IT'S A WRAP!

THE CONTENT FACTORY
EXTENDS RADIO’S REACH

#1 Active Rock Label of 2006
Ready To Reclaim the Throne

Universal Republic earned zhe honor of #1 Active and
Mainstream Rock Label in 2006 by taking 10 YEARS/
"Wasteland” (9 weeks #1 at Active Rock), CODSMACK (3
top 3 singles with “Speak” 12 weeks at #1) and HINDER

- (2.5 million records sold and 3
top 3 tracks) all to the top of
the charts. 2007-2008 has #1
written all over again as they
launch ALTER BRIDCGE featuring
3 members from the 31 million
selling CREED, ANOTHER
ANIMAL featuring 3 members
of the 13 million selling GCDSMACK, a new 10 YEARS
record due late 2007 and rollow up tracks from up and
comer FAIR TO MIDLAND. who spent 24 weeks on the
Active Rock chart this year with “Dance Of The Manatee,”
currently on the road with CHEVELLE. Also coming out
later this year are highly anticipated new releases from 3
DOORS DOWN and JACK JOHNSON. With a track record
like this and release sched le of this caliber, all bets have
Universal Republic as the front runner for Rock Label of
Year again. Cet up and put your fist in the air for the
Republic of Rock.

Godsmack

Brushfire Records Leads Campaign
at Triple A Radio

Universal Republic is proud to continue its success in the
Triple A world beyond its shining star Jack Johnson. While
JACK JOHNSON paved the way for Triple A at Universal
Republic, there are new stars looking
to follow his lead. AMY WINEHOUSE
has had two top singles with “Rehab”
and “You Know I'm No Good” and
has sold over 1 Million copies of her
debut album Back To Black, and
COLBIE CAILLAT whose top 5
Billboard 200 debut “CoCo” has sold
an impressive 200,000 albums so
far, COLBIE'S follow up single “The
Little Things” is scheduled to hit radio mid October. With
stations like KENZ and KTCZ already supporting the song.
SCOTT MATTHEWS' current single “Elusive” is getting
a warm response in the midst of all the 4th quarter traffic.
Stations with reactions include CIDR, WXPN, WRNR and
KPTL, all of whom had some great feedback and emails
from listeners. SCOTT MATTHEWS will be in the states
and on the road to promore his debut album Passing
Stranger at the end of September and early October.
Speaking of singer songwriters, MATT COSTA is slated to
release his second album in early 2008 and will launch his
first single titled “Mr. Pitiful” Oct 23. Selling over 75,000
albums on his previous release, MATT will be performing
at Street Scene in San Diego this year as a “kick off” to his
fall campaign for the new single. MATT COSTA is one of
the many Brushfire artistc Universal Republic is fortunate
to work with, alongside label mates ROGUE WAVE, who
plan to release their debut album September 18th. Their
first single is entitled “Lake Michigan”. Look for Rogue
Wave on tour performing with FEIST. It is going to be an
exciting fall at Triple A for Universal Republic. With JACK
JOHNSON'S new release slated for early 2008, he will be in
good company with his lakelmates at Triple A. What a year!

Jack Johnson
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Amy Winehouse:
Breakout Artist of the Year

Universal Republic’s AMY WINEHOUSE is the breakout artist of 2007! The
soulful songstress is the only artist to span across Top 40. Rhythmic, Triple A,
Hot AC. Urban, and Urban AC this year! She holds numerous awards and
accolades. including the highest debut ever for a British female with over
50.000 albums scanned the first week. Back to Black is certified platinum
with no end in sight. Already a media favorite. Amy has graced the covers of
Rolling Stone and Spin magazines to name a few. The video for her Top 10
smash “rehab” also went to #1 at MTV und VI . Now AMY WINEHOUSE
gives you “*Tears Dry On Their Own.”

Amy Winehouse

Universal Republic Urban & Rhythmic
Roll Into Fall Book with SMASH HITS

Just as the SHOP BOYZ summer smash “Party Like A Rockstar” is
certified triple platinum mastertone sales and platinum digital sales,
Ringtone sales total 3,059,017 to date! Universal Republic gets ready
to serve up mcre hits. The TRAP STARZ run the Dallias streets with
their club banger “Get It Big.” Both KBFB and KKDA Dallas are over
1,000 spins de=p after weeks of power rotation. “Cet It Big” is now
spreading throughout Texas. TREAL has also enjoyed similar success
in Orlando as their hit “I'm Not Locked Down” surpasses 1,000 spins
at WPYO and WJHM. YUNG RALPH hails from Atlanta with his hit “Look Like Money.” Already
500 spins deep at WHTA Atlanta and in rotation at WVEE. These hits are impacting Urban and
Rhythmic now! The Shop Boyz are the “#1 New Ringtone Artists of 2007
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Did you know...

Shop Boyz

Mika has worldwide sales Did you know...
surpassing 3 million units!

His album, LIFE IN CARTOON
MOTION, has spawned 4 #1 hits

in the U.K.!

Godsmack holds the record

for the most Top 5 singles at

Active Rock radio with 13.
Source: BDS

Jack Johnson holds the all
time record for di@ital album
sales oniTures. |

Source: Apple

INTERNATIONAL SUPERSTAR KICKS OFF
MULTI-MILLION “UGLY BETTY"” TV CAMPAIGN

Chosen by Rolling Stone as one of the “Top 10 Artists to Watch in 2007 Universal Republic’s
MIKA is now putting his mark on television’s most-watched weeknight. The British superstar
has recorded a special version of his #1 UK hit, “Big Girl (You Are Beautiful)” titled “Hey Betty,
You are Beautiful” to be used as part of a large marketing campaign for
ABC's Thursday smash, Ugly Betty. “Big Girl” is the third single from
MIKA'S debut album, Life In Cartoon Motion, to reach the top of the UK
Pop chart. The song has already garnered #3 Phones at KZZ0 Sacramento
after less than 50 spins. MIKA'S first hit, “Grace Kelly,” made huge waves
stateside as it climbed to #1 on MTV'’s video playlist in the spring, and
helped kick off an album that has now scanned over 2.5 million units
worldwide. The upbeat anthem, “Love Today,” was embraced by Verizon
Wireless in a very popular ad campaign, that was shown during the NCAA
basketball tournament. In total, his singles have spun over 16,000 times
across all U.S. radio formats, and as a result they have sold more than 500,000 digital songs.
The sold out IU.S. tour was called the most entertaining, fun, and energetic shows to hit the
states in years. After his appearance on Good Morning America, sales of Life in Cartoon
Motion shot up over 50% from the previous week. MIKA wins audiences over with his limitless
vocal range anc his unparalleled stage presence.

Mika is one-part Willy Wonka, one-part Freddy Mercury, and all parts entertainment.

www.americanradiohistorv.com

COLBIE CAILLAT:
BEST NEW ARTIST
Top 5 Album Breaking Worldwide

The Fall season is upon us, and that’s
exactly what multi-format radio is
doing with Universal Republic
artist, COLBIE CAILLAT: FALLing
in love. This seems to be a natural
evolving occurrence for COLBIE, as her
rise to the top has been as organic as it
gets. It all started with her MySpace

page last October. At the requesi of

Colbie Caillat

some close triends who loved her
music. she made a page. Less than a year later, her initial
6,240 friends has turned into a combined 24 Million plays
and Profile Views making COLHIE CAILLAT a social
networking/pop cufture phenom. Since the launch ol that
MySpace page last year, COLBIE CAILLAT has been
turning over a new leaf at break neck speed and she’s got the
album sales to prove it.

COLBIE'S emergence just months ago as one of
MySpace’s most popular new talents (Rolling Stone
magazine dubbed her one of the most promising unsigned
artists i mustc) has made her one ol the most talked about
artist development stories in entertainment. With radio and
video support, breaking “Bubbly” is proving to be as much

fun as popping a cerk and drinking some bubbly.

CAILLAT current career hignlights include:

® “Bubbly,” her debut single, scares a #1 at Triple A and
remained there for 3 consecutive weeks. One of
2007's fastest moving singles a: the HAC and CHR
formats pulling strong phones and research.

® COCO, her dekut album soarex to #1 at iTunes within
hours of availasility and and w=s #1 again the week of
September 10tn. It also debuted on Billboard’s Top
album chart with current sales af over 300,000.

® “Bubbly” continues to be a topranking single at
iTunes; a combined 400,000+ dugital tracks have been
sold, and it's currently the #4 sixgle on iTunes.

VH! “You Oughta Know"” artst since August;
continues to play in power rotetion.

Summer 2007 tour opening wi-h Lifehouse for Rock
icons, Goo Goo Dolls.

® National Television debut on “The Tonight Show
With Jay Leno” (August 27tn 2007).

® Performing on “The Today Show” (October 12,
2007).
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BRAD PAISLEY

FOLLOWING

BACK-TO-BACK |
DOUBLE PLATINUM = |10 MILLION ALBUMS SOLD

ALBUMS | g 9 #| SINGLES
(Mud On The Tires &

Time Well Wasted), ONLY HALFWAY THROUGH THE

SPENT 4 WEEKS AT #I
ON THE COUNTRY BRAD HAS ALREADY
SOUNDSCAN CHART W © ' PLAYED FOR MORE

AND IS OUT-PACING - _ | THAN 750,000 FANS
ALL OF BRAD’S s “
RELEASES TO DATE -5

e,

“Brad Paisley is @ modern country marvel. ...He's simply the
most consistently entertaining mainstream country artist of
his generation.”

= The Atlanta Journal-Constitution, Shane Harrison

“..the West Virginia native proved that he is the poster boy
for new millennium country, effortliessly combining age-old
tradition with a new age sensibility.”

. — The Boston Globe, Sarah Rodman

-

“This guy’'s a bona figde superstar who is going out and filling
venues night after night ...”

— Jason Garner, Live Nation President

of North American Music

THIS YEAR's CMA NOMINATIONS:

o o ENTERTAINER OF THE YEAR % MALE VOCALIST OF THE YEAR
PN AT ALBUM OF THE YEAR (5TH GEAR) % SINGLE OF THE YEAR (“TICKS”’)
fizGERALDJARTLEY (&
MUSIC VIDEO OF THE YEAR (““ONLINE”?)

www.bradpaisley.com
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MOVER
Palagi Goes Global

CBS Radio triple A WTGB (the Globe)/
Washington has named veteran program-
mer Lorrin Palagi as its first PD.

Palagi is actually returning to D.C., having
once programmed WRQX. His other program-
ming stops have included KHMX/Houston;
WPNT/Chicago; WKSE/Buffalo; KAAK/Great
Falls, Mont.; KDWB/Minneapolis; and
KSCS/Dallas. He has also worked at Zapoleon
Media Strategies and operated his own con-
sultancy, Palagi Consulting.

D.C's 94.7 frequency previously was home to
classic rock WARW, until CBS flipped it to the
Globe’s triple A format in February. —Mike Boyle

SHAKER
‘FM Sports’ Arrives In
Motor City

CBS Radio talk WKRK
(Live 97.1 Free FMY/
Detroit flipped to FM
Sports Oct. 1. The
station is changing
calls to WXYT and
will simulcast pro-
gramming on sports
sister WXYT-AM
(1270). Eight-year WKRK afternoon hosts
Jeff Deminski and Bill Doyle are now

Deminski & Doyle

anchoring mornings, with Scott Anderson
and Doug Karsch’s “Big Show” in middays,
Mike Valenti and Terry Foster’s “Sports
Inferno” in afternoons, Pat Caputo’s “The
Book on Sports” in evenings and Dennis
Fithian in late nights. PD Dan Zampillo says,
"Add in the Lions, Tigers and Red Wings
and you have a powerhouse station like no
other in Detroit.” —Mike Boyle

DEALMAKER
Interep Out, Katz In

Indianapolis-based Emmis Communications
has ended its 24-year relationship with
interep and will now be repped by Katz
Radio Group.

In a statement, Emmis CEO Jeff Smulyan
called the change “one of the most difficult
decisions we’ve ever had to make. However,
we have determined that this is the right deci-
sion for Emmis going forward.”

Interep CEO David Kennedy says, “This
decision, although very difficult for each of
us, works in the best financial interests of
both companies.” —Susan Visakowitz
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Repositioning Radio

After vears of tolerating an image tarnished by the aggressive mar-
keting efforts of comipetitors, the NAB unveiled an unprecedent-
ed, comprehensive campaign to reposition radio Sept. 27 at its annu-
al Radio Show in Charlotte.

IDubbed Radio 2020 to coincide with the medium’s upcoming
centennial, the initiative is a cooperative effort among the NAB,
the RAB and the HD Digital Radio Alliance.

NAB president/CEO David Rehr said the multimedia campaign

Rehr

“is not about slogans but about understanding how consumers feel

about radio. This is a long-term initiative, a road map.”

In preparing tor Radio 2020% launch, the groups oversaw an in-depth perceptual

research project (see story, page 18).

The next phase of the campaign will include radio and print ads spotlighting a broad

variety of consumers listening to radio in a wide swath of locations, while reinforcing

how radio makes any activity better.

The branding initiative is intended to give radio a louder voice in today’s congested

media landeape and remind consumers of benefits it may take for granted, such as radio’s

tfreedom of choice, ficedom of movement and accessible technology. It will also com-

municate key areas where radio is making positive changes.

Additional specifics are expected to be announced in the next 30-90 days.

—Paul Heine and Susan 1 Tsakowirz
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The rumber of attendess at this
year's NAE Radio Show in
Chailette, which beat the 2006
attendance of 3,021, according
o the orgaqization. The Radia
Shouy is dwarfed by the MAB'S
annual edectronics show in Las
‘agas, which last spring drew
108,232 ard regularly generates
nearly S50 millian in reverse.

6.9% 4.8%

The percentage of metio in-tab
diaries that contained sateflite
radio listening during the spring
2007 ratings period, which is up
From 5.9%. i fall 2006, according
to Arbitron, Spring "07 diarkes
also inchuded listening to 303
satellite radio channels, an
increase from 297 in fall "06&,

The percentage of advertising
spending growth mature markets
will see i 2008, the hnwest
quadrennial expansion since
1982, with pomsible further
downside, acconding to imvestment
bank UBS. The firm forecasts
global advertising at $454
billion far 2008, which means.
year-over-year gains of 5.7%.,

The PPM Brings ‘Posting’

Posting, once a dirty word in the radio business, may soon be stan-
dard operating procedure. Faced with increased pressure to be more
accountable to clients, agencies insist it's inevitable that stations
guarantee audience delivery for radio schedules in Portable People
Meter markets, much the same way TV has conducted business for
years. “If radio wants their medium to survive, they have to be
accountable,” Mindshare senior partner/director of local broadcast

Richard Cotter says.

But unlike more than a decade ago, when stations refused to

Cummings

even consider guarantees, this time radio execs have begun to see posting as a way to

put them on equal focting with other digital media. “It's the way the world is going to

go,” Emmis Communications radio division president Rick Cummings says. To date, PPM

reports show that average quarter-hour ratings are 20%-30% lower, depending on

demographic and daypart.

Meanwhile, Arbitron president of sales and marketing Pierre Bouvard has said that it is

time for radio to “step up and guarantee audience levels. It is time to eat at the adults’ table.”

—Katy Bachman and Jeffrey Yorke

ON THE WEB
Arbitron Hits Daily
In-Tab Target In Philly

Arbitron’s average daily persons 6+ in-tab
for the week of Sept. 6-12 hit 1,571 in
Philadelphia, exceeding the company’s
Portable People Meter goal of 1,530 for
the market.

Arbitron is still coming up short in
Houston, however, although it is making
progress. Houstons PPM panel gained 87
people tront the previous week and registered
an average daily in-tab of 1,238, short of its
goal of 1,361.

Arbitron  will  release  full-month
September PPM data for Philadelphia and
Houston Oct. 10. —\ike Boyle

NY City Council Speaker
Denounces The PPM

New York City council speaker Christine
Quinn has denounced Arbitron’s Portable
People Meter, claiming that the electron-
ic ratings service will skew results against
minority-audience stations.

At a Sept. 28 press conference Quinn
said," We want to make sure that in the five
boroughs minority radio continues to
flourish and thrive.”

Quinn’s

Arbitron said in a statement that it is pre-

Responding o concerns,
pared to meet with the council to discuss
what it is doing to ensure that the PPM
sample “is reflective of the diversity of
our city.”

The December PPM currency survey for
New York begins Nov. 15. —Mike Boyle

iTunes Tagging Begins

CBS Radio, Clear Channel, Cumulus, Cox,
Media
embarked on the process of installing iTunes

Entercom  and  Greater have
tagging technology on their local HID radio
stations. The new software allows listeners to
snag and buy new music with the touch ofa
button. Consumers who hear a song on the
radio can preview, buy and download it later
on 1'Tunes. Many of the industry’s decision-
makers see this as the future of radio’ ability

to conect consumers to new music and lead

them to the cash register. " Opportunities are
limitless,” sC13S Radio president/CEO Dan
Mason says. —Jeffrey Yorke

MEWS LRDATES ARDUND THE CLOCK:
www.RadicandRecords.com
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Pierce Upped To EMF VFN

David Pierce has
been promoted to
VP of pregramming
EMF  Broad-
casting. Hie has been
with EMF
1991, serving as the
K-LOVE  network
director of program-

for

since

Pierce

ming for the past 11 years. He also picked
up programming responsibilities for sister
network Air 1 in 2005.

Pierce replaces Mike Novak, who was
recently promoted to EMF president.
Novak and Pierce will co-host the 1 p.m-
3 p.m. PST shift on K-LOVE.

Novak says Pierce is the person most qual-
ified and best-suited to lead programming
strategies for the future. —Kevin Peterson

HD Awareness: High Or

NAB, MMTC Push FCC For
Minority Tax Credit As
Diversity Promotion

The NAB and the Minority Media Telecommunications Council have suggested to the FCC
that minority tax credits be reinstated to invigorate the acquisition of broadcast properties

by women and people of color.

In separate filings with the FCC on Oct. 2, the groups, responding to the commission’s second

further request for public comments on a proposed rulemaking designed to increase minority and

female participation in the broadcast industry, encouraged the FCC, in the NAB's words, to

“adopt policies that emphasize public/private partnerships and rely on market-based stimulants

to boost minority and female ownership.” This suggestion mirrored the request by the MMTC.
The NAB noted that it has helped create a comprehensive educational structure through the NAB
Educational Foundation and Broadcast Education Assn. and that both groups have “brought hun-

dreds of new participants, from all backgrounds, into the broadcast industry.”

In its filing, the MMTC also called for “zero tolerance for ownership rule abuse,” suggest-

ed that FM spectrum be opened to new entrants, and asked that nondiscrimination provi-

sions be placed in advertising sales contracts designed to expressly avoid such practices as

“No Urban/No Spanish” dictates.

The MMTC also embraced a months-old NAB request to the FCC asking that it permit
AM stations to use FM translators. —Jeffrey Yorke

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Not So Much?

Two new studies show conflicting results
when it comes to awareness of HD radio.
According to Critical Mass Media, which
conducted its  telephone study in
September, 77% of radio listeners are now
aware of HD radio. The Clear Channel-
owned research firm, which was hired to
conduct the survey by the HD Digital
Radio Alliance, also says 31% of listeners
claim to be interested in HD radio.

Yet an cnline survey of 707 radio listen-
14-64 by Paragon Media

Strategies found that awareness of HD

ers ages
radio lags far behind Internet and satellite
radio, with 42% having heard of the for-
mer, compared with 85% for Internet
radio and 87% for satellite.

~—Alexandra Cahill and Susan Visakowitz

Former Controller Sues
Radio One

Denise Redding, a former controller for
Radio One% Indiana properties, has filed
a civil lawsuit against the company charg-
ing that she was fired because of her race
and/or gender after raising concerns
about alleged fraud and payola relating to
Radio One’ financial statements.

According to a copy of the lawsuit
obtained by R&R, Redding, who is
African American and was hired in 2002
and fired in July, claims local GM Chuck
Williams inflated several revenue reports
that she was unable to validate and refused
to sign-oft on. Redding also alleges that in
preparing the financial statements Wil-
liams “may have committed payola viola-
tions and actionable frand.”

Contacted by R&R, Radio One’s lawyer
in the case, Ogletree Deakins’ Brandon Shel-
ton, said that Radio One does not comment
on pending litigation. —AMike Boyle
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Rap Artists, Record
Execs Defend Hip-Hop

Rap musicians and top record label executives
defended the hip-hop business, telling law-
makers that it Is wrong to single out the genre
for congressional reprobation. Rapper David
Banner told the House Consumer Protection
Subconumittee Sept. 25 that picking on rap
unfairly singles out the black community.

“Arnold Schwarzenegger is governor of
California, but in his movies he killed half of
Cambodia .. . but thats OK because he’s a
white man and he’s an actor,” Banner said. He
and Percy Miller, aka Master P, said that rap’s
reliance on such words as “nigger,” “whore”
and “bitch” describe the neighborhoods and
feelings of individuals caught up in society’s ills.

Subcommittee chairman Rep. Bobby
Rush, D-II1, said he didn't have plans to
push a legislative solution, but he did expect
some action on the part of the artists and
the industry. — Brooks Boliek

FCC Commissioners Say Sat
Merger Faces High Hurdles

While regulatory prognosticators favor an
approval for the Siruis-XM merger, those
making the decision seem to be singing a
tougher love song. At the NAB Radio
Show Sept. 27 in Charlotte, FCC chairman
Kevin Martin said that the merger will be
held to a “higher threshold than other
transactions” because it must prove benefi-
cial for consumers. Back in Washington,
D.C., that same day, commissioner Michael
Copps said the deal faces a “steep climb”
to win his vote.

Martin did applaud the duo for coming
up with an a la carte pricing offer, a plan that,
to date, is unique in the satellite broadcast-
ing industry. —Jeffrey Yorke and Brooks Boliek

MOVERS

Heather Cohen joins
the Weiss Agency as
executive VP. The for-
mer GreenStone Media
VP of programming will
spearhead the agency's
expansion in New York,
where she'll represent
talent and consult with

Cohen
broadcasting companies on programming and
new initiatives. Prior to GreenStone, Cohen spent
nearly a decade at talk WOR/New York . . . Jim
Richards, president of consulting firm Vallie-
Richards-Donovan, tacks on VP of programming l

duties at Philadelphia-based Mainline
Communications. Mainline has been a Vallie-
Richards-Donovan client since its inception.
Richards will retain his duties at the consultancy

. . . Westwood One promotes Michelle Salvatore
to the newly created position of senior director of
affiliate sales for all sports and entertainment
feature programming. Salvatore recently served
as regional director of affiliate sales in sports.

SHAKERS

Former Capitol Records VP of rock and alterna-
tive promotion Darren Eggleston joins promotion
and marketing company in2une Music to over-
see all rock and alternative projects. Before work-
ing at Capito! Records, Eggleston was VP of rock
and alternative promotion at MCA Records . . .
Sheridan Broadcasting promotes Susan Austin
to senior VP/CFO and Adele Lawhead to VP/
treasurer. Austin previously was VP of strategic
planning/treasurer, a position she had held since
joining the company in January 2002. She
retains her title of Sheridan Gospel Network
president, which she added to her responsibilities
in January 2004. Lawhead was VP/controller . . .
Tom Pierce is named national consultant to
Carmichael, Calif.-based media consultancy
Broadcast AdVentures. Pierce most recently
served as director of sales for NextMedia’s six-
station cluster in New Bern/Jacksonville/
Greenville, N.C.
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Business
Briefing

. By Jeffrey Yorke

Veteran broadcaster Charlie Banta’s
Principle Broadcasting Network will pay
$12 million for WLIE-AM/Islip, N.Y.
The deal was announced Jan. 4. a few
days after Principle took over the busi-
ness/talk outlet from Long Island Multi-
Media in a lease management agreement.

Clear Channel Closes ST76M In
Deals With Gap, Bicoastal Media

Clear Channel has picked up more than
$176 million in the closings of two previ-
ously announced deals. The station sell-off
is part of the San Antonio-based company’
plan announced in December to cull the
herd to a more manageable size in prepara-
tion to become privately held by year’s
end, pending expected regulatory approval.
Phoenix-based Kalil & Co. en Oct. 2
reported that Dallas-based Gap Broad-
casting has settled with Clear Channel on
its $139 million agreement to buy 52 sta-
tions in Amarillo, Lubbock, Midland/
Odessa, Texarkana, Victoria and Wichita
Falls, all in Texas. The deal, announced
April 27 and including a lease manage-
ment agreement that began June 1, also
included stations in Lawton, Okla., and
Shreveport, La. In August, the company

| grabbed KVLL (Sunny 94.7) for a fifth

station in its Lufkin, Texas, cluster.

Gap, headed by George Laughlin and
backed by capital venture operatien
Oaktree Capital Management, on Sept. 7
announced it would pay Apex Broadcasting
$13.5 million for another seven stations in
Louisiana. That deal has not yet closed.

Kalil & Co. also announced that
Kenneth Dennis’ Bicoastal Media has set-
tled its $37.2 million agreement to acquire
14 Clear Channel stations in Oregon. The
deal was announced May 11.

FCC Extends Media
Ownership Comment Period
The FCC has extended the comment
period on media ownership to Oct. 22
from the original deadline of Gct. 1 and
the reply comment deadline to Now. 1
from the original deadline of Oct. 16.
The extension follows requests from such
groups as Free Press, the Consumer
Federation of America and the
Consumer Union, which, as Free Press
said, needed “additional time to analyze,
test and produce scientific studies.” The
comment period began July 24.

////////////////“
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Faster,
Better,
More Powerful

GSelector is the future of music scheduling. Hundreds of PDs
have already migrated to GSelector because they needed a
faster way to program more stations. They needed a better
scheduler that leaves virtually no unscheduled positions.

They needed a more powerful program that gives them the
cross-station protection they must have in today’s HD world.
Migrate with the best. www.gselector.com

~music scheduling_
reinvented

© Copyright 2007 RCS, Inc. All Rights Reserved. RCS, RCS Sound Software, GSelector and their logos are registered trademarks, and Music Scheduling Reinvented is a trademark,
Sound Software of RCS, Inc. GSelector’s demand-based, goal-driven scheduling system is protected by US Patent 6,810,220.

www americanradiohistorv com
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“WASHINGTON SQUARE
SEREMNADE,” STEVE EARLE'S
JDE TO HIS ADOPTED HOME OF
NEW YORK, LEADS AMERICANA
=CR A SECOND ISSUE. THE SET
IS HIS 12TH STUDIO ALBUM
AND HIS FIRST ON THE NEW

C ISSUE #1730 « OCTOBER 5, 2007

ENO.]

FORMAT rpage  Title / Artist

CHR/TOP 40 ‘ghO Knew /
nk

Crank That (Soulja Boy) /
RHYTHMIC Sou?}a BoyT,eII‘eor,nl‘lJa w

Bed /
UREAN J eHoliday

teachme /
URBAN AC B

RAP Crank That (Soulja Boy) /
Squlja Boy Tell'em

‘Embrace PPM
FEATURES as an opportunity

and not a threat.

SPECIAL REPORT Just get in the
18 IT'S A WRAP! game.’ .is

R&R Convention, NAB Radio Show

confront the PPM, technology, image,

programming and regulatory issues.

12 THE CONTENT FACTORY
EXTENDS RADIO’S REACH
[ndustry vet Jimmy de Castro launches
multiplatform audio initiative.

70 PUBLISHER’S PROFILE:
TERRY SHOCKLEY
Armada Media focuses business on
serving hometown communities.

DEPARTMENTS

9 MANAGEMENT/
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How to combine intuition with outside

GOSPEL Never Would Have Made It /
Marvin Sapp

CHRISTIAN AC East To West /

Casting Crowns.

oe CASTRO: ROB GRABOWSKI/RETNA LTD.

Signature Of Divine (Yahweh) /
CHRISTIAN CHR Nege"‘jaTotg;athe ivine (Yahwe

9 Falls Apart /
CHRISTIAN ROCK T:ozsaﬁzl Foot Krutch

INSPO '/ East To West /

Casting Crowns

COUNTRY 1 Online /

Brad Paisley help to find your next A-level seller. 26 CHR/Top 40
AC ?eirgggirls Don't Cry / 29 Rhythmic
I s 22 NEWS/TALK/SPORTS 3> Urban
HOT AC Fe?gie ¥ CNN’g Jim I?loope ,\,Nondderslh\i/\'/hat 38 Chr stian
SMOOTH JAZZ RnR/ . : constitutes "news” today. His 43 Countr
Rick Braun & Richard Elliot conclusion: It's a matter of taste. 47 AC/HotyAC

The Pretender /
ALTERNATIVE Rk S1 Srrooth Jazz

10 STREET TALK

AGIVE EOeK ‘ E::F?;:::f:der/ Northern Lights rhythmic KTTB 53 Rc?d-<
ROCK Paralyzer / (B96)/Minneapolis ups PD Sam Elliot >8 T”F'_‘e A
Finger Eleyen to director of operations, along with a 61 Latn
TRIPLEA ??'?uﬁ’s?a{. bevy of other staff announcements. 66 Na=onal Airplay

AMERICANA g:::igagrt':n Square Serenade / THE SPIN

LATINROCK / ALTERNATIVE &ininclhn Paradize / ; _ i a Brad Paisley logs his fifth consecutive
Ea"u c To ! _ % (i Country No. 1and ninth overall, as
REGIONAL MEXICAN St e0s) : f . “Online” connects with a 2-1 jump.

Vicente Fernandez

LATIN POP Me Enamora /

Juanes

La Travesia /
TROPICAL Juan Luis CGuerra Y 440

LATIN RHYTHM No Te Veo /

Casa De Leones

AHEAD OF “LA VIDA ES UN
RATICO,” DUE OCT. 23,
COLOMBIAN ARTIST
JUANES SPENDS A
SECOND WEEK ATO= LATIN
POP WITH “ME ENAVIORA,”
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BY THE NUMBERS

MARKET SNAPSHOT:

Phoenix, Arizona’s capital, takes up more than 500 square

miles, geographically exceeding Los Angeles. it has more
than 300 sunny days per year and an average temperature
of 74 degrees. Motorola, Intel, Honeywell and Boeing are

among the companies that have major operations here.

POPULATION: 3,058,000
RADIO MARKET RANK: 15
DEMOGRAPHICS:*

TOTAL PHOENIX
91-MARKET  ARBITRON
_ POPULATION% METRO%  INDEX

AGE 18-24 13% 13% 105
AGE 25-34 18% 21% ns
AGE 35-44 20% 20% %9
AGE 45-54 19% 18% 92
MALE 48% S0% 104
WHITE 81% 90% n2
AFRICAN AMERICAN  13% 50 36
HISPANIC ORIGIN 16% 5% 158
VISITED STATION SITE - -

(PAST 30 DAY5S)

NO. OF RADIO STATIONS: 30
RADIO OWNERSHIP:

OWNER NO.OF STATIONS ~ RATINGS SHARE**
CLEAR CHANNEL 2 AM, 5FM (7) 25.2%
CBS 3FM 12.3%
UNIVISION 2FM 8.0%

FORMATS: 4 N/T, 2 regional Mexican, 2 country,
2 rhythmic, 2 rock, 1 CHR/top 40, 1 AC, 1 hot AC,

1 adult hits, 1 classic rock, 1 smooth jazz, 9 other

RATINGS LEADERS:**

STATION FORMAT AQH SHARE 12-PLUS
KOOL-FM OLDIES 5.7
KHOT/KHOV-FM REG'L MEXICAN 4.9
KNIX-FM COUNTRY X3
KZZP-FM CHR/TOP 40 4.3
KFYI-AM TALK 39
KMLE-FM COUNTRY 39

INTERESTING FACT:***

Of Phoenix metro residents age 21 and up, 45% drank
beer in the past 30 days and 35% bought beer at a

grocery store in the same time frame.

* Source; Scarborough Multi-Market Study, Release 12007
**Source: Arbitron Spring 2007 Report
***Source: Starborough Metro Local Market Study, Release 12007

Falling In Phoenix

Edited By Susan Visakowitz and Jeffrey Yorke

niclsen

Of the top 10 Phoenix radio advertisers in the first half of 2006, nine
trimmed dollars from their budgets in the market a year later.

It was financial services giant Berkshire Hathaway that found itself feeling gen-
erous in the City of the Sun in first-half 2007, upping its budget from the cor-
responding period last year by more than $50,000, to $1,007.036.

Making the largest spending downturn in Phoenix year over year was
AutoNation, which cut more than $680.000 from its radio budget in the
market from H1 06 to H! '07. Also registering major slides were Toyota,
which shed more than $617,000. and Mark Enterprises Car Co., which
trimmed $607,000, spending only $249,738 in H1 "07.

Other big budget cutbacks were seen with Walt Disney, which held back
about $380,000 year over year, Sleep Country Canada, Safeway, Arizona
supermarket chain Bashas and General Electric, which cut roughly

| $180,000 from its spending.

