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what is
talk radio’s

future?

we have the answer.
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News'-ocus

Mitchem Returns To D.C.

Clear Channel/
Philadelphia OM Thea
Mitchem is headed back
to Washington, as OM
for the company’s eight-
station Washington-
Baltimore cluster. She
replaces recently depart-
ed Jeff Kapugi as PD of
CHR/top 40 WIHT (Hot 99.5)/Washington.
Mitchem began her radio career at Infinity
Broadcasting urban WPGC/Washington in the
mid-'90s and eventually rose to MD. In

Mitchem

November 2001 she earned her first PD position
when she segued to Baltimore to launch co-
owned urban WXYV (X105.7). Her next move
was to Clear Channel/Philadelphia as director of
urban programming and PD of urban WUSL
(Power 99). In February 2006, she was upped
to OM for the cluster. Mitchem’s successor has

not been named.—Darnella Dunham

Ryan Spreads Wings At
Eagle/Dallas

Chris Ryan is bestowed PD stripes at Clear
Channel active rock KEGL (971 the
Eagle)/Dallas. He has been at the station since
January as APD/MD/afternoon driver. Ryan,
who takes over the Eagle reins from cluster
OM Vince Richards, spent three-and-a-half
years as APD/MD at alternative sister KDGE
(102.1 the Edge) but was at the previous incar-
nation of the Eagle from 1994 to 2004.
“Since the Eagle launched, Chris has
demonstrated leadership, passion and the
dedication that is needed in today’s ever-
changing radio landscape,” Richards says.
—Keith Berman

Bays Named CMTA
Chairman

Creg Bays is named
chairman of the board
of directors for the
Christian Music Trade
Assn., a sister organi-
zation to the Gospel
Music Assn. He is cur-
rently senior VP of

Bays

sales and marketing for
EMI Christian Music Group Distribution. Bays
has been serving as chairman-elect and now
takes over the role of chairman for a two-year
term from former Provident-Integrity
Distribution executive Don Noes, who retired

from the company July 3).—Kevin Peterson
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Analyst Sees ‘Sense Of Denial’
As Radio Rev Continues Slide

Radio revenue keeps deflating tor a 15th straight monch—and at least one analyst won-
ders if radio’s feaders are prepared to right the ship. The RAB says that combined local
and national spot radio advertising drepped 8% in second-quarter 2008 to $4.6 billion
and 7% in the tirst half of the vear to 8.4 billion. Factoring in 2% growth in oft=air
advertising to 8889 million
and a 3% chimb for net-

work radio to $567 mil-

Revenue Comparisons -
2008 vs. 2007 (In Millions)
REVENUE  502'08 %CHG SIstHALF 08 %CHG
LOCAL %3702 =T $6,978
NATIONAL 778 1% $1428

LOCAL&
NATIOMAL
COMBINED

lion. overall radio dollars
are down 3% to §9.9 bil-
lion at midvear.

The RABY numbers for
July were no better. Local
revenue ftor all markets was
8% $8,406 down 3% from a year carli-
cr.and national revenue was
oft [53%. Combined local
and

l);l[i()l];ll revenue

GRANDTOTAL §5,364
SOURCE: Miller, Kaplan, Arase & Ca,
ACffAir wag proviously referrod to as Non-Spot

dropped 7%. Off=air revenue
was up 6% while grand total
revenue dropped 6% froms
July 2007,

“Radio has entered and scems stuck ina new: discouraging cerritory with the com-
bined challenges of a secular slide and eyelical recessionary times.” CL King & Associates
senior andlyst/sentor VP Jim Bovle wrote ina note to investors. Pomting out that the
average radio group’s guidance for the third quarter is down 5%, he added, " Tietle good
news seems in the otfing.”

Responding to his own question,”What are radio leaders doing to change direction?”
Boyle wrote,"Not much, it seems to us. The industry's larger groups do not appear ready
to mstitute revolutionary changes in sales, programming, promotion or station clusters.
There is a notable sense of
denial ot how harsh the
and

have been

Projected Off-Air
Revenue Growth

2.28

prospects
continue to be tor radio.
The classic CEO reply s
that radio 1s not bleeding as
badly as newspapers.”
Meanwhile, the next six 2.08
months are going be bumpy,
according to results from a 188
new survey by the Assn. of
Natonal Adverosers. More 1.68
than halt of 100 advertisers

(33%) surveyed  expect ad 148

budgets to be reduced in the

1.28

next six months because of

2005
SOURCE: RAB analysis of Maler, Kaplan, Arase & Co. deta

2006 2007 2008 2009

the tough  ccononue  chi-
mate. The survey, conducted
tis suwmer, tound  dhat
advertsers are already skieash about market conditons, with 87% bemg challenged to iden-
tity cost savings or reductions for current marketing and advertising campaigns. Of those, more
than halt believe overall marketing budgets would be cut between 1% and 10%, while 10%
believed cuts could reach more than 30%.

Arcas survey respondents identified as most likely to be reduced are media budgens
(60%). ad production budgets (63%). internal expenses andzor cost reductions (63%). trav-
el and expenses (63%) and eliminating or delaying new projects (61%).

—Julie Gidlow, Ken Ticker & Mediaeeks Kary Bachiman

Moxley, Kennedy Join
Show Dog Nashville

Toby Keith’s Show Doy Nashville has added
two veteran executives to s sttt Rick
Moxley, most recently VP of promotion at
BNA Records, and Bill Kennedy. who exit-
ed Capitol Nashville in June as V12 of sales
amid parent EMIs corporate restructuring,
will hold similar positions at Show Dog, Botly
will be based i the label’s Nashville offices.

Keith savs of the pair. " They have been
instrumental in breaking the carcers of
most of the superstars in Nashville. Show
Dog as a label 1s doing really well, and the
addition of these ewo veterans makes our
team even stronger.”

Moxley replaces Tom Moran, who exit-
ed Show Dog in March. Kennedy succeeds
Johnuoy Rose, who has been with the label

since ity 2005 mception.— Ken Tiicker

Providence Diary
Mystery Solved

Six diaries from a “media-related house-
hold™ that caused Arbitron to reissue the
Providence spring ratings camie trom the
wife of Citadel talk WEPRO-AM morning
hose John DePetro. A seatement  from
Citadel/Providence says DePetro had no
knowledge of his wifes actions. The
diaries  reported  heavy  listening  to
DePetros morning show from listeners
aged 25-34. Their removal caused the show
to drop trom fourth in the original spring
report to No. Y in the reissue in adules 25-
54 but remained No. 1 in 12+, The reis-
ste had WPRO No. 2 m 12+, not No. |

as origimally reported.—Mike Srern

Mack Is Atlanta’s New Star

Rick Mack crosses the street in Adanta to
become VI/GM of Lincoln Financial Media
CHR/top 40WSTR (Star 94, tilling the gap
made when 40-year station vet Mark Kanov
redred in July. Mack arrives from Citadels
Adanta duo of country WKHX (Kicks 101.5)
and oldies WYAY {True Oldies (06.7). where
hes been divector of sales for the pase eight
vears. No stranger to the corner oftice, Mack
spent six vears as GM - for CBS Radios
crosstownr market glant WVEE (V103). He
Cox  Radios  crosstown

also managed

WFOX —Keitl Beriman

MEWS UPDATES AROLUNMD THE CLOCK:
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Seacrest/Comcast: A
Sher Thing

Adam Sher, one of Ryan Scacrest’s longtime
agents at the William Morris Agency, will join
Ryan Seacrest Productions m the newly cre-
ated posttion of CEO). In addinon, Seacrest and
Comcast Entertainment Group, ownets of E!
Entertammnent, have forged a new mulayear
dea that keeps Seacrest around as managing
editor/anchor of “E! News™ and executive pro-
Red
Carpet” specials through early 2012. Comicast

ducer/host of E's “Live From the
will retain “tirst-look™
rights for all RSP proj-
ects through August
2011 and expands Sca-
crests present deal to
provide  programming
to Comcast networks.
The deal also includes a
new  advertising rela- Seaerest
tonship between E! and Seacrests radio king-
dom, including**On-Air With Ryan Seacrest”
and “American Top 40" —Kewin Carter

Cowie New Harvard GM

Cam Cowic 15 the new GM ot Canadian
radio operator Harvard Broadeasting,
oversecing day-to-day operations, sales and
markering. Michael Olstrom will stay as
group station manager, and Bruce Cowie
continues to lead Harvards expansion in
Western Canada. Most recently VP/GM
ot Citvtv in Winnipeg, Cam Cowic has
also spent a large part of his career with
TV broadcaster Craig Media.

~—Keitlr Berman

CBS Radio Shifts
Management Roles

Placing a larger emphasis on digital media, CBS Radio has reorgan-

ized management responsibilities for some of

David Goodman, president of digital media and integrated marketing
and the executive responsible for CBS’ deal with AOL Radio and

development of a new online radio player, will
ditional radio to multiple digital platforms.

“Seeing that digital has become an ever-increasingly important

part of our business, we're lucky to have someone with David’s

expertise and insight leading our efforts from

its top executives.

focus on extending tra-

a technology and rev-

enue generating perspective,” CBS Radio president/CEO Dan Mason wrote in an Aug. 25

memo to employees. “Our stations are benefiting from partnerships that are a direct result

of David's passion and belief in our online capabilities.”

The Altitude Group, the company’s integrated marketing division formerly under Goodman,

will now be overseen by president of sales Michael Weiss. Altitude Group executive VP Rich

Lobel will expand responsibilities to include similar duties for the Digital Media Group, allowing

Lobel to extend his role in creating campaigns f

or such clients as AT&T, Dodge and Comcast,

to CBS’ digital extensions, both local and national. Executive VP of sales Sue McNamara takes

on day-to-day management responsibilities for

the Altitude Group..

“The business is changing at record-setting speed, which means we must act equally

quick in evolving our management structure,”

Mason wrote.—Katy Bachman, Mediaweek

Joy Returns To WFTH

WEFTH-AM (Fath  1590)/Raleigh  has
named Jamila Joy GM. She began her
carcer at the Tri-City Christian Network-
owned gospel station at age 20 as an on-
air personalitv. Jov returns to Farth 1590
after working as an account manager at
Radio One gospel WPZZ (Praise 104.7)/
Richmond. "My career has come full cir-
cle she savs.“1 look forward to leading the
team into uncharted territory in gospel
radio.”—Duarnella Dunliam
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Rush Limbaugh Enters Syndication

Tyler Cox, PD at KFBK/Sacramento in
1988, still remembers the meeting where
he was introduced to former ABC Radio
president Ed McLaughlin. “It was then we
found out that KFBK's prized mid-morning
talk host was heading to New York to start

a new daytime syndicated talk venture.”
The host, Rush Limbaugh, had been work-
ing five years earlier for the Kansas City

Royals and was on his way to New York to
lead a revival of AM radio that grew from
syndication of his show. Limbaugh’s pro-
gram debuted nationally Aug. 1, 1988.
John Mainelli, who became PD at
WABC/New York in March 1988, says that
Limbaugh “had a clause in his contract
that he could leave anytime he wanted as
long as he went to a top five market.’
McLaughlin had optioned Limbaugh but it

was up to Mainelli to sell him to the com-
pany. “A lot of people were pretty suspi-
cious of him and the idea of syndication.”
The show was also different back then:
“He wasn't all politics. He was funnier and
had way more variety. He didn‘t get into
the heavy-duty politics until the election
of 1994,” Mainelli says.

Cox and Mainelli agree that no one could
have predicted Limbaugh’s success. “There
was 1o doubt he was an exceptionally tal-
ented talk host,” Cox says. “But who start-
ed new national syndicated talk shows in
the middle of the day back in 19887?"
Mainelli knows one person was convinced
of the impending success: Limbaugh. “He
knew something was going to happen. |
just don’t know that he could have imag-
ined the scope.”—Mike Stern
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Bob & Tom On The Tube

“The Bob & Tom Show™ becomes the lat-
st radio show to extend its brand to TV.
Begimning Nov. 3. Tribune’s WGN America
cable channel will at nmdnight EDT broad-
cast a daily hourlong
best-of of that day’s
Premiere-syndicated

morning show. Its the
first pro-

gramming created by

orignal

the recently rebranded
cable channel, which
72

homes and enjoys a massive footprint in the

Bob & Tom

reachus million

Midwest. where Indianapolis-based Bob &

Tom emjoy their greatest ratings success. The

show is heard on more than 130 stations.
—Paul Heine

AHAA Backs PPM-Diary
Proposal

The
Agencies has backed a proposal that the

Assn. of Hispanic  Advertsing
Spanish Radio Assn. made to Arbitron by
requesting it release diary and PPM rat-
ings until alleged issues related to the
PPM’s Hispanic sampling are resolved,
says Isabella Sanchez, chairwoman of the
AHAA PPM Councal and VP/managing
director ot ad agency Tapestry.*We think
its OK since Nielsen has done that tor
vears tor TV and we are used to 1t)”
Sanchez says.

But, she says that Arbitron rejected the
proposal on the grounds that providing
wwo different ratings currencics in the mar-
ket 1s not a wiable option and wouldit't
has

make sense. Arbitron confirmed it

denied the request.—/fackic Madrigal

diohistorv com

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Gamble Upped To
CBS/Denver Director Of Ops

After less than two vears programming
CBS Radio hot AC KIMN (Mix 100),
Denver. programming ver John Roberts
exits as the cluster consolidates its PD posi-
tions into a single person: Bill Gamble,
who annexes PD duties for Mix and is
promoted to dircctor of operations, with
full programming and operations oversight
of Mix and the two stations he already
runs, country KWLI (92.5 the Wolf) and
oldies KXKL (Kool 105).

Roberts has been PD of Mix since
January 2007, when he came from the
corporate P1) post at First Broadcasting.
His
KEGL/Dallas during its first run as the
Eagle, WEZI3 (B97) and WKZN/New
KHKS/allas KHFI1/

Austin. He also served as VP of program-

rogramming  résumdé includes
o ba

Ovrleans, and

ming and operations for Clear Channel/
Dallas.—Keith Berman

Radio One Introduces
Accountability Program
In Houston

Moving one step closer to guaranteeing ad

Radio  Onc/Houston
release AccountabilityOne, a new schedul-

schedules, will
mg and ratings verification software for its
clients, within 30 davs. Merging weekly
PPM ratings and advertising schedules, the
software will allow advertisers to monitor
delivery of their schedules on a weckly
basis by comparing the scheduled cost per
pomt with the negotiated cost per pont by
broad dayparts. Advertisers will receive a
monthly accountability statement from the
cluster, which includes urban KBXX
(97.9 the Box), urban AC KM|Q (Majic
102.1) and gospel KROI (Praise 92.1).

With Arbitron rolling out the PPM to an
additional 12 markets by the end of the vear
for a total of 14, several groups. such as CBS
Radio and Emnus Communications. have
comuiitted to posting, a practice former-
ly shunned by the industry that involves
audience  guarantees  that  broadcasters
make to adverusers.

Arbitron has voiced support for the
accountability program. President of sales

and
*Radio One has recogiized that the PPM

marketing  Prerre Bouvard  says,
1s a powerful tool for enhancing the
accountabilty  of radio by delivering
tmely and reliable proof of performance
reports that advertisers are demanding for
all their media buys.”
huoal response from the advertising
community has also been favorable. “I'm
glad Radio One/Houston s working to
create an industry standard,” FKM VP of
group media director Ken Bielicki says.
—Darnella Dunham & Mediaweek's
Kary Bachwian
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Business Briefing s

BMI Posts $90IM In
Annual Revenue

BMI kept alive its 24-year record-
breaking revenue and payouts streak by
posting $901 million in revenue for the
fiscal year ended June 30,a 7% increase
trom the prior year. What’s more, BMI
will disperse $786 million to songwrit-
ers, composers and copyright owners,
an 8% increase over the prior year. Of
that $901 million, $664 million, or 74%,
came from domestic license income.
Breaking out BMI domestic revenue,
cable and satellite radio and TV
accounted for $208 million, or 23.1%.
Traditional breadcast radio and TV
accounted for $340 million, or 38%.

SBS Latest Radio Co. To
Get Nasdaq Delisting Notice
Spanish Broadcasting System revealed
Aug, 22 that it had received a delisting
notice from the Nasdaq stock market
two days earlier. SBS is the latest in a
handful of radio groups to have received
such a notice. The tirst company to be
delisted was Radio One on May 27.
The form letters tell the company 1t is
not in compliance with the Nasdaq
Global Markets minimum bid price,
because the bid share price for conunon
stock has closed below $1 for the past
30 consecutive days. Radio One reacted
Aug. 18 by filing an application to trans-
fer the listing of the company’s Class A
shares from Nasdaq’s Global Market to
its Capital Market. The company
expects to win approval to make the
move within several weeks and to push

up its share price in a 180-day period to
remain on the Nasdaq board.

The SBS executve suite has been
under fire for nearly a year by Discovery
Group, a Chicago-based merchant bank
that owns 9.8% of SBS shares, which has
accused company executives of “nisman-
agement, poor operating performance
and excessive executive conpensation.”
SBS will be given 180 calendar days, or
undl Feb. 17,2009, to regain compliance
with the $1 rule.

Cincinnau’s Regent
Communications received a delisting
letter Aug. 11 and is making an effort
to bring shares into proper status.

WWi1, NBC Still A Couple
Westwood One and NBC News
anmounced a new multiyear agreement,
continuing the distribution of NBC
News Radio and “Meet the Press”
through WYW1.The parties will also work
to launch new NBC News products on
radio. WW/ 1 declined to provide R&R.
with financial details regarding the deal.

NBC was the first radio company,
tformed in October 1919 when
General Electric’s parent company
established RCA—or the Radio
Corp. of America—and later formed
the NBC Radio Network in 1926.
The company grew into a large col-
lection of radio station properties in a
slew of major markets that were
peeled off to various buyers in the
’80s. The news network was sold i
1988 to WW1 founder Norm Pattiz
for $50 million.

Transactions at a Glance

Metropolitan Radio Group’s KORI-FM/Mansfield, La., to Houston Christian Broadcasters for
$150,000 . . . Aloha Station Trust’'s KDFO-FM/Delano, Calif., to Clear Channel. (Compliance
with the FCC's multiple ownership rules no longer requires the divestiture of this station.)

. . . Aloha Station Trust's WQOL-FM/Vero Beach, Fla., to Clear Channel. (Compliance with
the FCC's multiple ownership rules no longer requires the divestiture of this station.}. . .
Bruton Broadcasting’s KVAN-FM/Pilot Rock, Ore., to Charles R. Nelson for debt relief in an
amount equal to the senior note held by the assignee.

Deal of the Week

WFMH-AM and WMCJ-AM/Cullman, Ala.
PRICE: $375,000 TERMS: Asset sale for cash

BUYER: Jimmy Dale Media, headed by member Jimmy Dale. Phone: 256-734-3271. It
owns no other stations. This represents its entry into this market.

SELLER: Williams, Walton Ill, headed by owner Walton E. Williams IIl. Phone: 256-236-1880

FORMAT: Sports/news/talk; gospel

COMMENT: Welton E. Williams Ill's WFMH-AM and WMCJ!-AM/Cullman, Ala., to

ECALS G

0 EVERYWHERE

Lkl 1B

Jimmy Dale Media for $375,000.

2008 Deals to Date

sz Graphics Inc

Dollars to Date: $630,666,447 (Last Year: $2,770,851,678) www.cgllink.com ‘-800) 331-4438

Dollars This Quarter: $74,990,355 {Last Year: $1,502,005,320)

Stations Traded This Year: 523 (Last Year: 1,367)

Stations Traded This Quarter: 141 (Last Year: 479) LONG-LASTING » UV INK » FADE RESISTANT » BFILLIANT CGLORS
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JUST ADDED!

THURSDAY, SEPTEMBER 18 AT 10:30PM
SNEAK PREVIEW OF THE MOVIE SOUL MEN!

R&R is pleased to present this spacial preview of the

new movie, Soul Men, courtesy of Concord Music Group
and Dimension Films.This film - directed by Malcolm Lee
and starring Samuel L. Jackson, Bernie Mac, Isaac Hayes,
Sharon Leal, Affion Crocket and John Legend - is an
exclusive presentation for R&R Convention and NAB

attendees. Soul Men opens nationwide on November 14.

Thursday, September 18 V/ednesday, September 17 @ 8:00 pm Wednesday, September 17
@ 12noan ' @ 12noon

THIS S NO “ORDINARY” World Poker Tour Events
PUBLISHER'S PROFILE LUNCH!

Sy TEXAS HOLD EM PARTY o | a.

WAYNE BRADY DAVE

SPONSORED BY PARTICIPATING SPONSORS

EVENTS MusmMaster BEERAME BDSradio.com

[SUTER TGN
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CHR/TOP 40
RHYTHMIC |
GOSPEL

URBAN
URBAN AC
RAP
CHRISTIAN AZ
CHRISTIAN CHR
CHRISTIAN ROCK
SOFT AC/INSPIRATIONAL
COUNTRY
AC
HOT AC
SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
ROCK
TRIPLE A
AMERICANA
REGIONAL MEXICAN
LATIN POP
TROPICAL
LATIN RHYTHM
LATINROCK / ALTERNATIVE

LUIS FONSI TOPS LATIN
POP FOR A SECOND 'WEEK 1
WITH “NO ME DOY POR

VENCIDO.” HE'S PART OF |

AN ALL-STAR LINEUR SET §
FOR WKAQ/SAN JUAN'S KQ
LIVE CONCERT SEPT. 27,
WHICH ALSO INCLUDES
VICTOR MANLELLE,
TOMMY TORRES AND:
WISIN & YANDEL.

WITH “FOREVER” FOLLOWING
“WITH YOU,” CHRIS BROWN IS
JUST THE SIXTH MALE ARTIST
IN THE NIELSEN BDS-BASED
CHR/TOP 40 CHART'S HISTORY
TO NOTCH TWO NO. 1s IN THE
SAME YEAR, JOINING EMINEM,
NELLY, SHACGY, TIMBALAND
AND JUSTIN TIMBERLAKE.

Artist / Title

Chris Brown /
Forever

| Kardinal Offishall Featuring Akon/
Dangerous

James Fortune & FIYA /
| Trust You

Jazmine Sullivan /

Need U Bad

Keyshia Cole /
Heaven Sent

Lil Wayne /
A Mill

MercyMe /

You Reign
Brandon Heath /
Give Me Your Eyes

Capital Lights /
Out Of Control

MercyMe /
You Reign

Keith Urban /
You Look Good In My Shirt

Leona Lewis /
Bleeding Love

3 Doors Down /
It's Not My Time

The Sax Pack /
Fallin’ For You

Coldplay /
Viva La Vida

Shinedown /
Devour

Disturbed /
Inside The Fire

Coldplay /
Viva La Vida

Reckless Kelly /
Bulletproof

Vicente Fernandez /
Para Siempre

Luis Fonsi /
No Me Doy Por Vencido

Gilberto Santa Rosa /
No Te Vayas

Angel & Khriz /
Na De Na

Allison /
Memorama

Radio and Recards is published weekiy, ex: ept the [ week of December and the first week of January. Subscriptions
are available for $325.00 per year (plus applicable sale-. tax) in the United States, $330.00 in Canada and Mexico,
and $495.00 overseas U.S. funds only fram Radio &cRecords Inc., PO Box 16555, North Hollywood, Califarnia 91615-
9338. Annual subscription plan inciudes the weekly rewspaper plus two R&R Directorles issues and other special pub-
lications. Refunds are proratd based on te actual valuentissues received prior to cancellation. Nonrefundable quar-
terly rates available. All reasonable care taken but no responsibility assumed for unsolicited material. R&R reserves
all rights in material accepted for publicat-an. All letters ..ddressed to R&R or its Editors will be assumed intended for
publication reproduction and may therefore be used¥or this purpose. Letters may be edited for space and clarity and
may appear in the electronic versions of R&R. The write~ assumes all liability regarding the content of the letter and
its publication in R&R. Nothing may be resroduced in whole or in part without written permission from the Publisher.
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FEATURES

STREAM ON
Mobile phones are one more place to
deliver radio—and it's happening now.

GOSPEL SPECIAL
GOSPEL GOES FOR THE GOLD
How Zomba Gospel drives roster to
record-breaking heights.

RADIO PULPIT ‘SPREADS THE WORD’

KJLH/Los Angeles’ gospel, according to radio.

HOLY HIP-HOP!
Go Ye DJs bridge the future with a new
youth-oriented gospel genre.

PUBLISHER'S PROFILE

He started as a DJ. Today, Craig Kallman
serves as chairman/CEO of Atlantic
Records Group.

DEPARTMENTS

MANAGEMENT/MARKETING/SALES
Ten secrets to return the magic to your station.

MARKET PROFILE

As Denver hosts the Democratic National
Convention, an 18% Hispanic population
supports four Spanish-language network
TV affiliates and five radio stations.

STREET TALK

Virgin Radio establishes first North
American signal as hot AC CKFM (89.5
Mix FM)/Toronto segues to “Virgin
Radio 999 FM.”

NEWS/TALK/SPORTS
Media Audit mines qualitative data to
pinpoint talk listeners.

THE SPIN

Metallica’s “The Day That Never
Comes” enters Rock’s top five, Active
Rock’s top 10 and Alternative at No. 25.

SOUND DECISIONS
Singer-turned-jock Chad Brock marks
return to music, as he hopes to “Put a
Redneck in the White House.”

WWW.RADIOANDRECORDS.COM:

TR

the 21st century. We
need to make radio
available on as many
wireless devices as
ossible to [Jlant the
lag and not lose any

more portability
function.” 5.4

COLUMNS

21 CHR/Top 40

24 Rhythmic

33 Christian

37 Country

40 AC/Hot AC

44 Smooth Jazz
46 Rock

51 Triple A

54 Latin

58 National Airplay

WWWwW.americanradioH

Sept. 1

Last chance to
register at the
early-bird rate
for the R&R
Christian
Summit ends

today.
p» Click on
Conventions
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MANAGEMENT / MARKETING / SALES

"The key is
to have
stationality—
a consistent
message
that weaves
through your
music mix,
personalities,
production
and
promotion.’
—Beau Phillips

Put the magic back in your station

10 Secrets To
Winning Big

Beau Phillips

bphillips@dial-global.com

e’ve all read about what's lacking in radio, but not much has
been said about how to fix it. After years of relentless budg-
et cuts, stations have been stripped of resources and are
cagerly looking for solutions. m To quote Albert Einstein,
“We can’t solve problems with the same thinking we used
to create them.” Moving forward, I'm convinced that the
key to creating great radio is more innovation, more engaging content, more enter-
taining DJs, more production value and more imaginative promotion. ® With that

in mind, here are 10 suggestions guaranteed to pump life back mto your station.

1. Sound real. Reality shows dominate TV ratings.
Reeal-life Web sites like YouTube rule the Internet.
Yet radio has missed the reality trend. Stations often
sound too slick, overproduced and predictable. Ra-
dio is the only consistently live medium. But we've
lost spontaneity and the clement of surprise. Hire
personalities whao can relate, even if their voice isn't
ballsy. Reproduce those synthesized jingles with
real instruments. Rethink your clich¢ *10th call-
er’” contests. Re-evaluate your formulized playlist

from a listener’s perspective.

2. Do what an iPod can’t. Five years ago, playing** 10
i arow” was i recipe for success. Today it just can’t
compete against the 3,000 songs on my iPod. And
if vour listeners don’t own M3 players yet,its only
a matter of time before they do. T recently heard a
station boast that it plays “40 minutes of music
every hour” Ouch. Clearly, we've taken “more
music™ as far as we can. Now let’s inject personal-
ity creativity and imagination, our strongest ad-

vantage over the ilod.

3. Create a shared experience. A rccent Edison
Media Research study notes the importance of
tinding common ground with vour listeners.
Whether you target the generation of Elvis, Wood-
stock or Bonnaroo, they share a bond. Winning sta-
tions know that radio is at its best when it hits lis-
teners hot buttons, be it Baunan, " American Idol,”
Harry Potter, NASCAR or “Guitar Hero.” Take
ownership of popular trends and weave them into

vour D] breaks, promotions and production.

4. Put on a show. Why must the fun stop at 10
am.? It seems that Geico commercials are more

entertaining than most radio programming, It they
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can breathe life into the boring
insurance business, imagine what
you can do with a station. Years
ago, KISW/Seattle’s competitors
were all doing big cash giveaways.
We trumped the station with our
$20 million giveaway, a goof pro-
motion that oftered $1 per year for
20 million years. It cost us virtual-
ly nothing and made other stations
sound boring. Listeners want to be
entertained—and  music s just
one tool. Be umely and topical.
Sell new songs with enthusiasm.
Embrace new technologies. Encourage better 1

show prep than browsing USA Today.

5. Context is king. Some believe that content is King,
But listeners now get music whenever and wherev-
er they want, usually for free. When [ was the head
of marketdng at VHI, Joint Communicadons’ John
Parikhal gave us the secret to attracting viewers: con-
text the music. By that I mean to package the music
and present it in a clever way, Ever wonder why you
don'tsee videos on MTV anymore? Because the rat-
ings tanked. But when songs were packaged in such
shows as “Pop-Up Video, " Behind the Music™ or 'l
Love the 805" ratings soared. Radio can learn a les-
son here. To build listener loyalty, context the music
with brief vignettes, wrapped with artist info and wiv-
ia. A great example s syndicated show “The Deep
End With Nick Michaels,"a four-hour-long program
devoted to seminal rock music from the "60s through
the "80s that is largely absent from today’d airwaves.

6. Build a memorable brand. Arbitron’s diary system

15 a popularity contest. The most memorable brands

www.americanradiohistorv.com

win. That said, “Light & Contemporary™ isn't a
brand. It just a tired, hollow slogan. The key is to
have stationality—a consistent message that weaves
through your music mix, personalities, production
and promotion. But remember, cverything that
goes on=air is an investient in your brand, includ-
ing car dealer remotes, uninspired 1] breaks and

lame sales promotions. So cratt your brand wiscly.

7. Inject magic between songs. Winning stations go
beyond tormatics to engage listeners. When there
were only CDs and radio to choose from, we were
in control. Now we compete against 125 million
1Pods, 17 million satellite radios and 36,000 Internet
radio channels. Want to increase your station’s cume
and TSL? Give listeners interesting and fun reasons
to tune in. KTCL/Denver spotlights new songs with
a New Music Grenade, a highly produced piece that

explodes on-air to introduce upcoming bands.

8. Win on the streets. Rather than make listeners
come to your appearances and van stops, go to
them. Heres one example: veteran Seattle morn-
ing host Bob Rivers, now with KZOK/Seattle,
developed a remendous campaign called Meet
Every Listener. He asked listeners to send him an
invitation to visit their oftice. Then he showed up
with  swag, doughnuts and  client  giveaways.
Sometimes he met four guys in a machine shop—
or 50 people at Microsoft. He took pictures with
everyone, even people who weren't
tans. He recorded the group doing
a station 11 and played it on-air,
naking the listeners feel like stars.
And all those letters became leads

for the sales deparument.

9. Rethink your slogan. Google is
one of America’s top brands, vet it
doesn’t have a slogan. Same with
Apple, Starbucks and dozens of
other top brands. No slogan. The
best tag lines are benefie-driven,
genuine and often whimsical like
WaMus ““We

dime you.” Stations love slogans, especially those

dont nickel-and-
contrived in tocus groups. Does “Today's hits and
yesterday’s favorites” really ditterentiate your station
from others? Or doves it slide by listeners like
“whiter whites™ and “We won’t be undersold™
Ask yourselt, [s your station’s slogan relevant any-

more? And do you even need one?

10. Create appointment listening. TV has mastered
the art of promoting benchmark shows and driving
them into our psyche. Tuesdays and Wednesdays at
8 p.m.eans *American Idol™ on Fox. Want to cre-
ate true appointment listening? Start by renaming
well-worn teatures. Call your request hour*Show Us
Hits™ The

“Smash or Trash.” Your countdown feature might be

Your rate-a-record  show  becomes
“Rack 'Em & Stack "Em.” Then, produce promos

with the anticipation of a movie trailer.

Beau Phillips is exccurive UP of programming ar Dial-
Global Radio Networks. He is a former 1P of

KISTV/Seattle and has held excentive positions at MJI,
I'H ! and Rainnaker Media.
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R&R M R K ET pRO F I LE Edited By Katy Bachman and Alexandra Cahill

Denver

ith Denver playing host to the Democratic National Convention, which began Aug. 25,
Americans may never look at the market or region the same way. Denver’s local media
plan to pull out all the stops to showcase their western pride.

The event portends to amphity an increasingly tight TV news
race. While KUSA, Gannetts NBC athiliate, has been the
perennial news leader, No. 2-ranked KCNC, CBS" owned-
and-operated station, home to the Denver Broncos, is closing
m. KMGH., McGraw-Hill Broadeastings ABC
No. 3 contender. KUSA also produces a 9 pam. newscast on
1ts duopoly partner, KTV, the MyNetwork TV athiliate.

Tribune’s CW athliate KWGN last month launched a 5:30 pan.
newscast. s virtual duopoly partner, KDVIR-TV, the Fox athiliate

athiliate, 1s the

recenty acquired by Local TV and the news leader at 9 pan, also
launched a 5:30 p.m. newscase. Both stations will be nanaged by
Tribune’s and Local TV broadeast management company.

The Denver Newspaper Agency. the publishing parthership
between Denvers two major newspapers, Rocky Mountain
News, owned by E.W. Sceripps. and the Denver Post, private-

WHO THEY ARE

Iy owned by MediaNews Group, is also stepping up conven-
tion coverage. Though circulation is hurtng, their Web sites
are the most popular in the market.

CBS Outdoor dominates out-ot=home media in the mar-
ket and has prime inventory around the convention sites, the
Pepst Center and Invesco Field. as well as street turniture and
bus shelter contracts. Clear Channel controls the ad rights for
Denver International Airport, the fifth largest in the United
States, as well as the rail system.

A large Hispanic population (18%) supports four Spanish-
network TV
Entravision Communications operates the Univision afhiliate

language athiliates and  five radio stations.
and three stations including regional Mexican KXPK-FM, the
second-highest-rated station in the market.

—Kary Bachman, Mediaiweck

Market Demographics (vs. US)

Radio Metro Rank: 22

Population 12+: 2,2£4,300
Mo, OFf Radio Stations [(Rated): 28
TV DMA Rank: 18

Population 2+:

3,665,213

TV Households: 1,477,280

No. Of TV Stations
(Met./Ind./Public/Loc. Cahle): 15/2/5/2

Denver DMA % US %
Men S0% £9%
Women 50%  Si%
Married 59% 57%
Never Married [Single) 25%  25%
Widowed/Legally Separated/Divorced 16% 18%
White 91%0 83%
Black/African-American 4%  12% 18-24 2534 35-44 45-54 55-64 65+
Hispanic 18% 13%
Other LA —~ 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More] 55%  50%
Employed Part-Time (Less Than 35 Hours)  17% 15%
Not Employed 29%, 35%
Na Children In Huusehnld (Under 18) S56% 59%
One Or More Children &45% 419
Two Or More Children 27% 25%
(PHies Dr:Mioca, Efiidesn R 629,999  $30K-39,999  $40K-49,999 $50K-74,999 $75K-99,999  $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
MARKETPLACE
T
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
90 CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pure Play $109.6M $290.0M $399.6M 66.5%
Newspaper $526.0M $447.6M 15% Newspapers 351M 281M 63.2M 10.5%
Spot Television 378.7M 330.3M 3% Television 13.3M 36.8M 50.0M 8.3%
Radio 90.6M 95.4M 5% Magazines 1.3M 44.4M 45.6M 7.6%
Directories 14.5M 19.9M Sddhd 5.7%
Outdoor eEzl Tl . Radio 3IM 21M 5.1M 0.9%
Local Magazine 7M 81M 14% Other Print 2.6M 0.2M 2.8M 1.5%
Total 1,037.6M 918.3M -12% Total $179.4M $421.4M $600.8M 100%
SOURCE: Nielsen Monitor-Plus, DMA 2008, Borrell Associates, estimates based on Q1 figures, DMA
COLOR KEY:
SQAD Cost Per Point TV Monitor SQAD Cost Per Point Radio Manitor
TELEVISION EARLY LATE RADIO A Trending
P25-54 EARLY AM NEWS PRIME MNEWS P18-49 AM DRIVE MIDOAY PM DRIVE Upward
July '08 A$275 V$366 A $564 A $403 July ‘08 A$217 A$202 A$234 Trending
June '08 A266 A372 A563 A401 June '08 A204 A185 230 Downward
March '08 V225 V276 van V351 March '08 V203 V180 Y230
December '07 290 366 566 393 December ‘07 212 192 246

SOURCE: SQAD Q2 2008, DMA
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Items In Household (vs. US)

72%
. 34%

OVR (Tie, et
59%

Phone Subscriber

.. 52%

Newspaper Readers

Any Daily (Cume)

Any Sunday (Average) 49%

Online (Past 30 Days)

Web Connection (HHLD)

42% Cable Modem 24%
Dial-Up 15%
DSL 33%
1% Other Connection 6%
None 24%

Out-Of-Home
COMMUTING TIME
(To Work, One-Way)

Cable Penetration
Cable, Non ADS 55%

HDTV <10 Minutes 22% Alternate Delivery Sys. 32%
23% 10-19 Minutes 27% Digital Cable 340
O 20-29 Minutes 19% Cable With Pay 31%
MP3 Player 30-59 Minutes 20%
60+ Minutes = e )
oS %/o Don’t Commute 7% Television Usage
MODE OF TRAVEL
Satellite Radio 10% ool o Early AM (5-9a) 26%
Subscription 7% P Early Fringe (3-5p) 35%
Drive (Not Carpool) 96% Early News (5-5:30p)  43%
Satellite TV Public Transportation Prime A (6-7p)  52%
Subscrlptnn 29% (Combination of bus, light rail, ETICLCEESS P D
il e taxi or other) 15% Prime 61%
ideogame
Sygstem 28% S Late News (10-10:30p) 53%
Newspaper, OOH and Web: Scarborough Denver
SOURCE: Scarburough USA+, Release 2 2007, DMA Local Market Study, Release 12008; Cable: Nielsen; TV: Nieisen May 2008 Live+7, all DMA
Audio/Video Stores Shopped Past 12 Months (HHLD)
Best Buy 28% Sam's Club N% Wolf Camera 4%
Circuit City 16% Sears 9% Other Store 15%
Costco 10% Target 18% Did Not Shop For Audio/Video ltems 33%
Kmart 6% Ultimate Electronics 5% Any Audio/Video Store Shopped  61%
Radio Shack 7% Wal-Mart 27%

SOURCE: Scarborough Denver Local Market Study, Release 12008, DMA

RADIO

Radio Spending, Past Five Months

Radio Ownership

All amounts are in $(000’s) NO. OF RATINGS
ADVERTISER 08-JUL O8-JUN O8-MAY O8-APR 08-MAR OWNER STATIONS  SHARE
Kroger 127 127 135 216 149 Clear Channel 5FM, 3 AM 27.2
Western Stone & Metal 135 131 143 138 123 N Nl 14.0
Berkshire Hathaway 13 92 no 122 a5 Lincoln Financial 3FM 12.0
Verizon 104 82 16 89 1[0]

Car Toys 19 149 1o 100 g3 SOURCE: Arbitron Spring 2008, Metro

Comcast 61 68 108 78 119 —_————
Safeway 67 83 70 63 51 io Usage

U.S. Government 76 69 8l 84 87 Rad.o 9

Ibiquity Digital 87 88 (YA 94 55 AM Drive (6a-10a) 79%  PM Drive (3p-7p) 79%
Colorado State N4 19 51 47 20 Midday (10a-3p) 68%  Evening (7p-Mid} 42%

SOURCE: Nielsen SpotScan, Metro

SOURCE: Arbitron Spring 2008, Persons 12+, Metro

Ratings
PERSONS 12+, WINTER 08-SPRING 08 (RANK)
KOA-AM  52-62 (1)
KXPK-FM  5.2-6.0 (2)
KQKS-FM  5.55.6 (3)
KYGO-FM  6.5-5.2 (4)
KOSI-FM  4.6-4.8 (5)

KXPK-FM
KQKS-FM
KALC-FM
KBPI-FM

KPTT-FM

SOURCE: Arbitron Spring 2008, AQH share, Mon-Sun 6a-mid, Metro

Top-Selling Albums

ARTIST

JONAS BROTHERS
SOUNDTRACK

KID ROCK
COLDPLAY

MILEY CYRUS

NPWN=

TITLE

LITTLE BIT LONGER
MAMMA MIA!

ROCK N ROLL JESUS

VIVALAVIDAOR DEATHAND ALL HIS FRIENDS

BREAKOUT

SQURCE: Nielsen SoundScan, for week ending: 08/17/2008.

AUGUST 29, 2008

PERSONS 18-34 SPRING 08 (RANK)

PERSONS 25-54 SPRING 08 (RANK)

m KBCO-FM Q]
(2) KALC-FM (2)
3 KYGO-FM 3
(@) KOSI-FM 3
&) KXPK-FM )]
ARTIST TITLE

6 KEITH ANDERSON C'MON!

7 SUGARLAND LOVE ON THE INSIDE

8 30H!3 WANT

9 LIL WAYNE THA CARTER I

10 SOUNDTRACK CAMP ROCK
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STREET TALK.

17— By Kevin Carter and Keith Berman

TIMELINE

William Graber ascends to president/
1 CEQ of

Radiosophy.

B Aaron Spielberg

YEAR AGD

promated to PD of
WEPN/New York. B
Raffy Contigo named
FD of KLOL/Houston,

Joe
5 Bevilacqua

Ml becomes OM
of WWDOC-FM/
Washington. M Lisa Worden lands PO gig at
WHFS/Washington. B Steve Peck tapped as PD
of WSNEPravidence.

¥EARS ACO

Cantigo

Dick Williams hired as WVPYGM for
SEAStar/MNashville. B Jon Peterson
picked as PD of WRNR-FM/
Baltimore. M PD Scott Reinhart goes from
WY NF/Sarasota to WEBN and WOFX/
Cincinnati.

o
w

R
5

Yal Azzoli

advances to

executive VP
GM of Atlantic Records.
B David Hall recruited
to be PD of KIRDY

e
.l“-‘i‘

-
-

Seattle. M Sean Ross

1

w 4
named PD of WGCI-AM/ K% 50w Ll
.

Chicago. Hall

20

YEARS ALD

Al Teller set as president/CO0 of
MCA Records, as Myron Roth
becomes senior ¥P at MCA Music
Entertainment Group. B

Fred Holler hired as PD

of WIOQ/Philadelphia. W

Cary James named OM

of WDRC-AM & FM/

Hartford.

Don lenner

appainted VP

of premotion
for Arista Pecords. B
Jim Pewter picked to be
PO of KRLA/Los Angeles. B PD Cary Fahigian
goes from WLAN/Portland, Maine, to WIPY
Philadelphia.

Bobby Christian set as PO of WKWET/
Chicago. M Kevin Metheny named
PO of WXKEX (96K X Pittsburgh. W
Dick Bartley joins WFYR/Chicago as AP
midday host.

FEARS HGO

—Compited by Hurricone Heeran [hheeron@

rodioondrecords.com ],

Quick Hits

B Clear Channel urban WWPR (Power
105.0)/New York ups five-year weekend
personality Malikha Mallette to afternoons,
replacing Steph Lova. The newly dubbed
“Malikha Mallette

pm.-6 p.m. “I'm honored Cadillac Jack

Movement™ rolls 2
would see me fit for the role.” Mallette says.
“This is a great opportunity, and I'm look-
ing forward to stepping into this time slot.”
Malletee’s previous stops include WVEE (V-
103)/Atlanta, the late WXYV/Baltimore
and WPGC/Washington. She's also voiced
national spots for McDonald’s, Pantene,
Cover Girl, Hot Pockets, Downy, Jergens,
Verizon and Burger King; has worked as an
actress on ABCS “One Life to Live”; and
will appear in the forthcoming Sony
BMG feature tilm “Cadillac Records.”

B Atom Smasher cxits afternoons on Clear Channel CHR/
top 40 KHKS (106.1 Kiss FM)/Dallas after two years. The shift
has now been taken over by Jackson Blue, who has been doing
nights on sister WXKS (Kiss 108)/Boston. Bluc will voice-track
the shift for the next few wecks until he moves to Dallas per~
manently. Smasher, who's also known in the state of Texas for
his cight years at KRBE/Houston, is on the hunt for his next

gig: Reach hinvat 214-724-19306 or atomsmasher@mac.com.

Jacksom. . .
during his
famous ‘Blue'

period,

B Nicole Sandler cxits mornings at Clear Channel progres-
sive talker WINZ/Miami. Sandler joined the station in July 2006
as executive producer of a new morning show starring Jim
DeFede, former Miami Herald columnist and a commentator
on the local CBS-TV affiliate. She soon added promaotion
divector duties and became DeFede’s news anchor/sidekick.
When he left a year ago, Sandler replaced him in the big chair.
Sandler’s multiformat résumé includes stops at triple A
WXRV/Boston, XTRA-FM (91X)/San Diego, KLOS/Los
Angeles, the late KSCA/Los Angeles, the tormer KACD and
KBCD (Channel 103.1)/Los Angeles and other equally impres-
sive stations. Ms. Sandler is now looking for her next oppor-
tunity and can be reached at 305-633-1159 or nicolesan-
dler@yahoo.com. Meanwhile, she’s been replaced at WINZ
by Don Imus.

M Lazlo, Afentra and Slimfast (the people. not the dietary sup-
plements) have made ¢cheir in-person radio return to their for-
KRBZ (96.5 the
Buzz)/Kansas City. For the past two years, they had been based
at sister KNDD (107.7 the End)/Seattle and beaming the show

back to K.C. This time, however, the dynamic will be decid-

mer home, Entercom alternative

edly ditferent: Former partners Lazlo and Afentra are splitting
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up—in an on-air sense only, as Afentra
slides into mornings under the banner of
*Afentra’s Big Fat Morning Show,” while
Slimifast “The

Church of Lazlo" in afternoons. Lazlo also

Lazlo aund reconvene

adds content director duties.

M Elliott Garstin is the new midday guy at
Emmis alternative KROX (101X)/Austin
(home of R&R "08). The shift has been
open since P Lynn Barstow took himself
off the air and picked up bonus program-
ming  duties at triple A sister KGSR.
Garstin - was  last WNNX
(99X)/Atlanta, where he was MD/special-
ty show host.

seen at

B Brent Michaels (not to be contused with "Rock of Love”
star Bret Michaels) has left mornings at Buckley AC KSMJ
(97.7 the Breeze)/Bakersfield after three years. Find him at

brentmichaels@rocketmail.con.

B The McVay family expands even more as James Thomas
joins McVay New Media, the interactive arm of McVay Media
Consultants, as an interactive consultant. Thomas most recent-
ly served as  interactive  sales  manager at  Regent
Communications. That last sentence was added to squecze the

word “interactive™ in this bit one more time.

B As if there wasn't enough Ryan Seacrest™ news floating
around, now comes word that his syndicated “On-Air With
Ryan Seacrest™ takes over afternoons at Clear Channel CHR /
top H) WZKF (98.9 Kiss FM)/Louisville. Exultant PI> Matt
Ryan now gets to scale back his monster 9 a.m.—4 p.m. shift

so that 1t ends at T p.m.

B After 18 years as promo goddess for Saga AC WSNY (Sunny
95)/Columbus, Ohio, Michelle Hurley is lcaving the station—
and the industry—rto join an event marketing company.
Hurley’s departure creates a fairly huge chasm, especially since
she was also oversecing promotions at oldies WODB and
smooth jazz twins WJZA and WJZK.

B Jackie will depart middays on the R&R Award-nominat-
ed Journal alternative KQXR (100.3 the X)/Boise, Idaho, Scpt.
1. leaving P> Jeremy “Nic” Nicolato with a gaping, well, gap
in his lincup. Ever harbored a secret love of potato products
that might disturb the average American? Then get with
Nicolato immediately if not sooner.

B After inheriting his awesome new P powers at Morris hot
AC KMXS (Mix 103.1)/Anchorage, Alaska, the first thing that
Devan Mitchell did—besides organize a posse of unquestion-
g minions to do his bidding—was promote afternoon

princess Amber O'Neill to APD/MD.

M Rob Christie and Audie Lynds, beloved in Edmonton (yes,
the one in Canada) for their many years at CHED and CKNG
(Power 92), will soon be reunited in mornings on Newcap
classic hits CKRA (96.3 Capital FM). The news on Rob &
Audic, who will reappear Sept. 2, came via an interestingly
worded press release that involved Christic commenting that
he likes peanut butter, followed by Lynds parroting Steve
Carell’'s immortal line as dim-bulb weatherman Brick Tamland

m “Anchorman’™: "l love lamp.”
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The Programming Department

B Virgin Radio International establish-

es its first North American beachhead
as Astral Media changes hot AC CKFM
(99.9 Mix FM)/Toronto to “Virgin

Radioc 999 FM.” While Virgin says the

RADIO music format won't change, Chris

99?
™

Seacrest™ continues to conquer the world as his “On-Air

Biggs and Taylor Kaye take over
“The
Rush,” while some dude named Ryan

afternoons under the banner

With Ryan Seacrest” is installed from 7 p.m. to 10 p.m.
Morning duo Mad Dog & Billie remain in their shift.

B After more than three years running what Rolling Stone
called “America’s best radio station,” station manager
Dawn Girocco has left Entravision alterna-twins KDLD and
KDLE (Indie 103.1)/Los Angeles and is expected to
announce her new destination at any moment. Girocco,
who's been operating in the Indie Aeron chair since April
2005, was previously sales manager of KIIS and

KHHT/Los Angeles.

B The budget buzz saw has taken a PD-sized chunk out of
Albany Broadcasting active rocker WZMR (104.9 the
Edge)/Albany, N.Y., as PD Nik Rivers exits after a year in
the chair. Regional VP of programming Kevin Callahan,

already having tons o’ fun overseeing 16 stations and pro-
gramming hot AC WKBE, now annexes Edge PD duties and
realigns the rest of the Edge staff: Mike the Enforcer
moves from nights to APD/afternoons, morning dude
Darwin adds MD stripes, and Boomer is upped from week-
ends to nights. “Nik has a great deal of experience in vari-
ous rock formats, and surely someone must need a capable
guy like him on their team,” Callahan says. “I don’t expect
him to sit idle very long.” Neither do we, so we suggest you
beat your competition and e-mail Rivers at
nixbuzzed@yahoo.com, or call Callahan, who gives him a

strong recommendation.

B It's a gala Grand Rapids homecoming for Kelly Iris, the
new PD of Clear Channel AC WOOD (Star 105.7). Ms. Iris
is headed north from middays at Cumulus hot AC WNNK
(Wink 104)/Harrisburg and will be musically assisted by
Tom Cook, PD of Clear Channel sister WRVF (101.5 the
River)/Toledo, who will continue doing Star’s music by
remote. No stranger to the Grand Rapids cluster, Iris used to
program former country WCUZ.

B Derek Jurand scores a transfer within URBan Radio,
making the move from his PD gig at urban
WMXV/Florence-Muscle Shoals, Ala., to take command of
the company’s cluster in Meridian, Miss.: urban WHTU

(Hot 97.9), urban AC WZKS (Kiss 104.1) and gospel
WYHL-AM (Joy 1450). He replaces Parish Brown, who
exits. URBan regional director of programming Brian

Rickman will oversee WMXV until a replacement is named.

B “Free cake” was the phrase that pays in the hallways of
Morris rhythmic KKUU (U92.7)/Palm Springs, Calif., as
MD/night jock Ron T is rewarded with the bonus APD
stripes recently relinquished by Erin DeVeaux. “And with
that promotion comes an office with a window,” PD Antdog
but it

says. “OK, so it's still technically the men’s room . . .

has a window.”

# Night jock Ron Banks is upped to PD/MD at Clear
Channel urban AC WSBY (Magiz 98.9 Jamz)/Salisbury-
Ocean City, Md. The station needs some serious label serv-
ice; send your stuff to Mr. Banks at 351 Tilghman Rd.,
Salisbury, MD 21804 or ronbanks@wsby.com.

B Mike Davis gets back to where he once belonged: the PD
chair at Clear Channel rocker KIOC (Big Dog
106)/Beaumont, Texas. He replaces Joey Armstrong, who
left Aug. 1 after a 14-month stint. It's a homecoming for
Davis, who used to program Big Dog from 2001 to March
2007. Since, he's been working for local concert promoter

Coondog Productions.

Label Love

Stephen Ferrera 15 crossing the street from RCA Music
Group to Island Def Jam in the newly created position ot
executive VP of A&R for Island and Mercury Records. While
at RCA, where he had been senior VP of A&R/statt produc-

er since 2000, Ferrera helped spearhead the multiplatinum ing our artists” musical potential and dreams. I'm grateful to
successes of Leona Lewis, Kelly Clarkson and Carrie  David and to [Island Def Jum Music Group chairman| L.A.
Underwood and was instrumental 1 bringing  the  Reid for allowing me to bring my passion, 1deas and experi-

“American Idol”

franchise to RCA Music Group. He will

paths have crossed many times over the years”

ence o this new position.”

report directly to Mercury Records president David Massey.
“David Massey and | are kindred spinits, and our musical
Ferrera savs.

“I intend to mvest all of my heart into the pursuit ot realiz-

Ferrera:
America’s
choice

Discover ()
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Mobile phones are one more p‘lace to
deliver radio—and it's happening now

By Ken Tucker

Portable radios are becoming a thing of the past—when
was the last time you saw someone carrying a transis-
tor radio or a boombox?—and smart operators are
working hard to figure out how to get their station
streams on mobile phonces. @ Why? Because 146 mil-
lion mobile handsets were sold in 2007, according to
NPD Group. And Apple’s iPhone 3G sold 1 million
units the first weekend it was available, according to the
company. @ CBS Radio, Entercom and Greater Media
are among the broadcasters that have succeeded in mak-
ing it possible for 1IPhone aficionados to listen to at least
some of their favorite local stztions. (Meanwhile, 100
Clear Channel stations have been available on a num-
ber of music-cnabled phones via a partnership with

mobile innovator mSpot since 2007. See sidebar).
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All CBS stations are avarlable on the newest
1IPhone via the companys partnership with
AOL Radio. Meanwhile, Entercom. which is
making stations available on the iPhone 3G in
Seattle. San Francisco and Portland, Ore., has
partered with FlyTunes to gain access to
iPhone users. Greater Media can thank Billy
Clanton, an enterprising Internet director at its
New Jersey cluster, for 1ts ability to stream sta-
tions in New Jersey. Charlotte and Detroit on
iPhone 3Gs. Entercom and Greater Media say
thev will rell out addinonal stations soon and
make streams available on additional plattorms,
icluding BlackBerry devices.

Tom  Bender, the  Dewrott-based  senior
VI/GM ot Greater Media Interactive, rues the
day that radio loses 1ts place on the dashboard.
“Not only is the Internet losing its tether to a
cable or a desktop, the next evolution will he
wireless Internet to cars,” he says.

“Rado has lost a lot of s portability gitt.”

wWww . americanradiohistorv.com

Bender says. “We need to make ourselves avail
able on as many wircless devices as possible as a
way to plant the Hag and not lose any more porta-
biliev function:

“We don’t control the marketplace,” Bender
continues. “We  don’t control  what  people
decide to put on their person or in their pock-
ct. The cell phone clearlv s winning the gadget
race. Its turning into the Swiss Army knite ot the
21st centurv.”

Enter Greater Media/New  Jersev  Internet
director Clanton, "an iPhone geek,” according o
Bender, who wanted to Tlisten to radio on his
device. He wrote a code to keep the company’s
strearns stable when Bistening on an iPhone. Tt was
Billys hard work that gave us the piece of code
and the technology to be able to put the streams
up.” Bender says. While the numbers are not “gar-
gantuan.” Bender savs people are listening,

Service The Core

Streaming content to iPhones and other mobile
devices st ac least inddally. about advertising
opportunitics  or monctization, Bender  savs,
although he does point out that *listeners to the
streatn count agaist the streamed spots, so it does
generally mcrease the utility m the pie”

The real goal, he says.1s to “service the core
customers of the radio stations in new and dit~
ferent wavs. If we don't get across to them that
we understand what their demands are and what
their Lifestyle 1s like, thevll find somebody that
does. Tt really that simple.”

That said. and given the myriad of audio choic-
es available to consumers, Greater Media is mak-
g a conscious etfort to make sure sations’
Interner  streamns, which  are  pitted  against
Internet-only stations wich little or no spotloads,
are competitive. " There are] radio stations out
there that are running conmmmercial loads of four
units an hour on the Web,” Bender savs.“ We have
to view the consunmer as a hicde more itormed.”
Sooncr or later they're gomg to find those sta-
tions. The solution includes creative approaches
to replacing  terrestrial - commercials—which,
because of AFTRA and Screen Actors Guild
agreenients. can run on over-the-atr radio but not
on Internee streams—wvith something other than
public service announcements, "We're rving to
balance the amount of inventory and cover with
additional songs and entertanmment content,”
Bender savs.

