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National media appearances

focused on the economic crisis:

Your World with Neil Cavuto (5x)
Fox Business’ Happy Hour (3x)
The O’Reilly Factor
Fox Business with Dagen McDowell

and Brian Sullivan
Fox Business with Stuart Varney (5x)
Fox Business’ Bulls & Bears (2x)
America’s Nightly Scoreboard (2x)
Larry King Live (3x)
Fox & Friends (7x)
Geraldo at Large (2x)
Good Morning America (3x)
Nightline
The Early Show
Huckabee
The Morning Show with

Mike and Juliet (3x)
Money for Breakfast
Glenn Beck
Rick & Bubba (3x)
The Phil Valentine Show

and serving our local affiliates:

WGST Atlanta - Randy Cook

KTRH Houston — Michael Berry

KEX Portland — The Morning Update
with Paul Linnman

WWTN Nashville — Ralph Bristol

KTRH Houston — Morning News with
Lana Hughes and J.P. Pritchard

KCMO Kansas City — Chris Stigall

WSCC Charleston — FM Kelly Golden

KTSA San Antonio — Trey Ware

WOOD Grand Rapids - Rick and Scott

WWBA Tampa - Dan Guidert

KNRS Salt Lake City — Bob Lonsberry

WWL New Orleans - First News with

Monica Pierre and Bob DelGiorno
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UMG's Morris Renews
Contract, Hires Flom

Universal Music Group
chairman/CEO Doug
Morris has signed a
new long-term deal to
lead the world's
largest record label.
Terms were not dis-
closed. Additionally,
former Atlantic and

Morris

Capitol top executive Jason Flom is nearly
finished with regotiations that will bring him
into the UMG fold. Morris was a mentor to
Flom when the latter started Lava Records
as an imprint of Atlantic and Morris was
then-chairman of Warner Music Group. Flom
left his position as chairman/CEO of Capitol
Music Group earlier this year, amid layoffs
and restructuring at parent company EMI.

A source close to the negotiations says it
is likely Flom will start a new imprint
through Universal Republic, headed by pres-
ident/CEQ Monte Lipman. For his part,
Morris says that Flom would be working in
an A&R capacity.—Bill Werde, Billboard

Check, Austin, Powell
Power CC/Philly

Clear Channel/Philadelphia makes three program-
ming changes: WISX (My 106.1) PD Brian Check
is promoted to OM of the six-station cluster,
Kashon Powell is upped
from APD/MD to PD of
urban WUSL (Power
99), and Tracy Austin is
hired as PD of CHR/top
40 WIOQ (Q102),
replacing Rick Vaughn,
now programming
CHR/top 40 sister
WKSC/Chicago. “Brian Check and Kashon Powell
have demonstrated leadership and commitment
to our media company and their promotions are
well deserved,” cluster president Manuel
Rodriguez says. “Additionally, we're ecstatic to

Austin

have Tracy Austin join the Philadelphia tear.”

Together, Powell and Check take over duties
once held by Thea Mitchem, recently named
OM of the company’s Washington-Baltimore
stations. Austin recently returned to the
United States following a two-year stint pro-
gramming Nova 106.9 in Brisbane, Australia.
Check will continue to program WISX as well
as overseeing operations for the cluster, which
also includes urban AC WDAS-FM, alternative
WRFF (Radio 104.5 FM) and tropical WUBA-
AM (Rumba 1480 AM).—Kevin Carter
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The PPM: Lawsuits, Opposition
Continue To Pile On

Not one, but two states—New York and New Jersey—filed lawsuits Oct. 10 against
Arbitron over its PPM ratings service. In New York, Attorney General Andrew Cuomo
accused Arbitron of, among other things, deceptively claiming that its electronic ratings
system is valid, fair and representative of diverse radio markets. In New Jersey, Attorney
General Anne Milgram called the PPM a “new, unaccredited system for measuring lis-
tenership [that] harms minority consumers and violates New Jersey’s consumer fraud,
advertising and anti-discrimination laws.”

As it did Oct. 6 with the state of New York, Arbitron immediately asked the U.S.
District Court for the District of New Jersey for a declaratory judg-
ment and injunctive relief against Milgram to prevent any attempt
to restrain Arbitron’s publication of its PPM listening estimates.
Arbitron said it denies all allegations in both cases and intends to
“defend itself and its interests vigorously.”

On the same day the suits were filed, Rep. Nydia M. Velizquez,
D-N.Y,, held a press conference on the steps of New York’s City
Hall. The congresswoman declared that the ratings issued Oct. 6 for
New York and seven other new PPM markets “drastically cut num-

posn

Milgram

bers for minority radio stations and demonstrate that the company is out of touch with
minority listeners.”

Meanwhile, Radio One’s Alfred Liggins defended the PPM in a recent Washington
Post article. “Anytime you adopt a new technology, there are always short-term dislo-
cations,” the CEO of the largest African-American-targeted radio company said.“There’s
going to be a learning curve . . . but [electronic measurement] is reality. I'd much rather
get reality on the road than delay, delay, delay”

Despite the legal firestorm and all the rhetoric, Emmis/New York senior VP/market
manager Dan Halyburton says buyers haven’t been dissuaded. “While there is consider-
able discussion, there seems to be no hesitation to use PPM,” he says.

Ditto from a high-ranking, New York-based ad agency executive who told R&R that,
despite the litigation, it’s business as usual.“This isn’t the first time that we’ve used unac-
credited data when we have a reasonable expectation that it will be accredited in the
future,” the exec said. And a representative for media negotiating and audience analysis
agency MAGNA called the PPM “superior methodology” and recommended “using the
data immediately” But Beasley country WXTU/PhiladelphiaVP/GM Natalie Conner
has a different perspective, born of the fact that Arbitron has adjusted the Philadelphia
panel to meet demographic and ethnic quotas. “I've never seen such a mess,” she says.
“In September’s data, the market indexed at 120 for African-American. There’ll be no
station more [negatively] impacted than us with that kind of overdelivery””

—Mike Boyle, Julie Gidlow, Paul Heine & Ken Tucker
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iBiquity Hits HD Radio
Milestones

iBiquity Digital serves up some mulestone
announcements related to the technolo-
gy. First, the HD radio developer reports
that 1.5 million HD radio chipsets have
been shipped, with such manufacturers as
Texas Instruments and NXP making the
chips for modules built by ACE Dixxio,
Kiryung, LG Innotek, Samsung EM and
others. In addition, iBiquity says that
more than 1 million of those HD mod-
ules have been made for retail receivers
using Texas Instruments chipsets. In
related news, iBiquity has certified its
100th HD radio product, which are avail-
able at more than 14,000 stores and
online retailers.—Mike Boyle

Entercom/Austin Enlists
Vaeth-Dubroff

Nancy Vaeth-Dubroff has been named presi-
dent/market manager of Entercom’s three-
station cluster in Austin: talk KJCE-FM,
hot AC KAMX-FM and AC KKM]J-FM.
She replaces Melissa e '
Forrest, recruited by
Clear Channel as pres-
ident/market manager

- =

of its Atlanta cluster in
August. Vaeth-Dubroff
previously served as
executive VP/COO
of GreenStone Media
and president/ COO of Susquehanna Radio.
She is a member of the RAB Board and the
2004 recipient of American Women in Radio
and Television’s Lifetime Achievement Award/
Houston.— Alexandra Cahill

Davis Programs KZPS/
Dallas

Clear Channel classic rock/Texas music
hybrid KZPS (Lone Star 92.5)/Dallas has
chosen programmer Don Davis to replace
Duane Doherty, who exited the station in
April. Davis most recently served as PD of
Cox classic rock WFYV/Jacksonwille.
The Lone Star brand replaced a classic
rock format on KZPS in late April 2007.
In the last three Arbitron surveys. the sta-
tion has trended 1.8-2.0-2.0 12+
—Mike Boyle

LYYy

Vaeth-Dubroff
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Political Dollars Flow For
Some, Elude Others

Grabbing a greater share of political advertising in 2008 was a stated goal of CBS Radio
president/CEO Dan Mason and other industry leaders. In September Mason told R&R that
the goal was on track. “There is no doubt that this year is going to be a record year for

political advertising,” he said. “It's panning out for our company already.”

But that’s not necessarily so for others. Clear Channel/Nashville market manager Tom

English, whose cluster includes news/talk WLAC, says that since 1996, most presidential

money has been spent on “battleground states. [With] Tennessee being considered a

‘safe’ Republican state, we really haven't seen much from the candi-

dates in the general election.

“The majority of political spending we have seen this year has been
‘issue’ more than candidate-based,” English adds. “But there hasn't

been a lot of that either.”

Meanwhile, Beasley country WXTU/Philadelphia VP/GM Natalie
Conner says her station has “fared pretty well so far.” Conner expects
presidential dollars to be up roughly 20% over spending in the 2004
election. “Obama has placed 3-to-1 over McCain,” Conner says. “What

Halyburton

has surprised me is that no issue money has been placed—zero.”

Emmis/New York senior VP/market manager Dan Halyburton has a different take. “Simply put,

we received very little campaign money during the primary or for the general,” he says.—Ken Tucker

Emmis’ Fiscal Q2 Net
Revenue Slips 1.5%

Emumnis’ second-guarter net revenue
dipped 1.5% to $94.2 million and sa-
tion operating income slipped slighthy, to
§26.5 million. The company reported
Ot 10 char is diluted net pershare
income for the quarter ending Aug. 31
was 2 cents, compared with 4 cenrs
ewrned during the same period last year.
Ernrrs’ pro forma mdio net revenue fell
1.7 and domestic radic net revenue
plunged 8.4%. While the company is
crediced with cutting costs significantdy,
Ermmis performed worse than muarket
compettors. For instance, Emmis
dropped in Los Angeles by 13% while
the market declined 11%; in New York,

CBS, Clear Channel
Continue Digital Expansion

CBS Radio has launched a “Now
Playing” widget on the Web sites of rock
WXRK/New York, AC WWFS/New
York, triple A WXRT/Chicago and
urban WVEE/Atlanta, among others. The
widget, which will be
rolled out to every
CBS Radio music sta-
tion within the next
four to
allows

learn the title, artist
and album of the song
currently being played
and the previous 10
tracks aired on the sta-

six  weeks,
listeners  to

iPhone
tion; purchase the song through iTunes or
Amazon; and share links to the station via
e-mail or AOL Instant Messenger.

Through a partnership with Last.fm, lis-
teners can also dedicate songs or search for
specific tracks for on-demand listening.

Meanwhile, Clear Channel Radio has
launched iHeartRadio, a network/applica-
tion where users will be able to access the
company’s terrestrial and Internet radio
streams on the iPhone or iPod Touch. The
free, one-time download is available through
Apple’s apps store. CCR launched iHeart-
Radio with some of its top stations, includ-
ing CHR /top 40s WHTZ New York and
KIIS/Los Angeles, urban WWPR/New
York, rthythmic KYLD/San Francisco, news
KTRH/Houston and sports KFAN/
Minneapolis. The stations have been stream-
ing to cell phones via Sprint, U.S. Cellular
and MetroPCS for the past year.

As previously reported, CBS Radio and
Entercom stations are also available on
iPhones.—Ken Tucker & Mike Boyle

Budget Cuts Hit L.A.,

| Hartford

Budget cuts slam CBS Radio’s Los
Angeles cluster and Buckley Broadcasting
in Hartford. CBS spokeswoman Karen
Mateo says the changes in L.A. affect sev-
eral part-time positions and a smaller num-
ber of full-time employees.

According to a source, the cuts
include three reporters based at news
KFWB’s Orange County and Long
Beach bureaus, plus at least four other
full-time and seven part-time KFWB
staffers. Additionally, four full-time
employees exit news KNX.

At Buckley Broadcasting, talk
WDRC-AM/Hartford midday host
Mary Jones is replaced by syndicated host
Glenn Beck while oldies WDRC-FM
afternoon host Doug Taylor exits, with
midday jock Larry Wells grabbing after-
noons and Floyd Wright covering mid-
days. Three other full- time employees
and three part-timers were also cut.

—Mike Stern

Persigehl Buzzes In
Portland

Dan Persigehl, who programmed Enter-
com hot AC KRSK (105-1 the Buzz)/
Portland, Ore., from 2000 to 2005, returns
to that role, as cluster VP of programming
Clark Ryan relinquishes day-to-day con-
trol of the station. Persigehl will continue
to program adult hits sister KYCH (97-1
Charlie FM).

“Hot AC is in a very strong cycle musi-
cally,” he says. “Combining that with the
awesome talent on the station is a recipe
for success, as long as the cook doesn’t
screw it up.’—Keith Berman
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Ernrnis fell 14%, with the entire market
off 7. CFO Parrick Walsh says thyth-
mic WOQHT {Hot 97) and urban AC
WREKS (Kiss) have “performed largely
in line)” but the "MNew York Rock
Experience” at recent triple A convert
WRXP is “sull developing” and is “con-
siderably short of the revenues recorded
at the former [smooth jazz] WQCD"
The proup’s meernational radio
presence in Slovakia, Hunpgary,
Bulgaria and Belgium grew an amaz-
ing 38%, with net revenue and station
operating expenses, excluding depreci-
ation and amortzaton, hitting §14.9
million and 29 millicn, respectively.

WWI1 Directors Soak Up
Company Stock

Wesrwood One executives dipped

Deal of the Week

PRICE: $2.3 million

BROKER: Media Services Group

Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:
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Business Briefing

By Jeffrey
Yorke

o their own pockets to buy scads
of compaty shares Oct, 2 for 40 cents
apiece, Mewly arrived president/CEO
Tom Beusse grabbed 375,000 shares;
CFO Roderick M. Sherwood I11,
who joined in mid-Seprember,
bought 1 million shares and the next
day another 250,000k and COO
Steven Kalin bought 250,000 shares.

Tidbits

Janet MeGregor 15 the NADBY new
COO/CFO, heading financial opera-
tions and imvestments, She succeeds
resigned CFOY execudve VP Michael
Williams, MeGregor takes an expanded
role with oversight of the NADBY con-
ventions and business operations, science
and technology, informanon rechnology
and administration . .. On Oct. 13,
President Bush signed the RIAA-backed
PRO-IP Act, which stiffens penaltes for
music and movie piracy at the federal
level. The Law also creates an intellectual
properry czar who will report to the
president on how to better protect copy-
rights . .. Former FOC Commissioner
Kathleen Abernathy and two former
FCC colleagues have joined Washington
law firm Wilkinson Barker Knaver as
partners. Barry Ohlson, a former sen-
ior legal adviser to Commussioner
Jonathan Adelstein, and Matalie
Roisman, a former attorney/adviser in
the policy division of the FCCs Media
Bureau, join Abernathy as a three-
member legal team that has departed
from Akin Gump.

Transactions at a Glance

American General Media’s KTRC-AM/Santa Fe, N.M., to Hutton Broadcasting for $500,000 . ..
Great Commission Broadcasting’s construction permit for a new FM in Kirksville, Mo., to Lake
Area Educational Broadcasting Foundation for $25,000.

WZJS-FM/Banner Elk, WECR-FM/Beech Mountain, WXIT-AM/Blowing Rock,
WATA-AM/Boone, WMMY-FM/Jefferson and WECR-AM/Newland, N.C.

TERMS: Asset sale for cash

BUYER: Curtis Media Group, headed by president/CEO Donald Curtis. Phone: 919-790-
9392. It owns 19 other stations. This represents its entry into this market.

SELLER: George R. Reed. Phone: 904-285-3239
FORMAT: Classic rock; AC; news/talk/sports; talk/oldies; country; gospel

COMMENT: Ceorge R. Reed, receiver for Aisling Broadcasting of WZJS-FM/Banner Elk,
WECR-FM/Beech Mountain, WXIT-AM/Blowing Rock, WATA-AM/Boone, WMMY-
FM/Jefferson and WECR-AM/Newland, N.C., to Curtis Media Group’s High Country
Adventures for $2.3 million, payable in cash at closing with a $116,250 escrow deposit.

2008 Deals to Date

$687.906,147 (Last Year: $2,971,669,678)
$28,784,640 (Last Year: $34,423,000)
600 {Last Year:1,520)

34 (Last Year: 86)
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JENNIFER HUDSON, ATOP
URBAN AC FOR A THIRD ISSUE,
BOWED LAST WEEK ON THE
BILLBCARD 200 AT NO. 2
WITH 217,000 COPIES SOLD

OF HER SELF-TITLED DEBU™
SET, THE BEST FIRST-WEEK
SUM FOR A NEW FEMALE
ARTIST THIS YEAR.
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PPM ratings analysis of all-Christmas
format reveals it's the most wonderful
time of the year—until it's over.
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Dial Global executive VP of programming
Beau Phillips lost his love for radio, but a
new role has him passionate about
reinventing the medium.
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MANAGEMENT/MARKETING/SALES
Enacting the Performance Rights Act
in America would have far-reaching,
even global, ramifications.

MARKET PROFILE

With African-Americans comprising
43.4% of the Memphis metro, urban
formats rule this market of 1 million
people and 27 rated radio stations.

STREET TALK

It's not even Halloween, but Bonneville
kicked off the all-Christmas format
Oct. 10 at hot AC WMVN/St. Louis.

NEWS/TALK/SPORTS
Doug Stephan celebrates 20 years
hosting talk for women.

THE SPIN

T-Pain and Lil Wayne each earn their
fifth Urban No. 1s, as their collaborative
“Can't Believe It” elevates 2-1.

SOUND DECISIONS

Lee Ann Womack doesn’t sugarcoat
“Call Me Crazy,” her first album in
three years. Plus: Twin sisters Natalie
and Nicole Albino effortlessly navigate
hip-hop, R&B and reggaetdn on Nina
Sky's forthcoming sophomore effort,
“The Musical.”
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MANAGEMENT / MARKETING / SALES

‘If the United
States passes
the PRA and
subsequently
becomes a
signatory to
the Rome
Convention,
performers
and labels
will likely
reap new
international
performance
royalties—but
only from
our most
robust trade
partners.’

Not surprisingly, enacting the PRA in America would have far-reaching—

even global—ramifications

Performance
Royalties: The

Letter Of The Law

Owen J. Sloane and Rachel Stilwell

he Performance Rights Act, a controversial bill supported by per-

Artists and labels argue that they can no longer
depend on a causal link between airplay and
commensurate sales of the recordings that are
broadcast and that airplay’s promotional value has
decreased as fewer recordings are sold. Terrestrial
broadcasters argue that due to brutal competition
for advertising revenue, they cannot afford to pay
these new royalties. Broadcasters point out that
recent decreases in record sales are largely attrib-
uted to consumer theft of recordings and are not
caused by radio broadcasters.

PRA advocates have long argued that its pas-
sage would provide important parity and fairness
among music broadcasting platforms and among
nations.

Parity Among Platforms

Among those who argue for “parity among
platforms” is Marybeth Peters, Register of
Copyrights with the US. Copyright Office.
Testifying at a House subcommittee hearing,
she argued that radio broadcasters should no
longer receive “an exemption from the per-
formance right from sound recordings,” prima-
rily because of the need to provide parity
among “commercial competitors who depend
upon the use of sound recordings” to attract lis-
teners and revenue. She notes that the promo-
tional value of airplay that once existed only in
terrestrial radio has been diluted by increased
competition among new forms of media.
Terrestrial broadcasters retort that largely due to
that same competition to which Peters refers,
terrestrial radio is in less of a position than ever
to dole out new royalties.

6 24/7 NEWS ONLINE @ www.RadioandRecords.com

formers and record labels and excoriated by terrestrial radio, will
be considered by Congress in 2009. If passed, the PR A would end
terrestrial radio stations’ exemption from copyright laws requir-
ing satellite radio, webcasters and cable radio broadcasters to pay
royalties for the broadcast of sound recordings.

Parity Among Nations

PRA proponents say that the United States is one of
few industrialized countries that don't recognize per-
formance rights for sound recordings. As Peters notes,
with respect to the lack of financial remuneration for
terrestrial broadcasts of recordings, the United States
“stands out as the most prominent industrialized
country without this protection.” In most countries,
broadcasters pay royalties to artists and producers.

Almost all such countries are signatories to an
international treaty called the Rome Convention.
Peters argues that such countries recognize that
“more often than not, a performer is the reason
for the popularity and endurance of a particular
musical recording.”

The Rome Convention, in force since 1961,
is the only international treaty specifically gov-
erning performers’ rights in sound recordings.
Eighty-six countries including Great Britain and
France are now signatories. More than 100
nations are not signatories, the United States most
prominent among them. In this reciprocal treaty
system, only those performers and owners of
sound recordings that are nationals of a Rome
Convention member country receive perform-
ance royalties from other member countries.

Many PRA proponents assert that the United
States’ failure to become a signatory collectively
costs US. performers and labels a significant
amount of money annually and that this interna-
tional revenue stream cannot be tapped unless the
United States becomes a signatory.

Article 12 of the Rome Convention specifies
that performers and owners of sound recordings are
entitled to be paid for the broadcast of their record-
ings. If the United States were to become a signa-

www americanradiohistorv com

tory, it would be required to adopt laws that create
rights for artists and labels to collect royalties for
sound recordings broadcast on terrestrial radio. If
the PRA passes, the United States could at last sign
the Rome Convention.

But some ask,“Why bother?” Almost all portions
of the Rome Convention are incorporated into
another important treaty to which the United
States became a signatory in 1995: the Agreement
on Trade Related Aspects of Intellectual Property
Rights (TRIPS).This provides minimum standards
for many forms of intellectual property regulation.
Thus, some argue that it is not necessary for the
United States to adhere to the Rome Convention
because we already enjoy TRIPS’ broader protec-
tions. However, while TRIPS adopts almost all the
Rome Convention’ standards, it does not adopt
Article 12, the provision creating performance
rights in sound recordings that are broadcast. Thus
U.S. performers and labels can seek royalties only
for sound recordings broadcast internationally if the
United States adopts the Rome Convention.

Media attorney Mathew DelNero argues that
even if the United States were to sign the Rome
Convention, U.S. performers and labels may not
reap significant revenue through the collection of
new international royalties. Under the terms of
Article 12, a signatory country may, at the time of
signing, or anytime thereafter, “opt out” of Article
12 while still adhering to the rest of the treaty.
Because the United States exports far more sound
recordings than any other country in the world, if
it becomes a Rome Convention signatory, many
member countries would immediately face a huge
outflow of new royalties to the United States. Any
heavily importing member country would then
owe far more to the United States in performance
royalties than it would reap in royalties related to
recordings made in its own country. Such a coun-
try would likely opt out of Article 12. Because U.S.
artists and labels wouldn’t collect any performance
royaltes from nations that “opt out” of Article 12,
the argument for having the United States become
a signatory is thereby significantly undermined.

However, not every country adhering to the Rome
Conventon imports far more recordings than it
exports. Several countries including Great Britain and
France have robust recording industries and have long
recognized a right of public performance in sound
recordings. Such countries have a significant interest
in collecting performance royaltes from countries
besides the United States. Because these countries have
money to lose by opting out of Article 12, they would
likely refrain from opting out even if the United States
became a signatory. Thus, by continuing to refuse to
become a signatory to the Rome Convention, the
United States likely sacrifices performance royaltes
that it would otherwise reap from countries that enjoy
robust recording industries. If the United States pass-
es the PR A and subsequently becomes a signatory to
the Rome Convention, U.S. performers and labels will
likely reap new international performance royalties—
but only from our most robust trade partners.  R&R

Ouwen J. Sloane is a principal and Rachel Stilwell is
an attorney at law firm Berger Kahn in Marina Del
Rey, Calif Contact them at osloane@bergerkahn.com
and rstilwell@bergerkahn.com.
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Rm MARK ET pROFI LE Edited By Katy Bachman and Alexandra Cahill .

Memphis

verlooking the Mississippi River in southwestern Tennessee, Memphis is well-known
for the important roles it played in the emergence of the blues and rock’n’roll. Bars
on the city’s famed Beale Street provided a blues hotbed that eventually found its
way onto the airwaves in the late

40s via WDIA-AM, the first radio station in

America programmed entirely by African-Americans. (Today the station programs urban AC.) Elvis
Presley got lus start in the Beale Street clubs and Memphis-based Sun Studio was the first to record
him. Tke Turner’s band is credited with recording the first rock’n’roll record at Sun, “Rocket 88

Isaac Haves became a superstar in the late '60s and "70s when
Memiphis-based Stax Records released “Hot Buttered Soul” and
the Grammy Award- and Academy Award-winning soundtrack
to “*Shaft.” Hayes, who died Aug. 10, also left his mark on radio
as part ot the on-air lineup at Emmis urban AC WIRKS (98.7
Kiss FM)/New York from 1996 to 2001 and, more recently, at
Citadel urban oldies WRBO-FM/Memphis.

With
Memphis metro, urban formats rule this market ot 1 million

African-Americans  comprising  43.4%  of the

people and 27 rated radio stations. Urban or rhythmic formats
commanded the top six positions [2+ in the spring Arbitron

WHO THEY ARE

Market Demographics (vs. US)

survey, led by Clear Channel urban WHRK-FM and followed
by urban AC sister KJMS-FM WDIA, WRBO, Flinn rhvth-
mic KXHT-FM and Clear Channel gospel WHAL-AM.

Clear Channel’s eight-station cluster captured a 38.9 share in
the market. Entercom’s five stations were a distant second (16.2),
and Citadel and Flinn ted tor third place with a 9.6 share cach.

While urban formats occupy the market’s top ratings positions,
hot AC, country and AC formats dominate m revenue. The mar-
ket also supports three country outlets: Citadels WGKX-FM,
Clear Channel’s KFIN-FM and First Broadcastings WVIM-FM,
which flipped from oldies in March.—.Alexandra Caliill

Radio Metro Rank: 49
Population 12+: 1,072,800
No. Of Radio Stations (Rated):
TV DMA Rank: 47
Population 2+: 1,685,677

TV Households: 667,890

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 6/2/2/0

Memphis DMA %% US %o
0, 0,
wz;e-n ‘;gojz “59102 8% 18% B 1% 19% W 9% 199%
Married - 539% 57%
Never Married (Single) 28% 25%
Widowed/Legally Separated/Divorced 19% 18%
White 599 83%
Black/African-American 39% 12% 18-24 25-34 35-44 45-54 55-64 65+
Hispanic N/A 13%
Other N/A 3% Market Household Income (vs. US)
Employed Fuli-Time (35 Hours Or More) 50% 50%
Employed Part-Time (Less Than 35 Hours)  16%  15% 26%
Not Employed 34% 35%
No Children In Household (Under 18) 599, 59%
One Or More Children 41% 41%
Two Or More Children 24% 25%
e OGN e CUNEED O Al 629,999  $30K-39,999 $40K-49,999 $50K-74,999  $75K-99,999  $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
MARKETPLACE
e e, e
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
% CHANCE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pure Play $34.8M $127.5M $162.3M 70.6%
Newspapers 19.5M 1.3M 20.8M 9.1%
Spot Television $157.4M $N7.8M -25% Magazines 0.6M 17.0M 17.6M 77%
Newspaper 59.3M 76.8M 29% Television 4.2M 13.0M 17IM 7.4%
Directories 6.4M 3.9M 10.2M 4.4%
Outdoor 21.2M 22.3M 5% Radio 0.9M 0.2M 1M 0.5%
. 0 Other Print 0.8M 0.IM 0.8M 0.4%
Local Magazine 3.5M 3.7M 8% Total $67M $163.0M $230M

SOURCE: Nielsen Monitor-Plus DMA; Nielsen Monitor-Plus.does not measure local ad revenue for

radio in the Memphis DMA.

SQAD Cost Per Point TV Monitor

2008, Borrell Assaciates, estimates based on Q1 figures, DMA

COLOR KEY:

SQAD Cost Per Point Radio Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
September ‘08 V¥ $50 V$71 V4197 A $120 September ‘08 $78
August ‘08 Vsl v7s V198 v1ug August ‘08 78
June ‘08 AS5 ASO A203 A120 June '08 A78
March '08 49 67 169 101 March ‘08 73

SOURCE: SQAD Q3 2008, DMA
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Items In Household (vs. US)

Wireless/Cell %
Phone Subscriber /o

DVR (TiVo, etc.)
DVD Player
Digital Camera
HDTV
MP3 Player
PDA lé‘:’z}

Satellite Radio 9%
Subscription 7%

Satellite TV 36%
Subscription 29%
Videogame 27%
System 28%

SOURCE: Scarborough USA+, Release 2 2007, DMA

Any Daily {(Cume)

Any Sunday (Average) 43%
Online (Past 30 Days)

Out-Of-Home
COMMUTING TIME
(To Work, One-Way)

< 10 Minutes

10-19 Minutes
20-29 Minutes
30-59 Minutes

60+ Minutes

Don’t Commute
MODE OF TRAVEL
Carpool

Drive (Not Carpool)

Public Transportation
(Combination of bus, taxi or other)

—————— 1 e ———— -}
Newspaper Readers

Web Connection (HHLD)

Cable Modem 18%

38%
Dial-Up 15%
DSL 24%
14% Other Connection 4%,
None 41%

Cable Penetration
Cable, Non ADS 51%

18% Alternate Delivery Sys. 35%
28% Digital Cable N/A
22% Cable With Pay 25%
22%
N/A _——— -
N/A Television Usage
Early AM (5-8a) 38%
N/A Early Fringe (3-5p) 52%
g959% Early News (5-5:30p) 57%
Prime Access (6-7p) 61%
S% Prime 67%

Late News (10-10:30p) 67%

Newspaper, OOH and Weh: Scarborough Memphis
Local Market Study, Release 1 2008; Cable: Nielsen; TV: Nielsen Spring 2008 Live+7, all DMA

Audio/Video Stores Shopped Past 12 Months (HHLD)

Best Buy 20%
Circuit City 14%
Radio Shack 8%
Sam'’s Club 1%

Sears
Target

Wal-Mart
Other Store

SOURCE: Scarborough Memphis Local Market Study, Release 1 2008, DMA

RADIO

Top Revenue Generatars (Mil)

CALLS OWNER FORMAT
WMC-FM Entercom hot AC
WGKX-FM Citadel country
WRVR-FM Entercom AC
WHRK-FM Clear Channel urban
WRBO-FM Citadel urban oldies
KJMS-FM Clear Channel urban AC
WEGR-FM Clear Channel classic rock
WDIA-AM Clear Channel urban AC
WREC-AM Clear Channel talk
WHAL-FM Clear Channel gospel

SOURCE: 2008 BIA Financial Networks

2007 ESTIMATED
REVENUE
$6.IM
5.6M
4.8M
5.0M
4.6M
4.3M
3.9M
3.4M
2.4M
2.4M

6%
12%
35%
18%

Did Not Shop For Audio/Video ltems 42%
Any Audio/Video Store Shopped  58%

Radio Ownership

NO. OF RATINGS
OWNER STATIONS SHARE
Clear Channel - 5FM, 3 AM (8) 389
Entercom 4 FM, 1AM (S) 16.2
Citadel 4 FM 9.6
Flinn 3 AM, 2 FM 9.6

SOURCE: Arbitron Sping 2008, Metro

Radio Formats

3 country, 3 gospel, 3 news/talk, 2 AC, 2 hot AC,

2 sports, 2 urban AC, 1 adult standards, 1 alterna-
tive, 1 CHR/op 40, 1 Christian talk, 1 classic country,
1 oldies, 1 regional Mexican . . . and 5 others

Ratings

PERSONS 12+, WINTER 08-SPRING 08 (RANK)
WHRK-FM  7.8-10.0 (1)
KJMS-FM  7.5-8.0 (2)
WDIA-AM  5.8-7.8 (3)
WRBO-FM 6.6-6.9 (4)
KXHT-FM  3.8-5.3(5)

PERSONS 18-34 SPRING 08 (RANK)

SOURCE: Arbitron Winter 2008, AQH share, Mon-5un 6a-mid, Metro

WHRK-FM Q)]
KXHT-FM (2}
KJMS-FM (3)
WRBO-FM (4)
WGKX-FM (5)

PERSONS 25-54 SPRING 08 (RANK)

KJMS-FM Q)]
WHRK-FM (2)
WRBO-FM (3}
WHAL-FM 3)
WDIA-AM (4)

Top-Selling Albums

ARTIST TITLE ARTIST TITLE
1 JAZMINE SULLIVAN  FEARLESS 6 KINGS OF LEON ONLY BY THE NIGHT
2 YOUNG JEEZY RECESSION 7 THE PUSSYCAT DOLLS DOLL DOMINATION
3 NE-YO YEAR OF THE GENTLEMAN 8 DEMILOVATO DON'T FORGET
4 METALLICA DEATH MAGNETIC 9 KID ROCK ROCK N ROLL JESUS
S5 JOE JOE THOMAS, NEW MAN 10 DARIUS RUCKER LEARN TO LIVE

SOURCE: Nielsen SoundScan, for week ending: 09/23/2008
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STREET TALK.

By Kevin Carter and Keith Berman

MELINE

Jack Evans joins GAP West as VP of
pragramming and operations. B
Mate Bell

rings in as PO of WMIB/

Miarmi. B Lance Tidwell

lassoes KKWF/Seattle

PD post,

i

Crys Quimby
appointed PD
of WCBS-
Al Mew York. B
Smokey Rivers gets
WHNEW-FM/MNew York
PO chair. M Dave Alpert recruited as market
manager for SusguehannaKansas City.

YEARS AGD

Quimhby

Andrea Ganis elevated to executive
WP at Atlantic Records. B Steve
Swenson

swings to WCBS-AM/S

Mew York as WF/GM.

W Joel Salkowitz

selected as PD of

KTX/Dallas.

Billy Brill
becomes WP
of pop

promation at EMI|
Records Group. B PD
Jon Robbins rolls into WLLZ/Detroit. B Ken
Johnson tapped as PDfmaorming man of WILDS
Boston.

20

YEARS AGD

Brill

Tony Kidd set as PD of WBMX/

Chicago. B Mark Klose upped to PO
of KSD-FM/SL. Louis. B WEAN/MNew
York moves to BE0 AM as Don Imus becomes

morming man.

Marty

Creenberg

appointed
president/CO0 of Duffy
Broadcasting. W Chris
Conway chosen to be
VPOM of KSDO-AM &
FM\/San Diego. @ Bob
Carrett tapped as PD of
KHTR/St. Lowis.

Garrett

Storer buys
KHTZ (now KLSX) Los Angeles for
%4 million. M Richard Bartell is
named GM of KMJIC/San Diego. M Charlie Cook
recruited by WGEBS/Miami to be PD.

WEARS AGD

—Compiled by Hurricane Heeran (hheeron@

rodicandrecords.com)

‘Gentlemen! Start! Your! Intestines!’

Last week, for reasons still unclear,
WMMR/Philadelphia morning dudes Preston &
Steve decided to host an in-studio competitive eating
match, the perfect complement to your drive to
work. Professional competitive eaters (apparently,
that’s an actual career option) Micah “Wing Kong"”
Collins and Eric “Steakbellie” Livingston faced off—
and made listeners dry-heave in their cars—by con-
suming mass quantities of two, shall we say, “nontra-
ditional” breakfast foods: baked beans and (gaaaag)
haggis. More on the latter in a minute. Wing Kong
(6-foot-one-inch, 285 pounds) wolfed
down five pounds and four ounces of
baked beans in just 58 seconds (and it was
probably just as pretty as it sounds), break-
ing the 5-year-old world record of 5.25
pounds in one minute and 25 seconds, set
by archrival Dale Boone, according to the
fake-sounding International Federation of
Competitive Eating,.

WMMR PD Bill Weston, hand clapped
firmly over his mouth, picks up the story:
“This was followed by an aperitit event

Mr. Creosote: still has room
for one ‘wafer-thin mint.’

with Steakbellie—who’s six-foot-one-inch and 230
pounds,” he said, his voice mysteriously mufifled, “who
scarfed down three pounds of that vile Scottish deli-
cacy . . . haggis [sheep heart, lungs and intestines,
roasted with a tad of oatmeal inside a sheep’s stomach]|
in eight minutes. The previous record was one
pound.” Once safely away from the in-studio carnage,
Weston says, “With the lingering aroma of yesterday
morning’s events still in the air, [ can’t help but con-
jure up the images of Monty Python’s ‘Mr. Creosote,
post-‘wafer-thin mint’ and Ann-Margret in “Tommy’
with the bathtub full of baked beans. I'm
having a salad for lunch.”

Wing Kong fun facts: He once ate 125
chicken wings in 10 minutes, 48 hard-
boiled eggs in eight minutes and eight
pounds of cranberry sauce in eight min-
utes. Steakbellie fun facts: He once ate a
2-foot-long turkey hoagie, small bag of
chips and a half-gallon of lemonade in
3:34; 35 Krystal Burgers in eight min-
utes; and the entire McDonald’s Dollar
Menu (13 items) in only 5:23.

Quick Hits

B You knew it was just a matter of time before the Ryan Seacrest
Tour of America™ pulled over in the country’s largest market. His
Premiere-syndicated “On Air With Ryan Seacrest” has made it to
the top of the domestic radio pyramid: Clear Channel CHR/top 40
WHTZ (2100)/New York, where it will run 10 a.m.-1 p.m. Monday
through Friday. With Seacrest’s arrival, midday goddess Shelley
Wade moves to overnights and will now be heard 2 a.m.-5 a.m.
Afternoon dude JJ Kincaid will allow the Tri-State area to bask in
yet another hour of aural ecstasy, as his shift will now start an
hour earlier at 1 p.m., immediately following Seacrest, whose show
will feature gossip/sleaze updates from Z100’s own Danielle
Monaro, as well as the “High Noon Countdown” hosted by
Seacrest himself. The “American Idol” host is no stranger to Z100:
His version of “American Top
40" has been running there
since January 2004.

B Meanwhile, across the hall
at urban WWPR (Power
105.1)/New York, Free has
been hired to co-host “The Ed
Lover Morning Show.” Ms.
Free is best-known for the
five years she hosted BET’s
“106 & Park.” In 2006, she
segued to afternoons on the
late KKBT (100.3 the
Beat)/Los Angeles.

in lifeare . .. o

B Clear Channel alternative WXDX (105.9 the X)/Pittsburgh
hires market vet Mark Madden to drive you home from 3 p.m.
to 6 p.m. The shift has been vacant since Tom Grimm left last
month. Madden most recently worked at crosstown ESPN
affiliate WEAE-AM, and his headful of sports knowledge will
not go untapped. OM John Moschitta describes Madden's
new show as “a mix of sports talk, topic A and pop culture,

along with ‘X’ music.”
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B A man known as John Tesh moves from nights to middays at
Clear Channel’s KSSK-AM/Honolulu, guaranteeing that when
he does a station visit, he’ll be all done with his shift early
enough to grab a delicious Lava Flow or three at Duke’s on
Waikiki Beach.

B After two years at Zomba Label Group, Tom Starr will exit the
company at the end of the month. Due to restructuring, the
Midwest regional position is being eliminated. Starr, a 19-year
industry vet, has a long and illustrious promo history: He was a
VP at Elektra, a national at Epic, spent time at Interscope and
MCA, and has spent the past four years in his hometown of St.
Louis—two with Atlantic and the past two with Jive. He can be
reached at 636-527-8806, 818-519-7190 or tstarrmail@aol.com.

B The budget cuts continue at Denver Radio Co.: The latest
contestant is Blake Powers, afternoon jock on CHR/top 40
KONN, who becomes the fifth person (including programming
guru Tim Maranville) to leave the company since Oct. 1.
Powers’ six years in the market include KIMN, KDJM (Jammin’
92-5) and KALC (Alice 105-9), which netted him nine Colorado
Broadcasting Assn. Awards. And here’s the worst part: “My
fiancée, an international travel agent, is moving here next
month from overseas, so this was the absolute last issue |
needed,” says Powers, who can be reached at 303-745-7050,
720-335-8989 or blakepowersradio@aol.com.

B Fresno fave Chris Daniel has made the move to the talk side, as
he's inked for the 5 p.m.-7 p.m. shift on Peak Broadcasting talk mon-
ster KMJ/Fresno. Daniel is a well-known commaodity in the market for
his 15 years in mornings at Clear Channel rocker KRZR. Most recently,
he had worked at KKDG (Edge 105.9)/ Fresno and did a stint at KIFR
(106.9 Free FM)/San Francisco.

B Citadel CHR/top 40 KKOB (93.3 KOB-FM)/Albuquerque has

a—hang onto something—actual damn job opening, as promotion
director Mark Anderson exits after five years.
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The Programming

Department

B Lousy news for the fans of Philadelphia
radio royalty Marian Newsome-McAdam,
who has been downsized from Beasley
rhythmic WRDW (Wired €6.5) as her
MD/Web content director position is elimi-
nated. Newsome-McAdam is well-known
and loved in the market for her 11 years
across the street at Clear Channel’s WI0OQ
(Q102), a gig that also happened to van-
ish two years ago. Luckily, a position was
created for her at Wired, but the challeng-
ing economic environment has now taken
its toll on her position, as well as several
other support and administrative staffers
in the cluster. The fun part: Newsome-
McAdam is mare than ready to kick ass
for [your company here], but happens to
be six months pregnant with her second
child, so a position where she could utilize
her mad skillz from/near home would be
ideal. Reach out to her and toss around
some ideas: marianmcadam12@aol.com
or 215-850-1179.

B After more than eight years in Phoenix
with Emmis and Bonneville at KPKX
(98-7 the Peak), PD Joel Grey has left
the building. “I created the very first
non-‘Bob/Jack’ adult hits station in the
United States and reached No. 1 with
adults 25-54,” says Grey, who can be
reached at 602-617-1280,
joelgreyl@cox.net or on Facebook.

B Jim Spector is the new PD of Journal
rocker KEZO (Z-92)/Omaha, inbound
from WWUZ, WWVB-FM and WYSK/
Fredericksburg, Va. The gig has been
open since July, when Steve Brill left to
become OM of Citadel’s five-station clus-
ter in Des Moines.

8 Jim Trapp has left the comfy PD office
at CBS Radio adult hits KJAQ (96.5 Jack
FM)/Seattle. In the meantime, Carey
Curelop, PD of classic rock sister KZOK,
will babysit Jack.

His Crime

B Picazzo Stevens has come home to
California as the new PD of Cumulus
rhythmic KVYB (103.3 the
Vibe)/Oxnard-Ventura, Calif. The gig has
been up for grabs since Mambo left in
June. Most recently, Stevens was
APD/afternoon personality at Emmis
rhythmic KDHT (Hot 93.3)/Austin, but
most of his radio experience is in Cali,
most notably at KISV/ Bakersfield,
KBOS/Fresno, KDON/Monterey and
KGGI and KWIE/Riverside.

B We have a winner! It's not even
Halloween, but Bonneville has already
yanked the Giant Pre-Emptive Holiday
Format Lever of Cheer at hot AC
WMVN/St. Louis, which kicked off the
all-Christmas deal Oct. 10. No one
seems surprised: We had been warned
that WMVN, which is flipping to
sports/talk Jan. 1, might be making this
move at some point, but the weather
outside isn’t exactly frightful. The week-
end after the flip, it was in the 80s in
St. Louis.

B Artie Fufkin has left the MD/afternoon
throne at Simmons alternative KXRK
(X96)/Salt Lake City, leaving PD Todd
Nuke 'Em alone, staring into a yawning
chasm just aching to be filled by that
special someone who can kick ass on-air
and wield Selector and Audition like a
Jedi lightsaber.

SNARTIE FLIFKIN
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Former radio personali-
ty Bruce Bond has been
sentenced to 27 months
to seven years in prison
for his role in a $4.3
million international
forged-check  scheme
that victimized the FCC,
Bard College and others.

According to Newsday,
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Bond, best-known for
his years at Cumulus’
WNNK/Harrisburg, was
arrested May 20 at his
New York apartment. On
Sept. 24, he
guilty to second-degree
larceny, 1dentity

pleaded

grand
thett and possession of
forgery devices. “Never

in my wildest imagina-
tion did 1 think I would
be in this position,”
Bond said at his sentenc-
ing. “My eyes certainly
have been opened up. |
apologize to my family
and friends. | also prom-
ise I'll never be back in
this courtroom again.”

WWW america
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Scientific analysis of all-Christmas music format reveals

HOLIDAY

'S

By R.J. Curtis

MERRY

We’re getting close to the most wondertul time of the year, when upwards of 300 sta-

tions flip the format switch and segue to all-Christmas music. Typically, the rush begins

on or around Thanksgiving—so before that tryptophan-induced nap of yours 1s over,

at least one station in a market near you will likely be pumping out Burl Ives and Brenda
Lee for the next five weeks. B Clear Channel’s KESZ (KEZ)/Phoenix 1s generally

regarded as the first large-market station to play all-Christmas music in 1999.That move

was seen as a maverick, almost novelty gimmick at the time, but has since become a

consistently reliable tactic that almost always guarantees a spike in seasonal listening.

Most of those employing the tactic—the majority are AC
stations—have become an unstoppable fall ratings torce, rob-
bing cume from nearly every other station in the market and
piling up shares that easily distance them from all competitors.

Simply put, it works every tme.

The poster children tor all-Christimas are big stations in
major markets, such as Jerry Lec’s WBEB/Philadelphia and the
Clear Channel triumvirate of KODA/Houston, WLTW /New
York and KOST/Los Angeles.

During the past two years, as Philadelphia and Houston have
entered the era of electronic audience measurement with
Arbitron’s PPM ratings service, researchers have taken listen-
ing data from this specialized temporary tormat and put it
under a microscope, to better understand audience patterns and
the types of people who tune in all-Christmas stations. Direct

Marketing Results president/COOQO Tripp Eldredge, who
works closely with Ty Henderson, a research partner at the
University of Texas, tracked the migration patterns of radio
users in the tive weeks betore, during and atter the Christmas
season. Additionally, tapping into a years worth of pre-currency
ratings that preceded New York’s Oct. 6 commercialization, the
pair has included Big Apple PPM data i1 the mix and come
up with some consistent patterns for all three markets, all with
the blessing of and partnership with Arbitron.

With panelists remaining in the sample tor months on end,
one of the “real values of PPM,” according to Eldredge, is that
their behavior can be observed through time. This was impos-
sible with the diary service, where a new batch of diarykeepers
entered the sample every week. “We've never had information
past one week and oftentimes that wasn’t very accurate,” he says.

Side Channels May Keep Christmas Merry For Non-ACs

After analyzing years of PPM data and eval-
uating listening patterns of all-Christmas
stations, Direct Marketing Results presi-
dent/COO Tripp Eldredge has discovered
that up to half of a station’s existing heavy
Pls flee the station—but that exodus is off-
set by a massive influx of new Pls who flock
to the holiday outlet and stick around for
most of the five weeks that stations usually
continue playing Christmas tunes.
Listeners come from all over the mar-
ket and represent a multitude of formats.
For those stations in other formats,
CustomChannels.net president Dave Rahn

has a solution to stop the bleeding. He's

been helping stations create fully cus-
tomized, Internet-only side channels since

1999 and designs Christmas channels for
all formats. Recently, Rahn says country
has eclipsed AC as his biggest customer.
“A streaming channel is a way to keep it
under your brand umbrella, rather than hav-
ing them cume someone else,” says Rahn,
who estimates his company will provide any-
where from 70 to 100 cus-
tom channels this year.
In many cases, for those
stations that do flip to all-
Christmas, Rahn can pro-
vide a custom channel of
regular programming so
that heavy Pls can enjoy
their favorite station online.
For stations that

12 24/7 NEWS ONLINE @ www.RadioandRecords.com

stream an all-Christmas channel online,
Rahn encourages them “to include as many
normal station promotions on the stream,
such as food drives or Christmas concerts,
DJ greetings, custom jingles and imaging.”
So how early is too early for an all-
Christmas channel? Rahn says, “Right
now it's Oct. 1; we've
already done AC
WAJI/Fort Wayne, Ind.”
During the past 10
years, he says he has
determined a lot of vari-
ables that make the spe-
cialized format successful—
down to the songs that are
played. “We've learned a

www.americanradiohistorv.com

lot about what is requested and what is avail-
able. What we're finding is there are only so
many top-drawer Christmas songs. We
encourage stations to use crossover/all-genre
songs in the mix, because it becomes a big
math problem keeping different versions of
same songs separated.”

The good news, he adds, is that there's
been plenty of good Christrnas music
through the years. “Years ago an artist
would do an album and only fans knew
about it, but it’s raised the profile of con-
temporary Christmas music.”

