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R&R NewsFocus

Rev. Al Sharpton Joins
R&R Seminar

Cutspoken palitical, civil rights and
social justice activist the Rew. Al
Sharpton will take part in the ina -
gural Reverse Debate at the 2008
R&R Tak Radio Seminar, to be held
March 13-15 at the Renaissance
Washington,
O.C. hotel.
Sharpton, who
hosts an af-er-
roon show for
Radic One's
Syndication
Ore netwark,
will debate

Sharptan

many of today’s most pressing
issues with other hosts from the
political spectrum.

Sharpton, who preached his first
serman 3t age 4, has been a commu-
nity leacer, palitician, minister anc
advocate for more than 40 years. His
daily ratio show offers what is
described as “real deal” commentary,
practical answers and solutions.

Agenca and registration informasion
for the Talk Radio Seminar is availakle
at HadicandRecords.com.—Mike Starn

MOVER
Bigby New OM At
WXYT/Detroit

WXYT-AM-FM/Detroit lands Tom Bigby for
the newly created OM position. PD Dan
Zampillo rermains in place at the CBS Radio
sports simulcast, reporting to Bighy, who is
best-known for building the company’s WIP/
Philadelphia into a sports powerhouse during a
15-year stretch there as station manager/PD.

He says, “Having broadcast rights to three
major sports franchises—the Lions, Tigers
and Red Wings—means when the [Portable
People Meter] rolls in, that station will be
golden.”—Mike Stern

SPANCE

Ski New Rogers Radio CEO

Paul Ski has been appointed CEQ of Rogers
Broadcasting's radio division, where he will
oversee the Canadian broadcasting giant's
51 stations. He succeeds Gary Miles, who
retired after 20 years. Ski was last seen at
CHUM Radig, where he spent 30 years and
was president when he left.—Keith Berman
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EMI Cuts To Come As Expected

EMI will cut up to 2,000 jobs in its recorded-music division world-
wide as part of a major restructuring of the company, which will
save up to $392.2 million per year. The restructuring follows a three-
month review of the business by Terra Firma in the wake of it
acquisition of EMI for $6.3 billion last year. In a presentation to
staft Jan. 15 in London, chairman Guy Hands acknowledged the

need for the whole recorded-music industry to change, admitting

that this “will not be without pain.” Flands declared it was " not sus-
tainable™ to maintain EMES ¢lobal roster of 14,000 artists, and that Hands
there would have to be an end to the industry model of “signing up as many artists as
possible. while taking huge bets ona few?” New business models will aim to reduce com-
plexity within the organization and focus on the needs of emerging artists. He also said
the company will help artists generate additional revenue from sources bevond sales of

recorded music, such as corporate sponsorship.—Andre Paine, Billboard

NUMBER CRUNCH

10 13M 2.5

The percentage of political ad The nusmber of impresssons Fox
spending in 2008—an estimated expeckad to make by taking over
%3 hillion market—that CBS Corp,  every ad unit avaiable oo 240
preskdent/TED Les Mooves told Clear Channe| Web sites in 40 key
attendees at the Citi Global markets to promote tune-in for
Entestanenent, Media & the: season premiere of “American
Telecommunications Conference bdal™ At 8 pm. on dar 14, Fox
his cormparny sirmed to capture. domenated the station 'Web sites
He raiterated that CBS Radio wil,  using leaderboards, skyscrapers
for the first time, make a foray and pre-rofl video.

into the political market.

WLTW/New York Regains Lead
In Fall Arbitron Ratings

While it fell short of the 7. share it posted this time last year, Clear Channel AC WLTW
recaptured the top spot it lost in the summer by surging 4.3-5.5 in the fall Arbitron 12+

The percentage raise that
Writers Guilds of America East
and West members will receive
under a-new contract with CBS
Mews. The agreement covers
about 300 people working at
CHS in TV and radio. It
becomes effective upan mem-
bership. approval and rurs until
April 1, 2010, Another 3.5%
raise cames in 2009,

diary ratings in New York. Spanish Broadcasting System tropical WSKQ came in second
(4.1-4.6) and Emmis urban AC WRKS (4.4-4.3) was third. Clear Channel CHR/top 40 WHTZ
(Z2100)—No. 1in the summer—retreated 5.1-4.3 for fourth place, with resurging Inner City
urban AC WBLS (3.7-4.1) rounding out the top five.

In Los Angeles, Univision Latin pop KLVE (4.9-5.0) and Clear Channel CHR/top 40 KIIS
(flat at 4.7) remained No. 1 and No. 2, respectively. Clear Channel talk KFl and Univision
regional Mexican KSCA each dipped 4.5-4.4, while Clear Channel AC KOST improved 3.7-3.9.

In Chicago, Sam Zell’s recent acquisition from Tribune, news/talk WGN, slipped 6.6-5.5 12+, but
held on to its No. 1 perch. Clear Channel urban WGCI vaulted 4.5-5.0 to capture No. 2, inching out
CBS Radio news WBBM-AM, which improved 4.7-4.9. The big story was Clear Channel AC WLIT,
which, like its New York counterpart, benefited from all-holiday music programming late in the fall
survey. It surged 2.3-4.2 to tie Univision regional Mexican WOO, which moved back 4.6-4.2.

Citadel news/talk KGO continued to rule San Francisco (5.9-5.7). In the No. 2 spot was
Entercom’s rebounding AC KOIT (4.2-4.9). The rest of the market's top five: Entercom classical
KDFC (3.5-4.0), CBS Radio news KCBS (3.2-3.8) and Univision regional Mexican KSOL (3.3-3.6).

In Boston, Clear Channel rhythmic WIMN slipped slightly (6.9-6.7), but held off CBS
Radio news/talk WBZ's surge (6.1-6.5) to remain in the top spot. Entercom sports WEEI
leapt to No. 3 (4.9-6.0), Clear Channel CHR/top 40 WXKS dipped 6.2-5.7, and CBS Radio
oldies WODS hustled 3.9-5.0.

For a look at all fall markets as they're released, visit RadioandRecords.com.—Mike Boyle

ON THE WEB
WOCL/Orlando Is Now
‘Sunny 105.9’

CBS  Radios  WOCL/Orlando,
dumped its alternative format Jan. 4 and

which

began aring a produced “History  of
Rock ™ Roll™ retrospective, Hipped to clas-
sic hits Sunny 1059, Orlandos Greatest Tits,
at 1:03 panv. (and nine seconds) on Jan. 10,
Jeft: Cushman, P of hot AC  sister
WOMX (Mix 103.1).1s Sunnys meerim PID.
CBS  Radios
appointed VP of classic hits programming and
1Y of classic hits WCBS-FM/New York, has

been overseeing Sunny's launch.—M ke Boyle

Brian  Thomas, newly

House Investigates FCC
Practices

FCC regulatory practices are being investigat-
ed by the House Commerce Committee,
which seeks to determine it [procedures| are
being conducted in a tair, open, ethecient and
ransparent manner.” A three-page  letter
signed by chairman John Dingell, [D-Mich.,
was sent to FCC chairman Kevin Martn,
announcing the mvestigation. Ie will also
explore “a growing number ot allegations
relating to managenient practices that may
adversely affect the ageney’s operation.”
Martin was warned by Dingell and others
during a Dec. 13 hearing that an imvestiga-
tion would be launched if the FCC proceed-
ed with a Dec. 19 vote on media ownership
rules. The ensuing vote tavored dropping the
cross-ownership ban, infuriating a bipartisan
group of committee members and a swath

of House members.—Jeffrey Yorke

Brinks Secures New Role
At Journal/Tucson

Journal KGUN-TV/Tucson VP/GM Julie

Brinks adds responsi-
bility as VI/GM of
the companys Tucson
radio operations:
sports KFFN (1490
the Fan), rhythmic
oldics KGMG (Mega
Oldies  106.3/104.9).
AC KMXZ (94.9 Mix
FM) and talk KQTH (1041 the Truth). Brinks,

who replaces Diane Frisch. will continue in her

Brinks

current role with KGUN-TV, Frisch is leaving

to pursue other interests.—KRen Iricker

NEWS LIPOATES ARQUIND THE CLOCK:
www.RadivandRecords.com
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Cumulus Clouds Gather

Over Atlanta

Cumulus is enacting a number of dramatic changes on the Atlanta dial, beginning with
blowing up heritage alternative WNNX (99X) and moving the format of CHR/top 40 sister
WWWQ (Q100) from its 13 kw location at 100.5 to the mightier 100 kw stick at 99.7 that
99X currently occupies—thus leveling the playing field with 100 kw Lincoln Financial
CHR/top 40 rival WSTR (Star 94). As a result of the moves, longtime 99X PD/“Morning X”
anchor Leslie Fram, her co-host Jenners and 15-year 99X APD/midday talent Steve Craig

exit, ahead of a new rock-based format to debut on 100.5.

The time line leading up to the swap is as follows: On Jan. 21, QI00’s morning “Bert Show”

will begin simulcasting on both frequencies, but the formats will remain separate until 10 a.m.

Jan. 25, at which time Q100’s top 40 format will move to 99.7 and a revamped rock format will

materialize on 100.5. The only nebulous piece of the puzzle is market vet Larry Wachs claiming

he is resurrecting “The Regular Guys” with ex-partner Eric Von Haessler on 100.5, which

Cumulus honcho John Dickey so far denies. The longtime 99X alternative format will continue

online at 99x.com, as well as on an HD side channel.—Kevin Carter

Banks Syndicates Again

Atter ending syndication of “The Doug
Banks Morning Show™ Dec. 31, ABC Ra-
dio Nenworks has begun syndicating ™ The
Doug Banks and DeDe MceGuire Show™
for afternoon drive. Tes Hagship affiliace 1
Clear Channel urban AC WVAZ (V-
103}/ Chicago. Banks hosted mornings in

1982 1n Chicago on

now-detunct  urban
WBMX and atter-
noons  on  Clear
Channel urban

WGCL Launching
this show from Chi-

cago 1s spectal for me

Banks

since ity the town
where my career jumped to the next level
and hit national syndication 12 years ago.”
Banks savs.

Banks™ new show targets the 25-40
demographic. The WVAZ. airstaft re-

mains intact.—Darnella Dunham

KYYS Now ‘99-7 The
Boulevard’

Entercom classic rock KYYS on Jan. 11
Hipped to a classic version of triple A
dubbed 99-7 the Boulevard” Touted as
“Kansas Cirys Quality Rock.” the station is

arring 5,000 songs i a row; introduction of

a new airstatf will follow. Core acts include
Tom Petry, Eric Clapton. Dave Matthews,
the Rolling Stones, U2, Bruce Springsteeit,
the Police and Jackson Browne.

“Our newest tormat is all about the revi-
talization of a legendary music genre.” PD
Greg Bergen says, “Kansas City listeners
with a penchant for classic hits who de-
mand a more contemporary delivery are
guaranteed to tind their radio home.”

Ranked No. 17 in 12+ with a 2.0,
KYYS Cumulus
KCFX, which posted a 4.4 to finish sev-

trailed classic rocker

enth in the second phase of the fall 2007

Arbitron.—Jolin Schoenberger

4 24/7 NEWS ONLINE @ v Rad

MOVERS & SHAKERS

Diane Warren is promoted from senior VP of
marketing and communications to executive
VP of the HD Digital Radio Alliance. A 25-
year veteran of the radio industry, Warren
was previously senior VP of public affairs for
Clear Channel
Communications and
founder/president of
RadioAE.com, a sub-
scription-based interac-
tive Web site for radio
sales professionals . . .
Rick Rosenberg rises
from VP of sales and
marketing to senior VP

Rosenberg

of sales and marketing for digital at Shanachie
Entertainment. Prior to joining the label, he
served as VP of sales for Edel America
Records . . . Byron McClanahan is upped
from local sales manager to general sales
manager of Buckley Radio’s five-station
cluster in Hartford. He replaces Eric Fahnoe,
who assumed the title of GM upon Wayne
Mulligan’s retirement . . . Fordham University
noncommercial triple A WFUV/New York
names Julie A. Katz marketing director.

Logan Adds PD Duties
In Charlotte

Bruce Logan, regional VI of programmin
and OM tor Clear Channel/Charlotte. ade

duties as PD of country WKKT (96.9 Kat

Country) there. He suceeeds John Roberts,

&
Is

who had progranmimed that stadon and sim-
larly tormatted WTQIR/Greenshoro for the
past year. Roberts will now focus solely on
WTQR. Regtonal VP/market manager
Morgan Bohammon calls T ogan “the most
talented  programmer I've ever worked
with.” Logan. who has been in Charlotte for
four-and-a-half years, spent nearly a decade
at Clear Channel sisters WSSL and WESC/
Greenville, S.C.

Meanwhile, Ryvan Dokke joins WKK'T
as APD/MID. Tle was most recendy at
Citadel country KDRK (Cat Country

94)/Spokane in a similar capacity.

—R.J. Curtis and Ken Ticker

Business Briefing

FCC Approves Clear
Channel Merger

R&NR has contirmed that the FCC
approved the merger between Clear
Channel and a private equity group
led by Bain Capital and Thomas H.
Lee Partners, valued at ahnost $20 bil-
lion. At press time, the FCC was
preparing final statements before mak-
ing the othicial announcement. FCC
conmmissioner Michael Copps, one of
two Democrats on the five-member
panel and the last holdout against the
merger, voted Jan. 9 to “concur with

concerns’ on the matter.

NAB Backs AM Stations
Using FM Translators

The NAB has told the FCC that
allowing AM stations to operate FM
translators “would provide listeners
improved AM programming, tilling
in coverage holes so they can better-
serve their local communities”™ and
help ensure continued viability of
the AM service. The NAB supports
an FCC proposal that calls for
expanding FM translators to extend
AM service, which faces “unique
technical obstacles to delivering a
high-quality signal o listeners,” the
NADB told the FCC.*Many stations

By Jeffrey
Yorke

must reduce or turn off their power
at night to avoid interference among
AM broadcasts, causing some of
these stations to lose as much as
80%-96% of their coverage arcas
during nighttime hours.” Other
constrictions, the FCC notes, are
that AM stations face interference
from power lines, computers, TV,
Huorescent lighting and trathc-signal
sensors. By permitting the use of FM
translators, AM stations could also
turther the FCC\ goal of promoting
competition, diversity and localism,
the NAB contends.

Smulyan: Radio Needs To
Regain Advertisers’ Trust
During a Q&A portion of a Jan. 9
teleconference with Wall Street ana-
lysts, Emmis chairman/CEO Jeff
Smulyan said that radio is suffering
untairly from a bum reputation and
needs to change advertisers’ percep-
tion “that radio is yesterday’s news.
Demand is the entire issue with this
industry. It suffers from a lack of
demand. We need to regain trust of
national advertisers. If more advertis-
ers came nto this industry, we would
solve this. You are not going to solve
it n any other way.”

Transactions at a Glance

Ozark Radio Network’s KAMS-FM/Mammoth Spring, Ark., and KALM-AM/Thayer, Mo., to
E-Communications for $830,000 . . . WMUU Inc.'s WMUU-AM/Greenville, S.C., to
Comunidad Cristiana Internacional-Asambleas de Dios for $550,000 . . . Pamal
Broadcasting’s 6 Johnson Road Licenses’” WPYR-AM/Baton Rouge to Michael B. Glinter for
$350,000 . . . Gore-Overgaard Broadcasting’s WSBB-AM/New Smyrna Beach, Fla., to
Diegel Communications for $125,000 . . . Kern's KLTK-AM/Centerton, Ark., to La Mas

Mexicana for $100,000.

Deal of the Week

WUIN-FM/Carolina Beach (Wilmington), N.C.

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: Sea-Comm, headed by president Eric Jorgensen. Phone: 203-542-0560. It
owns three other stations: WBNE-FM, WLTT-FM and WNTB-FM/Wilmington.

SELLER: The Padner Croup, headed by manager Macon Moye. Phone: 704-557-1258

FREQUENCY: 106.7 MHz
FORMAT: Triple A
BROKER: Media Services Group

POWER: Ekw at 341 feet

COMMENT: The Padner Croup's Ocean Broadcasting II's WUIN-FM/Carolina Beach,
N,C., to Sea-Comm for $1 million, payable in cash at closing.

2008 Deals to Date

Dollars to Date: $23,555,010 (Last Year: $97611765)
Dollars This Quarter: $23,555,010 (Last Year: $97,611,765)
Stations Traded This Year: 23 (Last Year: 33)
Stations Traded This Quarter: 23 (Last Year: 33)
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FLO RIDA’S “LOW" RULES
RHYTHMIC ANDRAP FOR A
FIFTH FRAME. THE SUNSHINE
STA"E RAPPER’S DEBUT
ALSD PUSHES 54 AT
CHR/TOP 40 AND 10-6 AT
URBAN, RANKINZ IN THE

‘I'd love to see the
industry reposition

TOP FIVE MOST NCREASED ‘
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to have. That's

MNO'I

FORMAT
CHR/TOP 40

RHYTHMIC

Artist / Title

Alicia Keys /
No One

Ao Rida Feataring T-Pain /
Low

Flo Rida Feataring T-Pain /
Low

Alicia Keys /

Like You'll Nevar See Me Agajn
Alicia Keys /

No One

Marvin Sapp .
Never Would Fave Made it

Chris Tomlin »
Amaging Grace (= Chaigs Are Gone)
Sanctus Real »

V/e Need Each Dther
Demon Hunte= /
Carry Me Dowr
MercyMe /

Sod With Us

Taylor Swift

Cur Song

Colbie Caillat *
Buhbly,

Colbie Caillat*
Bubbly

Candy Dulfer »

LA, City Lighte
Seether /

Fake It

Seether /

Fake It

e

Ewnr

Jack Johnsor /

if | Had Eyes

Steve Earle /
Washington Scaare Serenade

La Arrolladorz Banda El Limon /
Sobre Mis Ples

Juanes /
Me Enamora

Gilberto Santz Rosa /
Conteo Regresi:o

Viisin & Yandzl /
Sexy Movjmiersq

Manu Chao /
Me Llaman Cale

RAP

URBAN

URBAN AC

GOSPEL

CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
SOFT AC/INSPIRATIONAL
COUNTRY

AC

HOT AC

SMCOTH JAZZ
ALTERNATIVE
ACTIVE ROCK

ROCK

TRIPLE A
AMERICANA
REGIONAL MEXICAN
LATIN POP

2 BB URUNeEESGDHEYEYH Y S YS

TROPICAL
LATIN RHYTHM

@

LATINROCK » ALTERNATI/E

s

THANKS TO TWO CHRSTIAN
AC NO. Te, INCLUDING THIS
WEEK'S, ‘AMAZING GRACE

(MY CHAINS ARE GONE),”
CHRIS TOMLIN'S “SEE THE
MORNING” SET HAS
REMAINZD IN THE TOP 20
OF BILLBOARDS TOP
CHRISTIAN ALBUMS CHART
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MANAGEMENT / MARKETING / SALES

‘Great
leaders instill
confidence,
empower

and create a
clear point that
everyone can
understand
and take
steps toward
every day.’

—Rick Torcasso

Instilling positive energy in others will lighten your own load

Axioms, Truisms
And Theories

Rick Torcasso

rick@ptpmarketing.com

For nearly 35 years, | have been programming and marketing, going to school

and learning from mentors. Through it all, I have come across some truisms,

which I hope might help you. Maybe a tew will jog a thought or two and per-

haps improve how you approach your day-to-day tasks.

Do not focus on weakness at the expense of
strength. There is a reason why the phrase,
“Don’t throw the baby out with the bath
water,” has survived a few hundred years. | have
learned that most strength has inherent weak-
ness—and that researchers and consultants tend
to tocus on all those things that you do wrong,.
People dwell on dissatisfaction and take what
they like tor granted. What is harder to grasp is
one’s strengths, to make them observable and
recognized on behalf of your prospects. If you
do that, most weaknesses vanish or simply do

11Ot matter anymore.

Success comes from accumulating a stronghold of
small victories. Failure comes from overlooking
insignificant events. We work with many large
radio stations. If there is one thing they all have
in conunon, it is that they have many strongholds.
Some that they win may seem small, but togeth-
er the aggregate creates a force that sets strong
barriers against competition. Win as many attrac-
tions or values as you can. | call this “a complex
set of value attractions.” They come in handy,

especially when added to the bigger triumphs.

When dealing with ignorant people, do not
attempt to convince them of anything. We have
all deale with these types in our careers. I have
been fortunate to have some wonderful mentors,
but also have run into some real losers. It you
happen to be working for the later, give him a
lot ot approval and acceptance, make him think
vou love him—and leap to the top above him to
gain endorsement from established authorities. In
other words, ally yourself with the powerful and
the wise. If you can't do that, just get out ot his

way and move on.

Listeners come in five flavors. There’s enthusias-

tic. positive, indifferent, negative and hostile.

6 24/7 NEWS ONLINE @ www.RadioandRecords.com

Don’t concern vourselt with the negative and
hostile. Make the inditterent become positive and

the positive become enthusiastic.

You will make mistakes no matter which path you
follow. Mistakes made on the path to self=discov-
ery  will  correct  themselves. Those made
through blind adherence to subjective standards
simply perpetuate the tolly. Thus, if you make a

mistake, admit it and fix it

Success means change and the risk of failure. The
failure of those who do not try anything great,
or simply maintain the status quo, is common-
place and comfortably private. The failure of
those who attempt extraordinary accomplish-
ments is much more public and  generally
accompanied by sighs of dissatistaction or criti-
cism from ordinary failures. So do what you can

to transcend what 1s ordinary.

Success requires the risk of disapproval. All inde-
pendent  thought, new ideas or  endeavors
beyond the common measure are greeted with
disapproval, skepticisim and perhaps ridicule. To
persevere in anything exceptional requires inner
strength and unshakable conviction. Many of the
things you have been taught were at one time the
radical ideas of individuals who had the courage
to believe what their own heart and mind told
them was true, rather than to accept the com-

mon beliefs of their day.

If you want to do well, help others do welf. When all
the people around you are doing well because vou
have propelled them by instilling contidence and
cmpowering them to act, you will find that you are
doing well. People like people that help them look
good and accomplish things. If what you receive in
return is just a liede part of everyone else’s success,

it adds up to a mountain of good will.

www americanradiohietorv com

If you want to be important, be useful to others.
Either you contribute or you do not. If you do

not, you are not iHlPOI't’Jll[.

Do not fight your battles at the bottom of the
pyramid. It's much too crowded down there.
Pushing an idea up is much harder than pushing
it down. If you want to get ahead. tind the high-

est place you can to start.

If you want to be a leader, do not devote yourself
to fault-finding. Poor leaders spend a lot ot atten-
tion tinding fault. thus stimulating a group’s dis-

content. Those kinds of “leaders™ are only tem-

porary people trying to make  permanent
decisions. Great  leaders  instdll - confidence,

cempower and create a clear point that everyone

can understand and take steps toward every day.

Forget positioning. This 1s the cra of substance.
If vou think having a slogan like "Playing the best
variety of the "80s, "90s and today™ is going to
continue to work, vou are not thinking. What
you stand for is as important as anything you do
today. People have become experts at filtering
out marketing messages in which they have no
mterest. Give them sonme substance about why
they should make vou a part of their listening

consumption. Now you have their attention.

Finally, everything that we do is a derivative of
inducing interest. Pcople must be interested
betore they think about you. They miust recog-
nize benefits before making you an actual part
of their consumption. You can apply this to a
radio  station. a  commercial, a  direct-mail
piece—even yourself. Everything begins when
vou induce interest about vourselt on behalt of

your prospect. ReR

Rick Torcasso is president of Point-to-Point MMarketing.
i ! Ay
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RABZOOB

Keynote
Chris Anderson, by
speaker Editor-in-Chief, Wired M agazine &

n. .ﬂ ORLINE 015“5 Chris Anderson, Editor-in-Chief of Wired

Magzzine and one of the most imowiedzeable 2nd
ar-iculate vaices at the center of marketing and
econormics will deliver the opening <eynote at RAB2)08.

During the Interep-spdnsored opening breakfzst on Fuesday,

Febrwary 12, Anderson will set the stzge for a bold, naw
2/11-13 = Atlanta, GA > ill share hi

RAB23D8. Anderson will share his perspective on the
tremencous business potential in the new “econory of
abundance” createc by the economic and cultura shitt
from mass markets to millions of riches ... and the rise

of the niche ta a powerful force. As Ed'for-in-Chief
: : of Wired, he has a wide-angled view of
Learn the BOLD signals to increase evolving technologies and their
prospective impact.

your success and that of your advertisers, a£
RAB2008, February 11-13 at the Hyaft gegency
Atlanta! It's the largest conference in the world exclu-
sively devoted to Radio sales, marketiné, and man-

agement. Immerse yoﬁrself in three days of Session ,
- e Highli hts
intense training that will help you be suc- g g

Amcrg mcre than 5C woarkshops,
keynctas, and panel discussions,
here are just a few.

- cessful now and in the future. The Powe: of the Cool Idea

Sally 3ezmer, Creative Resources

Urban Radic Means Business —

Keys to an S800 Billion Consumer Grous
Carol H. Sagers, Directo-/AA & Asien Marketing, fAcDonald s
Kristyn Page, Multiadtural Market ng Specialist Maey's
Gwen Kelly, Sr. fAanager/AA tAar<eting, Wal-Mart
Clifford Franklin, Fresiceny CZO, Fuse Advertising

How to Crass the Digital Divide, Parts 1 & 2
Part 1 — Mederator: Deb Esayian, Emmis Interactive

Panelists: Davic Goodma, CBS & Sandy Smallens, Entercom
o Part 2 — Modzrztor: Gordon Borvell, Berrell & Assodates
Re g | Ste r now 'O r $ 5 99 Panelists: Dct Rhynz & Mike Pattersor:, Cox Inferaclive
. Jeff Kuether 3 Stacey Blaisola, Joumal Broadcast Groug
(non-members, $799)

Digital Backbone: The Infrastructure You NeeJ
to Operate in a Digital World
R. Michael Lec, President/CEQO, Operative & Mike Aronow, CBS Digital

Full details at RAB.com or Maox Allertier/ Agency Panel
Ca" 800"91 7-4269 : Kim V:e;.?ﬁVki’"/‘bli\::c‘::;zr:a:g,vrﬁ;j’?g::ge: ca

Laure &. Qark, Coca-Cola

1 Maribeth Papuza, SVP/Birzctor of Local
Make note of the new date configuration, B ment, Mediavest

Monday-Wednesda;y, February 11-13, 2008.
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MARKET PROFILE

Edited By Katy Bachman and Alexandra Cahill

RsR

San Diego

hile Midwest TV 1s the only broadcaster with both radio and TV outlets in San iego,
Clear Channel-—with tive FMs and two AMs—dominates the local radio market.
Clear Channel’s seven radio stations vacuum up just north ot 24% ot San Diego
radio listening n the fall 2007 Arbitron, while Lincoln Financial Media’ four FMs

Zan Dizgo

account tor 12.4% of listening. Clear Channel has three stations i the top 10 among
25- to d4-year-olds, while Finest City Broadcasting has a trio in the top 10 among

R [P o

18- to 34-year-olds—all of Finest City’s FMs are licensed to the adjacent city of Tijuana, Mexico.

Of San Dicgo’s nine TV stations., four among them account-
ed tor greater than 70% of the $306.5 million local TV market
in 2006: NBC/General Electrics NBC attiliate KNS (chan-
nel 39). which leads with a 21.7 revenue share, according to BIA
Financial Network; Midwest Televisions CI3S athliate KEMB-
TV (channel 8), with 2009%; McGraw Hill Broadcasungs ABC
athliate KGTV (channel 10), which commanded 16.6% of local
TV revenue: and Grupo Televisa’s Thuana-licensed Fox athiliate
XETV (channel 6).which grabbed 11L4%. BIA forecasts that San
Dicgo TV revenue will exceed $336 million by 2011,

With 26% of the market comprising Hispanics—double the

national average—San Diego’s population is younger than the rest

WHO THEY ARE

Market Demographics (vs. US)

of the United States. Hispanics there are 10% more likely than all
nationally to be in the 18-24 or 35-44 demographic, according to
Scarborough Research. In addition, San Dicgo Hispanies are 26%
more likely than all nagonally to have completed some college.
and 6% more likely to have graduated trom a four-year college.

Overall, the markets younger demos are better educated
than the national average: San Diego 18- to 29-year-olds are
31% more fikely than their age group nationally to have attend-
ed some college. According to Scarborough, 20% of all San
Dicgo adules are 35-44:and one-quarter of all San Dicgo adults
with an annual houschold income of $100,000 or greater are
ages 35-44.— Dl Heine

TV DMA Rank: 27
Population 2-Plus: 2,802,836
TV Households: 1,051,210

No. Of TV Stations
(Met/Ind/Public/}: 71N

Radio Metro Rank: 17
Population 12-Plus: 2,497,000
No. Of Radic Stations (Rated): 30

5an Diego DMA % US %
Men 50% £49%
Women 50% 52%
Married 55% 57%
Mever Married (Single) 29%  25%
Widowed/Legally Separated/Divorced  17%  18%
White _B2% _ 8%%
Black/African American s Ay TR 18-24 25-34 35-44 45-54 55-64 65+
Hispanic_ Rl 26% 13%
Other 6% 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More] 52%  50%
Employed Part-Time [Less Than 35 hours) 15% 15%
Mot Employed 33% 35%
Mo Children In Household [(Under 18) 56% 59%,
One Or More Children A4% 41%
Two Or More Children _ 26%  24%
Three Or More Children =] 994

SOURCE: SCARBOROUGH USA+, RELEASE 12007

<$29,999K $30-39,999K
SOURCE: SCARBOROUGH USA+, RELEASE 12007, DMA

$40-49,999K  $50-74,999K

$75-99,999K $100,000+

MARKETPLACE

Estimated Television Market Revenues 2001-2011 (Mil)

Local Ad Revenue [Mil)

JAM.- JAN.-

2006 SEPT. '06 SEPT. ‘07 ¥TD oo
FSI Coupon 413M 1M $10M 1%
Local Magazine 16M 13M 13M 2%
Local Mewspaper 212M 1768 143M 198G
Outdoor 3EM 32M 34M -G%
Spot Radio 130M 108M 103M -4%
Spot TV 317 264M 273M -Ioo 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2z20mM

SOURCE: Nielsen Monitor-Plus, DMA

SQAD Cost Per Point TV Monitor

2007 BIA Financial Network, Inc.

e T S e —— ey e | COLOR KEY:

SQAD Cost Per Point Radio Monitor

TELEVISION EARLY LATE RADIO Trending
P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE MIDDAY PM DRIVE Upward
December ¥$307 A$430 V$722 V$428 December v$205 $208 V$247 Trending
November V308 V429 V729 V429 November A2l 4208 A254 Daneing |
September A312 V431 A 760 V435 September A209 V197 A232

June 286 463 744 438 June 204 205 231

SOURCE: SQAD Q4 2007, DMA

8 24/7 NEWS ONLINE @ www.RadioandRecords.com

SOURCE: SQAD Q4 2007, METRO
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Items In Household (vs. US)

72%
Phone Subscriber 70%

Wireless/Cell

DVR (TiVo, etc.) 283,3%

60%

. P 52%

HDTV

28%
o3 Pl
10%

Satellite Radio 7%
Subscription 6%

Satellite TV JEL()
Subscription

Videogame

System

SOURCE: Scarborough USA+, Release 12007, DMA

Newspaper Readers
Any Daily (Curme) 58%
Any Sunday (Average) 50%
Online (Past 30 Days) 29%

Out-Of-Home
COMMUTING TIME

<10 Minutes 14%
10-19 Minutes 20%
20-29 Minutes 13%
30-59 Minutes 19%
60+ Minutes 4%
Don’t Commute 4%
MODE OF TRAVEL

Carpool 8%
Drive (Not Carpool) S0%
Public Transportation  21%

Newspaper, OOH and Web: Scarborough San Diego
Local Market Study, Release 2 2007; Cable: Nielsen; TV: Nielsen Nov. 2007 Live+7, all OMA

Web Connection

Cable Modem 41%
Dial-Up 8%
DSL 22%
Other Connection 5%
None 27%

Cable Penetration

Cable, Non ADS 78.2%
Alternate Delivery Sys. 13.2%
Digital Cable

Cable With Pay 42.6%

Television Usage

Early AM (5a-9a) 25.7%
Early Fringe (4p-6p) 43.8%
Early News (6p-6:30p) 51.3%
Prime Access (7-8p) 57.7%
Prime 60.9%
Late News (1p-N:30p) 41.1%

Audio/Video Stores Shopped Past 12 Months (HHLD)

Any Audio/Video Store Shopped ~ 68% Costco 22% Other Store 17%

Best Buy 32% Fry's Electronics 21% Radio Shack 8%

Did Not Shop For Audio/Video ltems  32% Circuit City 18% Sears 7%

Wal-Mart 27% Target 17% Kmart 5%

SOURCE: Scarhorough San Diego Local Market Study, Release 2 2007, DMA

Radio Spending, Past Five Months Radio Ownership

All amounts are in $(000's) NO. OF RATINGS

ADVERTISER 7-DEC 7-NOV 7-OCT 7-SEP 7-AUG OWNER STATIONS ~ SHARE

AT&T $147 $337 $218 $238 $228 Clear Channel 5FM, 2 AM(7) 241

Supervalue 143 142 144 173 201 B | 12.4

Verizon Communications 159 147 135 121 159 Finest City 3FM 91

McDonald’s 110 126 82 N4 136 .

Kumeyaay Nation 88 72 181 150 128 SOURCE: Arbitron Summer 2007, Metro

Western Stone & Metal 198 256 214 255 244 Ess e ...

Paramount Equity Mortgage 16 - 78 178 162 Radio Formats

Toyota 68 10 54 109 109 ] X .

Saf 106 81 60 103 146 5 news/talk, 3 Latin pop, 3 regional Mexican,
gy - 3 country, 2 alternative, 2 rhythmic, 2 sports,

Kroger 130 143 97 120 51

SOURCE: Nielsen SpotScan, Metro

2 hot AC, 1 AC, 1 smooth jazz, 1 Christian talk,

1 classic rock, 1 active rock ... and 6 others

Ratings

PERSONS 12+, SUM. 07-FALL 07 (RANK)

KSON-FM/KSOQ-FM 4.5-5.2(1)

KIFM-FM  4.5-5.0 (2)
KQGO-AM  4.3-5.0 (3)
KYXY-FM  5.2-4.6 (4)
KFMB-FM  31-4.2(5)

PERSONS 18-34 FALL 07 (RANK)

KLNV-FM m
KHTS-FM @3]
KIOZ-FM (3)
XHTZ-FM (@
XTRA-FM 3

SOURCE: Arbitron Fall 2007, AQH share, Mon-Sun ba-mid, Metro

PERSONS 25-54 FALL 07 (RANK)

KSON-FM m
KFMB-FM @)
KYXY-FM 3
KLNV-FM %)
KGB-FM 5)

Top-Selling Albums

ARTIST TITLE
1  RADIOHEAD IN RAINBOWS
2  ALICIA KEYS AS | AM
3  MARY J.BLIGE GCROWING PAINS
4 SOUNDTRACK JUNO
5 COLBIE CAILLAT cbco

ARTIST
6 ONEREPUBLIC
7 VARIOUS ARTISTS
8 FERGIE
9 LED ZEPPELIN
10 VARIOUS ARTISTS

SOURCE: Nielsen SoundScan, covering the periad from Dec. 24-Dec. 30, 2007.
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TITLE

DREAMING OUT LOUD
GRAMMYS 50TH ANNIV. COLLECTION
THE DUTCHESS

MOTHERSHIP
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STREET TALK.

- By Kevin Carter and Keith Berman

Donde Esta El Wease?

A golden opportunity like this doesn’t

TIMELINE

Tony Tecate named PD of KIKI (Hot
1 93.9)Honolulu. @ RED Distribution
Sl clevates

Danny Buch to seniar

VP of promotion. B

Entercom management, reportedly
regional VP Michael Doyle, took to the
air personally to announce that negoti-

come around too often, so please enjoy
the following two loosely related,
Weasel-themed bits we've collected ations weren't “going as planned.”

1D’oh! WHEC-TV/Rochester contact-

ed Wease, who said he was “stunned”

tor you: We recently told you that
Rochester, N.Y,, radio legend Brother

Dave Ervin upped to Wease had gone missing trom morn-
miarket manager of
KMOX, KEZK and

KYEYi5t. Louis.

to hear what Doyle said, but, on
mgs on Entercom classic rock WCMF the advice ot his agent and lawyer,
as he and the company had not yet wouldn’t say more. Adding kindling to
come to terms on a contract renewal. the rumor fire, at press time, WCMFs

On Jan. 10, things apparently took a Web site sported a giant “under con-

Clear
Channel
UELELRE names Allen
Kepler VP of smooth
jazz programming. B Jeff Schwartz returns to
WCKG/Chicago as OM. B Louis Kaplan adds
OM duties at WMAX and WPCH/Atlanta.

Yaork WP/

CM Scott
Herman adds those
duties for WNEW: Garry
Wall is named WHNEW
O, m Ted Volk joins
Mammaoth as senior

VP of promotion. B
WRTO/Miami selects
Leo Vela as PD.

15

VE4RS5 AGa

I WINS Mew

YEARS AGD

Vol |-|'|.

Bob Zuroweste joins KCFX/Kansas
City as station manager. B KFXB
and WFXB/5t. Louis welcomes Dick
Stein as WP/station manager. @ Jim Bohannon
succeeds Larry King as Westwood One late-
evening talk host,

Rick Biseeglia rises to VP of pop pro-
mction, and Sean Coakley is elevated
LRI o Arista VP

of album promotion. B

Fred Weinhaus segues to

WABC/MNew York as GM.

B WOMC/Detroit crowns

Jay Clark with station

manager responsibilities,

25

YEARS AL

WAIT/Chicago
welcomes
Steve Sands
as PD. B WHY|/Miarmi
promotes Robert Walker to PD. Bl KEEY/
Minneapolis flips from beautiful music to country.

Weinhaus

KMNLUS/Dallas welcomes Bill
Carcia as PD. W Steve Dahl
exits WWWW./Detroit to join
WOAIChicage for mornings. B Moon
Mullins becomes operations director of
WINN/Louisville.

YEARS AL

weird, public turn: Someone in

struction” sign. Stay tuned!

Unleash The Weasel!

Ginormous changes have hit mornings
at Ingleside alternative WWCD (CD101)/
Columbus, Ohio. but thankfully fall
short of making someone yank the civil
detense alarm: After five years in the
shitt, Brian Phillips and Joe Weasel have
deaided to serike out on their own with

their side project, a Web site called the

Palestra (or, 1 ltalian, “1 Palestra™),
which is a news site aimed at college
kids. Apparently, Fox honcho Rupert
“Mr. Moneybags” Murdoch is interested
in throwing some money their way . . .

lucky bastards. Check it out at the-

palestra.com. ™ We wish them the best of

luck through the sadness we feel in their

leaving: they are family, and it’s always
hard to say goodbye,” 1) Andyman says,
blinking back tears. Anyway, Rachael
Gordon hangs around in mornings and
is paired with production director Joe
Jewett to form the cleverly named
“CD 1] Morning Show,” restoring bal-

ance to the Foree.

Hey, Kids! Tesh Can Write, Too!

National treasure John Tesh doesn’t seem to be content with
merely conquering the nation’s ears. Now he wants your eyes,
too. No, he’s not some kind of space mutant intent on stealing
your hody parts; syndicated personality Tesh will debut his first
book in March. Introducing “Intelligence for Your Life: Powerful
Lessons for Personal Growth,” a book synergistically named after

his radio show, designed to help the everyday human assemble
an action plan to achieve . . . blah, blah, blah. As a bonus, the
book details the Teshmeister’s extraordinary life as a reporter for
CBS News, an Olympic commentator, host of “Entertainment
Tonight,” Grammy Award-nominated musician and, best of all,
what it’s like being Mr. Connie Sellecca. Preorder your copy now!

The Programming Department

B After a six-month cup of cotfee at
Clear Channel sports KVET-AM (AM
1300 the Zone)/Austin, D Gregg Hen-
son has left the building. Henson, who

joined KVET in July 2007, is a veteran

of Detroit stations WKRK, WDFN-AM
and WXYT. as well as WPEN-AM/Phila-
delphia. As far as his future plans, ™1 am
done with radio,” he wrote on his blog.
“After 22 years and a lot of success in
Detroit, I am done with the medium
that I love so much, but things change,
times change and sometimes you have to
move on.” Henson says he will remain in
Austin and concentrate on the develop-
nment of his four Web sites. Find him at

ghenson(@aol.com.

B Terry Monday. OM/PD) of Oklahoma
urban outlets KVSP (Power 103.5)/0k-
lahoma City, KJMM (KJamz 105.3)/

10 24/7 NEWS ONLINE @ www.RadioandRecords.com

and KJMZ (K98)/Lawton, has

been upped to VP of programming for
} o o

Tulsa

owner Perry Publishing & Broadcasting.
In addition to overseeing 11 properties
in Oklahoma, Monday will also oversee
Perry’s recently acquired stations in Au-

custa, Ga.

B Dusty Hayes has already filled out his
change-ot-address cards to Wichita,
where he's resurfaced as new P/ after-
noon driver at Entercom hot AC KFBZ
(105.3 the Buzz), plugging the hole cre-
ated when JJ Morgan left the station in
late November. Hayes has been available
since he exited the VP of programming
chair at Entercom/Austin last May.

B The PD opening at Clear Channel
rhythmic KIKI (Hot 93.9)/Honolulu has
been filled from within the family:

www americanradiohistorvy com

Kindly direct your congrats to M1)/
mixer K-Smooth, who has ofhcially
been upped to fill the P position Tony
Tecate held untdl he left Tast October.

B After playing around as interim MD
for the past four months at Cox
CHR /top 40 WAPE/Jacksonville, AP’
Chase Daniels is now wearing both sets
of stripes permanently. His proud boss,
J.R. Ammons, explains his top-secret,
painstaking decision-making process to
ST Atter scouring the back parking lot
and the crowd at the lunch butter at
Red Lobster looking for a better op-
tion, we decided to promote Chase
Danicels and add music director duties
to his APD responsibilities,” Ammons
says. “Which means 1t’s up to him to
now do the weekend schedule and

print the music log.”
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Label Love

B Congrats are in order for Sony
BMG REDs Tommy DeBenedictis on
his swell promotion from “workaholic™
to the and

unpressively  lengthy

hyphenated  positon of  associate
director ot promotion and artist devel-
opment/head  of rock  promotion.
Whew! And now, please enjoy these
heartfelt words from his boss, seniorV1?
of promoton and artist development
Danny Buch:*Tommy truly carned this
fantastic promotion,” Buch tells 8T,

Hang on. lies not done quite yet " ue

to insane multitasking issues,
Tommy and I were original-
ly going to announce this at
the  first available  op-
portunmty—201 I—when
we had a second to breathe.
Tommy has delivered big-
time over a myriad of proj-
cets and labels, and 1 am
his

thrilled to announce

well-carned promotion.”

B Congrats also to promo vet Cheryl

promotion ot EMI Music
Reactive, who has jomed
CO5 Music to
Christian

start a
She

Christian,

division.
will  work

C()lll)tl')‘ Lll)d MANSreann

artists to Christian stations

Cheryl Broz,
at your service!

and would certainly be a
great asset to anyone who
needs to make those valuable inroads.
615-293-9867 or

chervli@ceodmusic.com.

Contact her at

Grammy Berry Berry Good To Gordy

The Recording Academy will honor legendary Motown
Records founder Berry Gordy during its annual Grammy
Salute to Industry Icons event, immediately following that
little Grammy Awards broadcast. This exclusive recep-
tion, attended by a bunch of industry heavyweights, fea-

Quick Hits

B Ics a hamecoming for Los Angeles
tave Diana Steele, who has othicially
been teamed with Cliff Winston in
mornimgs on Radio One urban AC
KRBV (V100)/Los Angeles.

warmed up for the gig in December

Steele

by sitting in with Winston and his
now ex-co-host Dilva Henry. and also

tilled in when they went on vacauon.

Steeles last full-time 1T.A. gig was
mornings on Clear Channels KHHT

(Hot 92.3} until July 31, 2007. She's
also a veteran of KRBV previous in-
carnation as KKBT (the Beat).

B Another on-air picce falls into place
at CBS Radios recently resurrected

Sadly, ST

WXRK (92.3 K-Rock)/New York,
where longtime station babe/music
and programming coordinator Danni
grabs her headphones and 15 installed

m the noon-3 p.m. shitt.

B Brad Auerbach has resigned as mar-
keting director of CBBS Radio triple
A WXRT/Chicago. I I¢ will join Mi-
crosott’s online services division as a

Chicago-based account exec.

B “Morning Fiasco™ co-hosts Pat
Lynch and Tace Beb have left Clear
Channel alternative WJRR/Orlando.
For the immediate future, P Rick
Everett says station vet Crash will

tures a presentation of the President’s Merit Award to
Industry Icons in recognition of Gordy’s significant contri-
butions to the music industry. The event—and the 50th
annual Grammys—will be held Feb. 10 at the Staples
Center in Los Angeles and roll on CBS at 8 p.m. ET/PT.

handle mornings. while the lovely
Launa. who was part of the morning

show, will do nuddays.

B Condolences to the family and
triends of Gary Lee “the Z Man”
Zoehfeld. longtime talent on Pamal
AC. WHUD/Newburgh, N.Y., who

lost his bacede with cancer. Zoehteld

joined WHUD in the mid-"80s and

did nights trom 1986 to 1992, In the
mid-"90s, Zochteld scaled back to
weekends. “He was also a fixture on
Christmas mornings with our Holi-
day Trestival of Music,” P Steve Pet-
rone savs. " We will never forget the
Z Man”

C3PO

Broz, most recently VI of

That's CPO, Not

Unaffected By Strike

With most of our favorite shows on hiatus due to the writ-
ers strike, forcing us to catch up on old reruns of “This Old
House” and "Mythbusters,” we here at the palatial Street
Talk World HQ & Mojito Lounge™ figured at least radio
would be safe from the wasteland of reality programming.
As usual, we had our heads up our asses: "Out of respect
for those striking, the writers for ‘Colin & Zack in the Fish
Bowl’ on K-Rock 105.5 walked off the job yesterday,” says
Rob Johnson, PD of CKQK (K-Rock 105.5)/Charlotte-
town, Price Edward Island (yes, that’s in Canada, genius).
“Needless to say, we were surprised by the sudden solidar-
ity with their brethren in the United States. In the mean-
time, Colin & Zack were left with little choice but to fall
back on their benchmark bit: a dog snoring. We hope to
have the writers back today.”
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While you're still living in the Bronze Age with your VCR's
clock blinking “12:00,” your listeners are busy text messaging,
surfing that Internet doohickey on their phones and bowling
on their Nintendo Wiis. To help stations keep up with the
ever-changing technology wielded by today’s kids, the helpful
guys at Jacobs Media are graciously throwing open their
annual Tech Survey to everyone in the alternative, rock and
classic rock worlds, regardless of whether you're a Jacobs
Media client. With past surveys showing stuff like just how
many CPO (translation: cell-phone-only) households are out
there and the impact of social networking and text messaging
on listeners, it's not a bad way to keep up with your audience.
For a small fee, Jacobs will set up and run the whole thing,
then give you local results. Interested? Damn straight you are.
Hit up lisariker@jacobsmedia.com for more info or to sign up.

Great Moments In
Syndicationosity

B “Hurricane” Dave Smith joins Syndication Ome as direc-
tor of operations. where the bulk ot his day will be spent
overseemg “The Rickey Smiley Morning Show.” “The
Spirit of Hip
Top.” Smith most recently worked at ABC Radio Net-

Yolanda Adams Morning Show™ and “The

works as an executive producer and helped launch “Big

Bovs Neighborhood.”

B Jones Media Group and its subsidiary. Jones Radio
Networks, hires Jan Whitbeck as marketing manager. No
pesky moving expenses were necessary, as Whitheck sim-
ply bolts across the snowy Denver sereets from Clear
Channel, where she spent the past six vears as promotions
director tor KHOW and KKZN. Reach her at 303-784-
8433 or jwhitbeck@jonescorp.com.

We Get Letters

“Kevin, I'm sending you a picture of your Linked|In acceptance

e-mail printout proudly displayed on our fridge with a savory
meat magnet holding it up. Don't tell Berman about this! His
acceptance e-mail only made it to the Avanti dorm fridge |
have under my desk in the office. And yes, those other pic-
tures on my fridge are of my pawn shop, as well as my flower
business. I've since sold the sports bar. | think they changed
the name to ‘the 19th Hole’ or ‘Bleachers.’ | thought it better
to focus my non-radio life on handguns and flowers. Hugs, TJ

Holland, director of programming, Cumulus/Indianapolis.”

Please g
acceptanc
Xoxo

On 1/2/08 8:i1
Holland wrotg-
£ 37 X

Hey, RCS:
Schedule This!

Happy 25th birthday to MusicMaster. Its hard to believe it

was T983 (and some 2,500 clients ago) when MusicMaster
founder/president Joe Knapp hit “print” and generated his
first music log at WZZU/Milwaukee. “From the Ohio
Scientitic and Radio Shack TRS-80 camputers we started
with to the software we have today, its been quite a jour-
ney.” Knapp says. T couldnt be more chrilled with the
explosive growth of the MusicMaster tor Windows plattorm
and its acceptance by our many new customers around the
world. Building a better music-scheduling progrant has been
our primary goal since day one.” Fighting desperately to be
included m this bie, VI/COO Mark Bolke shoved Knapp
aside and grabbed the phone: "What Joe Knapp and Scott
Wirt have developed is ruly a phenomenal tool for today’s
music programnier. [ty been a bit of a4 David vs. Goliath
fight for market share, which makes each of these milestones

so much more rewarding.”
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Digital broadcasting makes strides around the world,
but bumps in the road still common

Global Warmin
For Digital Radio

By R.J. Curtis and Chuck Taylor

While HD radio endures a well-publicized struggle to
establish tirm footing in the United States, nuich of the rest
of the world has been makmg robust strides toward adop-
tion of cigital broadcasting for the better part of a decade.
m Europe mantains the lead with the system known as
DAL

Eurcka | 47 technology, which was developed as a rescarch

or Digital Audio Sroadcasting, the moniker for

project m the early 1980s for the European Union (thus,
Eurcka project No. EUT47) and givi 1 the green light in
the mid-1990s. As of a year ago, around 1,000 stations
worldwrle broadcast i DAB, led by Denmark, Norway,
Switzerland and the United King on.

But not all is rosy with global adoption of
DAB. The proverbial bloom is likely to be clipped
betore true eridcal mass s established. While
Eurcka 147 purpores to ofter higher tidelity and
decreased muldpath, fading and interference. in
reality, @ number of studies have revealed that
many  brosdeasters are udlizing bie rates well
below 128 kbps—the minimuni required for
stereo. (To mateh FM audio qualicy with DAB, a
bit rate of 224 kbps is required.) That means that
1 most cases, digital FM stations actually sound
worse than analog broadeasts.

On the plus side, implementation of an im-
deemed DAL+ and said to
15 off the

proved audio codec
be three tinies more ethicient than DADB-
drawing board and expected to reach the global
marketplace this year. As a resulee digital radio
mplementation has reached o virewal ceasetire
around the world—tfor the time being, anyway.
Adding 10 the challenge, DAB+ s not back-
ward-compatble with DAB meaning that those
that invested in new radios utilizng the lateer
technology will again have to upgrade—a persise-

ent irritant for consumers. One manutacurer.
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Pure, intends to make all future digital radios
upgradeable to dhe latest DAB+ technology.

All the same. several countries are eagerly
awaiting o press forward with DAB+ including
Australia. Taly, Germany, Switzerland, Malea.
Chima—and again, the United Kingdom.

Stateside Digital Radio
DADB was offered to the ULS. marketplice more
than a decade ago. However, the TEurcka 147 sys-
tem requires use of the L band.which in the States
is asstgned tor use by the milicary=—which made it
clear it wasn’t about to give it up. As a result, it was
necessary to develop an alternative technology that
shared bandwiddy already in use by broadcasters
thus the well-tread term “in-band. on-channel.”
HD radio. the proprictary digieal radio system
that iBiquity Digital developed for the United
States. as has been widely reported, has been slug-
gish o ganing acceptance. While  the  HID
Digical Radio Alliance helped encourage the
more than 500 stations now broadeasting n
F1D-—with close o 700 FM stadons offering
multicast, or side. channels—consumer reaction
has been apathetic. Current estimates peg the
HI

approximately 1 million.

number  of receivers i circulation  at

U.K. Is King

Compare that wich the United Kingdom. the
first nation to move the digital standard forward.
DA recenvers

1999 with 50 commercial and BBC services

Commercial went on sale m
broadeasting digitally by 2001,

According to the countrys radio trade body for
DAB—the British Digital Radio Development
Burcau (DRDB). which is funded by the BBC.
Digital One, GCap Media, EMAP Digital Radio
and MXR—notonly is awareness of DAB strong,

but 6.5 million U.K. homes had DAB radios by
the end of 2007, a figure that translates to 10 mil-
lion people. Total penetration s said 1o be 8%
of all homes there, with the DAB radio receiver
industry now worth in excess of £157 million
($307.3 million) per vear. These numbers are
growing. too: By 2010, the DRDIB estimates that
50% of UK. homes could be using digital radio.
According to Radio Joint Audicnee Rescarch,
which provides radio ratings tor the natnon, near-
v 30% of adults Tistened to digital radio each
week by vear-end 2007 up trom 26% last June.

The DRDB. meanwhile, is doing s part to
spread the word. Much like the HID Digital
Radio Allimee i the States, the organization’s
mission is to “ensure digital radio’s wide accessi-

bility and switt adoption m the UK. with con-

sistent and etfective marketing.”

Continued on page 14
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Continued from page 13

Fhat ettortis evident on the DIRDB Web sice.
which posts samples of an on-air cunpaign pro-
moung  digital vadio: Spors teature listener
endorsements marveling at audio quality and
content selection. The tig line ends with an
announcer assuring that digiral radio sets start ar
the low price of £29 (856.76)

[s 1t working? The association boasts  that
awiareness  of  digial radio i the United

Kingdom is 72%

=

Canada Dry

Canada. on the other hand. has yet to roll out dig

ital radio. Among the reasons: classic burcaucracy.
According to Wavne Stacey, an engineering con

sultane tor the Canadian Assn. ot Broadcasters.
things became complicated last vear when broad

casters encouraged the Canadian Radio-television
ind Telecommunications Comimission 1o reassess
overall radio programnung rules regarding the roll

out of digial radio. "They said we necded an
OPPOTTLINLY TO CIEAte NEW PrOgraniming atractiv

cnough ro the public so thevd be encouraged
enough to buy new recevers.” Broadeasters were
mvited to design a strategy that Stacey says “did

n't disallow simulcasts. but gave them the oppor

QINILY (O CTeate New Program streams.

Atter getring partway down that road. tndusery
Canada—the  department o the government
responsible tor regional ccononne development
mvestment and innovation—said. in Stacey’s
words, “Wait a nunute: It the ongmal simulease
replicement model has been moditied, we want
to look ar whether the amount of spectrum and
the allotment plan we created tor digital radio 1s

stlll appropriate. That shoe hasn’t dropped yet.”

Oz Waiting For DAB+

Australia. meanwihnle, might be regarded as ha
ing the good tortune to have held ottt implement
mge DAB across the nation

In - Ocrober 2005, Australia nster  tor

| ) SPECIAL

Communicanons, Intormaton Technology and
the Arts Helen Coonon announced plans tor dig:
1tal radio—but by March 2007 had decided to ol
low  European Telecommumcations  Standards
Institute recomimendanions by waiting tor DA+

A January 2009 Launch date s slated tor digi
tl service i six o cities—>Svdney, Mclbourne,
Brisbane. Adelaide, Perth and  Hobart—wvirh
phased rollout going torward once those metro:
politan arcas are secured

To allow consumers in Australia tme to replace
existing radios with digital recervers, AN and FM
services will continue tor the next two decades.
There are an estimated 40 million radios
Australian houscholds. according to 1igial Radio
Australia, a consortium of commercial broadcasters.

Asia Major

Asian nations. likewsise. are primed o begin rollour
of DAB+ _cluding Japan and especially China, as
part of its preparation tor the Beijing Olvimpics.

Koreans have moved aggressively toward a more
dvanced system developed within the nation
Digital Mulumedia Broadeastig—thar permits
the transmission of video as well as sound. DMB
also allows radio, TV and datacasting services to
send multimedia o mobile phones.

DMB wrials are planned in Germany. France.
Indonesia. Nonvay. ltalv and China. according to
the International Telecommunications Union

In the United States, the HD Digital Radio

American Tracy Austin talks digital radio from Aussie perspective

A View From Down Under

When the HD Digital Radio Alliance
formed in the United States, programmers
in member radio groups received a quick
education on the technical aspects of digi-
tal radio, but there was a greater empha-
sis on the potential product innovation
that side channels could offer.