Major supermarket chain operator Kroger made a relaavely minor adjustiment
to its year-over-year radio ad outlay in Phoenix, trimming only about $10,000.
—Susan Visakowirz

Top Phoenix Radio Advertisers (Dollars)
PERIOD: JAN. 1-JUN. 3

PARENT COMPANY TH 2006 1H 2007
AUTONATION $1,152,024 $468,434
BASHAS $787,598 $590,197
BERKSHIRE HATHAWAY $946,306 $1,007,036
GENERAL ELECTRIC $782,623 $603,494
KROGER $805,742 $795,132
MARK ENTERPRISES CAR CO. $856,739 $249,738
SAFEWAY $890,284 $645,179
SLEEP COUNTRY CANADA $856,763 $550,879
TOYOTA $1,357,074 $739,860
WALT DISNEY $777,550 $399,812

Top Phoenix Radio Advertisers (By Units)

PERIOD: JAN. 1-JUN. 31

PARENT COMPANY 1H 2006 1H 2007
ARIZONA, STATE OF 8759 8349
AUTONATION 14695 6049
BASHAS 9348 8521
BERKSHIRE HATHAWAY 16154 20872
MARK ENTERPRISES CAR CO. 1313 7533
NEWS CORP. 8489 8754
SLEEP COUNTRY CANADA 1308 9241
TOYOTA 14864 10548
U.S. GOVERNMENT 10302 12531
VERIZON 9242 9585

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

Border Media Partners’ BMP Austin License’s KELG-AM/Manor, KOKE-AM/
Pflugerville and KTXZ-AM/West Lake Hills, Texas, to Encino Broadcasting for
$5.5 miillion . . . Logansport Radio’s WLHM-FM and WSAL-AM/Logansport, Ind.,
to Mid-America Radio Group of Logansport-Peru for $1.1.million.

Deal of the Week

WMCU-FM/Miami (Miami-Fort Lauderdale-Hollywood)
PRICE: $20 million = TERMS: Asset sale for cash

BUYER: American Public Media Group, headed by president William Kling. Phone:
B51-290-1259. It owns no other stations. This represents its entry into this market.

SELLER: Trinity International Foundation, headed by president Paul Maurer.
Phone: 847-317-7029.

FORMAT: AC/Christian
BROKER: Public Radio Capital and Kalil & Co.

COMMENT: Trinity International Foundation's WMCU-FM/Miami, along with
translator W270AD, to Minnesota Public Radio’s parent company American
Public Media Group for $20 million, payable in cash at closing. Escrow deposit
of $1 million. The buyer plans to program the station with classical music.

2007 Deals to Date

Dollars to Date: $2,877,246,678 (Last Year: $5,682,676,173)
Dollars This Quarter: $1,608,900,320  (Last Year: $2,260,033,241)
Stations Traded This Year: 1,436 (Last Year: 788)
Stations Traded This Quarter: S50 (Last Year: 240)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘The
Predictive
Index helped
us determine
what kind of
salespeople
we were
looking for
as we
moved into
a solution
sales
approach.’

—Tom Rocco

OCTOBER 5, 2007

MANAGEMENT / MARKETING / SALES

How to use intuition and outside help to find your next A-level seller

Find Your Next
Sales Star

Rebecca Aronauer

hey’re the driving force of any organization. The best are com-

petitive, dedicated and elusive. Finding your next A-level sales rep

is the greatest challenge for any human resources department. We

talked to the experts to help you find your next star. B Chet

Bloom isn’t a big believer in tests and intellectual assessments. The

president of HFBC, a staff and recruiting firm based in New York,
goes with his instinct. “A test will never show a person’s eagerness and moti-
vation,” he says. For him, it’s all about impression, such as how an interviewee
dresses, if he shows up on time and his confidence level. Education is mean-
ingless to him, but background is crucial. Because a salesperson’s salary is deter-
mined by success in the field, Bloom looks for someone who truly needs to
succeed. “I want someone who is eager and focused,” he says. “Maybe they
have a mortgage and kids . . . I look for someone who is hungry.”

For other sales managers, relying on instinct is
too risky. A candidate who is good at interviewing
may not be good at the job. Steve Grossman,
Chicago-based principal and leader of sales effec-
tiveness practices for Mercer Human Resource
Consulting, believes that tests are a good way to
evaluate a candidate without letdng ultimately
insignificant factors—such as an ugly tie or a too
firm handshake—overly influence the decision.
“Assessment tests get objectivity and data. They take

the emotion out of it,” he says.

Trust The Test

There are myriad personality assessment tests out
there, ranging from ones that take minutes to
those that are extensively customized for the
company. It’s important to remember that these
tests are not pass/fail. The results really depend on
the type of sales position. Someone applying for
a role within a short cycle should be a fast thinker
who can handle rejection well. Longer sales cycles
require more persistence and a more diplomatic
type of personality to deal with clients.*You need
to make sure the profile is a real match” for the
position, Grossman says. Assessment tests can help
determine if the candidate has the disposition for
the type of sales rep you want.

Kalamazoo, Mich.-based medical device com-
pany Stryker has used a customized Gallup assess-
ment for 12 years.“It gives us an additional source
of information and a bit more objective source of
data on information on a broader set of charac-
teristics,” says Mike Rude, the company’s president
of human resources. He credits Gallup’s assess-
ments with creating a more uniform approach to
hiring. “Certain hiring managers have a good gut
feel, while others aren’t as reliable,” he says.

In part, the test is based on Stryker’s own cor-
porate culture and is constantly tweaked to ensure
that it’s consistent with the top performers in the
company. “It’s grounded in success within the
Stryker organization,” Rude says. This means ap-
proved candidates are not only a good fit for the
job, but also a good fit for the office.

Because of Stryker’s longstanding relationship
with Gallup, the company can use the results of
star sellers as indicators for future employees. Be-
ing able to cross-reference old Gallup assessments
with new applicants allows Stryker 1o pick the
candidates who will most likely succeed at the
role. “If you answer the question like the best,
you'll probably behave like the best,” Detroit-
based Gallup regional managing partmer Randy
Beck says. “The test is more accurate when it’s
based on the corporate culture”

Within the company, which has 12 sales divi-
sions, there are different criteria for success.
“What makes one sales rep good in one division
won’t make them great in another one” Rude
says. Stryker looks at the Gallup assessment of
top salespeople within each division to find the
right match for every prospect.“It’s incorporat-
ed in our day-to-day processes,” Rude says. “It’s
truly why we think Stryker is great at identify-
ing talent.”

Even a less specific assessment test can have
positive results for human resources. LexisNexis,
the searchable content provider, has oeen using
the Predictive Index since 1998 with great suc-
cess. “It helps ensure that the people we bring
into the organization are inherently z good fit,”
LexisNexis market VP Tom Rocco says.

The Predictive Index is a universal test that
takes less than five minutes to complzte; partic-
ipants check off from a list which adjectives they
believe people would use to describe them, and
then which adjectives they would use to de-
scribe themselves. “People with certain behav-
iors check certain words and skip others,” says
Scott Lappin, president of Performance PI, a
Predictive Index licensee based iz Danville,
Calif. “It tells you who you're dealing with.”

If a candidate seems promising, but doesn’t
score well on the Predictive Index, Rocco might
still hire him—with a plan to provide more train-
ing in specitic weak spots.

“If someone falls short in a particular part, it
indicates to us where we're going to have to pro-
vide more coaching,” he says.

Like Stryker does with Gallup, LexasNexis uses
the Predictive Index to compare its prospects with
its top sellers.” The Predictive Index helped us deter-
mine what kind of salespeople we were looking for
as we moved into a solution sales approach,” Rocco
says. “It helps ensure that the people we bring into
the organization are inherently a good fit.”

Accept Help

A good salesperson is only as good as his man-
ager. When hiring, be honest with yourselt. Does
your gut instinct fail you every time? [f'so, maybe
it’s time to look into assessment tests. Are you too
overloaded to find the best possible sales team?
Outsourcing the hiring of your sales tzam might
be a good decision. Knowing your liitits as a tal-
ent scout and accepting help will make the hir-
ing process smoother and more eftective.  R&R

This article first appeared in Sales & Marketing Man-
agement, a leading authority for executives in the sales
and marketing freld.
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One-Horse
Ranch
Big happenings at
Northern Lights
rhythmic KTTB (BS6)/
Minneapolis, where PD
Sam Elliot is upped to
director of operations for
the whole company,
which, for now, is only
B96. You may recall that
some locals formed
Northern Lights back in
June and bought the
station from Radio One,
with longtime B96 GM
Steve Woodbury as the
company’s president/
CEO. “We're a mighty
empire of one right now,”
Elliot tells ST. “The goal
is to build a three- to 10-
station group.” Look for
some cool
announcements from
Northern Lights, possibly
within the next 90 days.
But wait: Promo
director Rodney “Hot
Rod" Smith is named
programming
coordinator and will take
over 11 p.m.-3 a.m.
Morning sidekick Miss
Shannan comes off-air
as the new marketing
and promo director.
Completing the Circle of
Life, yummy afternoon
co-host Danni Starr
moves up to sit next to
Tone E. Fly in mornings,
leaving Zannie K to fly
solo in afternoons. Fun
fact: Starr, who's worked
at B96 for the past two
years, is actually Miss
Minnesota 2007! Finally,
Jon Bailey comes in
from Pamal/Albany,
N.Y., as production and
imaging director,
replacing Troy Dorman,
who's plying his wares
at Studio Center in
fabulous Las Vegas.

24/7 NEWS ONLINE @ www.RadioandRecords.com

While crashing Jimmy de Castro’s Content Factory/Dan
Patrick's coming-out party in Charlotte during R&R "07,
we overheard Patrick's first radio affiliate announced—and

m— By Kevin Carter and Keith Berman

Patrick Ready For His L.A. Closeup

daughter Tracy. According to KLAC GM/PD Don Martin,
the deal to acquire Patrick was a now-or-never situation,

and his decision was made easier by Simers’ desire to step

McVay Forms His Own Nation-State

Master Of His | McVay Media has struck a major deal with
former WBEB (B101)/Philadelphia PD Chris
Conley to become the consultancy’s new VP
of AC. The move frees up current McVay VP
of adult formats and Boy Wonder Daniel
Anstandig to be elevated to president of

' McVay New Media, where he will be joined

by new-media experts Rockie Thomas and
Sean Lozensky. There’s more: Jerry King is
upped to VP of operations, and will also take
over oldies consulting. To celebrate, all
McVay employees teleconferenced and ate
cake at the same time, getting frosting all
over their speakerphones.

it's a biggie: Clear Channel sports KLAC-AM/Los Angeles,

where former ESPN icon Patrick will roll 6 a.m.-9 a.m.

beginning Oct. 1. [(See full feature on the Content Factory
in this issue.) He will replace “Roggin & Simers Sguared,”

which stars longtime MBC-4/Los Angeles sportscaster
Fred Roggin, L.A. Times columnist T Simers and his

away from twao full-time jobs and a hellacious schedule.
“They accomplished everything | could have hoped for and
put our maorning daypart back on the map,” Martin tells
ST of his current show. Patrick, who kicked off his first
week live from the KLAC studios in Burbank, will divide
tirme between the East and West Coasts,

With WDCG (G105)/Raleigh  PD/afternoon
princess Randi West in Charlotte for the R&R
Convention, G105 morning ringmaster Bob
Dumas took it upon himselt to wreak his par-
ticular brand of mayhem on the boss:“He chain-
sawed my desk and chair in halfl” West
shrieked, breaking the news right in the middle

of the amazing CHR/top 40 panel “It’s All
Yours, Now Don’t Screw It Up.” Apparently, this
is not the first time Dumas has, shall we say,“cre-
atively reimagined” West’s office. The last time
she was away, he covered every square inch of it
in tin foil. Either way, West got an earful from
her GM about this most recent incident. “Ap-

When Chain-Saw-Bearing Morning Guys GoBad. . .

parently, operating gas-powered engines in the
office violates our lease in the building, and
there could’ve been carbon monoxide issues,’
she says, although we get the feeling she would
have felt the same had Dumas used an environ-
mentally safe electric chain saw instead: “Either
way, | get brand-new furniture! Awesome!”

The Programming Department

| M Congrats to Kevin Callahan, OM of Albany

| Broadcasting’s cluster in—you guessed it, Einstein
—Albany, N.Y., who expands his to-do list expo-
nentially as the newly minted regional VP of pro-
gramming for Albany’s parent company, Pamal. in
addition to his usual daily duties [Ed. note: He
must have a fiber-intensive diet], Callahan also
tacks on oversight for the company's stations in

Glens Fall, N.Y., and Rutland, Vt. Before asking the
nearest intern for directions to Rutland, Callahan
tells ST, “The appointment comes just in time for
fall leaf-peeping season, which should do wonders
for my road rage.”

M Valerie Jones-Baker has been named PD of
URBan Radio Broadcasting’s urban WMXV/

Florence-Muscle Shoals, Ala. The gig has been
open for about three days since OM Brian Rickman
was upped to regional director of programming and
hired Brian Landrum as new OM. Jones’ most
recent stop was WUKS/Fayetteville, N.C. Her prior
stops include WAMJ/Atlanta; WFLM/Port St.
Lucie, Fla.; and WJMZ/Greenville, S.C. She also
operates Val Jones Creative Services.

Don't Point That Sex Pistol At Me

& record-
breaking record

NEVER MIND
THE BOLLOCKS

Holy crap! First, we heard that punk
gods the Sex Pistols were getting
back together for just three gigs in
London; now comes word that the
gravitational pull of Max Tolkoff,
OM/PD of Entravision alternative
Indie 103.1/Los Angeles, was too
great for the band to escape: The
Pistols—John
Lydon,

four original
“Johnny Rotten”
Jones (longtime host of “Jonesy’s

Steve

Jukebox” on Indie 103.1), Paul
Cook and pre-Sid Vicious bassist
Glen Matlock—will come to Los
Angeles Oct. 25 and do their first
club gig in the city: at the infamous
Roxy on the Sunset Strip. Indie
103.1 listeners can win the chance
to be in the room during this his-
toric occasion, which is, at the
moment, the band’s only U.S. show,
and it’s all to celebrate the 30th
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anniversary of its first (and only
proper) album, “Never Mind the
Bollocks, Here’s the Sex Pistols.”
And now, please enjoy this com-
ment directly from the pichole of
the guy who will now be inundat-
ed with ticket requests, Max
Tolkoff:*“Other than my days of bliss
as R&R alternative editor, this is
quite possibly the coolest thing I've
ever been associated with in radio.”
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Quick Hits

8 The newly relaunched KBIG (104.3MYfm)/Los Angeles
has already locked in another jock: Please give a warm ST
welcome te Saint John, who will do afternoons. If his name
sounds familiar, it's because he’s already doing the same shift
on rhythmic sister KYLD (Wild 94.9)/San Francisco and,
using the Arnold Einstein-patented technique known as
“voice-tracking,” he’ll be heard on both stations in two differ-
ent cities & once! MYfm PD Dave “Chachi” Denes tells ST
that Wild PD Jazzy Jim Archer and his team “have been very
accommodating. It's like the Giants sharing Barry Bonds with
the Dodgers, except |'ve never seen Saint do steroids.”

B Big Dennis Rivera is officially the new midday personali-
ty on hip-hop WQHT (Hot 97)/New York. The move is no
surprise; Rivera, a Hot 97 fixture since the early '90s, has
been filling the shift since May when Fatman Scoop left to
focus on his upcoming MTV reality show “Man and Wife.”

B Across the street at Inner City urban AC WBLS, Jasmin
Sanders has been handed the midday reins permanently.
The gig has been open since Guy Black left a while back

. . . hey, that rhymes.

B Michael Yo's three-hour daily “Yo on E!” radio show
has been expanded and enhanced to include the moving
pictures of TV. Yo, the L.A.-based MD/afternoon person-
ality on WHYI (Y100)/Miami, makes his TV series de-
but as the daily, one-hour TV version of “Yo on E!” pre-
miered Oct. 1 at 1 p.m. The radio version of “Yo on E!”
can be heard weekdays from 4 p.m.-7 p.m. on E! En-
tertainment Radio, which is available on Sirius channel
107 and XM channel 162.

B Former WYSP/Philadelphia PD Gil Edwards has
emerged across the street at triple A WXPN, where he will
host the weekly “Y-Rock on XPN,” programmed by his old
WDRE pal Jim McGuinn. The show will roll on WXPN's
HD2 channel, where it will be enjoyed by more than 11 HD-

owning people in the greater Philadelphia area.

B Jesse Mitchell is leaving overnights at Entercom top 40
WXSS (103.7 Kiss FM)/Milwaukee for the auspicious MD/
night jock post at Cumulus top 40 KBEA (B100)/Quad Cities,
lowa-lll. Back in Milwaukee, Kiss OM/PD Brian Kelly drags his
Ronco Salad Shooter & JockFinder 8000™ up from the base-

ment and cranks that sucker up to find a replacement.

B Hey, speaking of Clear Channel stuff in Florida, Pete
Norden, who oversees Clear Channel’s cluster in Panama
City, Fla., scores the sweet in-state transfer down to.
become market manager for Sarasota, which has a signifi-
cantly lower level of Spring Breakosity.

B Jesse Kage, last seen in nights on Cox alternative WSUN
(97X)/Tampa, is heading across the street to join the kids at
Clear Channel-active rocker WXTB (98Rock) for swing/week-
ends. “Kage has built a strong following here in the bay area,”
98Rock PD Double Down tells ST. “I know this because they
have been dry-humping my leg to get him back on the air,
and we are very happy to oblige.”

W Yup, that's the freshly syndicated “Big Boy's Neigh-

borhood” currently being heard in mornings on Clear Ckannel
urban WUSL (Power 99)/Philadelphia. While at the R&R
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Convention ‘07, OM Thea Mitchem told ST, “Big Boy is gra-
ciously allowing us to use his program to fill mornings as we
make our final decision.” Mr. Boy is nicely plugging the gap
created by Sam Sylk’s recent departure. Fun fact: Also along
for the ride on the East Coast feed of the “Neighborhood” is
former Power 99 morning dude Q-Deezy.

B Sharon Day, market manager for Entercom/Greenville,
S.C., has left the building. Entercom has donned its safari
hat and is kicking off the search for her replacement.

B Melanie Garrett is stepping down as morning co-host on
CBS Radio classic nits KXKL (Kool 105)/Denver to concen-
trate on new daughter Makayla. Morning guy Giff will roll
sola for now, but VP of programming Keith Abrams is
looking for someone willing to get up early, which immedi-
ately disqualifies us from applying.

8 Paul & Young Ron, currently heard and enjoyed by
dozens in mornings on Clear Channel classic rocker WBGG
(Big 105.9)/Miami, are expanding their fiefdom Lty heading
up |-95 and planting their flag in the retirement capital of
the world, West Palm Beach, where they’ll now dlso be
heard on classic rock sister WKGR (the Gater 98.7). The
boys arrive as the syndicaled Bok & Tom move aver to FM
talk sister WZZR (94.3 & 101.7 Real Radio).

B Eric V is new to Albany Broadcasting top 40 WFLY (Fly
92.3)/Albany, N.Y., where PD/midday jock/demented bas-
tard Terry O'Donnell says Mr. V “will take on the duty—or
doody—of live overnights.” Hey, quit stealing our material!
Hang on, he’s still going: “Eric, who replaces the Seattle-
bound Ginger, comes to us from West Palm Beach and is
acting as the Kato Kaelin of Albany Broadcasting, living in
an attic above the PD of our rock station.”

WwWww . americanradiohistorv.com
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Content Factory
EXtends Radio’s Reach

Far Beyond A iddio

Industry Vet Jimmy de Castro
Hits A Home Run With ESPN Staple—As He Launches Multiplatform Initiative
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By Chuck Taylor B Photographs By Rob Grabowski wno

While on a hockey scholarship as a student at the
University of Colorado, Jimmy de Castro’s first job
was as an Intern working in Denver for Pepsi-Cola,
testing Pepsi Lite. m Despite thinking he was headed
for law school, that first experience in marketing
turned the tables on his aspirations. After graduation
in 1974, de Castro ended up in sales for Golden West
Broadcasting in San Francisco, working his way up

by the end of the decade to general sales manager at
WXKS-AM-FM/Boston and then president/ GM of
WLUP-AM-FM/Chicago.

In 1988, de Castro became co-founder/pres-
ident/COO of Evergreen Media, and in 1997,
president/COO of Chancellor Media, upward
through group consolidation to vice chairman/
president/CEO of AMFM/Chicago and chair-
man of AMFM Interactive.

During that time, his founding six-station
property morphed and merged its way into a
465-station empire, courting 64 million listeners.
In turn, those stations were bought by a compa-
ny whose nanie might have a vague ring of famil-
tarity: Clear Channel.

At the beginning of this decade, de Castro
departed the daily trappings of terrestrial radio
to devote his energies to meshing media and
the Internet, becoming a consultant and then
president of AOL Interactive Services. In his
brief time there, he developed and released the
AOL 8.0 client, the fastest-adopted product in
the company’ history, with more than 7 mil-
lion downloads in less than a month.

In 2002, he left AOL—de Castro likes to say
he “flunked retirement” before age 50. Since, he
has devoted his career smarts to entrepreneurial
endeavors, forming three companies in the last
five years, all Chicago-based: Nothing but Net,
an Internet services provider, Music to Go,
which builds digital stores at radio station Web
sites; and his latest, the Content Factory.

Manic As Ever
As founder/managing partner of the Content
Factory, “a content-focused national syndication
company,” de Castro reniuns as enthused (read:
manic) as ever. “I'm a radio warrior,” he says.
“Audio has a way of telling a story unlike any-
thing else in media. But having said that, audio
has to adapt and einbrace new distribution chan-
nels that create opportunities.”

The Content Factory’s goal, in the simplest of

terms, 1s to extend traditional broadcasts to multi-
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Radio, meet poocasting.
The Comtent Factory’s
promot onal ida+ is among
nine audio platferms the
compary is chasing.

ple media platforms, including not only radio, but
TV, the Internet, podcasts, infopods, mobile devices,
retail, public events and out-of-home video.

The best way to illustrate the company’s mis-
sion is via its first signing, in July: Dan Patrick,
formerly of ESPN.

“Dan is leading radio to its next logical path,
much the way the Web, mobile devices and 24/7
wireless connectivity has done for video,” de
Castro says. “He will continue to deliver his
brand—'The Dan Patrick Show, now ‘The Big
Show’—to broader audiences across multiple
media platforms, enhancing the way they
receive information.”

Patrick’s reputation includes anchor coverage
for the Super Bowl, the World Series, the NBA
Finals and the NCAA Men’s Basketball Final
Four. His former show was heard weekdays on
ESPN Radio and was carried by more than 700
afhiliates nationwide since 1999.

Patrick launched his new show Oct. | on flag-
ship sports KLAC/Los Angeles, airing weekdays
6 a.m.-9 a.m. In addition, it was announced at the
end of September that Clear Channel’s Premiere
Radio Networks will provide exclusive ad sales
representation tor the show; as well as potential
satellite distribution.

Admittedly, the Content Factory essentially
represents a new start for his svndicated clients,
but de Castro remains contident: “If radio were
really embracing the Internet; there are so nany
ways to make money,” he says.“Dan has a won-
derful brand, and amplifying it and distributing
it outside of radio is such a natural extension.”
Future initiatives, he says, include publishing,
gaming, events, ringtones, wallpaper, text mes-
saging and fantasy football. “Our plan is to start
in radio and branch out to numerous brands.”

De Castro says he 1sn’t concerned about the fact
that most fans of his brand names are primarily
lodged in adult demographics.”“All of our audience

Continued on page 14

‘Audio has a
way of telling
a story unlike
anything else
in media.
But having
said that,
audio has to
adapt and
embrace new
distribution
channels
that create
opportunities.’

—Jimmy de Castro
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‘I'm a big
bullish guy
that believes
that if the
business
doesn’t
embrace new
media and
the Internet,
it's missing
out on an
opportunity
to embrace
the future.’

—Jimmy de Castro

Continued from page 13

is using the Internet, and if they haven’t yet discov-
ered how to use texting or ringtones on mobile
devices, their children are doing it for them. We feel
like we can reach all demographics and in the tuture
reach out to personalities that are in CHIR, rock,
hip-hop, Spanish and comedy. There is no demo-
graphic or psychographic that we can’t appeal to”
Again, using Patrick as an example, he says,“We
don’t need to educate his fans. Sports fans are
already playing fantasy games, they search Web
sites, they go to ESPN, they’re living in his world.
We can deliver content to them about their world
in multiple distribution forms. 1t the content is
compelling enough, they will find us”

Advertising Front

On the advertising front, de Castro admits that
clients need to “live in the category that they’re
comtortable in” But he intends to build cam-
paigns that organically cross platforms: “Let’s say
that Anheuser-Busch wants radio spots on Dan
Patrick’s show. We can also demonstrate which
TV shows are suitable, build mobile clubs for
them to participate in, and they get exact infor-
mation about who is using various distribution
channels. They can sponsor a Las Vegas trip and
deliver signage to Dan’s radio studio, be present

Dan Patrick

for bar nights, align with downloading music. Do
you see the possibilities?”

In addition to Patrick, the Content Factory has
signed veteran journalist Bill Kurtis, whose “In-
vestigative Reports” and “Cold Case Files” are sta-
ples on the A&E cable network. “The Kurtis
Report,” a short-form newscast, will also embrace
nontraditional concepts to deliver news in a sto-
rytelling manner.* American Journal” will emiploy
similar elements, along with full documentary
production, including short biographies, defining
historical moments using narratives, sound effects
and music—archived in podcasts and audio CDs.

“Fans of ‘American Journal’ may opt to

The Content Factory:
Meet The Team

B Managing partner John Coulter has 25 years of media management and business experience.

He is formerly executive VP/director of sales at AMFM, then worked as an independent adviser,

talent recruiter and project consultant for several companies.

B Managing partner Chris Crane has 15 years of experience in national radio sales and content

development. In 2005, he launched “The Steve Harvey Morning Show” on Premiere Radio

Networks. He left Clear Channel as VP of business development to pursue development of

a company to create premium content partnerships distributed across multiple channels.

M Bev Tilden is VP of marketing for the Content Factory. A former senior VP of marketing at AMFM
under Jimmy de Castro, Tilden spearheaded the 199€ marketing effort that shot dance WKTU/New
York from No. 20 to No. 1in 12+ ratings in only 12 weeks. She also created product and strategy meet-

ings for company programmers and marketers to support and solidify the AMFM brand. She was mar-
keting director for numerous Boston radio outlets, including CHR/top 40 WXKS and sports WEEI.
Most recently, Tilden worked in marketing for M20 Media and the CSB School of Broadcasting. In

addition to radio and marketing work, she is a member of the board of directors of the Genesis Fund.

John Coulter

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Bill Kurtis

download a bunch of podcasts for a long car ride
or flight,” de Castro says.

WEBuzz, Too

Just announced at the NAB Radio Show and
R&R Convention last month in Charlotte, the
Content Factory 1s collaborating with a new
product, WEBuzz, a 60-second on-air and
online audio and video news snippet catered to
specific formats and audience. The initiative is
designed for terrestrial, satellite and HD stations.

Specifically, it is based on a concept known
as “MOST,” which notes the most searched,
viewed, downloaded and e-mailed items on the
Web, based on specific demographics. The con-
cept was developed by Ken Kohl, president of
acquaint media. He has also worked in the radio
industry asVI’/GM for CBS Radio, director of
news and talk programming for the Pacific Re-
gion for Clear Channel and national product
and content director ot news/talk/sports pro-
gramming for Chancellor Media.

“This is an amazing tool that delivers infornma-
tion that is topical for a radio station,” de Castro
says. “If Kiss listeners are looking at a video that
has to do with David Beckham or Kobe Bryant,
the station knows exactly what their audience
cares about—and they can link to all of the online
elements that their listeners do. It creates a cross-
section between stations and their core demo-
graphic unlike anything we’ve seen before.”

Industry Advocate

While de Castro may no longer hold a high-
ranking post at one of radio’s top groups, he
attests to remaining an advocate for the industry.

“I’'ve been very careful for the past six or seven
years to keep my mouth shut,” he says. “I want to
fight for radio. [ know it’s a fantastic medium, and
it needs more warriors to listen to what customers
and advertisers really want. I understand how diffi-
cult it is in a quarter-by-quarter EBITDA [earnings
before interest, taxes, depreciation and amortization|
industry. But at the same time, I'm a big bullish guy
that believes that if the business doesn’t embrace
new media and the Internet, it’s missing out on an
opportunity to embrace the tuture””

Meanwhile, de Castro says that the Content
Factory has provided him the opportunity to
“have a ball with what is truly a team effort. We're
small enough that there is no creative idea that we
can’t define and build. The goal is working with
people we love and want to work with every day.
And [ want to do it slowly enough so that we do
it right. | want to be classy about the way this all
works out. It’s like the old days, only with money.
We're sniall, but mighty. ’'m building a company
and living it. We’re really having fun.” RR
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As seen in Adweek, Brandweek and Mediaweelk;

placed by Arbitron on behalf of the radio industry.

When Planning and Buying the
Top 10 Radio Markets for 2008,
Consider This Formula:

70 PPM (Meter) GRPs
Can Equal
100 Diary GRPs

Next year, most Top 10 Radio markets will be measured with the Arbitrori Portable People Meter™

service. PPM™ measurement generates data every month with outstanding detail and timely

reporting. It is important to consider the change in Gross Rating Points when planning these markets.

Arbitron has developed a brochure that describes what happens when a radio market converts
from Diary to PPM measurement. Contact your Arbitron Account Manager to get your free copy,

or download it at www.arbitron.com/2008mediaplan.

Remember: 70 PPM (Meter) GRPs can equal 100 Diary GRPs.

2007 Arbitron Inc. PPM™ and You Can't Spell R Without R.O.1L5" ¢ arks of Arbi Inc. PPM-07-01096

You Can _
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SPECIAL REPORT

A Wrap!

R&R Convention, NAB Radio Show Confront The PPM, Technology, Image,
Programmming And Regulatory Issues m An R&R Staff Report m Photographs by Soren McCarty

The co-located R&R Convention 2007
and NAB Radio Show; held Sept. 26-28
in Charlette, shared many things, chiet
among them a willingness to confront
head-on the challenges the radio industry
is facing instead of glossing over hard
truths with fluft talk. ® But that’s not to
say the events were downcast. To the con-
trary, those who made the trip were
rewarded with insights into problems and
solutions on everything from transitioning
to Arbitron’s Portable People Meter, to
keeping listeners tuned in, competing with
new audio technologies and boosting ad
revenue—all while enjoying live perform-
ances, cocktail hours, luncheons, dinners
and awards ceremonies with colleagues
and friends. Here’s a rundown of some of
the most relevant topics covered during an

exciting and informative three days.

24/7 NEWS ONLINE @ www.RadioandRecords.com

Adapting To New Metrics,
Realities Of The PPM

At Arbitron, the mantra for shifting from diaries
to the PPM is “don’t panic,” the company’s VP
of programming services Gary Marince said at
the outset of the R&R Convention session titled
“The PPM Revolution.”

Marince pointed out the many advantages of
the PPM, such as larger daily samples, which fea-
ture “the same people, answering the same ques-
tions, week after week,” providing greater stabil-
ity than diary data. He also noted that panelists
are logging more listening to more stations.

Marince said that contrary to the diary mental-
ity, where for years it was believed the top of the
hour signaled a start to radio tune-ins, the PPM
shows people are coming to radio every second.

Bob Michaels, founder of Bob Michaels’
MediaSense, said that since PPM panelists aren’t
required to write down what they listen to, some
programming fundamentals designed to create
recall may no longer be needed, which may usher
in more and longer music sweeps. However, he
and other panelists stressed that recall remuains an
important trigger to encourage station sampling.

During the “Seducing PPM” session at the
NAB Radio Show, consultant Mark Ramsey, pres-
ident of Mercury Radio Research, revealed the
results of an informal study of the first two PPM
markets—Philadelphia and Houston—in which
he found that recall does matter. Ramsey said,“It’s
all about behavior for both the PPM and diary.”

At the Jacobs Media Summit 12 during the
R&R Convention, Arbitron VP of PPM imple-
mentation John Snyder pointed out that “what is
driving radio in PPM are people who are employed.”
Snyder also acknowledged that the PPM hasn't
solved the age-old diary problem the ratings com-

www.americanradiohistorv.com

pany has had recruiting 18- to 34-year-olds.

Greater Media/Philadelphia VP/market man-
ager John Fullam added that the monthly PPM
data is more stable than weekly data, but overall
the PPM seems to be helping with “looking at
lifestyle changes, including holidays.”

Offering some advice to those in markets
about to go live with the PPM, Fullam said,
“Embrace PPM as an opportunity and not a
threat. Just get in the game”

The lower ratings that some ethnic formats
have experienced under the PPM system were
discussed during the urban/urban AC panel at
the R&R Convention. Acknowledging under-
representation of 18- to 34-year-olds in the
Houston and Philadelphia panels, Arbitron VP of
national group services Rich Tunkel was chal-
lenged by CBS Radio VP of urban program-
ming Reggie Rouse to “get it right” as they roll
the service out to more markets, while Howard
University Board WHUR/Washington PD
Dave Dickerson said it’s important to get out
and educate the advertising community about
the PPM.

Clear Channel senior VP of urban program-
ming Doc Wynter pointed to time spent listen-
ing disparities between the diary method and
electronic measurement, noting that all formats,
but particularly urban ones, are experiencing a
sharp decrease in TSL with the PPM.