For obvious reasons, Rahn is a proponent
of creating a custom channel, but he notes
another good reason: “Don't drive them away
by doing nothing and conceding it.”"—RJC
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it's the most wonderful time of the year—until it's over

CHRISTMAS

. =« « And Bah Humbug New Year

PRADO: KELLY A. SWIFT / RETNA LTD.

Study Period

Christmas 1s an ideal study period, according to
Eldredge, since it provides a real-time experiment
during a major progranmming change that happens
at virtually the same tme all over the country.
Examining th= listening patters of three stations
(KODA, WBEB, WLTW) allowed Eldredge and
Henderson to consider variables. The three five-
week periods were selected in order to remove
what Eldredge calls “the random wobble. Sone
weeks go through the root and others are small”
Not surprisingly, the all-holiday format triggers
a massive audience increase. KODA doubled its
27,600 AQH persons during the hve-weck
Christmas period, according to Eldredge. Prior to
Christmas, KODA was running with a 197,000 P1
cume; during Christmas, it shot up to 375,000.
Typically, Eldredge says, “we would wonder if
it is more occasions or more time—Dbut we see
that the average number of occasions goes down
from 21 to 16 per week. However, time per occa-
sion goes fron’ nine inutes to 11 minutes.”
Eldredge ard Henderson wanted to under-
stand how KODA gets such a groundswell of new
P1 listening, so they traveled back in time to see
where they came from. One-third were KODA
P1s, one-quarter were rock listeners, roughly 20%

All-Christmas:

Clear Channzl AC mainstay KOST/Los

were ’1s of news/talk, 9% arrived via country or
AC, and a few came from Christian stations.

In other words, two-thirds were not existing
KODA P1s and the vast majority were lured from
rock or news/talk outlets. WLTWs and WBEDB’s
newtound P1s had similar formatic origins. Still,
“cach market had its own peculiarity,” Eldredge
says. “Houston’s was Christian, Philly was coun-
try and urban, and New York was also urban.”

But in all three markets, each station saw a 1nas-
sive increase in ratings, followed by “a New Years
hangover,” Eldredge says. Post-holidays, KODA’s
ratings were flat or below what they had been
betore the switch. KODA lost nearly 200,000 Pls
after  Christmas—more than they gained,
Eldredge says. The conclusion: “It has a positive

but also a negative etfect.”

Archeological Dig

Still not finished with this electronic archeolog-
ical dig, Eldredge and Henderson went deeper
and began tracking new and existing Pls.
Looking at every listener KODA had in the five
weeks before Christinas, they discovered that a
whopping 43% of what Eldredge refers to as “the
deep or super P1s” go away while KODA is in

the station is airing holi-

‘Stations
gain huge
numbers of
prime Pls
from all-
Christmas
music,
followed by
a New Year's
hangover.’
—Tripp Eldredge

on palm trees is not out

all-holiday mode and “they don’t come back
the five wecks after holiday programming.”

But that bad news is offset by some spectacular
news. The station nearly doubles its P1 cume with
listeners who migrate trom those other farmats.
On the other hand, “in five weeks, after the new
Pls go back to their usual choices, it leaves an
interesting structural change to the audience” Lett
with 43% fewer heavy Pls, KODA’s AQH drops
because those rock and AC hsteners don’t use
radio as much; overall they’re not very good radio
listeners, according to Eldredge.

A similar pattern emerged 1 New York and
Philadelphia. The latter’s WBED lost one-third
of its prime Pls but gained 244% in new Pls
during Christmas and swelled up to almost
88,000 AQH (up 37,000).
Likewise in New York, where Eldredge says
WLTW lost half its prime Pls but more than
made up for it in new P1 reinforcements.

persons from

In all three cases, prime Pls fade during
Christinas music by an average of one-third to
one-halt, “and most did not return. Instead, sta-
tions gain huge prime Pls and afterward end up
flat or slightly better atter Christimas music ends”
WBEB was an exception, fading less at the end

Continued on poge 14

A Symbol Of The Holiday Season

on station logs to ensure there’s not too

Angeles stasted playing all-Christmas
music in 2001, and PO Stella Prado says
that initially, many people in the building
didn’t think ‘'t would work, primarily
because of the non-winter-type climate in
Southern Cdifornia.

However, through the years, the num-
bers have berne out her opinion that
going all-Christmas is a positive: “Our
cume and TSL go up; it's a win-win situa-
tion for us,” she says.

Prado stresses that there’s a complete
package that goes with playing the tunes.
“It's not only Christmas music, but it's
what’s arourd.t.” For example, she and
KOST have made an annual tradition while

OCTOBER 17, 2008

day music of soliciting
wishes from listeners
and granting some of
them, which she
describes as “awesome
promotion.”

As far as when to yank
the holiday format lever, Prado
Prado believes it depends
on the station’s region and its weather. If
a market is experiencing a cold, rainy or
snowy fall, a station can probably get
away with going all-Christmas a little
early. But for the Brazil-born Prado, where
Christmas comes during the summer, a
Southern California Christmas with lights

about families and get-togethers and

of the ordinary: “When
it's Christmastime, it's
Christmastime for every-
one around the world.
You like to hear the
music no matter what. It
gets them in the spirit, it
gets them to go out
shopping, you think

Christmas parties. There’s more to it than
just the music. It’s the symbo! of the
whole holiday season.”

Despite the joy that comes from bringing
Christmas cheer to the masses, there is the
potential drawback of keeping a careful eye

much overlap. “There are like 20 different
versions of ‘Rudolph the Red-Nosed
Reindeer, " Prado says with a laugh.

The PPM has just rolled out in Los
Angeles and Prado is looking forward ta
the possibilities that KOST will see under
Arbitron’s new electronic measurement
system when the station switches to holi-
day music. It goes without saying that
with malls and other public areas piping in
Christmas music during the holidays, the
potential for PPM wearers to he exposed
to any station’s holiday music is enor-
mous. “Our cume is going to go higher up
the scale,” Prado says. “I'm excited for al
the holiday music lovers.”—Keith Bermaa
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Continued from page 13

than the stations in Houston or New York.

Eldredge and Henderson also discovered that
birth months contribute to behavioral patterns.
People born in December gave Christmas music
the lowest amount of listening, while January
babies gave it the highest. The theory is a feeling
among December babies that the Christmas sea-
son has always taken away emphasis from their
birthday. Additionally, while men tend to listen
more to radio, woinen always give more quarter-
hours to Christimas music. The 35-64 demo con-
tributes the most holidav listening, while 6- to
11-year-olds—who are being measured for the
first time—are also listening a great deal.

But according to Eldredge, the biggest, most
dramatic discovery when it comes to Christmas
formats is that no Hispanic stations contribute to
the new P1 migration. “Hispanics don’t appear to

respond favorably to Chrisunas music,” he says. Ot

the three markets, Philly has the smallest Hispanic
population,“so KODA or [WLTW| may be driv-
g away many of their Hispanic listeners during
those five noél-intensive weeks.”

Eldredge says that when he presented this data
at the Arbitron summer Fly-In, someone accused
him of being the Grinch that stole the Christimas
music format. Rather than steering operators
away from holiday programming, Eldredge con-
tends he is espousing a strategy of minimizing
risks and maxinizing rewards.

Among the specific suggestions he made at
the Fly-In:

M Put the station’s regular format online as a
station stream.

M Keep regular programming items in place.

B Cousider doing a survey to determine
which prime P1s aren’t Christimas music fans.

B Have a plan to tell them when to come back.

The key is understanding prime Pls. “Now

Marketing Muscle

Christmas music has become a great
substitute for fall marketing, thanks to
word-of-mouth, Edison Media Research
VP of music and programming Sean
Ross says. Even before the PPM,
Christmas has consistently been a sweet
spot for mainstream AC stations. “If your
station wasn't in great shape, Christmas
would make you better—though it could-
n't work miracles.” If you were

‘If your
statlon
wasn't in
Ereat shape,

hrlstmas
wou d make

ou better—

hough it
couldn't
work miracles.

f you were
WBEB/Phila-
delphia or
WLTW/New
York, it would
make you a
lot better.’

—Sean Ross

Ross

WBEB/Philadelphia or WLTW/New York, “it would make you a lot better.”
Ross says everyone waited for the year when some stations making

the flip decided that it's not worth the trouble, but it certainly hasn't

happened since the trend got off its feet roughly a decade ago. If any-

thing, the latest surprise is that Philadelphia and New York could actu-
ally get better with the PPM, Ross says. “People have interpreted PPM
to say, ‘Give up TSL and program to cume even more,” saying, ‘Let’s go

for the cume play and not worry about January.” ”

And what about a recommendation of keeping regular ratings bench-

marks on a station while going all-Christmas? Ultimately, “it can make

sense for both regular people and cumers,” Ross says. “You try to cre-

ate a trusting infrastructure on the existing radio station.”—RJC
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Hot Holiday Hits

AC HOLIDAY SONGS TITLES

JINGLE BELL ROCK

A HOLLY JOLLY CHRISTMAS

HAPPY XMAS (WAR IS OVER)

ALL | WANT FOR CHRISTMAS IS YOU

WHITE CHRISTMAS
FELIZ NAVIDAD

Ooo~NOWV P WN -~

IT'S THE MOST WONDERFUL TIME OF THE YEAR
IT’S BEGINNING TO LOOK A LOT LIKE CHRISTMAS

MERRY CHRISTMAS DARLING
JINGLE BELL ROCK

DO THEY KNOW IT’S CHRISTMAS?2
LAST CHRISTMAS

WONDERFUL CHRISTMAS TIME

RUDOLPH THE RED-NOSED REINDEER
HAPPY HOLIDAY/THE HOLIDAY SEASON

WINTER WONDERLAND

BLUE CHRISTMAS

CHRISTMAS EVE (SARAJEVO 12/24)
SANTA CLAUS IS COMIN’ TO TOWN
CHRISTMAS CANON

IT'S THE MOST WONDERFUL TIME OF THE YEAR

STEP INTO CHRISTMAS
THE CHRISTMAS SHOES
WHERE ARE YOU CHRISTMAS?

HERE COMES SANTA CLAUS (DOWN SANTA CLAUS LANE)

LITTLE SAINT NICK
SLEIGH RIDE

HOME FOR THE HOLIDAYS
CELEBRATE ME HOME
SAME OLD LANG SYNE

HAVE YOURSELF A MERRY LITTLE CHRISTMAS

DO YOU HEAR WHAT | HEAR

(THERE'S NO PLACE LIKE) HOME FOR THE HOLIDAYS

O HOLY NIGHT

RUDOLPH THE RED-NOSED REINDEER
IT°S BEGINNING TO LOOK LIKE CHRISTMAS

SLEIGH RIDE

ROCKIN’ AROUND THE CHRISTMAS TREE

THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU)

PLEASE COME HOME FOR CHRISTMAS

ARTIST

Brenda Lee
Bobby Helms

Nat King Cole
Burl Ives

John Lennon & Yoko Ono
Mariah Carey
Eagles

Bing Crosby

Jose Feliciano
Andy Williams
Johnny Mathis
Carpenters

Daryl Hall John Oates
Band-Aid

Wham!

Paul McCartney
Gene Autry

Andy Williams
Eurythmics

Elvis Presley
Trans-Siberian Orchestra
Bruce Springsteen
Trans-Siberian Orchestra
Johnny Mathis
Elton John
NewSong

Faith Hill

Gene Autry

The Beach Boys
Leroy Anderson
Carpenters

Kenny Loggins
Dan Fogelberg
James Taylor
Whitney Houston
Perry Como

Josh Groban

Burl lves

Bing Crosby
Carpenters

SOURCE: Nielsen BDS-monitored AC airplay of holiday titles from all eras covering the period from
R&R issues datedr from Nov. 17, 2007, through Jan. 5, 2008.

we’ll see what programmers will do to minumnize
the drop-oft,” he says. “It’s essential that stations
understand who these heavy/deep Pls are and
how to cultivate them.”

Evolution Of Format?

Most formats gradually evolve, so what about all-
Christmas? How much ditferent do these stations
sound today compared with their predecessors
trom the late 90s? “From a broad perspective,
there hasn’t been a revolution,” Coleman Insights
president/COQO Warren Kurtziman says. “What
we’ve learned after a number of years is that there
1s a certain type of music—traditional-—that drives
the listening here”

Initially, inany stations were putting a lot of dif-
ferent songs on the air. “We've learned it the
core traditional songs that resonate,” Kurtzman
says. Rather than a seismic evolution, this adjust-

ment has been “more of a tocus.”

WWW. americanradiohistorv.com

It would appear that historically, other stations
in a market with an all-Christmas AC tend to
concede the position and a great part of the fall
book to the holiday outlet. Kurtzman suggests
that there is no reason that other formats should-
n't bring it on as well. For instance, CBS Radio’s
oldies WODS/Boston has previously flipped to
all-holiday music.

“Our gut says other stations can have success
with this,” Kurtziman says, though he stresses that
it depends on a station's target audience. For exam-
ple, even though the data compiled by Eldredge
and Henderson indicates the biggest cume migra-
tion to all-Christmas stations comes trom the rock
tormat, Kurtziman doesn’t recommend the yule
format for those stations. After all, 25-54 females
aren’t a rock station’s primary target.

If a station outside of AC does decide to roll the
dice, Kurtzman recommends using strong exter-
nal marketing and implementing a plan for how
to market the station after the season ends.  R&R
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the air he was a right-wing political host, then
he tound that his own interests were best-served
by talking about the paranormal, because it’s
something he’s followed.”

Stephan’s Staff

A big part of the show’s success comes from

Doug Stephan celebrates 20 years hosting talk for women | have three

Wom?n o_n Stephan’s foresight to surround himself with
the air with women who are not only part of the show but

= = | . . : - :
7 me nNnow. bring diverse viewpoints and opinions to the air-
IVI n e ec re s norma_"y waves. “I have three women on the air with me
- QEt th'“g? now,” he says. “I normally get things going and

oing ana then get out of the way”

en QEt out While 1t’s never polite to ask a woman’s age,

of the way.’
—Doug Stephan

Stephan reveals that his co-hosts represent three
different decades. Roberta Facinelli, who’s been
with Stephan the longest, is in her 50s; Maria T.

The Stephan
Sisterhood

Mike Stern

MStern@RadioandRecords.com

Bailey is i her 40s; and Jenmtfer Horn just
turned 30. Additionally, tvwwo are married and one
15 single. “We get a really well-rounded
overview of the audience we are aiming for.”
The other advantage his cast provides is
insight into what topics are important to his

audience. While he once did a great deal of his

Five Networks, No Letters

t some point in life, you most likely were given this fine piece of
career advice: “Do something you love and the money will fol-
low” While that concept, for many people, is easy to understand
but hard to execute, the radio industry probably boasts a higher-
than-average number of people who have successtully applied the nugget of wisdom
to their careers. @ One example of the concept coming to fruition may be syndicat-
ed host Doug Stephan, who is not only celebrating 20 years as a talk host—which
he loves—but he has dedicated himself and his Stephan Multimedia syndicated show
“Doug Stephan’s Good Day” to talking about a topic he greatly enjoys: women.

With more than 20 years of hosting and syndicating his own show,
Doug Stephan has worked with a variety of network partners that he
calls the nonlettered networks—working with nearly everyone except
ABC, CBS or NBC. While some of Stephan’s partners are famous,
others are infamous.

First came Pat Robertson’s News Talk Radio Network. “What a trip
that was,” Stephan says.

After a stop at the Sun Network, Stephan worked with Sonny

“I know it sounds laughable but I’ve always
loved women.” Stephan says. “My daughter
laughingly calls me a *sensitive new age guy. ”

While many experiments with talk directed at
women have come and gone, Stephan has eftective-
ly refined his approach, building a talk show that

focuses on and is successful with female audiences.

At the beginning of his career, Stephan was a
politically oriented host. “What occurred is not
unlike what happened with Art Bell,” he says,
drawing a parallel with the now-retired host of
“Coast to Coast AM.” “When Art was first on

Bloch, a financial show host who eventually went to jail for fraud. “I
found out what was going on soon enough to save my ass and get out
of there,” Stephan says.

Then it was on to Talk America before finally settling in at Radio
America. “That’s been my originating network ever since.” —MS

v &7

 HICKEY * AARON KATERSKY * ANN COMPTON * STEVEN PORTNOY »
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The Best Political Coverage on Radio

INBAYA
RADIO

Programming Information: andrew.|kalb@abc.com Alfiliation Information: mary.mccarthy@citcomm.com
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own research, Stephan says the addition ot Bailey to the
show took things to a whole new level. She not only
appears on the show but also hosts syndicated program
“MomTalk Radio,” has written three books about mar-
keting to mothers and advises companies like Disncy,
Build-a-Bear Workshop and Cartoon Network about
how to reach their target audience—women with chil-
dren—more effectively.

What Women Want

Although many men have room in their lifestyle for lis-

Doug Stephan with, from left, co-hosts Roberta
Facinelli, Mara Bailey and Jennifer Horn.

tening to political talk, Stephan feels women aren’t as
interested or tolerant of that format. In his opinion,
women don’t engage in political talk because “they tind
nothing gets solved. Women are very solution-oriented.
Wormen want to fix problems. Mothers are fixers”

That behet even influences Stephan’s stathng decisions.
“[ have many more women working around me than men.
I would rather have mostly women on my staft. Women’s
instincts are better at finding solutions for problems.”

On the other hand, he does admit to one potential side
effect.“One of 1y problems is that over the years, I've tend-
ed to, 1n some circumstances. get romantically involved with

the women who are on the air with me,” Stephan says
sheepishly. “That’s a disaster waiting to happen.”

While prumartly carried on talk stations, Stephan’s show
is also cleared on about a dozen music stations. and he
savs he is sceing increased interest in that area. He cites
Citadel’s pairing of its syndicated "Don linus Show™ and
True Oldies format on a number of stations acioss the
country as a model that 1s opening some people’s eyes to
the potential of pairing a syndicated talk-based show with
syndicated music tormats.

“What people are beginning to realize 1s that most of
the syndicated music formats don't do anything ratngs-
wise in morning drive,” Stephan says.“ What people want
in the morning is a personality-driven conversation pro-
gram so they know what’s going on n the world to teel
adequately informed. And they want companiomship.”

He stresses the difference between his show and other
syndicated talk programs. “What programmers age look-
ing tor and are open to is a show that is stridemtly not
political,” he says.“Stations carrying shows like Billy Bush,
John Tesh or Delilah at night are the kind that could take
my show and like having me on m the morning” R

Listen To Mother

When she’s not co-hosting Stephan
Multimedia‘s syndicated show “Doug
Stephan'’s Good Day,” Maria Bailey keeps
plenty busy. “In real life | own a media com-
pany that specializes in marketing to moth-
ers,” Bailey says. “We work with companies
to create, research, develop and market prod-
ucts and media for moms.” Included on her
client list are Precious Moments, Warner
Bros. and Johnson & Johnson.

Bailey also hosts her own syndicated
show, “Mom Talk Radio,” which is heard
on several south Florida stations and has
become one of the most downloaded par-
enting shows from iTunes. She has written
three books about marketing to mothers.

A fan of radio, Bailey passionately
believes that content for women—especially
moms—is a huge untapped opportunity. “I
still believe that female content on the radio
is one of the most underserved and under-
utilized segments,” she says. “There’s
absolutely no radio for moms. It's such a
mobile media, and it's where moms are.
We're in the car more than anybody else
and if I'm not listening to Barney, I'm stuck
listening to sports talk or political talk.”

On the sales side, she cites multiple exam-
ples of how radio advertisers could utilize
programming directed to mothers: “65% of
moms don’t know what they are cooking for
dinner at 4:30 in the afterncon,” Bailey says.

“If | was a food solution company, | would be
on radio at four in the afternoon when she’s
waiting in a carpool line and dreading that
she doesn’t know what she’s cooking.”

Ad content could be tailored to the

needs of mothers by being solution-driven.

“We know 70% of all kids are doing their
homework in the car,” Bailey says. She
suggests presenting three tips, sponsored
by Office Depot, on ensuring your back
seat is prepared for afternoon study peri-
od. That can be just the start. “Then you
can take them online to a podcast with
more detailed information,” Bailey says.
Bailey is baffled by what she perceives
as a lack of interest in programming for

women. “lt’s just a no-brainer when it
comes to selling product that the content
be geared toward women. They're spend-
ing 85% of the household income. You'd
think a sales manager would want pro-
gramming that reflected the advertisers
that are spending the most money—ptaces
like Wal-Mart, Target and grocery stores.”
Her latest book, “Mom 3.0,” focuses on
using new-media technology to market to
mothers, but contains a chapter dedicated
to radio. “It's in the book because no one
has taken advantage of the opportunity
radio has for reaching women,” Bailey says.
“There just has to be something in between
Delilah and politics that's relevant.” —M5
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BIG SHOTS

Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A

Nothing But The Hitz

Mickey “MeMpHiTz” Wright Jr., a member of Zomba Label
Group’s A&R team, has been named chairman/CEQ of Hitz
Committee Entertainment. Zomba has partnered with Hitz
Committee on recorded music, TV, film and music publishing
projects. Standing, from left, are BMG Label Group director of
business and legal affairs Pamela Gurley, BMG VP of
business and legal affairs Michael Newman, BMG executive
VP of new ventures/Zomba executive VP of operations
Deane Marcus, BMG COO Ivan Gavin, Zomha executive
VP/GM Tom Carrabba, Hitz Committee president/COO Clenn
Delgado, Zomba executive VP Peter Thea and BMG executive
VP of business and legal affairs Dan Zucker. Seated, from
left, are Wright and BMG chairman/CEO Barry Weiss.

Tea For Two >

Former Duchess of York Sarah Ferguson discussed her
new children’s book, “Tea for Ruby,” with affiliates
during a visit to ABC News Radio’s New York studios.
Ferguson is pictured with ABC News Radio director of
programming Wayne Fisk.

Highway Stars
Lost Highway act Ryan Adams &
the Cardinals stopped by Clear
Channel triple A KPTL (Capital
106.3)/Des Moines while in town
for a recent show. From left are
Cardinals drummer Brad
Pemberton, KPTL morning host
Frank Monroe, Lost Highway VP
of promotion and artist
development Ray DiPietro, Adams
and Cardinals guitarist Neal Casal.

True Calling >
During a visit to
Nashviile, Premiere
Radio Networks
host Blair Garner
chatted with MCA
Nashville artist Lee
Ann Womack about
her new studio
album, “Call Me
Crazy,” which drops
Oct. 21.
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Winning Team
R&R rhythmic/urban/gospel editor Darnella Dunham and
R&R sales manager Kristy Scott presented Island Def Jam
Music Group executives with R&R Industry Achievement
Awards for urban and rhythmic label of the year. IDJMG
senior VP of rhythmic promotion Rick Sackheim also
received a plaque for label promotion executive of the year.
From left are Sackheim, Scott, Dunham and IDJMG West
Coast director of promotions Brian Samson.

< Bringing
Down The
House
Decca act James
closed out its recent
U.S. tour in support
of new CD “Hey
Ma” by performing
a sold-out show,
presented by
Entravision
alternative KDLD
and KLDE (Indie
103.1)/Los Angeles,
Oct. 5 at the House
of Blues in
Anaheim, Calif.
Clockwise from far
left are James
keyboardist Mark
Hunter,
guitarist/violinist/pe
rcussionist Saul
Davies, bassist Jim
Glennie, vocalist
Tim Booth and
trumpeter Andy
Diagram; R&R news
editor Julie Gidlow;
and James guitarist
Larry Gott and
drummer David
Baynton-Power.

< Something To Talk
About
Greenlandic singer/songwriter
and Yes Dear Entertainment
client Simon Lynge, left, was a
featured performer at Macy's
Passport 2008 Fashion and
Compassion event Sept. 25 in
Santa Monica, Calif. Lynge,
who was in Los Angeles for
two performances prior to his
October tour of the United
Kingdom and Denmark, was
greeted at the benefit by
celebrity blogger/ABC Radio
Networks syndicated host
Perez Hilton.
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RsR SPIN
SPOTLIGHT

Rihanna’s
Rapid Rise

Just three years since
her debut in 2005,
Rihanna owns the
third-highest Rhythmic
top 10 total among
female artists this
decade. Four of her top
10s have climbed to
the chart’s upper
quarter this year.

Total Top 10s 2000-08, Artist
13, Ashanti

9, Beyoncé

9, Mariah Carey

9, Ciara

9, Missy Elliott

8, Rihanna

7, Alicia Keys

7, Jennifer Lopez

Seether

On A Roll At Active Rock

Seether scoots closer to the mark for the
longest top 10 streak in the Nielsen BDS-based
Active Roc chart’s 11-year ledger. Here's a look

at the format’s most impressive runs.

Consecutive Top 10s, Artist, Years
10, Disturbed, 2002-08*

10, Godsmack, 2002-07*

9, Linkin Park, 2003-08

9, Nickelback, 2001-06

8, Creed, 1997-2000

8, Metallica, 1997-99

8, Seether, 2003-08*

8, Shinedown, 2003-08*

* Current streak
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

High Five! Pink Atop CHR/Top 40

Pink pockets her fifth CHR/
Top 40 No. 1, as “So What”
(Zomba) leaps 3-1 with Most
Increased Plays (up [, 140).
The song’s ascension pushes
Pink into a tie with Avril
Lavigne and Justin Timberlake
for second-most chart-toppers
in the Nielsen BIDS-based list’s
16-year history. Only Mariah
Carey has more, with six.
With Pink’s previous smash-
es “U + Ur Hand” and *Who
Knew” reaching the top, her

new No. 1 marks the fifth time an artist has notched at least
three consecutive chart reigns. Lavigne and Ace of Base’s first
three singles each hit No. 1, while Timberlake (as a lead artist)
and Alanis Morissette share the record with four No. Is in a row.

Seether, Shinedown
Extend Top 10 Streaks

Seether earns its eighth consecutive
Active Rock top 10 and ninth overall, as
“Breakdown” (Wind-up) jumps 13-9.

Its current streak, which began with
“Casoline” in Novernber 2003, matches
Shinedown for third-longest active top 10
stretch and pushes toward the format’s
all-time mark (See Spin Spotlight, left).
“Breakdown” is the third top 10 from

Seether's “Finding Beauty in Negative

Spaces,” the quartet’s second consecutive
album to sport a trio of top 10s.
Shinedown, meanwhile, collects its
ninth Rock top 10 in a row—its entire
chart output—as “Second Chance”
(Atlantic) rises 11-10. The quintet moves
into a third-place tie with Nickelback for
the longest consecutive top 10 streak in
the chart’s history, after Aerosmith’s
current run of 12 and 3 Doors Down’s
11. “Chance” also strides 14-12 at Active
Rock, where it's poised to extend

the group's top 10 string to nine.

Rihanna, T.l.
Tackle Top 10

Rihanna simultaneously scores her
seventh and eighth Rhythmic top
10s, as “Disturbia” (IDJMG) climbs
11-8 and T.I5 “Live Your Lite”
(Atlantic), on which she’s featured,
rockets 22-10 with Airpower and
Most Increased Plays (up 1,135).
With her twin trips. Rihanna ties
Ciara tfor most top 10s by a female
artist since the former’s arrival in
2005.The jumps also move
Rihanna up on the tally of most
top 10s by women this decade (see
Spin Spotlight, lett).

Along with his vault at Rhytlunic,
T.1. rises 13-8 at Urban with “Life”
The track becomes his 16th top 10
at Urban in the 2000s, tying hun
with R. Kelly for third-most top 10s
in that span. a bst headed by Ludacris
(20) and Lil Wayne (18).

T.I also nets his turst top 10 as a
lead at CHR/Top 40, as “Whatever
You Like” (Atlantic) jumps 11-8.

'

Everybody Loves ‘Somebody’

In its second week, Nickelback’s “Gotta Be
Somebody” (Roadrunner/RRP) keeps soaring at
multiple formats. The first single from “Dark
Horse,” due Nov. 18, shoots 7-6 at Rock and 19-14
at Active Rock and Hot AC with Most Increased
Plays on all three charts. The cut also leaps 22-15
at Alternative and 32-26 at CHR/Top 40.

Paramore’s
‘Decode’ Cracks
Alternative

Paramore collects its fourth Alternative chart
hit as “Decode” (RIRP) opens at No. 35 with
Most Increased Plays (up 263). The foursome,
with vocals from Hayley Williains, ranks second
among female-led groups for most chart
appearances this decade, trailing Evanescence,
with five. “Decode” is one of two Paramore
songs on the soundtrack to the Kristen
Stewart/Robert Pattinson film “Tvilight,”
which hits stores Nov. 4 in advance of the

movic’s Nov. 21 releasc.

T-Pain, Lil Wayne Make
‘Believe’ No. 1

T-Pain and Lil Wayne each earn their fifth
Urban No. 1s, as their collaborative “Can’t
Believe It” (Zomba) lifts
2-1. The song marks T-
Pain’s second trip to the
summit as a lead artist,
following last year's “Buy
U a Drank (Shawty
Snappin’).” For Lil Wayne,
“Believe” makes it three
turns at No. 1 this year, as
“Lollipop” led for seven
weeks and “A Milli”

reigned for three.
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R&R SOUND DECISIONS

Womack doesn’t sugarcoat first album in three years

Dark And Crazy

Ken Tucker

KTucker@RadioandRecords.com

hree years after her last album was lauded by the industry but stalled
at radio, Lee Ann Womack is back with “Call Me Crazy,” out Oct.
21 via MCA Nashville. mThe veteran’s prior project, 2005’ “There’s
More Where That Came From,” has sold 480,000 copies in the
United States, according to Nielsen SoundScan, and won album of
the year at the Country Music Assn. Awards. Lead single “I Hate
Myself in the Morning” reached the top 10, but two other singles failed to crack
the top 20, a far cry from the late *90s, when Womack routinely topped the chart.

Things peaked in 2000 with the album and sin-
gle “I Hope You Dance.” The set has sold 2.6 mil-
lion copies, while the track not only topped the
country airplay chart but spent 11 weeks at No. 1
on the AC chart.

In the time since the last album, Womack did
“family stuff)” wrote a lot and worked with 17-
year-old daughter Aubrey, an aspiring artist
(“Around our house music has a way of sneaking
in there,” she says).

Once she was ready to hit the studio, Womack
teamed with producer Tony Brown (Reba Mc-
Entire, Brooks & Dunn). “I had wanted to work
with Tony since [ came to town,” Womack says,

adding that she’s a fan of his work with Steve Earle,
Lyle Lovett and George Strait. “I kind of knew
what he would like and what he would gravitate
toward and it’s a lot of the same things that 1 do.”

The album has a dark vibe, with plenty of drink-
ing and love lost, but Womack says it wasn’t inten-
tional.“I try to go through the whole process with
blinders on and just cut songs that really work for
me. Sometinies it ends up being different when |
don't even realize it’s different.

“It probably seems dark compared to what’s been
made around [Nashville] the last couple years,” she
continues. “I don’t think its dark compared to
Hank Williams or George Jones. Its what I gravi-

‘It probablz
seems dar
com are to
what's been
made around
Nashville the
last couple
ears. don't
hink it's dark
compared to
Hank Williams
or George
Jones.’

—Lee Ann Womack

tate toward—songs that make you feel something.”

Universal Music Group Nashville chairman
Luke Womack’s
“There’s plenty of happy love songs these days. [

Lewis appreciates honesty.

welcome songs about pain, especially from some-

one that can sing that well and emote,” he says.
Haunting first single “Last Call,” which includes

the memorable line I

Lee Ann Womack ™

bet you're in a bar be-
cause I'm always your
last call,” moves 41-33
on R&RS’s
chart.
Wilks Broadcasting
country KBEQ/Kansas
City PD Mike Ken-
nedy had no qualns

Country

about playing the single
despite Womack’s re-
cent track record at
radio. “I was just wait-
ing for the right song and I honestly think this is
it,” he says.

Not every track is downbeat. Thought-pro-
voking “The Bees,” which features vocals from
Keith Urban, comes out of left field. Beasley
country WKIS/Miami PP Ken Boesen says
Womack delivers songs that “speak to listeners on
a higher level. ‘I Hope You Dance, for instance,
was a message that connected with listeners and
encouraged them to live their lives to the fullest.
For better or worse, she sings ‘smart songs'—that
present a deeper message, a new message or at
least a common message in a new way.”

The set includes a duet with George Strait,
“Everything but Quits,” and a cover of his “The
King of Broken Hearts,” which Womack says is an
anthem in Texas. “I really did not want to cut the
song but I love it—that’s why [ didn’t want to cut
it.” After hearing her sing it when Strait was induct-
ed into the Country Music Hall of Fame in 2000,
Lewis and Brown convinced Womack to record it.
and she
agrees.“I’'m at a place in my life that ’'m allowing

Lewis calls Woniack a “mature artist,”
myself to enjoy it more,” she says.“Because P've had
time off and a chance to breathe, it allowed nie to
come back with a different kind of energy.”

WOMACK: DANNY CLINCH

Sky High

The members of Nina Sky manage to effortless-
ly dwell in multiple worlds without compromis-
ing who they are. Twin sisters Natalie and Nicole
Albino have enough swagger to appear on a hip-
hop track, the flavor to be credible in R&B, the
Puerto Rican heritage to sing reggaetén and a
bit of sunshine that is usually found in pop music.
“We're Latinas but we’re musicians and we em-
brace all this music,” says Nicole, who began
playing guitar and mixing records as a DJ when
she was a teenager.
The Queens, N.Y,,

debut in 2004 when they were only 18 after

natives released their
“MoveYa Body” blew up in clubs and on radio.
The single was a multiforimat hit that peaked at
No.5 (CHR /top 40), No. 6 (rhythmic) and No.
18 (urban) on R&R’ Nielsen BIDS-fueled

20

Me On”
worked well for rhythmic, reaching No. 33.The
set has shifted 231,000 units,
Nielsen SoundScan.

charts. Follow-up *“Turnin’ also

according to

While it’s been four years since Nina Sky has
released a project of its own, the duo has been
busy writing and guesting on songs with artists
like N.O.R.E., Alchemist, D] Envy & Red Café
and Tony Touch. More important, this has been
a time for Natalie and Nicole to live. “A lot of
the first album was based on other people’s expe-
riences and not stuff that we'd been through,”
says Natalie, who does the heavy lifting in the
writing arena. “Four years later, we’ve traveled all
over the world, been in relationships and [lived|
real-life stuft”

Nina Sky's sophomore etfort, “The Musical,”
is scheduled for first-quarter 2009, and Natalie
and Nicole play a significant role behind the

24/7 NEWS ONLINE @ www.RadicandRecords.com

scenes as executive producers. Lead single “Cur-
tain Call,” featuring Rick Ross, moves 40-38 on
R&R’s Rhythmic chart. Another cut, “The
Reeal,” showcases more vocal texture than previ-
ous appearances and the duo sings with emotion
without being overly dramatic on the Ryan
Leslie-produced track. Other highlights include
the bass-heavy and mixshow-friendly Salaam
Remi production “On Some DBullshit,”
Easy” (produced by the Runners) and “Chapters
Closed” (produced by Cipha Sounds).

“The
“R&B/pop album with a hip-hop beat. The

Nicole describes

music and the songs are bigger, and we put more
time into crafting them. Last time it was about
knocking them out because we were on a time
constraint. We called the album “The Musical’
because this is a big production. We want it to
speak to you."—Darnella Dunham

www americanradiohistorv com

“Ain’t

Musical” as an
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R&R CHR/TOP 40

Online is the new outdoors, and other eye-opening Web
revelations from R&R ‘O8. Part two of a three-part series

Juggling Chain Saws For
Fun. .. The Sequel

Kevin Carter

KCarter@RadioandRecords.com

ast week, I began my review of the CHR /top 40 session at
the recent R&R Convention in Austin: “Juggling Chain Saws:

The Changing Role of Today’s PD.*The sesston’s focus-was .

the whole new set of responsibilities the modern program-

mer, or “brand manager,” must face on a daily basis, includ-

ing the maintenance of a station’s brand via the Web, texting,
mobile, outdoor, social networking, etc. Oh, yeah, and when you get a second,
don’t forget about that station in the back.

Panelists were Clear Channel’s KHTS (Channel
933)/San Diego PD) Jimmy Steele; Border Media
PartnersVP of English programming Mark Landis;
Tracy Austin, former longtime P of KRBE/
Houston and WKSS/Hartford, who
since last week’s column was named PD
of Clear Channels WIOQ (Q102)/
Philadelphia; and Cruze, whose pro-
granuning prowess has graced such sta-
tdons as WFNX/Boston, WMGK/
Philadelphia, KBTZ (the Buzz)/
Houston, WKBQ/St. Louis and, most
recently, WWDC (DC101)/ Washington.

Several thought-provoking themes
were discussed at length, including
these two, which would make intrigu-
ing bumper stickers: “Online is the
new outdoors” and “The Web site is
now the station van’—meaning, it’s
now more strategically advantageous
to redistribute some of those promo-
tional resources that had been spent on
street presence to online, where more bodies can
be reached more efficiently.

“It’s still very important to be in the street, but
the days of sending interns out or hiring part-
timers are over,” Steele said. “It’s just not utilizing
your time appropriately. We're all running leaner
and we have to be smarter. While we’ve eliminat-
ed some promotions positions, we've actually
hired Web positions.”

Directing people to your Web site is great, but
it’s also important to keep the look and feel of it
fresh and new, Cruze said:*“You know how the sta-

Steele

tion van needed to be repainted at the end of every
year? So does your Web site. The van served as that
rolling billboard, and your Web site is now where
a lot of people are getting that same effect. It
absolutely kills me to roll into a station
or log on to its Web site on Monday
morning and the first thing you see is
whats happening Saturday night at
10:30. That stuff will make people not
take your site seriously, and that’s worse
than the wrap peeling oft your van””’

Austin

Lose The Coozies

The time-honored radio tradition of
sending out an intern in the station van
to give away free swag is also on the
wane, mostly because of today’s leaner
market conditions—that, plus the Web
offers a more targeted approach.“We’ve
gotten away from the mentality of,‘Let’s
go to a place, set up the van, throw out
alot of coozies and T-shirts, ” Landis said.*We need
to go where people are, then take the video crew
and see what people will say. When we launched
Jack-FM [KJXK] in San Antonio, people didn’t
want stuffF—they wanted to talk about the station,
so we set up a Talk to Jack booth”

Several panelists agreed that giving away
“stuff” just for the sake of giving away, well, stuff
is no longer an efficient use of time, money and
resources. ‘In a world that’s so saturated, how will
a T-shirt or a drink coozie extend your brand?”
Steele asked.“Why do we spend money on these

22 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘We looked
at so many
sites and
said, “We
don't want
this to look
like a radio
station Web
site.” ’

—Mark Landis

‘I'm much
more willing
to allow
things to
exist on the
Web site
because,
even if it
appeals to
maybe 10%
of my
audience,
the 90%
who don't
want to see
it just won't
click on it.’

—Cruze
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things when it’s just not smart?” That’s not to say
that all giveaways no longer have any value: Cruze
said,*Premiums still have their place, but we have
to be smart about how we use them. I'm not sure
why, but people still love getting T-shirts. But
rather than randomly shooting them out of a can-
non, why not mail them to people who use your
Web site? Hide them like Easter eggs. If you make
it interactive, it’ll pay off. Just randomly pick some
people out of your database and mail them a T-
shirt. That gets you word-of-mouth that’s much
better for the cost of the T-shirt and the mailing,
rather than blowing out 100 of them ata concert.”

Flush The Clutter

To better comumuriicate a station brand via the Web,
the less busy-looking a Web site is, the better, Cruze
said: “If you go to Googles Web site, there are four
clickable things on their home page. Check out a sta-
tion Web site that has a dedicated staff and a full Web
effort, and you'll find there aren’t as many clickable
things. At DC101, the site had, like, 87,000 things on
the home page. You had no idea where to click or
where to go.You can still do a lot of stuff, but you
Just have to tind an organized way to do it”

Most of the panelists admitted it5 sometimes a
matter of trial and error to see what works online.
“We have to make money offit,” Steele said.*'If there’s
clutter, they haven't figured out how to sell it. A lot
of it is our own fault. We have to focus on what we
can control and provide a unique brand experience””

Landis took a decidedly different approach:
“We looked at so many sites and said, “We don’t
want this to look like a radio station Web site”
Our CFO said no banner ads. He also limited
pre-roll to seven to 10 seconds. He was thinking
like a user, since users don’t want to sit through
a bunch of stuft to get to the content. We have
to think in ditferent terms of how to make
money off it but still provide less clutter.”

All agreed that much of Web planning
involves the time-sucking tradition of sitting in
endless meetings, which can often be counterpro-
ductive.“I was used to sitting for four hours every
week in a promotions meeting,” Austin said.
“There’s got to be a better way.”

Steele added, “We're taught to police the prod-
uct. Don’t police the online experience as much.
How many of you put the cram-down sales pro-
motion on the Web site? If you make the online
experience the dumping ground, it clutters your
site and turns away the P1s.”

Sometimes, though, clutter is tolerable,“as long
as it doesn’t become a lot,” Cruze said.“I'm much
more willing to allow things to exist on the Web
site because, even if it appeals to maybe 10% of
my audience, the 90% who don’t want to see it
just won't click on it. If 10% really like it, it can
live on a site just fine, but just don’t clutter it up.
In a lot of cases, it'll make clients happy because
they were looking for that 10%.You have to set
limitations, and you have to see where you can
deliver the best for your client without compro-
mising the product.” RER
Next week: Time management and video made the
radio star.
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» NEW KIDS'‘ON THE BLOCK CONTINUE THEIR
COMEBACK AT NO. 40 WITH “SINCLE,” THEIR FOLLOW-UP
TO THE NO. 18 “SUMMERTIME.” THE KIDS ENJZYED NINE
TOP 10s FROM 988 TO 1990, INCLUDING THREE NO. 1s THE
SONG ALSO AP?EARS IN SOLO FORM BY FEATURED ARTIST

R&R~ CHR/TOP 40
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SR ONE STEPATATIME 194IVE/ZOMBA B = BEYONCE 67 TOTAL STATIONS: 76 TOTAL STATIONS: 27
SECOND-AND SERENADE If | Were A Boy -
iﬁ FALLFORYOU cssioTEmGATLNTC | O79) 273 35796 S (Music World/Columbia) BEYONCE 763/763  RIHANNA 524/202
s Tl n 2 = ";'227 CKEY, KBKS, KDND, KHKS, KHOP, KHTT, If | Were A Boy ?Sehab
: o 151 +1126 5 7 KIS, KKHH, KKMG, KKPN, KKRZ, KMXV, (Music World/Columbi) (SRP/Def Jam/IDIMC)
B ‘/HUTEVERMOULIKE CGRAND HUSTLE/ATLANTIC 00 = KQMQ, KRUF, KSAS, KSLZ, KSMB, KWNZ, TOTAL STATIONS: 90 TOTAL STATIONS: 54-
54 CHRIS BROWN N4 sme 33 38900 8 KWYL, KZCH, KZZP, Sirlus Hits 1, WABS, - :
== FOREVER JIVE/ZOMBA y WAEV, WAEZ, WAKS, WAKZ, WAPE, WBHT, METRO STATIOM 683/160 GAVIN DEGRAW 1~ 518/50
= 2 i 7 WBLI, WCGQ, WDCG, wDJQ, WDOD, WEZB, Seventeen Forever Cheated On Me
B SO R SHA e e RN A s e S053 91 30439 10 WEHN, WFLZ, WHBGQ, WHHD, WHTZ, (Columbia) LRMG) )
" KEVIN RJDOLF FEATURING LIL WAYNE ] - R Al e Wit i R — .
& LET IT ROCK CASHMONEY/UNIVERSAL REPUBLIC 4683 +418 26538 T WNOU, WNTQ, WSS)'(, WSTl’?, WVKS, ’
Bse =1 WVSR, WWWQ, WXKB, WXKS, WXXX
FLO RIDa FEATURING WILL_I.AM g Wy A BZ. %M Ton 2
ﬁ‘*’s_ _ INTHEAYER ~ POEBOY/ATLANTIC e 02 _23'59] 13 =200 - ROAYIWZEZ ©p.20
M.LA. et —r— ——
2 PAPERPLANSS XUNTERscope 9023 588 123206 18 'L"-'- FEA'L"- RIHANNA 27
= B ive Your Life
SAVING ABEL n ]
9 4434 +545 8693 20 {Det Jam/Grand Hustle/IDJMG/Atlantic)
7 ADDICTED SKIDDCO/VIRGIN/CAPITOL Kiis, KKHH, KKKSMG' KKEN, KRQcQ' KRUF,
DAVID ARCHULETA KSAS, KSLZ, KSMB, KWNZ, KZCH, WAKZ,
9 CRusH auvezomes 4577 44 23228 W WBVD, WCGQ, WEZB, WJBQ. WKFS, WKGS,
ST —— P = === WKSE. WKSZ, WPXY, WQEN, WXKS,
. CHRISTIMA AGUILERA %
*é RSl ETTREBLTTER e f.zz.?_ : +400 24304 15 | WXLK, WASS, WYOY, XM Top 2000 20
JESSE MCCARTNEY 12 NICKELBACK 24
22 LEAVIN' HOLLYWOOD 4181 -502 25.589 14 Gotta Be Somebody
S = R = (Roadrunner/RRP)
JASON MRAZ AIRPOWER s
7 g i S A Vo v ok
BRITNEY SPEARS AIRPOWER r WLDI, WPXY, WRVW, WSTW, WTWR,
_i_ WOMANIZER i JIVE/ZOMBA 3i07 ’8‘_83 § 23290 16 WVKS, WWCK, WWWQ, WXKB, WXKS,
g DAUGHTRY ¥ oomp 2 Bees 2 oo ey —— =
~ WHATABOU™ NOW RCAIRMG | < NE-YO 19 MOST
SHONTE-LE o Miss Independent
8 Tsumr SROUNVERSALMOTOWN 0200 +293 14832 22 (Def Jam/IDIMG) 'NCREA’;gED
A e i T = KDND, KHFI, KIiS, KLAL KSLZ, KSPW,
g JESSE MCCARTNEY 2803 +138  14.055 24 KZHT, WAKZ, WFLZ, WJBQ, WJIM, WKCI, PL
== ITSOVER HOLLYwooo _ — 777 S WKQI, WNOK, WPXY, WQEN, WRVQ,
ESTELLE FEATURING KANYE WEST n WRVW, WYOY
]9_ AMERICAN BIY HOME SCHOOL/ATLANTIC ZE]L 1028 26138 12 T T a3
: NATASHA BEDINGFIELD g "
8 2580 4125 9,292 29 Human
> ANCEL PHONOCENIC/EPIC (Island/IDIMG) +]]4o PINWI:‘
NE-YO 3 KHOP, KKMG, KKOB, KKPN, KQMQ, KSAS, So What (LaFace/Zomba)
B |55 INDEPESDENT oEFamiMe 2831 686 14489 23 KWNZ, KZCH, KZMG, WFBC, WFLY, WVYB, WHKF #54, KHF| 39, WXXL $37KZZP +33, WXXX +32,
- - T WXLK, WXXX, WXYK, WZBZ WZBZ +31, KWNZ +31, WIOQ +25, WOKF +29, SLZ +28
2 NICKELBACK 2290 +1034 BE73 30 e e e =
~_ CGOTTABE SCMEBODY ROADRUNNER/RRP B T KANYE WEST 14 +‘I‘I E T
GAVIN ROSSDALE bhid Love Lockdown e 1 :
BB | r Remms T SaME INTERSCOPE 2060 +359 7576 33 (Roc-A-Felta/Def Jam/IDIMG) Whatever You Like (G-and Hustle/Agantic)
=2 > Than B\ KJYO, KRUF, KSMB, KSPW, KWNZ, WEZB, WHY1 +43, KIS +40, KHKS +57 DK 432, KIND +31,
16 \SI?ALL?%“Y c Apl'T]OL 2039 59 12800 25 WFBC, WHBQ, WHHD, WKKF, WKSS, WLDI, WLDI +31, WKST +30, KKPN +23, KKHH +26, WKSZ +25
= of WRVQ, WZEE
17 THE PUSSYCAT DOLLS N les1 = MY0B 26 - NICKELBACK
WHENGROW UP INTERSCOPE 5 ;!Aio" MRAZ 3 Gotta Be Somebody (Roadrunner/R3P)
JONAS EROTHERS i T WUIM +36, WRVW +31, WFLZ 427 WILX +26, F WNZ 426,
3 1532 +269 SRR 37 (Atlantic/RRP) WEZB +23, WNOK +22, KHKS =22, WAEV +22_SIH1 +21
___ LOvEBUG HOLLYWOOD 2% = KKRZ, KLAL, KWYL, WAOA, WAPE, WBLI,
AKON WHHY, WHOT, WHYI, WTWR, WWCK,
_27 RIGHT NOW (NANA NA) SRU/UNIVERSAL MOTOWN J??O 4 “’4_5_ __9777 28 WWWQ, WZYP :‘t";‘vc"lﬁznyl
3 T-PAIN FEATURING LIL WAYNE 1462 +278 8500 31 WI:IT 452, I::(HH(‘;]?I}‘([(’)LQ +a. KXXM +48, WDKF 435,
CANT BELIEFE T NAPPY BOY/KONVICTIJIVE/ZOMBA =1} WSTW 434, KSAS +30, KKPN +23, KHTS +29, ALDI 425
0.A.R. e == e
: _ SHATTERED TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP e o ¥ BRITNEY SPEARS
LIL WAY ~E FEATURING T-PAIN n Womanizer (ive/Zombal
4 CoT MONEY CASHMONEY/UNIVERSALMOTOWN 1298 +53 7355 34 ADDED AT... WKC| 429, WFMF +28, WPXY +2 WKZL +22, %IHB +2),
.- COTM L] __ Jesng ) T
SSSul FALL OUT BOY s P & KRUF @ WAKS +21, KSMB +21, WIOQ +20, KMXV +19, KZCH 49
IDON'T CARE ISLANDADIMG d .
i e . - -1 reveport, LA
- SEPTEM3ER .
n CRY FORYOL rogens 1040 ‘| et 11}42 37 : ggﬂz(-:r:y Bt?s(glw
SAVAGE FEATURING SOULJA BOY TELL'EM MD: Andrew "A.G.” Gordon
2 970 +27 4389 38
S swING DAWN RAIVUNIVERSAL REPUBLIC Beyonce, If | Were A Boy, 0
= DAVID CJ0OK n David Cook, Light On, O
l THE TIME OF MY LIFE oRCARMG | 024 ‘?5 4.347 39_ Kanye West, Love Lockdown, O
SEETHER N e s 2284 - Metiols tation ey Nt et orereri0 FOR WEEK E 4DING OCTOBER 12, 2003
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POWERED B

» WITH THE FORMAT'S GREATEST GAIN (UP
180), BRITNEY SPEARS' “WOMANIZER"

iclsen
VAULTS 20-9 ON CANADA CHR/TOP 40. HER

NEW CD, “CIRCUS,” IS DUE DEC. 2, SPEARS’

27TH BIRTHDAY.