Tracy Austin is quite familiar with the
HD initiative, having programmed
Cumulus CHR/top 40 KRBE/Houston for
nearly five years. In August 2006, she
made a move to Brisbane, Australia,
where she is now PD of Nova 106.9.
According to Austin, the process there has
been quite different.

“With digital being a year away, we
haven't been talking specific formats yet,
but we have talked a lot about the techni-
cal side and how the technology is pro-
gressing,” she says. “We're focusing a lot
on Web site content, so we are thinking

more visually and becoming a multi-

dimensional entertainment source.”
iTunes affiliations, “vodcasting” (video

podcasting) and other video content are

some of the things she’s working on. “We

14 24/7 NEWS ONLINE @ R

already do interactive music features every
hour, and these could go to the next level
with digital.”

In terms of preparation for the Jan. 1,
2008, arrival of digital radio in Oz, Austin
is considering budgets and technical needs.
She says, “What I've noticed about
Australia is that although we may get many
technical innovations after the U.S. and the
U.K., we have the advantage of hindsight
and are able to do it right the first time.”

In the States, it's probably safe to say
that broadcasters have mixed emotions
about HD. Some have embraced it and
jumped right in, while others have
expressed concerns about devoting so
much time and energy to something that
can’t be immediately monetized and that
most listeners don’t have access to.

“The engineers are more excited than
the PDs,” Austin says, and she confirms
some of the reticence that the United
States has exhibited: "We've seen a ton of
promotion in the U.S., but the access to
digital is still very limited. Fortunately, here
we will not have the confusion of satellite

and digital, so educating the public could
be simpler once radio commits to it.”

The price point on receivers for the cho-
sen system in Australia—DAB+—could also
dramatically decrease, Austin believes, “if
China comes aboard and makes receivers.”
Trials are now under way. “Commercial
Radio Australia will organize the encoding
system, but each station will get a certain
amount of bandwidth to broadcast with,”
she says. Offering her view on format
choices, Austin says, “The best thing
would be for the digital channels to be
extensions of our existing brand, to pro-
vide more information, entertainment or
services, as a supplement to the FM, but
not as a substitute or a competitor.”

Because the nationwide launch is a year
away, there hasn't yet been an awareness
campaign like the one in the United States,
led by the alliance. There’s been little to no
discussion of price points for radios either,
Austin says, and no issue of penetration for
digital radio receivers for the same reason.

Meanwhile, Austin says Commercial
Radio Australia has met with major

www.americanradiohistorv.com

automakers about making units available
in cars when Australia launches in 2009.

Regarding a timetable for digital radio to
potentially reach critical mass in the nation,
Austin says that a lot depends on the tech-
nical factors, although “once everything is
in place, | can see us doing a strong rollout
of digital . . . [Aussies] love choice, and they
embrace technology and want to feel in the
know. And they want to have access to all
the stuff Americans have.” —RJC
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Alliance has no intention ot letting down its guard.
Surprisingly, the No. | radio adveroser in 2007 was
none other than the alliance, which bought near-
Iv 145 nullion on-air spots, to the tune of
rmilhon. It will dedicate another $230 milhon 1
marketing funds for 2008, bringing its total com-
nutiment since launching to $68¢ milhion. Lase
Mav, the alliance celebrated the milestone of com-
pleang rollout of HD2 multicast formats in all top
100 radio markets i fewer than 18 months.
However, neicher 1iBiquity nor the alliance s
making any projecuons about how many HD

radios will be sold this year.

Even the Wall Street Journal, reporting Jan. 9

the Consumer Electronics Show in LasVegas, offered
a trickle of warmth. In a story headlined "HD Radios
Prospects May Improve.” the Journal pointed o a pan
of recent positive developiments: the avatdability next
vear of factoryv-installed HID recetvers as stndard or
optional cquipment on Ford, Lincoln and Mercury
vehicles. and the rollout of new recewers that allow
listeners to tag tunes heard on the air for later down-
loading through Apple’s 1Tunes music store.

In November, HD Digital Radio Allsance presi-
dent/CEQ Peter Ferrara told R&R . Theres a nat-
ural growth and adopuion curve. We're gettng there.
From this pomt on. HID will become the de facto

replacement technology for every radio.”

COMMENTARY: Why t1e radio industry should consider nationalizing HD radio
) n
Remember The Programming

By Larry Rosin

"l want my MTV.”

Proktably no message could have been more powerful
in the consumer adoption of cable TV. It go- millions of
teenagars and others to realize that they just had to get
cable TV.

What can radio do to get peopl= to say, “| want my HD"?

As the industry continues to discuss all aspects of HD
radio—=rom the technical side, the marketing perspective,
the hardware, the chips, the signals and the costs—I want
to enstre that it focuses primarily on the moast important
aspect of all: the programming.

Unti now, marketing efforts have largely bee directed
at awareness of the existence of HD as a concept. This
has mzde sense—no one is going to want HD radio until
they krow what it is.

But -he first wave of HD marketing almost want out of
its way to avoid telling consume-s what the programming
might be. And of course no one is going to wan: it until
they krow what programming is available.

The second wave of advertising, with spots -hat listed myr-
iad format choices, at least began to discuss the programming
but wene deceptive at best. Listing formats tha: are available
somewnere, but not necessarily to the person hearing the
commercial, runs the risk that sor-eone buys an HD receiver
looking for the alternative rock channel those saots talk
about, or the reggae channel or whatever—and ends up not
finding them on the dial.

All tnis speaks to an essential problem: The HD radio
spots ere produced nationally but are run locally, so they
haven't pushed the local programming that is available.

Many argue that the answer liec in spots thzt tout the
available local programming. While | don't dispute taat, | have
a far more radical proposal: Instead of marketir g the local HD
options. we should nationalize the HD radio stztions.

Think about it. Right now, the overwhelming majority of
HD stasions are barely produced, barely tenced j skeboxes.
The HD Digital Radio Alliance warked to create a system
to put “ormats on that were additive instead of cuplicative,
in mos- places. And that’s great. But if there is ro alterna-
tive stztion in your market, what would be naore com-
pelling? A no-DJ alternative jukebox? Or KRDQ/Los
Angeles? Yes, with the traffic updates, L.A. Lakers scores
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and everything else. My instincts say:

HD2 channel, which attempts to provide

KROQ in a landslide. g’
| have listened to WKTU/New York's k.
‘;'

country music to the country-less mass-
es in Gotham. Df course | like the music,
but there is no other reason to listen to
it: no production, no spark, no nothin’ at
all. I'd be vastlv more entertained if Clear
Channel just put on WSIX/Nashville:
great talent, great production—every-
thing we think radio is all about—even if
there were infcrmation about Nashville.
After all, people in the United Kingdom

I"

have listened to “national” radio that is overly London-centric
since forever. People across Hungary listen to radio that is
almost all about Budapest. We've researched it, and, at most,
it is a mild anncyance to listeners from other cities. | could
deal with discussions of who is playing at the Bluebird
tonight; in fact I might really want to know.

Then again, we could consider, as an industry, the cre-
ation of nationalized HD-only stations. It may be the only
realistic chance we have that resources are applied to cre-
ate “great” stztions that make us all proud of the kind of
radio we are capable of making.

Here are mcre reasons we should consider nationaliz-
ing HD radio:

M For HD ta achieve the goal of bringing 12- to 24-
year-olds back to the radio, we need an incredible 12-24
station. Everycne tells me there’s tons of national 12-24
business and ro local business. Why not create a mecha-
nism to go after that business?

W The day is coming, or essentially here, when every
station is available everywhere. We've said in the past that
this is a valid r=ason to soldier on with HD—to claim the
space on the irfinite dial, regardless of what the platform
is—but it wouldn’t be bad to establish the HD car radio as
the place to hear Americana KPIG/Monterrey; noncommer-
cial triple A KCRW/Santa Monica, Calif.; triple A KFOG/San
Francisco; oldies WLNG/Hamptons-Riverhead, N.Y., or any
of our greatest stations.

8 Nationalizing HD would allow us to self-syndicate
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many of our best programs. What bet-
ter way to amortize the cost of some
of our best local talent than by making
them available to people all over the
country? What better way to k=2ep our
best talent from going to satel ite?

W | wrote in 2006 about a plan to
work with national brands to build
instant credibility, e.g., having House
of Blues create a blues channel or Ben
& Jerry’s create a triple A. This was a
national/Internet strategy, which of
course helps explain why it didn’t
achieve much currency. But wouldn’t
a national platform of HD stations actually get adwertisers
excited and perhaps involved?

M We are fooling ourselves if we think that today’s HD
channels are in “service to the local community,” and it is
inconceivable to think that resources will become available to
serve in any way other than stringing together songs. Freeing
ourselves from any belief that we will engage in community
service will lead to easier, national models.

M For what it's worth, the digital radio tier in the United
Kingdom has made inroads in part by taking local stations
national, and by building new national brands. Not every-
thing done in the United Kingdom has been perfect, but it
is something we should be modeling ourselves on mnore.

W Even the “niche-iest” ideas would be more saccess-
ful on a national platform than locally. We have long felt
that if someone were to try to serve the Caribbean com-
munity in New York, they would help sell a lot of radios.
But it would still be more feasible on a nationwide basis.

| believe in HD radio and have been trying throughout its his-
tory to offer constructive ideas to make it work. While | know
that efforts are being undertaken to solve the myriad issues
with regard to signals, availability of the hardware, marketing
costs, etc., | ask the radio industry to continue to remember the
programming. We need positive plans to create great program-
ming that will get people to demand their HD.

Larry Rosin is president of Edison Media Research. He
can be reached at Irosin@edisonresearch.com.
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From the BBC's high-tech Radio 1 site, to a
made-for-the-Internet cartoon character in the Netherlands

Worldwide Web

Strategies

By Walter Sabo

Many U.S. radia outlets have made two fatal errors in
utilizing their station Web sites. First, they use the site
as a place to dump mformation and commercial ele-
ments they don’t want to put on the air. Under the guise
of making the station more local, the Web is often used
tor PTA announcements and bad client promotions.

A station signal—on a good dayv——1s 530 miles,
while a Web site is worldwide. Thus., the Internet
should be used to establish a worldwide stake in
the entertainment landscape. Teave the 30-mile
signal tor local entertainment.

The second mistake made by many is giving all
sites owned by one company a common corporate
persona. While this may be satistving to the corpo-
rate egos who approve such decisions, it has noth-
g to do with delivering a sacky conuection to the
Web site’s audience. I fact. it the site doesn’ look
the way that station comes across on-air, the audi-
ence will disconnect emotionally. Each station
should have its own designer and on-sice Web team.
A worldwide stage is no place for false cconomies. —Walter Sabo

That said. many stations in other nations otter
great strategies tor using Web sites. Three sites to
be reviewed here share a commoun approach:

They realize that a Web site is a new medinm. IS
not a magazine, not a brochure, not a static expe-
ricnee for the user. The Web audience has a kev-
board, speakers and a sereen that can display mov-

search |

[818]C]
RADIO

Scott Milis

Now on air 160G - 17 45

"
“@m-_m 5] Webcam

# Mow playing: Living Far The Weekend by Hard-F
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g prctures. The station audience wants to be able

to use all of those features.

Take A Look

Firse, lets examine the site for the United Kingdom's
BBC Radio I, (bbe.couk/radio1). the Web site ot the
BBC station that plays CHIR Ztop 40 hits. Impressive
features include easy clicks to show people how o
listen to the station on analog radio, digital radio, dig-
il TV, Internet. podeasts and mobile phones.
Immediately: the user sees that this plattorm is agnos-
tic and it makes it easy to use any hardware.,

There are two live webcams that users can
select from and refresh whenever they wish. The
studio is lighted dramatically for the camiera, not
by an engineer ryving to see the back of the
cquipment. It looks like a grear deal is going on
in that studio—like show business.

Next to the camera sereen appears the mobile
phone text number. The text sereen is super large
in front of the host. Every text is answered by a
person whose only job is to text callers back.

Its interesting that Radio 2.0 BBC station with
shghtly older hosts and a more mature audience,
has chosen not to put webcams in its studio. Some
Internet tunctions enhance a brand’s Web sice.and
some don’t. No one at the BBC declared. " All our
stations should have webcaums.” They wisely let
cach station controller make that decision.

Just because you can do something on your Web
site doesn’t mean you should: it must enhance the

relationship with the audience, not disrupt it

Know Nozzman
The Internet is not radio, TV, the stage or film. Tt
is a new medium. The operators at CHR Ztop 40
station Radio 338 in the Netherlands realized that
to make their Web sice work, they couldn’t do it
with just the promise of pictures of their )]s or
a discount for trying out a new Ford.

Nozzman 1s a character that appears only on

the Web site in a serialized cartoon whose look

and dialogue work  well on the  Internet.
Nozzman is not referred to on the morning show

and is not a part of the station’s on-air presenta-
tion. It exists solely on the Welb site.
The result 1s that Radio 538 can trace 40,000

unique visits per month to Nozziman. That com-
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pelling feature inspires visitors to check out other
parts of the site and learn about the scation. The

site—radi0338. nl—drives listeners to the station.

Suddenly In Melbourne

Fox FM i Melbourne, Australia, is anonyg the
tinest CHR Ztop 40 stations in the world. Ts Web
site 18 featured because it has exceptional writing,
and all its content matches the station’s tone. For
example, the morning show regularly seripts and
produces its own music videos and video skits
that appear only on the Web site—and obvious-
v would only work on a Web site.

Instead of lame advertiser prizes. visitors can
win the latest iPod. Users can purchase a two-C1)
collection of prank phone calls made by the hosts.
(Listen to the samples: The “gotcha™ laws are dit-
terent in Australia. Prank phone calls sall work.)

Archived audio is sold with seductive copy:
“Jerry [Seinteld] reveals why he pulled the plug on
his show, the real deal with his fight with Larry
King and it he'll ever make Semteld™ into a movie”

On the same staton. the cast of "igh School
Musical 27 both talks and sings. (Isn't it bevond amaz-
ng that almost no U.S. station airs music from the
top-selling album i the country? The same compa-
mes that refuse to play those songs are the ones that
openly wonder how to attract the next generation of
listeners. Hint: Copy Rolling Stone. Put Zae Etron
on your “cover”) Again, take a look at the promo
"High

The stars of the hit Disney series

copy promoting audio from that interview: ™
School Musical 27
reveal how many more " High School Musicals™ they i
make. plus they sing songs about puking and ‘toolies”

tor the Hort 30 "Schoolies” musical sounderack.”

In The End

BBC Radio T Internet site is a solid example of
using the latest technology to provide viewers with
a compelling experience. Radio 538 has discovered
that ariginal. made-for-the-Internet content drives
new listeners. And Tox FM has a killer promotion-
al tlair for presenting its shows and Internet content

through clever text and a smart attitude.
Halter Sabo is CEQ of programmiing /marketing /man-

agement consultancy Sabo Media. He can be reached at

walter(@sabomedia.con.

JANUARY 18, 2008


www.americanradiohistory.com

ALK RADIO
SEMINAR

MARCH 13-15, 2008 - RENAISSANCE WASHINGTON DC HOTEL

FEATURING GUEST SPEAKERS

Lou Dobbs Bob Schieffer George Stephanopoulos

CN_N CBS NEWS ABC NEWS
Courtesy of United Stations

...and other confirmed participants include:

Cliff Albert, KOGO/San Diego Gabe Hobbs, Clear Channel Communications Rey Mena, Emmis

Daniel Anstandig, McVay Media Rusty Humphries, TRN Stephanie Miller, Jones Radio Networks
Joe Bartlett, WOR Traug Keller, ESPN Bob Murphy, Clear Channel

Ancy Bloom, CBS Radio Sheila Kirby, Interep Harvey Nagler, CBS News Radio
Jim Bohannon, Westwood One Kraig Kitchin, Sound Mind Chris Oliviero, CBS Radio

Amy Bolton, Jones Radio Networks Steve Konrad, Hubbard David Rehr, NAB

Phil Boyce, WABC/New York Gary Krantz, Westwood One Neil Saavedra, KFl/Los Angeles
Steve Butler, KYW/Philadelphia Andy Lipset, Ronning Lipset Radio Walter Sabo, Saho Media

Jon Coleman, Coleman Insights Mancow, TRN Ed Schultz, Jones Radio Networks
Holland Cooke, McVay Media Mark Masters, TRN Rev. Al Sharpton, Syndication One
Jeft Haley, RAB John McConnell, ABC Radio Networks John Snyder, Arbitron

Bill Hampton, The Dave Ramsey Show Jack Swanson, KGO/San Francisco

5399 EARLYBIRD REGISTRATION RATE ENDS FEBRUARY 1, 2008!

REGI s 'I' EH Nuw COMPLETE AGENDA, REGISTRATION AND HOTEL INFORMATION:
14 s www.radioandrecords.com/conventions/irs.asp
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In R&R’s annual analysis

of the year ahead for radio, we reach out to
industry leaders who mold and shape the
medium, looking for a sense of where the
business 1s heading and to get a fix on what
some of the primary obstacles might be. m
Common themes that run through many of
their responses in 2008 are fears of a looming
recession, sinking station values, difficulty in
attracting investment dollars and the contin-
ued shrinking of radio’s ad pie.

Opportunities

B HD radio

B New content and
new delivery
platforms

B NTR growth

B Election-year ad
dollars

B Return of operators,
exit of “pillagers”

B Monetizing listeners

H The Portable People
Meter

Challenges

B Looming recession

B Sinking station
values

M Flat ad revenue

B Threat of
performance royalties

W Further cost-cutting

H The Portable People
Meter

There is also concern about FCC in-fighting that
could lead to the five commissioners returning to
the days of over-regulation in an effort to fix per-
ceived faults of the 1996 Telecom Act. Proposed per-
formance royalty fees and the looming Sirius-XM
satellite radio merger are also high on the industry
watch list.

Meanwhile, the debut of Arbitron’s long-await-
ed Portable People Meter (PPM) has generated
a whirl of contusion. Ditto for digital radio, with
some group owners hoping that their colleagues
will commit to HD radio and others suggesting
the industry would be better off focusing on
Internet broadcasting.

Poised For Change

Clear Channel, perhaps radio’s most evolutionary
company in the past decade—and certainly the
most evolved operator last year—is poised for still
more change, according to radio division presi-
dent John Hogan.

Perhaps representing the industry’s to-do list at
large, he says, " Clear Channel Radio will contin-
ue to innovate and expand our products for both
consumers and advertisers. New  platforms—
online, mobile, HD, etc.—as well as new content
—trathe, on-demand video programming, data
services—will become more important to our
bottom line. And we’ll get much better at being
listener-centric and reflecting that across all dis-
tribution platforms we employ. We will add more
and better content, more and better sellers, and
continue to focus on positively employing the
power of the CC Radio platform tor listeners and
advertisers to differentiate ourselves.”

From an overall industry perspective, Hogan
takes a tough stance: “1'd like to see the radio
industry stop talking and actually do something,.
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Plenty of companies are long on rhetoric and
short on actual change. Radio is challenged, and
it the industry does not move with the same
deternination, speed and innovation as CCR, it
holds all of us back. I hope that the industry does
not stagnate and resist change.”

On the other side of the fence, NAB presi-
dent/CEQO David K. Rehr is excited and con-
cerned about regulatory developments on the
horizon that could cither benetit or adversely
affect the industry.“Radio broadcasters will con-
tinue to face both opportunities and challenges
as we move forward in 2008, Rehr says. “In
Washington, the international record label con-
glomerates are moving mountains to impose a
performance tax on local radio stations for music
airplay, and low-power FM supporters are advo-
cating for the removal of third-adjacent channel
protections that have prevented unwanted inter-
terence on the FM dial for decades.

“The new year brings exciting opportunities to
radio stations as we continue to embrace technol-
ogy and work to ensure our signal is on all devices,”
Rehr continues.** As we move into 2008, it reimains
imperative that the royalty rates for stations stream-
ing music online be kept to reasonable levels, so that
our listeners cai continue to enjoy our radio pro-
gramming regardless of the platform they choose.”

And, like Hogan, Rehr shares a certain opti-
mism that the new year brings. "Realizing and
seizing the opportunities available to radio is a key
component of our Radio 2020 initiative, an
unprecedented  cooperative  effort  between
NAB, the Radio Advertising Burcau and the HD
Digital Radio Alliance. Looking ahead beyond
2008—all the way to 2020—radio must be evan-
gelical in our demonstration of radio’s incredible
value and relevance to the American consumer.”

Front-Runner Position

RAD president Jeft Haley, one of the chief archi-
tects of the Radio 2020 initiative, believes that
“radio will refine its various distribution plat-
forms for audio content” this year as “stations do
more with their streamed signals and Web sites to
help advertisers connect with consumers.”

In hand, he adds, the HD radio alliance sta-
tions “will begin to offer their multicast chan-
nels for sponsorship, advertiser partnerships and
product integration.”

Haley says sales and marketing statfs are more
jazzed than ever about radio in the new digital
space.“Owners and operators are supporting these
efforts with dedicated staffs for these initiatives.
Advertisers have recognized radio’s lead position
in providing audio content to consumers. Radio
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FORECAST

is already solidly entrenched in the wireless space,
and as more niedia become wireless, we stand
ready to protect our front-runner position.”

And with 2008 shaping up to be a pivotal elec-
tion year, radio broadcasters could be looking at an
influx of revenue—as well as a wealth of relevant
content. ABC News Radio VP/GM Steve Jones
believes the election cycle “will dominate coverage
on news and talk stations. Will our audience remain
engaged at the historic levels we've seen this [pase]
fall? That depends on how the major issues of cur-
rent interest evolve. The economy, Iraq, illegal
immigration, health care and terrorism are endless-
ly rich topics tor on-air dialogue.” Jones adds that
radio needs to retain its relevance by providing
thoughtful, credible and dynamic campaign cover-
age."There will be sampling by new audience, and
we need to reward those listeners with companion
online and mobile coverage so they can maintain
their relatdonship with us in all media.”

Jones notes that all broadcasters want the “value
of our medium fully recognized by advertisers.
With

growth results in new programming and servic-

reliable  revenue comes growth—and

es for my affiliates, which is my No. 1 priority.”

Smooth Sailing

Emmis chairman/CEQ Jetfrey Smulyan looks
forward to some smoother sailing for the radio
industry. He says,“I’'m hopeful that the instabili-
ty we've seen in recent years will settle down and
radio’s business will pick back up.” Like ABC’s
Jones, Smulyan notes that 2008 “will be big for
political advertising, plus it's an Olympic year. 1
truthfully expect [this] year to be better.”

And, like Hogan, Smulyan has always encour-
aged change in the industry and pleaded with
others to embrace new ideas."I'd love to see the
industry reposition itself and regain the cachet it
used to have. That’s the biggest thing missing from
the equation. Consumption has held up, but per-
ception hasn’t, and we must reverse that.

“What I don't want to see is another year of
mdusery decline,” he adds. "It at the end of [this]
year we've seen, say, 3% growth, there would be
a totally different mind-set about this industry.”

Veteran broadcaster and independent stations
operator Russ Qasis sees miore cost-cutting by
“operators who view radio as [strictly] a Wall Street
player,” and questions their willingness to invest in
“programming, in order to increase ratings. In 2008,
will they recognize that strangling the product does
not increase profits nor does it create a defensive
position against new media?” Responding to his
own query, he adds,“l don’t think they will”

What Oasis would like to see in the coming
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2008

vear 1s “radio’s return to the hands of its righttul
owners—the operators who love the business, not
the pillagers who have ruined radio for their per-
sonal gain. I'd Tove to see exccutivis who have no
or limited radio experience step aside and let those
who are still standing put radio back on track with
a plan that makes sense.including a defense against
new media—and no, it won't inchade lots of free
spots for HD radio.”

Likewise, Gary Burns, president of the fast-
Roanoke, Va.-based 3

Broadcasting, is a selt~made veteran operator, one

growing, Daughters
of radio’s new gladiators who is bulding a broad-
casting and publishing empire wich a station or
two and a publication or two at a tme. Both
Burns and Oasis have cratted ther worlds with-
out the benetit of public funding and have found
success where others have not. Burns says that in
2008, he expects “broadcasters will shun HD radio
and concentrate more on the Internet.” And he
predicts that station prices will be depressed
because of the large nunber of Clear Channel and
Citadel spinofts and difficulty in financing—unless
they offer seller financing to qualified buyers.
Burns would like to see more industry leaders
in the mold of CBS Radio president Dan Mason:
“We need people that know and love the indus-
try as the leaders.”” He also calls for an end to the
“continued partisan infighung at the FCC. The
ageney needs to lead, encourage localism and help

the local broadcasters with AM stations.”

Groundbreaking Year
Sheila Eldridge, a Howard University graduate

who worked at urban AC WHUR-FM,
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Washington, then at ABC Radio and Crawford
Broadeasting, predicts that 2008 will be a
groundbreaking vear, “given that the most high-
ly contested presidential race of the decade will
take place” Eldridge, a 2006 graduate of the
NABY Broadcast Leadership Training program,
who last year joined the ranks of radio owner-
ship, teaming with Perry Broadeasting to buy
Radio One’s five-station cluster in Augusta, Ga.,
savs that “radio will be a Key component in the
dissemination of vital information to the voting
public, so that they will make well-informed
choices on the issues they deem important.”
Eldridge has concerns about radios most-dis-
cussed measuring tool, namely that the PPM could
have ™a profound effect on the growth of urban
radio and most importantly, the potential for new

minority ownership to secure future financing.”

A Year Of Reckoning—And Haircuts
John  VerSuandig,  president  of  VerSundig
Broadeasting, a 10-station operation with outlets in
Pennsvlvania, Maryland andVirginia, tigures that this
1s “a yvear of reckoning. Deals that have been signed
and have not vet closed will either not close or will
be renegotiated.” due to falling station values.
VerStandig also believes that new deals will be
motivated by people who origimally paid too much
and seek to exit the business and cut their losses,
“some asking banks to, i eftect, take haircuts on
thenr loans. New tinancing will be available since
radio continues to be a cash-flow business, and a
strong one at that, but the amount lent will be
determined in great part by existing cash fow.”
As an operator who has a reputation for being
generous with his knowledge to entreprencurs
getting in the business, VerStandig expects that
“sales will be Hat or down across the country, save
for political dollars, but in small and midsize mar-
kets the best stations will see growth at the

expense of the bottom stations as advertisers not

Industry leaders aim to stabilize
the business, venture further
online and evangelize the power
of the medium—but challenges
still lie ahead By Jeffrey Yorke

onlyv marginally cut dollars, but more important-
lv. do not buy as deep in the markets.”

And like fellow operator Oasis, VerStandig
would not mind seeing some radio investors
washed out of the business. His 2008 wish is for
“banks to refuse to renegotate loans so that sta-
tons that have been bought by "investors” return
to the market to be bought by operators who are
in the business for the cash How and can make a
difference in the direct world.”

And like many in the business, VerStandig is
concerned about the declining automortive cate-
gory. His hope 1s that car sales do not decrease by
more than 6.5% and that automakers are unsuc-
cesstul in any efforts to conselidate dealerships.
“The reality 1s that more dealerships are bad tor
manufacturers and dealers, but good for radio
advertising dollars.”

Delmarva Broadeasting president/CEQ Pete
Booker says consumer debt and mortgage obli-
gations will slow retail spending carly this year
and cause some advertisers to withhold ad dol-
lars or spend them more conservatively. But he
sees skies brightening later in the vear. "The
inevitable sense of hope and optimism that comes
along with a totally new president, regardless ot
who it s, and a new Congress, along with folks
coming out of the debt doldrums a bit. will tuel
an increase in the second half of the vear.”

Delmarva operates stations in Delaware, castern
Marvland and southern New Jersey and Booker
expects the company to see a 2.5% increase i net
operating revenue this vear. "' would like to see a
real coordinated effort across industries to estab-
lish HID radio as a viable digital inedia choice that
15 known and sought atter by a significant segment
of consumers. It’s all about awareness, understand-
g and mcentive,” he savs

Continued on page 20
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“The FCC
seems to be
intent on
rolling the
clock back to
the early
1980s and
imposing
specific
requirements
on how
stations
serve their
communities.’
—David Oxenford

Continued from page 19

And like most broadcasters, Booker hopes that the
music industry does not succeed " torcing broad-
casters to pay additonal performance tees. The result
will be that many stations and conpanies will start
charging music companies market rates for airtime
to ply their music, Or owners will not have the
wherewithal to fund non-music programming and
viable voices will go away:. It is possible that a per-
formance tax could torce a torm of consolidation at
a time when the concept is not very popular.”

David Oxentord. a Washington attorney with
Davis Wright Tremaine who has been involved
with development of performance royalty fees, sces
more regulation tor broadeasters ahead.” The FCC
seens to be intent on rolling the clock back to the
carly 19805 and imposing specitic requircments on
how stations serve their communities.” he says. ™t
looks Tike the FCC s moving back toward the
model of more specitic dictates and favoring some
kinds of broadcasters over other—like the appar-
ent determiation that [low-power FM| operators
are somehow more deserving than full-power
operators seeking to improve their facilities or
those using translators to redistribute thetr signals.”™

Like 3 Daughters” Burns, Oxentord believes it
1s cructal that broadeasters expand online pres-
cnce or cede the market to other players. He
insists that “broadceasters are naturals for provid-
g additional online content. though some copy-
right issues that arise are daunting. especially for
the small operators. High streaming rovalties are
only part of the problem, as there are a myriad of’
1ssues that arise outside of the streaming world—
that 1s. i connection with podeasts, downloads
and other on-demand content.

“Given that the FCC is encouraging localism
on the airwaves, it is a shame that copyright 1ssues
are precluding much of that Jocalism online, as
only major national players seem to have the abil-
1ty do what is necessary to comply with the copy-

right rules,” Oxenford says.

Dollars And Sense: Another Year

Of No Growth?

Marct Ryvicker is betting that radio will see zero
revenue growth again this vear. The expected cul-
pries? Increased competition from new technolo-
gies and a persistent lack of pricing power. The
Wachovia VIP/media analyst says there will be
“more talk about who will and who will not be
taken  private.” along with some “inventory
squeeze resulting trom the dislocation of ad dol-
lars—such as television advertisers moving to
other media as they are “dislocated” due to the
Olvmpics and the presidential elections.”

In addition to a “continued distrust of the
PPM." Ryvicker also expects “a Hood™ of PR sur-
rounding HI radio.

On Ryvickers 2008 wish list are pricing
power, a return of revenue growth and operating
leverage. declines in the number of commercial
units and in debt leverage and a gain in market
cap for radio stocks. Ryvicker 1s also hopeful for
“something more exciting to talk about besides

PPM and HD) radio,” along with radio using the
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Internet to generate incremental revenue and

cash flow more consistently.

Topping the list of things Rvvicker does not want
to see happen this vear 1s a recession, followed by
“radio heads blaming sell-side analysts for their stock
performance, ad dollars continuing to shift out of
radio into other media radio not getting its tair share
of the political ad pic and large acquisitions: These
do not help the industry and tend to hurt stocks
even more, at feast in the current environmene.”

C.L. King & Assoctates senior analyst Jim Bovle
forecasts another sluggish vear for radio with only
1% revenue growth,“despite political dollars, casy
comparisons [to 2007 revenue figures] and the
surging |[nontraditional revenue| business.”” And
he suspects some other radio groups might
potentially join Clear Channel and Cumulus in
Proposing to go private.

Bovle. a second-generaton radiophile who
maintains great passion for the medium, would
love it if " more radio groups would invest in their
people and their local progrimming, which like-
v means near-term sacrifice to build tor future,
long-term gains.” As well, it would be fascinat-
g it the radio industry attempted to monetize
its listeners, as radio assuredly engages its audi-
ence, which s now very used to paving small
amount for items related to their passions and
interests. Radio would be well-served to estab-
lish a dual revenue strean, so as to be less reliang
on advertising”” Ile adds thac he would be
encouraged it radio salespeople were encour-
aged, incented and supported in driving rates.”

On the other hand Bovle would be discouraged
i the industry did not serioushy consider stronger,
proactive moves. Radio and other tradigonal media
can remain profitable, “just not as profitable as
betore. which is what the newspapers have done
for the Tast two decades with declining audience
and croding ad revenue share” he says. “They
recently have gone online with a big push, achiev-

ing over 3% of revenue from new technology”

Price Softening

Dick Forman believes that price softening in radio
assets will continue, but should moderate when a
hottom sets in during the third and tourth quar-
ter: "With this continued softening, the spread
between seller ask and buver ask will widen,
resulting in a continuing contraction in the level
of station transactions.” Forman, a veteran station
broker who heads the Stamtord. Conn., broker-
age that bears his name, hopes that scenario will

subside in the later part of the vear “as economic
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realities set in” e sees growth continuing

0
come 1t the nontraditional revenue areas.

The radio sector should begin to show some
small growth, he says, especially as e relates to
medium and smaller markets.

Forman hopes that controversy over audience
rescarch and Arbitron levels off "as all factions
react to the need for quality electronic rescarch.”
broker,  Robert
Media

Group's Chicago office, says e expects more sta-

Another  veteran media

Hevmann .. director  of Services
tion transactions 1 the coming vear.”Economic
conditions combined with the growing realiza-
tion among owners of the new realities in the
competitive marketplace tor listeners/viewers
and advertising revenue will be the driving fac-
tor in ¢his increase i acuviey.”

Troubled by the overall US. cconomy, Greater
Media president/CEQ Peter Smyth says that
radio has “the added challenge of stabilizing and
trving to grow our advertiser list and our share
of advertising dolfars”

What won't work for broadecasters to combat
a faltering cconomy. according to Smvth, are
“lowering rates, ncreasing mventory, beating up
salespeople tor share at any price, continuing to
call on the usual suspects in the media department
and talking about new midatives it we don't have
the courage of our convictions when it cones to
budget e, These are all sure-tire ways to sell
ourselves out of business.”

Instead, Smyth advocates “selling ideas and pro-
grams that will get the results the advertiser wants,
not just what you have ina package” I e also sug-
gests that sellers start “learning the language of the
online world, and not being a deer m the head-
lights when somecone asks how many page views
vour station’s Web site gets.” He also believes that
radio needs to sell our medium, not just vour sta-
tion.” while sellers must stay focused and remain
positive: " Artitude matters in any game. Backing
up vour new media game plan with a dollar
investment” should also be part of radio’s survival
plan. " Otherwise. it's simply a hobby.”

Smyth advises that in this hyper-cluttered
world, sometimes a station’s entire sales plan
needs to be turned upside down. “Just think, as
vou sell new ideas and approaches to marketing,
what got vou thrown out of an agency last year

may make you a hero m 20087
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Welcome to the place where creativity originates, inspiration comes alive and
dreams become reality.

If you create, manage, finance, distribute or deliver content today then you’re part of the ever
expanding and evolving Broader-casting™ industry. Whatever your role, you need to stay abreast
of the latest technology trends like 3D, IPTV, mobile video and social media. Attend the NAB Show
this year and you’ll see why it’s THE world’s marketplace for product introduction and the single
greatest gathering of content professionals. In fact, it’'s the most comprehensive display of digital
communications technologies — more than twice as large as any comparable event—and that
equals more value. More tools. More techniques. More connections.

Invest in your future and be a part of a global forum unlike any other. Join more than 110,000
professionals from 163 countries who make the NAB Show an integral part of their business
strategy and career planning every year.

Conzent comes alive at the NAB Show —and so does your future. Register today!

Be our guest at the NAB Show. Use code Conferences: April 11-17, 2008

A564 to register for your FREE NAB Show Exhibits Exhibits: April 14-17, 2008
Pass at www.nabshow.com/free Las Vegas Convention Center « Las Vegas

www.nahshow.com

Selected by the U.S. Department of Commerce as the most significant industry event in which to participate in any
hemisphere. Visit www.nabshow.com/international to [earn more.
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NEWS / TALK / SPORTS

Many styles of FM talk programming show potential

FM Talk Diversifies,

Innovates

Mike Stern

MStern@RadioandRecords.com

shows leaves, some stations are going to struggle.”
Admiting that some of the morning solutions CBS
tried didn't succeed, causing audience erosion, he
says that morning shows that persistently drive rat-
ings are tough to find. Brown agrees, crediting the
development of local shows as the reason her sta-
, tion thrived after losing Stern. “The monsters in
When
you've got
a product
that's been
on the same
band for 85
yeall'S, you
can t expect
to move all
the audjence
overnight.’
—Russ Hill

nuddays were more than ready for mornings. If it
couldn’t be Howard, we had the next best thing”

Silver adds, "When the format works properly,
listeners are very passionate about it. Rock talk can
be successtul with good programming, a strong
lincup, excellent promotions and a sales staff that
can close”—essentially the formula tor success at
any station. Brown agrees the tormat can work any-
where, and she hinges success on one central vari-

able: “Getting the right talent is all that matters.”

It's A Heritage Station
Rock tlk isn't the only Havor of talk being
explored on FM. In the last 12 months, two sta-

tions representing more than 150 years ot broad-

t’s hard to believe that in the early 1990s, the Internet bubble burst
. and some people said the Net would never be more than a fad. Perhaps
talk programming on the FM dial is at a similar point. @ Wich high-
protile flips away from the format in major markets at many CBS “Free

casting history made the leap to the FM band

with more tradiional news/talk approaches.
Bonneville talk KTAR/Phoenix moved to FM
a year ago, and Emmis talk WIBC/Indianapolis

FM™ talk stations in 2007, the genre’s future on the FM band appeared
cloudy. Now, much like with the Internet, adversity has led to a peri-

od of innovation on FM, with a multitude of talk programming brands starting

to take root in the spectrum that has traditionally been dominated by music.

It's A Rock Station

Howard Stern called CBS Radios FM tlk
KLSX/Los Angeles “Radio Hindenburg™ when it
launched with such hosts as Kato Kaelin, Chuck
Woolery and Cindy Brady.” While initally crrac-
1c, the premise was right.” according toVP of pro-
gramming/format VP for FM talk Jack Silver.“It
was a rock station without the music” He points
out similarities between the two: “If you looked

at our ratings with a blindfold on. you'd think it

was a rock station. The same with our live broad-
casts trom places like the Playboy Mansion; every-
thing has a rock attitude and mmage”

Clear Channel FM talk WTKS/Orlando PD
Katherine Brown tells a similar story. “On Real
Radio, each show has its own flair, but there is a
continuous thread of attitude through the station.”

Addressing why some FM rock/talk stations did-
n'tsurvive Stern’s departure, Silver says,” When the
No. 1 morning show n the history of morning

flipped the switch Dec. 26, 2007.

Jack Silver

150 Stations
410f the Top 50 Markets

JUST ADDED:

WINO West PaimBeach - KTRH Houston - KKNT Las Vegas
KICE Austin- WIAU Indianapolis < WTAQ Green Bay
WIIM Lansing - KIKZ Amarilio - WISW Columbia

@RADID NETWORKS
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KTAR director of news/tlk programming Russ Hill
and WIBC director of operations Jon Quick see advantages
to being on FM. Hill enjoys “the higher number of listen-
ers you can reach.” along with the “cume from nontradi-
tional news/talk listeners."WIBCs rescarch showed ehat lis-
teners waould be more apt to listen to the station on FM.
especially women. Quick says that AM “is not a place they
are gomg.  KTAR'S rescarch still shows comments like, ™ 'l
never knew a staton like this existed, ™ Till says, illustrat-
ing the upside for FM news/talk.

They also agree that the change requires careful tweaks.
The challenge “is to take this once-in-a-lifetime opportu-

nity to change this thing without breaking it.” Quick says.

It takes more than Just getting a new jingle package.” Hill
deseribes it as “becoming more contetnporary without los-
ing the advantages of our heritage” At KTAR | that includes
new shows with a more centered viewpoint. Hill didn’t wane
“ranting and 1aving with only one view of the world. Be
opiionated and passionate. but open to discussion with peo-
ple who disagree.” And both programmers point to main-
taining the station’s news images as a key for success. Hilt
says."We didn't go sex and drugs. Our focus s still on news.”

WIBC decided to steal a music format staple: the com-
mercial-free sweep.” We started our own 20-minute sweep
called *20 at sx, seven and cight. Your world m 20 min-

utes.”" which otters listeners 20 minutes of uninterrupted

Mr. Farley’s Neighborhood

Bonneville VP of news and talk pro-
gramming Jim Farley is a strong
proporent of bringing talk radic to
the FM dial, and believes that a sta-
tion can be in both neighborhoods:
“You can be on the FM dial or the
AM dial. More people live in the
neighborhood that is the FM dial.
Given the choice, do you want to set
up your store in the neighborhcod
with more people or less people?”

With Bonneville operating as one
of the most aggressive companies
for FM talk programming, Farley
outlines three of the company’s
high-profile projects:

News WTOP/Washington: The
market's heritage all-news station
since 1830 hit a snag when the mar-
ket grew beyond the range of the AM
signal, Farley says. “We had to extend
our range. We didn’t care about AM
or FM.” The company found an FM
frequency and simulcast for eight

years, ultimately discovering an audi-

ence preference for FM listening.
When the station flipped to FM-
only, he says, “everyone held their
breath,” but concerns were unwar-
ranted. “In the first all-FM book, we
not only managed to move our entite
audience, we actually added a little.”
Farley credits the reliable utility of the
format as a primary factor in mobiliz-

ing the audience to the FM frequency.

Talk KSL/Salt Lake City: The
addition of an FM signal for KSL-
AM in Salt Lake was conceived sim-
ply to “add new, younger people,”
according to Farley. “They knew
where KSL-AM was; they just didn’t
go.” This push for younger listeners
led to an experiment called “The
Nightside Project,” the brainchild of
Bonneville president Bruce Reese.
“We literally took KSL's night show
and turned it over to a band of
twentysomethings.” Their mission
was to “come up with an informa-

tion-based product that appeals to

20- and 30-year-olds.” Farley calls it
an “instant hit” that found younger
listeners and surprisingly, “did not
send the older listeners running.”

Talk KTAR/Phoenix: The move to
FM for KTAR grew from “the opportu-
nity to create two stations,” Farley
says. “KTAR had so much sports
product with the broadcast rights to
the Diamondbacks, Suns, Sun Devils
and Cardinals that the station was a
mixed bag, with the sports often get-
ting in the way of the news elements.”

Farley says the station simulcast for
three months, then split its AM and
FM signals, resulting in “a wildly suc-
cessful AM sports station and [an] FM
station getting back to where it was.”

Historically, Farley feels that the
only talk game in town on FM had
been public radio. “We found oppor-
tunity for upside. There are younger
people who never go to the AM dial
for any reason who we can now
reach on FM." —MS

news, Quick says. "1ts an opportunity to do an extended
story or really stay on top of a big news event.”

Both stations have employed an underused strategy to
help with the change: marketing. WIBC promoted the
switch to FM on both frequencies for four months betore
the move and launched a lirge TV campaign Jan. 7.
Bomnevilles investiment for KTAR included a large TV buy
and extensive outdoor. Hill is pleased that the company has
a long-term view, because after that huge blitz, "80% of the
audience didn’t know it existed on FM. When you've got
a product thats been on the same band for 85 vears. you
can't expect to move all the audience overmght”

A year later, Hill savs that revenue at KTAR 1s sull doing
extremely well.and he is secing positive changes, with audi-
ence composition now 4% female and listeners” average age

range dropping from 63-72 to 47-36 atter just tour months.

it's A Sports Station
Another trend is the emergence of EM sports stations. In
Dallas. ESPN sports KESN was ahead of the curve by turn-
ng to sports seven years ago. P Tom Lee save. Lots of sports
stations tend to have an older audience because of the AM
stigna. Some guys i their 20s aren't even aware there is an
AM band. The older audience won't turn away because it’s
FM, but the younger audience is more likely to find ie”

Lee sees other advantages to FM. beginning with signal
quality: “The station is so much erisper. When it comes to
imaging. music and sound effects. there are certain things
vou can do on an FM signal that you know won't play well
on an AM station.” Air talent also sees the FM
simal as a plus, he says. “They want the
chance to perform. If the station provides a
forum that sounds better, 1t gives you an
edge The other advantage comes in attract-
ing play-by-play franchises. "It was detinitely
one thing that attracted the Dallas Mavericks
to the station.”

Lee believes that tradition is slowing the
growth of talk programming on FM. He says,
“Conventional wisdom 1s that music sounds

so good on FM that companies are hesitane

to put talk on an FM signal.” ReR
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

24

|

"/ Profiles In Courage

1. When Clear Channel country WUSY (US-101) MD/afternoon-
drive personality Bill Poindexter and former Marine and market
manager Sammy George learned of the deployment of 150 Marines
from Chattanooga, Tenn.-based Mike Battery, they called on former
Marine and Arista recording artist Jason Michael Carroll to make the
soldiers” last day at home a special one. Carroll played an acoustic show
for the toops and their families during a lunch Jan. 7, shared memories
from his time as a Marine and met and thanked each Marine personally.
From left are Arista director of regional promoton Lesly Tvson, WUSY
news director Brian Stewart, Poindexter, Col. Eric Merkle, WUSY
morning-drive personality Ken Hicks, several Mike Battery Maries.
Carroll and afternoon-drive personality “Big Al” McClure.

Hey, big shot! E-mail high-resolution photos
from your promotions, appearances, promo
tours and other radio and record industry
events to ACahill@RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com

2. No Pain, No Gain Ceffen R&B chanteuse
Mary J. Blige, left, chatted with Radio One
urban AC WRNB midday personality/APD Mo’
Shay LaRen during a visit to Philadelphia to

| promote her eighth studio album, “Growing

| Pains.” 3. Ice Princesses From left, Carrie
Underwood, Kellie Pickler and Taylor Swift
cheered on the NHL's Nashville Predators as
they defeated the Columbus Blue Jackets at
the Sommet Center in Nashville. Photo: John
Russell/Nashville Predators 4. Star Power
Cox Broadcasting urban AC WCFB (Star 94.5)
promotions coordinator Amelia Moore
celebrated a recent ratings victory with
syndicated talk show host Michael Baisden. In
one ratings period, Baisden's “Love, Lust &
Lies” ranked No. 1 on the Orlando station. It is
Star 94.5's first time being top-rated among
persons 25-54 in p.m. drive. From left are
comedian George Willborn, guest Amanda
Moore, Moore and Baisden. 5. Up All Night
Universal South recording artist Joe Nichols,
left, helped Premiere Radio host Blair Garner
kick off the new year by making an appearance
on his show, “After MidNite With Blair
Carner.” Nichols’ single “It Ain't No Crime,”
from his fifth studio album, “Real Things,”
recently debuted on country radio. 6. Vegas
Vacation In Las Vegas to attend the

| Consumer Electronics Show, Sony BMG
singer/songwriter Natasha Bedingfield stopped
by CBS Radio hot AC KMXB (Mix 94.1) to
perform her new single “Love Like This” on
the “Mark & Mercedes in the Morning” show.
From left are MD Brandon Bell, Bedingfield
and PD Justin Chase. 7. Cat Power Actress
and Cheetah Girl Adrienne Bailon charmed
TVT Records rapper Pitbull during an
appearance on MTV Tr3’s “Mi TRL.”
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*_ Goes Pop

A look &t the songs
that have reached the
top 10 &t Country and
CHR/Top 40 since the
latter chart was
launche:l in late 1992—
a list that Taylor Swift
expands to a select
seven this week:

Artist, Title, Country Peak,

CHR/Top 40 Peak, Year

Taylor Swift, “Teardrops on My Cuitar,”
No. 2 No. 10, 2008

Carrie Lnderwood, “Before He (_heats,”
No. 1, No. 9, 2007

Faith Hill, “Breathe,” No. 1, No. 7, 2000

Lonestar, “Amazed,” No. 1, No. 7, 2000

Shania Twain, “That Don’t Impress Me Much,”
No. 8, No. 5, 1999

Shania Twain, “You’re Still the Cne,”
No. 1, No. 3, 1998

Restless Heart, “When She Cries,”
No. 9, No. 4, 1993

Déja Vu

Michael McDonald
debuts on the AC
chart with one of five

remakes on the list

that first conquered
Michael

pop radio more than
McDonald

30 years ago:

Position, Artist, Title, Original Artist,

Year, Billboard Hot 100 Peak

No. 9, Kimberley Locke, “Band of Gold,”
Freda Payne, 1970, No. 3

No. 11, Kenny “Babyface” Edmonds,
“Fire and Rain,” James Taylor, 1970, No. 3

No. 20, Kelly Sweet, “Dream Or,” Aerosmith,
1976, No. 6

No. 21, Michael McDonald, “(Your Love Keeps
Lifting Me) Higher and Higher”
Rita Coolidge, 1977, No. 2

No. 26, Boyz ll Men, “The Tracks of My Tears,”
the Miracles, 1965, No. 16
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The gateway to music formats, the week in charts and airplay data.

THE SPIN

Foo Fighters Double Up In Alternative Top

The Foo Fighters become the third
act in the nearly 20-year history of
the Alternative chart to score two
top five tracks in the same week
as “Long Road to Ruin” (RMC)
climbs 6-4 and joins former chart-
topper “The Pretender,” which sits
at No. 3. The quartet joins Linkin
Park, which turned the trick last

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

At

Five

-

August with “Bleed it Out” and “"What I've Done,” and Green Day, which
landed concurrent top fives for two straight weeks with “Boulevard of
Broken Dreams” and “Holiday” in March 2005. “Long Road” is the
Foos' fifth consecutive Alternative top five and moves the group into a
fourth-place tie with 11 overall top five hits. Green Day and U2 share the

format record with 15 top five tracks each.

Keys Replaces ‘One’
For Another

Alicia Keys becomes the first artist in the
14-year-plus history of the Urban AC
chart to replace herself at No. 1as “Like
You'll Never See Me Again” (RMG)
scores Most Increased Plays (up 316) and
bumps “No One” from the top spot. Not
only does Keys extend the format record
for most chart-toppers to eight, she is
the first artist since Toni Braxton in 1993-
94 to string together three consecutive
No. Ts. Prior to the two tracks from “As |
Am,” Keys spent 11 weeks at No. 1 with
“Unbreakable” from her “Unplugged”
set starting in November 2005. “Like”
also collects its fourth week atop Urban.

Janet’'s Back With
‘Feedback’

Janet’s latest scores multiformat
approval, as “Feedback” (IDJMG)
simultaneously enters CHR/Top 40
(No. 37), Rhythmic (No. 38) and Urban
(No. 36). The track ups Janet’s totals,
including her earlier billings as Janet
Jackson, to 23 CHR/Top 40 hits (where
she ranks third in the chart’s 15-year
history after Madonna and Mariah
Carey, each with 25), 28 Rhythmic
appearances and 27 Urban entries.
New album “Discipline” is due Feb. 26.

Taylor Swift
Breathes Rarified
Country Air

Taylor Switt clains a sixth week
atop Country with “Our Song™ (Big
Machine). becoming the firse artist
to Mt chat mark since Carrie
Underwood led tor six weeks in
carly 2006 with “Jesus. Take the
Wheel” Faith Hill is the only ather
female m the 18-year Nielsen BDS
era at the tormat to noteh six weeks
at No. 1, with “Breathe” having
reigmed for that length in 2000,

Since sister publication Billboard
began ranking country singles m
1944, Swift is just the fitth solo
female o claim ac least six weeks at
the top. Kitty Wells™ It Wasn't God
Who Made Honky Tonk Angels™
led for six frames in 1932, while
Connice Smiths*Once a Day™ held
swav for eight weeks in 1964,

Switt also rises 11-10 at
CHR/Top 40 with her crossover hit
“Teardrops on My Guigar”
(Universal Repubhe). the tirse shared
pop and country top 10 since last
Muy (sec Spin Spotlight. lett).

24/7 NEWS ONLINE @ www.RadioandRecords.com
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'Eve’ Chart

With a 2-1 move for "if 1 Had Eyes™ (Universal
Republic) at Triple A, Jack Johnson sets the record
for most career No. Is by a male artist at the for-
mat with six. Johnson moves out of a tic with
John Mayer tor most male No. 1s at Triple A and
is now tied for fourth among all artists.

Johnson last reached the pole position necarly
two years ago when “Upside Down™ began a
1 3-week reign in the Feb. 17, 2006, issue. The
23-month gap between climbs to No. | 1s the
longest tor Johnson since he reached the top

with his debut single “Flake™ in 2002,

McDonald,
Daughtry

Start Strong

Michael McDonald makes a grand re-entrance to
the AC chart at No. 21 with the well-worn “(Your
Love Keeps Lifting Me) Higher and Higher”
(Universal Motown). The song (see Spin Spotlight,
left) is the format's highest debut (excluding holi-
day titles) since the Eagles’ “How Long” (ERC)
began at No. 19 on the Aug. 31, 2007, chart.

At Hot AC, Daughtry makes a similar splash
with “Feels Like Tonight” (RMG) at No. 29, the
best beginning since ‘
Matchbox Twenty’s _,
“How Far We've Come”
(Atlantic) also arrived
at No. 29 on the July
27, 2007, list. The last
song to debut higher
was “First Time” by
Lifehouse (Interscope),
which soared in at No.
27 in the May 11, 2007,

issue.
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JR. Ammons’ 18-month journey leads to Jacksonville’s legendary

Big Ape

Ammons & The Ape:
A Love Story

Kevin Carter

KCarter@RadioandRecords.com

hree stations in three states—in just 18 months

... That’s a

lot of boxes, tape and those little yellow labels on your mag-

azines. In a nutshell, that describes the recent odyssey of

WAPE/Jacksonville PD J.R. Ammons, who, up until early

2006, had spent 11 ridiculously stable years at Lincoln

Financial s WSTR (Star 94)/Adlanta, where he worked his way
up from part-tinie to APD/promotions director, absorbing all facets of program-
ming, marketing and rescarch from PD Dan Bowen.

“Tooked at Star as a finshing school that pre-
pared me to take that next giant step: programming
my own station,” Anumons says. 1 had always been
goal- and carcer-oriented. For me, it was all abourt
getting that next job, but once Bowen started at Star,
he allowed me to do all those things I wanted, with-
out having to move around.”

Ammons’ premier P opportunity came about
in April 20006 when he was named PD of KMXV
(Mix 93.3)/Kansas City, which was then owned by
CBS. He quickly bonded with the station’s staff, but
his sense of carcer fulfillment was short-lived: By
October, it was announced that Wilks Broadcasting
was buying the station.

After his vears working with systems in place at
Star 94, Ammons adimits it wasn't an casy transition
tor him. " Wilks did business differendy than T was
used 0. he says diplomatically.

Fast-torward  to February 2007, when Cat
Thomas lett WAPE after 12 years, and the wheels
began to turn. Anmmons was put in touch with Cox
Radio top 40 tormat coordinator Jeremy Rice, and
the wheels spun faster. On July 1, 2007, Anumons
was named the new P of WAPE.

While one might expect hint to adimit being, in-
timidated by the thought of taking over such a leg-
endary station, he says he viewed the opportunity a
bit differently:"1 looked at it as,"Wow, I get to work
for Star 94, KMXV and WAPE, right in a row. If
you had told me a few years ago that this was going
to be my career path, T never would have believed
1t, " he says. “The statons are similar in their her-
itage and similar in what s expected of them.”

The most daunting aspect of taking the gig was

that the Big Ape, once the undisputed king of the
market, was locked in a head-on fight with Clear
Channels WFKS (Kiss). During the five-month gap
berween Thomas™ departure and Ammons” arrival,
WAPE had maintained momentum under the tag
team of AP/ afternoon talent Chase Danicels and
then-MD/midday jock Jay Styles. Ammons tinally

with less than a

made his grand entrance m July
year of actual PD experience under his belt. “Oh,
Jjoy." Ammons cracks, summing up what he surmis-
es were the feelings among the WAPE staft.

Thanktully, he had Bowen’ graduate-level train-
ing course in his back pocket to prepare him for just
this type of situation:™Dan and T used to go to lunch
and talk about my desire to be a program director,”
he recalls. 1 used to ask him, "What do [ need to
know to be able to go out and program?’ [ remem-
ber clearly . . it was over spinach dip at Houston,
when Dan told me, There won't be a door that will
open and reveal what you need to know. Thats
never going to happen. You know what vou
know—undl you get thrown into a situation and
have to react and learn from that—and that’s what
makes you a P’

Armed with that confidence-boosting informa-
ton, Anumons’ break-in period at WAPE was ren-
dered shghty less stresstul. But as the outsider, he
noticed some immediate ssues:*For a long time, the
Ape has been perceived, for better or worse, as the
market’s heritage top 40 station. And with that her-
itage comes the baggage of being that older station.
Then along comes that bright, shiny competitor, and
that’s a tough fight to figlt for that heritage station.”

Much of that heritage has been gradually whit-

26 24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.

‘| said,
“Guys, if
we're goin
to fight this
ﬁqhtand
rely on what
this station
has
accomplished
in the past
to get us
through
tomorrow,
it ain’t
I(_;Ioing to
appen.