Litercom has a similar approach. A lot of our
stations are creating unique content 1 their
stopsets.” Entercom sentor VP of digial Sandy
Snuallens savs. “Thevre pliymng new  music,
thevie creating special promotions and contests
that vou can onlv hear via sgreany. Theres actu-
ally an addinonal value to listenmg online. We
reward people that spend tme with us”

While the iPhone stream availability has been
promoted on stations” Web sites and airwaves,
Bender says the marketing hasnt gone over-
board. "We haven’t made 1t sound like the sec-
ond coming. because 1t's really not.” he savs. " This
Iy Just to sav. Were going to be where vou need

us to be. You don't have to come to us, we'll
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PHOTOGRAPH BY DAVID FREUDENTHAUGETTY IMAGES


www.americanradiohistory.com

Clear Channel’'s mSpot Alliance
Gets Formats On Phones

While Entercom, CBS Radio,
Greater Media and other
groups are relatively new to
the motile space, Clear
Channel has had 100 stations
available on mobile phones
since March 2007, when the
company partnered with
mobile innovator mSpot.
Carriers include Sprint, Metro
PCS and US Cellular.

The service is available on
each carrier’s deck, which means
it's easier to access for those
with music-enabled phones.

In choosing the streams it

would make available, Clear to the lineup.

come to vou. Were providing this as another
level of service”

Clear Channel executive VI of distribution
development Jeft Littlejohn offers a similar take:
“We want to take great content and make icaval-
able to listeners however they want to get it he
says, citing over-the-air delivery, Internet streans
and podeasting as examples. " Were tving to give
our listeners as many options as possible.”

Smallens savs, " We're reaching all those people

Channel executive VP of dis-
tribution development Jeff
Littlejohn says the company
tried to be demographically
and geographically diverse.
There are top 40, urban,
country and rock stations
from Los Angeles, New York,
Houston, Miami, Dallas and
Chicago, among other mar-
kets. The company also leaned
on its biggest stations, like
CHR/top 40s WHTZ (Z100)/
New York and KIIS/Los
Angeles. Latin pop WMGE
{(Mega)/Miami was just added

“We looked at it as,
‘What would be the most
likely to have success?’ ”
Littlejohn says.

There are also a few talk
stations on the service. “The
challenge with talk stations is
that there's sometimes syndi-
cated content that we can’t
clear. We try to provide sta-
tions where we have 24/7
access.” Fox Sports Radio is
also available via an agree-
ment with Clear Channel’s
Premiere Radio Networks.
There are also streams from
the company’s format lab.—KT

that vou hear about that are spending more time
with their iPhones or 1Pods. [es a wav to get back
on the grade with those guys”

Like AM clear channel signals ot old. stream-

ing a station on the Web or on a mobale device
can obviously take programming to environs well
outside of its home locale. But the bottom hine is

the  bottom  line. and  local  advertisers i

Poughkeepsie. NLY., don't care—or more impor-

tntly  don't want to payv for—listeners i

‘We're trylng
to give our
listeners as
many options

as possible.
In choosmg
streams, w
asked “What
would be the
most likely
to have
success?” ’
—leff Littlejohn

Oakland. Calif., “The bulk of our

sales success is stll locally based.” Smallens savs.

tor example.

Which is not to say there won't be the oppor-
tunity to carn addidonal dollars. Entercom will
have the ability to generate new revenue by sell-
ing pre-roll advertising. for example, on the
1Phone screen.

Streaming s primarily about extending the
brands. according to Bender. "It vou have great
brands they start to pick up interest and tollow-
ers in many places, but its a longer-term eftect”
he says. “Will it ever be a significant number? |
don’t know, I'm not that much of a prophet”

Liedgjohn savs that in the of Clear
Channel CHR/top 40 powerhouse WHTZ
(Z100y/New York, which is available on the

Internet and on mobile phones. listening s most-

case

Iy local. " The vase majoriey, over Y0%, are people

“We have
people that histen to Z100 in FHlungary, m LA and

that live in New York proper.” he savs.

in Mexico. all around the world. buc s the Tocal
information that we're delivering thats appealing
to the people that live [in New York]”

As for those listening outside the New York
metro. "we find that they typically used to live in
New York to Z 1007

Litdejohn savs adding that most of the company'’s

and have a connection
overseas listening comes from ULS. military bases.
Littlejohn says listeners to radio via mobile
phones don't tend to listen for a long time—a
practice known as “snacking”
“They listen for 13-30 minutes at a time.” he
savs, “when theyre not in a position to isten to

radio another wav”

FlyTunes: Delivering Content In A New Way, Today

FlyTunes CEQ Sam Abadir says his com-
pany, launched in 2006, addresses issues
he's been thinking about for years. An
early adopter of XM Satellite Radio and a
self-described member of
the TiVo generation,
Abadir wondered why
radio didn’t have time-
shifting capabilities.
“There's got to be more
that can be done with the
medium,” Abadir says he
recalls thinking.

Along with other tech-
nological advancements,
the iPhone, for which his
company initially devel-
oped FlyTunes, has
“proven that there's a
compelling, different way to deliver
media,” Abadir says. “The networks are
better, the experience, the screens, the
Web browsers, the development environ-
ment have all come together where you
can develop a truly interactive concept
around radio and, we believe, wireless
video in the future.”

Entercom became the first terrestrial
broadcasting company to partner on a

group basis when it recently signed a
nonexclusive deal with FlyTunes. Entercom
senior VP of digital Sandy Smallens says
one of FlyTunes’ best assets is that "it's
simple and it works,
which is the way the rest
of the iPhone is.”

FlyTunes also counts
AccuRadio, Radio
Paradise and 1.fm among
its clients.

“We really help enable
the broadcasters to devel-
op their unique voice in an
interactive medium,”

“We handle

all the technical aspects

Abadir says.

of making that easier. The
switch for a terrestrial
broadcaster from terrestrial to mobile
delivery is a big one.

“It's about looking at the best aspects
of your content and asking, 'How do we
deliver it best in an interactive way?’ ”
Abadir says.

“The market is just starting to grow
and it's growing incredibly fast,” he adds,
noting that the iPhone 3G is the fastest-
selling electronics device in history.

ATAT .

"There's going to be a

major transition over the
next five to 10 years,” he KGON 92.3 FM
says, citing Google chair-
man/CEOQ Eric Schmidt's

contention that the mobile

KNRK 94.7 FM

Web is the advertising

opportunity of the future. KNRK HD2
In various media KNRK HD2 Lo
reports, Schmidt credits

the iPhone's browser for

KWJJ 99.5 FM Lo

taking mobile advertising
to the next level. “The
iPhone was the first
mobile device with a good Web browser,
and more such devices will follow,” he
has said. “Advertising will then become
very personal. In a few years, mobile
advertising will generate more revenue

Bloomberg News

M 1w
——

10:28 AM

Pariland

KGON 92.3 FM Lo

KNRK 94.7 FM Lo

KWJJ 99.5 FM The Wolf

than advertising on the
normal Web.”

Among other things,
the service can provide a
listening history and the
ability to purchase music.
1t will also be able to pro-
vide customized traffic
reports and demographi-
cally appropriate, target-
ed advertising. “If you're

DO QO e e

a 20-year-old girl, should
you ever hear a Viagra
ad?” Abadir asks with a
laugh. “If you tell us what your demo-
graphics are, we'll try our best to cus-
tomize the content to you.”

FlyTunes hopes to be BlackBerry-com-
patible in the near future and, Abadir
says, “we’ll be on almost every major
platform by the end of the year.”

As for the time-shifting, it's not cur-
rently available from his company, but it
will be. “Perhaps in the near future, you'll
be able to restart a talk radio show at the
top of the hour,” he says.

Abadir believes that this all represents
the platform of the future, “and the future
is happening now.” —KT
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respondents” answers to a question is an index of
1001t 72 group of people—talk listeners, for exam-
ple—has a higher propensity to something, like

being Republican, the index will be a number

more than 100, It talk listeners are less likely to do
something than the average, the index number

will be less than 100, For reference, talk radio lis-

Talk listeners
have plenty
of spending
potential,
indexing at
nearly 70%
above normal

teners” index at 150 for being Republicans. That

Media Audit draws a picture through fact-based indexing

Talk Listeners By

means talk listeners are 30% more likely than the

average to lean to the right politically.

Talk Listeners: Smart And Affluent

The Numbers

Mike Stern

MStern@RadioandRecords.com

et’s call him Audie. His full name is Audie Ence, and he is the ideal-

ized vision of a listener that everyone working at a station has formed

over time. He’s been created from an amalgam of anecdotal evidence,

cocktail-party discussion and possibly a hint of actual fact. He is

somconce different in the mind of every station employce, with the

widest disparities coming from programming and sales department
visions. This difference of perception can lead to discussion and frequently dis-
agreement, without either side employing any data.

A worthwhile exercise for most stations
involves getting sales and programming person-
nel into a room to develop a composite image
of Audie that everyone can agree on and to usce
it as a reference point for station decisions. With
the help of Media Audit, whose database
120.000

respondents—more than 25 000 of which listen

mncludes  information  from  nearly
to talk radio—the following statistics can pro-
vide a basis from which to start building your

station’s vision of Audic.

Methodology And Terminology
The Media Audit surveys adules ages 18-plus in
88 markets across the country. The purpose of the
survey 1s to develop “statistically reliable informa-
tion about audience levels and characteristics of
radio stations, local TV news programs, cable TV
channels, daily newspapers and other selected
local and regional print publications,” according
to the company’s Web sice.

The data is most casily interpreted using a met-

ric called an index. The average of all 120,000

for liquid
assets of
$250,000

or more.

The
Media
Audit

TheMediaAudit.com

Media Audit paints an atwractive picture of the talk
audience as upscale, intelligent consumers who
are 46% more likely than average o have one or
more college-level degrees and 61% more likely
to have an advanced degree beyond a bachelors.

The benetits of higher education are evident
as talk fans index highly for upper-level income,
they are 48% more likely than average to carn
more than $100,000 and 47% more likely to
make $150.000-plus annually.

Those benetits also manifest in the types of jobs
held by talk listeners with an index of 157 for
business owners with similarly high likelihood of

being proprictors, nanagers or working in a pro-

What Do They Listen To?

In the spirit of cluster cross-marketing opportunities as well as bumper

music and parody song selection, following is a list of music formats and

the likelihood of talk listeners to curne each, An index in excess of 100

represents a higher likelihood to cume that format than average, while less

than 100 means they are less likely than average to tune in to that format.

Format
Jazz
Triple A
Oldies

Classic rock

Index

Format Index
Alternative 823
CHR/top 40 55
Urban AC &7
Urban 32

Format Index
Soft AC 104
Modern AC 52
Hat AC

Country

Rock

Convention Coverage
You Can Count

EWS
RADIO

The Best Political Coverage on Radio

Programming Information: andrew.Lkalb@abc.com e Affiliation Information: mary. mccarthy@citcomm.com
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fesstonal or techmcal capacity of some sort.

Similar results are shown 1 the area of home owner-
ship, with talk listeners indexing at 151 tor owning a house
valued at S500,000-plus and 171 for owning a house
worth more than $1 mulilon.

Financial sccurity is clearly a priority tor talk tans with
an index of 162 for having taded some sort of stocks,
bonds or securites in the last six months. Likewise, there
is a 47% higher likelihood talk listeners will have an IRA
or Keogh account and 35% greater chance of having CDs
as part of their savings profile.

The good news tor the sales departiment is that despite the
propensity toward mvestment. talk listeners also have plenty
of spending potential. mdexing at nearly 70% above normal
for having Bquid assets of $250,000 or more available.

Where Are They?

Of the 88 markets where Media Audit collects data
though extensive phone interviews, below are markets
where tak listeners are most likely to be found. Also listed
is the top-rated spoken-word station in each city, based
on the most recent Arbitron ratings for the market.

1. Minneapolis, CBS Radio talk WCCO
2. St. Louis, CBS Radio talk KMOX
3. Boston, CBS Radio news WBZ
4. Ann Arbor, Mich., Citadel talk WJR/Detroit:
5. Milwaukee, Journal talk WTMJ
6. Portland, Ore., Clear Channel tatk KEX
7. San Francisco, Citadel talk KGO
8. San Jose, Citadel talk KGO
9T. Boise, ldaho, Peak talk KIDO
9T. Salt Lake City, Bonneville talk KSL-AM & FM
9T. Seattle, Fisher news KOMO

The five lowest-indexing talk markets are:
1. Oklahoma City
2. Greenville-Spartanburg, S.C.
3. Ocala, Fla.
4. Nor-olk-Virginia Beach

5. Birmingham

Ies o wood thing wlk Tisteners are making a good living,
because they also tend to have expensive tastes. European cars
donunate thewr garages with the most popular choices bemng
Volvo ata 152 index, Audi at 141, Lexus, Porsche and Saab
all ac a 134, Infinio ac 133 and Jaguar ac 132, Not surpris-
ingly. talk histeners are less Tikely than average to own such
brands as Dacwoo. Mitsubishi, Suzuki and Kia.

While mdexing right at the average tor drinking beer and
going to bars or nightclubs, tatk listeners index high for drink-
ng wine three or more times during a owo-weck period at
156 and for restaurant dinmg at 125. They are also 55% more
Iikely than average to own a sailboat and 43% more likely to

have attended an opera, svmphony or theater presentation,

Younger Talk Listeners: Smarter, Active
Currently indexig at one-third more likely to be retired
than the average, Media Audit shows the talk formar clear-
ly leaning toward older listeners, with only [5% of the
audience falling between ages 18 and 34. There are, how-
ever, some notable trends wmong this younger group.

For starters, ity no surprise that talk listeners tend to be
Republican. What is surprising is that vounger talk listeners
are more likelv to vote, indexing at 242-—or (42% more hike-
ly than average—vhile 35- to 64-vear-old talk listeners index
at 159, which 1s above average but not nearly as likely as the
vounger part of the audience. This holds true for state and
local elections, with younger bsteners mdexing at 175 for hav-
g voted while 35- to 64-year-old listeners are at 125.

Some Democrats have even started creeping meo the
audience disguised as younger talk listeners, with an index
of 140, Older talk hsteners index at 93 tor likehhood of
being Democrats.

Both younger and older groups consider themselves to
be opmion leaders, but again younger listeners mdex much
higher at 256 than their 35- o 64-year-old counterparts
ac 45, Talk listeners over the age of 65 index at 158 tor
bemyg opinion leaders.

The priority ot a good educanion is spread across the tor-
mats listeners, but 18- to 34-vear-old talk fans are signifi-
cantly more likely than 33- to 6d-year-olds to have one or
more college degrees, indexing ac 189 compared with 1306.

In some categories, younger talk Listeners index higher

more as a tfunction of their age and hite stage than of any
particular trait of the group. They are likely to have a homie
cquity loan (161) and a car loan (145) and the market
value of their home is almost as likely to be worth between
S200,000 and $400,000 as it to be worth $500,000-plus.

Younger talk tans are more likely to have made repairs to therr
home (309) or shopped at a hardware store (136) or Tkea (145)
than most. They arc also likely to have playved golf recenty (1539)

and show an increased interest in Lasik eye surgery (125). RsR

America’s Newly Affluent

The Nielsen Consumer Insight report “A Wealth Market in
a Downturn Economy” shows 19% of all Americans, equal
to 22 million households, earn more than $100,000 per
year, an increase of nearly 25% from 10 years ago.

Data from Media Audit shows that these house-
holds are nearly 50% more likely than average to
contain talk radio listeners, gving
the format a great opportunizy to
capture the spending potential of
these households for advertisers.

Those results are borne out by
Citadel talk WLS/Chicago PD Kipper
McGee, who shares Arbitron PPM
pre-currency data showing that the
station ranked 16th 25-54, measured Monday-Friday 6
a.m.-7 p.m. When the same report is run for house-
holds with an income of $75,000-plus, WLS jumps
nine spots to seventh place.

Noting similar results for Citadel talk WABC/New York,
the station’s VP of news/talk programming Phil Boyce
says, “The PPM shows that affluent, educated, slightly
older demos with full-time jobs love this format.”

Nielsen delves into the spending habits of these “New
Mass Affluent” households, which show an affinity for
“value and variety found at both mass merchandise retail-
ers and warehouse club stores.” In fact, it's these very peo-
ple who are driving sales growth. increasing their spending
last year at mass merchandise retailers by 21%, with simi-
lar but smaller increases at convenience/gas chains, drug

retailers, warehouse clubs and grocery chains.—MS

THE BEST HOME IMPROVEMENT SHOW ON RADIO
E BEST

DON ZEMAN
102 E.39th Street, Savannah, Georgia 31401
Phone: 912-232-9901 e Fax: 912-232-9903
www.homefront.com e radio@homefront.com
Available through ABC Sat Services, CD or Download
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A

The Graduates

Dan Vallie, director of Appalachian State
University’s second annual Kellar Radio Farm
System Institute, celebrated the graduation of
18 talented and well-dressed students with a
group photo. From left are Brittaney Weiveris,
Gretchen Rosenberger, Tyler Sloan, Christina
Asbill, Will Robl, Nathan Ramsey, Cabel Adkins,
Brandon Dickson, Zachary Qllis, Vallie, Jon
Wood, Bryce Johnson, Chris Kroeger, Daneil
Earney, Matthew Jennings, Courtney Huffman,
Jessica Bakane, Amelia Davis and Jesse Davis.

Fresh Air >

While on tour with Jesse McCartney in
Denver, Jive singer/songwriter Jordin Sparks
dropped by Dial Global’s offices to chat with

hot AC assistant OM Chad Blake.

An American b [l oo
Band

American Ceneral
Media rock KZ0Z's
“Jeff & Jeremy in the
Morning” caught up
with Grand Funk
Railroad before its
first set at the recent
2008 California Mid-
State Fair in Paso
Robles, Calif. From
left are Grand Funk
Railroad vocalist Max
Carl, KZOZ's Jeff,
keyboardist Tim
Cashion, KZ0OZ’s
Jeremy, drummer
Don Brewer and
bassist Mel Schacher.

Rhythm Nation >

Concord Jazz artist Kenny G dropped by
Taxi Productions urban AC KJLH-FM/Los
Angeles to promote his album “Rhythm &
Romance.” He and Peak Records vocalist
Will Downing were in town for the L.A. Jazz
& Music Festival at the Greek Theatre.
Stevie Wonder surprised the audience by
joining Kenny G onstage during his set.
From left are KJLH PD Aundrae Russell,
Kenny G, Wonder, Downing and KJLH
morning host Guy Black.
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Voices Carry

Welsh chanteuse Duffy and Voice of America
Music Mix DJ Larry London enjoyed the
festivities at Baltimore’s V-Fest. Duffy’s
Mercury Records debut, “Rockferry,”
dropped May 13 in the United States.

< Bringing
Down The
House
Martyr Records
rapper and former
House of Pain
frontman Everlast,

»oa, center, filmed a

o e,

/585 e spiry segment for Music

| '1{’: - ”‘;’, Choice’s “Rocktober”

special. He also
happily posed for
photos with director
of rock and pop
programming Justin
Prager, left, and
manager of rock
programming Gary
Susalis.

<4 Dog Days Of
Summer
Epic/Columbia
Nashville artist
Jessica Simpson
performed songs
from her debut
country album, “Do
You Know,” at the
Indiana State Fair in
Indianapolis and
met with Cumulus
country WFMS
staffers. The singer
told WFMS MD JD
Cannon and PD Bob
Richards that her
favorite fairground
treat was a corndog
before hitting the
stage. From left are
Columbia Nashville
Midwest regional Bo
Martinovich,
Richards, Simpson
and Cannon. Photo
courtesy of Sony BMG
Nashville/Columbia
Nashville

v b SR )
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METALLICA: ANTON CORBIIN
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SPOTLIGHT

Northern Rock

Metallica becomes

the first act this

decade to notch a pair

of top five Rock

debuts and just the
second—joining Van Halen—to do so since the
Nielsen BDS-oased chart premiered in June
1997. This de:ade, just nine titles have started
in the tally’s top sector.

Artist, Title, Debut Position, Date
Metallica, “The Day That Never Comes,” No. 4,
Aug. 29, 2008
Red Hot Chili Peppers, “Dani California,”
No. 4, Aprl 14, 2006 ‘
Pearl Jam, “Norld Wide Suicide,” No. 4,
March 17, 2006
Van Halen, “It's About Time,” No. 3, June, 4, 2004
Metallica, “St. Anger,” No. 5, June 6, 2003
Creed, “My Sacrifice,” No. 5, Oct. 19, 2001
0Ozzy Osbourne, “Gets Me Through,” No. 3,
Sept. 7, 2001
Aerosmith, “Jaded,” No. 3, Jan. 19, 2001
AC/DC, “Stiff Upper Lip,” No. £, Feb. 11, 2000

Maiden Voyages

Jazmine Sullivan ends a

four-year drought for
rookie females atop
Urban. Since 2000,

seven female artists Jazmine Sullivan

have reigned with intro- !
ductory effor<s as a lead vocalist. with a majority
going on to post subsequent chert-toppers

(Ashanti, Beyoncé, Ciara and Alicia Keys).

Artist, Title, Date Reached No. 1

Jazmine Sullivan, “Need U Bad.” Aug. 29, 2008

Ciara Featuring Petey Pablo, “Goodies,”
Sept. 10, 2004

Beyoncé Fezturing Jay-Z, “Crazy in Love,”
July 18, 2003

Truth Hurts Featuring Rakim, “Addictive,”
May 31, 2002

Ashanti, “Faolish,” March 29, 2002

Tweet, “Oofs (Oh My),” Feb. 22, 2002

Alicia Keys, “Fallin’,” Aug. 10, 2001

Sunshine Anderson, “Heard it All Before,”
April 6, 2001
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THE SPIN

onquer Country
Keith Urban snares his first
Country No. 1in almost three
years, and eighth overall, as “You
Look Good in My Shirt” (Capitol
Nashville) advances 2-1. He last
led with “Better Life” in fall
2005. The new No. 1 first
appeared on Urban’s “Golden
Road” set and spent one week
on the chart’s lower end from

unsolicited airplay on the July 2, 2004, chart. The updated version is
found on his current “Greatest Hits” package.

Toby Keith, meanwhile, lands his 35th top 10 with “She Never Cried
in Front of Me” (Show Dog Nashville), which pushes him into sole pos-
session of fifth place for most top 10s since the dawn of the Nielsen
BDS era in January 1990. He passes Garth Brooks’ 34 top 10s and
trails only George Strait (54), Alan Jackson (48), Tim McGraw (41) and
Brooks & Dunn (40). Also noteworthy is Kid Rock's first Country top
10, “All Summer Long” (Top Dog/Atlantic/CO5), which climbs 14-10.

MercyMe Reigns At
Christian AC

MercyMe takes over the lead for most
chart-toppers in the five-year history
of the Nielsen BDS-based Christian AC
chart, as “You Reign” (INO) becomes
its eighth (2-1). Doubly affected by
MercyMe’s rise is Third Day, which
cedes not only its 11-week hold atop
the list with its seventh No. 1, “Call My
Name” (PLG), but also its co-share of
the all-time format No. 1 record.

Hot Pink

Pink blasts onto CHR/Top 40 at No.
26, earning Most Increased Plays (up
1,054), and Hot AC at No. 31 with “So
What" (Zomba), the lead track from
her fifth album, “Funhouse,” due Oct.
28. On the former chart, she equals
her best solo debut, matching the lofty
launch of 2003's “Trouble” (“Lady
Marmalade” with Christina Aguilera,
Lil"* Kim and Mya debuted at No. 21 in
2001). On the latter list, “What” pass-
es Pink’s previous best bow, a No. 33
debut for “Stupid Girls” in 2006.

Metallica’s ‘Day’
Arrives; Weezer
Doubles Up

Metallica’s “The Day That Never
Comes” (Warner Bros.) becomies the
first top five debut at Rock (No. 4)
in more than two years (sec Spin
Spotight, left) while entering Active
Rock at No. 8 and Alternative at
No. 25, claiming Most Increased
Plays honors at all three formats. The
track, which previews Sept. 12
release “Death Magnetic,” marks the
group’ fifth top 10 debut at Active
and first since ““St. Anger” opened 1n
the pole position i June 2003.

Weezer, meanwhile, becomes the
fourth act this year to score a pair of
simultaneous top [0s at Alternative
as “Troublemaker” jumps 16-10,
joming “Pork and Beans” (No. 4).
The quartet follows Foo Fighters,
Linkin Park and Seether in landing
synchronized top 10s 1n 2008, the
most in a calendar year since the
chart’s 1988 inception.

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Daughtry Makes
Hot AC History

Daughtry becomes the first act to send five sin-
gles from its debut album 1nto the Hot AC top
10, as “What About Now” (RMG) rises 11-9.
The track from the band’s selt-tidled set follows
No. Is “Its Not Over,”“Home™ and “Feels Like
Tonight”” and No. 3 “OverYou.” Since the
Nielsen BDS-based chart premiered in March
1996, Daughtry’s album is one of only three
releases to feature five top 10 hits, joining Kelly
Clarkson's “Breakaway™ (2005-06) and
Nickelback's “All the Right Reasons™ (2005-07).

First-Timers In First Place
At Urban, Rhythmic
Rising starlet Jazmine Sullivan is the eighth female
this decade, and the first since Ciara in 2004, to
reign with a debut single as “Need U Bad” (RMG)
advances 2-1 (see Spin Spotlight, left). The song
also bounces 32-30 at Rhythmic, where another
newcomer, Canadian rapper Kardinal Offishall,
shuffles 3-1in his 18tk week on the list with
“Dangerous” (Interscope). The song is the first
rookie Rhythmic No. 1 of 2008, compared with six
all of last year.

The track’s ascension is also the longest since
Cassie took 18 frames with her debut, “Me & U,”
in July 2006.

Lil Wayne’s World

Lil Wayne adds to his list of chart accomplish-
ments as he claims the new benchmark for
most simultaneous appearances on the
Rhythmic and Urban charts. With seven tites
on the former listing, including a debut of the
Game’s "My Life” (Interscope). on which he
guests, Wayne topples the previous mark of six
he held with one of his frequent colluborators,
T-Pain. Lil Wayne also bousts cight atles on
Urban, mcluding bows on Mike Jones” " Cuddy
Buddy” (Asvlum) at No. 34 and his own “Mr.
Carter” (Universal Motown) at No. 39, out-
shining the record of six concurrent entries he

shared with 50 Cenr and T-Pain.
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R&R SOUND DECISIONS

'Put a Redneck in the White House" gains traction at country radio |

Singer-Turned-Jock Brock
Marks Return To Music

Ken Tucker

KTucker@RadioandRecords.com

ountry-artist-turned-air-personality Chad Brock—who topped
the airplay tally with “Ordinary Life” and “Yes!” in 1999 and

With “Puta Redneck in the White House™” as
his platform, Brock savs he hopes to make a dif-
ference in the upcoming clections. I don't hke
politicians, period, he says. " They don't have our
best interest at heare. Whoevers putting money
i their back pocket. that’s who they care about.”

Apparently others agree. On his associated Web
stee, redneckinthewhitehouse.com, hundreds have
signed a virtual petitton. 1S kind of a grass-roots
deal,” he says. “People want to hear the song and
then they understand what I’'m walking about.”

While the track s tongue in check, Brock, who
shares mornings with Rita Cicearello. Steve
Austin and Kevin Ebel, says the message 1s ser
ous. “People are tired of what’s going on in this
country. We need to think about the people thac
live in this country first and foremost.”

As of Aug. 22. the song has been played more
than 3,000 times on Brock’s MySpuace page.

“Redneck” which was written by Michac!
Huffiman, Dean Scallan and Frank Jetius. has got-
ten airplay not only on WQYK, but also on sister
WIRK / West Pamal’s  WXBM,

Palim  Beach:

2000, respectively—is singing on the radio again. Mind you, he’s
been on the air in between: doing mornings for Asterisk Com-
munications’ WTRS/Ocala, Fla., and
WQYK/Tampa. And ger this: He’s running for president.

then CBS Radio’s

Pensacola, Fla.: and WBAM/Montgomery. Ala.,
amonyg roughly a dozen other stations, according
to Niclsen BDS.

Brock is quick to point out that in his mind.“red-
neck™ 15 not a derogatory term. “When | say ‘red-
neck,] Tmean hard-working nuddle-class people who
get up every day and work hard for their families.

“I can do this kind ot stutt now?” Brock savs, not-
ng that he’s not worrted about repercussions like
he would be it he were sall an active recording artist.
(Durmyg a concert in July 2000 i Greeley, Colo,,
Brock suggested inmmmigrants learn o speak Eng-
lish, which angered members of the
area’s Lirge Hispanic conmmmunity.)

Meanwhile, don't look tor Brock
to give up radio anytime soon. I
miss performing,” he savs, before
addimg, “But theyre going to have
to kick me out of here. I love 1c”

Proceeds from the song, which is
for sale on the Web wite, go to chari-
ty. mcluding St. Jude Children’s Re-
search Hospital in Memphis.

‘l focus a lot
on lyrics and
subject
matters. |
took my time
with the
recording and
came up with
something |

call “today’s
R&B." ’—Joe

‘Man’ Of The
Hour

After parting ways with longtime label Jive earher
this year, R&DB singer/songwriter/ producer Joe re-
turns with 4 new album. The fitingly atled “New
Man™ arrives Sept. 23 via Kedar En-
tertinment/363  Records—a  joint
Kedar
Massenburg and Joe's own mmprint,

Joe

venture  between  matager
with Universal/Fontana distributing.

“lt's a modern, classic R&B album?”
35-year-old Joe savs.™'l tocus a lot on
lyrics and subject matters. 1 took my
ume with the recording and came up
with something I calltoday’s R&B! ™

Bryan-Michael Cox, the Stereo-
types, Phatz and D. Mile are among
the set’s producers. 1. Mile helms firse
single “E.R. (Emergency Room),”
which moves 11-10 and 15 Most
Increased this ssue at Urban AC,
Ocher tracks on *New Man™ include
the acoustic “Heart Behind My Eyes.” “Man 1n
Your Lite,” club ballad “We Need to Roll)” the
Girl”
“Friends Dont Let Friends Sleep Alone™ and
“Why Just Be Friends?”

Asked about his label switch, Joe says. I putin

midtempo “Sex the  live-band-assisted

a long ume at Jive. I was verv loyal and they made
me a great deal of income. But I tele 1t was time
to own my own catalog.”

Kedar Entertainmient is making Joe its top pri-
oritv. according to the company’s  Kierstan
Tucker. The artist 1s scheduled to appear on BET?
“106 & Park™: do sesstons tor AOL, 1Tunes and
BET J: and tour Europe and Japan. A branding
partnership with Patron Tequila is in the works.

In addition, an as-vet-untitled EP will be re-
leased next month. featuring guest appearances by
Mario, Trey Songz, Nas. Iiddy, Busta Rhymes.
the Gumie and Snoop Dogg on renuixes tor tracks
from the new album. And because Joe cut enough
tracks for two tull-lengths while recording "New
Man,” he 1s releasing a follow-up album, “Joe%
Signature,” Feb. 10,

“This 1s a really exciung, groundbreaking and
unprecedented nme for mel” Joe says. “le’s basi
callv a new situation, and | approached the re-
cording on this album hike a new man . . . some-
thing different and new”

Mariel Concepcion, Billboard

A New Destiny

Ofien overlooked and commonly perceived as the quiet,
shy member of one-time group Destinys Child. Michelle
Williams has shed her soft-spoken image and proved to be
lively and full of energy with an
infectious personality.

Her first solo success came as
a gospel artist, where her debut
eftore, 2002 “Heart to Yours.”
hit No. | on Billboard’s gospel

chart and became the biggest-

Williams

selling gospel album of the year.

20

shifting 220,000 copies, according to Niclsen SoundScan.

Nonethieless, Willams declines to be pigeonholed.
branching out nto the maimstream with her latest endeav-
or,“Unexpected” (Music World/Columbia, Oct. 7). I her
tirst solo effort since 2004% “Do You Know.”

“Tdidn’t want to just follow the trends with these songs,”
Williams says. “1 wanted to create new ones.”

Breakout single " We Break the Dawn™ clinched her new-
fashioned sound with an electrie, high-encrgy pop beat that
exphicutly establishes @ new fan base. Produced by Wavne
Wilkins (Kerr Hilson's “Energy”) and Andrew Frampton
(Natasha Bedingfields “Pocketful of Sunshine™), and co-

written by Solange, the song topped Billboards Hot Dance
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Airplay chart. It generated seven remixes, even capturing
urban with a popular version featuring Flo Rida. " What [
love about the experience ot making tlus album is that there
were no lnmitations.” Williams says.

Latest single “The Greatest,” which showeases Williams™
collaboration with Jim Jonsin (Danitv Kane, Lil Wayne), has
received a posttive reception at Clear Channel urban
WZHT (Hot 105.7)/Montgomery. Ala., and Malkan
rhythmic KZFM (Hot ZY3)/Corpus Christ, Texas.

The surprising dircction of Williams” album has uncarthed
her hidden selt-confidence and willingness to stray from nor-
mal expectations. Never again to be overshadowed. she’s not
Folad¢ Bell

going anywhere unul shes good and ready.
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Move over, Herb Tarlek! Mad modern marketing skills now used

to sell radio

The Greatest Salesman
That Ever Sailed

Kevin Carter

KCarter@RadioandRecords.com

he scariest words a radio salesperson can hear are, “I’'ve used

radio before and 1t didn’t work.” That’s the report from the

front lines, direct from Dan Garfinkel, who made the transi-

tion from marketing and consulting to radio sales just three-

and-a-half years ago. He's a deeply experienced radio guy who

counts his decades on the marketing and consulting side as
the periect “oft-Broadway rehearsal” for a successtul radio sales career and shares
some of his insights and lessons learned along the way.

When confronted with that age-old question,
s sales ability a skill some people are born with,
or can it be learned?” he replies, TS a bit of both.”

Gartinkel 15 carrentdy  selling  tor  Sheridan
Broadcastings heritage urban WAMO/Pittsburgh.
but has a deep background in rock radio, dating back
to those balevon days when he was marketing direc-
tor of the legendary *Buzzard" WMMS/Cleveland,
from 1975 to 1981.7] was very lucky
coming mto radio sales that T had
spent a large chunk of my carcer n
marketing.” he says.

After leaving WMMS, Gartinkel
started  his own artist management
firm, but he kept returning to market-
ing.”'T kept getting calls from people
asking for my help with their market-
ing.” he says. CAfter o while, Towas
making more money consulting than
I was i artist management, so | thought, This is stu-
pid ... T should be domng consulting for a living” ™

He subsequently spent nearly 17 years work-

ing with consultant Mike McVay and also tor

another nonbroadeasting consulting firm with
major clients like Goodyear, New York Lite and
various banking insticutions and telecommunica-
tion comparties, | e used this experience to hone
his skills o sell his services as well as himself, the

liteblood of any successtul salesperson.

Garfinkel’s last civilian gig was working for

o0
AT&T Broadband. "1 was doing public relations,
media relations. community atfairs and employee
commuications, all of which I'loved very much.”

lie says."Then Comeast catie in, bought the com-
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Garfinkel

pany, blew everyone out and brought in their own

people” Gee, does that sound familiar? Anyone?

Road Back To Radio

Gartmkel’s return to radio began at the suggestion
of his wite, who happens to sell for the Clear
Channel cluster across the streett WAMO was hir-
ing, so he decided to give ica try That
was three-and-a-halt vears ago, and he
quickly discovered that his marketing
background was a distinet advantage.

A good radio sales rep has to
understand  marketing, because you
want to get results for vour client,and
for that, you have to have the insights
of a marketer o fully understnd
what their goals are” he says.

Sure, the urban format, on paper,
sounded like it was outside his wheelhouse., but
Garfinkel quickly  discovered  that oft-repeated
clich¢ was really true: " Radio is radio, and format
wasn 't an issue,” he says.Tve been associated with
radio for a long time, and I love the medium. For
me, knowing the industry and understanding mar-
keting was the casy part; the tough part for me was
learning some of the internal, mechanical proce-
dures like writing orders, the paperwork stuth”

Another immediate advantage Gartinkel enjoyed
was a background with Arbiron methodology.
“They had a eraining program here, which helped
me tremendously and really got me back up to
speed. The Arbitron tools have certainly advanced

considerably in the last 20 years and have a lot more

wWwWw.americanradiohistorv.

Career
Milestones

1972: Graduates from
Brandeis University
with a BA in English
and American literature
1973-75: Ad agency
work, freelance writing
and electronic ad
manager for theater
organization in
Cleveland

1975-1981: Promotion
and marketing director,
WMMS/Cleveland
1981-83: CEQ, General
Entertainment
Management
1983-99: Consultant
with McVay Media and
Dorsey & Co.
1999-2002: Executive
director of
communications, AT&T
Broadband, Pittsburgh
2005-present: Account
executive, Sheridan
Broadcasting,
Pittsburgh

Garfinkel (far right) with the WMMS staff and
Bruce Springsteen (seated, center), circa 1976.

FORMAT FOCUS:

SALES

things that I'm able to use, and because of my back-
ground in marketing I probably had more insight
in how to use them than the average salesperson
coming in, so [ realized that | had a good skill set
that matched up well with selling radio”

Lets return to our chilling opening sentence:
“I've used radio before and it didnt work.”
Challenging words indeed, tossed into your lap by
a potentially flecing client. So how does a haltway
decent salesperson adjust to that speed bump?

“I tell them, "Like anything clse. there are good
ways to use the medium and bad ways to use 167
Gartinkel says.“and there are only three variables in
how you buy radio” One is targeting: How many
commercials did you buy and on what stations? Are
vou actually talking to the right people, and are you
talking to them often enough to make an impact?
Two, the quality of the spot: Is it something that will
engage people and make them listen to your pitch?
And three, the quality of that pitch: Are you selling
something that the people vou are talking to actu-
ally waneZ " All those factors must be working right
for the commercial to be effective,”

All salespeople quickly learn that the name of the
game is “truse—as in, building it with a potential
client. T like to explain there are salespeople in radio,
like in any other business, who are more concerned
about getting the money out of your wallet and into
their wallee; our concern is about building long-
term refationships.” he says.” We try and ook at the
lifetime value of a client and not at what theyre
spending on one schedule. The way vou spend on
multiple schedules means vou will get resules”

Garfinkel says he’s walked away trom potendial
clients when he fele that the relationship wasn't
advantageous for either party. T will ell them 1
don’t think it% a good fit. I don't want them walk-
ing around saving,"Your radio station sucks.” Be-
cause its a not a problem with the radio station;
ity a problem with the match-up berween the

advertiser and the radio station.”

Final Lesson

Gartinkel shares one final, important lesson he
learned during his many yvears as a marketer, con-
sultant and now, a salesperson:“Only God can make
a customer. | can't ereate customers.”

“When a client says, ' want to grow my busi-
ness. that means you're taking existing customers
away from somebody clse who has been buying
this service elsewhere. We're not creating new
consumers,” he says, "They don't spring up out
of the carth: theyvre out there already.

“For example, if vou were a car dealer: No one
is sitting out there going, I
wonder, where can 1 buy a car?’
People drive past car dealerships
and hear advertising tor car
Jdealerships every day. So what
youre doing 15 competing
with all of the other car dealers
for a bigger portion of the avail-
able car-buying market. Its not
like we're going to mvent con-
sumers for you. That day will
come.” Gartinkel says."But it
not here yet” RR
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¥ » JORDIN SPARKS RISES INTO THE TOP 10 WiTH “ONE STEP AT
, A TIME” (T1-10). SHE IS THE FIRST SOLC* GRADUATE OF “AMERICAN
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[:‘ASGVEFE()JUS KONLIVE/GEFFEN/INTERSCOPE i —a I Luy Your Girl ?h_A_R_d (Tarn The Cor & o 487/
- n at-ere urn The Car Aroum
(Radio Killa/Def Jam/IDIMG)
= CLOSER DEF JAM/IDIMG 273 ¥735 46376 4 TOT,L,_ ;TZT|SN;m ) [TEC\;.err‘LnZ{;.QAtITa‘gt:;RRP] -
. KIDROCK n e ’
14 LU SUMMERLONG 0P Doc/ATL;.xNﬁ 767X 224 | 41850 8 SEETHER 670/24 .
= " LU ARTIST NEW TS SAVAGE FEAT.
KATY PERRY n TITLE / LABEL STATIONS ) SOULJA BOY TELL'EM 411/82
B KissenacrL caproL | 6693 1211 41886 5 el -_ _EOUIELET (Wind-up) o
=] p‘ﬁ! PINK 32 TOTAL STATIONS: 33 [DW"‘; s -
\i:-l Y RIHANNA So What law 1 Kal niversal epubhc,
i? L 0 Grraia sRpiDEF DG 0348 698 38775 6 (LaFace/Zomba) :HE TING TIN,,,?SG 580/66 UL IR 56
z KBKS, KJYO, KKMG, KKRZ, KQCH, KRBE, hut Up And Let Me Go
; ::5:30 STATION COLUMB‘I}& 6315 -421 30542 10 KRUF, KSAS, KZZP, WAEB, WAEZ, WAKZ, {Columbia) JASDN MRAZ tr 390/81
- 5 —— WAOA, WAPE, WBZW, WDJX, WERD, TOTAL STATIONS: 46 o=
: THE PUSSYCAT DOLLS 6042 161 35048 7 WFBC, WHHD, WHOT, WHTS, WHYI, WIHT, (Atlautic/RRP)
WHEN | GROW UP INTERSCOPE i : WNOK, WSTW, WTWR, WVSR, WWCK, GAVIN ROSSDALE ¢ 55V/158 TOTAL STATIONS: 43
WWWQ, WYOY, WZEE, WZYP i :
JORDIN SPARKS 706 4 42396 Q 5 E Love Remains The Same LAZE & ROYAL 378/54
ONE STEP AT A TIME IouvEIZOMEA O 03 08 ° (interzcope)
JESSE MCCARTNEY 27 TOTAL STATIONS: 34 Like A Pistol
SECONDHAND SERENADE 4985 +450 26706 15 It's Over (Mon spoly/Warner Bros.)
FALL FOR YOU CLASSNOTE/ILG/ATLANTIC 4 (Hollywood) TOTAL STATIONS: 37
. CKEY, KHOP, KHTT, KKMG, KKOB, KQMQ,
%'I('::B%VVA SRPIDEELAMID Jﬁ!c 4944  -466 30029 M KRQQ, KSAS, KSMB, KSPW, KVUU, KWNZ,
o T s 3 — KWYL, Sirius Hits 1, WAKZ, WFHN, WHBQ,
JONAS WHTZ, WIHB, WKZL, WNTQ, WPRO,
BURNIN'UP HoLvwopp 4732 MO 19915 16 WXKB, WXXX, WXYK, WZBZ, XM Top 20
™ - ] on 20
\‘1:13*«'12::3: - CAPITOL 46_7_7 +259 27‘”} 3 " KATY PERRY T
ESTELLE FEATURING KANYE WEST Hot N* Cold
AMERICAN BOY HOMESCHODLATLANTIC 4984 +478 28594 12 (Capitol}
KHTT, KKMG, KKOB, KKPN, KQMQ, KRUF,
:EET(T)E';;: Tlfnfew 15 SYCO/IRMC 4385 +334 27097 14 KSMB, WAEV, WAPE, WBHT, WBZW,
2 4 = WDKF, WKGS, WKKF, WKRZ, WLDI, WNCI,
3 DOORS DOWN RE: WNKS, WNOK, WPRO, WSSX, WSTR,
IT'SNOT MY TIME UNIVERSALREPLBLIC 5208 . 482 13468 22 WXKB, WXKS, WZKF
FLO RIDA FEATURING WILL.I.AM AIRPOWER T ARTICT TO
NTHEAYER PreoyaTamc 3350 384 122718 Jmust Standi:;ml UP TO CANCER 20
NATASHA BEDINGFIELD ne o (Istand/Def Jam/IDJMG})
POCKETFUL OF SUNSHINE PHONOGENIC/EPIC 33]5_ 933 103 2 KHTT, KLAL, KRBE, KSMB, KWYL, WAOA,
- — — WCGQ, WEZB, WFHN, WHTZ, WJBQ,
TSI MOETAL INCOSSHEDON AMOVE o 2 s 1 VAR e Wt et
e -~ WXKS, WXLK, WZYP, XM Top 20 on 20
» PAR I )
4:—3-# g THAT'S WHAT YOU GET FUELED BY RAMEN/RRP 3036 -7 IZg§998 =17 NATASHA BEDINGFIELD 18
F . Angel
Bl 12 BOYSLIKEGIRLS ok a4 w84 07T 27 (Phanogeric/Epic)
— L . - = KHTS, KJYO, KKPN, KMXV, KRBE, KRQQ,
H 1 KSPW, KZHT, WBZW, WFBC, WHHD,
E | 19 hatvoucor KONLVE/GEFFENINTERSCOPE 2247 335 Jiz%: io WHHY, WLAN, WLKT, WSNX, WYOY,
e LIL WAYNE FEATURING STATIC MAJOR n WS, HNI T AV A0 —
'__gs__:u 20~ LOLLIPOP CASHMONEYAUNVERSAL MoTown 2227 -303 M 23 T MULA. 7 % PINK
< M.ILA. Paper Planes So What (Lakace/Zomba)
__:"1;_‘ 2 PAPER PLANES xuwTeRscope 2113 ‘7_]5 n.667 ] 24 (XL/Interscope) WIOQ +42, XT20 <3, WXLK +27, WSSX +26, WABRB +24,
KDWB, KKDM, KMXV, KQCH, WAEZ, WAKS, WKFS +23, WLDI -22, WSTW +2%, WCGQ +21, WKSZ +20
m ;J'u:ﬂ MOST INCREASED pu\{gACEQOMg 1904 +1054 10752 26 WFKS, WHYI, WIHT, WKSS, WLDI, WNOU,
= SETIAH CAREY - WQEN, WVSR, WXXL, WYOY, WZKF NE-YO
=7 6 BrioviNULONG TME sianoome 870 -89 ASER =5 DAVID ARCHULETA . 7 Closer (Def Jan/IDIMG)
= e & . - Crush WRVW +41, WKQI38, WXXL +35, WZBZ +32, KHOP 3],
; WXSS +27, WLAN+24, KKOB +24, WDJQ +23, WIHT +22
"'18 ©  CHECK YES JULIET (RUN BABY RUN) sCURvercapoL 1860 4188 8.835 30 (194ive/Zombal o
= i o T 8 KDND, KHFI, KKRZ, KRUF, Sirius Hits 1, M.LA
= 10 D 1756 +87 8846 29 WABB, WAEB, WAKZ, WBZW, WDJX, l.A.
L= 19/RCARMG ; i xilzg migg( WHKF, WRVQ, WXKS, ) Paper Planes (XU/interscope)
! : WNOU +33, KKPN. +30, KHOP +26, WWHT +23, WNTQ +23,
) 3:#5;333:6\4, RC A,R& 1S +406 6469 35 = = L wz»?: +22, KOND +20, W:(?(L +20, WBLI +18, WHY! OIQB*
e A ETA .. GAVIN ROSSDALE 13 SN . —=_— = =
Love Remains The Same
CRUSH wovezomss @04 515 9807 28 Ty fr RIHANNA
ONE BLOCK RADIUS ] KSMB, KVUU, WBHT, WCGQ, WFBC, Disturbia (SF>/Def Jam/IDJMG)
YOU COT ME PROPERTY/MERCURY/IDIMG 1363 +204 7417 33 WHBQ, WHHD, WHTS, WLKT, WNOK, KKDM +46, WZKF~+4], WFLZ +32, WNCI +26, KMXV +26,
Sl l DM ; | WSSX, WXXX, WYOY WFKS 426, XT20 - 23, WXYK +23, KWYL +22, WKGS +21
1352 463 168 25 T , e —
CRY FOR YOU ROBBINS e fr KARDINAL OFFISHALL FEAT. AKON
SAVING ABEL Dangerous (t onLive/Geffen/Interscope)
ADDICTED SKDOCOVRGN/CAPTOL 1199 204 13043 - KHFI +41, WNOU +39, WFKS +39, WNCI +39, KOND +37,
PLIES FEATURING NE-YO = KHKS +36, WKQI #31, KZCH +30, WXSS +28, WBZW +26
BUST (TBABY PART 2 BIGCATES/SLP-NSLOE/ATLANTIC 1093 ~334 5128 ! 7 ADDED AT...

SHONTELLE

108.8
TSHIRT sReuNvERsALMOoTOWN 1028 152 3471 ) WHTS H?IfM

KEVIN RUDOLF FEATURING LIL WAYNE GrandRepideaM!

LETITROCK CASHMONE Y/UNIVERSAL REPUBLIC j001%, 429 7795 3 PD: Jack Spade
NATASHA BEDINGFIELD T Gavin Rossdale, Love Remains The Same, 24
ANGEL pHONOGENICERIC 7OV 432 ] 2246 - Pink, So What, 9
DAVID BANNER FEATURING CHRIS BROWN n 791 108 ST 36 FOR WEEK ENDING AUGUST 24, 2008
GET LIKE ME B I 0. F.ALE /SRC/UNIVERSAL MOTOWN i > LEGEND: See legend to charts in charts section far rules and symbol explanations.
) FOR REPORTINCG STATIONS PLAYLISTS GO TO: 129 CHR/top 40 and 19 Canada CHR/top 40 stations we electronically monitored by Nietsen
SAVING JANE 781 -60 1.756 - . Broadcast Data S 24 h day, 7 d k. CHR/Top 40 indi h ised
SUPERGIRL ALERT/TOUCAN COVE 5 www.RadioandRecords.com roaccastbata Jystoms: 24 nougsialoay Joavsiaesk: opititlincicator chagcompn 58

of 60 reporters. © 2008 Nielsen Business Media, Inc All rights reserved.
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POWERED BY

» RIHANNA’S “DISTURBIA” JUMPS TO NO. 1 niclsen
ON THE CANADA CHR/TOP 40 CHART. IT IS HER BDS
FOURTH CHART-TOPPING SONG AND THE
SECOND FROM CURRENT ALBUM “GOOD GIRL
GONE BAD." “TAKE A BOW” LED rfOR THREE
WEEKS EARLIER THIS SUMMER.

R&R CHR/TOP 40

<DMDS
DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

£ CHR/TOP 40 INDICATOR

ARTIST PLAYS
IMPRIMT / PROMOTION LABEL ~ TW +-

CHR/TOP 40 INDICATOR REPORTERS

S TITLE

17 CHRIS BROWN FOREVER
Al "22" JESSE MCCARTNEY LEAVIN'
5 14 KIDROCK ALL SUMMER LONG
9 KARDINAL OFFISHALL FEAT. AKON DANCEROUS KONLIVE/GEFFENANTERSCOPE 2929 +306

1 THE PUSSYCAT DOLLS WHEN I CROW LP INTERSCOPE 2848  +93
¢ 20 METRD STATION SHAKE T cowmsia 2784  -310
aS 14 ] KATY PERRY | KISSEDAGIRL CAPITOL L 2713_ -593

) 7- © NE-YO CLOSER DEFJAMADIMG 2619 +303

BSL&/[ETE:‘"E City, FL 10 10 RIHANNA DISTURBIA SRP/DEF JAM/IDIMG 1 2532 +330

>
I
S
°
I
£
2
&
?
MD: Spoon 8 12 10 JORDIN SPARKS ONE STEPAT ATIME ouvEzoMEs 2337 177
14
15
B

KQID/Alexandria, LA
PD: Squirrel
MD: Jessica

WSTO/Evansville, IN
OM: Tim Huelsing
PO: Jason Addams

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

IVE/ZOMBA 3672 +25

HOLLYwWOOD 3384  -91
TOPDOGATLANTIC 3227 +235

KXSS/Amarillo, TX
OM: Rick Andrews
PD: Marshal Blavins
MD: Tomi Hurtado

WDAY/Fargo, ND
PD. Troy Dayton
MD: Zander elly

KCRS/Odessa, TX
PD/MD: Nate Rodriguez

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD/MO. Jay Steele

KGOT/Anchorage, AK
OM: Mark Murphy
PO/MD: Bill Stawart -
& 8  JONAS BROTHERS BURNIN' UP HOLLYWOOD 2329 +130
' 9 COLDPLAY VIVALAVIDA capToL - 2123 +129
.~ 11 SECONDHAND SERENADE FALL FOR YOU CLASSNOTE/ILG/ATLANTIC - 2100 +85
. 22 RIHANNATAKE A BOW SRP/DEF JAM/DIMG 1963 -261
N 6 " LEONA LEWIS BETTER IN TIME SYCORMG 1844 +196
27  NATASHA BEDINGFIELO POCKETFUL OF SUNSHINE PHONOCENIC/EPIC 1668  -336
10 ESTELLE FEAT. KANYE WEST AMERICAN BOY
19 8  THREEGMAFIAFEAT. PROJECT PAT, YOUNGD& SUPERPOWER L0LLILOLLIPOPTHATBODY

7 19 3DOORS DOWN (7S NOT MY TIME
KJCK/Salina, KS - -

WMSR/Florence, AL
PD: Jon "Fazguy” Marte

WPIA/Peoria, IL
OM: Cabe Reynolds
PD/MD: Den "Big D" Black

WWBX/Bangor, ME
PD: Temmy Frank

WJMX/Florence, SC
OM: Randy "Mudflap” Wilcox
PD/MD: Fisher

KRSQ/Billings, MT
OM/PD: Kyle McCoy

KRCS/Rapid City, SO

PO/MD: Spanky HOME SCHOOL/ATLANTIC 1662 246

HYPNOTIZE MINDS/COLUMBIA 1 MBBW +63
UNIVERSALREPUBLIC 1346 -266

WWYL/Binghamton, NY KISR/Ft. Smith, AR

PD: Matt Johrison OM: Mike “Mike at Ni_qht” Oldham PD. Robiert Elfman 20 | _7 i PARAMORE THAT'S WHAT YOU GET FUELED BY RAMEN/RRP 1 ]359 | +52
PO/MD: "Big Dog” Rick Hayes MD: Justin Carson I 9 BOYS LIKE GIRLS THUNDER comBia 1257 +89
22,124 6  FLORIDAFEAT. WILL.I.AM N THE AYER POE BOY/ATLANTIC 1241 +187

WBNQ/Bloomington, IL i E
OM: Dan Westhoff KKXL/Grand Forks, ND KIXY/San Angela, TX 23 2 '] 20  LIL WAYNE FEAT. STATIC MAJOR (OLLIPOR CASHMONEY/UNIVERSALMOTOWN 948 139

ISLAND/DUMG 869 0
19/RCARMG 852 +60
RCA/RMG 790  +180
S-CURVE/CAPITOL 786 +74

OM: Rick Acker
PD/MD: Trevor D
APD: Dave Andrews

PD: Dave Adams
MD: Mason Sehreader

OM: Jay Michaels
PD/MD: David Carr

& MARIAH CAREY I'LL BE LOVIN' U LONG TIME
127 12 DAVID COOK THE TIME OF MY LIFE
DAUGHTRY WHAT ABOUT NOW

KNDE/Bryan, TX WE THE KINGS CHECK YES JULIET (RUN BABY RUN)

OM/PD: Tucker Young

Music Choice Hit List/Satellite
PD: Justin Prager
MD: Michael Schwab

WQPO/Harrisonburg, VA
PD/MD: Rvan O'Bryan

M.LA. PAPER PLANES XL/INTERSCOPE 748  +287

2
5
2
" 4 SEPTEMBER CRYFORYOU ROBBINS 731 i +96
=
2

f‘;;_ =
L@ c

FLOBOTS HANDLEBARS UNVERSALREPUBLIC 684  -202
) SAVING ABEL ADDICTED
NEW PINK SO wWHAT
g ONE BLOCK RADIUS YOU COT ME
JASON MRAZ '™ YOURS
DAVID BANNER FEAT. CHRIS BROWN CET LIKE ME
DAVID ARCHULETA CRUSH
NEW SHONTELLE 7-SHIRT
MILEY CYRUS 7 THINGS

w
(@]

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duan

WKEE/Huntington, WV SKIDDCO/VIRGIN/CAPITOL SE6  +58
PD: Jim Davis

APD/MD: Gary Miller

WXER/Sheboygan, Wl
OM: Patrick Pendergast — e -
PD/MD: Ron Simonet LAFACE/ZOMBA 551 +420
PROPERTY/MERCURY/IDIMC 521 = +96
KTRS/Casper, WY ATLANTIC/RRP 508 +47
OM/PD: Donavan Short KSYN/Joplin, MO
OM: Chad Elfiot
PD: Steve Kraus
MD: Chris Cortez
KZIA/Cedar Rapids, |1A x
OM: Rob Norton

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

B.IL.GFACE/SRU/UNIVERSALMOTOWN 486
19/IVE/ZOMBA 446
SRC/UNIVERSAL MOTOWN N +63

L
z Bk
@ VN
.
B &
B

WoLYwooD 389 195

w
3
G

PD: Greg Runyan
APD: Chris Jackson
MD: Ric Swann

WQQB/Champaign, IL

WAZY/Lafayette, IN
PD/MD: Jimmy Knight

WWSR/Lima, OH

KCLD/St. Cloud, MN. N s

OM: Matt Senne
PD: JJ Holiday

WHTF/Tallahassee, FL

PLIES FEAT. NE-YO BUST IT BABY PART 2
KEVIN RUDOLF FEAT. LIL WAYNE LET ITROCK

BIG GATES/SLIP-N-SLIDE/ATLANTIC 387 -5
CASHMONEY/UNIVERSAL REPUBLIC 374 +229

a
OM: Morgan Kane OM: Brian Steel PD/MD: Brian O'Conner g
PD: Joe Mclatyre PD: Daniel "Kennedy" Baisden %5 ARTIST CANADA CHRITOP 40 PLAYS
EX R IMFRINT / PROMOTION LABEL  TW +/-
WMGI/Terre Haute, IN 10  RIHANNA DISTURBIA SRP/DEF JAM/UNIVERSAL 825 +57
WHTE/Charlottesville, VA KFRX/Lincoln, NE OM/PD: Bill Cain 13 LADY GAGA FEAT. COLBY O'DONIS JUSTOANCE  STHEAMLINE/KORLIVE/INTERSCOPE/UNIVERSAL 804 +25
OM: Vinnie Kice PD: Matt McKay APD/MD: Kolene Kaye —
PD/MD: PJ Styles APD/MD: JJRyan 17 CHRIS BROWN FOREVER JIVE/SONYBMG 757 +1
8 THEPUSSYCAT DOLLS WHEN | GROW UP INTERSCOPE/UNIVERSAL 5 +20
WKHQ/ Traverse City, Mt 21  KARDINAL OFFISHALL FEATURING AKON DANGEROUS & KONLIVE/GEFFEN/UNIVERSAL 692 -1
‘évd/mc,fj‘ﬁ‘j’k‘iﬁ';ak“ Region), NH gallwl':sbsss(:m;xn REAConchox 14  KATY PERRY !KISSED AGIRL CAPITOL/EMI 659 -60
PD: Ethan Dometrius 11 KIDROCK ALL SUMMERLONC TOPDOG/ATLANTIC/WARNER 603 +9
KUJ/Tri-Cities, WA 18  JESSE MCCARTNEY LEAVIN' HOLLYWOOD/UNIVERSAL 542 51
WCIC/Cookeville, TN PD: Al Brewster I THEORY OF A DEADMAN ALL OR NOTHING & FO4UNIVERSAL 519 -15
OM: Marty McFly WCIL/Marion, IL 2 A N g A gelel B
PD/MD: Freaky Dave PD: Jon E Quest 21 NE-YO CLOSER DEF JAM/UNIVERSAL s02 +64
MD: Ivy o= e
ESTELLEFEA KANYE WEST AMERICAN BOY 0 VE SCHOOU/ATLANTIC/WARNER 472 22
WWKZ/Tupelo, MS | WOl JURINGKAN i LR 2
OM/PD: Rick Stevens 9 LIGHTS DRIVEMY SOUL & LICHTSMUSIC 467 +4
WKMX/Dothan, AL gy - -
OM: Kris Van Dyke KIFS/Medford, OR O COLDPLAY VIVALAVIDA PARLOPHONEfEMI 425 +6
PD: Aaron Tyler PD/MD: Gemineye Mayers 7 JORDIN SPARKS ONE STEP AT ATIME IGUVESONYBMG 417 +28
WSKS/Utica, NY = - g -
PO Shau:ﬁarews 18 METRO STATION SHAKEIT COLUMBIA/SONYBMG 406~ -64
DANNY FERNANDES PRIVATE DANCER w401 +27
WBIZ/Eau Claire, WI KNOE/Monroe, LA HCE T HOES PRATEDANCERY " S
IM: Mike Cushman OM/PD: Bobby Richards 7  JONAS BROTHERS BURNIN' UP HOLLYWOOD/UNIVERSAL 384 14
D| . — L —
B DsAcR e WIFC/WausaugW] 5 HEDLEY OLDSCHOOL UNIVERSAL 319 +22
PD: Tony Waitekus 4 s L 7
18 STATE OF SHOCK BEST I EVERHAD % CORDOVABAY 316 15
WVAQ/M = : — e —
WNKI/Elmira, NY Or\)ll: F%’pp;’}r(ge‘:[’;g’v:""' wv 51 23 ADDICTIV TONITE & - | URBANHEAT 293 35
%%/ED: %ﬂ“’&t Free PD: Lacy Neff WAZO/Wilmington, NC . 15 COLBY O'DONIS FEATURING AKON WHAT YOU £OT KONLVE/GEFFEN/UNIVERSAL 279 -68
: Eric McKay == i - =& il
13 KREESHA TURNER DON'TCALL MEBABY ¥ EMI 2N 72
FLO RIDA FEATURING WILL.ILAM IN THE AYER POE BOY/ATLANTIC/WARNER 265 +37
WWXM/Myrtle Beach, 5C KEFM/Yakima, WA i
WRTS/Erie, PA OM: Jimmy Fueger OM: Ron Harris 4 MARIAH CAREY ['LLBE LOVIN' ULONG TIME ISLAND/UNIVERSAL 254 +38
PD: ic: B o -
AED{Eﬁj’HﬂZ‘CB“ s a%ﬁ%”s‘ﬁgﬁt PO teve R e 6  SEPTEMBER CRYFORYOU AWESOMEEMI 253 5
4 LEONA LEWIS BETTER INTIME SYCOU/SONYBMG 250 +19
6  MADONNA GiVE IT2ME WARNER BROS./WARNER 223 +30
WDKS/Evansvilte, IN WQGN/New London, CT & 20  HEDLEY NEVERTOOLATE % o NVERSAL | 222 22
OM: Mike Sanders PD: Matt Girard j 20 i . S _ - B IVERS] __32_2..'
PD: Ryan Lewis PINK 50 WHAT LAFACE/SONYBMG 221 +125
APDIMD: Rob Hirschbuf Eoll 289 27  USHER FEATURING YOUNG JEE2Y LOVEINTHISCLUB LAFACE/SONYBMG 209 14
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Wong integrates media for Clear Channel/San Francisco-San Jose

Bringing Promotional
Sensibility To Sales

Darnella Dunham
DDunham@RadioandRecords.com

ay Wong joined KYLD (Wild 94.9)/San Francisco in 1995

and worked his way up the promotions department ranks to

become promotion director of Wild and hot AC sister KIOI

(Star 101.3). While he enjoyed the job, there wasn’t much

room for growth. Wong’s career took a new but logical turn

May 1, 2007, when he was named integrated media account
manager for Clear Channel’s entire San Francisco-San Jose cluster.