R&R CHR/TOP 40

OIGITAL DOWNLODADS
AVAILABLE AT DMDS.COM

&
-
CHR/TOP 40 MONITORED REPORTERS 22 semsr  CHR/TOP 40 INDICATOR PLAYS

g Time IMPRINT / BROMOTION LABEL ~ TW /-
WFLY/Albany, NY WCGQ/Columbus, GA KIIS/Los Angeles, CA WRVQ/Richmond, VA 17 - RIHANNA DISTURBIA SRP/DEF JAM/IDIMG 3610  -107
OM: Kevin Callahan PD: Dave Arwood PD: John Ivey PD: Boomer W ok = —— ——3257—— =

: ] - Julie i SOWHAT LAFACE/ZOMBA «
KBDT.%Q’ESE)‘Q’;“E“ WNCI/Columbus, OH APD/MD: Julie Prat WXLK/Roaroke, VA — — - - —
MD: Marissa Lanchak PD: Michael McCoy WDJX/Louisville, KY PD: Kevin Scott 13 LEONA LEWI!S BETTER IN TIME SYCO/RMG 3299 +239
) APD: Erin Rafferty PD: Shane Collins APD: Danny Meyers B 69
WKKF/Albany, NY KKPN/Corpus Chrisi, X APD/MD: Ben Davs MD: Bob Patrick 17 JORDIN SPARKS ONESTEPAT ATIVE o _ teuverows [RREEY 69
PD: Randy McCarten OM/PD: Scott Halr WZKF/Louisville, KY WKCS/Rochester, NY 14 NE-YO CLOSER - DEF JAM/IDJMG 308%_ _-145‘
KKOB/Albuquerque, NM APD/MD: Dave Ross PD/MD: Matt Ryan PD: Erick Anderson 18- SECONDHAND SERENADE DE FALL FOR YOU CLASSNOTE/ILG/ATLANTIC | 3071 -24
OM: Eddie Haskell WZEE/Madi Wi MD: Jesse Graff e — & 2=
PD: Justin Riley ESI;S{DT(IISS, X B Ia:e l?:n, N 7 KATY PERRY HOTNCOLD CAPITOL |« 2945 +429
. . Fatndl avis M T ochester, _— .. - T .
Uy APD/MD: Billy The Kidd PD: Jon Reilly PD: Mike Danger | 24 CHRIS BROWN roRevEr. averoMs 2430 330
WAER/Allentown, PA WDKF/Dayton, OH WAOA/Melbourne, FL KDND/Sacramento, CA 1 8 = DAVID ARCHULETA CRUSH 19/IVE/ZOMBA _2322 iSZ
PD: Laura St. James SEAD /T%y Eilior:% ) PD: Tony Banks f/l% [%Trrgllt;;%zr " 8  KEVIN RUDOLF FEAT. LIL WAY WAYNE LET T ROCK CASHMONEY/UNIVERSAL REPUBLIC ~ 2183 +233
: Ryan Drake : Chri 5 - — — =

WIXX/Appleton, Wi WBVD/Melbourne, FL SAVING ABEL ADDICTED SKIDDCOVIRGINICAPITOL ~ 2089 +213

PD: Jason Hillery
MD: David Burns

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Qlson

OM: Ken Holiday
PD: Mike Klein

WIOG/Saginaw, M|
PD: Jerry Noble
APD: Demas

9
1_5 KARDINAL OFFISHALL FEAT. AKON DANGEROUS

= -

5

9

KONLIVE/GEFFEN/INTERSCOPE 2069 -299

WHBQ/Memphis, TN M.L.A. PAPER PLANES XUNTERSCOPE 1987 -93
WKSZ/Appleton, Wi . OM: Chris Tavl . . e L, -
roones KKDM/Des Moines, 1A :Chris Taylor KZHT/Salt Lake City, UT
KED/:/IYD?HB:(i:EeD == PD/APD: Greg Chance MD: Joe Mack OM: Jeft Cochran | T.1. WHATEVER YOU LKE ) CRANDHUSTLE/ATLANTIC 1943 +454
WSTR/Atlants, GA jLLecesi WHYI/Miami, FL FRSEH S DAUGHTRY WHAT ABOUT NOW RCRMG 1807 +30
anta, . b i : Trici i ~S— = —— e =
PO John Dimick WKQI/Detroit, MI OM/PD: Rod Philips fica Jenwins 13 FLORIDA FEAT. WILL.LAM N THE AYER POEBOVATLANTC 1837 -183
MD: Michael Chase PD: Dom Theodore MD: Michael Yo KXXM/San Antonio, TX — — - -
APD/MD: Beau Daniels WXSS/Milwaukee, Wl OM: Ceorge King L 4 £ CHRISTINA AGEJILERA KEEPSCETTIN'BETTER RCA/RMC __1823_ 0_211
gvygv%;xgama, GA WWCK/Flint, MI OM/PD: Brian Kelly PO: Tony Travatto 12 JASON MRAZ I'MYOURS ATLANTIORRP 1599 +234
M/PD: Rob Roberts PD/MD: Shawn Powers APD/MD: JoJo Martinez APD/MD: Russell Rush === — —— Ti
APD/MD: Johnny O g o KDWE/M - KHTS/San Diego, CA 8  SHONTELLE T-SHIRT SROUNIVERSALMOTOWN 1451 +128
R q n N = —— _ S L
WZBZ/Atiantic City, NJ WXKB/Ft. Myers, FL OM/PD: RebMorre PD: Jimmy Steele 29 JESSE MCCARTNEY LEAVN HOLYWOOD | 1406 180
e MD: Bruce The Moose MD: Lucas oD ol 6  JESSEMCCARTNEY iT'sovER KoLYWoD 1311 +140
WHHD/Augusta, GA P WABB/Mobile, AL Sirius Hits 1/Satellite _—— — —_— - ——
PD: Chuck Whitaker ‘6"@'5%’%‘23.‘56”&."5 FL PD: Chris Michasle OM: Kid Kelly 7 NATASHA BEDINGFIELD ANGEL ) PHONOCENIC/EPIC 1250 1250 475
APD: Kris Fisher : I'1d APD/MD: QTIP APD/MD: Ryan Sampson 2 BRITNEY SPEARS WOMANIZER JIVEIZOMBA T W60 +561
SU%A"B“"% ITX \ON,‘TTSZ&'ES?:WE;"' M1 SHOF?/MogEsto, A ém EOP %ﬁ’lﬂn 20/5atellite 2 NICKELBACK GOTTABE SOMEBODY ROADRUNNERRRP 1023 <624
:Mac Daniels . M: Rich, : Jon Zellner — — IS
PD: Jay Shannon PO: Jack Spade PD: M:: _joaer ROE:,{S PD: Michelle Cartier 16 COLDPLAY vivaALAVIDA wemoL | 926 38
MD: Tony Cortez WSNX/Grand Rapids, M APD: Madden MD: Priestly T3 NE-YO MiSS INDEPENDENT DEFJAMIDIMG | O10  +237
WFMF/Baton Rouge, LA OM: Doug Montgomery MD: Orphan Andrew WAEV/Savannah, GA R — Ny
PD: Kevin Campbell " PD: Eric O'Brien WHHY/Mantgomery, AL PD/MD: Russ Francis .~ 17 ESTELLE FEAT. KANYE WEST AMERICAN BOY HOMESCHOOL/ATLANTIC 894 -325
i APD: Holmes s ' ) e [T -1
KQXY/Beaumont, TX i . N SB/}N?g %?25:Smith KBKS/Seattle, WA S GAVIN ROSSDALE LOVE REMAINSTHE SAME ) INTERSCOPE _761 __olﬁs_
PD/MD: Brandin Shaw PO ] 'Ee“; ora, : PD: Becky Brenner 4 JONAS BROTHERS LOVEBUG HOLLYWOOD 724 +127
APD: Patrick Sanders ARG oare - cmen WRVW/Nashville, TN APD: Bender — — s
o e v : Josie OM/PD: Rich Davis MD: Eric Tyler AKON RIGHT NOW (NANA NA{ SRO/UNIVERSAL MOTOWN 675 0337.
OM: Kenny Vest \F?{)Epého(c'r'ﬁierlil‘Iille'chr\A MD: Tommy Butter KRUF/Shreveport, LA S LIL WAYNE FEAT. T-PAIN GOT MONEY CASHMONEY/UNIVERSALMOTOWN 625 +80
TS APD: Gins C.anyWOO & E’)VS L,\Ilg:?ység;’b'g ggl :EGr?r:g:?sctco(l]y 8 THEPUSSYCAT DOLLS WHEN | CRDW UP INTERSCOPE 575 122
P M | 5 ————— — S— =
WOEN/Birmingham, AL i PD: Jeremy Rice MD: Andrew "A.G." Gordon 2 FALLOUT BOY IDONTCARE SLANDIDMG | S53 +60
OM: Tom Hanrahan WFBC/Greenville, SC PD: Al v . — I I
PD: Keth Allen PD: Chase Murphy e ] KSPW/Springfield, MO 1l SEPTEMBER CRY FORYOU RoaNS S04  -255
i:ils"jg: Mad'lsr;’” Reeves g\:‘ﬁ’r Eaﬁ:b”“-" PA WFHN/New Bedford, MA 3"‘6/ ﬁg;xaslﬁ'e'fwﬁ'gght 3 0.A.R. SHATTERED(TURN THE CAR AROUND) EVERFINE/ATLANTICRRP 493 +88
PD: Steveo'l'SK?ke Luv” PD: JT Bosch r\Fjl[lJ) JhiA"U EEitIZR ) KSLZ/St. Louis, MO " 2 SAVAGEFEAT.SOULJABOY TELLEM SWING DAWNRAID/UNIVERSAL REPUBLIC 413 +22
SO - Mil H - Michaeél kod * [ 8 —
Kicklighter . Q%[.)'O"éhke Rles MD: Taylor J RE-DII'R\ T-PAIN FEAT. LIL WAYNE CAN'T BELIEVEIT NAPPY BOY/KONVICTIVE/ZOMBA 395 +84
APD: Chris "Lucky” Stewart . WKCI/New Haven, CT WNTQ/S NY . —
KZMG/Boise, ID WKSS/Hartford, CT f/l% C'\Hakz '53” . OM/PD: Tz::illuiifﬁell  SEETHER RISE ABOVE THIS - WIND-UP _}72— O
MD: Miggy Santos PD: Stan 'The Man' Priest ke Jagger” Thomas o Roberts 16  BOYS LIKE GIRLS THUNDER comBa 357 334
MD: Brian "Munchie” Donovan  wEZB/New Orleans, LA S — - el
WXKS/Boston, MA KQMQ/Honolulu, HI PD: Tom " Jammer” Naylor WWHT/Syracuse, NY 15 REHAB BARTENDER SONG UNIVERSALREPUBLIC 348 = -52
gg:&i?sil%cl:fck MD: Ryan gr;:nu v MD: Stevie G. EA[])J %UE:WTHES - e — RN
5 = el 154
MD: Jim Clerkin KKHH/Houston, TX WHTZ/New York, NY
CKEY/Buffalo, NY e e e o DZ(;LTS i
PD/MD: Dave Universal APD/MD: Greg Morgan MD: Romeo PD/MD: Tommy Chuck ARTIST CANADA CHR/TOP 40 PLAYS
ghl;/%lgﬂsuffalm ﬂY gDR[I;_Zreu\lllvshtllt]tr\le k KJYO/Oklahoma City, OK \F/’VDT\C/YP/ EﬂedolaOH iZCE IMPRINT / PROMOTION LABEL  TW e
:Sue O'Nei : OM: Tom Travis : Chris Reynolds
WXXX/Burlington, VT WZYP/Huntsville, AL PD: Mike McCoy WVKS/Toledo, OH LPINK 50 WHAT, - - = EAPACEISONYIEMG aiy ?1_8.._ L3 22
OM/PD: Ben Hamilton PD/MD: Jetf Andrews MD: Frito OM: Bil Michaefs KATY PERRY HOTNCOLD CAPITOUEMI ~ 826  +100
MD: Pete Belair WNOU/Indianapolis, IN S?ASHSOATT_? chE fﬁ% "éﬁfha“ Reed RIHANNA DISTURBIA SRP/DEF JAM/UNIVERSAL ~ 740 -89
WDJQ/Canton, OH OMEBilanallace UEBTlE - Soomer LADY GAGA FEAT. COLBY O'DONIS JUSTOANCE  STREAMLINE/KONLIVE/INTERSCOPE/UNIVERSAL 6 a2
PD: John Stewart PD: Tim Rainey MD: Corey Young KRQQ/Tucson, AZ : o DON N STREAMLINE/KONLIVE/] JUNIVERSAL | 73 o2
MD: Nikolina WYOY/Jackson, MS WXXL/Orlando, FL OM/PD‘..Tlm Richards LEONA LEWIS BETTER N TIME SYCOL/SONYBMC 632 -20 )
WIHB/Charleston, SC PD: Zak Tyler PD: Michael Bryan MO ChzsReters KEVIN RUDOLF FEAT LIL WAYNE LETITROCK ~ CASHMONEY/UNIVERSAL REPUBLIC/UNIVERSAL

OM/PD: Bryan Taylor
APD: Dave Ryan
MD: Sean Mack

WSSX/Charleston, SC KZZP/Phoenix, AZ MD: Mikey B. BRITNEY SPEARS WOMANIZER JIVE/SONY BMC
OM/PD: Mike Edwards WFKS/Jacksonville, FL PD: Mark Medina . A —
WVSR/Charleston, WV OM: Gail Austin MD: Greg "DJ Greggy D" WIHT/Washington, DC 12 HEDLEY 0LDSCHOOL % UNIVERSAL
OM: Jeff Whitehead KBDTOdd 5'““”3” ’ aien ggéP%bTyh,fs ahggchem 5 CHRISTINA AGUILERA KEEPSGETTIN BETTER RCA/SONY BMG
PD: Wade Hill gonathianed WBZW/Pittshurgh, PA MD: Gilliah S ——5 DEBORAH COX BEAUTFUL UR === T
MD: Jason Reed WAEZ/Johnson City, TN PD: Ryan Mill - o — - i
WNKS/Charlotte, NC OM: Bill Hagy APD/MD: Kobe T o 17 DANNY FERNANDES PRIVATEDANCER & =
i - . B e — -
3"6‘/ B? John Reynolds ot \FI’VDKiT/ pT'ttShl"gh' A R ¥ JORDIN SPARKS ONESTEP AT ATIME 19/IVE/SONY BMC
: Otis § : Alex Tear _ ) — T 8
WDOD/Chattancoga, TN gmx ,\X{('E(EZ\SNECM' M APD: Drew Hall LD VeTenft 2 NICKELEACK COTTABE SOMEBODY EMI
attanooga, b y B " .
OM/PD: Danny Howard PD: Ponch N soics] KZCH/ Wichita, KS 16 THE PUSSYCAT DOLLS WHENICROW UP INTERSCOPE/UNIVERSAL
MD: Sean Stewart MD: Steve Serrano WJBQ/Portland, ME OM: Lyman James — - - -
) o OM/PD: Tim Moore PD/MD: Sammy Suarez | 24 CHRIS BROWN FOREVER IIVE/SONY BMC
f noxville, i — S — — —
%Kgi{((&;;ﬁg it PD: Rich Bailey MD: Mike Adams \FI’VDB':EIWHI(ES Barre, PA 16 THEORV OF A DEADMAN ALL OR NOTHING 6D4/UNIVERSAL
MD: Jeff Murray D cottBatiannon gg%z,/p"a“ﬁgg"d' OR MD: Marino 1l FLO RIDA FEATURING WILL.LAM NTHE AVER POE BOV/ATLANTIC/WARNER
. Drian briggman C - E—— - .
\8/'\'; FSS/ g:rgipr;‘ati, OH gaMz{;a{:éf;:i FA APD: Mick Lee WKRZ/Wilkes Barre, PA 3 KARDINAL OFFISHALL FEAT. KERI HILSON NUMBAI(TIDEISHICH) % KONLIVE/GEFFEN/UNIVERSAL
: Sco rt B il ek bbb M| b
PD: Mark A:&zrsao” PD: Bobby Novosad WPRO/Providence, RI PD: Mike O'Donneli 6 EVAAVILA CIVEME THEMUSIC & SONY BMG

WAKS/Cleveland, OH
OM: Keith Abrams

PD: Bo Matthews
APD/MD: Kasper

APD/MD: Nate West

WAPE/Jacksonville, FL
PD: JR Ammons
APD/MD: Chase Daniels

MD: Chris Reed

WLAN/Lancaster, PA
PD: Jeff Hurley

WJIM/Lansing, M|

APD/MD: Jana Sutter

WIOQ/Philadelphia, PA
APD/MD: Jo Jo Brooks

OM/PD: Tony Bristol
APD/MD: Davey Morris

WDCG/Raleigh, NC
OM: Chris Shebel

KHT T/Tulsa, OK
OM/PD: Tod Tucker
APD: Billy "The Baby DJ"
Sexaur

APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rossi

9@ 3B S 5.@ _— @9@@@@@ EY - 1 THI?WEEK

28 KARDINAL OFFISHALL FEATURING AKON DANGEROUS L 4

| 28 NE- VO CLOSER

16 COLDPLAY VIVALAVIDA

N
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&

XL/BECCARS GROUP

CRAND HUSTLE/ATLANTIC/WARNER

KONLIVE/GEFFEN/UNIVERSAL
DEF JAM/UNIVERSAL

PARLOPHONEIEMI

. . PD: Randi West WAKZ/Ye t OH - 7 o | ——

g'l\(AMBG/beolffadO Springs, 0 PD: Josh Strickland APD/MD: Brody O,ﬁ: Dan 3:\‘,:25 ow 25 | 18 STATE OF SHOCK BESTIEVER HAD ¥ CORDOVABAY 299 -22
PD~'Jolzn Fyu;:vm \F’,%If'jglvl\‘/ig;"gm"' KY KWNZ/Reno, NV EA% SKE:QS?‘TZ";Z? 26 12 SECONDHAND SERENAOE FALL FOR vou CLASSNOTE/ILG/ATLANTICWARNER 261 -4

) ; PD: Justin Tvme : S TR 5 1
KVUU/Colorado Springs, CO K| AL/Little Rock, AR APD: Johnny B WHOT/Youngstown, OH 27 8 SIMPLE PLAN SaVE YOU % LAVA/ATLANTIC/WARNER ~_2_61 54
E/I%%]a(:epnlcrﬁ(tee SEA[/)P& JR'T dy Cain KWYL/Reno, NV PD: J-Dub 28 10 ROBIN THICKE MAGIC % STAR TRAK/INTERSCOPE/UNIVERSAL <260 -13

b 8 ohnson v N —_ — L e .
WNOK/Columbia, 5C MD: Charlotte gg[/)?gﬁg‘e'cé‘oel'm 0 : 4  ELISEESTRADA CRASH& BURN - ) ROCKSTAR 252 ¢26_ |
PD/MD: Tommy BoDean MD: Amy Black 30 21 KATYPERRY IKISSED A GIRL CAPITOL/EMI 247 -27
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R&R RHYTHMIC

Format trendsetters discuss exposing new music, crossovers and

future trends

Music Masters

Darnella Dunham
DDunham@RadioandRecords.com

taying on top of new music is a never-ending challenge for

MD:s, especially at the rhythmic format, where many stations

aggressively inject new titles into rotation. Last month at the

R&R Convention in Austin, Entravision’s KBMB (103.5 the
Bomb)/Sacramento PD Pattie Moreno moderated a lively discussion featuring
some of the format’s most-respected MDs, who shared their philosophies with
an audience that came with no shortage of questions.

The PPM was top of mind, and many were inter-
ested to hear how the new ratings methodology is
affecting the music selection process. Beasley’s
WRDW (Wired 96.5)/Philadelphia MD/interacave
content director Marian Newsome-McAdam was in
a good position to tackle that topic: Philadelphia was
Arbitron’s first PPM test market, and the ratings serv-
ice replaced the diary there in March 2007.
Newsome-Me¢Adam, an 11-year Philly radio vet,
said metered measurement  hasn't
changed the stadion’s music philosophy.
“My PD |Lec Baldwin] is very pas-
sionate and has really good ears and if
he loves sonething, he’s going to play
it. PPM has not really affected the way
we choose music.”

But it has affected the way pro-
grammers handle major artist inter-
views. For example, rather than air-
ing them live, CBS Radio
WBBM-FM (B96)/Chicago records interviews
with artists for playback one week later. The rea-
son? To promote greater tune-in, API)/MD Eric
Bradley said. “With PPM thats what it’s about.
You've got to get people to come to your station,
and if you can really maximize that, then you've
won. [The competition| plays it live and no one’s
going to care. I'm going to promote it and really
make people tune in to hear it

To get even more mileage out of major artist
interviews, B96 posts them on its Web site and sends
a link to its e-mail database. ‘Hopefully we get some
good success fron it,” Bradley said.

Bradley

phoner the next day or a couple of days later so
that we can promote it.”

Early Exposure

Discussing the ways their stations introduce new
music, panelists cited mixes as the most common
method. But several MDs pointed to specialty shows
as important vehicles to help expose new songs.

Emmis KDHT (Hot 93.3)/Austin
provides a platform for unsigned and
underground artists with  weekend
segment “Mixtape FM,” MID/night
show host Deuce said. Like many sta-
tions, Hot 93.3 also does a nighttune
song battle,“Hot or Not.”

“Quside of that, as far as finding
new music, you always want to listen to
what’s hot on the street.” Deuce said.
“Listen to your mixers. If theres a
record they say is hot in the club, you might want to
take a look at it, especially if it’s getting response. Just
because you got that [MD] title, you've got to still lis-
ten to the people who surround you.”

KBMB MD/afternoon driver Short-E has taken a
theme approach to midday feature *““The Music
Meeting,” where two new songs are aired and listener
votes determine which one advances to the following
day’s competition. Themes range from R&B dudes to
R&B ladies, from Cali week to a fall music preview:“1
got the idea just from watching TV, he said.*'It gives it
something for people to look forward to the next day.”

Enmmis KPWR (Power 106)/Los Angeles’ week-

Millereek’s KUUU  (U92)/Salt Take Ciry  day mix show “New (@ 2" consistently made 2 p.ny—

APD/MD Kevin Cruise added, “We’ll run the
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3 p.nm. the highest-rated hour in middays under the

|

www.americanradiohistorv.ad

o

‘We get so
wrapped up
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with the
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we don't
think about
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—Kevin Cruise
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rotation, all
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over 120
BPM.'

m

—E-Man

Moreno

diary methodology. Starting as a mini-feature that
played two new songs at 2 p.m., its popularity led
the station to expand it to a 40-minute segment.“We
play nothing but new music in the mix,” APD/MD
E-Man said. “We can play up to 10 or 12 songs to
expose new records.”

A station benchmark, “New @ 2” now also has
an online component. Recent “New @ 2 playlists
have their own Web page at power106.fin, which E-
Man said is the station’s third-most-viewed page.

Homecoming

Many CHR/top 40 stations have become more
aggressive about playing new hip-hop and R&B.
“Everybody knows hip-hop has gone mainstream,”
Bradley said. The impact of that trend on thythmic
radio was a major point of discussion during the panel.

Observing that the programmers on the panel
represent stations unafraid to take musical risks, E-
Man said, “Were the ones who will break the
records, and we've seen over the past year or two that
the pop stations will jump on a record right when
we add it or a few days or a week after we play it.”

While no one begrudged hip-hop and R&B
artists for crossing over, panelists did express frustra-
tion with their inability to land mterviews with such
pop acts as the Pussycat Dolls and Justin Timberlake
with the sane ease that their pop counterparts secure
acts that are also core at the rhythmic format.

They also expressed the sentiment that rhythmic
radio’ ability to connect with artists in a way that
pop stations can’t makes their showing up on the top
40 competitor a nonissue.

“The artists | know aren't too connected with the
pop station as much as when they come over to our
station,” Deuce said. “It’s like a family thing almost.
We know these artists, we can crack jokes and have
fun” WQHT (Hot 97)/New York APD/MD Jill
Strada added, “It should feel like theyre coming
home, because this is where hip-hop lives, right?”

For some progranuners, roping an interview with
a major artist before the competition does is no
longer a concern. “Are your listeners keeping score?
Mine aren't,” Cruise said. ' might be going out on
a limb here, but we get so wrapped up in compet-
ing with the other station that we don't think about
the life of our audience. We're the ones keeping track,
the audience is not.”

When Malkan KZFM/Corpus Christi, Texas,
OM/morning show host Ed Ocanas asked panelists
what they foresee as the format’ next musical trends,
two answers came back: hip-hop-influenced pop
and party music.

“More music is going in that pop lane but still
hip-hop at the same time,” Deuce said. “You see
more artists collaborating, like Lil Wayne with Kevin
Rudolph, so | see it going more mainstream where
both realms are equally out there together.”

E-Man cited a dance-influenced trend develop-
ing in his market. “What we've seen, especially in
L.A., is that a lot of people are embracing more of
that upbeat, party-feel music,” he said." At one point
in my power rotation, all five of my records were over
120 BPM.” Helping propel this movement, he
added, are “artists like Chris Brown and Ne-Yo and
Pitbull embracing the trend and saying, "This sound

is cool and we’re making it cool” ” RsR
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(m DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= ] = R —
g L 11 NIELSEN BDS £ HITPREDICTOR NEW AND ACTIVE
a b £5  ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
i gz . ARTIST PLAYS ARTIST PLAYS
e g =8 TTLE IMPRINT / PROMOTION LABEL ™ +-  MILLIONS RANK T e N A, o=  ican
T NO. 1(4 WKS) n - PINK 450109  UNK 323/38
r“]_‘ _'__ _]0_ WHATEVER YOU LIKE _ GRANDHUSTLE/ATLANTIC 3?_ *29 _i‘ilgj_ . ! So What Show Out
T-PAIN FEATURING LIL WAYNE g (LaFace/Zomba) (Big Oomp/Koch)
~2_ ll ~ CAN'TBELIEVEIT - NAPPY BOY/KONVICT/iVE/ZOMBA ES_ZL :2 _ﬂgzg_ E MOST ADD‘ED TOTAL STATIONS: 19 TOTAL STATIONS: 34
M.LLA. ] :
s 4433 492 27246 6 ESTELLE FEAT. JIM JONES & RON BROWZ
L. PAPERPLANES XL/INTERSCOPE X SR SEAN PAUL 438/99 FEAT. JUELZ SANTANA  29V/66
1 NE-YO Come Over Pop Champagne
5 Y _ MISS INDEPENDENT DEF JAM/IDJMG #127 ‘I_‘BA _34'6]8 37 (Home School/Atlantic) (Ether Boy/Columbia/Universal Motown)
F * § 6 LILWAYNEFEAT. BOBBY VALENTINO & KIDDKIDD  ff  so00 o0 oogss s CTENSTATERS: 43 TOTAL STATIONS: 22
MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN : 7 —
= A - = ARTIST _ NEW KATY PERRY 37414 SHAngv PUTT FEAT.
1 THE GAME FEATURING LIL WAYNE TITLE / LABEL STATIONS Hot N Cold TOO SHORT & LiL JON 247/0
i *3 | 8 MY LIFE CEFFEN/INTERSCOPE __3_53“_ L3 j947l 4 i BEYONCE 3‘] B (Capitol} Dat Baby
4 21 LIL WAYNE FEATURING T-PAIN n P . B I | Were A Boy TOTAL STATIONS: 20 (BMERazor & Tie)
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN ) (Music World/Columbia) BEVONCE 368/368 TOTAL STATIONS: 23
P —— o TRNNG s KBOS, KCAQ, KDDB, KDGS, KDLW, KEZE, N :
‘ n u 3180 +330 22537 9 KHTN, KIKI, KISV, KKSS, KKWD, KLUC, 1# | Were A Boy CASSIE FEAT. LIL WAYNE  241/46
e DISTURBIA SRP/DEF JAM/IDIMG = S . KPRR, KPTY, KQKS, KSEQ, KTBT, KVEG, (Music World/Columbia) Official Girt
7 17 NELLY FEATURING ASHANTI & AKON ' aggs 263 18962 N KWIN, KX M, KYZZ, KZFM, WBBM, WJFX, TOTAL STATIONS: 41 (NextSelection/Bad Boy/Atlantic)
) i BODY ONME DERRTY/UNIVERSAL MOTOWN <~ . WIMN, WIQM, WKHT, WQHT, WRVZ, SENNIEERITUDS0N 33576 TOTAL STATIONS: 32
" 22 3 T.FEAT.RIHANNA AIRPOWER/MOSTINCREASEDPLAYS f 5o  ,iac 35407 7 R, XRTZ L bl BRITNEY SPEARS ¢y 238/81
LIVE YOURLIFE DEFJANL/GBANDHUS]‘LEII[}JMC/ATLZANUF BEYONCE B e L
NE-YO N4 1 < Single Ladies (Put A Ring On It) TOTAL STATIONS: 39 Uive/Zomba)
i &8 CLDSER B ) DEFAWIDIMG 207 376 20459 I 1 {Music World/Columbia) TOTAL STATIONS: 18
> KBDS, KDHT, KDLW, KHTN, KISV, KPTY,
0 22 CHRISBROWN JWE',;OMEIA 2585  -465 17402 12 KPWR, KRKA, KSEQ, KYZZ, KZFM, WAJZ,
= c ] S WIMN, WIQM, WQHT, WRCL, WRVZ,
Fei 1 PITBULL FEATURING LIL JON WWKX, WXIS, WZMX, XHTZ
1 ‘5 KRAZY B ) MR. 305/FAMOUS ARTIST/THE DRCHARD 2445 *31 6163 14 e W W,
- “*24 KANYE WEST AT o) B e 725 16417 X 'FI'-PAIN FEAT. CHRIS BROWN 14
LOVE LOCKDOWN ROC-A-FELLA/DEF JAMAOIMG = - - '
- T po— — e = (Kenvict/Nappy Boy/Jive/Zomba)
2 25 KARDINAL OFFISHALL FEATURING AKON 12 ¢ 2236 -36) 278 18 KCAQ, KDDB, KDLW, KHTN, KISV, KSEQ,
S 7 pancerous KONLIVE/CEFFEN/INTERSCOPE : ; KVEG, KWIN, KYZZ, WJQM, WRDW, WRVZ,
AKON AIRPOWER A, M
" RIGHTNOW (NANANA) SROUNIVERSAL MOTOWN 2EZ ’633‘ JZTI{ L NEYO 1%
SLIM FEATURING YUNG JOC Mad
2  SOFLY M3ASYLUM i)?_z__ﬂlg B © (Def Jam/IDIMG)
SAVAGE FEATURING SOULJA BOY TELL'EM KDDB, KDLW, KHTN, KISV, KKSS, KSEQ,
SWING ) DAWNRAIDIUNVERSALREPUBLIC 1922 "288 10309 20 %g S bcteg WO MEPNIRR) 2
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT Phe L e, N
WHAT THEM GIRLS LIKE DTP/DEF JAM/IDIMG B = el Y AKON FEAT. LIL WAYNE 12 4
DAVID BANNER FEATURING CHRIS BROWN n Lplogipaid ;
27 GeTuKeme BIG FACE/SROUNVERSALMOTOWN 787 223 9484 21 {Konvict/SRC/Universal Motown) y sT ¥
o LEONA LEWIS o n KYZZ, WIFX, WM, WiGH, WRVZ. X472 o e
8 meTTERINTIME sveomve SRR ©255 NSRS 22 bl ™ g - B — y INURE .
YUNG BERG FEATURING CASHA KANYE WEST 10 /
20 T BUSINESS YUNGBOSsKoCHiERIC 1925 538 | 8266 24 (LF:W kup"::";;"' o 4
- E1 10 B oc-A-Fella/Def Ja I
JAY-Z & T.l. FEATURING KANYE WEST & LIL WAYNE 512 410 15726 15 KCHZ, KGGI, KLUC, KPHW, KSFM, KUUU,
 SWAGGALIKEUS 7 ROC-A-FELLA/DEF JAM/IDIMG e - KVYE, KXIM, WLTO, WWKL
YOUNG JEEZY FEATURING KANYE WEST N | == = T ————— — —— =
1? PUTON ~ CTE/DEF JAM/IDIMG Ll 252 Bl 23 LT' :EAI; BFTANNA LY %r  T.I. FEAT. RIHANNA
- T ™ . ive You e
12 MIKE JONES FEAT. TREY SONGZ, LIL WAYNE& TWISTA fr e 00 coer (Def Jarn/Grand Hustien DIMG/Atlantic] Live Your Life (Def Jam/Grand Hustie/\DJMG/Atlantic)
© cupov BuboY ICE AGE/ASYLUM B KCHZ, KDON, KGGI, KOHT, KTBT, KVYS, WQHT +48, WRDW +47, KKSS +39, KIKI +37, WLLD +36,
5 JOHN LEGEND FEATURING ANDRE 3000 r 1056 .88 7081 2% WIBT, WLLD, WLTO, WWKL _ml . KPTY +35, KPWT »ZZXXIS +31, KCAQ +31, KKWD +31
GREENLIGHT HOME SCHOOL/G.0.0.D./COLUMBIA ] e e = —— =
LIL WAYNE a ierd T = S0 CENT 9 1t KANYE WEST
20 1017 -255 8104 25 Get Up Love Lockdown (Roc-A-Fella/Def Jam/IDIJMG
AW CASH MONEY/UNWVERSALMOTOWN =/ e (ShadylAftermathvinterscope) bl g 7 KsN"E; e il s 'Sgl
5 KEVIN RUDOLF FEATURING LIL WAYNE Bl .o Bl KDHT, KPTY, KPWR, KRKA, KXJM, WIMN, KCHZ +30, WKHT +27, KPWT +25, KKSS +25, WRCL 425
" LETITROCK _ CASHMONEY/UNIVERSAL REPUBLIC R s WQHT, WRCL, WZMX —_—_—
]2 LL COOL J FEATURING THE-DREAM 000 s68 7078 27 " JENNIFER HUDSON 7 i AKON
BABY o DEF JAM/IDJMG O | ‘ Spotlight Right Now (Na Na Na} (SRC/Universal Motown)
10 E-40 FEATURING AKON 0 M0 33 (Arista/RMG) KKWD +33, WHZT +32, KPHW +32, KZON +26, KVYB +25,
WAKE ITUP SICK WD IT/BME/REPRISE/WARNER BROS, 58 . 4.503 KBBT, KSEQ, KWIN, KYZZ, KZFM, WJMN, KVEG +24, WNHT 24, WRCL +23, WBTT +22, XHTO +2)
== = ) WMBX N
JAZMINE SULLIVAN
11 o e 875 S :Efl o oo e s ¥r  LIL WAYNE FEAT. BOBBY
Jg FLO RIDA FEATURING WILL.I.AM B .- BN - Krazy VALENTINO & KIDD KIDD
IN THE AYER POE BOY/ATLANTIC i 5 {Mr. 305/Famous Artist/The Orchard) Mrs. Officer (Cash Money/Universal Motown)
. BRANDY o B SR KLUC, WAJZ, WHZT, WIBT, W1JS, WKHT KHTN +39, KSFM +38, WA JZ +29, KDGS +27, KPHW +26,
& QIGHT HERE (DEPARTED) KOCHIERIC 73 38 E._C_)is 32 R WHT +26, KZFM 26, KDDB +25, WLTO +25, WRDW 25
CIARA FEATURING T-PAIN r ™ NE-YO
2 coom weackzowea /18 4139 T2eal - !
e — — Miss Independent (Def Jam/IDJMG)
B DAVID BANNER FEATURING LIL WAYNE *r 686 241 4596 36 ADDED AT... KDLW +53, KDDB +45, WNVZ +4], KPHW +3), KWIN +27,
SHAWTY SAY B.LG. F.A.CE /SRC/UNIVERSAL MOTOWN . WRDW KDON +22, WLTO +22, KVYB +2], KZFM +15, KOHT +19
;7 RICK ROSS FEATURING NELLY & AVERY STORM 681 08 a3n | 37 DG
y HERE | AM SLIP-N-SLIDE/DEF JAM/ADIMG EaaN =~ Philadelphia, PA -
PLEASURE P. ﬁ PD: Leo Baldwin
m DID YOU WRONG BLUESTAR/ATLANTIC 657 ‘]29_ i Bo Benton Feat. Pusher Deville & Lil
NINA SKY FEATURING RICK ROSS Ronnie, | Know You Want It, 0
" 2 CURTANCALL POLO GROUNDS/JACK MOVEL/RMG G e 2826 - Jadakiss Feat. Ne-Yo, By My Side, O
A T - =N Ne-Yo, Mad. O
/ SHONTELLE : )
39 m T-SHIRT SROUNVERSALMOTOWN 14 +96 3.282 - F;::" F”:" . . A ors - FOR WEEK ENDING OCTOBER 12, 2008
- v ’ o N EPORTING STATIONS PLAYLISTS GO TO: LEGENO: See legend to charts in charts section for rules and symbol explanations.
LADY GAGA FEATURING COLBY O'DONIS : g ; f : =Y
40 m 585 +141 3013 - 74 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
M RUST{DANCE STREAMLINE/KONLIVE/INTERSCOPE www.RadioandRecords.com a day, 7 days a week.© 2008 Nielsen Business Media, Inc. All rights reserved.

DJs Pick The Next Hits

FHEE WEEKI.Y EMA“. In The Mix Show Community

BDS Mixshow Chart

EER B M
-
-

SUBSCRIBE NOW /W RADIOANDRECORDS.COM/SUBSCRIBE.

26 24/7 NEWS ONLINE @ www.RadioandRecords.com OCTOBER 17, 2008

WWW . americanradiohistorv.com


www.americanradiohistory.com

R&R URBAN/URBAN AC/GOSPEL

‘In St. Louis,
it's not just
talking
about
communit
service bu
actually

How urban radio can reclaim its deep community connection

Extra-Large Community

Commitment

Darnella Dunham

DDunham@RadioandRecords.com

here was a time when what was then known as black radio served
as a true mouthpiece for its community. Such personalities as Frankie
Crocker and Martha Jean “the Queen” Steinberg were as memo-
rable as their stations,and the airwaves were frequently used to address
African-American issues, even if it meant breaking the format.

Today, the role of on-air talent is often minimized,
and, outside of morning drive, urban, urban AC and
gospel stations are more music-intensive than ever.
In this environment, can black radio reclaim the
voice it once had?

Broadcasters tackled this question and urban
radio’s overall relationship with its community
during the “Voice of the People” panel discus-
Sept. 19 at the R&R
Convention in Austin.

sion

Community service was cited as

primary
responsibility to its listeners by the

urban-formutted  radio’s
panelists, even more so than for other
formats. To illustrate the point, Gray
Communications consultant  Tony

Gray referenced a diagram of a pyra-

mid formed by the programming ele-
ments that make up a successful sta-
tion. Presented by Coleman Research
in an earlier convention session, music
formed the base of the pyramid, which
Gray called “the most important
component.” Moving upward, person-
ality was next, then contesting and
marketing, followed by news. Com-
munity interests, the smallest segment,
was positioned at the top.

“If you were to strip this down and look at an
ethnic station or a black-formatted station, [com-
munity interests are] much more important than
they are for many general-market formats,” Gray
said.“It’s difficult to put an exact percentage of how
much of your success is due to that, but if you've
been in urban radio for any length of time, you
know that there’s a strong link to the community
that helps the stations survive” Gray attributed
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Anderson

Cook

much of the ratings success that many top-ranked
urban stations currently enjoy to “years and years
of commitment that those stations have had to aid-
ing people in the black community.”

Blame It On Deregulation
The Telecommunications Act of 1996, which ush-
ered in an unprecedented era of con-
solidation in the radio industry, is
often blamed for diminished commu-
nity service at radio. “Large corpora-
tions control 90% of the broadcast
faciliies in this country,” Gray said,
“and so it’s made it a little more dif-
ficult for us to aggressively act as ser-
‘ _ vants to these communities because,
first and foremost, the stations are
looked upon as businesses, as profit
centers for the corporations that own
them. But for successful urban sta-
tions, it5 still a key component to have
an intimate relationship with the
community that you serve. It is, in
fact, part of our responsibility.”
Media
George Cook reminded the audience

Geometric consultant
that broadcasters were previously
required by the FCC to routinely conduct ascertain-
ment studies. “You had to go into the community
and deterniine what were the issues impacting them
and come up with a plan to address all of those issues.
The great broadcasters never forgot that.”

When it comes to providing more than mere lip
service to the community, action speaks louder than
words, Radio One/St. Louis OM Boogie D) said.““It’s
not just about running PSAs and doing voter regis-

WWW_americanradiohistorv cl

being in the
community.’
—Boogie D

‘The
Internet has
a huge
impact on
society, but
African-
Americans
get their
entertainment
and news

| from their

favorite
radio
stations.’

—Tony Gray

JayTek

tration drives. In St. Louis, every book we do what
I like to call the ‘community promotion’ and then
we do the ‘on-air promotion. It’s not just talking
about community service but actually being in the

community,”

Who You Turn To

“Radio is still the primary source of information and
entertainment for African-Americans in this coun-
try,” Gray said."The Internet has a huge unpact on
society as a whole but still, primarily, African-
Americans get their entertainment and their news
from their favorite radio stations.”

According to the 2008 edition of Arbitron’s Black
Radio Today study, radio is atop the media food
chain for African-Americans. More tharr 90% of
black consumers aged 12+ listen to radio each
week—a higher penetration than TV, magazines,
newspapers or the Internet, the study found.

Radio played a crucial role in spreading the
word about the Jena 6. A big story in the
African-American community, its racially
charged subject matter concerned Perry Broad-
casting/ Augusta, Ga., cluster PD JayTek. “I was
definitely a little worried about it,” he said dur-
ing the convention session.

“I was in Shreveport [La.] at the time and a lot of
my listeners were not black people. We got behind
it, of course, but I did worry about,'How is this going
to make my white listeners feel? Are they going to
feel like we're jumping on them? Are they going to
say,“I'm just not going to listen to that station any-
more?” *But it was important enough of an issue that
we needed to be there”

Many programmers believe there is a lasger com-
mitment to community service at urban stations than
at other formats. Without it, African-Amer:can issues
wouldn't be adequately addressed, they say. “If you
work at a top 40 or a pop station, you play the music
but you don’t care about the community,” Boogie
D said. “You're not going into the hood. The pop
station is going to play Soulja Boy and Lil Wayne but
they really dont want you at the club. They don't
want you at [their] events.”

“I think there’ a greater connection between the
urban radio station and the urban audience base,”
Cook said. When referring to their favorite station,
audiences of general-market stations are more like-
ly to say, “That’s the station I listen to,” Cook said.
But among urban listeners, the expression is more
typically,“That’s my station.”

“People proudly wear that brand and associate
themselves with that brand,” “Rickey Smiley
Show” executive producer Tazz “Daddy” Anderson
said. “That says that we have to be a little bit more
responsible to the community that we serve, and it
is looked upon a little bit differently.”

