charles, as fans 
continue to stock memories in the 
wake of his death. 

In all, Charles accounts for five 
slots on the Internet list (Nos. 2, 7, 

13, 14 and 15) while stock replenish- 
ment allows the value -priced BCI 
title "Music Legends: Ray's Blues" to 

re -enter Top Blues Albums at No. 8 
(up 201%). It bowed during the 
tracking week when Charles died. 

The two Charles sets that entered 
Top Pop Catalog last issue stay in the 

top 10, although sales on both 
decline (Nos. 5 and 9). 

WHO YOU KNOW: If you've been a fan 
of Lyle Lovett since his first album in 
1987, as I have been, you would likely 
rate his 1992 set "Joshua Judges 
Ruth" ahead of the one that followed. 

That next one, "I Love Everybody," 
did include some Lovett gems, like 
"Penguins" and "Hello Grandma," but 
it mined songs he had written before 
he began recording and was not as 
sophisticated as his customary fare. 

Yet, while "Joshua Judges Ruth" 
rose no higher than No. 57 on The 
Billboard 200, then a career peak, "I 

Love Everybody" bowed at No. 26 in 
1994 with 41,000 sold, more than 
doubling Lovett's largest prior 
Nielsen SoundScan week. 

What happened? The wedding sur- 
prise that he and film star Julia 
Roberts sprang a year earlier signifi- 
candy raised his celebrity, so a whole 

lot more folks snapped up his next set. 
I was reminded of Lovett's career 

turn when news of Marc Anthony's 
quick and quiet ceremony with bride 
Jennifer Lopez broke the same week 
that his latest album hit shops. 

Although his two English -lan- 
guage albums both reached the top 
10, "Amar Sin Mentiras" scored the 
best Billboard 200 rank of any of his 
Spanish -language sets. 

Now No. 77, "Amar" opened at No. 
26, surpassing the rank, but not the 
best sales weeks, of Anthony's 2001 set 
"Libre," which peaked at No. 57. With- 
out discrediting a strong launch cam- 
paign that included a release -day per- 
formance on "Today," one cannot help 
but wonder if those wedding bells 
added to the new album's clamor. 

Still, sales to date for "Amar Sin 
Mentiras" total 73,000. With a 
Thanksgiving -week release, "Libre" 
actually sold more, 118,000, in its 
first three weeks. 
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ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

1 1 1 

NUMBER 1 96 Weeks At Number 1 

BOB MARLEY & THE WAILERS 4100 Legend 
TUFF GONG /ISLAND 548904 /IDJMG (8.98/12.98) 

2 2 
.1- 

3 THE BEATLES 9 1 
APPLE 29325/CAPITOL (12.98/18.98) 

` -'3 3 2 LARRY THE CABLE GUY Lord, I Apologize 
PARALLEL/HIP- 0001423/UME 11898 CDI 

,4 5 7 BOB SEGER & THE SILVER BULLET BAND Greatest Hits 
CAPITOL30334 11198/15981 

9 30 RAY CHARLES Anthology 
RHINO 75759 (18.98 CD) 

:6 7 5 PINK FLOYD.15 Dark Side Of The Moon 
CAPITOL 46001' (10.98/18.98) 

.7 

'8 

8 6 KENNY CHESNEY 4 No Shoes, No Shirt, No Problems 
ANA67038/RLG (12.98/18.90) 

4 9 BEASTIE BOYS 9 Licensed To III 
DEF JAM 527351 /IDJMG 16.98/11.981 

9 6 35 RAY CHARLES The Very Best Of Ray Charles 
RHINO 79822 111.98 CDI 

10 14 11 AC/DC .2° Back In Black 
LEGACY /EPIC 80207' /SONY MUSIC (18.98 Ell CO) 

I1 13 4 PRINCE The Very Best Of Prince 
WARNER BROS. 74272 118.98 CO) 

12 16 17 TIM MCGRAW 4 Greatest Hits 
CURB 77978 112.98/18.981 

13 31 13 AVRIL LAVIGNE A° Let Go 
ARISTA 14740/13MG (17.98 CD) 

14 11 16 SOUNDTRACK 7 O Brother, Where Art Thou? 
LOST HIGHWAY /MERCURY 170069 /IDJMG (8.98/12.98) 

15 12 8 JOSH GROBAN A' Josh Groben 
I43/REPRISE 48154/WARNER BROS. (18.98 CD) [M] 

16 
./ 

24 12 LINKIN PARK 8 [Hybrid Theory] 
WARNER BROS. 47755 112.98/18.981 

17 17 19 JOHN MAYER 3 Room For Squares 
AWARE/COLUMBIA 85293`/SONY MUSIC (7.98 Ea/1898i [N] 

18 23 18 SHANIA TWAIN .19 Come On Over 
MERCURY 536003/UMGN (8.98//2.981 

19 10 31 FRANK SINATRA Classic Sinatra: His Great Performances 1953 -1960 
CAPITOL 23502(11.98/17.98) 

0 21 10 METALLICA.14 Metallica 
ELEKTRA61113' /AG 111.98/17.981 

1 15 41 WILLIE NELSON 16 Biggest Hits 
LEGACY /COLUMBIA 1NASHVILLE169322/SONY MUSIC 1718 EO/11.981 

2 19 14 MERCYME Almost There 
INO 86133/CURB 116.98 CD) [N] 

y 3 25 21 BARRY MANILOW Ultimate Manilow 
BMG HERITAGE 10600 (12.98/18.98) 

4 26 22 KID ROCK A4 Cocky 
LAVA 83482 /AG (12.98/18.98) 

5 28 32 AEROSMITH .10 Aerosmith's Greatest Hits 
COLUMBIA57367 /SONY MUSIC 17.9808/11.981 

?6 34 24 SIMPLE PLAN A No Pads, No Helmets...Just Balls 
LAVA83534/AG 17.98/12.981[/] 

27 32 34 JIM/ HENDRIX A Experience Hendrix: The Best Of Jimi Hendrix 
EXPERIENCE HENDRIX 111671' ME 11298/18.981 

28 45 38 

/$ GREATEST GAINER $2 
USHER A4 8701 

LAFACE 14715'/LOMBA (12.98/18.98) 

29 36 25 EMINEM 8 The Eminem Show 
WEB /AFTERMATH 493290' /INTERSCOPE 1898/12981 

0 27 27 ABBA 6 Gold - Greatest Hits 
POLY00RNNIVERSAL 517007/UMRG 112.98/18.981 

31 38 36 DEF LEPPARD 3 Vault - Greatest Hits 1980 -1995 
MERCURY 520718 /IDJMG 111.98/18981 

2 29 26 QUEEN A7 Greatest Hits 
HOLLYWOOD 161265111.98/1798) 

3 18 44 JOHNNY CASH 16 Biggest Hits 
LEGACY /COLUMBIA INASHVILLE169739 /SONY MUSIC (798 EO/11 98) 

s4 41 47 LENNY KRAVITZ 9 Greatest Hits 
VIRGIN 50316 112.98/18.981 

. 5 30 28 KENNY CHESNEY A3 Greatest Hits 
ANA 67978/RLG (12.98/18.981 

6 22 15 LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd:20th Century Masten The Miknnium Collection 
MCA 111901 /UME 16.98/1 1.981 

17 20 23 GEORGE STRAIT The Best Of George Strait: 20th Century Masten The Millennium Collection 
MCA NASHVILLE 170280/UMGN (998 ) 

' 8 33 37 AC/DC A9 Live 
LEGACY /EPIC 80214 /SONY MUSIC 111.98/17.981 

39 44 40 KID ROCK 4111 Devil Without A Cause 
TOP DOG /LAVA 83119)/AG (12.98/18 u8 [HI 

35 20 POISON Greatest Hits 1986 -1996 
CAPITOL 53375 17.98/11.98) 

SUBLIME 5 Sublime 
GASOLINE ALLEY /GEFFEN 111413/INTERSCOPE (12.98 /18.98) 

` 43 43 TOM PETTY AND THE HEARTBREAKERS 10 Greatest Hits 
MCA 110813/UME 112.98/18.981 

39 33 SOUNDTRACK 2 Shrek 
OREAMWORKS 450305/INTERSCOPE 112.98/18.981 

40 49 ROD STEWART The Very Best Of Rod Stewart 
WARNER BROS. 78328 112.98/18.981 

37 29 MARTINA MCBRIDE 3 Greatest Hits 
RCA NASHVILLE 67012/RLG (12.98/18.98) 

46 - JOURNEY 1° Journey's Greatest Hits 
COLUMBIA 44493/SONY MUSIC 112.98 EO/18.98/ 

JIMMY BUFFETT 5 Songs You Know By Heart 
MCA 325633' 112.98/18.981 

LYNYRD SKYNYRD All Time Greatest Hits 
MCA 112229 112.98/18181 

9 42 39 VAN MORRISON A° The Best Of Van Morrison 
POLVDOR/UNIVERSAL 537459/UMRG (12.98/18.981 

0 47 - AL GREEN Greatest Hits 
HI/THE RIGHT STUFF 30800 /CAPITOL 110.98/17.981 

JULY 10 
2004 

N/ TOP HEATSEEKERS® Billboard 
N, 
KLi 

g 

o 
co 

ti 
,. 

- Sales data compiled by 1 Nielsen 

ARTIST 
SoundScan 

Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

3 3 

NUMBER 1 / GREATEST GAINER- 1 week At Number I 

MUSE Absolution 
TASTE MEDIA 48733/WARNER BROS. 114.98 CD) 

^1. HOT SHOT DEBUT J7ti 
OZOMATLI Street Signs 
CONCORD PICANTE 2200 /CONCORD 111.98 CDI 

1 - AKWID KOMP 104.9 Radio Compa 
UNIVISION 310201NG 113.98 CDI 

6 8 RON WHITE Drunk In Public 
PARALLEL/HIP -U 001582/UME 112.98 CO) 

8 6 FINGER ELEVEN Finger Eleven 
WIND -UP 13058 (16.98 CDI 

7 5 BEBEL GILBERTO Bebel Gilberto 
SIX DEGREES 1101 (17.98 CD) 

5 - PATTI SCIALFA 23rd Street Lullaby 
COLUMBIA 90371/SONY MUSIC 11898Eu CD) 

2 - UNDEROATH They're Only Chasing Safety 
SOLID STATE 83184/TOOTH & NAIL 113.98 COI 

SASHA Involver 
GLOBAL UNDERGROUND 0001` (15.98 CD) 

10 13 12 GAVIN DEGRAW Chariot 
J 20058/RMG (1198 CDI 

11 10 - GRUPO BRYNDIS El Quinto Trago 
DISA 720369 (12.98 CDI 

18 16 CHRIS RICE Short Term Memories 
ROCKETOWN20011 (17.98 CDI 

11 1 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge 
REPRISE 48615 /WARNER BROS. 113.98 CD) 

15 13 THE POSTAL SERVICE Give Up 
SUB POP 595 (14.98 CDI 

15 17 18 JEREMY CAMP Carried Me: The Worship Project 
AEC 39613 118.98 CDI o LUNYTUNES La Trayectoria 
MAS FLOW 318000 /UNIVERSAL LATINO (18.98 CDI 

17 14 39 LOS HURACANES DEL NORTE Con Experiencia Y Juventud 
UNIVISION 310275/ÚG 114.98 CO) 

18 4 - EIGHTEEN VISIONS Obsession 
TRUSTKILL 92458/RED INK (14.98 CDI 

19 12 19 ISRAEL AND NEW BREED Live From Another Level 
INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC (18.98 EO CDI 

20 20 26 MINDY SMITH One Moment More 
VANGUARD 79736 (16.98 CO) 

I® 25 24 JEM Finally Woken 
ATO 21519 (12.98 CDI 

22 22 17 RACHAEL YAMAGATA Happenstance 
RCA VICTOR 50566 (11.98 CD) 

I® 26 23 KEANE Hopes And Fears 
INTERSCOPE 002507 (9.98 CD) 

24 9 - RIC -A -CHE Lack Of Communication 
SRC /UNIVERSAL 002740'NMRG 113.98 CD) 

® 29 34 CROSSFADE Crossfade 
FG /COLUMBIA 87148/SONY MUSIC 112.98 EO CD) 

26 21 14 MASTA KILLA No Said Date 
LITTLE SHOES 108' /NATURE SOUNDS (15.98 COI 

27 16 4 ROONEY Rooney 
GEFFEN 000242/INTERSCOPE 1898 CD) o SWEETBACK Stage [2] 
EPIC 69938/SONY MUSIC (18.98 ES CDI 

29 19 10 LUPILLO RIVERA Con Mis Propias Manos 
UNIVISION 310248/UG (14.98 COI 

30 24 15 TIESTO Just Be 
BLACK HOLE 30384 /NETTWERK (17.98 CDI 

31 27 22 CONJUNTO PRIMAVERA Dejando Huella 
FONOVISA 351248/UG 112.98 CDI 

32 23 - YOUNG BUCK & D -TAY Da Underground Volume One 
JOHN GALT 0010 (15.98 CDI 

® SKILLET Collide 
ARDENT 72522 118.98 CD) 

34 33 30 LOS HOROSCOPOS DE DURANGO Locos De Amor 
PROCAN 720363/DISA 111.98 CDI 

35 36 47 JEFF BATES Rainbow Man 
RCA NASHVILLE 67071/RLG 111.98/17.981 

36 30 28 THE RASMUS Dead Letters 
MOTOR/PLAYGROUND 002269 /INTERSCOPE 11298 CDI 

37 34 29 SNOW PATROL Final Straw 
POLYDOR/A &M 002271 / INTERSCOPE 112.98 CD) 

38 35 40 DONAVON FRANKENREITER Donavon Frankenreiter 
BRUSHFIRE 002438/UMRG 112.98 CDI e MATT REDMAN Facedown 
SIXSTEPS 95554/SPARROW 11698 CDI 

1I BILLY CURRINGTON Billy Currington 
MERCURY 000184 /UMGN (4.98/9.981 

41 37 GRUPO CLIMAX Za Za Za 
MUSART 20539 /BALBOA 1598 CDI 

42 39 41 AVENGED SEVENFOLD Waking The Fallen 
HOPELESS 671 114.98 CDI 

o' THOUSANDFOOTKRUTCH Phenomenon 
TOOTH & NAIL84799 118.98 C01 0 LIBERACION Las Mas Bailables De Liberation 
DISA 720375 111.98 CDI 

45 42 - JEREMY CAMP Stay 
AEC 40456 (1698 CDI 

46 38 - SANCTUS REAL Fight The Tide 
SPARROW 92998 (1298 CDI 0 LACUNA COIL Comalies 
CENTURY MEDIA 8160 0698 CO) 

l BARLOWGIRL Barlowgirl 
FERVENT30049 114.98 CDI o BETHANY DILLON Bethany Dillon 
SPARROW 81501 112.98 CDI 

50 45 36 BANDA EL RECODO Exitos Con Tradition Sinaloense 
FONOVISA 351340/ÚG (14.98 CDI 
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Sales data compiled by 1l v. Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER /DISTRIBUTING LABEL 

1 1 

NUMBER 1 '- Weeks At Number 

VARIOUS ARTISTS Vans Warped Tour 2004 Compilation 
SIDE ONE DUMMY 71248 17.98 CD) 

2 4 YING YANG TWINS Me & My Brother 
COLLIPARK 2480'/1VT 117.98 CDI 

1 HOT SHOT DEBUT 
HEART Jupiter's Darling 
SOVEREIGN ARTISTS 1953 117.98 CD) o 5 6 LIL JON & THE EAST SIDE BOYZ A` Kings Of Crunk 
BME 2370`/1VT 113.98/17.98) o 4 5 SUGARCULT Palm Trees And Power Lines 
FEARLESS 51512/ARTEMIS 114.98 COI 

Q ".;.. LIT Lit 
DIRTY MARTINI / NITROS 00413/ORT (15.98 CD) e 

- 
OZOMATLI Street Signs 
CONCORD PICANTE 22fe/CONCORD 111.98 CD) [MI 

8 3 2 BAD RELIGION The Empire Strikes First 
EPITAPH 86694' (13.98 CD) 

12, 

1e5 

9 7 DASHBOARD CONFESSIONAL A Mark, A Mission, A Brand, A Scar 
VAGRANT 0385 118.98 CDI 

6 3 VARIOUS ARTISTS Punk -O -Rama Vol. 9 
EPITAPH 86716 18.98 CD /DVDI 

VARIOUS ARTISTS Crunk Classics 
TVT 2510 113.98 CDI 

8 BEBEL GILBERTO Bebel Gilberto 
SIX DEGREES 1101 117.98 CDI [N] 

EDWIN MCCAIN Scream & Whisper 
DRT 00409 116.98 CDI 

SASHA Involver 
GLOBAL UNDERGROUND 0001. 115.98 CDI [N] 