The position is a unique one in sales i chac it
allows Wong to use his extensive promotions back-
ground and understanding of programming and
sales to create solutions for advertisers. Brain-
storming seill plays a vital role on the job, only this
time he receives a commission when he conceives
an idea that leads to a sale.

“When you're used to doing a job and not get-
ting paid on a commuission basis for it. that makes
it that much more rewarding, " Wong savs, because
you're just taking the samie ideas you used to have
and applying them for sponsors and clients that
vou've already worked with”

Initially, the thought of working in sales didn't
appeal to Wong, but eventually he realized he could
move up to a higher-paying position by applying
his promotional experience to that area. "So we
Just kind of melded the two ideas to bring sales and
promotions together. It sounded like a pretty nat-
ural move where Hdidn’e feel like 1 was complete-

ly selling out the promotions side. That’s why a lot

of people don’t make the move, because there’s
always that weird feeling between sales and pro-
motions or sales and programming,”

Wong says his experience with and underseand-
g of promotions and programming have given
him a respect for the two departments that sales

staffers without similar experience may not have,

Balancing Act
To suceeed in his new role, Wong miust balance the
needs of programming and sales.*You don’t want to
sell out your promotions or progranmniing department
and make them feel like you're bastardizing them by
putting sponsors on that don't make sense. T won't do
it, even if someone throws the money toward me.”
Today's clients want more than just spots on the
air or banners on the stadon site. A major compo-
nent of Wong’s job is finding the most effective mar-
keting angle tor current and prospective clients.

“The days of making a client happy by putting up

[Pl e T ————— e ——————— ————
PPM Insight From Programmers

One of the stations experiencing ratings
success using Arbitron’s PPM service is
Beasley's WRDW (Wired 96.5)/Philadelphia.
PD Leo Baldwin will talk about his experience
with electronic audience measurement during
the “PPM Prep School” session, set for 10:15-
N:45 a.m. Sept. 17 at the 2008 R&R
Convention at the Austin Hilton Hotel. Joining
Baldwin will be other programmers from PPM

24

markets, including Cox Radio/Houston
KKBQ/KTHT/KHPT/KHTC OM Johnny Chiang,
Greater Media WMMR/Philadelphia PD Bill
Weston and Emmis WKQX (Q101)/Chicago PD
Marc Young. Arbitron VP of programming
services and development Gary Marince and
Media Monitors VP of marketing Dwight
Douglas will also participate. For more
information, go to radioandrecords.com.—DD
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‘"They don't
want
somethin?
that client A
did a month
ago or last
year. They
want
something
new that
only they
have done
or that they
can put their
name on
and own.’
—Ray Wong

SALES

afew banners Jat a remote] and running a few com-
merctals with their name in icare long gone,” he says.
“They want to see numbers, they want to see returns
on their mvestments, they want to see people com-

ing through the doors of their stores or visiting their

Web sites”™—all measurable behavior, *“They don't
want something that cient A did a month ago or last
vear. They want something new that only they have
done or that they can put their name on and own.”

One of the biggest challenges of Wong’s new job
Iy having to rely solely on himself tor motivation.
After all, in his previous role as promotions direc-
tor, he had a team of 20-30 statfers to inspire—and
who also hepe him inspired. Promotions is a team
cttort, whereas sales is more like an individual sport.

“Betore, it was constantly keeping other people
motivated. and thats what kept you motivated,” he
says. " In this position, at least for wight now, I'm the
only seller. I don't have competition other than other

people at other stations. ' really on my own.”

Paving The Way

The transition from promotions to sales was made
casier by a pair of colleagues who helped pave the
way: Clear Channel/San - Francisco  integrated
media director of salesVal Cline and account man-
ager Chris Decruise are former promotions direc-
tors. “They set the path and opened the doors, so
a lot of training has come from them.”

Wong says acclimating to his new job wasn't all
thae ditheule since the main task at hand—conceiy-
ing and executing creative proniotions that offer a
benetit to programming and sales—hasn't changed
all ehae much. "Itk actually better in a way because
now vou get to work hands-on with the sponsors
and clients. When you're in promotions, a lot of times
you have to work through an account exccutive, and
they would get in the way or just not care as much.”

Wong says the job of integrated media account
manager essentially cuts out the middle man and
allows him to work directly with the account and
the promotions department. "It you're good at
what you do and respect the place where vou came
from, you still have those relationships. And those
people trust you too, because they know you won't
take advantage and run something on-air or bring
out a 60-foor inflatable when you know vou
weren’t supposed to. So there's that respect level

that you have to have on both sides.” ReR

All smiles during an office spirit day, from left, are Clear Channel/San Francisco-San
Jose's integrated media account manager Ray Wong, former KYLD PD Jazzy Jim Archer,
director of integrated media Val Klein and director of integrated sales Krista Coutts.
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ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / pROMOTtON LABEL
KARDINAL OFFISHALL FEAT. AKON NO. IUWK) n ﬁr

DANGEROUS

LIL WAYNE

AMILLI

DAVID BANNER FEATURING CHRIS
GET LIKE ME B.LG.
THE-DREAM

LUV YOURGIRL

CHRIS BROWN

FOREVER

LIL WAYNE FEATURING T-PAIN
COT MONEY

NE-YO

CLOSER

YUNG BERG FEATURING CASHA
THE BUSINESS

PLIES FEATURING NE-YO
BUST IT BABY PART 2

KONLIVE/GEFFEN/INTERSCOPE

CASH MONEY/UNIVERSAL MOTOWN

BROWN n
F.A CE/SRUUNIVERSAL MOTOWN
ey

RADIO KILLA/DEF JAM/IDIMG

n

JIVE/ZOMBA

CASH MONEY/UNIVERSAL MOTOWN

1
DEF JAM/IDIMG

YUNG BOSS/EPIC/KOCH

BIG GATES/SLIP-N-SLIDE/ATLANTIC

YOUNG JEEZY FEATURING KANYE WEST

PUT ON

CTE/DEF JAMIDIMG

THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER

LOLLILOLL} (PO THAT BODY)

HYPNOTIZE MINDS/CCLUMBIA

RICK ROSS FEATURING NELLY & AVERY STORM

HERE 1 AM

FLO RIDA FEATURING WILL.I.AM
IN THE AYER

T-PAIN FEATURING LIL WAYNE
CAN'TBELIEVEIT

SLIP-N-SLIDE/DEF JAM/IDIMG

POE BOY/ATLANTIC

NAPPY BOY/KONVICTUIVE/ZOMBA

NELLY FEATURING ASHANTI & AKON

BODY ONME

MARIAH CAREY
I'Ll BE LOVIN'ULONG TIME

DERRTY/UNIVERSAI MOTOWN

ISLAND/ADIMG

SAVAGE FEATURING SOULJA BOY TELL'EM

SWING DAWN RAID/UNIVERSAL REPUBLIC
LIL WAYNE FEATURING STATIC MAJOR AER: ¢
LOLLIPOP CASH MONE Y/UNIVERSAL MOTOWN
RIHANNA 121y
TAKE A BOW SRP/DEF JAM/IDJMG
KATY PERRY n
I KISSED A GIRI CAPITOL
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA 1y
CUDDY BUDDY ICE AGE/ASYLUM
LL COOL J FEATURING THE-DREAM
BABY DEF JAM/IDIMG
1 MOST INCREASED PLAYS 1
WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC
JESSE MCCARTNEY N
LEAVIN' HOLLYWOOD
SLIM FEATURING YUNG JOC
SOFLY M3/ASYLUM

RIHANNA
DISTURBIA

ESTELLE FEATURING KANYE WEST
AMERICAN BOY

THE PUSSYCAT DOLLS
WHEN | GROW UP

PLIES FEATURING JAMIE FOXX & T
PLEASE EXCUSE MY HANDS

JAZMINE SULLIVAN

SRP/DEF JAM/IDIMG

HOME SCHOOL/ATLANTIC

INTERSCOPE
HE-DREAM

1
BIG GATES/SI IP-N-SLIDE/ATLANTIC

NEFDUBAD JIRMG
ICE CUBE

DO YOUR THANG FIRM/LENCH MCB
E-40 FEATURING AKON

WAKE IT UP SICK WID |7/BME/REPRISE/WARNER BROS.
KEYSHIA COLE

HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
THE GAME FEATURING KEYSHIA COLE

GAME'S PAIN GEFFEN/INTERSCCPE
KER! HILSON 1
ENERGY MOSLEY/ZONE 4/INTERSCGPE

THE GAME FEATURING LIL WAYNE
MY LIFZ

ONE BLOCK RADIUS
YOU GOT ME

LLOYD FEATURING LIL WAYNE
GIRLS AROUND THE WORLD

LEONA LEWIS
BETTER IN TIME

GEFFEN/INTERSCOPE

PROPERT Y/MERCURY/IDIMC

THE INC./UNIVERSAL MOTOWN

SYCO//RMG

SHAWTY PUTT FEATURING TOO SHORT & LIL JON

DAT BABY

BME/RAZOR & TIE

PLAYS
™ +I-
4662 -137
4375  -523
4361 124
4305 -528
4253 +144
4209  +358
3885 +222
3218 +252
2948 -202
2936 +208
2802 -462
2448 +181
2333 -63
2301 +495
2239 4300
2178 -45
2148 +168
2147 -497
2002 -429
1955 -46
1854 +91
168t +133
1627 +504
1366 72
1287 +160
n7s +125
n20 54
967 ‘ +68
am +196
890 +97
8-82 +120
' 873 +109
816 +22
812 -62
750 +39
75 +331
m -88
676 -72
624 +116
604 -28

G

AUDIENCE
MI_LLIPNS RANE
32263 3
28.894 5
2415 2
27619 7
30369 4
34936 1
28.076 6
18.022 10
1990 9
22469 8
18108 12
17507 T
12793 18
15795 13
%02 15
12352 19
8480 26
%12 4
3965 16
10280 23
8277 27
13.200 17
12022 20
on4 25
6.846 34
7864 28
7736 31
4444 36
4341 38
3.225 -
3.802 39
3709 40
6.941 33
9241 24
4356 37
10508 21
2180 -
10367 22
2738 -
RIO37AN

ARTIST NEW
TITLE / LABEL STATIONS
NE-YO 25

Miss Independent

(Def Jam/IDIMGY

KBOS, KBMB, KCAQ, KDDB, KDLW, KHTN,
KISV, KKFR, KKSS5, KSEQ, KTTB, KVEG,
KWIN, KXBT, KXHT, KYZZ, KZFM, WAJZ,
WMBX, WRCL, WRDW, WRED, WRVZ,
XHTZ, XMOR

BRANDY 25
Right Here (Departed)

(Epic/Koch)

KBBT, KBDS, KBMB, KCAQ, KDDB, KDGS,
KDLW, KHTN, KISV, KKFR, KKS5, KKWD,
KPTY, KSEQ, KVEG, KXBT, KYZZ, KZFM,
WJQM, WQHT, WRDW, WRED, WRVZ,
WWKX, XHTZ

THE GAME FEAT. LIL WAYNE 14
My Life

{Geffen/Interscope)

KBBT, KBOS, KDGS, KDON, KKFR, KOHT,
KPTY, KWIN, KXBT, WJQM, WKHT, WLLD,
WZMX, XHTZ

ALFAMEGA n
Uh Huh

(Grand Hustle/Capital)

KBBT, KBMB. KDDB, KHTN, KSEQ, KWIN,
KYZZ, WRDW, WRED, WRVZ, WXIS

M.LA. 10
Paper Planes

{XL/tnterscope)

KBFM, KIBT, KKFR, KPHW, KSEQ, WBBM,
WUIFX, WJQM, XHTO, XHTZ

USHER FEAT. WILL.LAM 10
What's Your Name

(LaFace/Zomba}

KBMB, KDDB, KDLW, KEZE, KWIN, WJQM,
WRDW, WRED, WRVZ, WXiS

T-PAIN FEAT. LIL WAYNE 9
Can't Believe It

{Nappy Boy/Konvict/Jive/Zomba)

KBFM, KGGL, KPWT, KQKS, KUUU, KYLD,
WBTS, WHZT, WNVZ

JAZMINE SULLIVAN -]
Need U Bad

{(J/RMG)

KDON, KGGI, WIBT, WKHT, WRCL

LUDACRIS CO-STARRING CHRIS
BROWN & SEAN GARRETT L
What Them Girls Like

(DTP/Def Jam/IDIMG}

KBOS, KEZE, KRKA, WKHT, XMOR

ARTISTS STAND UP TO CANCER 5
Just Stand Up!

{Island/Def Jam/IDIMG)

KCHZ, KDGS, KPRR, KVY8, XHTO

ADDED AT...
wJaM

Madison, W!

PD: JD Garfield

MD: Brandon Maishall
M.I.A., Paper Planes, 5
Game Feat. Lil Wayne, My Life, 4

Brandy, Right Here (Departed), O

Usher Feat. will.i.am, What's Your Name, 0

FOR REPORTING STATIONS PLAYLISTS GO TO:

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL {GAIN TITLE / LABEL JGAIN
M.LLA. 579/236 NE-YO 495/142
Paper Planes Miss Independent
(XL /Interscope) {Def Jam/iDJMG)
TOTAL STATIONS: 52 TOTAL STATIONS: 46
LUDACRIS CO-STARRING COLBY O'DONIS 427/31
CHRIS BROWN & Don't Turn Back
SEAN GARRETT 573/310 (KonLive/Getfen/Interscope)
What Them Girls Like TOTAL STATIONS: 36
{OTP/Det Jam/IDIMG)
TOTAL STATIONS: 59 JORDIN SPARKS 372/53
One Step At A Time

gilléglA\%gB'sgAJ‘EElz\cON (19/Jive/Zomba)
RICK ROSS, ACE HOOD, TOTAL STATIONS: 17
TRICK DADOY & UL BOOSIE 538/75 ALICIA KEYS 290/8
Out Here Grindin Superwoman
(Terror Squad/Koch) (MBK/J/RMG)
TOTAL STATIONS: 47 TOTAL STATIONS: 28
JAY-Z 535/190 BIG GEMINII 289/40
Jockin® JAY-Z My Shawty
{Roc-A-Fella/Def Jam/IDJMG) {Big Gun/Upstairs)
TOTAL STATIONS: 50 TOTAL STATIONS: 15
DAVID BANNER FEAT.
LIL WAYNE 504/204
Shawty Say
(b.1.G. $.a.c.e /SSRC/Universal Motown)
TOTAL STATIONS: 47

W T

Whatever You Like (Grand Hustle/Atlantic)
WHZT +48, WXIS 437, KSEQ +30, KPWT +26, KBOS +25,
KYZZ +20, KXBT +20, WRDW +13, WKHT +19, KKSS +15

¥  T-PAIN FEAT. LIL WAYNE
Can't Believe It (Nappy Boy/Konvict/Jive/Zomba)
WLLD +32, WIMN +26, KPWT +26, KQKS +26, KBFM +23,
KKFR +22, KZFM +21, KBDS +20, WMBX +19, KUBE +19

LIL WAYNE FEAT. T-PAIN

Got Money (Cash Money/Universal Motown)
WRDW +47, WPYO +46, KHTN +42, KSFM +42, WHZT +35,
KBOS +35, KPWR +27, WNVZ +27, KDON +20, WRED +19

THE GAME FEAT. LIL WAYNE
My Life (Ceffen/Interscope)

WIMN +45, WQHT +42, KBOS +19, WZMX +18, WRDW 418,
KULU +16, KBMB +14, WLLD +14, KDHT +13, KOHT +13

LUDACRIS CO-STARRING CHRIS
BROWN & SEAN GARRETT
What Them Girls Like (DTP/Def Jam/IDIMC)

WXIS +28, KKWD +26, WWKX +20, WRCL +20, KXBT +19,
KZEM +16, WAJZ +12, KISV +T1, WJQM +10, KBOS +10

FOR WEEK ENDING AUGUIST 24. 2008

LEGEND: Sce legend to charts in charts section for rules and symbol explanations.

76 rhythmic stations are electronically monitared by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week.© 2008 Neelsen Business Media, Inc. All rights reserved.
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R&R GOSPEL SPECIAL

How Zomba Gospel's Jazzy Jordan and B. Jeffrey Grant-Clark
drive its roster to record-breaking heights

For

Darnella Dunham

DDunham@RadioandRecords.com

This was a historic year for gospel music as Marvin Sapp’s “Never
Would Have Made It” shattered records for its lengthy run at No.
1 on R&R’s Gospel chart. At 46 weeks, it stands as the longest-
running chart-topper on any singles tally in Nielsen BDS histo-

ry. The song also solidified Zomba Gospel as a powerhouse in the

format. M In addition to Sapp, the label is home to some of gospel’s

most influential acts, including Dorinda Clark-Cole, Kirk
Franklin, Byron Cage, ] Moss, Deitrick Haddon, Fred Hammond,
Richard Smallwood, 7 Sons of Soul and Dave Hollister.

Promoting its projects as assertively as its sec-
ular counterparts has helped the label reach
unparalleled heights. VP/GM Jazzy Jordan and VP
of radio promotions/artist relations B. Jeftrey
Grant-Clark reveal how they keep the Zomba

Gospel brand flourishing.

Does the long-term strength of the Zomba
Gospel brand mean that radio automatically
gives your artists a shot?

B. Jeffrey Grant-Clark: We have a pretey stead-
fast brand, but it’s a job—every record is a job.
To get the brand, we worked hard. We have
carned respect over the vears because of the
quality of the product that radio knows we're
going to send out.

_Jazzy and I both came from urban. I had a dif=~
ferent mentality when [ came over here. It wasn't
m the gospel idiom:“Praise God, here’s the new
Fred Hammond. Can you bless the people?™ I was
like, “This is Fred Hammond. the No. | artist in
the genre. Explain to me why vou cant play
that?” That was the same mentality 1 had at
Warner Bros. It still hard because there are so

many ditferent types of music coming trom inde-
pendent labels and they sound good, so we have

to struggle tor our picce of pie.

Jazzy, what is your perspective?

Jazzy Jordan: Everyvthing he said is absolutely
correct—ybut I'm going to add a sports analogy.
Take the Los Angeles Lakers. Prior to Phil Jackson
getting there they had |Shaquille O'Neal], they
had Kobe [Bryant], they had a lot of great play-
ers,and they didn’t win anything. Phil Jackson got
there and put together a greatstatt, and they went

on to win three consecutive championships. Phil

Jackson goes away, and they don't make the play-

offs. He comes back, and they win the rest of the
Western Conference and go on to the finals again.

So vou can have all the wondertul artises in the
world. They can provide all the great songs in the
world, but if vou don’t have a Phil Jackson and
his statt to work them—if you don’t have people
providing the right kind of leadership and direc-
tion—it doesn’t matter. This team came togeth-
er and I think that it was ordained.

Jett has a different story than mine because he

26  24/7 NEWS ONLINE @ www.RadioandRecords.com

Gospel Goes
he Gold

‘It's still hard
because there
are so many
different types
of music
coming from
independent
labels and they
sound good,
so we have
to struggle
for our piece
of pie.’

—B. Jeffrey Grant-Clark

(Y
{ B. Jeffrey
Grant-Clark

i

wWwWw . americanradiohistorv.com

wanted to leave secular and just work gospel. |
came to this company to work secular and just
happened to fall into this. Once 1 did, secular
music became what it is now, and 1 really didn’t
want to do that anvmore. So this was perfect tor
me. Nobody sat there except for the man upstairs;
there was no human that said, “I'm going to put
this person in place. I'm going to put that person
in place.” because when we had the opportunity
to do this, 1t didn’t come with a book. Tt was what
we brought into play here. We're blessed to have
these great, great artists, because we could not do
it without them, theres no question. When you
have something to work with and you put the
right team behind those artists, then you have a

chance to win.

Many of the artists on Zomba Gospel are now
superstars. Does radio still have access to them?
Jardan: Absolutely. You have no idea how much
time our biggest star, Kirk Franklin, spends wy-
ing to make sure that he's accessible to everyone.
And people know that its important to him.
Unlike secular artists, this is not just about record-
ing music; this is actually a ministry for all of us.

Grant-Clark: It’s a lifestvle.

Jordan: Another thing that they all know
including myself—is that this could all be taken

away from you in a matter of seconds.

Jazzy Jordan

Is that what keeps you so motivated?

Jordan: Honesty, what keeps me motivated now
is that I have the greatest job in the world. I'm
blessed because, in my opinion, we have the
greatest artists in the world, the greatest statt in
the world and most importantly, I get a chance
to work something [ honestly believe in.

In my career I've worked a lot of releases. And
I can tell vou there were a ton of them I didn't
personally believe in. But there is not one release
that comes out of here, whether from a new
developing artist or whomever, that 1 don't
believe in wholeheartedly.

I know that some releases—like a Marvin
Sapp—are going to be bigger than others, but
that doesn’t miean we don't believe in them. You
have no idea how great it is to come to work
every day and believe in everything you do.

ReR

Grant-Clark: This music is life.
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KJLH/Los Angeles” gospel according to radio

By Foladé Bell

Radio Pu
The Word

Radio _s singing the praises of gospel programming,

which is attracting a wide swath of loyal listeners. m

One
Productions’

station reaping the

KJLH

benefits is
(Radio  Free

Taxa
102.3)/Los

Angeles. Instead of investing only a few Sunday

morning hours in the genre, the station made the

commitment to extended 24-hour gospel program-

ming cn the Sabbath. m Independently owned by

Stevie Wonder under the umbrella

of Taxi

Productions, the urban AC station has freer rein to

take risks and “step out on faith.” A more concen-

trated “ocus on Sunday gospel has proved to be a

blessing, bringing in dramatically higher Sunday rat-

ings and increased advertising and revenue growth.

Gospel’s 24-Hour Position

The move toward gospel-centric Sunday pro-
gramming began 11 years ago as a conversation
Wonder KJLH P Aundrac

Russell-—then an on-air talent—about the lack of

between and
gospel mmisic being played in the LA, markert.
Wonder suggested that the station create a gospel
show,"Spread the Word.” hosted by Russell. With
that discussion, the program launched one week
later, on Sunday front noon to 2 pan.

Catching on like wildtire with listeners, the
time slot for the show kept expanding, from noon
to 3 pan.. then to 6 pa.undl finally, it expand-
ed to the fullest: It now occupies a 24-hour
Sunday slot, from midnight to midmght.

“When the ratings came out atter we started,
you could just look at them and tell. They were
the highest numbers ac the stadon. outdoing any
of our programming during the rest of the week.”
Russell says of "Spread the Word.™ We had huge
numbers, and in some demographics we were
No. 1. When the ratings and the money start
COMmINg. it was a no-brainer to grow it trom there.
Then it just took on a life of its own.”

According to Arbitron data trom the spring 2008
survey, KILHY Sunday, 6 aame-midmght share of
women 25-54 (4.7) 15 more than triple s
Monday-Friday, 6 a.m.-7 pan.share (1.5) and more
than double its total week share ot 2.0.

KJLH expanded Sunday  programming  to
include “Love in the Spiric” with Kevin Nash, air-

AUGUST 289, 2008

Unconventional
Sundays
KJLH/Los Angeles PD
Aundrae Russell offers
his stance on the urban
AC station’s Sunday
midnight-to-midnight
gospel programming:

“My programming
philosophy on Sunday
is different than how |
think during the week—
there are two totally
different thought
processes. We'll play a
10- or 15-minute record
on Sunday, which we
wauldn’t do during the
week. We play a lot of
songs without interrup-
tion, sometimes 15-20
minutes with nothing
but music.

“The Praise Patrol is
sent out on Sundays to
reach out tp the com-
munity and churches
rather than the normal
street team. There real-
ly aren’t any rules on
Sunday.”"—FB

mg 6 p.n=10 pan. During this segment, the focus
shifts as the evening hours begin to softer, mel-
lower music. Topics are also discussed with listen-
ers, ranging trom homosexuality in the church to
whether hell exists. [steners are encouraged to
call in and voice opinions regarding issues in the
church community and in the gospel world that
aren’t necessarily discussed from the pulpit or tra-
dittonally remain behind closed doors.

“Omce again we got all of chis response. People
were calling and asking tor a copy of the show
and asking if it could be replayed,” Russel] says.
“People love to talk. I it controversial, they want

to talk about 1t”

Distinct Programming Philosophy
With  no
Sundays. PID/host Russell prefers a less structured

prescheduled  programming  on
sound, approaching each show with little fore-
thought about what will be plaved. relving mstead
on instinct and emoton-—a rarity in the nation’s
richest radio market. " ['ve never used a plavhist,”
Russell says. "Its straight trom the heart. We go
by what people want to hear, what they're call-
ing tor and what the buzz is”

In another break from modern radio conventions,
“Spread the Word™ is broadease live without prere-
corded calls, delay or scheduled music, whicly, accord-
ing to Russell, is “part of the allure. Everything is Tive
and spontaneous. 1 think that has a lot to do with
what makes it work so well. T don't think vou can

get that same impact just being canned.”

Having been broughe up with strong ties to

I'pit ‘Spreads

church, Russell surrounds himself with people of
similar mind-sets and backgrounds. He believes
this adds to the success of the show and its abil-
ity to reach people with sincerity and on a more
personal level The approach 1s validated by listen-
crs: During a Dr. Martin Luther King Jr. parade
a couple of vears ago, Russell recalls an incident
where a voung male listener approached him and
revealed. "l don't go to church, but T listen to you
every Sunday. You're my minister.”

“Spread the Word™ is uptempo, it’s praise and
worship. ity as if you're in church. Mixing tradi-
tional with contemporary is an art of balance and
a key driver for Russell, who aims to play a bie
of everything. "If 1 play Tve Tribbett. [ may fol-
low that with Arctha Franklins"Amazing Grace’
and then come back with Kirk Franklin and fol-
low that with the Mighov Clouds of Joy.”

In additon to playing Franklin, Tribbete, Trin-i-
tee 5:7, Mary Mary and other contemporary acts,
Russell has tound that intusing generous amounts
of choir gospel music has contributed to the show
success. With listeners ranging in age trom 8 to 80,
choirs strike a chord with the audience. which he
says appreciates a“churchy " sound on Sundays. It
hard to ger away from some of these songs that
were popular three or four years ago,” Russell says.
Such popular hits as =T Won't Complain™ by
Reverend Paul Jones,Let the Glory™ by Hezekiah
Walker, *We Fall Down™ by Donnic McClurkin
and the massive gospel crossover “Never Would
Have Made 167 by Marvin Sapp are examples of
songys that listeners appear to never tire of,

Since the launch of KJLH's Sunday gospel pro-
gramming, audience response  has resounded
throughout the station. “Listeners were going
crazy, calling the station and writng letters—not
just on Sunday when | was on the air, bur all dur-
ing the week.” Russell says.

Often with a praver betore the start ot each show:
Russell asks the Lord to give him the knowledge
to play the right songs at the right time to come
to the rescue for any given listener. "'l get a call
from somebody saying that a song we decided to
play at the last second saved their life.”

Sundays have become a lot more than merely
being on the radio and measuring success in terms
of ratings and revenue ftor Russell and KJLH.
“Spread the Word."*Love in the Spirit” and the
rest of the station’s Sunday programining aim to
connect with the listener. More than a decade
later, it continues to transcend conventional pro-

gramming through the ministry of music.  f&R
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Go Ye DJs bridge future with a new youth-oriented gospel genre

Holy Hip-Hop!

By Foladé Bell

"Traditional gospel music can be broken down into a number of

subgenres, based on varying styles. Spirituals, mass choirs and praise
and worship are used to express the significance of living a

Christian life. Contemporary gospel is a subgenre of the genre that

can further be broken down to include “holy hip-hop.” m The
blending of faith and rap dates back to the mid-’80s, creating a

movement of Christian artists ministering through hip-hop with

moral and spiritual lyrics expressing their faith. Largely unexplored

on radio, these songs and artists connect with younger listeners that

are attracted to catchier, faster beats while appreciative of the pos-

itive lyrical content of the music, which is saturated with person-

al testimony, praise, worship and the uplifting of Christ.

Taking Gospel To The Streets
Ten years ago as holy hip-hop was developing
beyond its carly stages, a street ministry appeared
on the Atlanta scene that evolved into Go'Ye 1)Js.
Inspired by the Bible’s Mark 16:15 (“Go ye into
all the world and preach the gospel to all cre-
ation”), the ministry originated with Bernard
Youmans and Vernon Adamson, who were moved
to enter the inner city of Atdanta and win souls.

“We would play music, grill and give out free
tood and minister to the people. We didn’t DJ; it
Just happened,”Youmans says. From that point the
group started remixing hip-hop beats with
gospel music “'so we could make it faster and have
a little more punch to the music,” he adds.

This new style of remix led Go Ye DJs to

become highly sought-after. In the process, the
group expanded to some 20 DJs. From weddings
to tamily reunions, they soliditied their presence
in the Atlanta party scene with the goal of assist-
ing Christians 1 celebration of Jesus. Most
important, the last 15 minutes of the party are
especially uplifting: ™ At the end of every party we
show them how to worship. That's like our bene-
diction. We worship through the music and then

we give people the invitation of Christ”

The New Sound Of Gospel

Three years ago at the annual Sweet Auburn
Heritage Festival in Adanta, Go Ye DJs volun-
teered their services for the city’s Radio One

MC
GLORY B

DJ
SHO-NUFF
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Extending The
Brand

Now heard on 10 local
stations, Go Ye DJs
have lofty syndication
goals: to minister their
God-conscious music to
young generations by
signing affiliates in
every major city within
five years. The DJs pro-
vide customized mixes
to the following affili-
ates, which vary in
length depending on
the needs and wants of

the station or network:

WPZE (Praise 97.5)/
Atlanta

WPRS (Praise 104.1)/
Washington

WPZS (Praise 100.9)/
Charlotte

WTLC-AM (AM 1310
the Light)/Indianapolis

WNNL (the Light
103.9)/Raleigh

KHLR (Hallelujah
94.9)/Little Rock

WHLH (Hallelujah
85.5)/Jackson, Miss.

WMBM-AM/Miami
WIMG-AM/Trenton, N.J.

WXOK-AM (Heaven
AM 1460)/Baton Rouge

Rejoice Network

Sirius Satellite Radio

www americanradiohistorv com

gospel WPZE (Praise 97.5) during the event. A
relationship developed from that experience,
cnabling GoYe DJs to becomie part of the station’s
street team. As a result, beginning last year, the
station began airing daily on-air mixes by the DJs.

Intent on changing the sound of gospel music
and its output, the mixers are determined to serve
as bridges between the traditional and future
sound of gospel.

Youmans says, “Holy hip-hop should just be
hip-hop, because some artists talk about Christ
without saving the word ‘Christ., That’s the art of
hip-hop—to be real creative and clever with what

vou're saying.”

Changing Landscape

The changing landscape ot Christian music las
experienced growth and regeneration within its
genres, including Christian rock and country
music. Such a level of evolution has been less
apparent in the gospel tormat, where musically
the focus is largely programmed toward tradi-
tional Christians used to hearing “Christ™ or
“Jesus” heavily referred to in songs. Many
Christians associate holy hip-hop with secular
hip-hop culture, which they view as contrary to
Christian life.

Filling the gap between the traditional and new
school of gospel listeners is what Go Ye D)Js aim
tor with their remixes on the radio. Using hip-hop
beats from such popular secular artists as Jay-Z and
mixing them atop a Fred Hammond or Yolanda
Adams song allows them to reach hip-hop tans
who are tamiliar with the beat along with the tra-
ditonal listener who recognizes the lyries.

Cognizant of this widespread void, Go Ye DJs
have resolved to build their bridge into the future:
that is, to the kids of today. To accomplish this feat,
they utilize their airtime to gradually introduce
new music sandwiched in between established
hits with mixes and blends until it breaks, opti-
mistic about opening up the door for hip-hop
culture within gospel.“What's happening now 1s
that there’ a new wave of music and that old gen-
eration of music has really died out,” Youmans
says. " That’s why the young folks of today are so
caught up in this hip-hop world, because tradi-
tional music is pushing young people away from
the church.

“What we have to do is build a generation of
new Christians and let this holy hip-hop be
played., so that we can bring the young tolks back
to the church. And that’s the message that we have
to send out to these radio stations—if we want

to save the kids.” R
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AVAILABLE AT DMDS.COM

LIVIN' (EMI COSPEL)

» JAMES FORTUNE & FIYA HOOK MOST
INCREASED PLAYS (UP 47) 'NITH “I TRUST Y!
WHICH SPENDS A SECOND WEEK AT THE SUMMIT.
THE ENSEMBLE'S PREVIOUS HIGH WAS NO. 4
WITH “YOU SURVIVED” IN JUNE 2005.

LET GO (QUIET WATER/VERITY/ZOMBA)

= K ﬁ » -
PR | NIELSEN BDS NEW AND ACTIVE
2 B WY ARTIST CERTIFICAT ONS PLAYS AUDIENCE
,E wg ¥8 Tt — ~ IMPRINT/PROMOTION LABEL ™ +-_ MILLIONS RANK_ #m'EILABEL "/EQTS #,';TL'SLABEL ':,LG’ZTS
7 28 JAMES FORTUNE & FIYA  NO.1(2 WKS)/MQST INCREASED PL AYS 165 47 4722 1 NIYOKI 203/24 JOHN TILLERY PROJECT 116/36
i 1 TRUST ¥OU BLACK SMOKE/WORLDWIDE > . Joy Look At Me
- MARVIN SAPP (D2G-Executive) {Danbla)
_1_;' _6& NEVER WOULO HAVE MACE IT viRTvzoves 024 T4 4469 2 MOST ADDED TOTAL STATIONS: 23 TOTAL STATIONS: 9
TROY SNEED PRESENTS BONAFIDE PRAISERS £ DOTTIE PEOPLES 203/6  EUCLID GRAY 109/8
.f:.i.. _3_8.._ WORKITOUT EMTRO COSPEL .%‘8 3 i—l,}? ? Do It! Let Me Praise Him
REGIMA BELLE (DP) (Malaca)
4 1 245 GDDI5 600 penpum 835 6B 2445 8 TOTAL STATIONS: 29 TOTAL STATIONS: 10
DORINDA CLARK-COLE ]
5 32 - 733 -S1 3.281 4 KEVIN JARIDO TRIN-I-TEE 5:7 1021
_ TAKEITIBACK GOSROCENTRIC/ZOMBA i ARTIST NEW & NU VIRTUE 138/16  IwillLit
& 40 SHEKINAH GLORY MINISTRY 699 18 2.866 6 TITLE /LABEL 3 'STATIONS Sunday Morning (Spint Rising/Music World)
1o ©JESUS KINCDOM i PAUL PORTER 4 {Emtro Gospel) TOTAL STATIONS: 10
KIRK FRANKLIN What Did You Do? TOTAL STATIONS: 15
= B s FOYOSOULGOSPOCENTRICZOMBA 028 =S o220 5 (Light) SPENSHAYBAKER 0
s KOKA. WHLH, WTHE, WUFO WILLIAM MURPHY 123/8 Hallelujah
8 15 JASON CHAMPION 6N A 2781 7 - ' ’ ' 1 Will Rejoice {Geffen/Interscope)
T auwars BROOKS/EMICOSPEL CAND! STATON 7 M3M) TOTAL STATIONS: 10
; BEVERLY CRAWFORD : Just Jesus TOTAL STATIONS: n
2 50 esnomeenolcH oo 20l G4, 2070, M0 (Emtro Gospel STAN JONES FEAT.
= == = e e W R KEITH WONDERBOY TARRALYN RAMSEY 80/2
n n 21:03 WITH FRED HAMMOND, SMOKIE NORFUL & J I\QOSS 484 .8 2.092 9 ’ ’ T JOHNSON na/s26 Where Would | Be
2% COVER VE P2 JAM/GOSPO CENTRIC/ZOMBA e NG Nl GNES 3 I'm Ready (Blackberry/Malaco)
JONATHAN NELSON FEATURING PURPOSE Nobody Cared (Blackberry/Malaco) TOTAL STATIONS: 7
i 3:"__ MY NAM IS VICTORY INTEGRITY *ZLSO B & 1850 1B (Arrow) TOTAL STATIONS: 3
B 25 \fvfgnscm;:‘ ANS PURESPRNCSCOsPEL B3 %23 E859)§ 12 MHE' WXOK“ = —5
= - e - - DAVE HOLLISTER 2
BYR E Strivi
A 22 poyai Ty (LIVE AT THE AROLLD) COSPOCENTRIC/ZOMBA 427 ¥5 Tadoy 15 (G::;;:gCentric/Zomba)
RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) f KOKA, WPZS
 ~ THELIGFT NUSPRING 2% 39 1906 14
g THE WEST ANGELES COGIC MASS CHOIR o Y ?
3 I'm Ali
15 9 opopr:pare v EMI COSPEL 3?8 3 205 1 (\Z,i,v';omba)
PASTOR GREGG PATRICK & THE BRIDGE PROJECT Sirius Praise, WHLH
16 8 380 +30 1.043 18
| AM AW TNESS CROSSOVER/TYSCOT = ==
— by 4 ROSS0VER e TED WINN 2
i 9 323 A 1.221 17 God Believes In You
~ NOLOORING BACK Tvscor P47 y (Teddy Jamz)
DESTINY PRAISE KOKA, WPRS
20w ssrwstae 292 17 " SHEKINAH GLORY MINISTRY 2
2 5 ARKANSAS GOSPEL MASS CHOIR 73 27 0.509 R 5::"‘ N
= ILIFT MY HANDS T/EMTRO GOSPEL : ® "
1L ingdom)
1 NATHANIEL & NECY . WTHE, WXVI
BB N0y BT YOU woee 268 0 0.499 BT - MOST
35 o1 ISRAEL & NEW BREED 260 +19 0870 20 :?Kg“s i - INCREASED
IF NOT FOR YOUR GRACE COLUMBIA/INTEGRITY - ) i
= {Spirit Rising/Music World} I Ys
20 9 RICKY DILLARD & "NEW G" (NEW GENERATION CHORALE) 251 0 0564 30 KOKA, WJINI
: - ONE MOF E CHANCE NUSPRING/EM! COSPEL i = iR 5
T ENNY LEWIS N
NORNAN HUTCHINS
_i W s vauseAson R 230 9 I, 2 Elé;)
JEFF MAJORS WUFO, WXTC
26 5 Corve.ory muscone 230 =3 0'234 |55 JAMES FORTUNE & FIYA
: J MOSS I Trust You (Black Smoke/WortdWide)
B euNDANTLY PRAMIGOSPOCENTRICZOMBA 230 B 0777 22 WPRS +25, WYLD +11, KATZ +7, WHLW +4, WXEZ +4,
jir DOUG WILLIAMS & PASTOR TIM ROGERS — T L R
B4 ovioress BLACKBERRYMALACD 212 =] 0482 - KHVN-AM &KHV 4 e
sy KIERRA KIKI SHEARD = ] Dalla=’gX; U = iodia]
3 Al . 2 There's Joy In Servi TR
273 ppaser Mow emicoserL 210 5 06% 26 PD/MO: Antornio Johnson Wyforf; w%s ,’; W%Z;_",?g CociiRy
TYE TRIBBETT & G.A. Lejeune Thompson, Reach Me, O —n
_23_ 8 oo COLUMBIA/INTEGRITY 2n L JO'E’EZ' 4 Sherronne Wells, | Wont Forget Medley, O JOHN TILLERY PROJECT
DAVE HOLLISTER Look At Me (Danbla)
30 4 S COSPO CENTRIC/ZOMBA _2T0 *20 0586 ?8 WYLD +34, WLIB +2, WHLH +], WOJL 1
MARY MARY FOR REPORTING STATIONS PLAYLISTS GO 70: L o i a0 -
Kl e ouvpa 203 126 057 29 www.RadicandRecords.com PASTOR GREGG PATRICK
& THE BRIDGE PROJECT
| Am A Witness (CrossDver/Tyscot)
WHLW +22, WTHE +7, XSRT +5, WINI 3, WXEZ +2,
RECURRENTS WSOK +2, KROI +2, KHVN +2, WNNL +1, WCAO +1
% ARKANSAS GOSPEL MASS CHOIR
g | Lift My Hands (T/Emtro Gospel)
ARTIST 11 NIELSEN BDS PLAYS "} ARTIST 11 NIELSEN BDS PLAYS WHLW +12, WXVI +7, WLOU +7, WFMI +3, WWIN +4,
TITLE / {IMPRINT / PROMOTION LABEL CERTIFICATIONS W iw = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w WXOK +4, WOAD +3, SIPR +3, XSRT +3, KHLR +2
JOSHUA'S TROOP MAURETTE BROWN CLARK
EVERYBOOY CLAP YOUR HANOS (NEW HAVEN) = 558 ONE GOO (ATLANTA INTERNATI INAL/MALACO) == f’o_i
HEZEKIAH WALKER & LFC DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
GRATEFUL (ERITY/ZOWBA) 505 — 538 = ENCOURAGE YOURSELF (EMI GOSPEL) 394 388
J Moss THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
PRAISE ON THE INSIOE (PAJAM/COSPO CENT RIC/ZOMBA) 438 ) 1‘46 RIGHT NOW PRAISE (TYSCOT/N=W LIFEAVERITY/ZOMBA) 527 555
BISNOP NCEL JONES SRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 431 428 RUBEN STUDDARD, DEITRICK HADDON & MARY MARY 308 339
NOT ABOUT S (ALPHA J0G/TYSCOT) LOVE HIM LIKE | D0 (VERITY/ZOMBA) FOR WEEK ENDING AUGUST 24, 2008
e LEGEND: See legend to charts in charts section for rules and symbo! explanations.
THE CLARK SISTERS 420 454 DEWAYNE WOODS & WHEN SINGERS MEET 294 32 44 gospel stations are electronica ly monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

WPZE/Atlar ta, CA*
OM: Steve Fegwocd
3D/\D: Der=< Har ser
WTHB/Augusta, GA*
IM/PD: Terry Morday
APD: JayTek
WCAL/Baltimore, MD*
2D: L22 Michaels
APD/MD: Danielle 3rown
WWIN/Balzamore, MD*
2D: Mice Roberts
WXCO¥/Batcn Rauge, LA*
IM: LeBron "LBJ" Joseph
A0/ D: I'Michael -rancois
WUFO/Buffalo, NY*
MD: Duane Price
WINI/Charleston, SC*
OM: Michael Baynard

20: Belinda 2arker

MD: Anthony Baxter

WXTC/Charleston, SC*
PD: Michae! Tee

APD: Edwin "Chef" Wright
WPZS/Charlotte, NC*
PD: Alvin Stowe

MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear

PO/MD: Sam Terry
WGRB/Chicago, IL*

PD: Sonya M. Blakey
APD/MD: Effie Rolfe
WIMO/Cleveland, OH*
PD/MD: Kim Johnson
WFMV/Columbia, SC*

PD: Tony "Gee" Green
APD/MD: Monica Washington
WEAM/Columbus, GA
OM: Carl Conner, Jr.

PD: Pam Dixon

AUCUST 23, 2008

WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Srrith

PD: Dawn Moshy
KHVN/Dallas, TX*

PD: Antomio wohnson
WCHB/Detroit, MI*
OM/PD: Bo Maney
WFLT/Flint, Mi*
OM/PD: Sammie L. Jordan, Jr.
WEAL/Greenshoro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PD/MD: Walter Peavey

GOSPEL REPORTERS

WEUP/Huntsville, AL*
OM: Hundlley Batts

PD. Steve Murry

MD: Ricky Sykes

WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady Raye
WHLH/Jackson, MS*
OM: Steve Kelly

PD: Torrez Harris

MD: Lance Fuller

WOAD/Jackson, MS*
OM. Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*

OM: Senny Victory
PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan

PD/MD: Billy St. James
WLOU/Louisville, KY*
PD: Bill Price
WBBP/Memphis, TN
MD: Doreen Graves
WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea
WLOK/Memphis, TN*
PD/MD: Kim Harper
WMBM/Miami, FL
PB/MD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connye Bryant
WXVI/Montgomery, AL*
PD: Glinda Perkins
WTHE/Nassau, NY*
MD: Claia Mack

wWWwWWw.americanradiohistorv.com

WPPZ/Philadelphia, PA*
OM/PD: Elroy Srith
APD/MD: CeCe v cChee

WNNL/Raleigh, NC*
OM/PD: Jerry Srrith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderscn
PD: Reggie Baker

Sheridan Gospel
Network/Satellite
PD: Michael Gamle
APD: Morgan Dukes
MD: Ace Alexander

KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MD: Sharon Flournoy
KATZ/St, Louis, MO*
MD: Dwight Stone
WIMG/Trenton, NJ
OM/PD:. Felicia Brannon
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson

Rejoice! Musical
Soulfood/Network

PD: Willie Mae Mclver
Rejoy Rz dio/Network
OM: Fran<ie Hemphill

PD: RaStaun Green

MD: Sam sel Priester
WPRF/New Orleans, LA
PD/MD: - 0Jo Walker
WYLD/New Orleans, LA*
PD: Derri k Corhett
APD/MD Loretta Petit

WLIB/New York, NY*

PD: Denice Hill o : i WFAI/Wilmington, DE
WFMI/Norfolk, VA* Sirius Praise/Satellite OM: Melvin Brittingham
OM: Neal Williams OM: B.J. Stone PD/MD: Manuel Mena

PD: Pat McKay

XM The Spirit/Satellite*
PD/MD: Jay Bryant
WSO0K/Savannah, GA*
PD: E. Larry McDuffie

PD: Mike Chandler

WXEZ/Norfolk, VA*
OM: John Shomby
PD: Dale Murray

* Monitored Reporters
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] ol » AFTER SEVERING TIES WITH
3 e AL INTERSCOPE, AVANT MAKES HIS CAPITOL
U R BAN - RECORDS DEBUT WITH “WHEN IT HURTS”

AT NO. 40. HIS FIFTH ALBUM ARRIVES AT
poweERED BY nhiclsen R RETAIL OCT. 28.
(DMDS AVAIL;&E AT DMDS.COM

11 NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
- . ARTIST PLAYS ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL W -/ MILLIONS RANK TITLE / LABEL JCAIN TITLE / LABEL ICAIN

THIS WEEK

JAZMINE SULLIVAN NO. 1(1WK) 4054 +39 36121 2 THE GAME FEAT. KARDINAL OFFISHALL
NEEDUBAD JIRMG " ; LIL WAYNE 585/213  FEAT. AKON 478/61
YOUNG JEEZY FEATURING KANYE WEST T My Life Dangerous
PUT ON CTE/DEF JAM/IDIMG 3927 372 34.097 3 MOST ADDED {Geffen/interscope) (KonLive/Geffen/Interscope]
YUNG BERG FEATURING CASHA. T TOTAL STATIONS: 64 TOTAL STATIONS: 42
THE BUSINESS YUNG BOSS/EPIC/KOCH o) «A,;_‘, SHAWSTV PUTT FEAT. TAY DIZM FEAT.
LIL WAYNE PHg TOO SHORT & LIL JON 556/15 T-PAIN & RICK ROSS 458/M
AMILLI CASH MONEY/UNiVERSAL MOTOWN BUIDY 2981 [SEw27 I Dat Baby Bearn Me Up
R - (BME/Razor & Tie) (Nappy Boyl
DAVID BANNER FEATURING CHRIS BROWN 1
CET LIKE ME BIC.EACE SRUUNIVERSALMOTOWN 48 +50 _27.899 6 o T TOTAL STATIONS: 56 TOTAL STATIONS: 45
RIHANNA n< vy TITLE / LABEL STATIONS JAY-Z 5127150 R. CITY 440/66
TAKE ABOW SePDEF amiDIMG 5290 322 33'6762 ct " BRANDY 47 Jockin' JAY-Z Losin' It
T.I. MOST INCREASED PLAYS Right Here (Departed) (Roc-A-Feila/Def Jam/IDIMT} (KonLive/Geffen/interscope)
WHATEVER YDU LIKE CRANDHUSTLEATLANTIC 5142 +580 27726 7 (Epic/Koch) HOFSRETATIONS e TOTARSTATIONSS 53
RICK ROSS FEATURING NELLY & AVERY STORM i Bl 2 el P f(fs(ﬁt,"s“f; ATk HDALIRM, PRETTY RICKY S09/96  BUN-B FEAT. RICK ROSS, DAVID
HERE | AM SUP-N-SLIDE/DEF JAM/DIMG —— ~ e AL DA WBL’KIV:ETFOWDK)Z(V Knockin® Boots BANNER, 8-BALL & MJG 436/54
PLIES FEATURING JAMIE FOXX & THE-DREAM ey i o) WEMX, WEUP, WFXA, WFXE, WHRK. (BlueStar/Atlantic) You're Everything
PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC % WHXT, WJHM, WJKS, WLB, WIMI, WiTT, TOTAL STATIONS: 47 U P””(ES’TT;‘!/RBP'A'LD’ 4 LifelAsylum) 5
— § WJUC, WIWZ, WJZD, WJZE, WKKV, WKYS, TOTAL IONS:
Sﬁfé" FEATURING'CICIWAYNE o533 w415 2057 13 WOWI, WPEG, WPHI, WPRW, WPWX, ACE HOOD FEAT.
ELIEVEIT NAPPY BOV/KONVICT/IVE/ZOMBA ) WQBT. WQHH, WQUE, WRB., WTMC, TREY SONGZ 4781127 BIG BOI FEAT.
THE-DREAM N 27 ] WWWZ, WXBT, WZFX, WZHT, XM The City Ride MARY J. BLIGE 409/131
iLUV YOUR GIRL RADIOKILLA/DEF JAMADMG 22 joZ0l Welsual [12 - - o — [We The Best/Def Jam/IDJM3) Sumthin’s Gotta Give
USHER 39 TOTAL STATIONS: 65 (LaFace/Zomba)
KEYSHIA COLE 3
ERVENe N RN ER TR EREE O 2385 183 22917 10 Trading Places TOTAL STATIONS: 50
LIL WAYNE FEATURING T-PAIN . i &Lsﬁc;%;i?MM KKDA, KNDA, KOPW,
GOT MONEY CASHMONEVIUNIVERSAL MOTOWN 2329 *303 21598 I KPRS, KRRQ, KVSP, WAMO, WBFA, WBLK,
- WBTF, WOKX, WEMX, WELIP, WFXA,
EAF;?J§UE§W%WN wizomss  2W9 -219 25015 3 WEXE, WHXT, WIKS, WJMI, WJTT, wJUC,
WIWZ, WIZD, WJZE, WKYS, WPEG, WPRW,
ROBIN THICKE o WPWX, WQHH, WQUE, WRBJ, WTMG,
MAGIC STAR TRAK/INTERSCOPE iO?i E3 jee22) it WWWZ, WXBT, WZFX, WZHT, XM The City
KER! HILSON 7
ENERGY MOSLEV/ZONE ainTERSCOPE 1007 148 95Dy [28 5;?!,'1;‘:3;,’“‘5 2
MARIAH CAREY O (The Inc./Universal Motown)
FLL BELOVIN' ULONG TIME snpiome 025 109 7736 30 KBTT. KIPR, K MM, KKDA, KOPW, KPRS,
- T ) KRRQ, KVSP, WBFA, WBLK, WBTF, WDKX,
SLIM FEATURING YUNG JoC 1623 +26 N.009 20 WEMX, WEUP, WFXA, WFXE, WJKS, WIMI,
SOFLY /ASYLUI
M3 M WJTT, WJUC, WIWZ, WJZD, WIZE, WPEG,
DIKHALEDFEAT. AKON, PLIES, YOUNG JEEZY, RICK ROSS, ACE HOOD, TRICK DADDY & UL BOOSIE 1602 28 8731 27 WQHH, WTMG, WWWZ, WZFX, WZHT
QUT HERE CRINDIN TERROR SQUAD/KOCH ] = T X
LL COOL J FEATURING THE-DREAM AIRPOWER 1587 07 11.846 177 gne Love N
E Dy DEF JAMAOIMG 2% : Epi)
ak NE-YO r KBTT. KIPR, KIJMM, KOPW, KVSP, WBFA,
: MiSS INDEPENCENT oeFawiome 1402 384 72 18 WBLK, WBTF, WDKX, WEMX, WEUP,
] - o WFXA, WFXE, WIMI, WITT, WJUC, WJZD,
- LIL WAYNE FEATURING BOBBY VALENTINO i g n 7 ! '
=g MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN 1322 +444 15702 15 i VXRBJ’ KVTMG' YYWWZ' L -
- JENNIFER HUDSON 7 LUDACRIS CO-STARRING CHRIS
":3:‘ SPOTLIGHT ARISTARMG 1908 27 10'177 2 BROWN & SEAN GARRETT 8
20 el e ORI EIWAYNE e S4B (OTPIOet TN el
Pt CIRLS AROUND THE WORLD THE INC./UNIVERSAL MOTO:;: i KATZ, WCDX, WEDR, WGZB, WIZF, WPCC, T.}I]. :
1 PLEASURE P. WPHI, WQUE Whatever You Like (Grand Hustle/Atlantic)
‘__]i DID YOU WRONC ATLANTIC 1225 +124 8240 28 - il WIMI +39, SIH. +34, WERQ +30, WJUC +28, WIZF +24,
'2! HOT STYLZ FEATURING YUNG JOC Py . LILBVéAVNE FEAT. WEBTF +24, KBFB +19, WCKX +13, WZFX 19, WEDR +18
140 359 9.861 22 BOBBY VALENTINO 8
[ ¥ LOOKIN BOY SWAGC TEAM/BLOCKUIVEIZOMBA '~ Ve Gt LIL WAYNE FEAT
BOW WOW FEATURING SOULJA BOY TELL'EM {Cash Money/Universal Motown) .
i MARCO POLO cowmvpa 17 *280 6622 34 WBHJ, WCDX, WGCI, WPEG, WPGC, WPRW, BOBBY VALENTINO
= ASHANT! WVEE, WWPR Mrs. Officer (Cash Money/Universal Motown)
> + il - — EE———— WPEG +44, WBHJ +40, KVSP +28, WCDX +28, KIPR +28,
29 1095 7 5175 38
GaoDGoeD! THEMCHUNIVERSAEMOTOWN |~ S A - ERIC BENET 8 WWPR +25, WKYS «24, WPRW 18, WVEE +15, WIZE 4
ALICIA KEYS 7 The Hunger = T
SUPERWOMAN MBK/J/RMG 1006 - 7.439 32 (Friday/Reprise/Warner Bros.) T-PAIN F| T. WAYNE
SOULJA BOY . | ——— KIPR, KOPW, WBFA, WML, WJTT, WJZD, N FEAT. LIL WAYN
TELL'EM 937 906 7501 31 WTMG, WWWZ Can't Believe It (Nappy Boy/Konvict/Jive/Zomba)
DONK COLLIPARK/INTERSCOPE = BN B o : : KKDA +33, WPRW +26, WREL +24, KBFB +23, WIUC +23,
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT 822 +352 8.226 29 NE-YO 7 WAMO +22, WHHL +21, WPHI 416, WTMG +16, WILB +16
WHAT THEM GIRLS LIKE OTP/DEF JAM/ADIMG L= Miss independent | . e e T
ALICIA KEYS e ) B edl (Def Jam/IDIMG) YUNG BERG FEAT. CASHA
TEENACE LOVE AFFAIR MBK/J/RMC 815 -109 9.802 23 cvr\g%LT KMJJ, KTCX, WBLX, WEAS, WIZF, The Business (Yung Boss/Epic/Koch)
& KOPW +40, WDHT +37, WQBT +33, WHHH +27, KIPR +27,
USHER FEATURING BEYONCE & LIL WAYNE g - X , ,
LOVE INTHIS CLUB PART Ii LAFACE/ZOMBA 805_ 238 8021 35 =1 N Iy WOCIE27 WO - ZZIRE TR 22, KAT 220, WET 20
?{IJIDIEVEBT)E)DP:ES FEAT. TREY SONGZ, LIL WAYNE & T(\ENIGSE/TA;v % 799 23 5347 37 r NE-YO
ATEAMECR [CEACEAOM o ™ ™ el ADDED AT... Miss Independent (Def Jam/IDIMG)
. 0, WIZF +32, SIHJ +28, WEAS +27, WQBT +23, KMJJ +22,
UM HUH GRAND HUSTLE/CAPITOL 775 1l 3'"466 WTMG I‘I!’};i 1013 WTMG +19, WQHH +13, WEDX +T7, WHXT +14, KTCX +4
DAY 26 Gainesville, FL.
. 725 +69 3.520 - 4
SINCE YOU'VE BEEN CONE BAD BOY/ATLANTIC PD: Jamie "D Babyface” Pendicton
RMAlnjlgIQ SOULCHILD 723 45 3960 - Eric Benet, The Hunger, 2
ATLANTIC _ ‘ Brandy, Right Here (Departed), O
MAINO Lloyd Feat. Plies, Year Of The Lover, O
HIHATER HUSTLE HARD/ATLANTIC Q5 352 4307 - Myko, Late Nite Creep, O
LIL WAYNE FEATURING JAY-Z prelEeinEnlon g FOR WEEK ENDING AUGUST 24, 2008
MR. CARTER CASHMONEV/UNIVERSAL MOTOWN 700 “90 mse 19 Usher, Trading Places, 0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
AVANT w FOR REPORTING STATIONS PLAYLISTS GO TO: 81 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
WHEN IT HURTS GAPTToN 674 +122 3.901 - www.RadioandRecords.com 7 days a week. Rap cart comprised of 81 urban and 76 Rhythmic electronically monitored Niefsen

Broadcast Data Systems stations. © 2008 Nielsen Business Media, Inc. All rights reserved.

