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The SARS scare has stalled 
the live concert business in 
affected regions, but home 
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John Scher and Al Cafaro vow 
that their Metropolitan Talent 
will develop long-term, multi-
faceted careers. 
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Surging Interest Ignites 
Regional Mexican Scene 
BY LEILA COBO 

MIAMI—When best-selling Span-
ish author Arturo Pérez-Reverte 
set out to enthrall readers 
last year with his new 
novel, he passed on the 
traditional hooks—Span-
ish flamenco, old-fash-
ioned romance, or steamy 
sex—and turned instead 
to Mexican corridos. 
La Reina del Sur be-

came one of Spain's best-selling 
books of the year and gave a new, 

hip dimension to regional Mexi-
can music. 

By far the most popular Latin 
music genre in North America, 

the sound is also being 
energized by an emerg-
ing generation of new 
acts, some of which are 
adding hip-hop and pop 
touches to their music. 

"Interest in regional 
Mexican music is at an all-
time high," says Gustavo 

Lopez, Universal Music & Video 
(Continued on page 20) 
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Apple's Sell/ice 
Tests Music Biz 
Can Artists, Industry Capitalize On Digital Bid? 

BY MELINDA NEWMAN 
and BRIAN GARRITY 

SAN FRANCISCO—A burst of down-
loading following the launch of 
Apple Computer's new digital-music 
service gives hope that the industry 
may yet get the boot of music pirates 
off its neck. 

But more than anything, the new 
Apple iTunes Music Store signals the 
start of a shootout for the real 
money—the much bigger, Micro-
soft-driven PC market. 

For artists and the music indus-
try as a whole, the battle offers a 
rare win-win opportunity, no mat-
ter who ultimately dominates digi-
tal music. The question is, Can the 

industry effectively capitalize on 
Apple's move? 

As the race unfolds during the next 
(Contirwed on page 80) 

Backers Hope DVD-Audio 
Can Shed Its Snob Appeal 
BY BRIAN GARRITY 

NEW YORK—In a bid to spur 
greater interest in DVD-Audio 
(DVD-A), audiophiles 
are out, and the mass 
market is in. 

At least that's the 
emphasis that the con-
sortium of companies 
supporting the fledgling 
format is gearing up to 
offer in a new marketing cam-
paign that plays down the experts 
in favor of the masses. 

Backers of the format—a 
group led by Warner Music Group 
(WMG), EMI Recorded Music, and 
BMG Entertainment—are focus-

ing their sales pitch on 
the three letters they 
think will ultimately 
drive its success: D-V- D. 
"DVD-Audio is not 

an audiophile format," 
insists David Dorn, 
senior VP of media for 

Warner Strategic Marketing, a 
unit of WMG. 

(Continued on page 79) 
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Downtown LA Sweatshop Free 
T-shirts 

Youth Provocative 

Sweatshop Free T-shirtsna 
Made in LA 

American Apparel is a revolutionary 
design and manufacturing lab 
located in downtown LA. 
Not only are our garments the most 
cutting-edge available, they are 
made with a social conscience. 
No offshore or sweatshop sewing. 
Sweatshop-free T-shirts made in 
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your screen prin'er to use American 
Apparel or call us for a .eferraL 
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ASCAP Latin 

Heritage Award 

Olga Tanóñ 

COMPOSITOR DEL AÑO 

Joan Sebastian 

"25 Rosas" 

"Afortunado" 

"Cascadita De Te Quieros" 

"El Primer Tonto" 

"Manantial De Llanto" 

"Más Alto Que Las Agullas" 
"No Sé Vivir" 

"Qué Bonita Pareja" 

"Salado" 

EDITORA DEL AÑO 

Sony/ATV Discos Music Publishing, LLC 

SUPERCANCIONES DEL AÑO 

"Entra En All Vida" 

compositor: Nahuel Schalris (SGAE) 

editora: Sony/ATV Music Publishing, LLC 

SMP Latina (SGAE) 

"Y Tú Te Vas" 

compositor: Franco De Vita (SACVEN) 

editora: WB Music Corp. 

POP/SALADA 

CANCIONES DEL Ai40 

"Quítame Ese Hombre" 

compositor: Jorge Luis Piloto 

Compositor Del Año 

Joan Sebastian 

editoras: Adam Rhodes Music 

Piloto Music Publisher 

Universal Music 

Publishing Group 

"Usted Se Me Llevó La Vida" 

compositor: Donato Poveda 

editora: PSO Ltd. 

CANCIONES GANADORAS 

"Con Ella" 

compositor: Omar Antonio Sanchez 

(SADAIC) 

editoras: Famous Music Corporation 

Santander Melodies 

"El Dolor De Tu Presencia" 

compositor: Rudy Pérez 

editoras: Rubet Music Publishing 

Universal Music 

Publishing Group 

"Es Por Amor" 

compositor: Donato Poveda 

editora: PSO Ltd. 

"Escapar" 

compositores: Chein Garcia Alonso 

Enrique Iglesias 

Editora Del Año 

Sony / ATV Discos 

Music Publishing, LLC 

editoras: EMI April Music 

Enrique Iglesias Music 

Hey Chubby Music 

"Hay Otra En Tu Lugar" 

compositores: Rudy Pérez 

Adrian Posse 

Cynthia Salazar 

editoras: CAP Music Songs 

EMI April Music 

Rubet Music Publishing 

Universal Music 

Publishing Group 

"Huelo A Soledad" 

compositora: Ana Gabriel ( SACM) 

editora: Sony/ATV Music Publishing, LLC 

"Manantial De Llanto" 

compositor: Joan Sebastian 

editora: Vander Music 

"Quisiera Poder Olvidarme De Ti" 

compositores: Rudy Pérez 

Mark Portmann 

editoras: Adam Rhodes Music 

Mark Portmann Music 

Rubet Music Publishing 

Universal Music 

Publishing Group 

"Si Tú Te Vas" (Don't Say Goodbye) 

compositores: Luis Gomez Escolar ( SGAE) 

Joshua Gen Rubin 

Cheryl Y Rubin 

editoras: E Two Music 

Groobin Music 

Hear Yie Music 

Universal Musc Publishing G,ottp-

"Una Lágrima No Basta" 

compositor: Adolfo Angel Alba ( SACM) 

editora: SACM Latin Copyright 

"Volveré Jpnto A Ti" 

composgtires: Ign lcio Ballesteros Diaz (SGAE) 

Laura Pausini (SIAE) 
Alfredo Rapetti ( SIAE) 

Danijel Vuletic (SIAE) 

editora: WB Music Corp. 

"Yo Puedo Hacer" 

compositores: Marco Flores. 

Ricardo Montaner (SGAE) 

editoras: EMI April Music 

Latin Beat Music Publishing 

REGIONAL MEXICANO 

CANCIÓN DEL ANC 

"Juro Por Diós" 

compositor: Javier Zazueta Larrafiaga 

editora: Editora La Sierra 



El Primer Tonto" 

editAlleir 

"Más Alto Que L 
compositor: Joan Seba 

editora: Vander Music 

bastian 

er Music 

"Árboles De 

compositor: Car 
ediemi.Universal 

"MOM 
compoteor isco Manuel uiz 

ez ( SGAE) 

editoras: Sony siUublishing, LLC 

Sony/ATV S MAE) 

Salazar 

"Báilame" 
compositor: Raymund° Sáenz Quiroz 

editora: Huina Publishing 

Ikke Volví A Acordar De Ti" 
ompositor: Alejandro Vezzani (SGAE) 
itora: Univision Music Publishing 

onoces Aún" 
sitor s: Flor lvonne Quezada Lozano 

Alan Alexander Trigo Coca 

a Corp. 

"No Que 
omposit 

ra: U 

Sé 
ignitor: JD stian 

editors: Vander 

artSACM) 
l&Publishing 

"Pan Estar Ai Mano" 
compositor: Juan Manuel 

editora: Samusa 

"Si WI No Vuelves" 
compositor: Enrique "Fato" G 
editora: Edirronsa Corp. 

"Tan Fácil Que Hubiera Sido" 

compositor: José E. Piña Avila 
editora: SACM Latin Copyright 

"Te Quedó Grande La Ye 
corriposttora: Alicia Villa 

editora: WB Music Corp. 

"Vas A Sufrir 
corn positor: 

Ga o ( SACM) 

edi':ora: Edimonsa Corp. 

a (SACM) 

ROCK 

CANCIÓN DEL AÑO 

"Angel De AM°. 

composir 

e Verdad" b. 

compositora: Jodi Marr 
editoras: Lazy Jo Music 

WB Music Corp. 

ález o 
a ra 

"Eres Pi Religion" 

compositor: José Fernando Culver 
ed'tora: EMI April Music 

"La Playa' 
compositor: X. San 

• Sony/ATV 

Sony/A 

mer La BOC3 
mundlibres: Martin Carlo (SADAIC) 

Guillermo Novellis ( SADAIC) 

editora: Me Music Corp. 

bushing, LLC 

TROPICAL 

CANCIONES DEL AÑO 

"La Agarro Balando" 
compositor: Carlos Javier Montes Quiles 
editora: Mo Clan Music 

"Te Quiero Igual Que Ayer" 
compositor: Wilfran Castillo (SAYCO) 

editoras: Promotora Colombiana De Música 
Universal Music Publishing Group 

CANCIONES GANADORAS 

"Ay! Bueno" 

compositor: Nicolas Tovar 
editora: Estefan Music Publishing Int. 

"Carito" 
compositor: Carlos Vives 
editoras: EMI April Music 

Gaira Bay 

"Celos" 
compositores: Marc Anthony 

Alejandro Jaen 

(SGAE) 

editoras: Nueva Ventura Music 
Sony/ATV Tunes, LLC 

"Déjame Entrar" 
comPositores: Andrés Castro 

Martin Madera 

Carlos Vives 
editoras: EMI April Musir,-

Gaira Bay 

"En Nombre De Los Dos" 
compositor: Omar Aifanno 

editoras: EMOA Music Publishing 
Sony/ATV Discos Music 

Publishing, LLC 

"Hasta Que Vuelvas Conmigo" 

compositores: Marc Anthony 
Gian Marco ZIgnago 

-dl ras: Estofan Music 
Publishing International 

Sony/ATV Tunes, LLC 

"La Sais ve" 
compositores; Sergio George 

Jorge Luis Piloto 

editoras: Piloto Music Publisher 
Sir George Music 
Universal Music 
Publishing Group 

WB Music Corp. 

"Luna Nueva" 
compositores: Martin Madera 

Carlos Vives 

editoras: EMI April Music 

Galra Bay 

Tiene Tumbao" 

Sergio George 
eorge Music 

"MI Bombón" 
compositor: Andrés Cabas 

editoras: Editora Promúsica (SAYCO) 
Pacific Latin Copyright 

"Te Lo Pido Señor" 
compositor: Ricki Martinez 
editora: Nota Publishing 

"Un Beso" 

compositor: Oscar Serrano 
editora: Qué Loco Publishing 

"Viviendo" 
compositor: Marc Anthony 
editora: Sony/ATV Tunes, LLC 

Your rhythms bring us to our feet. Your 

lyrics make us sing. And your choice 

to belong to the only U.S. Performing 

Rights Organization owned and run by 

its members makes us strong. ASCAP 

salutes this year's El Premio Award 

Winners. Felicitaciones! 

The 
ADVANTAGE of 

ASCAP 

www.ascap.com 

MARILYN BERGMAN PRESIDENT 
& CHAIRMAN OF THE BOARD 



P2P Court Victory May Not Last Billboard 
Editor in Chief: KEITH GIRARD 

• EDITORIAL 
Managing Editor: MICHAEL ELLIS 

Bureau Chiefs: Leila Cobo ( Latin, Miami), Bill Holland (Washington. D.C.), 
Melinda Newman (L.A.), Phyllis Stark ( Nashville) 

Senior Editors: Ed Christman (Retail), Larry Flick (Talent), Marc Schiffman ( News), 
Chuck Taylor (Features), Ray Waddell (Touring, Nashville) 

Senior Writer: Chris Morris (L.A.) 
Art Director: Jeff Nisbet 

Section Editors: Jim Bessman (Music Publishing), Brian Garrity (Merchants & Marketing), 
Rashaun Hall (Rap), Carla Hay (Film & TV Music), Jill Kipnis (Home Video, L.A.), 

Gall Mitchell (RAB, L.A.), Michael Paoletta (Dance). 
Deborah Evans Price (Country/Christian, Nashville), Christopher Walsh ( Pro Audio) 

Staff Writers: Susanne Ault (L.A.), Matthew Benz, Wes Orshoski 
Copy Chief: Emma Warby 

Copy Editors: Christa Titus, Chris Woods 
Editorial Assistant: Sarah Han 

Contributors: Bradley Bambarger, Rhonda Baraka, Fred Bronson, Ramiro Burr, Lisa 
Collins, Steven Graybow, Moira McCormick, Catherine Applefeld Olson, 

Matthew Robinson, Steve Smith, Steve Traiman 

• INTERNATIONAL (London) 
International Editor: Tom Ferguson 

News Editor: Gordon Masson 
Bureau Chiefs: Christie Elie2er (Australasia), Larry LeBlanc (Canada). 

Steve McClure (Asia), Wolfgang Spahr (Germany) 
Contributing Editors: Sam Andrews, Nigel Hunter, Kwaku, Paul Sexton, Nigel Williamson 

• SPECIAL SECTIONS • 
Director of Special Sections: GENE SCULATTI (L.A.) 

International Editor: Thom Dully 
Associate Director: Dalet Brady ( L.A.) 

Assistant Editor: Katy Kroll 
Coordinator: Margo Whitmire (L.A.) 

• CHARTS & RESEARCH • 
Director of Charts: GEOFF MAYFIELD (L.A.) 

Chart Managers: Bob Allen ( Boncore, Nashville), Keith Caulfield ( Pop Catalog, 
Soundtracks. Production Credits, L.A.), Anthony Colombo (Mainstream Rock, Modern 
Rock, Spotlight Recaps), Ricardo Companion) (Dance, Latin), Steven Graybow (Jazz, 
Blues), Wade lessen (Bluegrass, Country, Contemporary Christian, Gospel, Nashville), 

Geoff Mayfield (The Billboard 200, Heatseekers, L.A.), Patrick McGowan (Adult 
Contemporary, Adult Top 40), Gordon Murray (Electronic), Minal Patel (R&B/Hip Hop), 

Silvio Pietroluongo (The Billboard Hot 100,Top 40 Tracks), Marc Zubatkin (Video, 
Classical, Kid Audio. World Music, New Age, Reggae) 

Chart Production Manager: Michael Cusson 
Associate Chart Production Manager Alex Vitoulis 
Administrative Assistant: Mary DeCroce (Nashville) 

Archive Research: 646-654-4633 

SALES • 
Associate Publisher/Worldwide: IRWIN KORNFELD 

Group Advertising Director (East á Telemarketing): Pat lennings 
New York: loe Maimone 

Los Angeles: Aki Kaneko, Michelle Wright 
Nashville: Phil Hart, Cynthia Mellow, Lee Ann Photoglo 

Advertising Coordinator: Eric nouns 
Advertising Assistants: Loreta Genco (L.A.) 

Classified/Directories: Jeff Serrette 

Associate F'ublisher/InternatIonal: GENE SMITH 
Advertising Director (Europe): Christine Chinetti 

Northern Europe/U.K.: Frederic Fenucci, +44-207-420-6075 
Asia-Pacific/Australia: Linda Matich, 612-9440-7777, Fax: 612-9440-7788 

Japan: Aki Kaneko, 323-525-2299 
Latin America/Miami: Marcia 011val, 305-864-7578, Fax: 305-864-3227 

Mexico/West Coast Latin: Daisy Ducret, 323-782-6250 
Caribbean: Betty Ward, 954-929-5120 

▪ LICENSING. EVENTS AND MARKETING • 
Vice President. Licensing and Events: HOWARD APPELBAUM 
Director of Conferences á Special Events: Michele lacangelo 

Sponsorship/Business Development Manager: Cebele Marquez 
Special Events Coordinator: Kelly Peppers 
Special Events Associate: Margaret O'Shea 

Special Events Assistant: Rosa laquez 

Promotion Director: Peggy Altenpohl 
Director of Rights á Clearances: Susan Kaplan 

Associate Art Director: Melissa Subatch 
Promotion Coordinator: Mary Ann Kim 

Circulation Director: MARIANN MOERY 
Circulation Manager: Marline Hazzard 

Circulation Promotion Manager: Anastasia Wahl 
Assistant Circulation Manager: Susan Couture 

Circulation Coordinator: Jamie DeFour 
International Circulation Marketing Director: Ben Eva (London) 

international Subscriptions Marketing Manager: Karen Griffith (London) 
International Circulation Marketing: Paul Brigden (London) 

u PRODUCTION 
Production Director: Terrence C. Sanders 

Advertising Production Director: Lydia Mikulko 
Assistant Advertising Production Manager: Chris Dexter 

Advertising Production Coordinator: Jason Acosta 
Editorial Production Supervisor/QPS Administrator: Anthony T. Stallings 

Specials Production Editor: Marc Giaquinto 
Systems/Technology Supervisor: Barry Bishin 
Senior Composition Technician: Susan Chicota 

Composition Technicians: Rodger Leonard, Maria Manlidic, Leilla Sire,/ 
Directories Production Manager: Len Durham ( Nashville) 

Classified Production Assistant: Gene Williams 

▪ NEW MEDIA • 
Editorial Director: KEN SCHLAGER 

Billboard Bulletin: Carolyn Horwitz (Managing Editor), 
Erik Gruenwedel (News Editor, L.A.), Lars Brandie (International Editor, London), 

Troy Carpenter (Assistant Editor),Todd Martens (Assistant Editor, L.A.) 

Billboard.com: Barry leckell (Senior Editor), Jonathan Cohen (News/Reviews Editor), 
Sam D. Bell (Director, Business Development), Enid Maran (Product Manager) 

Evan Kramer (Advertising Account Executive) 

• ADMINISTRATION • 
Business Manager: Orna Kirsh 

Distribution Director: Lou Bradfield 
Business Development Manager: Barbara Grieninger 

Billing: Mima Gomez 
Credit: Shawn Norton 

PRESIDENT & PUBLISHER: JOHN KILCULLEN 

New York 
770 Broadway 

New York, NY 10003 
646-654-4400 

Edit fax: 646-654-4681 
Advertising fax: 646-654-4799 

B BILLBOARD OFFICES • 

Washington, D.C. 
910 17th Street N.W. 

Suite 215 
Washington, DC 20006 

202-833-8692 
Fax: 202-833-8672 

Los Angeles 
5055 Wilshire Blvd. 

Los Angeles, CA 90036 
323-525-2300 

Fax: 323-525-2394/2395 

London 
Endeavour House 

189 Shaftesbury Avenue 
London WC2H 811 

+44 (0)20 7 420-6003 
Far +44 (0)20 7 420-6014 

Nashville 
49 Music Square W. 
Nashville,TN 37203 
615-321-4290 

Fax: 615-320-0454 

To subscribe call USA: 800-745-8922, Europe: +44 (0) 1795414297 
International: 815-734-1216 

• BILLBOARD.COM: Mtp://wenv.biliboard.com • 
1-800-449-1402, infogbillboard.com 

BY BILL HOLLAND 

WASHINGTON, D.C.—Legal scholars and copyright 
attorneys are split regarding a landmark April 21 Dis-
trict Court decision. It is the latest move in charges 
of contributory copyright infringement against file-
sharing services Grokster and Morpheus. 

Judge Steven V. Wilson sided with the peer-to-peer 
(P2P) defendants and turned down a request for a 
summary judgment by the Recording Industry Assn. 
of America (RIAA), the National Music Publishers' 
Assn., and the Motion Picture Assn. of America to 
shut down the services. 

RIAA chairman/CEO Hilary Rosen says the trade group will appeal 
the decision, citing Wilson's contention that the services may have 
"intentionally structured" their businesses to avoid liability and max-

imize profitability. Rosen notes, "Businesses that inten-
tionally facilitate massive piracy should not be able to 
evade responsibility for their actions." 
While copyright lawyers say it is almost a given 

that the Ninth Circuit Court of Appeals for Central 
California will review the case, they are uncertain 
how the three-judge panel might view it. 
Some lawyers say the Ninth Circuit Court has a 

reputation for handing down opinions that go against 
the current accepted law interpretation. But as vet-
eran Washington, D.C., copyright attorney Michael 
J. Remington put it, "It's hard to tell in this case. I'd 
caution against reading the tea leaves too closely." 

The copyright law community falls into two groups. Some, like 
Lawrence Lessig of Stanford University Law School, cheer the 

(Continued on page 65) 

Metropolitan Relaunches, Offering 
Comprehensive Talent Services 

BY RAY WADDELL 

After months of industry speculation, Met-
ropolitan Talent co-CEOs John Scher and Al 
Cafaro have rolled out plans for their newly 
reconfigured operation. 
Touted as a new and comprehensive 

business model, the multifaceted com-
pany includes label, touring, artist man-
agement, Broadway, and TV components. 
All are geared toward long-term career 
development in a tough environment. 
Artists have the option to sign tradition-
al agreements with any facet of the com-
pany. A financial structure on the label 
side offers a 50/50 sp it of net profits with 
artists. 

"Ultimately, this 
is really about ca-
reers," Scher tells 
Billboard. "The in-
dustry has skewed 
itself so far toward 
multi- platinum 
records [ that] an 
enormous amount 
of very talented ar-
tists are left in the 
dust. More importantly, also left in the 
dust are millions of consumers that are 
fans of artists that are not able to have a 
level playing field and get their talent 
out there." 
As part of the rollout, Metropolitan's 

New York-based label, Hybrid Recordings, 
shifts from former distributor Atlantic to a 
new worldwide distribution deal with Sony 
Music Entertainment. In the U.S. and 
Canada, RED will distribute all albums; 
Sony Music International will handle dis-
tribution outside North America. 

"It was very important to find a [distri-
bution] home with worldwide implica-
tions," Scher points out. "We get quality 
distribution with RED in North America, 
and the depth and reach of Sony Music 
International allows us to take our suc-
cesses and introduce them to the rest of 
the world." 
RED president Ken Antonelli calls Met-

ropolitan "the new business model," say-
ing its "ability to market artists on many 
different levels through concert promo-
tion, management, and label representa-
tion gives [ it] a distinct edge." 
Sony Music International president 

Rick Dobbis says, "Al Cafaro and John 
Scher are two of the most respected 

executives in the industry. I've admired 
them personally and professionally for 
many years, and the entire Sony Music 
International team is looking forward 
to working with their groundbreaking 
new company." 

Cafaro says Hybrid's structure enables 
it to turn a profit far sooner than a major 
label. The former A&M Records CEO 
adds, "We're going to release records 
that will make money at 25,000 units. 
From an artist's standpoint, the fact that 
25,000 people can buy your art and you 
can make money on it is a cornerstone 
of our business." 

Full financial disclosure and a 50% split 
of net profits is a risk/ 
reward ratio Scher calls 
"more honest" and anoth-
er selling point. "The con-
cept is to really and truly 
make the artist our part-
ner in every way possible, 
with a wide range of serv-
ices they can call into play 
if they choose," he says. 
"If we spend money on 
independent promotion, a 

video, or whatever, it's something they'll 
know about in advance." 

The "transparent accounting" extends 
to sales. "Artists will know how many 
records have been sold and what the net 
sales are," Scher explains. "It's an honest 
relationship. No more three-card monte." 

It is a concept the rest of the industry 
will likely watch closely. "It is interesting 
the way they plan on doing deals with the 
acts they sign," observes Tony DiCioccio, 
an executive with Q Prime Management, 
which handles such acts as Metallica, Red 
Hot Chili Peppers, and Shania Twain. "It's 
a true joint venture, with everything off 
the top. They're auditing at the source, 
and I think that's very cool." 
Out of the gate, Hybrid has signed and 

completed records with Matthew Ryan 
and Asheville, N.C., act Drug Money; both 
have release dates planned for this sum-
mer. In a co-venture with the Los Ange-
les-based Forester Brothers, a record 
from neo-soul act AB will be cut in July. 
Additionally, Hybrid will release a sound-
track from the original Showtime film 
The Boys of Second Street Park, and 
Cafaro says some 10 titles will be re-
launched through RED in June. 

(Continued on page 79) 

SARS Hits 
Retail, Touring 
A BILLBOARD STAFF REPORT 

As the number of deaths attributed 
to Severe Acute Respiratory Syn-
drome (SARS) nears 400 worldwide, 
efforts to stop the spread of the epi-
demic are beginning to take a toll on 
the music industry. 
While venues have been closed and 

numerous concerts canceled in affect-
ed territories, Hong Kong-based re-
gional music executives tell Billboard 
that the SARS effect is playing out dif-
ferently throughout Asia. 
Warner Music Asia president Lachie 

Rutherford says, "People are staying 
home: They're not going to restaurants, 
they're not going to movie theaters, 
they've been told to stay away from 
shopping malls, and therefore the 
spending on home entertainment has 
gone up tremendously." 
Sony Music Asia president Richard 

Denekamp notes: "On the one hand, 
you see less traffic in the retail shops, 
but on the other hand, the people who 
go are more aggressive buyers now. 
Probably the head of the family goes, 
and instead of buying one DVD and one 
CD, he buys four CDs and five DVDs." 
But if home entertainment has had 

a boost, live entertainment has been 
decimated. The transient nature of 
touring means that concerts were 
among the first public events to be 
affected by SARS. The first leg of Mari-
ah Carey's Charmbracelet World Tour 
was to include China, Singapore, 
Bangkok, and Hong Kong, but those 
dates have been dropped. 
John Marx, worldwide agent for 

Carey at the William Morris Agency, 
says the Carey camp is "rethinking" a 
scheduled Aug. 7 performance at 
Toronto's Air Canada Centre. 
SARS has also dashed fledgling 

efforts to put Beijing on the map as a 
destination for pop and rock acts. Fol-
lowing appearances by Suede in Janu-
ary and Morcheeba in March, the 
Rolling Stones were set to play their 
inaugural gigs in Shanghai and Beijing 
until SARS established a beachhead. 
The first China performances of River-
dance, set for late April and early May, 

(Continued on page 62) 
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RIM Payment For Sensenbrenner Trip Under Scrutiny 
BY BILL HOLLAND 

WASHINGTON, D.C.-The Center 
for Public Integrity, a public-inter-
est group that investigates corrup-
tion in government, says the pow-
erful chairman of the House 
Judiciary Committee may have vio-
lated House ethics rules. 

The Record-
ing Industry 
Assn. of Ameri-
ca (RIAA) paid 
$18,000 in travel 
expenses to F. 
James Sensen-
brenner Jr., R-
Wis., chairman 
of the commit-
tee that oversees 
copyright issues. 
Sensenbrenner, 

his wife, and a committee staffer took 
a five-day trip to Thailand and Taiwan 
in January so the legislator could 
speak to foreign officials about U.S. 
concerns regarding piracy. 
The RIAA has worked closely with 

the U.S. Trade Representative 
through several administrations to try 
and contain massive sound-recording 
piracy problems in both countries. 

Bill Allison, spokesman for the 

SENSENBRENNER 

In The News 
• A letter signed by 30 major rec-
ording artists has been sent to 
Federal Communications Com-
mission (FCC) chairman Michael 
Powell. It warns that further 
deregulation of the radio industry 
"will have a negative impact on 
access to diverse viewpoints and 
will impede the functioning of our 
democracy." The FCC votes on 
new deregulation June 2. 

• Chairman/CEO Jean-René Four-
tou told shareholders at the Viven-
di Universal (VU) annual meeting 
April 29 in Paris that Universal 
Music Group (UMG) would remain 
part of VU at least into 2004. He 
said that by late 2004, VU will be 
almost debt-free and focused on 
telecommunications, and it will 
either own all of UMG or share it 
with a minority partner. 

• A U.S. District Court jury in Los 
Angeles on April 24 awarded 
singer Billy Paul $500,000 in his 
breach-of-contract suit against 
Assorted Music. In December 
2000, Paul sued Assorted, pro-
ducers Kenny Gamble and Leon 
Huff's company, and Sony Music 
Entertainment (Billboard, Jan. 
13, 2001). The vocalist claimed 
that "Me and Mrs. Jones," his No. 
1 pop and R&B hit from 1972, 
was used without consent in a 
Nike commercial. 

D.C.-based center, says Sensenbren-
ner "may have crossed the line" of 
House Rule 25 that bars members of 
Congress and staff from accepting 
expenses "from a private source for 
travel, the primary purpose of which 
is to conduct official business." 
A spokesman for the House Stan-

dards of Official Conduct Committeee 

would not comment on whether it 
would review the facts on the Sensen-
brenner trip, but under House rules, 
committee members can initiate 
review if they receive information that 
there is an indication of a gross viola-
tion, including stories in the press. 
An Ethics Committee spokesman 

says that in general, there are ex-

ceptions for House Rule 25 that al-
low for such travel. 
RIAA spokesman Jonathan Lamy 

says piracy rates in Thailand and Tai-
wan "are astronomical." The RIAA felt 
a Congressional representative would 
send a strong message. "Given that 
Chairman Sensenbrenner was willing 
to take this trip on behalf of all copy-

ND Shipments Rise 93% In 1)11 
BY JILL KIPNIS 

LOS ANGELES-Flush from the after-
glow of a strong holiday season, the 
DVD format continues to flourish, 
according to first-quarter figures from 
the L.A.-based DVD Entertainment 
Group (DEG). 

The DEG reports that a 
first-quarter record of 231.7 
million DVDs were shipped 
to retail in the first three 
months of the year-a 93% 
increase over shipments in 
the same quarter last year. 

This is the second con-
secutive quarter that ship-
ments have topped the 200 
million mark According to 
the DEG, the last quarter of 
2002 also set a record, with 
the home video industry 
shipping 259.4 million units. 
The DEG says that more than 4.4 

million DVD players were also sold to 
consumers in the first quarter, a 24% 
increase over first-quarter 2002. DVD 
players are now in more than 43 mil-
lion homes. Since the format's incep-
tion in 1997, 1.6 billion DVD units have 
been shipped and 60.9 million DVD 
players have been sold. 

Shipments of music, fitness, docu-
mentary, and special interest DVD 
titles in first-quarter 2003 more than 
doubled, compared with the same 
time period last year. TV series on 
DVD in the first quarter increased 

shipments by about 123% over last 
year's first quarter. 

Robert Chapek, president of the 
DEG and of Buena Vista Home Enter-
tainment, says that the music industry 
in particular should take note of these 
statistics. 'The No. 1 benefit consumers 

tell us they like about DVD-
Video is surround sound," 
he notes. "In my way of 
thinking, that same won-
derful surround sound 
benefit consumers seem to 
like in video is latently 
awaiting consumers in 
audio. DVD-Video and 
DVD-Audio offer great 
opportunity for music 
folks" (see story, page 1, 
and spotlight, page 47). 
The DEG is doing its 

part to create awareness 
about the category this year. Its Music 
on DVD committee is planning out-
reach programs for the music industry 
and for consumers, though specific 
details are not yet available. 

Chapek previously told Billboard 
that he expects DVD sales growth to 
continue for the next three to five years 
(Billboard, April 5). He says that DVD's 
overall success is a function of two dif-
ferent factors. "We are seeing really 
strong growth in the number of house-
holds participating in the DVD format 
but not a drop-off in the number of 
DVDs that people are buying," he 
explains. "About 15 DVDs per house-

RIAA Settles Campus Suits 
BY BILL HOLLAND 

WASHINGTON, D.C.-The Record-
ing Industry Assn. of America 
(RIM) announced out-of-court set-
tlements May 1 with four students 
who operated campus peer-to-peer 
networks at three U.S. colleges. The 
settlements range from $ 12,000 to 
$17,500 apiece. 

Matt Oppenheim, RIM senior VP of 
business and legal affairs, tells Bill-
board: "Given that these were the first 
lawsuits of this kind and that these 
individuals had limited means, we 
believe that the settlement amounts 
are appropriate. We would anticipate, 
though, that any future similar en-
forcement actions may require stiffer 
settlement obligations." 
The lawsuits were filed April 3. 

The RIM alleged that the four oper-
ators had engaged in wholesale copy-
right infringement using software 
known variously as Flatlan, Phynd, 
or Direct Connect. Named in the suit 
were two students at Rensselaer 
Polytechnic Institute, a student at 
Princeton, and a student at Michigan 
Technological University. 
One week later, the RIAA suggested 

the possibility of an out-of-court set-
tlement with the students. Under law, 
the maximum penalty per infringe-
ment is $ 150,000; the minimum is 
$750 per infringement. 

Each of the sites had hundreds of 
tracks available, which could have 
amounted to a minimum fine of 
between $100,000 and $200,000 per 
defendant if the RIM won the cases 
in court. 

hold are being purchased each year." 
Chapek anticipates strong future 

first-quarter release slates. "Millions of 
units of DVD players were opened up 
on Dec. 25," he says. "As long as peo-
ple are buying new players, January/ 
February will be a strong time period 
for DVD sales." 

right industries and did not want the 
taxpayers to foot the bill," Lamy says, 
"we felt it appropriate to pay for it." 
Sensenbrenner spokesman Jeff 

Lungren said the "fact-finding and 
educational" trip allowed his boss to 
"[get his] point across clearly to 
high-level foreign officials and at no 
cost to the American taxpayer." Alli-
son counters that if the issue was 
that important, taxpayers should 
have paid for it. 
Though Allison questions the trip, 

he will not label it " illegal." " It's a 
tricky area and may be interpreted 
[by the Ethics Committee] differ-
ently. To us, though, it's the ques-
tion of access it allows and the fact 
that his conversations [with the gov-
ernment officials] went way beyond 
a 'fact-finding' mission. It looks like 
he's carrying the RIAA's water. 

Market Watch 
A Weekly National Music Sales Report 
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Current Albums 
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27.7% 17.5% 16.7% 13.6% 13.2% 
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26.5% 10.0% 23.9% 7.6% 29.0% 
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2002 

Current 

Catalog 

125,003,000 
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Deep Catalog 55,581,000 

2003 

120,103,000 

70,086,000 

49,513,000 

(•=-3.9%) 
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(<7- 15.9%) 
In caladating current sales, Nielsen SozmdScan counts only album sales that have occurred within the first 
18 months of a title's release (12 months for classical and jazz albums), except for titles that stay in the top 
half of The Billboard 200, in which case sales continue to count as current until a title falls below No. 100. 
Catalog counts sales generated by titles out for more than 18 months, excluding the exceptions noted above. 
Deep catalog is a subset of catalog, which reflects titles that have been out for more than 36 months. 

ROUNDED FIGURES FOR WEEK ENDING 4/27/03 

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by V: Nielsen 
SnunnSran 
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EMI Downloads A Winner 
BY GORDON MASSON 

LONDON—EMI Recorded Music 
is already earning revenue from 
its initiative to make available 
tracks for download in 
Europe. 
At press time, U.K. 

retailer HMV was begin-
ning to market more 
than 140,000 tracks by 
3,000 EMI artists on the 
hmv.co.uk Web site. 
HMV prices individual 
tracks at 99 pence 
($1.57), while albums 
are available for about 
£9.99 ($15.89). 
EMI Recorded Mu-

sic UK & Ireland chair-
man/CEO Tony Wadsworth says, 
"We don't control pricing—that's 
up to the individual retailer—but 
we're going to make consumers 
aware that they can buy their music 
on a CD or as a download." 
Through digital service provider 

OD2, EMI's offering initially will 
be available on 20 music retail 
Web sites from six European coun-
tries—France, Germany, Italy, the 
Netherlands, Spain, and the U.K. 

OD2 digitizes licensed tracks 
and operates the technology that 
enables retailers to sell those 
tracks online. That allows con-
sumers to legally burn tracks 

onto CDs, copy them 
to portable players. 
and purchase singles 
online as soon as the 
songs are serviced to 
radio—in advance of 
their commercial re-
lease on CD. 
EMI Recorded Mu-

sic Continental Eu-
rope chairman/CEO 
Emmanuel de Bure-
tel tells Billboard that 
the scope of what is 
considered a "retail-

er" is growing. "The excitement 
for the retailer is to be able to 
have a track for sale simultaneous 
with its radio release. But radio 
also has the chance to become a 
retailer now. It's not only [tradi-
tional music] retailers that are 
interested but radio stations, 
credit card companies, and mo-
bile-phone operators. Even other 
record companies want to be 
involved." 

RECORD COMPANIES: Benny Pough 
is named senior VP of promotion for 
Def Jam Recordings in New York. 
He was senior VP of promotion for 
MCA Records. 

Cristy Barber is promoted to pres-
ident of Ghetto Youths/Tuff Gong 
Records in New York. She was VP of 
marketing and promotions. 

Lee Trink is promoted to senior VP 
of marketing for Lava Records in New 
York He was VP of marketing. 

Michael Seltzer is named VP of 
business and legal affairs for the 
Island Def Jam Music Group in New 
York. He was COO of Palm Enter-
tainment Properties. 

Ray Di Pietro is named national 
senior director of adult alternative 
promotion for Lost Highway Rec-
ords in Nashville. He was national 
director of triple-A promotion for 
Artemis Records. 

Word Music promotes Greg McNey, 
previously executive director of 
development and operations, to VP 

of development and operations; 
John Jennings, previously man-
ager of choral workshops, to di-
rector of event and workshop 
promotions; Tracy Fesko, previ-
ously marketing product manag-
er, to senior manager of market-
ing; and Doug Bright, previously 
hymnal and congregational prod-
ucts consultant, to manager of 
hymnal/choral sales. They are 
based in Nashville. 

TOURING: Susan Bracey is promoted 
to CFO of Ticketmaster in Los Ange-
les. She was senior VP of finance. 

PROGRAMMING: Carol Eng is named 
senior VP of current and original pro-
gramming for MTV in New York She 
was VP of original programming and 
series development. 

Jerty Leo is promoted to VP of pro-
gram planning and scheduling for 
VH1 in New York He was director of 
program planring. 

Tribeca Film Fest Plays Up Music 
BY CARLA HAY 

NEW YORK—As the music industry 
continues to exploit business oppor-
tunities in movies, the Tribeca Film 
Festival has emerged as a top vehicle 
in which to showcase music. 
The festival, co-founded by Robert 

De Niro and now in its second year, 
takes place May 3-11 here throughout 
the Manhattan neighborhood of 'hi-
beca. In addition to screening more 
high-profile music movies than any 
other major film festival, this year's 
event will include a free concert fea-
turing Norah Jones and the Roots. 

Following is a selection of music 
films to be screened at the 2003 Tri-
beca Film Festival. 
• Death ola Dynasty, starring Roc-

a-Fella Records partners Jay-Z and 
Damon Dash, is a satire of the hip-hop 
world. Directed by Dash, the movie 
follows a reporter as he gets an inside 

view of Roc-a-Fella. 
• Eric Clapton & Friends will have 

its North American premiere at the 
festival. The documentary centers on 
rehearsals leading up to the legendary 
guitarist's 2001 tour. 
• End of the Century: The Story of 

the Ramones is a nonfiction film 
about the influential punk band. The 
group's late bassist, Dee Dee Ramone, 
is the subject of Hey! Is Dee Dee 
Home?, a separate documentary that 
will also be screened. 
• Paper Chasers is a documentary 

about hip-hop entrepreneurs. Those 
featured in the movie include 
Ludacris, Roc-a-Fella's Dash, and 
Fat Joe. 
• MC5: Anue Testimonial is a non-

fiction movie about one of Detroit 
garage-rock's pioneering acts. 
• Prey for Rock & Roll stars actress/ 

singer Gina Gershon as the front-
woman for a struggling rock band. 

In addition, Dave Matthews makes 
his feature-film debut in the drama 
Where the Red Fern Grows, which will 
have its world premiere at the festival. 

Tribeca Film Festival executive 
director Peter Scarlet tells Billboard, 
"We didn't want music films that 
looked like infomercials. We wanted 
films that dig below the surface and 
offer personal points of view." 

Tickets for most of the festival activ-
ities, which include panel discussions, 
are available to the public. Last year's 
attendance reached 150,000, accord-
ing to the event's organizers. They 
declined to say how many attendees 
are expected this year. 

The free concert will take place May 
9 at New York's Battery Park. The 
show is being presented in part by 
MTV, VH1, and top 40 WNEW (Blink 
102.7) New York. MTV and VH1 will 
televise the concert as part of a May 17 
special about the festival. 

RIM Warns Users With P2P 1M System 
BY ERIC GRUENWEDEL 
and BILL HOLLAND 

The Recording Industry Assn. of 
America (RIAA) and a coalition of 
music groups called unitedmusic.net 
has begun sending warnings to indi-
viduals who allegedly offer unautho-
rized copyrighted songs on peer-to-
peer (P2P) networks. 

As part of its coalition anti-piracy 
education initiative launched last 
year, the RIAA plans to send up to 1 
million copyright-infringement warn-
ings per month via P2P networks' 
instant messaging functions. 
The warnings begin, "It appears 

that you are offering copyrighted 
music to others from your comput-
er." The message continues, "When 
you offer music on these systems, 

you are not anonymous and you can 
easily be identified." 
Consumers are also reminded that 

illegally downloading music through 
P2P services allows any outsider 
access to all information on their 
computers, including private data. 
The warnings ask the alleged abusers 

to cease and desist the practice by dis-
abling their file-sharing software. 

Internet freedom organization the 
Electronic Frontier Foundation (EFF) 
says the campaign amounts to noth-
ing more than "a lot of spam. How is 
this going to put the P2P genie back 
in the bottle?" EFF senior intellectu-
al property attorney Fred von 
Lohmann asks. "Do they really think 
they can essentially intimidate 60 mil-
lion Americans into no longer using 
[P2P networks]?" 

Rep. Howard Berman, D-Calif., 
ranking member of the House Sub-
committee on Courts, the Internet 
and Intellectual Property, calls the 
coalition effort "an excellent way of 
using technology to deal with high-
tech piracy." 
Berman says criticism of the plan 

by Kazaa officials is "akin to the person 
who kills his parents and then throws 
himself on the mercy of the court be-
cause he is an orphan." 

Eighteen music groups are par-
ticipating in the campaign, includ-
ing the American Federation of 
Musicians, the American Federation 
of Television and Radio Artists, 
ASCAP, BMI, NMPA, the Country 
Music Assn., Nashville Songwriters 
Assn. International, and the Gospel 
Music Assn. 

Sony Merges Epic, Columbia R&B Depts. 
BY ED CHRISTMAN 

NEW YORK—Sony Urban Music, a new shared-services 
department, demonstrates Sony Music Entertainment's 
greater emphasis on a genre that it considers strategic to 
its corporate growth. It also provides cost 
savings and efficiencies essential to its 
recent restructuring. 
As expected, David McPherson has been 

named executive VP. He heads up the newly 
created department, which consists of A&R, 
artist development, urban promotion, and 
urban marketing. Its staff of 54 is drawn 
from the Epic and Columbia urban staffs. 
Some R&B employees lost their jobs as part 
of the restructuring. 

Sony employees familiar with the situation 
say the move is an effort to expand its R&B pres-
ence. Sony's combined R&B market share in the U.S. is 
13.7%; according to Nielsen SoundScan, as of April the com-
pany ranks third, behind Universal and BMG. The company's 
roster includes Ginuwine, Vivian Green, Killer Mike, and Nas. 

Sony Music executives were unavailable for comment. 

However, an announcement about the launch of Sony 
Urban Music notes that McPherson—who was executive 
VP of A&R and urban music for the Epic Records Group— 
will work closely with Sony's labels, including Columbia 
and Epic, in developing overall marketing and promotion 

strategies for Sony's urban projects. 
Epic and Columbia are expected to retain their 

respective urban artist rosters. But going forward, 
new artist signings by McPherson and his staff 
are likely to be placed on the label that is the best 
fit for each signing, company insiders suggest. 
That decision likely will be made in consultation 
between McPherson and Sony Music president 
Don Ienner, to whom he reports. 

Internal discussions are ongoing regarding 
whether Columbia Records Group executive VP 
of promotions Charlie Walk will have a role in 
directing the urban promotion staff. 

The new department is not the first attempt at pooling 
the urban music genres by one of the majors, but it is a more 
unique approach. Back in the mid-1990s, EMI Recorded 
Music handed off the R&B acts of Capitol Records to Virgin. 
But that was primarily A&R and was subsequently undone. 
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by Melinda Newman 

JUNIOR SENIOR IN THE U.S.: Atlantic 
Records has inked a North American 
deal with hotter-than-hot Danish duo 
Junior Senior. Its smash single, 
"Move Your Feet," has spent nine 
weeks in the top 10 of the official U.K. 
Singles Chart, a notoriously fast-
moving chart, and has sold more 
than 200,000 copies. 

The act, which creatively blends pop 
with dance, hip-hop, punk, and rock, is 
signed to Mercury for Europe but was 
free for the rest of the world. The sub-
ject of a stateside bidding war, Junior 
Senior, sources say, was asking labels 
to pony up a high six-figure advance, 
as well as to make 
a strong marketing 
commitment. 

Atlantic co-presi-
dent Craig Kallman 
wouldn't comment 
on the specifics of 
the deal but says, 
"Signing Junior 
Senior is almost like 
signing three or 
four acts, they're so 
[diverse]. It's the 
most wildly eclectic 
group. From a busi-
ness point of view, 
we're going to tar-
get college, dance, 
rhythm radio, pop, 
and other formats. They've had amaz-
ing press already and have so many 
strong assets going out of the gate." 

Atlantic sends "Move Your Feet" to 
radio in early June, while album D-D-
Don't Don't Stop the Beat arrives July 
29. Additional tracks will be added to 
the U.S. version. 

CHECKING IN WITH HANSON: They're 
only 17, 20, and 22 years old, but the 
three brothers in Hanson have gath-
ered a lifetime of experience in the 
record industry. Since their 1994 ma-
jor-label debut, Isaac, Taylor, and Zac 
Hanson have sold more than 15 mil-
lion albums worldwide, according to 
10th Street Management, and more 
than 6.5 million in the U.S., according 
to Nielsen SoundScan. 
Now on their own and searching for 

a new label deal after splitting with Is-
land Def Jam (I)J), they say they're 
ready to start a new chapter with an 
album that reveals their growth as 
singer/songwriters from the "MMM-
Bop" days. Among the highlights on 
the new project are probable first sin-
gle "Penny & Me," co-produced with 
Danny Kortchmar; "Deeper," which 
features buddy Michelle Branch on 
backing vocals; "Underneath," which 

the brothers co-wrote with Matthew 
Sweet; and the infectious, peppy pop 
of "Lost Without Each Other," co-writ-
ten with Gregg Alexander. The broth-
ers produced and wrote the majority 
of the album on their own, a step they 
felt was necessary. 

Going forward, Taylor says, "we're 
looking for a company who, first and 
foremost, goes, 'I get it,' and someone 
who understands." He says Hanson's 
music has matured into a pop-rock 
hybrid "that people can play on the 
radio and girls can like it, and guys 
don't have to be offended by it or vice 
versa." Although the trio has always 

written its own music 
and played its own 
instruments, their 
youth and teen appeal 
often got them un-
fairly lumped in with 
boy bands. They tried 
to shed that image 
with 2000's This 
Time Around. Al-
though well- re-
ceived critically, the 
album sold only 
270,000 copies, ac-
cording to Nielsen 
SoundScan. 
The group offi-

cially parted ways 
with IDJ April 24. 

"For a long time, it was building up 
that this partnership wasn't something 
that was productive," Taylor says. Ulti-
mately, the act felt its champions were 
no longer at the label. "We said, 'Hey 
guys, let's make it easy on both of us— 
we would like to leave this label. Will 
you let us? It's time to part ways." IDJ 
did not return calls for comment. 

MOSAIC MOVEMENT: Look for Scott 
Welch, a principal in Mosaic Media, 
to relocate from Los Angeles to 
Nashville in June to open a Music 
City division of Mosaic's management 
company. Mosaic already has a pub-
lishing company in Nashville run by 
Lionel Conway. Welch takes with him 
a number of his clients, including 
Alanis Morissette, new Atlantic act 
Billy Talent, and new client LeAnn 
Rimes, who has already relocated 
from L.A. to Nashville. "This started 
with me looking for a life change," 
Welch says. "We have the publishing 
company in Nashville that's doing 
very well, and in the middle of the 
decision, I heard LeAnn was looking 
for a manager. I am looking to sign 
more clients—country artists and 
across the board. I'm just going to get 
down there and be who I am." 

Hiatt Gets Tribute Treatment Via Vanguard 
While Making New West Debut 

BY CHRIS MORRIS 

On May 6, John Hiatt arrives 
with Beneath This Gruff Exterior, 
the first album on which he shares 
billing with his longstanding road 
band, the Goners. 
"The four of us do something 

together that we don't do apart," 
Hiatt says of a lineup that features 
guitarist Sonny Landreth, bassist 
Dave Ransom, and drummer Ken-
neth Blevins. "That's what makes a 
great band." 

Hiatt and his, bandmates co-
produced the New West Records set 
with Don Smith, who previously 

derful thing. I make my own re-
cords, pay for them myself, and 
then we lease them to who we 
think wants them the most—and 
whoever has the best plan for sell-
ing them." 

Hiatt says of Santa Monica, Calif.-
based New West, "They're lean and 
mean. The new model for doing busi-
ness at our level has changed so 
much; these guys fit into that. With 
[manager] Ken Levitan having so 
many people in place at his company 
[Vector Management] to do a lot of 
the other stuff that the big corporate 
labels allegedly used to do for you, it 
kind of makes sense. That's the design 

HIATT, SECOND FROM LEFT, AND THE _AM 

helmed the singer/songwriter's 
1995 Capitol set, Walk On. The 
entire album was cut live in the stu-
dio at Blackbird in Berry Hill, 
Tenn., near Hiatt's Nashville home. 

Recording live has "sort of been 
our modus operandi, roughly 
speaking, since Bring the Family 
[in 1987], but in varying degrees," 
Hiatt says. "We just set it up so that 
I could play acoustic guitar and 
sing, and we could all play at the 
same time. If I go back and sing a 
vocal when I'm not playing, I don't 
sing the same. I'm not down in the 
music. It's different. It doesn't 
work. I don't phrase it the same. I 
don't feel it the same as when I'm 
flailing away on the guitar." 

A FINISHED SET 
As he did when he arrived at A&M, 

Capitol, and his last label, Vanguard, 
Hiatt walked in the door at New West 
with a finished record. 

"I'm a free agent these days," he 
says with a chuckle, "so I float like a 
butterfly, I sting like a bee. I'm not 
assigned to anybody for any more 
than a record at a time, so I can go 
where the wind blows. It's a won-

for the future, if you will, at least at 
our level—which may be the only 
level, after a while." 

PEERS HONOR HIATT 
Though Hiatt has moved on, one of 

his former labels will be giving his new 
record a lift with a project of its own. On 
May 13, Vanguard—which issued Hiatt's 
last two albums, Crossing Muddy 
Waters and Welcome to the Tiki Bar— 
will release It'll Come to You... The 
Songs ofJohn Hiatt. The 13-track com-
pilation includes previously released 
covers of Hiatt songs by such artists as 
Linda Ronstadt, Eric Clapton & B.B. 
King, Buddy Guy, Bonnie Raitt, and 
Emmylou Harris. Three newly recorded 
cuts, by Buddy & Julie Miler, Patty Grif-
fin, and Robert Bradley's Blaclçwater 
Surprise, also appear. 
One song, "The Most Unoriginal 

Sin," appears on both the tribute set and 
Gruff Exterior. Willie Nelson first 
recorded the tune for his 1993 album 
Across the Borderline; his version 
appears on It'll Come to You. 

Hiatt says, "I'd kind of forgotten 
about the song, and [Nelson] was doing 
some TV special. He was doing a bunch 
of duets with some people, and he asked 

me to come down and sing that song 
with him. We were rehearsing it, and I 
looked at him at rehearsal and said, 
`You know, that's not a bad song." 

LABELS TEAM FOR PROMOTION 
New West senior VP/GM Jay Woods 

says the labels have a cooperative 
retail promotion & the two albums in 
the works. 

"Through our distributor, RED, we 
are doing a promotion at Barnes & 
Noble where we're sharing a stanchion, 
which will be in the front of the stores, 
including the bookstore-only stores," he 
notes. "It's a free-standing piece that will 
be split with our record and their record. 

'I'm a free agent 
these days . . . I make 
my own records, pay 
for them myself, and 
then we lease them to 
who we think wants 
them the most— 
and whoever has 
the best plan for 
selling them.' 

—JOHN HIATT 

We're sharing the cost of that." 
New West will also do a value-added 

promotion for Beneath This Gruff 
Exterior at Barnes & Noble and Coali-
tion of Independent Music Stores loca-
tions. It will offer an extra disc that 
includes the onginal acoustic demos 
of the songs "Uncommon Connec-
tion," "Missing Pieces," and "Almost 
Fed Up With the Blues." 

Formal touring for Beneath This 
GruffEtteriorill be preceded by sever-
al days of promotional appearances at 
adult-oriented radio stations by Hiatt and 
Landreth, beginning May 5. The musi-
cians will perform on the air at KINK 
Portland, Ore. (and at a local Music Mil-
lennium store), KMTT Seattle, KBCO 
Denver, and INXI2T Chicago. The Chica-
go appearance will be followed by a live 
set at the Borders Books & Music store 
on Michigan Avenue. 
On May 11, Hiatt and the Goners 

kick off a tour of U.S. theaters and clubs 
in Annapolis, Md. That stint—booked 
by Rob Prinz and Nikki Wheeler at Unit-
ed Talent Agency—runs into early July 
and will be followed by a run of larger 
venues for which Hiatt and the band 
will be co-billed with Robert Cray. Dates 
run into October. 
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Kreviazuk Aims To 'Mean 
Something' In U.S. Market 
BY CHUCK TAYLOR 

"Kreviazuk" may not be the easiest 
name to elevate to household-word 
status, but the Canadian singer/song-
writer who stands behind it spells out 
her mission in no uncertain terms: 
"People do different things to differ-
ent types of music. I hope that mine 
is the kind of music that you feel to." 

Chantal Kreviazuk has already 
pulled off the task in her native Cana-
da, where she has scored nearly a 
dozen hits and two Juno Awards via 
her passionate, often scorching piano-
driven adult pop. She is not exactly an 
unknown entity in the U.S., either— 
Kreviazuk was heard every week for 
three years as the singer of "In My 
Life," the theme song to the popular NBC 
series Providence. 

She also grazed 
the pop charts in 
1996 with the dev-
astatingly beautiful 
"Surrounded" and 
has knocked on 
fame's door here 
with appearances 
on Songs From 
Dawson's Creek, 
Serendipity, and 
How to Lose a Cuy 
in Ten Days. 

But it is with her 
third album for 
Columbia, What If 
It All Means Some- I  
thing (released Ap-
ril 22 in the U.S.), that the forces are 
focused to place Kreviazuk in the 
mind's eye of America's households. 

"Chantal is not an artist-develop-
ment story for us; she's a proven star 
in Canada, and we intend to carry on 
her vision here in America," Colum-
bia Records Group executive VP of 
promotion Charlie Walk stresses. 
"She offers lyrically important songs 
with great, powerful choruses. There's 
nothing like her at adult formats." 

Kreviazuk's 11-song set showcas-
es a woman beginning to uncover as 
many answers to life's mysteries as 
questions, while settling into a com-
fortable, decisive mental space from 
which to share her revelations. 

KREVIAZUK 

ing)—is loaded with intelligence and 
cunning, set to magnetic melodies 
that could keep radio popping for sea-
sons. "Time," the second single in 
Canada, chums amid a maelstrom of 
piano and strings as Kreviazuk pleads, 
"Time, don't go so fast/The world's 
getting clearer, so wait for me." 

The weighty title track takes on the 
topical idea that every action in the 
world affects us all in some way, while 
'Weight of the World" lightens the load 
with its loose, soaring chorus and motif 
of letting life run its natural course. 

According to Columbia senior VP of 
marketing and media Larry Jenkins, 
the song-by-song potential that per-
vades What If It All Means Something 
is Columbia's greatest marketing tool 
and the key to unlock Kreviazuk's com-

mercial potential 
after two previ-
ous efforts failed 
to hit pay dirt. 

"We're offer-
ing a free, two-
song sampler at 
retail with Chan-
tal's first single 
on it, which re-
flects upon our 
belief that this 
album has such 
depth," he says. 
"In a time when 
labels are ac-
cused of aban-
doning artists, 
here we are seven 

years later. Sometimes timing plays a 
big difference." 

LIFE EXPERIENCES 
"You have to have confidence in your 

life experiences and know that every-
thing you're going through is stuff that 
everyone else is also enduring," she 
says. "I go about my day-to-day life, do 
the things I love, that inspire me, and 
then when I go to the piano, it's like 
squeezing a sponge. It all comes out." 

The first single, the self-penned "In 
This Life," is giving adult top 40 radio a 
workout, with its exalted vow to remain 
true in a relationship, as a symphony of 
keyboards, electric guitar, and lofty har-
monies hammer with emotional ardor. 

In fact, the album—produced by 
Gregg Wattenberg (Five for Fight-

PROMOTIONAL DUTY 
Kreviazuk has put in promotional 

duty in 35 markets, wooing radio and 
press at intimate dinners with live per-
formances. Columbia will add video 
footage and an exclusive Web site link 
to the album, according to Columbia 
senior director of marketing Audra 
Kan, as well as bonus track "Feels Like 
Home," a favorite previously unavail-
able in the States. (The album was 
released in Canada last November.) 

While Kreviazuk acknowledges the 
necessity of sales and marketing, she 
waves off too much discussion of busi-
ness. "When you have personal suc-
cess and goals that have nothing to do 
with public validation or financial 
security, you're a far greater asset to 
yourself. Everybody loving you is a 
fleeting moment. I'm so lucky to have 
a phenomenal husband and partner." 
He is Raine Maida, frontman for Our 
Lady Peace, with whom she wrote five 
songs on the album. 

But that is not to say that Kreviazuk 
doesn't marvel at the opportunities she 
has to share her vision. "I am fully 
aware that I have an audience, that 
there will be people listening," she 
says."I don't write just for me as if I'm 
the only person in the world. I get to 
touch people, and that drives me." 
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Score 
ST. LUKE'S LABEL: A quiet revolution 
in the classical recording industry 
continues to swell with the arrival of 
yet another new label run by a high-
profile orchestra. Emboldened by the 
success of the London Symphony 
Orchestra and San Francisco Sym-
phony, New York's esteemed Orches-
tra of St. Luke's enters the fray with 
a sparkling new recording of Mozart's 
Symphonies Nos. 39 and 41. led by 
principal conductor Donald Runni-
des. Recorded by St. Luke's director 
of artistic planning, Elizabeth Ostrow, 
the hybrid multichannel Super Audio 
CD was issued April 29 under the 
orchestra's own imprint, St. Luke's 
Collection, distributed by Los Ange-
les-based Delos International. 

During its 30-year history, the 
Orchestra of St. Luke's and its small-
er sibling, the St. Luke's Chamber 
Ensemble, have made more than 70 
recordings for 13 different labels, 
garnering three Grammy Awards in 
the process. The orchestra has long 
been a first-call ensemble for collab-
orations with the world's leading 
vocalists and instrumental soloists, 
including Renée Fleming. Dawn 
Upshaw, Alicia de Larrocha, and 
Nadja Salerno-Sonnenberg. 

Recently, however, the orchestra 
has had an increasingly difficult time 
finding opportunities to record its 
own projects, a problem shared by 
most American orchestras. Mean-
while, the orchestra was reaching new 
artistic heights in collaboration with 
Runnicles, who assumed the position 
of principal conductor last fall. "I 
think St. Luke's is in its prime," exec-
utive director Marianne Lockwood 
says. "I want them to be heard now, 
and I want that to be captured." The 
prospect of starting a label to docu-
ment the orchestra was already under 
discussion when a novel strategic 
partnership with New York commer-
cial classical radio station WQXR-FM 
suddenly presented itself. 

"During 2002, we explored a num-

by Steve Smith 

ber of projects that could be seen as 
extensions of our efforts with respect 
to our Web site, which had become 
the most-listened-to American radio 
station on the Web and the No. 1 clas-
sical-radio stream," WQXR president/ 
general manager Tom Bartunek says. 
"We were looking at ways in which we 
could fill the void that had been cre-
ated by the reduction of output from 
classical labels, the reduction of the 
number of commercial classical radio 
stations, and the reduction of classi-
cal music on public stations. It was a 
natural for us to get together with the 
Orchestra of St. Luke's, because we've 
had a good relationship with them and 
they have an outstanding product." 
"When I started fantasizing about 

actually producing our own label," 
Lockwood relates, "Tom said, 'We 
would be happy to be your partner; we 
can help you with some of the post-
production costs, do the marketing, 
pay for the advertising, and handle 
[promotion] through our Web site.' 
And I thought, 'That's an offer I don't 
want to refuse!' " WQXR consultant/ 
recording industry veteran Wende 
Persons provided the orchestra with 
logistical assistance and helped secure 
the deal with Delos. The station gave 
the disc its exclusive broadcast pre-
miere during the week of April 21, 
and the discs are stickered with the 
newly created "WQXR Gold Star" 
emblem, further promoting both the 
recording and the radio station. 

Ultimately, however, the decision 
to record two of the best-known 
works by the most famous composer 
in music history might be the great-
est risk of the entire venture, given 
the number of alternatives already 
available in the marketplace. For 
Runnicles, however, it was important 
to document the orchestra in music 
by Mozart—and the "Jupiter" Sym-
phony in particular—because it was 
the music with which the orchestra 
and conductor began their partner-
ship just a few short years ago at New 
York's Caramoor Festival. 

"This was the repertoire that basi-
cally forged my relationship with the 
Orchestra of St. Luke's," says Run-
nicles, who is also music director of 
the San Francisco Opera and princi-
pal guest conductor of the Atlanta 
Symphony Orchestra (with whom 
he records for Telarc). "I think 
they're as great as any orchestra in 
the world when it comes to playing 
what is some of the hardest reper-
toire in the world. They combine an 
enormously scholarly approach with 
spontaneity —they're always open to 
new ideas, and it imbues the music 
with such life. We all thought it was 
a fitting way to begin." 
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Isley Brothers Reunite With R. Kelly On 'Eternal' Follow-Up 'Body Kiss' 
BY GAIL MITCHELL 

Other veteran R&B acts may be 
struggling for attention, but not the 
Isley Brothers. 
The act's current single, "What 

Would You Do?," is nestled at No. 18 
on the Hot R&B/Hip-Hop Singles & 
Tracks chart. With an accompanying 
video that reprises Ronnie Isley's Mr. 
Biggs persona, it is the lead cut from 
the Isleys' 28th studio album, Body 

Kiss. The DreamWorks set arrives at 
retail May 6. 
The new album follows the pair's 

history-making 2001 album, Eter-
na/. With sales at 1.2 million, 
according to Nielsen SoundScan, 
the disc peaked at No. 3 on The Bill-
board 200. That was the Isleys' high-
est-charting project since their 1975 
No. 1 album The Heat Is On. 
How does a 50-year-old act main-

tain commercial appeal? 

"Most of the other acts couldn't 
get with rap and new technology like 
drum machines," Ronnie Isley says. 
"That's never been a problem for us. 
We accept and adapt to change. 
That's the strength of the Isleys." 

Brother Ernie adds,"We love 
music and love what we do. Our 
music isn't confined to a particular 
time. We do what's true to our iden-
tity but also something the audience 
will go for." 

That modus operandi shaped the 
Eternal package. It featured collab-
orations with such currently suc-
cessful talents as Raphael Saadiq, Jill 
Scott, and R. Kelly, who produced 
that set's top 20 Billboard Hot 100 
hit "Contagious." That same con-
temporary yet classically soulful 
thrust is behind Body Kiss. 

Kelly is back, but with a twist. He 
produced, wrote, and arranged 11 of 
the 12 tracks. That 12th cut, "I Want 
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That," was penned by Tim Kelley & 
Bob Robinson (who wrote Sises 
"Thong Song"). Guest acts include 
Snoop Dogg, Lil' Kim on the title 
track, and JS. The latter is a new 
female duo on DreamWorks that is 
managed by Ronnie. 

"When R. Kelly and the Isleys 
hook up," Ernie says, " there's a 
cross-pollination, a different kind of 
flower. He has a strong instinctual 
understanding of our music, ever 
since we worked on his [ 1996 No. 1] 
'Down Low' and he came up with 
Ronnie's Mr. Biggs character." 
"We wanted to see what it would 

be like to do a whole album togeth-
er," Ronnie notes. "I know what he 
can do and vice versa. I can just 
stretch out with him." 
With a year-round concert 

schedule that would tire most acts 
half their age, the Isleys are also 
racking up other promotional 
appearances. The pair will guest 
on BET's Blueprint May 7. The 
program is a takeoff on Inside the 
Actors Studio. 

Also on May 7, the pair will appear 
at KHHT ( Hot 92.3) Los Angeles' 
"Velvet Room," where 92 contest 
winners will be treated to a mini-
concert and Q&A session in Mr. 
Biggs' "penthouse." 

Retail listening parties are being 
staged in six major markets includ-
ing Los Angeles. A direct-mail post-
card campaign is also under way, 
augmented by various Web-site 
events, price-and-position sales pro-
grams, and a Mother's Day tie-in 
with radio. 
-They've done a brilliant job con-

tinuing to stay contemporary and 
viable musically," DreamWorks prin-
cipal executive Michael Ostin says. 
"The Mr. Biggs character really 
works for the hip-hop culture." 

With its enviable track record and 
influential legacy, the Isley Brothers 
could afford to rest on their laurels. 
But that is not on their agenda. 

Ronnie says, "I hope Body Kiss 
will bridge the [ generation] gap and 
show people this phenomenal thing 
we have." 

"Lord willing," Ernie adds, "we'll 
continue up this ladder of longevi-
ty. After all, age ain't nothing but 
a number." 
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After Six Years, Ashley MacIsaac Returns 
Rejuvenated On Diverse Decca Debut 

BY CHARLES KAREL BOULEY 

After several years of life on the 
pop-music fringe, Ashley MacIsaac 
is ready to tackle the mainstream. 
He ends a 6-year hiatus from re-

cording May 6 with a self-titled 
Decca/Universal debut that strives to 
highlight his stylistic versatility 
while introducing him as a con-
sumer-friendly artist. 

Produced by Roger Greenwalt (No 
Doubt, Nils Lofgren) and Kevin 
Killen ( U2, Peter Gabriel, Elvis 
Costello), the project gamely com-
bines the artist's well-regarded 
Celtic fiddling with pop, rock, blues, 
and even Gaelic sounds. It adds up 
to a rich, instantly appealing collec-

tion that Universal Classics Group 
senior VP/GM Marc Johnston be-
lieves is ripe for adult-listener con-
sumption: "He's an artist of immeas-
urable depth and talent. He's also 
charismatic and charming. Once 
you see and hear him, you're drawn 
in. He's quite compelling." 

DEVELOPING POP APPEAL 
To strengthen MacIsaac's chances 

of gathering the largest possible 
audience for this new project, Decca 
has partnered with Universal sister 
label Lost Highway to promote the 
project at triple-A radio formats. 
"They are a great label with a 

great radio history," Johnston notes. 
"It made sense to explore this kind 
of synergy within the Universal sys-
tem. We're optimistic about the 
potential for success in this part-
nership." 
The first track that will be pre-

sented to radio programmers is the 
acoustic-framed rock tune "Lay Me 
Down," on which MacIsaac comple-
ments his fiddling with a strong 
vocal performance—a new creative 
mountain conquered by an artist 
who has previously left singing to 
others. 

"It's been a totally new and excit-

ing thing for me to do," he says, 
adding that when he decided to 
learn to sing he was most interest-
ed in becoming a blues-leaning per-
former. "In fact, if I had to front a 
band as a singer, it'd definitely be a 
blues band. It's such a true, forceful 
way to sing." 

MacIsaac finds his newfound 
voice to be "interesting." Mostly, he 
says, " it's new and nice to have a 
record that can potentially be played 
on the radio." 

Indeed, Ashley MacIsaac has 
more pop appeal than the Nova Sco-
tia-born artist's first two major-label 
efforts, A&M's Hi, How Are You 
Today (1995) and Fine, Thank You 
Very Much (1997). Both albums 

were critically acclaimed for merg-
ing Celtic fiddling with then-trendy 
electronic dance music sounds and 
hip-hop-derived beat scratching. 
The former album was a smash in 
Canada. 
Although the 1995 single "Sleepy 

Maggie" garnered modern-rock 
radio airplay, MacIsaac remained a 
largely underground musical figure 
in the States. Johnston believes that 
will change with the release of this 
new project—thanks to a marketing 
strategy that includes a series of 
major-city U.S. showcases through-
out May. 

"Ashley needs to be reintroduced 
to the market—and that's what 
we're good at," he says. "Ashley went 
away for a while, and we need to get 
him back into the market. Ashley is 
an entertainer, and he has to be seen 
live. That's why we're going out of 
the box with a tour." 

Also on the agenda is an aggres-
sive grassroots campaign that em-
ploys street-promotion teams. Visi-
bility via the Internet is also being 
pursued, thanks to music-preview 
opportunities with an assortment of 
e-tailers and music Web sites. 

MacIsaac's departure from A&M 
and his subsequent break from 

recording came during a tumul-
tuous time for the artist. "Making a 
departure from the label sounds 
very 'airline,' " he says. "But it's not 
a bad analogy. If you're a passenger 
in the airline industry, you give 
them your money and get on the 
plane. If you give them more 
money, you get first-class place-
ment. With A&M, I wasn't generat-
ing any money, yet I was looking to 
get treated first-class. So it became 
a departure issue." 

BANKRUPTCY AND DRUGS 
He notes that his second album 

did well in Canada. "Well, it made 
some money," he says with a laugh. 
Just as MacIsaac started work on his 
next album, other issues brought it 
to a halt. 

"I was facing bankruptcy. I had an 
addiction to cocaine. Both have been 
dealt with—and they're done and 
taken care of," he asserts. "But most 
record companies weren't interest-
ed in working with me, because of 
all that had happened." 

Biding his time, he recorded and 
independently released Fiddle Music 
101, an album of traditional fiddle 
instrumentals. He then rereleased 
his 1993 album, A Cape Breton 
Christmas. All the while, he rumi-
nated on what shape his next record 
would take. 

"I knew I had to take a giant step 
forward and be unafraid and un-
apologetic about whatever I chose 
to do," he says. "I wanted to make 
a picture of me at the specific time 
I was in, and I had to let myself be 
very free to do so. I had to be fluid 
and approach the unknown." 

Enter Decca A&R executive Rory 
Johnston (who has since left the 
label). He signed MacIsaac to the 
label in 1999 and introduced him to 
Killen. Greenwalt joined the project 
soon thereafter. 

Together, they crafted an album 
that includes such radio-friendly 
fare as the lively "I Don't Need This" 
and the blues-laced "Captain Amer-
ica." Adding familiarity to the set is 
a reverent cover of Wings' 1977 
chestnut "Mull of Kintyre." 

As he ponders his finished record-
ing and the road that led him to it, 
MacIsaac is "extremely happy." He 
says he is most pleased to have land-
ed at Decca: "They have already sunk 
more money into me than A&M did 
—and I believe that they are taking 
a bigger risk. They have big artists— 
major artists—who sell millions of 
records." 
He may be humbled by the expe-

riences of his past, but the artist is 
also confident about his future. 

"I'm happily being courted by 
radio and press again—and that 
feels good," he says. "I'm on top of 
my game, as it pertains to being 
ready to go out and sell music. I'm 
ready to do it." 

Tracks,. 
INSIDE 'THE IN-LAWS': Few films 
can boast a soundtrack whose exec-
utive music producer, soundtrack 
producer, label head—and even 
one of the artists—are all the same 
person. But such is the case with 
Ralph Sall and The In-Laws: Music 
From the Motion Picture, due May 
20 on Bulletproof/Warner Strategic 
Marketing/Warner Music Group 
Soundtracks. 

Sall is the president and founder 
of Bulletproof Entertainment, and he 
has a lengthy résumé as a song-
writer/music supervisor/music pro-
ducer. His film credits include Scoo-
by Doo, Three Kings, Clueless, 
Speed, The Craft, and Addams Fam-
ily Values. As an artist, Sall wrote, 
sang, and produced "More Than a 

Friend," a song on The In-Laws 
soundtrack that he recorded under 
the stage name All Too Much. He 
says the song will be worked to col-
lege radio in May. 

The In-Laws, a Warner Bros. Pic-
tures comedy, arrives in theaters May 
23. The film stars Michael Douglas 
and Albert Brooks as future fathers-
in-law who have a series of misad-
ventures leading up to their chil-
dren's wedding. Douglas plays Steve 
Tobias, a daredevil secret agent, and 
Brooks plays Jerry Peyser, a mild-
mannered podiatrist. 
Although the movie is a contem-

porary film, much of the music on 
the film's soundtrack is from the 
1960s and 1970s. Sall says rather 
than compiling a soundtrack of cur-
rent top 40 hits, he primarily chose 
songs that reflect the kind of music 
the baby-boomer lead characters 
would prefer. 
One of the highlights of the sound-

track is a previously unreleased song 
from Paul McCartney. The song, "A 
Love for You," was recorded in 1971 
during the sessions for his second 
solo album, Ram. McCartney is noto-
riously protective of the licensing of 
his catalog songs, so it was an 
impressive accomplishment to get 

him to contribute one of his never-
released songs to a soundtrack. 

Sall tells the story behind getting 
"A Love for You" on the In-Laws 
soundtrack: "I'm a big fan of Paul 
McCartney, and I tried to figure out 
what music Michael Douglas' char-
acter would listen to. I thought of 
Paul's unreleased song, 'A Love for 
You,' and I called his office and ran 
down the concept of the movie. I 
didn't tell them what song I had in 
mind, but it turns out that Paul sug-
gested the same song that I wanted. 
What I think is great about 'A Love 
for You' is that it sounds both old and 
new. It's a sweet, uplifting song that 
plays at the end of the movie, and it's 
a perfect fit." 
McCartney also has two other 

tracks on the album that he record-
ed with his former band, Wings: a 
previously unreleased version of 
"Live and Let Die" (the 1973 James 
Bond film theme that reached No. 2 
on The Billboard Hot 100) and "I'm 
Carrying," a song that first appeared 
on Wings' 1978 London Town album. 

Sall says that the previously unre-
leased version of "Live and Let Die" 
(which Sall mixed) is "more of a 
band version, and it was recorded by 
a later [ 1974-1975] lineup of the 
band that included Luida McCartney, 
Denny Lane, Geoff Britton, and 
Jimmy McCollough." 

Other songs on The In-Laws 
soundtrack include Elvis Presley's 
"It's Now or Never," Badfinger's "Ne 
Matter What," Electric Light Or-
chestra's "Don't Bring Me Down," 
Bee Gees' "Wedding Day," Chic's 
"Good Times," Ella Fitzgerald's 
"Sunshine of Your Love," Mel 
Tormé's "Too Close for Comfort," and 
KC & the Sunshine Band's "Gel 
Down Tonight." KC has a cameo ir 
The In-Laws film as a member of a 
wedding band. 

Sall continues, "The McCartney 
songs fit Michael Douglas' charac-
ter. The Mel Tormé and Ella 
Fitzgerald songs were more suited 
to Albert Brooks' character, and 1 
was going for cool lounge, exotica 
kind of stuff." 

Sall adds that his brother, James 
Sall (the soundtrack's music super-
visor), and The In-Laws directo) 
Andrew Fleming were two of th( 
people instrumental in bringing th( 
film's musical vision to fruition. "Th( 
challenges in making this sound-
track had to do with reaching foi 
artists who defined certain eras anc 
being able to deliver the music with-
out breaking the budget. It's al 
about creating music that works ir 
the movie so that people will want tc 
revisit it by getting the soundtrack.' 
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ARTISTS & MUSIC 
Hipper Image 
Energizes 
Regional 
Mexican Scene 
Continued from page 1 

Distribution (UMVD) VP of Latin sales 
and marketing. "This is the genre that 
is driving Latin business." 
The opening passage from Re-

verte's book captures the passion. 
"The phone rang, and she knew she 
was going to be murdered," it begins. 
"On the bedroom stereo, Los Tigres 
del Norte sang stories of Camelia the 
Texan. Contraband and treason, they 
said, are things that can't be shared." 

Mexican songs—by Los Tigres del 
Norte, Los Tucanes de Tijuana, and 
Paquita la del Barrio, among others— 
are the unifying thread throughout 
the novel's 542 pages. 

In fact, the book inspired Los 
Tigres del Norte to record an album 
of the same title, which became the 
No. 11-selling Latin disc of the year 
in the U.S., according to Nielsen 
SoundScan. 

But despite its popularity, region-
al Mexican music—which includes 
such styles as norteño, banda, 
ranchera, sonidero, and música 
grupera— remains the most over-

looked and under-appreciated form 
of Latin music. 

For the music industry, the 
strength of regional Mexican music 
should be hard to ignore—especially 
given the current downturn in sales. 
The genre has proved resilient, even 
as it faces the same challenges as the 
Latin market in general, including 
rampant piracy. 

MINING THE CATALOG 
Labels are seeking to capitalize on 

that strength by mining their catalogs 
more deeply and releasing un-
precedented numbers of compila-
tions. At the same time, they have 
boosted their marketing of regional 
Mexican acts. José Behar, CEO of the 
Univision Music Group—which com-
prises Disa, Fonovisa, Univision 
Records, and RPE—says, "In spite of 
the maladies of the marketplace, it's 
been a very generous segment." 
Behar says the emphasis on re-

gional Mexican is the same as ever. 
"The fact remains that about 70% of 
the Hispanics in this country are Mex-
ican, and that hasn't changed. And if 
70% of the people want chocolate, 
they're going to get chocolate." 
The strength of the genre is appar-

ent on the Billboard charts. From 
February 2002 through January 2003, 
110 of the top 200 titles on the Latin 
album chart were regional Mexican. 
This issue, all seven best-selling titles 
on the Top Latin Albums chart are by 
regional Mexican artists. 
Those numbers are consistent 

with official figures on Latin ship-
ments by genre. Some 55% of all 
product shipped in 2002 was region-
al Mexican, compared with 33% for 
pop and 12% for tropical, according 
to the Recording Industry Assn. of 
America (RIAA). 

But in retail value, regional Mexi-
can product constituted only 49% of 
U.S. Latin sales in 2002, compared 
with pop's 38% and tropical's 14%. 
That's because regional Mexican 
releases are priced lower than other 
Latin titles, in part a result of compe-
tition from professional pirates. 

Piracy disproportionately affects 
Latin music—more than 25% of all 
confiscated product is Latin, accord-
ing to the RIAA—and is particularly 
damaging for regional Mexican titles. 
Many of the pirated goods are sold at 
swap meets and flea markets, hotbeds 
of illegal CDs. In addition, in Califor-
nia—the biggest market for regional 
Mexican music—U.S. releases com-
pete with cheaper Mexican imports. 

"Our artists are selling 30% of what 
they would have sold before," says 
Frank White, VP of operations/direc-
tor of promotions for Balboa Records, 
whose acts include Joan Sebastian 
(who won the ASCAP songwriter of 
the year award) and the Grammy 
Award-winning Banda Cuisillos. As a 
result, White says the label hopes it 
can succeed at "motivating the mar-
ket in special ways." 
Among these is the repackaging of 

old catalog into aggressively priced 
compilations. The most successful is 
a collection of three-CD packs that 
Balboa wholesales at $6.50 and that 
can retail for as low as $9.99. "At 
$3.33 a CD, that's cheaper than the 
pirates," White says. "And we're mov-
ing close to 250,000 copies per month 
of these special three-packs." 

Balboa is not alone. Through its 
regional Mexican imprint WEA Mex, 
Warner Music Latina is also turning 
to its catalog for revenue. "It's not that 
the companies are putting more 
emphasis on regional Mexican, but 
they're releasing more catalog, and 
regional Mexican product costs less," 
says George Zamora, president of 
Warner Music Latina, which recently 
partnered with Univision Music 
Group for a joint-venture compilation 
featuring tracks by Fonovisa act 
Banda el Recodo and Warner act 
Banda Machos. 

Regional Mexican product indeed 
costs less to produce and market. 
And, unlike more fickle pop cus-
tomers, regional Mexican buyers are 
considered loyal fans who stick with 

such acts as Sebastian, Vicente Fer-
nández, Banda el Recodo, and Los 
Tigres for 10, 20, or 30 years. 

That's clear on the current Bill-
board Top Latin Albums chart, where 
Los Bukis, a romantic Mexican grupo 
that disbanded in 1995, has three 
albums, including the No. 1 title. All 
three discs are on Fonovisa. 

In fact, an astounding 28 titles on 
the Billboard Top Latin Albums chart 
this issue are regional Mexican corn-
pitations—not including live albums 
or tributes—and 20 of those titles 
come from Disa, Fonovisa, or Univi-
sion, which have upped their compi-
lation output and created brand-
name collections. 

Behar says that mining the catalog 
is inevitable at a time when pirates 
have access to the same music. 
"There are millions of records to be 
sold," he says, "and if we don't sell 
them, somebody will." 

But even as labels are looking to 
their pasts for regional Mexican 

profit, they are working on develop-
ing new sounds that are still an-
chored in tradition. "Not only is the 
trend of using regional Mexican 
songs in compilations increasing, 
but more artists are covering Mexi-
can standards and being successful," 
says Olga Cardona, creative director 
of the U.S. Latin region for BMG 
Music Publishing, which adminis-
ters the catalog of Juan Gabriel, 
among others. More important, she 
says, the approach to these covers is 
decidedly progressive. 

Recent examples include Juan 
Gabriel's "No Tengo Dinero," the first 
single from 4, the current album by 
A.B. Quintanilla III Presents Kumbia 
Kings (EMI Latin). The track, which 
features Juan Gabriel and rock band 
El Gran Silencio, has spent 12 weeks 
in the top 10 of the Billboard Hot 
Latin Tracks chart. Quintanilla says, 
"We appeal a lot to the younger audi-
ence, but I also wanted to get more 

respect from the older audience." 
For some longstanding groups, 

such as 35-year-old Banda el Recodo 
or 27-year-old Liberación, a similar 
strategy has meant a change in look 
and personnel without significant 
alteration of the music. 

At the other end of the spectrum 
is a batch of new acts, including 
Akwid and Los Jardineros, that 
aggressively mix banda or norteño 
with rap. Several are being devel-
oped by former Fonovisa head 
Guillermo Santiso through his new 
Headliners label, in hopes of creat-
ing a wave of excitement similar to 
that generated by the quebradita, a 
regional Mexican dance craze from 
the 1980s. 

"There are at least seven labels that 
have new product that mixes rap and 
hip-hop with Mexican roots," says 
Eddie León, VP of programming for 
Lieberman Broadcasting and a Span-
ish Radio consultant through his 
own company, Radio Ideas. Among 
Leon's clients is KBUE "La Que 
Buena" Los Angeles, which plays 
many local acts and whose program-
ming appeals to a younger audience 
that is drawn to such hipper, harder-
edged acts as Lupillo Rivera and 
Jessie Morales. 

Even though Que Buena's pro-
gramming is in Spanish, León calcu-
lates that more than 50% of his lis-
teners speak English. And with 
hip-hop being a favored style among 
younger Latino listeners, something 
like "Mexican-American rap" was 
bound to happen. 

At the same time, several regional 
Mexican acts are recording pop ver-
sions of their songs in an effort to 
expand into other markets, while pop 
acts continue to record regional Mex-
ican versions of their hits. 
The pop/regional Mexican cross-

over can work beautifully, as it has 
with Latin pop singer Pilar Montene-
gro. But such crossover attempts can 
also sound forced. 

"There are artists who have in-
credible arrangements in their Mexi-
can versions, but they still sound 
pop," KLNO/KVXX/KESS Dallas PD 
Herminio "Chayan" Ortuno says. "I 
would never program a pop artist on 
my stations." He says that Montene-
gro was an exception, because she was 
a newcomer with no established tra-
jectory in either genre and her ar-
rangements were authentic. 

Several soon-to-be-released new 
female acts—among them Jimena 
(Crescent Moon), Litzy (BMG), and 
Betzaida (Fonovisa)—are being 
launched as hybrid acts, with pop and 
regional songs in their debut albums. 
They follow on the heels of young 
Tejano singer Jennifer Peña, whose 
2002 breakthrough album, Libre 
(Univision), was well-received in the 
Latin pop market. 

These performers present a young-
er. hipper image of regional Mexican, 
distinct from the vision of big hats, 
big boots, and big mustaches that has 
long been associated with the music. 
Still, the perception of the genre has 
not necessarily changed on the East 
Coast, where tropical and pop still 

dominate the landscape. 
In Miami, home to the nation's 

two major Spanish-language TV net-
works—Univision and Telemundo— 
regional Mexican music has only 
recently made an entrée onto many 
of the national shows. A publicist 
says, "None of the producers is Mex-
ican, and frankly, they just don't 
know who many of these acts are or 
how big they are." 

A PROBLEM OF IMAGE 
The image problem has long 

hounded the genre. For example, 
with very few exceptions, regional 
Mexican music has been absent 
from the Grammy and Latin Gram-
my stage, as well as from all the 
worldwide buzz generated by the 
Latin explosion. 

"There's always been an important 
Mexican market, even in New York 
and on the East Coast," says Rogelio 
Macín, head of the Los Angeles-based 
regional Mexican division of indie 
label Mock & Roll. "But when other 
genres have seen a bonanza and have 
grown, they've shrouded the exis-
tence of the Mexican market. And 
because most [U.S.] record executives 
aren't Mexican, it's hard for them to 
administer and market popular Mex-
ican music." 

In the past year, however, several 
major labels have made a concerted 
effort to expand their regional Mexi-
can reach. Sony Discos has signed dis-
tribution deals with several West 
Coast indie labels, while Universal 
Music Latino tapped former GM 

Gilberto Moreno to restructure its 
regional Mexican division. Universal 
also distributes product from Mor-
eno's label, Musimex. And UMVD has 
picked up distribution of Univision, 
the biggest-selling label in regional 
Mexican. 
EMI Latin USA, which has long had 

a strong regional Mexican presence, 
is stepping up marketing and promo-
tional efforts for its major acts. For 
example, for their current album, 
Kumbia Kings had a strong push to 
radio—where they had never had 
major play—as well as backing for a 
TV campaign. 

Citing the success of Kumbia 
Kings and Intocable, as well as catalog 
reissues from Selena—the original 
regional Mexican/pop crossover suc-
cess—EMI Latin USA VP/GM Miguel 
Trujillo says, "With those artists who 
were strong in the central region, our 
goal was to grow their market base, 
and we planned it carefully." 
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0.C.'s Local Talent: 

It's Not Just Ska Anymore... 
BY CRAIG ROSEN 

0
 range County stalwarts 
such as No Doubt, Social 
Distortion and the Off-

spi ing may have graduated from 
the local dub scene to theaters and 
arenas, but a new crop of upstarts 
and seasoned veterans are draw-
ing crowds at clubs throughout 
Orange County. While 0.C.'s most 
recent success stories are primarily 
influenced by punk and ska, the 
current bands to watch range 
from a blues-rock veteran to main-
stream rockers and a multi-ethnic 
funk ensemble. 

"I think the Orange County 
music scene is bursting with talent. 
I believe it always has been," says 
Linda Jemison, the former owner 
of local club Linda's Doll Hut, who 
remains one of the scene's guiding 
lights. 
Sean Striegel, the talent buyer for 

the House of Blues in Anaheim, 
concurs. "With the current crop of 
local bands now starting to step it 
up and get to the next level, I'm 
excited to see what's going to hap-
pen in the next few years," he says. 

Here's a rundown of some of the 
acts to watch in Orange County: 

This three-year-old quartet 
with two independent albums 
under its belt was named best 
live band and 
best indic band 
at the 2002 
Orange Count 
Music Awards. 
Guitarist Bryan 
McIntyre notes, "Our writing is 
kind of pop-oriented, but the 
live music is very dynamic and 
intense. We get compared to 

Led Zeppelin and the Who." 
Giving the band its pop sensi-

bility is singer/guitarist Chris Paul 
Overall's love of singer-songwriters. 
"He's really into Jeff Bucldey and 
Elliott Smith," adds McIntyre. 
Although the band recently 

relocated to Long Beach, it con-
tinues to maintain close ties to the 
O.C. scene. "We're still very much 
a part of what's going on in 
Orange County," says McIntyre. 
"That's where we started getting 
our following and where we still 
play 70% of our shows. It's a tight-
knit community. The club own-
ers, promoters and the other 
bands are fantastic." 

WALTER TROUT h THE RADICALS 
Since at riving in Orange (:ouit-

ty in 1974, this veteran Wiles 
rocker has watched the scene go 
through its share of trends. " I've 
seen it when it went through a 
country phase and when it went 
through a disco phase," he says. 
Trout's gritty brand of blues-rock 
has outlasted them all, garnering 
accolades in 0.G (best blues/R&B 
/rap act at the 2002 Orange 
County Music Awards) and Los 
Angeles (best guitarist and best 
independent album, 2001 L.A. 
Music Awards). In addition, in 
1993, he came in sixth, tied with 
Queen's Brian May, on a poll of 
the top 20 guitarists conducted by 
the Bob Harris Show on BBC1. 
While Trout tours up to eight 

months a year in Europe and 
throughout the U.S., when he 
returns home you can catch him 
playing weekend nights at Perqs 
in Huntington Beach. When 
Trout calls the club "home," he's 
not joking. He used to literally live 

Continued on page 22 

A Slice Of California 
Counter Culture 

Sleepy Suburbia Wakes Up The Punk Scene And Stirs Up Ska 

BY WES ORSHOSKI 

Raving about the 
enthusiastic and tight-
knit Orange County 
punk-rock scene of the 
late '70s and early '80s, 
Social Distortion bassist 
John Maurer fondly 
recalls his band's early 
days and the backyard 
and garage parties 
played during the era 
by the likes of Social D, 
Middle Class and the Mechanics. 
In doing so, he's reminded of a 
benchmark moment in the histo-
ry of the expansive region's musi-
cal legacy. 

"I can remember back, gosh. it 
must have been like 1980, 1981," 
Maurer says, "we were going up 
to Hollywood; we're driving in 
our friend Sherry's car, and we're 
listening to [influential local radio 
show] Rodney on the ROQ, and 
[Social Distortion's debut 7-inch] 
'1945' came on, and we're al/just, 
like, 'Whoaaaaaaar I looked over 
at [frontman] Mike [Ness], and 
he's just got this ear-to-ear grin 
on his face, just, like, 'Wow!' I 
think that was the first time we 
heard Social D on the radio." 
Making the airwaves—especially 

on the soon-to-be internationally 
revered Los Angeles-area alt-rock 
station KROQ—solidified the 
dawn of a new era in popular 
music emanating from this 31-city 
strong, 798-square-mile stretch of 
suburbia lying south of Los Ange-
les and north of San Diego. 

Planting the seeds Woo left): No Debt, Mike Ness of Social Distortion, the üttsp7ing 

THE EARLY DAYS 
Prior to 1980, the infamously 

Republican O.C. was, in musical 
terms, known mostly as the home 
to Jackson Browne, the Nitty 
Gritty Dirt Band and the Right-
eous Brothers. It's also recog-
nized as the birthplace of the elec-
tric guitar—the Fender company 
originated in the city of Fullerton. 
But that was really about it—that 
is, until the punk explosion of the 
late '70s gave rise to such local 
products as Social D, the Adoles-
cents and T.S.O.L. 

In the paso 20 years—and espe-
cially over the past decade-
0.C.'s stamp on the mainstream 
has been enormous: Among the 
multimillion-selling pop, rock 
and metal artists to emerge from 
such cities as Irvine, Newport 
Beach, Orange, Anaheim and 
Huntington Beach are the Off-
spring, Rage Against the 
Machine, Korn, Slayer, Sugar Ray 
and the county's most-celebrated 
export, No Doubt. 

In the meantime, it has become 

known as ground zero for one of 
the biggest and most unique 
rockabilly scenes in the country 
and perhaps the most influential 
modern ska scene in the U.S. 
But, more than anything else, this 
strip-mall-laden chunk of the 
Golden State, which counts Dis-
neyland as its top attraction, is 
known in the music world as 
Mecca for Southern California 
punk rock. 

POLITICS OF PUNK 
"Punk-rock-wise, Orange Coun-

ty is kind of the epicenter—more 
than Los Angeles or San Diego— 
for what musically and culturally 
goes on in Southern California," 
says Rich Egan, president/owner 
of L.A.-based Vagrant Records. 
"Certainly, pop-punk came out of 
Orange County. And [over the 
years] whether a band was techni-
cally from Orange County or not 
didn't matter; for me, once you 
were big in Orange County, that 
was the stamp of approval in the 

Continued on page 22 
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upstairs from the club. 
Trout's latest album, 2001's Go 

the Distance, was released by Ger-
man label Ruf Records. His ties to 
the 0.C. scene are evident on the 
front cover—he and his band, the 
Radicals, are pictured beneath the 
Huntington Beach Pier. 

RICIANAN 
This foursome is fronted by Jay 

Buchanan, whose ethereal vocals 
have been compared to the late 
Jeff Buckley. All Understood, due 
this summer on Ultimatum Music, 
was named one of the best albums 
of 2003 in a tongue-in-cheek piece 
by the O.C. Weekly months before 
its release. 
Jay Buchanan came to Orange 

County six years ago from Red-
lands, Calif., after being impressed 
with bassist Todd Sanders. "He 
was playing with this other band, 
Ruby Diver, and I came and stole 
him," he says. 
When the band first started mak-

ing noise on the O.C. scene about 
two years ago, " It was all emo, 
hardcore and ska, which Orange 
County is famous for," Buchanan 
says. "Now there's this network of 
melodically oriented bands." 
Buchanan notes that the band's 

acoustic-driven music and his 
emotional vocals draw frequent 
comparisons to Buckley. "The best 
description I've heard is American 
soul with a little bit of blues, but 
not too bluesy, and a little bit of 
jazz, but not too jazzy." 

NATURAL AFRIIISIAC 
This eight-piece, multi-ethnic 

funk unit has been spreading the 
love on the O.C. scene for six 
years with its own headlining 

dates, as well 
as gigs open-
ing for the 
likes of Her-
bie Hancock, 

Ozomatli, Digital Underground 
and others. The group has also 
released two EPs, induding 2001's 
Rudiment. 

Vocalist Jamie Allensworth says 
that, while the band enjoys play-
ing the Anaheim House of Blues, 
it frequently travels north to the 
Temple Bar in Santa Monica and 
B.B. Kings in Universal City to 
find gigs. "There's not too much 
of a scene in Orange County for 
our style of music," he says, "but 
we do have some friends in rock 
bands, such as Human Lab." 

Natural Afrodisiac's potent brew 
of funk has garnered frequent 
comparisons to War, which is just 
fine by Allensworth. "We always 

get that compliment," he says. 
"We're influenced by them; our 
music just comes out that way, but 
we're influenced by all kinds. Our 
range is pretty insane." 

SCARLET CHU 
This fivesome have been mak-

ing noise on the 0.C. scene since 
forming in 1998. Its 2001 inde-
pendent release, Worth Waiting Foi. 
was named one of the top 10 

albums of that 
year by the 
Orange County 
Register. The 
band also 

scored Orange County Music Awards 
in 2002 for best pop/rock band 
and best song and was nominated 
in both categories again in 2003. 
The band is spearheaded by a 

pair of Jeffs—guitarist Sterzer and 
singer-guitarist Smetana—who 
work together as loan officers and 
also serve as the band's managers 
and booking agents. 

Sterzer says Scarlet Crush has 
‘'massive crossover appeal. Six-, 16-
and 60-year-olds love our songs," he 
says. "We're not Green Day, where 
we have a sound that appeals only to 
a specific demographic. We have 
songs that sound like a cross 
between Green Day and the Beatles, 
and others that sound like Crowded 
House and Matchbox Twenty" • 

e 
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A SLICE OF CULTURE 
Continued from page 21 

punk-rock world." 
And that's all sort of happened 

rather naturally. In addition to 
0.C.'s punk-rock roots being plant-
ed by the likes of Social D, so much 
of what is now associated with punk 
these days—like skateboarding and 
surf and skate style—is all very 
much a part of the area's youth cul-
ture. The punk-championing Vans 
Warped Tour—the all-day music 
and action-sports festival that tours 
North America each summer— 
perhaps reflects the youth culture 
of no region better than Orange 
County, birthplace of many of the 
most popular surf and skate cloth-
ing and accessory manufacturers 
(including Vans and Volcom), some 
of which have even launched record 
labels. 

All of this is at least somewhat 
traceable to the wake left by Social 
D, the Adolescents and T.S.O.L. 
The members of the Offspring, 
for example, often recount how 
they formed their band after 
catching a mid-'80s Social D show 
in Irvine. While he notes that, in 
its early days, the group was much 
more influenced by the likes of 
Fishbone and the Red Hot Chili 
Peppers, early No Doubt saxo-
phonist Eric Carpenter notes, "I 
think all of us were aware of those 

bands and inspired by their spirit— 
the idea of starting a band in an 
0.C. suburban garage or crappy 
rehearsal joint and making music 
that might mean something to 
our generation, fighting the 
image of O.C. as a hub of right-
wing conservative uptightness." 
The political climate and the 

very suburban atmosphere of 
O.C. has probably played as inte-
gral a role in its presence on the 
musical landscape as anything 
else. The punk championed here 
seems somewhat of a reaction to 
the county's politics and its "very 
suburban and upper-middle-class 
ideals," says Egan. 
The politics that have shaped 

the live-music scene over the years 
are also one of the many things 
that makes the music coming from 
0.C. unique. Another, of course, 
is the warm weather and proxim-
ity to the Pacific Ocean. 0.C., with 
its year-round sun, is one of the 
few places in the country where 
the tropical rhythms of ska could 
resonate so perfectly. And where 
else in the U.S. is there an area so 
suited to the year-round driving— 
and showing off—of classic cars, 
which is so much a part of the 
rockabilly culture? 
As the '80s drew to a close, and 

the county's punk bands either 
fell apart or evolved, the area had 

Continued on page 24 
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NEDERLANDER 
CONCERTS 

Nederlander celebrates 10 successful years 
with the Arrowhead Pond of Anaheim and welcomes 

an important new addition to the family... The Grove of Anaheim. 
Providing the very best in entertainment. It runs in the family. 
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ORANGE COUNT 

Venues Blossom Into A 
Burgeoning Scene 

BY SUSANNE AULT 

WI ) ile likely tu stay in the shadow 
( )f flashier neighbor Los Ange-
les, the Orange County tour-

ing market has brightened. 
In the span ofjust two years time 

within the 0.C. city of Anaheim, 
House of Blues opened a new 
nightclub, the Arrowhead Pond 
debuted a deluxe theater within its 
arena complex, and Nederlander 
signed on as exclusive talent book-
er for the Grove of Anaheim. Plus, 
the Pacific Amphitheatre in nearby 
Costa Mesa is scheduled to host the 
Orange County Fair's concert series 
in July, the first time the venue has 
hosted live music in 10 years. 

It was not so long ago that limit-
ed builrfinq r.br);•.-es in O.C. led its 
residents to frequently travel to 
L.A. to see shows. The distance 
between downtown L.A. and 
the heart of O.C. is just 25 miles, 
but rush-hour traffic can make it a 
two-hour journey. 
"For a long time, there were no 

venues [in 0.C.]. There was very lit-
tle live music that you could see," 
recalls Jim Guerinot, partner at 
Rebel Waltz, which manages sever-
al 0.C.-bred acts, including No 
Doubt, the OfEspring and Sorial Dis-
tortion. "When bands come in, they 
will still have to play LA—so much 
of the music industry and media 
centers are there. But between the 
Grove, HOB and Chain Reaction [a 
five-year-old all-ages club], there is 
a vibrant dub scene." 

"I think O.C. is clearly affluent, 
and there still is growth here [a 
21% population increase between 
1990 and 2001, according to U.S. 
Census figures]," says Adam Mil-
lar, GM for the Grove, which he 
thinks is a major factor spurring 
the uptick in concert action. 
Proving the area is packed with 

music fans, Hodges reports that 
between 11% and 20% of ticket 
sales at HOB-operated Universal 
Amphitheatre in Los Angeles come 
from O.C. buyers. 
Currently interested in the Pacif-

ic Amphitheatre, since it is expect-
ed to continue to present 18,000-
capacity concerts after its fair series, 
HOP. Cencerts executive VP Alex 
Hodges says, "We're going to take 
a look and see if we can do some 
shows. This is a good venue to 
come back on the scene." 

Nederlander's goal for the 1,200-
to- 1,700-seat Grove is to produce 
120 concerts a year—more than 
double the theater's output prior 
to November, when it served as 
mainly a corporate party location. 
Regarding the collective drive to 

expand 0.C. music offerings, Millar 
adds, "Shows that are coming 
through are selling very well. You 
have a huge, affluent population 
buying tickets and selling out shows." 
Though relatively a new kid on 

the music block, the Grove has 
brought in such top-notch, sold-
out shows as Queens of the Stone 

Age and the Pretenders. 
Fledgling 0.C. bands are partic-

ularly grateful for Chain Reaction, 
says talent buyer John Halperin, 
because it serves as a convenient, 
local spot to work performance 
kinks out. The all-ages, no-alcohol 
club, which helped break pop 
punk group Something Corporate, 
has cemented its popularity over 
the last few years, moving from 
operating solely on Fridays and 
Saturdays to seven nights a week. 
Sean Striegel, talent buyer for the 

1,000-seat HOB Anaheim, says his 
main goal for the dub was to deliv-
er variety to 0.C. The region has 
been a bastion for punk rock for 
years, but there have been few places 
hosting hip-hop talent. With 
Striegel's guidance, rappers Wu-
Tang Clan, KRS-One and Jurassic 5 
have all played 0.C.'s HOB outpost. 
"We wanted to showcase things 

that haven't been done before. And 
hip-hop has done great business," 
Striegel explains. 
Over the last couple of years, 

Striegel has noticed a "definite 
change" within artist ardes, "where 
there's more of an awareness of the 
touring market in O.C. It's a desti-
nation in routing—not just a filler 
date [between bigger cities]." 
HOB's Hodges adds that lineups 

for both HOB Los Angeles and 
HOB Anaheim dosdy mirror each 
other. Two of the hottest summer 
2003 tours—the Dixie Chicks and 
Fleetwood Mac—are set to play 
both L.A.'s Staples Center and 
Anaheim's Pond in July, notes 
Pond GM Tim Ryan. 
Ryan explains, "I think that, in 

O.C. as a whole, you can play out-
doors, indoors... 0.C. now has the 
right-size venue for every possible 
act." • 

A SLICE OF ORANGE 
Continued from page 22 

little presence on the national 
music scene. But, in the early 
'90s, as the Offspring began to 
explode, 0.C.'s ska and rockabil-
ly scenes began to blossom. 

In 1994, promoter Bill Hardie 
founded what has become an O.C. 
institution: the annual Hootenan-
ny rockabilly festival, which has 
gained international recognition for 
its always-hip pairings of such artists 
as the Cramps and Buck Owens. 

In the late '90s, as No Doubt 
began charming the masses, along 
came major-label deals for fellow 
O.C. ska peddlers Save Ferris, 
Reel Big Fish and the Aquabats. 
Today, the music coming out of 

O.C. suggests that the scene is still 
evolving while remaining unique. 
While there was a time when 
punk and metal were seemingly 
never allowed to cross paths, such 
rising local acts as emo/metal out-
fit Thrice are fusing both effec-
tively and unapologetically. 
"Starting out, we kind of 

bounced between the emo scene 
and the punk scene and the hard-
core scene and just played in front 
of a bunch of different audiences," 
says Thrice drummer Riley Breck-
enridge. "And I think that's kind of 
a testament to how strong music is 
in Orange County." 
Whether it's due to a lack of 

many things to do, the famed acts 
that have emerged from the area, 
or the bands willing to work hard 
and tour, Jon Halperin, talent 
buyer at local club Chain Reaction, 
says there's something special 
about 0.C.'s scene: " It's like a 
whirlwind that just keeps sucking 
up more kids." • 
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ACL Ups The Ante 
More Acts, Stages Added To Texas Music Fest 

BY RAY WADDELL 

A successful debut run in 2002 
has led producers to reprise and 
expand the Austin City Limits (ACL) 
Music Festival, set for Sept. 19-21 
in the Texas capital's Zilker Park. 

Produced once again by Capitol 
Sports & Entertainment (CSE), 
the ACL Music Festival is named 
for the PBS mainstay Austin City 
Limits, which is billed as the 
longest-running music show in 
the U.S. The series is known for 
showcasing a wide range of talent 
and has credibility with both 
artists and music fans. 

Now the festival boasts similar 
credibility, reflected in this year's 
lineup. It includes R.E.M., Al 
Green, Liz Phair, Ben Harper, 
Nickel Creek, Rosanne Cash, Jack 
Johnson, String Cheese Incident, 
Lucinda Williams, Patty Griffin, 
Los Lobos, Mavis Staples, Alejan-
dro Escovedo, Robert Randolph, 
Ween, G. Love & Special Sauce, 
Pat Green, Galactic, Steve Earle, 
0.A.R., Yonder Mountain String 
Band, Gomez, and Spoon. In total, 
the festival will host about 115 acts 
on eight stages, an increase from 
six stages and 70 acts in 2002. 
The first festival drew about 

75.000 during its two days and 
grossed about $ 1.2 million, with a 
lineup that included Wilco, Emmy-
lou Harris, Ryan Adams, James 
McMurtry, the Jayhawks, Griffin, G. 
Love. Green, and many others. 
"We saw tremendous success 

last year, not just in ticket sales and 
numbers but in everything it did 
for the city and Austin City Limits," 
says Charlie Jones, director of 
CSE's music division. "This year we 
increased our talent by adding 
another day, and we're spending 
more on headline entertainment." 

Talent is booked by Charles 
Attal, an Austin-based buyer who 
works some 470 shows per year 
across Texas. He says putting a 
lineup together for 2003's festival 
was much easier with a successful 

run on the books. "This year I had 
a lot more time," Attal says. "I was 
able to pull out grids and place 
things where I thought they 
should be placed." 

Attal had faced booking an un-
known entity in 2002. "I had to sell 
it last year and get people to buy 
into the idea," he says. "A couple 
of agents got it right away, and all 
the agents and bands that came in 
loved it. This year, they were call-
ing us." 
Three-day passes are $65 for 

early birds and $75 for those who 
buy them later. 
A near-flawless run in 2002 went 

a long way toward branding the 
event for long-term status. "For our 
first year, last year couldn't have 
been much better—except on the 
first day we had about 20,000 more 
people than we expected, so there 
were some long lines," Jones admits. 
"We're over-prepared this year." 
That is probably a good idea, 

considering early projections. "I 
think we can get 70,000 per day, 
based on the read I'm getting," 
Jones says. "Last year, before we 
announced the bands or did any 
advertising, we did an e-mail blast 
to let people buy two-day passes so 
we could feel it out, and we did 
1,300 tickets. This year we did the 
same thing and limited it to 3,000, 
and they were gone immediately." 

The concept of the festival was 
to produce an event that capital-
ized on Austin's reputation as a 
vital music town. Collaborating 
with the TV show came about via 
a joint effort between Jones, the 
board of directors of local PBS sta-
tion KLRU, and the Austin parks 
and recreation department and 
mayor's office. 

Sponsors include local grocery 
store HEB, along with Heineken, 
Austin Ventures, Schlotzke's, and 
a local law firm. Last year the title 
sponsor was Chevy, although that 
has not been finalized for the 
2003 event. 

But Jones says the Austin Con-
vention and Visitors Bureau (CVB) 
is very much on board. "The CVB 
is more involved in working with 
the hotels and setting up packages. 
When most cities do something 
like this, hotels jack up the rates. 
Here, the hotels are joining 
together and cutting rates. Of 
course, if they all sell out, they'll 
probably jack it up next year." 

Jones thinks the festival is on its 
way to becoming an Austin insti-
tution. "From the feedback I'm 
getting from the general public, 
the bands, everybody with the city, 
and KLRU, we expect to be around 
another 10-20 years." 

Not All Tours Return In 2003 
BY SUSANNE AULT 

LOS ANGELES—With veterans Vans 
Warped and Ozzfest, plus the return-
ing Summer Sanitarium trek and Lol-
lapalooza, this summer has plenty of 
multi-act concert choices. 
But the coming months could 

have been even more melodic. Some 
festivals, such as Area, are not return-
ing in 2003. And with no talent con-
firmations, it is questionable whether 
a sophomore edition of the Jeep 
World Outside Festival will roll out 
as planned. 

Last year's lower-than-expected 
ticket sales for these tours contributes 
to their no-go and/or on-the-bubble 
status. Vans raked in record grosses in 
2002 (Billboard, Aug. 30, 2002), and 
Ozzfest became the only festival to land 
among the top 25-grossing tours last 
year (Billboard, Dec. 28, 2002), so both 
were safe bets to return. 

But according to figures reported to 
Billboard, Moby's 2001 introductory 
Area fest drew more on a per-show 
average basis than its follow-up last 
summer with David Bowie on the bill 
($468,040 in 2001 vs. $394,601 in 2002, 
a 16% decrease). In its inaugural year 
last July, the Sheryl Crow-led Jeep tour 
grossed an average of $ 196,354 per 
show and filled slightly less than 50% 
of its available capacity over 25 shows. 

"It was OK for ticket sales," Clear 
Channel Entertainment (CCE) tour-
ing VP Gerry Barad says of CCE's deci-
sion as Area's national promoter to 
bench the tour for now. He feels atten-
dance levels sagged for Area: 2 because 
"the dance/electronic portion [a major 
component of the fest], that type of 
music was hurting" when the punk-
themed Vans Warped tour and the 
metal-themed Ozzfest proved more 
popular. "When you start mixing dif-
ferent genres of bands, you run the risk 
[of them not really complementing 
each other]." 