11 9 THE STREETS A Grand Don't Come For Free 
VICE 61534' /ATLANTIC 114.98 CDI 

VARIOUS ARTISTS Another Year On The Streets Vol. 3 
VAGRANT 0397 (7.98 CD /OVO) 

17' 12 11 THE POSTAL SERVICE Give Up 
SUB POP 595 114.98 CDI [N] 

181 

119i 

7 - f 

EIGHTEENEDVISIOeNS Obsession 
1[M] 

14 17 MINDY SMITH One Moment More 
VANGUARD 79736 (16.98 CO) [N] 

201 

20 
11 

10 8 WILLIAM HUNG Inspiration 
KOCH 9579 (13.98 CO /OVD) 

16 10 MASTER P Good Side Bad Side 
NEW NO LIMIT 5717' /KOCH (18.98 CD) 

22. 13 13 VARIOUS A6RT 9SeT 51 Rock Against Bush Vol 1 

FAT WRCK CHORDS 

ED 41 - Y$/ GREATEST GAINER =$ 
SOUNDTRACK The Notebook 
NEW LINE 39031 11698 CDI 

24 15 12 MASTA KILLA No Said Date 
LITTLE SHOES 108' /NATURE SOUNDS 115.98 CDI [N] 

25 17 - YOUNG BUCK & D -TAY Da Underground Volume One 
JOHN GALT 0010 115.98 CDI 

ED SOUNDTRACK Queer As Folk: The Fourth Season 
TOMMY BOY 1583 (18.98 CDI 

27 18 16 VIC LATINO & DAVID WAXMAN Ultra.Dance 05 
ULTRA 1190 (19.98 CD) [M] 

28 23 22 PIXIES Wave Of Mutilation: Best Of Pixies 
4AD 72046/BEGGARS GROUP 11598 CDI 

29 25 25 LIL JON & THE EAST SIDE BOYZ Part II 
BME 2378/84 111.98 CD /DVDI 

30 , 22 23 DEATH CAB FOR CUTIE Transatlanticism 
BARSUK 30 116.98 CDI 

39 ? 24 - GRUPO CLIMAX Za Za Za 
MUSART 20539 /BALBOA 1598 CDI [N] 

32127 26 AVENGED SEVENFOLD Waking The Fallen 
HOPELESS 611 114.98 CDI [MI 

W 
344 

33 37 LACUNA COIL Comalies 
CENTURY MEDIA 8160 (16 98 COI (HI 

20 18 BLACK LABEL SOCIETY Hangover Music Vol. VI 
SPITFIRE 15081 118.98 CDI 

35 j 21 15 HANSON Underneath 
3CG 10402 (17.98 CDI o JOHN FRUSCIANTE The Will To Death 
RECORD COLLECTION 48800' 11198 CD) 

ra 40 - BAD BOY JOE Best of NYC AfterHours: Feel the Drums 
MEGAMIX 2584 /MUSICRAMA 114.98 CDI 

38 36 35 NB RIDAZPS7AIRS 
n3.9ecm [x] 

nb ridaz.com 

39 31 27 FEAR FACTORY Archetype 
LIQUID 812189 (15.98 CDI 

40 28 19 HAWTHORNE HEIGHTS The Silence In Black And White 
VICTORY 220 113.98 CDI [N] 

41 30 31 RJD2 Since We Last Spoke 
DEFINITE JUX 84' 115.98 C0) [N] 

42 26 28 SPYRO GYRA The Deep End 
HEADS UP 3085 /15.98 CDI 

43 37 39 FALL OUT BOY Take This To Your Grave 
FUELED BY RAMEN 061 11298 CDI [N] 0 43 - THE WIGGLES Yummy Yummy 
KOCH 8626 111.98 CDI [N] o 44 36 RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 
FREDDIE 1890 116.98 CDI 

46 19 46 WILLIE NELSON Live At Billy Bob's Texas 
SMITH MUSIC GROUP 5029 (1798 CD) 

47 29 14 !II (CHK CHK CHK) Louden Up Now 
TOUCH AND GO 20934 (11.98 COI N] 

48 42 44 DANE COL 
116.9ec0 /ovol[N] 

Harmful If Swallowed 

49 48 50 MATCHBOOK ROMANCE Stories And Alibis 
EPITAPH 86660' (12.98 CD) [NI 

50. 50 
- .4 

41 DAVID CROSS Its Not Funny 
SUB POP 70635 112.98 CDI [N] 

Catalog albun s are 2- year -old titles that have fallen below No. 100 on The Billboard 7110 or re- issues of older albums. Total Weeks column reflects combined weeks title has appeared on The Billboard 2W and Top Pop Catalog Albums. The Heatseeke s chart lists the best- selling albums by new and developing artists, defined as those who have never 
appeared in the top 00 of The Billboard 200.If a Heatseekers tide reaches that level, Hand the act's subsequent albums are immediately ine /gible o appear on the Heatseekers chart Top Independent Albums are current titles that are sold via independent dismbution, including those that are fulfilled via major branch distributors. Albums with the great- 
est sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIM Latin awards: o Certification for net shipment of 100,000 units (Oro). ,L Certification of 200,000 units (P181100). A' Certification of 400,000 units (Multi- Platino). `Asterisk indicates vinyl LP is available. Most 
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Et, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase -[8/J indicates pastor present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SDUndScan, Inc. All 
rights reserved. 
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ARTIST IMPRINT& NUMBER/DISTRIBUTING LABEL Title 

W 

w 
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1 1 

NUMBER 1 r 9 Weeks At Number 1 

DIANA KRALL The Girl In The Other Room 
VERVE 001826NG 

2 HARRY CONNICK, JR. Only You 
COLUMBIA 90551/SONY MUSIC 

3 RENEE OLSTEAD Renee Olstead 
143/REPRISE 48704AVARNER BROS. 

4 DIANA KRALL Live In Paris 
VERVE 065109/VG 

6 KARRIN ALLYSON Wild For You 
CONCORD JAll 2123/CONCORD 

7 VARIOUS ARTISTS Ultra Lounge: Cocktails With Cole Porter 
CAPITOL 95705 

T 

5 HENRY & MONICA MANCINI Ultimate Mancini 
CONCORD JAZZ 2237 /CONCORD 

10 VARIOUS ARTISTS The Very Best Of Cole Porter 
HIP- 0001780/WE 

8 TONY BENNETT & K.D. LANG A Wonderful World 
RPM /COLUMBIA 86734/SONY MUSIC 

0 11 ELIANE ELIAS Dreamer 
BLUEBIRD 58335/ !CA VICTOR 

1 9 WYNTON MARSALIS QUARTET Magic Hour 
BLUE NOTE 91717 

2 12 JOHN PIZZARELLI Bossa Nova 
TELARC 83591 

0,i 

13 VARIOUS ARTISTS Torch Songs 
CAPITOL 97582 

JACKIE ALLEN Love Is Blue 
A440 4041 

17 HARVEY MASON With All My Heart 
BLUEBIRD 52741 /RCA VICTOR 

22 BOBBY LYLE Straight& Smooth 
"HREE KEYS 30004/LIGHTYEAR 

17 15 JOHN SCOFIELD TRIO EnRoute 
VERVE 001699/0G 

(1) QUINCY JONES AND BILL COSBY The Original Jam Sessions 1969 
CONCORD JAZZ 2257 /CONCORD 

18 STEVE TYRELL Guy's In Love This9 

COLUMBIA 89238/SONY MUSIC [N] 

1 

Y 1 
21 STEFON HARRIS & BLACKOUT Evolution 

BLUE NOTE 97353 

20 DAVID SANBORN timeagain 
ERNE 065578NG 

24 TOMASZ STANKO QUARTET Suspended Night 
I CM 002292/UNIVERSAL CLASSICS GROUP 

ED ,, COLE PORTER Its De Lovely: The Authentic Cole Porter Collection 
BLUEBIRD 62100/13MG STRATEGIC MARKETING GROUP 

24 14 THE BAD PLUS Give 
COLUMBIA 90771 /SONY MUSIC [Nl 

`` DIRTY DOZEN BRASS BAND Funeral For A Friend 
ROPEAOOPE 51526/ARTEMIS 
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W 

tiSoundScan 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

= NUMBER 1 = . 122 Weeks At Number 1 

NORAH JONES ' Come Away With Me 
BLUE NOTE 32068' [H1 

2 2 JAMIE CULLUM 
UNIVERSAWERVE 002213NG 

twentysomething 

3 FOURPLAY 
BLUEBIRD 61358/RCA VICTOR 

Journey 

4 3 GEORGE BENSON 
GRP 000599NG 

Irreplaceable 

á 6 KENNY G 
BMG HERITAGE 50997/BMG 

Ultimate Kenny G 

á 4 KATIE MELUA 
ORAMATICO/UNIVERSAL002666/UMRG[H] 

Call Off The Search 

7_ 5 GERALD ALBRIGHT 
GRP 001631NG [H] 

Kickin' h Up 

8 7 SPYRO GYRA 
HEADS UP 3085 

The Deep End 

8 KIM WATERS 
SHANACHIE 5113 [N] 

In The Name Of Love 

9 DAVE KOZ 
CAPITOL 34226 [N] 

Saxophonic 

BENOIT /FREEMAN 
PEAK 8525/CONCORD 

The Benoit/Freeman Project 2 

PAUL HARDCASTLE /JAZZMASTERS 
TRIPPIN'N' RHYTHM 9616142 

The Smooth Cuts 

3 10 PETER WHITE 
COLUMBIA 89090/SONY MUSIC [N] 

Confidential 

4 11 EUGE GROOVE 
% ARADA JAll 97227/NARADA 

Livin' Large 

+_ 5 12 JOYCE COOLING 
NARADA JAZZ 97225/NARADA 

This Girl's Got To Play 

MATT DUSK 
DECCA 002600/UNIVERSAL CLASSICS GROUP 

Two Shots 

7 14 WILL DOWNING 
GRP000529NG 

Emotions 

B 16 PIECES OF A DREAM 
HEADS UP 308 

No Assembly Required 

13 MARION MEADOWS 
HEADS UP 3082 

Player's Club 

I 15 CHRIS BOTTI 
COLUMBIA 90535/SONY MUSIC [H] 

A Thousand Kisses Deep 

1 17 PETE BELASCO 
COMPENDIA 5717 

Deeper 

18 BOB BALDWIN 
A44111034 

Brazil Chill 

3 KEIKO MATSUI 
NARADA JAZZ 97904 /NARADA 

Wildflower 

4 19 VARIOUS ARTISTS Sensuous Smooth Jazz Guitar. The Ultimate Collection! 
SHANACHIE 5115 

25 25 ANDRE WARD Steppin' Up 
AWARD 9634 /ORPHEUS 

JULY 
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% 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

Y 

L' 
á 

1 ' 

2 ` 

1 

2 

, NUMBER 1 13 Weeks At Number 1 

YO -Y0 MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Vivaldi s Cello 

SOUNDTRACK Master And Commander 
DECCA 001574 /UNIVERSAL CLASSICS GROUP 

3 3 
ANONYMOUS 4 American Angels 

HARMONIA MARDI 907326 [N] 
4 5 JOSHUA BELL Romance Of The Violin 

SONY CLASSICAL 87894/SONY MUSIC [N] 

5: 

6'; 
7.; 

6 BOCELLINILLARROEL /ZAREMBA/GUELFI /MERCURIO Verdi: IL Trovatore 
DECCA 002629/UNIVERSAL CLASSICS GROUP 

THE MORMON TABERNACLE CHOIR Peace Like A River 
MORMON TABERNACLE 6188 

THE MORMON TABERNACLE CHOIR America's Choir. Favorite Songs, Hymns, & Anthems 

®KLAZZ BROTHERS & CUBA PERCUSSION Classic Meets Cuba 
SONY CLASSICAL 93090/SONY MUSIC 

8 
®ANDREA BOCELLI Sentimento 

PHILIPS 470400/UNIVERSAL CLASSICS GROUP 

10 11 TIM JANIS Beautiful America 
I'M JANIS ENSEMBLE 7106 

11: 
Y` 

® 
4 a 

ali 
e 

10 ANDRE RIEU Live In Dublin 
Le i. NON 17293 N] 

JUAN DIEGO FLOREZ Una Furtiva Lagrima 
DECCA 000312/UNIVERSAL CLASSICS GROUP 

13 LARA ST. JOHN re: Bach 
ODYSSEY /SONY CLASSICAL 93022/SONY MUSIC 

VARIOUS ARTISTS The Most Relaxing Classical Album...Ever! Il 
CIRCANIRGIN 66967 /ANGEL 

JANUSZOUNJNICZAKWIIHIHEWARSAWPHILHARMONICNATIONALORCHESTRAOFPOLAND(STRI AW Tbfianslasodnd) 
SONY CLASSICAL 87739/SONY MUSIC 
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Billboard TOP CLASSICAL CROSSOVERTM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Tit. 

- 
i 

V SS NUMBER 1 33 Weeks At Numb- 

JOSH GROBAN ' Clll: ;:,r 
143 REPRISE 4N . ARBOR BROS. 

2 2 
BOND Classified 

M 0 B. DECCA 00 "x UNIVERSAL CLASSICS GROUP 

© 3 
.HAYLEY WESTENRA Pure 

DECCA 001 UNIVERSAL CLASSICS GROUP N 

o 5 
AMICI FOREVER The Opera Band 

VICTOR 527 4 SMG N 

n 8 
®BELA FLECK/EDGAR MEYER Music For Two 

SONY CLASSICAL 921. ' SONY MUSIC 

6 4 JOSH GROBAN Josh Groban In Concert 
REPRISE 4841 ARNER BROS. 

7 7 BOND Bond: Remixed 
,p 0 DECCA 001117 UNIVERSAL CLASSICS GROUP 

8 9 YO -YO MA Obrigado Brazil 
SONY CLASSICAL 8993 SONY MUSIC 

9 11 ® SARAH BRIGHTMAN Harem 
NEMO STUDIO 371.. ANGEL 

10 10 BOND Shine 
MBO DECCA 470500 UNIVERSAL CLASSICS GROUP N 

11 6 II THE IRISH TENORS Heritage 
RAZOR & TIE 82910 

12 12 ® YO -YO MA Obrigado Brazil: Live In Concert 
SONY CLASSICAL 967. SONY MUSIC ® 14 ® CHARLOTTE CHURCH Prelude: The Best Of Charlotte Church 
COLUMBIA 86990 SONY MUSIC 

14 13 Ill SISSEL My Heart 
DECCA 002080 UNIVERSAL CLASSICS GROUP N 

® 15. ANDRE RIEU At The Movies 

J2Ó04° 

Y Y 

Billboard TOP NEW AGE ALBU 

Title IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 

t b NUMBER 1 a Weeks At Number l 

JIM BRICKMAN Greatest Hits 
WINDHAM HILL6O6I6/RCA VICTOR 

IlARTIST 

2 MANNHEIM STEAMROLLER /C.W. MCCALL American Spirit 
AMERICAN GRAMAPHONE 1776 

3 YANNI Ultimate Yanni 
WINDHAM HILL 18106/BMG HERITAGE 

4 VARIOUS ARTISTS Windham Hill America 
WINDHAM HILL 60132/RCA VICTOR ! 6 VARIOUS ARTISTS Wellness Music: Quiet Times 
ST CLAIR1578 

6 5 VARIOUS ARTISTS Pure Moods: Celestial Celebration 
VIRGIN 96797 a 8 VARIOUS ARTISTS Wellness Music: Body & Soul 
;I LAIR 1756 

8 7 YANNI Ethnicity 
VIRGIN 81516 

9 

11 

12 VAS Feast Of Silence 
NARADA 77337 

DR. JEFFREY THOMPSON Awakened Mind System 
1 HE RELAXATION COMPANY 3094 

11 VARIOUS ARTISTS The Healing Garden Collection 
MADACY 4850 

1 

RYAN FARISH Beautiful 
NEUROOISC 77377 

10 KARUNESH Call Of The Mystic 
REAL MUSIC 4159 

14 13 VARIOUS ARTISTS Wellness Music: Spiritual Healing 
ST CLAIR 1757 

15 14 ARMIK Piano Nights 
BOLERO 7106 

Sales data for Classical, 
NnwAge,andKidAudio Nielsen 

charts compiled by 

SoundScan 

JULY 10 Billboard 
TOP CLASSICAL BUDGET 

CLASSICS FOR RELAXATION VARIOUS ARTISTS 
MADACY 

LUCIANO PAVAROTTI VARIOUS ARTISTS 
MADACY 

125 CLASSICAL FAVORITES VARIOUS AR0ST5 
MADACY 

'BEST TRADITIONAL WEDDING MUSIC VARIOUS ARTISTS 

ST. CLAIR 

125 PIANO FAVORITES VARIOUS ARTISTS 
MADACY 

CLASSICS FOR THE MOVIES VARIOUS ARTISTS 
MADACY 

erEST OF GERSHWIN VARIOUS ARTISTS 
MADACY 

CLASSICS FOR MEDITATION VARIOUS ARTISTS 
MADACY 

'ROMANTIC PIANO VARIOUS ARTISTS 
MADACY 

HANDEL'S MESSIAH LONDON PRILIWRMONIC ORCHESTRA 
MADACY 

CLASSICAL PIANO VARIOUS ARTISTS 
MADACY 

MOONLIGHT CLASSICS VARIOUS ARTISTS 
MADACY 

r-CLASSICAL. MASIERPIECES:BFSTOFBEEMOVEN VAMOBANBn 
MADACY 

:BEST OF TCHAIKOVSKY VARIOUS ARTISTS 
,MADACY 

:BEST OF MOZART VOL 1 

MADACY 
VARIOUS ARTISTS 

2 

4 

i 
8 

14 

15 

JU20LY 

04 
10 Billboard 

TOP CLASSICAL MIDLINE 

BABY MOZART 
WALT DISNEY 

VARIOUS ARTISTS 

BABY EINSTEIN: BABY BACH 
BUENA VISTA /WALT DISNEY 

VARIOUS ARTISTS 

BABY EINSTEIN: BABY BEETHOVEN VARIOUS ARTISTS 
BUENA VISTA /WALT DISNEY 

pUM: THE ANNMRSUN EOIIION 

EMI CLASSICS /ANGEL 
1180100111011685680011160 D SUS 

PACHELML'S GREATEST IRn:THE ULTIMAIE CANON 

RCA VICTOR /BMG CLASSICS 
MODS MISTS 

BABY EINSTEIN: BABY NEPTUNE VARIOUS ARTISTS 
BUENA VISTA /WALT DISNEY 

ENCORE! JOHN WIWAMS& THE BOSTON POPS ORCHESTRA 

PHIUPS/UNIVERSAL CLASSICS GROUP 

CELLO ADAGIOS 
DECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

I0211RE PUNIR: WEWAIS, STRAUSS M8NCEISRRMWDIIOIMa0 
DECCA /UNIVERSAL CLASSICS GROUP 

ESSENTIAL WEDDING 
DECCA /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 

1IO MOST RELAXING MHO AL0N 1411E WOW _EVER! 

