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LISTENERS STRONG!

Over 300 Affiliates - Every daypart & format

“Tesh knocked it out of the park for us at Mix 100.7!
In only two ratings books, he's jumped to NUMBER ONE
in MID-DAYS here in Tampa!”

-Doug Hamand - Clear Channel - Tampa, FL

“l just wanted to let you know that I've recently become
one of those people who stay inside their car after getting

home..
“Intelligence Fo{ Your Life!”
- Diana - Partland, OR
l

. because | don’t want to miss a moment of your

“Our listeners and our sponsors are always quoting John’s
“Intelligence For Your Life content.” Parents love that they
can listen to John's show with their kids. In the current media

environment, being family friendly is a really good thing for
listeners and advertisers alike.”
- Dave Widmer - President & General Manager
Long Island Radio Group- KJOY 98.3
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with your host John Tesh
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Contact: Scott Meyers « The TeshMedia Group °
888-548-8637 or 516-825-0964 scott@meyers.net
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Y AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

R&R NewsFocus

AOVER

Amanda Ghost Installed
As Epic President

Amanda Ghost is the
new president of Epic
Records, succeeding
Charlie Walk, who left
in December. Ghost
comes from the music

side, as a Grammy

Award-nominated

Ghost

songwriter and a per-
former. She has worked with Beyoncé,
James Blunt, Jordin Sparks, Kanye West,
Shakira and Jay-Z. She released her debut,
“Ghost Stories,” on Warner Bros. in 2000,
as well as other records in the United
Kingdom on her own label, Plan A Records.
Ghost also started a music production com-

pany and publishing label.—Keith Berman

Atlantic’s Greenwald Upped

Julie Greenwald is promoted to chairman/COOQ of
Atlantic Records Group. She will continue to
work alongside chairman/CEO Craig Kallman,
who announced her appointment. Greenwald
has been president of Atlantic Records Group
since 2004. “This promotion recognizes that
Julie has become my true partner,” Kallman
says. “Her innovative management strategies
and marketing brilliance combined with her
incredible passion for our artists make her one
of the most talented executives |'ve ever
encountered.”—Andre Paine, Billboard

DEALMAKER
CBS Radio, Live Nation
Partner

CBS Radio and concert promoter Live Nation
have entered a multiyear agreement to expand
the number of concerts the company’s 137
radio stations sponsor at Live Nation’s NO-plus
venues across North America. In inking a com-
panywide agreement with the promoter, CBS
will develop events that can work across simi-
larly formatted stations in multiple markets,
according to CBS Radio VP of communications
Karen Mateo. Events won't be limited to music.
“There could be something targeted to sports,
news and talk stations as well,” Mateo says.
Financial terms weren't disclosed, but Live
Nation expects the deal to draw more than
260,000 concertgoers to its venues per year,
which would in turn bring in additional spon-
sorship, ticket sales and ancillary revenue,
according to the company.—Mike Boyle

FEBRUARY 13, 2009

Live Nation-Ticketmaster Taps
All Sources In Live Music Cham

The announced merger of Live Nation and Ticketmaster Entertainment

creates 2 powerful and influential music business entity—as manager,
ticketer, venue operator, merchandiser and more. The giant, to be called
Live Nagon Entertainment, would tap into revenue, if not outright con-
trol it, from virtually every source in the chain: live perfformance, mer-
chandising, acketing. content, sponsorships, licensing and digital.

Live Nation CECQ Michael Rapino will be president/ CEO and run

Live Nation Entertainment day to day, reporting to a board of direc-

Rapino

tors. Ticketmaster Entertainment CEO Irving Azoft will be executive
chairman of Live Nationn Entertainment and CEO of Front Line, Ticketmaster Entertain-
ment’s management division. The two will jointly steer Live Nation
Entertainment’s major strategic decisions.

The companies will be combined in a tax-free, all-stock merger
of cquals following agreement by both companies’ boards of direc-
tors. The combined value is approximately $2.5 billion, according to
a joint statement,

The deal 1s expected to be completed by the second half of 2009.
Opposition is likely to come from competitors in the concert premo-
Azoff . . . . . .
tion and tcketing worlds. Antitrust issues could well loom, but Live
Nation-Ticketmaster is certain to point out that the two companies currently only compete |
in the realm of ticketing, with Ticketmaster the larger by far. Ticketmaster isn’t a promoter
in North America. Live Nation isn’t a manager, but it has secured long-term multirights deals

with some of the biggest artists in the world—Ray Haddell and Andre Paine, Billboard

BACKSTAGE PASS: Westwood One executives and E"I'Idl'l:il‘l:d pcfwnﬂrtluﬁlﬂ'gr Jackson and D Drew
Pirsky joined Capitol Recards artist and Grammy Award nomines Katy Perry at the network's "Backstage
at the Grammy Awards Live" radio remote, More than 35 stations from the United States and 14 countries
participated from the Staples Cenber in Los Angeles. From lzft are Westwood Oine network devision
president Gary Schonfeld and erntertainment division semior WP Max Krasny: Jackson, host of "Randy

Jackson's Hit List™: Perry; Pinsky, host of “Loveline”;

PPM Lawsuits In The Clear

Arbitron’s agreement with Maryland Attorney General Douglas F. Gansler, announced Feb. 6, clears

and Capitol Records senice VP Ed Green,

the docket of lawsuits brought by state attorneys general over its PPM ratings service. No other suits
have been filed, according to Margaret E. Lancaster, an attorney with Skadden, Arps, the Washington
law firm that represents the PPM Coalition of minority broadcasters, ad agencies and industry groups.

The Maryland agreement is the first that requires Arbitron to implement methodological
changes prior to commercializing its electronic ratings service in a market. Baltimore is
scheduled to convert from diary to meter beginning with the September ratings report.
Washington went live last December.

Terms of the Maryland accord are similar to those Arbitron agreed to earlier to settle lawsuits
brought by the attorneys general of New York and New Jersey. Among them are recruiting panelists
by using a combination of telephone- and address-based sampling methods and increasing cell
phone-only sampling to more reliably represent younger and minority listeners. Prior to announcing
its settlerment with Maryland, Arbitron agreed to double the target for CPO households to 15% by

the end of next year in all PPM markets.—Mike Boyle, Alexandra Cahill and Paul Heine

AN THE WIE

bolan, Davison Out,
Moore In At Citadel

A pair of senior executives depart Citadel
Broadcasting, First is Mitch Dolan, president
of the company’s major-market radio group
and president/GM of hot AC WPLJ/New
York, where he had been since 1990, A re-
p]acc‘mt‘nt hasi’t been named. Dolan oversaw
22 stations across nine major markets. Also
departing is Johin Davison, president/GM of
Citadel’s L.A. cluster. Like Dolan, Davison is
another former ABC Radio exec who trans-
ferred after Citadel took possession of ABC
stations from Walt Disney Co. in June 2007.
Replacing Davison is Bob Moore, last seen as
station manager of CBS Radio’s L.A. ¢luster.
He'll oversee news/tlk KABC-AM
classic rock KLOS.

—Mike Boyle and Keith Berman

and

More Cuts At Cumulus

Cumulus Media picked up where it left off last
Noveniber, jettisoning jobs in more nurkets,
including Nashville; Mobile; Montgomery.
Ala.;Youngstown, Ohio; Cedar Rapids, Towa;
Myrtle Beach, Fla.; and Bridgeport, Conn,,
where 36-year news/talk WICC mormning
news anchor Tim Quinn exits. Several coun-
ry programmniers were laid off, including Dave
Stecle, PD/MDBP at WQXK /Youngstown; Joey
Dee, P1)/morning host at WLFF (the Wolf)/
Myrtle Beach; and Steve Gramzay, PD/ after-
noon host at WYOK/Mobile. Cumulus did
not respond to R&RE request for comment.

—Mike Boyle and R.|. Curtis

Jeffries To Program
KBIG/L.A.

Andrew Jefirics, PD
of Clear Channel hot
AC  KIOI  (Star
101.3)/San Francisco,
adds PD) duties for
hot AC sister KBIG
(1043 MYfm)/Los
Angeles. He succeeds
longtime KBIG PD
Dave “Chachi”
month. Jeffries will eventually move to L.A.

Jeffries

Denes, who exited last

but will continue progrumming Star. A

New Zealand native, Jeffries arrrived at
Star/S.E in March 2008, after eight years
programming U.K. radio—Keith Berman
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INSTANT REPLAY

‘It's absolutely time to pass
a standard. Whether it's
called the Fairness Standard
or something else, it's time
to bring accountability
to the airwaves.’

—Sen. Debhie Stabenow,
D-Mich., talking to

syndicated host Bill Press
about the potential return

of regulation similar to

the Fairness Doctrine

e

Jeffreys Takes PD Reins
At San Jose’s Fox

Afternoon  drive  personality/MD - Tim
Jetfreys is named PD at Clear Channel clas-
sic rock KUFX (98.5 K-Fox)/San Jose. His
expanded duties include the station's strate-
oy, prograninung and music, both on-air and
online. He replaces former PD/midday per-
sonality Lauric Roberts, who exited when
Clear Channel reduced 9% of its work force
Jan. 20 Jeffreys, who moved from Denver to
San Jose in 1989 to handle afiernoon drive
on K§JO. also worked at Cumulus Media
classic rock KSAN (107.7 the Bone)/San
Francisco. He has served as afternoon driv-
er at KUFX since 2004 and will continue
to hold down that shift—Alexandra Calill

Palladino Is New WPHT PD

Atter two vears. APD Ed Palladino gets PD
stripes at CBS Radio talk WPHT (the Big
Talker)/Philadelphia. He continues report-
ing to operations dircctor Andy Bloom.
Palladino savs,"I'm excited about moving
into the PD position at a time when new
challenges seem to come our way every
hour. One of the biggest challenges going
forward. when so many of us are so busy,
will be to alwavs maineain that long-term
view. Quick reaction s key for radio. but
good advance planning is the foundation |
like to build on."—Mike Stern

Big Ape Gets New Trainer

Cox Radio keeps it m the tamily, naming
Tiun Clarke—currently MD at CHR /top
40 WBLI/Nassau-Sufttolk—as new the PD
for legendary CHR /top 40 sister “Big Ape.”
WAPE/Jacksonville. WAPE VP/GM David
Isreal says.““Tim is one of the rising new stars
in CHR programming.” He's not kidding:
Clarke joined WBLI in 2005—when he was
still in high school. “T'm excited to join the
great team that’s already in place at WAPE

and continue building on the incredible her-

Business Briefing

Sirius XM Possibly
Preparing For Chapter 11
Sirius XM Satellite Radio 1s report-
edly preparing a possible bankruptcy
filing, according to a Feb. 10 article in
the New York Tiines.

Satcaster chief Mel Karmazin told
investors that the beleaguered comipa-
ny had two options if it can’t refi-
nance $175 million in debt due this
month: bankruptey or accept a buy-in
deal from EchoStar/Dish Network
czar Charlie Ergen. Neither are appe-
tizing to Karmazin, who is saddied
with guiding the company through
nearly $1 billion of debt payments
due this year.

Those numbers didn’t seem that
large when the cconomy was booming
and Sirius was waiting to merge with
XM, putting together some 19 million
subscribers who would pay $13 per
month for satellite radio subscriptions.
But plunmimeting auto sales have erod-
ed new subscriber acquisitions. That, in
combination with a national credit
crunch, have put the company’ future
in question. Yahoo Finance recently
crafted a list of 15 U.S. corporations
that could become 2009 business fatal-
ities and Sirius made the list.

Bloomberg Cuts 60 Staffers

What see Bloomberg apart trom
other news operations was its ability
to avoid job cuts—until Feb. 3, when
the high-profile business news opera-
tion sliced 60 statters, mostly from its
radio and TV units.

By Jeffrey
Yorke

The private company, founded by
New York City Mayor Michael
Bloomberg about 25 years ago, pro-
duces about $6 billion in annual rev-
enue, while other estimates have the
organization losing about $20 million
annually. The company says it is
focused on reorganizing its expansive
news operations and making better

use of its 143 news bureaus.

Warner Music Q1 Results
Better Than Expected
Despite falling CD sales and slowing
digital revenue growth, Warner Music
Group said net profit for its fiscal first
quarter reached $23 million, or 15
cents per share, a healthy increase
over the $16 million, or 11 cent-per-
share loss the company reported dur-
ing the same period last year. Warner
got a one-tine bump of 24 cents per
share on the sale of its portion in
Front Line Management to
Ticketmaster Entertainment.

FCC Doesn't Laugh With
KDKA Host

The FCC rejected CBS Radio’s argu-
ment about a Thanksgiving Day 2007
broadcast on talk station KDDKA/
Pittsburgh, during which host Marty
Griffin announced he was giving away
$1 nullion to the 13th caller. He also
promised to give away another million
cach hour after that. While CBS main-
tains it was a harmless prank, the FCC
responded with a $6,000 fine.

Transactions at a Glance

Woodrow Michael Warren’s KWTR-FM/Big Lake, Texas, to Sierra Communications for $350,000

. . . Educational Public Radio’s WAZQ-FM/Key West, Fla., to Westminster Academy for $135,233 . . .
College Creek Media’s KDVC-FM/Dove Creek, Colo., to Cochise Media Licenses for $75,000. . .
Univision Albuquerque Trust assigns KIOT-FM/Los Lunas, N.M., back to Univision Radio. Univision

Deal of the Week

KBOG-FM/Lufkin (Lufkin-Nacogdoches), Texas

PRICE: $375,000

TERMS: Asset sale for cash

BUYER: Greer Media Group, headed by managing member James Greer. Phone: 409-504-9596.
[t owns no other stations. This represents its entry into this market.

SELLER: E-String Wireless, headed by president Bret Huggins. Phone: 830-980-711.

FORMAT: Urban contemporary

BROKER: American Media Services

COMMENT: E-String Wireless” KBOG-FM/Lufkin, Texas, to Greer Media Group for
$375,000, with a $25,000 escrow deposit plus $350,000 in cash at closing.
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Clarke says. “Cox Radio has oftered me

2009 Deals to Date

g ; Eolignskio Date. $13,677,334 (Last Year: $118,378,036) e e
tremendous opportunities to advance profes- Dollars This Quarter: $13,677,334 (Last Year: $118,978,036) sl
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left last November to program WSTR. (Star Stations Traded This Quarter: 52 (Last Year: 61) No part of this publication may be reproduced, stored in any retrieval system, or transmit-

ted, i any form or by any means, electronic, mechanical, photocopying, recording, or oth-
erwise, without the prior written permission of the publisher.
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- AFTER PEAKING AT NO. 3
.~ WITH EACH OF ITS LAST FOUR
. ENTRIES, FAMILY FORCE 5
, BREAKS THROUGH TO THE
CHRISTIAN ROCK SUMMIT
WITH “RADIATOR.” THE BAND
PLAYS THE AP TOUR WITH
30H!3 AND THE MAINE MARCH
20 THROUGH MAY S.

FORMAT
CHR/TOP 40

Artist [ Title

Beyonce /
Sin le Ladies (Put A Ring On It)

2 Kanye West /
Heartless

RHYTHMIC

. . Kanye West /
RAP : Heartless

Beyonce /

Diva

Musig Soulchild Featuring Mary J. Blige /
fULeave

James Fortune & FIYA /

I Trust You

Third Day /
Revelation

Tenth Avenue North /
By Your Side

Family Force 5/
Radiator

Mark Harris /
One True Cod

Dierks Bentley /
Feel That Fire

AC Jason Mraz /
I'm Yours

URBAN

URBAN AC

GOSPEL

CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
SOFT AC/INSPIRATIONAL
COUNTRY

Nickelback /
Cotta Be Somebody

Euge Groove /
Reli- ify

Shinedown /
Second Chance.

"HOT AC
SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
ROCK

Mudvayne /
Do What You Do

Shinedown /
Second Chance

u2/
TRIPLE A Get On Your Boots

The Gourds /
Haymaker!

Banda El Recodo /
Te Presumo

AMERICANA
REGIONAL MEXICAN
LATIN POP
TROPICAL

Luis Fonsi /
No Me Doy Por Vencido

Aventura /
Por Un Segundo

Wisin & Yandel Featuring Nesty /
Me Estas Tentando

LATIN RHYTHM

Los Fabulosos Cadillacs /

LATINROCK / ALTERNATIVE Padre Nuesto

THE GOURDS SPROUT
2-1 ON AMERICANA WITH
“HAYMAKER!” THE

SET “CAPTURES THE
INTANGIBLE QUALITIES OF
A GOURDS GIG IN A WAY
WE HAVEN'T BEEN ABLE
TO ACHIEVE BEFORE,” THE
AUSTIN-BASED BAND'S
KEVIN RUSSELL SAYS
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How promotion and marketing
directors operate lean and mean

With

and still get results
m
Doing

| SS

By Ken Tucker

While recent layoffs in programming and sales have garnered the

lion’s share of attention—and rightly so—the cuts and recent eco-

nomic downturn have also affected how promotion and market-

ing directors go about their daily duties. With fewer staffers to exe-

cute plans and less local air talent to appear at station events,

promotion personnel are stretched and challenged like never before.

Dan Fein, promotion director at Greater
Media classic rock WMGK/Philadelphia, says
recent cutbacks have prompted greater use of the
Web. “It’s helped motivate us even more to use
the Internet to get messages and information to
our listeners,” he says." We're focusing much more
on increasing content on our Web site, social net-
working and texting campaigns.”

Fein says the station has amped up the main-
tenance of its Facebook page and Twitter
account. “We're actually in the process of total-
ly redesigning our Facebook page. In January,
with the help of Jacobs Media, we launched a
free app for iPhone owners that enables them to
listen to both our regular station and our HD2
station Deep Trax on their iPhone.”

The station is also about to launch an "MGK
Movie Page, complete with staff reviews of DVD
and pay-per-view releases; staft top 10 lists, such
as night personality Ray Koob’s top 10 sports
movies; listings of films showing in theaters (tick-
ets can be purchased on the site); and listeners’

pictures with TV and movie celebrities.

Clusters Come Together

Some stations have turned to joint promotions
with other stations in their cluster. Such is the
case with WMGK. “Advertisers have responded

very positively to the added power and exposure
that our unique mix of demographics can ofter,”
Fein says." Also, our cluster’s focus on station Web
sites, texting programs and superior, professional
on-site promotional signage has enabled our clus-
ter to work efficiently and effectively together.”

The Greater Media/Philadelphia stations part-
nered for a multiplatform, multistation campaign
for the Philadelphia Auto Show before and dur-
ing its Jan. 31-Feb. 8 run. “The Auto Show has
received tons of exposure on our unique mix of
stations—classic rock, adult hits [WBEN]|, sports
talk [WPEN], adult contemporary [WNUW]| and
[WMMR]—for the past

month,” Fein says.“The promotion utilized coor-

mainstream  rock
dinated banner advertisements on our stations’ Web
sites, advertisements in our stations’ e-mail blasts,
on-air conmmercials, live broadcasts and profession-
al on-site signage that fit in perfectly with the sig-
nage the big car companies had at the show”

In addition, the group’s stations promoted, on-
air and online, and executed a contest called Cash
Crush that took place at the Auto Show. “At-
tendees could come to our cluster’s booth—
staffed by individual stations on ditferent days—
look at different parts of a car—the door, the
hood, etc.—and try to guess the make, model and
year of the car,” Fein says. “One of the entrants
that guessed correctly would win $1,000. The
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outsmart our
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hat are
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worryin
about wha
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have.

—Dan Fein
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reaction to the on-site contest has been huge. We

have to restock the entry blanks every few days.”

While Fein admits the station isn’t doing as
many remotes as it had in the past,“we don’t plan
on missing out on covering the big concert
events that are coming to town in the spring and
summer. We'll be at all of them.”

Smarter And Smaller

At Beasley Broadcasting, which recently institut-
ed a 5% companywide salary cut, country
WKIS/Miami promotion director Annie Sandor
says her department is operating the same way it
was a year ago.“‘I'm still blessed to have an assis-
tant and a street team,” she says. “We're doing
things smarter with a smaller promotional budg-
et, but our listeners won’t notice the changes.”
Beasley Broadcasting has been great to work
for, Sandor adds. “They are cutting back where
[they] can, but not affecting the core of the sta-
tion. After all, if you cut the heart of the station,
you won't make ratings and won’t make money”
The news is not all bad, according to Fein.
“The amount of promo appearances and remotes
we do always slows down in January and
February,” he says. “That being said, we’re look-
ing at more opportunities than ever for events in
the early spring and summer. I’'m busier than I've
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ever been looking ahead at April, May and the

rest of the summer.”

Sandor says the station has not seen a drop in
events and promotions. To the contrary, “We've
got more on our plates,” she says. “Clients are still
advertising but now they want more for their
money. We've got more events and promotions
running now as compared to a year ago.”

While WKIS lost its live night jock last fall, the
station was fortunate to have a known commod-
ity in a swing jock who now voice-tracks the shift.
“Eric Brandon is recognizable on-air—hc’s been
with Kiss for a while—with a weekend show and
now the night show. He's live for a few hours each
night so he is able to do contesting and station
cvents,” Sandor says. The Beasley/Miamu cluster,
which previously had one webmaster for each sta-
tion, now has two for three stations.

Ashley Weimner, promotions director for Clear
Channel country WSIX (the Big 98) and classic rock
WNRQ (105.9 the Rock)/Nashwille, says she was
lucky when it came to cuts: “I only lost one part-
amer and [ am extremely gratetul for that” Likewise,
she says the stations didn’t lose any air talent.

Giveaways, Partnerships
Fein says the station is looking for items, tickets

and trips for big giveaways.“These are giveaways
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‘Clients are
still
advertising
but now
they want
more for
their money.
We've got
more
events and
promotions
running now
as compared
to a year
ago.’

—Annie Sandor

that don’t cost the station a cash outlay and they're
still very attractive to our listeners.”

One example is the High Defmition Bruce
Weekend that the station did during Super Bowl
weckend. “We gave out HD radios and a copy
of the new Bruce [Springsteen] CD to listeners.”
he says.“We're partnering more with local sports
teams for weekend promoticns than we did n
the past instead of spending as much money as
we did in years past on purchasing concert tick-
ets. We also plan on continuing our trip giveaway
promotions. While some airlines and travel des-
tinations choose to do less giveaways, we've
found great partners that haven’t slowed down a
bit. They want to keep their name top of mind
m the brains of consumers and find radio pre-
motions/giveaways valuable tools.”

Fein says the station is fighting the cconomic
downturn with harder work and more creativi-
ty." The '"MGK promotions department has chal-
lenged itself to make a bigger impact with les
funds,” he says. “We’ve also started reading arti-
cles about marketing and having group discus-
sions about them. We're looking at this as an
opportunity to be more creative and interactive
with all facets of the radio station: on-air, onling
and on-site. As a department, and really as a sta-
tion, were looking at the economic difficulties as
a challenge to outsmart our competitors that are

Sandor

caught up worrying about what they don’t have.”

Fein adds, “The staff has pulled together us a
team. We've always had great relations between
statt members and departments, but we’re an cven
tighter-knit group these days. You can really tell
that everyone is willing to go that extra mile for
each other to help the radio station.”

Eye Of The Tiger

Perhaps not surprisingly, Fein tinds hope in a local
“Maybe itk
Philadelphia, but I'm looking at this economic

legend. because I'm  from
downturn like the story of ‘Rocky’ I'm not wor-
ried, bummed or stressed when [ come in to
work each day. I'm pumped, like I'm 1 training
for a big fight. There’s a lot of factors out there
working against us, but if we work harder, have
more heart and care more about our business
than our competitors, we’ll not only win listen-
ers and advertisers over, but we’ll also win that
championship belt: increased ratings and revenue.

“My advice is to use this rough cconomy to
challenge yourself to work harder and work
smarter,” Fein adds.

Sandor says the best advice she ever received
came from Steve Peters, former marketing direc-
tor at WWYZ/Hartford, where Sandor got her
start.” ‘Bob and weave, " he told her.“T quote it
to anyone who works with me, and close friends
and colleagues know that’s my mantra. Life is
never going to roll out like a road map. It’s way
more interesting with all the twists and turns.

“Any good promotions and marketing direc-
tor knows that there’s always a plan B, C, D, etc.,
to accommodate for changes or blowups,”
Sandor adds. Weimer, who says she is “taking it
one day at a time, 1s even more succinct: “No

nced to worry. This toc will pass.” RER
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10 Tips For Getting All That You
From Everything You've Got

will trade for the exposure) to create the cartoon

Not only are promotion and marketing direc-

tors facing cuts to their staffs, they are also

looking at smaller budgets. Promotion and

marketing expert Doug Harris shares 10 tips

for making the most of what you have.

Insured risk promotions: For stations that still

have somie cash, insured risk promotions can

offer the opportunity tor big cash prizes at a
fraction of the actual payout. And if you substi-
tute a car, or diamonds or a jet ski for the cash,
you can often get a client to pay for the insur-
ance tee, with the understanding that if there is a
winner, you will buy the car/diamonds/jet ski
from him. There are a number of solid listen-to-
win and retail-trafhic programs, as well as some
clever online promotions available from a variety
of resources, but T have seen some interesting
things from EMIRAT, a2 Munich-based compa-
ny. (For more information, go to EMIRAT.de.)

Concert packages: Even the biggest fans of

some artists are balking at ticket prices, so

those concert tickets you've been giving
away may be more valuable than you think. But
to add a bigger-than-life aspect to your front-row
tickets/mect-and-greet opportunities, see if you
can get clearance to videotape your winner
meeting the star. (You can trade with a local
wedding videographer.) Throw in a $100 shop-
ping spree at the artist’s merch booth and you've
made the concert experience unforgettable.

Cross-media promotion: We've learned to

use other people’s money, but what about

other peoples media? Look at the adver-
tisers on your station who also advertise in pring,
TV and outdoor. See if you can convince them
to include your logo, your morning show or your
promotion in exchange for courtesies from your
station. It could be the use of a DJ in their spot,
an extra hour at their remotes or a spot bank.
(Are you sold out this month?) I watched a mar-
ket introduce a new morning team by asking
businesses all over town to put a“Welcome John
& Jim on KXYZ”
signs in exchange for a shout-out on the morn-

message on their exterior

ing show. Dozens of small businesses with signage

on the street responded.

Viral marketing: The cheapest form of

advertising and promotion these days

involves keystrokes rather than gross rating
points—and a viral marketing effort is casier than
you think to create and stimulate. See if your morn-
ing team can come up with an idea (or a series of
ideas) for a one-frame cartoon or a comic strip
about the station or their show. Then find a local

caricature artist (about $100 per hour and 1 bet he

RS

‘The
cheapest
form of
advertlsmﬂ

promotion
involves
Kstrokes
rather than
gross ratmﬂ
points—an
a viral
marketing
effort is
easier than
you think to
create and
stimulate.’

~Doug Harris
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or strip. It should be funny (or at least clever) as well
as family-triendly and safe for work. Then send it
out as an e-blast to your datubase and encourage
people to pass it around.You can do the same thing
with a video, written by your morning team, and
shot and produced by a wedding videographer
(who will, I believe, trade tor exposure).

Custom hand stamps: If you're doing club
nights and those clubs use hand stamps,
offer to provide custom stamps for cach
club at your expense, and be sure to include your
logo. Those stamps usually survive the night and
don’t get washed oft until the next morning—
precisely the ume we want them to tune in. And
once again, I bet you'll find a stationery or copy

shop that will trade.

Game pieces: Fliers/postcards are cheap and

effective. They can be distributed (with

venue perniission) after concerts, sporting
events, nightclub remotes, etc. If you print a sequen-
tial number on the back of each (just a few more
dollars), you can turn that flier into a game piece
for the next day’s morning show and generate tune-
in for next to nothing. Just call out the winning
number (or numbers) and invite them to call,

Station-branded pens: Restaurants lose

dozens and dozens of pens every day to

customers who walk oft with them after
signing their credit card receipts. And pens are
among the most cost etfective  promotional
items available. Work out a deal with the restau-
rants in your area that take credit cards. Arrange
to give them a generous supply of pens branded
with your at-work Iistening message or the name
of your new morning show. Chances are those
pens will make it back to the workplace. And as
long as you are in the restaurant arena, see if you
can co-op some table tents bearing the message
“Try the chicken-fried ribeye . ..

Bubba & Jake from the Coyote’s Morning

Harris
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a favorite of

Madness on (call letters).” Sometimes the beer or
soda companies will pay for the printing.

Incoming cellphone greetings: At your

next remote, offer your on-site jock’s voice

to record the incoming greeting on listen-
er’s cell phones. Give them a choice of three or
four messages, like,” Hi, this is Clint from the Z106
morning show, Jim can’t come to the phone
because he's making a beer run. Leave a message
and he’ll get back to you.” I'd be careful with the
content, even if the listener gives the green light
for something naughty. But think about how
many calls a listener gets every day on their cell
phone that go to voicemail. Then multiply that by
the 30 or 40 people at each remote that will let
you do this sort of thing and it really gets big. You
can sustain this all year by offering scasonal mes-
sages relating to holidays, sports team successes, etc.

Feuding celebrities in the ring: [ have made

headlines every time I have done this one,

including national coverage for suggesting
a boxing match between Scottie Pippen and
Charles Barkley. If there are two public figures
in your area that are feuding in the media, offer
$10,000 to their favorite charity 1f they will go
three rounds with cach other in a boxing ring.
Use some of that newspaper trade to promote it,
then arrange to call each of them live on the
morning show to get their reactions. Chances are
slim to none that they will say ves, but if they do,
what a story you’ll have. And you’ll make your
$10,000 back on ticket sales. Please note that
staging a boxing match will undoubtedly
involve getting clearance from the local boxing
commission, so you are probably going to have
to involve a licensed fight promoter.

Homemade T-shirt contests: Festival
season will soon be upon us and some
very nice commniunity groups and pro-

moters will be asking stations to give away thou-
sands in promotional inventory in exchange for a
10-toot-by-10-foot booth and a banner onstage.
I suggest you pass on the booth (and the expense
of staffing it and supplying it with promo items)
and use the trusty homemade T=shirt contest. Tell
your listeners to create their own tamily-friendly
T-shirts bearing your logo and to wear it to the
festival. Then arrange for them to come to one of’
your client’s booths to be digitally photographed
wearing the shirt. You'll need a nice prize tor the
winner (or winners), but think of the overtime
you’ll save on your weekend staft. ReR
As a courtesy to RER readers, Doug Harris will take
(brief) calls from the first 30 promotion directors, PDs,
sales managers or GMs who respond before Feb. 26
ar 713-522-4273. Reach Harris at dough@cre-
ativeanimal.conr or visit creativeanimal.com.
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BEYOND THE HEADLINES R&R

Congress Gives Performance Royalties Bill Bicoastal Push

By Jeffrey Yorke

The expected reintroduction of the Performance
Rights Act Feb. 4 by House Judiciary Committee
chairman John Conyers, 1>-Mich., and Senate
Judiciary Committee chairman Patrick Leahy, 1=
Vt.,set the stage for the latest chapter in the decades-
long battle to require ULS. terrestrial radio stations
to pay for the right to air sound recordingy.

Two days after the legislition was introduced, a
trio of House members tlew to Los Angeles to par-
ticipate in a Grammy Town Hall to highlight the
plight of recording artists and encourage the music
community to lobby their elected representatives to
back the legislation. Similar evenes are planned for
Feb. 20 in Nashville and Feb. 24 in Washington.

Mary Wilson may have driven home the point
best. Addressing a crowd of more than 300 attend-
ing the Town Hall in Los Angeles” Staples Center,
the former Supremes member said she enjoys
getting radio airplay of her Motown hits but it
doesnt really transhte into money.”

Conyers. a longtime performance royalty advo-
cate, told the audience that in the "90s “we began
to enjoy small victories™ with performance fees
levied on Internet radio and later satellite radio.” We
are rying to make this a work in progress.” he said.
“This is a cultural issue, fst of all.”

With such congressional leaders as Convers and
Leahy inits camp, the recording industry can point
to signs of progress, Last June. in a first, an carlier
version of the Performance Rights Act passed the
House Subcommitree on Courts. the [nternet and

Intellectual Property. And in recent vears, hearings

on Capitol Hill about the then-pending merger of
satellite broadeasters XM and Sirius and the con-
troversy over the US. Copyright Royalty Board's
decision to mcrease rovalty rates for Internet radio
stations have helped draw attention to the fact that
terrestrial stations are exempt from performance
royalties, even though satellite and Web radio com-
panies are required to pay them.

Meanwhile, artists groups and the RTIAA have
also been highhighting the fact that the United States
is the only industriaized country that doesn’t
require terrestrial stations to pay performance roy-
alties. RIAA chairman/CEQ Mitch Bainwol savs
the fight to make artist performance royalties a real-
ity has always been emvisioned as multyear process.

Broadeasters have been steadtast in their rejec-
tion of such fees In a Feb. 4 Tetter to House speak-
or Nancy Pelosi, NAB chiet” David Rehr urged
Lawmakers to oppose legishidion. “Local radio
broadcasters consider this fee a ‘performance tax’
that will not only harni vour local radio stations but
will threaten new arosts trving to break into the
business, as well as your consttuents who rely on
local radio.” Rehr wrote.

Convers acknowledged the power of the NAB
m fighting against the measure—"This is going to
be a sertons struggle.” e said ac the Town Halk
and called tor a widespread campaign to help intlu-
enee the bill's passage.

In 4 sign of the NABYS pull. 226 representatives
and T4 senators joined Rep. Raymond Green, D-

lexas,and Sen. Blanche Lincoln, D-Ark..in spon-

soring a nonbinding resolution in 2007 declaring
that Congress shouldn’t impose any new perform-
ance fcc.\', faxes, l'oy;)lm‘\ or other (‘lmrgcs on ter-
resterial radio seations.

House members Marha Blackburn, R-Tenn.,
who represents Nashville ana Meniphis, and Rep.
Darrell Tssa. R-Calitl, encouraged Town Hall
attendees to press their House and Senate members
to vote tor the measuze.

Perhaps the biggest push so far came during the
live broadcast of the Grammy Awards on Feb. 8
when Recording Academy president/CEO - Neil
Pormow pledged to champion the legislanon and
called on President Barack Obama to create a cab-

inct-level position for a“‘secretary of the ares.” &R

Additional reporting by Billboard scuior correspoident

Ed Christman.

From left: Josh
Groban; Rep. John
Conyers, D-Mich.;
and Sam Moore of
| Sam & Dave during
a Grammy Town

Hall Feb. 6 at the
Staples Center in
Los Angeles.

‘Broadcasters
consider this
fee a
“performance
tax” that will
threaten new
artists trying
to break into
the business,
as well as your
constituents
who rely on

local radio.’
—David Rehr

annual minimum payment of $500.

15 deadline without a settlement have one

INTERNET RADIO ROYALTY
RATE DEADLINE NEARS

by Antony Bruno, Billboard

After nearly two years of acrimony and
uncertainty, the internet radio industry
appears close to resolving a protracted roy-
alty dispute with SoundExchange.

Under legislation passed by Congress last
year, Web radio stations and SoundExchange
have until Feb. 15 to negotiate a compromise
on statutory royalty rate increases for the
2006-10 rate period. The lack of clarity on
the issue has made it difficult for existing
players and potential newcomers to calculate
the cost of running a Web radio business. In
March 2007, the U.S. Copyright Royalty
Board (CRB}) approved sharp increases in the
statutory royalty rates webcasters paid to
stream songs, including over-the-air broad-
casters that stream online. That triggered
complaints among Web radio operators that
the new rates—which were set to more than
double during the four-year rate term ending
in 2010—were so high they would put many
services out of business. In response to the
outcry, Congress passed the Webcaster
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Settlement Act of 2008 to encourage all
parties to negotiate a compromise on the
rates. Under the law, any rate settlement
reached between SoundExchange and web-
casters by Feb. 15 would apply to all copy-
right holders, not just SoundExchange mem-
bers, who represent about 95% of the
recorded music available today.

Less than a week before the Feb. 15 dead-
line, SoundExchange made a settlement
offer to small webcasters, offering staggered
rates to different organizations, depending
on how much revenue the company makes
and how much traffic it receives.

The deal takes a tiered approach to the
minimum per-channel fees and the royalty
rates owed for music played on Internet
radio. The smallest group of webcasters is
defined as “microcasters”—those that
make less than $5,00C per year, with
expenses of less than $10,000 per year
and with less than 18,067 total aggregate
tuning hours. This group would only pay an

Webcasters that gross revenue less than
$50,000 per year are offered a $2,000 min-
imum payment per year, while those with
gross revenue of more than $50,0C0 would
pay $5,000 as a minimum payment.
Webcasters with annual transmissions total-
ing less than 5 million aggregate tuning
hours per month would pay either 10% of
their first $250,000 in gross revenue and
12% of any revenue beyond that or 7% of all
expenses for the year, whichever is greater.

Webcasters with transmissions that exceed
5 million aggregate tuning hours per month,
or with annual revenue of more than $1.25
million, would no longer be considered a small
webcaster and as such would have to pay the
statutory commercial webcasting rates.

What's more, the deal is being offered
through 2015 and retroactive from 2006.
That would resolve the dispute over the cur-
rent CRB rate structure as well as avoid rene-
gotiating those rates for the next rate period,
which begins in 2011. Webcasters agreeing to
the deal wouldn’t be able to participate in any
proceedings to determine rates for the next
rate period or petition Congress to overturn
the existing CRB decision.

Any webcasting entities that pass the Feb.

final recourse. Oral arguments in the appeal
of the CRB ruling are set for March 19. Any
settlement announced Feb. 15 will almost cer-
tainly include dropping the appeal. But all
parties contacted by R&R sister publication
Billboard expressed confidence that a settle-
ment would be reached by the deadline.

Efforts to reach a settlement are compli-
cated by the number of parties involved in
the talks. The Digital Media Assn. repre-
sents larger Internet radio services, such as
those run by Yahoo, AOL and Pandora. The
NAB negotiates for terrestrial radio stations
that simulcast their programming online.
The Intercoliegiate Broadcasting System
speaks on behalf of college stations. And
smaller webcasters are represented by a
number of entities. By Feb. 15, it's likely
there will be a different agreement for each
rather than one blanket settlement that
applies to all, according to parties involved
in the negotiations.

The Corporation for Public Broadcasting
is the only webcasting group to reach a
comprehensive agreement with
SoundExchange, announcing in early
January a rate deal covering about 450

noncommercial public radio stations.

24/7 NEWS ONLINE @ www.RadioandRecords.com 9

www americanradiohistorv com


www.americanradiohistory.com

MANAGEMENT / MARKETING / SALES

‘Speak to
topics that are
intriguing to
women, such
as solution-
based
segments,
time
management
tips and
practical
ideas cgor
everyda
Iife—yall Y
topics that
will enhance
time spent in
the car.’

—Maria Bailey

Why she’s tuning in and how to keep her from changing the station

Radio And Women

Maria Bailey

maria@bsmmedia.com

ew mediums keep up with the pace of a busy woman as ettec-
tively as radio and podcasts. This 15 why 1t always amazes me that
the radio industry has been so slow to adapt mom-oriented and
female-driven programming. As old as radio technology is, it has
not been used to 1ts full potential in recent years. In fact, [ would
argue that 1t hasn’t been eftectively used to attract women since

the days of Proctor & Gamble’s sponsorship of radio soaps. However, there are
some new ways to approach this classic medium.

Before we talk about radio today, let’s take a
closer look at the evolution of women-centered
content. In 1992, [ learned about the lack of
mom programming on traditional radio first-
hand when T caught myself singing Barney
songs out loud in my minivan when I was driv-
ing alone. There wasn’t a single child in the car
and I'm jamming along to “I love you, you love
me.” | did what every embarrassed adult would
do: I quickly popped the CID out and turned
the radio on.

As 1 flipped from station to station | found only
sports talk and politics—all content largely focus-
ing on men. There wasn't any content directed
toward women on my radio, yet [ spent more hours
in that car than any other member of my family.

Soon after, one of my clients approached me

with the challenge of creating a marketing initia-
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tive that would “raise them above the clutter”
Radio was my answer largely because no one else
was doing it. Hence, the birth of “Mom Talk
Radio” Nine years later the show sdll airs in
South Florida, and it is now nationally syndicat-
ed and heard around the globe as a podcast. Tt has
been recognized by USA Today and Parents mag-
azine as one of the best radio shows for moms.
The content is now also delivered in different for-
mats, front a full-hour terrestrial radio program to
“Mom Talk Minutes” on branded Web sites.

Radio remains one of my favorite means of
reaching women  wich  children, Put simply.
wonien like radio and have many hours of access
to it. It is estimated that more than 60% of all lis-
teners are female and more than 50% of all lis-
tening takes place in a car A large part of a moth-
er’s work week is spent shutdling her children to
day care, school and after-school activities or run-
ning crrands in her car. According to the Surface
Transportation Policy Project, a coalition of
organizations interested in transportation policy,
single mothers spend 75 minutes per day driving.
while married women with children drive 66
minutes per day. Eight out of 10 women are radio
listeners. Women have access to radio virtually
anywhere they go during the day.

Now that we know that radio his into a
woman’s lifestyle, what do they want to hear?
Successtul programming will not only entertain
the female audience but also help marketers
carve out a niche and thus position themselves
as an expert and resource in the eyes of their tar-
get market. Speak to topics that are intriguing
to women, such as solution-based segments, time
managenient tips and practical ideas for every-

day lite—-all topics that will enhance time spent

www americanradiohistorv com

in the car. Since mothers assume so many roles,
programming directed at their responsibilities

will certainly attract attention.

Power Of Podcasting

With the emergence ot podcasting, the use of radio
is an even more exciting and effecave means of
reaching women. The growth of podcasts was
tucled by business owners who used them to estab-
lish a dialogue and relationship with potential cus-
tomers. Many of these innovative marketers were
“mompreneurs’: technology-savey  Generation
Xers who saw podcasting as not only a way to
market their business but to socialize with other
moms. Soon such shows as “Mommycast,”
“WAHM Radio” and “"Manic Mommies” sprang
up online, giving moms the programming they
missed on terrestrial radio.

For results-oriented marketers, the evolution of
podcasting has been a dream come true. First is
the ability to track the number of listeners, down-
loads and audicnce size. Second, it delivers a mar-
keting message with the shelf lite of print. Once
a podecast is archived online, a single recorded
marketing message can be heard for days, months
and even years. I've seen downloads of “Mom
Talk™ that were taped three or four years ago.

Next, podcasts allow advertisers to gain broad

distribution of their marketing message without
the challenge of buying large neeworks or trag-
mented markets. As a delivery channel, podcasting
is the pertect mechanism. It can travel with Mom
via her iPod as she pushes her stroller or it can be
played in her car. In her home or ofhee, she can
listen online and, best of all, she can select the time.

Finally, the aspect of podceasting that T like most
is that you're delivering your marketing messages
to a consumer who has chosen to receive it and
is making the effort to engage in a dialogue.
Nothing can be as powerful as a woman saying

to a brand, “T'm listening.”

Social Media Efforts

With women, it’s not enough to just have great
programming. Female consumers like to connect
with their chosen brands on multiple levels and
that includes their radio stations and on-air per-
sonalities. Luckily, social media make it easier than
ever to form relationships with lisceners.

In addition to on the air, its important tor a
station to have a presence on the Internet. Be-
vond the standard Web site. a Tawitter account or
a Facebook fan group will go a long way to build
loyalty among women and moms. These applica-
tions are also a great way to generate a buzz about
promotions, contests or local events.

Wormen may seem impossible to figure out, but
as consumers, they're more than worth the time it
takes to draw them in. By providing the kind of
content that enhances their lives and offering them
the ability to reach back out to you. you'll be on
your way to a mom-dominated audience.  R&R
Maria Bailey is the host of “Mom “Lalk Radie,” co-lost
on “Good Day 1With Doug Stephan™
“Marketing 1o Moms™ (Randonr House).
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billboard on our Web site and do phone topics that
bring the economic crisis to a personal level: cou-
ples that live in the same house after the divorce
or postpone the divorce because it's too expensive
to break up. We congratulate our winners jof free

dinners, shows, concerts] for getting free stuff when

How morning shows across the country are entertaining through
the rough times

A Survival Guide To
The Economic Crisis

it’s a tough time to buy a fun night out.”

Cubby Bryant, WKTU/New York: “The one thing
I'm more conscious about is dropping any flashy
talk. T avoid 'T was at Nobu last night” or ‘I won
big in Atlantic City over the weekend’ com-
ments. 'm lucky [ have a job when so many oth-
ers don’t, so I don’t want to come across that my
life is fantastic. It could really rub somebody the

wrong way.”

Jack Kulp, KOIT/San Francisco: “We haven't ex-
panded our news coverage. But you can bet we're
chatting up the economic debacle. If we ignored

‘If a local
company just
laid off 1,000
Beople, don't
d

Angela Perelli

angela@randylane.net

it we'd look silly and, more importantly, complete-

ly out of touch. If our listencrs haven’t been aftect-

ed by whats going on, then they sure know some-

orning shows have been asking us how they should be  one who has. Even Gordon Gekko couldn’t write
handling the economic crisis on the air. It’s an elephant

in the room. People want to do an entertaining show,

but no one can ignore the fact that the rough econo-

my is affecting listeners. B Here are techniques that shows are using to address

the economic downturn in their own style:

e afraid to

0 a segment
on that. Let
those people
ta"(.’—Eric Rowe

this stutf. I never want the KOIT morning show
to be a downer, but it wouldn’t be a bad idea for

everyone to be angry about this.”

“Jeff & Jer,” KMYI/San Diego: According to the
morning show’s Web site, “You watch the news
Dave Ryan, KDWB/Minneapolis: *“We had listeners
call that are hiring. It was very encouraging to have

everyone needs a scaim. So, the topic becomes,'How  and it’s nothing but sad, sad stories about our

are you taking on the man?You might not remenmi- — world. So we're doing something new. No mat-

so many businesses say they have openings. Then  ber the expert, but you'll remember the guy who  ter what happens in your world during the week,

we did a mock interview with [stunt guy| Crisco  found a way to get his wife to return battery oper-  know this. Every morning at 7:30, we'll have one

and had HR directors critique his performance.  ated love tools for cash. “Apparently, if you register  caller on the show with [our vignette that we

This was a great way to set up a conversation about
the dos and don's of job interviews.

“In an cttort to support the local cconomy, we
solicited for plugs for family-owned businesses,
then, we took the facts—phone
number, Web site, how many years in
business, etc.—and improvised a live
radio spot for them, complete with
silly production mwsic, bad acting
and dumb tag lines. We posted all the
fake ads on our Web site”

Rich Berra, syndicated morning host
with “Johnjay & Rich”: “We've talked
about having money experts on, but
our show is very light-hearted and,
honestly, kind of stupid. We might put

Perelli

out there that tmes are tough and

for them as gifts m a wedding, and buy them for
yourselves, you can get cash back without a receipt.
Don't tell me you won't be talking about that later”

Eric Rowe, executive producer, “The Roula & Ryan
Show,” KHMX/Houstor: “An entertaining show
isn’t necessarily a funny show. Remember how
we all heard stories of some morning shows on
9/11 not talking about what had happened and
they either played more music or still tried doing
comedy? As a morning show n a rough time,
zero in on what the feel of your city is. If a local
company just laid off 1,000 people, don’t be afraid
to do a segment on that. Let those people talk.
Let them know that you are there for them.”

Don Bleu, KiO!/San Francisco: “We address [the

economic environment| often. We promote a jobs

call] *‘Something Good."”

Maybe

Jeft & Jer have figured out what

America wants most in these hard times. In addi-

tion to tl
Snuggies,
fomercial

1eir 7:30 feature, they are giving away
the blanket with sleeves whose in-

has bCCOIﬂC a pop Cllltllrt‘ phCIl()lllC—

non. That’s what America needs. Snuggies.

As you

can see, morning shows approach the

economic crisis with the same attitude they ap-

proach any topical story. Think about what your

morning
afraid to u

how it goes.

show’s ovenall attitude is and don't be
1se it on the economy. And let me know
R&R

Angela Perelli is a talent coacl with the Randy Lane

Co. She |

tas programmed KYSR/Los Angeles and

KIOI/San Francisco.
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Act quickly and carefully to prevent problems

The Dynamics
Team Shows

Mike Stern

MStern@RadioandRecords.com

istory 1s littered with inspirational quotes about the value of
teamiwork. From Benjamin Franklin, who said, “We must all
hang together, or assuredly, we shall all hang separately,” to
Michael Jordan’s “Talent wins games, but teamwork and intel-
ligence wins championships.” And, of course, don’t forget the

While it’s easy to praise the value of team work,
it’s more difficult to understand the dynamics of
why teams succeed or fail. The greatest challenge
facing radio station programumers and managers 1s
that of building and maintaining a team show.

Dr. Steve Batten, a licensed clinical social work-
er, encourages cveryone involved with a team
show to think of it as a marriage, which he defines
as,“Two people coming together who have some-
thing larger than themselves.” He sees ensemble
casts as families, “where everyone has the goal of
growing together and having a good life.”