—J.R. Ammons

‘It almost
feels like the
relaunch of
a radio
station. It
reminds me
of when |
was 25
years old
and wanting
to learn
every aspect
of the radio
station.
These days |
find myself
talking in
grand terms
alot.

—J.R. Ammons

com

tled away of late. “The heritage went away when
"The Big Ape Morning Zoo” went away; the her-
itage went away when Tony Mann left after 15 years
doing middays; when Trane stopped doing after-
noons and Chase came onboard; we also changed
night guys. So. in the span of the last 18 months,
when T was doing my own career transition, this
station has been going through its own transition,”
Ammons says. That fact made his ice-breaking con-
versation with WAPEY staft casier: 1 said,"Guys, it
we're going to tight this tight and rely on whar this
station has accomplished in the past to get us
through tomorrow, it ain’t going to happen.””
Among the new faces Ammons encountered
upon arrival was a 5-month-old morning show:
Mark Kave and Kris Gamble, aka “The Big Ape
Morning Mess.” tormerly of WIHT/Washington,
who had been hired by Thomas and were tossed
up against the established syndicated show of MJ
Kelli, who had a four-year head-start across the

street at Kiss.

JACKSONVIELESTIHITIMUSICSTATION!

And did the "Mess™ embrace Anmimons with
open arms?

Not exactly. "I think they were skeptical,” he
says.“Any time somebody new comes in and says,
‘In Atlanta we did 1t this way, and in Kansas City
we did it that way! most morning shows would
look at you and think, "You can take that advice
and stick it up your ass.”

Thanktully, Ammons says they've developed a
good working relationship. ™I certainly respect the
Job they do, and God knows 1 discovered a long
time ago I wasn't going to be a morning guy,” he
says."So we do our best to stay out of the studio
so they don't discover how much we don't know.”

In short order, middays also changed as Styles
ansferred to Cox/Greenville, S.C., replaced last
October by Tessa Hall, former morming co-host at
KHTT/Tulsa. Night jock Dave-Q) is just starting his
second year, which leaves the dtle of “grizzled
WAPE  veteran”™ to APIY/MI/afternoon  talent
Daniels. with four years under his bele. [£5 a far cry
from Anunons’ days at KMXV and especially Star
94, where the bulk of the airstatf had been there for-
ever. However, he tinds that being surrounded by a
fresher staft also had its upside: “They all bring a
great energy. and no one is atraid to work,” he says.
“Tr almost feels like the relaunch of a radio station.
It reminds me of when T'was 25 years old and want-
ing to learn every aspect of the radio stadon. These
days I find myselt talking in grand terms a lot.”

Bottom line:*I'm supremely confident, not only
because of the people we have here, but because
Cox Radio is extremely patient. We're very conti-
dent in the direction we're going and the plan we
have 1 place,and if the results don't happen tomor-
row, we remain confident that they are going to
happen. This is a batde, but we're sure that by later
this vear we will begin to see the results of what

RsR

we're doing today”
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1 HITPREDICTOR

» RIHANNA CLAIMS MOST INCREASED
PLAYS FOR A THIRD CONSECUTIVE
WEEK AS “DON'T STOP THE MUSIC”
ACCELERATES BY 1,028 PLAYS AND
REACHES AIRPOWER STATUS AT NO. 17.

NEW AND ACTIVE

ARTIST CERTIFICAT ONS STATUS PLAYS AUDIENCE
ARTIST PLAYS ARTIST PLAYS
TITLE IMPRINT / PROMOTION { ABE L ™ *- MILLIONS RANK s EAI e e
ALICIA KEYS NO. 1{3WKS) n 8877 +611 64.008 1 ASHLEY TISDALE 1 741737 DAUGHTRY 1 551/458
LOONE MBKA/RMG He Said She Said Fecls Like Tonight
TIMBALAND FEATURING ONEREP JBLIC 1< fr (Warner Bros.) (RCA/RME)
APOLOSIZE AOSLEV/BLACKCROUND/NTERSCOPE 9211 #1335 58553 3 MOST ADDED TOTAL STATIONS: 108 TOTAL STATIONS: 69
FERGIE [}
CLUMSY WILL.| AM/ASM/INTERSCOPE 9134 +454 58.012 2 AVRIL LAVIGNE & 72213 SNOOP DOGG 528177
LO RIDA FEATURING T-PAIN = o s :
Fi = ' 4 RCA/RMG) oggystyle/Coffen/Interscope;
7758 +915 2.848 agysty P
Low POE BOY/ATLANTIC £ 2 “ TOTAL STATIONS: 46 ~OTAL STATIONS: 66
CHRIS BROWN FEATURING T-PAIN n
H 7604 +279 48599 5 BLUE OCTOBER 703/7 CASCADA fr 524/126
KISSKi5S JIVE/ZOMBA
ARTIST NEW Calling You what Hurts The Most
JORDIN SPARKS TG «427 42406 6 U LA SIATIONS (Brando/Universal Motown) (Robbins}
TATTOO 191IVE/7OMBA CHRIS BROWN 33 TOTAL STATIONS: 57 TOTAL STATIONS. 48
RIHANNA FEATURING NE-YO NYRr eoee 240 41568 7 With You
HATE THAT | LOVE YOU SRP/DEF JAM/IDIMG - (Jive/Zomba) TIMBALAND FEAT. KERI HILSON JORDIN SPARKS DUET WITH
FINGER ELEVEN - KBKS, KHKS, KKDM, KKOB, KQCH, KRBE, & NICOLE SCHERZINGER 675/43 CHRIS BROWN r 515173
PARALYZER WNDLP 6042 354 29904 9 KRUF, KSPW, KZMG, Sirius Hits 1, WADA. Scream Ho Air
% WBLI, WERD, WFLZ, WHHY, WHKF, WHOT, (Mosley/Blackground/Interscape) 9/ ive/Zomba)
COLBIE CAILLAT n S487 742 31.803 8 WHTS, WHYI, WKCS, WKSS, WNOU, TOTAL STATIONS: 57 “OTAL STATIONS. 32
BUBBLY UNIVERSAL REPUBLIC o WNTQ, WRVQ, WTWSRV WZ\Q;S, WWCK,
;‘::ngpﬂs ;mlchTump BIC MACHINE/UNIVERSAL REF‘?UBLI( 5039 +44b 27155 13 W!Vi‘f’ﬁﬁr il WZYP" a/lxr 'L: G':tf " sea -Cr:f:eispoBTtG V%ait Foarme
SARA BAREILLES 2t [Atlantic/Lava) (Song Book/Atlantic)
NATASHA BEDINGFIELD FEATURMMG SEAN KINGSTON 1 5016 1184 28.030 12 Love Song TOTAL STATIONS: 37 TOTAL STATIONS: 4]
LOVE LKE THIS PHONOGENIC/EPIC . (Eplcé K
KBKS, KDWB, KHF), KHTT, KKOM, KKMG,
SEAN KINGSTON 4419 +514 28236 T KMXV, KZHT, WABB, WAEB, WAEZ, WFLZ,
TAKE Y0U THERE BELUGA HEIGHTS/EPIC WHTS, WIOG, WKST, WNKS, WQEN,
PARAMORE , WRVQ, WVSR, WWST, WX XL
MISERY BUSINESS FUELED BY RAMENATUANTIC/L AV, 4284 311 26.267 14 e =T
WYCLEF JEAN FEATURING AKON, LIL WAYNE & NHA - Feedback
SWEETEST CIRL (DOLLARBILL) colvpa 4199 *379 23963 15 (Efanda,fD IMG)
DAUGHTRY 1 _ KDWB. KHTS, KilS, KKPN, KZCH, Sirius
OVER YOU R(A/pﬁrg 3665 174 16.844 2] Hits 1, WAQA, WBHT, WHBQ, WHHD,
LINKIN PARK A N B
SHADOA OF THE DAY wakngrgRos 5426 510 18457 22 wZYP ' S '
RIHANNA AIRPOWER/MOST INCREASED PLAYS hrig o
DON'T STOP THE MUSIC SRPIDEFJAMADIMG o208 +1028 28268 10 DAUGHTRY 20
TIMBALAND FEATURING KERI HIL50N F;E'S I’inke Tonight
' 3 B €6 (RCA/RMG)
31 ey iane WOSLEY/BLACKGROUND/NTERSCOPE 5570 372 23313 75 KJYO, KKDM, KKOB, KQXY, KRBE, WAOA,
: N WEBC, WELY, WHHY, WHOT, WHTZ, WIOG,
17 CBV‘(\LBDI\YE BASH FEATURING T-PAIN RISTATRNG 3319 317 18592 18 WKZL, WPRO, WTWR, WVKS, WWST,
WYOY, WZAT, WZYP
KANYE WEST 1 — —_—
25 STRONGFR ROC-A-FELLA/DEF JAM/IDIMG 251 g 8422 19 RIHANNA 17
- Don't Stop The Music
. C) SBOl;EYKCHER RY EUEVEN SEVEN/MLANT‘(M‘& 300 +360 13433 25 (SRP/Def Jam/IDIMG)
KBKS, KLAL, KXXM, WAEZ, WAPE, WDJX,
SANTANA FEATURING CHAD KROEGER WEMF, WHKF, WIOG, WIXX, WKQI, WNKS,
. 12 TOTHENGHT amistare 2810 9 ngos 23 WNOK, WQEN, WVSR, WXKB, WX XL
ONEREPUBLIC RAGH
®| R s 2527 4615763 23 LR o !
GOOD CHARLOTTE - What Is It
2 _]9 IDON'T WANNA BE IN LOVE (DANCE FLOOR ANTHERS oavihepe 2489 338 15.029 25 (Arista/RMC) RIHANNA
e 1 THREE DAYS GRACE | 2433 128 7656 33 EKWEJ'ZKE;& Kﬁéé'&‘fééfw.ikﬁ““' Don't Stop The Music (SRP/Cef Jam/IDJMG)
NEVER "00 LATE JIVE/ZOMRA : WNOU, WSNX, WWHT. WXXX. WXVK KBKS +36, WWHT +31, KSPW +30, WDJX +30, WXXL +23,
J ' ' ' WFLY +24, WEMF +24, WAPE +23, WNOK +23, KWNZ +20
(5 5 MILEY CYRUS 2265 609 17732 23 WAl cvnis T
SEE YOU AGAIN HOLLYWOOD : MILEY CYRUS 15
See You Again FLO RIDA FEAT. T-PAIN
7 o jehmsieronn MOST ADDED ek 2260 762 18972 17 (Hollywood) Low (Poe Boy/Atiantic)
= = KDWB, KWYL, KZMG, WBHT, WHBQ, KHOP +45, NRVW +44, WHHD +38, WDJX +35, WABB +34,
@ % MAROON S 2950 4257 8193 37 WHTS, WKKF, WKRZ, WKSC, WKZL, WLD!, WKL +29, WTWR +26, KJYO +23, WLKT +23, WKKF +21
WON'T 50 HOME WITHOUT YOU AGM/OCTONE/INTERSCOPE . WQEN, WSSX, WSTW, WXXL -
ol BRITNEY SPEARS e o e B LENNY KRAVITZ 3 1 CHRIS BROWN
Z PIECEO ™ ME JIVE/ZOMBA I'll Be Waiting With You Uive/Zomba)
.T BOYS LIKE GIRLS (Virgin) WRVQ +32, KSLZ +27, WWHT +27, WXKS +23, WXLK +22,
. 5 HERO/HEROINE cowmpn 1981 +260  10.384 32 CKEY, KKOB, KKPN, KSAS, Sirius Hits 1, WSTW +22, KOND +20, WIOQ +20, WABB +20. WKST +19
; —— N - WCGQ, WEZB, WIBQ, WSSX, WXXX, - -
WXYK, WYOY, WZKL -
. f HYPNO™IZED BICGATES/SLP-NSI DEATLANTIC 1205 *382 11526 30 R —— = SLLC'A KEYS n
. R SNOOP DOGG 12 0 One [MBK/J/RMG
32 SOULJA BOY TELL'EM ! 1896 236 9199 34 i) Gt KMXV +40, KZCH +23, KIYO +23, KSLZ +22, WAEV 22,
CRANK THAT (SOUL JA BOY) COLLIPARK/INTERSCOPE = o ) WXXX +20, WWHT +20, WNTGQ + 20, WIOG 20, WLAN +T7
> . . X . ,
= S0 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND 11 f 110 500 15405 27 KHTS, K YO, KWNZ, K226, WEHN, WFLZ, -
AYO TECHNOLOGY SHADY/AFTERMATH/INTERSCOPE ’ WKSS, WKST, WKSZ, WNOU, WXXX, XM fr MILEY CYRUS
KANYE WEST FEATURING T-PAIN ! 76 451 10886 31 jjoeRiicpl2y See You Again (Hoilywood)
GOODLIFE ROC-A-FELLA/DEF JAM/ADIMG : WIXX <30, WXXL +28, KDWB +25, WXYK +22, WQEN +18,
SARA BAREILLES Pg N oL = KMXV +18, WLDI +T7, WNTQ +17 CKEY +16, WHHD +I5
LOVE SONG EPIC ) ADDED AT... 2,16
ENUR FEATURING NATASJA <5482
T WrRa 1307 152 ME70 29 CVVVSR 2 2
harleston, WV L CR
JANET
FEEDBATK sianpionve 872 392 6769 40 ;% Wacle Fgll .
KANYE WEST FEATURING DWELE e oy )
FLASHING LIGHTS ROC-A-FELLA/DEF JAM/DIME : Rifonna: DopStopkThelMusic]l6
Sara Bareilles. Love Song, O
DJ FELLI FEL FEAT. DIDDY, AKON, LUDACRIS & LIL JON 787 6 2662 L FOR WEEK ENDING JANUARY 13, 2008
CET BUCK iN HERE ISLAND URBaN/IDJMC B LEGEND: See iegend to charts in charts section for rutes and symbol explanations.
FOR REPORTING STATIONS PLAYLISTS GO 10 127 CHR/top 40 and 17 Canada CHR/top 40 stztions are electronically monitored by Nielsen
LIFEHOUSE T4 +86 2.219 = - Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
WHATEVER IT TAKES CEFFEN/INTERSCOPE k www.RadloandRecords.com of 56 reporters. © 2008 Nielsen Business Media, Inc. All rights reserved.
receive a bu let, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, in both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for
Country ckat, which is based on audi-
erce irpressions, comp ated by cross-
referer cinc exac times of airplay with
Lrhitren listener data).

S01gs s 10wINg an increase in

pleys (awdience for Country)
cver the p evious week, regardless of
chart mov2raen . A sony will also
receive a I let T its perzentage loss
in plays (a udien e for Country) does
not exceec the [ ercentage of moni-
tored station dewntime for the for-
mat. Exerr pting the Country chart, a
53ng tiat 1as bzen on the chart for
more than 20 waeks wi | generally not
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increase in plays. Country titles that
decline in at dience but increase in
plays will aleo receve a bullet if the
total audien e erosion for the week
does not exceed 3% A songin its
first week a No. 1 will always receive
a bullet, ev211f it has lost plays
(audience f=r Country)

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inz copyrighted Persons 12+
audience es imates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on bth the Airplay and
Audience carts for the first time with
increases 1n both plays and audience.

Awarded solely on the Country chart
to songs that receive ¢ irplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five scngs with the
largest increases in pleys (acdience
for Country). Title witt tha top
increase will also be highl ghted if on
chart. If two or more <angs have an
equal increase, the sor g ranked
higher on chart will be listed first.

MOST ADDED:

A listing of songs with the total number

station or by autormatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

Christian CHR, Inspo, Christian
Rock, Gospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
atter 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC titles move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
L_atin charts move to recurrent after
20 weeks if they rank below No. 20

Nielsen BDS certification for
airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
fallowing symbol indicates multiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosguad. Songs are tested online
by Promosquad using multiple listens
ard a nationwide sample of carefully

profiled music consurmers.
Indicated solely on the Canadian
charts for songs meeting

Cenadian content requirerments.
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CHR/TOP 40 INDICATOR REPORTERS

» AFTER LANDING A NO. TWITH
¥  TIMBALAND ON “APOLOGIZE,”

: l} ONEREPUBLIC L EAPS 18 SPOTS TO
NO. 20 ON THE CANADA CHR/TOP
40 CHART WITH “STOP AND STARE.”

B3

POWERED BY
nidsen
BDS

<DMDS

DIGITAL DOWNLOADS
AVAI_ABLE AT DMDS.COM

KQID/Alexandria, LA
PD: Squirrel
MD: Jessica

WSTO/Evansville, IN
OM: Tim Huelsing
PD: Jason Addams

WWXM/Myrtle Beach, SC
OM: Jimmy Fueger

PD: Al Seliga

MD:. Larry Knight

KGOT/Anchorage, AK WDAY/Fargo, ND

OM: Mark Murphy
PD/MD: Bill Stewart

WWBX/Bangor, ME
PD: Tommy Frank

KRSQ/Billings, MT
OM/PD: Kyle McCoy

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhaft

PD: Dave Adams

APD: Chad Fasig

MD: Mason Schreader

KNDE/Bryan, TX
OM/PD: Tucker Young

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donavan Short

KZIA/Cedar Rapids, IA
OM: Rob Norton

PD: Creg Runyon

MD: Ric Swann

WQQB/Champaign, IL
OM: Morgan Kane
PD: joe Mclntyre

WHTE/Charlottesville, VA
OM: Vinnie Kice
PD/MB: PJ Styles

WJYY/Concord (Lakes Region), NH
PD/MD: AJ Dukette

WKMX/Dothan, AL
PD. Trent Michaels
MD: Chris Alan

WWAX/Duluth, MN
OM: Bill Jones
PD/MD: Tony Hart

WBIZ/Eau Claire, WI
OM: Mike Cushman
PD/MD: Jare E Jardan

WNKI/Elmira, NY
OM/PD: Scott Free
MD: Eric McKay

WRTS/Erie, PA
PD: Jessica Curty
APD: Danial Baxter

WDKS/Evansville, IN
PD: Keith Curry

PD: Tioy Dayton
MD: Special Ed

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD/MD: Jay Steele

WMSR/Florence, AL
OM: Brian Landrum
PD: Jon "Fatguy" Marte

WJIMX/Florence, SC
OM: Randy “Mudflap” Wilcox
PD/MD: Scatty G.

KISR/Ft. Smith, AR
OM/PD: "Big Dog" Rick Hayes

APD/MD: Mike "Mike at Night" Oldham

KKXL/Grand Forks, NO
OM: Rick Acker

PO/MD: Trevor D

APD: Dave Andrews,

WQPD/Harrisonburg, VA
PD: Bobby Masan
MD: Ryan O'Biyan

KLAZ/Hot Springs, AR
OM/PD: Keith Michaels
APD/MD: Aaron Garrett

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Cary Miller

KSYN/Joplin, MO
OM: Chad Eliiot
PD: Steve Kraus
MD: Chris Cortez

KFRX/Lincoln, NE
OM: Lester St. James
PD: Matt McKay
APD/MD: JJ Ryan

KZIl/Lubbock, TX
OM: Wes Nessmann
PO: Jacqui Neal

WCIL/Marion, IL
PD: Jon £ Quest
MD: vy

KIFS/Medford, OR
PD/MD: Cemineye Mayers

WJIDQ/Meridian, MS
OM/PD: Bab O'Dell

KNOE/Monroe, LA
OM/PD: Babby Richards

WVAQ/Morgantown, WV
OM: Happy Kercheval
PD: Lacy Neff

WQGN/New London, CT
PD: Julie Johnson

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Odessa, TX
PD/MD: Nate Rodriguez

WILN/Panama City, FL
PD: Chris Alan
MD: Spacn

WPIA/Peoria, IL
OM: Gabe Reynolds
PD/MD: Don "Big D" Black

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Carr

Music Choice Hit List/Satellite
PO: Justin Prager
MD: Michael Schwab

WXER/Sheboygan, Wl
OM: Patrick Pendergast
PD/MD: Ron Simonet

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne

PD: JJ Holiday

APD: Wayne D.

MD: Timmy Daniels

WHTF/Tallahassee, FL
PD/MD: Brian O'Conner

WMCGI/Terre Haute, IN
PD/MD: Jamie Dawson

WKHQ/Traverse City, MI
PD: Dave B. Coode
MD: Lunchbox

KUJ/Tri-Cities, WA
PD: AJ Brewster

WWKZ/Tupelo, MS
OM/PD: Rick Stevens

WIFC/Wausau, Wi
PD: Jehn Jost
MD: Beiky

WAZQ/Wilmington, NC
OM/PD: Jeiry Mac

KFFM/Yakima, WA
OM: Ron Harrls
PD/MD: Steve Rocha
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; I g% T CHR/TOP 40 INDICATOR o

= 2C TITLE IMPRINT / PROMOTION LABEL ™ +/-
(]800 auciakeys woone o - MBKURMG 3318 +538
g 13 FERGIE CLUMSY WILL LAM/AGM/INTERSCOPE 3070 +434

11 CHRIS BROWN FEAT. T-PAIN KISSKISS JIVE/ZOMBA 1 2751 +446
16-. TIMBALAND FEAT. ONEREPUBLIC APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE ! EIOO +379
| 14 JDRDIN SPARKS 747700 WUVEZOMBA 2620 +S61
4 23 FINGER ELEVEN pARALYZER WND-UP 2586 +396
(56 8  FLORIDAFEAT. T-PAIN Low POEBOVIALANTIC 2493 +435
18 RIHANNA FEAT. NE-YD HATE THAT | LOVE YOU SRPIDEF JAWIDIMG 2182 4351
g 77 ] TAYLOR SWIFT TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC _iﬁé +46%
@ 1 NATASHA BEDINGFIELD FEAT. SEAN KINGSTON LOVE LIKE THIS PHONCCENIC/EPIC 2135 +364
: 17  COLBIE CAILLAT BuBBLY UNIVERSAL REPUBLIC -2028 +165
2 12 PARAMORE MISERY BUSINESS FUELEDBY RAVENATLANTICLAVA 1814 +267
' : 9 LINKIN PARK SHADOW OF THE DAY WARNER BROS. 15-30- 22
° 47 8 SEANKINGSTON TAKE YOU THERE BELUCAHEIGHTS/EPIC 1502  +282
‘ 1 79 WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA SWEETEST CIRL (DOLLARBILL) (OLUMBIA 1487  +233
[©J3& 1 SANTANA FEAT. CHAD KROEGER I\TOTHE NGHT ARISTARMG 1405 +122
ﬂ . 10 BUCKCHERRY SORRY ELEVEN SEVENATLANTICLAVA i399 +248
@ 3 RIHANNA DON'T STOP THE MUSIC SRPIDEF JAwiDIMG 1307 +449
N | i 16 GOOD CHARLOTTE | DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) DAYLIGHT/EPIC 1237 19
4 22 DAUGHTRY oveRvOU RCAIRMG >1A177 +87
i < B S BRITNEY SPEARS PIECE OF ME JIVE/ZOMBA 1052 18
16 BABY BASH FEAT. T-PAIN CYCLONE ARSTARMC 1034 417
’ —; MAROON S WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCOPE Ton +96
’ - 3 ONEREPUBLIC STOP AND STARE MOSLEY/INTERSCOPE 1005 +291
D " 3 2 CHRIS BROWN wiTHY0U JVEZOMBA 954 +366
o = _._7., THREE DAYS GRACE NEVER TOO LATE JIVE/ZOMBA 922 +20
. -'_ 2 MILEY CYRUS SEE YOU ACAIN HOLLYWOOD - 850 +184
. g ? BOYS LIKE GIRLS HERO/HEROINE coLumBa - 806 +57
o .3' "~ PLIES FEAT. AKON HYPNOTIZED BIG CATES/SLIP-N-SLIDE/ATLANTIC 610 437
50) "3 ENURFEAT. NATASJA CALABRIA 2008 UTRA 500  +84

3 13 KANYE WEST FEAT. T-PAIN COOD LIFE ROC-A-FELLA/DEF JAM/IDJMG 49_0 a4
(5] & 2 SARABAREILLES LOVE SONG tC 474 +238
9 - 7 KANYE WEST FEAT. DWELE FLASHINGLICHTS ROC-A-FELLA/DEF JAM/IDJMG *410 +118
("] SE. 2 TIMBALANDFEAT.KERIHILSONS NICOLESCHERZINGERSCREAM  MOSLEVIBLACKIROUND/NTERSCOPE 339 +32

T2 AVRIL LAVIGNE ror RARMG 334 487
3 39 2 LIFEHOUSE WHATEVER IT TAKES CEFFEN/NTERSCOPE 323 +79

37 ’-l:“ ASHLEY TISDALE HE SAID, SHE SAID WARNER BROS. T 307 -41
‘ NEW JANET FEEDBACK ISLAND/DIMG 304 a62
@ NEW BLUE OCTOBER CALLING YOU UNIVERSAL MOTOWN 282 +80
@ NEW DAUGHTRY FEELS LIKE TONIGHT RCA/RMG 266 +169

48

8 zf ... CANADA CHR/TOP 40 = .

- b 28 Time IMPRINT / PROMOTION LABEL ~ TW -
1 ) 12 ALICIA KEYS NOONE i o MBKIUSONYBMG 642 +77
e 18_ TIMEALAND FEAT. ONEREPUBLIC APOLOGZE  MOSLEY/BLACKGROUND/NTERSCOPE/UNIVERSAL 602 +9
° .]9 RIHANNA DON'T STOP THE MUSIC SRP/DEFJAM/UNIVE}QEAL | ‘5-67 F »2877
°‘ B z FERGIE CLUMSY WILL.I AM/A&M/INTERSCOPE/UNIVERSAL 7 .‘:177—“ 1 +35
°1 'lb CHRIS BROWN FEATURING T-PAIN KISSKISS JIVE/SONY BMG 475 +45
el g BRITNEY SPEARS PIECEOF Me JVESONYBMG 469 +63
ew "1-6» Aﬁ IL LAVIGNE HOT % ARISTA/SONY BMG 1 455 :977
o 6 i FLO RE)A ;EATURING T-PAIN LOW POE BOY/ATLANTIC/WARNER 450 +98
e : 12. ] HEDLEY FOR THE NIGHTS | CAN'T REMEMBER UNIVERSAL 419 +43
@ At 10  SIMPLE PLAN WHEN 'M CONE & ATLANTIC/LAVA/WARNER i _404 3 7*@2 T
(] 10 JORDIN SPARKS TATT00 GUVESONYEMG 393 +64
G 12— WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA SWEETESTGIRL (DOLLARBILL) COLUMBIA/SONY BMG 373 _»75 | |
@ 17 1 SANTANA FEATURING CHAD KROEGER (NTO THE NIGHT o ARISTA/SONY BMG 367 +18
Q 8 ELISEESTRADA UNLOVE vOU + ROCKSTAR 364 428
@ _15 COLBIE CAILLAT BUBBLY ) UNIVERSAL REPUBLIC/UNIVERSAL ~3“36 i 7+6 T
@ 19 ] RIHANNA FEATURING NE-YO HATE THAT | LOVE YOU SRP/DEF JAM/UNIVERSAL | 31; ‘ +17
e 11 NATASHA BEDINGFIELD FEAT. SEAN KINGSTON LOVE LIKE TH45 PHONOCENCEPCSONYBMG 301 +37
@ ~6¥ SEAN KINGSTON TAKE YOU THERE BELUCA HEIGHTS/EPIC/SONY BMG 1 #BHDE L ~é4 1
9 ié_T(ANVE WEST STRONEER ) ROC-A-FELLA/DEF JAM/UNIVERSAL 237 7—347

47 ONEREPUBLIC STOP AND STARE MOSLEY/INTERSCOPE/UNIVERSAL 266 +97
5 DANNY FERNANDES FEAT. JUELZ SANTANA CURIQUS & FORTUNES 262 +53
7 FIN(;Eli ELEVEN I'LL KEEDVEUR MEMORY VAGUE & WIND-UP “ZE +23

“OR W=EX ENDIND JANUARY 13, 2008

SRR L T L)

17
21

* THREE DAYS GRACE NEVER T00 LATE &

LINKIN PARK SHADOW OF THE DAY WARNER BROS./WARNER
ILLSCARLETT LiFE OF A SOLDIER o
ENUR FEATURING NATASJA CALABRIA 2D08 ULTRA

T(ANYE WEST FEATURING T-PAIN COODLIFE
GOOD CHARLOTTE | DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM]
TAYLOR SWIFT TEARDROPS ON MY CUITAR

BELLY RIDIN' & P

SONY BMG
ROC-A-FELLA/DEF JAM/UNIVERSAL
DAYLIGHT/ERIC/SONY BMG

BIG MACHINE/UNIVERSAL

HVE/SONY BMG

245 *43

234 +20
220 25
25 2
a7
206 45
204+
200 8

& indicates CanCon
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How to be a more effective MB

Back To The Basics

Darnella Dunham
DDunham@RadioandRecords.com

Strong passion tor music. a great car and bcing connected to

the artists  your format and the hit product in your market

are necessary attributes for an M. However, those qualities

do not necessarily make an MD rise above the pack. Out-

standing organizational skills, time management and commu-

nication may not sound as sexy, but they are sull important
abilities an M) should aspire to acquire,

The start of a new vear is an opportune time
to re-evaluate how to be more ctficient and
cttective as an MPLAnd who better to show the
way than multiple R&R Industry Achievement
Awards winner Lrik Bradley? Bradlev, APD
MDY of CBS Radios WBBM-FM  (396)/
Chicago, has collected seven such awards in the
rhyvthmic MDD ot che vear caregory o his
decade with the station.

Now on a two-year winning streak, Bradley
1s clearly domg many things right. But s not
just his ability to recognize a hit that makes him
great at what he does—DBradley's orgamzaton-

al abilities help him stay on top of all his duties.

Hard To Handle

With a decade-plus of M) experience under
his belt, Bradley has developed the time man-
agement skills necessary to keep up with the
high volume of incoming praduct that all
MDs contfront, whether 1ts that towering
stack of CDs on the desk or an c-mail inbox
Hooded with MP3s. Instead ot just listening to
the well-xnown artists, Bradley savs 1ty im-
portant to check out cvervthing he re
cetves—as daunting a task as thar mav be. That
means wading through countless songs that
will never get airplav.

“A ot of tmes it doesn’t pan out to any-
thing, but vou never know when vou're going
to get thae diamond in the rough!” he says. ™1
always have a stack of stutt on my desk thae |1
constantly add to and subtract from, but | det-

initely do my best to try to listen to everything

JANUARY 18, 2008

I have on my desk.”

[ ess seasoned MDDy fecling overwhelmed by
the task of listening to so much music should
comider getting help from an intern, mixer,
promotions assistant or anvone itching to get
involved in the  programming  deparoment.
“You can certainly have someone that you trust
go through and histen to stuft and sort oue the
better songs of the bunch. and then |vou] his-

ten to those.” Bradley savs.

Reachable

Most MDy have established call nmes during
which they are accessible to speak with Tabel
reps. Tlaving a set window ot availability s

cffective, but Bradley finds it casier to do his

job by taking calls dailyv. T try to be aceessible

atany time if people need something.” he savs.
“If vou ask anvbody, I generally will call back
my reps ina timely manner.”

This approach not only makes him casy to
communicate with, it also saves time because
there aren’t dozens of lengthy vorcemail mes-
sages to listen to. Other benefits include not
having to juggle multple calls and not get-
ting flooded on those days vou do take calls.
Taking calls daily can also help avoid getting
caught up in phone tag with those wrying to
reach vou.

E-mail helps keep Bradlevs call volume in
check. A lot of times taking label calls or com-
munications with artists, labels or management
can be done on e-mail” Bradley savs. "Com-

municating on c-mail is o great, because if I'm

www.americanradiohistorv.

‘Being a
good
communicator
and being
able to
rioritize
he things
that you
have to

et done

irst and
foremost is
the biggest

i

thing you
can do to
become a

better music

aom

director.’

—Erik Bradley

not at my computer, I have my BlackBerry on
me and [ can always reply right away”

Bradley also keeps in contact with his mix-
ers primarily via e-muail, to find out what's
working in the clubs where chey spin. " They
all know how to find me and T know how to
find them.” he savs, “so we talk on a regular
basis—cspeciallyv the ones that 1T know play
the most regular rotation-friendly  stutt.
Some of my guvs that plav underground
house musie, thevre not necessarily gomy to
be blowing down my door to oring some-
thing to me to plav, because we just can’t play
a lot of that music.”

Whatever the preterred method of commu-
nication, it's an essenial part of being an eftec-
tive ML OF course 1t necessary to nidintain
constant contact with the P, but consistent
communication with promotion cxecs can fos-
ter great relationships with your pomt person

at a record label.

Focus, Focus

Sometimes it’s physically impossible to ac-
complish everything that vou want to get
done in the davi prioritizing will ensure that
the most important tasks are handled. " That
honestly 1s what 1ts about—yprioritizing and
delegating to help vou oftset the things that
vou have to do in your dav]” Bradley savs. 7l
think prioritizing is the most important thing
that you have to do.”

No muatter how naturally good vour orga-
nizational skills are. it’s hard tor anvone to pre-
pare tor all that being an MDD entails. Bradley
savs, U You definitely have to learn it because
I don’t know if anvone can be prepared tor
that, when vou get into this business. If vou've
vot organizational skills. vou certainly can
have time management skills. Te's not much
different, and 've ahwavs been anally organ-
ized. Just being a good communicator and
being able to prioritize the things that vou
have to get done first and foremost is the
biggest thing vou can do to become a better

oo

music director.” RsR

A S..N.-ful Evening: Pictured after last month’s 5.I.N. Awards in New York, at the
unofficial afterparty at Glass nightclub, are, from left, Emmis rhythmic WQHT (Hot
97)/New York APD/MD Jill Strada, Universal Motown East Coast mixshow
director/Northeast regional rep Jennifer “Jen Boogie” Norwood and R&R
urban/rhythmic/gospel editor Darnella Dunham.
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: - T » LUPE FIASCO CLAIMS THE
' _ CHART’S BEST DEBUT SINCE
s RH Y I H M I c | §  AUGUST AS “SUPERSTAR,”

FEATURING MATTHEW
POoweRED BY nielsen SANTOS, BOWS AT NO. 28.

BDS ‘DIMIDS 0GITAL COWNLOADS AVAILABLE AT DMDS.COM

] § =
i 1) NIELSENBDS ¥ HITPREDICTOR NEW AND ACTIVE
] |§ ES ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE i e i o
£8 TmME IMPRINT/ PROMOTION LABEL  TW *- MILLIONS RANK L — e I — pEAYs
FLO RIDA FEATURING T-PAIN NO. 1(5WKS) 3!
1 8 6353 +218  S1806 1 JORDIN SPARKS 4537102 ROSCOE UMALI FEAT.
L Low POEBOY/ATLANTIC ==~ ' s Tattoo E-40 & J. BLACK 355/81
PLIES FEATURING AKON (19/Jive/Zomba) Live It Up!
z I 4 1B enomzeD BIG GATES/SLIP-N-SLIDE/ATLANTIC ‘{"98 | '+ EEEER 4 MOST ADDED TOTAL STATIONS: 6 (Artisans Of War)
.l 120 g ALICIAKEYS S i 389 32006 3 2 PISTOLS FEAT. T-PAIN —— e
i NOONE MEKUJ“:;: & TAY DIZM W 449/299 PITBULL FESAST. TRINA &
CHRIS BROWN FEATURING T-PAIN n2 She Got It YOUNG BO 345/52
4 i‘j_ KISSKISS JIVE/ZOMBA "32>8 e _311:15_2_ (Universal Republic) Go Girl
TIMBALAND FEATURING ONEREPUBLIC 1n2 ¢y TOTAL STATIONS: 43 (Fomous Artists/TVT) )
5 AT MOSLEY/BI ACKGROUND/NTERscope. 4179 120 26.228 6 TOTAL STATIONS: 5%
- —— e — ARTIST NEW ASIA CRUISE 432/81
TITLE / LABEL STATIONS i CASELY vr 243/57
1B 7 740 : pelfish
. " SENSUALSEDUCTION DOCGYSTYLE/CEFFEN/INTERSCOPE o e S RAY J & YUNG BERG B UiverZomba) Emotional
2 g CHRIS BROWN MOST INCREASED PLAYS ¥ 300 .857 25496 8 Sexy Can | TOTAL STATIONS: 250 D, N ;’L A -
You IVE/ZOMBA - (Koch/Epic) i
- e s - e = MEECH 384/12
OW WOW & OMARION KBBT, KBDS, KBMB, KODB, KHTN, KISV, : )
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- KANYE WEST FEATURING DWELE h P KYZZ, KZFM, KZZA, WRDW, WRED, WXIS, L. 32 G et RMO)
E 3 XHTZ TOTAL STATIONS: 3 d Street,
e 8 8 luSHNGLIGHTS ROCAFELLADEF Jawrone o100 *280 25681 7 e — TOTAL STATIONS: 18
@ feesy TREY SONGZ o A vy - CHVSBRELL. W Tav Dizm T [ PAIN & 379/38 WOTE FEAT.
00 12 CNTwepBUTWAT soncacokmTLaNTe 2919 T8 23764 3 Urw Who The F*#* Is Th 4 DQ  Warmna Fight g 217723
b (Roc-A-Felfa/Def Jam/IDJMG) ha The s That on’t Wanna Fight
° & 1 FERGIE N 532 w30 18279 T3 KBDS, KBMB, KODB, KHTN, KISV, KKFR, Uive/Zomba) (Final Cut/Rude Bwoy)
i CLumsy WILL| AM/ASM/INTERSCOPE = g KSEQ, KUUU, KVEG, KWIN, KXM, KYZZ, TOTAL STATIONS: 32 TOTAL STATIONS: 6
BABY BASH FEATURING SEAN KINGSTON K2 WO W WRED WRZ WAL 2
13 n N 2553 +15 14.945 15 XMOR
WHATISIT ARISTA/RMG
ALICIA KEYS P ; ""RAZAH 5
G A_‘_‘_—’_ 7 LIKE YOULL NEVER SEE ME AGAIN MBKLRMG 25"‘ 403 WEREEl T Rain
KANYE WEST FEATURING T-PAIN ndr (Def Jam/IDJMG)
| R et ld B c ol e
PLAYAZ CIRCLE FEATURING LIL WAYNE n WRVZ, WXIS, XHTZ .
SN 5 e aceoy DIPDEF JamiDuMe 2525 408 16.248 w Qeisey o7 | O
J. HOLIDAY AIRPOWER o JANET 2
SUFFOCATE wusicLnecapmoL 2100 #3190 12439 19 ;"f"‘;ﬂ/l‘smm
slani
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B - — on op The Music
RIHANNA FEATURING NE-YO N2 e 2% a8 (SRP/Def Jam/IDIMG)
HATE THAT | LOVE YOU SRPIDEFJAMADIMG s KOON, KEZE, KLUC, KPHW, WBTT, WHZT,
SOULJA BOY TELL'EM ne WIFX, WKHT, WNVZ, WQHT, WXIS, XMOR
CRANK THAT (SOULJA BOY) cOLUPARK/INTERSCOPE 1702 192 N.374 Y e e e~
WEBBIE, LIL’ PHAT & LIL' BOOSIE w i e I d
INDEPENDENT TRILL/ASYLUM/ATLANTIC i (Sho'NuffCapitol)
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GUCCI MANE " WEBBIE, LIL' PHAT & =)
FREAKY GURL BIG CAT/ASYLUM/ATLANTIC ey 228 BEEN 2 LIL BOOSIE . 10
FAT JOE FEATURING J. HOLIDAY Independent — —
IWON'T TELL TERROR SQUAD/IMPERIAL/CAPITOL ]_:'(_5_5_ | Q_V‘ s izi (Tril/Asylum/Atiantic) CHRIS BROWN
BIG GEMINI B . [ N KO M AL, : With You (ive/Zomba)
HYPNOTIZED BIG GUN/UPSTAIRS el o % y i Wi . | WRCL +40, WNVZ 438, KSFM +39, WRDW 438, KPWT +37,
CASSIDY FEATURING SWIZZ BEATZ el s e s LUPE FIASCO FEAT. MATTHEW e B A R RPN (AT SR WS (B Gl <D
MY DRINK N' MY 2 STEP FULL SURFACE//RMG N g N SANTOS 10 ¢y D
ENUR FEATURING NATASJA s HIEIRE Dl
ALABRIA 2008 888  +78 8.348 25 (st & 15th/Atlantic) . Sensual Seduction (Doggystyle/Geffen/Interscope)
£ ULTRA KBBT, KBOS, KCAQ, KDGS, KTTB, KUUU, KPTY +42, KKER +38, XHTZ +37, KCHZ +35, KZZA +34
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SUPERSTAR 1ST & ISTH/ATLANTIC { o L.
GLASSES MALONE FEATURING AKON '8]7'” +84 é 2'23 27 %Apvl Dlz;'ns s oA 9 fr  ALICIA KEYS
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= = WMBX, WRED, WZMX e e —
RIHANNA 1 .
WEBBIE, LIL' PHAT & LIL' BOOSIE

810 +331 8315 26

DON'T STOP THE MUSIC SRA/DEF JAM/IDIMG "MARIO 9 3 4
- Independent (Till/Asylum/Atlantic)
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I'M50HOOD TERROR SQUAD/KOCH o B A ’ LUPE FIASCO FEAT. MATTHEW
JUSTIN 1
UNTIL THE EIA%FI?FMF;LAKE PSP BN J|VE/£)MT§*« 78 79 4BE2 38 SANTOS
= =N p S Superstar (Ist & 1Sth/Atlantic)
CHINGY FEATURING AMERIE WZMX +36, KPTY 432, KDHT +28, WRDW +28, KXBT +25,
FLY LIKE ME PO AWM P04 274 3827 - ADDED AT... WPOW +24, WBTT +23, KHTN +21, KTTB +21, KKSS +18
- = e Le oy o
THE-DREAM o N KKFR | Jataal ]
FALSETTO RADIO KILLA/DEF JAM/IDIMG 1 Phoenix, AZ
TRINA PD: B St. J
SINGLE AGAIN supnsupe 939 7 3_5’1 ) MD: D'Jucfgey B:ym e
JANET
555 +312 3.769 - Ray J & Yung Berg, Sexy Can |, 3
FEEDBACK ISLANDADIMG 777 - Birdman Feat. Lil Wayne, Pop Bottles, O
NATASHA BEDINCGFIELD FEATURING SEAN KINGSTON 574 22 4.433 40 Hurricane Chris Feat. Boxie, Playas Rock, O
LOVELIKE THIS PHONOGENIC/EPIC =77 ! Jay-Z Feat. Pharrell, | Know, 0 FOR WEEK ENDING JANUARY 13, 2008
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POWERED BY
» FAT JOE SPRINTS 17-9 FOR HIS SIXTH niclsen
TOP 10 AS A SOLO ARTIST WITH “I WON'T
TELL ALSO ON HIS RESUME IS AN TI-WEEK

RUN AT NO. 1AS A MEMBER OF TERROR

g &R RHYTHMIC

SQUAD WITH “LEAN BACK" IN 2004,

DMDS
DIGTAL DOWNLOADS
AVAILABLE AT DMDS.COM

- B RAP
2 o3 11 NIELSEN BDS
RHYTHM |C REPO RTERS 5 B ARTIST CERTIFICATIONS PLAYS AUDIENCE
3 25 e IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK
FLO RIDA FEATURING T-PAIN NO. 1(5WKS n
WAJZ/Albary, NY* WFFY/Ft. Walton Beach, FL KTTB/Minneapolis, MN*  WJJS/Roancke, VA* T 20 o CWE)  sovamamg 9356 633 768 1
OM: Kevin Callahan OM: Dan Colfins OM/PD: Sam Elliot PDMD: Cisgo PLIES FEATURING AKON v
PD: Rob Ryan PD: Philip "Drex" Rener MD: Zannie K. 2 20 HYPNOTIZED BIG CATES/SLIP-N-SLDEATLANTIC 0239 263 44823 3
MD: JD Redman KBMB/Sacramento, CA* KANYE WEST FEATURING DWELE 4
WJFX/Ft. Wayne, IN* KHTN/Modesto, CA* PD: Pattie Moreno 4 10 asHNGLGHTS ROC-A-FELLA/DEF JAM/IDJMG B0 j+8 @D20d 2
KKSS/Albuguerque, NM*  PD: Phil Becker OM/PD: Rene Roberts MD: DJ Short-E WEBBIE, LIL' PHAT & LIL' BOOSIE MOST INCREASED PLAYS
PD: DJ Lopez APD/MD: Weasel & 15 | DEPENDENT TRLUASYLUMATLANTIC D700 983 43779 4
MD: Matthew Candelaria KDON/Monterey, CA* KSFM/Sacramento, CA* KANYE WEST FEATURING T-PAIN N .
WNHT/Ft. Wayne, IN*  OM/PD: Sam Diggedy PD: Byron Kennedy 3 9 Gooouee ROCAFELADE w9604 B39 41843 5
KFAT/Anchorage, AK PD: Vincent "MoJo" Wilson ~ APD/MD: Eric "The Funky 1" APD: Randy Fox PLAYAZ CIRCLE FEATURING LIL WAYNE n
OM: Tom Oake's APD/MD: Shady Spencer 5 25 presacsor DTPIDEF amrpumg 4009 B34 739‘686 5
PD/MD: McCannell KYZZ/Monterey, CA* WOCQ/Salisbury, MD 1 8 BIRDMAN FEATURING Lil. WAYNE 3555 4196 29064 8
"Man@Large Adams WHZT/Creenville, SC* PD: Tommy Del Rio PD: Deelite POP BOTTLES CASHMONEY/UNIVERSAL MOTOWN ’ .
APD: Brad Erii kson OM: Steve Crumbley APD/MD: Q "Your Boy Q" MD: Bill Baker DJ KHALED FEAT. T-PAIN, TRICK DADDY, RICK ROSS & PLIES N -
PD/MD: Jet Black Mevyers 8 [ 22 \yisomo00 TERRORSQUADKOCH 2924 375 28015 7
WBTS/Atlanta, GA* KUUU/Salt Lake City, UT* 17 g FAT JOE FEATURING J. HOLIDAY 2664 +512  2068C 9
PD: Lee Cagle WDLD/Hagerstown, MD WQHT/New York, NY* OM/PD: Brian Michel IWON'T TELL TERROR SQUAD/IMPERIAL/CAPITOL
APD/MD: Maverick OM: Rick Alexandar PD: Ebro Darden APD/MD: Kevin Cruise }o 12 BABY BASH FEATURING SEAN KINGSTON 2662  +26 15423 15
PD/MD: Artie Shultz APD/MD: Jili Strada ARSI T
KDHT/Austin, TX* KBBT/San Antonio, TX* g 39 SOULJA BOY TELL'EM n 2505 383 18484 1L
OM/PD: Chase WWKL/Harrisburg, PA*  WNVZ/Norfolk, VA* PD: Homie Marco Arias A B COY L PERIINTERS ORE
APD: Boogie OM/PD: John Q' Jea OM: Don London APD: John Henry Medina 19 1 SHAWTYLO 2413 +41 19577 1Q
MD: Deuce APD/MD: Venetia PD: Tias Schuster . D DAASYIL
MD: Shagay KPWT/San Antonio, TX* 2. 33 BABY BASH FEATURING T-PAIN 224 205 16375 14
KXBT/Austin, TX* WZMX/Hartford, CT* OM: Roger Allen 1S4 ;J“f:iu I — I“_:‘I‘_SSA;‘::”G
PD: Rudy Ranms OM: Steve Sathany KMRK/Odessa, TX PD: Eric Sean %, 25 FEATURING g v 2158  -103 7.2n B
APD: Chico Rico PD/MD: DJ Buck PD: Christopher Marquez ! S ISEALD LRBARITING
APD: David Simpson APD/MD: Kid Vicious XHTZ/San Diego, CA* i o GUCCIMANE 2m 42 new 19
KBDS/Bakerstield; CA* y Les e ) :t:(;ilgtls FEATURING JERMAINE DUP:I‘C HEE
b T Ot 06 1001 B Do 5 55 B T
lec ) Bonn: " CASSIDY FEATURING SWIZZ BEATZ
Wilson T o s T PD: Ronnie Ramirez ém%%/i‘::gengeﬁ’" CAx B 24\ DRiNKN My 2STEP FULLSURRACEWRMG (D78 342 1846 T2
; . i 0
KISV/Bakerstield, CA*  PD/MD: K-Smooth WPYO/Orlando, FL* 18 10 CHINGY FEATURING AMERIE sromer w1796 302 10684 22
PO/MD: J. Reed APD: Pablo Sato OM: Steve Holbrook KYLD/San Francisco, CA* = PITBULL FEATURING LIL JON
WJMN/Bosten, MA* KPHW/Honolulu, HI* O SteneDettann SE%(TE’ Mj'rtl; h - BN s Bl e ol §
osten, onolulu, : Jazzy Jim Archer = g -
ZB:DC?J(HHBC' Jél:tl SSA:KVe/agn_e e ggﬁx%ognarqécg : PR E Ssoougké@LBOY TELL'EM FEATURING 115 OlLPaRKiNTERSCOPE 10>% 724 10087 23
: Dennis C'Heron : ejerana : Brian "Big Bear" oy MATTHEW )
MD: CeeSpin MD: Kevin Akitake Davis gm/s%n Luis Obispo, CA % 9 B L S G FERTORING SANTES po peoge w2 w32 2076 8
: Drew Ross
TRINA
WCZQ/Champaign, (L KPTY/Houston, TX* KVYB/Oxnard, CA¥ PD/MD: JoJo Lopez 2 T Gucieacan supnsupe 582 +20 7108 27
PD/MD: Rodesick "SuavA" OM: Arnulfo Ramirez PD/AMD: Daniel "Mambo” APD: DJ Mel e JAY-Z
Lake PD:Cindy Hil Herrejon 1 4 ROCBOYS (AND THE WINNERIS) ROCAFELLADEF oG 2) 5B 1392816
KPAT/Santa Maria, CA | ROCKO
WRVZ/Charteston, WV*  WXIS/Johnson City, TN*  KKUU/Palm Springs, CA MD: DJ E-Wrek 28 7 DOME ROCKY ROAD/ISLAND URBANADIMG 1098 *131 8IEY 2
OM: Rick Johmson PD/MD: Todd Ambirose OM: Jen Shevlin £ | HURRICANE CHRIS FEATURING BOXIE ___ N ==
PO/MD: Woody Woods PD: Anthony "Antdog” KUBE/Seattle, WA* 26_ & pLavashock POLOCROUNDSURMG 102 +6] ATy 52
KCHZ/Kansas City, MO* Quiroz OM: Shellie Hart BIG GEMINI 1046 +55 5 58
WIBT/Charlotte, NC* OM/PD: Maurice [eVoe APD: Erin Deveaux PD: Eric Powers HYPNOTIZED BIG GUN/UPSTAIRS [‘ LBES)
OM: Bruce Logan MD:Ron T. APD/MD: Karen Wild GLASSES MALONE FEATURING AKON 000 37 a0 24
PD: Rob Wagrman WKHT/Knoxville, TN* CERTIFIED CASH MONEY/UNIVERSAL MOTOWN .
APD/MD: JoJe OM: Rich Bailey WZPW/Peoria, IL WYPW/South Bend, IN DOLLA FEATURING T-PAIN & AKON 043 a2 4687 31
PD: Darren Stephens OM: Matt Bahan OM: Ron Stryker WHO THE F*** ISTHAT JIVE/ZOMBA -
WBBM/Chicago, IL* MD: Joey Tack PD/MD: Quint "Q" Hafron APD/MD: Mike "The Mayor RICK ROSS FEATURING R. KELLY 96 52 5572 29
PD: Todd Cavanah Mike Jax" Jackson SPEEDIN' SLIP-N-SLIDE/DEF JAM/IDJMG °
APD/MD: Erik Bradley KRKA/Lafayette, LA* WROW/Philadelphia, PA* TRAP STARZ CLIK 79 6 5265 30
PO/MD: Chris Logan PD: Leo "Kid Leo" Baldwin KEZE/Spokane, WA* CGETITBIG UNIVERSAL REPUBLIC :
KIBT/Colorade Springs, CO* MD: Marian Newsome- OM: Roger Nelson STYLES P FEATURING SWI2Z BEATZ 767 16 10982 20
PD: Jared Golcnerg KNEX/Laredo, TX McAdam PD: Boomer Davis BLOW YAMIND PHANTOM/D-BLOCK/KOCH :
MD: Madboy PD: Arturo Serna !l DEM FRANCHIZE BOYZ 737 1 2752
KKFR/Phoenix, AZ* KWIN/Stockton, CA* TALKIN' OUT DA SIDE OF YA NECK VIRGIN/CAPITOL :
KZFM/Corpus Christi, TX*  KLUC/Las Vegas, NV* PD: Bruce St. James PD: Louie Diaz YO GOTTI FEATURING PRETTY RICKY 694 25 3196 38
OM/PD: Ed Ocanas OM/PD: Cat Thomas APD: Karlie Hustle LET'S VIBE MOUTH OF THE SOUTH/TVT
MD: Arlene M. Cordell APD/MD: J.B.K MD: DJ Joey B WLLD/T: , FL* 2 PISTOLS FEATURING T-PAIN & TAY DIZM =
rien or g oey Boy PD:OrIan?Jr;‘pa 3 SHEGO!IT UNIVERSALREPLBLC Do *384 3531 37
KZZA/Dallas, TX* KVEG/Las Vegas, NV* KZON/Phoenix, AZ* APD: Scantman § SCARFACE 647  +25 4122 33
PD: Al Fuentes PD: Sherita Saulsketry PD: Dennis Martinez MD: Knsti Reif o GIRL YOUKNOW RAP-A-LOT 4 LIFE/ASYLUM/ATLANTIC
MD: DJ Reave MD: Jesse "J-Nose" Carcia ~ APD: Strawbesry > POP IT OFF BOYZ 496 433 2815 -
MD: DJ Mikee Mike KOHT/Tucson, AZ* & CRANK DAT BATMAN UNIVERSAL MOTOWN -
KQKS/Denver, CO* WLTO/Lexington, KY* OM: Tim Richards - SO,CENTEEATURINGAKON 495 05 2972
PD: Cat Collins OM: Robert Lindsey WRED/Portland, ME*  PD:FredRico z 5;‘“ P, i —
d . . z DEEP
APD/MD: Johr E. Kage PD: Tabatha Levrault SA,\S/BSJJEEZZ Bradley e, g e T SEIQE TRILLIASYLUM 476 -3 3649 35
KPRR/E| Paso, TX* KPWR/Los Angeles, CA* OM: Don Cristi X HURRICANE CHRIS FEATURING BIG POPPA 470 R 3188 39
PD: Patti Diaz PD: Jimimy Steal KXM/Portland, OR*  PD: Corbin Pierce e o POLOCROUNDS/RME
. | i T .
APD/MD: DJ S'o Motion APD/MD: E-Man gg.h;;r?khgal:;rgera MD: Jonathan Shuferd ré VOl RUDEBWOY/UNAUTHORZED /SN 445 +166 7464 26

XHTO/E! Pasa, TX*
OM/PD: Francisca Aguirre
APD/MD: Alex "Big Al" Flora

WRCL/Flint, MI*

KBTE/Lubbock, TX
OM: Jeff Scott
PD/MD: Magoo

KSTQ/Lubback, TX

APD: Carrie "Careezy” Fisher
MD: Big Kid Bootz

WPKF/Poughkeepsie, NY
PD: Aaron "Dave” McCord

KBLZ/Tyler, TX

PD: Charlie O'Douglas
MD: Marcus "DJ Marcus
Love" Love

OM: J. Patrick PD: Eddie Morena APD/MD: C.J. Mclntyre WMBX/West Palm Beach,
PD: Nathan Re=d APD: Vince Cariilio FL*
MD: Clay Church MD: Gilbert Saldana WWKX/Providence, RI* OM/PD: Mark McCray
OM: Tony Bristol MD: Preston Lowe

T ol KBFM/MeAllen, TX* S — All 'hooks are not created gqual. Som.e are too short, some are t.oo ang, and some
PD: Greg Hoffman OM: Bily Santiago APD: Joey Foxx KDGS/Wichita, KS* are just wrong. You invest big dollars in research - why risk testing with bad hooks?
MD: Dainy Sal, PD: Joh PD: Greg "Hitman” Willian - : : :

S ey KEWB/Redding, CA Ykt Vsl S Hooks Unlimited's clear, consistent, quality never leaves you guessing about your

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*

PD: Scrap Jack.on
APD/MD: Oma- "The Big 0"

JANUARY 18, 2008

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calomcai
MD: Eddie Mix

OM: Rick Healy
PD: Rico Garcia

KGGlI/Riverside, CA*
PD: Jesse Duran
MD: DJKC

KHHK/Yakima, WA
OM: Dewey Boynton
PD/MD: Matt Foley

" Monitored Reporters

WWW american

listeners” music tastes. Contact Michael Pelaia for your next praject.
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R&R URBAN/URBAN AC/GOSPEL

Friends and colleagues reminisce about respected executive VP of

Capitol Music Group

Remembering
Ronnie Johnson

Darnella Dunham
DDunham@RadioandRecords.com

s radio and record executives recovered from Christinas and

anticipated the new year, the news of Ronnie Johnson's

death spread rapidly Dec. 30, After working out in the morn-
mg. the much-loved and respected 49-year-old Capitol
Music Group (CMG) executive VP experienced a fatal heart
attack. M Johnson's sudden passing left an unfillable void in

the hearts of his family, friends and colleagues. Lauded for his integrity, loy-

alty and ability to inspire those around him and treat them with respect,

Johnson made an indelible mark on countless individuals. many of whom share

their reniembrances here.