Future incarnations of Area are pos-
sible. Barad says, "We'll definitely look 
at next year," but he thinks " it's too 
early to tell" if that will indeed happen. 

SO MANY TOURS, SO LITTLE TIME 
Kevin Lyman, tour producer at 

Immortal Entertainment—which is 
behind the Vans franchise—adds that 
most of the time, the reason a concert 
series does not return is because of 
ticket sales. "For some of these pack-
ages, though," he continues, "it's hard 
to get talent, because there are so 
many options [for acts during the 
same time]." 

Organizers say that the prolifera-
tion of summer 2003 road trips locked 
up many of the available performers 
and surely curbed some tour reprisals. 
As well as such headliners as Ozzy 
Osbourne and Korn for Ozzfest and 
Jane's Addiction and Queens of the 
Stone Age for Lollapalooza, other big 
names trekking across the U.S. 
include Metallica, Linkin Park, and 

Limp Bizkit for Summer Sanitarium 
and Aerosmith and Kiss for their own 
double-bill tour, opened by Saliva. 
Other high-profile acts busy with their 
own solo jaunts include Dixie Chicks, 
Fleetwood Mac, the White Stripes, 
Pearl Jam, and Beck. 
Lyman also oversaw much of the 

first edition of the Sprite Liquid Mix 
fest, which starred, among others, 
Jay-Z, 311, and Hoobastank. Faring 
relatively better than Jeep, Sprite 
reported to Billboard an average of 
$221,895 in grosses and filled about 
60% of its total available capacity over 
15 shows. Lyman says Sprite is retun-
ing, but at press time he did not have 
any confirmed acts. 

Sources say CCE does want to rev 
up a second Jeep outing. The official 
tour Web site currently says a 2003 
run is coming soon. But, like Lyman's 

negotiations with Sprite, Jeep and 
CCE apparently cannot come to 
terms on who will be the participat-
ing star power. 
The Eminem-fueled Anger Man-

agement tour did a bang-up job in 
2002, averaging $507,797 per show 
and filling 87% of its total available 
capacity over 28 shows. But Eminem 
is playing only two U.S. shows—at 
Detroit's Ford Field July 12 and 13— 
before calling it quits for the sum-
mer, and it apparently is putting a 
damper on a 2003 Anger Manage-
ment series. Cara Lewis, Eminem's 
booking agent at William Morris 
Agency, declined to comment. Yet 
Eminem and 50 Cent are paired 
under the Anger Management name 
for several June European dates. 
On a related note, CCE's focus on 

resurrecting Lollapalooza after a five-
year layoff also cut into its time and 
resources for putting together a third 
Area bill. "There's competition no 
matter what part of the live-enter-
tainment business you're in," says 
Brad Wavra, CCE VP of touring and 
the go-to executive for Lollapalooza. 
"[Mounting Lollapalooza] was one of 
the factors ... leading to Area being 
out of synch for this year." 

Barad agreed that talent booking was 
fierce for this summer, explaining that 
when "putting together a compelling 
bill, if you're not getting a lot of inter-
est—people want to do other things— 
that's absolutely going to have some-
thing to do [with going on hiatus]." 

Regarding Lollapalooza, "the sun 
and moon lined up perfectly [to] where 
Jane's Addiction, Queens of the Stone 
Age, and Incubus were all willing to 
play together," Wavra adds, indicating 
that even with all the planning in the 
world, some plain luck is involved 
when firing up tours. 

UNPLEASANT FINANCIAL CLIMATE 
The current economy is also a fac-

tor. Many concert executives admit 
that corporations, which help fund a 
good chunk of festivals through 
sponsorships, are being choosier 
than ever in how they spend their 
endorsement money. "It's a flooded 
marketplace," Lyman says. "Spon-
sorships of tours are definitely an 
issue. Companies are becoming 
smarter and expecting more." 

Not requiring sponsorships was key 
for a second edition of the Cake-front-
ed Unlimited Sunshine tour, says 
Bruce Solar, the group's booking agent 
at the Agency. Modestly routed to 
5,000- and 6,000-seat venues in 
2002—in contrast to the 18,000 and 
17,000 approximate capacities allotted 
for each venue on the Area: 2 and Jeep 
tours, respectively—Unlimited Sun-
shine grossed an average of $76,652 
per show over 16 dates. 

"Cake has never been a band that's 
taken sponsorships," Solar says. But by 
staying on the small side, Unlimited 
Sunshine did not need them. "We 
weren't as expensive as some of the 
other tours. Last summer was a tough 
year in general. And in comparison, we 
did pretty well." 

Solar is fine-tuning a George Clin-
ton spring excursion that involves 
sponsorship. And considering present 
market conditions, "they won't be 
writing a blank check anymore," he 
says of trying to woo participating 
companies. "They want a return." 

Unlimited Sunshine is expanding to 
20-25 dates, keeping to venues that are 
similar in size to 2002's outing, and it 
will start in September instead of bow-
ing in July, as it did last year. Solar says 
support acts for Cake will be an-
nounced soon. 

Looking ahead, Wavra says today's 
financial climate may hurt tours that 
are already set in stone, such as Lolla-
palooza. He admits that ticket sales 
were softer than anticipated in the Mid-
west but hopes they will pick up once 
the tours' summer dates are near. 

"Maybe the customer is looking to 
hold on to cash longer and make deci-
sions closer to the show date. But I 
hope we've given them incentive [to 
purchase tickets] with a great pack-
age," Wavra says. With such acts as 
Queens of the Stone Age on the bill, he 
predicts "a year when Lollapalooza has 
every chance of being a better festival 
than in the past." 

Barad says of festivals that end ur 
taking a breather this summer, "Unless 
you have a bill that you are going to be 
proud of, there's no point in doing it.' 
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VENUE/ GROSS/ 

ARTIST(S) DATE TICKET PRICE(S) 

ftc:›sses 
ATTENDANCE/ 
CAPACITY PROMOTER 

BILLY JOEL & ELTON JOHN Gund Arena, $2.187.660 19,777 Clear Channel 
Cleveland $195/545 sellout Entertainment 
April 15 

BRUCE SPRINGSTEEN & THE E Bell Centre, S1,316,961 16,581 Gillett Entertainment 
STREET BAND Montreal ($1,906,815 Canadian) sellout Group, House of Blues 

April 19 $79.43 Canada 

YANNI United Center, $895,793 12,491 Danny O'Donovan, 
Chicago $79.50/$49.50 sellout Concerts West 
March 28 

TIM McGFtAW Xcel Energy Center, $835.370 15,788 Frank Prods., Game Inc. 
St. Paul, Minn. $60/545/$35 sellout 
April 12 

JIMMY BUFFETT Cynthia Woods Mitchell $765,798 15,841 Clear Channel 
Pavilion, The Woodlands, Texas $86/$36 sellout Entertainment 
April 15 

TIM McGFtAW Bradley Center, $752,875 15.145 Frank Prods., Game Inc. 
Milwaukee $60/$45/$35 sellout 
April 11 

TIM McGFtAW Kemper Arena, $706,356 13,342 Clear Channel 
Kansas City, Mo. $59.75/1139.75 18,466 Entertainment. The 
April 13 Messina Group 

TIM McGRAW New Orleans Arena, $593,961 12,429 Beaver Prods. 
New Orleans $59/$39/$29 13,500 
April 21 

CHER, TOMMY DRAKE MetrePark Arena, $586,193 8,254 Clear Channel 
Billings, Mont. 579.50/$59.50 8,530 Entertainment 
April 16 

TIM McGRAW Ford Center, $583,103 11,347 Beaver Prods. 
Oklahoma City $59/$39/$29 12,000 
April 27 

CHER, TOMMY DRAKE Bismarck Civic Center, $538268 7,728 Clear Channel 
Bismarck, N.D. $76/556 7,768 Entertainment 
April 17 

YANNI FleetCenter, $496,952 7,966 Danny O'D  
Boston $79.50/$49.50 10,173 Concerts West 
April 3 

A R RAHMAN, UNITY OF LIGHT Nassau Veterans Memorial $471,793 10,146 Bharat Jotwani 
Coliseum, Uniondale, N.Y. $153/$103/$53/$28 14,600 
March 29 

PEARL JAM, SLEATER-KINNEY Alltel Pavilion at Walnut $423,004 10,472 Clear Channel 
Creek, Raleigh, N.C. $44/.538 19,952 Entertainment 
April 15 

KENNY CHESNEY, KEITH URBAN, The Pyramid, $401,782 9,685 TEA Entertainment The 
DEANA CARTER Memphis 845.50/$39.50 17,531 Messina Group 

April 25 

YANNI Mohegan Sun Arena, $401,503 5,882 Danny O'Donovan. 
Uncasville. Conn. $79.50/549.50 6,930 Concerts West 
April 2 

KENNY CHESNEY, KEITH URBAN, UMB Bank Pavilion, $388,729 14,434 Clear Channel 
DEANA CARTER Maryland Heights, Mo. $49.75/$19.75 20,964 Entertainment, The 

April 26 Messina Group 

PEARL JAM, SLEATER-KINNEY AmSouth Amphitheatre, $365,870 9,090 Clear Channel 
Antioch, Tenn. $44/$38 17,269 Entertainment 
April 18 

PEARL JAM, SPARTA Ul Assembly Hall, $365225 10,435 Jam Prods. 
Champaign, III. $35 sellout 
April 23 

PEARL JAM, SLEATER-KINNEY Verizon Wireless Amphitheater, 5353,598 9,392 Clear Channel 
Charlotte, N.C. S44/838 18800 Entertainment 
April 16 

YANNI Mellon Arena. $352,163 7291 Danny O'Donovan, 
Pittsburgh $67.50/$39.50 9,201 Concerts West 
March 22 

KENNY CHESNEY, KEITH URBAN, Venzan Wireless Amphitheater, $352,057 12.308 Clear Channel 
DEANA CARTER Bonner Springs, Kan. $49.75/$20 18,000 Entertainment. The 

April 27 Messina Group 

DEF LEPPARD, RICKY WARWICK Beacon Theatre, $349,062 8,513 Clear Channel 
New York $46436 three sellouts Entertainment 
April 10-12 

GAITHER HOMECOMING Birmingham Jefferson Convention $340,625 15,239 Clear Channel 
Complex,Simtinghem, Ala. $29.50/516.50 sellout Entertainment 
April 12 

YANNI Van Andel Arena, $326,865 5,943 Danny O'Donovan, 
Grand Rapids, Mich. $55 7,709 Concerts West 
March 27 

AVRIL LAVIGNE, SIMPLE PLAN, GOB Tacoma Dome, $305,025 11,875 Monqui Presents 
Tacoma, Wash. $27.50/122.50 15,295 
April 28 

KENNY CHESNEY, KEITH URBAN Mississippi Coliseum, $295,760 7,472 Yarnell Enterprises. The 
Jackson, Miss. $42.50/$29.50 sellout Messina Group 
April 24 

KENNY CHESNEY, KEITH URBAN, Southeast Texas Entertainment $275,352 8,716 Clear Channel 
DEANA CARTER Complex, Beaumont, Texas 849.50/$29.50 18,095 Entertainment, The 

April 23 Messina Group 

DEF LEPPARD, RICKY WARWICK 1st Mariner Arena, $270,250 6,470 Clear Channel 
Baltimore, Md. 845/$35 11,093 Entertainment 
April 15 

YANNI Blue Cross Arena, $269,975 6,081 Danny O'Donovan, 
Rochester. N.Y. $56.50/$39 7,272 Conceits West 
April 1 

GOOD CHARLOTTE & NEW FOUND Cobo Arena, $268,993 11,340 Clear Channel 
GLORY, LESS THAN JAKE, THE Detroit 527/$24.50 sellout Entertainment 
DISASTERS April 12 

LINKIN PARK, MUDVAYNE, XZIBIT, America West Arena, $255,959 8,828 Clear Channel 
BLINDSIDE, SUPERNATURAL Phoenix 

April 18 
$33.50/$29.50 11,435 Entertainment, in-house 

AVRIL LAVIGNE, SIMPLE PLAN, GOB Conseco Fieldhouse, $255,942 9,193 Clear Channel 
Indianapolis $30/$26.50 12,852 Entertainment 
April 17 

ZZ TOP, TED NUGENT CenturyTel Center, $248.850 6,300 Et Prods. 
Bossier City, La. $39.50 7,500 
April 25 

3 DOORS DOWN, THEORY OF A Mississippi Coliseum, $243,850 9,754 Beaver Prods. 
DEAD MAN, 12 STONES Jackson, Miss. $25 sellout 

April 18 

Copyright 2003, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville 
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615.321-9171 
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Views. 
THE KINGS OF MERCH: The Rolling 
Stones are on a brief break before 
embarking on the European leg of 
their Michael Cohl-produced Licks 
world tour, and it is no surprise that 
they remain the unofficial champion 
tour-merchandise band of all time. 
Norman Perry, whose New York-
based Anthill Trading Co. handles 
tour merch for the Stones, AC/DC, 
Neil Young, and others, plays it close 
to the vest when discussing Stones 
merchandising numbers, but it is 
well-known in the industry that the 
band set the standard. 

So how are those Licks numbers? 
"They are well beyond our forecast," 
Perry says, adding that predictions 
are not overly conservative. "If we've 
always done 'X,' we never forecast 
less than that." 
When it comes to merchandise, 

the Rolling Stones are known for 
variety, numerous price points, 
creativity, and innovation. "We get 
tremendous support from the 
musicians in coming up with 
designs," Perry says. "That's why 
bands like the Rolling Stones do 
so well. It's our job to take the 
vision of the artist through to the 
merchandising." 

Perry believes the band's message 
does not end in the studio or 
onstage. "The Rolling Stones always 
said, 'Let's push the envelope. Let's 
give them what they want and what 
they didn't expect to see.' " 
So are they the kings of tour 

merch? "In terms of sheer numbers, 
clearly the Rolling Stones have per-
formed a lot of concerts over the 14 
years I've been involved, and they've 
played in front of millions and mil-
lions of people," Perry says. "On a 
given night, you might find some-
body in a specific market at a specif-
ic show that might top them. I don't 
know. But over the course of a tour 
or career, I don't think anybody 
could ever come close to the num-
bers they've generated. I wouldn't 
trade a decade with the Rolling 
Stones for a decade with any band." 

A BONNAROO FOR YOU, TOO: The 
lineup for the first Bonnaroo NE 
(Billboard Bulletin, April 28) is set 
for Aug. 8-10 at a 2.000-acre site in 
Enterprise Park at Calverton in 
Riverhead, N.Y. It includes two 
nights of the Dead, along with Dave 
Matthews & Tim Reynolds, Tom 
Petty & the Heartbreakers, Bob 
Dylan. Medeski Martin & Wood, 
String Cheese Incident. Gov't Mule, 
Ween, Yonder Mountain String 
Band, moe., Soulive, Rusted Root, 
Les Claypool's Frog Brigade, Disco 
Biscuits, the X-ecutioners, Yo La 

Tengo, Kings of Leon, Los 
Amigos Invisibles, Cut 
Chemist, Grandaddy, and 
others that are to be an-
nounced. Like its name-
sake in Tennessee, Bonna-
roo NE is produced by 
Superfly Productions and 
A.C. Entertainment. 

Meanwhile, the second 
annual Bonnaroo Festi-
val-set for June 13-15 
on a 600-acre farm near 
rural Manchester, Tenn. 
-sold out in 17 days, 

moving all 80,000 tickets strictly via 
the festival's Web site. The gross is 
estimated to be $ 11 million, with 
tickets priced at $ 119.50, $ 134.50, 
and $ 149.50. On that bill are the 
Dead, Widespread Panic. Emmylou 
Harris, Neil Young & Crazy Horse, 
James Brown, Alison Krauss & 
Union Station, the Flaming Lips, 
the Allman Brothers Band, Ben 
Harper & the Innocent Criminals, 
moe., the Roots, and many more. 
Last year, the first Bonnaroo attract-
ed 75,000 fans and grossed close to 
$9 million. 

PHISH FEST: Other regional jam-
band festivals are cropping up, and 
Phish will resurrect its one-band 
fest-called It this year-Aug. 2-3 
in Limestone, Maine. Is the market 
becoming saturated? "I think 
[some festivals] will depend on a 
local audience to sustain them, 
without expecting people to come 
from far and wide," Phish manager 
John Paluska says. "Our festival is 
so much a manifestation of the 
band's crazy ideas that it is a com-
pletely different vibe and experi-
ence. It is a very specific and fully 
fleshed-out vision." 
And one that is not easy to get to. 

"It's a hike up there," Paluska 
admits. "But our remote location 
acts as a natural filter to eliminate 
anyone that isn't completely into the 
band. By the time they get there, 
they've already had an adventure." 
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R&D/HIP-HOP 
KRS-One Discusses The State Of Hip-Hop 
The sixth annual Hiphop Apprecia-

tion Week is scheduled for May 18-25 
in New York. The event is sponsored 
by the nonprofit Temple of Hiphop, 
whose manifesto states its purpose is 
to "continue decriminalizing Hiphop's 
public image and promote the unity of 
the Iiiphop Kulture." 

The organization's founder is a pio-
neer of both hardcore and socially con-
scious rap, KRS-One. His latest album, 
Kris Styles, drops June 24 on Koch 
Entertainment. The former Reprise/ 
Warner Bros. VP of A&R also has a new 
book, Ruminations. It is due in July 
from Welcome Rain Publishers. 

Why do you capitalize the "H" and 
delete the hyphen in "hip-hop"? 
We spell it as one word because it 

signifies our unity as a culture, which 
we spell with a "K." [The K is in def-
erence to the fact that many African 
languages do not use the letter "C."] 
Manipulating the English language to 
spell hip-hop the way we want to spell 
it gives us our sovereignty, our self-
governing power, our autonomy. 

What is the current state of hip-hop? 
I presented the idea of hip-hop being 

a culture 10 years ago in pieces for &eh, 
Source,M, ... even when I was ethics 

6 Questions 

In" 

KRS ONE 

editor at Blaze. Now the mainstream 
has accepted hip-hop as a culture. Har-
vard University is now doing a hip-hop 
archive. For the next five years, it will 
collect all of the hip-hop artifacts and 
knowledge it can to begin teaching a 
legitimate cultural studies course. 
What we're moving toward is self-

government. That's very scary to the 
entertainment industry, which just 
wants to use us as slaves: "Give me your 
talent, and I can fling you whatever 
bone I think you're worth." 

So this is the struggle. Are we prod-
uct to be bought and sold? Or are we a 
free self-governing people who happen 
to have this resource that includes 
breakin'. MCing, graffiti art, 'Ming, 

'vigor 
x ...., 
3.' 
E 
i-- 

Billboard- HOT RAP TRACKS. 
Airplay monitored by N Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

0 

NUMBER 1 ' 2 Weeks At Number 1 

21 QUESTIONS 50 Cent Featuring Nate Dogg 9 

SHADY/AFTERMATH/INTERSCOP 

13 2 GET BUSY Sean Paul ‘Y 
VP/ATLANTIC 

0 3 
CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lit' Mo ç 

DESERT STORM/ELEKTRA/EEG 

a I KNOW WHAT YOU WANT Basta Rhymes & Mariah Carey Featuring The ilipmode Squad .;-., 

J/MONARC/RMG/IIMMG 

5 5 BEAUTIFUL Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson v 

DOGGYSTYLE/PRIORITY/CAP ITO L 

6 IN DA CLUB 50 Cent 9 
SHADWAFTERMATIVINTERSCO PE 

7 7 CAN Nas .9 

ILL WIWCOLUMBIA 

8 8 EXCUSE ME MISS Jay-Z 
ROC.A.FEIIAIDEF JAM/SO/MG 

9 9 THE JUMP OFF Lil' Kim Featuring Mr. Cheeks 9 

QUEEN BEE/ATLANTIC 

ID 11 MAGIC STICK LW Kim Featuring 50 Cent 

QUEEN BEE/ATLANTIC 

11 10 NO LETTING GO Wayne Wonder ç, 
GREENSLEEVESNP/ATLANTIC 

la 12 PUMP IT UP Joe Budden ‘s., 

DEFJAK4/111.1MG 

(E) 

0 

19 IN LOVE WIT CHU Da Brat Featuring Cherish ..2 

SO SO DEF/ARISTA 

14 NEVER SCARED Bone Crusher Featuring Killer Mike & T.I. º 

BREAK EM OFF/SO SO DEF/ARISTA 

4:1) 15 P***YCAT Missy "Misdemeanor" Elliott 

THE GOLD MIND/ELEKTFWEEG 

16 16 GET BY Talib Kweli 9 

RAVVKUS/MCA 

17 13 PIMP JUICE Nelly ..2 

FO REEUUNIVERSM/UMRG 

113 20 SING FOR THE MOMENT Eminem 9 
WEB/AFTERMATH/INTERSCOPE 

19 18 STILL BALLIN 2Pac Featuring Trick Daddy 

AMARWDEATH ROW/INTERSCOPE 

20 21 GOSSIP FOLKS Missy "Misdemeanor" Elliott Featuring Ludacris 9 

THE GOLD MIND/ELEKTFWEE6 

21 22 NIGGAS 50 Cent Featuring The Notorious B.I.G. 

G.UNIT 

ED 
GET LOW Lit Jon & The East Side Boys Featuring Ying Yang Twins 

BME/IVT 

23 25 STEP DADDY Hitman Sammy Sam v 

COLLIPARK/UNIVERSAL/UMRG 

CO 
RI.M.P. 50 Cent 
SHADY/AFTERMATH/INTERSCOPE 

-25 24 X GON' GIVE IT TO YA DMX 9 
BLOODLINE/DEF JAWIDJMG 

11. Accords wIth the greatest increase in audience impressions. The rap tracks audience is compiled from in- op an 

49 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by rumba.' of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron li ;tenor data. s. Videoclip © 7003, VNU Busi-

ness Media, Inc. All ights reserved. 

beatboxing, fashion, and language as 
our intellectual property? 

Why did the rap debate between 
you and Nelly get so heated? 

The battle with Nelly was an attack 
by the entire music industry, [saying], 
"Who does he think he is?" I wasn't 
being attacked; hip-hop was being 
attacked. And the attack could stop if I 
said, "OK, y'all got it. It's just about 
hoes, bitches, and thugs." 

Hip-hop is beyond entertain-
ment—it's a behavior, a conscious-
ness, a way to view the world. That's 
where the attack comes from. What 
I'm saying is very violent to the exis-
tence of today's music industry, where 
rap represents 60% of sales. 

What is your take on Eminem? 
I praise Eminem's efforts, actually. 

I'm quite sure he gets a lot of criticism 
being white—"the new Elvis," as he's 
called. But he is the sum of the hip-hop 
equation: Hip plus hop equals Eminem. 

Today, white youth feel they have 
not struggled enough to get what they 
got. White kids who come from what 
we perceive as a good home balanced 
family, wealth, influence—would 
rather hang out in the projects to get 
that sense of struggle. Eminem points 
this out in 8 Mile as he's getting his ass 
kicked by blacks. It signifies that "I 
earned what I got. I'm not just here 
because I'm white." 

This is going to do wonders for 
white youths' self-esteem and blacks' 
understanding of the white struggle. 
More hip-hop movies have to come out 
now that Hollywood sees it can make 
money on hip-hop without people get-
ting shot in theaters. 

Why is a rapper's career only three 
to five years long? 

Between chart visibility, record-
company support, and radio and video 
exposure, three to five years is a suc-
cessful career. After that, the ones who 
aren't killed or incarcerated are thrown 
away. The rapper is different from the 
MC or DJ. The rapper is a creation of 
corporate interests, [and his] career 
usually ends in scandal like R. Kelly or 
death like Jam Master Jay. 
The general relationship between 

the recording industry and the artist 
keeps the rapper in debt and poverty— 
the average rap royalty is 50 cents per 
album. The rapper eventually has to 
resort to illegal, unhealthy lifestyles. 

The minimum royalty should be $2, 
with 50 cents going to a hip-hop guild 
for health insurance, legal aid, psycho-
logical [counseling], family planning. 
The other $1.50 would be yours. 

What is ahead for hip-hop? 
Our day is coming. It's inevitable that 

the president in another five years will 
be a hip-hopper. The mayor of Chicago 
will be somebody who has grown up on 
N.W.A, Chuck D, even Lil' Kim and Foxy 
Brown. All of it will make sense then. 
MOIRA McCORMICK and TALIB MUSTAFA 

and Thé Blume's. 
ONE-STOP SHOPPING: Many people 
affix an assembly- line mentality to 
today's music industry. Veteran 
label executive Hiriam Hicks wants 
to change that perception with his 
new company, Artist Factory. 
The company's goal is to help 

artists build long-term, successful 
careers, with an emphasis on artist 
development. To accomplish this, 
Hicks envisioned a one-stop whose 
various services include promo-
tion, graphic design, publicity, 
marketing, and A&R, plus vocal, 
media, and stage training. And it's 
all housed in a 28,000-square-foot 
facility in Atlanta. 

"I saw the direction the music 
business was going in," Hicks says. "I 
knew it couldn't be successful doing 

the same kind of deals. This [Artist 
Factory] is the business model for 
financially successful entertainment 
entities for now and the future." 

Hicks describes Artist Factory's 
20-member team as "seasoned pro-
fessionals." The roster includes 
COO and Atlanta entertainment 
attorney Monica Ewing, former 
Columbia executive/lawyer Vernon 
Slaughter (business affairs), Greg 
Johnson ( independent promotion), 
and Ron Byrd (touring). 

Hicks is mum when asked about 
the client roster. "We're in the 
midst of negotiating some major 
deals right now. We should be 
announcing signings in June." 
He does allow that Artist Facto-

ry will contract its services with 
major and independent labels. It 
will also secure deals for the com-
pany's roster of artists, songwrit-
ers, and producers. 

"The industry's major problem is 
the lack of quality music, not giving 
consumers their money's worth," 
Hicks says. "We're not just focused 
on R&B and hip-hop; there's Latin, 
reggae, gospel. That's all part of this 
new business model." 
Hicks draws upon experience 

that includes artist management 
(TLC, Keith Sweat) and several 
label posts. Fol!owing a two-year 
stint as president of Island Black 
Music in 1999, he created a joint 
venture label with Capitol in 2000. 

ON THE RECORD Ice-T's Final 
Level Entertainment has signed an 
exclusive, multi-year distribution 
pact with PAL/Ryko. PAL is the 
acronym for Penalty Associated 
Labels, which inked a distribution 
deal with Ryko in 2002. 

Slated as Final Level's first release 
is the June 17 soundtrack Ice-T Pre-
sents Pimpin' ;01. The album fea-
tures Busta Rhymes; Kool Keith; 
and Ice-T's new group, Sex, Money 
& Gunz (Ice-T Smoothe Da Hus-
tler, and Trigga tha Gambler), 
among others. Future Final Level 
releases include the Jam Master Jay 
Presents Scratch DJ Academy DVD. 
Kim Hill has signed with Hous-

ton-based 2400 Records/Universal 
Records. Her debut set, Suga Hill, 
bows late summer/early fall. For-
merly with Interscope, the Los 
Angeles-based singer/songwriter 
has built a devoted following—most 
notably as the Black Eyed Peas' 
former vocalist. Hill, who kicks off a 
10-city promotional tour July 29 in 
New York, is working on five addi-
tional tracks. 

William Traylor III is founder and 
CEO of 2400. His management team 
includes president Matthew Hooper 
and VP of A&R Paris Rose. Rapper 
Khalil rounds out the label's current 
artist roster. 
J Records still plans to release 

Luther Vandross' sophomore set, 
Dance With My Father, June 10. 

A GOOD CAUSE: Another benefit on 
behalf of the Rhythm & Blues Foun-
dation takes place May 18 at L.A. 
club the Mint. Mixing it up during 
the Philly Soul Explosion tribute 
will be such marquee names as 
Brenda Holloway, Evelyn "Cham-
pagne" King, Freda Payne, and Kim 
Weston. Former Miracle and foun-
dation board member Claudette 
Robinson hosts the affair. 

SCREEN SCENE Only the Strong Sur-
vive, Miramax's salute to '60s and '70s 
soul, gets its major-market premiere 
May 9. Among the cities where the 
film is playing are New York, Los 
Angeles, Philadelphia, and Atlanta. 
Featured artists appearing in the con-
cert movie and on the Koch Enter-
tainment soundtrack include Carla 
and Rufus Thomas, Wilson Pickett, 
Sam Moore, and Isaac Hayes. 
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 Billboard® HOT R&B/Hip-Hop 

The most popular singles and tracks, according to radio E: . N Nielsen audience impressions measured by Nielsen Broadcast Nielsen 
Broadcast Data Data Systems, sales data compiled by Nielsen SoundScan SoundScan 
Systems from a subset panel of core R&B/Flip.Hop stores, and 

playlists from select non.mondored radio stations. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z 
0 

>c 

t! 2 

1 2 

:-Imu: NUMBER 1 ;', Vi.",:- 2 Weeks At Number 1 

21 QUESTIONS 50 Cent Featuring Nate Dogg çe 
.., DI MAFIA It JACKSON,K RISTOJ CAMERON.V.CAMERON) SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

50 41 32 SICK OF BEING LONELY 0 Field Mob 9 
PHA IS.JOHNSOMICRAWFORDPALEXANDERI 0 MCA II3999. 10 

e: HOT SHOT DEBUT • 
HAIL MARY Eminent. 50 Cent & Busta Rhymes 
HURT, MRADD IT.SHAKURM MATHERS,C JACKSONT SMITH, 'LOT USTED PROMO 

51 

r 

GET BUSY 0 Sean Paul 9 
S MARSDEN W.HENRIOUES.S.MARSDEN) O 0 VP/ATLANTIC 86020' CD 

3 4 I KNOW WHAT YOU WANT 0 Busta Rhymes & Mariah Carey Featuring The Flipmode Squad 9 
RICK ROCK (T.SMITH,W LEWIS.R MCNAIRELJONEKR,FISHER,R.THOMAS I 0 J/MONARC 212513MTAIGODJMG 

0  63 73 RIGHT THURR 0 C 9 
TRAK STARZ IS DAUGHERTYA.LEE,H.BAKEY O DISTURBING IRA PEACE PRIORITY 77940./CAPITOL 

1. g. 52 

4 3 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson «2 
THE SEPTUMS IC.BROADUSKWIWAMS,C.HUGOI o DOGGYSTYLE/PRIORITY 77887./CAPITOL 

3 CD 64 64 

JI 

STOP 0 zyG 
SWIZZ MATZ IS.CARTER,K,DEANI / ri oily, 

0 ROCA-FELLA/DER JAM 000398 M 
53 

5 6 CAN'T LET YOU GO Fabolous Featuring Mike Shorey 81Lil' Mo 9 
JUST BLAZKESASS (JJACKSONA SMITH.0 STONE.D BRASCOI DESERT STORKVELEKTRA ALBUM CLET/FEG 

5 0 55 52 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans «2 
M W1NANS,THE HITMEN IT.KELLYM WINANSJ KNIGHT) O 00:144r/UMRG 

52 

7 7 EXCUSE ME MISS 0 Jay-Z 9, 
THE NEPTUNES IS CARTER.PWILLIAMS,C HUGO) 0 ROC-A-FELLAIDEF JAM 063717',IDJMG 

1 0 62 62 COME OVER Aaliyah 
B M.COX,K.HICKS,J.PHA 1B.M.COX.PALEXANDERICHICKSJAUSTINI BLACKGROUNDAINIVERSAL ALBUM CUT/UMRG 

55 

0 9 9 I CAN Nao ,º 
S REMI OVJONES,S.GIBBS,R HAMMOND) AIWA]. ALBUM CUT/COLUMBIA 

7 0  56 — NEVER LEAVE YOU (UH 000H, UH 000HI) Lumidee 
TEDSMOOTH ILCEDENDTMENDEZ,S.MARSDENI STRAIGHT FACE/UNIVERSAL ALBUM CUT/UMRG 

56 

8 6 5 IN DA CLUB 0 50 Cent 9 
DR DREM.ELIZONDO IC JACKSONA YOUNGMELIZONDOI 0 SHADY/AFTERMATH 497856./INTERSCOPE 

1 57 57 69 IF I CAN'T 50 Cent 
OR DREM ELIZONDO ICJACKSONA.YOUNG.M.EUZONDOI SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

57 

9 8 8 HOW YOU GONNA ACT LIKE THAT Tyrese 9 
THE UNDERDOGS (T.GIBSON,HARIWON,JR,D,THOMAS,E.DAWKINSI J ALBUM CUMIMG 

3 0  60 67 LOVE CALLS Kem 
KEM IK OWENSI KEMISTRYMOTOWN ALBUMS CUT/UMRG 

58 

0 13 13 PUT THAT WOMAN FIRST Jaheim «2 
KAYGEE,D,BINGHAM IKGISTEI BINGHAMELMUHAMMED.0 LIGHTYM BROWN,JHOAGLANDW BELLB TJONESI DIVINE MILL ALBUM CUT/WARNER BRUS 

10 0  72 76 FAR AWAY Kindred The Family Soul 
E PERRYKINDRED THE FAMILY SOULD.IVORY IFIANTZLERA.GRAYDON.E.PERRY) HIDDEN BEACH ALBUM CUT/EPIC 

59 

11 10 10 IGNITION 0 R. Kelly «2 
R KELLY (R .KELLY) K.0 0 JIVE 40065 

2 60 59 57 X GON' GIVE IT TO YA 0 DMX 9, 
SHATEK (E.SIMMONS.S.KINGI 0 BLOODUNF/DEF JAM 16,3776./IDJMG 

32 

12 11 11 THE JUMP OFF 0 Ur Kim Featuring Mr. Cheeks 9 
TIMBALANO IKJONES,TMOSLEYIKELLY.R ROGERS) 0 OMEN BEE BROW/ATLANTIC 

8 a IN THOSE JEANS Ginuwine 
J VINES,ELUMPKIN,H HESTER IE.LUMPKINS HESTERI EPIC ALBUM CUT 

61 

0 16 17 SAY YES Floetry .2 
A HARRIS IMAMBROSIUS.N STEWARTA.HARRISI SOEJAZ ALBUM CUT/DREAMWORXS 

13 0 FLIPSIDE 0 Freeway Featuring Peedie Crakk 
JUST BLAZE IL PRIDGEN,J.SMITSPZAYASI 0 ROC AFELLA/DEF JAM 000428MDJMG 

62 

0 14 14 NO LETTING GO 0 Wayne Wonder 's2 
S MARSDEN IV,CHARLESR.MARSDENI 0 0 GREENSLEEVESNP/ATLANTIC 6402' 

14 63 501 43 CRY ME A RIVER 0 Justin Timberlake 9 
TIMBALAND IJ TIMBERLAKE,T.MOSLEYS STORCHI (S) 0 JIVE 40073' 

11 

0 17 24 MAGIC STICK LW Kim Featuring 50 Cent 
PHANTOM OF THE BEATS,SHA MONEY IKJONES.C.JACKSON,C EVANSKA CLERVOIX.R.RAVON,R.HAWKINS) QUEEN BEE ALBUM CUT/ATLANTIC 

15 0 ACT A FOOL Ludacris .2 
KMCMASTERS ICBRIDGES,KMCMASTERSI DISTURBING TUA PEACE/SEP JAM SOUTH ALBUM CLETADJMG 

64 

16 12 12 MISS YOU Aaliyah «2 
T.BISHOP (T.BISHOP,JAUSTINI BLACKGROUNEWUNIVERSAL ALBUM CLET/UKIRG 

1 65 53 55 TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amena 9 
DREAM TEAM INJONES,B.WILLIAMS,IMARCHANDA Kt M.ROGERSI COLUMBIA ALBUM CUT 

53 

0 27 31 SNAKE R. Kelly Featuring Big rigger 
R KELLY IRKELLYI JIVE ALBUM CUT 

17 0  73 68 HE PROPOSED Kelly Price .2 
ELCINTRON,BARRINGTON,CSMITH (BARRINGTON) DEF SOUL ALBUM CUTADJMG 

58 

0 18 18 WHAT WOULD YOU DO? The Isley Brothers Featuring Ronald Isley .2 
RKELLY (R.KELLY) DREAMWORKS ALBUM CUT 

18 67 61 46 LAUNDROMAT Nivea 9 
R.KELLY W.KEU.Y) JIVE ALBUM CUT 

20 

0 22 22 SO GONE 0 Monica ̀9 
M.EWOTT,SPIKE & JAMAHL IM ELLIOTT.K.CUNNINGHAM,J.RYKZAHMONUELI 0 J 21260./RMG 19 68 66 51 THAT GIRL Marques Houston °2 

K.PAUL M.PAULJnim T U.G./MM ALBUM CUT/INTERSCOPE 
24 

0 20 20 4 EVER 0 LW Mo Featuring Fabolous «2 
ateCOX.C.LOVE 03.M.COX.C.LOVE,C.STONEJ JACKSON) 0 THE GOLD MINDTELEKTRA 67379-/EEG 

20 a> 74 77 ROLL WIT M.V.P. 0 Stagga Lee 
MVP ENTERTAINMENT (11,CUVILLES,ENEWMANMPEREZM.RIPERTON,R.RUDOLPH) 0 IA OP 0111r/ARTISTDIRECT 

69 

0 21 21 

GREATEST GAINER/SALES S' 
BEWARE OF THE BOYS (MUNDIAN TO BACH KE) 0 Panjabi MC Featuring Jay-Z 9 
PANJABI MC IPANJABI MCWANJUAR LARSON.S.PHIWPSI O 0 SEQUENCE 8012' 

70 70 — MAKE ME A SONG 
TIMBALANDS.STORCH TWMILLSAEC.NELSON,T.MOSLEY,K.DEAMS.GARRETT.R BEAT CLUB .ALBUM STEWART,E.SEATSI Kiley Dean CUT/INTERSCOPE 

70  

21 71 58 59 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Armageddon 9 
COOL /5 ORE LI.CARTAGENAA LYONSMVALENZANO,J.EADDY,W.LOVETT,S.HARRIS,TLEWISI 0 TERROR SQUAD 03013./ATLANTIC 

35 

22 19 19 GIRLFRIEND 0 B2K «2 
RKELLY IR.KELLYI 0 T.U.G. 79/Me/EPIC 

19 72 69 66 SUPERMAN Eminem 9 
EMINEM IMMATHERS,J,BASSR KING) WEB/AFTERMATH ALBUM CUT/INTERSCOPE 

44 

0 23 23 PUMP IT UPO Joe Budden 9 
JUST BLAZE 11.BUDDENJ SMITHJ DAVISR HIGGINSJJACKSONAS.MUHAMMEDJONES,T.SMITH) O DEF JAM 00339SMDJMG 

23 0 76 79 DIPSET ANTHEM 0 The Diplomats Featuring Cam'ron & Juelz Santana 9 
HEATMAKERZ (C.GILES,LJAMES.G.GREEN.S.THOMAKS.DEES) 0 ROCAKELLA/DEF JAM 077995MDJMG 

64 

24 15 15 EMOTIONAL ROLLERCOASTER 0 Vivian Green 9 
J BERVINE D.T.S.GREEN,EROBERSONDSUNLADEI 0 a) o COLUMBIA 79858 

13 0 JUST FRIENDS * LSG Featuring Loon 9 
DEUTE IDALLAMBY.LBROWDERI 0 ELEKTRA 673931/EEG 

74 

0 25 25 NEVER SCARED 0 Bone Crusher Featuring Killer Mike & Il. 9 
A.JOHNSON WONECRUSHER) 0 0 BREAK EM OFF/SO SO DEF 77r/ARISTA 

25 75 67 70 CLOSURE Gerald Levert 
GLEVERT,RBOWIAND (G.LEVERT,R.BOVVLAND.N MCKINNEY) ELEKTRA ALBUM CUT/EEG 

57 

0 26 26 P***YCAT 0 Missy -Misdemeanor Elliott 
M ELLIOTTE MCCAW,. JR 1M ELLIOTTE MCCALL& JR I 0 THE GOLD MIND/ELEKTRA IB/W WORK 17)./EFG 

26 76 75 65 EXCUSE ME MISS AGAIN 0 Jay-Z 
THE NEPTUNES W.CARTER,PWIWAMS,C,HUGOI 0 ROCAFEWVDEF JAM IB/W STOPI-ADJMG 

65 

ED 43 — 
. GREATEST GAINER/AIRPLAY 1(.(çw,)) 

ROCK WIT U (AWWW BABY) Ashanti 
C SANTANAIRV GOTT' ADOUGLASA.PARKER,I.LORENZOI MURDER INC/DEF JAM ALBUM CUT/IDJMG 

€1) 21 ANSWERS Lil' Mo Featuring Free 
MIDI MAFIA ICJACKSON,K.RISTO,J.CAMERONKCAMERON,C,STONEA.WRIGHTI NOT USTED PROMO 

77 

27 78 78 78 BUNNY HOP 0 Da Entourage 9 
GAME -BEENO,RED BOY IPBROWN,TGRIFFEN,D.SPENCER,H.GUILLORYC,MAYFIELDI oe RED BOY/UNIVERSAL 7183/UMRG 

67 

0 28 28 I WISH I WASN'T Heather Headley 9 
J.JAM.T.LEWIS IIHARRIS III,T.LEWIS,J.WRIGHT) RCA ALBUM CUT/RMG 

28 79 79 — WHAT UP GANGSTA 50 Cent 
R.TEWLOW ICJACKSON,R.TEWLDWI SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

79 

29 24 16 HELL YEAH 0 Ginuwine Featuring Baby 9 
R KELLY IRKELLYBABY) 0 EPIC 79870' 

16 80 68 50 YEAH YEAH U KNOW IT 0 Keith Murray Featuring Def Squad 9 
JUST BLAZE (X MURRAYISMITHANOBLE,ESERMONI O ME JAM 077999./ICUMG 

50 

0 37 53 I LOVE YOU 0 Dru Hill 9 
NOKIO,NOCK0 (T.RUFFINMANDREWS,R WALLER() MOREHEADI 0 DEF SOUL 000305./IDJMG 

30 81 80 81 THE BATTLE IS THE LORD'S Yolanda Adams 
B TANKARELYADAMS IVFAMCKAYI VERITY ALBUMS CUT/JIVE 

75 

31 29 29 GET BY 0 Talib Kweli 9 
K WEST (T.KGREENE,K.WEST,N SIMONE( 0 RAWKUS 11383r/MCA 29 0 88 94 DOUBLE SHOTS 0 Mobb Deep Featuring Big Noyd 

SC IAJOHNSONK MUCHITAT.PERRYI 0 LANDSPEED 3019-KOCH 
82 

0 39 45 IN LOVE WIT CHU 0 Da Brat Featuring Cherish .2 
LT HUTTON IS HARRIS,LT HUTTON) 0 SO SO DEE 51342-/ARISTA 

32 83 82 74 PATIENTLY WAITING 50 Cent Featuring Eminem 
EMINEM IC JACKSON,M,MATHERSIRESTOMELIZONDO) SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

65 

33 32 34 LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Erykah Badu Featuring Common «2 
E BADU,R.SAADIORSAADME.BADU,J.POYSER,R.C.OZUNAG.STANDRIDGEM CHINWAH,R L LYNN, 0 FOS 113987MACA 

1 84 71 71 THAT GIRL Joe Featuring Mr. Cheeks 
JOE IS.WONDERI MOTOWN ALBUM CUT/UMRG 

71 

34 31 27 PIMP JUICE 0 Nelty.2 
J EPPERSON INELLY.J.EPPERSON.B.CRUTCHER,C.SMITHI ORO REEL/UNIVERSAL 00023r/UAARG 

27 85 85 85 I NEED A MAN 0 Foxy Brown Featuring The Letter M. 
7 (1.MARCHANDSAURELIUSI 0 DEF JAM 0CO251./IDJNIG 

85 

35 35 39 SHOULDA, WOULDA, COULDA Brian McKnight 9 
THE UNDERDOGS IB MCKNIGHT,HMASON. JR ,D.THOMAS,E.DAWKINS T DIXON) MOTOWN ALBUM CUT/UMRG 

35 0 89 92 BACK IN THE DAY 0 Missy "Misdemeanor" Elliott Featuring Jay-Z 
TIMBAIAND,M.EWOTT IMELLIOTT,T.MOSLEY,S CARTER( 0 THE GOLD MIND/ELEKTRA 67387./EEG 

86 

0 52 58 RI.M.P. 50 Cent 
D PORTER ICJACKSON.D PORTEM SHAOYAFTERMATH ALBUM CUT/INTERSCOPE 

36 87 81 80 A.D.I.D.A.S. Killer Mike Featuring Big Boi .2 
MR. DJ,BIG BOI OA.RENDER,D.SHEATSA PATTON) AOUEMIN I ALBUM CUT/COLUMBIA 

42 

0 47 48 GET LOW 0 Lil Jon 8, The East Side Boyz Featuring Ying Yang Twins 
UL JON IJSMETHR.NORRIKE JACKSON.D.HOLMESI 0 EWE 2377'/TVT 

37 0 90 91 WHO RUN THIS 0 Roy Jones, Jr. Featuring Pastor Troy & UT Jon & The East Side Boys 
PERION (FT-JONES, JRPASTOR TROY,PERION) • BODY HEAD 74771 

88 

0 38 40 LIKE A PIMP * David Banner Featuring Lil' Flip «2 
D BANNER ILCRUMEW.E.BUTLERI 0 SRC/UNTVERSAL 000402'/UMRG 

38 89 83 — ALL LIFE LONG 0 Mo Thugs 
THE PLATINUM BROTHERS IFUNDSEY,S.HOWSEI e 03/M0 THUGS 0915/RIVIERA 

83 

39 30 30 NIGGAS 50 Cent Featuring The Notorious B.I.G. 
DJ WHO° KID.RED SPYDA IC WALLACE.CJACKSONI RUNIT ALBUM CUT 

30 90 87 72 HOOKED Mary J. Blige Featuring P. Diddy 
S.COMBS ICJACKSONA.YOUNG.M.ELIZONDOM.J.BLIGES.COMBSI MCA DOWNLOAD TRACK 

54 

40 34 36 FABULOUS Jaheim Featuring Tha Rayne «2 
KAYGEE.E.BERKELEY IKGIST,EBERKELEYELMUHAMMEOM BROW« CARSTARPHEN,G.MCFADDEN.J.WHITEHEADI DIVINE MILL ALBUM CUT/WARNER BROS 

7 a TRY IT ON MY OWN 0 Whitney Houston.2 
BABYFACE MEDMONDS,N.WALTON.BABYFACE,C.SAGERA.SIMMONS) 0 0 ARISTA 506313. 91 

CD 46 56 I'LL NEVER LEAVE R. Kelly 
R KELLY (R.KELLY) JIVE ALBUM CUT 

41 92 93 90 C'MON Mario 9 
JUST BLAZEWCAMPBEU.J.CAMPBELL 1W.CAMPBELLJ.CAMPBELLISMITH,R.GINYARD. JR I ORO STREET/J ALBUM CLIT/RMG 

61 

42 42 44 STEP DADDY Hitman Sammy Sam "2 
TJETT.T1 HILL (WABLOOMELSMITH.S KING, JR .TJETT.R HMI COLLIPARK/UNIVERSAL ALBUM CUTAOARG 

42 0 HOT DAMN Clipse Featuring Ab-Liva & Bosco P. Coldchain «2 
THE NEPTUNES W.T14ORNTON.T THORNTON,PWILLIAMS.C.HUGOI STAR TRAK ALBUM CAS/ARISTA 

62 

0 54 63 21 QUESTIONS (AGAIN) Debreca 
MARCUS SL ICJACKSON.KRISTO...ICAMERON.VCAMERON.0 SMITH MARCUS D LI MASS APPEAL PROMO 

43 94 98 84 SOLDIER'S HEART 0 R. Kelly 
FLKELLY (RKELLY) 0 JIVE 40029 84 

44 33 37 GUESS WHAT Syleena Johnson .2 
R KELLY IRKELLYI JIVE ALBUM CUT 

29 0 10 93 ALRIGHT Freeway Featuring Allen Anthony 5, 
JUST BLAZE IL PRIDGENAANTHONYJSMITH.R FOSTER) ROCAKELLADEF JAM ALBUM CUT/IDJMG 

64 

0 45 54 ROCK YOUR BODY Justin Timberlake'2 
THE NEPTUNES 0.TIMBERLAKE.0 HUGO PWILLIAMS) JIVE ALBUM CUT 

45 96 86 75 GUESS WHAT (GUESS AGAIN) 0 Syleena Johnson Featuring R. Kelly 
R.KELLY MELLY) e JIVE 40099 

75 

46 36 35 DONTCHANGE 0 Musiq 9 
LBARIAS,C.FLAGGINS.MUSIO SOULCHILD MUM SOULCHILD,C HAGGINSTBARIAS.F ROMANO) 0  SEP SOUL 063790./IDJMG 

3 97 97 97 63/64 0 Roez Boys 9 
PRINCE SWEI.LHOUSEEWILSONI œ GREEN TEETH 0452/BAYSIDE 

97 

0 65 — HOW YOU WANT THAT 0 Loon Featuring Kelis 
YOGISCOMBS,C.DIMANCHESLAMIC.HAWKINS,J.GRAHAM.S COMBS,J.KNIGHT.K ROGERS) 0 BAD BOY/UNIVERSAL 000430./UMRG 

47 98 92 86 HOTTEST OF THE HOT 0 B.G. 9 
KIDITM.CROOMSIB.G.,KIDDI 0 CHOPPA CITY/IN THE PAINT 13650.,KOCH 

74 

48 40 38 STILL BALLIN 2Pac Featuring Trick Daddy 
FRANK NITTY.JOHNNY 'S (T.SHAKUII,J.JACKSON,F.PIMENTELM YOUNG) AMARU/DEATH ROW ALBUM CUT/INTERSCOPE 

31 99 99 — SUPER B-BOY PIMPIN' 0 The Earthquake Institute 
THE EARTHQUAKE INSTITUTE (THE EARTHQUAKE INSTITUTE) 0 RICHTER SCALE 16050/STREET PRIDE 

99 

0 49 49 I STILL LOVE YOU 702 
THE NEPTUNES IPWILLIAMS.C.HUGO) MOTOWN SOUNDTRACK & ALBUM CUT/UMRG 

49 100 94 89 IF YOU LET ME 0 Lou Mosley 
D PAYNE,LMOSLEY (FWILSON) 0 JENSTAR Ins 

89 
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B&B/HIP-HOP 

&Deeds. 
IT'S TTGGER TIME: "Big Tigger 
doing big things!" This mantra 
couldn't be more appropriate for 
the man who serves as an on-air 
personality at R&B stations WPWR 
(Power 105) New York and WMIB 
(103.5 the Beat) Miami, as well as 
host of BET's Rap City: The Bass-
ment. The New York native recent-
ly added "syndicated show host" 
(Live in the Den With Big Tigger, 
syndicated by Premiere Radio Net-
work in 30 markets) and "aspiring 
rapper" to his résumé. Talk about 
multi-tasking. 

Known for showing off his free-
styling skills on Rap City, Big Tig-
ger is now being sought as a guest 
artist and plans to record his own 
album debut in the near future. 

"I fall into places to say, 'What's up?' 
and people will say, 'Yo, get on the 
song,' " Big Tigger says of his guest 
appearances. "Whenever we get our 
label situation straight, then I'll real-
ly start focusing on that. I rearrange 
my priorities every two or three weeks. 

"It's a circus, but all of the 
things that I'm doing I really want 
to do," he adds. "In order for me to 
get them done, I have to make sac-
rifices. When I was 20 I said, 'I 
want to have the option at 35 to 
retire. Not that I would, but if I 
wanted to, I could." 

According to Big Tigger, his guest 
turn on R. Kelly's current single, 
"Snake," was a result of his friend-
ship with the singer. "R. called me," 
he says. "We had stayed in touch 
through all his ups and downs. 
Everyone is innocent until proven 
guilty, and if he is guilty, he's still 
my man. That doesn't make him not 
my friend. So I always offered my 
friendship. I let him know that if he 
needed me to holler. 

"One day he called and said he 
needed me to be on this song," Big 
Tigger continues. "I went out to the 
studio in Chicago, and he cut on the 

beat. I said, 'That song is hot. Now 
play me the song you want me to be 
on.' And he said, 'That's it!' I took 
that as an honor and a blessing, 
because R. Kelly is truly an evil 
genius with music." 
A video for "Snake"—which is cur-

rently No. 17 on the Hot R&B/Hip-
Hop Singles and li-acks chart and No. 
26 on The Billboard Hot 100—is on 
the way. There is also a remix of the 
single that features Cam'ron. 

In addition to his business ven-
tures, Big Tigger has launched the 
Street Corner Foundation (SCF), a 
nonprofit organization focusing on 
HIV/AIDS awareness and preven-
tion. The SCF's primary fundraising 
event is Big Tigger's Annual Celebri-
ty Classic. The three-day event— 
which includes a kickoff party and 
an all-star celebrity basketball 
game—is slated for June 27-29 in 
Washington, D.C. 

"That's my way to give back to the 
communities that helped me be me," 
Big Tigger says of the foundation. 
"We're focusing on D.C. and New 
York. D.C. is where my career start-
ed—I began doing radio there in '94. 
Realistically, without that communi-
ty and the support that they showed 
me for seven years—that helped me 
get on at BET. And I'm from New 
York, so I can't neglect home. 

"The HIV situation, particularly 
with young people, was something 
we wanted to address," he adds. "Our 
aim is prevention. If I, being the per-
son or 'role model' that I am, can sit 
there in front of young people who 
believe in me and say, 'Listen, have 
safe sex or be abstinent,' then that's 
good. If I can save two kids, that's a 
tremendous thing." 

In addition to its HIV-prevention 
platform, SCF is also focusing on 
developing self-esteem and litera-
cy programs and creating recre-
ation centers and computer labs in 
the inner cities. 
With all that's going on in his 

career, Big Tiger is able to manage 
everything via his Street Corner 
Media company. 

"I always keep trying to branch 
out because when it's over, it's over," 
he says of his various endeavors. 
"This is an all-day popularity con-
test. When y'all don't feel me, you 
won't see me. I don't plan on being 
able to be lucky enough to reinvent 
myself, because I've been blessed to 
have always been nothing but me 
from square one." 

CLARIFICATION: Sincere apologies to 
producer Ron BrOWZ. In my last col-
umn (Words & Deeds,Billboard, April 
26), I spelled his name incorrectly. 
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21 Questions reooarei ED 26 
50 CENT iSHADWAFTERMATEVINTERSCOPI I 

Never Scared 
BONE CRUSHER (BREAK EM OFF/SO SO DEF/ARISTAI 

51 38 Sick Of Being Lonely 
FIELD MOB IMCAI 

0 2 Get Busy ej) 27 
SEAN PAUL (VP/ATLANTIC' 

Pycat (33 64 
MISSY MISDEMEANOR ELLIOTT (IRE GOLD MINULEKTRNIEGI 

Right Thew 
CHINGY (DISTURBING TM PEACEARIORITY/CAPITOU 

3 3 Beautiful ED 28 
SNOOP DOM (DOGGYSTYLE/PRIORITY/CAPITOU 

I Wish I Wasn't €E) 56 
HEATHER HEADLEY IRCA/RMGI 

Never Leave You (Uh Oooh, Uh Oooh!) 
tuMIDEE ISTRAIGHT FACE/UNIVERSAUUKARGI 

4 4 I Know What You Want ED 37 
USIA RHYMES & MAALOX CAREY lJ/MONARCKKIGADJEAGI 

I Love You a) 65 
DRU HILL (DUT SIMUIDJMG I 

Come Over 
AALIYAH (BLACKGROUND/UNWERSAUUMRG) 

5 5 Can't Let You Go ce 31 
FABOLOUS (DESERT STORMALEKTIWEEG) 

Get By ED 63 
TALIB CR/ELI iRAWKUS/MCA) 

Stop 
JAY-2 IROC-A-FELLNDEFJAMADJMG) 

0  9 I Can 31 24 
NAS (ILL WILL/COLOMBIA) 

Hell Yeah 56 54 
GI NUWINE FEAT BABY (EPIC) 

Crush On You 
MR CHEEKS FEAT MARIO WINANS (UNIVERSAUUMRGI 

7 6 In Da Club . 32 30 
50 CENT ISHADY/AFTERMATHANTERSCOPEI 

Love Of My Life (An Ode To Hip Hop) CE) 58 
ERYKAH BADU FEAT COMMON IFOX/MCAI 

Love Calls 
KEM (KEMISTRYMOTOWNAPARGI 

8 7 Excuse Me Miss €0 43 
JAEZ IROC-A-FELWDEF JAMADJMGI 

In Love Wit Chu €C) 71 
OA BRAT FEAT. CHERISH (SO SO DEC/ARISTA) 

Far Away 
KINDRED THE FAMILY SOUL (HIDDEN BEACH/EPIC) 

9 8 How You Gonna Act Like That cr, 51 
TYRESE (Aon) 

P.I.M.P. ED — 
50 CENT ISHADY/AFTERMATWINTERSCOPEI 

In Those Jeans 
61141/WINE (EPICI 

(r) 13 Put That Woman First 35 35 
JAHEIM (DIVINE MILL/WARNER BROST 

Shoulda, Woulda, Coulda 60 57 
BRIAN MCKNIGHT IMOTOWWUMRGI 

If I Can't 
50 CENT ISHADY/AFTERMATWINTERSCOPE) 

11 10 Ignition 36 34 
R KELLY (JIVE) 

Niggas 61 60 
50 CENT FEAT THE NOTORIOUS BIG. (O-UNIT) 

X Gon' Give It To Ya 
DMX IBLOODUNE/DEF JAM/IDJMG) 

Q 14 Say Yes 37 33 

FLOETRY (SOLJAZ/DREAMWORKS) 
Fabulous OD — 
JAHEIM FEAT. THA RAYNE (DIVINE MILL(WARNER BROS.) 

Flipside 
FREEWAY FEAT PI EDIE CRIAI (ROC A•FELLADEFJAMADJMGI 

13 12 The Jump Off 0 47 
LIL KIM FEAT MR CHEEKS (QUEEN BEEATIANTICI 

Get Low ege _ 
LIL JON ei THE EAST SIDE BOVZ IBME/TVT) 

Act A Fool 
LUDACRIS IDISMIRBING THA PEACZ/DEF JAM SOUTWIMMGI 

(ID 16 Magic Stick 39 29 
LIL KIM FEAT. 50 CENT (QUEEN BEE/ATLANTIC) 

Pimp Juice 64 53 
HELLO (FEr REEL/UNIVERSAUUMRG) 

Too Much For Me 
DJ KAYSLAY (COLUMBIA) 

15 11 Miss You 0 45 
AALIYAII IBLACKGROUND/UNIVERSAURMRGI 

I'll Never Leave 65 55 
R KELLY (JIVE) 

Cry Me A River 
JUSTIN TIMBERLAKE WIWI 

ED 22 Snake CO> 52 
FT KELLY FEAT BIG TIMER (JIVE) 

21 Questions (Again) 0 72 
DEBRECA (MASS APPEAU 

He Proposed 
KELLY PRICE (DEE SOULADJMG) 

(D 15 No Letting Go 42 32 
WAYNE WONDER IGREENSLEEVESNP/ATIANTICI 

Guess What 67 66 

SYLEENA JOHNSON IJIVE( 

That Girl 
MARQUES HOUSTON (T.U.G/A&M/INTERSCOPE) 

0  17 What Would You Do? Q 46 
THE ISLET BROTHERS (DREAMWORKS. 

Rock Your Body 68 61 
JUSTIN TIMBERLAKE (JIVE) 

Laundromat 
NIvEA (JIVE) 

ID 21 So Gone 44 39 
MONICA (J/RMG) 

Like A Pimp a) 74 
DAVID BANNER FEAT UL FLIP ISRC/UNIVERSAUUMRGI 

Roll Wit M.V.P. 
STAGGA LEE M.V.P/ARTISTOIRECT) 

Eco 20 4 Ever 45 44 
Ld. MO FEAT FABOLOUS (THE GOLD MiltD/ELEKTRA/EES) 

Step Daddy 70 59 
HITMAN SAMMY SAM lCOWPARK/UNIVERSAUUMRGI 

All I Need 
FAT JOE (TERROR SQUAD/ATIANTICI 

ED 23 Beware Of The Boys (Mondial! To Bach Ke) 46 36 
PUNJABI MC FEAT JAY-Z ISEGUENCEL 

dontchange 71 70 
MUSIC) (DEF SOU1/10JMG1 

Make Me A Song 
KILEY DEAN ( BEAT CLUEVINTERSCOPEI 

22 19 Girlfriend 47 40 
B2K (T.U.GIEPICI 

Still Ballin 72 69 
2PAC FEAT TRICK DADDY IAMAMDEATH ROWANTERSCOPEI 

Superman 
EMINEM (WEBAFTERMATIVINTERSCOPEI 

23 18 Emotional Rollercoaster (13 48 
VIVIAN GREEN (COLUMBIA) 

i Still Love You 73 67 
702 (MOTOWN/UMRGI 

Closure 
GERALD LEVERT IELEKTRA7TEGI 

Q  25 Pump It Up Cb 62 

JOE BUDDEN WEE JAM/IDJMG) 

How You Want That 74 73 
LOON FEAT KELIS (BAD BOY/UNIVERSALAMRG) 

Excuse Me Miss Again 
JAYA IROC•A-FELIA/DEF JAM/I0JMG1 

ED 41 Rock Wit U (Avyww Baby) ED — 
ASHANTI (MURDER INC/DEF JAM/ID-MG) 

Hail Mary ED — 
_ EMINEM, 50 CENT a BASTA RHYMES (NOT LISTED) 

21 Answers 
IA MO FEAT FREE (NOT LISTED) 

• Records with the greatest impressions increase. 2003, VNU Business Media, Inc. All rights reserved. Compiled Irons a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 139 stations are electronically monitored 24 hous a day, 7 days a week. Songs ranked by gross impressions. computed by cross-referencing eyact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R&B/Hip-Hop Tingles & Trmks chart. 
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Beware Of TeBajslaialEgi Bid' ti I MIelb.1 
PANJABI MC FEAT. JAY-Z (SEQUENCE) 

16 Get Busy 
SEAN PAUL (VP/ATLANTIC( 

51 43 Shady 
BIG r ISOUTHPAWACE.S.I 

2 2 Who Run This 
ROY JONES, JR lBODY HEAD) 

Ea — Sweet Misery 
RASH/ED (FO' REEL/UNIVERSAL/UW(6) 

Gs, 64 Make It Clap 
BUSTA RHYMES FEAT. SPUFF STAR (JR/MG) 

3 1 All Life Long 
MO THUGS IMMO THUGS/RIVIERAI 

28 14 In Da Club 
50 CENT ISHADY/AFTERMATWINTERSCOPEI 

53 29 Incomplete 
C•LANAE OP/RIGHT ENTERPRISES) 

0 18 I Know What You Want 
GUSTA RHYMES & MARIAH CAREY iseMONARCAIMGAMMG) 

Ea 33 Excuse Me Miss 
JAY-2 (ROC-A-FELLA/DEE JAMADJMG) 

ED 69 Get Low 
LIL JON Si THE EAST SIDE KM IBME/EVT) 

a 8 Never Scared 
BONE CRUSHER (BREAK TM OFFKi0 SO DEFIAMTAI 

0 37 Pimp Juice 
NELLY IFO> REEUUNWERSAUUMRGI 

55 56 Respect Me 
GYRO SOCIETY (MCA) 

6 3 Guess What (Guess Again) 
SYLEENA JOHNSON FEAT. R KELLY (JIVE) 

œ _ How You Want That 
LOON FEAT KEUS (BAD BOY/UNWERSAUUMRG) 

56 51 Ignition 
R KELLY (JIVE) 

7 4 If You Let Me 
LOU MOSLEY (JENSTAR) 

ID — Stop/Excuse Me Miss Again 
JAY-Z (ROC-A-FELLNDEFJAMMJMG1 

ED - Just Friends 
LSG FEAT. LOON (ELEKTRA/TEGI 

8 9 No Means No 
NEENEE GWYNN lBASE HIT) 

33 20 Through The Rain 
MARIAN CAREY (MONARC/ISLAND/IMMGI 

58 45 What We Do 
FREEWAY IROC-A-FEUM)EFJAM/IMMG, 

0 15 Just Like You 
G-WIZ ICOMPOUND/ORPHEUSI 

34 21 Come Close (Closer) 
COMMON IMCAI 

Q  — Stylin' 
FOXY BROWN IDEFJAMADJMG) 

10 6 Emotional Rollercoaster 
VIVIAN GREEN (COLUMBIA) 

ED — Like A Pimp 
DAVID BANNER FEAT. UL FLIP ISRC/UNIVERSAUUMFIGI 

CD 67 In Love Wit Chu 
DA BRAT FEAT CHERISH ISO SO DEFARISTA) 

11 11 Starting With Me 
BRANDY MOSS-SCOTT (HEAVENLY TUNES) 

36 31 Pack Ya Bags 
SARAI (SWEAT/EPICI 

a) - Amazin' 
U. COOL J (DEE JAMMJMG I 

12 7 63/64 
ROEZ BOYZ (GREEN TEETWBAY9DE) 

Ege 41 Throw Up 
RACKET CITY (M7/LANDSPEED( 

62 24 Up In Da Club 2Nite 
REVENUE (STACK A GRIP) 

13 5 Super B-Boy Pimpin' 
THE EARTHQUAKE INSTITUTE (RICH/SR SCALE/STREIT PRIDE) 

38 19 Cry Me A River 
JUSTIN TIMBERLAKE (JIVE) 

63 48 Yeah Yeah U Know It 
KEITH MURRAY FEAT. DEC DOUAS (DEE JAMADJMGI 

14 10 The Jump Off 
LIL klm FEAT MR. CHEEKS IDUEN BEE/ATLANTIC) 

Q  39 The Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

64 46 Blowin. Me Up (With Her Love) 

IC cHAsEz )FOX/JNE) 

Q  35 So Gone 
MONICA IJAMGI 

40 25 Girlfriend 
B2K (T.U.G/EPICI 

65 49 I Need You Now (Live) 
SMOKIE NORFUL (EMI SOSPEL) 

16 12 Dance With Me 
JAirwEllE (RIPE( 

a) - Crush On You 
MR CHEEKS FEAT MARIO WINANS (UNIVERSAULIMRGI 

66 70 Everybody 
HARZ THE RIPPA (BODY HEA0) 

Q  27 Hell Yeah 
GIN//WINE FEAT. BABY (EPIC( 

CD — Double Shots 
MOM DEEP FEAT BIG NOYD ILANDSPEED/KOCH I 

67 
i. 

58 You Pops Don't Like Me II Really Doit Like This Dude) 
NICK CANNON (NICE/JIVE) 

0  22 Rich Man 
RUSSELL FEAT. R KELLY ' ID ORPHEM 

43 40 This Is My Party 
FABOLOUS DESERT STOR LE • • ES 

L68 
1. 

62 Star 
702 FEAT. COPSE MOO' MRS 

€) 38 4 Ever 
LIL MO FEAT FABOLOUS (THE GRID MIND/ELEKTRA/EEGI 

CD 47 Back In The Day 
MISSY EWOTT FEAT JAY-Z (THE GOW PAIND/ELEKTRA/EEG I 

. 69 34 Jah Is My Rock 
CARIBBEAN PULSE )IRIET 

0  28 Beautiful 
SNOOP 0066 IDOGGYSTYLE/PRIORITY/CAPODLT 

45 36 Belly Dancer 
KARDINAL OFF1SHALL (MCA) 

ED — Hands Up 
TLC (ARISTA) 

21 23 Soldier's Heart 
R KEW IJIVE) 

C) — Flipside 
FREEWAY FFAT. PEEOIE CRAKK IROC-AATELLNDEEJAPMOJMG1 

71 50 Ma. I Don't Love Her 
CLIPSE FEAT FAITH EMANO (STAR IRAK/ARISTA) 

22 17 Hell Is A Flame 
BIG C ISOUTHPAW/KE.S1 

Ca — One For Peedi Crackk 
PEEDI CRAKK (ROC-A-FELLA/DEE JAWIDJMGI 

72 44 Get By 
TASE KWEU (RAVVKUS/MCA) 

4ED — Pump It Up 
JOE BUDDEN (LIEF JAMADJMEH 

48 32 Nice Girl, Wrong Place 
GANG STARR FFAT BOY BIG IVIRGINI 

73 72 When I Get You Alone 
THICKE (NU AMERICARNTERSCOPE( 

24 26 Yell Don't Know 
JOLLY GREEN (ZOE POUNDI 

49 42 How I Feel 
LE)0( FEAT LIU RIP (TAKEOVER ENTERTAINMENT) 

74 66 No Letting Go 
WAYNE WONDER (GREENSLEEVESNP/ATLANTIC) 

ED 30 Dipset Anthem 
THE DIPLOMATS IROC-A-FELIA/DEF JAM/IDA-MI 

cp 52 Choppa Style 
CHOPPA FEAT. MASTER P (TAXE FP/NEW NO UMITAIMMI 

CO — Skills 
GANG STARR (VIRGIN) 

• Records with the greatest sales gains. 0 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core 

R&B/Hip-Hop stores Th, data s used to compile the Hot RAB/Hip-Hop Singles & Tracks chart. 
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47 46 46 AALIYAH à BLACKGROUND/UNIVERSAL 060082/UMRG 112.98/18.9E0 I Care 4U 1 LIL ROMEO NEW NO LIMIT/UNIVERSAL 060055/UMRG 112.98/18.961 Game Time 10 

48 43 51 FIELD MOB MCA 113051' 118.98 COI From Tha Roota To Tha Toota 4 TECH N9NE STRANGE 1001/MSC 118.98 CD1 Absolute Power 28 

49 53 54 CHOPPA TAKE FO1NEW NO LIMIT 075007/UMRG 112 98/18 98) Straight From The N.O. 17 112) THE D.O.C. SILVERBACK 211r/PHAT CAT 118.98 CD) Deuce 57 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

2 
,C , NUMBER 1 ', 

BOB MARLEY AND THE WAILERS • r° TUFF GONG/1SLAND 548904'10JMG 112 

101 Weeks At Number 1 

98,18 98/ Legend 338 

OD 14 THE NOTORIOUS B.I.G. • 10 BAD 80Y 73011 11/ARISTA 119 98/24 981 Life After Death 276 

14 9 MARY J. BLIGE A' UPTOWN I 10681/MCA 16 98/11 961 What's The 411? 161 

132 

§ 

1 EMINEM A 5 WEB/AFTERMATH 490829'/INTER9O0PE a; %MA] The Marshall Mathers LP 114 ID 16 rinhoure ruir.r.F.TLERI,A'KIN • vain 43150/ZOMBA (II 98/17 98) IN1 

-à 
Live In London And More... 

4 BONE THUGS-N-HARMONY A' RUTHLESS 6944-WEPIC 110 98 E0/15 981 E. 1999 Eternal 268 16 12 D- R.-D-R.E.- MATH 490486./INTERSCOPE 112 98/18 98/ Dr. Dre - 2001 162 
3 JAHEIM à DIVINE MILE4/452-/WARNER BROS J11 U/17 98) [Ghetto Love] 110 ED 21 SADE à' EPIC 85165112 98 EO/18e Lovers Rock 71 

11 

2PAC A' AMARU/DEATH ROW 490301'/INTERSCOPE 119 98/24 96/ Greatest Hits 227 18 13 BEASTIE BOYS A' DEF Jam 527351/IDJMG 16.98/11 981 Licensed To III 203 
- LUTHER VANDROM • LOAMY 16#96/EPIL(10 98 E4/17 981 Greatest Hits 23 lig - PROJECT PAT • HYPNOTIZE MINDS/LOUD 1950/CRG ( 12 98 E0/17 91/) Mista Don't Play Everythanos Workin 2 

7 

8 

6 MAKAVELI A' DEATH ROW 63012./8 OC H 112.96/17 98/ The Don Killuminati: The 7 Day Theory 254 20 17 AL GREEN • 111/THE RIGHT STUFF 30800/CAPITOL 110 98/17 981 Greatest Hits 423 
5 2PAC A' DEATH ROW 63008'/KOCH 119 98/25 98/ All Eyez On Me 368 gal - MICHAEL JACKSON •" EPIC 66073112 98 EQ/18.98) Thriller 246 

9 

40 
8 EMINEM A' WEB/AFTERMATH 490287./INTERSCOPE 112 98/18 981 The Slim Shady LP 161 22 19 R. KELLY A' JIVE 41/M./ZOMBA 112 98/18 981 tp-2.com 99 
20 DR. DRE A' DEATH ROW 63000./KQ_Ç H ( II »17 %) The Chronic 309 15 JAY•2 à FREEZE/ROC-A-FELLA Mr/CAPITOL 110 98/16 98/ Reasonable Doubt 275  

11 11 2PAC à AMARU/JIVE 41636/ZOMBA II l 98/17 981 Me Against The World 346 
416 23 

JODECI e." UPTOWN 1101%/64CA istern 98) Forever My Lady 148 
12 10 THE NOTORIOUS B.I.G. A' BAD BOY 7300IWARISTA Ill 98/18.98/ Ready To Die 389 25 22 MARY MARY • cvccitumeuill374WCRG 17 98 E0/11 981 Thankful 136 

• Albums w th the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top 
Assn. Of Ame ice (RIM) certification for net shipment of 500,000 album units ( Gold). A RAP certification for net shipment of 1 million units ( Platinum). • R AA certification for net hipment of 10 million units ( Diamond). Numeral following Platinum or 
albums with a running time of 100 minutes or more, the RIPA multiplies shipments by the number of discs and/or tapes. RIPA Latin awards: 0 Certification fo net shipment of 100,000 units tOro). Certification of 200,000 units ( Platino). A Certification 
and CD price for BMQ and WEA labels, are suggested lists. Tape prices marked ED, and all other CD prices, are equivalent prices, which are projected from wholesale prices Createst Gainer shows chart's largest unit increase. Pacesetter indicates 
seekers this week. [NJ indicates past or present Heatseeker title. ID 2003, VNU Business Media, Inc, and Nielsen SoundScan, Inc. All rights reserved. 

R&B/Hip-Hop Albums and Top FMB/Hip-Hop Catalog Albums. • Recording Industry 
Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
of 403.000 units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, 
biggest percentage growth. Heatseeker Impact shows albums removed from Heat' 
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LATIN 

Notas. 
WAR OF WORDS: We all know that 
several artists have taken strong 
stands regarding the war in Iraq, 
gaining or losing sales as a result. But 
this is not so in the Latin world. With 
the exception of those in Spain, Latin 
artists have been low-key in express-
ing their opinions. 

Perhaps Latin American artists do 
not feel personally involved in the Iraq 
conflict. But what happens when per-
ceived attacks against liberty take place 
in Latin America, specifically in Cuba? 
Surprisingly, very little. Are Latin acts 
simply disinterested in political issues, 
or are they afraid of being controversial? 

"I think you would have to ask 
them," producer Emilio Estefan Jr. 
says. Weeks ago, Estefan; his wife, Glo-
ria; and dozens of other exiled Cubans 
added their signatures to a letter en-
dorsed and published by Latin intel-
lectuals, artists, journalists, and politi-
cians. It condemned the arrest of 79 
Cuban dissidents, including journal-
ists, who have been sentenced to up to 
28 years in prison for their opinions. 

Estefan says, "I'm glad people are 
finally realizing what happens over 
there. My cousin left Cuba through an 
embassy, and his mother was jailed for 
15 years. These issues are close to our 
hearts because we're Cubans." 

As for non-Cuban Latin American 
musicians, none signed the letter. In 
Spain, however, many of the same acts 
that very volubly condemned the war 
in Iraq—including Joaquin Sabina, 
Victor Manuel, and Ana Belén—also 
signed the letter condemning the 
actions of the Cuban government. 

These voices of opposition to Fidel 
Castro, in turn, led to an April 19 let-
ter signed by 27 Cuban artists— 
including Silvio Rodriguez, Leo 
Brouwer, Chucho Valdés, and Omara 
Pottuondo—appealing to their "con-
fused" friends in the U.S. and Europe. 
One passage reach "These messages are 
being used in the great campaign that 
wants to isolate us and lay the ground-

work for an aggressive military inva-
sion from the U.S. against Cuba." 

In response to the Cubans, 49 of the 
original protesting artists and intellec-
tuals wrote yet another letter, published 
April 29 in American newspapers, in 
which they stood their ground. "We have 
condemned, and we continue to con-
demn these acts [in Cuba], because we 
consider them an attempt against liber-
ty and life," it read. Protesting the Cuban 
government's actions and also the war 
against Iraq are not contradictory but 
"complementary" actions, continued the 
letter. It was signed by Pedro Amoldovar, 
Belén, Manuel, Miguel Rios, Sabina, 
Joan Manuel SerraL Caetano Veloso, and 
Fernando 'ftueba, among others. 

Here in Miami, there has still been no 
public comment from anyone outside 
the Cuban exile community, except for 
another Spaniard—Alejandro Sanz— 
who has specifically said he wants to 
address the issue in his upcoming Bill-
board latin Music Conference question-
and-answer session May 7. 

As for other acts. some have releasPd 
general peace-themed songs and some 
have publicly called for peace, al-
though no one specifies where. The 
lone exception was an anti-war concert 
that took place April 7 in Argentina. 

Are all these acts worried that their 
comments will have repercussions on 
their Latin Grammy Award hopes? We 
hope that's not the case. Latin Acade-
my of Recording Arts and Sciences 
president Gabriel Abaroa says the Latin 
Grammys will take place in Miami and 
the threat of public protest will not 
prevent this, as it did in 2001, when 
the awards show was moved at the last 
minute from Miami to Los Angeles. 

"The Grammys, like the Olympics, 
are not a political institution," Estefan 
adds. "The greatest right a person can 
have is freedom of speech. That's why 
I live in this country." 
Oh, and, for the record, I am an 

American citizen from Colombia. 

BDS NEWS: Nielsen Broadcast Data Sys-
tems (BDS) is set to honor Latin music's 
most popular radio tracks during the 
Billboard Latin Music Conference. BDS 
will give certified awards to titles that 
have reached a minimum of 50,000 
spins since 1999. Universal Music Lati-
no will get a special award for more than 
1 million spins of four Enrique Iglesias 
tracks. In other Nielsen BDS news, it has 
begun monitoring MTV-S, the U.S.-
based and -seen video channel that airs 
only Spanish-language videos. This 
makes MW-S the first Latin video chan-
nel in the Nielsen BDS system. Its inclu-
sion enables clients to access daily logs 
of what MTV-S has broadcast. 

TV Show 'Stairway' To 'Proper' Career 
BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES—Escalera a la Fama 
(Stairway to Fame) is a new TV talent 
show created by RGB, the entertain-
ment company that struck multi-plat-
inum sales with the Argentine and 
Brazilian acts that emerged from TV-
based reality/talent search contests 
Popstars / and Popstars 

This time, instead of a band, the 
project was launched to find two solo 
artists. After one month on the air, the 
show proved so successful that two 
more acts—a duo and a band—will 
sign record contracts during the 
finals in June. 
The first of the weekly Escalera a la 

Fama shows was March 14, after 
extensive auditions. Each of the 20 
finalists sang a cover version of a pop-
ular international or local pop/rock hit. 
The format also features half-hour 
updates on weekdays that take an 
inside look at rehearsals and the 
thoughts and feelings of the young 16-
to 25-year-old contestants. 

After one month on the air, the first 
winners were announced. Romina 
and Federico inked their first contract 
as a duo. 

For the four record deals, IV mogul 
and RGB president Gustavo Yankele-
vich joined forces with nationallV net-
work Canal 13 and three record com-
panies: Sony Music Argentina, BMG 
Argentina, and EMI Argentina. Sony 
Music Argentina GM Jorge Ferradas 
says, "This union is the culmination of 
our wish at Sony Music Argentina to 
work with RGB, and the addition of 
two other companies makes this proj-
ect even more interesting due to the 
combined power we can generate. 
RGB is not only recognized for its tal-
ent-producing TV shows but also for 
its management and marketing of pop 
artists, and this makes them an ideal 
partner for a record company." 

RGB's approach seems to be a suc-
cessful way of guiding such TV-born 
artists into a "proper" career in the 
music business. RGB controls every 
aspect of the Popstars and Escalera 
businesses, including concert and tour 
management, merchandising deals, 
and a retail store dedicated to that 
merchandise, located next to the 
3,200-capacity Gran Rex Theater in 
Buenos Aires. Yankelevich and his 
partner, Victor Gonzalez, say that RGB 
offers record companies a strategic 
alliance in the merchandising arena. 

"Our goal goes further than simply 
finding the winners of a talent con-
test," Yankelevich says. "We aim to 
launch the careers of these four artists 
just as we did with the bands from 
Popstars, whose specific weight as true 
artists is now independent from hav-
ing been discovered on television." 
RGB director of the record division 

Hugo Piombi says that all four win-
ning acts (female soloist, mate soloist, 
band, and duo) will have their debut 
albums shipped simultaneously. 

"The marketing plan is being 
[devised] between the three record com-
panies, in a combined effort that has no 
precedent in the Argentine record 
industry," he says. "The international 
release will be made by each company 
according to its regional priorities." 

Mo Verde, formerly BMG Argentina 
A&R director and now an independent 
producer of Escalera for RGB, is no 
stranger to the format: He produced 
Popstars winners Bandana's and Mam-
bas albums. With Escalera, he says, 
each finalist has the opportunity to dis-
play his prowess with a different song 
each week, singing alone or as a duo. 

As the principal musical director of 
Escalera, Verde is building the reper-
toire for each album release format, 
even though not all of the winners have 
been chosen. "The only way to work in 
advance was to collect a great number 
of original songs in different musical 
genres," he explains, "recording many 
of them [without] the vocals." 

While many industry insiders spec-
ulate that the popularity of TV-origi-
nated musical acts may have reached 
its peak last year, Bandana and Mambrú 
continue to be successful, while 'IV rat-
ings indicate that both Escalera and the 
new Argentine version of Operación M-
un/.° are hits. Escalera debuted with a 
16-point rating ( 1.5 million viewers), 
while Operación peaked at 22 points 
(2.25 million viewers). Escalera airs 
weekly on Saturday nights; Operación 
Piunfo airs on Sundays. 

Ferradas is optimistic that the real-
ity craze has yet to reach its peak "Last 
year, Bandana and Mambrú proved 
that the market can indeed be elastic 
and reach unexpected sales in the mid-
dle of an economic crisis." 

Piombi adds that often, the percep-
tion is that 'IV exposure is a stronger 
weapon than an artist's talent and 
repertoire. He says, "The television 
show is only a vehicle." 

THE WORLD'S LEADING LIVE 

ENTERTAINMENT COMPANY 

IS LOOKING FOR YOU!!! 

Clear Channel Entertainment/Televisa Music 
Promotion is currently searching for an 
energetic, motivated, experienced Latin 
concert promoter/marketer for our Chicago 
market. 

Qualified candidates MUST be bilingual, have 
extensive experience in Latin music with radio, 
promotions and/or record label experience in 
the Chicago area. Must have ability and 
experience in seeking, identifying and 
reporting opportunities for new and expanded 
business opportunities. Must have excellent 
negotiation and public relations skills! 

All responses handled confidentially. 

Qualified, interested, candidates, please email 
your resume and salary requirrrients to: 

cce-jobs@clearchannel.com 

Please put "Latin America" in the subject line. 
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NUMBER 1 
LOS BUKIS/LOS TEMERARIOS 
FONOVISA 350832/U0114.98 CD) 

3 Weeks At Number 1 

20 Inolvidables 1 

PEPE AGUILAR 
UNIVISION 310119/U0 118 941 [DI INI 

Y Tenerte Otra Vez 1 

A.B. QUINTANILLA Ill PRESENTS KUMBIA KINGS 
EMI LATIN 40514 ( 16 WWI 

4 1 

CONJUNTO PRIMAVERA 
FONOVISA 350786/UG 11418 CID IN] 

BRONCO 
F ON OVISA 350787/UG 114 98 CO) DO 

Nuestra Historia 

30 Inolvidables 3 

INTOCABLE 
EMI LATIN 80818 ( 1498 CD) 

La Historia 

e GREATEST GAINER e  
GRUPO MOJADO 
UNIVISION 310112/UG ( 14 98 CD) (NJ 

30 Inolvidables 7 

IBRAHIM FERRER 
.,..ORLD CIRCUIT, NONESUCH 79650AG 118 98 CD) [NI 

Buenos Hermanos 

JUANES 
SUFIC° 017532/UNIVERSAL LATINO ( 16 98 CM (N] 

Un Dia Normal 

51' 

5 

53! 

54• 

55 

56 

51 

58 

RY COODER MANUEL GALBAN 
PERRO VERDE/NONESUCH 79891/AG ( 18 98 CD) 

Mambo Sinuendo 1 60 

50 Q 
ce 

39 28 

41 39 

45 48 

51 49 

54 74 

46 52 

47 47 

56 44 

52 55 
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48 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
Title 

PALOMO 
2/SA 72407003.98 Col 

Homenaje A Los Relampagos Del Norte 28 

INDUSTRIA DEL AMOR 
UNIVISION 31009311G ( 14.98 CD) IN] 

30 Inolvidables 5 

KUMBIA KINGS o 
EMI WIN 42526(7 98/11 98) 

All Mixed Up: Los Remixes 3 

ALEJANDRO FERNANDEZ 
SONY DISCOS 70363116.98 Ea CD1 

Nina Amada Mia 22 

JOAN SEBASTIAN 
MUSART 12887/BALBOA 18 98/13 981 

Coleccion De Oro 53 

JAGUARES 
RCA 96656/BMG LATIN 114.98 CD) 

El Primer Instinto 2 

MOLOTOV 
SURCO 066661/UNIVERSAL LATINO 114.49 COI 

Dance & Dense Denso 19 

CONTROL 
EMI LATIN 81596 

Controlandote 32 

PALOMO 
DISA 72703218.98/13.981 

Situaciones 15 

SIN BANDERA 
SONY DISCOS 84806 ( 16 98 Ea MINT 

Sin Bandera 12 

SOUNDTRACK 
MILAN 36005 ( 17 98 CD) 

Talk To Her 24 

GILBERTO SANTA ROSA 
SONY DISCOS 70371 115 98 Ea CD) 

Solo Bolero 40 

SHAKIRA A 
SONY DISCOS 87611115 98 En CS) 

LOS RAZOS 
RCA 50631/ONG LATIN 113 98 CD) (NJ 

VARIOUS ARTISTS 
UNIVISION 310110/UG 114% CD) 

THALIA 
EMI LATIN 81595 ( 14 98 COI 

Grandes Exitos 

Hierbabuena 

Arcoiris Musical Mexicano Vol. 3 

Thalia's Hits Remixed 

1 61 

12 62 

53 51 JOSE JOSE 
ARIOLA 98530/BMG LATIN 114secrn (NI 

El Principe Con Trio Vol.1 7 

PEPE AGUILAR 
MUSART 12891/BALBOA 112 98 CD) 

Coleccion De Oro 62 

12 63 

7 64 

60 65 LOS INVASORES DE NUEVO LEON 
EMI LATIN N399(12.93 COI 

20 Rancheras 38 

50 45 VARIOUS ARTISTS 
FONOVISA 35077000115.98 CD) 

Premio Lo Nuestro: 15 Anos De Exitos 16 

LOS BUKIS 
FONOVISA 093691/UG ( 14% CD) DI] 

30 Inolvidables 1 6 VARIOUS ARTISTS 
FONOVISA 3501314/UG 114 98 CO) 

Sentimientos A Mi Madre 65 

MANA 
WARNER LATINA 421568110 98/18 981 

LOS RIELEROS DEL NORTE 
FONOVISA 350794/U0114 98 COI 

VARIOUS ARTISTS 
310099/UG113.961 CD) 

Revolucion De Amor 1 66 65 53 LOS ANGELES AZULES 
DISA 727035 113 98 CO) 

En Vivo Al Azul Vivo 32 

En Vivo 17 

30 Gruperas De Coleccion 6 6E 

JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO 
RCA 50%9/OMS LATIN 112.98 CM 

Que Me Siga La Tambora 60 

e" HOT SHOT DEBUT 
LIBERACION Las Canciones Que Esperabas 
DisA 727638114 98 CD) 

19 7 

17 15 RIGO TOVAR 
F 0 NOVISA 35078SAIG 114.98 CD) IN] 

30 Inolvidables 15 

16 19 

21 21 

LOS REHENES 
DISA 727034 ( 14 98 COI IN] 

SELENA 0 
EMI LATIN 42098114% [DI 

Historia Musical: 30 Pegaditas 

Ones 

10 

4 73 

64 61 

61 67 

68 59 

62 64 

DAVID BISBAL 
VALE 066090/UNIVERSAL LATINO ( 13.98 CD) 

Corazon Latino 64 

LOS YONIC'S 
FONOVISA 350752/U0 1198/13.961 

20 Inolvidables 35 

VARIOUS ARTISTS 
JUN 87552/SONY DISCOS 03.9860 CD) 

Bachatahits 2003 25 

JOAN SEBASTIAN 
MUSART 7880/13ALBOA 18 98/13 981 [Hi 

Afortunado 14 

ANA GABRIEL 
SONY DISCOS 87471 1998 Ea CD)  

LUIS MIGUEL A 
WARNER LATINA 49277 119.98 CD) 

Personalidad: 20 Exitos 

Mis Boleros Favoritos 

40 

3 

22 24 PANCHO BARRAZA 
MUSART 2713/BALBOA 15.98 CDI 

Las Romanticas De Pancho Barraza 22 74 72 58 VARIOUS ARTISTS 
UNIVISION 310109/W115.96 COI 

30 Inolvidables Con Banda 31 

11 13 SOUNDTRACK 
DO 474150/UNIVERSAL CLASSICS GROUP 11198 CD) 

Frida 4 SOUNDTRACK 
SONY DISCOS 70509(18.98 Ell CD) 

Chasing Papi 75 

25 30 27 INDIA Songbird: 
g 

0 Latin Mi Alma Y Corazon 
SONY DISCOS 874540618 ELI CD) on 7 

LATIN POr 7LIMS -1PWAL/SALSA ALBUMS REGIONAL MEXICAN ALBUMS 
26 19 26 ENRIQUE IGLESIAS • Quizas 1 

UNIVERSAL LATINO 064385 111.98/16.981 

ED 29 37 VARIOUS ARTISTS Los 30 Corridos Mas Prohibidos 
FONOVISA 350711/U0 (13.98 CD) 

27 

A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 

4 (EMI LATIN) 
1 IBRAHIM FERRER 

BUENOS HERMANOS (WORLD CIRCUIT/NONESUCH/AG) 
t LOS BUICIS/IOSIDAERARIOS 

201NOLVIDABLES IFONOVISAMG) 

0 31 75 JACI VELASQUEZ Milagro 
SONY DISCOS 87652 ( 18.98 Ell CO) 

28 
JUANES 

ON DIA NORMAL (SUFICDAINIVERSAL LATINO) 

INDIA 

LATIN SONGBIRD. MI ALMA Y CORAZON (SONY DISCOS) 
PEPE AGURAR 
Y  TENERTE OTRA VEZ )UNIVISION/1J5) 

29 26 23 ALEXANDRE PIRES Estrella Guia 
RCA 50632/BMG LATIN 116.98 CD) IN] 

12 RY COODER MANUEL GIUSAN 

MAMBO SINUOSOS (FERRO VERDE/NONESUCH/AG) 
3 CEUA CRUZ 

HITS MIX (SONY DISCOS) 
3 CONJUNTO PRIMAVERA 

NUESTRA HISTORIA (FONOVISA/U61 

0  37 — EL PODER DEL NORTE Querer Es...22 Poderosos Exitos 
DISA 724071113.98 CD) 

30 SITAKIRA 

GRASSES EXITOS 1SONYDISCOSI 

4 VARIOUS ARTISTS 

BACHATAHITS 2033 (JUN/SONY DISCOS) 
4 BRONCO 

30 INOLVIDABLES 1FONOVISA/UGI 

3;1 23 25 RICARDO ARJONA A Santo Pecado 
SONY DISCOS 84564 117 98 Ea CD) (III) 

3 L THALIA 
THALIA'S HITS REMIXED SMI LATIN/ 

5 ELVIS CRESPO 

GREATEST HITS (SONY DISCOS) 
5 INTOCABLE 

IA HISTORIA (EMI LATIN) 

3 25 22 INTOCABLE ., Suenos 
EMI LATIN 37745 (998/15981 (N] 

1 

0. 
MANA 

REVOLUCION DE AMOR WARNER ULTINAI 

6 t*ioc*ionioriv 
LIBRE ICOLUMBINSONY DISCOS) 

6 GRUPO MOJADO 
30 INOLVIDABLES IUNIVISIONMG) 

0 38 30 LOS ACOSTA Nostalgias 
FONOVISA 350793/U6 ) 13.96 CO) 

30 L SELENA 
ONES (EM) LATINI 

7 MONCHY & ALEXANDRA 

CONFESIONES... (JUN/SONY DISCOSI 

7 LOS RAZOS 

HIERBABUENA IRCA/BMG LATIN) 

341 28 31 THALIA A Thalia 
EMI LATIN 39753 110 98/17.981 nil 

1 ENRIOUE IGLESIAS 

00)/SAS (UNIVERSAL LArINO) 

8 CELIA CRUZ 

LA NEGRA TIENE TUMBAO (SONY DISCOS) 
8 VARIOUS ARTISTS 

ARCOIRIS MUSICAL MEXICANS VOL 3 (UNIVISION/OJO) 

35. 34 36 LOS TIGRES DEL NORTE La Reina Del Sur 
FONOVISA 0506613/UG 114.98 CD) 

1 
JACI VEIASOUEZ 

MILAGRO (SONY DISCOS) 
9 GILBERTO SANTA ROSA 9 LOS BUKIS 

VICEVERSA )SONY DISCOS) 30 INOLVIDABLES IFONOVISMIG) 

0 57 62 

4.f.' PACESETTER 4 "e. 
BANDA EL LIMON Nuestra Historia 36 

AlELUIDRE PRIES 
ESTRELLA GUIA IRCA/BMG LATIN) 

10 AVENTURA 

WE BROKE THE RULES (PREMIUM LATIN/JeLNI 
I LOS RIELIEROS DEL NORTE 

EN VIVO IFONOVISA/LIGI 

FONOVISA 350831AIG ( 14.98 CD) RICARDO AR»NA 11 VICTOR MANUEUE 11 VARIOUS ARTISTS 

37 27 9 INTOCABLE La Historia 1 
SANTO PECADO (SONY IIISCOSI LE PREGUNTABA A LA LUNA ISONY DISCOS) 30 GRUPERAS OE COLECCION 1UNIVISIONAIG I 

EMI LATIN 80819 121e comvoi THAW 12 VARIOUS AIMSTS 12 UBERACION 

38 32 29 LIBERACION Historia Musical 7 
THALIA (EMI LATIN) SALSAHITS 2013 (JUN/SONY DISCOS) LAS CANCIONES_ OUE ESPERABAS IDIGA) 

DISA 72702918.98/13.981(N] 
13 1TZTANO FERRO 13 JERRY RIVERA 13 RIGO TOVAR 

39 43 32 PABLO MONTERO Gracias: Homenaje A Javier Solis 26 
ROJO RELATIVO (EMI LAT NM VUELA MUY ALTO (ARIOLABMG LATIN)  INOLVIDABLES IFONOVISAMGI 

RCA 99649/EMS LATIN 113 98 CD) 
14 KUMBIA KINGS 14 CARLOS VIVES 14 LOS REHENES A 33 40 CELIA CRUZ Hits Mix 31 

ALL MIXED UP, LOS REMIXE:: (EMI LATINI DEJAME ENTRAP IEMI LATIN) HISTORIA MUSICAL 30 PEGADITAS IDISAI 

T,15 
SONY DISCOS 117607 114.98 ECI CD1 

JAGUARES 15RAPHY 15 .le 36 33 LOS HURACANES DEL NORTE 28 Huracanazos 10 EL PRIMER INSTINTO MCA/ONG LATIN) 
LUNITT Y LA SELECTA 

EN VIVO 33 ANIVERSARIO (VI) 
PANCHO BARRAZA 

LAS ROMANTICAS DE PASCH° BARRAZA (MUSART/BALBOAI 
UNIVISION 310103/U0 ( 15.98 CD) DIN 

JENNI RIVERA Homenaje A Las Grandes 
FONOVISA 350779/UG ( 14e CD) 

42 

MOLOTOV 

DANCE & DENSE DENSO ,SORCO/UNIVERSOU. LATINOI 

. VARIOUS ARTISTS 

LOS MEIOSES DE LA (TAMER 2003 IWO( & ROLUSONY DISCOS1 
SOUNDTRACK 

PR/DA IOC/UNIVERSAL CLASSICS GROUP) 

43 35 34 LIMITE Soy Asi 
UNIVERSAL LATINO 068373 (8 96)13.98) ENT 

8 

11 SIN BANDERA 
SIN BANDERA (SONY C11=a5( 

17 VARIOUS ARTISTS 

DUO BACHATERO (EMI LATIN) 

17 VARIOUS ARTISTS 

LOS 30 CORRIDOS MAS PROHIBIDOS (FONOVISA/UG) 

0 59 57 ANTONIO AGUILAR Con Tambora 
MUSART 12706/BALBOA 15.98/12.981 

44 
18 SOUNDTRACK 

TALK TO HER (MILAN) 

VARIOUS ARTISTS 

MERENHITS 2[03 (15N/SONY DISCOS) 
18 El. PODER DEL NORTE 

QUERER ES fl PODEROSOS MOOS ID(SA) 

45 44 41 VARIOUS ARTISTS Historia Musical Grupera 
SISA 727039 ( 13.98 CD) 

18 
19 GILBERTO SANTA ROSA 

SOLO BOLERO (SONY DISCOS) 
1 RUBEN BLADES 

MUNDO ) COLUMBIA/SONY DISCOS) 

19 111TOCABLE 

SUEROS 1E141 LATIN) 

46 40 38 LOS BUKIS Greatest Hits 
FONOVISA 006166/U6 1816/1298) 

30 
I JOSE JOSE 

EL PRINCIPE CON TRIO VOL I (ARIOLAMMG LMIN1 

I VARIOUS ARTISTS 

BACKATA EN LA CAME SCHOEN )PROTE/UNIVERSAL LATINO/ 
I LOS ACOSTA 

NOSTALGIAS 1FONOVISA/UGI 

47 42 35 VARIOUS ARTISTS 
UNIVISION 310073/UG 11198/15901 

Arcoiris Musical Mexicano 2 

TIZIANO FERRO 
EMI LATIN 82884 113 98 CO) 

Rojo Relativo 43 

AR:RIMS with the greatest sales gins this week. • Recording Industry Assn. Of Amefica IVIGA) certification for net shipment of 501030 album units (Gold). • RIAA certification for net shipment of 1 mil-
lion units (Platinum) • RIAA certification for net shipment of 10 million units lEhamondl. Numeral following Platinum or Diamond symbol inchcales album's multi- plannum eve'. For boxed sets, and double 
albums with a running ome 01100 minutes or more, the RIM multiples shipments by the number of discs and/or tapes RIM Leon awards: 5) Cerbficaten for net shipment of 100,000 units 10rol..i Certifica-
tion of 200,000 units ( Platinol. Certification of 100,000 touts )Multi-Platino) *Astensk indicates LP Is available. Most tape prices, and CO prices tor BMG and WEA labels, are suggested lists. Tape pnces 
marked EQ and all other CD pncet. ere equivalent pnces, whIch are projected from wholesale pnces. Greatest Gamer shows chart's largest unit increase. Pacesetter Indicates biggest percentage growth 
Heatseeker Impact shows albums removed from Heatseekers this week [11] indicates past or present Heatseeker Sine © 2003, ONU Business Mede. Mc., and Nielsen SoundScan, Inc Al) nghts reserteO 
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illExxird HOT LATIN TRACKS_ 
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.= 

xe 
a 7, 
...., o 
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e Nielsen 
Airplay monitored by k  

Broadcast Data 
Systems 

TITLE 

PRODUCER (SONGWRITER) 

Artist 

IMPRINT/PROMOTION LABEL 

1 1'5 

I' sL , NUMBER 1 
TAL VEZ 
T.TORRES IF DE VITA) 

-,—: 5 Weeks At Number 1 

Ricky Martin 9 
SONY DISCOS 

1 

2 2 AMAME 
E RUFFINENGO IC.NILSON,DMOSCATELLII 

Alexandre Pires 9 
RCA iBMG LATIN 

2 

3 3 UNA VEZ MAS 
J GUILLEN IJ.GABRIEL) 

Conjunto Primavera 9 
FONOVISA 

1 

4 4 ALUCINADO 
NI CANOVAA.SALERNOMMAJONCHI IT.FERRO.I.BALLESTEROSI 

Tiziano Ferro 9 
EMI LATIN 

4 

5 9 CLAVAME TU AMOR 
J GAVIR1A IILARROYAVE.O.SANCHEZ) 

Noelia 9 
FONOVISA 

5 

6 7 12 ENTRE EL DELIRIO Y LA LOCURA 
K SANTANDER.J.GAVIRIA I XSANTANCIERG.SANTANDERI 

Jennifer Pena 
UNIVISION 

6 

7  13 19 PARA QUE LA VIDA 
E IGLESIASIMENDEZ IE IGLESIAS,C.GARCIA ALONSO.LMENDEZI 

Enrique Iglesias 9 
UNIVERSAL LATINO 

7 

., 
5 DE UNO Y DE TODOS LOS MODOS 

PALOMO IT.VINIEGRAI 

Palomo 9 
DIGA 

4 

• 
. 

16 16 MARIPOSA TRAICIONERA 
FHER.A GONZALEZ FHER/ 

Mana 9 
WARNER LATINA 

9 

13 MUY A  TU MANERA 
R MUNOZ.R.MARTINEZ IR MUNOZ,J.E.CONTRERASI 

Intocable 
EMI LATIN 

8 

1 1 
3 

10 8 DAME 
R ARJONA IR.AFUONAI 

Ricardo Arjona 9 
SONY DISCOS 

8 

9 6 NO TENGO DINERO A.B. Ouintanilla III & Kumbia Kings Feat. Juan Gabriel & El Gran Silencio 9 
AB OUINTANILIA III,E f TORRES SERRANT IJGABRIELI EMI LATIN 

5 

.:
j12 
4 
13 
, 

, 

12 11 EN CUERPO Y ALMA 
R PEREZ-BOTIJA IR.PERF/ROTIJAI 

Millie sz 
ARIOLA iBMG LATIN 

3 

- 14 15 A  QUIEN LE IMPORTA? 
ESTEFANO IG.BERLANGA.I.CANUT) 

Thalia 9 
EMI LATIN 

11 

18 10 QUE ME QUEDES TU 
S MEBARAK RAJ OCHOA IS MEBARAK R.L F OCHOA) 

Shakira 9 
SONY DISCOS 

1 

.., 

11 14 SUENA 
R MUNOZ,R.MARTINEZ ILPADILLA I 

Intocable '9 
EMI LATIN 

2 

24 18 
«Er50,YTE Y SAU BANDA TIERRA SANTA IA VEGA) 

El Coyote Y Su Banda Tierra Saida 
EMI LATIN 

17 

36 —  

. r GREATEST GAINER 
EL SINVERGUENZA Los Tucanes De Tquana 
MOUINTER0 LARA 1M SUINTERA LARA) UNIVERSAL LATINO 

18 

33 43 TU AMOR 0  TU DESPRECIO 
M.A.SOLIS (MA SAI'S' 

Marco Antonio Solis 
FONOVISA 

19 

27 37 ME FALTA VALOR 
P AGUILAR IT.BELL01 

Pepe Aguilar 9 
UNIVISION 

20 

25 24 KILOMETROS 
A BAQUEIRO ILGARCIA.N.SCHAJRIS1 

Sin Bandera .2 
SONY DISCOS 

16 

.. ,. 
19 25 SI TE DIJERON 

J MIUGO IVAIANUELLE1 

Gilberto Santa Rosa 
SONY DISCOS 

19 

23 15 22 DIGALE 
K SANTANDER.B.OSSA IRSANTANDER,C.LEUIIII 

David Bisbal 
VALE (UNIVERSAL LATINO 

15 

24 22 20 Y COMO QUIERES QUE TE QUIERA 
R RODRIGUEZ IF.GOMEZ1 

Fabian Gomez 
SONY DISCOS 

7 

25 21 7 MI SOLDADO 
LOS TIGRES DEL NORTE IE.VALENCIA) 

Los Tigres Del Norte 
FONOVISA 

4 

26 26 30 QUEDATE CALLADA 
PCABRERA IG.FLORES1 

Jorge Luis Cabrera 9 
DMA 

26 

27 23 23 ENTREGA TOTAL 
NI CAZARES IA.PUL1001 

Pablo Montero 
RCA /EIMG LATIN 

22 

28 17 21 ASI ES LA VIDA 
H GATICAK e BRION IMBENITOA.CAMPOS,J.0AVIDI 

9 
WARNER  LATINA 

1 

29 20 17 SEDUCEME 
INDIALINFANTE,K.C.PORTER IINDIARCONTRERAS.J.GRECO,S.MARTE1 

India 9 
SONY DISCOS 

1 

30 31 27 AYI PAPACITO (UYI DADDY) 
A 8 GUINTANILIA 'BUCK" MARTINEZ,G.PADILLA (A.B.OUINTANILLA 111A.VIUARREAL I 

Limite v 
UNIVERSAL LATINO 

6 

31 29 31 HERIDA MORTAL 
J REYES IESTEFANO,J.RETES) 

Jerry Rivera 9 
ARIOLA /BMG LATIN 

7 

32 28 33 EL TONTO QUE NO TE OLVIDO 
J MIUGO IVMBUIZI 

Victor Manuelle 
SONY DISCOS 

22 

33 

0 

32 29 NINA AMADA MIA 
G A.SANTIAGO IIMASSIASI 

Alejandro Fernandez 9 
SONY DISCOS 

17 

50 — VETE YA 
V ELIZALDE IRE MURAI 

Valentin Elizalde 9 
UNIVERSAL LATINO 

34 

35 

a 
a 

34 44 ACA ENTRE NOS 
A LIZARRAGAJ LIZARRAGA IM URIETAI 

Banda El Recodo 
FONOVISA 

34 

38 

40 

35 SERAN SUS OJOS 
A ARIAS IT.VELA1 

Adolfo Urjas Y Su Lobo Norteno 
PLATINO /FONOVISA 

35 

—  LOS DEMAS 
LE OCHOARMASITTIJIGLESIAS JR (E TORRES.J IGLESIAS JR I 

Julio 9 
WARNER LATINA 

37 iîl  .--

e HOT SHOT DEBUT * 
BAILA CASANOVA Paulina Rubio 9 
M AZEVEDO (C.LEDANID.ZERO.JEEVE,K COLBERTESTEFANO) UNIVERSAL LATINO 

38 

40 

421, 

0 

NO HACE FALTA UN HOMBRE 
M SERRARON JAEN IJ VELASOUEZ.M GERRARBB BENENATEA.JAEN.J.BARRIOS1 

Jaci V:01Nayszej 39 

35 32 MALA GENTE 
G SANTAOLALLA.JUANES DUANE& 

Juanes 9 
SURCO /UNIVERSAL LATINO 

12 

48 - PEQUENA Y FRAGIL 
S DEGOLLADO,J G.DEGOLLADO.R.GONZALEZ (SARA) 

Control 9 
EMI LATIN 

41 

42 — , EL AMOR NO TIENE EDAD 
J AIEDEZMA IR AMPARO) 

El Coyote Y Su Banda Tierra Santa 
EMI LATIN 

36 

43 

0 

39 42 NO SE VIVIR SIN TI 
A GALBA IAAALBA1 

Los Temerarios 
FONOVISA 

39 

45 39 HABLAME CLARO 
EJ.BARRAZA IF.J.BARRAZAI 

Pancho Barraza 
MUSART /BALBOA 

39 

45 

Q . 