Evident trom the success of their ESPN syn-

ubiquitous “Therce’s no ‘I’ in team.”

dicated morning show *Mike and Mike in the
Morning,” hosts Mike Greenberg and Mike
Golic share that kind of respect for one anoth-
or. “The smartest thing we've both done is to
resist the temptation to ever think we'd be bet-
ter off on our own,” Greenberg says. " When you
are a team you really do share everything. So you
have to block out people who are telling you,
“You're the whole show, you don't need him! ™

That docsnt necessarily mean being best
friends off the air. Golic says if they didn’t do the
show together, the two would never sec cach
other. “We live over an hour apart and we don’

have a whole lot in common outside of the show.
Greeny was the kid 1 beac up in high school”
Swirlies aside, Greenberg says separation 1§
important for the show. “That’s onc of the secrets
to a successtul partnership. People start working
together as partners and then they think, "Well,
we’ve got to hang out together. Then suddenly

‘When you

your wife 1s mad at my wite and that just brings

are a team a lot of needless stuff into the tent.”
you I'ea"Y The two have a great relationship. Golic says.
do Share “We get along verv well, because our relationship

everything.
So you have
to block out
people who
are telling
you, “You're

revolves exclusively around the show, which 1s
important to both of us. But then he’s got his life
and I've got my life. [ really think 1t is a lesson tor
partners in almost any business. It doesn’t have to
¢o beyond that unless it happens naturally.”

the whole

show, you We Just Disagree

dpn ,t, |:|eecl Disagreenient is a natural part of any team circum-
hlm- stance. Whether it's a marriage. an NBA franchise or

—Mike Greenberg  a morning show. conflicts are nearly inevitable and
they can cause problems both on and off the air.
During the show, disagreements should be gen-
uine. Many teams sclect a topic to discuss and
assign each host a side of the argument. Pete

Gianesini, ESPN Radio senior director of content

Continued on page 16

From left, Mike
Greenberg and
Mike Golic

TAX PROBLEMS?

HELP YOUR LISTENERS WITH OUR
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~ NOW IN OVER 70 MARKETS INCLUDING:
| New York, Los Angeles, Dallas, San Francisco, Atlanta, Seattle, Minreapolis and Cleveland

Huck:bee

.v.‘f

’ 4‘ r.. * a-f *_-' 43

!

News, Insight

- & Personality...
All In 3 Minutes.

Leading issues of the day with quick
wit and insider perspective that only
the Governor can provide.

Grz=at for appointment tune-in in a
PFM world.

Available online and for podcasts.

Airing twice-daily, Monday-Friday
Three minutes with one minute of
network inventory

Call Dave van Dyke &t 972.448.3105 and
RADIO NETWORKS bring = dose of Governor Huckabee’s

commdn sense v.ews to your station.
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“THURSDAY, MARCH 12

12:00-7:00PM
3:30-4:45PM

CO-MODERATORS

REGISTRATION OPEN
ANNUAL ROUNDTABLE: THE TALKING HEADS OF TALK RADIO

A distinguished panel of industry leaders offer their assessment of the opportunities and challenges facing the format.

Cyndee Maxwell Mike Stern

R&R

5:00-7:00PM

8:00AM-6:00PM
8:30-9:00AM

10:30-11:45AM

Phil Tower
Moderator
The Allen Hunt Show

FRIDAY, MARGH 13

Kevin Magee Mark Masters Alex Nogales Oscar Ramos Bruce Reese Neal Schore Michael Weiss
Fox News Talk Radio Network  Nationat Hispanic ESPN Deportes Bonneville Triton Media CBS Radio
Media Coalition Group

R&R OPENING NIGHT TALKTAIL PARTY

REGISTRATION OPEN

CONTINENTAL BREAKFAST NEWS
Sponsored by ABC News Radio gﬁnﬁg{g

THE STATE OF THE (RATINGS) NATION

It's more important than ever in our business to understand the business of ratings. Not only
are they the report card programmers measure success against, they play a major role in a
station's revenue success. This session will provide a fuil update on issues like new vendors,
new measurement systems and new recruitment challenges.

Jon Coleman Lorraine Hadfield
Coleman Insights The Nielsen Company

DRILLING FOR TALENT: NEW SOURCES AND ALTERNATIVE SOLUTIONS

Just like oil, talk radio talent is a rare commodity,
which means, just like America, radio needs to
drill in new ereas to develop alternatives to our
current dependence on small markets and
broadcast schools. Leatn about ways to build
pipelines to 1ew sources of fresh talent.

Robin Bertolucci Cory Calhoun Eric Logan Jack Silver John Salley
KFl/Los Angeles Second City Harpo Productions  KLSX/Los Angeles Radio/
Television Host

MARCH 12-14, 2009

MARINA DEL REY MARRIOTT - LOS ANGELES
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FHI
:45PM LUNCHEON

v 12:00-

2:15-3:30PM DID YOU HEAR THAT? HOW TO LISTEN TO YOUR STATION MORE EFFECTIVELY

As programmers are ask2d to take on ever- creasing workloads,
including overszeing multiple stations, -here & significantly less
time bz2ing devatetho ect.ally listening ic aad cri quing our

product. A panel of lexperts will provide usefu sugcestons you
can implement immediat=ly, enabling ycu i@ nat just list2n to your

A statior but to actudlly hea- what'’s on tae ai~.
Gabe Hobbs

Jenife' Ferro David Hadl Greg Moceri i Chris Stigall
Moderator KCRW/Los Angeles KABC/_s Argeles Moceri Media KCMO/Kansas City
3:45-5:00PM WHO SAID LIFE’S FAIR? THE FAIRNESS DOCTRINE DEBATE

With renawed interest and scme serators caling for reinstatement of the Fairness Doetrine,
it’s time to examine all sides cf the kssue, including thz ikelihood of its r=turn, the poiential
ramifications and even the possible upside for talk radic.

Roger Hedgecock Brian Jennings Paut Woodhufl

Moderator Radio Pregrammer Radio Madia
Radio america Syndication Service

SATURDAY, MARCH 14 |

$:00AM-12:00PM REGISTRATION OPEN
$:30-9:00AM CONTINENTAL BREAKFAST
9:00-3:45AM GENERAL SESSION
10:00-11:15AM YOU’RE THE BOSS, NOW ACT LIKE IT

Most b-oadcasters find it 2asy to learn the mechan cs of racio,
but not as many learn hew to effectively handte the aardest part
of the ob — managing & s ff. A panel of experts ~ill prcvide
easy-tc-implement suggest cns to help you eed yaur staff in this
time of unprecedented change.

Tim Moore Phil Bayce Mickey Luckoff Roger Reiss Bennett Zier
Moderator Talk Radio Network Citadel/ The CEO Show Air America

AL dience Development San Francisco
Group !
11:15AM-12:30PM IT'S NOT JUST RADIO ANYMORE. MAXIMIZE YOUR INTERACTIVE EFFORTS

Thqre is 19 single bigger challengz facing
broadcas:ers than maxmmizrg their ise of new
digital techologies in ways trat kead to generating
revenue. T12 problem is we'~e not zeck peodle,
we're rad ¢ people. A panel of digita oeople will
proyide prectical suggestions for imp-oving your

T~

Ruth Fresslaff Colby Atwood Chris Balle Thom Callahan Caitlir Hill Paul Krasinski ONline efort
Modzrator Borredl and Mercury Radi> Arts Associated Press Hitviews Anda Media
Fresslaff interactive Assouiates

Rewenue

12:38-2-00PM R&R ANNUAL NEWS/TALK/SPORTS INDUSTRY

ACHIEVEMENT AWARDS LUNCHEON

TRS closes out with our annual R&R News/Talk/Sports industry
Achievement Awards. This year we will recognize the be:}of th2 kest

' in 12 categories, including three new additions: Producer of the Year,
W3zb Site of the Year, and Station of the Year in markets 51+. This
year's ceremony will also include Larry King as the first-ever recia ent
of the new R&R Career Excellence Award.

Larry King

EGISTER NOW!

radioandrecords.com

4Agenda subject to change

MWW americanradiohistorv co
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Continued from page 12

and operations, says that’s where many shows go wrong.“Don't
sell the listeners short. They know when it's forced.” On"Mike
and Mike," disagreements aren't forced. ™ That way, when they
do have a passionate disagreement, it's real,” Gianesini says.

Oft=air disagreements can be even more challenging tor
teams. Batten’s advice is to attack problems directly. "The
most important thing is dealing with the issue here and
now. Deal with the thoughts, feelings and reactions in the
moment they oceur.”

Though known to rarely butt heads, Gianesini relates the
story of a disagreement between Greenberg and Golie that
exemplities Batten’s advice. When an ice storm stopped
Greenberg from getting to work, the day’s show inevitably
focused on chiding him for not braving the weather. It was
all in fun but there was probably too much of it,” Gianesini
says. The next day it was clear Greenberg was upset.“Golic

Team Blanket Bingo

Dr. Steve Batten, a licensed clini-
cal social worker, suggests that
stations launching new team or
ensemble shows consider this
team building exercise that will
not only help the group learn to
work together, but help the sta-
tion’s managers learn about the
group’s dynamics.

Use a blanket that—when the entire team stands on
it—is just a little larger than the number of people partici-
pating. Challenge the team to flip the blanket over with-
out anyone stepping off or the members picking each
other up off the ground. Since it can’t be done alone,
everyone has to participate, providing a look at the
group’s dynamics. “You'll see who emerges as a leader,
who gets bored and who the naysayers are,” Batten says.

Then take the exercise a step further by telling the
group’s emerging leaders they can't talk. “You see how
leadership shifts when circumstances change.” —MS

just laid it on the table. He said, "Lets tlk about this! and
we did. By the end of the meeting everyone was fine.”
Golic says the pair uses an age-old strategy tor handling
disagreements.” We never end the day angry .. .When the
show ends and we leave for the day, we're not mad at one
another. We disagree with the others” opinions, but we never
take it personally to the point of being mad at cach other.”

Solving Problems
As with Golic and Greenberg, Batten suggests the process
of solving problems starts within the team. *When there
is a disagreement, the initial step should be tor the co-hosts
to try and communicate on their own. When that breaks
down is the time to have an outside resource get involved.”
When managers do step in, Batten says they should follow
the biblical parable that says:“Give a man a fish and he will cat
for a day. Teach a man to fish and he will eat tor a lifetime.”

He means that managers who
Just fix the problem  have
saved that day, “but you leave
them with no clue how to
resolve any other problenws. Try

to help them understand cach
other. It will help them work together better in the future™

Another trequent mistake managers make is assuming
they know what to do.™In a corporate setting people feel
like they have to take action. What they should really be
doing is asking a lot of probing questions,” Batten says.
“Help them figure it out for themselves with support but
not a lot of direction.”

Gianesini points to another obstacle managers often
stumble over: constantly searching for compromse.
“Sometimes a compromise sounds like just that to the
audience. Sometimes there is middle ground to be found,

PR

and sometimes there isn't”

Pearls Of Wisdom

Ask nine PDs the best way to do
something, and you'll generally get
nine different answers. In this case
though, all nine provided helpful sug-
gestions for working with team shows.

“The more you involve talent in
‘where we go from here’ decisions,
the more invested they become in the
current project and the station as a
whole.”—Katherine Brown, Clear
Channel talk WTKS/Orlando PD

“Evaluate what the strongest portions
of the show are and then let those be
the selling points.”—Justin Craig,
ESPN sports WMVP/Chicago PD

“Provide regulor updates on how
they are doing in regards to reach-

ing goals and be sure to celebrate
the successes.”—Mike Dorwart, Cox
Radio talk WOKV/Jacksonville PD

“Don’t spend time telling them what
to do. Just try to create an environ-
ment where good things con hap-
pen.”—Paul Duckworth, Citadel
talk WMAL/Washington PD

“Have reqular checkups to avoid con-
flicts. Visit with hosts and producers
to find out if they are getting along
and try to stop any potential problems
before it is too late.”—Pat Frisch,
Citadel talk KKOB/Albuquerque PD

“Make sure the hosts realize the
show was designed as a team-host-
ed affair for a reason. Everyone’s
acceptance of that fact means a
better chance of success.”

—Scott Lakefield, Buckley talk
WOR/New York APD

“Listen to both sides equally. Don't
favor one host over the other.”—
Ryan McGuire, Entercom sports
KCSP/Kansas City PD

“Moke sure all involved—from talent
to producers—know what the focus
of the show and the concept of the
show are supposed to be.”"—Darryl
Parks, Clear Channel/Cincinnati
director of AM operations

“Most of your interaction with the
show can be done in a team atmos-
phere, but always remember there are
some issues best left for discussion in o
one-on-one setting.”—Tim Wenger, PD
of Entercom sports WWKB and talk-
ers WBEN-AM and WGR-AM/Buffalo

| 888.383.2366 / skip@talkshowsusa.com
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Incredible Sessions

Navigating Through a Challenging Consumer and Economic Enviranment in 2G09
What Advertisers, Marketers, and Agenciss Really Want and Need Fram Rad’o
Revenue Opportunities Abound With Aggressive '0S Spenders

At&t: What The Communications Giant Wants From Radio

A Manual To Jump-start Vour Automotive Sales Success

Multicultural Marketing: Selling Resuits
Radio, Emotion and The Brain
Advertisers Who Get Digital

Creativity Heard Here

Going Mobile

And more

INNovative Speakers

Andy Stefanovich - Laurie Kahn - Jeffrey Hedquist - Km Vasey - Dockery Clark
Kim Luegers - Steve Marx - Deborah L. Esagian - Dekorah Gray-Young

Wayne Ens - Jill Macrae - Tom Calato - Mcnique Yeager - Karer: Soots

Chris Stonick - Brian Beriedik - Susan Novicki - Erir: Wilsor: - Shzila Kirby
Sylvia Allen - Joseph E. Carvajal - Claudta Varela - Xaren Treydte

John Casey - Sean Stanton - Mark Holioman - Heidi Raphael

Erica Farber - Scott Herman - Marijane Milton - Faul Weylanc

Jim Taszarek - Gwen Kally - Mark Prince

Kelly O'Keefe - Doug Harris

And more

INntensive Days

At RAB2009, you'll network with and learr from some of the most influential marketing

strategists and advertising aecision-makers.

You can't afford not to be there.

GET IN.

March 16-18
Orlanao, Florida
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TIMELINE

Chuck Maylin becomes YP/market
1 manager for Beasley/Las Vegas. B
Kori White upped to OM of
Cox/Birmingham. M John
Thomas tapped to he
APDVmidday host at
WOMC/Detrait.

YEAR ACO

Antonio “L.AS

Reid ascends to

chairman of
|sland Def Jam Music Reid
Group. B Drew Hilles hired
as market manager for Infinity/Denver. W
WZYPHuntsville, Ala,, afterncon host Bill West
becomes PD of KLSY/Seattle.

Sam Benrubi appointed WP of sales
for Infinity Radio. B Rob Dalton
boosted to VP of promotion for
EpicMashville. B Skip Schmidt tapped as mar-
ket manager for Clear

Channelest Palm Beach

and Fort Pierce,

15

YEARS A0

YEARS ACO

Bob Pfiefer

advances to

executive VP of

Hellywood Records. B Bill /
Pugh returns to TK 3
Communications as VP of
programming. B John Sebastian selected as PD
of KSLX/Phoenix.

P‘Fi:.'h.:r

WPLI/MNew York sets Steve Canullo
u as station manager and Cary Bryan
as PO. W Ted Utz upped to regional
director of programming for Legacy. B Mike
Phillips picked to be PD of
WCLR/Chicago.

YEARS AL0

WMET/Chicago
GM Bob Gould
gets VP stripes.
W Pat Fant promoted to sta-

25

YEARS AGD

tion manager of
KLOLMouston. B Sky
Daniels gets evenings at
KFOL/San Franciseo.

Dan Mason appointed to GM at

KTSA and KTFM/San Antonic. B Lee
WELEEDE  Armstrong elevated to OM of
WHNOE-AM & FM/New Orleans. B Deano Day
hired to do mornings at WCAR/Detrait.

Paul Kirby recruited to be PD at
WRKQ/Boston. B Mel Phillips
tapped as PD at KW/ Pittsburgh.

=Lompiled by Hurricane Heeran

FERRS ALOD

(hheeran@rodioondrecords.com)

Aerosmith To Walk Run-D.M.C.

- By Kevin Carter and Keith Berman

Into Rock Hall

As you probably know, Run-D.M.C. is scheduled to
be inducted into the Rock and Roll Hall of Fame
April 4. Darryl “D.M.C.” McDaniels was a recent
guest on “The Hill-Man Morning Show™ on
Entercom active rocker WAAF/Boston, and host
Greg Hill asked him who he would like to induct
the group into the Hall. D.M.C. immediately
answered: “It’s a no-brainer it Aerosmith does it. |
hope they're listening. 1ts their hometown.” After
all, it was Run-1D.M.C groundbreaking 1986 duet
with Aerosmith on “Walk This Way” that revolu-
tionized the melding of two seemingly disparate
musical styles—hip-hop and rock. Diving into their

magic Rolodex of Love™, Hill’s crew got

Cleveland . . .um ..

Aerosmith drummer Joey Kramer on the phone
and asked him if he would do the induction.
Kramer immediately accepted. “Not that he has
anything against Cleveland, but Darryl also com-
mented that they had moved the induction cere-
monies away from his hometown of New York,”
P> Ron Valeri tells ST. “So during today’s morning
show, the omnipotent Hill-Man will attempt to
broker an agreement with the Hall of Fame folks
to move the festivities back to New York for
D.M.C.I” |Ed. note: Good luck with that, Hill-
Man!| The Rock and Roll Hall of Fame Induction
Ceremony is still scheduled for April 4 in

. at least for now. Stay tuned.

Walk Hits The Ground Running

In December, we told you that outgoing Epic
Records president Charlie Walk had several
TV projects in his future . . . and that future
is now. Walk, who left Epic at the end of 2008,
wasted no time launching his own multime-
dia company, Charlic Walk Entertainment
Media (CWE Media) and just inked an
exclusive deal with Endemol USA, a leading

producer of TV programming. Under this
deal, Walk will executive-produce and devel-
op new scripted and unscripted shows. CWE
has several shows in development for network
and cable, including *"NAILA” with Endemol
USA-owned Original Media. CWE Media
has America bookended, with oftices in New

York and Los Angeles.

j Charlie

Walk . . .
seen on TY.

Quick Hits

B Rumors about St.
John commandeering a
trolley and crossing the
streets of San Francisco
have turned out to be
true: The Bay Area vet
has reappeared in after-
noons on CBS Radio
rhythmic AC KMVQ
(MOVIN 99.7), replac-
ing J.Love, who will
stick around for other
duties in the cluster TBA. St. John is best-
known for his 14 years at Clear Channel
rhythmic KYLD (Wild 94.9) until he left a
few weeks ago. His move also marks a
reunion for St. John and CBS/S.F. VP of
programming Michael Martin, his former
boss at Wild 94.9, who returned to S.F. in
January after 16 months at Clear
Channel/Los Angeles. St. John’s long-run-
ning specialty show, “House Nation,” has
also migrated to MOVIN, where it will run
every Friday from midnight to 2 a.m.

B Amid all the management changes at
Citadel comes news of a programming
change at hot AC WPLJ/New York: “The
Billy Bush Show,” starring, well, Billy
Bush, will now run weeknights 9 p.m.-

18 24/7 NEWS ONLINE @ www.RadicandRecords.com

midnight. He'll also
wake up early and con-
tribute reports to ‘PLJ’s
“Scott and Todd in the
Morning.” Christine
Richie will scale back
her shift to 7 p.m.-9
p.m. and locally pro-

duce Bush’s show.

St. John:
President of
Haouse Nation.

B Stiller exits nights at
Northshire alternative
WEQX/Albany, N.Y. He joined the sta-
tion in June 2007 from the MD/night jock
chair at WXZZ/Lexington, Ky. OM
Willobee says a replacement has not yet

been named.

B Gabe Reynolds packs up the Ryder truck
and makes his way east to become the new
PD of Triad/Adventure Radio alternative
WFXH (Rock 106.1)/Savannah, Ga., filling
the chasm made by Boomer’s departure at
the end of January. Reynolds was last seen
as OM of Independence Media’s cluster in
beautiful Peoria, Ill., where he also pro-
grammed alternative WWCT (99.9 the
Buzz) and did afternoons on sports
WZPN. “We are all eagerly awaiting his
arrival,” OM Jon Robbins says. “We are

www americanradiohistorv com

fortunate to hire someone with his pan-for-
matic experience, leadership skills and rock
expertise,” intriguing us with his use of the

word “pan-formatic.”

B Dan Michaels exits G M Broadcasting
AC WLTB (Magic 101.7)/Binghamton,
N.Y., ending his second tour of duty
there—this time, he had been assistant
OM/afternoon guy. To help fill that aching
void, Magic midday jock Tejay Schwartz
extends his shift an hour until 2 p.m.;
Dana Potter, who had been doing 1 p.m.-
4 p.m., now takes on the marathon 2
p.m.-7 p.m. shift; and night dude Danny
Scott will now begin an hour earlier, at 7
p.m. Michaels is a 12-year market vet with
multiple format experience and can be
reached at 607-349-1616 or his twin e-
mail addresses: swingjock@hotmail.com

and swingjock@yahoo.com.

B Fresh off his No. 1book, PD AJ Dukette
shocks the nation as he secures the shaky
services of untested air personality Ryan
Seacrest™ to fill the 10 a.m.-1 p.m. shift
at Nassau CHR/top 40 WJYY/Concord,
N.H. Seacrest replaces the voice-tracked
tones of Gabrielle Vaughn, formerly of
WBLI/Nassau-Suffolk.
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Radio Slightly Smaller Than Last Week

It seems that no matter which way you look
these days, someone else you know is being
downsized from our already depleted radio

and records ranks. Here’s one now:

W After 15 years with the company, Paul Ciliano
has left Cox Radio/Atlanta, where he had been
OM/PD of AC WSB-FM (B98.5) and classic
hits sister WSRV (971 the River). Before
Atlanta, Ciliano spent six years at Cox/Tampa as
OM of the cluster and PD of AC WWRM. A

replacement has not yet been named.

B Dateline: Philadelphia (home of R&R '09),
where co-host/executive producer Justice has
left “Chio in the Morning” at Beasley rhyth-
mic WRDW (Wired 96.5). Justice is now hit-
ting the job search hard. Reach him at 305-
725-3769 or morningtool@gmail.com.

B After 25 years in the market with
Entercom and 19 years at AC KUDL/Kansas
City, morning guy Dan Hurst exits as a
result of budget cuts. “Apparently, they
needed my salary more than | did,” he tells
ST. Offer him a gig at danhurst@danhurst
.com or 816-478-8774.

B Budget cuts strike Cumulus/Oxnard-
Ventura, Calif., where Keli Reynolds and
Scott Alexander fall victim to the Budget
Scythe. Reynolds had been doing middays
on hot AC KBBY (B95.1), while Alexander
was covering afternoons on B95.1 and mid-
days on country sister KHAY. Access
Reynolds at 704-905-2119 or kel:god-
des95@yahoo.com; find Alexander at 805-
850-9452, voxalexander@gmail.com or

voxalexander.com.

B Mike Kruz was downsized out of his
afternoon gig at Apex CHR/top 40 WIHB
(B92)/Charleston, S.C. Kruz previously did
nights at WKRZ/Wilkes-Barre from 2003
to 2005 before coming to WIHB in 2005.
He can be reached at 206-888-5480 or
djmikekruz@yahoo.com.

B Budget cuts have adversely affected the
night shift at Cumulus CHR/top 40 WHHY
(Y102)/Montgomery, Ala. PD Steve Smith
confirms night jock Rex Long’s position has
been eliminated. Smith tells ST that WHHY's
night shift will be more music-intensive for
now, accompanied by some awesome liners
and sweepers. Long is relocating back home
to the Dallas area and will attempt to get a
fresh start. He can be reached at 325-232-
4588 or rl45401@gmail.com.

Mays A Force To Be Reckoned With

Chris Mays has been recruited by the New Broadcast

doing everything from full consulting to daily music logs.  AC

B Qantum/Cape Cod, Mass., has joined the
painful budget cut club, downsizing
PD/afternoon talent David Duran from
CHR/top 40 WRZE (96.3 the Rose) and
morning personality Larry Egan on classic
hits sister WCIB (Cool 102). That means
more work for OM Steve McVie Solomon,
PD of Cool 102, who adds programming
duties on WRZE and stretches his own
WRZE midday shift out to the marathon
noon-6 p.m. TFN. Stay tuned; sadly, this
may only be Chapter One.

B Tim Graves exits Cumulus/Cedar Rapids,
lowa, due to budget slices. He was pulling
double-duty as APD/afternoon driver on AC
KDAT and PD/morning guy on classic hits
KRQN. Access him at gravest@gmail.com.

KLLC (Alice@97.3)/San Francisco. Mays can be

Partners to oversee triple A and alternative programnung,
and consultng . . .but mostly, she gets the pleasure of hang-
ing out with her new playmates, Ken Moultrie and Mike
Bettelli. "I'm thrilled to be able to help broadcasters with

custon rock programming options,” Mays tells ST."T'll be

The industry is in pretry sad shape at the moment, and 1
hope to be part of the solution and help companices pros-
per.” Mays is best-known for her 15-year stint at triple A
mainstay KMTT (103.7 the Mountain)/Seattle, which she

laumched in 1991, She later programmed CBS Radio hot

reached directly at 206-547-4268 or chris@thenewbp
.com."Record labels: Please put me on your mailing lists
for trple A, alternative and rock music,” she says. The
address is Chris Mays, The New BE 4115 Phinney Ave.,
Scattle, WA 98103, “Let’s rock this joind!™

Mraz Gets Lucky At Z100

WHTZ (Z100)/New York’s studio was magically
transtormed into “The Z Lounge” Jan. 30,
where 20 lucky winners enjoyed Jason Mraz
performing four acoustic songs. Mraz got ready
to perform his single “Lucky,” which, as we
know, is a duet with the lovely Colbie Caillat,

who was unavailable that day. Z100 marketing

director Darren Pfeffer was there and picks up
the story: “Jason asked the winners if there was
anyone in the room who wanted to sing ‘Lucky’
with him. Suddenly, Stephanie Ramos, an
intern on “Elvis Duran and the Morning Show!
volunteered to sing” Turns out Ramos once
auditioned for “American Idol™ (luckily, she

wasn't one of the crazy, delusional ones), so she
had the chops to pull it otf.*Stephanie was able
to step into the spotlight and really shine”
Ptetter says. Check out the video at z100.com.
The following evening, Caillat did show up to
reprise her duet with Mraz, this time on a slight-

ly larger stage: “Saturday Night Live.”
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com
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National Treasure

Midday personality Pierre Robert braved
tke crowds and cold weather at the
Washington Monument to report on

inaugural festivities for Greater Media
active rock WMMR/Phitadelphia.

Kings Of New York

RCA quartet Kings of Leon performed for a sold-out crowd
Jan. 29 at New York’s Madison Square Carden. The
Grammy Award nominees were also presented a plaque
commemorating 2 million copies sold worldwide of their
fourth studio album, “Only by the Night.” From left are
Sony Music Entertainment international president Richard
Sanders; Vector Management’s Andy Mendelsohn; RCA/Jive
Label Group international senior VP John Fleckenstein; RCA
Music Group executive VP/GM Tom Corson; band members
Jared, Matthew, Caleb and Nathan Followill; RCA/Jive Label
Group senior sales VP Bob Anderson; RCALive Label Group
chairman/CEQ Barry Weiss; RCA Music Group executive VP
of A&R Ashley Newton; RCA Music Group VP of marketing
Nick Pirovano; and Vector Management’s Ken Levitan.
Photo courtesy of Larry Busacca/Wire Image Photography

<4 Pet Smart
CBS Radio classic
hits KRTH (K-Earth
101)/Los Angeles PD
Jhani Kaye appeared
on a recent live
broadcast on QVC
from the set of “The
Ellen DeGeneres
Show” with former
Clear Channel AC
KBIG/L.A. colleague
and current QVC
host Carolyn Gracie.
Host Ellen
DeGeneres
discussed Halo, a
company she owns
that manufactures
holistic, natural dog
and cat food. From
left are Gracie,

Steak And Shake » |

RCA Nashville artist Jake Owen (left} caught up with Dix
Communications country WOGK (K-Country 93.7})
morning show host Mr. Bob during a listener lunch at the
Outback Steakhouse in Ocala, Fla. Owen performed

songs, including current radio hit “Don’t Think | Can publicist Ken
Love You,” from his forthcoming album “Easy Does It.” Phillips, DeGeneres
and Kaye.

Family Ties > =

Fiction Family, a new ATO
Records act featuring Switchfoot
frontman Jon Foreman and
Nickel Creek guitarist Sean
Watkins, dropped by Saga triple
A WCNR (106.1 the Corner)/
Charlottesville, Va., Jan. 27 to do
a “Corner Lounge” acoustic set
before performing to a sold-out
crowd. The duo’s self-titled
album dropped Jan. 20. From
left are Watkins, WCNR MD/
afternoon host Jeff Sweatman,
Foreman and WCNR PD/midday
host Brad Savage.

< Big Man On
Campus
John Legend posed
backstage with
executives from
Nederlander
Concerts and the
University of
California at San
Diego Jan. 16 at a
sold-out concert at
the school’s RIMAC
Arena. The G.0.0.D.
Music/Columbia
Records R&B singer
is touring the
country in support
of his latest CD,
“Evolver.” From left
are Show Imaging
production manager
Steve Evans,
Nederlander VP of
talent Moss Jacobs
and senior director
of talent Paola
Palazzo, Legend,
Nederlander
director of event
finance Rob Owens
and UCSD event
manager Brian
Ross. Photo
courtesy of
Christopher Victorio

On The Town
Greater Media AC WNUW (Now 97.5) PD
Don Gosselin welcomed Warner Bros.
singer/songwriter Peter Cincotti to
Philadelphia. The New York native is
promoting his fourth studio album, “East of
Angel Town,” which streeted Jan. 27. From
left are Gosselin, Cincotti, Warner Bros.
regional promotions rep David Ravikoff and
Now 97.5 morning show host Glenn Kalina.
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SPOTLIGHT
r&i‘

Domination
With “Diva” stepping
into the No. 1 spot-
; e light at Urban,
\. - / Beyoncé enters a five-
i way tie for most
il Beyom‘:é‘ chart-toppers among
solo women. Here is a
list of the format’s leading ladies since the

Nielsen BDS-based chart launchad in 1993.

Total No. 1s, Artist(s)

5, Beyoncé, Mariah Carey, Keyshia Cole,
Alicia Keys, Monica

4, Aaliyah, Brandy

3, Mary J. Blige, Ciara, Missy Elliott, Lauryn Hill

2, Ashanti, Rihanna

‘What Was'
No. 1

Dierks Bentley

Bentley

extends his span of

(e

F
No. 1s at Country to =
-

five years and five
months, as “Feel
That Fire,” the title
cut from his new
album, rises 2-1.
Below is a look at the top 10 titles on the Sept.
19, 2003, chart, the first week in which Bentley
reigned with his debut single. All but three
artists in that week’s top 10 (Jimmy Buffett,
Buddy Jewell and Clay Walker) appear in this

issug’s Country survey.

Pos., Artist, Title
1, Dierks Bentley, “"What Was | Thinkin’ “
2, Alan Jackson & Jimmy Buffett,
“It's Five O'Clock Somewhere”
3, Tim McGraw, “Real Good Man”
4, Buddy Jewell, “Help Pour Out the Rain
(Lacey’s Song)”
5, Kenny Chesney, “"No Shoes, No Shirt,
No Problem”
6, Martina McBride, “This One’s for the Girls”
7, Gary Allan, “Tough Little Boys”
8, Keith Urban, “Who Wouldn't Wanna Be Me”
9, Clay Walker, “A Few Questions”
10, Rascal Flatts, “1 Melt”
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THE SPIN

Neck-And-Neck Tie Goes To Incubus

Winning the first dead-

lock atop the Niclsen
BDS-based Alternative
chart in three years,
Incubus’ “Love Hurts”
(Epic) replaces
Shinedown’s *“‘Second
Chance” (Atlantic) at the

pinnacle. Though the

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George ]

titles register 1,775 plays apiece, Incubus’ fourth leader earns the No.

I spot due to a larger increase (78 to nine). The last tie at the sum-

mit occurred on the Oct. 14, 2005, chart, when airplav on more sta-

tions awarded top status to Nme Inch Nails*Only” over 31 1’s

“Don’t Tread on Me,” as both titles tied in plays and gain.

“Hurts” is Incubus’ first No. | since “Anna-Molly” in December
2006-January 2007.Tke band also led with “Drive” (2001) and

“Megalomaniac” (2004).

Boys Club Bows At AC

A trio of male artists storms AC, led by
Seal’s cover of “If You Don't Know Me
by Now” (Warner Bros.) at No. 22. The
song, the artist’s first chart entry since
2004, was a pop/urban smash for
Harold Melvin & the Blue Notes in 1972
and an AC No. 1in 1989 for Simply
Red, which itself places “Go Now”
(Razor & Tie) at No. 24.

"American Idol” season-five cham-
pion Taylor Hicks opens at No. 25
with “What’s Right Is Right”
(Azoffmusic). The singer is one of
five “Idol” winners currently ranking
on an R&R chart, joining Kelly
Clarkson, David Cook, Jordin Sparks
and Carrie Underwood.

At No. 29, Lionel Richie debuts

with “Just Go” (IDJMG), his 27th
solo AC hit dating to his first
("Endless Love™) in 1981. The song,
which concurrently debuts on Urban
AC at No. 40, is the title cut from the
famed former Commodores front-

man'’s forthcoming new album.

Fortune,
Fonsi Extend
Reigns

The select group of songs to rule for
at least six months expands by two
titles. James Fortune & FIYAs“[
Trust You” (WorldWide) and Luis
Fonsi’s “No Me Doy Por Vencido”
(Unversal Music Latino) top Gospel
and Latin Pop, respectively, for a
26th week each. Both wacks have
led conanuously since their corona-
tions in the Aug. 22, 2008, issue.

Fortune’s song replaced Marvin
Sapp’s “Never Would Have Made
It after 46 weeks. Also on top for
six months or more: Palomo’s “No
Me Conoces” led Regional
Mexican for 31 weeks in 2001-02.
Uncle Kracker’s “Drift Away” com-
manded AC for 28 weeks in 2003-
(4, and 3 Doors Down’s “When
I'm Gone” ruled Rock for 26
weeks in 2002-03.

Beyoncé Retains
Columbia’s Crown

Beyoncé captures her fifth Urban No. 1 and grants
Columbia a third consecutive leader, as “Diva”
dashes 3-1. The song follows Jim Jones & Ron
Browz's “Pop Champagne” (No. 1 the past two
weeks) and Beyoncé’s own “Single Ladies (Put a
Ring on It}” (nine weeks from November to
January). The label is the third in the chart’s 15-
year history to score three consecutive No. 1s,
Arista three-peated in 1995-96 with Whitney
Houston’s “Exhale (Shoop Shoop),” Monica’s
“Before You Walk Out of My Life” and Mary J.
Blige's “Not Gon’ Cry.” In 2005, Interscope sand-
wiched 50 Cent’s “Candy Shop” between the rap-
per’s featured billings on the Game’s “How We
Do” and “Hate It or Love It.”

Beyoncé’s quintet of No. 1s ties for most leaders
among female artists (see Spin Spotlight, left).
The 1-7 tumble cf “Champagne” marks the chart’s

largest descent from the apex.

Bentley Drives To No. 1

Dierks Bentley enjoys a sixth trip to the
Country summit, as “Feel That Fire” (Capitol
Nashville) burns 2-1. He last led when “Free and
Easy (Down the Road [ Go)” topped the Nov.
16, 2007, chart. Bentley scored his first No. |
with “What Was [ Thinkin® " in September 2003
(sec Spu Spotlight. left) and rolled three consec-
utive leaders between November 2005 and
October 2006:“Come a Little Closer,” “Settle
for a Slowdown” and “Every Mile a Memory”

"Higher’ Love

Almost a year after debuting on Triple A, Matt
Nathanson’s “Come On Get Higher” (Van-
guard/Capitol) crosses to CHR/Top 40 at No. 38,
his first pop chart entry. The song entered Triple A

‘in the March 21, 2008, issue, rising to No. 3 in

August. It spent 30 weeks on Hot AC, climbing to
No. 9 in November. The follow-up from the San
Francisco-based former Bostonian, “All We Are,”

meanwhile debuts on Triple A at No. 30.
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R&R SOUND DECISIONS

Owen looks to convert radio success into record sales

‘It Ain't Easy’

Ken Tucker

KTucker@RadioandRecords.com

. ake Owen wants country fans to know his name.“I don’t want to be

a guy with a song on the radio that no one knows,” he says. With the

launch of his sophomore album,*Easy Does It,” due Feb. 24 on RCA

Nashville, he’s taking steps to help those fans make the connection.

® Florida native Owen charted three singles from his 2006 debut,

“Startin’ With Me.” The first, “Yee Haw,” reached No. 16 on R&R’s

Country chart in August 2006; the title cut spent 41 weeks on the chart and
peaked at No. 6 in July 2007; and “Somethin’ About a Woman” reached No. 15
i May 2008.The album sold 270,000 copies, according to Nielsen SoundScan.

‘People

to know

aren't going

who you are

Owen was also part of the left-tield hit “Life in
a Northern Town™ with Sugarland and Litde Big
Town in 2008. The three acts chose the "80s
Dream Academy hit to close shows on the 2007
CMT tour. CMT began playing a low-budget
video, which was only meant to be a thank-you
for its tour sponsorship, and radio subsequently
picked up the audio. The collaborators were nom-
inated for a Grammy Award in the country col-
laboration category. “None of us even imagined

it would turn into what it has,” Owen says.

Owen, who has opened for Kenny Chesney,
Brooks & Dunn and Alan Jackson, among oth-
ers, will spend most of the year flying solo on the
road. “It’s about building my own brand,” he says.
“I don’t want to be an opening act anymore.”

Sony Music Nashville VP of digital business
Heather McBee says the label is on the same page
with Owen. “Our mission on the digital side is
about connecting the dots and getting the music
heard earlier,” she says.”It’s time to tell Jake’s story.”

Equipped with a Flip camera, Owen sends videoclips

to the label from the road. “He’ constandy sending us
clips that we can edit some of the new music into and
put onYouTube and MySpace,” McBee says, adding that
the album will be steamed on Clear Channel stagon
Web sites and on AOL Musics Boot site.
“User-generated clips really seem to make a dif-
ference when you're trying to make a connection
for that artist.” McBee
says. Owen will have an
“intense presence’” on
CMT and GAC, TV,
and
mobile, Sony Nash-

radio,  online

ville VP of marketing

Tom Baldrica says.
The also

been providing fans up-

artist  has

dates about the progress
of his new record. " That
community, especially on the social networking side,
is so hungry to be fed information and we wanted
to start early getting the word out there.” McBee says.

Baldrica admires Owen’s work ethic and will-

Overnig ht. ingness to participate in the process. “He knows
It’S a it 1s all about the connection to the fans, and he
growing works at making more of them every day,” he says.
process_’ Like the debut, the new set was produced by

—Jake Owen  Jimmy Ritchey.and Owen co-wrote cight of the

album’s 10 cuts. First single “Don’t Think I Can’t
Love You,” which Owen calls “a total love song,”
is No. 12 on the Country chart. Max Media
country WGH (97.3 the Eagle)/Norfolk PD
John Shomby says the song is poised to be a hit
at his station.* The bluesy sound to it hit us right
oft the bat. Audience reaction has been super.”

Clear Channel country WGAR/Cleveland
PD Brian Jennings calls the song “the best-
performing single of his carcer for us”

Despite the good start, Owen knows his goals
won't be easy to accomphish.“People aren’t going to
know who you are overnight. Its a growing process,”
he says, remembering a bit of advice that Chesney
once shared.** “You just got to stay on the radio, ”
Chesney told him.“That’ a great way to look at it.
I want to make a sound that people recognize.”

Slow Burn

“How do you connect with kids that are rock’nroll, R&B
and hip-hop—who are more representative of black and
rebellious urban culture?” producer Ryan Leslie asks. I a
question that stumped executives at Universal Motown,
who signed Leslie in 2003 but were then unsure of how to
market the Harvard graduate to mainstream urban cul-
ture—and ultimately ended up shelving two of his albums.

“My career [has] been a lot more of a slow burn, and
everything happens in the time that
it’s supposed to happen,” Leslie says
now. °1 really believe that if my
[prior| records were to come out
back then, I definitely wouldn'
have been as prepared or as focused
or as passionate about it as 1 am
now. I was more of a scientist, cre-
ating records for the sake of creat-
ing records as opposed to making
recordings of songs. I was always

into the knobs and the sounds and the beat patterns, and |
would sing any nifty thing over whatever 1 made, but it was
really more of the science of experimenting with sound that
was the bulk of [my] tirst two albums.”

First single “How It Was Supposed to Be™ recently peaked
i New & Active on R&R’s Urban and Rhythmic charts.
His long-awaited self-tided release streeted Feb. 10 on Next
Selection/Casablanca/Universal. “This album is much
more song- and experience-driven,” Leslie says.

Clear Channel urban WBTP (95.7 the Beat)/ Tampa
mixshow coordinator D] Ekin
agrees: “Off the bat, [we were] a
fan of his work with ‘Diamond
Girl, and "‘How It Was Supposed to
Be’ is a good follow-up. The
sound is refreshing, and along
with cats like Ne-Yo and Robin
Thicke, he’s helping to move
R&DB back into a class that we
haven't seen in a while”

Leslie

During the past eight years,
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Leslie was determined to continually invest in himself: He
made his mark as a producer, working alongside Sean
“Diddy” Combs with acts ranging from Britney Spears and
Danity Kane to Beyoncé and Cassie. Leslie’s most recent

LR}

production single is “Good Lovin’ ™ by Slim, formerly of
112, teaturing Fabolous and Leslie.

“I never wanted to be one of those artists who blame
everything on the record label, and that’s the reason why [
didn’t blow up,” Leslie says. “I did whatever it took that
would enrich my life and give me an experience and a point
of view as an artist to write about the human experience.”

Proving his commitment to his passion for music,
Leslie created production company NextSelection
Lifestyle Group. The flagship artist is Cassie, who signed
to Bad Boy/Atlantic in 2006. Leslie also created the
YouTube channel RyanLeslieTV, which has garnered
more than 14 million views.

“Anything that I did as an artist, I wanted to make sure
that it was a real contribution to the landscape of being a
musician and an artist who's contributing art to the world,”

Leslie says.—Foladé Bell
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Thanks to a kid-and-parent-friendly philosophy and :e; E?urbank
studios, Radio Disney is on a roll

Radio Disney Hits Right
"Tween The Ears

Kevin Carter

KCarter@RadioandRecords.com

ave you listened to Radio Disney lately? It you don’t have young
children, chances are you probably haven'’t checked it out m a
while. It you do, however, then you know that today’s version of
Radio Disney is actually (gulp!) good. It’s obviously doing some-
thing right: the tween-targeted network’s audience grew by 10%
during the last year, according to a new custom study by Arbitron.

Radio Disney, version "09, is powered by a new,
hipper musical philosophy, courtesy of VP of pro-
gramming Ray de la Garza and staft, and a more
mimediate, exciting vibe, thanks to a recent studio
move from Dallas to Burbank, Calif., complete with
the requisite “Today™ show-mspired, ground-floor
lobbv studio that promotes instant interaction.
found that out firsthand recenely when [ was invie-
ed to an in-studio appearance by Radio Disney
princess Miley Cyrus, which drew a huge crowd
of invited guests inside the glass and a horde of
shrieking tans outside. As one observer jostled by
the assembled crowd noted, “This feels like “TRLU
m Burbank.” Indeed. hordes of kids, parents and
curious building emplovees crushed their faces
against the studio windows, a fact not lost on Radio
Disney president Rich Ross, who remarked to
Cyrus, " Your presence here today has caused the
biggest buzz in this building since the Starbucks

opened in the lobby.”

Mission Accomplished

Two words deseribe Radio Disneys move to
Burbank atter 12 vears in distant Dallas: *Mission
accomplished,” according to de la Garza. He says it
was part of a conscious decision to make Radio
Disney more visible.

“[t was very important tor us to make this move,
because we wanted to get the attendon of the music
industry, the advertising community and the media,
and this was the right place to do it. When 1 ook
over programiming, a vear ago. [ felt like the only way
this place was going to grow was to get bigger expo-
sure,and the only way that was going to happen was

to be 1 a major market like Los Angeles.” he says.
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“In Dallas we used to do everything via ISDN, but
there’s nothing like eye-to-cye contact. That's what
we wanted, plus, you never know who's around our
lobby. and that’s a great tecling.”

With an entertainment industry career that
spans 24 vears, de la Garza has worked as aVP/GM
and COO tor Radiovisa and senior VP of pro-
gramming at Premiere Radio Networks. It was
that experience, energy and attitude  that he
brought to Radio Disney in 2007. There was a new
sheritt in town, tor sure. and things were about to
change. One of his tirst moves was to hire direc-
tor of music Kelly Edwards.

“We both had exactly the same vision of where
we thought the station should go.” says de Ta Garza,
who thought the music mix needed a little nweak-
ing and a hipness injection. Luckily, he has two kids
in the demo, giving him a built-in focus group in
the family minivan:T was listening to my kids and
paying attention to the way my wite and I were lis-
tening to Radio Disney when we were in the car,
thinking, "Oh man, I can’t put up with this any-
more, and that’s what we wanted to change. And
we've made a conscious eftort to accomplish that
over the past year.”

The challenge was to design a tormat that was
kid-friendly. yer palatable for parents. Not an casy
feat . .. but its coming along nicely. At least once,
maybe twice an hour we throw in that mom or dad
song: one that doesn’t turn off our core listeners,
which is that taeen audience.” he says. “We'll play
something by Rob Thomas, "N Syne or New Kids
on the Block that has a groove that the kids don't
mind listening to and makes the parents think,"OK.
now thats a song tor me” " De la Garza considers

his ctforts a throwback to the way top 40 was
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designed—a “mom and daughter” format, free of’
rigid. industry-imposed tormat labels—just good
songs. In fact, one internal Disney  pubhication
referred to Radio Disnev’s overarching philosophy
as “format agnostic.”

“This is what top 40 radio was like 30 years
ago,” he says. " The kids don't label it. They don't
know theyTe listening to top 40, country or
rock. They just want to hear music that thev like.
A year ago. we changed the whole programming
philosophy: Whatever the kids want to hear,
that's what we're goirg to play. And that's what
makes us unique. Sure, top 40 radio might play
one Tavlor Swift song, but they don't play four
Taylor songs like we do. We purposcly didn'
pigeonhoie ourselves.”

And because the new music mix is hipper, the
parents don't seem to mind taking the ride. ey great
when we get e-mails from parents saying,'l dropped
oft the kids at 9 aum., and I've been out running
errands: 'm now at the car wash and realized I've
been listening to Radio Disney for an additional

three hours ... we really enjoy 117 7

Mom And Dad And The Kids

It certainly doesn’t hure that, i addition to those all-
important “mom and dad songs,” Radio Disney’s
current artist arsenal is powered by kid-created
superstar acts like Cyrus, the Jonas Brothers and
Demi Lovato.” We'll take that anyume” de la Garza
says. To find out exactly what kids across America
are into, the network does exhaustive research.™We
look to sce what top 40 stations are doing, some
country stations. see what’s hot on YouTube,
MySpace, iTunes,” he says. ™ We look at everything,
We want to know where our audience 1s and what
they re listening to, and thats how we come up with
our plavlise.” That lisz is generated after a weekly
music meeting with Edwards.

As we speak, Radio Disney’s music feels like it’s
right on the money. the building is buzzing like
never before and de la Garza is happy. “This is a
whole lot of fun.” he admits. “I'm going back
what radio was when [ first got into the business

.. it just happens te be a ditferent generation. It

old-fashioned radio, and [ love that”

Miley Cyrus stopped by Radio Disney in Burbank, Calif., Jan. 30 to give an acoustic
performance of 7 Things,” “Four Walls” and “The Climb.” From left: Radio Disney senior
VP/CM Michael Riley, Radio Disney VP of programming Ray De La Garza, Cyrus, R&R
CHR/top 40 editor Kevin Carter, Radio Disney VP of marketing Phil Guerini and Radio
Disney director of music Kelly Edwards. Photo: Disney Channel/Adam Larkey
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» KELLY CLARKSON'S "MY LIFE WOULD SUCK WITHOUT YOU"
ROCKETS 11-9 IN ITS FOURTH WEEK, A SPEEDY TOP 10 ASCENSION

MADE BY ONLY ONE SONG ALL OF LAST YEAR (T.I'S "LIVE YOUR
LIFE" IN NOVEMBER). CLARKSON'S EIGHTH TOP 10 MARKS HER
FIRST APPEARANCE IN THE UPPERMOST QUARTER SINCE "WALK

&R@ CHR/TOP 40
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CHART LEGEND

Charts are ranked by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of airplay with
Arbitron listener data).

Sangs showing an increase in

plays (audience for Country)

over the previous week,
regardless of chart moverment. A song
will also receive a bullet if its percent-
age loss in plays (audience for
Country) does not exceed the percent-
age of monitored station downtime for
the format. Exempting the Country
chart, a song that has been on the
chart for more than 20 weeks will
generally not receive a bullet, even if it
registers an increase in plays. Country

24

titles that decline in audience but
increase in plays will also receive a bul-
let if the total audience erosion for the
week does not exceed 3%. A song in
its first week at No. 1 will always
receive a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

BREAKER:
Awarded solely on the Country chart

to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be hughlighted if on
chart. If two or more songs have an
equal increase, the song rarked
higher on chart will be listed first.

MOST ADDED:

A listing of songs with the total number
of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
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also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the
songs are still tied at this point, the
title that is being played on the most
stations at that format will be ranked
first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock,
Gospel, Rock, Triple A and

www americanradiohistorv com

Smooth Jazz; top 10 for Soft
AC/Inspirational) become recurrents
and are removed from the chart
after 20 weeks. in addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays,
or if they rank below No. 10 and
post a third consecutive week of
audience decline, regardless of total
chart weeks. Descending AC titles
move to recurrent after 52 weeks if
they rank below No. 5, after 26
weeks if they rank below No. 10, or
after 20 weeks if they rank below
No. 15. Songs on Latin charts move
to recurrent after 20 weeks if they

rank below No. 20 in both audience
and plays.