EMI CLASSICS /ANGEL 
MOOS OATS 

BABY VIVALDI 
WALT DISNEY 

VARIOUS ARTISTS 

A -Z OF OPERA 
NAXOS 

VARIOUS AmISIS 

50 GREATEST CLASSICS 
ST CLAIR 

VARIOUS ARTISTS 

THERE IS LOVE 
LARC 

VARIOUS ARTISTS 

Classical Midline compact discs have a wholesale cost 
between 8.98 and 12.98. CDs with wholesale price lower than 
8.98appear on Classical Budget. 

JULY 
2004 

10 Billboard 

TOP KID AUDIO 

VARIOUS ARTISTS 
WALT DISNEY sows 

'HATS so RAVEN 

THE CHEETAH GIRLS THE CHEETAH GIRLS (EP) 
WALT DISNEY 6016 

THE CHEETAH GIRLS TIE CHEETAH GIRES: SPECIALEDm0N 
WALT DISNEY 861104 

VARIOUS ARTISTS WALT DISNEY RECORDS PRESETS: WGAMOW AB( 

WALT DISNEY 6108 

VARIOUS ARTISTS DISNEYMANM 2 MUSIC STARS SING DISNEY 

WALT DISNEY 861000 

KIDZ BOP KIDS KIDZ BOP 
RAZOR 8 TIE 8079 

VARIOUS A411511 0000 DOBYMIMREJAMSGMAISGTHIS WM VOLUMES I4 
WALT DISNEY 61077 

VARIOUS ARTISTS PIXEL PERFECT IEPI 
WALT DISNEY 61056 

VARIOUS ARTISTS ZENON 23 
WALT DISNEY 861101 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 1 

WALT DISNEY 88605 

VARIOUS ARTISTS DISNEY'S KAMOKE SERIES: THE CHEETAH GIRLS 

WALT DISNEY 6108 

KIM POSSIBLE DISNEY'S KIM POSSIBLE 
WALT DISNEY 88097 

VARIOUS ARTISTS THE PROUD FAMILY 
WALT DISNEY 6168 

THE WIGGLES YUMMY YUMMY 
KOCH 8626 

VARIOUS ARTISTS BABY EINSTEIN: LULLABY CLASSICS 
BUENA VISTA 86108:JWALT DISNEY 

VARIOUS ARTISTS BARBIE HR MIX 
ARID RHINO 78073/WARNER STRATEGIC MARKETING 

I'ARIOUS ARTISTS MSNEYRANIA SUPERSTARNRBTS SRG DISNEY 

MALT DISNEY 6076 

KIDZ BOP KIDS IDZ BOP GOLD 
RAZOR 8 TIE 8082 

VARIOUS ARTISTS DISNEY'S GREATEST: VOL I 
WALT DISNEY 86083 

VARIOUS ARTISTS DISNEYS GREATEST: VOL 
WALT DISNEY 86084 

VEGGIETALES BOB 8 LARRY'S SUNDAY MORNING SONGS 
BIG IDEA 6007 

KIDZ BOP KIDS UDO BOP 
RAZOR & TIE 89042 

VARIOUS ARTISTS RADIO DISNEY JAMS VOL 6 

WALT DISNEY 860068 

VARIOUS ARTISTS MORE SILLY SONGS 
WALT DISNEY 860612 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 

Ch.ldrens recordings: original motion picture soundtracks excluded. 

In Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units Gold)_ RIAA certification for net shipment of 1 million units (Platinum). RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond 

symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and /or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units ( Platino). A' Certification of 400,000 

units (Multi- Pletinol. 'Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. 02004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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°° Billboard SINGLES AND TRACKS SONG INDEX.. 
Chart Codes: CS (Hot Country Singles); Hioo (Hot soo Singles); LT (Hot Latin Tracks) and RBI/ (Hot R &B Hip/Hop Singles). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

loo YEARS (EMI Blackwood, BMI /Five For Fighting, 
BMI), HL, Inoo 49 

8TH WORLD WONDER (Shankel Songs, ASCAP/Jacob- 
song, ASCAP /BEEBop Music, SOCAN /BBC Worldwide, 
SOCAN /Curb Songs, ASCAP), WBM, Hioo 93 

99 PROBLEMS (Copyright Control /Careers -BMG, 
BMI /BMG Songs, ASCAP /Spirit Two, ASCAP /Songs Of 
The Knight, BMI /Universal -PolyGram International, 
ASCAP /Rhyme Syndicate, ASCAP/WB. ASCAP /Ammo 
Dump, ASCAP /Caramba, ASCAP /American Def Tunes, 
ASCAP /Sony /AN Tunes, ASCAP), HL /WBM, Hioo 57; 
RBH 48 

-A- 
ABRAZAR LA VIDA (Denise Rich Songs, BMI /Lazy lo, 

ASCAP /Warner -Tamerlane, BMI /Perez Soto, BMI /WB, 
ASCAP) LT 43 

ACCIDENTALLY IN LOVE (Songs Of SKG, BMI /EMI 
Blackwood, BMI/Jones Falls, BMI), CLM /HL, Hioo 55 

AFTER PARTY (Notting Hill Songs, SESAC /Put It Down, 
SESAC /T. Scott Style, SESAC /Young Rano, SESAC /AII Blac 
Muzik, ASCAP) RBH 66 

AHORA QUIEN (World Deep, BMI/Sony/ATV Latin, 
BMI /Blueplatinum, ASCAP/Sony/ATV Discos, ASCAP) LT 1 

AIN'T DRINKIN'ANYMORE (Kevin Fowler, BMI) CS 57 
ALL FALLS DOWN (Sony/ATV 

Publishing, HI 
Black- 

wood, BMI/Please Gimme y BM) Hioo 
44; RBH 21 

AU. NITE (DON'T STOP) (Black Ice, BMI /EMI April, 
ASCAP /Flyte Tyme, ASCAP /Ella & Gene's Son's, 
ASCAP /Murlyn, ASCAP /Universal, ASCAP /Hancock, BMI), 
HL, RBH 95 

AMAR COMO TE AME (Edimusa, ASCAP/Vander, 
ASCAP) LT 37 

ANTES DE QUE TE VAYAS (Crisma, SESAC) LT 42 
AUNQUE NO TE PUEDA VER (WB, ASCAP) LT 24 
AWAY FROM THE SUN (Escatawpa, BMI /Songs Of 

Universal, BMI) Hioo 65 
AWFUL BEAUTIFUL LIFE (EMI April, ASCAP /Pittsburg 

Landing, ASCAP/Coburn, BMI /Harley Allen Music, BMI), 
HL, CS 56 

-B- 
BABY MAMA (James Glasper, SESAC /Richard Getfield, 

BMI /Michellin Barnwell, BMI /Robert Getfield, BMI /Brock- 
ett Parson, BMI /Tefnoise, BMI) RBH 99 

BEER MAN (EMI April, ASCAP/Sea Gayle, 
ASCAP/Sony/ATV Acuff Rose, BMI), HL CS 45 

BE YOUR GIRL (Ras And Taj, BMI /Universal- Duchess, 
BMI /Poli Paul, BMI /Zomba, ASCAP/Lil Will, ASCAP /Raul 
Santiago, BMI /Chris Jones, BMI) RBH 92 

BLAME IT ON MAMA (Blame Mama, ASCAP/Hysom 
Walker, BMI) CS 47 

BLOW IT OUT (Ludacris, ASCAP /EMI April, 
ASCAP /Browz, BMI /The Royalty Network, BMQ, HL, RBH 
82 

BOUNCE BACK (Money Mack, BMI) RBH 90 
BREAK DOWN HERE (EMI April, ASCAP /Willow Lake, 

ASCAP), HL, CS 28 
THE BRIDE (EMI April, ASCAP/Sea Gayle, 

ASCAP /Songs Of Mosaic, ASCAP /Mosaic Music, BMI), HL 
CS 48 

BRING IT BACK (Money Mack, BMI) RBH 58 
BURN (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/Babyboy's Little, SESAC /Noontime South, 
SESAC /WBM, SESAC /U.R. IV, ASCAP), HL /WBM, Hioo 2; 
RBH 3 

-C- 
CALL MY NAME (Controversy, ASCAP /Universal, 

ASCAP), HL, RBH 38 
CANTAR HASTA MORIR (BMG Songs, ASCAP) LT 25 
CHARLENE (Songs Of Universal, BMI /Tappy Whyte's, 

BMI /Bat Future, BMI) RBH 69 
CH -CHECK IT OUT (Brooklyn Dust, ASCAP /Universal- 

PolyGram International, ASCAP), WBM, H1oo 82 
COLD HARD BITCH (Get -let, BMI) Hioo 78 
COME HOME SOON (Emerto, ASCAP /Dylan Jackson, 

ASCAP) CS 51 

COMO PUDE ENAMORARME DE TI (Universal Musica, 
ASCAP /Leo Musical, SACM) LT 26 

CONFESSIONS PART 1 (Shaniah Cymone, ASCAP /EMI 
April, ASCAP /Babyboy's Little, SESAC /Noontime South, 
SESAC /WB,ASCAP), HL /WBM, RBH 51 

CONFESSIONS PART II (Shaniah Cymone, ASCAP /EMI 
April, ASCAP /Babyboy's Little, SESAC /Noontime South, 
SESAC /WBM, SESAC /U.R. IV, ASCAP), HL /WBM, Hioo 3; 
RBH 1 

COO-COO CHEE (Our Publishing, ASCAP /Sounds Of 
The Red Drums, ASCAP/Baby Britt, BMI /Ricky Dupree, 
ASCAP /Semenya, BMI) RBH 98 

CREO EN EL AMOR (Piloto, ASCAP /Universal Musica, 
ASCAP/WB, ASCAP) LT 17 

CRUZ DE OLVIDO (Zomba Golden Sands, ASCAP) LT 

44 
CULO (Diaz Brothers Music, BMI /Abood, 

BMI /Greensleeves, PRS /Kings Of Kings, BMI /Marimbero, 
ASCAP) Hioo 54; RBH 62 

-D- 
DAME TU AIRE (WB, ASCAP) LT 21 
DANCE WITH MY FATHER (EMI April, ASCAP /Uncle 

Ronnie's, ASCAP /Chi -Boy, ASCAP), HL CS 41 
DANGEROUSLY IN LOVE (Beyonce, ASCAP /Hitco 

South, ASCAP/Sony/ATV Tunes, ASCAP /Foray, 
SESAC /EWM, SESAC), HL, RBH 8o 

DAYS GO BY (Guitar Monkey, BMI /Coburn, BMI /Uni- 
versal, ASCAP /Lanark Village Tunes, ASCAP) CS 23 

DESEOS DE COSAS IMPOSIBLES (Sony /AN Discos, 
ASCAP) LT 35 

DESESPERADO (Hecho A Mano, ASCAP /EMI April, 
ASCAP) LT 19 

DESNUDATE MUJER (Warner -Tamerlane, BMI) LT B 

DIAMOND IN THE BACK (Ludacris, ASCAP /EMI April, 
SCAP/Tefnoise, BMI /Delicious Apple, SCAP /Jemaxal 
Music, ASCAP /H &R Lastrada, ASCAP /Sony /AN Tunes, 
ASCAP /Melomega, ASCAP /Music Sales Corp., ASCAP), 
HL RBH 57 

DIARY (Lellow, ASCAP /EMI April, ASCAP /Book Of 
Daniel, ASCAP), HL Hioo 28; RBH 10 

DIP IT LOW (Poli Paul, BMI /SpenCow, BMI /Songs Of 
Universal, BMI /Havana Brown, BMI /Universal- Duchess, 
BMI), WBM, Hioo 21; RBH 40 

DIRT OFF YOUR SHOULDER (EMI April, ASCAP /Carter 
Boys, ASCAP /Virginia Beach, ASCAP /WB, ASCAP), HL 
Hioo 34; RBH 31 

A DONDE ESTABAS? (Ser -Ca, BMI) LT 16 
DON'T SAY NUTHIN (Grand Negaz, BMI /Careers-BMG, 

BMI /Scott Storch, ASCAP/Tuff Jew, ASCAP), HL, RBH 72 
DONT TAKE YOUR LOVE AWAY (Tuff Huff, BM I /Zomba 

Songs, BMI /Grindtime, BMI), WBM, Hioo 87; RBH 42 
DON'T TELL ME (Almo, ASCAP /Avril Lavigne, 

SOCAN /Evan Taubenfeld, ASCAP /EMI April, ASCAP), 
HL /WBM, Hioo 26 

DOS LOCOS (J& N, AS( API IT , 

DUDE (EMI Blackwood, BMI), HL, Hioo 48; RBH 25 
D U ELE EL AMOR (Gente Normal, ASCAP) LT 6 

-E- 
E.I. (REINVENTION) (Jackie Frost, ASCAP/BMG Songs, 

ASCAP/Crump Tight, ASCAP /Universal, ASCAP /Jay E's 

Basement, SCAP /Dz Pro, ASCAP) RBH 84 
ESTA LLORANDO MI CORAZON (Edimonsa, ASCAP) LT 

39 
EVERYTHING (Szeretlek, ASCAP /BMG Songs, ASCAP), 

HL, H1oo 86 
EVERYTIME (Zomba Songs, BMI /Britney Spears, 

BMI /Notting Hill, BMI /Sea Nymph, BMI /Andrian Adams, 
BMI /Universal, ASCAP), WBM, Hioo 15 

-F- 
FEELIN' WAY TOO DAMN GOOD (Warner- Tamerlane, 

BMI /Arm Your Dillo, SOCAN /Zero -G, SOCAN /Black Diesel, 
SOCAN /Ladekiv, SOCAN), WBM, Hioo 66 

FEELS LIKE TODAY (Universal -PolyGram International, 
ASCAP /Almo, ASCAP), HL, CS 26 

FIERA INQUIETA (Laguna, ASCAP /Sony /AN Discos, 
ASCAP) LT 34 

FLOAT ON (Ugly Casanova Music, SCAP /Tschudi 
Music, ASCAP /The Best Dressed Chicken In Town, ASCAP) 
Hioo 81 

FREAKS (SPZ, BMI /Play -N- Skillz, ASCAP) Hioo 69; 
RBH 52 

FREE (Franne Gee, BMI /Dad's Dreamer, BMI /Warner- 
Tamerlane, BMI /Marietta Moon, ASCAP), WBM, RBH 85 

FREEK -A -LEEK (Zomba, ASCAP /Kumbaya, 
ASCAP /Watch My Music, ASCAP /Lil Jon 00017 Music, 
BMI), WBM, Hioo 8; RBH 11 