After Hurricane lke rocked Houston, Radio
One urban KBXX (97.9 the Box) “Madd Hatta
Morning Show” host Madd Hatta superserved his
community, Cook said. “He did extended shifts,
disseminating information about where they're dis-
tributing water, where gas was available. That’s
where you see radio really shine at its best, when
it services the community at every level and brings
the topics that are of concern to the community

to the fore” RsR
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SLIM FEATURING YUNG JOC 4 Single Ladies (Put A Ring O it} (Block/Bad Boy South/Atlantic} (Rudebwoy/Unauthorized/Asylum)
B o Ay O Mmsvm 2788 +299 21519 9 {Music World/Columbia) TOTAL STATIONS: 38 TOTAL STATIONS: 31
T.I. FEATURING RIHANNA MOST INCREASED PLAYS ¢y 2B X KT A R g JADAKISS FEAT. NEYO 457/271  JIM JONES & RON BROWZ
= LIVE YOURLIFE DEFJAM/GRAND HUSTLE/DIMGATLANTIC 2692 +727 28498 7 ared b diadin Kl By My Side FEAT. JUELZ SANTANA  307/87
e THE GAME FEATURING LIL WAYNE T 2xse .247 | TNO3 12 WBLK, WBLX, WBTF, WBTJ, WCDX, WOKX, (Def Jam/IDJMG) Pop Champagne )
MY LIFE GEFFEN/INTERSCOPE . WEMX, WEUP, WFXA, WFXE, WGZB, TOTAL STATIONS: 60 E’Ect)l;erLBoy/Umversal Notown/Cqumbla/Koc;Jo
= WHHH, WHHL, WHRK, WHTA, WHXT, AL STATIONS:
1c ] E‘éhx"‘}zm EEATURINGLTPAIN 2309 229 22553 &8 WIKS, WMI, WITT, WJUC, WIWZ, WJZD, KEYSHIA COLE
ONE CASHMONEY/UNIVERSAL MDTOWN 2 WIZE, WKYS, WOW], WPEG, WPH), WPWX, FEAT. TUPAC 449/447 YOUNG STEFF 295/32
o LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT f 2252 o« B2SI IS WQHH, WQOK, WQUE. WRBJ, WTMG, Playa Cardz Right Professlonal
WHAT THEM CIRLS LIKE DTP/DEF JAM/IDIMG | e | =2 WUSL, WVEE, WWPR, WWWZ, WXBT, (Amaru/imani/Geffen/interscope) (Richcraft/Atlantic)
o i “‘7 PLIES FEATURING J. AMilE FOXX & THE-DREAM fr ] - WZFX, WZHT, XM The City TOTAL STATIONS; 67 TOTAL STATIONS: 29
7 PLEASEEXCUSEMYHANDS BIG CATES/SLIP-N-SLIDE/ATLANTIC _2236__ | o 0J KHALED FEAT.
JAZMINE SULLIVAN KANYE WEST & T-PAIN 37
G I BUST YOURWINDOWS B JRvg (2007 415 17795 M Go Hard
. BRANDY AIRPOWER i)
YOUNG JEEZY FEATURING KANYE WEST in WCDX, WDKX, WEMX, WEUP, WFXA,
.. 2 pron o awomg | 983 -402 [I5536 13 WFXE, WHTA, WHXT, WJBT, WJKS, WILB,
PLEASURE P OER WIMI, WATT, WJUC, WIWZ, WJZD, WJZE,
6 23 1B DID YOU WRONG BLUESTARIATLANTIC 1575 0141 9.801 . 20 x;g, xgrxr,"v\;vzzl?' WTMG, WWWZ,
CIARA FEATURING T-PAIN
COGIRL LaracEZoMBs | 1992 40 9686 21 NE-YO 36
A : el Mad
ASHANTI
_ GOODGOOD - THE NC/UNIVERSALMOTOWN | 1929 e K L %‘#“g&'ﬁé‘fggn R D ARKNDA
JOHN LEGEND FEAT. ANDRE 3000 AIRPOWER 1 KOPW, KPRS, KRRQ, KVSI”, Sirfus Hot
275 CeeenicHT HOMESCHOOLGO0D/COLUMBIA 1210 *272 10.808 18 Jamz, WAMO, WBFA, WBLK, WBTF, WDKX,
B INE BeDr Tr o . : WEMX, WFXA, WFXE, WHXT, WJBT, WIKS,
YUNG BERG FEATURING CASHA ; TR QAL
THE BUSINESS YUNG BOSS/KOCH/EPIC 507 -438 1270 116 ag:'lh}aw;rér/#_rc“gﬂ”"Dﬁ,“w";'zz,n\?gc,
BOW WOW FEATURING SOULJA BOY TELL'EM WZFX, WZHT, XM The Ctty
—— MARCOPOLO — couves HERY 25 RS 20 AKON FEAT. LIL WAYNE 33
KERI HILSON ; &
© ENERGY  MostevzonEa/iNTERscope | O71 -426 10288 i [ ;»Z; ::cz';':c D ereal i)
ACE HOOD FEATURING TREY SONGZ Lm0 w40 L8271 27 KBTY, KHTE, KIPR, KJMM, KKDA, KOPW,
RIDE . B WE THE BEST/DEF JAM/IDJMG el 1 KPRS, KRRQ, KVSP, WBFA, WBLK, WBTF,
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE& TWISTA 1 1000 oo 7ep 3 TS A AT e o iz, - —
CUDDY BUDDY ) ICE AE/ASYLUM 0 e WJZD, WJZE, WPEG, WREJ, WTMG, fr  T.I. FEAT. RIHANNA
KANYE WEST 1 WWW2Z, WXBT, WZFX, WZHT, XM The City Live Your Life
LOVELOCKDOWN ROCAFELLVDEF JaMiDIVG 1889 +469 Bl - P Y =y e [Def Jam/Grand Hustle/IDIMG/Atlantic)
JAY-Z & T.I. FEATURING KANYE WEST & LIL WAYNE B o0 B cfmfo“, : L W i e L A e
SWAGGA LIKE US ROC-A-FELLA/DEF JAMIIDIMG ; : A Camer ) e e s :
ALICIA KEYS 1 KBTT, KHTE, KIPR, KJMM, KNDA, KOPW,
10 " MBKURMG | T3 -286 | 9584 22 KVSP, WAMO, WBFA, WBLK, WBTF, WOKX, SBEYIOLN S.E (Put A Ring On It)
- A — ] e Ladles u 1
lo RICK ROSS FEATURING NELLY & AVERY STORM v BN . L ey e Mok Vo Columtio) ?
y HEREIAM SLIP-N-SLIDE/DEF JAM/IDIMG i ’ . WWWZ, WZFX, WZHT, XM The City WWPR +44, WUSL +30, WCDX +27, WPHI +27, WKYS +26,
AVANT N e e e NN WQOK +23, WPWX +22, WQUE +22, WXBT +I8, KATZ +7
WHEN T HURTS CAPI‘%YL R 15 Rl 4 BOBBY VALENTINO - =
T-PAIN FEATURING LUDACRIS MO VERED e = @  KANYE WEST
. 988 +308 6870 32 Beep Love Lockd
CHOPPED N SCREWED NAPPY BOY/KONVICTAIVE/ZOMBA : Ecis b e Lave Lackdown (Roc-A-FelyDef amADMG)
USHER 1 o - KBTT, KIPR, KJMM, KNDA, KOPW, KPRS, e Bt b b o
TRADING PLACES LAFACE/ZOMBA 220 * 8.434 KVSP, Sirius Hot Jamz, WAMO, WBFA, g A5 :
e = = WBLK, WEMX, WEUP, WFXA, WHTA,
YOUNG JEEZY 835\ -81 4404 - WIKS, WIMI, WITT, WIUC, WJZD, WPEG, KEYSHIA COLE FEAT. TUPAC
VACATION CTE/DEF JAMDUMG S WQUE, WRBJ, WTMG, WWWZ, WXBT, Playa Cardz Right
M.LLA. 748 b 602 0 WZFX, XM The City {Amaru/Imani/Geffen/interscope)
PAPER PLANES XU/INTERSCOPE ) 162 7. 3 WPHI +33, WVEE 28, WRBU +27, WZHT 25, KHTE +24,
DAVID BANNER FEATURING LIL WAYNE N . R - B i vl MELEEWHKT o3
SHAWTY LG, FACE/SRCUNIVERSA ; 1=
, _::mmc,s B..G.FACE/SROUNIVERSALMOTOWN 119 JAZMINE SULLIVAN
WILL | EVER coLmBla | B73 43 3457 - Bust Your Windows (J/RMG)
T - : ADDED AT... KTEX +25, WENZ +22, KM +2), WPHI +16, WBLX +19,
Rsar 085 WQUE +T7, WCDX +16, WWWZ +I5, WRE +1, WZHT +13
SHOW OUT BoowpkorH | B34 | 485 2941 - WQHH -~
BEYONCE MOST ADDED ' Lansing, MI
SINGLE LADIES (PUT A RING ON T) MUSICWORLTICOLUMBI  O47  *B47 Y 2 MD: J. Hicks
ROBIN THICKE o Beyonce. Single Ladies (Put A Ring On It), 1
MAGIC - STAR TRAK/INTERSCOPE 607 - 5.380 37 ﬁ DJ Khaled Feat. Kanye West & T-Pain, Go Rard, 1
RYAN LESLIE FEATURING CASSIE & FABOLOUS Dy LEh @ FOR WEEK ENDING OCTOBER 12, 2008
ADDICTION NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN | 220 30~ 5158 38 PusgycatiDolisFeat.R. Kelly;OutOfiThls Clubs0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
NOVAKAEE o _5;6 1 o | — FOR REPORTING STATIONS PLAYLISTS GO TO: 81 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
+. .7 o A 7 days a week. Rap chart comprised of 81 urban and 74 Rhythmic electronically monitored Nielsen
SHAWTAD STk www.RadioandRecords.com Broadcast Data Systems stations. © 2008 Nielsen Business Media, Inc. Al rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, both audience and plays.
P

Charts are ranked by plays (except for
Country, which is based on audience
imprassions, computed by cross-refer-
encing exact times of airplay with
Arbitren listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a bullet if its percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exermpting the Country chart, a
song that has been on the chart for
more t1an 20 weeks will generally not

increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
-0 songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solety on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number
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station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being piayed on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

www americanradiohistorv. com

Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational}
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

l‘l Nielsen BOS certification for
airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 piays.

m Indicates title earned HitPredictor
status in research data provided

by Promosquad. Songs are tested online

by Promosquad using multiple listens

and a nationwide sample of carefully

profiled music consumers.
. indicated solely on the Canadian
* charts for songs meeting

Canadian content requirements.
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R&R URBAN AC

FowereD BY Nielsen

<DMDS

DIGITAL DOWNLOADS

AVALASLE AT DMDS.COM

» REUNITED AFTER THREE DECADES, THE LADIES OF
LABELLE LAUNCH THEIR FIRST NIELSEN BDS-ERA
FORMAT ENTRY, AS “ROLL OUT” DEBUTS AT NO. 37
THE TRIO ATTAINED ITS BIGGEST CHART SUCCESS
WITH “LADY MARMALADE,” WHICH TOPPED THE
BILLBOARD HOT 100 IN 1975,

NEW AND ACTIVE

ARTIST PLAYS ARTIST
TITLE / LABEL n - IGAIN o B TITLE/ LABFL
MARIAH CAREY 76/2  SLIQUE 55/5
i'm That Chick Your Body
(Islend/iDJMG) (Rosehip]
MOST ADDED TOTAL STATIONS: 33 TOTAL STATIONS:
. - 7319 T-PAIN FEAT. LIL WAYNE

Can't Belleve It
(Nappy Boy/Konvict/tve/Zomba)

Whatever You Like
(Grand Hustie/Atlantic)

TOYAL STATIONS: 20 TOTAL STATIONS:
LAURA 1ZIBOR 68/15  RALPH TRESVANT 5373
ARTIST NEW From My Heart To Yours It Must Be You
ICELEAREE STATIONS {Atlantic) (Xzault Media Group)
MUSIQ SOULCHILD TOTAL STATIONS: 14 TOTAL STATIONS:
. MAR BLIGE 9
55&:" i TRE WILLIAMS 57/24  CHARLIE WILSCN
[Atlantic) | Don't Want To Know There Goes My Baby
KJLH, KIJMS, KMIM, WAKB, WKSP, WLXC, (Koch) Uive/Zomba)
WRKS, WWDM, WYLD TOTAL STATIONS: 7 TOTAL STATIONS:
AVANT 8 5HO 56/23 DORINVDA CLARX-COLE
When It Hurts Glad | Met You Take It Back
(Capitol) (Hit-en Hard) {(Gospo Centric/Zombs)
KJLH, KIMS, KMIM, WBLS, WLXC, WMIB, TOTAL STATIONS: 10 TOTAL STATIONS: 30
WPHR, WWDM
ROBIN THICKE - 6

The Sweetest Love
(Star Trak/Interscop=)
WAKB, WDLT, WDZZ, WHRP, WTLC, WVKL

ESTELLE FEAT. CEE-LO 6
Pretty Please (Love Me)

(Home School/Atlartic)

KMEZ, KOKY, KQXL, WGPR, WLXC, WMGL

USHER 3
Here | Stand

{LaFace/Zomba)

KMJQ, WBLS. WRKS

il
i

BRANDY

Right Here (Departad)
{Koch/Epic)

KMJM, WFLM, WYLD

JOHN LEGEND FEAT.

ANDRE 3000 3
Green Light

(Home School/G.0.C.0./Columbia)

KMJM, WRKS, WYLD

MOST
INCREASED
£ PLAYS

REGINA BELLE 3
Love Forever Shines

(Pendulum)

WLVH, WMCGL, WYLD

PLAYS
IGAIN

5413

52/40

53

SHO 3
Glad | Met You

(Hitten Hard)

WAKB, WLXC, WSR3

LAURA IZIBOR 3
From My Heart To Yours
(Atlantic)

+199

+179

JAZMINE SULLIVAN
Need U Bad (J/RMG)

WVAZ +15, WAGH +14, WMIB +T|, WAKE +10, WGPR +10,
WXST +9, WPHR «8, WTLZ +7, WASE +7, KQXL +6

MUSIQ SOULCHILD FEAT.
MARY J. BLIGE

4
g g§ 11 NIELSEN BDS
2 ES ARTIST CERTIFICATIONS FLAYS AUDIENCE
& =5 TITLE — IMPRINT /PROMOTION LABEL ___ TW +/-_ MILLIONS RANK
1 £ s g HUDSFN NO. 1(3WKS) w1967 78 B3
_‘_i s,?cﬁm TRERE ) STARTRAK/INTERSCOPE  121¢ :2‘ 2, _2_
2 5&5{?}5&%5& ONE FRIDAY/REPRISE/WARNER BROS. s _'“3 & J2ess _4_
122 ﬁ)ﬁ;’ﬁ FOLE JMANI/CEFFEN/INTERSCO}I"E Zh3 '260_ et 7__
33 %?5'\75?0““0'" g 1231 86 7292 M
1‘ gjlﬁlegcv‘(\wﬁ'“ vekeve 1202 423 Tl4s 6
0 -_8 #&gr;;ns ?ULLIVAN MOST INCRfASED pu\fs I 199 12.868 3
_]_i_ rzfleNH;Gﬁ?FmI:;VON CAGED BIRD/IMAGE E . s ___?‘29@ ]9
i SaxﬁEM BEVAUGHN EzovBA 106C _]_0]— 7267 12
&3 NMEcE';ngL:A?I? MADE IT vmnwzow‘al Pia___ e G2y ] 5,
_B | g.g(EEMEchN‘_vROOM] ) seykeDAR 20 ']ﬁi s
=l HE?:?::ND LAFACE/ZOMBA 849 £ e _g_a
__5_2‘_ #EAV.:REiM - DIVINE MILL/ATLANTIC 787 -Bi 5.087 15
n 7|C\ﬂ;‘zv MARY . EOTINBEA 75 01517 67N 13
Lol ?H??v'v?nlgl%'v(f ) STARTRAK/INTERSCOPE o »118 e 2°
ulgs-mgcpgngm 7 DEF JAM/IDIMG 553 t?] E 7832 o =
= [B‘v‘m&'éf; ?AAD'Qﬁ B g 486 +59 8086 15
= ?&IEUSGEERNET AIRnggZ\VE/?EPRISEIWARM 1'78__ __"‘7 B 17
i [ wics s W0 S 1781 %
[l VAYNE aFADY peacow; | 451 W 2847 22
3 :5{‘1\;2:[0@ SR 7 KOHERC 436 39 2404 ‘ 24
—5; élr{rﬂom I-iAMILTON FFATURING &‘E/RI’%A I?JQSSSEC?DEF@MBA : 407 ,287#‘1_760 17
mil:;l\g SOULCHILD FEAT. MARY J. BLIGE MOST AAR?;EC <7 ) w79 i 462 19
L :E?&A SRP/nchwngJI:,«; 2 ’-is oy ]_8 .
< 3:?;3'3&5“"" EEATEIEEIANDRE ;c?Megcnoouc.o.o.n./cOLBMm : _319 = Mol —2_1_
D von e ) prcomece ESOON *20  [EREBEN 36
(')‘N?fo‘;/EGOlRD'N o | 256 % 2438, 3
E ér? s'; sBExv VIBEZELECT/ARSENAL . W B ¢
i rli(c:LTs?[';*FEL;/gHE FAM";Y sout HIDDEN BEACH SE *]_7 Fa _3]_
0 IF-REEIE(E‘I\*L ;0?‘5  peakioMG. 207 -25 ] 2.918 ~39)
| ;I;\:"[ET:EO wNA\)'ERICH PROJECT - HIDDEN BEACH 196 = = P 15
EIAAerg.gQO[l snomome | o4 9 73'7]2 ol
S)E/frlga?vggﬁg ) PENDULUM 130 24054 -
1o Q,':fc!f ?Tmf STAX/CMG ‘_—]_23_‘ . Ry -
| I§0ALLB§UIE[LE F’.ATUI'fING WYCL57F JEAN e 105 ,ia 0.382 o3
| - ;'OE,DISI ) ) VERVEFORECASTVERVE 100 I s Dl
lB(U'ET!I'.IE’F:‘;CgTv(':A T FEATERING ATHfNA e KEWATCORHND | 20 s 250 N i
40 | RE-ENTRY h‘:{q‘;‘sg:” Loup o 8 2 lom2 -

FOR REPORTING STATIONS PLAYLISTS GO TO:

Sirius Heart & Soul, WMPZ, WTLZ IfULeave (Atlantic)

WRKS +16, WUHT +14, WRNB 10, EMIM +10, KMEZ +9,
WTLZ 49, KDKS +8, KJMS +8, KOk +8, WKXI +8

ROBIN THICKE
The Sweetest Love (Star Trak/Interscope)
KDKS +12, WGPR +T1, KMEZ +10, WF_IN +, WTLL +3,
WVBE +9, WMIM +3, WKX| +8, WNIPZ +8, WXST +7
MARY MARY
Get Up (Columbia)
WDZZ +B, KVMA +8, WIMR +8, WRHR +6, KQXL +6,
WIXC +6, WHRP +6, KMJK +6, WCDK +6, KNEK +5
ALICIA KEYS
Superwoman (MBK/U/RMG
XSE2 +20, KMIM +10, WFUN +8, KPNB +7, WSOL +7,

+168

ADDED AT... KMJQ +7, WTLZ +6, WDAS +6, KVhA +6, WMQU +6
WFLM st e
" Bizzin’ Hot R48
Ft. Pierce, FL
PD: Joe Fisher

MD: Joseph Jenkins
Wayne Brady, Ordinary, 1
Brandy, Right Here ‘Departed), O

Eric Benet, The Hunger, O
FOR WEEK ENDING OCTOBER 12, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

www.RadioandRecords.com

a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

It's About The Music!

Get a complete collection of R&R's
year-end chart packs from 1974 through 2007

Included in the package are the year-end ctarts for every R&R format throughout the years.

It's an invaluable resource!

OCTOBER 17, 2008

For telephone service call

800-5%2-2706
818-487-4582

(between 5am and 5pm >acific)

Fax: 818-487-4550

E-mail: radioandrecords@pubservice.com
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71 urban AC stations are electronically monitored by Nielsen Broadca«t Oata Systems 24 hours
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R&R URBAN

WMRZ/Albany, GA
PD/MD: Paul "Precious Paul"
Edwards

WAMJ/Atlanta, GA*
OM: Steve Hegwood
PD/MD: Derek Harper

WAKB/Augusta, GA*
OM/PD: Terry Monday
MD: JayTek

WKSP/Augusta, GA*
OM: Steve Burke
PD/MD: Tim "Fattz" Snell
APD: Cher Best

WWIN/Baltimore, MD*
OM: Kathy Brown
MD: Keller Wynder

KQXL/Baton Rouge, LA*
PD: J'Michael Francois

WBHK/Birmingham, AL*
PD: Darryl Johnson
APD: Chris Coleman

WUHT/Birmingham, AL*
PD: John Long

WMGL/Charleston, SC*
OM/PD: Terry Base

WXST/Charleston, SC*
OM/PD: Michael Tee

WBAV/Charlotte, NC*
PD/MD: Terri Avery

WQNC/Charlotte, NC*
PD: Alvin Stowe
MD: Chris James

WMPZ/Chattanooga, TN*
OM: Keith Landecker

PD: Andrea Perry

MD: Eric Foster

WSRB/Chicago, IL*
PD/MD: Tracie Reynolds

WVAZ/Chicago, IL*
PD/MD: Derrick Brown

WMOJ/Cincinnati, OH*
PD: Terrence Bibb
MD: Faith Daniels

WZAK/Cleveland, OH*
OM/PD: Kim Johnson

WLXC/Columbia, SC*
PD/MD: Doug Williams

WWDM/Columbia, SC*
PD/MD: Mike Love

WAGH/Columbus, GA*
OM: Brian Waters

PD: Derrick "Lil' D" Greene
MD: Edward Lewis

WKZJ/Columbus, GA
OM/PD: Carl Conner, Jr.
MD: Brandon Conner

WXMG/Columbus, OH*
OM: J.D. Kunes
PD: Warren Stevens
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KRNB/Dallas, TX*
OM: Gary Saunders
PD: Shay Moore
APD/MD: Nate Quick

WROU/Dayton, OH*
OM: Steve Weed
PD: Carth Adams

WGPR/Detroit, MI*
PD: Carolyn James
MD: Karen Addison

WMXD/Detroit, MI*
OM: KJ Holiday

PD: Jamiflah Muhammad
APD: Oneit Stevens

WBBK/Dothan, AL
OM: Kris Van Dyke
PD: JJ "Big Daddy" Davis

WUKS/Fayetteville, NC
PD: Ray Thomas

WDZZ/Flint, MI*
OM: Jim Kennedy
PD: Trey Michaels

WZTF/Florence, SC
OM: Randy "Mudflap” Wilcox
PD/MD: Monique Jordan

WFLM/Ft. Pierce, FL*
PD: Joe Fisher
MD: Joseph Jenkins

WQMG/GCreensboro, NC*
PD: Shilynne Cote

WJIMZ/Greenville, SC*
OM/PD: Steve Crumbley
APD/MD: Kelly Mac

KMJQ/Houston, TX*
OM: Terri Thomas
PD/MD: Jeff Harrison

WHRP/Huntsville, AL*
OM: Jim Kennedy
APD/MD: Toni Terrell

WTLC/Indianapolis, IN*
OM/PD: Brian Wallace
APD/MD: The First Lady
Raye

WKXI/Jackson, MS*
OM/PD: Stan Branson

WSO0L/Jacksonville, FL*
OM: Gail Austin
PD/MD: KJ Brooks

KMJK/Kansas City, MO*
OM: Jim Kennedy

PD: Jerotd Jackson

MD: Yvonne Daniels

KNEK/Lafayette, LA*
PD: D-Rock

KZWA/Lake Charles, LA
OM: Antony Bartie
MD: Tammy Tousant

KOKY/Little Rock, AR*
OM/PD: Mark Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell

WMJIM/Louisville, KY*
PD/MD: Tim Gerard Girton

KJMS/Memphis, TN*
PD: Eileen Collier
MD: Nikki French

WHQT/Miami, FL*
PD: Phil Michaels-Trueba
APD: Karen Vaughn

WMIB/Miami, FL*
PD: Nate Bell

MD: Vanessa Benedetty
Jerome

WJIMR/Milwaukee, Wi*
PD/MD: Lauri Jones

WDLT/Mahile, AL*
OM/PD: James Alexander
MD: Cathy Barlow

KJMG/Monroe, LA
PD: Chris Coliins

WWMG/Montgomery, AL
PD/MD: Darryl Elliott

WQQK/Nashville, TN*
OM: Jim Kennedy
PD: Kenny Smoov

KMEZ/New Orleans, LA*
OM/PD: LeBron "LBJ"
Joseph

APD/MD: Kelder Summers

WYLD/New Orleans, LA*
OM/PD: Derrick Corbett

WBLS/New York, NY*
PD: Skip Dillard
APD: (ynthia Smith

WRKS/New York, NY*
PD: Ebro Darden
APD/MD: Julie Gustines

WKUS/Norfolk, VA*
PD: DJ Law

WVKL/Norfolk, VA*
OM/PD: Don London
MD: Theressa Brown

WCFB/Orlando, FL*
OM: Steve Holbrook
PD: Kevin Gardner

WDAS/Philadelphia, PA*
PD: Joe Tamburro
APD/MD: Jo Gamble

WRNB/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: MoShay LaRen

WFXC/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Jodi Berry

WKJS/Richmond, VA*
OM/PD: Jeff Anderson
MD: Freddy Foxx

WVBE/Roanoke, VA*
OM/PD: Walt Ford

WTLZ/Saginaw, MI*
PD/MD: Eugene Brown

URBAN AC REPORTERS

KBLX/San Francisco, CA¥
PD: Kevin Brown
MD: Kimmie Taylor

Music Choice R&B
Soul/Satellite

OM/PD: Damon Williams
APD: Mecca Thames
MD: Lamonda Williams

Sirius Heart &
Soul/Satellite*
OM/PD:B.J. Stone

The Touch/Satellite
PD: Ken Johnson
APD/MD: Hollywood
Hernandez

XM Suite 62/Satellite*
PD: Vic Clemons
MD: Cayman Kelly

WLVH/Savannah, GA*
PD/MD: Gary Young

WTYB/Savannah, GA*
OM: Jim Kennedy
PD: Yolanda Neely

KDKS/Shreveport, LA*
OM/PD: Quenn Echols

KVMA/Shreveport, LA*
OM: Jim Kennedy

KMJM/St. Louis, MO*
PD: Darrel Eason

WFUN/St. Louis, MO*
OM/PD: Jowcol "Boogie D"
Gilchrist

APD/MD: Niecy Davis

WPHR/Syracuse, NY*
OM: Rich Lauber

PD: Butch Charles
APD/MD: Kenny Dees

WIMX/Toledo, OH*
PD: Rockey Love
APD/MD: Brandi Brown

WTUG/Tuscaloosa, AL
OM: Greg Tomascello
PD/MD: Charles Anthony

WGOV/Valdosta, GA
OM/PD: Jammin' Jammie
Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

WMMJ/Washington, DC*
OM/PD: Kathy Brown
MD: Chris Harris

WNEW/West Palm Beach, FL*
OM/PD: Mark McCray

APD: Kyte Stewart

MD: Patrice Wright

* Monitored Reporters

FOR WEEK ENDING OCTOBER 12, 2008

» JADAKISS RETURNS AFTER THREE
YEARS WITH HIS BEST CAREER DEBUT,
AS “BY MY SIDE” BOWS AT NO. 30. HIS

PREVIOUS HIGHEST ENTRANCE WAS THE
NO. 32 START FOR “KNOCK YOURSELF

OuT” IN 2001.
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» 'NITH 166 PLAYS AT 13 STATIONS, RENOWNZ
GRAMMY AWARD-WINNING SOUL SINGER JAMES
INGRAM DEBUTS AT NO. 30 WITH “MERCY.” THE SONG
LEADS OFF HIS NEW GOSPEL SET, “STAND (IN THE
LIGHT),” WHICH STREETED OCT. 14.
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WPZE/Atlanta, GA*
IM: Steve Hegwood
2D/MD: Derek Harper

WTHB/Augusta, GA*
IM/PD: Terry Monday
APD: JayTek

WCAOQ/Baltimore, MD*
IM: Thea Vitchem

ID: Lee Micaels
APD/MD: Danielle Brown

NWIN/Bakimore, MD*
2D: Mike Rcberts

NUFO/Buffalo, NY*
vD: Duane Price

NJINI/Charleston, SC*
IM: Michaed Baynard

2D: Eelinda Parker

MD: Anthory Baxter
‘NXTC/Charleston, SC*

20: Michael Tee
APD: Edwin "Chef” Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear
PO/MD: Sam Terry

WGRB/Chicago, 1L*
PD: Sonya M. Blakey
APD/MD: Effie Rolfe

WJIMO/Cleveland, OH*
PD/MD: Kim Johnson

WFMV/Columbia, SC*
PD: TOHB "Cee" Green
APD/MD: Monica Washington

WEAM/Columbus, GA
OM: Carl Conner, Jr.
PD: Pam Dixon

WAJV/Columbus, MS
OM: GQRiley
PD: Sebastian Riley

OCTOBER 17, 2008

WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Mosby
KHVN/Dallas, TX*
PD: Antonio Johnson

WCHB/Detroit, MI*
OM/PD: Bo Money

WFLT/Flint, MI*

OM/PD: Sammie L. Jordan, Jr.

WEAL/Greensbora, NC*
PD/MD: Joseph Level

KROI/Houston, TX*
OM/PO: Terri Thomas

WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsvilie, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

GOSPEL REPORTERS

WTLC/Indianapolis, IN*
OM: Brian Wallace
PD: The First Lady Raye

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson

KHLR/Little Rock, AR*
OM: Sonny Victory
PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan
PO/MD: Billy St. James

WLOU/Louisville, KY* Rejoice! Musical WPPZ/Philadelphia, PA* WSOK.Savannah, GA*
PD: Bill Price Soulfood/Networ < OM/PD: Elroy Smith PO: E. Larry McDuffie
WBBP/Memphis, "N PD: Willie Mae Mcihver APD/MD: CeCe McGhee KOKA/Shreveport, LA*
MD: Doreen Graves Rejoy Radio/Network WNNL/Raleigh, NC* PD: Edde Giles

WHAL/Memphis, TN*
PD: Eileen Collier
4PD/MD: Tracy Bethea
WLOK/Memphis, TN*
PO/MD: Kim Harper
WMBM/Miami, FL
PD/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long

PD/MD: Connye Bryent
WXVI/Montgomery, AL*
PD: Glinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack

www americanradiohistorv. com

OM: Frankie Herptill
PD: RaStaun Green
MD: Samuwel Priester

WPRF/New Orleans, LA*
PD/MD: JoJo Walker

WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta P=tit

WLIB/New York, NY*
PD: Denise Hill

WFM1/Norfolk, VA*
OM: Neal Williams
PD: Mike Chandler

WXEZ/Norfolk, VA*
OM: John Shomby
PD: Dale Murray

OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggie Baker

Sheridan Gospel
Network/Satellite
PD: Michael Gamble
APD: Morgan Dukes
MD: Ace Alexander

Sirius Praise/Satellite*
OM: B.J. Stone
PD: Pat McKay

XM The Spirit/Satellite*
PD/MD: Jay Bryant

APD/M2: Sharen Flournoy

KATZ/St. Louis, MO*
MD: Dweght Stone
WIMG/Trenton, NJ
OM/PD Felicia Brannon
APD/M 2: Robyn McCollum
WTSKsTuscaloosa, AL
OM: Greg Tomascello
PD/AMB: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAI/Willmington, DE
OM: Me=vin Brittingham
PD/MD: Manuel Mena

* Monitced Reporters
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Promotions that money can't buy

Ideas Thou Can Steal

Kevin Peterson

KPeterson@RadioandRecords.com

egardless of format, region or market size, stations are always
looking for creative ideas for promotions and marketing cam-
paigns. This week, Christian stations and networks from the
West Coast, East Coast and South, in markets big and small,

share some of their favorite campaigns.

K-LOVE brand manager Michael Tedesco says
that great promotions don't necessarily have to
cost a lot of money. In fact, sometimes the best are
experiences that money can't buy. “We look to
create memories with listeners,” he says.“We look
to do things that they’ll talk about for a long time.
It’s gone way beyond giving away stuff, because
every radio station can do that.
What we try to focus in on and
encourage our partners to do is
come up with ideas to create
memorable experiences with
people—things they just can-
not buy.”

He adds that those kinds of
ideas create a bond with the
listener, thus making the sta-
tion more memorable.“We try
to turn the spotlight around
and put it on the audience and
give them opportunities to
shine, share stories, share memories and tie those
into promotions.”

An example of just such a promotion is some-
thing K-LOVE did for Valentine’s Day. Tedesco con-
tacted EMI Christian Music Group, knowing that
Matthew West has a real talent and gift for writing
songs quickly. “We got our listeners to share their
love stories with us—how they met their spouse or
how they proposed or what their love story was,”
he says. “We shared the stories on the air, got the
listeners on the phone so they could share it in their
own words. You could hear the emotions in those
phone calls. Ultimately we ended up choosing one
as our favorite, and Matthew was quickly able to
write a song that was custom made for them as their
very own love song.”

Tedesco

The song was played on the air, and West came
in and performed it live for the winners. The sta-
tion also put the song on CD and customized it.
West wrote the song out in his own handwriting
and it was framed for the couple.“And now you've
given somebody something that’s more than just
‘stuft, ” Tedesco says. “Its more than just a CD or
even a trip. It’s something that’s
memorable and customized and
personal to them, and yet the rest
of the audience didn't feel ex-
cluded because they got to go
along for the ride”

A Helping Hand
WAWZ (Star 99.1) calls Zare-
phath, N.J., home, but it akso
broadcasts into market No. 1,
New York. Promotion director/
morning co-host Stacey Stone
says, “Because of the state of our economy, most of
our promotions have centered on helping families
in some way. We just finished a very successful food
drive for our local food banks that included David
A. Dein from Johnny Stone in the Morning’ dress-
ing up as the Good Golly Green Giant and travel-
ing through New York City and New Jersey col-
lecting canned goods” The campaign raised some
four tons of food for families.

Sticking with topical promotions that don't cost
the station much if any money, KLR C/Fayetteville,
Ark., is in the middle of its Think Pink promotion
for October, which is Breast Cancer Awareness
Month. Promotion director/morning co-host Jen
Ryan says the event is “twofold. First, it’s a service
to the community by providing information on

32 24/7 NEWS ONLINE @ www.RadiocandRecords.com
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‘What we try
to do is turn
the spotlight
around, put
it on the
audience and
give them
opportunities
to shine,
share
stories, share
memories
and tie

those into
promotions.’

—Michael Tedesco

Stone

com

breast cancer through Think Pink packets. Second,
we're honoring a breast cancer survivor or hero with
a weekend at a local spa. It’s really gaining momen-
tum quickly”

WPOZ (Z88.3)/Orlando is working to give
back to listeners. According to promotions
director Carol Baker, “The statistics of failing
marriages, especially among Christians, are star-
tling, which is why Z88.3 is passionate about
making sure we put together promotions that
help listeners make time for their spouses.”

That’s the premise of Second First Date, where
midday personality Melony McKaye “is living this
life with a marriage and three kids under the age of
5 and doing everything she can to balance job, kids,
church, life and of course, her relationship with her
husband” The station partnered with Family Life
and then later on with the new movie ““Fireproof™
to offer a novel campaign. Once a week McKaye
amnounced a winner, with each victorious couple
receiving a package that included registration for a
married couple to attend a Weekend to Remem-
ber Conference in Central Florida, a two-night stay
at the Orlando Marriott and dinner. “We recently
ran this promotion again with tickets to see an inti-
mate prescreening of |“Fireproof™], dinner, a gift
certificate for concessions and special intimate seat-
ing for each winning couple.”

Marketing Without Moolah

Many Christian stations say they don’t have the
budgets to do any significant marketing. But K-
LOVE'’s Tedesco says stations don’t necessarily need
a lot of funding to create successful listener
alliances. For example, KCMS/Seattle—where he
previously worked as director of marketing and pro-
motions—started with almost no money and as rat-
ings and revenue grew; the station was able to devote
resources to billboards, bus boards, cable TV and
even some network TV, Tedesco says. “You're able
to grow these things. Since coniing to K-LOVE 1
had to start back at square one with grass-roots mar-
keting. Now we're teaching all of the local promo-
tion managers how to do that” He adds that it
includes basic things like participating in an already
planned parade, “owning” an event, hanging ban-
ners, establishing a presence at commniunity events
and introducing people to the station.

“Give people a sample, much like they do in
Costco. Whenever they sample a product, sales go up,
so at a grass-roots level, the two goals that our local
promotion managers have are to make it easy for
people to sample our product and then find a way
to make it easy to share it with others,” Tedesco says.

Stone says the same thing is true at WAWZ.“In
January we kick off our Star 99.1 Wants to Meet
Every Listener campaign for the entire year,” she
says.“All Star 99.1 air talents will attempt to meet
every person that listens to Star 99.1, covering
New York City, New Jersey and parts of eastern
Pennsylvania. Artists will also join in this special
campaign by shaking hands and kissing babies
right along with us.”

It doesn’t get any more grass roots than that. R&R

For more promotion ideas, check out the Oct. 17 issue
of the R&ER Christian Friday News e-mail newsletter.

OCTOBER 17, 2008
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R&R CHRISTIAN AC

SDWERED BY

n elsen

<DMDS

DIGITAL DOWNLOADS
AVAILABLE A~ DMDS.COM

» AS “SLOW FADE" BECOMES THE 10TH TOF 10 FOR CASTING
CROWNS (12-10), THE GROUP OWNS THE SECOND-MOST TOP 10
SONGS SINCE THE NIELSEN BDS-DRIVEN CHART LAUNCHED IN
JLLY 2003. MERCYME LEADS WITH 12 TOP 10s, WHILE JEREMY
CAMP AND THIRD DAY TIE FOR THIRD WITH KINE APIECE.

=
g oF 1) NIELSEN BDS NEW AND ACTIVE
L ﬁ\; ARTIST CERTIFICATIONS PLAYS ALDIENCE ARTIST PLAYS RTIST PLAYS
E 28 TITLE IMPRINT / PROMOTION LABEL  TW +-  MILLIONS RANK LY B A L CAN
BRANDON HEATH NO. 1{4 WKS) DECEMBERADIO 227/0 JULIAN DRIvE 146/14
1 20 4.
1 B GvemEvOREYES ReNONpLE P9 ¢ 24 Far Your Glory From His Hands
i MERCYME (Slanted/Spring Hill) (Inpop)
- B youreion no Al Y7 1"978 < MOST ADDED TOTAL STATIONS: n TOTAL STATIONS: 75
& CHRIS POMLIN - PHIL WICKHAM 189/6 JOHN WALLER 132/35
= 7' Jesus Mes aH SIXSTEPS/SPARROW/EMI CMG __‘63“_ X iy 3 T-ue Love While I'm Waiting
BIG DADDY WEAVE (Simple/INO) (Beach Street/Ression/PLG)
o 18 \WHAT LIFE ~OULD BELIKE FERVENT/WORD-CURB _V‘B_fi o] 3 Slz‘ 3 TOTAL STATIONS: 2 TOTAL STATIONS 12
TOBYMAC FEATURING KIRK FRANKLIN & MANDISA
13 1200 +94 3.023 5 ROBBIE SEAY BAND 157/2 REMEDY DRIVE 12417
e 7 LOSEMYSCL FOREFRONT/EMICMG = AETET W New Day Daylight
DOWNHERE J _ TITLE /LABEL _STATIONS (Sparrow/EMI CMC) (Word-Curb)
i _1_3_ RERE | AM centmicry |03 | 5 | 2'?&ﬁ - THIRD DAY 6 TOTAL STATIONS: 6 TOTAL STATIONS =
LAURA 3TORY Revelation P
‘ SO8 Ty TO3AVE wo VBl B0 2464 9 e ;o;ou 'xm.son 149733 5’3!’:‘ OF GRACE nssas
i e TR ST WAFJ, WAWZ, W=SH, WJQK, WMHK, avior, Please i
o g TENTH AVENUE NORTH 1041 <64 2568 7 WRCM (Sparrow/EMI CMG) (Word-Curb)
s _~ BYYOURSIME REUNION/PLG " et — — —_ e —— — TOTAL STATIONS: 8 TOTAL STATIONS %
o 27 THIRD L:AY 1019 126 2559 8 TOBYMAC FEAT. K'IJRK —
g CALL MY NAME ESSENTIAL/PLG s FRANKLIN & MANDISA 4 JIMMY NEEDHAM 148721 THE AFTERS 10144
o= S e Lose My Soul Hurricane Never Going Back To OK
Q 11 CASTING CROWNS 006 +33 1802 14 (ForeFront/EMI CMG) (lapop) (INO)
B SLOWFADE BEACHSTREEVREUNION/PLG = " KCMS, WBDX, WCSG, WPAR TOTAL STATIONS: 7 TOTAL STATIONS 10
STEVEN CURTIS CHAPMAN == e
o 9 Yours SPARROW/EMICMG 1_(1(15" 76 | 2299 ‘_0 I”zi:"" OF GRACE 4
33MILES {Word-Curb)
@ 2 ONELFETOLOVE mno 20 # 1329 © KBNJ, KKSP, WAKW, WRBS
LINCOLA BREWSTER B T
1S = 903 +34 1198 18 LAURA STORY 3
G TODAY IS TH DAY INTEGRITY Mighty To Save
JEREMY CAMP (INO)
o .__E_ THERE WILLBE A DAY secooTHanaL - 800 *90 ¢ _Z_E N u KAIM, KCMS, KFSH
FRANCESCA BATTISTELLI g - " THE AFTERS 5
L _f_‘ _ I'MLETTING 30 FERVENT/WORD-CURB 880__ 122 2079 12 Never Gaing Back To OK
ABOVE THE GOLDEN STATE (INO}
(= v SOUND OF YJUR NAME SPARROW/EMICMG s ] __1'50‘ L WBSN, WJQK, WMUuZ
BROOKE FRASER DOWNHERE 2
O ‘24 SHADOWFEFT WOODANDBONE _653 I e N l_sio = Here | Am
MICHAEL W. SMITH (Centricity)
a ANEW HALLZLUSAH REUNIONPLG 625_ +32 1020 1 9  KFSH, WCQR i
THIRD DAY  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED TENTH AVENUE NORTH 2
Ly - REVELATION B - - ESSENTIAL/PLG 593 jzs __]6?_) ) ls By Your Side
ADDISOK ROAD (Recolon/BLG)
28 HOPE NOW . B NO Iosf_ -3 | l_.OZ) B 20 :TIS, WRCM - - B MOST
» RUSH OF FOOLS c B 33MILES 2
0|  Rilreirdiy wois 463 51 Oasa oo i ToLve LI
| W = B i P = (INO) LA
BUILDING 429 3 =
2] 3 ENDOPME ) o BECEM S0 REE - e . _
BEBO NORMAN MICHAEL W. SMITH 2
e BRITNEY BEC/TOOTH & NAIL = §53 e 2 A New Hallelujah
SANCTUS REAL B SR =
4 WFSH, WPAR
2= B | WHATEVER MOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMI CMG ffz - 1] _3.7.‘1 f22 +]36 THIRD DAY
MEREDITH ANDREWS Revelation (Essential/PLC
e NEW YOU INVITE MEIN worpurs | 20 9 039 - WLAB +29, WMS.] 418, WFSH +=, WFHM +B3, SIST 412,
S = ADDED AT... WIQK +9, KSOS +7, WAWZ +7, waHK +7, WRCM +5
9 KUTLESS 258 .5 013 R WJTL = - :
COMPLETE B ~ BEC/TOOTH& NAIL g y 3 TOBYMAC FEAT. CIRK
MATT MAHER Lancaster, PA ' &
9 g ASITIS IN HEWVEN ESSENTIAL/PLG <A §24 e - PD: John Shirk ERA:K;-INI & N:A'lmn?Ac A
I R e Ll - Phi ose My Soul (ForeFror=EMI CM
2 4 AYIESHA WOODS %0 0 o6z 27 MD:BRIISrmth WGTS +16, WRES +13, WIE +, 5T +8, KBIQ +8,
LOVE LIKE THS - COTEE | i John Waller, While I'm Waiting, 10 KCMS +8, WUSG +7, KFIS +6, WF=H +6, WFSH 5
1 MICHAEL ENGLISH ! Sonflowerz, More Than | Think | Am, 4 = =
Bl IS 7 ers Lk R DEMPTION CURB EQ 1 _25 070 2 JEREMY CAMP
3C 5 NEEDTOBREATHE 7 8 023 - FOR REPORTING STATIONS PLAYLISTS GO TO: There Will Be A Day (EC/Tooth & Nail)
STREETS OF £ 0LD ATLANTIC/WORD-CURB 1 www.RadioandRecords. WPAR 424, WVFJ 416, XMES +E.WMS.J +10, WCQR +8,
WESG +8, KSCN +8, WMUIZ 7, “TC +5, KBNJ +4
LAURA STORY
RECURRENTS Mighty To Save (INO)
WFFH +17, WPAR 410, KCMS +5, £FSH +7 WJQK +5,
5 X KKSP +5, WAFJ +5, WBF) +4, K6 +4, KSGN +4
g ; [ U — - —
"l ZRTIST 11 NIELSEN BDS PLAYS W ARTIST 11 NIELSEN BDS PLAYS BROOKE FRASER
S T TLE / IMPRINT / PROM®TION LABEL CERTIFICATIONS ™ Lw = TITLE / IMPRIN™ / PROMOTION LABEL CERTIFICATIONS ™ W Shadowfeet (Wood And Bone)
1 P WLAB +22. WVFJ +16, WJIE +15, 'S8 +3, WPOZ +2,
MATALIE GRANT TREEG3 g KTSY
B (i NOTBE MOVED(CURB N ) el 7 | BLESSED BE YOUR NAME (NPOP) 355 I ORIGEIUL GET 2 AN
CHRIS SLIGH MATTHEW WEST
E4PTY ME (BRASH) 7 | 76_0 SOMETHING TO S£Y (SPARROW/EMI CMG) =% I, ZOCL
MATTHEW WEST ROBBIE SEAY BAND
YU ARE EVERYTHING (SPAFROW/EMI CMC) _ uo B 718_. SONG OF HOPE (SPARROW/EMI CMG) 0 57‘_
MATT MAHER 705 753 NEEDTOBREATHE 530 545 FOR WEEK ENDING OCTOBER 12, 2008
YAUR GRACE IS ENOUGH (ESSENTIAL/PLG) WASHED BY THE WATER [ATLANTIC/WORD-CURB) LEGEND: See legend to charts in charts section for rules and svmbol explanations.
;ARON SHUST ) o FEE ) | . 55 Christian AC stations are electronically monitored by Nielsen Broaowast Data Systems 24 hours a
603 590 527 537 day. 7 days a week. Christian AC Indicator chart compiled of 33 reportars, christian CHR 28, christlan
M SAVIOR MY GOD (BRASH " . ALCBECAUSEQOFRESUSIND)—— L rock 26 and soft AC/inspirational 20. © 2008 Nielsen Business Medki nc. All rights reserved.
WHLF/Bangor, ME WNFR/Flint, MI WH@/Johnson City, TN WAFR/Network WGSL/Rockford, IL KCFB/St. Cloud, MIN
ObA: TimCollins OM: Lori McNaughton OM: Matthew Hill OM: Marvin Sanders OM: Ran Tietsort PD: Jim Park

PD/ D: Joe Polek

KCE|/Dellas, TX*
PD: viike Tirone
APL: Bill Bumpas
M2:Johr McLain

WLDR/Dayton, OH
OMzKeitm Hamer
POVMD: Eric Johnson

OCTOBER 17, 2008

PD: Brian Smith
MD: Eliyn Davey

WAGO/Greenville, NC
MD: Tiffany Johnson

WCRH/Hagerstown, MD
OM: Jeff Ward

PD: Jeffrey Bean

MD: Susanna Scott

MD: Dave Purin

KAMB/Merced, CA
PD/\D: David Benton

Family Life
Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell

MD: Eill Ronning

PD: Rick Robertso1
MD: Jim Stanley

KNLB/Phoenix, AZ
PD: Faron Eckelba-ger

KLVV/Ponca City, OK
PD/MD: Tony Weir

KLMP/Rapid City, SD
PD: Suzanne Happs
MD: Jamie Knapp

wWWwW.americanradiohistorv.com

PD/MD: Charmel Jacobs

KCRN/San Angelo, TX
PD/MD: Mark Mohr
APD: Steve Hayes

WSMR/Sarasota, FL
OM: Douglas Poll

PD: Dan Young

MD: Peul Perrault

MD: Chuck Heubeger

KYCC/Stockton, CA
PD: Scott Mearns
MD: Marina Tahod

WLIN/Traverse Gty, Ml
OM/MD: DC Caverder
PD: Pete Lathrop

WOLW/Traverse Lity, Ml
PD/MD: Patrick Grez=n

* Monitored Reporte—=
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FOR WEEK ENDING OCTOBER 12, 2008

R&R CHRISTIAN

POWERED BY n

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

<DMDS

= e = =
L~ 02 CHRISTIAN CHR ¢ wd CHRISTIAN ROCK
v &5 ARTIST PLAYS o &S ARTIST PLAYS
= 5 TITLE IMPRINT / PROMOTION LABEL ™ +- = x5 TIMLE IMPRINT / PROMOTION LABEL ™ +-
i BRANDON HEATH P.0.D.
o ‘9 GIVE ME YOUREYES reoNonpLG 98 25 0 2 Ginewive - ) B - ouwmpamo SO0 33
ADDISON ROAD DECYFER DOWN
@ STICKING WITH YOU ) no (SN ‘S [ CRASH no SR 2
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA ALMOST.
9 7 s MY SOUL B FOREFRONT/EMI CMG. 865 7’30 1 9 0 STOPIT ToOTHENAL | 274 f17
HAWK NELSON PILLAR
o ‘2__ ONE LITTLE MIRACLE B BEC/TOOTH& NAIL j 7’30 ° ~ TURNITUP - B ESSENTIAL/PLG 7_2_72 _’30
JIMMY NEEDHAM THIS BEAUTIFUL REPUBLIC .
el ABREATHOR TWO - meop 730 "“‘_ 5 14 NO TURNING BACK B _ FOREFRONT/EM: CMG <58 3 =
BROOKE FRASER PHILMONT 8
L2 e SHADOWFEET wooDanDBONE 77 _']7 & ICAN'T STAND TOFALL - — FOREFRONT/EM! EMG = _8
SKILLET FAMILY FORCE 5
Z 25 Tji05E NIGHTS ARDENTISRE/ING | 244 _'"2 - 0 13 FEVER TOOTH & NAIL ¥ ’]
i BEBO NORMAN RELIENT K |
e ' PULLMEOUT B BEC/TOOTH & NAIL __Efg___ 55l - _E_ THE SCENE AND THE HERD COTEE 256 - _6;”
KUTLESS RUN KID RUN
,_]_6 _ COMPLETE B BEC/TOOTH&NAL 6_2?__ il e SURE SHOT TOOTH & NAIL 250 o
JEREMY CAMP SKILLET
@ S5 THEREWILL BEADAY BEC/TOOTH & NAIL 6]3___ '55_ @ WHISPERS IN THE DARK ARDENTISRE/ND | 24B ;22
SUPERCHIC(K) ABANDON
il = HOLD INPOP _E_‘O" i 2D ° PROVIDENCE FOREFRONTIEMICMG 25 | ol
MERCYME WAVORLY
o ,]i. YOUREIGN INO __SE“ :26 @ FORGIVE AND FORGET FLICKER/PLG 228 | =
NEVERTHELESS EMERY
G _IC_)A SLEEPING IN FLICKER/PLG 555 5 @ E_‘m TENTALENTS TOOTH& NAIL 2_]5 r -
NEEDTOBREATHE ' DEAS VAIL
0 _7__ STREETS OF GOLD ATLANTIC/WORD-CURB 4538 d 5 1 T UNDERCOVER BRAVE NEW WORLD 202 =
SWITCHFOOT DIZMAS
12 22 TyisisHOME WALDEN MEDIA/WALT DISNEY/SPARROW/EMICMG 478 '59_ 15 THIS IS A WARNING CREOENTIAL/EMICMG 158 'lo‘
CHRIS TOMLIN FIREFLIGHT
@ 14 esus MessiaH - SIXSTEPS/SPARRDW/EMICMG "7_2_ ; ! e YOU GAVE ME A PROMISE FLICKER/PLG ]_8"__ E
FIREFLIGHT NEVERTHELESS
G _? BRAND NEW DAY FLICKER/PLG "2_9 il 1 " SLEEPINGIN FLICKER/PLG ]82_ l
RELIENT K EVER STAYS REO
@ _E ~ 1JUST WANT YOU TOKNOW GOTEE _"21 *24 e _»: SAY WHAT YOU WILL VSR _‘f’gp cl -
JAYMES REUNION . UNDEROATH ;
& _"__ FINE BEC/TOOTH& NAIL e . _'51 i 5 70DBRICHT TOSEE 700 LOUD TOHEAR TOOTH & NAIL _]68 i '_]3
TENTH AVENUE NORTH BECOMING
@ % syvoumsie REUNONPLG S99 25 L20) 3 vouriove TootHaNAL 193 *5
GROUP 1 CREW HAWK NELSON
a _5_ KEYS TO THE KINGDOM FERVENT/WDRD-CURB B2 '27 2l ! YOU HAVE WHAT INEED BEC/TOOTH&ANALL 1_51_ 73
STELLAR KART KRYSTAL MEYERS
@ 7 NOCENT WORD-CURB 375 flg 22 | - BEAUTIFUL TONIGHT ESSENTIAL/PLG __]56 _'6
AFTERS CHILDREN 18:3
= Y& i ARE THE sOUND COLUMBIA/INO _3?__/_ N '_]30 2 | E _ALL MY BALLOONS TOOTH & NAIL ﬁ‘_"s i e
REMEDY DRIVE JONEZETTA
28 DAYLIGHT WORD-CURB o - & @ WIDE AWAKE TOOTH & NAIL JB_B 2
KRYSTAL MEYERS DISCIPLE
5 SHINE ESSENTIAL/PLG 338’_7 7'7]" - @ NE ¥ 30 N0 135 )
THIRD DAY PROJECT 86
@ RUNTO YOU ESSENTIAL/PLG iz_z_ ) @ ~  PUTYOURLIPSTOTHETV TOOTH&NAIL —]}_5 o
s JON MCLAUGHLIN THOUSAND FOOT KRUTCH
@ BEATING MY HEART SLAND/DIMG 502 N g &/ FAVORITE DISEASE TOOTH&NALL 138 '7_
DECEMBERADIO HOUSE OF HEROES
@ BELIEVER SLANTED/SPRINGHILL _289__ _"'3 @ NE LOSE CONTROL MONQ VS STEREQ/GDTEE _1?9 ¢ 52
BUILDING 429 WEDDING
e B ENDOFME INO »2_"]“ 22 @ 3_ RETURN BRAVE NEW WORLD __]29 : 25
i RUN KiD RUN CAPITAL LIGHTS
36 FREEDOM TooHaNAL 241 5 L0 19 ourorcontrOL TootHanaL 9 25
g 5 SOFT AC/INSPIRATIONAL
%
2 gﬁ ARTIST PLAYS ARTIST PLAYS
= =0 TITLE IMPRINT / PROMOTION LABEL ~ TW. 4/ WKS  TITLE IMPRINT / PROMOTION LABEL ~ TW +-
17 _CHRIS TOMLIN JESUS MESSIAH - SIXSTEPS/SPARROW/EMICMG 389~ +8 20 MERCYME YOUREIGN - N 227 -44
8 STEVEN CURTIS CHAPMAN YOURS - _ SPARROW/EMICMG 336 +29 4 WAYBURN DEAN !NEEDASAVIOR o - WAYJADE 213 +26
7 MICHAEL W. SMITH ANEWHALLELUJAH o REUNION/PLG 305 +6 =  JADON LAVIK WONDROUS LOVE BEC/TOOTH&NAL 21t O
7 MARK ROACH THELEASTICANDO MYRRH/WORD-CURB 301 +27 3 JEREMY CAMP THERE WILLBE ADAY o BEC/TOOTH&NAIL 207 +34
14 MOLLYE REES & JAMIE SLOCUM DIFFERENT HOLLOW OAK 274 2 7 SHANNON WEXELBERG HAILTOTHEKING DISCOVERY HOUSE 204 4
n 'BART MILLARD [STAND AMAZED N0 289 +25 19 BIG DADDY WEAVE WHAT LIFE WOULDBE LIKE FERVENT/WORD-CURB 203 -37
12 BRETT RUSH WHENI'MALONE WITH YOU ~ CREATIVESOUL 255 -31 3 ADDISON ROAD HOPENOW - o o B N0 163 +34
4 MEREDITH ANDREWS YOUINVITEMEIN - WORD-CURB 249 +20 11 RICHIE MCDONALD ITURNTOYOU twap - 159 19
7 33MILES ONELIFETOLOVE - - - N0 244 +9 9 CECE WINANS THETESTOF TIME - - PURESPRINGS COSPEL 145 -27

13 ASHMONT HILL SONGOF GLDRY

mow (22 a7

» P.0.D. CLAIMS TS FIRST CHRISTIAN ROCK NO. 1SINCE
EARLY LAST YEAR, AS “SHINE WITH ME” GAINS 33 PLAYS
AND LEAPS 4-1. THE GROUP MOST RECENTLY DOMINATED
THE LIST WHEN “GOING IN BLIND” SPENT A WEEK ATOP

THE FEB. 2, 2007, CHART.