Nielser BDS certification for
]:l airplay of 100,000 plays on all

monitored stations, including
satellite and national networks,
across the United States and Canada.
Numeral following symbol indicates
multiple level of 100,000 plays.
m status in research data provided

by Promosquad. Songs are test-
ed online by Promosquad using multiple

listens and a nationwide sample of care-
fully profilea music consumers.

Indicates title earned HitPredictor

Incicated solely on the Canadian
charts for songs meeting
Canadian content requirements.
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R&R CHR/TOP 40

» BRITNEY SPEARS ASCENDS TO HER
FIRST NO. 1 ON CANADA CHR/TOP 40 SINCE
“TOXIC” IN FEBRUARY 2004. AS “CIRCUS”
RISES 2-1. THE SONG IS HER FOURTH CAREER
LEADER AT THE FORMAT.
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So(al natives Big Boy and Yesi Ortiz connect with listeners
musically; part two of a three-part series

Personalities Let The

Music Shine

Darnella Dunham
DDunham@RadioandRecords.com

ince it shifted its musical focus to hip-hop in the early "90s, the
on-air lincup at KPWR (Power 106)/Los Angeles hasn’t changed
a whole lot. Morning show host Big Boy, who's had the longest
run, is approaching his 15-year milestone with the Emmis station
while relative newcomer Yesi Ortiz has already logged two years in middays. Despite
the difference in their tenure at the station, they share an enthusiasm for the music

Power 106 plays.

Big Boy has been there as the station putan early
stamp of approval on new artists who
went on to become  big names
nationally, in some cases at multiple
formats. Ortiz  commandeers  the
midday shift and rocks the mic as
future hits are introduced to listeners
via two mix features.

The Southern California natives

share their thoughts on Power 106%

past and present as a leader in intro- Ortiz

ducing new tunes to L.A.

Home-Grown

During a decade-and-a-haltat KPWR , Big Boy has
seen countless artists come and go. He's also seen his
hometown produce acts that have made names for

themselves nationally. Since August 2007, he has

been spending seven hours each weekday hosting
the ABC Radio Networks-syndicat-
ed “Big Boys Neighborhood,” ted
mtionally from 3 am. to [0 am. PT
from KPWR. But that rigorous
schedule hasn’t prevented him from
staying plugged in musically.

Prior to jomning the station, he
worked as a bodyguard for hip-hop
group the Pharcyde. As a consumer,
his musical discovery process typical-
ly involved browsing record store
racks and then stepping out on faich and buying
albums. Some ot the arusts he gravitated to were
lee-T, lee Cube and Snoop Dogg.

Big Boy recognizes the role that Power 106 plays
as a trend-setting hip-hop outlet that helped some
of his local favorites break nationally. “There are
other stations that kind of mirror what Power does.

Imaging Is Everything

"o

“Hip-hop,” “youthful,” “fun” and “emotional
escape” are some of the adjectives imaging
director Justin “Just-N-Credible” Davidson
uses to describe the Power 106 brand. It's
his job to bring those images to life between
the music.

However, the importance of that daily chal-
lenge has been elevated since the PPM
became ratings currency in Los Angeles in
September 2008.

“Everything has become cut in half and then
cut in half again,” he says. “The length of

everything we do has shortened. We used to do
60-second promos, and we're now doing 30-
second promos. We used to have sweepers that
would run 14- to 16-seconds long; they're now
all under eight. And when | say under eight,
probably 70% of them are under five.”

The end result is a forward momentum
intended to prevent listerers from punching
out. “It’s just a faster movement, a faster deliv-
ery to the imaging, and it just gives the percep-
tion of the music moving a lot faster,” he says.
“The music is the star.”~DD
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Big Boy

Power Plays

“The New @ 2" presents

tunes that aren't in

regular rotation, many of

which are played in

subsequent airings of the

daily feature to help the

audience become familiar

with these potential hits.

Here's the “New @ 2"

playlist from Feb. 9:

N.O.R.E., “Rotate”

J-N-1, “Hollywood
Hiatus”

Red Cafe, “So Easy”

Usher Featuring

Will.i.am, “What's Your
Name?”

Colby O’Donis, “Let You
Go”

T-Pain Featuring Diddy,
“Change the World”

Rihanna Featuring Chris

Brown, “Bad Girl”

Bow Wow Featuring

Johnta Austin, “You”

Ludacris, “Nasty Girl”

Asher Roth, “I Love
College”

The-Dream Featuring

Mariah Carey, "My
Love”

T-Pain Featuring Chris

Brown, “Freeze”

Heavy D, “Long Distance
Girlfriend”

Source: Nielsen BDS

com

Snoop and a lot of artists will finish a record and
run it right up to us,” he says,“so a lot of cats real-
ly want that home-grown [attention]. I wanted to
play those records.”

In response to local artists who teel that the sta-
tion should play more local music, Big Boy says, 1
wish we could do more—there’s some national
music that you just cannot deny”” Nevertheless, the
West Coast feed of the “Neighborhood™ spotlights
artists from the region. Once a week both of E-
Man’s uixes on the show are themed as *“West
Coast Wednesday™”

“L.A. ook such greac care of ‘Big Boy’s
Neighborhood—you don’t want to abandon
what created you. If everything else across the
country fell apart, you sall want to be able to stay
at home,” he says.

Hold Her Purse!

Middays are supposed to be that chill, laid-back,
musically familiar daypart that attracts maximum ae-
work  listening. However, 10 am.-3 p.m. on
KPWR teatures two hours of programming that
sound distinetly different from the rest of the sta-
don.The current-based “Power Party at Noon™ mix
with D] Reflex and “The New @ 27 drive appoint-
ment lbistening in this PPM-measured market.
Midday personality Yesi Ortiz says these music-
driven teatures have elevated her midday ratings and
helped her show match the entertainment level of
the station’s other dayparts.

Ortiz has stepped up to the challenge of estab-
lishing a presence on the station among larger-than-
lite veteran personalitics. She cut her radio weth
hosting middays on Kemps KVEG (Hot 97.5)/Las
Vegas, then segued to San Diego, first in nights on
More Enterprise’s XMOR (Blazin® 98.9) and then
as morning show co-host at KHTS (Channel 93.3).
Two-and-a-half years ago Ortiz landed a dream job
at the station she grew up listening to."Having a job
a Power 106 is like a one-in-a-million shot,”she says.
“They don’ let go of their personalities. It you're
here, you're blessed.”

“Power Party at Noon” is heard seven days a
week, mixed by D] Reflex and hosted by Ortiz,
who mostly let the music do the talking. When
13] Felli Fel comes on later to mix during “The
New @ 2" more breaks are necessary to con-
cisely sell the dozen or so new songs the pair
plays. Ortiz says, “['ve been able to balance and
play off of Felli’s vibe, which has helped me tran-
sicion from a chill midday chica to where that
vibe is supposed to be high-cnergy [with] love
for the music” Instead of dropping bombs or
sirens on songs that she loves, Ortiz will co-sign
a song with a “hold my purse™ drop, a signal to
listeners that it’s a song meant for dancing to in
the clubs.

Listeners have responded to both midday mix
features via text messaging, the request lines and,
most importantly, in the ratings. “The New (@ 27
has consistendy been KPWRY highest-rated mid-
day hour, whether measured by diary or PPM.

As for why these two mixes perform so well,
Ortiz simply says, “You're not hearing the same
songs every 45 minutes. In all honesty, T think itk a
breath of fresh air” RsR
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WAJZ/Aibany, NY*
OM: Kevin Callahan
PD: Russ Allen

MD: Jeff Lyons

KDLW/Albuguerque, NM*
PD/MD: Eddie (Go!) George

KKSS/Albuquerque, NM*
PD: D.J. Lopez
MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Oakes
PD/MD: McConnell
"Man@Large" Adams
APD: Brad Erickson

WBTS/Atlanta, GA*
PD: Lee Cagle
APD/MD: Maverick

WZBZ/Atlantic City, NJ*
PD: Rob Carcia

KDHT/Austin, TX*
OM/PD: Chase
APD: Boogie

MD: Deuce

KISV/Bakersfield, CA*
PD/MD: J. Reed

WJMN/Bostan, MA*
OM: Cadillac Jack

PD: Chris Tyler

APD: Dennis O'Heron
MD: 0J Pup Dawg

WCZQ/Champaign, IL
PD/MD: Roderick "SuavA"
Lake

WRVZ/Charleston, WV*
OM: Rick Johnson
PD/MD: Woody Woods

WIBT/Charlotte, NC*
OM/PD: Bruce Logan
APD/MD: JoJo

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KIBT/Colorado Springs, CO*
PD: Chris Pickett
MD: Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ocanas
MD: Arlene M. Cordell

KQKS/Denver, CO*
PD/MD: John E. Kage

KPRR/EI Paso, TX*
PD: Patti Diaz
APD/MD: DJ Slo Motion

XHTO/El Paso, TX*
OM/PD: Francisco Aguirre

WRCL/Flint, MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

KBOS/Fresno, CA*
PD: Greg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD:DJ Lace

WBTT/Ft. Myers, FL*
PD: Scrap Jackson
APD/MD: Omar "The Big 0"

WFFY/Ft. Walton Beach, FL
OM/PD: Dan Collins

FEBRUARY 13, 2009

WJFX/Ft. Wayne, IN*
PD: Phil Becker
APD/MD: Wease!

WNHT/Ft. Wayne, IN*
PD/MD: Shady Spencer

WHZT/Greenville, SC*
OM/PD: Steve Crumbley
APD: Supa Dave

MD: Marino

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisbhurg, PA*
OM/PD: John O'Dea
APD/MD: Veretia

WZMX/Hartford, CT*
OM: Steve Salhany
PD/MD: DJ Buck

APD: David Simpson

KDDB/Honolulu, HI*
PD: Ryan Sean

KIKI/Honolulu, H1*
PD/MD: K-Smooth

KPHW/Hanalulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houstan, TX*
OM: Arnulfo Ramirez
PD: Cindy Hill
APD/MD: Crisco Kidd

WXIS/Johnsaon City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe
MD: Sweet Lenny

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Darren Stephens
APD: Eric Bennett

MD: Joey Tack

KRKA/Lafayette, LA*
PD: Chris Logan
MD: DJ Digital

KNEX/Laredo, TX
PD: Arturo Serna ll

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APO/MD: J.B. King

KVEG/Las Vegas, NV*
PD: Sherita Saulsberry
MD: Jesse "J-Noise” Garcia

WLTO/Lexington, KY*
PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal

APD: £-Man

MD: Ryan "Deelon” Dillon

KBTE/Lubbock, TX
OM: Jeff Scott

PD: Dee Brown

MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Morena
APD: Vince Carrillo
MD: Gilbert Saldana

WJQM/Madison, WI*
OM: Randy Hawke

PD: JD Carfield

MD: Brandon Marshall

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Jay Z

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
OM/PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1"

KYZZ/Monterey, CA*
PD: Tommy Del Rio
MD: Amy Chalis

KKND/New Orleans, LA*
PD: LeBron "LBJ" Joseph

WQHT/New York, NY*
PD: Ebro Darden
APD/MD: Jill Strada

WNVZ/Narfolk, VA*
OM: Don London

PD: Tias Schuster

MD: Shaggy

KKWD/GOklahoma City, OK*
PD: Cisco

WPY0/Orlando, FL*
(OM: Steve Holbrook
PD: Stevie DeMann

KCAQ/Oxnard, CA*
PD: Brian "Big Bear" Davis
MD: Quay

KVYB/Oxnard, CA*
PO: Picazzo Stevens

KKUU/Palm Springs, CA
PD: Anthony "Antdog”
Quiroz

APD/MD:RonT.

WZPW/Pearia, IL
OM: Matt Bahan
PO: Jason Parkinson

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

KZON/Phoenix, AZ*
PD: Byron Kennedy
APD: Strawberry

MD: DJ Mikee Mike

KXJM/Portland, OR*
PD: Chris Patyk

WPKF/Poughkeepsie, NY
PD: C.J. McIntyre

WWKX/Providence, RI*
OM: Tony Bristol
PD/MD: Dan Hunt

KEWB/Redding, CA
OM/PD: Rick Healy

KGGI/Riverside, CA*
PD: Jesse Duran
MD: DJKC

WJJS/Roancke, VA*
OM: Steve Cross
PO/ME: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

APD: Randy Fox

MD: Tony Tecate

WOCQ/Salisbury, MD
PD: Deelite
MD: Bifl Baker

KUUU/Salt Lake City, UT*
OM: Brian Michel

PD: Kevin Cruise

MD: Booker

KBBT/San Antonio, TX*
PD: Homie Marco Arias

KPWT/San Antonio, TX*
OM: Roger Allen
PD: Eric Sean

XHTZ/San Diego, CA*
PD: Rick Thomas
APD:DJ Tre

XMOR/San Diego, CA*
OM/PD: Lee Cornell
APD: Chris Loos

MD: Vanya

KYLD/San Francisco, CA*
PD: Cat Collins
APD/MD: Travis Loughran

KWWV/San Luis Obispo, CA
OM: Drew Ross

PD: JoJo Lopez

APD/MD: Mr. C'ean

KPAT/Santa Maria, CA
PD/MD: DJ E-Wirek

KUBE/Seattle, WA*
OM: Sheliie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
APD/MD: Mike Jackson

KWIN/Stockton, CA*
PD: Louie Diaz

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MD: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards
PD: Fred Rico

KTBT/Tulsa, OK*
OM: Dan Crisz)

PD: Corbin Piarce

MD: Jonathan Shuford

KBLZ/Tyler, TX
PD/MD: Charlie O'Douglas
MD: J. Dominguez

KVPW/Visalia, CA*
PD: Chuck "Manic” Wright

WMBX/West Palm Beach, FL*
DM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams

MD: Dave "Deuce” Jacobson

KHHK/Yakima, WA
OM/PD: Dewey Boynton

* Monitored Reporters
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clear. consistent. quality.

With so many options for testing your music,

one thing is CLEAR. You must have CONSISTENT
hooks or your research can be unreliable. Hooks
Unlimited’s digital QUALITY hooks, unmatched library
of music, fast turnaround and dependable service
ensures your music research provider can deliver

results you can M\

Contact Michael Pelaia today about your next project:
hooks@hooks.com = 404.835.0205 = www.hooks.com
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How WAMO/Pittsburgh capitalized on the Steelers” Super Bowl win

Fan Frenzy!

Darnella Dunham
DDunham@RadiocandRecords.com

hey had to shut down hundreds of blocks. You should have
seen the chaos and the mob of people that were outside. It
was pretty exciting.’
personality/mixer at Sheridan’s WAMO, Pittsburgh’s only
urban station, on the revelry following the Steclers” win over
the Arizona Cardinals in the last moments of the suspense-filled fourth quarter

of Super Bowl XLIII.

According to Niclsen, an average of 98.7
million U.S. viewers tuned in to the Feb. 1
game. Almost (52 million people watched the
last six minutes, giving it the largest audience
of a TV cvent ever.

During the regular season, the Steelers
dominate the city's two local sports stations
—ESPNs WEAE-AM and Clear Channel’s
WBGG-AM. Top-rated  Clear
classic rock WDVE broadcasts Steelers play-

Channel

by-play and is the tlagship for the team’s
radio network.

But once the Steelers captured their sixth
NFL championship, and a frenzy engulfed the
city, WAMO found a way to respond without
compronusing its music focus.

Since weekends on the station are voice-
tracked and the syndicated “Steve Harvey
Morning Show™ airs weekday mornings,
WAMO went full

Feb. 2 during the midday show. Host Anji

nto celebration mode
broadcast her program from Tampa, and the
station aired congratulatory drops and calls
from Steelers fans. “Half of them couldn’t
even speak, Their voices were all gone” DJ
Boogie says.

Despite not having a live and local morn-
ing show, D] Boogie says he was pleased
with WAMO's post-game coverage. “*Steve
Harvey led the way by talking about the
Steelers. He’s everywhere, but when some-
thing big like this happens he gets to make
1t an event and have fun with it. After that,
our midday lady was just taking a bunch of
phone calls.”

30 24/7 NEWS ONLINE @ www.RadioandRecords.com

B Thats D] Boogie, PD/afternoon

Local Heroes

What really accented WAMO's post-game
coverage were on-air visits from wide receiv-
er Nate Washington and weekly contributor
fullback Carey Davis, who stopped by 1J
Boogies atternoon show the day after the
game. WAMO is a favorite for many of the
players, Boogie says. and team members are
welcome anytime. "They come up whenever
they want to, get on the air, talk to the fans
and just kick 1t.” he says. Ie's a mutually ben-
chicial arrangement. “{In Pittsburgh| people
live, die, breathe Steeler football. They love the
Steclers herel”

While listeners come to WAMOQ primarily
for hip-hop and R&R, their passion for the
Steelers 1s something the station can’t ignore.
“This is a music station but at the same time
it’s all about entertainment and it’s all abour
the moment.” D] Boogie says. "When one of’
these guys shows up, whenever you can make
it an event, people will shut it down just to
hear what that Steeler has to say.” But not
everything the player has to say—brevity 13
still essential. “We just keep the breaks nice
and short and really interesting; we get to the
meat of the conversation.”

MDD /night show host/mixer Kode Wred has
no problem secking the big scoop trom play-
crs even though sports isn’t his specialty.
“They don’t talk too much about what goes
on in the locker rooms and their meetings,
that’s very taboo,” he says. "I've tried to grill
a couple of these players and they’re like,"OK,

)

you can stop asking me this.

www americanradiohistorv!
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Super Fans
In the days following the Steelers” win, Kode
Wred desceribed the feeling around the city as
it “we're all loating on air.” While fans some-
times express their excitement by engaging in
outrageous behavior, he says that wasn't the
case in Pittsburgh. There was “calmness,” he
says. “les a pretry exciting time. [ can tell just
by walking the streets here that everybody—
it's just a whole ditterent level right now.”
Steelers fans are famous for their team
atfection, one that borders on maniacal even
during a normal season. But this year was any-
thing but. Head coach Mike Tomlin became
the youngest coach to lead a team to the
Super Bowl and to win the game. And the
victory made the Steelers the first team to

capture six Super Bowl championships.

WE ARE THE €

(o] and Mate
afternoon sh

Kode Wred says about Tomlin, “He's deti-
nitely the bright spot here. The way that he
handles these players, the way he handles the
media in general—he’s only been doing this
a couple of years but his demeanor is [like]
he's been doing it forever. I think that’s why
everybody kind of like tlocks to him.”

A native of New York, 1] Boogic has been in
Pittsburgh tor a dozen years and says it didn’c take
him long to realize how much the team means
to the commiunity. ™ As soon as you step toot into
the Penn International Airport, you really see
what it is: These fans are straight die-hard crazies.

"1 was never a real football fanatic until |
came to this city. Even if you're not into foot-
ball you will be, [because] these guys are so
nice and so caring. For example, one of my
good friends, [reserve quarterback] Charlie
Batch, is so deeply mvolved with community.
And when you start to follow these guys and
see where their hearts are really at, it’s very
hard not to love them. Football is great, but
ic’s the other things they do that make them
super men.”

The clection and mauguration of President
Barack Obama
deep emotions from WAMO listeners. The

were events that aroused
Steelers” win was also emotionally charged
and unifying."1t’s kind of hard to compare the
two but | think with the Super Bow! that’s the
one thing we all have in common.” D] Boogie
says. “1t's really the same type of energy. When
Obama won, our phones lit up, and the same
thing with the Steclers. Any age, any race—it
didn’t matter who you were. Steelers fans are
just phenomenal.” ReR
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e = ARRIVES AT NO. Z3. IN 200), “LOVE" LAUNCHED AT
X u RBAN NC. 32, ULTIMATELY SPENDING A WEEK AT NO. 1. THE

SINGER'S CUPREMT TRACK ALSO EARNS AIRFOWER
HONORS AT URBAN AC, WHERE IT RISES 21119 (UP
129 PLAYS)
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[} ;'-5, e ARTIST CERTIFICATIONS STATUS PLAYS AUDIENC:= TRTIST RS RRTST EIAVE
SREEN E TTLE  _MPRINT/PROMOTIONLABEL 1Y e IMILLIONSERANK TITLE / LABEL /GAN TITLE / LABEL /GAIN
BEYONCE NO. 11 WK) - UNLADY LIKE 560/2(4 LADY GAGA FEAT.
3 8 g MUSIC WORLD/COLUMBIA “0?8 +372 31?6‘ Bartender COLBY O'DONIS 391/53
KERI HILSON FEATURING LIL WAYNE (Def Jam/IDIVG) Just Dance
TURNIN ME DN MOSLEY ZONE 4/INTERSCoPE 5708 +585 28.63 i MOST ADDED ~OTAL STATIONS 41 (StreamIine/KanLve/(herrytreeJ\merscopc)22
TOTAL STATIONS:
RANNE WEST: 3708 60 27025 S JOHN LEGEN ) S48/93
i HEARTLESS ROC-A-FELLA/DEF JAM/IDIMG Everybody Xraw. GUCCI MANE 388/57
THE-DREAM - 1C.0.0.D./Cc lumbia) Stooapid
ROCKIN' THAT THANG RADIOKILLATDEF Jamrpve, 5088 +440 26,508 5 TOTAL STATIONS: 48 (B¢ Cat/Tommy Boy)
TO AL STATIONS: 38
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ol ARTIST NEW JOHNTA AUSTIN 527132  QDAKID 359/60
3 JAMIE FOXX FEAT. T-PAIN MOST INCREASED PLAYS 500 508 30871 2 TITLE/LABEL ~ STATIONS You Can Get it Al On A Mission
BLAMET JIRMG et - PLEASURE P 37 “Columbia) (TAG/Def Jam/DIMG)
JIM JONES & RON BROWZ FEAT. JUELZ SANTANA 5201 580 2355 3 Boyfriend #2 TOTAL STATIONE: 58 TOTAL STATIONS: 26
POP CHAMPAGNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/E] 7 E{‘é??';iing har PUE N lREE ANnE oy rieatea
BEYONCE 1 ~ . 3 i y Boyfriend #2 AYANNA IRISH 3237223
SINCLE LADIES (PUT A RING ON1T) MUSICWORLD/COLUMBIA 5070 608 263& 7 :S:'WW';TI‘E' v’f/g’;?- :/‘éi’; sl XMTHE Rt Can't Stop Me
JAMIE FOXX FEATURING T.i. ﬁ 2936 +4) 2390 8 WEMX, WEUP, WFXA WFXE, WHRK, WIZF, TOTAL STATIONS: 33 (Def Jam/IDIJMGH
JUST LIKE ME J/RMG . WUKS, WIMI, WJTT, WJUC, WJZD, WJZE, RICHCIRN AT slNE | (62555 TOTAL STATIONS: 4
I = = » WPEG, WPWX, WQHH, WQUE, WRBJ, .
T.I. FEATURING RIHANNA 2593 489 20662 10 WG, WUSL. Wi, Wer 24's JAY ROCK FEAT.
LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/IDJMC/ATLANTIC (Richeraft. iv +LS) LIL WAYNE 284/41
BOBBY VALENTINO FEATURING YUNG JOC 513 +248 17.5%= 12 BUSTA RHYMES FEAT. T-PAIN 31 TOTAL STAT ONB: 53 All My Life
BEEP BLU KOLLA DREAMS/CAPITOL — Hustlers Anthem (Top Dawg/Warrer Bros.) co
Y (Universal Motowr) TOTAL STATIONS;
u PAIN‘ F.EATUNNG CUDAERIS 2402 -463 19.821 1 KBTT, KHTE, KIPF, KJMM, KKDA, KOPW,
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= WJUC, WJZD, WRZE, WPWX, WRBJ, WTMG
SOULJA BOY TELL "EM FEAT. SAMMIE AIRPOWER > ; ’ ’
KISS ME THRU THE PHONE COLLPARK/INTERSCOPE 1847 *515 12826 20 IR, TR L2
JAZMINE SULLIVAN AIRPOWER = CHRISETTE MICHELE 23
LIONS, TIGERS & BEARS JIRMG (=l e B4Es T Epiphany
(Def Jam/IDIMG.
GS BOYZ o
STANKY LECG swacCTEAMANEBATTERY 1710 223 97AD 23 Esg' w:& it Kx:ﬁ; ng KVF;ES'X
GORILLA ZOE WFXA, WIKS, WIM. WJTT, WJUC, WJZD,
ey 6 oot BLOCK/BADBOY SOUTHATLANTIC 1904 *103 &5 24 WQHH, WRBJ, WTMNG, WWWZ, WZHT
"x" T.1. FEATURING JUSTIN TIMBERLAKE 7 = | R 35
: - 4 DEAD ANDGONE CRANDHUSTLEATLANTIC 109> 206 0.8z 21 g B
3 -»—H Da Game Been &ocd To Me
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[168 16 e MoRe DRINK DTP/DEF JAM/IDIMG A 402 poszel F22 KETT, KIPR, KJMHM KRRQ, KVSP, WEMX,
T WFXA, WFXE, VWIM§, WITT, WIWZ, WJZD,
KEYSHIA COLE FEATURING 2PAC -, t , iy ' ’ '
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g IT'S YOURS MuscUnecapo, W90 1126 8866 26 FEAT. SAMMIE 10 WIZE +48, WHTD +44, K. MM +42, KVSP +41, WPHI +33,
RON BROWZ Kiss Me Thru The 2hone WWPR +31 WEBTJ +30, WDHT +28, WETF +26, WPGC +25
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KERI HILSON FEAT. LIL WAYNE

1331 +233 8.3 28 Turnin Me On (Mosley/Zone 4, Interscope)
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ARTIST
TITLE

MUSIQ SOULCHILD FEATURING MARY J. BLIGE  NO. 1(6 WKS)

IFULEAVE ATLANTIC
USHER

HERE | STAND LAFACE/ILG
ROBIN THICKE

THE SWEETEST LOVE STAR TRAK/INTERSCOPE
AVANT

WHEN IT HURTS caPITOL
CHARLIE WILSON

THERE GOES MY BABY JIVEILG

ANTHONY HAMILTON FEATURING DAVID BANNER

cooL MISTER'S MUSIC/S0 SO DEFALG
JENNIFER HUDSON n
SPOTLIGHT ARISTA/RMG
MINT CONDITION

NOTHING LEFT TO SaY CAGED BIRD/IMACE
KEYSHIA COLE 1
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
ERIC BENET

YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS.
NE-YO 114
MISS INDEPENDENT DEF JAM/IDIMG
JAZMINE SULLIVAN n
NEED UBAD J/RMC
BRANDY

LONC DISTANCE EVEPIC

KEYSHIA COLE FEATURING 2PAC
PLAYA CARDZ RICHT

JOE
WENEED TOROLL S563/KEDAR

KENNY "BABYFACE" EDMONDS MOST INCREASED PLAYS
INEED A LOVE SONG MERCURY/IDIMG

INDIA.ARIE FEATURING MUSIQ SOULCHILD
CHOCOLATE HIGH

JENNIFER HUDSON

AMARU/IMANI/GEFFEN/INTERSCOPE

UNIVERSAL REPUBLIC

IF THIS ISN'T LOVE ARISTA/RMG
MUSIQ SOULCHILD AIRPOWER

SOBEAUTIFUL ATLANTIC
JOHN LEGEND FEATURING ANDRE 3000 n
GREEN LIGHT 4.0.0.D./C0LUMBIA
LAURA iZiIBOR

FROMMY HEART TO YOURS ATLANTIC
JAZMINE SULLIVAN

LIONS, TIGERS & BEARS J/RMG
CASE

LOVELY INDIGO BLUE
BEYONCE 1

SINGLE LADIES (PUT ARINGONIT} MUSIC WORLO/COLUMBIA

JAZMINE SULLIVAN
BUST YOUR WINDOWS

JAMES FORTUNE & FiYA

JRMG

I TRUST YOU BLACK SMOKE/WORLOWIDE
JAMIE FOXX FEATURING T.).

JUST LIKE ME J/RMG
HEATHER HEADLEY FEATURING SMOKIE NORFUL

JESUS IS LOVE EMIGOSPEL.
USHER

TRADING PLACES LAFACE/LG
SLIQUE

YOUR BODY ROSEHIP
WAYNE BRADY

FW.B. PEAK/CMG
SEAL

IF YOU DON'T KNOW ME BY NOW 143/WARNER BROS
DWELE

AFEW REASONS (TRUTHPT 2) RT/EY
MARY MARY FEATURING KIERRA 'KIKI' SHEARD

GODINME MY BLOCK/COLUMBIA
BEYONCE

AT LAST MUSIC WORLD/COLUMBIA
NE-YO FEATURING JAMIE FOXX & FABOLOUS

SHEGDT HER OWN DEF JAM/IDJMG
LALAH HATHAWAY

THAT WAS THEN STAX/CMG
LABELLE

SUPERLOVER VERVE
JAMIE FOXX FEATURING T-PAIN

BLAME IT HRMG
LIONEL RICHIE

JUSTGO DEF JAM/IDIMG

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM
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~ BRANDY

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
ERIC BENET 20

Chocolate Legs

(Friday/Reprise/Warner Bros.)

KDKS, KJLH, KMEZ, KOKY, KQXL, Sirius
XM Heart & Soul, WAGH, WAKB, WGPR,
WHUR, WKX!, WLXC, WMGL, WMPZ,
WQMG, WSRB, WTLC, WTLZ, WUHT,
WXST

CHRISETTE MICHELE 18
Epiphany

(Def Jam/IDIMG)

KBLX, KDKS, KMEZ, KNEK, KOKY, KQXL,
WAGH, WAKB, WGPR, WHUR, WKXi,
WLXC, WMGL, WMPZ, WQMG, WSRB,
WTLZ, WXST

TONEX n
Blend

{Battery/ivelJLG)

KMEZ, KOKY, KQXL, WAGH, WAKB, WGPR,
WHUR, WIMX, WLXC, WMPZ, WXST
HEATHER HEADLEY

FEAT. SMOKIE NORFUL S
Jesus s Love

(EMI Gospel)

KMJM, WKSP, WNEW, WPHR, WYLD
LIONEL RICHIE =
Just Go

(Def Jam/IDJMG)

KBLX, WAGH, WBAV, WPHR, WQMG

" BONEY JAMES

INTRODUCING QUINN -]
Don't Let Me Be Lonely Tonight
{Concord/CMG)

KMEZ, KOKY, KQXL, Sirius XM Heart &
Soul, WKXI

r
|

Long Distance
(EV/Epic)
KMJUK, WDAS, WDLT, WJMR

MUSIQ SOULCHILD S
sobeautiful

(Atlantic)

KJIMS, WNEW, WTLC

LEE CARR 3
Breathe

(3ed StreetUive/JLG)

KDKS, WAGH, WiMX

KENNY "BABYFACE” EDMONDS 2
I Need A Love Song

(Mercury/IDIMG)
WAMJ, WNEW

ADDED AT...

SIRIUS XM
HEART & SOUL

Satellite

HeartiHaul

PD: Dion Summers
MD: Cayman Kelly
Eric Benet, Chocolate Legs, 8
Boney James Intraducing Quinn,
Don't Let Me Be Lonely Tonight, 1
FOR REPORTING STATIONS PLAYLISTS GO TQ

www.RadioandRecords.com

» CHARLIE WILSON CONTINUES HIS CAMPAIGN
TOWARD A SECOND CHART-TOPPER, AS “THERE GOES
MY BABY” LIFTS 6-5 WITH THE LIST'S SECOND-BEST
INCREASE (UP 139 PLAYS). THE FORMER GAP BAND
LEAD VOCALIST SPENT SIX WEEKS AT NO. 1 WITH
“CHARLIE, LAST NAME WILSON" IN 2005.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL IGAIN
KEYSHIA COLE 10171101 21:03 WITH FRED HAMMOND,
Beautiful Music SMOKIE NORFUL & J MOSS 68/20
(Imani/Geffen/interscope] Cover Me
TOTAL STATIONS: 34 (PAJAM/Gospe Centric/JLG)

TOTAL STATIONS: 3
K'JON 95/38
On The Ocean ERIC BENET 67/47
(Up&Up/Deh Tyme/Un versal Republic) Chocolate Legs
TOTAL STATIONS: 36 (Friday/Reprise/Warner Bros.)

TOTAL STATIONS: n
JOE 8m
Why Just Be Friends MUSIQ SOULCHILD 67/33
{563/Kedar) deserveumore
TOTAL STATIONS: 35 {Atlantic)

TOTAL STATIONS: 34
LEE CARR 79/60
Breathe HEZEKIAH WALKER & LFC 64/13
(3rd Street/Jive/JL.G) Souled Out
TOTAL STATIONS: 10 (Verity/ JLG)

TOTAL STATIONS: 34
JAMIE FOXX 68/68
Why MACY GRAY &
(J/RMG) MARSHA AMBROSIUS 56/7
TOTAL STATIONS: 34 Stilt Hurts

(Stadium)

TOTAL STATIONS: 8

| Need A Love Song (Mercury/IDIMG)
WAGH +5, WXST +5, WLXC +4, KQXL +4, WMGL +4

CHARLIE WILSON

There Goes My Baby Uive/JLC)

MUSIQ SOULCHILD

sobeautiful (Atlantic)

WTLL +11, WNEW +10, WAKB +3, KQXL +8, KDKS +8,

WIMX +7, WPHR +7, WFUN +6, KJMS +6, WMCL +5

KEYSHIA COLE

Beautiful Music (mani/Geften/interscope)
KMEZ +3, KMJK +3, KNEK +3, KOKY +3, KQXL +3,
WAMJ +3, WBAV +3, WCFB +3, WDAS +3, WOLT +3

JAMIE FOXX FEAT. T-PAIN

Blame It (J/RMGO)
WIMZ 46, WDAS +6, KOKS +5, KNEK +5, WAGH +5,

WAMJ +5, WBLS +5, WMKS +5, WMXD +5, WPHR +5

FOR WEEK ENDING FEBRUARY 8, 2009

KENNY “"BABYFACE" EDMONDS

WAKB +19, WUHT +15, WNEW +10, KMEZ +7, WAM.) +7,

KUMS +27 WYLD +14, KQXL +12, WBHK +10, WRKS +10,
WFLM +8, WHQT +8, WNEW +7, WKUS +6, WLXC +6

LEGEND: See legend to charts in charts section for rules and symbol explanations.

70 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.
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Creating new NTR revenue for your station.
Your DIRECT source for booking entertainment. Let us show you how.
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» DONALD LAWRENCE & CO. SHIFT 11-8 WITH "BACK
| EDEN,” MARKING LAWRENCE’S FCURTH TOP 10 ON THE
NIELSEN BDS-DRIVEN CHART. FRONTING THE TRI-CITY
SINGERS, LAWRENCE HAS TWO CHART-TOPPERS TO HIS
CREDIT: “THE BLESS.NG OF ABRAHAM"” (18 WEEKS IN
2006) AND “ENCOURAGE YOURSELF" (13 WZEKS IN 2007).

R&R GOSPEL

pPowERED BY nhielsen . DS O comoncs
ni" AVAILABLE AT OMDS.COM

= =
il I 1 NELSeN aos NEW AND ACTIVE
a2 wyY  ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ §‘ 25 e IMPRINT / PROMOTION LABEL  TW +/- MILLIONS RANK $ﬁ-TL'€ILABEL p,t‘xﬁ CIELLED — P,LG’ZY:
] 3 52 JAMES FORTUNE & FIYA NO. 1(26 WKS) 175 £7) 4.820 1 TED WINN wB8/4 {SRAEL HOUGHTON 136/80
L LTRUSTYOU BLACKSMOKE/WORLDWIOE — God Believes In You Just Wanna Say
i MARY MARY (Teddysjomz) Integrity)
n 2 25 e MY BLOCY COLUMBIA 953  -28 3909 4 MOST ADDED TOTAL STATIONS: 17 TOTAL STATIINS: 22
3 4 20 HEZEKIAH WALKER & LFC  MOST INCREASED PLAYS 947 +100 4085 3 KEITH WONDERBOY JOHNSON & BRIAN COURTNEY WILSON 126/7
« : _©7  SOuLEDOUT VERTYIG 7T -~ - THE SPIRITUAL VOICES 167/16 All | Need
35 21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J MOSS 903 g opey 2 Time To Get Close To Jesus (Spirit RisingsMusic World)
COVER ME PAJAM/GOSPO CENTRIC/LG e 2 (Gospel Truth) TOTAL STATIONS: 8
) - TOTAL STATIONS: 5
15 KURT CARR & THE KURT CARR SINGERS 853  +82 3171 5 " STEPHEN HURD 2121
PEACE AND FAVOR REST ONUS [KOGIIG) A Wi~ WLl T ARTIST NEW SMOKIE NORFUL 154/16  Amazing
\ JONATHAN NELSON FEATURING PURPOSE 656 422 3.0n 3 T<TLE / LABEL STATIONS Justified (Integrity)
MY NAME IS VICTORY INTEGRITY 3 BISHOP PAUL S. MORTON (EMi Gespel) TOTAL STAT ONS: 10
MHAMEISNIGTOR) = ¥ TOTAL STATIONS: 9
g ARKANSAS GOSPEL MASS CHOIR evrocose. 9 7 1982 9 T i LUTHER BARNES & THE RED
= T/EMTROLOSPEL. — FELLOWSHIP % DORINDA CLARK-COLE 139/5  BUDD GOSPEL CHOIR ne614
DONALD LAWRENCE & CO. Your Last Te Make Me Real Spirit Fall Down
©  BACKIEDEN QUIETWATERWVERITYLG 297 ;1‘97 . 2'3007 1 &Zhi,;:;u;:t] s (Verity/JLG) [AIR Gospel/ Vialac2)
43 THE WEST ANGELES COGIC MASS CHOIR 539 6 1762 10 WGRB, WNOO, WPRF, WYLD TOTAL STATIONS: 9 TOTAL STATIONS: 7
JEE =€ LORDPREAREME ERlI GOSEEL DONALD LAWRENCE & CO. 3 KENNY LEV/IS DAVID FRAZIER Nn3/99
27 KIERRA KIKI SHEARD 539 37 2.016 8 Eack Il Eden & ONE VOICE 13810, Favor
Ml FRAISEHIMNOW EMIGOSEE| : (Quiet Water/Verity/JLC) 1 Am (Cod's Music) )
MAURETTE BROWN-CLARK ; € (oL, TYtE), BRI {Icee Irspiatiora /icee) TOTAL STATIONS: 23
)i W T ANT OVER (UNTIL GODSAYS 1T OVER) ARGOsPELMALACO 484 *BB eoh 5  EATOERIGCACIEY TOTAL STATIONS: 13
KATHY TAYLOR AND FAVOR FEAT. SMOKE NORFUL 3
G W _]?_ ~ OHHOWPRECIOUS KATCO/TYSCOT (& 20 ] _]_51 ¥Ej N -esus Is Love
HEATHER HEADLEY FEATURING SMOKIE NORFUL o EMIGose)
n ~ JESUSISLOVE EMICOSPEL 457’_ 4 167 7”7 WHAL, WTHB, WUFO
JASON CHAMPION - ~ MAURETTE BROWN-CLARK 3
40 wars srooks/emicoseel. 400 . ~ 13_’5 16 It Ain't Over (Untit God Says It's Over)
MARVIN SAPP Y ‘(AIR Gospel/Mala:-o)
PRAISE HIMIN ADVANCE vimmyse 098 30 1602 14 LD LB TAALY B
13 ISAIAH D. THOMAS & ELEMENTS OF PRAISE AIRPOWER 356 435 0930 18 JIMMY HICKS &
SAID HE WOULD BE WITHME HABAKKUK - THE VOICES OF INTEGRITY 3
[ - - God's Got It
THE MURRILLS 3 3 .
13 FRIEND OF MINE QUIET WATER/VERITY/LG 2o 39 | 292 N 720 ;(BA;CZ"SS'?:E:/)\:V&’E:;‘:E).NFMV
THE WILLIAMS BROTHERS
9 sTiLsTRONG BLACKBERRY =03 35 0829 23 SHARI ADDISON 3
b vy No Battle, No Blessing
JIMMY HICKS & THE VOICES OF INTEGRITY A
L& COD'SGOT IT BLACKSMOKEMwORLDWIDE 288 23 0.563 ?8 55‘5533’&3’5}\%%22
JAMES INGRAM - —
DON'FLET GO wrERNGMUscone 200 6 uosoll 17 MARY MARY FEAT.
iy = BS = IS - b KIERRA "KIK{" SHEARD 3
REGINA BELLE 276 8 092 19 God In Me INCREASED
" ICALLONJESUS PENDULLM "7 . (My Black/Columbia)
SHAR! ADDISON 267 70 0300 22 WJNI, WPRF, WXEZ MYS
J‘ ~  NOBATTLE, NOBLESSING BETVERITYULG - G AVETTE
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC MOST ADDED 259 +59 0.541 _ ST. STEPHEN TEMPLE CHOIR 3
<2 CRY YOURLAST TEAR TEHILLAH/LICHT ) Sau God Is Able
JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR (Emtro Gospe!) PR
e 27 GODIS ABLE evTROcospEL 2@ 33 0547 30 WFLT, WPRF, WPZzZ HEZEKIAH WALKER & LFC
. oz 11} _ (.
MARY MARY FEATURING KIERRA 'KIKI' SHEARD Souled Out (Verity/JLT)
e 23 GOD INME MYBLOCKCOLUMBI 255 *32 6% 12 WWIN 416, WHLH +T, WNOO 10, WINI +8, WYLD 48,
o BLESSED E 1 W DEwDIﬁ <=8 WXOK <7, WCRB +4, KROI 4, WTHE +4, WEAM +3
24 217 +19 0.456 - f £ //‘ = e
| pa f)‘:l‘::“;;ﬁ:;:”; e N S 7K DAVID FRAZIER
28 16 198 45 0380 - L : Favor (God's Music)
0 WHAT DID YOU DO? LGHT & "W | PO/MD: Mike Roberts 5 SXPR +8, WNOO +6, <ATZ +5, KRUI +5, WEAM +5,
CRYSTAL AIKIN | Donald Lawrence & Cc., Back Il Eden, 15 WM, +5, WIMO +5, WIYE +5, W_IB +5, WNNL +5
@ .i 1DESIREMORE BET/VERITY/LG 3 !,89 =5 L =i 28 Israel Houghton, Just Wanna Say, 7 T gty W m o = = =
G 39 1g VIP MASS CHOIR FEAT. PASTOR JOHN P. KEE & LOWELL PYE 185 5 osn 27 KURT CARR & THE KURT
" VESWECAN TYSCOT/VERITY/ILG 5 —=#s CARR SINGERS
@ i PERFECTION 183 +45 0238 - FOR REPORTINC STATIONS PLAYLISTS GO TO: Peace And Favor Rest On Us (KCG/ILD)
.- WHAT IS THIS TESTIMONY i T . WHLV/ 413, WNOO +l, WPRE +9, WLIB +3, WHAL +8,
= -RadioandRecords.com WINE +8, WTHB +7, WCAQ 7, WELP +6, WWIN +6
ISRAEL HOUGHTON i
RECURRENTS Just Wanna Say (integrit/)
WUNI +12, WPRF +12, WNOO +10, WWIN +7, WLIB +6,
x WA +5, WEAL +5, KHLR +5, WM +4, WHLH +4
H —
3 .
"N ARTIST 11 NIELSEN BDS PLAYS ARTIST 11 NIELSEN BDS PLAYS SHARI ADDISON
= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW No 3attle, No Blessing (BET/Verity/JLG)
- ' = WUYD +19, WLIB +T3, WCAQ +11, WIN +10, WPZZ +10,
MARVIN SAPP 596 655 KIRK FRANKLIN 361 384 WXEZ 49, WNDO +6, WW N +6, KHLR +3, WHLW +3
 NEVER WOULD HAVE MADE T (VERITY/JLC) LN JESUS (FO YD SIUL/GOSPO CENTRIC/ILG) N I W
TROY SNEED PRESENTS BONAFIDE PRAISERS 523 506 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 151 278
WORK IT OUT (EMTRO GOSPEL) ) - ENCOURAGE YC URSELF (EMI GOSPEL) L
SHEKINAH GLORY MINISTRY DAMITA
JESUS (KINGDOM) a8y 218 NO LOOKING BACK (TYSCOT) ) S18 R 31‘?
PASTOR GREGG PATRICK & THE BRIDGE PROJECT 173 386 NIYOKI 0 407
| AM A WITNESS (CROSSOVER/TYSCOT) 0¥ [(D2G-EXECUTIVE) -~ FO3I WEEK ENDING FEBRUARY 8, 2C09
777777 i q ) LEGEND: See legend to charts in charts section far rules and symbol explanations.
HEZEKIAH WALKER & LFC 364 380 JOSHUA’S TROOP 310 313 44 gaspel stations are elactronically mositored by Nieisen Eroadcast Data Systems 24 hours a

GRATEFUL (VERITY/ALG) EVERYBODY CLAP YOUR HANDS [NEW HAVEN)

day, 7 days a w2ek. © 2009 Nielsen Business Media, inc. Al rights reserved.

. GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper

WTHB/Augusta, GA*
OM/PD: Terry Monday

WCAO/Baltimore, MD*
OM: Thea Mitchem

PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD*
PD: Mike Roberts

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois
WUFO/Buffalo, NY*

PD: Lee Pettigrew

MD: James Cornelius
WJNI/Charleston, SC*
OM: Michael Baynard
PD/MD: Sctonda Kelly

WPZ5/Charlatte, NC*
PD/MD: Alvin Stowe

WNOO/Chattanooga, TN*
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MO: Effie Rolfe

WJIMO/Cleveland, OH*
PD/MD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony "Cee” Green
APD/MD: Monica Washington

WEAM/Columbus, GA*
OM: Carl Conner, Jr.
PD: Pam Dixon

WA JV/Columbus, MS
OM: GQ Riley
PD: Sebastian Riley

FEBRUARY 13, 2009

WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Mosby
KHVN/Dallas, TX*
PD: Dion Mortensan
MD: Jerome Thomas
WCHB/Detroit, MI*
OM/PD: Bo Maoney

WFLT/Flint, MI*

OM/PD: Sammie L. Jordan, Jr.

WEAL/Greenshoro, NC*
PD/MD: Joseph Level

KROI/Houston, TX*
OM/PD: Terri Thomas

WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

WTLC/ indianapolis, IN*
OM: Erisn Wallace
PD: T e First Lady Raye

WHLH. Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller

WOADVJackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Ardre Carson

PD: Myron Fears

APD: F-eddie Bell

MD: Debbie Dee Johnson
KHLR/'Little Rock, AR*
OM: >cnny Victory

PD: _CLoves

KPZK. 'Little Rock, AR
OM: Mark Dylan

PO/MD: Billy St. James

‘WBBP/Memphis, TN
MD: Doreen Craves

WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea

WLOK/Memphis, TN*
PD/MD: Kim Harper

WMBM/Miami, FL
PD/MD: Greg Cooper

WHLW/Montgomery, AL*
OM: Michael Len
PD/MD: Connye Bryant

WXVI/Montgamery, AL*
PD: Glinda Perkins

WTHE/Nassau, NY*
MD: Clara Mack

Rejoice! Musical
Soulfood/Network
PD: Willie Mae Mclver

www americanradiohistorv com

Rejoy Radio/Network
OM: Frarkie Hemphill
PD: RaSnaun Green
MD: Saruel Priester

WPRF/New Orleans, LA*
PO/MD: JoJo Walker

WYLD/New Orleans, LA*
PD: Der -ick Corbet-
APD/MD: Loretta Petit

WLIB/New York, NY*
OM/PD Skip Dillard

WFMI/Norfolk, VA*
OM: Neal Williams
PD: Mike Chandler

WXEZ/'Norfolk, VA*
OM: Jon Shomby
PD: Dak Murray

WPPZ Philadelphia, PA*

OM/PL : Elroy Smith
APD/NVD: CeCe M:Chee

'WNNL/3aleigh, NC*
OM/PD: Jerry Smith
VID: Mel ¢sa Wade

WPZZ/Richmond, V&*
IM: Jeff Anderson
PD: Regg e Baker

Sheridan Gospel
Network/Satellite
PD: Michael Gamble
APD: Mo-gan Dukes
MD: Ace Alexander

Sirius XM Praise/Sztellite*
OM:B.J. Stone
PD: Pat McKay

WS0K,Savannah, CA*
PD: E. Larry McDuffie

KOKA/Shreveport, LA*
PD: Edci» Giles
APD/MZ: Sharan Flournoy

KATZ/St. Louis, MO*
PD: Dar el Eason
M2: Dwight Stone

WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/M2J: Robyn McCollum

WTSK, Tuscaloosa, AL
OM: Greg Tomascello
PD/AMJ: Charles Anthony
WPRSWashington, DC*
PJ: Matt Anderson
WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/ME: Manuel Mena

* Monitored Reporters
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R&R CHRISTIAN

Big Promotions On A
Small Budget

Kevin Peterson

KPeterson@RadioandRecords.com

ome stations have maintained healthy promotion budgets,
only to have them shiced to bits. Others have never had much
of a promotion budget to speak of. We queried promotion
experts, who offer some low-cost or no-cost ideas no matter |

which category your station fits in.

CPR Promotions tounder Paige Nienaber has
long maintained that money is just a great excuse
tor doing bad promotions. When you don't have the
money, its tme to get creative. ™ What a lot of sta-
tions are doing is what I call bit marketing, where
its one bit after the next bic atter the next bic after
the next,” he says. ey all short and sweet. No six
week-long bill paying or birthday gmnes or anything
like that. In this kind of enviromment, its making the
most of every promotional opportunity that
comes along and not letting anvthing
sneak by

For example, he says that some
stations didn't even acknowledge the
Super Bowland he doesnt understand
why "It not a tootball game, its a cul-
wiral event.and you can geta week oue
of that alone.You come out of that and
maybe do a week of conceert tickets or
movie tickets, and then vou go mto a
week ofValentine's stutf. Ies not letting
anything sneak by vou. It's taking
something and getting every dime ot
value out of it”

McVay Media president Mike
McVay says that marriage marketing, or
creating partnerships, is a great way to
cut costs. “Become partners with an
advertiser who uses direct mail and
place vour message inside of their
marketing,” he says. “Advertisers and
advertising outlets are becoming strange bedtellows
during these ditheult economic dmes. In my home
market of Cleveland, two competitive car dealers are
sharing a TV commercial”

Crista Ministries KCMS (Spirit 105.3)/Seade
promotion director Amy Randolph says partnering
with travel agencies tor big-ticket rip giveaways has

Davis

brought a great opportunity to the staton, provid-
ing promotional on-air mentions in exchange for
trips. She adds.”In 2008, Spirit began a new relation-
ship with Disnevland. Twice last year we broadcast
live trom Disneyland and were able to avward trips
for our listeners. To date, our Disneyland promotions
have seen the highest number of participants for a
two-week contest.”