During the smooth jazz panel at the R&R
Convention, Clear Channel
WNUA/Chicago general sales manager Pat
Kelley spoke about preparing for the PPM: *It’s

smooth jazz

exciting to kiow on Wednesday how our week-
end programming worked. However, from a sales
point, I'm glad we'’re not the guinea pigs like
Houston and Philadelphia are”

OCTOBER 5, 2007
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Improving Radio’s Image

Marking phase one of their newly announced
Radio 202) initative, the NAB, RAB and HD
Digital Rad o Alliance conducted a brand-positoning

study to desermine how consumers view radio. The
study, comrissioned by the radio industry and pre-
sented at th= NAB Radio Show, was conducted by
O’Keefe Brands and involved a dozen focus group
sessions, plus telephone interviews with more than
5,000 conscners (see story, page 3).

The surv=y found that accessibility, portability and
diversity of content are the top reasons why con-
sumers rely on radio, but that repettive playlists,
shrinking format variety and loss of local control
have the potential to overshadow those assets and
the value tlzat consumers plice on the mediwn.

Nearly a | the survey participants said they rely
heavily on radio to provide them with informa-
tion and emertainment they want and need daily,
and that racio’s ubiquitous nature was the top rea-
son 1t 1s and will continue to be a vital medium.
However, many also acknowledged that they take
radio for gmnted and, as a result, don’t give much
thought to its importance.

The stucy also found that while radio is not
perceived a: a technologically innovative medium,
it is seen as doing a good job of integrating with
new platforms to remain readily available to the
public. And many participants said radio’s techno-
logical simplicity and ease of use is a strength.

Radio 1s also credited with doing a better job
than other mediums in delivering local content.
Nearly all participants said they don’t want radio to
move away tfrom live and local programming, a
trend that :ome sad they've noticed, with the
potential to detract from radio’s appeal as a local
informatior source.

Nearly every participant also cited a lack of
musical variety, repetitive playlists and similar-
sounding «ations as radio’s biggest turn-oft.
Younger atdicnces were most vocal about this
perception,saying it is forcing them to seek other
media to dbecover new music.
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From left, Clear Channel Radio's AFredb Alonso, the
Weiss Agency’s Heather Cohen and CBS Radic’s
Kurt Johnson were among the paredists at R&R's
“Keeping Adults on the Radio’ sessior.
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“"One'Station “or Every Ceneration” gespel brunc &
attendees, in front from left: Radio One/Atlanta creative § ",&\.
marketing director Ler Hall, Integrity Radio proreotions
manager Sharon Dunn and R&R's Darnella‘Dunlgiy ki
back from left: Zomba Gospel VP Jazzy Jordan, WPZS
(Praise 100.9) and WINCZ/Charlotte PD Alvin Stowe,
WFMV (Cospel 95.3)/Calumbia, S.C., PD Tony “Cee”
Green, Radio One Gospe OM and WNNL (the Licht 103.€)/
Raleigh PDJe-ry Smith, Tyscot Records VP of promotiors
Jeff Hargrove, Emtro Cospel owner/artist Troy Sreed and
WXEZ {Star 94.1)/No-fok PD.Dale Murray.

Syracuse &ni rsity’s student-owned

and -cpergted WIPZ-FM was well-

representad at the R&R Convention.

From lefs are Rene Clobal Enterprises

prncipal Richard Rene, Arbitron regional

‘manager James Remeny, PromoSuite

i3 accoun: executive Christy Ogenis,

l Strategic Padio Solutions exgeutive VP
=4 Hal Rcod, Z89 GM Shawn Scotf,

Euvision Radi> Networks president/CEQ

'\ Danno Wolkoff, Albany Broadcasting
marzet manager Dan Austin and
PromoSui-e founder/CEO Rocco Macri.

3
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oughout both conventions, panelists and
speakess kept returning to the question of how
to intprove radio’s percepticn arong consumers,
espedelly tezns ard young adults.

NAB cresident’CEO David Rehr even went
so far in tis Radic Show zeynote as to say it was
“victory or death” for radic in the fight to “cor-
rect . . . niisguidec percep:inns” about the medi-
um, oxclading a fzeling among consumers that
music pzylsts arz repet tve and that format
diversity is cisappearing.

In a peesentaticn of th= results of their joint
study on media consumption among 17- to 28-
year-2kds caled “The Bedroom Project,” Jacobs
Media ar.d Arbitren said thet participants did not
consider tervestria. radio = srimary part of their
lives. The study sherefore concluded that this
demegrazhiz presents rore  challenges—and
more “nrtapoed cpportunities—to broadcasters
than any otker.

And i an NADB session :i-led “How Radio Fits
in a Conzestzd Digital Lar dscape,” Forrester Re-
search ¥ /principel analys: James McQuivey said
that for radic to maintain izs position and increase
its respc: lesel, it nust ad Iress this demographic
problem “rs~. “Right now the Internet skims the
crearr. f the deiro crop. They get those adver-

Elizase-h Wills
pesforms a the
AChot AC
sesson ‘Which
Pait of the Radio
Oreals loe

De idoLs?"

Zombe Records’ Joanne Grand lezds the
R&R adtive rock session “Where —ave All
the Rock Chicks Gone?”

’
A

4
A

tising dollars befo-e radio gets to them

'Embrace
PPM as an
opportunity
and not a

Fy
.8

Thinking abou: the tetal radio audience, CBS
Radio presidenty CEO Dan Mason said in a
“Publishers Profle” Q&A with R&d.’s Erica
Farber,“The way to push this industry forward is

ireat. Just

get in the

aame

to go home and rmake a ditterence in ycur com-
munity ... In ewery community you iave the
—John Fullam  ©Ption to latch orto bandwagon storiez ind own
them and make them ycur own.”

In the adult formate session at t1=2 R&R
Convention, CB& Radi> VP of Jack program-
ming Kurt Johnsen adveed, “You have to make
surc your station i: going through the st>3s where
your listeners fall in love with you: Lok attrac-
tive, listen to then:, show you have a cluz and that
you're someone they waat to be with, hen keep
it going long term,” he said.

Continued on page 20

TalentMasters” Don Anthany, right, presides over the muliformat session “How
to Cast a Morn ng Shew,” with Geller Media Interrational’s Valerie Geller, lett
and United Stations’ Dr. Dave Kolin.

DROE
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Continued from page 19

Jockeying For Position On The
Digital Landscape

The subject of how consumers perceive and use
different kinds of digital audio arose on multiple
occasions. McQuivey started the NAB *Digital
Landscape” session by stating, “If you're not over-
whelmed, you’re not paying attention.” Although
there are many options for listeners when it
comes to audio, radio is still No. 1. Other options
are gaining ground, however, he said. “Radio
commands more listening hours than any other
audio medium, but gets less respect.

“Satellite radio eats into radio the most,’
McQuivey said, but it’s not significant yet because
satellite listeners still have to buy specific equipment
and be in specific places to use that equipment.

During the NAB presentation of “The Bed-
room Project,” Fred Jacobs used videotaped seg-
ments to outline how 17- to 28-year-olds are
using computers, cell phones and texting, social
networking, iPods, videogames, satellite radio, TV
and radio, and what role content, variety and
choice play in their preferences.

Participants of the “ethnographic” study were
asked about satellite radio and many said that
while they were aware of it, the majority have yet
to pull the trigger to subscribe, but someday
might. The prospect of paying for radio was also
an issue for some.

Those who do sample terrestrial radio on a
regular basis do so because they enjoy the choice
and variety. Personalities on radio are also a draw
to this age group, because they say they feel a cer-
tain connection.

During the R&R session dubbed “BTW,
What’s Up With Your Web Site,” a panel of
Internet and technology marketing experts dis-
cussed how radio can extend its brand by taking
full advantage of the Internet, text messaging, e-
mail marketing and database mining. Amy Van
Hook of Liquid Compass and Reg Johns of
Mass20ne Media recommended going outside
the radio industry to discover what other com-

panies are doing to reach their customers, build

them_ your
OWN. —Dan Mason

24/7 NEWS ONLINE @ www.RadioandRecords.com
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brand loyalty and bring in nontraditional revenue.

Ivan Braiker of HipCricket advised programmers
and managers to overcome a lack of resources by
tapping into local high schools and colleges to
recruit interns who are tech-savvy, passionate and
willing to work on the station’s Web site.

Van Hook and Johns each recommended social
networking and blogging. “Listeners want to see
and know more about the talent,” Johns said.
“They want to hear what the jocks think about
various issues. They can put extra content online
that they couldn’t say on-air.”

Johns offered a provocative metaphor for radio
and technology: “Imagine you've got this 300-
pound, 6-foot-8 football player and a midget.
Somehow this midget, who knows karate, is bring-
ing the football player to his knees. I see the foot-
ball player as mass media and the midget as the peo-
ple. What's the football player to do? Learn karate.

“Clear Channel, which is the biggest radio
group in the free world, is at best a $23 billion
company. Google, which started four years ago, is
$150 billion. What part don’t you get? Advertising
is our business, and we need to learn some karate.
Send the staff to school. We are in a race””

Indie Labels, Radio Groups Tout
Competitive Edge

Two R&R Convention sessions focused on the
challenges and advantages independent radio
group and label heads face when competing
against corporate rivals. Panelists at both sessions—
including Collective Soul frontman Ed Roland—
embraced their ability to “work outside the box.”

Bob Catania of Chime Entertainment moder-
ated the “Declaration of Independents” session.
He’s someone who knows the subject firsthand:
He previously worked for Island, Geffen and Giant
Records when they were indie labels.“We're here
to demonstrate that modern independent labels
have built an infrastructure that’s as strong as any
major and can bring compelling stories to radio,”
he said in his opening remarks.

Panelist Kevin Day, founder of Rocket
Science, which provides sales and marketing serv-
ices to labels and artists, likened the proliferation
of today’s independent labels to “the Wild West.”
A former major-label employee, Day now rolls
with a seven-person staff and what he calls “a vir-
tual promotion team” to work with artists and
labels on an as-needed basis.

www.americanradiohistorv.com

Independent radio group heads gathered at a
similarly themed R&R session. Not surprisingly,
all were bullish on the future of radio and local-
ism in particular. “We have street presence in our
markets that far surpasses our competitors in
every case, even when the competitors are major
companies,” Connoisseur Media Group CEO
Jeffrey Warshaw said. “We believe that’s the way
to compete and that gives us an edge. We're will-
ing to do the work, run it for the long run, pro-
mote it and we get great results for our clients.”

Growth Strategies For

Hispanic Radio

Multiple sessions at both conventions were devot-
ed to the exploding Latin radio space. During the
NAB panel “Ramping Up Revenue in the
Hispanic Marketplace,” ABC Radio NetworksVP
of multicultural ad sales Cary Davis advised atten-
dees not to think of Spanish-language radio as just
a format, since it encompasses multiple formats
with deep roots in the community. “It’s not clas-
sic rock,” he said. “It’s la comunidad.”

Bustos Media VP of national sales Angie
Balderas noted that broadcasters must use the
KISES theory (“Keep It Simple Estupid”) to reach
and gain the trust of the fiercely loyal Hispanic mar-
ket. “Keep it in Spanish, build a relationship with
the community and don’t overwhelm potential
non-Hispanic advertisers with too much informa-
tion on the differences among the Hispanic
groups. Keep it simple and build from there”

The R&R session titled “No Translation
Needed: Latin Radio’s Growth, Ratings &
Revenues” emphasized the expansion of
Spanish-language radio in such Northwest mar-
kets as Portland, Ore., and Seattle, as well as in
Southeastern markets. Panelist Mary Hawley of
Lotus Entravision Reps said that “smart advertis-
ers are taking advantage of the opportunities
available, because the first one in, wins.”

Jerry Del Core,VP/market manager for BMP
Radio’s Austin cluster, added that it was necessary
to educate advertisers about Hispanic growth
markets. When buyers aren’t in tune with the mar-
ket,“part of our job is getting the word out about
these communities. We have to tell a story, because
if we don't, stations will not get on anyone’s radar.”

Another NAB session, “Breaking the Language
Barrier—Gringos in Spanish Radio,” focused on
the challenges non-Hispanic broadcasters face

OCTOBER 5, 2007
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Declaration of Independents: Radio” panelists, from left: Federated Media’s John Dille, Bustos
Media Enterprises’ Amador Bustos, R&R’s Jeffrey Ycrke, 3 Daughters Media's Gary Burns,

Commonwealth Broadcasting’s Steve Newberry, Connoissaur Media Group’s Jeffrey Warshaw -
and Riviera Broadcast Group's Tim Pohlman. .
= . .r
. S s
: - 3 :
- . N ]

The NAB's David
Rehr, left, and John
David, right, take a '§
break from the NAB

" M

Chubby Checker at
c&R's cocktail party.

Arbitron’s Rich Tunkel, left, and WYMY/Raleigh's
Julie Garza talk about Spanish-language stations
in emerging markets during R&R’s “No .,
Translation Needed: Latin Radio’s Growth,
Ratings & Revenue” session.

=
X 1}:

York marketing
Frénk lemmiti, left, and
iston marketing director
fiscuss how the transition
& to the Portable People
i@ffect their marketing
rategies during R&R’s

“I recognize that granting artists and sound-

recording copyright owners the right to be compen-

sated tor music played on the radio presents a

change,” Berman said. “But current law presents an

oA
<y -

when introducing a Spanish-language format.
Journal Cemmunications’ Steve Wexler said that it
was essential to hire someone knowledgeable about
the language, music and format. “If you're going to
do this format,” he said,“You can’t go into it half-
heartedly because this [community] does not
respond well if you are not committed.”

Panelists also discussed how they have dealt
with nationwide anti-immigration sentiment
and controntations between English-language
stations and their own Spanish-language outlets.
Wexler said broadcasters should not be scared off
because Hispanics are an important and grow-
ing population. “This format s cverything that
we as broadcasters say we believe radio should be.
[The stations] care about and embrace the audi-
ence. Be bolder and brave”

Performance Royalty, Satcaster
Merger Top Regulatory Issues
Lawyer David Oxenford warned NAB Radio
Show attendees about the new broadcast per-
formance royalty tees the music industry is seek-
ing. He urged support of NAB efforts to bat
down the proposed tees and encourage broadcast-
ers to lean on their elected representatives when
they returned home, or theyd feel the pain in
their bottom lines.

Here First.”

OCTOBER 5, 2007

KBFB/Dallaz MD/miaday
,. personality J_ Big Bk, |2ft,

= and WBBM&Chicago APD'»C
Erik Bradley—the 2007
rhythmic MD of the year—we-e
among the pa-elists at the
R&R sessiom “You Heard i-

in a PPM World”

“I'sense the atimde from [the Copyright Office
and from lawmuakers| is,‘Ah, no problen.You can
Jjust raise your rates [to cover the new, increased

ces], ”* he said during the “Performance Tax to
Digital Rads
sion. “Well,

you have already done so?”

day’s Hottest Radio Issues” ses-
u could raise your rates, wouldn’t

Onxentord made his appeal the day after the
Dickstein Shapiro track of “Broadcast Financing
20077 paneis, in which Deutsche Bank’s Drew
Marcus warned broadcasters that new proposed
performance fees could have a negative effect on
the way lenders fecl about radio when it comes
to approving loans.

Rep Howard Berman, D-Calif., weighed in on
the pertormance royalty fee battle in a statement

released during the conventions. The chairman of

the House Judiciary Subcommittee on In-
tellecrual Property, the Courts and the Internet,
who convened o hearing in July on the issue,
pledgad ro include “specific and significant dis-
counts and other accommodations” for small and
religious broadcasters when he introduces “per-
tormance-right” legislation in October.

inequity that is neither fair nor right. Artists deserve

compensation for the use of their music, and this gap
in the law must be addressed. I am confident that we
can do this in a way that is sensitive to the cgitimate
concerns and economic realities of broadcasters”
The other front-burner regulatory issue
receiving significant floar time in Charlotte was
the proposed XM-Sirtus merger, which FCC
chairman Kevin Martin said the commission
would hold to “a higher threshold than other
transactions” during the NAB’s annual FCC
Breakfast (sce story on page 5). RsR

Reporting by Carol Archer, Keith Berman, Mgke Boyle,
Alexandra  Cahill, Kevin Carter, R} Curiis,
Darnella Dunham, Julie Gidlow, Paul Heine, Jackie
Mudrigal, Cyndee Maxuell, Kevin Peterson, Ken
Tiscker, Susan Visakowitz and Jeffrey Yorke.

WWL-AM Scores
Marconi Hat Trick

The presentation of the NAB Marconi Radio Awards at the NAB Radio
Show was particulariy emotional this year, as Entercom news/talk
WWL-AM/New Orleans was honored for its heroic efforts in the atter-
math of Hurricane Katrina and became the first radio outlet to win

/

7 7
2/

/”

(//ﬂ

Marconis in all three station categories in tve same year.

Here is a complete list of this year's award recip ents.

Legendary station: WWL-AM/New Orleans
AC station: WBEB-FM/Philadelphia
Network/syndicatec personality: Sean Hznnity, ABC Radio Networks
CHR station: WYAQ-FM/Morgantown, W.Va.

Major-market staticn: WGN-AM/Chicago

Country station: WI'VK-FM/Knoxvitle

Large-market station: KSTP-FM/Minneapolis

News/talk station: WWL-AM/New Orleans

Medium-market station: WWL-AM/New Orleans

Oldies station: WWSW-FM/Pittsburgh

Small-market station: WAXX-FM/Eau Claire, Wis.

Religious statiom: XLTY-FM/Dallas

Major-market personality: Big Boy, KPWR-FM/Los Angeles

Rock station: WMMR-FM/Philadelphia

Large-market personality: Chuck Collier, WGAR-FM/Clevetand
Spanish station: KLYE-FM/Los Angeles

Medium-market personality: Van & Bonnie, WHO-AM/Des Moines
Sports station: KTCK-AM/Dallas

Small-market personality: Mike McNamara, KNOX-AM/Grand Forks, N.D.
Urban station: WHUR-FM/Washington

Spanish-format sersonality: Rafael Pulido. WOJCO-FM/Chicago

24/7 NEWS ONLINE @ www.RadioandRecords.com
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EWS / TALK / SPORTS

This just in for dessert ... Britney loses custody of the kids.
Are listeners still interested in the main course?

What Constitutes
‘News'? It's A
Matter Of Taste

N Y

‘Most

eople don't
just want to
eat greens;
they also
have quite a
sweet tooth
when it
comes to the
news.,—Jim Roope

Jim Roope

Jim.roope@turner.com

hen did celebutante legal troubles and mishaps become

so newsworthy? Is it responsible journalism to cover

the misadventures of Paris Hilton, Britney Spears and

Lindsay Lohan? ® As the Los Angeles correspondent tor

CNN Radio, one part of my beat is entertainment, and

it seems there has always been a tascination with the
rich and famous—but when did that mere tascination graduate from the gos-
sip columns to the front page?

Eat A Balanced Diet

Tn many ways, Ainerica turns to the media to
keep it informed about current events and gen-
erally what is going on in the world. Whether 1t’s
local, national or international news, information
is power. The serious journalist i1 me wants to
expose the public to reports about the protests for
democracy in Myanmur, the plight of refugees in
Darfur and the immigration debate n the
United States. I want to help feed the public their
“greens,” if you will. Whether fortunately or
unfortunately, most people don’t just want to eat
greens; they also have quite a sweet tooth when
1t comes to the news.

Jim Roope

of Amer
~Sreton

> say th
re following/the 08
aresidential

Election close

The hest ‘08 Presidential Election coverage
anywhere on radio. This one's gonna he good.

@ RADID NETWORKS

212.735.1129 = www.hannity.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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But the sweets are what people are talking about at the
water cooler, at the dinner table (for those who still eat
dinner together each night at a table), at the gym, school,
salon, just about everywhere. Personally, [ want them to
say,“I heard CNN Radio say . . . ’but to be honest, | don't
necessarty like covering celebrity news.

As journalists, we are torn. Some may say,“I can’t believe
you're covering Paris Hilton’s jail release,” but then imme-
diately follow up with, “So, do you think she’ll get out
early?” The appetite for such “softer” news as entertain-
ment seems to be indicative of the tiines. Lots of “hard”
news, leading with such stories as Iraq, the Minnesota
bridge collapse, the Virginia Tech tragedy and more, leaves
people wanting an cscape of sorts, so the celebrity news
is a good fix.

That’s not to say, however, that soft news is becoming the
main menu for listeners, In June, stories about Iraq on
CNN.com had higher traftic than stories about Hilton. But
I should note that for every tive Iraq stories, four Hilton sto-
ries were viewed, Listeners are getting the news and infor-
mation that’s good for thern, that’s important for themn to
know; but they want a litde something sweet with their imeal
and celebrity news seems to fill the dessert plate pretty well.

Let’s also not forget that news organizations are busi-
nesses, and businesses need to diversity their offerings in
order to stay competitive. Bottom line: For a news or-
ganization that has 24 hours of programming, it’s just
good business to, well, report the news—breaking, devel-
oping, local, national, international, politics, entertain-
ment, sports—a little something for everyone.

The challenge for the news industry lies in how that
news is presented. Its not wrong to lead with a Spears,
Lohan or Hilton story if that is, in fact, the latest or most
talked-about news of the day. [t’s important for us to keep
in nund that just because an update about Hilton’s relcase
from jail airs at the top of the hour, news coming out of
Iraq, Peru or Minnesota is no less important. The allegedly
anti-Semitic rants of a celebrity caught driving under the
influence does not trivialize the threat of lead in our kids’
toys marnutactured in China or global warming. Present-
ing all stories without tabloid sensationalisin is the key to
maintaining credibility through the rest of the newscast or
your news day, regardless of the day’s events.

When approaching a story, | always try and put myself
in the mind of the listener. What about this story interests
or affects me as a listener, as a human being? Regardless
of the subject matter, | try and ofter the story to the lis-
tener without bias or being judgmental, and provide lis-
teners the information for their own consideration.

The Research Gods Have Spoken

In an August 2007 study by the Pew Research Center for
the People and the Press, 87% of respondents said there is
too much celebrity scandal coverage and 54% of those said
the media is to blame. T think that it is worthy to note that
69% of people under 30 say the public is to blame for too
much celebrity scandal coverage.

The reahty 1s that our listeners are not ignoring these
stories. Now, does that mean entertainment news has
changed mainstream journalism? Not necessarily. It’s just
another story to consider, and the news outlet’s focus on
that story is determined by the editor, news director or
producer, based on the news cycle of that particular day.

Here is a question we should be asking ourselves: Is
more legitimate news taking a back seat to celebrity news?
An August MediaPost Productions article suggests there
are oo many channels chasing too little news. This arti-
cle also cites the Pew Rescarch study, but suggests that per-
haps news outlets cover celebrity scandals because they’re
easy and result in quick ratings. The article cites
Hurricane Katrina, Enron and the Iraq War as examples
of news too difficult and not appealing enough to cover
to the degree the media covered Hilton’s journey
through the criminal justice system or the death of Anna
Nicole Smith.

This 1s where, respectfully, I disagree with the research.
Take CNNs coverage of Hurricane Katrina. For months,
CNN was in New Otleans and the Gult Coast region
bringing our viewers, users and listeners wall-to-wall cov-
erage tollowing the storm’s landfall. [ personally spent
three weeks in New Orleans and one in Houston in the
storm’s aftermath. But our coverage didn’t stop within a
few weeks of the levees breaking. As a matter of fact, CNN
established its Gulf Coast bureau in the aftermath of
Katrina—and, more than two vears after the storin, we still

‘"When approaching a
story, | always try and
put myself in the mind
of the listener. What
about this story
interests or affects me
as a listener, as a
human bEing?’—Jim Roope

report on the recovery efforts.

CNN'’s coverage of the war in Irag, Hurricane Katrina,
Enron and more has been heralded. Does anyone really
believe that if an A-list celebrity was caught with a DUI
while I was in New Orleans covering Katrina’ aftermath,
that CNN would have demanded [ return to Los Angeles
to cover 1t? Absolutely not.

The Taste Buds Of Our Audience

Whether we admit it or not, personal taste alsa comes into
play when people choose the news and information they
consume. Some like celebrity news, some favor more seri-
ous news like the war in Irag. Who's right? WFos wrong?
It is not for us to say. But it is our responsibiliry to report
the stories of the world with truth, accuracy and no bias,
no matter it they come out of Hollywood or Afghanistan.

When I was a kid, I thought that the loca news had
some sort of formula it followed: one story from Wash-
ington, one from the state capital, one from the city
council and so on. If indeed that was the formula, it
doesn’t work like that anymore.

There’s more choices, better coverage; reporters have
greater resources and advanced technology. That gives us
more flexibility to serve our audiences better. That means

we have the ability to offer them a full, diverse buffet
loaded with greens and sweets—and can let chem fill up
on what they have a taste for that day. Let the listeners sat-
1sfy their appetites with what they crave. Just make sure
whatever we put on the buffet that dav is our absolute best
product which is, above all else, accurate and balanced. R&R

Jint Roope is the Los Angeles corresposident for CNN Ruatio Nenvork.
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What do you want YOUR
rogramming to do?
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Grow Local $ponsors. Capture Listeners. Car Clinic Programming does it.
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.cam

Picture Perfect

1. The Last Goodnight, which performed at the R&R Convention’s
opening-night cocktail party in Charlotte, hung out recently near L
Cheesehead Central, Clear Channel CHR /top 40 WZEE MY
(Z.104)/Madison. “Pictures of You” is the first single off the bandsVirgin | ™ &3
debut, “Poison Kiss”” From left are the group’s Ely Rise, Leif Christensen, | #
Kurts John and Mike Nadeau;Virgin resident Bret Favre impersonator

Dave Reynolds; the band’s Anton Yurack; and Z104 PD John Reilly.

2. Design For Living Jones Radio Networks’
money expert and consumer advocate Clark
Howard joined Rachael Ray on “The Rachael
Ray Show” to discuss how to effectively shop at

Hey, big shot! E-mail high—resolution such warehouses as Sam’s Club and Costco.

hotos from ti Kristan Cunningham, a lead designer on the
PNotos from your promotions, | ey series “Design on a Dime,” also made a

appearances, promo tours and other guest appearance during the segment. From left
radio and record industry events to | are Cunningham, Ray and Howard. 3. Power
ACahiII@RadioandRecords.com. Breakfast Atlantic artist Twista clowned
around with morning show host Ed Lover and
DJ Kut during a visit to Clear Channel rhythmic
WWPR (Power 105.1)/New York. From left are
Lover, Twista and DJ Kut. 4. Northern
Exposure Johnny Van Zant, right, recently
stopped by CBS Radio country WDSY
(Y108)/Pittsburgh to visit evening jock Mike
Tyler and promote Van Zant’s new single, “Coes
Down Easy.” The duo’s new album, “My Kind of
Country,” is due Oct. 9. 5. A Way With Words
Jenny McCarthy, right, has come a long way
since her co-hosting gig on MTV's “Singled
Out.” “Good Morning America Radio” host
Hilarie Barsky interviewed the actress/author
about her new book, “Louder Than Words: A
Mother’s Journey in Healing Autism.” 6. A Few
Good Men The members of Rascal Flatts—
Gary LeVox, Jay DeMarcus and Joe Don
g b / Rooney—donated $829,581 in proceeds from a
qué‘réé 0"4/’0”‘?4«4 i 8‘29 53 r concert at Nashville’'s Sommet Center to the
QAss = e & Dot 4 Monroe Carell Jr. Children’s Hospital at
Vanderbilt University. The donation is the
largest solo fund-raising event for the hospital
and the third consecutive topper for Flatts,
besting the group’s 2006 donation of
$817,000. In the bottom row, from left, are
Lyric Street Records VP of marketing Greg
McCarn, VP of national promotion Kevin
Herring and president Randy Goodman.
Standing, from left, are Lyric Street senior VP of
A&R Doug Howard; Rooney; Monroe Carell Jr.
Children’s Hospital CEO Kevin Churchwell, M.D.;
LeVox; DeMarcus; Vanderbilt vice chancellor for 4 i
health affairs Dr. Harry Jacobson; and band » (rl’f‘: ;))‘?.,
Q £- managers Trey Turner and Doug Nichols. L8 ,’ TR
W". 7. Southern Hospitality J Records artist
- Emily King, left, chatted with APD/evening

s

R

-

urban WEAS (E93)/Savannah, Ga. Her debut

o

& 2
personality Lil Ceezy during a visit to Cumulus g
CD was released Aug. 28. :

4" L

Y
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[Z3 TIMELINE

Clear Channel AC WALK/Nassau-

Suffolk PD Rob Miller adds program-
MEILEES  ming stripes for sister W TU/Mew
York. B Greg Foster is named PD for news/talk
KNRS/Salt Lake City. B Radio Onza hires Steve
Candulle as GM of urban AC KKBT (C00.3 the
Beat)/Los Angeles.

Geordie Gillespie joins Follywood
Records as VP
MISLAY  of national pro-

motion. M Smooth jazz

KJCD/Denver woos

Michael Fischer aboard for

programming duties. Bl

Jackie Madrigal is named

R&R Latin formats editor.

10

YEARS AGO

Madrigal
Connoisseur

Communications appoints Jeffrey
Dinetz to VP of its 30-station cnain.
B Brian Ongaro joins KDGE and KZPS/Dallas
as VP/GM. B WKQI/Detroit

elevates Dave Kerr to sta- 1

tion manager.

Ernest Jackson
15 is named
YEARS AGO VP/GM of

KMJQ, KYOK and
KHYS/Houston. B
XHRM/San Diego pro-
motes Michael Seaberry to GM. B Jim
Mickelson rises to PD of KKAT/Sal: Lake City.

Jackson

Steve Perun joins WHYI
2 (Y100)/Miami as PD. B WHQT (Hot
105)/Miami takes on Jeff Twson as
program manager. ll Andy Allen named VF of
AOR at Island.

Paul Nugent
25 joins WZGC
MIEEU (Z93)/Atlanta

as GM. B WJLB/Detroit
taps James Alexander as
OM. B Bab McNeill joins
WMZQ/Wsshington as PD.

YEARS AGO

Alexander

Chuck Roberts is the new PD at
30 WVBF/Boston. B Corinne
ML Baldassano heads to

KAUM/Haouston as PD. B Jerry Clifson joins
WLRS/Louisville as PD.
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THE SPIN

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Paisley Dials Up Fifth Straight No. 1

Brad Paisley logs his fifth consecu-
tive Country No. 1, and ninth
overall, as “Online” (Arista
Nashville) connects with a 2-1
Jump. Discounting his holiday
song appearances from late last
year, Paisley has made it to the top
with every release dating back to
“When | Get Where I'm Going”
with Dolly Parton in March 2006.
That's the longest streak by any
artist since Toby Keith hit No. 1

with six straight songs from September 2001 to December 2002.

At 15 weeks on the chart,“Online” ties Paisley’s own record tor
Y

quickest trip to No. 1, equaling the rise of his first chart-topper, “He
Didn’t Have to Be,” in December 1999.

‘Delilah’ Joins
Exclusive List

With an 8-4 leap for “Hey There
Delilah™ (Hollywood), the Plain
White T’ own the first shared top
five between AC and Alternative
(where the song reached No. 3)

Ly

since the Goo Goo Dolls’“Naine,”
which topped Alternative for four
weeks i fall 1995 and then
crossed over to a No. 5 peak on
AC in February 1996.

Since the Alternative chart’ incep-
tion in fall 1988 (under the atde
Modern Rock in sister publication
Billboard), only three other songs n
addition to “Name” and *“Delilah”
have hit the top five on both lists:
Sinéad ()’Connor’s “Nothing
Compares 2 U” in 1990 (No. |
Alternatve, No. 2 AC), Sheryl
Crow’ “All 1 Wanna Do” in 1994
(No. 4, No. 1) and Gin Blossoms’
“Til I Hear It FromYou™ in 1995-96
(No. 5 on both surveys).

Fergie, Faith
Headline AC Action

“Big Girls Don’t Cry” (Interscope) by
Fergie tops AC with a 2-1 advance in its
l4th chart week, marking the quickest
ascent to the summit for a nonholiday
song by a female since Faith Hill's
“Cry” reached No. 1in its ninth frame in
late 2002. “Girls” remains atop Hot AC
for a sixth week and becomes the first
shared AC/Hot AC chart-topper by a
fernale since Sheryl Crow’s “The First
Cut Is the Deepest” led AC for two
weeks and Hot AC for one in 2004.

Hill, meanwhile, debuts at No. 25 at
AC with “Lost” (Warner Bros.), one of
two new songs on her “The Hits”
compilation released Oct. 2. The other,
“Red Umbrella,” becomes her 34th top
40 hit at Country with a 45-40 jump.

“Lost” is Hill's 10th AC chart sin-
gle. All nine of her previous titles
have reached the top 10, including
No. Is “Breathe” (17 weeks on top),
“There You'll Be” (12) and “Cry” (11).
No other artist in the 14-year Nielsen
BDS era at AC has begun with as
many consecutive top 10s.