JAMIE SLOCUM DEPENDENCE

R 132 +41

KLYT/Albuquerque, NM
Ot: Johann "Yo" Snyder
MD: Joey Belville

WCVKBowling Green, KY
O KenBuris
PD: Susan Woodard

WVOFBridgeport, CT
PJ/ML: Bob Felberg

WC'NP/Brookville, NY
PD: etar Bellotti
W D:Re2na Tamburni

WUFM/Columbus, OH*
(CM: M chael Buckingham
PD/MLx: Nikki Cantu

KVRK/Dallas, TX*
PD: Chris Goodwin
MD: Drue Mitchell

WSNL/Flint, MI
MD: Brian Goodman

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WBFJ/Greensbora, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WJTL/Lancaster, PA¥
PD: John Shirk
MD: Phil Smith

CHRISTIAN ROCK REPORTERS

KIBZ/Lincoln, NE
PD/MD: Ron Drury

WDML/Marion, IL
MD: Tom Schroeder

WMKL/Miami, FL
PD: Rob Robhins
MD: Kelly Downing

Effect Radio/Network
PD/MD: Brian Harman
APD: Amanda Harman

WJLZ/Norfolk, VA*
OM/PD: Anne Verebely
APD: Troy Alan

34 24/7 NEWS ONLINE @ www.RadioandRecords.com

WITR/Rochester, NY
PD/MD: Samme Palermo
APD: will "The Tuna" Benson

WPRJ/Saginaw, M|
OM/FD: Aaron Dicer
MD: Josh Thompson

WJIS/Sarasota, FL
OM: Kris Byerly

Sirius Spirit 66/Satellite*
PD: Al Skop

The Sound Of Light/Satellite
PD: Bill Scott
MD: Jack Eason

Whip Of Cords/Satellite
OM/PD: Matt Rhodes

PD: Michelle Tellone WHRZ/Spartanburg, SC
MD: Elisha Skorski OM: Michele Brady
PD: Britt Dillard

Firexcape/Satellite
PD/\VD: Joe Hayes

www.americanradiohistorv.com

APD: Matthew Bishop
MD: Cale Nelson

KCLC/St. Louis, MO
MD: Dave Merkel

WBVM/Tampa, FL*
OM: Chris Sampson
PD/MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

* Monitored Reporters
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BDSBertlfled Christian Spin Awards September 2008 Reclplents

4+100,000 SPINS

Strong Tower/ Ku:less /BEC/Tooth & Nail

450,000 SPINS

Bless The Broken Road, Selah W/Melodie Crittenden Carb
Come, Now Is Tt e Time T2 Worship/ Phillips, Craig & Desin /SparrowyEMI CMG
| Need You/ Jars Of Qay &Essential/PLG

440,000 SPINS

Call My Name/ Trird Dy /Essential/PLG
Healing Rain/ I/l chael ¥ Smith /Reunion/PLG
In.Better Hands/ Mztzlie Grant /Curb

Love The Lord/ L ecoin Brewster /Integrity
Washed By The ‘Water, “izedtobreathe /Atlantic
You/ Britt Nicole sSparrew/EMI CMG

430,000 SPINS
Cinderella/ Steve 1 Cartiss Chapman /Sparrow/EMI CMG
Every Moment/ Jcy WilEams /Reunion/PLG
God So Loved/ Jazi \ele sqquez /Myrrh
In My Arms/ Plush /Cura
Meant To Live/ Switchfeot /Columbia
Mercy Came Ruraing/ Fhillips, Craig & Dean /END
Sweetly Brokeny Jeremy Riddle /Vineyard
When God Made You' NevSong W/Natalie Grant /ReunianPLG
Your Grace Is Enough/ N att Maher /Essential/PLG

420,000 SPINS

All You Got/ Tait fForefremt/EMI CMG

Give Me Your Ey2s/ Bra-don Heath /Reunion/PLG

Jesus Messiah/ hriz Tenlin /sixsteps/SparrowEMI CMG
Mighty To Save/ Laura Stery /INO

My Hope/ David Crowder Band /sixsteps/Sparrcw/EMI CMG
Never Going Back Toc OR/ Afters /INO

Rebirthing/ Skill=t /A-dent/Atlantic

Simple Things/ Amy &ra 1t /Word-Curb/Interscope
Something To Saw Viatthew West /Sparrow/EMI CVIG

We Fall Down/ Kutless BEC/Tooth & Nail

You Reign/ MerodVie /INO

+10,000 SPINS
Can't Get Away/ Fust 0 Fools /Midas
Escalates/ Fallimgy Up /BE Z/Tooth & Nail
Here | Am/ Dovsshere MCentricity
Lose My Soul/ todryMac =2at. Kirk Franklin & Mandisa (Farefront/EMI CMG
Nothing But The Bloed/ Swift /Rocketown
Paperthin Hymn¢ AnterEr /Tooth & Nail
Shadowfeet/ Brccke Freser /Wood And Bone
Sound 0f Your Name} Abcve The Golden State /Spzrrow&MI CMG
Things Left Unsaid/ [isciple /SRE/INO
Those Nights/ Stillet /Ascent/SRE/INO
Today Is The Day/ Linzo n Brewster /Integrity
What If | Stumble®/ OC Talk /Forefront/EMI CMG
Whatever You're Doing Something Heavenly)/ Sanctus Rzal /Sparrow,'EMI CMG

ANNOUNCING THE CHRISTIAN

iR CONGRATUATIONS

|N i

iclsen

www.bcsonline.com

americanradiohistorv.com -
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» WITH 181 SPINS AT 11 REPORTING STATIONS

TEXAS NATIVE JOSH WILSON OPENS AT NO. 30
WITH “SAVIOR, PLEASE,” THE SECOND SINGLE
FROM HIS ALBUM “TRYING TO FIT THE OCEAN IN
4+ A CUP” WILSON IS CURRENTLY ON TOUR, WITH
e M DATES BOOKED THROUGH MID-JULY 2009.

R&R CHRISTIAN

<DMDS
DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

CHRISTIAN AC REPORTERS

§§ sy CHRISTIAN AC INDICATOR

PLAYS
28 TTLE IMPRINT / PROMOTION LABEL ~ TW /-
KGNZ/Abilene, TX KGCB/Flagstaff, AZ WBSN/New Orleans, LA* | 18 CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMICMG 1005 +17
PD/MD: Cary Hill OM: Daniel White OM: Julie Headrick 1 o - — -
PD/MD: Mike Med|i PD: imsi 18 . BRANDON HEATH CIVE ME YOUREYES REUNION/PLG 849 -18
WMIT/Asheville, NC* (el eClin MD,TL"iL“b';;:‘;:H = MEATMICUAVRTIUREES, E
OM/PD: Tom Greene WPER/Fredericksburg, VA ’ 3 2] BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB |~ 877 -9
MD: Matt Stockman PD: Frankie Morea KGBI/Omaha, NE* - B i o o -
PD: Melody Miller 4 20 MERCYME YOU REICN INO B34 1 -4]
WFSH/Atlanta, GA* KZKZ/Ft. Smith, AR M[j' Jeff Devereaux .
PD: Mike Blakemore OM/PD: Dave Burdue : e 18 TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSE MY SOUL FOREFRONT/EMI CMG 751 +51]
MD: Mik , FL* | -
ike Stoudt WLAB/Ft, Wayne, IN* ngZD/ OD;I::S"’NeFaLI e 15 DOWNMHERE HERE | AM CENTRICTY | 685 +7
WVEJ/Atlanta, GA* PD: Don Buettner APD: J ff @ i 3 =0 R
OM/PD: Don Schaeffer MD: Melissa Montana S 7 15 LINCOLN BREWSTER TODAY IS THE DAY INTEGRITY 660 | -30
b m * I
ARES tereltiliams WCSG/Grand Rapids, Mi* gmgé/,%;ﬁ;a; HiME s ) 9 STEVEN CURTIS CHAPMAN YOURS SPARROW/EMICMG 626 +19
WAFJ/A ta, GA* PD: Chri ke - Kon n T —' B T T =
PO/MD: ;3;: Sawanson e MD: Kenny Robinson e 12 33MILES ONE LIFE TOLOVE N0 | BB +
WJQK/Grand Rapids, MI* KFIS/Portland, OR* E T T —
KPEZ/Austin, TX* OM: Troy West OM/PD: Dave Ar'th ] @ 6 JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH&NAL 601 +10
L . B Lt e - —_1 -
83/!.61\:.:; \E)VZT;'S DA G MD: Kat Taylor D 12| CASTING CROWNS SLOW FADE BEACHSTREET/REUNION/ALG 597 413
r b . WBFJ/G boro, NC* S i S T
APD/MD: Steve Etheridge e e g[S)/LJID REP'd fﬁ'"': sb 12 22 FRANCESCA BATTISTELLI IMLETTINGCO FERVENTWORD-CURB |~ 526 -69
WRBS/Baltimore, MD* PD/MD: Wally Decker -oave Masters ) ' N  reonm | 478 +52
PD: David Paul APD: Darren Stevens KSGN/Riverside, CA* — 4
MD: Chris Scotland WLE/Creenville, SC* E/I% BBfYaﬂdQ'NEa! . ] TENTH AVENUE NORTH BY YOUR SIDE REUNION/PLG | 465 +40
WDJC/Birmingham, AL* PD/MD: Rob Dempsey e ° NEEDTOBREATHE ;REETS OF GOLD o ATLANTT(/WORD-[U_RB 462  +25
APD/MD: Ronnie Bruce APD: Gary Miller WPAR/Roancke, VA* ¢ — i
KTSY/Boise, I* KAIM/Hanolulu. HI* OM/MD: Jackie Howard 16 I 14 ABOVE THE GOLDEN STATE SOUND OF YOUR NAME SPARROW/EMICMG 461 -27
OM: Chris Gilbreth OM: Jack Waters WQFL/RO(kard, IL o I n ADDISON ROAD HOPE NOW INO 425 +48
PD: Jerry Woods PD/MD: Mike Cravatt PD/MD: Johnny V. — -
APD/MD: Travis Culver KSBJ/Houston. TX* KKFS/Sac to, CA* 18 I BROOKE FRASER SHADOWFEET WOODANDBONE | 392 -3
uston, acramento, . I i -
WCVK/Bowling Green, KY PD: Jon Hull PD/MD: Max Miller 19 ] | RUSH OF FOOLS WONDER OF THE WORLD MDss | 358 31
OM: Ken Burns MD: Jim Beeler Sirius Spirit 66/Satellite* @ | - — —
PD: Susan Woodard (RSP atellite THIRD DAY REVELATION ESSENTIALPLG | 335  +56
usan Woocar WCRJ/Jacksonville, FL* PD: Al Skop -
WAYR/Brunswick, GA PD: Chris Wayne s 21 JIMMY NEEDHAM HURRICANE INPOP | 322 7
PD/MD: Bart Wagner MD: Theresa Ross XM The Message/Satellite — — i
OM: Jon Zeliner 122] BUILDING 429 END OF ME o | 308 59
WRCM/Charlotte, NC* WCQR/Johnson City, TN* PD: Mike Abrams e == - =
OM: Gary Morland APD/MD: Brian Sumner MD: Jim Epperlein 23 AYIESHA WOOQOS LOVE LIKE THIS GOTEE = 249 -3
PD: Dwayne Harrison . B vereo
KOBC/Joplin, MO KCMS/Seattle, WA* @ I 2  MEREDITH ANDREWS YOU INVITE MEIN WORD-CURB ~ 240  +54
WBDX/Chattanooga, TN* OM/PD: Lisa Davis PD: Scott Huntley 2 5 ] : - - — : ' : et
OM/PD: Jason McK MD: Sarah Tayl BEBO NORMAN BRITNEY BEC/TODTH& NAIL -
Nt KLJC/Kansas City, MO* 2 —_ S - LT
’ PDO/MD: Michael Grimm WFRN/South Bend, IN e 2 AARON SHUST CREATE AGAIN BRASH ~ 233 +29
WAKW/Cincinnati, OH* PD: Jim Carter B _ -
PD: Kurt Wallace WJTL/Lancaster, PA* MO: Doug Maore I 16 KUTLESS COMPLETE BEC/TOOTH&NAL | 227 -8
b : PO: John Shirk ’ — - — B s =19
Q%DDE?\I/]I lﬁ?::'(i MD: Phil Smith WHPZ/South Bend, IN 3 | MICHAEL ENGLISH FEELS LiKE REDEMPTION CURB « 220 E
WFHM/Cleveland, OH* WLGH/Lansing, M| EA%GJZVI\’/—I{E?E:IS 16 SANCTUS REAL WHATEVER YOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMI CMG 205 -n
PD: Len Howser ] PD: Jenn Czelada . — = : =
MD: Gina Hart KSOS/Las Vegas, NV* KWND/ipringfield, MO* JOSH WILSON SAVIOR, PLEASE - SPARROW/EMI CMC 181 +26
’ PO/MD: Morri
KGTS/College Place, WA PD: Scott Herrold e

. ! KKJM/St. Cloud, MN
PO/MO: Ernest Beck g{l}(_st/LiE;tle Rock, AR* OM/PO: D;aﬁf :,‘:dsen CHRISTIAN AC
gglgr/e(iosl'?er\?;: Springs, CO* SLCI MD: Dawn Madsen ﬁ MUSIC RESEARCH

4 r KFSH/Los Angeles, CA* KHZR/St. Louis, MO*
MD: Jack Hamilton PD: Chuck Tyler ] TroyResearch
KCVO/Col bi . MO APD: Bob Shaw - :
Kovore ?‘ UTA IS MD: Lara Seott PO/MD: Greg Cassidy ARTIST W " " “

: Jim McDermott WLPY/Tampa, FL* TITLE IMPRINT / PROMOTION LABEL ~ FAM% ~ 25-54 « 2534  35-44  45:54
WMHK/Columbia, SC* WJIE/Lauisville, KY* PO: Carmen Brown BRANDON HEATH GIVE ME YOUREYES REUNION/PLG  92% 424 @ 430 | 422 42)
PD: Steve Sunshine PO: Jim Gallpgau . APD: Dave Cruse _— - 5 i
v ——— APD/MD: Chris Crain MD: Jeff MacFarlane BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENTWORD-CURB  BE% 418 425 | 409 419

olumbus, . - B i '
PD: Todd Stach KSWP/Lufkin, TX KKCM/Tulsa, OK* TOBYMAC FEAT. KIRK FRANKLIN & MANDISA LOSEMYSOUL  FOREFRONT/EMICMG ~ 92% 417 4.09 426 . 416
APD/MD: Mike Russell OM/PD: Al Ross OM: Steve Hunter T e T 3
APD/MD: Michelle Ross PO: Chris Kelly NATALIE GRANT | WILL NOT BE MOVED CURB 99%% 416 4.06 425 417
KBNJ/Corpus Christi, TX* TR - — 3
PD: Joe Fahl gghjlw hitéllezl" TX* KXOJ/Tulsa, OK* CASTING CROWNS EAST TOWEST BEACHSTREET/REUNION/PLG  100% — 415 412 414 419
. James Lamblin b — ——— A - . —_—
KLTY/Dallas, TX* APD/MD: Bob Malone igbﬁ‘g‘;;hg;;g"n LAURA STORY MIGHTY T0 SAVE o 97% 4 419 | 413 4N
PD: Chuck Finne ’ — = = ~ ES
ApD/MuD; MichaZl Prendergast KJIL/Meade, KS WAJS/Tupelo, MS CASTING CROWNS SLOW FADE BEACHSTREET/REUNIONPLG  93%  4J2 | 406 423 4.09
PO/MD: Michael Luskey e — e i
KNWI|/Des Moines, |IA PD"R' k Rob CHRIS SUGH EMPTY ME BRASH 94% 4,08 392 41 4.22
PO/MO: Dave St. John WAWZ/Middlesex, N.* oo - — .
OM: Scott Taylor MD: John Riley MERCYME GOD WITHUS N0 97% 408 | 393 4.8 40
WMUZ/Detroit, MI* PD: Johnny Stone KVNE/Tyler, TX —
PD: Julia Belcher APD/MD: Keith Stevens PD: Mike Har'p B _c!'lms TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMI CMG 96% 406 394 404 419
WWIB/Eau Claire, WI WFZH/Milwaukee, WI* MD: Jennifer Winborn NEEDTOBREATHE WASHED BY THE WATER ATLANTIC/WORD-CURB  100%  4.05 418 | 394 4.03
OM: Paul Anthony PD: Danny Clayton WGTS/Washin - T m

. - gton, DC* THIRD DAY CALL MY NAME ESSENTALPLG  99% . 404 397 410 405
PD/MD: Greg Steward MD: Rick Hall PD: Becky Wilson Alignay - ) c -
WCTL/Erie, PA KTIS/Minneapolis, MN* MD: Rob Conway MERCYME YDUREIGN N0 99% 404 391 402 477
gmﬁgf‘z&aﬁagrr:::d PD: Jason Sharp KNWS/Waterloo, 1A JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH&NAL 79% 395 4.03 389 392

: KBMQ/Monroe, LA PD: Dan Raymond i — -

KHPE/Eugene, OR PD/MD: Phillip Brooks WENV/Wausau, WI j MES ONE LIFE TOLOVE o - INO  82% 394 390 4.00 393 )
MO: Paul Hernandez WEFH/Nashville, TN* OM: Karen Benke ROBBIE SEAY BAND SONG OF HOPE SPARROW/EMICMG  93%  3.93 | 394 390 395
b . PD: Mark Bystrom T — — r ¥
SIA_TSSE:S:R:‘HS: L1410 Voo DA MD: Todd Christopher DOWNHERE HERE | AM GNTRCTY 7% 381 389 | 380 396
Family Life Ministries/Network - -
PD/MD: Rick Stevens i A WGRC/Williamsport, PA STEVEN CURTIS CHAPMAN YOURS SPARROW/EMICMG  BB% 390 389  3.86 395
KLRC/Fayetteville, AR APD: Kevin VanBuren OM: Don Casteline . - ) o
PD/MD: Mark Michaels MD: Bruce Barrows PD/MD: Larry Weidman i BROOKE FRvAsER SHADOWFEET _WOEJD_AED E)_OEE 83% 379 388 374 376
New Life Media/Network WXHL/Wilmington, DE . ADDISON ROAD HOPE NOW N0 60% 374 375 386 3.6]

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

PD/MD: Joe Buchanan

OM: Dan Edwards
PD/MD: Dave Kirby
APD: Sal April

* Monitored Reporters
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Total Samale size is 1796. These are average scores for music in the Christian AC format, based on data from
surveys ccnducted throughout the US, using TroyResearch Online Music Tracking. Online panelists score eacl
song on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered tracemark of
RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-549-

9700, x61 or email jlittle@troyresearch.com.
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Charlie Cook’s recipe for KKGO/Los Angeles

Stirring The Pot In L.A.

R.J. Curtis

RCurtis@RadioandRecords.com

harlie Cook got off to a fast start in 2008. In what seemed

like mere hours after the new year began, he rejoined McVay

Media as its VP of country. And within seven days Cook had

reeled in one whopper of a client: Mt. Wilson Broadcasters’
KKGO (Go Country 105)/Los Angeles.

“Not bad for my first week,” Cook quipped at
the time.

Having consulted the station since February,
Cook apparently felt right at home with the City
of Angels and Mt. Wilson owner Saul Levine. On
Oct. 13, Cock officially joined the station as sen-
ior manager of programming, a newly created posi-
tion. This means he will relocate to L.A. from
Atlanta, the city he transferred to after joining
Cumulus Media in 2006 as its VP of country.

Cook knows L.A. well: He arrived there in
1980 to program KHJ/Los Angeles just as it was
flipping to country. After KHJ's short run with the
format, Cook crossed the street and programmed
the legendary KLAC before consulting stations as
part of McVay Media, then settled in as VP/GM
of Westwood One’s Los Angeles division for near-
ly a decade. His many years in the business have
also included programming stops in Miami and
New York.

R&R recently caught up with Cook to talk
about his return to station-level radio, expectations
for KKGO and the challenges a diverse market like
L.A. poses for country radio.

On Site = In Focus

After so many years of looking at stations from
30,000 feet in consulting and executive positions,
what made Cook so interested in climbing back
down to the wenches? “I was excited on a couple
of levels,” he says.““T appreciate my relationship with
[KKGO PD]Tonya [Campos| and I'm looking for-
ward to working more closely with her. I don't
know [Mt. Wilson OM] Mike Johnson that well
but I'm looking forward to working with him, too”
There is also along relationship with KKGO gen-

OCTOBER 17, 2008

eral sales manager Kane Biscaya that goes back to
Westwood One, where the two worked together.
Additionally, Cook says, “the Levines have been just
great to me and appreciative of the adjustments
made to Go Country since I started working with
the station in February. They were encouraging me
to do this”

Cook expresses a fondness for the KKGO staff’
and says, “I believe 1 can bring a bit more day-to-
day focus and make the station even better than it
1s now.” Since his relationship with KKGO began,
Cook feels his name is attached to the station now.
“I want it to do as well as I possibly can and being
on-site every day, I feel we can accomplish that.”

Asked to outline the station’s internal structure,
Cook says: “Right now, Tonya is doing so many
things, including a midday airshift. I can take a few
things off her plate and make the entire station
more efficient.”

The new position for Cook is the best of both
worlds in many ways. Levine has given Cook the
OK to consult a handful of stations, although he
says his time away from the office will be minimal.
“Being on the ground at a station makes me even
more valuable as a consultant”’

Conversely, being exposed to the format on a
global level will be valuable to the challenges of
programming in Los Angeles. The market actually
has a long history of country radio that dates back
to the mid-"60s with KFOX, KBBQ and KGBS
—a station that once featured Country D] Hall of
Famer Bob Kingsley. KLAC came along in 1970,
followed by KZLA and KH]J, both in 1980. The
lone country signal left, KZLA flipped in August
2006, and country radio was silenced for seven
months until Mt. Wilson flipped KMZT from clas-
sical to country and launched KKGO.

‘Being on
the ground
at a station
makes me
even more
valuable as a
consultant.’

—Charlie Cook

KKGO:

A September
To Remember
The first PPM currency
ratings data for Los
Angeles looks good for
country:

Demo,
Cume, AQH Share

Persons 6+,
1.1 million, 2.5
Persons 18+,
896,000, 2.6
Persons 12+,
968,000, 2.5
Persons 25-54,
439,000, 1.7
Women 25-54,
259,000, 2.6

Source: September Arbitron
PPM, KKGO, Mon.-Sun., 6
a.m.-midnight

Among the challenges the station faces is pro-
gramming to L.AX ethnic melting por—a city
where an estimated 225 languages are spoken. “It’s
not the market it was when I went to KHJ in
1980,” he says. “Between the Hispanic and
African-American composition, 50% of the pop-
ulation base is tougher to approach. Their listening
habits aren country, so we have to maximize the
50% that is available.
But that 50% is being
attacked by 75 radio

stations.”
Cook says  Go
Country is sharing

cume with some talk
stations and contempo-
rary formats. The key,
he says, “is making the
station as entertaining
as possible” As for
Hispanics, despite hear-
ing about research the
past two years at the
Radio
Seminar indicating that

Country

country might capital-
1 the
growing Latin population, Cook says,“I didn’t see

ize on rapidly
any real opportunity. If there is one, it’s as much
marketing as anything. There will be some
Hispanic listening but nothing overwhelming.”
He points out that markets like Mianu or even
portions of south Texas have not been able to
move the needle in this area, saying that general-
ly speaking, country is ““a niche format and appeals
primarily to white listeners”

Back At The Station Level

There’s another reason Cook is excited to be back
working at the station level, which can be
summed up in three letters: PPM. “We're very
happy with the initial cume numbers and happy
they’re sticking with us for so long. We have a
chance to grow in some demos where we haven't
done well’The recently released September PPM
numbers show KKGO delivering a 2.5 AQH share
with persons 6+, ranking 17th in the market. Ad-
ditionally, KKGO’s weekly cume of 1.1 million
persons 6+ make it the most listened-to country
station in America.

Cook is certainly in a unique situation: L.A. is
an enormous market and yet he basically works for
a mom-and-pop operation. “To say the least, it a
joy to make your case, get an answer and have the
results in executable form the same day or week.”
Cook has high praise and admiration for Levine,
calling him “a great radio guy who’ been in L.A.
forever and knows all the technical aspects as well
as sales and programming.”

Not only that, Cook says Levine “loves the for-
mat and that’s part of the advantage of the station—
it's not going anywhere.”

When Cook arrives at KKGO next month, his
first order of business is to work closely with the
on-air personalities. “My first attention will be
working with [KKGO morning man] Shawn Parr
and sharpening the execution of the format” R&R
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L 23 TmLe IMPRINT / PROMOTION LABEL ™ 4 TW  RANK
KENNY CPESNEYWITHTHEWAILERS NO. I(ZWKS) °r
VT EvERVRODY WANTS TOGOTOHERVEN BLUECHAR/ENA 02337 +0767 4614 1
TOBY KEITH o
9 3 16 NEVER CRIED IN FRONT OF ME SHOW DOG NASHVILLE 730‘860 0873 IS 2
CARRIE UNDERWOOD
o 4 E JUST A DREAM 19/ARISTA/ARISTA NASHVILLE 29'787-’2'083 G i
DARIUS RUCKER n ¢
g | a 25' DON'T THINK | DON'T THINK ABOUT IT capiToLNasHviLE  2D-B88 2554 (3846 4
‘ KID ROCK ey
S s 22_ ALL SUMMER LONG TOP DOG/ATLANTIC/COS 24"9“ tZ.BE el ©
TIM MCGRAW Tl
(] 8 B e wnp 22846 2861 3451 5
TAYLOR SWIFT o
a __?~ 5 LOVE STORY BIG MACHINE 225_‘5 FAULED 3236_ 4
BRAD PAISLEY o
Sl 5 8 v oNAWOMAN aRisTANASHVILLE 20070 1595 2644 TI
SUGARLAND o
9 _“__ _ ALREADY GONE MERcuRy | (B727 #1902 12594 12
MONTGOMERY GENTRY o
O ROLL WITHME cowven R 2157 (SRR 10
ZACBROWNBAND  MOST INCREASED AUDIENCE ¢y
Y T Gckenemieo Uvenarion 7782 #3295 2686 9
: LUKE BRYAN
E 32_ COUNTRY MAN  CAPITOL NASHVILLE _17‘5“»"""08 | iy 8_,
BRAD PAISLEY DUET WITHKEITHURBAN AIRPOWER 1
16 5 smrrasan ARISTANASHVILLE 16443 #1432 2229 17
RASCAL FLATTS 1 16350
,_E_ i’ HERE LYRIC STREET ' ___’]785787 __2_3_‘357’7_ ]_5_
CHUCK WICKS i
e £ ALL(EVER WANTED = Rea il 0245 _,zfp_g_ i
BUCKY COVINGTON
@ B v i sTaeer (SRERN *0-500 SRR 1B
| GEORGE STRAIT 1
17 0 " TROUBADOUR MCA NASHVILLE ‘1’4:8_1_3— HiE 72]457EA
CRAIG MORGAN o
@ _2_0 “°  LOVEREMEMBERS : ang 14504 #1006 2310 16
JAMEY JOHNSON AIRPOWER
‘~_ 21 28 NCoLoR MercuRy 13553 4101 2167 18
LADY ANTEBELLUM AIRPOWER s
°  LOOKINFORAGOODTIME CAPTOLNASHVILLE 13107 +0.744 201 20
KELLIE PICKLER 1r
° ‘ZE_ 21 CONT YOUKNOW YOURE BEAUTIFUL 19/BNA '0'205 '0']6? Ly 7
BILLY CURRINGTON
DERR e 3008 62 [ 2
RANDY HOUSER
@ &z 19: ANYTHING GOES UNIVERSAL SOUTH _ﬂ“f_ g0 EZ“ &
ASHTON SHEPHERD
@ _2_9“ 22 SUNDSSOGO0D MCA NASHVILLE &65“___*]'010 1399 24
BLAKE SHELTON [
a 320 10 i WOULON'T BE GONE WARNERBROS/wRN  ©-290  *1088 1344 26
" TRACE ADKINS 1r
@ __3]__ _10_ MUDDY WATER CAPITOL NASHVILLE 393‘*0'553 | us2 23
PAT GREEN T
(27 B B e o 7525 40359 T84 27
ALAN JACKSON MOST ADDED
28 343 ointRyeoy ARISTANASHVILLE 7227 <2297 1182 28
! DIERKS BENTLEY o
@ ko FEEL THATFIRE CAPITOL NASHVILLE i *2‘3_30 '06‘1 2_9
JAKE OWEN 1
@ 38 9 DONTTHINKICANTLOVEYOU Rce [ *0-56¢ [EREY S0
NEW AND ACTIVE
ARTIST ARTIST ARTIST
TITLE/LABEL  AUDIENCE / GAIN TITLE / LABEL  AUDIENCE / GAIN TITLE/LABEL  AUDIENCE / GAIN
MELISSA MATT KENNY CHESNEY
LAWSON 0.319/0.058 STILLWELL  0.301/0.090 WITH WILLIE
What 1f It All Goes Right Shine NELSON 0.269/0.269
(Warner Bros./W3N) (Still Z/Spinville} That Lucky Old Sun (Just Rolls
TOTAL STATIONS: 1 TOTAL STATIONS: 13 Acound Heaven All Day)
{Blue Chair/BNA)
DARIUS KENNY CHESNEY TOTAL STATIONS: 40
RUCKER 0.313/0.274 WITH DAVE
It Won't Be Like This For Long MATTHEWS  0.279/0.279 DEAN BRODY 0.265/0.164
(Capitol Nashville) I'm Alive Brothers
TOTAL STATIONS: 4 (Blue Chair/BNA) {Broken Bow)
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WHEN | KNEW IT ALL,” WHICH BECAME ITS FOURTH NO. 10N
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Country Boy
(Arista Nashville)

WCTK, WFMS, WGNE,

MOST ADDED

WOGI, WQMX, WSOC,
WWNU, WXTU, wWYCD

Feel That Fire
(Capitol Nashvlile)
KFDI, KIIM, KILT, KKBQ,

FOR WEEk ENDING OCTOBER 12, 2008

KMPS, KTOM, KWJJ, KXKS,
KYGO, WBCT, WBEE, WBUL,

WGTY, WKCQ, WKDF, WKKT,

" DIERKS BENTLEY

WBEE, WCTO, WGNE, WKDF,
WKKT, WKSJ, WMAD,
WPCV, WSLC, WUSJ, WWNU

JMMY WAYNE

1 will

{Valory)

KATC, KATM, KBWF, KNTY,
KSOP, KUZZ, KW.J, WIOV,
WIRK, WIV<, WKCQ, WKDF,
WOKQ, WQHK, WSOC,
WXBM, WXTU, WYRK

19

LEGEMD: See le gend to charts in charis section for rules and symbol explanations.
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18

Ske’s So California

(MCA Nashville)

KBEQ, KCYE, KEEY, KMDL,
KRTY, WCTK, WCTO, WDAF,
WONA, WGTY, WIVK, WKSF,
WQIHK, WRNS, WYRK

" JACK INGRAM 3

That's A Man

(Big Machine)

KBEQ, KIZN, KKNG, KSOP,
WUGY, WGNE, WGTY, WOV,

M
AINCRE
AUDI

(IN MILLIONE}

+3.295

ZAC BROWN
BAND
o

+2.861

TIM MCGRAW
o

+2.639

TAYLOR SWIFT

Feel That Fire
{Capitol Nashvilie)
WGAR +024), KILT +QT70,
KMLE +0163, KKBQ +0.150.
WCTK +0.36, WXTU +0.097,
WAMZ +0.086, KFRG +0.077,
KCYE +0.070, KW +0.069

Country Boy
(Arista Nashwille)
KKGO +0.468, KMPS +0.21.
WKHX +0.208, WUBL +0I155.
WIMS +0152, WKET +0121,
WYRK +0101 WYCD +000

WIVK, WKCQ, WQBE,
WWGR, WXBQ

BROOKS & DUNN
Cowgirls Don't Cry
(Arista Nashville)
KASE, KBEQ, KKNG, KSCS,
WAMZ, WCTO, 'MTL, WIVK,
WOKQ, WPAW, WUBL,
WWNU, #XCY

13

Canada :ountrr stations are electronically monltored by Nielsen Broadcast Data Systems 24 tours a day, 7 days a week. [ndicator chart comprised of 113 reporters.
n

Contact Michael Pelaia today about your next project: hooks@hooks.com = 404.835.0205 = www. hooks c

o —

clear. consistent. quality.

With so many optlons for testmg your musnc,
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
OM: Chuck Collins
PD: Sue Wilson
APD/MD: Ken Steel

WGNA/Albany, NY
OM/PD: Tom Jacoasen

KBQU/Albuquergue, NM
OM/PD: Bill May
MD: Bev Rainey

KRST/Albuquerque, NM
OM/PD: Eddie Haskell
MDO: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Clay Hunnicutt
APD/MD: Lance Houston

WKXC/Augusta, CA
PD: T Gentry
MD: Chris O'Kelley

KASE/Austin, TX
/PD: Mac Daniels
APD/MD: Bob Pickett

KUZZ/Bakersfiekd, CA
PD: Evan Bridwell

WYPY/Baton Rouge, LA
PD/MD: Dave Dunaway

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannen
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelles

PD: Mike Bropl}e
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WEZL/Charleston, SC
OM: Steve Burke
PD: Bill West

WOQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Raberts

MD: Bill Hagy

WKKT/Charlotte: NC
OM/PD: Bruce Locan
APD/MD: Ryan Dakke

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanoaga, TN
PD: Jay Cruze
MD: BiYI Poindexte

WUSN/Chicago, IL
PD: Dave Robbins
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Moan

APD: Kathy O'Connor
MD: Duke Hamilton

WGAR/Cleveland, OH
OM: Keith Abrams
PD: Brian Jennings
APD/MD: Chuck Collier

KATC/Colorado Springs, CO
OM: Bobby Irwin

PD: Jim West

MD: Wingnut

WWNU/Columbia, SC
PD: Eric Chane

MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Ziko

KSCS/Dallas, TX
PD: Crash Poteet
APD/MD: Chris Hutf

KYGO/Denver, CG
PD: Joel Burke
MD: Garrett Doll
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KJJY/Des Moines, |1A
OM: Steve Brill

PO: Andy Elliott

MD: Eddie Hatfield

WDTW/Detroit, M
PD: John Trapane
APD: Scott Gaines

WYCD/Detroit, M|
PD: Tim Roberts
APD/MD: Mike Scott

KHEY/EI Paso, TX
PD: Ted "Bob Cat” Brown
MD: Marty Austin

WFBE/Flint, M|
PD: April Rose
APD: Keith Allen

KSKS/Fresno, CA
PD: Tom Jordan

WWGR/Ft. Myers, FL
PD/MD: Justin Tyler
APD: Steve Hart

WQHK/Ft, Wayne, IN
OM/PD: Roh Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, Ml
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greensboro, NC
PD: Randal! Bliss
APD: Clay J.D. Walker

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA
PD: JT Bosch
APD/MD: Newman

WWYZ/Hartford, CT
PD: Pete Salant

KILT/Houston, TX
PD: Jeft Garrison
MD: Greg Frey

KKBQ/Houston, TX
OM/PD: Johnny Chiang
APD/MD: Christi Brooks

WFMS/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, MS
PD: Russ Wiliiams

WGNE/Jacksonville, FL
OM: Chuck Beck
PD: Randy Hill

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McGinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA
PD: Scott Bryant
MD: T.0. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA
OM: Ken Carson
PD: Al Brock

WITL/Lansing, M|
OM: Brent Alberts
PD/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Cary Rolfe
MD: Bill Lubitz

WBUL/Lexington, KY
PD: Mark Grantin

KSSN/Little Rock, AR
OM/PD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tonya Campos

WAMZ/Louisville, KY
PD: Covote Calhoun
MD: Night Train Lane

WMAD/Madison, Wl
OM: Mike Ferris

PD: Jon Rei(l?
APD/MD: Tyler Reese

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda
APD: Frankie Dee
MD: Patches

WGCK X/Memphis, TN
PO: Tim Jones
MD: Kay Manley

WMIL/Milwaukee, Wi
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gre%? wedberg
MD: Mary Gallas

WKSJ/Mobile, AL
OM: Steve Powers
PD: Bill Black

KTOM/Monterey, CA
OM: Sam Diggedy

PD: Wes Poe

APD/MO: Jim Pearson

WKDF/Nashville, TN
OM/PD: Larry Stone

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City. OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Erik Johnsan
MD: Craig Allen

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Bab McKay

KMLE/Phoenix, AZ
PD: Kris Abrams
APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOCGI/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthony

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore

APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, Rl
APD: Sam Stevens
MD: Jessica Tyler

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

MD: Billy Dukes

KBUL/Reno, NV
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA
OM/PD: Lee Douglas
MD: Don Jeffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA
PD: Mark Evans
APD/MD: Creg Cole

KNTY/Sacramento, CA
PDMD: Bob McNeill

WK(CQ/Saginaw, MI
APD: Kevin Profitt
MD: John Richards

KEGA/Salt Lake City, UT
OM/PD: Cody Alan

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Sait Lake City, UT
PD: Ed Hill
MD: Pat Carrett

KSON/San Diego, CA
PD: John Marks
APD/MD: Brooks O'Brian

KBWF/San Francisco, CA
PD: Scott Mahalick
APD/MD: Keola Lui Kwan

KRTY/San Jose, CA
PD/MD: Julie Stevens

KKWF/Seattle, WA
OM: Dave Richards
MD: Michele Michaels

KMPS/Seattle, WA,
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA
OM: Gary McCoy
PD: Chris Evans

KIXZ/Spokane, WA

OM: Robert Harder

PD: Paul "Coyote" Neumann
MD: Lyn Daniels

WPKX/Springfield, MA
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MD: Curly Clark

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL
OM/PD: Mike Culottar
APD: Beecher Martin
MD: Jay Roberts

KIIM/Tucson, AZ
OM: Herb Crowe
PD: Buzz Jackson
MD: Lois Lewis

KVOO/Tulsa, OK
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL
PO: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WCGGY/Wilkes Barre, PA
PD: Dac Medek
MD: Jessie Roberts

WXCY/Wilmington, DE
OM/PD: Dave Hovel
APD: Mike Joseph

WGTY/York, PA
PD: Scott Donato
MD: Dan Douglas

» AHEAD OF THE RELEASE OF “FEARLESS”

OV. 11, TAYLOR SWIFT FLIES 11-5 WITH
STORY.” THE SONG IS HER SIXTH CONSECUTIVE
TOP 10, A SUM THAT INCLUDZS THE NO. 1s
“OUR SDNG” AND “PICTURE TO BURN.”
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COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

IMPRINT / PROMOTION LABEL

KENNY CHESNEY WITH THE WAILERS EVERYBODY WANTSTOGO TOHEAVEN ~ BLUECHAIR/BNA

ARTIST TITLE IMPRINT / PROMOTION LABEL ~ JEW STATIONS
BROOKS & DUNN COWGIRLS DON'T CRY - ARISTA NASHVLLLE . }7
. JIMMY WAYNE | WILL7 - - VALDRY ]ﬁ o
GARY ALLAN SHE'S SO CALIFORNIA MCANASHVILLE 14
JACK INGRAM THAT'S AMAN - BIG MACHINE 14
JAKE OWEN DON'T THINK I CAN'T LOVE YOU o RCA
DIERKS BENTLEY FEEL THAT FIRE - CAPITOL NASHVILLE
JAMES OTTO THESE ARE THE GOOD OLE DAYS WARNER BROS./WRN 8
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
TAYLOR SWIFT LOVE STORY BIG MACHINE +506
DIERKS BENTLEY FEEL THAT FIRE . CAPITOL NASHVILLE 432
SUGARLAND ALREADY GONE i MERCURY +411
BROOKS & DUNN COWGIRLS D(KT CRY ARISTANASHVILLE +410
ALAN JACKSON COUNTRY BOY ARISTA NASHVILLE +408
ZAC BRO;VN BAND CHICKEN FRIED LIVE NATION +295
JACK INGRAM THAT'SA MAr BIG MACHINE +225
W LW ARTIST TITLE IMPRINT / PROMOTION LABEL TW PLAYS  +/-
@ 52 KATIE ARMIGER UNSEEN COLDRIVER/NINE NORTH 277 +99
@ - RICK BUCKABY AIN'T ENOUGH BLACKTOP B HEADCOACH/SPINVILLE 153 *28
@ - MARK WILLS THE THINGS WE FOFGET - TENAGTY 153 +40
58 58 LEANN RIMES WHAT | CANNOT CHANGE o CURB 152 -5
59 50 CHRIS CAGLE NEVER EVER GONE i CAPITOL NASHVILLE 150 -35
60 48  JEFF BATES RIVERBANK - BLACKRVER 147 -50

et your first look at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday To subscribe to

Q&R Country HotFax, visit www.radicandrecards.com.

g =
£ B s CANADA COUNTRY -
8 TILE IVPRINT / PROMOTION LABEL ~ TW +f-

1 10 K_ENNVCHESNEVWITH THE WAILERS EVERYBODY WANTS TOGO TOHEAVEN  BLUE CHAIR/BNA/SONY 8MG 789 -10
T 12 CARRIE UNDERWOOD JusT AD?:M )9/ARETA/ARISTA NASHVILLE/SONYBMG 76 .
T 15 -DARIUS RUCKER DON'T THINK | DON"T THINK ABOUT IT CAPITOL NASHVILLE/EMi A]DO—V ] +22 1

‘;‘ _13 TOBY KEITH SHENEVER CRIED IN FRONT OF ME SHOWDOGNASHVILLE/UNIVERSAL 382 432
T 4 TAYLOR SWIFTldvE ;TOR;/ BiG MA(HINé/l}NI{IERSAL I Sig ] 112
T 12 JIMMY WAYNE DO YOU BELIEVE ME qu - VALORY/UNIVERSAL 520_- -41 B
"8 10 GORDBAMFORD POSTCARD FROM PASADENA & - rovary 581 49

6 15 TIM MCGRAMTLET iTCO - CURB/EMI 7359— -;1
B ? PAUL BRANDT VIRTUAL LIFE % BRANO-TUNIVERSAL %7 412
_1_3—; 1 E ~ SUGARLAND ALREADY CONE - MERCURVAUNIVERSAL S5 +29
*7“ 12 KIDROCK ALL SUMMER LONG - © TOPDOGATLANTICWARNER 305 -60
12 8 MONTGOMERY GENTRY ROLLWIHME COLUMBASONYEMG 503 +8
21 4 BRADPAISLEY DUETWITHKEITHURBAN STARTABAND  ARISTANASHVILESONYBMG 302 +103

T 5 -JASON BLAINE COODDAY TOGET GONE W KOCH - 430 +8
._].é.. 1 12 : TARA ORAM FLY GIRL W - OPEN ROAD/UN(VERS;. 459 +8

17 _g ~ THEHIGGINS REAL THING ¥ DPEN ROAD/UNIVERSAL “4-56 +5
E)— 11 DERICRUTTAN LOVIN' YOU ISKbLLlr\'MEi" - ON RAMP/EMI 456 +9
_g... 15 DOC WALKER THAT'SALL ¥ OPEN ROAD/JNIVERSAL i -131 = -1687 )
Ts— 16 BRAD PTISLEY WAITIN' ON A WOMAN ARISTA NASHVILLE/SONY BMG ¥ N-'o;)“dh— §§ ]
'28 3 JESSIEFARRELL CUESS % UNVERSAL 385 B4
——{7_‘ 4  RASCAL FLATTS HERE - LYF;IC STREET/UNIVERSAL —3"4— i +61
—lf; 19  KEITH URBAN YOU LOOK GOODINMY SHIRT ) CAPITOL NASHVILLE/EB;I ) ~364 i -84

| 5; 22 ] KEITH ANDER%C_)N ISTILL MISS YOU - COLUMBIA/SONY BMG 353 -107
.1; i 17 77(:EDRGE STRAIT TROUBADOUR - 7MCA NAsHVILLUUNIVERSAL 3 352 -4
—2; 7 LADY ANTEBELLUM LOOKN' FOR £ GOOD TIME CAPITOL NASHVILLE/EM! _3-5_ “ht
3:. T 17 JAYDEE BIXBY OLD FASHIONED GIRL ¥ - HRM & ;.’5_ -31
. 22— 19_ -JDHNNY REIDiout OF THE BLUE ¥ OPEN ROAD/UNIVERSAL 335 ] -40
| ;; i 6 Jo EIKK SWEETCITY WOMAN ¥ - - MCC ENTERTAINMENT 34 -1t
? 6  TRACE ADKINS MUDDY WATER CAPITOL NASHVILLE/EMI —73} +17
; E CRYSTAL SHAWANDA WHAT nou»Av?ouo < RCAISONYBMG 3 i : I -4

“OR WEEK ENDING OCTORBER 12, 2008
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Like a phoenix, WHOM'’s tower rises from the ashes. Part two of

a two-part series

The Tall Tale Of The
Most Powerful FM Stick

Keith Berman

KBerman@RadioandRecords.com

hen we left PD Tim Moore and his merry band of jocks at
Citadel AC WHOM/Portland, Maine, in last week’s column,
we'd established that the station’s history 1s a pretty entertaining
story on its own. But there’s more, and who would’ve thought
that information on a station’s transmitter would make for its own compelling saga?