With a high percentage of Internet-savvy lis-
teners, stations are also increasingly using their
Web sites for promotions. [Hinois
Bible Insticute WCIC/Peoria. Hl.,
promotion director Lindsay Davis
says, "Our Share Your Heart pro-
motion draws people to our Web
site and social networking sites and
gives listeners the oppormmity to
submit and vote for their favorite
picture of someone sharing their
heart. The winner of the most-
ceived  for  registration  at - an
upcoming marriage conference.”

KCMS also uses the picture upload
systen. “Listeners can upload  their
personal photos to be entered into a
contest,” Randolph says.” We are then
able to sell the contest or promotion
to a client, who provides the prizes. It

becomes a win-win for our listeners

McVay

and our advertisers.”

Holiday Promos

There is always a promoton that can be built around
a holiday, with Christmas being the biggest. KCMS
put together a Holiday Stories promotion for tourth-

quarter 2008, We recruited listeners to submit their

34 24/7 NEWS ONLINE @ www.RadioandRecords.com
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From bit marketing to creating partnerships

|

voted pictul‘c gUTS passes we re- |

‘Money is
just a great
excuse for
doing bad
romotion.
hen you
don’t have
the money,
it's time to

get creative.’

—Paige Nienaber

Tips For
Low-Cost
Promotions
B Get creative.

B Make the most of

every promotional

opportunity. Don’t let

anything sneak by.

M Partner with
advertisers, charities
and other media
outlets.

B Take advantage of
the Internet and
other digital
technologies.

B Build promotions
around holidays,
other special days,
cultural events and
charities.

B Include a service
element to your
promotions when
possible.

W Keep it simple.

Randaolph

www americanradiohistorvicom

family holiday story.” Randolph says.”Stories were
selected based on content and on-air delivery. Each
week our listeners went to our Web site to vote tor
their favorite story of the week!” She adds that close
to 1.200 people entered the contest. Daily and
weekly prizes were provided by Spirit advertisers and
promotional partners.

Getting TV coverage for a holiday promotion
makes it even better, and Nienaber says one of the
universals in radio promotion is that anytime you
have babies crawling. TV outlets will cover it. So for
Easter he suggests doing bunny races. " Get 100 lie-
tle babies and put litde cars on them and a cotton
ball on the back of their diaper and have them crawl

for prizes.” he says.

Service Element

Holiday promotions can also have a service element
to them. Nienaber recalls his first Thanksgiving in
San Francisco. Most of the statf had only been at the
station for about two months and didn't really know
many people,so tor Thanksgiving they were all going
to their own separate apartmients to eat TV
dinners, but the news director signed them all up
to volunteer at Glide Memorial Church in San
Francisco where they serve meals to the less tortu-
nate on Thanksgiving,

“We were all really mad about it at the tie!” he
recalls.” We used the station vehicles to deliver meals
to people who were shut in. Afterward we all went
to the program directors house for dinner. 1 think
all of us had a whole new outlook on Thanksgiving
because we stopped sitting by and passively using
Thanksgiving and actually participated and did
something, and it was great.”

McVay savs there is positive publicity from sup-
porting a conmnmmunity event or charity anytme of’
vear, and the marketing that comes from such an
event is worth the on-air exposure.” There are three
ingredients that ensure success,” he says. “First, the
charity must be one that the majority of the com-
munity supports or is universally accepted. Second,
involving a TV stadon and/or newspaper increases
the exposure double or triple. And third, the station
needs to have dominant exposure at the actual event.
Let there be no question as to who the radio part-
ner was for the event.”

On the air, many stagons, meluding WCIC, have
picked up the Family Name Game, in which they
read a different name several times cach day and give
a listener the opportunity o call in and talk about
a tamily member with that name. Davis says, "Ity a
great way for our listeners to teel a part of our lis-
tening family because they get to talk about thair
family. And the prize is as low budget as they come:
an e-mail with an audio file of their on-air moment
talking about somceone in their fumih?™ But it vou
have the budget or prizes available from advertisers
or promotonal partners. offer those as well. Other
stations have given away everything from tickets (to
movies, concerts and Disney) to cash. RR
For more promotional ideas, see the Feb. 13 RER
Christian Friday News. If you're not a subscriber,
the Abour U
Records.con to sign up for your free riday News

Lo to page ar - Radionand-

subscription.
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» SINGER/SCHINRITER LINCOLN BREWSTER
DEBUTS AT NO 27 WITH “GOD YOU REIGN,” THE
SECOND SINGL= FROM HIS ALBUM “TODAY IS THE DAY.”
THE TITLE TRX®Ck PEAKED AT NO. 11 IN OCTOBER.

BREZWSTER'S HART HISTORY INCLUDES THE FOUR-

WEEK NO. T “EVERLASTING GOD” IN MARCH-APRIL 2007.

= W £
= = 11 NIELSEN
I IELSEN BOS NEW AND ACTIVE
!é . E; ARTIST CERTIFICATIONS PLAYS AUDIENCE hero PLAYS ARTIST PLAYS
£ 23 Tme 'MPRINT/PROMOTIONLABEL  TW  +/-  MILLIONS RANK LT p— LA LD - LAYS
THIRD DAY NO. 1(2WKS) 822 47 4820 1 MANDISA 206/77  JEREMY RIDDLE n3/33
REVELATION ESSENTIAL/PLG My Deliverer Bless His Name
JEREMY CAMP (Sparrow/EM CMG? (Vineyard)
THERE WILL BE A DAY BeCmooTHaNAL 1818 33 EiCerh e MOST ADDED TOTAL STATIONS: 15 TOTAL STATIONS: 10
TENTH AVENUE NORTH
1624 +39 3.617 3 BEBO NORMAY 153/66 JARS OF CLAY 109/55
BY YOUR SIDE REUNION/PLG K RO o o
BRANDON HEATH 1451 a5 3.591 A (EEC/Tooth & Nail) (Gray Matters/Nett verk)
GIVE ME YOUR EYES MONOMODE/REUNION/PLG b TOTAL STATIONS: TOTAL STATIONS:
1 e 12 17
TOBYMAC FEATURING KIRK FRANKLIN & MANDISA
1453 -17 3.506 5 THE AFTERS 147115 MATT MAHER 102/38
COEBUS FOREERONT/EMICMG ARTIS™ NEW Nzver Going Back ¢ BK Empty & Beautiful
FRANCESCA BATTISTELLI Bl «s5 Tatse s _ TITLE. LABEL _ STATIONS (iNO) (Fssential/PLG)
FREE TOBEME FERVENT/WORD-(URB i CHRIS TOMLIN 12 TOTAL STATIONS: 10 TOTAL STATIONS: 6
MERCYME g | Will Rise
1244 19 . P
FINALLY HOME INO §o3 §2E0S (Sixsteps/Sparrow/EMI CMG) :’J’:rLNEEDMH 1258 a:ﬁ:\m MEDONALE) 2212
CASTING CROWNS KFIS, KNWI, KSBJ, KTS7, WAFJ, WAKW, ; b ENENCT
SLOW FADE BEACHSTREFTAFUNONPLG 01 1B Ly WBH: WEQRAN R ICTS AW M 2’8"’&? STATIONS: 10 TOTAL STATIONS: 3
*" —— WPA ’ ) :
CHRIS TOMLIN
JESUS MESSIAH SXsTEPS/sPaRROW/EMICMG 1020 123 2532 8 " NEWSBOYS . 10 SANCTUS REML 130,13 KARI JOBE 90/21
—5 Sng I'm Singing
JOSH WILSON In The Hands Of Cod
snisoupacu, 1008 2 1800 2 o S L - .
MATTHEW WEST KFIS, KGBI, KLTY, KRW , WAFJ, WBHY, '
THE MOTIONS soarRowsEMicMg o) Y104 _]‘824 } 1w WCSG, WMIT, WNWC, WRBS
s BUILDING 429 . MATTHEW WEST 5
...l.. 20 £ND OF ME INO 286 13 N [T n The Mstions
K] NATALIE GRANT (Sparrew/EMI CMG)
.__Jf‘_ 15 5RHORE ENDURES crs B35 49 i 0_9_3 2 KFIS, KGBI, KTSY, MSHY, WFFH
X ADDISON ROAD =
i 12. 21 HOPE NOW NO 834 -3 1.706 13 JARS OF CLAY 5
L STEVEN CURTIS CHAPMAN Syl
15 26 760 -8 ms 15 (Essential/PLG)
___ YOuRs SPARROW/EMICMG - WBHY, WBSN, WJTL, WMSJ, WMUZ
l I NEWSBOYS == _
B3 THE HANDS OF GDD INPOP 6251 b4 TOBESE 20 ABOVE THE COLDEN STATE 4
i MEREDITH ANDREWS TCews W Es
B 7 Jonvimeme N WoRD.CURs D094 14 1087 16 {Sparrcw/EMI CMG)
B~ ot OF cRACE KBIQ, KBNJ, KSOS, #LIC
14 IWiSH WORD-CURB 580 a7 1.337 14 7;JEREIARY RIDDLE = @

g THE MICHAEL GUNGOR BAND
ANCIENT SKIES BRASH
CHRIS TOMLIN MOST INCREASED PLAYS/MOST ADDED -
mLR'«(SEHARms SIXSTEPS/SPARROW/EM! CMG MERCYME 3
R N Finally H
F’- ONE TRUE GOD wo %4 60 05k 24 (,',:;)Y —
6 VAN ESKELIN, MARK STUART & VICKY BEECHING KVMV, WBHY. WRC 4
LORD
SANCTUS REAL
WHATEVER YOU'RE DOING (SOMETHING HEAVENLY)
g DAVID CROWDER BAND
0, FOR A THOUSAND TONGUES TO SING
AARON SHUST
CREATE ACAIN
ABOVE THE GOLDEN STATE
I'LL LOVE YOU SO
LINCOLN BREWSTER
§ 0D YOU REICN

JOHN WALLER
WHILE 'MWAITING

THE FRAY
YOU FOUND ME

MATT MAHER
ASITIS INHEAVEN

Bless His Name
(Vineyzrd/Varietal}

WBHY, WBSN, WS 3, WITL
0.695 21 —

497 +29 0.279 =

474 4222

33 +16

INTEGRITY s 38

MICHAEL GUNGOR BAND 3
Anciert Skies

{Brash

KGBI, WFHM, WIGK

1.021 7

0.256 »

seamroweMicns 0! T3

CRER

SXSTEPS/SPARROWEMICMG  S08  *13

CHRIS TOMLIN

| Will Rise (Sixsteps/Spa-row/EMI CMG)
WLAB +24, WCSG +26, WMIT <22, WBSN +22, SXMS +20,
KNWI +16, WMSJ +14, WIIE +13 KLIC +11. WAF] +10

MERCYME

Finally Home (iNO)
WOV +24, KTIS +18, KFIS +16, KTSY +16, K/MV 415,
WPAR +11, WFHM +9, WVFJ +3 WJIE +7, KLIC +7

NEWSBOYS

In The Hands Of God (inpap)
WCQR +23, WPAR +20, WNWC +18, KNWI 418, WAWZ +15,
WBHY +15, WBDX +12, WIQK +10, KFIS +7, KSR +4

| % MATTHEW WEST

The Motions (Sparrow/ZMI CMG)
WOVO +21, WFSH +T7, KWND 6, KCMS 415, SXMS +7,
KGBI +7, KFIS +5, WFFH +5, WAWZ +4, WLFJ +4

MANDISA

244 +5 0.65

BRASH ADDED AT...

WMUZ X5

Detrai:, Mi 103
PD/ML: Julia Beiche

THE LIGHT
’

224 +35

SPARROW/EMI CMG ] 0599 23

214 +41 0.180 5

INTEGRITY

Remedy Drive, Al mio1g, 4
Jars Of Clay, Two Fanids, 3

2R +22 o617 22

BEACH STREET/REUNION/PLG

210 +22 0486 25

EPIC/INO

FOR REPORTING STAFICNS PLAYLISTS GO TO L=

www.RadiozndRecords.com

207 0.380

ESSENTIAL/PLG

RECURRENTS

THIS WEEK

| i SparcowEMI (MG
%‘IRI:FEI /SI/IPRINT / PROMOTION LABEL CIESE%%%%%SS TprAYSLw ﬁ‘TTE' /S\-[A PRINT / PROMOTION LABEL C'EHITFI b%ﬁr IBC?\ISS TprAYSLw &%EL?:EE;DE&“ZQEﬁvi:srsv:q?);\;ésswe 13,
HDEgEvIv A':A.?cib?rfucnw 1007 o 6 cf;‘:ﬁo': MSV":JSDS[ER e €17 59
AT FE WO E LI FECVENTINORD. L) 992 1008 ONELEE TOLOVE ) 605 52
e oy R Lo enewTen
R ne] = = ALY N ESSENTIAIP ) 577510 LEGEND: S 1nqenc to chart i chrts sectio fo ules and syl expanstions.
TREEES 627 603 EHERTOMLIE 570 se2 T comtact Coreian A bt ot oot 34 opators oo L 36, Gtofan

BLESSED BE YOUR NAME (INFOP) HOW CREAT IS QUR GOD [SIXSTEPS/SPARROW/EMI CMC)

EEEEEETTE EEIIXIXXIY] O
z:&lEl % Ifam Y

rock 23 ane ¢t AC/inspirational 20 © 2009 Nielsen Business Meia. In-. Alt rights reserved.

[ was born in _Q_gﬁr%ei__;
sty hugietier—
I never really was that ggod in

schoot N always,had'a‘

NOUN" - '~
rellin I{C 7'4’(‘47{ )
knack for '/T e

"WAIT & SEE"
NEw BRANDON HEATH sINGLE

THE STOI‘\Y CONTINUES MARCH 6 .
T ) RS There is [”ﬁ for me

yet.Becaus',é God won’t

= -

FEBRUARY 13, 2008

24/7 NEWS ONLINS & www.RadioandRecords.com 35

www americanradiohistorv com


www.americanradiohistory.com

» MARVIN WINANS JR. DRAWS HIS FIRST CHART INK ON
CHRISTIAN CHR, AS "YOU NEVER LET ME DOWN" DEBUTS AT
NO. 28 (228 PLAYS AT SEVEN REPORTERS). THE SONG IS THE
LEAD SINGLE FROM WINANS’ FIRST SOLO SET, “IMAGE OF A
MAN.” HE PREVIOUSLY PERFORMED A5 PART OF WINANS
PHASE 2, A QUARTET OF SECOND-CGENERATION WINANS
FAMILY MEMBERS.
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WHCF/Bangor, ME WNFR/Flint, Ml WHCB/Johnson City, TN WXFR/Network KLMP/Rapid City, SD KYCC/Stockton, CA*
OM: Tim Collins OM: Lori McNaughton OM: Matthew Hill Cb: Mar~in Sanders PD: Suzanne Happs PD: Scott Mearns
PD/MD: Joe Polek PD: Brian Smith MD: Dave Purin H Rick Robertson MD: Jamie Knapp MD: Marina Tahod
MD: Ellyn Davey NZ: Jim Stanley
KCBI/Dallas, TX* KAMB/Merced, CA WGSL/Rockford, IL WLIN/Traverse City, Ml
PD: Mike Tirone WJYO/Ft. Myers, FL PO/MD: David Benton KMLB/Ptoenix, AZ OM: Ron Tietsort OM/MD: DC Cavender

APD: Bill Bumpas
MD: John Eddy (Alaniz)

WCDR/Dayton, OH*
IM: Keith Hamer
2D/MD: Eric Johnson

OM/APD: Art Ramos
PD: Joe Scoggins

WAGO/Greenville, NC
MD: Mike Farley

WCRH/Hagerstown, MD
PD: Jeffrey Bean
MD: Susanna Scott

Family Life
Communications/Network
PD: Adam Biddell

MD: Bill Ronning
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A Faror Eckelbarger

KL'/V/Penca City, OK
AL MD: Tony Wair
A Ancy Youso
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PD/MD: Charmel Jacobs

KCRN/San Angelo, TX
PD/MD: Mark Mohr
APD: Steve Hayes

KCFB/St. Cloud, MN
PD: Phil Kuamme
MD: Chuck Heuberger

F'D: Pete Lathrop

WOLW/Traverse City, Ml
F'D/MD: Patrick Green

* Monitored Reporters
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KGNZ/Abilene, TX
PD/MD: Gary Hill

WMIT/Asheville, NC*
OM/PD: Tom Greene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVEJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattancoga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Kurt Wallace

APD: Rob Lewis

MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Gina Hart

KGTS/College Place, WA
PO/MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWIi/Des Moines, |A*
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Julia Belcher

WWIB/Eau Claire, WI
OM: Paul Anthony
PO/MD: Greg Steward

WCTL/Erie, PA
DM: Ronald Raymond
PO/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
DM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PO: Dan DeBruler
APD: Syndi Long

MD: Steve Turley
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KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greensbora, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Mike Gravatt

KSBJ/Houston, TX*
PD: Jon Hull
MD: Jim Beeler

WQME/Indianapolis, IN
PD/MD: Matt Rust

WCRJ/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Rass

WCQR/Johnson City, TN*
APD/MD: Brian Sumner

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, MI
PD: Jenn Czelada

KSOS/Las Vegas, NV*
PD: Scott Herrold

KKSP/Little Rock, AR*
OM: Jahn Scuderi

PD: JR Runyon

MD: Dave Srite

KFSH/Los Angeles, CA*
PD: Chuck Tyler
APD: Bob Shaw
MD: Lara Scott

WIJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MO: Michelle Ross

WNWC/Madison, Wi*

KVMV/McAllen, TX*
OM/PD: Jeremy Morris

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
DM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

WBHY/Mobhile, AL*
OM: Robert Barber
MD: Kenny Fowler

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PO/MD: Vance Dillard

Family Life Ministries/Network

PO: Cecil Van Houten
APD: Kevin VanBuren
MD: Bruce Barrows

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WP0Z/0Orlande, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KF1S/Portland, OR*
OM/PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PO/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi L anai

WPAR/Roanoke, VA*
OM/MD: Jackie Howard

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

WSMR/Sarasota, FL

Sirius XM The Message/Satellite*

PD: Al Skop

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WBYO/Sellersville, PA

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
OM: Gary Hegland
PD: Corey Mann

KWND/Springfield, MO*
PD/MD: Chalmer Harper

KKJM/St. Cloud, MN
OM/PD: Diana Madsen
MD: Dawn Madsen

KHZR/St. Louis, MO*
OM: Sandi Brawn
PD/MD: Greg Cassidy

WCIE/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PO: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton

KVNE/Tyler, TX
PD: Mike Harper
MD: Jennifer Winborn

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

KNWS/Waterloo, 1A
PD: Dan Raymond

WGNV/Wausau, Wi
DM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Don Casteline
PO/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kiroy

APD: Saf April

* Monitored Reporters

» WITH 234 PLAYS AT 20 REPORTING STATIONS,
CHRIS TOMLIN'S “! WILL RISE” BURSTS IN AT
NO. 20. THE TRACK ALSO NABS MOST ADDED

(12 NEW COMMITMENTS) AND PCSTS THE
FORMAT'S BEST GAIN (UP 190 PLAYS).

<DMDS

‘ CHRISTIAN AC INDICATOR

ARTIST PLAYS
TITLE IMPRIN™ / PROMOTION LABEL ~ TW +-

JEREMY CAMP THERE WILL BE A DLY

THIRD DAY REVELATION

=

BECTOOTH GNAL 1046 -4

ESSENT AL/PLG ~ 948 +21

REUNION/PLG 820 -39

24 TENTH AVENUE NORTH BY YOUR SIDE

14 MATTHEW WEST THE MOTIONS

SPARROW/EMIEMG ¢ 753 +68

FERVENT/WORD-CURB 730 +87

5  FRANCESCA BATTISTELLI FREE TOBE 14€

18  JOSH WILSON SAVIOR, PLEASE SPARROW/EMICMG 700  +107

6  MERCYME FINALLY HOME NG 682 -

¢ - _— — —

35 BRANDON HEATH CIVE ME YOUREYES REUNONPLG 672 -20

13  NATALIE GRANT OUR HOPE ENDURES cure 606 +

21 . BUILDING 429 ENDOF ME N0 590 14

12 . MICHAEL GUNGOR BAND ANCIENT SKIES

©-0000 - © -

<}

BRASH 561 -49

[N

35 - TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSE MY SOUL FOREFRONT/EMI CMG - 547 -

4 NEWSBOYS IN THE HANOS OF GOD INPOP 508 +51

29 CASTING CROWNS SLOW FADE

19 MEREDITH ANDREWS YOU NVI"E MEIN WORD-CURB 425 -19

BEACH STREET/REURION/PLG  ~ 442 -82

. Al —

16 - POINT OF GRACE I WISH

WORD-CURB 397 -22

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

®sz <z =@

19 AARON SHUST (REATE AGAIN BRASH . 320 -4

N IANESKELIN, MARK STUART & VIKKY BEECHING LORD INTEGRITY 3E -6
o MARK HA;!;!IS ONETRUED - o : 7 ING _3_06 +26
CHRIS?&MLI;\ WILL RISE SI<STEPS/SPARROWEMICMG -~ 294  +190
DAVID EROWDER BAND 0, FOR A;OUSME ';ONCUES msjc ST<STE;spARROW/EM|TMc 279 | 0_
MANDISATYDELIVERER B B o SPA?ROW/EMI (M; 222 +16
BE;J NORMATPULL ME 0UT7 o BEC/TOO™H & NAIL 2 +126
JAMIE?OC{JM DéPENDENCE CURB 175 +9
AI;OVE ‘ITEGOLDEN;TE |'7_Io\/£ YOU'SO SPARROW/EMI CMG i&? +52
KUTLESS | DO NOT BELONG BEC/TOOTH & NAIL 159 «23
DEC&ERADIO FOR voun&w SLANTED/SPRING HILL ;|/09 -36
REVIVE CHORUS OF THE SAINTS ESSENTIAL/PLG 45 +8
jOHN WALE! WHILE I'M w».]mc o - EEACH STREET/REUNION/PL; 145 -26
MA—TRAH;S ITISIN HE@ - ) o ESSENTIAL/PLG 1 134 _T
CHRISTIAN AC
ﬁ MUSIC RESEARCH
TroyResearch
ARTIST w w w w
TITLE IMPRINT / PROMOTION LABEL ~ FAMO%  25-54 25-34  35-44 4554
BRANDON HEATH GIVE ME YOUREYES REUNION/PLG  99%  4.26  4.27 424 426
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSEMY SOUL  FOREFRONT/EMICMG  98%  4.20 436 412 4.32
MATTHEW WEST THE MOTIONS SPARROW/EMICMG ~ 81% 418 4.26 n 4.6
LAURA STORY MIGHTY TO SAVE N0 99%  4)4 423 409 4.09
TENTH AVENUE NORTH BY YOUR SIDE REUNICNPLG  87% 434 429 403 4.09
SANCTUS REAL WHATEVER YOU'RE DOING SPARROW/EMICMG ~ 9S% 402 436 an 4.09
CASTING CROWNS 5LOw FADE BEACHSTREET/REUNION/PLG  93% 402 49 395 4.21
JEREMY CAMP THERE WILL BE A DAY ECTOOTH&NAIL ~ 95% 4.0 412 406 A 413
THIRD DAY REVELATION ESSENTIALIPLG ~ 91% 4]C 4.04 417 409
BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB 97%  4.09 4.04 4.06 46
CHRIS TDMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMICMG ~ 9%%  4.07 3.97 408 416
MERCYME fINALLY HOME N0 77% 400 395 99 405
MEREDITH ANDREWS YOU INVITE ME IN WORD-CURB  8%% 390 396 3.83 3.9t
ADDISON ROAD HOPE NOW N0 96% 3.89 412 377 379
3.87

33 MILES ONE LiFE TO LOVE

N0 95% 388 391

STEVEN CURTIS CHAPMAN YOURS

NATALIE GRANT OUR HOPE ENDURES

JOSH WILSON 5AVIOR PLEASE
MICHAEL GUNGOR BAND ANCIENT SKIES

FRANCESCA BATTISTELL) FREE TO 8F ME

3.86

CURB 90% 3.83 392 379

BRASH 68% 370 36z

FIRVENT/WORD-CURE  72% 363 38€ 3.67

SPARROW/EMICMG  96%  3.88 384 383 396

3.76

SPARROW/EMICMG  72% 3.80 38 382 370

Total Sample size is 2017. These are average scares for music in the Christian AC formzt, based on data from sur-
veys conducted throughout the US, using TroyRes2arch Online Music Tracking. Online panelists score each song
on a 1-5 scale where 1 = strongly dislike and 5 = stroagly like. TroyResearch is a registe-ed :rademark of
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-549-
9700, x61 or email jlittle@troyresearch.com.

FOR WEEK ENDING FEBRUARY 8,2000 24/7 NEWS ONLINE @ www.RadioandRecords.com 37

www americanradiohistorv com


www.americanradiohistory.com

R&R COUNTRY

WLHK carves out a unigue Indy brand

A Brief History Of Hank

R.J. Curtis

RCurtis@RadioandRecords.com

t was 2005 and U.S. radio was in the midst of a Jack attack.
Every market suddenly had a station devoid of live air person-
alities, instead armed with an automated smart-assed station
voice that bragged about “playing what we want.” The playlist
was deep and wide; the attitude was flippant and brazen; the
results were immediate and successful. Naturally, a country ver-

sion was inevitable. M [ronically, one of the originators of the Jack concept was
a longtime country fan. Howard Kroeger was programming CFWM/Winnipeg,
Manitoba, when he gave the station a human name and played anything and
everything. When consultant Mike Anthony, who was working with Emmis’
then-adult top 40 WENS/Indianapolis, called in March 2005 and said the sta-
tion was considering a flip to country, Kroeger, who owns the “Hank” trade-
mark in the United States and Canada, was quickly on the phone with Emmis/
Indy OM David Edgar. In a few short weeks, WLHK (97.1 Hank-FM) was born.

There wasn't exactly a gaping hole in the Indy
market for a country station. Cunilus" WFMS was
not only a longtime heritage station, but it usual-
Iy ranked No. 1, posting double-digic shares.
WFMS was and is a well-progranamed, airtight sca-
don, with scemingly no weaknesses and a solid
morning show that has been together for years.
Midday host/MID JID Cannon ts an institution in
the market and a member of the country DJ Hall
of Fame. The station has won numerous industry
awards for station and per-
sonalities of the vear.

Undaunted,
Hank

The stadon ran jockless at first, relying on an

Emmis
launched anyway.
aggressive and creative imaging package designed
to establish attitude and stadonality buile around the
Hank character, who was never seen, never spoke
and was only referred to in the third person. The
Hank character was imaged as one who has been
around the block a few times, is a bit grizzled,
somewhat irascible, likes to party and has a vast col-
lection of music. Enmis also spent a great deal of
money on outdoor and TV campaigns to establish
the Hank-FM brand.

Soon after the launch, Wank & O'Brien—who
had been doing mornings on WENS—muade the

transition to Hank. In less than a year, the statton

improved its 25-534 rank from 17¢th to fifth and has
been a consistent top 10 station since the fip. The
success of Hank hasn't come at the expense of
WEMS either. It has retained its No. | market rank

and is usually at or near double-digit shares.

The Evolution Of Hank

As Hank-FM nears its fourth anniversary, Edgar says
the stadon continues to evolve. Two years after the

< launch, the station ended its
relationship  with - Kroeger
and Anthony. Hank origi-
nallv relied on its maging
package for character developnmient and to build att-
tude. “You can’t sustain that forever)” Edgar says.
“Eventually, that wears oft?”

Fortunately, key personalities on the station,
notably Wank & O'Brien. along with Ernie in after-
noons, have steepped up. Wank & O'Brien, Edgar
says, “are really melded with the audience and the
character of the station. We've grown it with these
personalities, particularly with morning and after-
noott drive shows, who have been with the sadon
from day one. We're able to atilize that more: we're
no longer the new kids on the block”

Instead of talking about Hank as a person so
much, the station conveys an attitude and feel based
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‘We want to
be rowdy
and fun, but
we're also
never blue.
We want to
be the PG
movie and
not the G-
rated movie.
That's the
way we

_c{if erentiate
it.

—David Edgar

Here's Hank

Born: March 2005

Hometown:
Indianapolis

Name, Web site:
WLHK 971 FM,
hankfm.com

Prefers to be called:
Hank

Likes: Anything
country, Colts football,
having fun

Hank’s buddies: Wank
& O’Brien, 5:30 a.m.-
10 a.m.; David Edgar,
10 a.m.-2 p.m.; Ernie,
2 p.m.-7 p.m.;
Heather, 7 p.m.-
midnight; Nicki,
midnight-5:30 a.m.

Market rank: No. 10
25-54; fall 2007-fall
2008: 2.9-3.3

com

on what was developed in the original lumch. In
additon to imaging and presentation, the music mix
has gradually become more current-based. Hank
always elmbraced a certain number of songs WEMS
didn't play, idenafying them as what Edgar calls
“Hank party songs™ and powering them. The dif-
ference now is that a power for Hank is closer to
the 40-spin-per-week range, twice the original roca-
von for heavies. One recent example Edgar cices s
the Joey & Rory song “Cheater, Cheater,” which
he says was a huge request.

When

extremely deep and wide list of gold ttes.

Hank  was launched, ic played an

According to Edgar.” We still play *Oh. wow’ songs
that you don't ahways hear, but they're big songs. So
we've tightened it up a bie”

Matures And Morphs

Part ot the original strategy for Hank was to always
zig when the other guys zagged. As the station
matures and morphs 1ts playlist to a more current
blend that resembles WEMS, R& IR asked Edgar if
he is concerned about Hank drifting toward the
middle, where the two stations could posibly be
t00 closely identitied. " We have to be conscious of
it.” he says. “That’s one of the reasons the station-
ality and the brand of the station are so important.”
As the station moves more current, “we're going
to look a lot like them,” he says,“but I believe to
some extent, we re a little more upbeat.” Hank still
plays ballads that are hits, but when it comes to
recurrents and gold titles, Edgar says, “we're kick-
ing up the tempo a licde bit. There is a difference
berween the two stations.”

There is also a ditference with atticude and style
i overall stadon presentation, but Edgar 1s quick to
point out that “we want to be rowdy and fun, but
we're also never blue, We don't go down that road
and get nasty” The way Edgar looks at it we want
to be the PG movie and not the G-rated movie.
Thats the way we ditterentiace 16" Another point of
differentiation is that Hank tends to lean a lictle more
male and its age range is usually five to 10 vears
younger than WEMS.

“I think over time that’ going to help us.” Edgar
says. For the past owo seasons, Hank has carried
Indianapolis Colts football, which helps with male
numbers. Edgar believes the Colts benetit Hank ear-
lier in the year, when the weather is nicer and hs-
teners have the radio on while outside. "We had
great cume at the start of the season. As the weath-
er gets worse, more people watch on TV Overall,
Edgar savs he's been “thrilled™ to have the Colts on
FHank. "NFL football works on a lot of formats. It
a huge wav to get vour foot in the door. We get to
be at the stadium and interact with the fans. I think
that has helped get us on the map.”

In the long run, Edgar says Hank is stll per-
ceived as the new kid on the block—at least for
now. " We're still the ones being more rowdy and
fim. That can help us to build with our new audi-
ence and younger people. Thats a long-term
proposition.” In the tour years since Hank
launched, Edgar is proud of the station for carv-
ing out "a pretty good brand, considering the
strength of the market leader here. People know
R&R

who we are, and what we are”
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You're Wy Life

Written by Sieve Azar & Radney Foster

he best country songs tomch the heart. This is one of them.

pu can hear Azar’s soul pouring thru the speakers
_in “You're My Life.’”
IPSCOTT MAHALICK
D, KBWF - The Wolf/San Francisco

@hot anly is it infectious and haunting, but | have yet to play
is song that | didn’t get calls saying ‘who was that? It’s
wesome!’ We’re moving it into Medium rotation this week.”
EDDIE HASKELL ~
D, KRST/Albuquerque

teve Azar is a Delta Gem, and Steve’s song
‘You're My Life’ helps us to realize the treasures of
our personal relationships.”
'~ MORGAN FREEMAN
- Actor/Hollywood California
Resident/Mississippi Delta

" Now Playing on KBWF/San Francisco,
| WKLB/Boston, WYCD/Detrait,

WMIL/Milwaukee, KBEQ/ansas City,

KRST/Albuguerque, WQYK/Tampa,

| KTST/Oklahoma City and 25+

Other Major Markets

AND BE SURE TO CHECK OUT EXCLUSIVE VIDEO CONTENT
AT WWW.STEVEAZARLIVE.COM
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» UP 2.8 MILLION IMPRESSIONS, DARIUS RUCKER POSTS HIS
SECOND CONSECUTIVE TOP 10, AS “IT WON'T BE LIKE THIS FOR

LONG” LIFTS NN-€. “DON'T THINK | DON'T THINK ABOUT IT” LED
THE LIST FOR TwWO WEEXS LAST FALL. AS FRONTMAN FOR
HOOTIE & THE BLOWFISH, RUCKER COLLECTED NINE TOP 10s AT

RIOWIER ED FOUR POP/ROCK FORMATS BETWEEN 1395 AND 2006.

m s DIGITAL DOWNLOADS
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@ 309 orever stangrown 4148 #0253 - 743 31 @ Il 1CH COST OF LIVING Merupy 0445 #0190 . 130 55
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ARTIST ARTIST ARTIST Shuttin' Detroit Down GENTRY 18 WQHI’(, V&SOC’, WVQD’( ‘ Here Cames Goodbye
TITLE/ LABEL  AUDIENCE / GAIN TITLE / LABEL  AUDIENCE / GAIN TITLE/LABEL  AUDIENCE / GAIN {Warner EyDosJ:v:cN) ?c"e '":'/;rv Crowsl _ (LFYSE Stmeee -~
KBEQ, KFDI, KFRG, KIIM, alumbia ERIC 14 KFRG, KHEY, KILT, KKNG,
BOMSHEL 0.417/0.337 RANDY HOUSER TRACY LAWRENCE KKWF, KMDL, KNCI, KNIX, KAJA, KCYE, KIM, XIZN, "y Yfrt':frh Most KNIX, KPLX, KXKT, WEZL, WFMS,
Fight Like A Girl 0.214/0.157 0.205/0.027 MOST ADDED KRTY, KSCS, KSKS, KSOP, KJJY, WCTO, WDTW, WGH, (Capitol Nashville) WOCI, WPKX, WRBT, WXBM
(Curb) g . NN KUPL, KUZZ, WBUL, WEZL, WIVK, WKOF, WKKT, WKLB, T g o e 1 = 2
TOTAL STATIONS: 16 TOTAL STATIONS: 33 IR Es wxsi‘, WKS’J’ 2 4 WKMK, V7KSF, WQYK, 150t e 5

HOLLY WILLIAMS

WKXC, WOGI, WOKQ,

JAMEY JOHNSON

—— ]57 WSOC, WAQM, WYPY

(19/Arista Nashville)

0.221/0.097 ERIC CHURCH 0.213/0.048 BILLY RAY CYRUS WPAW, WQMX, WSLC, High Cost Of Living KHEY, KILT, KSD, KTOM,
Keep The Change Love. Your Lovle The Most 0.198/0.112 WUBE, WUBL, WWNU, (Mercury) KTST, WCOL, WCTK, WIMS,
(Mercury) (Capitol Nashville) Back To Tennessce WXBM, WXCY, WYRK KATC, KATM, KBEQ. KILT, WFUS, WOKX, WWYZ
TOTAL STATIONS: 13 TOTAL STATIONS: 12

(Wait Disney/Lyric Street)
TOTAL STATIONS:
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LEGEND: See legend to charts in charts section for rules and symbol explanations.
121 country and 29 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 Jays a week. Indicator chart comprised of 119 reporters.

© 2008 Nielsen Business Media, Inc. All rights reserved.
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Collins
PD: Sue Wilson
APD/MD: Ken Stee!

WGNA/Albany, NY
OM/PD: Tom Jacobsen

KBQ!/Albuguerque, NM
PO: Tony Manero
MD: Bev Rainey

KRST/Albuquerque, NM
OM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Scott Lindy
APD/MD: Lance Houston

WKXC/Augusta, GA
OM/PD: T. Gentry
MD: Chris O'Kelley

KASE/Austin, TX
OM/PD: Mac Daniels
APD/MD: Bob Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell

WYPY/Baton Rouge, LA
PD/MD: Dave Dunaway

KIZN/Boise, ID
OM/PD: Rich Summers
APD; Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelle,

PD: Mike Broppe
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WEZL/Charleston, SC
OM: Steve Burke
PD: Bill West

WQBE/Charleston, WV
OM: Jeft Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM/PD: Bruce Logan
APD/MD: Ryan Dakke

WSOC/Charlotte, NC
PD. D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: Jay Cruze
MD: BXI Poindexter

WUSN/Chicago, IL
PD: Dave Robbins
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Maon

APD: Kathy O'Cannor
MD: Duke Hamilton

WGAR/Cleveland, OH
OM: Keith Abrams
PD: Brian Jennings
APD/MD: Chuck Collier

KATC/Colorado Springs, CO
OM: Bobby lrwin

PD: Jim West

MD: Wingnut

WWNU/Columbia, SC
OM/PD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuko

KPLX/Dallas, TX
PD/MD: Mark Phillips
APD: Smokey Rivers

KSCS/Dallas, TX
PD: Crash Poteet
APD/MO: Chris Huff

KYGO/Denver, CO
PO: Joel Burke
MD: Carrett Doll

KJJY/Des Maines, 1A
OM: Steve Brill

PD: Andy Elliott

MD: Eddie Hatfield
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WDTW/Detroit, M|
PD: Doug Montgomery

WYCD/Detroit, M!
PD: Tim Roberts
APD/MD: Mike Scott

KHEY/E| Paso, TX
PD: Ted "Bob Cat" Brown
MD: Marty Austin

WFBE/Flint, MI
PD: April Rose
APD: Keith Allen

KSKS/Fresno, CA
PD/MD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WOQHK/Ft. Wayne, IN
DM/PD: Rab Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, Ml
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greensboro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WTQR/Greensboro, NC
OM: Tim Satterfield
PD/MD: John Roberts

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA
PD: JT Bosch
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
P0: Jeff Garrison
MD: Greg Frey

KKBQ/Houston, TX
OM/PD: Johnny Chiang
APD/MD: Christi Brooks

WFMS/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, MS
PD: Russ Williams

WGNE/Jacksonville, FL
OM: Chuck Beck
PD: Randy Hill

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MD
OM/PD: Dale Carter
APD/MOD: Tany Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: John Cook

WIVK/Knoxville, TN
OM/PD: Mike Hammeond
MD: Colleen Addair

KMDOL/Lafayette, LA
PD: Scott Bryant

APD: Jude Vice
MD: T.0. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WI0V/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, Mi
OM: Brent Alberts
PD/MO: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD: Sean Lynch

KWNR/Las Vegas, NV
PD: Cary Rolfe

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
OM/PD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tonya Camypos

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Night Train Lane

WWQM/Madison, W|
OM: Pat O'Neill

PD: Brad Austin
APD/MD: Kenny Jay

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJoCerda
APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Tim Jones
MD: Kay Manley

WMIL/Milwaukee, W
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gregg Swedberg
MD: J.D. Greene

WKSJ/Mobile, AL
OM: Steve Powers
PD: Bill Black

WKMK/Monmouth, NJ
OM/PD: Mike Fitzgerald
MD: Kaptain Jack

KTOM/Monterey, CA
OM: Sam Digyedy

PD; Wes Poe

APD/MD: Jim Pearsan

WKDF/Nashville, TN
OM/PD: Dave Kelly

WSIX/Nashville, TN
OM: Rich Cavis
PD: Keith Kaufman

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD; Erik Johnson
MD: Craig Allen

WXBM/Pensacola, FL
OM/PD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNiX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittshurgh, PA
OM/PD: Keith Clark
APD/MD: Staney Richards

WOG!/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthany

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD/MD: Mark Jennings

WCTK/Providence, RI
APD: Sam Stevens
MD: Jessica Tyler

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

MD: Billy Dukes

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM/PD: Lee Douglas

WSLC/Roanoke, VA
PD: Brett Sharp

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA
PD: Mark Evans
APD/MD: Greg Cole

KNTY/Sacramento, CA
PD/MD: Bob McNeill

WKCQ/Saginaw, MI
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Garrett

KAJA/San Antonio, TX
OM/PD: George King
APD/MD: Lou Ramirez

KSON/San Diego, CA
PD: John Marks
APD/MD: Braoks O'Brian

KBWF/San Francisco, CA
PD: Scott Mahalick
APD/MD: Keola Lui Kwan

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
OM: Dave Richards
PD: Scott Mahalick
MD: Lola Moantgamery

KMPS/Seattie, WA
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
OM: Gary McCoy
PD: Chris Evans

KDRK/Spokane, WA
OM: Frank Jatkson
PD: Jay Danielc

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PO: Chris Cannon
APD/MD: Curly Clark

KSD/St. Louis, MO
OM: Mark Anderson
PD: Billy Greenwood
MD: Erin Austin

WIL/St. Louis, MD
PD: Greg Mozingo
APD/MD: anny Montana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WBBS/Syracuse, NY
OM/PD: Rich Lauber

WFUS/Tampa, FL
OM: Doug Hamand
PD: Travis Daily

WQYK/Tampa, FL

OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

KIIM/Tucson, AZ
OM: Herb Growe
PD: Buzz Jackson
MD: Lais Lewis

KVOO/Tulsa, DK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: John O'Connelt

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA
PD: Doc Medek
MD: Jessie Roberts

WXCY/Wilmington, DE
OM/PD: Dave Hovel

WGTY/York, PA
PD: Scott Donato
MD: Dan Douglas

» TAYLOR SWIFT NOTCHES HER SEVENTH
TOP 10 IN AS MANY VISITS TO CANADA
COUNTRY, AS "WHITE HORSE" RACES 12

SHE HAS EARNED THREE NO. Ts: “OUR SONG,”
“PICTURE TO BURN” AND “LOVE STORY."

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

DIERKS BENTLEY FEEL THAT FIRE

CAPITOL NASHVILLE

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

IMPRINT / PROMOTION LABEL

ARTIST TITLE IMPRINT / PROMOTION LABEL ~ NEW STATIONS
JOHN RICH SHUTTIN' DETROIT DOWN WARNER BROS./WRN 51
MONTGOMERY GENTRY ONE IN EVERY CROWD, COLUMBIA 18
RASCAL FLATTS HERE COMES GOODBYE LYRIC STREET 6
ERIC CHURCH LOVE YOUR LOVE THE MOST CAPITOL NASHVILLE 14
ZAC BRDWN BAND WHATEVER(TIS ~ HOME GROWN/ATLANTIC/BIG PICTURE n
CARRIE UNDERWOOD | TOLD YOU SO 19/ARISTANASHVILLE 7
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
RASCAL FLATTS HERE COMES GOODBYE LYRIC STREET *880
JOHN RICH SHUTTIN' DETROIT DOWN WARNER BROS./WRN 672
DARILIS hUCKER IT WON'T BE LIKE THIS FOR LONG o CAPITOL NASHVILLE 44
MONTGDMERY GENTRY ONE N EVERYVCROWD ~ CoLumBIA 382
CARRIE UNDERWOOD | TOLD viouiso 19/ARISTA N\ASHVILLE +297
o JAKE OWEN DON'T THIN;( | éAN'T LOVE YOU RCA +286
TW LW ARTIST TITLE IMPRINT / PROMOTION LABEL ~ TW PLAYS  +/-
@ s KATIE ARMIGER TRAIL OF LIES COLDRIVER 238 +47
@ —  ERICCHURCH LbVE YOUR LOVE THE MOST CAPITOL NASHVILLE 185 +127
52 53 iONA JONES YOUSHOULD'VE SEENHER THISMORNING ROCKY COMFORT/NINE NORTH 173 -4
@ 59 JULIA BURTON WHA7T ;WOMAN WANTS ) 7E;\AERALD RIVER/;PINVILLE ) 17C +24
€ 55 SHAWNHAMMONDS EVERYTHING  COUNTRYTHUNDER 170 5
55 S5 MARK CHESNUTT THINGSTODOINWICHITA BGLOFTONGREEK 152 -12
© - HOLLY WILLIAMSKEEPTHECHANGE . CMERCURY 120 +43
@ —  WHITNEY DUNCAN THE BED THAT YOU MADE WARNERBROSWRN 16 +32

Get your first look at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

FOR WEEK ENDING FEBRUARY 8, 2009

MERCURY/UNIVERSAL

¥ indicates CanCon

g &
£ 22 ,msr  CANADA COUNTRY o
S % Tme IMPRINT / PROMOTION LABEL +/-

2 14 KENNY CHESNEV_WI; H_ M;c ;ACI;NI;LL_V DOWN THE ROAD BLUE CHAIR/BNA/SONY MUSIC 794 +38
-I—' 13 KEITH URBAN SWEET T;Mc CAPITOL NASHV\LLE/EM’I [ 75-’7 +10;
3 20 ) DIERKS BENTLEY FEEL THATFIRE CAPITOL NASHVILLE/EMI 735 -9
T 1; TOBY KE[TH GOD LOVE HER SHOW nog NASHVILLl’:/UNIVE;?SAL 716_ 0 i
T4 16 BROOKS & DUNNFEAT. REBAMCENTIRE COWCRLSOONTCRY  ARSTANASHVILLERSONYMUSIC 714 19
—6_, 12_ 7GEE)RGE STRAIT RIVER OF LOVE MCANASH;!L[E/UNIVERSAL % 6_2 j 415 2

| 7 __]8 BLAKE SHELTON SHE WOULDN T BE CONE WARNER BROS/WARNER 656 +2i
’1—; 9— VTAVLOR SWIF{' WHWE HORSE - BIC MACHINE/OPEN ROAD/UN!VERS;&L o 6179 +63
T, 711 DARIUS RUCKER !T WON'T BE LIKE THIS FOR LONG CAPITOL NASHVILLE/EMI e 61%; a1 +297
8 12v i EMERSON DRivE BELONGS'IB vt;u ; o 7VALO;¥Y/OPEN RO;«D/ENIVERSAL . TOQ_ 5
wgn"aVJOHNNV REED AW(;MAN L}KE vou—-b 3 o 7 7OPEN ROAD/UNIVE;?SAL [ '601— 1?3_
—10— 14 DOC WALKER ONE LAST SLINDOWN s 7 OPEN RO;&D/UNIVERSAL -57377_& :23
Tilr THE ROAB ;AIAMERS hOMEERbWN * . OPEN l;OAb/UrJIVERSAL ~_S;2“ +14ﬁ
; ; . ADAM GREGORV’WHAT IT TAKES & BIS MAEHiNE/_OF:EN ROAD/UNIVERSAL ) S17 +42
'—Té_ﬂ 14-7 BILLY CURRINGTONioorV«'T o ME&CURY/UNIVERS;L T S16 +45
Ts— N TARA ORAM 538 5TARS 4 DPENROAD/UNIVERSAL 474 -20
__1; 17 AARON PRITCHETT HOW DO | CET THERE < or;wsoa —Z:n_. _-54 a
—Zzef 4 | GORD BAMFORD LiTTLEGUY & ROVALTY 457 ~+H
_2~:* ; ) TIM MCGRAWiNoiTH;d'TO DIE FOR o cunafsw 454 +53
..2.]_,4_9 ONE MORE CIRL ICAN LD\;EANVONE - - o EMI E 1 -2
_2_0— 1; d i)EI;N BRODY BROTHERS BROKEN BOW/SONY MUSIC _E >-§O
? 21_ BRAD PAIS].EY DUEf V;ITH KEITH URBAN ST;RT;« SVANO ARISTA NASHVtLLE/SéNViMUiSIC | T.E—E )
—.2;; G  MARTINA MCBRIDE RIDE RCA/SONY MUSIC ——;98_ ) *TO L
27 737 ) TRACE ADKIPTS [AAI;RV FOR n;or;sv CAPITOL NASHVILLE/EMI _3790_ +45
; 4_ BEﬁIC RUTTAN}AEIFO;NI; PLATES - ) BN RAMP/EMI 385 ;61: )
'30 4 CARRIE UNDERWOOD |TOLDYOUSO - WARISTANASHVILLE 347 +57
T‘? 19_- ALAN JACKSON COUNTRViao‘i( B Amsn: NA;H\;ILLE/SONV;UéIC 43?*-]‘2?
_E {8 i CEORGE CANYON JUST LIKE YOU & 7 UNIVERSAL :35—_ % )
"2? ~_240~ ZAC BROWN BANi) CHICKEN FRIEG ;10;»5 CROWN/ATLI{NTI]ZIBIG PICTURE i 315 _-38_ -
28 22 SUGARLAND ALREADYCONE ) E :—Zﬁ_ 52
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R&R AC/HOT AC

Hot AC disappears in Columbus, Ohio—then reappears the next day

Mix Is Dead . . . Long

Live Mix

Keith Berman

KBerman@RadioandRecords.com

he news flashed around the industry Jan. 26: After seven-and-
a-half years in the format, RadiOhio was pulling the plug on
hot AC at WBNS (Mix 97.1)/Columbus, Ohio, replacing it
with a simulcast of sports sister WBNS-AM as 97.1 the Fan.
Columbus would be left without a hot AC.