‘Idols” Not Idle

Daughtry becomes the first band since Maroon 5
in 2003-04 to score top 10 hits at CHR/Top 40
with its first three releases from a debut album.
Climbing 11-10, “Over You” (RMG]) follows the No. 1
“It's Not Over” and the No. 3-peaking “Home.”
Lead singer Chris Daughtry isn’t the only former
“American |dol” finalist to continue to win over
radio: Jordin Sparks, this year’s champian, posts
her first entry on the CHR/Top 40 list at No. 38
with “Tattoo” (Zomba), while Elliott Yamin earns
his first AC top 10 (No. 10) with “Wait for You”
(Hickory), a recent No. 4 CHR/Top 40 hit.

Jay-Z Works ‘Magic’ At Urban

Jay-Z carries his Island Def Jam Musie Group
home base to a single-week record 12 titles on

//////// /&

the Urban chart as “Blue Magic” invades the
list at No. 28. The debut position spot miatches
labelmate Kanye West for the best debait by a
male artist in 2007, one week after “Good Life”
bowed at the same position. Last week. IDIMG
owned 11 songs on the list, which equaled a
high achieved by four other labels in the 15-
year history of the Urban chart.

Foo Fighters Grab
Active Rock Top Spot

The Foo Fighters earn their second Active Rock No. 1
as "The Pretender” (RMG) moves 2-1. Although the
quartet has amassed 12 top 10 tracks
on the chart since 1997, its only
previous No. 1 came when

“Best of You” reigned for
three weeks starting with the
July 22, 2005, chart. “The
Pretender” leads the way for
a seventh straight week at
Alternative, match-
ing “Best of You”
for the group’s
second-longest
run at No. 1 behind
the 10-week stay
of “All My Life" in
2002-03.
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Like modern-day diplomats, Johnjay & Rich selflessly bring

Phoenix and Tucson together

Phooson Phorecast:
Phriggin’ Phenomenal

Kevin Carter

KCarter@RadioandRecords.com

or the past year or so, Johnjay & Rich have spent a sizable
chunk of their work week driving back and forth like mani-
acs across the 100 miles of baking desert that separates Tucson
and Phoenix. As the voluntarily mobile hosts of “Arizona’s
Morning Show,” the guys make their self-inflicted commute
every few days between their original Arizona home base of
KR QQ/Tucson and Clear Channel CHR /top 40 sister KZZP/Phoenix, where

the show 1s also carried.

Johnjay & Rich have even purchased homes in
both markets in order to further entrench them-
selves with the local populace. With all that free
time on their hands spent driving and staring out
over the miles and miles of scorched scrub brush
separating the two markets, a supremely dumb-
ass idea was born: “Hey, wouldn™ it be awesome
if we blatantly pandered to both narkets simul-
taneously by organizing a big-ass concert out in
the middle of freaking nowhere, dead center
between the two cities?”

Somehow, for reasons still unclear, someone blurt-
ed out the name “Phooson” (cleverly created from
the phonetic combination of Phoenix and Tucson),
which also stuck. The idea slowly began to morph
into a concept, which from there has actually turned
into reality: Phooson is now scheduled for Oct. 12
at the Pinal County Fairgrounds in Casa Grande,
Ariz., halfway between Phoenix and Tucson.

What started out as the questionable concert
event of the year began to take shape in June
when the idea was finally shopped to Johnjay &
Rich’s new best friend: Interscope artist
Enrique Iglesias, who calls the show every frig-
gin’ day—seriously.

That habit began in May, when the boys told
Iglesias they would play his new single every time
he called the show, and, Iglesias, God bless him, has
kept up his end of the bargain by calling Johnjay &
Rich every day, no matter where in the world he
happens to be. That habit, astoundingly, has contin-
ued unabated, since May 4, extending for 100 con-
secutive shows, “except for one day when he had a
migraine,” Johnjay says.

Out of that,a genuine friendship has bloomed
among Johnjay, Rich and Iglesias. It was that bond
of trust that the boys immeediately exploited and
endangered when they initially broached the sub-
ject to an unsuspecting Iglesias (cue dramatic
reenactment):

Johnjay and/or Rich: “What if we held a con-
cert right in between Phoenix and Tucson? We can
call it Phooson! And you can headline!”

Enrique: “Huh?”

Yes, it was just that simple. At press time, what
began a year ago as an imaginary “Woodstock in the
desert” concept has expanded into a genuine con-
cert event, headlined by Iglesias and now including
commitments by Fabolous, the Jonas Brothers, Paula
DeAnda, Lloyd and Kat DeLuna. And there’s more:
Phooson will be hosted by Arizona native/2007
“American Idol” winner Jordin Sparks, and will fea-
ture special appearances by Arizona Cardinals quar-
terback Matt Leinart and psychic Allison DuBois,
with more acts TBA.

Lest you think this idea was just squeezed out a
few weeks ago, think again. Sure, it sounds half-
baked, all right, but in reality, it’s been seasoning for
more than a year.“"We were honestly trying to come
up with a way to get some of that Arizona vibe, and
thought, " Why don't we do a show right in the mid-
dle?” ” Rich says. “At one point, our boss, Tim
Richards, even suggested we have a studio right out
there in the middle, which is stupid, because there’s
nothing out there in the middle”

Despite that slight obstacle, the boys were deter-
mined to get the two cities together, somehow, some
way.““The whole thing started out as a joke because
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Johnjay, left, and Rich

we just really like the name Phooson, but then we
started to get thousands of e-mails from listeners
telling us, ‘I'd go, " Rich says.

Hooked On Phonics

Ah, yes, that name: “We came up with the
Phooson name a year ago,” Johnjay says. “We've
had this fictional Phooson concert in our heads
for a long time,” he says.* “Tu-Nix" didn’t have any
vibe, and we just preferred the name Phooson,
which we ended up spelling phonetically” Not
like they had a lot of choice in the matter: “We
found out that if we spelled it with an ‘F-u-c’ like
Tucson it came out ‘Fucson,” which wouldn’t fly,”
he says.

The show’s Oct. 12 date was determined by
Iglesias’ tour schedule. Talk about exclusivity:
He’s not doing any other shows in North
America for the next six to eight months. And
once the scenic Pinal County Fairgrounds was
secured, the real work began—don’t let the fes-
tive word “fairgrounds” fool you. “It’s literally a
giant patch of dirt in the middle of nowhere,”
Johnjay says. “We have
to build the stage
from scratch, bring in
electricity, porta-pot-
ties, everything.”

“Anybody can have
a concert where people

OCTOBER 12, 2007 live” Rich sniffs.

PIMAL COUNTY FAIRGROUNDS

“Nobody has a show
that is solely contingent
on everybody gather-
ing in a bunch of dirt in
the middle of
nowhere, just because
we ask them to.

“Oh, yeah, and 1t
not even free,” he adds.
Aside from paying for
the acts, a chunk of the
show’s proceeds and
ancillary  merchandise
sales  will  benefit
Johnjay & Rich’s annu-
al  Christmas Wish
fund.

“Anyway, we're real
excited,” Rich says.
“We've been to this
part of Arizona before and judging from the
scarcity of residents, we're guessing that there’s
probably been a lot of underground radiation
experiments there.”

Stay tuned for other musical acts and surprise
celebrity appearances to be announced soon for
Phooson, because the guys aren’t done yet.*“We have
some other possible names on the hook that will
turn this thing from ‘big’ into ‘humongous, but we
don’t want to announce them undil they’re locked
down,” Rich says.

“The Phooson concept has snowballed into
something bigger than 1 think Johnjay & Rich
ever imagined,” their producer Marisa Lucas
says.“There are now talks of making it an annu-
al event.” RR
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KQiD/Alexandria, LA
PD: Trent Erikson

KGOT/Anchorage, AK
OM: Mark Murphy
PD/MD: Bill Stewart

WWBX/Bangor, ME
PD: Jonny Shields

KRSQ/Billings, MT
OM/PD: Kyle McCoy

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhoff

PD: Dave Adams

APD: Chad Fasig

MD: Mason Schreader

KNDE/Bryan, TX
OMY/PD: Lesley Henton

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donovan Short

KZIA/Cedar Rapids, IA
OM: Rob Norton

PD: Greg Runyon

MD: Ric Swann

WQQB/Champaign, IL
PD: Joe Mtintyre

WJYY/Concord (Lakes Region), NH
PO/MD: AJ Dukette

WKMX/Dothan, AL
PD/MD: Squirrel

WWAX/Buluth, MN
OM: Bill Jones
PD/MD: Tony Hart

WBIZ/Eau Claire, W
OM: Mike Cushman
PD/MD: Jare E Jordan

WNKI/Elmira, NY
OM/PD: Scott Free
MD: Eric McKay

WRTS/Erie, PA
PD: Jessica Curry
APD: Danial Baxter

WOKS/Evansville, IN
PD: Keith Curry

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WDAY/Fargo, ND
PD: Troy Dayton
MD: Spedial Ed

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD/MD: Jay Steele

WMSR/Florence, AL
OM: Brian Landrum
PD: Jon "Fatguy" Marte

WJIMX/Florence, SC
OM: Randy "Mudftap" Wilcox
PD/MD: Scotty G.

KISR/Ft. Smith, AR
OM/PD: "Big Dog" Rick Hayes
APD/MD: Mike "Mike at Night" Oldham

KKXL/Grand Forks, ND
OM: Rick Acker

PD/MD: Trevor D

APD: Dave Andrews

WQPO/Harrisonburg, VA
PD: Bobby Mason
MD: Ryan O'Bryan

KLAZ/Hot Springs, AR
OM/PD: Keith Michaels
APD/MD: Aaron Carrett

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Gary Miller

KSYN/Joplin, MO
OM: Chad Elliot
PD: Steve Kraus
MD: Chris Cortez

WAZY/Lafayette, IN
OM: Karen Rite
PD: Jimmy Knight

KFRX/Lincoln, NE
OM: Lester St. James
PD: Matt McKay
APD/MD: JJ Ryan

KZl/Lubbock, TX
OM: Wes Nessmann
PD: Jacqui Neal

WCIL/Marion, IL
PD: Jon E Quest
MD: vy

KIFS/Medford, OR
PD/MD: Gemineye Mayers

WJDQ/Meridian, MS
OM: Brian Landrum
PD: Carson Case

KNOE/Monroe, LA
OM/PD: Bobby Richards
MD: Mike Austin

WVAQ/Morgantown, WV
OM: Hoppy Kercheval
PD: Lacy Neff

WWXM/Myrtle Beach, SC
OM: Jimmy Fueger

PD: A Seliga

MD: Larry Knight
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WQGCN/New London, CT
PD: Kevin Palana

WSPK/Newhburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Odessa, TX
PD/MD: Nate Rodriguez

WILN/Panama City, FL
PD: Chris Alan
MD: Spoon

WPIA/Peoria, IL
OM: Gabe Reynolds
PD/MD: Don "Big D" Black

KRCS/Rapid City, SD
OM/PD: Charlie O'Douglas
APD/MD: Jayden McKay

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Carr

WXER/Sheboygan, Wi
OM: Patrick Pendergast
PD/MD: Ren Simonet

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne

PD: JJ Holiday

APD: Wayne D.

MD: Timmy Daniels

WHTF/Tallahassee, FL
PD/MD: Brian O'Conner

WMCGlI/Terre Haute, IN
MD: Jamie Dawson

WKHQ/Traverse City, MI
OM/PD: Luke Spencer
MD: Dave B. Goode

KUJ/Tri-Cities, WA
PD: AJ Brewster

WWKZ/Tupelo, MS
OM/PD: Rick Stevens

WIFC/Wausau, Wi
PD: John Jost
MD: Belky

WAZO/Wilmington, NC
OM/PD: Jerry Mac

KFFM/Yakima, WA
OM: Ron Harris
PD/MD: Steve Rocha

» FABER DRIVE’S “TONGUE

TIED" JUMPS TO NO. 10 ON THE
CANADA CHR/TOP 40 CHART, ITS
FIRST TOP 10 AT THE FORMAT.
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Alicia Keys’ outstanding performance helps spark activity at radio

Keys Steals The Show

Darnella Dunham
DDunham@RadioandRecords.com

n Sept. 9, millions tuned in to MTV’s Video Music Awards

(VMA:G) to see the much-hyped return of Britney Spears. The

response was tepid at best and her few minutes onstage led

to an onslaught of negative publicity. @ I knew other people

were going to perform that night, but the endless entertain-

ment news bits on Spears made it hard to recall who else
would be there. When Alicia Keys first appeared on camera for her segment,
she looked elegant and beautiful. But when she hit the stage to perform her
new single,“No One,” people weren’t talking about her appearance—they were
talking about how exceptional her performance was.

Some rhythmic programmers expressed their
reluctance to jump on “No One” when it was
first released to radio because they felt it was too
urban. ] Records senior VP of rhythm promotion
Michael Williams believed the single could be big
at the format, so he and his team diligently
worked the record, despite reservations.

But during the week of Sept. 10, immediately
after the VMAs, the single was added to the
playlists of 18 rhythmic stations—before its offi-
cial add date—and began surging up the chart.
After debuting at No. 33 on the Sept. 21 Nielsen
BDS-powered Rhythmic chart, “No One”
hopped to No. 25 the following week, up 652
plays, the second-biggest increase on the chart,
next to Kanye West and T-Pain’s “Good Life.” This
week the song earns Airpower status, with a 25-

16 get-out-of-the-way move.

“As soon as I got the record, we started play-
ing it,” CBS Radio’s WMBX (X102.3})/West
Palm Beach OM/morning show host Mark
McCrae says. “But the performance pushed it
over the edge.”

For some programmers, Keys’ set on the VMAs
helped motivate them to put the song into bet-
ter rotation.

Malkan’s KZFM/Corpus Christi, Texas, PD/
morning show host Ed Ocanas didn’t add “No
One” solely based on the VMAs performance, but
he acknowledges that it made a major impression
with listeners and programmers alike. “I think it
made it more top of mind,” Ocanas says. ‘It real-
ly told people that she’s back.”

For Entercom’s KDGS (Power 99)/Wichita

Where In The World Is Alicia Keys?

Alicia eys has spent time in many fareign
countries and has soaked up influences
during er travels. “There's no formula to
my music,” she says. “It's just rooted in my
heart and soul. Whether | talk about
visiting the pyramids in Egypt or witnessing
the AIDS epidemic in Africa or matters of
the hea-t, everyane will be able to
experience where |'ve been and where | am
going i my life.”

OCTOBER 5, 2007

Keys took on travel correspondent duties
for Mew York's Daily Mews in 2004, provid-
ing monthly insights into the experiences
she had durinc her summer waorld tour,

In between zlbums in 2006, she ran a
marathen in Geeece, which turned out to be
a physical and emotional triumph. Keys told
Entertainment Weekly, “It took me five
hours; it was bell. But it was amazing. When
| got to the end, | started crying.” =00

WwWWwWWwW.americanradiohistorv|

Keys

Alicia Keys’
‘No One’
Rhythmic
Chart History

Issue Date:

Pos. Total Plays Gain
Sept. 7:

- 45 45
Sept. 14:

= 206 161
Sept. 21

33 668 462
Sept. 28:

25 1,320 652
Oct. 5:

16 2,037 n7
Source: Nielsen BDS

PD/afternoon personality Greg Williams, it also
wasn’t just the VMAS that led to him spinning the
song more than 40 times per week:“l knew it was
a great record when 1 first heard it.”

Listeners have responded favorably, but it’s hard
to know if it was the performance or the song
itself that elicited such excitement. “The minute
we started playing it, the listeners reacted to it,”
Williams says. “It’s an awesome record.”

In Austin, Emmis-owned KDHT (Hot
93.3) morning show co-host Mimi was partic-
ularly enthused by the VMAs, and spent a lot
of time singing her praises the morning after.
“Our morning show was talking about the
Alicia Keys performance quite a bit,” OM/
PD/middayer Chase says. “It’s been a really
good reaction record; I think she knocked it
out of the park.”

Even so, no matter how great the perform-
ance, programmers would not show it this
much love if it were not a strong song. “It’s a
no-brainer,” Ocanas says.“A no-brainer artist, a
no-brainer record. It was great timing versus the
actual performance. It's not like the phones
went crazy after that. But the key to her appear-
ance was the awareness.”

McCrae adds, “I didn’t have any doubts about
‘No One’ ” But when she performed it I knew
it was a smash.”

Keys has had songs perform well at rhythmic
before, but she’s not really considered a core artist.
Like many of her past hits, “No One” seems to
transcend formats and the musicality, blended
with a hip-hop swagger, is a breath of fresh air.
Keys stuck with frequent production partner
Kerry “Krucial” Brothers, and “No One” show-
cases her talents not just as a vocalist and produc-
er, but as a songwriter and pianist.

While she does collaborate occasionally with
other producers, Keys finds it important to keep
people like Brothers and BMG North America
chairman/CEO Clive Davis close to her projects.
“My team offers me different perspectives, but
always recognizes the artist in me,” she says.“They
encourage me to be who I am creatively”

Keys cites Nina Simone, Donny Hathaway,
Marvin Gaye, Stevie Wonder, Chopin, Erik Satie,
Leontyne Price, Tupac Shakur, the Notorious
BI.G., Jay-Z and the Wu-Tang Clan as musical
influences, so its no wonder that her appeal
extends beyond formats.

With only two studio albums and the live
“Alicia Keys Unplugged,” its easy to forget just
how many awards she has received. Since her
debut, “Songs in A Minor,” dropped in 2001,
Keys has won nine Grammy Awards, 11
Billboard Music Awards, three American Music
Awards, three World Music Awards, two MTV
Video Music Awards, two MTV Europe
Awards, three NAACP Awards, two
Nickelodeon Teen Choice Awards, one BET
Award, six Soul Train Music Awards, one Soul
Train Lady of Soul Award, one People’s Choice
Award and a My VH1 Award.

Keys’ new project, “As I Am,” will be released
Now. 13,and if“No One” is an indication, she will
bring home plenty more awards in 2008.  R&R

24/7 NEWS ONLINE @ www.RadioandRecords.com
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PROGRAM HIGHLIGHTS
Informative Panels » The Billboard Q&A = Artist Shcwcases

" Tlge Billboard R&B/Hip-Hop Radio Awards « Debates and Discussions with Industry Leaders

" Networking Cocktail Receptions The Billboard R&B/Hip " Hop Awards Party

NOVEMBER 28 - 30, 2007 « RENAISSANCE ATLANTA HOTEL DOWNTOWN

BEEOVRYS

Billeoa’

Billboard's 8th annual R&B/Hip-Hop Conference & Awards is returning to the ATL!!

This must-attend conference brings together top industry players to ne-work, share knowledge, and dis-
cover new talent. it will be jam-pzcked with savvy speakers, valuab e netacrking apportunities, education-
al sessions, artist showcases, and a reception honoring the best ared brightest in R&B/Hip-Hop radio. But
the excitement doesn't end there. Capping the three-day event viill te a sp=cial evening celebration salut-
ing Billboard's Fourders Award honorees with live performar ces by todey's hottest R&B/Hip-Hop artists!

GeneralInfo: 646.654.4660

. 299 : ”
Register Today! &8 oioemesiss www.BillboardEvents.com

Hot=1:404.£81.6000
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automatically allocated to radio; however, that is
no longer a given.

El said that radio sales executives must con-
tinue to prove the mediuni’s value. She added
that it should never be assumed that black mar-
keters automatically get the value of urban radio
today simply because they’re black.

This is a never-ending

process, due to a steady turnover

At Interep’s annual symposium top marketers affirm urban'’s
strength

Gems From The Power
Of Urban Radio

of ad buyers. Procter & Gamble
director of multicultural market-
ing Najoh Tita-Reid said,
“You’ve proven yourself, but

then that person [you’ve worked
i with] is gone.”
Marketers from major corporations It’s also vital for radio to sing
discussed the power of urban radio at
Interep’s ninth annual urban symposium.
From left are Interep senior VP of urban
marketing Sherman Kizart, Wal-Mart senior measurable,” Tita-Reid said,
manager of African-American marketing
Gwen Kelly, Procter & Gamble associate
marketing director of multicultural data. They can track the vol-
marketing Najoh Tita-Reid, Verizon ume moved.” She added that
executive director of multicultural her entire campaign and
marketing Jeff McFarland, State Farm
. . . Insurance VP of marketing Pam El, Coca-
he ninth annual Power of Urban Radio symposiun present- | Cola director of media planning Andrea
ed by Interep was packed with great information—so much Brown and Target Market News

1. R . . K R president/publisher Ken Smikle, who
that it’s difficult to offer highlights without feeling that I'll | moderated the symposium.

its own praises after successful
remotes. “Radio remotes are

“but you don’t see any of the

Darnella Dunham
DDunham@RadioandRecords.com
media spending can be adjust-
ed to spend more at radio, if
only the right data were pro-
vided to prove the value of
money allocated.

AN\

A

N\

leave out some compelling details. M Interep senior VP of|

urban marketing Sherman Kizart; co-chairmen Wayne
Brown (VP/GM of Radio One/Atlanta), Rick Caffey (sen-

ior VP/market manager of CBS Radio/Atlanta) and Tony Kidd (VP/GM of
Cox Radio/Atlanta); and local co-chairmen Dan Halyburton (senior VP of

Emmis/New York) and Deon Levingston (VP/GM of Inner City/New York)
assembled an impressive lineup of marketers from such companies as Coca-Cola,
Wal-Mart, Procter & Gamble, Verizon and State Farm Insurance.

Inner City president/COO Charles Warfield
and Emmis radio division president Rick
Cummings were also in attendance.

Collectively, a balanced perspective on the at-
tributes of urban radio was presented in various
discussions at the Sept. 20 symposium.

The African-American population makes up
about 8% of the U.S. population, yet has more
than $710 billion in spending power. According
to Anheuser-Busch VP of global media/Busch
Media Group president/CEO Tony Ponturo
during his keynote, that figure will approach $1
trillion by the end of the decade.

Anheuser-Busch has 49% of the U.S. beer
market—its 50th consecutive year as the
leader, the company says. Instead of just main-
taining its core consumers, the company has
consistently built consumer interest by creating
products and advertising campaigns targeting
specific  groups—like African Americans.
Today, 48% of the group’s 21+ adults drink
Anheuser-Busch, and the company wants to
increase that number.

During the last 10 years, Anheuser-Busch has
invested $900 million in its radio marketing ef-
forts, with 10% of that figure going specifically
to urban stations. Ponturo encouraged radio sales
reps to forge and cultivate relationships with
wholesalers, because they help determine
where marketing dollars are spent in their
respective areas.

Ponturo also noted that radios reach goes
beyond the 60-second spot. Anheuser-Busch
marketers, wholesalers and distributors especial-
ly value instant communication with listeners,
so they frequently utilize live reads to make
more of a personal connection, as personalities
convey their products as a part of their lives.
Radio has also helped the company localize the
brand, tie in to the community and integrate
with some station’s digital initiatives.

On the marketers panel, Coca-Cola director
of media planning Andrea Brown also recog-
nized radio’s strength over the Internet.
“There’s a decline in total time spent listening,
but the good news is, it’s still the second-most-
consumed medium. Radio needs to claim its
rightful spot as the first interactive medium.”

Brown feels that becoming more interactive
will help radio add appeal within the advertis-
ing community, because “there’s so much that
can be done”

An audience member raised concern about
media buyers being too focused on TV, but
Brown explained that Coca-Cola values an inte-
grated platform that follows the consumer. State
Farm Insurance VP of marketing Pam El drew
applause when she said, “Radio stations are in
competition with each other, but the other sta-

5 5 0 |
tion is not the enemy—other mediums and

publications in the urban space are.”
In the past, a segment of spending dollars was
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Wal-Mart has spent most of its marketing dol-
lars nationally, but is starting to spend more
locally, which is good news for radio. Senior
manager of African American marketing Gwen
Kelly noted that the retail giant is investing more
in urban radio and is interested in the faith mar-
ket delivered by gospel stations.“Wal-Mart has
a robust share of the CD and DVD market and
inspirational books, including the Bible. When
you look at the faith market, it’s a viable one,
and one that I’'m going after,” Kelly said.

The Carol H. Williams Advertising agency
presented a case study on how urban radio
affects its campaigns for Kraft. “We are dedicat-
ed to urban radio,” VP/group account director
Ella Britton said. “That’s because it works, con-
nects with African American consumers and
delivers results to our clients” Instead of just
running 60-second spots, the agency utilizes
branded stations with DJ endorsements, promo-
tions, DJ prerecords and remotes to make emo-
tional connections with consumers.

The Portable People Meter was the final
component of this years symposium. “Urban
Radio in a PPM World” demonstrated that for-
mats and subformats will be able to show even
more value to media buyers with the new
methodology. ROl Media Solutions partner
Mark O’Neil’s comprehensive presentation dis-
pelled the myth that general radio can effective-
ly reach black listeners.

“Urban radio is the only way to effective-
ly and efficiently reach urban audiences,” he
said. His analysis of PPM ratings from
Philadelphia also showed black listeners’
extreme loyalty to urban radio and their ten-
dency to stay put during commercial stopsets.
Ultimately, the PPM gives better insight into
how to target African American consumers
than the diary methodology. RR
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KENNYEEABYEACEREDHIONDS MERCURY/D.MG www.RadioandRecords.com a day, 7 days a week. © 2007 Nielsen Business Media, inc. All rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, in both audience and plays.

CHART LEGEND

Charts are ranked by plays (except for
Country chart, which is based on audi-
ence impressions, computed by cross-

referencing exact t

Arbitron listener data).

Songs showing an increase in

plays (aud
over the previous

chart movement. A song will also

receive a bullet if i
in plays (audience

increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

imes of airplay with

ience for Country)

week, regardless of AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

ts percentage loss
for Country) does

not exceed the percentage of moni-

tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:

Alisting of songs with the total number

24/7 NEWS ONLINE @ www.RadioandRecords.com

station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

www.americanradiohistorv.com

Christian CHR, Inspo, Christian
Rock, Gospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC titles move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20

Nielsen BDS certification for
l] airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbot indicates multiple

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosguad using multiple listens
and a nationwide sample of carefully

profiled music consumers,
u Indicated solely on the Canadian
charts for songs meeting

Canadian content requirements.
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'GIVE YOUR AUDIENCE A BACKSTAGE PASS WHILE

vyour ADVERTISERS cer A FRONT ROW SEAT"

How does it work?

o You provide station logo

6 We assist in embedding it on your website

infroduci

th
Syndicated Media Player

A new clip featuring a different artist
each day of the week !

Exclusive content from your ccore artists
including: John Legend, Anita Baker,
Janet Jackson, Stevie Wonder,

Anthony Hamilton, Ne-Yo, Brian McKnight,
Corinne Bailey Rae, Beyonce, Usher

Great local sponsorship opportunities
with a customized player offering
pre-roll, banner ads and custom skin

Player and content market exclusive

Content updated avtomaticalty
overnight, We Do All the Work!!

See it live on www.crystalmedianetworks.com/player CMN ¢)

CRYSTAL MEDIA NETWDRKS
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URBAN

URBAN REPORTERS

WJiZ/Albany, GA
PD/MD: Jammin' Jay

KBCE/Alexandria, LA
PD: Allrvin
APD: Brion O'Brion

KKST/Alexandria, LA
OM/PD: Jay Stevens
APD: Wade Hampton
MD: Corey B.

WHTA/Atlanta, GA*
PD: Jerry Smokin B
APD: Bill Black

MD: Stix Malone

WVEE/Atlanta, GA*
PD: Reggie Rouse
MD: Amir Boyd

WFXA/Augusta, GA*
OM/PD: Ron Thomas

WPRW/Augusta, GA*
OM: Steve Burke

PD: Tim “Fattz" Sneli
MD: TuTu

WERQ/Baltimore, MD*
PD: Victor Starr
APD/MD: Neke Howse

WEMX/Baton Rouge, LA*
PD: J-Tweezy
MD: Kool DJ Supa Mike

KTCX/Beaunont, TX*
PD: Doug Harris
APD/MD: Adrian Scott

WJZD/Biloxi, MS*
PD: Rob Neal

WBHJ/Birmingham, AL*
APD: Mary K.
MD: Lit Homie

WBLK/Buffalo, NY*
PD: Chris Reynolds

WWW?2Z/Charleston, SC*
OM/PD: Terry Base

MD: Yonni "Da Rude Bwoi"
Rude

WPEG/Charlotte, NC*
PD: Terri Avery
MD: Deon Cole

WUVA/Charlottesville, VA
OM/PD: Tanisha R.
Thompson

WJTT/Chattanooga, TN*
PD: Keith Landecker
MD: Magic Crutcher

WGC!/Chicago, IL*
PD: Kris Kelley
MD: Kenard "K2" Karter

WPWX/Chicago, IL*
PD: Jay Alan
MD: Barbara McDowel)

WIZF/Cincinnati, OH*
PD: Eddie Bauer
MD: Greg Williams

WENZ/Cleveland, OH*
OM/PD: Kim Johnson
APD: Robin Simone

MD: DJ Latin Assassin

WHXT/Columbia, SC*
PD: Chris Connors
MD: Shanik Mincie

WXBT/Columbia, SC*
OM: LJ Smith

PD: Wes McCain
APD/MD: Brian Paiz

WBFA/Columbus, GA*
OM: Brian Waters
PD: Derrick "Lil' D" Greene

WFXE/Columbus, GA*
OM: Carl Conner, Jr.

PD: Michael Soul

MD: Kenya White

WMSU/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley

MD: Shawna Young

WCKX/Columbus, OH*
PD: J.D. Kunes
MD: B-Slim

KNDA/Corpus Christi, TX*
OM/MD: Napp-1
PD: Richard Leal

KBFB/Dallas, TX*
OM/PD: John Candelaria
MD: DJ Big Bink Theodore
Turner

KKDA/Dallas, TX*
PD/MD: Skip Cheatham
APD: Cary Saunders

WDHT/Dayton, OH*
OM: J.D. Kunes
PD: Reggie Beas

WHTD/Detroit, MI*

OM: Al Payne

PD: Spudd

APD: Benita "Lady BG" Gray

WJLB/Detroit, MI*
PD: KJ Holiday

WJJN/Dothan, AL
OM/PD: JR Wilson

WZFX/Fayetteville, NC*
OM: Jeff Anderson

APD: Mike Tech

MD: Sherman "DJ Drocc”
Howze

WMXV/Florence, AL
OM/PD: Brian Landrum

WTMG/Gainesville, FL*
PD/MD: Jamie "DJ Babyface”
Pendleton

W.JMH/Greensboro, NC*
OM/PD: Brian Douglas
MD: Tap Money

WIKS/Greenville, NC*
PD: J-Dot
APD: Teresa Terry

WPHH/Hartford, CT*
PD/MD: Mychal Maguire
APD: Spank Buddah

KBXX/Houston, TX*
PD: Terri Thomas

APD: Kevin Jackson
MD: JMac

WEUP/Huntsville, AL*
OM: Steve Murry

PD: Anthony "Big Ant"
Simmons

MD: Jeffrey "DJ lllie Ill" Rice

WHHH/Indianapolis, IN*
PD: Brian Wallace

MD: Don "DJ Wrekk 1
Williams

WJIMI/Jackson, MS*
OM/PD: Stan Branson
APD: Alice Marie

WRBJ/Jackson, MS*
PD: Kwasi Kwa

WJBT/Jacksonville, FL*
OM: Gail Austin
PD: G-Wiz

KPRS/Kansas City, MO*
OM: Andre Carson
PD/MD: Myron Fears

KRRQ/Lafayette, LA*
PD: D-Rock

KJMH/Lake Charles, LA
OM: Bryan Taylor

PD/MD: Erik Thomas
APD: Gina Cook

KZWA/Lake Charles, LA
OM: Antony Bartie
MD: Tammy Tousant

WQHH/Lansing, Mi*
PD: Brant Johnson
MD: J. Hicks

KJMZ/Lawton, OK
OM/PD: Terry Monday
APD: Tony Tone

WBTF/Lexington, KY*
PD/MD: Jay Alexander

KHTE/Little Rock, AR*
PD: Joe Ratliff
APD/MD: Toni Seville

KIPR/Little Rock, AR*
OM: Mark Dylan
PD: Joe Booker

KDAY/Los Angeles, CA*
PD: Theo

WGZB/Louisville, KY*
PD: Tim Gerard Girton

WFXM/Macon, GA
PD: Talus Knight

WHRK/Memphis, TN*
PD: Devin Steel
APD/MD: Big Sue Purnell

WJXM/Meridian, MS
PD: Jigga JT

WEDR/Miami, FL*
PD: Derrick Baker
MD: Shelby Rushin

WKKV/Milwaukee, Wi*
PD: Bailey Coleman
APD/MD: Reggie Brown

WBLX/Mobile, AL*
OM: James Alexander
PD: Al Weeden

KRVV/Monroe, LA
PD: Chris Collins

WJIWZ/Montgomery, AL*
OM: Terry Barber

PO/MD: Marvin "Doughboy”
Nugent

WZHT/Montgomery, AL*
OM/MD: Michael Long
PD: Darryl Elliott

WUBT/Nashville, TN*
OM: Rich Davis
PD/MD: Pamela Aniese

WQUE/New Orleans, LA*
PD: Angeta Watson

WWPR/New York, NY*
PD: Helen Little
APD/MD: Nadine Santos

WOWI/Norfolk, VA*
OM: Travis Dylan
PD:DJ Law

MD: DJ Fountz

KVSP/Oklahoma City,
OK*

OM/PD: Terry Monday
MD: Jo Corleone

KOPW/Omaha, NE*
PD: Bryant McCain
MD: Albert "Big A" Harper

WJHM/Orlando, FL*
PD: Michae! Saunders
APD: Keith Memoly
MD: Dawn Campbell

WPHI/Philadelphia, PA*
PD: Colby Colb
MD: Bent Roc

WUSL/Philadelphia, PA*
PD: Thea Mitchem
APD/MD: Kashon Powell

WAMO/Pittsburgh, PA*
PD: DJ Boogie
MD: Kode Wred

WQOK/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Shawn Alexander

WBTJ/Richmond, VA*
PD: Aaron Maxwell
APD/MD: Mike Street

WCDX/Richmond, VA*
OM: Jeff Anderson
PD/MD: Reggie Baker

WDKX/Rochester, NY*
OM/PD: Andre Marcel
APD: Jim Jordan

MD: Tariq Spence

KMEL/San Francisco, CA*
OM: Michael Martin

PD: Stacy Cunningham

MD: Von "Big Von" Johnson

24/7 NEWS ONLINE @ www.RadioandRecords.com

Music Choice R&B-Hip Hop/
Satellite

OM/PD: Damon Williams
MD: Lamonda Williams

Music Choice Rap/Satellite
OM/PD: Damon Wiltiams
APD: Mecca Thames

MD: L amonda Williams

Sirius Hip Hop
Nation/Satellite
OM: Geronimo

PD: Reggie Hawkins
MD: Ron Mills Triana

Sirius Hot Jamz/Satellite*
OM: Geronimo

PD: Tonya Byrd

MD: Vanessa Grullon

XM Raw/Satellite
PD: Leo C.