You may recall that WHOM? stick is high atop
Mount Washington in New Hampshire, giving the
station the biggest geographic footprint of any FM
in North America.You may also remember that the
mountain’s surmmit has been dubbed “the home of
the worst weather on Earth” and is the location of
the highest recorded wind speed on the planet. The
Mount Washington Observatory has a program
where Joe Average can go up and live there for a
week, and 1t’s so popular that there’s a long waiting
list.“Ont a clear day, you can see forev-
er up there,” Moore says. “People say
it’s like a religious experience being up
there, even when the weather is bad”

WHOM has a Snowcat—which is
basically like a truck cab on treads—
that it uses to reach its transmitter facil-
ities. Given the distance up to the
_transmitter, there actually wasn’t com-
mercial electricity available at the
stick—or the Mount Washington Observatory—
until Thanksgiving 2007.“We were completely and
totally running on generators, so there’s a tank farm
that holds 30,000 gallons of diesel. We had to phys-
ically have a presence up there,” Moore says. “OQur
transmitter engineers basically lived on the premis-
es, and they switched out every week.”

Until a few years ago, WHOM shared facilities
with the local ABC-TV affiliate, so their personnel
would trade off time in the outpost, which Moore
describes as looking like a factory from the outside
but like a house on the inside . . . except it was built
50 people wouldn’t have to leave often.*You'd walk
into the pantry, and there'd be seven refrigerators
lined up and half a dozen freezers because they had
to stock up on food in case they had to stay up there
for a while without being resupplied,” Moore says.

Moore

Alone On The Peak

Thanks to the weather outside being literally fright~
ful, there were times when the employees living at
the transmitter couldn’t go to the other buildings.
“You could literally be blown off the summit of the
mountain,” he says.“The engineer said even if you
were on your hands and knees, the wind would still
blow you off, so they'd literally lie down perpendi-
cular to where they were going and try to roll them-
selves to the other building. That would be under
extreme circumstances when  they
had to get from building to building.
I guess they tried running a rope or
chain between the buildings, but the
wind was so strong that it'd get discon-
nected and start whipping back and
forth .. . Up there, it’s just unlike any-
thing else on Earth.”

The tower itself isn’t all that tall due
to the fact that its built on the high-
est peak in the Northeastern United States, but it
tall enough that the RF wouldn't affect the people
living in the factory-house at its base and everyone
else walking around on the summit. However, a few
years ago, the TV station decided to move its trans-
mitter off the mountain to put a city-grade signal
over Portland, so Moore and Citadel management
made the nervewracking decision to automate their
operation high atop the peak.

“We were nervous as cats since there wouldn't be
anyone up there except for the State of New Hamp-
shire Parks & Recreation Department and the
Mount Washington Observatory,” Moore says.“The
weather station up there is manned year-round, and
its part of the New Hampshire park system, so there
is a physical presence of people who still live up there.
As it turns out, the guy who’ basically the facility
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manager is a jack of all trades,and he’ our right-hand
guy. Hes technically savvy and fearless and has
learned many things, so our engineers have been able
to talk him through basic functions. We do a lot of
it by telephone, but if there’s a serious problem, that’s
not going to work.”

Getting up there is a hassle as well, singce the road
hugs the side of the mountain and has a steep
dropoff, so its a treacherous drive even when the
road is fully open during the summer. When you're
in a Snowcat and you can’t even see the road beneath

you, it gets event more hairy.

Burn, Baby, Burn
One Sunday in February 2003, Moore was listen-
ing to WHOM and was puzzled to hear the station

‘Even if you

were on slowly start to fade away. He called the engineer, who
your hands told him the entire transmitter site was spectacular-
and knees, ly burning. “The place basically burned to the

the wind
would still
blow you off
the summit,
so they'd lie

ground,” Moore says.*The fire was catastrophic, and
no one knows to this day how it started. Our engi-
neer said that all they could do was evacuate people
and let it burn.”

Thankfully, the giant diesel engines and tank farm

down and were in a different locaton, and the only facility that
tl’y to roll burned was the factory-house at the base of the
t h emse | ves tower—which, unfortunately, contained all of the trans-

to the other
building.’

mitter equipment.”“The tower iself didn’t burn, but the
backup and main transmitters completely melted, and

—Tim Moore

the building was a total loss,” Moore says."We were off
the air for a while and did a lot of jury-rigging to go
from other locations since we had other stations i the
market,so we used their backup towers and did a whole
bunch of different things to stay on the air We ended
up rebuilding a new building on the site”

The insurance company didn't understand why
WHOM kept putting in insanely high quotes to
replace the equipment, so to justify the costs, Moore
schlepped the adjusters up the mount via Snowcat.
“All it took was one trip to the sumniit, and they
stopped asking those questions and fighting and
arguing over every little thing because they realized
that we had to take the
normal costs and multiply
them by four or five or
even more,”  he
Thankfully, the transmitter

says.

was eventually rebuilt, and
WHOM
claimed its glory as North

has since re-
America’s most powertul

FM radio station. ReR
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» T TOOK 24 WEBKS, BUT COLBIE CAILLAT ENJOYS HER
THIRD TOP 10 AS "FEALIZE" RISES 11-10. THIS YEAR, ONLY
PLUMB’S "IN MY AFMS” (27 WEEKS) MADE A LONGER JOURNEY
TO THE TOP TIER. CAILLAT’S FIRST ENTRY, “BUBBLY,” LED AC

RER ac
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FOR 19 WEEKS, THE LONGEST REIGN FOR A DEBUT FEMALE

SINGLE IN THE CHART'S 47-YEAR HISTORY.

= : -
g % <3 1) NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
"] = &5 ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
H £z ARTIST PLAYS ARTIST PLAYS
F PR ECRC B IMPRINT / PROMOTION LABEL  TW +- MILLIONS. RANK TICEuABEL s LI — YR
1 A DAVID CCOK NO. 1(4 WKS) 13 ﬁ! 2148 410 16.898 1 CHRIS RICE 68/18 PROJECT GRAND SLAM
THE TIME OF \ Y LIFE 19/RCA/RMG § So Much For My Sad Seng FEAT. JUDIE TZUKE 3413
LEONA LEWIS 14 (INO/Columbia) The Captain Of Her Heart
BLEEDING LO\E SYCO//RMG 1925 e 16.893 2 MOST ADDED TOTAL STATIONS: 14 gIFa‘IlfewaS”'(l')ATlONS -
' s e OTAL :
7 NATASHZ BEDINGFIELD n2 1908 a1 15174 3 GREG MEDORO 6613
POCKETFUL O7 SUNSHINE PHONOGENIC/EPIC Lost Melody LIFEHOUSE 28/4
SARA BAXEILLES N4 oy (0dds On) Broken
LOVE SONG e Rl 105 JEEE 4 TOTAL STATIONS: 14 (GeffenfInterscope) .
TOTAL STATIONS:
U RER AARECOLMEA 1686 71 13010 S O.AR. 59/14
3 ARTIST NEW Shattered (Turn The Car Arosnd) RIHANNA 28/4
COLDPLAY n2 TITLE / LABEL STATIONS (Everfine/Atlantic/RRP) Don't Stop The Music
13 1642 +59 1.859 7 -
r VIVA LA VIDA CAPITOL SO 3 TAYLOR SWIFT 16 TOTAL STATIONS: 6 (SRP/Oef Jam/IDJMG)
DAUGHTE Y n2 g Love Story ; TOTAL STATIONS: 5
FEELS LIKE TOMIGHT o M 52 JEEEEN 6 (Big Machine/Universal Republic) JORDIN SPARKS 322 T AT NGO ol
5+ I — KBEE, KKBA, KTSM, KUMU, KWAV, WDEF, One Step At A Time
8l TIMBALAND FEATURING ONEREPUELIC Iy n78 35 8968 8 WHLG, WHUD, WJKK, WIXB, WKJY, WLDB (19/Jive/Zomba) Come On Get Higher
_ APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE B e e o g 2 TOTAL STATIONS: 8 (Vanguard/Capitol}
JOURNEY o 1090 55 4536 " _ — 5 TOTAL STATIONS: 4
AFTER ALL THZSE YEARS NOMOTA : SARAH MCLACHLAN 9 ENYA 36/36
) = U Want Me 2 Trains And Winter Rains COLBIE CAILLAT 20/4
COLBIE CAILLAT n- 1047 +58 5828 1 5 (Reprise) The Little Things
S - 1 {Arista/RMG) p
REALIZE UNIVERSAL REPUBLIC IR — KISC. KMGL, KSSK, KTSM, WCDV, WEZF, TOTAL STATIONS: 10 {Universal Republic)
LIFEHOUSE ne oy WLRQ, WRCH, WRSA TOTAL STATIONS: 6
e  WHATEVER T “AKES ceFFENINTERSCOPE 500 5 . 2 - — -
SIMON COLLINS 8
JORDIN SPARKS DUET WITH CHRIS BROWN n3 1
NO AR ovezovea 9B +B3 6359 9 &"“’"‘2"13";'
azor e
10 JASON MRAZ MOST INCREASED PLAYS % 690 = +103 6213 10 KISC, KSOF, KVKI, WCDV, WDOK, WEZF,
I'M YOURS ATLANTIC/RRP - > WMGF, WMGV
MAROONS n =
s WON'T GO HOME WITHOUT YOU AGMIOCTONE/INTERSCOPE 997 k 2 BN ° g:svh' D ARCHULETA 6
KID ROCK 12 (19/ive/Zomba)
16 ALL SUMMER LING TOP DOG/ATLANTIC 434__ 18 3D & Ksolr\:exvm, WEZF, WFPG, WRRM, WTVR
DAVID ARCHULETA - =
c
CRUSH wovezoves  BREEE 27 BEIEN 18 x:ssTs.:Ic;GINs 5
- — = N— - ere {olv]
- SIMON CCLLINS AIRPOWER e .
- UNCONDITION-L RAZOR&TIE 352 +29 1.507 20 E(EEZK?M;CPIHVSVEE)ZF' WMGV, WSHH
MISSY HIGGINS === =
WHERE | STOOS ELEVEN/REPRISE 010 M =y EVAGEESID R, 5
2 - hat Do | Do With My Heart
(Gl ONEREPUBLIC W 48 6 2060 19 (ERQ)
STOP AND STASE MOSLEY/INTERSCOPE =2 WEZF, WLNP, WLRQ, WZID, XM The Blend
= CELINE DIDN
2 uyiovE o 243 72 0834 27 COLBIE CAILLAT 4 MOST
EAGLES 3 i e e
& ; )
© WHAT DOIDO WITHMY HEART me SN ' BEES 2 E(UE';;"’":’C‘BF:"\;‘V"S';_%’ 1 INCPREAngD
SARAH MZLACHLAN 180 +29 0.52 30 z JASbN MRAZ = & LA
UWANT ME 2 ARISTA/RMG
3 ~ I'm Yours
RIHANNA N
TAKE A BOW spperawpve Ve 10 33%4 15 e el
ARTISTS STAND UP TO CANCER 159 10 0314 -
JUST STAND U SU20/IDIMG i JASON MRAZ
DAUGHTRY I'm Yours (Atlantic/RRP)
WHAT ABOUT FOW Rovemc DB 23 2232 17 VWLTW +15, KBEE +T3, WMAS +12, WHLG +1l, WWFS 8,
RS ToR 5 i ADDED AT... WIBR +7, WYYY +7, KRWM +5, WLDB +5, WLTE +5
s GROWINGA‘ Heamicvg | o4 *28 0386 - wYJB B hﬁésamﬁ =
- — - o —— CELINE DION
ny,
e e W2 2 o3 - ya My Love (Columbia)
AL E = OM: Kevin Callahan KTDY +12, KMGA +9, KQIS +6, WHUD +6, WCDV 45,
1z MICHAEL ACDONALD 135 43 0170 B PD: Ric Mitchell WHOM +5, KRWM +5, WSPA <5, KISC +4, WMAS +3
1 € ENEMY WITHIN UNIVERSAL MOTOWN 1 APD/MD: Chad O'Hara =
m WAYNE BEADY e . e Enva, Trains And Winter Rains, 0 JORDIN SPARKS DUET
= ORDINARY PEAK/CMG > 7 Taylor Swift, Love Story, O WITH CHRIS BROWN
. m LEONA LENIS M 9s 9 1184 22 FOR REPORTING STATIONS PLAYLISTS GO TO: No Air (19/Jive/Zomba)
BETTER IN TIME SYCO//RMG www.RadioandRecords.com K<MY +6, WENY +5, WALK +4, WMGV +4, KTDY +4,
WAHR +3, WWLI 43, WLQT +3, WLEV +3, KTSM +3
COLDPLAY
RECURRENTS Viva La Vida (Capitol)
KOST +14, KKMY +T3, WALK #11, KGEX 47, XBLN +7,
L WLHT +6, KRNO +6, WYYY 45, KCKC 45, WSNY 45
I = 1s o vom s and
z
AFTIST 11 NIELSEN BDS PLAYS W ARTIST 11 NIELSEN BDS PLAYS COLBIE CAILLAT
TIT-€ / IMPRINT / PROMOMON LABEL CERTIFICATIONS T™W w Sl TITLE / INPRINT / PROMOTION LABEL CERTIFICATIONS ™ w Realize (Universal Republic)
BT CAINIAT = Bt =T KKMY +1, WMCN +11, KBEE +1], WLQT +10, WCDV +5,
a WOOD +4, KMGA +4, WDEF +4, KBIG +3, WWDE +3
BUBBLY (LNIVERSAL REPUBLI L 1090 EeEE i o KNEV (LAFACE/ZOMBA) n sy = 4 2
TAYLOR SWIFT THE FRAY
TEARDROF'S ON MY GUITAR (BI5 MACHINE/UNIVERSAL REPUBLIC) Il 981 "80_ HOW TO S#VE A LIFE (EPIC) I S| _7]_2_
FERGIE 6 GWEN STEFANI FEATURING AKON :
BIG SIRLS DON'T CRY (WILL.LA=/A&M/INTERSCOPE) n 952 EEO THE SWEE™ ESCAPE (INTERSCOPE) n g gzl
JORDIM SPARKS n 900 o959 NATASHA BEDINGFIELD n n 577 FOR WEEK EWDING OZTOBEF 12, 2008
TAT- 00 (1a/JIVE/ZOMBA) UNWRITTEN{EPIC) LEGEND: See legend -o charts in charts section for rules and symbol explanations.
o s ] - 104 AC, 27 Canada AC and 23 Canadz hot AC stations are electronically monitored by Nielsen
D?O:g(cﬂm‘:d:) i 877 764 ?H'f&SOIbYZCfFQASTP%?YBORIA&M/INTERSCOPE) n 697 553 Broadcast Data System 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.

All rights reserved.

R&R's Breakmg News
MOBILE ALERTS Directly to your: nj]mr@u

RADIO&RECORDS {iradioktols 661V

J / Powered by

iy, i

24/7 NEWS ONLINE @ www.RadioandRecords.com 41

@ hipcrick

standard rates apply.

OCTOBER 17, 2008

www.americanradiohistorv.com


www.americanradiohistory.com

i » AT NO. 39, GOO GOO DOLLS RETURN WITH “REAL,”
FROM THE AT&T TEAM USA 2008 OLYMPICS
‘ SOUNDTRACK, RELEASED IN AUGUST. EACH OF THE
H OT Ac ) BAND'S PREVIOUS 13 HOT AC CHART HITS REACHED THE
L -

! TOP 10, THE HIGHEST TOP 10 TOTAL AMONG ALL ARTISTS
POWERED BY Hhicls W | SINCE THE NIELSEN BDS-BASED LIST LAUNCHED IN 1996.

N MDS DiCITAL DOWNLOADS
BDS 4 AVAILABLE AT DMDS.COV

= BB -
S E o3 QmsT L MIELSEN BDS r HITPREDICTOR n NEW AND ACTIVE
< B Wi A ERTIFICATION STATUS PLAY:! AUDIENCE
a ;g . £33 TTLe IMPRINT / PROMOTION LABEL ™w +/-  MILLIONS RANK AR eABEL e LU - A
JASON MRAZ NO. 1(2WKS) o THRIVING 'VORY 24719 KEVIN RUDOLF
3405 +35 15.358 1
I'M YOURS ATLANTIC/RRP - . Angels On The Moon FEAT. LIL WAYNE 149/33
- Tor —JF B 5 It R
GAVIN ROSSDALE 7 {Wind-up) Let It Rock
LOVE REMAINS THE SAME INTERSCOPE :2151 : +36 Bl MOST ADDED TOTAL STATIONS: 22 (Tcg;: :A;;:;{g:‘i;ersal Republic) -
DAUGHTRY 3007 w33 B0l 2 THEORY OF A DEADMAN 172/33 :
WHAT ABOUT NOW RCA/RMG | - e Not Meant To Be PLAIN WHITE T'S 143/77
COLDPLAY N2 ¢ {604/Roadrunner/RRP) 1,2,3,4
VIVA LAVIDA CAPITOL R =2 el 2 THTAL STATIONS: 16 (Hollywood) %
- Ty — TOTAL STATIONS:
O.A.R.
SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIORRP (ZiL ¥ ¥ i "'530_ z ARTIST NEW IF [ﬁ:;'; ?::T BOY] & 170N8 THE ALL-AMERICAN o
PINK TITLE / LABEL STATIONS (Island/IDJMG) REJECTS 138/17
SO WHAT LAFACE/ZOMBA 2376 +208 ]2 0" 6 i i TOTAL STATIONS: 21 Gives You Hell
1 2 e 1 2 N|CKELBACK i3 - (Doghouse/DGC/Interscope)
KID ROCK n ) Gotta Be Somebody i
ALL SUMMER LONG TOP DOG/ATLANTIC 2364 421 12.674 5 (Roadrunner/RRP) E:Iilg‘l;:lNABA"GUILERA 164/40 TOTAL STATIONS: 9
P bm 1 B y { ettin etter =y
IT'SNOTMY TIME UNIVERSAL REPUBLIC i B : : g 2 1 : Light On
£ B 11 1 S s WRQX, WSJO, WWMX TOTAL STATIONS: 173 - g/RCNR 3
LIFEHOUSE T = — - Mi
BROKEN GEFFEN!INTERSCO‘:YPE 2126 #4134 9045 9 KATY PERRY n ERIC HUTCHINSON 1S6/17  TOTAL STATIONS: 19
2 B Hot N Cold Rock & Roll
:)?:;?:rgf sBuEsDrmEG RS PHUNUCENIC/EISIC EEgE 152 e 0 (Capltol) e e B 130/60
MATT ANSO g = et KALC, KCDA, KDMX, KFBZ, KIMN, KLZR, TOTAL STATIONS: 22 ;l'FhatI sd \gh;! You /GRE;;p)
NATHANSON KSCF, WINK, WMC, WSO, XM Flight 26 ueled By Ramen,
COME ON GET HIGHER vaNcusRD/CAPITOL 1795 *100 6363 15 e = TOTAL STATIONS: 3
) DAVID COOK
LEONA LEWIS n
BETTER IN TIME scoupme 1004 461 (7835 T Siahdon
— - (19/RCA/RMG)
DAVID COOK ndr 1500 3 6940 12 KEZR, KLCA, KLLY, KLTG, KPLZ, KRSK,
THE TIME OF MY LIFE 19/RCA/RMG r . - J KVLY, KYIS, KYKY, WTIC
NICKELBACK MOST INCREASED PLAYS/MOST ADDED Y T = L T A
COTTA BE SOMEBODY ROADRUNNERRRP 1481 +595 6769 13 EECRI A L EVINE] 8
JORDIN SPARKS n 1 et
SYCO/I/RMG)
ONE STEP AT A TIME 19LIVE/ZOMBA ][‘[‘_7_ [ A 1 _62 - t KCDA, KFBZ, KMYI, KSRZ, WMC, WMTX,
WMYX, WSJ0
Lo STATIQN ©owvea 8O 207 4509 17 ¥
CoOlBElCARAT e S L i JORDIN SPARKS 7
g One Step At A Time
THE LITTLE THINGS unversaLRepupLc 1090 142 13534 1 20 Tt
KATY PERRY AIRPOWER KHMX, KMYI, KYKY, KZZO, WHYN, WMYX,
HOT NCOLD CAPITOL _1065 '392 S'Eﬁ_ 16 wSsJ0
SEETHER n “RIHANNA s
RISE ABOVE THIS WIND-UP ‘_?E N 0 . ‘3'40] 2 Disturbia
ADELE (SRP/Def Jam/IDIMG)
CHASING PAVEMENTS XL/COLUMBIA _855__ "21'7 B 23 KIMN. KIOI, KSTZ, WMEE, wSJO
SECONDHAND SERENADE PLAIN WHITE T'S == 5
FALL FOR YOU CLASSNOTE/LGATLANTL 829 +83 __3'73_] B ]i 1234
PUDDLE OF MUDD {Hollywood)
WE DON'T HAVE TO LOOK BACK NOW FLAWLESS/GEFFEN/INTERSCOPE 776_ i _2-2_6'_ 26 KMXP, KOSO, WCDA, WMEE, WRMF
DELTA GOODREM ) " 3 DOORS DOWN ¥
INTHIS LIFE MERCURY/DECCA 173 ) 25 _2_'672 2 e f‘m"w
JON MCLAUGHLIN {Unlversal Republic) -
BEATING MY HEART ISLAND/DIMG B ’f" B KEZR, KSTZ, WKDD, WZPL NICKELBACK
DAVID ARCHULETA g Gotta Be Somebody (Roadrunne/RRP)
74 -4 3326 22 SECONDHAND SERENADE 4
CRUSH 19/IIVE/ZOMBA KALC +28, KMYI1 +26, KPEK +23, KLCA +22, WOVD +21,
. = EalllEorou WNNF 21, KCDA +20, KUDD +20, KSTP o1, WHBC 18
RIHANNA N 720 a3 818 18 (Glassnote/ILG/Atlantic) n
DISTURBIA SRP/DEF JAM/IDIMG i KLCA, KZZU, WS.I0, WTMX KATY PERRY
ESET?IE(ALk BEos EATORINGIKANNEF ST HOME S(HOOL/ATLANTllg 626 +30 30B 23 SAVING ABEL & Hot N Cold (Capitof)
- Addicted KZZU +20, KSCF +19, WOVD +16, KCDA 6, KCDU +15,
LINKIN PARK o s 4 1483 32 (Skiddco/Virgin/Capltol) KYKY +14, KEZR +14, WINK +¥, WLNK +¥, WILK +15
LEAVE OUT ALL THE REST WARNERBROS. . ’ KCIX, KZZU, WBNS, WPTE

PINK
So What (LaFace/Zomba)

STAIND

BELIEVE FpaTANTC 990 *49 1386 33

KATY 2 I KLCA +22, KZZU +2), WDVD +4, KSTP +l4, WAYV +14,
IKISSED AF;ER‘L!RY cm%L 521 104 2100 28 KOIX +44, KLZR +1, WOMX +13, WBMX +2, KEZR +1
3 DOORS DOWN \A
LET ME BE MYSELF UNIVERSAL REPUBLIC 480 +39 1.564 3t ;'EttONIA ‘IFEWISSYCO/J/R L
Ly 1 etter In Time ( M

GAVIN DEGRAW 470 +] 0.931 36 WMTX 420, WTMX +15, KCDA +15. KZZU +13, KLTG +13,
CHEATED ONME JIRMG

>~ S = iz WSO 412, WHYN +T), KMY1 +T, WPL +10, XF26 +10
JESSE MCCARTNEY n j. -~ S =
LEAVIN' HOLLYWOOD f36 L __]'7"'2 £o ¥ LIFEHOUSE
SAVING ABEL n Broken (Getfervinterscope)
ADDICTED skoocovRonvcapoL 421 1271228 34 WENS +29, WRGQX +22, KYIKY +20, WPST +20, WILK +5,
LENKA ' < C KMHX +16, KURB +T1, WMC +7, KOMY +6, KHMX +6
T 385 +23 0.831 39

HE SHOW EPIC “ ADDED AT... T
SAFETYSUIT
SOMEONE LIKE YOU UNIVERSAL MOTOWN 353 2 o B WACYV mwnm
X ap 3 T Atlantic City, NJ

SARAH MCLACHLAN
UWANT ME 2 ARISTA/RMG 32_0 +14 0.890 37 PD: Rob Garcia
RIHANNA n3 Alanis Morissette, Not As We, O
TAKE A BOW swpiper JamsDivG 02 - 26 2531 25 Duféy, Stepping Stone, O
GOO GOO DOLLS ] 3 deshlifeg= R0
REAL WARNER BROS. 2 A dlesy ° FOR WEEK ENDING OCTOBER 12, 2008
MISSY HIGGINS ) '] e FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
WHERE | STOOD ELEVEN-/REPRISE 266 +13 0.627 = www.RadioandRecords.com 85 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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o e (AR DS S B T : SeFirstFlash! Line can take care of all your custom printing needs...
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R&R AC/HOT AC

HOT AC REPORTERS

WKDD/Akron, OH*
OM/PD: Keith Kernedy

WRVE/Albany, NY*
OM/PD: Randy M#Carten
APD: Kevin Rush

MD: Tred Hulse

KPEK/Albuguergue, NM*
PD: Tony Manero
MD: Jamie Frye

KDBZ/Anchorage, AK
OM/PD: Torn Oakes

KMXS/Anchorage, AK
PD: Devan Mitchell
APD/MD: Amber O'Neill

WAY V/Atlantic City, NJ*
PD: Rab Garcia

WSJO/Atlantic City, NJ*
PD/MD: Eric Johnson
APD: Christopher Knight

KAMX/Austin, TX*
PD: Cat Thomnas
APD/MD: Carey Edwards

KLLY/Bakersfield, CA*
OM/PD: E.J. Tyler

APD: Erik Fox

MOD: Darci Dawn

WWMX/Baltimore, MD*
OM: Dave LaBrozzi
PD: Greg Carpenter

WMRV/Binghamton, NY
OM/PD: Jim Free

KCIX/Boise, ID¥
PO/MD: Brent Carey

WBMX/Boston, MA*
PD: Jay Beau Joues
APD/MD: Mike Hullaney

WUHU/Bowling Green, KY
PD/MD: Brooke Summers

WHBC/Canton, OH*
POD: Jerry Mac
APD/MD: Kayle'gh Kriss

WCOD/Cape Cad, MA
OM: Steve McVie
PD: Kevin Matthews

WLNK/Charloste, NC*
PD: Neal Sharpe

APD: Anthony Michaels
MD: Todd Halle

WTMX/Chicago, IL*
PD: Mary Ellen Kachinske
MD: Nikki Churrinatto

WKRQ/Cincinnati, OH*
OMY/PD: Patti Marshall
APD: Crover Collins

MD: Brian Douglas

WNNF/Cincinnati, OH*
PD: Mark Anderson

WQAL/Cleveland, OH*
PD: Dave Popovich

WBNS/Columbus, OH*
OM/PD: Jay Taylor
MD: Sue Leighton

WLNH/Concord
(Lakes Region}, NH
OM: Andy Mack

PO: Molly King:

KLTG/Corpus Christi, TX*
OM: Clayton Allen
PD: Chris Roberts

KDMX/Dallas, TX*
PD: Rick O'Bryan
MD: Lisa Thomas

WDAQ/Danhury, CT
PD: Zach Dillon
MD: Nate Murnford

WMMX/Dayt.on, OH*
OM/PD: Jeff Stevens
APD: Shaun Vv ncent

KALC/Denver, CO*

PD: Dylan Sprague
APD/MD: Sam Hill

OCTOBER 17, 2008

KIMN/Denver, CO*
OM/PD: Bill Camble
MD: Hollywood Henderson

KSTZ/Des Moines, |A*
OM/PD: Scott Allen
MD: Jimmy Wright

WDVD/Detroit, MI*
OM/PD: Ron Harrell
MD: Jesse Addy

KBMX/Duluth, MN
OM: David Drew
PD: Corey Carter

KSII/El Paso, TX*
OM: Courtney Nelson
PD: Jerry Kidd

WBQB/Fredericksburg, VA
OM/PD: Chris Carmichael

KALZ/Fresno, CA*
OM/PD: Paul Wilson
APD: Laurie West

KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

WINK/Ft, Myers, FL*
PD: Chad Rufer
APD: Dave Alexander

WAJI/Ft. Wayne, IN*
OM: Lee Tobin

PD: Barb Richards

MD: Marti Taylor

WMEE/Ft. Wayne, IN*
OMY/PD: Rob Kelley
APD/MD: Dave Michaels

WQLH/Green Bay, Wi*
PO: Jimmy Clark

WIKZ/Hagerstown, MD
OM/PO: Rick Alexander
MD: Jeff Roteman

WNNK/Harrishurg, PA*
OM/PD: John O'Dea
MOD: Denny Logan

WTIC/Hartford, CT*
OM: Steve Salhany
PO/MD: Jeannine Jersey

KLAZ/Hot Springs, AR
OM/PD: Keith Michaels
APD/MD: Aaron Carrett

KHMX/Houston, TX*
OM: Ken Charles

PD: Keith Scott

MD: John Whalen

WZPL/Indianapolis, IN*
OM/PD: Scott Sands

APD: Kari Johll

MD: Dave Decker

KQUR/Laredo, TX
PD: AL Guevara

KMXB/Las Vegas, NV*
PO: Justin Chase
MD: Brandon Bell

WCDA/Lexington, KY*
OM: Charlie Kendall

PD: Dale O'Brian

MD: Chris Elliott

KURB/Little Rock, AR*
OM/PD: Randy Cain
APD/MD: Becky Rogers

WXMA/Louisville, KY*
OM/PD: Ceorge Lindsey
MD: Tommy Lee

KVLY/McAlien, TX*
PD: Alex Duran
APD/MD: Meridee

WMC/Memphis, TN*
OM: Jerry Dean

PD: John Roberts

MD: Jill Bucco

WKTI/Milwaukee, WI*
OM: Tom Land

WMYX/Milwaukee, WI*
OM: Brian Kelly
PD: Mike Nelson

KSTP/Minneapolis, MN*
PD: Leighton Peck
APD/MD: Jill Roen

KOSO/Modesto, CA*
PD: Angie Cood

APD: John Chimpo
MD: Tarnmy Cruise

WILK/Monmouth, NJ*
OM/PD: Lou Russo
MD: Steve Ardolina

KCDU/Monterey, CA*
OM/PD: Kenny Allen

WGMT/Montpelier, VT
PD/MD: Steve Nichols
APD: Jeff Carfield

WPLJ/New York, NY*
OM: Torn Cuddy

PD: Scott Shannon

MD: Tony Mascaro

WPTE/Norfolk, VA*
PD: Barry McKay
MD: Heather Branch

KYIS/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Cisco

WMX0/0lean, NY
MD: Tom Power

KQKQ/Omaha, NE*
OM/PD: Nevin Dane
MD: Heather Lee

KSRZ/Omaha, NE*
OM: Mark Todd
PO: J. Pat Miller
MD: Jessica Dol

WOMX/Orlando, FL*
PO: Jeff Cushman
APD: Bobby Smith
MD: Laura Francis

KBBY/Oxnard, CA*
PO: Todd Violette
MD: Keli Reynolds

KFYV/Oxnard, CA*
OM: Brian "Big Bear" Davis
APD/MD: Maverick

KPSI/Palm Springs, CA
PD: Connie Breeze
APD: Bradley Ryan

KMXP/Phoenix, AZ*
OM: Alan Sledge

PD: Ron Price

APD: Allen Frey

MD: Chris Marino

WMGX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Alisha Bolin

KRSK/Portland, OR*
OM: Clark Ryan

PO: Dan Persigehl

MD: Sheryl Stewart

WBWZ/Poughkeepsie, NY
OM/PD: Reggie Osterhoudt

WSNE/Providence, RI*
PD: Chris Duggan

KLCA/Reno, NV*
OM: Bill Schuiz
PD: Beej Bretz

MD: Connie Wray

KZZ0/Sacramento, CA*
OM: Byron Kennedy
PO: Bryan Jackson

WGER/Saginaw, Mi
PD: Lauren Davis

KJMY/Salt Lake City, UT*
OM: Jeff Cochran
PD: Rob Boshard

KUDD/Salt Lake City, UT*
OM/PD: Brian Michel

KMYI/San Diego, CA*
PD: Jimmy Steele

KSCF/San Diego, CA*
PD: Charese Fruge
APD: Jeff Stewart

MD: Cristy Westfall

KI01/San Francisco, CA*
OM: Michael Erickson
PD: Andrew Jeffries

KLLC/San Francisca, CA*
OM: Mike Preston

PD: Charese Fruge

APD: Marcus D. Najera

MD: Jayn

KEZR/San Jose, CA*
PD: Dana Jang
MD: Kirk Peffer

KRUZ/Santa Barbara, CA*
PD: Matt Stone

KMHX/Santa Rosa, CA*
PD: Danny Wright

Music Choice

Adult Top 40/Satellite
PD: Justin Prager

MD: Michael Schwab

Sirius

The Pulse/Satellite*
OM: Kid Kelly

PO/MD: Jim Ryan

XM Flight 26/Satellite*
OM: Jon Zellner
PO/MD: Mike Abrams

KPLZ/Seattle, WA*
PD: Kent Phiflips
APD: Leonard Barokas
MD: Alisa Hashimoto

KCDA/Spokane, WA*
OM/PD: Robert Harder

KZZU/Spokane, WA*
OM: Roger Nefson
PO: Ken Hopkins

WHYN/Springfield, MA*
OM/PD: Pat McKay
MD: Kevin Johnson

KYKY/St. Louis, MO*
PD: Mark Edwards
MD: Jen Myers

WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WWWM/Toledo, OH*
PD: Ron Finn

KLZR/Topeka, KS*
OM: Ron Covert

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Matt Sneed

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WRQX/Washington, DC*
OM/PD: Kenny King
MD: Caroi Parker

WRMEF/West Palm Beach, FL*

PD: Bob Neumann
APD/MD: Amy Navarro

KNIN/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan

KFBZ/Wichita, KS*
PD: Dusty Hayes

WINC/Winchester, VA
OM/PD: Jeff Adams
APD/MD: Paula Kidwell

WXLO/Waorcester, MA*

OM/PD: Jerry McKenna
APD/MD: Mary Knight

* Monitored Reporters

1>

» THE SIXTH TIME IS THE CHARM FOR
RIHANNA AT CANADA HOT AC. AFTER
PEAKING AT NOS. 8,13, 22, 3 AND 2
WITH THE FIRST FIVE SINGLES FROM
“GOO0D GIRL GONE BAD,” SHE REACHES
THE SUMMIT WITH “DISTURBIA” (2-1).

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

258

E 5

I %?, ARTIST CANADA Ac PLAYS

3 23 Tme IMPRINT / PROMOTION LABEL ~ TW /-

i 1 20 KREESHFU_RNER DON'T CALL ME EABY M 45 -5
T ;2 COLDPLAY VIVALAV»’DA ) PARLOPHONE/EMI ;:? +15 -
r;. ; : ;ARAH l;lCLACH.AN J WANT MEZ » - - . - - NETTWERK ; +5
T _15 NA;ASHAEEDIN&IELD:O(KETFTLOFSlKSHINE i i - PHOECENI(/ET’IC/SOI‘; BMG _347_ HE: )
—‘6_ .;:2_ LEONA LEWIS BLEEDING LOVE SYCO/JISONY BMG ~23 -2
T 1~9 | DIVINE éROWNIAY ITO]THE LIN;* ) ) N N 7WARNE§ IZD_ -2;9
_ . _ = ! —

7 31 JOHN MAYER saY AWARE/COLUMBLA/SONY BMG 2 -38
T . 36 SARA BAREILLES LOVE SONG EPIC/SONY BMG _;;E_) -35
—g— ;3— NELLY FUTRTAD(; FEATURING I;EITHIJRBANTN GOO'S;ANDS * MESLEV/GI;FFEN/UNIVERSAL :l{ -1
_-{; 1 75r i ALY SLAIGHT GREAT EXPEUA;IONS L 4 3 N N B ) - 7UNIVEF;SAL _1; 031_ 5
?7_14 7KID R(;CK ALL ;UMMER’LONG i ToP DOG/AT’LANTIC/WARNER’ :0_9 0
'_16.. 57- MICHAEL BUBLE LOST W R B ) 143/REPRISE/WARNER _:OE; { -6'
—1; 21.- f JULLY BLACK UNTILISTAY * UNIVERSAL 200 -9
T .1.0 ALICIAKEYS r]o ONE R B 7MBK/J1570NY BME X ‘_56— -6
—1—1_ ; BRYAN ADAMS | THOUGHT I'0 SEEN ZVERYTHING W B R BAOM;;N/UNIVERSAL E -8.9_ i -21
’2? n i LIGHEDRIVE;AV sou[ L ) B i LIGHTS MUSIC N 182 -037
7 “14 bkvm CbOK THE TIME 0} MYLIF; 19/RCA/SONY BMG B 17; 3 17
? 4_8_ TIMBALAND FEAT, ONEREPUBLIC APOLOGIZE  MOSLEY/BLACKCROUND/ANTERSCOPE/UNIVERSAL . 170 -7
? S5 7C0LBECAILLAT BU;BLY B ) i ) ) UNIVERSAL REPUBLIC/UNIVERSAL =0 7-16
—1; -18 MAROON S WON'T GO HOME WITHOUT YOU R A&JI&TONETNTERSEJPE/UM?ERSA; 16(; 7
?2-“ n- CARLY RAE JEPSEN SUNSHINE ON MY SHOULOERS s MAPLEMUSIC 132 I -14
_2; ;3 VDAUGHTRV FEELS LIKETUN\GHT REA/S?JNY BME IEO -1
”2: 2'5 CELINE DION ALONE COLUMBIA/SONY BMG s ‘1176‘ -2Hl
—; 2 SIMON COLLINS UNEONDITIONAL -« B RAZOR & TIE/SONY BMG ’Dl‘ +29
;e_ 2 JASON MRAZ 'MYOURS ) :&TLANTIE/WARNE; 9? +33
~2;— 6  COLBIE CAILLAT REALIZE ﬁN»VERs;xL REPUBLIC/AUNIVERSAL 1 ‘374~ +f
—;; 5 ARTISTS STI;ND UpiTo CA;{CER JusT STAr;D up! SU2C/UNIVERSAL AWS'S il +3
-;; 77 » AVRIL LAVIGNE INNOCENCE & R N N i i ) RCA/SONY BMG 3 35 - +3
’3_8-'. 2; JOROIN SPARKS OUET WITH CHRIS BREWN N(;AIR B i a 19/JI;/EISONY BMG —79 _ +14
3~9 ] n DANVisEDAR OUBLIER * . OEJ/TMUSIQUE —?8 3 +147

8§ &

; ﬁ% ARTIST CANADA HOT AC PLAYS
| =3 TITLE IMPRINT / PROMOTION LABEL W -

2 12 RIHAEJ_A IERBIA SRP/DEF JAM/UNIVERSAL 751 +37
"T 777 C(;LDPL:{V VIVALAVIDA ™ - i PARLOPHONE/EMI s ;o? BT
j—;—- 8) ] PINK 50 WHAT ) - - LAFTCE/SON;BMG ] _';02— +101
__3— ) 15 1ADV (;AC.A F;AT. cﬁav 0'00N|STUST DA;CE ;“'REAN;L\iNE/(ONLIVE/INTERSCOPE/UNIVERSAL i _7;1 +18
T 1—2 HVEDLEV OLD SCHOOL ¥ ) N UNIVERSAL [ -64'—9— -_26
T 1.1: LEONA LEWTS BETTE?INTIE R N SYCOL/SONY BTAG -3:97 +24 i
_7—— _1-6_ - JORDIN SPARI;SV ONE ;TEP AT:TIME B - - R ) 19UIVE/SONY BMG 573 7—33
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28 i éﬂ SUZIE MCNEIL LET'SGO % CURVE/UNIVERSAL -;94—‘ +27
‘E; ;E) LEHTS;IR/E MTSOUL : - - N LIGHT; MUSIC i }?37— -48
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R&R SMOOTH JAZZ

‘Survivalists’ craft win-win solutions to boost audience, music sales

Repairing Art And
Commerce’s ‘Disconnect’

Carol Archer

CArcher@RadioandRecords.com

huck Mitchell didn’t pull any punches as moderator of the recent
R&R Convention smooth jazz format session, which was devot-
ed to the intersection of art and commerce. “All of us got into
this business in the first place for love of the music, not to create
shareholder value,” said Mitchell, who serves as Koch Entertainment VP of jazz and
adult music. He then turned the discussion toward the imperative for labels and radio
to nugrate to digital technology, ways digital music sales can resurrect an ailing genre
and how terrestrial stations can amplify and create new revenue streams via the Web.

Tackling these and other weighty issues were the
panelists: Mack Avenue Records VP of marketing
and sales Randall Kemnedy, Koch Entertainment VI
of digital and mobile Bill Crowley,
WLOQ/Orlando PD Paul Lavoie
and WGRYV (the Groove)/Melbourne
P Randy Bennett.

Link Artists To Listeners
Digital media and Web sites now exist
as natural extensions of most stations
and record companies. WGRV drives
listeners to its site and links artists to
them not just for existing fans but
those it’s trying to attract.

Calling smooth jazz *‘a faceless for-
mat,” Lavoie stressed connecting lis-
teners with artists to drive passion
scores. One of his tacticss WLOQTYV,
an innovation available on the sta-
tion’s site that features performance
videoclips from station events. A dig-
ital camera crew attends every gig and
creates a three- or four-minute snippet so that those
who didn’t attend still feel bonded to the artist and
station through live music. A click-to-buy button
also promotes CD sales.

“Radio doesn’t bear responsibility for selling
CDs, but we are responsible for connecting listen-
ers with artists and giving them as many opportu-
nities to buy as we can,” Lavoie said.

Kennedy observed that the Internet is now the
primary means of exposing consumers to music.

Bennett

Lavoie

“People don't play instruments anymore; they play
TV and now the computer. Thats where we've got
to go. The combmation of land-based and *extrater-
restrial’ radio and the Internet are what
will expose new artists.”

Crowley sensed a general “lack of
personality” across the gamut of
smooth jazz, from radio to recorded
music—a challenge he says is increas-
ingly proliferating, particularly as few-
er outlets exist where fans can find a
record. “Support the artist, how?
There’s no Tower,Virgin collapsed, mall
stores stock only DVDs and used CDs.
Thats where the Web has become
such an important part of the equa-
tion, regardless of demographic.”

Lavoie pointed out that until re-
cently, a station’s Web site served as an
extension of its product, but the tables
are turning:The focus will shift as a sta-
ton evolves into an extension of its
Web product. “It’s a lot more interac-
tive for people to use at their own time
and utility, because they're already on the Web; if
they're streaming your station, you can put all kinds
of material—logos, videos—in front of them.”

New Partnerships Needed

Mitchell suggested radio forge new or refreshed
partnerships with labels and more actively engage
as retailers of their product—and in a more direct
way that opens more revenue streams tor radio,
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‘The
combination
of land-
based and
“extra-
terrestrial”
radio and
the Internet
are what will

ex 3 OSE, new
artists.
—Randall Kennedy
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R&R Smooth
Jazz Session
Panelist Trivia
B |n addition to holding
such posts earlier in his
career as editor of
Downbeat and president
of Verve, R&R
Convention smooth jazz
format session
moderator Chuck
Mitchell served briefly as
PD of the late, great jazz
WRVR/New York.

B Randall Kennedy not
only is the architect, if
you will, of Warner
Jazz's memorable 2001
This Is Your Mind on
Drugs campaign, but the
father of twins and
among the best-read
people in this business.
B To better serve artists,
Randy Bennett bought
all the equipment needed
for the live shows that
WGRYV presents. And his
wife, Jan, is a pilot for
American Airlines.

B Besides smooth jazz
tours of duty including
KIFM/San Diego and the
former KABQ/
Albuquerque, Paul
Lavoie has scaled Mount
McKinley, K2, Anna-
purna and Mount
Everest—twice.

B Bill Cowley is a long-
time hardcore music
maven who speaks nine
languages, seven of
which are of the
computer programming
variety.
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which has the technology to affect it.“Historically,
from Edison to Bill Gates, media has always been
changed by technology. For better or worse
Broadcast Architecture has altered the way music is
made. In artists’ obsession to get airplay they make
tunes that sound like radio. Might the current evo-
lution in technology actually bring a new and dif-
ferent style of artist into being because of how
everyone can access music on the Web?”

Before the conventon, Lavoie polled a slew of
smooth jazz artists, including Jeff Lorber, Mindi
Abair, Dave Koz and Jeff Golub, to learn what they
consider the single most important factor in selling
their music. The conclusion was unanimous: back-
selling their name, song title and CD. As things stand
today, this may rightly be termed the format’s fun-
damental disconnect with the music biz.

KW]Z/Searde P> Carol Handley outlined
Sandusky/Seattle’ cluster-wide embrace of digital
applications like Quu and FlyCast for mobile devices
(Smooth Jazz, Oct. 10).“The RIS information that
already goes out on all of our signals shows what song
and artist you're listening to in your car or digitally if
you have HID radio. And it shows up on our Web site
as a ‘now playing’ feature, which includes CID artwork
and click-through to Spun.com to buy 1t,” she said.

Mitchell observed the importance of social net-
working in linking the audience locally and global-
ly. Bennett noted that listeners are directed at least
three times every hour to WGRVs MySpace page.