(g e
satramey

T
1

Iy

l

|
P
-
<
\

e
i
T
i
i
T
NI
i
.
h
T
THIIIT

1
B
i
i
i
i
'

WITH INITIAL ORDER!

~ CALL US TODRY =

tor more getails

113.507.4251

—g° ‘ ’ 7 R

30 24/7 NEWS ONLINE @ www.RadioandRecords.com AUGUST 29, 2008

www.americanradiohistorv.com


www.americanradiohistory.com

» EARNING HIS FIRST DEEUT IN 1994,
USHER HAS ONE OF THE LONGEST-
RUNNING URBAN AC CAREERS. HIS 18TH
BOW IS HIS BEST SO FAR, AS “HERE |
STAND” OPENS AT NO. 31.

R&R URBAN AC

FoweRED By nielsen

m DIGITAL DOWNLOADS
¢ AVAILABLE AT DMDS.COM

- I3
=
i PR 11 NIELSEN BDS NEW AND ACTIVE
2 wo  ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ i} $3 e - IMPRINT / PROMOTION L ABEL ™ - MILLIONS RANK TAﬁ.T_'é‘T rABEL p}gﬁﬁ #ﬁ{'é‘; wRE L PLave
KEYSHIA COLE NO. 1{4 WKS) 1906 +75 16.605 2 TERRY DEXTER 134428 PHYLLISIA B4/2
HEAVEN SENT IMANUGEFFEN/INTERSCOPE oS I Free Fairy Tale
ERIC BENET (Penny’s Gang) (Sobe)
YOU'RE THE ONLY ONE FRIDAVREPRISEWARNER BROS. 1898 79 13875 3 MOST ADDED TOTAL STATIONS: 20 TOTAL STATIONS: 13
ROBIN THICKE JENNINGS 128/ RALPH TRESVANT 70/12
MAGIC STARTRAK/NTERsCOPE  1©71  *130 18.093 1 wi(,rlEEver ey
NOEL GOURDIN {Columbia) (Xzault Media Group)
THE RIVER g 933 67 8788 8 TOTAL STATIONS: 23 TOTAL STATIONS: n
gy DO ey W03 65 13783 4 MARIAH CAREY 124/93  TERRELL CARTER 4110
2 ARTIST NEW I'm That Chick My Baby
RAHEEM DEVAUGHN TITLE / LABEL STATION (Island/IDJMG) (Lead Role)
45 ] =
WOMAN vezomes 1298 D) DEBORAH COX 17 TOTAL STATIONS: 3 TOTAL STATIONS: 3
N e warvowss 7291 B432 S Pl i EMILY BELL N3/22  21:03 WITHFRED HAMMOND,
image}
KBLX. KDKS. KJLH. KMEZ, KNEK, KOKY, Messin’ Around SMOKIE NORFUL & JMOSS 3915
#‘Eb"fé? KENS W72 298 N4%4 6 KQXL, WAGH, WAKB, WK1, WLXC, WMGL, (OEG/COS) Cover Me
LOVE AFFAIR MBK/. /RMC () WMPZ, WSRB, WTLZ, WUHT, WXST TOTAL STATIONS: 1N (PAJAM/Cospo Centric/Zomba)
JAHEIM it A TOTAL STATIONS: 26
NEVER DVINEMILUATLANTE 980 20 Latal 10 TRIN-I-TEE 5:7 n RAHEEM DEVAUGHN 9150
Get Away Text Messages RAPHAEL SAADIQ 38/10
-EIS[EEMEDGEN[V ROOM) MOSHINOREASEDPEYS kepap 976 220 7263 T (Spirit Rising/Music World) Uive/Zomba) Love That Girl
= — = - — KDKS, KJLH, KMEZ, KOKY, KQXL, WAGH, TOTAL STATIONS: N (Columbia)
DWELE WFLM, WLXC, WMPZ, WSRB, WXST TOTAL STATIONS: 5
I'MCHEATIN' araocn | 933 96 6977 R S
ALICIA KEYS 7
MARY J. BLIGE
JUST FINE MATRIARCHIGEFFENINTERScope B00 106 7896 9 (SM“E;'/‘]/;T;G’B
JAHEIM FEATURING KEYSHIA COLE 732 .8 s887 13 KMJM, KVMA, WBLS, WFLM, WNEW,
I'VE CHANGED DIVINE MILL/ATLANTIC - WVKL, WWIN
AL GREEN FEATURING JOHN LEGEND E
STAY WITH ME (BY THE SEA) suenoTEcapTOL 700 22 51210] {16 gv:YNE BRADY 5
— rdinary
KEYSHIA COLE J (Peak/CMG)
| REMEMBR IMANI/GEFFEN/INTERSCOPE ff" 52 2561, 05 KJLH, WNEW, WPHR, WVBE, WYLO
MINT CONDITION
NOTHING LEFT TOSAY cacEDBRYLAGe 000 59 3Ms 20 ;"A‘:"S':g SULLIVAN 5
ee a
ALICIA KEYS
26 +108 4, 18 (J/RMG)
SUPERWOMAN MBKARMG 2 2 243 WAGH, WRNB, WSRB, WUHT, WWDM
ANTHONY DAVID FEATURING INDIA.ARIE AIRPOWER ) e "
WORDS SOULBRD/UNIVERSALREPUBLC  20F  *32 3872 18 |\;VY‘IIFIEEJENNINGS 4
JILL SCOTT FEATURING GEORGE DUKE 483 4l 2393 23 e
WHENEVE 3 YOU'RE AROUND HIDDEN BZACH - KDKS, KNEK, WAKB, WBAV
KEITH SWEAT FEATURING ATHENA CAGE — -
BUTTERSCOTCH KewatCoRANO 574 M 1602 30 RAHEEM DEVAUGHN 4
Text Messages
JANET A
CAN'T BGOOD stamomg 349 19 2265 26 E{J;&ngac T e
o i A S cne | 333 BB 2435 22 g B E
E.R. (Emergency Room)
USHER
MOVING MOUNTAINS | AFACE/ZOMBA 281 54 22008 ¥ E/‘v(;ﬁ:? N TWENE
JONB -
OH50SEXY VBEZELECTARSENAL 209 82 0363y <0 USHER 3 JOE
Here | Stand E R Ked:
S&?&;’E WIESON wesoves 288 31 1008 39 {LaFace/Zomba) \',EW?(L E{m&?ﬁg CVZXMCG’?]? 3&,& :SWPHR 5
MARY MARY WKSP. WPHR, WWDM WKIS +8, WLXC +8, WMMJ +8, KBLX +8, KOKY +7
GETUP oL 205 38 1093 37 MINT CONDITION 2
RIHANNA Nothing Left To Say “RAOBIN THICKE
263 +54 4,759 17 (Caged Bird/t )] agic {Star Trak/Interscope)
T SHEIDERZ AM/IEING Kax ks WRNB #15, WYLD +1,, WGPR 411, WIMZ +T, WMIB 4TI
JAZMINE SULLIVAN KVMA +T, WRKS +3, WAMJ +8, WIMR +8, WDZZ +7
NEED U BAD yame 257 29 3007 2
CHANTE MOORE 255 .0 1355 34 JAZMINE SULLIVAN
IT AIN'T SUPPOSED TO BE THIS WAY PEAK/TMG “ i Need U Bad (J/RMG)
WUHT +16, WIMZ +¥4, KMEZ +12, WRNB +12, KJLH +7,
E)A;‘D\\:gzs K peakrmg 253 81 0676 - NVAZ 47, WTLZ +7, WAKB +6, KQXL +6, WXST +5
HUESR:ESWD Lcezomgs 220 127 0870 - USHER
Here 1 Stand (LaFace/Zomba)
URBAN MYSTIC FEATURING BETTY WRIGHT 215 +20 0905 - CMEZ +15, WPHR 12, SIHS +11, WKSP +3, WKXI +7
LET'SDOIT AGAIN SOBE <IMS +6, WSRB +6, WYLD +6, KMIM +5, WLXC +5
LEDISH S e i vu
Jov VERVE FORECAST/VERVE a5 -8 0.892 LYFE JENNINGS
RAHSA AN PATTERSON ‘Will | Ever (Columbia)
FEELS COOD amTSTRY 193 -34 1469 33 "NBAV ¥, KMEZ +10, KNEK +8, WKX +8, KJMS +6,
WHUR +6, WTLZ +6, WYLD 46, KGXL +5, KOKY +5
CHRIS BROWN 184 -27 2.324 25
TAKE YOU T OWN JIVE/ZOMBA ADDED AT... D
LEIGH JONES 5 R ]_‘}\(y
FREE FALL PEAK/CMG 81 2 0.7 5K ?Lx N I<B .
an rrancisco,
NE-YO
MISS INDEPENDENT DIF JAM/IDIMG 73 o8 2183 28 ;‘% '::‘“" E“’TW"‘
. Kimmie Taylor
SCAANIG-XCI)':A )‘;LCHARDSDN NU MO/SHANACHIE 148 -10 0.363 g Deborah Cox, Did You Ever Love Me, O
TONY RICH PROJECT Mint Condition, Nothing Left To Say, O
4 N Wilson, "
et . 146 +15 0.477 = Narada Band Feat. Shanice Wilson, Let Me Be Your Angel, 0 FOR WEEK ENDING AUGUST 24, 2008
CHAZ FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
144 -47 0.864 - 71 urban AC stations are electronical y monitared by Nielsen Broadcast Data Systems 24 hours

www.RadioandRecords.com

BY MY SIDE PRK a day, 7 days a week. © 2008 Nielsen Business Media, Inc. Alf rights reserved.

clear. consistent. quality.

With so many options for testing youwmus'c one thing is CLEAR. Whether you test with dials,

UNI.IMITED

Contact Michael Pelaia today about your next project: hooks@hooks.com = 404.835.0205 = www.hooks.com
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POWERED BY
» SO FAR IN 2008, FOUR FEMALES HAVE
INKED DEBUTS ON THE RAP CHART,
INCLUDING M.1.A. WITH “PAPER PLANES” AT
NO. 36. THIS YEAR'S PACE IS AHEAD OF 2007
AND 2006, WHICH BOTH CLAIMED FIVE
., ﬁ DEBUTS FROM LEAD FEMALE VOCALISTS.

niclsen

R&R URBAN

DMDS

DIGITAL DOWNLOADS

- AVAILABLE AT DMDS.COM
£ & RAP
3 HE 11 NIELSEN BDS
URBAN AC REPORTERS £ g2 ARmST CERTIFICATIONS PLAYS AUDIENCE
= =8 Tme __IMPRINT / PROMOTION LABEL ™ +/-___ MILLIONS, RANK
i LiL WAYNE NO. 1{6 WKS,
WMRZ/Albany, GA . WDZZ/Flint, MI* WVKL/Norfolk, VA* AMILLL [ASE! MONEY)/UNIVERSAL MOTOWN 4739[’ 821 85321 1
PD/MD: Paul "Precious Paul" Edwards ~ OM: Jim Kennedy OM/PD: Don London DAVID BANNER FEATURING CHRIS BROWN i e % e -
WAM/Atlanta, GA* PD: Trey Michaels MD: Theressa Brown ~ GETLIKEME B.1.G. FACE/SRO/UNIVERSAL MDTOWN ) ’
OM: Steve Hegwood WZTF/Florence, SC WCFB/Orlando, FL* N e o-PGIFEATURINGICASHA voncaossmcnon 6929 651 4ITBA S
PD/MD: Derek Harper OM: Randy "Mudflap" Wilcox OM: Steve Holbrook
PD/MD: Denis D PD: Kevin Gard YOUNG JEEZY FEATURING KANYE WEST 6863 164 56.567 3
WAKB/Augusta, GA* aBEIRBAY 2 - Revin Liaruner _ PUTON CTE/DEFJAMADIMG D000 TB% 20
OM/PD: P * ; i3 PA* LIL WAYNE FEATURING T-PAIN
MD: JayTTe ek"y Mongzy gvDFIle/;tsh':r'erce' FU g\?AT% ':’;\/Illiig—leelr?whla' PA ~ GOT MONEY CASHMONEVUNVERSALMOTOWN 0000 *657 56534 4
e o MD: Joseph Jenkins PD: Joe Tamburro EEIRCEITASOSS EEATURINGINEELVSS AVERSYUEI?L%SDEHAM”DJMG 5562 +108 42670 6
ugusta, APD/MD: Jo Gamble = E |
OM: Steve Burke WQMG/Greenshoro, NC* " KARDINAL OFFISHALL FEATURING AKON It 5140 76 35486 8
PD/MD: Tim "Fattz" Snell PD: Shilynne Cale WRNB/Philadelphia, PA* OANGEROUS KONLIVE/CEFFEN/INTERSCOPE 2, e
APD: Cher Best OM/PD: Elroy Smith -l MOST INCREASED PLAYS
WJIMZ/Greenville, SC* APDIMD: ,\r;gsﬁn; LaRen WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC j??z, IS _3?‘7“8 [
WWIN/Baltimore, MD* OM/PD: Steve Crumbley PLIES FEATURING NE-YO 11 z385° .482
PD: Tim Watts APD/MD: Kelly Mac WFXC/Raleigh, NC* BUST IT BABY PART 2 BIG GATES/SLIP-N-SLIDE/ATLANTIC e Bzzly °
MD: Keller Wynder OM/PD: Cy Young PLIES FEATURING JAMIE FOXX & THE-DREAM
KMJQ/Houston, TX* APD/MD: Jodi Berry PLEASE EXCUSE MY HANDS BGGATESSUP-N-SLDEATLANTIC 5070 *333 23100 10
KQXL/Baton Rouge, LA* OM: Terri Thomas LIL WAYNE FEATURING STATIC MAJOR > szgs 737 24972 12
PD: J'Michael Francois PD/MD: Jeff Harrison WKJS/Richmond, VA* °"  Lowirop CASHMONEY/UNIVERSAL MOTOWN > ) E
B . OM/PD: Jeff Anderson THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER
\‘;VDBBK/%TW;]'“Q"B"L AL*¥ gaij?/i;untssl"ey AL* MD: Freddy Foxx 19 OLLILOLLICPOP THAT BODY) HYPNOTIZEMINOS/COLUMBIA 5202 869 18.280 15
: Darryl Johnson - Jim Kennedy o, X
APD: Chris Coleman APD/MD: Toni Terrell WVBE/Roanoke, VA* 8 Z'ALBVC OQLIGEATURINGRVHEIDREAMN DEFuamADuMe D268 1240 25046 T
OM/PD: Walt Ford LT
WUHT/Birmingham, AL* WTLC/Indianapolis, IN* Qi NELLY FEATURING ASHANTI & AKON 280 +335 15813 16
PD: John Long OM/PD: Brian Wallace WTLZ/Saginaw, MI* £ Sovony DERRTVUNVERSAL MOTOWN
) ) | . MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA
WMCL/Charleston, SC* APD/MD: The First Lady Raye PD/MD: Eugene Brown 6  inoveupDy CEACEMSYlum 2653 #3199 13624 19
OM/PD: Terry Base WK X1/Jackson, MS* i * FLO RIDA FEATURING WILL.L.AM .
MD: T Jonee OMIPD: tan Brnson PO KevnBrown R v repnrome CEEEY " SEEER ©
WXST/Charleston, SC* WSOL/Jacksonville, FL* R N 2ier & SSVGNVGAGE EEARING QDY BEvah'Rim/UNNERSAL pepuaLc 2271 4137 8699 25
arleston, lacksonvile,
OM/PD: Michael Tee OM: Gail Austin Music Choice R&B Soul/Satellite T DUKHALEDFEAT.AKON, PLIES, YOUNG JEEZY, RICK ROSS, ACE HOOD, TRICK DADOY & LIL'BOOSIE 241 47 12426 21
PD/MD: K Brooks OM/PD: Damon Williams QOUT HERE GRINDIN TERROR SQUAD/KOCH ¢
WBAV/Charlotte, NC* APD: Mecca Thames 16 HOT STYLZ FEATURING YUNG JOC 1606 -590 12375 22
PO/MD: Terri Avery KMJK/Kansas City, MO* MO Lamonda Wiliiams . LDOKINBOY SWACG TEAM/BLOCKANE/ZOMBA 00 220 &=/
OM: Jim Kennedy LIL WAYNE FEAT. BOBBY VALENTINO AIRPOWER .
\S{JQ/T‘UC'S‘:""“Q' NC* PD: Jerold Jackson Sirius Heart & Soul/Satellite* ,4 _MRS. OFFICER - CASH MONEY/UNIVERSAL MOTOWN 1f8‘5 668, LR
- Alvin otowe MD: Yvenne Daniels OM/PD: B.J. Stone i LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT . ¢
MD: Chris James L . 2 HAT THEMGIRLS LIKE oTeDEr DM 1395 +B62 10580 24
afayette, LA* The Touch/Satellite - THE GAME FEATURING LIL WAYNE - i )
Owh;‘iziﬁrl‘—a“;"z"gar TN* PD: D-Rock PD: Ken Johrson ’ 4 ik cerreniNTERSCQPE D0 *944 15516 7
* Keith Landecker APD/MD: Hollywoad Hernand EM [T
PD: Andrea Perry KZWA/Lake Charles, LA T e 3] 3 BOW WOW FEATURING SOULJABOY TELL'EM . T84 +29% 6898 28
MD: Eric Foster OM: Antony Bartie XM Suite 62/Satellite* ; T — n
WSRE/Chicago, iL* MD: Tammy Tousant pDD: \éi( C|€mt:<ﬂ5 Q | ¢ 5:.:3TFUEATURING SHOH SICKWID IT/BME/REPRISEWARNERBRDS,  1©2 _ *210 4919 32

. MD: i = T ' : .

PO/MD: Tracie Reynolds. KOKY/Little Rock, AR* aymen ey 25 [ =HAWTY RUTTIEEATURING TO9 SHORTI&'LIL JON nea 3 5121 3

] OM/PD: Mark Dylan WLVH/Savannah, GA* AR :
%Yaél%h'c?iué [ KJLH/Los Angeles. CA* PD/MD: Gary Young Q [']‘C:}EYO‘l:Jl;TBHiNG FRMLENCHMOB 124 T4 4620 36
- verrick brown Qs Angeies, — -
PO/MD: Aundrae Russell WTYB/S h, GA* THE GAME FEATURING KEYSHIA COLE '

WMOJ/Cincinnati, OH* HNCLIEIUSEH OM: Jim KZ‘;‘::E; e 2Z GAME'S PAIN GEFFEN/INTERSCOPE __]055 LB_-‘" o2z e

PD: Phillip D. March WMJM/Louisville, KY* PD"Y landa Neel JAY-Z g

MD: Faith Daniels PD/MD: Tim Cerard Girton ToanaaTeey @ DOCKINEAVYZ ROC-A-FELLA/DEF JAM/IDIMG ]Oi‘., [ .____]2'758 .__20
KDKS/Shreveport, LA* LIL WAYNE FEATURING JAY-Z g

WZAK/Cleveland, OH* KJMS/Memphis, TN* OM/PD: Quenan(hois @ MR. CARTER CASHMONEVIUNVERSALMOTOWN 1025 +58 18935 13

OM/PD: Kim Johnson PD: Eileen Collier - SOULJA BOY TELL'EM -,

. MD: Nikki French KVMA/Shrevepaort, LA* 2, DONK COLLIPARK/INTERSCOPE 1027 RE S 26
WLXC/Columbia, SC* OM: Jim Kennedy AN = — .
PD/MD: Doug Williams WHQT/Miami, FL* 5l HIHATER HUSTLE HaRDIATLANTIC 3= 519 5834 29

PD: Phil Michaels-Trueba KMJMY/St. Louis, MO* ALEA] :
A * ’ ALFAMEGA
g)‘?ﬁyﬁis‘g&'ar sC APD: Karen Vaughn PD: Darrel Eason @ UHHUH GRAND HUSTLE/CAPITOL 83¢ 0 3886 37
’ _ . DAVID BANNER FEATURING LIL WAYNE |
WMIiB/Miami, FL* WFUNY/St. Louis, MO* 734 4222 482 33

WAGH/Columbus, GA* PD: Nate Bell OM/PD: Jowcﬁ?’%oog»e D" Gilchrist @ SAVTYSAY HERAC LU ERSAL MOTONN =
OM: Brian Waters : 3.0 ONE BLOCK RADIUS
o [jerrlri:k V U|'r[j" e MD: Vanessa Benedetty Jerome APD/MD: Niecy Davis . 34 YOUCOTME PROPERTY/MERCURY/IDIMG m -88 2180 -
MD: Edward Lewi ' * * 2 TAY DIZM FEATURING T-PAIN & RICK ROSS |
S v T R e 2Ll ok

olumbus, PD: Butch Charl N 128 5 -
OM/PD: Car! Conrer, Jr. WDLT/Mobite, AL* APD,EAB: Kena;ye Eees & @ RARCRIECANES xunteRscope 9% 239 3784 30
MD: Brandon Conner OM/PD: James Alexander S . ACE HOOD FEATURING TREY SONGZ S9C  +135 4667 35
WXMG/Columbus. OH* MD: Cathy Barlow WiMX/Toledo, OH* g JLRDE WENTIHEBEST/DERMIAN/DIMAG) 5 .

olumbus, PD: Rockey Love 2 BUN-B FEAT. RICK ROSS, DAVID BANNER, 8-BALL & MJG
OM: J.D. Kunes KJMG/Monroe, LA APD/MD:YBrar‘:di Brown 3 @ i _ YOUREEVERYTHING JPRINCETRILURAP-ALOT aLiFESYLUM 976 *33 3675 - 38
PD: Warren Stevens PD: Chris Collins = BIG BOI FEATURING MARY J. BLIGE
KRNB/Dallas, TX* WTUG/Tuscaloosa, AL = @ y SUMTHIN'S GOTTA GIVE LaraceizomBn  4B= 178 2379 -

allas, WWMCG/Montgomery, AL OM: Greg Tomascello s i I DEM FRANCHIZE BOYZ FEATURING LLOYD o 1
OM: Gary Saunders PO/MO: Darryl Elliott PO/MD: Charles Anthony ] @ TURN HEADS Ko wemg BV UIS9L -

PD: Shay Moore
APD/MD: Nate Quick

WROU/Dayton, OH*
OM: Steve Weed
PD: Carth Adams

WGPR/Detroit, MI*
PD: Carolyn James
MD: Karen Addison

WMXD/Detroit, MI*
OM: KJ Holiday

PD: Jamillah Muhammad
APD: Oneil Stevens

MD: Krysti Birchett

WQQK/Nashville, TN*
OM: Jim Kennedy
PD: Kenny Smoav

KMEZ/New Orleans, LA*
OM/PD: LeBron "LBJ" Joseph
APD/MD: Kelder Summers

WYLD/New Orleans, LA*
OM: Derrick Corbett

WBLS/New York, NY*
PD: Skip Dillard
APD: Cynthia Smith

WRKS/New York, NY*

WGOV/Valdosta, GA
OM/PD: Jammin' Jammie Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

WMMJ/Washington, DC*
PD: Kathy Brown
MD: Mike Chase

WNEW/West Palm Beach, FL*
OM/PD: Mark McCray

APD: Kyle Stewart

MD: Patrice Wright

* Monitored Reporters
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WHAT GOT YOU HERE,
WON’'T GET YOU THERE.

Switch to Radio’s
Thought Leaders.

hradiohistorv.com

WBBK/Dothan, AL Zng/:/rlBDJarldeE Ed Iso n
OM: Kris Van D : Julie Gustines -
RO oty o o Call 908-707-4707. Y Media Research
US/Nerfolk, VA* .
PD: DJLaw www.edisonresearch.com

WUKS/Fayetteville, NC
PD: Ray Thomas
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R&R CHRISTIAN

Everything you need to know about this year's Christian event

Summit Preview:

Hear It Here First

Kevin Peterson

KPeterson@RadioandRecords.com

he tourth annual R&IR Christian Summit kicks oft Oct. 27
mm Nashville with mspiring speakers and educational and
thought-provoking panels and sessions. Topics mclude a dis-

cussion of the Pertormance Rights Act, lessons that every pro-

grammer can learn trom the PPM, attracting new listeners and

new revenue on the Internet, turning your station mto a
brand, controlling your time instead ot letting 1t control you and customer serv-
ice.You’ll also hear great music from new and established artists and enjoy plen-
ty of foad, lots of fun and great tellowship.

To better acconnmodate attendees” schedules,
this years sumnit was switched to Oct. 27-28.
To muke 1t more convenient and attordable,
we've moved to the Sheraton Music City Hotel,
jJust around the corner from the Nashville air-
port. There is free transportation to
and from the airport. And the sum-
mit hotel rate has dropped to Just
$139 per might this year.

Well-known radio host, best-
selling author and now TV host
Dave Ramsey will open the cvent
His

nationally syndicated radio show 1s

with a  breaktast  keynorte.

now heard on 300 stations i the
United States and Canada, as well as
on Sirius XM. His new TV pro-
gram, “The Dave Ramsey Show,”
airs on the Fox Business Network
weekday evenings. He's also written
14 books. three of which have been
best sellers.

“To Fee or Not to Fee, That s
the Question” s the title of the ses-

ston thatshold-get everyonetatk=—

Hearn

RIAA chairman Mitch Bamwol will represent
labels and arasts. Panehists will educate sununit

attendees on what the Performance Rights Act

is about and how it would attect both camps 1t

1t passes.

Even though Arbitron has plans

to roll out 1ts PPM  electronie
audience measurement system in
the top 30 markets by 2010, that
still leaves a lot of markets that
won’t be using the PPM anvtime
SOON.
Coleman Insights president/CEO

Warren Kurtzman will share ups

Recently promoted

that cvery programmier can learn
from PPM audicnce data, regard-
less of market size.

As an example, in a recent feature
n R&R Ups
Down of On-Alr Features,” Jan. 257,
Coleman  analvsis of PPM

showed that audience

(“Factoring and
data
levels tre-
quently decline when music stations
air nonmusic clements. However,

Kurtzman noted that reducing spe-

Novak

mg. While the issue of whether ter-

restrial radio should pay a performance fee to
arnists and labels debated 1in Washington, it will
alse be discussed Oct. 28 m Nuashville, when
EMF Broadcasting president Mike Novak and

ken-word clements could relegare
stations to nothing more than music apphances.
He maintains that higher-rated stations typically
have more mterrupnons, but that many of those

nonmusic clements provide entertainment that

well-known  Washington  broadcast  attorney  resonates for a large portion of the audience.
Pavid Oxenford “wilirepresent radio and EMT—Wich the internerand other newtechmotogies

Christian Music Group president Bill Hearn and

AUGUST 29, 2008

available to programmers today, Mass 2 One

' éﬁ

Johnson

CHRISTIAN l
|
|

Summit 2008

Summit
Highlights

Dave Ramsey
Keynote Breakfast

‘ M “Branding Your

Radio Station” with
Branding Experts
founder Ed Roach
“Quarter-Million
Reasons to Pay
Attention to Your
Web Site” with Mass
2 One Media COO
Tracy Johnson
“Learning From
PPM, No Matter
What Market You're
In” with Coleman
Insights
president/CEQ
Warren Kurtzman
"To Fee or Not to
Fee: That Is

the Question—
Performance
Rights” with EMF
Broadcasting
president Mike
Novak, Washington
broadcast attorney
David Oxenford, EMI
Christian Music
Group president
Bill Hearn and
RIAA chairman
Mitch Bainwol

Kurtzman

Media COO (and award-winning tormer pro-
grammer) Tracy Johnson will share how some
stations are using those toals to personalize their
communication with listeners, attract more
radio listening and more Web traftic and gener-

JAfe Mmore l]OH.\PO[ reventue.

A Brand In
Your Market

If vou want to have
more than just a sta-

von—and a brand in

your market—
Branding Experts ’
founder Ed  Roach Ramsey

will share his proven methods of helping business-
s discover what differentiates them, developing
their brand image and how they can properly
brand a Christian music staton.

Customer service will also be covered at this
year’s sumnut. That might sound Iike an area that
applies to other businesses, but if anyone should
pav special attention to how well they’re serving
cheir - customers  (listeners), it should  be
Christian music radio. After all, it has a vital mes—
sage to deliver every day, and how it serves com-
munities can make a big ditterence. Learn how
companies like Disney. Southwest Aihnes and
Nordstrom? have used customer service to dif-
ferentate themscelves from ther competitors and
create customer lovalty and how radio can do the
The “Dont Mecet Your

Expectations: Exceed Their Expectations” session

SANE. Listeners’

1s not to be nussed.

Try This, iPod

Personalicy makes
the  difference  tor
successtul stations,

and during the “Let’s
See Your iPod Do

This” session, atten-

- dees will learn how a
P

] statton’s personalities
Roach

can make the ditfer-
ence for the outlet, too.

There’s plenty of new rescarch  available
regarding what its gomy to take to bring the
younger gencration (millennials) back to radio.
It means doing things a little different trom what
stations nnght be used to. Find out what they’re
looking for and whether radio is willing to do
what it takes.

Once the sessions wrap Oct. 28, the sunnmnit
will close with the R&R Christan Industry
Achievement Awards dinner. Again this years
awards will be presented in 11 categories,
including station of the year in three market
sizes: PID, MDD and personality/show of the vear;
two labels of the year based on size: and promo-
tion exccutives in three different categories. Atter
three weeks of compiling nominations, ballots
will be e-mailed to voters Sept. 12.

Register online at radioandrecords.com to
keep up with future announcements, agenda

updates and hotel information. RsR
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» BRANDON HEATH CAPTURES MOST INCREASED PLAYS (UP
175) WITH “GIVE ME YOUR EYES,” WHICH ROLLS 6-5. AT T1 CHART

WEEKS, HEATH’S SONG IS THE YOUNGEST TITLE WITHIN THE TOP
FIVE AND IS TIED FOR THE FEWEST WEEKS IN THE TOP 10 WITH BIG

DADDY WEAVE’S “WHAT LIFE WOLLD BE LIKE” AT NO. 7.
DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

(DMDS

i =
g 03 T 11 NIELSEN BDS - . NEW AND ACTIVE
(] o AR CERTIFICATIONS PLAY! AUDIENC!
[~
z ARTIST PLAYS ARTIST PLAYS
= 5 TITLE IMPRINT / PROMOTION LABEL  TW +/- MILLIONS RANK G — A A e oses AR
MERCYME NO. 1{1WK) 1606 +65 4579 ] RUSH OF FOOLS 277/31 ADDISON ROAD 19V/41
YOUREIGN INO T Wonder Of The World Hope Now
THIRD DAY (Midas) {NO)
CALL MY NAME ESSENTIAL/PLG 1551 =2 f"303 2 MOST ADDED TOTAL STATIONS: 19 TOTAL STATIONS: 3
CHRIS TOMLIN NGLISH LEELAND 17B/7
JESUS MESSIAH sxstepsispaRROW/EMICMG 027 60 Bl S :: :F::i‘:flﬁeim ption 24514 Opposite Way
FRANCESCA BATTISTELLI (Curb) (Zssential/PLG)
I'MLETTING CO FERVENT/WORD-CURB 1308 22 Bi5ig £ TOTAL STATIONS: 13 TOTAL STATIONS: 10
BRANDON HEATH MOST INCREASED PLAYS/MOST ADDED
GIVE ME YOUREYES REUNION/PLG 1286 +175 3.239 4 KUTLESS 23213 MATT MAHER 13B/4
= _— e NEW Complete As It Is In Heaven
NATALIE GRANT s .2 2000 g _ TITLE/LABEL __ STATIONS (BEC/Tooth & Nail) (Zssential/PLG)
I WILL NOT BE MOVED CURB iim L | BRANDON HEATH 6 TOTAL STATIONS: 14 TOTAL STATIONS: n
BIG DADDY WEAVE Give Me Your Eyes
WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURE 1069 +60 1.975 n (Reunion/PLG) rANc?flfg 222/16 ?H"[ WICKHAM 137/20
N SRS loice avior frue Love
MATTHEW WEST e N KFSH, KGBI, WBDX, WFFH, WLFJ, WRCM } e e
oo i 736 15 p
SOMETHING SPARROW/EMICMG "7 Jiii = STEVEN CURTIS CHAPMAN 6 TOTAL STATIONS: 2 TOTAL STATIONS: 0
CHRIS SLIGH Ye
EMPTY ME BasH S0l /6 2161 8 G BEBO NORMAN 202/M2  JARED ANDERSON n32
N e KBIQ, WDJC, WFFH, WJQK, WLPJ, WMIT Britney Clorified
L conmap 839 66 2751 7 e (BEC/Taoth & Nail) Untegrity)
= - CASTING CROWNS 3 TOTAL STATIONS: 18 TOTAL STATIONS: 5
LAURA STORY 2
808 28 1484 2 Slelfade
_MICHTYTO SAVE INO 3 g (Beach Street/Reunion/PLG)
MATTHEW WEST KFIS, KTSY, WBSN
793 +17 2025 10
YOU ARE EVERYTHING MG L e
a3k SPARROW/ELINGT =2 TOBYMAC FEAT. KIRK
NEEDTOBREATHE 703 34 1.907 12 FRANKLIN & MANDISA 3
WASHED BY THE WATER ATLANTIC/WORD-CURB : Lose My Soul
JEREMY CAMP (ForeFront/EMI CMG)
LETITFADE gecToOTHaNAL ©90 4 1782 4 KWND, WFFH, WJIE
ROBBIE SEAY BAND ! BEBO NORMAN 3
SONG OF HOPE SPARROW/EMI CMC WEQO g2 _]'885 JE Britney
ABOVE THE GOLDEN STATE (BEC/Tooth & Nail)
SOUND OF YOUR NAME searrOwiEMICMG OB/ ’297 P 2057 9 KFIS, KTSY, WJTL
DOWNHERE ECEMBERADIO 3
HERE | AM teytriry 667 *TI2 L el 2,, Your Glory Do
PLUMB 1 (Slanted/Spring Hill)
INMY ARMS re BBt 4 1232 22 KHZR. WITL, WLPJ
LINCOLN BREWSTER ) ‘
TODAY IS THE DAY INTEGRITY f—’57 28 0'?63 v 20 EB“‘:';,D&':G 523 2
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA AIRPOWER (INOY
LOSE MY SOUL FoREFRONTEMIGMG 00 *D0 1808 18 KHZR, KLIC, XM The Message
MEREDITH ANDREWS
. ’ 529 -69 1.518 19 BIG DADDY WEAVE 2
El: SR;- :l:; At;)NE WORD-CURB. What Life Would Be Like
ROWNS (Fervent/Ward-Curb)
SLOW FADE BEACHSTREETREUNONPLG D08 W4 [Jg = KFSH, WFHM
33MILES
ONE LIFE TO LOVE N 202 50 0653 - DOWNHERE 2
STEVEN CURTIS CHAPMAN o i i e
. ntricity)
YOURS SPARROW/EMICMG f.go_ il 05} ] R4 KFIS, Sirius Spirit 66 BRANDON HEATH
BROOKE FRASER Give Me Your Eyes (Reunion/PLC)
SHADOWFEET woobanpgone Y4 +48 [S58F 21 WCVO +28, KSGN +2], WIKL +20, WGTS +18, WMHK +16,
LIFEHOUSE ADDED AT... WRES +16, V/VFI +10, KGBI +9, WAFJ +8, KKFS +8
WHATEVER T TAKES CEFFENINTERSCOPE 570 £6, 1666 16 WIIE-FM Pﬁapvhfﬁim‘tz n
) e DOWNHERE
TENTH AVENUE NORTH %7 +61 1207 >3 Louisville, KY H 1A =
BY YOUR SIDE REUNION/PLG - PD: Jim Galipeau ere 1 Am (Centricity)
: ali KFIS +20, WIIE +16, WMS. +16, KKSP 413, KPEZ +1I,
SWITCHFOOT 08 42 el - MD: Chris Cran KKFS +10, WDUC +8, KVMV +7, WFSH +5, KBNJ +5
THIS IS HOME WALDEN MEDIA/WALT DISNEY/SPARROW/EMICMG : Matthew West, Something to Say, 27 —
SANCTUS REAL 220 28 27 tobyMac Feat. Kirk Franklin & Mandisa, BEBO NORMAN
_ WHATEVER YOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMICMG =€ i | 058 ) Lose My Soul, 24 Britney (BEC/Tooth & Nail)
MICHAEL W. SMITH 286 53 0748 28 FOR REPORTING STATIONS PLAYLISTS GO TO: KHZR +29, VIAKW +25, KFIS +20, KBNJ +16, KVMV +1],
: N WD +6, XMES +4, WIIE 3, WLF +1, WITL +)
ANEW HALLELUJAH REUNION/PLG WWW. RadloandRecords.com .
STEVEN CURTIS CHAPMAN
Yours {Sparrow/EMt CMG)
RECURRENTS WMSJ +18, KHZR +17, XMES +15, WAE) 413, KCMS T,
WUQK +10, KVMV 48, WIIE +5, WCSG +4, KLTY +4
F g MERCYME
Kl ARTIST 11 NIELSEN BDS PLAYS 1l ARTIST 11 NIELSEN BDS PLAYS You Reign (INO)
Bl TITLE / (IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw (=l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W Lw WMHK +20, WIQK +¥, KFIS +13, KPEZ +8, KSBJ +7,
= - WAF) +6, KBIQ +5, WVE) +5, KKFS +4, SIST +3
FEE TENTH AVENUE NORTH
ALL BECAUSE OF JESUS (INO) 674 oZ5 G (0VE I HERE (REUNION/PLG) pi2 549_
MERCYME LINCOLN BREWSTER
GO WITHUS (INO) 510] el EVERLASTING COD (INTECRITY) 507 518
AARON SHUST RUSH OF FOOLS
MY SAVIOR MY GOD (BRASH) 282 pes UNDO (MIDAS) 504 491
CASTING CROWNS 542 538 CASTING CROWNS 492 506 FOR WEEK ENDING AUGUST 24, 2008
EAST TO WEST (BEACH STREET/REUNION/PLG) EVERY MAN (BEACH STREET/REUNION/PLG) LEGEND: See legend to charts in charts section for rules and symbol explanations.
TREEG3 CASTING CROWNS 53 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
522 553 478 475 day. 7 days a week. Christian AC indicator chart compiled of 32 reparters, christian CHR 25, christian
BLESSED BE YOUR NAME INPOR) e VOICEORTROTH (BERC S TRFETREUNION/RICY rock 25 and soft AC/inspirational 19. © 2008 Nielsen Business Media, inc. All rights reserved.
WHCF/Bangor, ME WNFR/Flint, Ml WHCB/Johnson City, TN WAFR/Network WGSL/Rockford, IL KCFB/St. Cloud, MN
OM: Tim Collins OM: Lori McNaughton OM: Matthew Hill OM: Marvin Sanders OM: Ron Tietsort PD: Jim Park
PD/MD: Joe Polek PD: Brian Smith MD: Dave Purin PD: Rick Robertson PD/MD: Charmel Jacobs MD: Chuck Heuberger
MD: Ellyn Davey MD: Jim Stanley
KCBI/Dallas, TX* KAMB/Merced, CA KCRN/San Angelo, TX KYCC/Stockton, CA
PD: Mike Tirone WAGO/Greenville, NC PD/MD: David Benton KNLB/Phoenix, AZ PD/MD: Mark Mohr PD: Scott Mearns
APD: Bill Bumpas PD: Keith Aycock PD: Faron Eckelbarger APD: Steve Hayes MD: Marina Tahod.
MD: John McL ain MD: Tiffany Johnson
Family Life
Communications/Network KLVV/Ponca City, OK WSMR/Sarasota, FL WOLW/Traverse City, MI
WCDR/Dayton, OH WCRH/Hagerstown, MD PD: Dawn Bumstead PD/MD: Tony Weir OM: Douglas Poll PD/MD: Patrick Green

OM: Keith Hamer
PG/MD: Eric Johnson

OM: Jeff Ward
PD: Jeffrey Bean
MD: Susanna Scott

APD: Adam Biddell
MD: Bill Ronning

34 24/7 NEWS ONLINE @ www.RadioandRecords.com

KLMP/Rapid City, SD
PD: Suzanne Happs
MD: Jamie Knapp
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PD: Dan Young
MD: Paul Perrault

* Monitored Reporters
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» WITH 144 PLAYS AT 11 REPORTING STATIONS, STEVEN

| < . CURTIS CHAPMAN TAKES THE HIGHEST BOW AT NO. 17 ON
C H RI s I I A N ¥ SOFT AC/INSPIRATIONAL WITH “YOURS.” THE SINGLE ALSO
SURGES 25-17 ON THE CHRISTIAN AC INDICATOR SCORECARD
DIGITAL DO 0ADS
DMDS 'Ji.le it s com

AND IMPROVES 25-24 ON THE MONITORED AC TALLY.

x - < )
o Pt CHRISTIAN CHR £ s CHRISTIAN ROCK
n 55 ARTIST PLAYS | £S5 ARTIST PLAYS
£ I~ EERG IMPRINT / PROMOTION LABEL ™™ +/- & ! E-S IMPRINT / PROMOTION LABEL TW +1-
5 BRANDON HEATH I CAPITAL LIGHTS
‘ 1 2 VEME YIUREVES ReunonpLe 290 2 - 4 2 GrorcontRoL TOOTH & NAIL 28_9_ . B
’ ' SKILLET = A ROTTERDAM NOVEMBER
2 i
A ]__8 _ THOSENICHTS oenNTSREIND 10 i Gl B caeencmacine 282 6
- FRANCESCA BATTISTELLI H CHILDREN 18:3
3 i 1) 5 MLernGoo FERVENT/WORD-CURE T 1 7'25 ' = __8_ ALL MY BALLODNS TOOTH & NAIL ___259 1
e SWITCHFOOT IVORYLINE
a4 i THIS IS HOME WALDEN MEDIA/WALT DISNEV/SPARROWEMI MG * 2 5 1 T REMIND ME M ALIVE TOOTH&NL*ZE_’A'F :"5
ADDISON ROAD i FALLING UP
. 8 CreKNGwWITHYOU N0 ?_0 el ' ‘ 9 LO0ONICHT CRavITY BEC/TOOTH&NAIL 252 *Ej
I SUPERCHIC[K] ] SKILLET
. It 2 oo mpop 662 ‘EB ' _i G Z WHISPERS IN THE DARK aoenTisRenng 248 +2
THIRD DAY = WEDDING
v = 20_ CALL MY NAME ESSENTIALRLG OO0 3 250 ¥ ,]2 RECEIVE sravenEwwoRL) 248 - '107
SN TOBYMAC FEAT. KIRK FRANKLIN & MANDISA 1 & HAWK NELSON
. b‘\"“’] 0 osemvsouL FOREFRONT/EMI (MG __EEZ - f ' 3 £ _ YOUHAVE WHAT | NEED BEC/TOOTH&NAIL ‘2%"___ 7'30
o BROOKE FRASER ipEs RELIENT K
’ T 9 _ SHADOWF €T WOOD AND BONE _T__ Eae . [0 B e ceene aND THE HERD coee 29 48
o HAWK NELSON THIS BEAUTIFUL REPUBLIC
. N 5 ONELITTLEMIRACLE BecooTHENAL OO L2V = I 7 NOTURNINGBACK FOREFRONTEMICMG 207 4
_— AN | e
KUTLESS . : CLASSIC CRIME
‘ i t _ COMPLETE BEC/TOOTH & NALL 27 +53 32 ) 10 ({GSER THANWE THINK TOOTH &NAIL ‘2_0_54_4 822
A SANCTUS REAL i HOUSE OF HEROES
12 L HE it YOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMICMG 202 | 18 r i ]2' IN THE VALLEY OF THE DYING SUN GOTEE 720“ ) 26
‘ KRYSTAL MEYERS E SANCTUS REAL
3 i ]2_ SHINE FSSENTIAL/PLG __527 a0 ' i 97 TURN ON THE LICHTS smnnowmwcmcw__zoo_ ’]fl
J CHASENM | DECYFER DOWN
Ll (B 6 o ove JROOF -2 ° B 7 G 0 Lt
d J JIMMY NEEDHAM p N - FAMILY FORCE 5
. | B BREATHORTWO meop 206 _377 @ & rrver TOOTH&NAIL ?74 7"8
MERCYME " NEVERTHELESS
‘ B 7 odrec o o CIOMI 44 . = 6 o Fckevp 180 /5
: =
& BRITT WICOLE ! MANAFEST
77 P LY searrowEMcve 400 =70 . L B soseautkuL secmooTHaNAL 109 i
- =S — —
" THE AFTERS { P.0.D.
@ N 7 \WEARETH: SOUND cowmsaing 320 +45 a e 5 CiNEWITHME cowmeamo 4 .
e == 3 I g T T
- JAYMES REUNION L DIZMAS
. L= _“_ FINE GECTOOTHENAL 2% ad . ] 4 1S IS A WARNING CREDENTIAL/EMI CMG 153 'l i
i BEBO NORMAN B FIREFLIGHT .
@ B 4 ol Meour BEC/TOOTH& NAIL ,__351.‘ ' il = o 15 ~ THEHUNGER Fikerle 192 49
_"”i MATTHEW WEST ; WAVORLY
T ia _]2 SOMETHING TOSAY SPARROW/EMI CMG _3"2 0 . (240 A nnive ANDFORGET FLckereG S £25
vl REMEDY DRIVE % THE ALMOST.
@ 23 6 g woro.cure 3 23 . & o womsnaL 37 05
ol CHRIS TOMLIN . 3 PHILMONT
2y 2 ) 7 JesUswEssAH SIPSTEPS/SPARROW/EMICMG 32_3 | 1 | ICAN'T STANDTOFALL FOREFRONT/EMI CMC 135_ 11254
- NATALIE GRANT 3, 5 KUTLESS - R
2 i B I WILL NOT BE MOVED CURB 30_0 g2 2 ? THEFEELING BEC/TOOTH & NAIL £ A
RELIENT K ABANDON
@ _{_? 2 ST WANY YOUTOKNOW core 293 2] Q B PROVIDENCE FOREFRONTEMICMG 122 *63
i NEVERTHELESS | ’ . . THEFOLD .
@ 3 SLEEPING IM FLICKER/PLG 267 ke — Ry 2 BESIDE YOU NOW TOOTH & NAIL 132 -33
= LEELAND 5 SEARCH THE CITY
2 B & OPPOSITE V/AY ESSENTIAL/PLG 255 54 . N 7 CLOCKS AND TIME PIECES BEC/TOOTH& NAIL Ug] 0
e HELLO KELLY =N PROJECT 86
@ RE-ENTRY GOODRE ASONS 7spn 260 7 Q 4 2 oUTYOURLPS TOTHETV TOOTH & NAIL. 107 au
y FLYLEAF o = SUPERCHIC[K]
@ EE ENTRY ALL AROUNI ME ssmocrone 247 a2 e 3 3 ey weop 107 i
= M
i FALLING UP | AM TERRIFIED
30 5 15 00D MORNING PLANETARIUM BECTODTHENAL 252 "8 . 1 "w HEAVEN KNOCKING, HELL RISING GOTEE =0 27
SOFT AC/INSPIFATIONAL
ARTIST PLAYS i ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL W .- TITLE IMPRINT . PROMOTION LABEL ~ TW +/-
~ MERCYME YOUREIGN - IND 403 -7 . BART MILLARD |STAND AMAZED N0 BG +25
@ 10 CHRIS TOMLIN JESUSMESSIAH ) SIXSTEPS/SPARROW/EMICMG 376 +13 : MICHAEL W. SMITH FEAT. ISRAEL HOUGHTON & CHRISTY NOCKELS SO GREATREUNION/PLG 177 32
2. BIG DADOY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB 303 +18 SALVADOR AWARE WORD-CURB 176 -26
< I E 4l Ele =) i =2 |
o POINT OF GRACE HEAL THE WOUND WORD-CURB 248 -17 MEREDITH ANDREWS YOU'RENOT ALONE WORD-CURB 176 -52
= . S § LA R
2 MOLLYE REES & JAMIE SLOCUM DIFFERENT HOLLOWOAK 236 +9 ASHMONT HILL SONGOF GLORY AXIOM 168 -1
2 ¢ 25
o SONFLOWERZ MYADORATION AVISTA - 221 -28 MANDISA VOICE OF ASAVIOR SPARROW/EMICMG 152 3
é MARK HARRIS ALLFOR THE GLORY OF YOU INO 215 +16 STEVEN CURTIS CHAPMAN YOURS SPARROW/EMI CMG 144 +45
2 " ! §_ - _ o &
T RICHIE MCDONALD | TURN TOYOU Lo 206 +36 MICHAEL W. SMITH ANEW HALLELUJAH REUNION/PLG 130 +44
g BRETT RUSH WHEN I'M ALONE WITH YOU CREATIVESOUL 205 +4 'CECE WINANS THE TEST OF TIME PURESPRINCS COSPEL 123 +6
3 FEE ALL BECAUSE OF JESUS INO 187 +5 CURT COLLINS ANOTHERDAY FSS 121 3
2
KLYT/Albuquerque, NM KXWA/Denver, CO WAYK/Kalamazoo, Mi WJ_Z/Nofolk. VA* WPRJ/Saginaw, Ml WBVM/Tampa, FL*

OM: Johann Yo" Snyder
MD: Joey Belville

KAFC/Anchorage, AK
OM/PD: Mark Guy
APD/MD: Mike Carrier

WHMX/Bangor, ME
OM/PD: Tim Collins
APD/MD: Morgan Smith

WONU/Chicago. IL*
FD/MD: Johnathan Eltrevoog

AUGUST 29, 2008

PD: Scott Veigel

WJRF/Duluth, MN
PD/MD: Terry Michaels

KNMI/Farmington, NM
OM/PD: Darren Nez
MD: Kenny Montano

WSCF/Ft. Pierce, FL
PD/MD: Jon Hamilten
APD: Brian Strickland

WORQ/Green Bay, WI
OM/PD: Jim Raider

PD/MD: Mike Couchman

WYLV/Knoxville, TN*
PD: Marshall Stewart
MD: Kris Love

WAYM/Nashville, TN*
OM: Dave Senes

PD: Jeff Brown

MD: Zach Boehm

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin
MD: Seth Routzahn

OLFPD: Ane Verebely

KJ™H/Po 1ca City, OK
POAVD: Tany Weir

KZRI/Por-land, OR*
Ot4 Mike Iovak

Pl David Pierce

APD: Eric £llen

K™PT/Rapid City, SD
0OM Tom Schoenstedt
PL: Jennifer Walker

www.americanradiohistorv.com

OM/PD: Aaron Dicer
MD: Josh Thompson

KLFF/San Luis Obispo, CA*
PD: Matt Williams
MD: Noonie Fugler

WBYOQ/Sellersville, PA
OM: David Baker
PD/MD: Kristine McClain

KADI/Springfield, MO*
PD/MD: Rod Kittleman

OM: Chris Sampson
PD/MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WCLQ/Wausau, WI
PD/MD: Matt Deane

* Monitored Reporters
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» MICHAEL W. SMITH CLAIMS THE CHART'S
HIGHEST BOW AT NO. 27 WITH “A NEW
HALLELUJAH.” THE FORMAT VETERAN ALSO
STARTS AT NO. 30 ON THE MONITORED
CHRISTIAN AC LIST AND NO. 18 ON SOFT AC/
INSPIRATIONAL.