XM The City/Satellite*
PD: Lisa M. Ivery
MD: DJ Xclusive

WEAS/Savannah, GA*
OM/PD: Sam Nelson
APD/MD: Lil G

WQBT/Savannah, GA*
PD: Bo Money
APD: Jeff Nice

KBTT/Shreveport, LA*
PD/MD: Quenn Echols

KMJJ/Shreveport, LA*
PD: JayTek

KATZ/St. Louis, MO*
PD: Terrence Bibb

WHHL/St. Louis, MO*
OM/PD: Jowcol "Boogie D"
Gilchrist

APD/MD: Staci Static

WBTP/Tampa, FL*
PD: Ron "Jomama” Shepard
MD: Coka-Lani Kimbrough

WJUC/Toledo, OH*
PD: Charlie Mack

WJZE/Toledo, OH*
PD: Rockey Love
APD: Brandi Brown

KJMM/Tulsa, OK*
OM/PD: Terry Monday
APD: Aaron Bernard

WESE/Tupelo, MS

OM: Rick Stevens

PD: GQ Riley

MD: Julian "DJ XTC" Vaughn

WLYX/Valdosta, GA
PD: Shailuv
MD: Fabian Croom

WSTI/Valdosta, GA
OM: Clark Johnson

PD: James "Killa Groove™
Walton

WKYS/Washington, DC*
OM: Kathy Brown

PD: Steve Hegwood

APD: Dionne Burkett

MD: Paul Stewart

WPGC/Washington, DC*
PD: Graham "Skip" Dillard
MD: Brown Hornhit

KSJIM/Wichita, KS*
OM: Andre Carson
APD: Todd Reynolds

WJKS/Wilmington, DE*
PD: Tony Quartarone
MD: Manuel Mena

* Monitored Reporters
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» “I'M SO HOOD" BY MIXER/PRODUCER
DJ KHALED CAINS 206 SPINS AND
EARNS AIRPOWER STRIPES, YET IS

PUSHED DOWN TWO SPOTS (17-19).

TITLE
ARTIST

ON CHART

RAP

11 NIELSEN BDS

POWERED BY

niclsen

o
22
o
®
®

000000000

SOULJA BOY TELL'EM

SHAWTY
PLIES FEATURING T-PAIN

STRONGER
KANYE WEST

T.\. FEATURING WYCLEF JEAN

I GET MONEY
SDCENT

BABY DON'T GO

CYCLONE
_BABY BASH FEATURING T-PAIN

MAKE ME BETTER
FABOLDUS FEATURING NE-YO

GOOD LIFE

WADSYANAME
NELLY

HOOD FIGGA
| GORILLA ZOE

DUFFLE BAG BOY

AYO TECHNOLOGY

UGK FEATURING OUTKAST

A BAY BAY
_HURRICANE CHRIS
FREAKY GURL
GUCCIMANE

HYPNOTIZED
PLIES FEATURING AKON.

I'M SO HOOD

KANYE WEST FEATURING T-PAIN

CRANK THAT (SOULJA BOY)

YOU KNOW WHAT ITIS

FABOLOUS FEATURING JERMAINE DUPRI

PLAYAZ CIRCLE FEATURING LIL WAYNE

MY DRINK N MY 2 STEP
CASSIDY FEATURING SWIZZ BEATZ

50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND
INT'L PLAYERS ANTHEM (I CHOOSE YOU)

DJ KHALED FEAT. T-PAIN, TRICK DADDY, RICK ROSS & PLIES

SEXY LADY
'YUNG BERG FEATURING JUNIOR

THE HAND CLAP

BLUE MAGIC
AT

KANYE WEST
GET BUCK IN HERE

Low
FLO RIDA FEATURING T-PAIN.

SOULJA GIRL

SWIZZ BEATZ

| WANT YOU
COMMON

POP BOTTLES

BODY

THINGS U DO

BOTTLE POPPIN’

GET IT BIG
TRAP STARZ

HOT THING

PROJECT PAT

SECRET ADMIRER
PITBULL FEATURING LLOYD

GOOD THINGS

WATCH MY SHOES
DEEP

GIRLS KISS GIRLS
! PITTSBURGH SLIM

SOULJA BOY TELL'EM FEATURING 115
MONEY IN THE BANK

BIRDMAN FEATURING LIL WAYNE
1 GOT IT FROM MY MAMA
T WILLLAM

JA RULE FEATURING ASHLEY JOI

YUNCG JOC FEATURING GORILLA ZOE

CAN'T TELL ME NOTHING

DJ ENVY & RED CAFE FEATURING NINA SKY

_ TALIBKWELI FEATURING WILLIAM
DON'T CALL ME NO MO

_ HURRICANE CHRIS FEATURING BIG POPPA OF RATCHET CITY

DJ FELLI FEL. FEATURING DIDDY, AKON, LUDACRIS & LIL JON

RICH BOY FEATURING POLOW DA DON & KERI HILSON

CERTIFICATIONS PLAYS AUDIENCE
IMPRINT /PROMOTIONLABEL ___ TW_ +/- _ MILLIONS RANK
hne i WKE())LUPARKMNTERSCOL: 9877 '255'_ T N l_
SLIP-N-SLIEE/ATLANTllg ___BE]_ -356 -2183~ 2
ROC—AAFELLA/DEFJAMADJJE _Ff'??* 5 52435 3
GRAND HUSTLE/ATLANTIC 548 328 3498 6
SHADY/AFTERMATH/INTERSCDPE 4832 ’:58 42402 4 _
DESERT STDRM/DEF JAMIIDIMG 4557 +76 | 32181 9 &
ARISTARMG | 2435 352 32610 3—_
DESERT STORM/DEF JAMIIDJNII(!J e -84 133637 7
(o '"‘ﬁfi’.m!é JAMDvg 138 41538 3§,407 s_
DERRTY/UNIVERSAL MOTOWN 4129 _‘zz 22249 12
BLOCK/BAD BOY SOUTH/ATLANTIC 382 +23 30506 19
| oTRoEFawiDMG 20> *SO1 27574
SHADY/AFTERMATH/INTERSCOPE 2898 ) +78 2767 14
uckavezowpa | 2029 M9 (21806 13
POLOGROHNDS/J/RNII:: SR 77 B
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FULL SURFACEL/RMG 2_29_5 | ‘439 | _21_513_ 3 5
BIG GATES/SLIP-N-SLIDE/ATLANTIC 2175 +401  N.669 24
AIRPOWERTERRORSQUAD/KO(H 2075 +206 17537 18
vuncaosyzmcxxoc?q 1596 -265 12999 22
POLOCROUNDS/VRMG | 14B2  #348  8.235 _ 26
ROCAFELLADEF MG | 1401 +706 17924 7
ROC-A-FELLAJDEF JAM/IDIMG B4 -210 17288 19
rockr. SRS t75 MEREER 25
- popmOvATLANTC 1249 +244 1 9351 25
cOLLPARK/INTERSCOPE 1242 | ‘35]7 8.013 177
) nversaLMoTown 1074 364 (13302 21
 GO.O.0/GEFFEN/INTERSCOPE _867__ +239 l 7030 @ 28
CASHMONEYIUNIVERSALMOTOWN 720 | *Al 3.546 35
wiLiAwNTERscope | 000 °B2 3189 B
THEINGANVERSALMOTOWN | 087 +90 14009 32
SHAKEDOWN/GANG BLOK/KOCH ___6_2f_ +16 ii” i 3 |
BLOCK/BAD BOY SOUTH/ATLANTIC 542 ‘2097 2.549 =
HIGH4 LFE/UNIVERSAL REPUBLIC | 200 *BS ( 5.684 30
sLacksTHwaRneReRos, 497 *104 (6308 29
o 48t 8 h1.713 .
FavousarTsTSTVT | A3 13 (2960 39
ONE4NTERSCoPE | @90 11 12708 -
7 TRumsvuw | 27 | 24 (3635 34
bEF AWM | 99 68 32n - 37
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TITLE

ARTIST / IMPRINT / PROMOTION LABEL

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
RIGHT NOW PRAISE 4

The New Life Community Choir Feat
John P. Kee

(TYSCOT/NEW LIFE/VERITY/ZOMBA)
KHLR, Sirius Praise, WJYD, WPZZ

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / La3EL /GAIN
EVERYBODY CLAP IT'S ALFEADY DONE 12914
YOUR HANDS 175724 Anointed Fare Sisters
Joshua's Troop (TYSCOT)
(NEW HAVEN) TOTAL STARONS: 15
TOTAL STATIONS: 13 —— —

— — SURGERY 12472
GIANTS 154/7 L. Spenser Smith & Testament
Donald Lawrence Presents The (EMTRO GO 2EL)
Tri-City Singers TOTAL STAT ONS: 12
(EMI GOSPEL) —
TOTAL STATIONS: 23 GOD IS M~ EVERYTHING 122/12

— ——  Chicago Mz= Choir

HE'LL NEVER LEAVE YOU 145/9 (NEW HAVE
Billy Rivers & The Angelic Voices Of Faith TOTAL STAT'ONS: 15

WITH ALL OF MY MIGHT

(LIVE AT THE APOLLO) 4
Byron Cage

(GOSPO CENTRIC/ZOMBA)

WINI, WNNL, WPPZ, WPZE

ONE GOD 2

Maurette Brown-Clark
(AIR GOSPEL/MALACO)
WHLW, WSOK

| RECOMMENO JESUS 2
Canton Splrituals

(VERITY/ZOMBA)

WJNI, WNNL

LORD | LOVE YOU 2
Shel Atkins

(SOULMUZICK)

WINL, WUFO

KEA'S PRAYER 2
Nikea Hooker

(JEG)

WUFO, wxEZ

YOU'VE BEEN GOOD 2
Joe Pace

(EMI GOSPEL)

WEUP, XM The Spirit

LISTEN 1
Trin-i-tee 5:7

(SPIRIT RISING/MUSIC WORLD)

WGRB

STRONGER 1

Myron Butler & Levi
(EM} GOSPEL)
WPPZ

ADDED AT...

WNNL

Raleigh, NC

PO: Jerey Smith

MD: Melissa Wade

Byron Cage, With All of My Might (Li~e), 13
Canton Spirituals, | Recommend Jesu+, 13

Ee—m M9m

FOR REPORTING STATIONS PLAYLISTS 30 TO:

www.RadioandRecords.c

[1 NIELSEN BDS PLAYS
CERTIFICATIONS ™ w

(RIGHT NOW)

TOTAL STATIONS: x
GOD IS KEEPING ME 1376
Mississippi Mass Chair

(MALACO)

TOTAL STATIONS: 10
JUST FOR WHO YOU ARE 130/3
Earnest Pugh

(CRYSTAL ROSE)

TOTAL STATIONS: 8

I NEVER LJST MY PRAISE 122/3
Tramaine Hesrkins

(GOSPO CE vTRIC/ZOMBA)

TOTAL STATIONS: 16

WATCH ME PRAISE HIM n9/39
Voices Of Lty Feat. Damita Haddon
(TYSCOT)

TOTAL STATIINS: 16

WITH ALL OF MY MIGHT
Byron Cage (Gosp ¥Centric/Zomba)

WPPZ +24, WPZE +13, WML +11, WCAD +8, SIPR +5,
WXV +4, KHLR +4, WNI#4, WEUP +3, WYLD +3

STRONGER

Myron Butler & Lavi (EMI Gospel)

WPPZ +24. WOAD +6, WHHL +4, WPZZ +3, WFLT 43,
WIMO +3, KATZ +2, KRCI %2, WPZE +2, WHLW +2

YOU MUST COME IN AT
THE DOOR

V. &

Rev. Timothy Wrizht (MQM/JEG)
WSOK +36, WFMV 7, WADI0 +6, WXEZ +5, WXVI 45,
WEUP +4, WPGC +3, WU -2, WOAD +1, WXTC

| RECOMMEND JESUS

The Canton Spirit_als (Verity/Zomba)
WOAD +33, WNNL +13, WD +3, WSOK +7, WXEZ +4,,
WEUP +4, WFLT +4, WLI 3%, KHLR +3, WNOO +3

WITH LONG LIFE

Israel & New Breed Feat. T-Bone (integrity}
WPZE +14, KOKA +6, SIPR5, KHLR +4, WXV} +4,

BIOKEN BUT ™M HEALED IMAGINE ME 1) N
~ BYRON CAGE{GOSPO. ENTRIC/ZOMBA) "Sf’ 2 KIRK FRANKLIN (FO YO SIUL/COSPO CENTRIC/ZOMBA) Eaal VAR 34, 2SHT BINCRE NGO 2 WKTC 12

STEP ASIDE WE PRAISE YOU

YCLANDA ADAMS [AT:ANTIC) o | 173 388 THE MCCLURKIN PROJECT (COSPO CENTRIC/ZOMBA) ﬁo K 243

H GH PRAISE ILL TRUST YOU

AMOINTED PACE SISTERS (TYSCOT) , 7_369 325 RICHARD SMALLWOOO (SOUL W%D/VERFTY/ZOMBA] o 237 261

THE BLOOD HALLELUJAH

JAMES FORTUNE & FI¥ (WORLDWIDE) _ . 70 e TROY SNEED(EMTROGOSPEL) - ”230 : e U FOR WEEK ENDING SEPTEMBER 30, 2007

JESUS, JESUS, JESUS I''A STILL STANDING LEGEND: Seg legend to :har‘ts in :har_ts section _fnr rulzs and symbol explanations.

REL, TIMOTHY WRICH - & THE NEW YORK FELLOWSHIP MASS CHOIR (MGMJEC) 249 274 BISHOP PAUL 5. MORTON (TEHILLAH/LIGHT) 218 192 33 gospel stations are electranically mon.ntored by Nielsen Beadcast Data Systems 24 hours a

- - e f ——- - — = day, 7 days a week. @ 2007 Nielsen Business Media, Inc. M rights reserved.

WPZE/At anta, GA* WJNI/Charleston, SC* WFMV/Columbia, SC* WDJL/Huntsville, AL* KHLR/Little Rock, AR* W«VI/Montgomery, AL* WPZZ/Richmond, VA* KO<A/Shreveport, LA*
OM: Frank Johnsan OM: Michael Baynard PO: Tony "Gee" Green PD/MD: Walter P=avey OM: Sanny Victory PL: Clinda Perkins OM: Jef* Andersan PL :Eddie Giles

PD/MD: Derek Harper

WTHB/Augusta, GA
OM/PD: Ren Thomas
APD: Siste- Mary Kingcannan

WCAO/Bzitimore, MD*
PD: Lee Mizhaels
APD/MD: Danielle Brawn

WWIN/Bzltimore, MD
PD: Jeff Majors
MD: Jean £lstan

WXOK/B: ton Rouge, LA®
OM: LeBro1 "LBJ" Jaseph
PD/MD: J'Michael Francois
WUFO/Buffalo, NY*

PD: Dwayn2 "Landers”
Cumberlander

MD: DuanePrice

PD: Belinda Parker
MD: Anthony Baxter

WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef" Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe

MD: Tonya Rivens
WNOO/Chattanooga, TN*
OM: Lee Clear

PD/MD: Sam Terey
WGRB/Chicago, IL*
PD: Sanya M. Blakey
APD/MO: Effie Rolfe
WJIMO/Cleveland, OH*
PO/MD: Terry Bello

OCTOBER 5, 2007

APD/MD: Monica Washingten

WEAM/Columbus, GA
OM: Carl Canner, Jr.

PD: Pam Dixon
WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Masby
KHVN/Dallas, TX

PD: Antonio Johnson

WFLT/Flint, MI*

OM/PD: Sammie L. Jordan, Jr.

MD: Anna Johnson
WEAL/Greenshoro, NC*
PD/MD: Joseph Level

KROI/Houston, TX*
OM/PO: Terri Thomas

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/indianapolis, IN*
OM: Brian Wallace

MD: Danavan Hartwell

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Jenell Roberts

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carsor

PO: Myron Fears

APO: Freddie Bell

MD: Debbie Dee Johnson

PD: Tarrez Harris
KPZK/Little Rock, AR

WTHE/Nassau, NY*
MB: Clara Mack

OM: Mark Dytan WIRF/New Orleans, LA
PD/MD: BIHV. St: James PL: Kris "Cap'n Kris" McCoy
g\IDITCE)}!.lll/FI).Qulswlle, Ky* W (LD/New Orleans, LA*
- Bill Price ) AFD/MD: Loretta Petit
yg%"’”‘“g"“'s' N WLIB/New York, NY*
: Doreen faVi'?S PC: Denise Hill
WHAL/Memphis, TN* WXEZ/Norfolk, VA*

PD: Eileen Collier

APD/MD: Tracy Bethea OM: John Shomby

PC: Dale Murray

WLOK/Memphis, TN* f : *
PD/MD: Kim Harper gfifﬁ:’g‘:ﬁfﬁ Iphia, PA
WMBM/Miami, FL AFD: MoShay LaRen

OM: E. Claudette Freeman
PO/MUD: Greg Cooper
WHLW/Montgomery, AL*
OM: Michael Long

PO/MD: Connye Bryant

ML : CeCe McGhee
WHINL/Raleigh, NC*
OM /PD: Jerry Smith
ML: Melissa Wade

PD: Reggie Baker
Rejoice/Satellite

PD: Will e Mae Mclver

Sheridan Gospel

Network/Satellite
PD: Michael Camble

APD: Morgan Duke
MD: Ace Alexander

Sirius Praise/Satellite*

OM:B.J. Stone
PD: Pat McKay

MD: Sas1a Montero
XM The Spirit/Satellite*

PD/MD: Jay Bryant
WSOK/5avannah,

AF®’MD: Sharon Flournay

KA™Z/St. Louis, MO*
PL< errence Bibb
ME» Dwight Stone

W B*G/Trenton, NJ
OM™ 2D: Felicia Brannan
S AFIMD: Robyn McCollum

WTzK/Tuscaloosa, AL

OM Sreg Tomascello
PL/2MD: Charles Anthony

PC/10: Cheryl Jackson

WFX!/Wilmington, DE
OM  elvin Brittingham

, GA* PDY JD: Manuel Mena

PD: E. Larry McDuffie

* Movtored Reporters

24/7 NEWS ONLINE @ www.RadioandRewsrds.com
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WP_C/Washington, DC*


www.americanradiohistory.com

K\\\\\\\\\\\\\\\\\\\\\b\\\\\\&

CHRISTIAN

Top 10 reasons you should attend

R&R Christian Summit
Sneak Preview

Kevin Peterson

KPeterson@RadioandRecords.com

or the third year in a row, the R&R Christian Summit is
focused on bringing the Christian music industry together in
an intimate setting in Nashville. Convening Nov. 15-16 at the
Marriott at Vanderbilt University, the goal is to learn from each
other, take home new ideas from leaders outside of our indus-

try, reconnect with old friends and meet some new ones, and |

listen to fresh music from established artists and the new acts with the poten-

tial to become the core of the future.

The summit kicks off with a breakfast keynote
from Emmy Award-winning TV sports director,
author and Christian speaker Dave Burchett. He
has produced sports broadcasts for Fox Sports,
ESPN and Jefferson-Pilot Sports. He is also the
author of “When Bad Christians Happen to Good
People” and “Bring 'Em Back Alive: A Healing
Plan for Those Wounded by the Church,” and
writes the blog “Confessions of a Bad Christian:
Following Jesus in the Real World”

With Internet and satellite radio and other new
media competing for listeners’ attention, the “Fac-
ing the Facts About New Media” session will ad-
dress how you can not only compete with new
media, but use it to promote a station or an artist.
EMI Christian Music Group VP of digital strate-
gy and development Mark Adkison will moderate
the session, which includes such panelists as Sony
BMG Galante,

chairman  Joe Goodratings

Strategic Services partner/EMF director of re-
search Alan Mason and Sirius director of country
programming Scott Lindy.

Arbitron will host the “One Step Closer to the
Truth” session to bring programmers up to speed
on the latest Portable People Meter information,
including some numbers that may offer a surprise.

The most popular gathering during the past two
years has been the “Radio and Records: Group
Therapy” session because of the open dialogue be-
tween the two factions. Gospel Music Assn. pres-
ident John Styll will moderate the session. The
radio panel comprises EMF Broadcasting’s newly
promoted president Mike Novak, Blue Ridge
Broadcasting GM Jim Kirkland, KLTY/Dallas PI>
Chuck Finney and WAY-FM Network PD Dave
Senes. The label panel consists of EMI Christian
Music Group VP Grant Hubbard, Word Label
Group VP Derek Jones, Curb Records VP John

Burchett

CHRISTIAN

‘ i- iﬂ:

| Surnmit 2007

Nasser

Butler and Provident Label Group senior director
of national promotion Brian Dishon.
On Nov. 16, the breakfast
author/speaker/minister David Nasser. In additon

keynote s

to addressing more than 500,000 people annually,
Nasser authored “Glory Revealed,” which was re-
leased along with the CD of the same name. He
also joined Third Days Mac Powell and other
artists on the Glory Revealed tour.

How can you attract and keep younger listeners
tuned in to your station? We'll find out from one
of the top experts in this field, Tristan Coopersmith,
director of marketing, research and trends at the In-
telligence Group, a division of Creative Artists
Agency that focuses on consumer insights and trend
forecasting. In our “The Slacker & the Spoiled:
Engaging Gen X & Y session, Coopersmith will
explain what these two different generations want
and share how stations and labels can address those
needs in a way that will have a lasting impact.

Sheri Warnke will discuss how strategic partner-
ships with national corporations or companies in
your own community can help make big ideas hap-
pen in the “Brand Development: Making the Big
Idea Happen” session. Warnke is a senior media and
marketing executive with more than 25 years of
experience in magazine publishing, national adver-
tising, entertainment and music marketing, experi-
ential marketing and event promotion.

Geller Media I[nternational president Valerie
Geller has spent the past 10 years working with 500
radio and TV statons in 27 countries and has
authored “Creating Powerful Radio.” In her session
of the same name, Geller will show how to get, keep
and grow an audience. Most important, she will talk
about how to never lose a listener.

As the confab winds down, we’ll hear unre-
leased music in the “Rate-a-Record” session.
Panelists and audience members will rate each
record using Broadcast Architecture’s Mix-
Master digital dials. Panelists include INO
Records senior VP Dan Michaels, EMF
Broadcasting’s newly promoted VP of program-
ming David Pierce and EMI Christian Music
Group manager of national promotions
Andrea Kleid.

The evening will feature the R&R Christian
Industry Achievement Awards, as nominated and
voted on by readers. RR

For information on the R&ER Christian Swimmnit, to reg-
ister and for hotel information, go to radioandrecords.com

and click on “Conventions.”

“everything glorious™

If you're not on it yet, ac
If you are, spin it in heavy!

24/7 NEWS ONLINE @ www.RadioandRecords.com

www americanradiohistorv. com

d it now!

OCTOBER 5, 2007

EMI ;I r.d-:: Lk =y
for promotional information contact josh lauritch | jlauritch@emicmg.com or 615.371.4201
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| Summit 2007
Register Now! ‘

| " ww.rdindrecrdsm .
November 15-16, 2007

Marriott at Vanderbilt University, Nashville, Tennessee
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ﬂ% 11 NIELSEN BDS NEW AND ACTIVE
w TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE PLAYS TITLE BLAYS
28 ARTIST IMPRINT / PROMOTION LABEL [ - i 1K ARTIST / LABEL JGAIN ARTIST / LABEL /GAIN
1 1 14 EASTTOWEST NO. 1(4 WKS) w43 6 4987 1 THERE IS A GOD 296/9  YOU ARE EVERYTHING 206/182
CASTING CROWNS BEACH STREET/REUNION/PLG u ; g 33Miles Matthew West
) BRING THE RAIN (INO) (UNIVERSAL SOUTH/SPARROW/EMI CMG)
Bl oo wo | 352 e K MOST ADDED TOTAL STATIONS: 16 TOTAL STATIONS:
20 GIVE ME WORDS TO SPEAK 7 03 2.838 7 i DON'T GET COMFORTABLE 267/51 WRITING ON THE WALL 177/48
¥ AARON SHUST BRASH = B .
= -9 - T . randon Heath Mark Harris
- EVERYTHING GLORIOUS (MONOMODE/REUNION/PLG) (INO)
= 14 _  DAVID CROWDER BAND SIXSTEPS/SPARROW/EMI CMG 1095 s43 2741 2 TOTAL STATIONS: 15 TOTAL STATIONS: 14
15 LOVE :R*E'VEVS';;“ vencauntecary 1091 90 2827 GIVE ME JESUS 259/64  OUR GREAT GOD 175742
P e TITLE NEW Jeremy Camp Todd Agnew Feat. Rebecca St. James
33 I'M NOT WHO | WAS 019 41 3289 3 ARTIST / LABEL _____ STATIONS (BEC/TOOTH & NAIL) [ARDENTANO)
. BRANDONHEATH MONOMODE/REUNION/PLG = | YOU ARE EVERYTHING 6 TOTAL STATIONS: 13 TOTAL STATIONS. m
GIVE YOU GLORY Matthew West s -
28 JEREMY CAMP BEC/TOOTH & NAIL 991 -18 2.819 8 (S;ARROWIEMI MG CAPTIVATED 259/2) | LF STAND 8Y YOU 173/19
S KBIG, KBNJ, KCMS, KLIC, WDJC, WLAB Shawn McDonald Carrie Underwood
g 5 AMAZING GRACE (MY CHAINS ARE GONE) e .- Bl . | KBNJ, KCMS, KLJC, WDJC, (SPARROW/EMI CMG) (FREMANTLENS)
B CHRISTOMLIN SIXSTEPS/SPARROW/EMI CMG GOD WITH US 51 TOTAL STATIONS: n TOTAL STATIONS: 6
D-’ MIRACLE OF THE MOMENT 972 0 2.015 5 MercyMe .
STEVEN CURTIS CHAPMAN SPARROW/EMI CMC . <y GIVE UNTIL THERE'S SIGNATURE OF DIVINE
B unoo - [am=—— =% (INO) NOTHING LEFT 234/36 (YAHWEH) 149/31
0 38 884 +29 2893 5 WAFJ, WCSG, WFZH, WJKL, WRCI, XM The Relient K N
. RUSHDFFOOLS MIDAS : Message (CAPITOL/GOTEE) {ATLANTIC/WORD-CURB)
EVERY TIME | BREATHE TOTAL STATIONS: 14 TOTAL STATIONS: n
32 G DADDY wEAVE FERVENT/WORD-CURB 877_3 S8 Rl © m“‘(‘g‘"ﬂﬁ:ﬁgi S=n'a .
= B e T HANDS 780 ' +104 1907 16 Chris Tomlin
B ron vo CURB P, (SIXSTEPS/SPARROW/EMI CMG)
I'M FOR YOU - KTSY, WAFJ, WAKW, WJQK, WLFJ
18 Tomvmac FOREFRONTIEMICMG | POV - 35 e 2°
' SUNDAY IN WONDER 5
R s weop | 7 2% 15N 17 New;b‘;y,
- — - = (INPOP!
* COMING BACK TO LIFE
5 ! WITL, WLFJ,
B oo s o 00 s 23% B WARL, WAWZ. WITL, WLE), WPAR
HOME ¢ HOW YDU LIVE
. B paucHTRY roveve SRR 25 SRR 10 (TURN UP THE MUSIC) 5
. PROMISE OF A LIFETIME Polatiterd
- moonsw: SN 15 B o v wrev
8 Il ESUs HOLD ME 508 2 2068 1 S A
. ANUREW CARLTON BAKERTOWN 3 e SET THE WORLD ON FIRE 3
qQ QONLY THE WORLD Britt Nicole
20 \npisa SPARROWIEMICMG | 00 y g2 ‘_"""__ = (SPARROW/EMI CMG)
5 WHEN OUR HEARTS SING ) MG AR Wi
© £° musHorrooLs wos SRS 26 BEE %0 IN BETTER HANDS 2 MOST
THE TWENTY-FIRST TIME 1 Natalie G
=l 4 \ONK&NEAGLE ~ REUNION/PLG _:s"' +31 12m _2‘ (&:;:) h INCREASED
n BESTILL e . I = WAKW, WLEJ PLAYS
STORYSIDE:B SILENT MAJORITY/COTEE : § A e T 3
NG BA O L1
SONG OF HOPE
2
& > ROBBIESEAY BAND seampowEmicve 280 #3095 27 E:‘c"’)'“g Angsy
) HOW YOU LIVE (TURN UP THE MUSIC) KTIS, WLAB
22 Q__z__ POINT OF CRACE worn.coms | 408 52 1332 24 +182 YOU ARE EVERYTHING
IN WONDER Matthew West
2
2 3 NEWSBOYS INPOP 436 7 _0’987 25 ADDED AT {Universal South/Sparrow/EMI CMG)
26 MADE 1 i WEQR +29, WPAR +29, KXQU 426, KHZR +19, WCRJ 418,
£ @ CALEBROWDEN SLANTED/SPRINGHILL e ’8_5 2387 12 WFFH WRCI 455, VYJQK +T3, WBDX +12, WILIC +8, KCMS +6
BEAUTIFUL NEWS Nashville, TN o
2 -
& | _f'__ MATT REDMAN sixstepssearoweMicwg 20 12 O8I0 . sfrymen +117 LN WbONI'.)IER
Q B AFTER THE WORLD 36 n 1390 2 Monk & Neagle, The Twenty-First Time, O w;;s.noz;(%j :‘goxcm 415, WAWZ +T3, SIST +12,
°  OISCPLE SRE/INO 8 1 3 Point Of Grace, How You Live (Turn Up The KVMV +12, WAF) +B, WJTL +8, KTIS +6, KBNJ +6
. THERE IS A REASON Music), @ E 4
- 17 caomonscal no SN e - +‘"3 GOD WITH Us
a BACK TO THE CROSS B o JEnrE-. FOR REPORTING STATIONS PLAYLISTS GO TO: MercyMe (INO)
QURHEART'S HERO GOTEE ; - SIST +23, WCRJ +T3, KKCM +TL, WIE +10, KCMS +9,
www.RadioandRecords.com KIS +0, WEZH +6, WESG 46, WOLC +8, WRCI 55
IN BETTER HANDS
RECURRENTS Natalie Grant (Curb)
WVFJ 435, WDIC 412, KVMV #10, KKCM +3, WAKW +8,
2 = KHZR +7, WMSJ +7, KTSL +5, KSBJ +5, KCMS +4
& 7 —
2 =
N TiTLE I NIELSEN BDS PLAYS el TITLE 11 NIELSEN BDS PLAYS MADE
Sl ARTIST / IMPRINT / PROMOTION LABE_ CERTIFICATIONS ™ w =l ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ Lw Caleb Rowden (Slanted/Spring Hill)

KRS +21, WFHM +13, KKFS 410, WOUC +9, KLIC +8,

MY SAVIOR MY GOD YOU WMUZ 46, WFZH +5, WFSH 43, KFSH +2, KLTY +2

AARON SHUST (BRASH) | 532 657 < BRITT NICOLE (SPARROW/EMI CMC) 502 'y 518

EVERLASTING GOD 604 631 HOW CAN | KEEP FROM SINGING 494 483

LINCOLN BREWSTER (VERTICAL/INTECRITY) g CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) |

MADE TO LOVE HOW GREAT IS OUR GOD

TOBYMAC (FOREFRONT/EMI €MG) 600 5 564 CHR!S TOMLIN (SIXSTEPS/SPARROW/EMi CMG) & 494-

BLESSED BE YOUR NAME 551 541 PRAISE YOU IN THIS STORM 474 470 FOR WEEK ENDING SEPTEMBER 30, 2007

TREEG3 (IN20P) CASTING CROWNS (BEACH STREET/REUNION/PLG) LEGEND: See legend to charts In charts section for rutes and symbol explanations.
b | 53 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24

HoL . i

('.H(RJIS¥D:AS_INT(.;I§S¥E°P§S?’ARRDW/EMI o) 503 515 i&%ﬁ{;:‘ggpFEAUTWUL 465 478 hours a day, 7 days a week. Christian AC indicator chart compiled of 32 reporters, christian CHR

—_ 26, christian rock 29 and dnspo 16. © 2007 Nielsen Business Media, Inc. Al rights reserved.