Respected Colleague And Friend
Avesha Haamid, who assisted Johnson at CMG
and at Adantce Records, says. T always telt hon-
ored and blessed to work with Ronnie. He always
treated me and others with the ummost respect
and kindness. and set a great example of how to
work as a professional. Ronnie was my boss, but
he was my mentor and friend as well”

Consultant Tony Gray met Johnson 23 vears
ago when Gray landed his first job out of col-
lege at WGOK-AM/Mobile, where Johnson's
mother, Irene Ware, served as GM. Describing
Johnson as his best male friend. Gray says he
respected his professionalism. “IHe had the
highest integrity of any person I've ever met.
He never not one time,attempted to abuse the
personal relationship and leverage it tor busi-
ness purposes.”

Atlantic Records executive VP of urban pro-
motion Morace Landy. who mainained a ught
fricndship with Johnson for nearly 20 years, even
as they worked together as colleagues at Reprise,
PolyGram and Adantic. savs. " Our closeness was
unusual. Ies hard being in a space where you can
absolutely trust the person that vou're working
with. I Toved Romnie—we meant a lot to cach
other—that’s why we spent so much onme work-
ing together, 1ts a greae feeling when you know
that the person that vou're working with has
vour back.”

According to Gray. Johnson's Tovalty was re-

ciprocated. "When he had his first heart attack.,

Morace stepped up and covered all the bases unal
Ronnie was able to get back up on his teet—and
didn’t think nwice about it. Some other individ-
ual would have been trying to position [himself
or hersel] to get into his position.”

CMG college marketing consultane Chris
Washington worked with Johnson at Adantic
and was hired by him for his current role.
Working with Johnson was “like working with
the cool relative in vour family”” Washingron
savs, “He believed in hiring the right people
and letting them do their job. But at the same
time he was always approachable if vou need-
cd help or advice.”

Johnson’s accessibility was one of the attrib-
utes that endeared him to CMG VP of urban
promotion Julictte Jones, "Ronnie was a great
person to work for” Jones says. UTTe ran urban
marketing, promotion and A&R. But he never
nade anvone feel like he didnt have tme to wlk
to them.”

Rather than yell at or berate subordinates to

motivate  them. Johnson took a far more
respectful approach. Washington says he fearned
that “vou don't always have to raise vour voice
to get your point across. He was a great manag-
er of people.”

Although Johnson resigned from his executive
VI of urban promotion position at Atantic last
February to join CMG, his presence s stll telt
at New Yorks 1290 Avenue of the Americas.
Landy savs. "Who  he

was ill\f PL‘I'I]]L‘;I(C\
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Johnson

‘He was
always
willing to
give and had
such a
selfless
attitude.’

—Morace Landy

‘As his
career
advanced
and he
moved up in
position, he
never
changed as
an
individual.’
—Tony Gray

‘He ran
urban
marketing,
promotion
and A&R.
But he never
made
anyone feel
like he
didn’t have
time to talk
to them.’

—Juliette Jones

coms

through this building. Ronnie’s been gone tor a
vear-and-a-halt, but there were so many people
touched by him in so many ways. Because of
Romnie’s presence, vou have so many people
liere chat want to support one another. Ie's amaz-
ing for anybody to have that kind of impact—
not just m the record industry. T fecl
extreniely blessed to have known him and

to have had him in my lite”

Someone Special
Ray Ray Russell, a personality at sports
talk WNSP/Mobile

Johnson’s, developed a special bond with

and a cousin of
hinm while hosting mornings at Cumuilus
urban WBLX/Mobile a few years ago. " In
05 T was diagnosed with cardio myopa-

thy

enlargement of the heart] and need-

ed a heart ransplantand T ran into some

msurance issues, Russell recalls. “Ourt of

nowhere, Ronnte steps in and brings the
hottest artist in the country at the tme, which
was T.L. [along with] Young Dro and the whole
crew to do a benetit concert. Three weeks fater
he has a heart attack. From that point on.we got
super. super tight.”

Johmon was known for always doing for oth-
ers. Landy savs. "He was always willing to give
and had such a selfess attitude. Sometimes it
takes people a long tme to learn that its not
really about vou—its about what vou give back
to people. At the tuneral service, one of the
comments that I heard from so many people was
he made you want to be a better person.”

Gray adds, “The thing T admired about him
the most that T ried to adapt to my own life is
fthat] as his carcer advanced and he moved up
m position. he never changed as an individual.
He did not have an ego problem. and he moved
up the ranks without stepping on people and
stabbing people in the back to get there. He was
able to mntertace and get along with people ot all
ages, races and socioeconomic levels.”

According to Jones.” Evervthing vou ever heard
about Ronnie before you met him was all good.”
Echoing a comment she says she heard repeated-
v at Johnsons wake, Jones adds.”™ “T1es one ot the
few guys that lived up to the hype and surpassed
it You just don't believe in the music business that
anybody is that nice, and he really was sincerely
that nice. Ronnie chose to be happy and positive
about evervthing all the time and he was right to
do that., because that made his day good. Ity so
unbelievable to me that somceone who was not in
my hte for that long changed e as a person so
much in so many ways and inspired me.”

“Ronnie was great at what he did in chis busi-
nesscand T was alwavs so impressed [with| how
he did it with a pleasant attitude and with great
ctficiency.” 1 laamid says. "Not only did Ronnie
teach me a Tot about the music business, he taught
me a lotabout life as well. Ronnie lived lite with
love. passion and kindness. I will always remem-
ber to live my life in the same way and hope to
inspire others in the sante manner that Ronnie

RsR

mspired me”
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» KANYE WEST, WITH ASSISTANCE

FROM DWELE, DIALS UP HIS SEVENTH
URBAN TOP 10 WITH THE 14-9 ASCENSION

OF “FLASHING LIGHTS”

BDS
= =
g o3 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
] Wl ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
3 Yz ARTIST PLAYS ARTIST PLAYS
= B T ... MPRINT/PROMOTIONLASEL SRS £ . [ULRRIRY RANK TITLE / LABEL IGAIN TITLE / LABEL IGAIN
ALICIA KEYS NO. 1(4 WKS) = LUPE FIASCO FEAT. NE-YO 376/13
: T | IKE YCULLL NEVER SEE ME AGAN MBKuRMG 489 388 4744z ) MATTHEW SANTOS 600741 Go On Girl
WEBBIE, LIL' PHAT & LIL' BOOSIE Superstar {0ef Jam/IDIMG)
T noepenoenT ThUAsYLMATLaNTc 4064 +587 33706 5 MOST ADDED (st &15:h/Atlantic) “OTAL STATIONS: 34
J. HOLIDAY TOTAL STATIONS: 55
. HOLIDA' ) 3929 133 40545 2 BABY BASH FEAT. T-PAIN 277/4
SUEEQCATE MUSIGUINECARTOL DOLLA FEAT. T-PAIN & AKON 564/54 Cyclone
SNOOP DOGG MOST INCREASED PLAYS . Who The F*** |s That (Avista/RMG)
SENSUAL SEDUCTION DOCGYSTYLE/GEFFENINTERSCOPE 554 +B42 37691 4 {Jive/Zomba) ~OTAL STATIONS: 36
TOTAL STATIONS: 63
R TREY SONGZ CONCEORATAGE 3801 97 40467 3 MIKE JONES FEAT.
ARTIST NEW 0J FELLI FEL FEAT. DIDDY, AKON, HURRICANE CHRIS 275/23
FLO RIDA FEATURING T-PAIN n TITLE / LABEL STATIONS LUDACRIS & LIL JON 497/9 Orop & Gimme S0
4 3003 +42] 25812 1D
LOwW POE BOY/ATLANTIC i JAY-Z FEAT. PHARRELL 35 Get Buck In Here (Ice Age/Swishahouse/Asylum/Warner Bros.)
ALICIA KEYS RER" ¢ o | Kriow q (Istand L rban/IDJMG) ~OTAL STATIONS:
20 \oone vBkoRMe 2893 -420 33227 6 2 TOTAL STATIONS: 46
N / (Roc-A-Fella/Def JamADIMG)
i KBTT, KHTE, KIPR, KJMM, KKDA, KNDA, BIRDMAN FEAT- YOUNGFIEEZY,
1 BIRDMAN FEATURING LIL WAYNE 743 a4 22027 18 KOPW, KRRQ, KVSP, WAMO, WBFA, WBLK CHERI DENNIS FEAT. YUNG JOC RICK ROSS, & LIL WAYNE 272/
POP BCTTLES CASHMONEY/UNIVERSAL MOTOWN [ 2 e v & GORILLA ZOE 415/40 00 Million
g KANYE WEST FEATURING DWELE T o7 281 24522 13 WEXE, WHTD, WHXT, WIKS, WIMI, WJTT, RotraitlOffLove, (CashiMorey/Cniversal Matown)
FLASHING LIGHTS ROC-A-FELLA/DEF JAM/IDIMG ek WJUC, WIWZ, WIZD, WJZE, WOWI, WPWX, (Bad B";‘%‘:'TS“‘SJ - OTAL STATIONS: 33
B WQHH, WRBJ, WTMG, WWWZ, WZHT, XM TOTAL STATIONS:
EI;%IISSS BROWN FEATURING T-PAIN ne ¢ 2693 347 27506 8 The City CASSIDY 266/12
JVE/ZOMBA POP IT OFF BOYZ 404/57  Innocent (Misunderstood)
KEYSHIA COLE 2652 455 27515 7 2 PISTOLS FEAT. Crank Dat Batman (Full Surface/J/RMC)
| REMEMBER IMANHCEFFEN/INTERSCOPE i T-PAIN & TAY DIZM 28 (Universal Motown) “OTAL STATIONS: 29
She Got It TOTAL STATIONS: 47
MARY J. BLIGE
15 2578 +36 25.417 n (Universal Republic)
JUST FINE MATRIARCH/GEFFEN/INTERSCOPE KBTT KHTE KIPR, KKDA, KOPW, KRRQ,
CHRIS BRDWN WBFA, WBLK, WBTF, WDKX, WEMX,
WITH YU Jvezomes 2582 +393 22070 17 WEUP, WFXE, WHTA, WHXT, WJBT, WJKS,
D WJIMI, WITT, WIUC, WIWZ, WJZD, WIZE,
T /
IS8 G oUT FORME wosireETymne 2277 187 2425% 4 WQBT, WQHH, WRBJ, WTMG, wzm~
PLAYAZ CIRCLE FEATURING LIL WAYNE n ~ CHERISH FEAT. YUNG JOC 23
DUFFLE BAG BOY DTPDEF IAMiDiMG 2244 246 23438 15 Killa
(Sho’Nuff/Capitol)
10 gﬁ!: E":[?w & OMARION TaluntG 2188 +32 18474 13 KBTT, KHTE, KIPR, KNDA, KOPW, Sirius
UG Mﬁ! Hot Jamz, WBFA, WBLK, WDKX, WEMX,
KANYE WEST FEATURING T-PAIN n WEUP, WFXE, WJKS, WIMI, WJTT, WiuC.
7 cooure ROCAFELLADE Jawinmg 28! 504 24704 12 WJZD, WJZE, WQHH, WTMG, WWWZ,
g KEYSHIA COLE INTRODUCING AMINA v P o el s [, LR ()
SHOULDA LET YOU GO IMANVGEFFEN/INTERSCOPE RAZAH 23
DJ KHALED FEATURING ~-PAIN, TRICK DADDY, RICK ROSS & PUES - Rain
22 5om00D TERROR SQUAD/KOCH ZIESY 213 E2Eu 15 (Def Jam/IDIMG)
KBTT, KHTE, KIPR, KJMM, KOPW, KVSP,
ggﬁm‘vwl Y LO ARPOWER smsyy 930 273 15858 20 WBFA, WBTF, WDKX, WEMX, WEUP,
WEXA, WFXE, WIKS, WIMI, WJTT, wiuc,
THE-DREAM = WJZD, WPWX, WQHH, WTMG, WWWZ,
FALSETTO RADIOKILLA/DEF JAM/IDJMG 13070 +446 gESSBEg 2 WZHT
PLIES FEATURING AKON .
HYPNOTIZED B CATES/SUP-NSUDEATLANTL 1Y) -8 13125 22 Eé:-f_ 'j’,r:ABJ%LZES 22
TYRA B Now | Can Do That
4 v ME A RUSH WARNER BROS. IOZg 142 SSgp x {Phase One)
KHTE, KIPR, KJMM, KOPW, KVSP, WAMO, -
MARY J. BLIGE 3 , g 3
- . 1499 +240 13.075 23 WBFA, WBTF, WDKX, WEMX, WEUP,
WORK "HAT MATRIARCH/GEFFEN/INTERSCOPE WEXE. WJTT. WJUC, WIWZ, WJZD, WJZE, SNOOP DOGG
FAT JOE FEATURING }. HOLIDAY WQHH, WRBJ, WTMC, WWWZ, WZHT Sensual Seduction
1 WON"™ TELL TERROR SQUAD/IMPERIAL/CAPITOL [B08) +298 QOGEA 25 - N = {Doggystyke/Geffer/interscage)
GLASSES MALONE AKON KKDA +4], WOWI +40, WZFX +27, WIWZ +26, WIUC +26,
RIHANNA FEATURING NE-YO < vy N N ! 4 4 5 i
18 1284 127 12.682 24 Certified KATZ +25, WJZE +22, WFXA +2, WHHH 418, WIMI +17
HATE T AT 1 LOVE YOU SRP/DEF JAM/IDIMG e e eiomar]
SOULJA BOY TELL'EM FEATURINC I-15 KHTE, KIPR, KRRQ, WBFA, WEMX, WEUP, .
! SOULJAGIRL COLLIPARK/INTERSCOPE n51 435 8401 77 WFXE, WIKS, WIMI, WITT, wiuC, WIWZ. WEBBIE, LIL' PHAT &
CHINGY FEATURING AMERIE R 1Z0 SZE RN LG AR LIL'BOOSIE
FLY LIK= ME DTP/DEF JAM/IDIMG n32 28 7058 29 Svzuy Independent (Till/Asylum/Atlantic)
WOWI -53, WZHT 51, KOPW +44, WIUC +32, WHTD +27,
ROCKD FAT JOE FEAT. J. HOLIDAY 9 =% 4 ;
UMMA J0ME 20CKY ROAD/SLAND URBAN/IDIMG 1029 *147  7.250 28 1 Won't Tell ol <R N Wi IR A UL <20, BT
(Terror Squad/impertal/Capitol)
;i?\zuﬂ:ggﬂo” A ECHT PO O *37 3468 KNLLS, KTCX, WELX, WET), WEAS, WHHL, KEYSHIA COLE
WJBT, WPGC, WPRW | Remember (Imani/Getfen/Interscope)
HURRICANE CHRIS FEATURING BOXIE 804  +102 3375 B — WHRK +38, WXBT +31, KBXX +30, KATZ +27, WIZF +26,
PLAYAS ROCK POL0 GROUNDS/J/RMG g MARY J. BLIGE 8 WFXE +25, WZFX +24, WIMH +23, WHHR +T7, KKDA +16
, BS = , Work That e —— s
. 4 +25 4.497 34 (Matrlarch/Getfen/interscope) L
IN MY EEDROOM BAD BOY/ATLANTIC ) T L o o THE DREAM ‘
RICK ROSS FEATURIMG R. KELLY 794 3 “TT3 3 WPRW, WQBT Falsetto (Radio Kitla/Def Jam/IDJMG)
SPEEDIV SLIP-N-SLIDE/DEF JAM/IDIMG ; i WEAS -31, KTCX +27, WIKS 424, WPLL -2, WBH +21,
TRINA KHTE +20, WHRK +19, WENZ +19, WGLI 418, WFXA +16
743 +139 3.295 - oo -3
SINGLE AGAIN SLIP-N—SLE’E FLO RIDA FEAT. T-pAlN
JAY-Z F Low [Poe Boy/Atlantic)
L 12_*_ ROCBOYS (AND THE WINNER 1S’ ROC-A-FELLA/DEF JAM/IDIMG a2 301 BISE 30 ADDED AT... WRHI w,"fvsﬁé «3ea,rr1<cl)(Pw +33, WHRK +30, WIZE +21,
NEW JANET __'A"o WML +7, WPRW +T7, WHTD +17, WQOK 16, WFXA +15
FEEDBACK sl % 70 L4083 36 WAM o YO MMZ
DEM FRANCHIZE BOYZ e - B GRS
TALKIN' OUT DA SIDE OF YA NECK VIRGIN/CAPITOL ; PD: DJ Boogie
JAHEIM MD: Kode Wred
NEVER DIVINE MILL/ATLANTIC 651 +50 6.056 32 Lupe Fiasco Feat. Matthew Santos, Superstar, 2
Bake Up Boyz Feat. Jim Jones, Now | Can Do That, |
TRAP STARZ CLIK 618 58 4229 35 Jay-Z Feat. Bharrell, | Know, 1 FOR WEEK ENDING JANUARY 13, 200&
GETITBIG UNIVERSAL REPUBLIC : = ' LEGEND: See legend to charts in charts section for rules and symbol explanations.
SCARFACE FOR REPORTING STATIONS PLAYLISTS GO T0: 82 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
RE-ENTR RL YOU KNOW FAP-A-LOT 4 LIFE/ASYLUM/ATLANTIC 608 +28 3.889 *7 IRt DantRecartoieam 7 days a week. Rap chart comprised of 82 urbar and 75 Rhythmic electronically monitored Niclsen

Broadcast Data Systems stations. © 2008 Nielsan Business Media, Inc. All rights reserved.
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» KEYSHIA COLE REACHES A NEW CAREER
PEAK AT URBAN AC AS “| REMEMBER” DARTS 15-
11 WITH A GAIN OF 163 PLAYS, THE SONG’S BEST
IMPROVEMENT SINCE DEBUTING IN NOVEMBER.

R&R URBAN AC

PCWERED gvy hiclsen

DIMDS DICITAL DOWNLOADS AVAILABLE AT DMDS.COM

= =
H QE 11 NIELSEN BOS NEW AND ACTIVE
-y wo  ARTIST CERTIFICATIONS PLAYS AUDIENCE
z wz OF ARTIST PLAYS ARTIST PLAYS
i L == S == IMERITEIRROMOTION.LABEL 1 £ JMICEIONSERANK, TITLE / LABEL IGAIN TITLE / LABEL /GAIN
ALICIA KEYS NO. 1(1WK)/MOST INCREASED PLAYS 64t +316 15582 2 WILLIE CLAYTON 68/20 THE NEW LIFE COMMUNITY
LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG A Woman Knows CHOIR FEAT. JOHN P. KEE 371
JAHEIM (Malaco) Right Now Praise
NEVER DIVINE MILL/ATLANTIC 1579 145 15.929 i MOST ADDED TOTAL STATIONS: 8 (Tyscot/New Life/Verity/Zomba) =
L - TOTAL STATIONS:
ALICIA KEYS LSl a78 13377 4 ANGIE STONE 68/18
NOONE MBK/RMG 7 Sometimes THE CANTON SPIRITUALS  31/1
MARY J. BLIGE (Stax/CMG) i Recommend Jesus
JUST FINE MATRIARCH/GEFFEN/INTERSCOPE 1406 n 15.073 3 TOTAL STATIONS: 8 (Verity/Zomba)
JUSTIN TIMBERLAKE OUET WIiTH BEYONCE n TOTABSTATIONSS 23
UNTIL THE END OF TIME avezowen 1289 0 s 5 b LIALR7 e
‘ ARTIST NEW Freaky In The Club BEVERLY CRAWFORD 31/2
HOE 242 27 821 8 TITLE/LABEL STATIONS (ive/Zomba) He's Done Enough
Tove JVEIZOMEA : MICHAEL MCDONALD 10 OISO - — 23
Take Everything tn BISHOP NOEL JONES PRESENTS THE CITY
CHAKA KHAN MBS, LDV WY} WL TG OF REFUGE SANCTUARY CHOR ~ 30/11
e . m2 M5 BOEl 9 WMGL, WMPZ, WSRB, WTLZ, WWDM (Stax/CMG)
BURGUNOY/COLUMBIA = — TOTAL STATIONS: 31 Not About Us
ANGIE STONE FEATURING BETTY WRIGHT 996 we 8653 7 RAHEEM DEVAUGHN 9 (Alpha Dog/Tyscot)
BABY STAX/CMG - d WEEED SNOOP DOGG 40727 TOTAL STATIONS: 20
ARETHA FRANKLIN {Jive/Zomba) Sensual Seduction
ARETHA FRAN WITH FANTASIA e 948 434 7041 T3 T, CRYE, I, (552, (IR, R, (Doggystyle/Geffen/Interscope) RAHEEM DEVAUGHN 29/28
WQQK, WTYB, WZAK TOTAL STATIONS: 8 Customer
KEYSHIA COLE i S o (ive/Zomba)
| REMEMBER IMANI/GEFFEN/INTERSCOPE 842 +163 7820 I KEYSHIA COLE 4 TOTAL STATIONS: 6
RAHEEM DEVAUGHN [ Rmrlbey
WOMAN Ivezomea S8 136 8040 10 (imani/Geffen/interscape)
(7 KMJM, WCFB, WIMR, WiMZ
HATE ONME HIDDEN BEACH 725 k) gz 12 ) ]A;IEIM 3
LEDISI Never
ALRIGHT VERVE FORECAST/VERVE b4l 42 6.605 14 %ggexgmﬂw;i?
LLLLS 633 44 4530 15 L e
HEARTBREAKER COO0D GAME/BLACKGROUND/UNIVERSAL MOTOWN i MARY J. BLIGE 3
WILL DOWNING Work That
AFTER TONIGHT PEAK/CMG 593 +38 4.365 7 {Matriarch/Geffen/Interscope)
~ z
ERYKAH BADU - = v - WHQT, WM 'WMXD,iﬁ 3
HONEY UNIVERSAL MOTOWN i MARIO 3
JILL SCOTT Crying Out For Me
MY LOVE HIDDEN BEACH o 78 S 9 (3rd Street/)/RMC)
KIRK FRANKLIN = B . e
DECLARATION (THIS IS IT1) GOSPO CENTRIC/ZOMBA - ALICIA KEYS 1
RAHSAAN PATTERSON Like You'll Never See Me Again
STOP BREAKING MY HEART aRTsTRY 098 +25 Besa =2 (MBK/J/RMG)
WBHK
CHAKA KHAN
390 +65 2459 28
ONE FOR ALL TIME BURCUNDY/COLUMBIA MARY J. BLIGE 1
ANTHONY HAMILTON Just Fine
DO YOU FEEL ME DEF AMiDIMG 280 =S B2, 24 [Matriarch/Geffen/Interscope)
WQNC
;:E':J‘:ISETTE MICHELE e 347 2 2959 26 . - -
ARETHA FRANKLIN
ANN NESBY 202 2 3,501 25 WITH FANTASIA 1
| APDLOGIZE IT'S TIME CHILD/SHANACHIE b Put You Up On Game ALICIA KEYS
TAMIA (/RMGY Like You'll Never See Me Again (MBK/J/RMG)
ALMOST ssuMace 285 *22 ) 1828 31 patia WRNB +23, WMXD +T7, WMIM +16, KM K +15, KVMA +¥,
ROBIN THICKE FEATURING FAITH EVANS I o B B LEDISI 1 g VYRR VT2
COT 2BF DOWN STAR TRAK/INTERSCOPE : Alright KEYSHIA COLE
YOLANDA ADAMS (Verve Forecast/Verve)
HOLD ON oL 260 -8 1.054 38 WWIN | Remember (Imani/Geffen/interscope)
N . KRNB +18. WIMZ +15, XS62 +12, WBHK +12, WKJS +1I,
MARVIN WINAN 5 WXST +10, WIMX +I0, WVBE +9, KOKY +7, WCFB +7
JUST DON'T WANNA KNOW PURESPRINGS GOSPEL 2407 #d 8T
ELISABETH WITHERS JAHEIM
HEARTSTRINGS BLUENOTE/CAPITOL 224‘ o i 1404 34 Never (Divine Mill/Atlantic)
KEYSHIA COLE INTRODUCING AMINA WIMZ 415, WIMX +15, KBLX +14, KMJK «13, WTYB +10,
SHOULDA LET YOU GO IMANI/GEFFEN/INTERSCOPE 210 3 3640 21 WFLM +10, WDLT +10, XS62 +10, WBAV +0, WTLC +9
J. HOLIDAY
SUFFOCATE wuscLNecapoL 20 +96 250y 27 5’AHEE[M /_?EEI;QUGHN
oman (live/Zomba
MARY J. BLIGE 202 4101 4332 18 WIMR +21, WBAV +15, WTYB +13, WQQK +1, WVBE +I0,
WORK THAT MATRIARCH/GEFFEN/INTERSCOPE WDZZ +10, WZAK +3, KVMA +9, WDLT +8, WHRP +8
TREY SONGZ e
CANTHELP BUT WAIT SONG BOOK/ATLANTIC 179 +39 (hss M5 MARY J. BLIGE
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM 152 49 153 32 Just Fine (Matriarcl/Geffen/interscope)
LETITGO IMANI/GEFFEN/INTERSCOPE : WIMX +19, WQQK +14, WMM. +T3, WRNB +12, WKJS -,
MARIO WDZZ +10, KSOC +10, XS62 +9, WAGH +9, WHRP +3
CRYING 145 -8 1.395 35
OUT FOR ME 3RD STREET//RMG ADDED AT... .
JOHNTA AUSTIN /
THE ONE THAT GOT AWAY 50 50 DEF/ISLAND URBAN/IDJM(. 135 7 33 57 cw MPZ VM OS
hattanocoga, TN
MARVIN SAPP
NEVER WOULD HAVE MADE IT VERITY/ZOMBA 16 = 1947 30 PD: Andrea Perry
UNCO SAM Michael McDonald, Lave TKO, O
GROWN MAN SH... TRLLUM @ -8 0221 -
MICHAEL MCDONALD MOST ADDED 77 i 0.541 L
LOVE TK.0. UNIVERSAL MOTOWN g e e FOR WEEK ENDING JANUARY 13, 2008
REPORTIN ATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symhbo! explanations.,
‘JF'I":N":J SOMMERS FEATURING VIKTER DUPLAIX cemn 76 3 0.359 www.RadioandRecords.c 70 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

aday, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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Increase vour volume in the recording industry with Louisiana’s

Sound Recerding Investor Tax Credit. It reimburses 25% ol your \* LOUISIANA
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» WITH 398 PLAYS AT 30 MONITOXED

STATIONS, RICKY DILLARD AND “NEW
G” CROSS THE AIRPOWER THRESHOLD
WITH “THE LICHT" (22-18).

=B I~
4L 5 | NIELSEN BDS NEW AND ACTIVE
v HY  ARTIST CERTIFICATIONS PLAYS AUDIEMCE
Gl - d =8 e B : IMPRINT/BROMOTIGNILABEL — = W& .t/ "MILLIDHSIRANK THLE LABEL gt e LaskL TN
MARMIN SAPP NG. 1{23 WKS) 953 78 4429 1 BISHOP ALBERT JAMISON 145/2 LEE WILLIAMS AND
NEVER VAOULD HAVE MADE (T VERITY/ZOMBA ~ °7° A Show Yourself Mighty THE SPIRITUAL QC'S 93N2
KIRK “RANKLIN ; (Weis/Light) He Laid His Hands On Me
DECLAR» TION (THIS S 1T1) cosocenTRICZOMBA 878 27 4206 2 TOTAL STATIONS: 12 (MCC) -
ey e TOTAL STATIONS: 2€
MAUFETTE BROWN CLARK 844 -4 4083 3 DORINDA CLARK-COLE 14191
ONE COL AIRCOSPELMALACO. =7 Take It Back MELONIE DANIELS
THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 766 18 3089 7 {Gospo Centric/Zomba) & PROPHET TODD HALL  9V/3
RIGHT N@W PRAISE TYSCOT/NEW LIFE/VERITY/ZOMBA d TOTAL STATIONS: 15 ?ﬁv Praise Is My Wea)pon
| = = Gospel Today/Alliant
REVATRMOTHYIWRICHT& THE REWNDRNELL QWSHID MASS CHOR 730 55 2645 12 YOUTHFUL PRAISE 122/7  TOTAL STAIONS: 8
YOU MUST COME IN AT THE DOOR MQM/JEG TS REv )
T We Worship You
THE CLARK SISTERS e L TITLE / LABEL STATIONS (Evidence Gospel/Light) THS STRAIGHT GATE MASS 400
ava EMI GOSPEL SHEKINAH GLORY MINISTRY 4 TOTAL STATIONS: W CHOR
J Moss 673 59 3565 6 Jesus THE WEST ANGELES (E)de/L T(Se'p)( -
= % N ajada/Lightyear
pnmseczuwsmsms PAJAM/GOSPO CENTRIC/ZOMBA ="~ = o &Kﬁgﬁdcvn:m . COGIC MASS CHOIR maz AR aTONG 8
BRUCZ PARHAM 846 31 2896 O gt S B Lord Prepare Me
< R .
CALL JESJS EMTRO GOSPEL o BONAFIDE PRAISERS 3 (EMI Gospel) VASHAWN MITCHELL 72Mm
BEVERLY CRAWFORD Work It Out TOTAL STATIONS: 19 My Testimony
HE'S DOP E ENOUGH ol a2, 25 288 ¢ (Emtro Gospel) (lyscot)
555 R ot BILLY RIVERS & THE ANGELIC TOTAL STATIONS: 8
TRIN- -TEE 5:7 ) 551 33 2719 T I ’ d VOICES OF FAITH 10013
LISTEN SPIRIT RISING/MUSIC WORLD DEWAYNE WOODS FEAT. He'll Never Leave You SHEI ATKINS 70/3
MYRCN BUTLER & LEVI A n 3573 5 THE TRI-CITY SINGERS 3 (Right Now) 3 Lord | Love You
STRONGER EMICOSPEL . . 3 7 God Is TOTAL STATIONS: 10 (Soul Muzict/Paid In Full) )
RUBEW STUDDARD, DEITRICK HADDON & MARY MARY - (Quiet Water/Verity/Zomba) MO L e
LOVE HIM LIKE | DD VERITY/ZOMBA - WAL, BRI, Wik )
BISHOPNOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 463 52 197 15 DORINDA CLARK-COLE 3
NOT ABCUT US ALPHA DOC/TYSCOT . Take It Back
: ISRAEL & NEW BREED FEATURINC T-BONE [Gospo Centric/Zomba)
o WITHLO 4G LIFE wrecery 433 "3 U WCAD, WLOK, WTHE
6 THE CANTON SPIRITUALS ] ISAIAH D. THOMAS & EO.P. 3
i | RECOMMEND JESUS verTvzomga 40 4 2305 14 The Greatest
GEOR&IA MASS CHOIR - (Habakkuk)
. TELLIT SAVOY/MALACO 74377 fl' . :596% 22 WCAO, WTHE, WXEZ
Q DONALD LAWRENCE FRESENTS TFE TRI-CITY SINGERS 416 21 2525 13 DONALD LAWRENCE PRESENTS
_ GIANTS MIGOSPEL i e THE TRI-CITY SINGERS 2
5 RICKY TLARD & "NEW G™ (NEW GENERATION Giants
18 12 THELIGHF NUSPRING/EMI GOSPEL 398 +59 1.698 L 553/" Gus%el)D
" YD, WOA
. 15 JOSHBA'S TROOP 187  +6 1807 16 e B
5 EVERYBODY CLAP YOUR HANDS NEW HAVEN = b JIMMY HICKS & THE
YOLA DA ADAMS VOICES OF INTEGRITY 2
0 8  Loloon comsa 8V *A2 el 2 Move
1 1 (World Wide}
BISHCP PAUL S. MORTON
° ]9_ BE BLESSD TEHLLAHLIGHT S0 ] 1l - 1:736 3 1L | WHLH'iXEZ s n i
y SHEKINAH GLORY MINISTRY MOST ADDED KIRK FRANKLIN 1
JESUS gy S D W 2B Declaration (This Is It2)
- HEZEEIAH WALKER & LFC (Fo Yo Soul/Gospo Centric/Zomba)
@ & CRATEFL_ verTvizovsa S04 30 ,,}g’_ 72C il
5 BONA~ZIDE PRAISERS YOLANDA ADAMS 1 0
@ S woRkiTuT wRocoseeL  o0r 0 1275 23 Hold On DORINDA CLARK-COLE
: ANGELA SPIVEY & THE VOICES OF VICTORY Cedumze) Take tt Back (Gospo Centric/Zomba)
’ - EYES ON “HE PRIZE ke 23 25 058 - LD WCAD <16, WSOK +15, XSRT +4, WXVI +8, WEUP +7,
1 W_OK +7, , WLOU +4, KHLR +2
o DEWA/NE WOODS FEATURING THE TRI-CITY SINGERS ot = Poem  se i e e
jpEDl:; MAJORS FEATURING GERALD LEQVUEIEl;':l'w“m/vmIMZOMBA el FERY( DISLARE) S ERYIL ~
27 ol wecowe 228 T3 1283 24 WPZE Pruse (NEW GENERATION CHORALE)
- - — . Atlanta, GA The Light (NuSpring/EMI Gospel}
0 dem‘;l EagoﬁfLSON EEATURINGIEURPOSE] INTECRITY 209 +39 0.659 - PD/MD: Derek Harper WHLH +15, WPZE +12, WSOK +3, WXV +9, KATZ 45,
= — = e — WEUP +5, WLOU +4, XSAT +3, WNOO +3, WPRS +2
y JIMMY HICKS & THE VOICES OF INTEGRITY ey liar ew L, The Light, —
o] KN womowoe 20 4 0699 3C DEITRICK HADDON
@ X PASTORRUDOLPH MCKISSICK JR. AND THE WORD & WORSHIP MASS CHOIR 200 r 0583 - FOR REPORTING STATIONS PLAYLISTS GO TO- He's Able (Tyscot)
y MAGNIFY EMTRO GOSPEL - www.RadioandRecords.com WXEZ «22, WHLH +21, V/LOU +4, WXVI +2, WFLT 4,
WLIB !
A i _——
SHEKINAH GLORY MINISTRY
RECURRENTS Jesus (Kingdom)
KATZ #14, WHLH +¥, KFO| -7, WXEZ +6, XSRT +6,
- = WNNL +6, WINI +5, WLOU +5, WXOK +4, WXV +3
- w
w w
3 =
B ARTIST 11 NIELSEN BDS PLAYS "B ARTIST 11 NIELSEN BDS PLAYS YOLANDA ADAMS
£ TITLE / IMPRINT / PR JMOTION LABEL CERTIRCATIONS T™W W & TITLE / IMPRINT / PFOMOTION LABEL CERTIFICATIONS ™W W Hold On Columbia’
KATZ +20, WYLD +7, KO<A +6, XSRT +5, WXEZ +4,
BYRON CAGE ; 7 SONS OF 50LL A e (i o0 e
BB (7H ALL OF WY MIGHT CI0SP0 CENTRIC/Z0MBA) g ‘[‘BE_ PRAYIN' 4 U(SOUL WOF LD/YERITY/ZOMBA) . = B e AL ' ’ %
JONATHAN BUTLER 396 446 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR 270 321
BRAND NEW DAY {MARA JATHA!) = YOU KEEP ON BLESSINC ME [ AIR GOSPEL/MALACQ)
DEWAYNE WOODS & WHEN SINCERS MEET HEZEKIAH WALKER & LFC
LET GO(QUIETWATER/V RITY/ZOMBA) e piS FAITHFUL IS OUR GOD [ ERITY/ZOMBA) 248 Zfi_“ )
THE CLARK SISTERS BYRON CAGE
BLESSED & HIGHLY FAVORED (EMI COSPEL) 350 AL BROKEN BUT I'M HEALE) (GOSPO CENTRIC/ZOMBA) 243 304 FOR WEEK ENDING JANUARY 13, 2008
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS ALVIN DARLINC & CELEBRATION LEGEND: Sug legend to char.ts in charts section ‘for ru es and symbol explanations.
- 323 361 233 234 42 gospel stations are electronically monitored by Nielsen 3roadcast Data Systems 24 hours a
ENCORRAGEVOURSEGIEMICOSRED) L NOBODY[BUTAT HEIIORH(EMTRG.COSRER day, 7 days a week. © 2008 Nielsen Business M edia, nc. All rights reserved.
WPZE/Atlanta, GA* WXTC/Charleston, SC* WAJV/Columbus, MS WTLC/Indianapol s, IN* WLOU/Louisville, KY* WYLD/New Orleans, LA* Rejoice/Satellite WIMG/Trenton, NJ

OM: Steve Hegwood
PD/MD: Derek Harper

WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD
PD: Tim Watts

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois

WUFO/Buffalo, NY*
PD: Dwayne "Landers”
Cumberlander

MD: Duane Price

WJNI/Charleston, SC*
OM: Michael Baynard
PD: Belinda Parker

MD: Anthony Baxter

OM: Bryan Taylor
PD: Michae Tee
APD: Edwir "Chef" Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN=
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MD: E*fie Rolfe

WJIMO/Cleveland, OH*
PD/MD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony "Gee" Green
APD/MD: Monica Washingtcn

WEAM/Co umbus, GA
OM: Carl Conner, Jr.
PD: Pam Nizon

JANUARY "8, 2008

OM: GQ Riley
PD: Sebastian Riley

WJYD/Columbus, OH*
OM: Jerry Smith
PD: Dawn Moshy

WCHB/Detroit, MI*
OM/PD: Al Payne

WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
MD: Anna Johnson

WEAL/Greenshoro, NC*
PD/MD: Joseph Level

KROI/Houston, TX*
OM/PD: Terri Thomas

WDJL/Huntsville, AL*
PD/MD. Walter Peavey

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

OM: Brian Wallece
PD: The First Lady
MD: Donavan Hrtwell

WHLH/Jackson, MS*
OM: Steve Kelly
MD: Lance Fulle

WOAD/Jackson, MS*
OM: Stan Brans »n
PD/MD: Percy Cavis

KPRT/Kansas City, MO
OM: Andre Cars n

PD: Myron Fears

APD: Freddie Be |

MD: Debbie Dee Johnson

KHLR/Little Rack, AR*
OM: Sonny Victe ry
PD: Torrez Harris

KPZK/Little R >ck, AR
OM: Mark Dylar
PD/MD: Billy St Jares

PD: Bill Price

WBBP/Memphis, TN
MD: Doreen Craves

WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea

WLOK/Memphis, TN*
PD/MD: Kim Harper

WMBM/Miami, FL
PD/MD: Greg Cooper

WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connye Bryant

WXVI/Montgomery, AL*
PD: Clinda Perkins

WTHE/Nassau, NY*
MD: Clara Mack

WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy

wWww . americanradiohistorv.com

APD/MD: Loretta Petit

WLIB/New York, NY*
PD: Denis= Hill

WFMI/Norfolk, VA*
OM: Neal Williams
PD: Mike Chandler

WXEZ/Norfolk, VA*
OM: John Shomby
PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD CeCe McChee

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jeff Anderson
PD: Reggi= Baker

PD: Willie Mae Mclver

Sheridan Gospel
Network/Satellite
PD: Michael Gamble
APD: Morgan Dukes
MD: Ace Alexander

Sirius Praise/Satellite*
OM:B.J. Stone

PD: Pat McKay

MD: Sasha Montero

XM The Spirit/Satellite*
PD/MD: Jay Bryant
WSOK/Savannah, GA*
PO: E. Larry McDuffie

KOKA/Shreveport, LA*
PD: Eddie Giles
APD/MD: Sharon Flourrioy

KATZ/St. Louis, MO*
MD: Dwight Stone

OW/PD: Felicia Brannon
A3D/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
Ot Greg Tomascello
PD/AMD: Charles Anthony
WPGC/Washington, DC*
PD/MD: Cheryl Jackson
WPRS/Washington, DC*
PD/MD: Ron Thompson
WFAI/Wilmington, DE
0w Melvin Brittingham
PD/MD: Manuel Mena

* Monitored Reporters
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powe3ED BY niclsen

CDMDS 0iGITAL DOWNLOADS AVAILABLE AT DMDS.COM

» WITH 902 SPINS AT 25

REPORTING STATIONS, TOLEDO-
BASED ROCK BAND SANCTUS REAL
STEPS 2-1 0N CHRISTIAN CHR WITH

“"WE NEED EACH OTHER."

3 =
CHRISTIAN CHR ¥ e CHRISTIAN ROCK
ARTIST PLAYS a §F ES  ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ™ +- = $£& T IMPRINT / PROMOTION LABEL W +f-
SANCTUS REAL : DEMON HUNTER
WE NEED EACH OTHER SPARROWEMICMG 202 +164 CARRY ME DOWN SOLDSTATETOOTHE AL 282 +48
SKILLET PILLAR
THEQLDER IGET ARDENT/SRE/INO 880 +n9 FOR THE LOVE OF THE CAME FLICKER/PLG 272 3
AFTERS MXPX
_ " NEVERCOINGBACK TO OK wo 827 5198, ANGELS TootHaNAL 239 3]
SWITCHFOOT PROJECT 86
HEAD OVER HEELS (IN THIS LIFE) COLUMBIASPARROW/EMICMG ~ ©88 1123 AT ootHenaL 236 +28
ROCKET SUMMER FIREFLIGHT
SO MUCH LOVE sianonog 839 M6 UNBREAKABLE FLICKER/PLG ?]2 19
GREY HOLIDAY FOLD
LETCO EsseNTiALPLG BB 119 MEDICINE ToothenaL 198 i
INHABITED FAMILY FORCE S
HUSH 75SPIN 624 *112 NEVER LET ME GO MAVERICK/GOTEE 194 iz
MAINSTAY DIZMAS
BELIEVE BEC/TOOTH & NAIL 603 +102 SHAKE IT OFF CREDENTIAL/EMICMG 188 27
TOBYMAC FEAT. SiTI MONROE AFTERS
ONE WORLD FOREFRONT/EMICMG 87 -7 NEVER GOING BACK TO OK no 187 i
BRITT NICOLE 12 STONES
SET THE WORLD ON FIRE SPARROWIEMICMG 227 +100 ITWAS YOU WIND-UP 171 - il
ROBBIE SEAY BAND EDISON GLASS
" SONGOF HOPE SPARROW/EMICMG 000 §e LETGO CREDENTIAL/EM! (MG T,, 'f
CHASEN A ROTTERDAM NOVEMBER
CRAZY BEAUTIFUL ome oM 77 CITY WITHOUT A HEART ey 172 &3
THOUSAND FOOT KRUTCH 507 +97 CHASING VICTORY 165 +9
T WHATDOWE KNOW? TOOTH & NAIL WOLVES (G.0.B. VS TONY WONDER) MONO VS STEREQ/GOTEE
UNTIL JUNE SPOKEN
I WHAT 'VE DONE fLickeriple 200 il WHEN HOPE |5 ALL YOU HAVE TooTHENAL 20 i
NEWSBOYS IVORYLINE
INWONDER INPOP __461 a3 _ BESTILL AND BREATHE TootHanaL 147 a3
JIMMY NEEDHAM WAVORLY
v 16 CeNCERDERS neop 461 OES PART ONE FLCKERPLG 139 95
- Y e DECEMBERADIO THIS BEAUTIFUL REPUBLIC
B Fnovouwamng SLANTEDISPRING HILL 42 +60 CASTING OFF FOREFRONTEMICMG 150 +59
DISCIPLE DISCIPLE
THINGS LEFT UNSAID seimo 432 a4 GAME ON sReino 138 o
G 4 MATTHEW WEST CHILDREN 18:3
) 7 YOUAREEVERVTHING SPARROW/EMICNG 357 8 YOU KNOW WE'RE ALL SO FOND OF DYING TooTHENAL 120 R
RUTH HAWK NELSON
B ouake TooTHENAL 382 77 FRIEND LIKE THAT BECTOOTHENAL 192 i)
STEPHANIE SMITH A DREAM TOO LATE
NOT AFRAID coree 379 i) INTERMISSION TO THE MOON rootnanaL 27 &=
PHIL WICKHAM WEDDING
B3 AFTER YOUR HEART smpLeing S0P 5 STARING AT THE LIGHT BRAVE NEW WORLD s =
LEELAND EVER STAYS RED ;
_ COUNTMEIN EssenTiAUPLG 557 108 ONTHE BRINK OF ITALL verrcatswrr W H
FALLING UP OLIVIA THE BAND
. HOTEL AQUARIUM BEC/TOOTH & NAIL 328 +20 SOMETHING GREATER UP AT NITE/SYNTAX m 15
: ADDISON ROAD TRANSISTOR RADIO
L
5 2 AL THAT MATTERS mo 523 94 RA-RANDOM vearnre 107 e
g MERCYME MANIC DRIVE
_J =5 GODWITHUS no B 42 ELEVEN REGRETS WHIPLASH =7 -28
5 i STORYSIDE:B EMERY
4 BE STILL SLENTMAJORITY/COTEF 300 ) WORLD AWAY TOOTH & NAIL 5 2
] SEVENGLORY BREAKING THE SILENCE
R £ TI7BELOVE 7o 28 a STAND BREAKING THE SILENCE 22 e
SoJ ™ HAWK NELSON ALMOST.
- FRIEND LIKE THAT BEC/TOOTH & NAIL 266 89 : SOUTHERN WEATHER TOOTH & NAIL 88 24
SHAWN MCDONALD SKILLET
CAPTIVATED SPARROW/EMICMG 20 *30 LIVE FREE OR LET ME DIE ARDENT/SRE/IND 84 23
" g SOFT AC/INSPIRATIONAL
wnd - "
§§ ARTIST PLAYS B o] ARTIST PLAYS
- =S TITLE IMPRINT 7/ PROMOTION LABEL ™ +/- TITLE IMPRINT / PROMOTION LABEL ™ +/-
" 4 12 MERCYME GODWITHUS om0 300 +B2 MARK HARRIS WRITING ON THEWALL Mo 155 +26
§ } { 18 CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE GONE) SIXSTEPS/SPARROW/EMICMG 299 +35 SHANNON WEXELBERG COUNTITALL JOY DISCOVERY HOUSE 144 +17
o } 4 _10  SARA GROVES WHENTHE SAINTS INO 263 +39 DAVID CROWDER BAND EVERYTHING GLORIOUS SIXSTEPS/SPARROW/EMICMG 139 +21
= ~‘ [ 18 NATALIE GRANT INBETTERHANDS CURB 263 +7 FFH WORSHIP IN THE WAITING KINDRED 136 +42
> I al <5 4 1V =
- ]L& 13 POINT OF GRACE HOW YOULIVE (TURN UP THE MUSIC) WORD-CURB 245 +48 PAUL BALOCHE OURGOD SAVES INTEGRITY 119 +39
pa il 0 ~ - | o " T
- »(; ]2‘* SELAH RESCUEME CURB 239 +33 33MILES THEREISAGOD NO 107 +10
% " =¥ 17 LINCOLN BREWSTER LOVE THE LORD INTECRITY 208 +44 KEITH & KRISTYN GETTY THERE IS A HIGHER THRONE GETTY 99 -7
H =5 T e e LU, -t
e ‘ 2 N MATTHEW WEST YOU ARF EVERYTHING SPARROW/EMI CMG 181 +67 MARK SCHULTZ EVERYTHING TOME WORD-CURB 98 +41
w =3 N 3 _
g _’{ 13 9 MICHAEL O'BRIEN GODOF ALL MERCY CROWN 162 +51 'RUSH OF FOOLS' WHEN OUR HEARTS SING MDAS 92 +20
§ ODF 1S STEVEN CURTIS CHAPMAN MIRACLE OF THE MOMENT SPARROW/EMICMG 162 +39 VICKY BEECHING GREAT IS YOUR GLORY SURVIVOR/SPARROW/EMICMG 88 +21

CHRISTIAN ROCK REPORTERS

WJTL/Lancaster, PA* WILZ/Norfolk, VA*
PD: John Skirk OM.F J: JF Margan
MD: Phil Smih APL: Annz Verebely

KLY I/Adlbugquerque, NM
OM: Johar n"~o" Snyder
ML Joe + Belville

KCLC/St. Louis, MO
MD: Dave Merkel

WUFM/Columbus, OH*
OM: Michael Buckingham
PD/MD: Nikki Cantu
APD: Laine Moneyhon

Firexcape/Satellite
PD/MD: Joe Hayes

Planet Edge/Satellite
PD: Arron Daniels

WBVM/Tampa, FL*

WCVK/ 3ewling Green, KY KIBZ/Linceln, NE WITPYRochester, NY PD: Wendy Templeton

ON: <er Burns KVRK/Dallas, TX* OM: Lester 5. James 2D/ v J: Sammz Palermo MD: Olivia Paff
PD Sus:n Woadard PD: Chris Goodwin PD/MD: Ron Drury APL:™ill "The Tuna" Bensan Positive Rock Show/Satellite
ML WE trey Yule MD: Drue Mitchell PD/MD: Josh Booth WYSZ/Toledo, OH

WDML/Marion, IL PD/MD: Jeff Howe

MD: Tom Schioeder

WP3U/Saginaw, Ml
OM: Cary Bugh
2D/ v J: Aaron Dicer

WVYOF/3iidgeport, CT
PDMD: B b Falberg

WSNL/Flint, MI
MD: Brian Goodman

Sirius Spirit 66/Satellite*
PD: Al Skop
MD: Joey Black

WCLQ/Wausau, WI
WMKL/Miami, FL PD/MD: Matt Deane
PD: Rob Robbins

MD: Kelly Downing

WCWPSB-ookville, NY
PD Pete 3ellotti
ML Reene Temburni

WORQ/Green Bay, WI*
OM/PD: Jim Raider

WJIB.Saresota, FL
OM: F-is Berly

PD: M chelle Te lone
MD: E isha Skorski

Whip Of Cords/Satellite
OM/PD: Matt Rhodes
Effect Radic/Network
PD/MD: Brian Harman
APD: Amanda Harman

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

* Monitored Reporters
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CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Scnaefter
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, 1D*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns

PD: Susan Woodard

MD: Whitney Yule

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morlard
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD: Flizabeth Nelson
MD: Ernest Beck

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCV0O/Columbus, OH*
APD: Todd Stach
MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahi

KLTY/Dallas, TX*
PDO: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, 1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
APD: Randi Myles
MD: Jon Culbert

WWIB/Eau Claire, W!
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

JANUARY 18, 2008

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Dan el White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PO: Don Buettner
MD: Melissa Montana

WCSG/Crand Rapids, MI*
OM: DonMichael

PD/MD: Chris Lemke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gery Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Carry Reynolds

KSBJ/Hauston, TX*
PD: Chuck Pryor
MD: Jim 3eeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Cha mer Harper

KOBC/Japlin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MO: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MOD: Phil Smith

WLGH/Lansing, MI
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: Don Burns
APD: Brad Scoleri

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chutk Tyler

APD/MD: Bob Shaw

WJIE/Lsuisville, KY*
PD: Jim Calipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: C.C. Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WFZH/Milwaukee, WI*
PD: Danay Clayton
MD: Rick Hall

KTIS/Minneapolis, MN*
PD: Jasan Sharp
MD: Paul Perrault

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

New Life Media/Network
PD/MD: .oe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Kiimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KGBI/Omaha, NE*
PD: Melody Milier
MD: Jeff Devereaux

WPO0Z/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM: Paula K.
PD/MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roanoke, VA*
OM: Jackie Howard
MD: Brian Sumner

WRCl/Rochester, NY*
PD: Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD: Darren Marlar
MD: Joe Buchanan

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PO/MD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PO: Mike Abrams

MO: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLP)/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter

PD: Chris Kelly

APD: Dale Christopher

KX0J/Tuisa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rah Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal Apiil

* Monitored Reporters

» WITH SEVEN NEW ADDS, WORSHIP

QUARTET FEE OPENS ON CHR
AC INDICATOR AT NO. 29 WITH

ISTIAN

“ALL BECAUSE OF JESUS,” FROM
ITS 2007 DEBUT ALBUM, “WE SHINE”

DICITAL DOWNLOADS
AVAILABLE AT DMDS.COM

il I~
4 & 22 .cnsr CHRISTIAN AC INDICATOR <
= PENES TITLE IMPRINT / PROMOTION LABEL ~ TW /-
ﬂ-:fi 13 MERCYME GODWITHUS N0 921 4146
'E;" 18  CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE GONE) SIXSTEPS/SPARROW/EMI| (MC 808 +89
18  NEWSBOYS INWONDER INFOP - 783 +74
M | 13 MATTHEW WEST YOU ARE EVERYTHING SPARROW/EMICMG 772 +105
. = | 14 POINT OF GRACE HOw YOU LIVE [TURN UP THE MUSIC) WORD-CURB 701 +103
18  NATALIE GRANT INBETTERHANDS CURB 697 +26
7 & 27  CASTING CROWNS EAST TOWEST BEACH STREET/REUNION/PLL 620 14
T 20 ROBBIE SEAY BAND SONG OF HOPE SPARROW/EMI CMG 516 +6
~1:)P_ .16 MONK & NEAGLE THE TWENTY-FIRST TIME REUNIDN/PLG 507 +67
10 21  STEVEN CURTIS CHAPMAN MIRACLE OF THE MOMENT SPARROW/EMICMG 448 -19
‘ *— 10 BRANDON HEATH DON'T GET COMFORTABLE REUNION/PLG i 435 7 +64
. 3 17 RUSH OF FOOLS WHEN OUR HEARTS SING MIDAS 386 +49
o
. 1 24 TREE63 SUNDAY iNPOP - 387 +
. ‘IE_‘- N BRITT NICOLE SET THE WORLD ON FIRE SPARROMW/EMI (MG 334 +68
6 :& 12 CALEB ROWDEN MADE SLANTED/SPRING HILL 332 +84
‘ -}7 T MARK HARRIS WRITING ON THE WALL INO 284 +26
—
. 21 6  SANCTUS REAL WENEEDEACH OTHER SPARROW/EMICMG 247 +48
(151125 9 SARAGROVES wiENTHE SAINTS N 246 477
' 20 8  BUILDING 429 SINGINGOVERME WORD-CURB 231 +32
@ m JEREMY CAMP LET ITFADE BEC/TOCTH & NAIL 227 +138
. —‘2;— 3 BIGDADDY WEAVE ONLY JESUS FERVENT/WORD-CURB 204w +29
@ 22 74 POCKET FULL DF RDCKS LET THE WORSHIPPERS ARISE MYRRH/WORD-CURB 199 +19
@ 27 4 MANDISA GODSPEAKING SPARROW/EMI CMG 197 +37
@ m PHIL WICKHAM AFTER YOUR HEART SMPLEINO 184 74
@ 26 16 | SHAWN MCODNALD CAPTIVATED SPARROW/EMI CMG 175 +7
@ ﬁ MARK SCHULTZ EVERYTHING TOME WORD-CURB 159 +23
27 24 9 33MILES THERE IS A COD INO 151 £23
28 ) —18 NEEDTDBREATHE SIGNATURE OF DIVINE (YAHWEH) ATLANTIC/WORD-CURB 151 -55
‘ m FEE ALL BECAUSE OF JESUS N0 143 +90
kel 28 7  MARIE MILLER ONMY wAY cure 138 -20

CHRISTIAN AC
ﬁ MUSIC RESEARCH
TroyResearch
ARTIST

TITLE IMPRINT / PROMOTION LABEL

CASTING CROWNS EAST TOWEST BEACH STREET/REUNION/PLG

CHRIS TOMLIN AMAZING GRACE (MY CHAINS ARE CONE) SIXSTEPS/SPARROW/EMI CMG

MERCYME BRING THE RAIN INO
JEREMY CAMP (Ve YOU GLORY BEC/TOOTH & NAIL
33MILES THERE ISAGOD INO
MERCYME OO WITHUS INO
STORYSIDE:B BESTILL SILENT MAJORITY/GOTEE

ROBBIE SEAY BAND SONG OF HOPE SPARROW/EMI CMG

FEE CLORIOUS ONE INO
AARON SHUST GIVE ME WORDS TO SPEAK BRASH
NEWSBOYS IN WONDER INPOP
NATALIE GRANT INBETTER HANDS CURB

POINT OF GRACE HOw YOU LIVE WORD-CURB

MATTHEW WEST YOU ARE EVERYTHING SPARROW/EMI CMG
RUSH OF FOOLS WHEN DUR HEARTS SING MIDAS
BRANDON HEATH M NOT wHO | WAS REUNION/PLG
BRANDON HEATH DON'T GET COMFORTABLE REUNION/PLG
TOBYMAC I'MFOR YOU FOREFRONT/EMI CMG
STEVEN CURTIS CHAPMAN MIRACLE OF THE MOMENT SPARROW/EMI CMG

LINCOLN BREWSTER |.OVE THE LORD INTECRITY

w w
FAM%  25-54  25-34

96%  L4b 44]
97% 442 445
95% 436 4.36
94% 419 409
93% 419 47

78% 46 407

N% 44 4.