WSJT/Tampa PID Ross Block, whose database
contains 21,000 self-idendfied loyal listeners who
receive the station’s weekly e-newsletter, said, [ invite
the record business to find a way to contact those
tolks through us. Our e-mail is like a newspaper:We
can just add another section tor you to do a free

download, a special price or coupon.” RR

‘Ignore Social Networks
At Your Peril’

Panelists at the R&R Convention’s smooth
jazz format session voiced agreement
concerning the vital role social networks
play in the business of radio and records.
Certainly, a social network is a tool, and all
tools must be used correctly, "including
chain saws,” according to Koch
Entertainment VP of
jazz and adult music
Chuek Mitchell, who
moderated. “You
ignare the social
networks at your
peril. There are just

il

Mitchell

too many people in
too wide an age
group—younger, older, whatever you want.
Millions upon millions are using these
networks every day.”

He added, “When you talk about the con-
nectivity you can create in that area, so that
your listeners can interact and connect with
gach ather while they listen to what you're
doing on the air, you're going to have a
powerful global brand on your hands.” —CA

OCTOBER 17, 2008
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» JOHN LEGEND PREVIEWS HIS THIRD
STUDIC: ALBUM, “EVOLVER,” WITH “GOOD
MORNIMG,” WHICH ARRIVES AT NO. 27

WITH MOST INCREASED PLAYS (UP 23). HE
BEGINS THE FIRST LEC OF HIS WORLD
TOUR NOV. 13 IN MINNEAPOLIS.

- SMOOTH JAZZ

poweERED BY nielsen

DIGITAL DOWNLOADS
AVAILASLE AT DMDS.COM
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STEVE WINWOOD 40/0 VIBES ALIVE 35/10 ESPERANZA SPALDING 33/16 PD/MD: Lee t-ansen a:-'rh;cj Il(Jsfflllf(%;SYﬁuKR(VB;:NKmeW/&V S“DD
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TOTAL STATIONS: 3 TOTAL STATIONS: 3 TOTAL STATIONS: 16 ) T
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WJZz /Atlanta, GA* WDSJ/Dayton, OH* WQTQ/Hartford, CT KSBR/Los Angeles, CA WVAS/Montgomery, AL KSSJ/Sacraments, CA* DMX Jazz Vocal Blend/Satellite  KWJZ/Seattle, WA*
OM Sev2 Hegwaod OM/PD: Jeff Stevens PD/MD: Stewart Stone OM/PD: Terry Wede! OM: Candy Capal PD/MD: Lee Hansen PO/MD: Rochelle Matthews PD: Car> Handley
PD/VD: Dave Kosh MD: Vienna Yip PD: Mel Marshall MD: Disrna Rose
MD: Jay Holcey
WVMV/Detroit, MI* KPVU/Houston, TX KBZN/Salt Lake City, LT* DMX Smooth Jazz/Satellite
WEA \/Baltimore, MD OM/PD: Torn Sleeker PD: Larry Colenan KTWV/Los Angeles, CA* OM/PD: Dan Jessod PO/MD: Rochelle Matthews KCOZ>aringfield, MO

PD: Sandi Mallory
APD/ AD: Marcellus "Bassman™
Shesad

MD: Sandy Kovach PL: Paul Goldstein

AFD/MD: Blake Florence

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

OM: Ja» Jones
PD/ML: Jarrett Grogan

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
WVS J/Birmingram, AL APD/MD: Randi Bachman

OM.FD: Andy Pamrish

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WNUA/Chicago, IL*
OM: Carr2n Davis
PD: Rk D Dell

WSJW/Harrisburg, PA*
WNMW V/Teveland, OH* PD/MD: Paul Scott

PD/VD: Angie Handa
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KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turnar

APD: LaVaughn W/ilson

KOAS/Las Vegas, NV*
OM/PD: Duncan Payton

KUAP/Little Rock, AR
PD/MD: Michael Meliums

W3IRV/Melbourne, FL
PL/MD: Randy Bennatt
AFD: Jan Julian

W _VE/Miami, FL*
OM/PD: Rich McMillan

KPVR/Modesto, CA*
OM/MD: Doug Wulff
PC: James Bryan

KIFM/San Diego, CA*
PD: Mik2 Vasquez

WLOQ/Orlando, FL* APD: J. Weidenheirer
PD: Paul Lavoie MD: Kel y Cole
APD: Brian Morgan
MD: Patricia James
KKSF/San Francisco, Ca*

PD/MD: Ken Jores
KYOT/Phoenix, AZ*
PD/MD: Russ Egan

KJZY/Santa Rosa, CA*
PD: Gordon Zlot
APD/MD: Rob Singezon

Music Choice Smooth
Jazz/Satellite
APD: will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Cregg Steele
PCi: Shirley Maldonado

XM Watercolors/Satellite*
PL: Shirlitta Calon
MD: Lynette White

WSJT/ampa, FL*
PD: Re:< Block
MD: Kacby Curtis

* Monne-ed Reporters
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POWERED BY

» INITS SECOND WEEK, NICKELBACK'S N
“GOTTA BE SOMEBODY"” ROARS 11-8 ON
CANADA ROCK, 16-9 ON CANADA HOT AC

Nielsen
Broadcast Data
Systems

R&R ROCK

ALTERNATIVE & ACTIVE REPORTERS

AND 30-15 ON CANADA CHR/TOP 40. THE
BAND'S MUTT LANGE-PRODUCED “DARK

HORSE” STREETS NOV. 18. DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMD5.COM
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MO: Amber Miller KUCD/Honoluly, HI* PD/AMD: Frank Pain
PD: Adarm Carr

MD: Chris Sampaio

PD: John DeSantis

WEEZER TROUBLEMAKER
APD/MD: Bohby Sato

| APOCALYPTICA FEATURING ADAM GONTIER | DON'T CARE

DGC/UNIVERSAL 401 +18

20-20/JIVE/SONY BMG 397 +28

WHRL/Albany, NY*
OM: John Cooper

WZMR/Albany, NY*
OM/PD: Kevin Callahan

<~ o 00 w o — THIS WEEK

mﬁj%
J
|

e WZNE/Rochester, NY* THEORY OF A DEADMAN BAD cmanmo L 2 604/UNIVERSAL 393 -6
: Tim Noble KTBZ/Houston, TX* OM: Mike Ninnie —mp ool B - — T -
PD: Don Jantzen PD: Nik Rivers KTEG/Albuguerque, NM* !JIETALLICA THEDAY THATNEVERCOMES WARNER BROS./WARNER 358 -55
WISE/Atlantic City, NJ MD: Karah Leigh OM/PD: Bill May 2_ VN_ICKELBACK GOTTA BE SOMEBODY EMI 355 +7
OM/PD: Pau Kely KWOD/Sacramento, CA* MD: Aaron "Buck” Burnett 9 14  MOBILE THEKILLER ¥ UNIVERSAL 347 -l4
MD: Scott Reitly WRZX/Indianapolis, IN* OM/PD: Curtiss Johnson T
PD/MD: Lenny Diana MD: Andy Hawk WWWX/Appleton, Wi* 10 14 STAIND BELIEVE FLIPIATLANTICIWARNER 335 25
SROX/Austin, TX* PD/MD: Cuy Dark n 13 HINDER USEME % UNIVERSAL REPUBLIC/UNIVERSAL 333 -18
M: Chase WTZR/Johnson City, TN* KXRK/Salt Lake City, UT* i B E—— * - - . S
PD: Lynn Barstow OM: Bill Hagy OM: Alan Hague WCHZ/Augusta, GA* 0 ‘*8 -KINGS i) T e T -—309 - e
MD: Toby Ryan PD/MD: Jay Patrix PD: Todd Noker OM: Harley Drew 13 l 7 EOLDDLAV VIVALAVIOA PARLOPHONE/EMI 279 1 -57
KRAB/Bakersfield, CA* c ER0:Corey OjBiieR PD: Chuck Williams 14 l 18 THE STILLS BEING HERE W ARTS&CRAFTS 278 O
akerstield, KRBZ/Kansas City, MO* i ep—— P
OM: Kenn McCloud OM: Bob Edwards KBZT/San Diego, CA* WIYY/Baltimore, MD* o S  THE TREWS MANOF TWOMINOS ¥ THEBUMSTEAD/UNIVERSAL 239 +29
ZBEMBJZ Dsr;\:v Spanks PD:D Greg Bergen PD: Garett Michaels PD: Dave Hill @ | 8  RISE AGAINST RE-EDUCATION (THROUGH LABOR) DGC/UNIVERSAL | 237 +7
: Jared Mann APD/MD: - Mi b > Sl = —_— _ 3 AL
sazon It :\A%DMhﬁiteHEﬂzf:: APD/MD: Rob Heckman 17 10 SAMROBERTS DETROIT 67 % SECRETBRANAUNVERSAL 231 16
KNXX/Baton Rouge, LA* KFTE/Lafayette, LA* WCPR/Biloxi, MS* 18 21 SLOAN BELIEVEINME 4 — MURDERECORDS/SONYBMG 220 -69
2%?8};.??";0;"““ PD: Scott Perrin XETRA/San Diego, CA OM/PD: Kenny Vest 3 THEKILLERS HUMAN ISLAND/UNIVERSAL 203 +27
- Phillip Kish - MD: Josh Boulanger PD: Phil Manning MD: Denver Crabb = S = = . 3
MD: Darren Cauthier MD: Capone 20 28  DISTURBED INSIDE THE FiRE REPRISE/WARNER 186 17
ey D g;TCE/Las Vlegas, NV* . ; o WKGB/Binghamton, NY 21 11 BUCKCHERRY TOODRUNK... ELEVENSEVEN/UNIVERSAL 185 -10
N/Boston, : Chris Ripley KITS/San Francisco, CA’ OM/PD: Jim Free i
PD: Mike Tihorlnas MD: Homie Pooser PD: Dave Numme APD/MD: Tim Boland 22 29 FOO FIGHTERS LET ITDIE ROSWELURCA/SONYEBMG 184 17
MD: Dan O'Brien APD/MD: Aaron Axelsen 23 28  FINGER ELEVEN TALKING TO THE WALLS ¥ wiND-UP | 184 -26
\ KROQ/Los Angeles, CA* KQXR/Boise, ID* 24 25  AIRBOURNE RUNNIN' WILD ROADRUNNER/UNIVERSAL 179 -B6
WFNX/Boston, MA PD: Kevin Weatherly KCNL/San Jose, CA* OM: Dan McColly -~ .7 3
PD: Keith Dakin APD: Gene Sandbloom PD: Jeanene Cathoun PD: Jeremy Nicotate 25 23 ETV ANO COLOI‘,'RELEEP‘NFE'CLNESVS b - 3 . DINE/AUONES ]67‘_ - -3
fAFl’jDrP Fielthh?r | MD: Lisa Worden MD: Jeremi Smith (26) 3 BILLY TALENT & ANTI-FLAG TURN YOUR BACK ¥ WARNERMUSICCANADAMWARNER 185 +7
: Paul Uriscol = — = = =——= = s
KIEE/SantalBazara, TAZ (27} 19 SAVING ABEL ADDICTED SKIDDCOVIRGINEMI 153 +5

KYSR/Los Angeles, CA*

PD: Eddie Cutierrez

WAAF/Boston, MA*

WBTZ/Burlington, VT* PD: Michael Martin MD: Dave Hanacek PD: Ran Valeri 28 —2-3- REV THEORY HELL YEAH ¥ VAN HOWES/MALOOF/OGC/UNIVERSAL 15t -16
2%73{) M;;: iﬁr&S:; APD/MD: Julie Pilat MD: Mistress Carrie 29 27  KIOROCK ALL SUMMER LONG TOPDOC/ATLANTIC/WARNER 136 o]
' Music Choice I - - — 2R
KROG/Medford, OR Alternative/Satellite WEDG/Buffalo, NY* B0l 1500 5 ONESECONO2LATEremoramaiond o reon g
WZJO/Charleston, WV* PD/MD: Cosmo PD: Justin Prager PD/MD: Evil Jim FOR WEEK ENDING OCTOBER 12, 2008 & indicates CanCon
OM: Jeff Whitehead MD: Gary Susalis
WMFS/Memphis, TN* WYBB/Charleston, SC*
WEND/Charlotte, NC* MD: Sydney Nabors Sirius Alt Nation/Satellite*  OM/PD: Mike Allen WRUF/Gainesville, FL* KZCD/Lawton, OK WYY X/Panama City, FL Sirius Octane/Satellite*
OM: Bruce Logan OM/PD: Cregg Steele MD: Amy Hutto OM/FD: Harry Guscott PD: Don "Critter” Brown PD: Chris Alan OM: Gregg Steele

PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WLUM/Milwaukee, WI*
PD: Jacent Jackson
APD: Stephen Kallao

APD: Tom Wilkinson

XM Ethel/Satellite*
PD: Steve Kingston

WRXR/Chattanooga, TN*
PD: Boner

APD: Kyle Baldry
MD: Jack Wich

WKLQ/Grand Rapids, MI*

APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY*
OM: Robert Lindsey

APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson

PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright

WHTG/Monmouth, NJ* MD: Erik Range WIIL/Chicago, IL* OM: Steve Stewart PD: Johnny Maze APD/MD: Mark The Shark MD: Grant Random
WSWD/Cincinnati, OH* PD: Terrie Carr OM/PD: John Perry PD: Michael Grey APD: Twitch
OM: Patti Marshall MD: Matt Murray WFXH/Savannah, GA* APD: Tom Kief APD: Jay Deacon WIXO/Peoria, IL KISW/Seattle, WA*
PD: Jay Kruz OM: Jon Robbins MD: Steve Salzman MD: Darcy KDJE/Little Rock, AR* OM/PD: Matt Bahan OM/PD: Dave Richards
APD: Julie Evans WKZQ/Myrtle Beach, SC PD: Boomer OM: Sonny Victory APD: Ryan Castle
OM/PD: Mark McKinney KRQR/Chico, CA WZOR/Green Bay, Wi* PD: Jeff Petterson WMMR/Philadelphia, PA*
WKRK/Cleveland, OH* MD: Mase Brazelle KNDD/Seattle, WA* OM: Chad Perry PD: Joe Calgaro MD: Adam Peterson PD: Bill Weston WHBZ/Shehoygan, Wi
PD: Dominic Nardella PD: Mike Kaplan PD: Neil Randall APD: Cutter APD: Chuck Damico PD: Ron Simonet

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman” Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

WRFF/Philadelphia, PA*

APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards

MD: Borna Velic

WXQR/Greenville, NC*
OM: Mark McKinney
PD: Wes Styles

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrishurg, PA*

WLRS/Louisville, KY*
OM: Ceorge Lindsey

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*

MD: Sean "The Rabbi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDDX/Rapid City, SD
OM/PD: Jim Kallas

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll
APD: Maximus

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA*

APD: Chris Ryan OM: Thea Mitchem WKRL/Syracuse, NY* PD: Chris Ryan OM/FD: Ken Carson PD: Randy Hawke PD/MD: Courtney Quinn
PO/MD: John Allers PD:Nixon APD/MD: Blake Patton KRXQ/Sacramento, CA*

WXEG/Dayton, OH* APD: Wendy Rollins KBPI/Denver, CO* WCCC/Hartford, CT* OM/PD: Jim Fox KZRQ/Springfield, MO*

OM: Tony Tilford WSUN/Tampa, FL* PD: WillieB. PD: Michael Picozzi KFRQ/McAlilen, TX* OM: Valorie Knight

PD: Steve Kramer KEDJ/Phoenix, AZ* PD: Shark APD/MD: Aaron "Double A” Montell APD/MD: Mike Karolyi OM/PD: Mike Quinn WKQZ/Saginaw, MP* PD: Simon Nytes

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Oldfield

W.JIBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, Mi*
OM/PD: Jerry Tarrants

PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamiiton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Wendell Clough

APD: Tom Chiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WRWK/Toledo, OH*
PD: Dan McClintack
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
OM: Thea Mitchem

PD: Dave Wellington

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach, FL*
PD: John O'Conneli
APD/MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/EI Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Carza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MO: Stiller

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wiids

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens.

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KBRE/Merced, CA
PD/MD: Jason LaChance

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM/PD: Troy Hanson
OM: Dean Warfield
APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

PD: Haser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KZZQ/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KI0Z/San Diego, CA*
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Mark Mitchell

KXFX/Santa Rosa, CA*
PO/MD: Stott Less

WDYL/Richmond, VA* KOMP/Las Vegas, NV* Music Choice Rock/Satellite
WXNR/Greenville, NC* PD: Mojo PO: John Griffin PD: Justin Prager
OM: Bruge Simel MD: Carlota N

MD: Blando

MD: Gary Susalis

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PD: Nixon

KFMW/Waterloo, I1A
OM/PD: Michael Cross

KATS/Yakima, WA
OM/PD: Ron Harris

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters

S0 24/7 NEWS ONLINE @ www.RadioandRecords.com OCTOBER 17, 2008

www americanradiohistorv com


www.americanradiohistory.com

R&R TRIPLE A

Dave Rossi brings adventurous spirit to new Live 100.5/Birmingham

Radio For Music Lovers

John Schoenberger

JScHoenEergeri@Rad|oandRecorus.com

(and again from 2003

ave Rossi has always been something of a programming mav-
erick, first with the adult-oriented alternative WAVE/
Charleston, S.C., which he programmed from 1987 to 1996

to 2006) and then the genre-bending

alternative WR AX/Birmingham from 1996 through the end
of 2001. After a couple of years working on the label and artist

management side, Rossi returned to the programming chair with the Aug. 15
launch of Citadel triple A WWMM (Live 100.5)/Birmingham.

Rossi is approaching the job with a broader
perspective this time, believing that “some of
the best new artists with the best new songs are
doing it more or less on their own today. I saw
this firsthand the past couple of years. Smart
programmers need to get in touch with that
part of what’s happening and bring it into their
radio stations.”

R&R talked further with Rossi on program-
ming Live 100.5.

What got you back into programming?

[ first talked with Citadel/Birmingham GM
Gigi South on July 15, and a month later we
were on our way. Originally she reached out to
me just toget my perspective on Birmingham
and WRAX, but one thing led to another and
Citadel made it very intriguing for me to come
and do Live 100.5.

The early response has been amazing—much
stronger than when we first launched WRAX
back in the "90s, which ultmately exceeded an 8
share in the market. Thats where I first met and
hired Scott Register and launched his “Reg’s
Coffechouse” show [see story, below]. Reg is the
one who got Gigi to consider a unique approach
and mentioned my name in the first place.

Is WAVF your template for this new station?
In many ways it is WAVF circa 1993-94. With
Live 100.5, we are adventurous, but we are also
aware that we're trying to attract a female-lean-
ing adult audience. We are going to pick from
a variety of genres; this time we will be a
hybrid of triple A with some alternative and
adult contemporary flavor. Birmingham is a
pop-leaning market and we need to keep that
in mind.

A Local Touchstone

In the winter of 1997, "Reg’s Coffee House,”
hasted ay Scott Register, debuted on
alternative WRAX/Birmingham. It has
remained on the air at varicus stations
since, now calling WWHMM [Live
100.5] home. With his day job at the
Cealition of Independent Music Stores,
Registe- stays in front of the musical
curve with album advances and exposure to up-

and-coming artists.

OCTOBER 17, 2008

“I have always thought of Scott’s show as
aur secret weapon, and | am thrilled that it's
again on a station that i a natural fit,”
WWhi PO Dave Rossi says. ” 'Reg’s

Coffechouse” has been on in the mar-
ket for 12 years now. People know him
and trust him. His show is a great ref-
erence paint for Live 100.5, and | hope to
expand Req's presence on the station very

soon.” —J15

‘I thought
radio
reached
everyone,
but as a
regular radio
consumer, |
found that it
wasn't as
forefront on
my mind as
| expected.’

—Dave Rossi

livel D05

birmingham's modern music

Music Monitor

Oct. 3, N a.m.

Matt Nathanson,
“Falling Apart”

Augustana, “Sweet
and Low”

Goo Goo Dolls, “Big
Machine”

Red Hot Chili Peppers,
“Dani California”

G. Love & Special
Sauce, “Wontcha
Come Home”

The Sundays, “Wild
Horses”

My Morning Jacket,
“I'm Amazed”

INXS, “Devil Inside”

Fiona Apple,
“Criminal”

Donavon Frankenreiter,
“Hit the Ground
Running”

Cracker, “Low”

Lenka, “The Show”

Son Volt, “Route”

Paolo Nutini, “Jenny
Don't Be Hasty”

Source: Station log

How did your time away from radio aiter your
perspective?

[ discovered that radio doesn't really connect with
a significant segment of people. For 22 years |
thought radio reached everyone, but the past two
years have given me a different opinion. As a reg-
ular radio consumer, I found that it wasn't as fore-
front on my mind as [ expected.

People are consuming music more than ever,
yet they are relying on radio less to find out about
it. That has to change, not only for what I am try-
ing with this station but with radio across the
board. WWMM is going to do the work and
scour the universe for new and exciting music,
and the best of the best will be on our radio sta-
tion. We intend to be the voice of authority when
1t comes to music.

How do you see this as an opportunity for radio?
There are many great artists out there that aren’t
getting much radio airplay and yet they can come
into town and sell out shows and sell records.
Hopefully it’s those artists’ fans that we can add
to the audience base.

Whatever people are used to from radio, we are
trying to do the exact opposite. In a way, we're
going back to the 1970s: We want to recapture
that sense of adventure and musical discovery.

Has Birmingham changed that much from your
WRAX days?

Birmingham is a deceptively big town. The metro
is almost 900,000 and the TSA is approaching 2
million. Plus, our signal also blasts into Tuscaloosa,
which is a big college town. But as Birmingham
continues to grow, I think it has pretty mnuch kept
the same lifestyle and social foundation. When
people come to Birmingham, they adapt to the
city pretty quickly.

Having said that, Birmingham is a big music
town. In some ways [ would put it on the same
level as Austin or Nashville. [ give much of that
credit to the University of Alabama’s cellege sta-
tion, WVUA in Tuscaloosa, which has always
championed new music. I'll go even further and
say that college radio has played a very impor-
tant role in supporting and exposing rew music
all over the Southeast. This is where many folks
in the South developed the penchant for musi-
cal discovery that they have carried into their
adult lives.

WWMM sounds like a station you personally love
listening to.

We are all music lovers here, and we thrive on
turning others on to what we have discovered.
The key is to get the music lover out there to
interact with us and then make sure we are lis-
tening and reacting to them.

Sometimes people in the industry view triple
A as a dumping ground for music that can’t be
played anywhere else, but I see it in a more pos-
itive light. It is the format that has fewer musical
boundaries, and each station has a broad variety
of artists and songs to choose from to fit the mar-
ket it is serving. [ see it as a great opportunity for
our radio station and a way to help artists get on
RsR

the right path to successful careers.
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» COLDPLAY’S “LOST!,” THE CROUP'S 12TH TOP 10
AND THIRD FROM “VIVA LA VIDA OR DEATH AND ALL HIS
FRIENDS,” VAULTS 10-4. THE SET IS THE QUARTET'S
THIRD CONSECUTIVE STUDIO COLLECTION, FOLLOWING
“A RUSH OF BLOOD TO THE HEAD” AND “X&Y,” TO
PRODUCE THREE TRIPLE A TOP 10s.

R&R TRIPLE A

=oweRED BY nielsen

(mns DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

=
g oE 1 NIELSEN BDS NEW AND ACTIVE
g E B ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST PLAYS ARTIST PLAYS
. 2 38 TmE _ IMPRINT/ PROMOTION LABEL TW  +- MILLIONS RANK CLITE N— A LT — Lave
0O.A.R. NO. 1{2WKS) KEANE 122/9 TRACY CHAPMAN 95/31
] ] m 16 C{ATTERED (TURN THE CAR AROUND) EVERFINEATUANTIORRP 020 40 2']92 4 The Lovers Are Losing Sing For You
COUNTING CROWS (Interscope) (Atlantic)
B2 U on i sROUND DCC/CEFFENINTERSCOPE 488 24 | 2012 5 MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS: 10
l SNOW PATROL
5 431 +26 2672 : AUGUSTANA Nn7/20 AMY MACDONALD 87/25
e TAKE BACK THE CITY POLYDOR/FICTION/GEFFEN/NTERSCOPE  *~ ; Ty e A
COLDPLAY (Epic) (Decca)
Ic 7w cpoL | 403 +54 = © TOTAL STATIONS: 12 TOTAL STATIONS: 7
BECK
7 1 400 +19 2153 3 KINGS OF LEON Nn3/45 R.E.M. B6/19
Ead OREHIANS DGG/INTERSCORE ARTIST NEW Sex On Fire Until The Day Is Done
4 14 DONAVON FRANKENREITER 579 .28 1260 12 TITLE / LABEL STATIONS (RCA/RMG) (Warner Bros.)
1 ) LIFE, LOVE & LAUGHTER LOST HIGHW RYAN ADAMS & THE TOTAL STATIONS: L TOTAL STATIONS: n
PRETENDERS CARDINALS 4
8 9 500TS OF CHINESE PLASTIC sanGriLa 373 5 1820 7 Fix It x:SSYS“'%G'NS h272 CTV ON THE RADIO pAAD
— — " too rying
SARAH MCLACHLAN (Lost Highway) vy
6 8 368 -15 1198 13 KPRI, WRNX, WXRT, WZEW (eleven:/Reprise) (Interscope)
= UWANTME2 ARBWRM; . “iw ol TOTAL STATIONS: 8 TOTAL STATIONS: 8
COLDPLAY ] THE KILLERS 4
3. 20 iatavioa capToL 365 71 2800 1 R TRISTAN PRETTYMAN 96/1  KAISER CHIEFS 7013
ERIC HUTCHINSON -y i (Island/IDIMG) il m— PLEEr I E
1 13 . 355 +22 1.071 7 KFOG, KPRI, KPTL, WRNX (Virgin/Capitol) (B-Unique/Universal Motown)
0 RGO;*:/&I‘:OLL [IETS BREAK/WARNER BROSY = TOTAL STATIONS: 10 TOTAL STATIONS: 7
ROSSDALE KEANE 3
__9_ 22 | OVEREMAINS THESAME INTERSCOPE __351 i i 1645 8 o o A ety
MATT NATHANSON {Interscope)
B 31 oveoncerHGHER VANCUARD 3_]2 -7 1505 10 KINK, KMTT, WCOO
: THE RACONTEURS TRACY CHAPMAN 3
_'2_ : 20 5 penoucH THRDMANMWARNERBROs, 295 27 Se=y ° Sing Far You
RAY LAMONTAGNE (Atlantic)
_.:5. 7 YOU ARE THE BEST THING Rwmep 287 1 M ors KTHX, KXLY, WCOO
MY MORNING JACKET RADIOHEAD -3
141 28\ awazen ATORED 272_ 18 I ey " Reckoner
5 BRETT DENNEN FEATURING FEMI KUTI (TBD/ATO/RED)
2
= MAKE YOU CRAZY DOWNTOWN/DUALTONE 25_] =2 . > KGSR, KINK, WRNR
' DEATH CAB FOR CUTIE DEATH CAB FOR CUTIE 2
% 5 on s 244 6 (1035 1 o
INGRID MICHAELSON (Atlantic)
78 gk CABIN 24/0RIGINAL SIGNAL/RED 232 & ol - KRVE, WRLT
THE KILLERS AIRPOWER
4 2 226  +62 w5 AMOS LEE B
S HUMAN LU What's Been Going On
MICHAEL FRANT! & SPEARHEAD (Blue Note/Capitol)
} K SAY HEY (ILOVE YOU) BOOBOOWAXANTIEPITAPH 225 10 s WRNR, WTTS
. AMOS LEE =
‘8_ WHAT'S BEEN GOING ON BLUENOTEKCAPITOL 208 +B3 i‘go 3 :2.:: d":':;"ENCAMp J
- RYAN ADAMS & THE CARDINALS MOST ADDED (Hear'CMQ)
72 g LOST HIGHWAY 19 A @d e KRSH, KXLY
22, CUCIND ZIWICLIAMS 90 +5 0565 - NEEDTOBREATHE Z
=<7 REAL LOVE LOST HIGHWAY
5 SHERYL CRDW (V::Ishefl )By The Water
- - lantic
B2 Covation AEMINTERsCopE 198 52 B KPTL. KRVB KEANE
- JOHN MAYER The Lovers Are Losing (Interscope)
a:i FREE FALLIN' comen 197 o 0742 23 KRV +T7, KXLY +16, WXRV 415, KINK +14, WCLZ +10,
= DELTA SPIRIT ADDED AT... CIDR +9, KPRI +9, WNCS +5, SISP +4, KBCO +3
5 :f’ 0 rossHcan ronocn (SN ‘6 EERElY 20 KGSR AMOS LEE
: G. Austin, TX L
B 15 D LDVES SPECIAL SAUCE susrge 182 38 0580 29 = o What's Been Going On (Blue Note/Capitol)
o . PD: Lynn Barstow SISP +32, KRVB +21, WCLZ +6, KPTL +4, WRNR +4,
1 ERIN MCC{ARLEY 145 15 0154 a MD: Susan Castle WNCS +4, WCOO +3, WXRV +2, WZEW +1, KMTT +1
) PONY (IT'SOK) UNIVERSAL REPUBLIC » AL James Morrisen, Nothing Ever Hurt Like You, 8 —_
DAVID BYRNE & BRIAN ENO The Fireman, Sing The Changes, 7 THE KILLERS
p STRANGE DVERTONES TODO MUNDD 2 o mre Radiohead, Reckoner, 7 Human (island/IDJMG)
m JAMES MORRISON 3 T . FOR REPORTING STATIONS PLAYLISTS GO TO: WELZ +T1, KSWD +10, WRNX 43, CIDR +8, KXLY +6,
= NOTHING EVER HURT LIKE YOU GEFFEN/INTERSCOPE 2 8 - I RS e e i tom PR AL (WXL REGGRS WSR3
COLDPLAY
Lost! (Capitol)
RECURRENTS SISP +16, KRVB +15, WNCS 49, WXRY +7 WTTS +6,
WXRT +6, KGSR +5, KSWD +4, KXLY +3, KRSH +3
3 § KINGS OF LEON
W ARTIST 11 NIELSEN BDS PLAYS 7l ARTIST 1 NIELSEN BDS PLAYS =123 (O Ao (VTS
BBl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W LW Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w mﬁgc’m@r WRXP +7, KENZ +7, WZEW 3,
JASON MRAZ SARA BAREILLES '
Ll . voUrs (ATLANTIC/RRP) 267 258 BOTTLE T UP (EPIC) 156 ol
NEEDTOBREATHE AUGUSTANA
MORE TIME (ATLANTIC) ) 27 el SWEET ANDLOW(EPIC) 2
SPOON LOS LONELY BOYS
DON'T YOU EVAH [MERGE) je7 B ]89_ STAYING WITH ME (EPIC) 0 . 157
DUFFY 159 163 JACK JOHNSON 124 170 FOR WEEK ENDING OCTOBER 12, 2008
MERCY (MERCURY/IDMG) HOPE (BRUSHFIRE/UNIVERSAL REPUBLIC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
I | T 31 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
DEATH CAB FOR CUTIE EDDIE VEDDER § 5
IWILL POSSESS YOUR HEART (ATLANTIC) 158 156 HARD SUN (MONKEY WRENCHAJ/RMG) 21 I ]2% » day, 7 days a week. Indicator chart comprised of 52 reporters.
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And their live show is not to be missed

- Jeff Sweatman, Music Director, WCNR

CSWEEY GBRANMEE EITHER/OR

“With a quiet intensity and lyrical depth beyond their years,
Wild Sweet Orange has made an outstanding debut.

Think Gish-era Smashing Pumpkins meets

For-Change Bright Eyes.

"’
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» RODNEY CROWELL CLAIMS THE
POLE POSITION ON THE AMERICANA
CHART, AS “SEX & GASOLINE” RISES
2-1. THE 18TH SOLO RELEASE OF
CROWELL'S 30-YEAR CAREER IS HIS
FIRST ON THE YEP ROCK _ABEL.

TRIPLE A/
AMERICANA

R&R

. DIGITAL DOWNLOADS
BDS LDMDS AVAILABLE AT DMDS.COM
B - = I
& &
E ug z
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£ 1 8  RAY LABONTAGNE YDU ARE THE BEST THING RCARED 579 +1 1 RODNEY CROWELL 2
| S N = ° _—*_"__ SEX AND GASOLINE worksonGiveepor 423 *21 2
2 4 S COLDPLAY L0oST! CAPITOL S13 +45 > 1 KASEY CHAMBERS & SHANE NICHOLSON 422 = 2855
- . - & - — |77 RATTUN BONES SUGARHILL =% i
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Concerns raised by Hispanic and urban radio and ad execs during
the R&R Convention resonate following PPM rollout

United They Stood

Jackie Madrigal

JMadrigal@RadioandRecords.com

espite repeated calls by Hispanic and urban broadcasters and ad
agencies for a delay in the PPM rollout, Arbitron went ahead and
commercialized the new ratings service in eight new markets Oct.
6, two days ahead of schedule. Now, as the industry sifts through
the numbers, which show declining ratungs for numerous
Hispanic and urban stations (see story, below), concerns raised by

radio and advertising execs during a key R&R Convention session last month and
other forums carry even greater resonance. Chief among those concerns is whether
the PPM accurately measures listening and the very “mechanics” of the service.

Broadcasters and ad agencies showed a unified
front against the rollout during the Sept. 18 R&R
sesston in Austin, which included Border Media
Partners president Jett' Hinson, Assn. of Hispanic
Advertising Agencies PPM Council chairwoman
and  Tapestry VP/managing  director  Isabella
Sanchez, Inner City/New York VI/GM Deon
Levingston, Interep senior VP/director of urban mar-
keting Sherman Kizart and Arbitron VP of multicul-
tural business affairs Clara Carneiro. The session was
moderated by Bustos Media VP of national sales
Angie Balderas.

“United We Stand in a PPM World™ panelists
agreed that electronic audience measurement is a
positive step forward for the radio industry, as long
as “we get data that’s good data,” Levingston said.
With broadcasters eating a 66% price hike from
Arbitron for the service, “we should expect
accountability from Arbitron, and accountability
should start from day one,” Kizart said. Promising
to fix defects by 2009 or 2010 is not good enough,
he added.

“United we stand” is an important concept that
Arbitron wants to embrace, Carneiro said. “We
want to be united with our customers and servic-
ing [their needs|,” she said. The transition to the
PPM will be difficult, she added, and requires uni-
fied efforts, understanding the concerns and
addressing them. “But ultimately the boss that we
all serve is the advertiser, and there is a need for
accountability. Advertisers want accountability
from their agencies, and agencies are going to
demand accountability from broadcasters. And we

are here to offer research that provides you the abil-
ity to offer that accountability.”

Not There Yet

In theory, Sinchez said, the PPM will be more pre-
cise than diaries but its not quite there yet."As we
see the numbers, something is obviously very wrong
with the mechanics,” Sinchez said. But Carneiro
noted that the PPM not only represents an
advancement in measurement technology over the
paper diary but also involves several important
methodological improvements. “And I might add

‘As we see
the numbers,
something is
obviously
very wrong
with the
mechanics.’

—Isabella Sanchez

h

Kizart

a serious disagreement about that, and we have got
to come together on this point before we go live,”
Hinson said, adding that the Spanish Radio Assn.
research team is not endorsing the PPM as it stands.

Tougher Sell

Declining audience shares and rising costs will only
make Hispanic and urban radio harder to sell,
Sanchez said."The fact that radio was less expensive
was helping us sell radio. When I go to a client and
say, "Hey, radio is twice as expensive as TV, radio is
not going to get in these media plans. And that’s why
we'e so concerned.” Even top-rated Hispanic and
urban stations have to fight to get on a buy,
Levingston said.“In New York in the diary, I was No.
1 and my competitor was No. 3, [tropical] WSKQ
was No. 4 and |Latn pop| WPAT No. 5. We fight
like hell to get more than one of us on a buy and
that’s when we're in the top five. It5 very important
to realize that we're talking about the life of your sta-
tions, because if you're not the dominant station in
the market, you fall off’ existence when you fall to
the second tier”

Unity
American and Hispanic broadcasters and Arbitron in

and accountability among African-
a PPM enviromuent are important, Kizart said, as
long as theyre more than hollow promises. “There
has to be real follow-up and follow-through with
respect to making things happen,” he said. “When it
comes to the survival of African-American and
Latino broadcasters, theres an alarm at the gate,”

Kizart said, “and that alarm is very real.” ReR

Mixed Bag

Results have been mixed for wrban
and Hispanic stations in the eight
markets where Arhitron released
PPM ratings Oct. B, Among the
success stories are the nationally
syndicabed "Steve Harvey Marning
Show,” which ranked Mao. Vin its
target 25-54% audience on
flagiship station Inner City

urban AC WBLS/Mew
York, and the

32-2.9n its core 18-34 demo.

On the flip sice, Clear Channel's
Chicago urban cutlets were hit hard,
with "Steve Harvey™ on urban WGCH
falling from first place in the diary
survey to tie for T2th among 18-34%
in the September PR report and
from second to rank cutside
the top 15 in 25-54,
WL was Mo. 125-54%in
the spring diary survey but

that since the pause we made back in October
[when Arbitron put further PPM rollout on hold for
nine months], you can see a dramatic improvement
in discrete demos in terms of sample size as well”

On Oct. 7,Arbitron provided an update on those
sample size improvements. On average, across PPM
markets for the September 2008 reports released
Oct. 6, Arbitron said it was exceeding its Hispanic
persons 6+ and older sample target by 21%, its
Hispanic Spanish-dominant sample target by 43%
and its black persons 6+ sample target by 15%.
Among the 18-34 demo, the average performance
across the nine markets was 95% of the sample tar-
get. By race/ethnicity, black persons 18-34 averaged
97% of target and Hispanics 18-34 averaged 112%
of target.

“T applaud Arbitron for making changes and get-
ting closer, but we're still far apart in how we view
if we're actually getting accurate listening coming out
of PPM,” Hinson said at the R&R panel. “There’s
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syndicated “Pialin Por La
Mafiana,” which led with 12
to 34-year-olds in moming drive on
Linfvision regional Mexican

WO Chicago.

Entravision's Spanish adult hits
KLYY/Riverside, a station with a
weak signal in the Los Angeles
metro, is up from 0.9 T2+ in the
spring "08 LA, diary survey to 2.0
in the Septermber PPM report. The
station also rose 11-3] in 18-34 and

1.2-2.5 in 25-54 in the same perod.

Alzo in LA, Spanish Broadcasting
System's regional Mexican KLAX
saw shght increases, 3.2-3.5in 12+
and £.7-4.9 in 18-34, while
Entravision’s Latin pop KSSE rose
1.6-2.0 12+, However, it declined

nowy ranks 15th in the dema,
tumbling 6.2-2.58.

In Mew ok, all Latin stations
toak a dive, but most significant
were Univision Radia’s Latin rhythm
WAL, which fell 3.8-1.7 12+ and
5.9-2.6 18-34. Regional Mexican
WQBU dipped 11-0.6 12+, 3.0-15
18-34 and 1.3-06 25-54,

In LA, “Piolin Por La Mafana”
on Univision regional Mexican
KSCA—which ranked Ma. 112+, 18-
34 and 25-54 in the last four sur-
veys, except winter ‘08 when it was
Ma. 3 in 12+—fell to second place in
12+ and third in the other two
demos in the September PP
repart.—Jackie Modrigol and
Dearnelle Durherm
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» PESADO POSTS ITS SIXTH TOP 10 AND FIP=T SINCE
“A CHILLAR A OTRA PARTE” IN 2005, AS “OJALA”

HURTLES 19-9 (UP 137 PLAYS). THE BAND HAS 2L ACED
25 TITLES ON THE LIST BEGINNING WITH THE +3. 8
“ESO ME CUSTA” IN 1996. IT NOTCHED ITS SOLE NO. 1
TO DATE WITH “OJALA QUE TE MUERAS” IN 2034,

R&R REGIONAL MEXICAN
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D/MD: Eddie Leon

PD: Nelson Ose da
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PD: Rogelio Leal

PLC: Jesse Portillo

PD: Arnodo Gonzalez
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R&R LATIN POP

POWERED BY niclsen

» TOBY LOVE MAKES THE CHART'S LARGEST POSITIONAL
LEAPR, AS “LLORAR LLOVIENDO" SOARS 40-31. WITH THE
VAULT, THE SONG BESTS THE PEAK OF HIS LONE PREVIOUS
ENTRY, THE NO. 37 “TENGO UN AMOR" IN 2006. ON LATIN
RHYTHM, LOVE'S CURRENT HIT ROSE TO NO. 9 IN AUGUST.

F< )
£1 SE 11 NIELSEN BDS NEW AND ACTIVE
2 S ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ 28 Timie _IMPRINT /PROMOTIONLABEL _ TW_+/- _ MILLIONS RANK LU — Al PR - Rk
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REIK i 1 | B TOTAL STATIONS: n i , -
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HA*ASH B B %20 I | | - TOTAL STATIONS: 5
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74 38 9125 4 - ) LUZ RIOS FEAT.
| 1
RO LRRe by JARNERLATNS SR FER e Pl o ok JULIETA VENEGAS CON JOAN SEBASTIAN 99/33
JUANES MOST ADDED F  am  GESS S e Bl =4 GUSTAVO SANTAOLALLA 126/8 Aire
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10 FRANCO DE VITA 707 10 7152 7 Camo Duele (Sony BMG Norte) TOTAL STATIONS: 6
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_ FLEX - - %] % KAMA, KRIO, KSSE, XLTN ROSARIO 95/33
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36 DONDE ESTAN CORAZON B - - UNIVERSALLATNO 202 _’V‘ EREE ]O__ o :,"::a:he::; . TOTAL STATIONS: n
i CAMILA KAMA, KQQK, WIAC, WKAQ
7 sl6  -44 3552 20
EOA IGUAL = —
= _h:uA ; 55 SONYBMGNORTE 2 i R 3
= Te Qui
:"_2 _ GOTAS DE AGUA DULCE UNVERSALLATND 20 35 1 3;30""* 4 & M"#:l:,sa]
JESSE & JOY KAMA, KJMN
E ESTOES LO QUE SOY WARNER LATINA __f‘sf - = _"""“60 5 Tian s ™
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e 484 65 4372 15 Ef Perdedor
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MANA KAMA, KXXS
.13 ARDEFL CIELO WARNER LATINA _"'Pl N 65 R 2 7 e e e =
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8 RuTmovas sonvemonorte 20! 2 3785 18 LlbrarLloviend
= _ D - {Sony BMG Norte)
MOTEL FEATURING PATY CANTU KQQK, WWVA
8 DoseaLABRAS WARNERLATNA 394 53 3270 22 S == TE T TR
- T ] S CALLE 13 FEAT. CAFI 2
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28 G ruTe ATREVES WARNERLATNA D7 4 3552 19 N oyiad el
Ll o .~ =——-. (Sony BMG Norte)
RKM & KEN-Y KSSE, KXXS
- 3 TEREGALO AMORES PINWMAGHETE S8 43 2482 28 — B MOST
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o — -2 3934 17 JOAN SEBASTIAN 2 INCREASED
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12 ALEJANDRO FERNANDEZ 206 25 | 2683 26 (LCR) PLAYS
- SINCONSIOERACION SONYBMGNORTE “ : KPSL, WPAT
CHAYANNE L _ _ ]
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.. TOMMY TORRES e ) Tl v —
nlver: tino
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0 lestsas EMTELEVSA 2D 38 1966 37 :‘:RE:‘; L X " f WVIV +22, WIAC 418, KRIO +18, KXOB 416, KMN +15,
R — B T P rou nodow namorado £sto ) +]
3 MARCO ANTONIO SOLIS 250 33 iz (La = dMajhm) 2 2 WKAQ 444, KLVE +14, KSSE +14, XLTN 44, WVJP +13
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M ; : WVIV 48, KXXS +6, KLOL +5, WFID 45, KRIO +4
25 ‘_7* JAMAS SONYBMGNORTE fE | 69 MU 8
: EDDY LOVER JUANES
6 208 +17 1.904 38
@ . LUNA MACHETE - n 9 § QOdio Par Amor (Universal Latino)
n BETO CUEVAS KLOL +20, WVJP +18, WKAQ +15, KAMA +T3, KSSE +10,
@ : _2 VUG WARNERLATINA 207 +26 2425 30 KTCY +10, WRLX +8, KPSL +8, KQQK +8, WAMR +5
5 TOBY LOVE 3
@ ! ‘{ LLORARLLOVIENDO sONvBMcNORTE 202 *34 1607 40 SA:LE’:}dFECAT' ﬁ,A:';E EAE:“'B?
THAR - 0 May Nadie Lomo [u (Sony 8M! lorte]
@ 17 VICENTE FERNANDEZ s +22 4910 13 KQQK +27, KSSE +T7, KXXS +14, WP 4, WXYX +5,
" PARASIEMPRE SONY BMG NORTE E WVIV +4, WKAQ 43, WWVA +3, KAMA +2, KBMG +1
ERRE XI ———— —
@ T Grmaonm wasFlowmaceTe B8 4 1062 - AVENTURA
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2, - -
= 7 ONE.TWO. THREE. 60! (, 2, 360!) UNVERSALLATING 1B 22 0668 WIOA 415, KXXS +15, KLOL +T3, KAMA +T|, WMGE +8,
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BB DADDY YANKEE
5 DAL e BN E IE—
: LA SECTA ALLSTAR
@ 3 NOPUEDESPARAR nouTiLERsH  1o% 0 e C Kp's!'c m
e —— e Bakersfield, CA Ly
[SSSEN KANY GARCIA
@ el £57/GMA DEAMOR sowvemnorte 122 *39 2197 32 PD: Isidro Roman
N B 2 N Reik, inolvidable, 10
= 2 ;I‘NEPCE:DoOﬁ SECSER VENEMUSIC 159 < 1.068 - Luz Rios Feat. Joan Sebastian, Aire, 9
- — ) Marco Antonio Solis, No Molestar, 9
s TERCER CIELO e 15 2205 3 Juanes, Odio Por Amor, 8 FOR WEEK ENDING OCTOBER 12, 2008
YO TE EXTRANARE KASA I LEGEND: See legend to charts in charts section for rules and symbol explanations.
KATQ PERRY B e e— = 3§ FOR REPORTING STATIONS PLAYLISTS GO T0O: 31 Latin pop, 17 tropical and 1 Latin rhythm stations are electronically monitored by Nielsen
6 IKISSED A GIRL CAPITOL 156 0 1.582 - www.RadiocandRecords.com ‘B“rloa.d:ast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.
rights reserved.
TROPICAL WNUE/Orlando, FL WPRM/Puerto Rico WORC/Worcester, MA KLLE/Fresno, CA KVIB/Phoenix, AZ
. PD: Rafael Grullon PD: Jorge Pabon OM: Lilly Guzman PD: Al Sanchez PD: Babby Ramos
WEST/Allentown, PA MD: Jose Martinez - PD: Andres Perez MD: Ramona Rivera APD: Mark Garcia
OM Jeffrey Maddox WZNT/Puerto Rico APD/MD: Sergio Toribio
PD: Tony Rodriguez WRUM/Orlando, FL PD: Pedro Arroyo WTLQ/Ft. Myers, FL WODA/Puerto Rico
APD: Jay Miguel PD: Raymond Torres . PD: Hector Velazquez OM: Jose Nelson
yMig Y WSPR/Springfield, MA LATIN RHYTHM PD/MD: Rogie Gallart
WNNW/Boston, MA WEMG/Philadelphia, PA PD: Nelson Brudys KXOL/Los Angeles, CA
OM Kevin Wright PD: Maria Del Pilar WYUU/T: FL ngch)/ga:_laslr( de OM: Pio Ferro WV0Z/Puerto Rico
. ampa : Anay Lockridge . : i i
PD: Jonnny McKenzie . . . ' Y g . PD: Jerry Puiles PD: Jamie Ortiz
¥ WUBA/Philadelphia, PA OM: Mike Culotta APD: Alejandro Covarrubias . MD: Edgar Diaz
WLAT/Hartford, CT PD: Mitca Madera PD: George Mier MD: Jesus Lopez WRTO/Miami, FL
PD: Rabtie "DJ" Trigueno R MD: Carlos Jose Peralta OM: Loretta Anaya KVVZ/San Francisco, CA
. WKKB/Providence, RI KZZA/Dallas, TX PD: Walo Davila PD: Bismarck Espinoza
WX.DJ/Miami, FL PD: Darvin Garcia WLZL/Washington, DC PD: Raguenell Villarreal
PD: Gino "Latino" Reyes WPM2/Provid Rl PD: Aracely Rivera MD: Juan Tapia WCAA/New York, NY
ovicence; OM: Pete Manriquez