37 31 POR AMOR 
E ESTERAN JR.,JAMOLINA IR SOLANO) 

Jon Secada 
CRESCENT MOON 

34 

47 MICAELA 
E RODRIGUEZ IL.C.MEYERI 

Dueto Voces Del Rancho 
CINTAS ACUARIO /SONY DISCOS 

28 

47 

0  

, 43 
1 , 

3rí MI PRIMER MILLON 
S GEORGE IJ.VILLAMIZAR.S.GEORGE1 

Bacilos 9 
WARNER LATINA 

18 

CASI 
SORAYA ISORAYAI 

eye, 9 48 

49 49 -- SIN FORTUNA 
PR/VERA IA.GONZALEZI 

Lupillo Rivera 
SONY DISCOS 

23 

50 
.. ,..‘.,_ 

AYUDAME 
J t PI LOTO.M.LOPEZ (M.LOPEZ.J.LPILOTO) 

Lourdes Robles 
LATIN WORLD 

37 

Compiled from a naional ample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel 0195 stations 38 LaTin Pop, Tb TEopIcal/Salsa, 
52 Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. Records showing an increase in audience 
ove• the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an increase .n audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 
more stations is A li.ced first. Records below the top 20 are removed from the chart after 26 weeks..i, Videoclip avaliability. C2003, VNU Business Media. Inc All 

rights reserved. 
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uetTIN 
Airplay tnuttiturect UV N, 

TITLE 

IMPRINT/PROMOTION LABEL 

POP AIRPI_A• 

,,,,sen 
Bratdcast Data 
Systems Y 

ARTIST ',-,- ,,, 

, _,e 

Y 

TITLE 

IMPRINT/PROMOTION LABEL 

ARTIST 

111110 1 TAL VF2 
SONY DISCOS 

RICKY MARTIN 0 28 ME FALTA VALOR 
UNIVISION 

PEPE AGUILAR 

- 

Îlp 2 MUM( 
RCA ,111MG LATIN 

ALEXANDRE PIRES 0 30 RANA CASANOVA 
UNIVERSAL LATINO 

PAULINA RUBIO 

3 

6 

ALUCINADO 
EMI LATIN 

TIZIANO FERRO 11E) 36 NO HACE FALTA UN HOMBRE 
SONY DISCOS 

JACIVELASOUEZ 

PARA EWE LA VIDA 
UNIVERSAL LATINO 

ENRIQUE IGLESIAS 24 21 MALA GENIE 
SURCO ,UNIVERSAL LATINO 

JUANES 

0 11 MARIPOSA TRAICIONERA 
WARNER LATINA 

MANA 25 23 SEDUCEME 
SONY DISCOS 

INDIA 

6 4 CLAVAME TU AMOR 
FONOVISA 

NOELIA 43 31 111 AMOR 0 TU DESPRECIO 
FONOVISA 

MARCO ANTONIO SOILS 

5 DAME 
SONY DISCOS 

RICARDO ARJONA gale 27 LOS DEMAS 
WARNER LATINA 

JULIO 

8 QUE ME QUEDES TU 
SONY DISCOS 

SHAKIRA 28 15 LO QUE YO TUVE CONTIGO 
UNIVERSAL LATINO 

JOSE FELICIANO 

7 EN CUERPO Y AUAA 
ARIOLAÍBMG LATIN 

mituz 29 26 MI PRIMER MILLON 
WARNER LATINA 

BACILOS 

19 10 A WIEN LE IMPORTM 
EMI LATIN 

THALIA 30 22 POR AMOR 
CRESCENT MOON 

JON SECADA 

11 12 K1LOMETROS 
SONY DISCOS 

SIN BANDERA 31 24 SI TE DIJERON 
SONY DISCOS 

GILBERTO SANTA ROSA 

0 13 MIRE EL DEURIO Y LA LOCURA 
UNA/1510N 

JENNIFER PENA 32 31 AYUDAME 
LATIN WORLD 

LOURDES ROBLES 

13 9 THULE 
VALE/UNIVERSAL LATINO 

DAVID BISBAL 33 33 QUILLS 
UNIVERSAL LATINO 

ENRIQUE IGLESIAS 

-,14 16 EL PROBLEMA 
SONY DISCOS 

RICARDO ARJONA 0  — LAMENTO 
CRESCENT MOON 

GIAN MARCO 

' 

15 A DIOS LE PIDO 
SURCO UNIVERSAL LATINO 

JUANES ,C, 38 
i 

MENEITO 
ARIOLA OMS LATIN 

ROSARIO 

14 ENTRA EN MI VIDA 
SONY DISCOS 

SIN BANDERA 36 34 MERIDA MORTAL 
ARIOLA :BMG LATIN 

JERRY RIVERA 

19 OMEGA TOTAL 
RCAMMG LATIN 

PABLO MONTERO 0  — CASI 
EMI LATIN 

SORAYA 

20 ES PORTI 
SURCO /UNIVERSAL LATINO 

JUANES 0  — TU FORMA DE SER 
DIGA 

ALBERTO Y ROBERTO 

17 NINA AMADA MIA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 0 40 BARRIO VIEJO 
MUSART BALBOA 

JOAN SEBASTIAN 

18 ASI ES LA VIDA 
WARNER LATINA 

OLGA TANON 40 37 AMARGO ADIOS 
UNIVERSAL LATINO 

INSPECTOR 

,..., 

< 

TROPICAL/SALSA AIRPLAY / 

TITLE 

IMPRINT PROMOTION LABEL 

ARTIST 

Airplay mormored by 
lg. Nielsen 

Broadcast Data 
Syms I 

TITLE ste ARTIST w 

IMPRINT/PROMOTION LABEL g 

EL TONTO DUE NO TE OLVIDO nCTOR mANuELLE 25 
SONY DISCOS 

BAILA CASANOVA 
UNIVERSAL LATINO 

PAuLINA RUBIO 

O 
2 SI TE DIJERON GILBERTO SANTA ROSA 

SONY DISCOS 
43 38 EL IDIOTA 

JAN 
EDDY HERRERA 

4 AMAME ALEXANDRE PIRES 
RCA BMG LATIN 

23 30 UN MONTON DE ESTRELLAS 
SONY DISCOS 

GILBERTO SANTA ROSA 

5 HERIDA MORTAL JERRY RIVERA 
ARIOLA/BMG LATIN 

ts) _ MANE 0 DEJAME 
UNIVERSAL LATINO 

KEVIN CEBALLO 

5 

0 

3 SEDUCEME INDIA 
SONY DISCOS 

it) 24 LOS DEMAS 
WARNER LATINA 

JULIO 

18 ALUCINADO TIZIANO FERRO 
EMI LATIN 

26 23 MI PRIMER MILIAN 
WARNER LATINA 

BACILOS 

0 17 A (MIEN LE IMPORTA? THALIA 
EMI LATIN 

27 13 RASTA DUE TE ENAMORES 
WEACARIBE MARNER LATINA 

FRANKIE NEGRON 

8 8 WE LEVANTE LA TAM JOSEPH FONSECA 
KAREN /UNIVERSAL LATINO 

28 19 

43 — 

A ESOS HOMBRES 
MOCK 8 ROLL /SONY DISCOS 

EL GRINGO DE LA BACHATA 

9 10 TM4 BUENA SON DE CALI 
UNIVISION 

PARA QUE LA VIDA 
UNIVERSAL LATINO 

ENRIQUE IGLESIAS 

10 6 ASI ES LA VIDA OLGA TANON 0 — 
WARNER LATINA 

TRAICION 
SONY DISCOS 

INDIA 

0 27 ENTRE EL DEIJMO Y LA LOCURA JENNIFER PENA ID - 
UNIVISION 

MARIPOSA TRAICIONERA 
WARNER LATINA 

MURA 

12 15 TAL VEZ RICKY MARTIN 32 29 
SONY DISCOS 

ALL THE THINGS SHE SAID 
INTERSCOPE 

TATS. 

13 

14 

9 NO TEI160 MOO AB CIURRANALA III& KLSAPJAKINESEEA7 JUMBAB/BELBEIGRANSKENCIO 0 36 
EMI LATIN 

EL MIRAJE 
SONY DISCOS 

MARCUS VIANA 

12 SE NOS PER010 EL AMOR EL GRAN COMBO DE PUERTO RICO 43 37 
COMBO 

ATUOAME 
LATIN WORLD 

LOURDES ROBLES 

15 

0 

11 BMW° A IA DERIVA MARC ANTHONY 43 40 
SONY DISCOS 

YO NO SOY ESA MWER 
UNIVERSAL LATINO 

RAULINA RUBIO 

22 CLAVAME TU AMOR NOB». 0 35 
FONOVISA 

EN CUERPO Y ALMA 
ARIOLA /BMG LATIN 

MILLIE 

17 

0 

7 QUE BONBON ANTHONY CRUZ 0 34 
MP 

X-PLOSION 
PRESTIGIO 

DOMINIC 

21 mutt DAVID BISBAL 43 — 
VALE /UNIVERSAL LATINO 

PIERDONAME 
EMI LATIN 

LIMITO! 

0 28 MENEITO ROSARIO 0 32 
ARIOLA , BMG LATIN 

BONITO Y SABROSO 2023 
ARIOLA/BMG LATIN 

BENY MORE 

20 14 NO TENGO SUERTE EN EL AMOR YOSKARSARANTE 43 - 
JON 

YA ME UBERE 
USARES 

YAIRE 

sa 

5  e 

REGIOI's! 
,,,,,,,"...,",,:s: 

TITLE 

IMPRINT/PROMOTION LABEL 

_. MEXICAN 

17,. 
.... FF.. 
D* 

AIRPLAtY 

TITLE ARTIST 
IMPRINT/PROMOTION LABEL 

Nielsen Fe" 
Broadcast Data 
Systems 

ARTIST .'"' ,,--. 
i-.  
t__ ..- : 

1 1 UNA VEZ MAS 
FONOVISA 

CONJUNTO PRIMAVERA 21 21 SIN FORTUNA LUPILLO RIVERA 
SONY DISCOS 

2 2 OE UNO Y DE TODOS LOS MODOS 
OIGA 

PALOMe 4ID NOCHES ETERNAS NICO FUMES YOU BANDA PURO MAZATLAN 
RCA BMG LATIN 

0 3 MUY A TU MANERA 
EMI LATIN 

INTOCABLE c) - EL GENERAL JOAN SEBASTIA4 
MUSART /BALBOA 

0 13 EL SINVERGUENZA 
UNIVERSAL LATINO 

LOS TUCANES DE TIJUANA 24 19 SERENATA HUASTECA ADAN CHALINO SANCHU 
COSTAROLA /SONY DISCOS 

0 7 TE VAS AMOR & COYOTE Y SU BANDA TIERRA SANTA 25 
EMI LATIN 

n ME FALTA VALOR PEPE AGURAR 
UNIVISION 

6 4 SUENA 
WI LATIN 

INTOCABLE 26 17 Favor A LIORAR CUISILLOS DE ARTURO MACIAS 
MUSART ¡BALBOA 

7 6 Y COMO QUIERES QUE TE OUIERA 
SONY DISCOS 

FABIAN GomEr 27 16 CHAPARRITA OE MI VIDA LOS RIELEROS DEL NORTE 
FONOVISA 

6 5 MI SOLDADO 
FONOVISA 

LOS TIGRES DEL NORTE 20 29 COMO OLV1DMITE COSTUMBRE 
WEAME4 WARNER LATINA 

9 8 QUEDATE CALLADA 
OIGA 

JORGE LUIS CABRERA 0  — NO HAY MANERA AKWA) 
UNIVISION 

10 

0 

9 CORAZON CHIQUITO ADOLFO URIAS Y SU LOBO NORTEND 30 
PLATINO TONOVISA 

26 EL FRUOUTO EL HALCON DE LA SIERRA 
SONY DISCOS 

22 VETE YA VALENTIN ELIZAWE 31 
UNIVERSAL LATINO 

24 MARGARITA. MARGARITA CANDID° i SU HUELLA NORTENA 
PLATINCUFONOVISA 

12 11 ACA MIRE NOS 
FONOVISA 

BANDA EL REC0017 43 — WE PENA GRACIELA BELTRAN 
UNIVISION 

13 14 AY! PAPACITO WTI DADDY) mat 33 
UNIVERSAL LATINO 

28 NO VALGO NADA PESADO 
WEAMEX WARNER LATINA 

- È14 . 

.. 2 
.. 

0 

0 

12 M WM AAlB IVALLA is LI sumeNKAISSFEAT UXIIR JUM5 a GRAY SILEACO 0 UM/ uN 
EMI LATIN 

36 NI KM MIL PUNADOS DE ORO JULIO PRECIADO Y SUBARU PERLA DEL PACIFICA 
RCA OMS LATIN 

15 SERAPE SUS OJOS ADOLFO URIAS Y SU LOBO NORTEM) 35 
PLATINO/FONOVISA 

31 MUCHACHA DE 15 ANOS LIBERACION 
DISA 

27 TU AMOR 0 111 OESPRECIO MARCO ANTONIO SOU 36 S 
FONOVISA 

32 

38 

— 

E. PARRANDERO POLO UR1AS 
FONOVISA 

10 PERDONAME MI AMOR 
FONOVISA 

CONJUNTO PRIMAVERA 43 ENTRE EL DEURIO Y LA LOCURA JENNIFER PENA 
UNIVISION 

n PEQUENA Y FRAGIL 
EMI LATIN 

CONTRAL 0  TENGO PROBLEMAS ALBERTO Y ROBERTO 
OIGA 

18 HABLAME CLARO 
MUSART /BALBOA 

PANCHO BARFIXA 39 33 UNA ORACION PANCHO BARRAZA 
MUSART.BAL130A 

20 MARA 
CINTAS ACUARIO /SONY DISCOS 

DUETO VOCES DEL RANC1110 40 30 FRIO DE AUSENCIA BANDA PELIU.OS 
VIVA /UNIvE RSAL LATINO 
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ASCAP Honors Regional Mexican Songwriter 
BY LEILA COBO 

Mexican singer/songwriter Joan 
Sebastian's ASCAP songwriter of the 
year award underscores the continued 
relevance of regional Mexican music 
in the Latin market (see story, page 1). 
Sebastian received his award April 29 
during the 11th annual El Premio 
ASCAP in Beverly Hills, Calif., which 
honored ASCAP's most-performed 
songwriters and publishers of Latin 
music of 2002, based on the Billboard 
2002 year-end charts. 

Sebastian, who was also song-
writer of the year in 2000, placed nine 
songs on the charts—more than any 
other composer. 

The number of songwriters who per-
form their own material is on the rise 
in Latin music, according to ASCAP VP 
of Latin membership Alexandra 
Lioutikof. "What I've seen in recent 
years is a growth in the importance of 
latin music. Also, singer/songwriters 
are becoming more and more impor-
tant. More artists want to start writing 
their own songs." 

This year's Super Song of the Year 
Award, for example, went to two tracks: 
One is "Entra en Mi Vida" by Nahuel 
Scharjis, one-half of Mexican duo Sin 
Bandera, who performs the track. It 
tied with singer/songwriter Franco de 
Vita's "Y Tu Te Vas," performed by 

• 
P 

SEBASTIAN 

Chayanne. The award is based on the 
number of weeks a song spent on the 
Billboard charts. 

The publisher of the year award 
went to Sony/ATV Music Publishing, 
whose 24 titles on the Billboard year-
end charts featured such hits as 
"Aserejé" (performed by Las Ketchup 
and covered by La Onda) and several 
titles from Marc Anthony's album 
Libre, including "Celos" and "Hasta 
Que Vuelvas Conmigo." 

Sony/ATV Discos Music Publishing VP 
Carmen Alfanno said, "Dui jig such dif-
ficult times for the music industry, Sony 
Music Publishing is happy to see that our 
hits are still being recorded and that they 
can strike a chord around the world." 

Another noteworthy winning song 
was hit "Quitame Ese Hombre," com-
posed by Jorge Luis Piloto years ago 
for Yolandita Monge and revived in 
2002 with spectacular success by Pilar 
Montenegro. The song tied for pop/ 
ballad song of the year with Donato 
Poveda's "Usted Se Me Llevó la Vida," 
performed by Alexandre Pires. 

Aside from honoring its most-per-
formed songwriters and editors, ASCAP 
also presented its Latin Heritage Award 
to Puerto Rican singer Olga 'Pailón. 

Another Puerto Rican act, alterna-
tive band Sol D'Menta, won the award 
for independent group of the year. The 
group has released albums on several 
labels in its nine-year career and is cur-
rently in discussions regarding a dis-
tribution deal for a live disc recorded 
last year at the Tito Puente Amphithe-
ater in San Juan, Puerto Rico. 
The rock song of the year award 

went to "Angel de Amor," written by 
Alejandro González Trujillo and José 
Fernando Olvera Sierra, the drummer 
and singer, respectively, of rock band 
Maná, which performs the track. Rock 
is the only category in which winners 
are determined by their performance 
on the Billboard charts as well as by an 
independent survey of college radio 
rock show PDs. 

For a full list of winners, log on to 
billboard.com/bb/awards/index.jsp. 

CFA Becomes Clear Channel/Televisa 
BY LEILA COBO 

MIAMI—So long Cárdenas, Fernán-
dez & Associates (CFA). Hello, Clear 
Channel Entertainment/Televisa 
Music Promotion. After several 
months of transitional operations, 
that's the new name of the event-
promotion company. 

Beyond the name change, however, 
executives have officially confirmed 
sweeping changes in personnel and 
structure that were initially reported in 
late February (Billboard, March 1), 
including the departure of founders 
Henry Cardenas and Iván Fernández. 

Further, the CFA offices in Chicago 
and Miami have closed. Clear Chan-
nel/Televisa offices out of Clear Chan-
nel headquarters have opened in five 
key markets. 

"The intention is to integrate with-
in the Clear Channel structure," Clear 
Channel/Televisa executive VP/CEO of 
Latin America Gregory Hagglund says. 
"We've restructured the company and 
put senior executives in the five region-
al offices, and we've upgraded the sen-
ior management of the five regions." 

In addition to the previously report-
ed appointment of Kate Ramos to head 
the Southeast region out of Miami, 
Brenda Vallecilla will handle the North-
east from New York I ázaro Megret will 
handle the Southwest from Houston, 
and Jason Gamer will oversee the West 
Coast region from Los Angeles. Gamer 
is also the national booker and talent 

buyer for the joint venture. 
The appointment of a person to run 

the Chicago office is pending. Although 
changes at CFA had been expected 
since the company was acquired by 
Clear Channel and Televisa, many 
things have not gone according to plan. 

In 1999, Clear Channel acquired 
50% of CFA, which was at the time the 
biggest Hispanic-owned concert-pro-
motion firm in the country. In April 
2002, Mexican media conglomerate 
Grupo Televisa acquired the other 
50% of CFA. 

The acquisition was part of an agree-
ment between Televisa and Clear Chan-
nel Entertainment, which together 
were expanding their Mexico-focused 
live-entertainment joint venture En 
Vivo into the U.S. At the time, it was 
announced that Cárdenas would 
remain president of operations in the 
U.S. and the Caribbean for the next 

three years, while Fernández would be 
executive VP. 

But in the ensuing months, Clear 
Channel sold its interest in En Vivo 
(Televisa now has a partnership with 
Corporacion Interamericana de 
Entretenimiento in Mexico). At the 
same time, rumors began to surface 
about managerial disputes between 
Cárdenas and Fernández and Clear 
Channel executives. In February, sev-
eral sources said both men had left 
the company. 
Although Clear Channel did not 

confirm those rumors at the time, 
Hagglund now says that Cárdenas and 
Fernandez "are no longer associated 
with our firm." 

Although the Clear Channeffelevisa 
names invoke visions of big corpora-
tions in the promotions arena, Hag-
glund says there are plans to work 
closely with local and indie promoters. 

"I think they absolutely can make a 
good contribution if everything is han-
dled correctly," one agent says. "And so 
far, they're putting together a strong 
team of people with a strong market-
ing background." 
Some Clear Channeffelevisa events 

will no doubt overlap with Clear Chan-
nel-only events, as is the case with 
such crossover artists as Shalçira and 
Marc Anthony. 

Hagglund says that in those cases, 
"if it's a predominantly Spanish-speak-
ing tour or event, it would be part of 
the joint venture." 

Box TM 
SIGN OF THE TIMES: Earlier this year, 
New York-based E-Magine Entertain-
ment—known primarily for releasing 
artist albums—linked with men's 
clothing company 2(x)ist to create a 
visually stimulating and musically 
fresh TV commercial for the former's 
new line of jeans (Beat Box, Billboard, 
Jan. 25). With this partnership, E-Mag-
ine's music supervision unit was born. 

"In such tough times, you must al-
ways consider new revenue streams," 
E-Magine CEO Christoph Rücker says. 
"As a music supervisor, you can offer 
businesses a non-standardized service 
that tailors music to fit their branding. 
In the process, an additional way to 
market your artists presents itself." 

E-Magine's newest client is New 
York-based body- and skin-care 
company Kiehl's Since 1851. Accord-
ing to Rücker, E-Magine is initially 
fitting Kiehl's with 50 hand-selected 
commercial CDs (ranging from E-
Magine artist Jay-Jay Johanson to 
Joni Mitchell). This will be followed 
by monthly compilations designed 
specifically for Kiehl's. 

"Finding, compiling, and packag-
ing the right music is one part of the 
service," Rücker notes. "Properly 
administering BM!, ASCAP, and 
SESAC payments is another. We will 
handle it all." E-Magine will work 
with Kiehl's as it expands its opera-
tion in the U.S. and internationally. 

NEW & NOTEWORTHY: May 6 sees the 
release of This Is Electroclash, a 
three-disc collection from Marina del 
Rey, Calif.-based Hypnotic Re-
cordings. Unlike the bulk of earlier 
sets focusing on the nü-electro 
scene, this one spans the decades, 
taking a healthy look at the past, the 
present, and the future. The end 
result stands head and shoulders 
above the competition. 

Especially festive are Effcee's cover 
of David Bowie's "Fashion," the Kitty 
Kat mix of Anita Ward's disco classic 
"Ring My Bell," Northern Lite's 
Me Better," the Faint remix of Joy 

Electric's "We Are Rock," and Tok Tok 
vs. Soffy O's rerub of Sigue Sigue 
Sputnik's "Everybody Loves You." 

Also arriving May 6 is house music 
pioneer Larry Heard's new album, 
Where Life Begins (Track Mode Re-
cordings). In signature fashion, 
Heard has concocted a gorgeous 
soundscape that is deep and jazzy and 
beautifully moody. Emotions run 
very deep, particularly on a track like 
"Just One Minute." 
The recently issued Azuli Presents 

Miami 2003 (Azuli U.K.) is home to 
some of the finest house tracks that 
were introduced to the masses at the 
Winter Music Conference in March. 
Mixed by Azuli founder David Pic-
cioni, the two-disc Miami 2003 shines 
the light on Lee-Cabrera's Latin-hued 
"Shake It (No Te Muevas Tanto)," Bun 
& Martini Featuring Su' Su Bobien's 
discolicious "Say Yes," and Big Moses 
Featuring Kenny Bobien's spiritual-
ly uplifting "Brighter Days." 

THE SINGLE LIFE: Nearly two years 
after Full Intention & Shena deliv-
ered " I'll Be Waiting," they return 
with the equally stunning "Your Day 
Is Coming." Co-penned by Blaze and 
Full Intention, the Essence U.K. track 
stimulates the mind and feet with 
empowering lyrics, soulful vocals, and 
classic house beats. 

Six-year-old "Turn Me Out (Turn 
to Sugar)" by Praxis Featuring 
Kathy Brown has been put to the 
remix test (again) via Just 2 Xist Rec-
ords. Following last year's Sol 
Brothers mixes—which were heav-
ily inspired by Armand van Helden's 
restructuring of CJ Bolland's global 
dancefloor smash "Sugar Is Sweet-
er"—along comes an Escape Vs. 
Guido version tailor-made for big 
room drama. All the ingredients are 
present: synth stabs, tribal break-
downs, and unfortunately, one drum 
roll too many. Brown's powerhouse 
vocals shine throughout. 

NUMBER ONE: Twenty-two years 
after its original release, Yoko Ono's 
"Walking on Thin Ice" (Mind Train/ 
Twisted/The Right Stuff) reaches 
the summit of the Billboard Hot 
Dance Music/Club Play chart this 
issue. Congratulations must go to 
Ono, Mind Train's Rob Stevens, 
11visted's Rob DiStefano, and all the 
remixers involved in this project 
(Pet Shop Boys, Danny Tenaglia, 
Felix da Housecat, Orange Facto-
ry, Rui da Silva, François K., Eric 
Kupper, and Peter Rauhofer) for 
believing that this timeless and clas-
sic recording could successfully be 
introduced to a new generation of 
clubgoers. Color us happy. 
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Club Play 
TITLE IMPRINT 11 NUMBER/PROMOTION LABEL 

1 Week At Number 1 

WALKING ON THIN ICE (REMIXES) MINDTRAINMNISTED 826691HE RIGHT STUFF Ono 

I'LL BE THERE MULTIPLY/PARR PROMO/WARNER STRATEGIC MARKETING 

LOVE IS A CRIME DAYLIGHT PROMO/EPIC 

SEDUCE ME NOW (SEDUCEME) SONY DISCOS 8655/JELLYBEAN India 

Weekend Players 9 

Anastacia 

GOSSIP FOLKS (FATBOY SLIM MIXES) THE GOLD miNoeuxTRA 673879EG Missy "Misdemeanor Elliott Featuring Ludacris 9 

SHAKE IT TOMMY BOY SILVER LABEL 0304/TOMMY BOY Marascia 

MONTANA MCA PROMO Venus Hum 9 

ROCK YOUR BODY (REMIXES) JIVE PROMO Justin Timberlake 9, 

I AM READY STAR 6912521 Size Queen 

WITHOUT YOU cunemoi Mary Griffin 9 

AMERICAN LIFE (REMIXES) MAVEA1CK42614WARNER BROS Madonna 9 

IF THAT'S LOVE (REMIXES) ATLANTIC PROMO Laura Pausini 

ON A HIGH (DANCE MIXES) ATLANTIC PROMO Duncan Sheik 9 

RAINY DAY ROBBINS 12084 Renee Stakey 

SEXY NORTHERNER SANCTUARY PROMO Pet Shop Boys 

BEAUTIFUL (R RAUHOFER, BROTHER BROWN, AL B RICH, VALENTIN MIXES) RCA 511%41MG Christina Aguilera ci 

HONEY NERVOUS 20528 Billie Ray Martin 

PEOPLE ARE PEOPLE TOPAZ IMPORT 30 Dirty Junkies 

IF YOU'RE NOT THE ONE (METRO, PASSENGERZ, MANTESE, S. LAWRENCE MIXES) suocairoltue.46 Daniel Bedingfield ci 

GUIDE ME GOD TOMMY Bo, SILVER LABEL 2396-TOMMY BOY Ghostland Featuring Sinead O'Connor & Natacha Atlas 

DUST.WAV RAOIKAL 99159 Perpetuous Dreamer 

HEAVENLY LIGHT SLAAG 002 Dawn Tallman 

I DROVE ALL NIGHT (REMIXES) EPIC PROMO Celine Dion 

BOTTLES & CANS (GUIDO OSORIO MIXES) J PROMO/461G Angie Stone 

TIC TOC (WIDELIFE, THUNDERPUSS, & M. RIZZO MIXES) CURB PROMO LeAnn Rimes 

TRY IT ON MY OWN (REMIXES) ARISTA 50538 Whitney Houston 

WHERE LOVE LIVES (REMIXES) LOGIC 913844 Alison Limerick 

RELIGHT MY FIRE SONY IMPORT 

POWER PICK 
Martin Featuring Loleatta Holloway 

ELEFANTS STAR 6912511 Fribum & Urik 

• HOT SHOT DEBUT." 
LOVE THAT MAN (REMIXES) ARISTA PROMO Whitney Houston 

NOT GONNA GET US INTERSCOPE PROMO t.A.T.u. 

JANEIRO RADIKAL 99163 Solid Sessions Feat. Pronti & Kalmani 

JUST FOR TONIGHT (MARK PICCHIOTTI MIXES) FLORA 060094/HIP 0 

WILLING & ABLE DEE VEE PROMO,%1USICAAMA 

Seiko 9 

Aubrey 

STUCK IN A GROOVE MTA27781/112 Puretone 

NEVER (PAST TENSE) -Weer BOY SILVER LABEL 24010EOMMY Bov The Roc Project Featuring Tina Arena 

THE 15TH CAPITOL PROMO Fischerspooner 

BIG ROOM DRAMA J80 IMPORT Pete Heller & Tedd Patterson Present The Look & Feel 

WHEN THE MONEY'S GONE (BROTHER BROWN, THICK DICK, PASSENGER2 MIXES) WARNER BROS ttes Cher 

SERIOUS JVM 014 

I'LL BE YOUR ANGEL NU LIFE 98645/LOGIO 

Vernessa Mitchell 

NOTHING BUT YOU MUTE 9204 Paul Van Dyk Featuring Hemstock & Jennings 

GETAWAY UNIVERSAL PROMCKUM116 

DINOSAUR ADVENTURE 3D MO 27770N2 

Becky Reeling 

Underworld 9 

YOU MEAN THE WORLD TO ME CLMING PROMO Jung Featuring Hope 

I BELIEVE PROVOCATIVE 77805/THE RIGHT STUFF 

DAVID MOONSHINE PROMO 

E ULTRA 1153 

NO WAY NO HOW JEM PROMO/NEXT PLATEAU 

IF YOU LOVE ME UNNERSALPROMO/UMRG 

Chris Cox Vs. Happy Clappers 

GusGus 

Drunkenmunky 

Jocelyn Enriquez 

Becky Baeling 

m2v° Billboard HOT DANCE BREAKOUTS 
Club Play Dance Singles Sales 

1 I TRY 
Made By Monkeys NO LABEL 

1 LA. SONG 
Fischerspooner GIGOLOS 

2 I'M GLAD (P. OAKENFOLD & FORD MIXES) 
Jennifer Lopez EPIC 

2 ALL I WANT 
Gardeweg RADIKAL 

3 PEOPLE WILL BEUEVE 
James FUTURE GROOVE/MUTE 

3 STUCK IN A GROOVE 
Puretone MTAW 

4 MAGNIFIQUE 
Tedd Patterson HYSTERIA 

4 MOTION CONTROL 
Spacek Ila 

RAPIDO 
Alma Matris MANTRA 

5 COME TO ME BABY 
Dave From Dallas YOSHITOSHI DEEP DISH 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

11 

7 

9 

12 

14 

15 

19 

18 

11 

9 

8 

6 

13 

16 

20 

17 

Dance Singles Sales and Sales Breakouts data compiled by . 
Nielsen Dance Singles Sales SoundScan 

TITLE IMPRINT 8, NUMBEFUOISTRI BUYING LABEL Artist 

NUMBER 1 •C 
IF YOU'RE NOT THE ONE (REMIXES) ISLAND 000243,10WD ea 0 

5 Weeks At Number 1 

Daniel Bedingfield 

THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) MONARC ISLAND 063793IDJMG o Mariah Carey 9, 

BEWARE OF THE BOYS (MUNDIAN TO BACH KE) SEQUENCE 8011 ID 0 Panjabi MC 9, 

CRY ME A RIVER (DIRTY VEGAS, J. FIASCO, & B. HAMEL MIXES) Jivr e , 0 Justin Timberlake 9, 

DIE ANOTHER DAY (REMIXES) WARNER BROS 42492 0 o Madonna 9 

NOTHING BUT YOU MUTE 9294 0 o Paul Van Dyk Featuring Hemstock & Jennings 

EMOTIONAL ROLLERCOASTER (REMIXES) cowing 79650/CRG 0 0 Vivian Green 9 

SAN FRANCISCO JELLYBEAN 19954 Cl 

WALKING ON THIN ICE (REMIXES) MINOTRAWIWISTED/THE RIGHT STUFF 82669/CAPITOL 0 0 Ono 

TRAIN MUTE 9207 0 0 Goldfrapp 

NEVER (PAST TENSE) TOMMY BOY SILVER Ma 2401/TOMMY Boy o o The Roc Project Featuring Tina Arena 

GOSSIP FOLKS (FATBOY SLIM REMIX) THE SOLO MIND tiEkTilA 673E7 EEG 0 MissrMisdemeanor Elliott Featuring Ludacris 

WHEN THE MONEYS GONE (REMIXES) WARNER BUSS 42496 00 Cher 

IN YOUR LIFE LOGIC 919214 0 0 0 La Bouche 

AGAIN WI PYRAMID 91010/ORPHEUS 

SOLSBURY HILL MUTE 9200 0 

Fantasy 

Erasure 9, 

DANGER! HIGH VOLTAGE XL 41157/BEGGARS GROUP 0 0 Electric Six «A> 

NO ONE'S GONNA CHANGE YOU ROBBINS 72081 O o  Reina 

MURDER ON THE DANCEFLOOR UNIVERSAL 065913/UMRG Sophie Ellis Bextor 

ALIVE (THUNDERPUSS REMIX) EPIC 19759 0 0 Jennifer Lopez 9, 

THRIVE (IS THAT JAMES DANCING? MIX) SPARROW 77951 e 

SERVE THE EGO (REMIXES) ATLANTIC (15XKVAG 0 o 

AMERICAN LIFE (REMIXES) MAVERICK 42614/WARNER BROS 0 0 

SOMETHING ROBBINS 720% 0 0 

THANK YOU (DEEP DISH REMIX) ARISTA 139% 00 

Newsboys 

Jewel 9, 

Madonna 9, 

Lasgo 

Dido 9 
œ Titles with the great st sales or club 5/ay increases thls week. Power Pick on Club Play ,s awarded for the largest point increase among singles below the top 20. The 

Club Play chart is ornpil d from a national sample of reports from club DJs 92 Videochp ayailabdity. Catalog number is for vinyl maxi- single, or CD maxi- single, or CD single 

respectively, based upo ayattability On Sales chart: • CD Single available. O  CD Maxi- Single available 0 Vinyl Maxi-Single available. 0 Cassette Maxi-Single 

available. ©2003, ONT. Business Media, Inc and Nielsen SoundScan, Inc. All rights reserved. 
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Billxxrd TOP ELECTRONIC ALBUMS TM 
Sales data compiled by s: Nielsen 

SoundScan 
ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 LOUIE DEVITO 
SEE VEE 0009/MUSICRAMA 

Z-: NUMBER 1 4e 2 Weeks At Number 1 

Dance Divas 

2 

3 

3 JOHNNY VICIOUS 
ULTRA 1155 im 

Ultra. Dance 03 

2 VARIOUS ARTISTS 
MADACY19811 

30th Anniversary Collection: Uhimate Disco 

4 4 MASSIVE ATTACK 
VIRGIN 81239T 

100th Window 

0 
THALIA 
EMI LATIN 8/595 [II] 

Thalia's Hits Remixed 

6 5 THE RIDDLER 
TOMMY BOY 156.1 

Dance Mix NYC — Vol. 3 

7 6 THE STREETS 
VICE 9t/ATLANTIC DU 

Original Pirate Material 

11 '. 3 THE POSTAL SERVICE 
sue POP 595 [HI 

Give Up 

9 9 ,, 7 
9. 

EVERYTHING BUT THE GIRL 
SIRE/ATLANTIC 73838,YARHER STRATEGIC MARKETING 

Like The Deserts Miss The Rain 

15 'j./ 
., 

FISCHERSPOONER 
CAPITOL 42838 MI 

MI 

11 10 e. 6 
4 

THE HAPPY BOYS 
ROBBINS 75036 

Techen Party (Volume 11 

12 7 6 
.-,• 

DAVID VISAN 
6EORGE v 11034 

Buddha-Bar V 

0  14 THIEVERY CORPORATION The Richest Man In Babylon 

14 -i25 LOUIE DEVITO 
DEE VEE 4004/MUSICRAMA 

N.Y.C. Underground Party 5 

15 VARIOUS ARTISTS 
HUBBIES 75035 

Best Of Trance Volume Three 

16 APHEX TWIN 
WARP tO2 IN1 

26 Mixes For Cash 

17 BAD BOY JOE 
WHAT IF 361 MUSICRAMA 

The Best Of Freestyle Megamix Volume 3 

18 KUMBIA KINGS 
EMI EFLI15.125T5 

All Mixed Up: Los Remixes 

19 DJ SAMMY 
ROBBINS 75931 

Heaven 

(I) DAVE MATTHIAS / TORQUE 
OBL 903 

Pure Dance Party Volume 1 

21 repà ,v(ee DYK Global 

0 
GOTAN PROJECT 
IL 164/BEGGARS GROUP 

La Revanche Del Tango 

23 JOHN DIG WEED 
THRIVE 90104 

Stark Raving Mad 

0 
JONATHAN PETERS 
BLUECHIP 19001 

Revelation: The S&M Party ( Live At Soundtactory) 

25 25 mom. 
V2 21121 

18 

• Albums with the g eatest sales gains this week.• Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units IGold). • RI/EA 
certification for net s ipment of t million units ( Platinum). *RUA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIM multiplies shipments by the nurn-

ber of discs and/or t pes. RIM Latin awards: o Certification for net shipment of 100,000 units (Ore Certification of 200,000 units ( Platino). ' Certification of 
100,003 units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea, 

and all other CD prie s, are equivalent prices. which are projected from wholesale prices. [H] indicates past or present Heatseeker title. ©2003, VNU Business 
Media, Inc. and Niels n SoundScan, Inc. All rights reserved. Breakouts Titles with future chan potential, based on club play or sales reported this week. ©2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Samplers Help Nashville 
Underground Build Its Brand 

BY DEBORAH EVANS PRICE 

NASHVILLE—Nashville power cou-
ple Lan i White and Chuck Cannon 
continue to establish their Nashville 
Underground brand with the release 
of the independent label's third 
sampler CD. 
The 12-song collection showcas-

es six of Nashville's top female 
songwriters: Beth Nielsen Chapman, 
Gretchen Peters, Jill Colluci, Angela 
Kaset, lia Sillers, and Mary Ann 
Kennedy. As on the label's previous 
samplers, each writer performs one 
of their best-known hits and a per-
sonal favorite that has not been 
recorded by another artist. 
"Your most recent project is 

always your favorite," White says 
of the new CD. "This one is a very 
special one. It's all women and 
just some of the best songwriter/ 
artists around." 

Each writer had total freedom in 
creating her cuts and bringing them 
to the Nashville Underground team 
for inclusion on Nashville Under-
ground Sampler Three. Chapman 
serves up a unique take on the Faith 
Hill smash "This Kiss," as well as the 
lesser-known "Nothin' I Can Do 
About It Now." Kennedy performs 
"Safe in the Arms of Love," a hit for 
Martina McBride. She also delivers 
"Ride My Pony," a cut from her own 
new CD, The 7h2i1 Less Traveled, on 
Tonka Records. 

White and Cannon, who are mar-
ried, launched Nashville Un-
derground in 1999 to shine a spot-
light on the city's songwriting 
community, of which they are both 
highly esteemed members. White 
has released four albums on RCA and 
one on Lyric Street and is enjoying 
a budding acting career in such films 
as Cast Away. Cannon is among 
Music City's most successful song-
writers. His credits include Toby 
Keith's "How Do You Like Me Now?!" 
and John Michael Montgomery's "I 
Love the Way You Love Me." 

BUILDING A BRAND 
The first two Nashville Under-

ground samplers included music 
from such top-shelf writers as Mar-
cus Hummon, Victoria Shaw, Gary 
Burr, Bob DiPiero, Billy Dean, and 
Stephony Smith. The projects were 
promoted via the Internet, through 
Nashville Underground tours, and 
other opportunities designed to cre-
ate awareness of the label and its 
mission. 
White says, "As much as the art-

ist in me recoils from the whole 
notion of creating a brand, as a 
record label that's exactly what we 
are trying to do. 
"We feel this [songwriting] com-

munity is unique. It's an American 
treasure, and it exists right here in 
Nashville," White continues. "It's 
never had the brand, a name, or 
something that you could [use to] 
sum it up in 10 words or less to help 
the general public get an idea of 
what it was or what it's about." 

Thus far, Nashville Underground 
CDs have only been available via the 
Internet and at select retailers. 
White says the initial thrust has 
been to develop the brand. "It's been 
really important to us in these first 
few years, more than getting out 
and selling to all the Wal-Marts. So 
we've been working on developing 
our imaging, our visual presenta-
tion, our logo." 

ru 
Nashville Underground 

According to White, the label has 
been negotiating with Ryko Distri-
bution and may have Nashville 
Underground music in that pipeline 
by fourth-quarter 2003. Her new 
CD, Green-Eyed Soul—on her own 
Skinny WhiteGirl label—will follow 
early next year. 
She admits it has been a slow, 

steady building process with Nash-
ville Underground. "[With] the first 
sampler, [people said], 'Oh, this is 
nice.' The second sampler was, 'Oh, 
they haven't gone away yet.' The 
third sampler, [people are saying], 
'It's working. It's growing.' Our goal 
was always to grow a little bit of cat-
alog before we even attempted to 
expose it much farther than Nash-
ville, and I think we are finally at 
that point now." 

MOTHER'S DAY MARKETING 
Cannon and White run all facets 

of the label along with one other 
staffer, Roger Osborne. The trio 
plans for the new sampler to be 
highly visible in the label's home 

town this month. It started with a 
May 1 kickoff party at Sunset Grill. 
Through the month the popular 
eatery is also featuring artwork by 
White's brother Torne, who de-
signs the label's graphics. The 
launch festivities continue May 3 
with Kaset, Peters, Kennedy, Col-
luci, and others performing at the 
Bluebird Cafe with additional per-
formances at other Nashville ven-
ues during the month. 
The label is also partnering with 

local retailers to sell the CD as a 
Mother's Day gift. White says 
Tower is doing a special Mother's 
Day promotion, and "we have sev-
eral florists who are featuring this 
CD for Mother's Day in their 
stores." The florists are expected to 
mention the CD as an option for 
customers who want to add some-
thing extra to their arrangement 
and may choose the CD instead of 
candy or a balloon. 
White says that on Mother's Day, 

Sunset Grill will have the new sam-
pler listed on their specials menu 
"so you can get it as an appetizer or 
a dessert. They'll be playing the CD 
in the restaurant, and we'll have lit-
tle cards on the tables." 

Nashville Underground is also 
partnering with the Loews Vander-
bilt Plaza to promote the CD. White 
calls the hotel "probably the biggest 
supporter of Nashville Under-
ground. They already ordered CDs 
for every room at the hotel, and now 
they offer the entire catalog. We 
designed wooden CD display racks 
especially for them to display the 
CDs in their rooms." 

Like all label chiefs, White wres-
tles with the cost of getting the 
music heard. "It's really expensive 
and hard to release music," she 
observes. "And it's getting harder 
and more expensive. There's all 
kinds of challenges and competition 
from other forms of entertainment. 
As much as I wish it were not true, 
it's just not enough to make great 
music. You have to figure out how 
to let people know that it exists and 
where they can find it." 

In the future, White says they 
would like to do a sampler that 
would be a "masters edition," pos-
sibly featuring such songwriting 
legends as Bill Anderson and Mac 
Davis. Sharing Nashville's unique 
creative spirit is a mission for White 
and Cannon. 

"I'm just a huge, huge fan of this 
community, and I know I'm not the 
only one," White says. "There are 
people who love music. They love 
good songs and good writing and 
aren't necessarily listening to com-
mercial radio. They like things that 
are a little different." 

Scene. 
SIX WEEKS AND COUNTING: As Darryl 
Worley's "Have You Forgotten?" 
notches its sixth week at No. 1 on the 
Hot Country Singles & Tracks chart 
this issue, Worley confesses to being 
somewhat surprised at the pro-war 
song's enduring success. 
"We didn't think it would be a radio 

single," he says, referring to himself 
and the song's co-writer, Wynn Var-
ble. "We knew it had the potential for 
some controversy, and we wrote it 
pretty in-your-face. I said to Wynn, 
'Let's not write this like we're even 
thinking about radio. If it sits on the 
shelf like those other 1,500 songs in 
my publishing company, so be it.' " 

But then, something interesting 
happened. "I had a wild hair to play it 
on the Grand Ole Opry, and that's 
where it all blew up," Worley says. 
"Fans were calling the label by Mon-
day and had downloaded it from the 
Opry Web site and were sending 
MP3s around. 

"It could have gone either way, but 
we believed in the mesçage so much 
that we just took a chance and put it 
out there, and golly! 
"When you believe in a message 

that strongly you have to put it out 
there, even if there is a chance it prob-
ably won't be absolutely great for your 
career," he says. "You can't always 
avoid stepping out on a limb." 

ON THE ROW: Don Cook leaves his 
position as senior VP/chief creative 
officer at Sony/ATV'free but will main-
tain an office there. Cook, a prominent 
Nashville producer/songwriter, plans 
to concentrate on producing and 
songwriting. He will not be replaced. 

Claire Cook is promoted from 
director of media and artist relations 
to VP of media and artist relations at 
Dreamcatcher Entertainment. 

Universal South senior partner 
Tony Brown has been upgraded to fair 
condition and moved out of intensive 
care into a regular room at UCLA Med-
ical Center. Brown had been in critical 

condition since he fell and struck his 
head April 11 (Billboard, April 26). 
Former Epic and Giant Records 

A&R executive Debbie Zavitson has 
embarked on a new career as an inde-
pendent song plugger/A&R rep. She 
will represent the Song Planet catalog 
and its writers, as well as songwriters 
Jon Vezner and J.D. Martin. She'll also 
work with producer Chuck Howard 
and his H2e label in an A&R capacity. 

RHYTHM & ROOTS: Former Great 
American Country producer Tamara 
Saviano has launched Nashville-based 
American Roots Publishing, a non-
profit organization that will publish 
and distribute the works of American 
artists, including writers, poets, 
singers, songwriters, and visual artists. 
Joe Ely's debut novel, Super Reverb, 
will be the company's first release in 
spring 2004, followed later that year 
by an art book from former Concrete 
Blonde singer Johnette Napolitano. 

The company's advisory board will 
include Emmylou Harris, New West 
Records president Cameron Strang, 
Vector Management associate man-
ager Kathi Whitley, Triloka Records 
senior VP/GM Tom Frouge, Sugar Hill 
Records A&R director Steve Fishell, 
and singer/actress Bobbie Eakes. 

NEW AND NOTEWORTHY: Columbia/ 
Lucky Dog artist Charlie Robison will 
release a live album May 6. The disc 
includes 15 live tracks and a studio 
version of Robison's new single, "Wal-
ter." The album, recorded with his 
band, the Enablers, during two nights 
at Gruene Hall in New Braunfels, 
Texas, includes a few covers. 
John Berry will self-release a new 

album, Acoustic Songs and Stories, 
May 10. It features live performances 
taken from some of Berry's shows as 
well as the artists' comments about 
the songs. He is selling it on his Web 
site, johnbeny.net, and at his concerts. 

Smith Music Group released the 
first DVD in its Live at Billy Bob's 
Texas series April 8. The DVD (a CD is 
also available) features outlaw David 
Allan Coe, a 90-minute concert, and 
a frank interview with Coe. 

HAPPENINGS: The annual Colgate 
Country Showdown talent competi-
tion has partnered with Lyric Street 
Records this year. The label will offer 
a demo deal to the winner, who will 
be selected in a live telecast on Pax-TV 
and in syndication May 4. The winner 
also gets a $100,000 grand prize from 
the contest organizers and sponsor 
Colgate-Palmolive. Billy Ray Cyrus 
hosts the final competition. 
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NUMBER 1 nr.é. 2 Weeks At Number 1 

DARRYL WORLEY Have You Forgotten? 
DREAMWORKS 000640/INTERSCOPE 11298/18.9A 

1 

44 39 NICKEL CREEK 
SUGAR HILL 3941 118.98 COI 

This Side 2 

40 32 SOUNDTRACK 
WARNER BROS. 48424W/RN 118.96 CD)  

Blue Collar Comedy Tour The Movie 29 

3 1 DIXIE CHICKS A' 
MONUMENT/COLUMBIA 86840/CRU 112.98 60/18.961 

Home 1 __ 39 35 MARK WILLS 
MERCURY 170313/11MGN111.96/18.981 

Greatest Hits 16 

41 38 33 TOBY KEITH A' 
DREAMWORKS 450297/INTERSCOPE 11298/18.981 

Pull My Chain 1 
2 2 TOBY KEITH à' 

DREAMWORKS 450254/1NTERSCOPE 11 TWA» 

Unleashed 1 

£2 41 38 VARIOUS ARTISTS • 
[PICA/YU/UNIVERSAL/RIG 86920/SONY 11296 60/17.913) 

Totally Country Vol. 2 5 
4 - JESSICA ANDREWS 

OREAMWORKS 4503'. •. • 5/SCOPE 02.98/18.961 

Now 4 

2 CE, 45 44 LONESTAR • 
BNA 57011/RLG 112.98/18.98) 

I'm Already There 1 
6 3 TIM MCGRAW £2 

CURB 7814 ' • 

Tim McGraw And The Dancehall Doctors 

Up! 1 44 46 43 ALISON KFtAUSS + UNION STATION • New Favorite 
ROUNDER 610495 111.98/17.981 

3 
9 4 SHANIA TWAIN 

MERCURY 170314/UMGN 119.98 CU/ 

45 43 40 PHIL VASSAR 
ARISTA NASHVILLE 137077/RLG 111 98/17.981 

American Child 4 
11 6 JOHNNY CASH • 

AMERICAN 06333r/LOST HIGHWAY 118.98 COI 

American IV: The Man Comes Around 4 

46 50 48 BRAD PAISLEY • 
ARISTA NASHVILLE 67008/RLG III 98/17.981 

Part II 3 
7 7 MARTINA MCBRIDE A' 

RCA 67012/RIA 11296/18.981 

Greatest Hits 1 

47 48 45 LEANN RIMES • 
CURB 78747 112.98/18.961 

Twisted Angel 3 
8 8 KENNY CHESNEY A2 

RNA 6/010/RIO 11298/18.981 

No Shoes, No Shirt No Problems 1 

48 51 46 GEORGE STRAIT • 
MCA NASHVILLE / 70220/OMEN 111.98/16981 

The Road Less Traveled 1 
10 5 CHRIS CAGLE 

CAPITOL 40518111.96/18.981 

Chris Cagle 1 

49 49 42 RICKY SKAGGS & KENTUCKY THUNDER Live At The Charleston Music Hall 
SKAGGS FAMILY/LYRIC STREET 901004/HOLLYWOOD 118.98 COI IN1 

32 
13 10 KEITH URBAN • 

CAPITOL 32936 110.98/1198) 

Golden Road 3 

50 52 54 EMERSON DRIVE 
OREAMWORKS 450272/INTERSCOPE (898/14.981 INI 

Emerson Drive 13 
14 9 GEORGE STRAIT • 

MCA NASHVILLE 1713319/UMGN 112.98/18 98/ 

For The Last Time: Live From The Astrodome 2 

51 47 - VARIOUS ARTISTS 
DUALTONE 01137/RAZOR 8 TIE 117.98 COI 

Lonesome, On'ty And Mean: A Tribute To Waylon Jennings 47 
12 11 RASCAL FLATS • 

LYRIC STREET 165031/HOLLYWO OD 112.96/18 981 

Melt 1 

52 56 53 TFtAVIS TRITT 
COLUMBIA 86660/SONY 112.98 EQ/18.981 

Strong Enough 4 
5 - TOBY KEITH The Best Of Toby Keith:20th Century Masters The Millennium Collection 

MERCURY 170351/UMGN 112.98 COI 

5 

33 55 47 BERING STRAIT 
UNIVERSAL SOUTH 170218118.98 COI 

Bering Strait 17 
18 14 DIAMOND RIO • 

ARISTA NASHVILLE 67046/RLG Ill 00/17 981 

Completely 3 

54 53 49 BLAKE SHELTON • 
WARNER BROS. 2473IANRN 111 98/17.981 

Blake Shelton 3 
16 13 JOE NICHOLS 

UNIVERSAL SOUTH 170285 (I 1.98/17 981 UN 

Man With A Memory 9 

35 

Se 

57 

60 58 WILLIE NELSON 
SUGAR HILL 1073116.98 COI 

Crazy: The Demo Sessions 32 
19 15 RANDY TRAVIS 

WORD-CURB 86236/WARNER BROS. Ill S8/18 981 

Rise And Shine 15 

57 63 WILLIE NELSON & FRIENDS 
LOST HIGHWAY 170310/UNOS 118 96 CD) 

Stars & Guitars 18 
17 12 ELVIS PRESLEY •3 

RCA 68079./11MG 112.98/19981 

Elvis:3041 Hits 1 

54 51 VARIOUS ARTISTS 0 Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best Of Disney 
WALT DISNEY 86008311898 CD) 

51 

? 27 19 

GREATEST GAINER S 
GEORGE JONES The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 
BANDIT/BNA 57063/RLG 111.98/18.981 

19 56 

59 

62 50 ANNE MURRAY 
STRAIGHTWAY 3977911998/19 981 

Country Croonin' 13 

58 52 AARON TIPPIN 
LYRIC STREET 165033/HOLLYWOOD 11298/18961 

Stars & Stripes 10 

24 18 ALISON KRAUSS + UNION STATION • 
ROUNDER 610515 119.98 CO) 

Live 9 

4 

1 

1 GARTH 

60 

e 

a) 

63 62 KELLIE COFFEY 
BRA 67040/RIO 110.913/1698) 

When You Lie Next To Me 5 
22 23 

, 
ALABAMA 
RCA 67052/R10118 96 COI 

In The Mood: The Love Songs 

61 57 AARON LINES 
RCA 57057/RLG 111.98/1798) 

Living Out Loud 9 
21 17 FAITH HILL A' 

.  WARNER BROS 4800INVRN 11296/16.96/ 
Cry 

69 73 GA BROOKS A 3 
CAPITOL 31330110.9B/183M 

Scarecrow 1 

20 16 ALAN JACKSON •3 
ARISTA NASHVILLE 67039/R1G 11298/18.961 

Drive 

tr' HOT SHOT DEBUT 
BILLY RAY CYRUS The Best Of Billy Ray Cyrus: 20th Century Masters The Millennium Collection 
MERCURY 170165/UMGN 02.96 COI 

63 
28 27 CRAIG MORGAN 

BROKEN 60W77567/1386 CD1IN1 

I Love It 24 

23 21 MONTGOMERY GENTRY 
COLUMBIA 86520/SONY 111 98 70//7 96) 

My Town 3 

64 56 VARIOUS ARTISTS UTV 06409I/UME 118.98 CO) 
Pure Country Clas;ics: The #1 Hits 

37 
15 - BILLY GILMAN Music Through Heartsongs: Songs Based On The Poems Of Manie J.T. Stepanek 

EPIC 86954/SONY 11218 EQ/I8 981 
15 

68 65 TRICK PONY WARNER BROS. 4823605MR/1296/16.981 

On A Mission 13 
26 24 TRACE ADKINS • 

CAPITOL 30610 110.911/17•901 
Chrome 4 

59 59 VARIOUS ARTISTS • 
RNA 67543/RIG 112.96/17961 

Totally Country 2 
25 22 BLAKE SHELTON 

WARNER BROS. 48237/WRN 11298/18.98) 

The Dreamer 2 

65 60 JENNIFER HANSON 
CAPITOL 35247118.96 CD) INI1 

Jennifer Hanson 20 
29 20 ROSANNE CASH 

CAPITOL 37757 118.98 CD) 

Rules Of Travel 16 

73 69 LINDA RONSTADT 
ELEKTRA 76190/RHINO117.98 CD) 

The Very Best Of Linda Ronstadt 19 
30 25 WILLIE NELSON 

LEGACY/COLUMBIA 86740/SONY 125.98 Ell COI 

The Essential Willie Neslon 24 

66 61 SAMMY KERSHAW 
AUDIUM 8167/K0CH 118.98 CD) 

I Want My Money Back 39 
34 31 RODNEY CARRINGTON 

CAPITOL 36579118.96 COI 

Nut Sack 14 

70 66 THE DEFtAILERS 
LUCKY DOG 86873/SONY 118.98 E0 CD) 

Genuine 44 
32 28 VINCE GILL 

MCA NASHVILLE 170A6/UMGN 112.98/18.981 

Next Big Thing 4 

THE NITTY GRITTY DIRT BAND 
CAPITOL 40177119.98 CO) 

Will The Circle Be Unbroken, Volume III 18 
33 29 GARY ALLAN • 

MCA NASHVILLE 170201/UMGN 11198/17.981 

Alright Guy 4 

72 67 THE COUNTDOWN SINGERS 
MADACY A1619.98 COI 

Today's Country 58 
31 26 DEANA CARTER 

ARISTA NASHVILLE 67054/RLG 111.91918.981 

I'm Just A Girl 6 72 

GLEN CAMPBELL 
CAPITOL 41816118.98 COI 

All The Best 12 
36 30 SOUNDTRACK 

COLUMBIA 87169/SONY 112.98 E 0 CD/ 

Nashville Star The Finalists 25 

Q 
Q 

PAT GREEN 
REPUBLIGUNIVERSAL 016018/UMRG 18.96/14.961 

Three Days 7 
• 35 36 GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 

MCA NASHVILLE 170280/UMGN 111.98 CO) 

8 

CROSS CANADIAN RAGWEED 
UNIVERSAL SOUTH 06441404e coi Del 

Cross Canadian Ragweed 70 
37 34 TERRI CLARK 

MERCURY 170325/UMGN 111.98/18.981 

Pain To Kill 5 

... . 
rlatlnUm Or ulamono sym-• Albums with the greate t sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for let shipment of 500,000 album units ( Gold). • FIIAA esniicaten for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of tO million units IDiarnondI. Numeralo cwing 

bol indicates album multi platinum level For boxed sets, and double albums with a runn ng time of 100 minutes or more, the RIAA multiplies shipments by the number Cl décs nd/or tapes. RIAA Latin awards: ° Certification for net shipment of 100,000 units 1Oro). IL Certification of 200,000 units ( Platino) 11r Certification of 400,000 Lnits 
IMulti-Platino). *Asterisk i dicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea, and all othe- CD pric s, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-

age growth. Heatseeker Impact shows albums removed from Heatseekers this week. DI] indicates past or presets Heatseeker title. © 2003, VNU Business Media, Inc.. and Ni loen SoundScan, Inc. All rights reserved. 
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Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

r 
1 1 

e NUMBER 1 ,̀C 

KENNY CHESNEY • 3 BNA 67976/R16112.98/18 98). 

2 Weeks At Number I 

Greatest Hits 135 
13 
14 

13 HANK WILLIAMS JR. •° CURB 77638 15 913/9 98) Greatest Hits, Vol. 1 456 

9 LEE GREENWOOD • CAPITOL sew 111 98 CO) American Patriot 42 

41F3 5 DIXIE CHICKS .6'2 MONUMENT 68195/SONY 110 96 EOM 98/ tail Wide Open Spaces 274 15 18 BROOKS & DUNN •3 ARISM NASHVILLE 18862/RLG 112 98/18.981 The Greatest Hits Collection 293 
392 

3 

4 
5 

n 

2 RASCAL FLATFS • LYRIC STREET 165011/HOLLYWOOD(1198/18981im_ Rascal Flans 151 16 14 ALAN JACKSON •5 ARISTA NASHVILLE / 8801/RIO 112.98/18.981 The Greatest Hits Collection 

3 SOUNDTRACK • HIGHWAY/MERCURY 170069/OMAN 11298/19.981 0 Brothet_Where Art Thou? 125 1N) 19 THE JUDDS • CURB 7796517 98/11 981 Number One Hits 140 

4 
LOST 

TIM MCGRAW •3 CURB 77978 11298/1896) Greatest Hits 127 18 15 SOUNDTRACK •3 CURB 78703111 17.381 Coyote Ugly 143 

7 DIXIE CHICKS 69678/SON 12 98 E0/18 98/ Fly 191 CV - TIM MCGRAW £ 2 CURB 78711 112.98/18.98) Set This Circus Down 105 

7 
fil 
0 

6 
10 

•'''' MONUMENT 
SHANIA TWAIN • 19 MERCURY 536003/UKAGN 112 98/18 981 Come On Over 286 20 17 TOBY KEITH • 2 MERCURY 558962/UMGN 111.98/17.981 Greatest Hits Volume One 230 

407 
16 96/11.961 12 Greatest Hits 778 CZ) 23 GEORGE STRAIT £6 MCA NASHVILLE 110651/UMGN 110.98/17se Pure Countrs (Soundtrack)  

11 
PATSY CLINE A ' MCA NASHVILLE 320012/1.1MGN 

HANK WILLIAMS • MERCURY 536029/UMGN 111.98/17 98/ 20 Of Hank Williams Greatest Hits 110 22 22 ROY ORBISON LEGACY/MONUMENT 69738/SONY 17 98 EMI 981 16 Biggest Hits 59 

10 
11 

(P 

8 JOHNNY CASH • 69739/SONY 17 96 60/11.98) 16 Biooest Hits 212 ÇP - DON WILLIAMS MCA NASHVILLE 112250/U1.1GB 16.98/11.981 The Best Of Don Williams: 20th Century Masters The Millennium Collection 2 

12 
LEGACY/COLUMBIA 

WILLIE NELSON à 69322/SONY 17.98 60/11.98 
16 Biggest Hits 242 24 21 JOHN DENVER MADACY 4760 I . 98/9.981 The Best Of John Denver 245 

16 

LEGACY/COLUMBIA 

TIM MCGRAW • 4 CURB 77886 1198/11.981 
Everywhere 247 25 20 FAITH HILL à' WARNER eaos.47373/WRN 112.98/18.981 Breathe 181 

. . _ .... ..... . -• - •-• - ------...,- ..--....--........,...- »nn.rArl nn Tnn Conn. Albums and Too Country Ceteloo • %core° Industry Assn. 01 America AAA) sereficahon for met shipment of 500000 album unis1Galdl A RIAA nprtd,icalop, lo_ nor ship; 

meut ot 1 nns ' Platinum' • RIM rend icahon for net shipment of 10 milhon unds (Dernond1 Numeral folloenng P1atinum or Diamond symbol indlcates album's multi - platinum level For boxed s Is, and di t.Ple / Purns wrth a f wing time o 100 minutes or more, the RIM mult'phes shIpments by the number of discs end/or tapes. I awards InAlbure calh t e grealest salemens ens week Catalog albums are 2-yeero to es a a e 
200 003 ,1,1Plat at,' of 40000 units Noft.-Platrnol • Asleosk .d.cales LP is available Moe tape prices, and CO prices tor BMG and WEA labels, are suggested hes Tape prices ma, ed ES, ard all r bet CD prices, are eguiva/ent onC es. wh,t, are prolected horn wholesale prices. indicates past Heatseeker tdle e 2003, VNU Business Media, Inc end Nielsen SoLndScen,' All ughts reeerved. 
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'‘7, e TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 

NUMBER 1 6 Weeks At Number 1 

HAVE YOU FORGOTTEN? Darryl Worley 9 
F.ROGERS,J.STROUD ID.WORLEY.W.VARBLE1 0 DREAMWORKS 000063 

31 31 31 BACKSEAT OF A GREYHOUND BUS Sara Evans 
S.EVANS.PWORLEY ICIINDSEY,1111NOSEYA.MAYO,T.VERGESI RCA ALBUM CUT 

31 

1 227: 29 28 HEY MR. PRESIDENT The Warren Brothers 
B.GALLIMORET.MCGRAW ITDOUGLAS) BNA ALBUM CUT 

28 

3 4 SHE'S MY KIND OF RAIN Tim McGraw 9 
B GALIJMORE,T.MCGRAWD.SMITH (ILJAMES,R.LERNER) CURB ALBUM CUT 

2 33, 34 34 ONE LAST TIME Dusty Drake 
B.CRAIN.C.SCHLEICHER,PWORLEY (PJ.MATTHEWS,K.K.PHILLIPS1 WARNER BROS ALBUM CUT/WRN 

33 

2 2 BIG STAR Kenny Chesney 9 
N WILSON.B.CANNON.K.CHESNEY IS.SMITHI BNA ALBUM CUT 

2 ', 4 36 35 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 
LMILLER IA.DALLEYLT.MILLER,B.BAKERI CURB ALBUM CUT 

34 

6 7 RAINING ON SUNDAY Keith Urban .2 
D HUFF,K.URBAN ID.BROWN,R.FOSTERI CAPITOL ALBUM CUT 

4 35. 35 33 I WANT MY MONEY BACK Sammy Kershaw 
R.LANDIS IS BERG,S.TATEATATEI AUDIUM ALBUM CUT 

33 

7 8 I BELIEVE Diamond Rio 9 
kt 0 MITE IS EWINGD KEESI ARISTA NASHVILLE ALBUM CUT 

5 36 38 40 WHEN YOU THINK OF ME Mark Wills 
C.L1NDSEY,M.WILLS IT.VERGES.B.JAMESI 0 MERCURY 172267 

36 I 

9 9 WHAT A BEAUTIFUL DAY Chris Cagle 9 
R WRIGHT IC.CAGLEM.POWELLI CAPITOL ALBUM CUT 

6 37 40 45 SOMEDAY Vince Gill 
V.G1LL IV.GILLII.MARXI 0 MCA NASHVILLE 000123 

37 

8 10 THREE WOODEN CROSSES Randy Travis 
K LEHNING ID.JOHNSON,K.WILLIAMSI WORD-CUROWARNER BROS CHRISTIAN ALBUM CUT/WAN 

7 38 39 44 THREE MISSISSIPPI Terri Cleric 9 
B.GALLIMORE IH.LINDSEY,T.VERGESANGELOI c• O MERCURY 172262 

38 

5 5 CONCRETE ANGEL Martina McBride 9 
NI MCBRIDE,PWORLEY IS.BENTLEY.R.CROSBY) 0 RCA 69173 

5 39 30 

46 

22 

52 

THIS IS GOD Phil Vassar 9 
D HUFF.P.VASSAR IP.VASSARI ARISTA NASHVILLE ALBUM CUT 

HEAVY LIFTIN Blake Shelton 
&BRADDOCK IR.RUTHERFORD,B.H.ROBERT,G.TERENI WARNER BROS. ALBUM CUT/WM 

17 

40 4 3 THAT'D BE ALRIGHT Alan Jackson 9 
K STEGALL (INICHOLS,MD. SANDERS.T.SILLERS) ARISTA NASHVILLE ALBUM CUT 

2 4C 

1 1 11 LOVE YOU OUT LOUD Rascal Flatts 
M BRIGHT.M.WILLIAMS,RASCAL FLATTS IB.JAMES,LWILSONI LYRIC STREET ALBUM CUT 

10 41 47 56 WHAT WAS I THINKIN' Dierks Bentley 
B.BEAVERS ID.RUTTAN,B.BEAVERS,D.BENTLEYI CAPITOL ALBUM CUT 

41 

1 0 6 BROKENHEARTSVILLE Joe Nichols 9 
B ROWAN IR.BOUDREAUX.C.DANIELS,D.KEES.B.MEVISI 0 UNIVERSAL SOUTH 172241 1 42 42 46 ONLY GOD (COULD STOP ME LOVING YOU) Emerson Drive 

J.KING.J.STROUD.R.MARX (R.J.LANGE) 0 DREAMWORKS 450788 
42 

0 12 14 MY FRONT PORCH LOOKING IN Lonestar 
D HUFF IBMCDONALD.F.MYERS,D.PFRIMMERI RNA ALBUM CUT 

12 43. 41 36 ROCK YOU BABY Toby Keith 
J.STROUD.T.KEITH (T.KEITH.S.EMERICKI 0 DREAMWORKS 450785 

13 

0 17 20 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson 9 
J STROUD.T.KEITH (T.KEITH,S.EMERICKI 0 OREAMWORKS 450785 13 44' 43 47 SUDDENLY LeAnn Rimes 9 

0.CHILD.PAMATO,G.PAGANIIDCHILDA.CARLSSON, ASYLUM CURB ALBUM & SOUNDTRACK CUT 
43 

0 14 16 STAY GONE Jimmy Wayne 9 
C LINDSEY,J.STROUD I.J.WAYNE.B.KIRSCHI 0 DREAMWORKS 450789 

14 a 53 54 LOVE CHANGES EVERYTHING Aaron Unes 
C.FARREN IA.LINES,C.FARRENI RCA ALBUM CUT 

45 

15., 

all 

GO 

(10 

a 

. 13 12 19 SOMETHIN' Mark Wills 9 
C LINDSEY IC.DUBOIS.D.LEEI 0 MERCURY 172287 

1 a 51 53 THIS FAR GONE Jennifer Hanson 
J.HANSON.G.DROMAN da.NESLEFITMARTINI CAPITOL ALBUM CUT 

46 

15 15 THE LOVE SONG Jeff Bates 
K.BEARD,S.HENORICKS 1.1.BATES.K.BEARDC BEATHARD1 RCA ALBUM CUT 

14 œ 50 51 A BOY LIKE YOU Trick Pony 
C.10WARD lit NEWFIELD.T.SHAPIRO.R.RUTHERFORDI WARNER BROS ALBUM CUT/WRN 

47 

16 18 SPEED Montgomery Gentry 9 
8 CHANCEY IISTEELEDWALLINI 011 0 COLUMBIA 79864 16 0 52 58 A FEW QUESTIONS Clay Walker 

J.RITCHEY,C.WALKERIP.MOORE.R.SCOTTA.WHEELERI RCA ALBUM CUT 
48 

20 19 ALMOST HOME Craig Morgan 
C MORGAN,PODONNELL IC.MORGAN.K K.PHILLIPSI BROKEN BOW ALBUM CUT 

18 0  58 — SHE ONLY SMOKES WHEN SHE DRINKS Joe Nichols 
&ROWAN IC HARRINGTON.T.MARTIN.TNICHOLSI 0 UNIVERSAL SOUTH 000157 49 

19 17 THERE'S MORE TO ME THAN YOU Jessica Andrews .9 
B GALLIMORE IIANDREWS.J.T.SLATER.M.CHAGNONI 0 DREAMWORKS 450798 

17 0  55 59 

- 

ONE OF THOSE DAYS Brad Martin 
B.CANNON,B.CHANCEY IC.WISEMAN,T.JAMESI EPIC ALBUM CUT/EMN 

50 

Q m 21 24 THE TRUTH ABOUT MEN -411AIRPOWER P.- Tracy Byrd 
B.J.WALKER,JR. (IJOHNSON,R.LEE.P.OVERSTREETI RCA ALBUM CUT 

20 0  54 55 IT DOESN'T MEAN I DON'T LOVE YOU McHeyes 
B.ROWAN IB.PINSON.T.WILLMON,J.SPILLMANI UNIVERSAL SOUTH ALBUM CUT 

51 

ell 22 23 WAS THAT MY LIFE Jo Dee Messina 
B GALLIMORE.TMCGRAW IM.GREEN.B.LUTHER) CURB ALBUM & SOUNDTRACK CUT 

21 

21 0 

•/ HOT SHOT DEBUT .f' 

YOU'RE STILL HERE Faith Hill 
&GALLIMORE,F.HILL IA.MAYO,M.BERGI WARNER BITS ALBUM CUT/WAN 

52 0 23 21 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 
KID ROCK IR.J.RITCHIE) 0 LAVA/ATLANTIC ALBUM CUT/WRN OR UNIVERSAL SOUTH 172274 

co 
ED 

25 27 TELL ME SOMETHING BAD ABOUT TULSA George Strait 
T BROWN,G.STRAIT IR.LANEI MCA NASHVILLE ALBUM CUT 

23 0 56 — WALK A LITTLE STRAIGHTER Billy Currington 
C.CHAMBERLAIN IB.CURRINGTON,C.CHAMBERLAIN,C.BEATHARD1 MERCURY ALBUM CUT 

53 

27 29 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas 9 
L.REYNOLDS l&AUSTIN.G.BARNHILLI LYRIC STREET ALBUM CUT 

24 54 44 39 LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thee lippin .9 
A.TIPPIN,B.WATSON.M.BRADLEY IA.TIPPIN,T.TIPPINI LYRIC STREET ALBUM CUT 

35 

a 
0 

r 

Gil 

28 30 CELEBRITY Brad Paisley 9 
F ROGERS IB.PAISLEYI ARISTA NASHVILLE ALBUM CUT 

25 5 WHAT THE WORLD NEEDS Wynonna 
D.HUFF,WYNONNA IH.LAMAR.B.JAMESI ASYLUM.CURB ALBUM CUT 

55 

24 25 WHY AIN'T I RUNNING Garth Brooks 
A REYNOLDS IK.BLAZY.TARATAG.BROOKSI CAPITOL ALBUM CUT 

24 56 I CAN'T BE YOUR FRIEND Rushlow 
J.BALDING.C.DINAPOLI,T.RUSHLOW IR.CLAWSON,B CRISLERI LYRIC STREET ALBUM CUT 

56 

26 26 COUNTRY AIN'T COUNTRY Travis Tritt 
B J WALKER,JR.,T.TRITT (C.BEATHARD.T.BOAZ.C.CHAMBERLAINI COLUMBIA ALBUM CUT 

26 IN YOUR LOVE Rhett Akins 
K.LAMB IM.GREEN,K LAMBALITTLEI AUDIUM ALBUM CUT 

57 

0 32 37 FOREVER AND FOR ALWAYS Shania Twain 9 
R J LANGE IS.TWAIN,R.J.LANGE) MERCURY ALBUM CUT 

28 SEC 48 42 AFTERALL Brett James 
D.HUFEB.JAMESIB.JAMES.C.K.DAVISI ARISTA NASHVILLE ALBUM CUT 

39 

0 37 41 RED DIRT ROAD Brooks & Dunn 
K BROOKS.R.DUNN.M.WRIGHT IK.BROOKS.R.DUNNI ARISTA NASHVILLE ALBUM CUT 

29 59: 45 38 ROCK-A-BYE HEART Steve Holy 9 
G.HUNTG.LEACH.S.HOLY ID.MATXOSIMA.ROMANI CURB ALBUM CUT 

37 

0 33 32 THEN THEY DO Trace Adkins 9 
S.HENDRICKS,T.BRUCE (J.COWNS.S.RUSSI CAPITOL ALBUM CUT 

49 43 I RAG AND ROLL Clint Black 
C.BLACK IC.BLACK.H.NICHCHASI CLINTBLACK.COM DOWNLOAD TRACK 

42 

is Records showing an increase in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Niels n Broadcast Data Sys ems' radio t ack service. 147 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-

power awarded to songs appearing in the top 20 on both the BOG Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CO Single is unavailable. Ce CO Single available. C) IND Sin-
gle available. O CO Maxi- Single available Ø Cassene Single available. 0 Vinyl Maxi-Single available. 0 Vinyl Single available. 0 Cassette Maxi-Single available 2003, VNLIBusiness Media, Inc. All rights reserved. 
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Sales data compiled by It• 

éli Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 1 
.e, NUMBER 1 —  25 Weeks At Number 1 

ALISON KRAUSS + UNION STATION • ROUNDER 610515 Live 

2 2 NICKEL CREEK SUGAR HILL 3941 This Side 
3 3 ALISON KRAUSS + UNION STATION • ROUNDER 610495 New Favorite 
4 4 RICKY SKAGGS & KENTUCKY THUNDER -.,.SGS FAMILY/LYRIC STREET 901004/HOLLYW000 tut Live At The Charleston Music Hall 
5 5 VARIOUS ARTISTS WALT DISNEY 860083 0 Mickey, Where Art Thou?: The Voices Of Bluegrass Sing The Best Of Disney 

CD 6 THE NITTY GRIM' DIRT BAND CAPITOL 40177 Will The Circle Be Unbroken, Volume Ill 

0 9 PATTY LOVELESS EPIC 85651/SONY Mountain Soul 
8 8 DOLLY PARTON BLUE EYE 3946/SUGAR HILL Halos & Horns 
9 7 VARIOUS ARTISTS TIME LIFE 18701 Time-Life's Treasury Of Bluegrass 
10 10 VARIOUS ARTISTS TIME LIFE 18861 The Time-Life Treasury Of Bluegrass: America's Music 
11 11 SOUNDTRACK • LOST HIGHWAY 170221/UMGN Down From The Mountain 

EEf 12 VARIOUS ARTISTS KING 318 Legends Of The Fiddle: 20 Bluegrass Classics 
83 13 VARIOUS ARTISTS MAOACY CHRISTIAN 3241/MADACY Best Of Bluegrass Gospel 

HAYSEED DIXIE DUALTONE 01136/RAZOR& TIE Kiss My Grass: A Hillbilly Tribute To Kiss 
5 ' THE GIBSON BROTHERS SUGAR HILL 3965 Bona Fide 

• Records with the 
Inc_ and Nielsen SoundScan 

greatest sales gains this week. • Recording Industry Assn. Of Amenca IRIAA) certification tor net shipment of 500,000 album units (Gold). A RIM certification for i 
Inc All rinhts reserved 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL 

Nielsen 
SoundScan 

Artist 

" NUMBER 1 

PICTURE UNIVERSAL SOUTH 172274 

'C. 24 Weeks At Number 1 

Kid Rock Featuring Allison Moorer 

2 LANDSLIDE MONUMENT/COLUMBIA 79857/CRG Dixie Chicks 

3 SPEED COLUMBIA 79864/SONY Montgomery Gentry e 

, 

GOD BLESS THE USA CURB 13126 Lee Greenwood 

7 LOVE WONT LET ME EPIC 79865/SONY Tammy Cochran 

9 CANT FIGHT THE MOONLIGHT • CURB 73116 LeAnn Rimes 

8 BEAUTIFUL GOODBYE CAPITOL 77816 Jennifer Hanson 

10 HOW DO I LIVE à' CURB 73022 LeAnn Rimes 

(a — I SHOULD BE SLEEPING DREAMWORKS 450362/INTERSCOPE Emerson Drive 

CP GOD BLESS AMERICA CURB 73127 LeAnn Rimes 

et shipmunt 1 million units ( Platinuml, with multimillion titles indicated by a numeral following the symbol. IN) indicates past or present Heatseeker title. 2003. VNU Business Media. 
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ALBUMS 
Edited by Michael Paoletta 

POP 

* THICKE 
A Beautiful World 
PRODUCERS: RobinThicke, Pro 
NuAmerica/Interscope 069493375 
RELEASE DATE: April 15 
Robin Thicke, who records simply as 
Thicke, is the son of actor/songwriter 
Alan Thicke and actor/singer Gloria 
Loring. Until now, Thicke worked pri-
marily behind the scenes, writing and/ 
or producing for Marc Anthony, Brian 
McKnight, and Christina Aguilera, 
among others. With his debut, A Beau-
tiful World, Thicke steps in front of the 
microphone to create a groovy, kalei-
doscopic fusion of sounds (jazz, classi-
cal, gospel, pop, psychedelic rock, hip-
hop, Latin, and major dollops of '70s 
soul). Throughout, Thicke's sublime 
blue-eyed-soul vocals recall classic Ste-
vie Wonder and Marvin Gaye, particu-
larly on such tracks as "Suga Mama," 
"I'm a Be Alright," and "Brand New 
Jones." The kicky "When I Get You 
Alone" finds the artist singing atop the 
musical bed of Walter Murphy & the 
Big Apple Band's No. 1 disco-era hit, "A 
Fifth of Beethoven." In the end, 
Thicke's world eschews both musical 
and social boundaries. What a beautiful 
world, indeed.—MP 

* CAITLIN CARY 
I'm Staying Out 
PRODUCER: Chris Stamey 
Yep Roc 2049 
RELEASE DATE: April 22 
"Gorgeous" is the best term for this sec-
ond full-length solo effort by former 
Whiskeytown vocalist/fiddler Caitlin Cary. 
Performing with her working band— 
augmented by guests Mary Chapin Car-
penter, ex-Black Crowes guitarist Audley 
Freed, and cellist Jane Scarpantoni— 
Cary wraps her honeyed pipes around a 
strong folio of original material (some of 
it co-written by a longtime creative side-
kick, ex-Whiskeytown bandmate Mike 
Daly). The immediate standout is "Please 
Break My Heart," a country lament 
penned by Cary and Thad Cockrell that 
has "instant classic" written all over it. 
But other tracks like the ballad "You 
Don't Have to Hide" and the rocker 
"Cello Girl" also effectively show off 
Cary's Linda Thompson-like delivery. Pro-
ducer Chris Stamey, who has helmed all 
the singer's work to date, puts a hand-
some yet unobtrusive sheen on the Amer-
icana-fueled proceedings.—af 

* MARTIN GORE 
Counterfeit 2 
PRODUCERS: Andrew Phillpott, 
Paul Freegarcl 
Mute/Reprise 48469 
RELEASE DATE: April 29 
With Counterfeit 2, Depeche Mode 
founding member/songwriter/occasion-
al lead vocalist Martin Gore steps out of 
the shadows to deliver his long-awaited 
solo full-length. The album is the sec-
ond in the artist's Counterfeit cover ver-
sion series, following Counterfeit EP in 
1989. With this new set, Gore con-
structs an exquisitely passionate hom-
age to some of his most treasured and 

SPOTLIGF 

VARIOUS ARTISTS 
American Idol Season 2: All-Time 
Classic American Love Songs 
PRODUCERS: lames McMillan, Nigel 
Wright, Burt Bacharach 
19/RCA 51169 
RELEASE DATE: April 29 
The American Idol product machine 
picks up steam with this set of familiar 
pop tunes covered by 11 of the 12 final-
ists from the Fox-TV show (conspicu-
ously absent is finalist Vanessa Olivera). 
Fans will note that many of the songs 
were the singers' initial audition mate-
rial, which they perform here with 
maximum passion—despite tepid 
arrangements that were largely pro-
duced by James McMillan. Only Rubel 
Studdard's soulful version of Leon Rus-
sell's "Superstar" and Kimberly Locke's 
jazzy take on "Over the Rainbow" 
inspire repeat listens. Also featured are 
group renditions of Burt Bacharach's 
"What the World Needs Now" and Lee 
Greenwood's "God Bless the U.S.A.," 
which recently had a top five debut on 
the Hot 100. Its instant success proves 
that America's interest in this season's 
crop of "idols" is unwaveringly strong. 
Look for this interest to quickly trans-
fer to this uneven set.—LF 

BLUR 
Think Tank 
PRODUCERS: Blur, Ben Hillier, Normar 
Cook, William Orbit 
Virgin 84243 
RELEASE DATE: May 6 
It's been four years since Blur's last 
studio album, 1.7. Between then and 
now, lead singer Damon Albarn has 
participated in two side projects, God-
laz (dance/electronic) and Mali Music 
(world music). From this, one might 
expect Think Tank to veer into a world-
dance fusion—especially with names 
like Norman Cook (aka Fatboy Slim) 
and William Orbit figuring into the 

production mix. But Think Tank is that 
and much more. Guitars (most are not 
from recently departed guitarist Graham 
Coxon), ambient flourishes, and a vari-
ety of beats and rhythms create a 
sweetly exotic, at times rough-around-
the-edges foundation. Guess what? 
Albam, who wonders about love 
throughout, while watching "the world 
spinning gently out of time" (the Talk-
ing Heads-hued "Out of Time"), sounds 
positively at home. The calm before the 
(next) storm, perhaps.—MP 

T Ç 

THF: ISLEY BROTHS., 

RONALD ISLE'S Zi; MR. I, . 

THE ISLEY BROTHERS FEATURING 
RONALD ISLEY AKA MR. BIGGS 
Body Kiss 
PRODUCER: R. Kelly 
T Neck/DreamWorks 0409 
RELEASE DATE: May 13 
With almost 50 years under their 
belts, the Isley Brothers have 
defined classic soul and style for 
generations. Still, the brothers 
Ronald and Ernie continue to 
evolve on their latest DreamWorks 
effort. Body Kiss, like 2001's Eter-
nal, is another mature, mood-set-
ting affair that relies heavily both 
on ballads and Ronald Isley's gang-
ster alter-ego, Mr. Biggs. The Isleys 
again turn to frequent collaborator 
R. Kelly for its contemporary 
sounds. Lead single "What Would 
You Do?" is a prime example of 
how the producer knows precisely 
how to make the Isleys sound 
current but not contrived. The 
result is a lush, soulful ballad 
that showcases Ronald Isley's 
timeless falsetto. Other album 
highlights include the seductive 
title track, which features Lil' 
Kim, and the surprisingly mid-
tempo "Superstar."—RH 

inspirational songs from an array of 
such artists as Lou Reed, David Essex, 
John Lennon. and Kurt Weill. From sar-
donic left-field pop and sci-fi lullabies to 
haunting hymns and engrossing elec-
tronic torch songs, Gore's reworkings 
sparkle with visceral emotion, aching 
vulnerability, and sublime intensity. 
Highlights include the woozy bum-out 
anthem (and lead single) "Stardust"; the 
lusty, menacing scorcher "Loverman" 
(originally recorded by Nick Cave & the 
Bad Seeds); the dusky "In My Other 
World"; and the soothing minimal puls-
es of "By This River" (a breathtaking 
reinvention of the Brian Eno original 
recalling the alienated strains explored 
on Depeche Mode's Black Celebration). 
Fans will undoubtedly revel in the set's 
intimate off-kilter beauty while secretly 
yearning for a collection of Gore's own 
original compositions that they've come 
to cherish.— CR 

* VARIOUS ARTISTS 
Shout!: The Revolution Rave-up Alive 
1997-2003 
PRODUCERS: various 
Kemado 6501 
RELEASE DATE: April 22 
For longtime residents, New York is 
a place beating with a vibrant and 
explosive nightlife scene. For visitors, 
though, it can be a confusing maze of 

possibilities. Expertly boiling down the 
town's club atmosphere, however, is 
Shout! Pieced together from live music 
played at the Sunday-night Shout! 
social at Manhattan's Bar 13, the 
album sits like a tasty multi-course 
meal dipping into electronic,a, rocka-
billy, folk, and garage rock. Such 
under-the-radar bands as Vue, the 
Greenhornes, and the Witnesses con-
tribute to Shout!—surely a bonus for 
those in search of the next Strokes or 
Yeah Yeah Yeahs. Between Vue's "Pic-
tures of Me" ("And it hurts/I know 
what I want") and the Greenhornes' 
"Good Times" ("We're begging for the 
good times"), the joys of staying out 
late in NYC come into focus.—SA 

LIZZIE WEST 
Holy Road: Freedom Songs 
PRODUCERS: Marc Jameson, Lizzie West 
Warner Bros. 48417 
RELEASE DATE: April 22 
In the ever-crowded field of women 
swinging acoustic guitars and warbling 
tales of love and empowerment, West is 
valiantly striving to dig a little deeper. 
On Holy Road—which painstakingly 
chronicles a period of self-discovery 
and travel in the artist's life—she 
reveals a prickly lyrical hand that isn't 
always keen on sentimentality or 
melancholy emotions. Rather, she 

offers defiant, brutally honest prose 
that hammers the point that life isn't 
always pretty, nor do scenarios often 
have tidy solutions. She drives her 
point home with lean, torch'n'twang 
instrumentation and vocals that are by 
turns richly dark and abrasive. Despite 
flickering moments of self-indulgence, 
Holy Road is a strong testament to the 
power of living life fully—and writing 
it all down.—LF 

LYNCH/PILSON 
Wicked Underground 
PRODUCERS: George Lynch, Jeff Pilson 
Spitfire SPT 15100 
RELEASE DATE: April 22 
Guitarist George Lynch and bassist Jeff 
Pilson, formerly of metal act Dokken, 
have reunited for 12 respectable cuts 
on Wicked Underground. As the al-
bum's co-writers, they take a few steps 
away from the more commercial sound 
of their old band for emotional, bluesier 
tracks that they occasionally brush with 
keyboards. That said, favorable shades 
of Dokken can still be heard on "When 
You Bleed." Pilson is no stranger to 
singing, and even though his voice's 
timbre is similar to former bandmate 
Don Dokken's, he takes a middle-
ground approach instead of trying to 
send it soaring to the rafters. Opening 
track "A Breath and a Scream" is one of 

the album's best, and be sure to inspect 
"Even Higher," "Inner View," and "Clos-
er to None." The stilted notes combined 
with freewheeling improvs on the 
instrumental "Chromanic" tip their 
hat to Joe Satriani; "Vaccine" also 
recalls that virtuoso's manic energy. 
This is worth seeing played live 
when Lynch/Pilson hit the road this 
summer.—CLT 

BLUE MAN GROUP 
The Complex 
PRODUCERS: Todd Perlmutter, CMP 
Blue Man Group/Lava 83631 
RELEASE DATE: April 22 
Blue Man Group is a wildly popular 
performance collective whose show-
manship can be seen everywhere, from 
off-off-Broadway to Intel Pentium 
Microprocessor commercials. The 
Complex, which follows the act's previ-
ous recording (Audio), features Blue 
Man's trademark homemade tubular 
instruments and ferocious undercur-
rent of percussion—as well as an 
impressive parade of guests. Dave 
Matthews supplies wry and deadpan 
lyrics to "Sing Along," a track that fea-
tures production by Dan the Automa-
ton Esthero makes a welcome return 
on a cover of Jefferson Airplane's 
"White Rabbit." And Nashville-based 
electronic trio Venus Hum injects new 
life into the Donna Summer classic "I 
Feel Love." While the numerous guest 
spots are interesting, the most com-
pelling music is the instrumentals fea-
turing the complex and highly 
nuanced Blue Man sound.—AU 

R&B/HIP-HOP 
KELLY PRICE 

Priceless 
PRODUCERS: various 
Def Soul/Def Jam 314 586 777 
RELEASE DATE: April 29 
No doubt about it: Kelly Price possess-
es a voice that makes you want to 
holler because it sounds s0000 good. 
Since stepping out from backup singer 
to front-and-center R&B chanteuse 
with her 1998 collection, Soul of a 
Woman, Price has become synony-
mous with emotionally charged tunes 
that—like her Sunday-go-to-meeting 
vocals—pack a definite punch. It's a 
happier Price on Priceless, having 
emerged victorious after battling per-
sonal problems reflected on the 3-year-
old Mirror Mirror. At an overly ambi-
tious 18 tracks, though, this latest 
effort could stand some trimming (the 
riff from The Brady Bunch that intro-
duces the otherwise tight and uplifting 
autobiographical track "Someday" and 
the "Priceless" interlude, for example). 
It's when Price gives it to us straight, 
no chaser, as on "You Make Me Feel," 
"Strong Man," "So Sweet" (a first-time 
teaming with producer Raphael Saa-
diq), and "Sister" (with "Heartbreak 
Hotel" partner Faith Evans) that the 
album comes to glorious life.—GM 

TOWER OF POWER 
Oakland Zone 
PRODUCER: Emilio Castillo 
Or Music 80302 
RELEASE DATE: April 22 
On Oakland Zone, Tower of Power gets 
back to its rather considerable roots. 

(Continued on page 40 
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(Continued from page 39) 

The band formed in Oakland in the 
late '60s, and—with its horn-driven 
funk—quickly became a fixture on the 
thriving Bay Area music scene. In the 
decades since, Tower of Power has also 
proved astonishingly resilient, surviv-
ing numerous personnel changes and 
the vagaries of the recording industry. 
However, through relentless touring, 
the band built and maintained a solid 
following that should warmly welcome 
Oakland Zone, Tower of Power's first 
new studio release in six years. Drum-
mer David Garibaldi returns to the 
fold for the first time since the 1979 
set Back to the Streets. Tom Flye, 
who worked on the act's 1975 classic, 
Urban Renewal, engineers the record-
ing. Oakland Zone features 14 work-
outs for the 10-piece band, and while 
the arrangements are occasionally a 
little too similar, jam-band fans and 
funk revivalists alike should find much 
to enjoy here.—AU 

DANCE/ELECTRONIC 

JAY-JAY JOHANSON 
Antenna 
PRODUCERS: Jay-lay Johanson, 
Funkstórung, Martin Landquist 
Emagine Entertainment 61086 
RELEASE DATE: April 29 
Swedish singer/songwriter Jay-Jay 
Johanson makes his U.S. debut with 
Antenna. His fourth full-length 
homeland release, Antenna, is receiv-
ing quite a warm reception stateside, 
thanks to the inclusion of its lead 
single, the dance/pop "Automatic 
Lover," in the spicy 2(x)ist TV com-
mercial. Johanson, who wholly 
penned and primarily produced this 
collection, is fond of hook-laden 
melodies, poetic imagery, and beauti-
fully simple—yet slickly layered— 
arrangements. The album begins 
with the electro-leaning pop gem "On 
the Radio," which fondly recalls early 
Pet Shop Boys. From there, Johanson 
delivers a cool range of soundscapes, 
from post-Portishead melancholia 
("Cookie") to '80s-styled Italo-disco 
("Déja Ve"). "Open Up"—steeped in 
widescreen strings, turntable 
scratching, and sci-fi sound effects— 
reveals an artist who isn't afraid to 
wear his heart on his sleeve.—MP 

COUNTRY 
* RHONDA VINCENT 
One Step Ahead 
PRODUCERS: Darrin ét Rhonda Vincent 
Rounder 11661 
RELEASE DATE: April 29 
If there is such a thing as a bluegrass 
diva, it is Rhonda Vincent, she of the 
powerhouse vocals, expert mandolin 
and—as showcased here—burgeoning 
songwriting skills. Right off the bat, 
Vincent impresses with the Southern 
train anthem "Kentucky Borderline," 
then effortlessly switches gears with 
gorgeous, radio-friendly ballads "You 
Can't Take It With You When You Go" 
and "Missouri Moon." Appropriately, 
themes often turn dark: "One Step 
Ahead of the Blues" (featuring Alison 
Krauss) revels in its pessimism, and 
"Caught in the Crossfire" is a haunting 
child's eye view of divorce. Vincent's 
vocals are unique; she blends dead-per-
fect tone and pitch with surprising 
power and bite, and at times a hint of 
desperation more than powers intense 
cuts like "Ridin' That Red Line." Then 

she turns country queen on Webb 
Pierce's "Pathway to Teardrops," fea-
turing exquisite harmonies with broth-
er Darrin. Melba Montgomery's "An 
Old Memory Found Its Way Back" is a 
monster here, as is the goosebump-
inducing a cappella quartet on "Fishers 
of Men." Throw in Vincent's too-cool 
snippet "The Martha White Song," and 
what we have here is perfection.—RW 

GENE PISTIW 
I Still Get Dressed on Sundays 
PRODUCER: Gene Pistilli 
Memphis International 0215 
RELEASE DATE: April 15 
Billing himself as the Hoboken Saddle-
tramp, Pistilli is a respected Western 
swing guru with a sure sense of style 
and musicianship. Pistilli doesn't be-
tray his Yankee pedigree with authen-
tic, expertly executed originals and 
such choice covers as "Sioux City Sue" 
and a well-rendered version of Ernest 
Tubb's "Waltz Across Texas." The cow-
boy slacker ode of the title cut, the 
hangdog "Less of Me More Often," and 
the insistent "Stayin' Is the Only Way 
to Go" offer easygoing humor. Else-
where, "Too Cone Too Long" showcas-
es an impressive clarinet turn and 
nicely synched harmonies, while "Pearl 
River Turnaround" sounds like it's 
trickling out of a West Texas dancehall 
of yore, and "New Shadow" is languid 
Western lounge. The Hoboken, NJ., 
connection is explored with the Sinatra 
standard "All the Way," and the Spade 
Cooley instrumental "Oklahoma 
Stomp" charges hard, with swelling 
steel, deft picking, and rousing horns. 
A class act all the way. Racked by 
Megaforce/Ryko.—RW 

BLUES 
VARIOUS ARTISTS 
Blues on Blonde on Blonde 
PRODUCER: Randy Labbe 
Telarc 83567 
RELEASE DATE: April 22 
The concept at work here is Bob 
Dylan's songs interpreted by blues 
musicians. It's a solid idea—even an 
obvious one—and it's carried off in 
convincing fashion. Producer Randy 
Labbe put together a stalwart studio 
rhythm section, including Chris Lay-
ton and Tommy Shannon (aka Double 
Trouble, Stevie Ray Vaughan's backing 
band), and invited blues artists to lay 
down Dylan tracks. The best results 
come from players who showed up and 
did their thing without trying to refer-
ence Dylan's sound. Lend an ear to Joe 
Louis Walker's superb cover of "Stuck 
Inside of Mobile With the Memphis 
Blues Again" and Eric Bibb's sublime 
version of "Just Like a Woman." Clar-
ence Bucaro's rendition of "One of Us 
Must Know" is the most innovative 
cover on the album. Sean Costello, 
Cyril Neville, and zydeco master C.J. 
Chenier also shine.—PVV 

JAZZ 
I> CHICK COREA 
Rendezvous in New York 
PRODUCER: Chick Corea 
Stretch/Concord 9041 
RELEASE DATE: April 22 
In late 2001, Chick Corea used the 
occasion of his 60th birthday to take 
up residency at New York's Blue Note 
nightclub, reuniting with many of his 
most-celebrated collaborators. This 
two-disc set culls 12 performances 
from nine different ensembles, includ-

ing the Now He Sings, Now He Sobs 
trio with drummer Roy Haynes and 
bassist Miroslav Vitous, the Akoustic 
Band, and the more recent New Trio. 
In the hands of a less accomplished 
leader, this might amount to an unfo-
cused mélange of styles, but with 
Corea, each setting provides another 
window into the pianist's boundless 
ingenuity, from the bold world-music 
rhythms of Origin to intimate, classi-
cally tinged duets with vocalist Bobby 
McFerrin. Such is Corea's ability as a 
pianist and leader that rather than 
being too much, these two discs seem 
barely enough.—SG 

* REGINA CARTER 
Paganini: After a Dream 
PRODUCER: Ettore Stratta, Pat Philips 
Verve 440 065 554 
RELEASE DATE: April 22 
Most attempts to fuse jazz and clas-
sical music fail miserably, resulting 
in stilted and staid music. On her 
latest recording, Paganini: After a 
Dream, Regina Carter deftly navigates 
the treacherous waters between the 
genres and creates an engaging and 
often-superb blend. Although Carter's 
playing on her recent jazz recordings 
invoke the spirit of Nicolo Paganini, 
the legendary 19th-century virtuoso, 
on this recording she plays Il Canone, 
the violin he once used and be-
queathed to the city of Genoa, Italy, 
which keeps it under armed guard and 
invites a select handful of players to 
perform with it. The instrument's 
tone is dark and loud, almost viola-
like, and perhaps to offset that, 
Carter chose a program of sunny 
pieces for this recording. But she and 
her stellar band bring a bluesy feel to 
works by Ravel and Debussy, and in 
particular, they shine on Bonfa's 
"Black Orpheus."—MI 

CHRISTIAN 
KRISTY STARLING 

Kristy Starling 
PRODUCERS: various 
Word/Curb/Warner Bros. WD2A-886263 
RELEASE DATE: April 22 
This big-voiced Oklahoma City native 
landed her record deal via a talent 
competition on NBC's Today Show. 
While she finished in second place, 
Starling caught the attention of vet-
eran hitmaker David Foster, who is 
one of five producers here. This fine 
debut album showcases Starling's 
powerhouse vocals: While some new-
comers can't overcome the urge to 
shoot for the rafters with every note, 
Starling exercises tasteful restraint, 
and the result is an album filled with 
wonderfully nuanced performances 
(the soulful "There Will Come a Day" 
and the soaring ballad "Broken"). 
"Something More (I Will Praise You)" 
is a gorgeous song, too. Overflowing 
with solid material and skilled pro-
duction, as well as the singer's voice, 
Kristy Starling marks the arrival of a 
major new talent.—DEP 

Billboard,com 
Also reviewed online this week: 

• The New Pornographers, Elec-
tric Version (Matador) 
• The Black Keys, thickfreakness 

(Fat Possum) 
• Manitoba, Up in Flames 

(Domino) 

IN CONCERT 
ANNIE LENNOX, April 14 
Apollo Theater, NewYork 

New York's Apollo Theater was 
the perfect setting for a stop on 
Billboard Century Award honoree 
Annie Lennox's first solo tour. Bare, 
the singer's forthcoming J Records 
album, delves deeper into the blue-
eyed soul she hinted at on her pre-
vious two solo albums, and the mix 
of music representing her career 
was right at home in the storied 
R&B venue. "I think that's pretty 
cool," a beaming Lennox said in 
acknowledging that she was stand-
ing on the floorboards of the leg-
endary Apollo. "I love being here." 

Well-known as half of the Euryth-
mics, Lennox is undeniably cool, a 
luminous presence onstage. Riveting 
vocals aside, her stature is further 
enhanced on this rare solo outing by 
simple but visually stunning 
lighting changes and the tasteful 
use of video projections on an 
enormous backdrop. 

/ 

LENNOX 

But it's her strong, compelling 
vocals and emotional investment in a 
song's performance that makes 
Lennox such an incredible draw. 
With a crack band and a trio of soul-
ful backup singers, Lennox exploded 
with "Money Can't Buy It" from her 
1992 Arista solo debut, Diva. Like 
much of the show to follow, the song 
grooved with passionate R&B flavor, 
courtesy of the well-rehearsed rhyth-
mic five-piece behind her. 

Only four songs from Bare were 
unveiled for the willing audience— 
the first, "1000 Beautiful Things," 
coming four songs into the show. 
With a deceiving Spanish guitar 
intro, the gripping "Pavement 
Cracks" and the beautiful "Wonder-
ful" are hopeful messages among 
much of the album's darker emo-
tional imagery. That side of the set 
was only briefly exposed through the 
powerful "Bitter Pill," which came 
near the end of the main set. 

The rest of the show delighted, 
often bringing the audience to its 
feet in appreciation for faves from 
Diva ("Little Bird," "Walking on Bro-
ken Glass") and 1995's Medusa ("No 
More I Love Yous," Neil Young's 
"Don't Let It Bring You Down"), and 
Eurythmics hits ("Who's That Girl?" 
and "Here Comes the Rain"). 
A gracious performer, during the 

rave-up "Sisters Are Doin' It for 
Themselves," Lennox deferred to the 
formidable voices of backup singers 
Carol Kenyon, Beverly Skeete, and 
Claudia Fontaine, allowing each to 

showcase their talent on alternate 
verses. Later, she not only intro-
duced her band but also had their 
names projected on the screen 
behind the stage. She also gathered 
all for a bow at show's end. 

And that end came all too soon. 
Leaving the audience wanting more, 
Lennox brought out the iconic 
"Sweet Dreams" to kick off the first 
encore, which also included the 
powerful "I Need a Man." Satisfying 
an impatient buzz, Lennox returned 
to the stage for an impassioned 
delivery of "Why?" that simply devas-
tated the faithful. 

The show was a reminder that 
Lennox's solo albums come all 
too infrequently, and with them, 
the even more infrequent chance 
to see her perform. But, like all 
good things, she makes it worth 
the wait.—RI 

JURASSIC 5, April 16 
House of Blues, Chicago 

"We take it back to the days of 
yes y'allin,' " Jurassic 5 rhymed to 
the sold-out House of Blues, effec-
tively drawing out the blueprint for 
the Cali-based hip-hop collective's 
success: old-school hip-hop 
upgraded for the 21st century. 

True to form, 15's vibrant and 
intense set had all the makings of a 
mid-'80s park jam, spraying street 
corner braggadocio and lightning-
quick wordplay over funky beats. 
But this was no nostalgia-fest: J5 
prefers to deal in progressive hip-
hop, and on this night it provided a 
wildly successful taste of a rap 
future that integrated the best 
parts of its past. For 90 hot min-
utes—epic in the age of the 25-
minute rap show—J5 spat, 
scratched, bounced, and rocked the 
house. Live hip-hop doesn't get 
much better than this. 

The night was also a sort of 
homecoming for MC Chah i 2na, the 
thunder-voiced South Side native 
who served as a true master of cere-
monies for the evening. Thanks 
both to his hometown affiliation and 
Darth Vader baritone, 2na found 
love from the crowd with every 
verse, particularly when he dug into 
the catchy, bouncing-ball groove on 
"Jurass Finish First" and the synth-
loaded "What's Golden." And he did 
it all with a huge Will Smith smile 
and buckets of good cheer; the man 
could be a superstar. 

And that's not to take anything 
away from J5's other rappers. With 
four MCs and two incredible DJs, J5 
takes its cues from the early-'90s 
reigns of such groups as the 
Beastie Boys, De La Soul, A Tribe 
Called Quest, and the Pharcyde. It 
all translates into a chemistry that 
can only come from 10 years 
together: 2na, Zaakir, Akil, and 
Marc 7's laser-quick mike-swapping 
on "Break" had a dexterity rooted 
in experience and sweat. 