CHRISTIAN CHR REPORTERS

KLY T/Albuguergue, NM KXWA/Denver, CO WORQ/Green Bay, Wi WJLZ/Norfolk, VA* WPRJ/Saginaw, M| WBVM/Tampa, FL*

OM: Johann "Yo" Snyder PD: Scott Veigel OM/PD: Jim Raider OM/PD: JP Morgan OM: Gary Bugh PD: Johnny Vincent

MD: Joey Belville APD: Anne Verebely PD/MD: Aaron Dicer MD: Olivia Paff
KZZQ/Des Moines, I1A WAYK/Kalamazoo, Ml

KAFC/Anchorage, AK PD: Mike Schlote PD/AMD: Mike Couchman KJTH/Ponca City, OK KLFF/San Luis Obispo, CA* WYS2Z/Toledo, OH

CM/PD: Mark Cuy PD/MD: Tony Weir PD: Matt Williams PD/MD: Jeff Howe

APD/MD: Mike Carrier WJRF/Duluth, MN WYLV/Knoxville, TN* APD: Jes Wes MD: Noonie Fugler APD: Rob Fairchild

WHMX/Bangor, ME
CM/PD: Tim Collins
APD/MD: Morgan Smith

WONU/Chicago, IL*
OM: Justin Knight
PD/MD: Johnathon Eltrevoog

PD/MD: Terry Michaels

KNMI/Farmington, NM
OM/PD: Darren Nez
MD: Kenny Montano

WSCF/Ft. Pierce, FL
PD/MD: Paul Tipton

PDAMD: Jonathan Unthank

WAYM/Nashville, TN*
OM: Dave Senes

PD: Jeff Brown

MD:. Stace Whitmire

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin
M Seth Routzahn

24/7 NEWS ONLINE @ www.RadioandRecords.com

KZRI/Portland, OR*
OM: Mike Novak

PD: David Pierce

APD: Eric Allen

KTPT/Rapid City, SD
OM: Tom Schoenstedt
PD: Jennifer Walker

www.americanradiohistorv.com

WBYO/Sellersville, PA
OM: David Baker
PD/MD: Kristine McClain

KADI/Springfield, MO*
PD/MD: Rod Kittleman

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WCLQ/Wausau, Wi
PD/MD: Matt Deane

* Monitored Reporters

OCTOBER 5, 2007
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GIVE YOU GLORY JEREMY CAMP

'| .
= _ | weeks
'V‘ ~ l"‘ {b‘ ON CHART

wvi

'MIRACLZ OF THE MOMENT STEVENCURTISCHAPMAN
| LOVE THE LORD LiNCOLNBREWSTER
6 YOU ARE MARKROACH

3

18 GIVE ME WORDS TO SPEAK AARONSHJST

] AMAZING GRACE (MY CHAINS ARE GONE) CHRISTOMLIN

A OP HONOR
as i1l i ;
: 0 ;
H CHRISTIAN CHR
§§ TITLE FLAYS
$5  arTIST IMPRINT / PROMOTION LABEL = TW  +/-
i< 7] fﬁgﬁ'ﬁgﬁ ORI ATLANTIC/WORD CURE _fﬂ b2
J -k B rosrmonem o SRS 5L :
RG{lL\IIEﬁT.(NTlL THERE'S NOTHING LEFT i o 866 | 032 3
v ape T3 8
cEA?TsﬂTc ﬁgwﬁf ST GEACHSTREETREUNONALG 7 Y18
i ywH(‘).:J‘s\:sL? Fooo‘;ln;tﬁaow:, TooTHanaL D88 | 433 3
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i jhsfz:MuAmDE 3 secoomaNaL - 929 67 4
e | IEIE\ISEGESAE\L/‘EEFUL Fuckep D08 | 32
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= T SAASTIU REPUBLIC B FoReFRONTEMIOMG 20 65
1.5 Gri ] EssenTALRLG | 022 | 43 14
B o shon neop (9B 435 :
.__‘i-; ;T‘EvlfANR:AARTL'VE _worn-cure 89~ <29 1
1:_1 psocf'sgzc ssi:: am“ searowiEmicwg o0 *86
= Ay ;@LORI?US susTEPS/SPARROWIEMICMG | 202 - 33 18
B o T snouws S22 16
E E;Q)Mnnsg P FERVENT/WORD-CURB ;:"_']i_ = &
= 7uwnqﬁ.5r£v£ DONE Fuckermg - 309 *2
. THINGS LEFT UNSAID _—
_E_ 3\86':5{' RCA/RMG _y‘i_‘ _'l‘
= ;J?:IJ Ae secTooTHaNAL | S *49
,3_ jsw: NEE RD}‘-!ES e INPOP _Z'B____ i“ &
i S:hslif . BEC/TOOTH & NAIL AE_ i 'f"' ¥
£
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2— CC}::?EﬁY BEAUTIFUE ot 337 8 8
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INSPO
TITLE PLZYS
ARTIST IMPRINT / PROMOTION LABEL "W +/-
EAST TO WEST CASTINGCROWNS _ SEACHSTREETREUNIONMIG | 338 43

CURB _‘.:33 . 7

W0 333 +2

BEC/TOOTH & NAIL 218 -26
SISSTEPS/SPARROW/EMI CMC "V-Eﬁ__ +34

SPARROW/EMICMG B9~ 416

= NTEGRTY 573 416

o MYRRH/WORD-CURB 772 =
_ SPARROW/EMICMC T2 -2l

BRASH -];'0 -18

HE WILL PULL YOU THROUGH CURTCOLLINS

& CHRISTIAN ROCK
é’ﬁ TITLE PLA¥S
& ARTIST IMPRINT / PROMOTION LABEL ™ +/-
' FALLS APART
(b THoUSAND FOOT KRUTCH TooTHaNAL | 208 ja
HOTEL AQUARIUM
o W ealincue BEC/TOOTH & NAIL =h f
! COMATOSE
2 sauer ARDENT/SRE/INO ﬁ Gl
| NEED YOU 7
__E RELIENT K CAPITOL/GOTEE 24‘____ 7
LET'S GO BACK .
. B evervDAY SUNDAY weop 228 7
F-STOP =
10 Sulivan TOOTHSNAL | 227 ‘_
LET GO
_8___ RED ESSENTIAL/PLG _*22_5 4
7 WHEN HOPE IS ALL YOU HAVE 218 RN
_© SPOKEN TOOTH&NAL <=
WORLD AWAY
5 ey TooTHENAL | 24 I
NEVER LET ME GO =
5 FAMLY FORCE S MAVERICK/MONO VS STERED/GOTEE _?o_' Iy <
STARING AT THE LIGHT
S WEDONG BRAVE NEW WORLD __2_0_6__ %
» THE UNWINDING CABLE CAR
.__B‘_; ANBERLIN TOOTH&NAL 205 ] *2
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CAPTIVATED SHAWN MCDONALD

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 1010 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like it at al, 5 = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample compositlon is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for Jocal Christian radio stations by contacting Ken Farley at (615} 331-0736 or Ken@hitmusicresearch.com
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The PPM means a new world for sellers, too

Meanwhile, Back In The
Sales Department. . .

R.J. Curtis

RCurtis@RadioandRecords.com

n the last couple of years, programmers have pretty much

gone to college on the new Portable People Meter measure-

ment, learning its nuances and conversely, unlearning many

components of the diary system. Meanwhile, the people at the

other end of the building—radio station sales teams—have

also been busy, mentally retrofitting their account executives
and buyers in preparation for this new currency.

As everyone knows, PPM data is already live
in Philadelphia and Houston; while PDs attempt
to process the science project that comes in the
form of monthly, weekly, even minute-by-
minute data, two sales managers R&R spoke with
separately had a similar attitude about utilizing
this new methodology.

According to Beasley WXTU/Philadelphia
“The fact of
the matter is, it’s really not all that complicated.”
Judy Lakin, general sales manager for Cox
Radios KKBQ and KTHT/Houston, echoes
Bockol’s assessment: “Its still not rocket science.”

national sales manager Eli Bockol,

Schooling Clients

That’s not to say the transition has been with-
out speed bumps—we’ll get to those shortly—
but because Bockol, Lakin and their respective
teams took the education process for the PPM
seriously, both say they’re now ahead of the curve.
In Houston, Lakin says the Cox management
team gathered in March, shortly before the com-
pany became a subscriber. A month later, PPM
101 was rolled out to the sales staff.

“Beginning with numerous monthly training
sessions,” account executives were required to
participate in the online PPM training via arbi-
tron.com. “*Finally, we conducted ongoing train-
ing internally at the station level through the
launch of live currency, which was July 18

Bockol says that it’s not only important for
account executives at WXTU to be skilled sales-
people, but knowledgeable marketing consultants

as well. “If our guys on the street are the ones that

OCTOBER 5, 2007

explain the new methodology the best, we know
they’re going to be the trusted, preferred
providers if they can comfortably guide the cus-
tomers through the methodology conversion.”
Bockol says he and the sales imanagement team
spent a great deal of time ensuring that everyone
first knew what they were talking about, and sec-
ond, spoke accurately and with one voice. For
Lakin, the next step was taking the knowledge
outside the building. “We made an effort to see
and educate all of our agencies based on the top
percentage of clients on the stations in terms of
billing, making face-to-face presentations.”
That's where this entire process got compli-
cated, to both
“When you get to the buyer level, their assign-

according sales  managers.
ment is to deliver ‘x” amount of |gross ratings
points (GRPs)], with ‘x” amount of frequency,”
Bockol says. He goes on to explain that inex-
perienced buyers follow that game plan to the
letter, “whereas the more experienced ones
understand that if they don’t put together a mix
of stations that’s going to get results, they won't
hold on to accounts all that long.”

According to Lakin, when Cox/Houston
reached out to its top 20% clients, most didn’t
want to look at the PPM. “They said, ‘I'll deal
with it when it’s live currency and I have to buy
your market.” ” Now that the day of reckoning
has come, Lakin says,“1 have to tell you, they are
a bit overwhelmed.” Lakin adds that every time
she talks to a media buyer, “it goes back to the
process of explaining to them what is happening.”

Lakin describes demand for the Houston mar-

ket going into the fourth quarter as “the strongest

‘Before

ou
could uy
the Houston

] market for

$250 a
omt now
he market
has come in
[at 350
her

con5|s ently,

and that's a
oint of
rustration

for our

partners.’
—Judy Lakin

‘If our guys
on the street
are the ones
that explain
the new
methodology
the best, we

know they re
a_?mg to be

e trusted,
preferred
roviders if
hey can
comfortably
guide the
customers
through the
methodology
conversion.
-Eli Bockol

in several years” Eecause of this unique situation,
she says, “buyers e not able to demand lower
pricing to obtain GRP levels, because they're just
not going to get it in a hot market.” Similarly,
Bockol says business at WXTU has increased since
the start of the PPM and the station continues to
sell out.“I've done everything 1 can to keep prices
consistent, just to case people into the conversion
of PPM.” He sas that when buyers initially
argued that he was delivering 30% less GRPs and
demanded rebates. discounts or no charges, “we
would calmly talk them through the conversion
process and we held our ground.”

Therefore, he ays buyers were forced into
adjusting either th»ir goals or their budgets. “Be-
cause we entered tie PPM world after the begin-
ning of the year,” Eockol says,“most of their budg-
ets had already be:n set, so I think most people
were adjusting their goals. As we enter "08, I'm
expecting there will be a lot of agencies who elect
to adjust their budzets.”

Likewise in Houston, Lakin says buyers are still
having a difficult tme getting their arms around
the changes in ran} and ratings.“Before PPM, you
could buy the Ho 1ston market for $25() a point;
now the market h.is come in |atf $350 and high-
er consistently, anc that’s a point of frustration for
our partners.” Lak n says buyers typically bought
10 stations on a niedia buy, but “now they have
to buy six or seve 1 and they're still not meeting
their GRP levels according to the media plan””

Fantastic Reach

Now that Lakin ar d Bockol have several months
of the PPM unde their belts, R&R wanted to
know just what 1 PM data sales is showcasing.
Bockol says for W_{TU. it’s the dramuatic increase
in cume not only for the market, where he says
there are “a bunch ’ of stations that naw hit more
than 1 million persons each weck, but for
WXTU, where he says “ours more than doubled,
so theres a fantast:c reach story there.”

According to L:kin, the one group that got a
complete lift in I PM measurement was Cox/
Houston, something she says should come as no
surprise, “due to cur low commercel environ-
ment.”That’s excit ng, she says, “because we have
preached to buyer: about a low unit count and
why it does make a difference for their clients.”
Now, Lakin says, a« buyers see a lift in ratings and
rank, “they’re givng us more credit, and our
group as a whole s consistently winning bigger
shares at good rates for our company.”

After living this education process for the bet-
ter part of a year, Bockol and Lakin are optimistic
and excited about t 1e future of radio sales with the
PPM. Lakin says,** t’s giving exposure and credit
to stations that are putting together great products
for our listeners. I turn, it helps the sales team
reach higher revenue goals for our company.”
Bockol says many advertisers, because of their
“common sense,” ealize that the diary had too
many flaws, which made them uncomfortable
buying radio. And 1e believes that “there will be
that many more penple who are now comfortable
including radio in the media mix, and I think that’s

going to increase d>mand on radio stations.” RsR
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“CT40 continues to work as a CONSISTENT RATINGS MAGNET
on Saturday mornings. I couldn’t be happier with the show and the results it produces.”

Mike Peterson, Program Director, WUSN/Chicago, IL

“Bob Kingsley’s CT40 continues to be the

BEST COUNTDOWN SHOW IN THE BUSINESS
The Wolf’s ratings during this period beat the competition hands down!”

John Sebastian, Program Director, The Wolf/Dallas-Ft Worth, TX

“CT40's huge numbers every Sunday consistently gives K COUNTRY the edge that completely and
effectively BLOWS AWAY THE COMPETITION.”

“Mr Bob” Forster, Program Director, WOGK/Gainesvi le-Dcala, FL

“With Bob Kingsley on my station, I know my weekends are in good shape so I can concentrate on
Monday through Friday. If you've got Bob, you’re one up, out of the gate.

IF YOU DON’T HAVE HIM, GET HIM...Y ESTERDAY_ |

Tom “Jake” Jacobsen, Program Director/Music Dire ctor, WGNA/Albany, W

“Bob Kingsley s CT40 is more than just a countdown to us. Bob schools our listeners on the stones behin'
the music with facts, tidbits and more. Thank you Bob Kingsley for taking Rockford’s Country 298.56
WXXQtoa 22.0 SHRRE ON SUNDAY MMORNINGS! ' e
You're the top in bountry'l‘op 4(!&”’ 1358
Steve Summers, Program Director, WXXQ/Rockford, Il 5
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WQMX/Akron, OH
PD: Sue Wilson
APD/MD: Ken Steel

WCNA/Albany, NY
PD/MD: Tom Jacobsen

KBQl/Albuguerque, NM
OM:BiIIMa\;‘ E
PD: Tim Jones

KRST/Albuguerque, NM
OM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA
OM/PD: Shelly Easton
APD/MO: Jerry Padden

WKSF/Asheville, NC
OM/PD: Jeff Davis
APD/MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WUBL/Atlanta, GA
OM/PD: Clay Hunnicutt
APD/MD: Lance Houston

WYAY/Atlanta, GA
OM/PD: Mark Richards
MD: Sandy Weaver

WPUR/Atlantic City, NJ
PD: Joe Kelly

WKXC/Augusta, GA
PD: T Gentry

KASE/Austin, TX
OM/PD: Mac Daniels
APD/MD: Bob Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell
MD: Donna James

WYPY/Baton Rouge, LA
PD: Dave Dunawa
APD/MD: Jimmy érooks

WZKX/Biloxi, MS
OM/PD: Bryan Rhodes

KIZN/Baise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelle:

PD: Mike Brophe:
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WOKO/Burlington, VT
OM/PD: Steve Pelkey
MD: Bill Sargent

WNKT/Charleston, SC
PD: Brian Driver

WQBE/Charleston, WV
OM: Jeff Whitehead

PD; Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC
OM: Bruce Logan
PD/MD: John Roberts

WSOC/Charlotte, NC
PD:D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: Kris Van Dyke
MD: Bill Poindexter

WUSN/Chicago, IL
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH
OM: Patti Marshall

PD: Travis Moon

APD: Kathy O'Connor
MD: Duke Hamiiton

WGAR/Cleveland, OH
PD: Brian Jennings
MD: Chuck Collier

KATC/Colorado Springs, CO
OM: Bobby irwin
PD: Jim "a'atﬁsh" Miller

WWNU/Columbia, SC
PD: Rick Taylor
MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuko

KRYS/Corpus Christi, TX
OM: Paula Newell
PD: Frank Edwards

KPLX/Dallas, TX
PD: John Sebastian
APD: Smokey Rivers

KSCS/Dallas, TX
OM/PD: Tom Hunter
APD/MD: Chris Huff

KWLI/Denver, CO
PD: Bill Camble
APD/MD: Randy Shannon

KYGO/Denver, CO
PD: Joel Burke
MD: Garrett Dall

KHKI/Des Moines, IA
OM: Jack O'Brien
PD/MD: Andy Elliott

KJJY/Des Moines, |1A
OM: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WDTW/Detroit, Mi
OM: Dom Theodore
PD: John Trapane
APD: Scott Gaines

WYCD/Detroit, Ml
PD: Tim Roberts

KHEY/El Paso, TX
PD: Steve Gramzay
MD: Marty Austin

WFBE/Flint, Ml
PD/MD: Keith Allen

KSKS/Fresno, CA
PD: Steve Pleshe
MO: Jody Jo Mize

WWCGR/Ft. Myers, FL
PD: Justin Tyler
APD/MD: Steve Hart

WQHK/Ft. Wayne, IN
OM/PD: Rab Kelley
MD: Dave Michaels

WOGK/Gainesville, FL
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, MI
OM/PD; Doug Montgomery
APD/MD: Dave Taft

WNCY/Green Bay, W
OM: Jeff McCarthy

WPAW/Greenshoro, NC
PD: Randall Bliss
APD: Clay J.D. Walker

WTQR/Greensboro, NC
OM: Tim Satterfield
PO/MD: John Roberts

WRNS/Greenville, NC
PD/MD: Wayne Carlyle

WESC/Greenville, SC
PD: Steve Ceofferies
APD/MD: John Landrum

WRBT/Harrisburg, PA
PD: Joe Kelly
APD/MD: Newman

KILT/Houston, TX
PD: Jeff Garrison
MD: Greg Frey

WFMS/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WuSJ/Jackson, MS
PD: Russ Williams

WGNE/Jacksonville, FL
PD/MD: Jeff Davis

WXBQ/Johnson City, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM: Thom McCinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA
PD: Scott Bryant
MD: T.D. Smith

WPCV/Lakeland, FL
OM/PD: Mike James
APD/MD: Jeni Taylor

WITL/Lansing, MI
OM: Brent Alberts
APD/MD: Chris Tyler

KCYE/Las V?as, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
MD: Jason Steiner

WLXX/Lexington, KY
OM: Robert Lindsey
PD/MD: Marshalf Stewart

KSSN/Little Rock, AR
PD/MD: Chad Heritage

KKGO/Los Angeles, CA
OM: Mike Johnson
PD: Tenya Campos

WAMZ/Louisville, KY
PD: Coyote Calhoun
MBD: Night Train Lane

WMAD/Madison, Wl
OM: Mike Ferris

PD: Jon Reilly
APD/MD: Tyler Reese

WWQM/Madison, Wi
PD: Brad Austin
APD/MD: Kenny Jay

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Lance Tidwell

WKIS/Miami, FL
PD: Ken Boesen
APD: Bitly Brown
MD: Darlene Evans

WMIL/Milwaukee, Wl
OM/PD: Kerry Walfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gre%? wedberg
MD: Mary Callas

KTOM/Monterey, CA
OM: Sam Diggedy
APD: Jim Pearson

WKDF/Nashville, TN
OM: Dave Kelly
PD: Bud Ford

WSIX/Nashville, TN
OM: Rich Davis
PD/MD: Keith Kaufman

WSM/Nashville, TN
PD: Kevin King
MD: Frank Seres

WGH/Norfolk, VA
OM/PD: John Shomby
APD/MD: Mark McKay

KKNG/Oklahoma Citl, 0K
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Tom Goodwin
MD: Craig Allen

KHAY/Oxnard, CA
PD: Tom Watsan

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: Roy Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Jay McCarth:
APD/MD: Dave Collins

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittshurgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGI/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthony

KUPL/Portland, DR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, Rl
PD/MD: Stephen Guittari

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

KFRG/Riverside, CA
OM: Lee Douglas
PD/MD: Don Jeffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
MD: Weslea Neas
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KNCI/Sacramento, CA
PD: Mark Evans
APD: Greg Cole

WKCQ/Saginaw, Ml
OM/PD: Mike Skot
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MO: Pat Garrett

KAJA/San Antonio, TX
OM/PD: George King
MD: Kactus Lou

KSON/San Diego, CA
PD: John Marks

KUSS/San Diego, CA
PD: Mike O'Brian
MD: Cindy Spicer

KRTY/San Jose, CA
PD/MD: Julie Stevens

WCTQ/Sarasota, FL
OM: Ron White

PD: Sammy Cruise
APD/MD: Heidi Decker

KKWF/Seattle, WA
OM: Dave Richards
PD/AMD: Rob Walker

KMPS/Seattle, WA
PO: Becky Brenner
MO: Tony Thomas

KRMD/Shreveport, LA
PD: Paul Orr
APD/MD: James Anthony

KDRK/Spokane, WA
APD/MD: Ryan Dokke

KIXZ/Spokane, WA
OM: Robert Harder
PD/AMD: Paul “Coyote”
Neumann

WPKX/Springfield, MA
OM: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MD: Curly Clark

KSD/St. Louis, MO
PD: Bilty Greenwood
MD: Erin Austin

WIL/St. Louis, MO
PD: Greg Mozingo
APD/MD: Danny Mentana

KATM/Stockton, CA
OM: Richard Perry
PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

WKKO/Toledo, OH
PD/MD: Gary Shores
APD: Harvey Steele

KIIM/Tucson, AZ
OM: Herb Crowe
PD/MD: Buzz Jackson

KVDO/Tulsa, OK
MD: Dave Austin

WIRK/West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

KZSN/Wichita, KS
OM/PD: Lgman James
APD: Todd Taylor

MD: Rick Regan

WCGY/Wilkes Barre, PA
OM: Jim Risin

PD: Doc Medel

MD: Jaymie Gordon

WXCY/Wilmington, DE
PD/MD: Dave Hovel

WCTY/York, PA
PD: Scott Donato

WOQXK/Youngstown, OH
OM: Scott Kennedy

PD: Dave Steele

APD: Doug James

MD: Burton Lee

» AARON LINES' "SOMEBODY'S
SON,” THE FOLLOW-UP TO HIS FIRST
NO. 1, LEAPS 46-30 ON THE CANADA

COUNTRY CHART.
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Manhattan/Capitol’s Emerson Hart flies solo, bearing two of life's

necessities

Playing By Hart With
‘Cigarettes & Gasoline’

Keith Berman

KBerman@RadioandRecords.com

omewhere among the thousands of CDs scattered through-
out my apartment, there’s a copy of Tonic’s “Lemon Parade,”
and on a couple of mixtapes in my closet, there are at least a
tew Tonic tracks decomposing on aging cassettes. ll Now, a
decade after the band stormed the alternative scene, former
lead singer Emerson Hart has hung out his shingle and is mak-
ing his own run at the charts with his debut solo album, ““Cigarettes & Gasoline.”

“I'm cut here doing my job, things are
great,” Hart says.“When you put a solo record
out, you never know how it will be received.”
But by the look of the e-mails he’s gotten
through his Web site and MySpace page, the
album seems to have been well-received.

Deeply Personal Album

Hart’s solo debut is a more personal look into
his life, since he claims that he wasn’t blessed in
the writing arena. “I have to live it to write it,
so that’s what I did. I wrote about everything
that I went through and everything I’ve lived
through in my career and in my personal life,”
he says.

Unfortunately, he had a rather tragic event to
draw subject matter from: His father was mur-
dered when he was a child.

“I was just never really comfortable about
[dealing with] a lot of the subject matter on
this record when I was in Tonic because it
wouldn’t have been fair to the other guys,” he
says. “I figured if I was going to do a solo
record, [ should really dig deep and be honest.”

Despite the fact that he didn’t need to look
any further than his own experiences to come
up with material, the actual writing process
still wasn't easy for him.

“Any time you're writing, it’s difficult be-
cause you're having to look at things inside of
yourself that maybe you’re not comfortable
writing about, or maybe you’re watching
someone go through it and youre not sure
how they’ll feel when they hear a song that’s

OCTOBER 5, 2007

about them,” he says.

“Yes, it was ditficult, but music is the ultimate
therapy for me; it’s changed my life and helped
me since | was a child to turn corners, both
good ones and bad ones. That’s the beauty of
taking the trip as a writer and a fan of music:
I’'m a fan first and a writer second.”

Getting this album done was a process that

started a few years ago when Hart moved |

from Los Angeles to Nashville. Although he’s
usually a pretty quick writer, Hart needed
about a year to write the album, and he specif-
ically took that much time off from Tonic to
start the process.

“I really had to get to know myself again
because I'd been doing it for so long that [
never really had time off to let my brain
work,” he says.“This record really had to grow,
and I feel like I'm a better writer because of
that time I tcok to really make sure the songs
were honest and direct and from a real place.”

Hart’s writgng is what saved him as a child,
he says, since he didn’t really have anyone to
talk to when his father was killed. He had two
older sisters and his mother, but he didn’t have
a strong male figure in his life until his grand-
father came into the picture. “It really was the
ultimate therapy for me,” he says. “It helped
me deal with a lot of things by hiding inside
of the song. But I didn’t really realize that un-
til last year.”

On the flip side, though, those same sisters
were the ones who shaped his early music
influences; listening to him describe his sib-
lings exposing him to music evokes scenes

WwwWw americanradiohistorv

‘I will cast

an argument

with any
artist or
anyone who
says that

radio’s not
the way
anymore,
because it
just doesn’t
make sense
to me. |
love radio.’

—Emerson Hart

EMERSOMN
HARET

from the movie “;\lmost Famous.”

“They felt it wis really important for me,
since I started wri ing songs when I was super
young,” he says.“T’hey told me, These are the
records you need, man.You’ve got tc listen to
these. They’ll charge you as a writer and help
you if this is what you want to do.””

He listens to a lot of Peter Gabriel, Elton
John, Led Zeppelin and Aerosmith and, hav-
ing grown up on the Jersey Shore, there was
a huge helping o= Bruce Springsteen in the
mix. “That was probably a good healthy bit of
my diet as a chill as well, just the way he
phrased things,” F-art says. Rumor has it that
if you’re from the Jersey Shore, you’re required
by law to like Springsteen: “Its true,” Hart
says. “It’s on the driver’s licenses.”

Quality Time With Radio

Not that he didn’t - ave a good time touring with
Tonic, but Hart is fi1ding that going at it solo has
been a great experiznce.“I don’t have to babysit
anybody. which is
nice. No one’s
going to yell at me
if T get up super
early and start to
write,” he says.

But its not just
his time alone
that’s been a pleas-
ure: Harr is seri-
ously enjoying vis-
iting stations.

“A lot of artists
who had
up with me said,
‘Oh, man, when

come

you start doing
radio stuff, it’s totlly different out there, it’s
really scary’ I hal that in the back of my
mind, but when I started going out and vis-
iting stations, it was really fun,” he says.

What really surprised him was that most sta-
tions told him they hadn’t had any artists come
through in several months, and those who did
only stayed for 10 minutes, which was totally
different from whe 1 he was touring with Tonic,
which would hit tl.ree stations per day.

“We were in the¢ market and there were sta-
tions playing my -ong, so I felt it was only
responsible that I go,” he says.“It’s been so much
fun to sit down ard actually tell stories about
the record, answer questions about Tonic or
songs that I've wri:ten, then play an old Tonic
song and new stuff.

“I remember there is such an amazing rela-
tionship between =rtists and radio. I try to tell
that to every youn:; artist, and they say, ‘Man, [
don’t want to go dc that, but I tell them, ‘These
people are playing vour songs, and they are your
connection to your fans. We are all in this
together.” I have fcund this experience to be
really rewarding, a1d I will cast an argument
with any artist or nyone who says that radio’s
not the way anymore, because it just doesn’t

make sense to me. love radio.” RsR
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TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
ARTIST IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK
BIG GIRLS DON'T CRY NO. 11WK) n3 ¢ '
FERGIE B WILLLAMASMANTERSCOPE 2046 +140 ]6'28]_ ol _] :
HOME n2 ¢
DAUGHTRY RCA/RMG ___20“‘_ 01 _]6'079_ 2 MOST ADDED
THE SWEET ESCAPE n3
GWEN STEFAN) FEATURING AWON INTERSCOPE 2N ° QU G
HEY THERE DELILAH 2 ¢
PLAINWHITE T'S FEARLESS/HOLLYWOOD ‘_-‘_"___95_7 ’]52_‘ e
EVERYTHING
MICHAEL BUBLE W3/REPRISE [y 104 9'798_ 4 TITLE e
(YOU WANT TO) MAKE A MEMORY °r 1320 1 9.345 8 ARTIST / LABEL STATIONS
BON JOvi MERCURY/ISLAND/IDIMG L= TAKING CH AN’C~ES i I3
BEFORE HE CHEATS N4 ¢ Celine Dion
CARRIE UNDERWOOD ARSTAARISTANASHVILLERMG 1200 41 . - (COLUMBIA)
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MAKES ME WONDER ne 925 4 6.384 12 WMGN, WMGV, WMJY, WOBM, WRVR,
MARQON ASM/OCTONE/INTERSCOPE geag” WwZiD
TOW LONG gé’c 790 79 | 5657  WAIT FOR YOU 5
UITTLE WONDERS ner ) e
K (HICKORY)
ROB THOMAS WALT DISNEY/MELISMA/ATLANTIC LS" 2l 2'055_ 13 KRBB, WAHR, WLIT, WSHH, WTFM
MY WISH n? T T
RASCAL FLATTS LYRIC STREET/HOLLYWoOD | 900 Y 1996 19 :‘,":o BREYY 4
- r - nl
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PINK Lracezonss | G 76 B0 13 :;llEY valT!'E DELILAH 3
1 T T - n T ain {J 5
BUBBLY FEARLESS/HOLLYWOOD)
COLBIE CAILLAT UNIVERSAL REPUBLIC _432 i 143 E"SSS Il E(me. KUDL, WAHR
ET&!:::&(C}:«ANCE AIRPOWER/MOST INCREASED PLAYS/MOST ADS)ED T sz w87 4878 15 (YOU WANT T0)
= e . = MAKE A MEMORY 5
LOST IN THIS MOMENT ner e o 54 21 Bon Jovi
BIG &RiCH WARNERBROS. (NASHVILLE/WARNERBROS. =~ L {MERCURYASLAND/IDJMG)
FIRE AND RAIN AIRPOWER KRWM, WRAL, WSHH
KENNY "BABYFACE" EDMONIS MERCURYADIMG 32% s N 3225 17 e -
IF EVERYONE CARED N2 Lo 9 L2015 1 Eagles
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SOMEBODY'S ME WRVF, WSPA, WWLI
ENRIQUE GLESIAS INTERSCOPE _15§ 43 r e 2_" A ROIATG 3
NO ONE IS TO BLAME - 3
KATRINACARLSON WiTH HOWARD JONES kaapronc 129 6 0224 - ;‘;gg‘éug;:‘gj;z)“'"°"ds
FIRST TIME n KRBB, KSNE, WSRS
@ S8 " ureouse GEFFEN B4 :‘L | 0'633_ 26
| LOST
@ n FAITHHILL WARNER BROS. (NASHVILLEVWARNERBROs, 128 *39 0378 - ADDED AT
1 NOTHIN’ BETTER TD DO
@ LEANN RIMES CURB/REPRISE 122 2 @Es i KMGL
iNCONSOLABLE Oklahama City, OK
’ BACKSTREET BOYS JIVE/ZOMBA s X I el PD/MD: Steve O'Brien
4 IN THE MORNING Celine Dion, Taking Chances, O
28 - eline Dion, Taking Chances,
| 28 GWENSTEFANI INTERSCOPE 106_ 3 ]'2]3: >:23 Kelly King, | Doa't Wanna Sing That Song, O
] 1 DON'T WANNA SING THAT SONG
@ KELLY KING en P 17 KN -
‘ WHEN YOU'RE GONE % i el - FOR REPORTING STATIONS PLAYLISTS GO TO:
AVRIL LAVIGNE RCA/RMG www.RadioandRecords.com
RECURRENTS
B TITLE 11 NIELSEN BDS PLAYS g TITLE 11 NIELSEN BDS PLAYS
Sl ARTIST/IMPRINT / PROMOTION LABE . CERTIFICATIONS ™ w = ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ W
WAITING ON THE WORLD TO CHANGE " YOU'RE BEAUTIFUL
JOHN MAYER {AWARE/COLUMBIA) Il (550 ]365_ JAMES BLUNT [CUSTARD/ATLANTIC) by gez Ji Faf’_
UNWRITTEN 5 FAR AWAY
NATASHA BEDINGFIELD (EPIC) Y 839 EEE NICKELBACK [ROADRUNNER/ATLANTIC/LAVA) i S8 73]_
BAD DAY DRIFT AWAY 6
DANEEL POWTER (WARNER BROS.) 0 SZ - &3] UNCLE KRACKER FEAT. DOBIE GRAY [LAVA) il €20 570_
BECAUSE OF YOU BLACK HORSE & THE CHERRY TREE 3
KELLY CLAR<SON (RCA/RMG) I m I 57 KT TUNSTALL (RELENTLESS/VIRGIN) i = he Bee
YOU AND ME HEAVEN f
LIFEHOUSE (GEFFEN) s LOSLONELY BOYS (OR/EPIC) b il

PO RED B
L Y i

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL /GAIN
DREAM ON 1y 96/32 FEELS LIKE 63/0
Kelly Sweet Raquel Aurilia
(RAZOR & TIE) (SHEA35)
TOTAL STATIONS: 21 TOTAL STATIONS: e
ALMOST LOVER 1 88/9 BETTER THAN ME 62/17
A Fine Frenzy Hinder
{VIRGIN) (UNIVERSAL REE’UBUC)
TOTAL STATIONS: 7 TOTAL STATIONS: 3
THE ROAD BB/?7 1 JUST LOVE YOU Ey/nd
TrueHeart Five For Fighting
(E-HEART) (AWARE/COLUMBIA
TOTALSTATIONS: 18 TOTAL STATIONS: n
1973 88/3 OVER YOU 56/19
James Blunt Daughtry
(CUSTARD/ATLANTIC) (RCA/RMG)
TOTAL STATIONS: 8 TOTAL STATIONS: 9
DREAMING WITH A t DO 5417
BROKEN HEART 69/12 Nazanin
John Mayer (BODOG)
(AWARE/COLUMBIA) TOTAL STATIONS: 4
TOTAL STATIONS: 8

MOST
INCREASED
PLAYS

+187

+152

+143

TAKING CHANCES

Celine Dion (Columbia)

WRVR +18, KKMJ +16, KGBY +14, WTUB +13, KKCW 12,
SISL +1, KQIS 71, XBLN +10, WCDV +3, WFPG +9

HEY THERE DELILAH

Plain White T's (Fearless/Hollywood}
KNEV +27, KOS| 48, WARM +T7, WRVF +I|, KBAY +11,
WLEV +G, SISL +7, KMXZ ¢7, WAHR +6, KTSM +6

BUBBLY

Colbie Caillat (Universal Republic)

WMTX 20, WMJIX +15, KNEV +13, WBEB +12, KVLY +12,
WLTW +10, WCRZ 10, KISC +8, WZID +6. WHUD +6

WAIT FOR YOU

Elliott Yamin (Hickory)

KNEV +21, WMXS +1, KKMJ +18, KKBA +14, WMXC +8,
KMGL +8, WHUD +6, WWFS +6, WLHT +6, WARM +5

BIG GIRLS DON'T CRY

Fergie (will.i.am/A&M/Interscope)
KGBX +16, WLQT +15, WRVF +12, KMGA +7, WCRZ +6,
WMGF +5, WOOD +5, WTVR +5, WFPG +4, WMXC +4

FOR WEEK ENDING SEPTEMBER 30, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
100 AC, 27 Canada AC and 23 Canada hot AC stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.