98% 402 432
64%  4.08 433
96% 4.00 389
88% 397 398
85% 396 394
80% 395 3.80
79% 395 393
83% 393 387
97% 39 3.80
73% 391 402
94% 388 385
88% 383 376

S7% 382 377

w w
35-44  45-54
448 447
436 445
425 446
423 425
418  4.22
4.21 49

4m 4.09
417 4.06
4.32 3.81
4.03  4.09
398 395
4n 3.83
401 4.05
389 4.03
398 394
390 4.04
419 3.42
397 383
3.80 39
386 3.84

Total Sample size is 993. These are average scores for music in the Contemporary Chriszian AC “ormat, t=sed or
data from surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online »anelists score
zach song on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registe-ed tredemark
of RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at 740-

549-9700, x61 or email jlittle@troyresearch.com.
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R&R COUNTRY

St. Jude seminar weekend in l\/lerﬁphis

This Is Country,

Still Caring

R.J. Curtis

RCurtis@RadioandRecords.com

ere’s a piece of trivia thats sure to amaze and astound vour
friends at the next industry gathering. Other than the Country
Radio Seminar (CRS), what is the single Targest gathering of
country radio, label and music professionals cach year? Here's
a clue: Theres a good chance you may be attending the event
even as you read this. Of course, were talking about the annu-

al St. Jude Radiothon seminar, taking place Jan. 17-20 in Memphis.

For

Research Hospital has brought together just about

the past 19 vears. St Jude  Children’s
every component of the country radio format for
aweekend organized by the hospital’s sentor direc-
tor of radio entertimment and marketing Teri
Warson and her sttt During the weekend, Watson
says attendees can see the direct results of their
fund-raising ctforts. Additionally. she says, " Theyll
meet patient families, tour the hospital. hear doe-
tors and rescarchers speak about the latese develop-
ments in cancer and other eatastrophic diseases, and

participate in educational sessions.”

A Brief History

The Memphis event is also the kickoft for St Jude's
yearly schedule of radiothons. This marks the 20th
year of a near-symbiotic relatonship between
country radio and the hospital, which enterainer
Danny Thomas founded in 1962, Se. Jude is the
only pediatric rescarch center where familics never
pay tor treatment. In addition to providing med-
ical services St Jude assists families with transporta-
ton. lodging and meals.

To cover these costs, the hospital conducts a
number of fund-raisers during the year, and on-air
events staged by country radio have become a cor-
nerstone of its money-raising activities. This part-
nership began in 1989, after Alabama  singer
Randy Owen was introduced to Thomas, Inspired.
Owen appealed to country broadeasters at CRS
that year. The first St Jude radiothon was staged sev-
eral months later in the torm of a simulcast that
originated from the hospital: it was hosted by

Rhubarb Jones of WYAY/Atanta.

According to Watson. the inaugural evene didn't
dowell. ™ The missing component was local per-
sonalities talking to listeners in their markees,”
she says.

Anyone whos been in this tormat long enough
remembers the dogged determination put forth by
Owen, who udlized his ineredible personal rela-
tonships with radio, urging their comminnent to
the St Jude cause. Stations then began o Tocalize
radiothons, which were simultancously embraced
by Tabels, artists and songwriters. Watson says thats
when the ball got rolling.

Fast forward to 2007, and the money that coun-
try radio has raised tor St Jude is nothing short of
staggering. According to Watson, "Last year, more
than 200 country music stations coast to coast gen-

crated more than $34 million i pledees tor St jude”
pledy 1

A Simple Message

Whats equally impressive about that number,
according to Watson, is that in spite of the ebbs and
Hows of the cconomy, it has remained tairly stable
n recent vears. While adimitting that the hospital has
been fortunate. she also attributes that consistency
“to the continued Jovalty and comminment trom
our stations and thenr listeners.”

Another factor in the carly growth of radio-
thons and their ensuing success has been steady
mput from an advisory committee comprising
people from radio. management and labels. The
committee  has suggested shight oweaks and
variations on the theme through the years, as
programming philosophics and Tistener habits

have evolved.
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‘We feel we
have a really
pure
message:
saving kids’
lives and
doing it at
no cost to
their
families.
What better
message can
you have?’

—Teri Watson

‘It's really
important to

o down

ere and

not only be
educated,
but to
reaffirm this
is a
powerful
flace,_and

here is
amazing
work going
on there.’

—Mike Peterson

For example, as digital technology becomes a
greater tool for broadeasters, Watson savs St. Jude
has worked to accommodate them,such as using
its Country Cares Web site to provide informa-

tion and downloads tor stations. Additionally, St.

Jude provides online donation capabilities as sta-

tions drive traffic to their sites for other related
promotions and side events designed to comple-
ment radiochons.

Sull. Watson says the basic formula is tried and
true. " Fhe stations give us the tme and tlent, and
thev let the St Jude families tell their stories in cheir
own words” Listeners respoud so well, she says,
“because the on-air personalities are committed to
St. Jude, and they convey the urgeney that public
support i really the primary thing that fucls
research  and - life-saving - care”™  Communities
embrace that message vear after year in markets all
across the country, Wagson says. W feel we have a
really pure message: saving kids lives and doing it
atno cost to their families. What better message can

you have? So chats what we tocus on.”

What About The PPM?

One of the first stations committed to St. Jude was
CBS Radios WUSN (US99)/Chicago. along with
Clear KEEY (K102)/Mmneapolis.

US9Y9 generates more listener pledges than any

Channels

other country outlet in America. The station
I'CL'L‘Ilt])’ Cmnp]L‘tcd its 17th consccutive St Jlld\.‘
radiothon. raising $1.8 million.

Lately. as progranuners have gone to school on
Portable People Meter measurement, fow levels of
concern have surtaced about on-air fund-raising.
and not just for St. Jude events. Some progranuners
worry about the PPM showing listener tunc-out
while stations stray from regular programming to
atr patient testimonials and story songs. which are
known to be key components in making phones
ring. but can sometimes be polarizing.

USY9 PD Mike Peterson addresses this concern:
“Keep in mind. two days of ratings are not going
to kill vour month. The importane thing about
those [PPM] resules is that ity an average, and vou're
lookimg for spikes to Hatten out vour valleys.” [Fyou
want to really get strategic, he suggests “doing some
kind of spike-type programming right betore and
after so 1t there was a decrease in PPM listening.
you could oflset it somewhat”

A more important benefit, Peterson believes, 1s
the long-term branding and imaging beneties such
an event as the radiothon provides a country sta-
ton, something that a paper diary or a PPM can't
possibly measure. " There 1s a ton of good will that
USY9 recetves from this radiothon.” he savs. " The
buzz generated from what we do is massive. You're
breaking a lot of rules when vou go on the air with
this, but it’s just what you have to do.”

Like many programmers in all market sizes,
Peterson will again be in Memphis this weekend.
touring the hospital and sharing ideas.” The mag-
nitude of this is huge!” he says, deseribing the expe-
rience as “an eye-opening, unfathomable sense of
"ol wow! Irs really important to go down there
and not only be educated, but to reattirm this is a
powertul place. and there 1s amazing work going

on there.” RsR
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» EAST TENNESSEE NATIVE
RODNEY ATKINS COLLECTS HIS
co U N I RY : FIFTH TOP 10 AS “CLEANING THIS

! GUN (COME ON IN BOY)"” HOPS 12-10
PowERED By nielsen . & WITH 18.7 MILLION IMPRESSIONS.

DMDS 0iGITAL DOWNLOADS AVAILABLE AT DMDE COM

-z i
E z unZ 11 NIELSEN 8DS ¥ HITPREDICTOR AUDIENCE g = un3 1 NIELSEN BDS ¥ HITPREDICTOR AUDIENCE
%] & ﬁu ARTIST CERTIFICATIONS STATUS (IN MILLIONS) PLAYS (%] § §U ARTIST CERTIFICATIONS STATUS (N MILLIONS) PLAYS
( = 23 mme IMPRINT / PROVOTION LABEL ™ - TW  RANK 3 23 TiTLe IMPRINT / PROMOTION LABEL ™ A TW  RANK
TAYLOR SWIFT  NO. 1{6WKS) f ; ASHTON SHEPHERD
T 22 oo sMAHiNg 51036 -0.650 4226 . 3415 kv OFF THISPAN McANASHLLE 080 +D.257 769 30 CT!OS ED
SUGAF LAND Q JACK INGRAM 1
2 L MFRCURY 0.8 +0602 4308 L i 3B 10 MAYBE SHE'LL GET LONELY BIGC MACHINE 309 006 628 32 AUDIE
RASCAL FLATTS JOSH GRACIN g UNRILLIONS)
4 T4 VINNER A ALCSING GAME Waicstreer 29840 #2416 40323 . 36 B weReNT Az wacsTeeer 084 #0127 894 3 +3 697
MONTGOMERY GENTRY LITTLE BIG TOWN or -
3 26 WHAT DO ¢A THINK ABOUT THAT COLUMBIA 28697 +1.023 4019 4 . 3724 I'MWITH THE BAND EQUITY 2846 0082 439 35 KENNY
BRAD 2AISLEY & MARTINA MCBRIDE o CHESNEY
6 W FrreRrame susanasivile 27942 12653 3768 6 ’ 39 M R THESE TIMES Al O L6336
KEITH URBAN r LEE BRICE BREAKER
5 2 Herveow ComoLnasivine 2778 #1719 3800 5 4115 opy ENDINGS asvium-cors 2145 #0390 497 34
GARY ALLAN r CLINT BLACK
7 26 ATCHING ARPLANES McANsHviLLe 24506 1725 3278 7 Bl 40 30 rciponcone gqury 1984 0057 23 4
. BILLY AY CYRUS WITH MILEY CYRUS °r LUKE BRYAN
10 25 poaovseroovToo WALTDISMEY/LYRIC STReET 22916 #1705 2923 8 ‘ 4212 GEonne N TRUCKS aprOLNasHvILLE 003 0187 376 38 +3_304
KENNY CHESNEY MOST INCREASED AUDIENCE TERRI CLARK CARRIE
13 A 19.653 +3697 2576 10 43 9 17 +00s7 382 37
SHIFTWO2K BNA . INMY NEXT LIFE BNA UNDERWOOD
RODNLY ATKINS T JOE NICHOLS BREAKER :
BT CEANNCTHIS GUN (COME ON INEOY) copg 1872 813 2789 ITAIN'T NO CRIME unversaLsoutH 1709 «0.38 323 33 o
ALAN JACKSON r JOSH TURNER FEATURING TRISHA YEARWOOD
16 10 ol TCANSOLTHERN MAN ASTANASHWILLE 17929 1994 2495 I . ANOTHER TRY MCANASHVILE 005 <1028 242 42
CARRI Z UNDERWOOD °r BIG & RICH
19 7 AME ICANCIRL ARSTAAISTANASHYILLE 704 #3304 2292 5 . LouD warnERgRos wRn 204 *0330 136 50
CHUCK WICKS r JYPSI
B2 eaNcONDERELLA rea 17207 10883 2426 13 ‘ I DON'T LOVE YOULIKE THAT ARSTANASHVILLE BT 0.031 224 43
TOBY <EITH r WHISKEY FALLS
5 B Germypankon sHCwoOGNasHviLe 1085 15T 2468 12 ‘ FALLINC INTO YOU moasNewRevoLumoy 46 <0081 3440
TIM MIGRAW r TRISHA YEARWOOD
70 ggpenis g 16052 164 2313 14 . THIS IS ME YOU'RE TALKING TO somecrne 003 +0458 T8 46 i,
CRAIG MORGAN FAITH HILL 4 Letter To ble
18 T8 TERNAY ONAL HARVESTER prokenaow 14997 <0774 2268 16 F RFD LIMBRELI A warnengnos wey 0887 0896 183 45 {Arista Nashvile)
' BROOLS & DUNN (7] MIRANDA LAMBERT fr A PUSNEee a0z 0
2V 2 s B Busy susTaNasviLLe 15327 0741 2007 17 j GUNPOWDER & LFAD coumpa 0824 <0154 176 47 kimmmwphmm:g%ﬁ
~ CHRIS CAGLE wr TRACY LAWRENCE WKDF +0.14, WQXK +ON2,
‘ 2 26 ikoaCONE casToLnashviLLe 12823 +0.SM 1963 8 . TILFWAS A DADDY TOD Rocky cowroricos 0823 016 189 44 FOYE +0104, WXTU +0302
GARTH BROOKS ROCKIE LYNNE o
200 20 onr THAN AMEMORY PEARLBIGMACHNE 5B 2538 1464 21 . | CAN'T BELIEVE (TS ME RoBBNS NAsHviLLe 0707 OISO TV 57
JASOM ALDEAN AIRPOWER g DOLLY PARTON
23 23 [ AUCHEDUNTIL WE CRIED rokensow  10-898 +0.007 1797 19 . BETTER GET 1O LIVIN' poy 0731 <0188 85 54
BUCKY COVINGTON g STAR DE AZLAN
243 \rSeoor ToBEUS IvResTarer o812 0237 1602 20 . SHE'S PRETTY (upg 0748 <0090 W3 43 o e
<« inner osing
% %6 53355[ gvrqunmv:-: T 376 003 29 2 TAYLOR SWIFT  HOT SHOT DEBUT QEE OEn 6 5 Gorae AN ASTer
ME MONTAGEMIDAS/SEW REVOLUTION PICTURE TO BURN BIC MACHINE FILT +0.456, WMIL +0.305,
PHIL WASSAR CROSSIN DIXON KSON +0.212, WBEE +046,
27 M Oyeis A SEAUTIFUL THING (wversaLsouty D431 #0653 34 23 MAKE YOU MINE mrokenpow 0048 0025 154 48 KYLO +0133, WRET -0131
KELLIE PICKLER biig ELI YOUNG BAND V'Qx}f,,*?é?gg 50382'
MWPAW 0105, KIIM +0.
287 7 THINGST 48T NEVER CROSS AMAN'S MIND gua  B55 +04B4 1063 24 WHEN T RAINS Camva, 0489 <0028 55 60 e
MARK CHESNUTT . GRETCHEN WILSON )
3022 poiiney THTHE FLow (oFroNcreek o707 0588 781 77 YOU DON'T HAVE 10 GO HOME oumpn 0448 0170 66 5B
GARTH BROOKS & HUEY LEW!S COLE DEGGS & THE LONESOME K
315 LorkIN ORALVIV PERLBICMACHNE 0738 #1500 863 25 56 _“9 4 GRLNEXTDOOR colmpa 0448 0280 T4 52
LADY ANTEBELLUM m DIERKS BENTLEY I
29 15 vk poreT LIvE HERE cacmoLnasviLe 2494 0239 833 26 ‘ TRYING TO 5TOP YOUR LEAVING capoLNasHyLe 0429 #0140 63 58 Ssm?‘" Town
thern Man
™ TRACE ADKINS BREAKER/MOST ADDED Y m BROOKS & BUNN . oy "
38 6 yOURECINNAMISS THIS CAOTOLNASHVILLE 4469 #1594 546 33 ‘ COWBOY TOWN sisTanashvie 0399 +0.095 28 P_p&fgf;;g”xb‘a'fg o
JAMES OTTO T m CARTER'S CHORD [ . FYGO +0J53, KWNR +0103,
E2E 15 JUST GOTSTARTED LOVIN' YOU WA 3INER BROS./WRN 4287 +0422 T2 23 59 YOUNG LOVE SHOW DOC NASHVILLE 0372 -007 50 WBLL +0106, KFD +0.086,
V.KKQ +0.078, KCYE +0.076,
JAKE QWEN T o m LILA MCCANN | Voot
33 20 Someriy ASOUT A WOMAN pea 4040 40345 773 28 6 - THAT'S WHAT ANGFL S DO BRokenpow 070 +0.089 8155 g e O WO 068
(MCA Nashvilie) WXTU, WYPY (Columbia)
NEW AND ACTIVE TR,ACE ADKINS 23 KHKI, KKGO, KKWF, KRTY. _— KBEQ, KSOP, KUBL, WBEE,
ARTIST ARTIST ARTIST You're Gonna Miss This KSKS, KUBL, WBUL, WCTK, CARRIE WFBE, WGGY, WGTY, WKCQ,
TITLE / LABEL PLA ‘S / GAIN TITLE / LABEL PLAYS / GAIN TITLE / LABEL PLAYS / GAIN ;CE?EBU'K"[‘);S:V;'(';& — WGH, WGKX, WGNE, WIVK, UNDERWOOD 14 WKDF, WOKQ, WPAW,
3 . , ., 3 , WQHK, B i i UBE, WWNI
CARRIE JEWEL 0.295/0.259 KEITH KKGO, KKNG, KMPS, KSOP, ag:g(v\ﬁfig x(s)oc, dlri:tr:/irr'i:: S;’;Ihville) wi U =~
UNDERWOODO 0.359°0.058 Strcager Woman ANDERSON  0.269/0.164 MOST ADDED KUPL, KUZZ, WAMZ, WGTY, WUSJ, WXBQ, WXCY, WYPY  KHAY, KPLX. KSKS, KSON, TRISHA
Ever Ever After (Valoy) 1 Still Miss You WITL, WIVK, WKDF, WKLB, ————— KTST, WCGY, WKKO, WOCK, YEARWOOD 12
(V/alt Dis2y) TOTAL STATIONS: 4 {Columbia) Vel 4 WAL CUEL, (US JOE NICHOLS 7 WOKQ, WQBE, WQXK. WSM, This Is Me You're Talking To
TOTAL STATIONS: 2 TOTAL STATIONS: 21 MXECVTDANRY It Ain't No Crime WS0C, WXBQ {Big Machine)
PHIL STACEY (.294/0.257 JOSH TURNER (Universal South} KIZN, KKWF, KRTY, KUBL,
REBA MCENTIRE If You Didn't Love Me SARAH FEAT. TRISHA KBEQ, KDRK, KEEY, KIZN, MIRANDA KW.JJ, WGH, WCKX, WKCQ,
g {Lyr ¢ Street) = WCTO, WFBE, WGGY, WIVK, LAMBERT 13 WKHX, WOKQ, WQHK,
DUET WITH KENNY d ¥ JOHNS 0.268/0.231 YEARWOOD 22 R R e
TOTAL STATIONS: 18 e WKDF, WOKQ, WPCY, WSLC, Gunpowder & Lead
CHESNEY 0.300¢0.234 [*:;N'Z;tes Me nother Try WS0C, WWGR, WWNU,
Every Ot12r Weakend FOR ‘MEEK ENDING JANUARY 13, 2008
(MCA Nashville) METARSIATI Ok, 3 LEGENMD: S=e legead to charts in charts section for rules and symbol explanations.
TOTAL STATIONS: 3 110 ccuatry and 27 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator ghart comprised of 116 reporters.

© 2013 Nielsen Busmess Media, Inc. All rights reserved.

It's About The Music! 5=~

Get a complete collection of R&R.'s 818-487-4582
year-end chart packs from 1974 through 2006. (between 5am anc 5pm Pacifc)

Included in the package are the year-end charts for every R&R format throughout the years. Fax: 818-487-4550
It's an invaluable resource!

E-mail: radioandrecords@pubservice.com
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R&R COUNTRY

COUNTRY INDICATOR REPORTERS

KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrison
MD: Melissa Frost

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WYAY/Atlanta, GA
OM/PD: Mark Richards
MD: Sandy Weaver

WPUR/Atlantic City, NJ
PD: Joe Kelly

WIBL/Augusta, GA
OM: Steve Burke

KBKOQ/Bakersfield, CA
PD/MD: Kenn McCloud

WJILS/Beckley, WV
M: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hill

WZKX/Biloxi, MS
OM/PD: Bryan Rhodes

WHWK/Binghamton, NY
PD: Don Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PO/MD: Joe Jarvis

KQFC/Boise, ID
PD: Wes McShay
MD: Ruby Cortez

KAGG/Bryan, TX
OM: Will Welch
APD/MD: Adam Drake

WOKO/Burlington, VT
OM/PD: Steve Pelkey
MD: Bilt Sargent

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals

WOGT/Chattanooga, TN
PD: Duane Shannon

WYGY/Cincinnati, OH
OM: Patti Marshall
PD: Travis Moon

WKCN/Columbus, GA
OM: Bob Quick
PD/MD: Brian Thomas

WSTH/Columbus, GA
OM: Brian Waters

PD: Alan Quin
APD/MD: Mike Kelly

KFTX/Corpus Christi, TX
PD: Chuck Abel

MD: "Dr. Bruce Nelson"
Stratton

KOUL/Corpus Christi, TX
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX
OM: Paula Newell
PD: Frank Edwards

KTYS/Dallas, TX
OM: Tom Hunter
PD: Cayle W. Poteet
MD: Chris Huff

KWLI/Denver, CO
PD: Bill Gamble
APD/MD: Randy Shannon

KJJY/Des Moines, IA
OM: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WTVY/Dothan, AL
OM/PD: Anie Pollard
MD: Mike Casey
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KKCB/Duluth, MN

WAXX/Eau Claire, Wl
OM/PD: Ceorge House

WQRB/Eau Claire, Wl
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
M: Curtis Cuervo
PD: Les Humble

WTWF/Erie, PA
QM: Joe Lang

PD: Bob Domingo
APD: Chuck Rambaldo

WXTA/Erie, PA
QOM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimore
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: Dean0

KAFF/Flagstaff, AZ
PD: C.J. Murri

MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap”
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD
PD: Lisa Allen

WFLS/Fredericksburg, VA
OM/PD: Paul Johnson
APD: Todd Grimsted

KHGE/Fresno, CA
OM: Paul Wilson

PO: Chuck Geiger
APD/MD: Kris Daniels

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Gary

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WBTU/Ft. Wayne, IN
OM: Phil Becker
PD/MD: Scott Roddy

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/GCrand Rapids, MI
OM: Brent Alberts

PD: Steve Stewart
APD/MD: Brian Sims

WNCY/Green Bay, WI
OM: Jeff McCarthy

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrishurg, PA
PD: Will Robinson

WTCR/Huntington, WV
PD: Judy Eaton
MD: Scott Hesson

KIXQ/Joplin, MO
OM: Chac Elliot
PD: Cody Carlson

WNWN/Kalamazoo, M|
PD: P.J. Lacey

APD: Scott Wagner

MD: Tim Harris

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Bob Vizza

KXKC/Lafayette, LA
PD: Casey Carter
APD/MD: Sean Riley

WBBN/Laurel, MS
QM/PD: Tom Freeman

WLXX/Lexington, KY
OM: Robert Lindsey
PD/MD: Marshall Stewart

KZKX/Lincoln, NE
D: Hoss Michaels
APD/MD: Carol Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MO: Neely Yates

WWQM/Madison, WI
PD: Brad Austin
APD/MD: Kenny Jay

KlAl/Mason City, |A
PD: Phil O'Reilly
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Schuler

KUBB/Merced, CA
OM/PD: Rene Roberts
APD: Danny Hill

MD: Dee Kelly

WOKK/Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL

WKKW/Morgantown, WV
OM: Hoppy Kercheval
PD/MD: John Bowen

WMDH/Muncie, IN
PD: Jon Sipes
MD: Shane Goad

WMUS/Muskegon, MI
OM: Dave Taft
PD: Mark Dixon

WGTR/Myrtle Beach, SC
PO: Johnny Walker
MD: Korby Ray

KJCS/Nacogdoches, TX
PD/MD: Rubgy Lynn

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Elder

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Palm Springs, CA
PD: Al Cordon
MD: Kory James

WPAP/Panama City, FL
OM/PD: Jay Cruze

APD: David Howard

MD: Shane Collins

WYCT/Pensacola, FL
PD: Todd Nixon
MD: Denis "Catfish" Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME
OM: Randi Kirshbaum

PD: Matty Jeff
MD: Shel(y Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

PD. Aaron "Dave" McCord
APD: Paty Quyn

KOUT/Rapid City, SD
PD/MD: Mark Houston

KBUL/Reno, NV
OM: Nick Elliott

PD: Brad Hansen
APD/MD: Derek Gunn

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswel|

APD: Dave Richmond

WCEN/Saginaw, MI
PD/MD: Jogy Phitlips
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WWFG/Salisbury, MD
OM/PD: Brian Cleary
APD/MD: Sandra Lee

KEGA/Salt Lake City, UT
OM: Alan Hague
PD: Cody Alan

KGKL/San Angelo, TX
QM/PD: Boomer Kingston

KUSS/San Diego, CA
PD: Mike Q'Brian
MD: Delana Bennett

KKJG/San Luis Obispo, CA
OM/PD: Pepper Daniefs
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
OM: Mark Mitchell
PD/MD: Jay Turner

Jones CD Country/Satellite
OM/PD: Jim Murpgy
MD: Rick Morgan

Jones US Country/Satellite
OM/PD: Penny Mitchell
MD: Joani Williams

Sirius New Country/Satellite

OM/PD: Scott Lindy
MD: Al Skop

XM Highway 16/Satellite
PD: Jon Anthony
MD: Jay Thomas

WJCL/Savannah, GA
OM: Pat Garrett
PD: Boomer Lee

WBFM/Sheboygan, Wi
PD: Eddie Ybarra

KRMD/Shreveport, LA
D: Paul Orr
APD/MD: James Anthony

KSUX/Sioux City, 1A
PD/MD: Tony Michaels

WBYT/South Bend, IN
PD: Clint Marsh

APD: Stinger

MD: Shanncn Marie

KIXZ/Spokane, WA
OM: Robert Harder
PD/AMD: Paul “Coyote”
Neumann

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, Ml
OM/PD: Jack O'Malley
MD: Carey Carlson

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Paul Stone

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Moni

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, WI
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS
OM/PD: Lyman James
APD: TodJTaonr

MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

%~ —~- p KENNY CHESNEY'S GREAT
P CHART RUN CONTINUES AS
~- ' “SHIFTWORK” LEAPS 24-8

ON THE CANADA COUNTRY LIST.

POWERED BY

niclsen
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g &
; E% ARTIST COUNTRY INDICATOR PLAYS TOTAL
= =S TITLE IMPRINT / PROMOTION LABEL ™ +/- AUD.
15 SUGARLAND 5TaY MERCURY 4373 +574  9.476
o8 12 © RASCAL FLATTS WINNER AT A LOSING GAME  LYRCSTREET 4348 +587 9966
35*77“ TAYLOR SWIFT OUR SONG ) BGMACHINE 4265 W 9521
S5 19 KEITHURBAN £VERYBODY CAPITOLNASHVILLE 4196 +536 9.901
_—"T BRAD PAISLEY LETTER 10 ME ARISTANASHVILLE 4129 +680 ;363_
23  MONTGOMERY GENTRY WHAT DO YA THINK ABOUT THAT cowmsia 3859  +183 8752
" GARY ALLAN WATCHING AIRPLANES MCANASHVILLE 3500 +642  7.626
BILLY RAY CYRUS WITHMILEY CYRUS READY, SET.OONTGO ~ WALTDISNEYALYRICSTREET 3405 +714 7410
RODNEY ATKINS CLEANING THIS GUN (COME ON IN BOY) re 3075 - +523 ~7.002
KENNY CHESNEY SHIFTWORK ' BNA 2935 <571 6.823
7 ALAN JACKSON SMALL TOWN SOUTHERN MAN ARISTANASHVILLE 2917 +538 6.482
36 TOBY KEITH GET MY DRINK ON a SHOW DOG NASHVILLE 2885  +41S TSETSA
CHUCK WICKS STEALING CINDERELLA RCA 26_80 _éf; 6.273
CARRIE UNDERWOOD ALL-AMERICAN GIRL ARISTAARISTANASHVILLE 2679 +551 6291
CRAIG MORGAN INTERNATIONAL HARVESTER BROKENBOW 2622 4349 5.872
TIM MCGRAW SUSPICIONS CURB 2599 +426 5.688
8 BROOK.‘E DUNN GOD MUST BE BUSY a o  ARISTANASHVILLE “ZSE _8—31: 5.436 -
21 CHRIS CAGLE WHAT KINDA GONE CAPITOLNASHVILLE —EQ—A +540 4910
19 JASON ALDEAN LAUCHED UNTIL WE CRIED BROKENBOW 2238  +424 4.898A
BUCKY COVINGTON 7'5 GOOD TOBE US LYRICSTREET 1964 +417 4.239
PHIL VASSAR LOVE IS A BEAUTIFUL THING UNVERSALSOUTH 1397 +299 3,078
GARTH BROOKS & HUEY LEWIS WORKIN'FORALIVIN'®  PEARL/BIGMACHINE 1387 +325 2925 |
EMERSON DRIVE YOU STILL OWNME MONTAGE/MIDAS/NEW REVOLUTION 1347  +399 ‘ 287N
MARK CHESNUTT ROILIN' WITH THE FLOW LOFTONCREEK 7,]237___:.2_5, 1 2.552
KELLIE PICKLER THINGS THAT NEVER CROSS AMAN'S MIND BNA 186 4323 2650
LADY ANTEBELLUM LOVE DON'T LIVE HERE o CAPITOL NASHVILLE n38 ;273 ] FZA

JAMES OTTO JUST GOT STARTED LOVIN' YOU RAYBAW/WARNER BROS./WRN

N08 324 2502

TRACE ADKINS YOU'RE GCONNA MISS THIS CAPITOL NASHVILLE 1051 +476 ?05
JACK INGRAM MAYBE SHELL GET LONELY BIGMACHINE g75 *18; ] 7.936
JOSH GRACIN WE WEREN'T CRAZY LYRICSTREET 722 +164 1441
JOE NICHOLS memi - UNIVERSAL SOUTH ‘EE:"TEG' 1.552
LUKE BRYAN WE RODE IN' TRUCKS CAPITOLNASHVILLE 681 —0105— _T.;OT
ASHTON SHEPHERD TAKIN' OFF THIS PAIN MCA NASHVILLE 643 +124 1.378
JAKE OWEN SOMETHING ABOUT A WOMAN RCA 639 W64 1472
MARTINA MCBRIDE FOR THESE TIMES ) RA 565 +S1 1320
LITTLE BIG TOWN I'MWITHTHEBAND EQUITY 537 +69 087
MIRANDA LAMBERT GUNPOWDER & LEAD (OLUMBA 466 +139 0974
WHISKEY FALLS FALLING INTO YOU - MDASNEWREVOLUTION 460  +129 0.877
" TERRI CLARK IN MY NEXT LIFE BNA 453 +73 1087
LEE BRICE HAPPY ENDINGS ) a ASYLUM-CURB 435 +134 0.837
aemsr  CANADA COUNTRY -
TITLE IMPRINT / PROMOTION LABEL ~ TW +-
BRAD PAISLEY LETTER TOME ARISTANASHVILLE/SONY BMG 661 +44
RASCAL FLATTS WINNER ATAEINEGA;AE LYRIC STREET/UNIVERSAL 635 +46
TAYLOR SWIFT OUR SONG OPENROAD/UNIVERSAL 626 -19
TERRI CLARK INMY NEXTEE * - BNA/SONY BMG 583 +20
SUGARLAND s1aY MERCURY/UNIVERSAL i 51_5_ +57
SHANE YELLOWBIRD | REMEMBER THE MUSIC W B 306 497 +5
:KEITH URBKN EVERYBODY ) CAPITOL NASHVILLE/EMI 494 -8
KENNY CHESNEY SHIFTWORK BNA/S&)NVRGV 492 +128
ALAN JACKSON SMALL TOWN SOUTHERN MAN ARISTA NASHVILLE/SONY BMC —1:'-3—2— +7
kJASON BLAINE FLIRTIN' WITH ME o NMMADE 486 +2 )
MONTGOMERY GENTRY WHAT DO YA THINK ABOUT THAT COLUMBIA/SONY BMG 479 +7
TOBY KEITH GETMY DRINK ON SHOWDOGNASHVILLE/UNIVERSAL 450 432
PAUL BRANDT COME ON & CET SOME & 7 UNVERSAL 446 3
WILLIE MACK DON'T WASTE YOUR PRETTY ¥ OPENROAD/UNIVERSAL 440 +22
BILLY RAY CYRUS WITHMILEY CYRUS READY. SET,DONTCO  WALT DISNEY/LYRIC STREET/UNIVERSAL 425 +9
EMERSON DRIVE EVERYDAY WOMAN - ) MIDAS/KOCH 415 +37
DOC WALKER T;AT TRAIN *, OPEN ROAD/UNIVERSAL -_13379— +1
TIM MCGRAW SUSPICIONS CURB/EMI 404 'E
GARY ALLAN WAT(;HINCT AiﬂipLﬁEz MCA NASHVILLE/UNIVERSAL 393 +20
VBROOKS & DUNN CODMUST BE BUSY ARISTA NASHVILLE/SONY BMG 392 +12
RODNEY ATKINS CLEANING THIS GUN (COME ON IN BOY) CURB/EMI 3:3_1_ +45
GEORGE STRAIT HOw 'BOUT THEM COWCGIRLS MCA NASHVILLE/UNIVERSAL d ."374_ Y -36
CARRIE UNDERWOOD ALL-AMERICAN GIRL B ARISTA/SONVVBMG 367 B 32
JOSH TURNER FIRECRACKER ) MCANASHVILLE/UNIVERSAL i 359 -12 -
AARON LINES SOMEBODY'S SON ¥ OUTSIDE THE LINES 355 0
JOHNNY REID DARLIN' OPENROADAUNVERSAL 340 -26
KENNY CHESNE DON'T BLINK BNA/SONY m;c 334 -90
ALEX J ROBINSON BREAKIN ON THE LOVE THING P DALE SPEAKING 3 3?7 -4
DERIC RUTTAN G0OD TIME ¥ NOT LISTED 324 -12
GORD BAMFORD BLAME IT ON THAT RED DRESS o CWB/ROYALTY 320 -21
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R&R AC/HOT AC

What you missed at the Arbitron Fly-In

The (Fly) Ins And Outs

Of The PPM

Keith Berman

KBerman@RadioandRecords.com

ast month, Arbitron gathered a bunch of people in scenic
Columbia, Md., tor its two-day Consultant PPM Winter Fly-
It extravaganza, where McVay Media founder/president Mike

McVay and president of new media Daniel Anstandig present-
ed "How Adult Contemporary Radio Looks in PPM"—a
preview of how some ot your numbers may change and what

to expect when the Portable People Meter moves into your market.

One of the biggest ditferences that jumps out
when looking at ratings trom the PPM is what
McVay describes as the "cume boom.” In the Oc-
tober 2007 PPM results for Houston, its impos-
sible not to notice that, compared with the win-
ter 2007 diarv-based Arbitron book, AC KODA
and hot AC KFMX (Mix 96.3) more than dou-
bled their cune.

McVay says, “Radio needs to be more of a
reach than frequency medium. To that end. vou'll
want to build cume—not at the expense of TSL,
but cume 15 king. A lot of cume will be picked
up that is now missed with the paper diary”

Speaking of missing cume that suddenly ap-
pears with the PPM, McVay is quick to caution
that weekends are not a throwaway  daypare
where you can constantly toss in specialty pro-
gramming. In Philadelphia, WBEB (B10OT) saw
its Saturday-Sunday, 6 a.am-midnight cume al-
most double with the switeh tfrom paper diaries
to the PPM. " Be caretul about blowing up vour
brand.” he says.

Where TSL s concernediits important to re-
member that in the PPM world 1ts not a mat-
ter of getting people to listen longer, it's getting
people to listen more often. 7TSL s built by
repeat tune-in.” McVay says. “The more occa-
stons of listening. the longer I'SL [you get].” TSL
per listening occasion dropped from the diary
figure of an hour and 20 minutes to 34 minutes
with the PPM, but the number of listening occa-
stons doubled trom a dozen to two dozen, and
those times occurred throughourt all dayparts.

Addidonally, the PPM found that almost 75%

of listeners will sit through an entire stopsct. so

1ts beteer to run longer—but fewer—stopsets to
make sure you're not giving vour audience
more opportunities to punch out. “Among
those that do tune out, the majority are gone
before the conclusion of the first commercial.”
McVay savs. “The more of an hour you can
cover with musice, the greater vour TSL will be.
‘Less Is More” has not increased TSL. In fact,
in Houston, the PPM showed that almost all AC
listeners sat through a four-minute stopset
when they were given a strong and compelling
tease betore the break.

Lets take a closer ook at those folks who are
actually generating these facts and figures: The
PPM has tfound that—surprise—adutt tormats
actually attract more dudes than previously
thought, and, on average, men listen more to
radio than women do.

In Philly. where the diary reported that two-
thirds of B1OTS audience was female, the PPM
showed chat only 35% of the sttion’s audience
was made up of women. An even bigger change
was seen in Houston, where women made 71%
of KODA's diary entries, while according to the
PPM, a tull 49% of listeners were male. Breaking,
down the audience demo info even further, em-
ployed people actually listen to AC radio more
than unenmployed people, and we also attrace
higher-income listeners.

Addidonally, it’s important to consider where
listeners are coming trom. and those hot ZIPs
become even more significant with the PPM.
According to the PPM. 75% of your AQH sup-
plicrs come from only ene-quarter of your inar-
ket’s ZIP codes.
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‘There is
zero value
to eliminate
branding
from your
radio
station.
What are
ou famous
or? Sell
that benefit
to the
audience.’

—Mike McVay

‘Some AC
stations
have
virtually no
listening
outside of
middays.’

—Mike McVay

www americanradiohistorv com

The PPM: Mythbuster
Something clse that the PPM turns on its ear s
the clock: With the new measuring system, the
old philosophies of programming tor the top and
bottom of the hour don't took like they'll hold
up anvmore. The PPM shows thae listening 1s
evenly distributed across all quarter-hours, so it
no longer a matter of shoving all your best mate-
rial into certain times or directing lisceners to spe-
citic parts of the hour.

More surprising—though understandable

1s the

when vou look at some of the reasoning
data showing that morning drive on AC radio
isn't as powertul as previously thought. In fact,
mornings tend to be one of the weaker dayparts,
and middays and afternoon drive appear to be
the strongest. with big listening spikes around 9
a.n.and noon. "Some AC stations have virtual-
Iv no listening outside of middays,” McVay says.

Why the sudden drop in morning-drive lis-
tening? One contributing factor is the explosion
of TV morning shows. TV 1s also to blame for
drawing listeners away ac night as well, where
shows like “Greys Anatomy™ and “Desperate
Housewives™ occupy the target demos™ atten-
ton. To defend against this kind of assault, sta-
tions need to make sure their programming is
more entertamment-based, drawing on exam-
ples set by the miedia that are beating them, such
as NBCS “Today”

Another myth is that with che PPMY ability to
detect what the user is listening to, theres no
longer as much of a need to pound call Tetters and
positioning into people’s minds as there was with
the recall-based diary. Not truce. Just because the
PPM automatically picks up whae people are lis-
tening to doesn’t mean stations don't need to
remind then about their product and where to
tind it.

You'd be pretry hard-pressed to find someone
who doesn’t know what Coca-Cola is or where
to tind it, but the company still does massive ad
campaigns. Ifa station doesn’t remind people to
tune in often (in terms of reminding them often
to do <o), their PPMs may not get the oppor-
tunity to pick up the hidden signals crediting lis-
tening to the station. And on a side note, ensure
that engincers keep the on-air signal up and
encoded. because che PPM can't measure what
it can’t hear.

“There is zero value to eliminate branding
from vour radio station,” McVay says. "What are
vou famous for? Sell that benetit to the audience”
But he also stresses the importance of making a
station sound cleaner: Cut out the hype while sull
communicating calls, frequency and message.

Another thing to consider 1s that while the
PPM will supply stations with immediate feed-
back. but that can be a positive and 1 negative.
One concern raised by programmers is chat with
such instant measurable reacton available, PDs
(and management) might teel compelled to react

quickly to changes they make based on audience

response—Ilike a new jock.a new format or even

4 new song. promo or imaging, given that the
PPM can provide minute-by-minute informa-
ton. [t's important to let new elements gain trac-

R&R

tion before judging their actual reception,
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» MICHAEL BUBLE CHARGES IN

NO. 23 WITH “LOST,” WHICH
TALLIES THE CHART'S FIFTH-BEST
GAIN IN PLAYS (UP 103) AND SCORES
MOST ADDED.

R&R ac

POWERED BY Niclsen
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¥ FEPE NIELSEN BD5  T¥ HITPREDICTOR NEW AND ACTIVE
f '3‘ be ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE AREIET] PLAYS AR BUAYS
g S =5 e IMPRINT/PROMOTIONLABEL  TW  «/=  MILLIONS RANK e AR Ll B AN
COLBIE CAILLAT NO. " (3 WKS) 1n* b MATCHBOX TWENTY 73/2 SARA BAREILLES 43/24
P2 sy unveRsaLREPUBLC 290 136 12316 How Far We've Come Love Song
FERGIE i (Melisma/Atlantic) (Epxc}
= 29 BIGGIRLS DON'T CRY WILL |.AM/A&M/INTERSCDPE 222 +109 2374 2 Mos ADDED TOTAL STATIONS: 6 TOTAL STATIONS: 6
. EALEJGHTRV / 2017 4102 14698 3 KELLY KING /3 THE LAST GOODNIGHT 3718
i oM RCA/RMC | Don't Wanna Sing That Song Pictures Of You
PLAIN WHITE T'S = (Calello) (Virgin)
i 4 27 v THERE DELLAR fEARLESSHOLLYWOOD | 80- 18 L TOTAL STATIONS: 1% TOTAL STATIONS: 2
BR s C.LIOTT VAMIN DS emt 30 8ew 7 INGRIO MICHAELSON SI/13  KOOL & THE GANG 24724
. ARTIST NEW The Way | A Da
® 17 CELINEOION 1212 +85 8707 6 TITLE /LABEL _STATIONS (C:hm a2‘;. Orwr;.nal Signal/RED) (K;fA)
o=, TAKING CHANCES COLUMBIA ) MICHAEL BUBLE 28 TOTAL STATIONS: S TOTAL STATIONS: 5
PINK Lost
8 23 WHOKNEW LAFACE/ZOMBA 1072 +75 9152 5 (143/Reprise) LACY .YOUNGER 48/12 BUCKCHERRY 20/0
EAGLES ﬁr . KBEE, KMGA, KMXZ, KQIS, KRNO, KRWM, et Sl ST )
o 21 oo op o ltes 38 4629 KTSM, KUOL, KUML, KWAV, Sirius Starlite, (Big Deal/Big Pond) (Eleven Seven/Atlantic/Lava)
WOEF. WFMK, WFPG, WHUD, WKJY, WLDB, TOTAL STATIONS: 9 TOTAL STATIONS: 1
9 22 KIMBERLEY LOCKE 748 5 2.368 % WLTW, WMAS, WMGN, WMGV, WMXC,
BAND OF COLD CURB/REPRISE = : WRVF, WRVR, WSHH, WSPA, WTCB, WZID CHUBBY CHECKER 47/s JOHN MAYER 19/s
2 Knock Down The Walls Say
P, FEATURING ONEREPUBLIC m%m&gﬁmméé‘ C(}g 538 +61 6164 8 MICHAEL MCDONALD 17 (TEEC) {Avaic/Columbia
MR B s (Your Love Keeps Lifting Me) TOTAL STATIONS. 4 TOTAL STATIONS: B
KENNY "BABYFACE" EDMONDS - Higher And Higher
FIREANDT AIN MercURvDme 000 *3] 4723 9 Ut e V)
BIG & RICH 5 KBEZ, KMCL, KTDY, KTSM, KUDL, KUMU,
LOST INTHIS MOMENT VARNERBR)S (NASHVILLEyWARNERBROS. 467 *93 1168 L C‘XSVYsw;sﬂitawéz:vﬁyﬁAw&Er\éBw\sﬁéR
rHEiER 44 1 2338 15
WARNER B22S. (NASHVILLE)/WARNER BROS TIMBALAND FEAT. ONEREPUBLIC 7
JOHN MAYER ! Apologize
DREAMINC WITH A BROKEN HEART AWAREICOLUMBA Y04 B4 2783 13 f(":dﬂéifvcslcasggfmﬁ’% 'm\:‘szgpa o
ENRIQUE IGLESIAS , WOBM, WSRS i '
SOMEBOD'S ME wrerscope 040 27 B "
SHELBY LYNNE b
ALICIA KEYS
NO ONE Mgk 270 B8 4658 10 anyor: V:hn I)-iad A Heart
1 ost Highway.
TAYLOR SWIFT ! 248 V77 1740 16 KQIS, KWAV, WFMK, WHLG, WHLID, WIKK,
TEAROROF'S ON MY GUITAR BIC MACHINE/UNIVERSAL REPUBLIC ! - WRSA
LIFEHCUSE m
FIRST TIME CEFFENINTERSCOPE 22 38 araL W2 :A:LOROSV:’A'FGT . 5
eardrops On My Guitar
LEANN RIMES ~ Big Machine/Us | Repubii
NOTHIN'BXTTER TO 0O cremeprise 292 8 041 &dﬁ,‘u";‘:ﬂ R lwnvn,
KELLY SWEET XM The Blend
DREAM ON razorsTE 204 2 0303 - e (YT A
MICHAZL MCDONALD -
2 Love S
(YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER unversaLmMoTown 198 *152 o) B2 (;:i:) e
SANTANA FEATURING CHAD KROEGER o KTSM, KWAV, WMGN, WMGV, WRSA
INTO THE HIGHT arisTARMG 1O = o i R 5
MICHAEL BUBLE MOST ADDED T EmE s b Bl =
LosT 143/REPRISE (E-Heart)
DAUGHTRY 129 +8 7 >0 KWAV, WFMK, WJKK, WIXB, WTFM
OVER YOU RCA/RMG < : b TIMBALAND FEAT. ONEREPUBLIC
MAROQOON 5 Apologize (Mosley/Blackground/Interscope)
WAKE UPCALL A&GM/OCTONE/INTERSCOPE ns £ eza . B ADDED AT.... A WEBE +20, WRVR +20, KSOF 11, WYYY +10, WARM 3,
BOYZ It MEN WHLG WLHT 49, WML +8, KISC +7, WZID +6, WTCB +6
106 -2 0109 -
THE TRACKS OF MY TEARS DECCA /
FIVE FOR FIGHTING x P o M MEBOIILE
N PD/MD: George Coles Y
1 JUST LOVE YOU awaRECOLUMEIA 0% £ 0470 ; . (YaurLove|Keeps|LiitingiMe]
matchbox twenty, How Far We've Come, 13 Higher And Higher (Universal Motown)
A FINE FRENZY 95 5 0.948 25 Seal, Amazing, 9 WHUD +IB, WAVLI 414, KQIS +T1, WDEF +10, WHLG +10,
ALMOST LVER VIRGIN : = Shelby Lynne, Anyone Who Had A Heart, 5 KMGA +3, WER +9, KOST +8, KKMY +7, WNUX +6
JORDIN SPARKS Anne Murray With Shania Twain, You Needed Me, O
2
1ATT00 wovezowss 20 6 077226 Plumb, In My Arms, O COLBIE CAILLAT
DANA PARISH 81 A5 0.053 R FOR REPORTING STATIONS PLAYLISTS GO 70 Bubbly (Universal Republic)
NOT MY PROBLEM COMBUSTION : WGSY <16, KRWM -T3, KUDL +T3, WRSA +12, WLQT +8,
www.RadioandRecords.com WOOD +B, SISL 7, KGBX +7, WIXB +7 WDV +5
¥  FERGIE
RECURRENTS Big Girls Don't Cry (will..am/A&M/Interscape]
SISL +11, WOOD +8, WSLQ +8, WNIC +7, WTCB +6,
- KUDL +6, KTDY +5, WJBR 45, KGBX +5, WRCH +5
™3 - ~ B
B
=
W ARTIST NIELSEN BDS PLAYS ARTIST NIELSEN BDS PLAYS RIGHEELPOBE
= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W Lw TITLE, MPRINT / PROMOTION LABEL CERTIFICATIONS TW Lw Lost (143/Reprise)
o o S — WWLI +T3, WTCB +12, KOST +1}, WHLG +10, WHUD +8,
WCDV +7, WHOM +7, WKJY +5, WLRQ +4, KUDL +4
BBl (0L wANT 10)MAKE A N EMORY (MERCURY/ISL AND/IDIMC) 1334 1349 CHASIN ', CARS (POLYDOR/A&N ANTERSCOPE) 986 856
GWEN STEFANI FEATURING AKON JOHN MAYER
THF SAEET ESCAPE (INTE 3SCOPE) 1239 1253 WAITING ON THE WORLITO Ch ANGE (AWARE/COLL MBIA] 984 987
CARRIE UNDERWOOD NATASHA BEDIMGFIELD
BEFORE HE CHEATS (ARIS A/ARISTA NASHVILLE/RWC) == nss UNWRITTEN (EPIC) 545 924
MICHAEL BUBLE 1085 1042 DANIEL POWTEF 822 g35 FOR WEEK ENDING JANUARY 13, 2008
EVERYTHING (143/REPRIS -} BAD DA [WARNERBROS ) LEGEND: See legend to charts in charts section for rules and symbol explanations.
100 AC, 27 Canada AC and 24 Canada hot AC stations are electronically monitored by Nielsen
BHREJERAY 988 1019 LIFEHOUSE 815 737 Broadcast Data Systems 24 hows a day, 7 days 2 week © 2008 Niclsen Business Media, inc.

HOW "OSAVE A LIFE (EPIC)

clear.

YOU ANU ME (GEFFEN/IN "t RSCOPE

All rights reserved.

onsistent. quality.

All hooks are no

created equal.

Contact Michael Pelaia for your next project s 404-835-0205 = hooks@hooks.com s www.hooks.com ® Featuring #wm cenTurYs HitDiscs
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R&R HOT AC

POWERED

By niclsen

(DIMDS 0ICITAL COWNLOADS AVAILABLE AT DMDS.COM

» SARA BAREILLES’ DEBUT TRACK,
“LOVE SONG,” BECOMES HER FIRST TOP
10 (1-10). FOUR FELLOW FEMALES ARE
ALSO ENJOYING THEIR FIRST CHART

SUCCESS AT NOS. 1,13, 17 AND 20.

B
of | NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
w2 ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ARTIST PLAYS ARTIST PLAYS
28 T IMPRINT / PROMOTION LABEL ™™ */- MILLIONE RANK e ABE bR e el RS ber
COLBIE CAILLAT NO. 1{13WKS) N2 ¢y JAMES BLUNT 187117 MILEY CYRUS 103/26
28 gussLY UNIVERSAL nw_uaur soEe B B2y 7 Same Mistake See You Again
TIMBALAND FEATURING ONEREPUBLIC (Custard/Atlantic) {(Hollywood)
5 APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE 2alg o 15.274 1 MOST ADDED TOTAL STATIONS: 19 TOTAL STATIONS: 7
PINK p
30 O R TREAGEIO AR 2633 92 14130 3 ONEREPUBLIC 171/53 A FINE FRENZY wr 102/4
Stop And Stare Almast Laover
DAUGHTRY ! 5 (Mosley/Interscope) (Virgin}
2 OVER YOU RCA/RMG 2579 62 23580 4 TOTAL STATIONS: 12 TOTAL STATIONS: 7
[ SANTANA FEATURING CHAD KROEGER sy 2578 +4 BN 6 SHERYL CROW 156/30  JACK JOHNSON 98/20
MARQON S ARTIST %EW Lave Is Free If | Had Eyes
o TITLE / LABEL STATIONS A&M/Interscope) {Brushfire/Universal Republic
24 2533 -84 13270 5 - = [CoMteecon public) N
WAKEUP CALL A&M/OCTONE/INTERSCOPE J DAUGHTRY 15 TOTAL STATIONS: 8 TOTAL STATIONS: 1
FINGER ELEVEN n q 4
) FINOER WD 2496 4T3 12386 7 f;;f/;;'G)T“"'g"‘ COLBIE CAILLAT ¥ 136/S3  BOYS LIKE GIRLS 83/20
: KALC, KBBY, KLZR, KMHX, KPEK, KQKQ, Realizel fiero/Hcroine
26 :ge;:\:RHWBégg(COTJNENTV st 2301 -257  1.058 8 KRUZ, KUDD, KZZO, WA I, WBNS, WKRQ, (Universal Republic) (Columbia)
E M / i WNNK, WPLJ, WTMX TOTAL STATIONS: 1A TOTAL STATIONS: 3
25 THE LAST GOODNIGHT 21 33 9.849 9
PICTURES OF YOU VIRGIN = g JOHN MAYER 13 BRUCE SPRINGSTEEN Nn7/4 EDDIE VEDDER S114
Say Girls In Their Summer Clothes Hard Sun
2 Lsoe? SQN?AREILLES e 1946 <91 8679 12 (Aware/Columbia) (Columbia) {(Monkey Wrench/J/RMG) 7
KALZ. KAMX, KJMY, KMXB, KPEK, KZZU, TOTAL STATIDNS: n TOTAL STATIONS: 10
BUCKCHERRY WAL, WAYV, WCDA, WKRQ, WMC, WMEE,
¥ somry BEVENSEVENMTLANTICLAVA 1890 *142 S WMMX
LINKIN PARK Phg = T — e
12 600w OF Th DAY WARNER BROS 2=y 73 ek MA,ROON = ) i
AV TORISWIET ) :Vzn t Go Home Wnthcu; You
A&M/Dctone/Interscope;
8 TEARDRCPS ON MY GUITAR 816 MACHINF/UNIVERSAL REPUBLIC 1685 +140 7.554 6 KCIX, KJMY: KSEKr, KRUZ, KSRZ. WHBC,
WJLK, WMMX, WRVE, WTIC
Bz :-HIQETE:\‘MOEUSE cerreninERscope oY 218 8123 . 3
FERGIE MATCHBOX TWENTY 9
'\ 5 These Hard Times
32 GRS DON'TCRY WILLLAMASM/NTERSCOPE 1282 1 BLaIF (Mensm:,;,.a,,:,‘()
ALICIA KEYS 1 KBBY, KCDU, KLTG, KRUZ. Sirius The Pulse,
8  joone MBKURMG P33 1193 9432 10 WBMX, WNNK, WWWM, XM Flight 26
JORDIN SPARKS COLBIE CAILLAT ‘9 1
10 Jarmoo ouvezompa 478 1184 6240 17 Realize
LIFEHOUSE {Universal Republic)
10 HATEVER IT TaKeS ceFreniNTERSCoPE 0% *192 Salcy 20 KCDU, KLLY, KQKQ, KSil, KVLY, K220,
rp— WBNS, WHBC, WTIC
7 oot iiHway MERCURV/ISLANDAOMG 1299 i 6231 18 TAYLOR SWIFT s =)
INGRID MICHAELSON Teardrops On My Guitar
il THE WAY | AM CABIN 24/0RIGINAL SIGNAL/RED I S 5473 = (Big Machine/Universal Republic)
KCDA, KFYV, KMHX, KSRZ, KYKY, WAL,
LENNY KRAVITZ I e
S lLeEwamnG VIRGIN 781 il 2320 27 i ——
NATASHA BEDINGFIELD ALICIA KEYS 7
T oveLie tHis provocenicEpc 49 126 3470 22 No One
(MBK//RMG)
n GOOD CHARLOTTE 748 38 2922 23 KOMX, KIO KIMY, KMXP, KRSK, WHBC,
1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) DAYLIGHT/EPIC WTSS
g FERGIE 720 21 4015 21 i ==
CLUMSY WILL L AM/A&M/INTERSCOPE ! SHERYL CROW 7 DAUGHTRY
Love Is free
MAROON 5 Feels Like Tonight (RCA/RMG)
5 WONT COHOME WITHOUT YOU ASMIOCTONE/NTERSCOPE 707 *250 2704 24 &ﬁy’:ﬁ;&“ﬁf_’;{? RIS S il KZZU +24, WKRQ +20, XF26 +20, KRUZ +18, KPLZ +17,
DURAN DURAN WIMX T A SIPL +17, WMEE 17, KZZO +15, KVLY +T}, KLTG +10
B falmcoown e ol ‘%0 |RZEel- 26
JOHN MAYER VANESSA CARLTON 7 MAROON 5
4 G AWARE/COLUMBIA 546 +217 2439 25 LEGTES @9 LA Won't Go Home Without You
g (The Inc./Universal Motown) (A&M/Octone/interscope)
7 EMERSON HART 534 +51 1147 o KCOU, KLLY, KLTG, KSH, KVLY, WAYV, KPEK +31, KRUZ +23, KSTP +23, KJMY +20, XF26 +19,
| WISH THE BF ST FOR YOU MANHATTAN/CAPITOL : WCDA KPLZ +18, WTIC +17, WPLJ +15. WHBC +14, WAYV +12
DAUGHTRY MOST INCREASED PLAYS/MOST ADDED +r JOSH *'
FEELS LIKE TONIGHT Rowmwg oS0 307 2229 28 Unfair RIRUES v JOHN MAYER
GRAHAM COLTON 1 S04 10 1085 37 (DNK) Say (Aware/Columbia)
BEST DAYS UNIVERSAL REPUBLIC KCDU, KLCA, KLLY, KSII, WAYV, WTMX WTMX +21, KIMY +20, XF26 +20, WKRQ 18, KSII 419,
SIPL +T7 WTSS +14, KAMX +13, WMMX +12, WPLJ +1
EMR?AIHEE‘;T?EAN;EYOUT HOLLYWOO 47 {45 0973 - 38
D/AWARE /COLUMBIA
ALICIA KEYS
MATT NATHANSON 451 m 1140 35
(AR CRASH VANGUARD 5 ; No One (MBK/RMC)
A RO E Y i WRMF +21, KYKY +20, KIMY ;119, vggx »1\5& gLrLc 45,
KDMX 13, WILK 412, KMXP +T1, WCDA 53, WQAL +9
THESE HARD TIMES veLsuwaTLaNTc 247 183 L35l 31 e |
EEREE DAYS GRACE w3 +62 1250 33 ADDED AT... SARA BAREILLES
RTOOLATE JIVE/ZOMBA Love Song (Eic)
BOYS LIKE GIRLS 5 NE 5 KPLZ WAYV +20, KSH +19, WEBMX +7 KYKY <16, KLLC +16,
THE GREAT ESCAPE cowmeis S8 3 1426 3 Seattle, WA WPLJ +73, WQAL +12, WKRQ +12, K7Z0 T, WTMX +10
RIHANNA FEATURING NE-YO PD: Kent Phillips
HATE THAT | LOVE YOU SRP/DEF JAM/IDIMG g3 i2l LoENN 20 APD: Leonard Barokas
3 MD: Alisa Hashimoto
TIMBALAND FEATURING KERI HILSON 297 55 1875 30 153 nm

THE WAY | ARE MOSLEY/BLACKCROUND/\NTERSCOPE
CELINE DION 262

Fergie, Clumsy, O
Jack Johnson, If | Had Eyes, O

+23 m3 36 Keith Urban, Everyhody, 0

TAKING CHANCES COLUMBIA
= Rihanna Feat. Ne-Yo, Hate That | Love You, O
PLAIN WHITE T'S 261 -5 0.581 Three Days Grace, Never Too Late, O
OUR TIME NOW HOLLYWOOD P - FOR WEEK ENOING JANUARY 13, 2008
PARAMORE LEGEND: See legend to charts in charts section for rutes and symbol explanations.
242 o] 0.768 - 82 hot AC stations are electronically monitored by Nielsen Broadeast Data Systems 24 hours a
METRASIANES FUERCIEMRAMEN RN AL day, 7 days a week. © 2008 Niclsen Business Media, Inc. Al rights reserved.
S o S = == + ¢ s w - ap o

Play where the grass is always greener.