One can only guess what J5 will 
do this summer on Lollapalooza. 
Not only did it make an argument 
for status as one of the best live 
hip-hop groups on the planet, the 
group traded in a love that was 
almost as thick as the beats. They 
took it back to the day, but they 
also lit the way to the future.—N 
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ROCK 
ZIGGY MARLEY Tnw to Myself (3:34) 

PRODUCERS: Ross Hogarth, Ziggy Marley 
WRITER: David "Ziggy" Marley 
PUBLISHERS: Ziggy Music, ASCAP; do 
Colgems-EMI Music Inc., ASCAP 
Tuff Gong/Private/RCA Victor (CD promo) 
While some roots-reggae fans might 
cry foul at first listen to Dragonfly, 
Ziggy Marley's just-issued solo 
debut, they shouldn't. On his first 
set without the Melody Makers, Mar-
ley delivers a pop album largely 
treading rock and world-music 
paths; rarely heard are reggae's 
trademark chinka-chinka guitar 
riffs. And that new direction works 
beautifully on "True to Myself," the 
album's nicely horn- and organ-
laced lead single. On this inspiring 
proclamation of freedom—"I don't 
care if it hurts/ I'm tired of lies and 
all these games/I've reached a point 
in life/No longer can I be this way" — 
the 34-year-old singer is strong and 
fearless. And while contemporary, the 
track has nothing in common with 
the so-called dancehall climbing the 
charts—thank Jah!—WO 

COUNTRY 
* DIERKS BENTLEY What Was I 
Thinkin' (3:38) 
PRODUCER: Brett Beavers 
WRITERS: D. Ruttan, B. Beavers, D. Bentley 
PUBLISHERS: Sony/ATV Songs, BMI, Cross 
Keys Publishing, ASCAP 
Capitol 7087-6-17718-24 (CD single) 
There's lots of energy in this debut 
single from Dierks Bentley, a 
Phoenix native who co-wrote this 
uptempo romp about the trouble a 
guy can get into when feelings 
override better judgment. The lyric 
chronicles one wild night during 
which a young man has his head 
turned by an Alabama beauty—and 
the ensuing adventure. The song 
boasts an infectious melody, and 
the fired-up fiddle seems to be 
keeping pace with the speeding car 
the couple are careening around in. 
Bentley has lots of earthy personali-
ty in his vocals, and this impressive 
debut should garner attention at 
country radio.—DEP 

R&B 
* GEORGE DUKE Guess You're Not 
the One (3:49) 
PRODUCER: George Duke 
WRITER: G. Duke 
PUBLISHER: Mycenae Music 
BPM/Navarre BPE 5105 (CD promo) 
Enduring jazz mainstay George Duke 
got busy on new album Face the 
Music. On first single "Guess You're 
Not the One," he wrote, produced, 
played keyboards, and even sang— 
even the new BPM label is his own. 
The result is a smooth midnight sere-
nade that urban AC stations are tak-
ing to like the moon. In its original 
form, the song was a pure instrumen-
tal, consummate on its own with the 

SPOT 

SLEEPING AWAKE 
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P.O.D. Sleeping Awake (3:23) 
PRODUCER: Howard Benson 
WRITERS: P.O.D. 
PUBLISHERS: Famous/Souljah, ASCAP 
Warner SurtseVMaverick 10109 (CD promo) 
As the rap-metal movement peters 
out, it is fascinating to watch some 
of its bigger stars search for new 
creative ground. While most are 
floundering and fading like one-
trick ponies. P.O.D. has begun to 
evolve into a classic hard-rock band. 
This moody interlude from the 
soundtrack to Matrix Reloaded 
shows the band leaning on tried-
and-true guitar riffs and melody 
progressions that owe more to Led 
Zeppelin for influence than to Limp 
Bizkit The good news is that the 
lads of P.O.D. are well up to the 
task, as evidenced by the sharp 
musicianship and impassioned 
vocals that drive this song. "Sleep-
ing Awake" is an easy mainstream 
rock-radio sell, and it has the kind 
of airpunching, anthemic chorus 
needed to make the transition into 
top 40. Most important, it leaves the 
listener hungry to hear what else 
the band has up its collective 
sleeves for the future.—LF 

IGHTS 

DARYL HALL & JOHN OATES Man on 
a Mission (3:44) 
PRODUCERS: Daryl Hall, T. Bone Wolk, 
Brian Rawling, Mark Taylor 
WRITERS: D. Hall, J. Oates, R Barry, 
S.Yorch 
PUBLISHERS: Careers-BMG/Hot Cha, 
BMI; Rive Droit Music 
U-Watch Records (CD promo) 
Three singles deep into their first 
new album in six years—Do It for 
Love—Hall & Oates continue to 
cook with some of their best materi-
al in 15 years. "Man on a Mission" is 
a finger-drumming acoustic fete, 
bursting with tempo and soulful 
zeal. It takes only one listen to fall 
hopelessly in love with this song, 
which flows as easily and joyously as 
a convertible streaming down the 
highway on a summer Saturday. 
Previous singles "Do It for Love" and 
"Forever for You" marked a mighty 
return for Daryl and John, the most 
successful duo in history—and AC 
has shown its appreciation with ded-
icated airplay. This is as easy an add 
as the format will ever see. It may be 
2003, but Hall & Oates' "Mission" 
sounds as inspired as it did 20 years 
ago. Contact 805-564-8335.—CT 

Duke's loose jam across the keys; a 
remix stripped in his soulful vocals. 
It's a proud moment for the multi-
tasking pioneer, and a worthy con-
tender to class up the airwaves.—CT 

NEW & NOTEWORTHY 
THE ATARIS In This Diary (3:52) 

PRODUCER: Lou Giordano 
WRITER: K. Roe 
PUBLISHERS: End Is Forever, SESAC; 
Wizen Music Publishing 
Columbia 58542 (CD promo) 
Like so many throbbing, steering-
wheel-banging bands before 
thern—Blink-182, Good Charlotte, 
Jimmy Eat World—the Ataris are 
aiming their charms at hormone-
railing young men. But there's a 
level of musicianship present here 
that lifts "In This Diary" a notch 
above so many fervent teen-rock 
records—not to mention a 
thoughtful, reminiscent lyric that's 
downright poetic: "Here in this 
diary I write you visions of my 
summer/There were choruses and 
sing alongs/and that unspoken feel-
ing of knowing/that right now is all 
that matters." Singer/writer/gui-
tarist Kris Roe is on to something 
here that 35-year-olds can dig as 
much as 15-year-olds; radio should 

rally around this season-ripened 
anthem.—CT 

* PANJABI MC WITH JAY-Z Beware of 
the Boys (Mundian To Bach Ke) (3:58) 
PRODUCER: Panjabi MC 
WRITERS: R. Rai, G. Larsen, S. Phillips, 
L. lanjua 
PUBLISHERS: Songs of Universal/EMI 
Blackwood 
Sequence 8012 (CD promo) 
With all things Indian being hot in hip-
hop, it was only a matter of time before 
an Indian MC/producer established 
himself on the national scene. An 
import from the shores of the U.K., 
Panjabi MC brings his infectious lead 
single, "Beware of the Boys (Mundian 
To Bach Ke)," stateside with a little help 
from some guy named Jay-Z. On the 
remix, Jay-Z holds court over a track 
that mixes traditional Indian music 
with the theme to Knight Rider. Ironi-
cally, the vocals for "Beware of the Boys 
(Mundian To Bach Ke)" don't really 
belong to Panjabi MC, who serves as 
the single's producer, but rather Labh 
Janjua—a famous Panjabi singer from 
India. The single is already creating a 
buzz in clubs and on mix shows. It will 
be interesting to see if mainstream 
R&B radio is adventurous enough to 
put the single in regular rotation. This 
single is already shaping up to be an 
early summer anthem.—Rif 

DV Li it 

STANDING IN THE SHADOWS OF 
MOTOWN 
Artisan Home Entertainment 13780 
RELEASE DATE: April 22 
While you may not know their 
names, you definitely know their 
sound. The Funk Brothers helped to 
define the Motown sound and are 
now getting their just due thanks to 
director Paul Justman and his docu-
mentary Standing in the Shadows 

of Motown. 
The award-
winning film 
chronicles 
the incredi-
ble history of 
one of R&B 
music's most 
prolific ses-
sion bands. 
The surviv-
ing members 

of the band speak with vivid details 
about such recording classics as "I 
Heard It Through the Grapevine" 
and "You've Really Got a Hold on 
Me." The two-disc set is also full of 
extras, including live performances, 
the intimate "Dinner with the Funk 
Brothers," deleted scenes, and an 
interactive virtual recording studio. 
In addition to the two-disc set, Arti-
san is also releasing a four-disc col-
lector's set for avid fans of the film. 
This one is a definite must-have for 
soul music fans everywhere.—RH 
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LES GIRLS 
Warner 65709 
RELEASE DATE: April 22 
This 1957 Cole Porter project is 
given the star treatment with a fresh 
new transfer and a fantastic "making 
of" documentary, hosted by 'Mina 
Elg—one of the film's lead actresses. 
The feature discusses how Les Girls 
was Porter's last musical committed 
to film. It also makes note of its sig-
nificance as Gene Kelly's last star 
turn in a musical. The roles por-

trayed by 
Elg and 
Mitzi Gay-
nor were 
originally 
offered to 
Leslie Caron 
and Cyd 
Charisse, 
the docu-
mentary 
notes. Kay 
Kendall, the 

third leading lady, had leukemia 
during the shoot but was not aware 
of it at the time. The intricate cho-
reography of the dance numbers is 
also discussed in detail. Also exam-
ined are the difficulties associated 
with the rope number and the last-
minute choreography of the 
Gaynor/Kelly number. The disc also 
includes the film's original trailer, 
as well as a 1950s cartoon. Fans of 
movie musicals should also investi-
gate a handful of other just-
released Porter classics from Warn-
er Bros.: Broadway Melody of 1940 
(1940), Kiss Me Kate (1953), High 
Society (1956), and Silk Stockings 
(1957). All are a delight and well 
worth revisiting.--1K 

EVIEWS 
TREASURE PLANET 
Buena Vista 28152 
RELEASE DATE: April 29 
Though this film failed to attract audi-
ences to the box office, it should re-
ceive a second wind, thanks to this 
generous disc. Extensive behind-the-
scenes extras explore how the story, art 
design, characters, and the music for 
the project were put together. The spe-
cial features detailing the assemblage 
of animation are noteworthy—particu-
larly the segments about the chal-
lenges of creating the computer-gener-
ated and traditional animation 
elements used for the John Silver 
character. Look for the test run done 

with old 
footage of 
Peter Pan's 
Captain 
Hook Kids 
will enjoy the 
"Life of a 
Pirate 
Revealed" 
section, 
which delves 
into the ins 
and outs of 

pirate ships and the stories of real 
pirates and pirate flags. Deleted scenes, 
including a completely different open-
ing prologue and an alternate ending, 
are also featured, as is an audio com-
mentary and the music video of "I'm 
Still Here (Jim's Theme)" from John 
Rzeznik of Goo Goo Dolls.-1K 

PAUL WELLER LIVE: TWO CLASSIC 
PERFORMANCES 
Yep Roc 2054 
RELEASE DATE: March 25 
Say the name "Paul Weller" in the 
U.S., and most will meet you with a 
"Who?" Yet, over the past two de-
cades, the former Jam/Style Council 
frontman has become a bona fide star 
in his native England. But, even for 
his fans in the U.S. (where he's not 
doing too shabby, by the way), fath-
oming just how beloved he is overseas 
can be a bit tough. Well, the intro to 
this disc paints that picture perfectly, 
featuring brief interviews with fans 
attending a recent Weller gig in Lon-
don's Hyde Park. One fan calls him 

the "Modfa-
then" another 
refers to him 
as "God." Yet 
another flash-
es a Weller tat-
too. But what's 
truly notable 
about this disc 
—which in-
cludes a rivet-
ing full-band 

performance (the Hyde Park show) and 
an absolutely priceless solo acoustic gig 
(featuring most of the songs from last 
year's live acoustic disc, Days of Speed, 
and a guest appearance by Oasis' Noel 
Gallagher)—is that it seems to capture 
Weller in the midst of a career renais-
sance—at 44 years old, no less. Watch-
ing him flawlessly and passionately 
deliver newer solo material and clas-
sics and considering the strength of 
his recent Illumination disc—one can't 
deny that the singer's future looks as 
bright as ever.—WO 

COMRIBUTORS: Deborah Evans Price, Larry Hi& Rashaun Hall, Jill Klpols, Vies Orshosld, Chuck Taylor. SPOT1JGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional release by new or upcoming artists. PICK. (1›): ',1ew releases predicted to hit the top hair of the chart in the corresponding format CRIPCS' CHOKES (*): New releases. regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor (Billboard, 77( 

Broadway, 61h floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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JAHEIM, PUT THAT WOMAN FIRST 

FABOLOUS. CAN T LET YOU GO 

BUSTA RHYMES& MAIILM1 CAREY. I KNOW 'mar YOU WANT 

LA' KIM, THE JUMP OFF 

JENNIFER LOPEZ. I M GLAD 

NELLY, PIMP JUICE 

13211, GIRLFAIEND 

FLOETRY SAY YES 

DRU HILL. I LOVE YOU 

SNOOP DOGG, BEAUTIFUL 

BONE CRUSHER, NEVER SCARED 
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KEITH URBAN, RAINING ON SUNDAY 

TORY KEITH. BEER FOR MY HORSES 

DARRYL WORLEY. HAVE YOU FORGOTTEN 

MONTGOMERY GENTRY, SPEED 

MARTINA MCBRIDE. CONCRETE ANGEL 

DIAMOND RIO. I BEUEVE 

JOE NICHOLS, BROKENHEARTSVILLE 

CHRIS CHOIE. WHAT A BEAUTIFUL DAY 

KID ROCK. PLIURE 

BRAD PAISLEY, CELEBRITY 

JESSICA ANDREWS, THERE S MORE TO ME THAN YOU 

KENNY CHESNEY, BIG STAR 

TTM MCGFIAW, SHE S MY KIND OF RAIN 

ALAN JACKSON, THAT() BE ALRIGHT 

TOBY KEITH, COURTESY OF THE RED, WHITE .5 BLUE 

FARH HILL WHEN THE LIGHTS GO DOWN 

KENNY CHESNEY, THE GOOD STUFF 

DEANA CARTER, THERE S NO LIMIT 

JOHNNY CASH, HURT 

DIXIE CHICKS. I ONG TIME GONE 

KEITH URBAN. SOMEBODY LIKE YOU 

GEORGE STRAIT, SHE LL LEAVE YOU WITH A SMILE 

ALAN JACKSON, DRIVE FOR DADDY GENE) 

FAITH HILL CHY 

AIJSON KRAUSS. THE LUCKY ONE 

MONTGOMERY GENTRY, MY TOWN 

LONESTAR, ',1 ALREADY THERE 

BERING STRAIT. BEARING STRAIGHT 

TORY KEITH. ../HO S YOUR DADDY 

BRIAN MCCOMAS. .779% SURE I'VE NEVER BEEN HERE BEFORE 

EMERSON DRIVE. ONLY GOD1COULD STOP ME LOVING YOU, 

PHIL VASSAR. THIS IS GOD 

KEWE COFFEY. WHATEVER IT TAKES 

NICKEL CREEK. SPEAK 

JIMMY WAYNE, STAY GONE 

RINCE GILL NEXT BIG THING 

MARCEL TENNESSEE 

TERRI CLARK I JUST WANNA BE MAD 

TIM MCGRAW. THE COVVISOY IN ME 

LEANN RIMED SUDDENLY 

NEW ONS 
SHANIA TWAIN, FOREVER AND FOR ALWAYS 

TRACE ADKINS, THEN THEY DO 

THE CLIP LIST 

tnummude us& 
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50 CENT, 21 QUESTIONS 

SEAN PAUL GET BUSY 

CHRISTINA AGUILERA. FIGHTER 

EMINEM. SING FOR THE MOMENT 

UNION PARK, SOMEWHERE I BELONG 

JUSTIN TIMBERLAKE. ROCK YOUR BODY 

SNOOP DOGG, BEAUTIFUL 

NAO, CAN 

AUDIOSLAVE LIKE A STONE 

R. KELLY. IGNITION 

STAIND, PRICE TO PLAY 

ROOTS. THE SEED 

AIL, GIRL SNOT GREY 

WHITE STRIPES. SEVEN NATION ARMY 

EVANESCENCE, BRING ME TO LIFE 

BOSTA RHYMES. I KNOW WHAT YOU WANT 

AVRIL LAVIGNE, LOSING GRIP 

NEW'. PIMP JUICE 

GINUMNE. HELL YEAH 

SIMPLE PLAN. ADDICTED 

MADONNA, AMERICAN LIFE 

AMANDA PEREZ ANGEL 

JENNIFER LOPEZ. I M GLAD 

FOO FIGHTERS, TIMES LIKE THESE 

82K GIRLFRIEND 

ALL-AMERICAN REJECTS , SWING SWING 

TLC, DAMAGED 

JAY-Z. EXCUSE ME MISS 

FABOLOUS. CAN T LET YOU GO 

SUM 41, HELL SONG 

LI' KIM. THE JUMP OFF 

BOWLING FOR SOUP, GIRL ALL THE BAD GUYS WANT 

GODSMACK STRAIGHT OUT OF LINE 

ATARIS, IN THIS DIARY 

USED, BURIED MYSELF ALIVE 

TRAPT. HEADSTRONG 

STACIE ORRICO, STUCK 

GOOD CHARLOTTE THE ANTHEM 

K-OS, SUPERSTARR PT ZERO 

CUPSE HOT OAMN 

NEW ONS 

DANIEL BEDINGRELD, IF YOU RE NOT THE ONE 

JOE BUDDEN, PUMP IT UP 

STACIE ORRICO, STUCK 
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Music First 

Continuous programming 
1515 Broadway, New York. NY 10036 

KID ROCK , TORE 

USA MARIE PRESLEY. LIGHTS OUT 

3 DOORS DOWN, WHEN I Al GONE 

COLDPLAY, CLOCKS 

MATCHBOX TWENTY. UNWELL 

JENNIFER LOPEZ. I'M GLAD 

MADONNA. AMERICAN LIFE 

AUDIOSLAVE. LIKE A STONE 

JASON MRAZ, THE REMEDY II WON'T WORRY) 

CHRISTINA AGUILERA. FIGHTER 

FRANKY PEREZ SOMETHING CRAZY 

FOR FIGHTERS, TIMES LIKE THESE 

SNOOP DOGS. BEAUTIFUL 

JUSTIN TIMBERLAKE. ROCK YOUR BODY 

CELINE DION. I DROVE ALL NIGHT 

JOHN MYER, WHY GEORGIA 

TLC, DAMAGED 

R. KELLY. IGNITION 

EMINEM, SING FOR THE MOMENT 

EVANESCENCE BRING ME TO LIFE 

SANTANA, THE GAME OF LOVE 

COUNTING CROWS. BIG YELLOW TAXI 

BON JOVI. MISUNDERSTOOD 

AVRIL LAVIGNE. LOSING GRIP 

RED HOT CHILI PEPPERS, CAN T STOP 

NO DOUBT '.DERNEATH IT ALL 

BLUE MAN GROUP, SING ALONG 

UNCLE KRACKER, DRIFT AWAY 

RED HOT CHILI PEPPERS, BY THE WAY 

PINK GET ME 

ALL AMERICAN REJECTS. SWING SWING 

NO DOUBT. HEY BABY 

AVRIL LAVIGNE. I M WITH YOU 

AMANDA PEREZ. ANGEL 

WHITE STRIPES, SEVEN NATION ARMY 

PINK, JUST LIKE A PILL 

MACY GRAY. WHEN I SEE YOU 

IJFE H OUSE, HANGING BY A MOMENT 

MAROON 5, HARDER TO BREATHE 

NORAH JONES, COME AWAY WITH ME 

NEW ONS 

BUSTO RHYMES & MAUI WET KNOWIANAT Mil WAN 

JACK JOHNSON, THE HORIZON HAS BEEN DEFACED 

SUGAR RAY BARTENDER IT S SO EASY) 

SHANIA TWAIN, FOREVER AND FOR ALWAYS 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING MAY 10, 2003 
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,EUROPEI 

Continuous programming 
Hawley Crescent London NWHITT 

ContinuouS PIOWAPKINP9 
9697 E Mineral Ave., Englewood. CO 00112 

DEFTONES. MINERVA INEW) 
REVIS. CAUGHT IN THE RAIN INEW) 

[OVEN FRESH] 

WAKEFIELD, SAY YOU WILL 
GRADE 8, BRICK BY BRICK 
CALLA. STRANGLER 
ROYKSOPP, REMIND ME 
SUGAR RAY, MR BARTENDER IITS SO EASY) 
DEPSWA. THIS TIME 
NORTHSTAR. RIGGED & READY 

Continuous ProElan1ming 
OM Washington Ave Miami Beach. FL X1139 

NEW 
JOE SUDDEN, PUMP IT UP 
DEFTONES, MINERVA 
COLOPLAY, THE SCIENTIST 
LIE MO. 4 EVER 

MADONNA, AMERICAN LIFE 
AVRIL LAVIGNE M WITH YOU 
LINKIN PARK, SOMEWHERE I BELONG 
EMINEM, SING FOR THE MOMENT 
ROBBIE WIWAMS, COME UNDONE 
JENNIFER LOPEZ ALL I HAVE 
50 CENT, IN DA CLUB 
CHRISTINA AMERA. FIGHTER 
JUSTIN TIMBERLAKE, ROCK YOUR BODY 
MARILYN MANSON, MOBSCENE 
P.0,0.. SLEEPING AWAKE 
132K 8. P. DIDDY. BUMP BUMP, BUMP 
TLC. DAMAGED 
EVANESCENCE. BRING ME TO LIFE 
THE WHITE STRIPES. SEVEN NATION ARMY 
CRAIG DAVID. RISE & FALL 
FOR FIGHTERS, TIMES LIKE THESE 
MISTA RHYMES& AMU CAREY, IKNOWPIRAT YOU WANT 
MIS-TEED SCANDALOUS 
BLUE. YOU MAKE ME WANNA 

Confinuou51.(1...,"9 
299 Queen St West Toronto, Oman° M5V2Z5 

CHRISTINA AGOILERA. BEAUTIFUL 
SHAKIRA. SUIVE QUEDES TU 
THALIA, A (WIEN LE IMPORTA? 
JUAN ES, MALA GENTE 
MANA. MARIPOSA TRAICIONERA 
DAVID BISBAL DIGALE 
PAULINA RUBIO, CASANOVA 
MOLOTOV , HIJOLERO 
SIN BANDERA. SIRENA 
GRUPO MANIA, NINA BONITA 

BLUR, CRAZY BEAT INEW1 
BRASSMUNK, BIG 1NEW) 
SKY, DEDICATION ) NEW) 
NEW FOUND GLORY, UNDERSTATEMENT MEW) 
FAR FROM HEROES, START THE CIRCUS INEW) 
THEORY OF A DEADMAN, MAKE UP YOUR MIND 
COLDPLAY, CLOCKS 
UNKIN PARK, SOMEWHERE I BELONG 
NOT BY CHOICE, NOW THAT YOU'RE LEAVING 
SIMPLE PLAN. ADDICTED 
JUSTIN TIMBERLAKE ROCK YOUR BODY 
MATTHEW GOOD, IN A WORLD CALLED CATASTRO 
EMINEM, SING FOR THE MOMENT 
SEAN PAUL GET BUSY 
SWOLLEN MEMBERS, BREATH 
R KELLY, IGNITION 
SUM 41. THE HELL SONG 
I MOTHER EARTH. LIKE THE SUN 
AVRIL UWIGNE, LOSING GRIP 
THE WHITE STRIPES, SEVEN NATION ARMY 

KEITH URBAN, RAINING ON SUNDAY 
JESSICA ANDREWS, THERE'S MORE TO ME THAN 10 
TIM MCGRAW, SHE'S MY KIND OF RAIN 
CHRIS CAGLE, WHAT A BEAUTIFUL DAY 
DARRYL WORLEY, DAVE YOU FORGOTTEN? 
KENNY CHESNEY, RIG STAR 
MARTINA MCBRIDE, CONCRETE ANGEL 
ALAN JACKSON, THAT'D BE ALRIGHT 
BRAD PAISLEY, CELEBRITY 
AARON TIPPIN, LOVE LIKE THERE'S NO TOMORROW 
MONTGOMERY GENTRY, SPEED 
NELLIE COFFEY, WHATEVER IT TAKES 
TOES KEITH AND YAM NELSON, BEER FORME HORSES 
LEANN RIMES. SUDDENLY 
JIMMY WAYNE, STAY GONE 
EMERSON DRIVE, ONLY GOO ICOULD STOP ME LOVING "OL . 
DIAMOND RIO, I BELIEVE 
DEANA CARTER, THERE'S NO LIMIT 
PHIL VASSAR, THIS IS GOD 
STEVE HOLY, ROCK-ADYE HEART 

Three hours Weekly 
216 W Ohio, ChIcago. IL 60610 

1•10/4 

5 hours weekly 
223.225 Washington St Newark, NJ 07102 

MARILYN MANSOS. MOBSCENE 
THE FLAMING LIPS, FIGHT TEST 
ROONEY. BLUESIDE 
OZMA. BAD DOGS 
STAIND, PRICE TO PLAY 
ZAKK VYYLOE S BLACK LABEL SOCIETY. STILLBORN 
CHIMAIRA ,OWN AGAIN 
NEW FOUND GLORY, UNDERSTATEMENT 
3 DOORS DOWN. THE ROAD I'M ON 
GRANDAM, NOW ITS ON 
POWERMAN 5000. FREE 
ZWAN. LYRIC 
THE WHITE STRIPES, SEVEN NATION ARMY 
REGGIE AM THE FULL EFFECT :CNGRANIATIONSDIADOIEND 
LESS THAN JAKE. SHE'S GONNA BREAK SOON 
SUM 41. THE HELL SONG 
THE EARLY NOVEMBER. EVERY NIGHTS 
THE MOVIELIFE. FACE OR KNEECAPS 
AMERICAN HI-M, THE ART OF LOSING 
YEAH YEAH YEARS. DATE WITH THE NIGHT 

CHRISTINA AG ILERA. FIGHTER 
BUN NCCOMASYY1, SoRE INI NEVER BEEN HIRE BEFORE, 
°MK X GON' GIVE IT TO YA 
ZWAN, LYRIC 
THE WHITE STRIPES. SEVEN NATION ARMY 
LESS THAN JAKE, SHE'S GONNA BREAK SOON 
THE SHINS, THE PAST AND PENDING 
EMINEM. SING FOR THE MOMENT 
MADONNA, AMERICAN LIFE 
SYSTEM OF A DOWN, BOOMI 
BRENT MICHAELS, RAINE 
UNLOCO. FAILURE 
LONESTAR, I'M ALREADY THERE 
NELLY PIMP JUICE 
SOFIA LOELL UTOPIA 
MAS. I CAN 
PHIL VASSAR, THIS IS GOD 
BABY, BABY YOU CAN DO IT 
THE ROOTS, THE SEED 12.01 
HOT ROD CIRCUIT, THE PHARMACIST 

Radio. 
Z100 GETS REAL: \ Vith WNEW New 
York's new life as Blink 102.7 focus-
ing on the world of entertainment 
and celebrities, rival top 40 WHTZ 
(Z100) has come up with counter-
programming that taps celebrities 
and the ongoing success of reality-
TV programming. 

DJ Duty. Atlantic artist Lucy Wood-
ward cracks the mike during her 
"Reality Radio" airshift on Z100. 

"Reality Radio" is a new feature on 
the station involving musicians usu-
ally heard on the station via record-
ings stopping by to be guest DJs. The 
weekend of April 12-13 was the 
debut of the concept and found for-
mat-breaking music on Z100 from 
artists as diverse as Ozzy Osbourne 
and Bob Marley. 

Clear Channel New York VP of 
programming Tom Poleman told 
Billboard sister Airplay Monitor, 
"We had been thinking of ways to 
further cobrand the artist with Z100. 
With reality TV being so large, we 
thought it would be fun to do an 
extension and put it on the radio 
with a little less structure—a play-
ground for the artists to do whatev-
er they want." 

After the opening weekend and 
appearances by Ginuwine. Kelly 
Osbourne, Sean Paul, and Lucy 
Woodward, Poleman says he ad-
mired Paul's DJ chops most. " If 
music doesn't work out, he's what 
you want for any jock to achieve— 
which is to have fun on the air and 
to really convey the enjoyment of 
being on the radio to the listeners." 

HALF A MILLION AND COUNTING: As 
the satellite radio rally continues 
between the two domestic licensees, 
Sirius and XM, the latter has an-
nounced that it has surpassed a half-
million subscribers. XM expects to 
have 1 million drivers signed on by 
the end of this year. 
XM is extending its reach to the PC, 

offering a $69.95 proprietary XM 
receiver to attach to a user's comput-

er that allows them to sign up for the 
$10 a month subscription service. 

Also at XM, a number of the satel-
lite radio company's programming 
staff have been given promotions: 
Tony Masiello advances to senior VP 
of operations; VP of third party pro-
gramming Steve Harris takes the VP 
of music programming role; dance 
channel the Move music director 
Luis Barn is named PD; metal chan-
nel Liquid Metal music director (and 
I swear I'm not making this name 
up) Ward Cleaver switches to PD; 
classic R&B Suite 62 music director 
Shirley Hayes moves to PD; and jazz 
channel Real Jazz air talent Jackson 
Brady becomes music director. 

THE POWER OF RADIO: Stateside, 
people argue about the decline of 
radio listenership, question the 
value of the industry's consolidation, 
and complain that gatekeepers to 
the airwaves have made it cost-pro-
hibitive for new music to be heard. 
But a report in the Chicago7Wbune 
suggests radio can still be revolu-
tionary. Forty soldiers in the U.S. 
Army's Psychological Operations 
Unit are "walking the streets of 
Baghdad ... to deliver what they 
consider their primary weapon: a 
$2.99 AM/FM radio." 
The free radios promote stations 

with information on food, drinking 
water, medical care, and the post-
Saddam Hussein government. Capt. 
Curt Barker says more than 800 
radios have been distributed so far. 
The article describes one recipient 
who "grasped it with a look of con-
fusion on his face. Under Hussein, he 
said, radios often were not available." 

IN BRIEF: Infinity Broadcasting 
president of operations John Ful-
lam has resigned. He oversaw adver-
tising sales for the 180-station com-
pany. Last week, Infinity announced 
a 2% decline in first-quarter rev-
enue . . . Heritage modern rock 
WBRU Providence, R.I., gets a new 
PD, as Seth Resler—last music 
director of modern KNDD (the 
End) Seattle—picks up the reins 
from outgoing PD Tim Schiavelli. 
Prior to his tenure in Seattle, Resler 
was in the music department at 
modern WBCN Boston ... Remain-
ing in the New England area, triple-
A VVXRV (the River) Boston PD/p.m. 
driver Joanne Doody exits, replaced 
by Northeast director of program-
ming Nicole Sandler—another vet-
eran of the triple-A world from her 
time at short-lived but influential 
KSCA Los Angeles. 
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NOS HONRAS CON TU Billir„DoO„:1:Tr MÚSICA.. 
José Alfonso Peralto Sárchez (SACM) 

peermusic 

:1 - • 

Alma Martinez 

Tigres del Norte Ediciones Musicales 
Valmen Music 

mD 
Ricardo Lapel Méndez (SACM) 

Gabriel Ruiz Galindo (SACM) 
peermusic 

Lawrence Delmer 

Robin Dermer 

Emilio Estefan, Jr. 
Thalia 

Foreign Imported Productions and Publishing, Inc. 
peermusic 

Robin's Nest South Music 
Thaly Songs 

Elvis Crespo 

CD Elvis Publishing 
Sony/A1V Latin Musc Publishing LLC 

Jorge Luis Chock% Martinez (SACVEN) 
peermusic 

Chuchc Monge (SACM) 

peermusic 

BMI Songwriter Of The i 

• 

L.à.keeer3 e 

- - — 
Armando Manzanero Canché (SACM) 

D'Nico International 

Joel David Lizárraga 

German Lizárraga Lizárragc ACM:. 

Omar Valenzuela 
Edimal USA LLC 

Fonohits Music Publishing Inc. 
LGA Music PublShing 

Maximo Aguirre Music Publishing, Inc. 

LrE 
Antonio Armando Cruz Carccdal (sAcm) 
Warner-Tamerlane Publishirc Corp. 

Andrew Thomas 

Careers-BMG Music Publishing, Inc. 

Elephant Star Pubishing 

Teodoro Bello Jaimes (SACM) 
Mexican Music Copyrighr, Inc. 

Tigres del 'Jode Ediciones Musicales 

Julia Sierra 
Desmone Music 

Eduardo Alanis 

SER-CA Publishing, Inc. 

er;• 

Publish 

SUERTE 
TIM MITCHELL 
SHAKIRA 
ANIWI MUSIC, LLC 
FOREIGN IMPORTED PRODUCTIONS AND 
PUBLISHING, INC. 

Freddie Martinez 
Martre MJSiC 

Cuco Sanchez (SACM) 
peermusic 

Norberto Eduardo Toscano (SACM) 
peermusic 

Juan Camacho Camacho (SACVEN) 

Jorge Gcncalves 1SEACEM) 
Euripecles Waldick Soriano (sIcAm) 

Bendig Music Corp. 

LJE 

Luis Gerardo Padilla 
SER-CA Publishing Inc. 

'IC - 
Leonel Garcia. Núñez de Caceres (SACM) 
peermusic 

Kara DioGuarcfi 
Steve Morales 
David Siegel 
K'Stuff Publishing 

Merchandyze Music 

Millior Dollar Steve Music 
Warner-Tamerlane Publishing Corp. 

Marco Antonio Perez 
Cornelio Reyna, Ji. 
SER-CA Pubtshing, Inc. 

Ruben Fuentes Gasson (sAcm) 
peermusic 
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Manuel Hernandez Ramos (SACM) 
peermusic 

Mario Quintero 
Mas. Flamingo Music 

Fernando Osorio 
Fernando Osorio Songs 
Warner-Tamerlane Publishing Corp. 

L LL 

Enrque Negrete Rincón (SACM) 
Tigres del Norte Ediciones Musicales 

Juanes 
Gross Potential Music 
peermusic 

Estéfano 
Sony/ATV Latin Music Publishing LLC 
World Deep Music Publishing Corporation 

Gerardo Franco Macias (SACM) 

Editora Arpa Musical 

:72,7C-tt --
Martin Buenrostro 
Disa Latin Publishing LLC 

Joaquin Galan (SGAE) 
Lucía Galan (SGAE) 
EMI-Blackwood Music, Inc. 

JENNIFER Lor--

Martha Cancel 
Dustelli Arusic 

•-d. 

Mario Quintero 
Más Flamingo Music 

Yasmil Marrufo 
Careers-BMG Music Publishing, Inc. 
Morrufosmusic 

, 

_ 

José Alfredo Jiménez Sandoval (SACM) 
Careers-BMG Music Publishing, Inc. 

José María Contursi (sAnAic) 
Francisco Lomuto (SADAIC) 
Warner Chappell Music Argentina (SADAIC) 
Warner-Tamerlane Publishing Corp. 

Enrique Valencia • - " 
Tigres del Norte Ediciones Musicales 

Luig Giraldo 
Cruz Martinez 
A.B. Quintaniila lu 

CKJOINTZ Music 
DHG Music 
EMI-- Blackwood Music I 
Iron Tigga Music 
Warner-TamerFane Publishing Corp: 

1 
SFANIS-E1 —A'RLEM ORChtES—Rh SIN BANDERA 

Tim Mitchell 
Shakira 
Aniwi Music, LLC 
Foreign Imported Productions and Pubiishing, Inc. 

Benito Miranda Baldenebro (sAcm) 
Mexican Music Copyright, Inc. 

José Angel "Ferrusquilla" Espinoza (SACM) 
peermusic 

Kiko Campos (SACM) 
Fernando Riba (SACM) 
Warner-Tamerlane Publishing Corp. 

. rn=r-ic-r11 
Lester Méndez 
Shakira 
Aniwi Music, LLC 
Apollinaire Music 

Leo Dan (SanAic) 
EMI- Blackwood Music, Inc. 

Estéfano 
Sony/ATV Latin Music Publishing LLC 
World Deep Music Publishing 
Corporation 

Martin Ruvalcabo 
Gar Mex Music 

I= 171 n. 
. ' 
Estéfrin-o 
Sony/ATV Latin Music Publishing LLC 
World Deep Music Publishing 
Corporation 

Fernando Osorio 
Jorge Villamizar 
Fernando Osorio Songs 
Warner- Tamerlane Publishing Corp. 

Christian De Walden 
Mike Shepstone ( PRS) 
Carlos Toro Manton) (SGAE) 
Careers-BMG Music Publishing, Inc. 
Fersal Music 
No Limitations Music 

We also salute the 
BMI songwriter/artists honored 

at Billboard's Latin Awards 

lECTOR & TITO 
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BILLBOARD'S ONGOING COVERAGE OF THE LATIN MUSIC INDUSTRY 

Expanded Catelories, 
Sponsorship 

Distinguish 'Oa tvent 
Anu Underscore 
Market's Growing 

Clout 
BY LEILA CABO 

C
oinciding with the L S. 
Census Bureau's offi-
cial announcement that 
the Hispanic popula-
tion is the biggest 
minority in the 

nation—and growing—so 
too. the 2003 Billboard 
Latin Music Conference and 
Awards will be the biggest 
and most extensive in its 
14-year history. 
Expanding from three 

days to four, this year's con-
fab kicks off May 5 with the 
10th annual BM1 Latin 
Music Awards (taking place 
by invitation only at the 
Eden Roc Resort & Spa in 
Miami Beach), features a 
linst-ever Billboard Bash on 
M:iv 7 and culminates May 8 
with the Billboard Latin 
Music Awards, which will be 
televised again by the Tele-
mundo network on May 11. 
The awards presentation, 

which, in previous years, 
had been staged at the Jack-
ie Gleason Theater in Miami 
Beach, will now originate 
from the Miami Arena, a far 
bigger venue that can better 
actrimmodate growing pub-
lic interest in the awards 
show. Also, in a nod of 
recognition to the increasing 
relevance and visibility of 
Latin music, coupled with 
the exponential increase in 
Latin spending power, this 

year's conference, which will 
take place at the Eden Roc 
Resort and Spa in Miami 
Beach, is particularly rich in 
sponsorship, with Heineken 
returning as the title spon-
sor of the event. In addition. 
hair-product company Gar-
nier Fructis has signed on as 
associate sponsor, and Kel-
logg's will sponsor the con-
sumer sweepstakes. 
Volkswagen, the official 

automotive sponsor of the 
conference and awards, will 
display its cars in Confer-
ence and awards-show ven-
ues, and Telemundo talent 
will arrive at the Miami 
Arena red carpet in new 
Beetle convertibles. 

NEW AWARD 
CATEGORIES 
Once again, the Hispanic 

Broadcasting Corporation 
(HBC) radio network will 
broadcast backstage and 
from Conference events 
May 5 through 8. Special 
programming created 
around the Conference and 
awards will air on HBC sta-
tions nationwide, including 
a two-hour Finalisis' Music 
Special on May 4 that will 
feature interviews with 
Award finalists and the 
music that launched them to 
the Ittp of the Billboard 
charts. Coverage will culmi-

Vay 5-8, 2003 
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PAV 

FRuCTiS 

D 
nate with FI BC's red-carpet 
pre-show and simulcast of 
the Billboard Latin Music 
Awards May 8. 
"We are excited about 

returning to Miami with the 
Billboard Latin Music Con-
ference & Awards," says Jack 
Hobbs, senior VP and direc-
tor of new business for 
HBCSi. "This year promises 

to be even more exciting 
than last, and HBC is proud 
to be associated with such a 
great event." 
The growth of the awards 

alone is reflected in the 
sheer number of categories, 
which this year has risen to 
41 from 30 last year. For the 
first time ever, the Billboard 
Latin Music Awards will 

honor winners in the "Ibp 
Latin Tour and Latin 
Christian/Gospel Album of 
the Year categories in 
response to the growing 
importance of those two 
sectors. Airplay awards will 
also be given, for the first 
time, in the male, female, 
new-artist and duo/group 

Conlimied mi page L111-6 
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A HASH WITH 
CLASS: Billboard's 

Pre-Show Party 
The newest addition to the Billboard 

Latin music conference & Awards is the 
Billboard Gash, an aLL-out " pre- awards" 
show and saLute to the finalists of the 
2003 Billboard Latin music Awards that 
promises to be a veritable " who's who" of 
the Latin music scene. 
Taking place may 7 at BillboardLive, The 

Gash features Red- carpet Arrival coverage 
and a two-hour show that includes Live per-
formances by finalists and winners and the 
presentation of key industry awards--
including songwriter of the year, producer 
of the year, publisher of the year and 
Label of the year awards 
The Gash, a mainstay at the annuaL Bill-

board Awards in as vegas, makes its debut 
as part of the Latin conference and Awards 
in response to the increasing number and 
weight of awards ( up to 40 from 31 the year 
before) and the expansion of the conference 
This year's debut edition takes pLace from 8 
to lo p.m. on may 6 and will be hosted by 
two Leading Ty personalities: Jorge Bernal, 
from Telemundo show AIR* Vivo and Rosanna 
Tavarez, host of FUzión Performing artists 
include Alexandre Pires, Tito Nieves and 
Grupomania and newcomers Area 305, a Quartet 
of singers/instrumentalists whose debut 
album was produced by Producer ( and song-
writer) of the year finalist Rudy Perez. The 
band itself is a finalist— in the new Tropi-
cal/salsa Airplay Track of The year, New 
Artist category-- for its hit " si NO estás." 
Also performing is the rap duo Hector E, 

Tito, whose album A La Reconquista wooed 
audiences in Puerto PlCO and the mainland 
and Ls a finalist in the Latin Rap Album of 
the year award. 
There will also be a series of surprise 

guest artists— finalists all-- who will pay 
tribute to many of the evening's winners. 
The Gash will receive ample coverage both 
on spanish- and English- Language press and 
television, as well as radio, and will pro-
mote a tune- in to the Billboard Latin music 
Awards show the following evening. 

—L. C. 

Showcases: 
BREAKING GROUND f011 NEW MUNI 

BY LEILA CND 

The Billboard Latin Music 

Conference has a longstanding 

reputation for showcasing the 

most promising talent in the 

market with spectacular 

results. Shakira, Elvis Crespo, 

Aterciopelados and Bacilos all 

broke ground during previous 

BLM confabs, to name just a 

few. This year's lineup of 

showcased artists features 

new acts, established acts 

releasing new material and a 

host of songwriters with a 

performing facet, as well as 

performers known for their 

writing prowess. A glimpse at 

what you will hear... 

AIE BAHIA 
The current trend of 

Brazilian axe (pronounced 
ah-cheh) music that's swept 
South America and is now 
moving north can be traced 
back to Axe Bahía. 
Unknowns barely two years 
ago, the Brazilian quintet of 
dancers was included in a 
Chilean TV afternoon pro-
gram in March of 2001. The 
act danced to the music of 
popular Brazilian covers to 
the beat of the contagious 
percussion of a samba-
derived rhythm from San 
Salvador de Bahia, a city in 
Northern Brazil. Axe Bahía 
became a sensation, and 
merchandising deals that 
included everything from 
Hasbro toys and dolls to 
school products were struck 
with the group. Not surpris-
ingly, its albums ludo Rein 
(Everything Is OK) and Tudo 
Bern 2, went platinum in 

Argentina and Chile. Now, 
Musart/Balboa is seeking to 
bring the axe craze to Mexi-
co and the U.S. In April, the 
label released Axé Bahia, a 
compilation of the best of 
liulo Rein I and 2. 

CLAUDIA BRAN! 
Composer Claudia Brant is 

recognized as one of the 
most prolific songwriters on 
the Latin scene, with tracks 
performed by Olga Tafión 
("Sobrevivir"), Luis Fonsi, 

Bet() Cues as, Kumbia Kings, 
Cristian Castro, Ednita 
Nazario Que te Dr) 
and Santana. However, 
Brant's in:roduction to the 
music scene was as a 
singer/sor gwriter in her 
native Argentina, where she 
released three solo albtuns, 
including Pi Marra en el 
Alma, produced by Alejandro 
Lerner. Brant lives in Los 
Angeles, where she has her 
studio. 

Con/inlay/ / II-() 

Claudia Brant 

Axe Bahia 
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categories for performance in 
the pop, tropical and regional 
Mexican subcharts. "The 
expansion of our radio cate-
gories is in line with the array 
of awards culled from our 
Latin sales charts and the 
delineation of categories that 
are recognized at each Decem-
ber's Billboard Music Awards 
on Fox," says Geoff Mayfield, 
director of charts for Bill-
board. "The introduction of 

Data Systems (BDS), during 
which BDS will introduce its 
certified Spin Awards to the 
Latin community. BDS recog-
nizes titles that have reached a 
minimum of 50,000 spins in 
accumulated airplay. 

CRITIQUING WRITERS 
ASCAP, which will again host 
a songwriters panel for new 
writers, is introducing a novel 
approach to its traditional 
event by having artists listen 
to and critique material 
brought to them. All three 

Christian rockers Contagious 

these radio-based awards and 
our other new categories 
allows us to honor a broader 
spectrum of Latin artists." 
Complementing the increase 

in awards, the Latin Music 
Conference will feature an 
unprecedented number of 
panels- 11 in all—covering 
some of the most pressing 
issues and cutting-edge trends 
in the Latin music industry, 
from the fight against piracy 
and the radical change in dis-
tribution practices to the 
growth of Latin Christian 
music and rap/reggetón. The 
now-traditional presidents 
panel will have participation 
from the heads of U.S. Latin 
labels, together in a singular, 
one-of-a-kind forum, while 
radio is again at the forefront 
of the Conference, with dis-
cussions on how to pick a first 
single and the use of regional 
Mexican versions for artist 
promotion. 
The Christian music panel 

will be followed by a showcase, 
featuring Rejoice Music's Con-
tagious, Aline Barros (Integri-
ty), Funky (Vida Music) and 
Joanne Rosario (E Ham-
mond/Verity/Provident). 
In another first for the con-

ference, the president's panel 
will be preceded by a presen-
tation from Nielsen Broadcast 

major performance rights 
organizations—ASCAP, BM! 
and SESAC—have offered a 
special registration conference 
rate to their members. ASCAP 
holds an acoustic showcase 
May 7 at Yucca on Lincoln 
Road, which will feature Clau-
dia Brant, Luis Fonsi, Chein 
Garcia and Donato Poveda 
(see related Showcase story). 
This will be one of several 
showcases highlighting new 
and established talent during 
the conference. 
Sony Discos will host the 

opening-night showcase May 
6, featuring Miguel Angel, 
Frankie J, Huey Dunbar, and 
others. BMG U.S. Latin will 
present a pre-conference 
showcase May 5, immediately 
following the BM! Awards. 
Featured artists will be Rose-
lyn Sanchez, Manolin, Tego 
Calderon and Litzy. Balboa 
will feature Axe Bahia during 
a lunch showcase on May 7, 
and Warner Music will present 
an evening showcase May 7, 
following the Billboard Bash 
at BillboardLive. The Bash, of 
course, will be the newest 
addition to the Conference 
and Awards (see separate 
story) and an additional 
opportunity to honor the 
music industry in a unique 
setting. • 

Tego Calderon 

Litzy 

SHOWCASE 
Continued from page LM-5 

¡EGO CAMERON 
Tego Calderón has become 
a sensation in Puerto Rico 
by expanding the reach of 
rap into a mainstream audi-
ence. On his solo debut, El 
Aballarde, the 30-year-old 
rapper fuses hip-hop with 
upbeat music genres, salsa 
and bomba. Calderón 
already made it onto Bill-
board's Top Latin Albums 
chart, but a distribution deal 
with BMG will no doubt 
broaden his reach. 

DONATO 
Long known as one half of 

the writing-performing duo 
Donato y Estéfano, Donato 
branched out on his own 
successful writing career fol-
lowing his amicable split 
with Estéfano (both friends, 

Donato 

in fact, continue to write 
together for several proj-
ects). But Donato's perform-
ing facet wasn't abandoned 
for long. Last year, he went 
solo with Bohemio Enamora-
do, an album released on 

BMG U.S. Latin that gar-
nered a Grammy nomina-
tion. 

LUIS FONSI 
Aside from having one of 

the most gorgeous voices in 
Latin pop, Luis Fonsi also 
produces and writes. Some 
of his most recent efforts 
involved Claudia Brant, 
with whom he wrote several 
of the tracks in his latest 
Spanish- and English-
language albums. Although 
audiences may be used to 
seeing Fonsi on major 
stages, accompanied by 
dancers and big sets, Fonsi 
the songwriter will take 
the limelight in this show-
case. 

CHEIN GARCIA-ALONSO 
Audiences have surely 

heard the music of Chein 
García-Alonso, from tracks 
like Enrique Iglesias' 
"Héroe" and " Experiencia 
Religiosa" to Carlos San-
tana's " Primavera." Garcia-
Alonso has also written for 
the likes of Lara Fabian, La 
Mafia Boyz II Men, Rocío 
Jurado, Boyzone and 98 
Degrees. This time, he will 
perform his own material. 

LIT/Y 
Mexican TV star Litzy (her 

credits include soap opera 
Daniela) will debut as a 
singer this spring with La 
Rosa (The Rose), her first 
album with BMG U.S. Latin. 
Produced by Estéfano Pro-
ductions Group, La Rosa 

Luis Fonsi 

boasts a unique sound that's 
a mix of regional Mexican, 
Andean, pop and rock. 

Continued on page LM-30 
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The 

Power 

Congratulations to our 2003 
Billboard Latin Music Award Nominees 

Arturo Sandoval 

Cabas • Celia Cruz 

Ednita Nazario • Enrique Iglesias 

Fernando Ortega • Franco De Vita 

Gilberto Santa Rosa • Grupo Limite 

Grupo Mania • Jennifer Pena 

Joan Sebastian • Jose Manuel Figueroa 

Los Temerarios • Los Tigres Del Norte 

Mana • Marc Anthony • MDO 

Monchy & Alexandra • Puerto Rican Power 

Raulin Rodriguez • Ricardo Montaner 

Rudy Perez • Salvador • Sin Bandera 

The Katinas • Vico-C 

Victor Manuelle 

ASCAP PRESENTS 

Latin Acoustic Sounds 
May 7th — 6:30pm — Yuca Lounge — Miami Beach 

Luis Fonsi Chein Garcia Donato Poveta Fernando Osario Claudia Brant Andres Castro 

For more information, contact ASCAP at 420 Lincoln Road, Suite 385, Miami Beach, FL 33139 (305)(73-3446 - (305) 673-2446 Fax 

111 

www.ascaplatino.com 

MARILYN BERGMAN I PRESIDENT 
& CHAIRMAN OF THE BOARD 



..Latirà 
Songwriters On 

Their Songs: 2003 S 
AWARD \ALS S 

What a versatile bunch, 
these finalists for the 2003 
Songwriter of the Year 
award. Colombian Estefano 
charted 10 tracks, performed 
by Alexandre Pires, Patricia 
Manterola, Jerry Rivera, 
Gisselle and Thalia. Two of 
those, "Tú y Yo" and "No Me 
Ensenaste," written for 
Thalia, peaked at No. I. 
Another Colombian, Juanes, 
made the chart with three 
tracks, including 'A Dios le 
Pido," from his album Un 
Día Normal. Cuban Rudy 
Pérez had two No.1 's— 
Jennifer Peita's "El Dolor de 
tu Presencia" and faci 
Velaquez's "Como Se Cura 
una Herida" (co-written with 

Jorge Luis Piloto) among 
eight charted tracks. And 
Franco de Vita garnered a 
No.1 with "Y Tú Te Vas,' 
written for Chayanne, and 
also charted with "Cómo 
Decirte No, from his album 
Segundas Partes También 
Buenas. These are the stories 
behind their songs. 

FRANCO Di VITA 
(.01110 l)Cl u te No": ( 18 

weeks on the chart; peaked 
at No. 20). " It's a trio! Liter-
ally. ' I've tried to escape, to 
leave this story, because I 
understand I was the last to 
arrive.' It's very beautiful. 
It's a song that had several 
stages. The first one had to 

Continued on page LM-26 

"Once a hit, always a hit": Perez 

81G YbAR 
cm' April, ASCAP had a strong chart year, 

with a grand totaL of 21 titles on the Bill-
board Hot Latin tracks chart and a whopping 
five NO. Is. The publisher got a boost from 
three Enriçue Iglesias chart toppers: " Héroe," 
"mentiroso" and Quizás," as well as two carlos 
vives chart toppers, " Luna Nueva" and " oéjame 
Entrar." cristian's " cuando me miras ASV also 
fared well, at NO. 2 with 21 total weeks on 
the chart. others under Emx's wing include 
manà's " Angel de Amor" and a series of region-
aL mexican tracks, including Banda EL Recodo's 
"NO me se Rajar" ( 21 weeks on the chart) and 
cardenaLes de Nuevo León's " por Las oamas." 

--L.C. 

A earc7Fanalists 
BY LEILA COBB 

The artists competing for Billboard awards are finalists, as 

opposed to nominees. Billboard does not make a subjective 

decision as to which artists will be finalists. Instead, the Bill-

board Latin Music Awards honor the most popular albums, 

songs and performers in Latin music, as determined by the 

actual sales and radio-airplay data that informs Billboard's 

weekly charts during a one-year period, from the issue dated 

Feb. 16, 2002, through this year's Feb. 8 issue. 

Finalists—and the eventual winners—reflect performance of 

new recordings on Billboard's sales charts, including Top Latin 

Albums, and radio charts, including Hot Latin Tracks, with album 

categories confined to titles that did not chart before Billboard's 

Nov. 17, 2001, issue but excluding finalists from the prior year's 

Billboard Latin Music Awards. Based on sales data compiled by 

Nielsen SoundScan and radio 

information monitored by 

Nielsen Broadcast Data Sys-

tems, Billboard's charts are 

the world's most authoritative 

music charts. 

On the eve of the 2003 Bill-

board Latin Music Awards, we 

take a look at this year's mul-

tiple finalists, indicating in 

parentheses the number of 

categories they are finalists in. 

All chart activity mentioned 

took place during the afore-

mentioned tracking period. 

LAS KETCHUP 
(7) The Spanish trio of sis-

ters who dubbed themselves 
Las Ketchup in honor of their 
father, flamenco artist El 
Tomate, gave us what was 
probably the most-played 

Pilar Montenegro 

Latin track in the world in 
2002. "Aserejé" was No. 1 in 
22 countries around the 
world, including the U.S., 
where it topped the Billboard 
Hot Latin Tracks chart for 
four weeks. But Las Ketchup's 
eponymous debut had more 
than one good track to its 
name, enough to take it to 
No.1 on the Top Latin Albums 
chart for five weeks and No.1 
on the Latin Pop Albums 
chart for 12 weeks. 

PILAR 
MONTENEGRO 

(7) : This former member 

of Mexican pop group 
Garibaldi saw her popularity 
resurface and explode with 
the single "Quítame Ese 
Hombre," originally per-
formed by Ednita Nazario 
years before. Montenegro's 
version took over the U.S. 
airwaves, spending 13 weeks 
at No. 1 on Billboard's Hot 
Latin Tracks chart, more 
than any other song. The 

Las Ketchup 

track also charted on both 
pop (34 weeks) and regional 
Mexican (30 weeks, nine at 
No.1) Airplay charts. Beyond 
the airplay, Desahogo, Mon-
tenegro's debut on Univision 
Records, received nomina-
tions for Latin Pop Album of 
the Year, Female and New 
Artist. 

JUANES 
(6) When Colombian rock-

er Juanes debuted as a 
soloist in 2000 with his 
eponymously titled effort, he 
garnered critical raves and 

Continued on page LM-10 
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U S. LATIN 
congratu th ominees t 
Hilt rd L A ards 

"Usted Se 

dist Of The Ye 
Cristian (Ariola / BMG U.S. Latin) 

Alexandre Pires (RCA / BMG U.S. 

Latin Pop Album nf The Year, 
dre Pires" andre Pires (RCA / BMG U.S. 

ay Track Of The Y M F' 
Vida" Alexandre P* 

--ck Of Thr 
vá La Vida" Alexandre Pires (RC 

Tr / Salsa Album Of The Year, Male: 

"Vuela Muy Alto" Jerry Rivera (Ariola / BMG U.S. Latin) 

'Salsa Airplay Track Of The Year, Male: 

uy Alto" Jerry Rivera (Ariola / BMG U.S. Latin) 

op Album Of The Year, Duo Or Grou[,. 

nstinto" Jaguares (RCA / BMG U.S. Latin) 

Pck Album (. )e Year: 

"El Primer Irileto" Jaguares (RCA / BMG U.S. Latin) 
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BMG U.S. 
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,Armando 
manzanero 

Hall Of Fame Recipient's Songs 
Comprise A Virtual Soundtrack 
Of Latin American Romanticism 

400 songs since 1950: Manzanero 

A
n oft-repeated line 
among record execu-
tives is that the 
secret of success lies 

not in the artist—or the pro-
motion, or the exposure— 
but simply in the song. If 
that is indeed the case, Mex-
ican composer Armando 
Manzanero has reached 
heights most other artists 
can only touch in their 
dreams. For his are the 
songs that have taken scores 
of acts—from Lucho Gatica 
to Luis Miguel—to the 
pinnacle of their popularity. 
Beyond that, however, 

Manzanero's songs—over 
400 of them—are a virtual 
soundtrack of Latin Ameri-
can romanticism, from 
1950—when he penned his 
first composition—to the 
present day, where he con-
tinues to write and perform 
unabated. Manzanero's time-
less songs, including 
"Somos Novios" (known 
among English speakers as 
"It's Impossible), " Esta 
Tarde Vi Llover," "Adoro," 
"Voy a Apagar la Luz" and 
"Te Extraño," and his con-
tinued relevance as a pianist, 
composer, arranger, produc-
er and performer, make him 
the recipient of Billboard's 

2003 Hall of Fame Award, 
for his outstanding and 
longtime artistic merit. 
"A song has to be written 

with sincerity," says Man-
zanero, explaining why his 
compositions have stood the 
test of time and test of 
dozens, if not hundreds, of 
interpretations. " It can't be 
written with the desire to 
have instant success or pass-
ing success, but wanting to 
have a song forever. It's like 
when you do a painting. You 
have to do it right so that 
painting remains on the wall 
forever. That's been my 
secret." 
Born in Mérida, Mexico, 

in 1935, Manzanero was a 
precocious musician who 
began formal music studies 
at the local conservatory 
when he was 8. A pianist by 
training, he began working 
professionally as an accom-
panist when he was 16 and, 
at 22, landed a job at CBS 
Records in Mexico. That 
position led him to singer 
Lucho Gatica, who recorded 
his song "Voy a Apagar La 
Luz," turned it into a smash 
hit and took on Manzanero 
as his accompanist. 
Manzanero would eventually 

Continued on page LM-32 

RNAUSTS 
Continued from page LM-8 

seven Latin Grammy nomi-
nations, but little in the way 
of sales and virtually noth-
ing in the way of airplay. In 
2002, things changed drasti-
cally. Buoyed by a strong 
marketing campaign and a 
strong single—"A Dios le 
Pido"—Juanes' sophomore 
effort, Un Día Normal, spent 
36 weeks in the top 10 of the 
Billboard Latin Pop Albums 
chart, peaking at No.1 for 
one week. A decidedly sun-
nier album than its prede-
cessor, it is, says Juanes, a 
reflection of a state of mind. 
"I don't know if I'm a very 
good guitarist. I'm probably 
not," he says. "And I'm not a Jennifer Pena 

Enrique Iglesias 

super singer either. What I 
do know is what I live I give 
back in my songs. I sing and 
I say what I feel through 
music, from my point of 
view." 

ARACELY 
ARAMBULA 

(5) Soap star Aracely 
Arámbula's Disa effort made 
waves, thanks in part to "Te 
Quiero Más Que Ayer," a 
duet with Palomo that spent 
15 weeks on Hot Latin 
Tracks, peaking at No.27. 
Arámbula's album, Sólo Tuya, 
spent 14 weeks on the Top 
Latin Albums chart, peaking 
at No. 35. 

HECTOR & TITO 
(1) Ayear ago, 

rap/reggetón duo Hector & 
Tito were relatively 
unknown outside their 
native Puerto Rico. But, on 
the island, they were stars of 
the burgeoning trend, with 
two successful albu ms to 

Hector & Tito 

their name that had sold 
extremely well in the indie 
circuit. Hecto & Tito even 
managed to sell out the 
Roberto Clemente Coliseum 
in a massive concert that 
included guest stars Domin-
go Quiñones, Gilberto Santa 

Rosa and Grupomanfa. 
Album-wise, their third was 
the charm, thanks to major 
distribution. A La Reconquista 
(To The Reconquest), 
released on VI Music in 
November but distributed in 
the U.S. by UMVD, managed 
to notch 11 weeks on Bill-
board's Top Latin Albums 
chart, despite its late release, 
peaking at No. 9. 

JENNIFER PEÑA 
(4) Jennifer Peña's solo 

outing (she was previously 
billed as Jennifer y Los Jetz), 
mixed Tejano and pop sensi-
bilities and struck a chord on 
both markets. Petia's single, 
"El Dolor de Tu Presencia" 
remained for 32 weeks on 
the Hot Latin Tracks chart, 
eight of those at No. 1, while 
her album Libre spent 38 
weeks on the Top Latin 
Albums chart. 

ENRI UE 
IG 

(4) Quizás, Enrique Igle-
sias' return to Spanish, 
debuted at No.1 on the Top 
Latin Albums chart and 
stayed there for four weeks. 
"Mentiroso," the first single, 
also topped the Hot Latin 
tracks chart for one week. 
While Iglesias played in 
Spanish, he continued to 
reap the benefits from 
Escape. " Escape/Escapar 
(Remixes)" spent 16 weeks 
on Billboard's Hot 
Dance/Club Play chart, 
including one week at No. 1. 

mANÁ 
(4) Revolución de Amor, 

Maná's first studio album since 
1997, was anxiously looked at 
by many as a saving grace in a 
sluggish year. Featuring 
romance, social consciousness 
and a good deal of fusion, it 
spent 23 weeks on the Top 
Latin Albums chart, with four 
weeks at No.l. Maná garnered 
four nominations, including 
one for Latin Pop Airplay 
Track of the Year, Duo or 
Group, for the single "Angel 
de Amor." "Pop music is meant 
to be shared," said lead singer 
Fher last year, when asked 
about the lasting appeal of his 
songs. "In Mexico, they're now 
airing Big Brother on TV. And 
they played 'Vivir Sin Aire,' 
which we put out in 1992! 
That happened. And that's my 
biggest satisfaction: being able 
to share the music." 

Continued on page LM- I 2 
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"We at Discos Musart & Balboa Records 
are very proud of our exclusive artist 

- 

for his accomplishments throughout his long and versatile career." 

Nominated to Billboards Latin Awards for 

his album "Lo Dijo El Corazon" 

in the Regional Mexican 

Album of the Year, 

Male Solo Artist Category. 

• Latin Grammy for best 

Grupero Album (2002) 

"Lo Dijo El Corazon" (LARAS) 

• Grammy for Best Mexican 

/Mexican American 

Album of the year (2003) 

"Lo Dijo El Corazon" (NARAS) 
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Alejandro Sanz 
Special QM session with the gifted 

writer/singer is expected to be 
a Conference highlight. 

MIAMI—A couple of years 
ago, during an interview fol-
lowing the release of his 
album El Alma Al Aire in 
2000, Alejandro Sanz said, 
"It's a complex album, yes, 
but I want to give something 
to music. I don't want to 
only sell many albums at any 
price. I think music has to 
be taken care of, and the 
best situation is when you're 
successful and you have 
something to give." 
Sanz has made a career of 

writing and performing 
exquisite material that man-
ages to have worldwide mass 
appeal. It's a tricky combina-
tion and one that Sanz has 
navigated successfully with 
zero compromise for nearly a 
decade, amassing sales of 
more than 18 million albums 
worldwide. Moreover, the 
singer/songwriter/guitarist 
has managed to do so by 
becoming a star in his native 
Spain and then crossing over 
into the U.S. and Latin mar-
kets with a degree of success 
that hadn't been seen from a 
Spanish act in the past two 
decades, much less from one 
whose sound is rooted in fla-
menco, as Sanz's is. 
Take the aforementioned 

El Alma al Aire, which, 
despite its complexity, man-
aged to sell 200,000 copies 
in Spain alone on its first 
day in stores, according to 
Sanz's label, Warner. With 
that album, Sanz would go 
on to win four Latin Gram-
mys in 2001, more than any 
other artist. His follow-up 
album, MTV Unplugged, 
topped Billboard's Top Latin 
Albums Chart for 10 consec-
utive weeks and is a finalist 
for this year's Latin Music 
Awards in the Pop Album of 
the Year category. What has 
Sanz been up to since MTV 
Unplugged? Aside from col-
laborating with the likes of 
the Coors and Destiny's 
Child (with whom he per-
formed at the 2002 Grammy 
Awards), Sanz has also been 
writing for and with a host 
of Latin superstars. 
Ricky Martin's upcoming 

album, Almas del Silencio 
(Souls of Silence), takes its 

"Always do better." 

name from a Sanz track, 
and Alexandre Pires' album 
Estrella Guía includes "Sólo 
Que Me Falta," a track writ-
ten by Sanz and Pires and 
performed as a duet with 
both artists singing and play-
ing guitar. More important-
ly, Sanz is currently working 
on his upcoming album, 
which, for the first time, 
he'll co-produce, along with 
Lulo Pérez. "One of the 
challenges when recording 
an album is to always do bet-
ter," says Sanz. "That's why I 
want to fully participate in 
the production process." 
In what has become a tra-

dition, the centerpiece of the 
Billboard Latin Music Con-
ference will be an exclusive 
Q&A session with a major 
Latin record star who has 
valuable insight and infor-
mation to share with atten-
dees and who is living in a 
particularly creative and 
productive moment. As Ale-
jandro Sanz puts the finish-
ing touches on what may be 
his most ambitious project to 
date, he'll take precious time 
off from the studio to discuss 
his plans and trajectory 
before the Latin music 
industry in an intimate and 
unique setting on May 7 
from 4:30-5:30 p.m. — L.C. 

FINALISTS 
( morel from page LAI-10 MONCHY & 

ALEXANDRA 
ALEXANDRE 
PIRES 

(4): No Brazilian act had 
broken into the U.S. Spanish-
language market with any 
large degree of success since 
Roberto Carlos back in the 
day. But Alexandre Pires, 
former frontman of mega-
successful Brazilian band So 
Pra Contrariar, struck a col-
lective chord with his dis-
tinctive baritone and soulful 
renditions. Three tracks 
from Pires' eponymously 
titled debut made it onto 
Billboard's Hot Latin Tracks 
chart during the tracking 
period. The first, " Usted Se 
Me Llevó la Vida," remained 
24 weeks on the chart, peak-
ing at No.5. " Necesidad" 
and "Es Por Amor" spent 25 
weeks each, peaking at No. 5 
and No.8, respectively. "I 
don't like to talk about poli-

LupIllo Rivera 

Thalia 

tics," says Pires. "I like to 
talk about love, and about 
passion, which are univer-
sal." 

LUPILLO RIVERA 
(4) Following his phenome-

nal chart success in 2001, 
maverick banda/ranchera 
singer Lupillo Rivera 
demonstrated lasting appeal 
with the album Amorcito 
Corazón, which spent 17 
weeks on the Regional Mexi-
can albums chart, two of 

those at No. 1. Rivera's 
gusto-infused cover of the 
classic "Te Solté La Rienda" 
went to No. 2 on the Region-
al Mexican Airplay chart and 
spent 13 weeks in the top 10. 

Alexandre Pires 

CHAYANNE 

(3) The blueprint for the 
bachata craze that swept the 
tropical market for much of 
last year can be found in 
youthful duo Monchy 
(Ramón " Monchy" Rijo) & 
Alexandra (Alexandra Cabr-
era de la Curz), whose debut 
album, Hoja en Blanco, is 
credited with opening non-
traditional markets to bacha-
ta. The follow-up continued 
the tradition, spending 47 
weeks on the Tropical/Salsa 
Albums chart, 15 of those at 
No. 2. The single "Te 
Quiero Igual que Ayer," 
penned by Colombian val-
lenato composer Wilfran 
Castillo (who wrote " Hoja en 
Blanco"), spent 24 weeks on 
the Tropical/Salsa airplay 
chart, peaking at No. 2. 

THALIA 
(3): After foraying into 

banda, Thalia returned to 
pop with an album that, nev-

Chayanne 

(3) In the midst of an 
extraordinarily busy interna-
tional tour, Chayanne still 
managed to put out a greatest-
hits albums in which he 
included a few new studio 
tracks. Among them was "Y 
Tú Te Vas," penned by Franco 
de Vita, which spent 39 weeks 
on Hot Latin Tracks, includ-
ing seven weeks at No.!. "Y 
Tu Te Vas" topped the Latin 
Pop Airplay chart for 18 
weeks. In turn, Grandes Exitos 
spent 45 weeks on the Top 
Latin Albums chart and two 
weeks at No. 1. 

ertheless, had a harder edge 
than previous material. " It's 
not that I'm not doing pop 
anymore, but the tendency of 
everyone who worked on the 
album was to go toward these 
type of sounds [more rock-
oriented], and it feels incred-
ible," Thalia told Billboard. 
Featuring a majority of tracks 
written or co-written by hit-
maker Estéfano, Thalia, the 
album, spent 36 weeks on the 
Latin Pop albums chart, six 
of them at No.!. 

LOS 
TEMERARIOS 
(2) How many times can 

Continued on page LM-14 
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HOT LATIN TRACK OF THE YEAR, VOCAL DUO 
"La Salsa Vive" 

Tito Nieves featuring Celia Cruz, Gilberto Santa Rosa, Cheo Feliciano, & Ismael Miranda 

LATIN POP ALBUM OF THE YEAR, MALE 
"MTV Unplugged' Alejandro Sanz 

TOP LATIN ALBUMS ARTIST OF THE YEAR 
Maná 

LATIN ROCK ALBUM OF THE YEAR 
"Revolucihn De Rotor" Maná 

REGIONAL MEXICAN ALBUM OF THE YEAR, NEW ARTIST 
"En La Esquina" Chicos De Barrio 

Luis Miguel 

LATIN TOUR OF THE YEAR 
Luis Miguel 

Tito Nieves 

i'lee1/41àetr: 

àndro S 

WARNER MUSIC LATINA 
celebrates their nominations for the 

Billboard Latin Music Awards 
*V' An AM- Time Warner Company 



FINALISTS 
Continued from page LM-12 

you say "Temerarios"? Once 
for their studio album Una 
Lágrima No Basta, which 
spent 31 weeks on the Top 
Latin Albums chart, seven of 
those at No. 1; twice for 
their greatest-hits set, Histo-
ria Musical, which spent 34 
weeks on the chart, one at 
No.1; three times for Poemas, 
Canciones y Romance Vol 2, 10 
weeks on the chart; four 
times for Baladas Rancheras, 
which peaked at No.18 and 
spent 28 weeks on the chart; 
and an overwhelming five 
times for joyas Vol. 2, which 
entered the chart for one 

India 

La Onda 

week. Heavy East Coast pro-
motion, and even a salsa ver-
sion, also increased aware-
ness of the perennially 
popular group fronted by 
the Angel brothers. 

THE SPANISH 
HARLEM 
ORCHESTRA 

(2) A year ago, many in the 
Latin industry had no idea 
who the Spanish Harlem 
Orchestra was. But the 
group—featuring veterans 

• 

Frankie Vásquez and Ray de 
la Paz—had been in the 
works for a year before, con-
ceived as "New York's answer 
to the Buena Vista Social 
Club" and featuring music 
that spanned four decades. 
Un Gran Dia en el Barrio 
ended up spending 18 weeks 
on Tropical/Salsa Albums 
chart and peaking at No.3. 

INDIA 
(2) India returned to the 

recording studio with an 
album that displayed her soft-
er side. Despite a late-year 
release Latin Songbird: Mi 
Alma y Corazón, featured pop 

and tropical versions and 
spent nine weeks at No. 1 on 
the Tropical/Salsa Albums 
chart. 

LA ONDA 
(2) OK. So they covered a 

novelty track—more specifi-
cally, Las Ketchup's "Asere-
jé." Still, La Onda's regional 
Mexican version managed to 
be quite delightful, and the 
album A Toda Onda spent 10 
weeks on the regional Mexi-
can Albums chart, peaking at 
No. 13. • 

THE_»111)11 OF HOPE: 
Ut Velierot 

The Panama rapper's humanitarian efforts, which have evolved into a 
foundation that funds education for deserving low-income children, make 

him the recipient of this year's award, 

p
anamanian rapper 
Edgardo Arias Franco, 
better known as " El 
General" (The General), 

often talks about his humble 
childhood, one that required 
him to work—as a shoe-

shine boy and a newspaper 
delivery boy—anything that 
would help out in the home. 
What El General doesn't 

often talk about is how, after 
finding fame and fortune, 
he returned to his old 
neighborhood and, along 
with his old childhood 
friends, decided to lend a 
helping hand to kids that 
reminded him of himself at 
that age. His efforts, which 
began with scattered aid and 
have evolved into a founda-
tion that funds education for 
over-achieving, low-income 
children, make him the 
recipient of this year's Bill-
board Spirit of Hope Award. 
"More than anything, we 
want to help people who are 
motivated," says El General 
of Niños Pobres sin Frontera 
(Poor Children Without 
Borders), the foundation he 
created in Panama in 1994. 
"And, if we give them the 
means, there's no reason 
why they should fail. We 
want to help them be better 
people in the future." 

Initially established for 10 
children, the foundation 
today pays tuition and all 
schooling expenses for 35 
kids, provided they maintain 
a certain grade average. 
Children are selected from a 
list provided by Panama's 
Department of Education, 
which identifies which chil-
dren excel in their studies 
and tests but need financial 
aid. The foundation is fund-
ed entirely by proceeds from 
El General's album sales and 
concerts, and plans call for 
expanding aid to 100 chil-
dren this year, with help 
from revenues generated by 
a children's TV program 
that El General is currently 
producing for Nickelodeon. 

BY LEILA CHO 

The joy in these kids faces is something no money can buy." 

More than 20 episodes of 
the show, tentatively titled 
Wakatela's Club Play, have 
been filmed, featuring Pana-
manian children. 
"When I was little, there 

were always people who lent 
me a hand, who helped me 
and supported me," says El 
General, who was given a 
scholarship to study business 
in the U.S. "And, now that I 
can help, I do it gladly, 
because I see the results with 
these kids when they grow, 
they go on an honor roll, 
they belong to a soccer team 
and they win. They're part 
of my family." Children 
come from different places 
and attend different schools. 
El General admits he favors 
kids being raised by single 
mothers. "When I was little, 
I stayed with my sister in 
Panama; she was a single 
mother, and I saw firsthand 
how hard things were for 
her," says El General. 
Although the foundation's 

thrust is the scholarships, it 
supports other programs in 
Panama, among them a 
health-care center initiative 
managed by El General's 
father that has opened sever-
al health-care centers nation-
wide, and the sponsorship of 
various youth soccer teams. 
This year, plans also call for 

the launching of a new 
student-exchange program 
called "Conozca su Pais" 
(Know Your Country) which 
will allow children from cer-
tain parts of the country to 
experience life in other 
places for a given number of 
months at a time. Even 
though El General is Pana-
ma's cultural ambassador to 
the U.S., he spends most of 
his time in his native country 
and recently received the 
keys to Panama City from the 
mayor, in recognition of his 
17 years in the music business 
and for "elevating the name 
and stature of his home-
town." 
"That person is me," says 

El General, when asked who 
runs the foundation and 
makes the major decisions. 
"We have a staff, but I dedi-
cate a lot of time to it. At a 
personal level, it's a beauti-
ful thing to do and to see 
how much people appreciate 
this. When you call these 
kids for the first time and 
tell them they have a schol-
arship, the joy in their faces 
is something no money in 
the world can buy." 

El General was the winner 
of Billboard's Latin Rap 
Album of the Year in 2002 
for El General R Back (Mock 
& Roll ) • 
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'D LIKE TO DO A LITTLE VICTORY DANCE 

• 
WE'RE THRILLED TO HAVE ACHIEVED THE HONOR OF ASCAP LATIN PUBLISHER OF THE YEAR. 
WE COULDN'T HAVE DONE IT WITHOUT THE INSPIRATION AND TALENT OF ALL OUR WRITERS. 

SONY/ATV DISCOS MUSIC PUBLISHING 
2003 SONY MUSIC ISO NIAINMEN1 INC. 
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'03 So For: 
YEAR-TO-DATE CHARTS 

The chart recaps in this Latin music 6- Pack offer a year-to-date Look at the Hot Latin 

Tracks and Top Latin Albums categories. These recaps cover the period starting with the Decem-

ber 7, 2002, issue ( the start of the 2003 chart year) through the April 12 issue. 

Recaps for Hot Latin Tracks are compiled using gross audience impressions monitored by 

Nielsen Broadcast Data systems. Recaps for Top Latin Albums 

mat:Lon compiled by Nielsen soundscan Titles receive credit 

sold for each week they appear on the pertinent chart. The 

are based on point- of- sale infor-

for audience impressions or units 

recaps in this spotlight were com-

piled by Anthony colombo with assistance from Latin chart manager Ricardo companioni 

Juanes 

Hot Latin Tracks Artists 

Pos. ARTIST (No. of Charted Titles) Imprint/Label  

1 JUANES (3) Surco/Universal 
Latino 

2 RICARDO ARJONA (2) Sony 

Discos 

3 INTOCABLE (2) EMI Latin 

4 CONJUNTO PRIMAVERA (2) 
Fonovisa 

5 ENRIQUE IGLESIAS (3) Uni-
versal Latino 

6 INDIA (1) Sony Discos 
7 OLGA TANON (1) Warner Lati-

na 
8 SHAKIRA (1) Sony Discos 
9 SIN BANDERA (3) Sony Dis-

cos 

10 THALIA (2) EMI Latin 

Hot Latin Tracks 

Pos. TITLE—Artist—Imprint/Label 

1 EL PROBLEMA—Ricardo 

Arjona—Sony Discos 
2 SUENA— Intocable—EMI Latin 

3 SEDUCEME—India—Sony 
Discos 

4 ASI ES LA VIDA—Olga 

Tañón—Warner Latina 
5 QUE ME QUEDES TU— 

Shakira—Sony Discos 

6 QUIZAS—Enrique Iglesias— 
Universal Latino 

7 ES POR TI—Juanes— 

Surco/Universal Latino 

8 AY! PAPACITO (UY! 
DADDY)—Limité—Universal 

Latino 
9 SI NO ESTAS —Area 305— 

RPE/Univision 

10 DE UNO Y DE TODOS LOS 
MODOS—Palomo—Disa 

11 A DIOS LE PIDO—Juanes— 

Surco/Universal Latino 
12 UNA VEZ MAS—Conjunto 

Primavera—Fonovisa 
13 ENTRA EN MI VIDA—Sin 

Bandera—Sony Discos 

14 NO ME ENSENASTE— 
Thalia—EMI Latin 

15 CORAZON CHIQUITO—Adol-
fo Urjas Y Su Lobo Norteno— 

Platino/Fonovisa 

16 CUANDO ME MIRAS ASI— 

Cristian—Ariola/BMG Latin 
17 DONDE ESTARA MI PRI-

MAVERA—Marco Antonio 

Solis—Fonovisa 

18 ERES MI RELIGION—Maná— 
Warner Latina 

19 EL DOLOR DE TU PRESENCIA— 

Jennifer Peña—Univision 

20 TODO MI AMOR [THE ONE 
YOU LOVE]—Paulina Rubio— 

Universal Latino 

Hot Latin Tracks Imprints 

Pos. IMPRINT (No. of Charted Titles) 

1 SONY DISCOS (24) 

2 FONOVISA (14) 
3 EMI LATIN (12) 

4 UNIVERSAL LATINO (9) 

5 WARNER LATINA (8) 

Hot Latin Tracks Labels 

Pos. LABEL (No. of Charted Titles) 

1 SONY DISCOS (29) 
2 UNIVERSAL LATINO (15) 

3 FONOVISA (16) 

4 WARNER LATINA ( 11) 
5 EMI LATIN (12) 

Top Latin Album Artists 

Pos. ARTIST (Nos of Charted Titles) Imprint/Label 

1 INTOCABLE (4) EMI Latin 
2 SHAKIRA (1) Sony Discos 
3 LAS KETCHUP (1) Shake-

town/Columbia/Sony Discos 

4 JUANES (1) Surco/Universal 
Latino 

2 0 0 3 

F ) a e 

/4 2 mum 

Ricardo Arjona 

5 LOS BUKIS (2) Fonovisa/UG 

6 RICARDO ARJONA (1) Sony 
Discos 

7 KUMBIA KINGS (2) EMI Latin 

8 LOS TIGRES DEL NORTE (1) 

Fonovisa/UG 
9 ENRIQUE IGLESIAS (1) Uni-

versal Latino 
10 SELENA (1) EMI Latin 

Top Latin Albums 

Pos. TITLE— Arti ;t — ImpriatiLabel 

1 GRANDES EXITOS— 
Shakira—Sony Discos 

2 LAS KETCHUP— Las 

Ketchup—Shaketown/ 

Columbia/Sony Discos 
3 UN DIA NORMAL—Juanes— 

Surco/Universal Latino 

4 MAMBO SINUENDO—Ry 
Cooder Manuel Galban— 
Perro Verde/Nonesuch/AG 

5 SANTO PECADO—Ricardo 
Arjona—Sony Discos 

6 30 INOLVIDABLES—Los 
Bukis—Fonovisa/UG 

7 LA REINA DEL SUR—Los 

Tigres Del Norte— 
Fonovisa/UG 

8 LA HISTORIA—Intocable— 

EMI Latin 

9 ALL MIXED UP: LOS REMIX-
ES—Kumbia Kings— EMI Latin 

10 QUIZAS — Enrique Iglesias— 

Universa Latino 
11 ONES—Selena— EMI Latin 

12 REVOLUCION DE AMOR— 

Maná—Warner Latina 

13 SOY ASI—Limité—Universal 
Latino 

14 MIS BOLEROS FAVORITOS— 
Luis Miguel— Warner Latina 

15 30 INOLVIDABLES— Industria 

Del Amor—Univision/UG 
16 LATIN SONGBIRD: MI ALMA 

Y CORAZON — India— Sony 

Discos 
17 ARCOIRIS MUSICAL MEXI-

CANO VOL. 2—Various 
Artists—Univision/UG 

18 BELLAS ARTES EN VIVO: 

UN CANTO DE MEXICO— 
Alejandro Fernandez— Sony 

Discos 
19 4—A.B. Quintanilla Ill Presents 

Kumbia Kings— EMI Latin 

20 MARIANA: COMPLICES AL 
RESCATE —Soundtrack— 
Ariola/BMG Latin 

Top Latin Album Imprints 

Pos. IMPRINT (No. of Charted Titles) 

1 SONY DISCOS (27) 

2 EMI LATIN (23) 
3 FONOVISA (23) 
4 UNIVISION (18) 
5 WARNER LATINA (5) 

Sony 
ISCCDS 

Top Latin Album Labels 

Pos. LABEL (No. of Charted Title 

1 UG (56) 
2 SONY DISCOS (34) 

3 EMI LATIN (24) 
4 UNIVERSAL LATINO (11) 

5 WARNER LATINA (13) 

or 111 univision l 

Top Latin Album Distributors 

Pos. DISTRIBUTOR (No. of Charted Titles)_. 

1 UNIVERSAL (73) 

2 SONY (34) 

3 EMD (24) 
4 WEA (17) 

5 BMG (16) 

6 INDEPENDENT (15) 

UNIVERSAL 

UNIVERSAL MUSIC LATINO 
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FUERTIE 
Tomas Cookman Jerry Blair Rich Isaacson 

FUERTE Report Latin Alternative Music Conference LAMC The Red Zone 

Los Angeles 
5631 Willowcrest Ave. 

North Hollywood, CA 91601 

Phone: 818.763.1397 

ININIALFUERTEMARKETING.COM New York 
73 Spring Street, Suite 407 

New York, NY 10003 

Phone: 212.219.2525 



Latir u s I 2Piek 
ARTISTS 4)=131 

Sob Rets, Movies Wise Up 

A
s fter being courted by 
other labels, Mexican 
.tar Marco Antonio 
oils has renewed his 

contract with his longtime 
label, Fonovisa Records. The 
contract was described as a 
"long-term commitment on 
both sides" by Univision 
Music Group president/CEO 
José Behar. Solis, who was 
the longtime lead singer of 
Los Bukis—arguably Mexi-
co's best-known romantic 
group—later embarked on 
a successful solo career that 
led to a string of gold-
certified albums. Aside from 
his reach in the regional 
Mexican market, his previ-
ous two albums also crossed 
him over into the Latin pop 
market with great success. 
Solis' next album on Fono-

Building on crossover success: Solis 

visa is due this month. Cu-
produced by Solis and 
Homero Patrón, it is 
described by Béhar as a 
more "popular" album. " It's 

a ranchero album, but an 
international ranchero 
album," he says. " It's a great 
follow-up to [previous 
album] Más de Mi Alma." 

Hollywood producers 
seem to be—finally—looking 
at Latin themes and Latin 
music in substantial 
amounts. 2003 kicked off 
with news of Frida winning 
an Oscar for the eminently 
Mexican score from compos-
er Elliot Goldenthal. The 
soundtrack to the film also 
includes tracks by multiple 
Mexican composers. Now, a 
new feature film in produc-
tion, Sueños (Dreams), is also 
looking toward Mexico for 
its music. Set in Los Angeles 
but also featuring scenes in 
Mexico, the soundtrack will 
feature a "very broad range 
of Mexican music," accord-
ing to music supervisor 
Howard Paar. Also in the 
works is Dirty Dancing 2, also 
known as Havana Nights, 
whose music will veer from 
alternative to traditional, 
with a more Cuban focus. 
Currently on screens is 

Chasing Papi, whose Sony 
Discos soundtrack features 
singles by Jaci Velásquez, 
Fat Joe (with Huey Dunbar), 
El General and Shalim. 
"Soundtracks have histori-
cally been great vehicles for 

great exposure and plat-
forms for artists' careers," 
says Sony Discos chairman 
Oscar Llord. For Velásquez 
in particular, he adds, "She's 
a Sony Discos artist, and she 
has an acting role. I really 
felt this soundtrack could be 
a real platform to bring 
additional attention to Jaci 
as a recording artist." 

Panamanian mix-master 
and producer Rodney Clark, 
alias El Chombo, is drop-
ping the fourth edition of 
his compilation series Cuen-
tos de la Cripta IV (Tales from 
the Crypt IV), released early 
this year on his indie label 
NRG Music. Shunning big-
label backing, Clark is dig-
ging into his pockets to pro-
mote the disc in the U.S. 
and Latin America, while in 
Europe he is teaming up 
with Barcelona-based label 
Metropol Records. Clark 
scored big in 2001 with the 
Latin club favorite " El Gato 
Volador" (The Flying Cat), a 
song with ludicrous lyrics set 
against a muscular Spanish 
reggae beat. After promot-
ing the disc in Europe in 

Continued on page LM-22 

iiIiiii i EL/TELEVISA 
ENTERTAINMENT MUSIC PROMOTION 

We Want To Work With You...Honestly! 

¡en vivo es meior! 

Los Angeles 
310.500.4900 

Houston 
713.693.8100 

Chicago 
312.540.2000 

Miami 
954.862.3021 

New York 
917.421.5115 
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*Heineket Billlieopitisd 
L TIN MUSK 
CONFERENCE ie AWARDS 2001 

IN ASSOCIATION WITH GARNIR 

iRUCTiS 

MONDAY, MAY 5 
7 00pm 

BMI LATIN AWARDS (invitation only) 

11 :00pm - 1:00am BillboardLive 

BMG US LATIN PRE-CONFERENCE SHOWCASE 

with performances by 

ROSELYN SANCHEZ 
featuring TEGO CALDERON 

LAZY MANOLIN 

TUESDAY, MAY 6 
12:00pm - 5:00pm Cotillion Court 

REGISTRATION 

12:30pm - 1:30pm Cotillion Ballroom 

DISTRIBUTION 
Where are your albums going? From emerging secondary 
markets to mainstream mass merchants, the increasing impor-
tance of who takes the music to the buyer. 
PANELISTS 
Gerardo Lopez, Handleman 
Gustavo Lopez, Universal Music & Video Distribution 
Geoff Mayfield, Billboard 
Carlos Paez, Musical Productions 
Guillermo Page, EMI Latin USA 
Larry Palmacci, Sony Discos 
Jim Urie, Universal Music & Video Distribution 

1:45pm - 2:45pm Cotillion Ballroom 
HOW TO PICK THE FIRST SINGLE 
If only we all had a crystal ball to determine what will work. A 
discussion on what may be the most important marketing deci-
sion for an album. 
PANELISTS. 
Eddie Fernandez, Universal Music Latino 
Pio nerro, SBS 

David Gleason, HBC 
George Major, Sony Discos 
Silvestro Perrina, Univisior Records 
LLis Pisterman, Aries Music Entertainment 

Acarra calle. 
kLITOMOTIVE SPONSOR 

MIGUEL ANGEL 

THE EDEN ROC RESORT • MIAMI BEACH 

A v - 8   

3:00pm - 4:00pm Cotillion Ballroom 

REGIONAL MEXICAN 

Increasingly, regional Mexican acts record pop versions of their 

songs, while pop acts release regional Mexican versions. Does 

this dilute the essence of the music or merely widen its scope? 
PANELISTS 
Eddie Leon, Radio Ideas 
Haz Montana, Entravision Comm., Radio Division 
Tony Moreno, MP 
Teresa Aguilera, Orbita 105.7 FM Mexico 
Herminio "Chayan" Ortuno, HBC 
Frank White, Balboa Records 

4:30pm - 5:30pm Cotillion Ballroom 

PIRACY 

Possible solutions to one of the industry's most pressing 
problems. 

PANELSITS. 
Frank Creighton, RIAA 
Ralph Fernandez, RIAA 
Melanie Masterson, EMI Latin America 
Tony Moreno, MP 
Juan Luis Marturet, IFPI Latin America 
Leslie Jose Zigel, BMG Music 

6:00pm - 8:00pm Poolside 
WELCOME COCKTAIL RECEPTION 

Co-Sponsored by LINCOLN ROAD MAGAZINE 

8:00pm - 10:00pm BillboardLive 

SONY DISCOS SHOWCASE with performances by 

JIMENA 

Nielsen 
Broadcast Data 

Systems 

HUEY DUNBAR 

‘,.19, 
Y , 

LOS TRI-0 

en, ASCAP 

WEDNESDAY, MAY 7 

9:30am - 5:00pm 

REGISTRATION 

Cotillion Court 

10:00am - 11:15am Cotillion Ballroom 

NIELSEN BROADCAST DATA SYSTEMS PRESENTS 

THE PRESIDENT'S PANEL 

In what has become c Billboard Latin Music Conference tradition, 

Latin label heads discuss the most pressing issues facing the indus-
try in a one-of-a-kind gathering. 

PANELISTS: 
Mauricio Abaroa, Crescent Moon Records 
John Echevarria, Universal Music Latino 
Freddie Martinez, Freddie Records 
Jorge Pino, EMI Latin USA 
Adrian Posse, BMG U.S. atin 
George Zamora, Warner Music Latina 

11:45am - 1:00pm Cotillion Ballroom 

STRATEGIC MARKETING 

Latin labels are increasingly reliant on strategic marketing for rev-

enue. At any given time, fully one third of all albums in Billboard's 
Top Latin Albums chart are compilations or Greatest Hits, while 
licensing tracks for W., odvertising and film is increasingly com-
mon. Label execs, ad agencies and music supervisors discuss the 
possibilities. 
PANELISTS: 
Suzi Civita, Warner Pictures 
Gregg Hagglund, Clear Channel 
Sergio Lopes, Express Editions USA 
Bruce McIntosh, Universal Music Latino 
Philip B. Newmark, Newmark Communications 
Carlos Tabakof, Warrer Music Latin America 

1:00pm 

BALBOA RECORDS presents 
a live performance by 

AXE' BAHIA 
Don't miss it! 

fr" 
UNIVERSAL 

LN YE3ISAL MUSIC LAT NO 

Lobby Bar 

LINCOLN 99,,p 



WEDNESDAY, MAY 7 

1 - 3:00pm 
LUNCH BREAK 

3',..)Opm - 4:15pm Cotillion Bal roam 

ASCAP DEMO LISTENING PANEL 

ASCAP presents a unique panel featuring Latin music record-

ing artists cy various genres who will listen to and evaluate 

demos submitted by songwriters in attendance. The panel pro-

vides songwriters with a great opporturity to present their 

songs and get first-hand feedback from recording artists. Al 

songwriters, regardless of affiliation, are welcome to bring 

thiir oemos. 

PANELISTS: 

Franco de Vita, Universal 
Jorge Villamizar, Warner Music Latina 

Oher panelists to be announced. 

4:30pm - 5:30pm 

11-E BILLBOARD Q&A WITH 

ALEJANDRO SANZ 
Ccnducted by 

Bil board Latin Music Editor 

LEILA COBO 

PRESENTED BY HEINEKEN 

Cotillion Ballroom 

rie 
okeed  1.. 

After the stunning success of his MTV Unplugged, winner of 

multiple Grammy awards, Spain's premier artist, Alejandro 

Sanz, is in Miami working on his upcoming studio album, the 

fallow-up to his stunning El Alma al Aire. Sanz, who is firmly 

established as one of the top-selling Spanish-language artists 

in -he world, hasn't given any interviews in the past year. In this 

exclusive Q&A, Sanz will talk about the many facets of his 

ca-eer, including his creative process and his work with a host 

of artists, from The Coors to Ricky Martin and Alexandre Pires. 

5: 30pm - 6:30pm 

HEINEKEN HAPPY HOUR 

6: 30pm - 8:00pm 

ASCAP ACOUSTIC SHOWCASE 

Featured songwriters: 

Lobby Bar 

Yuca Lounge 

DONATO POVEDA FERNANDO OSORIO 

CHEIN GARCIA 

8 00pm - 10:00pm 

BLLBOARD BASH 
BillboardLive 

The first annual Billboard BASH featuring pre-awards presenta-
tion and performances by Billboard Latin Music Awards finalists. 

HOSTED BY 
CO-SPONSORED 

BY VISA 

JORGE BERNAL ROSANNA TAVAREZ 

2003 FINALISTS PERFORMERS 

*  
e 

c..o,  
ALEXANDRE PIBES AREA 305 HECTOR Y TITO 

GRUPOMANIA TITO NIEVES 

THURSDAY, MAY 8 

1 0-.00am - 2:00pm Cotillion Court 

REGISTRATION 

10:30am - 11:45am Cotil ion Ballroom 

TOURING 

With the recording industry in crisis, touring has become 

increasingly valuable as a source of revenue and as a 
means to break new acts. 
PANELISTS: 
Jhonny Frias, Frias Entertainment 
Jason Garner, Clear Channel 
Arie Kaduri, NYK Productions 
Rosa Lagarngue, RLM International 
Jay Sendyk, Sendyk, Leonard & Co. Inc. 
Michele Vega, William Morris Agency 
Alison Winkler, CAA 

12 00pm - 1:30pm SIMULTANEOUS PANELS 

RAP/REGGAETON Cotillion Ballroom 
A discussion with artists, promoters, radio programmers 

and label heads on the hottest Latin trend. 
PANELISTS 
Oscar Cortez ( DJ Kazzonova), Latino Mix WCAA N.Y. 
Sofia De la Cruz, VI Music 
volando Foster, mun2 Television 
Magic Juan, Flia Records 
Don Omar, VI Music 
Anthony Perez, Perfect Image Film & Video Production 
Rabi Rosa, Phantom Vox 
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12:00pm - 1:30pm SIMULTANEOUS PANELS 
CHRISTIAN Topicry Ballroom 
Little seen and little heard on mainstream radio and press 

Latin Christian music is c burgeoning sub-genre with mass VE 

sales. Movement pioneers and artists discussthe genre.i 
growth and possibilities. 
PANELISTS: 
Arturo Allen, Vida Music 
Manny Benito, Rejoice Music 
Giulianna Frogala, Newrna-k Comm unicat ons 
Barry Landis, Warner Bros. Records 
Dario Navac, Integrity In•ernational .3roup 
Robe-to Nogueras, Radio Ppraiso 
Victor W. Sanchez, Jr., Family Chrisiian Stores 

Immediately following panel.. CHRISTIAN SHOWCASE 

CONTAGIOUS ALINE BARROS 
Rejoice Music Integrity Music WORD F liammond'Veriterovident Vida Music 

SALVADOR JOANN ROSARIO FUNKY 

THE MIAMI ARENA 

DOORS OPEN 6:00PM • DOORS CLOSE 7:15PM • SHOW STARTS 7:30PM 

BILLBOARD 
LAIN MUSIC AWARDS 

SCHEDULED TO APPEAR 

A.B. Quintanilla y Los Kumbia Kings 

Albita Bacilos David Bisbal 

Chayanne Robi Dram Rosa 

El General Hector Y Tito 

Julio Iglesias Jr. Intocable La Onda 

Limite Armando Manzanero 

Ricky Martin 

Tito Nieves 

Eros Ramazotti 

Pilar Montenegro 

Alexandre Pires 

Gilberto Santa Rosa 

AND MANY MORE!!!! 

11:00pm BONGOS! 

AWARDS SHOW AFTER-PARTY 

Hosted by AmericarAirlines 
WIN 2 ROUND TRIP COACH TICKETS ON AMERICAN AIRLINES* 
'Ticket. are valid for travel to US 48, Canada, Mexico Caribbean, Bermuda and the Bahamas. 

SCHEDULE & PARTICIPANTS SUBJECT TO CHANGE 

AWARDS SHOW PRODUCED & BROADCAST BY 

NATIONAL RADIO SIMULCAST TO 
TOP U.S. HISPANIC MARKETS BY • m17 TELEMUNDO 
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March, Clark passed 
through South Florida to 
meet with clubland DJs, 
whom he sees as " the key" to 
heating up his first promo 
track, " El Celular" (The 
Cellular Phone). 
"You get the DJs, you get 

to the people. You get to the 
people, you sell records," 
Clark says. He says he 
picked " El Celular" among 
the 25 tracks on his CD, 
because he figured it was 
something people could 
relate to. " Everybody has 
one," he says. Clark demon-
strates his mixing skills by 
looping the William Tell Over-
ture (the cellular phone-ring 
version) around a reggaton 
beat in crafty fashion. Vocals 
are provided by DJ Black, 
one of 10 artists slim\ cased 
on his production. 
Clark says Metropol, pri-

marily a techno label, will 
pay promo costs, including a 
video, for the European 
market. "Metropol has so 
much faith in reggaton 
music that they want to take 

it mainstream," he says. He 
says native Europeans 
haven't been turned on to 
the sound yet, but he 
believes that, because of its 
familiar reggae roots, more 
non-Latins there can relate 
to it. "They don't know how 
to dance salsa, and they can 
break their hips trying to 
dance merengue, so why not 
reggaton?" 
Next time you think of 

Roselyn Sanchez, in addi-
tion to bringing up visions of 
films such as Chasing Papi or 
Rush Hour 2, you might also 
start thinking about Sade, in 
Spanish. "She's been a big 
influence on me," says 
Sánchez, who lends Sade-
like vocals over loops and 
Puerto Rican rhythms for 
what will be her debut 
album, due out this summer. 
Sánchez, better known for 
her acting and dancing 
skills, has been signed to a 
joint-venture, three-album 
deal by BMG U.S. Latin, 
which will distribute and 
market the albums produced 
by Tres Erre, the company 
she's created with producers 
Raymond Castellón and Roy 

Starting over Soraya 

Tabaré. Singing, she says, is 
not a spur-of-the-moment 
decision. 
"When I left Puerto Rico 

when I was 21 years old and 
moved to New York to study, 
my main desire was singing," 
says Sánchez, who recorded 
first in Spanish but doesn't 
shun the idea of eventually 
crossing over into English. 

"We re thinking about it as 
world music," she says. "We 
wanted to record Latin 
soul—something that we 
could take to [places like] 
Germany and have people 
request it." 

It's no coincidence that 
singer/songwriter Soraya 
titled her debut album on 
EMI Soraya, even though it's 
her fourth studio recording. 
"I'm starting my life again, 
and starting at EMI is a new 
beginning," she says. It liter-
ally is. Soraya, the album, is 
the singer's first studio 
recording since she was 
diagnosed with breast can-
cer nearly three years ago. 
Fully recovered, she sat 
down to write the songs for 
her disc, which is being 
released this week. "I want-
ed to make a balanced 
record," says Soraya, who 
also produced. "I didn't 
want to make a cancer-
survivor record. Some songs 
come directly from my life, 
but the others, I tried to 
take little snippets of what 
happens around me, and 
the songwriter comes out." 

SESAC Latina has upped 
its roster of songwriters with 
the newly announced signing 
of Spanish songwriter/ 
producer Alejandro Jaén, 
Erika Ender, Alan Trigo and 
Rodolfo González as its 
newest members. The new 
affiliations will no doubt 
raise the organization's visi-
bility in the pop and regional 
Mexican markets. Jaén, in 
particular, is one of the most 
widely recognized singer/ 
songwriters in Latin pop and 
tropical music. Alan Trigo 
most recently co-authored 
the Palomo hit "No Me Con-
coes Aún," while Rodolfo 
González is a member of new 
regional Mexican group La 
Onda. SESAC has also 
picked up in exclusivity the 
catalog of Degollado Publish-
ing, the company owned by 
brothers Sergio ;uul Lupe 
Degollado of Control and I a 
Onda fame. 

—L. C. 

Karl Ross, Howell Llewellyn 
and Marcelo Fernandez Bitar 
contributed to this column. 
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A career 01 over 30 years, 49 albums and Me first crossover artist. Cat # 04400-64503 
A legend A musical genius. Jose has been awarded over 45gold AF' 

UNIVERSAL 

and Platinum records. 

MANOLIN 

Has 7 platinum records, 3 tor his first album MINIMA COCA 
and4 IOC Ms 2nd album PARA MI GENTE. 
Nanolin is one ol Cuba's current lop selling artists. 
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LATIN 

Bee: Cat # 74321-98648 

LITZY 
Cat # 82876-52343 

ROSELYN SANCHEZ 
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140 NW. 22 Avenue, Miami, Florida 33125 * Tel.: ( 305) 541-6686 / Fax: ( 305) 642-2785 
www. reyesrecords.com E-mail: reyesrecordà@reyesrecords.com 
-r- ID EN MUSICA * EVERYTHING YOU NEED IN MUSIC 

MAJOR CREDIT CARDS ACCEPTED 
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150 GARNIR 

is IFL 
The First Fortifying Sham 300 created 

with active fruit concentrate from Garnier 

Created with vitamin- packed active fruit 

concentrate, the Garnier Fructis System* 

nourishes hair from root to tip and 

strengthens the strand. It's proven: the 

Gamier Fructis System makes hair up to 

5x stronger and smoother 

fc' brilliant shine.** 

www.garnierfructis.com 

GARNIeR If you win, ¡ Felicidades! 
AUCTIS If you don't, at least your hair is shiny and strong! 

RO PUD Iti ASSOCIATION SPONSOR 
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ARNIeR 

LI IS 
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FORTIFYING 
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MERCHANTS MARKETING 

Soft Drinks, Hispanic Bibles 
8/ 11 Million Trading Cards 

A
series of new singles 
slated for summer 
release on Sony Discos 
will premiere on Spanish-

language radio stations 
across the country as part of 
a Pepsi ad campaign titled 
"Pepsi Música." The cam-
paign, which is part of the 
broad-based, cross-marketing 
pact inked between Sony 
Music Entertainment and 
Pepsi-Cola North America 
last year, gives the soft-drink 
firm a two-week exclusivity 
window in which to spotlight 
a track prior to it being serv-
iced to radio for promotion. 
The Pepsi spots, which are 
now planned to run for 
three weeks per single, will 

air between May and Sep-
tember on approximately 63 
stations in 24 markets and 
will feature portions of 12 
singles in all genres. "What 
this does is expose my new 
single for three weeks in a 
very broad radio campaign 
across the nation," says 
Jorge Meléndez, executive 
VP Sony Discos, "so that 
when I release my single, 
and after the given time 
period before the station 
goes to research, I have 
more chances of that 
researching higher than I 
would have normally." 

Factoría Autor (FA), the 
non-profit label of Spain's Sony's Meléndez 
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authors and publishers soci-
ety SGAE, has launched its 
own national distribution 
network to help new artists 
and announced distribution 
deals with Cuban and Brazil-
ian labels in what amounts to 
an FA relaunch one year 
after it was founded. FA, 
which also has offices in 
Mexico, is in the midst of 
releasing nearly a dozen 
CDs, including the seventh 
album by leading Cuban new 
trova artist Carlos Valera, 
which features guest spots 
from Bonnie Raitt and Los 
Van Van. Another new 
Cuban act, Gran Clan Teun-
tor, which includes ex mem-
bers of P18 and Mano 
Negra, has an album called 
Generacín Total that was to be 
released on FA May 6. "We 
plan to work as a kind of tal-
ent scout for SGAE, which, 
after all, is the house of 
authors," says FA director 
Luis Francisco Garcia. "Our 
distribution network has 
selected 17 of SGAE's agents 
to act as salesmen, and any 
label that wants our help can 
have it." 
In what may be a first-ever 

experiment, a Bible publish-
er, a Christian book publish-
er and a Christian music dis-
tributor have joined forces 
to spur awareness and sales 
of Latin Christian product 
nationwide. The three-force 
campaign, dubbed "Su 
Mundo Latino" (Your Latin 
World), joins Bible publisher 
Broadman & Holman, book 
publisher Editorial Unilit 
and music distributor Word 
Distribution in an unprece-
dented effort that seeks to 
open or expand the pres-
ence of Spanish-language 
music, books and Bibles in 
Christian bookstores 
throughout the U.S. by pro-
viding retailers with the 
know-how and the product 
to reach the Hispanic buyer. 
"This initiative is exciting, 
in that it marks the first time 
that three major CBA com-
panies have ever joined 
forces to support retailers in 
targeting the nation's largest 
minority," says Greg Fitz, 
Word's VP of marketing. 
According to Luis Fernández, 
director of Latin America/ 
Caribbean sales for Word, 

Continued on page LM-26 

Promotores Unidos USA 
8628 Van Nuys Blvd 

Panorama City, Ca 91402 
Tel: 818-893-4797 
Fax: 818-893-4452 

Toll Free 866-893-4774 

Promotores Unidos Felicita A Billboard Por Apoyar Y Reconocer A Nuestro Talento. 

We would like to Thank Billboard for Recognizing our Talent. 

Bi I lipoon 
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For over fourteen years, SunTrust has been successfully managing the financial needs of people in the music iidustry 

in Nashville. Now we're bringing that same expertise to Atlanta and Miami. Whether you're an artist, agent, producer, 
publisher, songwriter, or manager, our experts unCerstand the unique financial challeiges hat go with the territory. 
Managing irreguâr cash flow. Dealing with intellectual properties. lrvesting for the future. You 

name it, we know how to handle it. When it comes tp managing your money, you need a trusted SUNTRUST 
finan:ial advisor. Give us a ca I toll-free at 1-866-206-5988, and find out how SunTrust can help yiu. www.suntrust.com 

SunTrust Music Private Banking: Atlanta, Miami, End Nashville. 

Iivebnent ana Insurance Products: Are not FDIC Insured or otter Goverrmental Agency Insured Not Bank Guaranteed May Lose Value 

Member FDIC. ©2003, SunTrust Bank!-, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Deposits, loans, and trust and fiduciary services are offered by SunTrust Bank. Securities, insurance, and other investmrrt oroducts are offered by SunTrust 
curities . lic, a registered broker-dealer affiliate of SunTrust Bank arc a member of NASD and SIPC. 
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(I from page LM-24 

"Su Mundo Latino" aims to 
reach 500 Christian book-
stores in a 12-month period, 
beginning in July. Bookstore 
owners will be provided with 
information, a marketing kit 
and even a starter kit that 
includes books, bibles and 
music in Spanish to attract 
new Hispanic consumers. 

Argentine production com-
pany RGB Entertainment 
has not only hit pay dirt with 
boy group Mambrú and girl 
group Bandana, the acts 
generated from their smash 
version of TV series Popstars, 
but is also behind what's fast 
becoming a massive mer-
chandising industry built 
around the two groups. 
Most recently, RGB opened 

up a retail store, located 
next door to the Gran Rex 
Theater in Buenos Aires, 
that sells to the thousands 
who flock to see Mambrú 
and Bandana shows; last 
year, Bandana performed 74 
sold-out shows at Gran Rex, 
a record in the theater's his-
tory. In addition to provid-
ing unique features—fans 
can digitally pose with their 
favorite Mambrú or Popstars 
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member for pictures, for 
example—the RGB store 
stocks all Bandana and 
Mambrú paraphernalia, 
including posters, bandanas 
(of course), videos and, nat-
urally, CDs. For labels who 
have long shunned mer-
chandising, RGB's numbers 
are attracting attention. So 
far, for example, 11 million 
trading-card envelopes 
alone have been sold. As for 

t 
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Latin Alternative Music Conference 

Cornes To Los Angeles 
August 14 - 16, 2003 

Live performances by major artists 
Panel discussions with key professionals 
International deal making forums 
Networking with industry leaders 
Reach tastemakers & L ¡no market 

Open Aw once s LAMC S owcase 
Battle of the Bands Acoustic Showcase 

Indie Showcase Closing Night Party 
La Banda Elastica Awards Ceremony 

FOR MORE INFORMATION VISIT US @ 

Bandana, the group, with 
total record sales of both 
their albums topping 
350,000 (a miracle in 
Argentina's current econo-
my), is readying its first fea-
ture film, due out this sum-
mer. — L.C. 

Karl Ross, Howell Llewellyn 
and Marcelo Fernandez Bitar 
contributed to this column. 

WRITERS 
page LM-8 

do with giving continuity, 
genre-wise, to `Te Veo Venir 
Soledad.' Later, we thought 
about making the song 
more radio-friendly, and we 
wrote the Latin pop version. 
In the end, I think we did 
both things. The lyrics hap-
pened to me. Thank God I 
realized in time. It's one of 
the few times I wrote what's 
happening to me. It was 
very strange. I normally 
don't do that. I write from 
memories or things that 
have happened to others. 
But, no doubt, unconscious-
ly, there's a lot of me in the 
songs." 

RUDY PERE1 
"El Dolor de Tu Presen-

cia": (32 weeks on the chart; 
eight at No. 1). "Once a 
song is a hit, it can be a hit a 
decade, two decades later. 
This song was a big hit for 
Ednita Nazario in 1986 or 
1987. The funny thing 
about it, throughout the 
hassles and the production, 
and the World Cup thing 
and getting the record out, 
we forgot to mention it to 
Jennifer. So she gets to a lot 
of record stations, and she 
was told, 'Did you know that 
song was done by Ednita?' 
And she had no idea. And 
that just goes to show you: 
If a song was a hit, even if 
the new generations don't 
know it was a hit, it can be a 
hit again. ' El Dolor de Tu 
Presencia' is a great exam-
ple of how a song has no 
time or place. Except for 
having done a cumbia ver-
sion, the song is exactly as it 
was. Lyrically, it's something 
anyone can identify with, 
where two girls meet the 
guy at the same time, but 
one gets the guy and the 
other is played with. It was 
actually a story of a girl-
friend we knew, a friend of 
the family's. And she was 
going through that." 

Continued on page LM-28 
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No sólo mirando arriba veras las estrellas. 

El New Beetle Convertible. Patrocinador Oficial de los Billboard Latin Music Awards 2003. Agarra calle. 



AND WELCOME,TO 

ALEJANDRO JAEN, 
ERIKA ENDER, ALAN TRIGO 

RODOLFO "JUIDY" GONZALEZ ( LA ONDA) 
AND JOSE " PEPE" TORRES ( LA ONDA) 
THE NEWEST MEMBERS OF OUR SESAC FAMILY. 

ALELAND$10 JA -

IRA ENReER RODOLFO "RUDY GONZALEZ A JOSE PEPE" TORRES - LA ONDAI 

1  r I 
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CATTY TAISO A JOS!, 9CNNTAGIIIA011) THANIA SANZ 

/Jogger lAlIOND 

Ill'e ,GP,FICIA ! SON DE CALI , 

INCMINATED FOR: 
- Songwriter of "No 
Me Conoce J Aún" 
PALOMO - Regional 
Mexican Airplay 
rack of the Year, 
Male Grou 

NOMINATED FOR: 
- Regional Mexican 
Album of Tie,Year, 
Female Group or 
Female Solo Artist 
"A Vida Onda" 
- Regional Mexican 
Album Of The Year, 
eew Artist 
^A Toda Omda" 

LOS ANGELES • NASHVILLE • NEW YORK • LONDON • WWW.SESAC.COM 

WRITERS 
Continued from page LM-26 

"Tú y Vo" and "No Me 
Enseriaste" (from the 
album Thalia. Both peaked 
at No.1). "I got into the 
project through the back 
door. They told me to begin 
writing, but I never thought 
we would have so many 
tracks on the album. They 
told me they wanted fresh, 
aggressive things, a new 
sound, and I started to try 
to get her out of what she'd 
done before, make her more 
aggressive and contempo-
rary. And we started writing 
song after song, putting 
together the backbone of the 
album, which I didn't 
expect." 

JUARS 
"A Dios Le Pido": (42 

weeks on the chart, peaked 
at No. 2). "My vision of life 
changed a bit [between his 
sophomore album Un Dia 
Normal and his darker, 
eponymously titled debut]. 
Because I never imagined 
that what happened [seven 
Latin Grammy nominations] 
could happen. It's like hav-
ing a dream. And life is very 
beautiful, and one has to 

take advantage. I'm a super-
depressive person. For 
example, not having my 
mom, my family near me, is 
a difficult thing. But, instead 
of getting sad, I get happy. 
And I want to write a song 
that says, "I love, I love," 
damn it! "A Dios le Pido" is 
born from my prayers. I'm a 
big believer. And, every time 
I write a song, I'm thinking 
of my own life. For me, an 
album is a book; it's a diary 
of my life." • 
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New York 

Noticias Musicales 
Millones estarán presentes. Tu tambien estaras? 

Los Angeles 

San Antoinio 

Dallas 

, 44:11L-

Las Vegas 

Chicago 

El próximo 11 de mayo, ellos y millones de personas 
se unirán a la tan anticipada transmisión de los 

Billboard® Latin Music Awards por Telemundo y a través 
de tu estación de radio local favorita de la cadena HBC. 

Alfombra Roja 7:00pm (EST) Billboard Latin Music Awards 8:00pm (EST) 

Ven v !bete a ellos para conocer mas detalles de tus artistas favoritos. 
Encuentra tu estación de radio local de la cadena HBC en www.netmio.com 



THERE'S ON LYON E MACE TO PLAY 

"HOME OF THE 4TH ANNUAL LATIN GRAMMY AWARDS 

AmericanAirlines Arena Miami's ultimate sports and entertainment showplace 
For booking information contact Eric Bresler by phone (786)777-1122, fax (786)777-1600 or e-mail ebresler@heat.com. 

MANZANERO 
Continued Jiinn page LAI-10 

play for dozens of stars, 
including Pedro Vargas. In 
1959, he also released his first 
album as a soloist, performing 
his own material. But, to this 
day, he says, that was never his 
intent. "Really, I hardly ever 
wrote for myself, because I 
never thought I'd be an inter-
preter," he says. "Even now, I 
can't believe it. I wrote songs 
for everyone. And I don't 
write them with a specific 
interpreter in mind.. Anyone 
can sing them." 
Although many songwrit-

ers refuse to name favorite 
songs, deeming them all 
their children, Manzanero 
has no such qualms. "My 
favorites are 'Contigo 
Aprendí' and `Te Extraño," 
he says. "They are songs I've 
carried with me for many 
years." " Contigo Aprendí" 
was one of four Manzanero 
songs that singer Luis 
Miguel recorded as part of 
1997's Romances, the phe-
nomenally successful album 
that revived worldwide 
interest in romantic Latin 
repertoire. 
Manzanero, who was musi-

cal director of that disc, co-
produced the following 
album, Segundos Romances, 
and again lent several of his 
songs to Luis Miguel. To 
date, Manzanero says, "I 
give him the songs, and he 
chooses what he wants to 
record." Surprisingly, for 
such a prolific composer, 
Manzanero's breadth of 
activity goes well beyond his 
writing. His recent record-
ings include two enormously 
successful albums of duets, 
on which he paired up with 
a host of Latin acts—includ-
ing Alejandro Sanz, Olga 
Taiión, Café Quijano and 
Lucero— to perform new 
arrangements of his own 
songs. As a performer, he 
constantly tours the U.S., 
Europe and Latin America 
as a soloist. 
"But what I prefer above 

all things is composing," he 
says. " Because I do it at 
home, I give it to the person, 
and that's it. It's something I 
do when the feeling arises." 
His co-writing experiences 
have been scarce, limited to 
working with greats he 
admires, such as Juan Carlos 
Calderón and Manuel Ale-
jandro. And he doesn't dis-
card the possibility of one 
day working on a musical, if 
he comes across the right 
libretto. But, really, he says, 
"The only thing left for me 
to do is stop working." — L.C. 
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Tome un Consejo, 
Hit the 
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URBAN LIFESTYLE 
MARKETING 

STREET TEAMS • CONCERTS tl CLUBS • INTERNET EXPOSURE 
E-MAIL CAMPAIGNS • TELEMARKETING • DIRECT MAIL 

Utilize Our One Million Person Database! 