What wasn't commonly known at the time was
that after the announcement leaked, a flurry of
activity exploded across the street as Saga mount-
ed the herculean task of flipping one of its four sig-
nals in the market to hot AC within 24 hours. As
it turned out, it was done in 8.

“Someone in the market sent me a press release
announcing that WBNS was flipping to FM sports,
and T actually had to read it twice to
make sure it wasn't a hoax.” says Tony
Florentino, OM/PI) of Saga’s four-
station  Columbus  cluster. T ran
down to my GMY oftice, and we
started  high-tiving. We closed the
door, and we both immediately had
the same thought: *“We have to do
this! We had always sort of internally
thought how great it would be to
own that statton so that we could
control our own destiny and protect |AC monster
WSNY| Sunny 95.7

Florentino and crew got a bit of a head start:
WBNS was flipping at 4 p.m. that day, but he got
the word at 11 a.m., and they immediately got to
work."" We got on the phone with Steve Goldstein,
our executive VP of programming, and he thought
it was a no-brainer,” Florentino says. “We started
bouncing around names, and [ said,"Mix. | was halt-
joking, but [GM] Alan Goodman’s eyes lit up, and
he said, ‘That's exactly what we should do. Mix
music has moved!””

Buying Time

Taking advantage of company  resources,

Florentino and Goodman coordinated with Saga’s
Des Moines cluster, where OM Scott Allen also

Florentino

programs hot AC KSTZ (Star 102.5). Allen and the
engineers loaded Star’s entire music library onto a
250-gigabyte hard drive and overnighted it to
Columbus. As soon as it arrived Tuesday morning,
Florentino and his co-workers started loading tracks
o their computers.

“We went on the air at noon on Tuesday with
literally around 12 songs and tour pieces of imag-
ing that we'd done,” Florentino
recalls. " We said. "OK. we've got an
hour!” We bought ourselves another
hour. I had one production studio
putting all the songs into the systen,
while my imaging guy was in
another, pumping out all of his bril-
liance.” As Tuesday progressed, more
nmusic and imaging was loaded, so by
the end of the day. WVMX, the
New Mix 1079, was on the air with
about 125 songs and 5¢) pieces of imaging.

Saga put the new format on WODB, which had
been classic hits as B107.9. {The classic hits format
has since reappeared on a different frequency; see
“Classic Hits Endures Similar Process,” right.) ** We
have probably about a 50-50 reaction in e-mails and
phone calls we've been getting—50% bemoaning
the fact that classic hits went away and 50% just so
incredibly pleased that this great tormat is on the
air again in Columbus,” Florentino says.

When asked whether Saga was positioning itself
as a hero that saved the format, Florentino says that
he and his co-workers didn’t want to portray an
attitude of blaming RadiOhioe for taking Mix away.
Rather, they wanted to be respectful of those who
lost their jobs and of RadiOhio as another local
media company.

“We didn’t really want to play the hero so much;
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Music Monitor

WVMX (the New Mix

107.9), Feb. 2, 4 p.m.

Goo Goo Dolls, “Give a
Little Bit”

Naked Eyes, “Always
Something There to
Remind Me”

3 Doors Down, “Let
Me Be Myself”

Sophie B. Hawkins,
“Damn | Wish | Was
Your Lover”

Nickelback, “Gotta Be
Somebody”

U2, “I Still Haven't
Found What I'm
Looking For”

Hoobastank, “The
Reason”

Lifehouse, “Broken”

John Cougar, “Jack &
Diane”

Saving Abel,
“Addicted”

Train, “Meet Virginia”

Los Lonely Boys,
“Heaven/Cielo”

Modern English, “!
Melt With You”

The Fray, “How to
Save a Life”

The Killers, “Human”

Michelle Branch,
“Everywhere”

Source: Nielsen BDS

our goal was to get the word out that this great
music has moved to a ditterent frequency without
naking it look like, 'Hey, we're the heroes, we've
saved the tormat for Columbus! ™ he savs. " Its more

Just a matter of Mix having a new address.”

Cetting The Job Done

In terms of the audience noticing that Mix had
changed owners, Florentino repeats one ot his
favorite  quotes  about radio: Former  Clear
CEO current  Tribune COQO

“Randy Michacls once said,'I don't know why we

Channel and
call them listeners, because they don't. ™ he says. ™1
think thats really in play here because I don't think
people distinguish that ics a different company.”

He credits his people tor the ability to restore
the format to the market so quickly, despite a
massive snowstorm blanketing Columbus at the
time. It was a core group of seven people who
are so good at what they do that they knew what
needed to be done without being told,” he says.
“We didin't need to huddle up and make assign-
ments. Evervone just sort of instinctively knew
what to do. and they were able to do it really well
because they knew the mission: Let’s get this
thing flipped as quickly as possible.”

Florentino admies that while he was surprised
that the station could be flipped in 18 hours and
he could do it again in that tme frame it need be,
it wasn't the cleanest of launches, but the rotations
and imaging are in the process of being tweaked
to pertection.

“We'd all like to have 10 days to do it pertect-
ly, but at the end of the day, it doesn’t need to be
done pertectly: it just needs to be done and then
we polish it over the subsequent 0 days,”
Florentino savs.

However, he also says that while the work
involved was incredibly hard., it was also a lot of fun.
“All of us at one point or another throughout the
day saud, This 1s why we love radio so much. It was
so much hard work, but it was so fun. ™ he recalls.
“And we'd all do it again, it was such a blast. [t was
very cool. We'd stop tor a second and say,'Holy shit,
this is great!, and then we go scurry oft to what-

RR

ever we were domg,”

Classic Hits Endures Similar Process

To plug the market hole for hot
AC, Saga jettisoned classic hits on
WODB (B107.8)/Columbus, Ohio,
to make room for WVMX (the
New Mix 107.9). After the flip,
though, enough people wrote in
that the company decided to split
up its smooth jazz simulcast of
WJZA and WJZK to restore the
classic hits format.

Less than a week after flipping
B107.9, WJZK on Feb. 2 became
the new home of classic hits
WODB, this time as B104.3. Tony
Florentino, OM/PD of Saga's four-
station Columbus cluster, says,

www americanradiohistorv com

“Now, these couple hundred e-
mails we're getting, we can re-
spond to them by saying that
we're just moving classic hits. It's
a nice little PR move, and it
enables us to retain some of the
revenue that's driven specifically
by the format.”

The light bulb went off for
Florentino and crew a few days
after bringing hot AC back: “We
said, “Well, we just did one format
flip in 18 hours, we're pretty sure
we can do a second one, but this
time, we'll take a more reasonable
three days to get it done.” "—KB
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» LEONA LEWIS CLAIMS MOST INCREASED PLAYS (UP
284), ZIPPING 11-8 WITH “BETTER IN TIME,” HER SECOND TOP
10. DEBUT HIT “BLEEDING LOVE” REIGNED FOR FOUR WEEKS
ON ITS WAY TO BECOMING THE FORMAT'S FOURTH-MOST-
PLAYED SONG OF 2008. HER NEWEST SINGLE, “I WILL BE,”
CO-WRITTEN 3Y AVRIL LAVIGNE, RISES 28-25 AT CHR/TOP 40.

R&R ac

POWERED BY hiclsen
BDS

m DIGITAL DOWNLOADS
s AVAILABLE AT DMDS.COM

= i =
£ PR ) NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
] wd  ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
& g £3 T IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK U — Fere G —— R
JASON MRAZ NO. 1(2 WKS) i PINK 52/6 DAVID ARCHULETA 26/8
1 27 2051 +163 15.533 1
I'M YOURS ATLANTICRRP 5 So What A Little Too Not Over You
COLDPLAY (LaFace/JLG) (194ive/JLG)
. _E__ 30 VvaLavioa oo BB 432 1o 2 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 2
DAVID COOK
> 38 1850 +35 14.777 3 MATT NATHANSON 49/22 DOLLY PARTON 24/4
. el THE TIME OF MY LIFE 19/RCA/RMG Come On Get Highes Drives Me Crazy
NATASHA BEDINGFIELD r {Vanguard/Capitol) [Dolly)
. 4. 34 POCKETFLL OF SUNSHINE pronoceniCEpe 1922 59 ]3‘469 & TOTAL STATIONS: 6 TOTAL STATIONS: s
TAYLOR SWIFT MOST ADDED N c
8_ ]E LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC 434 +88 107¢8 6 CRET NEW aﬁ%’}%g&”&gmﬁg? s8/12 ;:I::'r( 2215
DAVID ARCHULETA TITLE / LABEL STATIONS Islands In The Stream y
] 26 1278 -78 X ——r s . s (LaFace/JLG)
:L CRUSH GIVELG 6904 9 TAYLOR SWIFT a (Arista/RMG) TOTAL STATIONS: i
LEONA LEWI _ TOTAL STATIONS: 7 )
7 I e 1240 1 88e5 8 LSSy W, ! JENNIFER HUDSON 1812
LEEDING LOV SYCOM/RMG (Big Machine/Universal Republic) :
L - — Ny A KELLY CLARKSON 35/26  Spotiight
n 17 LEONA LEWIsS MOST INCREASED PLAYS 17 1y 1205 +284 10869 5 WMLY, WRCH, WWFS, WYYY i My Life Would Suck ‘Nithout You (Arista/RMG)
BETTER INTIME SYCO//RMG 1 { i ol B (RCA/RMC) TOTAL STATIONS: 1
DAUGHTRY ner DAUGHTRY 8 TOTAL STATIONS: 7
. 921 it asouTNow a8 78 8BS 7 What About Now JASON MRAZ &
TR, BRI HARY y = (RCARMG) MELINDA DOOL TTLE 3219 COLBIE CAILLAT 1714
[l 10 50 o oncHT aovave 973 +6 6656 10 KBAY, KKMY, KNEV, KRBB, KTDY, KXLT, It's Your Love Lucky
|- | e it = s WEMK, WSRS (Hi =) (Atlantic/RRP)
GAVIN ROSSDALE - S = TOTAL STATIONS: 8 TOTAL STATIONS: 6
. B 76 ove peman THE SAME wrerscop 636 +82 310z 1 LEONA LEWIS 7
MISSY HIGGINS = Better In Time
2 __E_ 24 rere sTo0D aevenmense oo 7 2285 2 E(SEYSCZOﬁTmG)KMGL B e e TS
JAMES TAYLOR T e i mi
. { i IT'S GROWING wearcme 18 2 2745 13 &
SIMON COLLINS SIMPLY RED 7
Bl 5 23 onnmonad pazoRaTe 87 2 0800 19 Go Now
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» LILY ALLEN INTRODUCES HER SOPHOMORE SET, “IT'S
NOT ME, IT’S YOU,” RE_LEASED THIS WEEK, WITH “THE FEAR”

AT NO. 38 (UP 120 PLAYS). THE 23-YEAR-OLD BRITISH SINGER
HAS SOLD 532,000 COPIES CF HER 2005 DEBUT, “ALRICHT
il STILL,” ACCORDING TC NIELSEN SOUNCSCAN. SHE ROSE TO
POWERED BY i ] NO. 20 IN 2007 WITH HER PRIOR CHART ENTRY, “SMILE.”

DIGITAL DOWNLOADS
(DMDS AVAILABLE AT OMDS €¥0M

= e =
§ BEREEY | NIELSEN BDS  tf HITPREDICTOR NEW AND ACTIVE
% 5 é; ARTIST CERTIFICATIONS STATUS PLAYS AUDENCE T s ARTIS— PLAYS
B = =5 e _ MPRINT /PROMOTIONLABEL  TW */ MILLIONS RANK =S E— fret=i oL T— o
NICKELBACK NO. 1{5WKS) n E - RIKANNA 209/68
1 1 18 rTABE SOMERODY poApRUNNERIRRD 3397 3 17912 i Gins ?h-i?:l't;«n 1r 161/143
i THE FRAY o . ‘SRP/Def Jam/IDIMS (Everfir e/Atlantic/RRP.
- ELRr et i 2994 07 14438 4 MOST ADDED TOTAL STATIONE: 8  TOTAL STATIONS: 20
2 20 KATY PERRY ¥ 2953 8 w16 2 LESLEY ROY fr 20125  LEONA LEWIS ¢r 16170
KON ol CARTION s Unbeautifu | Wi
A DAVID COOK * r - e (ReligionLJie/JLG) L
5 17 LIGHTON 19/RCA/RMG 2622 94 13.013 5 TOTAL STATIONS: 13 TOTAL STATIONS: 13
TAYLOR SWIFT
] +
6 R ovesrory BIGMACHING/UNVERSAL RepUpLC 2022 *126 2882 6 ST SEW E:f::c:ACHEY 166557 gAB"‘:ELLz CiLMmI 150727
= R - L weet out Me
. JASON MRAZ o TITLE / LABEL STATIONS CivelLG) 3 ]
4° 435 . 2563 76 WIS 3 SRS (Unive-sal Republic)
= MYOURS ATLANTIC/RRP KATY PERRY n TOTAL STATIONS: 22 TOTAL STATIONS: 13
0.A.R. 11 Thirking Of You "
7 3B GATTERED [TURN THE CAR ARCUND) EveRFNATLaNTICRRR 2290 BT RIS 8 (Cap tol) ERIN MCCARLEY 166'65  THE PUSSYCAT DOLLS  140/21
; KELLY CLARKSON = . KCD J, KLLY, KMF X, <RSK, KSH, KVLY, Love, Save The Zmpty | Hate This Part
BV i wouL o SUCK WiTrouTYOU acwrme 2131 321 10830 10 KZZ'J, WCDA, WJ_K, WSJ0, WTMX '-%"TNE'SS‘“ Reputiic] 5 (Interscope)
- — TOTAL STATIONS: TOTA - STATIONS: 10
-« PINK r BEYONCE 10
8 5w e 2023 263 12362 7 Single Ladies (Ptt £ Ring On It) BRETT DENNEN KINGS OF LEON 126/7
- DAUGHTRY (Music World/Columbia) FEAT. FEMI KUTI 165/16 Sex Cn Fire
B 53 anouTNOw wowmve 1916 00 n.868 9 KBIG, KCDA, KHMX, KLLC, KMY(, WA, Make You Crazy (RCARMG)
WMGX, WOMX. WR 3X, WXLO [Downtow n/Duaiten2) TOTAC STATIONS: B
e 8 PINK MOST INCREASED PLAYS ’r 1906 370 987 1 L TOTAL STATIONS: 18
SOBER LAFACEALG N THE ALL-AMEFICAN REJECTS 7
3 DOORS DOWN ’r Gives You Hell
] B
. _]f_ 20 Lermeeemvsn unversaLRgeugLe 1712 BT 68446 &TSZ*W:;@';[)’(C%‘;‘I’:;T;E&VBMX o
GAVIN ROSSDALE E < WSNE g ’ i
B P_ 42 v REMAINS THE SAME wTenscope 103 130 9035 3 i -
LIFEHOUSE THE OFFSPF ING 6
1 12 30 BROKEN GEFFENNTERSCOPE 1831 134 923C 12 ;(cr;;ty,':rle You Joing OK?
umbia,
SAVING ABEL E KLLY, KMHX, KMXE, KVLY, Sirius XM Th
B & © AODICTED skoocovRoncapoL ©25 B 6888 5 Pube, WAYV = :
= THE ALL-AMERICAN REJECTS AIRPOWER 1 R I o B
<9 B GuesvoureLL DOG IOUSE/OCC/INTERSCOPE 1432 #3364 8345 W7 ERIN MCCARLEY 5
- Love, Save The Emrpty
17 16 KEVIN RUDOLF FEATURING LIL WAYNE B2 3 7Ss % (Universal Repablic
i) LET ITROCK CASHMONEY/UNIVERSAL REPUBLIC KFEK, KRSK, WAli WKRG, WTIC
; THE KILLERS - .
’F B uvan sonoine 505 D 564 20 OF-A-R- 5
S —ed This Town
- LADY GAGA FEAT. COLBY O'DONIS AIRPOWER ne orfi =
290 eroance STREAMUNE/KONLIVEICHERRYTREE/NTERSCOPE. 1244 *195 6.087 19 &i’;;‘f";(‘}}ﬁ",é;@”&oso, WPLS
MISSY HIGGINS r e
B9 ene stoo0 EevensmepRisE 124 *40 3877 22 LEONA LEWIS 5
= = 1 will Be
COLDPLAY jug 3
,"? 14 OVERS IN JAPAN apro. MO 39 43 2 &%CL?’%ET“&CE( AR, Y
- BEYONCE ; it
BB GLELADIES(PUTARNGONIT] MUSCwORLDCOLUMBIA O/ 176 6252 18 PLAIN WHITE T'S 4
12,34
k ERIC HUTCHINSON e
3 W pocksRoLL LET'SBREAK/WARNERBROS, 854 27 2344 27 e e T
THEORY OF A DEADMAN I ' S
2y - NOT MEANT TO BE 6D4/ROADRUNNER/RRP &L i 2384 26 JASON MRAZ & PINK
59 15 PLAINWHITET'S -0 N s - L 7 4 Sober (LaFace/JLG)
= 12,34 HOLLYWOOD - (:;a:m R KSIl +25, WCTHA +28, WMYX +24, WTIC +23, WMC +22,
59 4 JASONMRAZ & COLBIE CAILLAT EN o i s KLCA, KMYI, WMMX, WRME WA PR NN D)
LUCKY ATLANTIC/RRP =
== CHRISTITRYACUINER R o LADY GAGA FEAT. THE ALL-AMERICAN REJECTS
PIl 24 16 KEEPS CETTIN' BETTER RCAIRMC, 742 177 29 24 COLBY O'DONIS 4 Gives You Hell (Doghause/DGC/interscope)
- Just Dance KVLY +58, W3GX +20, KSil +20, KALZ +18, WFTE +13,
HINDER 4 5 - {Streamline/KenL ve/Cherrytree/Interscope) KCDA +12, WNK +12, KLCA +i2, SXPL +12, KPLZ 12
Ll 26 4 niouTvou UNIVERSALREPUBLE 000 221 18iC 28 KIOI, KLCA, K#1<. K220
THRIVING IVORY =] KELLY CLARKSON
1 5
230 B ANGELSONTHE MOON wnoup 923 +35 a2 32 My Life Would Suck Without You (RCARNT)
@ R . A - - KZZU +2), KCDA 18, WAYV 48, WMTX 18, KIO! 416,
GET ON YOUR BOOTS ISLAND/INTERSCOPE T WRQX +15, VLY 15, WILK 3, WAWM 12, KLU0 +1
L J B 2 CRITNEVSPEARS T o4 a8 70 2 LADY GAGA FEAT.
IRCUS IVEILG .
B EXCRERAY) & COLBY O'DONIS
@ 3 9 453 57 1349 34 Just D
DON'T GO AWAY ELEVEN SEVEN/ATLANTIC [ELS IDEYL [
(Streamline/KonLive/Cherrstree/!sterscope)
34 1 BRITNEY SPEARS 370 3 24 30 KVLY +8], K2LZ 421, WSNE 416, KZZO +15, WTMX 413,
. WOMANIZER IVEILG & WLNK +13, WINK +12, KIOI 412, KMk X +9, WMEE +9
HOOBASTANK 3 - - s .
38 3 351 +93 1.00= 37
. SOCLOSE, 50 FAR ISLAND/IDIMG T BRITNEY SPEARS
KATY PERRY MOST ADDED . P
36 4 331 +39 1.27= 33 Circus (ive/JLG)
THINKING OF YOU CAPITOL ADDED AT. . KVLY +43, "VKRQ +32, KSil +28, WhC +23, KLTG +22,
NATASHA BEDINGFIELD P K WSJ0 <11, WZPL 410, KZZU 10, WAWMX 5, WAYV +2
j7 : 2 souLmate proNoceNiCERC 320 *B7 D.3:8 38 KCDU
THE VERONICAS e s 2aCe
)
34 Uoucken ENGINEROOM/SIRE/WARNER BROS Bl 77 126s 35 OM/PD: Kerry Allen
LILY ALLEN U2, Get On Yo 1r Boots. 11
m THEFEAR CAPITOL 295 +120 08™ ) Katy Perry, Thnking Of You, 5
- Carolina Liaw Show Me What I'm Lacking For, 0
GAVIN ROSSDALE 5 "
m FOREVER MAY YOU RUN wierscope 238 115 045 et [, DU, O R FOR WEEK ENDING FEBR JARY 8, 2009
m ALTER BRIDGE T FOR REPORT NC STATIONS PLAYLISTS GO TC LEGEND: Sce legend to ciarts in charts s :ction for rules and symbol explanations.
221 +34 os2 = 83 ho= AC stations are elezwonically manitored by Nielsen Broadcast Data Systems 24 bours a
WATCHOVER YOU UNIVERSAL REPUBLIC www.RadioandRecords.com dzy, 7 days a week. © 2009 Nielsen Busines: Media, Inc. Al rights reserved.

Squirt Re-sis-tant

1 a: Station decals that withstand the damaging efiects of sun, rain and time. o: Results? Longer-lasting
decals. c: Preferred by Tic-e radio stations for 36 years.

i i Decals ¢ Labels » Magnets ¢ Signs
.::?::mmunl.c auon (800) 331-4438 www.cgilink.com
Gl'allhIBS |I|G www.mostexcellantdecals.com
© 2009 Communicatio Graphics

FEBRUARY 13, 2009 24/7 NEWS ONLINE @ www.RadioandRecords.com 45

Wwww americanradiohistorv com


www.americanradiohistory.com

R&R AC/HOT AC

» FORMER SKY FRONTMAN KARL WOLF
LEAPS 37-22 AT CANADA HOT AC WITH HIS
FIRST SOLO CHART ENTRY, A REINVENTION

OF TOTO'S “AFRICA.” THE ORIGINAL
VERSION OF THE SONG ROSE TONO. 2
ON R&R'S CHR CHART IN 1983.
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R&R SMOOTH JAZZ

Solid programming practices keep listeners tuned in

Beating The PPM Blues

Carol Archer

CArcher@RadioandRecords.com

nyone who has dreamed of trying to bolt from danger only
to find themselves mired in Jell-O may identify with pro-
grammers in three smooth jazz markets—Seattle, Phoenix and
San Diego—that will enter PPM pre-currency periods in
April and May, with their last diary reports slated for winter
2009.The June monthly will be their first PPM currency ratings report.

What are programmers in such markets as San
Francisco and Los Angeles learning from the cume
vs. P1 world about how to maximize listening?
What impact will the transition from diary report-
ing to PPM audience measurement mean for
Seattle, where about 3,300 diaries are to be
replaced by an in-tab target of 1,219 meters? We
asked a cadre of programmers and researchers to
shine light on the looming challenges ahead—
notably, building cume—as the PPM continues to
roll out.

Strategic Radio Solutions VP of
programming and implementation
Bob Kaake suggests that the sampling
science behind PPM panels is “more
stable™ than Arbitron’s previous diary
the

changed every week. A panelist can

methodology, where sample
stay in the panel for up to two years.
“This explains how the base can be
smaller, yet more reputable, just as
natonwide polls can be conducted
with 100 people.”

Think Cume

Kaake notes a fundamental finding
revealed by the PPM: the need to do
really great radio.“Cume is king, and
we haven't done enough to gener-
ate passion levels that create word-
of-mouth, and PPM5s methodology requires
engagement. We've become so background that
smooth jazz’s cume isn't sufficient.”

He advises programmers to sell listeners on
specific reasons to return. Do a better job of
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Erikson

Michaels

making smooth jazz more exciting. Keep look-
ing tor new sounds. Get back to music more
quickly. Create specific appointments with such
features as artist interviews and debuts of new
songs. Maximize excitement around a must-lis-
ten event. Exploit the stations Web site and e-
mail database. Build new contests or refresh an
existing promotion.

Clear Channel/Bay Area OM and KKSF/San
Francisco 1> Michael Erikson says his goal is to
learn just how meter users listen to
KKSE what kind of people they are,
where they go when they stop lis-
tening to smooth jazz, what their
needs are and what KKSF is doing
to make them leave.

“Theres so much data that you
can't just look at in a day, a week or
month; rather, uncover trends and
behaviors that are consistent before
you draw conclusions,” he says. The
tormats challenge now is to super-
serve the core and still turn the prod-
uct more mass appeal. “The formula
varies according to each market and
competitive arena, but you must thrill
your core—an area Wwe must contin-
ue to explore,” he says.

Coleman Insights president/COO
Warren  Kurtzman  believes  not
every smooth jazz station will
look worse under the PPM. (Generally speak-
ing, the format, which relies on a small core
loyal audience that listens for long periods of
time, performs better with the diary method-
ology than with the PPM.) He suggests that

wWwWw.americanradiohistorv.c

‘If you're not
marketing
smooth jazz,

ou can't
ave the

brand
attributes
that drive
success in
PPM.

—Warren Kurtzman

é& 2T

‘You must
thrill your
core—an
area we
must
continue to
explore.’

—Michael Erikson

some format outlets suffer with the transition
to PPM measurement because of a cume-based
shortfall. “What we often see in perceptual
research is that the percentage of the target
demo that have stations top of mind tends to
look pretty low, primarily because the over-
whelming majority of smooth jazz stations
haven't received the kind of external marketing

support they need.”

Awareness Level

A correlation between intentional listening and a
high level of awareness exists, characterized by a
strongly defined posizion in the marketplace.” You
may have a great-sounding, incredible on-air
product—with the right personalities comple-
menting the right blend of music—but it you're
not marketing smooth jazz, you can’t have the
brand attributes that drive success in PPM.)”
Kurtzman says.

“Every format needs external marketing. Under
PPM, stations that appeal to a niche, where the nat-
ural existing appetite for it is smaller—as in: the case
of smooth jazz . . .if you don’t support it with mar-
keting, you have to get out of the tornnt,” Kurtzman
adds. (To read Coleman’s studies about the PPM, go
to colemaninsights.com/reports.htm.)

After working for 17 years with Arbitron,
Dallas-based MediaSense founder Bob Michaels’
current mission is facilitating stations’ successtul
transition to PPM. Working with notable news/
talk properties informs his perspective on smooth
jazz with the PPM.

“News/talk is also driven by TSL, so one thing
PDs should look at in preparation for PPM cur-
rency is to get a sense of the TSL on their radio
stations. Is it there because it’s coming from
home or the workplace? What's the listening
profile in the diary service, which provides a clue
to how they’ll perform in the PPM service? If
it’s made up of segments of more people, rather
than a few people listening longer, the station is
apt to perform a bit better,” he says. The promi-
nent difference between the two formats is that,
unlike smooth jazz, news/talk content changes

RsR

daily, sometimes even hourly.

Pls Take On Greater Significance

The PPM is rick with granular
data, frequency of reporting and
insight into flovs, tune-in and

tune-out. DMR
Interactive presidert
Tripp Eldredge says
PPM data is over-
whelming and requires
a new organizing
principle.

As before, snall

groups of cansumers

drive most stazions’ listening,
though the notion assumes a crit-
ical dimension with the PPM. He
characterizes a station’s listeners

whio consume less than one hour
per day as “light users,” and as
befcre, under diaries, those who
lister an hour or more
daily drive almost
90% of listening. “The
strength of Pls
becomes more res-
olute in the world of
PPM,” he says. “And

there is a difference

Eldredge
anc 'deep’ loyalists,”
Far an analysis of this and

between “shallow Pls’

other findings. go to dmrinterac-
tive.com.—CA
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» KENNY LATTIMORE, WHO HAS CHARTED 12 TITLES AT
URBAN AC SINCE 1396, SERYES UP AIRPOWER HONORS WITH
‘ HIS FIRST SMOOTH JAZZ ENTRY, “AND | LOVE HER." HIS
i . s M OOTH JAzz COVER OF THE BEATLES’ 1964 CLASSIC RISES 24-19 (UP 23

PLAYS) WHILE ADVANCING 21-20 (874,000 AUDIENCE
POWERED BY hielsen IMPRESSIONS, UP 6%) ON THE AUDIENCE LIST.
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.ALTERNATIVE/ACTIVE/ROCK

Coping with unemployment and bracing for the future. Part two
of a three-part series, "The Economy of Today’s Rock’

The Realities Of
Being Laid Off

Mike Boyle

MBoyle@RadioandRecords.com

ick and tired of reading about friends and industry colleagues
losing their jobs, their livelihoods—and for some, their dig-
nity—as the economy continues to spiral downward and
seemingly out of control?

Me, too.

But you might feel better, even inspired, after
hearing these stories from a quartet of recently laid-
oft programmers, based on the awesome courage
and not-going-to-give-up attitude they exude.

Andrea Karr, who undl late last year was a for-
mat manager (Classic Rewind, Hair
Nation, the Bridge) at Sirius XM,
says going through this ordeal made
her stronger in the end. 1 look at it
as a temporary setback.a bump in the
road,” she says. “I won't lie: It sucks,
but life is full of experiences like this
and they truly are growth experi-
ences. Thats my mantra and that’s
what’s getting me through this.”

Pressing On
Harvey Kojan, who ac one time rode shotgun over
this column, spent the past 16 years as PD
at Saga Communications rock WNOR/Nortolk
before being downsized early last month. He says
he felt shock, then anger, and then was numb. "'l
went through the whole gamue of
emotions. It was surreal. I'd been let
o once before, but that was 25 years
ago. This time the situation was
completely ditferenc. I'd spent more
than half my career ac WINOR,, then
—wham—it’s over.”

But atter the shock wore off,
Kojan immediately began the task of
landing his next job.

Parker Returns To WNOR/Norfolk

After all the news about layoffs, it’s gratifying
to report that someone was actually hired . . .
and in Tim Parker’s case, rehired.

Until the middie of 2007 when he was pink-
slipped, Parker had spent more than g

i

o

a decade at Saga Communications
rock WNOR (FM99)/Norfolk as
MD/afternoon host. However, the
station rehired him last month to
take on those same roles once
again. And in a bit of irony, he was
taking over the afternoon slot from
16-year station vet Harvey Kojan, the PD who
slid into the shift when Parker was axed. Kojan
himself ended up being laid off in early
January, creating the opening for Parker to
return to afternoons.

| was doing a lot of voice-over work and
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Parker

playing a lot of golf—!I’'m now an eight handi-
cap!” Parker says of his downtime. He was
partially able to support himself for the 18
months he was away from WNOR by hooking
up with a local agent that helped
him land woice jobs. “It took a while
with auditions,” Parker recalls, “but
once | got one job, others quickly
followed and the money was good.”

By chance, Parker got in touch with
WNOR OM Mike Beck last December
regarding the possibility of part-time
on-air work within the cluster, which led Beck to
work Parker back into the fold.

“| have been overwvhelmed by all of the e-
mails and calls |'ve received since it was
announced that | was back full-time,” Parker
says. “I'm very humbled by it.”—MB

‘Radio is the
cockroach of
the
electronic
medium.
People have
been calling
us dead
since the
1930s, yet
we always
come back.’

—Brian Beddow

Reach Out

Here’s where you can
contact these industry
members with
something as simple as
a kind word of
encouragement or, even
better, a job lead:
Harvey Kojan:
harveykojan@gmail.com
Brian Beddow:
bbeddow0908@
comcast.net

Frank Jaxon:
frank.jaxon@live.com
Andrea Karr:
akarr18@verizon.net

Jaxon

Part Three

In next week’s column,
we talk with PDs who
now oversee multiple
stations and fearn how
they structure their
time for maximum

efficiency.

“As anyone in this situation knows, looking
for work 1s a full-time job in itself. The good
thing is that technology has made networking
so much easier and more effective than before
the Internet. The very first thing | did when |
got home was alert the media, and by the end
of the day I'd already received well over 100 e-
mails from friends and acquaintances. Having so
many people reach out, including a bunch who
[ literally hadn’t heard from in vears, really
helped sotten the blow. I then attacked both
LinkedIn and Facebook with a vengeance and
was mpressed by how quickly they allow you
to reconnect with people”

Frank Jaxon, a 28-vear radio veteran and for-
nier P of Mapleton Communications alter-
native KZBD (105.7 the Peak)/Spokane, was
also downsized last December. He says he was
going “stir crazy” at first, but hes now settled
1ito a groove.

“Other than networking with people in the
hopes of landing that next job., I'm putting the
tfinal touches on a home studio so 1 can concen-
trate on more voice-work opportunities,” Jaxon
says. “I'm actually spending an hour a day pro-
ducing digital imaging piceces so [ don’t get
rusty, and 'm keeping up with the charts and
the music.”

And then there’s Brian Beddow, who got his
walking papers last December after 10 years at
Regent Broadeasting in Flint, Mich., where he
was D of active rock WWBN and classic hits
WQUS. He. like many others, gets up cach
morning and goes prospecting for work, but he
also makes sure he does something tor himself
each day. "I did not cancel my gym member-
ship because it has really helped my mood.
There is something about exercising  that
Keeps vou sane through times like this. In the
afternoon 1 follow-up on any leads and con-

tinue to network ”

The Future Of Radio
Artacking their job search with a positive attitude
is also spilling over into this group’s views about
the future of radio.

Jaxon says, “I'm hopeful that as time goes
and

Washington, that some new blood gets inject-

on, with a new administration in
ed into this business. Radio is still a really good
business it you're not overextended to banks
and lenders.”

With the industry in turmoil, Beddow believes
a lot of people will get out, but he also thinks
things will settle down and **we will find ourselves
as we have in the past; we've gone through
changes before” He adds, “Radio is really the
cockroach of the electronic medium. People have
been calling us dead since the 1930s, yet we always
come back.”

Kojan says, “At the risk of sounding egotisti-
cal. radio needs people like me: creative,
passionate people who are pragmatic about the
tremendous challenges the industry faces, but
who also stick to the notion that content is still
king, and hard work and a dedication to excel-
lence will be rewarded.” RsR
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» U2 SCORES A FORMAT RECORD 16th TOP FIVE TRACK, AS
“GET ON YOUR BOOTS” RISES 6-5. THE BAND'S FIRST TOP FIVE

SINCE THE NO. 1*

"VERTIGO” IN 2004 BREAKS A TIE WITH GREEN

DAY FOR MOST TOP FIVES. NOT CONTRIBUTING TO EITHER
ACT’S TOTAL IS THEIR 2006 COLLABORATION “THE SAINTS
ARE COMING,” WHICH PEAKED AT NO. 22.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL (GAIN
COLDPLAY 22319 DEATH CAB FOR CUTIE 1927102
Life In Technicolor ¥ Grapevine Fires
(Capitol) (Atlantic)
MOST ADDED TOTAL STATIONS: 20  TOTAL STATIONS: 28
DEAD CONFEDERATE 216/28 BUCKCHERRY ¢r 189/7
The Rat Rescue Me
[Razor & Tie) (Eleven Seven/Atlantic)
TOTAL STATIONS: 20 TOTAL STATIONS: 17
THE FRAY 211/23 AC/DC 163/6
RTIST NEW You Found Me Big Jack
TITLE / LABEL | STATIONS (Epic) (Columbia)
MY CHEMICAL ROMANCE 8 TOTAL STATIONS: 8 TOTAL STATIONS: 10
ol THIRD EVE BLIND MA GLASVEGAS 135/53
KFRR, KITS, KTBZ, WLUM, WRBZ, WRWK, HloplDaizyiCreanter Geraldine
WXNR, WZNE (Assembly) (Columbia)
_ TOTAL STATIONS: 6 TOTAL STATIONS: 29
THE KILLERS 6
Spaceman 0ASIS 209/14 THE ASTEROIDS
Qsland/IDIMG) I'm Outta Time GALAXY TOUR 133714
KQRA, WEND, WKRK, WRFF, WTZR, WzZJO (Big Brother/Reprise) Around The Bend
- . I TOTAL STATIONS: 7 {Small Giants)
KINGS OF LEON 4 TOTAL STATIONS: 14
Use Somebody
(RCA/RMG)
KUCD, WPBZ, WRWK, WwDC
DEATH CAB FOR CUTIE 4
Grapevine Fires
{Atlantic}
KWOD, WARQ, WLUM, WRFF
RED 4
Death Of Me
(Essential/RED}

KCXX, KHBZ, WARQ, WXDX

u2 3
Get On Your Boots

(Interscope)

KHBZ, WFXH, WXDX

THE OFFSPRING ¥
Kristy, Are You Doing OK?

(Columbia)

KFRR, WJRR, WXNR

BLUE OCTOBER 3
Dirt Room

{Universal Motown)

KEDJ, WBRU, wWPBZ

RISE AGAINST 3
Audience Of One

{DGUinterscope)

CiMX, WEND, WXNR

METALLICA 3
Cyanide

{Warner Bros.]
KROX, WXNR, WZNE

AODED AT...

WBRU

Providence, Ri
PD: Wendell Clough
MD: Alex Korzec

Wild Light, California On My Mind, 9
Blue October, Dirt Room, 8

THE KILLERS

Spaceman (Isiand/IDJMG}

KRBZ +20, WRFF +17, KNDD #15, KJEE +15, WKRK +14,
WRCX +1), KFTE +10, WEND +10, WFNX +9, KRZQ +9

MGMT

Kids (Columbia)

WROX +14, KNXX +14, WLUM +14, KROQ +11, KXRK T,
KNRK +TI, WSWD +TI, WRFF +11, KFTE +8, KITS +6

PAPA ROACH

Lifeline (£1 Tonal/DGC/Interscope)

WHRL +12, KMYZ +12, KROX +9, WZJO +9, WCYY +8,
KFRR +8, WRXL +8, KTBZ +7, KNXX +7, KROQ +7

U2

Get On Your Boots (Istand/Interscope)
WRWE +15, KMYZ +15, KDGE +I3, WFNX +12, WBRU +12,
WKQX +12, KCNL +Tt, WBTZ +7, WWCD +7, KUCD +7

DEATH CAB FOR CUTIE
Grapevine Fires [Atlantic)

KXRK -21, WBRU +15, KRBZ +12, SXAN +10, WEQX +8,
WLUM +6, WWCD +4, KCNL +3, WRFF +3, WWDC +3

FOR WEEK ENDINC FEBRUARY 8, 200S
LEGEND: See legead to charts in charts section for rules and symbol explanations.

FOR REPORTING STATIONS PLAYLISTS GO T0:

www.RadioandRecords.com Data Systems 24

68 alternative and 27 Canada rock stations are electronically monitored by Nielsen Broadcast

hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc.

All rights reserved.

RADIO & RECORDS

CONVENTION

OS5 NOW MORE THANEVER

Sheraton Philadelphia City Center Hotel
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CO-LOCATED WITH

Your R&R Convention badge
will allow you access to NAB
sessions and exhibitor area.
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» HURT EARNS ‘TS FIFTH CHART HIT, AS “WARS” O2ENS
AT NO. 34 (UP 81 FLAYS). THE TRACK IS THE FIRST FROM
THE QUARTET'S APRIL 7 RELEASE “GOODBYE TO THE
MACHINE,” THE GROUP’S FIR=T ALBUM FOR AMUSEMENT
RECORDS, WHICH IS RUN BY ITS MANAGER TOM LEWIS.

. DIGITAL DOWNLOADS
(DMDS AVAILABLE AT DMDS.COM

= (=
A8 = | NELSEN BDS NEW AND ACTIVE
9] EY  ARTIST CERTIFICATIONS PLAYS AUDIENCE
=S £3 e IMPRINT /PROMOTION LABEL _ TW _ +/-  MILLIONS RANK AT e R SR = s
MUDVAYNE NO. 1{3WKS) TRAPT 166/72 LAMB OF GOD 96/21
1 20 1672 -2 6.077 1 “
DO WHAT YO DO EPIC Contagious Set To Fail
SHINEDOWN (Eleven Seven) (Epic)
2 . 3 SECOND CHANCE ATLANTIC 1571 -65 6.061 2 MO T ADDED TOTAL STATIONS: P TOTAL STATIONS: 26
. NICKELBACK SEVENDUST 1S0NS  DOPE 84/58
L B SOMETHING INYOURMOUTH ROADRUNNERIRRP 1940 4 gl 4 N it
SEETHER (7Bros/Asylum/ILG) (ED
4 = 5 eeakoown wino.up |MUB35F 37 GWPOR 5 TCTAL STATIONS: 37 TOTAL STATIONS: 22
DISTURBED
=) 25 1247 -212 518 3 (HED) P.E. 138/16 STEEL PANTHER 75/21
.} INDESTRUCTIBLE REPRISE ARTIST NEW Renegade Death To All But Metal
P & o4 SAVING ABEL mWs 26 325 B TITLE / LABEL STATIONS (Suburban Noize) (Universal Republic)
| 18 DAYS SKIDDCO/VIRGIN/CAPITOL . DISTURBED 15 TCTAL STATIONS: {Ed TOTAL STATIONS: 12
3 SLIPKNOT The Night
8 16 DEAD MEMORIES ROADRUNNER/RRP n3s +4S 32n 9 (Reprise) L.AST VEGAS 125/0 BLACK TIDE 68/10
= METALLICA KHTQ, KILO, KRYQ FUFD, KXXR, Sirius ljref5ad Shout
n 1097 +58 3739 6 XM Octane, WBUZ, WBYR, WKQ2, WRIF, (Eeven Seven) (Interscope)
o WARNERIEROS WRXW, WWBN, WZCR, WYBB, WZOR TGTAL STATIONS: 12 TOTAL STATIONS: 9
9 . 23 UHNOD;LL,YWOOD ENDERD ASMIOCTONE/INTERscopE 1086 -20 s om DOPE I 7 SKINDRED 120/82 SINCE OCTOBER 63/8
- Addicti Electric Avenue Guilty
n  THEORY OF A DEADMAN 989 37 2582 4 - {Bieler Bros.) (Tooth & Nail/Capital)
ATE MY LIFE 604/ROADRUNNER/RRP (ED)
. — — KILO, KQRC, KXFX, WBYR, WKLQ, WKQZ, TOTAL STATIONS: a1 TOTAL STATIONS: n
T AVENGED SEVENFOLD WXGQR
. D 7 sream HOPLESSWaRNERGRDs. D02 71 289912 - =
= - HURT 5
PAPA ROACH MOST INCREASED PLAYS
B4 e ELTONAUDGC/NTERSCOPE D08 *170 3122 10 E’Z""S )
rmuserment
F APOCALYPTICA FEATURING ADAM GONTIER n E KNCN, KZRG, WKGZ WRIF, WRXW
¢ 33 nonTeare 0-200vEme 87 B4 g V7
PAPA ROACH 4
SALIVA
g 16 CAMILY REUNON sLanoiom 172 36 2126 17 '(-;ET“"EVDGUI —
[ =2 onz nte=Ope
5 AC/DC KDOT, KISS, KTEG. WKOZ
&' 7 BicJact ) ] coumel L laca ‘38 S28B5) 13 :
DROWNING POOL AIRPOWER THE ANSWER 4
37 STITCHES evensrven 00 69 1685 20 (C_’r';‘ Agdd%‘m)
I e tr
FIVE FINGER DEATH PUNCH ] e X\ Jo et WKL
STRANGER THAN FICTION a9 87 7”2‘063 18 RN, Snlry A GEEea e i
BUCKCHERRY AIRPOWER STATIC-X 4
RESCUE ME ELEVENSEVENATLANTIC 074 ¢T3 2065 1 Stingwray
| (Warne- Bros.)
THEORY OF A DEADMAN ] =y
BADGIRLFRIEND s0./RoADRUNNERRRP 000 B 2no 13 (e S dfY Cdom WEds LY
ALL THAT REMAINS SLIPKNOT 3
TWO WEEKS PROSTHETCRAZORG TE 0% *4] 1304 2 Dead Memories MOST
{Roadrunner/RRP)
HINDER 0
UP ALLNIGHT ONVERSALREPLBLC  OS0 *3 1892 18 KESwezvay INCREASED
POP EVIL o B . POP EVIL 3 PLAYS
100INASS PAZZOLARD STAR i 100 tn A 55
3 DOORS DOWN (PazzolJard Star) =
CITIZEN/SOLDIER UNIVERSALREPURLC 003 0 1213 22 (IO G, VLB
RED BURN HALO 3
DEATHOF ME essentaupep | 456 +100 0972 28 Dirty Little Girt +]70 PAPA ROACH
(Rawkhead/ILG) Lifeli El Tonal/DGL/)
ﬂ?vlv:\‘rg enrante 491 36 o 27 WBYR. WKQZ, w™E8 Fos) ‘1': EP-ETQ o WzMR e )@, FISW +8,
- - 1 KATT 7, +7, WRZK +6, WESX +6
BLACK STONE CHERRY hor. 3 e 2 TRAPT 3 IR
PLEASE COME IN IN DE GOOT/ROADRUNNER/RRP ; Contagious DISTURBED
FRAMING HANLEY (Eleven Seven) :
372 +34 0556 35 KFRQ. KRZR, WR™Y The Night (Reprise)
LOLLIPOP SILENT MAJORITY/ILG/WARNER BROS. T e e T A
RISE AGAINST SATT +8, KXXR +8, WCCC +7, KILD +2, WTPT +2
RE-EDUCATION (THROUGH LABOR) oocinterscope 5% 57 0860 30
u2 ED
GET ON YOUR BOOTS ISLAND/INTERSCOPE S5 > V27 - 24 Jeath Of Me (Essential/RED:
GUNS N ROSES NZOR +16, KQXR 413, KXXR +12. KX=X +10, KLAQ +I0.
BETTER BUACKFROG/GEFFENINTERSCOPE 357 139 vig2 23 <HTQ +9, WYBB +9, KZRQ +, WZMR +3, W10 +3
THE RED JUMPSUIT APPARATUS
YOU BETTER PRAY vRaNCapOL 25 46 0501 38 ?lKltN.DI?ED ——
tlectric Avenue (Bieler Bros.
KINGS OF LEON 3«40 0850 3 AZOR +T7, KRXQ +12, WRXW +1L, WWEN +5, KXXR +4,
SEX ONFIRE RCA/RMG NLIO +4, WIL +3, KDOT +2, KIOZ +2, WCHZ +2
REV THEORY fon = i
LIGHT ITUP VANHOWES/MALOOF/OCGC/INTERSCOPE 512 B 0953 29 HURT
HURT Wars (Amusement)
WARS avusement 292 81 0594 33 K20 40, WBUZ 7, WIL 6, KDOT -5, WQXA +5,
KNCN 45, KFRQ +5, W.LIO +4, KEGL +4, KHTQ +4
HOOBASTANK %4 -85 0742 32
MY TURN ISLAND/IDIMG ADDED AT...
BURN HALO ;,
DIRTY LITTLE GIRL RAWKHEADILE 2O 119 0485 39 KR XQA im0
- T = Sacramento, C
THE OFFSPRING
KRISTY, ARE YOU DOING OK? comsa 228 iy 0.540 36 OM/PD: Jim Fox
BLUE OCTOBER Distu-bed, The Ficht. 18
DIRT ROOM UNVERSALMOTOWN 21 1 0324 - Skindred, Electriz venue, 12
ARANDA
STILL IN THE DARK astomsn 70 15 REIBE 40 FOR WEEK ENJING FEBRUARY 3, 2009
FOR REPORTING STaTIJNS PLAYLISTS GO TO: LEGEND: Sece legend to charts im charts section for rules and symboi explanations.
?":ESJ‘:';?BED MOST ADDED REPRISE 173 +133 0.51 37 www.RadbandRecords.com B2 active rock =ations are electron<ally monitored by Nielsen Broadcast Data Systems 24
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» PAPA ROACH CLAIMS MOST INCREASED PLAYS
(UP 46), MOST ADDED ANC AIRPOWER STRIPES, AS
“LIFELINE” LEAPS 23-19. THE LEAD SINGLE FROM

“METAMORPHOSIS,” DUE MARCH 24, LIKEWISE SPORTS
MOST INCREASED PLAYS AT ACTIVE ROCK (15-12, UP
170) AND JUMPS 18-14 AT ALTERNATIVE (UP 108 PLAYS).