Each year, billions of new compact discs (CDs, CD-Rs, DVDs and DVD-Rs) are produced, while millions
of them end up in our landfills and incinerators. You can do your part to help save the environment
by requesting new music be delivered to you through the Play MPE Secure Media Delivery System.
Help spread the word and go green.

Go Green. Go D{?'Z'a/ . Go Play.
www.P,quMPl;.cpm

To recycle your CDs or DVDs
visit these websites:

@ cD Recycﬂn?( Center

www.cdrecyclingcenter.org

Greenl)isk

www.greendisk.com
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AC REPORTERS

WYJIB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell
APDY/MD: Chad ' Hara

KMGA/Albuguerque, NM*
OM: Eddie Haskell
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron "LEJ" Joseph
PO: Jeff Johnson

KKMY/Beaumont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamton, NY
PD: Bob Taylor

KXLT/Boise, ID*
PD: Brent Carey
APD/MD: Tobin Jeffries

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Tarry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyonis

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Gale Parmelee

WVAF/Charleston, WV*
OM/PD: Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Robin Daniels

WLIT/Chicago. IL*
OM/PD: Darren Davis
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Scott Miller
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

WLNH/Concord (Lakes
Region), NH

OM: Andy Mack

PD: Molly King

KKBA/Corpus Christi, TX*
OM: Ed Ocanas

PO/MD: Bart Allison

APD: Norma Jean Morales

WLQT/Dayton, OH*
OM/PD: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
APD/MD: Steve Hamilton

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett

WNIC/Detroit, MI*
PD: Don Cosselin
APD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/EI Pasc, TX*

PD/MD: Bill Tole
APD: Sam Cassiano

JANUARY 18, 2008

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WCRZ/Flint, MI*
OM/PD: J. Patrick
APD/MD: George Melntyre

WDAR/Florence, SC
PD/MD: Wil Nichols

WAFY/Frederick, MD
PD:Mare Richards

KSOF/Fresno, CA*
OM: Paul Wilson
PD: Mike Brady

MO: Kristen Kelley

KTRR/Ft. Collins, £O
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Grand Rapids, MI*
OM/PD: Bill Bailey
MOD: Kim Carson

WOOD/Grand Rapids, MI*
OM: Doug Montgomery
PD/MD: Tim Kiesling

WMGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Greenville, SC*
OM: Mark Hamlin
PD/MD: Mike McKeel

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolulu, HI*
PD: Jamie Hyatt

KUMU/Honolulu, H!*
MD: Lee Kirk

WAHR/Huntsville, AL*
OM/PD: Lee Reynolds

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WIKK/Jackson, MS*
PD/MD: John Anthany

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Ed Walker

KUDL/Kansas City, MO*
OM/PD: Thom McGinty

WIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna" Perkins

KTDY/Lafayette, LA*
PD: C.J. Ciements
APD: Debhie Ray

MD: Steve Wiley

WFMK/Lansing, Mt*
OM: Brent Alberts
PD/MD: Chris Reynolds

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KBIG/Los Angeles, CA*
PD/MD: Dave "Chachi” Denes
APD: Jason Griffin

KOST/Los Angeles, CA*
PD/MD: Stella Schwartz

WMGN/Madison, WI*
PD: Pat O'Neill

APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OM/PD: Bob Bronsan

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean
MD: Scott Miller

WMGQ/Middlesex, NJ
PD: Jeff Rafter
APD/MD: Debbie Mazella

WLDB/Milwaukee, WI*
PD/MD: Stan Atkinson

WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
PO/MD: Brian Roberts

WALK/Nassau, NY*
PD/MD: Rab Miller
APD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Jim Ryan
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Rick Martini
APD/MD: Fabi Pimentel

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tom Furci

WVBW/Norfolk, VA*
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
PD/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

WMGF/Orlando, F1*
OM: Chris Kampmeier
PD/MD: Ken Payne
APD: Brenda Matthews

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WME2Z/Pensacola, F1*
PD/MD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittsburgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ron Antill

WHOM/Portland, ME*
OM/PD: Tim Moore

KKCW/Portland, OR*
OM/PD: Tony Coles

WBYY/Portsmouth, NH
OM/PD: Duncan Dewar
APD: lan Horne

MD: Pat McCrueden

WSNE/Providence, RI*
PD: Rick Everett
APD/MD: David O'Leary

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reno, NV*
PD/MD: Dan fritz

WTVR/Richmond, VA*
OM/PO: Bill Cahill

APD: Adam Stubbs

MD: Kat Simons

WSLQ/Roanoke, VA*
PD: JimMurphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crull
MD: Gail Lewis

KBEE/Salt L ake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang
MD: Steve Fox

KSBL/Santa Barbara, CA
OM/PD: Keith Rayer
MD: Peter Bie

Music Choice Lite
Hits/Satellite

PD: Justin Prager
MD: Michael Schwab

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM/PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Cary McCay

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Rob Anthony
APD/MD: Chris Kellogg

KGBX/Springfield, MO*
OMY/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WRVF/Toledo, OH*
OM: Bill Michaels
PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMX2/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

WLZW/Utica, NY
PD: Eric Miller
MD: Mark Richards

WASH/Washington, DC*
PD: Bill Hess

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJBR/Wilmington, DE*
OM/PD: Michael Waite
MD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*
PD: Dave Russell
MD: Melanie Cardner

* Monitored Reporters

» ALICIA KEYS JUMPS TO NO.

1 AT CANADA HOT AC WITH “NO
ONE,” HER FIRST CHART-TOPPER
AT THE FORMAT.

POWERED BY

DIGITAL DOWNLOADS

A

WVAILABLE AT DMDS.COM

£ G
: L J—— CANADA AC -
& £3 Tme IMPRINT / PROMOTION LABEL ~ TW +/-
1 ! 16 COLBIE CAILLAT BUBBLY B - -LEWERSAL REPUBLIC/UNIVERSAL 401 10
2 i —ga MICHAEL BUBLE LOST i 143/REPRISE/WARNER 7.77;‘;7.'_79
3 .3’ 18 CELINE DION TAKING CHANCES 7 COLUMBIA/SONY BMC | 344 -22 j
. L_n‘_ 7— FEIST 1234 % ARTS&CW?TS _5:3—6_# +34 ]
S 4 27 FERGIE BICGIRLS DON'TCRY WILL.LAM/ASM/ANTERSCOPE/UNIVERSAL 330 +4
6 ?—;1 ; JAMES BLUNT 1973 CE&R;J/AT[AN;I(/WARNER _315 i 18
7 F ';9— BON JOVI (YOU WANT TO) MAKE A MEMORY MERCURY/ISLAND/UNIVERSAL 30;— 1
8 ?';_ 23 PLAIN WHITE T'S HEY THERE DELILAH FEARLESS/HOLLYWOOD/UNIVERSAL 30;— 7?
‘; 2; ;l;ILLV BLACK SEVEN DAY FOOL ¥ o 7U7NIVE7RSAL 298 +1
0 .ﬁ_ ééFVRVANDAN THE FACE W 7 UNIVERSAL 266 -4 |
13| 20 ENRIQUE IGLESIAS SOMEBODY'S ME UNIVERSAL LATINO/INTERSCOPE/UNIVERSAL 262 +15
?2 _-;_ _2_7— KALAN PORTER DOWN INHEAVEN o SONY BMG ﬁzgﬂis
13 T ‘_1; ALI SLAIGHT THE STORY OF YOUR LIFE & - WARNER ;2— -16 ]
14 T;I— 31 1 DAIJGHTRV HOME N RCA/SONY BMC 226 ;23
15 ——1;—. ;g AVRIL LAVIE&E WHEN YOU'RE GONE o RCA/SONY BMG 75! +13 "
16 “; -15— BLUE RODEO THIS TOWN W WARNER b 216 -6‘
|1 ,:];—pza‘ HAYLEY SALES WHAT YOU WANT o UNIVERSAL —516 -20
g L;E! i f;h TIMBALAND FEAT. ONEREPUBLIC APOLOCIZE MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL i 196 +52
9 TBA ;3— MAROON 5 MAKES ME WONDER ) A&M/OCTONE/UNIVERSAL i k{;i - 7-21 |
20 ‘.-—' 20 JUSTIN HINES WISH YOU WELL & UN\VEgAL - 1<2-8~ 7-8
2 ? Tsﬁ EAGLES HOw LONG - ERC/MERCURY/LOST HIGHWAY/UNIVERSAL 127 _33>
22 Q-z—'; ; SUZIE MCNEIL BELIEVE & CURVE/UNIVERSAL w -10
23 z ‘3_0_ JANN ARDEN SON OF A PREACHERMAN ¥ - [JN\VERSAL I IE—— S
24 3 11-. KIMBERLEY LOCKE BAND OF GOLD CURB/EMI n2 -16
9 ? —1-3. ] ;RIAN MELO /;LL IEVERWANTED o SONY BMC I 105 N 7»12 i
26 "g 27~ CORNEILLE Too;ucﬁoirsvmvmwc > DEJA MUSIQUE 100 ) #5
. 29 T ANNIE BLANCHARD AIDE-MOI A PASSERLANUIT&7 Muswtdp 3 86 +20
@ .54: T MARIE-PIER PERREAULT J'OUBLIERA) ¥ ARTISTES j 74 +16
29 B HAYLEY SALES KEEPDRVIN & UNIVERSAL 73 3
BACKSTREET BOYS INCONSOLABLE - JIVE/SONY BMG 69 -36
g CANADA HOT AC
b=
g ?\TEIST IMPRINT / PROMOTION LABEL "rprAYS»/-
15 ALICIA KEYS NO ONE _MBK/;SONY BMG W 774 +79
B 16 TIMEALRD FEAT. ONEREPUBLIC APOLOGIZE MOSLEY/BLAEKGROUND/\NTERSCOPE/UNIVERS/:L ) 764 +25
1_9_ COLBIE CAILLAT BUBBLY UNIVERSAL REPUBL\E/UNIVERSAL 742 TB ll
? FERGIE CLUMSY WILL.LAM/A&M/INTERSCOPE/UNIVERSAL 678 +50
——lﬂlu HEDLEY FOR THE NICHTS?&N‘T REMEMBER ¥ i ) IJNIVERSA? 6‘61 *113_
_‘ 1.‘:‘ FINGER ELEVEN I'LL KEEP YOUR MEMORY VAGUE ¥ WIND-UP g; +59
-lﬁ]~ RIBN; D$SYE)PYHE MUSIC SRP/DEF JAM/UNIVERSAL ~RGTZQ 7;74 |
7 BRIAN MELO ALL [EVER WANTED ‘; SDNY BMC'_ 609 +28

12 AVRIL LAVIGNE HOT #%

13  SANTANA FEAT. CHAD KROEGER INTO THE NIGHT &

7  JORDIN SPARKS TATTOO

ARISTA/SONY BMG

19/JIVE/SONY BMG

| 24  STATE OF SHOCK MONEY HONEY o CORDOVA BAY
| -2; DAUGHTRY OVER YOU RCA/SONY Bﬁc
7 SIMPLE PLAN WHEN 'MGONE & ATLANTIC/LAVA/WARNER
BON JOVI LoST H\CHWA; R MERCURY/ISLAND/UNIVERSAL
MAROON 5 wAKE UP CALL A&M/OCTONE/UNIVERSAL

‘‘‘‘‘ THE LAST GOODNIGHT PICTURES OF YOU VIRCIN/EM!
WARNER BROS./WARNER

LINKIN PARK SHADOW OF THE DAY

GOOD CHARLOTTE 1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) DAYLIGHT/EPIC/SONY BMG

MATCHBOX TWENTY HOW FAR WE'VE COME MELISMA/ATLANTIC/WARNER

BUCKCHERRY SORRY ELEVEN SEVEN/UNIVERSAL

MAROON 5 WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCOPE/UNIVERSAL

JULLY BLACK SEVEN DAY FOOL UNIVERSAL

TAYLOR SWIFT TEARDROPS ON MY GUITAR BIGMACHINE/UNIVERSAL

RIHANNA FEAT. NE-YO HATE THAT | LOVE YOU SRP/DEF JAM/UNIVERSAL

FABER DRIVE TONCUE TIED & UNIVERSAL REPUBLIC/UNIVERSAL

LOW LEVEL FLIGHT say &

| HEART
I NINE SEVEN DAYS OF LONELY o HSONY BMG
DRAGONETTE I CET AROUND ¥ UNIVERSAL

ARISTA/SONYBMC 582 +2
582

204
533 07
S92
s07 35

a7 o
441 +BI

Ta e

Cas 30
366 +20

364 406
359 435

Tm0 a7
334 94
333 477
5

T30 62
0 3

285 33
28 30

Cas4 39
46 2
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Fans fund recording costs to compensate artists’ creative process

ArtistShare: A Novel
New Business Model

Carol Archer

CArcher@RadioandRecords.com

nominations and three wins.

ArtistShare’s  first - project,  jazz  composer/
arranger  Maria - Schneiders “Concert in the

Garden.” was fully funded by Schneider’s fan

base—making history as the first Grammy winner

to be sold exclusively online (digital and CD) press-
ingy). Her second release.Sky Blue!” again finan-
cially supported by her fan base, doubled the budg-
et of its predecessor, and carned two Grammy
nominations for this years ceremony:

In less than five years since the company’s incep-
ton ArastShare’s client roster has grown from two
to more than 100 acts, including Schneider, Ron
Carter, the Brian Lynch/Eddie Palmieri Project,
Kenny Werner, actor Rick Moranis, Danilo Perez,
Trey Anastasio, jazz guitar legend Jim Hall, " The
Simpsons™ composer Al Clausen and  NEA
Jazzmaster award recipients Bob Brookmeyer and
Billy Childs.

The company's business model, in which tans
fund the projects ot their favorite artists in
exchange for access to thelr creative process, came
about in 2000, which Camelio idendfies as “the
rransition of recorded music from a retatl industry
to a service indusery”

Emerging technology often produces profound
change; depending on its application, it may be
deemed “destructive technology.”

“Just like ice men lost their jobs with the advent
of the first electric refrigerator, businesses that
depend on selling recorded music, sadly. no longer
have a product to sell, because music is easily
obtained for free wvia illegal  downloading.”
Camelio says.

He first telt the repercussions of file-sharing in

the late "90s while working as a musician and

efore Radiohead’ selt-released “pay what you want” CD,
betore 1Tunes, betore many of today’s bold industry initiatives,
Brian Camelio was in the forefront, ottering ArtistShare as an
antidote for the ailing recording industry. B Since its launch
in October 2003, the unique record label has attracted some
of the industry’s top artists, garnering 11 Grammy Award

novice computer programmer in the record
industry. He heard about people trading com-
pressed music files when it was sall an under-
ground pracace. but it held litle appeal for him
because it compromised sound quality. In addidon,
at that point, downloading took a long amount of
time, since dial-up connections were still the norm.
Nevertheless, he was curious about the concept,
espeaially how he mighe utilize 1t as a musician.
Camelio gained more awareness of digital rights
management issues when consulting as a leading
programmer whose specialty was audio and data-
base for a tirm that was building the BMG pro-
duction music licensing service Web site. He says,
“With the rise of Napster, it was clear to me that
there really was no way that anybody could ever
possibly contain digital data and protect it from
being shared. If vou can hear it, you can share it.
Ethical arguments aside, its a matter of conven-
ience, and digital downloading will only get casi-
er. In five years, you'll fit every piece of music

known to man on your cell phone.”

The Real Value Of Music

To Camclio, the realization meant an end to the
industry as he knew it The day that the first per-
son shared an MP3 with a friend, the music indus-
try ceased to be a retail industry and was trans-
formed meo a service industry, because the retail
product was instantly devalued.” he adds.

Fe contemplated the one thing that could not
be downloaded, that the artist can hold on to and
control: the creative process. “That’s the product

I'm oftering.” he savs. " And cach artist is so incred-
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—Brian Camelio

ibly unique that there is no price point.”

Camelio considers music one ot the most
important things in the world. The challenge. as he
saw 1t was how it would continue to be created.
He came up with a simple vet effective model.
allowing fans to fund artist projects in exchange for
the privilege of participating in the process. This
determination was born of his abiding conviction
that artists need to be paid tor their service before
a recording is released, because evervthing that fol-
lows is subject to illegal download.

He asked himselt what the value of music is
and thought about his favorite artist: Milton
Nascimento, whom he wouldn't think owice
about paying $000 to sce tor several sets at the
Blue Note. "What would it be worth to me to
watch Milton write a tune? Every artst has fans
like me.and the Internet is a great way to con-
nect fans and artists. Built into this model is
allowing fans to show their appreciadon. My

concern is tor the creation of music—not so

much its sale—and that artises are compensated,

so they can continue,” he says.

A New Mind-Set Is Born

Deseribing himself as “an accidental entrepre-
neur,” Camelio had his work cut out for him in
2000, when virtually no streaming video existed
that would allow participants to withess the
process. So he developed sottware and a Web site
to handle the concept, using available media that
created a 360-degree view to document the artis-
LIC Process.

He says that ArdstShare is a service provider, not
a vecord Tabel per se.in that it doesn’t oswn mas-
ters. In fact, artists own evervehing, including pub-

lishing, except for the company’s 15% fee. Rather,

club. which is a very novel thing.” For example,
one act posted an offer that allows fans to attend
a recording session and get their name on the
record for $10,000. One participant in Schneider’s
second ArustShare recording put up $ 18,000,

“The music industry is unlike any other, in that
its product is so complex, vulnerable and means so
many ditferent things to different people that you
can't really sell it. You are building powerful emo-
tional relationships  with  listeners,” he  says.
*Allowing people access deepens their connections
to artists.”

A new nmund-set accompanies Camelios busi-
ness model. When artises express concern that their
music will be illegally downloaded, he tells them
to worry if the public is not downloading it,
because piracy signals that people want their work.

“Remember, the end result—the product—is
not the digital tile or the CD; the product is their
creative process and an incredible product, market-
ing tool and spiritual expression in one,and it can-
not be diluted.” he says. Thus anvone who illegal-
ly downloads a song and likes it enough to go to
the artists Web  site becomes  a potential
ArtistShare participant, Camelio says.

The AraseShare model continues to broad-
en its reach and applicability, recently expand-
ing to clude authors, photographers, fine art-

ists and filmmakers. RsR
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PoweED BY miclsen

5DS

» ERIC MARIENTHAL, WHO RECENTLY PERFORMED
WITH THE CHICK COREA ELECTRIK BAND FOR SIX NIGHTS AT

THE BLUE NOTE IN NEW YORK, INCLUDING NEW YEAR'S
EVE, ENJOYS MOST INCREASED PLAYS HONORS WITH
“BLUE WATER” (4-3, UP 17).

www.RadioandRecords.com
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S — (0] 4 15 CANDYDULFER LA.CTYLIGHTS HEADSUP 152 +63
VB e concoroime D98 20 B3 4 MOST ADDED U ) 2 18 BONEYJAMES (e717co ONCORDCMG 152 45
4 17 ERICMARIENTHAL MOST INCREASED PLAYS 552 a7 7745 2 . 5 8  PAUL HARDCASTLE LUCKYSTAR  TRIPFIN'N'RHYTHM 140 +54
BLUE WAT=R PEAK/CMG . - —
VA SCTO . & 10 EVERETTE HARP 0LD SCHOOL SHANACHIE 135 +58
50035 S neroove M7 AT 4046 T Y 5 cHRISBOTTIvencE owvEa 127 +34
PAUL HARDCASTLE 7 14 JIMMY SOMMERS HAPPY HOUR GEMINI n7 +51
8 0 wovsne e e 469 ] > ARTIST NEW Q 12 21 NAJEE COME WHAT MaY WeaDsUP W4 +49
4 < ME W| MA &
7 1 CHRIS 30TTI 458 476 6384 3 TITLE / LABEL STATIONS y —
VENICE COLUMBIA EUGE GROOVE 8 3 7 22 BRIAN SIMPSON wHAT CHA CONMA DO? RENDEZVOUS 1o +33
3 5 JEFF GOLUB FEATURING RICHARD ELLIOT 423 3 397 8 Mr. Groove Tiod 5 3 KIRK WHALUM THE WAVE (2007) RENDEZVOUS 108 +46
AIN'T NO WOMAN (LIKE THE ONE | 0T) NARADA JAZZ/BLG - (Narada Jaz2/BLG)
QUEESIVATIEAR: A . (S, (072, S o B o (1) € 22 EFCUBRMACMDELOTG0 e S ezl 108 +25
T 15 oormmy man FLAVORUNTVERVE o0 tA4 3944 8 AP WA, AP - Q 25 6  WALTERBEASLEY wHY NOT YOU HEADSUP 92 +65
BRIAN SIMPSON PAUL HARDCASTLE 4 f 10 27 RICK BRAUN & RICHARD ELLIDT RNR ARTIZEN 82 +15
70 22 T O CONNADO? rRenoezvous 200 47 CEVCH Lucky Star .
i e ] .] 77 2 EUGEGRODVE R GroOV NAFADAAZZBLC 8O <38
[of 20 DOWNTOTHEBONE 264 36 2029 2 P KWIZ, WIS, <1 .
'l PARKSIDE SHUFLE NARADA JAZZ/ULG ’ TS TPz, WSS, WP (L) S 13 CAAKANFEATMOUAMOONADVOUEE 0 SR0icses 78 +6
KEIKO MATSUI F MICHAEL MCDONALD 4 PAUL BROWN 0L SKOOLIN' PEAK/CMG 77 +58
9 39 gakrur SHOUT! FACTORY 25! G 293 12 Walk On By g ﬁ O 5 T
! FEPIN' ITCOOL NAFADA JAZZIBLG +
KENNY "BABYFACE"” EDMONDS {Universal Motawn) - ¢
622 feeawo MERCURVIDIMG 200 “ll 238l 1§ KOAS, KRVR, KWJZ, WQCD @ 15 11 QUEEN LATIFAH POETRY MAN FIAVORUNITVERVE 70 +18
FOUREOEAST F PAUL BROWN - 23 2 CHUCK LOEB wiNDOW OF THE SOU HEADSUP B9 +42
B39 \oooie oo NATIELANCUAGE 22D 28 5452 ™9 Ot Skoolin' e =%
PAUL TAYLOR (Peak/CMG) @ 29 2 JESSY J TEQUILAMOON PEAK/CMC 66 +40
19 35 aoies croice pEAKICMG 200 2 3252 M KJZS, KRVR, Sirius Jazz Cafe . 18 7  DARREN RAHN BREAKIN OUT NUCROOVE 66 +24
15 n EVERETTE HARP 248 24 2371 18 EVERETTE HARP 2 @ 21 2 KENNAVARRO THE MEETING PLACE PDSITIVE 65 +3]
OLD SCHOJL SHANACHIE : Otd School @ T
A (1370111 CURTIS HAYWOOD RAIN SONG SMOOTHSOUNDS 64 +51
19 7 EUGE CROOVE AIRPOWER 'MOST ADDED 235 459 2544 15 (SbanaJ(hleIIC " -
MR. GROOE NARADA JAZZ/BLG Sirius Jazz Cafe, WJSJ 0 24 2 RICKBRAUNG&RICHARDELLIOT SETIERTIMS ~ ARTIZEN 64 +37
18 20 NAJEE 233 18 2.885 13 CHUCK LOEB ] @ MATT MARSHAK SPACE COASTIN' NUANCE 61 +48
COME WH..T MAY HEADS UP Window Of The Soul ‘ &
NYEE MOSES (Heads Up) @ BLAKE AARON BUMPIN' ON THE WES SIDE INNERVISION 61 B +36
© T perween s NvEEMOSES 227 *8 2 I KBZN, WJJZ @ KENNY “BABYFACE” EDMONDS FREANDRAN  MERCURYIDMG 60 +7
20 2 NAoLt:rSEIA KEYS veae 75 N6 2665 4 JESSY J 2 (28] LES SABLER C1U3STREET MUSICFORCE 58 +43
Tequila Moon
£ MARC ANTOINE Hi-LOSPLIT PEAK/CMG 56 +7
Bl 7 CHUCKLOER 72 46 s8 29 (R CT) € -
BF THE SOUL HEADS UP KIFM, KRVR e NILS DREAMIN BAATSR 49 14
JIMMY SOMMERS
23 19 HAPPY HCUR CEMING 160 +19 1.487 26 grl::“in' 2
CHAKZ KHAN FEATURING MICHAEL MCDONALD g (Baja/TSR)
270Ut TomE BURGUNDY 4 17 517 % KJCD, KRVR
WALTER BEASLEY
25 9 137 13 1351 27 RICK BRAUN &
WHY NOT f0OU HEADS UP RICHARD ELLIOT 2
PAUL EROWN Better Times
273 giskooun PEAK/CMG 7 2 g=3] D (ARTizen)
KJZ5, XM Watercalors
% 2 i(HIERV:iV;s:Jﬁ;;UM RENDEZVOLS 6 ! 1641 23 P T L —
MICHAEL MCDONALD 2
WAYMAN TISDALE (Your Love Keeps Lifting Me)
29 8 erso0r AcAN RENDEZVOUS 85 % LTy 2 Higher A Higher
MICHAZL MANSON y (Universal Motown) ERIC MARIENTHAL
28 13 VNG R oHT AT YA nUcRoove 82 4 1498 25 KBZN, KS5J Blue Water (Peak/CMG)
RELLYISWEET WDSJ +20, KRVR +19, WLVE +17, WSMJ +13, WJSJ +10,
H WLOQ +6, WRWV +5, WE W +4, SLIC +3, KIZS +3
RE-ENTRY Jreeyvt azoRsTE B2 8 % 2
m MICHAZL MCDONALD gl " 0737 - PAUL HARDCASTLE
WALK ON 3v UNIVERSAL MOTOWN Lucky Star (Trigpin N Rhythm)
m JOYCE COOLING 78 2 0.319 WOSJ +21, WISJ +16, WLVE +14, WVMV 49, KKSF <6,
COOL OF THE NICHT NARADA JAZZ/BLG : WLOQ +6, J5) +5, KIFM +5, KIZS +4, KYOT +3
B
CHRIS BOTTI
Venice (Co umbia)
WDSJ +19, WJZZ +¥, WLOQ +8, KYQT +7, KJZS +6,
NEW AND ACTIVE WIS +6, WLVE +5, WSIV/ +4, KKSF +4, KRVR +4
ARTIST ARTIST ARTIST
TIT_E /LABEL AUD / GAIN TTLE / LABEL AUD / GAIN TITLE / LABEL AUD/GAIN EQNCDtY LDl:llt-SF(ERd Ue)
AL ] eads Up.
S MPL~ RED 76/10 £NGIE STONE FEAT. PAULETTA DIANA KRALL 55/7 ADDED AT... WDSJ 418, VYVJ;J[:‘B, KJZS +8, WLVE +6, WSMJ +4,
Stas V/IASHINGTON 67/11 The Heart Of Saturday Night K":M 4 KYOT +4, SLIC +4, KRVR +3, WNWV +3, W5JT +2
(s mplyred com) Fappy Being Me (Verve) d S 981 .
TGTAL SBATIONS: 9 (Stax/CMG) TOTAL STATIONS: 5 San Diego, CA P EUGE GROOVE
TOTAL STATIONS: 5 PD. Mike Vasquez Mr. Jazz/B
RIBIN THICKE 7513 MARCUS MILLER FEAT. APD: J. Wiedenheimer Kogs?gggf,ggfﬁ;,:;’Jwggj,&m ey
[C;n UTB' '/"eve . CHIELI MINUCZI & CORINNE BAILEY RAE 52/19 M: Kelly Cole WSMJ +3, WLVE 3, WNLA +3, WIZZ +2, WSIW +2
er Tra / nterscope; SPECIAL EFX 63/5 Free Euge Groove, Mr. Groove, 10
TOTAL SPATIONS: 6 N A
st s : e o e o s s 208
(Shanachic) : auTHarscastesEueyistan LECEND: See legend to charts in charts section for rules and symbol explanations.
TOTAL STATIONS: i

30 smooth jazz stations are electronically monitcred by Nieisen Broadcast Data Systems 24
hours a dzy, 7 days a week. Indicator chart comprised of 16 reporters.
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SMOOTH JAZZ REPORTERS

WJZ2/At anta, GA*
OM SteveHegweod
PDAD: Dave Kosh

WEAA/Baltimore, MD

PO: Sandi vallory

ABPUMD: varcell us "Bassmen”
Shesard

WS J/Baltimore, MD*
PD/v D: Luri Lewis

WVSLI/B rmingham, AL
OMFD: Avdy Parrish

WNLA/Chicago. IL*
OM‘FD: Darren Davis
MO Pick (« Jell

WNV/V/Qeveland, OH*
OMF'D: Barnie Kimble

WISJ/Deyton, OH*
OMFD: Ji ff Stevans

KJCD/Denver, CO*
PD/MD: M chael Fischer

WVMV/Detroit, Mi*
OM/PD: Tem Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FL
OM: Louis <aplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Maik Edwards

WSJIW/Harrisburg, PA*
PD/MD. Paul Scott

WQTQ/Hartford, CT
PO/MD: Stawart Stone
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KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan

KPVU/Houston, TX
PD: Wayne Turner

WJSJ/Jacksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefterson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

KDAS/Las Vegas, NV*
PD: Samantha Pascual
MD: Lynn Briggs

KUAP/Little Rock, AR
PO/MD: Michael Nellums

KSBR/Los Angeles, CA
OM/PD: Terry Wede!
MBD: Vienna Yip

KTWV/Los Angeles, CA*
PLr Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
PLYMD): Randy Bennatt
APD- Jan Julian

WLVE/Miami, FL*
OM/PD: Rich b cMillan

KRVR/Modesto, (A*
OM/MD. Doug Wulff
PCt: James Bryan

WVAS/Montgomery, AL
OM: Candy Capal
MO: Jay Holcey

WQCD/New York, NY*
PD. Blake Lawrence
MB: Carolyn Bednarshi

WHOV/Norfolk, VA
PD: Kevin " The Moose" Anderson

WLOQ/Orlando, FL*
PD: Paul Lavoie

APD: Brian Morgan
MD: Patricia James

WJJZ/Philadelphia, PA*
PD: Michael Tozz)
MO Frank Childs

KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

www.americanradiohistorv.com

KJZS/Reno, NV*
OM: Mérk Keefe
PD/MD Jay Cavis

KSSJ/Sacramento, CA*
PD/MD Lee Fanses

KBZN/3alt Lake City, UT*
OM/PD Dan essop

KIFM/San Diego, CA*
PD: Mike Vasc uez
APD: J. Wiedenheimar
MO: Kelly Cole

KKSF/San Francisco, CA=
PD/MD Ken Jones

KJZY/Santa Rosa, (4%
PO: Gordon ZIot
APD/M J: Rt Singleton

DMX Jazz Vocal

PB/MD: Rochelle Matthews

XM Watercolors/Satellite*
PD: Shitlitta Colon
MD: Lynette White

Blend/Satellite

DMX Smooth Jazz/Satellite

PD/MD: Rochelle Matthews

Jones Radio
Networks/Satell

OM/PD: Steve Hibbard
APD/MD: Laurie Cobh

KWJZ/Seattle, WA*
PO: Carol Handley
MD: Dianna Rose
ite*

WSJT/Tampa, FL*
PO: Ross Block

MD: Kathy Curtis

Music Choice Smooth

Jazz/Satellite
APD: Will Kinnally

WJZW/Washington, DC*
PO: Steve Allan

Sirius Jazz Cafe/Satellite*

OM: Gregg Steele

PD: Shirley Maldonado

MD: Michael Shab

e

~Momitored Reporters
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John Silliman Dodge eulogizes a record man ‘whose warm spirit
enriched the lives of everyone he touched’

Remembering Paul
Yeskel: 1951-2007

Mike Boyle

MBoyle@RadioandRecords.com

he news of Paul Yeskels sudden death two days betore
Christmas cast a pall on the holiday season for many in the
mndustry whose paths crossed with that of the veteran record
promoter during the past 30-plus years. That was especially
true tor John Silliman Dodge, who graduated trom Ohio
University with Yeskel in 1973.

The two shared more than a deep, long-last-
ing triendship. Early on, Silliman was a recording
arust signed to one of the labels where Yeskel
worked. before beginning what has become a 25-
year radio carcer. Today, he's a wlent coach. con-
ducting announcer performance workshops and
comsulting stations in the United States and
Puerto Rico, while juggling PD duties for clas-
sical KBPS/Portland, Ore. Here he offers an

appreciation of Yeskel's life and work:

There is a part in Mark Tavain's “The Adventures of
Tom Sawyer” where Tom and Huck staged their
own deaths. The whole town 1s packed o the
church, and there’s much sobbing and lamentation.
The two boys, hiding upstairs in the organ loft, are
experiencing what many fantasize about: attending
our own funeral and seeing just how many people
loved us and how upset they are that we're gone.
On the atternoon of Dec. 27, 2007 at a tuner-
al chapel in New Jersey, I spoke by thought to my
dearest friend, Paul Yeskel, who died suddenly and

unexpectedly four days before:“Pauley, wherever

you are, | hope you can see this room filled with
people all here to honor you. to declare how
much they loved you and how much richer you
made their lives” We don't know why he went to
sleep the evening of Dec. 22 and simply never
woke up. but when the news finally comes, it
won't matter how it happened. Paul is gone and
his wite, his daughters, his brother and sister, and
his world family will never be the same.

Let me tell you a few things about this wonder-
tul man I knew for 35 years. He was born in Eliza-
beth, NJ.. and camie of age during the golden age
of New York top 40 AM radio. Cousin Brucie,

Murray the K. Dan Ingram and the rest were like
family members to him. Paul went to Woodstock
in the summer ot 69, before his firse vear of col-
lege. And it thae didn’t clinch his career path, T don't
know what did.

He started in radio but soon moved over to
records. Promotion was Paul’s special calling. and his
effectivencess was demonstrated by the gold records
that covered his office walls. There were stings with
Ariola, ATCO (where he was instrumental i sign-
ing my band, Cooper-Dodge) and Arista Records.

Then came his marketing and promotion firm,
Aim Strategies. Many firsts there—the first com-
pany to promote the then-new triple A format, the
first company to develop airplay and retail sales
tracking sottware. the first company to focus on the
current side of classic rock with the Web site clas-
sicsdujour.com. Besides the amazing set of Rock
and Roll Hall of Fame pictures that rolls when you
visit aimstrategies.cony, I like this quote bese:

*“We have had the privilege to work with artists

like the Beatles ((Love’), Led Zeppelin, the Roll-

ing Stones, Bob Seger, the Who, Fleetwood Mac,
Eric Clapton, Neil Young, Heart, Styx, Lynyrd
Skynyrd. Def T eppard. Bon Jovi, Queen, CSNY,
John Fogerty, Peter Frampton, Steely Dan,
George Harrison, Ringo Starr, Journey, Kiss, John
Mellencamp, Sammy Hagar, REO Speedwagon,
ZZ Top and the Allman Brothers. | get paid for

this. Life is good.”

Emotional Support From Family
Family was important to Paul. He married the girl
of his dreams and together they produced two

beautiful daughters, His tine tamily was a great
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‘Promotion
was Paul’s
special
calling,

and his
effectiveness
was
demonstrated
by the gold
records that
covered his
office walls.

—John Silliman Dodge

Yeskel

DIM

source of emotional support when, in 1998, Paul
developed a rare and potentially fatal kidney dis-
ease. Younger brother David, also a successtul
record exec, was to be the designated organ donor,
but when Paul’s system started to crash in 2004 and
they began the pretransplant process, Dave’s can-
didacy was suddenly ruled out due to a family his-
tory of diabetes. Without a teasible backup plan.
Paul was seriously worried. He knew that people
died waiting for Kidneys that came oo late.

He shared these mountng concerns with me
over dinner at the Conclave Learning Conference
in Minncapolis in July 2004, 1 asked Paul,“What's
your blood type?™* A-positive.” he said.“Really? So
is mine. [ should just give you one of my kidneys”
To which he responded."Don’t fuck with me!™

But less than tive months later at the Robert Wood
Johnson Hospital in New Brunswick, N.J.. that’s just
what happened. After that life-altering experience,
we called ourselves the Kidney Brothers. We nick-
named our co-project Billy, as in Billy the Kidney.
Ot all my life’s so-called achievenments, that’s the one
of which T am most humble and proud.

The next summer, the Concelave invited us back
to tell our story. To a packed auditorium session, Paul
deseribed the major rejection episode he experi-
enced immediately atter the kidney transplant. In
typical tashion, he made serious things light and
funny. The crowd cracked up when Paul said, "Bue
hey, I'm in record promotion. I can handle rejec-
tion.” He soon became active n the cause of organ
donation. (For more about the organization he was
involved with, visit the New Jersey Organ and Tis-

sue Sharing Network at wwawisharenj.org.)

Big Hearts And Big Ideas

Now our business 1s going through a tundamental
revoltution. But however things work out, the basics
won't change. We still need people with big hearts
and big ideas to lead us into the future. We need
honest people to offset the dishonest, visionaries to
counterbalance the myopic, positivists to counter-
act the doom-and-gloomers. Paul was this kind ot
man. The kind of guy who puts a sign on his desk
that says, "Obstacles are what you see when you
take your eyes off your goal.”

So if imitation is the most sincere form of lateery,
let us Hatter Paul by imitating the better aspects of
his character. He was honest to a fault, candid even
in ditficult situatons. He was generous and genuine-
ly caring. He was in touch with his feelings and their
expression. He was one of a kind. a big, beautiful man
whose warm spirit enriched the lives of everyone he
touched. I'm not being sentimental here. He was the
kind of guy you'd give vour kidney to.

I'll close with Tines trom an old Eagles song, the
band that Paul first booked in college in 1972 and last
promoted with “Long Road out of Eden™ in 2007:

"My man’s got it made, he'’s gone tar beyond the
pain. And we who must remain go on living just
the same. We who must remain go on laughing just
the same”

So long, Paul. We'll miss you. In you, the world
lost one of the good guys. RsR
Jolu Silliman Dodge can be reached ar 423-681-

9933 or joln@sillimandodge.com.
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» PARAMORE EARNS ITS

SECOND STRAIGHT TOP 10 AS
“CRUSHCRUSHCRUSH" GAINS
14 PLAYS AND LEAPS 16-10 IN

R&R ALTERNATIVE

FOWERED BY mielsen

ITS NINTH WEEK ON THE CHART.

x ] =
g P | NIELSEN BLS ¥ HITPREDICTOR NEW AND ACTIVE
] ES ARTISY CERTIFICATIONS STATUS PLAYS AUDIENCE ARTSH —— ARTiST ¥V
= £ T IMPRINT / PROMOTION LABEL W */- MILLIONS FANK ARTS ey e A o
SEETHER NO. 14 WKS) BULLET FOR KILLSWITCH ENGAGE 191/33
1 20 ¥ 2
FAKE IT wnoup 1998 35 B4%6 MY VALENTINE 258/71 Moy Diver
LINKIN PARK MOST INCREASED PLAYS Scream Aim Fire (Readrunner)
SHADOW @F THE DAY waRNERBROs, 1786 251 8196 3 MOST ADDED (Uve/Zomba) TOTAL STATIONS: 19
TOTAL STATIONS: 27
LOOIEEHIERS . 9% 92 9758 1 FOXBORO HOT TUBS  174/80
THE PRET 'NDER 0 1
RESWELLREATRNG SILVERCHAIR 257/41 Mother Mary
FOO FIGHTERS The Grealest View (Foshoro Hot Tubs)
LONG ROA3 TORUIN ROSWELL/RCA/RMG 1550 el £1978 4 (Atlantic) I TD"I('A]«LrSTA?I'Dl:\)SS: 13
TOTAL STATIONS: 20
ESMEP':;’]\A-/‘LL':KIAN SERJCALSTRKERFORISE 1415 30 5363 8 THE SPILL CANVAS 151/38
= ARTIST NEW THE WHITE STRIPES 250/56 All Over You
CHEVELLE ¥ 5zy 53 4496 10 TITLE / LABEL STATIONS Congquest (Ore Eleven/Sire/Reprise
IGETIT FRIC : RADIOHEAD 8 (Third Man/Warner Bros ) TOTAL STAT{ONS: 18
TOTAL STATIONS: 28
ﬁngg‘gg SEMERSORT HOPELESSWARNERBROS. W8 Y18 3.986 12 ?;;S/S::t;:)hers HOT HOT HEAT 147/22
FINGEF' ELEVEN KCNL, KDGE, KITS, KJEE, KQRA, KRAB, SIXX: A.M. 249/47 Ma-monicas & Tambourines
1063 72 5907 5 WDYL, WWDC Lite Is Beautiful {Sire/Reprise)
PARALYZFR WIND-UP ) {Eleven Seven) TOTAL STATIONS: 1
SILVERSUN PICKUPS 1036 N 3548 14 CERIES DIRE E UHIE AL R
WELL THCUGHT OUT TWINKLES DANGERBIRD - The Stone
BUCKCHERRY ORCHESTRA 136/20
RARRNORE e 001 4 3656 13 KRR s A ation VARG, Sorry 20038 e e N
E::SEHZJ:S:\[/R:;}:/ FLELEDBY RAMEN/ATLANTIC/LAVA WBTZ, WGRD, WKRK, WNFZ (Eleven Seven/Atlantic/Lava) - (Favarite Gentleman) i
i TOTAL STATIONS: TOTAL STATIONS:
BELIEVE slaniomg 083 +88 2745 18 SERJ TANKIAN 8
LINKIN PARK Sky Is Qver
BLEFOITCUT waruereros. 070 783 pleZg S (e Bl g
i — KCXX, KEDJ. KJEE, KXRK, WBRU, WROX,
XETRA, XM Ethel
THE GOOL LEFT UNDONE cerFeNTERSCopE 040 1102 5571 7
THREE DAYS GRACE ATREYU 7
NEVER T LATE svezomsa 940 <42 g822 1 Falling Down
ATREYU (Hollywood)
BECOMINC THE BULL rouywoop 2> 75 2380 20 Cvc:(;; R R
JIMMY EAT WORLD 3 2 7
BIC CASIN ) TRYEVILNTERSCOPE B 49 2764 T7 ;0’55?'1“0 HOT TuBS 6
t!
ANGELS AND AIRWAVES 800 124 2139 73 (ngh:o !:;:Tuhs)
EVERYTHAG'S MAGIC SURETONF/GEFFEN/INTERSCOPE i KJEE, KROO, KRZQ, KXRK, WEQX, XETRA
PARANORE
MISERY BESINESS FLELEDBY RAMENATLANTICLAVA 792 L 4976 9 ARMOR FOR SLEEP 6
Hold The Door
SBE;[E»./EDDER MONKEY WRENCHURMG B8 Z8olll6 oeiivogenBios.)
. CIMX, KEDJ, KNDD, KQRA, KROQ, Sirius Alt
1 Nati
25 12 RADIOMEAD AIRPOWER'MOST ADDED o 770 450 3300 15 ik
] — JIMMY EAT WORLD 5
B #ﬁﬁ:;stgHNSON BRUSHFIREIUNIVERSALRepUBIC 120 *43 261019 Always Be
i a Ol RE (Tiny Evil/lntersc;pe]
B COHEED AND CAMBRIA ; KCNL, KFTE. KRZQ, KXRK, WWCD
_.b 1B THE RUNMING FREE (OLUMBIA 724 4 2050 25 eI E ST DEE %
el INCREASE IN
Bl iz THEKRLERS oY 0«29 2226 22 g PLAYS
s i {Third Man/Warner Bros.)
2 PUDDLE OF MUDD KROX, KRZQ, WBCN, WHTG, WWCD
28 M Lo FLAWLESSICEFFEN/NTERSCOPE ©90 119 2n4 24 +25] LINKIN PARK
f55 < JIMMY EAT WoRLD N e B CLGY LI - Shadow Of The Day (Warner Bros.)
3 ALWAYS = TINY EVIL/INTERSCOPE g Sy ) WEND +31, KRAB +21. KJEE +20. KITS +19, KTCL +77
z SHINY TOY GUNS o e WSWD +15, WKQX ¥, CIVX +14, KCNL +14, WZNE 11
EiL RAINY MCNDAY unversaLmoTown 020 %33 LS 20 Aol g L "']6] FOO FIGHTERS
%—:' 5 SICK PUPPIES e RISE AGAINST 4 :
B MY WORL) RMRAVIRGIN + d 32 The Good Left Undone Long Road To Ruin (Roswell/RCA/RMG)
ba 13 (Geffen/interscope) WZJO +21, KITS +20, WWCD +18, WTZR +16, KROQ +4,
e BREAKING BENJAMIN 392 426 117 3 KROX, WKRL, WNNX, WRWK WFXH 12, KONL +12, WDYL +11, WENX 41D, WKQX +@
- UNTIL THI END HOLLYWOOD :
=4 DIOHEAD
- :\(b:gv R TopoocATLaNT 88 19 0987 36 i
- Bodysnatchers (T30/410)
i WWCD +23, K-MA +16, K TS +16, KCNL +13, WKRL +10,
SAY AWNYTHING 246 .8 0530 R
BABY GIRL, 'M A BLUR DOGHOUSEL/RMG : KRABLAIKDCER JWWOE S KROGRBIKBZTE 7
e S
FINGER ELEVEN
BT winoup 341 -9 1344 28 ¢:I-;ES DIVIDE
e Stone (island/IDJMG)
ROGUE WAVE 36«43 0.800 WKRK +24, CIMX +20, KXRK +14, KPNT +10, WRZX +10,
LAKE MICBIGAN BRUSHFIRE/UNIVERSAL REPUBLIC WWKQX +5, KROX -6, KREB 43, WZNE 3, KFMA 2
ECRFEDAYSTCRIACE enodl 3 s 1075 34 e PARAMORE e
ALTER BRIDGE Crushcrushcrush (Fueled By Ramen/Atlantic/Lava}
RISE TODAY UNIVERSALRERLBLIC 3O ~ S328 B3 WLRS 17, SIAN +¥4, KCNL +14, WENX +T3, WEND -,
KTCL +10, WWCD +10, KT3Z +10, KFMA +8, KUCD +8
E?H?Fg _Dciu'-s'? RSES sigpop 295 33 0969 I Cgril
e KJEE 92.9 KjEE
DON'T YO J EVAH wege 290 9 1500 27 Santa Barbara, CA
GODSMACK PD: Eduie Cutierrez
GOOD TIVES BAD TIMES unversaLrepBLc 278 31 087 - MD: Dave Hanacek
HURT Radiohead, Bodysnatchers, 9
TENTON £ RICK ceror 272 2 0538 - Foxhoro Hot Tuhs, Mothcr Mary, 8
Serj Tankian, Sky Is Over, 7
PLAIN WHITE T'S A FOR WEEK ENDING JANUARY 13, 2008
OUR TIMENOW fouvwoon 272 45 0878 EgaigstiMelSton]0 LEGEND: Scc legend to charts in charts section for rulzs and symbol explanations.
KORN FOR REPORTING STATIONS PLAYLISTS CO TO 70 alternative and 26 Canada rock stations are electronically momtored by Nieisen Broadcast
HOLD ON VIRGIN 264 -5 0.488 RadioandRecords.com Data Systems 24 hours a day, 7 days a week. © 2308 Niclsen Business Media, [nc.
- d All rights reserved.

Remove Pain from Ass

Song hooks are a pain no longer!

JANUARY I8, 2008

Introducing Hook Exchange a new hook service that removes the pain from the
process. Beyond tight, superh quality hooks, Hook Exchange provides sophisticated

FREE DESKTOP SOFTWARE t> give you newfound powers

Impor: Selector browse lists, previous tests
or spreadsheets to create your testlist

Overlay and pull from Mediabase or BDS charts

or consultant safelists)

Preview audio while building your list, even add your own hooks

HOOK

24/7 NEWS ONLINE @ www.RadioandRecords.com 5I1
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R&R ACTIVE ROCK

POWERED BY niclsen

(DMDS DICITAL DOWNLOADS AVAILABLE AT DMDS.COM

AUDIEMCE

MILLIONS RANK

: EE
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» BULLET FOR MY VALENTINE
SCORES A 27% SPIN INCREASE

(UP S7) AS “SCREAM AIM FIRE”
JUMPS 29-24.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL JGAIN
OTEP 17474 ASHES DIVIDE 93/93
Breed The Stone
(Koch) {lsland/IDIME)
MOST ADDED TOTAL STATIONS: 33 TOTAL STATIONS: 34
SOILWORK Nns5/2 HIM 93/0
Exile Bleed Well
(Nuclear Blast/Caroline) (Sire/Warner Bros.)
TOTAL STATIONS: 16 TOTAL STATIONS: 10
SICK PUPPIES N4/S EVANS BLUE 92/3
ARTIST NEW My World Shine Your Cadillac
_ TITLE/LABEL ~ STATIONS (RMRWNirgin) (Hollywood)
CHEVELLE 15 TOTAL STATIONS: n TOTAL STATIONS: 14
(TE':C?" BUCKCHERRY ns/io LINKIN PARK 82/2
KHTQ, KOMP, KRZR, KXFX, KXXR, KZRQ, T G
WBYR, WCHZ. W.JO, WKQZ, WRIE, WWBN, (Eleven Seven/Atlantic/Lava, (Warner Bros.)
WXQR, WZOR, XM Squizz TOTAL STATIONS: 8 TOTAL STATIONS: 7
ASHES DIVIDE 13 CHEVELLE 107/80 VELVET REVOLVER 66/52
The Stone The Fad Get Out The Door
(Island/IDIMG) (Epic) RCA/RMG)
KiSW, KLAQ, KXXR, WBUZ, W.JO, WKQZ, TOTAL STATIONS: 23 TOTAL STATIONS: 16

WRIF, WRUF, WRXW, WTPT, WXQR,
WZMR, XM Squizz

THEORY OF A DEADMAN n
So Happy

[Roadrunner)

KLAQ, KUPD, Sirius Octane, WCHZ, WEOG,
WKLQ. WLZX, WRIF, WRTT, WRXW, WXQR

ALTER BRIDGE )
Watch Over You

(Universal Republic)

KLAQ, KOMP, KZRQ, WEDG, WRAT, WRXW,
WRZK, WTPT, XM Squizz

12 STONES 7
Anthem For The Underdog

{Wind-up)

KZRQ, wBSX, WEDG, WKLQ, WRTT,
WRXW, WXQR

VELVET REVOLVER 7
Get Out The Door

(RCA/RMC)

KFRQ, KHTQ, KOMP, KXXR: WBYR, WKLQ.
XM Squizz

ATREYU 5
Falling Down

(Haliywood)

KHTQ, KOMP, KZBD, WBSX, XM Squizz

SOILWORK 4
Exile

(Nuclear Blast/Caraline)

KHTQ. KISW, WBYR, WZ0R

SAVING ABEL 4
Addicted

(Virgin}

KISW, Sirius Octane, WRIF, WWBN

FOO FIGHTERS

Long Road To Ruin (Roswell/RCA/RMG)
KDJE ¥16, WBLZ +12, WRUF +TI, KNCN -9, WRAT +8,
WXQR +8, WEDG +8, WRIF +7, KBPI +7, WLZX +7

BULLET FOR MY VALENTINE
Scream Aim Fire (Jive/Zomba)

KZRQ +12, KRZR +Tl, KBP! 110, WCHZ +5, KLAQ +9,
WWBN +9, XSQU +4, WLID +4, WQXA +4, WRTT +4

ASHES DIVIDE

The Stone (sland/IDIMG)
KILO +16, KQRC +9, KXXR +0, KiSW +6, WKLQ +6,
WIIL +5, WRUF +5, KATT 4, WLZX +4, KHTS +2

CHEVELLE

The Fad (Epic)

KILO #15, SIOC +15, KRZR +12, WKLQ 6, WLZX +6,
WIIL +4, XSQU +4, KATT +2, KICT +2, WKQZ +2

ALTER BRIDGE

Watch Over You (Universal Republic)
WLZX +11, WRUF +10, KHTB +3, WBUZ +5, XSQU +8,
KZBO +8, WRIF +6, KHTQ +3, WBZX +3, WRTT +3

BULLET FOR MY VALENTINE 3
Scream Aim Fire

{Jive/Zomba)

KDOT. KICT, KRZR

ADDED AT...

KXXR

Minneapolis, MN
POD: Wade Linder

MD: Pabio

Velvet Revolver, Get Out The Doar, 25
Ashes Divide, The Stone, 9
Chevelle, The Fad, 8

FOR REPORTING STATIONS PLAYLISTS GO T0:

FOR WEEK ENDING JANUARY 13, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.
63 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved
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Need to boost your station branding? Do it by printing decals.
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» THE BLACK CROWES HAVE THEIR

FIRST NON-HOLIDAY HIT SINCE 2001 AS
“GOODBYE DAUGHTERS OF THE REVOLUTION”
ENTERS AT NO. 28 WITH MOST INCREASED
PLAYS AND MOST ADDED HONORS.