WWVV.PRESTIGEPRODUCTIONS.COM 

'("Ne PLUS ANNOUNCING 
OUR NEW DANCE SHOW 

ADVERTISE ON 

9.1utvt1o, 
Aluevelo' 

www.clubity.com 

— Club Lre 
"The Spanglish Experience" 

SUMMER 2003 

Broadcasting on L.1 I eievision Networks 

USA • Puerto Rico • Mexico 

Salsa 

Merengue 

Brasil 

Bachata 

Latin House 

Samba 

Cumbia 

Reggae 

Cuban .1 

Spanish Rock 

Baladas 

Flamenco 

Mambo 

4 Dias De Fiesta 

20 Orquestas Live 

& Dance Shows 

30 Ws & MCs 

Batucada & Capoeira 

32'000 m2 Mercado Latino 

Exotic Food 

Tropical Drinks 

Jam Sessions 

Arte Latino 

10 Music Areas 

Openair Stages 

Zino Cigar Lounge 

PROGRAMMING 

Reality Travels, Warner Turns To Teens, 
LAW Goes Hollywood 

A
fter negotiations that 
lasted almost an entire 
year, Chile's TV chan-
nel Mega finally beat 

competing networks TVN 
and Canal 13 in landing a 
deal with production compa-
ny Endemol, the creators of 
Operación Triunfo. The 
extraordinarily successful 
music/reality show, which 
became a social and musical 
phenomenon in Spain in 
2001, has already been 
exported to Mexico, Brazil 
and Argentina. This Chilean 
version will debut in the 
second half of the year, 

Post-Popstars platinum: Argentina's Mambrú 

with Edu Comunicaciones 
as associate producers. 
RGB, the creators of 

Argentine TV music reality 
show Popstars (that gave 
birth to multi-platinum pop 
acts Bandana and Mambrú) 
are now searching for male 
and female solo singers. 
Their new show, called 
Escalera a la Fama (Stairway 
to Fame), drew more than 
10,000 aspiring singers to 
the castings, with a grand 
total of 18 selected for the 
show, which debuted in 
March on network Canal 13. 
In a style similar to American 
Idol, contestants will be elim-
inated through votes cast by 
judges and viewers. The 
winner will record albums 
for Sony Music, BMG and 
EMI. The show is competing 
with the Argentine version of 

Spain's Operación Triunfo, 
whose winner will get a 
record deal with Universal 
Music. 
The fourth edition of Mexi-

co's "Vive Latino" (Live 
Latin) festival will take place 
at Mexico City's Foro Sol on 
May 11. As in prior years, 
ska, reggae, rock and heavy-
metal bands from Mexico, 
Spain and South America will 
share the stage in what's 
known as a cultural-exchange 
event. Confirmed bands at 
press time include Café Tacu-
ba, Molotov, El Gran Silencio, 
Panteón Rococó, Jumbo, 

Vicentico, Los Tetas, Batalia 
Lafourcade, Kinky, Resorte 
and Eska-p. 
Warner Music Latina and 

the Telemundo network are 
working together on an 
upcoming teen series that 
will feature a Warner Music 
Latina soundtrack. Appro-
priately titled Los Teens, it's 
directed toward that seg-
ment of the market, and its 
soundtrack will feature 
Warner acts. " Lo Que No 
Fue Será" (What Wasn't 
Won't Be), a new track per-
formed by Miami rock band 
Volumen Cero with Jodie— 
one of the show's cast mem-
bers—will be the show's 
theme. Also featured will be 
Bacilos, who perform at a 
party scene to air in the last 
episode. "We're gearing it. 
up to using our newer artists 

on the show," says Harry 
Fox, VP of sales and market-
ing for the label, who says a 
TV campaign on the album 
will run with the show. "I 
think it's what young Latinos 
are like in the States today," 
says Fox, referring to the 
show's content. "You have a 
second and third generation, 
and you have to cater to that 
culture or you'll lose them to 
mainstream TV." 
After a three-year stint in 

New York, the Latin Alterna-
tive Music Conference 
(LAMC) is traveling cross-
country to Los Angeles for 

this year's edition. The 
Fourth Annual LAMC will 
take place Aug. 14-16 at the 
Beverly Hilton Hotel in Bev-
erly Hills, but will also host 
events in other major U.S. 
Latin markets in the months 
leading up to the confer-
ence. Highlights include two 
nights of free concerts at 
Grand Performances @ The 
California Plaza, the La 
Banda Elastica Awards cere-
mony at Universal 
Amphitheater, an LAMC 
Indie Night Show-Down at 
the Knitting Factory, an 
Acoustic Writers' Showcase 
at the Highlands, an LAMC 
showcase at the Palace and a 
closing-night party. — L.C. 

Karl Ross, Howell Llewellyn 
and Marcelo Fernandez Rita, 
contributed to this column. 
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MERCHANTS&MARKET G 
Artist's Choice Series Gets Traditional Retail Distribution 
BY WES ORSHOSKI 

With the latest title in its Artist's Choice 
series. Starbucks-owned Hear Music has taken 
its longtime mission of promoting the dis-
covery of music to a much larger arena: tra-
ditional retail channels. It is a move that could 
ultimately see the label/record chain blossom 
into more of a standard record company. 
The album, Rolling Stones: Artist's Choice— 

Music That Matters to Them, is a collection of 
16 songs hand-picked by the band's four mem-
bers. Issued March 25, the CD includes tracks 
from some of their favorite acts (Sly & the Fam-
ily Stone, Sade). as well as their early influences 
(Muddy Waters, Earl Bostic), and includes com-
ments from the Stones on each of their selec-
tions. (Each member contributed four picks.) 

While the title is the fourth Artist's Choice 
disc—following mix CDs from Yo-Yo Ma, Ray 
Charles, and Lucinda Williams, all issued last 
year—it is the first to be available outside of 
Starbucks (Hear is the exclusive supplier of 
CDs and in-store programming for the coffee 
merchant) and the first to be distributed by a 
major label, EMI. 

Shortly after the Ma disc—the first title in the 
collection—was issued, it became the quickest-
selling Hear compilation ever at Starbucks, with 
the exception of its Christmas titles. While that 
album quickly drew major-label interest to the 
series, Hear Music president/Starbucks VP of 
music and entertainment Don MacKinnon says 
it was not until Hear linked with a major super-
star act like the Stones that the move to tradi-
tional retail seemed right. 
He notes that so far, the Stones title is selling 

twice as quickly as the Ma disc at Starbucks, but 
he declines to share actual numbers. At tradi-
tional retail, it has moved 3,500 copies, accord-
ing to Nielsen SoundScan. (Starbucks does not 
report to Nielsen SoundScan.) 

To get the title to traditional retail, Hear struck 
a distribution deal with EMI because the latter 
company maintains such rights for Stones titles 
in the U.S. Hear also reached a similar agree-
ment with Sony for its next Artist's Choice title, 
a collection of songs from Tony Bennett's 
favorites and influences. That title will be issued 
June 3 via Legacy/Columbia (the latter is Ben-
nett's label home) and a week earlier in Star-
bucks stores. (The Stones title was also issued a 
week earlier at Starbucks.) 
MacKinnon says that Hear's main goal is to 

build "a brand that I don't think is out there, 
which is sort of an authentic brand for music 
discovery. Basically, I want people to say, 'OK, 
hese guys can help me discover music that I 
otherwise wouldn't have discovered.'" 
And it appears that the Stones title could help 

the company make greater strides in realizing 
that goal, if it has not done so already. The move 
to piggyback its pledge to promote music dis-
covery on the names of such acts as Bennett, Ray 
Charles, and especially the Stones ought to at 
least raise its profile. But the move to tradition-
al retail certainly seems likely to boost its aware-
ness simultaneously. 
EMI Special Markets senior director of sales 

and marketing Shelli Hill, who worked with Hear 
on the Stones project, says the company's tran-
sition into traditional retail will surely be aided 

by the fact that the Stones and Bennett titles will 
be racked among those artists' own albums, in-
stead of among other various-artists titles. 

Entering traditional channels with an Artist's 
Choice title also seems like a wise move, she 
notes: "It's a stronger platform than maybe 
some of their other packages. There's a stronger 
story to tell." 

Founded in 1990 as a cata-
log designed more like a mag-
azine, Seattle-based Hear 
operates a small, respected 
chain of retail stores. Each of 
its four outlets is a shrine to 
the company's mission to sup-
port music discovery. Three 
are in California (in Palo Alto. 
Berkeley, and Santa Monica): 
the fourth is part of Seattle's 
Experience Music Project. 

Each Hear outlet is a music 
lover's record store. Instead of 
featuring ordy rack upon rack 
of CDs, Hear stores include 
such attractions as listening stations featuring 
the favorite albums of such artists as Elvis Costel-
lo and Steve Earle. When it was merely a cata-
log/magazine, Hear would publish such lists; the 
Artist's Choice CD series is simply an extension 

of both. MacKinnon notes that the series "is a 
way of getting major artists, or legendary ar-
tists—who our customers really trust—to, in a 
sense, endorse what we're doing and get into the 
project themselves." 
When pairing such talent as emerging Irish 

singer/songwriter Damien Rice with established 
tunesmiths like David Gray 
on its other compilations 
(such various-artist titles as 
Inspired: Jazz From the Soul 
and Groundwork: Act to 
Reduce Hunger, sold at Hear 
stores since 1999)—or 
when including such artists 
in the in-store program-
ming—MacKinnon says 
Hear's 13-person staff un-
derstands it is often intro-
ducing the 22 million daily 
Starbucks consumers to 
music they would normally 
miss. He also notes that many 
Starbucks consumers have 

not visited a record store in some time. 
Considering that influence, as well as the in-

roads in the major-label and traditional-retail 
realms made via the Artist's Choice series, MacK-
innon says Hear (which Starbucks purchased in 
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1999) is poised to expand its vision. 
"A goal of ours is to get to the place where we 

have—I still hesitate to call it 'a real label'—but 
a nontraditional way of helping [lesser-known, 
underexposed] music get out there. I think we 
can do it. We're building toward that," he says, 
observing that "one version of that is an emerg-
ing singer/songwriter, another could be a lot of 
the great, sort of established artists who the 
majors don't believe are going to sell 3 million 
copies, and so they drop them. But we believe 
they have an established fan base." 

In the meantime, the company is planning a 
few major changes for its retail outlets. "We're 
working on a concept that is the next evolution 
in the Hear Music store, which we call the 'musi-
cal coffeehouse,' which would have a large lis-
tening bar and a live performance space. It's sort 
of a hybrid of the coffeehouse and the best parts 
of the Hear Music retail experience." 

That plan involves the Santa Monica store— 
on the city's Third Street Promenade—getting 
a face lift this summer. "It's prototyping some of 
the ideas," MacKinnon says. "It's not the ultimate 
execution of what we're going to do, but it's the 
first step. It will have a long listening bar that 
will have some really cool digital-music stuff in 
it that isn't fully solidified yet, and then it will be 
integrating a Starbucks in there as well." 

Rap Snacks Help Nurture Hip-Hop Audience 
Cross-Marketing Plan Has Featured Such Artists As Master P And Baby On Potato Chip Bags 

BY RASHAUN HALL 

If the best way to a music fan's heart (and wallet) is through their 
stomach, then James Lindsay may be on to something. As the 
founder and CEO of Rap Snacks, a hip-hop-inspired snack food com-
pany, Lindsay has brought together the worlds of 
potato chips and music in a new and interesting 
way. 

Lindsay started the Philadelphia-based entity in 
1994, because he wanted to give urban snack lovers 
an alternative. 

"There was a void in the marketplace that no 
one wanted to fill," he says. "I wanted to create an 
option for young inner-city kids in the snack food 
marketplace. I wanted to give them something 
they could relate to and see themselves in." 

Lindsay began using rap artists on his bags 21/2 
years ago. "I was running lindie record label] Exit 
7A Records, which released Poor Righteous Teach-
ers," he says. "The bag I had in mind initially fea-
tured a character called MC Potato. [ Putting rappers 
on the bags] was a great idea, because it took advan-
tage of reaching the same audience." 

Lindsay met Universal senior VP of marketing 
Jackie Rhinehart through a mutual friend. He 
shared his idea with Rhinehart, who thought the 
cross-marketing opportunity would be a good one 
for the label, so they struck a deal. 
With Universal's involvement, Rap Snacks' sales 

doubled, according to Lindsay, who declined to 
discuss specific figures. 

We wanted to use it in the initial trial run when 
we were establishing Universal Records," Rhine-
hart says. "With a million [packages sold] per month, [ Rap Snacks] 
offered an additional visibility greater than we could have afforded. 
That's a great deal more than we could have done with flyers and 

stickers. It re-established a presence of mind with our consumers, 
especially our teens in urban areas." 

"Initially, Universal picked the artists featured on the bags, and we 
went from there," Lindsay notes. "The artists loved it. They had a point-
of-purchase display in stores where their fans were. Many began using 

the bags as collectibles." 
Rhinehart agrees. "They liked the notoriety of hav-

ing [their faces on the bags]. We used [Rap Snacks] 
for those artists who were primarily up-and-coming. 
We have also used it to refreshen a campaign of 
artists with new releases. But we don't do them once 
the artist is of a magnitude that it could be a paid 
endorsement." 
Rap Snacks features such established and new 

Universal artists as Baby, Lil' Romeo, Magic, Master 
P, and Pastor Troy, among others. 
Ten different snacks—including Cheezie Nacho, 

Honey Dew Cheese Curls, and Platinum Bar-B-Que 
chips—are currently available. They are sold in 
small, local stores in cities across the country. No 
major supermarkets currently carry the products, 
but that may soon change. 

Lindsay says he plans to launch a new snack and 
a bigger product size than the current 1- ounce bag. 
And he says he has a new distribution deal in the 
works that will put Rap Snacks in 30,000 new loca-
tions this fall. "That's the next step," he says. "We've 
built the demand, and now we want people to have 
more access." 

While Universal and Rap Snacks have gone sepa-
rate ways—the parting was amicable; Universal 
artists are still featured—Lindsay is talking to other 
labels about using their acts. 

"Rap music is influencing the purchase of a lot of product right now," 
Lindsay says of using hip-hop to market his product. "It's all about 
going after the consumer in an aggressive way." 
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Snack Attack. Rap Snacks offers a 
variety of treats, including potato 
chips, popcorn, nachos, and cheese 
curls. Each bag features a different 
Universal recording artist, such as 
Master P, Baby, Lil' Romeo, and Mack 
la (shown above), among others. 
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Koch Increases Its Kids' Product 
Company Ups Its Market Share With Strawberry Shortcake, Wiggles Items 

BY CATHERINE APPLEFELD OLSON 

With freshly inked deals to distrib-
ute audio lines for hot children's 
properties the Wiggles and Straw-
berry Shortcake, indie Koch Enter-
tainment plans to at least double its 
market share in a business sector 
many majors have been moving away 
from (see related story, page 78). 

"The kids' market is an area we 
feel we can continue to grow, where 
we are not competitive with the 
majors but complementary," Koch 
president Bob Frank says. "There 
aren't that many children's records 
that sell more than 100,000-150,000 
units, and a lot of the majors are get-
ting out of the business because they 
can't justify the infrastructure to 
support those kind of sales. But for 
us, those are big numbers." 
Koch struck it big with its first 

foray into the kids' market: 1999's 
Pokémon: 2.B.A. Master, which has 
sold more than 3 million copies 
worldwide, according to Frank. Last 
year, the company released a Bob the 
Builder compilation as a result of a 
deal with the BBC. 

During the past few weeks, Koch 
has quietly deepened its relation-
ship with Richardson, Texas-based 

Hit Entertainment—from which it 
acquired North American distribu-
tion rights for the Barney catalog 
and future Barney product last 
fall—to include a similar deal for 

the Wiggles. At the same time, 
Koch broadened an existing part-
nership with another licensor, Los 
Angeles-based DIC Entertainment, 
to provide all audio components for 
the relaunch of the Strawberry 
Shortcake franchise. 

Australian quartet the Wiggles 
are a staple on cable channel Play-
house Disney's lineup. Their album 
Yummy Yummy is No. 9 on this 
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issue's Top Kid Audio chart after 64 
weeks. Two new Wiggles albums— 
Wiggle Bay and a lullaby compila-
tion—and a new Barney's greatest-
hits CD are due this spring and 
summer, respectively. According to 
Frank, a catalog CD relaunch of all 
eight Barney and 11 Wiggles titles 
will begin this summer. 
"We have had tremendous success 

with the Wiggles since launching 
the group in the U.S. and Canada 
barely four years ago," Hit Enter-
tainment senior VP of sales and mar-
keting Debbie Ries says. She labels 
Koch as a key ingredient in Hit's 
plans to broaden the Wiggles fran-
chise in the future. 
The expanded DIC partnership 

will result in a holiday-themed 
Strawberry Shortcake album arriv-
ing in October to tie in with a com-
plementary video release. Koch has 
already distributed select catalog 
audio product from DIC's Madeleine 
and Sailor Moon children's lines. 

"We've had success with Koch in 
the past, so it was natural to turn 
to them for Strawberry Shortcake; 
they are like our children's label," 
says DIC senior VP of home enter-
tainment Carol Lee, who antici-
pates that Strawberry Shortcake 
merchandise sales will top $ 150 
million during the first year. "As we 
develop new properties, we will 
turn to Koch first. They understand 
the kids' audio market, which is a 
tricky one." 

Lee notes that Strawberry Short-
cake videos, which are distributed by 
Fox Video, are laden with music. 
"Every program has five songs plus 
the title song, and when there is a 
lot of music in a video, that usually 
translates well to album sales." 

In this issue, video titles Meet 
Strawberry Shortcake and Spring 
for Strawberry Shortcake are Nos. 
4 and 6, respectively, on the Top Kid 
Video chart after six weeks. 

"With Strawberry Shortcake, we 
are trying to tie in as much as we 
can with other licensing partners," 
Frank says. A partnership with Toys 
"R" Us has been cemented. "One 
thing we've learned with children's 
[product] is the importance of pric-
ing and positioning. The $ 17.98 
price point just does not work for 
kids' product." Frank says Koch chil-
dren's CDs will carry a suggested 
retail price of $9.98-$12.98, and cas-
settes will be produced for select 
titles on a case-by-case basis. 
The Hit properties get a mixed 

report at Wherehouse Entertain-
ment. Matt Bailey, who buys chil-
dren's audio for Wherehouse, says, 
"Barney is not selling like it used to 
for us, but the Wiggles are one of 
our hottest kids' properties." 

Bailey says the chain brought in 
the Wiggles audio product a little 
more than a year ago and recent-
ly broadened the selection of titles 
it carries. 

by Chris Morris 

Of Independents. 
A BOUNTIFUL HARVEST: Point 
blank, Harvest Media Group sales 
VP Bill Brownlee asks a couple of 
provocative questions in his intro-
duction to the distributor's first 
new-release book: "Digital down-
loading. Declining sales. A weak 
economy littered with bankrupt-
cies. Why start a new independent 
label distribution company, and 
why now?" 
Why, indeed. Well, Kansas City, 

Mo.-based Harvest thinks it has cre-
ated a distribution model that will 
work, if only for one reason: The 
labels it represents have the ability 
to get paid with the touch of a Web-
site button. 

Harvest president Joe Comparato 
says with a laugh, "Our initial slo-
gan was, 'Distribution that pays.' " 

During the '90s, Comparato, a 
musician/producer, set up a distri-
bution company for VNR, a now-
defunct Kansas City firm that held 
the catalog of '80s K.C. band Shoot-
ing Star. He now manages the band, 
and Harvest (which is privately held 
by four partners, including Com-
parato) took over its catalog. 

"I had a lot of specific ideas about 
how to make independent distribu-
tion better," Comparato says. "I 
designed the technological system 
we built in-house." 

Thus, allindies.com, the Web-
based heart of Harvest's distribution 
activities, was born. 

Currently, Harvest represents 580 
titles by a plethora of regional inde-
pendent labels and acts. Half of 
those are sold at brick-and-mortar 
accounts. Sales are handled by 
Brownlee, a Chicago-based sales-
man, and the partners in TNT Media 
Group, an indie sales outfit based in 
Tampa, Fla., and Minneapolis. The 
other titles are available via various 
retail Web sites, such as Best Buy 
and Barnes & Noble. 
Each label affiliate has its own 

page on the allindies.com site, and 
each page has a link to the label's 
home Web site. With a few key 
strokes, companies can customize 
publicity and marketing information 

on their page; research individual 
store buyers, the stores they repre-
sent, and shipments to their loca-
tions; or request returns. 

Perhaps most significantly, the 
labels can instantly check up-to-the-
minute sales levels. If Harvest has 
been paid, the money available is 
posted on the site. The label can 
request direct payment or can allo-
cate money to pay for charge-backs 
from the distributor. 
Comparato notes that with its 

detailed store-by-store information 
about stock levels and sell-through, 
the Allindies database is useful not 
only for the labels but also for the 
retailers: "Every retailer realizes that 
this regional product is valuable. 
[The problem is] just the logistics of 
managing it." 
Some fairly well-known names 

have gravitated to Harvest: As well 
as Shooting Star, the company han-
dles albums by ex-Beach Boy Al Jar-
dine and former Ides of March and 
Survivor kingpin Jim Peterik. 

In a cover interview in the All-
indies catalog, Peterik says, "I could 
have made the record [World 
Stage] for Sony, but it would have 
been lost, totally lost, and who 
needs that?" 
Comparato says that a mix of rel-

atively unknown regional quanti-
ties and established performers 
holds the key to the future of Har-
vest and Allindies. 

"I have bands that make the CDs 
in their basements," he says. "And 
we're starting to track those major-
label acts that want to release their 
own music." 

QUICK HITS: Paste Records, the new 
Atlanta- based label offshoot of 
Americana-oriented magazine 
Paste, has signed an exclusive 
North American distribution deal 
with the Telegraph Co., the label 
group handled by Innovative Dis-
tribution Network. The imprint will 
make its bow with the Aug. 5 
release of Custom/Critical, an 
album by former Vigilantes of Love 
frontman Bill Mallonee Frog-
rock label Magna Carta in New York 
has formed a new imprint, mag-
natude. The Alternative Distribu-
tion Alliance-distributed imprint 
will be devoted to jam bands, "new 
groove," and funk. Magnatude kicks 
off May 13 with One Nation Under 
a Re-Groove, a collection of Parlia-
ment-Funkadelic material re-
worked by a top-notch get-down 
ensemble that includes guitarist 
Phil Upchurch, bassist Melvin 
Gibbs, drummer Clyde Stubble-
field, saxophonist Skerik, and 
mixer DJ Logic 
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Track. 
DEAL MAKING: Tower Records appears 
to be gambling that it can clean up its 
balance sheet once and for all, one way 
or another. 

In stating that it will delay an inter-
est payment due on its debentures, the 
chain seems to be readying a debt-to-
equity swap offer for bondholders that 
would likely be attractive to them only 
if Tower puts itself up for sale. 

In an April 29 8-K filing with the 
Securities and Exchange Commission, 
Tower says it will take advantage of a 
30-day grace period to make a $52 mil-
lion interest payment—due May 1, on 
its $110 million in debentures—which 
mature in May 2005. 

Tower appears to be able to make the 
interest payment with ease On Jan. 31, 
its revolving credit facility showed it 
had borrowed $37.5 million, leaving 
availability at $62.5 million. It also had 
$8.4 million in cash. 

Its cash availability has improved 
dramatically, thanks to two years of 
intensive restructuring that has 
already seen it sell off its Japanese 
chain and obtain a new revolving cred-
it facility. Tower ownership is current-
ly split: Founder Russ Solomon holds 
nearly 66% of it, almost 33% is held 
by a trust for his two sons David and 
Michael (the latter serving as Tower 
chairman), and 2% is for the grand-
children. So a debt equity swap would 
open thorny negotiations on how to 
split the company's equity. 

But it is unlikely that bondholders 
would agree to such a swap unless it 
provided them with liquidity in the 
form of a potential sale of the chain. 
Likewise, Tower would probably not be 
saleable unless its balance sheet was 
cleaned up. 
Some might contend that Tower 

needs to use the threat of Chapter 11 
as a way to gain concessions from 
bondholders. After all, Tower's 8-K fil-
ing notes that non-payment of the 
irterest would trigger default to bond-
holders and to the banks providing the 
chain's revolving credit facility. 

Others suggest that most of the 
bondholders are vulture investors that 
bought in at a depressed price and may 
be amenable to such a deal, even if 
owning a piece of a record chain with 
a "for sale" sign in its window still 
might be seen as a currently illiquid 
investment. Regardless, if a deal can-
not be reached, Tower can simply 
make the interest payment and wait 
for a later date to try and solve its bal-
ance-sheet problems. 
Any deal with bondholders would 

likely need the blessings of CIT and 
GMAC—the two banks supplying 
Tower's current revolving credit facili-
ty—and JP Morgan and Chase Part-
ners. which converted $26 million 

by Ed Christman 

from the previous revolver into a term 
loan due May 2005. Tower did not 
return a call for comment. 

In other news, Tower has appointed 
E. Allen Rodriguez as CEO. He previ-
ously was executive VP of Univision 
Communications, a Spanish-language 
broadcaster in Los Angeles. Prior to that, 
he served as VP of Prudential Capital. 

MADONNA MMES MUSIC: A week ear-
lier, Tower's Fourth Street and Broad-
way store in Manhattan successfully 
kicked off the celebration of its 20th 
year in business with a high-profile 
Madonna in-store appearance April 23, 
timed to coincide with the previous 
day's release of the superstar's latest 

album, Ameri-
can Le. 

After asking 
during sound 
check if she 
was going to 
play two or 
three songs, 
Madonna ap-
parently en-
joyed herself 
so much that 
she played for 

nearly an hour to an audience of about 
400. The set began with an acoustic 
version of the title track, followed by 
"X-Static Process," "Mother and 
Father," "Hollywood," and an im-
promptu acoustic version of "Like a 
Virgin." She closed with the album ver-
sion of "American Life." 

Throughout the show, Madonna — 
who played acoustic guitar on three 
songs was playful with the audience. 
She asked, "How many took airplanes 
to get to this show?" and when a nice 
number raised their hands, she 
thanked them. But to make sure that 
she showed her appreciation for all of 
her fans, Madonna asked how many 
took the subway to get there as well 
and thanked them, too. She also noted 
that some suggested she doesn't look 
American. "But never say I am not a 
New Yorker," she responded, "because 
that would hurt my feelings." 

To snare the event, Tower built a 
stage in its world-music store on the 
corner of Fourth Street and Lafayette 
and hung dark drapes over the win-
dows. It also placed speakers outside 
so that the 1,000 or so people who 
couldn't get inside would at least hear 
Madonna. 
The audience inside comprised 

radio contest winners and the first 
200 to purchase the album at Tower's 
midnight sale—of which many were 
lucky enough to get Madonna's sig-
nature at an autograph session that 
took place in the main Tower store 
following the performance. 

Sites + 
Sounds 
AMAZON'S RISING TIDE: Arnazon.com 
reported $ 1.1 billion in first-quarter 
sales, up 28% from the same period 
last year. Media revenue—which 
includes music, DVD/video, video-
games, software, books, and maga-
zine subscriptions—rose 27% to 
$873 million. 

amazon.com 

The Seattle-based online retailer's 
net loss narrowed to $ 10.1 million, or 
3 cents per share, from a net loss of 
$23.2 million, or 6 cents per share, 
one year ago. 
Amazon now forecasts 2003 sales 

of at least $4.7 billion, representing 
growth of 19%. That is up from a pre-
vious growth forecast of at least 10%. 

MATTHEW BENZ 

D&M GETS RIO, REPLAY: D&M Hold-
ings has completed its acquisition of 
the Rio digital-audio player and 
Replay TV video recorder units of 
bankrupt SonicBlue for $36.2 million 
(Billboard Bulletin, April 17). Sonic-
Blue, which also sold its GoVideo unit 
to Opta Systems for $6.2 million, has 
now exited its major businesses. 

SONIC bluel 

Tokyo-based D&M—which owns 
audio-equipment makers Denon and 
Marantz—says Rio and Replay will be 
part of its new unit Digital Networks 
North America, which focuses on 
"technology for the entertainment-
based home networking market." The 
unit also includes Escient, which 
D&M bought April 24. Escient is the 
developer of FireBall, a jukebox that 
organizes and plays digital music 
from a range of sources. 

MATTHEW BENZ 

A NEW KRUSH FOR TEENS: Yahoo, 
together with its launch.com unit, 
is targeting the music tastes of 
teenage girls as part of a promo-
tional campaign for feminine hy-
giene products from consumer 
brand Kimberly-Clark. 
As part of the campaign, which 

runs through early 2004, Santa Mon-
ica, Calif.-based launch.com has cre-
ated Krush, a Web site featuring 
music streams, artist info, photos, and 
a custom radio player. 
The site, at launch.yahoo.com/ 

destinations/krush, is sponsored by 
girlspace.com, Kimberly-Clark's 
Web site for teenage girls. In addi-
tion, Yahoo is marketing separately 
the branding rights of Krush to 
third parties. 
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A long time coming, DVD-A adopters are finally in sight of the format's big payoff. 

F
or so many producers, engineers, artists, hardware 
manufacturers and record labels, the fruits of 
much hard labor may finally be at hand. Almost 
three years after its official launch and more than 
six years beyond the introduction of its video-

based counterpart, DVD-Audio, a next-generation 
consumer-playback format offering 24-bit/96kHz 
resolution and 5.1-channel surround sound, appears 
headed into the mainstream. 
In the spring of 2003, the above-named participants 

feel the format has reached critical mass. They have 
numbers to support this contention—four majors and 
dozens of indies are or will soon be producing titles, cur-
rently around 500 and climbing—and there is an abun-
dant and growing selection of DVD-Audio players, at a 
broad spectrum of price points, capable of reading the 
highest-resolution layer encoded on each disc. Further-
more, DVD-Audio discs play in the 50 million-plus 
already-installed DVD-Video player base, by virtue of the 
Dolby or DTS layer also encoded on the discs. Add the 
wildly popular home-theater phenomenon and the intro-
duction, this fall, of the DVD-Audio system as a standard 
feature in certain 2004-model automobiles, and the for-
mat is poised for mainstream success. 

NO LIMITS ON CONTENT, QUALITY 
D \ 1): It's not your !ather's consumer-play back format. 

It looks like a CD, but looks can be deceiving. On that 

BY CHRISTOPHER WALSH 

very similar-looking disc is almost seven times the data 
capacity of the CD, allowing content creators a format 
that, finally, delivers what they envision and produce in 
the studio. Consumers have taken to DVD-Video like no 
other format in consumer-electronics history. wild about 
the crystal-clear digital picture and 5.1-channel surround 
sound. VHS never looked nor sounded so good, and the 
resulting explosion in home-theater products, at ever-
lower cost, is music to the ears of electronics manufac-
turen and retailers. 
DVD-Audio is poised to exploit this massive installed 

base of home theaters, appealing to the serious music 
fan—which isn't to mean the audiophile exclusively— 
with features the CD, let alone cassette, cannot deliver. 
Reversing the video/audio ratio of information encoded 
on a DVD-Video, DVD-Audio delivers 24-bit, 96kHz 
audio on the same disc in enveloping, engrossing 5.1-
channel surround sound. Should the content creator 
prefer stereo, the DVD-A can deliver an astonishing 
192kHz sampling rate, a realism leaving its predecessor 
in the distant past. 

"I think the biggest benefit is surround sound," says 
Los Angeles—based mastering engineer Stephen Mar-
cussen. " It's like flipping a switch when you play the dif-
ference between stereo and surround for people. I do 
that quite a bit, too, because I sit in a room where I can. 
People walk in and see the five speakers and say, `Can I 
hear that?' The one thing I walk away with every time is 

that people are just blown away by 5.1." 
DVD-Audio is even more than advanced resolution and 

surround sound. The 4.7 gigabyte disc has room for all 
kinds of additional graphical content, such as liner notes, 
discographies, biographies, still photos, interviews and 
even music videos. While many lamented losing the space 
for art or photography on the 12x12-inch LP jacket, 
DVD-Audio far surpasses that format's ability to convey 
added content, allowing a multimedia package in which 
sound, picture and video converge. With capacity to pres-
ent a kind of coffee-table book come to life, DVD-Audio's 
limits exist solely in the minds of its creators. 
Like DVD-Video, the burgeoning DVD-Audio format 

has brought increased demand to the production indus-
try, offsetting, in part, declining CD sales and creating a 
demand for authoring services. For studios, mix engi-
neers and mastering engineers with the necessary equip-
ment and skills, there are good times in store. 
Members of the DVD Entertainment Group (DEG), a 

consortium of consumer-electronics manufacturers, record 
labels and film studios, as well as authoring, compression, 
replicating and packaging companies, are understandably 
bullish on the future of DVD-A, citing a wealth of evidence 
to support their optimism. "The DVD-Audio format is 
actively supported by many companies," says Yale Fujim, 
VP technology, Matsushita Media & Entertainment Busi-
ness Development Unit. "We, as a group, started joint 

Continued on page 51 
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Hardware's Leading Role 
Continuing to make its mark at retail, DVD-Audio has 

more players available than ever before. 
BY STEVE TRAIMAN 

Inside a Hummer: Panasonic's DVD-A demo 

I
I DVD-Audio is to make a sig-
ni ficant mark this year at 
retail, the DVD Entertain-
ment Group (DEG) will have 
to play an active role, similar 

to %% hat the Compact Disc Group 
did 20 years ago for the launch 
and rapid adoption of the CD. 
Representing leading consumer-
electronics manufacturers and 
major music companies, the DEG 
is a partnership platform for 
hardware and content providers 
to market all forms of music on 
DVD, including DVD-A. 
"With 1 million dedicated 

DVD-Audio players in the U.S. 
market as of early this year, the 
stage is ripe for music companies 
to release and market an increas-
ing array of DVD-A titles," says 
Amy Jo Donner, DEG executive 
director. " Under our umbrella, 

music companies and hardware 
manufacturers are working 
together to market DVD-A to 
music enthusiasts and DVD 
lovers alike." 
For Dolby Labs, senior manag-

er Craig Eggers acknowledges 
that only the million-plus "dedi-
cated" DVD-A players that can 
"read" the MLP (Meridien Loss-
less Packing) layer, technology 
licensed from Dolby Labs—which 
delivers the highest sample rate— 
can play back the highest-resolution 
DVD-A. 
"However," Eggers emphasizes, 

"about 50 million DVD-Video 
players and 25 million PlayStation 
2 and Microsoft Xbox game con-
soles [in the U.S.] will play virtually 
all DVD-Audio titles with sound 
reproduction of significantly higher 
quality than the same CD album. 

Once anyone hears true DVD-A in 
a surround-sound environment in 
the home or in a car, it's hard to go 
back to a stereo CD." Dolby's 
DVD-A sampler is being used by 
more retailers and also by the rap-
idly expanding number of hard-
ware suppliers. 

AUTO IS KEY ARENA 
John Beug, Warner Strategic 

Marketing senior VP, DEG chair-
man and head of the DVD-Audio 
hardware sub-group, says, "The 
real arena for DVD-Audio is auto 
manufacturers, where the domes-
tic 'big three' [GM, Ford and 
Daimler-Chrysler] have had 
repeated demos and are consid-
ering the new sound as standard 
equipment in some high-end 
2004 models." 

Continued on page 54 
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promotional efforts last su minci 
by holding seminars in New York, 
L.A. and London." 
"We've got a lot of momen-

tum," agrees John Trickett, chair-
man and CEO of the 5.1 Enter-
tainment Group, a leader in 
DVD-Audio production. "The 

From top:5.1's Trickett, AIX's Waldrep 

last six months have really 
proved to be a watershed time for 
the format. As an industry, we hit 
the critical mass of content being 
out in the marketplace, with a 
combination of day-and-date 
with current artists, and also cat-
alog. That's triggered a couple of 
things. One, there's been a sig-
nificant interest at retail. Two, we 
have a lot of interest from the 
hardware manufacturers. There's 
a number of coalitions working 
currently where it's really un-
precedented, the level of cooper-

ation between labels and hard-
ware manufacturers. People are 
speaking with one voice about the 
format, which we couldn't say a 
year ago. Everybody's feeling it. 
On top of that, sales are up, 
which is good." 

GET THE WORD OUT 
lis been a long tune coining, to 

be frank. At DVD-Video's intro-
duction, anticipation was fevered 
in the audio-production industry, 
and many recording studios 
invested in infrastructure while 
engineers absorbed whatever they 
could about multichannel mixing. 
Like the collective psychosis of the 
dot-corn era with which it coin-
cided, though, expectations of 
DVD-Audio's breakthrough to the 
mainstream were, initially, unre-
alistic. One holiday season after 
another passed, with DVD-A hov-
ering under consumers' radar. 
That will change, its propo-

nents assert, as the word gets out, 
through the continued efforts of 
the DEG's membership. David 
DelGrosso, a tireless advocate of 
the format from Digital Theater 
Systems (DTS), states, "To spread 
the word to a wider audience, 
DTS is currently placing several 
print ads promoting the Frank 
Zappa title [Halloween, recorded 
live in New York City, 1978] in 
music collectors' magazines, 
organizing direct media inter-
views with our most popular 
artists and mixing engineers, 
arranging for several artist 
appearances and in-store promos 
at high-visibility retail locations, 
producing a 10-song DVD-A 
sampler disc that will be widely 
distributed for retail demonstra-
tions, and broadening our audi-
ence by producing contemporary 
stars, including Insane Clown 
Posse and Everclear." 
"We're going to have signage in 

the stores for consumers so they 
understand where this is," says 
Donna Beadle, spokesperson for 
the 548-strong Best Buy chain, 
"and some educational pieces in 
our inserts in the upcoming 
months. We feel that, once consumers 

Continued on page 52 

Schwa re Scoop 
Many companies—including four of the majors—are 
now committed to the format, with the collective 

number of titles soon approaching 1,000. 

I
t's a sunny, late-suininei attei - 
noon in Hollywood. In a 
dark, cozy suite at Future Disc 
Systems, mastering engineer 
Steve Hall grants a visitor a 

preview of an upcoming release 
slated for the DVD-Audio format. 
Though the 5.1-channel mix has 
been created from 36-
year-old master record-
ings, it is as if the musi-
cians are present in the 
room, all around the lis-
tener. 
The Beach Boys' Pet 

Sounds obliterated the 
boundaries within which 
all preceding pop music 
resided. Though it wasn't 
initially well-received in 
the U.S., today it is hailed 
as a classic. Heard on the 
high-resolution, surround-
sound format of DVD-
Audio, however, it is more 
akin to a religious experience. 
"God Only Knows," in fact, with 
swelling vocal harmonies at its 
crescendo, literally surrounds the 
listener, providing an emotional 
experience that multichannel 
music's predecessor, stereo—let 
alone mono—could never deliver. 
This summer, appropriately, 

that experience can be enjoyed by 
everyone, as EMI has scheduled 
the Pet Sounds DVD-A release for 
July 22. Packed with features-
5.1-channel, stereo and mono 
mixes; bonus audio tracks; an 
EPK; promo film; new liner notes; 
track-by-track notes; discography; 
and "Sloop John B" video—Pet 
Sounds could well become a bench-
mark by which future DVD-Audio 
titles will be measured. It is that 
versatile nature—the 'V' in DVD, 
after all—which makes this format 

so compelling. 
One by one, artists are discov-

ering surround sound and the 
quantum leap from the 16-bit, 
44.1kHz CD standard to the 24-
bit, 96kHz resolution of DVD-
Audio. Labels, of course, are like-
wise looking to the format for 

Packed with features: the Beach Boys' Pet Sounds 

both new and catalog releases. 
Approximately 500 titles—and 
counting—are now available. 

GREATER COMMITMENT 
Among the nany companies 

now releasing DVD-Audio titles, 
none has demonstrated a greater 
commitment to the format than 
the 5.1 Entertainment Group, 
through its Silverline, immer-
gent, Electromatrix and My-
utopia labels. Since the release of 
the first commercial DVD-A title, 
Swingin' for the Fences, by Big Phat 
Band (Silverline) in 2000, Silver-
line and 5.1 Entertainment's 
other labels have developed and 
released music representing all 
genres spanning many decades. 
Through an agreement with 
Sanctuary Records, 5.1 is also 
licensing content to remix in sur-

round for DVD-A release. 
Existing titles include Bob Mar-

ley & the Wailers' The Best of the 
Early Years and Soul Rebel, Curtis 
Mayfield's Live al Ronnie Scott's, 
Dishwalla's Opaline, the Dizzy 
Gillespie compilatiim .11(//rix and, 
recently, Ministry's Animosilisomina, 

though that sampling 
barely scratches the sur-
face of available artists 
from which to choose. 
Check www. 5pointl.net 
for upcoming releases 
from all of the company's 
labels. 
Another innovation 

from 5.1 Entertainment: 
the Inside the Music series, 
featuring compilations 
such as Classic Country, 
Classic Jazz and Women on 
Top. Most recently, Sil-
verline launched the 
From the Front Row...Live 

series, 40 DVD-Audios showcas-
ing classic performances by such 
artists as Iggy Pop, David Crosby, 
Jerry Lee Lewis, Foghat, Hum-
ble Pie, Kansas and Pat Benatar. 
The Warner Music Group 

(WMG) holds the distinction of 
being the first major to support 
DVD-Audio and offers a diverse 
sampling of both new releases by 
artists and its considerable cata-
log. A few highlights include 
some of the most high-profile 
releases ever, remixed in 5.1-
channel surround sound by the 
audio-production community's 
top professionals. 
Among the DVD-A titles offered 

by WMG are Fleetwood Mac's 
Rumours and the Eagles' Hotel 
California. Like the 5.1 Entertain-
ment Group, WMG's DVD-Audio 

Continued on page 52 
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releases also cover a great breadth 
of both genre and era. Beethoven's 
Svmphonys Nos. 1-9 live in glorious 
i4-bit, 96kHz 5.1-channel sur-
round sound on six discs, all fea-
turing the Berliner Staatskapelle 
conducted by Daniel Barenboim. 
So does Alanis Morissette's Under 
Rug Swept, Barenaked Ladies' 
Maroon, Missy Elliott's Miss E... So 
Addictive and Eric Clapton's Reptile 
and his collaboration with B.B. 
King, Riding With the King. 
WMG has also remixed and 

presented on the DVD-Audio 
format classics such as Neil 
Young's Harvest, George Benson's 
Breezin', L.A. Woman by the Doors 

and, under the supervision of 
surround-sound enthusiast Mick-
ey Hart, the Grateful Dead's 
American Beauty and Workingman's 
Dead. A list of current and up-
coming releases can be found at 
www.clvdaudiopreview.com. 

MORE SUPPORTERS 
D I liitertamment has also 

been a leader in multichannel 
audio, through its motion-
picture, home theater, car audio, 
PC and game-console products. 
DTS has licensed many record-
ings for surround-sound remix 
and presentation on DVD-
Audio, with recent releases such 
as Peace Sells, But Who's Buying by 
Megadeth, Insane Clown Posse's 
The Wraith: Shangri-La and 

Supernatural Santana Marooned: Barenaked Ladies 

Queen's The Game. DTS is also 
responsible for DVD-Audio's 
most high-profile release to date, 
Queen's A Night at the Opera, and 
on May 20 will add Everclear's 
So Much for the Afterglow to the 
mix. 
AIX Records is another fervent 

supporter of the format, offering 

OFFERING 

DVD-AUDIO * DVD-VIDEO 

5.1 SURROUND SOUND MIXING 

MENU DESIGN * AUTHORING 

* DVD MANAGEMENT * 

releases of classical, jazz and other 
genres created from new record-
ings, offering a degree of fidelity 
audiophiles find dazzling. AIX, 
notes president and chief engi-
neer Mark Waldrep, also packs 
bonus content on its two-sided 
DVD-Audio/Video discs, includ-
ing interviews, photo galleries 
and session footage. Truly the 
stuff of convergence. Check 
www.aixrecords.com for current 
and upcoming releases. 
Four of the five majors are now 

backing DVD-Audio. BMG has 
announced its next four titles: the 
14-times platinum Supernatural 
and its follow-up, Shaman, by San-
tana, and Szafacing and Mirrorball 
by Sarah McLachlan. BMG's first 
foray into DVD-Audio came with 
another multiplatinum release, 
Elvis: 30 #1 Hits. Most recently, 
the Universal Music Group 
announced a commitment to 
DVD-Audio, scheduling 20 to-be-

announced titles for the second 
half of 2003, comprised of both 
current and catalog recordings. 
As with nearly all existing DVD-
Audios, look for plenty of bonus 
content on these discs, too. 
Outside of the majors and the 

5.1 Entertainment Group, a host 
of audiophile labels are, not sur-
prisingly, firmly behind the for-
mat, among them Chesky, Hi-Res 
Music, Telarc, Classic Records, 
American Gramophone, Hodie 
and Image Entertainment. Expect 
to hear high-resolution, surround-
sound mixes of artists as diverse as 
Beethoven and Joe Henry, the 
Moscow State Symphony Orches-
tra and Swag, Bob Mould and 
Bach. If these releases haven't 
made it to retail yet, surf the Web 
for these boutique labels' new and 
existing titles. 
And, speaking of surfing, EMI 

will follow Pet Sounds with the 
Beach Boys' Sulf 's up, along with 
Bonnie Raitt's 1989 masterpiece, 
Nick of Time—this is in addition to 
already-released DVD-Audios of 
Al Green's Greatest Hits, R.E.M.'s 
Document, the Band's Music From 
Big Pink and Crowded House, 
among others. As the number of 
titles approaches 1,000—a mile-
stone that may be reached this 
year—there is surely something 
for everyone on this remarkable 
format. —C.W 

POISED FOR SUCCESS 
Continued from pig e 51 

become educated about the prod-
uct, they will be interested in pur-
chasing it." 
While CD sales continue to 

decline amid rampant, unabated 
piracy, the time is right for a for-
mat that delivers resolution expo-
nentially transcending that of the 
CD, let alone the worse-than-CD 
MP3. Because of its high sampling 
rate, an MP3 copy is impossible, 
and the format itself is exceed-
ingly difficult to copy. " Realisti-
cally, the DVD-Audio format 
alone cannot create an abrupt end 
to the digital 'ripping' disease that 
is eating away at the health of this 
industry," says DelGrosso. "But it 
is indeed `copy protected' and 
represents an excellent step in the 
right direction." 

"If I'm going to introduce a new 
format," says Mark Waldrep, pres-
ident and chief engineer of AIX 
Records, "my passion is: Let's give 
everything but the kitchen sink to 
somebody for $25, and give them 
a reason—both from an audio/ 
video and integrated entertain-
ment experience—to adopt a new 
format." AIX's Nitty Gritty Surround 
DVD-Audio took best of show and 
best additional features honors at 
the First Annual Surround Music 
Awards, held in Beverly Hills, last 
December. 

Can there be a better environ-
ment in which to listen to DVD-
Audio than the car? Being captive 
in a small space has never been so 
good, if that space is equipped with 
a DVD-A player and 5.1-channel 
speaker array. Elliot Scheiner, a 
leading surround-sound mix 
engineer, has lent his name and 
know-how to Panasonic, which will 
introduce the result as a factory-
installed, standard feature in a 
high-end car manufacturer's 2004 
model in September. " It's exactly 
what we needed so people don't 
have to think about it," says 
Scheiner. " It's included in the 
price, and it's amazing sounding." 
Included in the price of a 

DVD-Audio—which many labels 
have cut to that of a CD—is enough 
value to keep anyone happy. 
"DVD-A works on many fronts," 

summarizes a Warner Music 
Group spokesperson, the first 
major to support the format. 
"First of all, it offers a superior lis-
tening experience with advanced 
resolution, multichannel audio. 
Second, DVD-Audio can include 
such features as video footage, still 
images and photos, lyrics and Web 
links. Third, Warner Music Group 
DVD-A discs will play Dolby Digi-
tal sound on existing DVD-Video 
players, and therefore consumers 
are not required to purchase new 
hardware to enjoy the benefits of 
the format." al 
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KWIC, -4%.‘» IC, 
AVAILABLE HARDWARE 

He also points to Panasonic's 
leading role as the first to supply 
a mobile DVD-A unit for the 
aftermarket about three years 
ago. Other active members of the 
DVD-A hardware group include 
Funai, JVC, Pioneer, Thomson, 
Toshiba and Panasonic Con-
sumer Electronics. 
At the March NARM convention 

in Orlando, in conjunction with a 
DVD-A panel presentation, Pana-
sonic Automotive Systems Co. of 
America (PASCA) demonstrated a 
6-disc, in-dash, DVD-A changer 
being developed on an OEM (orig-
inal equipment manufacturer) basis 
for a number of auto companies. 

"At least one will offer the unit 
built to its specs in a luxury model 
this fall," confirms Tom Dunn, 
PASCA director of marketing, 
planning and development. 

Dolby Labs' Eggers Best Buy's Pagano Key player: Beug 

"Everyone who sat in the demo 
Hummer was blown away by the 
sound and playback environment, 
including retailers and label 
execs," he adds. One panelist, Best 
Buy music-trend senior VP Joe 
Pagano, emphasized, "It's very sig-
nificant that the auto manufactur-
ers are adopting DVD-A this year, 
as their impact was instrumental 
in consumer adoption of both the 
cassette and the CD." 

MANY DVD-A DEMOS 
At the Januar) Colitinter Elec-

tronics Show (CES) in Las Vegas, 
a trio of new dedicated DVD-A 
mobile players was demonstrated. 
Pioneer's AVH-P7500DVD will 
offer DVD-A playback plus what is 
claimed as an industry first, a 
multi-channel audio equalizer for 
the car; Kenwood's Excelon KVT-
915 DVD is an in-dash, touch-
screen receiver with MLP; and 
Delphi's Delco Electronics Systems, 
a major auto OEM, previewed a 
Premium Audio System with 
DVD-A playback, a 14-channel 
amplifier and subwoofer and a 
rear-seat entertainment system 
with DVD-Video. 
"DVD-A is the future of audio 

reproduction," says Delphi busi-
ness line executive Dr. Robert 
Schumacher. 

In addition to the trio of mobile 
demos, about 30 other true DVD-
Audio models due later this year 
were demonstrated by some 17 
vendors, with prices ranging 
from about $ 150 to $ 8,000. A 
growing number are "universal" 
models. All prices are MSRP 
(manufacturer's suggested retail 
price), except where noted. 
J VC, Panasonic and Pioneer 

previewed the broadest array of 
DVD-A products. JVC has four 
tabletop DVD-A models: XV-
SA602SL and XV-SA600BK single-
disc players at $299.95, and two 7-
disc carousel units with play and 
exchange, XV-FA902SL and XV-
FA900BK, both $349.95. There's 
also the JVC DVD-A Home The-
atre in a Box ( HTIB), DS-
TP770DVD, at $770, with a 7-disc 
progressive scan changer, A/V con-
trol receiver and a five-speaker 
surround-sound system. Pana-
sonic has the DVD-LX9 Palm 

I heatei portable DVD player; two 
home decks, the single-play DVD-
S55 at $ 129.95 and the 5-disc 
changer DVD-F855 at $ 149.95; 
and five integrated HTIB solu-
tions with DVD-A playback, the 
SC-DP1 DVD Music System, 
$249.95; SC-MT1 Super Compact 
Home Theater, $399.95; SC-
DT310 Digital DVD Micro Sys-
tem, $699.95; SC-HT900 Super 
Slim 5-DVD Changer, $499.95; 
and SC-ST1 Home Theater Sys-
tem for Plasma TV, $999.95. 
Pioneer has a trio of new uni-

versal DVD-A models: the DV-
563A single disc player at $270, 
and two HTIB systems, the 
HTD-630DV and HTD-530DV, 
both with progressive scan DVD 
playback, DTS-ES/DD-EX and 
Pro Logic II decoding, the step-
up 630-DV using wireless sur-
round channel speakers. 
Other universal DVD-A units 

include the Denon DVD-2900 at 
$999, its first universal player; the 
Lexicon RT-10 at $3,495; the 
Onkyo DV-SP800; and TEAC's 
Esoteric line launches in the U.S. 
this spring, including the DV-50 
at $6,000 to $8,000, with multi-
channel DVD-A playback. Linn 
Unidisk 1.1 incorporates the 
Vibratto DVD chip from ESS 
Technology for DVD-Audio and 

DVD-Video playback and offers 
this technology to other high-end 
and mid-range audio manufactur-
ers. For the mass market, Zenith 
has its first DVD-A models, the 
DVB318 player at $200, a step-up 
from the DVB317 at $ 150. 
A number of smaller manufac-

turers with excellent reputations for 
home A/V products are adding new 
DVD-A models, all with progressive 
scan video output. Included are the 
Adcom GDV-850 with DVD-A 
high-res stereo/multi-channel play-
back; the Arcam DiVA DV89, an 
upgrade of the DiVA DV88Plus, the 
world's first 625p progressive scan 
region two-DVD platform; the 
Aspire Digital AD-6000; and the 
CyberHome DVD 325/425. 
Lafayette Electronics has the 

LFDV969 ultra-slim player, and its 
LFDV937 DVD home-theater sys-
tem includes an AM/FM digital 
tuner and built-in amplifier; the 
McIntosh Laboratory MVP851 

has high-res 54MHz 12-bit video 
processing, 192kHz 24-bit audio 
decoding and multi-channel audio 
playback, including DVD-A; and 
Meridian's 800 DVD-A/V player is 
claimed as the world's first to sup-
port HDMI, with VEll (DVI) and 
VE12 (HDMI) upgrade cards, 
each $ 1,250. 
Noting that the Warner Music 

Group (WMG) is a leading sup-
plier of DVD-A titles, Beug 
emphasizes, "Another priority is 
to get the other [major] labels to 
come out with more new and cat-
alog releases." He welcomed the 
recent commitment from the 
Universal Music Group to an 
ongoing DVD-A program world-
wide, starting with 20 U.S. releases 
in the second half of 2003. 
He acknowledges that WMG is 

working on some possible "razor 
and blades" promotions for later 
this year, pointing to the success 
of Warner Home Video's DVD-
Video campaigns several years 
ago with major hardware ven-
dors and retail chains, offering a 
free DVD and discount coupon 
books with a specific player pur-
chase. Panasonic and Pioneer 
have tested a few such programs, 
but an industry-wide promotion 
is seen as a vital part of a major 
education campaign. • 
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1 1 

?erg NUMBER 1 5 Weeks At Number 1 

CHARLOTTE'S WEB 2: WILBUR'S GREAT ADVENTURE 
PARAMOUNT HOME ENTERTAINMENT 871843 

2002 14.95 

2 3 RUGRATS EASTER 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 8118, 

2002 12.95 

3 5 HERE COMES PETER COTTONTAIL 
SONY WONDER/SONY MUSIC ENTERTAINMENT 54187 

1971 9.98 

4 6 MEET STRAWBERRY SHORTCAKE 
DIC ENTERTAINMENT/FOXVIDEO 2006931 

2003 12.98 

5 2 BABY NEPTUNE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30172 

2003 14.95 

6 9 SPRING FOR STRAWBERRY SHORTCAKE 
oic ENTERTAINMENT/FOXVIDEO 2847556 

2003 12.98 

7 4 BOB THE BUILDER: THE KNIGHTS OF FIX-A-LOT 
HIT ENTERTAINMENT 24106 

2003 14.99 

8 7 BARNEY'S READ WITH ME DANCE WITH ME 
HIT ENTERTAINMENT 2080 

2003 14.95 

9 CASTLE IN THE SKY 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 12723 

1986 19.99 

10 18 EGGS-TFtAORDINARY ADVENTURE 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 37852 

2003 14.95 

11 8 SCOOBY-D00 AND THE LEGEND OF THE VAMPIRE 
WARNER FAMILY ENTERTAINMENT WARNER HOME VIDEO 1930 

2003 19.95 

12 11 101 DALMATIANS II: PATCH'S LONDON ADVENTURE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT n971 

2003 26.95 

13 12 SPONGEBOB: THE SPONGE WHO COULD FLY 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875603 

2003 12.95 

14 10 IT'S THE EASTER BEAGLE, CHARUE BROWN 
PARAMOUNT HOME ENTERTAINMENT 837413 

1974 12.95 

15 20 AN EASTER BUNNY ADVENTURE 
SONY WONDER/SONY MUSIC ENTERTAINMENT 51456 

2003 9.95 

16 13 SESAME STREET: ZOE'S DANCE MOVES 
SONY WONDER/SONY MUSIC ENTERTAINMENT 50200 

2003 12.95 

17 14 THOMAS THE TANK: PERCY'S CHOCOLATE CRUNCH 
ANCHOR BAY ENTERTAINMENT 13291 

2003 12.95 

18 23 BIKINI BOTTOM BASH 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875143 

2003 12.95 

19 17 DORAS MAP ADVENTURES 
NICKELODEON VIDE DPARAMOUNT HOME ENTERTAINMENT 879143 

2003 12.95 

20 15 BELLE'S MAGICAL WORLD 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61934 

1997 2299 

21 25 DORA THE EXPLORER: WISH ON A STAR 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 871673 

2001 12.95 

22 BLUE'S BIG BAND 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875463 

2003 9.95 

23 22 SCOOBY-D00 MEETS BATMAN 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 1975 

2002 14.95 

24 ELMO'S WORLD: SPRINGTIME FUN 
SONY WONDER/SONY MUSIC ENTERTAINMENT 51181 

2002 12.99 

25 SEA STORIES 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875623 

2002 12.95 

Billboard RECREATIONAL SPORTS TM meml° 
àn. 

e 
tn 

Sales data compiled by b e Nielsen 

VideoScan 

TITLE PROGRAM SUPPLIER SUPPLIER & NUMBER 

u 

o_ 

'','_:' NUMBER 1 ie I Week At Number 1 
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THE METHOD PILATES: TARGET SPECIFICS CURRENT WELLNESS 840 12.98 
1 

LESLIE SANSONE: SUPER FAT BURNING GOODTIMES HOME VIDEO 530210 9.95 

1 LESLIE SANSONE: HIGH CALORIE BURN GOODTIMES HOME VIDEO 430210 995 

. 2 PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 9.99 
5 CRUNCH: PICK YOUR SPOT PILATES ANCHOR RAY ENTERTAINMENT 12273 9.95 

7 METHOD-ALI IN ONE CURRENT WELLNESS 906 12 98 
6 LESLIE SANSONE: GET UP & GET STARTED GOODTIMES HOME VIDEO 330210 995 
8 LESLIE SANSONE: WALK THE WALK GOODTIMES HOME VIDEO 1790 2498 

11 PILATES: BEGINNING MAT WORKOUT GAIAM VIDEO 1231 1498 
16 DARRIN'S DANCE GROOVES VENTURA DISTRIBUTION 10499 14.98 

12 TARGET TONING WORKOUT-ABS OF STEEL WARNER HOME VIDEO 51368 995 
10 DENISE AUSTIN: MAT WORKOUT BASED ON THE WORK OF J.H. PRATES ARTISAN HOME ENTERTAINMENT 10152 1498 

9 LESLIE SANSONE: WALK AWAY THE POUNDS GOODTIMES HOME VIDEO n114 12 95 

' 13 THE METHOD PILAUS: PRECISION TONING CURRENT WELLNESS 572 12.98 

15 THE CRUNCH: TAE BOXING WORKOUTS ANCHOR BAY ENTERTAINMENT 10813 14 98 
17 FIRM PARTS: SCULPTED BUNS, HIPS & THIGHS GODOY/MEO HOME VIDEO 20156 995 

e 14 FIRM: BODY SCULPTING SYSTEM GOODTIMES HOME VIDEO 2210 995 

18 PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61294 19.98 

SLIM DOWN-BELLYDANCE FITNESS FOR BEGINNERS OOLDHILL HOME VIDEO 379 1498 
20 BELLYDANCE FITNESS WORKOUT: HIP HOP FOR FITNESS GOLDHILL HOME VIDEO 705 14.95 

• IRMA gold certification for sale of 125,000 unrts or a dollar volume of 59 million at retad for theanically released programs, 25,000 units and SI 
million at suggested retad for nontheatical tides. IRMA platinum certification for sale of 250,010 units orado/lar volume of $18 million at retail fis 
theatrically released programs, Sr 50,000 units or $2 million at suggested retail for nontheanical titles. 02003, VNU Business Media, Inc. anc 
Nielsen VideoScan Inc. All nghts reserved. 

HOME VMI 
'Cheers,' Frasier' 
Come To DVD 

BY JILL KIPNIS 

LOS ANGELES-At a time when TV 
series on DVD are consistently racking 
up strong sales, Paramount Home 
Entertainment expects that consumers 
will flock to the four-disc DVD sets of 
Cheers: The Complete First Season and 
Frasier: The Complete First Season. 
which arrive May 20 for $49.99 each. 

The DVD set of The Simpsons: The 
Complete First Season sold more than 
1 million units in 2001 (Billboard. 
June 22, 2002), according to Twenti-
eth Century Fox Home Entertain-
ment. More recently, The Osbournes: 
The Complete First Season has sold 
more than 500,000 units since its 
March 4 release, according to Mira-
max Home Entertainment. 

Because of Cheers' and Frasier's 
impressive critical acclaim-the series 
have won a combined 55 Emmy 

Awards and 
nine Golden 
Globe Awards 
-Paramount 
has high ex-
pectations. Its 
senior VP of 
marketing, 
Michael Arkin, 
says, "These are 
two of the most-
beloved series 
in the past 20 

years. We have consistently gotten e-
mails and letters asking when these 
two franchises are coming to DVD." 

Retailers are also expressing inter-
est in the projects. Cynthia Lin. 
spokeswoman for the Brisbane, Calif.-
based walmart.com, expects that both 
sets "will be strong releases, given the 
popularity of the shows." 
The Cheers collection includes 

such extras as a new interview with 
series star Ted Danson (who played the 
character of Sam Malone), three fea-
turettes, and a trivia game. 

Danson says he loves that the first 
season " is now available in another 
form. The show meant so much to me 
and continues to mean so much in my 
life." He believes that one of the main 
reasons the series became such a quick 
hit with fans and stayed challenging for 
its cast is because it focused on "come-
dy that comes out of human sadness. 
Sam Malone is somebody who is won-
derfully full of himself and behaves like 
he's God's gift to womankind, and yet 
he is a wonderfully sad and lonely man." 

Cheers alumnus Kelsey Grammar 
spun his Cheers character, Dr. Frasier 
Crane, into the successful series Frasier. 
The first season is presented on the 
DVD set along with such extras as a 
pilot-episode commentary by executive 
producer/creators Peter Casey and 
David Lee, a "making-of" feature, and 
a production design featurette. 
Paramount will promote both 

projects with advertisements on TV 
Land, Nick@Nite, E!, and Lifetime, 
as well as in People, TV Guide, and 
American Profile. 
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THE NEW BREED ',J,FFISCrIPF VIDEO uNNERSAL MUSIC 8 VIDEO 01ST 000106 50 Cent 19.95 DVD/CD 

THE BEATLES ANTHOLOGY .APITOL VIDEO 90190 The Beatles 149.95/69.95 

3 3 LIVE IN NEW ORLEANS • ' BLUE NOTE/EMI HOME VIDEO 90427 Norah Jones 14.95 DVD 

JOSH GROBAN IN CONCERT • WARNER REPRISE VIDEO 18413 Josh Groban 27.98 CD/DVD 

AUSTRALIAN HOMECOMING SPRI% HOUSE V10E0040%0411 Mr GROUP 44510 Gaither Vocal Band 29.95/24.95 

AN EVENING WITH THE DIXIE CHICKS • ' CIXIAIMAUSVIOEDUM music murmurs= Dixie Chicks 14.95/19.95 

I AM TRYING TO BREAK YOUR HEART PLIXIMUSIC 007 Wilco 19.95/24.95 

I 40 HEAVEN ,- ,,- DM GROOM« Bill & Gloria Gaither And Their Homecoming Friends 29.95/24.95 

GOING HOME SPYING HOUSE VIDEO cnRoair Der GROUP WV Bill & Gloria Gaither Md Their Homecoming Friends 29.95/24.95 

10 SECRET WORLD UVE GEFFEN HOME VIDEO/UNIVERSAL MUSIC& VIDEO DIST 493591 Peter Gabriel 24.95/19.95 

i 11 8 FOR THE LAST TIME: UVE FROM THE ASTRODOME • mcmistemeDaleineCtlINSMOKIDST:Za, George Strad 19.95 DVD 

12 7 ANY GIVEN THURSDAY • COLUMBIA muse vaorsonn music ENŒRTNNMENT 55315 John Mayer 14.95/19.95 

13 16 UVE IN CONCERT HBO HOME VIDEO/WARNER MUSIC VISIONANARNER HOME VIDEO 91653 Cher 19.98/24.98 

14 11 HEU. FREEZES OVER • ° GEFFEN HOME VIDEO/UNNERSAL MUSIC 8 VIDEO DIST »48 Eagles 24.95/24.99 

15 9 MTV UNPLUGGED V2.0 VAGMNT 378 Dashboard Confessional 18.99 CD/DVD 

16 12 LA HISTORIA EMI LATIN VIDEO 1)3319 Intocable 14.98 CD/DVD 

17 HT HEBIOM OK IM RIM MEE Ha pieratiwoourzi We 916Cira We kel Ther lionecunng free 29.95/21.97 

i8 GOD BLESS AMERICA - veemasuti 067 gariiii Bill & Gloria GaithwAnd Their Homecoming Friends 29.95/21.97 

19 14 EVERY BREATH YOU TAKE A&M VIDEO 3640 The Police 19.95/19.95 

20 18 LETS GB' LOUD • EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT M137 Jennifer Lopez 14.95/19.95 

21 13 GLOBAL MUTE 9201 Paul Van Dyk 19.98 CO/OVO 

22 17 BACK IN THE U.S. UVE 2002 • ' CAPITOL VIDEO 77989 Paul McCartney 19.98/24.98 

23 19 THE DANCE • WARNER REPRISE VIDEO 38486 Fleetwood Mac 19.95/24.97 

24 24 DRIVE-THRU RECORDS DRIVE-THRU VIDEO 600813 Various Artists 16.95 DVD 

25 20 UVE AT FOLSOM FIELD, BOULDER, COLORADO • PAWN° se Dave Matthews Band 19.98/24.98 

26 22 DISASTERPIECES A ROADRUNNER VIDEO/UNIVERSAL MUSIC 8 VIDEO DIST 610%7 Slipknot 14.98/24.98 

27 25 A SORTA FAIRYTALE EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 79804 Ton Amos 9.98 DVD 

28 21 VIEW FROM THE VAULT: VOL 4 MONTEREY HOME VIDEO 317972 Grateful Dead 24.95 DVD 

29 31 THE UP IN SMOKE TOUR • ' EAGLE VISION/RED DISTRIBUTION 33001 Various Artists 19.95/23.97 

29 ONE NIGHT ONLY: LIVE A' EAGLE ROCK ENTERTAINMENTIMAGE ENTERTAINMENT 5414 Bee Gees 19.98/24.99 

e 
.31 27 THE BEST OF 1990-2000 INTERSCOPE VIDEO/UNIVERSAL MUSIC 8 VIDEO DIST cast i U2 12.95/19.95 

P32 35 HISTORY ON FILM: VOWME II EPIC MUSIC e0E0SONTIAUSICENTERTNNMENT win Michael Jackson 14.95/19.97 

'i-23 23 

> 

I'M WITH YOU/SK8ER BOI ARISTA RECORDS INCJBMG VIDEO 51024 Avril Lavigne 7.99 DVD 

1,34 15 PLAYIN' AROUND THE WORLD COLUMBIA MUSIC VIDEOSONY MUSIC ENTERTAINMENT 55187 Play 9.95/14.95 

, 35 32 SUPERNATURAL LIVE A ' ARISTA RECORDS INC/BMG VIDEO 15750 Santana 19.95/24.97 

i.36 26 UVE IN CONCERT: THE COME TOGETHER TOUR ESSENTIAL VIDEDZOMBA MDEO 110159 Third Day 19.95 END 

VIDEO GREATEST HITS: HISTORY •' EPIC MUSIC VlDEOSONY MIX EICERTAINMENT 97123 Michael Jackson 14.98/24.98 

LOVERS LIVE • EPIC MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 51204 Sade 14.98/19.98 

28 IT HAD TO BE YOU ... THE GREAT AMERICAN SONGBOOK • JREcernen VIDEO me Rod Stewart 14.95/19.95 

37 LIVE IN HAWAII • EAGLE ROCK ENTERTA1NMENTANARNER HOME VIDEO 37658 Janet Jackson 19.98/24.98 

RIM gold cert fors les 0125,000 routs for video mng es; • RIM gold cut lo, Scies El De, unes for Span 1F videos, . RIDA p aterium cent or 
sa es of 50,000 units for video singles; A RIM platinum cen. for sales of 100,000 unns for SF or LF videos, RISA gold cert. for 25,000 unos for OF or LF 
videos certified peior to April 1, 1991; • RIM platinum cert. for 50,000 units for SF or L F videos certified prior to April 1, 1991. ©2003 VNU Business 
Mcdia, Inc. and Nielsen SoundScan Inc All rights reserved. 
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Billboard Top DvD sALEsT. 
Sales data compiled by N Nielsen 

VideoScan 

TITLE Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

LD 
P a 
cc 

t-) E 
a_ 

NUMBER 1 "?`-',' 2 Weeks At Number 1 

HARRY POTTER AND THE CHAMBER OF SECRETS (PAN & SCAN) Daniel Radcliffe 
WARNER HOME VIDEO 24457 Emma Watson PG 29.95 

HARRY POTIER AND THE CHAMBER OF SECRETS (WIDESCREEN) Daniel Radcliffe 
WARNER HOME VIDEO 23592 Emma Watson PG 29.95 

DRUMUNE (WIDESCREEN) Nick Cannon 
FOXVIDEO Zoe Saldana PG- 13 27.98 

DRUMUNE (PAN & SCAN) Nick Cannon 
FOXVIDEO 2007634 Zoe Saldana PG- 13 27.98 

THE TRANSPORTER Jason Statham 
FOXVIDEO 2007439 PG- 13 27.98 

MIYAZAKI'S SPIRITED AWAY Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 19781 PG 29.99 

3 I MAID IN MANHATTAN (WIDESCREEN) Jennifer Lopez 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6009746 Ralph Fiennes 

PG- 13 27.95  

FAMILY GUY VOLUME ONE Animated 
FOXVIDEO 2006951 NR 49.98 

THE WILD THORNBERRYS MOVIE Animated 
NICKELODEON VIDEO,PARAMOUNT HOME ENTERTAINMENT 339764 PG 29.95 

JACKASS: THE MOVIE (WIDESCREEN) Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 341644 Steve-0 R 29.95 

7 TOY STORY 2 Tom Hanks 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 22337 Tim Allen 

G 
29.99 

29 TOY STORY 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 2235 3 Tom Hanks Tim Allen G 29.95 

JACKASS: THE MOVIE (PAN & SCAN) Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 56614 Steve-O R 29.95 

FRIDAY AFTER NEXT Ice Cube 
NEW LINE HOME ENT ERTAINMENTMARNER HOME VIDEO 6274 Mike Epps R 27.95 

RED DRAGON (WIDESCREEN) Anthony Hopkins 
UNIVERSAL STUDIOS HOME VIDEO 21987 Edward Norton R 2&95 

10 8 MILE (VVIDESCREEN UNCENSORED) Eminem 
UNIVERSAL STUDIOS HOME VIDEO 21981 R 26.95 

CASTLE IN TPIE SKY Animated 
WALT DISNEY HOME ENTERTAINMENT/SUENA F IS TA HUME ENTERTAINMENT 25340 NR 29.99 

12 WHO FRAMED ROGER RABBIT? Bob Hoskins 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24.3te Christopher Lloyd 

PG 2999 

• 
RED DRAGON (COLLECTORS EDITION) Anthony Hopkins 
UNIVERSAL STUDIOS HOME VIDEO 021% Edward Norton 

R 3495 

15 MY BIG FAT GREEK WEDDING Nia Vardalos 
HBO HOME VIDEO/WARNER HOME VIDEO 91993 John Corbett PG 27.95 

14 8 MILE (PAN & SCAN UNCENSORED) Eminem 
UNIVERSAL STUDIOS HOME VIDEO 22739 R 2&95 

KIKI'S DELIVERY SERVICE Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25341 NR 29.99 

23 33 SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 73966 Alan Cumming PG 29.95 

24 13 GHOST SHIP (WIDESCREEN) Julianne Margulies 
WARNER HOME VIDEO 73410 Gabriel Byrne 

R 
27.95 

25 25 INSPECTOR GADGET 2 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 28554 French Stewart G 29.95 

DRAGONBALL GT-BABY: AFFLICTION Animated 
FUNIMATION 14702 NR 24.95 

47 31 SWEET HOME ALABAMA Reese Witherspoon 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 79125 Josh Lucas 

PG- 13 2&95 

r 22 HARRY POTTER AND THE SORCERER'S STONE (WIDESCREEN) 
WARNER HOME VIDEO 22467 Daniel Radcliffe 

Emma Watson PG 2E99  

37 THE MATRIX 
WARNER HOME VIDEO 17737 Keanu Reeves Laurence Fishburne R 24.98 

r THE EMPEROR'S NEW GROOVE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 21617 Animated G 29.99 

i 

31 16 FRIENDS: COMPLETE THIRD SEASON 
WARNER HOME VIDEO 72739 Jennifer Aniston 

Matthew Perry NR 44. 95  

32 THE FOX AND THE HOUND Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 18453 G 29.99 

33 DRAGONBALL GT-BABY: INCUBATION Animated 
FUNIMATION 14712 NR 24.95 

34 1 1 PAID IN FULL Mekhi Phifer 
DIMENSION HOME VIDEO, BUE NA VISTA HOME ENTERTAINMEN I 7E1192 Wood Harris R 29.95 

35 28 HARRY POTTER AND THE SORCERER'S STONE (PAN & SCAN) 
WARNER HOME VIDEO 21331 Daniel Radcliffe 

Emma Watson PG 26.99  

36 20 THE RING (WIDESCREEN) Naomi Watts 
OREAMWORKS HOME ENTERTAINMENT 89980 

PG- 13 26 95 

37 18 GHOST SHIP (PAN & SCAN) 
WARNER HOME VIDEO 23293 Julianna Margulies Gabriel Byrne R 27.U5  

38 LILO & STITCH 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23989 Animated PG 29.95 

39 JONAH-A VEGGIETALES MOVIE Animated 
ARTISAN HOME ENTERTAINMENT 31, G 24.95 

40 AS GOOD AS IT GETS Jack Nicholson 
COLUMBIA TRISTAR HOME ENTERTAINMENT 021705 Helen Hunt PG- 13 I.: 
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Sales data compiled by N Nielsen 

TITLE VideoScan Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers 

1 

,.1-1 -,- NUMBER 1 ite <,-' 2 Weeks At Number 1 

HARRY POTTER AND THE CHAMBER OF SECRETS Daniel Radcliffe 
WARNER HOME VIDEO 23591 Emma Watson 

2002 PG 24.99 

2 DRUMUNE Nick Cannon 
FOXVIDEO 2007615 Zoe Saldana 2002 PG-13 19.98 

3 2 THE WILD THORNBERRYS MOVIE 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 339763 Animated 2002 PG 19.95 

4 MIYAZAKI'S SPIRITED AWAY 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 29762 Animated 2002 PG 19.99 

s INSPECTOR GADGET 2 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25862 French Stewart 2003 G 22.95 

6 4 CHARLOTTE'S WEB 2: VVILBUR'S GREAT ADVENTURE 
PARAMOUNT HOME ENTERTAINMENT 871114 Animated 2002 NR 14.95 

7 SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23965 Alan Cumming 2002 PG 22.95 

8 DRAGONBALL GT-BABY: AFFLICTION (EDITED) 
FUNIMATION 4703 Animated 2003 NR 14.95 

9 11 RUGRATS EASTER 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINME NT 871858 Animated 2002 NR 12.95 

10 10 JONAH-A VEGGIETALES MOVIE 
ARTISAN HOME ENTERTAINMENT 3452 Animated 2002 G 19.95 

11 DRAGONBALL GT-BABY: INCUBATION (EDITED) 
FUNIMATION 4713 Animated 2003 NR 14.95 

12 DRAGONBALL GT-BABY: AFFUCTION (UNEDITED) 
FUNIMATION 4863 Animated 2003 NR 14.95 

13 DRAGONBALL GT-BABY: INCUBATION (UNEDITED) 
FUNIMATION 4873 Animated 2003 NR 14.95 

14 14 HERE COMES PETER COTTONTAIL 
SONY WONDERISONY MUSIC ENTERTAINMENT 54187 Animated 1971 NR 9.98 

15 6 MY BIG FAT GREEK WEDDING Nia Vardalos 
1180 HOME VIDEOMARNER HOME VIDEO 91993 John Corbett 2002 PG 22.95 

16 15 MEET STRAWBERRY SHORTCAKE 
S DIC ENTERTAINMENT/FOXVIDEO 20Œ054 Strawberry Shortcake 2003 NR 12.98 

17 18 LILO & STITCH 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23983 Animated 2002 PG 24.95 

18 20 POKEMON 4E VER 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 29173 Pokemon 2003 NR 19.95 

19 8 BABY NEPTUNE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 30172 Baby Einstein 2003 NR 14.95 

20 17 SWEET HOME ALABAMA Reese Witherspoon 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29150 Josh Lucas 2002 PG-13 22.95 

21 24 SPRING FOR STRAWBERRY SHORTCAKE 
DIC ENTERTAINMENT/FOXVIDEO 2007030 Strawberry Shortcake 2003 NR 12.98 

22 13 BOB THE BUILDER: THE KNIGHTS OF FIX-A-LOT 
HIT ENTERTAINMENT 24106 Bob The Builder 2003 NR 14.99 

23 7 JACKASS: THE MOVIE Johnny Knoxville 
PARAMOUNT HOME ENTERTAINMENT 341643 Steve-0 2002 R 22.95 

24 22 BARNEY'S READ WITH ME DANCE WITH ME 
HIT ENTERTAINMENT Barney 2080 2003 NR 14.95 

25 CASTLE IN THE SKY 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 12723 Animated 1986 NR 19.99 

• RIM gold ceo  for sales of 50,000 anus Or S1 million in sales at suggested retail. • RIM platinum cen. for sales of 100,000 units or e2 million in sales t suggested retell. • 
IRMA gold cerliticallon for a minimum of 125,CCO units or a dollar volume of S9 million at retail for theatrically released programs, or of at least 25,000 units and Si million at 
suggested retad for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retad for the moody released pro-
grams, and of at least 50,000 Units and $2 million at suggested retail for nontheatrical titles. 2003, VNU Business Media, Inc. and Nielsen VideoScan. A I rights reserved. 
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8 

NUMBER 1 -,.1u--- 
DRUMUNE 
, VOIDED 2037625 

1 Week At Number 1 

Nick Cannon 
Zoe Saldana 

pG.13 

" 

HARRY POTTER AND THE CHAMBER OF SECRETS 
WARNER HOME VIDEO 22592 

Daniel Radcliffe 
Emma Watson PG 

THE TRANSPORTER 
FOX//IDEO 2007439 

Jason Statham PG- 13 

MAID IN MANHATTAN 
COLUMBIA TRISTAR HOME ENTERTAINMENT 609748 

Jennifer Lopez 
Ralph Fiennes 

PG- 13 

RED DRAGON 
UNIVERSAL STUDIOS HOME VIDEO 21987 

Anthony Hopkins 
Edward Norton 

R 

6 GHOST SHIP 
WARNER HOME VIDEO 23410 

Julianne Margulies 
Gabriel Byrne R  

7 THE RING 
DRFAMWORKS HOME ENTERTAINMENT 89960 

Naomi Watts PG-13 

8 6 8 MILE 
UNIVERSAL STUDIOS HOME VIDEO 21981 

Eminem R 

9 5 JACKASS: THE MOVIE 
PARAMOUNT HOME ENTERTAINMENT 341644 

Johnny Knoxville 
Steve-0 

R 

10 
_ 

FRIDAY AFTER NEXT 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 6274 

Ice Cube 
Mike Epps 

R 
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NUMBER 1 
DRUMUNE 
, . IDEO 7037615 

',e,'- 1 Week At Number 1 

Nick Cannon 
Zoe Saldana 

RG-13 

• 

HARRY POTTER AND THE CHAMBER OF SECRETS 
WARNER HOME VIDEO 23591 

Daniel Radcliffe 
Emma Watson PG 

• 
THE TRANSPORTER 
FOX//IDEO 2007429 

Jason Statham RG-13 

MAID IN MANHATTAN 
COLUMBIA TRISTAR HOME ENTERTAINMENT 609748 

Jennifer Lopez 
Ralph Fiennes 

FFG13 

3 RED DRAGON 
UNIVERSAL STUDIOS HOME VIDEO 21981 

Anthony Hopkins 
Edward Norton 

R 

6 GHOST SHIP 
WARNER HOME VIDEO 23793 

Julianne Margulies 
Gabriel Byrne 

D ., 

6 JACKASS: THE MOVIE 
PARAMOUNT HOME ENTERTAINMENT 341643 

Johnny Knoxville 
Steve-0 

R 

9 I-SPY 
COLUMBIA TRISTAR HOME ENTERTAINMENT 608706 

Eddie Murphy 
Owen Wilson 

PG-13 

THE RING 
DREAMWORKS HOME ENTERTAINMENT 89980 

Naomi Watts PG- 13 

10 5 8 MILE 
UNIVERSAL STUDIOS HOME VIDEO 61360 

Eminem R 
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PRO AUDIO 

MD Labs Champions DVD-A 
BY CHRISTOPHER WALSH 

As its name suggests, DVD Labs has 
emerged as a leader in the evolution of 
DVD-Audio (DVD-A) discs. As the high-
resolution, surround-sound, multi-
media format begins to show signs of 
mainstream adoption (see story, page 
1, and spotlight, page 47), the Cam-
bridge, Mass., mastering, encoding, 
and authoring facility is well-posi-
tioned to capitalize on the expertise 
and experience of its engineers. 

With 10 years' experience 
as an engineer at New York's 
Hit Factory Studios and sev-
eral more at digital media 
production tools provider 
Sonic Solutions, DVD Labs 
founder Roger Talkov has 
long been on the leading 
edge of audio production. 
"When we put [DVD Labs] 
together three or four years 
ago," he says, "I was at Sonic 
Solutions, creating DVD-
Audio discs. Because of our 
love for audio, that was one 
of the things we focused on 
here, along with DVD-Video. 
We really put our foot for-
ward from the beginning." 

Providing a range of production 
services from its inception, DVD 
Labs has worked on more than 20% 
of currently available DVD-A titles, 
with clients including Telarc, Warn-
er Europe, and Digital Theater Sys-
tems (DTS). The latter's label arm, 

DIS Entertainment, has employed 
DVD Labs for the authoring of new 
and upcoming DVD-A releases by 
Insane Clown Posse and Everclear. 
"We're doing all of our DVD-

Audio titles on the Sonic DVD-
Audio Creator tool," DVD Labs engi-
neer Paul Angelli says, referring to 
the first full-specification DVD-A 
authoring workstation, introduced 
in 2001 and incorporating core 
technology from Matsushita Elec-
tric Industrial Company. "Right 

DVD Three. Pictured at DVD Labs in Cambridge, Mass., from 
left, are the facility's DVD-Audio authoring staff Roger Talkov, 
Paul Angelli, and Bert Foster. 

among engineers attending the 
recent National Assn. of Broadcast-
ers convention, suggesting a banner 
year for the DVD-A format, and, by 
extension, surround sound. "People 
were saying they were up and run-
ning in surround at home and ask-
ing about the tools for themselves," 
he recalls. "I think there are two 
things going on. It's not just the 
higher-ups at the labels who want to 
push new product in order to sell 
stuff, but the artists and engineers 

down in the trenches now 
are doing surround, and I 
think that's going to cre-
ate really good momen-
tum from both sides." 

"With all these home-
theater-in-a-box prod-
ucts," Talkov adds, "sur-
round sound is going to 
be ubiquitous by the end 
of 2003, 2004. Now that 
the [authoring] tools have 
really matured, it's not 
that hard to make a disc 
anymore. Now, record 
companies have got to 
jump in and do some 
good same-day release 

now, all the major stuff is being 
done either on that or the original 
Matsushita tool." 

Angelli, a veteran of New York 
mastering facility Sterling Sound, 
also notes that interest in DVD 
authoring equipment was high 

stuff that they're doing on 
CD. And we need a little more hard-
ware out in the field. 

"We're watching this and com-
paring it to the way DVD-Video 
started out," Talkov says. " I'm 
hoping we're going to follow the 
same curve." 

2003  MAY10 Billixxirci ,.,, PRODUCTION CREDITS 
BILLBOARD'S 

CATEGORY 

NO. 1 SINGLES (MAY 3, 2003) 

HOT 100 R&B COUNTRY RAP MODERN ROCK 

TITLE 
Artist 

Producer 

(Label) 

IN DA CLUB 

50 Cent/ 

Dr. Ore 
(G-Unit/Shady/Aftermath/ 

Interscope) 

21 QUESTIONS 
50 Cent Featuring Nate Don 

Dirty Swift 
(G-Unit/Attermath/ 

Interscope) 

HAVE YOU FORGOTTEN? 

Darryl Worley/ 

F. Rogers, J. Stroud 

(DreamWorks) 

21 QUESTIONS 

50 Cent Featuring Nate 
Dogg/Dirty Swift 

(G-Unit/Aftermath/ 

Inter/cope) 

SOMEWHERE I BELONG 

Linkin Park 

D. Gilmore, Linkin Park 

(Warner Bros.) 

RECORDING STUDIOISI 
ll ncarqe,. 

Engineer(s) 

ENCORE 

(Burbank, CA) 

Mauricio "Veto" lragorri 

TEAMWORK 
(Long Island, NY) 
She Money XL 

ENCORE 

(Burbank, CA) 

Mauricio "Veto" lragorri 

TEAMWORK 

(Long Island, NY) 
She Money XL 

OCEAN WAY 
(Nashville, TN) 

Julian King 

ENCORE 

(Burbank. CAI 
Mauricio New- Peewit 
TEAMWORK 

(Long Island, NY) 
She Money XL 

NRG 

(North Hollywood, CA) 

Don Gilmore, John Ewing, Jr. 

CONSOLE(S)) 

DAWIS) 

SSL 4000 G SSL 4000 G Custom Ocean Way Neve 

8078 

SSL 4000 G Vintage Nene 8068 

RECORDER(S) Pro Tools Pro Tools Pro Tools Pro Tools Pro Tools HD 

RECORDING 

MEDIUM 

Pro Tools Pro Tools Pro Tools Pro Tools Pro Tools HD 

MIX DOWN STUDIO(S) 
(Location) 

Engineer(s) 

ENCORE 

(Burbank, CAI 
Dr. Ore 

ENCORE 

(Burbank, CA) 

Dr. Ore 

EMERALD 

(Nashville, TN) 
Justin Niebank 

ENCORE 

(Burbank, CAI 

Or. Ore 

SOUNDTRACK 

(New York( 

Andy Wallace 

CONSOLE(S)! DAWISI SSL 4000 G SSL 4000 G SSL 9080 J SSL 4000 G SSL G Series 

RECORDER(S) Pro Tools Pro Tools Pro Tools HD Pro Tools Studer A820 

MIX DOWN 

MEDIUM 

Pro Tools Pro Tools Pro Tools HD Pro Tools EMTEC SM900 

MASTERING 

ILocat,.,H 

Engineer 

BERNIE GRUNDMAN 

(Los Angeles) 

Brien "Big Ban" Gardner 

BERNIE GRUNDMAN 

(Los Angeles) 
Brian "Big Bass" Gardner 

MASTERMIX 

(Nashville, TN) 

Hank Williams 

BERNIE GRUNDMAN 

(Los Angeles) 

Brian "Big Bass" Gardner 

BERNIE GRUNDMAN 

(Los Angeles) 

Brian "Big Base Gardner 

CD/CASSETTE 
MANUFACTURER 

UMVD UMVD UMVD UMVD WEA 

2003, VNU BusIness Med., Inc All nyhts reserved. Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Club Play, and Dance 
Sales rotate weekly. Please submit material for Production Credits to Keith Caudield,Telephone 323-525-2297, Fax 323-525-2394 or 323-525-2395, kcaulfield@ billboard.com. 

by Christopher Walsh 

onitor. 
SONIC SORCERY: In a market in 
which real-estate costs are stratos-
pheric and a music business in 
which budgets and rosters are get-
ting leaner, the survival of a small 
business is a formidable task. The 
myriad challenges of competition, 
equipment selection and mainte-
nance, overhead, and rates weigh 
heavily on most studio owners, now 
more than ever. This is the New York 
recording business, circa 2003. 
One long-standing Manhattan stu-

dio, Sorcerer Sound, has defied much 
conventional wisdom to survive a 
music industry in crisis and the trau-
ma inflicted on New York—and espe-
cially lower Manhattan—by the lin-
gering aftermath of Sept. 11, 2001. 
Foregoing an emphasis on cutting-
edge, brand-conscious equipment, 
the two-studio facility's gear is de-
signed, built, and repaired in-house. 
An emphasis on acoustics—the qual-
ity of sound without electronic en-
hancement, or based on the charac-
teristics of a room, for example—has 
also attracted clients for whom these 
things still matter. 
One such client, Norah Jones, 

exemplifies the passion owner Alan 
Fierstein brings to the facility. 
Founder of acoustical consulting 
firm Acoustilog as well as Sorcerer, 
Fierstein likens Jones' multiple 
Grammy Award-winning debut, 
Come Away With Me, to the sim-
plicity and quality of the facility in 
which it was primarily recorded. 

"People have tremendous creative 
capabilities," Fierstein says, "but I feel 
they're squandering it by being mes-
merized by the technology instead of 
getting back to the true meaning of 
what music and entertainment is 
about. I think we have great sound, 
great pianos, and great equipment 
that is very simple and that has very 
few stages of amplification for a very 
clean sound. We built some of the 
equipment that recorded [Come 
Away With Me]; but, aside from a dif-
ferent sound character, by far the 
majority of the fact that it's popular is 
because of her appeal as an artist." 

Survival is easier, Fierstein adds, 
given that he owns the Mercer Street 
building in which Sorcerer and 
Acoustilog are housed. Building and 
maintaining the recording equip-
ment minimizes lease and repair pay-
ments. "I thought it might make 
sense to offer something unique, like 
custom equipment, among other 
unique things," he remarks. "That's 
worked out well by being right for a 
number of people. Also, we specialize 
in having acoustic sounds, which 

means we're not constantly buying 
the latest synthesizer. I personally 
hate synthesizers, in terms of the way 
they've displaced actual musicians." 
But Sorcerer engineer Tim 

Conklin says Sept. 11 worsened an 

already difficult market. "It's gen-
erally dead in January, because all 
the Christmas records are already 
out," he says. But after Sept. 11, 
business nearly dried up com-
pletely until May 2002. "I was real-
ly struggling. Things are popping 
back a bit, but in a whole different 
way. The work I've had for the last 
year has been a lot more under-
ground work. I'm not getting a lot 
of big albums, which may be 
avoiding downtown. I'm doing 
plenty of jazz and small bands, and 
some commercials. But the big 
album [ projects] seem to be 
uptown or in California." 

In a contracting music industry, 
musicians' livelihoods are dimin-
ished, if not endangered. That cli-
mate, conspiring with the ever-
greater home studio phenomenon, 
has produced great change and 
uncertainty in the recording busi-
ness. The conditions are such that 
rumors arise, and many studio own-
ers—at least in New York—wonder 
aloud if they should continue. Fier-
stein says, "Recording studios are 
trying desperately to hold on to their 
elite mystique of being the only 
place where you can successfully 
record an album. 

"I could rent these studios out to 
other studios or to whomever—they 
don't have to be studios—and make 
as much money as we make from 
operating the studio," he continues. 
"But there are drawbacks to that, one 
of which is I have people who have 
been with me for 20 years. And we've 
got a reputation that was hard-earned, 
and everything I've built here is like a 
work of art. If it was tom apart, or not 
used, it would be a little sad." 
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EMI/CMC In Joint Venture With EBU 
Deal Sets Up The Release Of Eurovision Song Contest-Exclusive Material 

BY CHARLES FERRO 

COPENHAGEN—EMI Music Den - 
mark, through its subsidiary CMC, has 
cut a co-operative joint venture deal 
with the European Broadcasting 
Union (EBU) to release "recorded ma-
terial produced in conjunction with 

the Eurovision 
Song Contest 
(ESC) and other 
EBU events." 
The partner-

ship should re-
sult in the re-
lease of albums 
of exclusive live 
material taped 
at the contest, 
according to 
CMC managing 
director Benny 

Bach: "It's an exclusive joint ven-
ture for the release of music and 
videos/DVDs from international 
concerts arranged under the aus-
pices of the EBU." 
CMC/EMI and the EBU will joint-

ly release a compilation of all 26 
songs to be featured May 15 in this 
year's song contest, with the songs 
licensed from their copyright own-
ers. These will usually be the writer/ 
composer, but in some cases they 
will be the local EBU member. The 
EBU has 48 full members, mostly 
state-owned broadcasters. 
EMI affiliates will distribute the 

album in Europe. EMI/CMC will have 
exclusive rights 
to release al-
bums (and vid-
eos/DVDs) from 
any major show 
that will be 
broadcast via 
EBU on a Euro-
pean level. EBU 
TV director Bjorn 
Erichsen says 
the first plat-
form of the 
contract entails 

three projects: the ESC, the Junior 
ESC (to be launched in November in 
Copenhagen), and the 50th an-
niversary of the ESC in 2005. 
The 48th annual contest will be 

held May 24 in Riga, Latvia, and will 
be carried live by 38 EBU broadcast-
ers; 26 of these countries are repre-
sented in the contest. Bach says the 
sales target of the ESC compilation 
will be more than 500,000 units. 
From 2000 to 2002, BMG released 
ESC compilations. 
The EBU plans to give the contest 

a face lift and what Erichsen calls a 
"whole new format" in 2004. Cur-
rently, time constraints make it 
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impossible for all 38 EBU members 
to participate in the contest, so some 
countries are sidelined for a year on 
the basis of their ranking in the pre-
vious song contest. Time differences 
across Europe also pose problems 
for live broadcasts. 

Erichsen says, "From next year, 
we'll have qualifying rounds [involv-
ing all 38 members] on Friday evening 
and the final on Saturday, so it will be 
a Eurovision Song Contest Weekend." 

Bach says, "This is the first time the 
EBU has made a long-term agree-
ment. It's something like a label deal." 
The terms of the contract or how prof-
its will be distributed were not dis-
closed, but he says the contract will 
run for "several years" with options, 
dependent upon performance. 

Erichsen says, "We chose EMI be-
cause we'd been looking for a partner 
in the record industry. [EMI] was very 
forthcoming. [ It] is the only one of 
the five majors that is not part of a 
larger media company that would 
have other media interests." 
The second project in the joint 

venture will be the release of prod-
ucts tied into the first Junior ESC. 
The idea of having a song contest for 

children aged 8-15 was born in Den-
mark three years ago, and the first 
local contest was held a year later. 
Last year it was expanded to include 
the other Nordic countries, and it will 
become an EBU event at the Novem-
ber kickoff. All 38 participating EBU 
members will be eligible to submit an 
entry for the Junior ESC. 

Bach says, "The deal also includes 
plans for other event-oriented proj-
ects, TV projects that can be EBU-
coordinated broadcasts and later 
released on record or DVD/video." 
CMC has hired Briton Gary Emhoff 

as a project manager to research and 
evaluate potential concepts. 
EBU plans to co-produce projects 

with its members but admits language 
can be a problem for shows. Erichsen 
says, "We'd like to do a Euro chart 
show. Other ideas include tributes to 
bands or artists, special concerts, and 
classical music events, where cooper-
ation with EMI is obvious." 
One project for the medium term 

will be an event to mark the ESC's 
50th anniversary. A CMC/EMI-EBU 
album will likely result, while other 
conceptual products linked to the cel-
ebration are still in development. 

Impala Implores EU 
To Defend 'Culture' 

BY LEO CENDROWICZ 

BRUSSELS—The music industry is 
lobbying the European Union hard 
to ensure that the concept of cul-
ture is enshrined in the forthcom-
ing EU constitution. 

Independent music sec-
tor group Impala has writ-
ten to the head of the spe-
cial convention on the 
new constitution appeal-
ing for culture to be clear-
ly included among the 
areas where the EU can 
take action. 
The convention is 

chaired by former French 
president Valery Giscard 
d'Estaing, who hopes to 
consolidate the EU's existing treaties 
and its 80,000 pages of law into a sin-
gle text. 

Article 15 of the current draft says 
that among the areas for support— 
alongside employment, industry, and 
education—is culture. Impala says 
the reference is essential, because the 
EU is "the defender of cultural diver-
sity, as well as the promoter of a 

sound and competitive European cre-
ative industry." 
The letter—co-signed by the Euro-

pean Film Companies Alliance—says 
the European music and film indus-
tries combined represent a21 billion-

euro ($23.2 billion) busi-
ness and more than 1.5 
million jobs. It says the EU 
already regulates cultural 
industries when it comes 
to issues like copyright, 
international trade, and 
antitrust regulation. 

"At multilateral and 
international levels, the 
European Union negoti-
ates trade liberalization in 
services and has the power 
to promote cultural rela-

tions with thied countries," the letter 
says. "In all these fields, an increased 
European added value is dramatical-
ly needed: The future treaty must pro-
vide relevant -_ools to meet the chal-
lenges and opportunities faced by 
cultural industries." 

Impala chairman Michel Lambot 
says that culture is often forgotten in 
the debate about Europe. overshad-
owed by issues like monetary union 
and trade policy. "Culture provides a 
powerful tool to reinforce solidarity 
and understanding between people 
both within the EU and between the 
EU and third countries," Lambot 
says. "International politics sadly 
remind us of the urgency of develop-
ing a European project in the field of 
cultural exchanges." 
The issue has some support from 

the Europear Commission, the EU's 
executive: EU culture commissioner 
Viviane Reding insists that putting 
culture in the constitution would 
not imply any new competence. 
However, she says that culture 
should not be listed among other 
subjects as an area of support, but 
that a separate article on "Educa-
tion, Training, Youth, Culture and 
Sport" is needed. The cultural refer-
ence of this article, she says, should 
uphold national and regional diver-
sity and media pluralism. 
The push comes as the Euro-

pean Parliament—the EU's elect-
td assembly—holds a public hear-
ing in Brussels on the culture 
industries, bemoaning the lack of 
investment and support for Euro-
pean music and movies. This 
meeting, chaired by former French 
prime minister Michel Rocard, 
revealed the results of a survey of 
some 200 lcbbies and representa-
tives showing that EU consumers 
generally p-efer foreign cultural 
goods to European products. 

TV Show Triumphs In Spain's Singles Market 
BY HOWELL LLEWELLYN 

MADRID—The all-conquering, CD-driven TV talent 
show Operación Triunfo ( OT) has jump-started 
Spain's normally dormant singles market. One year 
ago, it was receiving praise for rescuing annual album 
sales figures; since late 2002, a change in policy has 
seen OT and Barcelona-based indie 
label Vale Music transforming the 
singles charts. 
From December through April, the 

Spanish music industry-endorsed sin-
gles sales chart has been dominated 
by Vale Music, which has rights to all 
07' material. In the week ending Apri 13, for example, 
14 of the top-selling 15 singles on the weekly listing (cur-
rently compiled by Media Control for labels body AFYVE) 
were from Vale Music. 

The reason for Vale's success lies in a change of tactics 
adopted by the IV show. In Ors first season (2001-2002), 
all 16 finalists had a guaranteed album contract, but no 
OT singles were released. However, in the 2002-2003 run, 
which ended in March, album contracts were offered to 
the top three finalists, plus any other contestant who 
shipped more than 200,000 singles (quadruple-platinum). 
Fans raced to buy singles—some reportedly picking up 
three or four copies—to help their favorite performer. livo 
of those contestants—Miguel Nandez and Tony Santos— 
have sold 200,000 copies each to date, and a third is close. 

Vale claims to have shipped nearly 2 million units since 
it began selling OT singles in December. This marks a 
dramatic shift in Spain, where according to the Interna-

tional Federation of the Phonographic Industry, only 2.4 
million singles were sold at retail during the whole of 
2002. Prior to the OT rush, the last singles to go gold 
(25,000 units shipped) were U2's "Beautiful Day" and "No 
Cambiar" by Tamara, in 2000. There were only two gold 
singles in 1999 and none in 2001 or 2002. 

"Our objective is not only to sell (our] singles but to 
revive the singles market in Spain," 
Vale Music president Ricardo Cam-
poy says. "In other European coun-
tries, like France and England, the 
singles market is important, but 
[this has] not been so in Spain. So 
success has been easy, because it's a 

small market." Campoy says Vale plans to expand its ini-
tiative by releasing singles from all its new release 
albums, not only OT-linked titles. 

But the Vale Music phenomenon predates the current 
singles fever. The company claims it had a 21.04% mar-
ket share in 2002, putting it behind leader Universal Spain, 
which had a 21.58% share. It reported a turnover in 2002 
of 100 million euros ($ 111 million) and shipments of 10 
million units across all formats. 
OT has also altered the A&R and publishing landscape, 

because contest participants record cover versions. 
Warner/Chappell Music Spain managing director Alvaro 
de Torres, who says the show has benefited all publish-
ers in Spain with strong catalog, notes: "In recent years, 
professional authors and composers had disappeared in 
Spain. But OT is churning out artists without [their own] 
repertoire, so now the A&R focus is on seeking profes-
sional songwriters." 

vALE>muslc 
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SINGLES SINGLES SINGLES SINGLES 

' II N CHOUCHOMUSUBI 
AIKO PONY CANYON 

1 NEW YOU SAID NO 
BUSTED UNIVERSAL 

1 NEW NO ANGEL (IT'S ALL IN YOUR MIND) 
NO ANGELS POLYDOR 

1 1 MA LIBERTE DE PENSER 
FLORENT PUGNO MERCURY 

.1 N AS FOR ONE DAY 
MORNING MUSUME ZETIMA 

:2 NEW ALL OVER 
LISA MAFIA INDEPENDIENTE 

2 2 TAKE ME TONIGHT 
ALEXANDER HANSA 

2 2 L'AMOUR EST UN SOLEIL HELENE SEGARA EAST WEST 
i 3 4 SAKURA (DOKUSYO) NAOTARO MORIYAMA UNIVERSAL • ,3 DON'T LET GO 

DAVID SNEDDON MERCURY 
3 1 YOU DRIVE ME CRAZY DANIEL KUBLBACK ANULO 3 3 ENTRE NOUS CHIMENE BADI UNIVERSAL 

4 2 SEKAI NI HITOTSUDAKE NO HANA SNAP VICTOR 
:4 

1 
MAKE LUV 
ROOM 5 FEATURING OUVER CHEATHAM POSITIVA 

4 3 IN DA CLUB 
SO CENT INTERSCOPE 

4 4 CASSEE 
NOLWENN LEROY MERCURY 

S 3 SORA NI UTAEBA 1758 TOSHIBA/EMI 
:5 IN DA CLUB 

50 CENT INTERSCOPE 
5 4 KA-CHING 

SHANIA TWAIN MERCURY 
5 5 LOSE YOURSELF 

EMINEM INTERSCOPE 
CI 5 TRUE BLUE/REN REN... 

ZONE SONY 
6 
I 

X GON' GIVE IT TO YA 
DMX DEF JAM 

6 5 SING FOR THE MOMENT 
EMINEM INTERSCOPE 

6 9 CRY ME A RIVER 
JUSTIN TIMBERLAKE JIVE 

BUMP s k NEW 

NEW 

KODOKU NA COWBOY 
HITOMI YAIDA TOSHIBA/EMI 
BELIEVE 
NAMI TAMAKI SONY 

' 7 NEW 

' 8 NEW 

7 NATION ARMY 
THE WHITE STRIPES XL 
KNOCK OUT TRIPLE 8 POLYDOR 

7 

8 

9 

24 

BUMP, BUMP, BUMP 
132K FEATURING P DIDDY EPIC 
BRING ME TO LIFE EVANESCENCE WIND-UP 

7 

24 

BUMP BUMP, 
132K FEATURING P DIDDY EPIC 
TCHOUK TCHOUK MUSIK PRISCILLA JIVE 

III KASUMI 
., DIR EN GREY FIRE WALL DIVISION 

.9 6 MOVE YOUR FEET JUNIOR SENIOR MERCURY 9 13 OH NO BROSIS POLYDOR 8 J'EN Al MARRE! AUZEE POLYDOR 

1 D 1 EIEN NO BLOODS 
KINKI KIDS JOHNNY S ENTERTAINMENT 

10 7 CRY 
MARIAM IRMO 

10 6 ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

11 HOTEL COMMISSARIAT 
GOIMU ET SURSIS SUBDIVISION 

" • ' - ' , c 8 4.. HOT MOVER SINGLES MO — HOT - 

11 NEW FtOMANHIKO 
PSYCHO LE CEMU NIPPON CROWN 

21 NEW VIRTUALITY 
V- BIRDS LIBERTY 

13 18 COME WITH ME 
SPECIAL 0 CLUB CULTURE 

12 21 DONNE MOI TEMPS 
JENIFER MERCURY 

12 NEW NOVAUSAGI NO UTA 
OUR HOUR SCITRON 

• ! 23 NEW DESTINATION OTO FEATURING ROXANNE WILD FFRR 
14 NEW U MAKE ME WANNA BLUE INNOCENT/VIRGIN 

13 17 RESPIRE 
MICKEY 3D VIRGIN 

13 NEW KINU NO AME 
KUM IWAMOTO KING 

24 NEW ALL POSSIBILITIES BADLY DRAWN BOY TWISTED NERVFJXL 
15 22 HOW OLD R U 

MASTER BLASTER EPIC 15 NEW DERNIERE DANSE 
KYO JIVE 

15 NEW BORDERLAND/THE LOVE WE MAKE 
SING LIKE TALKING UNIVERSAL 

25 NEW FAST BOY/LIQUID LIPS BLUETONES SUPERIOR QUALITY 
19 NEW NOTHING'S GONNA STOP US NOW 

MANDY & RANDY HOME 
21 94 I'M SORRY 

JUST A MAN EMI 
17 NEW SUPATECH (WHAT'S MY NAME?) 