FRIDAY NIGHT (Young Chris, ASCAP/Young Neef, 
ASCAP/F.O.B., ASCAP /Rabasse, ASCAP /Rush Groove, 
ASCAP/The Robinson Music Group, BMI / WB,SCAP), 
WBM, RBH loo 

-G- 
GAME OVER (FLIP) (Nele, SESAC /Lucky, BMI) Hioo 

64; RBH 28 
GET NO BETTER (Larsiny, BMI /Swizz Beatz, 

ASCAP/Uncle Bobby's Music, BMI /EMI Blackwood, 
BMI /Karima, BMI /Warner -Tamerlane, BMI /Universal, 
ASCAP /EMI April, ASCAP /Dead Game, ASCAP), HL /WBM, 
Hioo 79; RBH 81 

THE GIRL'S GONE WILD (Sony /AN Tree, BMI /Love 
Monkey, BMI /Universal, ASCAP /Memphersfield, ASCAP), 
WBM, CS 33 

GIRLS LIE TOO (EMI April, ASCAP /Little Cricket, 
ASCAP /Didn't Have To Be, ASCAP /Warner -Tamerlane, 
BMI), HL /WBM, CS 15; Hioo 73 

GOLDEN (Universal, SCAP /latcat, ASCAP /Blue's 
Baby, SCAP /ablackants music, BMI) RBH 56 

GOODIES (White Rhino, BMI /Christopher Garrett, 
ASCAP /Hitco South, ASCAP/Music Of Windswept, 
ASCAP/Royalty Rightings, ASCAP/Music Publishing lot, 
ASCAP /C'Amore, BMI /Me & Marq, ASCAP /EMI April, 
ASCAP /Air Control, ASCAP), HL Hioo 59; RBH 53 

GOT IT TWISTED (BMG Songs, ASCAP /Juvenile Hell, 
ASCAP /Careers -BMG, BMI /P. Noid, BMI /A. Maman Music, 
ASCAP /Bienstock, ASCAP /Lost Toy People Music, 
ASCAP), HL /WBM, H1oo 71; RBH 29 

-H- 
HAPPY PEOPLE (R.Kelly, BMI /Zomba Songs, BMI), 

WBM, H1oo 40; RBH 13 

HAZME OLVIDARLA (Vander, ASCAP) LT 33 
HEADSPRUNG (LL Cool J, ASCAP /Sony /AN Tunes, 

ASCAP /Virginia Beach, ASCAP/WB, ASCAP), HL /WBM, 
H30o 89; RBH 44 

HEAVEN (Either Or Music, BMI) Hioo 22 
HERE FOR THE PARTY (Sony /AN Cross Keys, 

ASCAP /Hoosiermama Music, ASCAP/WB, ASCAP /Bigl 
Love, BMI /Carol Vincent And Associates, BMI), HL /WBM, 
CS 24 

HERE WITHOUTYOU (Escatawpa, BMI /Songs Of Uni- 
versal, BMI), WBM, Hioo 46 

HEY GOOD LOOKIN' (Sony /AN Acuff Rose, BMI /Hiri- 
am, BMQ, HL, CS 13; H1oo 68 

HEY MAMA (will.i.am, BMI /Listmoney, 
PRS /Greensleeves, PRS /MCPS, PRS /Cherry River, BMI), 
CLM, Hioo 33 

HIGHER (Ye World Music, ASCAP /EMI April, 
ASCAP /Copyright Control). HL RBH 77 

HIGH LONESOME (Wilmington Road, BMI /Terry 
McBride, BMI /Still Working For The Man, BMI /ICG, BMI) 
CS 55 

HOOD HOP (Jerrell Jones, ASCAP /EMI April, 
ASCAP /Notting Dale, ASCAP /Tarpo, ASCAP), HL, RBH 68 

HOT zNITE (Next Selection, ASCAP /Mottola, 
ASCAP /Aspen, ASCAP) RBH 71 

HOW AM I DOIN' (Skronk Bonk Tunes, BMI /Sony /AN 
Cross Keys, ASCAP), HL, CS 35 

HOW COME (Eight Mile Style, BMI /Deity Works, 
ASCAP /EMI April, ASCAP /Fullproof, BMI /EMI Blackwood, 
BMI /Sicknotes, BMI), HL Hioo 62 

HOW FAR (EMI April, ASCAP /EMI Blackwood, 
BMI /Shaye Smith, BMI /Careers-BMG, BMI /Sagrabeaux 
Songs, BMI), HL CS 16; Hioo 72 

-I- 
I BELIEVE (GrayT, ASCAP /Breakthrough Creations, 

ASCAP /EMI April, ASCAP/S.M.Y., ASCAP/Sony/ATV 
Tunes, ASCAP), HL, H1001; RBH 12 

I DON'T WANNA KNOW ( Marsky, BMI /Janice Combs, 
BMI /EMI Blackwood, BMI /Hot Heat, SCAP / lustin 
Combs, ASCAP /EMI April, ASCAP /Donceno, ASCAP /337, 
ASCAP), HL, Hioo n; RBH 17 

IF I AIN'T GOT YOU (Lellow, ASCAP /EMI April, ASCAP), 
HL Hioo 5; RBH 2 

IF NOBODY BELIEVED IN YOU (Coburn, BMI /Harley 
Allen Music, BMI), WBM, CS 21 

IF YOU EVER STOP LOVING ME (Sony /AN Tree, 
BMI /Love Monkey, BMI /Wenonga, BMI /Universal, 
ASCAP /Memphisto, ASCAP), HL /WBM, CS 3; Hioo 39 

I GO BACK (Sony /AN Milene, ASCAP /Islandsoul, 
ASCAP), HL, CS 7; H100 43 

I GOTA FEELIN' (Major Bob, ASCAP /Universal -Songs 
Of PolyGram International, BMI /Everything I Love, 
BMI/Sony/ATV Tree, BMQ, HL /WBM, CS io; Hioo 63 

I HATE U (N -The Water, ASCAP /Still N -The Water, BMI) 
RBH 88 

I LIKE THAT (Trak Starz, ASCAP /Almo, ASCAP /Irving, 
BMI /Nate Dogg, BMI /zXio Music, ASCAP /Chingy Music, 
ASCAP /BMG Songs, ASCAP /Mischkemusic, 
ASCAP /Houston Summers, BMI /Three Hundred Ce Music, 
BMI), HL /WBM, Hioo 3o; RBH 35 

I MEANT TO (WB, ASCAP /Warner -Tamerlane, 
BMI /18o8 Music, BMI /BPJ, BMQ, WBM, CS 37 

I MISS YOU (EMI April, ASCAP /Fun With Goats, 
ASCAP /Beat Poet, ASCAP /Universal, ASCAP), HL /WBM, 
Hioo 83 

IMPOSIBLE OLVIDARTE INot Lístedl LI 47 
I'M RIDIN' BIG YO (Pastor Troy, BMI /Toompstone, 

BMI) RBH 97 
IN A REAL LOVE (EMI April, ASCAP/VassarSongs, 

ASCAP /BMG Songs, ASCAP /Mrs. Lumpkins Poodle, 
ASCAP), HL, CS 3o 

IT'S AU. HOW YOU LOOK AT IT (Universal, 
ASCAP /Memphisto, ASCAP /Cal IV, SCAP /JorgaSong, 
ASCAP/WB, ASCAP), WBM, CS 43 

IT'S A WRAP (Mary J. Blige, ASCAP /Universal, 
ASCAP /Justin Combs, ASCAP /EMI April, ASCAP/Marsky, 
BMI /Janice Combs, BMI /EMI Blackwood, BMI /Gloria's 
Boy, ASCAP), HL RBH 76 

(I WANNA HEAR) A CHEATIN' SONG (Warner- Tamer- 
lane, BMI /Chenowee, BMI), WBM, CS 58 

I WANNA THANK YA (Soul Insurance, BMI /Melodies 
Of I, BMI /Bubba Gee, BMI /Noontime Tunes, BMI /Warner- 
Tamerlane, BMI /My Own Chit, BMI /Hit & Hold, 
ASCAP /EMI Blackwood, BMI /Jobete, ASCAP), HL /WBM, 
RBH 63 

I WANT TO LIVE (Memphisto, ASCAP /Onlay, 
ASCAP /Universal, ASCAP/Sony/ATV Cross Keys, ASCAP), 
HL /WBM, CS 14; Hioo 75 

I WANT YOU Black- 
wood, BMI /New Hidden n Val ey, ASCAP/WB, ASCAP /Casa 
David, ASCAP), HL /WBM, RBH 89 

-J - 
JESUS WALKS (EMI Blackwood, BMI /Please Gimme 

My Publishing, BMQ, HL Hioo 16; RBH 6 
JOOK GAL (WINE WINE) (Greensleeves, PRS /Liv- 

ingston, ASCAP /Drugstore, ASCAP /Lil Ion 000i7 Music, 
BMI /Stayin High Music, ASCAP /EMI April, ASCAP /Bone 
Crusher, ASCAP/Abood, BMI /Mochrie, ASCAP/EMI Virgin 
Songs, BMI /Cal -Gene, BMQ, HL H100 74; RBH 23 

JUST FOR YOU (LBR, ASCAP /Metrophonic, ASCAP) 
Woo 96 

JUST LIKE A REDNECK (Copyright Control /CDB, 
SCAP /DBA Volunteer lam, ASCAP) CS 53 

-K- 
KNUCK IF YOU BUCK (World Wide Platinum, BMI) 

RBH 64 

-L- 
THE LAST THING SHE SAID (Fat Cactus, ASCAP/EMI 

April, ASCAP /EMI Blackwood, BMI /Shaye Smith, BMI), 
HL CS 5o 

LEAN BACK (Scott Starch, ASCAP /TVT, ASCAP /Tuff 
Jew, ASCAP /Remynisce Music, ASCAP /Joey And Ryan 
Music, BMI) Hioo 23; RBH 7 

LEAVE (GETOUT) (Full Of Soul, BMI /EMI Blackwood, 
BMI /Soulvang, BMI /Godfly, BMI /Songs Of DreamWorks, 
BMI /Smooth As Silk, ASCAP /Plaything, ASCAP), HL, Hioo 
18 

LET ME IN (Universal, ASCAP /5o Cent, ASCAP) RBH 54 
LET'S BE US AGAIN (Sony /ATV Tree, BMI /Criterion, 

ASCAP /Still Working For The Man, BMI /Tommy Lee James, 
BMI /ICG, BMI), HL CS 4; H1oo 41 

LET'S GETAWAY (Domani And Ya Majesty's Music, 
ASCAP/Bubba Gee, BMI /Noontime Tunes, BMI /Warner- 
Tamerlane, BMI /Springtime, BMQ, WBM, Hioo 88; RBH 

46 
LETTERS FROM HOME (Famous, ASCAP/Ed And 

Lucille Songs, ASCAP /BMG Songs, ASCAP), HL, CS 12; 
H1oo 61 

LIVE LIKE YOU WERE DYING (Warner- Tamerlane, 
BMI /Big Loud Shirt, ASCAP /ICG, ASCAP), WBM, CS 2; 
H1oo 31 

LLORE LLORE (VMR, ASCAP / F.I.P.P., BMI) LT 38 
LOCKED UP (Noka International, ASCAP /Famous, 

ASCAP), HL Hioo 7o; RBH 39 
LOCO (Old Desperados, ASCAP /N2D, ASCAP /WB, 

ASCAP /Scott And Soda, ASCAP /Beechtree, ASCAP), 
WBM, CS 5; H1oo 45 

LOOK AT US (Sony /AN Songs, BMI /Triple Shoes, 
BMI /Sony /ATV Cross Keys, ASCAP /Bill N Bud, ASCAP), 
HL CS 34 

LOVE'S DIVINE (Perfect Songs, BMI /Bat Future, BMI) 
Hioo 84 

LOVE SONG (Fiction Songs, ASCAP /BMG Songs, 
ASCAP), HL Hioo 76 

LUCHARE POR TU AMOR (Peermusic Ill, BMI) LT 27 
LYING FROM YOU (Zomba, ASCAP /Chesterchaz, 

ASCAP /Big Bad Mr. Hahn, BMI /Nondisclosure Agreement, 
BMI /Rob Bourdon, BMI /Kenji Kobayashi, BMI /Pancakey 
Cakes, BMI /Zomba Songs, BMI), WBM, H1oo90 

-M- 
MAKE IT ALRIGHT (Mike City, BMI /Warner -Tamerlane, 

BMI), WBM, RBH 61 
MAKE IT UP WITH LOVE (Zomba, ASCAP /Food Stamp 

Muzik, ASCAP /Strange Motel, ASCAP /David McPher- 
songs, BMI), WBM, RBH 96 

MAS MALA QUE TU (Brantunes, ASCAP /Maximo 
Aguirre, BM!) LT 31 

MAS QUE TU AMIGO (Crisma, SESA() LT 7 
ME AND EMILY (Castle Street, ASCAP /Singinrach 

Songs, ASCAP /Create Real, ASCAP), WBM, CS zo 
MEANT TO LIVE (Meadowgreen, ASCAP /Sugar Pete, 

ASCAP) Hioo 19 

MEN DON'T CHANGE (Mosaic Music, BMI /Hold Jack, 
BMI), HL CS 29 

MESA QUE MAS APLAUDA ZA ZA ZA (Edimusa, 
ASCAP /Vander, ASCAP) LT 46 

MIEDO (Fato, ASCAP) LT 29 
MIEDO (Vander, ASCAP) LT 11 

MI PEOR ENEMIGO (Ser -Ca, BMI) LT 32 
MOVE YA BODY (Twoenz, ASCAP /Elijah Wells The 3rd 

Music, ASCAP /Cipha Sounds Music, ASCAP /Lionel 
Bermingham Music, ASCAP /Abood, BMI /Zomba Songs, 
BMI /Mokojumbi, BMI), WBM, Hioo 9; RBH 16 

MUSICOLOGY (Controversy, ASCAP /Universal, 
ASCAP), HL RBH 94 

MY BAND (Derry Works, ASCAP /EMI April, 
ASCAP /Swifty McVey, ASCAP /Fullproof, BMI /Runyon Ave, 
BMI /Idiotic Biz, ASCAP/Eight Mile Style, BMI /Ensign, 
BMI /EMI Blackwood, BMI /Iaceff,ASCAP /Resto World, 
ASCAP) Hioo 85; RBH 91 

MY IMMORTAL (Zombies Ate My Publishing, 
BMI /Forthefallen, BMI /Dwight Frye, BMI), HL /WBM, Hioo 
29 

-N- 
NADIE ES ETERNO (Edimusa, ASCAP /Vander, SCAP) 

LT 28 
NAUGHTY GIRL (Beyonce, ASCAP /Hitco South, 

ASCAP /Music Of Windswept, ASCAP /TVT, ASCAP /Scott 
Storch, ASCAP /Black Owned Musik, ASCAP /Angela Bey - 
ince, ASCAP /WB, ASCAP /Summer Night Music, 
BMI /Kidada, BMI /Shugiterius, BMI /Warner -Tamerlane, 
BMI /Rubber Band, BMI /Universal -Songs Of PolyGram 
International, BMI /Notting Dale, ASCAP), WBM, H1oo 14; 
RBH 3o 

NEIGHBORHOOD MUSIC (Upstaris, ASCAP /Lil Rob, 
BMI /Mooxwork Muziq, BMI) RBH 93 

NEW DAY (Pattonium, BMI /Tippy's Own Music, 
BMI /The Loving Company, ASCAP /Karlos Jr.. BMI /Say 
What Say Huh, BMI /Wilkinson Ave., BMI /Liesse's First 
Born Music, BMI /Peermusic Ill, BMI), HL, Hioo 95; RBH 

49 
THE NEW WORKOUT PLAN (Please Gimme My Pub- 

lishing, BMI /EMI Blackwood, BMI), HL, RBH 87 
NOLIA CLAP (Breka Music, BMI /Zachnick, BMI) RBH 

6o 
NO ME QUIERO ENAMORAR (Sony /AN Latin, BMI) LT 

23 
NO PROBLEM (Lil Ion 00017 Music, BMI /TVT, 

BMI /Swizole, BMI) RBH 47 
NOTHING ON BUT THE RADIO (WB, ASCAP/Fool 

Hearted Melodies, ASCAP/Odiesongs, ASCAP/Short Story 
Long, ASCAP), WBM, CS 38 

NO TIENE LA CULPA EL INDIO (TN Ediciones, BMI) LT 

22 
NOTYOUR AVERAGE JOE (Little Mahkyas, 

ASCAP/Missing Link, ASCAP /Jelly's Jams, ASCAP/Joseph 
Cartagena, ASCAP/Songs Of Universal, BMI /Zomba, 
ASCAP/563, ASCAP/EMI Full Keel, ASCAP), HL /WBM, 
RBH 78 

-O- 
OCEAN AVENUE (Bromuda, ASCAP /BMG Songs, 

ASCAP), HL Hioo 38 
OH MY GOD (Dade Co. Project Music, BMI /Universal, 

ASCAP) RBH 65 
THE ONE (God Given, BMI /Bubba Gee, BMI /Noontime 

Tunes, BMI /Ya'Majesty's Music, ASCAP/EMI April, 
ASCAP /Reach Global, BMI /Songs Of Universal, 
BMI /Warner- Tamerlane, BMI), HL /WBM, RBH 86 

ONE STEPATATIME (Plainview Diner, BMI /Burton B. 