DIGITAL DOWNLOADS ]
AVAILABLE £T DMDS.COM

i,

DMDS y

£ i

BDS Py

: 95 s NIELSEN BDS A NEW AND ACTIVE
- ARTIST CERTIFICATIONS PLAYS AUDIENCE
* $2 e IMPRINT/PROMOTION LABEL  TW__ #/-  MILL ONS RANK e RBEL Tl W ARNET anel (e
SHINEDOWN NO. 1(SWKS) DROWNING POOL 38/Mm RISE AGAINST 23/S
1 22 460 +24 1.576 1
SECOND CHANCE ATLANTIC 37 Stitches Re-Education (Through Labor)
NICKELBACK (Eleven Seven) (DGC/Interscope)
. 3 SOMETHINGIN YOUR MOUTH ROADRUNNERmRP 423 *20 1526 2 MOST ADDED TOTAL STATIONS: 8 TOTAL STATIONS: 3
APOCALYPTICA FEATURING ADAM GONTIER
3 28 2 324 +0 7 3 ARANDA 33/6 HURT 23/3
_ IDON'T CARE 20-200VENG ) e [
SAVING ABEL 7 (Astonish) (Amusement)
. D laoavs saoocoviRoncaToL 510 *30 0840 7 TOTAL STATIONS: 5 TOTAL STATIONS: 7
[ B SEETHER wow 303 421 0835 8 PAPA ROACH 26/2  ALL THAT REMAINS 23/0
SIeTURBED #;{IES‘;' o 'éEW Hollywood Whore Two Weeks
- LABEL TATIONS El Tonal/DGC/Interscope) (Prosthetic/Razor & Tie)
® 2 X 4 ( P
2 |NDESTRUCTBLE meerse 269 a 033 PAPA ROACH & TOTAL STATIONS: 2 TOTAL STATIONS: 5
METALLICA Lifeline
. 9 Cvanioe wamnirBRos. 28 ¢17 0864 6 (E) Tonal/DGC/Interscope)
. 5 Ac/DC [ KIOC, KMOD, WAQX, WHJY
BIG JACK COLUMBIA 238 “18 052 2 STAIND 2
THEORY OF A DEADMAN All § Want
Q -
37 BADGIRLFREND 604/ROADRUNNERRRP 227 15 0834 9 (Flip/Atlantic)
AC/DC KIOC, WXMM
gy 2 ROCK NROLL TRAIN COLUMBIA 223 o5 OBEZ) S AVENGED SEVENFOLD -
THEORY OF A DEADMAN Sc
. 0 ATE My LFE 60wROADRUNNERRRP 214 *29 0526 13 [H'o:,:',:ss,w,,,,,, Bros)
. METALLICA KAZR, KZRR
E 25 1L DAY THAT NEVER COMES warnerpros. 192 33 0720 10 Ao 3
u2 On And O
. 3 Ck1onYOURBOOTS SUANDINTERsCopE 109 *22 0608 T [T’;ue End/l:ED)
MUDVAYNE WAQX, WKLC
. 20 1 whAT voU DO EPIC J56 2 0484 16 SERTii 1
BUCKCHERRY A =T
. 12 ook me mevnsevenatLac 199 3 0531 w2 e
GUNS N’ ROSES WHIY
- ) BLACK FROG/CEFFEN/INTERSCOPE 148 ¥ ghidsy 12 e g =
. g STAIND I 20 0491 TS Citlzen/Soldier
ALLIWANT FLIPIATLANTIC (Universal Republic)
3 DOORS DOWN WMMS
. 9 GmzensoLDER UNIVERSALREPUBLIC 14O +3 02€6 22 o .
PAPARCACH AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
235 rame FLTONAL/OGC/INTERSCOPE 124 *46 0.27%6 20 ;:::;/":):';'8"
SLIPKNOT & WVRK
. 5 DeADMEMORES ROADRUNNER/RRP 112 = 025 23 MOST
SALIVA ARANDA 1
(1]  SatvA snoome 107 3 om8 27 Sl o Toe O INCREASED
o 16 GUNS N’ ROSES 21 <« oWk WAGK PLAYS
CHINESE DEMOCRACY BLACK FROG/CEFFEN/INTERSCOPE i
HURT 1
POP EVIL
L 9 lomass pazzomRDsTAR SO0 ‘%4 008 - Wars
AVENGED SEVENFOLD e
. 8 Seneam HOPELESSWARNERBROS, DO 24 0156 30 6 PAPA ROACH
NICKELBACK Lifeline (El Tonal/DGC/Anterscope)
- GOTTA BE SOMEBODY ROADRUNNER/RRP 78 6 0293 18 WHUY +10, WAQX +9, WVRK +9, KIOC +7, KMOD «6,
BLACK STONE CHERRY b Lo Se T iU
& LEasECOMEIN INOE COOT/ROADRUNNER/RRP 2 -2 0165 28 WAQX 9;
o catuse o7 R SAVING ABEL
s HOLLYWOOD UNDEAD 66 +3 0157 29 PD: Hunter Scott 18 Days (Skiddco/Virgin/Capitol)
3 . L Hunter S¢of
UNDE:—,DS e AEMIOCTONETTERSCOPE APO/MD: Don Kelley WHIY 0, WVRK +7 KMOD 45, KTUX 4, KAZR +4,
KIN LEON : iteli WKLE +2, WONE +2, KIOC +1, WDHA +1
3 63 +S 0.284% 19 Papa Roach, Lifeline, 9
SEX ON FIRE RCA/RMC Blue October, Dirt Room, 4
The Answer, On And On, O
it . ss a5 0182 24 Aranda, Still In The Oark, O THEORY OF A DEADMAN
[€ b COLUMBIA Hoobastank, So Close, So Far, O Hate My Life (604/Roadrunner/RRP)
HINDER s4 a3 0085 FOR REPORTING STATIONS PLAYLISTS CO TO \WVRK T3, WAQX +4, WXFX +4, KBER +3, WDHA +2,
I - 3 WXMM +2, WZZO +1, KSHE +1, WIXQ *1
UP ALL NIGHT UNIVERSAL REPUBLIC wiwwiRadiow dReterds.com . 2, WRQK +2, Q
- SHINEDOWN
Second Chance (Atlantic):
RECURRENTS WMMS +22, WNOR +T3, WGIR +4, WVRK +3, WHDR +3,
WDHA +3, KSHE +3, WXMM +1, WONE *1, WEBN »1
g ’§‘ POP EVIL
" ARTIST NIELSEN BDS PLAYS Pl ARTIST NIELSEN BOS PLAYS 100 In A 55 (Pazzollard Sta)
z z VIGIR 5, WDHA +4, WKLC +4, KTUX +3, WVRK +3,
Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS Tw w E  TITLE / IMPRINT ¢ PROMOTION LABEL CERTIFICATIONS ™ w VLIXQ o2, WXFX 22, A KIOC <) "
SIXX: A.M. 3 DOORS DOWN
LIFE IS BEAUTIFUL (ELEVEN SEVEN) 1777 W IT'S NOT MY TIME (JNIVERSAL REPUBLIC 197 ®
SAVING ABEL AEROSMITH
AOOICTED (SKIDDCO/VIRGINICAPITOL) 123 15 OREAM ON (COLUMBIA) 9% add
PUDDLE OF MUDD AEROSMITH
PSYCHO(FLAWLESS/CEFFEN/INTERSCOPE ) 130 ul SWEET EMOTION (COLUMBIA) 4/ 87
SEETHER 107 n2 STONE TEMPLE PILOTS 96 92
FAKE 1T (WIND-UP) INTERSTATE LOVE ¢ ONG (ATLANTIC) FOR WEEK ENDING FEBRUARY 8, 2009
. (LEGEND: See legend to charts in charts section for cules and symbol explanations.
GUNS N° ROSES 104 105 PINK FLOYD 93 Q4 24 rock stations are electronically manitored by Nielsen Broadcast Data Systems 24 hours a

SWEET CHILD 0" MINE {(CEFFEN/INTERSCOPE) ANOTHER BRICK IN THE WALL (PART 11} (COLUMBIA)

day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.

ROCK REPORTERS

WQCM/Hagerstown, MD WDHA/Morristown, NJ*
OM: Rick Alexander APD: Curtis Kay
PD/MD: Mike Holder

WHJIY/Providence, RI*
PO: Dennis O'Heron

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MO: Guy Favazza

WONE/Akron, OH*
OM: Chuck Collins

PD: TK. O'Crady
APYMO: Tim Daugherty

KIOC/Beaumont, TX*
OM: Trey Poston
PO: Mike Davis

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart
MD: Dave Fritz

KZFR/Albugquerque, NM*
PO: Phil Mahoney
MD:Rob Brothers

WZ20/Allentown, PA*
PO: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
PD: Brad Stennett
MD: Matthew Collins

WT0S/Augusta, ME
OM/PD: Jack O'Brien
APD Mark Smith

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe” Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OMY/PD: Jay Nunley
APD/MD: Brian Thompson

WMMS/Cleveland, OH*
OM: Keith Abrams
PD: Bo Matthews

WVRK/Columbus, GA*
PD: Chris Chaos

KAZR/Des Moines, |1A*
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

KHQG/Duluth, MN
OM: Jack Lawson
PD: Scott Klohn
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WRVC/Huntington, WV
PD: Reeves Kirtner

WJXQ/Lansing, MI*
PO: Sheri Vegas

WCGIR/Manchester, NH*
PD: Chris "Doc” Garrett

WHDR/Miami, FL*
PD: Kevin Vargas
MD: Dave Hanson

WXFX/Montgomery, AL*
PD: Rick Hendrick

WNOR/Norfolk, VA*
PD: Mike Beck

APD: Sonja Morrell
MD: Tim Parker

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Paim Springs, CA
OM/PD: Jen Shevlin
MD: Shelly Brown

KUFO/Portland, OR*
OM/PD: Chris Patyk

WWW americanradiohistorv com

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelty Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Danieis
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy
PD/MD: Randy Hill

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Hunter Scott
APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wi
MD: Larry Offerman

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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HOWEKED BY

R&R ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee

OKGITAL DOWHLOADS
AVAILARLE AT DAL, COM

ki
B s CANADA ROCK o

PLA
TITLE IMPRINT / PROMOTION LABEL ‘T +-

WURH/Hartford, CT*
OM/PD: Todd Thomas

WRXL/Richmond, VA*
OM: Dave Symonds
PD/MD: Casey Krukowski

& U2 GETONYOUR BOOTS
B 175 SHINEDOWN SECONDCHANCE
25 KINGS OF LEON SEX ONFIRE

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones

ISLANC/INTERSCOPE/UNIVERSAL B4 +39
ATLANTIC/WARNER 552 0

MD: Amber Miler

KUCD/Honolulu, Hi*

PD/MD: Frank Pain

RCA/SONYMUSIC 553 13

PD: Adam Carr KCXX/Riverside, CA* 18 SEETHER BREAK-DOWN WIND-UP 4BE +19

MD: Chiris Sampaio PD: John DeSantis e = = ——— SR
WHRL/Albany, NY* APD/MD: Bobby Sato WZMR/Albany, NY* _.14 + NICKELBACK SOMETHING IN YOUR MOUTH ¥ ) EM &S _l 1
OM: John Cooper KTBZ/Houston, TX* OM/PD: Kevin Callahan N AC/DC BIGJACK COLUMBIA/SONY MUSIC 425 as

PD/MD: Tim Noble

PD: Don Jantz_en WZNE/Rochester, NY* " THORNLEY MAKE BELIEVE @ BO4/UNIVERSAL qa':. 1 +3
MD: Karah Leigh OM: Mike Ninnie KTEG/Albuguerque, NM* ] [l
WJSE/Atlantic City, NJ PD: Nik Rivers PD: Phil Mahoney '|1 i ARKELLS OH, THE_BOS_S 1S COMING! _ DINE ALONE 355 +4
ah[’)‘/ ED:E‘E’[KG”V WRZX/Indianapolis, IN* MD: Aaron "Buck” Burnett 28 THE OFFSPRING YQU'RE CONNA CO FAR, KID COLUMBIA/SONY MUSIC | 330 -12
: Scott Reilly ' ! — e - ey e o
PO/MD: Lenny Diana KWOD/Sacramento, CA* 5 | KINGS OF LEON USE SOMEBODY RCA/SONYMUSIC -~ 30T +70

KRDX/Austin, TX*

OM/PD: Curtiss Johnson
MD: Andy Hawk

WWWX/Appleton, WI*
PD/MD: Guy Dark

FRANZ FERDINAND ULYSSES

DOMINO/EPIC/SONY MUSIC | 0

OM: Chase WTZR/Johnson City, TN* l = == = i T
PO: Lynn Barstow OM: Bill Hagy 35 THE STILLS BEINGHERE & ARTS&CRAFTS 287 7
). PD/MD: Jay Patrix KXRK/Salt Lake City, UT*  WCHZ/Augusta, GA* B <AVING ABEL Honvs s R
MD: Toby Ryan i OM: Harley Drew : e B s
YT I KRBZ/Kansas City, MO* PD: Todd Noker PD: Chuck Williams 14 MGMT kiDs COLUMBIA/SONYMUSIC 224 _-2 :
KRAB/ aMeEsI lel; , CA OM: Bob Edwards APD/MD: Corey O'Brien 5 METRIC HELP I'M ALIVE ¥ LASTCANG 222 3
- fenn McLlou PD: Lazlo WIYY/Baltimore, MD* Fel

PD/MD: Danny Spanks
APD: Jared Mann

APD/MD: Jason Ulanet

KBZT/San Diego, CA*

PD: Dave Hill

MOBILE THE KILLER %

'MATT MAYS & EL TORPEDO BUILDING A BOAT 4

UNIVERSAL 239 +6

S
i T
il
PD: Carett Michaels 7 21 SONICWARNER 207 1
KNXX/BatonRouge, LA+ KFTE/Lafayette, LA* Q%Q;AM;:EHHE“S:" ‘C’JV"S;’P%/ ?(“"Xir\ys‘ 1] T THEORY OF A OEAOMAN NOT MEANT TOBE ¥ BO4/UNIVERSAL 201 +N
OM/PD: Dave Dunawa PD: Scott Perrin BWLGIR BTy : Kenny Vest BT | - .,
o Phil!ivais: way MD: Josh Baulanger MD: Demver Crabb 19 % RISE AGAINST AUDIENCE OF ONE DOCUNVERSAL 200 431
MDO: Darren Gauthier XETRA/San Diego, CA* 20} 4 RESPECTABLES SUCAR % UNIVERSAL 1B +15
KXTE/Las Vegas, NV* PD:_CC"F",’”E T WKGB/ Bingj‘am‘°“' NY 21 25 RISE AGAINST RE-EQUCATION (THROUGH LABOR) DGC/UNIVERSAL 1411 35
WBCN/Boston, MA* PD: Chris Ripley MD: Christy Taylor OM/PD: Jim Free -
' APD/MD: Tim Boland 22 12  EAGLES OF DEATH METAL waANNABZ INLA REKORDS REKORDS/DOWNTOWN/FONTANA NORTH 17z 10

PD: Mike Thomas

MD: Dan O'Brien KROQ/Los Angeles, CA* KITS/San Francisco, CA* ] s @ 0 THEORY OF A DEADMAN HATE MY LIFE ¥ BOMUNVERSAL  TB7  +26

PD: Kevin Weatherly PD: Da"e_N”mme KQ)_(R/ Boise, ID 2 12° THE RACONTEURS CONSOLER OF THE LONELY THIRD MAN/WARNER BROS./WARNER 163 13
WFNX/Boston, MA* APD: Gene Sandbloom APD/MD: Aaron Axelsen OM: Dan McColly =
PD: Keith Dakin MD: Lisa Worden fﬂ%_ffﬂmy gic?';to 13 DISTURBED INDESTRUCTIBLE REPRISEWARNER ¥ -40
APD: Fletcher KCNL/San Jose, CA* Sl ﬂ 16 INCUBUS LOVE HURTS IMMORTAL/EPIC/SONY MUSIC 154~ +10
MD: Paul Driscoll ggsz}/Hs Angeles, CA* PD: Jeanene Calhoun WAAF/Boston, MA* (27] & THE AIRBORNE TOXIC EVENT SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUTIFACTORY 153 +21

: John lvey ) ' i et i TR
WBTZ/Burlington, VT*  MD: Julie Pilat KJEE/Santa Barbara, CAx R RonVaer e JRg HHOER Tsciirg DNRERSAL REPLGLICIONIVERSA. SRR - 2
OM/PD: Mattlc,rasso PD: Eddie Cutierrez ) - 2 15 AIRBOURNE DIAMOND IN THE ROUGH ROADRUNNER/UNIVERSAL 168 27
APD/MD: Kevin Mays 'égffﬂ“{'gf;"o"" OR MD: Dave Hanacek WEDG/Butfalo, NY* o METALLICA CvaNIDE WARNERBROS./WARNER _13:5_ 2 +5
W2JO/Charleston, WV* ' Music Choice PD/MD: Evil Jim 738 WEEK ENDING FEBALARY 6. 2009 & indicates CanCan
OM: Jeff Whitehead . Alternative/Satellite
, TN*

gggsénMee’nst:‘:s N PD: Justin Prager WYBB/Charleston, SC*
WEND/Charlotte, NC* - aydney MD: Gary Susalis OM/PD: Mike Allen WKLQ/Grand Rapids, MI* WXZZ/Lexington, KY* WTKX/Pensacola, FL* Sirius XM Octane/Satellite*
OM:B fr otte, MD: Matthew Fotter OM: Steve Stewart PD: Johnny Maze PD: Joel Sampson OM: Lou Brutus

AU WLUM/Milwaukee, WI* PD: Michael Grey APD: Twitch APD/MD: Mark The Sherk PD: Bodhi Ebright

PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Jay Kruz

APD/MD: Julie Evans

WKRK/Cleveland, OH*

PD: Jacent Jackson
APD: Stephen Kallao

WKZ(/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels
MD: James Steele

Sirius XM Alt
Nation/Satellite*
OM: Gregg Steele
PD: Jeff Regan
APD: Jordan Gremli

WFXH/Savannah, GA*
OM: Jon Robbins
MD: Marai Stanley

KNDD/Seattle, WA*

WRXR/Chattanooga, TN*
PD: Boner

WiIL/Chicago, IL*
OMY/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry

APD: Jay Deacon
MD: Darcy

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD:- Borna Velic

WXQR/Creenville, NC*
OM: Mark McKinney

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Pettersor

MD: Adam Peterson

WLRS/Louisville, KY*
OM: George Lindsey
PO: Tommy Lee

WIXO/Peoria, IL
OM/PD: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi“ Tyszler

KUPD/Phoenix, AZ*

KISW/Seattle, WA*

OM/PD: Dave Richards

APD: Ryan Castle

WHBZ/Sheboygan, Wi

PD: Ren Simonet

MD: Dave Nelson

WRBR/South Bend, IN

PD: Domiric Nardella PD: Mike Kaplan PD: Neil Randall PD: Wes Styles WTFX/Louisville, KY* PD/MD: Larry McFeelie PD: Tommy Carroll
KHBZ/Oklahoma City, OK*  ApD/MD: Andrew Harms PD: Charlie Steele APD: Maximus
OM: Tom Travi i * WTPT/G ille, SC* MD: F bb e
WARQ/Columbia, SC* PD: Jof Blackburn KILO/Colorado Springs, (0 e sl KDDX/Rapid City, SD .
PD: Dave Stewart KQRA/Springfield, MO* MD‘_J Mrh ” MD: Twi.sted Todd OM/PD: Jim Kallas KHTQ/Spokane, WA’
MD: Matt Lee PD: Kristen Bergman : Jack Mehol . e KFMX/Lubbock, TX PD: Kris Siebers
WJRR/Orlando, FL* MD: Shadow Williams OM/PD: Wes Nessmann KDOT/Reno, NV*
PD: Rick Everett KNCN/Corpus Christi, TX* WQXA/Harrisburg, PA* N 4 _ .
WWCD/Columbus, OH* OM/PD: Pavla Newell OM/PD: Ken Carson OM: Jim McClain WLZX/Springfield, MA

OM: Randy Malloy
PD: Andy "Andyman” Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards

APD: Chris Ryarn WKRL/Syracuse, NY* PD: Alex Duran 3 -
KEDJ/Phoenix, AZ* PD: Nixon WAMX/Huntington, WV MD: Keith West F\:lDlsgzeSraglnaw, il WXTB/Tampa, FL*
WXEG/D * PD: Bruce St. James KBPI/Denver, O* PD/MD: Erik Raines . o 2,
ayton, OH APDIMD: Tim Virai PD: Willie B bl APD/MD: Matt Bingham M: Brad Hardin
- Tim Virgin - Witlie ©. APD: Robin Witds KBRE/Merced, CA PD: Dovble Down

OM: Tony Tilford
PD: Steve Kramer
MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Oldfield

WRFF/Philadelphia, PA*
OM: Thea Mitchem
PD/MD: John Allers

APD: Wendy Rollins

WXDX/Pittsburgh, PA*
OM: Alex Tear
PD: John Moschitta

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Wendell Clough

APD: Gabrielle Greenfield
MD: Alex Korzec

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
OM: Thea Mitchem

PD: Dave Wellington

APD: Dave Hennessy

APD/MD- Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards
PD: Chris Ryan

WRIF/Detroit, MI*
OM: Doug Podell
PD: Mark Pennington

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mixe Sanders
APD/MD: Stick Nick

WW8N/Flint, MI*
OM: J. Patrick
PD/MO: Tony LaBrie

KRZR/Fresno, CA*

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WRTT/Huntsville, AL*
OM/PD: Lee Reynalds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WNFZ/Knoxville, TN*
OM: Terry Gillingham

WJJO/Madison, Wi*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAlfen, TX*

PD/MD: Jason LaChance

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OMY/PD: Troy Hanson
OM: Dean Warfield

PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

W2ZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KZZQ/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

K10Z/San Diego, CA*
PD/MD: Shauna Moran-Brown

KURQ/San Luis Ohispo, CA
OM/PD: Mark Mitchell

WJIBX/Ft. Myers, FL* MO: Greg Roche i ) PD: Share Cox APD: Zigz
PD: Matt Johnson KRZQ/Reno, NV* 22”573521'&;’”” APD/MD: Valerie Hale CXFX/Sonts Rosa, CAS
i i B : 5 anta Rosa,
MD: Jeft Zito Ot Mark Fecte WPBZ/West Palm Beach, FL* KATT/Oklahoma City, OK*  50,un " o
MO: Chris Payne PD: John O'Connell WEYR/Ft. Wayne, IN* KOMP/Las Vegas, NV* OM/PD: Chris Baker
WGRD/Grand Rapids, MI* : APD/MD: Ross Mahoney APD/MD: étiller ' PD: Johr Griffin MD: Jake Daniels . . i
OM/PD: Jerry Tarrants MD: Carlota Music Choice Rock/Satellite

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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WDYL/Richmond, VA*
PD: Mojo

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

WRUF/Gainesville, FL*
OMY/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

KZCD/Lawten, OK
PD: Don “Critter" Brown
APD: J.C. "Kelso" Kellison

www americanradiohistorv com

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

PD: Justin Prager
MD: Cary Susalis

PD: Rob Cressman

KZRQ/Springfield, MO*

OM: Valorie Knight

PD: Simon Nytes

APD: Mike Killabrew

WKLL/Utica, NY

PD: Nixon

KFMW/Waterloo, |1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA

PD: Todd Lyons
MD: Ken Heman

WWI2/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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R&R TRIPLE A

Artist showcases, focused business panels define 2009 gathering

Sunset Sessions

Highlights

John Schoenberger

JSchoenberger@RadioandRecords.com

. t started as a simple 1dea: Go to cool destinations and see

some great bands play. But in the past dozen years, Michele

Clark and M:M Music’s annual Sunset Sessions has become

one of the premicer events on the triple A community’s cal-

endar. M The desirable destination is still part of the mix, as

well as the opportunity to see established and up-and-coming artists in an inti-

mate setting—but Sunsct Sessions has also expanded into an important busi-

ness gathering that includes radio programmers, music supervisors from film
and TV, promotion executives, music publishers and artist managers.

This year’s 12th annual Sunset Sessions, present-
ed in association with R&R, boasts a great mix
of talent as well as informatve panels, all taking
place at the La Costa Resort & Spa in Carlsbad.
Calif. Here's a look at this vear's artist lincup.

Zac Brown Band (Home Grown/Atlantic)

Thursday evening, Feb. 12, Main Stage

B The Georgia-based band is already a success-
ful touring unit.

m Sold more than 30,000 CDs independently.

B “The Foundation™ is its latest album and tirst

on Atlantic.

Lisa Hannigan (ATO/RED)

Thursday evening, Feb. 12, Main Stage

8 Made a name for herself collaborating with
Damien Rice for seven years.

& Will perform Feb. 18 on " The Tonight Show
With Jay f.eno”

m Her debut effort is “Sea Sew.”

Eric Hutchinson (Let’s Break/Warner Bros.)

Thursday evening, Feb. 12, Main Stage

B Recorded debut album “Sounds Like This™
with producers Will Golden and Paul Kolderie.

B Featured in VH TS You Oughta Know promo-
tional progran.

B First single "Rock & Roll” reached No. 1 on
the Dec. 19 triple A monitored chart.

Rick Springfield (Gomer/DKE/UMe)
Thursday evening, Feb. 12, Main Stage

m His recording and acting career now span four
decades.

B Released his latest album,” Venus in Overdrive,”
n 2008,

Chris Isaak (Reprise)

Thursday evening, Feb. 12, Special Performance

m Has enjoved a successtul recording and acting
career.

B “Mr. Lucky™ is his first album of new songs in
SCVEN years.

B Isaaks new TV interview/performance show

debuts on the Bio channel this imonth.

Meaghan Smith (Sire/Warner Bros.)

Thursday evening, Feb. 12, Late Night Lounge

® Her mother is a piano teacher and her father a
touring musician.

® Smith’s debut album,*“The Cricket's Orchestra,”

was produced by Les Cooper.

Jason Reeves (Warner Bros.)

Thursday evening, Feb. 12, Late Night Lounge

m Los Angeles-based singer/songwriter

a Co-wrote many of the songs on Colbic
Caillat’s successtul debut album.

® “The Magniticent Adventures of Heartache™
was 1Tunes’ top folk album in 2007,

Sara Watkins (Nonesuch/Reprise)
Thursday evening, Feb. 12, Late Night Lounge
® A member of Nickel Creek.

B Her long-anticipated debut album was pro-
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duced by John Paul Jones.

B The project teatures guest appearances by her
tormer bandmates as well as David Rawlings
and Gillian Welch.

Lex Land (Intelligent Noise)

Friday morning Feb. 13, Panel Showcase

m A regular at such venues as Hotel Caté in Los
Angeles and Joe’s Pub in New York.

B Her debut, “Orange Days on Lemon Street.”
was produced by Shannon Edgar.

® Land’s music has been featured on “Grey's

Anatomy.”

Sara Haze (Beachfront)

Friday afternoon, Feb. 13, Panel Showcase

m Her debut, “The Ladder,” made 2008 best-of
lists in such publications as Music Connection
and Muse.

m Has played more than 100 gigs in the United
States.

Luke Winslow-King (Fox on a Hill)

Friday evening, Feb. 13, Main Stage

m From Cadillac. Mich., but now calls New York
home.

® Tours regularly in the United States and
Europe.

B Was once a music therapist at the Institute of
Applied Human Dynamic in the Bronx, NUY.

Serena Ryder (Atlantic)

Friday evening, Feb. 13, Main Stage

® This Canada native won the 2008 Juno Award
tor best new artist.

® Her debut Canadian album has been certitied
gold.

m John Alagia produced her Atlantic debue,*Is Tt
OK."

Tamarama (Universal Motown)

Friday evening, Feb. 13, Main Stage

® The duo’s members are Jay Lyon and Nicolas
Potts.

@ The Aussies have a recurring role in MTV
new series “The City”

® The act’s debut EP is "Wonderland City”

Green River Ordinance (Virgin/Capitol)

Friday evening, Feb. 13, Main Stage

# The band hails from Fort Worth, Texas.

& Has won several Fort Worth Music Awards,
imcluding artist of the year.

# New albunm *Out of My Hands™ was produced
by Mark Endert, Jordan Critz and  Paul
Ebersold.

Third Eye Blind (Megaforce)

Friday evening, Feb. 13, Main Stage

B Bay Area exploded to international stardom by
the late "90s.

® The band has been involved with many char-
ity events and causes.

s new project for Megatorce s “Ursa

Major.”

Bascom Hill (Arrival)
Friday evening, Feb. 13, Dinner Showcase
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B [ts career began with acoustic sets at the
University of Wisconsin at Madison.

m The act’s songs have been featured on MTVY
“Next " America’s Next Top Model™ and
independent films.

® The new album is called “Tnevitable.”

Anya Marina (Chop Shop/Atlantic)

Friday evening, Feb. 13, Late Night Lounge

m Won a San Dicgo Music Award for best local
recording.

B Marina was a radio D] before starting her music
career.

m She released two independent EPs betore her

album “Slow & Steady Seduction: Phase 117

HoneyHoney (lronworks/Universal Republic)

Friday evening, Feb. 13, Late Night Lounge

m [ A -based HoneyHoney is Suzanne Santo and
Ben Jatfe.

® Jude Cole produced the acts debut, “Firse
Rodeo.™”

m Kicfer Sutherland directed the video tor firse
single “Little Toy Gun.”

The Rescues (Red Wind)
Friday evening, Feb. 13, Late Night Lounge

m The singer/songwriter quartet hails  from

Southern Calitornia.,

| Performed on nationally syndicated
“Mountain Stage™ radio show:
m Their songs have been heard on such TV shows

as "Greys Anatomy.” among others.

Maia Hirasawa (Thrive)

Saturday morning, Feb. 14, Panel Showcase

m Swedish ardse who fives in Gothenberg,

® Sang jazz before moving m a4 more pop direc-
ton.

m New album “The Worrying Kind™ was selt=pro-

duced.

Aaron Barnhart (Bonded)

Saturday evening, Feb. 14, Main Stage

m Arast lives in Los Angeles.

® Trained in classieal and jazz piano.

H Is putting the finishing touches on his new

album.

Maria Taylor (Network)

Saturday evening, Feb. 14, Main Stage

W From Birmingham, Ala.. but now calls 1.A.
home.

B R.E.M35 Michael Supe collaborated on her new
album.

m “LadyLuck™ is Taylor's third album.

The Business Side Of Sunset Sessions

In addition to all the great music presented
at this year’s Sunset Sessions, there is the
opportunity for attendees to discuss current
issues and challenges at three business
panels scheduled during the day.

“Marketing and Promotion on a
Shoestring”

Friday morning, Feb. 13

With stations losing employees and budgets,
what can remaining staffers do to market
and promote their stations and events in an
economical but effective way? Programmers
share some of their successful campaigns.
Moderator: John Schoenberger, R&R triple
A format editor

Panelists:

Mike Allen, WCOO/Charleston, S.C. OM
Fred Buc, WRLT/Nashville GM

Deeya McClurkin, former KPTL/Des Moines
PD

Zeb Norris, WNCS/Burlington, Vt. PD
Thorn, KTCZ/Minneapolis MD

Steve Wall, KXLY/Spckane PD

Michelle Wolfe, KMMS/Bozeman, Mont. PD

“Proven Paths Meet the Brave New
World”

Friday afternoon, Feb. 13

In this rapidly changing landscape, what old-
school methaods still work to help break an
artist and what new methods are proving to
have a real effect? Key managers and label
execs talk about the new—and old—ways to
get the music to the people.

FEBRUARY 13, 2009

Moderator: Bill Leopold, W.F. Leopold
Management.

Panelists:

Gary Arnold, Best Buy senior VP of
entertainment

Tom Biery, Warner Bros. GM

Sky Daniels, Fontana/Universal Music Group
VP of promotion

Brian Glicklich, Scund Mind partner

Alex Fredericks, Kepler Campbell Management
Dave Morris, W.F. Leopold Management
Alison Taylor, Career Artist Management

“Finding New Ways to Survive and Thrive
in These Economic Times”

Saturday morning, Feb. 14

There is no denying the power film and TV
have in exposing music. But that world no
longer works in a vacuum. This panel will
explore how music supervisors’ livelihoods
are tied in with other sectors of the
business.

Moderator: Marianne Goode, Lifetime
Networks VP of music

Panelists:

Dave Beasing, KSWD/Los Angeles PD
Alex Patsavas, Chop Shop president
Jonathan Platt, Justin Time Productions
principal

Alicen Catron Schneider, NBC-TV VP of
music and creative

Steve Schnur, Electronic Arts worldwide
executive of music and music marketing
Kevin Weaver, Atlantic Records Group

executive VP
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Carolina Liar (Atlantic)

Saturday evening, Feb. 14, Main Stage

®m Carolina Liar principal is Chad Wolt.

B Wolf enjoved a songwriting internship with
Diane Warren.

# Debut effort” Coming to Terms ™ was produced

by Max Marun.

Jack Tempchin (Night River)

Saturday evening, Feb. 14, Main Stage

| San Diego-based artist.

B Renowned songwriter who has worked with
the Fagles, Glenn Frey and Johnny Rivers.

B “Songs s his first album ot new material in 12

years,

Rachel Sage (M Press)

Saturday evening, Feb. 14, Late Night Lounge

B Indic singer/songwriter has been active tor a
decade.

B A tormer dancer who performed with the
New York City Ballet in her teens.

B “Chandelier”™ is her eighth album.

Crowfield (Ten Star)

Saturday evening, Feb. 14, Late Night Lounge

® Band formed at Miami University in Ohio, but
is now based irr Charleston, S.C.

® Has become a popular regional act.

m Rick Beato produced “Goodbye, Goodnight,
So Long Midwestern.”

War Tapes (Sarathan)

Saturday evening, Feb. 14, Late Night Lounge

B Los Angeles-based combo led by guitarist/
vocalist Matt Bennete.

B Music deseribed as dark rock with an "80s Goth
[WISE.

® Self-titled EP 1s out now.

Evan Craft (Independent)

Saturday evening, Feb. 14, Late Night Lounge

B Southern California singer/songwriter who is
stll in high school.

m His song “The Good and the Bad™ has been
used by the “Every 15 Minutes™ prograni,
which educaes teens about the potentially
dangerous consequences of drinking alcohol.
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R&R TRIPLE A

POWERED

By niclsen

DMDS

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

» CROWNED BEST NEW ARTIST AT THE GRAMMY AWARDS
FEB. 8, ADELE IS ONE OF TWO ACTS, ALONG WITH KINGS
OF LEON, BOASTING TWO BULLETED SONGCS. HER “RIGHT
AS RAIN” JUMPS 15-11 WITH AIRPOWER STATUS, WHILE
PREVIOUS SINGLE “CHASING PAVEMENTS” HOLDS AT NO.
25INITS NINTH CHART WEcK.

] %5 =
¢ Bt . 11 NIELSEN BDS NEW AND ACTIVE
%] ES  ARTIST CERTIFICATIONS PLAYS AUDIENCE
P g ¥3 TimLe — MPRINT/PROMOTION LABEL _ TW _ +/- _ MILLIONS RANK AR ABEL FLevs AR rGEl RLAYS
1 a g NO. 13 WKS) 629 ol 2577 1 GAVIN ROSSDALE 100/20  ERIN MCCARLEY 8s/27
~ GETON YOUR BOOTS ISLAND/INTERSCOPE . Can't Stop The Waorld Love, Save The Empty
= THE FRAY {Interscope) (Universal Republic)
4 YOU FOUND ME EPIC g TOTAL STATIONS: TOTAL STATIONS: 11
| I 68 23 2483 2 MOST ADDED 10 ~n
SNOW PATROL MOST INCREASED PLAYS ALLEN
CRACK THE SHUTTERS POLYDOR/FICTION/CEFFENINTERSCOPE 408 *68 1973 3 TL'::vFear B Z?: BL AMMONTAGNE Bals
A p— = e e
BRUCE SPRINGSTEEN R . (Capital) {RCA/RED)
_ WORKING ON A DREAM COLUMBIA 42}_; | ?z 1'639 4 TOTAL STATIONS: o TOTAL STATIONS: 9
RAY LAMONTAGNE
378 -7 1.688 5 BRUCE SPRINGSTEEN 93/25 SAM ROBERTS 80/1S
WOUIRRETTHERE STATRING RCARED.  £lmeg Ead. ARTIST NEW My Lucky Day Them Kids
ERIC HUTCHINSON 76 4 1200 7 _ TTLE/LABEL STATIONS (Columbia) (Zoe/Rounder)
ROCK & ROLL LET'S BREAK/WARNER BROS. # INDIGO GIRLS 7 TOTAL STATIONS: 16 TOTAL STATIONS: 12
JAMES MORRISON What Are You Like
NDTHING EVER HURT LIKE YOU POLYDOR/NTERSCOPE 508 *22 §52 g (1G/Vanguard) INCUBUS v LIFEHOUSE 76/5
COLDPLAY KFOG, KMTT, WCLZ, WMMM, WNCS, Lovellurts Biokep
365 +43 1.53% 6 WRLT, WXRT (Immortal/Epic) (Geffen/Interscope)
LOVERSUNFIARAN CapiToL B 2 ey BN S ! TOTAL STATIONS: 9 TOTAL STATIONS: 4
THE KILLERS CHRIS ISAAK S
HUMAN sLanonome 2" / 5 s 9 A s ¢hml( nAf[‘)ONALD 90/8 m‘mio ::mt._ks 75724
BRETT DENNEN FEATURING FEMI KUTI (Reprise) ) U L= YREe
269 37 0.63& 15 KBCO, KMTT, KRVB, WRLT, WXRV (Mercury/Deeea) (IG/Vanguard)
MAKE YOU CRAZY DOWNIOWRDUALTORE S s L - 1 TOTAL STATIONS: N TOTAL STATIONS: 9
ADELE AIRPOWER ERIN MCCARLEY 4
- RIGHT AS RAIN xucoumen 287 *52 0695 1B Love, Save The Empty
PRETENDERS (Universal Republic)
; ~?., & ovesamysTeRy shancaiLa 20! 126 0880 1 KENZ. KGSR, KRVB, WMMM
RYAN ADAMS & THE CARDINALS ! "RYAN ADAMS & THE
s 0 19 EXIT LOST HICHWAY 233 50 0.780 12 CARDINALS 4
SHERYL CROW Magick
Ly 14 B DETOURS AGM/INTERSCOPE 214 3 0585 18 (Lost Highway)
B kEane S WCLZ, WCOO, WRXP, WXRT
15 _E_ V7 HELOVERS ARELOSING INTERSCOPE _20_8_ 26 JRecely 22 " KAISER CHIEFS S
KINGS OF LEON AIRPOWER Good Days Bad Days
= 16 7 SEX ONFIRE RCA/RMG 206 14 0.912 10 {B-Unique/Universal Motown)
" == B g - WCLZ, WNCS, WXRT
COUNTING CROWS AIRPOWER J
12 2] 4 WHENIDREAMOF MICHELANGELO DCC/GEFFEN/INTERSCOPE 179 19 0.627 | W u2 2
ANDREW BIRD AIRPOWER Get On Your Boots
FITZ AND THE DIZZYSPELLS FATPOSSUM/RED ]78___ D 9‘499 2l (Interscope}
THE DEREK TRUCKS BAND o <z Lok 10 e .
DOWN IN THE FLOOD VICTOR I I ) SNOW PATROL >
MEIKO Crack The Shutters
BOYS WITH GIRLFRIENDS LUCKY EAR/DGC/MYSPACE ]77_ i 3 0.444 J 23 (Polydor/Fiction/Geffen/Interscope)
DEATH CAB FOR CUTIE Ve . 5 04Tt . 35 HXE D
NO SUNLIGHT ATLANTIC N B —— 5
S 5 — DEATH CAB FOR CUTIE 2
DAVID BYRNE & BRIAN ENO ~ No Sunlight
= STRANGE OVERTONES OPAL/TODOMUNDO 6l 8 =), g (Atlantic)
SERENA RYDER KPRI, WRNX
LITTLE BIT OF RED T ﬁ'zoF .
DONAVON FRANKENREITER A==
YOUR HEART LosTHCHWY 132 HL,, 0262 - SNOW PATROL
ADELE i ADDED AT... Crack The Shutters (Polydor/Fiction/Geffen/Interscope)
131 +6 0.496 21
CHASING PAVEMENTS XU/COLUMBIA 4 SIRIUS XM KTHY. +12, KMTT +9, KINK +8, KBCO +6, KENZ +5,
JASON MRAZ & COLBIE CAILLAT - F o ECTRUM KTCZ +5, WMMM +5, WCLZ +4, WRNX +4, WRLT +3
LUKy B0 9 028 - SPECTRUM -
ATLANTIC/RRP
- - ) = ) BEN HARPER & RELENTLESS?7
KINGS OF LEON Y 0 Bt - Satellite : S
USE SOMEBODY RCA/RMG . o " Shimmer And Shine (Virgin/Capitol)
: = & : - AuanyESCNOEqWE tTer SXSP +11, WZEW +1, WRNR +9, KPR +7, WMMM +4,
AUGUSTANA % 3 0207 - The Fireman, Sing The Changes, 29 KFOG +3, WXRT +2, CIDR ), KBCO +1, KGSR +1
ISTILLAINT OVER YOL{ ED‘E - 3 d Gomez, Airstream Driver, 10 —_—— e
MISSY HIGGINS JJ Cale, Rall On, 1 ADELE
WHERE |ST00D ELEVEN:/REPRISE 106 i 5 0.388 28 The Raconteurs, You Don't Understand Me, 1 Right As Rain (XUColumbia)
MATT NATHANSON 105 +7 0428 27 FOR REPORTING STATIONS PLAYLISTS GO TO: SXSP -T3, KPRI +10, KMTT +9, KENZ +7, WCOO +6,
- 5 KINK +4, WXRV +3, KBCO +3, WCLZ #1, KXLY +1
ALLWE ARE VANCUARD www.RadioandRecords.com ——
COLDPLAY
Lovers In Japan (Capitol)
RECURRENTS CIDR +12, KTHX +8, WZEW +8, WNCS +6, WRNX +6,
WXRV +5, WRLT +4, KMTT +4, WXRT +2, KRSH +2
§ ] SERENA RYDER
E . :
i Little Bit Of Red (Atlantic)
oy ARTIST | NIELSEN BDS PLAYS @ ARTIST 11 NIELSEN BDS PLAYS
z z KRVB 2, KPRI +9, KXLY +8, WCOO +4, WZEW +3,
Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TwW w Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW w WCLZ 43, KRSH 42, CIDR -1 WhINIM 1
O.A.R. COLDPLAY
SHATTERED (TURN THE CAR AROUNO) (EVERFINE/ATLANTIC/RRP) 216 B Z_V‘* ] LOST! (CAPITOL) 148 _PE
MATT NATHANSON COLDPLAY
COME ON GET HIGHER (VANGUARQ) 205 B 296 VIVALA VIOA (CAPITOL) L 153
MICHAEL FRANTI & SPEARHEAD 161 170 MY MORNING JACKET 130 22
SAY HEY (1 LOVE YOU){BOO BOO WAX/ANTI-/EPITAPH) 5 Ayl 'M AMAZEO (ATO/RED) - A
SNOW PATROL 158 200 GAVIN ROSSDALE 120 135 FOR WEEK ENDING FEBRUARY 8, 2009
TAKE BACK THE CITY (POLYOOR/FICTION/GEFFEN/INTERSCOPE) LOVE REMAINS THE SAME ‘INTERSCOPE) LEGEND: See legend to charts in charts section for rules and symbol explanations.
JASON MRAZ : T NEEDTOBREA;THE I . - 30 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
M YOURS CATLANTIC/RRP) 148 180 MORE TIME (ATLANTIC) 129 Va2 day, 7 days a week. Indicator chart comprised of 52 reporters.

2009 Nieisen Business Media, Inc. All rights reserved.

=l

THE ATLANTIC RECORDS GROUP WELCOMES OUR ARTISTS T0 SUNSET SESSIONS!
Serena Ryder Lac Brown Band
Carolina Liar

FEBRUARY 13, 2009

Anya Marina
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RI pLE A I - » SAM ROBERTS LEADS FOUR NEW ENTRIES ONTO
_ THE TRIPLE A INDIZATOR LIST, AS “THEM KIDS” STARTS

- AT NO. 19 (UP 64 3LAYS). THE SONG PAVES THE WAY
AM E R I C AN A ; (7|, FOR THE SINGER/SONGWRITEF'S FEB, 17 ALBUM “LOVE
_ y _ AT THE END OF THE WORLD,” WHICH WAS FIRST
POWERED BY hiclsen v 9\ $ A0 RELEASED IN HIS NATIVE CANADA LAST MAY.

MS DIGITAL DOWNLOADS
AVAILABLE AT DMDS.CCM

x5 I e x ]
w (-4 s
= £ g3 AT TRIPLE A INDICATOR LS % BR oTisT AMERICANA R
E.. § ;é TITLE IMPRINT / PROMOTION LABEL T™W +/ E g TITLE IMPRINT / FROMOTION LABEL W +/- ﬂ]MULAT'V—E
[ ] 1 1 BRUCESPRINGSTEEN WORKINGON ADREAM OLMB 596+ ‘ 2 THEGORDS vore 307 <40 1254
. 3 3 U2GETONYOURBOOTS INTERSCOPE 551 +£3 ' 5 THE TEJAS BROTHERS 282 416 3033
58 THE TEJAS B OTHERS SMITH
. 2 6 COLDPLAY LOVERS IN JAPAN CAPITOL 534 +b ‘ 23 WILLIE NELSON AND ASLEEP AT THE WHEEL 273 +n9 482
WILLIE AND THE WHEEL JISMEAUX =
. 4 6 PRETENDERS LOVE'S AMYSTERY SHANCRI-LA 458 + LUCINDA WILLIAMS
4 1 255 -23 6401
L UTTLE HONEY LOST HIGHWAY
[ ] 5 U DONAVON FRANKENREITER vOUR HEART LOSTHOHWAY 430 =2 ] s orsaiess SeEteh i L
==~ ] GRANDPA WALKED A PICKETLINE WANAMAKER
6 N THEFRAY YOUFOUNDME EPIC 419 N . THE DEF.EK TRUCKS BAND
O 2 ' M AlRsany et veror 224 2 675
[ ] T 4 THEDEREK TRUCKS BAND COWNIN TH FLOOD VCToR 392 8 RODNEY CROWELL
It 4 221 -26 7448
SEX AND GA SOLINE WORK SONG/YEP ROC
. 8 4 ANDREW BIRD FITZ AND THE DIZZYSPELLS FATPOSSUM/RED 376 +a5 Il ; SUSAN TEDESCHI ;3 a2 1295
o= = BACK T0 THZ RIVER VERVE FDRECAST/VERVE e
S 13 ADELE RIGHT ASRAIN XLAOLUMBIA 306 -8 . 16 JORMA KAUKONEN 209 +37 489
RIVZROF TIAE RED HOUSE !
. B 5 AMY MACDONALD THISIS THE LIFE MERCURYDECCA 272 =35 ' 17 GURF MORLIX 209 37 462
| - el LAST EXIT J0 HAPPYLAND ROOTBALL
v 1 I 3 RAY LAMONTAGNE LET T BEME RCARED 269 +43 . B !Jﬂ'é HBAI:JSEﬁILE s 203420 1938
‘ 23 2 RYAN ADAMS & THE CARDINALS MACICK LOSTHGHWAY 257 +36 . -0 MARK OLSON & GARY LOURIS 202 +4l 45
| READY FOF THE FLOOD NEWWEST = W)
. 3 S SNOW PATROL CRACK THE SHUTTERS POLYDOR/FICTION/GEFFER/INTERSCOPE 247 +5 . go RUTHIE FOSTER r— e o 200 +I8 234
0 _ THE TRUTF ACCORDING TO RUTHIE FOSTER BuEcoRN < e
14 12 DELTA SPIRIT PEOPLE CMON ROUNDER 228 44 . 19 F;xEND;'ALO nmevige 200 439 281
So— N M - IO
15 17 SUSAN TEDESCHI TRUE VERVE FORECAST/VERVE 227 -48 Il s :J*AN‘:(GHWILL;A:/'(?U:)" w1975 3649
e | EMN RIGHT REBEL PR | © i
TRACY CHAPMAN SING FOR YOU ELEKTRA/ATLANTIC 224 -15 16 B ;:uwgaxns T 95 B 4006
LILY ALLEN THE FEAR oL 225 N1 . 2 g& n’:ﬁjﬁgmm sorose 193 3 1257
DAVID BYRNE & BRIAN ENO LIFE IS LONG OPALTODOMUNDD 223 1 Y E:g;‘oéjg‘\“ﬂs & THE CARDINALS, osthcny 192 49 @033
A (GHW)
SAM ROBERTS THEM KIDS JOE/ROUNDER 220 +64 . % [BEL‘GI';;’Y*E;SLEER women 182 47 nog
COUNTING CROWS WHEN | OREAM OF MICHFLANGELO DCC/GEFFEN/NTERSCOPE 203 3 20 B ?Fb:i’gscs_lfopl‘anED'c'NE SHow e 188 2 =650
KEANE THE LOVERS ARE LOSING INTERSCOPE 208 -58 0 18 :;J';X"EAE_EE:)%LSET’TSSW ooy 182 A 2632
CALEXICO VICTOR JARA'S HANDS QUARTERSTICK/TOUCHEGO 200 q . 46 -’égg;ﬁf:;: E‘:ONOE‘)JJTHE 400 UNIT Lnmncrop 154 *53 255
THE FIREMAN 5ING THE CHANGES momED 199 3 23 ) :E?(:zgjgmsn aviss BP9 6693
‘ 29 2 NEKD CASE PEOPLE COT ALOTTA NERVE ANTIEPITAPH 166 +17 24 IS gj&'&p%%f KELLY vpoc | W5 12 3031
bl 26 13 JAMES MORRISON NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE 1913 Bl DWKTSIEB?HA e wong WS 412 552
Rl 28 4 JIGREY & MOFRO EVERYTHINGGOODIS BAD AlGaTOR 192 S SGWUE;’TQQ{'L?KEYOU worouse WS 43 348
@ m G. LOVE & SPECIAL SAUCE SOFT AND SWEET BRUSHFIRE 187 433 R AR EMEARIL L GRIENOS s W3 29 282
U] BT 2ASON MRAZ & COLBIE CAILLAT Lucky munTcRRe 18] 46 B AN MarDR e RS oy W33 5095
PEN % 10 RVAN ADAMS & THE CARDINALS Fix (1 OSTHGHWAY  WC <46 g e 257 576
s T VARIOUS ARTISTS
‘ m DEATH CARIFORICUITIENG SURUICHT b X VOICES OF A GRATEF UL NATION, YOLUME 162 WELCOME HOMEPROJECT 1 *D o
JICALE 21  BENHARPER& BUDDY& JULIE_ WehR o BUDDY & JULIE TOMRUSH 18  RUTHIE T JJCALE %
Rolt On RELENTLESS? 18 MILLER 12 Sy MILLER 25 What | Know FOSTER 15 Roll On
(Rounder) Shimmer And Shine Gasoline And GRS D2 Written In Chalk (Appleseed) The Truth According {Rounder)
KLRR, KMTN, (Virgin/Capitol) Matches (New West) To Ruthie Foster
KNBA, KPND, KCMP, KPND, (New West) EY%;‘ o [Blue Corn) BEAUSOLEIL 13
KSUT, KTAD, KT8G, KROK, KRVO, KBAC, KNBA, KPIG, CARDINYLS 8 Allgator Purse
KYSL, WBJB, KTAO, KTBG, KUT, KSUT, KTAO, WCBE, Magick {¥ep Roc)
MOST ADDED WCBE, WDST, KYSL, WAPS, WKZE, WMWV, (Lost Hi hmay) MOST ADDED
WEXT, WFOV, WEHM, WEXT, WNCW, WNRN, NCLC DR AR
WJCU, WKZE, WFIV, WFPK, WRSE, WUIN ey
WMWY, WNCW, WMWY, WNRN, TR o
WNRN, WRS!, WUIN, WXPK, GOMEZ n e ’
WUIN, WYEP WYEP Airstream Driver
(ATO/RED)
KSPN, KTBG, KUT,
WAPS, WBB,
FCR WEEK ENDING FEBRUARY 8, 2009 FOR WEEK ENDING FEBRUARY 8, 2009

The Americana chart represents the reporfed play of terrestrial racia statia s, nationally syndicated radio shows, satellite radio and internzt stations that have
agreed to suk mit weekly spin counts. For more information please visit www.americanamusic.ore. © 2009 Americana Music Assaciation.

clear. consistent. quality.