ZEEBRA PONY CANYON 
26 NEW WHEN I SEE YOU MACY GRAY EPIC 

20 28 SOMEBODY TO LOVE (SALT SHAKER) 
BOOGIE PIMPS EAST WEST 

22 NEW I DROVE ALL NIGHT 
CEUNE DION COLUMBIA 

ALBUMS ALBUMS ALBUMS ALBUMS 

HY 
STREET STORY CLIMAX ENTERTAINMENT 

NEW  MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS 

1 NEW MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS 

1 NEW MADONNA 
AMERICAN UPE MAVERICK/WARNER BROS 

T.A.T.U. 
TA TU UNIVERSAL 

JUSTIN TIMBERLAKE 
JUSTIFIED JIVE 

1 
2 LINKIN PARK 

METEORA WARNER BROS 
2 1 FLORENT PAGNY 

AILLEURS LAND MERCURY 

r - NEW MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS 

THE WHITE STRIPES 
ELEPHANT XL 

3 4 WOLFSHEIM 
CASTING SHADOWS UNIVERSAL 

3 6 STAR ACADEMY 2 
LES SINGLES MERCURY 

4 7 KIMIMARO AYANOKOUJI 
BAKUSHOU SUPER LIVE DAI 1 SHUU, TEICHIKU 

paw MEAT LOAF 
COULDN'T HAVE SAID IT BETTER MERCURY 

4 1 HIM 
LOVE METAL HANSA 

4 NEW ZAZIE 
ZEUVE MERCURY 

5 NEW MISIA 
MISIA REMIX 2003 KISS THE SKY RHYTHMEDIA TRIBE 

7 BUSTED 
BUSTED UNIVERSAL 

5 3 NORAH JONES 
COME AWAY WITH ME EMI 

5 5 CARLA BRUNI 
OUEUILFUN MA DR NAIVE 

6 3 MINMI 
MIRACLE VICTOR 

1 COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

6 5 ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

6 9 NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

7 NEW LEAD 
UPE ON DA BEAT PONY CANYON 

5 AVRIL LAVIGNE 
LET GO ARISTA 

7 9 SIMPLY RED 
HOME SPY 

7 3 LINKIN PARK 
METEORA WARNER BROS 

8 NEW SARAH BRIGHTMAN 
HAREM TOSHIBA/EMI 

8 4 NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

8 10 NENA 
20 JARRE NENA FEAT NENA WARNER STRATEGIC MARKETING 

8 2 HELENE SEGARA 
HUMAINEW ORLANDO 

9 NEW AVRIL LAVIGNE 
LUGO ( LIMITED EDITION, BMG FUNHOUSE - '9 9 DANIEL BEDINGFIELD 

GOTTA GET TTIRU THIS POLYDOR 
9 6 VARIOUS ARTISTS 

UNITED HANSA 
9 11 NOLWENN LEROY 

NOLWENN MERCURY 
10 NEW VARIOUS ARTISTS 

FINE TV HITS P. JOYFUL MUSIC BMG FUNHOUSE 
10 6 SIMPLY RED 

HOME SIMPLYRED COM 
10 7 HERBERT GRONEMEYER 

MENSCH EMI 
10 7 THOMAS FERSEN 

PIECE MONTEE DES GRANDS JOURS TOT OU TOT 

CANADA AUSTRAup, ITALY 

e e 
ISOUNDSCANI 05/10/03 (AFYVE104.30/03 e IARIAI 04/28/03 IFIMI)oease 

SINGLES SINGLES SINGLES SINGLES 

1 2 IN DA CLUB 50 CENT G-UNIT/SHADY/AFTERMATH/INTERSCOPE 
1 3 EL TEMPLO DE TU CUERPO 

HUGO VALE MUSIC 
1 1 IN DA CLUB 

50 CENT INTERSCOPE 
1 2 GOCCE DI MEMORIA 

GIORGIA DISCHI DI CIOCCOLATA 
2 8 SING FOR THE MOMENT 

EMINEM WEB/AFTERMATHANTERSCOPFAINIVERSAL 
2 4 AMIGA SOLEDAD 

MIGUEL NANDEZ VALE MUSIC 
2 4 ALL I HAVE 

JENNIFER LOPEZ & LL COOL J EPIC 
2 1 AMERICAN LIFE 

MADONNA MAVERICK/WARNER BROS 
3 1 AMERICAN LIFE 

MADONNA MAVERICK/WARNER 
3 5 UN HOMBRE ASI 

TONY SANTOS VALE MUSIC 
3 3 LOST WITHOUT YOU 

DELTA GOODREM EPIC 
3 3 DEDICATO A TE 

LE VIBRAZIONI RICORDI 
4 4 PICTURE 

KID ROCK FEATURING SHERYL CROW UNIVERSAL SOUTH/UNIVERSAL 
4 6 QUIERO SER TU 

VEGA VALE MUSIC 
4 6 BUMP, BUMP, BUMP 

BOF FEATURING P DIDDY EPIC 
4 4 ALMENO TU NELL'UNIVERSO 

ELISA SUGAR 

5 3 I DROVE ALL NIGHT 
CLUNK DION COLUMBIA/SONY 

5 2 AMERICAN LIFE 
MADONNA MAVERICK/WARNER BROS. 

5 10 MESMERIZE 
JA RULE FEATURING ASHANTI RAL 

5 5 LIGHT MY FIRE 
WILL YOUNG RCA 

6 6 GOD BLESS THE U.S.A. 
AMERICAN IDOL FINALISTS RCA/BMG 

6 1 DIME 
BETH VALE MUSIC 

6 2 ALL THE THINGS SHE SAID 
TAU. INTERSCOPE 

6 9 CHIHUAHUA 
DJ BOBO RCA 

7 5 UP! SHANIA TWAIN MERCURY/UNIVERSAL 
7 9 VE, PRUEBA Y VERAS 

JOAN TINA VALE MUSIC 
7 8 NU FLOW 

BIG BROW EPIC 
7 6 LOSE YOURSELF EMINEM INTERSCOPE 

8 9 SOMEWHERE I BELONG 
UNION PARK WARNER 

8 7 BESAME 
DANN' UBEDA VALE MUSIC 

8 9 YOU PROMISED ME (TU ES FOUTU) 
IN-GRID TRANSISTOR 

8 8 SING FOR THE MOMENT 
EMINEM INTERSCOPE 

9 7 ALL THE THINGS SHE SAID 
TATA INTERSCOPEAJNIVERSAL 

9 
r 

8 TRAMPA DE CRIST L 
NIKA VALE MUSIC 

9 11 LOVESONG 
AMIEL FESTIVAL 

9 7 TUTTO QUELLO CHE UN UOMO 
SERGIO CAMMERIERE CAPITOL 

10 RE ASEREJÉ/THE KETCHUP SONG 
LAS KETCHUP COLUMBIA/SONY 

10 10 ES POR T1 
ELENA GADEL VALE MUSIC 

10 5 TRUE COLOURS 
KASEY CUMBERS CAINTIN 

10 11 BEAUTIFUL 
CHRISTINA AGUILERA RCA 

HOT • _ - LES 'ISTLZ: HOT MOVER SINGLES H. • - INGLES 

13 24 IF YOU'RE NOT THE ONE 
DANIEL BEDINGFIELD POLYDOMSLAND/UNIVERSAL 

14 NEW HASIENDO EL AMOR 
DINIO VALE MUSIC 

11 NEW NOT GONNA GET US 
TATU. INTERSCOPE 

11 14 ONE LOVE 
BLUE VIRGIN 

16 NEW LOVEBOAT CAPTAIN 
PEARL JAM EPIC/SONY 

12 NEW BRING ME TO LIFE 
EVANESCENCE EPIC 

15 NEW ALTROVE 
MORGAN COLUMBIA 

17 NEW SAVE YOU 
PEARL JAM EPIC/SONY 

13 17 BEAUTIFUL 
SNOOP DOGG FEATURING PHARRELL WIWAMS CAPITOL 

20 23 WHEN I GET YOU ALONE 
TRICKS INTERSCOPE 

19 23 DIRRTY 
CHRISTINA AGUILERA FEATURING REDMAN RCA/BMG 

20 24 SCANDALOUS 
MIS-TEES WARNER BROS. 

21 NEW THE ONE 
SHAKIRA EPIC 

24 27 SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN VIRGIN/EMI 

28 35 PARADISE 
LL COOL J FEATURING AMERIE SEE JAM 

22 NEW BONITO 
JARABE OE PALO ORO 

ALBUMS ALBUMS ALBUMS ALBUMS 

1 
MADONNA 
AMERICAN LIFE MAVERICK/WARNER 

1 NEW BETH 
OTRA REALIDAD VALE MUSIC 

1 DELTA GOODREM 
INNOCENT EYES EPIC 

1 NEWS. MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS 

2 1 VARIOUS ARTISTS 
STAR ACADEMIE GAM/SELECT 

2 NEW MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS. 

2 NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

2 2 PINK FLOYD 
THE DARK SIDE OF THE MOON EMI 

3 3 NORAH JONES 
COME AWAY WITH ME BLUE NOTE/EMI 

3 2 TAMARA 
ABRA/AME MUXXIC NEW MADONNA 

AMERICAN LIFE MAVERICK/WARNER BROS. 
3 1 SIMPLY RED 

HOME NUN 
4 5 50 CENT 

GET RICH OR DIE TUYA SHADYAFTERMATHANTERSCOPEAINIVERSAL 
4 3 VARIOUS ARTISTS 

DISCO ROJO BLANCO Y NEGRO 
r 3 LINKIN PARK 

METEORA WARNER BROS. 
4 4 CELINE DION 

ONE HEART COLUMBIA 
5 7 KELLY CLARKSON 

THANKFUL RCA/WAG 
5 1 OPERACIÓN TRIUNFO II 

GENERACION OT JUNTAS VALE MUSIC 
4 50 CENT GET RICH OR DIE ERVIN' INTERSCOPE 

5 3 SERGIO CAMMERIERE 
DALLA PACE DEL MARE LANTANO EMI 

5 6 LINKIN PARK 
METEORA WARNER 

6 14 UPADANCE 
UN PASO ADELANTE UNIVERSAL 

5 BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN 

6 5 LINKIN PARK 
METEORA WARNER BROS 

7 2 CELINE DION 
ONE HEART COLUMBIA/SONY 

7 4 LINKIN PARK 
METEORA WARNER BROS r 

7 JOHN MAYER 
ROOM FOR SQUARES COLUMBIA 

7 7 BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN 

8 9 THE WHITE STRIPES 
ELEPHANT THIRD MANN2/BMG 

8 6 SERGIO DALMA 
DE OTRO COLOR MERCURY 

8 AVRIL LAVIGNE 
LET GO ARISTA 

8 12 AVRIL LAVIGNE 
LET GO ARISTA 

7 4 AVRIL LAVIGNE 
LET GO NETTWERK/ARISTA/BMG 

9 13 ANTONIO OROZCO 
SEMILLA DEL SILENCIO MUXXIC 

6 DIXIE CHICKS 
HOME MONUMENT 

9 8 GEMELLI DIVERS' 
FUEGO RICORDI 

10 NE EVANESCENCE 
FALLEN WINO-UP/EPIC/SONY 

' 0 12 ALEX UBAGO 
DUE PIDES TIP DRO 

V 9 EMINEM 
THE EMINEM SHOW INTERSCOPE 

' 0 6 ERA 
THE MASS MERCURY 
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X GON' GIVE IT TO YA 
DMA DEE JAM 

• 
Music 
Media 

Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro-
pean countries. 
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SINGLES 

IN DA CLUB 
SUCENT INTERSCOPE 

AMERICAN LIFE 
MADONNw MAVERICK/WARNER BROS 

BUMP, BUMP, BUMP 
B2K FEATURING P DIDDY EPILSONY 

YOU SAID NO 
BUSTED UNIVERSAL 

MA LIBERTE DE PENSER 
ELEMENT FAENO MERCURY 

KA-CHING 
SHANIA TWAIN MERCURY 

piNjicIFIAeie sELey'iN14,41i1. IN YOUR MIND) 

LOSE YOURSELF 
EMINEM INTERSCOPE 

L'AMOUR EST UN SOLEIL 
HELENE SEGARA EAST WEST 

ENTRE NOUS 
CHIMENEBADI AZ RECORDS 

ALL OVER 
USA MAFIA INDEPENDIENTE 

DON'T LET GO 
DAVID SNEDOON MERCURY 

MOVE YOUR FEET 
JUNIOR SENIOR UNIVERSALMEREURY AZ RECORDS 

CRY ME A RIVER 
JUSTIN TIMBERLAKE JIVE 

26 N 

ALBUMS 

I TW 

3 

5 

6 

12 

4 

9 

MADONNA 
AMERICAN UPE MAVERICKMARNER BROS 

LINKIN PARK 
METEORA WARNER BROS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

CELINE DION 
ONE HEART COLUMBIA 

SIMPLY RED 
HOME SIMPLYRED CUM 

THE WHITE STRIPES 
ELEPHANT XL RECORDINGS 

JUSTIN TIMBERLAKE 
JUSTIFIED JIVE 

COLDPLAY 
A RUSHOF BLOOD TO THE HEAD PARLOPHONE 

ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

AVRIL LAVIGNE 
LET GO ARISTA 

THE NETHERLANDS 

g* (MESA CHARTS BV/ 04/28/03 

SINGLES 
1 STEP RIGHT UP 

JAMAI WC 

5 CLOCKS 
COLDPLAY PARLOPHONE 

2 IN DA CLUB 
50 CENT INTERSCOPE 

10 DE 3 BIGGET JES 
K 3 BMG 

3 YOU AND I 
WILL YOUNG RCA 

ALBUMS 
1 3 ILSE DE LANGE 

CLEAN UP MA 

2 1 NORAH JONES 

, I 3 2 
COME AWAY WITH ME BLUE NOTE 

SIMPLY RED 
HOME V2 

f 4 NE MADONNA 
- AMERICAN UPS MAVERICK/WARNER BROS 

: 5 CELINE DION 
ONE HEART COLUMBIA 

Ill ,. svvtuti, 
g (GM 04124(10 

SINGLES 
2 ANYONE OF US (STUPID MISTAKE) 

GARE711 GATES RCA 

4 NOT A SINNER NOR A SAINT 
ALCAZAR RCA 

AMERICAN UFE 
MADONNA MAVERICK/WARNER BROS 

3 IN THE SHADOWS 
THE RASMUS PLAYGROUND 

8 IN DA CLUB 
50 CENT INIIRSCOPE 

ALBUMS 
1 THE CARDIGANS 

LONG GONE BEFORE DAYUGHT STOCKHOLM 

GLENMARK ERIKSSON STROMSTEDT 
DEN ANDRA SIOVAN COLUMBIA 

2 LINKIN PARK 
METEORA WARNER BROS 

3 CELINE DION 
ONE HEART COLUMBIA 

9 SCOOTER 
THE STADIUM TECHNO EXPIRENCE EDEL 

2 

3 

id 

' 

' 

BPI/NIELSEN MARKETING RESEARCH) 04/79/03 

SINGLES 
IN DA CLUB 
50 CENT INTERSCOPE 

THEM GIRLS 
ALEX CAPITOL 

THE SEED (2.0) 
THE ROOTS FEATURING CODY CHESNUTT MCA 

AMERICAN LIFE 
MADONNA MAVERICK/WARNER BROS 

SUPERSTAR 
CHRISTINE MILTON RCA 

ALBUMS 
1 SHU-BI-DUA 

200 CMC 

MADONNA 
AMERICAN UPE MAVERICK/WARNER BROS 

2 SVEDBANKEN 
CHRIS OS CHOKOLADE FABRIKKEN PLAYCROUND 

6 ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

21 BOYZONE 
ULTIMATE LOVE SONG COLLECTION 1993 POLYDOR 

COMMON CURRENCY 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

fRe pertn1 re owner: B: BMG, E: EMI, I: Independent, S: Sony, U: Universal, W: Warner 

ARTIST 
USA JPN UK GER FRA CAN SPN AUS ITA N . ,. 

50 CENT 
Get Rich ,Jr Die Tryin' ( U) 

PiORAH JONES 
Came Away with Me In 

2 

AVRIL LAVIGNE 
Let Go ( B) 

10 

MADONNA 
American life (W) 

10 

111 

NORWAY  

IVERDENS GANG NORWAY) OVUM 

SINGLES 

2 

4 

7 

ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

KICKING YOU OUT 
ANNE LINGAN BONNIER 

THERE'S A WHOLE LOT OF LOVING GOING ON 
SIX RCA 

BLI HOS MEG 
DINA UNIVERSAL 

WOODPECKER FROM SPACE 
SPRITNEY BEARS TRIBE RECORDS 

ALBUMS 

3 

5 

2 

MADONNA 
AMERICAN LIFE MAVERICK/WARNER BROS 

LINKIN PARK 
METEORA WARNER BROS 

SCOOTER 
THE STADIUM TECHNO EXPERIENCE E DE L 

THE WHITE STRIPES 
ELEPHANT XL 

MARIA ARREDONDO 
MARIA ARREDONDO UNIVERSAL 

NEW ZEALANi..)  

(RECORD PUBLICATIONS LTD I 04,20/03 

SINGLES 

IN DA CLUB 
50 CENT INTERSCOPE 

ALL I HAVE 
JENNIFER LOPEZ & LL COOL J EPIC 

IF YOU'RE NOT THE ONE 
DANIEL BEDINGFIELD POLYDOR 

BORN TO TRY 
DELTA GOODREM EPIC 

6 

5 

7 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

ALBUMS 

2 

3 

4 

5 

LINKIN PARK 
METEORA WARNER BROS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

50 CENT 
GET RICH OR DIE ERVIN' INTERSCOPE 

BEN HARPER 
DIAMONDS ON THE INSIDE MAIN 

JACK JOHNSON 
BRUSHFIRE FAIRYTALES CAPITOL 

PORTUGAL 

)PORTUGABAFPIMa9A13 

SINGLES 

1 2 LOSE YOURSELF 
EMINEM INTERSCOPE 

12 4 ALL THE THINGS SHE SAID 
TA TU INTERSCOPE 

5 FEEL 
• ROBBIE WILLIAMS CHRYSALIS 

4 6 SUNRISE 
SIMPLY RED UNIVERSAL 

5 15 SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN VIRGIN 

ALBUMS 

- 1 Na SERGIO GODINHO 
0 IRMAO DO ME10 CAPITOL 

MARIZA 
,.1 FADO CURVO EMI 

.: 
LINKIN PARK 
METEORA WARNER BROS 

ADIAFA 
ADIAEA COLUMBIA 

CARLOS PAIAO 
. LETRA E MUSICA 15 ANOS 1/FPO'S EMI 

ARGENTINA 

7 NEW SOUNDTRACK 
RESISTIRE UNIVERSAL 

VARIOUS ARTISTS 
TANGOS UNIVERSAL 

8 NEW 

9 111 

10 NEW 

ALEX UBAGO 
ME PIDES TIP WARNER BROS 

MANÁ 
REVOLUCION OE AMOR WEA LATINA 

PINON FUO 
POR LOS CHICOS VIVO CENTRAUZJVBMG 

SCRATCH 08 
SCRATCH IX) EMI 

BERSUIT VERGARABAT 
DE LA CABEZA CON BERSUIT UNIVERSAL 

RICARDO ARJONA 
SANTO PECADO COLUMBIA 

KATRASK/LA BANDA CANTANINO 
KATRASIVLA BANDA GE CANTANINO WEA 

VARIOUS ARTISTS 
EL CLON SONY 

Music Pulse. 
SEEKING FAME: Fame, a duo consist-
ing of Magnus Bâcldund and Jessica 
Andersson, will represent Sweden 
with "Give Me Your Love" May 24 at 
the annual Eurovision Song Contest 
in Riga, Latvia. The country was 
responsible for the most famous vic-

tory in Eurovision's 48-year history, 
when ABBA won the 1974 contest 
with "Waterloo." Signed to Skara-
based label Mariann Grammofon by 
owner Bert Karisson, Fame formed 
in the wake of 12-week TV3 program 
Fame Factory. Through public vot-
ing, Bâcklund beat Andersson to win 
top honors on the show, but before 
the series was taped, the pair had 
vowed to work together, whatever the 
outcome. Karlsson had the same idea 
when he saw the duo perform togeth-
er on a cruise ship. "During the sum-
mer, we will have our own show, with 
songs we performed on Fame Facto-
ry, as well as [songs] from our first 
album," Bâcklund says. The album 
will be released at the end of this 
month and will include the Eurovi-
sion entry and other originals. "The 
last six months have been magic," 
Bâcklund says. "I've been humbled 
by it." JEFFREY DE HART 

FRENCH PROMISE: France's entry 
in the Eurovision Song Contest 
is "Monts et Merveilles," a North 
African-influenced love song per-
formed by Louisa Baileche, a singer 
of Italian and Kabyle ( in Algeria) 
descent. The song reflects the success 
of rai, the Arabic-styled music made 
popular by France's sizable Algerian, 
Moroccan, and Tunisian population. 
Baileche is a newcomer to the record 
industry: Her past experience has 
predominantly been onstage. Re-
leased by Universal label ULM, the 
song was written by Hocine Hallaf— 
co-founder of Parisian rock group 
Astonvilla—and selected for inclu-
sion in the contest by national TV 
channel France 3. Hallaf recently 
penned hits for reality-TV pop stars 
What4 and Nolwenn, as well as for 
David Hallyday, son of veteran 
French star Johnny. JAMES MARTIN 

BACK IN THE CHAIR: Silverchair's 
year-long absence from touring 

because of guitarist/singer Daniel 
Johns' reactive arthritis has not 
affected the Australian trio's popu-
larity at home. The act is signed to 
Eleven/EMI in Australia and New 
Zealand and Atlantic for the rest of 
the world. Its sell-out Aussie tour in 
April grossed $2.1 million, according 
to Silverchair's manager, John Wat-
son, pushing domestic sales of its 
Diorama album to 270,000 units. 
The final two shows April 20-21 in 
the band's Newcastle hometown were 
filmed for a Channel V special and 
could be released as a DVD. Through 
May and June, the band is scheduled 
to play four shows in Brazil and three 
in North America; it will end a Euro-
pean run in London mid-June. 

CHRISTIE ELIEZER 

GIVING A DRAM: Falkirk, Scotland-
based band Arab Strap has developed 
a reputation for brutally honest lyri-
cism and enchanting melody. With 
the act's new album title—Monday 
at the Hug and Pint—featuringa fic-
titious bar, it has produced an intox-
icating blend of string-led tunes and 
uncompromising lyrics. Released 
April 28 via U.K. independent Chem-
ikal Underground, Monday at the 
Hug and Pint features everything 
from sampled bagpipes to mournful 
trumpets. Band members Aidan Mof-
fat and Malcolm Middleton are joined 
by such fellow Scottish musicians as 
Barry Burns from Mogwai and Bill 
Wells. The band is currently on an 
extensive tour of the U.S. in support 
of the new set. "Playing at the Fill-
more tonight, which is pretty mad," 
Middleton reported on the band's 
Web site. "Glad Jerry Garcia isn't 
around to see me playing an acoustic 
guitar there." CHRISTOPHER BARRETT 

NEW LABEL, NEW SOUND: Changing 
record labels signaled a new start for 
Finnish band the Rasmus, which 
recorded its first album for Warner 
Music Finland when its members 
were 15. After three albums with the 
label, the Rasmus moved to Play-
ground Music Scandinavia, and with 
it the group moved away from edgy, 
nervous funk to a Bon Jovi-style 
loud, melodic sound. The new ap-
proach is evident on Dead Letters, 
which rocks far more than the 2001 
set, Into. "We've spent a lot of time 
away on tour, and relationships eas-
ily suffer during that time. Those 
feelings are reflected in the lyrics, 
which are like personal letters to 
friends," singer Lauri Yliinen says. 
The Rasmus' international campaign 
has also stepped up a gear, with sin-
gle "In the Shadows" rising to No. 12 
on the Swedish singles charts. In 
Finland, both Into and Dead Letters 
entered the album charts at No. 1, as 
did both albums' respective lead-off 
singles, "F-F-F-Falling" and "In the 
Shadows." JONATHAN MANDER 
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INTERNATIONAL 

SARS Hits 
Retail, Touring 
Continued from page 4 

were also canceled. 
"We first started seeing some hesi-

tancy and concern about going into 
Asia about six weeks ago, right in the 
middle of the [Iraq] war frenzy," says 
Robert l'ulipan, CEO of Traffic Control 
Group, an international travel logistics 
firm with offices in New York and Lon-
don that assists in the global touring of 
sports and entertainment groups. 

In Hong Kong, the effect of SARS 
was primarily manifested in the mas-

sive number of 
cancellation 
memos stuck on 
notice boards at 
ticket outlets. 
Shows that were 
expected to be 
huge, sold-out 
blockbusters— 
such as gigs fea-
turing Hong 
Kong best-sell-
ing artists Alan 
Tam and Hacken 
Lee—have been 

postponed, as were the appearances of 
such international stars as the Rolling 
Stones, Mobs Santana, and David Gray. 

Those cancellations have also hit 
local music retailers, which had antic-
ipated soaring sales of touring artists' 
repertoire. "The original concert sched-
ule [should have] attracted a group of 
consumers seeking to buy albums right 
after the events," says May Wong, 
administrative manager of record chain 
Hong Kong Records. 

Ironically, the outbreak galvanized 
sales for big retail outlets. While peo-
ple would normally buy cheaper CDs 
in the less salubrious areas of Hong 
Kong, the fear of catching SARS in 
crowded, polluted environments is 
driving people to shopping malls and 
bigger, better-ventilated shops. 

Fortunately, the problems caused by 
SARS do not seem to extend to Japan, 
the world's No. 2 music market, where 
the government has imposed quaran-
tine rules on anyone that has visited 
the worst-affected SARS areas. 

"I live in Toronto. My mom's a nurse 
there, and I'm more worried about 
going home than I am going to Japan," 
Sum 41's Deryck Whibley says of the 
band's upcoming Japanese tour. 

Until April 29, Toronto was on the 
World Health Organization's list of 
SARS hot zones, along with Hong 
Kong, Beijing, and the Chinese 
provinces of Guangdong and Shanxi. 

Toronto's removal from that list was 
welcomed by Canada's music industry, 
largely based in Toronto. In the six days 
the city was labeled a no-go zone, the 
damage was significant. Several acts— 
including Billy Joel & Elton John, Styx, 
Dave Davies, and Michelle Branch— 
canceled shows in Toronto, while Kelly 
Clarkson and Lisa Marie Presley both 
shelved promotional visits. 

"The misinformation out there was 
astonishing," says Toronto-based Don 

Simpson, executive VP at the House of 
Blues Canada. "We had inquiries every 
day from people [internationally], ask-
ing if they should come here. Mean-
while, everybody here was still shop-
ping and going to hockey games." 
EMI Music Canada president Deane 

Cameron says, "I had four meetings 
canceled, including one with people 
from Montreal. It was just ridiculous." 

But even as Toronto comes off the 
danger list, the situation in Asia is far 
from over. 

In China, government authorities 
ordered all clubs, theaters, cinemas, 
karaoke clubs, and Internet cafes 
closed until further notice in an effort 
to contain MRS. 

"China is going to be chaos for 
the next two 
months," Ruth-
erford observes, 
while Denekamp 
notes that be-
cause Beijing's 
Ministry of Cul-
ture is closed, 
Sony cannot ob-
tain the "pub-
lishing" permis-
sion required for 
any new releases 
in China. 
The Chinese 

government also shortened the week-
long May 1 holiday to only two days, 
meaning that not only is regular busi-
ness curtailed but the crisis comes in 
one of the biggest weeks of the year. 

Local acts are also feeling the pinch. 
"All of our Beijing shows for April 

and May were canceled even before the 
venues were ordered closed, so this 
doesn't really change things," Kaiser 
Kuo, guitarist of the Beijing metal band 
Spring & Autumn, tells Billboard. 
"SARS has effectively destroyed the 

economy for the live performer," com-
ments Christiaan Virant, a Beijing-
based electronic musician/DJ. And 
Want notes the impact is not limited 
to China. "A number of my scheduled 
European performances in the late 
summer are under threat as promoters 
worry about the psychological impact 
of featuring performers from China." 

Elsewhere, Recording Industry 
Assn. of Singapore CEO Edward 

r 

SUTANTO 

1 

RECORD COMPANIES: Catherine 
Leung is named GM of new media 
at Universal Music Southeast 
Asia, based in Hong Kong. She 
was COO at Hong Kong-based 
wireless content company I-Con-
tent Technology. 
Thomas Hedstriim is named 

regional division COO of EMI 
Recorded Music Continental 
Europe, based in London. He was 
Universal Music International VP 
of Eastern Europe. 
Christophe Lameignère is 

named managing director of 
BMG France, based in Paris. He 
was managing director of Zom-
ba France. 

Neubronner says: "It's hard to put a 
number on it [here], but retail sales 
are slow, as people have been staying 
at home." 

Rutherford notes, "Singapore has 
already started to be affected." He cites 
SARS as taking 10%-20% off the top of 
sales and predicts the same for May. 
Sony Music Indonesia/Malaysia 

managing director Sutanto Hartono 
reports, "Retail [in general] is down 
25% in Indonesia [for the first quarter]: 
SARS is one of the reasons." 

Recording Industry Assn. of Malaysia 
chairman Darren Choy comments, 
"The airlines and hotel business have 
dropped by 20%. It should be similar 
for the music industry." 
Warner Music Malaysia marketing 

director Adrian Lim says that SARS has 
not affected work attendance but adds, 
"People [in Malaysia] are staying at 
home while artists are canceling their 
performances in the region." 

Meanwhile, Taiwan's government 
has imposed a compulsory 10-day 
quarantine for arrivals from selected 
SARS-affected areas. The move 
prompted the postponement of the 
annual Taipei-based Golden Melody 
Awards for Chinese-language music, as 
well as the cancellation of MTV Tai-
wan's Music Festival. 
MTV Taiwan GM Simon Ho says: 

"We canceled because foreign artists 
can't confirm their schedule for early 
June." Ho says the cancellation could 
cost MTV up to 10 million Taiwan new 
dollars ($287,000). 

Looking at the Taiwan situation, 
Rutherford says: "From next month on, 
they will go into the 'stay-at-home' 
mode. Taiwan is a market we're going 
to be watching pretty nervously over 
the next two months." 

For Asia as a whole, Denekamp con-
cludes that the SARS effect "will be 
short-lived, but it will disrupt normal 
life until at least the end of July." 

Reporting by Steve McClure in Tokyo; 
Larry LeBlanc in Toronto; Ray Wad-
dell in Nashville; Stephen Schwankert 
in Beijing; 71m Culpan in Taipei, Tai-
wan; Steven Patrick in Kuala Lumpur, 
Malaysia; Mark Russell in Seoul, South 
Korea; Clarence Qui in Hong Kong; 
and Gordon Masson in London. 

Sophie Zannettacci is named 
managing director of Epic Group 
France, based in Paris. She was 
managing director of V2 France. 

Paula Narea 
Schrebler is 
named inter-
national ex-
ploitation 
manager of 
Sony Music 
Spain. She 
was managing 
director of the 
International 
Federation of 
the Phono-

graphic Industry affiliate in Chile. 

itel:;* 4 

SCHREBLER 

NEWSLINE... 
French record shipments fell by 3.5% in unit terms during the first three 
months of 2003, compared with the same period in 2002, according to 
labels body SNEP. The market also dropped in value terms by 6.8% to 285 
million euros ($314 million). Singles sales increased by 4.2% to 8.8 mil-
lion units (up 5.3% in value terms). Album sales, however, plummeted 
by 10.1% to 27.7 million units. SNEP noted in a statement that France 
has succumbed to the global downturn, adding that the drop coincides 
with current growth in broadband Internet subscriptions in France. 

JAMES MARTIN 

David Junk, managing director of Universal Music International (UMI) in 
Russia, has added responsibility for the major's licensees in Eastern 
Europe (Billboard Bulletin, April 17). Newly reporting to Junk are af-
filiates in Bulgaria, Estonia, Latvia, Lithuania, Ukraine, Romania, Serbia, 
Slovenia, and Croatia, as well as UMI's exclusive licensees in Iceland, 
Malta, and Gibraltar. Junk, who is based in Moscow, reports to UMI pres-
ident/C00 John Kennedy. A native of Ohio, in 1996 Junk joined Poly-
Gram (now Universal Music) Russia, the territory's first affiliate of a West-
ern record company. He was promoted to managing director in 1999. 

LARS BRANDLE 

New Zealand's largest commercial broadcaster is to con-
vert its loss-making TV channel TV4 into a music 
channel. CanWest New Zealand, a subsidiary of Win-
nipeg, Manitoba-headquartered media giant CanWest 
Global Communications Corp., operates TV3 and TV4 
nationally, as well as some of the country's biggest 
radio networks. But TV4 has consistently lost money 
since its launch in 1997 and reportedly recorded a loss of $6.9 million New 
Zealand ($3.8 million) in the last financial year. Until now, TV4 has target-
ed an urban-based, 15- to 39-year-old demographic with such shows as Bid& 
the Vampire Slayer. It will relaunch in October as a music channel target-
ing 15- to 29-year-olds. It will broadcast music programming from 4 p.m. 
to midnight Monday through Thursday and 4 p.m. to 1 a.m. Friday through 
Sunday. Outside of those hours, TV4 will continue to screen infomercials 
and other advertising-led programming. No details have been given about 
the type of programming it will carry. JOHN FERGUSON 

- 

CanWest Global 
Communications Corp. 

BMG Ricordi has signed a nonexclusive agreement to provide videoclips 
to Bertelsmann-owned Italian mobile-music entertainment company TJ 
Net for use on mobile phones. Under the agreement, Rome-based TJ Net 
will offer clips by such BMG Ricordi artists as Luca Carboni, Gigi D'A-
lessio, and Sameule Bersani on its digital platform for mobile-phone 
operators, which will make the clips available for purchase. The agree-
ment follows a test period last October. Milan-based BMG Ricordi busi-
ness development director Andrea Rosi, formerly COO of Italian digital-
music service company Vitaminic, says, "We are broadening the scope of 
our business. This agreement opens a new channel for the on-demand 
exploitation of our content." MARK WORDEN 

BMG Australia product is to be distributed by Entertainment Distributors Co. 
(EDC) effective Sept. 1. The news follows the announcement of the planned 
closure of BFM, the Sydney-based BMG/Festival Mushroom warehouse and 
distribution facility (Billboard Bulletin, Feb. 21). EDC, a joint venture among 
Sony, EMI, and Warner Music, was established in 1984. CHRISTIE ELIEZER 

Mike Stock, who—as part of U.K. production team Stock Aitken Water-
man—helmed hits for Kylie Minogue, Jason Donovan, Rick Astley, and 
others in the late '80s and early '90s, will launch Better the Devil Records 
in June. The label, named after Minogue's 1990 U.K. No. 2 hit "Better 
the Devil You Know," will be distributed in the U.K. by Nova via Pinna-
cle. Its first release, novelty single "Fast Food Song" by Fast Food Rock-
ers, is due June 2. PAUL SEXTON 

Rob Aonel, founder and CEO of Aus-
tralia's Chaos Group, is leading a man-
agement buyout of the e-commerce 
company's music operations. Under 

terms to be approved by shareholders, a team of senior managers would 
acquire rights to the Chaos name, Web sites chaosmusic.com and chaos-
dvd.com, the Gaslight Music retail outlet, and DVD label assets. The deal 
is valued at $ 1.9 million Australian ($ 1.17 million). In 1999, ChaosMu-
sic—as it was then known—floated on the Australian Stock Exchange, 
valued at $40 million ($24.8 million). After the sale, Appel and current 
Chaos CFO Greg Munson would exit to run the new company. Chaos 
Group, meanwhile, would focus on data management. CHRISTIE ELIEZER 

62 www.bIllboard.com BILLBOARD MAY 10, 2003 



Greek Execs Applaud Anion Awards 
Increased Industry Involvement Gives Boost To Second Annual Event 

BY MARIA PARAVANTES 

ATHENS—Greek label execs have 
declared the second annual Arion 
Greek Music Awards a genuine suc-
cess, with organizers suggesting that 
increases from last year in the num-
ber of artists attending the April 21 
event—and of industry insiders vot-
ing—prove that the show is estab-
lishing itself within the music busi-
ness as well as with TV viewers. 
The sophomore Arion Awards, joint-

ly organized by the local office of the 
International Federation of the Phono-
graphic Industry (IFPI) and national 
commercial TV channel Mega, were 
broadcast live from the Fever Club by 
Mega and local commercial AC radio 
stations Sfera and Stathmos. 

The five-hour show was attended by 
an audience of 2,000 industry represen-
tatives and celebrities, plus 1,000 mem-
bers of the public, who had won tickets 
through media competitions. According 
to Mega, more than 1.5 million viewers 
in Greece—roughly the same as in 
2002—plus satellite viewers in the U.S. 
and Australia watched the show. During 
the TV broadcast, 30-second anti-piracy 
mersages from IFPI Greece were aired 
in each break for commercials. 
The majority of the awards, cover-

ing the period of Jan. 1, 2002, to Dec. 
31, 2002, were determined via votes 
cast by last year's winners and a panel 
of music industry and media profes-
sionals. One, for best videoclip, was 
voted for by the public. 

Last year, there was general disap-
pointment from the industry and pub-
lic alike at the low number of artists 
attending the awards in person, either 
to collect awards or to perform that 
night. IFPI GM Ion Stamboulis says 
there was a notable increase in the num-
ber of artists attending the event this 
year. In addition. he says, the number of 
panel members that voted rose by more 
than 27%. Stamboulis says, "ne out-
come this year was much better." 

Sony Greece vocalist Antonis Remos 
stole the show, walking away with six 
awards, including singer and—for his 
Kardia Mou Min Anysiheis set—album 
of the year. Remos helped Sony Greece 
collect the lion's share of the 28 awards, 
with an overall 13. 

Universal Greece collected six 
awards in all, including three for pop 
singer/songwriter Mihalis Had-
jiyiannis. The label's Marianda Pier-
di won best new artist. "We have our 
dynamic in place and are happy to 

see Universal's fresh faces being 
rewarded," Universal Greece manag-
ing director Costas Bourmas says. 
"It's about time all trends in Greek 
music were represented." 

Other key category winners includ-
ed multiple nominee Natassa Theodor-
idou (Sony), who took home Mons for 
best laika artist and best modem laika 
artist; Minos-EMI balladeer Yiannis 
Kotsiras (best "art song" album); and 
Sony superstar Anna Vissi (singer of 
the year). Virgin Greece pop/rock act 
Ble, which performed live at the event, 
won the best pop group award, while 
Universal's international Greek star 
Nana Mouskouri collected the lifetime 
achievement award. 

Eighteen-month-old independent 
label Heaven also fared well, with its 
pop diva Despina Vandi picking up 
awards for female singer and top-sell-
ing album of the year for Geia (which 
has shipped more than 170,000 dou-
ble-CDs). "The show was much better 
than last year's," Heaven Music man-
aging director George Levendis says. 
"It's finally time indies were given the 
attention they deserve. They have a 
loud voice in the local market." 
A key element at the show was 

genre-mixing. One highlight was pop 
idol Sakis Rouvas, laika singer Remos, 
and Mouskouri sharing the mike to 
perform. "It's important that we bring 
music back into the foreground," Sony 
Music Greece managing director Dim-
itris Yarmenitis says. "After all, this is 
supposed to be all about music." 

New Talent To The Fore At AIM Awards 
BY STEVEN PATRICK 

KUALA LUMPUR, Malaysia—The 
10th annual Malaysian music indus-
try's Anugerah Industri Muzik 
(AIM) Awards saw a number of 
breakthrough acts picking up a string 
of trophies. 

"This is the year of new acts," says 
Aziz Baku, chairman of Akademi Indus-
tri Muzik Malaysia, the awards' organ-
izing body. "This is good for the 
industry, which has always been mon-

opolized by the 
established acts." 
Newcomer Sar-

ah (NAR Records) 
bagged three main 
awards at the April 
26 ceremony. The 
19-year-old pop-
ballad singer, who 

performed her song "Kesetiaan" at 
the awards, won in the best new artist, 
best pop album (for her self-titled 
debut), and best album categories. 
Bakar says, "It was Sarah's night." 

Ballad singers were the main win-
ners at the 31/2-hour show, which was 
held at the Putra World Trade Center 
in Kuala Lumpur. But other styles of 

music managed to chip away at the 
edges of the Malay music main-
stream. Metalasia (EMI) won best 
hard rock album for Silantra . . . 
Bermulanya Satu Epic, while jazz-
fusion artist Dave Andrews ( EMI) 
won best local English album for 
Under the Influences. 

The evening showcased a variety of 
performances and musical styles, 
ranging from the trash-rock of Meta-
lasia to a smooth R&B duet between 
Dayang Nurfaizah (Broadway Enter-
tainment) and veteran jazz vocalist 
Sheila Majid (Warner) on a medley of 
the latter's local '80s hits. 

Nine-time previous AIM Awards 

winner Siti Nurhaliza (SRC Records) 
won the 10th AIM Award of her career, 
in the best vocal performance on an 
album (female) category for her set 
Sanggar Mustika. 

The show was broadcast live on ter-
restrial channel ntv7 and Webcast at 
ntv7.com.my. In all, 21 awards were 
presented, including two new cate-
gories, for best pop/rock album and 
best hard rock album. A panel of 
music industry and media represen-
tatives voted for the awards. 
AIM 2003 chairman Darren Choy, 

who is also chairman of labels body 
the Recording Industry Assn. of 
Malaysia and managing director of 
EMI Malaysia, says, "Last year's AIM 
was a conscious effort to deliver strong 
anti-piracy messages, which made the 
show solemn and sad. This year was 
more of a celebration." 
But AIM 2003's comedian hosts 

Adflin Shauki and Bob Lokman did 
address the piracy issue in a less 
somber manner. Shauki joked in 
Malay, "The pirates made us cry last 
year, but this year it is the pirates that 
are crying ... because artists are not 
making albums anymore, so there's 
nothing for them to pirate." 

Australian Waifs Find 
A Home In The U.S. 

BY CHRISTIE ELIEZER 

MELBOURNE, Australia—During 
seven visits to the U.S. in three years, 
Australian folk-pop act the Waifs has 
built a sizable following on the col-
lege and festival circuit. But the 
band's current run is its most high-
profile, thanks to the patronage of 
none other than Bob Dylan. 
The trio has been opening for 

Dylan on his current jaunt around the 
U.S., begin-
ning April 19 
in Austin and 
ending May 17 
in Jackson, 
Miss. As a re-
sult, the act's 
"Lighthouse" 
single ( re-
leased April 6) 
has begun to 
consolidate at 
triple-A and 
college radio 
and set up the 
May 6 U.S. re-
lease (on Jar-
rah, through Nashville-based 
Compass Records) of its Up All 
Night album. 

The Dylan invitation came after 
the Waifs opened for him on Aus-
tralian dates in March. When the 
veteran singer/songwriter told 
band member Donna Simpson they 
were the best act he had seen in five 
years, the 24-year-old says she was 
too speechless to tell him that she 
has every album he has released 
and that she and her 
younger sister (fellow 
Waif Vicki) grew up 
harmonizing to Dylan 
songs while accompany-
ing their fisherman 
father on his trips. 

The Waifs, booked by 
Gloucester, Mass.-based 
International Music 
Network, return to 
North America June 13-
Aug. 17 to play the fes-
tival circuit and again in 
October for a further 
month of live dates. 

The band's Perth, Australia-based 
manager, Phil Stevens, says, "Our 
strategy for North America was to 
tour there six months of the year. 
Playing festivals was the backbone of 
the Waifs' surress; it paid well and fin-
anced their club shows." The Waifs 
have reached club-headliner status in 
various U.S. cities, Stevens says, and 
have picked up both niche and main-
stream press coverage. In August, 
"Lighthouse" will be serviced to AC 
radio formats in the U.S. 

Vicki Simpson says, "The more we 
travel, the more our eagerness to 
travel increases. We had no idea 
what we'd find when we went over-

seas [for the first time] in February 
2002. We met some fantastic people 
who said they liked what we do. Six 
months later, we were on the main 
stage of a festival in Canada before 
20,000 people." 

In Australia, the Waifs and label-
mates the John Butler 'frio (the acts 
jointly own Jarrah Records, which is 
distributed here by MGM Distribu-
tion) are the indie success stories of 
the past two years. After initial sup-

port from col-
lege radio and 
government-
run national 
youth-radio 
network Triple 
J, the Waifs' 
2002 single 
"London Still" 
crossed over to 
mainstream 
radio in Aus-
tralia. In Feb-
ruary, Up All 
Night debuted 
on the Aus-
tralian Record 

Industry Assn. (ARIA) sales chart at 
No. 3; the album has shipped 60,000 
units to date, according to the label. 
That same month, the John Butler 
Trio's live double-album Living en-
tered the ARIA chart at No. 6. The act 
has shipped 180,000 units across 
three albums here—remarkable fig-
ures for an indie group. 

The John Butler Trio began intro-
ducing its fiery blues-rock to the U.S. 
market in September 2001 and has 

since completed five 
North American tours. 
It is booked in the U.S. 
by Monterey, Calif.-
based Monterey Penin-
sula Artists. The U.S. 
release of its Three 
album in April 2002 
through Jarrah's previ-
ous U.S. distribution 
deal (with BMG) result-
ed in scattered college 
airplay. The act, front-
ed by San Diego-born 
guitarist John Butler, 
returns to the U.S. West 

Coast for a month in June, before 
opening for Michael Franti's Spear-
head in Europe. Recent showcases in 
New York, Los Angeles, and Austin (at 
the South by Southwest Music Con-
ference) have sparked major-label 
interest, according to Stevens, who 
also manages the act. 

But exactly when the two fierce-
ly independent groups will respond 
to major-label interest remains to be 
seen. Stevens says, "An independent 
act is always on the back foot when 
it comes to having the power to 
influence radio and get a TV profile. 
That's the quantum leap Jarrah is 
looking at over the next two years." 
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maximum 
results 
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exposure 

Call: 1-800-223-7524 Today! 
Fax all ads to: 646-654-4798/99 or 

email to: jserrette@billboard.com 

Your ad includes a listing 
on billboard .com 

over Ti million page views a month 

www.billboard.com 

DUPLICATION/REPLICATION 

COMPACT DISCS - 600 EACH 

IT'S A BETTER DEAL! 
"ADD IT UP" 

1,000 CDs 
1,000 Jewel/Wrap 
1.000 2-Pg Book/Tray 

600.00 
250.00 
240.00  

$ 1,090.00 
from your CD-Ready Master 

& Print- Ready Film 

NATIONAL TAPE 
CORPORATION 

1110 48th Ave North - Nashville, TN 37209 
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1-800-874-4174 
Digital Mastering Services - Digital Audio t • 
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Duplication - Computer Graphics • 

SAME DAY SERVICE! 
(on short run CD & Cassette copies) 

DUPLICATION/ 
REPLICATION 

46 PRODUCTIONS 
25 CDRs - $45.00 150 CDRs - $88.00 

100 CDRs - $ 150.00 / 200 CDRs $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 

Includes CDR jewel box 
w/text printing on CD label 

Add $35 for other digital master, 

$55 for analog master 

Orders must be prepaid Shming not included. 

42 W 557 Hawk Circle, St. Charles, IL 60175 
Tel ( 800) 850.5423 Email: infe46p.com 
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FOR SALE 

areADE 
The Ultimate 

Booking Source for 
Live Entertainment 

Attractions 

Lists thousands 
of acts ed attractions: 
• musical entertainment 
• variety 8 theatrical show 
• comedians • magicians 
• plus promoters, 
booking agents, 8 personal managers 

Published b Amusement Business 

BUSINESS 
OPPORTUNITIES 

Chart Noise, Inc. 
A Music Business Development Company 

Helping Independent Labels Streamline Op-

erations. Now accepting clients/Investment 
opportunities available. 

Visit us on the web at: 

www.chartnoise.com 

www.ntdc.com 

CRESSKILL REALTORS 
Listulg' Breallttakuly Contemporary mesh 

overlooking the Ramapo Mountains/sunset 

from quiet cul-de-sac. 8BRs, soaring ceilings 
oble limestone columns, htd marble his, 

te-of-the-art kit/black absolute granite & 

lenau appliances. Prof landscpd, Olympic Sized 

cabana, Jacuzzi, Kiddie Pool 8 waterfalls. 

$4,500,000 

issic Realty Group 201-541-0200 

REAL ESTATE 

Unique Post-Revolutionary Home, with a Separate Recording Studio 
and Office Space -- easy commute to NYC 
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HOUSE STUDIO 

Historic colonial house on 3+ acres of breathtaking grounds with old growth trees, beautiful 

very private location; 4 bedrooms. 3 bathrooms; gazebo, out buildings, icehouse, root cellar. 

Fully renovated with modern amenities, but all work has respected the original ambiance 

including hand sawn wide-planked floor and exposed beam ceiling. The fully sound-proofed 

modern RECORDING STUDIO is housed in a separate 800 sq. ft. building with kitchen, cen-

tral heat/AC, office space, meeting room and bathroom One hour from NYC in Northern 

Westchester. Great schools. 

$1,250,000 by owner - Call 914.-962-1751 or fax 914-962-1752 

pulse@igc.org 

PUBLICATIONS 

The Ultimate Resource for 
Touring Bands 8f Musicians 
BILLBOARD'S 19TH EDITION OF THE 

Musician's Guide to 
NEW 

EDITION! 

Touring and Promotion 
Includes: 
• City by city club directory 
• Tape/disc services 
• A&R directory 
• Music services directory 
• Music industry vvebsites 
• Road nightmares of the stars 
• PLUS-Exclusive: What every 
artist must know about A&R! 
• And much more 

Only $ 15.95 — $ 18.95 overseas. 
(includes shipping) 

Order by phone 800-745-8922 or on our website 
www.musiciansguide.com 
Mention code TGBB when ordering! 

REAL ESTATE 

Offered at $7,450,000 
One of Los Angeles' Premier Landmark 

Historic 'stop:die,. This walled and gated 
architectural ma.aerpiece with 6 bedrooms and 
is I / 2 bathrooms, features a 28ft high entry, ball-

nxen, te traies, grand public moms, venetian 

plaster walls, guest house and pool. Along 

with the stained glass window% distressed 

wood floors and breathtalcing views this estate 

restored by Xiirin Balbes is spectacular 

JOE BABAJIAN & FRANCIS GIBBONS 
310-248-6400/323-671-1202 te NIA:n°.11 

u. 
u. 

Independently owned and operated rhembet of the 
Iffrudental Real Estate MI rhate, so 

MEDIA and 
ENTERTAINMENT 

CENTER OF 
DELAWARE VALLEY 

Home of 

The Electric Factory 

Mike Lemon Casting 

The Studio ( L.Gold Music)... 

GREAT SPACE 
FOR LEASE 

Special rates/pkgs 

to the industry. 

(215) 413-0500 x14 

Spectacular 240 Acre 

Working Horse Ranch 
Nestled at the base of the Angeles National Forest 

with unlimited riding trails. Located off Hwy 

138 between San Bemardino & Antelope Valley 

in Llano. 6 residences on the property plus 

12,000 SF pad for main home. Security gated 

enterance, several barns, corrals, pastures. 

workshop, bird aviary, spring fed lake, helipad & 

more. Owner asking. 

$1,320,000 

Patti Kahl 

Bozigian Realty 

661-948-4737 Ext. 213 
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TALENT 

Looking for a 
record deal ?? 
Getting signed is very hard to do. But we will 

get the record deal you are looking for!Guar-

anteed Service Call now to receive your 
FREE information 

Talent 2000 ( 
Y 800-499-6395  

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 506. Your choice from the 
most extensive listings available. 

For free catalog call (609) 690-6000. 
Fax (609) 690-0247 or write 

Scorpio Musk, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 

emit: eccepterneseecteom 

PUBLICATIONS 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
wwvv.discmakers.com/bb 

info “ discmakers.com 
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ADVERTISERS! 

REACH THE 

HIGH-POWERED 

WORLD OF 
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EVERY WEEK IN PRINT 

AS WELL AS ON LINE. 

SAVE WHILE PICKING UP 

NEW BUSINESS WITH 

AN ACTIVE CLASSIFIED AD 

MESSAGE IN BILLBOARD 

Call Jeff Serrette 

1-800-223-7524 today! 
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*BROWSER DISPLAY SYSTEMS* 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

OM,. Full line of counter, wall and floor displays 

rowsr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 

Phone 312-822/0822 - Untie 800 822/4410 
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9almnts 4813534 8 4899879 

HELP WANTED 

WEA CORP. (DIVISION OF WARNER MUSIC GROUP) 
VP, FINANCIAL PLANNING (Home Office - NY) 

The VF, Financial Planning will report into the Senior VP & CFO. VP, Financial Planning 
oversees a staff of six and is responsible for the preparation of the annual budget, monthly 
forecasts and long-range plans for WEA Distribution, as well as for providing sales and cost 

analysis to senior management to assist in the evaluation of various strategic initiatives and 
the monitoring of business performance. 

SPECIFIC RESPONSIBILITIES include: Preparing the annual budget; Preparing the 
monthly Present View package in conjunction with the VP, Controller; Preparing the annual 

long-range plan based on input from senior management on strategic initiatives; Assisting 
in the analysis of various deals including product acquisition, joint ventures and distribution 

deals; Preparing sales and cost analysis to assist in the evaluation of strategic initiatives as 
well as to evaluate their performance against target, such as preparing analysis to show 

the financial impact of proposed price changes, discount programs and other incen-
tives/disincentives on sales; Overseeing the preparation of daily, weekly and monthly sales. 
financial and statistical reports for use by WEA and WMG management; Supervising and 
evaluating professional subordinates engaged in the preparation of departmental reports. 
components of the budget and forecast and special projects; Designing and preparing new 
reports as required by WEA management; Liaising with IT department in creation of 
reports, databases etc; Special assignments as required. 

KEY ATTRIBUTES include: Accounting degree and 7.-10 years of relevant experience; 
CPA a plus: Record company or manufacturing/distribution company experience; Supervisory 
experience; Strong analytical skills; Strong interpersonal and management skills; Experience 
in evaluating deals and business opportunities a plus; Solid IT skills 

Please direct all Inquiries and resumes to: 

recruitment@aoltw.com 

Financial Manager 
NYC bsed entertainment holding company with 

music venue and reccrd label operations seeks in-
dividual wi:h background in financial controls, op-
erations. panning and analysis for senior financial 
role. Resume and cover letter with salary regs. to 

careers@knittIngfactory.com. 

National Independent Distributor seeks 
National account salesperson. 

Experience, relationships, and an 
aggressive attitude are prerequisite. 

Non-closers need not apply. 
WE EAT WHAT WE KILL! 

Email resumes and cover letters to 
themusicjob05012003@yahoo.com 

Administrative Assistant needed for fast paced Los Angeles Management Music 

Company. Individual will assist several managers with phones, data entry Microsoft 

word, File maker, Excel preferred. 

Candidate should possess strong organization and communication skills. 

To apply, e-mail your resume to 
kristiel©10thst.com or fax to 310-385-4736 

NOTICES/ANNOUNCEMENTS 

IF YOU HAVE A 
PROFESSIONAL SERVICE 

YOU'D LIKE THE MUSIC INDUSTRY 
TO KNOW ABOUT 

CALL BILLBOARD CLASSIFIED TODAY 

1.800.223.7524 FAX: 646.654-4698199 

NOTICES/ANNOUNCEMENTS 

Announcing 

BILLBOARD'S NEW 

"TOURING SERVICES" 

Classified Section 
Billboard's recent expansion of its weekly and special 

quarterly coverage of touring gives advertisers 

a new and unique opportunity to reach 
artist managers, promoters, agents, venues 

and touring product and services providers. 

And no advertising opportunity in Billboard 

costs as little as a high impact ad in our new 

Touring Services Classified Section! 

In 2003 Billboard will also feature 
five touring spotlights with bonus distribution 

at the major touring industry shows. 

But, whether your ad appears in a special touring spotlight issue, 

or a regular weekly issue,each classified ad in Billboard will 
also be posted on Billboard.com at no extra charge. 

For more biformation about reaching 

decision makers in the touring business, reach 

Jeff Serrette at 1-800-223-7524 

or via e-mail at 

jserrette@billboard.com 

Gaylord Succumbs To Cancer 
BY PHYLLIS STARK 

NASHVILLE—Edward 
Gaylord, patriarch of Nash-
ville-based Gaylord Enter-
tainment, died of cancer 
April 27 in Oklahoma City. 
He was 83. 

Gaylord took over Okla-
homa Publishing Co. when 
his father died in 1974. He 
diversified the company's 
holdings, establishing TV production 
firm Gaylord Productions Co. in the 
1970s and buying into Opryland in 
1983. 
The company became Gaylord 

Entertainment in 1991. 
Now primarily a hotel 
chain, Gaylord has sold 
cable networks TNN, 
CMT, and CMT Europe 
and music publishing firm 
Acuff-Rose in recent years. 

Its current music assets 
include classic country 
WSM-AM Nashville and the 
historic Nashville music 
venues Grand Ole Opry, 

Ryman Auditorium, and the Wild-
horse Saloon. 

Gaylord, who was also the pub-
lisher of The Daily Oklahoman, is 
survived by four children. 

Bob Richardson, 76, of heart failure, 
April 15 in Stuart, Fla. A pioneering 
recording engineer, Richardson's Mas-
tersound became one of the first 
American studios to have full console 
automation, multiple 24-track syn-
chronization, and Quadraphonic mix-
ing capabilities in 1972. The Atlanta 
studio became a haven for such artists 
as Isaac Hayes, Dionne Warwick, 
James Brown, and Peabo Bryson. 
Richardson began his career record-
ing regional bands in his North Car-
olina basement. He became district 
sales manager for Columbia Records; 
he was regional representative for 
Mercury Records in the early 1960s 
before opening his own studio. In 
1987, Richardson became the first stu-
dio owner/engineer to be inducted 
into the Georgia Music Hall of Fame. 

Peter Stone, 73, of pulmonary fibro-
sis, April 26 in New York. The first 
writer to win an Academy Award, an 
Emmy Award, and a Tony Award, 
Stone was best-known for the histor-
ical Broadway hit 1776, for which he 
won the Tony for best musical. The 
former broadcast journalist won the 
best original screenplay Oscar for the 
1964 comedy Father Goose, but he 
was more widely known for his adap-
tations. Stone adapted the musical 
Sweet Charity for the screen and 
such movies as Billy Wilder's Some 
Like It Hot and George Stevens' 
Woman of the Year to become Broad-
way musicals. A six-time Tony nom-
inee, Stone also won the award for 
best book of a musical for Woman of 
the Year and Titanic. He is survived 
by his wife and brother. 

P2P Court 
Victory May 
Not Last 
Continued from Page 4 

decision. The ruling, he writes on 
his Web site, " is testimony to 
great lawyering." 

Others say Wilson followed the 
Ninth Circuit's ruling in the 2001 
Napster case too literally in his 
opinion. That court found Napster 
guilty of contributory copyright 
infringement because it employed 
a central server and could have 
nabbed alleged offenders. 

In this case, Wilson found a dis-
tinction between the way Napster 
and the others operate: Grokster 
and Morpheus employ decentral-
ized servers. "When users search 
for and initiate transfers of files 
using the Grokster client," Wilson 
wrote, "they do so without any 
information being transmitted to 
or through any computers owned 
or controlled by Grokster." 

Lessig thinks the difference is 
significant. He writes, "The key to 
the decision is the difference 
between the architecture of Napster 
and the architecture of Morpheus." 

Peter Jaszi, a copyright profes-
sor at American University, says, 
"The Napster ruling says that con-
trol is the standard. If you can't 
control it, you're not an infringer." 

Wilson's ruling says the indus-
try should go after individual in-
fringers. That underscores the 
April 24 ruling in Washington, 
D.C., District Court that says 
Internet service provider Verizon 
must provide the name and 
address of one of its Internet serv-
ice subscribers after the RIAA 
claimed the subscriber was pirat-
ing copyrighted material. 
Wilson also found that the 

defendants were similar to VCR 
manufacturers cited in the 1984 
Sony Betamax case. That ruling 
found that the sale of copy equip-
ment "does not constitute con-
tributory infringement if the prod-
uct is capable of substantial 
non-infringing uses." 
Music attorney Jay Rosenthal, 

co-counsel for the Recording 
Artists' Coalition, says Wilson's rul-
ing is "tortured legal analysis. He's 
also essentially asking Congress to 
write a variation of a ' drug para-
phernalia' law. Because now you 
can't go after the guys who make 
bongs, so you go after the user." 

Jaszi says he is worried that a 
compromise between the two sides, 
"those that want something for 
nothing and those who want to 
control everything," will not find 
"a middle ground for years." 

Rosenthal adds, "Somebody on 
that Ninth Circuit has got to figure 
out that a Betamax machine that 
can make a limited amount of 
copies is totally different from a 
computer program that allows peo-
ple to make a million copies in a 
moment and distribute them." 
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Zimmer, Landau, Debney, Shore Scoop 
Top ASCAP Film And TV Music Awards 
BY MARGO WHITMIRE 

LOS ANGELES—Film composer 
Hans Zimmer was honored with 
ASCAP's 18th Annual Film and 
Television Music Awards' highest 
honor April 30 at the Beverly 
Hilton Hotel. Along with producer/ 
director James L. Brooks and pro-
ducer and DreamWorks co-founder 
Jeffrey Katzenberg, the Henry 
Mancini Award for lifetime achieve-
ment was presented to Zimmer by 
ASCAP president/chairman Mari-
lyn Bergman, who was the eve-
ning's host. 

Zimmer—an Oscar-, Golden 
Globe-, and Grammy Award-win-
ning composer—was honored for 
his two-plus decades of contribu-
tions to film and TV. Colleagues 
from his production company, 
Media Ventures, and longtime col-
laborator and director Ridley Scott 
were in attendance. 

Zimmer's box-office-hit credits 
include Gladiator, Driving Miss 
Daisy, Hannibal, Rain Man, Mis-
sion Impossible II, The Lion King, 
The Prince of Egypt, As Good As It 
Gets, and Pearl Harbor. He was 
also honored with the top box-
office film award for Black Hawk 
Down, The Ring, and, along with 
collaborator Bryan Adams, Spirit: 
Stallion of the Cimarron. 

Past recipients of the Henry 
Mancini Award include James New-
ton Howard, Quincy Jones, Michael 
Legrand, Johnny Mandel, Randy 
Newman, and last year's honoree, 
Alan Silvestri. 

For the second consecutive year, 
composer John Debney was hon-
ored for his scores in three feature 
films: The Scorpion King, Snow 
Dogs, and Spy Kids 2 in the top 
box-office film category. 

Academy Award winner Howard 
Shore was honored in the same 
category for The Lord of the Rings: 
The No Towers and Panic Room. 
Composer Russ Landau took 

home the most awards of the night. 
He was honored in the most-per-
formed underscore category and 
the top TV series category for the 
three most recent Survivor install-
ments and the series Fear Factor. 

Also honored in the top TV series 
category was John Rzeznik of Goo 
Goo Dolls for his theme from Good 
Morning, Miami. 

Lonnie Jordan of funk/soul 

group War and bandmate Gerald 
Goldstein were recognized in the 
same category for the classic hit 
used as the George Lopez theme, 
"Low Rider." 
Ken Jordan of the Crystal Method 

was also awarded during the gala for 
his Third Watch theme. 

Other awards were for most-per-
formed songs from motion pictures 
and most-performed themes. 

Attending the awards were such 
industry luminaries as songwriter 
and Academy of Motion Pictures 
music governor Alan Bergman, 
Ginny Mancini, American Dreams 
creator/producer Jonathan Prince, 
and last year's ASCAP Foundation 
Lifetime Achievement honoree, 
Van Alexander. 

Winners in the most-performed 
themes, underscores, and song 
categories are determined by the 
number of performance credits 
throughout the survey year, from 
Oct. 1 through Sept. 30. Nielsen 
ratings determine top TV series 
winners, and box-office receipts 
determine top box-office film win-
ners during the Jan. 1- Dec. 31 
survey year. 
A complete list of winners follows. 

Henry Mancini Award: Hans 
Zimmer. 
Top box-office films: Marco Bel-

trami, Blade 2; Carter Burwell, 
The Rookie; John Debney, The 
Scorpion King, Snow Dogs; John 
Debney, Robert Rodriguez, Spy 
Kids 2; Nick Glennie-Smith, We 
Were Soldiers; James Newton 
Howard, Signs; James Horner, A 
Beautiful Mind; John Powell, The 
Boume Identity; Howard Shore, 
The Lord of the Rings: The Two 
Towers, Panic Room; Alan Sil-
vestri, Lilo and Stitch; Hans Zim-
mer, Black Hawk Down, The Ring, 
Hans Zimmer, Bryan Adams, Spir-
it: Stallion of the Cimarron. 
Top TV series: Marco Beltrami, 

Jon Hassell, The Practice; Steve 
Bramson, Bruce Broughton, JAG; 
Sean Callery, 24; Alf Clausen, The 
Simpsons, Lisa Coleman, Wendy 
Melvoin, Crossing Jordan; Jakob 
Dylan, The Guardian; Dan Foliart, 
8 Simple Rules for Dating My 
Teenage Daughter; Thomas Allen, 
Harold Brown, Morris Dickerson, 
Gerald Goldstein, Lonnie Jordan, 
Lee Levitin, Charles Miller, 
Howard Scott, George Lopez; 
Emerson Hart, Nicole Hart, 
American Dreams; Reinhold Heil, 
Johnny Klimek, Without a 7)-ace; 
Peter Himmelman, Judging Amy; 
James Newton Howard, E.R.; Ken 
Jordan, Third Watch; Michael 
Karp, Dateline NBC; Holly 
Knight, Still Standing; Russ Lan-
dau, Fear Factor, Survivor: 
Africa, Survivor: Marquesas, Sur-
vivor: Thailand; Rick Marotta, 
Everybody Loves Raymond, Yes, 
Dear; John Rzeznik, Good Morn-
ing, Miami; Michael Skloff, 
Friends; Derryck "Big Tank" 
Thornton, My Wife & Kids. 
Most-performed themes: Dan 

Foliart, Steven Kaplan, Branford 
Marsalis, Howard Shore, Michael 
Skloff. 
Most-performed underscores: 

Jack Allocco, Denis Hannigan, 
David Kurtz, Russ Landau, Mark 
Snow. 
Most-performed songs from 

motion pictures: "Can't Fight the 
Moonlight" from Coyote Ugly, 
written by Diane Warren and pub-
lished by Real Songs; "Good Morn-
ing Beautiful" from Angel Eyes, 
written by Todd Cerney and 
Zachary Lyle and published by 
Mighty Moe Music, Life of the 
Record Music, and Sevens Interna-
tional; "Number 1" from Training 
Day, written by Nelly and Waiel 
"Wally" Yaghnam and published by 
BMG Songs and Famous Music; 
"Where Are You Going" from Mr. 
Deeds, written by Dave Matthews 
and published by Colden Grey. 

SERVICING GLOBAL JUSTICE: The war 
may be over, but the struggle continues, 
according to activist singer/songwriter 
Stephan Smith, one of the more promi-
nent voices in the recent anti-war-song 
movement (Billboard, March 22). But 
the current "task"—as he notes in his 
new song, "Proclaiming Jubilee"—is "to 
fan the flames of freedom ... and open 
the doors to equal opportunity." 

It's consistent with what Smith calls 
the broader "pro-ethical globalization 
movement," or what is more com-
monly becoming known as the global 
justice movement. 

"It's the civil rights movement of 
our generation," says the 34-year-old 
New York-based Virginian. His single 
"The Bell," recorded with folk legend 
Pete Seeger, Ween's Dean Ween, and 
hip-hop artist Mary Harris, was hailed 
by the Guerilla News Network as the 
"anti-war anthem for our generation." 
More than 100 public and college radio 
stations played "The Bell." The song is 
included as a bonus track on Smith's 
forthcoming album, New World 
Worder, to be issued June 3 on his Uni-
versal Hobo label. 

Smith says that the success of "The 
Bell," which was released months 
before the war began, points to a new 
era of politically minded singer/song-
writers, as well as a new means of expo-
sure and distribution. 

"The global justice community is 
highly Internet-based, and when other 
artists came on board with anti-war 
songs, a huge organization was built, 
long before the mass media gave it any 
attention," Smith continues. "It was 
also a time when today's 'prophet 
singers'—which is what Woody 
Guthrie called anybody who wrote 
political folk songs—were availing 
themselves of the new technology." 

Smith himself has been likened to 
Guthrie in media outlets including 
The Village Voice and MSNBC, and he 
tours the country with his guitar, 
spreading his message. But while he 
cites that definitive political singer/ 
songwriter along with Guthrie's 1960s 
populist prophet-singer progeny Bob 
Dylan and Bob Marley, he notes that 
it's now time to take the genre farther, 
particularly in terms of artistic control. 

"You have to have active control of 
your distribution means," he adds. "It's 
not enough to be distributed by a 
multinational corporation. The civil 
rights movement of our generation— 
which is the global justice move-
ment—is specifically concerned with 
redefining corporations in away that's 
more democratic." 

But Smith's Universal Hobo label is 
being distributed via turntablist DJ 

Spooky's Synchronic Label, which goes 
through EMI's Shelter/Caroline. "I'm 
very integrationist," he explains of the 
corporate link 'To make a better world, 
we have to work with each other: It's 
not `us' or 'them' anymore. I'm happy 

to work with corporations—but not 
without having my own platform and 
creating a model business, [because] 
people won't believe somebody who 
comes out with a song trying to change 
world distribution through the same 
means that are keeping people down 
around the world." 

As a proud member of "the global 
justice generation," Smith sees the end 
of the war in Iraq not as a loss for glob-
al justice but as the "beginning of a 
growth of a real international possibil-
ity," he says. "That's what New World 
Worder is all about." 
The album's title track is an intense 

rap—what Dylan might once have 
called "talking blues." Along with Dylan 
and Marley, it invokes the likes of Will 
Rogers, Walt Whitman, and Hank 
Williams, along with such religious/ 
political figures as Jesus, Martin Luther 
King Jr., and Gandhi. It quotes from 
another generation's anti-war cry, Buf-
falo Springfield's "For What It's Worth." 

The cut also identifies Smith by "an 
autobiographical moniker in typical 
rap style [ like] Mos Def or Slim 
Shady, although it's also meant to give 
voice to all people/poets/rappers/ 
singers of the next world, so to speak," 
he says. "It's like, how to bring rap and 
the protest singer together—over a 
guitar but without the beats, you 
know, like Dylan-meets-21st-century 
youth culture." 

Smith hopes that the net result "can 
bring a disenfranchised America—and 
world—back together by creating 
art/music that recombines a dissociat-
ed society that has been segregated by 
target marketing—hip-hop, country, 
rock, alt-country, etc. That would be 
true Americana, really representing all 
that is America today." 
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ERVIIN -4 WILTS 
A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
WAY OF 'LIFE': Madonna racks up her third-
largest sales week in Nielsen SoundScan's 12-
year history, as American Life becomes only 
the fifth album of her career to reach No. 1 on 
The Billboard 200. Yet the first two reporters 
from the consumer press who called me about 

this accom-
plishment 
seem fixated 
on wondering 
why this title 
didn't have as 
large an open-
ing week as 
her Music did 
in 2000. 
Welcome 

to life in the 
music biz, circa 2003, when even a chart-top-
ping album seems to fetch more skepticism 
than praise. 

Not here. Not in a week when a 20-year 
veteran can outsell the No. 2 album by 
almost 100,000 copies. In this office, we still 
view a chart-topping album as a big deal, 
even if it leads by the slimmest of margins. 
Madonna rolls 241,000 units this time, a 

SoundScan total she has only exceeded with 
the first-week sums of Music in 2000 
(420,000) and Ray of Light in 1998 (371,000). 
Neither sold more than 241,000 in any other 
week, nor did any of the other five albums 
that she released in the past dozen years. 
An April 29 appearance on Dateline may 

help soften the second-week erosion that big 
albums typically experience and give Amer-
ican Life a shot at holding the No. 1 slot. The 
closest competitor this week is rapper 50 
Cent, who rings 142,000 with his former 
chart-topper (down 31%). 
With industry-wide volume dropping 18% 

from Easter week's pace, last issue's chart 
champ, American Idol winner Kelly Clark-
son, has a second-week evaporation of 55% 
(No. 3, 134,000). Sliding even more is 50 
Cent's DVD/CD combo, down 69% from its 
opening total (No. 10, 76,000). 
With the transition from holiday traffic, 

we've lightened the bullet criteria on our 
sales charts. On The Billboard 200, for exam-
ple, we honor any gain while also rewarding 
albums with dips of 15% or less. 

FIRST SINCE: The Warner Bros. label only 
had two No. is on The Billboard 200 in all of 
last year. With Madonna's chart-topping 
start, the house that Bugs built has two in a 
month, following the recent two-week reign 
of Linldn Park, now No. 4. 

Perhaps more significantly, with Cher bul-
leting 10-5 and Fleetwood Mac at No. 8, 
Warner Bros. has four albums in the top 10. 

It's the first time that any label has held four 
simultaneous top lOs on the big chart since 
Interscope did so in last year's Nov. 23 issue 
and the first time that Warner Bros. has held 
four there since the Nov. 19, 1994, Billboard, 
when titles by Madonna, Tom Petty, R.E.M., 
and Eric Clapton were parked together at 
Nos. 7-10, respectively. 

Last issue, meanwhile, 50 Cent became 
the first artist in almost a decade to place two 
different albums in The Billboard 200's top 
five at the same time. The last act to do so? 
Garth Brooks, whose The Chase entered at 
No. 1 while his first Christmas album ranked 
No. 5 in the Billboard dated Oct. 10, 1992. 

INDEPENDENTS' DAY: With a 95% sales spike, 
youthful rookie Peter Cincotti jumps 3-1 on 
Top Jazz Albums while also becoming the first 
artist on independent label Concord to reach 

the top slot 
on Heatseek-
ers since the 
latter chart 
bowed in 1991. 
The piano-

playing singer 
appeared on 
Today during 
the tracking 
week while 
also garner-
ing exposure 

on CNN Headline News, People, USA Today, 
and The Washington Post. The rally also helps 
Cincotti notch the Greatest Gainer on Top 
Independent Albums (12-6) and a re-entry on 
The Billboard 200. 

Independent distributor Koch also has 
reason to celebrate, as its Mobb Deep cor-
rals the Greatest Gainer at No. 4 on Top 
R&B/Hip-Hop Albums in the same week 
that the soundtrack from Dysfunktional 
Family lands the chart's Hot Shot Debut. 
The latter is the first new title from Tha 
Row to appear on any Billboard chart 
since the label began dist ribution through 
Koch and the first since founder Suge 
Knight changed its name from Death Row 
to Tha Row. 

This marks the first time since 1996 that 
a single independent label or distributor 
owns both awards on the R&B/Hip-Hop List. 
In the May 4 issue of that year, Priority won 
the Hot Shot Debut with Master P's Ice 
Cream Man, while the soundtrack to The 
Substitute scored Greatest Gainer. 
The new Mobb Deep outing is its first 

since the group's prior label, Loud, closed up 
shop. Had street-date violations not caused 
this album to enter the chart early, it would 
have posted this issue's Hot Shot Debut. 

Minded. 
'BUSY WEEK: Sean Paul's "Get Busy" moves to 
the top of The Billboard Hot 100, ending a nine-
week run by 50 Cent's "In Da Club." "Busy" 
wins Greatest Gainer/Airplay honors, with an 
increase of 10 million listener impressions for 
a total radio audience of 135.6 million. 
On l'op 40 Tracks, "Ignition" by R. Kelly 

moves 2-1, a 
peak the title 
fell short of on 
the Hot 100 
chart, where it 
stalled at No. 
2. " Ignition" 
was denied 
the chance to 
lead the Hot 
100 because 
R&B radio was 

backirr; away from the track just as top 40 
radio began to give it major airplay. 

dromii1111 

FAST LANES & COUNTRY ROADS: Darryl Wor-
ley's "Have You Forgotten?" counts a sixth 
week atop Hot Country Singles & Tracks, 
marking the fourth time in the past 12 
months that the chart has seen a song rule 
for that long. That's the most titles to stay No. 
1 for six weeks or more during any 12-month 
period in the 13 years that the country list has 
utilized Nielsen Broadcast Data Systems data. 

Worley's stretch follows recent six-or-more 
runs by Mark Wills' "19 Somethin'," Keith 
Urban's "Somebody Like You," and Kenny 
Chesney's "The Good Stuff." 

To whittle the feat to a finer point, it has 
been more than three years since as many as 
three did so. Between May 1999 and January 
2000, Kenny Chesney's "How Forever Feels," 
Lonestar's "Amazed," and Faith Hill's 
"Breathe" each reigned at least six weeks. 
From 1977 though the first half of 1997, 

no title spent a half-dozen weeks at No. 1, 
until Hill and Tim McGraw's "It's Your Love" 
reached six weeks in the issue dated July 12, 
1997. Worley's single is the 11th title to hold 
at least six weeks since the McGraw/Hill duet. 
With the biggest increase in the top five, 

McGraw threatens Worley's chances at a sev-
enth week with "She's My Kind of Rain," 
which gains 344 detections and steps 3-2. 
Worley's lead of 245 detections over the 
McGraw title is his smallest lead over any No. 
2 title during his reign. "Have You Forgot-
ten?" dips 301 detections, the third consecu-
tive week of decline in a run that saw sizable 
gains for the first three weeks atop the chart. 
Most No. 1 country singles see immediate air-
play erosion once they reach the summit. 

Elsewhere, Wynonna returns to the coun-
try chart for the first time in three years with 
"What the World Needs," which bows at No. 

by Silvio Pietroluongo, Minal Patel, Wade lessen 

55. At No. 56, newcomer ensemble Rushlow 
debuts with "I Can't Be Your Friend." The 
group is named for Tim Rushlow, the for-
mer lead singer of Little Texas, who also had 
a brief solo career between group stints. 

BACK AND FORTH: 50 Cent continues his 
assault on Hot R&WHip-Hop Singles & 11-acks, 
as he betters his record for most titles on the 
chart in one week (Chart Beat, Billboard, May 
3). With the No. 51 Hot Shot Debut of "Hail 
Mary," on which he is joined by Emblem and 
Busta Rhymes, 50 Cent tallies nine charted 
tracks. While all nine songs are receiving sig-
nificant airplay among monitored stations, only 
WWPR (Power 105) New York is giving all nine 
records simultaneous bum. There are 32 other 
monitored stations across the country that 
have played all nine at one time or another. 

"Mary" lifts the sample of the 2Pac/Makaveli 
song of the same name and is the latest in the 
conflict on CD and wax between Shady/After-
math artists and the Murder Inc. roster. Boil-
ing over from a war of words between Ja Rule 
and Eminem, "Mary" is a response to Jo Rule's 
"Loose Change," a record that has yet to chart 
because it has been mostly relegated to street 
mix tapes and has not received much radio air-
play. Besides criti-
cizing Eminem on 
the track, Ja Rule 
also snipes Violator, 
the management 
company of 50 Cent 
and Busta Rhymes. 
Much of what ap-
pears on mix tapes is 
not cleared with art-
ists' labels, as is the 
case with "Mary." 
Therefore, the track 
was released to ra-
dio by Violator. Because there is no official label 
affiliation, none is listed on the chart. 
Many stations across the country, especial-

ly large-market WQHT (Hot 97) New York and 
KPWR (Power 106) Los Angeles, are distanc-
ing themselves from the fray, refusing to play 
"Change" or "Mary" in any significant rotation. 

Violator is also responsible for another entry 
on R&B/Hip-Hop Singles & Tracks: "21 
Answers" by Lil' Mo Featuring Free, which 
enters at No. 77. A female response to the cur-
rent No. 1 R&B/hip-hop track by 50 Cent, "21 
Questions," the track was the idea of Midi 
Mafia, the production team behind 50 Cent's 
hit. Lil' Mo, who is also on the Violator roster 
was enlisted, and a verse by Free of BET's 106 
& Park was added to the mix. The track does 
not appear on Lil' Mo's latest offering, Meet thé 
Girl Next Door, which will hit next issue': 
album charts. 

violator 
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99 0 118 
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Title 

AIMRTPRISINT T & NUMBER/DISTRIBUTING LABEL 

,, ., Le 
° .`e * 

82 sw e. e. 5 
8 z o . ,e14 

,.. e 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 
o 
P 

o. 2 
loo 105 84 AALIYAH A 'Care 4U 

BLACKGROUND.'UNIVERSAL 060082/UMR6 ( 12.98/18 981 

3 150 141 152 26 THE USED The Used 

REPRISE 48287/WARNER BROS. 118.88 COI [N] 

63 

101 104 75 
, 

FREEWAY Philadelphia Freeway 

ROC-A-FELLADEF JAM 5116921:9/10JMG 11198/18.981 
5 151 122 145 20 THE DONNAS Spend The Night 

ATLANTIC 83567./AG 112.98 CD1 011 

62 

102 31 55 SOUNDTRACK • Lizzie McGuire 
BUENA VISTA 860791/WALT DISNEY ( 12 98 CD) 

31 (ED 166 150 30 VARIOUS ARTISTS • iWorship: A Total Worship Experience 
INTEGRITY 86846/EPIC 119.98 HI COI 

60 

103 113 99 LES NUBIANS One Step Forward 
OMTOWN 82569/HIGHER OCTAVE 117.98 COI 

79 153 139 120 72 NO DOUBT A 2 Rock Steady 
INTERSCOPE 493158'112 98/18.981 

9 

104 87 95 - , FLEETWOOD MAC A The Very Best Of Fleetwood Mac 
REPRISE 73775/WARNER BROS 124 98 CD) 

12 154 151 133 11 MICHAEL BUBLE Michael Buble 

1 REPRISE 48376/WARNER BROS. ( 18.98 COI [N] 
88 

(ED 121 94 8 . DONNIE MCCLURKIN Donnie McClurkin... Again 

VERITY 43199/ZOMBA ( 12 9818 98) 
31 155 125 128 7 RELIENT K Two Lefts Don 't Make A Right...But Three Do 

GOTEE 72890114 98 COI 
38 

106 111 86 27_ SANTANA A 2 Shaman 

ARISTA 14737 ( 12 98/18 981 
1 156 150 181 10 ALABAMA In The Mood: The Love Songs 

RCA 67/152iRLG ( 18.98 CD1 
15 

107 117 114 35 QUEENS OF THE STONE AGE • Songs For The Deaf 

INTERSCOPE 493425118 98 CD/ 
17 157 149 123 6 THE ALLMAN BROTHERS BAND Hittin' The Note 

PEACH 84599/SANCTUARY 118 98 CD1 
37 

108 99 93 8 

• 
WAYNE WONDER No Holding Back 
VP(ATLANTIC 83628., AG (9 98/14 981 

29 158 124 121 11 YANNI Ethnicity 

VIRGIN 81516 11898 CO1 
27 

109 102 89 11 GEORGE STRAIT • For The Last Time: Live From The Astrodome 

MCA NASHVILLE 170311UMGN 112 98/18981 
7 159 140 140 54 SHERYL CROW A C'mon, C'mon 

A&M 493260/1NTERSCOPE 11218/11981 

110 76 63 11 VARIOUS ARTISTS Grammy Nominees 2003 

GRAMMY 73843NVARNER STRATEGIC MARKETING 118.98 CD) 
6 160 142 139 28 FAITH HILL A' Cry 

WARNER BROS INASHVILLE148001/VVRN112.98/18.911) 

111 88 102 26 RASCAL FLATTS A Melt 

LYRIC STREET 165031/HOLLYWOOD 112.98/18.981 
543:11 173 142 32 BEE GEES A Their Greatest Hits- The Record 

POLYDOR/UTV/UN1VERSAL 589400/UMRG 117 98/24.981 
49 

112 108 101 75 PINK A 4 MIssundaztood 
ARISTA 14718 112.98/18981 

6 CD Wanly 48 THE WHITE STRIPES • White Blood Cells 
THIRD MAN 27121INV2 118 98 CD1011 

61 

113 61 - 2 WIDESPREAD PANIC Ball 

WIDESPREAD 84806/SANCTUARY 118 98 CD) 
61 163 161 137 5 AVALON The Very Best Of Avalon: Testify To Love 

SPARROW 42949 118.98 COI 
112 

114 45 - 2 TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection 
MERCURY 17035I•UMGN 112 913 CD) 

45 164 90 118 23 VARIOUS ARTISTS A' Now 11 

UNIVERSAL/EMI/ZOMBA/SONY 069720/UME 112 98/18.981 
2 

115 100 60 VARIOUS ARTISTS Rewind: The Hip-Hop DVD Magazine Issue 1 
SHADYVILLE 6101 118.98 CD) 

34 165 146 105 4 SOUNDTRACK House Of 1000 Corpses 
GEFFEN 493634/1NTERSCOPE 118.98 CD) 

53 

116 86 83 7 KILLER MIKE Monster 
AOUEMINI/COLUMBIA 86862./CRG 112.98 60/18.981 

10 166 167 178 20 COUNTING CROWS • Hard Candy 
GEFFEN 493356/INTERSCOPE118.98 CD1 

117 114 51 3 THE JAYHAWKS Rainy Day Music 
AMERICAN 000080/LOST HIGHWAY 118.98 CD) 

51 167 163 117 24 JAY-Z A ' The Blueprint 2: The Gift And The Curse 

ROC-A-FELUODEF JAM 0633110./IDJMG ( 1198/1998) 
1 

(ED RE_E (my 2 PETER CINCOTTI Peter Cincotti 
CONCORD 2(59118 96 CO) [NI 

118 168 136 132 67 ALAN JACKSON A' Drive 

ARISTA NASHVILLE 670.39/RLG 112 98/11981 
1 

CID mow 1 CHANTAL KREVIAZUK What If It All Means Something 

COLUMBIA 86482/CRG (9 98 E0 COI [NJ 
119 169 131 182 21 MARIAH CAREY A Charmbracelet 

MONARC/ISLANOC63467./IDJMG ( 12.98/18981 
3 

(EC) 135 116 32 DISTURBED A Believe 

REPRISE 48320 WARNER BROS. 118.98 COI 

1(ED 188 157 22 DRU HILL Dru World Order 
DEF SOUL 063377-/IDJMG 112.98/18.981 

21 

121 132 124 30 DIAMOND RIO • Completely 

ARISTA NASHVILLE 6T048/FILS III 9117.981 
23 (ED 190 - 2 CRAIG MORGAN I Love It 

BROKEN BOW 77567 113% CO/ (881 
171 

(ED 137 112 le VARIOUS ARTISTS • WOW Gospel 2003 

ENI) CHRISTIAN1NORD VERITY 43213/20M88118%/21 981 
29 (ED 181 134 6 (HED)PLANET EARTH Blackout 

VOLCANO/JIVE 41817/ZOMBA 114 98 COI 
33 

(ED 168 130 11 

PACESETTER • - 
KENNY LATTIMORE & CHANTE MOORE Things That Lovers Do 

ARISTA 14751 112.98/18 981 

173 157 104 4 ROBBIE WILLIAMS Escapology 

CHRYSALIS 81777NIRGIN 19 98 CD1 
43  

31 174 177 -  2 LOUIE DEVITO Dance Divas 

DEE VEE 0005/MUSICRAMA 116 98 CD/ 
174 

124 123 136 22 THE ROOTS Phrenology 
MCA II2996- (18 98 COI 

28 175 171 146 7 ANI DIFFtANCO Evolve 

RIGHTEOUS BABE 630116 98 COI 
30 

CD inwI 
126 115 68 

NOTHINGFACE 
NTS980116980/041 Skeletons 125 REE (I2) . pinty 4 PEPE AGUILAR Y Tenerte Otra Vez 

UNIVISION 33110118/US ( 16.98 COI 011 
118  

S HOT BOYS Let Ern Burn 

CASH MONEY UNIVERSAL 8809136NUMRG 11298/11981 
14 177 144 125 28 LL COOL J 10 

DEF JAM 077021 ./IDJMG 112.98/18 981 

127 127 96 23 

. 
JA RULE A The Last Temptation 
MURDER INC !OFF JAM 083487./10JMG 11198/18.981 

4 178 155 160 25 MONTGOMERY GENTRY My Town 

COLUMBIA ( NASHVILLE) 86520/SONY INASHVILLE1111.98 EO/17 981 
26 

128 116 107 25 JOE NICHOLS Man With A Memory 

UNIVERSAL SOUTH 170285 ( 11 17981[N] 
72 179 178 180 26 NIRVANA A Nirvana 

DGGGEFFEN 4135071NTERSCOPE ( 18 98 CD 
3 

129 134 129 9 RANDY TRAVIS Rise And Shine 

WORD-CURB 86238/WARNER BROS. 111 98/18.981 
127 (Eri RE.Effly 19 WHITNEY HOUSTON A Just Whitney... 

ARISTA 14747112.98/18981 

130 126 106 31 ELVIS PRESLEY A ' Elvis: 30 #1 Hits 

RCA 68079 RMG / 12 98.19 981 
1CD 187 161 8 CHOPPA Straight From The N.O. 

TAKE FO /NEW NO LIMIT 075007/UMRG 02.98/18.98) 
54 

(ED 172 148 4 GEORGE JONES The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 
BANDIT/8NA 671;033/RLG 111.98/18.981 

131 op NEW 1 SOUNDTRACK Holes 

WALT DISNEY 880092 11818 CD) 
182 

132 133 143 9 BOWLING FOR SOUP Drunk Enough To Dance 

SILVERTONE/JIVE 41819/ZOMBA 112 98 COI [111 
129 (ED RE-ENTRY 6 KEM Kemistry 

MOTOWN 0675113/UMRG (8.98/12981 (NJ 
175 

133 129 131 22 SUM 41 • Does This Look Infected? 
ISLAND 063491/ID-AG ( 1898 COI 

32 ED 195 - 16 STEVIE WONDER The Definitive Collection 
MOTOWN/UTV 066164/UME 118.98 CD1 

35 

OD . '743V 

(ED 156 141 

THE CROSS MOVEMENT Holy Culture 
BEC 82654 117 98 CD/ [N] 

134 ORE-ENTRY 30 SEETHER Disclaimer 
WIND-UP 13068 19.98 CO1 

92 

25 ALISON KFtAUSS + UNION STATION • Live 

ROUNDER 610515119 98 CD/ 

36 186 186 192 15 UNCLE KFtACKER No Stranger To Shame 
LAVA113542.(AG 112 98;18 981 

43 

136 112 110 30 THE ROLLING STONES A` Forty Licks 

ABKCO 13378-VIRGIN 119 98 COI 

2 187 182 155 21 FIELD MOB From The Roota To The Toota 
MCA 113051'118 98 COI 

33 

137 68 92 32 VARIOUS ARTISTS • Disneymania: Superstar Artists Sing Disney ...Their Way! 
WALT OISNEY 810785118 98 CD1 

52 188 180 147 57 CELINE DION A' A New Day Has Come 

EPIC 86400 112 98 111113 98) 
1 

138 106 111 4 SOUNDTRACK What A Girl Wants 
ATLANTIC 83641 AG 19 98/16 981 

106 189 158 171 27 MICHAEL W. SMITH • Worship Again 
REUNION 10074/ZOMBA Ill 98/17981 

14 

(ED 148 135 24 SALIVA • Back Into Your System 

ISLAND C631111DJMG ( 18 98CD/ 
19 (ED RE.ENTRy 8 A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 4 

EMI LATIN 40514(16 98 CD) 
86 

140 103 113 5 JACI VELASQUEZ [Unspoken] 

WORD-CURB 91223/WARNER BROS 118 98 CD1 
55 191 160 162 87 PUDDLE OF MUDD A 3 Come Clean 

FLAWLESS/GEFFEN 493074/INTERSCOPE 112 98/18 981 

192 
141 107 73 3 VARIOUS ARTISTS Got Hits! 

VIRGIN 81922 ( 18 98 COI 
73 (E, NEW 

(ED RE-EPIMIY 
1 OPETH Damnation 

KOCH 8652118 98 CD11[111] 

le 174 151 ; 23 MUDVAYNE The End Of All Things To Come 
EPIC 86487 ( 18 98 ES COI 

17 84 SYSTEM OF A DOWN A 3 Toxicity 
AMERICAN/COLUMBIA 82240/CRU 112.98 E0/18.981 

1 

CD NEW 

144 89 - 

1 DANIEL LANOIS Shine 

ANTI- 86661 EPITAPH 118 98 COI (NI 
143 194 192 156 31 INDIA.ARIE • Voyage To India 

MOTOWN 064751UMRG 112.98/18.981 
6 

2 FFH Ready To Fly 
ESSENTIAL 10701ZOMBA 118 98 COI 

89 195 109 - 2 ' BILLY GILMAN Music Through Heartsongs: Songs Based On The Poems Of Nettie J.T. Stepanek 

EPIC 1NASHVILLE/ 88954/SONY INASHVILLE1112.98 60/18 98/ 
109 

145 143 126 VARIOUS ARTISTS Atticus: Dragging The Lake ll 

SIDE ONE DUMMY 71236 18.98 COI 
51 196 191 167 22 - 

. 
SYSTEM OF A DOWN • Steal This Album! 
AMERICAN/COLUMBIA 97062./CRG 118 98 EC1 COI 

15 

146 147 122 22 2PAC A' Better Dayz 

AMARU'DEATH ROW 497070.INTERSCOPE 118 9124.981 
5 11112, RE-ENTRY 3 : 

) 
CONJUNTO PRIMAVERA Nuestra Historia 
FONOVISA 350786/0G ( 14 98 CO1 00 

159 

CD 176 127 4 LOS BUKIS/LOS TEMERARIOS 20 Inolvidables 

FONOVISA 35083VLIG 114 98 COI 
127 «ID manly 4 : BISHOP T.D. JAKES AND THE POTTER 'S HOUSE MASS CHOIR A Wing Md A Prayer 

DEXTERITY SOUNDS 20378/EMI GOSPEL Ill 98/17 98/ 
63 

148 130 97 9 B.G. Livin ' Legend 

CHOPPA CITY/1N THE PAINT 8465/KOCH 118 98 CDI 
21 199 184 - 8 SOUNDTRACK Drumline 

FOUIVE 41810/ZOMBA 112.9118 981 
133 

149 138 - 2 ZIGGY MARLEY Dragonfly 

TUFF GONG PRIVATE MUSIC 11636 RCA VICTOR ( 18 98 C171 
138 200 194 170 19 SYLEENA JOHNSON Chapter 2: The Voice 

JIVE 41815/ZOMBA 111 9117.981011 
104 

• Albums with the greatest sales gains this week. • Recording Industry Assn, Of America ( RIAAI certification for net shipment of 500,000 album units ( Gold). A RIM certification for net shipment of 1 million units ¡Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running _time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units ( Oro). A Certification of 200,083 units ( Platino). L. Certification o 400.000 
units ( Multi-Platino). *Asterisk indicates LP is available. Most tape prices. and CD prices for O. MG and WEA labels, are suggested lists. lape prices marked Ell, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest uno increase. Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. 1111 indicates past or present Heatseeker title. Avl 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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 "billboard TOP BLUES ALBUMS. 

Sales data compiled by • • 
ee Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

ngt, NUMBER 1 y:e', 

SUSAN TEDESCHI 
' ONF-COOL 751146/ARTEMIS [NI 

23 Weeks At Number 1 

Wait For Me 

0 MARCIA BALL So Many Rivers 
ALLIGATOR 4891 

. 3 2 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Trouble 
LEGACY 813423/EPIC 

3 GEORGE THOROGOOD & THE DESTROYERS 
EAGLE 27 

Ride Til I Die 

4 DELBERT MCCLINTON 
NEW WEST 8042 

Room To Breathe 

7 BOBBY "BLUE" BLAND 
MALACO 7512 

Blues At Midnight 

11 SONNY LANDRETH 
SUGAR HILL 3964 

The Road We're On 

8 KELLY JOE PHELPS 
RYKODISC 10633 

Slingshot Professionals 

9 5 JOE BONAMASSA 
MEDALIST 80101 

So Its Like That 

0 9 JOHN LEE HOOKER & MUDDY WATERS 
UNIVERSAL SPECIAL PRODUCTS 113348/UMRG 

Winning Combinations 

1 

111E) 

10 VARIOUS ARTISTS 
ALLIGATOR 114 

Crucial Guitar Blues 

15 TYRONE DAVIS 
MALUCO 7514 

Love Line 

13 8 ROOMFUL OF BLUES 
ALLIGATOR 4889 

That's Right! 

14 12 MARIA MULDAUR A Woman Alone With The Blues...Remembering Peggy Lee 
TELARC BLUES 83558/TELARC 

4a) ROBERT CRAY The Best Of Robert Cray: 20th Century Masters The Millennium Collection 
MERCURY 063300/UME 

MAY 10 
2003 Billboard TOP REGGAE ALBUMS , l 

Wee data compiled by m  Nielsen 

SoundScan 

ARTIST IMPRINT 8 NUMBER/DISTRIBUTING LABEL Title 

, 
:1 1 

vw NUMBER 1 *eb 24 Weeks At Number 1 

SEAN PAUL • Dotty Rock 
VP/ATLANTIC 8362M/AG 

2 WAYNE WONDER No Holding Back 
VP/ATLANTIC 83638*/AG 

ZIGGY MARLEY Dragonfly 
TUF-F GONG/PRIVATE MUSIC 11636/RCA VICTOR 

4 4 BUJU BANTON Friends For Life 
VP/ATLANTIC 83834/AG tut 

5 5 SHAGGY• Lucky Day 
BIG YARD 11307M/MCA 

, 6 6 BEENIE MAN Tropical Storm 
SHOCKING VIBES/VP 131341WIRGIN 

7 7 EASY STAR ALL-STARS Dub Side Of The Moon 
EASY STAR 1012 

-8 8 CARIBBEAN PULSE Stand Up 
IRIE 1002 

9 9 VARIOUS ARTISTS Reggae Gold 2002 
VP 187r 

° 0 11 PAPA SAN God & i 
GOSPO CENTRIC 70049/ZOMBA 

1 10 BOB MARLEY AND THE WAILERS Legend ( Deluxe Edition) 
TUFF GONG/ISLAND 586714ADJMG 

2 SIZZLA Light 01 My World 
CHARM X85 

3 DAMIAN "JR. GONG" MARLEY Halfway Tree 
MOTOWN 014742/UMFIG 

12 VARIOUS ARTISTS Ragga Dancehall Anthems 2002 
GREENSLEEVES 4004* 
KOFY BROWN Area 32 
SIMBA 41028 

rvnYor Billboard TOP WORLD ALBUMS, 
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Sales date compiled by . e  el, Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

NUMBER 1 4 Weeks At Number 1 

IBRAHIM FERRER Buenos Hermanos 
WORLD CIRCUIT/NONESUCH 79650/AG [111 

2 2 RY COODER MANUEL GALBAN Mambo Sinuendo 
PERRO VERDE/NONESUCH 79691/AG 

0  6 SOUNDTRACK Bend It Like Beckham 
MILAN 38010 

4 3 SOUNDTRACK Frida 
DG 474150/UNIVERSAL CLASSICS GROUP 

5- 4 DAVID VISAN Buddha-Bar V 
GEORGE V 71034 

6 5 CIRQUE DU SOLEIL Varekai 
CIRQUE DU SOUK 43929 

7 7 AFROCELTS Seed 
REAL WORLD 81508NIRGIN 

8 8 DANIEL O'DONNELL The Daniel O'Donnell Show 
DM MEDIA 0004 

0  12 ISRAEL KAMAKAWIWO'OLE Alone In lz World 
BIG BOY 5907/MOUNTAIN APPLE COMPANY 

10 13 VARIOUS ARTISTS Euro Lounge 
PUTUMAYO 209 

11 10 DANIEL O'DONNELL Greatest Hits 
0 PTV MEDIA 9550 

ID 14 SINEAD O'CONNOR Sean-Nos Nus 
HUMMINGBIRD 79724NANGUARD 

13 11 THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions 
RCA VICTOR 63971 

9 BAHA MEN Greatest Movie Hits 
S-CURVE 42945/CAPITOL li14 n, MARK HO'OMALU KEALII Call It What You Like 
THE MOUNTAIN APPLE COMPANY 80003 

MAY 1 0 
2003 Billboard  TOP CONTEMPORARY CHRISTIAN ALBUMS T 
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 Sales data compiled by m  Nielsen 

SoundScan 

ARTIST IMPRINT 8 NUMBER/DISTRIBUTING LABEL Title 

1 1 2 

ig NUMBER 1 

VARIOUS ARTISTS TIME UPE 18774/CHORDANT 

6 Weeks At Number 1 

Worship Together: I Could Sing 01 Your Love Forever 

2 2 3 VARIOUS ARTISTS EMI CMG/WORD 80198/PROVIDENT WOW Worship (Yellow) 

3 3 1 NEWSBOYS SPARROW 1783/CHORDANT Adoration: The Worship Album 

4 4 4 THIRD DAY ESSENTIAL I0708/PROVIDENT Offerings II: All I Have To Give 

5 6 5 STACIE ORRICO FOREFRONTNIRGIN 2589/CHORDANT IN1 Stacie Orrico 

6 
7 

8 8 VARIOUS ARTISTS REUNION 10076/PROVIDENT Dove Hits 2003 

9 6 DONNIE MCCLURKIN your 43199/PROVIDENT Donnie McClurkin... Again 

8 11 10 RANDY TRAVIS WORD-CURB/WARNER BROS. 8823lVWORD-CURE Rise And Shine 

0 17 13 

eS- GREATEST GAINER S 
GEORGE JONES BANDIMBNA87083/CHORDANT The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 

HOT SHOT DEBUT • 
THE CROSS MOVEMENT BEC 26MICHORDANT [NI Culture 

7 JACI VELASOUEZ WORD-CURB/WARNER BROS. 89223/WORD-CURBHoly [Unspoken] 

12 5 — FFH ESSENTIAL 10705/PROVIDENT Ready To Fly 

13 16 14 VARIOUS ARTISTS • INTEGRITY 82336/WORD-CURB iWorship: A Total Worship Experience 

14 10 9 RELIENT K GOTEE 28913/CHORDANT Two Letts Don't Make A Right...But Three Do 

15 14 11 AVALON SPARROW 2949/CHORDANT The Very Best Of Avalon: Testify To Love 

16 

Ilra 

12 15 MICHAEL W. SMITH • REUNION 10374/PROVIDENT Worship Again 

26 16 BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR wader swabs/pm GOSPared/CHORDANT A Wing And A Prayer 

18 20 20 MERCYME • ,•.? S6 I 33,WORD.CURB DU Almost There 

19 18 12 POINT OF GRACE WORD-CURB/WARNER BROS. 86251/WORD-CURB 24 

20 
21 

ei) 

13 19 VARIOUS ARTISTS A EMI CMG/PROVIDENT/WORD/SPARROW 9776/CHORDANT WOW Hits 2003 

21 22 MICHAEL W. SMITH A REUNION I0025/PROVIDENT Worship 

FIVE IRON FRENZY 5 MINUTE WALK/FOREFRONT 2410/CHORDANT Doi Cheeses... 

23 

a10 

23 21 SWITCHFOOT SPARROW 191(I/CHORDANT The Beautiful Letdown 

KRISTY STARLING WORD-CURB/WARNER BROS. 88263/WORD-CURB [NI Kristy Starling 

25 19 24 JARS OF CLAY ESSENTIAL 1C089/PROVIDENT Futhermore: From The Studio, From The Stage 

26 24 23 KIRK FRANKLIN • GOSPO CENTRIC 78037/PROVIDENT The Rebirth 01 Kirk Franklin 

27 15 17 STEVEN CURTIS CHAPMAN SPARROW 1782ICHORDANT All About Love 

28 22 25 AUDIO ADRENALINE FOREFRONT 0877/CHORDANT Worldwide 

29 30 35 NICHOLE NORDEMAN SPARROW 1934/CHOROANT oil Woven & Spun 

TW ILA PARIS s PARROW 9799/CHORDANT House Of Worship  8 
el 
fr) 

THE CRABB FAMILY ()AMINO 71337/WORD-CURB Dot The Walk 

37 33 BYRON CAGE GOSPO CENTRIC 70047/PROVIDENT DO Byron Cage 

39 — 12 STONES WIND-UP I3069/PROVIDENT He 12 Stones 

34 28 28 POD. A' ATLANTIC 83496-/WORD-CURB Satellite 

35 29 31 VARIOUS ARTISTS TOOTH 8, NAIL/BEC/FOREFRONT/SPARROW I178/CHORDANT X 2003: Experience The Alternative 

36 32 27 SONICFLOOD INO 82499/WORD-CURB [N] Cry Holy 

37 

OM 
34 32 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS SPRING HOUSE 2415/CHORDANT Heaven 

40 — LIFEHOUSE DREAMWORKS 450377/CHORDANT Stanley Climbfall 

39 27 30 REBECCA ST. JAMES FOREFRONT 2835/CHORDANT Wait For Me: The Best From Rebecca St. James 

40 31 34 CHRIS RICE ROCKETOWN 20001/PROVIDENT [NI Run The Earth, Watch The Sky 

il 7cÍI1I 
= x .., •• 
3' W 
e U 

1 0  ' 

in 

. 