WEKQ/New York, NY
PD: Teny Luna

PD: Dilson Mendez, Jr.
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R&R LATIN

» JORGE CELEDON & JIMMY ZAMBRANO
RIDE A 22% INCREASE IN PLAYS (UP 44) TO A NEW
CHART PEAK, AS “ME VIO LLORAR" ROLLS 11-7
THE TRACK ALSO SPORTS A 66% INCREASE ON
THE AUDIENCE LIST, WHERE IT BECOMES THE
PAIR’S FIRST CHART-TOFPER (8-1).
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ZEE | 7%&5205 AMIGOS MAS/VENEMUSIC 188 a4 2253 } > a2 \E&glospg\('m ME LOVE YOU) B6ISENTE 20! i =00 |y
_V’ EIL::/?SE MUERE CHOSENFEWEMERALD/ONE ]f36 e 9'797 = 2] ERIIZEULL FEATURING LIL JoN MR S0S/FAMOUS ARTISTITHEORCHARD 200 *28 3458 8
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R&R NATIONAL AIRPLAY OVERVIEW

PowERED BY niclsen siLteoaro nielsen
BDS coMPILED BY SoundScan
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2 .E‘»‘EU zﬁﬁ?gsx%'ﬁf;;l'AN Closer: The Best Of Sarah McLachlan ‘ g ggi'z‘:!ghmdke Mla ic ; g g Rem-cksﬂaddoaf’éels%mdmcesD'Ulmv He's Able } g
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21 18 14 THE GAME LA 16 Sebastian Bach. Battie Weh The Bottle 1210 16 Kellie Pickler, Oon't You Know You're Beautiful 18 A
GEFFEN 011465°/164 (13.98) X 17 SaraEvans. Low oo 17 Chuck Wicks, Al Ever Wanted 7o
— — _— _— 18 UllleBigsann. FlrgeUneO g g ; }g ja:rmzyl.‘llt‘)‘hnscm,R ?nE?Ior Ig }']
- L 19 Jessica Simpson, Come On Over lason Aldean, Reientless 1
22 26 30 LVEGO NQSZ‘E’)QI I1Sa 8 Spirit »Qijf 20 Kid Rock, Al Summer Long 8 7 20 Keni Thomas, Shreve;mnToLA 13U
I SYCO/J 02554/RMG (18 98) o 2 Bily Ry yrus S SomebodySa\dAPraver e 21 Crysal Shawanda, 100 Can L5t Go s
ears, Piace Df ake Sheiton, e Wouldn't Be Gone
@ 32 31 R KATY PERRY One Of The Boys 3 unke gn Country Man 3 23 Lee Ann Womack, Last Cal 1M 13
CAPITOL 04249 (12 98) 24 Jamey Johnsen, In Calor 4 24 Jimmy Wayne, DnVnuBellevaMaNnW 1 4
|_ e DEMI LOVATO 50 25 Crystal Shawanda, You Can Let Go 5 25 James Otto, For Yo 1mn 21
24 16 2 [N yoLirwo00 002132 (18.98) Donifrorget !3 2 E”V’QHSX”J"N'\’E‘WL‘A%%'S” 3 2 Aoon Shemer F%ﬁnrgga?\’?ef - 03
L . R ugaria
g 23 V\ngmeynmcan When | Said | Wouid 10 28 Craig Morgan, Love Remembers 0 12
25 24 16 SOUNDTRACK M Mia! B! 29 Brad Paistey, Waitin' On A Woman 7 29 Litle Big Town, Fine Line 012
DECCA 011439 {18.98) amma Mia! i 30 Kenny Chesney, Got A Little Crazy ) 30 Damyl Wordey, Tequila On lce 9
" A+ Trace Adkins, Mugidy Water B0 A+ Trace Adkins, Muddy Water B0
A+ Sarabvans, Low no ﬁ-& mnlnycsh'?sn:;mﬁ?tllxnum[)egévy :g g
+ on Shepl 't Dead Yet
FUSE m MTV2
DBir. Pgmg.: Janis Unterweiser = Sr. VPMMusic & Talent: Amy Doyle
e b A ﬁa//wuwg Mediz 212-324-3416 E \ﬁ’MtnsncﬁzTelz\gglangerEarun
X : S s 2% s tacom 212-258-
w6 TITLE L oS Eo TITLE -
£Z ARTIST (MPRINT / PROMOTION LABEL) E EX  SZ 23 ARTIST (IMPRINT/ PROMOTION LABEL) E — I
. WOMANIZER @ ONE STEP AT A TIME 3
. 1 LW Got M 2R 1 Ce . U | Mind Control 12
. BRITNEY SPEARS (JIVE/ZOMBA) . 28 16 oroin seanks (19/J1vE/Z0MBA) i 2 5"‘,.(:{29 Poychosony) » 1 2 Rimosohere, Yoo oo
LIVE YOUR LIFE s 27 20 GOT MONEY 2 R|h:ayl‘:|amd Ianl;'gfef:d o8 %% ;g i TMhlg?Jms:IKmsB Delivery Man
TI. FEAT. RIHANNA (DEF JAM/GRAND HUSTLEIDUMGATLANTIC) LIL WAYNE FEAT T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) g MIAﬁ Papﬁ?lgneg{ha‘N o 2 %é z gfhl! ngend Green Light
Metallica, e Day ever Lomes im, 0
8 WHATEVER YOU LIKE 28 15 HUMAN 7 Coldplay, Vivala Vida 19 16 7 E-dO Wake It B
T.. {GRAND HUSTLE ATLANTIC) THE KILLERS (ISLAND/IDJMEG) g T;eAqaélﬁ g‘el Eduﬁaﬂon {Through Labor) } }; g it nﬁugu dWhm's Happenin
ain, Can'l Believe ce Hoot
SO WHAT SWAGGA LIKE US 10 Vihatever You Like 19 18 10 Ludacris Co-Staming Chris Brown & Sean Gamett, What Them Girls Liké
8 ik (LAFACE ZOMBA = 2 JAY-Z 8T FEAT, KANYE WEST & LIL WAYNE (ROC-A-FELLADEF JAMTILMG) 11 Staind, Belove 9 a 11 TPain, ContBeleve It
) ‘Ig Linkin Paék sLesve Out All The Re?.s A i 18 14 1§ ﬁnu .Ié:e H\lacanan
LET IT ROCK VIVA LA VIDA 13 ludacris Co- tamng Chris Brown & Sean Garmett, What Them Girls Like 1817 1 N-I, Soul Hop
7 KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEY/UNVERSAL REPUBLIC) el 2012 COLDPLAY (CAPITOL) }é Tr',';ksame } % }g 55?.?3‘.2%3.2%‘“%2"2%5?1"»5&!325?&"5&*2" HawFa Dance Wih You
. HOT N COLD @ T-SHIRT 16 Kardinal Dﬂ:sha!l Dangemus 18 5 16 |r§}s nn Sex On Fire
17 Nelly, Body OnMe 17 17 17 4
12 KATY PERRY (CAPITOL) 3 SHONTELLE (SRC/UNIVERSAL MOTOWN) 18 ng¥| Rudolf, Let it Rock 16 13 18 l;all mBnyur: Euﬂtﬁare :
B 19 Buckch Too Drunk. 16 16 19 a, ]
12 4 LOVE LOCKDOWN 35 13 ADDICTED 20 Secondhand Serenade, Fall For You ® 2 % A R Educaton (Through abad 4
= KANYE WEST {ROC-A-FELLA/DEF JAM/IDJMG) SAVING ABEL (SKIDOCO/VIRGIN/CAPITOL) g é::l:las hganne?sm The Resohrtion ; 9 g jaykl hl‘dllll: Boys (AnTt%‘Tth‘a V\/||r[|]rt1‘er
ut on't Care lack's Mannegum, e Resoiuticn
8 6 2 GOTTA BE SOMEBODY a3 31 25 CLOSER a Sym[kyssv\?r(oezbg&%mmr : }? g EheGa‘rjne, M U%
24 Daut ] at low foung Jeezy, Fut On
R s st e AT | . oiEES
E ), fake it Up in |’ se_Me
o % 34 32 14 i 121 27 Plain White Ts. Natural Disast
TAYLOR SWIFT (BIG MACHINE] GAVIN ROSSDALE (INTERSCOPE) J ek, T',"oﬂgmg‘;’eé it 3 glg;',‘%eé‘;eze a“”: =T
] 2 ocatyptica, | Do 1 4 isturhed, Indestructibie
BON ' 5 2 KEEPS GETTIN' BETTER 894 X6 MRS. OFFICER 0 Sgsts wS‘nockahequhtnmg "7 30 Three6Mafia. Thats Right
CHRISTINA AGUILERA (RCA/RMG) ‘LIL WAYNE FEAT. BOBSY & XI0C KOO MOTOWN) L e N O o VORI s T Eiyivinn) = .
Ak Jack's M uin. The Resolutior - + Coemmon. Universal Mind Comrol 12 0
A 1017 DISTURBIA 36 ' 29 2 | KISSED A GIRL A+ Weezer, %mglemakw § 0o A+ Atmosphers, You 89
RIHANNA {SRP DEF JAM/IDJMG) KATY PERRY (CAPITOL) A+ KatyPerry, HotN Cold ) A+ Murs, CanitBe & (0
PAPER PLANES FOREVER
121 21 (XL/NTERSCOPE) : 37 3 25 ynis prown (JIVE/ZOMBA) MuchMusic Canada CMT Canada
~ 4 = I'M YOURS m SWING Dir. Music Pgmg: Sheila Sullivan Dir. Pgmg: Casey Clarke
13 13w JASON MRAZ (ATLANTIC/RRP) / ST 115 Conce rear. SOULJA BOY TELLEM (AWN RAID,UNVERSAL REPUBLIC) CHUM Limited 416-591-5757 %Bu??}%%ggr?loé?
RIGHT NOW (NA NA NA) @ SHAKE IT ;
1? 43 AKON (SRC/UNIVERSAL MOTOWN) 45 28 METRO STATION (COLUMBIA) ™ W ™w W
! 16 9 CRUSH @ Ly HEADFIRST SLIDE INTO_COOPERSTOWN ON A BAD BET 1 Fall Dt Boy, |Dont Care 313 1 Geurge Strait, Troubadour BN
& DAVID ARCHULETA (19/JIVE/ZOMBA) FALL OUT BOY (ISLAND/IDJMG) g #iewrw»don Lyel hJ(ock 2250 ? g gamz n‘i‘ier/\lnllnodd .[Js A Dream g %g
i hatever You e ugarian: ready Gone
16 18 15 BETTER IN TIME 41 34 20 WHEN I GROW UP 4 SamRuberss, Deuoit 67 19 1 4 Taytor Swift, Love a0
LEONA LEWIS (SYCO/J/RMG) _THE PUSSYCAT DOLLS (INTERSCDPE) g r:’?ir DS?\?VI S\eepless Nights (Never Let Her Go} ;g ;32; 2 s;;-;ngh(asen; EverwodyWamsTu Go To Heaven }g }%
~ i
ﬁ 1 I'M SO PAID a2 40 7 'WHAT THEM GIRLS LIKE ; ?‘llha;lﬂl!gw[)lsg{ga Never Augi }g }g g #essngrl;anelt‘l'vlﬁliress }g %g
- L e M late. Never Again [ara Oram,
AKON FEAT. LIL WAYNE (SRC/UNJVERSAL MOTOWN) meswsrmmcnmswwmsemmmwwmum) 3 Eﬂ':," Fen?é“dﬁ Vz[me Dgnner ;(7; %’ 13 Lo Arlnehpllnm m'}?,c'k’? Fnéélﬁoud Time ;2 %
3 CAN'T BELIEVE IT LIGHT ON 10 Cotdplay, Viva a ikinsans, When
T -Yo, 1 11 Kelli Pickler, Don't You Know You're Beauttiful 1312
18 17 11 o rear. L wavhE (NAPPY BOV/KONVICT/JIVE/ZOMBA) 43 8 2 payipcoox 19 a0 AME) i 1“!;;,5'0,E’ayymﬂszgaggi‘r’;ﬁafaﬂg'e Ba 11 Kellg Picker, Doyt iou Know Yoire Beaut B
: k KRAZY X CHICKEN FRIED 13 Miley Cyrus, 7Th ngs 139 13 Brad Paisley, Waitin' On A Woman 12 14
19 19 3 44 2 10 Stat Of Shock, Best | Ever Had 37 14 Montomery Genty, ol Wit Ve m o
St PTBULL FEAT. LIL JON (MR. 305FAMOUS ARTIST/THE ORCHARD) ZAC BROWN BAND (ROAR/LIVE NATION) lg Iﬁ‘lgmd DrINETprYASUu }% 1173 }g g;‘!ldi vevlmalg,mJDhmn I&CJLIJI N H g
1 Rida, In The Ayer ane Yel i fe Is Calling ama
20 22 17 INTHE AYER 45 43 1o SHATTERED (TURN THE CAR AROUND) 1 Glmclmus Stupid Shi 2 17 17 Do ke Dot Tunk Dot e Ao 110
FLO RIDA FEAT. WILL.L.AM (POE BOY/ATLANTIC) | 0.A.R. (EVERFINE ATLANTIC RRP) 18 Move Your Bod 1mn 4 18  Aaron Pritchett, Let's Get Rowdy 07
19 Kardmal Offishall, Set |t Off 1n o3 19 Gord Bamford, Postcard From Pasadena 1011
21 23 18 FALL FOR YOU 46 44 16 BARTENDER SONG g JonaeroﬂmAn‘Fv”Eumm Up }6 14 g Jmlnll(v‘ga DF?thlgeihlev'eMeNmN g }f
i Lil W { a Brooks unn ut A Giet I tt
SECONDHAND SERENAOE (BLASSNOTE/LG) REHAR, (UNIVERSASRERVECIG) 2 Lady Gabs. Just Dance 0 12 2 Kot Urbon, vo\x;vL%Gnga o My Shirt 52
ALL SUMMER LONG i JUST DANCE 23 Mobile, The Killer 1015 23 Great Big Sea, Walk Dn The Moon
2= 21 4 47 - 46 13 24 Shad, The Did Prince Stif tives AtH g 12 2 Jessica Sim) Come On Ove 77
THE ROCK HEROES (8IG EYE) LADY GAGA FEAT. COLBY O'DONIS (STREAMLINE KONUVE INTERSCOPE) R A% "%; Fﬁn’éﬁ:canor}‘@rnuggﬁhm) g 1; g ?,?'"},\'}':ﬁg’"mmm? Dther Woekend (7; g
4 % K his er Mi e insons, ents
@. 2% 7 MISS INDEPENDENT 48 42 21 DANGEROUS F Tﬁgg;"|; MyLﬁv ¥ Miss A Beat E 7 BevedeL‘Mahm Thes Bl § 6
y NE-YQ (DEF JAM IDJMG) KARDINAL OFFISHALL FEAT. AKDN (KONLIVE GEFFEN) 28 Justin Nozuka, Be Back Soon 7 4 28 Jaydee Bixby, Oid Fashioned Girl 8§ 7
5 POTLIGHT 29 SaimAlvia Cartel, Between The Lines 74 29 Brad Johner, Other Side 0f The Radio § 0
24 25 10 MY LIFE 48 38 SPOTL 30 The Stills. Being Here 78 30 Lady Antebellum, Love Don't Live Here 5 1
THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCDPE) JENNIFER HUDSON (ARISTA/RMG) ~ - ;
P AMERICAN BOY PUT ON A T o i e = i G
A+ JB. Move Your Body 4
20 22 ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC) . 50 48 18 YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDJMG) A+ Karser Chiefs, Never Miss A Boat 4 3
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OPPORTUNITIES

Country Program
Director/Morning Host

Charlottesville's country WCYK needs the right leader
who can appeal to the target, set the pace, coach, and
understands the importance of community involve-
ment. We're looking to grow not maintain. If you're
ready to work hard convince us in your cover letter.

Include a resume, aircheck and salary history to
jobs(@cvillestations.com or to WCYK PD, 1150 Pepsi
Place #300, Charlottesville, VA 22901. Monticello
Media is an Equal Opportunity Employer.

MIDWEST

ARE YOU READY TO
PROGRAM KQKS IN DENVER?

Are you ready to program a station with real weekly
callout? Areyou ready to program a station with year-
ly auditorium music tests, perceptual research, an
actual promotion budget with great talent performing
LIVE on the air from a world-class facility?

IF you are ready, send your resume and qualifications to
John Dimick, john.dimick(@lincolnfinancialmedia.com
Lincoln Financial Media Company Vice-President of
Programming and Operations.

Lincoln Financial Media Company of Colorado is an
Equal Opportunity Employer.

We are currently looking for Payroll and Accountants,
Job comes with great benefits, applicants should kind-
ly email resumes to Johninc001{dyahoo.com for info.

WEST

Live and work in the beautiful Pacific Northwest.
Pacific Northwest Radio and Television company look-
ing for a PROGRAM DIRECTOR to lead our two
Regional Mexican Formatted radio stations and one
ESPN Deportes affiliate in Eugene and Portland,
Oregon. Qualified candidate will have previous expe-
rience programming this format and leading a staff of
on air talent. Must be a perfectionist, English Spanish
bilingual, a strong but sympathetic communicator,
and know the lifestyle that is Regional Mexican radio.
Medical benefits and a 401K available. Qualified appli-
cants e-mail your resume and accomplishments to
p.polter@churchillmedia.com, Churchill Media is an
equal opportunity employer.

OCTOBER 17, 2008

OPPORTUNITIES POSITIONS SOUGHT

Dedicated, great sports expertise, with on-air, play-
by-play, and PA skills. Knowledgeable in color com-
mentary, and stats. Utility player. James 817-690-
5531, probowlerjg@yahoo.com.

Notable digital, editing skills with creative copy and voic-
ing ability. Industrious, tenacious worker, driven to suc-
ceed. Roderick 214-991-9353; rodsmith843(@yahoo.com.

Experienced OM, PD, and air talent available now.
Multi formats. Greatskills. Contact MARTIN:231-276-
9415 mlee.radiofdgmail.com.

10 years experience: on air, production, $ale$.
James Earl Jones voice, Spanish/English capable,

Creative, versatile, hungry 4 next challenge.
Feliperiz(daol.com [Felipe)
Protools, Selector, Flash, Illustrator and

Dreamweaver Top 120 mornings or 80 afternoons in
CHR, Country, HOT AC, or CCM.
www.scholarbrad.com, Brad@dscholarbrad.com,

Major talent looking for FT gig in major market; exp
in TV & radio. PDFunny(@aol.com.

Mike Tanner 31 year veteran Air Personality/
Program Director recent casualty of Dial Global con-
solidation after 23 years service. Call 805-583-2332.

Clear and concise communicator. Solid delivery of
copy. Freelance voice talent. Extremely sociable per-
sonality. Dallas/Fort Worth only. Daniel 817-791-7298,
danielblackmonf(d@sbcglobal.net.

Quick witted, with good people skills. Creative, self-moti-
vated, tackles challenges, all around fun guy, but with matu-
rity. Jesse 214-498-4474; jjarrettf _214(dsbcglobal.net.

Hot, new, bilingual DJ about to hit the scene.
Awesome organizational skills, able to multi-task
effectively and efficiently. Krystal 817-966-4880;
ktrevino888@yahoo.com.

Quick Turnaround for Troubled AM or FM Stations.
Two experienced radio guys will do it inexpensively.
Negotiable! billelliott@3DSJ.com, 305-230-6834.

Music Director/On Air veteran looking for fresh start.
Extensive music knowledge, great copywriting and
former agency voice talent. Adult formats. Jeff (210)
281-5949 roadman210@games.com.

Crazy and creative Emcee/Announcer. Solid per-
former, on-air, production and copywriting ability.
Helpful, adaptable, and dependable worker Dean
682-478-9966; grimslayer28@yahoo.com.

Strong sports knowledge, especially soccer. Notable
on-air, play-by-play/color commentary/stats and
bilingual. Creative copywriting, and digital ability.
Manuel 214-606-1190; isaacalaniz(@yahoo.com.

The Pajama Bar is "Theatre of the Mind"” Radio with
charisma! And is looking for a home station to help
pay the bills. Request demo from
Pajamabar{@yahoo.com.

Well-spoken, articulate and charismatic on-air talent
energetic and ready to work! Versatile programming,
production, copywriting, and promotions. Jacob 214-
718-2414; jdsl11@comcast.net.

Awesome on-air presence, production and vocals.
Astute show prep, copywriting, with exceptional work
ethic. Classic Rock/Oldies. Dan Marquess 817-808-
0078; danmarquess(daol.com.

Creative on-air talent/writer with international
experience wants to relocate. Email Tom at
vsop(dkc.rr.com.

Warm and relational, with quick wit! Experience with
broadcast equipment/software. Great copywriting
ability, and strong board skills. Terri 817-723-4903;
matlock.terri{dyahoo.com.

R&R Opportunities

Advertising
2X
$200/inch $150/inch

Rates are per week [maximum 35

1x

words per inch including heading). All
ads appear on the R&R website, choice
of Street Talk Daily or R&R Today daily

e-mailed newsletter, and the magazine.

Blind Box: add $50
The R&R address and your box num-
ber adds 12 words to your ad. Regular
Opportunities rates apply to Blind
Box ads, but a $50 service charge is

added for shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may
run ads in the Positions Sought sec-

tion at the special rate of $50/inch.
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CHR/TOP 40

= 11 NIELSEN BDS ¥ HITPREDICTOR
H g§ ARTIST CERTIFICATIONS STATUS
v O TITLE IMPRINT / PROMOTION LABEL
L &
(=} z 5
PINK NO. 1(1WK)/MOST INCREASED PLAYS
SOwWHAT | i LAFACE/ZOMBA
RIHANNA n L
DISTURBIA SRP/DEF JAM/IDIMG.
LEONA LEWIS N fr
BETTER IN TIME SYCO//RMG
NE-YO n2
CLOSER DEFJAM/IDJMQ
KATY PERRY
HOTNCOLD CAPITQL
JORDIN SPARKS n e
ONESTEP ATAEME . 19/JIVE/ZOMBA
SECONDHAND SERENADE
FALL FOR YOU GLASSNOTE/ILC/ATLANTIC
1. n
ol 1} _WHATEVER YOULIKE GRAND HUSTLE/AEANT)C
CHRIS BROWN N2
FOREVER B - JIVE/ZOMBA
KARDINAL OFFISHALL FEATURING AKON N2 ¢
DANGEROUS KONLIVE/GEFFEN/\NTERSCOPE_

NO. ] MOST ADDED

BEYONCE If | Were A Boy (MUSIC WORLD/COLUMBIA)

NO. ] MOST INCREASED PLAYS

PINK So What (LAFACE/ZOMBA)

TOP 5 NEW AND ACTIVE
T.1. FEAT. RIHANNA Live Your Life (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)
REHAB Bartender Song (UNIVERSAL REPUBLIC)
KANYE WEST Love Lockdown (ROC-A-FELLA/DEF JAM/ADJUMG)
BEYONCE If | Were A Boy (MUSIC WORLO/COLUMBIA)
METRO STATION Seventeen Forever (COLUMBIA)

COMPLETE CHR/TOP 40 CHART ON PAGE 23

URBAN AC

iz E 11 NIELSEN BDS
E g3 ARTIST CERTIFICATIONS
X EE TITLE IMPRINT / PROMOT!ON LABEL
E

JENNIFER HUDSON

NO. 13 WKS)
SPOTLICHT ARISTA/RMG
ROBIN THICKE

7MACIC STAR TRAK/INTERSCOPE
ERIC BENET
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS.
KEYSHIA COLE n
HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
NOEL GOURDIN
THERIVER EPIC
ALICIA KEYS
SUPERWOMAN _ MBKL/RMG

JAZMINE SULLIVAN  MOST INCREASED PLAYS

NEEDU BAD JRMG
MINT CONDITION

NOTHING LEFT TO SAY CAGED BIRD/IMAGE
RAHEEM DEVAUGHN

WOMAN ) - B JIVE/ZOMBA
MARVIN SAPP n
NEVER WOULD HAVE MADE IT VERITY/ZOMBA

NO. ] MOST ADDED

MUSIQ SOULCHILD FEAT. MARY J. BLICE [fULeave (ATLANTIC)

NO. ] MOST INCREASED PLAYS

JAZMINE SULLIVAN Need U Bad (J/RMC]

TOP 5 NEW AND ACTIVE
MARIAH CAREY I'm That Chick (!SLAND/IDIMC)
T.1. Whatever You Like (GRAND HUSTLE/ATLANTIC)
LAURA IZIBOR From My Heart To Yours (ATLANTIC)
TRE WILLIAMS | Don't Want To Know (KOCR)
SHO Glad | Met You (HITTEN HARD)

COMPLETE URBAN AC CHART ON PAGE 29
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11 NIELSEN BDS  YI HITPREDICTOR
STATUS

=
ﬁ 2 ARTIST CERTIFICATIONS
1 g g‘-‘ TITLE IMPRINT / PROMOTION LABEL
i {3
. o o Bl NO. 1{4WKS) RS
!IHATEVER YOU LIKE GRAND HUST__LE/ATLANTK J

13 T-PAIN FEATURING LIL WAYNE

™
i ‘ 2 | CAN'T BELIEVE T NAPPY BOY/KONVICT/IVE/ZOMBA
§ 7 M.LA.
H PAPER PLANES XL/INTERSCOPE
-1 5 7 NE-YO
MISS INDEPENDENT ~ DEF JAM/IDJMG

LIL WAYNE FEAT. BOBBY VALENTINO &kKilDD KIDD hnd

g _E’_ MRS. OFFICER o ~ CASHMONEY/UNIVERSAL MOTOWN
g g THE GAME FEATURING LIL WAYNE

 MYLIFE - CEFFEN/INTERSCOPE
4 21 UL WAYNE FEATURING T-PAIN n
" GOTMONEY CASH MONEY/UNIVERSAL MOTOWN
| 1 14 RIHANNA N
1 DISTURBIA 7SRP/DEF JAM/IDJMG

2 17 NELLY FEATURING ASHANTI & AKON
" BODYONME DERRTY/UNIVERSAL MOTOWN
T.l. FEAT. RIHANNA  AIRPOWER/MOST INCREASEO PLAYS Y

CLIVEYOURLIFE __ DEF JAM/GRAND HUSTLE/IDIMC/ATLANTIC

NO. ] MOST ADDED

BEYONCE If | Were A Boy [MUSIC WORLD/COLUMBIA)

NO. ] MOST INCREASED PLAYS

T.l. FEAT. RIHANNA Live Your Life (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)

TOP 5 NEW AND ACTIVE
PINK So What (LAFACE/ZOMBA)
ESTELLE FEAT. SEAN PAUL Come Over (HOME SCHOOL/ATLANTIC)
KATY PERRY Hot N Cold (CAPITOL)

BEYONCE If | Were A Boy (MUSIC WORLD/COLUMBIA)

JENNIFER HUDSON Spotlight (ARISTA/RMC)

COMPLETE RHYTHMIC CHART ON PAGE 26

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

HITPREDICTOR
ARTIST STATUS
TITLE

ON CHART

WEEKS

'KENNY CHESNEY WITH THE WAILERS NO. 1(2WKS)
~ EVERYBODY WANTS T0 GO TO HEAVEN BLUE CHAIR/BNA
TOBY KEITH v
SHE NEVER CRIED IN FRONT QF ME SHOW DOG NASHVILLE

CARRIE UNDERWOOD v
19/ARISTA£QRISTA NASHVILLE ]

JUST A DREAM
DARIUS RUCKER Ny
DON'T THINK | DON'T THINK ABOUT IT _ CAPITOL NASHVILLE
KID ROCK Ny

AL SUMMER LONG . TOP DOG/ATLANTIC/COS
TIM MCGRAW

N LETITGO - CURB
TAYLOR SWIFT v
LOVE STCRY BIG MACHINE
BRAD PAISLEY v
WAITIN' ON A WOMAN ARISTA NASHVILLE
SUGARLAND v
ALREADY GONE MERCURY
MONTGOMERY GENTRY r
ROLL WITHME ~CoLumBiA

NO. ] MOST ADDED

ALAN JACKSON Country Boy (ARISTANASHVILLE)

NO. ] MOST INCREASED AUDIENCE

ZAC BROWN BAND Chicken Fried (LIVE NATION)

TOP 5 NEW AND ACTIVE
MELISSA LAWSON What If It All Goes Right (WARNER BROS./WRN)
DARIUS RUCKER It Won't Be Like This For Long {CAPITOL NASHVILLE)
MATT STILLWELL Shine (STILL 7/SPINVILLE)
KENNY CHESNEY WITH DAVE MATTHEWS I'm Alive (BLUE CHAIR/BNA)
KENNY CHESNEY WITH WHLIENELSON That Lucky Old Sun (Just Rolls Around Heaven AR Day) (BLUECHAR/BNA)

COMPLETE COUNTRY CHART ON PAGE 38

FOR WEEK ENDING OCTOBER 12, 2008
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11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

LY HITPREDICTOR
. ARTIST STATUS
| TITLE

THIS WEEK

T-PAIN FEATURING LIL WAYNE NO. 1(1WK)
EN'T_BELIEVE T . N_APPV BOV/KONVKTIJWE/ZQ!AEA_

Tl ner
WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC

LIL WAYNE FEATURING BOBBY VALENTINO & KIDDKIDD 1
MRS. OFFICER CASHMONEY/UNIVERSAL MOTOWN

NE-YO

he ¥N MISS INDEPENOENT - DEF JAM/IDJMG
16 JENNIFER HUDSON o
: SPOTLICHT i o ARISTA/RMG
20 JAZMINE SULLIVAN 7
NEED UBAQ 1 JIRMG

16 SLIM FEATURING YUNG JOC
| SOFLY M3/ASYLUM

T.I. FEATURING RIHANNA MOST INCREASED PLAYS 1

3 LIVEYOURLIFE  DEF JAMIGRANO HUSTLE/IDJMG/ATLANTK.
THE GAME FEATURING LIL WAYNE

MY LIFE = _ GEFFEN/INTERSCOPE

19 LIL WAYNE FEATURING T-PAIN n

®  GOTMONEY CASHMONEY/UNIVERSAL MOTOWN

NO. ] MOST ADDED

BEYONCE Single Ladies (Put A Ring On It) (MUSIC WORLD/COLUMBIA)

NO. ] MOST INCREASED PLAYS

T.l. FEAT. RIHANNA Live Your Life {DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)

TOP 5 NEW AND ACTIVE
ROBIN THICKE The Sweetest Love (STAR TRAK/INTERSCOPE)
MUSIQ SOULCHILD FEAT. MARY J. BLIGE IfULeave (ATLANTIC)
GORILLA 2OE FEAT. LIL WAYNE Lost (BLOCK/BAD BOY SOUTH/ATLANTIC)
JADAKISS FEAT. NE-YO By My Side {DEF JAM/ICUMG)

KEYSHIA COLE FEAT. TUPAC Playa Cardz Right (AMARU/IMANI/GEFFEN/INTERSCOPE)

COMPLETE URBAN CHART ON PAGE 28

11 NIELSEN BDS
CERTIFICATIONS

HITPREDICTOR

ARTIST STATUS

TITLE IMPRINT / PROMOTION LABEL
DAVID COOK  NO.I(4WKS) ner
THE TIME OF MY LIFE 5 19/RCA/RMG
LEONA LEWIS n4
BLEEQING LOVE - SYCO//RMG
NATASHA BEDINGFIELD n?
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC
SARA BAREILLES ne ¢y
'LOVESONG - _ EPIC
JOHN MAYER n
SAY -—  AWARE/COLUMBIA
COLDPLAY n2
VIVALAVIDA - CaPITOL
DAUGHTRY n?
FEELS LIKE TONIGKT - RCA/RMG
TIMBALAND FEATURING ONEREPUBLIC NG ¢y
APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
JOURNEY

AFTER ALL THESE YEARS o NOMOTA
COLBIE CAILLAT n2
REALJZ_E UNIVERSAL REPUBI:IC_

NO. ] MOST ADDED

‘TAYLOR SWIFT Love Story (BIC MACHINE/UNIVERSAL REPUBLIC)

NO. 1 MOST INCREASED PLAYS

JASON MRAZ I'm Yours (ATLANTIC/RRP)

TOP 5 NEW AND ACTIVE
CHRIS RICE So Much For My Sad Song (ING/COLUMBIA)
GREG MEDORO Lost Melody (0ODDS ON)
0.A.R. Shattered (Turn The Car Around) (EVERFINE/ATLANTIC/RRP)
JORDIN SPARKS One Step At A Time (9/JIVE/ZOMBA}
ENYA Trains And Winter Rains (REPRISE)

COMPLETE AC CHART ON PAGE 41
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SMOOTH JAZZ

NO. ] MOST ADDED

NICKELBACK Gotta Be Somebady (ROADRUNNER/RRP)

NO. ] MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebady (ROADRUNNER/RRP)

TOP 5 NEW AND ACTIVE
THRIVING IVORY Angels On The Moon {WIND-UP)
THEORY OF A DEADMAN Not Meant To Be {604/ROADRUNNER/RRP)
FALL DUT BOY | Don't Care (ISLAND/IDJMG}
CHRISTINA AGUILERA Keeps Gettin' Better (RCA/RMG)

ERIC HUTCHIMSON Rock & Roll {LET'S BREAK/WARNER BROS.)

COMPLETE HOT AC CHART ON PAGE 42

ACTIVE ROCK

I 11 NIELSEN BDS
ES ARTIST CERTIFICATIONS
% 5 TITLE IMPRINT / PROMOTION LABEL
z

METALLICA NO. 13 WKS)

THE_DAV THAT NEVER COMES WARNER BROS_.

| THEORY OF A DEADMAN

BAD CIRLFRIEND 604/ROADRUNNER/RRP

AC/DC

ROCK N ROLL TRAIN o COLUMBIA

HINDER

USEME UNIVERSAL REPUBLIC

APOCALYPTICA FEATURING ADAM GONTIER

|DON'T CARE 20-20/IVE/ZOMBA

SLIPKNOT

PEYCHOSOCIAL ROADRUNNER/RRP

STAIND

BELIEVE FLIP/ATLANTIC

DISTURBEI

INDESTRUCTIBLE ~ REPRISE

SEETHER

BREAKDOWN WIND-UP

MUDVAY NE

DO_ WHAT YOU DC - . EPIC

NO. ] MOST ADDED

HOOBASTANK My Turn (ISLAND/IDJMG)

NO. ] MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebady (ROADRUNNER/RRP)

TOP 5§ NEW AND ACTIVE
HOOBASTANK My Turn (ISLAND/IDJMG)

KID ROCK Rack N Ro!l Jesus (TOP DOG/ATLANTIC)
METALLICA Cyanide {WARNER BROS.)
FRAMING HAHLEY Loilipop (SILENT MAJORITY/LG)
HEAD Flush (DRIVEN)

COMPLETE ACTIVE ROCK CHART ON PAGE 48

OCTOBER 17, 2008

HITPREDICTOR ] g 11 NIELSEN BDS
ARTIST CERTIFICATIONS STATUS H < ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL 2 B3 ‘g TITLE IMPRINT / PROMOTION LABEL
= -
* JASCN MRAZ NO. 1(2WKS) o ERIC DARIUS NO. 1(2 WKS)

I'M YOURS - ATLANTIC/RRR GOIN' ALL OUT BLUE NOTE/CAPITOL
GAVIN ROSSDALE DAVE KOZ
LOVE REMAINS THE SAME INTERSCOPE LIFE IN THE FAST LANE CAPITOL
DAUGHTRY NORMAN BROWN
WHAT ABOUT NOW RCA/RMG POP'S CCOL GRODVE PEAK/CMG
COLDPLAY nZ ¢y PAUL HARDCASTLE

VIVALAVIDA CAPITOL MARIMBA TRIPPIN'N: RHYTHM
O.A.R EARL KLUGH

 SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP DRIFTIN KOCH
PINK o BRIAN CULBERTSON
SOWHAT LAFACE/ZOMEA ALWAYS REMEMBER GRP/VERVE
KID ROCK n2 THE SAX PACK
ALL SUMMER LONG TOP DOG/ATLANTIC FALLIN' FOR YOU SHANACHIE
3 DOCRS DOWN ne < TIM BOWMAN
IT'S NOT MY TIME UNIVERSAL REPUBLIC SWEET SLNDAYS TRIPPIN'N' RHYTHM
LIFEHOUSE r WARREN HILL
BROKEN ) GEFFEN/INTERSCOPE LA DOLCE VITA EVOLUTION/KOCH
NATASHA BEDINGFIELD n? WAYMAN TISDALE
POCKETFLIL OF SUNSHINE PHONOCENIC/EPIC THROWIN' [T DOWN RENDEZVDUS

NO. ] MOST ADDED

WAYNE BRADY Ordinary (PEAK/CMG)

NO. ] MOST INCREASED PLAYS

JOHN LEGEND Gaod Morning (HOME SCHOOL/G.0.0.D./COLUMBIA)

TOP 5 NEW AND ACTIVE
CHRIS STANDRING Have Your Cake & Eat It (ULTIMATE VIBE)
STEVE WINWOOD Fly {COLUMBIA)

OL! SILK Chill Or Be Chilled (TRIPPIN 'N' RHYTHM)
VIBES ALIVE Lighthouse (SWINGDING)

NOVELLO B3 Soul (NOGO)

COMPLETE SMOOTH JAZZ CHART ON PAGE 45

11 NIELSEN BDS

ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL
] 1 ~ AC/DC NO. 1{SWKS}
°  ROCKNROLLTRAN " COLUMBIA
q THEORY OF A DEADMAN
_ BADGIRLFRIEND B 6D4/ROADRUNNER/RRP
METALLICA
THE DAY THAT MEVER COMES WARNER BROS.
STAIND
BELIEVE FLIPZATLANTIC
HINDER
| USEME UNIVERSAL REPUBLIC
NICKELBACK MOST INCREASED PLAYS/MOST ADDED
GOTTABESOMEBODY _ ROADRUNNER/RRP
| SAVING ABEL n
ADDICTED SKIDDCO/VIRGIN/CAPITOL
BUCKCHERRY
LT TOOORUNK. B ELEVEN SEVEN/ATLANTIC
29, DISTURBED n
) INSIDETHEFIRE REPRISE
- SHINEDOWN
3  SECOND CHANCE ) ATLANTIC

NO. ] MOST ADDED

NICKELBACK Gotta Be Somebocdy (ROADRUNNER/RRP)

NO. ] MOST INCREASED PLAYS

NICKELBACK Cotta Be Somebody (ROADRUNNER/RRP)

TOP § NEW AND ACTIVE
12 STONES Adrenaline (WIND-UP}
SLIPKNOT Dead Memories (ROADRUNNER/RRP)
KID ROCK Rock N Rall Jesus (TOP DOG/ATLANTIC)
KINGS OF LEON Sex On Fire (RCARMG)
RISE AGAINST Re-Education {Through Labor) (DGC/INTERSCOPE)

COMPLETE ROCK CHART ON PAGE 49

ALTERNATIVE

11 NIELSEN BDS LI HITPREDICTOR

= ’
E mg ARTIST CERTIFICATIONS STATUS
@ E TITLE IMPRINT / PROMOTION LABEL
= g
THE OFFSPRING NG 1 (4 WKS)
YOU'REGONNA GOFAR,KID COLUMBIA
WEEZER
TROUBLEMAKER DGC/INTERSCOPE
APOCALYPTICA FEATURING ADAM GONTIER
IDON'T CARE 20-200IVE/ZOMBA
RISE AGAINST
RE-EDUCATION (THROUGH LABOR) DGC/INTERSCOPE
STAIND hHg
BELIEVE FLIPIATLANTIC
THE KILLERS
HUMAN ISLAND/IDIMG
METALLICA
THE DAY THAT NEVER COMES WARNER BROS.
KINGS OF LEON 1
SEXONFIRE RCA/RMG
THEORY OF A DEADMAN
BAD GIRLFRIEND 604/ROADRUNNER/RRP
' CAROLINA LIAR
I'MNOT OVER ATLANTIC

NO. ] MOST ADDED

HOOBASTANK My Turn (ISLAND/IDJWS)

NO. ] MOST INCREASED PLAYS

PARAMORE Decade (FUELED BY RAMEN/CHOP SHOP/RRP)

TOP 5§ NEW AND ACTIVE
HOLLYWOOD UNDEAD Undead (A&M/OCTONEANTERSCOPE)

COLD WAR KIDS Something Is Not Right With Me: (DOWNTOWN)
INNERPARTYSYSTEM Don't Stop [STOLEN TRANSMISSOMN/ISLAND/IDIMG)
SLIGHTLY STOOPID 2 A.M. (STOOPID/ACONTROLLED SUBSTANCE SOUNDLABS)
THE KOOKS Do You Wanna (ASTRALWERKS/CAPITOL)

COMPLETE ALTERNATIVE CHART ON PAGE 47

TRIPLE A

11 NIELSEN BDS

x
=
ES ARTIST CERTIFICATIONS
g TITLE IMPRIAT / PROMOTION LABEL
z
0.A.R. NO. 1(2 #K5}
SHATTERED (TURN THEiAR AROUND) fVERHNE/ATLANTICIRRP
COUNTING CROWS
COMEAROUND DIC/GEFFEN/INTERSCOPE
SNOW PATROL
TAKE BACK THE CITY POLYDOR/F CYION/GEFFEN/INTERSCOPE
COLDPLAY
LOST! CAPITOL
BECK
ORPHANS DGL/INTERSCOPE
DONAVON FRANKENREITER
LIFE, LOVE & LAUCHTER LOST HIGHWAY
PRETENDERS
BOOTS OF CHINESE PLASTIC SHANCRI-LA -
SARAH MCLACHLAN
UWANTME2 ARISTA/RMG
COLDPLAY 112
VIVA LA VIDA CAPITOL
ERIC HUTCHINSON
ROCK & ROLL LETS EREAK/WARNER BROS.

NO. ] MOST ADDED

RYAN ADAMS & THE CARDINALS Fix It (LOST HICHWAY)

NO. ] MOST INCREASED PLAYS

KEANE The Lovers Are Lasing (INTERSCOPE)

TOP 5 NEW AND ACTIVE
KEANE The Lovers Are Losing (INTERSCOPE)
AUGUSTANA 1 Stiil Ain't Over You (EPIC)
KINGS OF LEON Sex On Fire (RCA/RMG)
MISSY HIGGINS Where | Stood (ELEVEN/REPRISE)
TRISTAN PRETTYMAN Hella (VIRGINTAPITOL)

COMPLETE TRIPLE A CHART ON PAGE 52
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Liuer Notes
Profile: Beau Phillips
Title: Dial Global execu-
tive VP of programming
Favorite radio format:
Triple A

Favorite TV show:
“The Daily Show With
Jon Stewart”

Favorite song: “That’s
impossible.”

Favorite artist: Neil
Young

Favorite movie: “City
Slickers”

Favorite restaurant:
The 13 Coins, Seattle
Beverage of choice:
Iced tea

Hobbies: “Just about
any sport, golf and
photography.”

E-mail address:
bphillips@dial-
global.com

PUBLISHER'S f . I

Dial Global executive VP of programming had lost his love for radio,
but a new role has him passionate about reinventing the medium

Beau
Phillips

By Erica Farber

hat began as a dream to be a major-league pitcher turned
out to be a successful career as a pitcher of marketing ideas
and concepts. With a national reputation for his work in
radio and at MTV, less than four months ago Beau Phillips

joined Dial Global as executive VP of programming.

Getting into the business: I was a pitcher for the
University of Arizona and realized I wasn’t going
to be able to go any farther. I was hitchhiking
around Northern California and stumbled into
Chico State University, which was looking for
disc jockeys on their campus radio station. A light
bulb went off; my path was clear. I started work-
ing in college radio and ultimately took an on-
air job at a station in Chico, in a double-wide
mobile home after I graduated.

Moving into programming: From Chico I stum-
bled into a job in Denver at KAZY where 1
worked alongside Kirk Stirland—ironically, years
later we're working together again; he’s the pres-
ident of programming at Dijal Global. From
Denver I went to KYA-FM in San Francisco as
a jock, got the first taste of consolidation and was
out of a job.Went to Seattle and pitched my way
into a programming job at KISW and stayed
there for 14 years.

Going out on your own: [Marketing and promo-
tion company] Rainmaker [Media] was born from
the idea that most advertisers don't take full advan-
tage of radio and limit themselves to buying 60s and
30s when product placement seems to be explod-
ing in other mediums. [ leveraged what 1 knew
about radio to give my clients an advantage—to say
everything we come up with promotionally in mar-
keting was pre-thought through the eyes of a pro-
gram director. When we represented companies,
whether it was CBS Television or Nintendo or
Amazon.com, we were able to craft some pretty
cool ideas that were able to raise my clients’ mes-
sage above the noise. And going to program direc-
tors, we were able to carve up a lot of promotion-
al inventory that most advertisers never knew
existed. We had a nice run at Rainmaker, and my
staff still continues to run it while I'm at Dial Global.

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

Joining Dial Global: Kirk Stirland and I have been
good friends for many years. He has come to me
though the years and said, “Would you like to find
a way to work with our company?” and I said,“1
am really down on radio right now and disap-
pointed in what radio has become.” He was about
to acquire Jones Radio Networks, which would
effectively double the size of Dial Global, provid-
ing some form of programming to 5,400 radio
stations, almost half the stations in the U.S. He
said, “Maybe it’s time for you to stop bitching
about what radio is not and help us reinvent it.”
At that point it was an offer I couldn’t refuse.
They have given me the tools, encouragement
and support to put the magic back into radio.

Your current focus: I'm responsible for everything

from our 24/7 digital formats to our prep services—
which have 1,000 affiliates—to our syndicated day-
part hosts and developing new properties and new
ideas. My first priority is to really dress out our 24/7
formats. We have almost 1,700 affiliates around the

www.americanradiohistorv.com

country that take our satellite programming, which
has always been seen as something for small and
medium markets. What's exciting is consolidation has
pushed so many talented people to the sidelines that
I've found and they are alive and well. I've been
pulling the best people from Dial Global and Jones
and building supercharged formats out of them. I'm
working on getting the music, the features and the
imaging all together so these formats can compete
in any size market. I think that’s attractive to many
companies cutting costs who don’t want to cut the
quality of their product. I'm also trying to reinvent
the production we'’re doing and leveraging the pro-
motional capabilities of this company.

Biggest surprise in the first 90 days: This is going
to sound silly but I've fallen in love with radio
again, and I had really given up on it.

Long-range plans: To throw myself into each of
the different divisions. I'm really trying to set the
bar high. The air talent and programming people
willing to lock arms with me and run at a faster
pace are the people I want to rally this company
around. We're going to do everything to try and
create a new model.

Biggest challenge: It’s something that hit me right
out of the block. I don'’t have a staff in New York.
My people are based in Los Angeles; Valencia,
Calif'; Seattle; Denver; Nashville; and Omaha, and
they've all been operating independently like is-
lands. My first challenge is to build bridges be-
tween them and encourage collaboration and
cooperation and sharing a pooling of knowledge.

State of radio: Somewhere along the way we lost
our passion. I know that’s kind of clichéd but it’s
been so focused on sales and revenue generation
and being accountable to Wall Street. We spent so
much time cutting we’ve forgotten to inject the
fun back. There was a study I saw a few weeks
ago that asked what people like most about radio.
The No. 1 response was convenience. I thought
that was sad; we’re now relegated to a toaster or
microwave sitting on the counter,and we’re con-
venient. Nothing about great disc jockeys or great
news and information or music they love.

Career highlight: I was a talent coach and had a
good ear and eye for talent and gave them the
opportunity to really launch. That’s what I get to
do now on a national scale.

Most influential individual: Lester Smith, the owner
of KISW, along with his partners Danny Kaye and
Frank Sinatra. He was a real mentor to me.

Advice for broadcasters: Find a way to get back
to what made you love radio in the first place and
inspire yourself to get back there at all costs, be-
cause that’s what radio needs right now. ReR

‘I've fallen in love with
radio again, and | had
really given up on it.

—Beau Phillips

OCTOBER 17, 2008
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POINT OF GRACE'\%C
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“We’re always saying, ‘It’s about the song.” Well, this is a great song. }
Play it for the women in your office and watch the reaction. :
The message is one that rings true in the world right now.
If ycur radio station is a place people can go to Zeel better with all
thet’s going on, this song 1s perfect.”
-Bob McNeill, PD, KNTY i
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