H =
£ 22 pemist 1 NIELSEN BDS NEW AND ACTIVE
= = CERTIFICATIONS PLAYS AUDIENCE
3 £3 e INPRINT / PROMOTION L ABEL ~ TW +/- MILLIONS RANK A TAREL CTOR el L RPN
SEETHER . " (QWKS,
b NO. " (3WKS) wnowe 4% 49 1665 1 STONE SOUR 4615 MUDVAYNE 33/0
_ Zzyzx Rd. Dul Boy
SIXX: a.M. (Roadrunner) (Epx)
LIFEIS BEAJTIFUL nevensevey 400 2 177 3 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 8
ALTER 3RIOGE
. 320 -4 0.905 5 HURT 38/5 SIXX: A.M. 3018
RISETODA UNIVERSACRERUBIE Ten Ton Brick Accidents Can Happen
KID ROCK (Capitol) (Eleven Seven
AMEN ToPDOGATLANTIC S04 24 OB57 16 TOTAL STATIONS: 5 TOTAL STATIONS:
ST e wmroos, 271 21 10% 2 COLLECTIVE SOUL 33/2  THREE DAYS GRACE
1 ARTIST NEW New Vibration Rig:
FOO FIGHTERS 1 269 o 09 4  TITLE/LABEL STATIONS (EN (ive/Zomba)
THE PRETENDER ROSWELL/RCA/RMG ' THE BLACK CROWES e TOTAL STATIONS: 4 TOTAL STATIONS:
THREE DAYS GRACE ! R Goodbye Daughters Of The Revolution
NEVER TOU LATE wvezowsa 23 I DT (Sitver Arrow)
KBER, KUFO, WDHA, WXFX
::;Evsz?sELEVEN WIND-UP 230 7 0.653 B FOO FIGHTERS >
PUDDL:Z OF MUDD Long Road To Ruin
PSYCHO FLAWLESS/GEFFEN/INTERSCOPE 180 6 0506 M (Roswell/RCA/RMG)
HELLYEAH KIOC, KUFO
ALCOHAUL N’ ASS EPIC ‘129 | -8 0605 9 “THEORY OF A DEADMAN 2
DAUGHTRY e So Happy
CRASHED RCA/RMG 27 7 oss5 1o (Roadruner)
FOO FIGHTERS WDHA, WKLC
LONG ROAR TORUIN ROSWELL/RCA/RMG 155 3t . 2 LINKIN PARK :
0ZZY 0SBOURNE - it @ Toa
BLACK RAI4 EPIC 158 e D05 (Wzrno:rvﬁroi} T
IB.ENNY KRAVITZ 33 12 0.332 7 WDHA B )
RING (T 04 VIRGIN BUBRSIEOETIG00 ¥
AVENG:D SEVENFOLD 5 o
ALMOST £, SY HOPELESS/WARNER BROS. 122 bt 0'20? 23 (FSI::vI:ss (Geffer/Interscope)
SERJ TANKIAN w220
EMPTY We LS SERJICAL STRIKE/REPRISE. 124 i’ 0430 13 = SSECUME -
GODSMACK 124 B 0.334 15 Black Rain
00D TIMES BAD TIMES UNIVERSAL REPUBLIC Epic)
ANOTHER ANIMAL KTUX -
BROKEN A AIN UNIVERSAL REPUBLIC 106 8 0282 19 yrr 2
AIRBOWRNE
TOOMUCH TOO YOUNG, TOD FAST ROADRUNNER 84 +20 0145 29 g;:am:f;e;“ Ve, o (e
BRAD DELP & BARRY GOUDREAU wzz0
ROCKIN' AiAY AZOFF 75 18 0206 21 e 1 MOST
ATREY J BUCKCHERRY 1
BECOMINGAHE BULL HOLLYWOQD 7 e BI00 ) SE) INCREASED
(Eleven Seven/Atlantic/Lava)
BRUCE SPRINGSTEEN &7 25 0.303 18 Kot pLAYs
RADIO NOVHERE COLUMBIA i
KILLSWITCH ENGAGE 1
BUCKCHERRY "
SORRY ELEVEN SEVENATLANTICLAVA O A E':'V d“""" .
oadrunner,
BREAK NG BENJAMIN WXMM
UNTIL THEEND wovwoop 843 s +49 THE BLACK CROWES
EDDIE YEDDER Goodbye Daughters Of The Revolution
HARD SUN MONKEY WRENCH//RMG 57 4 0187 24 (Silver Arrow.
OPERATOR ADDED AT... 4 WXFX 13, KUFQ 1, WDH A +1}, WONE +7, KSHE -4, KBEF: +3
NOTHING T3 LOSE ATLANTIC 53 5 0.081 ) WDHA V
ENDEV ZRAFTER 5 Q g Morristown, NJ FOO FIGHTERS
| WANNA BE YOUR MAN RAZOR & TIE y - PD: Tony Paige Long Road To Ruin (Roswell/RCA/RMGC)
MO: Curtis Kay KUFO +G, WXFX +7, KIOC +6, WNOR +3, WZZO +3,
GOODBYE SAUGHTERS OF THE REVILUTION SILVER ARROW 4 o4 oy 2 '1-_‘}:““;' pak"‘c' 5":"“"6" 0;;"“ D'J"V' ": & e s VY e WM
— e Black Crowes, Goodbye Daughters
VELVE™ REVOLVER 49 3 067 27 The Revolution, 11 KID ROCK
THE LAST BGHT ] RCA/RMG - - Theory Of A Deadman, So Happy, 1 Amen (Top Dog/Atlantic)
FIVE FINGER DEATH PUNCH 49 2 0.052 B FOR REPORTING STATIONS PLAYLISTS GO TO: WDHA +11, WZZO +1}, KUFD +7, KMOD +5, WXFX +5,
THE BLEEC NG FIRM : . KBER +4, KTUK +2
www.RadioandRecords.com -l
LINKIN PARK 5
Shadow Cf The Day (Warner Bros.)
RECURRENTS KMOD +8, WZZO +8, WDHA +7, WONE +6, WXMM +],
WRQK 1
=l I
W = AIRBOURNE
%‘ ARTIST NIELSEN BDS PLAYS %8 ARTIST NIELSEN BDS PLAYS Too Much, Too Young, Too Fast (Roadrunaer)
(=l TITLE/IM>RINT / PROVMOTION LABEL CERTIFICATIONS ™ Lw ISl TITLE, MPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW WZZ0 112, WOHA +8, KZRR +2, WKLL +1
LIMKIN PARK GUNS N’ ROSES
WHT 'VE CONE (WARNEF BROS ] U4 126 SWEET CHILD 0" MINE (GEFFEN’ e s
0Z2Y OSBOURNE PINK FLOYD
1DO-T WAt NASTOP (EPF) 140 154 ANOTHER BRICK IN THE V/ALL (PART Il) (COLUMBIA" Lo U
AC'DC NICKEL BACK
BACS N BLATK (LEGACY/E?IC) Wy 107 ROCKST4R (ROADRUNNE?) 1o 8
PA3A ROACH 19 ne RUSH 10 s
FORZVER(E_ TONAL/GEFFEN) TOM SAAYER (ANTHEM/MERCLIRY/UME) FOR WEEK ENDING JANUARY 13, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.
GODSMACK 19 124 AEROSMITH 105 104 24 rack stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

THE ENEMY "UNIVERSAL F=PUBLIC) SWEET EMOTION (COLUNMBIA)

day, 7 days a week. © 2008 Nielsen Business Media, Inc. A | rights reserved.

ROCK REPORTERS

WONE/Akron, OH*
OM: Chuck Collins

PD: TK. C'Grady
APD/MD: Tim Daugherty

KIOC/Beaumont, TX*
OM: Trey Poston
PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Paracai
APD/MD: Monty Foste:

KZRR/Albuguerque, NM*

OM: Bill May

PD: Phil Mahaney

MD: Rob B-others
WRQK/Canton, OH*
PD: Greg Ausham

WZZ0/Allentown, PA*

PD: Tori Thomas

MD: Keith tMover WPXC/Cape Cod, M2

PD/MD: Suzanne Tonaie

KWHL/Anchorage, AK
PD/MD: Brad Stennett WKLC/Charleston, WV*
OM/PD: Jay Nurley

APD: Brian Thompson
WTOS/Augusta, ME MD: Dawn Cox
OM/PD: Stave Smith

APD: Chris Rush

JANUARY 18, 2008

WEBN/Cincinnati, OH*
OM/PD: Scott Renhart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Moines, |A*
OM: Scott Allen

PD: Ryan Patrick

MD: Andy Hall

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtner
APD: Stephen Perry

WJXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
PD; Chris Carrett

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

WNOR/Norfolk, VA*
PD: Harvey Kojan
APD/MD: Senja Morrell

WXMM/Norfolk, vA*
OM/PD: John Shomby
APD/MD: Zak Tyler

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFO/Portland, OR*
PD: Chris Patyk
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudam

KCAL/Riverside, CA*
PD: Steve Hoffman
APD/MD: Daryl Norselt

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*

PD: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Ohispo, CA

OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM/PD: Gary McCoy
APD/MD- Randy Hill

KSHE/St. Louis, MO*
OM: Rick Balis

APD: Katy Kruze

MD: Guy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wl
PD: Jeff Cecif

KBZS/Wichita Falls, TX
PD:Liz Ryan

* Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com 53

www.americanradiohistorv.com


www.americanradiohistory.com

R&R rock

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY
QOM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY
OM: John Cooper
PD/MD: Tim Noble

WNNX/Atlanta, GA
OM: Rob Robeits

KROX/Austin, TX
DM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA
OM: Steve King

PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, ID
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA
PD: Keith Dakin
MD: Paul Briscoll

WBTZ/Burlington, VT
OM/PD: Matt Crasso
APD/MD: Kevin Mays

WZJO/Charleston, WV
PD/MD: Bruce Clark

WEND/Charlotte, NC
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL
APD: Marc Young

WSWD/Cincinnati, OH
OM: Patti Marshall

PD: Tommy Bodean
APD: Julie Evans

WKRK/Cleveland, OH
PD: Dominic Nardella

WARQ/Columbia, SC
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, CH
OM: Tony Tiiford
PD: Steve Kramer

KTCL/Denver, CO
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayettevilte, AR
PD: Dave Jackson

WJIBX/Ft. Myers, FL
PE: John Rozz

APD: Anthony "Roach” Proffitt

MD: Jeff Zita

WGRD/Grand Rapids, M|
PD: Jerry Tarrants

WXNR/Greenville, NC
OM: Bruce Simel
APD/MD: Greg Brady
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KUCD/Honolulu, HI
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX
MD: Don Jantzen

WRZX/Indianapolis, iN
OM: Buzz Casey
PD/MD: Lenny Diana

WTZR/Johnson City, TN
OM/PD: Bruce Clark

KRBZ/Kansas City, MO
OM: Bob Edwards

PD: Greg Bergen
APD/MD: Jason Ulanet

WNFZ/Knoxville, TN
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA
PD: Seott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA
PD: Kevin Weatherly
APD: Gene Sandbloom
MD: Lisa Worden

WLRS/Louisville, KY
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI
PD: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK
OM: Tom Trawis
PD: Jeff Blackburn

WJRR/Orlando, FL
PD: Rick Everett

KMRJ/Palm Springs, CA
OM/PD: Thomas Mitchell
APDB/MD: Dwight Arnold

KEDJ/Phoenix, AZ
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME
PD: Herb vy
MD: Brian James

KNRK/Portland, OR
PD: Mark Hamilton
APD: Jaime Cocley

WBRU/Providence, RI
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Ghiden

MD: Nick Castilio

KRZQ/Reno, NV
OM: Mark Keefe
PD: Melanie Flores
MO: Chris Payne

WDYL/Richmond, VA
PD: Fisher

WRXL/Richmond, VA
OM: Bill Cahill
PB/MD: Casey Krukowski

KCXX/Riverside, CA
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY
PB/MD: Danni

KWOD/Sacramento, CA
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA
POD: Carett Michaels
APD: Mike Hansen
MD: Mike Halloran

XETRA/San Diego, CA
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite
OM: Gregg Steele

PD: Rich McLaughlin

APD: Khaled Elsebai

MD: Zach Brooks

XM Ethel/Sateltite
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA
OM: Jon Rabbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA
PD: Lazlo

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO
PD: Tommy Mattern
APD: Kyle Guderian
MD: Seott Rizzuto

WKRL/Syracuse, NY
MD: Ty

WSUN/Tampa, FL
PD: Shark

WRWK/Toledo, OH
PD: Dan McChntock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ
PD: Matt Spry

APD: Chris Firmage
MD: Greg Rampage

KMYZ/Tulsa, OK
PD: Kenny Wall

WWDC/Washington, DC
PD: Cruze

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach, FL
PD: John Q'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY
OM: Kevin Callahan
PD: Nik Rivers
APD/MD: Christy Taylor

KTEG/Atbuquerque, NM
OM/PD: Bill May
MD: Aaron "Buck" Burnett

WWWX/Appleton, WI
PD/MD: Guy Dark

WJSE/Atlantic City, NJ
OM/PD: Nick Giorno
APD/MD: Shawn Castelluccio

WCHZ/Augusta, GA
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY
PD/MD: Evil Jim

WYBB/Charleston, SC
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN
OM: Kris Van Dyke
PD: Boner

WIIL/Chicago, IL
OM/PD: John Perry
APD: Tom Kief
MD: Steve Salman

KRQR/Chico, CA
OM: Chad Perry
PD: Ned Randall

KILO/Colorado Springs, CO

PD: Ross Ford
MD: Jack Mehoft

WBZX/Columbus, OH
PD:Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, M|
OM/PD: Doug Podelt
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/EI Paso, TX
OM/PD: Courtney Nelson
APD/MD: Glenn Carza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA
OM/PD: Paul Wiison
APD/MD: Skippy

WBYR/Ft. Wayne, IN
APD/MD: Stilier

ERED BY

Mielzen
adcast Daia
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DCOCITAL DOWMLOADS
AVAILADLE AT DR0S.008
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E gg ARTIST CANADA ROCK PLAYS

= 25 TITLE IMPRINT / PROMOTION LABEL ~ TW -

1 13 FOOFIGHTERS LONGROAD ro_nuw_ ROSWELL/RCA/SONYBMG 570 B
8l 18 SEETHER FAKEIT WNDUP  5FT 416

3 25 AGAINST ME! THRASHUNREAL SIRE/WARNER 551 +4
. E LINKIN PARK SHADOW OF THE DAY WARNER BROS./WARNER _Ez_ +54

5 ‘:\ = LENNY KRAVITZ BRING T ON VIRGIN/EMI __9.‘(] 16 =
G ; THE TREWS HOLDME IN YOUR ARMS UNIVERSAL 3?1 +22
ﬂ : 14 FINGER ELEVEN ILLKEEP YOUR MEMORY VAGUE % WIND-UP 361 +2

a g 18 SIXX:A.M. LIFEISBEAUTIFUL ELEVEN SEVEN 355 3
g 'f:;. : WINTERSLEEP WEIGHTY CHOST ¥ DEPENDENT/EMI 314 +4
m 7°  AIRBOURNE 700 MUCH.TOO YOUNG TOO FAST ROADRUNNER 201 ;B‘Z

n } ? EDDIE VEDDER HARD SUN ¥ MONKEY WRENCH/J/SONY BMG _..5_9_&;_ -28
ﬁ ; X MATTHEW GOOD ('M A WINDOW o UNIVERSAL 285 +23
LE 1& JIMMY EAT WORLD BIC CASINO TINY EVIL/INTERSCOPE/UNIVERSAL 284 31
T4 14_ RAINE MAIDA YELLOW BRICK ROAD ¥ KINGNOISE _2.&_5_. A
= : E THREE DAYS GRACE ROT ¥ JIVE/SONY BMG B_O_ 0
& 21' * VELVET REVOLVER THE LAST FICHT RCA/SONY BMC 26 47
ﬂ 1 E. * SERJ TANKIAN EMPTY WALLS SERJICAL STRIKE/REPRISE/WARNER 11 +6
ﬂ 8 STATE OF SHOCK HEARTS THAT BLEED ¥ CORDOVA BAY 180 +16
ﬂ ! m" NEVERENDING WHITE LIGHTS ALways MAPLEMUSIC 1'.'2 +20
n ks 21, FOO FIGHTERS THE PRETENDER ROSWELL/RCA/SONY BMG T.|1 . -2
ﬂ ...E. j KID ROCK AMEN TOP DOG/ATLANTIC/WARNER " 1&5_ ] 57
' 5 T QUEENS OF THE STONE AGE MAKE IT WIT CHU REKORDS REKORDS/AINTERSCOPE/UNIVERSAL _'lﬁl_ +5h
3 iﬁ‘ LINKIN PARK BLEED ITOUT WARNER BROS /WARNER 162‘ B
24 b '2'3'- THE WHITE STRIPES Y0U DONTKNOW WHATLOVEIS(YOU JUSTDOASYOU'RETOLL)  THIRDMAN/WARNERBROS /WARNER 152 35

B 15 SANTANA FEATURING CHAD KROEGER INTO THE NIGHT ¥ ARISTA/SONY BMG 149 5

P

: @40

[
[= R
uy

#  ECONOLINE CRUSH DIRTY ¥
24  THE CULT DIRTY LITTLE ROCKSTAR
5 PUDDLE OF MUDD pSYcHO
72 THEKILLERS SKADOWPLAY
PRIDE TIGER THE LUCKY ONES ¥

FOR WEFK FROING IAHUARY 13, 2006

WRUF/Gainesville, FL
OM/PD: Harry Guscott
MD: Kyle Devlin

WKLQ/Grand Rapids, Mt
OM: Brent Alberts
PD/MD: Michael Crey

WZOR/Green Bay, Wi
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC
PD/MD: Dave Tripp

WTPT/Greenville, SC
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PB/MD: Erik Raines
APD: Rabin Wilds

WRTT/Huntsville, AL
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS
PD/MD: Brad Stevens

WRZK/Johnson City, TN
PD/MD: Scott Onks

KQRC/Kansas City, MO
OM/PD: Bob Edwards
MD: Pauf Marshall

KOMP/Las Vegas, NV
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter" Brown
APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY
OM: Robert Lindsey
PD: Jehnny Maze

APD: Twitch

www.americanradiohistorv.com

KDJE/Little Rock, AR
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, W1
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX
OM/PD: Mike Quinn

KBRE/Merced, CA
PD: Jason LaChance
APD/MD: Mikey Martinez

WHDR/Miami, FL
OM: David Israel
PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN
OM: Dave Hamilton

PD: Wade Linder
APD/MD: Pablo

WRAT/Monmouth, NJ
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN
OM: Dean Warfield
PD/MD: Troy Hanson
APD: Zigz

KATT/Oklahoma City, OK
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO0/Peoria, IL
OM/PD: Matt Bahan

LOCKOuUT 135 +22

NEW WILDERNESS/ROADRUNNER L& -7

FLAWLESS/GEFFEN/UNIVERSAL 123 +21

WMMR/Philadelphia, PA
PD: Bill Weston

APD: Chuck Damico

MD: Sean " The Rabbi" Tyszler

KUPD/Phoenix, AZ
PO/MD: Larry McFeelie

KDOT/Reno, NV
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA
OM/PD: Jim Fox

WKQZ/Saginaw, MI
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT
PD: Kayvon Matiee
APD/MD: Roger Orton

KISS/San Antonio, TX
PB/MD: LA Lloyd

KI0Z/San Diego, CA
OM: Jim Richards
PB/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM: Mark Mitchell
APD/MD: Stephanie Beil

KXFX/Santa Rosa, CA
PB/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite
OM: Cregg Steele

PD: Jeff Regan

MD: Tom Wilkinson

XM Squizz/Satellite
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA
OM/PD: Dave Richards
APD: Ryan Castle

ISLAND/UNIVERSAL T4 3
EMI = 15

# indicates CanCon

WHBZ/Sheboygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
OM/PD: Ron Stryker

KHTQ/Spokane, WA
PD/MD: Barry Bennett
APD: Kris Siebers

KZBD/Spokane, WA
OM/PD: Frank Jackson

WLZX/Springfield, MA
PD/MD: Courtney Quinn

KZRQ/Springfield, MO
OM: Chris Cannon
PD: Simon Nytes

WXTB/Tampa, FL
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, |A
OM/PD: Michael Cross

KICT/Wichita, KS
PD: Ray Michaels
MD: Rick Themas

WBSX/Wilkes Barre, PA
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH
PD: Wes Styles

* Monitored Reporters

JANUARY 18, 2008


www.americanradiohistory.com

R&R TRIPLE A

-

The formats with which triple A shares the most music

Play The Hits . . .

Revisited

John Schoenberger

JSchoenberger@RadioandRecords.com

or the past several vears, I have written a column called *Play

the Hits™ that concerns triple A remaining competitive with

other contemporary music stations. The tormat has accom-

plished this by playing fewer songs more often, and when 1t

makes sense, playing songs that mitally got exposure on

another tormat. But triple A has continued to develop its own

hits, this past year as much as ever.

To gee an idea of how it stacked up againse
the competition, | conpared triple A to other

tormats. tooking at the number of vear-end

alternative and even AC, as the latter format has
reinvented dwselt in the past couple of vears,

And. of course, triple A shared the most with

songs ripie A shared and how many artises
reached the top 10 on the charts.

As vou'll see in the charts below, triple A
remains compettuve on o many levels with
other fornuats. It's important to note that 1 only
compared information from Niclsen BDS-
monitored charts, simply because several of the
other formats do not have a published Iu-

dicator chart.

Interesting Developments

2007 was striking in how few artists wriple A
shared with rock. active rock and CHR /top
40, However, as we've seen i recent vears,

riple A continued to share many artists with

Number Of Year-End
Songs Triple A Shared

Format Top S0 Top 10
Hot AC 13 3
AC 10 3
Alternative 10 3
Active Rock 3 0
CHR/Top 40 3 0
Rock 1 0

Comparisons derived from R&R’s 2007 year-end Nielsen
BDS-monitored charts.

JANUARY 1, 2008

hot AC.

Many ot the acts that are considered core
to the format are certainly not exclusive to
triple A anymore, but most got their start at
triple A betore crossing over. And in 2007,
many of these acts and cheir songs pertormed
best at triple A—a trend that emerged a few
years ago.

A substmtal number ot songs that triple A
plaved s past year remamed almost entirely
exclusive to the format, too. but the road also

voes in the other directon: A small number of

Unique Artists Played

It's one thing to compare how many songs
did well on the charts; it's another to
discover how many artists reached the

top 10 on the weekly charts during 2007.
Format Number of unique

artists reaching top 10

AC 28
Hot AC 33
Rock 36
Alternative 38
CHR/Top 40 40
Active Rock 45
Triple A 49

Comparisons derived from R&R’s 2007 weekly Nielsen
BDS-monitored charts.

substantial
number of
songs that
triple A
played this
past year
remained
almost
entirely

exclusive to
the format.

Jones

Nutini

¢

Caillat

songs the tformat played in 2007 originally
launched elsewhere.

Unquestionably, the genre that shares the
most music—and most audience—with triple
A is hot ACL As the latter began o gain steam
more than a decade ago, one of the formats chat
its programmers paid close attention to was
triple AL That connecton remamed tight this
past vear, judging trom the number of songs
triple A shared with hot AC.

But even though eriple A shared 16 of'its top
100 vear-end songs with hot AC in 2007, this
number has been dropping in the pase three
vears. What's more, there 1s a broad divide as to
where most ot these shared songs ranked i the
2007 year-end charts.

Haltf ot the songs in triple AN 2007 vear-end
top 10 didn’t even make the top 100 at hot AC.
So clearhyy as hot AC has adjusted, 1t has begun

to program more pop-oriented artsts.

Standing Alone
When vou look at all the vear end-charts tor
the formats cited here, there is clearly a lot of
sharing going on i the ever-competitive bat-
tle to increase cume—Dbut a big hit for one for-
mat was often only a moderate or margimal hit
for another. When it comes to the biggest songs
of the vear. cach format steered in its own
direction to find its most successtul songs.
Ultimately, even though triple A continues to
share songs with hot AC and other formats, what
sels 10 apart is 1ts willingness to give carly sup-
port to many of these acts. Furthermmore, wriple
A saw success this year with many new artists
(18 in the top 100 alone). These, along with sev-
eral tormat-exclusive songs, helped to ditteren-

tiate the format from its competition. RR

Gomez

Triple A And Hot AC Year-End
Chart Comparison

Artist

CGomez

KT Tunstall
Snow Patrol
Norah Jones
Colbie Calliat
The Killers
John Butler Trio
Paulo Nutini
Plain White T's
Beck

Title Triple A Position Hot AC Position
“See the World” 1 -
“Hold On"” 2 90
“Shut Your Eyes” 3 -
“Thinking About You” 4 —
“Bubbly” 5 23
“Read My Mind” 6 77
"“Better Than” 7 -
“New Shoes” 8 81
“Hey There Delilah” 9 10

“Think I'm in Love” 10 -

Comparisons derived from R&R’s 2007 year-end Nielsen BDS-monitored charts.
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R&R TRIPLE A

PoweRED BY hielsen

CDMDS DICITAL DOWNLOADS AVAILABLE AT DMDS.CON

» RYAN ADAMS LANDS HIS
SECOND STRAIGHT TOP FIVE
TRACK, AND THIRD OVERALL,
AS “EVERYBODY KNOWS”
CLIMBS 7-5.

&5 bl =
s L 1) NIELSEN BDS NEW AND ACTIVE
%\ g é; ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST SUATS Nt NS
& | =5 TTLE e R R PROVOTONCABEL W oie- (ICENE RANK TITLE / LABEL /GAIN TITLE / LABEL GAIN
2 JACK JOHNSON NO. 1(1WK) 582 +75 1963 1 BEN HARPER & THE ROBERT PLANT / ALISON
IFIHAD EYES BRUSHFIRE/UNIVERSAL REPUBLIC INNOCENT CRIMINALS 108/2 KRAUSS 74/30
DAVID GRAY Fight Outta You Please Read The Letter
1 L YOU'RE THE WORLD TO ME ATQ/RED 505 35 1927 3 MOST ADDED (Virgin) (Rounder) i3
TOTAL : :
4 1o INGRID MICHAELSON  MOST INCREASED PLAYS e "I il RIACETATIONS! W !
THE WAY | AM CABIN 24/0RICINAL SIGNAL/RED : WIDESPREAD PANIC 10475 EAGLES 74/21
3 SARA BAREILLES Up All Night Frail Grasp On The Big Picture
8 2 ovesone EPIC a3 +67 1440 3 (Widespread) (ERC/Mercury/Lost Highway)
s TOTAL STATIONS: n TOTAL STATIONS: 6
= - S/‘E(é\\r';ogﬁ:m? WsTHcHway  SBo *30 0849 14
- ARTIST NEW BEN'S BROTHER 100/10 DAN WILSON 68/4
EDDIE VEDDER TITLE / LABEL STATIONS Stuttering (Kiss Me Again) Cry
__5_ 8 aRDSUN MONKEY WRENCHURMG 5% 2 g g JOHN MAYER ] 3 (Capitol) {American/Columbia)
3 . ROBERT PLANT / ALISON KRAUSS 5 60 1373 7 G TOTAL STATIONS: 8 TOTAL STATIONS: 6
CONE, GONE, GONE (DONE MOVED ON) ROUNDER f(bév;lazve:(c;(l:uzm\l;&z)l_z SHAWN MULLINS 85/37 JOHN FOGERTY 62/18
10 KT TUNSTALL 347 +60 0.986 10 i ’ All In My Head Creedence Song
b SAVING MY FACE RELENTLESS/VIRGIN SHAWN MULLINS 3 (Vanguard) (Fantasy/CMG)
SNOW PATROL [ 5] All In My Head TOTAL STATIONS: n TOTAL STATIONS: 6
i O U YoUREYES POLYDOR/ASM/INTERSCOPE 338 2l ]"’E’f 4 (Vanguard) JOHNIMAYER - BIC HEADL ODOYANDITHE
MTT, KTHX, d
i3 BRUCE SPRINGSTEEN 307 +42 0.845 15 RYg p WA Dreaming With A Broken Heart MONSTERS 59/4
GIRLS IN THEIR SUMMER CLOTHES COLUMBIA TRISTAN PRETTYMAN 3 (Aware/Colurmbia) All The Love You Need
FEIST Madl TOTAL STATIONS: 7 (8ig)
E 15 Gy MOON MY MAN CHERRYTREE/POLYDOR/INTERSCOPE 507 o o877 12 (v?rgit.) TOTAL STATIONS: 6
MAT KEARNEY KPRI, WCOO, WMMM
9 6 284 +5 1.087 8 -
BREATHE IN BREATHE OUT LLYWOOD// WARE/COLUNBIA
PAOLO ﬁUTI:I AIRPC())WEWR e y b 2
Goodbye Daughters Of The R i
2 T NNy DONT BEHASTY aantc 286 B oE B (5‘::,2, f,m:';g et QLB
” COLBIE CAILLAT [ KXLY, Sirius Spectrum, WNCS
I 10 REALIZE UNIVERSAL REPUBLIC 281 1 0.923 i ST 5
MIKE DOUGHTY
21 6 256 +59 0.538 25 My Moon My Man
= 27 JENNIFERS ATO/RED {Cherrytree/Polydor/interscope)
BRANDI CARLILE WBOS, WRNX
2 Tuppenin oy %0 10 1062 S Ry 3
SHERYL CROW AIRPOWER N "
7 4 loveiseree AswnTERScOPE 244 +21 0856 13 fc';z :h?;ge.r Summer Clothes
LENNY KRAVITZ CIDR, WBOS
20010 e waming vron 234 25 0757 17
19. 12 SHERYL CROW 23 2 08%8 16 e e g
5 SHINE OVER BABYLON A&MIINTERSCOPE . (A&Mnnt':r:mpe)
3 RADIOHEAD KINK, KPRI
25; 4 CSAW FALLING INTO PLACE TBD/ATO 198 +59 0330 29 T
= BEN HARPER & THE
FOO FIGHTERS
3 LONG ROAD TORUIN ROSWELL/RCA/RMG 183 . 0591 22 :,N?OCENT CESNIRAES 2
% SPOON (\l/g t C))utta You
irgin:
_2_“ DON'T YOU EVAH MERGE 82 25 OcR. 8 KPR, WCOO
SANTANA FEATURING CHAD KROEGER = 3
22 oTeENGHT ARISTA/RMG j62 12 OS50 24 MA,ROON g _ 2
§io ONEREPUBLIC xtg-'\;/gc Hor/r;e Wlthcu; You
tone/Interscoy
; 2:" STOP AND STARE MOSLEY/INTERSCOPE 155 +9 Oh21 50 KRVE, KCXLC miereepe INGRID MICHAELSON
BRUCE SPRINGSTEEN The Way | Am (Cabin 24/Original Signal/RED)
f’ 20 oo NOWHERE COLUMBIA 147 e bxE 1d ADDED AT e, KRV +12, KXLY 12, WBOS +TI, WRNX +10, WRNR +10,
JOHN MAYER MOST ADDED P 3 WCLZ +7, KENZ +7, KWMT +6, KTHX +6, WRLT +5
SAY AWARE/COLUMBJA 14 +40 0805 20 WMMM 3 -
3 JACK JOHNSON
GRACE POTTER AND THE NOCTURNALS Madison, WI ) .
2 4 AIN'T NO TIME HOLLYWOOD 137 +13 0135 If | Had Eyes (Brushfire/Universal Repubtic)
—— AT ;[[)): "Gﬁ‘b?a”;gh” WTTS +14, WRLT +13, WMMM <1}, WRNR +7, SISP +6,
a8 1 124 8 0503 26 : Gabby Parsons WZEW +6. WCLZ 6, KXLY +5, KENZ +4, WXRV +4
ALMOSTLOVER VIRGIN Tristan Prettyman, Madly. 1
SILVERCHAIR Radiohead, Jigsaw Falling Into Place, O SARA BAREILLES
a
9 2_8 B SiRAGHTLINES ELEVEN./ILG/ATLANTIC/LAVA 122 3 0.221 ) Love Song (Epic)
M o s MAROON 5 m 9 0586 23 FOR REPORTING STATIONS PLAYLISTS GO TQ: xg%%:z WZEWWS +1;m;f%”&:fx\sﬂsﬂg +8,
WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCOPE o Rat o andRecords lcom . . . g
KT TUNSTALL
Saving My Face (Relentless/Virgin)
RECURRENTS WRNX +11, WBOS +10, WRNR +8, KRSH +8, KPR <6,
WCOO +4, WTTS +3, WRLT +3, WXRY +3, WMMM +3
g ] MIKE DOUGHTY
2 27 Jennif
M ARTIST 11 NIELSEN BDS PLAYS Pl ARTIST 11 NIELSEN BDS PLAYS ennitersj(AT0/RED)
ES ] , I KRVB +13, WZEW 10, WRNX +8, WCLZ +5, KPRI +4,
= TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W Lw = TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS T™w LW KRSH +6 KINK 24 WXRT +6, WhMMM +3, WRNR -3
SPOON LIFEHOUSE
THE JNDERL/OG [MERGE) & 252 FIRST TIME (GEFFEN/INTERSCOPE) 163 et
MATCHEOX TWENTY COLBIE CAILLAT
HOW FAR WE'VE COME (MELISMA/ATLANTIC) 23 253 BUBBLY (UNIVERSAL REPUBLIC) 143 Io6
BEN HARPER & THE INNOCENT CRIMINALS FEIST
IN THE COLORS (VIRGIN) Lo 215 1234 (CHERRY TREE/POLY DOR/INTERSCOPE) 5 &
THE KOOKS 168 181 MATT NATHANSON 144 184 FOR WEEK ENDING JANUARY 13, 2008
SHE VOVES N HER OWN WAY (ASTRALWERKS) CAR CRASH (VANGUARD) LEGEND: See legend to charts in charts section for rules and symbo! explanatians.
. 30 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
KT TUNSTALL 165 195 PLAIN WHITE T'S 141 146 day, 7 days a week. Indicator chart comprised of 47 reporters.

HOL JON (RELENTLESS/VIRGIN) HEY THERE DELILAH (FEARLES >/HOLLY WOOD)

2008 Nielsen Business Media, Inc. All rights reserved.

Lows on CasH, RiCH in Love
# 2 MOST ADDED R&R INDICATOR (1/7) » # 3 MOST INCREASED PLAYS R&R INDICATOR (1/14)
SPINS FFOM: KMTT, KFOG, & WXPN = UPCOMING: WORLD CAFE

# 1 MOST ADDED AAA FMQB (1/7)
NEW THIS WEEK: WFUV, KP1G. WMVY, KTHX, WTYD & MORE!
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FOWERED BY Niclsen

(XXXXXIEXXXXIXXIXXXXIEE IR I X K25

27

TRIPLE A/
AMERICANA

(DMDS DIGITAL DOWNLOADS AVAILAGLE AT DMDS.COM

IMPRINT / PROMOTION LABEL

HRUSHIMRE/UNIVERSAL REPUBLIC

LOST HIGHWAY

ATO/RED

MONKEYWRENCH/J/RMG

RELENTLESS/VIRGIN

WIDESPREAD

ATO/RED

COLUMBIA

MERGE

VIRGIN

+HOLLYWOOD

CABIN 24/0RIGINAL SICNAL/RED

A&M/INTERSCOPE

YEP ROC

4

=] g

=B TRIPLE A INDICATOR

G 3T ARTIET

2 25 Tmie

1 4 JACK _OHNSON IFIHADEYES

2 1 RYAN ADAMS EVERYRODY KNOWS

5 7  MIKE DOUGHTY 27 JENNIFERS

3 16  EDDIE VEDDER HARD SUN

i 4 KT TUNSTALL SavING MY FACE
|

(5} 8  WIDESPREAD PANIC UP ALL NICHT

4 13 DAVID GRAY YOU'RE THE WORLD TOME

8 6  BRUCE SPRINGSTEEN CIRLS IN THEIR SUMMEF CLOTHES

10 5 SPOOM DON'TYDUEVAH

9 4 BENHARPER & THE INNOCENT CRIMINALS TICHT OUTTA YOU
.

12 13 GRACE POTTER AND THE NOCTURNALS 3IN'T NO TIME

1 9 INGRID MICHAELSON THE WAY | AM

n 9 SHERYL CROW SHINE OVER BABYLON

5 8  CHUCK PRDPHET FRECKLE SONG

MOST ADDED

ROBEFT PLANT / ALISON KRAUSS PLEASE READ THELETTER
RADIGHEAD JiGSAW FALLING INTD PLACE
MARC COHN LISTENING TO| FVON
JOSH RITTER RUMORS

IRON & WINE BOY WITH A COIN

FEIST /Y MOONMY MAN

DAN WILSON CRY

COLLEZTIVE SOUL ALL THAT | KNOW
COLBIE CAILLAT ReALIZE

LENNY KRAVITZ /'LL BE WAITING

FOO FIGHTERS LONG ROAD T0RUIN

SEA WODLF WINTER WINDOWS

ROBEPT PLANT / ALISON KRAUSS GONE €0E, GONE (DONE MOVED ON)

SHAWSN MULLINS ALL INMY HEAD

RILO KILEY SILVER LINING

PAOLC NUTINI JENNY DON'T BE HASTY

ROBERT ERIC

PLANT / LINDELL m
ALISON Lay Back Down
KRAUSS 15 {£ lligator)

Please Read The K=MU, KNBA,
Letter KOHOD, KSPN,
(Rounder) KSL, WCBE,

KBAC, KFMU, WMWY, WNCW,
KHUM, KLRR, WNRN, WTMD,
KNBA, KOHO, WUIN

WBJB, WENR,

WEHM, WFPK, JOHN MAYER 9
WFUV, WNCW, Say

WNRN, WRSI, (£ ware/Columbia)
WTMD KILC, KFMU, KYSL,

Wausic Choice Adult

FOR WEEK INDING JANUAPRY 13, 2008

ROUNDER

TBI/ATO

DECCA

VICTOR/SONY BMG

SUBPOP

CHERRYTREE/POLY DOR/INTERSCOPE

AMERICAN/COLUMBIA

El

UNIVERSAL REPUBLIC

VIRGIN

ROSWELL/RCA/RMG

DANGERBIRD

ROUNDFR

VANGUARD

WARNER BROS.

ATLANTIC

Alternative, WFIV,

PLAYS
TW +/-
565 +35 -
V 482 +23
447 «39
430 2
Z-00'50 +58
404 +33
401 @
367 +24
360 47
332 +10
V 324 +22
L ;1;_ +33
306 +
298 ¥52
246 -165
: 244 +67
234 +13
230 +20
223 +7
218 €33
B
204 +37
195 v22
188 +12
18; #32
7]784 -40
183 J05
178 +52
170 14
’ ”

164

TFT

WOCM, WUIN,

WVOD, XM Cafe L ASang
Broken

SPOON 8 (Fentasy/CMG)

: KNBA, WFUV,

t Ve h . g
g::rge;“ el WIAWV, WNRN,
KFMU, Music Choice e
Adult Alternative,

WBJB, WCNR, e

WFIV, WMVY, ATHLETE 6

WMWY, WOCM Fgoane
(Astralwerks)
KEAC, KROK,
KSPN, WAPS,
WTYD, WYEP

..—: D v \I.U! .L\.N‘THISWEEK

®

18

20

21

N N
®:x0

29

30

» ROBERT PLANT & ALISON
KRAUSS' “PLEASE READ THE LETTER”
PICKS UP 15 ADDS FOR A SECOND
STRAIGHT WEEK AND ENTERS THE TRIPLE
A INDICATOR CHART

=
i
=
% ?r‘rTEIST AMERICAN?ADR\NT PROMOTION _ABEL TW pL+Ai-YS CUMULATIVE
2 \SVZ-SEH\\:JETCE)NA S?JLIIAERE SERENADE newwest 044 2 9813
A 1 RRA%E*IEgATI;[:)LANT & ALISON KRAUSS oo 528 63 7874
P DLIEY\(?F::AE';ELM DRTFARMERVANGUARD 15 4 602
g ﬂgm FOGERTY rmasvions 079 38 R0
> SE\;?ATWSINGHAM losTHiway 002 258
6 ﬁ?gg{“ JENNIRGS UNIVERSAL SOUTH oS g 357
7 DDV;I‘VGIHC;I‘S{‘:GSYI;?)&KAM NEW WEST 302 -23 4456
9 I:)SC%AOYLFII%ETBES WEATHERVANE THEWEATHERVANE 02 24 2550
Y e L - v 27 g
i ostuamay 256 3 6963
W G s enops. | 256 62170
1 55323.:& gALI:E?&?KF; IASND FORGOTTEN GEMS RHIND g £ o
7 m’?N w25 12 2381
2 SJETE;WEDMONDSON 203 8 1240
g KKAANFN VEFLVEVHEKLAEJL}TNKAPLIN compass <00 43 SES
Z3 .SI;’I:FEETSS';JMBPE(!JJNBES BACK PORCH/MANHATTAN/BLG LS T 5282
| 15 &'aw;wrgw (D;/QSCL}:/!EI? DARK LOST HISHWAY 1220y 22 3685
2l ? MLAl\J'EM'\::?[?EESO TELESOUL 55 Al 191_3
20 SSEEI\:/'AX:S?LKER HYENA 84 -14 1083
= foﬁgk(ii OUT OF EDEN ERC/MERCURY/LOST HIZHWAY % TR 057
27 ::lLL KIMBROUGH o T8 2 2180
18 ?Hi(l)kdEv D?Elzjxug I FEPRISE A 2z 1744
31 a:z;gcs SPRINGSTEEN AND THE E STREET BAND s T2 2 3126
" :-E(\?Ehs Lgfljttfcr TREE HOUSE O 28 S1a
2 (\;YQEED!\/‘;L::;?; AND THE MYSTIQUEROS ooy 68 2 5826
28 ?A:YA T‘NCE‘; DAMS OST HISHWAY =5 2 el
TIFT MERRITT 21 DRIVE-BY " RHONDA
Another Country TRUCKERS 16 VINCENT 12
(Fantasy/CMG) Brighter Than Good Thing Going
Creations’s Dark (Rounder)
{New West)
MOST ADDED MANDO
SAENZ B e ROOMFUL OF
Bucket ERIC LINDELL 15 BLUES
(Carnival) Low On Cash, Rich in Rasin’ A Ruckus
Love (Aliigator)
{Alligator)

“OR W=ZEK ENDING JANUARY 13, 2008

The Asrericana chart represents the reparted play of tarrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that haye

agreed 0 sut mit weekly spin counts. For more information please visit www.americanamusic.org. © 2008 Americana Music Assoc ation.
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R&R LATIN

Assessing the impact that regional Mexican sign-on ‘La Raza’
will have on the market and the format

Miami Is Starting
To Feel Mexican

Jackie Madrigal

JMadrigal@RadioandRecords.com

he last uncharted major markets without a regional Mexican

station are no more. First, Univision Radio early last year intro-
duced WQBU (Qué Buena) in New York, a market long
regarded as a tropical stronghold due to a Hispanic population
dominated by Puerto Ricans and Dominicans. Now, one year
later, Spanish Broadcasting System (SBS) has given Mian its

own Mexican outlet, WZMQ (La Raza), flipping 1t Jan. 5 from a simulcast of

pop sister WRMAS Romance tormat. New calls WRAZ have been applied for.

As had been the case in New York, Miami's
Spanish-language radio options had been limit-
ed to tropical. pop (heavily influenced by Pucrto
Rico) and. for a brief period, Latin thythm—the
fast outlet programming the format flipped to
pop last vear.

Although Mexicans do not represent the ma-
Jority of Hispanics in either New York or Miami,
their community is growing in both cities.
According to  Geoscape, slighly  more  than
100,000 of Miuns 1.6 million FHispanies are
Mexican but the number is climbing, especially in
the communities of Homestead and Florida City.

Arbitron’s “The Shift in Mainstream Demo-
graphics™ documents the explosive Hispanic
population growth occurring across the United
States, particularly in emerging markets, many of
them on the East Coast. In fact, the 12+ US.
Hispanic population grew by more than 50%
from 2000 to 2007. Among the cities seeing the
largest increases are Fort Myers (85% growth),
Atanta and Raleigh (719). Orlando (61%) and
West Palm Beach (58%).

Although those percentages are not broken
out by ethnicity, its generally accepted in the
industry that the largest Hispanic growth has
been among those of Mexican descent. McVay
Media VP of Hispanic Luis Villarreal says some
of the record growth is coming from within our
borders—second- and third-generation Hispanics,
combined with new immigrants. " As the pop-
ulation has grown, it has continued to expand
cast and north,” he says. “And this tend will
continue, and markets like Atlanta, Raleigh and

now Miami will continue to evolve and be
receptive to all kinds of formats, including the
ditterent variations of regional Mexican.”

As with New York, a regional Mexican sta-
tion in Miami is risky business because the size
of South Florida’s Mexican population is
dwarted by that of other markets, such as
Chicago. Houston and Los Angeles. Sull, SBS
VP ot programming Pio Ferro is confident La
Raza will do well." The Mexican and Central-
American population is growing very rapidly in
[Miami]. La Raza is very broad in a sense that
it has many components that appeal to the
Mexican and  Central-American communi-
ties,” Ferro says. And nothing will be tomorrow
what 1t is today, he adds. "I remember there was
a time i LA when people questoned the
launch of KLAX: A station for Mexican peo-
ple?” Now there are three regional Mexican sta-
tions in the market.”

Ferro says SBS is simply studying the facts and
tollowing the trends. “The reality is that the
Mexican population i the US is growing very
rapidly. How much more it will grow. no one
knows, but we do know 1t going to get larger.”
And SBS. Ferro says. wants to be the company
that caters to this growing community in Miami.
“We want them to remember La Raza was there
in the beginning to entertain them,” he says.
Smart move, since Hispanics are loyal to stations
and brands that first reach out to them.

Villarreal says SBS is wise to respond to mar-
ket research indicating a hole in the market for

regional Mexican. “In radio, general market or
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‘“The reality
is that the
Mexican
population
in the U.S.
is growin
very rapidly.
How much
more it will
grow, no
one knows,
but we know

it's going to
get larger.
—Pio Ferro
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otherwise, we always try to find niches and give
the people in the area what they need or want.
Just because a market has been wraditionally
friendly to a particular format does not mean
that other formats won't be successful” As is
the case with most of the East Coast, Florida's
population is changing, with a large influx of’
Mexican  1immigrants
West
Midwest, he says.

arrving
from the Coast and the

Though Villarreal doesn’t toresee
out-of-the-park ratings for La Ra-
za, he expects the statdon to be
competitive. " As long as the content
is there and the music is well-pro-
grammed, | find no reason to think
that [La Raza| won't be successtul.
Will we see monster shares and rec-
ord numbers? Probably not. but it
will compete.” he says.

As tor what type of regional
Mexican station La Raza is, Ferro
savs it is a broader version of the
format than its counterparts in L.A.
La  Raza  has

duranguense components, he says,

cumbia  and
even a bit of bachata. The bachata
clement is unsurprising because it
seems to be embraced by Mexican
and  Central-American popula-
tions across the States, especially in
East Coast markets.

But is it all good news? The
fact is that Mexicans are flagged
as the face of the illegal inumigra-
tion debate, even though the
issue involves immigrants from all
over Latin America, Europe and
Asia. Will regional Mexican sta-
tion growth and advertising potential be
stunted by an clection year when being
“Mexican™ is not in?

Ferro savs you can make an argument both
ways, because people living in the middle of the
country have nrore ot issue with illegal immi-
gration than those in Southern Californa. And
such media personalities as CNNs Lou Dobbs
are not helping, Ferro says. “Your jaw drops to
the floor when you hear some of the ignorant
comments he makes.”

Sall. he hopes La Raza and other Spanish-
language stations will not be atfected."How are
advertisers going to look at this? I hope in a
positive way, because these are the people buy-
ing their products. I doubt very much that it
you're Tide you care if the person buying your
laundry detergent is going to wash in Coco-
plum or Homestead. It shouldn’t make a differ-
ence to them. They should be happy the pop-
ulation is growing and they will be able to sell
more product.

“The station in Florida is a seed we're planting
that will grow,” Ferro continues. And La Raza has
listeners today that it didn't have last week, he adds.
“What message does that send out as a company?
That we're pro-Hispanies, and we might have all
these issues to deal with like immigration, but we

R&R

support la raza, we support Latinos.”
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» PERENNIAL FAVORITE CONJ 0
PRIMAVERA SPLASHES ONTO THE

R&R REGIONAL MEXICAN

n elsen

CHART AT NO. 31 WITH DUAL MOST
INCREASED PLAYS (UP 434) AND MOST

>OWERED BY ADDED HONORS FOR “TE LLORE."

= I~
= o3 1 NIELSEN BDS NEW AND ACTIVE
] £S5  ARTIST CERTIFICATIONS PLAYS AUDIENCE
b . ARTIST PLAYS ART ST PLAYS
F | ECIRUG } = MGRINTY BROMOTTQNICABEE o T S MILCIONSERANKE TITLE / LAREL IGAIN TITLE / LABEL IGAIN
LA ARROLLADORA BANDA EL LIMON NO.TGWKS) oy o0 o0y LA AUTENTICA DE JEREZ 240/16 PONZONA MUSICAL 161/31
. SOBRE MIS FES DISA/EDIMONSA - La Rata Flaca P
E K-PAZ W ITH FRANCO DE VITA (Viva) (ASL}
. UN BUEN PE 2DEDOR DisweDMonsa 1462 *33 szl 2 MOST ADDED TOTAL STATIONS: 17 TOTEL STATIONS: 12
i VICENTE FERNANDEZ i EL GALLO MENDOZA 237/38 EL NORTE 161/
3E £S70S CELO SONYBMGNORTE 13870 ‘S e 4 No Volvere J;.':as . 303 Ya VF:sODIER c el
= JENNI R VERA [ASI) {Disa)
. AHORA QUE ZSTUVISTE LEJOS FONOVISA it 2 10.272 E TOTAL STATIONS: " TOTAL STATIONS: 12
! - B lEMNoRTE e 047 3 4E08 16 INTOCABLE 232/6  TIERRA CALI 1607160
RE ARTIST NEW Te Lo Juro Lioraras
. : BANDA :L RECODO 06 <38 B4 9 EPLAEEL L SVATERE (EMI Televisa) (Venemusic)
E QUEBONITC FONOVISA i CONJUNTO PRIMAVERA 13 TOTAL STATIONS: 9 TOTAL STATIONS: 14
g LOS DEL NORTE
@ T vsoy 344 67 6854 8 ISECE LOS INVASORES DE NUEVO GERMAN MONTERO 159/62
z onovisa)
; . KCMT, KDUT, KHHL, KLAX, KLNV, KMYX, LEON 184/5 Amantes Escondidos
s b RIDEL,RUEDA " 901 44 7080 7 KOND, KOQO, KRAY, KSAH, KSCA, KSKD, Yo No Te Amo (Univision)
FOYEE R ETE KSTN, KWEI, KXLM, KXSB, KXTS, KYQQ. (Serca) TOTAL STATIONS: 8
PATRUL_A 81 wLCC TOTAL STATIONS: 9
. - TEQUIERO M UCHD DISA 833 86 51041 12 LOS TUCANES DE TIJUANA 151/14
- LOS CUATES DE SINALOA 181/21 I
MARCO ANTON!O SOLIS TIERRA CALI 10 eajel ] 8 EL Camando Negro
NO PUEDO C_VIDARLA fonoviss 891 38 423719 Uloraras LD El e eor)
& {Venemusic) (Sony BMG Norte) TOTAL STATIONS: 15
- EL CHAFO DE SINALOA KDUT, KDXX, KLVO, KRAY, KSTN, KTTA, TOTAL STATIONS: 10
o - S TE AGARRIN LAS GANAS s 304 68 4830 T KWEL KWIZ, WOJO, XHNZ
ETTR e AL w81 M 783 S ' LOS CREADOREZ DEL PASITO
T DURANGUENSE 8
- PEPE ACUILAR Por Quien Me Dejas
0 3 YA NUNCA hAS EaTEEvisa 774 *40 0 598110 (Disa/Edimonsa)
- EL CHAPO DE SINALOA KBNO, KHHL, KHOT, KOND, KSAH, KSTN,
0 ATISIPUEDI DECIRTE oss /41 64 7086 & KXTS, XHTY
GRUPO 4ONTEZ DE DURANGO EL CHAPQ DE SINALOA 6
LAGRIMAS C=L CDRAZON psy 738 127 470315 Si Te Agarran Las Ganas
EL POTF:O DE SINALOA (Disa)
EL VASO DEF RAMA vacere 705 #1001 5639 M KDXX, KJFA, KLBN, KMQA, KYQQ, WLCC
LOS RIE.EROS DEL NORTE GRUPO MONTEZ DE DURANGO 57
VEN Y DIME FONOVISA 680 3 S 8 Como En Los Buenos Tiempos
LOS TEMERARIOS. (Disa)
SINQUE LD EPAS TU ronoviss 978 -80 2934 29 KBNO, KISF, KLVO, KXTS, KYQQ
LOS CREZ DOREZ DEL PASITO DURAGUENSE DE ALFREOO RAMIREZ 667 67 4720 4 JENNI RIVERA 4
TEPIDOQUE TE QUEDES DISA/EDIMONSA ‘Ahora Que Estuviste Lejos
BETO Y SUS CANARIOS (Fonovisa)
SITU TE VAS L 662 &l 3577 23 KGBT, KLTN, KOND, KROM
INTOCA3LE 3 DINASTIA DE TUZANTLA 4
BASTO eMTiEvsa 028 49 4348 W ol T T 1
GRUPO NNOVACION (Venemusic)
NUNCA ME £t GARMEX/FONOVISA 627 +20 2085 =5 KBNO, KLBN. KLVO, XHTY
SERGIO VEGA : ISABELA 4
CUANDO TE AVAS LA CARA sowvBvonorTE B 29 3783 21 Ma?NfPuedo
TONO Y FREDDY (Disa)
BREBAJE DisaEDMonca 048 +28 1997 38 KBNQ, KDUT, KSTN, KTTA CONJUNTO PRIMAVERA
ALIADOS DE LA SIERRA N . Te Llore (Fcnovisa)
CON LOS 0J#S CERRADOS ps. 332 48 3449 24 .Er'l‘Eg%Xo; AENYI' iu BANR KSTN +45, KDUT +35, KLAX +3], KCMT +28, KOND +27,
T e e A e s WLCC +27, KSKD +26, KXLI +23, KSAH +22, KRAY +20
S 477 +13 2.309 32 o
IN TUAMOR UNIVISION (Univision)
ALACRZ NES MUSICAL e 975 B G B e
POR AMARE AS| UNIVISION 465 -51 4.224 20 - Ahora Que Estuviste Lejos (Fonovisa)
ZAINO 3 KOND +22, KWEI +20, WQBL +I7, KDXX +14, KXSB +13,
DINAST A DE TUZANTLA Donde Estas Presumida KBNO 13, KLNY/ +13, KXLM1 +12, WLEY +11, KGBT +1
MALDITO TEXTD vinewusc 430 78 3150 26 {Fonovisa)
CUISILL S s o Tes4 i KKPS, KSAB, KWEI EL CHAPO DE SINALOA
PERDONAME MUSART/BAL BOA ’ Si Te Agarran Las Ganas (Disa)
GRUPO VIONTEZ DE DURANGO KDXX +27, KBND 26, KLEN +T7, KXTS +12, KMQA +I0,
COMO EN LCS BUENGS TIEMPOS osa 4% 7 3353 25 KBUE +10, WLCE +10, KYQQ +0, KHHL +5, KJFA +7
$ST61;JEN7O PRIMAVERA MOST INCREASED PLAYS/MOST ?&%EEA 434 434 2815 E3 TIERRA CALI
) Lloraras (Venemusic)
CONJUN TO AGUA AZUL 424 +57 3746 22 KWIZ +22, KLVO +2], KRAY +15, KDUT #16, KSTN +16,
£L DICCIDNARIO ACE KTTA +14, KWE +11, WOJO 10, XHNZ +9, KDXX +8
LOS MORROS DEL NORTE = =
VIDA VIVIDE waciere 4P 49 2188 33 PEPE AGUILAR
LOS BU TRES DE CULIACAN SINALOL 43 +28 1514 . Ya Nunca Mas (EMi Televisa)
NOVOY AL ORAR LAIISCOMUSIC/UNIVERSAL LATINO : KGBT +24, KDXX +19, KLVO +14, KWIZ +12, XHTY +II,
EL CHALINILLO ) 4 - ) KSAH +9, KSCA +8, KHHL «7, KOND +6, KJFA +6
AL MISMO M VEL DISA i . ADDED AT...
AK-7
EL AVION DI LAS TRES wivisioy 380 *53 2813 30 woJo
LOS TIGRES DEL NORTE S~
LAHUELLA JEL ALACRAN fonavisa  S80 -45 L0 OM: Cesar Canales
DUELO PD: Rafael Bautista
SOLOCONT 20 UNIVISION 363 -8 1.550 - German Montera, Amantes Escondidos, 29
EL COYOTE Y SU BANDA TIERRA SANTA Banda Pequenos Musical, Maldita Suerte, 10
R mvsoy 338 77 3051 27 ickralCaliCicrarasti0 FOR WEEK ENDING JANUARY 13, 2008 .
FOR REPORTING STATIONS PLAYLISTS CO TO LEGEND: See legend to charts in charts section for rules and symbol explanations.
EL TROWO DE MEXICO 279 -49 2.958 28 55 regional mexican stations electronically monitoed by Nielsen Broadcast Data Systems 24

SE FUE

UNIVERSAL LATINO

www.RadioandRecords.com

hours a day, 7 days a week. © 2008 Nielsen Business Media, inc. Al rights reserved.