Sales data compiled by e, e 
e• Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

- ''. NUMBER 1 

DONNIE MCCLURKIN VERITY 43199/ZOMBA 

h 7 Weeks At Number 1 
Donnie McClurkin... Again 

2 

0 
2 2 VARIOUS ARTISTS • EMI CHRISTIAN/WORD/VERITY 43213/ZOMBA WOW Gospel 2003 

6 3 BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR DEXTERIn SOUNDS 20378/6611 GOSPEL A Wing And A Prayer 

4 4 5 SMOKIE NORFUL EMI GOSPEL 20374 [N] I Need You Now 

5 , 3 4 VARIOUS ARTISTS UNIVERSAL MUSIC SPECIAL MARKETS 56514/T1RAE LIFE Living The Gospel: Gospel Greats 

8 ; 5 6 KIRK FRANKLIN • GOSPO CENTRIC 70037/ZOMBA The Rebirth Of Kirk Franklin 

7 7 7 SHEKINAH GLORY MINISTRY KINGDOM COMPGE [NJ Praise Is What I Do 

0 8 8 BYRON CAGE GOSPO CENTRIC 7004720MBA [11] Byron Cage 

9 10 10 MARY MARY coLumeia 85690iCRO Incredible 

10 11 9 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR ,,EFinrairiwzomeA PO Family Affair II: Live At Radio City Music Hall 

11 12 11 DEITRICK HADDON rrscovrvEnn-vaolosizomen juj Lost And Found 

12 14 12 VARIOUS ARTISTS INTEGRITY GOSPEL 18659/TIME LIFE Songs 4 Worship Gospel: God Is In The House 

13 9 13 AARON NEVILLE TELL IT 20381/EMI GOSPEL Believe 

14 

CD 

17 15 FRED HAMMOND VERITY 43197/ZOMBA Speak Those Things: POL Chapter 3 

20 16 GEORGIA MASS CHOIR SAVOY 7129/MALACO DU I Owe You The Praise 

16 15 17 YOLANDA ADAMS • ELEKTRA 82690/EEG Believe 

17 19 20 VARIOUS ARTISTS PINNACLE 000I/DTC The Pinnacle Project: Bricks With Straw... Volume 1 Gospel 

18 16 19 DOTTIE PEOPLES ATLANTA INTL 10279 Churchin' With Dottie 

19 18 18 JOHN P. KEE & NEW LIFE VERITY 432031ZOMBA Del Blessed By Association 

23 24 MAURETTE BROWN CLARK AIR GOSPEL mmtmuorret INT'L By His Grace 2 
32 29 DONALD LAWRENCE & THE TRI-CITY SINGERS CRYSTAL ROSE zononmi GOSPEL [NJ Go Get Your Lae Back 

22 13 14 DR, ED MONTGOMERY PRESENTS MARK TAYLOR AND ALC ABLIFE 8301 Total Live Experience 

34 26 

'5, GREATEST GAINER /5/ 

RENEE SPEARMAN AND PREZ FEATURING PROSPERITY BLACKSPHERE 1CO2 Celebrate * 

27 30 POOH AND THE YOUNG INSPIRATIONS OPHIR 10121 /PGE It's About Time 

25 24 25 JUANITA BYNUM SHEKINAH INTERNATIONALISM Del Behind The Veil: Morning Glory 2 

26 25 32 TRIN-I-TEE 5:7 8.RITE/GOSPEI CENTRIC 70038/ZOMBA The Kiss 

fl) 29 21 VARIOUS ARTISTS DEXTERITY SOUNDS 20385/EMI GOSPEL Bishop T.D. Jakes Presents: God's Leading Ladies 

28 31 27 DARWIN HOBBS EMI GOSPEL 20359 [NI Broken 

29 26 28 VARIOUS ARTISTS VERITY 43238/ZOMBA Gospel Blockbusters 

30 

fD 

22 22 VARIOUS ARTISTS COLUMBIA 89015/CRG Gotta Serve Somebody: The Gospel Songs Of Bob Dylan 

33 35 DOUG & MELVIN WILLIAMS BLACKBERRY 1631/MALUCO Duets 

32 28 33 THE SHEPHERDS AMEN 1504 Trilogy: Live In Augusta, GA 

RP . KIRK WHALUM SCWINTCURBANORD 86233/WARNER BROS. The Gospel According to Jazz - Chapter II 

34 30 31 VARIOUS ARTISTS VERITY 43237/ZOMBA More Gospel Blockbusters 

35 36 KAREN CLARK-SHEARD ELEICTRA 82761/EEG 2nd Chance 

§ 36 37 THE BLIND BOYS OF ALABAMA REAL WORLD 12793NIRGIN pet Higher Ground 

37 34 DORINDA CLARK-COLE GOSPO CENTRIC 7103320MBA Do Dorinda Clark- Cole 

38 38 38 VARIOUS ARTISTS • EMI CHRISTIAWWORDNERITY 43188/ZOMBA WOW Gospel 2002 

• HOT SHOT DEBUT o' 
EVELYN TURRENTINE-AGEE ATLANTA INTL 10281 It's Already Done 

e 39 139 Lk, NORMAN HUTCHINS JDI 1263 pol Nobody But You 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units ( Gold). • RI/EA certification for net shipment of 1 million units ( Platinum). • RI/EA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RI/EA multiplies shipments by the number of discs and/or tapes. RI/EA Latin awards: o Certification for net shipment of I00,000 units ( Oro). A Certification of 200,000 units ( Platino). ,L1 Certification of 400,000 
units ( Multi-Platino). Asterisk indicates LP is available. Greatest Gainer shows charts largest unit increase. Heatseeker Impact shows albums femoved from Heatseekers this week. Dil indicates past or present Heatseeker title. (D2033, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by igb . 
4'11 Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 4 5 

NUMBER 1 oe, 82 Weeks At Number 1 

BOB MARLEY AND THE WAILERS lir Legend 
TUFF GONG/ISLAND 548904/IDJMG (12 98/18 98) 

,13 17 16 

GREATEST GAINER s-
BEE GEES • One Night Only 
POLYDOR/UNIVERSAL 559220/UMRG 02.98/18.98I 

3 2 8 BOB SEGER & THE SILVER BULLET BAND • ` Greatest Hits 
CAPITOL 30334 ossenssei 

0 10 4 PINK FLOYD e Dark Side Of The Moon (SACD) 
CAPITOL 821W 118.98 COI 

5 3 2 LINKIN PARK e [Hybrid Theory] 
WARNER BROS. 47755 112.98/18.981 

6 5 11 KENNY CHESNEY e Greatest Hits 
BNA 67978/R1.6 11196/18181 

7 8 7 EMINEM e The Marshall Mathers LP 
WEB/AFTERMATH 4906WINTERSCOPE ( 12 98/18 98, 

8 1 1 THE BEATLES e 1 
APPLE 29325/CAPITOL ( 1298/18 981 

0 23 37 et tire,lieuxt67,!,xrcpz. Hendrix: The Best Of Jimi Hendrix 

10 7 3 CELINE DION e All The Way...A Decade Of Song 
550 MUSIC 63784/EPIC 112.98 E0/18 961 

e 22 22 DIXIE CHICKS 402 Wide Open Spaces 
MONUMENT 68195/SONY (NASHVILLE) lieu Mil 981 MI 

12 6 6 COLDPLAY • Parachutes 
NETTWERK 301%/CAPITOL ( 11.98/17 981 [911 

13 9 17 RASCAL FLATTS • Rascal Flatts 
LYRIC STREET 165011/HOLLYWOOD 11 98/1898) (el 

14 13 9 JACK JOHNSON • Brushfire Fairytales 
ENJOY/UNIVERSAL 860994/UMRG ( 18 98 CO) MI 

15 14 10 SOUNDTRACK A' 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170089/10JMG 112.96/169m 

16 15 13 TIM MCGRAW e Greatest Hits 
CURB 77971 ( 1198/18.981 

17 12 34 QUEEN e Greatest Hits 
HOLLYWOOD 161265 111.98/17.981 

18 18 18 METALLICA 4812 MetaMai 
ELEKTRA 8111r/EE6 ( 11.99/17.98) 

19 11 19 GOOD CHARLOTTE • Good Charlotte 
DAYLIGHT 85845/EPIC 11396 ED COI IN] 

ED 26 38 VAN MORRISON •' The Best Of Van Morrison 
POLYOOFVUNIVERSAL 537459/UMRG 112.98/18 981 

e 37 33 VARIOUS ARTISTS •2 Songs 4 Worship - Shout To The Lord 
INTEGRITY 51001/TIME LIFE ( 19.98 COI 

22 19 15 EMINEM A' The Slim Shady LP 
WEB/AFTERMATH 490287*/INTERSCOPE 112.98/18.981 

23 21 14 JAMES TAYLOR .." Greatest Hits 
WARNER BROS. 3113 (7.98/11.981 

24 16 23 THE BEACH BOYS The Greatest Hits Volume 1:20 Good Vibrations 
CAPITOL 21860 ( 10.98/17.981 

ED 32 - GUNS N ROSES .15 Appetite For Destruction 
GEFFEN 424148/INTERSCOPE ( 1298/18.98) 

0 42 35 BON JOVI A' Cross Road 
MERCURY 528013/1111M6 110.98)17.961 

27 20 26 BEASTIE BOYS A9 Licensed To III 
SEP JAM 527351/IDJMG (6.98/11.981 

(2) 45 39 DIXIE CHICKS ,Ile Fly 
MONUMENT 69678/SONY (NASHVILLE) 02.98 E0/18 981 

29 34 24 ORIGINAL BROADWAY CAST RECORDING • Mamma Mial 
DECCA BROADWAY 543115 ( 19.69 CD) 

30 27 32 POISON • Greatest Hits 1986-1996 
CAPITOL 53375 (7.98/11.ss) 

31 28 20 DISTURBED e The Sickness 
GIANT 24738/WARNER BROS. 111.96/17.981[H] 

32 31 - 3 DOORS DOWN e The Better Life 
REPUBLIC/UNIVERSAL 153920/U9M 112 98 1099 [141 

33 24 21 SHANIA TWAIN .'9 Come On Over 
MERCURY 536003/UNIGN 112.98/18 %I 

34 33 25 DEF LEPPARD e Vault - Greatest Hits 1980-1995 
MERCURY 528718/1DJM6 111 98/18 961 

œ MADONNA .19 The Immaculate Collection 
SIRE 21440*NVARNER BROS. 11198/18 98, 

36 29 41 LYNYRDSONYRD • The litst Of leird Skynyrd:201:11Centry Haters The Millennium Collection 
MCA 111941 16.98/11.981 

37 39 - STYX • Greatest Hits 
A8,M 541387/UNIVERSAL 11e98/17.981 

0 VARIOUS ARTISTS Body + Soul: Love Serenade 
TIME LIFE 3397 ( 17.98/19.981 

39 38 27 KID ROCK e l Devil Without A Cause 
TOP DOG/LAVA 83119'/AG 112.96)18.9811M 

CO 

e'. • HOT SHOT DEBUT 
MOTLEY CRUE • Greatest Hits 
MOTLEY/HIP-0 067835(UME ( 18.98 CD) 

ao MICHAEL JACKSON e Thriller 
EPIC 66073 112.98 EG/18.981 

42 25 - FLEETWOOD MAC .19 Rumours 
WARNER BROS. 3010 17.98/18.981 

43 36 46 STEVE MILLER BAND e Greatest Hits 1974-78 
CAPITOL 48101 17.98/11.961 

0 MARVIN GAYE • Every Great Motown Hit 
MOTOWN 549517/UMRG 02.96/18.981 

45 43 31 ABBA e Gold - Greatest Hits 
POLYDOFVUNIVERSAL 517007/UMRG ( 12 98 18 98 

46 47 - ERIC CLAPTON A7 Time Pieces - The Best Of Eric Clapton 
POLYDOR 800014/UNIVERSAL 16.9)411 XI 

a PATSY CLINE e 12 Greatest Hits 
MCA NASHVILLE 320012/UMGN 16 ell 981 

48 46 - DER/PM* ThelestOfTherNatersINCrturyTheMilesicnokclionVoknel:The('s 
MOTOWN 153212/UMRG 18 9801 981 

49 35 36 BON JOVI ir Slippery When Wet 
MERCURY 519089/10JMG (6.98/11 981 

50 30 - FLEETWOOD MAC e Greatest Hits 
WARNER BROS. 25801 110 9808 981 
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Sales data compiled by gLgia . 
Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

0 16 21 

--IMr- NUMBER 1 / GREATEST GAINER -,-, e.: 1 Week At Numbe'' 

PETER CINCOTTI Peter Cincotti 
CONCORD 2159 au CD) 

0  
e. HOT SHOT DEBU7 

CHANTAL KREVIAZUK What If R All Means Something 
COLUMBIA 86482JCRG 19.98 ELI CD) 

0 NOTHINGFACE Skeletons 
TVI 5980 ( 1198 COI 

4 3 3 BOWLING FOR SOUP Drunk Enough To Dance 
SILVERTONE/JIVE 41819/ZOMBA 112.96 CM 

0 THE CROSS MOVEMENT Holy Culture 
BEC 82654 (17.98 CD) 

0 DANIEL LANOIS Shine 
ANTI- 88661/EPITAPH 11198 CM 

7 6 12 CRAIG MORGAN I Love It 
BROKEN BOW 77587 113.96 CD) 

8 8 5 PEPE AGUILAR Y Tenerte Otra Vez 
UNIVISION 310119/11G ( 16.96 COI 

9 11 10 KEM Kemistry 
MOTOWN 087518/UMIIG 1196/11961 

0 OPETH Damnation 
KOCH 8852 118.98 COI 

11 10 7 CONJUNTO PRIMAVERA Nuestra Historia 
FONOVISA 350786 uG •4 is C: 

12 7 8 SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 41815/ZOMBA ( 11.98/7.98) 

13 12 6 BRONCO 30 Inolvidables 
FONOVISA 350787/05 11(98 COI 

14 9 11 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 20374 19.96/16 981 

15 5 2 YO LA TENGO Summer Sun 
MATADOR 0548-73EGGARS GROUP 11798 COI 

16 4 - THICKE A Beautiful World 
NU AMERICA 493375/INTERSCOPE 19.98 CD) 

Q,, FIVE IRON FRENZY Cheeses... 
5 MINUTE WALE 22410/FOREFRONT ( 12.98 CD) 

18 13 18 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 178 ( 12.98 CO) 

oaa, KRISTY STARLING Kristy Starling 
WORD-CURB 88213/WARNER BROS 114 913 C01 

0  GRUPO MOJADO 30 Inolvidables 
UNIVISION 310112/U6 114.98 CM 

21 14 14 IBRAHIM FERRER Buenos Hermanos 
WORLD CIRCUIT/NONESUCH 79650/AG 118 98 CD1 

Q .: THE BE GOOD TANYAS Chinatown 
NETTWERK 30304 ( 17.98 CD) 

23 24 25 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001/PGE 111.98/17.981 

24 19 13 JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 119.98 COI 

25 25 26 MAROON 5 Songs About Jane 
OCTONE 50001 111 98 CD) 

26 28 22 RA From One 
REPUBLIC/UNIVERSAL 068093/UMRG 112 98 CO) 

27 15 16 JUANES .n.2 Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CD) 

28 30 28 CAT POWER You Are Free 
MATADOR 427'/BEGGARS GROUP 117.98 COI 

29 31 34 BREAKING BENJAMIN Saturate 
HOLLYWOOD 162356 112.98 COI 

30 18 15 KINDRED THE FAMILY SOUL Surrender To Love 
HIDDEN BEACH 86491/EPIC ( 13.98 EC1 CD) 

31 20 44 NICHOLE NORDEMAN Woven & Spun 
SPARROW 51934 mu CD) 

Q 38 31 MS. DYNAMITE A Little Deeper 
POLYDOR/BIGGER BEATS 07604r/INTERSCOPE ( 18.98 I Di 

€E) THE CRABB FAMILY The Walk 
DAYWIND/WORD.CURB 71337/WARNER BROS. 117 98 CO , 

34 34 - HOT HOT HEAT Make Up The Breakdown 
SUB POP 705991 ) 12.98CM 

35 î 

36.1 

37 40 BYRON CAGE Byron Cage 
GOOFS CENTRIC 70047/ZOMBA 118.98 CO1 

26 19 DAR WILLIAMS The Beauty Of The Rain 
RAZOR& TIE 82888 ( 18.98 COI 

37 27 32 INTERPOL Turn On The Bright Lights 
MATADOR 545' (9.96 CD) 

a EVAN DANDO Baby I'm Bored 
BAR.NONE 0141 117.98 COI 

39 î 42 - 12 STONES 12 Stones 
WIND-UP MO (17.98 C01 

CD LOS RAZOS Hierbabuena 
RCA 5C631/BMG LATIN ( 13.98 CD) 

41 I 23 24 SONICFLOOD Cry Holy 
iNo 82499/CURB ( 18.98 CD) 

Q THALIA Thalia's Hits Remixed 
EMI LATIN 81595 114.98CD) 

43 41 39 THE RIDDLER Dance Mix NYC - Vol. 3 
TOMMY BOY 1564 118.98 CD) 

CD SUPERSUCKERS Motherfuckers Be Trippin' 
MID-FI 0003. ( 17.98 CM 

0 RJD2 The Horror (EP) 
DEFINITE JUS 51 11(98 COI 

46 : 39 36 DJ WHOOKID Hood Radio V.1 
FULL CLIP 2005' 113 98 COI 

cso LOS BUKIS 30 Inolvidables 
FONOVISA 05069114 ( 14 98 COI 

48 • 36 35 
1H1FYICITIZE MILS 5084 /STREET nrgr Presents: Doubt Me Now 

49 47 47 THE STREETS Original Pirate Material 
VICE 93181'/ATLANTIC 02.98 COI 

50 ' 35 20 BOYSETSFIRE Tomorrow Come Today 
WIND-UP 13071 06.98 CD) 
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Sales 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING 

NDEpEwENT 
data compiled by 

ALBums TM 
100 . 
41, Nielsen 

SoundScan 
Title 

LABEL 

1 1 

NUMBER 1 / HOT SHOT DEBI, T 1 Week At Numberl 

MOBB DEEP FreeAgents: The Murda Mix Tape 
LANDSPEED 9212/KOCH ( 14.98 CD) 

0 

ZAKK WYLDE'S BLACK LABEL SOCIETY The Blessed Hellride 
SPITFIRE 15091 ( 18.98 CM 

1 1 2 LIL JON & THE EAST SIDE BOYZ • Kings Of Crunk 
WE M7VTD/T 113.98/17.961 

0 SOUNDTRACK THA ROW 1  C 3053 118.96 M Dysfunktional Family 

5 2 1 VARIOUS ARTISTS Rewind: The Hip-Hop DVD Magazine Issue 1 
SHADYVILLE 6101 118.98 CD) 

0 12 16 
- $' GREATEST GAINER :.. 

PETER CINCOTTI Peter Cincotti 
CONCORD 2159 118.98 CD) [N] 

o 

0 

NOTHINGFACE Skeletons 
raffle 116.98 CD)681 

DANIEL LANOIS Shine 
ANTI- 86661/EPITAPH 118.96 COI pri 

9 4 6 VARIOUS ARTISTS Atticus: Dragging The Lake II 
SIDE ONE DUMMY 71238 18.98 CM 

10 3 3 B.G. Livin' Legend 
CH OPPA CITY/1N THE PAINT 8485/KOCH 118.96 CD) 

11 8 10 CRAIG MORGAN I Love It 
BROKEN BOW 77567 ( 13.98 CM [N] 

12 6 - LOUIE DEVITO Dance Divas 
DEE VEE0005/MUSICRAMA 16 98 CD1 

13 5 7 ANI DIFRANCO Evolve 
RIGHTEOUS BABE 030 ) 16 98 COI 

41:D OPETH Damnation 
KOCH 8652 118 98 CD) Mil 

15 7 5 YO LA TENGO Summer Sun 
MATADOR 054r/BEGGARS GROUP 117 98 C011861 

16 9 12 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 112.98 CD) (HI 

17 11 15 TRANSPLANTS Transplants 
HELLCAT 80448./EPITAPH 116 98 CD I 

0 TOWER OF POWER The Oakland Zone 
OR 803022 11898 CD1 

19 15 19 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001/PGE ( 11.98/17.981M 

20 14 11 JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 ( 19.98 MINI 

21 13 - VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco 
MADACY 4981 ( 19.98 CDI 

22 21 20 CAT POWER You Are Free 
MATADOR 427'/BEG GARS GROUP ( 17.98 CD) Du 

23 10 9 DARYL HALL JOHN OATES Do It For Love 
U-WATCH 80100 118.98 CD, 

0 26 32 HOT HOT HEAT Make Up The Breakdown 
SUB POP 105891 ( 12.98 CD) (NI 

0 YARDBIRDS Birdland 
FAVORED NATIONS 2280 118.98 CO) 

26 18 22 INTERPOL Turn On The Bright Lights 
MATADOR 545' 19.98 COI (NJ 

co EVAN DANDO Baby I'm Bored 
BAR-NONE 0141 117.98 COI uri 

28 19 17 SUSAN TEDESCHI Wait For Me 
TONE-COOL 751146/ARTEMIS ( 17.98 CD) [H] 

29 23 28 NICKEL CREEK This Side 
SUGAR HILL 3841 (18% CD) 

30 29 27 THE RIDDLER Dance Mix NYC - Vol. 3 
TOMMY BOY 1564 ( 1198 COI 

Q SUPERSUCKERS Motherfuckers Be Trippin' 
MID-FIC003. 117 98 MIMI 

ak, 

33 

RJD2 The Horror (EP) 
DEFINITE JUX 51 ( 14 98 COI [H] 

20 14 50 CENT Guess Who's Back? 
FULL CLIP 2007 118.98 CD) [N] 

34 28 25 DJ WHOOKID Hood Radio V.1 
Full CLIP 2005' 113.90 CD) (NJ 

35 27 24 !e.,:oejos errilinir orliencesulilresents: Doubt Me Now 

36 31 30 THE STREETS Original Pirate Material 
VICE 93181'/ATLANTIC ( 12.98 CD) [N] 

0 MARCIA BALL So Many Rivers 
ALLIGATOR 4891 117% CD) 

0 38 46 THE POSTAL SERVICE Give Up 
SOB POP 595 114.98 CD) [H] 

39 

40 

32 21 CRADLE OF FILTH Damnation And A Day 
RED INK 71423 ) 17.98 CO) [N] 

25 8 LAGWAGON Blaze 
FAT WRECK CHORDS 642 114.98 COI [H] 

41. 40 42 PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 2713/BALBOA )5.98 CD) 

is.? 35 26 STEPHEN MALKMUS & THE JICKS Pig Lib 
MATADOR 057r/BEGGARS GROUP 11796 COI 

43 L/P Wicked Underground 
SPITFIRE 15100 (18.98 COI 

44 41 47 INSANE CLOWN POSSE The Wraith: Shangri-La 
PSYCHOPATHIC/03 9912/RIVIERA ( 11% CD) 

45 

46„ 

47 /, 

48 

49 

50 

24 4 ABK Hatchet Warrior 
PSYCHOPATHIC 4012 ( 18.96 COI 

22 13 RINGO STARR Ringo Rama 
KOCH 8429 119.98 CD) 

MARIA MCKEE High Dive 
VIEWFINDER X00 ( 17 98 COI 

36 39 DAVID VISAN Buddha-Bar V 
GEORGE V 71034 130.98 CM 

THIEVERY CORPORATION The Richest Man In Babylon 
EIGHTEENTH STREET LOUNGE 0130•/CAROLINE 116.se COI [Hi 

49 44 CURSIVE The Ugly Organ 
SADDLE CREEK 51* 113 96 CD) PI] 

Catalog albums are 2-year- old tides that have fallen below Ne 100 on The Billboard 200 or re-issues of older alb.gns. Total Weeks column reflects combined weeks title has appeared on The 86/board 203 and Top Pop Catalog Alburrs. The Heatseeke s chart Isis the bestselling albums by new and developing artists, defined as those who have never 
appeared in the top 00 of The Billboard 200. If a Heatseekers title reaches that level, à and the act's subsequert albums are immediately inef gible o appear on the Heatseekers chart. Top Independent Albums are current titles that are sold via independent di/Sr bul,on, including those that are fu/filled via major branch distributors. fa Albums with the great-
est sales gains this week. • Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 tilbum unàs (Gold). • RIM certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 10 million units ID arroncII. Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. 
For boxed see, and double albums with a running time of 103 minutes or more, the RIM muitipfies shipments by the number of discs an/EU tapes RIM Latin awards: o Cenification for net shipment 0(100,000 units (Oro). Certificatire of 200,000 units (Platinol. Certification of 404, units IMulti-Platino). *Asterisk indicates vinyl LP is available. Most 
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked Ea and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. (NJ indicates past or present Heatseeker tide. C2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All 
rights reserved 
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 Billboard TOP INTERNET ALBUM SALESTM 

Sales data and internet sales reports compiled by is: . 
Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

. 
< ,, 
© z 
º3 g 

1 

'a NUMBER 1 ',-' 2 Weeks At Number 1 

CHER GEFFEN/MCA/WARNER BROS 73852/WARNER STRATEGIC MARKETING The Very Best Of Cher 5 

MADONNA MAVERICK 48439/WARNER BROS American Life 1 

6 NORAH JONES e BLUE NOTE 32088 (N( Come Away With Me 6 

2 FLEETWOOD MAC REPRISE 441394/WARNER BROS Say You Will 8 

5 KELLY CLARKSON RCA 88159/RMG Thankful 3 

BLUE MAN GROUP BLUE MAN GROUP/LAVA 83631/AG Complex 60 

17 12 SOUNDTRACK • EPIC 87018 Chicago 22 

7 LUCINDA WILLIAMS LOST HIGHWAY 170355 World Without Tears 45 

11 BUCK HOWDY PRAIRIE DOG 407 (1111 Skidaddlel - 

a JAMES TAYLOR WARNER BROS 73E07/WARNER STRATEGIC MARKETING The Best Of James Taylor 34 

, 1 3 JIMMY BUFFETT meinaomencx067781/UME Meet Me In Margaritaville: Jimmy Buffett The Ultimate Collection 19 

15 VARIOUS ARTISTS TIME LIFE 18774 Worship Together: I Could Sing Of Your Love Forever 46 

4 DARRYL WORLEY DREAMWORKS INASHVILLEI000640/INTERSCOPE Have You Forgotten? 11 

9 THE WHITE STRIPES THIRD &IAN 27148w2 Elephant 15 

13 CELINE DION A' EPIC 87185 One Heart 12 

• 19 COLDPLAY A CAPITOL 40504. A Bush Of Blood To The Head 24 

16 LISA MARIE PRESLEY CAPITOL 96668 To Whom It May Concern 17 

18 EVANESCENCE • WIND-UP 13063 Fallen 7 

21 DIXIE CHICKS A' MONUMENT/COLUMBIA 86840'/CRG Home 23 

10 GEORGE JONES BANDITINA67063/RLG The Gospel Collection: George Jones Sings The Greatest Stories Ever Told 131 

TOWER OF POWER OR 803022 The Oakland Zone - 

17 LINKIN PARK WARNER BROS 48186 Meteora 4 

14 PETE TORN COLUMBIA 86922-/Ces Day I Forgot 38 

24 THE EARLY NOVEMBER DRIVE.THRU060081/eACA For All Of This (El') - 

AFI • NITRO/DREAMWORKS 4511380./INTERSCOPE Sing The Sorrow 31 

Too Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Bi lboard album charts, catalog titles are included on the Internet and Soundtrack charts. • Albums with the greatest sales gain this week. • Recording Industry Assn. Of 

America (RIAA) certification for net shipment of 500,000 album units ( Gold). • RIAA certification for net shipment of 1 million units ( Platinum). • RIM certification fur net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and 

double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: O Certification fo- net shipment of 100,000 units ( Oro.) L. Certification of 200,000 units ( Platino). L,' Certification of 400,000 units ( Muki-Plafino). Asterisk indicates vinyl 

available. IN] indicates past or present Heatseeker title CO 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

MAY 10 
2003 Billboard TOP SOUNDTRACKS. 

Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT 8 NUMBER/DISTRIBUTING LABEL 

NUMBER 1 

THE LIZZIE MCGUIRE MOVIE 

I Week At Number I 

WALT DISNEY 860080 

0 

20 

1 

1 CHICAGO • EPIC 87018 

3 8 MILE A' SHADY 493508'/INTERSCOPE 

4 DAREDEVIL: THE ALBUM• WIND UP 13079 

5 CRADLE 2 THE GRAVE BLOODLINE/DEE JAM 063615•/IDJMG 

DYSFUNKTIONAL FAMILY THA ROW 63053 

2 LIZZIE MCGUIRE• BUENA VISTA 860791/WALT DISNEY 

6 WHAT A GIRL WANTS ATLANTIC 83641/AG 

9 0 BROTHER, WHERE ART THOU? A' LOST HIGHWAY/MERCURY 170069/IDJMG 

8 HOUSE OF 1000 CORPSES GEFFEN 493634/INTERSCOPE 

18 HOLES WALT DISNEY 86C092 

11 DRUMLINE FOX/JIVE 41810/ZOMBA 

10 SWEET HOME ALABAMA HOLLYWOOD 162364 

7 DISNEY'S LILO & STITCH• WALT DISNEY 860734 

1 2 MOULIN ROUGE A2 INTERSCOPE 493035 

14 A WALK TO REMEMBER • EPIC 86311 

16 BRINGING DOWN THE HOUSE HOLLYWOOD 162386 

STANDING IN THE SHADOWS OF MOTOWN HIP-0/MOTOWN 064691/UME 

17 THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS/REPRISE 48379/WARNER BROS 89222 

A MIGHTY WIND: THE ALBUM DMZ/COLUMBIA /CRG 

1 3 SHREK • DREAMWORKS 450305/INTERSCOPE  

 20 NASHVILLE STAR: THE FINALISTS COLUMBIA INASHVILLEI 87169/SONY INASHVILLE) 

15 SPIRIT: STALLION OF THE CIMARRON A8,M 493304/INTERSCOPE 

19 SMALLVILLE THE TALON MIX] [ ELEKTRA 62792/EEG 

23 XXX• UNIVERSAL 156259/UMRG 
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Chart Codes: 
- ALBUMS - 
The Billboard 200 (82oo) 
Bluegrass (BG) 
Blues (Bi) 

Classical (CO 
Classical Crossover (CX) 
Contemporaiy Christian (CC) 
Country (CA) 
Country Catalog (coy 

Electronic (EA) 
Gospel (GA) 
Heatseekers (NS) 
Holiday (HOL) 
Independent (IND) 

Internet (INT) 

Jazz 0%) 
Contemporary jazz (Ci) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (NA) 
Pop Catalog (PCA) 
RAB)Hip-Hop (RBA) 

R&Bitlip-Hop Catalog (RBC) 
Reggae (Re) 
World Music (WM) 
-SINGLES - 
Hot roo (Hroo) 

Hot too Airplay (HA) Country Singles Sales (CSS) 
Hot too Singles Soles (HSS) Dance/Club Play (DC) 
Adult Contemporary (AC) Dance/Sales (DS) 
Adult Top po (Apo) Hot Latin Tracks (LT) 
Country (CS) Latin: Latin Pop (LPS) 

Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
RAB Hip-Hop (RBH) 
12.4B Hip-Hop Airplay (RA) 
R88 Hip-Hop Singles Sales (RS) 

Rap Tracks (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top yo Tracks (74o) 

Rankings from biweekly 
charts are listed in ital-
ics during a chart's 
unpublished week. 

2Pac: B200146, RBA 51; RBC 5, 7, 8,11; Hui., 91, RA 47, 
RBH 48; RP 19 

3 DOOM Down: B200 39; PCA 32; A40 4; Htoo 8; HA 8; MO 
27; RO 8, at; T40 4 

12 SWIMS: CC 33; HS 39 
30 Dirty Junkies: DC 18 
5o Cent: B200 2, 10; IND 33; RBA 1, 2; H100 2, 4, 29; HA 2, 

4, 26; HSS 21: RA1, 7,14, 34, 36. 50, 60; RBH 1,8, 
15, 36, 39, 51, 57, 79, 83; RP 1, 6, to, 21, 24; RS 28; 

T40 3. 14 
702: RBA 53; RA 48; RBH 49; RS 68 
2002: NA 13 

Aallyali: B200 too; RBA 47; Hero 15; HA 16; RA15, 54; 
RBH 16, 55; T40 21 

Mindl Abair: CI 4 
Abbe: PCA 45 
ASK: IND 45 
Ab-Uva: RBH 93 
Los Acosta: LA 33; RMA 20 
Yolanda Adams: GA s6; RBH 81 
Trace Adkins: CA 27; CS 30 
API: B200 31; INT 25; MO 7; RO 35 
Afrocelts: WM 7 
Antonio Aguilar: LA 44 
Pepe Aguilar:13200 176; HS 8; LA 2, 62; RMA 2; LPS 21; LT 

20; RMS 25 
Christina Aguilera: B200 33; A40 17; AC 1; DC 16; Hicio 28, 

37; HA 32, 38; HSS 17; 140 12, 37 
Clay Aiken: limo 19; HSS 1 
Al: FISS 43; RS16 
Rhett Aides: CS 57 
Akwid: RMS 29 
Alabama:13200156; CA 21 
Alberto Y Roberto: LPS 38; RMS 38 
ALC: GA 22 
The All-American Rejects: B200 44; MO 34 
Gary Allan: CA 33; Htoo 84 
The Allman Brothers Band: B200157 
Amerie: RA 64; RBH 65 
Arnethystium: NA 9 
lori Amos: /40 36; HSS 26 
Anastacia: DC 3 
Jessica Andrews: B2oo 57; CA 4; CS 19 
Los Angeles Azules: LA 66 
Allen Anthony: RBH 95 
Marc Anthony: TSA 6; TSS 15 
Aphex Twin: EA 16 
Tina Arena: DC 36; DS 11; HSS 66 
Ricardo Arjona: LA 31; LPA 11; LPS 7,14; LT at 
Armageddon: RA 70; RBH 71 
Ashanti: RBA 96; Hiceo 56, 63; HA 54, 64; RA 25; RBH 27; 

140 34 
The Ataris: Bzoo 74; MO at 
Natacha Atlas: DC 20 
Aubrey: DC 34 
Audio Adrenaline: CC 28 
Audioslave: 8200 27; A40 35; Haw 36; HA 34; MO 3; RO 
Avalon: B200163; CC 15 
Aventura: TSA 10 

B2K: 8200 54; RBA 22, H100 45. HA 45; HSS 71; RA 22. 
RBH 22; RS 4o; T40 35 

Baby RBA 76; Htoo 22; HA 20; HSS 33; RA31. 64, RBH 
29, 65; RS 17;140 15 

Baby Diva: HSS 29, RS 8 
Bacilos: LPS 29; LT 47; TSS 26 

Bad Au: RBA 90 
Bad Boy loe: EA 17 
The Bad Plus://12 
Erykah Badu: HSS 36; RA 32; RBH 33; RS 34 
Becky Baeling: DC 43, so 
Baba Men: WM 14 
Marcia Ball: BL 2; IND 37 
Banda El Limon: LA 36 
Banda El Recodo: LT 35; RMS 12 
Banda Pelillos: RMS yo 
David Banner: Htoo 96; RA 44; RBH 38; RS 35 
Buju Banton: RBA 93; RE 4 
Pancho Barraza: IND 41; LA 23; RMA 15; LT44; RMS 19,39 
Jeff Bates: CS 16 
The Beach Boys: PCA 24 
Beanie Sigel: RS 47.58 
Walter Beasley: C/16 
Beastie Boys: PCA 27; RBC 18 
The Beatles: PCA 8 
Daniel Bedingffeld: B200 75; A4o 27; AC 18; DC19; DS 1: 

Hi00 17; HA 21; HSS 3; 74011 
Bee Gees: B200 161; PCA 2 
Beenie Man: RE 6 
The Be Good Tanyas: HS 22 
Graciela Beltran: RMS 32 
Vince Benedetti:/Z18 
Tony Bennett: 1Z3 
Dierks Bentley: CS 41 
Bering Strait: CA 53 
Sophie Ellis Bextor: DS 19 
B.G.: Bzoo 148; IND to; RBA 29; RBH 98 
Big Bol: RBH 87 
Big "C": HSS 57; RS 22,51 
Big Noyd: RBH 82; RS 42 
Big Tigger: Hicro 26; HA 24; RA 16; RBH 17 
David Bisbal: LA 68; LPS 13; LT 23; TSS 18 
Clint Black: CS 60 
BLACKstreet: RBA 63 
Ruben Blades: TSA 19 
Bobby "Blue" Bland: BL 6 
Mary I. Blige: RBC 14; RBH 90 
The Blind Boys Of Alabama: GA 36 
Blue Man Group: B200 6o; INT 6 
Blur: MO 23 
Andrea Bocelli: CL 1; CR 8 
Joe Bonamassa: BL 9 
Bond: CX 6 
Bone Crusher: Fitoo 72; HA 70; HSS 28; RA 26; RBH 25; 

RP 14, RS 5 
Bone Thugs-N-Harmony: RBA 66; RBC 3 
Bon Joy': PCA 26, 49; A40 22 
Boomkat: HSS 45 
La Bouche: D514 
Bowling For Soup: B200132; HS 4; Htoo 87 
Boy Big: HSS 35; RS 48 
BoySetsFire: HS 50 
Michelle Branch: 84013; AC 2; H100 39; HA 36 
Breaking Benjamin: HS 29; RO 24 
jim Brickman: NA 5,14 
Sarah Brightman: CX 9 
Bronco: HS 13; LA 5; RmA 4 
Garth Brooks: CA 62; CS 26 
Brooks & Dunn: CCA 15; CS 29 
Kofy Brown: RE 15 
Michael Buble:13200 154 
Joe Budden: 410e 62; HA 60; HSS 49; RA 24; RBH 23; RP 

12; RS 23 
jimmy Buffett: 820019; INT at 
Los Bukis: Eizoo 147; HS 47: LA1,15, 46; RMA 1,9 

Bosta Rhymes: Bzoo 55; RBA 11; Pico 6; HA 7; HSS 18; 

RA 4, 50; RBH 3, 51; RP 4;1254, 52; Tço 19 
bwb: 23 
Juanita Bynum: GA 25 
Tracy Byrd: CS zo 

Jorge Luis Cabrera: LT 26; RMS 9 
Byron Cage: CC 32; GA 8; HS 35 
Chris Cagle: Bzoo 88; CA lo; CS 6; Hui° 48; HA 46 
Kimberly Caldwell: Htoo 19; HSS 
Glen Campbell: CA 73 
Cameron: 13200 43; RBA 5; HSS 70; RBH 73; RS 25 
Candid° Y Su Huella Nortena: RMS 31 
Nick Cannon: HSS 37; RS 67 
Mariah Carey: 8200 169; RBA 67; OS 2; Fltoo 6; HA 7; HSS 

6, 18, RA 4, RBH 3; RP 4: RS 4, 33:14019 
Caribbean Pulse: RBA 92; RE 8; RS 69 
Vanessa Carlton: A40 5; AC 6; Fitoo 47; HA 52; Tpo 28 
lose Carreras: CL 12 
Rodney Carrington: CA 31 
Deana Carter: CA 34 
Regina Carter: IZ 9 
Johnny Cash: B200 76; CA 7; CCA ici 
Rosanne Cash: CA 29 
Cat Power: HS 28; IND 22 
Cave In: MO yo 
Kevin Ceballo: TSS 24 
Chanticleer: CL 8 
Steven Curtis Chapman: CC 27 
JC Chases: HSS 20; RS 64 
Cher:1320o 5; INT 1; DC 39; DS 13 
Cherish: Hicio 68; HA 63; RA 33: RBH 32; RP 13; RS 6o 
Kenny Chesney:13200 86; CA 9; CCA 1; PCA 6; CS 3; limo 

35; FfA 31 
CheVelle:13200 63; H100 78; HA 75; MO 9; RO 7,19 
Chicago Symphony Orchestra: CL 13 
The Chieftains: WM 13 
Chingy: RA 52; REM 52 
Choppa:132oo 181; RBA 49; RS 5o 
Charlotte Church: 0(3,14 
Peter Cincotti: Bzoo 118; HS a; IND 6; II1 
Cirque Du Soleil: WM 6 
C-lanae: RS 53 
Eric Clanton: PCA 46 
Corey Clark: Haw 19; HSS 
Maurette Brown Clark: GA 20 
Stanley Clarke: CI 6 
Terri Clark: CA 37; CS 38 
Dorinda Clark-Cole: GA 37 
Karen Clark-Sheard: GA 35 
Kelly Clarkson: 82003; INT 5; HSS 16:140 33 
Patsy Cline: CCA 8; PCA 47 
Clipse: RBA 85; HSS 65; RBH 93; R568, 71 
Tammy Cochran: CSS 5 
Kellie Coffey: CA 6e 
Cold: H100 92; HSS 9; M015; 1/015 
Roscoe P. Coldchain: RBH 93 
Coldplay: Bzoo 24; 1NT 16; PCA 12; A40 6; Nice 30; HA 

33; MO 28, 31; Tço 22 
Natalie Cole: // 8 
Nat King Cole: J/15 
Steve Cole: CI so 
Phil Collins: AC 3, 20; limo 83 
Common: RBA 73; HSS 36; RA 32; RBH 33; RS 34 
Conjunto Primavera:13200 197; HS 11; LA 4; RMA 3; LT 3; 

RMS 1,17 
Control: LA 56; LT 41; RMS113 
Ry Cooder: LA lo; LPA 3; WM 2 

Chick Coma: /Z17 
Costumbre: RMS 28 
The Countdown Singers: CA 72 
Counting Crows:13200166; Moi; Htoo 47; HA 52;140 28 
Chris Cox: DC 46 
El Coyote Y Su Banda Tierra Santa: LT17, 42; RMS 5 
The Crabb Family: CC 31; HS 33 
Cradle Of Filth: IND 39 
Robert Cray: BL 15 
Creed: RO 38 
Elvis Crespo: TSA 5 
Cross Canadian Ragweed: CA 75 
The Cross Movement: 8200134; CC 10; HS 5 
Sheryl Crow:13200 159; A40 7; AC 8, 23; CS 22; CSS 1; 

H10011; HA 13; HSS 2; 740 10 
The Crusaders:C./ 2; RBA 82 
Anthony Cruz: TSS 
Celia Cruz: LA 40; TSA 3,8 
Cuisines De Arturo Macias: RMS 26 
Billy Currington: CS 53 
Cursive: IND 50 
Cusco: NA 6 
Billy Ray Cyrus: CA 63 

Da Brat: fitoo 68; HA 63; RA 33; RBH 32; RP 13; RS 60 
Da Entourage: RBH 78 
Amy Dailey: CS 34 
Evan Dando: HS 38; IND 27 
Tyrone Davis: Blas 
Kiley Dean: RA 71; RBH 70 
Debreca: RA 41; RBH 43 
Del Leopard: PCA 34 
Def Squad: HSS 75; RBH 80; RS 63 
Deftones: MO 22; RO 31 
Julia Demato: Htoo 19; HSS 1 
John Denver: CCA 24 
The Derailers: CA 70 
The Detroit Experiment:// 23 
Louie DeVito: 8200074; EA 1, 14; IND 12 
Diamond Rio:13200 121; CA 15; CS 5; Elmo 44; HA 41 
Ditto: DS 25 
Ani DiFranco:13200 175; IND 13 
John Digweed: EA 23 
Celine Dion: 1320012,188; INT 15; PCA lo; AC 14,16; DC 

23; H100 100 
The Diplomats: 820043: RBA 5; HSS 70; RBH 73; RS 25 
Dirty: RBA 57 
Disturbed: B200120; PCA 31: MO 33; RO 
Dixie Chicks: Elzoo 23; CA 2; CCA 2, 6; INT 19; PCA 51, 28; 

CSS 2; HSS 8 
Dj Kayslay: RA 64; RBH 65 
DJ Sammy: EA 19 
Di Whooldd: HS 46; IND 34; RBA 89 
DMX: Htoo 95; RA 61; RBH 60: RP 25 
The DOC.: RBA too 
Placido Domingo: CL 12 
Dominic: TSS 37 
The Donnas: 8200 151 
doubleDrive: RO 28 
Dusty Drake: CS 33 
Dr. Dm: RBC 10,16 
Dru Hill:1320o 170; RBA 44; Htoo 88; RA 29; RBH 30 
Drunkenmunky: DC 48 
Dueto Voces Del Rancho: LT 46; RMS 20 

The Early November: INT 24 
The Earthquake Institute: HSS 23; RBH 99; RS 13 

Easy Star All-Stars: RE 7 
Electric Six: DS 17 
Valentin Elizalde: LT 34; RMS at 
Missy "Misdemeanor" Elliott: Etzoo 59; RBA 35; DC 5; DS 

12; Htoo 66, 77; HA 66, 74; HSS 72; RA 27; RBH 26, 
86; RP 15, 2o; RS 44;14o yo 

Emerson Drive: CA 50; CS 42; CSS 9 
Eminem: B200 35; PCA 7, 22; RBA 21; 613C 2, 9; Htoo 14, 

86; HA 14; RA 5o, 72; RBH 51, 72, 83; RP 18:140 6 
Jocelyn Enriquez: DC 49 
Enya: HSS 59 
Erasure: DS 16 
Evanescence: Bzoo 7; INT 18; A40 14; Htoo to; HA lo; MO 

2; RO 13:140 7 
Faith Evans: HSS 65; RS 71 
Sara Evans: CS 31 
Everything But The Girl: EA 9 

Fabolous: B200 25; RBA 12; H100 7, 54: HA 5, 55; HSS 44, 
5o; RA 5, 2o; RBH 5, 20; RP 3; RS 19. 43;140 16 

Fantasy: DS 15 
Father M.C.: RBA 64 
Fat Joe: RBA 74; RA 70; RBH 71 
Feel: A40 33 
Jose Feliciano: LPS 28 
Alejandro Fernandez: LA 52; LPS 19; LT 33 
Ibrahim Ferrer: HS 21; LA 8; TSA 1; WM 1 
Tlziano Ferro: LA 48; LPA 13; LPS 3; IT 4; TSS 6 
FFH: B200144; CC 12 
Field Mob: Bzoo 187; RBA 48; RA 51; RBH 50 
Finch: B250 99; MO 17 
Fischerspooner: EA to; DC 37 
Five For Fighting: AC 9 
Five Iron Frenzy: CC 22; HS 17 
The Flaming Ups: 820093 
Fleetwood MaC:13200 8,104; INT 4; PCA 42, 50; A40 16; 

AC lo, Hioo 82 
Renee Fleming: CL 14; CX11 
The FlipMode Squad: Hioo 6; HA 7; HSS 18; RA 4; RBH 3; 

RP 4; RS 4; T4o 
Floetry:132oo 47; RBA 8; Hicio 38; HA 35; RA12; RBH 13 
Juan Diego Floreo: CL 6 
Nice Flores Y Su Banda Puro Mazatlan: RMS 22 
Joseph Fonseca: TSS 8 
Foo Fighters:13200 84: H100 74; HA 71; MO 6, 20; RO 9 
Fourplay: C/ 20 
Foxy Brown: RA 64; RBH 65. 85; RS 59 
Mario Frangoulls: CX 7 
Frantic J: Nice 41; HA 42;140 17 
Kirk Franklin: CC 26; GA 6; RBA 79 
Free: RA 75; RBH 77 
Freeway: 8200 101; REtA 27; RA 62; RBH 62, 95; RS 46, 47, 

58 
Friburn & Wile DC 29 
Bill Frisell: I/ to 

Kenny G: CI 3 
Ana Gabriel: LA 72 
loan Gabriel: LT 12; RMS 14; TSS 13 
Bill & Gloria Gaither: CC 37 
Galactic: C/ 21 
Manuel Galban: LA to; LPA 3; WM 2 
Gang Start: HSS 35; RS 48,75 
Garage a Trois: C/11 
Kenny Garrett:/Z 22 
Marvin Gaye: PCA 44 
Georgia Mass Choir: GA15 
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Ghostland: DC 20 
The Gibson Brothers: BG 15 
Vince Gill: CA 32, CS 37 
Billy Gilman: Bzoo 195; CA 26 
Ginuwine: Etzoo 26: RBA 6; Him 22; HA 20; HSS 33; RA 

31, 59; RBH 29, 61; RS 17; Tyo 15 
Dana Glover: A40 34; AC 24 
Godsmack: B200 13; H100 79; MO 12; RO 3 
Goldfrapp: DS 10; HSS 64 
Fabian Gomez: LT 24; RMS 7 
Good Charlotte: B200 30; PCA 19; Hioo 50; HA 50; MO 26: 

140 24 
Goo Goo Dolls: A4o 10 
Martin L Gore: HSS 55 
Gotan Project: EA 22 
Glenn Gould: a 7 
Joshua Gracin: Him 19; HSS 1 
El Gran Combo De Puerto Rico: TSS 14 
Nathan Greiner: CX 10 
El Gran Silenclo: 1112; RMS 14; TSS 13 
Natalie Grant: AC 27 
Doble Gray: Ayo 2; AC 11; Hioo 34; HA 29; Tyo 27 
Al Green: RBC 20 
Pat Green: CA 74 
Vivian Green: B200 77; RBA 23; DS 7; Hloo 59; HA 62; 

HSS 10; RA 23; RBH 24; RS 10 
Lee Greenwood: CCA 14; CSS 4 
Mary Griffin: DC 10 
El Gringo De la Bachata: TSS 28 
Josh Graban: 13200 70; CX 1, 2; AC 17 
Grupo Mojado: HS 20; LA 7; RMA 6 
Guns N' Roses: PCA 25 
GusGus: DC 47 
G-Wiz: HSS 52; RS 9 
Nee-Nee Gwynn: HSS 29; RS 8 
Gyrtz Society: HSS 54: RS 55 

Deitrick Haddon: GA n 
Hahz The Ripper RS 66 
El Halcon De La Sierra: RMS 30 
Daryl Hall John Oates: IND 23; AC 7 
Regle Hamm: AC 25 
Fred Hammond: GA 14 
Jennifer Hanson: CA 67; CS 46; CSS 7 
The Happy Boys: EA il 
Happy Clappers: DC 46 
Ben Harper: B200 87 
Hayseed Dixie: BG 14 
Heather Headley:13200 62; RBA 15; Hmo 76; HA 73; RA 

28; RBH 28 
(hed)Planet Earth: B200 172; MO 38; RO 27 
Pete Heller: DC 38 
Hemstock & Jennings: DC 42; DS 6; HSS 39 
limi Hendrix: PCA 9 
Eddy Herrera: TSS 22 
Faith Hill: B200 160; CA 22; CCA 25; AC 5, 19; CS 52 
Hitman Sammy Sam: RA 45: RBH 42; RP 23 
Darwin Hobbs: GA 28 
Loleatta Holloway: DC 28 
Steve Holy: CS 59 
Los Hombres Callentes:// 25 
John Lee Hooker: BL 10 
Mark Ho'Omalu Kealli: WM 15 
Hootie & The Blowfish: A40 24 
Hope: DC 45 
Hot Boys: B200 126; RBA 32 
Hot Hot Heat: HS 34; IND 24; MO 39 
Marques Houston: RA 67; RBH 68 
Whitney Houston: B200180; RBA 52; AC 12; DC 26, 30; 

Moo 93; HSS 25; RBH 91; RS 39 
Buck Howdy: I NT 9 
Charlie Hunter Quintet: C/15 
Los Huracanes Del Norte: LA 41 
Norman Hutchins: GA yo 

Enrique Iglesias: LA 26; LPA 8; AC 13; LPS 4, 33; LT 7; TSS 
29 

ndia: LA 25; TSA 2; DC 4; LPS 25; LT 29; TSS 5, 3o 
MileAder 13200194; RBA 62 
ndustria Del Amon LA 5o 
nsane Clown Posse: IND 44 
nspector: LPS 4o 
nterpol: HS 37; IND 26 
ntocable: LA 6. 32, 37; RMA 5, 19;1110, 16; RMS 3,6 
Los Invasores de Nuevo Leon: LA 63 
Ronald Isley: Moo 52; HA 49; RA 18; RBH 18 
The isle, Brothers: Woo 52; HA 49; RA18; RBH 18 

Alan Jackson: 8200168; CA 23; CCA 16; CS 9; Hioo 53; HA 
51 

Michael Jackson: PCA 41; RBC 21 
Jaguares: LA 54; IPA 15 
'ahem: B200 53; RBA 13; RBC 4; Moo 33; HA 27; RA 

37; RBH1o, 40 
Bishop T.D. Jakes: 8200198; CC 17; GA 3 
Boney James: C/ 24 
Brett James: cs 
Al Juneau: CI 22 
Jars Of Clay: CC 25 
Ja Rule: B200127; RBA 61; Moo 63; HA 64;140 34 
The Jayhawks:13200 117 
Jay-Z: E1200 65,167; RBA 216 54; RBC 23; DS 3,12; Moo 

40, HAI], 39; HSS 7, 58, 67, 72: RA 8, 21, 55. 74; 
RBH 6, 21, 53, 76. 86; RP 8; RS 1, 29, 32. 44, e 

Jewel: A40 15; DS 22; H100 73; HA 72;140 31 
The Jkks: IND 42 
Joded: RBC 24 
Joe: RBH 84 
Elton John: B200 91 
Jack Johnson: PCA 14 
Syleena Johnson:13200 200; HS 12; RBA 41; HSS 12; RA 

42; RBH 44, 96; RS 6 
Jolly Green: HSS 24; RS 24 
George Jones: 13200 131; CA 19; CC 9; INT 20 
Norah Jones: Bzoo 6: C/ INT 3; Ago 21; AC 4 
Roy Jones, Jr.: HSS 11; RBH 88; RS 2 
Richard Joo: CL 15 
Ronny Jordan: C/14 
Jose Jose: LA 61; LPA 20 
Juanes: HS 27; LA9; LPA 2; LPS 15, 18, 24; LT 40 
The Judds: CCA 17 
Julio: LPS 27; IT 37; TSS 25 
Jung: DC 45 

-K - 
Kaknani: DC 32 
Israel ItamakawMVOle: WM 9 
Kardinal Offishall: RS 45 
John P. Kee: GA 19 
Toby Keith: B200 36, 114; CA 3, i4, 41; CCA 20; CS 13. 43; 

Hloo 65; HA 61 
Kells: HSS 74; RA 49; RBH 47; RS 31 
Josh Kelley: Am 26 
R. Kelly: B20014; RBA 3; RBC 22; H100 3, 26; HA 3, 24; 

HSS 12, 19, 42, 73; RA 11,16, 40; RBH 11, 17, 41. 94. 

96; RS 6,18, 21, 56; T40 1 
Kern: Bzoo 183; HS 9; RBA 37; RA 57; RBH e 
Sammy Kershaw: CA 69; CS 35 
Kid Rock: B200 20; PCA 39; A40 7; AC 23; CS 22; CSS 1; 

H10011; HA 13; HSS 2;140 10 
Kidz Bop Kids: 8200 61 
Killer Mike: 13200116; RBA 36; Him 72; HA 70; HSS 28; 

RA 26; RBH 25, 87; RP 14; RS 5 
Kindred The Family Soul: HS 30; RBA 56; RA 58; RBH 59 
Kim: DC 41 
Diana Kral": // 2, 5,18 
Alison Krauss: BG 3; CA 44 
Alison Krauss + Union Station: B200135; BG 1; CA 20 
Chantal Kreviazuk: 8200 119; HS 2: A40 20 
Kumbla Kings: B200190; EA 18; LA 3, 51; LPA 1.14; LT12; 

RMS u,; TSS 13 

- L-.. 
tarragon: IND 4o 
Sonny Landreth: 8L7 
ltd. tang:J/3 
Daniel Lanois: 1320o 143; HS 6; IND 8 
Lugo: DS 24 
Kenny Lattimore: B200123; RBA 30 
Avril Lavigne: B200 29; A40 3, 39; AC 22; H100 25, 64; HA 

28, 67; HSS 32;140 13, 30 
Donald Lawrence & The Tri-City Singers: GA 21 
Raphy Leavitt Y La Selecta: TSA 15 
jaimie Lee: HSS 43; RS 16 
Stagga Lee: Ham 94; RA 69: RBH 69 
The Letter M.: RBH 85 
Gerald Levert: RBA 91; RA 73; RBH 75 
Leue RS 49 
Liberacion: LA 19, 38; RMA 12; RMS 35 
Lifehouse: CC 38; Mo 23 
UI' Flip: Moo 96; RA 44: RBH 38; RS 35,49 
Ul Jon & The East Side Boyo: 820067: IND 3; RBA 16; 

Moo 97; HSS ii; RA 38; RBH 37, 88; RP 22; RS 2, 54 
LIT Kim: 132oo 32; RBA lo; Woo 21, 29; HA 18, 26; HSS 30; 

RA13,14; RBH 12, 15; RP 9, 10; RS 14 
Lir Mo: Hioo 7.54; HA 5, 55; HSS 50; RA 5, 20, 75; RBH 5, 

20, 77; RP 3; RS 19;140 16 
Romeo: RBA 98 

UT Write: HS 48; IND 35; RBA 59 
Alison Umerick: DC 27 
Umi-t 21: TSS 38 
Limite: LA 43; LT 30; RMS 13 
Aaron Unes: CA 62; CS 45 
Linidn Park: 8200 4; INT 22; PCA 5; Moo 32; HA 30; MO a; 

RO 2 
Johannes Unstead: NA lo 
Live: MO 36; RO 39 
Ll. Cool J:13200 177; RBA 78; Hioo 31; HA 37; RS 61;14o 

23 

Kimberley Locke: Moo 19; HSS 
Lonestar: CA 43; CS 12; Hice 60; HA 58 
Loon: HSS 74; RA 49; RBH 47, 74; RS 31,57 
Jennifer Lopez:13200 49; RBA 45; DS 20; Woo 31, 49; HA 

37, 47:140 20, 23 
Jeff Lorber: C/ 8 
'Candice Love: RS 61 
Patty Loveless: BG 7 
Rachel Loy: H5547 
LIP: IND 43 
LSG: RBH 74; RS 57 
Ludacrls: DC 5; Hioo 66; HA 66; RA 63; RBH 64; RP 20: 

140 40 
Lumidee: RA 53; RBH 56 
Bobby Lyle: 012 
Lynyrd Skynyrd: PCA 36; RO 34 

Yo-Yo Ma: CL 4, 5; CX 15 
Madonna:1320o 1; INT 2; PCA 35; DC 11; DS 5, 23; Moo 

HSS 4,22 
Magic: RBA 72 
Stephen Malkmus: IND 42 
Mana: LAM; LPA 6; LPS 5; LT 9; TSS 31 
Mannheim Steamroller: NA 3 
Victor Manuelle: TSA LT 32; TSS 
Marascia: DC 6 
Wan Marco: LPS 34 
Marilyn Manson: HSS 5; MO 32; 80 22 
Mario: RBH 92 
Bob Marley: PCA RBC i; RE n 
Damian "Jr. Gong" Marley: RE 13; R569 
Mgr/ Marley: 8200149: RBA 97; RE 3 
Maroon 5: HS 25; A40 19 
The Manalis Family://16 
Billie Ray Martin: DC 17 
Brad Martin: CS 50 
Ricky Martin: DC 28; IN I; LT1; TSS 12 
Mary Mary: GA 9; RBC 25 
Massive Attack: EA 4 
Master P: RS 5o 
matchbox twenty: B200 48; A401; Moo 20; HA 19; 140 8 
Dave Matthias: EA 20 
IMO Mayen 11200 40, 90; A40 9, 12; AC 21; H100 42; HA 

44; 140 38 
Martina McBride:13200 79; CA8; CS 8; Moo 61; HA 59 
Delbert McClinton: BL 5 
Donnie McCluridn: 8200105; CC 7; GA a; RBA 42; RBC 15 
Brian McComas: CS 24 
Paul McCoy: A40 lc Hioo lo; HA lo; MO 2; R013;140 7 
Tim McGraw:13200 64; CAS; CCA 5,12, 19; PCA 16; CS 2; 

H100 27; HA 25 
McHayes: CS 51 
Marla McKee: IND 47 
Brian McKnight:13200 51; RBA 19; RA 35; RBH 35 
MercyMe: CC 03 
Jo Dee Messina: CS 21 
Metallka: PCA 18 
Luis Miguel: LA 73 
Glenn Miller:1Z 6 
Marcus Miller: CI 25 
Steve Miller Band: PCA 43 
Millie: IN 9; LT 13; TSS 36 
Vemessa Mitchell: DC 40 
Mobb Deep: E1200 21; IND 1; RBA 4; RBH 82; RS 42 
Moby: EA 25 
Molotov: LA 55; LPA 16 
Monchy & Alexandra: TSA 7 
Jane Wallet: // 24 
Monica: H100 51; HA 48; HSS 41; RA19; RBH 19; RS 15 
Daniel Montenegro: CX 10 
Pablo Montero: LA 39; IN 17; LT 27 
De Ed Montgomery: GA 22 
Montgomery Gentry:13200 178; CA 25; CS 17; CSS 3; 

Moo 75; HSS 14 
Chante Moore: 13200 123; RBA 30 
Allison Momer: Ario 7; AC 23; CS 22; CSS Moo n; HA 

13; HSS 2; Tao io 
Berry MOM: TSS 39 
Craig Morgan: B200 171; CA 24; HS 7; IND le CS 18 
Van Morrison: PCA 20 
Lou Mosley: RBA 84; HSS 27; RBH loo: RS 7 
Brandy Moss-Scott: HSS 34; RS n 
Mo Thugs: HSS 15; RBH 89; RS 3 

Motley Crue: PCA yo 
Jason Mraz: 8200 96; Mo 8; Hioo 70; HA 69; 140 36 
Mr. Cheeks: RBA 68; Woo 21; HA 18; HSS 30; RA13, 56; 

RBH 12, 54, 84; RP 9; RS 14,41 
Ms. Dynamite: HS 32 
Aludvayne:13200 142; RO 18 
Maria Muldaur: BL 14 
Anne Murray: CA e 
Keith Murray: HSS 75; RBH 80; RS 63 
Musiq: RA 46; RBH 46 
Anne-Sophie Mutter: CL 10 

NAAM Brigade: RBA 77 
Has: Etzoo 69; RBA 26; DS 20; H100 12; HA n; RA 6, 64; 

RBH 7, 65; RP 7; T4o 25 
Nate Dogg: Him 4; HA 4; RA a; RBH I; RP 1;140 14 
Frankle Negron: TSS 27 
Nelly:13200 37; RBA 38; Moo 85; HSS 46; RA 39; RBH 34; 

RP 17; RS 30 
Willie Nelson: CA 30, 55, 56; CCA CS 13; Moe 65; HA 

61 
Aaron Neville: GA 13 
Newsboys:13200 8o; CC 3; DS 21 
Next: RBA 88 
Joe Nichols: 8200128; CA16; CS 11, 49: Hue e: HA 57 
Nickel Creek: BG 2; CA 38; IND 29 
Nirvana:13200 179 
The Nitty Gritty Dirt Band: BG 6; CA 71 
Nivea: RBA 6o; RA 68; RBH 67 
No Doubt: B200 153; 640 25 
Noelia: LPS 6; LT 5; TSS 16 
Nichole Nordeman: CC 29; HS 31 
Smolde Norful: GA 4; HS 14; HSS 61; RS 65 
Nothingface: 13200 125; HS 3; IND 7 
The Notorious B.I.G.: RBC 12, 13; RA 36; RBH 39; RP 21 
Les Nubians: (3200 103; RBA 17 

Mark O'Connor's Hot Swinglrlo: 1Z14 
Sinead O'Connor: WM 12; DC 20 
Daniel O'Donnell: WM 8,11 
Janusz Olenjniczale CL 2 
Yoko Ono: DC 1; DS 9; HSS 56 
Opera Babes: CX 4 
Opeth:13200 192; HS 10; IND 14 
Roy Orbison: CCA 22 
Mauricio O'Reilly: CX 10 
Stacie Onko: 8200 97; CC 5;140 32 

Brad Paisley: CA 46; CS 25 
Palomo: LA 49. 57; LT 8; RMS 2 
Panjabi MC: DS 3; Woo 40; HA 39; MSS 7; RA 21; RBH 21; 

RS 
Papa San: RE 10 
Twila Paris: CC 30 
Dolly Parton: BG 8 
Jaco Pastodus: // 13 
Pastor Troy: HSS n; RBH 88; RS 2 
Tedd Patterson: DC 38 
Sean Paul: 8200 16; RBA 7; RE 1; Moo a; HA 1; HSS yo; RA 

2; RBH 2; RP 2; RS 26; 140 5 
Laura Pausini: DC 12 
Luciano Pavarotti: CL 12 
P. Diddy: RBH 90;140 35 
Pearl Jam: HSS 63 
Peed! Crake RA 62; RBH 62; RS 46,47 
Jennifer Pena: LPS 12; LT 6; RMS 37; TSS ii 
Dottie Peoples: GA i8; RBA 71 
Amanda Perez:8200 85; RBA 43; H100 23; HA 22; 140 9 
Franky Perez: Ayo 29 
Perpetuous Dreamer: DC 21 
Pesado: RMS 33 
Pet Shop Boys: DC 15 
Jonathan Peters: EA 24 
Kelly Joe Phelps: BIS 
Pink:13200112; HSS 53 
Pink Floyd: PCA 4 
Alexandre Mtn: LA 29; LPA lo; LPS 2; IT 2; TSS 3 
POD.: CC 34; MO 18; RO 26 
El Poder Del Norte LA 30; RMA 18 
Point Of Grace: CC 19 
Poison: PCA 30 
Pooh And The Young Inspirations: GA 24 
The Postal Service: EA 8; IND 38; HSS 6o 
The Potter's House Mass Choir: 8200198; CC 17; GA 3 
POWOrMa115000: RO 17 
Julio Preciado Y Su Banda Perla Del Pacifico: LA 67; RMS 

34 
Elvis Presley: 8200130; CA 18 
LIS. Marie Presley: 820017: INT 17; A4018 
Kelly Price: RA 66; RBH 66 
Protect Pat: RBC 19 
Pronti: DC 32 
Prosperity: GA 23 
Puddle Of Mudd:13200 191; A40 38 
Puretone: DC 35 

- - 
QT1p: HSS 36; RS 34 
Queen: PCA 17 
Queens Of The Stone Age: 8200107: H100 89; MO 14,16; 

RO 36 
• Quintanilla III: B200 190; LA 3; LPA 1 LT 12; RMS 14, 

TSS 

-R - 
RA: HS 26 
Racket City: RS 37 
Radiohead: MO 30 
Rascal flatte: B200 ne CA 13; CCA 3; PCA13. CS lo; H ice 

57; HA 56 
Rashad: RS 27 
Carmen Rasmusen: Hioo 19; HSS I 
Simon Rattle: CL n 
Los Razos: HS 40; LA 12; RMA 7 
Red Hot Chill Peppers: 8200 73; Hioo 80; MO 10: RO 33 
Redman: HSS 17 
Los Rehenes: LA 21; RMA 14 
Reina: DS 18; Moo 99 
Relient It: Bzoo 155; CC 14 
Revenue: R562 
Rev's: MO 25; R016 
Chris Rice: CC 40 
Lionel Rkhle: Erzoo 71; RBA 94 
The Riddlen EA 6; HS 43; IND 30 
Los Rieleros Del Norte: LA17; RMA 10; RMS 27 
LeArin Rimes: CA 47; CS 44; CSS 6. 8,10; DC 25 
Jenni Rivera: LA 42 
Jerry Rivera: TSA 13; LPS 36; IT 31; TSS 4 
Lupillo Rivera: LT 49; RMS 21 
RJD2: H545; IND 32 
Lourdes Robles: LPS 32; LT 50: TSS 34 
The Roc Project: DC 36; DS 11; HSS 66 
Daniel Rodriguez: CX 13 
Roas Bow: HSS 38; RBH 97; RS 12 
The Rolling Stones:13200 136 

Linda Ronstadt: CA 68 
Roomful Of Blues: BL 13 
The ROCOS: 8200 124; RBA 50 
Rosario: LPS 35; TSS 19 
Paulina Rubio: LPS 22; LT 38; TSS 21, 35 
Rushlow: CS 56 
Russell: HSS 42: RS 18 

- 
Sade: RBC 17 
Saliva: 8200139; MO 21; RO 12,14 
Man Chalino Sanchez: RMS 24 
Sandman: RBA 81 
Santana: B200 106; 640 13; AC 2; H100 39; HA 36 
juelz Santana: HSS 70; RBH 73; RS 25 
Gilberto Santa Rosa: LA 60; LPA 19; TSA 9; LPS 31; LT 22; 

TSS 2, 23 
Sarah HSS 68; RS 36 
Yoskar Sarante: TSS 20 
Surface: 13200 58; RBA 9 

Jon Soan ecaebra: PS 30: 1145 Sebastian: 
LA53 71; IRS 39; RMS 23 

Seedier: 8200 185; H100 98; MO 19; RO 10,21 
Bob Seger & The Silver Bullet Band: PCA 3 
Seiko: DC 33 
Selena: LA 22; LPA 7 
Shaggy: RE 5 
Shakira: LA II; LPA 4; LPS 8; LT 15 
Duncan Sheik: DC 13 
Shekinah Glory Ministry: GA 7; HS 23; IND 19 
Blake Shelton: CA 28, 54; CS 40 
The Shepherds: GA 32 
Shine Down: RO 32 
Mike Shore,: Moo 7; HA 5; RA 5; RBH 5; RP 140 16 
Wayne Shorter: // n 
The Silk Road Ensemble: CX 15 
Simple Plan: 8200 41 
Sin Bandera: LA e; LPA 17; IN 11,16; LT 21 
Sir Ivan: DS 8: HSS 48 
Sister Hazel: A40 32 
Sbtpence None The Rkher: Mo 28; AC 15 
Size Queen: DC 9 
Sizzla: RE 12 
Rkky Skaggs & Kentucky Thunder: BG 4; CA 49 
Smile Empty Soul: MO 35; 80 37 
Smiler & Southstar: RBA 65 
Michael W. Smith: B200189; CC 16,21 
Rickey Smith: Moo 19; HSS I 
Snoop Dow B200 52; RBA 18: Moo 9; HA 9; HSS 31; RA 

3; RBH 4; RP 5; RS 20; Tyo 26 
Socialbum: RO 25 
Solange: RBA 69 
Solid Sessions: DC 32 
Marco Antonio Solis: LPS 26; LT 19; RMS 16 
Son De Cali: TSS 9 
Sonicflood: CC 36; HS 41 
Soraya: LPS 37; LT 48 
Soulive: C)19 
Renee Spearman And Prez: GA 23 
Spliff Star: RS 52 
Spyro Gyra: 13 
Staind: Moo 67; HA 68; MO 8; RO 5 
Renee Stakey: DC 14 
Kristy Starling: CC 24; HS 19 
Ringo Starr: IND 46 
Rod Stewart: B200 78; AC 29 
Sticky Fingaz: RBA 58 

Angle stone 
Rebecca SL Japince;34: CC 39 

George Strait: 8200109; CA 12, 36, 48; CCA 21; CS 23 
The Streets: EA 7; HS 49; IND 36 
Tadeusz Strugea: CL 2 
Ruben Stoddard: Moo 19; HSS I 
Styx: PCA 37 
Sugar Ray: A40 37 
Sum 41:13200133; MO 13 
Tony Sunshine: RA 70; RBH 71 
Supersuckers: HS 44; IND 31 
SwItchfoot: CC 23 
Systematic RO 40 
System Of A Down:13200193, 196 

-T-
Taking Back Sunday: HS 18; IND 16 
Tallb Kwell: 8200 89; RBA 20; H100 81; HSS 69; RA 30; 

RBH 31; RP 16; RS 72 
Dawn Tallman: DC 22 
Olga Tenon: LPS zo; LT 28; TSS 10 
Taproot: MO 29; RO 23 
LA.T.u.:13200 81; DC 31; Moo 90; TSS 32 
James Taylor:13200 34; I NT lo: PCA 23; AC 26 
Mark Taylor: GA 22 
Paul Taylor: CI 9 
Tech Nene: RBA 99 
Susan Tedeschl: 13L z IND 28 
Los Temerarlos:13200 147; LA RMA 1 LT 43 
The Temptations: PCA 48 
Bryn Teel: CX n 
Thalia: EA 5; HS 42; LA14, 34; LPA 5,12; VS 10; LT 14; 

TSS 7 
Tha Rayne: RA 37;13BH 40 
Theory Of A Deadman: RO 3o 
Thkke: HS 16; HSS 51; RS 73 
Thievery Corporation: EA 13; IND 49 
Third Day: 8200 82; CC 4 
Third Eye Blind: A40 30; MO 37 
George Thorogood & The Destroyers: BL 4 

T.1.: H:0 2,9 

04 72;3H RA A 70; HSS 28; 26; RBH 25; RP 14; RS 5 
Los Tlgres Del Norte: LA 35; LT 25; RMS 8 
Justin Timberlake: 13200 28; RBA 31; Mo 40; DC 8: DS 4; 

Moo 5; HA 6; HSS 13; RA 43, 65; RBH 45, 63: RS 38; 

Aaron Tippin: CA 59; CS 54 
Thea Tippin: CS 54 
TLC: HSS 62; RS 70 
Torque: EA 20 
Rigo TOWin LA 20; RMA 13 
Tower Of Power: IND 18; INT 21 
Train: P.40 11 
Transplants: IND 17 
Trapt: 820042; Moo 55; HA 53; MO 4; RO 4 
Randy Travis: 8200 129; CA 17; CC 8; CS 7; Hioo 43; HA 40 
Trenyce: Moo 19; HSS 
Trick Daddy: Moo 91; RA 47; RBH 48; RP 19 
Trick Pony: CA 65; CS 47 
Trin-l-tee 5:7: GA 26 
Travis Tritt: CA 52; CS 27 
Los Tucanes De Tljuana: LT 18; RMS 4 
Evelyn Turrentine-Agee: GA 39 
Shanla Twain: 8200 68; CA 6; CCA 7; PCA 33; AC 28, 30; 

CS 28 
Steve lyrell://19 
Tyrese: B200 72; RBA 28; Moo 13; HA 12; RA 9; RBH 9; 

14o 29 

Uncle Kradter: B200186; A40 2; AC n; Moo 34; HA 29; 
T40 27 

Underworld: DC 44 
Union Station: BG 3; CA 44 
Unloco: RO 29 
Keith Urban: 8200 92; CA 11. CS 4; Moo 46; HA 43 
Adolfo UriasY Su Lobo Norteno: LT 36; RMS 10,15 
Polo Unas: RMS 36 
The Used:13200 150; MO 24 

Luther Vandross: RBC 6 
Paul Van Dyk: EA 21; DC 42; DS 6; HSS 39 
Ramon Vargas: 0(12 
Phil Vassar: CA 45; CS 39 
Stevie Ray Vaughan And Double Trouble: BL 3 
Jaci Wlasquez: 13200 140, CC 11; LA 28; LPA 9; LPS 23; LT 

39 
Venus Hum: DC 7 
Marcus Vlana: TSS 33 
Johnny Vicious: EA 2; HS 24; IND 20 
Vienna Philharmonic: CL n 
David Visan: EA 12; IND 48; WM 5 
Carlos Vives: TSA 14 

The Wailers: PCA 1; RBC:; RE 11 
Clay Walker: CS 48 
Hezekiah Walker & The Love Fellowship Crusade Choir: 

GA io 
The Warren Brothers: CS 32 
Warsaw Philharmonic National Orchestra Of Poland: CL 2 
Kim Waters: C/18 
Muddy Waters: BL iO 
Russell Watson: CX 5 
Nanny Wayne: CS 14; H100 69; HA 65 
Weekend Players: DC 2 
Kirk Whalum: C/17; GA 33 
The White Stripes: B20015, 162; INT 14; MO 5 
Widespread Panic: 8200 113 
Don Williams: CCA 23 
Dar Williams: HS 36 
Doug Williams: GA 31 
Hank Williams: CCA 9 
Hank Williams Jr.: CCA 13 
Lucinda Williams: 8200 45; I NT 8 
Melvin Williams: GA 31 
Pharrell Williams: Hem 9; HA 9; HSS 31, 36; RA 3: RBH 4; 

RP 5; RS 20, 34, 45; T40 26 
Robbie Williams:13200 173; A40 31 
Mark Wills: CA 40; CS 15,36 
Cassandra Wilson: // 21 
Charlie Wilson: Hero 9; HA 9; HSS 31; RA 3; RBH 4; RP 5; 

RS 20;140 26 
Mario Winans: RA 56; RBH 54; RS 41 
George Winston: NA 4.7 
Stevie Wonder: Etzoo 184 
Wayne Wonder: 8200 108; RBA 39; RE 2; Moo 16; HA 15; 

RA 17; RBH 14; RP 11; RS 74; TLO 18 
Darryl Worley: B20011; CA r. INI 13; CS 1; H100 24; HA 23 
Danny Wright: NA n 
/al* Wyldes Black Label Society: Bzoo 50; IND 2; RO zo 
1116/nonna: CS 55 

Yaire: TSS 40 
`Monk 13200158; NA 1, 2 
Yardbleds: IND 25 
Ying Yang Twins: Hioo 97; RA 38; RBH 37; RP 22; RS 54 
Yo La Tengo: HS 15; IND 15 
Los Tonic's: LA 69 
Pete YOM: 13200 38; I NI 23 
Chris Young: RS 47 
Young Blaze: HSS 43; RS 16 

-SOUNDTRACKS-
8 Mile:13200 56; RBA 46; STX 3 
Bend It Uke Beckham: WM 3 
Blue Collar Comedy Tenn The MOVie: CA 39 
Bringing Down The House: RBA 40; SIX 17 
Callas Forever: CL 9 
Chasing Papi: LA 75 
Chicago: B200 22; INT 7; STX 2 
Coyote Ugly: CCA 18 
Cradle 2 The Grave: 8200 94; RBA 33; SIX 5 
Daredevil: The Album: 820083; SIX 4 
Deliver Us From Eva: RBA 95 
Disney's Lilo & Stitch: SIX 14 
Down From The Mountain: BG ii 
Drumline:13200 199; SIX 12 
Dysfunktional Family:13200 95; IND 4; RBA 14; SIX 6 
Frida: LA 24; RMA 16, WM 4 
HMOs: 8200182; SIX n 
House Of 1000 C01115115: 8200 165; SIX 10 
Lizzle McGuire: E3200 102; SU 7 
The Uzde McGuire Movie: B200 18; SIX 1 
The Lord Of The Rings: The Two TOWerS: SIX 19 
Mamma Mial: PCA 29 
A Mighty Wind: The Album: SD( zo 
Moulin Rouge: SIX :5 
Nashville Star: The Finalists: CA 35; SIX 22 
0 Brother, Where Art Thou?: CCA 4; PCA 15; SIX 9 
Paid In Full: RBA 80 
Shrek: SIX 21 
Smallville [The Talon Mi4 SIX 24 
Spirit: Stallion Of The Cimarron: SIX 23 
Standing in The Shadows Of Motown: REtA 75; SIX 

18 
Sweet Home Alabama: SIX 13 
Talk To Her: LA 59; L PA 18 
A Walk To Remember: SD( 16 
What A Girl Wants: Bzoo 138; SIX 8 
XXX: SU 25 

-VARIOUS ARTISTS-
on The Billbears1 200 

Atticus: Dragging The Lake II: 145 
Disneymania: Superstar Artists Sing Disney ...Their 

Wert: 137 
Dove Hits 2003: 98 
Got Hits1:141 
Grammy Nominees 2003: no 
'Worship: A Total Worship Experience: 152 
Howl:: 164 
Menu: 9 
Rewind: The Hip-Hop DVD Magazine Issue 1: 115 
Worship Together: I Could Sing Of Your Love Forever: 

46 
WOW Gospel 2003: 122 
WOW Worship (Yellow): 66 

mil RAA DIN BAIN 11% fM1 
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TITLE IMPRINT/PROMOTION LABEL Artist 

Te NUMBER 1 5 Weeks At Number 1 
SOMEWHERE I BELONG WMTNER BROS Linkin Park v 

2 BRING ME TO LIFE WINDUP Evanescence Featuring Paul McCoy ii., 

3 LIKE A STONE INTERSCOPE/EPIC Audioslave .,, 

4 HEADSTRONG WARNER BROS Trapt is, 

6 SEVEN NATION ARMY % HOMAN/VI The White Stripes v 

7 TIMES LIKE THESE ROSWELLABCAMMG Foo Fighters 2 

8 GIRL'S NOT GREY NITRWOREAMWORAS AFI 9 

9 PRICE TO PLAY FUWELEKTRAIIEG Staind 9 

10 SEND THE PAIN BELOW EPIC Chevelle 9 

s CAN'T STOP WARNER BROS Red Hot Chili Peppers .2 

12 IN THIS DIARY COLUMBIA The Ataris .2 

11 STRAIGHT OUT OF LINE REPUBLIC/UNIVERSAL:11MM Godsmack .9 

14 THE HELL SONG ISLAND/11AM° Sum 41 .9 

13 NO ONE KNOWS INTERSCOW Queens Of The Stone Age .9 

17 STUPID GIRL FLIWOEFFENINTERSCOPE Cold .9 

6 18 GO WITH THE FLOW INTERSCOPE Queens Of The Stone Age v 

17 15 WHAT IT IS TO BURN DRIVE,THRUNCA Finch 9 

18 26 SLEEPING AWAKE MAVERICAREPRISE .«El AIRPOWER IP- P.O.D. «2 

19 21 DRIVEN UNDER voN6uP Seether 9 

20 ALL MY LIFE ROSWELL/RCA/ROG Foo Fighters .9 

21 22 REST IN PIECES ISLAND IOWA Saliva 9 

22 37 MINERVA MAVERICK/REPRISE Dettones 9 

23 24 CRAZY BEAT PARLOPIONENIRGIN Blur 9 

24 16 BURIED MYSELF AUVE REPRISE The Used 9 

25 25 CAUGHT IN THE RAIN EPIC Revis 9 

2. 23 THE ANTHEM DAYLIGHTIPIC Good Charlotte 9 

27 29 THE ROAD I'M ON REPutiLleUNIVERSAUMRG 3 Doors Down 9 

28 32 THE SCIENTIST cApaor Coldplay q 

29 30 MINE veLvET HAMMER ATLANTIC Taproot 9 

30 THERE THERE umfoi. Radiohead 

31 28 CLOCKS CAPIOL Coldplay .2 

32 38 MOBSCENE NOTHING INTERSCOPE Marilyn Manson 9 

33 31 REMEMBER REPRISE Disturbed 9 

34 27 SWING, SWING DOGIOUSE/DREAMWORKS The All-American Rejects 9 

35 BOTTOM OF A BOTTLE LAVA Smile Empty Soul isi 

36 39 HEAVEN RADIOACTIVENCA Live 

37 35 BLINDED (WHEN I SEE YOU) ELMIRA/EEG Third Eye Blind 

33 BLACKOUT VOLCANO/JIVE (hed)Planet Earth 9 

.39 BANDAGES SUB PDPSIREDEPRISE Hot Hot Heat 9 

40 ANCHOR RCASPAG Cave In 9 

mAY01° Bilboard ADULT CONTEMPORARY,. 
Airplay monitored by ile: Nielsen 

Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 

g  NUMBER 1 4 Weeks At Number 1 

BEAUTIFUL ,,k,,,, Christina Aguilera rç, 

THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch s, 

. 3 CAN'T STOP LOVING YOU ATLANTIC Phil Collins 

4 DON'T KNOW WHY BLUE NOTENIRGIN Norah Jones 9 

CRY WARNER Baas Faith Hill 9 

6 A THOUSAND MILES ALIMANTERSCOPE Vanessa Carlton 9 

• 8 FOREVER FOR YOU U-wATCH Daryl Hall John Oates 

7 SOAK UP THE SUN A&MANTERSCOPE Sheryl Crow 9 

14 SUPERMAN (IT'S NOT EASY) AWARACOLUMBIA Five For Fighting 9 

. 

13 PEACEKEEPER REPRISE Fleetwood Mac º 

15 DRIFT AWAY LAVA Uncle Kracker Featuring Dobie Gray 9 

10 TRY IT ON MY OWN ARISTA Whitney Houston 19 

11 HERO INTERSCOPE Enrique Iglesias 9 

9 I DROVE ALL NIGHT EPIC Celine Dion .2 

- 12 DON'T DREAM IT'S OVER SQUINT CURB REPRISE Sixpence None The Richer 

24 HAVE YOU EVER BEEN IN LOVE EPIC -4 AIRPOWER 111.- Celine Dion 

16 YOU'RE STILL YOU IA/REPRISE Josh Groben 

- 19 IF YOU'RE NOT THE ONE ISLAND IDWG -41 AIRPOWER ils- Daniel Bedingfield 9 

20 ONE WARNER BROS Faith Hill 

18 COME WITH ME (LULLABY) ATLANTIC Phil Collins 

17 YOUR BODY IS A WONDERLAND AWARE COLWELIA John Mayer .2 

21 I'M WITH YOU ARISTA Avril Lavigne 9 

23 PICTURE LAVAATLANTIC Kid Rock Featuring Sheryl Crow .2 

24 22 THINKING OVER OREAMWORKs Dana Glover .9 

É 25 BABIES REFUGEE/UNIVERSAL SOUTH Regie Hamm 

28 26 SEPTEMBER GRASS COLUMBIA James Taylor 

28 NO SIGN OF IT CURB Natalie Grant 

27 I'M GONNA GETCHA GOOD! MERCUFH IOJMG Shania Twain 9 

THEY CAN'T TAKE THAT AWAY FROM ME .1 RAID Rod Stewart 

FOREVER AND FOR ALWAYS PAERCuar 10JMG Shania Twain 9 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. 106 main-
stream rock stations, 89 modern rock stations, 91 adult contemporary stations and 84 adult Top 40 stations are electroni-
cally monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, 
Rhythmic Top 40 and Adult Top 40 stations. The 257 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 
days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection-based 
charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record 
which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. Records below the top 20 Itop 15 for AC and Adult Top 40) are removed from the chart after 26 weeks. Airpower awarded to songs 
appearing in the top 20 on both the Nielsen BOS Airplay and Audience charts for the first time with increases in both detections and audience (Top 40 Tracks excluded). •;, Videoclip availability. e 2003, VNU Business Media, Inc. All rights reserved 
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Airplay monitored by 
tit: Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL  Artist 

- te, NUMBER 1 '.117 4 Weeks At Number 1 
A STONE eatescoreenc Audioslave 9 

aLIKE 
3 SOMEWHERE I BELONG WARNER BROS Unkin Park 9 

4E. 4 STRAIGHT OUT OF UNE REPuBLIGUNIVERSAL/UMFIG Godsmack 9 

4 2 HEADSTRONG WARNER BROS Ti-apt 9 

1E, 5 
PRICE TO PLAY FLIFHELEKTRAEEG Staind q 

6 6 REMEMBER REPRISE Disturbed 9 

a) 9 
SEND THE PAIN BELOW EPIC Chevelle q 

8 8 WHEN I'M GONE REPUBLICUNIVERSALUMRG 3 Doors Down q 

9 7 TIMES LIKE THESE ROSWEWRCAVAG Eso Fighters 9 

10 10 FINE AGAIN WIND-UP Seether 9 

gum 12 THE ROAD I'M ON REPUBLICIJNIVERSALUMRG 3 Doors Down q 

ia) 13 REST IN PIECES ISLANCOOWG Saliva 9 

IED 14 BRING ME TO LIFE WINO UP Evanescence Featuring Paul McCoy 9 

14 11 ALWAYS ISLANDIDWG Saliva 9 

icE) 17 STUPID GIRL NJEHGEFFENANTERSCOPE Cold 9 

16 CAUGHT IN THE RAIN EPIC Revis 9  

20 FREE DREAMWORKS ..11i AIRPOWER Ili.- Powerman 5000 9 

18 15 NOT FALLING imc Mudvayne q 

19 19 THE RED EPIC Chevelle 9 

€11 23 STILLBORN SPITRIRE -AI AIRPOWER Om- Zakk Wylde's Black Label Society .9 

21 21 DRIVEN UNDER moo, Seether q 

e) 27 MOBSCENE NOTHING INTERSCOPE Marilyn Manson 9 

Gm 26 MINE VELVET DAMMEDATLANTIC Taproot 9 

CI 24 SKIN HOLMWOOD Breaking Benjamin 

25 18 DOWN ELEKTIWEEG Socialburn 9 

ay 29 SLEEPING AWAKE mAvErtiovemisr P.O.D. 9 

27 22 BLACKOUT VOLCANOUIVE (hed)Planet Earth 9 

ED 28 IMPRINT ROADRUNNEKIDJ 6 doubleDrive 

co 3, FAILURE MAVERICAREPASE Unloco 9 

30 25 MAKE UP YOUR MIND 60010ADRUNNERIOJMG Theory Of A Deadman 9 

ale MINERVA MAVERICK/REPRISE Deftones 9 

is 32 FLY FROM THE INSIDE ATLANTIC Shine Down 

33 30 CAN'T STOP WARNER BROS Red Hot Chili Peppers 9 

CI 35 RED WHITE AND BLUE SANCTUART Lynyrd Skynyrd 

35 33 GIRL'S NOT GREY NITROIOREAMWORKS AFI 9 

CD 38 GO WITH THE FLOW INTERSCOPE Queens Of The Stone Age 9 

GI BOTTOM OF A BOTTLE LAVA Smile Empty Soul .9 

38 36 WEATHERED wirdo44, Creed 

1111 HEAVEN RADIOACTIVE/MCA Live 

40 40 LEAVING ONLY SCARS TNECALElaRAOEG Systematic 
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TITLE 

e 

• • • • ADULT T 14 

Airplay monitored by ll 
o: Nielsen 

Broadcast Data 

Systems 

IMPRINT/PROMOTION LABEL Artist 

1 

-'e NUMBER 1 1 2 Weeks At Number 1 

UNWELL ATLANTIC matchbox twenty 9 

3 DRIFT AWAY LAVA Uncle Kracker Featuring Doble Gray çt 

• 2 I'M WITH YOU ARISTA Avril Lavigne 9 

4 WHEN I'M GONE REPUBLICAINIVERSAIJUMRG 3 Doors Down 9 

5 BIG YELLOW TAXI GEFFENONTERSCOPE Counting Crows Featuring Vanessa Carlton 9 

7 CLOCKS CAPITOL Coldplay 9 

6 PICTURE LAWAATLANTIC Kid Rock Featuring Sheryl Crow 9 

8 THE REMEDY (I WON'T WORRY) ELEKLRA EEG Jason Mraz 9 

9 WHY GEORGIA AWARE COLWBO John Mayer .2 

19 12 SYMPATHY WARNER BROS Goo Goo Dolls 

51 13 CALLING ALL ANGELS coLume, Train 9 

10 YOUR BODY IS A WONDERLAND oivARECOtuMBIA John Mayer 9 

11 THE GAME OF LOVE ..,-., Santana Featuring Michelle Branch 9 

14 15 BRING ME TO LIFE W,NO Lo Evanescence Featuring Paul McCoy 9 

15 18 INTUITION ATLANTIC Jewel 9 

15 17 PEACEKEEPER REPRISE Fleetwood Mac 9 

16 BEAUTIFUL RCNRAIG Christina Aguilera •i, 

18 20 LIGHTS OUT CAPITOL 4 11 AIRPOWER Is.- Lisa Marie Presley 9 

17 21 HARDER TO BREATHE OCTONEWRIAG Maroon 5 iv 

2.) 22 IN THIS LIFE COLUMBIA Chantal Kreviazuk 9 

21 23 COME AWAY WITH ME BLUE NOTEVOGIN Norah Jones º 

22 19 MISUNDERSTOOD ISLAND/DWG Bon Jovi .9 

1 27 TAKE ME AWAY DREAMWORKS Lifehouse 

25 INNOCENCE ATLANTIC Hootie & The Blowfish 

25 26 RUNNING VERSCOPE No Doubt 9 

2,, 33 AMAZING HOLLYWOOD Josh Kelley 

2' 34 IF YOU'RE NOT THE ONE ISIANDLOWG Daniel Bedingfield 9 

25 24 DON'T DREAM IT'S OVER SCIUINTCURB,REPRISE Sixpence None The Richer 

2. 30 SOMETHING CRAZY ,,, Franky Perez 9 

37, 38 BLINDED (WHEN I SEE YOU) ELEKTRANEG Third Eye Blind 

31 28 FEEL VIRGIN Robbie Williams 9 

29 YOUR MISTAKE SIXTHMAN Sister Hazel 

33 32 GOT YOUR NAME ON IT CURB Feel 

, 39 RAIN OREAMWORKS Dana Glover 

' LIKE A STONE INTERSCOPEAPIC Audioslave 9 

36 35 TAXI RIDE Epic Tori Amos 

MR. BARTENDER (IT'S SO EASY) mukreic Sugar Ray 

z 37 SHE HATES ME FLAWLESANEFFEN/INTERSCOPE Puddle Of Mudd .9 

LOSING GRIP ARISTA Avril Lavigne 9 

ROCK YOUR BODY • Justin Timberlake çe 

TOP 40 TRACKS T. 

e‘9 M 
e TITLE 

D 

e 5 

Amg.y N NIelsen 
monitored by RIPP......' Systems 

ARTIST 
IMPRINT/PROMOTION LABEL 

NUMBER 1 " 1 Wk At No 1 

0 

IGNITION 

R KELLY 

JIVE 

0 

ROCK YOUR BODY 

JUSTIN TIMBERLAKE 

JIVE 

IN DA CLUB 
3 t 50 CENT 

SHADWATNINATH ANTERSCOPE 

WHEN I'M GONE 
4 3 3 DOORS DOWN 

REPOOLICAINIVERSAL AIRING 

0 

GET BUSY 

SEAN PAUL 

VP/ATLANTIC 

SING FOR THE MOMENT 
6 6 EMINEM 

WEB/AFTERMATH 1NTERSCOPE 

BRING ME TO LIFE 

EVANESCENCE FEATURING PAUL MCCOY 

WINO UP 

UNWELL 
10 MATCHBOX TWENTY 

ATLANTIC 

• ANGEL 

AMANDA PEREZ 

UNIVERSAL /POWERHOWSEANARGMRGIN 

PICTURE 

KID ROCK FEATURING SHERYL CROW 

UNA ATLANTIC 

IF YOU'RE NOT THE ONE CD 12 DANIEL BEDINGFIELD 

ISLARIO /RUNG 

0  5 
FIGHTER 

CHRISTINA AGUILERA 

RCA INAG 

I'M WITH YOU 
13 11 AVRIL LAVIGNE 

ARISTA 

21 QUESTIONS 
14 18 50 CENT FEATURING NATE DOGG 

SRADWAETEPJAATH ANIERSCOPE 

HELL YEAH 
4 GINUMNE FEATURING BABY 

EPIC 

CAN'T LET YOU GO 
5 19 FABULOUS FEATURING MIKE SHOREY 8 LIL' MO 

DESERT STORMALEICIRA SEC 

• DON'T WANNA TRY 
7 20 FRANCE J 

COLUMBIA 

NO LETTING GO 
3 17 WAYNE WONOER 

GREENSLIEVESNNATIANTIC 

I KNOW WHAT YOU WANT 
7 21 BUSTA RHYMES 8 MARIAN CAREY 

JAAOPEARC MAGADAN 

I'M GLAD 
0 31 JENNIFER LOPEZ 

EPIC 

MISS YOU 
13 AALIYAH 

EILACKGROUNDAHOVERSAL MARC 

CLOCKS 
2 22 COLDPLAY 

CAPITOL 

ALL I HAVE 
16 JENNIFER LOPEZ FEATURING U. COOL J 

EPIC 

THE ANTHEM 
4 26 GOOD CHARLOTTE 

DAYUGHT NPIC 

I CAN 
> 25 NUS 

ILL VALE /CAMBIA 

BEAUTIFUL 
24 SNOOP DOGG FEAT PHARREU 6 UNCLE CHARUE WILSON 

DOGGESNIVPRIOINTY'CAPITOL 

DRIFT AWAY 
7 30 UNCLE KRACKER FEAT. DOBIE GMT 

LAVA 

BIG YELLOW TAXI 
28 27 COUNTING CROWS FEAT, VANESSA CARLTON 

GEFFEN ANTERSCOPE 

HOW YOU GONNA ACT LIKE THAT 

29 29 TYFIESE 

JIM% 

LOSING GRIP 
30 33 AVAIL LAVIGNE 

ARISTA 

INTUMON 
35 JEWEL 

ATLANTIC 

STUCK 
12 7 STACIE ORRICO 

FOREFRONT NIRGIN 

MISS INDEPENDENT 

KELLY CAAFIKSON 

RCA /NAG 

MESMERIZE 
-34 23 JA RULE FEATURING ASHANTI 

MURDER INCAMI JIM /10.0AG 

BUMP, BUMP, BUMP 
35 32 EQK 8 P DIDDY 

TUG /EPIC 

THE REMEDY II WON'T WORRY) 

36 34 JASON MBA/ 

REMY% /EN 

BEAUTIFUL 
37 28 CHRISTINA AGUILERA 

FICA MI6 

WHY GEORGIA 

JOHN MAYER 

AWARE MON» 

CRY ME A RIVER 
39 39 JUSTIN TIMBERLAKE , 
, JIVE 

GOSSIP FOLKS 
40 40 MISSY "MISDEMEANOR" ELLIOTT FEAT. LUDACH IS 

THE 6010 MINCl/ELEKTRA AEG 
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Chart Codes: Hot loo Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

19 SOMETHIN' (EMI April, ASCAP/Sea Gayle, 
ASCAP/Careers-BMG, BMI), HL, CS 15 

21 ANSWERS (High On Life, ASCAP/Break North. 
SOCAN/Me-benish, ASCAP/Universal, ASCAP/Mo Loving, 
ASCAP/EMI April, ASCAP), WBM, RBH 77 

21 QUESTIONS (High On Life, ASCAP/Break North, 
SOCAN/Me-benish, ASCAP/Universal, ASCAP), WBM, 
limo 4; RBH 

21 QUESTIONS (AGAIN) (High On Life, ASCAP/Break 
North, SOC_AN/Me-benish, ASCAP/Universal, ASCAP/j 
Rock, ASCAP/X Marc's Tha Spot, BMI), WBM, RBH 43 
4 EVER (WBM, SESAC/Babyboy's Little, SESAC/Noon-

time South, SESAC/C'Amore, BMI/Mo Loving, ASCAP/J 
Brasco, ASCAP), WBM, Hioo 54; RBH 20 

63/64 (Green Teeth, ASCAP) RBH 97 
99.9% SURE (I'VE NEVER BEEN HERE BEFORE) (WB, 

ASCAP/Songs Of R. Joseph, ASCAP/French Hip, 
ASCAP/Annotation, ASCAP), WBM. CS 24 

ACA ENTRE NOS (LGA, BM1) IT 35 
ACTA FOOL (Ludacris, ASCAP/EMI April, 

ASCAP/Copyright Control), HI.. RBH 64 
ADIDAS. (Aniyah's, ASCAP/EM1April.ASCAP/Dun-

geon Rat, ASCAP/Chrysalis, ASCAP/Gnat Booty, ASCAP), 
HL/WBM, RBH 87 

AFTER AU. (Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP/Maduro, BMI), HL, CS 58 

AU. I HAVE (Nuyorican, BMI/EMI Blackwood, 
BMI/lanice Combs, BMI/Adorable, ASCAP/Eagle Note, 
BMI/Axiom, BMI/Ron G, BMI/5th Floor, ASCAP/jeffut, 
ASCAP/EMI April, ASCAP), HL Hioo 31 

ALL I NEED (Joseph Cartagena, ASCAP/Jelly's Jams, 
ASCAP/Geddy, ASCAP/Flyte Tyme, ASCAP/EMI April, 
ASCAP/Dade Co. Project Music, BMI/EMI Blackwood. 
BMI/Nattahnam, BMI), H 1, RBH 71 

ALL LIFE LONG (Felecia's All Good, ASCAP/Layzie 
Bone, ASCAP/ It's Platinum Brother, ASCAP) RBH 89 

ALL THE THINGS SHE SAID (Unforgettable Songs, 
BMI/SPZ, BMIIMartin Cherrytree, BMI/Neofonnat, 
STIM/Appleby, ASCAP/BMG Songs, ASCAP) Hum 90 

ALMOST HOME (Triple Shoes, BMI/Magic Mustang, 
BMI/Sufferin' Succotash, ASCAP) CS 18 

ALRIGHT (Efartooee, ASCAP/Blane, ASCAP/F.O.B., 
ASCAP/EMI-Unart Catalog, BMI), HL, RBH 95 

ALUCINADO (EMI Blackwood, BMI) LT 4 
AMAME (EMI April, ASCAP) LT 2 
AMERICAN LIFE (WB, ASCAP/Webo Girl, ASCAP/moo 

Lights, BMI), WBM, Hum 71 
EL AMOR NO TIENE EDAD (Arpa, BM° LT 42 
ANGEL (Powerhowse, BMI/EMI Blackwood, BMI) 

Hioo 23 
THE ANTHEM (EMI April, ASCAP/21,1, ASCAP/Vegan 

Boy, ASCAP), HL Hioo 50 
ASI ES LA VIDA (Manben. ASCAP/Sony/ATV Discos, 

ASCAP) LT 28 
AY! PAPACITO (UY! DADDY) (Iron Tigga, BMI/EMI 

Blackwood, BM') LT 30 
AYUDAME (Deston, ASCAP/Piloto, ASCAP/Universal 

Musica, ASCAP) IT so 

BACK IN THE DAY (Mass Confusion, ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP/EMI April, ASCAP/Carter 
Boys, ASCAP), HL/WBM, RBH Be 

BACKSEAT OF A GREYHOUND BUS (Nashville Dream-
Works Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane, 
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI/Songs Of Universal, 
BMI/Macadoo, BMI), CLM/HL/WBM, CS 31 

BAILA CASANOVA (Ledani, ASCAP/Brill Building, 
ASCAP/Where's My Cut, ASCAP/Pen, ASCAP/World Deep, 
BMI/Sony/ATV Latin, BMI) LT 38 

THE BATTLE IS THE LORD'S (Schaff, SESAC/Walker 
And Associates, SESAC) RBH 81 

BEAUTIFUL (My Own Chit, BMI/The Waters Of 
Nazareth, BMI/EMI Blackwood, BMI/Chase Chad, 
ASCAP/EMI April, ASCAP), HL filoo 9; RBH 4 

BEAUTIFUL (Stuck In The Throat, ASCAP/Famous, 
ASCAP), HL, Hum 37 

BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV 
Tree, BM1/ Big Yellow Dog, BM°, HL, CS 13; fhoo 65 

BEWARE OF THE BOYS (MUNDIAN TO BACH KE) 
(Songs Of Universal, BMI/EMI Blackwood. BM°, 
HL/WBM, Hioo yo; RBH 21 

BIG STAR (EMI Blackwood, BMI/Singles Only, BMI), 
HL, CS 3; Hum 35 

BIG YELLOW TAXI (Siquomb, BMI), WBM, Hioo 47 
A BOY LIKE YOU (Warner-Tamerlane, BMI/Sonoma 

Country, BMI/Sony/ATV Tree, BMI/Wenonga, BMI/Univer-
sal, ASCAP/Memphisto, ASCAP), HL/WBM, CS 47 

BRING ME TO UFE (Zombies Ate My Publishing. 
BMI/Forthefallen, BM I/Dwight Frye, BMI) Hui° to 

BROKENHEARTSVILLE (House Of Hubbell, 
ASCAP/Sony/ATV Acuff Rose, BMI/Blakebird, ASCAP), HL 
CS 11; Hioo 58 

BUNNY HOP (Red-N- Dirty, BMI/Wamer-Tamerlane, 
BM I), WBM, RBH 78 

.11111 C-
CAN'T LET YOU GO (Desert Storm, BMI/F.O.B., 

ASCAP/N.Q.C., ASCAP/Mo Loving, ASCAP) Hum 7; RBH 5 
CAN'T STOP (Moebetoblame, BMI) Hwo 8o 
CAN'T STOP LOVING YOU (EMI April, ASCAP), HL, 

Hum 83 
CASI (l'ami, BMI) IT 48 
CELEBRITY (EMI April, ASCAP/Sea Gayle, ASCAP), HL, 

CS 25 
CLAVAME TU AMOR (Kike Santander, (WI/Ensign, 

BM1/Santander Melodies, ASCAP/Famous. ASCAP) LT 5 
CLOCKS (BMG Songs, ASCAP), HL, Hioo 30 
CLOSURE (Divided, BM1/Universal, BMI/Smoobie, 

ASCAP/Rat Eater, BMI) RBH 75 
('MON (Nyrraw, ASCAP/EMI April. ASCAP/Babouchka 

Tunes, ASCAP/Dango, BM1/Protoons, ASCAP) RBH 92 
COME OVER (Naked Under My Clothes, 

ASCAP/Chrysalis, ASCAP/Babyboy's Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks, 
BM1/Bubba Gee, BMI/Noontime Tunes, BMI), WBM, RBH 
55 

CONCRETE ANGEL (Universal-Songs Of PolyGram 
International. BMI/HopeChest, BMI/Glitterfish, BMI), 
WBM, CS 8; Elmo 61 

COUNTRY AIN'T COUNTRY (Sony/ATV Acuff Rose. 
BMI/Universal-Songs Of PolyGram International, 
BMI/Everything I Love, BMI), HL/WBM, CS 27 

CRUSH ON YOU (Universal. ASCAP/Mr. Cheeks, 
ASCAP/Marsky, BMI/lanice Combs, BMI/EMI Blackwood, 
BM I /lack Knight, ASCAP/rystin Combs, ASCAP/EMI April, 
ASCAP), HL, RBH 54 

CRY ME A RIVER (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WB, ASCAP/Virginia Beach, ASCAP/TVT, 

ASCAP/Scott Storch, ASCAP), WBM, RBI-I 63 

-D-
DAME (Sony/ATV Discos, ASCAP/Arjona Musical, 

ASCAP) LT 11 
LOS DEMAS (Wamer-Tamerlane, BMI/Pancho And 

Bingo, BMI) LT 37 
DE UNO Y DE TODOS LOS MODOS (Vander, ASCAP) LT 

8 
DIGALE (Clear Mind, ASCAP/Famous, ASCAP) IT 23 
DIPSET ANTHEM (Killa Cam, BMI/Heatmaker, 

BMI/Copyright Control/Universal, BMI/living, BMI/Warn-
er-Tamerlane, BMI), HL, RBH 73 

DONTCHANGE (EMI April, ASCAP/Touched By jan, 
ASCAP/Nivrac Tyke, ASCAP/Universal, ASCAP/Soulchild, 
ASCAP/Tetra Grammaton, ASCAP/Jesse laye, ASCAP), 
HL/WBM, RBH 46 

DON'T WANNA TRY (SoulSick Muzilç BMI/Logictone, 
BMI) Hum 41 

DOUBLE SHOTS (R Noyd, BMI/Careers-BMG, 
BMI/juvenile Hell, ASCAP/BMG Songs, ASCAP/Honey-
comb Hideout, ASCAP) RBH 82 

DRIFT AWAY (Almo, ASCAP), HL, Hioo 34 

EMOTIONAL ROU.ERCOASTER (EMI April, 
ASCAP/Blue Erro Soul, ASCAP/Yoruba Peoples Music, 
ASCAP), HL, Hum 59; RBH 24 

EN CUERPO Y ALMA (Elii‘ ASCAP) LT13 
ENTRE EL DEURIO Y LA LOCURA (Kike Santander, 

BMI/Ensign, BM I/Clear Mind, ASCAP/Famous, ASCAP) LT 
6 

ENTREGA TOTAL (EMI Blackwood, BMI) LT 27 
EXCUSE ME MISS (EMI April, ASCAP/Carter Boys, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL, Hioo i8; RBH 6 

EXCUSE ME MISS AGAIN (EMI April, ASCAP/Carter 
Boys, ASCAP/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP), HL RBH 76 

FABULOUS (Divine Mill, ASCAP/WB, ASCAP/Fingaz 
Goal, ASCAP/Jahqae Joints, SESAC/Universal, 
SESAC/Miss Mary's, BMI/Wamer-Tamerlane, BMI/EMI 
April, ASCAP), HL/WBM, RBH yo 

FAR AWAY (Family Soul, ASCAP/Babies Formula, BMI) 
RBH 59 
A FEW QUESTIONS (Noble Vision, ASCAP/Green Dog, 

BM() CS 48 
FIGHTER (Xtina, BMI/Scott Storch, ASCAP/TVT, 

ASCAP/BMG-Careers, BMI), HL, Hum 28 
FINE AGAIN (Seether, BMI/Dwight Frye, BMI) Hioo 98 
FUPSIDE (Efartooee, ASCAP/EO.B., ASCAP/Copyright 

Control) RBH 62 
FOREVER AND FOR ALWAYS (Universal-Songs Of Poly-

Gram International, BMI/Loon Echo, BMI/Out Of Pocket, 
ASCAP/Zomba, ASCAP), WBM. CS 28 

-G-
THE GAME OF LOVE (Keepin' It Real How 'Bout You, 

BMI/Wamer-Tamerlane, BMI/Future Furniture, 
ASCAP/EMI April, ASCAP), HL/WBM, Hum 39 

GET BUSY (EMI April, ASCAP), HL, Hioo RBH 2 
GET BY (Pen Skills, BMI/EMI Blackwood, BMI/Ye 

World Music, ASCAP/WB, ASCAP), HL/WBM, Hum 81; 
RBH 31 

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler, 
BMI/ColliPark, BMI/DWC, BMI) Hioo 97; RBH 37 

GIRL All THE BAD GUYS WANT (Zomba, ASCAP/Drop 
Your Pants, ASCAP/Sonotrack, BM!), WBM, Hioo 87 

GIRLFRIEND (R.Kelly. BMI/Zomba. BMI), WBM, Hioo 
45; RBH 22 

GOD BLESS THE U.S.A. (Songs Of Universal, BMI/Uni-
versal-Songs Of PolyGram International, BMI), WBM, 
Hip° 19 

GOSSIP FOLKS (Mass Confusion, ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP/Ludacris, ASCAP/EMI 
April, ASCAP/Zella, BMI/Unidisc, BM°, HL/WBM, Hue 66 

GUESS WHAT (Zomba, BMI/R.Kelly, BM°, WBM, RBH 
44 

GUESS WHAT (GUESS AGAIN) (Zomba, BM I/R.Kelly, 
BMI) RBH 96 

HABLAME CLARO (Edimusa, ASCAP) IT 44 
HAIL MARY (Joshua's Dream, BM1/Songs Of Universal, 

BMI/Eight Mile Style, BMI/High On Life, ASCAP/Starbus, 
BMI) RBH 51 

HAVE YOU FORGOTTEN? (EM1April, ASCAP/Pittsburg 
Landing, ASCAP/Warner-Tamerlane, BMI), HL/WBM, CS 1; 
Hioo 24 

HEADSTRONG (WBM, SESAC/Traptism, SESAC), 
WBM, Hioo 55 

HEAVY UFTIN' (Universal, ASCAP/Memphisto, 
ASCAP/Work Horse, SESAC/ Pacific Wind. SESAC/Zomba, 
BMI/Teren It Up. BMI), WBM, CS yo 

HELL YEAH (Zomba, BM1/R.Kelly, BMI/Money Mack, 
BMI), WBM, H100 22; RBH 29 

HE PROPOSED (Ice Water, ASCAP/EMI April, ASCAP), 
HL, RBH 66 

HERIDA MORTAL (World Deep, BMI/Blueplatinum, 
ASCAP/Sony/ATV Latin, BMI/Sony/ATV Discos, ASCAP) IT 
31 

HEY MR. PRESIDENT (Sony/ATV Tree, BMI), HL, CS 32 
HOOKED (High On Life, ASCAP/Ain't Nuthin' Goin' On 

But Funking, ASCAP/WB,ASCAP/Blotter,ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Windswept, 
ASCAP/Maryj. Blige, ASCAP/lustin Combs, ASCAP/EMI 
April, ASCAP), HL/WBM, RBH 90 

HOT DAMN (GeMarc, ASCAP/Terradome, ASCAP/The 
Waters Of Nazareth, BMI/EMI Blackwood, BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL, RBH 93 

HOTTEST OF THE HOT (Not Listed) RBH 98 
HOW YOU GONNA ACT UKE THAT (Zovekt ion, 

ASCAP/BMG Songs, ASCAP/First Avenue, ASCAP/Demis 
Hot Songs, ASCAP/E Two, ASCAP/EMI April, ASCAP/E.D. 
Duz-It, BMI), HL, Hum 13; RBH 9 

HOW YOU WANT THAT (Donceno, ASCAP/Rhythm 
Bluntz, ASCAP/Universal, ASCAP/Jack Knight, 
ASCAP/justin Combs, ASCAP/EMI April, ASCAP/Issy & 
Nemo Tunes, ASCAP), HL RBH 47 

I BELIEVE (Sony/ATV Acuff Rose. BMI/Write On 
Music, BMI), HL, CS 5; Hum 44 
I CAN (Zomba, ASCAP/III Will, ASCAP/EMI April, 

ASCAP/Salaam Remi, ASCAP/Street Tuff, ASCAP/Selma, 
BMI), HL/WBM, Hioo 12; RBH 7 
I CAN'T BE YOUR FRIEND (Wamer-Tamerlane, 

BMI/Writers Extreme, BMI/EMI April, ASCAP/Waltz Time, 
ASCAP). HL/WBM, CS 56 

I DROVE ALL NIGHT (Billy Steinberg, ASCAP/ Denise 
Barry, ASCAP/Sony/ATV Tunes, ASCAP), HL fliou loo 

IF I CAN'T (High On Life, ASCAP/WB, ASCAP/Ain't 
Nuthin' Goin' On But Funking, ASCAP/Music Of 
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo, 
ASCAP/Universal, ASCAP), WBM, RBH 57 

IF YOU LET ME (Stone Agate, BMI) RBH too 
IF YOU'RE NOT THE ONE (Sony/ATV Tunes, ASCAP). 