All rights reserved.

beacon

elebrate the J09 of (_hristmas with

@ ¥ | he (_hristmas Peacon ¥

il Biggest researched holiday music tracks of all time
il 6 hour program designed to repeat as long as 48 hours
i Generous barter terms: Stations take 8 min of inventory/hour

24/7 NEWS ONLINE @ www.RadioandRecords.com

www americanradiohistorv com

Contact Affiliate Relations at 1-800-788-8405 or TheBeacon@beaconradio.org for your demo!

Beacon Host Austin Harris
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
INTO THE NIGHT 15

Santana Feat, Chad Kroeger
(ARISTA/RMG)

KALZ, KDMX, KEZR, KIOI, KJMY, KMXB,
KOSO, KPEK, KSII, WILK, WMGX, WMMX,
WMYX, WOMX, WZPT

PARALYZER
Finger Eleven
(WIND-UP)

KFBZ, KYKY, WOVD, WKOD, WMEE,
WMGX, WMMX, WPLJ, WZPL, WZPT

)

WAKE UP CALL 6
Maroon 5

{A&M/OCTONE/INTERSCOPE)

KAMX, KIOI, KLLC, KMYI, WKTI, WMY X
HER EYES S
Pat Monahan

{COLUMBIA}

KAMX, KDMX, WILK, WTSS, WZPL

THE GREAT ESCAPE 3
Boys Like Girls

{CoLUMBIA)

KCIX, KOMX, KJMY, WBMX, WMC

PICTURES OF YOU 4
The Last Goodnight

{VIRGIN)

WKRQ, WMC, WMGX, WXMA

LOST HIGHWAY 4
Bon Jovl

(MERCURY/ISLAND/IDJMG)

KCIX, WNNK, WQLH, WZPL

BREATHE_IN BREATHE OUT 4

Mat Kearney
(HOLLYWOOD/AWARE/COLUMBIA)
KCIX, KOSO, KSil, WCDA

LOVE LIKE THIS 4
Natasha Bedingfield Feat. Sean Kingston
(EPIC)

KCDU. KSII, WINK, WWMX

OVER YOU 3
Daughtry

(RCA/RMG)

KIOI, WKTI, WZPL

ADDED AT...
KQKQ
Omaha, NE
PD/MD: Nevin Dane

(@
Feist, 1, 2, 3, 4,1

John Mayer, Dreaming With A Broken Heart, 1
Good Charlotte, | Don't Wanna Be In Love
(Dance Floor Anthem}, 0

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

NEV/ AND ACTIVE
TITLE LAYS TITLE
ARTIST / LABEL GAIN ARTIST / LABE
UMBRELLA 2b4/22 SHUT YOUR EYES
Marie Cigby Snow Patral
(HOLLY #OOD) (POLYDOR/A&M INTERSCOPE)
TOTAL STATIONS: 9 TOTAL STATION=:
LIGHT UP THE SKY 1115/22 AMNESIA
Yellowcard Mozella
(CAPITOL) {MAVERICK/RE =RISE
TOTAL STATIONS: 174 TOTAL STATIOH=:
APOLOGIZE 1 1€£9/50 FALLING DOWN

Timbalend Feat. OneRepuslic
(MOSLEY/BLACKGROUND? NTERSCOFE)
TOTAL STATIONS:

SORRY 112/26
Buckcherry

(ELEVEN SEVEN/ATLANTIC/LAVA)

TOTAL STATIONS: 15
TEENAGERS 26/
My Chemical Romance

(REPRISE)

TOTAL STATIONS: 8

Duran Duran
(EPIC)
TOTAL STATIOHS:

TWO

Ryan Adams
(LOST HIGHWASY
TOTAL STATIONG;

CAR CRASF
Matt Nathanso
{VANGUARD)
TOTAL STATIONS:

WAKE UP CALL

Maroon S (A&M/Octome/interscope)
KAMX 29, KLLL «27, KVUL 25, WKT! +23, WPTE «13,
KIO! +13, WPL +12, KYSR «ILWLNK +12, KZZ1) 410

BUBBLY

Colbie Caillat (Unlvers! Republic)
KRSK 24, WINK +23, WRQX 20, WQAL +I8, KIOt 418,
KLLY #16, WOVD +Ti, KAMX +2), KCDA +10, KMY1 +10

INTO THE NIGHT

Santana Feat. Chac Kroeger (Arista/RMG)
WZPT +19, KJMY +18, XF26 «5, WOMX +4, KOSO +14,
WWHA +13, KZZU +12, WMAZ_ +12, KALZ 10, KMHX <0

PARALYZER

Finger Eleven (Wind-)
KVUL +23, WBNS +24, WKDIB +T7, WZPL +16, WZPT +14,
KALZ +13, KOSO +13, KYKY +Is, WOVD +12, WMMX +10

OVER YOU

Daughtry (RCA/RMG)

WKT) «27, KCIX +T7, KFYV M6 KIOH +15, KIMY <13,

PLAYS
JGAIN

105/40

104/6

10
100/79

4
98/16

97/22

WHEC +T3, KMHX +12, WQA _ T, WDVD +T1, WCDA +T1

“OR WEEK ENDIN 3 SEP~EMI ER 30, 2007
LEGEND: See legend to zhar s in charts section for rules ad symbol explanatlons.
32 hot AC stations are electron -ally monitored by Nielsen Breadcast Data Systems 24 hours &
day. 7 days a week. © 2007 Ni» lsen Business Media, Inc. All rehts reserved.

/B
0

/

Y/

BUSINESS

Type Keyword/

OCTOBER 53, 2007

Phrase

C omputer §OftV~

+ Servich

£l yymens 2

Sea

rch Alphabetiz

ed LiSts

submit C

ompany info

</ {DIREGTORY

WWW.RADIOANDRECORDS.COM/RRDIRECTORY

www americanradiohistorv. com

24/7 NEWS ONLINE @ wv'w.RadioandRecords.com



www.americanradiohistory.com

AC/HOT AC

AC REPORTERS

WY.JB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell
APD/MD: Chad O’ Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskell
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD; Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Mu?hy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Cuida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD: Jeff Johnson

KKMY/Beasmont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WLTB/Binghamton, NY
OM/PD: Dana Potter
APD: Dan Michaels

MD: Steve Gilinsky

WMXW/Binghamton, NY
PD: Bob Taylor

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Cale Parmelee

WSUY/Charlestan, SC*
OM/PD: Mike Edwards
APD/MD: John Quincy

WVAF/Charleston, WV*
OM/PD: Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Robin Daniels

WLIT/Chicago, IL*
OM/PD: Darren Davis
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Seott Miller
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

WLNH/Concord (Lakes
Region), NH

PD: AJ Dukette

APD: Molly King

KKBA/Corpus Christi, TX*
OM: Ed Ocanas

PD/MD: Bart Allison

APD: Norma Jean Morales

WLQT/Dayton, OH*
OM/PD: Jetf Stevens
APD/MD: Brian Michaels

KOS!/Denver, CO*
PD: Dave Symonds
APD/MD: Steve Hamilton

WNIC/Detroit, MI*
PD: Don Gosselin
APD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/EI Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiano

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WIKY/Evansville, IN
PD: Mark Elliott

KEZA/Fayetteville, AR
PD: Jim Harvill
MD: Rich Higdon

WCRZ/Flint, MI*
OM/PD: J. Patrick
APD/MD: George Mcintyre

WDAR/Florence, SC
PD/MD: Wit Nichols

WAFY/Frederick, MD
PD: Marc Richards

KSOF/Fresno, CA*
OM: Paul Wilson
PD: Mike Brady
MD: Kristen Kelley

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Grand Rapids, MI*
OMY/PD: Bill Bailey
MD: Kim Carson

WOOD/Crand Rapids, MI*
OM: Doug Montgomery
PD/MD: Tim Kiesling

WMCGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Greenville, SC*
OM: Mark Hamlin
PD/MD: Mike McKeel

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Henolulu, HI*
PD: Jamie Hyatt

KUMU/Honolulu, Hi*
MD: Lee Kirk

WAHR/Huntsville, AL*
OM: Lee Reynolds
PD: Chris Calloway

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WJIKK/Jackson, MS*
PD/MD: John Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Luke Jensen

KUDL/Kansas City, MO*
OM/PD: Thom McCinty

WJIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna” Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements

APD: Debbie Ray

MD: Steve Wiley

WFMK/Lansing, MI*
OM: Brent Alberts
PD/MD: Chris Reynolds

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KOST/Los Angeles, CA*
PD/MD: Stella Schwartz

WMGN/Madison, WI*
PD: Pat O'Neill

APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OMY/PD: Bob Bronson

KVLY/McAllen, TX*
OM/PD: Mike Quinn

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerr %ean
MD: Scott Miller

WMGQ/Middlesex, NJ
PD: Tim Tefft

WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
PD/MD: Brian Roberts

WALK/Nassau, NY*
PD/MD: Rob Miller
APD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Jim Ryan
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Rick Martini
APD/MD: Fabi Pimentel

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tom Furci

WVBW/Norfolk, VA
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
PD/MD: Crace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

KLTQ/Omaha, NE*
PD: Billy Shears

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne
APD: Brenda Matthews

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
PD/MD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittshurgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ron Antil

WHOM/Portland, ME*
OM/PD: Tim Moore

KKCW/Portland, OR*
OM/PD: Tony Coles
MD: Preston

WBYY/Portsmouth, NH
OM/PD: Duncan Dewar
APD: lan Horne

MD: Pat McCrueden

WSNE/Providence, RI*
PD: Rick Everett
APD/MD: David O'Leary

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KNEV/Reng, NV*
OM/PD: Nick Elfiott

KRNO/Reno, NV*
PD/MD: Dan Fritz
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WTVR/Richmond, VA*
OM/PD: Bill Cahill

APD: Adam Stubbs

MD: Kat Simons

WSLQ/Roanoke, VA*
PD: Jim Murph
MD: Dick DanieYs

WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crutl
MD: Cail Lewis

KGBY/Sacramento, CA*
OM: Don Alias
PD: Sonia Jimenez

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM: Jon Zellner
PD: Mike Abrams

KRWMY/Seattie, WA*
PD: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Cary McCoy

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MO: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/SErin field, MA*
APD/MD: Rob Anthony

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WRVF/Toledo, OH*
OM: Bill Michaels

PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

KOOI/ Tyler, TX
PD/MD: Rick Evans

WLZW/Utica, NY
PD: Eric Miller
MD: Mark Richards

WASH/Washington, DC*
PD: Bill Hess

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WM(S/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJBR/Wilmington, DE*
OM/PD: Michael Waite
MD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*
PD: Dave Russell
MD: Melanie Gardner

* Monitored Reporters
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1973 JAMES BLUNT CUSTARD/ATLANTIC/WARNER 372 +16
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A&M/OCTONE/UNIVERSAL 333 +24

MAKES ME WONDER MAROONS

(YOU WANT TO) MAKE A MEMORY BON JovI

EVERYTHING MICHAEL BUBLE W

MERCURY/ISLAND/UNIVERSAL 33 14

143/REPRISE/WARNER 302 -19

FEARLESS/HOLLYWOOD/UNIVERSAL 297 +63

HEY THERE DELILAH PLAIN WHITET'S

DOWN IN HEAVEN KALAN PORTER SONYBMG 295 +34

143/REPRISE/WARNER 275 +58

LOST MICHAEL BUBLE ¥

DEJA MUSIQUE 2N +3

UNIVERSAL 258 -12
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& 13 WHEN YOU'RE GONE AVRIL LAVICNE & RCA/SONY BMG 231 -6
20 |16 HOME DAUCHTRY RCA/SONY BMG 223 +33
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12 RELAX (TAKEIT EASY) MiKA

MORE THAN A FEELING SYLVAIN COSSETTE VEGA 9 -3

UNIVERSAL 9 +7

VICTOIRE 84 +9

WISH YOU WELL JUSTINHINES &

TUNE SAURAS JAMAIS MELANIE RENAUD ¥

CASABLANCA/UNIVERSAL REPUBLIC/UNIVERSAL 82 -4

JIVE/SONY BMG 68 +17

INCONSOLABLE BACKSTREET BOYS

SEVEN DAY FOOL JuLLY BLACK ¥ UNIVERSAL 66 +15
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ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-
HOW FAR WE'VE COME MATCHBOX TWENTY

MELISMA/ATLANTIC/WARNER n2 +6

WAKE UP CALL MAROONS AGM/OCTONE/UNIVERSAL 687 +90
DO IT NELLY FURTADO W MOSLEY/GEFFEN/UNIVERSAL 665 -4
FEARLESS/HOLLY WOOD/UNIVERSAL 662 -32

HEY THERE DELILAH PLAINWHITET'S

LOVESTONED JUSTIN TIMBERLAKE

THE WAY | ARE TIMBALAND FEATURING KER!{ HILSON

JIVE/SONY BMG 641 +12

MOSLEY/BLACKGROUND/INTERSCOPE/UNIVERSAL 623 +26

OVER YOU DAUGHTRY

TONGUE TIED FABER DRIVE ¥

RCA/SONYBMG 595 +77

UNIVERSAL REPUBLIC/UNIVERSAL 496 +16

SONYBMG 487 -49

UNIVERSAL 477 +6

472 +87

DOWN IN HEAVEN KALAN PORTER ¥

SEVEN DAY FOOL JULLY BLACK ¥

INTO THE NIGHT SANTANA FEATURING CHAD KROEGER W

ARISTA/SONY BMG

WILL L AM/ASM/INTERSCOPE/UNIVERSAL 440 -79

BIG GIRLS DON'T CRY FERGIE

12 14  WALLSFALL DOWN BEDOUIN SOUNDCLASH DINE ALONE/UNIVERSAL 439 -4
? | ]9' VTHNKS FR TH MMRS FALL DUT BDY FUELED BY RAMEN/ISLAND/UNIVERSAL 433 -
~_Pv—isVHUT UP AND DRIVE RIHANNA 7 - SRP/DEF JAMAUNIVERSAL 430 -

FIRST TIME LIFEHOUSE ) GEFFEN/UNIVERS; 7 —3’_9-7—‘ 57

19 WHEN YOU'RE GONE AVRIL LAVICNE ¥ RCA/SDNYBMG 370 -76
—_‘—_5— HOLD 0; KT TUNSTALL o - RELENTLESS/VIRGIN/EMI 342 +50 i
—;— MONEY HONEY STA;F SHOCK CORDOVABAY 339 +99
2 | ALL | EVER WANTED BRIAN MELO ¥ SONY BMG 2_92_ ). *3’_5
‘—? WAIT FOR YOU ELLIOTT YAMIN N HICKORY 292 -38
) BUBBLY (OLBIE CAILLAT o - UNIVERSAL REPUéLICIUr;!\;ERSAL 282  +50
2(; BELIEE SUZIE MCNEIL ¥ - CURVE/UNIVERSAL 727787 -S3
24 28 PARALYZER FINGERELEVEN ¥ WIND-UP 273 _-39 ]
o —; 1973 JAMES BLUNT o CUSTARD/ATLANTIC/WARNER | 268 +21
| 21 h l_.IN TFEAORNING M STETANI INTERSCOPE/UNIVERSAL X 2_63 -43
“-9_. SUMMERTIMEiB-ON Jovi B MER(URV/!SLANiD/UNIVERSAL 260 -45
i -4—— ROLLER COASTER MAJOR MAKER *7 - MAJOR MAKER/EMI 258 1 +52
2 z: I SOMEBODY'S ME ENRIQUE IGLESIAS UNIVERSAL LATINO/INTERSCOPE/UNIVERSAL 246 0
2 35 YK N LAFACE/SONY BMG ——2;8_ ?
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SMOOTH JAZ2Z

The learning and unlearning curve is steep—and a
boon to creativity, too

PPM: The Answer To
A ‘Lush Aesthetic’?

Carol Archer

CArcher@RadioandRecords.com

iaries are almost history in Gotham. “Pre-currency” Portable
People Meter data collection in New York is officially under way.
The first “live” data (for the period Nov. 15-Dec. 12) comes out
Dec. 31.

Emmis smooth jazz WQCD (CD101.9)/NewYork PD Blake
Lawrence says that with the new PPM paradigm, sales has a lot

more to figure out than he does. He discusses opportunities for PDs to grow creative-
ly and craft better, more successful stations.

Lawrence says that if some of what he has seen in Houston—already serving up PPM-
fueled surveys, along with Philadelphia—comes to bear in New York. the PPM will be an
extremely useful tool, because it can't be manipulated.“PPM will force us to be just plain
better then the next guy—mnot just smarter about where you put stopsets or giving the
wrong time so that people record longer listening time in the diary, but actually making
them care about your station, make them love you and turn them into fans.”

PDs can also experiment in ways they couldn’t before. They won’t have to wait months,
but can get almost instant answers.‘‘Maybe something we did last September worked;
maybe it was something else,” Lawrence says. “Eventually, it will be precise.

“We won't know what people like or what is growing on others, but we will know,
for sure, what we're doing that turns them off when we see listening go down as a direct
result and deduce why. RCS is developing a program to overlay PPM data with an
aircheck, so you'll know when people tune out and can deduce why. It’s like a constant
music test; in the wrong hands, it could be deadly”

The PPM changes how audience estimates are derived, but it doesn’t change who is
listening. “It shouldn’t be an obvious change on the air,” he says.

CBS Kadio smooth jazz KHJZ/Houston PDD Maxine Todd offers preliminary feed-
back from the trenches and replies to some concerns of Lawrence’s, who in turn offers
his responses.

“Don't react by turning your brand upside-down,” she says. “It’s way too early to tell
what will move the needle consistently, like the mother of all programming elements. The
data is informative. We must decipher it to understand P1s and coax maximum TSL from
them. New software and report-building techniques are overwhelming at first; be patient.”

Todd adds, “Great radio has been clouded by all the diary tricks we've learned and
by playing it safe to play the diary game.You can't do radio as you've always done it.
These early days are a giant radio lab: Don’t be afraid to vigorously love your gut. Take
some chances without defying the expectations of your audience.

“Flow may have more importance now on a radio station,” he adds.*“We've been more
uptempo, surprised listeners with vocals that ruin the flow, discouraged them with mate-
rial out o7 place for smooth jazz and interrupted every song with our calls. Can we return
to programming for P1s, with the sonic quality that created our lush, dignified, classy
aesthetic and set us apart from other stations in the first place? We've got to get back to
being jusr good radio stations, not calculated marketing machines. What actionable data
suggestions will move the PPM needle for smooth jazz?”

Todd replies, “Daily and hourly PPM data contains interesting insights. Specific con-
testing has inoved the needle up for some music stations. We're out in the streets a lot more
than before. Exposure and additional listening occasions are what we're after. I keep a log
of programming events, contesting and specialty content to see whar caused a spike here

OCTOBER 5, 2007
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2 SMOOTHVEGAS SOULBALLET
5 COMING RIGHT AT YA MICHAEL MANSON

PARKSIDE SHUFFLE DOWN TO THE BONE

o

i 3 e SMOOTH JAZZ INDICATOR i

g | B aARTIST IMRINT / PROMOTION LABEL — TW -

2. 9  AINTNO WOMAN (LIKE THE O_NE } GO-T) JEFF GOLUB FEAT.RICHARI ELLIOT ~ NARADA JAZZ/BLG 7 #6
_'.Iu_ 21 BORN 2 GROOVE EUGE GROOVE NARADA JAZZ/BLG ET 23
& 14 RNRROKBRAUNG RICHARDELLIOT ARTIZEN © BS54
"B B COMEWHATMAY nuEE HEADSUP |~ 4B | 5
‘2 18 CATNAP IS T eamts | 4B 4

7 16 REMEMBER ME MARION MEADOWS HEADSUP | 43 <1
T 18 STREETLIFE U-NAM TRIPPIN'N' RHYTHM R
& 20 SLAMMINasoo NUGROOVE | 13&  -B
"B 25 LADIES CHOICE pauLTAVLOR == PEAKICONCORD | Tl =2
T _2-1 BLACK RIVER KEIKO MATSUI T SHOUT!FACTORY 1_13 1 +7

ARTZEN | S A
NUGROOVE na +

14 FOREVER JEFF KASHIWA NATIVE LANGUAGE _]F 9
13 HI-LO SPLIT MARC ANTOINE PEAK/CONCORD | 112 O

WHAT CHA GONNA DO? BRIAN SIMPSON RENDEZVOUS ™ +5

T TERESA PIECES OF A DREAM HEADSUP 04 1k}

LET IT GO BONEY JAMES ONCORD | ¥ +B

BLISS RANDY SCOTT FEAT. TIM BOWMAN MEGAWAVE _I.'-.ta_ [ +A

NARADA JAZZ/BLG ar +12

35 2 L.ACITYLIGHTS CANDY DULFER HEADSUP | &% +13
B B BUMPIN' ON THE WES SIDE BLAKE AARON INNERVISION | 55 +3
4B 9 SIMPLE PLEASURES SPYROGYRA HEADSUP | G4 e
2&- 5 BLUE WATER ERIC MARIENTHAL PEAK/CONCORD o2 +N
F 9  SMOOTH AS SILK MIKE CATALANO CATMAN _Eé-_ a
? _# FIRE AND RAIN KENNY "BABYFACE" EDMONDS MERCURY/IDIMG BT T3
2_1_ T LANAI HROSHIMA HEADS UP R 8
27 13 ROADTOLOSSUENOS MARCUS JOHNSON THREEKEYS 78 4
33 2 WATERTO DRINK (AGUA DE BEBER) DAVIDBENOIT PEAKIONCORD | 77 +&
28 2 VENICE CHRIS BOTTI OWMBA | 75 43
m HAPPY HOUR JIMMY SOMMERS GEMINI 1z 7
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‘We've got
to get back
to being just
good radio
stations, not
calculated
marketing
machines.’

—Blake Lawrence

‘The data is
informative,
but we must
decipher it to
understand
Pls and coax
maximum
TSL from
them.’

—Maxine Todd

www americanradiohistorv com

and there. Interestingly, you can run the same big content or gigan-
tic contest twice and see different results. We're also creating unique
content and promoting appointmer t-setting.”

Trip-a-day has always been a big - ppointiment with P1s at smooth
Jjazz, but she notes that it doesn’t end| there. “Identify your best pro-
gramming content. Air it often. I Maintain razor-sharp focus on
engaging heavy, deep P1s, who arc more mmportant now that we
have PPM than diaries. If your mo ming person does a daily bit at
the end of the show that indicates th > morning show is over, it might
be a mistake, because the fundamer tal programming principle car-
ries more weight now. The show 1 st go on. Move the listening
forward; ultimately, this will move the needle.”

Lawrence notes that African Americans traditionally made up a
substantial portion of smooth jazz a \diences in the diary days. Early
PPM results are demonstrating that urban stations are scoring lower
in rank with the new ratings syster 1. “Have you done anything to
address this?” he asks of Todd.

Todd responds,**Some in smooth j zz will disagree, but | don’t think
trying to appeal specifically to African-American smooth jazz fans in
some unique way is necessary. They re either fans of your station or
not. Provide a quality, entertaining brand that’s inclusive to grow your
African-American audience, just as “ou’ll grow the ‘others’ ”

Lawrence says that for the last co 1ple of years, as Emmis has pre-
pared for the paradigm shift with -he PPM, its New York trio of
properties—WQCD, hip-hop WOHT (Hot 97) and urban AC
WRKS (Kiss)—set out to be leaders in PPM education among the
advertising community. He asks Tode! how KHJZ5 sales force adjust-
ed to the new paradigm.

Todd says that her station’s team | as incorporated the new mind-
set sellers must develop to sell effe stively. “It’s like going to night
school. Sell in the day and go to PP M school to learn this new rat-
ings system and how to sell it.

“The qualitative story of the smo th jazz brand must be told and
sold,” she adds, “because when you 1ave five or six stations tied top
10 25-54 in AQH rating, to break the tie, it comes down to the
audience story. And this smooth jaz - audience’ qualitative is tough
to beat. Its story should be told rep-atedly, loud and proud.”  RsR
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WSM.J/Baitimore, MD*
PD/MD: Leri Lewis

WVSU/Biarmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
MD: Rick O'Dell

WNWV/Qeveland, OH*
OM/PD: Bernie Kimble

WDSJ/Dayton, OH*
OM/PD: Juft Stevens

OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

OM/PD: Carl Frye
MD: Brad Ellis

WJSJ/Jacksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
PD: Samantha Pascual
MD: Lynn Briggs

24/7 NEWS ONLINE @ www.RadioandRecords.com

PD: Paul Goldstein
APD/MD: Blake Florence

WGRV/Melbourne, FL
OM: C.J. Sampson
PD/MD: Randy Bennett

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson

WLOQ/Orlando, FL*
PD: Paul Lavoie
APD/MD: Brian Morgan

WJJZ/Philadelphia, PA¥
PD: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa

www.americanradiohistorv.com

OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez
APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PD/MD: Ken Jones

KJZY/Santa Rosa, CA*
PD: Cordon Zlot
APD/MD: Rob Singleton

OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite®
OM: Gre?g Steele
PD: Shirley Maldonado

XM Watercolors/Satellite*
PD: Shirlitta Colon
MD: Lynette White

=
L 11 NIELSEN BDS NEW AND ACTIVE
WY  TITLE CERTIFICATIONS PLAYS AUDIENCE
Wz TITLE PLAYS TITLE PLAYS
23 ARTIST IMPRINT / PROMOTION LABEL ™ +-__ MILLIONS RANK ARTIST / LABEL FoAn ARTIST / LABEL b
RNR . NO. 1(5WKS) ~ STA 80/16 " IT COOL 767/3
- 15 pckerauNg RICHARD ELLIOT ARTIZEN 55 ‘49 - ,,,7,',44_],_ ‘_ Simpz Red ﬁka Cpoll?:am:e
BORN 2 GROOVE (SIMPLYRED.COM) (NARADA JAZZ/BLG)
©~  EUGEGROOVE NARADA JAZZ/BLG 513 . 40 164088 2 MOST ADDED TOTAL STATIONS: 7 TOTAL STATIONS: x
BLACK RIVER .
24 S521 +13 5018 6 FEELIN' GOOD 79/0 WATER TO DRINK
KEIKO MATSUL SHOUTIFACTORY SRR  — ISR The Pussycat Dolls (AGUA DE BEBER) (5]
LADIES' CHOICE MOST INCREASED PLAYS {A&M/INTERSCOPE) David Benoit
2 PAULTAYLOR - B __PEAK/CONCORD o ’lii EECER TOTAL STATIONS: 8 (PEAK/CONCORD)
e —s— TOTAL STATIONS: 7
19 STREETLIFE v | 4@ B SBS3 4 COOL OF THE NIGHT 692 -
— —_— - TITLE NEW Jayce Cooling THE PINK PANTHER 58/8
1o AIN'T NO WOMAN (LIKE THE ONE | GOT) 448  +45 S360 S _ ARTIST / LABEL STATIONS (NARADA JAZZ/BLG) Dave Koz
" JEFFGOLUBFEATURING RICHARD ELLIOT NARADA JAZZ/BLG e - POETRY MAN 6 TOTAL STATIONS: 9 (CAPITOL)
FIRE ANO RAIN o : B - Queen Latifah TOTAL STATIONS: 9
’ KENNY "BABYFACE" EDMONDS MERCURY/IDJMG , _ B (FLAVOR UNIT/VERVE)
NOOOLE SOUP KIFM, KJCD. KOAS, Sirius Jazz Cafe, WJJZ,
28 OURBOEAST NATIVE LANGUAGE 3 37 el ° “wnwv
TROUBLE SLEEPING LETIT GO 3
3 CORINNE BAILEY RAE CAPITOL __33] o1 | 3'82_3__ 10 Boney James
LET'S TAKE A RIOE (EONCORD)
28 NORMAN BROWN PEAK/CONCORD 329 -57 4.620 8 KJZS, KRVR, WJZZ_ L g
CANTALOUPE ISLAND WHAT CHA GONNA DO? 2
29 BRiAN BROMBERG arrsTRY | 297 _’V‘ 29720 1 Brlan Stmpson
SLAMMIN (RENDEZVOUS)
20 Sysoro NUGROOVE _Zfi - i 1eny 1 E s Al A
EVERYTHING BLUE WATER 2
! MICHAEL BUBLE wimepRise | 297 *29 2748 ]_2 Eric Marlenthal
CATNAP (PEAK/CONCORD)
1B G ) e 239 0 218 ® KBZN, KSSJ -
THE RHYTHM METHOD VENICE 2
7 PAULBROWN - PEAKICONCORD | 257 . ]i i © Chris Botti
PARKSIDE SHUFFLE (SOLOMEIR)
14 DOWN TO THE BONE NARADA JAZZ/BLG _jf 3_7___ _]199 20 p Rl S o, T |
LET IT GO NO ONE 2
4 GONEY JAMES oncoRn | 233 46 24690 W Alicia Keys
REMEMBER ME GRMG)
7114 MARION MEADOWS HEADSUP 244 +1 s 1.616 22 WSMJ, WMV
y L.A. CITY LIGHTS AIRPOWER SLAMMIN 1
."5/2 ' CANDY DULFER hposee 21 49 2294 5 Jay Soto
| COME WHAT MAY AIRPOWER (NUGREOVE)
y % LT o 77 B 1% 18 Koss MOST
7 STAY WITH ME TONISHT PARKSIDE SHUFFLE 1
% 19 JACKIEM JOYNER przey | D8 +2 10400 29 Down To The Bone lNchEQgED
7 WHAT CHA GONNA LO? INESRAR JAEND) LA
;% BRIAN SIMPSON RepEzvous 40 12 (15460 24 ey
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ALTERNATIVE/ACTIVE/ROCK

Hanson? Springsteen? Come again?