Collins, SESAC /Carol Vincent And Associates, BMI) CS 44 
ON FIRE (Lloyd Banks, ASCAP/Universal, ASCAP /5o 

Cent, ASCAP /Embassy, BMI /Bros. Grimm, ASCAP/Eight 
Mile Style, BMI /Jaceff, ASCAP /Resto World, ASCAP), 
HL /WBM, Hioo lo; RBH 5 

OVERNIGHT CELEBRITY (Stayin High Music, 
ASCAP/EMI April, ASCAP/Ye World Music, ASCAP /Miri- 
mode, BMI /Songs Of Universal, BMI /Len -Ion, BMI /Stone 
Diamond, BMI /Almo, ASCAP), HL /WBM, Hioo 13; RBH 8 -p- 

PAINT ME A BIRMINGHAM (Songs Of DreamWorks, 
BMI /Princetta, BMI /Mama's House, BMI /Cherry River, 
BMI), CLM, Hioo 97 

PARA TODA LA VIDA (LGA, BMI) LT 49 
PERO QUE TAL SI TE COMPRO (Cornelio Reyna, 

BMI /Rightsong, BMI) LT 18 

PIECES OF ME (EMI April, ASCAP /Kay's Tuff, BMI /EMI 
Blackwood, BMI /Dylan Jackson, ASCAP/WB, ASCAP), 
HL /WBM, Hioo 53 

PRICELESS (First Avenue, ASCAP/BMG, PRS /Demis 
Hot Songs, ASCAP/ EMI April, ASCAP /E Two, ASCAP/E D 

Duz It, BMI), HL RBH 79 
PUT YOUR BEST DRESS ON (WB, ASCAP/Songs Of R. 

Joseph, ASCAP /Warner -Tamerlane, BMI /Platinum Plow, 
ASCAP), WBM, CS 40 

-Q- 
QUE DE RAROTIENE (Gemini's Musical, SACM /Uni- 

versal Musica, ASCAP) LT 3 
QUE LLORO (Sony /AN Discos, ASCAP) LT 10 

-R- 
THE REASON (Spread Your Cheeks And Push Out The 

Music, ASCAP/WB, ASCAP), WBM, Hioo 4 
REDNECK WOMAN (Sony /AN Cross Keys, 

ASCAP /Gracie Girl, ASCAP /WB, ASCAP), HL /WBM, CS 6; 
Hioo 52 

ROSES (Gnat Booty, ASCAP /Chrysalis, ASCAP /Seven 
Sax, ASCAP /Notting Dale, ASCAP), HL Hioo 20; RBH 19 

ROUGH & READY (BMG Songs, ASCAP /Mrs. Lumpkins 
Poodle, ASCAP/ BMG, PRS / Multisongs BMG, SESAC) CS 

27 -s- 
SABANAS FRIAS ( Tulum, ASCAP / EMI April, ASCAP) LT 

40 
SABES A CHOCOLATE (SGAE, BMI /Vander, ASCAP) LT 

So 
SAVE A HORSE (RIDE A COWBOY) (Big Love, 

ASCAP/WB, ASCAP), WBM, CS 18 

SCANDALOUS (EMI April, ASCAP /Sony /AN Tunes, 
ASCAP /Universal, ASCAP), HL. Hioo 35 

SELFISH (Donut Boy, BMI /EMI April, SCAP /Zhifi, 
ASCAP/Please Gimme My Publishing, BMI /EMI Black- 
wood, BMI /Springtime, BMI), HL, Hioo 67; RBH 22 

SENTADA AQUI EN MI ALMA (World Deep, 
BMI /Sony /AN Latin, BMI) LT 15 

SHAKE THAT SH' (Ludacris, ASCAP /EMI April, 
ASCAP /Virginia Beach, ASCAP/WB,ASCAP), HL /WBM, 
RBH 73 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks, 
BMI /API Country Music, BMI /E Ticket, BMI /Cherry River, 
BMI /Still Working For The Woman, ASCAP /MXC, 
ASCAP /ICG, BMI /EMI Blackwood, BMI /Shane Minor, 
BMI), CLM /HL, CS 17 

SINGLE FATHER (EMI Full Nelson, BMI /Warner -Tamer- 
lane, BMI /Thirty Two Mile, BMI /New Music For Me, BMI), 
HL/WBM, CS 54 

SLITHER (Velvet Revolver, ASCAP) Hioo 58 
SLOW MOTION (Money Mack, BMI) Hioo 6; RBH 4 
SO FLY (Marco Cardenas, ASCAP /Daniel Salas, 

ASCAP /Ricardo Martinez, ASCAP) Hioo loo 
SOMEBODY (WB, ASCAP /Gravitron, SESAC), WBM, CS 

9; Hioo 56 
SOMEDAY (Warner- Tamerlane, BMI /Arm Your Dillo, 

SOCAN /Zero -G, SOCAN /Black Diesel, SOCAN), WBM, 
Hioo 47 

SOMEONE TO SHARE IT WITH (Mike Curb, BMI /Curb 
Songs, ASCAP), WBM, CS 59 

SON OF A PREACHER MAN (Sony /AN Tree, BMI), HL 
CS 46 

SO SEXY (R.Kelly, BMI /Zomba Songs, BMI /Stayin 
High Music, ASCAP /Almo, ASCAP), HL /WBM, Hioo 37; 
RBH14 

SOUTHSIDE (Hale Yeah, SESAC /Peertunes, 
SESAC /Tabulous, ASCAP /Hitco South, ASCAP /Universal 
Lingo, ASCAP /Aragorn Songs, ASCAP /DJ Irv, BMI) Hioo 
27; RBH 15 

SOY TU MUJER (C.K. Jointz, BMI /Universal -Musica 
Unica, BMI /Warner -Tamerlane, BMI) LT 13 

STILL IN LOVE (Aliarose Music, BMI /Irving, BMI /AI 
Green, BMI), HL, Hioo 77; RBH 27 

SUDS IN THE BUCKET (Mike Curb, BMI /Songs Of 
Moraine, BMI /Curb Songs, ASCAP /Moraine, ASCAP), 
WBM, CS 25 

SUNSHINE (Lucky, BMI /4 My Peeps, BMI /Publishing 
Designee, BMI /S. Lai, BMI /L Quezada, BMI) H1oo 36; 
RBH 26 

SWEET SUMMER RAIN (Universal -MCA, ASCAP /Hal- 
hana, ASCAP /Warner -Tamerlane, BMI /Makeshift, BMQ, 
WBM, CS 42 

-T- 
TAKE ME OUT (Universal- Island, PRS) Hioo 98 
TAKE MY BREATH AWAY (Famous, ASCAP/WB, 

ASCAP), H L /WBM, Hioo 94 
TAKE YA CLOTHES OFF (Bone Crusher, ASCAP/ BMG 

Songs, ASCAP/Lliwellyn, ASCAP/Southem Crunk, 
ASCAP /PMHI, ASCAP/EWC, BMI /Da Crippler, BMI /Colli- 
Park, BMI /EMI Blackwood, BMI), HL RBH 7o 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing, BMI /EMI Blackwood, BMI /Uncle Bobby's Music, 
BMI /Mandrill, ASCAP), HL, Hioo 50; RBH 18 

TARDES NEGRAS (Curd, ASCAP) LT 41 

TEAR IT UP (Dirtiest Thirstiest, ASCAP/Dark Society, 
ASCAP /L Matos, ASCAP /Boomer X, ASCAP/Dead Game, 
ASCAP /EMI April, ASCAP/Crump Tight, ASCAP /EMI Black- 
wood, BMI /Stone Diamond, BMI /Cyptron, BMI /Jobete, 
ASCAP /Zomba, ASCAP/Soundtron Tunes, BMI /Zomba 
Songs, BMI /TCF, ASCAP/Fox Film, BMI /Universal, ASCAP), 
HL /WBM, H1oo91; RBH 5o 

TENGO GANAS (VMR, SCAP /F.I.P.P., BMI) LT 3o 
TE PERDONE UNAVEZ (Garmex, BMI) LT36 
TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 9 
TE QUISE TANTO (Doble Acuarela Songs, ASCAP) LT 12 

THANK GOD I'M A COUNTRY BOY (Cherry Lane, 
ASCAP/DreamWorks Songs, ASCAP), CLM, CS 31 

THAT'S COOL (Wrensong, ASCAP/Lugracella, 
ASCAP /Reynsong, BMI /Giving It Back, BMI /Mosaic 
Music, BMI /Hold lack, BMI) CS 39 

THAT'S WHAT IT'S ALL ABOUT (Trinifold, 
PRS /Careers -BMG, BMI /Big Loud Shirt, ASCAP) CS 52 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony /AN 
Tree, BMI /Showbilly, BMI /Warner -Tamerlane, BMI), 
HL /WBM, CS 11; Hioo So 

THAT'Z MY NAME (Loose Akoostix, ASCAP/Scott 
Storch, SCAP /TVT, ASCAP/Tuff Jew, ASCAP) RBH 83 

THIEF'S THEME (Iron Butterfly, BMI /Ten East, 
BMI /Cotillion, BMI /Wamer -Tamerlane, BMI /Ill Will, 
ASCAP/WB. ASCAP /Salaam Remi, ASCAP /EMI April, 
ASCAP), HL /WBM, RBH 75 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April, 
ASCAP /Ghost Manor, BMI), HL RBH 34 

THIS LOVE (Careers -BMG, BMI /February Twenty Sec- 

ond, BMI /Valentine Valentine, ASCAP), HL, Hioo 12 

THIS WAY (Chappell & Co., ASCAP/Double Vinyl, 
BMI /Triclops Media, BMI /Dilated funky, ASCAP /Little A 
Music, BMI /EMI Blackwood, BMI /Please Gimme My Pub- 
lishing, BMI), HL /WBM, RBH 74 

TIME'S UP! (Jae'wons,SCAP /Justin Combs, 
SCAP /EMI April, ASCAP /Nate Dogg, BMI /Scott Storch, 
ASCAP /TVT, ASCAP /Tuff Jew, SCAP), HL RBH 67 

TIPSY (Jerrell Jones, ASCAP/Tarpo, ASCAP /Notting 
Dale, ASCAP /EMI April, ASCAP), HL Hioo 25; RBH 41 

TOO MUCH OF A GOOD THING (EMI April, SCAP /Tri- 
Angels, ASCAP), HL, CS 22 

TOUGHER THAN NAILS (Songs Of Daniel Music, 
BMI /Tanasi Island Music, BMI /Sony /AN Tree, BMI /Big 
Yellow Dog, BMI /Etta Baby Music, BMI /Copyright Solu- 
tions, BMI), HL CS 19 

TU DE QUE VS (WB, SCAP /Muziekuitgeveris 
Artemis BV, BMI) LT 4 

TU FOTOGRAFIA (Estefan, SCAP /F.I.P.P., BMI) LT 48 
TURN ME ON (EMI April, ASCAP/Beane Tribe, 

ASCAP /Justin Combs, ASCAP/Da 12, ASCAP/C.Sills, 
ASCAP/EMI, PRS /Spragga Benz, BMI), HL Moo 17; RBH 
32 

-u- 
U SAVED ME (Zomba Songs, BMI /R.Kelly, BMI), WBM, 

RBH 43 
U SHOULD'VE KNOWN BETTER (MonDeenise, 

ASCAP /Shaniah Cymone, ASCAP /EMI April, ASCAP /Uncle 
Bobby's Music, BMI /EMI Blackwood, BMI), HL, H1oo 24; 
RBH 9 

-V- 
VIVO Y MUERO EN TU PIEL (Rubet, ASCAP /Universal 

Musica, ASCAP) LT 2 

-LA- 
THE WATCH (Sony /AN Tree, BMI /Big Yellow Dog, 

BMI /Florida Cracker, BMI /Sony /AN Acuff Rose, 
BMI /Leslie Satcher, BMI), HL CS 49 

WELCOME BACK (John Sebastian, BMI) Hioo 51; RBH 
20 

WHAT IF (First Avenue, ASCAP /BMG Songs, 
ASCAP /Demis Hot Songs, ASCAP /E One, BMI /EMI April, 
ASCAP /E D Duz It, BMI /Antonio Dixon's Muzik, 
ASCAP/ Brownville, BMI /E Two, ASCAP /EMI Blackwood, 
BMI /Anthony Nance Muzik, ASCAP), HL RBH 59 

WHAT IT AIN'T (Sony /AN Cross Keys, 
ASCAP /Shmenonga, ASCAP/Sony/ATV Tree, BMI /Wenon- 
ga, BMI), WBM, CS 36 

WHATS HAPPNIN! (EMI Blackwood, BMI /ColliPark, 
BMI /EWC, BMI /Da Crippler, BMI /First And Goal, 
BMI /Trick N' Rick, BMI), HL Hioo 42; RBH 36 

WHISKEY GIRL (Tokeco Tunes, BMI /Sony /AN Tree, 
BMI /Big Yellow Dog, BMI), HL CS 1; Hioo 32 

WHISKEY LULLABY (Sony /AN Tree, BMI /Mr. Bubba, 
BMI /Reynsong, BMI /Wha Ya Say Music, BMI /Wrensong, 
BMI), HL CS 8; Hioo 6o 

WHOKNOWS (Soulchild, ASCAP /Universal, 
ASCAP/Nivrac Tyke, ASCAP /Tetragrammaton, 
ASCAP /lesse !aye, ASCAP), WBM, Hioo 92; RBH 45 

WHY? Oae'wons, ASCAP /Justin Combs, ASCAP /EMI 
April, ASCAP /Tappy Whyte's, BMI /Songs Of Universal, 
BMI /Juvenile Hell, ASCAP /BMG Songs, ASCAP /EMI Vir- 
gin, ASCAP), HL RBH 33 

-Y- 
YEAH! (TVT, BMI /Lil Jon oo017 Music, BMI /Christo- 

pher Garrett, ASCAP /Hitco South, ASCAP /Music Of 
Windswept, ASCAP /Christopher Mathew, BMI /Ludacris, 
ASCAP /EMI April, ASCAP), HL /WBM, Hioo 7; RBH 24 

YOU ARE (Nashville DreamWorks Songs, 
ASCAP /Paper Angels, ASCAP /Sunchaser, ASCAP /Cherry 
Lane, ASCAP /Monkey Feet, ASCAP /Careers-BMG, 
BMI /Silverkiss, BMI /Warner -Tamerlane, BMI), 
CLM /HL /WBM, CS 32 

YOU DON'T WANT DRAMA (Le Vegas, ASCAP/All My 
Publishing, BMI/All My Own Publishing, BMI /EMI April, 
ASCAP), HL, RBH 37 

YOU LOOK GOOD IN MY SHIRT (Sony /AN Tree, 
BMI /Gold Watch, BMI /Wenonga, BMI /NEZ, BMI), HL CS 

6o 
YOU RAISE ME UP (Peermusic, BMI /Universal, 

ASCAP), HL /WBM, H100 99 
YOU'RE MY EVERYTHING (Scootie Music, 

ASCAP /Ridgeway Sisters, ASCAP) RBH 55 
Y QUE (SongLibra, ASCAP) LT 45 
YTODO QUEDA EN NADA (World Deep, 

BMI /Sony /AN Latin, BMI /Blueplatinum, 
ASCAP/Sony/ATV Discos, ASCAP) LT 20 -z- 

EL ZA ZA ZA (MESA QUE MAS APLAU DA) (Edimusa, 
ASCAP /Vander, ASCAP) LT 14 
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Charts 
'Believe'; Fantasia Knocks Usher Fmm No I 

As predicted in last issue's col- 
umn, "American Idol" third -season 
winner Fantasia enters The Bill- 
board Hot 100 at No. 1 with "I 
Believe" thanks to impressive 
opening -week retail sales. 

"Believe" scans 142,000 units. 
The sales points alone are enough 
to interrupt Usher's 19 -week 
stranglehold at No. 1 (see Chart 
Beat, page 73). 

On the radio side, "Believe" dou- 
bles its detections while increasing 
its audience total to 2.7 million lis- 
tener impressions, mostly from 
R &B outlets. 