HL, Hum 17 
IGNITION (Zomba, BMI/R.Kelly, BMI), WBM, 'lirio 3; 

RBH il 
I KNOW WHAT YOU WANT (Starbus, BMI/Dutty Nigga, 

ASCAP/Killa 4, ASCAP/Rah Digga, ASCAP/Cyphecleff, 
ASCAP/EM I April, ASCAP), HL, Hioo 6; RBH 3 

I'LL NEVER LEAVE (Zomba, BMI/R.Kelly, BMI), WBM, 
RBH 41 
I LOVE YOU (North Avenue, ASCAP/EMI April, 

ASCAP/Mr. Yeah, ASCAP/WB, ASCAP/Lil Black, 
ASCAP/Royalty Network, ASCAP/The Dboogie Acct., 
ASCAP/Urban Warfare, ASCAP), HL/WBAA, Hioo 88; RBH 
30 

I'M GLAD (Nuyorican, BMI/Sony/ATV Songs, 
BMI/Milk Chocolate Factory. ASCAP/TuneSmith Advance-
ments, ASCAP/laedon Christopher, ASCAP/Cori 'iffani, 
BMI/Zomba, BMI), HL/WBM, Hu* 49 

I'M WITH YOU (Almo, ASCAP/Avril Lavigne, 
ASCAP/Warner-Tamerlane, BM1/Hollylodge, BM'/Rain-
bow Fish, BMI/Mr. Spock, BMI/WB, ASCAP/Tix, 
ASCAP/Ferry Hill, ASCAP), HL/WBM, Hue 25 

IN DA CWB (High On Life. ASCAP/Ain't Nuthin'Goin' 
On But Funking, ASCAP/WB, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Wirdswept, 
ASCAP), WBM, H100 2; RBH 8 
I NEED A MAN (Pork, ASCAP/Aurelius, ASCAP) RBH 85 
IN LOVE WIT CHU (Thowin' Tantrums. ASCAP/Air Con-

trol, ASCAP/EMI April, ASCAP/T Funk, BMI/Notting Hill, 
BMI/Songs Of Universal, BMI), HL Ham 68; RBH 32 

IN THOSE JEANS (Music Of Windswept, ASCAP/Hand 
In My Pocket, ASCAP/Harvey "The Rock" Hester. ASCAP) 
RBH 61 

INTUITION (Wiggly Tooth, ASCAP/Apollinaire, 
BMI/EMI Blackwood, BMI), HL, Hi® 73 

IN YOUR LOVE (Warner-Tamerlane, BMI/WB. ASCAP/I 
Give Music, ASCAP/Chrysalis, ASCAP/A Little Music, 
ASCAP), HL/WBM, CS 57 

Rie AND ROLL (Blackened, BM°, WBM, CS 6o 
I STILL LOVE YOU (EMI Blackwood, BMI/The Waters 

Of Nazareth, BMI/EMI April, ASCAP/Chase Chac, ASCAP), 
HL, RBH 49 

IT DOESN'T MEAN I DON'T LOVE YOU (Mosaic, 
BMI/EMI April, ASCAP/Sea Gayle, ASCAP/Universal, 
ASCAP/Songs Of The Village, ASCAP), HL/WBM, CS 51 
I WANT MY MONEY BACK (WB, ASGAP/Gravitron, 

SESAC/Bluewater, SESAC), HL/WBM, CS 35 
I WISH I WASN'T (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/ji Branda. ASCAP), HL, 
him° 76; RBH 28 

THE JUMP OFF (Notorious K.1.M., BMI/Wamer-Tamer-
lane, BMI/Virginia Beach, ASCAP/WB, ASCAP/LB Fam, 
ASCAP/EMI April, ASCAP/Universal, ASCAP/Mr. Cheeks, 
ASCAP/EMI Blackwood, BMI), HL/WBM, Hum 21; RBH 12 

JUST FRIENDS (Ghetto Pop 2000,AS(AP/EMI April, 
ASCAP/2000 Watts, ASCAP/Mutha Chapter, ASCAP/WB, 
ASCAP), HL/WBM, RBH 74 

KILOMETROS (Sony/ATV Discos, ASCAP/Peermusic 
III. BMI) IT 21 

-L-
LAUNDROMAT (Zomba, BM1/R.Kelly, BMI), WBM, RBH 

67 
UKE A PIMP (Crump Tight, ASCAP/Lucky, BMI/WB, 

ASCAP) Hioo 96; RBH 38 
LIKE A STONE (Disappearing One, ASCAP/Melee 

Savvy Music, BMI/Me 3, BMI/LBV Songs, BMI) Hum 36 
LOSING GRIP (Almo, ASCAP/Avril Lavigne, 

ASCAP/Blue Iron Gate, ASCAP/EMI April, ASCAP), HI, 
Flioo 64 

LOVE CALLS (Kem, BMI) RBH 58 
LOVE CHANGES EVERYTHING (Living Out Loud, 

ASCAP/Stanley Cup, SOCAN/In The Fairway, 
ASCAP/Music Of Windswept, ASCAP), WBM, CS 45 

LOVE LIKE THERE'S NO TOMORROW (ICI. BMI/Thea 
Later, BMI) CS 54 

LOVE OF MY LIFE (AN ODE TO HIP HOP) (Ugmoe, 
ASCAP/Universal-PolyGram International, ASCAP/BMG 
Songs, ASCAP/Divine Pimp, ASCAP/Tribes Of Kedar. 
ASCAP/Jake & The Phatman,ASCAP/UniversaL 
ASCAP/jajapo, ASCAP/Songs Of Universal, BMI/Sense-
less, BMI /Fox Film, BM I/TCF. ASCAP), HL/WBM, RBH 33 

LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) (Mosaic, 
BM1/ Hold lack, BMI/Songs Of Mosaic, ASCAP/Songs Of 
Otis Barker, ASCAP), H L., CS 34 

THE LOVE SONG (Warner-Tamerlane, BMI/Smith 
Haven, BMI/Big Red Tractor, ASCAP/Think Well, 
ASCAP/Sony/ATV Acuff Rose, BM°, HL/WBM, CS 16 

LOVE YOU OUT LOUD (Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HI., CS lo; HI00 57 

M 

MAGIC STICK (Notorious KIM.. BMI/Warner-Tamer-
lane, BMI/High On Life, ASCAP/C. Evans, ASCAP/221, 
ASCAP/Careers-BMG, BMI/Universal, ASCAP), HL/WBM, 
limo 29; RBH 15 

MAKE ME A SONG (Conjunction, ASCAP/EMI April, 
ASCAP/Copyright Control/Virginia Beach, ASCAP/WB, 
ASCAP/Klovely Hits, ASCAP/Black Fountain, ASCAP/Rap 
Tracks, ASCAP/Keybeats, ASCAP), HL/WBM, RBH 70 

MALA GENTE (Peermusic Ill, BMI/Camaleon, BMI) IT 
40 

MAN TO MAN (Sony/ATV Tree, BMI/Magic Knee, 
BMI), HL, Hioo84 

MARIPOSA TRAICIONERA (Tulum, ASCAP/EM1April, 
ASCAP) LT 9 

ME FALTA VALOR (Bello Musical, BMI) IT 2o 
MESMERIZE (Slavery, BMI/Songs Of Universal, 

BMI/Dl Irv, BMI/Soldierz Touch, ASCAP/Universal, 
ASCAP/Pookietoots, ASCAP/Baeza, ASCAP/WB. ASCAP), 
WBM, Hui° 63 

MICAELA (Copyright Control) IT 46 
MI PRIMER MILLON (Wamer-Tamerlane, BMI/Sir 

George, ASCAP/WB, ASCAP) IT 47 
MI SOLDADO (TN Ediciones, BMI) IT 25 
MISS YOU (Naked Under My Clothes, 

ASCAP/Chrysalis, ASCAP/October Eighth, BMI/Noontime 
Tunes, BMI/Warner-Tamerlane, BMI/Music OFWindswept, 
ASCAP/Hand In My Pocket, ASCAP), WBM, Hioo 15; RBH 
16 

MUY A TU MANERA (Ser-Ca, BMI) IT so 

MY FRONT PORCH LOOKING IN (Sony/ATV Tree, 
BMI/Sixteen Stars, BM1/HoriPro, BMI/Cosmic Mud, 
ASCAP/Don Pfrimmer, ASCAP), HL, CS 12;1-hoo 6o 

-N-
NEVER LEAVE YOU (UH 000H, UH 000HI) (1433, 

ASCAP/Tafari, ASCAP/Greensleeves, PRS) RBH 56 
NEVER SCARED (Bonecrusher, ASCAP) Hi® 72; RBH 

25 
NIGGA‘S (EMI April, ASCAP/Justin Combs, ASCAP/Big 

Poppa, ASCAP/Elvis Mambo, ASCAP/Blotter, ASCAP/Uni-
versa!, ASCAP), HL, RBH 39 

NINA AMAI)A MIA (SACM Latin, ASCAP) LT 33 
NO HACE FALTA UN HOMBRE (lax & Broder, 

ASCAP/Ion, ASCAP/WB, ASCAP/G Matt, ASCAP/Friends 
Of Seagulls, ASCAP/Music Of Windswept, ASCAP) IT 39 

NO LETTING GO (Greensleeves, PRS/Singso WW, 
BMI) Hi® 16; RBH 14 

NO ONE KNOWS (Board Stiff, BMI/Natural Light, 
BMI/Ripplestick, BMI) Hui° 89 

NO ONE'S GONNA CHANGE YOU (Knock Knock, 
ASCAP) Hi® 99 

NO SE VIVIR SIN TI (ADG, SESAC) IT 43 
NO TENGO DINERO (Alma, ASCAP/BMG Songs, 

ASCAP) LT 12 

ONE LAST TIME (EMI April, ASCAP/Zomba, 
ASCAP/Sufferin' Succotash, ASCAP), HL/WBM, CS 33 

ONE OF THOSE DAYS (BMG Songs, ASCAP/Mrs. 
Lumpkins Poodle, ASCAP/Song Paddock, ASCAP) CS 50 

ONLY GOD (COULD STOP ME LOVING YOU) (Zomba. 
ASCAP), WBM, CS 42 

PARA QUE LA VIDA (EMI April, ASCAP/Enrique Igle-
sias, ASCAP/Hey Chubby, ASCAP/Apollinaire, BMI/EMI 
Blackwood, BMI) IT 7 

PATIENTLY WAITING (High On Life, ASCAP/Eight Mile 
Style, BM I/Music Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP), HL, RBH 83 

PEACEKEEPER (Now Sounds, ASCAP) Hioo 82 
PEQUENA Y FRAGIL (SADAIC Latin, BMI) IT 41 
PICTURE (Thirty Two Mile, BMI/Warner-Tamerlane, 

BMI), WBM, CS 22; Hioo ii 
P.I.M.R (High On Life, ASCAP/EMI April, ASCAP/Derty 

Works, ASCAP), HL, RBH 36 
PIMP JUICE (Jackie Frost, ASCAP/BMG Songs, 

ASCAP/jay E's Basement, ASCAP/Universal. 
ASCAP/Songs Of Universal, BMI/Irving, BMI), HL/WBM, 
Hi® 85; RBH 34 

POR AMOR (Peer Intl., BMI) LT 45 
PRICE TO PLAY (Greenfund. ASCAP/i.m.nobody, 

ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB, 
ASCAP), WBM, Haan 67 

PUMP IT UP (Copyright Control/EO.B.,ASCAP/N.Q.C., 
ASCAP/Ensign, BMI/Zomba, SESAC), HL/WBM, Hioo 62; 
RBH 23 

PUT THAT WOMAN FIRST (Divine Mill, ASCAP/WB, 
ASCAP/ Dinky B, ASCAP/Universal-PolyGram International 
Tunes, SESAC/Jahqae Joints, SESAC/I Want My Daddy's 
Records, ASCAP/Miss Mary's, BMI/Nitty & Capone, 
BMI/Warner-Tamerlane, BMI/Jasane Drama, ASCAP/ Irv-
ing, BMI), HL/WBM, Hioo 33; RBH io 

PYCAT (Mass Confusion, ASCAP/WB, 
ASCAP/EWM, ASCAP/Foray, SESAC), WBM. Hum 77; RBH 
26 

QUE DATE CALLADA (Edimonsa, ASCAP) IT 26 
QUE ME QUEDES TU (Aniwi, BMI/Sony/ATV Latin, 

BMI/F.I.RP., BMI/Sonido Azulado, BMI) LT15 
A QUIEN LE IMPORTA? (SGAE, ASCAP/Colgems-EMI, 

ASCAP) IT 1.4 

-.— 
RAINING ON SUNDAY (Almo, ASCAP/Original Bliss. 

ASCAP/Universal-PolyGram International, ASCAP/St. 
Julien. ASCAP), HL/WBM, CS 4; Hioo 46 

RED DIRT ROAD (Sony/ATV Tree, BMI/Buffalo Prairie. 
BMI/Showbilly, BMI), H L, CS 29 

THE REMEDY (I WON'T WORRY) (God Eyed, 
ASCAP/BM, ASCAP/Warner-Tamerlane, BM I/Hollylodge, 
BMI/Scott Spock Songs, BMI/BMG-Careers, BMI/Graham 
Edwards Songs, ASCAP/BMG Songs, ASCAP), HL/WBM, 
Hmo 70 

RIGHT THURR (Irak Starz, ASCAP) RBH 52 
ROCK-A-BYE HEART (EMI April, ASCAP/JesKar, 

ASCAP/Annotation, ASCAP/Romanesque. ASCAP), HL, CS 
59 

ROCK WIT U (AVNAV BABY) (Pookietoots. 
ASCAP/Baeza. ASCAP/Universal, ASCAP/Soldierz Touch, 
ASCAP/ Di IN, BM!), HL/WBM, Hi® 56; RBH 27 

ROCK YOU BABY (Tokeco Tunes, BMI/Sony/ATV Tree, 
BMI/Big Yellow Dog, BMI), HL CS 43 

ROCK YOUR BODY (Tennman Tunes. ASCAP/Zomba, 
ASCAP/EMIApril,ASCAP/Chase Chad, ASCAP/EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, Hum 
5; RBH 45 

ROLL WIT M.V.P. (Robi-Rob, ASCAP/Dontana, 
ASCAP/Mighty One, SESAC/Embassy, BMI/Dickiebird, 
BMI) Ha® 94; RBH 69 

SAY YES (Marshmellow. BMI/Perfect, BMI/SPZ, 
BM I/Aboukir, BMI/Universal, BMI/ Dirty Dre, ASCAP/Jat-
cat, ASCAP/Universal, ASCAP), WBM, Hum 38; RBH 13 

SEDUCEME (Salimatu, BMI/Racy. BMI/Soul Azul, 
BMI/Tribe Rhythm, BM1) IT 29 

SEND THE PAIN BELOW (WB, ASCAP/Loeffler, 
ASCAP), WBM, Hi® 78 

SERAN SUS OJOS (Fonomusic, SESAC) LT 36 
SHE ONLY SMOKES WHEN SHE DRINKS (EMI April, 

ASCAP/Sony/ATV Tree, BMI/Mosaic, BMI/EMI Black-
wood, BMI/Ty Land, BMI), HL, CS 49 

SHE'S MY KIND OF RAIN (Still Working For The Man, 
BMI/Tommy Lee lames, BMI/ICG, ASCAP/Massabielle, 
BMI) CS 2; Hum 27 

SHOULDA, WOULDA, COULDA (Cancelled Lunch, 
ASCAP/Universal-PolyGram International, ASCAP/ First 
Avenue, ASCAP/BMG Songs, ASCAP/Demis Hot Songs, 
ASCAP/Edmonds, BMI/EMI Blackwood, BMI/E.D. Duz-lt, 
BMI/Antonio Dixon's Muzik, ASCAP/EMIApril,ASCAP) 
RBI-135 

SICK OF BEING LONELY (Kuntry Slim, BMI/Two Four 
Fifteen, BM I/ Bubba Gee, BMI/Noontime Tunes, 
BMI/Pride And by, BM I/Black Toney Montana's, 
BM1/Warner-Tamerlane, BMI), WBM, RBH so 

SIN FORTUNA (Peer Intl., BMI) LT 49 
SING FOR THE MOMENT (Ensign, BMI/Eight Mile 

Style, BMI/Mosaic, BMI), HL, Hi® 14 
El. SINVERGUENZA (Flamingo, BMI) IT 18 
SI TE DIJERON (l/MR, ASCAP) LT 22 
SNAKE (Zomba, BM I/R.Kelly, BMI), WBM, HI® 26; 

RBH 17 
SO GONE (Mass Confusion. ASCAP/WB,ASCAP/Cun-

ningham,ASCAP/Rashi N' Leory, ASCAP/Portrait-Solar, 
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, Hum 51; RBH 

19 
SOLDIER'S HEART (Zomba, BM I/R.Kelly, BM!), WBM, 

RBH 94 
SOMEDAY ('Annie Mae, BMI/Chi-Boy, ASCAP), WBM, 

CS 37 
SOMEWHERE I BELONG (Zomba, ASCAP/Chesterc-

haz, ASCAP/Big Bad Mr. Hahn, BM1/Nondisclosure Agree-
ment. BMI/Rob Bourdon, BMI/Kenji Kobayashi, BMI/ Pan-
cakey Cakes, BMI/Zomba, BMI), WBM, Him 32 

SPEED (Gottahaveable, BMI/Songs Of Windswept 
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP), WBM, CS 17; Hi® 75 

STAY GONE (DreamWorks Songs, ASCAP/Cherry Lane, 
ASCAP), CLM, CS 14; HI® 69 

STEP DADDY (BDB.ASCAP/ColliPark. BM I/GLO Bil, 
BMI/Zella, BMI/Unidisc, BMI/Sammy Sam, BMI/Timothy 
let!, BMI/Rock, BMI/Supermarket, BMI) RBH 42 

STILL BALLIN (Universal, ASCAP/Black Hipsanic, 
ASCAP/Antraphil, BMI/BMG Songs, ASCAP/Pimentel, 
BMI /Trick N' Rick, BMI/First N' Gold, BMI/Warner-Tamer-
lane, BMI), HL/WBM, Hioo 91; RBH 48 

STOP (EMI April, ASCAP/Carter Boys, ASCAP/Swizz 
Beatz, ASCAP/Dead Game, ASCAP), HL, RBH 53 

STRAIGHT OUT OF LINE (Meeengya Music, 
ASCAP/Universal, ASCA), WBM, Hi® 79 

STUPID GIRL (We, ASCAP/Into Everything Music, 
ASCAP/E.O. Smith, BMI), WBM, Hi® 92 

SUDDENLY (Deston, ASCAP/Desmundo, ASCAP/WB, 
ASCAP/Andreas Carlsson. STIM/Sony/ATV Tree, BMI), 
HL/WBM, CS 44 

SUENA (Ser-Ca, BMI) LT 16 
SUPER B-BOY PIMPIN' (SizemicSounds, BMI) RBH 99 
SUPERMAN (Ensign, BMI/Eight Mile Style, BMI), HL 

Hioo 86; RBH 72 

TAL VU (Muziekuitgeveris Artemis BY, BMI) LT1 
TELL ME SOMETHING BAD ABOUT TULSA (Sony/ATV 

Tree, BM I), H L, CS 23 
TE VAS AMOR (Univer sal Musica, ASCAP/Gemini's 

Musical, SACM) IT 17 
THAT'D BE ALRIGHT (Universal-MCA. ASCAP/Yampa 

Tunes, ASCAP/EMI Blackwood, BMI/Ty Land, BMI/Life Is 
Fine, BM I/ Ensign, BMI), HL/WBM, CS 9; Hi® 53 

THAT GIRL ftobete, ASCAP/Black Bull, ASCAP/EMI 
April, ASCAP), HL, RBH 84 

TFL4T GIRL (Mr. Paul's, BMI/Hitco, BM I/Christopher 
Mathew, BMI/Songs Of Windswept Pacific, BMI/Songs Of 
DreamWorks, BM I), WBM, RBH 68 

THEN THEY DO (Warner-Tamerlane, BMI/Makeshift, 
BM!), WBM, CS 30 

THERE'S MORE TO ME THAN YOU (Jessica Andrews, 
ASCAP/Warner-Tamerlane, BMI/Green Ivy, BMI/Chaggy 
Buss, ASCAP), WBM, CS 19 

THIS FAR GONE (Glitterfish, BMI/Sony/Aft/ Tree. 
BMI/Mosaic, BMI), HL, CS 46 

THIS IS GOD (EMI April, ASCAP/Vassarsongs, ASCAP), 
HL CS 39 

THREE MISSISSIPPI (Animal Fair, ASCAP/Famous, 
ASCAP/Songs Of Universal, BMI/Macadoo, BMI/Univer-
sal-PolyGram International, ASCAP/Green Wagon. 
ASCAP), HL/WBM, CS 38 

THREE WOODEN CROSSES (Sweet Radical, 
BMI/Sony/ATV Cross Keys, ASCAP), H L, CS 7; HI® 43 

TIMES LIKE THESE (MA. Twelve, BMI/EMI Virgin 
Songs, BMI/Living Under A Rock, ASCAP/Universal-MCA, 
ASCAP/Flying Earform, BMW Love The Punk Rock Music, 
BMI), HL, Hi® 74 

EL TONTO QUE NOTE OLVIDO (VMR, ASCAP) IT 32 
TOO MUCH FOR ME iZomba, ASCAP/111Will, 

ASCAP/Money Mack, BMI/Pork, ASCAP/Mi Suk, ASCAP), 
WBM, RBH 65 

THE TRUTH ABOUT MEN (Warner-Tamerlane. 
BMI/Black In The Saddle, ASCAP/Giantslayer, 
ASCAP/Scarlet Moon, BMI), WBM, CS 20 

TRY IT ON MY OWN (Brownville, BMI/E One, BMI/EMI 
Blackwood, BM I/N8daG R8, ASCAP/E Two, ASCAP/EMI 
April, ASCAP/ECAE BMI/Sony/A11/ Songs, BMI/Warner-
Tamerlane, BM I/All About Me, BM I/Andre'sia, ASCAP), 
HL/WBM, Hi® 93; RBH 91 

TU AMOR 0 TU DESPRECIO (Crisma, SESAC) LT19 

20 

UNA VEZ MAS (BMG Songs, ASCAP) IT 3 
UNWELL (Bidnis, BM I/ EMI Blackwood, BMI), HL, Hi® 

V  
VETE YA (SACM Latin, ASCAP) IT 34 

MIR* IN IMIle 

WALK A LITTLE STRAIGHTER (Universal, ASCAP/Off 
My Rocker, ASCAP/Universal-Songs Of PolyGram Interna-
tional, BMI/Everything I Love, BMI/Sony/ATV Acuff Rose, 
BMI), HL, CS 53 

WAS THAT MY LIFE (Warner-Tamerlane, BMI/Careers-
BMG, BM I/Evansville, BMI), HL/WBM, CS 21 

WHAT A BEAUTIFUL DAY (Mark Hybner, ASCAP/Uni-
versa!, ASCAP/Lanark Village Tunes, ASCAP), WBM, CS 6; 
Hioo 48 

WHAT THE WORLD NEEDS (WB, ASCAP/Platinum 
Plow, ASCAP/Sony/ATV Cross Keys, ASCAP), HL/WBM, CS 
55 

WHAT UP GANGSTA (High On Life, ASCAP/Terminally 
Ill, BMI) RBH 79 

WHAT WAS I THINK' N' (Sony/ATV Tree, 
BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 41 

WHAT WOULD YOU DO? (Zomba, BMI/R.Kelly, BMI), 
WBM, Hum 52; RBH 18 

WHEN I'M GONE (Escatawpa, BMI /Songs Of Univer-
sal, BMI), WBM, Him 8 

WHEN YOU THINK OF ME (Songs Of Universal, 
BMI/Macadoo, BMI/So ty/ATV Cross Keys, ASCAP/Onaly, 
ASCAP), HL/WBM, CS 36 

WHO RUN THIS (Ten Count, BMI) RBH 88 
WHY AIN'T I RUNNING (I Want To Hold Your Songs. 

BMI/Tony Arata, ASCAP/Maycomb County, ASCAP/Major 
Bob, ASCAP/No Fences, ASCAP/Universal, ASCAP), WBM, 
CS 26 

X GON' GIVE IT TO YA (Boomer X, ASCAP/Dead Game, 
ASCAP/Copyright Control/Universal, ASCAP/EMI April. 
ASCAP), HL, Hi® 95; RBH 6o 

Y COMO QUIERES QUE TE QUIERA (Sony/ATV Discos, 
ASCAP) LT 24 

YEAH YEAH U KNOW IT (Illiotic, ASCAP/Zomba, 
ASCAP/F.O.B., ASCAP/F unky Noble, ASCAP/WB, 
ASCAP/Child Support, ASCAP/Notting Dale, ASCAP), 
WBM, RBH 8o 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLM, H100 42 

YOU'RE STILL HERE (Careers-BMG, BM I/Silverkiss, 
BMI/Songs Of Universal, BM1/Hannaberg, BM I), HL, CS 
52 
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ROCK 
PICTURE (FEAT. SHERYL CROW) ATLANTIC KID ROCK 1 1 1 11 

COWBOY ATLANTIC KID ROCK 2 2 2 157 

HOW YOU REMIND ME ROADRUNNER NICKELBACK 3 3 3 46 

IN THE END WARNER BROS LINKIN PARK 4 4 5 35 

HOTEL CALIFORNIA (LIVE) GEFFEN RECORDS EAGLES 5 6 7 62 

SWEET HOME ALABAMA MCA LYNYRD SKYNYRD 6 8 8 42 

JANE SAYS (LIVE) WARNER BROS JANE'S ADDICTION 7 7 6 3 

YOU SHOOK ME ALL NIGHT LONG ATOO AC/DC 8 9 9 73 

ONLY GOD KNOWS WHY ATLANTIC KID ROCK 9 5 4 129 

SMOOTH (FEAT. ROB THOMAS) ARISTA SANTANA 10 10 10 158 

POP 
GET THE PARTY STARTED ARISTA PINK 1 1 1 41 

LANDSLIDE REPRISE FLEETWOOD MAC 2 2 2 149 

BELIEVE WARNER BROS CHER 3 4 4 209 

JUST LIKE A PILL ARISTA PINK 4 3 3 11 

MUSIC MAVERICK MADONNA 5 5 5 100 

DON'T SPEAK TRAUMA NO DOUBT 6 7 6 129 

DANCING QUEEN POLYDOR ABBA 7 6 7 203 

HELLA GOOD INTERSCOPE NO DOUBT 8 9 10 14 

IF I HAD $ 1000000 REPRISE BARENAKED LADIES 9 8 8 61 

INTO THE MYSTIC WARNER BROS VAN MORRISON 10 10 2 , 

R&B/RAP 
IT WASN'T ME (FEAT. RICARDO DUCENT) MCA SHAGGY 1 2 1 71 

LET'S GET IT ON MOTOWN MARVIN GAYE 2 1 2 233 

SUPERMAN (FEAT. DINA RAE) AFTERMATH REDORDS EMINEM 3 3 3 4 

ANGEL (FEAT. RAYVON) MCA SHAGGY 4 5 4 53 

THE DOCK OF THE BAY ATLANTIC OTIS REDDING 5 4 5 144 

CLEANIN OUT MY CLOSET AFTERMATH RECORDS EMINEM 6 6 6 9 

NO WOMAN NO CRY ISLAND BOB MARLEY 7 8 8 4 

WHAT'S GOING ON MOTOWN MARVIN GAYE 8 9 9 221 

LOSE YOURSELF INTERSCOPE EMINEM 9 10 2 

DILEMMA (FEAT. KELLY ROWLAND) UNIVERSAL RECORDS NELLY 10 7 7 3 

COUNTRY 
MARGARITAVILLE MCA JIMMY BUFFETT 1 I 1 50 

COPPERHEAD ROAD mc,A STEVE EARLE 2 2 2 233 

FRIENDS IN LOW PLACES CAPITOL NASHVILLE GARTH BROOKS 3 3 3 56 

RING OF FIRE MERCURY JOHNNY CASH 4 4 4 3 

LUCKENBACH, TEXAS BMG RECORDS WAYLON JENNINGS 5 5 5 107 

NEON MOON ARISTA BROOKS & DUNN 6 6 6 195 

AMARILLO BY MORNING MCA GEORGE STRAIT 7 9 9 41 

CRAZY MCA PATSY CLINE 8 7 7 241 

MY MARIA ARISTA BROOKS & DUNN 9 8 8 233 

WHY DON'T WE GET DRUNK MCA JIMMY BUFFETT 10 10 2 

LATIN 
CORAZON ESPINADO (FEAT. MANA) ARISTA SANTANA 1 1 1 126 

BAILAMOS INTERSCOPE ENRIQUE IGLESIAS 2 2 2 187 

COMO LA FLOR EMI LATIN SELENA 3 4 4 145 

LA BAMBA WARNER BROS LOS LOBOS 4 3 3 205 

BIDI BIDI BOM BOM EMI LATIN SELENA 5 5 5 173 

ME CAI DE LA NUBE Be RECORDS CORNELIO REYNA 6 9 8 77 

CLAVADO EN UN BAR WEA LATINA MANA 7 8 7 127 

DON'T SAY GOODBYE UNIVERSAL RECORDS PAULINA RUBIO 8 7 9 3 

HEROE INTERSCOPE ENRIQUE IGLESIAS 9 6 6 3 

QUIZAS SI, QUIZAS NO POLYGRAM LOS TOROS BAND 10 10 10 109 

INDIE 
THE DEVIL WENT DOWN TO GEORGIA BLUE HAT CHARLIE DANIELS BAND 1 4 4 56 

FOLSOM PRISON BLUES SUN ENTERTAINMENT JOHNNY CASH 2 5 5 139 

BAD MOON RISING FANTASY CREEDENCE CLEARWATER REVIVAL 3 6 6 77 

HAVE YOU EVER SEEN THE RAIN? FANTASY CREEDENCE CLEARWATER REVIVAL 4 7 7 82 

DOWN ON THE CORNER FANTASY CREEDENCE CLEARWATER REVIVAL 5 10 10 84 

OH, PRETTY WOMAN ORBISON RECORDS ROY ORBISON 6 9 9 3 

BORN ON THE BAYOU FANTASY CREEDENCE CLEARWATER REVIVAL 7 11 12 79 

FORTUNATE SON FANTASY CREEDENCE CLEARWATER REVIVAL 8 13 14 90 

BASEMENT JAXX X- L - RECORDINGS ROMEO 9 NEW NEW 1 

THE MIDNIGHT SPECIAL FANTASY CREEDENCE CLEARWATER REVIVAL 10 15 15 81 

Hit Singles + Hot Artists = 
Paid Performances 

www.touchtunes.com 
310-841-2831 

Confound the Pirates by licensing  ea t -1- 
TouchTunes. Over 6,000 units installed \fife gouchTunes. 

across the United States! MUSIC CORPORATION 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

del NUMBER 1 Mt 
Get Busy I MAL No I 

SEAN PAUL (VP/ATLANTIC) 

C> 44 3 Magic Stick 
LIL KIM FEAT 50 CENT (QUEEN BEE/ATLANTIC) 

51 35 That'd Be Alright 
ALAN JACKSON (ARISTA NASHVILLE) 

2 1 In Da Club 
50 CENT ISHADY/AFTERMATHANTERSCOPE) 

eD 33 8 Put That Woman First 
JAHEIM (DIVINE MILUWARNER BRUT) 

52 51 Big Yellow Taxi 
COUNTING CROWS (GEFFEN/INTERSCOPEI 

31 3 Ignition 
R KELLY (JIVE) 

28 22 23 I'm With You 
AVRIL LAVIGNE (ARISTA) 

53 52 Headstrong 
T RAPT ¡WARNER BROS I 

co a 21 Questions 
50 CENT (SHADY/AFTERMATHANTERSCOPEI 

eD 34 7 Drift Away 
UNCLE KRACKER FEAT SUBIE GRAY ( LAVA) 

ED — Rock Wit U (Awww Baby) 
ASHANTI (MURDER INC/DEE JAMADJMG) 

43 6 Can't Let You Go 
FABOLOUS (DESERT STORM/MKT/IA/EEG) 

30 29 9 Somewhere I Belong 
LINKIN PARK PNARNER BROS I 

€9 57 4 Ever 
L IL MO FEAT FABOLOUS (THE GOLD MINDIELEKTFWEEG, 

0  9 Rock Your Body 
JUSTIN TIMBERLAKE (JIVE) 

31 26 12 Big Star 
KENNY CHESNEY (ENA) 

56 55 Love You Out Loud 
RASCAL RATTS (LYRIC STREET) 

471, 7 I Know What You Want 
BuSTA RHYMES & MAAL&H CAM' (A/MONARC/RMGPDJMG( 

(E) 39 5 Fighter 
CHRISTINA AGUILERA IRLE/OMS) 

57 50 1. 
j 

Brokenheartsville 
JOE NICHOLS IUNIVERSAL SOUTHI 

8 5 VVhen I'm Gone 
3 DOORS DOWN IREPUBLICAINIVERSAUUMRGI 

€E) 32 15 Clocks 
COLDPLAY (CAPITOL) 

(33 60 4 My Front Porch Looking In 
LONESTAR ( RNA) 

9 8 Beautiful 
SNOOP DOGS IDOGGYSTYLE/PRIORITY/CAPITOLI 

CD 36 11 Like A Stone 
AUDIOSLAVE ( INTERSCOPE/EPICI 

59 46 ' Concrete Angel 
MARTINA MCBRIDE (RCA (NASHVILLE)) 

(I) 3 Bring Me To Life 
EVANESCENCE FEAT PAUL MCCOY eAlIND 1.111 

ez) 38 7 Say Yes 
FLOETRY ISOLJAZ/DREAMWORKSI 

423 62 Pump It Up 
JOE BUDOEN (DEE JAMADJMGI 

13) 2 I Can 
VAS (ILL WILUCOLUMBIA) 

36 30 32 The Game Of Love 
SANTANA FEAT MICHELLE BRANCH (ARISTA) 

ea 71 Beer For My Horses 
Lop AE11111E601 VALLE NELSON 1DREAMWORKSINASHVILLE, 

12 11 19 How You Gonna Act Like That 
TYRESE (MMG) 

37 25 20 All I Have 
JENNIFER LOPEZ FEAT LL COOL J (EPIC) 

62 56 Emotional Rollercoaster 
viVIAN GREEN (COLUMBIA) 

13 14 21 Picture 
KID ROCK ILAVNATLANTIC/UNIVERSAL SOUTH/W/1N) 

38 27 25 Beautiful 
CHRISTINA AGUILFRA IRCA/RMGI 

CD — In Love Wit Chu 
DA BRAT FEAT CHERISH (SO SO DEF/ARISTA( 

14 

CD 

15 Sing For The Moment 
EMINEM MEEVAFTERMATHANTERSCOPEI 

Er) 48 4 Beware Of The Boys (Mundian To Bach Ke) 
PANJABI MC FEAT JAY-2 (SEQUENCE) 

,64 49 Mesmerize 
JA RULE FEAT ASHANTI (MURDER INC/OEFJAWIDJMG, 

16 1. No Letting Go 
WAYNE WONDER (GREENSLEEVESNP/ATLANTIC) 

CD 43 6 Three Wooden Crosses 
RANDY TRAVIS IWORD-CURRAYARNER BROS CHRISTIAN/MN 

(9 66 Stay Gone 
JIMMY WAYNE (DREAMWORKS INASHVILLEI) 

16 10 24 Miss You 
AALIYAH (BLACKGROUND/UNIVERSAUUMR6( 

CD 42 8 I Believe 
DIAMOND RIO (ARISTA NASHVILLE) 

66 58 Gossip Folks 
MISSY TLISDEMEANOFEEWOTT EIRE GOLD MINWELEKTIWEE0 

17 17 13 Excuse Me Miss 
JAY-2 IROC-A-FELIAIDEF JAMADJMG) 

CD 47 5 Don't Wanna Try 
FRANKIEJ 1COWMBIAI 

CD 68 3 
I 

Losing Grip 
AVRIL LAVIGNE (ARISTA) 

18 19 14 The Jump Off 
UL KIM FEAT MR CHEEKS (QUEEN BEE/ATLANTIC) 

43 41 9 Raining On Sunday 
KEITH URBAN (CAPITOL (NASHVILLE)) 

68 64 3 Price To Play 
STAIND IFLIP/ELEKTFINEEGI 

24 Unwell 
MATCHBOX TWENTY (ATLANTIC( 

44 37 28 Your Body Is A Wonderland 
JOHN MAYER (AWARE/COLUMBIA) 

ce 69 2 The Remedy (I Won't Worry) 
JASON ME/AZ IELEKTREVEEGI 

CD 

20 18 12 Hell Yeah 
GINUWINE FEAT BABY (EPIC) 

45 31 8 Girlfriend 
B2K (TU G/EPICI 

GD 73 2 Never Scared 
BONE CRUSHER (BREAK EM OFF/SO SO DEE)ARISTA) 

€11) 23 If You're Not The One 
DANIEL BEDINGFIELD (ISLANDADJMG) 

46 45 7 What A Beautiful Day 
CHRIS CAGLE (CAPITOL (NASHVILLE)) 

71 65 1. Times Like These 
FOO FIGHTERS IROSWELURCAPINIGI 

22 20 15 Angel 
AMANDA PEREZ (UNIVERSAL. POWERHOWSE/OMRGAIRGIN) 

Ca 63 2 I'm Glad 
JENNIFER LOPEZ (EPIC) 

GE) -- I Intuition 
JEWEL )ATLANTIC( 

23 21 Have You Forgotten? 
DARRYL WORLEY 1DREAMVVORKS (NASHVILLE» 

CD 59 3 So Gone 
MONICA (JAAMG) 

€.4D 75 1 2 I Wish I Wasn't 
HEATHER HEADLEY (RCAJRMG) 

a) ao 3 Snake 
R KELLY FEAT BIG TISSER (JIVE) 

CD 54 6 What Would You Do? 
THE IUD BROTHERS (DREAMWORKS) 

eD Pycat 
1.10SY MISDEMEANOR' EuJOTT ,THE GOLD MIND airnau, 

€13 28 11 She's My Kind Of Rain 
TIM MCGRAW (CURB) 

ED 53 7 The Anthem 
GOOD CHARLOTTE IDAYUGHT)EPICI 

(23 Send The Pain Below 
CHEVELUE (EPIC) 

• Fie,ords vdth the greatest impressions increase. c. 2003. VNU Bu .iness Medm, Inc. and Nielsen SoundScan, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen 

Broadcast Data Systems Radio Track service. 941 stations in Top 40. Psp. RAB Hip-Hop, Country, Latin, Rock and other popular formats are electronically monitored 24 hours a day, 7 days a week. Songs 

rankev. by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100. 
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1 1 2 
,ei NUMBER 1 Bet 

God Bless The U.S.A. 2 Wleu No 1 
AMERICAN IDOL FINALISTS IRCA/RMG) 

26 26 3 A Sorta Fairytale 
TORI AMOS IEPIC) 

51 53 28 VVhen I Get You Alone 
THICKE (NU AMERICAMITERSCOPE) 

2 2 24 Picture 
KIO ROCK FEAT AWSON MOORER (UNIVERSAL SOUTH 

27 16 4 If You Let Me 
LOU MUSLOS (JENSTARI 

52 55 17 Just Like You 
G4/12 (COMPOUND/ORPHEUSI 

3 4 5 If You're Not The One 
DANIEL BEDINGFIELD IISLANDPDJMGI 

éso 39 4 Never Scared 
BONE CRUSHER IBREAK EM OFF/SO SO DEFMRISTAI 

53 43 7 Family Portrait 
PINK (ARISTA) 

4 3 6 American Life 
MADONNA (MAVERICK/WARNER BROS ) 

29 27 12 No Means No 
NEE-NEE GWYNN ( BASE HIT) 

€1) _ 1 Respect Me 
GYRLZ SOCIETY )MCA( 

CI — 1 Mobscene 
MARILYN MANSON (NOTHING/INTERSCOPE) 

30 24 11 The Jump Off 
LIL KIM FEAT MR CHEEKS (OUFEN BEE/ATLANTIC) 

€9 — 1 Stardust 
MARTIN L GORE ( MUTE/REPRISE) 

a 5 12 Through The Rain 
MARIAS CAREY MONARG ISLANWOJMG1 

31 37 13 Beautiful 
SNOOP OOGG IDOGGYSTYLE/PRIORIMCAPITOLI 

56 51 5 Walking On Thin Ice 
ONO (MINI/TRAIN/MISTED/THE RIGHT STUFF) 

0 18 3 Beware Of The Boys (Mundian To Bach KO 
PANJABI MC FEAT JAY-2 ISEQUENCE) 

32 23 7 I'm With You 
AVAIL LAVIGNE (ARISTA) 

57 52 10 Heins A Flame 
BIG C ISOUTHPAW/K E S I 

8 7 

9 9 

10 

4 

Landslide 
DIXIE CHICKS IMONUMENT/EMN/COLUMBIAI 

€E) 40 3 Hell Yeah 
SITS/WINE FEAT BABY IEPIC) 

e) — 1 Stop 
JAY-2 (ROC-A-FEWVDEF JAM/IDJMG( 

Stupid Girl 
COLD IFLIP/GEFFENANTERSCOPE) 

34 30 10 Starting With Me 
BRANDY MOSS- SCOTT IHEAVENLY TUNES) 

59 42 50 Only Time 
ENTA (REPRISE) 

10 6 11 Emotional Rollercoaster 
VIVIAN GREEN ( COLOMBIA) 

35 34 3 Nice Girl, Wrong Place 
GANG STARR FEAT BOY BIG (VIRGIN) 

CD 75 12 Such Great Heights 
THE POSTAL SERVICE (SOB PO, 

ei) 12 3 Who Run This 
ROY JONES JR ( BODY HEAD, 

36 31 6 Come Close (Closer) 
COMMON (MCA( 

a) _ 2 I Need You Now (Live) 
SMOKIE NORFUL (EMI GOSPEL) 

12 11 4 Guess What (Guess Again) 
SYLEENA JOHNSON FEAT R KEW (JIVE) 

37 28 8 Your Pops Deal like Me II Really Do. Uke Tbis Dude) 
NICK CANNON ( NICE/JIVE) 

CD — 1 Hands Up 
TLC ARISTA 

13 8 11 Cry Me A River 
JUSTIN TIMBERLAKE (JIVE) 

38 33 3 63/64 
ROE2 BOO ( GREEN TEETHMAYSIDEI 

63 47 11 Save You 
PEARL JAM (EPIC) 

Cle 15 7 Speed 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

ED — 1 Nothing But You 
PAUL VAN DYKE (MUTE) 

CD — 1 Train 
GOLDFRAPP ( MUTE) 

15 10 3 All Life Long 
MO THUGS IMO THUGS/RIVIERA) 

40 35 13 Get Busy 
SEAN PAUL (VP/ATLANTIC) 

65 57 20 Ma, I Don't Love Her 
CLIPSE FEAT FAITH EVANS ( STAR TRAE/ARISTA) 

CD 19 33 A Moment Like This 
KELLY CLARKSON IFICA/RMGI 

CD 69 2 So Gone 
MONICA IJMNIGI 

CD — 1 Never ( Past Tense) 
T,E « PROJECT FLAT IIMANNA TOMMYROT SIVERUSEILTOMNI, E • 

17 13 23 Dirrty 
CHRISTINA AGUILERA FEAT REDMAN PICAPAMG1 

CD 62 2 Rich Man 
RUSSEU.FEAT R KELLY IRIPYRAMID/ORPHEUS) 

67 58 12 Excuse Me Miss 
JAY Z ( ROC A FEWVOEFJAWIDJMG1 

CD 29 7 I Know What You Want 
BUSTA RHYMES II MARIM1 CARE( 1J/MONARMAIGIOJMG) 

43 38 23 Dance With Me 
JAIMIE LEE (RIPE) 

E8 71 10 Pack Ya Bags 
SARA1 ISWEATIPICI 

20 29 Soldier's Heart 
R KELLY (JIVE) 

44 32 26 This Is My Party 
FABOLOUS (DESERT STORM/ELEXTRA/EEG) 

E9 64 7 Get By 
TALIB KWELI (RAMUS/MCA) 

20 14 9 Blowin' Me Up (With Her Love) 
JC CHASEZ 1E0/WIVE) 

45 36 8 The Wreckoning 
BOOMMT (DREAMWORKS) 

70 74 4 Dipset Anthem 
THE DIPLOMATS IROC A-FELLA/DEE JAM/I0JMG1 

21 17 13 In Da Club 
50 CENT ISHADY/AFTERMATWINTERSCOPE) 

46 45 4 PimpJuice 
NELLY (FO REEL/UNIVERSAUUMRGI 

71 59 9 Girlfriend 
BZX (TO GtEPIC) 

22 21 28 Die Another Day 
MADONNA (WARNER BROS I 

CD 1 The Same Man (For Matthew) 
RACHEL LOX (EPIC) 

69 — 2 Back In The Day 
MISSY EWOTT FEAT JAY•2 (THE SOLO MIND/ELEKTRAEEC , 

23 25 4 Super B-Boy Pimpin' 
THE EARTHQUAKE INSTITUTE IRICHŒR SCALE/SMEET PRIDE) 

CD 1 San Francisco 
SIR IVAN (JELLYBEANI 

73 48 28 Ignition 
R KELLY (JIVE) 

a) 41 9 Yell Don't Know 
JOLLY GREEN (ZOE POUND) 

CI — 1 Pump It Up 
JOE BUODEN (DEE JAM/IDJMG) 

e) _ 1 How You Want That 
LOON FEAT KEUS (BAD BOY/UN(VERSAL/UMRG) 

25 22 94 lbe Star Spangled Banner 
WHITNEY HOUSTON (ARISTA) 

ED 61 8 4 Ever 
LIL MO FEAT FABOLOUS (THE GOLD MIND/ELEKTRMEGI 

75 50 12 Yeah Yeah U Know It 
KEITH MURRAY FEAT DEF SQUAD (DEE JAXAADJMG I 

• Records with the greatest sales gains. C. 2003, VNU Business Media. Irc. and Nielsen SoundScan, Inc. All rights reserved. The top sel mg singles [ensiled  from a national sample of retail store, 

mes rrerchant, and Internet sales reports collected, compiled, and prsvided by Nielsen SoundScan. This data is used to compile the Hot : 00. 
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TITLE 
Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z 
Q 

2 I.-1 

0  2 3 

time NUMBER 1 / GREATEST GAINER/AIRPLAY ngti: 1 Week At Number 1 
GET BUSY 0 

o 62 66 SO GONE 0 Monica «2 
m ELLIOTIBPIKE Lli JAMAHLIKEWOTTBDUNNINGHAM.J.FNE,ZAHMONUEL) 0 J 27260./RMG 

51 

Sean Paul 0 0 VP/ATLANTIC 9, s MARSDEN IS.HENRIQUES.S MARSDEN) 88020. 0  54 54 WHAT WOULD YOU DOT The Isley Brothers Featuring Ronald lsley .2 52 
2 1 1 IN DA 

R KELLY IR.KELIYI DI EAMWORKS ALBUM CUT 
CLUB 0 50 Cent 9 

OR. DRE.M.EUZONDO IC.JACKSONA YOUNG,MELIZONDO) 0 SHADY/AFTERMATH 1978W/1NTERSCOPE 
1 3 40 29 THAT'D BE ALRIGHT Alan Jackson ç 

I( STEGALL aNICHOLS,M11 SANDERBISILLERSI 29 
3 3 2 IGNITION 0 R. Kelly 9 

R KELLY IRKEL1.11) e 0 JIVE 10055 
2 0  60 60 

ARISM NASHVILLE ALBUM CUT 

4 EVER 0 Lil' Mo Featuring Fabolous .2 
B M CCACCIOVE (B M.COX.C.LOVE.C.LOVING,JJACKSONI 0 THE GOLD MIND/ELEKTRA 

54 
0  5 5 ; 21 QUESTIONS 50 Cent Featuring Nate Dogg 9 

> MIDI MAFIA (C.JACKSON.K.RISTO,J CAME RON.V CAMERON) SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 
4 55 57 59 

67379./EEG 

HEADSTRONG Trapt "i, 
GGGARTILTFLAPT 55 

0  10 11 ROCK YOUR 
IC.BROWN,PCHNIELLS.ORMANDY) WARNER BROS. ALBUM CUT 

BODY Justin Timberlake *9 
THE NEPTUNES IJ.TIMBERLAKE.C.HUGO.PWILLIAMSI JIVE ALBUM CUT 

5 
te/ HOT SHOT DEBUT 

0  7 8 
I KNOW WHAT YOU WANT 0 Beata Rhymes & Mariah Carey Featüring The Flipmode Squad «2 
,ci ROCK fT.SMITH,WIEWIS,R.MCNAIRELJONES,R.FISHER,R.THOMASI 010.10NARC 21251PALMGADJMG 

6 0 ROCK WIT U (AWVVW BABY) Ashanti 
C SANTANAIRV GOTT' IADOUGLASAPARKER.I.LORENZ0 I 

56 
filli 8 10 CAN 'T LET YOU GO Fabolous Featuring Mike Shorey & a  Mo 9 7 57 61 

JUST MAIZE-BASS 1.1.JACKSON.J.SMITH.C.LOVING.D.BRASCOI DESERT STORWELEKTRA ALBUM CUT/BEG 
61 

MURDER INCIDE' JAM ALBUM CUT/IDJMG 

LOVE YOU OUT LOUD Rascal Flans 
M BRIGHTM.WILLIAMS,RASCAL BÂTIS aJAMES.LVVILSON) 57 

8 6 4 WHEN I'M GONE 3 Doors Down 9, 4 58 56 
A PARASE/NR IBARNOLIIM.ROBERTSTRARRELLHENDERSONI 0 REPUBLIC/UNIVERSAL ALBUM CUT AIMRG 44 

LYRIC STREET ALBUM CUT  

BROKENHEARTSVILLE Joe Nichols .2 
B ROWAN IRBOUDREAURCIMMELS.O.KEES.B.MEVIS 27 

9 11 6 
BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9, 6 59 55 
SHE NEPTUNES IC.BROADUS,PWILLIAMS.C.HUGO) O DOGGYSTYLFJPRIORITY 771387./CAPITOL 

56 

0 UNIVJYSAL SOUTH ALBUM CUT   

EMOTIONAL ROLLERCOASTER 0 Vivian Green ç, 
J BERVINE W.S.GREEN.E.ROBERSON.OSUNIADEI 0 

39 
0  14 15 

BRING ME TO LIFE Evanescence Featuring Paul McCoy 9 10 Q 63 
D.FORTMAN IBMOODYALEE.D.HODGES) WIND-UP SOUNDTRACK a ALBUM CUT 

73 

0 0 COLUMBIA 79958 

MY FRONT PORCH LOOKING IN Lonestar 
D HUFF IRMCDONALORMYERS,D.PERIMMERI 60 

11 9 7 
PICTURE -0 Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 4 61 53 
KID ROCK IR.J.RITCHIE) 0 LAVA ALBUM CUT/ATLANTIC/WRN OR UNIVERSAL SOUTH 171174 

47 

BRA ALBUM CUT   

CONCRETE ANGEL Martina McBride 9 
M MCBRIDE,PWORLEY (S.BENTLEY,R.CROSBY) 0 RCA NASHVILLE 

47 
0  13 13 I CAN Nas 9 12 0 66 

SEEM/IN JONES,S GIBBS.R HAMMOND) ILI WU ALBUM CUT/COLUMBIA 
74 

I I ALBUM CUT   

PUMP IT UP 0 Joe Budden «2 
JUST BLAZE IJ BUDDENJ.SMITH.J.DAVISEI.HIGGINS,J.JACKSON,AS.MUHAMMEDJONESTSMITH) 62 

13 15 12 HOW YOU GONNA ACT LIKE THAT Tyrese 9 7 63 42 
THE UNDERDOGS IT.GIBSON,H.MASON,JR.,D.THOMAS,EDAWKINSI J ALBUM CUT/RMG 26 

ID DEE JAM 0003E1MIDJMG   

MESMERIZE 0 Ja Rule Featuring Ashanti «2 
CSANTANAIRV GOTT' LIATKINS,ADOUGLASAPARKERI.LORENZOTBELL.LCREED) 0 MURDER IT, /SEE 

2 
14 16 16 SING FOR THE MOMENT Eminem 9 14 a 68 

EMINEWIBASS IS.TYLERM.MATHEFIS.J.BASS.LRESTO.S.KING WEB/AFTERMATH ALBUM CUTANTERSCOPE 
7' 

JAM 063T/INIDIMG 

LOSING GRIP Avril Lavigne .2 
GMAGNESSIALAVIGNE.C.MAGNESSI 64 

15 12 9 
MISS YOU Aaliyah 9 3 a 74 
1 BISHOP (T.BISHOP.JAUSTINI BLACKGROUND/ONNERSAL ALBUM CUTAJMRG 

- 

ARISTA ALBUM CUT  

BEER FOR MY HORSES Toby Keith Duet With Willie Nelson 9 
JSTROUD,T.KEITH (T.KETTH.S.EMERICKI 0 OREAMWORI4 3 

65 
0  18 20 NO LETTING GO 0 Wayne Wonder 9 16 66 59 

S MARSDEN IVCHARLES,S.MARSDEN) 0 0 GREENSLEEVESNINATLANTIC 64or 40 

(NASHVILLE) ALBUM CUT   

GOSSIP FOLKS 0 Missy "Misdemeanor" Elliott Featuring Ludacris .2 
TIMBAIAND,M.ELLIOTT (M.EWOTT,TMOSLEY,C.BRIDGES,ELSMITH,WABLOOMI 

8 Q 21 23 , IF YOU 'RE NOT THE ONE 0 Daniel Bedingfield 4? 17 67 67 
- MTAYLOR ID BEDINGF1ELD) e o ISLAND 00026710JMG 70 

0 THE GOLD MINWELEKTRA 67356./IEG 

PRICE TO PLAY Staind ç 
JABR.ARAM 67 1 

18 19 14 
(STAINER FLIFIELEKTRA ALBUM CUT/EEG 

EXCUSE ME MISS 0 Jay-Z 9 8 0 80 
THE NEPTUNES (S.CARTERPWIWAMS.C.HUGOI 0 ROC-A-FE LlArDEF JAM 0E0117//10JMG 

87 IN LOVE WIT CHU 0 Da Brat Featuring Cherish .2 
LT HUTTON (S.HARRISIT HUTTONI 68 

19 4 - GOD BLESS THE U.S.A. 0 American Idol Finalists 4 œ 69 
N.WRIGHT ILGREENWOODI Go RCA 51780/13MG 

76 

0 SO SO DEF 5134r/ARISTA 

STAY GONE Jimmy Wayne 9 
C LINDSEUSTROUD 69 

GO 25 27 UNWELL 
LI.WAYNEEIBIRSCHI 0 DREAMWORMS INASHVILLE I ALBUM CUT 

matchbox twenty SÏ, 20 0 70 M.SERLETIC IR.THOMASI ATLANTIC ALBUM CUT - THE REMEDY (I WON'T WORRY) Jason Mra2 «2 70 
21 

J ALAGIA LIMRAZLCHRISTY,S.SPOCKG.EDWARDS1 ELLE/IRA ALBUM CUT/EEG 
22 19 

THE JUMP OFF 0 LW Kim Featuring Mr. Cheeks .9 17 71 52 
TIMBALAND IK.JONES.T MOSLEY.TKELLYR.ROGERSI 0 QUEEN BEE ROW/ATLANTIC 

37 AMERICAN LIFE 0 Madonna 9 
INADONNAMIRWAIS 37 

22 17 17 HELL 
(MADONNAMAHMADZAII 0 ei) 0 0 MAV RICK 16658/WARNER BROS 

YEAH 0 Ginuwine Featuring Baby 9, 17 0 73 
RKELLY IRKELLY,BABY) 0 EPIC 79870 

81 
NEVER SCARED 0 Bone Crusher Featuring Killer Mike & T.I. ç 72 

23 20 21 
A JOHNSON IBONECRUSHER) 0 0 BREAK EM OFF/SO SO DEF MY/ARISTA 

ANGEL Amanda Perez 9, 20 Q 
H.R0A0A.PERQ IA PERE2) UNIVERSAL ALBUMS CUT/POWERHOWSE/UMRGNIRGIN INTUITION Jewel ç 

L MENOELJKILCHER 73 
24 24 24 

IJKILCHERLMENDED ATLANTIC ALBUM CUT 

- 
HAVE YOU FORGOTTEN? Darryl Worley 9 22 74 
FROGERS,J.STROUD ID WORLEY.WVARBLE) 0 DREAMWORILS (NASHVILLE) ALBUM CUT 

65 65 TIMES LIKE THESE Feo Fighters 9 
N RASKUTINECZFOO 65 

25 
FIGHTERS (POD FIGHTERS) ROSWELL/RCA ALBUM CUT/RMG 

23 22 
I'M WITH YOU 0 Avril Lavigne .9 4 0 77 82 SPEED THE MATRIX IALLAVIGNELCHRISTY.S.SPOCK.G.EDWARDS1 Oi 0  ARISTA 51024. 0 Montgomery Gentry «2 

B.CHANCEY U.STEELE,C.WALLINI 75 
CO 41 69 SNAKE 

o 0 C',LUMBIA INASHVILLE I 794164 
R. Kelly Featuring Big ligger 26 

FLKEILY IRKELLY) JIVE ALBUM CUT 
0 78 - I WISH I WASN'T Heather Headley 9 

JJAM,T.LEWIS (J.HARRIS III TLEWISJ.WRIGHT) 
76 Q 29 33 SHE'S MY KIND OF RAIN 

RCA ALBUM CUT/RMG 
Tim  McGraw 9, 27 

B GALLIMORE.TMCGRAWD SMITH (T.LJAMES,RIERNER1 CURB ALBUM CUT 
e 

P***YCAT 0 Missy "Misdemeanor" Elliott 
FAEWOTLEMCCALLA, 77 

0  38 46 FIGHTER 
JR. IM.ELLIOTT,EMCCAL1A,JRI 0 THE GOLD MIND/Cl EKTRA IBM WORK ITr/EEG 

Christina Aguilera .9 28 
S.STORCH.CAGUILERA,E.DAWK ICAGUILERA.S STORCH) 0 RCA ALBUM CUT/RMG 0 1 SEND THE PAIN BELOW Chevelle'2 

GGGARTH IPLOEFFLER,CHEVELLE) 78 
Q  46 75 MAGIC STICK Lil' Kim Featuring 50 Cent 29 

PHANTOM OF THE BEATS.SHA MONEY IK.JONES CJACKSON.C.EVANS,M.CLERVOIX.R.RAVON,RHAWKINSI QUEEN BEE ALBUM CUT/ATLANTIC 
79 81 83 4 

EPIC ALBUM CUT  

STRAIGHT OUT OF LINE Godsmack «2 73 
Q 31 35 

CLOCKS Coldplay .9 30 
K.NELSON,COLDPLAY IG.BERRYMANJ.BUCKLAND,WCHAMPION.C.MAPTINI CAPITOL ALBUM CUT 

80 75 67 

0 BOTTRILLSERNA IS.ERNAI REPUBLICJUKIVERSAL ALBUM CUT/UMFIG  

CAN'T STOP Red Hot Chili Peppers .2 
RRUBIN IAKIEDIS.REAJ.FRUSCIANTE C SMITH) 57 

31 26 18 ALL I HAVE Jennifer Lopez Featuring 11. Cool J st 1 
C.ROONEYRON G.D.MCPHERSON IJ.LOPEZ,M.RIDDICK,C RICHARDSON,RON GIPETERS.W.JEFFERY1 EPIC ALBUMS CUT 

81 82 77 

WAGNER BROS ALBUM CUT  

GET BY 0 Talib Kweli «2 
K WEST 77 

32 32 34 SOMEWHERE 
)TILOREENE,K WEDT,N SIMONKI 0 wises i13931r/MCA 

-• , I BELONG Linkin Park 9 32 
DRILMORE.LINKIN PARK ILINKIN PARK) WARNER BROS. ALBUM CUT 

0 84 84 PEACEKEEPER 0 Fleetwood Mac ç 82 
0 35 31 

LBUCKINGHAMAGRANKS (LBUCKINGHAM) REHR SE PAID DOWNLOAD TRACK 
PUT THAT WOMAN FIRST Jaheim 9 31 
KAYGEE.0.13INGILAM IKGISTD.BINGRAMB.MURAMMED.C.UGHTYM.BROWNJ.HOAGLAND,W &LLB TJONES1 DIVINE MILL ALBUM CUTWARNER BROS. 

83 86 85 CAN'T STOP LOVING YOU Phil Collins 
9 CAVALLO (ELNICHOLLS) ATLANTIC 76 

Q 36 41 
DRIFT AWAY Uncle Kracker Featuring Dobie Gray 9 34 
M.BRADFORD,UNCLE KRACKER IMWILLIAMS) LAVA ALBUM CUT 

84 79 68 
ALBUM CUT 

MAN TO MAN Gary Allan 
T BROWN,MWRIGHT LI.o.HARA) 25 

35 28 28 BIG STAR Kenny Chesney 9, 28 
N.W1LSON.B.CANNON.K.CHESNEY IS.SMITHI RNA ALBUM CUT 

85 72 63 
0 RCA NASHVILLE ALBUM CUT   

PIMP JUICE 0 Nally .2 
J EPPERSON INELLY,J.EPPERSON,B.CRUTCHER.C.SMITH1 0 FO REI LS/IR/VERSAL otiortirAJWIG 58 

0 37 38 LIKE A STONE Audioslave 9 36 
R ROBIN ic.CORNELLT.COMMERFORO,B.WILILIMORELLO) INTERSCOPE ALBUM CUT/EPIC 

86 76 62 SUPERMAN Eminem .2 
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Indie Koch Entertainment Grows Into A `Mini-Major' 
BY ED CHRISTMAN 

NEW YORK—At a time when the 
major labels are contracting, Koch 
Entertainment has blossomed into 
what the company likes to call a 
"mini-major." 

Like other indies, it is chasing 
brand-name acts that can no 
longer land, or have ceased to be 
interested in, a major-label deal. 
But it's doing so across multiple 
imprints covering most of the key 
music genres. 
Added to that is the real muscle, 

Koch Entertainment Distribution 
(KED). Formerly called Koch 
International, the distribution arm 
is a big factor in the company's 
success, according to Koch Enter-
tainment president Bob Frank. 
He says, "It's a major benefit to 

have a great distribution company 
behind us." 
The New York-based company, 

which started as a small classical 
label in 1990, now comprises Koch 
Records, Audium, In the Paint 
Records, DRG, and Koch Interna-
tional Classics. Company executives 
claim the group has generated 
between $30 million and $40 mil-
lion in each of the past three years. 
"And that's net sales, not gross 

sales, which everyone in the 
record industry typically uses 
when talking volume," says Koch 
Entertainment founder and CEO 
Michael Koch. 

BIGGEST INDEPENDENT 
KED has also evolved into the 

leading U.S. independent distribu-
tor. Revenue this year is expected 
to top $ 150 million. 
"Koch is the biggest of the inde-

pendents," artist attorney Bob Don-
nelly says. "It's almost a misnomer 
not to consider them a major." 
Koch Entertainment ranks sec-

ond among independent labels 
based on market share, with 0.58%. 
But when its distribution arm is 
added in, Koch Entertainment tops 
all other indies with 1.58% of the 
market, according to year-to-date 
figures from Nielsen SoundScan. 

Its closest competitor, Madacy 
Records/Excel, has 1.13% of the 
market. 

Despite its size, however, the 
company has its critics. Some 
question Koch Entertainment's 
tendency to sign acts that appear 
to be past their commercial prime. 
Further, they say the operation has 
not developed acts of its own. 

"I don't see one artist developing 
out of this camp," a distribution 
executive says. "I don't know what 
the purpose of the label is; what's the 
center of music gravity? It's all over 
the place. Is it a hodgepodge of 
things that make a business? But 
you are not making an enduring 
program of quality iT you are not 
developing artists." 
The label, of course, also has its 

defenders. On the rap front, an 
R&B buyer with a large account 
says, "The majors have snapped up 
every decent rap artist, but there's 

room for what Koch does. They 
have a nice roster, filled with good 
B-level artists." 
Koch Entertainment senior VP of 

A&R Cliff Cultreri concedes that 
the criticism about developing new 
artists may be true to a point. 
He asks, "Are we in the busi-

ness of finding the new flavor of 
the week? 
"We will take a few of those shots 

every now and then, but a lot of 
what we are doing is working with 
artists that have a niche in the mar-
ketplace," Cultreri 
adds. "And then 
we create deals 
that allow [those 
artists] to make 
money without 
having to be gold 
and platinum." 

In fact, some 
observers say 
Michael Koch has 
displayed a new 
willingness to in-
vest in growth. 

This is a change 
from the 1990s, 
when Koch was 
known for being 
more conservative 
with label expen-
ditures, according 
to one industry 
executive who is 
familiar with the 
company. 

Nowadays, Koch 
knows you cannot 
do deals "without 
spending money, 
but he just spends 
smart money," In 
the Paint label president Alan Grun-
blatt says. 

But Koch insists there has been 
no change in his approach. "We 
have been serious from the begin-
ning. We put out the Lucinda 
Williams album in 1998 that has 
sold 100,000 units; we put out a 
Little Rascals record that sold 
35,000 units, and we did the 
[World Wrestling Federation 
(WWF)] albums." 
Another major factor in the 

Koch success story is the WWF/ 
World Wrestling Enterprises 
(WWE) franchise. (The WWF is 
now known as the WWE.) The five 
Koch albums in the series have 
scanned 3.8 million units to date. 

But some industry insiders sug-
gest that Koch may have lost the 
WWE property to Sony Music, 
which released an album in April 
2002—WWF Forceable Entry—for 
the wrestling enterprise. That title 
was a various-artist CD that has 
scanned 488,000 units. Subse-
quently, Koch issued its triple-CD 
WWF compilation album. 

Frank says Koch hopes to get 
the next WWE theme collection. 
The WWE did not return calls 
seeking comment. 
Whatever happens with the 

WWE, Michael Koch says the 
most important thing about the 
label is that "since the begin-

ning, every year we have been 
profitable, except for 2000 and 
2001." He explains that was 
when the company was gearing 
up after the Velvel acquisition 
and getting In the Paint and 
Audium off the ground. 
The company may have also 

been hurt in 2000-2001 by a ten-
dency to over-ship new releases. 
Wherehouse Entertainment 
director of urban music Violet 
Brown acknowledges the problem 
but says the label is getting bet-

'What we are doing 
is working with 

artists that have a 
niche in the 

marketplace. Then 
we create deals 
that allow [those 
artists] to make 
money without 
having to be gold 
and platinum.' 

—CLIFF CULTRERI, K001 ENTERTAINMENT 

ter at initial outlays. 
At first, "the return rate was 

high, but we got it all in line," 
Frank says. "Now, I would rather 
ship less upfront; ship 35,000 and 
get reorders than to ship 150,000 
and get 75,000 in returns." 

In general, Frank says that Koch 
aims to sign acts that can sell at 
least 50,000 units and maybe reach 
250,000 if the label can make it 
happen or get lucky. 

"Every once in a while, we can 
sell more," he explains. "On Dwight 

Yoakam, we have big expectations. 
He is still mainstream with a great-
sounding record." 

MARKETING MODEL 
But the Koch marketing model 

is built so that it does not try to 
break a record overnight. Frank 
says, "As a record develops, our plan 
develops with it." 
"When a record gets legs, then we 

will back it up with dollars at radio" 
or whatever marketing angle makes 
sense. "We have built the model so 

that we can make a 
net profit of 15% 
to 20%." 

For established 
artists, the com-
pany tries to 
build a model 
where break-even 
is between 25,000 
and 50,000 units. 

Frank says there 
is plenty of oppor-
tunity to sign 
acts that fit the 
Koch model. As 
the majors drop 
acts and the larg-
er independents 
go away, "we are 
in a place to 
take advantage 
of what's going 
on, and there are 
so many oppor-
tunities out there 
now that we are 
passing on things, 
because we wouldn't 
be able to release 
it this year with 
our lineup." 

As it is, the label group intends to 
release about 40 albums, the same 
amount it put out last year. 

Right now, the company leads all 
indies year-to-date (from April 2002 
to April 2003), with 22 records on 
the Billboard charts. Epitaph, its 
closest competitor, has 16. 
Koch created his umbrella com-

pany in June 1999, after he bought 
Velvel Records from legendary 
music executive Walter Yetnikoff. 
That deal was engineered by Frank, 
who was then Velvel's GM. 

Even before that deal, Michael 
Koch had diversified Koch Records 
beyond its classical roots. He issued 
theme-music albums from the 
WWF starting in 1998, as well as a 
self-titled album by Williams. 
That year, Koch Records had 

sales of about $ 10 million, accord-
ing to Frank. 
With the creation of Koch Enter-

tainment, the company began to set 
up other labels. Each targeted a dif-
ferent genre to complement Koch 
Records, which now mainly issues 
rock, R&B, and children's titles. 

In late 1999, it launched Audi-
um, a Nashville-based label pur-
suing the country music market 
and headed by industry veteran 
Nick Hunter. In 2001, it kicked off 
In the Paint Records, a rap/hip-
hop label, naming Alan Grunblatt 
as president. 

Koch Entertainment added DRG 
to its classics stable when it ac-
quired a majority interest in the 
theatrical music label in 1994. It 
joined Koch International Classics, 
which formed in 1990. GM Susan 
DelGiorno heads Koch Interna-
tional, while DRG founder Hugh 
Fordin heads and retains equity in 
his former company. 
Only a few of Koch Entertain-

ment's 45 staffers work for a spe-
cific label; the rest are shared, 
Frank explains. 

Outside North America, Koch 
now has licensing arrangements in 
all its foreign markets, although it 
once had labels in the U.K. and 
Benelux (Belgium, the Netherlands, 
and Luxembourg). 

"Maintaining our own operations 
is not cost-efficient or time-effi-
cient from a management perspec-
tive right now," Frank says. "In 
time, of course, that may change." 
The company's licensing part-

ners include Shock in Australia; 
NC in Japan; Edel in France, Spain, 
Italy, Portugal, and Scandinavia; 
Universal in the U.K., Germany/ 
Switzerland/Austria, Benelux, Rus-
sia, Poland, and Israel; and Gre-
sham in South Africa. 

All three mainstream Koch labels 
are dominated by heritage acts with 
established fan bases, although each 
also has developing artists as well. 
The Koch Records roster includes 

Joan Baez, Carole King, Ringo Starr, 
Chico DeBarge, Bob Geldof, Steve 
Forbert, Jeffrey Osborne, and Dave 
Knopfler. Counted among the 
newer acts are the Kennedys, Laura 
Love, and Some Girls ( featuring 
Juliana Hatfield). 
Koch Records also markets and 

distributes Suge Knight's Tha Row 
catalog, and it has a relationship 
with U.K. death-metal label Music 
for Nations, from which it licenses 
U.S. rights to titles by such bands 
as Godflesh and Entombed. 

It also has a children's stable, 
with titles built around such char-
acters as Bob the Builder, Poké-
mon, Barney the Dinosaur, the 
Wiggles, and Strawberry Shortcake 
(see related story, page 44). 

Last year, Koch Records' best-
selling title was the three-CD WWE: 
The Anthology, which has sold 
300,000 copies, according to 
Nielsen SoundScan. So far this year, 
the label's best-selling new release 
is Starr's Ringorama, which has 
scanned 24,000 copies. 
Upcoming Audium releases 

include titles by Yoakam, Kentucky 
Headhunters, Ray Benson, Charlie 
Daniels, Jimmy Fortune of the 
Statler Brothers, and new act the 
Larkins. Also on the roster is Ray 
Price, John Anderson, the Tractors, 
Sammy Kershaw, and developing 
artists Rodney Redman, Rodney 
Hayden, and Danni Leigh. 

Like Audium in country, In the 
Paint has emerged as a leading inde-
pendent hip-hop label. Its roster 
includes KRS-One, B.G., Kool G 
Rap, the Goodie Mob, Public Enemy, 
Inspectah Deck, and the Turks. 
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Backers Hope 
DVD-Audio 
Can Shed 
Audiophile Tag 
Continued from page 1 

'We believe that you absolutely must 
cater to a mass-market community," .• 
Dom adds. "You have to put the bonus 
content on there that's going to excite 
the consumer, and you have to give 
them an audio experience that goes 
beyond the CD." 

SOUND GEEK PRODUCT 
Indeed, an emphasis on the format's 

audio quality in early marketing initia-
tives led many consumers and mer-
chants to view DVD-A as a sound geek's 
product, requiring a special piece of 
equipment for playback 

Hence the need for a clearer mes-
sage, Dom says. 

Central to that mezçage—which will 
target retailers and consumers alike— 
is a fact little understood by many. 

DVD-A. which is based on the same 
technology as DVD-Video (DVD-V), 
works in any DVD-compatible player. 
Most importantly, DVD-A discs play in 
the 50 million-plus DVD-V players that 
are already in U.S. homes. 

Most DVD-V players in circulation, 
however, lack the technology to deliv-
er the high-end sound of DVD-A 
discs. DVD-A is a far richer audio expe-
rience than the CD because of better 
compression technology. 

But the players can provide access 
to such bonus content as lyrics, photo 
galleries, and videoclips, plus 5.1 digi-
tal surround sound common to most 
home theater systems. 

That's news to much of the con-
sumer and retail community, the back-
ers of DVD-A concede. 
But one important thing DVD-A 

does not do—at least not yet—is work 
in most CD players. 

Hybrid technology that would allow 
DVD-A discs to play on CD devices—a 
development that some supporters 
consider the "holy grail" for the for-
mat—is in the works. But this step is 
proving slow and troublesome, and it 
remains unclear just when a hybrid 
DVD-A will become available. 

Meanwhile, rival format Super Audio 
CD (SACD)—championed by Sony 
Music Entertainment and Universal 
Music Group (UMG)—is in the market 
with hybrid discs and quietly making 
inroads in stores. 

Their releases include the likes of the 
Rolling Stones, the Police, and Pink 
Floyd. Those titles play in CD players 
and SACD players although the latter 
is required to decode the discs' ad-
vanced resolution and surround-sound 
mix. The SACD offerings are also dis-
played alongside normal CDs. 

"Hybrid SACD was always part and 
parcel of the SACD format," says David 
Kawakami, director of Sony's Super 
Audio Project. 

Fueling that thinking, at least in 
part, were Sony's marketing concerns, 
he says. "The hybrid disc allows you to 
piggyback, onto your ongoing CD-

based businesses, a new format which 
you ride out into the marketplace in a 
fairly seamless fashion." 
DVD-A has no such advantage, and 

backers of the format agree that getting 
over compatibility issues with CD play-
ers may hamper the effectiveness of 
DVD-A marketing in the near term. Still, 
they say that now is the time to step up 
experimentation with the format. 

LABEL SUPPORT 
In March, UMG became the fourth 

major to announce its support for the 
technology; the industry leader will 
release about 20 titles in the second half 
of the year. 

BMG, which issued its first DVD-A 
title at the end of 2002—the Elvis Pres-
ley retrospective Elvis 30 #1 Hits—also 
recently announced a slate of new titles 
from artists including Sarah McLach-
lan and Santana. 
WMG and EMI also have more titles 

in the works. 
WMG, which has around 90 titles cir-

culating. has new releases from Linkin 
Park, Madonna, and Steely Dan in the 
pipeline. EMI, which has released about 
a dozen DVD-A titles to date, looks to 
make a Ng splash with its July 22 release 
of the Beach Boy's Pet Sounds. 
About 500 DVD-A titles currently 

are on the market, and 400,000 DVD-
A units were shipped to stores last year, 
according to the Recording Industry 
Assn. of America (RIAA). By contrast, 
1.7 million vinyl units were shipped 
last year. 
DVD-A supporters say they expect 

shipments and sales to rise as rec-
ord companies increasingly find 
ways to package audio and video on 
the new carrier. 
BMG Distribution senior director of 

new media Kevin Clement says part of 
the appeal of DVD-A is this ability to 
exploit the growing association be-
tween music and visuals. 

Labels are already whetting consumer 
appetites for this audio/video future. 

Interscope recently released The 
New Breed by rapper 50 Cent a com-
bined DVD-V and CD package that the 
label says presages the DVD-A hybrid. 
On the independent side, Moon-

shine Music, a Los Angeles-based elec-
tronic music label, is bundling stan-
dard CDs with DVD-V programs that 
feature 5.1 surround-sound mixes of 
its artists' albums. 

In both cases, the labels are pack-
aging the titles in standard CD 
jewel boxes designed for racking in 
music sections. 
Dom says, "What we very cleverly 

have to do is transition consumers 
from the notion that DVD is for video 
and get them to understand that it is 
[possible] for a music artist to release 
a record on DVD." 

He adds, "The consumer also has to 
know that DVD-A has basically the 
same concept as DVD-V: You get a 
really high-quality experience, you get 
all these bonus features, and you get 
surround sound." 

To that end, DVD-Ns backers are 
pushing education. 

They are sponsoring the placement 
of 550 kiosks that enable consumers to 
experience the format at such retailers 
as Tower Records, Virgin Megastores, 
Sam Goody, and Circuit City. 

They are also distributing multi-
label sampler discs that are bundled for 
free with home theater systems. They 
are also stickering initiatives on DVD-

A packages that carry the message: 
"Plays on all DVD players." 
Then there is the matter of price. 

DVD-A titles retail for about the same 
as a CD. 
WMG and such indie labels as Sil-

verline, Immergent, Myutopia, and 
Electromatrix—all owned by the 5.1 
Entertainment Group—last year 
lowered the retail price of DVD-A 

titles by 25% to $ 17.98. 
"Having DVD-A priced at the same 

price as the CD is really important," 5.1 
Entertainment Group chairman/CEO 
John Trickett says. "Ultimately what 
this is about is bringing value back to 
the consumer. When one looks at a CD, 
you have a disc with almost a value of 
nothing, because you can get it for free. 
We have to give the consumer reasons 
to want to buy albums." 

But before DVD-A can win over con-
sumers, the format must capture the 
hearts and minds of retail. "All the ele-
ments are there, but that potential has 
not been realized yet," Best Buy sen-
ior VP of music/trend merchandising 

Joe Pagano noted at a recent National 
Assn. of Recording Merchandisers' 
roundtable on the format. "The retail-
er must educate the consumer." 

WAIT-AND-SEE APPROACH 
Most music merchants are taking a 

wait-and-see approach, unwilling to 
devote valuable shelf space to a new for-
mat with no guarantee of success. 

Dom says, "What we want more 
than anything over the course of the 
next year is to educate the retailer so 
they truly understand what DVD-A is." 

During the next six to eight months, 
he predicts that the backers of DVD-A 
will start having a better dialogue with 
the retailers regarding the marketing 
and merchandising of the format. 

Retailers are also wary of a format 
war between DVD-A and SACD. Tower 
Records VP and director of product 
management George Scarlett says, "It 
would be good for the industry if a for-
mat emerges between the two." 
EMI group executive VP John Rose 

says the consumer electronics indus-
try may help the music business an-
swer the DVD-A vs. SACD question. 

"What I think you'll see moving for-
ward is a bias toward DVD-A, while we 
continue to explore and play with both 
sets of technologies." 
He adds, "A lot of it—in terms of our 

balance—will depend on how the in-
stalled base of equipment evolves. Home 
theaters and car stereos are going to be 
a significant driver of penetration. If all 
of those ship with DVD-A capability but 
not SACD, it'll dramatically influence 
our decision-making process." 

Paul Bishow, VP of marketing for 
new formats at UMG's eLabs, says the 
consumer is the ultimate arbiter. 

"As a content provider, we've made 
it clear that SACD is a preferred format 
for us, and that's apparent in the num-
ber of releases; at the same time, it's the 
consumer that will decide." 

Additional reporting by Christopher 
Walsh. 

Metropolitan 
Talent 
Relaunches 
Continued from page 4 

On the international front, Hybrid 
will release a record from Irish artist 
Sinbar Furey through a joint ven-
ture with Irish label Rough Dia-
mond. This will be the first in a 
series of traditional Irish music 
releases under the Rough Diamond/ 
Hybrid banner in America through a 
partnership with Ossie Kilkenny and 
his daughter Dara. 
A final factor in the plan fell into 

place when the U.S. District Court for 
the District of New Jersey ordered 
that Clear Channel Entertainment 
could not interfere with Scher's abil-
ity to promote concerts. This opened 
the door for the promotion veteran's 
re-entry into the concert business 
(Billboard, March 29). 

Scher entered the music business 
through the concert promotion 
world, founding Metropolitan Enter-
tainment Group in the 1970s and pro-
moting such high-profile events as 
Woodstock '99 and the Family Values 
and Furthur tours. 

Scher does not expect to promote 
300-plus shows a year, as he once did, 
but national tours are on the hori-
zon, as are one-offs and regional 
stints. "We're going to work pretty 

exclusively with artists, managers, 
and agents that take a long-term 
view," he says. "We'll do anything for 
artists we believe in, and there are 
plenty of managers and agents out 
there that have a lot more to offer 
than they've been able to in a con-
solidated music industry." 

Key personnel appointments have 
been implemented, although the 
company mostly eschews traditional 
corporate titles. Top executives in-
clude Eric Levine, who will oversee 
legal and business affairs; CFO Ann 
Latora; and Howard Brook, head of 
new media. At Hybrid, former A&M 
exec Chuck Bliziotis will focus on 
marketing and promotion; Craig Bur-
ton, another A&M alum and most 
recently director of music ad sales at 
MTV2, will focus on sales operations; 
and Hybrid veteran Joe Augustine and 
former Universal A&R director Tom 
Lewis will head Hybrid's A&R efforts. 
The artist management division 

will be led by Doug Thaler with Brid-
get Nolan, Julie Steeg, and Kristen 
Hill. The division currently represents 
Art Garfunkel, Bob Weir and his band 
Ratdog, Vertical Horizon, and Nine 
Days. Its latest signings are Bruce 
Hornsby, Ryan, and Drug Money; the 
last act is co-managed by Metropoli-
tan and Leslie Aldridge. 

As previously announced, Metro-
politan's concert division will be head-
ed by senior producer Ian Noble (Bill-
board, April 19). The Broadway & 
Television division has several proj-
ects in the works, according to Scher. 
As for putting the staff together, 

Scher notes, "There are a lot of un-

happy people in this business that 
feel, even if they're paid well, that 
the traditional model for record and 
concert companies is a model that 
doesn't work anymore. A lot of 
them are excited about getting back 
to the music and the process of 
building careers." 
While acts ranging from String 

Cheese Incident to the Eagles have in-
house, inclusive deals of varying 
complexity, what makes Metropoli-
tan's plan unique is its depth, breadth, 
and flexibility. DiCioccio calls it "a 
throwback to the old days, when 
things weren't departmentalized and 
everybody did everything, because 
nobody knew better. These guys do 
know better, and that's why they're 
going back to Ethel old school, when 
it used to be fun." 

Scher says that though the focus 
is on new and developing acts, some 
more high-profile announcements 
could be forthcoming. "Artists prob-
ably stand a chance of getting a big-
ger advance from the five majors, 
but they also know if they don't sell 
platinum the first time out, they 
might not get a chance to make a 
second record. 

"With us, if they sell 25,000 rec-
ords, they can do a second record, 
tour, and work on other creative proj-
ects. Over the next few months, our 
signings will be quite surprising, 
including some established artists 
who feel their careers have stalled at 
the majors." 
Metropolitan Talent is bank-

rolled by Scher, Cafaro, and inde-
pendent investors. 
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Apple's New 
Service 
Continued from page 1 

several months, the pressure will 
increase on acts reluctant to offer 
their music online. 

In the best of all possible worlds, a 
floodgate could open for new sales, as 
thousands of unavailable songs go 
online legally. But if segments of the 
industry and big-draw acts like the 
Beatles and the Rolling Stones con-
tinue to buck the trend, the industry 
could just as easily drop the ball. 
Roger Ames, chairman/CEO of 

Warner Music Group (WMG), sees 
the possibilities. 

"Other people will build online 
music stores and [Apple's launch] 
will help us, so the quicker, the bet-
ter," he says. "We'll license material 
to just about anyone who wants to 
license it, because we're in the busi-
ness of selling music." 

Other major-label executives say 
they also are encouraged by the early 
response to Apple's service, noting 
that the advertising campaign has yet 
to kick in. 

Larry Kenswil, president of Univer-
sal Music Group's eLabs, says, "Steve 
Jobs has shown he can make a big 
splash once. Now he's going to follow 
it up with real media buys." 

As far as the initial hype goes, the 
iTunes Music Store lived up to the 
billing surrounding its April 28 launch. 
It sold an estimated 275,000 tracks in 
its first 18 hours online, according to 
label sources. 

In contrast, all the other à la carte 
download and subscription services 
have sold about 1 million downloads 

combined since their inception about 
two years ago, sources say. 

Apple has about 3% of the world 
market and 12% of the U.S. home 
computer market. But the service's 
shortcoming is its limited availabili-
ty; only Apple users with the latest 
version of the Mac OS X operating 
system—a fraction of its total mar-
ket—can use it. 

But Apple chief executive Steve Jobs 
says iTunes will be compatible with 
Windows by the end of the year. 

Label executives and operators of 
other digital-music services are hop-
ing that Apple's marketing evangelism 
and sales success will create a halo 
effect for the legal digital-music mar-
ket as a whole. 

"There is going to be a race to see 
who can get to the Windows market 
and start to replicate this," the head 
of new media at one major label says. 
"The question is, Does someone else 
want to put up the kind of money 
that Apple is to let people know that 
they're there?" 

For its part, the industry appears 
to be signing on. Sources tell Bill-
board that two major labels have 
already cut wholesale agreements 
with Apple for the promised Windows 
version of the service. 

Additionally, the Eagles and No 
Doubt, two bands that had nixed sell-
ing their music online, have signed on 
with Apple. They have no plans to link 
with other services. Apple has also 
enlisted exclusive tracks and videos 
from more than 20 acts, including 
Sheryl Crow, Alicia Keys, Bob Dylan, 
Bon Jovi, and U2. 
No Doubt manager Jim Guerinot 

says the group based its decision on its 
love for Apple products. 

"They all own Apple Computers at 
home and iPods, so they thought, 
'Let's give Apple a shot,'" Guerinot 

says. "But they reserved their right to 
pull out at any time if they don't feel 
it's working." 

Eagles manager Irving Azoff says 
his group's participation followed a 
call from Ames about the Apple serv-
ice. Azoff says, "I looked into it, and I 
liked it." 
The Holy Grail of legitimate down-

loads, the Beatles' catalog, is still 
unavailable on any pay service. Jobs 
says he is actively wooing the group 
and its heirs, as well as the Rolling 
Stones (see Q&A, below). 

A WAKE-UP CALL 
Label executives say they expect 

Apple's success to motivate a number 
of sleeping giants to put a more 
aggressive push behind their own 
commercial music initiatives. 

Outside of the exclusives, virtually 
all of the content the major labels have 
made available to Apple—roughly 
200,000 tracks—has been for sale at 
the same 99 cents per song via Liquid 
Audio and eCast for six months. 

But the results of those offerings 
have been far less effective. Apple's 
early success appears to be based on 
two factors: marketing and ease of use. 
WMG executive VP Paul Vidich says, 

"I think what Apple is demonstrating is 
that the right service, marketed the 

right way to the consumer, is going to 
result in substantial sales." 

Liquid distribution partners—a 
group that includes Best Buy, Tower 
Records, and Trans World Enter-
tainment's fye.com—have passed on 
promotion of digital goods and keep 
the download offerings off their 
home pages. 

Other market leaders like Microsoft, 
AOL, MTV, Yahoo, and amazon.com 
have been taking a wait-and-see 
approach to the digital singles market, 
focusing instead on subscription serv-
ices or free promotional downloads. 

Apple, by contrast, has built its offer-
ing directly into its Mines music man-
agement software and is gearing up a 
multimillion-dollar consumer adver-
tising campaign. 

Orchestrated by TBWA/Chiat-Day, 
ads that feature unknowns warbling 
hit songs while listening to their 
iPods with the tag line "Your favorite 
songs. 99 cents" will begin running 
in mid-May. 
The ads will air on cable and net-

work TV, in key newspapers and 
magazines, and on billboards in tar-
geted cities. 
Accompanying the new iTunes 

Music Store is the debut of a third 
generation of iPod portable music 
players, including a 30Gb version that 
holds up to 7,500 songs. The new 
iPods hit stores May 2. 

Operators of competing offerings, 
including the subscription services, say 
they hope to get caught in the tail wind 
of Apple's marketing campaign. 

Alan McGlade, CEO of the MusicNet 
subscription service, says, "Right now, 
no one is in the position to take mar-
ket share away from each other. We're 
building a market in the first place." 

MusicNet rival Pressplay is gear-
ing up its own media blitz for later 
in the year. CEO Michael Bebel says 

he expects the Apple marketing 
effort to "prime the pump" for his 
service's effort. 

"There's definitely consumer resist-
ance to that right now after all of the 
file trading over the last few years." 

But others question the long-term 
viability of the subscription model in 
light of the Apple service. 

"I think MusicNet and Pressplay 
are going to have to change their 
business models, quite frankly," one 
major-label digital-media executive 
says. "I don't know that the sub-
scription service business as we know 
it is going to be successful." 

Even major-label supporters of the 
subscription model acknowledge that 
the concept will be a long-term build. 
One subscription proponent at the 
majors says: "What's going to happen 
this year is downloads." 

Label executives say that Apple, with 
its singles-oriented strategy, is the first 
service to effectively tap into the file-
sharing culture, by offering a higher-
quality music file that is easier to attain 
than it is on the likes of Kazaa. 

Jobs said, "The dark side of illegal 
downloads is that they have very unre-
liable coding. A lot are encoded by 7-
year-olds who don't do a great job. 
There are no previews, no cover art, 
and, worst of all, it's stealing. And it's 
best not to mess with karma." 

Despite the healthy start, industry 
experts remain concerned about the 
99 cent price point. Guerinot says he 
would have liked to have seen a lower 
price per download: "I'd like to see how 
they can better compete with free. 
That's the market we're up against." 

But sources say the major labels 
are charging Apple approximately 70 
cents per download, so a lower price 
was not a viable option, considering 
other costs associated with the indi-
vidual transactions. 

Apple's Steve Jobs Says ¡Tunes Musk Store Can Be Profitable 
BY MELINDA NEWMAN 

SAN FRANCISCO—Apple Computer chief exec-
utive Steve Jobs' latest innovation, the iTunes 
Music Store, neatly brings together two of his 
favorite things: technology and music. Jobs dis-
cussed his company's new cradle-to-grave solu-
tion for legal music downloading with Billboard 
April 28 at Apple's product launch here. 

You started courting the labels about 18 
months ago. What was the main point of 
discussion? 

The Napster experiment, as we can call it, I 
think proved that the Internet was the perfect 
distribution medium for music. But it was ille-
gal, and the legal services that popped up after-
wards have been really anemic. They've offered 
very narrow personal-use rights: You can't 
burn most songs on a CD, can't put songs on 
an MP3 player. 

So we knew if we could make a great music 
store, it would have to offer broad personal-use 
rights. That's what the discussion was over. 
They want to distribute their music, they want 
to sell more music. But it was over those broad 
personal-use rights. It was convincing them 
that the songs were going to be on Kama; there 
was nothing they could do to stop that except 
compete. [We told them] that we could help 
them compete and that we were going to build 
a store to do that. 

How did you develop the rule that allows 
someone to make only 10 copies of a disc 
without altering the playlist? 
We thought about that a lot. We own a lot of 

intellectual property. We get upset when people 
steal our stuff, too. So we totally understood that 
it's not right to set your computer to make 1,000 
copies and go out to lunch. We figured most peo-
ple will never make 10 copies of a playlist burned 
on a CD. [To make more copies], you can go in 
and change one song, change the order of the 
songs. You don't have to change much, but there 
has to be human intervention. 

What are your plans for adding more music? 
We focused our energy on the five big music 

companies because they have most of the 
music. But there's a zillion independent music 
companies—some [are] quite good ones, and 
some have great current artists; some have 
great libraries. We have to talk to a lot of inde-
pendent music companies and get their music 
on our site. 

Can you ever make money selling songs for 
99 cents? 

It's possible. It could be today. 

Can you explain how that would work? 
I'd rather not go into the details. At Apple, 

we're in business to do really great stuff, and 
that's our most important goal. But No. 2 is to 

make a profit so we can keep doing goal No. 1. 
So we want to make a profit from this. Of 
course, we'll make money if we sell computers 
and if we sell iPods, but we'd like to make a lit-
tle bit of money off this music store as well so we 
can keep investing in it, and I believe we will. 

Do you see yourself as a partner of the 
music business in this endeavor? 

The most important thing we can do is show 
a way out of this difficult situation that every-
one is in. The record companies are in a diffi-
cult situation because people want to buy their 
music online, but there's no real way to do it, 
so they steal it. Users are in a bad situation 
because most of them don't want to steal music 
online, but there's no other way to get it that's 
any good. So we want to find a middle way, a 
middle path out of this, and I think we've done 
that. Now we really have to execute it. 

The rumor was that you had landed the Bea-
tles, who have not allowed their music to be 
online before. How is that proceeding? 

Oh, I think we're moving in that direction. 
We're certainly talking to them, and I think 
they all really like Apple. I think give it some 
time, it will happen. 

What about the Rolling Stones? 
I think that will happen too. Mick Jagger got 

[the music store] instantly. 

Why are the prices different on the cost 
of a full album? Most are $9.99, others are 
more, but it doesn't seem totally depend-
ent on the number of tracks. 
The albums float depending on what the 

music companies charge us. Some albums 
we don't have all the songs yet, so we'll fill 
in the albums; there will be more tomor-
row than today. We got the Doors last week, 
and we didn't have time to add them, so the 
entire Doors catalog will go in next week. 

How did you woo artists directly for this 
project? 
We met with a lot of artists personally. 

What's really great is most of them use 
Macs and they all have iPods; they all trust-
ed me to do something good. I think they 
like what Apple stands for; they know we 
have a creative sensibility. Most of these 
guys are really smart. They know what's 
going on. Just landing the Eagles was huge. 
We showed them what we had. Don [Hen-
ley] saw it. 

What role does Apple's music store play 
in the music industry overall? 
I think this is going to go down in history 

as the first really great online music sys-
tem, and I think it has the potential to real-
ly make a lot of people fall in love with 
music again. That's what it's all about. 
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Calendar 
MAY 

May 5, BM! Latin Music Awards, 
Eden Roc Resort, Miami Beach (by 
invitation only). 
May 5-8, 2003 Billboard Latin 

Music Conference & Awards, 
Eden Roc Resort, Miami Beach. 
646-654-4660. 
May 7. 2003 SESAC New York 

Music Awards, the Supper Club. New 
York (by invitation only). 

May 8, 2003 Music Video Produc-
tion Assn. Awards, Orpheum Theater, 
Los Angeles. 213-387-1590. 
May 9, International Reggae and 

World Music Awards, Manhattan Cen-
ter, New York. 312-427-0266. 

May 9, 10th Anniversary Race to 
Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa, Los Angeles. 310-
440-4842. 

May 13, BMI Pop Awards, Regent 
Beverly Wilshire Hotel, Los Angeles (by 
invitation only). 
May 13, Southern Gospel Music 

Assn.'s Hall of Fame Induction Cere-
mony, Governor's Palace, Pigeon 
Forge, Tenn. 865-908-4040. 

May 13-16, 2003 Electronic Enter-
tainment Exposition (E3) Conference, 
Los Angeles Convention Center. 877-
216-6263. 

May 14. BM! Film/TV Awards, Regent 

BIRTHS 
Girl. Sydney Hylan Conner, to Kelli 
Bailin and Monte Conner, April 16 in 
New York. Father is senior VP of A&R 
for Roadrunner Records. 

Boy, Jack David, to Julie Wilson Wat-
son and Mark Watson, April 16 in West 
Palm Beach, Fla. Mother is VP/GM of 
Clear Channel's Clear Results Market-
ing. Father is president of DM Records. 

Boy, Marcel Malagon, to Yamile 
and Michel Vega, April 14 in New 
York. Father is a VP for William 
Morris Agency. 

Obituaries crppear on page 65 this issue. 

Beverly Wilshire Hotel, Los Angeles (by 
invitation only). 
May 20, ASCAP Pop Music Awards, 

Beverly Hilton Hotel, Los Angeles ( by 
invitation only). 
May 21, 38th Annual Academy of 

Country Music Awards, Mandalay Bay 
Resort & Casino, Las Vegas. 818-842-8400. 

May 22, Classical Brit Awards 2003, 
Royal Albert Hall, London. classicalbrits 
@imenternational.com. 
May 22, VH1 Divas Duets, MGM 

Grand Arena, Las Vegas. 212-258-8000. 
May 22, W.C. Handy Awards, present-

ed by the Blues Foundation, Orpheum 
Theater, Memphis. 901-527-2583. 

May 29, Kiss Goodbye to Breast Can-
cer Benefit Concert, presented by the 
Avon Foundation, La Zona Rosa, Austin. 
718-522-7171. 

May 29, 2003 Audio Publishers Assn. 
Conference (APAC), Wilshire Grand 
Hotel, Los Angeles. 310-372-0546. 
May 31, 2003 MTV Movie Awards, 

Shrine Auditorium, Los Angeles. 310-
752-8000. 
May 31, Music in the Movies Lun-

cheon, presented by the 2003 Nashville 
Screenwriters Conference, Country 
Music Hall of Fame, Nashville. 877-
672-2003. 

JUNE 
June 2, Humanitarian of the Year 

Gala, presented by the T.J. Martell Foun-
dation, New York Hilton & Towers. 212-
833-5444. 

June 3, 36th Annual International 
Fan Club Organization (IFC0) Fun Fest 
Show, benefiting the St. Jude Children's 
Research Hospital, Ryman Auditorium, 
Nashville. 615-371-9596. 

June 3-4, Emerging Artist Reaching 

for Stardom ( EARS) Music Confer-
ence, Hotel Pennsylvania, New York. 
212-330-7077. 

June 5, 13th Annual City of Hope 
Celebrity Softball Challenge, Greer Sta-
dium, Nashville. 213-241-7268. 

June 5, 2003 Atlanta Heroes Awards, 
presented by the Atlanta chapter of 
NARAS, Westin Peachtree Plaza Hotel, 
Atlanta. 404-249-8881. 

June 5-8, 32nd Annual Fan Fair, var-
ious venues, Nashville. 866-326-3247. 

June 8, Neil Bogart Memorial Fund 
Racquet Rumble Tennis Tournament, 
Riviera Tennis Club, Pacific Palisades, 
Calif. 310-358-4970. 

June 10, ASCAP Rhythm & Soul 
Awards, Hammerstein Ballroom, New 
York (by invitation only). 

June 12, 34th Annual Songwriters 
Hall of Fame Induction and Awards Din-
ner, Marriott Marquis Hotel, New York. 
212-431-5227. 

June 18, Fourth Annual National 
Smooth Jazz Awards, the Wiltern, Los 
Angeles. 310-550-7776. 

June 19, 2003 Radio-Mercury Awards 

Luncheon and Ceremony, Starlight Roof 
Room, Waldorf-Astoria, New York ( by 
invitation only). 

June 21-23, 2003 Indie Managers 

Assn. Convention, the Universities 
at Shady Grove, Rockville, Md. 202-
521-5253. 

June 26, Country Music DJ Hall of 
Fame Awards Ceremony, Hilton Suites, 
Nashville. 615-327-4487. 

JULY 
July 18-20, 2003 National Assn. of 

Music Merchants (NAMM) Summer 
Trade Show, Gaylord Center, Nashville. 
323-965-1990. 

July 24-26, Southeast Music Enter-
tainment Summit, Durham Marriott, 
Durham, N.C. 919-824-7583. 

July 25-29, 78th Annual Internation-
al Assn. of Assembly Managers (!AAM) 
Conference & Trade Show, Ernest N. 

Mona! Convention Center, New Orleans. 
972-255-8020. 

July 28, Fourth Annual WCBS-FM 
Golf Rocks Celebrity Classic, benefiting 
the Kids Foundation, Fiddler's Elbow 
Country Club, Bedminster, N.J. 908-
687-8700. 

July 28-29, Eighth Annual Jupiter 
Plug.IN Conference & Expo, Crowne 
Plaza Times Square, New York. 203-
662-2838. 

July 30-Aug. 2, Atlantis Music Con-
ference Urban Symposium, Sheraton 
Hotel, Atlanta. 770-499-8600. 

AUGUST 
Aug. 5, BM! Urban Awards, Fon-

tainebleau Hilton Resort, Miami Beach 
(by invitation only). 

Aug. 6-8, Billboard R&B/Hip-Hop 
Conference & Awards, the Roney Palace, 
Miami Beach. 646-654-4660. 

Aug. 8-9, 10th Annual CRS-SW, pre-
sented by the Country Radio Broadcast-
ers, Omni Dallas Park West Hotel, Texas. 
615-269-7071. 

Aug. 14-16, Sixth Australasian Music 
Business Conference, Sydney Super-
dome Olympic Park, Homebush, Aus-
tralia. immedia.com.au. 

Aug. 21-22, Sixth Annual MID Enter-
tainment Conference & Showcase, 
Hilton Universal City & Towers, Los 
Angeles. 609-279-1700. 

Submit items for Lifelines and Events 
Calendar to Margo Whitmire at Bill-
board, 5055 Wilshire Blvd., Los Ange-
les, Calif 90036 or at mwhitmire@ 
billboard.com. 
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Millard Music Group events & happenings 

Billboard Latin Awards 
Lock In Top Performers 
The Billboard Latin Music Awards are about to blow the roof off the Miami 

Arena. Still more top performers have been added to the program for the May 

8 extravaganza, adding to an already impressive lineup. The live show will 

close the 2003 Billboard Latin Music Conference—presented by Heineken and 

in association with Gamier Fructis—which runs May 5-8 
at the Eden Roc Resort in Miami Beach. 

MARTIN 

Y 

Joining the cast of artists scheduled to perform at the 

show are Ricky Martin, Chayanne, Pilar Montenegro, and 

Intocable. Martin will be giving viewers a small preamble 

to the launch of Almas Del Silencio, his first all-Spanish 

album in more than five years. Puerto Rican music sen-
sation Chayanne, who is up for three awards for his 

album Grandes Exitos and the song "Y Tu Te Vas," will 

also take center stage at this year's event. Montenegro 
is up for awards in seven categories for her album 

Desahogo and the song "Quitame Ese Hombre." Tejano 
act Intocable is up for awards in two categories with the 

album Suenos and the track "El Poder de tus Manos." 

Other scheduled performers include Thalia, Grupo 

Limite, Alexandre Pires, Eros Ramazzotti, Gilberto Santa Rosa, Mana, A.B. 

Quintanilla Ill & Kumbia Kings, and David Bisbal. Making special guest 
appearances will be Armando Manzanero and El General. 

The show will be simulcast on U.S. radio stations by Hispanic Broadcasting 
Corp. and televised May 11 by Telmundo. 

For more information, visit www.billboardevents.com or contact Michele 

Jacangelo at 646-654-4660. For registration and group discounts, contact 
Kelly Peppers at 646-654-4643. For sponsorship information, contact 

Cebele Marquez at 646-654-4648. For hotel information, contact the Eden 
Roc Resort at 305-531-0000. 

DIRECTORY OF THE WEEK 
2004 TALENT & TOURING GUIDE 
Companies looking to reach talent and touring 

executives have until May 21 to reserve space 

for their ads in the 2004 International Talent & 
Touring Guide from Billboard. 

On sale July 9, the 2004 International Talent & 

Touring Guide will offer advertisers a unique opportunity to promote their 
services and reach Billboard 's high-powered, internationa. readership. This 

new edition will contain more than 17,000 international listings, including con-

tact information for artists, managers and agents, charter transportation, 

clubs and tour venues, sound and lighting services, equipment manufactur-

ers, tour merchandisers, and concert promoters. 

For more information on advertising opportunities, contact Cynthia Mellow at 

615-321-9172 or cmellow@billboard.com. 

UPCOMING EVENII  
BILLBOARD R&B/HIP-HOP CONFERENCE & AWARDS 

Aug. 6-8 • The Roney Palace • Miami Beach 

For more information: Michele Jacangelo 646.654.4660 • bbeyents@billboard.com 
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BUSY' SIGNAL With "Get Busy" (VP/Atlantic) displacing 
'In Da Club' at No. 1 on The Billboard Hot 100, Sean 
Paul is the sixth consecutive act to be in pole position for 
the first time, following Kelly Clarkson, Eminem, B2K, 
LL Cool J, and 50 Cent. Eight of the past nine No. 1 titles 
have been by artists having the first chart-toppers of their 
career. Ashanti and Nelly are the other first-timers. 

"Get Busy" also provides the VP label with its first No. 
1 hit. Of the past 16 songs to reach the summit, eight 
have been on labels going to No. 1 for the first time. These 
debutants include J, Roadrunner, Murder Inc., Fo' Reel, 
Shady, T.U.G., G-Unit, and VP. 

"Get Busy" marks the first No. 1 on the Hot 100 for 
Atlantic since the week of July 22, 2000, when "Bent" by 
Matchbox Twenty had a single frame on top. "Get Busy" 
also achieves top ink on Hot 100 Airplay. There, it is the 
first Atlantic single to reach No. 1 since June 1999, when 
"Have You Ever?" by Brandy went all the way. 

Paul made his debut on the Hot 100 one year and one 
week ago, when "Gimme the Light" entered at No. 97. The 
single had enough heat to rise to No. 7 the week of Dec. 
7. With "Get Busy" at the top, Paul is the fourth Jamaican-
born artist in the rock era to lead the list. Chart Beat read-
-er Larry Cohen of Trumbull. Conn.. notes that Carl Dou-
glas ("Kung Fu Fighting"), Ini Kamoze ("Here Comes the 
Hotstepper"), and Shaggy (" It Wasn't Me," "Angel") are 
fellow Jamaicans who have topped the Hot 100. 

'LIFE' AS WE KNOW IT: Madonna collects the fifth chart-
topping album of her career. American Life is her first 
No. 1 set since Music dominated The Billboard 200 the 
week of Oct. 7, 2000. A second volume of greatest hits 
peaked at No. 7 the week of Dec. 1, 2001. Madonna's 
other previous No. 1 albums are Like a Virgin,7hie Blue, 
and Like a Prayer. 

HARD ACT TO FOLLOW: The No. 1 song 40 years ago this 
week on the Hot 100 was "I Will Follow Him" by a singer 
who was 15 years and one month old. That made Little 
Peggy March the youngest female singer to reach the pin-
nacle of the pop singles chart. Before March, the record-
holder was Brenda Lee, who was 15 years and eight 
months old when "I'm Sorry" went to No. 1 in 1960. 

Four decades after "I Will Follow Him" was No. 1, 
March remains the youngest female singer to achieve pole 
position on the Hot 100. Her crown was almost taken 
away in 1995, when Monica—who was 14 years and eight 
months old—went to No. 2 with "Don't Take It Personal 
(Just One of Dem Days)." 

More Fred Bronson each week at www.billboard.com. 
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W
hen most business types are 
charging cell phones and 
pagers for the night, Dia Stein 
is rejuicing a tool that's just as 

plugged in to her daily routine: an 
electric scooter. 
The Manhattan-based director of 

programming for Launch Radio 
Networks (which was recently 
bought by United Stations) waves off 
more traditional modes of travel— 
subways, taxis, buses—insisting that 
she can get anywhere she needs to 
with any one of the four Zappy fold-
ing scooters she owns. 

"It goes everywhere with me," 
Stein says. "I take it to restaurants 
and coat-check it. I bring it to the 
theater and fold it up under the seat. 
I zip around the neighborhood all 
the time, easily, efficiently, and effec-
tively. I can take it anywhere inside, 
because it's not gas-powered." 

Stein swears that in the past four 
years, she recalls only one day she 
hasn't taken her scooter to work. 
"The snow was just too high," she 
quips. "It's fine to take it in the rain, 
though it's not so good for the 
belts. I seem to burn them out a lit-
tle too often." 

Her introduction to the scooter 
world came while she was senior 
director of programming for radio 
network Westwood One—located 

, about 20 blocks from her home. 

Stein has also worked on-air in mar-
kets ranging from Syracuse, N.Y. 
(her hometown) and Rochester. 
N.Y., to Tampa, Fla., and Cleveland. 
"Anywhere else, you drive to the 
grocery store," she notes. "There's 
nowhere else that's as difficult to 
navigate as here, but the scooter is 
functional—and it's great fun." 

Her Zappy is manufactured by 
Northern California's ZAP, or Zero 
Air Pollution. It reaches a peak speed 
of 13 mph—not fast enough to pro-
voke fear, despite Manhattan's 
crowded and potentially hazardous 
roadways. "People swinging open 
car doors; that's the biggest prob-
lem. And children seem to have no 
linear control, so I usually hop off 
and walk past a child. Walkmans, 
too, can cause problems. But I've 
never been afraid at all. You develop 
a sixth sense after a while." 

The only spill to date happened 
when a woman once dropped two 
rolls of pennies in front of Stein. 
The coins went rolling in all direc-
tions, causing the wheels to come 
out from under her. "A total freak 
accident," Stein says, but she is 
not deterred. 

"I'm definitely the envy of every 
13-year-old boy still plodding along 
on a Razor scooter. I look at them 
and laugh; mine has a motor!" 

CHUCK TAYLO}R 

St. Jude's: 40 Years Strong 
Josh Groban, center, was among a multitude of celebrities who 
participated in St. Jude Children's Research Hospital's Shower 
of Stars 40th anniversary celebration April 26 in Memphis.The 
day-long event included tours of the hospital—pictured here— 
and research center, briefings by St. Jude's scientists, and ar 
executive discussion led by the event co-chairs, followed by a 
Memphis-style barbecue dinner and the Shower of Stars 
evening concert gab at the Cannon Center for Performing Arts. 

Fund For All 

Ricky Martin marked 
his musical return with 
a special appearance 
April 27 at Montreal's 
Bell Center. Martin's 
new single, "Tal Vez," 
popped in at No. 1 last 
month on the Hot Latin 
Tracks chart. 

Motown Records veteran and de Passe Entertainment chair-
man/CEO Suzanne de Passe was recently presented with 
the Los Angeles Urban League's highest honor, the Whitney 
M.Young Jr. Award. Celebrating its 30th anniversary, the 
event helps raise funds for various league programs and 
equal-rights advocacy activities. On hand for the Century 
Plaza Hotel gala were, from left, Los Angeles Urban League 
president John W Mack, Stevie Wonder; de Passe, and award 
presenter and Motown founder Berry Gordy. 
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TALENT 

Talent brings rich rewards and with them, 

great responsibilities. HSBC's Entertainment 
and Media team of private bankers 

understands the needs of actors, musicians, 

producers, and professional athletes, as well as 
their managers, accountants and lawyers. 

From managing personal assets to providing 
structured financing for the film, music and 

sports industries, we have the expertise to 
offer creative, highly customized solutions. 

Our private bankers can also draw upon 
HSBC's vast resources to provide banking, 
credit, insurance, and asset management 

services. HSBC is one of the world's largest 

financial institutions, with operations in the 
Americas, Europe, Africa, Asia, and the 
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ACADEMYAWARD® WINNER 
BEST PICTURE 

I 1: Over $160 MILLION Box Office! 

• Winner of 6 Academy Awards! 
— Including Best Picture and 
Best Supporting Actress! 

• Top 10 Box Office 16 Weeks Straight! 

• Sizzling Star Power! 
— Catherine Zeta-Jones (Traffic) 
— Renée Zellweger (Bridget Jones's Diary) 
— Richard Gere (Unfaithful) 
— Queen Latifah (Bringing Down The House) 

• Hot-Selling Hit Soundtrack! 

• National TV & Print Marketing Ad Blitz! 

• Extensive Nationwide Publicity Campaign! 

• Flashy High-Impact Prepack & P-O-P! 

Dazzling DVD 
Bonus Material! 

• Never-Before-Seen Deleted 
Scene Of " Class" Performed 
by Catherine Zeta-Jones And 
Queen Latifah 

• Behind-The-Scenes Featurette 

• Director & Screenwriter 
Feature Commentary !is ttel 
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