KJ=a/A buguerque, NM
A0 rntcno Lovarrubias

KL/')/A tuquerque, NM
2D'MD: ene Leon

WB: Y/Atanta, GA
v lay Funmicott

20 Fobtie Ramirez

AP Aly Young

KHFL/Austin, TX

2D _ose "lime" Martinez
KIW /B: kersfield, CA
SDMD: Raul Evangelista
KMC'A/Bakersfield, CA
OM: ren~ Escalante
PDMD: “esenia De Luna
AP Vicer Martinez
KM\ X/Bakersfield, CA

OMv: R0obert Chavez
PD (esa Chavez

KWEI/Boise, ID
OM: Steve amirez
PD: Melvin Albanez

WLEY/Chicago, IL
PD: Ezequiel Gonzalez

WO0J0/Chicago, IL
OM: Cesar _anales
PD: Rafael 3autista

KLHB/Corpus Christi, TX
OM: Clayton Allen
PD/MD: Luis Munoz

KSAB/Corpus Christi, TX
OM: Paula Newell
PD/MD: Den Pena

KDXX/Dallas, TX
OM: Andy Locknidge
PD: Chayar Ortuno

JANUARY B, 2008

REGIONAL MEXICAN MONITORED REPORTERS

KESS/Dallas, TX
PD: Chayan Ortuno

KBNO/Denver, CO
PD: Socorro Rios
MD: Zenon Ferrufino

XHNZ/EI Paso, TX
PD: Francisco Aguirre
MD: Arturo Buenrostio

KLBN/Fresno, CA
PD/MD: Jorge Guillen

KOND/Fresno, CA
PD: Juan Fernando

KOQO/Fresno, CA
PD: Jorge Guitlen
KLTN/Houston, TX

PD: Raul Brindis
MD: Angel Basulto

KTJM/Houston, TX
PD/MD: Eddie Leon

WEDJ/Indianapalis, IN
PD/MD: Manuel Sepulvedla

KISF/Las Vegas, NV
PD: Jose Ramon B avo

KBUE/Los Angeles, CA
PD: Pepe Garza

KLAX/Los Angeles, CA
OM: Pio Ferro

PD: Juan Carlos Hidalgo
MD: Lupita Del Castillo

KLY Y/Los Angeles, CA
OM/PD: Elias Autran

KSCA/Los Angeles, CA
PD: Veronca Nava

KWIZ/Los Angelzs, CA
PD: Eddie Leon

KGBT/McAllen, TX
PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
PD: Mando San Roman
MD: Robert Montalvo

KSKD/Merced, CA
OM: Debbie Gomez
PD: Saul Fiallos

KRAY/Monterey, CA
PD: Vicente Romero

WQBU/New York, NY
PD: Gerardo Lopez
APD: Gabriel Pino

KTUZ/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Gabiiel Ocegueda

www americanradiohictorv com

KXLM/Oxnard, CA
PD/MD: Salvador Prieto

KHOT/Phoenix, AZ
OM: El=azar Carcia
PD: Nedson Oseida

WYMY/Raleigh, NC
PD: Julie Garza

KXSB/Riverside, CA
PD/MD: Salvador Prieto

KTTA/Sacramento, CA
PD: Juan Conzalez

KDUT/Salt Lake City, UT
OM: Cerlos Martin Valdez
PD: Cesar Valdiosera

KLEY/San Antonio, TX
OM/PD: Alfonso Flores
PD: Rudy Ramos
APD/MD: Edgar Monsivais

KROM/San Antonio, TX
PD: Rogelio Leal

KSAH/San Antonio, TX
OM: Robin Flores

PD: Alfonso Flores

APD: Minnie Ochoa

MD: Juan Martinez

KXTN/San Antonio, TX
PD: Jon Ramirez
APD: Pete A. Morales Il

KLNV/San Diego, CA
APD: Gabriel Alvarez

XHTY/San Diego, CA
PD: Elvis Valle

KRZZ/San Francisco, CA
OM: Olga Rosales
PD: Jesse Portillo

KSOL/San Francisco, CA
PD/MD: Jose Luis Ganzalez

KIST/Santa Barbara, CA
Ot: Keith Royer
PD: Jose Fierros

KXTS/Santa Rosa, CA
OM: Krista Bowker
PD: Juan Leal

KSTN/Stockton, CA
PD: Kent Rodriguez

WLCC/Tampa, FL
PD: Luis Briceno

KCMT/Tucson, AZ
PD/MD: Enrigue Mayans

KYQQ/Wichita, KS
OM: Beverlee Brannigan
PD: Arnoldo Gonzalez
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R&R LATIN POP

POWERED BY

nielsen

SIME DEJAS AHORA

NU LIFE/MACHETE

Qg 11 NIELSEN BDS
fz e | WPRNT /PROVOTION LABE,  TW 1. MILLIONG RANK

d‘g’ébi‘@ A UNivERsaLLATNG 906 79 9829 1
I%ELI[JANZABLE ewiTeeiss OO0 B4 7286 2
f(ﬁ)oMtlALrﬁno sonvemcnorre 41 35 B398 3
EL':S;NQ;,JS o eAS INTERSCOPE/LNVERSALLATNG 1+ 26 5926 7
m/ﬁ:‘rﬁmlim BORRARTE WARNERLATINA  ©B1 #1060 6
LLEJ)I?AI IEJNIQND\ sonvewcnopre OB #2200 3471 24
?OIJEE),S)':»? s':as%l SHEN fTeeisa 008 +8 5615
NAOLSEE-:A?:A?;E\)[\'L:ER PR sowvemcnorre 090 22 5071w
é(l)JT:?[_EESAgUA Qﬁ{':EOWER/MDST INCREASED pLAYS/MUgRI‘é?PLigNO 567 55 B o
gJE‘:]RDO GRS SONYBMGNORTE ?“E *2 563 9
LSA’;QET:\?N¢UICJON FPCSONYBMGNORTE 002 27 2845 27
o UNvERSALLATNO 000 39 3553 3
Q%OEC':BSLESYNTEK eMiTELEVGs 468 +8 23’_48 32
:ELQEU)\(ERO emreevss 261 #3000 2317 33
iy INTERSCOPE/UNIVERSAL LaTND 436 29 4439 T
EROS RAMAZZOTTI & RICKY MARTIN o 43 0 385 0
I\F}EE D‘l.J(ELE AMARTE sowevcnorre 228 77 5464 12
gwé‘éﬁgzi POCO TIEMPO convemonore 400 73 5124 13
ANDREA BOCELLIFEATURING LAURAPAUSINI 555 .5 5ci3 g
EST'::"TE‘:T'TAZARIO sonvemcnorre 05 *31 6029 5
'E’sﬁfcswg sf[;ﬂfgv waenepLATNA 285 *42 3867 22
JUAN LUIS GUERRA Y 440 W0 m sen o
DREEQIL'J(E SIRVE sovvamonorte 277 M 217235
EONMSaLEDAD ronovisa 208 53 436 18
gg)l(g%vmgﬁgnﬁ wacnere 27 *l 1948 39
NMOI:L?ECDOO(J?VT)Lg? et foNoviss 20 3 4808 15
ESEDIE-IV':F%?D maTeEviss 20 0 2172 36
EIOEMFTEENQAOIDAEEF\NAL swveRsaLLATNG 242 *2 3152 25
i s 272 4806 6
gtggsizs?ss?vgNTA R sowemcnorre 220 M 3721 2
R & F waRNgRLATNA 17O *D3 2297 34
IL,E;;DEQACAXORIA UNVERSALLATNG 172 o8 A?Z:":" -
%E%GE:(‘J\ e wwwisow 119 2967 26
‘:(Lﬁ:g e sonvewmcnore 1@ 37 205437
e wvson P8 -2b 1331 -
e wnveRsaLLaTO 143 7 0308 -
BLACK: GUAYABA o W@ 23 3
A 140 +9 2100 38

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
JUANES 10

Gotas De Agua Dulce

(Universal Latino)

KPSL, KQQK, KRIO, KSSE, KTCY, KVVA,
KXOB, KXXS, WAMR, WMGE

DIVINO FEAT. ABRAHAM 3
Me Arrodillo Ante Ti

{Luar/Machete)

WFID, WIDA, WKAQ

MOTEL 3
Y Te Vas

(Warner Latina)}

KQQK, KTCY, XAVO

" BLACK: GUAYABA 3
Sin Tu Amor
(Machete)
WIAC, WKAQ, WXYX
KANY GARCIA 3

Amigo En El Bano
(Sony BMG Norte)
WFID, WIAC, WIOA

CAMILA 3
Yo Quiero

{Sony BMG Norte)

WFID, WIAC, WPAT

CHAYANNE 2
Lola

(Sony BMG Norte)

KRiO, WAMR

ONEREPUBLIC 2
Apologize

(Mosley/Blackground/Interscope)

KXXS, WFID

CONJUNTO PRIMAVERA 2
Te Llore

(Fonovisa}

KPSL, KXOB

JENNIFER LOPEZ
Por Arriesgarnos
(Epic/Sony BMG Norte)
WIAC, WIOA

ADDED AT...

WIOA

San Juan, PR

PO: Fernando De Hostos

Kany Garcia, Amigo En El BaOo, 31
Divino Feat. Abraham. Me Arradillo Ante
Ti, 18

Circo, Alguien, 14

Chenoa, Todo Ira Bien, 13

Jennifer Lopez, Por Arriesgarnos, 12

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

N |

» REGGAETON STARS WISIN & YANDEL
MAKE WAVES ON LATIN POP AS

“SEXY MOVIMIENTO"
WHILE “OYE DONDE E!

HOLDS AT NO. 26
STA EL AMOR”

ENTERS AT NO. 38 (UP 63 PLAYS).

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL IGAIN TITLE / LABEL 1GAIN
ALICIA KEYS 133723 MOTEL 85/85
No One Y Te Vas
{(MBK/J/RMG) (Warner Latina)
TOTAL STATIONS: 5 TOTAL STATIONS: 4
CHAYANNE Nn9/60 BRITNEY SPEARS 84/7
Lola Gimme More
(Sony BMG Norte) Uive/Zomba)
TOTAL STATIONS: 8 TOTAL STATIONS: 4
TIMBALAND FEAT. FERGIE 76/28
ONEREPUBLIC n7/27 Clumsy
Apologize (will..am/A&M/interscope)
(Mosley/Blackground/Interscope) TOTAL STATIONS: 3
TOTAL STATIONS: 8

SEAN KINGSTON 75/19
DIVINO FEAT. ABRAHAM 92/59 Me Love
Me Arrodillo Ante Ti (Beluga Heights/Koch/Epic)
(Luar/Machete) TOTAL STATIONS: 3
TOTAL STATIONS: 4

MILLO TORRES Y
RICARDO MONTANER a1/16 EL TERCER PLANETA 67/21
Algo De Mi Pienso En Ti
(EMI Televisa) (Tribal Vibes/PimpKing Musik)
TOTAL STATIONS: 6 TOTAL STATIONS: 2

JUANES

FOR WEEK ENDING JA
LEGEND: See legend t
26 Latin pop, 16 tropical
Broadcast Data Systems
All rights reserved.

Gotas De Agua Dulce {(Universal Latino)
WXYX +25, KVVA +21, WAMR +21, KPSL +20, KQQK 419,
KSSE +19, KXXS +19, KRIO +13, KTCY +13, WIAC +12

MOTEL

Y Te Vas (Warner Latina}
XAVO +39, KQQK +28, KTCY +17, KEXA +1

Inalcanzable (EMI Televisa)
KXXS +15, KRIO +15, WRMA +12, WIAC +T, WXYX 41,
KSSE +10, WIDA +8, XHFG +6, KTCY +5, KQQK +5

WISIN & YANDEL FEAT.

FRANCO DE VITA

Oye Donde Esta El Amor (Machete]
WKAQ +25, WIOA +22, WXYX +8, WFID +8

CHAYANNE

Lola (Sony BMG Norte)

WAMR +16, KRIO +14, WKAQ +0, WIOA +7 WMGE +5,
WIAC +5, XAVO +3, WRMA +]

NUARY 13, 2008

o charts in charts section for rules and symbol explanations.

and 10 Latin rhythm stations are electronically monitored by Nielsen
24 hours a day. 7 days a week. © 2008 Nielsen Business Media, Inc.

WWVA/Atlanta, GA
OM: Clay Hunnicutt
PD/MD: Robhie Ramirez

KXX5/Austin, TX
OM/PD: Romeo Herrera
MD: Iulieta Jil

KPSL/Bakersfield, CA
PD: lsidro Roman

KTCV/Dallas, TX
PD: Javier Casanova

XHPX/El Paso, TX
PD: David Castillo

60

KXOB/Fresno, CA
PD: Jorge Guillen

KLOL/Houston, TX
PD: Ratfy Contigo

KQQK/Houston, TX
PD: Eddie Leon
MD: Raquenell Villarreal

KLVE/Los Angeles, CA
PD: Fernando Perez

LATIN POP MONITORED REPORTERS

KSSE/Los Angeles, CA
OM: Elias Autran

PD: Nestor Rocha

APD: Andrea Becerra

XAVO/McAllen, TX
OM: Jeff Koch
PD: Juan Facundo

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

WMGE/Miami, FL

OM: Rod Phillips

PD: Rogelio Alfonso

MD: Raymond Hernandez

24/7 NEWS ONLINE @ www.RadicandRecords.com

WRMA/Miami, FL
OM/PD: Tony Campos

KEXA/Monterey, CA
PD: Vicente Romero

WPAT/New York, NY
PD: Tory Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

WFID/Puerto Rico
PD: Lucy-Ann Ramos

www americanradiohictorv com

WIAC/Puerto Rico
PD: Valerie Mejia

WIO0A/Puerto Rico
PD: Fernando De Hostos

WKAQ/Puerto Rico
PD: Carlos Conzalez
APD: Natalia Cuevas

WXY X/Puerto Rico
PD/MD: Herman Davila

KBMG/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Ana Perez

KRIQ/San Antonio, TX
OM/PD: Alfonso Flores
MD: Manny Herrera

XHFG/San Diego, CA
PD: Elvis Valle

XLTN/San Diego, CA
PD: Libia Sauza

JANUARY 18, 2008
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‘ > TITO NIEVES EARNS HIS 1STH LATIN
. LA I I N TROPICAL TOP 10 AS “Mi MAYOR SACRIFICIO”

MOVES 14-10 WITH AIRPOWER AND MOST
POWERED BY Niclsen INCREASED PLAYS (UP 40) HONORS.

=5 | (= = =
z | QE TROPICAL 11 NIELSEN BDS 1 ‘QE LATIN RHYTHM 11 NIELSEN BDS
g m; ARTIST CERTIFICATIONS PLAYS AUDIENCE 'é‘ i = Lz ARTIST CERTIFICATIONS PLAYS AUDIENCE
= * 25 TITLE IMPRINT / PROMOTION LABEL ™ +/~  MILLIDNS RANK - E =5 TiTe IMPRINT / PROMOTION LABEL W +/~  MILLIONS RANK
GILBERTO SANTA ROSA NO. 1(10 WKS) WISIN & YANDEL NO. EZ WKS}
CCNTEQ REGRESIVO sonvemonopte 481 +27 5353 1 Vool B v moviMenTo macTe 937 140 713 ]
JUAN LUIS GUERRA Y 440 FLEX
LA TRAVESIA EMI TELEVISA 2 1 4.617 2 TEQUIERD EMI TELEVISA 462 i 5'3_‘13 2
WISIN & YANDEL ALEXIS & FIDO = =
SEXY MOVIMIENTO MACHETE 358 £ 3t4S0 8 SOY IGUAL QUE TU SONY BMG NORTE E50) 56 Si408 g
JUANES DON OMAR
ME ENAMORA UNIVERSAL LATINO ‘EQE_ L 4 . 2519 6 CANCION DE AMOR VI/MACHETE Ajio 3 _}"‘2_97 1 1=
DOMINIC MARTE . AVENTURA .5
DESEQS DE AMARTE MPAVNO&N 2 2l 2020 10 EL PERDEDOR PREMIUM LATIN FIE 59 4.632 2
N'KLABE DON OMAR
SIYANOESTAS NU LIFE/MACHETE N 17 2736 3 AYERLAVI VI/MACHETE 22 *15 S84 0
TITO "EL BAMBINO™ p LA FACTORIA
EL TRA EMI TELFVISA 257 2 1928 12 PERDONAME UNIVERSAL LATINO 2% 28 4.959 4
JERRY RIVERA ~ CAMILA =
CLESTAABAJO EMITELEVISA 241 22 57 & TODO CAMBIO SDNY BMG NORTE 259 7 1626 30
MARC ANTHONY NEJO Y DALMATA 2 =
AGUANILE SONY BMG NORTE 3}"» 27 21932 & ALCO MUSICAL UmsiUnveRsaLLaTNG %8 52 4070 S
TITO NIEVES AIRPOWER/MOST INCREASED PLAYS JUANES
MIMAYOR SACRIFICIO UACALtE/ANViSIoN 204 +40 - 1.091 18 ME ENAMORA unvERsALLATND 298 +B 2074 20
AVENTURA . > TEGO CALDERON K
€L PERDEDOR PREMIUM LATIN 120 B V952 U QUITARTE TO WARNER L ATINA 238 o0 4151 a
FLEX " PITBULL FEATURING LIL JON K
TE QUIERO EMI TELEVISA e 26 i 1 THE ANTHEM FAMOUS ARTISTS/TVT 252 32 3.658 1l
AVENTURA CASA DE LEONES
MICORAZONCITO PREMIUM LATIN w7 a1g 2.465 8 NOTEVEQ WARNER LATINA 230 & 2708y I3
DON OMAR TITO "EL BAMBINO"
AYERLAVI VI/MACHETE 173 *5 172 13 ELTRA EMITELEVISA 20 i29 5258
DADDY YANKEE VOLTIO FEATURING JOWELL Y RANDY x
ELLAME LEVANTO EL CARTEL/INTERSCOPE 125 “2 0551 20 PONMELA WHITE LION/SONY BMG NORTE 2 59 4.256 4
LOS HERMANOS ROSARIO RBD v
ALO MPAVNLI&N o5 3 O g2 INALCANZABLE EMITELEVISA 250 23 0.930 )
OLGA TANON E ENRIQUE IGLESIAS _
HOY QUIERO CONFESARME UNIVISION 162 ] i ALGUIEN 50V YO INTERSCOPE/UNIVERSAL LATINO 122 20 1.063
CASA DE LEONES - NICKY JAM FEATURING RKM
NOTE VEQ WARNER LATINA 158 L g0z &8 GAS PELA PINA/UNIVERSAL LATINO 72 a8 56 a2
VICTOR MANUELLE . XTREME FEATURING ADRIENNE AIRPOWER
SINOS DUELE SONY B| {GNORTE V]SS a2 e NO ME DIGAS QUE NO LA CALLE/UNIVISION 172 o4 4'397 g
JOSE ALBERTO "EL CANARIO™ AIRPOWER , DADDY YANKEE
LA CALLE 2 34 +8 oo 1’ ELLAME LEVANTO eLCARTELINTERSCOPE 72 732 znz_ 13
ALEXIS & FIDO E ENUR FEATURING NATASJA L
SOY IGUAL QUE TU SONY BMG NORTE 150 AL ool %9 CALABRIA 2008 ULTRA 153 43 . 861 22
KARIS FEATURING KEN-Y " BELANOVA =
L+ AMAS COMO YO PINA/UNIVERSAL LATING 129 L 0402 39 BAILAMI CORAZON UNIVERSAL LATING 127 L2l | Sgs 5y
TITO ROJAS HECTOR "EL FATHER" .
DIZAME SENORA MPAVNU&N 125 2 P51 5 ~ PA'LATUMBA VIMACHETE 145 u8 2.662 7]6
ZACARIAS FERREIRA . R.K.M. & KEN-Y MOST INCREASED PLAYS/MOST ADDED
ES TAN DIFICIL meswoen 8 0 f‘?"“ 22 MIS DIAS SINTI UNIVERSALLATING 130 +130 1544 31
EL GRAN COMBO DE PUERTO RICO JUANES » .
TF VEONENA SONY BMG NORTE 13 H 0456/ 52 GOTAS DE AGUA DULCE UNIVERSAL LATINO N8 22 gies2
FRANK REYES MOST ADDED GILBERTO SANTA ROSA
AMOR DESPERDICIADO mPivNDEN W *22 0809 25 CONTEG RECRESIVO sowemonorre 09 Y18 L5 28
ENUR FEATURING NATASJA NICKY JAM FEATURING RKM & KEN-Y = .
CELABRIA 2008 ULTRA 167 2l 555 15 TON TONTON PINA/UNIVERSAL LATINO g7 2 0.993
HECTOR ACOSTA JUAN LUIS GUERRA Y 440
SIPERDON D.AM. 9% =8 225 g LA TRAVESIA EMI TELEVISA 83 i [oZ8 )
ELVIS MARTINEZ N'KLABE n
LENTO Y SUAVE UNIVERSAL LATINO 5} e 0656 30 SIYANOESTAS NULIFE/MACHETE ?1 23 %65 27
DON OMAR : MARC ANTHONY
CENCION DE AMOR vimacheie BB Lo §435) 55 AGUANILE SONY BMG NORTE 8] ol PE26 . 23
£ ROCK/ALTERNATIVE 5 RECORD POOL
nd wna
s a2
=5 ARTIST TiTLE IMPRINT / PROMGTION LABEL 25 ARTIST TiTLE IMPRINT 7 PROMOTION LABEL
MANU CHAO MELLAMNCALLE BECAUSE/NACIONAL WISIN & YANDEL SEXY MOVIMIENTO MACHETE
MOTEL v TE vAS WARNER LATINA GLORIA TREVI pSICOFONIA UNIVISION
MOLOTOV v0r0 UNIVERSAL LATINO GILBERTO SANTA ROSA CONTEO RECRESIVO SONY BMG NORTE
CAFE TACVBA VOLVEF A COMENZAR UNIVERSAL LATINO IVY QUEEN SENTIMIENTO UNIVISION
CAFE TACVBA 53100 UNIVERSAL LATINO LOS HERMANOS ROSARIO aL0 M.P/VN/IEN
FATIMA CONTUS PALAERAS INDEPENDIENTE MARC ANTHONY AGUANILE SONY BMG NORTE
ALLISON L AMA POR FAVOR SONY BMG NORTE BELANOVA BAILA MI CORAZON UNIVERSAL LATINO
ENJAMBRE £5PALDA UE BRONCE INDEPENDIENTE JERRY RIVERA CUESTA ABAJO EMI TELEVISA
PANDA EL INFAME "ESTAR Y NOESTAR” WARNER | ATINA TITO "EL BAMBINO" SOLO DIME QUE 51 EMI TELEVISA
CIRCO ANTES DELFIN SONY BMG NORTE PUERTO RICAN POWER £5A MUJER M.PVNIIEN
DELIRIO BIENVENIDO SHOW GOLLIFLAME/VE& GLORIA ESTEFAN ME ODIO BURCUNDY/SONY BMCG NORTE
ALEKS SYNTEK SUPERFICIE LUNAR EMITELEVISA ANTHONY CRUZ M CHULI CHULI M P.AVNA&N
BELANOVA CADAQUE. . UNIVERSAL LATINO TITO ROJAS DICAME SENORA M.PVNIEN
o
PISTOLERA NO SUSPIFES PISTOLERA HECTOR "EL FATHER" PA' LA TUMBA VI/MACHETE 8
~N
BRITTNEY ELIZABE™H LAST SONCG FO3 YOU DESERT SUNRISE EL GRAN COMBO DE PUERTO RICO TE VEO NENA SONY BMG NORTE E
B [24
GUFI PORELLA £LESCARABAJOS.A FLEX TEQUIERO EMI TELEVISA ;
<
MOLOTOV NOME MOLESTE NADIE UNIVERSAL LATINO DOMENIC MARTE DESEQS DE AMARTE M.PLVNIEN -
z
DJBITMAN SHINE NACIONAL FULANITO FEAT. LA BANDA GORDA DEJALO AHI CUTTING %
x
ATERCIOPELADOS CRUZ DF SAL NACIONAL XTREME FEAT. ADRIENNE NOME DICAS QUENO LACALLE/UNIVISION E
DILDO VENTURA UNIVERSAL MEXICO VICTOR MANUELLE SINOSDUELE SONY BMG NORTE §
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R&R NATIONAL AIRPLAY OVERVIEW

POWERECLC BY

and Internet sales {both physical albumns via Internet, as well as downloaded albums from such services at 1Tunes).

The Billboard 200 - based on a national sample of retail store, mass merchant, direct-to-consumer transactions
Hot Digital Songs - The top 75 paid download songs sold via the Internet.

12

O
()
w)
@
©
22]
24

nielsen
BDS

siLLeoArRD hiclsen
AR 0T
COMPILED BY SoundScan

Billbeard TOP ALBUMS

VIDEO CHANNELS

AOL

STREAMS

Song On Demana AOL & Music

Pete Schiecke

212-652-8400
™w w
1 Brtner S{)eavs.
Piece Of \Me 860 8412
2 FloRida,
Low 465 4698
3 Alicia Keys,
Like You'll Never See Me Again 3911 4801
4 Jordn DuetWith Chris ,
No Air 3300 437
5 Natasha Bedingtield,
Love Like This 2528 2,321
& Chris Brown,
WithYou 2482 29%
7 Taylor Swift,
Teardrops On My Guitar 2267 2432
8 Allcla Keys,
o One 2080 231
9 B||Iv Rar vmsW'rth Miley Cvrus,
Readh v et, Don't Go 2004 2362
10 Rascal Flatts,
W‘mnerAtALosmq Garme 194 2106
11 Chris Brown,
Kiss Kiss 1851 16M
12 Soulia BoyTell'em,
glan Tha( {Soulja Boy} 1322 233%
13
What HunsThe Most 940 1177
14 Jordin Sparks,
attoo 852 1472
15 Elhott Yamin,
One Word 438 1079
16 Flyleaf,
Fully Alive 481 1,081
17 Baby Bash,
Cyclone 359 510
18 Lupe Fiasco,
The Cool 0 6899
19 Bntney Spears,
Gimme Mare 234 429
2 BowWow & Omarion,
Girlfrisnr! 24 392
N
YAHOO!
Video Streams q.’ MUSIC
John Lenac
310-526-4300
™w w
1 High School Musical 2 Cast,
All'For One 137,251 0
2 Janet,
Feedback 114,300 1]
3 Fergie,
Clumns: 102,703 123679
4 Spice Girs,
Hearihnes 94227 107958
5 Rihani
DnmSlopThP Music 93989 94,926
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2 Nelly,
Wadsyaname 5282 67252
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austin

Attention Program Directors: Great Opportunity, Great
Company, Great Market! Austin has been voted "The
Best Place to Live for Hispanics!” 3 of the last 4 years!

Experienced Program Director needed for 2 Spanish
Language radio stations in Austin, TX. [Top rated
Mexican Regional with full market signal and
Norteno).

Ideal candidate will have a minimum of 3+ years of hands-
on programming experience with a successful track
record for delivering very high and consistent ratings.
Candidates must also, have experience working with a big
morning show. Duties will include developing brand
strategies, implementing tactics, research, music selec-
tionand daity logs, talent coaching, recruitment and devel-
opment, station marketing/advertising and more.

Reply in confidence to: Jdelcoreldbmpradio.com. Please
include a complete résumé, programming philosophy,
salary requirements and references. Candidates must be
bi-lingual (English/Spanish). EOE

News Talk 26GWFIR in Roanoke, Virginia is looking for
a News Director. You'll anchor the Roanoke Valley's
Morning News, write, report and supervise a news
staff. You should value breaking news and weather
coverage above all. You'll help us craft an exciting,
contemporary sound built on live reporting and team
coverage of the top local stories. WFIR is locally owned
with new state of the art digital facilities. Send us your
news philosophy, résumé and demo.
Jim Murphy
WFIR Radio
3934 Electric Road
Roancke, VA 24018
murghyldwheelerbroadcasting.com
Equal Opportunity Employer

POSITIONS SOUGHT

Classic Hits listener contests, interaction in
Voicetracks!!! Inexpensive imaging or commercial
VO's with multiple production libraries. 18 years expe-
rience! OnTheAirProd{daol.com

Pittsburgh/Hartford experience. 10 Years+ morn-
ings/production - any shift. Oldies/AC experienced.
Friendly upbeat, team player all the way. Ron Adams
(724) 516-9147. Ron@RockHistoryRadio.com.

Experienced TV/Radio Talent interested in Houston
market. LOVES TO TALK SPORTS! Entertaining and
confrontational with improv and interviews. Contact:
PDFunny(daol.com

Revenue Oriented GM/GSM. Maximize the earning
potential of your station(s] through positive training,
selling on the street, and motivating by exampte
radiosalesleader(dgmail.com

Highly Experienced Radio Engineer seeks project
assignments. Station construction, systems integregation,
troubleshooting, maintenance, training. Team leader. Bill
Elliott, 305-230-6834. Email: billelliott@3DSJ.com

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maximum] listings
to radio stations ON A SPACE AVAILABLE BASIS in Opportunities.
Free listings of the same length are also available to individuals
seeking work in the industry under Positions Sought

Deadline

To appear in the following week's Issue, your ad must be received
by Thursday noon [PSTI, eight days prior to issue date. Free

Opportunities listings should be typewritten or printed on 81/," x11”
company/station letterhead and are accepted only by mail or fax:
310-203-8727. Only free positions sought ads are accepted by e-
mail to: rcorrealdradioandrecords.com. Address all 20-word ads to
R&R Free Opportunities, 5055 Wilshire Blvd., Suite 600, Los
Angetes, Ca. 90036.
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R&R
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NO ONE MBK/J/RMC Low POE BOY/ATLANTIC LIKE YOLI'LL NEVER SEE ME ACAIN MBK/J/RMG
TIMBALAND FEATURING ONEREPUBLIC 17 1y 4 18 PLIES FEATURING AKON WEBBIE, LIL' PHAT & LiL' BOOSIE
APOLOGIZE MOSLEY/BLACKCROUND/INTERSCOPE HYPNOTIZED BIC CATES/SLIP-N-SULIDE/ATLANTIC INDEPENDENT TRILL/ASYLUM/ATLANTIC
FERGIE o 2 18 ALICIAKEYS 17 J. HOLIDAY
CLUMSY WILL.LAM/A&M/INTERSCDPE NOONE MBK/J/RMG SUFFOCATE MUSIC LINE/CAPITOL
FLO RIDA FEATURING T-PAIN 3 1g CHRIS BROWN FEATURING T-PAIN 2y SNOOP DOGG MOST INCREASED PLAYS
LOW POE BOY/ATLANTIC e KISSKISS JIVE/ZOMBA SENSUAL SEDUCTION DOCCYSTYLE/CEFFEN/INTERSCOPE
CHRIS BROWN FEATURING T-PAIN 1ty 5 35 TIMBALAND FEATURING ONEREPUBLIC 12 vy TREY SONGZ
KISSKISS JIVE/ZOMBA APOLOCIZE MOSLEY/BLACKGROUND/INTERSCOPE CAN'T HELP BUT WAIT SONC BOOK/ATLANTIC
JORDIN SPARKS | 7 7 SNOOPDOGG FLO RIDA FEATURING T-PAIN n
TATTOO 19/JIVE/ZOMBA | - | SENSUAL SEDUCTION DOCGYSTYLE/GEFFEN/INTERSCOPE Low POE BOY/ATLANTIC
RIHANNA FEATURING NE-YO n? 12 g CHRIS BROWN MOST INCREASED PLAYS Phig ALICIA KEYS Ik
HATE THAT | LOVE YOU SRP/DEF JAM/IDJMG WITH YOU JIVE/ZOMBA NOONE MBK/J/RMG
FINGER ELEVEN n Y 6 13 BOW WOW & OMARION BIRDMAN FEATURING LIL WAYNE
PARALYZER WIND-UP H CIRLFRIEND T.U.C./COLUMBIA POPBOTTLES CASHMONEY/UNIVERSAL MOTOWN
COLBIE CAILLAT n2 ¢ 8 g KANYE WEST FEATURING DWELE KANYE WEST FEATURING DWELE
BUBBLY UNIVERSAL REPUBLIC FLASHINGLIGHTS ROC-A-FELLA/DEF JAM/IDIMC FLASHING LICHTS ROC-A-FELLA/DEF JAM/IDJMC
TAYLOR SWIFT n v 10‘ w 12 TREYSONGZ CHRIS BROWN FEATURING T-PAIN 1< 1y
TEARDROPS ON MY GUITAR BIC MACHINE/UNIVERSAL REPUBLIC u k= CAN'T HELP BUT WAIT SONG BOOK/ATLANTIC KISS KISS JIVE/ZOMBA

NO. ] MOST ADDED

JAY-Z FEAT. PHARRELL | Knaw (ROC-A-FELLA/DEF JAM/IDJMC)

NO. ] MOST ADDED

RAY J & YUNG BERG Sexy Can | (KOCH/EPIC)

NO. ] MOST ADDED

CHRIS BROWN With You UIVE/ZOMBA)

NO. ‘ MOST INCREASED PLAYS

SNOOP DOGG Sensual Seduction (D0GGYSTYLE/GEFFEN/INTERSCOPE)

NO. ‘ MOST INCREASED PLAYS

CHRIS BROWN With You [JIVE/ZOMBA}

NO. ‘ MOST INCREASED PLAYS

RIHANNA Don't Stop The Music (SRP/DEF JAM/IDIMG)

TOP 5 NEW AND ACTIVE

LUPE FIASCO FEAT. MATTHEW SANTOS Superstar (IST & ISTH/ATLANTIC)

TOP 5 NEW AND ACTIVE

JORDIN SPARKS Tattoa (19/4IVE/ZOMBA)

TOP 5 NEW AND ACTIVE

ASHLEY TISDALE He Said She Said (WARNER BROS.)

AVRIL LAVIGNE Hot (RCA/RMG) 2 PISTOLS FEAT. T-PAIN & TAY DIZM She Got It (UNIVERSAL REPUBLIC) DOLLA FEAT. T-PAIN & TAY DIZM Who The F*** |s That (JIVE/ZOMBA)

BLUE OCTOBER Calling You {BRANDO/UNIVERSAL MOTOWN) ASIA CRUISE Selfish (JiVE/ZZOMBA) DU FELLS FEL FEAT. DIDDY, AKON, LUDACRIS & LEL JON Get Buck In Here (ISLAND URBAN/IDIMG)

TIMBALAND FEAT. KERI HILSON & NI(OLE SCHERZINGER Scream (MOSLEY/BLACKCROUNDINTERSLOPE) MEECH Thicka Than A Snicka (EPIC) CHERI DENNIS FEAT. YUNG JOC & GORILLA ZOE Portrait Of Love (BADBOY/ATLANTIC)

POP IT OFF BOYZ Crank Dat Batman (UNIVERSAL MOTOWN)

COMPLETE URBAN CHART ON PAGE 33

DOLLA FEAT. FEAT. T-PAIN & TAY DIZM Who The F*** Is That (IVE/ZOMBA)

COMPLETE RHYTHMIC CHART ON PAGE 30 |

SIMPLE PLAN When I'm Gone (ATLANTIC/LAVA)

COMPLETE CHR/TOP 40 CHART ON PAGE 27

URBAN AC

= 5 1 NIELSEN BDS & = 11 NIELSEN BDS 1 HITPREDICTOR é = 11 NIELSEN BDS HITPREDICTOR
) I~ 3 o} @ x
2 | ~ 23 ARTIST CERTIFICATIONS E LES ARTIST CERTIFICATIONS STATUS N o= ARTIST CERTIFICATIONS STATUS
2 I IMPRINT / PROMOTION LABEL 5 B TIMLE IMPRINT / PROMOTION LABEL g 85 TITLE IMPRINT / PROMOTION LABEL
£ 1] it . 20 20
ALICIA KEYS NO. 10 WK)/MOST INCREASED PLAYS 1 1 22 TAYLOR SWIFT NO. 1(6 WKS) 1 24 COLBIE CAILLAT NO. 1(3 WK5) n?
LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG OUR SONG Bit MACHINE L BUBBLY UNIVERSAL REPUBLIC
JAHEIM 2 18 SUGARLAND 2 29 FERGIE n%
NEVER DIVINE MILL/ATLANTIC -t STAY MERCURY i BIC GIRLS DON'T CRY WILL.LAM/A&M/INTERSCOPE
ALICIA KEYS n 4 14 RASCAL FLATTS o B ¢ DAUGHTRY ]
ND ONE MBK/J/RMG WINNER AT A LOSING GAME LYRIC STREET o HOME RCA/RMC
MARY J. BLIGE 3 26 MONTGOMERY GENTRY o 4 27 PLAIN WHITE T'S n
JUST FINE MATRIARCH/GEFFEN/INTERSCOPE WHAT DO YA THINK ABOUT THAT COLUMBIA HEY THERE DELILAH FEARLESS/HOLLYWOOD
JUSTIN TIMBERLAKE DUET WITH BEYONCE n 6 14 ~BRAD PAISLEY r 5 28 ELLIOTT YAMIN n
UNTIL THE END OF TIME JIVE/ZOMBA il LETTER TOME ARISTA NASHVILLE WAIT FOR YOU HICKORY/RED
JOE 5 2 KEITHURBAN T g 17 CELINE DION
MY LOVE JIVE/ZOMBA EVERYBODY CAPITOL NASHVILLE TAKING CHANCES COLUMBIA
MUSIQ SOULCHILD n 7 26 GARY ALLAN o 8 23 PINK n
TEACHME ATLANTIC WATCHING AIRPLANES MUCA NASHVILLE WHO KNEW LAFACE/ZOMBA
CHAKA KHAN 0 5 BILLY RAY CYRUS WITH MILEY CYRUS o =g f 21 EAGLES o
ANGEL BURGUNDY/COLUMBIA READY, SET, DON'T O WA/ T DISNEY/LYRICSTREET ) HOW LONG ERC
=
ANGIE STONE FEATURING BETTY WRIGHT - % 13 KENNY CHESNEY MOST INCREASED AUDIENCE 9 » KIMBERLEY LOCKE
BABY STAX/CMG SHIFTWORK _14___“ BAND OF GOLD CURB/REPRISE
ARETHA FRANKLIN WITH FANTASIA 2 17 RODNEY ATKINS g 0 R n FEATURING ONEREPUBLIC INCREASED PLAYS nZ vy
PUT YOU UP ON CAME JIRMG CLEANING THIS GUN [COME ON IN BOY) CURB APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE

NO. ] MOST ADDED

MICHAEL BUBLE Lost (143/REPRISE)

NO. ] MOST ADDED

TRACE ADKINS You're Genna Miss This (CAPITOL NASHVILLE}

NO. ] MOST ADDED

MICHAEL MCDONALD Love TKO (UNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

TIMBALAND FEAT. ONEREPUBLIC Apologize (MOSLEY/BLACKGROUND/INTERSCOPE)

NO. l MOST INCREASED AUDIENCE

KENNY CHESNEY Shiftwork (BNA)

NO. ] MOST INCREASED PLAYS

ALICIA KEYS Like You'll Never See Me Again (MBK/J/RMC)

TOP 5§ NEW AND ACTIVE

MATCHBOX TWENTY How Far We've Come (MELISMA/ATLANTIC)

ToP 5§ NEW AND ACTIVE
CARRIE UNDERWOOD Ever Ever After (WALT DISNEY}
REBA MCENTIRE DUET WITH KENNY CHESNEY Every Other Weekend (MCA NASHVILLE)
JEWEL Stronger Woman (VALORY)

ToP 5§ NEW AND ACTIVE

WILLIE CLAYTON A Woman Knows (MALACQ)

ANGIE STONE Sometimes (STAX/CMG) KELLY KING I Don't Wanna Sing That Song (CALELLO)

R. KELLY Freaky In The Club UIVE/ZZOMBA) INGRID MICHAELSON The Way | Am (CABIN 24/0RIGINAL SICNAL/RED)

ANGIE STONE Take Everything In (STAX/CMG) PHIL STACEY If You Didn't Love Me (LYRIC STREET) LACY YOUNGER Something You Do (BIG DEAL/BIG POND)

CHUBBY CHECKER Knock Down The Walls (TEEC)

COMPLETE AC CHART ON PAGE 45

KEITH ANDERSON | Still Miss You (COLUMBIA)

COMPLETE COUNTRY CHART ON PAGE 41

SNOOP DOGG Sensual Seduction (DOGGYSTYLE/GEFFEN/INTERSCOPE)

COMPLETE URBAN AC CHART ON PACE 34

FOR WEEK ENDING JANUARY 13, 2008 JANUARY 18, 2008
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1 NIELSEN BDS ~ ¥¥ HITPREDICTOR
ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL

WEEKS
ONCHART

COLBIE CAILLAT NO. 103 WKS) n2 ¢y
BUBBLY UNIVERSAL REPUBLIC
TIMBALAND FEATURING ONEREPUBLIC n2
APQLOGIZE MDSEEY/BLACKGROUND/INTERSCOPE
PINK

WHO KNEW LAFACE/ZOMBA
DAUGHTRY N
OVER YOU RCA/RMG
SANTANA FEATURING CHAD KROEGER

INTO THE NIiaHT ARISTA/RMG
MAROON 5 ]
WAKEUP CALL A&M/OCTONE/INTERSCOPE
FINGER ELEVEN n3
PARALYZER WIND-UP
MATCHEOX TWENTY n
HOW FAR W 'VE COME MELISMA/ATLANTIC
THE LAST GOODNIGHT

PICTURES OF YOU VIRGIN
SARA BAREILLES

LOVE SONG EPIC

NO. ] MOST ADDED

DAUGHTRY Feels Like Tonight (RCA/RHMC)

NO. l MOST INCREASED PLAYS

DAUGHTRY Feels Like Tanight (RCA/RMC)

TOP 5§ NEW AND ACTIVE
JAMES BLUNT Same Mistake (CUSTARD/AT_ANTIC)
ONEREPUSLIC Stop And Stare (MOSLEY/INTERSCOPE)
SHERYL CROW Laove Is Free (A&M/INTERSCOPE)
COLBIE CAILLAT Realize (UNIVERSAL REPUBLIC)
BRUCE SPRINGSTEEN Girls In Their Summer Clothes (COLUMBIA)

COMPLETE HOT AC CHART ON PAGE 46

ACTIVE ROCK

& g 11 NIELSEN BDS
E @3 ARTIST CERTIFICATIONS
g WS TmLe IMPRINT / PROMOTION LABEL
- E X<

SEETHER NO. 131 WKS)

FAKEIT WIND-UP

AVENGED SEVENFOLD

ALMOST EASY HOPELESS/WARNER BROS.

SIXX: A.M.

LIFE IS BEAUTIFUL ELEVENSEVEN

PUDDLE OF MUDD

PSYCHO FLAWLESS/GEFFEN/INTERSCOPE
SERJ TANKIAN

~ EMPTYWALLS SERJICAL STRIKE/REPRISE
ATREYU
BECOMING THE BULL HOLLYWOOOD
HURT
TEN TONBRICK CAPITOL
ANOTHER ANIMAL
BROKEN AGAIN UNIVERSAL REPUBLIC
FOO FIGHTERS n
THE PRETENJER ROSWELL/RCA/RMG
KORN
HOLDON VIRGIN

NO. ] MOST ADDED

CHEVELLE The Fad (EPI()

NO. l MOST INCREASED PLAYS

FOO FIGHTERS Long Road To Ruin (ROSWELL/RCA/RMG)

TOP 5 NEW AND ACTIVE
OTEP Breed (KOCH)
SOILWORK Exile (NUCLEAR BLAST/CAROLINE)
SICK PUPPIES My World (RMR/VIRGIN)
BUCKCHERRY Sorry (ELEVEN SEVEN/ATLANTIC/LAVA)

CHEVELLE The Fad (£PIC)

COMPLETE ACTIVE ROCK CHART ON PAGE 52

JANUARY 18, 2008

SMOOTH JAZZ

& 11 NIELSEN BDS
“F  ARTIST CERTIFICATIONS
g; TITLE IMPRINT 7 PROMOTION LABEL

o
19 CANDY DULFER NO. 1{7 WKS)

LA CITY LIGHTS HEADS UP
19 BONEY JAMES

LETITCO CONCORD/CMG
17 ERIC MARIENTHAL MOST INCREASED PLAYS

BLUE WATER PEAK/CMG
35 JAY SOTO

SLAMMIN NUGROOVE
10 PAUL HARDCASTLE

LUCKY STAR TRIPPIN ‘N’ RHY THM
6 CHRIS BOTTI

VENICE COLUMBIA
25 JEFF GOLUB FEATURING RICHARD ELLIOT

AIN'T ND WOMAN [LIKE THE ONE 1GOT) NARADA JAZZ/BLG
5 QUEEN LATIFAH

POETRY MAN FLAVOR UNIT/VERVE
22 BRIAN SIMPSON

WHAT CHA GONNA DO? RENDEZVOUS
29 DOWN TO THE BONE

PARKSIDE SHUFFLE NARADA JAZZ/BLG

NO. ] MOST ADDED

EUGE GROOVE Mr. Groove (NARADA JAZZ/BLC)

NO. l MOST INCREASED PLAYS

ERIC MARIENTHAL Biue Water [PEAK/CMC)

TOP § NEW AND ACTIVE

SIMPLY RED Stay (SIMPLYRED.COM}

ROBIN THICKE Can U Believe (STAR TRAK/INTERSCOPE)

ANGIE STONE FEAT. PAULETTA WASHINGTON Happy Being Me (STAX/CMG)

CHIELI MINUCCI & SPECIAL EFX Sweet Surrender (SHANACHIE)

N | WEEKS
| ON CHART

(=]

N
[+7]

ARTIST
TITLE

SEETHER
FAKEIT

SIXX: A.M.
LIFE IS BEAUTIFUL

ALTER BRIDGE
RISE TODAY

KiD ROCK

AMEN

LINKIN PARK
SHADOW OF THE DAY
FOO FIGHTERS
THE PRETENDER
THREE DAYS GRACE
NEVER TGO LATE
FINGER ELEVEN
PARALYZER

PUDDLE OF MUDD
PSYCHO

HELLYEAH
ALCOHAULIN' ASS

DIANA KRALL The Heart Of Saturday Night (VERVE)

COMPLETE SMOOTH JAZZ CHART ON PAGE 49

11 NIELSEN BDS
CERTIFICATIONS

IMPRINT / PROMOTION LABEL

NO. 1(3 WKS)

WIND-UP

ELEVEN SEVEN
UNIVERSAL REPUBLIC
TOP DOG/ATLANTIC
WARNER BROS.

n
ROSWELL/RCA/RMG
h]

JIVE/ZOMBA
WIND-UP
FLAWLESS/GEFFEN/INTERSCOPE

EPIC

NO. ] MOST ADDED

THE BLACK CROWES Goodbye Daughters Of The Revolution (SILVER ARROW)

NO. ] MOST INCREASED PLAYS

THE BLACK CROWES Goodhye Daughters Of The Revolution (SILVER ARROW)

COMPLETE ROCK CHART ON PAGE 53

TOP 5 NEW AND ACTIVE

STONE SOUR Zzyzx Rd. (ROADRUNNER)

HURT Ten Ton Brick (CARPITOL)

COLLECTIVE SOUL New Vibration (€L}

MUOVAYNE Dull Boy (£PIC)

SIXX: A.M. Accidents Can Happen (ELEVEN SEVEN)

THIS WEEK

ALTERNATIVE

= 11 NIELSEN BDS ¥ HITPREDICTOR
g2 ARTIST CERTIFICATIONS STATUS
ﬁ; TITLE IMPRINT / PROMOTION LAEEL
20
1 20 SEETHER NO. 1(4 WKS)
FAKE T WIND UP
s 15 LINKIN PARK MOST INCREASED PLAYS fr
SHADOW OF THE DAY WARNER 8ROS.
54 FOO FIGHTERS n
THE PRETENDER ROSWELL/RCA/RMG
12 FOO FIGHTERS
LONG ROAD TORUIN ROSWELL/RCA/RMG
18 SERJ TANKIAN
EMPTY WALLS SERJICAL STRIKE/REPRISE
26 CHEVELLE 1r
i IGETIT ERIC
15 AVENGED SEVENFOLD
ALMOST EASY HOPELESS/WARNER BRDS.
45 FINGER ELEVEN n
PARALYZER WIND UP
25 SILVERSUN PICKUPS
WELL THOUGHT OUT TWINKLES DANGERBIRD
g PARAMORE
CRUSHCRUSHCRUSH FUELED BY RAMEN/ATLANTIC/LAVA
NO. ] MOST ADDED
RADIOHEAD Bodysnatchers (TBD/ATO)
NO. l MOST INCREASED PLAYS

LINKIN PARK Shadow Of The Day (WARNER BRDS.)

TOP 5 NEW AND ACTIVE

BULLET FOR MY VALENTINE Scream Aim Fire (JIVE/ZOMBA)

SILVERCHAIR The Greatest View (ATLANTIC)

THE WHITE STRIPES Conquest (THIRD MAN/WARNER BROS.)

JACK JOHNSON

"g mE
x
g &2
=t *5
2 7
f
4 10
8 21
7 12
5 19
_-._-._—F
B 19
o4t 4
90 6
6 30
.
4 8

SIXX: A.M. Life Is Beautiful (ELEVEN SEVEN}

BUCKCHERRY Sorry (ELEVEN SEVEN/ATLANTIC/LAVA)

COMPLETE ALTERNATIVE CHART ON PAGE 51

TRIPLE A

11 NIELSEN BDS
ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL

NO. 1(1WK)

IFIHADEYES BRUSHFIRE/UNIVERSAL REPURLIC
DAVID GRAY

YOU'RE THE WORLD TOME ATO/RED
INGRID MICHAELSON  MOST INCREASED PLAYS

THE WAY i AM CABIN 24/0RIGINAL SIGNAL/RED
SARA BAREILLES

LOVE SONG EPIC
RYAN ADAMS

EVERYBODY KNOWS LOST HIGHWAY
EDDIE VEDDER

HARD SUN MONKEY WRENCH//RMG
ROBERT PLANT / ALISON KRAUSS

GONE. GONE. GONE (DONE MOVED ON) ROUNCER
KT TUNSTALL

SAVING MY FACE RELENTLESS/VIRGIN
SNOW PATROL

SHUT YOUR EYES POLYDOR/A&M/INTERSCCPE

BRUCE SPRINGSTEEN

CIRLS IN THEIR SUMMER CLOTHES (OLUMBIA

NO. ] MOST ADDED

JOHN MAYER Say (AWARE/COLUMBIA)

0. l MOST INCREASED PLAYS

INGRID MICHAELSON The Way | Am (CABIN 24/0RIGINAL SIGNAL/RED)

TOP 5 NEW AND ACTIVE

BEN HARPER & THE INNOCENT CRIMINALS Fight Outta You (VIRGIN)

WIDESPREAD PANIC Ug All Night (WID=SPREAD)

BEN'S BROTHER Stuttering (Kiss Me Again) (CAPITOL)

SHAWN MULLINS All In My Head (VANGUARD)

JOMHN MAYER Dreaming With A Broken Heart {AWARE/COLUMBIA)

COMPLETE TRIPLE A CHART ON PAGE 56
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Lwer Notes
Profile: Buzz Knight
Title: Greater Media VP
of program development
Favorite radio format:
“Rock or classic rock.”
Favorite TV show:
“The Office”

Favorite song:
“Thunder Road”
Favorite movie:

“One Flew Over

the Cuckoo’s Nest”
Favorite book: “The
Catcher in the Rye”
Favorite restaurant:
“ll Tonelo in New York.”
Beverage of choice:
“Iced tea, sweetened.”
Hobbies: “Sports,
baseball, bike riding.”
E-mail address:
bknight@greatermedia

boston.com

PUBLISHER’S f . I

Greater Media VP of program development
influences a company and an industry

Buzz
Knight

By Erica Farber

aving grown up listening to New York radio, Buzz Knight
became fixated on this medium he loves so much. As Greater
Media VP of program development, he has one of the plum
programming jobs. He works side by side with the company

CEQ, developing mnovative content and tormats, and he 1s an

mm-house resource available to all Greater Media local stations.

Getting into the business: [ grew up in the shadow
of New York City in Stunford. Conn. I heard the
heyday of WABC as a radio music machine, the be-
ginings ot progressive rock radio at WNEW-FM
and even the beginning of talk radio listening to a
guy named Jean Shepherd who was doing his free-
wheeling hife’s oddites on WORL T decided to go
to the University ot Dayton in Ohio, because they
had a serious full-time radio station. The station was
WVUD-IFM and it was owned by the Jesuits.

First radio job: My first paycheck job was working
at WV UD during school. Then right out of school,
my tirst job was a briet stop at Lexington, Ken., at
WEKQQ, where I was working overnights for about
S150 a week. Thae didn't seem a practical applica-
tion ot ny college education, so 1 landed back in
Stamtord. where I eventually landed a night job at

WIRKI (195) in Fairtield County, Conn,

Joining Greater Media: | cnded up with my tirse
programming job at 195, T made every mistake in
the book, but T would make a lifetime of friend-
ships: people like John Fullum, who is our market
manager in Philadelphia, and my wite, Joan, of 23
years, The experiences were a great opportunity to
learn and be exposed to tun |working| experiences.
Then I worked at WNEW., which stands out as such
a moment in time; being on that staft led by Scott
Muni. I next worked tor Great American at
WLVQ/Columbus  [Ohio] and  for
WNOR/Nortolk and came to Boston in 1992 for
what was bricfly Cook Inlet but became Infinity.
And in 2002 T came to Greater Media.

Saga at

Describe your responsibilities: First and foremost,
working for CEQ Peter Smyth and being -
volved with him on a number of projects—what-

ever is the company priority. We're small enough

66 24/7 NEWS ONLINE @ www.RadioandRecords.com

where T can be as detatled as T want to be. We let
people in the Jocal markets cast their own des-
tiny, we're just there to be supportive and help-
tul in the process. I work for the market managers
and with programmers to be an asset to their
operations with the individual products and
brands. [ am there to recruit people tor the com-
pany who would be great programmers, on-air
talent. marketing brand people or interactive peo-
ple. [work with HD channels in terms of com-
pany direction and with side channels m devel-
oping new formats,

I'm fortunate because my current job allows
n1e to have an impact on what I can create and
what [ can be involved with, while also work-
ing on things that drive a lot of strategies for
the company and, in some ways, help influence

the indusery.

Long-range plans: We're in [Portable People
Meter| readiness mode, so we continue to iden-

tty where we

can grow those strategies. We're

www.americanradiohistorv.com

identifving new talent and trying to be observant
and receptive to that. And trving to tind ways our
organizations can be positive about our business

in thetr communities.,

Biggest challenge: To change the way things have
always been done and try to get people who are
going 120 miles an hour to stop tor a second. to
reassess and find new ways to approach their jobs

and the business.

There seems to be a lot of momentum in your
company: [ty an exciting though challenging
time. The opportunity tor us to go into Charlotte,

a new market, s extremely exciting. To have

Detroit-based Greater Media executive| Tom
Bender go into the interactive role is exciting.
The fact we can take on a very beleaguered time
and have some honesty about our position—Dbut
also optimism—is what makes it really exciting

to wake up and come to work.

State of the business: Our greatest crossroads and
challenges are ahead. Trving to get some unification
about those goals within the industry 1s a big chal-
lenge, but when it comes to our content and brands,
we should hold our head higher than we otten do.
We need to tind solutions—and even if theyre not
pertect the tirst time around, we must retine them,

learn from them and make them beteer.,

Career highlight: I'm most proud I've gotten to work
with great people and great leaders. T hope T've been
able to maintain integrity in an indusery that some-

tinmes hasn't had high integrity.

Career disappointment: Other than sall missing

being an on-air talent on occasion, no regrets,

Most influential individual: John Fullum in my
past and present really influenced me. Peter Smyth
for the opportunity hes attorded me to this day.
Mel Karmazin just on the ability to really get it
done and make it happen. Then I think of [the late
programmer and NBC Radio executive| John
MecGhan. His advice was, Always think like a tan;
make evervone a star” John was tremendously
imaginative and brought show business and ¢in-
ematics into radio when he was a part of [NBC’s
voung adult radio network| the Source. He was
like the PT. Barnum of radio: he was remarkable.
[Saga Communications executive VP/group PD)|
Steve Goldstein. I always pick up something new
from him and admire him greatly. And we work
closely with [consultant] Fred Jacobs —1 earn and

respect him professionally and personally

Advice for broadcasters: Don't just be a broad-
caster: Be a manager of content and brands. And
think big, .

‘We need to find solutions—
and even if thezl re not
perfect the first time
around, we must refine
them, learn from them and
make them better.’ —8uz knight

JANUARY 18, 2008
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THE JORN TESH
RADIO SHOW

g o AL
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- . 0 M';' '

“We were an early believer in
the John Tesh Radio Program
for Hot AC, but to beat our
adult format competitor in
their home town is amazing.
Our competitor’s evening
program has been on nights
in Seattle for over a decade,
and in just two years Tesh
pulls these kinds of numbers...
#1 with W25-44... #2 with
W25-54... {and #1 cume)!...
Wow!”

Kent Phillips
Program Director
KPLZ/FM- Seattle

www.tesh.com
“Over 260+ Affiliates”

¢ Music and Intelligence For Your Life

Affiliate Relations: Scoft”"ﬂ/'lhéyers « The TeshMedia Group » 888-548-8637 or 516-829-0964 scott@meyers.net

WWW . americanradiohistorv.com
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