Since the Hot 100 was revamped 
in December 1998 to include all 
radio formats, no prior title 
reached No. 1 with a radio audi- 
ence as low as that of "Believe." 
Fellow "Idol" alumnus Clay Aiken 
had the prior low -water mark 
when "This Is the Night" debuted 
at No. 1 in last year's June 28 issue 
with 9 million impressions. 

Only "Idol" singles have topped 
the 100,000 mark at retail since 
2002 began. While "Believe" falls 
shy of debut weeks by fellow final- 
ists Aiken, Ruben Studdard and 
Kelly Clarkson (Singles Minded, 

Billboard, 
July 3), 
Fantasia's 
total still 
impresses, 
considering 
the evapo- 
ration of 
the retail 
singles 
market. 

Next week, third -season runner - 
up Diana DeGarmo will chart 
"Dreams," which is expected to 
scan north of 50,000 units. 

CONSOLATION PRIZES: Although 
Fantasia bumps Usher out of the top 
spot on The Billboard Hot 100, her 
sales total for "I Believe" does not 
register as highly at R &B core stores, 
translating to a move of 99 -12 on 
Hot R &B/Hip -Hop Singles & Tracks. 

This gives Usher's "Confessions 
Part II" the opportunity to sneak 
into No. 1 on that chart despite a 
loss in audience. In a tight race, 
"Part II" dips by 1.4 million im- 
pressions, slightly less than the 2.7 
million decrease by last week's No. 
1, Alicia Keys' "If I Ain't Got You." 
Still, "Part II" is awarded a bullet, 
as Billboard policy honors a title's 
first week at No. 1. 

Meanwhile, almost three 
months after its radio peak, Usher's 
"Yeah!" hits the top of Hot Digital 
Tracks with a single -week record of 
27,000 paid downloads in its first 
full week of availability. 

"Yeah!" first hit the chart in the 
April 10 issue, debuting at No. 15 

with 4,000 downloads in an abbre- 
viated week of release. Initially 
included as part of the "Confes- 

sions" album bundle, the track had 
to be pulled because of clearance 
issues. With all legalities settled, 
"Yeah!" returned to digital sites in 
the middle of the previous tracking 
week and re- entered Hot Digital 
Tracks last issue at No. 16 with 
5,000 paid downloads. 

HALFWAY HOUSE: Although the 
top 10 on Hot Country Singles & 
Tracks has only seen one new 
artist's debut 
single so far 
this year, the 
one title that 
did crack that 
part of the chart 
has had more 
impact than the 
three that did 
so during the 
first six months 
of 2003. 

Gretchen 

During the last half of 2003, 
three more debut singles reached 
the top five, including Dierks 
Bentley's "What Was I Thinkin'," 
which rose to No. 1. 

New artists hoping to reach the 
top 10 with their first outings 
include Josh Gracin ( "I Want to 
Live," No. 14), Julie Roberts 
( "Break Down Here," No. 28) and 
Brad Cotter ( "I Meant To," No. 37). 

Meanwhile, David Lee Murphy's 

SinglesMinde 
Silvio Pietroluongo 

silvio@billboard.com 

Minal Patel 
mpatel @billboard.com 

Wade Jessen 
wjessen @billboard.com 

a 

Wilson's "Redneck Woman" is this 
year's success story, having spent 
five weeks at No. 1 and spurring 
sales of 885,000 copies of her 
debut album, "Here for the Party," 
according to Nielsen SoundScan. 

During the first half of 2003, 
debuts by Jimmy Wayne, Jeff Bates 
and Aaron Lines cracked the top 
10, but none rose higher than No. 
4. Wilson's impact becomes more 
staggering when you realize that 
combined sales of those three men's 
albums to date total about 460,000. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

1 
'" NUMBER 1 = 

1 17 The Reason , wx,NNO l 

HOOBASTANK (ISLANO/IDJMG) lit 
2 2 13 Burn 

USHER ILAFACE/ZOMBA) 1 0 6 14 Leave (Get Out) 
JOJO IDA FAMILY/BLACKGROUND /UMRGI 0 5 .. Everytime 
BRITNEY SPEARS (JIVE/ZOMBA)1 

5 4 13 Roses 
OUTKAST )LAFACE20MBAI 

6 3 Naughty Girl 
BEYONCE (COLUMBIA) 

7 7 I Don't Wanna Know 
MARIOWINANS FEAT ENYA & P BIDDY (BAD BOYNMRGI 

8 9 Yeah! 
USHER FEAT LIt JON & LUDACRIS (LAFACE20MBA) o 10 Meant To Live 

..; SWITCHFOOT (RED INK/COLUMBIA) 1 

10 8 This Love 
MAROONS IOCTONE/J/RMGIIt Q 12 Dip It Low 
CHRISTINA MILIAN (ISLAND /IOJMG) 

® 11 to Scandalous 
MISTEEO 456/REPRISE 

® 15 Pieces Of Me .4 
ASHLEE SIMPSON (GEFFEN) W c 13 Ocean Avenue .. 
YELLOWCARD (CAPITOL) w 

® 21 4 TumMeOn 
KEVIN LYTTLE FEAT. SPRAGGA BENZ (VP /ATLANTIC) 

413, 19 6 Confessions Part II A, USHER ILAFACE/ZOMBA) AM 

m 20 ' Freek -A -Leek 
PETEY PABLO IJIVE/ZOMBAI Io 17 9 Heaven 

LOS LONELY BOYS IOR/EPIC) 

19 16 20! Hey Mama 
BLACK EYED PEAS A&MRNTERSCOPE 

20 14 17 Don't Tell Me 
AVRIL LAVIGNE )ARISTASMG) 

"Loco" rises 6 -5 and is the first 
independently distributed single 
(Koch) to enter that part of the 
chart in almost three years. The 
last such single to appear in the 
top five was David Ball's "Riding 
With Private Malone" on Dualtone 
in November 2001. 

RAPTUROUS RETURN: Nearly 10 
years after her last chart appear- 
ance, Anita Baker returns to Hot 
R &B/Hip -Hop Singles & Tracks as 
the Hot Shot Debut at No. 55 with 
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ADULT 
TOP 40. 

Nielsen 
Broadcast Data 
Systems 

TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

r NUMBER 1 

This Love 13 

W" 'N° 
Nn It MAROONS OCTON J/RMG 

The Reason 
HOOBASTANK (ISLAND /mJMG) 

Heaven 
LOS LONELY BOYS IOR/EPIC) itr 
Accidentally In Love 
COUNTING CROWS IDREAMWORKS/GEFFEN) 

Away From The Sun 
3 DOORS DOWN IREPUBLICNNIVERSAUUMRG) 

Someday 
NICKELBACK (ROADRUNNER/IGJMGI 

My Immortal 
EVANESCENCE (WIND -UP) MI 

100 Years 
FIVE FOR FIGHTING (AWARE/COLUMBIAI 

Everything 
MANIS MORISSETTE IMAVERICK/REPRISE) 

Don't TeII Me 
AVRIL LAVIGNE ARISTA/RMG) 

Here Without You 
3 DOORS DOWN IREPUBLICNNIVERSAWMRGI 

Bright Lights 
MATCHBOX TWENTY (ATLANTIC) w 
Meant To Live 

SWITCHFOOT (RED INK/COLUMBIA) 

Why Don't You & I 

SANTANA FEAT ALB BAND OR CHAO KROEGER IARISTAMMGI 

Light In Your Eyes 
SHERYL CROW IA &M/INTERSCOPE11 

Love Song 
311 IMAVERICKA/OLCANO/ZOMBAI ïtr 
Our Lives 
THE CALLING (RCA/RMG) E+ 

I Don't Want To Be 
GAVIN DEGRAW JA1MG 

Stupid 'd 
SARAH MCLACHLAN (ARISTARiMG) 

One Thing 'd 
FINGER ELEVEN (WIND -UP) w 

"You're My Everything." 
Baker, who went into musical 

seclusion to manage family issues, 
releases her long- awaited Blue 
Note/Virgin album, "My Every- 

thing," Sept. 7. She is the latest in 
a line of veteran R &B acts making 
comebacks this year, including 
Teena Marie, Patti LaBelle, New 
Edition and Prince. 

DATA OP 
PROVIDED BY 

r r 
H ìt reactor 13 X11 

MAINSTREAM TOP 40 ADULT CONTEMPORARY 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

.}. LINKIN PARK 
$1 9 W Breaking The Habit WARNER BROS. 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

TRAPT 
Echo WARNER BROS. 
USHER 
Confessions Part II ZOMBA 
MAROON5 
She Will Be Loved RMG 
RYAN CABRERA 
On The Way Down ATLANTIC 
COUNTING CROWS 
Accidentally In Love GEFFEN 
ASHLEE SIMPSON 
Pieces Of Me GEFFEN 
AVRIL LAVIGNE 
My Happy Ending RMG 

BLACK EYED PEAS 
Let's Get It Started INTERSCOPE 

2 

3 

4 

5 

6 

7 

8 

16.4 

14.9 

73.4 

71.5 

71.2 

70.9 

10.5 

69.9 

ADULT TOP 40 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

SEETHER 73.8 1.4 Broken WIND -UP 

14 
KENNY CHESNEY/UNCLE KRACKER 

66.9 When The Sun Goes Down BNA 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 I MISS You G8F EN 

2 Dont Leave Home RMG 

3 
AVION 

ays Without You CONSOLE 

4 
MAROON5 

h ill e ved RMG 

5 Loe Song ZOMBA 

6 ÓurlE 
CALLING 

7 Here Witith Me INO /CURB 

89.6 

81.4 

18.1 

17.0 

16.2 

13.1 

11.6 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

NO NEW SONGS SHOWED 

TOP 10 CALLOUT POTENTIAL 

THIS WEEK 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

2 

3 

4 

5 

6 

7 

KEITH URBAN 
You'll Think Of Me CAPITOL 
THE CORRS 
Summer Sunshine ATLANTIC 
HOOBASTANK 
The Reason IDJMG 

CELINE DION 
You And I EPIC 

EVANESCENCE 
My Immortal WIND -UP 
COUNTING CROWS 
Accidentally In Love INTERSCOPE 
SARAH MCLACHLAN 
Stupid RMG 

99.7 

91.3 

87.1 

85.2 

78.8 

14.4 

11.6 

MODERN ROCK 
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

110 NEW SONGS SHOWED 

TOP 10 CALLOUT POTENTIAL 

THIS WEEK 

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

1 BréákingrThPe 
PARK 

WARNER BROS. 81.5 

2 
CROSSFADE 

3 Dare You To Move COLUMBIA 

4 
45HITNEDOWN 

5 WaOkeelTJp (Make MEt ve) COLUMBIA 

6 
STORY OF 

r 
THE 

Dying aÿ REPRISE 

7 he Endd Of, he World GEFFEN 

16.6 

15.6 

74.5 

73.5 

73.5 

12.4 

Songs are blind tested online by Promosquad using multiple listens and a nationwide sample of carefully profiled music consumers. Songs are 
rated on a 1 -5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 callous potential, 
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently 
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score. 
R &B /Hip -Hop and Rhythmic HitPredictor located in R &B /Hip -Hop section. For a complete list of current songs with Top 10 Callout Potential, see 
HitPredictoccom. © 2004. Promosquad is a trademark of Think Fast LLC. 
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TITLE 
ARTIST (IMPRINT /PROMOTION LABEL) 

=a> NUMBER1 ± -a 
This One's For The Girls 2 wssUr No I 

MARTINA MCBRIDE (RCA NASHVILLE 

100 Years 
FIVE FOR FIGHTING AWARE/COLUMBIA) 

White Flag 
DIDO (ARISTNBMG) 

Love's Divine 
SEAL WARNER BROS.) 

The First Cut Is The Deepest 
SHERYL CROW (A &M/INTERSCOPEI 

Ain't No Mountain High Enough 
MICHAEL MCDONALD (MOTO MRG) 

Just For You 
LIONEL RICHIE (ISLANOADJMG) 

You Raise Me Up 
.JOSH GROBAN 1143/REPRISE) 

Calling All Angels 
TRAIN (COLUMBIA( 

Drift Away 
UNCLE KRACKER FEAT. DOBIE GRAY LAVAI 

Unwell 
MATCHBOX TWENTY (ATANTIC) 

Forever And For Always 
SHANIATWAIN (MERCURY/WWI 

Go Your Own Way 
WILSON PHI W PS (COLUMBIA) 

This Love 
MAROONS (OCTONE/J/RMG) w 'dr 

Here Without You 
3 DOORS DOWN IREPUBUC/UNIVERSAVUMRGI 

8th World Wonder 
KIMBERLEY LOCKE (CURB) 

It Only Hurts When I'm Breathing di 
SHANIA TWAIN (MERCURY /IDJMG) 

Here With Me 
MERCYME TINO /CURB 

Buy Me A Rose A, 
LUTHER VANDROSS (JAM LAI 

You And I 
CECINE DION (EPIC) w 

JULY 14 0 MODERN 
Billb200ocnd ROCKTM 

TITLE 

Nielsen 
Broadcast Data 
Systems 

ARTIST (IMPRINT /PROMOTION LABEL) 

o 
o 
o o 
o 

6 

7 

o 
9 

m 
11 

12 

® 

® 

CD 

(D 
ED 

'Wt NUMBER I W 
Slither dr 2Wks At No 

VELVET REVOLVER IRCA/RMG) 

3 Float On 
MODEST MOUSE (EPIC) 

4 Talk Shows On Mute it!, 
INCUBUS (IMMORTAL/EPICI 

5 Broken 
SEETHER FEAT. AMY LEE (WIND -UP) w 

9 Just Like You 
THREE DAYS GRACE (JIVE/ZOMBA) it 

2 Ch -Check It Out 
BEASTIE BOYS (BROOKLYN OUST/CAPITOL) 

6 The Reason 
HOOBASTANK (ISLAND /IDJMG) 

12 Vindicated 
DASHBOARD CONFESSIONAL IVAGRANTANTERSCOPE) 

7 Lying From You 
LINKIN PARK )WARNER BROS .I MI 

11 Take Me Out 
I RANZ FERDINAND IOOMINO/EPICI 

10 Time Is Running Out 
MUSE (TASTE MEDIAONARNER BROS ) 

8 Cold Hard Bitch 
JET IELEKTRNATLANTICI 

14 Dare You To Move 
SWITCHFOOT (RED INK/COLUMBIA) 1 

16 Down 
BI INK -182 (GEFFEN) 1 

15 Duality 
SLIPKNOT IROADRUNNER/IOJMG) 

17 Anthem Of Our Dying Day 
STORY OF THE YEAR (MAVERICK/REPRISE) 

22 Breaking The Habit 
LINKIN PARK (WARNER BROS.) 

18 45 
SHINEOOWN (ATLANTIC) * 

20 First Straw 
311 (VOLCANO/ZOMBA) 

23 Somebody Told Me 
THE KILLERS (ISLANO/IDIMGI 

Compiled from a national sample of data supplied by Nielsen Broadcast Data Systems. 117 mainstream top 40,88 adult top 40,92 adult contemporary and 84 modem ock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. at Songs showing 

an increase in detections over the previous week, regardless of chart movement A song which has been on the chart for more than 20 weeks will generally not receive a bullet even if it registers an increase in detections. Songs below the top 15 on Adult Top 40 and Adult Contemporary are 

removed from the chart after 26 weeks. All four radio charts run at deeper lengths in Airplay Monitor, Billboard Information Network and billboard.com. *indicates tide earned HitPredictor status in research data provided by Promosquad. © 2004, VNU Business Media, Inc. All rights reserved. 
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Stocks 
Continued from page 3 

renewed talk of a merger with 
Warner Music Group is fueling the 
stock's momentum in 2004. 

Elsewhere, stock in Sony is up 
9.7% over the first half of the year to 
$38.05. The company is awaiting reg- 
ulatory approval for its proposed 
merger with BMG. 

Sony Corp.'s U.S. -based music oper- 
ations rebounded financially in the first 
year of Andrew Lack's tenure as chair - 
man/CEO. Music posted an overall 
profit of $182 million for the fiscal year 
ending March 31, up from a year -ago 
loss of $72 million. 

Vivendi Universal saw its stock 
improve 15% to $27.90 from Janu- 
ary to June. The improved perform- 
ance came despite an 11% drop in 

Universal Music Group's first -quar- 
ter 2004 revenue. 

Time Warner -which last year 
sold WMG and its disc manufactur- 
ing business as part of an initiative 
to reduce the company's debt 
load -saw its share price fall 41 
cents, or 2.28%, to $17.58 over the 
first six months. 

RADIO OFF 

Elsewhere, radio and touring giant 
Clear Channel Communications' stock 
ended the first half down 21% to $9.88 
at $36.95, and stock in Viacom, parent 
company of MTV and Infinity Broad- 
casting, dropped $8.03 to $36.35, an 
18% dip. 