R&R CHRISTIAN

<DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PD/MD: Gary Hil

WMIT/Asheville, NC*
OM/PD: Tom Greene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDIC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD/MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
MD: Jon Culbert

WWIB/Eau Claire, Wi
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, Mi*
PD: Chris Lermke

WIQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greensboro, NC
PO/MD: Wally Decker
APRD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honoluly, HI*
OM: Jack Waters
PD/MD: Mike Gravatt

KSBJ/Houston, TX*
PD: Jon Hull
MD: Jim Beeler

WCRJ1/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, M|
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: AlRoss
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Camblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

KT1S/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network
PD: John Owens

APD: Kevin VanBuren

MD: Cecil Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBi/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeft Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roancke, VA*
OM: Jackie Howard
MD: Brian Sumner

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zeliner

PD: Mike Abrams

MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD: Gary Hegland
MD: Jay Michaels

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ)/Tampa, FL*
PO: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGNV/Wausau, Wi
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Oon Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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ARTIST

WEEKS

TITLE

1 1 CHRIS TOMLIN JESUS MESSIAH

13 MERCYME YOUREIGN

% CHRISTIAN AC INDICATOR

PLAYS
IMPRINT / PROMOTION LABEL. ~ TW +-
SIXSTEPS/SPARROW/EMI CMG 953 +4]

14 BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE

15  FRANCESCA BATTISTELLI tMLETTING GO

21 THIRD DAY CALL MY NAME

N BRANDON HEATH GiVE ME YOUREYES

8  LINCOLN BREWSTER TODAY IS THE DAY

8  DOWNHERE HERE | AM

19 MATTHEW WEST SOMETHING TO SAY

11 TOBYMACFEAT. KIRK FRANKLIN & MANDISA LOSE MY SOUL

22  NATALIE GRANT | wILL NOT BEMOVED

8 S 33MILES ONELIFE TOLOVE

5 CASTING CROWNS SLOW FADE

3 NEEDTOBREATHE STREETS OF COLD

Il 24 LAURA STORY MIGHTY TOSAVE

23 NEWSBOYS STAY STRONG
I 2  STEVEN CURTIS CHAPMAN YOURS

15 SWITCHFOOT THIS IS HOME

BEACH

ABOVE THE GOLDEN STATE SOUND OF YOUR NAME

WALDEN MEDIA/WALT DISNI

N0 899 +35

FERVENT/WORD-CURB 893 +68

FERVENT/WORO-CURB .~ 885 +70

ESSENTIAL/PLG 883 -8

REUNION/PLG 7i6 +69

INTEGRITY 607  +107
SPARRC W/EM! TMG 563 +24
ZENTRICITY 506 +35

FOREFRONT/EMICMG 494 +78

INO . 488 +18

CURB 459 -32

INO 434 +75

ESSENTIAL/PLG 382 -36

SPARROW/EMICMG 354 -26

STREET/REUNION/PLG 352 +23

SPARROW/EMICMG 349 +122
SPARROW/EMICMG 325 +46

EY/SPARROW/EMICMG 304 -20

ATLANTIC/ORD-CURB 280 +81

28 3 RUSH OF FOOLS WONDER OF THE WORLD

S  BROOKE FRASER SHADOWFEET

29 4  ADDISON ROAD HOP: NOW

KUTLESS COMPLETE

PLUMB IN MY ARMS

9
6 MICHAEL ENGLISH FEELS LIKE RECEMPTION
14

e MICHAEL W. SMITH ANEW HALLELUJAH

20 MANDISA vOICE OF ASAVIOR

g
a
=
®
®
o
o
B
4
®
©
©
od
2
12
!
14 2 25 MATTMAHER YOUR CRACE IS ENOUGH
15 :
9
L 4
o
19
@
4
@
@
®
@
26
@D
28
®

10 SANCTUS REAL WHATEVER YOU'RE DOING (SOMETHING HEAVENLY)

B0l (23 10 LEELAND oprosiTe way

Hit Music Research

ARTIST
TITLE

SWITCHFQOT THIS IS HOME

BRANDON HEATH GIVE ME YOUR EYES
STARFIELD REIGN INUS
SKILLET THOSE NIGHTS

SANCTUS REAL WHATEVER YOU'RE DOING

TOBYMAC FEAT. KIRK FRANKLIN AND MANDISA LOSE MY SOUL

THIRD DAY CALL MY NAME
MERCYME YOU REICN

CHASEN DROWN

CHRIS TOMLIN JESUS, MESSIAH
ADDISON ROAD STICKING WITH YOU
BRITT NICOLE BELIEVE
J|MMY7NEEDHA; ABREATH OR TWO
FALLING UP COODMORNING PLANE TARIUM
BARLOWGIRL MILLION VOICES
MATTHEW WEST SOMETHING TO SAY
SUPERCHIC[K] HOLD

KUTLESS COMPLETE

THE AFTERS WE ARE THE SOUND

FRANCESCA BATTISTELLI 'MLETTINGCO

WALDEN MEDIA/WALT DISNEY/SPARROW/EMI CMG

CHRISTIAN CHR
MUSIC RESEARCH

MVDASA—Z;;—.YV
WOO0D AND BONE 277 +53
INO 268 +66
BEC/TOOTH & NAIL 265 +2
CURB - 258 - +28
CURB 232 -26
REUNION/PLG 231 +75

SPARROW/EMI CMG 227 -45

SPARROW/EMI CMG 225 0
ESSENTIAL/PLG 210 -25
w w

IMPRINT / PROMOTION LABEL TOTAL  FAM% BURNW% 18-24 2534 18-34

REUNION/PLG 417 91%

SPARROW/EMICMG - 415 82%
SRE/ARDENT/INO 4.3 92%
SPARROW/EMICMG  4.12 95%

FOREFRONTEMICMG ~ 4.08  S1%

4% 399 407 4.02

1% 426 425 426

26% 4.25 401 415
23% 40 410 40
18% 3.8 418 398

403 88% 19% 397 394 395

ESSENTIAL/PLG  4.02  96%  26% 398 4.26 401

N0 401 86% 18% 373 398 385

oMc 397 80% 22% 387 382 386

SIXSTEPS/SPARROW/EMICMG 396  84%  20% 3.88 4.09 398

INO 354 8%% 16% 3.87 393 389

SPARROW/EMICMG 3.8 S7%

31% ‘ 404 384 39

INPOP 3.88  59% 4% 400 394 398

BEC/TOOTH&NAIL  3.87  85%

FERVENT/WORD-CURB  3.87  90%

25% 398 372 3.88
30% 384 419 3.96

SPARRDW/EMICMG ~ 3.85  74%
) INP;JP [ -3.817 87%
BEC/TOOTH & NAIL TSZ— 65%
N0 3.79 -66%

FERVENT/WORD-CURS  3.78  95%

13% 368 370 369

19% 39 367 379

22% 350 397 370
25°%  3.61 3.68 364
30% 392 375 386

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 691 respondents. Total average favorability estimates are based on a scale of 1-5. ("= don't like it at all, 5 = love it).
Total famitiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio stat on. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are int=nded to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.-om. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at {615) 331-0736 or Ken@hitmusicresearch.com
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KYGO/Denver combines the essence of a traditional remote—
virtually—thanks to ever-increasing Web technology

Remotely Possible

R.J. Curtis

RCurtis@RadioandRecords.com

recent remote for Paul’s Homes hosted by morning person-

ality Mudflap from Lincoln Financial’s KYGO/Denver was a

huge hit. Almost 200 people showed up during the June 28

event that took place between noon and 4 p.m. The client was

thrilled because no fewer than 15 KYGO listeners filled out

an application for prequalification. Those listeners were happy,
too. If they ended up buying, the builder promised to give them a free wash-
er, dryer and refrigerator for their new home.

On the surface this sounds ke your garden-
vartety remote, right? Hardly. While it was techni-
cally a remote—the operative word here being
“technically™ —the actual location for the KY GO
event was cyberspace, minus
hot

painfully average food and all-

the summer  weather,
too pushy salespeople.

The event took place on-
line, in the comfort of

KYGO

making the station’s first virtu-

histeners”  homes,
al remote an unqualified suc-
cess. The idea for combining
one of radios most tradition-
tools
Web
technology was a team effort,
KYGO P Joel Burke says. [t

came from sales, programming and even the

al and  effective sales

with  ever-mereasing

techies. " There have always been some clients who
were too far out of the city, or clients that offered
aservice or product that really weren't a conmer-
cial business that drives trathic,” he says. The station
didn’t want to set itself up for tailure with what
Burke described as “one of those [DO.A- remotes
where you take the money and run”

Because it s located 35 miles cast of Denver, the
Paul’s Homes location was a geographical chal-
lenge for the standard remote, but the ideal Tocale
for experimenting with an online equivalent.
Prepromotion started just inside two weeks of the
event, A schedule of commercials voiced by morn-

ing co-host Mudtap along with live 10-second

AUCUST 29, 2008

Burke

announcements drove KYGO listeners to the
station Web site. Once  there, they  clicked
through to a micro-site telling them to come
back June 28 between noon and 4 pan., with the
washer/dryer/ fridge incen-
tive prominently displayed.

One week prior to the vir-
tual remote, KY GO sentan ¢-
mail blast to 45,000 members
of its VIP club, inviting them
to “stay at home and go right
to your computer from noon
to 4 pm. this Saturday”
During  the actual remote,
Burke says all the material on
the Web site had motion to it.
including video of Mudtap
welcoming them with audio,
“which then takes them on a
virtual tour. At the end, they could sign up for
more information with an incentve.”

On the radio, the standard two spots per hour
aired, with Mudflap describing the home location
and incentive, while referring listeners to the Web
even after the remote event ended. The micro-site
stayed up but referred visitors to other locations

where Paul’s Homes 1s developing neighborhoods.

Quality And Quantity

One of the many benetits to exccuting an event

like this online is the ability to more accurately
quantify the response. During the week leading up

to June 28, the micro-site for Paul’s, which fea- |

‘There have
always been
some clients
who were
too far out
of the city,
but | don't
think we'll
ever get
away from
doing full-
blown
remotes.’
—Joel Burke

Web Remotes

Prepromotion:

B Banner and
skyscraper ad on
KYGO Web site
promoting the virtual
remote that includes
incentive

M Visitors click on
banner and land on
micro-site, which
invites them to check
back June 28 from
noon to 4 p.m. for
special offer

Two weeks ahead:

B Commercial schedule,
combined with live
10-second remote
promos

One week ahead:
B KYGO e-mail blast to
VIP Club members

During virtual remote:

B Micro-site displays
video and audio of
Mudflap hosting
remote

B Viewers click through
to take virtual tour of
new homes

B Event window
includes page for
viewers to apply for
prequalification

B Two recorded spots
per hour from
Mudflap talking
about event, inviting
listeners to view

virtual remote online

FORMAT FOCUS:

SALES

tured Mudflap, received 252 views and 221 visits.
During the actual rentote, 190 views and 137 vis-
is were recorded and, as already mentioned, 15
people secured an applicaton to qualify tor pur-
chasing a home, a much higher rate than usual at
an actual remote.

Asked it this high-tech method of achieving
client nirvana would eventually replace the oadi-
gonal method of this radio mainstay, Burke says,” We
do a ridiculous amount of remotes. [ don't think
we'll ever get away from doing full-blown remotes.
but certain clients get excited about doing these as
opposed to traditional ones.” Perhaps down the road,
he says, “this could be the majoriey of what we do.
fes an casy way for listeners to find out information
in an interactive way, bue they also get incentives to
visit the site during that particular time”

With the technological gap among adult lis-
teners closing and with free time in short sup-
ply. Burke says the Pauls Homes remote is a great
example of how a station “gives listeners a
chance to go online and go through the process
in 20% of the time it would have taken to drive

out there”

The Difference It Makes

One major difference berween standard remotes
and the virtual variety—at least the way Burke
says KY GO prefers to do them—is the prepara-
tion time the online version requires. Who among
us hasn’t been told late on a Wednesday atternoon
that an open remote slot has just been sold for
that Saturday?

Remotes as we've known them all these years
are fairly turnkey: virtual remotes necessitate a six-
week turnaround, Burke says. “The process of
doing these is involved. There’s sonie important
setup time; that's the one hindranee of being able
to lock and load these and do more of them.” On
the front end, copy needs to be turned in carly to
accommodate the taping of the video elements for
cach remote. Tuckily these don't need to be out-
sourced, since KY GO has the capability of produc-
ing video of the jock hosting the virtual remotes
on-site at the station.

Even though this was KYGO'S maiden voyage
into cyberspace as far as remotes are concerned.,
the station was able to price the event compet-
tively. According to Burke,” The price structure for
this virtual remote is a licde different, but its not
significantly lower. Tr still carries a great deal of
value!" In general, Burke says of the station’s Web
space, “This is the first dime in all the years so far
I'm seeing money being made” With the success
of this inidal remote, the station now has a tem-
plate to use.and with future successes, rates for vir-
tual remotes can eventually be raised. Burke also
shared an interesting side note that speaks to the
issue of Web revenue: The station is no longer
accepting banner ads on its site once contracts for
the existing ones expire.

Burke says,” This will clean up the site and cre-
ate opportunities for clients to tie into content-
rich clements within the site that have a benetit
to the person visiting the site.”” He notes that the
banners were simply taking up space and not

RsR

lll’dkil]g II]llCIl money.
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» KENNY CHESNEY'S “EVERYBODY WANTS TO GO TO
HEAVEN" MOVES 13-6 WITH MOST INCREASED AUDIENCE
(UP 4.4 MILLION IMPRESSIONS] IN TS FOLRTH CHART
WEEK, THE FOURTH TIME IN HIS CAREER THAT HE HAS
RACED INTO THE TOP 10 IN FOUR WEEKS OR LESS, ALL
SINCE OCTOBER 2005. NO OTHER ARTIST THIS DECADE HAS
ACCOMPLISHED THE FEAT MORE THAN TV/ICE.

: B o B :
5 £ og 11 NIELSEN BDS Y HITPREDICTOR AUDIENCE ) 3 HS e 11 NIELSEN BDS Y HITPREDICTOR AUDIENCE
v 5 WD ARTIST CERTIFICATIONS STATUS (IN MILLIONS) PLAYS v 5 wY  ARTIST CERTIFICATIONS STATUS (IN MILLIONS) PLAYS
£ i £8 Tme IMPRINT / PROMOTION LABEL  TW +/- ™ RANK 2 IR IMPRINT / PROMOTION LABEL  TW  +/- ™ RANK
e 50?33£&3ﬂv SHIRT Ne-10 WK)OMASHWLLE 31382 4178 4dll | . By - Q)?J:g?oNccingHERD Meanasrvie O +0582 999 30
3 30 KEITH ANDERSON ol 923 0528 4262 2 [52] 311 1 PAT GREEN B aees 083 M5 34 AH{E{E&S():E
gy 0 SETA\‘NI:')D?:\IN%%AEA: amsTanaspvilLe 28092 +2.689 4057 3 0 _E’i 12 5@#&20’;2 st UnversaLsouTn 4391 0777 782 32 + 4 4"8
g 22 écla':‘rmggﬂ\én?rﬁow valoRy 2M423 116B4 4017 4 B E r?oIrIFIT-Y e T mercury 3919 #0934 74 35 KE‘NNY
8 1 15 ;{%E:B?/?SZDW’:ET BIG MACHINE v25429 -4.866 736_67] 5 D 33 v SQIA)ZAVrAY(;R el NSA/MIDAS/NEW REVOLUTION 3705 +0.372 766 33 CHEzNEY
B s ?VEE?VNBEK;:YHVEASN':E¥O GOM%SJEXVECNREASED AU?SJ?EEAWB%{\ 23835 +4418 3252 7 B anﬁvc \AE/;EIR)KINS e ERCAP\TOL NASHVILLE 3066 +0875 588 36
g8 ° DDo‘:J?ITl::K?c%%E:NK ABOUTIT cAPTOLNASHVILLE 23235 2953 3192 8 =i . hL{Ib{E =L capmoLnasre 2897 +0.5% 502 37
[l 13 CEORGE STRAIT Ay 22951 0987 3457 6 L e wiony 2728 05T 469 40
iy ° :H?EE\\(/E';E;g;NFRONTOF ME sHowDONAswviLLe 22049 +2:522 3113 9 40 6 |pw|;:4LLDVASSAR SREAEER univERsaLSOUTH 2491 #0435 489 39 +3 019
i b :x(LILDSUF:AaECRKLONC TopDovATLANTICICDs 220N +2.960 i _2965 Il . & g{%ﬁvﬁlﬁ[ﬁﬂgggg WARNEREROS.wRY 2357 *h227 403 44 MONT‘GOMERY
8 27 THE LOSTTRAILERS s 2063 41579 305 10 AN 37 1 CHRIS YOUNG o 2221 0084 44S 4 TENTR
ey =© é\()laﬁ#MgACKSON asTanasHvL, 19425 1618 2806 12 4 pu goARVOEuS orre BREAKERWARNER BROswRN 2218 +0.341 502 38
| il[l \GW‘}\STL Tg':(? MERCURy 18359 4776 2669 14 O = 4 fo'bé'a\émlofmﬁi waLTDisNEviyRICsTREET 22 *03W 425 42
=y 7 j:uls\TR A%LEEA%NDERWOOD JORISTARRISTANASHVILLE 15324 *2.371 2694 13 44 IR {-AEECI:S N womack McanasiviLe 027 0101406 45
B e CRGho oU sty 16615 6597 2510 15 @ | - Rl ungn V607 0258 277 47
=y 2 %E'N'ﬂi ? E:IEFIELD g 13926 +2291 2209 77 @ e ﬁmé OLFESEAEACE)OK loRisTANASHVILLE 097 *0439 313 46
f__. 10 BROAafslgtEil';ATTs LYRIC STREET 13816 -0100 2348 16 . | 44 | 1o t;iR%%léftLAss WHITE TRASH CURB 1467 +0.028 45 43
| R cpmoLnasvie 13764 <0471 283 18 @ ARl cury 1445 4032 102 60 I 00,140 056
. Bl ° ACL|-L| VER aANTED r}g\ BT WP T @ o SKAE\NN[E)\IYEROB%ES—@R HEART prokengow 87 0334 247 48 Luq:omwwvzoo.ﬁ
2z 8 ;%'EALESN?L':S?LDEAN = BROKENBOw 0479 +1881 1813 20 CUS g(ﬁlﬁsTH%:leZ‘N'T LOVE YOU et pca MBS0 #0737 193 51
(1] 5 8 BLCKY COVINGTON, RS 8933 4370 1582 2 D S0 3 o S iony 144 40353 237 49
e el 5 SCEJYCEJE:- chAWANDA rgx Bib07 F0590 27hy2 2 m E'v(gr?vﬁnmg ENEER bl DEBUJ(A nasvie 0906 +0647 200 50 Don’t Think | Don't
(0] 26 & TMMCGRAW Brosze w22z wn B B 4 CAROLINA RAIN cury 0886 <0191 166 54 mgaggﬁ%ﬁé;l
24 Y E.OEMSEsolrf &E?MPSON ericcoLuMpla 008 2856 1289 26 ’ m MMOI;‘L\MNE?Q? D coumga 0779 #0350 104 59 OV Q9 KX 018
@ e 2 mxgny SEEREAN wvercuny 757 1373 W00 25 ‘ . ° S\rNK\EN[f (I)-FE ngleTt\)nlJ{TH peccwmounper 0748 0106 156 35 mﬁg Kw%
@ 24 16 LCOF\!/?RIEGMETA(;[RRSG & Bﬁi (22 gh0079  Nieohg22 B2 i 2 ?mI/EEg';a/IE)ENTLEY proinasvie 058 OIS T8
. 27 2 IL‘(Q)ENYF(?RNAI(E(%FJ;ALEUM CAPITOL NASHVILLE 7344 1478 1213 27 57 S% 5 E}FAFS;IE-NETR‘;RSEE%HORD SHOW DOG NASHVILLE 0633 -0.085 _ 189 53
@ B :J(osbll‘-wl-vlosu?rlnglv-()suam BEAUTIFUL 19/5& 6420 40725 ms3 28 B > S :Hziscﬂfnﬁﬁsc"ﬁ?gg,ﬁo»l pomacng 0285 0047 190 52 Waxgnr;g): .
0] 30 5 MONTCOMERY GENTRY comga 638 43008 1093 29 2l 56 5 A RS e 0531 0075 132 57 L(&L;;?);Sséi hv‘i%i"%ﬁ
, B 10 EZH%(}EE?SJICEDWN =EH vEnaTON 0022 +102 948 3 o Bl mﬁ&o" SEE pomacine 0004 0027 4T - il ancieey gﬁ]’zglé,3 i
= —— WGAR +0Tl4, WEZL 0101
NEW AND ACTIVE JAKEOWEN 28 TIMMCGRAW 16 oo (RIVKSCS KNS joqqcpaciv 14
T ARTIST ARTIST Don't Think | Can't Love Let It Go R e Unbelievable (Ann Marie)
TITLE/LABEL  AUDIENCE / GAIN TITLE / LABEL  AUDIENCE / GAIN TITLE/LABEL  AUDIENCE / CAIN EE;A) E(cat;‘l,)?mo, e ) WMAD, WML 1 &(LX?:AS:(IEE% ——
CROSSIN EL! YOUNG CHRIS CAGLE 0.245/0.068 KATM, KBUL, KKNG, KNTY, KUZZ, WBCT, WCOL, WDTW, TRACE ADKINS 16 KJJY, KRST, KSKS, WCTK,
DIXON 0.466/0.096 BAND 0.322/0.061 Never Ever Gone MOST ADDED KRST, KSOP, KUBL, KWJJ, WEZL. WGAR, WIRK, WKLB, Muddy Water WDAF, WGKX, WIVK, WRNS,

I Love My Old Bird Dog (& | Love You)
(Broken Eow)
TOTAL STATIONS: 19

DARRYL WORLEY 0.451/0.152
Tequila Cn lce
(Stroudavarious)

TOTAL STATIONS: 30

Always The Love Songs
(Republic/Universal South)
TOTAL STATIONS: ]

(Capitol Nashville)
TOTAL STATIONS: 14

ASHLEY RAY 0.237/0.078

SUGCARLAND 0.292/0.079
Already Gone

(Mercury}

TOTAL STATIONS: 8

Next Time | Fall In Love
(Capito! Nashwille)
TOTAL STATIONS: 1

FOR WEEK ENDING

WCTO, WGCY, WCKX, WGTY,
WIOV, WKLB, WKSF, WKXC,
WOCK, WOKQ, WPAW,
WQBE, WQHK, WRNS,
WSOC, WWGR, WWNU,
WXBM, WXBQ, WYCD

AUGUST 24, 2008

WOGI, WWGR, WWYZ,

{Capitol Nast ville)

WSOC, WWCR

KKNG, KNCI, KRST, KXKT,

7WYCD . KBUL, KFDi, KIIM, KIXZ,
gé)N'frT"‘GyMERY 5 WAMZ, WKC, WOKQ,
! WQDR, W5S0C, WUSY,
Rolt With Me WWGR, WWNU
(Columbia)

KEGA, KILT, KMLE, KMPS,

LEGEND: See legend to charts in charts section for rules and symbol explanations,
113 country and 28 Canada country stations are elcctronically manitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days o week. Irdicator chart comprised of 111 reporters.

© 2008 Niclsen Busi

ness Media, Inc. All rights reserved.

CHART LEGEND

Charts are renked by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of airplay with

Arbitron listener data).

Sonas showing an increase in
D plays (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a bul et If its percentage loss
n plays (aucience for Country) does
not exceed the percentage of moni-
tored statior downtime for the for-
mat. Exempting the Country chart, a
song that hes been on the chart for
more than 23 weeks will generally not

38

receive a bullet, even if it registers an
increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does rot exceed 3%. A song in its
first week at No. 1 will always receive
a hullet, even if it has lost plays
{audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

24/7 NEWS ONLINE @ www X

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number

of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

wWww . americanradiohistorv.com

Urban AC, Hot AC, Christian AC,
Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

both au fience and plays.

Hielsen BDS certification for
airplay of 100,000 plays on all
monitor=d stations, including satellite
and netonal networks, across the
United States and Canada. Numeral
followin 3 symbol indicates multiple
level o= 00,000 plays.

Indicates title earned HitPredictor

status in research data proviced
by Prom ssquad. Songs are tested online
by Promsquad using multiple listens
and a ra‘ionwide sample of carefully

profilec Music consumers.
Indicated solely on the Canadian
* carts for songs meeting
Canadiar content requirements.
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R&R COUNTRY

COUNTRY INDICATOR REPORTERS

KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hellywood Harrison
APD/MD: Melissa Frost

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WPUR/Atlantic City, NJ*
PD: Joe Kelly

WILS/Beckley, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hi'l

WZKX/Biloxi, MS*
OM/PD: Bryan Rhodes

WHWK/Binghamton, NY
PD: Don Brake

WNCB/Birmingham, AL*
OM/PD: Justin Case

WBWN/Bloomington, IL
OM/FD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PD/MD: Joe Jarvis

KQFC/Boise, ID*
PD: Wes McShay
MD: Ruby Corter

KAGG/Bryan, TX
APD/MD: Adam Drake

WOKO/Burlington, VT*
OM/PD: Steve Pelkey
MD: Bill Sargent

WIXY/Champaign, IL
PD: Jonathan Drake
APD: Andy Roberts
MD: Nicole Beals

WIWF/Charleston, SC*
PD: Brian Driver

WOGT/Chattanooga, TN*
PD: Duane Shannon

KCSY/Colorado Springs,

0
OM: Bob Richards
PD: Jesse Garcia
APD/MD: Chris Brooks

WKCN/Columbus, GA*
PD/MD: Brian Thomas

WSTH/Columbus, GA*
: Brian Watars

PD: Alan Quin

APD/MD: Mike Kelly

WCLT/Columbus, OH*
PD: Ron Strong
MD: Tornmy Douglas

WGSQ/Cookeville, TN
OM- Marty McFly

PD: Gator Harrison
APD: Philip Gibbons
MD Stewart James

KFTX/Corpus Christi, TX*
D: Chuck Abel

MD: "Dr. Bruce Nelscn”

Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX*
OM: Paula Newell
PD: Frank Edwards

KHKI/Des Moines, |1A*
OM: Steve Bri |
PD/MD: Andy Elliott

WTVY/Dothan, AL
OM/PD: Kris Yan Dyke

KKCB/Duluth, MN
OM/PD: David Drew

AUGUST 29, 2008

WAXX/Eau Claire, Wl
OM/PD: Ceorge House
APD/MD: Alex Edwards

WQRB/Eau Claire, Wl
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
M: Curtis Cuerve
PD: Les Humble

WTWF/Erie, PA
OM: Joe Lang

PD: Bob Domingo
APD: Chuck Rambaldo

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimare
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PD: ShaunHolly
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap”
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD*
PD/MD: Jess Wright

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Todd Crimsted

KHGE/Fresno, CA
OM: Paul Wilson

PD: Chuck Ceiger
APD/MD: Kris Daniels

KUADV/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Cary

WCKT/Ft. Myers, FL*
OM: Louis Kaplan
PD/MD: Mark Wilson
APD: Dave Logan

KTCS/Ft. Smith, AR
OM: Lee Youn,
PD/MD: Troy Eckelhoff

WBTU/Ft. Wayne, IN
OM: Phil Becker
PD: Chris Sargent

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

OM/PD: Steve Stewart
APD/MD: Nick Alan

WNCY/Green Bay, WI*
PD: Dan Stone
MD: Charli McKenzie

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrishurg, PA*
PD: Will Rabinson
APD/MD: Rich Creeger

WTCR/Huntington, WV
PD: Judy Eaton
MD: Scott Hesson

KIXQ/Joplin, MO
OM: Chad Elliot
PD; Cody Carlson
MD: Jacl White

WNWN/Kalamazoo, M|
PD: Woody Houston
APD/MD: Scott Wagner

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Apnie James
MD: Bob Vizza

WBBN/Laurel, MS
OM/PD: Stephen St. James

KZKX/Lincoln, NE
D: Hoss Michaels
APD/MD: Caral Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MD: Neely Yates

WWQM/Madison, WI*
PD: Brad Austin
APD/MD: Kenny Jay

KIAl/Mason City, |1A
PD: Phil O'Reilly
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Schuler

KUBB/Merced, CA
OM/PD: Rene Roberts
APD: Greg Edwards
MD: Dee Kelly

WOKK /Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL*

WMDH/Muncie, IN
PD: Brian Sims
APD/MD: Shane Goad

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
PD: Johnny Walker
MD: Korby Ray

KJCS/Nacogdoches, TX
PD/MD: Robgy Lynn

WCTY/New London, CT
PD: Dave Elder
APD/MD: Jimmy Lehn

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Cordon
MD: Kory James

WPAP/Panama City, FL
PD: Todd Berry

APD: David Howard

MD: Shane Collins

WYCT/Pensacola, FL
PD: Kevin King
MD: Denis "Catfish" Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Matty Jeff

MD: Shelly Kincaid

WRWD/Poughkeepsie, NY

PD/MD: Aaron "Dave” McCord

WRDU/Raleigh, NC*
OM: Chris Shebel

PD: Trey Cooler

APD: Zac Davis

KOUT/Rapid City, SD
PD: Mark Houston
MD: Dean Taylor

KUUB/Reno, NV
OM: Jim McClain
APD: "Big"” Chris Hart

WYYD/Roanoke, VA*
OM: Steve Cross
PD/MD: Kenny Shelton

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswell

APD: Dave Richmond

WCEN/Saginaw, MI*
PD/MD: Joby Phillips

WWFG/Salisbury, MD
OM/PD: Dick Raymond
APD/MD: Sandra Lee

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

KUSS/San Diego, CA*
OM: Bill Pugh

PD: Mike O'Brian

APD: Geoff Alan

MD: Cindy Spicer

KKJG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Mantiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI|/Santa Maria, CA
OM: Mark Mitchel!
PD/MD: Jay Turner

Dial Global CD
Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Margan

Dial Global US
Country/Satellite*
OM/PD: Penny Mitchell
MD: Joani Wrmams

Sirius New
Country/Satellite*
PD: Scott Lindy

XM Highway 16/Satellite*
PD: Jon Anthony
MD: Jay Thomas

WBFM/Sheboygan, Wi
PD: Eddie Ybarra
MD: Jonathan Henseler

KSUX/Sioux City, |1A
PD/MD: Tony Michaels

WBYT/South Bend, IN
PD: Clint Marsh

APD: Stinger

MD: Shannon Marie

KDRK/Spokane, WA*
OM: Frank Jackson
PD: Jay Daneels

WTHI|/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, M|
OM/PD: Jack O'Malley
MD: Carey Carlson

WWZD/Tupelo, MS
OM/PD: Rick Stevens

WFFN/Tuscaloosa, AL
OM: Creg Thomas
PD: Monl

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, Wi
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS*
OM/PD: Lyman James
APD: TodcTTaonr

MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minrer
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

= CRYSTAL SHAWAMDA REACHES

THE TOP

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

DICITAL DOWNLOGDS
AVAILABLE AT DMOS.COM

IPRINT / PROMOTION LABEL

BRAD PAISLEY WAITIN' ON A WOMAN

ARISTA NASHVILLE

ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIONS
JOSH TURNER EVERYTHINGIS FINE ~ MCANASHVILLE 7
Z@OﬂBAND CHICKENFRIED LIVE NATION 6
TRACE ADKINS MUDDY WATER CAPITOL NASHVILLE 15 .
 BUCKY COVINGTON 1L ALK LYRIC STREET 5
MONTGOMERY GENTRY ROU?WITH ME COLUMBIA ];
JOSH GRACIN UNBELIEVABLE (ANN MARIE) LYRICSTREET n
ARTIST TITLE IMPRINT / >ROMOTION LABEL CAIN
TRACE ADKINS MUDDY WATER CAPITOLNASHVILLE +332
MONTGOMERY GENT]!Y ROLL WITH ME COLUMBIA +303
JOSH TURNER EVERYTHING IS FINE MCA NASHVILLE +220
TIM MCGRAW ET ITCO CURB +187 -
DARIUS RUCKER DON'T THINK | DON'T THINK ABOUT IT B C;XPITOL NASHVILLE +179
KID ROCK ALL SUMMER LONG TP DOC/ATLANTIC/COS +174
JAMEY JOHNSON IN COLOR  MERCURY a7
W W ARTIST TITLE IMPRINT / PROM DTION LABEL TW PLAYS  +/-
© s DARRYL WORLEY TEQUILAONICE STROUDAVARIOUS 246 +52
@ s JEFF BATES RIVERBANK BLACK RIVER 204 +4
© S5 DEREK SHOLL HeRe SATCIEEK/SPINVILLE 192 +20
@ S5 TODD O'NEILL CAN I COME OVER TONIGHT ARIA NASHVILLE*QUARTERBACK 192 +10
@ 58 BAILEY GREY BEACH WEEKEND LOFTON CREEK 179 7*2]
€ 3  DARREN KOZELSKY SHE COT ME THERE SPINVALENNENORTH 171 +4
@ - MELISSALAWSON WHAT I T ALL GOES RIGHT WAR{ERBROS/WRN 164 +13

Cet your first look at next week's complete Country Indicator chart action in R&R Country HotFax, in «our e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

CANADA COUNTRY

ARTIST
TITLE

KEITH URBAN YDU LOOK COOD IN MY SHIRT

1] 12

: 2:- 9 BRADPAISLEY WAITIN' ON A WOMAN
5 10 GEORGE STRAIT TROUBADOUR
% 17 BROOKS & DUNN PUTAGRLINIT

12 CRYSTAL SHAWANDA WHAT DO {HAVE TO DO &
TAYLOR SWIFT SHOULD'VE SAID NO

S KIDROCK ALL SUMMER LONG

& 12 JOHNNY REID OUT OF THEBLUE &

n 15_ KEITH ANDERSON | STILL MISS YOU

15 S  CARRIE UNDERWOQOD JUST ADREAM

~09:000:0- - 00000 - 00O =~

1 8 DOCWALKER THAT'SALL &
4 19  ALANJACKSON COODTIME
-E‘_ _16~ JAYDEE BIXBY OLD FASHIONED CIRL o
g5 13 £ SUGARLAND ALL | WANT TODO
18 6  TOBY KEITH SHENEVER CRIED IN FRONT OF ME
24 3 KENNY CHESNEY EVERYBODY WANTS TOCO TO HEAVEN
E; 3 8  DARIUS RUCKER DON'T THINK | DON'T THINK ABOUT IT
T? PAUL BRANDT RISK @
. 21 5 TARAORAMFLY CIRL ¥
¥T = JIMMY WAYNE D0 YOU BELIEVE ME NOW
30 o LISABROKOP BREAKIT &
PPl 15 13 JASONBLAINE MYFRSTCAR &
23 ? n E AARON PRITCHETT LET'SCETROWDY &
' E % GORD BAMFORD POSTCARD FROM PASADENA &
ﬂ =) T DERIC RUTTAN LOVIN' YOU IS KILLIN' ME
° 30 T TIMMCGRAW LETITCO
Pl :: 15 ADAMGREGORY CRAZYDAYS %
] %_ 14  MIRANDA LAMBERT GUNPOWDER & LEAD
_2'.7_ n N JESSICA SIMPSON COME ON OVER
EE 6  RASCAL FLATTS BOB THAT HEAD

FOR WEEK ENDING AUGUST 24, 2008

IMPRHT / PROMOTION LABEL
CAPITOL NASHVILLE/EM!

AF STANASHVILLE/SONY BMG
PICA NASHVILLE/UNIVERSAL
ARISTA NASHVILLE/SONY BMG
RCA/SONY BMG

BIG N‘IA(HINE/UNIVERSAL

“DP DOG/ATLANTIC/WARNER
OPEN ROAD/UN VERSAL
COLUMBIA/SONY BMC
19/ARISTA/AR ISTANASHVILLE/SONY 8MG
OPEN ROAD/UNIVERSAL

A ISTANASHVILLE/SONY BMG
HRM

MERCURY/UNIVERSAL

SHOWSDOG NASHVILLE/UNIVERSAL
BLUE CHAIR/BNA/SONY BMG
CAPITOL NASHVILLE/EMI
BRAND-T/UNIVERSAL

OPEN ROAD/UNIVERSAL
VALORY/UNIVERSAL

ELLBEA

KOCH

OPM

ROYALTY

ON RAMP/EMI

CURB/EMI

NSA/MIDAS/KOCH
COLUMBIA/SONY BMG

EPIC/SONY BMG

PLAYS
™ -
760 +30
7 435
658  +S8
631 -39
-‘594 A +14
"s8s S
519 a2
LS. s
S64  +42
_?2. +82
A |
TS .52
504 8
496 15
493 470
&2 W29
451 W7
Thse . 39
439 b4
405 +50
405 8
T35 26
384 -40
T35 407
"33 +50
331 +46
EInR 4n
300 32
281 36
"o w2

LYRIC STREET/UNIVERSAL

& indicates CanCon
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FORMAT FOCUS:

SALES

R&R AC/HOT AC

A look at the programming and sales dance in a smaller market

How Can You Bring In
The Bucks?

Keith Berman

KBerman@RadioandRecords.com

all it what you will: an economic downturn, a slowing fmancial
situation, a budget contraction, a recession. Either way, it’s pretty
obvious that people and businesses across the country are spend-
ing less and trying to conserve more in the hopes of keeping them-
selves financially afloat. And one of the effects of this is a decrease
in the ad dollars coming in the door at radio. B Fredericksburg,
Va., may be market No. 152, but it still has a sizable populaton—300,000 people liv-
Ing in a two-county area. Its also in the shadow of Washington, which is a help and
a hindrance considering that with most D.C. sticks only 50 miles away, there’s a fair
amount of bleed-in. Centennial hot AC WBQB (B101.5)/Fredericksburg is getting
it done in the ratings, ranked No. 2 12+ with a 12.8 share in the spring 2008

Arbitron—but how is it making it work on the sales side?

“We have to be more creative than we've had to
n the past. whether it added value or trying to tie
a client into a promotion where, in the past. we
would have just used our own promotional budget
or gone with it on our own for that kind of give-
away but on a smaller scale” OM/night guy Chris
Carmichael says.

BIOT.5 just tinished a $35.000
home-improvement giveaway,
and Carmichael says that involving
a client was beneticial to the con-
test since the stadon  probably
wouldn't have been able to execute
it on its own due to the huge cash
value of the prize. "It was all done
via the on-air mentions and some

commercial inventory.” he says.

Carmichael

Be BFFs With Your Clients

Every fall, the station does a dollar bill contest
where listeners can score as much as $10,000 for
producing bills with serial numbers that contain
BIOL55S trequency. Carmichael and the station
imvolved a local bank in the giveaway, which,
Carmichael says. was incredibly successtul.*Betore
the promotion is over one vear, they've already
bought the next year—so we're tied into that thing
whether we want to or not because they had such

huge success on their end!” he says. "It just works

so well for them, and it works well for us. We have
those kind of relattonships with clients.”

Carmichael stresses that having a good relagon-

ship with clients 1s key to making things work. “If

we've had any previous reladionship with them, they
almost always want to team up because they've had
such great response from anything
we'lve done with theni” he says.
While  Carmichael  says  that
B10E5 makes an effort to under-
promise and overdeliver, that push
comes from the programming side
as much as sales. When putting
together a presentation or a propos-
al for a sales rep to take to a client,
B101.5 will frequendy lowball what
it cant deliver, sometimes offering as
lietde as 15-20 liners per week but
eventually executing as nmany as 80.
“Thats something we're really proud of)” Carmichacl
says."When a client walks away from an event or pro-
motion we've done, they've gotten more than they
ever expected, and they obviously see the resules”
One time s all it takes, he says, since a client will
be hooked once it has seen how much you can
deliver, allowing you to lock in a business to a pro-
motion that you can execute on a regular basis. Not
only that. but building a good reputation around
town can help a station bring in new business with-

out even having to go out and pound the paverment.

40 2477 NEWS ONLINE @ www.RadioandRecords.com

‘We have
clients
who've
contacted us
who wanted
to be a part
of promotions
just because
they've
heard what
we've done
for other
clients, and
they want to
know how
they can get
in on it.

—Chris Carmichael

“We have clients who've contacted us who want-
ed to be a part of promotions just because they've
heard what we've done for other clients, and they
want to know how they can getin onit.which is a

great place to be he says.

Run Stuff Up The Flagpole

One big transition that Carmichacel and the station
had to make in May 2007 was being purchased by
Centennial Broadeasting. While the station is not
part of a huge conglomerate. its no longer family-
owned. "We do have an interesting  situation
because we also have stations in Winchester,Va..and
they've got a 275 ,000-wate tootpring that covers the
entire: Northern Virginia area,” Carmichael says.
“Combined. there are gmes when we're pulling a pret-
v good share in D.C..so doing a cluster buy is some-
thing that we've occasionally talked about in the past.”

Speaking of talking about things, the station holds
a promotion meeting every week and confers on
everything and anything coming through sales.
While Carmichael doesnt have 100% veto power
over the proposals that come out of the sales depart-
ment, he’s part of the discussion.

It could be added value or just a client looking
for some kind of fun contest or something we're put-
ting together and looking for a client to tie in with,”
he says. " We try to make sure that programming has
approved everything before we ever get anywhere
close to getting anything on the air”

Looking forward, B1O1.5 pluns to harness new
digital technologies that can benefit the station and
its clients without cating up as much airtine. " E-mail
blasts are nothing new, but we run ads on our ¢-mail
blasts tor added value for our clients instead of run-
ning weather sponsors or something on the air”
Carmichacl says. "We're Tooking into all of it and

ways we can use it for our clients.” RsR

Can You Feel The Love Tonight?

Jon Peter Lewis, who recently released his debut album, “Break the Silence,” and
was a third-season finalist on “American Idol,” stopped by Sarkes Tarzian hot AC
WAJ! (Majic 95.1)/Fort Wayne, Ind., specifically to give PD/midday goddess Barb

Richards a big hug.

www americanradiohistorv com
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» THE SUPERSTAR CHARITY SINGLE “JUST STAND UP!” BY
ARTISTS STAND UP TO CANCER REACHES THE NEW AND
ACTIVE LIST AFTER JUST FOUJR DAYS OF AIRPLAY. THE SONG,
FEATURING 15 OF MUSIC'S LEADING LADIES, WILL BE AVAIL-
ABLE AT iTUNES EXCLUSIVELY AS OF SEPT. 2 AND WILL BE
PERFORMED SEPT. 5 ON ABC, CBS AND NBC SIMULTANEQUSLY.

R&R ac

pawEeERED BY hiclsen
DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

<DMDS

e
o )
E £ 3 NIELSEN BDS  ¥r HITPREDICTOR NEW AND ACTIVE
= 5 E; ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE TR Shavs PeTen AV
B = =3 TITLE IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK G — e AL H— LR
LEONA LEWIS NO. 1(2 WKS} 1 MINDI ABAIR 102/15 ARTISTS STAND
2 20 BLEEDING LCVE SYCON/RMG 2152 12 18.374 ! Stars UP TO CANCER 60/60
SARA BAREILLES (Peak/CMG) Just Stand Up!
‘ T 33 [oursonc e 245 +63 18692 2 MOST ADDED TOTAL STATIONS: B Csland/Def Jam/IDIMG)
TOTAL STATIONS: 18
. 3z 14 DAVIDOOK 1937 47 15560 3 NATALIE GRANT ¢ 86/14
| THE TIME OF MY LIFE 19/RCA/RMG 1n Better Hands JOSH KELLEY 58/36
JOHN MAYER (Curb/Warner Bros.) To Remember
4 23 SAY AWARE/COLUM3IA jSi2) s EB5 4 TOTAL STATIONS: 17 (DNK]
Bl TOTAL STATIONS: 12
DAUGHTIRY '
. 6 26 ke mnchT Roammg P4 65 12515 S ADELE B35
ARTIST NEW Chasing Pavements SIMON COLLINS 52/52
TIMBALAND FEATURING ONEREPUBLIC TITLE / LABEL STATIONS (XU/Columbia) Unconditional
3l 5 Y ooz MOSLEV/BLACKCROUNDINTERSCOPE 1510 157 3146 8 COLDPLAY 5 TOTAL STATIONS: n (Razor & Tie)
TAYLOR SWIFT Viva La Vida TOTAL STATIONS: 10
. 735 EaRDROPSINMY GUITAR BIGMACHINE/UNVERSALREPUEL 1209 *49 5934 10 (Capitol) DONNA SUMMER 8428 o ey Sore
NATASHA BEDINGFIELD KOSI, KSSK, WARM, WIXB, WNIC, WSRS, Sand On My Feet
[ Jf8 o Naras 1203 464 10207 6 WTEM (Burguncy) What About Now
. =1 L 9F SUNSHINE PHONOGENIC/EPIC T CTONE 1% (RCA/RMG)
JORDIN 5PARKS JASON MRAZ 7 TOTAL STATIONS: 7
. 34 Tartoo ? jovezoves 79 +34 10093 7 I'm Yours CHRIS BROWN 79/0
o o 1 JOURNEY ey =g I e GAVIN ROSSDALE 4816
+ : KUDL, KUMU, WLDB, WLIT, WMGN, WRVF, ive/Zomba ove Remains The Same
L= AFTER ALL T HESE YEARS NOMCITA ) e s T 7 (interscape)
COLDPLAY MOST INCREASED PLAYS/MOST ADDED TOTAL STATIONS: 6
B6 vaLavir capqg, 828 4183 4950 12 SIMON COLLINS 6
COLBIE CAILLAT oconditiopal
. W7 ez UNVERSALREPURLC 7o *40 5454 T (Razor & Tie)
i i KBEE, KQIS, KRWM, KWAVY, WJXB, WSHH
. 1220 reverr Takes cerrEwmreRsccer 0V ‘87 4674 T3 DAVID ARCHULETA 6
JORDIN 5PARKS DUET WITH CHRIS BROWN Crush
o B 6 ok 19/1IVE/ZOMBA &z 7 6032 9 (194Jive/Zomba)
i T el KSSK, KTSM, KUMU, WALK, WCDV, WY.8
o | 16 2 ALL SUMMEF LONG TOP DDC/ATLANTIC 426 % 351 16 COLBIE CAILLAT ]
MAROORN S . Realize
. 15 22 0T CoHmME WITHOUT vOU rewocTONE/NTRSCCRE 527 16 4150 14 el .,
KBAY, KQIS, WLIT, WMGS, WRVR
1] e s ROOMFORTWO 00 +28 0522 30
2F BRANCHES CURB/WARNER BROS, MISSY HIGGINS 5
JOSH GROBAN Where | Stood
e 7 20 AWAKE 143/REPR SE 246 32 0.832 26 (eleven:/Reprise}
il KBEE, KWAV, WHUD, WLIT, WMAS
= ]llg s MICHAEL MCDONALD 20 2 033 - 3
¢ N TN UNIVERSAL MOTOWN WAYNE BRADY 5
ONEREP JBLIC . Ordinary
. ey v STOP AND STARE MOSLEY/INTERSCGPE 2o 8 7z 8 (Peak/CMG)
i KKBA, KUMU, KWAY, WHLG, WIKK
A 5 JASONMRaz oy 86 s31 1551 20
IMYOU | ANTIC/R JOURNEY 4
- HILARY JACRAE After All These Years
B 22 B Ry DAY (UHEN WILL YOU BE MINE) v 140 4 0163 {Nomota)
KRBB, WKJY, WMXS, WRRM
CNOTE b
9 2_8 2 g KHewy 30 42 06 -
KARMINA
9 26 7 s s 28 T enEs - ADDED COLDPLAY
AT ) : )
RIHANNa : Lors Viva La Vida (Capitol)
9 27 4 ikeasow spoeF e 20 S 1855 8 WKJY - WEBE +12, WAHR +11, WSRS +5, KBIG +7, KUMU +7,
DAVID ACHULETA KMGL +7, WRVR +6, WMGV +5, WLRQ +5, KVKI +5
. 28 2 gsw 19/IVE/ZOM3A lie) = Doy 22 —
NELLY FERTADO FEATURING KEITH URBAN R By mmaD
23 20 ; s 23 0474 - METadiVa Pocketful Of Sunshine (Phonogenic/Epic)
. INCDDISTHAIES MOSLEY/GEFFEN/INTERSCOE Lifehouse, Whatever It Takes, 12 KKMJ +13, KMGA 12, WMAS +12, WWDE +0, KBAY +9,
21 g BRYAN £DAMS s 25 o0 Artists Stand Up To Cancer, Just Stand Up!, 10 WMXS +B, WWES +7, WCDV +6, WYJB +6, WLRQ +6
| THOUGHT I'+ SEEN EVERY THING BADMAN : Leona Lewis, Better In Time, &
MISSY H GGINS Daughtry, What About Now, 3 KID ROCK
. m WHERE|STO 1D ELEVEN:/REPRISE 10 ‘47 1563 pE: Journey, After All These Years, O All Summer Long (Top Dog/Atlantic)
JOHN ME LLENCAMP FOR REPORTING STATIONS PLAYLISTS GO TO: WHUD +16, WMGY +14, WMGN +13, KTDY +12, WHLG +8,
25 4 L CWEET LOVE vearicng 108 8 0.125 = W_EV +6, WLDB +5, WMJY +5, KUMU +4, KSSK +4
LEONA LEWIS
Bleeding Love (SYCO/U/RMG)
KBEE +1, KUMU +7, KUDL +6, WSNY +5, WGSY +4,
RECURRENTS WAFS +6, WBEB +6, WHUD +4, KTDY +4, WEZF +4
g £ ¥  JOURNEY
x =
3l ARTIST NIELSEN BDS PLAYS W ArTIST 11 NIELSEN BDS PLAYS e A s am e
(Sl T(TLE IMPRINT / PROMQTION LABEL CERTIFICATIONS ™ Lw (S T(TLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w KBEE +5, KTSM +4, WLRQ +3, WHOM +3, WVAF +3
COLBIE CAILLAT PLUMB
BUHBLY (UNIVEF SAL REPUBE() 235 IN MY ARMS (CURB/REPRISE} 780 825
FERGE THE FRAY
BIG GIRLS OON'T CRY (WL LI \M/ASM/INTERSCOPE) ! gt HOW TOSAVE A LIFE (EPIC) 663 650
DAUGHTRY GWEN STEFANI FEATURING AKON
HOME [2CA/RMC) Bo2) glsto THE SWEET ESCAPE [INTERSCOPE] 664 645
MICHAEL BUBLE 838 874 NATASHA BEDINGFIELD 663 705 FOR WEEK ENDING AUGUST 24, 2008
LOST (1=3/REPRISE) UNWRITTEN (fPIC) LEGEND: See legend to charts in charts section for rules and symbol explanations.
103 AC, 27 Canada AC and 24 Canada hot AC stations are electronically monitored by Nieisen
va:g'l((!’ EW (LAFACE/ZOMBA 794 842 FNAIRCA@E:-[?[‘)\A‘[:]L(UNNER/PRP) 646 643 Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, !nc.

All rights resarved.
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FOWNERED
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DICITAL DOWNLCADS

AVAILABLE AT DMDS.COM

» JOHN MAYER REVIVES TOM PETTY’S 1989 MULTIFORMAT
SMASH “FREE FALLIN' " AT NO. 38. "HE SONG, WHICH ALSO
DEBUTS AT ND. 26 ON TRIPLE A, AP2EARS ON HIS CD/DVD
“WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES,”
RECORDED DEC. 8, 2007, AT THE NO<IA THEATRE.