With so many options for testing your music, one thing is CLEAR. Whether you test with dials,
Ireve® | ooks or your research could be unreliable.,

Hooks Unlimited’s digital QUALITY hooks, unmatched library a
and dependable service ensures your music research provi

Contact Michael Pelaia today about your next project: hooks@hooks.com = 404.835.0205 - www.hooks.com
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R&R LATIN

A closer look at a rising young pop star

Alexander Acha Hits
The United States

Jackie Madrigal

JMadrigal@RadioandRecords.com

wenty-four-year-old Mexican singer/songwriter Alexander

Acha 1s making a name for himself with his debut album,

“Voy.”The album has produced “Te Amo,” a chart-topping

single 1n his homeland that is making headway on U.S. radio,

currently No. 21 on R&R’s Latin Pop chart. M The croon-

er has everything going for him: talent, youth, good looks. He
also has the musical pedigree—his father is pop 1con Emmanuel, who amassed
a string of U.S. hits from the mid-"80s through the mid-"90s.

Like facher, like son. As soon as Acha delivers the
opening lyrics of "Te Amo.” you'd swear its
Emnunuel whio’ singing, He's not offended by the
comparison, acknowledging the undeniable simi-
larity in their voices. Such comparisons are
inevitable, he says. “Its genetes. I'm not trying to
imitate him. Just like we look alike, we sound alike”

With that out of the way. Acha is standing on his
own talent. He has studied piano since he was a
youngster, and counts Berklee College of Music in
Massachusetts among the music schools he has
attended. Signed to Warner Music Mexico, *Voy™
was released Dec. 9, 2008, on Warner Latina in the
United States. In a rare departure for a new artist.
the label gave Acha the creative freedom to fill the
album with his own compositions. Of the 13 tracks
on “Voy.” he penned nine and co-wrote the other
four, including one with his dad.

Acha says the label agreed from the beginning
that the CD would exclusively comprise his own
material."A label’s goal is to make money,” he says.
"I guess had [ already recorded several CDs that had
Aopped, I could see how they would set limits.”

Retro Feel

The singer/songwriter attributes the album’s retro
"80s feel to growing up on 70, ’80s and "90s music,
including that of his famous father.*It’s in me and
it comes out in what I do,” he says. Asked what fuels
his inspiration, Acha says its a God-given gift. T
look to God when I'm writing, and ask him to help
me write something that is good for humanity, and
not only good for me.

“Making music it not about being tamous or
people knowing who vou are. but about loving
what vou do," he continues.* You want to give peo-
ple something they'll enjoy and something that
makes them feel good and brings them joy”

Currently touring as a special guest on Em-
manuels Retro tour i Mexico, Acha says they're
enjoying the opportunity to work together. "'It’s
been good for my career and to gain experience,”
he says. Though there are no plans to appear togeth-
er beyond the tour, Acha is helping his father pre-
pare to record a new CIL I have written several
songs for him and I've given him some input,
though he makes the final decisions, because he
knows exactly what he wants.”

Breaking Beyond The Border

The “Voy™ album has sold nearly 100,000 units in
Mexico, far exceeding the 80,000 required for
platinum certification in that country.**Voy ™ is list-
ed among that country’s top sellers, according to the
Asociacion  Mexicana  de  Productores  de
Fonogramas y Videogramas, an organization that
represents record labels and compiles C1) sales lists.
“Te Amo” is at the top of the radio charts in
Mexico. According to Nielsen’s Music Control, the
single is No. 8 on Mexico’s Pop Espaiiol chart and
No. 10 on the Nacional chart.

In the United States, the single debuted at No.
36 at Latin Pop on Nov. 21, 2008, and has so far
accumulated 13 weeks on the chart. This week, it
is No.21.Among Latin CHR stations playing it are
KQQK (XO)/Houston, KRIO (Digital)/San
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‘Alexander
is winning
over two
enerations:
e young
kids that
have never
heard of his
dad, and
those kids’
parents who
do know his
dad’s hits.’

—Javier Casanova

WORKING FOR ST. JUDE: Staffers from WBZY (Patrén) and WWVA (Viva)/Atlanta

Antonio, KTCY (XO)/Dallas, KXXS (Digital)/
Austn, XHPX (Exa)/El Paso and KSSE (Stper
Estrella)/Los Angeles.

According to KTCY PD Javier Casanova, Acha
is revitalizing the “romantic genre” XHPX P
David Castillo says the singer/songwriter 1s“doing
things right, step by step,and is not in a hurry” and
predicts “Te Amo™ will become a classic love song.
Castillo believes Acha has what it takes to carn a
positiont in what he calls "a group of greats” like
Luis Miguel and Alejandro Ferndndez.

According to Casanova, the young artist is win-
ning over two generations: “the young kids that
have never heard ot his dad, and those kids” parents
who do know his dad’s hies”

Warner Latina marketing  director  Miguel
Garrocho says Acha’s success is not fueled by his

father’ name or the label’s marketing campaign, but

by the singer’s talent.

Despite support
from PDs in other parts
“Te

yet  to

of the country,

Amo”  has
receive any airplay on
East Coast Latin pop
radio or in [Puerto
Rico. The label’s serate-
gy was to break the
song in Mexico tirst,
then use that buzz to
get border stations—
and Saper Estrella/Los
Angeles—onboard be-
fore moving further in-
land, Garrocho says.
The next mission:
airplay — at
outlets  like WPAT
(Amor)/New  York, WAMR (Amor)/Miami,
KLOL (Mega)/Houston, WWVA (Viva)/Atlanta

and others, including outlets in Puerto Rico.“I'm

securing

confident we're going to get adds on these stations
soon,” Garrocho says. Exposing Acha in those mar-
kets will “consolidate him as the rising star of his
generation.” To help with that effore, Acha will visit
the United States on a promotional tour in March
RR

or April.

-

were among the more than 250 members of the Hispanic radio community that
gathered Jan, 23-25 in Memphis to attend the St. Jude Children’s Research Hospital
Promesa y Esperanza seminar. Pictured at the closing-night dinner are PD Raffy
Contigo (center, in blue shirt); cancer survivor Maria Cérdenas, a former patient at St.
Jude who now works for the hospital (standing next to Contigo}; and R&R Latin
formats editor Jackie Madrigal (standing behind Cardenas).
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» THE ONLY FEMALE ARTIST TO NOTCH THREE TOP
10s LAST YEAR JENNI RIVERA LOOKS TO CONTINUE
HER SUCCESS WITH “CHUPER AMIGOS,” WHICH

VAUTS 38-25 MTH MOST INCREASED PLAYS (UP 239).
IN SEPTEMBER. "JENNI" BECANE HER FIRST NO. 10N
BILLBOARC'S TCP LATIN ALBLMS CHART.

" R&R recionaL Mexican

POowWERED BY nielsen

NEW AND ACTIVE

17 NIELSEN BDS

ARTIST CERTIFICATIONS PLAYS AUDIENCE
ARTIST PLAYS ARTIST PLAYS
. = TTLE IMPRINT / PROMOTION LABEL ~ TW +/- MILLIONS RAMC TITLE / LABEL SGAIN TITLE / LABEL IGAIN
BANDA EL RECODO NO. 1{2 WKS) TRl 4® wmem PANCHO EARF AZA 314/12 EL TIGRILLO PALMA 233/27
_ TEPRESUMO FONOVISA = : Papa Soltero Gente De Alto Poder
GRUPO MONTEZ DE DURANGO (Musart/Balbca) (Fanovisa)
ESPERD mse MUSEN 74 SULECE “ MOST ADDED TGTAL STATIONS: 2@ TOTAL STATIONS: 14
VICENTE FERNANDEZ
1765 +100 11.499 1 COLMILLO NORTENO 308/8 BANDA SAN JOSE
EL ULTIMO BESO SONY MUSIC LATIN filch DE MESILLAS 224732
EL CHAPO DE SINALOA (Viva) Coma La Palma Be Mi Mano
MALDITO LICOR DISA 1522 -85 8166 4 TOTAL STATIONS: 23 {La Sicrra)
TOTAL STATIONS: 18
tQAusA o%?n?(LLh:oDORA BANDA EL LIMON DiswEDmonss 88 - 87 7812 5 LOS BUITRES DE
ARTIST NEW CULIACAN SIN ALDA 272715 DEZATADOS 204/7
BANDA MS o o N . TITLE / LABEL STATIONS N> Teagas Micda Un Beso
£L MECHON AsL : LOS INQUIETOS CEL NORTE 12 (Ladiscomusi /Univareal Music Latino) (Disa)
ALACRANES MUSICAL Mi Recorrido TOTAL STATIONS: TOTAL STATIONS: 17
DAME TU AMOR FoNOvisAMUsivisa 1288 122 7543 7 (Eagie)
—————— e — - MARCO ANTCNIO S0LIS 255/62 LOS INQUIETOS
PESADO KDUT, <LAX, KLBN, KFAY, KRZZ, KSTN, 4 DEL NORTE 199199
vy a 1231 20 5370 KTTA, XXLM, KxPK KXSB, KXTS, WLCC B \Que MuIRackeyle i X ;
- =1 B - — 3N i {Fonovisa) Mi Recorrido
EL POTRO DE SINALOA PALOMO 10 TOTAL STATIONS= i (Eagle)
DEJAME VACIO ronovisamusivisa 1200 33 6.965 2 €l Otro AT TENTIEA TOTAL STATIONS: 7
(Disa)
]k SN IEANDAICE T NARIO ipc M8 em 3sag 2 10 G, (5 Py, B e DE ZACATECAS 254,6  LUPILLO RIVERA 190/7
i = KSOL, KTJM, KXPD, W3ZY El Invisible Epoca De Oro
LOS TUCANES DE TIJUANA 1036 136 5348 3 - (viva) (ASL)
SE FUE MI AMOR FONOVISA/MUSIVISA il ) - HECHIZEROS BAND 7 TOTAL STATIONS 17 TOTAL STATIONS: 8
ESPINOZA PAZ = El Soradito
E£L PROXIMO VIERNES ASL 1022 43 6259 (Nery/Zonovisa/Musivisa)
s e baTl - - - - — KMYX, KXLM, KXS3, EXTS, WEDJ, WQBU,
XHTY
QUE TE ENTREGUES HOY DISA g G k2 = - s
JENNI RIVERA 4
INTOCABLE
LLEVAME EN TUVIAJE EwTeevss  JASECl O°  SEREEN B (CF"”""T A]"' {02
onovisa
PATRULLA 81 AIRPOWER KIST, KLAX, KXPK, K» TS, WLCC, WQBU,
B 8 quiremEmas osa 836 +101 4250 B e e i Bl
il LOS PRIMOS DE DURANGO -
16 | ey ps. 87 52 4439 W BANDA MACHOS 7
i LOS DAREYES DE LA SIERRA ey
E E 790  +28 S423 O {Sony Music Lstin)
HASTAEL DIA DE HOY DISA k> it _ KBUE, KISF, KLBN, KMQA; KTJM, KXTS,
CONJUNTO PRIMAVERA AIRPOWER wQBJ
MI PRIMERA VEZ FoNovisa /73 72 4036 3
LOS PIKADIENTES OE CABORCA 7
GLORIA TREVI & LOS HOROSCOPOS DE DURANGO S > POE - o
CINCOMINUTOS UNIVERSAL MUSIC LATING {Sonw Music Latin)
MARCO ANTONIO SOLIS 5 KIST, KRZZ, KWIZ. KZPK, KXTS, WLCC,
NO MOLESTAR FONOVISA m. 207 3025 35 XHTY
HECHIZEROS BAND b
675 +120 3448 22 CANADA MUSICAL 7
EL SONIDITO NERY/FONOVISA/MUSIVISA Ya No Puedo Vivir Sn Ti
EL TIGRILLO PALMA " (Eage)
£LBAZUCAZO ronovis, €60 58 4145 76 KDUT, KSTN, KTTA, <XLM, KXSB, KXTS,
LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ 655  +4] 2269 29 wLe ]
Y POR ESA CALLE VIVE DISA/EDIMONSA - - LOS TUCANES DE TIJUANA S
EL TRONO DE MEXICO o Se Fue Mi Amor
ALMAS CEMELAS FONOVISA/MUSIVISA Gzi +28 3‘_7 ’O_ 20 {Fonovisa/Musivisa) JENNI RIVERA
JENNI RIVERA MOST INCREASED PLAYS ) =) (I [T, L) (C60 Chuper Amigos (Fonovisa)
CHUPER AMIGOS FoNOVisa o077 +239 386 19 z KLVO +23, KXPK +23, WLCC #18, KXTS 417, KESS +12,
N R PR 1, KSCA +10, KISF 10, KMYX +10, KRZZ +9
LOS INVASORES DE NUEVO LEON 5 BANDA EL LIMON 5 D e
AHORA VA LAMIA StRca D93 < 3.029 24 Ya Es Muy Tarde 1 e
(Disa/Edimorsa) LOS INQUIETOS DEL NORTE
EL COYOTE Y SU BANDA TIERRA SANTA : :
CITACON UNINVENTO FoNovisamusvisa 02> 78 2682 77 T 5T (P LTS VLS Mi Recorrido (Eagle)
= — KSTN +28, KXPK +20, KLBN #19, KTTA +19, KRZZ +16,
. I LOS HURACANES DEL NORTE 504 +61 S18 30 FIDEL RUEDA 4 KXTS +16, KDUT +, KXLM +14, KXSB +T3, KLAX +9
‘ LAHIGUERA DISA < Y Tu Que Harias
LOS TEMERARIOS (Eaovisa) BANDA MACHOS
2 3 . z KIS
9 LUZ DE LUNA FONOVISA 493 9 1186 KBNO, KHOT, KI3F, XHTY La Novia Coja (Sony Music Latin]
BANDA MACHOS > KSTN +19, KLBN +T7, WQBU +16, <BNO +15, KTTA +14,
‘ LANOVIACOJA sonvmuscan 47 6B 1834 33 : (DA GEA AR} (T2 AT S ] AT VIR AD
D PALOMO on 468 423 24E 28 LOS TUCANES DE TIJUANA
. Se Fue Mi Amor (Fonovisa/Musivisa)
‘ EL PODER DEL NORTE Lbty 432 Ve 34 KESO +18, KHHL #15, KLNV +T3, <XLM +B3, KJFA +12,
| ULTIMAS NOTICIAS DIsA KCMT +T1, KSOL +11, KTTA +10, XHNZ +0, KGBT +10
BANDA PACHUCO = o - —— =
B2l | AUNQUE ME JUZGUES DELOCO MUSART/BALBOA 230” '31 _]'?9_‘_ 2L LOS PIKADIENTES DE CABORCA
LOS PIKADIENTES DE CABORCA oL La Machaca (Sony Music Latin)
@ i LAMACHACA sowvmusicLarn 18 135 2105 32 KXPK +26, KXTS +16, KSTN +I5, WLEY +13, KLVO +12,
15 | TIERRA CAL! o . e - KWIZ 411, XHTY +10, WBZY +9, KRZZ +9, KIST +8
! PERRA SOLEDAD VENEMUSIC e ADDED AT...
; DUELO e
@ NECESITOMAS DE TI FoNOVISvMUsivisa 3 588 *60 = KRYP m
S = Astoria, OR
= GRUPO INNOVACION !
78 AMIMODO carvex 082 32 0.3¢7 - OM: Dave Arthur
= 1 PO/MD: Jose Elias Cruz
FIDEL RUEDA
Q ¥ TU QUE HARIAS ronovisy 908 +92 1333 - Los Buitres De Culiacan Sinaloa, No Tengas Miedo, 9
Los Herederos D Nuevo Leon, Tu Dices Cuando, 9
© LOS RIELEROS DEL NORTE = D o
VOY A DEJARTE FONOVISA 44.2) FOR WEEK ENDING FEBRUARY 8. 2009
L B FOR REPORTING S ATIONS PLAYLISTS GO TO: LEGZNID: See legend to chasts in charts section for rules and symbol explanations.
40 LOS TIGRES DEL NORTE 57 -27 -0.649 - 57 regic ral mexican stations e=ctronically monitored by Nielsen Broaccast Data Systems 23
MIS DOS PATRIAS (LIVE] FONOVISA www.RadioandRecords.com hours a day, 7 days a week. © 2009 Nieisen Business Media, In=. All rights reserved.
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Take advantage of our top-rated Sy
iews, count

etworks

AFFILIATION: 305.438.2571 |

Live concerts, interv

PRINCIPALES a

pasa0 |

AD SALES: 305.438,2572

ndicated programs, including:

downs, Nnews, gossip and more!

FLASH GRUPERQO
Con &l Gigio de la Calle

www.glrnetworks.com
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R&R LATIN POP

powerep BY nielsen

» BOTH AMAIA MONTERO AND THE BAND FROM
WHICH SHE AMICABLY SPUT AFTER 11 YEARS TO LAUNCH
HER SOLO CAREER, LA OREJA DE VAN GOGH, PROSPER.
HER FIRST ENTRY, “QUIERQ SER,” STARTS AT NO. 35 (UP
56 PLAYS, THE FORMAT'S FOURTH-BEST INCREASE),
WHILE THE GROUP’S “INMORTAL" CLIMBS 31-27.

BDS
] R =
- e 11 NIELSEN BDS NEW AND ACTIVE
Al R WS ARTIST CERTIFICATIONS PLAYS AUDIENCE
= TR LILE = SHIMRRINTARHOMOTION CABEL . I L IMIERIONSHRANKE ARLE ) LageL e ThLE };LABEL Yoo
LUIS FONSI NO. 1(26 WKS} 908 57 8318 1 TATI 15414 T.1. FEAT. RIHANNA n7/5
NOME DOY POR VENCIDO UNIVERSAL MUSIC LATINO i 31 Amame Live Your Life
ENRIQUE IGLESIAS (Tati) (Def Jarm/Grand Hustle/IDIMG/Atlantic)
LLOROPORTI UNVERSALMUSICLATING 813 32 6308 2 MOST ADDED TOTAL STATIONS: 9 TOTAL STATIONS:
REIK i
740 -70 6.09 3 ZORRO VIEJO 144/65 LADY GAGA FEAT.
INOLVIDABLE NORTE/SONYMUSICLATN - 77 "7 7777 ° No Quedan Lagrimas COLBY O'DONIS ns/s
RICARDO ARJONA (Nu) Just Dance
COMO DUELE WARNER LATINA Zl i 5072 7 TOTAL STATIONS: ) (Streamiine/KonLive/Cherrytree/Interscope)
] . i TOTAL STATIONS:
I%UAE TSEQUE:IACION SONY MUSIC LATIN 644 +97 5.088 6 MELINA LEON 136,10
s . e ARTIST NEW No Seas Cobarde HA*ASH n2/0
FANNY LU 641 +28 430 10 TITLE / LABEL o STATIONS Unfinity) Lo Que Yo Se De Ti
TUNOERES PARAMI UNIVERSAL MUSIC LATINO g LUIS FONSI A TOTAL STATIONS: 4 (Norte/Sony Music Latin)
o : TOTAL STATIONS: 5
LAURA PAUSINI 612 +47 425 12 Cop iy W) DON OMAR 1325
EN CAMBIO NO WARNER LATINA {Universal Music Latino} : . CALLE 13 98/19
o KRIO, KXOB, KXXS, XAVO Virtual Diva /
PLAYA LIMBO 610 +25 2.945 22 - (VI/Machete) Electro Mqvnmignlo
ASIFUE SONY MUSICLATIN L N RICARDO MONTANER 4 TOTAL STATIONS: 9 {Sony Music Latin)
LUIS FONSI MOST INCREASED PLAYS/MOST ADDED - Para Un P TOTAL STATIONS: 4
AQUIESTOY YO UNIVERSALMUSICLATNO 086 +149 5495 4 (EM) Televinn) BELANOVA 1301 )
RKM & KEN-Y KBMG, WFID, WIOA, WRMA Paso EI Tiempo ANGECI&{KHRIZ 204
TEREGALD - PINA/MACHE 553 +18 4591 8 —— . (Universal Music Lating)} Na De Na
M:E Nl:: AMORES HETE AVENTURA 3 TOTAL STATIONS: 6 (VI/Machete) 9
3 Por Un Segund TOTAL STATIONS:
SINO TE HUBIERAS IDO WARNER LATINA 520 = 12 ?7.26?77 3 [;:mamef:,?“;
GLORIA TREVI WPAT, WRLX, WRMA
CINCOMINUTOS UNVERSALMUSICLATING 932 *28 4253 T Tiadanoy | —
KALIMBA L Te A
SETEOLVIDO SONYMUSICLATN 513 3 g I 2:034 ! 2] (;acr:;e)
FRANCO DE VITA WVIP, WWVA, XAVO
'CUANDO TUS 0JOS ME MIRAN SONY MUSICLATIN 433 +467 4186 3 2 'LmARIOS‘* -2 y
CRISTIAN CASTRO o Luz De Li
NO ME DIGAS UNIVERSAL MUSICLATING 225 2 . 1904 34 (F”;o;sa']‘“’
JUANES KLOL, wiOA
ODIO POR AMOR UNIVERSAL MUSIC LATING 393 - ?’902 & ABRAHAM & BETHLIZA 2
AVENTURA N
EL PFRDEDOR PREMIUMLATIN 392 -8 3197 19 (Cl_o:;:)go
REIK WFID, WKAQ
FUI sowvmMuscLaTy 98 38 1690 39 i e, ;
FONSECA c !
ARROYITO EM) TELEVISA 365 +13 4014 15 Cmt.:u Mmutos. )
- - (Universal Music Latino)
PAO\;ENNSIEU%SO PREMIUM LATIN 35 il D e “‘—LVE =3 N} [}
3 JUANES
ALEXANDER ACHA i
TEAMO WARNERLATINA O3 -27 1.383 > Odio Por Amor
(Universat Music Latino)
\?UEEI/CO’ FHENES WARNER LATINA 7 18 0.848 B VYFID ~
" 3 RKM & KEN-Y 1
RICARDO ARJONA
SINTL.SINMI WARNER LATINA 327 2 3.893 16 Tt‘ Regalo Amores
NEGROS wg;ﬁ\dachetd
ENUNSOLO DiA PREMIUM LATIN 289_ 1 e 2 = — LUIS FONSI
WISIN & YANDEL FEATURING NESTY - L 5o REIK ¥ Aqui Estoy Yo (Universal Music Latino)
ME ESTAS TENTANDO WY/MACHETF : ) [F;" I - KSSE +37, KXXS +23, KRIO +21, XHFG +18, XAVO +17,
KANY GARCIA 248 R 2 i C‘)’Sﬁ LEs LAl KXOB +11, WVIP +10, KQQK +8, KBMG +6, XHPX +5
ESTIGMA DE AMOR ONY MUSIC LATIN : -
LA OREJA DE VAN GOGH ’ - 2 L g ey
INMORTAL SONY MUSIC LATIN 245 +32 3240 18 Que Te Queria (Sony Music Latin}
A TORRES! = KGSX +25, KSSE +16, WP +13, KRIO +10, XHFG +,
TO! RRE KAMA 9, WIAC 9, WRMA +6, XCLX +4, XHPX +4
IMPARABLE wamnERLATINA 243 *37 4050 4
FLEX 336 52 1907 32 ZORRO VIEJO
DIME SI TE VAS CON EL EMITELEVISA ) : No Quedan Lagrimas (Nu)
CALLE 13 FEATURING CAFE TACUBA 234 & 0054 - i WICA +28, WKAQ +28, WFID +5, WXYX +3, WIAC 4
NO HAY NADIE COMO TU NORTE/SONY MUSIC LATIN . ———— =
KATY HER Y 27 44 3069 20 e L
HOTNCOLD CAPITOL : i Quiero Ser (Sony Music Latin)
XHFS 419, WFID 11, KRIO +T), WKAQ +&, KBMG +3,
PAT-RICH VS. NICOLA FASANO YX + + B E
75, BRAZIL STREET urea 226 +41 3505 17 Ol M e | WKYX 42, XAVO +2, KAMA 1, WRMA -
VICTOR & LEO RICARDO MONTANER
216 L] 2534 27
\JMAiAKEZ:‘OgMAL SONY MUSIC LATIN Para Un Poco (EMI Televisa)
WL +24, WRMA 412, WIOA +T1, KBMG +9
TEAMO PANAMAMACHETE 24 *27 1893 36
ADDED AT...
AMAIA MONTERO
QUIERD SER sowvmusiCLATIN 193 +56 LT e WFID g IDELITY g
ROSARIO San Juan, PR
hODUDARIA UNVERSALMUSICLATIND 195 *27 2890 26 Qnglian

LOS TEMERARIOS
LUZ DELUNA

NOMOLESTAR

DEJALOS QUE HABLEN

MARCO ANTONIO SOLIS

LA SECTA ALL-STAR

FONOVISA

FONOVISA

SONY MUSIC LATIN

LUZ RIOS FEATURING JOAN SEBASTIAN

189 +42 1892 37

188 -3 2837 24

186 -7 2172 29

167 -4 1196 3

PD: Lucy-Ann Ramos

Rosario, No Dudaria, 37
Ricardo Montaner. Para Un Poca. 24
Jadicl, Alargame La Vida, 18
Juanes, Odio Por Amor, 17
Abraham & Bethliza, Contigo, 12
Jason Mraz, I'm Yours, 11
FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

FOR WEEK ENDING FEBRUARY 8, 2009

LEGEND: See legend to charts in charis section for rules and symbol explanations.
29 Latin pop, 17 tropical and 1 Latin rhytrtm stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc.

AIRE feR All rights reserved.
LATIN POP MONITORED REPORTERS
WWVA/Atlanta, GA KXOB/Fresno, CA KSSE/Los Angeles, CA WRMA/Miami, FL WKAQ/Puerto Rico KRI0/San Antonio, TX
OM: Scott Lindy PD: Jorge Guillen OM: Elias Autran PD: PioFerro PD: Carlos Gonzalez OM/PD: Alfonso Flores
PD: Raffy Contigo KAMA/Houston, TX /F;B:DMEHS NavBa ‘ MD: Al Fuentes APD: Natalia Cuevas XGLX/San Diego, CA
KXXS/Austin, TX PD: Angel Basuito g (GTBECERg WPAT/New York, NY WVJP/Puerto Rico PD: Marylu Ramos
OM: Romeo Herrera XAVO/McAllen, TX PD: Tony Luna OM/PD: Junior Torres APD: Jorge Rivera
. KLOL/Houston, TX ; ) )

PD: Josh Villa OM: Jeff Koch MD: Polito Vega APD: Cloria Garced ;
MD: Julieta Ji PD: Omar Romero PD: Juan Facund XHFG/San Diego, CA

SR KQOK/Houston, TX el WFID/Puerto Rico WXYX/Puerto Rico OM: Elvis Valle
KPSL/Bakersfield, CA D Edd'eoLl;Znon' WAMR/Miami, FL PD: Lucy-Ann Ramos PD/MD: Herman Davila PD: Robbie Ramirez

T :Eddi ) 3
PD:sidro Roman MD: Raguenell Vilarreal D g nza ez WIAC/Puerto Rico KBMG/Salt Lake City, UT XLTN/San Diego, CA
KTCY/Dallas, TX WMGE/Miami, FL PD: Valerie Mejia OM: Carlos Martin Valdez PD: Libia Sauza

PD: Javier Casarova

XHPX/E| Paso, TX
PD: David Castillo

KLVE/Los Angeles, CA
PD: Fernando Perez

OM: Rod Phillips
PD: Rogelio Alfonso
MD: Raymond Hernandez

60 24/7 NEWS ONLINE @ www.RadioandRecords.com

WIOA/Puerto Rico
PD: Pedro Arroyo

www americanradiohistorv.com

PD: Ana Perez

KGSX/San Antonio, TX
PD: Manny Herrera

WRLX/West Palm Beach, FL
PD: Raymond Hernandez
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B AFTER PEAKING AT NO. 7 IN NOVEMBER WITH “KRAZY,”
FEATURING LIL JON, PITBULL AiMS FOR HIS FIRST
CONSECUTIVE TOP 10s ON LaTIN RHYTHM, AS FOLLOW-UP
“CALLE OCHO” RISES 20-14 WITH AIRPOWER HOMNORS. THE
TRACK MARKS THE RAPPER S 15th APPEARANCE AT
RHYTHMICZ, WHERE [T DEBUTS AT NO. 39.

R&R LATIN

POWERED BY hiclscn

ISSAC DELGADO NO VALE LA PENA

s = TROPICAL 11 NIELSEN BDS A S E LATIN RHYTHM 1 NIELSER BDS
| = ) e ™ = TTLE IMPRINT / PROMOTION LABEL ™ 1 MILLIONS RANK
oo 1. %5@%‘:& b 22 WKS)V pReMUMLATN 410 58 338 T W W MwEIESSITzlstNYT:NhE‘n(? Sl L G WKv%/thETE B2 4 582 1
-2 %xlfo ] pamacere S0/ B3 16 T o W :ozSNstguzoAq pos s s B Msp Wiz Blasg 1 s
¥ 7Ebu07AQ°UL;§JE§l? IFIBRRLESEE KORTA/UNION _zf‘i B i ~ 2i9] g B B 33’3‘;\? D'\\c;? R VINACHETE <3l 515 SEIB4 5
B nggpr%lz\igisgmgo MACHETE __z_lfi 3 I Oﬂ? I 23_ - 5;;2&\?0 5:;7?5( PINA/M ACHETE *1148 2l 2369 76
Rl Do T ROSA sonvmusicLay 24 10 16867 a ?‘g:»:(oANo ST AR e, 4B 20 3637 g
B ;lgsé?s;r}?uhl‘)g . REATRRBCIESTY WY/MACHETE 226 g 71'819 5 29 'n\@s( i DRAMA/PIACHETE o '84 2_350 #
<! :-g &?92?53%@9 0o 'UNIVERSAL MUSIC LATING 2z =8 cg29 1 30 I»IcL], n!l?n%?::)?vm(mo UNIVERSAL MUS - LATIND Bl il J'450 ]
1 | g?nﬂfo?AMAmA WW/NEW 7‘2716 | B _2 262 3 - reonncAﬁA’;GAEIE—cAs MAS FLOW/ AACHETE 281 9 228_8_ 8
Z ng';)l r?otnlsl GLESIAS UnivERsALMUSICLaTNG 208 e ] 0765 26 22 I‘:gfo/\BLE NORTE/SONY MLSIC LATIN 233 4 ‘_'022 2z
l ;:)i%]-g)?o: cosTA D.AM/VENEMUSIC 194 E _'894 4 ) ?\QABBLYORASTA SAGRINGE LOUDESSS, EME/UNIVERSAL MUS CLATING ji’o " 16a8 3 15
B_ 3STTJ‘AL° D'\\‘/: R VIMACHETE 167 25 3 }'?33 g _]1 ?u's(;?go?az(sﬁm.v PINA_MACHETE ZH ’797 30% 5
g Egjﬁgg;?T;EIGHTZ NULIFE 163 i) el 24 ECL?CLT;S N}03V\MIENT0 SONY MBSIC LATIN 220 a2 Jfff’_ﬂ U
36 18£:Lt3¥500 NORTE/SONY MUSIC LATIN 58 L 1""0_7 12 ;bﬁgﬁ VAS CON EL EM TELEVISA 216 *32 s Ji . 127
gg:l\f[i CELEDON & JIMMY ZAMBRANO BT 155 24 0.7?8 28 (TLIEB&#& AIRPOWER ULTRA 213 +48 1&-0 3
S:LEEFEY ROSARIO AIRPAWER  awvpewsg 154 o2 B ::UA ?‘I':J'E‘RYESLPERA M UnvERSALMSICLATND. 210 T2 1489 6
1z 33&%5;\5»1% UNIVERSAL MUSIC L ATINO ]f"' . =30 9‘528 56 LELT]‘F:T)I;)(;:E\ JeiestEs UNVERSALMLSICLATND 190 e E—{ S
T i meaviogn D8 B 032 - o wacee & 5 0970 28
o ANMgr:- D‘;EGEUA NULIFE/MACHETE 132 . -36 ‘Oj’_s‘} 720 Rﬁmﬂgg DEYEAM'E‘F?.EEENEUA EL.CARTEL _]8] il AI.({SE 4 2
_2] EEINLSEPE;)TE.NOTISANTA e NORTE/SONY MUSICLATIN 128 ) -40 0413 - ?\ NEG‘[RTDC\; (PUT ARINGOHNIT) MUSIC WORLL /COLUMBIA 17§ all ]‘205 2
i Ny T il pamngrLag 20 22 0375 - %ﬁg‘?ﬁamfno T LU WATION PREAUM LATI BB B IS W
] fi HOASSEAAQ‘SE'\:/’;JIEE/(AJSN SONY MUSIC LATIN 120 1A "0'670 3l Irgfcn) "EL BAMBINO® E 4 TELEVISA 6] ) il = 2.16?2_ °
J 18 Rﬁnﬂgg DEYEAMPE‘F:E.EENE(IA EL CARTEL ‘E?_‘ -1'{ | 0631 33 i E:TD D\ZN?: GA FEATURING scTcr:bA?A\L'sNg‘<lgNoL\'\‘/IE?(HERRVTREWNTERS(OPE % ’ 7‘257 2028 KL
( : ]i ?gm(oANQ PANAMA/MACHETE 0 1 [ 1164 14 3&?5% g@'ﬁﬁf EL CARTEL 131 37 1273 19
5 qu N’:)?R\Eslﬁzm M UNIVERSAL MUSIC LATINO 102 3 1 0.279 B F?lng)NNOW (NANANA) KONVICT/JPFRONT/SRCUNIVERSL MOTOWN )EE B :54 = k128 722
I 20 | g!%kzpfgﬁgé?g SALSA EVENTUS/LATINUM 377 4 pez,y 2 DBOAN?EYES?ACS)V 786/SIENTE ! i 0.516 30_
i ?ET).L'\./IIBGX?E SONY MUSIC LATIN 9‘7/ - :2 .‘OE?,A ) | ;:gu'érﬁm WINDOW (ENAMORADO £STOY) MACHETE no - ;18 O575) .
_1 s gJETEL\ﬁAg::\ESTTo FICHT KLUB NATION/PREMIUM LATIN =5 ) o 9'13‘5#‘ B m ge?sh:: i AR MPLVNOEN _105 ’f"’ 0622 ,,is,,
_:" _2_2 lD\I:A: SHEER DRAMA/MACHETE ?" 7 =3 e gfgehEATg JLACK PEARL ”132‘~ s ] Z]E_Mio
=‘ _3 I Eo%é&lﬁlrﬁmcﬁr?:\%z DAY 1/SONY MUSIC LATIN 2 2 0.220 ) I.vls'vZERA JFLEIRING i DEF . AM/GRAND HUSTLE/ID_VG/ATLANTIC JE? . 5l ~0'870 29v7
‘ 3 E\'@E?\TE VAS CONEL EMITELEVISA 7 g 1.708A6 (IJ-:E TiguESIAC|ON SON™ MUSIC LATIN 25 8 0.499 )
|
: JE ROCK/ALTERNATIVE RECORD FOOL
< ]
‘ =5 ARTIST TITLE - IMPRII\_JT / T?O&OTION LABEL ARTIST TITL_E IMPR_WLPROMOHON LABEL
< 2 LOSFABULOSOS CADILLACS PADRE NUESTRO NACIONAL AVENTURA POR UN SEGUNDO PREMIUM LATIN
: ~SA CALLE 13 FEAT. CAFE TACUBA NO HAY NADIE COMO TU SONY MUSIC LATIN BABY RASTA Y GRINGO TIEMBLO | OUDESB8/EME/UNIVERSAL LATIN
« "1'_ ] D-MENTE LUz FAVHAUS RECORDS/V&J » PENA SUAZO Y LA BANDA GORDA EiLa TIENE UNA COSA QUE sMARRA MPAVNIEN
« 1-"" PLAS'ITILINA MOSH PERVERT POP SONG NACIONAL FANNY LU TUNOERES PARAMI 7 UNIVERSAL MUSIC LATINO
-: i 3  MENORES MUERE LA IEUS\UN NOT LISTED ! ] 12 WISIN & YANDEL FEAT. NESTY MEESTAS TENTANDO WY/MACHETE
4 13 BETO CUEVAS vueLvo WARNER LATINA 10 BRENDALY RITMOLATINO SOUTHERN PEARL
i‘* -13 KINKY HASTA QUEMARNOS NETWORK H_ DANIEL MONCION CULPABLE M.P/IVN/JEN
1 AUDITIVO SINCERA : PISTOLERO wll ? XTREME THROUGH THAT WINDOW [ENAMOF ADO ESTOY) MACHETE
_2-3— JAGUARES ENTRE TUS JARDINES EMITELEVISA ﬂ ‘4— [ NANDA myY BIZ A4 PRODUCTIONS
(R pEdd KINKY AVION NETTWERK :._Tl : 24  EDDY LOVER LUNA 7 MACHETE
! 71;7 JUANES 0DIOPOR AMOR UNIV ZRSAL MUSIC LATINO TT MAKAN6 TEAMO MACHETE
6 ALLISON ALGO QUE DECIR SONY MUSIC LATIN T 16 TITONIEVES MIETEPNO AMOR SECRETO MACHETE
B GONZALO YANEZ DISPARA NACIONAL 72” ;< OSCAR D'LEON NI FRIONICALOR SONY MUSICLATIN
19  ATERCIOPELADOS Rri0 NACIONAL .l‘;- -1; | <CHARLIE CRUZ SICC TRATANDO SONY MUSICLATIN
N CAFE TACVBA vAMONOS JHIVERSAL MUSIC LATINO TSH 2 GRUPO RUSH JASMINE M.PAVNIEN
;E-éNTRV ZOE REPTILECTRIC CAPITOL ? —107 p 7 MA[HETEV

2

1 6  ENJAMBRE AUSENCIADE COSINA

m PLAYA LIMBO AsiFUE

FEBRIJARY 13, 2009

MORRISSEY ('M THROWING MY ARMS AROUND PARIS

SONY MUSICLATIN

7 2 KEVIN CEBALLO PORESOTE QUIERO

M PAVNI&N

ATTACK/LOST RIGHWAY 19 18 GILBERTO SANTA ROSA PENSANDOEN TI SONY MUSIC LATIN
). _ iy

TELY 20 16 WILLY CHIRINO LO5 CAMPEONES DELA SA _SA EVENTUS/LATINUM

SONY MUSIC LATIN 19 ANAYKA NADIE SE MUERE POR U AMOR PROMOTION
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R&R NATIONAL AIRPLAY OVERVIEW

POWER

and Internet sales (both physical albumns via Internet, as well as downloaded albums from such services at iTunes).

The Billboard 200 - based on a nationai sample of retail store, mass merchant, direct-to-consumer transactions
Hot Digital Songs - The top 75 paid download songs sold via the Internet.

O :
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eo sy nielsc

BiLLBoARD hiclsen
CHARTS e ote
BDS

compiLED 8Y SoundScan

Billbeard TOP ALBUMS

£ on
«f 5EEo ES ARTIST
Ex S 2= IMPRINT & NUMBER / ISTRBUTING LAB  PRICE)
o HoT kot N THE FRAY
: BESUT |EPIC 10202/SONY MUSIC (18 98) & _ .
2 1 BRUCE SPRINGSTEEN

COLUMBIA 41355*/SONY MUSIC {18 98} +

Title

The Fray 1

Worklng On A Dream

DIERKS BENTLEY
CAPITOL NASHVILLE 02158 {18 98)

2 1 13 (LTI TAYLOR SWIFT
h__ S  [ECTETS 0 516 MACHINE 0200 (18 98) &

2 BEYONCE
-Q? MUSIC #ORLD COLUMBIA 19482/SONY MUSIC (15 98)

Feel That Fire

Fearless 1

| Am.. Sasha Fierce H E

NICKELBACK

3 ROADRUNNER 618028 (18.98)

Dark Horse I |

KIDZ BOP KIDS
RAZON & TIE 89195 {16 98)

Kidz Bop 15

7 8 F} JAMIE FOXX
‘[ J 41294 RMG (18 98)

Intuition

e 5 4 77 KANYE WEST
‘J ROC-A-FELLA DEF JAM 012198" IDJMG {13.98}

808s & Heartbreak Ml .

GRAMMY 517633 RHINO (18.98)

KEYSHIA COLE i

ol & ¢ [! IMANVGEFFEN 012395 IGA (13 98) e
BRITNEY SPEARS

R 07 ﬂ JIVE 1038716 (18.98) + =

12 6 VARIOUS ARTISTS Grammy Nominees 2009

24 u JASON MRAZ
ATLANTIC 418508°/AG {18.98) +

We Sing. We Dance. We Steal Things. o I

THE RED JUMPSUIT APPARATUS

m ml U VIRGIN 20106 /CAPITOL {18.98) Lonely Road

m & Bilr:\\‘c'r(amsg JLG (18 98} Funhouse

@ 135720 !;rﬁte;’m(w;ze(iﬁvr CHERRYTREE INTERSCOPE 011805°/1GA (12 98) The Fame

7?'7 B ]n XNﬁ/gals?LL{a/s)?valiLic D12160,UME (18 98) nowzo B .

el 5 _Ssthrk\JchEoIFsirﬁ)SgLAch 515923'/AG (18 98) Twilight i

@ e Y GTI'%IA.ND HUSTLE/ATLANTIC 512267°/AG (16.98) + Paper Trait Il '
1 1 KAO}N(V%TI.IPFRONT SHC/UNIVERSAL MOTOWN 012334/UMRG (13.98) - Eedom .

@ m ﬁcgﬁvﬂRESMEMBER Homesick

@ 23] 29 ‘-w CLAISLM x\(’)@tﬂnﬂi\/msu MOTDWH 011977 UMRG (13.98] Tha Carter Il

@ 29 29 ‘ 21 EJHEI'LO,M‘O_ 1OUMG (13 98) Year Of The Gentleman

e 23 22

,
= LAST
i WEEK

S

:0::000°-000- Qi
ol 3 leoll o IR o (o o B

-
S
S

@34

18

@26

27 KID ROCK
TOP DOG, ATLANTIC 290556 AG (18.98) +

Rock N Rolt Jesus B 1

RIHANNA
SRP/DCF JAM 008988 /IDIMG {13 98)

o

£3 TITLE = ﬁ P

=S ARTIST (IMPRINT / PROMOTION LABEL) o i 5;

1 4B CRACK A BOTTLE 26 | 2

RICTLIN EVINEM. DR, DR & 50 CENT (SHADY AFTERMATHNTERSCOPE)
MY LIFE WOULD SUCK WITHOUT YOU @ 40
KELLY CLARKSON (RCA RMG)
GIVES YOU HELL

" THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE) 28 1’
YOU FOUND ME
THE FRAY (EPIC) L @ 38

3 PROM QUEEN @ 35

 LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

3 JUST DANCE @ 29
LADY GAGA FEAT. COLBY ODONIS (5 TREAMLINE KONLIVE INTERSCOPE)

14 HEARTLESS @ 3
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

7 POKER FACE 33 2%
LADY GAGA (STREAMLINEKONLIVE/CHERRYTREE TN TERSCOPE)

DEAD AND GONE 34 o7
LFE_A_T JUSTIN TIMBERLAKE {GRAND HUSTLE/ATLANTIC)
. SINGLE LADIES (PUT A RING ON IT)

1 BEYONCE (MUSIC WORLD/CDLUMBIA) . 35 2

~» LOVE STORY Fa,

2‘- TAYLOR SWIFT (BIG MACHINE}) @ %6

~ I'M YOURS :

< JASON MRAZ (ATLANTIC/RRP) . @ -
| HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE) 38 30

10 CIRCUS 3 A
BRITNEY SPEARS (JIVE/JLG) >'

LET IT ROCK »

24 KEVIN RUDOUF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) ;. 49 31
SOBER Q 2
PINK (LAFACE/JLG)

¢ KISS ME THRU THE PHONE @ 4
SOULJA BOY TELL EM FEAT. SAMMIE (COLLIPARKINTERSCOPE)

MAD

5 NE-YD (OEF JAM/{DJMG} 83 32
HOT N COLD

2 (arv perry (CAPITOL) L % 3
THINKING OF YOU

3 KATY PERRY (CAP!TOL) - 42 36

10 BEAUTIFUL @ 50
KON FEAT COLBY (PODMS & KARDINAL OFFISHALL (KONACT! PFRONT SRLUNIVERSAL MOTOWA 3

11 UNTOUCHED ® . .
THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS |
VIVA LA VIDA

40 COLDPLAY (CAPITOL) @ 49
LIVE YOUR LIFE

1’ 1. FEAT. RIHANNA (DE! JAM/GRANI) HUSTLEADIMG/ATLANTIC) a2 a

4 DIVA s0 4

3EYONCE (MUSIC WORLD/COLUMBIA)

62

=
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xE

19

18

3

21

20

3

25

13

38

21

13

22

16

55 TITLE
ZE ARTIST (IMPRINT / PROMOTION LABEL)

Good Girl Gone Bad H E

CERT.

GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER ‘RRP)

LUCKY
JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)

WOMANIZER
BRITNEY SPEARS (JIVE/JLG)

HALO
BEYONCE (MUSIC WORLD/COLUMBIA)

1,2,3,4
PLAIN WHITE TS (HOLLYWDOD)

DISTURBIA 2]
RIKANNA (SRP.DEF JAM/IDIMG)

TURNIN ME ON
KERJ HILSON FEAT LiL WAYNE (MOSLEY.ZONE 4INTERSCOPE)

LOVE LOCKDOWN
KANYE WEST (ROC-A-FELLA/DES JAM IDJMG)

SO WHAT
PINK (LAFACE/JLG)

RIGHT NOW (NA NA NA)
AKON (KONVIC T/UPFRONT/SRC/UNIVERSAL MOTOWN)

BLAME IT
JAMIE FOXX FEAT. T-PAIN [J/RMG)

CHASING PAVEMENTS
ADELE (XL/COLUMBIA)

MY PRESIDENT
YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDJMG)

ABSOLUTE
THE FRAY (LPIC)

WHATEVER YOU LIKE "
T (GRAND HUSTLE ATLANTIC)

I'M SO PAID

AKON FEAT LIL WAYNE & YOUNG JEEZY (KONMICT UPFRONT SRCUNNERSAL MOTIWN

PAPER PLANES
MJA. (XL INTERSCOPE)

CHICKEN FRIED
ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE)

MERCY

DUFFY (MERCURY/IDJMG)
THAT'S NOT MY NAME
_THE TING TINGS (CDLUMBIA)
'WHITE HORSE

TAYLOR SWIFT (BIG MACHINE)

CARELESS WHISPER
SEETHER IWIND-UP)

GREEN LIGHT
JOHN LEGEND FEAT. ANORE 3000 (G D.0 D COLUMBIA)

IF | WERE A BOY ]
BEYONCE (MUSIC WORLD COLUMBIA}

& CRUSH

DAVID ARCHULETA (19/JIVE/JLG
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VIDEO CHANNELS

VH1

Exec VP/Talent & Music: Rick Krim
Sr VP Music & Talent Bruce Gilliner
VPMusic & Talent: Sandy Alouete
Viacorr 212-258-7800

BET

VP/Music Prog. Stephen Hill
MD: Ke ;
Viacom 212-975-4055

WowW ™WowW
1 The Fray, You Found Me U n 1 Yuag LA, Antl 9 5
2 The Ali-American Repem Gives You Hell 2 17 2 Jim Jones & Ron Browz. Pop Champagne 17
3 Taylor Swift, Love S rg 2020 3 Soulja Boy Tell'em, Kiss Me Thru The Phone 6 4
4 Nxckelhack Gotta Be Somehody 0% 4 Keyshia Cote, You CumBIete e 6
] .|||¥( e West, Hearlless 19 2 § Ken Hilson, Turnin Me
B iflers, Human 1817 6 T-Pain, Freeze
7 Keliy Clarkson, My Ufe ‘Would Suck Wrhout You 16 3 7 RonBrowz, Jumping (Out The Window)
B Katy Perry, Thinking Of You 16 16 8 Q-Tip, ManWomanBeogie
9 Britney Spears, Circus 16 17 9 Busta Rhymes, Arab Money
10 Beyonce, Single Ladies (Put ARing On it} 16 21 10 Akon, I'm So Paid 4
11 Bruce Springsteen, Workig On A Dreain 15 13 11 Shim Thug, | Run 4
12 Thriving lvory, Angels On The Moan 15 13 12 Ciara, Never Ever 3]
13 The Pussycat Dolls, | Hate This Pan 1 13 Gnrilla Zoe, Lost o )
14 Pink, err 14 15 14 7y, My President 3 3
15 Leona Lems, | Wil Be 13 8 15 Chavles Haunhnn Bruukryn Giris 3
16 Jason Mraz & Cothie Caillat. Lucky 1312 16 Bobby Valentino, Beey 4
17 Lady GaGa, JustDance 1312 17 DaMinista, Change Gnnm Come 0
18 Natasha Bedingfield, Soulmate 121 18 Mary J. Blige. Be Without You
13 David Cook, Light On 1215 19 Nas, Heaven
A1 Joha Legend, Green Lv:‘m na ) The Black Eyed Peas Anxiety
21 Missy Higgins, thre Stood 1n 10 2 Aceyalone, Find
22 PlainWhite Ts, 1,2.3, 06 22 Keyshia Cole, | Should Have Cheated
23 Kid Rock. Roll On 9 8 2 Mavado, SoSpecial
24 Eric Hutchinson, Rock & Roll g N % | Aikin, 1 Desire More
25 Sarah Mclachlan, Answer 8 10 2 Canton Jones, God
2 Buckcheny, Don't Go Away 75 % Beyonce, Dva
21 Katy Perm ot N Col 75 2 Scnoter Smiff, Head Of My Class i
28 OAR. Shettered {Tumn The Car Around) 79 28 The Cool Kids, Pennies 1
23 Pink, SoWhat 6 5 29 Marvin Winans Jr, You Never Let Me Down N
30 Beyonce, Hf |Were A Boy 6 6 3 Scarface. High Powered 1
A+ Kelly Clarkson, My Life Would Suck Without You % 3 A+ YunglA, Aintl 9 5
A+ Soulja Boy Tell'em, Kiss Me Thru The Phone 6 4
A+ Keyshia Cote, You Complete Me g 5
cMT Great American Country
VP, Music & Talent Rel: Chris Parr CMT MD: Tony Trovato
Dir Music Pgmg: Evan Kroft Serpos §15-327-7525
Viacom 615-335-8400 GREAT AMERIC AN COUNTRY
™w W ™w W
1 Miranda Lambert. More Like Her 18 18 1 Dierks Bentley, Feel That Fre % 40
2 Zac Brown Band, Chicken Fried 8 M 2 Keith Urban, Sweet Thing 4
3 Martina McBride, Ride 18 21 3 Josh Tumer, Everything Is Fine 38 40
4 Keith Urban, Sweet Thing 17 19 4 Alan Jackson, Courry % 2
5 Johin Rlch Another You B 1 5 Brooks & Dunn, Cowgirls Don't Cry ¥ 37
6 TobyKeith, God Love Her 16 18 6 Blake Shelton, She Wouldn't Be Gone 3B B
7 Dierks Bentley, Fuel That Fire 16 ‘8 7 Brad Paisley Duet With Kerth Urban, Start A Band B Hn
8 Sugarland, Love 16 18 8 TobyKeith, God Love Her B B
9 Alan Jackson, Country Boy 16 18 9 Billy Cumngton, Don't 2 B
10 Biake Shefton, She Wouldn't Be Gorie 15 14 10 Danus Rucker, itWon'tBe Like This For Long 2770
11 Carter Twins, Heart Like Meniphis 15 17 11 Martina McBride, Rude 278
12  Brooks & Bunn, Cowgirls Dont Cry 1SR 12 Emerson Drive, Belongs To You 318
13 Brad Paisley Duet With Keith Urhan Start A Band on 13 Miranda Lambert. More Like Her 2
14 Jake Owen, Don't Think l Can't Love You 13 1 14 Jamie O'Neal, Like A Woman 21 16
15 Randy Houser, Anything G 12 12 15 MumRomery Gentry, Roll With Me 9 27
16 Johnny Cash, Folsom F"risnn Blues (Remixed) 112 16 Bilty Ray Cymus, Somebodv Said A Prayer 18 17
17 Lee Ann Womack, Last Call 018 17 Jimmy Wayne, | Will 18 23
18 Joey +Rory, Cheater Cheater g 8 18 Jake Owen, Don't Think | Can't Love You AL
13 The Raconteurs, 0ld Enough 9 10 19 Randy Houser, Anything Goes 1716
20 Jamie O'Neal, Like AWaman 8 8 20 Jack ingram, Thats A Man 17 18
2 Taylm Swilt, White Hmse 70 21 Sugarland, Love 16 1
74 rland, Already Gon 7 2 Jason Aldean, She's Country 15
2 Antebellum, Lonkm For A Good Time 76 Z3  Lee Ann Womack, Last Call 15 14
24 Taylos Swift. Lave Story 749 24 Adam Gregory, What it Takes o
2% Billy Cumington, Dont 6 4 25 Kenny Chesney, GotA Life Crazy 4 16
25 Kewin Coster & Modem West, Backyard B 6 25 Brooks & Dunn, Teguila 1312
21 Darius Rucker, [t Won't Be Like This For Long 5 0 27 Taylor Swift. Love Story 13 12
28 Carrie Undenwood, lastName ] 2 Man Stillwell, Shine 13 13
29 Litile Big Town, Gum) lurd Wilking 5 4 23 Kevin Costner & Modem West. Backyard 1313
0 Jimmy Wayne, | Will 5 5 30 Little Big Town, Good Lord Willing 13 4
.+ Jofin Rich, Another You B 1 A+ Darius Rucker, ItWon't Be Like This For Long 70
A+ Taylor Swift, White Horse v (1 A+ Johany Cash, Foisom Prison Blues (Remixel ¢
A+ John Rich, Ancther You 8 0
FUSE A MTV2
Dir Pgmg. Janis Unterweiset H St VPMusic & Talent: AmEﬂoy\e
Rainbow-Media 212-324-316 VP/Music & Talent: Peter Baron
L Vigcom 212-256-8000
™ W ™ W
1 Eeyoﬂce Single Lades {Put A Ring On ft) % 34 1 Aken, 'mSo Pald Sl
2 Tl Live You B 3 B 2 Kartye West, Hi 1312
3 Kanye Wesv. Hearuess %X 29 3 Hollywood Undead Undedd 1210
4 Jim Jones & Ron Browz, Pop Champagne 5N 4 Franz Ferdinand, tlysses 2 1
5 Seether, Bieakiown 523 5 Vouna.neezg My President 12 1
6 Hollywood Undead, Undead 22 ] coner Or Later 2 12
7 The All-American Rejects, Gives You Hell 21 16 7 Fait Dut Boy, Amenica’s Sutehearts 110
8 Paramere, Oecode 23 8 The All-American Rejects, Gives Yois Helf 9 B
] Sh knot Dead Memmves 2B 9 Hoobastank, M\gTum 9 6
10 Lady GaGa, Just Dance 19 20 10 g 9 8
11 Ludacris Co-Starring T-Pain, One More Drink 19 21 11 Chester French, She Loves Everybody 8 0
12 Bnmey Speam Circus. 18 19 12 GonllaZoe, Lost B
13 Ne-Y 8 0 13 Bow Wow, Roc The Mic 8l |5
14 Fall Onl Bny America’s Suitehearts 17 13 19 ape The Fate, Something 8 %
15 Pink, Sober 7% 15 Kings Of Leun, Use Somebody 8 6
16 Kelly Clarkson, My Life Would Suck Without You 6 0 16 Staind, 8 6
17 Kings Of Leon, Sex On Fire 6 21 17 BoB, Hl Be lnThe Sky 8 9
18 Pink, SoWhat 15 9 18 The Red J it Apparatus, You Better Pray 7 6
19 Katy Pen'y, Thinkmg Of You 15 13 19 Wale, Nike Boots T
20 The Fray, You Found Me 154 2 Crooked X, Rock N Rall Dream 79
21 Rise Against, Audicnice Of Dne 15 17 21 Rise Against, Audience Of One 6 0
2 The Veronicas, Untouched 5 18 22 Qasis, I'm Qutta Time 6 4
23 Akon, Right Now (Na Na Na) 15 19 23 Charles Hamitton, Brookiyn Girfs 6 B
24 LitWayne, Lolhpop I A 24 Shinedown, Second Chance 6 7
5 Sllpkllﬂl Psﬂhosocml 13 5 T Pam, Freeze 6 8
% , inites 42 % Aa Boy Tell em, Kss Me Thru The Phone 5 4
z L|I Wayne, Mrs. Officer 112 b4l My Lit 5 4
2 Clis ll, Scream 1413 B rade M?serable At Best 4 2
29 Nickelback, Gotta Be Somebody 107 2 The ng Tings, That's Not My Name 4 8
30 Disturhed, inside The Fire 130 0TI Lve Your Lfe 2.0
F Kelly Clarkson, My Life Would Suck Without Yo W60 Ar French, She Loves Everybody 8 .
ng: Ofieon, Use Somebody 8 & A+ Gorilta Zne Lost B 1
Ao Beyonce, Dwva 6 0 A+ Escape The Fare Something B S
MuchMusic Canada PR CMT Canada —
Dir. Music Pgmg' Sheiia Sullivan i [ ’ "2 ; ; Dir. Pgmg: Casey Clarke M .
CHUM Limmited 416-591-5157 w MD: Dana Bourgoin L A
Corus 416-534-1191
™ W ™ W
1 Jonas Brothers, Tonght 2 32 1 Keith Urban, Sweet Thing 2519
2 Mananas Trench, Cross M 2% 2 Brooks & Dunn, Euwglds Dont Cry 218
3 Beyoﬂce Single Ladies {Pul A ng On i 9 14 3 Alan Jackson, Country Boy 211
4 Katy Perry, Thinking Of Yo B 13 4 Taylor Swilt, Love Story 23 122
5 Britney Spears, Cicus B 17 5 Sugartand, Love 2019
6 D Fermandes, Fantasy 15 12 6 Zac Brown Band, Chlcken Fried 14 15
7 Lights, February Ar 15 14 7 Bllly Currington, Don't 1310
8 Ta lor Swift. Lova Story 15 & 8 Emerson Drive, Belongs To You 13
9 Clarkson, My | Ne Wiould Suck Without You 14 4 9 Tara Oram, 538 Stars 21
10 ‘(lllers Spaceman 14 7 10 Gord le Guy 1212
11 Pink, Sober 1413 11 Dierks Bentley, Feel That Fire 12 15
12 Metro Station, Seventsen Forever 1312 12 Martina McBride, Ride AT
13 The Midway State, Change For You 13 12 13 The Road Hammers, Homegrown nn
14 Shiloh. Operator (A Girt Like Mej 134 " ny Reid, A Woman Lke You a2
15  Jahfus, ‘nn It Alt Dgwn 2 n 15 Danus Rucker, It Won't Be Like This For Long 00
16 Kings Ot Leon, Use Somebady 213 16 Corh Lund, Hard On Equipment {Tocl For The Job} 6
17 N-c elback Gotta Be Somebo(ly 12 133 17, Higgins, Second Hand Car 9 0
18 ut Boy. America’s Suitehea) 06 1§ Kenny Chesney, Got A iitle Crazy 9 7
19 Roval Socne% You Say (it Was Supposeti To Be) 09 19 Dne More Gid, | Can Love Anyone O 19,
2) Rihanna, Rel 917 20 Tohy Keith, God Love Her 9 13
21 Ne-Yo, Mad 9 2 21 Miranda Lambert,. More Like Her 8 7
2 Lily Alten, The fea 3 4 22 Randy Houser, Anything Goes 8 7
B [:o dplay, Lie In Techn»cn\uv i 9, 8] 23 Agron Pritchett, How Do | Get There 8 8
24 \xest less g 10 24  lady Amtebellum, Love Don't Live Here 75
5 Akon, Right Nuw (Na Na Naj 3 10 5 Adam Gngory, ‘Nhat It Takes 7 8
25 The Pussycat Oolis, 1 Hate This Part 3§ 13 % mmt , 7 8
il The me, You Found Me 8 15 21 Dean Brody, Bmmers 79
22 inst, Audience 0f One 8 2 B nny Reid, Thank You 8§ 2
) Shm loy Guns, Ghost Town 8 3 3 alker Qne Last Sundown 6 4
o Izaz, Young Nation 8 4 0 beltum, Lookin' For A Good Time 6 4
A+ Kalf;(:la«son "Ry Lite Woild Suck Without You 4 v W Ride moz
A+ )| 2! A+ Danns Rucker It Won't Be Like This For Leng 0 0
A+ Rise Against, Audience Of One 8 2 A+ Higgins, Second Hand Car 9 0
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R&R oprorTunimes

OPPORTUNITIES
__EAST |

DJ opening - WGMC FM Send resume and demo:
Jazz90.1 Attn. Rob Linton 1139 Maiden Lane
Rochester, NY 14615 and visit: www.jazz901.org.

POSITIONS SOUGHT

25 year morning news pro wants to keep the LOCAL
quotient high on your station. Relatable, professional
newscasts for your station. Email and FTP delivery.
Low or no cash. djsinsc(dacl.com.

Bilinguat Female Broadcaster! On-air, VO, and
Traffic/continuity experience. Great personality, and
community oriented. Proficient many broadcast
programs. Adriana 214-909-2792;
adrihernandez0%9@gmail.com.

Music or Talk Host. 20 yr/pro. Voice, personality,
life experience. Current Topics, wellness, family,
motivational, humor. Oldies, Classic Rock, Country.
Small-Large market. 702-372-9096
LivinglnMoment(@aocl.com.

Nex-Gen Expert, Cool Edit, Adobe Audition, and
plenty of seasoning with AC, Classic Hits, CHR, Etc
... seeks midday/afternoon slot . 20+ exp.
fmdjayldyahoo.com (760] 519-5969.

Need experienced and economical talent for your
restructured urban/rhythmic station? Name your
price! Visit www.bombnation.com/voicetrack for
more details.

Dependable. Very structured. Natural on-air ability.
Imaginative, out-of-the-box copywriting, and produc-
tion skills. Good show prep. Michael 682-553-0855,
mikeshebledrocketmail.com.

Abte to connect to the listener, with personable on-air
style. Proficient copywriting ability. Strong digital/studio
skills. Brandon (682) 556-3497; rockquy44dgmail.com.

Need to get into a warm studio! Hard-working
NorCal veteran seeks return to radio. Contact Frank
at (510) 223-1534.

Humorous and creative Bilingual talent with good
voice inflection abilities. Great work ethic,
copywriting and computer skills. Edward
superzeyamex_2000(dhotmail.com; 817-419-3599.

FREE TALENT AND PROGRAMMING for major mar-
ket station! "All Request Music” format. Listen at
3DSJ.com. billelliott@3DSJ.com, 305-230-6834.

I'm tooking for a FULL TIME gig! | am worth the 12
bucks an hour! E-mail me: djmartin88@hotmail.com
for details.

FEBRUARY 13, 2009

Recent Graduate seeking first time job in the indus-
try. Will move anywhere! Call Krystal 330-284-7366.

ON-AIR TALENT with major TV & radio experience!
For audio and video, www.meetpetetv.corn Co-host/
Writing/VO's/Delivery/Improv/PDFunny(daol.com.

Experienced & versatile OM, PD, and Air Talent avail-
able now. Multi formats. Great skills. Contact MARTIN:
(231} 564-1813 mlee.radiofdgmail.com.

Strong New York on air talent/voice over-opento loca-
tion and format. Creative copywriting/show prep skills.
Dependable and reliable. Raymond 516-721-8874.

Classic Hits/Oldies PD Now Available! 14 years as
Dial-Global PD. AC and CHR experience. Call Ric 661-
526-5274 or djricsantosfdyahoo.com.

Mornings open? Ratings are ALWAYS something |
excelled at, 3 priors | got first ever Arbitron rat-

ings! See www.steveallison.org (Resume). Steve
(503) 327-4120.

The Right Balance with Greg Allen seeks new home
for intelligent political/pop culture interviews. Hit
"Contact Us" @ www.therightbalance.org.

Very Creative, Bilingual. Focused, talented with
digital/music production skills. Natural Voiceover
ability, and character voices. Julian 817-217-1327;
juliancabrera9é(dyahoo.com.

Motivated by media. Outstanding personality, self-
sufficient and ready to work at your station.
Proficient communication and production skills.
kjaysemailf@yahoo.com; 817-204-4339

Notable production ability. Extremely dedicated.
Creative, with good show prep/peagple skills. Catches
on quickly. Industrious. BMI songwriter/composer.
Kevin Hardy 817-412-4343.

A fresh voice cementing new media strategies and
convinced the time for upward curve is sustainable.
Thalya 469-765-6537; Bwill068(dyahoo.com.

Loyal, dedicated, committed talent seeking on-air,
copywriting, or board-operation positions.
Conversational voice, quick wit. Willing to relocate.
Call Justin 817-444-5317.

Extensive PA/sports experience. Notable show
preparation/research skills. Excellent professional
delivery, able to communicate and relate to audience.
Chris 817-528-5524; awright005@tx.rr.com.

Motivated Air Personality with a Passion for the Lord!!
Seeking air shift or production positions available. Troy

Performer, great copy and production abitity, very
quick, and computer savvy. Natural leader/good
people skills. Shannon 817-226-6506,
mystyxiiidgmail.com.

Wholistic Promotions. Concept2completion. Bond
with your clients/community. Build a bridge
between talent/sales. Consult/Relocate/
Telecommute. 505-352-908¢9.

Great personality with solid on-air, production and
creative copywriting ability. Extremely dependable.
Voiceover, Marketing/Promotions experience. Sonia
817-456-7572; soniafennelldyahoo.com.

Experienced Jock/APD/Prcduction Director wants
to win! 15+ years experience. E-mail
amytown(dcomcast.net.

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typed
and accompanied by payment. Visa/MC/
AMEX accepted. One inch minimum,
additional space up to six inches avail-
able in increments of one inch. Rates for
R&R Marketplace [per inch):

1 Time $95.00
6 Insertions $90.00
13 Insertions $85.00
26 Insertions $75.00
51 Insertions $70.00

Marketplace
(323) 954-3434
Fax: (323) 954-3411
email: rcorrealdradioandrecords.co

R&R Opportunities

Free Advertising

Radio & Records, Inc. prowdes free (20 words maximum]}
listings to radio stations ON A SPACE AVAILABLE BASIS
in Opportunities. Free listings of the same length are also

available to individuals seeking work in the industry
under Positions Sought

To appear in the following week’s issue, your ad must be
received by Friday 4 p.m. [PST), seven days prior to issue
date. Free Opportunities listings can be emailed to:
rcorreaf@radioandrecords.com, faxed to: {323) 954-3411,
or sent to: 5055 Wilshire Blvd., Suite 600, Los Angeles, CA
90036. Free opportunities or job sought ads have a 20-
word maximum. Will only accept typewritten or printed on
81/2" x11" company/station letterhead.
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= 1 NIELSEN BDS Y HITPREDICTOR
g ARTIST CERTIFICATIONS STATUS
g TITLE IMPRINT / PROMOTION LABEL
1 1 13 BEYONCE - NO. 1(3WKS) N2
©  SINGLELADIES (PUT ARING ONIT). MUSIC WORLD/COLUMBIA
5 5 LADY GAGA FEATURING COLBY O'DONIS N2y
s JUSrTVDAECE STREAMUNE/KONLIVE/CHERRY TREE/INTERSCOPE
3 14 TAYLOR SWIFT N2 fr
LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC
e g BRITNEY SPEARS o
= CIRCUS JIVE/LG
° 10 KANYE WEST n
HEARTLESS ROC-A-FELLA/DEF JAM/IDJMG
. 1o PINK

SOBER {AFACELLG
g 17 THEALL-AMERICAN REJECTS MOST INCREASED PLAYS 1
_ GIVES YOU HELL DOGHOUSE/DGL/INTERSCOPE
e T.I. FEATURING RIHANNA n3 v
LIVE YOURLIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC

KELLY CLARKSON
L MY LIFE WOULD SUCK WITHOUT YOuU RCA/RMG
BRITNEY SPEARS N
WOMANIZER JIVENILG

NO. ] MOST ADDED

MILEY CYRUS The Climb (HOLLYWOOD)

NO. ] MOST INCREASED PLAYS

THE ALL-AMERICAN REJECTS Gives You Hell (DOGHOUSE/DGC/INTERSCOPE)

TOoP 5 NEW AND ACTIVE
KiD CUDI Day 'N' Nite (FOOL'S GOLD/DOWNTOWN)
BEYONCE Halo (MUSIC WORLD/COLUMBIA)
SOULJA BOY TELL "EM FEAT. SAMMIE Kiss Me Thru The Phone (COLLIPARK/INTERSCOPE)
WE THE KINGS Secret Valentine (5-CURVE)
SHINEDOWN Second Chance (ATLANTIC)

COMPLETE CHR/TOP 40 CHART ON PAGE 25

URBAN AC

B 5 11 NIELSEN BDS
z @3 ARTIST CERTIFICATIONS
£ £ TITE IMPRINT / PROMOTION LABEL
z

I 1 19 MUSIQSOULCHILD FEATURING MARY J. BLIGE NO.1(6WKS)
IFULEAVE - ATLANTIC

55 USHER
= HERE { STAND LAFACE/LG
) ROBIN THICKE
K TﬁE %WEETEST LOVE STAR TRAK/INTERSCOPE
53 AVANT
WHEN T HURTS capIToL
7 CHARLIE WILSON
_ THEREGOESMY BABY IVELLG
35 ANTHONY HAMILTON FEATURING DAVID BANNER
= cooL MISTER'S MUSIC/SO SO DEFALG
35 JENNIFER HUDSON n
2 SPOTLIGHT ARISTA/RMG
35 MINT CONDITION
e f‘iOTHlNC gFT TO SAY CACED BIRD/IMAGE
39 KEYSHIA COLE n
2% HEAVENSENT IMARI/GEEFEN/NTERSCOPE
4 [ERICBENET
@U'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS.

NO. ] MOST ADDED

ERIC BENET Chacolate Legs (FRIDAY/REPRISE/WARNER BROS.)

NO. ] MOST INCREASED PLAYS

KENNY "BABYFACE" EDMONDS | Need A Love Song (MERCURY/IDIMG)

TOoP 5§ NEW AND ACTIVE
KEYSHIA COLE Beautiful Music (IMAN/GEFFEN/INTERSCOPE)
K"JON On The Ocean (UPSUP/DEH TYME/UNIVERSAL REPUBLIC)

JOE Why Just Be Friends (563/KEDAR)
LEE CARR Breathe (3RD STREETLIVE/ILG)

JAMIE FOXX Why (J/RMG)

COMPLETE URBAN AC CHART ON PAGE 32

o )

11 NIELSEN BDS LI HITPREDICTO

¥ 1 =
= § y3 ARTIST CERTIFICATIONS STATUS
1 |§ m; TTLE IMPRINT /' PROMOTION LABEL
= NS
1 1 1w KANYE WEST NO. (4 WKS) ner
. X HEARTLESS RQC-A-FELLA/DEF JAM/IDJMG
i | & o TI FEATURING JUSTIN TIMBERLAKE
DEAD AND GONE GRAND HUSTLE/ATLANTIC
5 g LADY GAGA FEATURING COLBY O'DONIS -
JUST DANCE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
5 > NEYO
MAQ DEF JAM/IDJMG
;7 BEYONCE N2 ey
SINGLE LADIES (PUT ARINGONIT) MUSIC WORLD/COLUMBIA
50 Tl FEATURING RIHANNA N>y
LIVE YOUR LIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC
g AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL
BEAUTIFUL KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
5 EMINEM, DR. DRE & 50 CENT
CRACK ABOTTLE SHADY/AFTERMATH/INTERSCOPE
0 g KERIHILSON FEATURING LIL WAYNE
TUPNIN ME ON MOSLEY/ZONE 4/INTERSCOPE
5 15 LUDACRIS CO-STARRING T-PAIN
ONE MORE DRINK DTP/DEF JAM/IDIMG

NO. ] MOST ADDED

SOULJA BOY TELL'EM FEAT. SAMMIE Kiss Me Thru The Phone {COLLIPARK/INTERSCOPE)

NO. 1 MOST INCREASED PLAYS

SOULJA BOY TELL 'EM FEAT. SAMMIE Kiss Me Thru The Phone (COLLIPARK/INTERSCOPE)

TOoP 5 NEW AND ACTIVE
ASHER ROTH | Love College (SCHOOLBOY/LOUD/SRC/UNIVERSAL MOTOWN)
LUDACRIS CO-STARING PLIES Nasty Girl (DTP/DEF JAM/IDIMG)
CIARA FEAT. YOUNG JEEZY Never Ever (LAFACE/LG)

PINK Sober (LAFACE/LG)

LIL WAYNE Prom Queen (CASH MONEY/UNIVERSAL MOTOWN)

COMPLETE RHYTHMIC CHART ON PAGE 28

i & 11 NIELSEN BDS HITPREDICTOR
§ wZ ARTIST CERTIFICATIONS STATUS
g éu TITLE IMPRINT / PROMOTION LABEL
23

> 7 DIERKS BENTLEY NO. 10 WK) ey

FEELTFAT FiRE CAPITOLNASHVILLE
3 1 KENNY CHESNEY WITH MAC MCANALLY

DOWN THE RCAD BLUE CHAIR/BNA
4 1, KEITHURBAN

SWEET THING CAPITDL NASHVILLE
s g TOBY KEITH

GOD LOVE HER SHOW DOGNASHVILLE
1 27 BLAKESHELTON NnE ¢

SHE WOULDN'T BE GONE WARNER BROS./WRN
7 g BROOKS & DUNN FEATURING REBA MCENTIRE Phe

COWCIRLS DON'T CRY ARISTA NASHVILLE
6 30 BILLY CURRINGTON N

DON'T MERCURY
1 17 DARIUS RUCKER

IT WON'T BE LIKE THIS FOR LONG CAPITOL NASHVILLE
9 1, GEORGESTRAIT

RIVER OF LOVE MCA NASHVILLE
10 T TAYLORSWIFT

WHITE HORSE BIG MACHINE

NO. ] MOST ADDED

JOHN RICH Shuttin' Detroit Down (WARNER BROS./WRN)

NO. l MOST INCREASED AUDIENCE

RASCAL FLATTS Here Comes Goodbye (LYRICSTREET)

ToP 5§ NEW AND ACTIVE
BOMSHEL Fight Like A Girl (CURB)
HOLLY WILLIAMS Keep The Change (MERCURY)
RANDY HOUSER Boots On (UNIVERSAL SOUTH)
ERIC CHURCH Love Your Love The Most (CAPITOL NASHVILLE)
TRACY LAWRENCE You Can't Hide Redneck (ROCKY COMFORT/NINE NORTH)

COMPLETE COUNTRY CHART ON PAGE 40
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X £ 11 NIELSEN BDS T HITPREDICTOR
g w2 ARTIST CERTIFICATIONS STATUS
v ES TITLE IMPRINT / PROMOTION LABEL
X W
= 25
s g BEVONCE NO. 101 WK)
DIVA MUSIC WORLD/COLUMBIA
. g KERIHILSON FEATURING LIL WAYNE
§ TURNIN ME ON MOSLEY/ZONE 4/INTERSCOPE
Z 15 KANYE WEST n
0 HEARTLESS ROC-A-FELLA/DEF JAM/IDJMG
. - g THE-DREAM
o ROCKIN’ THAT THANG RAﬁDVO KlLItA/[}EF JAM/@JME
’ 12 NE-YO FEATURING JAMIE FOXX & FABOLOUS
> SHE GOT HEROWN DEF JAM/IDIMG
¢ 1 4 JAMIEFOXX FEAT. T-PAIN MOST INCREASED PLAYS Y
BLAMEIT ) ) JRMG
5 B ~ JIM JONES & RON BROWZ FEAT. JUELZ SANTANA
P -~ POP CHAMPAGNE ETHER BOY/UNIVERSAL MOTOWN/COLUMBIA/ET
s b ! BEYONCE n2
i " SINGLE LADIES (PUT ARING ONIT) MUSIC WORLD/COLUMBIA
. JAMIE FOXX FEATURING T.I.
JUST LIKE ME JIRMG
o N T.l. FEATURING RIHANNA ns e
= LIVEYOUR LIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC

NO. ] MOST ADDED

PLEASURE P Boyfriend #2 (ATLANTIC)

NO. ] MOST INCREASED PLAYS

JAMIE FOXX FEAT. T-PAIN Blame It (J/RMC)

TOP 5 NEW AND ACTIVE
UNLADY LIKE Bartender (DEF JAM/IDJMG)
JOHN LEGEND Everybody Knows (G0.0.D/COLUMBIA)
BOW WOW FEAT. JOHNTA AUSTIN You Can Get It All (COLUMBIA)
PLEASURE P Beyfriend #2 (ATLANTIC)

RICHGIRL FEAT. BUN B 24's (RICHCRAFTAIVELLG)

COMPLETE URBAN CHART ON PAGE 31

= 11 NIELSEN BDS HITPREDICTOR
wg ARTIST CERTIFICATIONS STATUS
m; TITLE IMPRINT / PROMOTION LABEL
20
| 27 JASON MRAZ NO. 12 WKS) 13 g
I'MVOUR§ ATLANTIC/RRP
COLDPLAY n3
VIVALAVIDA CAPITOL
DAVID COOK Ny
THE TIME OF MY LIFE 19/RCA/RMG
NATASHA BEDINGFIELD n3
POCKETFULOFSUNSHINE ~ PHONOGENIC/EPIC
TAYLOR SWIFT MOST ADDED 1?2 4
LOVE STORY BIG MACHINE/UNIVERSAL REPUBLIC
DAVID ARCHULETA n
CRUSH 19/IVEALG
LEONA LEWIS ns
BLEEDING LOVE ~ SYCOU/RMG
LEONA LEWIS MOST INCREASED PLAYS 1?2 1
BETTER IN TIME_ SYCOU/RMC
DAUGHTRY ny
WHAT ABOUT NOW RCA/RMG
DAUGHTRY n2
FEELS LIKE TONIGHT RCA/RMG

NO. ] MOST ADDED

TAYLOR SWIFT Love Story (BIG MACHINE/UNIVERSAL REPUBLIC]

NO. ] MOST INCREASED PLAYS

LEONA LEWIS Better In Time (SYCO/J/RMG)

TOP 5 NEW AND ACTIVE
PINK So What (LAFACEALG)
MATT NATHANSON Come On Get Higher (VANGUARD/CAPITOL)
BARRY MANILOW DUET WITH REBA MCENTIRE Islands In The Stream (ARISTA/RMG)
KELLY CLARKSON My Life Would Suck Without You (RCA/RMG)
MELINDA DOOLITTLE !t's Your Love (HIFI)

COMPLETE AC CHART ON PAGE 44
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R&R THE BACK PAGES.

soweRED BY niclsen
(DIMDS 0GITAL DOWNLOADS AVAILABLE AT DMDS.COM

SMOOTH JAZZ ALTERNATIVE

£ 11 NIELSEN BDS HITPREDICTOR = I 11 NIELSEN BDS = & 11 NIELSEN BDS T HITPREDICTOR
wS  ARTIST CERTIFICATIONS STATUS N 2 o arTisT CERTIFICATIONS 5 uZ  ARTIST CERTIFICATIONS STATUS
BS TITLE IMPRINT / PROMOTION LABEL m g BY mrLe IMPRINT / PROMOTION LABEL < B TE IMPRINT / PROMOTION LABEL
=0 - -1 = 3
NICKELBACK NO. 1(5 WK5) nZ 1 1 24 EUGEGROOVE NO. 1(6WKS) = INCUBUS NO. 101 WK) *r
GOTTA BE SCMEBQRY B . ROADRUNNER/RRP RELIGIFY — NARADA JAZZ/CAPITOL LOVE HURTS SMMORTAL/EPIC
THE FRAY 1 4 24 MICHAEL LINGTON MOST INCREASED PLAYS SHINEDOWN
YOU FOUND ME EF!( YOU ANDI = o B NUCROOVE SECOND CHANCE ATLANTIC
KATY PERRY N2 53 WARREN HILL KINGS OF LEON T
HOTNCOLD CARITOL LADO_CE ¥ITA EVOLUTION/EY SEXONFIRE RLCAJRMQ
DAVID COOK ¢ BONEY JAMES SEETHER
LICHT ON 1?/RVE/§/7R7MVC STOR, LOOX, LISTEN(TO YOUR HEART) CONCORD/CMG BREAKDOWN WINQ-EP
TAYLOR SWIFT 51 TIM BOWMAN u2
LOVE STORY “BIG MACHINE/UNIVERSAL REPUBLIC SWEET SUNDAYS TRIPPIN ‘N RHYTHM GET ON YOUR BOOTS ISLAND/INTERSCOPE
JASON MRAZ " 5 NAJEE THE AIRBORNE TOXIC EVENT
I'M YOURS ATLANTIC/RRP OUT OF A JREAM HEADS UP SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUT! FACTORY
O.A.R. nfr > KIMWATERS PARAMORE
SHATTERED (TURN THE CAR ARLOUED} EYEE‘F\NﬁE/ATLANTICIRRP LET'SCETONIT SHANACHIE QOECODE FUEEEDﬁBV RAME}UCBQP SHOP/RRP
KELLY CLARKSON 10 SEAL APOCALYPTICA FEATURING ADAM GONTIER n e |
MY LIFE WOULD SUCK WITHOUT YOU RCNRMG A CHAMGE IS GONNA COME 143/WARNER BROS. I DON'T CARE ZE-ZOU!VEIJLG
PINK n2 ¢ & OLISIK ANBERLIN
§CHVFLAT I:AFAEE&G CHIL_ORBE CRILLED TRIPRIN'N'RHYTHM | FEEL GOOO DRAG UI\«IVER%LBEPUBLJC
DAUGHTRY n 5, FOURPLAY THE OFFSPRING 1
WHAT ABOUT NOW RCA/RMG FORTUNE TELLER HEADS UP YOU'RE GONNA GO FAR, KID COLUMBIA

NO. ] MOST ADDED

KATY PERRY Thinking Of You (CAPITOL)

NO. ] MOST ADDED

MY CHEMICAL ROMANCE Desolation Row (REPRISE)

NO. ] MOST ADDED

THE RIPPINGTONS Paris Groove (PEAK/CMC)

NO. ] MOST INCREASED PLAYS

THE KILLERS Spaceman (ISLAND/IDIMG)

NO. ] MOST INCREASED PLAYS

MICHAEL LINGTON You And I (NUGROOVE)

NO. ] MOST INCREASED PLAYS

PINK Sober (LAFACE/ILG)

TOP 5 NEW AND ACTIVE

RIHANNA Rehab (SRP/DEF JAMADIMG)

TOP 5 MEW AND ACTIVE

COLDPLAY Life In Technicolor H (CAPITOL)

TOP 5 NEW AND ACTIVE
KENNY G Sabor A Mi (STARBUCKS/CONCORD/CMG)
LESLEY ROY Unbeautiful (RELIGIONJIVEJLG)

GREGG KARUKAS Manhattan (TRIPPIN ‘N' RHYTHM) DEAD CONFEDERATE The Rat (RAZOR & TIE)

NICK LACHEY Patience (JIVE/LG) ERIC ESSIX Shuttlesworth Drive (ZDCLECTIC/ESSENTIAL) THE FRAY You Found Me {EPIC)

ERIN MCCARLEY Love, Save The Empty (UNIVERSAL REPUBLIC) KENNY G Ritme Y Romance (Rhythm & Romance) (STARBUCKS/CONCORD/CMG) THIRD EYE BLIND Non Dairy Creamer (ASSEMBLY)

BRETT DENNEN FEAT. FEMI KUTI Make You Crazy (DOWNTOWN/OUALTONE)

COMPLETE HOT AC CHART ON PAGE 45

PIECES OF A DREAM Visian Accomnplished (HEADS UP)

COMPLETE SMOOTH JAZZ CHART ON PAGE 48

OASIS I'm Outta Time (BIG BROTHER/REPRISE)

COMPLETE ALTERNATIVE CHART ON PAGE 50

ACTIVE ROCK TRIPLE A

g B 11 NIELSEN BDS 11 NIELSEN BDS z & 11 NIELSEN BDS
S u$  ARTIST CERTIFICATIONS ARTIST CERTIFICATIONS £ v ARTIST CERTIFICATIONS
%’ m; TITLE IMPRINT / PROMOTION LABEL TITLE IMPRINT / PROMOTION LABEL é g; TITLE IMFRINT / PROMOTION LABEL
(= 20 - o
J 20 MUDVAYNE "~ NO. 13WKS) SHINEDOWN NO. 1(5WKS) - , 3 u2 NO. 13 WK5)
DOWHAT YOU DO EPIC SECDND CHANCE ATLANTIC GETON YOURBOO™S . ISLAND/INTERSCOPEV
SHINEDOWN NICKELBACK THE FRAY
SECOND CHANCE ATLANTIC SOMETHING IN YOUR MOUTH ROADRUNNER/RRP YOU FOUND ME . EPIC
NICKELBACK APOCALYPTICA FEATURING ADAM GONTIER n o SNOW PATROL MOST INCREASED PLAYS
SOMETHING IN YOUR MOUTH RDADRUNNER/RRP IDON'T CARE 2[)-20/JIVE/JLG ; CRACK THE SHUTEERS 7F?OLYD£R/FICT ONICLEFFENANTAERgOPE
SEETHER SAVING ABEL BRUCE SPRINGSTEEN
BREAKDOWN WIND-UP 18 DAYS SKIDDCO/VIRGIN/CAPITOL 1‘» WORKING ON A DFEAM QOLUMBIA
DISTURBED SEETHER 24 RAY LAMOMTAGNE
INDESTRUCTIBLE REPRISE BREAKDOWN WIND-UP YOU ARE THE BES THING RCA/RED
SAVING ABEL DISTURBED 30 ERIC HUTCHINSON
18 DAYS SKIDDCO/VIRGIN/CAPITOL INDESTRUCTIBLE REPRISE = ROCK & ROLL L_ET'S BREAK/WARNER BROS.
SLIPKNOT METALLICA JAMES MORRISON
DEAD MEMDRIES ROADRUNNER/RRP CYANIDE WARNER BROS. B 'NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE
METALLICA AC/DC COLDPLAY
FYAN\D}E WARNER BROS. BIG JACK (OLUMBIA gA LOVERS IN JAPAL - CAPITOL
HOLLYWOOD UNDEAD THEORY OF A DEADMAN n g THEKILLERS
UNDEAD. A&M/OCTONE/lNTEQSCOEE PAE quLFR{FNE) 604/ROADRUNNER/RRP ﬂhﬂ ISLAND/IDIMG
THEORY OF A DEADMAN AC/DC BRETT DEMNEN FEATURING FEMI KUTI
HATE MY LIFE ﬁOfolEOAER@JNER/RRP PO_CK N R%TRAIN COLUMBIA _7 MAKE YO&CRé?v’ OOWNTOWN/DUALTONE

NO. ] MOST ADDED

DISTURBED The Night (REPRISE)

NO. ] MOST INCREASED PLAYS

PAPA ROACH Lifeline (EL TONAL/DGC/INTERSCOPE)

TOoP 5 NEW AND ACTIVE

NO. ] MOST ADDED

PAPA ROACH Lifeline (EL TONAL/DGU/INTERSCOPE)

NO. ] MOST INCREASED PLAYS

PAPA ROACH Lifeline (EL TONAL/DGL/NTERSCOPE)

TOP 5 NEW AND ACTIVE

NO. ] MOST ADDED

INDIGO GIRLS What Are You Like (IG/VANGUARD)

NO. ] MOST INCREASED PLAYS

SNOW PATROL Crack The Shutters (POLYDOR/FICTION/GEFFEN/INTERSCOPE)

TOP 5 NEW AND ACTIVE

TRAPT Contagious (ELEVEN SEVEN} DROWNING POOL 37 Stitches (ELEVEN SEVEN} GAVIN ROSSDALE Can't Stop The World (INTERSCOPE)

SEVENDUST Inside (7BROS/ASYLUM/LG) ARANDA Still In The Dark (ASTONISH) LY ALLEN The Fear (CAPITOL)
(HED) P.E. Renegade (SUBURBAN NOIZE)

LAST VEGAS I'm Bad (ELEVEN SEVEN)

PAPA ROACH Hollywood Whore (EL TONAL/DGC/INTERSCOPE) BRUCE SPRINGSTEEN My Lucky Day (COLUMBIA)

RISE AGAINST Re-Education (Through Labor) (DGC/INTERSCOPE) INCUBUS Love Hurts (IMMORTAL/EPIC)

SKINDRED Electric Avenue (BIELER BROS.}

COMPLETE ACTIVE ROCK CHART ON PAGE 51

HURT Wars (AMUSEMENT)

COMPLETE ROCK CHART ON PAGE 52

AMY MACDONALD This Is The Life (MERCURY/DECCA)

COMPLETE TRIPLE A CHART ON PAGE 56
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R&R | -

New feature will offer interviews with a cross-section of the industry

Hello Again

Cyndee Maxwell

CMaxwell@RadioandRecords.com

his page in R&R has long been a place where you have come to learn
more about the leaders in our business: their lives, their businesses, their
advice for broadcasters. For 11 years, Publisher’s Profile was one of our
most-read and sought-after columns. @ Now we’re in a prelude to
change, and we wondered whether this was still the best way to spend
our time and energy. After careful consideration we concluded that,
now more than ever, our audience still needs and wants us to keep this tradition

alive. @ So think of this as a format tweak, rather than a format flip. I will step into |

the role of interviewer, but you are the ones that the story is all about. More on that
in a moment. M First, to set the stage, I thought it would be timely to offer a briet

recap of my background and how I arrived at Radio & Records.

Then And Now
1 joied R&R as AOR editor after a career in rock
radio that spanned a tiny portion of the globe. After
starting - Anchorage, Alaska (first at freeform
AOR KRKN, then at rock KWHL), I moved to
San Diego. The station was classic rock KGMG but
within a year we flipped it to a current-intensive,
hard-edged rock oudet. (It’s now KIOZ.)

I was soon on my way to my hometown of Los
Angeles, where [ spent a year at heritage KLOS,

filling in on weeknights, weekends and anywhere

Melissa Etheridge (center) and
KGMG promotion director
Diane Morales circa 1989.

else possible. Next up was KQLZ during its final
year of Pirate Radio. The station morphed out of
the Pirate era and we rehunched as 100.3, playing
a blend of active rock and guitar-laden alternative.

In April 1993, the station was sold and [ was out
of work. That’s when I was hired at R&R. As the
rock editor 1 was fortunate to meet and nteract

with so many talented people. 1 learned a great

deal about our industry, much more than if [ had |
stayed in radio. In 2004 I became VP of editorial |

and music operations and learned even more. The

66 24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Everyone
will be
represented
—from the top
executives
and decision-
makers to
the people in
the trenches
executing
the vision.
—Cyndee Maxwell

m

nice thing is that the learning process never stops,
even now as editorial director/associate publish-
er. One of the best things about working at R&R
1s that I almost feel like I'm still in radio. All of us
here have the privilege of communicating and
interacting with you on a regular basis and it’s not
something that we take for granted.

Tomorrow And Beyond

Which brings me to the future. Starting next
week, this page will be the home of a new week-
ly feature, the Back Page Q&A. In this column [
intend to bring you exclusive interviews with a
cross-section of people in our industry. Everyone
will be represented—from the top executives and
decision-makers to the people in the trenches
executing the vision. Every aspect of our indus-
try will be represented—from stations to record
companies to artists to the numerous service sup-
pliers that play an integral role in this business.

Alice in Chairs fromtrman Layne
Staley (left) and guitarist Jerry
Camtrell ecbonded their laundry
days with stathon swag
during a wisit to KGMGSan

Dilega in 1991,

Now that I'll be responsible for my own week-

ly column again, many of you will be hearing
more from me in the coming weeks, and it won't
Jjust be a Facebook friend request. With the many
challenges ahead in the industry (not to mention
the nation), now more than ever our readers are
seeking direction, thought-leadership, new ideas,
moral support and usetul information.

Our readers need to find resources to help
them save time and money, spark new ideas and
separate the wheat from the chaff. In spite of radio
competition within markets—or maybe despite
it—radio as a whole will thrive best in an atmos-
phere of openness, cooperation and camaraderie
among its members. The same is true for the
record community and the companies that sup-
ply goods and services to radio.

With that in mind T ask tor your help in con-
tributing to the thinking membership of radio
and records in this column, The Back Page Q&A
will consist of interviews with people who are
committed to working in and serving our indus-
trv. There will be serious questions and fun ques-
tions. And it will all be done in a way that I hope
will expand and contribute to the overall knowl-
edge base of the industry. RsR
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THE INDUSTRY'S MOST COMPREHENSIVE

TRENDS & ANALYSIS RESOURCE

FORMATS . .
| PAGE
ISSUE DATE ~ NUMBER(S) TITLE

11/28/08 14-15 Formats In Flux Exclusive
11/21/08 8 Radio: The Eeauty And The Beast
1/21/08 14-17 The Public Interest

11/7/08 2666 New Music

‘_y_ N
J
L

B2 o L e o 0 g

AL:KVT,'-"'é' o S et 10/31/08 1214 Credit Crunch
RER omormome mrocnms FORMAT'S [¥ et h s A Mgl o 10/31/08 16-17 Doctrines, Disclosures and Deregqulatior

10/17/08 12-14 Hotiday Format's Merry Christmas
10/10/08 1415 Big Country
10/10/08 16-54 Election 2008
9/19/08 90 Tough Economy, Tough Measures
9/19/08 20-38 Radio Leadership Forum
9/12/08 16-18 Forget Audience - Build Community
8/29/08 16-54 Sales
8/22/08 16-53 News & Infarmation
8/15/08 22-53 New Music
8/8/08 10-12 A 'Royalty’ Pain In The ***
8/1/08 13 Is Radio Really Losing College Grads
8/1/08 22-58 Air Talent
7/25/08 10-1 Radio Trekz The Next Generatian
7/4/08 16-58 Syndicated Talent
6/27/08 10 Sales, Programming Go Hand n Hand
6/27/08 44 Understarding Listeners Under 30
6/27/08 20-65 30 Under 30
6/20/08 8 Radio As A Social Medium

Sy 6/20/08 10-11 The Art Of Selling

g Batiom Qe 6/20/08 16-17 Jack Of All Trades

6/13/08 10 When Does TSL Really Happen?
6/13/08 16-19 1dol Worsnip
6/6/08 8 Static Cling
6/6/08 18-54 Weekend Programming
5/30/08 10 Covering Your Digital Ass(ets)
5/30/08 14-16 Has Radio Lost The College Grads?
5/30/08 28-32 Small Markets Become Radic's Big Breadwinners
5/23/08 16-54 Mentoring
5/9/08 14-54 Web Initiatives
5/2/08 1618 Radio's Extreme Makeover
4/25/08 16-17 Innovation At The Intersection
4/25/08 22-54 New Music
4/25/08 1215 Digital Buzz
4/18/08 8 Enterinc A New Frontier
; 4/18/08 46 The Five Worst Practices of AC Programmers

g M‘ R T ! 4/18/08 54 Opportunities And Challengas

| & 4/4/08 12-54 Research
3/14/08 48-78 Women In Radio
3/1/08 77 SBS Sezing 'Red' In Puerto Rico

® 2/29/08 14-69 Canada
2/22/08 39 The Diet Coke Of Christmas: Just Cne Calorie!
; ’ ‘ 2/22/08 16-54 Marketing & Promotion
£ o 2/15/08 12-14 Radio's Generation NEXT
‘ 1/11/08 48 2008: Year Of The Airwaves

1/11/08 16-17 Audience Surveillance

To order back issues, please call 818-562-2706
or e-mail radioandrecords@espcomp.com
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LEAD WRITER

PAUL HEINE

DWIGHT DOUGLAS

CHUCK TAYLOR

JOHN SCHOENBERGER & 8 MORE
JEFFREY YORKE

MIKE STERN

RJ CURTIS

KEN TUCKER

KEVIN PETERSON & 4 MORE
JACKIE MADRIGAL

JACKIE MADRIGAL & 8 MORE
MIKE STERN

MIKE STERN & 7 MORE
KEVIN PETERSON & 4 MORE
MIKE BOYLE & 7 MORE
JEFFREY YORKE

RICHARD HARKER
DARNELLA DUNHAM & 9 MORE
KEITH BERMAN

KEVIN PETERSON & 6 MORE
JiM MCVAY

DARNELLA DUNHAM

KEITH BERMAN & 7 MORE
SHAWN SMITH

ANN LEARY & LAURA PATTERSON
RJ CURTIS

TOM WATSON

CHUCK TAYLOR

ED MANN

JOHN SCHOENBERGER & 10 MORE
DAVE RAHN

LARRY ROSIN

JEFFREY YORKE

MIKE STERN & 9 MORE
KEVIN CARTER & 8 MORE
CHUCK TAYLOR

MIKE STERN

CAROL ARCHER & 9 MORE
PAUL HEINE

DAN VALLIE

BRIAN DEMAY

JACKIE MADRIGAL

JACKIE' MADRIGAL & 9 MORE
KEVIN CARTER & 6 MORE
JACKIE MADRIGAL

MIKE BOYLE & 4 MORE
KEITH BERMAN

MIKE STERN & 9 MORE
ALEXANDRA CAHILL & MIKE STERN
KEITH BERMAN

PAUL HEINE
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Your passion for creating great radio got you where you are today.
Now it's time to take advantage of the techniques and technologies at
the NAB Show to ensure your programming will be heard everywhere
your listeners are tomorrow. This is the ultimate venue for exchanging
strategies and identifying sound solutions at the global level. And the
smartest way to guarantee the programming you create reaches more
consumers — at home, at work and at play.

At the NAB Show you'll find virtually every innovation driving production,

editing, programming, transmission, ad sales and new media solutions

JHere today heartom

LIVE BROADCAST  ~

KFOR |

1240 AM

=

B

for your thriving radio enterprise. Visit the unparalleled exhibit floor

to see, touch and test advanced technologies that enablz HD, live
audio streaming, video archiving/streaming, revenue-generating v/eb
sites and more. Then experience a wealth of hands-an educational
opportunities presented by top talent, producers, advertising
managers, PDs and web developers, the stars influencing today’s
best radio content.

Join professionals who share your passion for radio excellence at the
NAB Show this year. For more information, visit www.nahshow.com.
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Conferences: April 18—23, 2009 / Exhibits: April 20-23
Las Vegas Convention Center / Las Vegas, Nevada USA

www.nabshow.com

Where Content Comes to Life™
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