The stock story of 2003 was XM 

Satellite Radio, which saw its shares 
improve a whopping 877%. During 
the first half of this year XM has 
enjoyed more modest growth. XM 

stock is up 3% to $27.29 through the 
end of June. XM rival Sirius Satellite 
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SIX MONTH STOCK PERFORMANCE 

18.1% 18% 3.4 

air 
9.7% 52% 

Dec. 31, 2003 

June 30, 2004 

Viacom Clear Channel Best Buy 

/7 
Amazon Sony Apple 

Radio slid 8 cents-2.5%-over the 
same period to $3.08. 

Retail and distribution stocks 

enjoyed some of the biggest percent- 
age gains of the first half. Trans World 
Entertainment is up 40% to $10.02, 

Stern 
Continued from page 9 

with all FCC rules and regulations. On 
several occasions, it clearly did not. 
Clear Channel Radio had both a legal 
right and an obligation to stop broad- 
casting it." 

Last month, Clear Channel admit- 
ted to airing indecent material and 
agreed to pay a record $1.75 million 

penalty to settle all existing complaints. 
The company also agreed to take steps 
to prevent further such incidents of 
indecency. 

NINE NEW AFFILIATES 

The action came the same day Via- 
com, parent company of Infinity, 
announced the Stem show would be 
added at nine affiliates. 

The new Infinity affiliates "prove the 
company's commitment," Stem said at 
a press conference broadcast live dur- 
ing his show. The new stations begin 

airing the show July 19. 
The move will put Stem back on the 

air in five of the six markets in which 
Clear Channel dropped him. 

Stern's show will return to Pitts- 
burgh (top 40 WBZZ); San Diego (clas- 
sic hits KPLN); West Palm Beach, Fla. 
(modem WPBZ); Rochester, N.Y. (mod- 
em WZNE); and Orlando, Fla. (mod- 
em WOCL). The show will remain 
without an affiliate in Louisville, Ky. 

In addition, he'll add affiliates in 
Houston (news/talk KIKK -AM); Austin 
(rhythmic top 40 KQBT); Tampa, Fla. 

(sports WQYK -AM); and Fresno, Calif. 
(Spanish KRNC) for a total of 45 sta- 
tions, 27 of which are Infinity- owned. 

Stem's contract runs through Decem- 
ber 2005. Stem said he won't rule out a 
move to satellite radio, mainly because it 
promises uncensored programming. He 
added that he probably won't finish out 
his contract, and that the new affiliates 
represent a temporary victory. 

Stem also continued to pledge sup- 
port for presidental candidate Sen. John 
Kerry, noting that his new affiliates posi- 
tion him in a number of swing states. 

Hastings Entertainment is up 117% 
to $9.19 and Navarre is up 136% to 
$14.39. Also posting gains: Wal -Mart 
and Kmart rackjobber Handleman 
Co. up 12.8% to $23.16 and e-corn- 
merce giant Amazon, which is up 
3.4% to $54.40. 

Best Buy stock is down $1.50 to 
$50.74 through the first six months of 
the year, a drop of 2.28%. 

Among digital retailers, Apple 
Computer's position at the forefront 
of the commercial digital music rev- 
olution with iTunes and iPod contin- 
ues to help power the computer 
maker's stock. Apple shares are up 
52% to $32.54 through the first half 
of the year. 

Real Networks, which launched an 
à la carte download service at the 
beginning of the year to complement 
its Rhapsody subscription service, is 

up 20% at $6.84. Shares in Napster 
parent Roxio are up 2.3% in the first 
half at $4.91. Loudeye Technologies 
shares are down 35 cents -or 
17.9%-to $1.60 in the wake of its 
announced acquisition of European 
digital music service OD2. 

Growing interest in secure CD tech- 
nology is boosting the stocks of copy - 
protection specialists. SunnComm 
Technologies, the company behind the 
copy -protection technology on the 
debut album from RCA rock act Velvet 
Revolver, is up 65% to 13 cents; rival 
firm Macrovision is up 11% to $25.03. 

For breaking news, analysis, 
jobs and newsletters visit: 

www.billboard.biz 

JOIN A WINNING TEAM 
#1 INDEPENDENT LABEL GOING THROUGH MAJOR EXPANSION 
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U.K. Adding Downloads To `Official' Chart Mix 
BY JULIANA KORANTENG 

LONDON -Labels are looking for the launch 
of the United Kingdom's first official down- 
loaded -music sales chart Sept. 1 to help 
boost the profile of legitimate digital music 
in the market. 

The arrival of the chart "throws the emphasis 
away from the technology and on to what really 
counts -the music," says Peter Jamieson, 
chairman of the British Phonographic Industry. 

London -based Official U.K. Charts Co. (known 
as OCC) will compile sales figures from data sup- 
plied by the country's established digital -music 
retailers. BPI and the British Assn. of Record 
Dealers jointly own OCC. 

Among the companies supplying data are 
Apple's iTunes Music Store-which entered the 
U.K. market June 14 as part of its European 
launch -Microsoft's MSN U.K., MTV's U.K. 
online service, Coca- Cola's mycokemusic.com, 
hmv.co.uk and the U.K. edition of Pan- European 
Internet service provider Tiscali. 

A spokesman for Napster U.K. says the com- 
pany is still in talks with the OCC but expects 

to join soon. 
Soft drinks group Coca -Cola Great Britain 

sponsors the chart. It already sponsors the OCC's 
Official U.K. Singles and Albums charts. 

A weekly countdown of the new chart will be 
broadcast nationally on the BBC's top 40 station 
Radio 1 beginning Sept. 1. OCC is also in talks 
with several print publications about licensing 
the listing. 

"The chart will be very upfront and will allow 
the industry to track the popularity of all record- 
ings from the moment the public hears the 
songs," OCC new -media executive James Gille- 
spie says. 

RESEARCH BENEFITS 

Gillespie notes that the download chart's 
September launch will assist the industry with 
its 2004 fourth -quarter research. Eventually, 
he adds, the download sales figures will be 
incorporated into the U.K.'s official music 
sales data. 

'We shall be compiling from more than 1 mil- 
lion tracks from more than 10 different 
providers," Gillespie says. "So, initially, we shall 

give the download chart a little bit of space to 
establish itself. We need to be confident that the 
integrity of the charts will be protected and that 
no one individual [digital] retailer will influence 
the outcome." 

Gillespie emphasizes that "the singles and 
albums remain our premier charts, so we're not 
talking about replacement products with the 
downloads. We're talking about added choice." 

The OCC will work with London -based mar- 
ket research company Millward Brown on the 
new chart. Millward Brown is the OCC's research 
partner for albums and singles data. 

Information about each track will be provided 
by CatCo, a one -stop data collection agency set 
up by Phonographic Performance Ltd., the U.K. 
collecting society. PPL collects royalties on 
behalf of labels and performers for music played 
on radio. 

CatCo will supply Millward Brown meta -data 
and information available on each digitally pur- 
chased track 

FREEBIES DON'T COUNT 

Gillespie emphasizes that the new chart will 

not include free downloads, only paid -for music 
files. "But if a retailer wants to make a `buy -two- 
and- get -one -free' offer" he concedes, "then we 
shall include all three tracks." 

OD2 sales and marketing director Ed 
Averdieck says: "The market is ready for the 
charts. The volume of legitimately sold down- 
loads justifies it" 

OD2, which supplies back -end technology 
to 10 digital music stores in the United 
Kingdom, worked with the OCC on its 
chart trials. 

In the week beginning June 21, the No. 1 song 
on the test download chart was "Bam Thwok" 
by veteran alternative rock act the Pixies. The 
track is available as an exclusive download 
through iTunes. 

Gillespie explains that there are no existing 
retail conditions that demand that a song must 
be sold by more than one retailer to qualify for 
the chart. 

"With a large number of start -up [online 
music stores]," he says, "we have no plans to 
insist on conditions, as some might want to sell 
exclusive products." 

Digital Tracks 
Continued from page 3 

EMI Music Marketing and executive VP 
of EMI Music North America. "The 
curve was steep in the first few months. 
Now people are accepting digital music 
as part of the overall vernacular. It's 
another method for buying music." 

Chris Bell, director of product mar- 
keting for Apple's iTunes, adds: 'We've 
now entered into a more mature phase 
of digital distribution." 

U.S. consumers purchased more 
than 70 million songs through legit- 
imate download services in Nielsen 
SoundScan's first 12 months of mon- 
itoring digital track sales, the com- 
pany reports. 

Since SoundScan began tracking 
sales of individual downloads at the end 
of last June, weekly sales of digital tracks 
have grown from slightly more than 
300,000 tracks per week to more than 2 
million tracks per week today. 

However, the pace of growth has 
clearly slowed. 

It took a little over four months 
(from the end of June 2003 to the mid- 
dle of November) to reach weekly sales 
of 1 million downloads; the run to sales 
of 2 million downloads in a week 
required just over three months (mid - 
November to mid -February) following 
the introduction of iTunes on the 
Microsoft Windows platform. 

But since breaking the 2 million - 
track barrier, weekly digital track sales 
have been stuck between 2.1 million 
and 2.6 million tracks. 

Label executives and digital service 
operators say that, barring significant 
new developments in pricing, packag- 
ing or content portability, digital sales 
growth will be slow and steady for the 

For breaking news, analysis, 
jobs and newsletters visit: 

www.billboard.biz 
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foreseeable future. 
"The growth of single downloads has 

flattened because it's not a very com- 
pelling experience for most consumers. 
At the end of the day, à la carte downloads 
basically just replace physical distribu- 
tion," Napster CEO Chris Gorog says. 

Through the first half of 2004, more 
than 50 million digital tracks have 
been sold. That puts the market on 
pace for full -year sales of more than 
100 million songs. 

The U.S. market for physical singles 
has not seen the 100 -million mark since 
1997, according to the Recording 
Industry Assn. of America. But the price 
points for physical singles were consid- 
erably higher than their digital descen- 
dants; the U.S. singles market at that 
time was valued at $441.8 million. 

The value of digital music sales in the 
United States this year -including 
downloads, on- demand streaming 
music and subscription radio revenue 
combined -is expected to be worth 
more than $250 million, Jupiter 
Research forecasts. 

But only the introduction of Apple's 
iTunes has significantly expanded the 
market. Apple reports that its total 
download sales in the United States 

(both individual songs and full album 
bundles) now top 93 million tracks. 

Consumers have had a more muted 
reaction to other players, including 
MusicMatch, RealNetworks, Napster 
and Wal -Mart. 

Some view this as a sign of the lim- 
ited potential of the à la carte market. 
Something else, they say, will be 
required to fuel growth. 

"The next big thing in digital music 
will be watching the subscription model 
take off as consumers discover how rad- 
ically different and how much better 
full -blown music services are rather 

than listening to 30- second clips and 
making a buying decision," Gorog says. 

But Sean Ryan, VP of music services 
at RealNetworks, says momentum for 
à la carte services will be tempered by 
such factors as a lack of interoperability 
among competing digital music 
services and devices, a dearth of simple 
solutions for moving digital music into 
living rooms and cars and the slow 
process of expanding major -label con- 
tent to include live music and unre- 
leased material. 

That's why Alex Luke, head of label 
relations and music programming for 
iTunes, says catalog quality and content 
exclusives will be a major driver of con- 
sumer use. 

Retail analyst Barry Sosnick says the 
growth of the digital market will have 
to overcome larger economic pressures 
as well as the next wave of videogames 
set to hit the market in the coming year. 
That could affect consumer willingness 
to pay for pricey portable music players, 
which in turn threatens to impact the 
growth of digital track sales. 

"Sales for digital music tracks 
may stay constrained for 18 months," 
he says. 

LABEL OPTIMISM 
Still, record company executives take 

heart in the fact that digital sales are 
growing in the face of a flawed con- 
sumer experience and continuing peer - 
to -peer piracy. 

Top Digital Tracks To Date 
Rank Artist Title Label Units 

1 OutKast HeyYa! (radio mix) LaFace/Zomba 321,162 
2 Maroons This Love Odone/1/RMG 209,382 
3 Hoobastank The Reason Island/IDJMG 192,056 
4 Britney Spears Toxic Jive/Zomba 172,057 
5 No Doubt It's My Life Interscope 142,139 
6 Jet AreYou Gonna Be My Girl Elektra/EEG 134,477 
7 OutKast Roses LaFace/Zomba 124,150 
8 Black Eyed Peas Hey Mama A&M/Interscope 119,489 
9 Black Eyed Peas Where Is the Love? (radio edit) A&M/Interscope 115,671 

10 Usher Burn LaFace/Zomba 112,409 

Source: Nielsen SoundScan, compiled from sales beginning June 16, 2003. 

"Usually you're looking at least five 
years from the introduction of new for- 
mat before it becomes a substantial part 
of the business. We're at year one," says 
Larry Kenswil, president of Universal 
Music Group's Blabs division. 

"It took the CD almost a decade to 
surpass the cassette as the most popu- 
lar format," Kenswil says. 

CD shipments first exceeded cas- 
sette shipments in 1992, according to 
RIAA figures. 

In the latest sign of downloading 
going mainstream, the RIAA an- 
nounced July 1 that digital download 
sales now qualify for gold and plat- 
inum certification. 

Certified sales of 100,000 digital 
tracks earn gold status, and sales of 
200,000 digital tracks are considered 
platinum. Multiplatinum awards start 
at 400,000 and increase in increments 
of 200,000. 

Based on Jupiter's projections, digi- 
tal music will represent roughly 2% of 
the total U.S. music market this year. 

Quartararo adds: "In a vacuum the 
statistics are innocuous. The important 
message here is that we're establishing 
a new method for consuming music." 

Digital service providers also point 
out that the conversation about digital 
tracks excludes full album sales, which 
constitute an estimated 40% of the 
download market. 

Nielsen SoundScan does not break 
out digital album sales from the total 
album sales data. 

A digital track is defined as a song 
purchased individually or as part of a 
bundle of songs. 

BMG Distribution chief Jordan 
Katz warns not to read too much into 
the first -year numbers. The scope of 
music subscription services and 
phone -based music offerings, for 
example, remain unclear. 

"The marketplace is still sorting 
itself out," he says. "It would be naïve to 
look at the market and multiply by 100 
and say that's what it is going to be. I'm 
sure it'll look much different five years 
down the line." 
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Digital 
Dissonance 
Continued from page 3 

annual cost in the $100,000 range. 
Larry Pareigis, senior VP of promo- 

tion at Sony Music Nashville, says the 
real cost savings will come from not 
having to rush- manufacture when the 
label shifts gears on a single choice or 
when an artist delivers the music too 
close to the single's add date. 

For years labels have been sending 
"event" singles to radio via digital 
download, always followed up by a 
mailed CD. Sony is the first to convert 
to digital for all singles. 

It's likely other labels inside and 
outside of Nashville will carefully 
monitor radio's reaction. 

Sony's other divisions have not 
announced plans to follow suit. 

But Universal Music Group re- 
cently inked a sweeping deal with 
Orlando, Fla. -based music promo- 
tion firm Promo Only for digital sin- 
gles delivery for all of its labels in 
every genre. However, UMG hasn't 
announced any plans to eliminate 
mailed CD singles at this point. 

Still, it is Sony, which is pioneer- 
ing digital delivery, that is taking the 

Strick 
Continued from page 8 

as diverse as the Beatles, Bob 
Dylan, Joni Mitchell, Leonard 
Cohen, Neil Diamond, Miles Davis 
and Graham Nash. 

"We want to make sure we're 
exploiting the catalogs," Strick 
says. "I built the film and TV divi- 
sion at BMG Songs over the 10 
years that I was there. That was 
one of my primary areas, and I 

think it's now one of the more suc- 
cessful synch departments in the 
publishing world." 

In addition to BMG, Strick has pre- 
viously worked at Jobete, United 
Artists, CBS Songs, MCA Music Pub- 
lishing and Skyhill Music Publishing. 

Concurrent with Strick's 
arrival, former Sony /ATV world- 
wide president Richard Rowe steps 
into a consulting role, working on 
special initiatives and projects. 
Rowe had headed the company 
since 1993. 

Hockman says that Sony /ATV's 
operations in the United Kingdom, 
Germany and France will now 
report to him, while the rest of the 
company's international offices will 
report to London -based Sony /ATV 
Europe VP Guy Henderson. 

brunt of radio criticism. 
As Jaymes suggests, the digital 

delivery may just add a layer to PDs' 
already busy day. 

The programmers' primary concerns 
center on inconvenience and time 
involved in having to download every 
single. If they want a CD copy to play in 
music meetings or to listen to in their 
cars rather than on their office com- 
puter speakers, there is an additional 
step of having to burn one themselves. 