= -
¢ BE . ) NIELSEN 805 o HITPREDICTOR . NEW AND ACTIVE
a £S5 ARTIST ERTIFICATION TATU PLAS AUDIENCE
H g2 1n MP PROMOTION L ” ARTIST PLAYS AFTIST PLAYS
* .-gg 25 — INERINT /BROMOTIONL ABEL ne fMETISHD RANK TITLE / LABEL /GAIN TITLE / LABEL /CAIN
3 DOORS DOWN NO. 1(3WKS) n2 ¢ DAVIO ARCHULETA 223/30 LENKA 128/27
V25 GonoTumyTive UNVERSALREPUBLIC W3 “23 14243 2 Crush ~t= Show
COLOPLAY o = )
B B o 3133 42 14046 3 MOST ADDED TOTAL STATIONS: 24 ~CTAL STATIONS 13
R B KIOROCK 3007 495 16041 1 RIHANNA 2040  GAVIN DEGRAW 127109
g = 5 Disturbia Cheated On Me
NATASHA BEOINGFIELD MG M
3_ 19 UNSH 2833 -90 12.501 £ TOTAL STATIONS: 10 TCTAL STATIONS: 16
BN 21 LEONALEwWIS g{ 2703 4 R82R2 SECONDHANC SERENAOE 176/34  ERIC HUTCHINSON N8/46
: Ve ARTIST NEW Fall For Ye Reck & Roll
6 B GAVIN ROSSOALE “r 2632 +50 n.261 1 TITLE / LABEL STATIONS = “fr o i) i
LOVE REMA ME : A PINK 22 TOTAL STATIONS: 12 “CTAL STATIONS: 18
B i eviD Cook O om0 w7 0955 7 Tanc e DUFFY 17U23  CHARLOTTE SOMETIMES 117/27
= NSoh Nz e KCIX, KDMX, KEZR, KLCA, KLZR, KMHX, Waraickatanue ]! Coll gL LSRRI an
3 4 BN 22 . 2479 +144 10.6N 8 KMXB, KPLZ, KQKQ, KUDD, KZZO, K22U, IMC) egecor
Sirius The Pulse, WCDA, WDVD, WILK, TOTAL STATIONS: 16 TCTAL STATIONS 15
WMC, WPLJ, WPST, WTMX, WWMX,
W 9 2010 +128 8724 B3 A SAFETYSUIT 170741 THE AFTERS 10217
Someone Like You Never Going Back To OK
0 5 o . 1969 s+40 8781 1 COLBIE CAILLAT 8 Motowr " !
i The Little Things TOTAL STATIONS: 17 TCTAL STATIONS: 16
% (Universal Repubhc)
o 2 M N 1929 -52 9105 10 KALZ, KAMX, KDMX, KLLC, KSRZ, WINK,
WKDD, WMC
% s OAR - , T g7 e 7220 W
| LIFEHOUSE 6
DAUGHTRY I 9 Broken
12 Bk o JKE TONI ARMG 1705 99 9.328 = (Getten/Interscope)
KAMX, KSCF, KYIS, WLNK, WNNF,
15 42 LIFEHOUSE - 20 17 8764 12 XM Flight 26
GAVIN DEGRAw o GAVIN DEGRAW 6
1 . 6
3 _ A C o 1459 201 6483 15 L oo
SARA AREILLES (/RMC)
7 B @ 436 +30 4.551 18 KLZR, KOSO, KPEK, KVLY., WAYY, WTMX
6 10 KATY PERRY w03 st 5796 16 DAUGHTRY s
1KISSED A GIRL ) What About Now
METRO STATION {RCA/RMC)
8 10 HAKE 1T " 1266 +121 4.54) 19 KIOI, KUDD. WNNK, WQLH, WZPL
8 1 MATT NATHANSON T 20 68 3697 20 adh. s
IMEON ET HIGHE NGUA Sha“eved U\"" ThE Cav Aroumﬂ
LIFEHOUSE {Everfine/Atlantic/RRP)
00 6 on 1? 943 46 3324 2 KALC, KFBZ, KURB, WJLK, WMYX
COLBIE CAILLAT MOST INCREASED PLAYS o LINKIN PARK s
22 3 TTLETHINGS UNWVERSALREPUBLIC D74 *222 2534 24 Leave Out All The Rest
JESSE MCCARTNEY 1 (Warner Bros.)
Bl B 792 «67 4792 T KRUZ. K5I, KVLY, Sirius The Pulse, WPST
Bl 7 ADEE e 662  +61 134 33 DELTA GOODREM
CHASING PAVEMENTS M In This Life
JDRDIN SPARKS Mercury/Decca)
% 4 < M 632 <l 3185 22 WHBC, WPLJ, WRMF, XM Flight 26 COLBIE CAILLAT
SEETHER | The Litte Things (Universal Republl
24 - e St E0vE THS ) 621 +80 2454 25 ;ﬂzﬂrﬁtﬁ:ﬁ”tm - WRMEF +20, ¥INK +T% KBBY +16, WPLJ +16, KALZ +I5,
25 1o DELTA GOODREM 2 ool o T o (Island/IDJMC) e
HIS LIFE M : KCIX, WCDA, WMEE, WMVN PINK
BRI TRSTAN ERETTYMAN 486 +18 1223 34 SAFETYSUIT 4 So What (LsFace/Zomba)
b ; Someone Like You KMXB +2%, WWMX +2), KZZO +, WBNS +k, KCDU -,
PUDOLE DF MUDD . (Universal Motown) KSTZ +13, <[MX +I3, KZZU “12, KLTG +12, WMVN +9
Bl 6 coonThavETo NTEE 437 «28 1372 3 KMHX, KMXB. KPEK, WMGX
RIHANNA 0.A.R.
. 2 417 -60 X 23
TAKE A BOW M/IDIM 3.078 Shattered (Turn The Car Around)
JONAS BROTHERS (Everfinesafantic/RRP)
30 S NIN' UP 408 «25 1618 28 KHMX #1E, F BBY +k, KQKQ +1L, KLTG +IL, WZPL +10,
SO WHAT LAFACE/ZOMBA . r LIFEHOUSE
32 4 JONMCLAUGHLIN 385 42 O o ot
BEATING MY HEART M .672 & B;g(kelg L.a-eﬂenéatersmpc o -
KPEK 422 KJOD +20, KAMX +16, KLTG T3, WNNF +13,
5 5 (AARI::‘E UNDERWOOD . T EYd ; 1.851 27 WRMF +T2, k MHX +TL KLZR +11, KYIS +10. KCDA +9
LASTN ANASHVI IMC - . -
N 3 STalno 350  +21 0410 % JASON MRAZ
_ L vE I'm Yours (Atlantic/RRP)
LEONA LEWIS WMYX +15, YXMA <77, KMXB +6, WAYV <15, KFYV +I5
39 2 £RINTIME W 323 +62 1550 29 ADDED AT... j) WINK 13, WHYN +13, WILK +13, KCDA +12. WKRQ +7
ESTELLE FEATURING KANYE WEST mp
B 2 et " - 34 435 1449 30 WXMA WAk
i Louisville, KY
% 6 LMES LEV‘MSOX - 279 17 0.397 M
e MD: Tommy Lee
JOHN MAYER
B 2 e ) e 256 431 1328 32 John Maver, Free Fallin', 16
PANIC AT THE DISCO STealee gl
’ Simon Collins, Unconditional, 0
35 19 N THE AFTERNOON ECAYDANCE/FUELED BY RAMENRRP 22 49 0871 37 ‘mon Collins. Unconditiona FOR WEI K ENDING AUGUST 24, 2008
= FLYLEAF JORTING STATIONS PLAYLI ) LEGENLE See legend to charts in charts section for cules and symbol explanations.
34 14 . 247 79 0.668 85 hot AC siations are electronically monitor 2c by Nielsen Broadcast Data Systems 24 hours a

www.RadioandRecords.com

ALL AROUND M A&M/0C /INTE day, 7 da~s a week. © 2008 Nielsen Business Aedia, Inc. All rights reserved
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AC REPORTERS

WYJB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell
APD/MD: Chad O'Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskelt
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron "LEJ" Joseph
PD: J-Tweezy

APD: DeMarcus Jones

MD: Elizabeth Eads

KKMY/Beaumont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamton, NY
PO: Doug Masher

KXLT/Boise, ID*
PD: Brent Carey
APD/MD: Tobin Jeffries

WMJX/Boston, MA*
OM/FD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM/PD: Steve Cormier
MD: Jennifer Fexx

WVAF/Charleston, WV*
OM/PD: Rick Johnson

WDEF/Chattancoga, TN*
OM/PD: Danny Howard
APD: Patti Saniers

MD: Robin Daniels

WCFS/Chicago, IL*
APD/MD: Joe Epperson

WLIT/Chicago, IL*
OM/PD: Tony Coles
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Dave Popavich
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

WSNY/Columbus, OH*
PO: Tony Florentino

KKBA/Corpus Christi, TX*
OM: Ed Qcanas
PO/MD: Bart Allison

WLQT/Dayton, OH*
OM/PO: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
PD: Gary Nolan

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett

WNIC/Detroit, MI*
PD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/EI Paso, TX*

PO/MD: Bill Tole
APD: Sam Cassiano

AUGUST 29, 2008

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WCRZ/Flint, MI*
OM/PD: J. Patrick
APD/MD: Ceorge McIntyre

WDAR/Florence, SC
PD/MD: Wil Nichols

WAFY/Frederick, MD
PD:Marc Richards

KSOF/Fresno, CA*
OM: Paul Wilson
PD: Mike Brady
MD: Kristen Kelley

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Grand Rapids, MI*
OM/PD: Jerry Tarrants
MD: Kim Carson

WOOD/Grand Rapids, MI*
OM: Doug Montgomery
PD: Kelly Iris

WMGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Greenville, SC*
OM/PD: Mark Hamlin

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolulu, HI*
PD: Jamie Hyatt

KUMU/Honolulu, HI*
MD: Lee Kirk

WAHR/Huntsville, AL*
OMY/PD: Lee Reynolds

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WIKK/Jackson, MS*
PD/MD: John Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Ed Walker

KUDL/Kansas City, MO*
OM/PD: Thom McGinty

WJIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna” Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements
APD: Debbie Ray

MD: Steve Wiley

WFMK/Lansing, Mi*
OM: Brent Alberts

KFRH/Las Vegas, NV*
PD: Sean Lynch

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KBIG/Los Angeles, CA*
PD/MD: Dave "Chachi” Denes
APD: Jason Criffin

KOST/Los Angeles, CA*
PD/MD: Stella Prado

WMGN/Madison, Wi*
PD: Pat O'Neill

APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OM/PD: Bob Bronson

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean
MD: Scott Miller

WMGQ/Middlesex, NJ
PD: Jeff Rafter
APD/MD: Debbie Mazella

WLDB/Milwaukee, WI*
PD/MD: Stan Atkinson

WLTE/Minneapolis, MN*
PD: John Lassman
APD/MD: Adam Sprenger

WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Beoth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
OM:Bill Jones
PO/MD: Brian Roberts

WALK/Nassau, NY*
PD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Chris Conley
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Brian Thomas
APD/MD: Fabi Pimentel

WGNY/Newburgh, NY
OM/PD: Rabert Maines
MD: Joerg Klebe

WHUD/Newburgh, NY*
OM/PO: Steven Petrone
APD/MD: Tom Furci

WVBW/Norfolk, VA*
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
PD/MD: Crace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
PD/MD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittsburgh, PA*
PO/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PO/MD: Ron Antil

WHOM/Portland, ME*
OM/PO: Tim Moore

KKCW/Portland, OR*

WBY Y/Portsmouth, NH
OM/PO: Jeff Paradis

APD: lan Horne

MD: Pat McCrueden

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KSHA/Redding, CA
OM/PD: Don Burton

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reno, NV*
PD/MD: Dan Fritz

WTVR/Richmond, VA*
OM/PD: Bili Cahill

APD: Adam Stubbs

MD: Kat Simans

WSLQ/Roanoke, VA*
PD: Jim Murphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crull
MD: Cail Lewis

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang
MD: Steve Fox

KSTT/San Luis Obispo, CA
OM/PD: Mark Mitchell

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

Music Choice

Lite Hits/Satellite
PD: Justin Prager
MD: Tiffany Sinder

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM/PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Gary McCoy

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Rob Anthony
MD: Jim Raino

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Masan

WRVF/Toledo, OH*
OM: Bill Michaels

PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

KOOI/ Tyler, TX
PD/MD: Rick Evans

WLZW/Utica, NY
PO: Eric Miller
MD: Mark Richards

WASH/Washington, DC*
OM: Thea Mitchem

KRBB/Wichita, KS*
OM/PO: Lyman James
MD: Dave Wilson

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJBR/Wilmington, DE*
OM: Michael Waite

PD: Mike Sommers

MD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*
PD: Dave Russell
MD: Melanie Cardner

* Monitored Reporters

» KREESHA TURNER LANDS HZR FIRST NO. 1
AS “DON’T CALL ME BABY” MOVES TO THE TOP
ON CANADA AC. IT IS THE SECOND STRAIGHT
WEEK THAT A CANADIAN FEMALE ARTIST HAS
PICKED UP HER FIRST CHART-TOPPER AT THE
FORMAT AS DIVINE BROWN LED LAST FRAME
WITH “LAY IT ALL ON THE LINE" (1-2).

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= B o
z E Eé ARTIST CANADA AC PLAYS
35 8 T IMPRINT  PROMOTION LABEL ~ TW -

. 3 13 KREESHA TURNER DON'T CALL ME BABY ¥ M 369 +30
2 . 2 [EIINE BROVR LAYITON TQE LINE o - WARNER 354 7 -8
3 LEONA LEWIS BLEEDING LOVE - Svcou/soﬁv BMG ;0 -2

‘ JOHN MAVEI;SAV N N AWAF{/EOLUMB]A/SONVJC ~;;;_ +16
R 4 29 SEA BAREILLES LOVE SONG ) - Er;wt/sorw BMG _}25" K -1
5 ; 26  NELLY FURTADO FE;rURING KErH URBAN INGOD'S HANDS & MOS,EV/GEFFEN/UNI\TERSAL 285 +5
¥ 9 1; CELINE moﬁ ALONE B COLUMBIA/SONY BMG 261 Rﬁ-]

3 T ; BRYAN ADAMS I;HOUCHT 1'D SEEN EVERYTHING o BADMANE«VERSAL 258 i w-8
E] :Ts__)”. —41— TIMBALAND FEAT. OPEREPUBLIJPOLOG1ZE N MOSLEV/BLACKCROUND/NTERS(OPE/UNIV?RS;;L 258 0
1Y) ﬁ- 50 ;ICHAEL BUBLE LOST & - N 143/REPRISE/WARNER 235 +1
1 T ;3 3 ALICIA KEYS NO ONE MBK/J/SONY BMC 2; -35

‘ » ? NATASHA BEDINGFIE].D POCKETFUEFSUNSHINE i PHONOC&/EPIC/SON;BMG ——231 +6
El © ,_48 COLBIE CAILLAT BuBBLY B - UNIVERSAL REPUB;C/UN\VERSAI "2_3—0— ;5
4 T 76 FElST;}A -* ARTS & CRAFTS A_2—09 i —:1 n
5 T ?7 [ JULLY ELA?!( UNTIL( S{A;G N UNIVERSAL ig7 i 10
6 T‘(i— -2—8—’ HEDLEY FOR THE NIGHTS | CAN'T REMEMBER o N 7UNWERSAL 186 -20
17 ? ?E; | FERGIE BIC:GIRLS DON‘?(RY WTL.LAM/A&MANTERSCOPE/UNNERSAL -—iarp‘;GA
8 TT k273 [ 7S7\RAH SLEN GET HOME o N WARNER 181 -15

‘ T 11 MAROONS wowa HOME WITHOUT YOU A&M/OCTOF\ENTERSCOPE/TNIVERSAL 179 +31

e ”Z? 1_‘: ] GAROU H?AVEN'S TAB;O - B SONY BMG 162 +19

. ;E‘; l.E;. DAUGHTRY FEELS LIKE TONIGHT VE[A/SONY BE 149 o]

e _:_;s— 2 SARAHMCLACHLAN UWANTME 2 & NETTWERK T3 471
2z N;{ 2-2 DUFFY MERCY o MEREURY/UNN;?SI 0 —1.;'; R Asi

’ j;; _7~ kln ROCK ALL SUMMER LONG [ VTOF DOG/ATLANTIC/WARNER _1;6_ E

. ;l. .;; INGﬁI}) MICHAELSON THE waY | J i - ZB\N P2 —12; +1 N

e‘ ';E 7  DAVID COOK THE TIME OF MY LIFE o 19/RCA/SONY BMG ! 12_‘; —+24

.‘ “;;* —4 LIaTS DR\VEEOUL L 7 o LIGHTS MUSIC 98 i +26

’ _.;; 1 3 i OLIVIA NEWTON-JOHN AND JANN ARDEN ANCEL IN THE WINGS & EMI _8;_ +10

2y " 4 7CARLY RAE JEPSEN SUNSHINE ON MY SEULDERS - B MAPLEMUSIC ? T
= BLUE RODEO sﬁms AWAY (WHERE | WAS BEFOT?E] & - WJWARNER 84 | BV
&
gg ARTIST CANADA HOT Ac PLAYS
8 TITLE IMPRINT / PROMOTION LABEL ~ TW +-
12 KATY PERRY IKISSED AGIRL B CAPITOL/EMI 931 +4
n KID RDC;;LL SUMMERGNC - 0P DOL/ATLANT\(/WA@ 513 | +3€
. i3 ’1‘0- COLDPLAY VIVALA VIDA o N PARLOPHONE/EM! 776 +34
. 7 ;: CHRI;BRDWN FOREVER o i J\VE/;NY BMC ‘670 +13
. 3 T 3 DOORS D(;WN IT'S NO;AV TIME UNIVERSAL REPUBLIC/UNIVERSAL 7 65‘8—*425
: 1; 1 K;RDINAL OFFISHALL FEATURING AKa DANGERQUS o KbNUVE/GEFFEE/UNIVERSAL Ws; ] -26
7 —1_7 METRO STATION SH;KE T B o COLUMBIA/SONY BMG 573 22
Ta| _1; LIGHTS DRIVE MY SOUL & LICHTS MES}C ﬁsl:; 7"15
;')‘ JESSE MCCART';EV LEAVIN' il HOLLYWOOD/UNIVERSAL E? +17
kgd I JORDIN SPARKS ONESTEPAIAHM; B N 190IVE/SONY BMG ] ; +1
? T.ADY GAGA FEAT. COLBY O'DONIS JUSTT)ANCE STREAMUNE/KOI‘LVE/INYERSCOPE/UNIVERSAL ’501-7 +73
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FORMAT FOCUS:

SALES

R&R SMOOTH JAZZ

Creativity, ingenuity and critical thinking drive revenue

The PPM Heralds A New

Era In Sales

Carol Archer

CArcher@RadioandRecords.com

adio stations in New York, Los Angeles, Chicago, San Francisco
and four other suburban markets are awash in a torrent of new

ratings data, as Arbitron’s rollout of its new PPM audicnce nicas-

urement methodology proceeds apace. The eight markets’ ofti-

cial PPM currency period kicks off in September. With the loss

of smooth jazz outlets in New York and Houston, which con-
verted to the PPM last year, the transition from diarics to electronic detection of
listening exposure is a hot topic among the format’s programming and sales depart-
ments. This week and next, further discussion of the PPM continues with a focus
on sales, in which a trio of big guns weigh in: KTWV (the Wave) and KRTH/Los
Angeles general sales manager Pat Amsbry, W][JZ/Philadelphia OM/head of sales
Jim Brown and longtime KTWV account exccutive Jamie Young-Eke.

The relationship between clients and stations will
remam fundamentally unchanged—and potential-
ly enhanced—under Arbitron’s new methodology,
according to Amisbry. It 1 mcasure a couch with a
vardstick and you use a metric ruler, the couch is
sall the same size. PPM miay actually bring our rela-
tionships closer when we have more granular data
and more aceess to real specitics of the
listening audience,” he says.

“Absolutely  phenomenal  cume
growth for stations like the Wave
proves what we've been saying for a
long dme: Radio reaches far more
people than the diary method gave it
credie for”

He understates the case. KTWV's
metro 12+ cume registered 942,000
in the spring "08 book: in the station’s
pre-currency PPM “test”™  (July-August)  cume
climbed to 1.7 million—a 75% gain.

Amsbry is convineed that etfective sales utilizing
PPM data is less about format and more about pro-
gramming. “We're delivering programming  that
meets a4 need in the marketplace. There s a real
appetite for the lifestyle brand we represent. how-
ever its measured. PPM will show that our audi-
ence 1s vounger and broader than diary methodol-
ogy reflected.”

He notes “thrilling” gains, relative to the diary, in
“The Brian McKnight Morning Show With Pac

Amsbry

Prescott.” The PPM also validaes the serength of the
midday show and how powertully the midday audi-
ence drives the station i tanden with a sorong after-
noon show.

“Our air talent 1s cemendously consistent; few
radio stations can claim big-name personalities of
such long standing. The Wave has a unique
foothold in the L.A. marketplace in
delivering adules 23-34 and mature
adules 35-04." he adds.

Quality Ideas = Success
In Philadelphia. Arbitrons tirst PPM
market, Brown advocates selling a
combo of PPM ratings in conjunction
with psychographics of the audience,
because smooth jazz listeners have a
worldview thats “spectacular™ and their attitudes
span socio-cconomic lines.”PPM demonstrates that
there are huge numbers of people listening. Cume
numbers have grown substantially and put us into
competition with TV. We must bring that awareness
to the advertising community.”

Brown adds that W]JZs billing is pacing ahead of
07. Because W]JZ relaunched on a new frequen-
cy.some heavy lifting is required to engrave its new
address within the market. " Greater Media owns an
AM and four FM properties in Philadelphia. The
other three FMs are top-tier radio stadons. My
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‘Cume
numbers
have grown
substantially
and put us into
competition
with TV.

We must
bring that
awareness
to the
advertising
community.’

—Jim Brown

Cume Counts

A total-week 12+ cume
comparison of diary
results from spring
2008, with July 2008
pre-currency PPM
scores for KTWV (the
Wave)/Los Angeles,
WNUA/Chicago and
KKSF/San Francisco.
Fall 2006 diary results
are compared with
July 2008 PPM
ratings for WJJZ/
Philadelphia.

Calls/diary cume/PPM
cume/increase

KTWV/4,701/8,610/
69.9%

WNUA/3,350/6,25V/
81.2%

KKSF/1,952/4,004/
68.8%

WJJZ/2,508/4,441/
771%

Source: Arbitron

expectaton is that WJZ will jom them betore the
year is out.” he says.

Anmisbry’s optinusim is palpable.“Smart broadeast-
ers and successtul operators will continue to distin-
guish themselves as they always have: based on the
quality of the andience and how they uniquely tul-
fill a need versus the competition. More important
than the quantitative and qual:tative aspects of our
audience. 1y the guality of sellers” ideas and what
kind of programs they bring to help marketers and
advertisers be more successtul with their campaigns.”

The PPM will certainly make the industry more
accountable, and in the medium and long term, the
methodology may attract even more advertisers.
“Advertisers will determine the success of a cam-
paign, as always: by the cash register ringing”
Amsbry says. "As we get more information about
how the audience responds, if theres a new way to
engage listeners that 18 not only compelling pro-
gramming but also a successtul way to sell a client’s
product or service, we'll always look at that as long
as 1ty consistent with the brand of the stadon and

client and it adds to the experience.”

Learn, Grow, Improve

Young-Eke, a [4-vear KTWV account executive
and architect of the Wave’s Sunday brunches. which
contribute $1 million annually to the bottom line,
observes that. historically, buyers don't buy on cume
but AQI L adding thac agencies are slow to change.

and we're

“But you have to look at raw namibers
a high-cuming station—plus they have to consid-
er what drove our numbers betore. Buvers are crea-
tures of habit, and they'll slowly figure out a way
to buy your cume rating. Unul that happens and
PPM is global and everyone uses it, they ' sall focus
on dayparts.”

Her tundamental stategy—selling the Waved
value ina fragmented  marketplace—won’t
change, although she intends to optimize new data
revealed by the PPM. Once the PPM is curren-
¢y in the market, Young-Eke may shift her focus
to hour-to-hour comparisons, for example, as the
practice of selling wider dayparts grows increas-
ingly obsolete. She will Took for peaks that com-
mand higher rates. It its one hour. I'll charge
more for that hour”

She says, " We have to be savvier by the day and
gain new knowledge to remain competitive. T can't
do things the same way, whatever it is. I'm forced

to change and become betrer.” RsR

Convention Countdown

R&R Industry Achievement

Awards will be announced at the

beginning of the three
luncheons scheduled
during the R&R
Convention, Sept. 17-19
in Austin.

Sept. 17 (52 awards)

 National radio awards
M Stations by market size for all

formats

www americanradiohistorv com

Sept. 18 (44 awards)

B PDs for all formats

B MDs for all formats
B Local air personalities
» . for all formats

Sept. 19 (35 awards)

B National music

AT AT
ETPIO8

M Labels for all formats

awards

B Promotion executives for all
formats
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» “RZHAB,” THE FIRST CUT FROM JEFF

LORBER’S PEAK/CMCG DEBUT, “HEARD

THAT,” DUUE SEPT. 30, IS NEW AT NO. 29
AND TH RD ON THE MOST INCREASED

POWERED PLAYS TALLY (UP 28).
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SMOOTH JAZZ REPORTERS

WJZz /Atanta, GA*
OM: SYeve -egwonc
PD/VD: Ceve Kos

WEA \/Bzltimore, MD
PD: S indi Mallory

APLY AD: Marcell s "Bassmar '

Shepad

WVS J/Birmingham, AL
OM;F2: Andy Parrish

WNUR/Chicago, IL*
OM/FD: Larren Davis
MD: FHck C Jell

WNW V/C eveland, OH*
PD/VD: Angie Hanca

WDS )/ Dayton, OH*
OM/FD: Jet Stevans

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randli Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

AUGUST 2€, 2008

KPVU/Houstan, TX
PD: Larry Coleman

KJLU/Jefferson City, MO
OM: Mike Dowey

PD/MO: Dan Turne

APD: LaVaught Wilson

KOAS/Las Vegas NV*
OM/PD: Duncen Peyton
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michaz| Nellums

KSBR/Los Angeles, CA
OM/PD: Terry ‘Wed |
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PD/MD: Randy Ben'iett
APD: Jan Julian

WLVE/Miami, FL*
CM/PD. RichMcMille n

KRVR/Modesto, CA*
CM/MD: Doug Wultf
PO James Bryan

WVAS/Montgomery, AL
CM: Candy Capel

PD: Mel Marshall

MD: Jay Holcey

WHOV/Norfolk, VA
2D: Kevin " The Moose” Anderson

WLOQ/Orlando, FL*
2D; Paul Lavoie

APD: Brian Morgan
MD: Patricia Jaimes

WJJZ/Philadelphia, PA*
PO: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ*
PD: Smokey Rivers

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

wWWwWWw.americanradiohistorv.com

KBZN/Salt Lake City, UT*
OM/PD: Jan Jessop

KIFM/San Diego, CA?
PD: Mik=Vasguez
APD: J. Weidenheimer
MU: Kels Cole

KKSF/San Francisco, C£*
PD/MD: <en Jones

KJZY/Santa Rosa, CA*

PD: Gordan Zlot
APD/MLC Rob Singleton

24/7 MEWS ONLINE

Dial Global Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

XM Watercolors/Satellite*
PD: Shirlitta Colon
MD: Lynette White

KWJZ/Seattle, WA*
PD: Caral Handley
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones

PO/MD: Jarrett Grogan

WSJT/Tampa, FL*
PO: Ross Block
MD: Kathy Curtis

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
OM: Gregg Steele
PD: Shirley Maldonado

* Monitored Reporters
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FORMAT FOCUS:

R&R ALTERNATIVE/ACTIVE/ROCK SALES

Paul Jacobs on radio’s sales transition, the alternative dilemma
and Web-based coupon promotions

Facing Sales Challenges

Head On

Mike Boyle

MBoyle@RadioandRecords.com

o matter how you spin it, radio’s revenue story is still bleak.

According to figures released Aug. 21 by the RAB, com-

bined local and national spot radio ads dropped 8% 1n sec-

ond-quarter 2008 for a 7% decline in the first half of the

year. Even factoring in a robust 12% growth in off-air

advertising and a healthy 3% climb tor network radio, total
radio advertising 1s still down 5% at midyear. B A report that CL King &
Associates analyst Jim Boyle issued two days earlier forecast July will be
radio’s 15th consecutive down-revenue month.

As marketers continue to shitt ad dollars to
the Internet. radio finds iselt in the midst of a
transitional phase that has its sales forces facing
huge challenges. Many seasoned sales pros are
struggling to keep up. Account execs are being
pushed harder every day to grow revenue—ypre-
cisely when revenue is declining.

Making matters worse, these exces are often
selling entire clusters rather than specializing in a
specific station brand.

As a result, Jacobs Media GM Paul Jacobs says
operators aren’t always making the right decisions
to consistently maximize sales efforts. FHowever,
he has some suggestions for improvement.

Jacobs, who consults cliene stations on sales
matters, says many sellers simply haven't received
the training and experience to do what is expect-
ed of them.

“[ have visited with some clusters that are

really doing some amazing things on the dig-

ital side—there are acrually the beginnings of
sonie interesting movement,” he says.“But gen-
crally speaking, we have people that are used
to playing goltf right-handed and we are now
asking them to play left-handed. And that is a
hard transition.”

Jacobs also says todav’s sales force is challenged
by changes i Arbitron methodologies  that
trickle their way down to the ageney level. One
of the biggest hurdles is making the transition
trom old-school spot selling to todays 360-degree
marketing approach, where on-air spots are only

one piece in an inteerated marketing plan.
bl o
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Many sellers “are used to dealing with media
buvers talking about Arbitron metrics based on
cost per points, selling units i :60s or :30s, and
creating added value in on-air promotions in a
very analog way, such as remotes,” he says. " That’s
a huge leap to where the money is shifting. Now-
adays there are decision-makers at the client level
and at advertising agencies ualizing completely
different metries. working in 360-degree param-
cters of digital promotions that could incorporate
analog things like remotes but also texting or a
varicty of other elements.”

Jacobs espouses a philosophy where  digital
components are woven into virtually every sta-
tion activity and sales pitch and suggests that top-
rated stations can attribute much of their success
tO exanining promotion opportunitics in a mul-
tidimensional way.

For example. a station festival “should not just
live on the day of the concert or in a bunch of 6()-
second promos.” he says. "Building out digital
applications not only creates other sponsorship
opportunities, they also enhance the experience for
the listener. The stations that are doing well are the
ones that, in every promotion or sales niceting,
make digital a part of the DNA ot the staton.”

However, stations looking tor a panacea may be
disappointed. he adds. " There's no silver bullet. It's
not texting, its not streaming, and it’s not cou-
pons or having a MySpace page. It's having all of
that and the ability to begin to look at what we
have been doing for the past 10, 20 or even 30

years and completely reimagine it chrough all

‘Whatever
your 12+
share is
today, if
it doubles
tomorrow,
your
revenue
wouldn’t.

—Paul Jacobs

Countdown

To Austin

If you love poker, you
won't want to miss the
World Poker Tour
Events Texas Hold 'Em
Party at this year's R&R
Convention Sept. 17-19
in Austin. To sign up for
the Texas Hold "Em
Tournament, held at

8 p-m. Sept. 17, visit
radioandrecords.com
and click on the
Conventions tab. Hurry,
though, as R&R will
accept only the first
200 players and you
must be a registered
convention attendee to
be eligible.

www.americanradiohistorv.com

departiments at the radio station. Those are the sta-

tions that will be successful

Selling Alternative

Jacobs says it’s historically been more ditticult

to sell alternative than AC. country, oldies.
news or other formats. The format requires a
sales manager who understands sales strategy
and doesnt rely exclusively on ratings to
make a sale.

Jacobs says, ™1 start off every meeting [ do with
an alternative sales staff tor the firse time with the
same statement:"Whatever your 12+ share is today,
it it doubles tomorrow, your revenue wouldn't”’
Thats because advertisers have misconceptions
about the format and its audience."If you manage
the image, you will do well. However, if you tell
people you are the Incubus station
with an alternative lifestyle, you are
gomg nowhere.”

Jacobs maintains that selling the
alternmative format  requires an
understanding of its music and the
litestyle. "What it really requires are
salespeople that understand how to
champion the audience ina way that
mainstream  advertisers  can - un-
derstand. Calling the alternative tor-
mat ‘a lifesevle audience. most adver-
tsers, based on their misplaced
assumptions, will sav.'T want a normal
liteseyle, not an alternative litestyle” Thats a real
land mine that people getinto.”

But betore sellers can champion the value of
alternative listeners to prospective clients, they firse

need to appreciate what the format is.” he adds.

Web Coupon Promotions

ln today’s tough economic tmes, there s one
revenue-generating  tactic the entre  Jacobs
Media consultancy advocates for all stations
regardless of their tormat: coupon-based promo-
tions, which otter benetits for clients and listen-
ers alike. Providing listeners online access to
client discounts from the station’s Web site is one
way to wrangle more bucks from existing adver-
tisers while attracting new advernsers to radio.

The promotion can be executed several ways,
including building an entire discount page on the
station’s site. "Why do Web sites just have to be
about personalities and program schedules?™ Ja-
cobs asks. " Why can't they provide valuable serv-
ices to listeners, especially it they are looking for
deals, and who 1sn't these days?”

Stations can bundle on-air spots with online
discount coupons in client packages, he says.
Selectivity is key—the client and the coupon
should be relevant to the station.

Last vears Jacobs Media Tech Poll demonstrat-
ed the demand for coupon-based promotions.
Asked how interested they would be in either
having stations e-mail them coupons or accessing
them from station Web sites, just 9% of respon-
dents said they were not interested in either.” And
that was over a year-and-a-half ago betore the

cconomy went to hell” Jacobs adds.
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» THE OFFSPRING VAULTS 19-9 WITH “YOU'RE
GONNA GO FAR, KID" (UP 203). IT IS THE SECOND
TRACK THIS YEAR TO REACH THE TOP 10 WITH A
CLIMB OF 10 OR MORE POSITIONS, FOLLOWING
WEEZER'S "PORK AND BEANS” (19-3) IN MAY.

R&R ALTERNATIVE

POWERED

(mDS DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

% =
- w3 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
| eI
% B &S ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE REieT olfave ARTIST bifavs
Y3 =5 e : _ IMPRINT/PROMOTIONLABEL  TW  +-  MILLIONS RANK - heAR U — o
COLDPLAY NO. 1{2 WKS) n fr FLOBOTS 266/51 SHINY TOY GUNS 2181175
1 1 12 VIVALAVIDA CAPITOL 161 -192 8.035 1 = ]
—
M FOO FIGHTERS r (Universal Repuhlic} (Universal Motown)
%1;* 4 o ROSWELURCARMG 1047 66 7397 2 MOST ADDED TOTAL STATIONS: 27 TOTAL STATIONS: 34
B 1 STAIND :
9 151 +12 5.780 4 PLAIN WHITET'S 266/33 PUDDLE OF MUDD 212/67
| BELIEVE FLIPATLANTIC Natural Disaster Livin' On Borrowed Time
WEEZER g (Hollywood) (Flawless/Geffen/Interscape) )
PORK AND REANS DGC/GEFFEN/INTERSCOPE EES 2 CEB & TOTAL STATIONS: 32 TOTAL STATIONS: 20
et ey 1296 59 4636 6 COLD WAR KIDS 261/48  LOW VS DIAMOND 20972
R - Yy ARTIST NEW Something Is Not Right With Me Heart Attack
CAROLINA LIAR i o TITLE / LABEL STATIONS (Downtewn) (Epic)
L I'MNOT OVER ATLANTIC § METALLICA 35 TOTAL STATIONS: 32 TOTAL STATIONS: 13
e 5z SAVING ABEL - The Day That Never Comes
§'-f; 2 o SKIDDCONVIRGIICAPITOL 108! g Sy 6 {Warner Bros.) S'g’:.rﬂ';%?c” 230/5 :G{M_TF ' 20247
e = lectric Feel
i}’"” 224 -ubo 1064 22 3860 13 R T s W o Never Enough (Columbia)
o LOVE ME DEAD REDBIRD/ISLAND/IDJMG KROG, KROX. KRZQ. KTBZ, KATE, WARQ, Firm) TOTAL STATIONS: 21
i1§': 5  THE OFFSPRING 942 +203 4318 9 WBCN, WBTZ, WCYY, WEND, WFXH, TOTAL STATIONS: 20
Sy YOU'RE GONNA GO FAR, KID COLUMBIA - WJBX, WIRR, WKQX, WKRK, WMFS, VAMPIRE WEEKEND 152/7
= WEEZER WNFZ, WROX, WRXL, WRZX, WWOC, DEATH CAB FOR CUTIE ~ 219/49 Oxford Comma
8. 7 pousLemakeR DcoNTERScoPE 00 1S4 4189 10 A J ] f::l:‘r;t‘rc) %LT/‘?EQS"‘:EI%E';T) 10
g & 3 APOCALYPTICA FEATURING ADAM GONTIER r 918 4109 2782 19 RISE AGAINST 25 TOTAL STATIONS: 22
0 IDON'T CARE 20-2D/JIVE/ZOMBA : Re-Education (Through Labor)
S REHAB (DGC/nterscope)
BARTENDER SONG (AKA SITTIN' AT A BAR) UnveRsaLRepUBLc 892 95 2446 2 ﬁ’s’,‘fT ';;"XQ' ﬁgg‘é ";5%5‘""&%;'}’?&
LINKIN PARK KWOD, KXRK, KXTE, WARQ, WHTG,
GIVENUP warneRpRos, 870 35 4443 7 WKQX, WLUM, WROX, WRWK, WSUN,
- WXEG, XETRA, XM Ethel
16 THE OFFSPRING U gsg  as3 4mg M .
1 JAMMERHEAD COLUMBIA OASIS 14
= THEORY OF A DEADMAN The Shock Of The Lightning
EE 10 g ocRLrREND GO4ROADRUNNERRRR 527 *47 1941 25 {Big Brother/Reprise)
== SEETHER I KBZT, KCNL, KEDJ, KJEE, KNXX, KTBZ,
g 27 RISE ABOVE THIS WIND-UP 809 -78 2.985 17 KYSR, WCYY, WDYL, WGRD, WROX,
;:.T g WRWK, WSWD, wwDC
b ALKALINE TRID - = —
é—'ﬁ 8 Lo g 805 8 2193 23 THE OFFSPRING 8
- You're Gonna Go Far, Kid
18 s;ﬁle'vﬁ;unes R NUTERsorel I A - = (Coliphia)
- o KFTE, KHBZ, KNDD, Sirius Alt Nation,
- ATREYU WBCN, WDYL, WJRR, WPBZ
@ SLOW BURN oywoon | Cle. *% 1805- &7 S T -
ANBERLIN 7
20 i Sy 76 98 2258 22 Feel Good Drag
- N INIEA ~ (Universal Republic)
5 RK KQRA, KWOD, Sirius Alt Nation, WARQ,
g g LEAVE OUT ALL THE REST waRNERBROS. /1@ B4 3509 15 WLUM, WROX, XM Ethel
E DNE DAY AS A LIDN
@ WILD INTERNATIONAL avTepmapy 091 482 2962 18 :"E‘E’:Enk 5
rou maker
BECK K {DGC/Interscope)
z GAMMA RAY oceinTeRscore. OB ES o2l 26 KQXR, KXRK, WJBX, WSUN, WWCD
SLIPKNOT
9 PSYCHOSOCIAL ROADRUNNER/RP 007 *39 1297 32 ;“N;SFPF LEON * METALLICA
ex On Fire
METALLICA  MOST INCREASED PLAYS/MOST ADDED 658 +658 3783 W (RCA/RMG) The Day That Never Comes (warner Bros.)
THE DAY THAT NEER COMES WARNER BROS. KCNL, KTBZ, KUCD, KWOD, WCYY mT’SXHZLM;(géIEZ‘zé KRAB;{?@?}?S‘%& WXN?2;26,
E‘SIENM?ER UNVERsALRepUELC 008 B 1752 28 FLOBDTS
o Rise RISE AGAINST
2 . Universal Republi L i
RE-EDUCATION (THROUGH LABOR) ocNTERscope D92 t92 3925 W2 e X Re-Education (Through Labor)

(DGC/Interscope)
SCARS ON ERDADWAY KXTE +42, KFMA 39, KNDD +36, XTRA 435, KROQ +34,

S0 56 1215 36 PUDDLE DF MUDD 4

0:00

THEY SAY VELVET HAMMER/INTERSCDPE i g WSUN +33, KTCL +30, WKQX +30, KWOD +27, KEDJ +26
ivin’ On Borrowed Time
BUCKCHERRY
Flawless/Geffen/|

TOODRUNK... HEVENSEVENATLANTIC @0 B2 1293 33 E(H%wzleﬁ,_‘stfcv ersconcl] OASIS
AVENGED SEVENFOLD — The Shock Of The Lightning

30 AFTERLIFE HOPELESS/WaRNERBROS. 028 28 [Ssy 30 DNE DAY AS A LION 3 (Big Brother/Reprise)

e OASIS Wild International KYSR +23, KNRK +21, CIMX +20, KONL +20, KXRK +18,

: 526 +371 2566 20 (Anti-/Epitaph) KTBZ +18, WARQ +15, WBRU +15, KWOD +14, WKQX +14
THE SHOCK OF THZ LIGHTNING BIG BROTHER/REPRISE KRAB, WPBZ WROX
1 3 DOORS DOWN
9 - TRAIN UNVERsALREPLELC 498 *45 1290 34 ¥ THE OFFSPRING
5 TRAPT You're Gonna Go Far, Kid (Columbia)

e WHO'S GOING HOME WITH YOU TONIGHT? fLevensEven 2O 35 1256 35 ﬂf;‘;&’iﬁé :Zigg:\:]%wfgé ’.‘;'O,KC",&‘K‘Z:B

KINGS OF LEON
39N +160 0.749
e SEX ON FIRE RCA/RMG ADDED AT... SHINY TOY GUNS
g THE AIRBORNE TOXIC EVENT Ricochet (Universal Motown}

‘ SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUT FACTORY 386 *52 5729 WCYY WROX +31, KXRK +23, XTRA +13, KRAB +18, KNDD +18,
COLDPLAY Portland, ME SAN +T3, XETH +7, WFNX +7, WLUM +7, KROQ +6

36 VIOLET HILL apmoL 332 28 2Rl 2 PO: Herb Ivy
JACK'S MAMNEQUIN R MD: Brian James
THE RESOLUTION SIRE/WARNER BROS. Bl e @z10 Metallica, The Day That Never Comes, 21
SANTOGOLD Oasis, The Shock Of The Lightning, 10

3 LES. ARTISTES LZARDKNG/IDOWNTOWN 290 2 0.713 M.L.A., Paper Planes, 9

Kings Of Leon, Sex On Fire, 8

NINE INCH NAILS The Raconteurs, Many Shades Of Black, 1

290 -107 ms 37 FOR WEEK ENDING AUGUST 24, 2008

DISCIPLINE THE NULL CORPORATION/RED LEGEND: See legend to charts in charts section for rules and symbol explanations.

TANTRIC FOR REPORTING STATIONS PLAYLISTS GO TO: 59 alternative and 26 Canada rock stations are electronicalty monitared by Nielsen Broadcast
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Sy P WA ) TRAPT BLASTS 25-19 WITH “WHO'S GOING HOME
Ac I IVE Roc K "B WITH YOU TONIGHT?” THE TRACK, THE FIRST FROM
’ - £ THE GROUP'S RECENTLY RELEASED “ONLY THROUGH
DMDS a2 wosicom

POWERED BY hielsen THE PAIN ... IS ITS SIXTH TOP 20 AT THE FORMAT.

REN
] . .
2 o 11 NIELSEN BDS NEW AND ACTIVE
1 . WL ARTIST CERTIFICATIONS PLAYS AUDIENCE
S Sz ARTIST PLAYS ARTIST PLAYS
[ § =5 e IMPRINT/ PROMOTION LABEL  TW  +/-  MILLIONS RANK s el Tenin LT - e
SHINEDOWN NO. 1(3WKS SAVING ABEL 195/141 DROWNING POOL 139/55
1 1 17 1546 -165 4.597 )
DEVOUR ATLANTIC 18 Days 37 Stitches
THEORY OF A DEADMAN (Skiddco/Virgin/Cagtol) (Zleven Seven)
Y BancmLFaiND GO4/OADRUNNERMRE 998 5] ST MOST ADDED TOTAL STATIONS: 35 TOTAL STATIONS: 13
DISTURBED
; 1437 -6 5,207 1 RA 191/N ANOTHER BLACK DAY 137/52
L3I DEITHEE RE RERRISE Broken Hearted Scul L ather Black Day
HINDER ; (Sahaja) (ieler Bros )
USEME UNIVERSAL REPUBLIC 1330) 1es s D TOTAL STATIONS: 32 TOTAL STATIONS: 15
e Cemae 1277 w4 3266 7 ONE DAY AS A LION 184/20  TOADIES 125/30
4 ARTIST NEW Wild International No Deliverance
TANTRIC 43 - 3719 8 TITLE / LABEL STATIONS (Anu-/Epitaph <irtland)
DOWN AND OUT SILENT MAJORITY/ILG METALLICA 52 TOTAL STATIONS: 36 TOTAL STATIONS: 21
FIVE FINGER DEATH PUNCH i The Day That Never Comes
NEVER ENOUCH Frnge MO0 o fH26E1 ) T maaT LINKIN PARK 176/3  HOLLYWOOO UNDEAD 101723
MET) KBPI, KDJE, KFRQ, KHTQ, KILO, KIOZ. e ° Rest nea
THEE ﬁb‘}'&é NE&E&?};’:R/ MOST INCREASED PLAYS/ Mogﬁ%ﬁi&ms 1083 +1083 4993 2 KISS, KISW, KLAQ, KNCN, KDAY, KOMP, (Warner Bros. (A&M/Octone/Interscope
: KQRC, KRXQ, KRZR, KTEG, KUPD, KXFX, TOTAL STATIONS: 15 TOTAL STATIONS: 17
SLIPKNOT 1063 +40 2.50% 3 KZRQ, Sirius Octane. WAAF, WBUZ, WBYR,
PSYCHOSOCIAL ROADRUNNER/RRP g WCCC, WCHZ, WCPR, WEDG, WHDR, Wi, TAPROOT 153/57 ASHES DIVIDE 88/8
SAVING ABEL WIYY, WAIO, WKLQ, WKQZ, WLZX, Wherever | Stand The Prey
ADNICTED SKIDDCOVIRGINCAPITO! 1047 -9 3.654 <] WMMR, WQXA, WRAT, WRIF, WRUF, (Velvet Hamimer/RED] (Island/IDIMG)
e - WRXW, WRZK, WTFX, WTKX, WTPT, TOTAL STATIONS: 31 TOTAL STATIONS; 8
APOCALYPTICA FEATURING ADAM GONTIER 026 4 2527 12 WWEBN, WWWX, WXQR, WXTB, WYBB,
IDON'T CARE 20-20/IVE/ZOMBA i WYSP, WZOR, XM Squizz
3 DOORS DOWN =
TRAIN UNVERsaLRePUBLC 09 B4 2987 4 %As::c' ABEC :
BUCKCHERRY {Skiddco/Virgin/Capitol}
100 DRUNK FLEVENSEVENATLANTC D37 *AB 2390 T4 KFRQ, KHTQ, KZRQ, W1J0, WRUF, WWWX,
WXQR
FOO FIGHTERS
935 -165 2.872 10
LETITDIE ROSWELL/RCA/RMG SEETHER 6
ATREYU Breakdown
SLOW BURN vouywoop 79> 79 2L | 2] (Wind-up)
REV THEORY ) KOMP, KUPD, KXFX, WCPR, WQXA, WRUF
HELL YEAH VANHOWESIMALOOF/INTRSCoPE 920 *33 5=l 17
) i DISTURBED 6
LINKIN PARK Indestructible
GIVENUP waRNiRBROS.  ©12 b L1 (Reprise)
KOMP, KRXQ. KUPD, WBUZ, WBYR, WilL
B e wnoup 609 23 1851 16
e PUDDLE OF MUDD 5
Livin’ On Borrowed Time
WHO'S GOING HOME WITH YOU TONIGHT mevenseven 008 *63 Ol 122 (Flawless/Geffen/Interscape)
AVENGED KRZR, WIYY, WJJO, WWIZ, WWWX
AF;ILRL FE SEEESREES HOPELESS/WARNERIROS. 203 =l Iy e
BLACK STONE CHERRY R &
You're Gonna Go Far, Kid
BLIND MAN RoADRUNNERRRP 030t Lo 22 (é’u",ﬁln?)""° i
REHAB KHTQ, WWBN, WXQR, WZOR
o . . 478 =34 1.050 23
BARTENDER SONG (AKA SITTIN' AT A BAR JNIVERSAL REPUBLIC
SCARS ON BROADWAY ) ) § IR S TMOMEN %
THEY SAY VELVET HAMMER/INTERSCOP! 0y I 0857 27 e
h (Century Media)
POP EVIL KTEG, WIIL, WJJO, WKLQ
HERO PAZZO/JARD STAR 6l 22 D77z, WY AP OCANDIICAFEAT METALLICA
MOTLEY CRUE 435 108 135 20 ADAM GONTIER . 3 The Day That Never Comes (Warner Bros.)
SAINTS OF LOS ANGE] ES MOTLEY E ) s G WIL (40, WZIAR +35, KOMP +34, KISW 431, WZOR -3),
’ KTEG +30, WIY +29, KDOT 428, WO 127, WAAF +25
12 STONES {20-20/Jive/Zomba) 3 i 2 G
AURENALINE WIND-LP 419 +59 0.843 29 KTEG, WRAT. WTFX
PUDDLE OF MUDD PUDDLE OF MUDD
LIVIN' ON BORROWED TIME FLAWLESSICEFFEN/INTERSCOPE 410 *189 1036 24 de STONES = Livin’ On Borrowed Time
renaline (Flawless/Getfen/Interscope)
BULLET FOR MY VALENTINE 396 417 0605 33 (Wind-up) KXXR +16, WZOR +13, KRZR +12, WCPR +1l, WXQR +10,
HEARTS BURST INTO FIRE 20-20/IVE/ZONBA : KILO, KLAQ., WYY KUPD +10, WFXW <10, WKQZ +3, WQXA 19, KQRC +8
THE OFFSPRING
Ny 346 +84 0805 26 DROWNING POOL 3
YOU'RE GCONNA GO AR, KID OLUMBIA 37 Stitches SAVING ABEL
JET BLACK STARE {Eleven Seven} 18 Days (skiddco/Virgin/Capitol])
READY TORO! L sianpiomg ¥ 23 0680 32 KRZR, WIIL, WRTT WRZK +18, NCPR +12, WKQZ +11, XSQU +9, WKLQ +9,
CANDLEBOX WQXA +8, WAWWX 8, KOAY +7, KQRC 7, WIIL +6
STAND SILENT MAJORITY/ILG 341 188 0850 28 - - DISTURBED
THE OFFSPRING 228 62 1419 9 T R
HAMMERHEAD COLUMBIA 1 - 1 Indestructible (Repiise)
St KOAY +26, NKLQ +20, WZOR 14, WQXA +14, KILO +9,
y WCPR +5, WRAT +4, SIOC +3, WBSX +3, KXXR +3
PORK ANL BEARS OGCIGEFFEN/NTERSCOPE 27! o3¢ QUS54
SEETHER APOCALYPTICA FEAT.
BREAKDOWN WIND-UP 236 +94 0752 3
ADAM GONTIER
?Hi\;z?DUST FEATURING CHRIS DAUGHTRY J—— 233 +26 0.250 - ADDED AT... BUZZ | Don't Care (20-20/Jive/Zomba)
- pl WBUZ WEDG +18, 'WWIZ +13, KHTQ +12, KRXQ +12, W10 +1],
EGYPT CENTRAL N o s 1028 KILO +10, KRZR +8, WHSX -8, WELZ +8, WQKA +8
TAKING YOU DOWN FAT LADY/ILG : . Nashvilie, TN
MIDNIGHT TO TWELVE PD/MO: Troy Hanson
SLAM JKHENT 2z ES 0.335 ) APD: Zigz
ROYAL BLISS Metallica, The Day That Never Comes, 20
SAVE ME MEROVINGIAN/CARQE INE/CONTRABAND 218 420 0.370 Linkin Park, Leave Out All The Rest. 2
Disturbed, Indestructible, 0
DISTURBED
. Jet Black Stare, Ready To Roll, O
INDESTRUCTIBLE repse 205 122 0370 R FOR WEEK ENDING AUGUST 24, 2008
EARSHOT FCH REPC“E”' STATIONS PLAYLISTS GO TO: LEGEND: See lecend to charts in charts seztion for rules and symbol explanations.
MISSUNDERSTOOD \NDECOO 197 -22 0.264 - T = 61 active rock stations are electronically monitared by Nielsen Broadcast Data Systems 24

hours a day, 7 days a week. © 2008 Nielsen Business Media, tnc. All 1ights reserved,

What | Know About Your Listeners
That You Don’t Know

Motley Crue’s Nikki Sixx will rock the Summit
& share what he’s learned about music fans,

September 18, 1:30-5:30 pm
Austin Hilton Hotel
Details: www. jacobssummit.com

.. the radio industry, and keeping a brand vital.

1 N per RSVP: Lisa@jacobsmedia.com
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&R ROCK

PCWERED BY nclsen

(DMDS

DIGITAL DOWNLQOADS
AVAILABLE AT DMDS.CON

» BUCKCHERRY SCORES ITS FOURTH ROCK TOP
10 AS "TOO DRUNK . .. " DRIVES 12-10 (UP 40). AT
SIX WEEKS, IT IS THE QUINTET’S FASTEST CLIMB
TO THE TOP 10, BESTING THE SEVEN WEEKS BY
1999°S “LIT UP” AND 2006°S “CRAZY BITCH.

4
L
- QE 1 NIELSEN BDS NEW AND ACTIVE
@ wo  ARTIST CERTIFICATIONS PLAYS AUDIENCE
£ 28 T — IMPRINT /PROMOTION LABEL  TW  +/-  MILLIONS RANK R LAREL i AT - Al
DISTURBED NO. 1(3WKS) 409 4 1266 2 SEVENDUST FEATURING SAVING ABEL 34/33
INSIDE THE WRE REPRISE ) CHRIS DAUGHTRY 38/20 18 Days
SAVING ABEL The Past (Skiddco/Virgin/Capitol}
ADDICTED skoocovRGNCaPTOL S8 39 1050 3 MOST ADDED (7Bros/Asylum/ILG) . TOTAL STATIONS: 9
2 TOTAL STATIONS:
SHINEDOWN 329 29 0.853 7 THE BLACK CROWES 26/0
Wil ATLANTICE S _ TRAPT 3771 Oh Josephine
METALLIEA AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 217 +317 1.319 1 Who's Going Home With You Tonight? (Silver Arrow)
THE DAY THT NEVER COMES WARNE R BROS. ; (Eleven Seven) TOTAL STATIONS: 3
STAIND = TOTAL STATIONS: [
BELIEVE FLIFATLANTIC BN - G856 e O WEEZER 25/3]
ARTIST NEW GARY HOEY 35,2 Pork And Beans
HINDER TITLE / LABEL STATIONS Only Human (DGC/Geffen/Interscope)
USEME UNIVERSAL REPUBLIC 510 £28 a2l & METALLICA B 15 {Wazoo) TOTAL STATIONS: 6
THEORY OF A DEADMAN 310 +6 0.708 q The Day That Never Comes TOTAL STATIONS: 2
BAD GIRLFR =ND 604/ROADRUNNER/RRP g (Warer Bros.)
SEETHEQ KAZR, KBER, KMOD, KUFO, KZRR, WAQX,
RISE ABOVE THIS whnoypp 03 57 0865 S WDHA, WGIR, WH.IY, WJXQ, WMMS,
WNOR, WRQK, WVRK, WXMM
f?\?n'\? e RosweLLRCuRMG 290 B 0870 4 " HINDER
E G HINDER 1
BUCKCHERRY Use Me
T00 DRUNK .. EevinsevEnaTLANTc 27 40 0657 12 (Universal Repubtic)
KUFO
ﬂﬁr?aflaf ::lt’EELES MOTLEY 250 36 0589 13 1
3 DOORS DOWN — FOO FIGHTERS 1
[ Let It Di
IT'S NOT MY TIME UnveRsaLRepuELC 230 18 0666 I (:;S:eltfRCA/RMG)
PUDDLE OF MUDD 1 WXFX
PSYCHO FLAWLESS/GEFFENINTERSCOPE 200 3B o678 10 = .
BUCKCHERRY 1
KID ROCK
ALL SUMME 2LONG TOP DOG/ATLANTIC 196 0 0436 15 Too Drunk...
CANDLESOX (Eleven Seven/Atlantic}
£ WRQK
STAND SLENTMAJRITYILG 189 i | oL7T W = 4 = - -
3 DOORS DOWN PUDDLE OF MUDD T
TRAIN UNIVERSAL REpUELIC 168 =0 os20w 17 Livin' On Borrowed Time
SLIPKNOT {Flawless/Geffen/interscope)
DSYCHOSOL AL ROADRUNNERPRP 132 2 05250 wio Kioc
PUDDLE OF MUDD AIRPOWER . APOCALYPTICA FEAT.
213 VN ONBCRROWED TivE FLAWLESS/GEFFEN/INTERSCOPE £ El 0170 20 ADAM GONTIER 1
APQCAL{PTICA FEAT. ADAM GONTIER AIRPOWER 95 V27 0.238 19 1Don’t C.are
| DONT CAR! 20-2D/IVE/ZOMBA (20-20/Jive/Zomba)
WAQX
gc‘)‘wr:TAr?[: EUT SILENT MAJORITYAILG 80 P goss ) weamnns B
ROYAL BLISS JERPY !
BL 5 Wha's Going Home With You Tonight?
SAVE ME MEROVINGIAN/CAROLINE/CONTRABAND *Z_, % D265 (Ele::n SZ':i) e
AIRBOUINE KAZR
RUNNIN' WILD ROAGRUNNER/PRP &77[' A8 ! DIoSH 28 —_
BLACK STONE CHERRY ad  «© Bk - i 8
3LIND MAN ROADRUNNER/FRP . SEN .
FIVE FINGER DEATH PUNCH = =" {Skiddco/Virgin/Capitol) -
. WNOR
NEVER ENOLGH w07 0091 METALLICA
JESSE JAMES DUPREE & DIXIE INC. 56 3 0.07% The Day That Never Comes (Warner Bros.)
REV IT UP At DGO-GO MIGHTY LCUD ) 3 IQUFO +35, WHJY +25, KBER +24, WXMM +24, WNOR +23,
REV THEORY ADDED AT... . KZRR +21, WKLC +21, KMOD 20, WMMS 18, WIXQ +T7
HELL YEAH VAN HOWES/MALOOF/INTERSCOPE 50 = G088 WNOR m s
e Norfolk VA BUCKCHERRY
‘ 49 2 009 30 o Too Drunk... (Eleven Seven/Atiantic)
SARTENDERSONG (AKA SITTIN' AT A BAR) UNIVERSAL REPUELIC ] ' PD: Harvey Kojan T e P T e Ve
THE OFFSPRING 4 5 om 27 APD/MO: Sonja Marrell VIXMM +3, KAZR +2, KIOC +2, KTUX +2, KSHE +1
HAMMERHE .D COLUM3IA | ne Metallica, The Day That Never Cames, 23 =
AVENGED SEVENFOLD 43 3 0052 - Saving Abel, 18 Days, 15 SAVING ABEL
AFTERLIFE HOPELESS/WARNER BRIS = B 18 Days (Skiddco/Vitgin/Capitol)
FOR REPORTING STATIONS PLAYLISTS GO TO: VINOR +15, KBER +10, WXFX 42, KAZR +, KTUX 4,
fg)r:leG HER ATLANTIC/RH NO 41 +1 0145 22 S VIDHA 1, WHJY +1, WIXQ +], WKLC 41
www.RadioandRecords.com
PUDDLE OF MUDD
Livin' On Borrowed Time
RECU RRENTS (Flawless/Geffen/Interscope)
KIOC +6, WRQK +6, KTUX +5, WGIR +5, WDHA +3,
. = 1MOD +2, WXFX +2, WVRK +1, KAZR +1, WIXQ +1
X ¥
5] 7]
H H .
B ARTIST ! NIELSEN BDS PLAYS =l ARTIST NIELSEN BDS PLAYS APOCALYPTICA FEAT.
3l TITLE / IMPRINT / PROVOTION LABEL CERTIFICATIONS  Tw Lw 3l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw ADAM GONTIER
T B ! Don't Care (20-200Jive/Zomba)
SIXX: A.M. y AC/DC ! : y + ;
LIFE S BEAUTIFUL (ELEVEN SEVEN) B8 236 BACK IN BLACK (LECACY/EPIC) 22 9 ‘gfg";%ﬁ“g JVHKJ"Q,OE BIWKIGRZIIOC 2,
SEETHER LINKIN PARK
FAKE IT (WIND- JP) 67 ) WHAT 'VE DONE (WARNER BRCS.) % 08
THEORY OF A DEZDMAN P 10 YEARS
SO HAPPY (604/ROADRUNNSR/RRP) 131 ]“GN BEAUTIFUL (UNIVERSAL REPURLIC) o 97
GUNS N ROSES 107 o AEROSMITH g3 101 R
SWEET CHILO O MINE (GEFF=N/INTERSCOPE) SWEET EMOTION (COLUMBIA) FOR WEEK ENDING AUGUST 24, 2008 _
- LEGEND: See legend to charts in charts section for rules and symbol explanations.
RINGER|ELEVEN 106 109 OZZ‘Y OSBOURNE 93 101 23 rock stations are electronically menitored by Nielsen Broadcast Data Systems 24 hours a
PARALYZER (W ND-UP) 1 ! DON'TWANNA STOP (EPIC) day, 7 days a week. © 2008 Nielsen 3usiness Media, Inc. Al rights reserved.
WOCNE/Akron, OH* KIOC/Beaumont, TX* WEBN/Cincinnati. OH* WQCM/Hagerstown, MD WNOR/Norfolk, VA* WXRX/Rockford, IL WAQX/Syracuse, NY*

0N Chuck Collins
PD: TK. O'Crady
API/MD: Tim Daugherty

KZ 2R/Albuquerque, NM*
OV BillMay

PD- Phil Mahoney

MC Rob Brothers

WZZO/Allentown, PA*
PD: Tori Thomas
MC Keith Moyer

KWHL/Anchorage, AK
PD: Brad Stennett
ML Matthew Collins

WTOS/Augusta, ME
OM/PD: Jack O'Brient
APD: Mark Smith

AUGUST 28. 2008

OM/PD: Trey Poston

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Greg Ausham

WPXC(/Cape Cod, MA
PD/MD. Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley

APD Brian Thompson
MD: Dawn Cox

OM/PD: Scott Reinhart
MD: Dav= Fritz

WMMS, Cleveland, OH*
PD: 30 Matthews

WVRK/Zolumbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Moines, IA*
OM: Scot Allen

PD: Ryar Patrick

MD: Andy Hall

KHQG/Duluth, MN
OM/PD: Jack Lavison

OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: F eeves Kirtner

WJX/Lansing, MI*
PD: Sheri Vegas

WGIR/Manchester, NH*
PD: Chris "Doc” Garrett

WXFX/Montgomery, AL*
PD: Fick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFO/Portland, OR*
OM/PD: Chris Patyk

WHJY/Providence, RI*
PD: Scott Laudani

PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy

PD/MD: Randy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Guy Favazza

OM: Tom Mitchell
PD: Alexis
APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wi
MD: Steve Resnick

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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ALTERNATIVE & ACTIVE REPORTERS S 25 et CANADA ROCK PLAYS
E ®S e IMPRINT / PROMOTION LABEL + TW -
ALTERNATIVE KUCD/Honolulu, HI* KCXX/Riverside, CA* ACTIVE L 22 FOOFIGHTERS LETITDiE ROSWELL/RCA/SONYBMG  4RS 23
Ly AL SahnDES ANt 2 AIRBOURNE RUNNIN' WILD OADRUNNER/UNIVERSAL 457 5
WEQX/Albany, NY* MD: Chris Sampaio APD/MD: Bobby Sato KEYJ/Abilene, TX 2 FLN RN AOADRUNNER N
OM/PD: Willobee OM: Randy Jones B 12 THEORY OF A DEADMAN BADGIRLFRIEND W 604/UNIVERSAL a2 i5
MD: Amber Milier KTBZ/Houston, TX* WZNE/Rochester, NY* PD/AMD: Frank Pain n g "I COLDPLAY VIVALAVIDA o PARLOPHONEEMI 381 +53
PD: Don Jantzen OM: Mike Ninnie ; " H -
WHRL/Albany, NY* MD: Karah Leigh PD: Terese Taylor WZMR/Albany, NY* + ghiy SEETHER RISEABOVETHIS DUy T =
OM: John Cooper OM/PD: Kevin Callahan ‘ 3 1% SLOAN BELIEVE INME MURDERECORCS/SONY BMG im +1
PD/MD: Tim Noble \é\lljl},\lﬁ)élll—ndianspolis, IN* gxﬁvgg/zaqamfr:o, CAx 7 K 16 - THE OFFSPRING HAMMERHEAD COLUMBIASONYBMG  ~ 372 -40
:Lenn a : Curtiss Johnso * = = T ol 9F
NROX A LS MD: Andylﬂa’wi reon gw%’?gﬁ ;‘A'fy'q"e’ bLL (5] 21 DISTURBED INSICE THE FIRE REPRISEMARNER 351, +46
OM: Chase WTZR/Johnson City, TN* MD: Aaron "Buck” Burnett gk 19 WEEZER PORK AND BEANS DGU/CEFFEN/UNIVERSAL B4 14
hpﬁ%.%nhn %ar;rt]ow OM: Bill Hagy KXRK/Salt Lake City, UT* 10 3] FINGER ELEVEN TALKING TO THE WALLS & wiNDUP 331 %
- 10Dy Ry: PO/MD: Jay Patrix OM: Alan Hague WWWX/Appleton, WI* o 1
PD: Todd Noker PD/MD: Guy Dark 19 THE TREWS PARANOID FREAK W THE BUMSTEAD/UNIVERSAL 313 -1
KRAB/Bakersfield, CA* KRBZ/Kansas City, MO* Q%'?;\COVEE [;kB( ien = BB 19 MOTLEY CRUE SAINTS OF LOSANCELES MOTLEY 301 4]
gg}-,\;(ETBMCUEUd " OM: Bob Edwards BT WJSE/Atlantic City, NJ @ B9 7 MOBILE THEKILLER & UNIVERSAL 278 +42
oy SEV panks PD: Greg Bergen OM: Paul Kelly L - -
- Jared Mann APD/MD: Jason Ulanet KBZT/San Diego, CA* PD: Rich DeSisto ] i HINDER Ust ue & UNVERSAL RERUBLIJURERSAL iy 412
PD: Garett Michaels MD: Scott Reilly 15 § 10 APOCALYPTICA FEATURING ADAM GONTIER 1DON'T CARE 20200VE/SONYBMG 285 +20
KNXX/Baton Rouge, LA* WNFZ/Knoxville, TN* APD: Mike Hansen ol § .
OM/PD: Dave Dunaway e MD: Mike Halloran 1:] 20 KIDROCK ALL SUMMER LONG TOP DOG/ATLANTIC/WARNER 23 4
BT OM: Terry Gillingham WCHZ/Augusta, GA*
APD: Phillip Kish ) PD: Shane Cox OM: Harley Drew m NEW METALLICA THE DAY THAT NEVER COMES WARNERBROS./WARNER 233 +233
R et APD/MD: Valerie Hale XETRA/San Diego, CA* PD: Chuck Williams ic] | 5  CITY AND COLOUR SLEEPING SICKNESS DINEALONE 233 <2
PD: Phil Manning - £ e T
KQXR/Boise, ID* KFTE/Lafayette, LA® MD: Capone e D . 7 STAIND BeLEVE FLIPATLANTICOWARNER ~ 2Z2  +4
g[“]"ijDa" MC{\EO"T . PD: Scott Perrin PD: Dave Hill m 26 3DOORS DOWN IT'SNOTMY TIME UNIVERSALREPUBLICUNIVERSAL 2200 -20
BRI/ CIEL) MD: Jude Vice KITS/San Francisco, CA* APD/MD: Rob Heckman 2 b
MD: Jeremi Smith PD: Dave Numme a2 g 12 SAVING ABEL ADDICTED SKIDDCO/VIRGIN/EMI 2 23
KXTE/Las Vegas, NV* APD/MD: Aaron Axelsen T T & S 1 THESTILLS oG HeRe & ARTSSCRAFTS  30@ 45
WBCN/Boston, MA* !
PD: Mik T":O""'S PD: Chris Ripley OM: Kenny Vest @- = ¥ REV THEORY HELL YEAH & VAN HOWES/MALOOF/INTERSCOPE/UNIVERSAL 05 +8
s VIke | homa MD: Hormie Pooser KCNL/San Jose, CA* APD/MD: Maynard i b oo
MD: Dan O'Brien PD: Jeanene Cathoun @ ; _4 i BUCKCHERRY TOODRUNK... ELEVEN SEVEN/UNIVERSAL 2|:Q ; V27
WENX/B s KROQ/Los Angeles, CA* WKGB/Binghamton, NY . 15 SHINEDOWN DEVOUR ATLANTICIWARNER 202 0
P BZ;’H"' PD: Kevin Weatherly KJEE/Santa Barbara, CA* OM/PD: Jim Free bl % MATTMAYS & EL TORPEDO TALL TREES ¥ SONIC/WARNER W -4
- APD: Cene Sandbl PD: £ ddie Cuti - Ti
AP[?; Fletcher MD: Li:a Wo?gen oom MD: [;jadv‘: Hzﬂ':;:f APD/MD: Tim Boland a : ‘4 ONE DAY AS A LION WILDINTERNATIONAL ANTI/EPTAPH  TE4  +22
MD: Paul Driscoll WAAF/Boston. MA* ' : 15 STAREWELL BROKE AND OUT OF MONEY W NOTLISTED  15B +5
. KYSR/Los Angeles, CA* Music Choice PD: Ron Valer (3B OASIS THE SHOCK OF THE LIGHTNING BICBROTHER/EPRISEWARNER 156 4115
WBTZ/Burlington, VT* PD: Michae! Martin Alternative/Satellite MD: Mistress Carrie a R i
OM/PD: Matt Grasso 30 25 SAMROBERTS THEMKIDS ¥ UNIVERSAL 154 -45

APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*

APD/MD: Julie Pilat

WMFS/Memphis, TN*
PD: Rob Ciessman
MD: Sydney Nabors

PD: Justin Prager
MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele
APD: Khaled Elsebai

WEDG/Buffalo, NY*
PD/MD: Evif Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen

FOR WEEK ENDING_ AUGUST 24, 2008

WKLQ/Grand Rapids, MI*
OM: Steve Stewart
PD: Michael Grey

WXZZ/Lexington, KY*
OM: Robert Lindsey
PD: Johnny Maze

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

W indicates CanCon

Sirius Octane/Satellite*

OM: Dregg Steele

PD: Jeff Regan

WLUM/Milwaukee, WI* MD: Amy Hutto X e
OM: Bruce Logan PD: Jacent Jackson XM Ethel/Satelite* i APD: Titch
PD/MD: Jack Daniel APD: Stephen Kallao PD: Steve Kingston S " B WIXO/Peoria, IL XM Squizz/Satellite*
MD: Erik Range WRXR/Chattanooga, TN KDJE/Little Rock, AR* OM/PD: Matt Bahan PD: Bodhi Ebright

PD: Boner

WZOR/Green Bay, WI*

OM: Sonny Victory

MD: Grant Random

WKQX/Chicago, IL* WHTG/Monmouth, NJ* PD: Joe { S
PO: Marc Young PD: Terrie Carr WFXH/Savannah, GA* i . RPTG n“"ga”’ iy ”eg””” WMMR/Philadelphia, PA*
MD: Matt Murtay OM: Jon Robhins ‘[’)Vh'/:;-p’D_J";g“é . A e esel PD: Bill Weston KISW/Seattle, WA*
WSWD/Cincinnati, OH* PD: Boomer APD: Tc;mOKIZf ey -borna Vele WTFXIL e Ky* AFBD:SChuck Darﬂic';)tI OMSPD: DEEE Richards
OM: Patti Marshall WKZQ/M APD/MD: Leslie Scott . ouisville, MD: Sean "The Rabbi" Tyszier ~ APD Ryan Castle
yrtle Beach, SC MD: Steve Salzman i * : i
PD: Jay Kruz OM/PD: Mark McKinney WXQR/Greenville, NC PD: Charlie Steele

APD: Julie Evans

PD: Mike Kaplan g;qg]/%h’;cen; CA PD: Wes Styles PD/MD: Jeff Sottolano PD: Ron Simonet
WKRK /Cleveland, OH* APD/MD: Andrew Harms -haf Ferty KFMX/Lubbock, TX APD: Spike MD: Dave Nelson
RO ool PD: Nel Randall WTPT/Greenville, SC¥ OM/PD: Wes Nessmann

PD: Dominic Nardella

WARQ/Columbia, SC* PD: Kristen Bergman PD: Rose Ford V\BJJO/Madison, Wi PD/MD: Larry McFeelie PD:DTommy Carroll
PD: Dave Stewart KHBZ/Oklahoma City, OKk*  MD: Shadow Williams . PD: Randy Hawke APD: Maximus

Y, MD: Jack Mehoff i :
MD: Matt Lee OM: Torm Trvis AV WQXA/Harrisburg, PA* APD/MD: Blake Patton KDOT/Reno, NV*

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford
PD: Steve Kramer
MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WIBX/Ft. Myers, FL* KRZQ/Reno, NV* MD: Greg Rache KRZR/Fresno, CA* ES_MP/LBGS.V_EQBS' Nv* Z[P]/DM? Troy Hanson KATS/Yakima, WA
PD: Matt Johnson OM: Mark Keofe OM/PD: Pat Wilkon M[i-JcO;Tota”ﬁm - Zigz KURQ/San Luis Obispo, CA  OM/D: Ron Harris

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
OM/PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando

MD: Mase Brazelle

OM/PD: Jay Michaels
MD: Tamo Sein

PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittshurgh, PA*
OM/PD: John Moschitta

WCYY/Portland, ME*
PD: Herb lvy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, Ri*
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Ghiden

MD: Nick Castillo

PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Mojo

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MD: Casey Krukowski

KNDD/Seattle, WA*

KQRA/Springfield, MO*

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, DC*
PD: Dave Wellington
APD: Dave Hennessy

WPBZ/West Palm Beach, FL*
PD: John O'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

KILO/Colorado Springs, CO*

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*
PD: Willie B.
APD/MD: Aaron "Double A" Montell

WRIF/Detroit, M1*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
APD: Kyle Baldry

MD: Jack Wich

OM: Mark McKinney

OM/PD: Mark Hendrix
MD: Twisted Todd

OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Pauf Marshall

KZCD/Lawton, OK
PD: Don "Critter" Brown
APD: ).C. "Kelso” Kellison

MD: Frank Webb

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Jason LaChance

WHDR/Miami, FL*
PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WYSP/Philadelphia, PA*

KUPD/Phoenix, AZ*

OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KOAY/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

Ki0Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

OM: Mark Mitchell
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

WHBZ/Sheboygan, WI

WRBR/South Bend, IN

KHTQ/Spokane, WA*
PD/MD: Barry Bennett

APD Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*

OM: Valorie Knight

PD: Simon Nytes

WXTB/Tampa, FL*

OM: Brad Hardin

PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY

MD: Ty

KFMW/Waterloo, 1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Mortored Reporters
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R&R TRIPLE A

Radio and record industries strive to reinvent themselves

Searching For New
Revenue Models

John Schoenberger

JSchoenberger@RadioandRecords.com

here are many tinancial issues facing the radio and record
industries. With CD sales dropping, how do labels increase
spending from music buvers? And on the other side of the

fence, how do stations tind new revenue streams in a strug-

ghng advertising market? These and other questions were

recently addressed during the “*Money tor Nothing: Paying
for Music” panel held at the R&R Triple A Sumimit in Boulder, Colo.

[o be sure, all the woes of both industries were
not solved during the session. which was moder-
ated by CBS Radios KINK/Portland. Ore.. PD)
Dennis Constantine, but it was clear thae panel par
tcipants are giving these subjects much thought.

As Constantine stated at the beginnimg of the
panel. " The economy plus the rapidly changing
structure of how both the radio and record mdus-
tries operate today are challenging how we think

1ibout everything we do.”

Industry In Transition
The business model of selling plysi
cal CDs in brick-and-mortar stores is
obviously waning—although most
ndustry observers believe the CD
tormar won't completely disappear
Hor-a-tong-tme—and-sales-of singles—
and albums via digital download has
yet to counterbalanee the physical sales loss.

Part of chie problem is that there is onlv one
predominanty  successtul online retailer right
now—iTunes, which accounts for almost 75% ot
Ul digital sales. Amazon, Napster. Rhapsody and
a few others also fill i the gap for legitimate sales
portals. However. it remains too casy tor many
music lovers to simply grab whae they wane from
peer-to-peer services for tree. This situation re-
mans a signiticant problem tor labels and arosts.

“My guess is thar the muosic will predominant-
Iv go to some kind of hand-held device viaanall-
you-can-cat subscripnon service,” said panelise
Dan Connelly, Capitol Music Group VI of eriple

A promoton.“IHow the money will be divvied is

AUGUST 29, 2008

Connelly

sall being worked out. Bur my tear is that these
types of things make music disposable in the minds
ot the consumer and that there will be less loyal-
ty to arusts and their careers over the long term.”
Aware president Gregg Laterman is convineed
thar a subscription model will not come close to
bemg the primary way  consumers ulamatel
acquire their music: 1 stll beheve that people like
to choose what they wane on i a la caree basis,
I also behieve thar most consumers
will still want to own the song to use
it a variery of different ways.”
Regardless of how the new wavs
that artists get music to their fans
KTCZ
Minneapolis PD Lauren MacLeash

solidity, Clear Channel

reminded  the audience that as
these models change. the mdustr
must also learn how to think about
things ditterendy, Whae we reall
need to look at is the hifestyles of these individ
vals and how they constme music. she said.
“Most other induseries are way ahead of us in
terms of understanding consumer behavior this
way, MacLeash sud. " With thac in mind, mayvbe
certain types of artists are no longer appropriate
1o nike albums, Mavbe singles and EPs are the
right types of packaging tor them, while other

artists ave still a good tit tor full albums.”

New Platforms, New Revenue
Radio 1s also going through major changes
how it generates revenue. The traditional models

ot selling spots on the air and securing sponsor-

Macleash

2008 Radio
Advertising
According to eMarketer,
overall online advertising
in the United States
surpassed total radio
advertising beginning
last year.

2006
Online: $16.9 billion
Radio: $20.1 billion

2007
Online: $21.7 billion
Radio: $20.5 billion

2008
Online: $28.2 billion
Radio: $21.1 billion

McGuinn

2008 Music Sales

Year-to-date total album and single sales:
Physical album sales: 210.S million (down

16% from 2007)

Physical single sales: 587,000 (down 43%

from 2007)

Digital album sales: 38.8 million (up 26%

from 2007)

Digital single sales: 661 million (up 29%

from 2007)

Combined rock album sales: 82.3 million
(66.3 million physical, 16 million digital)

Source: Nielsen SoundScan

FORMAT FOCUS:

SALES

ships tor NTR events are sull in place, but the
potential for growth in these areas is slowing. The
great hope is tor radio o find means of mone-
tizing the many new initiatives it is committed to
on the Web and. ultimately, via other plattorms.
“The metric capabilities of these new-media
mtatives give radio some significant ravs of
hope” CBS Radio VP ot rock progranniming and
WXRT/Chicago P Norm Winer smd.“In par.
tcular, we have seen great success with exclusive
concert presentations we have done online”

WXRT has tound that when it promotes spe-
Gl appointment evems, streanung mereases dra
maticallv.. The  abilicy  ro measure hstener
response and demonstrate those statistics to po-
tential clients has enabled 1t to monenze these
events via sponsorships.

“The point is we can do this with the Internet
alreadv. and soon PPM will be giving us the stats
to demonstrate sinular scenarios tor the over-the-
air radio station.” he adided. [t vou do something
that bumps up the audience. then charge the
sponsor more tor being part ot it.”

Lven though Arbitron currently separates lis-
tenership to a given station over the air and via
streams, this specine PPM informaton will give
sales departments powertul new rools to present
to advertisers.

“We are seemyg streannng bring another
20%-23% hstening w0 [the University of
Pennsylvama’s] WXPN" i Philadelphia, PD

Jim MeQuinn said. *And it they like whar vou

are doing enough. you can get them to send
vou a membership eheck even it cthey hive
haltway around the world.”

Getting bevond banners tor the conunercial
side of the dial. Constancine pomted out that
placing 1 sponsor’s name on a specitic teature on
KINK™ s Web site could be likened to product
placement on TV Web sites. 1t s all about tind-
mg wavs to torce people to “view” or “hear” a
spot betore they can see or stream something they
want online.

“At KINK we have a dedicated digital seller.”
he said. " That person is teachimg all of us new ways
to think about things. We now have an unwritten
rule that you cannor just go our and sell radio
time. Evervehing sold has to have some sort of
NTR or digital component to 1t.”

Macl cash added that the new equanon s not
quanaty but the quality of the listener you can deli
er. Tlus is something that
riple A sales depare
ments understand - by
and large, but thar may
1ot be the case across the
format spectrun.

“Tt talls on the pro-
gramming department
to help the sales de-
partment  understand
these new opportunti-
ties.” she satd. It s just
I8 IMportnt o create
passion 1 vour sales
statt as with vour on
ar sttt and, hopetully,
vour audience”  R&R
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» INGRID MICKHAELSON WINS THE MOST INCREASED
PLAYS TITLE (UP 102) AS “BE OK” OPENS AT NO. 23.
THE SINGLE, ~EATURED IN THE MOVIE “THE HOUSE
BUNNY,” IS HER F RST FROM THE ALBUM “BE OK,”
WHICH STREETS OCT. 14.
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JACK JOHNSON {Capitol) (Reprise)
1_' HOPE BRUSHFREIUNIVERSAL pepuBL D04 28 2088 4 MOST ADDED TOTAL STATIONS: 13 TOTAL STATIONS: 1
COUNTING CROWS 479 +40 2063 5 THE HOLD STZADY N8/7  RAY LAMONTAGNE 93/76
COMEARQUND DGE/GEEFEN/INTERSCORE Sequestered In Memphis Yo i Are The Best Thing
0.A.R. = (Vagrant) (RCA/RMG)
SHATTERED (TURN THE CAR AROUND) EVERFNEATLANTIORRP OB 12 LATS " ) TOTAL STATIONS: % TOTAL STATIONS: 17
MATT NATHANSON
431 -23 1.727 8 COLBIE CAILLAT n8/3 DAR WiLLIAMS 88/4
COMEIONGETILIGHER VANGUARD ARTIST NEW The Little Things 12 Alright
MY MORNING JACKET 422 2 1482 n TITLE/LABEL ~ STATIONS {Unwversal Republict (Rezor & Tie)
M AMAZED ATO/RED - RAY LAMONTAGNE n TOTAL STATIONS: 1 TOTAL STATIONS: 12
JASONMRAZ 3% 23 1703 10 0 G EE Ui MISSY HIGGINS 106/6  BEN FOLDS FEAT.
I'M YOURS ATLANTIC/RRP (RCA/RED)
7 feA Where | Stood REGINA SPEKTOR 75/48
THE RACONTEURS KCUV, KPTL, KTHX, KXLY. Sirius Spectrum, e e ) Yo 1 Don't Know Me
L eleven:/Keprise.
OLDENBUGH THIRG MAN/WARNER BROS. 339 15 2.265 3 wCLZ, wcooj V\{RLT, WTTS, WXRT, WXRV o ST:TIONS: 7 exs .
R.E.M. PRETENDERS 5 TCTAL STATIONS:
337 -23 1153 7 N . BRETT DENNEN FEAT.
HOLLOW MAN WARNER BROS of Pi .
s | ¢ ik i FEMI KUTI 100/73  EPIN MCCARLEY 75125
327 -9 2449 2 KPTL, Sirius Spectrum, WNCS, WRNX, Make You Crazy Pay (It's OK)
ORHTANS DCC/NTERSCOPE iy e (Dualtone/Downtown) (Universal Republic)
JOHN MELLENCAMP 35 » 0954 22 — = TOTAL STATIONS: 10 TCTAL STATIONS: 10
MY SWEET LOVE HEAR/CMG - LUCINDA WILLIAMS 5
LOS LONELY BOYS Real Luf’e
STAYING WITHME L U 1003 2 (Lost Highway) -
GAVIN ROSSDALE = ?CfUV, KGSR, KRSH, Sirius Spectrum, XM
ate
LDVE REMAINS THE SAME WreRscope 02 Y18 5200 12 Py S
J MICHAEL FRANTI & SPEAR-
NEEDTOBREATHE
MORE TIMF ATLANTIC 293 52 BBSS 24 HEAD
DONAVON FRANKENREITER ES.Aay iy L:\)/e o)
nti-/E pitapl
LIFE, LOVE & LAUGHTER sThonway 289 35 0801 7 KINK, KTHY, Sinus Spectrum, WMMM
SARA BAREILLES
BOTTLEIT UP e 278 +8 1.036 18 LN%?ID MICHAELSON 4
e
G. LOVE & SPECIAL SAUCE Cabin 24/Original Signal/RED
PEACE, LOVE & HAPPINESS BRUSHFIRE 270 *4 O 28 &;T'Lr? Si,iu;?:‘:c,,f::aWMM),\A, WNCS
DUFFY — =
MERCY mercURviDMg 208 4 1es 16 3‘;{“‘” N;CLACHLAN 4
ant Me
PRETENDERS AIRPOWER y
BOOTS OF CHINESE PLASTIC sEgy, 20 49 3w B (R )KMTT, LT
ERIC HUTCHINSON
ROCK & ROLL LETSBREAK/WARNERBROS, 220 24 D6z - IFEEMEIl KI ‘?ﬁNNEN FEAT.
SHERYL CROW
MOTIVATION asmiNTeRscope 228 2 07251 30 xjake oulCgy
ualtone/Downtown)
AIMEE MANN KINK, KRV, KXLY, Sirius Spectrum
FREEWAY SUPERECO 210 28 163 15 Ao Z
INGRID MICHAELSON MOST INCREASED PLAYS N i
153 +102 0.392 - The Shock Of The Lightning
BEQK CABIN 24/QRICINAL SIGNAL/RED (Big Brother/Reprise)
MICHAEL FRANTI & SPEARHEAD ug 52 0674 KCUV, WNCS, WRNR, WXRY
SAY HEY (1 LOVE YOU) ANTI/EPITAPH 1 : INGRID MICHAELSON
AMOS LEE Be OK (“=in 24/0riginal Signa!/RED)
LISTEN BLUENOTECAPTOL 142 92 0350 RDDEDIAT SISP 42, KEMZ 414, KPTL 10, KRSH +8, WCOO +7,
g‘gEHme.AYER — % .28 0.607 X K MTT & /ﬂ:}\& KTCZ +4, KELV +3, KINK +3, KBCO +2, WXRY +2
BIG BLUE BALL FEATURING PETER GABRIEL Seattle, WA ﬁm:"!”': e gt
BURN YOU UP, BURN YOU DOWN PETE ReaLworo P8 35 QS | - I, U Want Me 2 (Arista/RMO)
s PD: Kevin Welch KRVB +18, KIFIK +18, WTTS +17, KGSR +8, WNCS +6,
SARAH MCLACHLAN 135 79 0542 - ARDMOTSITglS e walt KBCO +5, KTCZ +5, KPTL 42, KENZ +1
UWANT ME 2 ARISTA/RMG ) Sheryl Crow, Mativation, 14
DELTA SPIRIT ) ol oA s Pretenders, Love's A Mystery, 8 RAY LAMONTAGNE
TRASHCAN ROUNDER 9 Sarah Mclachlan, U Want Me 2, 0 You Are “he Best Thing (RCA/RMG)
ALEJANDRO ESCOVEDO 5 - O FOR REPORTING STATIONS PLAYLISTS GO TO: SISP +39, KRSH 48, WXRT +8, KPTL +7,KBCO +5,
E 347 - " KGSR +3, KFCI +2, KCUY +2, XMCF 2, KINK 1
ALWAYS A FRIEND BACK PORCH/MANHATTAN/CAPITOL WwwiRadinandRecordsicom’ | s il
BRETT DENNEN FEAT. FEMIKUTI
Make You Crazy (Dualtone/Downtown)
RECURRENTS SISP +45, KINK 11, WRNR +10, KRSH +7, KGSR 4,
KXLY +, WM +, WNCS +1
£ g MICHAEL FRANTI & SPEARHEAD
= S F )
"8 ARTIST 11 NIELSEN BDS PLAYS 8 ARTIST 11 NIELSEN BDS PLAYS o !'S*?W'J'D':]gv\famug (Arti-Epitaph]
/ 5, K3 Iy +3, +0, +3,
(= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w KINK s, KWIAT <2, KCUV +1, KFOG +1 KMTT o
AUGUSTANA EDDIE VEDDER
SWEET AND LOW (EPIC) 254 251 HARD SUN (MONKEY WRENCHZJ/RMG) 122 120
SPOON SARA BAREILLES
DON'™ YOU EVAH (MERGE) 12 255 LOVE SONG (EFIC) s 12
JAKOB DYLAN 3 235 ROBERT PLANT / ALISON KRAUSS 10 99
SOMETHING GOOD THIS WAY COMES (STARBUCKS/COLUMBIA) GONE, GONE, GONE (DONE MOVED ONJ (ROUNDER)
DEATH CAB FOR CUTIE N2 24 SNOW PATROL 108 m FOR WEEE ENDIG AUGUST 24, 2008
IWiLL POSSESS YOUR HEART (ATLANTIC) SHUT YOUR EYES (POLYDOR/A&M/INTERSCOPE) LEGEND: Sec lex end to charts in charts sect on for rutes and symbol expfanations.
i 32 triple A statiors are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
INGRIDIMICHAELSON 131 130 JACK JOHNSON 103 m day, 7 day: a wee< Indicator chart comprised of 32 reporters.

THE V/AY | AM (CABIN 24/0RIGINAL SIGNAL/RED] IF | HAD EYES (BRUSHFIRE/UNIVERSAL REPUBLIC)

© 2008 N=zlsen E msiness Media, Inc. All rights reserved.

Searnessly imteriéce witl 1most utormation systerns.
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» G. LOVE & SPECIAL SAUCE MOVE INTO THE TOP
SPOT ON THE TRIPLE A INDICATOR SURVEY AS “PEACE,
LOVE & HAPPINESS” RISES 3-1. THE TITLE IS THE SECOND
CHART-TOPPER OF 2008 FOR THE BRUSHFIRE IMPRINT.
JACK JOHNSON’S “IF | HAD EYES” HELD THE POLE POSITION

TRIPLE A/
AMERICANA

R&R

POWERED BY niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

DMDS

FOR THE FIRST 10 WEEKS OF THE YEAR.

x B = 3 =
w w = s )
2 EERGE E
z § 9% aamist TRIPLE A INDICATOR HJATE : AMERICANA BIAYS
= 28 TITLE IMPRINT PROMOTION LABEL ~ TW - = =R IMPRINT / P R0OMOTION L ABEL TW +/- CUMULATIVE
10 G.LOVE & SPECIAL SAUCE PEACE, | OVE & HAPPINESS BRUSHFIRE 491 +19 ¥ RECKLESS KELLY
. - Y Buliereroor YEP ROC 4pel - =su 4650
2 1 10 COLDPLAY vivaLAVIDA caPIToL - 480 -49 THE BAND OF HEATHENS
e _‘3 THE BAND OF HEATHENS BOH 384 = 2
3 s 8  BECK OFPHANS DGC/INTERSCOPE 451 -26 ~ ALEJANDRO ESCOVEDO ~
3 BT BACK PORCH/V ANHATTAN/CAPITOL 34 -26 5634
6 S DONAVON FRANKENREITER LIFE. LOVE & LAUGHTER LOST HIGHWAY 431 +7 JOHN HIATT
. =L 4 Saveoioman newwest o4 19 6205
5 KA N JOHNMELLENCAMP MY SWEFT | OVE HEARICMG 422 31 CARRIE RODRIGUEZ
. 7 SEANTME BACK PORCH/A ANHATTAN/CARITOL B4 bl 22
. 9 10 THEHOLD STEADY SEQUESTERED INMEMPHIS VAGRANT 406 418 9l 5 EMMYLOU HARRIS 333 2 354
Lot ALUIINTENDED TO BE NONES UCH/WARNER BROS.
8 7 DELTA SPIRIT TRASHCAN ROUNDER 393 +] » HAYES CARLL 2
‘ - — 6 TROUBLE IN MIND LOST HIGHWAY 321 9 9583
8 5 14 JACK JOHNSON HOPE BRUSHF - L/UNIVERSAL REPUBLIC 382 -61 . DARRELL SCOTT
e 1 - MODTIN HYMNS wpiesEn 04 38 2
% 4  DARWILLIAMS TS ALRIGHT RA7OR&TIE 369  +34 . LITTLE FEAT AND FRIENDS
. 4 JOIN THE BAND (IS0 295  +56 828
10 16 MY MORNING JACKET I'M AMAZED ATORED 364 -40 - DONNA THE BUFFALO
. B o veruned sucariL 286 10 1558
12 9 0.A.R.5HATTERED(TURN THE CAR AROUND EVERFINE/ATLANTIC/RRP 356 +8 JOHN MELLENCAMP )
. ] 1 | 8’ LITE DEATH LOVE AND FREEDOM HEAR/CMG zsl 2l FiloE)
21 2 PRETEMDERS B0OTS OF CHINESE PLASTIC SHANGRI-LA 353 +104 CHRIS KNIGHT
. P . 7‘5‘ HEART OF STONE DRIFTER'S CHURCH 264 25 632
16 3 MICHAEL FRANTI & SPEARHEAD SAY HEY (1 LOVE YOU) ANTI-/FPITAPH 350 +55 CHIP TAYLOR .
. - 3 ﬂ_ NEW SONCS OF FREEDOM TRAIN WRECK 258 8 2898
14 il 1S LOS LONELY BOYS STAYING WiTHME FPIC 317 -38 P8 GIRLS GUNS & GLORY B
Bl °  ERTeD v eNTIvE GIRLS GUNS & Gl ORY 227 22 2598
il 10 13 BIGBLUE BALL FEAT. PETER GABRIEL BURN YOU U, BURN YOU DOWN REALWORLD 310 73 . z THE DUHKS 235 451 682
=) g8 FAST PACED WORLD SUGAR HILL
18 2 BOBDYLAN DREAMIN OF YOU coLuMBIA 290 +28 . DAN TYMINSKI
' - B iEwnees ROUNDER 2z 9 1899
lr|a 3 14 R.E.M. -0LLOW MAN WARNER BROS 283 -53 HONEYBROWNE R
—E: Bl 2" virsvvie SMITH 216 g 1657
19 4 CONOR OBERST SAUSALITO MERGE 276 17 WILLIE NELSON AND WYNTON MARSALIS "
. 4 8 22c TWOMEN WITH THE 8l UES BLUE NOTE/CAPITOL 210 7 1680
il 15 17 ALEJANDRO ESCOVEDO A WAYS A FRIEND BACK PORCH/MANHATTAN/CARITOL 262 -46 SONNY LANDRETH .
R ° i FROM THE REACH LANDFALL 203 25 3418
pLll 7 6 AMY MACDONALD MR ROCK &ROI L DEcCA 258 -18 R RED MOLLY L
il Ly - c _]67 LOVE AND OTHER TRAGEDIES RED MOLLY 200 30 2444
22 5  MUDCRUTCH LOVEROF THE BAYOU REPRISE 257 +12 FRED EAGLESMITH R
‘ L = 2 _2_? TINDERBOX LONESOME DAY 2] ] 1760
23 5 COUNTING CROWS COME ARDUND IGUGEFFTN/NTERSCOPE 247 +15 THE HACIENDA BROTHERS
. 24 ' . 25%‘ ARIZONAMOTEL HACIENCA/PROPER AMERICAN [S2e 2 jo27
BLUES TRAVELER YOU, ME AND EVERY THING VERVEFORECAST 245 +84 2z ELEVEN HUNDRED SPRINGS K
o m Y 7 TRy PALO DURG 122 33 3835
PYM 20 6  ERIC HUTCHINSON ROCK & ROLL LFTSBREAK/WARNERBROS. 230 -24 JAMES MCMURTRY L
i N Bl 20 ustuskos LIGHTNING ROD 195 26 102w
pSl 25 4 BUDDY GUY skinDEep SILVERTONE/ZOMBA 214 9 2 OLD 97'S .
3 i i .ZI‘A BLAME IT ON GRAVITY NEW WEST 193 10 4981
24 7 ADELE GHASING PAVEMENTS 1 JUSTIN TOWNES EARLE 2
26 ] NT XL/COLUMRIA 212 5 %€ 2§ T — T 193 3 4767
THE BOXMASTERS
O 3C 16 AMEEMANN icwny SUPERECO 108 +4 el 13 THE BOXMA ey 192 48 210
U T RAY LAMONTAGNE ¥OU ARE 114 GESTTHING RARED 182 +169 . B \ICKY AND THE MOTORCARS w190 35 435
a ] : - DREW EMMITT .
29 W 12 THE RACONTEURS OLDENOUGH THIRD MAN/WARNER BROS 190 6 2c ?9_ R conmes 180 1 no2
MITCH WEBB & THE SWINDLES
(50} m COLBIE CAILLAT THE LITTLE THINGS UNIVERSALREPUBLIC ~ T76  +2 3 MITCH W w82 +14 1270
RAY LUCINDA - SR L KASEY RODNEY TODD SNIDER 12 JOANBAEZ 11
LAMONTAGNE 18 WILLIAMS 18 KBS, MUSIC' Choictz WXPN’WYEF" CHAMBERS CROWELL 25 Peace Queer Day After Tomorrow
You Are The Best Real Love Adukt 'Alternativ(’ : & SHANE Sex And Gasoline (Aimless) (Razor & Tie)
Thing (Lost Highway) WAES, WRJB, THE KOOKS 12 NICHOLSON 28 (Work Song/Yep Roc)
(RCA/RED) KCMP, KFMU, KPIG, WDET. WJCU, S Rattlin’ Bones J.J. GREY
DMX Folk Rock, KPND, KSPN, KTAO, WMWY, WOCM, (Astralwerks/Capitol) (Sugar Hill) LOUDON AND MOFRO T
KDBB. KLRR, KTBG, KUT, WEJB, WYEP O R WAINWRIGHT Orange Blossoms
MOST ADDED KMTN, KOHO, DG GEHTY) KMTN, KNBA MOST ADDED i 3 (Alligator)
KROK, KSUT, KTAD, WEXT, WFPK, WFUV, JJ GREY AND Koneliront Recovery
KYSL, WAPS, WMWY, WNRN, MOFRO 15 KR {Yep Rac)
:vvgtg, xfm\,’ WRSI, WXPN Orange Blossoms WEHM, WFLV,
WNRN, WTMD, SARAH e UL RS
WXPK, WYEP MCLACHLAN 15 KPAD, KSPN. KSUT,
U Want Me 2 KTAD, WBB. !
(Arista/RMG) WCEE, WOST,

FOR WEEL ENDING AUGUST 24, 2008

FOF WEEK ENDING AUGUST 24, 2008

Tre Amernicana chart represents the reported play of terrestrial radio stations, nationally syndicated rado shows, satellite radio and internet stations that have

agr- ed to submit weekly spin counts. For more information please visit www.americanarmusic.org.

0 2008 Americana Music Association.

AUGUST 29, 2008

il_“u JALDYUL LtU F?/%é”ﬁﬁ

Expose yourself. Do it by orinting decals.

wWWwW . americanradiohistorv.com

P E
@’ .

=,

Decals Static Labels Magn=ats Media Folders Artwork

commumcatlon
s=Graphics Inc

(€00) 331-4438 www.cgilink.com

24/7 NEWS ONLINE @

Samples-of our printing

53

Call us today!

© 2008 COMMUNICATION GRAPHICS ING


www.americanradiohistory.com

FORMAT FOCUS:

SALES

Angie Balderas on how Latinas can move up the management ladder

Women In Power

Jackie Madrigal

JMadrigal@RadioandRecords.com

atina women in high-ranking management positions are not
the norm in the Latin radio industry. GM, general sales man-
ager (GSM) and VP utles are often reserved for males and,
often, non-Hispanics. B Bustos Media Partners VP of nation-
al sales Angie Balderas is one exception to that trend. The for-
mer co-owner of regional Mexican KTTA/Sacramento, she
took over national sales after Bustos acquired the station. And despite cultural
barriers and a lack of opportunities, Balderas believes other female broadcast-

ers can reach a similar level of success.

Although executive opportunities for wo-
men in general are not always casily accessible,
other times women simply don't seek them
out. Why? It can be challenging for women to
assume managenient positions, which often
demand long hours and plenty of eravel, when
they are raising children. So females have to
balance aspirations to succeed professionally

with the responsibilities of raising a family.

‘Raised With Guilt’

There is another  obstacle:  Culturally,
Hispanic women are not always encouraged
to take risks. " We're told."What do you want
to do that tor? Youre doing just fine now.

W hat

says. “We're raised with guile. It’s not casy,

it something happens?” 7 Balderas
especially if you're married to a Latino.”
(Personally speaking, Balderas says her hus-
band. who is Mexican, is open-minded and
supports her unconditionally.)

Other times, women are simply not consid-
ered for the job. "I've seen many cases where
men who have less experience are promoted
[rather] than a woman who can do the job.
And that doesn’t just happen in radio, that’s in
all fields.” Balderas says. Despite the presence
of a high number of female sales executives
across all sectors of the radio industry, men
tend to move up the corporate latter faster, she
says. “There are more women in local sales

management positions, but when it gets to

GSMs and national sales managers, not so
much. And when it really falls oft the cliff is
when you get to GMs” she says.

According to the annual Sales Manager
Gender Analysis Study released in April by the
Mentoring and Inspiring Women in Radio
group, as ot late 2007, women were managing
sales for nearly once-third of more than
10,000 AM and FM stadons across all formats.
In the top 100 markets, the pereentage of

temale sales managers was higher—approxi-
mately 33% of slighdly more than 2,000 sta-
tions. However, the group’s most recent
analysis of female GMs turned up dramatical-
ly lower percentages: As of November 2000,
only 15.3% ot 10,612 stations in all formats
had female GMs at the helm.

The path to success is not as clear tor
women, Balderas savs. " There’s no one show-
ing us the way. If it were not because I start-
ed my own radio station, I'm not sure I would

be in the position I'm mn today.”

Importance Of Training

During the first year following Bustos” acqui-
sition of KTTA, Balderas and the station’s co-
owners—Juan Gonzilez, now Bustos VP ot
programming, and Amparo Pérez Cook. cur-
rently GM ot KBBU/Modesto—ran the out-
let without making many changes. Balderas
was sales director at the time, overseeing local

and national sales. That experience, she says,
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‘There are
more
women in
local sales
management
ositions,
but when
it gets to
general sales
managers
and national
sales
managers,
not so
much. And
it really falls
off the cliff
when you
get to GMs.’

—Angie Balderas

Bustos Media

Properties

The company owns

and operates 23 radio

stations (including
three English-
language outlets not
under Balderas’
purview) and three TV
outlets, including:

B Regional Mexican
KTTA (Ke Buena)/
Sacramento

B Regional Mexican
KDUT (La Gran DY/
Salt Lake City

B Latin pop KBMG
(Magia)/Salt Lake
City

B Regional Mexican
WDDW (La Gran D)/
Milwaukee

B KSTV/Sacramento
(Azteca América TV
affiliate)

m

allowed her to seamlessly move into the VI of

national sales position.

Mentoring women and encouraging them to
set and strive to reach professional goals s
something she takes seriously. For example,
when a national sales coordinator position
opened, she offered it to an administrative assis-
tant she felt was qualified. The employee did not
accept the job because she had an infant at
home, but Balderas left the door open tor her
to move up when she's ready.

Training is also important, Balderas says, and
those who want to succeed should know their
craft and be prepared to perform at a high
level. She encourages her sales statt to receive
additional training, and several employees re-
cently applied for RAB and BMI training
scholarships (Rising Through the Ranks, the
2008 Women  in

Leadership Training Seminar),

Radio Management &

Balderas says staying up to date
on the PPM and how it will
change the playing field in the
Latin

market, particularly in

national sales, is also a must.

Despite  concerns  about ade-
quate sampling of Hispanics, the
clectronic measuring system will
be a fact of life—until something
better comes along, she says.
“We have to learn it accept it
and learn how to apply it to
[our] job." she says, because
New

York convert to metered ratings

once Los Angceles and

month, there is no turning back.

next

o

National sales are changing along with
PPM.You have mobile. Web, product integra-
tion, and it’s more complicated than ever. The
days of just selling a radio schedule are over.
You have to be able to deliver a lot more
bells and whistles.”

Local ad sales will be less affected by the
PPM, she surmises, because they are more
dependent on tangible results. Local advertis-
ers often judge the cffectiveness of a campaign
by whether store tratfic or sales increased as a
result of advertising.

One pitfall anyone occupying a high-level
management position must avoid is settling
into or getting trapped in a comfort zone,
she says. " Our business is changing daily and
almost by the minute. What worked five to
10 years ago is not going to work today.
What works today is not going to work
tomorrow.”

Market vour skills and sell the accomplish-
ments that make vou better than others, she
says. “If you're fired today, why are you valu-
able enough that another company would
want to hire you? You have to constantly work
on it. You have to be able to sell yourself and
not settle.”

Finally, Balderas urges aspiring managers to
identify successtul executives and what they
are doing to accomplish that success. After all,
as the saying goes. "It you want to tly like an
cagle, don't hang around the turkeys.” RR
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» LOS TIGRES DEL NORTE MAINTAIN TS ONE TITLE LEAD
AS THE ACT WITH THE MOST CHART HITS THIS DECADE (32)
AS “SANGRE CALIENTE” DEBUTS AT NO. 40 WITH MOST

R&R REGIONAL MEXICAN

. INCREASED PLAYS (UP 1S3). CONJUNTO PRIMAVERA, WHICH
POWERED Isen

IS SECOND ON THE TALLY, ALSO DEBUTS, AT NO. 37 WITH
“SENTI,” TO UP ITS TOTAL TO 31 TRACKS IN THE 2000s.

=1

a 7L

—
x e ha
: L |1 NIELSEN BDS NEW AND ACTIVE
0 - WY ARTIST CERTIFICATIONS PLAYS AUDIENCE .
x f W ARTIST PLAYS ARTIST PLAYS
= 3 =3 Tme  IMPRINT/PROMOTION LABEL ™ +- MILLIONS RANK e maeeL AT e IEVASEL Ten
L Y CENEEIEER NS NDES NO. 1(3WKS) 1583 +30 10732 2 EL COYOTE Y SU BANDA NANCY REY 15013
PARA SIEMPRE SONY BMG NORTE e = TIERRA SANTA 276.2 Me Gustan Feos
DAREYES DE LA SIERRA ; Linda Doctora [Huma)
HASTA EL D9A DE HOY psa P24 = 10949 1 MOST ADDED (Fanovisa) o TOTAL STATIONS: 10
TOTAL STATIONS:
T Bes 1 7622 S LA MAFIA 148/14
VIVE Y DEJAME VIVIR MUSART/BAL30A | LA AUTORIDAD e
LOS PIKADIENTES DE CABORCA Ry 9135 3 DE LA SIERRA 248N (ASL)
LA CUMBIA DEL RIO SONY BMG NCRTE - Amor A Gotas TOTAL STATIONS: 1
(Disa)
A ANC S MUSICAL ooy WO w42 8978 4 TOTAL STATIONS: 7 ISABELA 14126
ARTIST NEW Mis Ojo Lloran Por Ti
INTOCABLE 164 -6 6457 9 TITLE / LABEL STATIONS LOS AMOS (Disa)
TU ADIOS MO MATA EMITELEVISA ¢ LA ARROLLADORA DE NUEVO LEON 246'8 TOTAL STATIONS: mn
LOS RIELEROS DEL NORTE BANDA EL LIMON n El Hyphy (Jai-Fi)
APUNTO DE LLORAR Fonosisa 1043 40 6831 7 Y Que Quede Claro (Solo) ELIDA REYNA 133/3
i - (Disa/Edimonsa) TOTAL STATIONS: 10 Domingo
973 75 5319 12 KBNO, KDUT, KISF, KIWI, KLAX, KLEY, (Freddie)
HiEY FENOYSA KRZZ, KSAH, KSTN, KYQQ, WLEY MAZiZO MUS'CA,L 177n3 TOTAL STATIONS: 3
PATRULLA 81 e Queda Tan Poco De Ti
L0S REPRCCHES DEL VIENTO pea 941 56 B3N 10 CONJUNTO PRIMAVERA 10 S 5  SOuDo 1250
Senti TOTAL STATIONS: Deberia
S:Rx::’;cm‘ggu!Eno UNIVISION 934 -54 5.993 U (Fonovisa) . (Freddie)
- ’ KBNO, KCMT, KISF, KJFA, KRAY, KSOL, SIGGNO 153/43 TOTAL STATIONS: 7
Linda Morenit
[ELLﬁailg-‘Tﬁq%O DESINALOR oisA 850 A 4.035 17 7PfSTN. KWE!,_ KXTS, WLECC B (rl:‘g;d‘e)omm a
LOS TIGRES DEL NORTE 6 TOTAL STATIONS: 6
LOS TUCANES DE TIJUANA _
QUE TE PEIDONE TU MADRE onvgon /98 W 3063 25 ?:"9“3 c;"e"‘e
onQvisa,
JULIO CHAIDEZ KISF, KOND, KSAH, KXLM, KXSB, WLEY
EL AMOR ENCARRO st 790 #79 6538 8 P R R e
EL GUERO Y SU BANDA CENTENARIO 753 74 3326 2 g“':“"; I:lACHOS -
ANTES RC . Ok FIEEE
= (Sony BMG Norte)
LA ARROLLADORA BANDA EL LIMON  MOST ADDED = Em 7| G KBUE, KJFA, KLAX, KXPK
Y QUE QUEDE CLARD DISA/EDIMONSA - | = S aii E
GRUPC MONTEZ DE DURANGO TIERRA CALI 5
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KJFA/Albuquerque, NM

20: Herry Gonzalez

KLVO/Albuquerque, NM
PD/WMD: Rene Leon

WBZYiAtlanta, GA
PD: Raffy Contigo
APL: Aly Young

KHHL/Austin, TX
PD: Jose "Jime" Martinaz

KIWI/Bakersfield, CA
PD/MD: Raul Evangelista

KMQA/Bakersfield, CA
OM  Irene Escalante
PD/MD: Yesenia De Luna
APD: Victor Martinez

KMYX/Bakersfield, CA
OM: Robert Chavez
PD: Cesar Chavez

KWEI/Boise, ID
OM: Steve Ramirez
PD: Melvin Albanez

WLEY/Chicago, IL
PD: Ezequiel Gonzalez

WO0J0/Chicago, IL
OM: Cesar Canales
PD: Rafael Bautista

KLHB/Corpus Christi, TX
OM: Clayton Allen
PD/MD: Luis Munoz

KSAB/Corpus Christi, TX
OM: Paula Newell

PD/MD: Dan Pena
KDXX/Dallas, TX

OM: Andy Lockridge

PD: Jesus Espincueta

KESS/Dallas, TX
PD: Oscar Rios
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KBNO/Denver, CO
PD: Socor-o Rios
MD: Zeno Ferrufing
KXPK/Denver, CO
PD: Napoleon Sanchez
XHNZ/El Paso, TX
PD: Franc sco Aguirre
KLBN/Fresno, CA
PD/MD: Jorge Guillen
KOND/Fresno, CA
PD: Juan Fernando
KLTN/Houston, TX
PD: Raul Brindis

MD: Angel Basulto
KTJM/Houston, TX
PD/MD: Eddie Leon

WEDJ/Indianapolis, IN
PD/MD: Manuel Sepulveda

KISF/Las Vegas, NV
PD: Jose Ramor Bravo

KBUE/Los Angeles, CA
PD: Pepe Garza

KLAX/Los Angeles, CA
OM: Pio Ferro

PD. Juan Carlos Hidalgo
MD: Lupita Del Castillo

KSCA/Los Angeles, CA
PD: Veronca Nava
KWIZ/Los Angeles, CA
PD: Eddie Leon
KESO/McAllen, TX
OM: Romeo Herrera

PD: Mario Facundo
KGBT/McAllen, TX

PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
PD: Mando San Roman
MD: Robert Montalvo

KSKD/Merced, CA
OM: Debbie Comez
PD: Saul Fiallos

KRAY/Monterey, CA
PD: Vicente Romero

WQBU/New York, NY
PD: Gerardo Lopez
APD: Gabriel Pino

KTUZ/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Gabriel Ocequeda

KXLM/Oxnard, CA
PD/MD: Salvador Prieto

KHOT/Phoenix, AZ
OM: Eleazar Carcia
PD: Nelson Oseida

www.americanradiohistorv.com

KXPD/Portland, OR
OM/PD: Paul Danitz
APD/MD: Nancy Corcuera

WYMY/Raleigh, NC

PD: Julie Garza
KXSB/Riverside, CA
PD/MD: Salvador Prieto
KTTA/Sacramento, CA
PD: Juan Conzalez
KDUT/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Cesar Valdiosera
KLEY/San Antonio, TX
OM/PD: Alfonso Flores
APD/MD: Edgar Monsivais

KROM/San Antonio, TX
PD: Rogelio Leal

24/7 NEWS ONLINE @

KSAH/San Antonio, TX
OM: Robin Flores

PD: Alfonso Hores

APD: Minnie Ochoa

MD: Juan Ma tinez

KXTN/San Antonio, TX
PD: Jon Ramirez
APD: Pete A. Morales Il

KLNV/San Diego, CA
PD: Antonio Covarrubias
APD: Gabriel Alvarez

XHTY/San Diego, CA
PD: Elvis Valle

XOCL/San Diego, CA
PD: Marylu Ramos
APD: Cisel Moreno

KRZZ/San Francisco, CA
OM: Olga Rosales
PD: Jesse Portillo

KSOL/San Francisco, CA
PD/MD: Jose Luis Gonzalez
KIST/Santa Barbara, CA
OM: Keith Royer

PD: Jose Fierros
KXTS/Santa Rosa, CA
OM: Krista Bowker

PD: Alex Ballesteros
KSTN/Stockton, CA

PD: Kent Rodriguez
WLCC/Tampa, FL

PD: Luis Briceno
KCMT/Tucson, AZ
PD/MD: Enrique Mayans
KYQQ/Wichita, KS

OM: Beverlee Branmigan
PD: Arnoldo Conzalez
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» MEXICALI, BAJA CALIFORNIA, TRIO REIK ROCKETS 32-23
WITH THE POWER POP “INOLVIDAELE.” THE SONG PREVIEWS
THE ALBUM “UN DIA MAS,” DUE NEXT MONTH. OF THE
GROUP’S PREVIOUS SEVEN CHART ENTRIES, ALL HAVE

R&R LATIN POP

REACHED THE TOP 15, WITH FOUR CLIMBING TO THE TOP FIVE.
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WWVAMLtlanta, GA
PD: Raff~ Contigo

KXXS/2ustin, TX
OM: Ron eo Herrera
PD: Rudy Ramos
MO: Julie=a Jil

KPSL/Bakersfield, CA
PD: Isicrc Roman

WVIV/Chicago, IL
OM/PC: Cesar Canales
APD: Luc, Herrera
MC: Arm indo Reyes

KTCY/Dallas, TX
PD. Javie; Casanova

XHPX/El Paso, TX
PD: David Castillo

KXOB/Fresno, CA
PD: Jorge Guillen

KLOL/Houston, TX
PD: Omar Romero

KQQK/Houston, TX
PD: Eddie Leon
MD: Raquenell Villarreal

KLVE/Los Angeles, CA
PD: Fernando Perez

KSSE/Los Angeles, CA
OM: Elias Autran

PD: Nestor Rocha

APD: Andrea Becerra

XAVO/McAllen, TX
OM: Jeff Koch
PD: Juan Facundo

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

WMGE/Miami, FL

OM: Rod Phillips

PD: Rogelio Alfonso

MD: Raymond Hernandez
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WRMA/Miami, FL
OM/PD: Tony Campos

WPAT/New York, NY
PD: Tony Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

WFID/Puerto Rico
PD: Lucy-Ann Ramos

WIAC/Puerto Rico
PD: Valerie Mejia

WIOA/Puerto Rico
PD: Fernando De Hostos

www.americanradiohistorv.com

LATIN POP MONITORED REPORTERS

WKAQ/Puerto Rico
PD: Carlos Gonzalez
APD: Natalia Cuevas

WVJP/Puerto Rico
OM/PD: Junior Torres
APD: Gloria Garced

WXY X/Puerto Rico
PD/MD: Herman Davila

KBMG/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Ana Perez

KGSX/San Antonio, TX
PD: Manny Herrera

KR!0/San Antonio, TX
OM/PD: Alfonso Flores

XHFG/San Diego, CA
OM: Elvis Valle
PD: Robbie Ramirez

XLTM/San Diego, CA
PD: Libia Sauza

WRLX/West Palm Beach, FL
PO: Raymond Hernandez
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» “NA DE NA” MOVES 2-1 A~ LATIN
RHYTHM TO CIVE ANGEL & KHRIZ THEIR

FIRST NO. 1 AT THE FORMAT. THE DUO’S
PREVIOUS PEAK CAME IN AFRIL WHEN

“LA VECINA” PEAKED AT NO. 2.
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JUANES TRES
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UNIVERSAL LATINO
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LA CALLE/UNIVISION
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SERGIO MENDES FEAT. JUANES Y vAMOS YA (..LET'S CO) W.ILL | AM/STARBUCKS/CONCORD/CMG NIHO MITEQUETEQUE HOLAHOLA 53
{ SEKRETO VUELVE ALA CARGA SONES DEL MEXSIDE NG2 POR AMARTE SONY BMG NORTE %

BAJOFONDO TuvE soL SURCO JORGE CELEDON Y JIMMY ZAMBRANO ME VIO LLORAR SONY BMG NORTE z

PLASTILINA MOSH FEAT. ADRIAN DARGELOS PASO FIND NACIONAL BELANOVA CADA GUE. UNIVERSAL LATINO 2

JESSY BULBO MUNEQUITA SINTETICA NUEVOS RICOS SONORA CARRUSELES NADIE SE SALVA DE LA RUMBA FUENTES g

ELLI NOISE ASr(XIA SOURPOP MJ HE VENIDO MACHETE 5
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R&R NATIONAL AIRPLAY OVERVIEW

POWERED BY

tal Songs - The top 75 paid download songs sold via the lnternet.

and Internet sales {(both physical albums wia internet, as well as downloaded albums from such services at iTunes).