"While most programmers will 
faithfully download and burn new sin- 
gles from superstars, I fear singles from 
new artists will sit on a server for weeks 
before someone at the station does 

PAREIGIS: DOWNLOADS COST- EFFICIENT 

something with it," KSON San Diego 
assistant PD /music director Greg Frey 
says. "That's a lot of lost listens that 
labels need for their new acts." 

KPLX (the Wolf) Dallas assistant PD 
Smokey Rivers is concerned about effi- 
cient use of time. "If Nashville's major 
complaint about radio is the fact that 
radio doesn't have time to listen to 
music, then why add another obstacle 
to getting your music heard ?" 

KRTY San Jose, Calif., assistant PD 
Nate Deaton calls digital distribution 
"more of a pain than a help ... with the 
level of competition right now, any 
extra steps necessary just make songs 
easier to overlook" 

In making music decisions, Deaton 
says, "I play what is on my desk. If it is 
not there, it is certainly possible I won't 
get up to look for it." 

Addressing concerns that his music 
might go unheard, Pareigis says it will 
be the job of his regional team to 
ensure that doesn't happen. 

"I'm not taking human beings out 
of this process at all," he says. "Our 
plan is to make everybody's life easier, 
not harder." 

Still, many programmers are con- 
cerned about the potential inconven- 
ience of downloading. 

WCTK Providence, R.I., music direc- 
tor Sam Stevens says, "I'm much more 
likely to pop a CD in the player at my 
desk to listen to it than to log on, put in 
a password, wait for it to buffer and 
finally play. Plus, when we're going for 
adds, I always look at the CDs in the 
stack. If a song is somewhere on my 
hard drive where it's not physically vis- 
ible, I'm apt to forget it's there." 

HOW IT WORKS 
Pareigis admits the idea to switch to 

digital delivery initially came from a 
meeting about "budget line items." 
But he insists the move is not only 
about cost savings. 

"We're living in an era where doing 
business is not getting any less expen- 
sive," he says. "I just want to make 
sure we remain competitive. I want to 
take the money [saved] and apply it 
elsewhere." 

To access new singles, programmers 
will receive an e -card directing them to 
a Web site where a broadcast- quality 
version of the song can be downloaded. 

"I would never in a million years 
think of spending thousands and 
thousands of dollars to create music 
and then send it out to radio and our 
consumers on little dinky files," 
Pareigis says of the audio quality 
radio can expect. 

Clear Channel and other broadcast 
groups that already have company- 
wide digital music delivery protocols 
will receive the music on those systems 
as well. And programmers will also be 
e- mailed a lower -quality MP3 version 
of the song to use as a reference copy. 

Pareigis insists that with six months 
of lead time, his staff will make every 
effort to help radio understand the 
process and work with it to help build 
the necessary infrastructure. "We're 
not going to leave anybody hanging," 
he says, hinting that Sony will be pro- 
viding reporting stations with some 
equipment. 

He cites findings from radio research 

company Tunecom that more than 
94% of reporting stations are already 
on broadband. For the remaining 6%, 
and for non -reporters, Pareigis notes 
that Sony's music will continue to ap- 
pear on the CDX and Promo Only CD 
compilations those stations receive. 

Some music directors are pleased by 
Sony's move. 

"I welcome digital distribution," 
WKLB Boston assistant PD /music 
director Ginny Rogers says. "It's sim- 
ply an adjustment in our routine ... 
We barely have any CDs in the studio, 
and the air personalities are able to 
work more efficiently without having 
to cue up or organize CDs. 

"The negative [aspect] is when the 
network is down all day due to a 
virus and I can't access anything via 
the Internet or e- mail," Rogers adds. 
"It doesn't happen that often, but 
Murphy's Law says it'll happen when 
a big single is due in." 

KZLA Los Angeles assistant PD/ 
music director Tonya Campos is 
another supporter. 'We are taking the 
necessary steps to be set up to adjust 
to this change, and in a lot of ways it 
will be beneficial," she says. 

Gwen Foster, music director of 
KNIX Phoenix and sister KUSS San 
Diego, was expecting this move. 
"KNIX is set up for digital delivery, 
and it will be an easy process for us," 
she says. "For music meetings, we can 
listen to singles off the hard drive just 
as [easily] as on a CD single." 

Campos and Rogers cite as a plus the 
potential time saved by not having to 
wait at the mail room for an overnight 
package containing the latest superstar 

Gortikov 
Continued from page 9 

contribution, Stan was an extraordi- 
nary human being - honorable, caring 
and committed." 

As a result of the lyrics controversy, 
however, RIAA member companies 
sought more aggressive leadership. In 
January 1987 they hired Berman, a for- 
mer Warner Communications govern- 
ment relations executive. (Berman 
picked up his IFPI post in 1998.) 

Berman says that in retrospect, Gor- 
tikov's "courageous decision" to include 
a voluntary parental advisory sticker on 
albums with explicit lyrics "was a defin- 
ing moment for the industry because it 
served as a shield" against more strin- 
gent federal and state censorship legis- 
lation in decades that followed. 

"As the ripple effect went out from 
D.C. to bills being written in the states, 
it prevented us all from being overtaken 
by the forces of darkness," Berman says. 

In his previous job as a Capitol 
Records exec, Gortikov was part of the 
1964 team that spearheaded efforts to 
market the Beatles in the United States. 

Later, as Capitol's president, he 
maintained the company's good work- 
ing relationship with the band when it 
formed the Apple label in 1969. 

Gortikov served in World War II and 
achieved the rank of lieutenant colonel 
in the Army infantry. 

He is survived by his wife, Barbara; 
children Jane Bachrach, Jim and Scott; 
stepchildren Jaxi Rothman and Johan- 
na Duprey; and a total of seven grand- 
children and step -grandchildren. 

Services will be private. The fam- 
ily requests that in lieu of flowers, 
contributions be made to Human 
Rights Watch. 

single and not having to track down 
those packages if they are misdirected. 

Foster has one suggestion for 
Sony. "I often listen to CDs in my car 
and at home," she says. "After the ini- 
tial digital delivery, labels should 
think about accommodating pro- 
grammers who like to do this. It often 
works to their benefit. 

"I'm also one of those folks who 
likes to know who wrote and produced 
a song," she adds, "so I would like to 
get that information from the labels." 

Some programmers are philosoph- 
ical about the switch. 

'We survived the end of 45s in 1989, 
so I think we'll survive the end of CD 
singles by 2005," says WWYZ Hartford, 
Conn., music director Jay Thomas. 

"Digital distribution is kind of like e- 
mail was in the early '90s," Rogers says. 
"Some people had it, some didn't, but 
eventually it became the norm once we 
were comfortable with the process." 

A MIXED REACTION 

Most programmers, however, 
haven't yet achieved that comfort 
level with Sony's plan. 

KMPS Seattle music director Tony 
Thomas asks, "Is anyone in radio ask- 
ing for a switch to digital downloads? 
Other than wanting access to a big 
release as soon as possible, I haven't 
heard anyone on the radio side saying 
they would prefer downloads. 

"Should radio be offered more digital 
downloads? I'd be excited to see that," 
Thomas adds. "But I think it would be 
best in concert with CD service until we 
all see how this shakes out" 

WOKO Burlington, Vt., music direc- 
tor Margot St. John also sees both sides 
of the issue. "On the one hand, I'm all 
about being friendly to the environ- 
ment, so the obvious upside is less plas- 
tic, less transportation, less packaging 
and [less] waste," she says. "On the 
other hand, I love the portability of the 
CD. I like seeing the cover art, and I 

always look at the writers and produc- 
ers for familiar names and sometimes 
peruse the lyrics." 

WSLC's Jaymes also has practical 
concerns. "I already have to stand in 
line to get a production studio, and 
that's just to crank out a promo," she 
says. "I can just see me going to the 
production director, who is on a dead- 
line to get a spot done, and me saying, 
'Dude, I want to copy a song to CD so I 
can listen to it in my car!' " 

But, as KSCS Dallas assistant PD/ 
music director Chris Huff says, you 
can't stop progress. 

"It is going to take some getting used 
to," he says. 'The problems, however, are 
all relatively minor, and I am all for the 
shift to digital delivery. It's where every- 
thing is heading. I know my home CD 
player has been gathering dust. Our 
audience is shifting to it so should we." 
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'We Need Diversity In The Music 
Are n a 

A: The CMT Flame Worthy Awards were the first sign that the 
young audience was coming back. We were up 10% on our 
biggest night of the year with 18- to 24- year -olds, and we hadn't 
counted on it. 

A week later John Mayer and Brad Paisley do a "Crossroads" 
[special], and 18 -to -24 soars [again]. 

Q: What are some of the factors behind CMT's growth? 

A: It's part of being hooked up to an MTVN engine, being con- 
nected to the mothership which has the greatest affiliate sales 
team in the world to get us out there to build our reputation and 
promote CMT in every nook and cranny in America. They got the 
job done. 

Our ad sales guys [also] got the job done. They have perhaps 
the toughest job of all, because they have to [sell] this thing so 
familiar to us and so foreign in many ways to the buyers of 
Madison Avenue. 

But a lot of our growth has come because our ad sales depart- 
ment will not take "no" for an answer. They go back in and sell 
our attributes and remind people who live on the coasts that 
most people don't live on the coasts, and there is a huge country 
to be entertained. 

Q: Has there been a shift away from music videos toward more 
original programming at CMT since your arrival? 

A: If video ratings are off a little bit, we need to cut back on 
video hours [until] they catch fire again. 

We'll go through six-month periods where we wait for the 
mailman every day, and nothing good happens. 

Right now we're in one of those really good times where we're 
flooded with great, new, visually compelling videos and great 
songs and memorable artists and not just the same old faces. 
Although, in many cases, some very familiar artists are doing the 
best work of their lives, which I think is also a central component 
to our success this year. 

Q: Why was it important for CMT to have a development office 
in California? 

A: The top of the development funnel, where the ideas collect 
and where the people who drive them make the shows and where 
the industry exists . .. really is Los Angeles. If you want to develop 
TV shows, it's where you move. 

Q: How has CMT managed to defy the odds and continue grow- 
ing when the record industry has been declining? 

A: We have no fear. That's because we're part of MTV Networks, 
which was founded by a group of people who never knew fear .. . 

People who imagined that anything could be tried once without 
charges being filed. 

The great thing about CMT is it's got just enough MTV Net- 
works DNA to take some calculated risks. We have been given so 
much creative latitude and never pulled back, always pushed for- 
ward. I really think that's the difference. 

Q: Is there still a stigma against country music out there? 

A: I'm really happy to report that I feel that less and less. 

Q: What can the industry do to sustain that momentum? Q: Is there anything you think has been holding the country 
format back? 

A. Get active. Don't wait. Do what smart top 40 programmers 
have always done -hear a hit record in your office and walk it A: I just think, like all other businesses, the big payoff comes 
into the studio. And play it every hour and 15 minutes until the from the big risk. If few risks of consequence are taken, then why 
whole town talks about it. would we expect anything? If we're very, very cautious and we 

have diminished expectations, why would anything happen? 
Q: What makes you think the younger audience is rediscover- I feel like maybe we've made a clean break with that [risk -free] 

ing country? era, and I hope it doesn't come back any time soon. 

BY PHYLLIS STARK 

Since Brian Philips joined Country Music Television as senior 
VP /GM almost three years ago, the Viacom -owned cable network 
has experienced phenomenal growth. 

CMT's household penetration has risen from 39 million to 75 
million homes. It has had 10 consecutive quarters of increased view- 
ership, according to Nielsen Media Research. In addition, Philips 
says, "we have met and outperformed every financial target ever 
given us by Viacom." 

Prior to joining CMT, Philips had a distinguished career as a radio 
programmer. He is the only person who has been nominated as PD 
of the year in the Billboard/Airplay Monitor Radio Awards in four dif- 

ferent formats: country, top 40, mainstream rock and modem rock. 
Former colleague Paul Williams, who took over as PD at coun- 

try KPLX (the Wolf) Dallas following Philips' move to TV, praises 
his former boss' communication skills. 

"The writing is the thing with Brian," Williams says. "Whether its 
a lengthy strategic plan or just a quick memo to the staff, his ability 
to create and write is like none other I have seen in our industry. He 
has the ability to create a concept and make it jump off the page." 

Based in Nashville, Philips travels frequently to the offices of CMT 
parent MTV Networks in New York and Santa Monica, Calif., which 
both house CMT staffers. 

Philips is remarkably upbeat not only about his own company's 
success but also about the future of the country music industry, 
which he judges to be in the early stages of a rebound, particularly 
among younger consumers. 

Q: What makes you so optimistic about the business? 

A: Cable in general and CMT specifically is just a thriving business. 
In a town where we thrive on nervously rubbing our hands 

together and hoping that the next big thing shows up, no sooner 
said than done [with Gretchen Wilson and others]. 

All of a sudden, we're looking like we're going to have our best 
year in a decade as a music business. 

Q: What are some of the indications of this turnaround you're 
seeing at CMT? 

A: One of the things I complained about from the start was that 
I felt cheated, because my brethren at MTV and VH1 are very 
blessed to have a constant supply of fresh faces and fresh sounds 
and points of view not taken before. Sights not seen before on 
their channels. 

We've felt that Nashville had fallen into a period of repetition 
and lack of reinvention. Not meaning this in any way disrespect- 
fully, [but] it was getting harder and harder to work with the same 
small oeuvre of superstars because you simply can't build a 24- 
hour -a-day television channel off a handful of people. 

We need diversity in the music and the styles that are accepted. 
And we need somebody who says, "Screw it I'm going to take a 
chance and put this out and hope somebody likes it." 

People trying to circumvent the traditional system are those 
who seem to have made a lot of the difference here in the last 
few months. 

Q: Where is this new sense of optimism on Music Row 
coming from? 

A: It's coming from all over the place. That's one of the most 
interesting things about it. It isn't like 1988 again, where you just 
go, "Holy cow, here come eight new superstars all showing up on 
the same Greyhound bus." 

Country's really taking stock of its past right now, and I sense a 
huge new wave of appreciation for the all -time greats. The audi- 
ence is so open right now. 

That's my anecdotal sense of it, but the numbers don't lie and 
the fact that there's renewed 18- to 24- year -old interest is the best 
news of all. 

The Last 
Word 

A Q &A With Brian Philips 

Brian Philips: Career Highlights 

2001: loins CMT as seniorVP /GM 

2000: Wins Billboard/Airplay Monitor Radio Awards for major market 

country programmer of the year and rock group programmer of the year 

1998: Named director of FM programming for Susquehanna Broadcasting's 

Atlanta and Dallas stations and country KPLX (the Wolf) Dallas PD 

1993: Joins modem rock WNNX (99X) Atlanta as PD 

1991: Moves to top 40 WEGX Philadelphia as PD 

1988: loins top 40 KDWB Minneapolis as PD 

1988: Moves to top 40 WBJW Orlando, Fla., as PD 

1985: Named rock hits WMMS Cleveland PD 
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ASCAP .. 

il: 

UD NEW ARTIST SHOWCASES 
with performances by 

AURN SALUTE TO THE FINALISTS CELEBRATION 

CD 
PROVOCATIVE PANEL SESSIONS 

I 
Marketinç Strategies, Urban Radio Programrning, 

Consolidation & Mergers, Gospel Music & more! 

Digital RevolLtion, Emerging Trends, Film & Music, 

BILLBOARDQ &A SUPERSTAR INTERVIEN 

I 

with special performance by 

2004 FOUNDERS 
AWARD RECIPIENTS 

ISAAC HAYES 

KRS-ONE 

IaASSTYLE 

COJONES DDQ G IA 

HANNIBAL SUPREME "MR PERFE T 

THE GRA\D F 
BILLBOARD AURN 
R &BHIP -HOP AWARDS 
SPONSORED IN PART BY "HYPE TV" /PLAYBOY 

HOSTED BY 

FREE 
BET'S 1E3 3 & PARK" 

RUSS PARR 
-HE RUSS PARR MOR\ING SHOW 

VER- C -TI_E 

AURN LIVE BROADCAST 

Over 25 million listeners wi I 

hear on -Site artist interviews, 

daily event recaps, the Awards 

Show and more on over 

475 RADIO STATIONS 

WITH APPEARANCES BY 

BONE CRUSHER OOWEE PITBL LL 

2004 AWARDS F NALISTS ANNOUNCED!!! for complete list visit www.bi lboardevents.con 

For more info & to register w W W. b i I I b o a r d e v e n t s. c o m or call 646.654.4643 
Sponsorships: Johnna Johnson 646.654.4707 Eden Roc Resort Discount Room Rate $159 BY JULY 15 305.531.0000 

Billboard AMERICAN URBAN 
R /kDIO NETWORK-3 

14.N, 
4'&4C 

Don't miss R&B and hip -hop's most important event of the year! 
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Dear held One Drinker 

IÍVOU meet our new drinker, hike, 

at the bar, please say hello. 
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