The Billboard 200 - based on a national samgle of retaill stare, mass merchant, direct-to-consurmer transactions
Hot Di
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COMPILED BY SoundScan

Billbeard TOP ALBUMS

g2 ox 3
5E Yo 55 ARTIST Tifle £ 5
=& 32 2F IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 5 58

JONAS BROTHERS . . ]
Ul HOLLYWOOD 001944 (18.98) A Little Bit Longer 1
KID ROCK
Sl 5 TOP DOG ATLANTIC 290556'/AG (18.98) Rock N Roll Jesus
HOT SHOT STAIND -
Y FLp/ATLANTIC 511769/AG (18.98) i The lllusion Of Progress
SOUNDTRACK .
Ay DECCA 011439 (18 98 Mamma Mia!
ICE CUBE
LENCH MOB 34635 (18 98) Raw Footage
- MILEY CYRUS
2 | HOLLYWOOD 002129 (18 98) Breakout
pRe: L WATNE Tha Carter Il

CASH MONEY/UNIVERSAL MOTOWN 011033 UMRG (13.98)

5 38 ! 3{25@1;}:\#'& 011273 UMGN (13 98) Lave On The Inside
4 S/;Pn%gwejgﬁgﬁs 98) Camp Rock
SSUFR‘E‘:VOﬁEY’GZEFEDEN 011498 IGA (10.98) Shwayze

8 & Sg}fi;ﬂw a8) Viva La Vida or Death And All His Friends
g M RIHANNA - Good Girl Gone Bad

SRP/DEF JAM D08968"

DIMG (13 98)

"THE CHEETAH GIRLS
WALT DISNEY 002046 (18.98)

One World (SoundTrack}

KATY PERRY

120 CAPITO| 04249 (12.98)

One Of The Boys

15 11 16 @ TAYLOR SWIFT

16

BIG MACHINE 079012 (18 98) '+

Taylor Swift

Y
12 13 | VARIOUS ARTISTS

EMI SONY BMGUNIVERSAL ZOMBA 8144 CAPITOL (18 98)

NOW 28

DECAYDANCE FUELED BY RAMEN. ATLANTIC 512265:4G (13.98)
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(Fast Times At Barrington High}

" LEONA LEWIS
158122 4 SYCO 02554 RMG (18 98

Spirit

"DISTURBED
18 26 REPRISE 411132 WARNER BROS

(18.98) +

indestructible @ n

JONAS BROTHERS
HOLLYWOOD 000282 (18 98) +

DUFFY
i MERCURY 010822 IDJMG (11 98)

10 1

9 25

GAINER

(LAY JASON MRAZ
| ATLANTIC 448508 /AG (18.98)

Jonas Brothers

Rockferry o m

We Sing. We Dance We Steal Things.

DADDY YANKEE

150 LL CARTEL 080020 MAGHETE (10.98) [afEntolpeaaTo](Soundirack)

LLOYD :
U .. YOUNG-GOLDIE THE INC 'UNIVERSAL MOTOWN 011517 UMRG (13.98} NI I L €T
21 17 NAS Untitled

DEF JAM COLUMBIA 011805° IDJMG

(13.98)
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TITLE

ARTIST {IMPRINT / PROMOTION L ABEL}
WHATEVER YOU LIKE
T.1. (ERAND HUSTLE/ATLANTIC)

DISTURBIA

RIHANNA (SRP/DEF JAM IDJMG)

PAPER PLANES
M 1A, (XL/INTERSCOPE)

SO WHAT
PINK (LAFACE ZOMBA}

ALL SUMMER LONG
HIT MASTERS (HIP KIDDY)

CRUSH
DAVID ARCHULETA (19 JIVE Z0MBA)

VIVA LA VIDA
COLDPLAY (CAPITOL)

I KISSED A GIRL
KATY PERRY (CAPITOL)

WHEN | GROW UP
THE PUSSYCAT DOLLS (INTERSCLPE)

JASON MRAZ (ATLANTIC)

I'M YOURS

FOREVER
CHRIS BROWN (JIVE ZOMBA

BURNIN' UP
JONAS BROTHERS (HOLLYWOOD)

DANGEROUS
KARDINAL OFFISHALL (KONLIVE GEFFEN)

PUT ON
fOUNG JEEZY FEAT KANYE WEST (CTE/DEF JAM'IDIMG)

IN THE AYER
FLO RIDA FEATURING WILL L AM (POE BOY ATLANTIC)

QONE STEP AT A TIME
ORDIN SPARKS (19 JIVE/ZOMBA

CHANGE
TAYLOR SWIFT (BIG MACHINE;

THE DAY THAT NEVER COMES
METALLICA (WARNER BROS

FALL FOR YOU
SECONDHAND SERENADE (GLASSNOTE ILG

DREAMER
CHRIS BROWN (JIVE 7OMBA)

Y LIFE

THE GAME FEATURING LIL WAYNE (GEFFEN INTERSCOPE)
BETTER IN TIME

LEONA LEWIS (SYCO, J/RMG)

LOLLI LOLLI (POP THAT BODY)
THREE 6 MAFIA (HYPNOTIZE MINDS COLUMBIA)

CLOSER
NE-YD (DEF JAM/IDJMG)

CAN'T BELIEVE IT
T-PAIN FEAT. LIL WAYNE (NAPPY BOY/KONVICT JIVE/ZOMBA)

CERT.

ek
LAST
WEEK
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

SHAKE IT
METRO STATION (COLUMBIA)

B cent

HANDLEBARS
FLOBOTS (UNIVERSAL REPUBLIC)

CORONA AND LIME
SHWAYZE (SURE | ONE/GEFFEN/INTERSCOPE)

HOT N COLD
KATY PERRY (CAPITOL

A MILLI
LIL WAYNE (CASH MONEY:UNIVERSAL MOTOWN

TAKE A BOW
RIHANNA (SRP DEF JAM IDJMG)

7 THINGS
MILEY CYRUS (HOLLYWOOD)

LEAVIN'
JESSE MCCARTNEY (HOLLYWOOD)

GOT MONEY
LIL WAYNE FEAY. T-PAIN (CASH MONEY UNIVERSAL MOTOWN)

SHUT UP AND LET ME GO

THE TING TINGS (COLUMB!A)

JUST DANCE
LADY GAGA FEAT. COLBY 'DONIS S TREAMLINE KON IVE INTERSCOPE

LOVE REMAINS THE SAME
GAVIN ROSSDALE (INTERSCOPE)

GET LIKE ME
DAYID BANNER FEAT. CHRIS BROWN 1816 72 C E SRC UNIVERSEL HOTOWN,

POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC EPIC)

CALABRIA 2008
ENUR FEATURING NATASJA (ULTRA)

BLEEDING LOVE ]
LEONA LEWIS (SYCO J/RMG)

BARTENDER SONG (AKA SITTIN' AT A BAR)
REHAB (UNIVERSAL REPUBLIC)

AMERICAN BOY
STUDIO ALL-STARS (ECTYPAL)

LOLLIPOP
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY UNIVERSAL MOTOWN)

THE TIME OF MY LIFE
DAVID COOK (19 RCA/RMG)

IT'S NOT MY TIME
3 DOORS DOWN (UNIVERSAL REPUBLIC)

OUT HERE GRINDIN
DJ KHALED (TERROR SQUAD/KOCH)

MERCY
DUFFY (MERCURY/IDJMG)

CHECK YES JULIET (RUN BABY RUN})
WE THE KINGS (S-CURVE)

SWING
SAVAGE FEAT. SOULIA BOY TELL'EM (DAWN RAID LNIVERSAL REPUBLIC)

VIDEO CHANNELS

MTV

Sr VP Music & Talert: Amy Dovie
VP/Music & Tale't Peter Baron
Vigcom 212-258-8000

VH1

Exec VP/Talent & Music Rick Krm
St VP Music & Talent Bruce Gilmer
VP Music & Talent Sandv Alouete
Viacom 212-258-7800

™W LW ™w 1w
1 The Game, My Lite 8 2 1 Adele, Chasing Pavements % X%
2 Gyin Class Heroes, Cookie Ji 2 2 2 Thnving Ivory, Angels Gn The Moon 2z
3 the Kings, Check Yes Ju!le( {Run Baby Run} 10 2 3 Katy Perry, |Kissed A G 2118
4 David Banner, Shawty Say 10 15 4 Kid Rock, All Summer Lo 2 M
§ Samogold. LES Arlistes 10 16 5 Littie Jackie, The World Shouid Revolve Around Me 20 13
6 Hawthome Heights, Rescue Me 10 17 6 Leonalewis. Betier InTime 2019
7 Cab, FIlRun 10 23 7 JasonMraz, I'mYours 19 18
8 Selange, Sandcastie Disco 9 2 8 Coldpiay, Viva la Vida 19 18
9 Dnnnle Klang Take You There 8 2% 9 Rihanna, Disturbia 18 17
10 ingwoeod, Sugarbaby 7% 10 Maroon5, If | Never See Your Face Again 18 17
1 M|I Cvrus 7Th|n S 6 10 n . Warwick Avenue 18 18
12 A Tnymelnw Poppln Champagne 6 13 12 Estelle, American Boy 17 15
13 Panic At The Disco, Nine In The Alternoon 5 0 13 Sara Bareilles, Bottle It Up 17 15
14 Ne-Yo, Closer 50 14 The at Dolts, V\ﬁwn | Grow Up 17 16
15 Jonas Brothers, Burmin’ Up a1 7 15 3Doors Down, Iis Not My Time 17 20
16 Katy Perry, iKissed AGirl 5 9 16 Justin Nozuka. After Toright 15 18
17 Jazmme ullivan, Need U Bad 5 12 17 Charlm\e Sometimes, How | Could Just Kill A Man 15 2
18 Paramore, Crushcrushcrush 40 18 :? . What Abaut New 110
19 Fafl Ou1 Boy, Beat It 4.0 19 Jn nS vks Dne Step ALA Time 14 14
2 Sy ixsvchosomar 4 0 2 Come On Get Higher 1310
2 thannd Take A Bow 4 8 pal OAR Shanered {Turn The Car Arounil) 13 10
2 1), NoMatter What a4 14 2 Ne-Yo, Closer 134
23 Cassie, Official Girl 20 23 Gavin Rossdale, Love Rema\ns The Same 113
24 Jordm Sparks, Dne Step At A Tme 20 24 Colbie Caiflat, The Litle Thin 10 1
25 Pink. SoWhat 20 5 Secondhand Serenade, Fall ur You 09
2% John Le«raend Green Light 20 & Jol yer, Free Fallin’ 1010
27 Kardinal Offishall, angevuus 21 2l Solan e, |Decided 9 10
2B Young Jeezy, Pui0 10 28 Mariah Carey, Vli Be Lovir " U Long Time 9 10
23 The Cheetal Gms Dna World 10 29 Natasha Be mgheld Pockertul 0f Sunshine 8 17
30 The Veronicas. Untouched 1.0 30 Brandi Cadile, The Story 70
A+ . My Life 8 2 A+ Colbie Caillat, The Little Things 01
A+ S\E’I Class Heroes, Cooloe Jar . 2 2
A+ the Kings, Check Yes Juliet {Run Baby Run} 0 2
BET CmT
VP Music ong Stephen Hill m VP Music & Talent Rel: Chiis Parr CE{T
D: Kell Dir Music Pgmg Evan Kroft
VﬁL‘ﬂ/H ;IZ 975-4055 Vigcorr 6815-335-8400
™ W ™w W
1 Lil wayne, GotManey Mo 1 George Strait._Troubadour 2 21
2 Jennifer Hudson, Spothight 12 8 2 KidRock, All Summer Long 2% 2
3 Jammine Suflivan, Need U Bad 12 13 3 Came Underwood, Just A Dream 2 2
4 Ne-Yo, Miss Independent 00 4 Brad Paisley, Wamn' On A Woman 2121
5 YungBerg, The Business 10 1 5 Sugarland, Alll Wam To Do 223
[] Cool J. Bahy 9 B8 6 Kenny Chesney, rxhud\/ Wants To Go To Heaven 2090
7 Nelly, Body OnMe 9 10 7 Damm Hucker “Don't Think | Do’ Think About ft 200
8 Alicia Superwoman g 8 8 Taylor Swift, Shouid've Said No 19 18
9 Robin Thicke, Magic 8 3 9 Jessica Simpson, Corne On Over 18 19
10 Chris Brown, Forever 8 13 10 James For You 18 0
11 Keri Hilson, Enevgy 76 11 Kellie Pickler, Dot You Kiiow You re Beautitul 1818
12 Ashanti, Good Good 6 4 12 Keith Urhan, You Look Good In My Shirt 1819
13 DJKhaled. Out Here Grindin & 6 13 Alan Jackson, Good Time 18 19
14 fce Cube, Do Your Thang 5 0 14 Ketth Anderson, | Stll Miss You 17 8
15 Game Feat Lil Wayne, My Life 50 15 He;ul Newfield, Juhnny & June 16 17
16 Samtogold, Julian Egsahlancas& N*E"R*D, My Drive Thru 5 0 16 n Womack, [y
17 Fonrworth Bentley, Everyhody o 15 17 eranda Lambert, Gu quer&Lead 107
18 Plies, Please Excuse My Hands 5 7 18 Luke By Courttry 9 0
18 Mariah Carey, ¥l Be Lovin’ U Long Time 5 8 19 Jason Aldean, Relenl\ess g 7
2 atever ike 5 9 20 Blake Shelton, Home i)
21 Young Jeery, PuiOn 5 18 21 Sarah Mclachlan, Angel 8 7
2 Rick Herel Am 4 4 22 Brooks & Dunn, Put AGirlink B 15
2 BunB, Youre Everything 30 23 Trailer Choir, Off The Hillbilly Hook 8 16
24 VIC, Wobbie 30 2 | Shawanda, You Can Let Go 70
25 Bow Wow, Marco Polo 30 25 John Mellencamg My Sweet Love 70
2 Slim Thug Presents Boss Hogg Outlawz, Keep It Playa 30 % Ji o Yoi: Befieve Me Now 786
z Oavld Bannel Get Lke Me 3 3 21 Reba cEm:re, Every Other Weekend + 8
28 3 4 28  Little Big Towm, Fine Line 7 8
2 Red Cafe. Paper Touchin 3 4 29 Julianne Hough, That Sang In My Head 7 8
3 The-Dream, iiuvYour Gir 3 4 3 The Lost Trailers. Holler Back 79
A+ Ne-Yo, Miss independent 0 A+ Kenny Chesm.% Everybody Wants To Go To Heaven 20
A+ James Otto, Far You B0
A+ Like Bryan, Country Man 9 90
Great American Country FUSE e el
MD: Tony Tiovato Oir Pgmg . Jamis Unterweiser “
Scrpps 615-32/-1525 -l Bambor-Media 212-324-34 6
GREAT AMERI AN COUNTRY ]
W oW ™ W
1 Kemny Chesney, Everybody Wants To Go To Heaven 20 1 Foo Fghters, Leth Die 2% 15
2 KeithUrhan, You Look Good In My Shirt 7] 2 Slipknot, Psychosocial % 19
3 Sugarland, Alll WantTo Oo 28 24 3 Kardinal Offishall, Dangerous 25 22
4 Keith Anderson, | Still Miss You % 5 4 Staind, Believe 8 23
§ Taylor Swift. Should ve Said No %25 § Coidplay, VivalaVida 23 15
6 Brad Paisley, Waitin' On A Woman n u 6 Disturbed, inside The Fire 3 22
7 Jimmy Wayne, Do Ynu Believe Me Now 24 2% 7 Ll Wayne, Gol Money 20 13
8 Camie Underwood, Just A Dream u B 8 Metu Station, Shake It 19 2
9 George Strait. Troubadour 2438 9 Buckcherry Too Drurk 18 12
10 Alan Jackson, Good Time B2z 18 Weezer, Pork And Beans 818
11 Heidi Newfield, Johnny & June 20 18 1" me Jeezy, PutOn 17 8
12 Brooks & Dunn, Put A Girl In it 20 3 12 3 | Kissed A Gir! 17 18
13 Chuck Wicks, Alll Ever Wanted 19 19 3 Threes atia, Loii | ol {Pop That Body! 17 19
19 Trace Adkins, You're Gonna Miss This 18 9 14 HoRida, InThe Ayer 1719
15 Danus Rucker, Dont Think | Don't Think About It 1707 15 The Pussycat Dolls, When | Srow Up 16 16
16 Jessica Simpson, Come On Qver 1717 16 Rihanna, Disturba 15 18
17 Crystal Shawanda. You Can Let Go 16 1 17 KidRock, All Symmer Long 14 16
18 Lee Ann Womack, Last Call 131 18 Tantric, Down And Out 13 8
19 Lady Amebellum Lookin" For A Good Time 1313 19 Gym Class Heroes, Peace Sigrvindex Down 13 13
2 jown, Fine Line 12 7 2 ing, Hamme{head 1317
2 Jame olmsun In Co{or 12 12 21 Linkin Park, Giveri U 12 11
22 KeniThomas, Shreveport To LA 12 13 22 Secondhand Serenade, Fail For You 12 12
23 Gary Allan, Learning How To Bend 1225 3 Alkalme Trio, Help 1212
24 Kellie Pickler, Don't You Know You're Beautiful 1M n 24 th Cab For Cuty Cam 1m 1
25 The Lost Trailers, Holler Back mo % Shmedown Oevum 1n 12
% CrargMorgan, Love Remembers 112 2 Scars On Broadway, They 113
27 Jason Aldean, Relenltess 113 27 Trapt Wha's Going Home Wnn You Tonight? 117
23 Bryan, Country M 1 16 2 SocAM, Tomorrow 0o
29 Reba McEntre, Every Olhev Weekend nn 29 Hawthome Heights, Rescue Me 00
30 Miranda Lambert. Gunpowder & Lead n s 30 The Veronicas, Untouched 09
A+ Kenry Chesney, Everybody Wanits Ta Go To Heaven Bo A+ Sboc AM, Tomorrow 00
A+ Hawthome Heights, Rescue Me 0
A+ Cobra Starship. Guity Pleasure. 7 3
MTV2 CMT Canada
Sr. VPMusic & Talent. Amy Doyle Dir. Pgmg Casey Clarke n M .
VP/Music & Talent Peter Eamn MD: Dana Bourgum e
Viacom 212-258-8000 Corys 416-534-1191
™ W ™ W
1 Nelly, Body On Me 21 2 1 Sugarland, AlllWant To Do % 20
2 Shw.lyze Eomna And Ume 0 4 2 Kedth Urban, You Look Good ir My Shirt 21 18
3 lass Heroes, Cookie Jar 18 3 Came Underwood, Just A Dream 207
4 . My Ute 18 3 4 Brooks & Duen, Put A Girl In tt 18 18
5 LLCool J, Baty 18 15 5 Jesslca Simpson, Come On Oxer 172
6 1 Wayne, Goi Maney 7z 6 Aaron Pritchett, Let's Gel Rowd B 14
7 VOung Jeezy, Pui On 17 2 7 Reba McEntre, Every Dtnet Weekemi 18 22
8 AllTime tow, Poppin’ Champagne 15 14 8 George Strait, Troubadour 15 0
9 Mayday Parade, Jamie All Over 15 2 9 Jason Biaine, My First Car 15 14
10 Saving Abel. Addicted 1§ 22 10 Higgins, Reat Thing 15 17
1 The nlubats Let's Dance To Joy Owision 15 22 1t Alan Jackson, Good Tine 1“9
12 David Ba awty Say 1416 12 Brad Paisley, Wartin' On A Woman 1313
13 Kid Hm:k AI\ Summer Long 142 13 Doc Walker, That's All 13 14
14 Slipknot  Psychosocial 13 15 4 Keith Anderson, | Still Miss You 1315
15 Hawthome ngms. Rescue ME 13 15 15 Tara Oram, Fly Girl 1212
16 Jazmine Sullivan, Need 12 13 16 Kelfie Pickler, Don't You Know You're Beatsful 00
17 DJKhaled, Out Here Gnndm 1118 17 Beverly Mahood, Freckles 9 8
18 Sunl{a Boy Tellem, Donk 0 8 18 .laydee Bixby, Old Fashioned Grl B B
19 Tickle Me Pmk Typical g 0 19 Great Big Sea, Walk On The Moon 8 7
2 oadway, The g 15 20 Miranda Lambert, Gunpowder & tead 8 8
2 MDmIn Jacket, Tmmh Me I'm Going To Scream Part Il 8 0 21 Beverley Mahood, This Girl 8 10
2 Coldplay, Vwa laVida 8 15 22 Paul Brandt, Risk 7 4
3 B»g m Sumthim's Gotta Give o2 23 Gord Bamford, Postcard From Pasadena i B
2 . Sugarbaby 7 4 24 Shane Yellowbird, iife Is Caliing My Name 78
2% Vuug Berg, The Business 7 8 25 Heidi Newfield, Johnny & Jun= 6 2
26 Chromeo, Momma's Boy [ ] % lzdr Antebeitum, Lookin' For A Good Time 6 9
21 Tl NoMatter What & 0 21 Willie Mack, Headlights And Tallp‘!‘)]u 5 0
28 Cab, FiRun 6 4 28  Darius Rucker, Don't Think | Dan't Think About It § 0
29 Fonzworth Betley, Everybody 6 9 23 Paul Brandt, Leavin’ 5 0
30 MIA, Paper Planes 5 0 3 Jessie Fameli, Best Ot Me 5 1
. mﬂwues Cooide Jar B 1 A+ George Strait, Troubadour By
A+ The Game, 13 3 A+ Kelho Pickler, Don't You Know You're Beautiful wa
A+ My mg.lacket Touch Me I'm Going To Scream Part i B B A+ idi Newfield, Johnny & June 8 2

www americanradiohistorv com

AUGUST 29, 2008


www.americanradiohistory.com

R&R OPPORTUNITIES

OPPORTUNITIES
__NATIONAL |

MUSIC RESEARCHER WANTED

We need a freelance music
researcher. The position is part-time
and you will work from your home.
You should have expertise in
Pop/Rock from the 90°'s focusing on
top one hundred recording artists,
groups and back-up's. Send an e-mail
to mwortsmanfdhotmail.com with
qualifications please.

JOB OPPS
| WEST |

Experienced AE
Syndicated show seeking an experienced AE. Sell ads
locally in L.A. Commission based. Submit resume and
cover letter to: producerkim(daftertifeshow.com.

__EAST
Night Jock

Jam'n 94.5 Boston needs a Night Jock! Send demo
and resume to hrboston(dclearchannel.com Clear

Channel is an Equal Opportunity Employer.

POSITIONS SOUGHT

Creative on-air talent/writer with international experi-
ence wants to relocate. Email Tom at vsop(dkc.rr.com.

Warm and relational, with quick wit! Experience with
broadcast equipment/software. Great copywriting
ability, and strong board skills. Terri 817-723-4903;
matlock.terrifdyahoo.com.

Last call before vacation! Hard working NorCal vet-
eran seeks return to radio before August 16/after
August 28th. Contact Frank at {510} 223-1534.

Extensive music knowledge/recording studios, and
digital editing experience. Personable, good on-air/
copywriting ability. Determined, positive, and consid-
erate. Seth 903-407-1039, sethkabs(dyahoo.com.

Good on-air relations, connects with listener. Fresh
energy, friendly and enthusiastic. Extremely motivat-
ed, dedicated, plus bilingual. Gloria (214) 315-6862;
gmoney79@tmail.com.

AUGUST 29, 2008

Great Audio Editing talent - Cool Edit, Fruity Loops.
Strong boards, plus producer skills/ beat mixing.
Positive attitude. Sylvester 214-554-5241;
dunte_henderson(dyahoo.com.

Great sense of humor, extremely personable.
Proficient at tasks, motivated, technical, boards/on-air
talent. Creative copy/strong news writing. LaVaughn
972-491-7274; lavbraddy(@verizon.net.

Very seasoned and successful classic hits PD seeks
Top 100 market slot. Serious inquires only to:
tor2424(dyahoo.com.

(DETROIT) 1) Hard working 2) works well with you 3)
Ladies love my voice. E-mail me for my resume and
demo. djmartin88(@hotmail.com.

Positive, upbeat, "Living in the Moment".
Charisma, knowledgeable, phones, humor, topical.
Oldies, classic rock, country. 20 years experience.
Mike, 210-454-9775 LivinglnMoment(@aol.com.

Tatk Show Host. 20 year radio pro, upbeat, varied top-
ics, mativational, family values, phone friendly, vast life

Talk Show Host/Producer seeks gig in Southern
California. Law degree . 7years major market experi-
ence. ZLmedia(daol.com.

Tony The Tiger, former PD of Power 96 in Miami ready
to "Light Up” your radio station. cattivo@bellsouth.net.

New Media Whiz Former Yahoo Music programmer
seeks employment in the New Media world. Skilled in
many genres of music. ulysses.garrett{dgmail.com.

Extremely social/outgoing. Passionate and driven.
Strong copywriting ability. Notable news and
research skills. Very detail-oriented and organized.
Tasha 817-874-7463; aaumu21(dyahoo.com.

Extremely friendly persona. Very natural on-air abil-
ity. Focused, industrious, and dependable. Punctual,
and reliable. Seeking on-air/promotions. Merideth
Peterson 469-223-6103; Meripeteldsbcglobal.net.

Laughter, Joy, Upbeat attitude for good health and
strong hearts. Back into radio for ali the right reasons!
heyns57@gmail.com (504) 228-1918.

Veteran music director/on air pro, seeking fresh
return. My desire is to work live. Adult formats. Jeff
(210)281-5949 roadman210dgames.com.

Current college radio personality and former
KYLD/S.F Air Talent wants back in the game! PLEASE
e-mail me for CD&R. wild949hanky(dyahoo.com.

Detail-oriented, reliable, driven to succeed broad-
caster, seeking a position with a radio/media organi-
zation behind the scenes/on-air. Contact Tim 210-382-
2651; think_tank_tim(dyahoo.com.

The Pajama Bar hosted by Jimi B. Theatre of the Mind
radio with charisma looking now. Please request
demo Pajamabar(@yahoo.com.

Major league talent looking for major market, FT gig
in TV/Radio. PDFunny(@aol.com.

Creative copywriting ability. Extremely dependable. Good
show prep. Tight studio and board work. Very good behind
scenes. Kayla 817-230-9245; kaylam 1029(dyahoo.com.

Good studio/board skilts. Strong production/technical
ability. Young and hip, with energetic sound. Reliable,
loyal and committed to company. AJ 682-203-8078.

Seasoned personality, APD, MD looking for next
opportunity in Detroit or Houston. Urban AC and Oldies
formats. bgray1059(dcomcast.net.

All Request Music Format developed on the internet
is available for broadcast stations. Inexpensive. Bill
Elliott. www.3DSJ.com 305-230-6834.

Seeking paid potiticat/current event radio show
in NYC. Have degree, do comedy, and strong
ability to connect with audience contact:
oceandreemer2002(dyahoo.com.

Music/sports knowledge with good copy/production.
Very determined to succeed in broadcasting.
Reliable, professional, and takes initiative. Michael
214-372-6276; fanikasimmons(dyahoo.com.

Sports enthusiast knowledge football/basketball;
budding in other sports. Strong opinions, with no fear,
and a way with words. Moona 214-586-9629; anniek-
white(datt.net

Former APD/MD/Production Director on the beach
looking for work. Materials found here:
www.myspace.com/radiodjbob1  318-640-1204 or
radiodibob1(daol.com.

Extremely fresh, outgoing, enthusiastic, and up-
for the challenge! Innovative, and adaptable profes-
sional. Reliable, with attention to detail. Shatora
972-408-5239; shatora.king(dyahoo.com.

R&R Opportunities
Free Advertising

Radio & Records, Inc. provides free (20 words maximum] listings
to radio stations ON A SPACE AVAILABLE BASIS in Opportunities.

Free listings of the same length are also available to individuals

seeking work in the industry under Positions Sought

To appear in the following week’s issue, your ad must be received
by Friday 4 p.m. [PST], seven days prior to issue date.
Free  Opportunities  listings can be emailed to
rcorreafradioandrecords com, faxed to: (323} 954-3411, or
sent to: 5055 Wilshire Blvd., Suite 600, Los Angeles, CA. 90036

Free opportunities or job sought ads have a 20-word maximum

Will only accept typewritten or printed on 81" x11° |

company/station letterhead
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] i 17 CHRIS BROWN NO. 1(2 WKS) (Flshy 3 18 KARDINAL OFFISHALL FEATURING AKON NO. 11WK) JAZMINE SULLIVAN NO. 11WK)
FOREVER JIVE/ZOMBA - DANGEROUS KONLIVE/GEFFEN/INTERSCOPE NEEOUBAD JIRMG
JESSE MCCARTNEY n | | 1 13 LIL WAYNE YOUNG JEEZY FEATURING KANYE WEST
LEAVIN' HOLLYWOOD &l AMILLI CASH MONEY/UNIVERSAL MOTOWN PUTON CTE/DEF JAM/IDIMG
KARDINAL OFFISHALL FEATURING AKON n 1 = I| % 20 DAVID BANNER FEATURING CHRIS BROWN n YUNG BERG FEATURING CASHA
DANGEROUS KONLIVE/GEFFEN/INTERSCOPE ks CET LIKE ME B.L.G. FA.CE/SRC/UNIVERSAL MOTOWN THE BUSINESS YUNG BOSS/EPIC/KOCH
NE-YO n '\ 3 7 THEDREAM N LIL WAYNE
CLOSER DEF JAM/IDIMG 1=l 1LUV YOUR GIRL RADIO KILLA/DEF JAM/DIMG AMILLI CASHMONEY/UNIVERSAL MOTOWN
KID ROCK n ot ! | 5 5 CHRIS BROWN nofr DAVID BANNER FEATURING CHRIS BROWN n
ALL SUMMER LONG TOP DOG/ATLANTIC 4 FOREVER JIVE/ZOMBA GETLIKE ME B..G. FACE/SRUUNIVERSAL MOTOWN
KATY PERRY n & 6 % LIL WAYNE FEATURING T-PAIN RIHANNA 1
IKISSED A GIRL CAPITOL | GOT MONEY CASH MONEY/UNIVERSAL MOTOWN TAKE A BOW SRP/DEF JAM/IDIMG
RIHANNA . 19 NE-YO Ny dl MOST INCREASED PLAYS
DISTURBIA SRP/DEF JAM/IDIMG I CLOSER DEF JAM/IDJMG WHATEVER YOU LIKE CGRAND HUSTLE/ATLANTIC
METRO STATION 5} ! v B YUNG BERG FEATURING CASHA RICK ROSS FEATURING NELLY & AVERY STORM
SHAKE IT COLUMBIA A THE BUSINESS YUNG BOSS/EPIC/KOCH __ HEREIAM SLIP-N-SLIDE/DEF JAM/IDJMG
THE PUSSYCAT DOLLS PLIES FEATURING NE-YO h] PLIES FEATURING JAMIE FOXX & THE-DREAM
WHEN | GROW UP INTERSCOPE BUST T BABY PART 2 BIG GATES/SLIP-N-SLIDE/ATLANTIC PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC
JORDIN SPARKS 4 & n 2 YOUNG JEEZY FEATURING KANYE WEST T-PAIN FEATURING LIL WAYNE
ONE STEP AT A TIME 19/JIVE/ZOMBA Ad PUT ON CTE/DEF JAM/IDIMG CAN'TBELIEVE IT NAPPY BOY/KONVICT/IVE/ZOMBA
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
PINK So What (LAFACE/ZDMBA) NE-YO Miss Independent (DEF JAM/IDIMC) BRANDY Right Here (Departed) (EPIL/KOCH)
NO. ] MOST INCREASED PLAYS NO. ] MOST INCREASED PLAYS NO. 'I MOST INCREASED PLAYS
PINK So What (LAFACE/ZOMBA) T.). Whatever You Like (GRAND HUSTLE/ATLANTIC) T.1. Whatever You Like (GRAND HUSTLE/ATLANTIC)
TOP 5§ NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
KATY PERRY Hot N Cold (CAPITOL) M.L.A. Paper Planes (XL/INTERSCOPE) THE GAME FEAT. LIL WAYNE My Life (GEFFEN/INTERSCOPE]
THE-DREAM | Luv Your Girl (RADIO KILLA/DEF JAM/IDIMG) LUDACRIS 0D-STARRING CHRIS BROWN & SEAN GARRETT What Them Girls Like (DTR/DEF JAMIDIMG) SHAWTY PUTT FEAT. TOO SHORT & LIL JON Dat Baby (BME/RAZOR & TIE)
SEETHER Rise Above This (WIND-UP) DJ KHALED FEAT. AKON, PLIES, YOUNG JEEZY, RICK ROSS, ACE HOOD, JAY-Z Jockin' JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)
TRICK DADDY & LIL' BOOSIE OQut Here Grindin (TERROR SQUADMWE THE BEST/KOCH)
THE TING TINGS Shut Up And Let Me Go (COLUMBIA) PRETTY RICKY Knockin' Boots (BLUESTAR/ATLANTIC)
JAY-Z Jockin' JAY-Z (ROC-A-FELLA/DEF JAM/ADIMG)
GAVIN ROSSDALE Love Remains The Same (INTERSCOPE) ACE HOOD FEAT. TREY SONGZ Ride (WE THE BEST/OEF JAM/IDJMG}

DAVID BANNER FEAT. LIL WAYNE Shawty Say (B..G. FAC.E/SRC/UNIVERSAL MOTOWN)

COMPLETE CHR/TOP 40 CHART ON PAGE 22 COMPLETE RHYTHMIC CHART ON PAGE 25 COMPLETE URBAN CHART ON PAGE 30

URBAN AC

R 1 NIELSEN BDS HITPREDICTOR
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2 =5 T IMPRINT 7 PROMOTION LABEL o T IMPRINT / PROMOTION LABEL S TTLE IMPRINT / PROMOTION LABEL
1= XS] 20 =}
1 15 KEYSHIA COLE NO. 1(4 WKS) KEITH URBAN NO. 101 WK) bHg LEONA LEWIS NO. 1{2 WKS) n4
HEAVEN SENT IMANY/GEFFEN/INTERSCOPE YOU LODK GOOD IN MY SHIRT CAPITOL NASHVILLE BLEEDING LOVE SYCOL/RMG
{’-:g ERIC BENET KEITH ANDERSON ’r SARA BAREILLES né v
YOU'RE THE ONLY ONE FRIDAY/REPRISE/WARNER BROS, 1STILL MISS YOU COLUMBIA LOVE SONG EPIC
ROBIN THICKE BRAD PAISLEY ’r DAVID COOK
MAGIC STAR TRAK/INTERSCOPE WAITIN' ON A WOMAN ARISTA NASHVILLE THE TIME OF MY LIFE 19/RCA/RMG
NOEL GOURDIN JIMMY WAYNE r JOHN MAYER n
THE RIVER EPIC DO YOU BELIEVE MENOW VALORY SAY AWARE/COLUMBIA
JENNIFER HUDSON TAYLOR SWIFT DAUGHTRY n2
SPOTLICHT ARISTA/RMG _ SHOULD'VE SAIDNO BIG MACHINE FEELS LIKE TONIGHT RCA/RMG
RAHEEM DEVAUGHN KENNY CHESNEY MOST INCREASED AUDIENCE r TIMBALAND FEATURING ONEREPUBLIC n
WOMAN JIVE/ZOMBA EVERYBODY WANTS TOGO TO HEAVEN BLUE CHAIR/BNA APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
MARVIN SAPP n . DARIUS RUCKER TAYLOR SWIFT n
NEVER WOULD HAVE MADE IT VERITY/ZOMBA DON'T THINK | DON'T THINK ABOUT IT CAPITOLNASHVILLE TEARDROPS ONMY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
ALICIA KEYS . g 13 GEORGE STRAIT NATASHA BEDINGFIELD n2
TEENAGE LOVE AFFAIR MBK/J/RMG ~ TROUBADOUR MCANASHVILLE POCKETFUL OF SUNSHINE PHONOGENIC/EPIC
JAHEIM . n H g TOBY KEITH JORDIN SPARKS n2 ¢r
NEVER ) DIVINE MILL/ATLANTIC = SHE NEVER CRIED IN FRONT OF ME SHOW DOG NASHVILLE TATTOO 19/JIVE/ZOMBA
JOE MOST INCREASED PLAYS @ % 15 KID ROCK N JOURNEY
E.R. (EMERGENCY ROOM) KEDAR e ~ ALLSUMMERLONG TOP DOG/ATLANTIC/COS AFTER ALL THESE YEARS NOMOTA
NO. ] MOST ADDED NO. ] MOST ADDED NO. ] MOST ADDED
DEBORAH COX Did You Ever Love Me (IMACE) JAKE OWEN Don't Think | Can’t Love You (RCA) COLDPLAY Viva La Vida (CAPITOL)
NO. ] MOST INCREASED PLAYS NO. ] MOST INCREASED AUDIENCE NO. ] MOST INCREASED PLAYS
JOE E.R. (Emergency Room) (KEDAR) KENNY CHESNEY Everybody Wants To Go To Heaven (BLUE CHAIR/BNA) COLDPLAY Viva La Vida (CAPITOL)
TOP § NEW AND ACTIVE TOP § NEW AND ACTIVE TOP 5§ NEW AND ACTIVE
TERRY DEXTER I'm Free (PENNY'S GANG) CROSSIN DIXON | Love My Old Bird Dog (& | Love You) (BROKEN BOW) MINDI ABAIR Stars (PEAK/CMG)
LYFE JENNINGS Will | Ever (COLUMBIA) DARRYL WORLEY Tequila On Ice (STROUDAVARIOUS) NATALIE GRANT In Better Hands (CURB/WARNER BROS.)
MARIAH CAREY I'm That Chick (ISLAND/IDJMG) ELI YOUNG BAND Always The Love Songs (REPUBLIC/UNIVERSAL SOUTH]) ADELE Chasing Pavements XL/COLUMBIA}
EMILY BELL Messin' Around (OEG/COS) SUGARLAND Already Gone (MERCURY) DONNA SUMMER Sand On My Feet (BURGUNDY)
RAHEEM DEVAUGHN Text Messages (JIVE/ZOMBA) CHRIS CAGLE Never Ever Gone (CAPITOL NASHVILLE) CHRIS BROWN With You (JIVE/ZOMBA)

COMPLETE URBAN AC CHART ON PAGE 31 COMPLETE COUNTRY CHART ON PAGE 38 COMPLETE AC CHART ON PAGE 41
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THIS WEEK

5 11 NIELSEN BDS HITPREDICTOR
uf ARTIST CERTIFICATIONS STATUS
H; TITLE IMPRINT / PROMOTION LABEL
E3]

3 DOORS DOWN NO. 1(3 WKS} nZ ¢
IT'SNDT MY TIME UNIVERSAL REPUBLIC
COLDPLAY N
VIVALAVIDA CAPITOL
KID ROCK n
ALL SUMMER LONG TOP DOG/ATLANTIC
NATASHA BEDINGFIELD n2
POCKETFUL OF SUNSHINE PHONOCENIC/EPIC
LEONA LEWIS n4
BLEEDING LOVE SYCOM/RMG
GAVIN ROSSDALE

LOVE REMAIN'; THE SAME INTERSCOPE
DAVID COOK

THE TIME OF MY LIFE 19/RCA/RMG
JASON MRAZ

I'M YOURS ATL@NTIC/RRP
DAUGHTRY

WHAT ABDUT NOW RCA/RMG
MAROON 5 FEATURING RIHANNA

IF INEVER SEE YOUR FAEEAGAJNV &M/O[TONE/INTERS[OPE

NO. ] MOST ADDED

PINK So What (LAFACE/ZOMBA)

NO. ] MOST INCREASED PLAYS

COLBIE CAIL_AT The Little Things (UNIVERSAL REPUBLIC)

TOP 5 NEW AND ACTIVE
DAVID ARCHULETA Crush (194IVE/ZOMBA)
RIHANNA Disturbia (SRP/DEF JAMADIMG)
SECONDHAND SERENADE Fall For You (GLASSNOTE/ILG/ATLANTIC)
DUFFY Warwick Avenue (MERCURY/IDIMG)

SAFETYSUIT Someone Like You (UNIVERSAL MOTOWN)

COMPLETE HOT AC CHART ON PAGE 42

ACTIVE ROCK

ARTIST
TITLE

I1 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

WEEKS
ONCHART

SHINEDOWN

. NO. 1(3 WKS)
. DEVOUR ATLANTIC
THEORY OF A DEADMAN
BAD GIRLFRIEND 604/ROADRUNNER/RRP
»; DISTURBED
INSIDE THE FIRE REPRISZ
5 HINDER
USEME UNIVERSAL REPUBLIC
STAIND
BELIEVE FLIP/ATLANTIC
27 TANTRIC
DOWN ANDOUT SILENT MAJOR!TV/I@G
15 FIVE FINGER DEATH PUNCH
" NEVERENOUCH FIRM
m METALLICA  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
THE DAY THAT NEVER COMES WARNER BROS.
SLIPKNOT
PSYCHOSOCIAL ROADRUNNER/RRP

SAVING ABEL

ADBICTED SKIDDCO/VIRGIN/CAPITOL

NO. ] MOST ADDED

METALLICA The Day That Never Comes (WARNER BROS.)

NO. ] MOST INCREASED PLAYS

METALLICA The Day That Never Comes (WARNER BROS.)

TOP 5 NEW AND ACTIVE
SAVING ABEL 18 Days (SKIDDCO/VIRGINCAPITOL)
RA Broken Hearted Soul (SAHAJA)

ONE DAY AS A LION Wild International (ANTI-/EPITAPH)
LINKIN PARK Leave Out All The Rest (WARNER BROS.)
TAPROOT Wherever | Stand (VELVET HAMMER/RED)

COMPLETE ACTIVE ROCK CHART ON PAGE 48

AUGUST 289, 2008

& 11 NIELSEN BDS
ug  ARTIST CERTIFICATIONS
E; TITLE IMPRINT / PROMOTION LABEL

o
56 THE SAX PACK NO. 1(6 WKS)

o FALLIN' FOR YOU SHANACHIE

53 BRIAN CULBERTSON

ALWAYS REMEMBER GBP/VERVE
59 NORMAN BROWN

POP'S COOL GROQVE PEAK/ qG
1o EARL KLUGH MOST INCREASED PLAYS

DRIFTIN' KOCH
53 JESSE COOK

CAFE MOCHA COACH HOUSE/KQ(H
15 ERIC DARIUS

GOIN' ALL OUT BLUE NOTE/CAPITOL
50 WAYMAN TISDALE

THROWIN'IT 097WN RENDEZVOUS
g DAVE KOZ

LIFE IN THE FAST LANE CAPITOL
39 CHUCK LOEB

'WINDOW OF THE S0UL HEADS UP

10 PAUL HARDCASTLE

MARIMBA TRIPPIN'N' RHYTHM

NO. ] MOST ADDED

MICHAEL LINGTON You And | {(NUGROOVE)

NO. ] MOST INCREASED PLAYS

EARL KLUGH Driftin' (KOCH)

TOP 5 NEW AND ACTIVE
EUGE GROOVE Religify (NARADA JAZZ/CAPITOL)
STEVE WINWOOD Fly (COLUMBIA)
MICHAEL LINGTON You And | (NUGROOVE)
PALIL TAYLOR Streamline [(PEAK/CMC)

CHANTE MOORE It Ain't Supposed To Be This Way (PEAK/CMC)

COMPLETE SMOOTH JAZZ CHART ON PAGE 45

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

ARTIST
TITLE

OISTURBED NO. 1(3WKS)

INSIDE THE FIRE REPRISE
SAVING ABEL

ADDICTED SKIDDCO/VIRGIN/CAPITOL
SHINEDOWN

DEVOUR ATLANTIC
METALLICA AIRPOWER/MOST INCREASED PLAYS/MOST ADDED
THE DAY THAT NEVER COMES WARNER BROS.
STAIND

BELIEVE FLIPZATLANTIC
HINDER

USEME UNIVERSAL REPUBLIC
THEORY OF A DEADMAN

BAD GIRLFRIEND 504/ROADRUNNER/RRP
SEETHER n
RISE ABOVETHIS WIND-UP

FOO FIGHTERS
LET T DIE

BUCKCHERRY
TOO DRUNK...

ROSWELL/RCA/RMG

ELEVEN SEVEN/ATLANTIC

NO. ] MOST ADDED

METALLICA The Day That Never Comes [WARNER BROS.)

NO. ] MOST INCREASED PLAYS

METALLICA The Day That Never Comes (WARNERBROS.)

TOP 5 NEW AND ACTIVE
SEVENDUST FEAT. CHRIS DAUGHTRY The Past (78BROS/ASYLUM/ILG)
TRAPT Who's Going Home With You Tonight? (ELEVEN SEVEN)
GARY HOEY Only Human (wAZ0Q)

SAVING ABEL 18 Days (SKIDDCO/VIRGIN/CAPITOL)

THE BLACK CROWES Oh Josephine (SILVER ARROW)

COMPLETE ROCK CHART ON PAGE 49

THIS WEEK

ALTERNATIVE

1 NIELSEN BDS

r HITPREDICTOR
STATUS

THIS WEEK
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ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL
COLDPLAY NO. 1(2 WKS}) n
VIVALA VIDA CAPITOL.
FOO FIGHTERS
LET I DIE ROSWELL/RCA/RMG
STAIND

 BELIEVE FLIP/ATLANTIC
WEEZER
PORK AND BEANS. DGC/GEFFEN/INTERSCOPE
DISTURBED
INSIDE THE FIRE REPRISE
CAROLINA LIAR
I'MNOT OVER ATLANTIC
SAVING ABEL
ADDICTED SKIDDCO/VIRGIN/CAPITOL
LUDO
LOVE ME DEAD REDBIRD/ISLAND/IDIMG
THE OFFSPRING
YOU'RE CONNA GO FAR, KID COLUMBIA
WEEZER
TROUBLEMAKER DCC/INTERSCOPE

NO. ] MOST ADDED

METALLICA The Day That Never Comes (WARNER BROS.)

NO. ] MOST INCREASED PLAYS

METALLICA The Day That Never Comes (WARNER BROS.)

TOP 5 NEW AND ACTIVE

FLOBOTS Rise (UNIVERSAL REPUBLIC)

PLAIN WHITE T'S Natural Disaster (HOLLYWOOUD)

COLD WAR KIDS Something Is Not Right With Me (DOWNTOWN)

FIVE FINGER DEATH PUNCH Never Enough (FRM)

DEATH CAB FOR CUTIE Cath... (ATLANTIC}

COMPLETE ALTERNATIVE CHART ON PAGE 47

TRIPLE A

E 11 NIELSEN BDS
o ARTIST CERTIFICATIONS
ﬁ;’ TITLE IMPRINT / PROMOTION LABEL
30
3 COLDPLAY NO. 1{3 WKS) n

VIVALAVIDA CAPITDL
5 JACK JOHNSON
HOPE BRUSHFIRE/UNIVERSAL REPUBLIC
10 COUNTING CROWS
COME AROUND OGC/GEFFEN/INTERSCOPE
g O.A.R
SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
2% MATT NATHANSON
COME ON GET HIGHER VANCUARD
17 MY MORNING JACKET
I'M AMAZED ATO/RED
26 JASON MRAZ
I'M YOURS ATLANTIC/RRP
13 THE RACONTEURS
OLD ENOUCH THIRD MAN/WARNER BROS.
14 REM.
) HOLLOW MAN WARNER BROS.
7 BECK
'ORPHANS DGC/INTERSCOPE

NO. ] MOST ADDED

RAY LAMONTAGNE You Are The Best Thing (RCA/RED)

NO. ] MOST INCREASED PLAYS

INGRID MICHAELSON Be OK (CABIN 24/0RIGINAL SIGNAL/RED)

TOP 5 NEW AND ACTIVE
COLDPLAY Lost! (CAPITOL)
THE HOLD STEADY Sequestered In Memphis (VAGRANT)
COLBIE CAILLAT The Little Things (UNIVERSAL REPUBLIC)
MISSY HIGGINS Where | Stood (ELEVEN:/REPRISE)

BRETT DENNEN FEAT. FEMI KUTt Make You Crazy (DUALTONE/DOWNTOWN)

COMPLETE TRIPLE A CHART ON PAGE 52
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Lwer Notes
Profile: Craig Kallman
Title: Atlantic Records
Group chairman/CEQ
Favorite radio format:
Top 40

Favorite TV show:
“Curb Your
Enthusiasm”

Favorite song: “How
am | going to answer
that one?”

Favorite artist: Led
Zeppelin

Favorite movie: “Annie
Hall”

Favorite book: “The
Great Gatsby”
Favorite restaurant:
Union Square Cafe in
New York

Beverage of choice:
Water

Hobbies: “Record col-
lecting. | own about
300,000 and have seven
or eight rooms, floor to
ceiling, of vinyl records
and CDs. | also like tennis
and kickboxing.”

E-mail address: craig.
kallman@atlantic-
records.com

PUBLISHER'S f . I

Starting as a DJ, Craig Kallman has been at Atlantic for 1/ years
and now serves as chairman/CEQ of Atlantic Records Group

Craig

Kallman

By Erica Farber

Craig Kallman loves music. It is not only his business focus, but a lifelong pas-

sion. He joined Atlantic Records in 1991 and has advanced through the exec-
utive ranks, being named chairman/CEO ot Atlantic Records Group in 2005.

Beginning your career: | started as a disc jockey in
New York Ciey when Twas 16 or 17 ata lot of the
major nightclubs and continued throughout college.
[went to Brown University and worked at the radio
station, WBRU, progranmimg  their  alternative
new-music show and an R&DB dance mixshow: T was
alkso a college rep for CBS Records for Southern
Massachusetts and the state of R-hode Island.

Starting your own label: After college 1 continued
to D] and took a bunch of jobs, mcluding work-
ing in the chart department at Billboard maga-
zine. | produced a record and decided T would try
to start my own indie label while T was D]'ing
and working all these odd jobs.

I used to religiously hic all the record stores on
the weekends. T heard a demo and [ thoughe I could
niake 1t into a real record to be released, so T bought
this music business book and figured out how to
sign the artist and went into the studio. [ produced
the record and then T was the de facto manager,
record label and publisher. This was a house record
with an artist out of New Jersev called Taravhonty.
I was literally selling it out of the trunk of a car. I
ended up selling 5,000 copics and figured,“If | can
do this four times a year, I can make music full dime.”

Iwas DJing at Tunnel one night and an aruse
came up to me and said, "You're playing my
song,” and T asked, “Are vou stll signed?” He
wasn 't so we went into the studio to make a new
record. That was Krazes “The Party” We put it
out and it exploded in the first weekend. T was
spending every night shipping out records [via]
UPS and every mom-and-pop store around the
country started calling my house because T had
my home number on the record. Ir ended up sell-

ing 300,000 copies around the world.

Joining Atlantic: Fast torward four years and Doug
Morris called and said he wanted to meet e [ had
records at [CHR /top 40 WHTZ| Z100 breaking
new artists in New York. Doug said he'd love me

to join Atlantic. He bought half of my company and

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

said he'd teach me the record business on a major-
label level and help develop my skills on a broad-
er, bigger scope. | started at Atlantic as vice presi-

dent/assistant to then co-chairman Doug Morris.

Describe your music philaesophy: The two most
critical components are star and song; finding great
songs and helping the artist in every facet of their
career with a simple strategy of launching them
and continuing to grow them with the absolute
best possible song. I am very much a song guy and
ry and work from the most creative place, firse
with the artst in the evoluton of the song, trying
to raise the bar at every turn. Making sure you're
building and developing stars that you've got an
honest and trustworthy relationship with, to speak
candidly about makimg sure we're bringing to mar-
ket the best possible song that shows them in the

best light and delivers on all their talents.

Long-range plans: QOur strategy is building strate-
gic, broad relationships for the artist to service in
every capacity. The strategic transtormation for us
has been to build out a first-in-clasy addition to the
fundamentals of the record group in every other
capacity, tront touring, merchandising Jand| fan club

to our digital and mobile strategy, designed to be

the most progressive and innovative. Growing our
film and television and strategic licensing depare-
ments and trying to become a full-service partner
tor the artist so they have a haven to explore every-
thing creatvely theyv need. And then have the abil-
ity to deliver on it and execute at the highest level,
Its an important strategic shift for us as we try to
be the best i the most important fundamentals:
promotion, marketing, sales, publicity, online and
everything clse that has been the core of breaking
and developing a new aruist, yet at the same time,
broadening our expertise, experience, understand-
ing and knowledge of all the other frontiers impor-

tant to build and develop a healthy toundation.

Biggest challenge: The declining physical CID 1s
clearly the iggest challenge. You have a business

a5
thats  growing on  a  track-by-track  basis.
Preserving the integrity of how we sell. market and
deliver an album with style, quality and conviction
in light of all the choices a consumer has: That is
the most important challenge versus a global mar-
ket that is more voracious than ever tor music but
is consuning it n 1 more evolved plavlist manner,
rather than buyving into an arust. That, combined

with piracy, are the threshold issucs we face.

State of the music industry: Music as a whole has
never been more powertul and onmnipresent. We
have to cross the threshold 1ssues we're facing on
the physical CD and the next medium people are

¢oIng to use to consume an artist’s albun.

Career highlight: To be able to serve under
|Adlantc co-founder| Ahmet Ertegun and have the
endurance of being at one company for 17 years
now. I feel honored and blessed to serve a compa-
ny as prestigious as Atlantic and to serve it as long

as I have. That is a great, proud achievement.

Most influential individual: Ahmet Ertegun and
Doug Morris made the most profound impact
on me. [Warner Music Group chairman/CEQ)|

Lyor Cohen as a mentor. And [Adandc president|

Julie Greenwald as a parter over the last tour

vears. Being able to develop a plan and strategy
for rebuilding, rearchitecting and restructuring a
company in light ot what we faced. When we
started, Atlantic and Elekera were in sixth place
as a label. To be able to go in four years from sixth
place to fourth place to No. 1 was a tundamen-

tal lesson in the Iimportance ot a great tean.

Advice for the music industry: The most cricical
things are cooperation, real engagement and dia-
logue among all. Theres been sort of a lack of com-
munication in understanding how we together can
address solutions m a healthy way that serves the

artist and the consuner. RaR

WWW americanradiohistorv com

‘I am vergl much a son?
uy and try and work from
e most creative place
first with the artist in the
evolution of the song,
trying to raise the bar at
every turn.’ —crig Kaliman

AUGUST 28, 2008


www.americanradiohistory.com

’ " The ONLY Summit Dedicated Exclusively

October 6-8, 2008 » Wilshire Grand ¢ Los Angeles

PROGRAM HIGHLIGHTS
* Live Artist Showcases with Up-and-Coming Acts
* Roundtable Discussions and Panel Sessions with Key Industry Players

Z/ . to the Top Selling Genre of Latin Music!
§\

'

4

ﬁ

* The Billboard Q&A with Pepe Aguilar

é.
. NEW! * Networking Opportunities...And Much More!

REGISTRATION
INCLUDES A TICKET ¥o0: PERFORMERS INCLUDE:

—

- @%*;QIM LN

B < s
L]

Y

9 Conjunto Primavera Grupo Intocable Banda El Recodo Alacranes Musical
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\ 13 (. Plus... A Special Tribute to
\ = ‘ u José Alfredo Jimenez by:
Celebrating the Best
in Regional Mexican Music!
October 8
Nokia Theatre L.A. LIVE :
Produced by Billboard, | : : . =
“Proratores Uni dzs and AEG LIVE Los Tucanes de Tijuana Los Rieleros German Graciela Pablo

del Norte Montero Beltran Montero

Registration: 646.654.4643

Register Today "¢ pomesesicen  www.BillboardEvents.com

Wilshire Grand: 888.773.2888
N M TTENDEES! $18¢
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Learn something new this September at
The NAB Radio Show® and benefit from:

® Results-oriented insight and ideas to
implement the moment you get home

* Strategies to secure your station’s
success, regardless of market size

This year’s event features sessions devoted

to new technologies, such as streaming,

video and on-demand audio to enhance your
station’s reach, brand and revenue. Additionally,
The NAB Radio Show delivers

Radio’s Best Information and Innovations = One Incredible Investment

expert-led sessions addressing the hottest
industry topics, such as: thriving in a multi-
platform world; using new technologies to
generate new revenue streams; managing in

a challenging environment; developing talent;
and cultivating the next generation of listeners.

When it comes to return on investment,

The NAB Radio Show delivers high-value
information, networking opportunities and

an exhibit hall packed with new innovations for
HD implementation. Register today and you'll
soon say, "Austincredible!”
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e September 17-19, 2008
Austin Convention Center

@ Austin, Texas

convENTIoN www.nabradioshow.com
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