Unorthodox Promotions
Spell Success At Alt

Mike Boyle

MBoyle@RadioandRecords.com

uick.Your immediate reaction to hearing that a major-market
alternative station played a Hanson track . .. you know, the
trio with the 1997 No. 1 hit “MMMBop.” Oh, and what
about an alt outlet spinning Bruce Springsteen & the E Street
Band’s new single,“Radio Nowhere,” and spearheading a peti-
tion drive to bring them to town on their upcoming tour?

Time’s up! I'm guessing you probably said,
“Huh? Are you crazy, Boyle? Who did those
things?” Well, I'll tell you. Enunis alternative
WKQX (Q101)/Chicago played the Hanson
track, and Lincoln Financial Media alternative
KBZT (FM94-9)/San Diego just completed a
petition drive to bring Springsteen to town. The
ironic twist here is that while both *“promotions”
were unorthodox in nature for the alternative for-
mat, both stations have documented successes on
them. What follows is the how and why.

Hanson On Q101

WKQX APD Spike has proudly been a Hanson
fan for a long time, and he says that for several
years he’s been formulating in his mind a way to
help expose the group’s music, knowing, as he
says, that there has always been “a weird stigma
surrounding this band.”

Prior ro playing the track for the first time,
Spike explains that there were some conditions.
“Our brand manager Tisa LaSorte was fine with
me playing a Hanson track, but told me [ need-
ed to find a way to do it that made sense to peo-
ple—that we were just not saying to people,
‘Here’s Flanson’ and acting like they should just
accept it.”

Spike gained the exposure he sought under the
guise of a mystery artist promotion, where the
station played the band’s new song, “The Great
Divide,” for about three weeks before revealing
who it was.

“We were direct with listeners about it,” Spike
says. “The stager that went into the song simply
said, “We want you to listen to this before we tell

LT

you who it is.

OCTOBER 5, 2007

Spike was also appreciative of how his airstaff
handled the situation. “I was proud of the staff
that we pulled this off. It just shows that when
you have personalities that believe in something
and sell it the right way and are honest, that lis-
teners are open to things like this.

“The reaction after the reveal remained posi-
tive,” Spike adds.“The two things that came from
this were: The song was OK to play and people
respected us for taking chances, which alternative
radio doesn’t do enough anymore.”

In the week following the reveal, Q101
tracked significantly higher sales in the mar-
ket for Hanson’s album “The Walk,” which
also re-entered The Billboard 200—plus the
track remained far and away its No. 1 most-
requested song.

Spike’s hope now? “That people will approach
this band in a whole new light. The real point is
that you need to go into music with an open ear
and that the reason we do everything is because
of the music Everything deserves a shot.”

Bruce On FM94-9

KBZT PD Garett Michaels is a longtime
Springsteen/E Street Band fan who thinks two
things: Springsteens new single “Radio No-
where” works at the alternative format, and San
Diego residents deserve to have the band come
to town, something it hasn’t done since Sept.
2, 1981, on the River tour, when tickets were
just $12.50.

“First and foremost, Bruce did a great song,”
Michaels says. “I can honestly say that I've been
less than thrilled with some of the music he’s put
out over the past 10-15 years, until this new song,
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‘The two
things that
came from
this were,
the song
was OK to
Fla¥ and

hat people
respected us
for taking
chances,
which
alternative
radio
doesn’t do
enough
anymore.’
—Spike

‘We have
to work a
lot harder
than other
stations
around the
country to
differentiate
ourselves
from the
rest of

the pack.’

—CQarett Michaels

which sounds like it could
have been on side three of
‘The River.) ”

Michaels is well aware
that FM94-9 is classified
as an alternative station,
but he says that it prides
itself on being more
diverse than other stations
in the format.

“The reason for that is
because of the competitive
makeup of the market,” he
says. “Most markets don’t
have two alternative sta-
tions, an active rock, a
triple A and a legendary
classic rock statior. We have to work a lot hard-
er than other stations around the country to dif-
ferentiate ourselves from the rest of the pack. As
a result, we have d »ne some unorthodox things.”

Michaels cites ] >hnny Cash—and not just his
Rick Rubin-prodriced songs—and Bob Dylan as
artists the station nas championed. He adds, “If
Dave Grohl was taie lead singer on the Spring-
steen song and it *vas done by the Foo Fighters,
everybody in the f >rmat would be playing it. The
only difference m ght be that instead of a saxo-
phone solo in tke middle done by Clarence
Clemons, there wuld probably be a screeching
guitar solo.”

The bottom linz for Michaels is that the sta-
tion is getting gre:it reaction to the song and it’s
making the point that music should be judged on
its merits.

“As DI’ve said 1o several people about the

Springsteen record,
‘Have you listened to it?’
To me this feels like a
Springsteen song that
matters and has urgency.”

But playing the new
Springsteen single has not
been enough for Michaels,
who says, “I was a little dis-
appointed when Bruce
announced his tour with
the E Street Band and
once again San Diego was
left off the itinerary.”

The way the tour is
routed now, Springsteen
ends the West Coast leg
Oct. 28 in Los Angeles and
then takes five days off before performing in St.
Paul, Minn. Provic ed extra dates aren’t added in
L.A., that leaves o 1e to believe that if it wanted
to, the band coul1 probably “come down San
Diego way,” as Springsteen sings in “Rosalita.”

With that in mind, Michaels set up a petition
drive on the statior s Web site, fm949sd.com, hop-
ing to secure enough signatures to make a case.

“We're getting great feedback.” Michaels
says.“Our listeners are rallying around the cause,
and I'm cautious'y optimistic that we’ll have
thousands of peop. e sign this petition and maybe
get Bruce’s manazement to consider coming

down here” RsR
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of them end up in our landfills and incinerators. You can do your part to help save the enwronment
by requesting new music be delivered to you through the Play MPE Secure Media Delivery System.
Help spread the word and go green.

Go Green. Go .Dﬁjta/ . Go Play.
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To recyele your CDs or DVDs
visit the website below:

@ cD Recyclln?‘ ‘C:ﬂ‘é:!

www.cdrecydingcenter.org

Greenl)isl(

www.greendisk.com
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SEVENDUST TBROS/ASYLUM €02 : 5 KI0Z, KLAQ, WEDG N
THAT'S THE WAY (MY LOVE I5) = . B +129 HOLD ON AN
THE SMASHING PUMPKINS MARTHA'S vUSIC/REPRISE L Korn (Virgin)
BETTZR THINK AGAIN SIOC +16, KZBD +14, WCCC +1, KHTB +T1, WO +Tl,
SUBMERSED wnoup 29 8 _OJE Bl A ASESANERATEC B M6
THE PURSUIT
e wouywoop | 238 B4 0369 3@ EM_PTY'WALLS
=T Serj Tankian (Serjical Strike/Reprise)
CRASHED 255 +24 0329 4C : WXQR #12, KZRQ +1l, WXTB +1l, KUPD +10, WTKX +9,
DAUGHTRY FCA/RMG WMMR +8, WWIZ +7, WBUZ +7, WRZK +6, KRXQ +6
LET GO e e 1 0
RED essenTiaumen | 202 94 C:196 1 FAKE IT
HOLD ON r Seether (Wind-up)
KORN VIRGIN ]8_] e i _0“427 >4 WBSX -12, KILO +10, WWWX +10, WXZZ +10, WXQR 43,
ANOTHER HERO LOST B . . ADDED AT... WBUZ -9, WCCC +8, KOMP +7, WCHZ +6, KNCN +6
SHADDVYS FALL ATLANTIC/LAVA S WZMR ?
YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOURE - L
THE WH TE STRIPES THROMAN/AARNERBROS. 100 *44 0347 3¢ BagyaN
THE KISS OF DAWN y | i g
. - MD: Chri
HIM SRE7NARNERBROS, 190 *9 e metygvion )
CANNIBAL f{ohee: Ar:rd Caamb‘r‘ua‘, The Running Free, 5
160 -2 0.230 - urt, Ten Ton Brick,
STATIC-» REPRISE = X 2 - Killswitch Engage, Holy Diver, 1
GETIT Avenged Sevenfold, Almost Easy, 0
DEEPFIE_D woecoor 190 -6 (o8] - . g FOR WEEK ENDING SEPTEM 3ER 30, 2007
195 = 3 FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to char s in charts section for rules and symbol explanations.
3E':VEETERlE-:/I[I)-LeESR QUICK MACHINES RCA/RMG 157 -26 0.429 32 www.RadioandRecords.com 63 active rock statiens are elec ronically manitored by Nielsen Broadcast Data Systems 24

Fours a day, 7 days a weez. © 007 Nielsen Business Media, Inc. All rights reserved.
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1 NIELSEN BDS NEW AND ACTIVE
TITLE CERTIFICATIONS PLAYS AUDIENCE
ARTIST IMPRINT / PROMOTION LABEL ™ s MILLIONS RANK Ay p,'“cﬁ‘,'z I',I}“,%T J LABEL s
PARALYZER NO. 1{3WKS) 1 g0 8 1405 1 TEN TON BRICK 35/0 ALMOST EASY 2216
FINGER ELEVEN WIND-UP S ) Hurt Avenged Sevenfold
THE PRETENDER (CAPITOL) (HOPELESS/WARNER BROS.)
FOO FIGHTERS RoSwELLRGARMG | 8 Y10 o S MOST ADDED TOTAL STATIONS: 8 TOTAL STATIONS: 7
1 DON'T WANNA 5TOP 339 33 use 2 TIME IS RUNNING OUT 3213 ROCK AND ROLL 19/0
@ OEOURNE EPIC = L o —— Papa Roach Poets & Pornstars
SO HOTT 330 2 1057 4 (EL TONAL/GEFFEN) (WENZLHOPPER/ADRENALINE)
KIDROCK TOP DOG/ATLANTIC 27" 3 ) TOTAL STATIONS: 3 TOTAL STATIONS: 2
NEVER TOO LATE
303 A5 0863 S KING OF THE STEREO 30/4 GET IN GET OUT 18/3
THREE DAYS GRACE JIVE/ZOMBA TITLE NEW Saliva Cinder Road
FAMOUS 299 2 0579 N __ARTIST /LABEL STATIONS (ISLAND/IDIMG) {CAROLINE)
PUDDLE OF MUDD FLAWLESS/GEFFEN | HUMANITY Py TOTAL STATIONS: 4 TOTAL STATIONS: 3
FAKE IT Scorpions
SEETHER wiour DGR ‘27 BEEEN S (NEW DOOR/UME)
WHAT I'VE DONE N - . KW
LINKIN PARK WARNERBROS. <27 TIME 1S RUNNING OUT >
RISE TODAY Papa Roach
ALTER BRIOGE UNIVERSAL REPUBLIC 240_‘ o2 S © (EL TONAL/GEFFEN)
FOREVER n e UG
240 +20 0.743 yi —
:::ROB:erbs QUICK MACHINES IR S [ e 38 !
M N g Puddle Of Mudd
VELVET REVOLVER RvRMG 28 % - Bl - (FLAWLESS/GEFFEN)
WHAT | WANT WXFX
226 -34 0.678 10 s
Cerlii N e i
! Foo Fighters
' SIXX:AM ELEVENSEVEN ,m, 6 gy ° (RSSWELL/RCA/RMG)
E KioC
n :HLE?:;AULIN ASS AIRPOWER oc 160 437 0364 6 L Bl | )
B | ceT (T — NOT GOING AWAY 1
3 Ozzy Oshy
f__ CHEVELLE EPIC E 3 A ,ELG o 2 (E;E] il
BLEED IT OUT KIOC
_]_0_ | LINKIN PARK WARNERBROS. ""‘“ i o""‘i l?‘ T "
g THE LARGER BOWL 107 i 0480 14 Cult
SRS RUSH ANTHEMW/ATLANTIC SEEEEREEE SRR (NEW WILDERNESS/ROADRUNNER)
NOT GOING AWAY KTUX
7 072y OSBOURNE erc [ N g2 SIET 2_1‘ R O
18 EVOLUTION 99 3 0204 23 Korn
" KoRN VRGN | 7% - (VIRGIN)
THE LAST FIGHT KUFO
4 VEVETREVOLVER RRMe | 29 B g YT P
- B St —_ " I ALL
HUMANITY MDST ADDED
8 ScoreiONS wwooomwe 92 Y0 0208 22 LIKE SOUR GRAPES 1
- — Falr To Midland
RADID NOWHERE (SERJICAL STRIKE/UNIVERSAL REPUBLIC)
_f_ BRUCE SPRINGSTEEN OLUMBIA P} . e | e WKLC
HOMECOMING QUEEN oAY DRCE- Ba B B W
HINDER UNIVERSAL REPUBLIC £ a2 Q122 io ;ﬁ‘:::cs !
CRASHED MOST INCREASED PLAYS (BIELER BROS.) =
 DAUCHTRY A N 2 T WKLC CRASHED
EMPTY WALLS Daughtry (RCA/RMG)
SERJ TANKIAN SERJICAL STRKEREPRISE 0 2 Rl 25 KMOD +T7, KIOC +8, WNOR +8, WONE +5, KSHE +2,
WACIECTTINE - ——— ADDED AT... KBER »], WOHA 1
63 6 0067 - WKLC ROCK 105 S5
FUEL EPIC T I
BROKEN AGAIN T ) il Charleston, WV ALCOHAULIN' ASS
49 +29 0145 28 . HellYeah (Epic)
ANOTHER ANIMAL UNIVERSAL REPUBLIC ! J PD: Jay Nurlley R e A B e 0 B
ICKY THUMP 4 4 0140 29 MD: Dawn Cox WEBN ), WXMM +1, WJXQ +), WAQX +1, WHJY +1
THE WHITE STRIPES THIRDMAN'WARNERBROS. = = 2 | Fair To Midiand, Tall Tales Taste Like Sour Grapes, — :
DIRTY LITTLE ROCKSTAR 48 9 0098 30 Skindred, Rat Race. O RISE TODAY
THE CULT NEW WILDERNESS/ROADRUNNER = - Alter Bridge (Universal Republic)
I"'VE GOT A FEELING FOR REPORTING STATIONS PLAYLISTS GO TO: WVRK #10, KIOC +6, KTUX +5, WDHA +4, WNOR +3,
TESLA TESLA ELECTRICCO. L L o 25 www.RadicandRecords.co KBER +3, WIXQ +3, WZZO +3, WGIR +3, KMOD +1
BROKEN AGAIN
Another Animal (Universat Republic)
RECURRENTS WNOR +11, WDHA +8, KMCO +2, WGIR +2, WKLC +1

KAZR 41, KIOC +1, WAQX #), WHUY +1, WIXQ +1

o 3 FAKE IT
7 2 Seether (Wind-
"M TITLE 11 NIELSEN BDS PLAYS El TITLE 11 NIELSEN BDS PLAYS SEEhSr{Windp)
Ell  ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TwW w Bl ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w KMOD’;ZO- WVR:“ ;‘fk L“c”i]”'c‘v ai‘rE"f:UV BWIXQ 3,
BREATH EVEN FLOW
L BREAKING BENJAMIN (HOLLY WODD) (52 | i PEARL JAM (EPIC) 106 . i 4
THE ENEMY THE POT
GODSMACK {UNIVERSAL REPUBLIC) B 3 _B_S TOOL (TOOL DISSECTIONAL/VOLCANO/ZOMBA) 105 3 102
ANOTHER BRICK IN THE WALL (PART il) ns 95 SWEET CHILD O' MINE 103 102
PINK FLOYD (COLUMBIA) i B { GUNS N’ ROSES (GEFFEN)
:8(§L§ASJ(?£ADRUNNER) 6 s gpg;%;grf:«$g 103 13 FOR WEEK ENDING SEPTEMBER 30, 2007
— B 0 LEGEND: See legend to charts in charts section for rules and symbol explanations.
BACK IN BLACK no 106 ANIMAL | HAVE BECOME a8 99 24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
AC/DC (ATCO/ATLANTIC) e = THREE DAYS GRACE (JIVE/ZOMBA] PR —— day, 7 days a week. © 2007 Nietsen Business Media, Inc. All rights reserved.
WONE/Akron, OH* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRVC/Huntington, WV WNOR/Norfolk, VA* KCAL/Riverside, CA* KSHE/St. Louis, MO*

OM: Nick Anthony
PD: TK. O'Grady
APD/MD: Tim Daugherty

KZRR/Albuguerque, NM*
OM: Bili Ma

PD: Phil Mar\oney

WD: Rob Brothers

WZZ0/Allentown, PA*
PD: Tori Thomas
AD: Keith Moyer

KWHL/Anchorage, AK
PD: Jen Shevlin
APD/MD: Brad Stennett

WTO0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

COM: Trey Poston
PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe” Parocai
APD/MD: Monty Foster

WRQK/Canton, OH*
PD: Keith Hamilton

WPX(/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OM/PD: Jay Nunley

APD: Brian Thompson
MD: Dawn Cox

OM/PD: Scott Reinhart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Moines, |A*
OM: Jim Schaefer

PD: Ryan Patrick

MO: Andy Hall

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

24/7 NEWS ONLINE @ www.RadioandRecords.com
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PD: Reeves Kirtner
APD: Stephen Perry

WJXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
APD: Becky Pohotsky

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby
APD/MD: Zak Tyler

KCLB/Palm Springs, CA
PD: Larry Snider
MD: Jenn Brewski

KUFO/Portland, OR*
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudani
MD: Mike Brangiforte

PD: Steve Hoffman
APD/MD: Daryl Norsell

WXRX/Rockford, Il
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PD: Kelly Hammer
APD/MO: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
MD: Flynt Stone

OM: Rick Balis
APD: Katy Kruze
MD: Guy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOQOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, WI
PD: Jeff Cecil

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobea
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

WNNX/Atlanta, GA*
OM: Rob Roberts

PD: Leslie Fram

APD: Steve Craig

WJSE/Atlantic City, NJ
OM/PD: Nick Giorno
APD/MD: Shawri Castelluccio

WAEG/Augusta, GA
OM: Ron Thomas
PD: J.0. Kunes

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Steve King

PO/MD: Danny Spanks
APO: Jared Mana

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APOD: Phillip Kish

MD: Darren Gauthier

KQXR/Boise, 10*
OM: Dan McColly
PD: Jeremy Nicotato
MD: Jeremi Smith

WBCN/Boston, MA*
PO: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MB: Paul Driscol

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJ0/Charleston, WV*
PD/MO: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Dariiel

WKQX/Chicago, IL*
APD/MD: Spike

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Tommy Bodean

APD: Julie Evans

WKRI/Cieveland, OH*
PD: Dominic Nargella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbws, OH*
OM: Randy Malloy
PD: Andy "Andymian" Davis

KDGE/Datlas, TX*
PD: Duane Doherly
APD: Chris Ryan
MD: Josh Venable

WXEG/Dayton, DH*
OM: Tony Tilford
PD: Steve Kramen

KTCL/Denver, (D*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, Mi*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WYSK /Fredericksburg, VA
PD: Jim Spector

WJIBX/Ft. Myers, FL*

PD: John Rozz

APD: Anthony "Ruaach” Proffitt
MD: Jeff Zito

OCTOBER 5, 2007

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
APD/MD: Greg Brady

KUCD/Honolulu, Hi*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Vince Richards
MD: Don Jantzen

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM/PD: Bruce Clark

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Creg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MO: Valerie Hale

KFTE/Lafayette, LA*
PO: Scott Perrin
MO: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APO: Gene Sandbloom
MO: Lisa Worden

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
PD: Reb Cressman
MD: Sydney Nabors

WLUM/Milwaukee, Wi*
PDO: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis

PD: Jeff Blackburn

MD: Crystal Clements

WJRR/Orlando, FL*
PD: Rick Everett
MD: Brian Dickerman

WOCL/Orfando, FL*
PD: Bobby Smith

KMRJ/Palm Springs, CA
OMY/PD: Thomas Mitchell
APD/MD: Dwight Arnold

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OMY/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portiand, OR*
PD: Mark Hamilton
APD: Jaime Cooley

WBRU/Providence, RI*
PD: Chris Novello

APD: Tom Chiden

MD: Noah Chevalier

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmand, VA*
PO/MD: Eric Kristensen

WRXL/Richmond, VA*
OM: Bill Cahill
PO/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM/PD: Stan Main

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MO: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Futkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MC: Mike Halloran

XETRA/San Diego, CA*
PO: Phil Manning
ME: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele

PD: Rich McLaughlin

APD: Khaled Elsebai

MD: Zach Brooks

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Rabbins

PD: Boomer

MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintack
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall
APD/MD: Amber Fiedier

WWDC/Washington, DC*
PD: Cruze

APC: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach,
FL*

PD: John O'Connell

MD: Ross Mahoney

WSFM/Wilmingtor, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PO/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan

PD: Nik Rivers
APD/MO: Christy Taylor

KTEG/Albuquerque, NM*
OM/PD: Bill May
MD: Aaron "Buck" Burnett

WWWX/Appleton, WI*
PD/MD: Guy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WI1YY/Baltimore, MD*
PO: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PO: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MO: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MO: Amy Hutto

WRXR/Chattanooga, TN*
OM: Kris Van Dyke
PC: Boner

WIIL/Chicago, iL*
OM/PD: John Perry
AFD: Tom Kief
MD: Steve Salman

KRQR/Chico, CA
OM: Chad Perry
PC: Neil Randall

KILO/Colorado Springs, CO*
PB: Ross Ford
MD: Jack Mehoff

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Meonte Montana

KBPi/Denver, CO*

PD: Willie B.

APO/MD: Aaron "Double A"
Mantell

WRIF/Detroit, Mi*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/El Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansviile, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, Mi*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
MD: Skippy

» PRIDE TIGER'S SE(

ARl HE LLIC
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g ‘ § CANADA ROCK
g §§ TITLE PLAYS
F | ®5 ARTIST IMPiINT / PROMOTION LABEL  TW -
(1] I 9 THE PRETENOER FOO FIGHTERS ROSWELLRCASONYEMG || B&DL . +37
a T HARO SUN EDDIE VEDDER % W INKEY \}VREN(H/JISONV BMC S4B _;39_ x
(5} 93 BLEEOIT OUT LINKINPARK WARNERBROS./WARNER 450 +46
' FALLING ON FINGER ELEVEN W WIND-UP - 535 5 6
BORN LOSERS MATTHEW GOOD W UNIVERSAL *_é.hl.';n_“ -54
THE LAST FIGHT VELVET REVOLVER RCAISONY BMG 399 408
©3  OIRTY LITTLE ROCKSTAR THECULT NEV/ WILDERNESS/ROADRUNNER 353 +5
] i 1& HOMECOMING QUEN-HEER_ L 4 UNI* ERSAL REPUBLIC/UNIVERSAL 339 -l
=] E MONEY HONEY STATE DF SHOCK W CORDOVABAY  EJTF _-12
g 1] ? FAMOUS PUDDLE OF MUDD F AWLESS/GEFFEN/UNIVERSAL 325 -22
D "17 NOTHING SPECIAL 1LLSCARLETT REDNKSONYBMG | 373 +10
12] & YOUDONTKNOWWHATLOVEIS(YOU JUSTOOAS YOURE TOL) TEWHTESTRRES | HROMANWRNRBSWARER | 258, +26
@. ? THRASH UNREAL AGAINST ME! SIRE/REPRISE/WARNER 245 +31
m T RAOIO NOWHERE BRUCE SPRINCSTEEN COLUMBIA/SONY BMG _ZﬂT OF.
@ _2:6_ WHAT | WANT DAUGHTRY FEATURING SLASH RCA/SONY BMG 2!-1 +1
| 2] : E-.“ SO HOTT kiDROCK TOP DOG/ATLANTIC/WARNER | 2‘|a'. '- S
[17] T4 FAKEIT seTHer WIND-UP I +57
& ? STRAIGHT LINES SILVERCHAIR ELEVEN:/ILG 207 -29
@ ? LET ME IN HOT HOT HEAT W SIRE/REPRISE/WARNER |- 2001 _*S_
ﬂl 1 T RIOT THREE DAYS GRACE ¥ IVESONVEMG IS8 +IS
2 _15_ WHAT I'VE DONE LINKIN PARK MACHINE St OP/WARNER BROS/WARNER | IEI_:'\ "
22 E 1 OON'T WANNA STOP 027Y OSBOURNE EPIC/SONY BMG _-EE-_' -20
ﬁ "% LIFEIS BEAUTIFUL sixx:AM ELEVENSEVEN | ] +37
@ 3_ BIG CASINO JIMMY EATWORLD TINY £ /IL/INTERSCOPE/UNIVERSAL &y g *_27_
25 ? TEENAGERS MY CHEMICAL ROMANCE REPRISE/WARNER '1.‘:15“ 6
26 : 19 . THE HEINRICH MANEUVER INTERPOL cPTOUEMI | 120 19
27 ? 1CKY THUMP THE WHITE STRIPES THIRD b AN/WARNER BROS./WARNER Tl' -25 =<
28 ? SURRENOER BILLY TALENT ATLANTIC/WARNER 14 G
(20} "4 THELUCKY ONES PRIDETIGER o | WA +25
n _.n " TIMEBOMB BECK INTERSCOPE/UNIVERSAL .1_|]?_ 15

FCR WEEK ENDENG SEPTEMDER 30, 2007

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
MD: Kyle Devlin

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, Wi*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Rolf Pepple
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCD/Lawten, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison

wWwWw.americanradiohistorv.com

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisviile, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAlien, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Mikey Martinez
APD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Russ Schenck

KATT/Oklahoma City, OK*
OMY/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APO/MD: Mark The Shar

WiX0/Peoria, iL
OM/PD: Matt Bahan

WMMR/Philadelphia, | A*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Ty zler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, L T*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX
PO/MD: LA Lloyd

K10Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-B awn

KURQ/San Luis Obispe CA
OM/PD: Andy Winford
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Sate lite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite?
OM: Gregg Steele

PD: Jeff Regan

MD: Tom Wilkinson

* indicates Canton

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
OM/PD: Ron Stryker

KHTQ/Spokane, WA*
PO/MD: Barry Bennett
APD: Kris Siebers

KZBD/Spokane, WA*
PD: Frank Jaxon

WLZX/Springfield, MA*
PO/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Chris Cannon
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, iA
OM/PD: Michael Cross

KICT/Wichita, KS*
PD: Ray Michaels
MD: Rick Thomas

WBSX/Wiikes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIiZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters
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TRIPLE A

Tipitina’s Foundation, Vanguard Records release ‘Goin’ |

Home: A Tribute to Fats Domino’

Healing New
Orleans, Sonically

John Schoenberger

JSchoenberger@RadioandRecords.com

lightly more than two years after the devastation wrought by
Hurricane Katrina, New Orleans is still struggling to recover. It
is clear that federal aid can only go so far, so the city’s rebuild-
ing is now focused on grass-roots efforts by local organizations.
The Tipitina’s Foundation is one that has been doing its part to
make a difference.

The nonprofit got its charter about five years ago with a mission to support and
encourage the music culture of the city—but since Katrina, it has become more about
saving and restoring it. The foundation focuses it efforts via four programs: Instruments
A Comin’, which purchases much-needed musical instruments for area school-band pro-
granis; Tipitina’s Internship Program, a mentoring establishment; Tipitina’s Music Office
Co-Op, a statewide resource facility; and Sunday Music Workshops, offering students
the opportunity to play with and learn from the best musicians in the city.

One of New Orleans’ most notable favorite sons is R&B/rock’n’roll legend Fats Domino,
who called the Ninth Ward district his home. Immediately following the disaster, Domino
was one of thousands of New Orleans residents who was thought to be missing.

Although mostly retired from the public eye, he reached out to the Tipitina’s
Foundation and offered his services. Domino donated a new recording that had not yet
been released—his first new album in 10 years—called “‘Alive and Kickin’” The foun-
dation sold it online and through the famed Tipitina’s nightclub, which has been an insti-
tution in the city since 1977.

In May, Domino made his first post-Katrina appearance, held at the nightclub and
benefiting the foundation. Both of these gestures have done much for the foundation,
especially in the area of providing band instruments.

The foundation felt it was now time to do something for Domino. According
to executive director Bill Taylor,“We got to thinking about what we could do to

honor and help him. We came up with this tribute project we are calling ‘Goin’
o e e e

‘Goin” Home' A-Listers

Here's a list of some of the acts on the
30-track, two-disc "Goin’ Home: A
Tribute to Fats Domino” set:

B B.B. King with
Dumpstaphunk, "Goin” Home™

B Ben Harper with the Skatalites, “Be
My Guest”

B Bonnie Raitt & Jon Cleary, “I'm in
Love AgainfAll by Myself”

M Bruce Hornsby, "Don’t Blame It on Me”
B Corinne Bailey Rae, “One Night (Of
Sin]"

M Dr. John, "Don't Leave Me This Way™
¥ Elton John, “Blueberry Hill"

¥ Jghn Lennon, “Ain't That a Shame”

Ivan HMeville's

B Los Lobos, “The Fat Man™

B Lucinda Williams, “Honey Chile”

B Marc Broussard featuring Sam Bush,
"Rising Sun”

W Neil
Orleans”

Young, “Walking to MNew
B Norah Jones, "My Blue Heaven™

B Paul MeCartney featuring Allen
Toussaint, “I Want to Walk You Home"
B Randy Newman, “Blue Monday™

B Robbie Robertson with Galactic,
“Going to the River”

M Robert Plant with Lil' Band 0" Gold,
“It Keeps Rainin' "

¥ Tom Petty & the Heartbreakers, “I'm
Walkin" "

H Willie Melson, “1 Hear You Knockin® ”

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘This is not
just putting
out a record;

itisa
vehicle to
accomplish

something.’
—Bill Taylor

radiohistorv. com

wme  TRIPLE A INDICATOR

ARTIST IMP

HOLD ON KT TUNSTALL

IN THE COLORS BEN HARPER & THE INNOCENT CRIMINALS
RADIO NOWHERE BRUCE SPRINCSTEEN

PUNISH THE MONKEY MARK KNOPFLER

GOOD EXCUSE THE JOHN BUTLER TRIO

GONE, GONE, GONE (DONE MOVED ON) ROBERT PLANT & ALISON KRAUSS

RIGHT MOVES I0SHRITTER

HOW LONG EAGLES

SHE MOVES IN HER OWN WAY THEKOOKS
LOVE ME LIKE THE WORLD IS ENDING BENLEE
HARD SUN EDDIE VEDDER

CITY OF IMMIGRANTS STEVEEARLE

POOR MAN'S PARADISE THE SUBDUDES
DON'T YOU WISH IT WAS TRUE JOHN FOGERTY
THE UNDERDOG SPOON

LOVE SONG SARA BAREILLES

WALKEN wiLCO

ALL DOWNHILL LYLE LOVETT AND HIS LARGE BAND
HOW FAR WE'VE COME MATCHBOX TWENTY
SING IT ALL NIGHT DESOL

SHUT YOUR EYES SNOW PATROL

COME HOME BACK DOOR SLAM

CAN'T BELIEVE A SINGLE WORD VHs OR BETA
1973 JAMES BLUNT

AH MARY CRACE POTTER AND THE NOCTURNALS
YOU'RE A WOLF SEAWOLF

LISTENING TO LEVON MARC COHN

DARLIN’ DO NOT FEAR BRETT DENNEN

TWO RYAN ADAMS

{F JONIMITCHELL

EFTERAGER X3, 2007

Home: A Tribute to Fats Domino

PLA

RINT / PROMOTION LABEL  TWi '

RELENTLESSVIRGIN | BS -23

VIRGIN _IEE g2

OLMBIA | 534 +25

WARNERBROS. | &403  +50

JARRAH/ATLANTIC/LAVA m 3
ROUNDER | 379 451

VICTORCMG | E9E 41

ERUMERCURV/LOSTHIGHWAY 388 +25
ASTRALWERKS | 33l . +5

NEW WEST _.E 15
MONKEYWRENCHU/RMG | 3081 +200

NEWWEST | 201 4@
BACKPORCH/ELC | 280N -4
FANTASVCONCORD | 2l = 432

MERCE i-l!{r &
EpiC | 25H i

1
NONESUCH/WARNERBROS. | 256 1
CURB/LOST HIGHWAY . 254 =)

MELISMA/ATLANTIC 253 3
SAZON | L24B . 43
POLYDOR/ASM/INTERSCOPE 285 ]
BLIXSTREET 215 +5
ASTRALWERKS _}92_ 15
CUSTARD/ATLANTIC 100 13
HOLLYWOOD 180 Ta
DANGERBRD MBS =22
DECcCA W@ <
DUALTONE | 181 12
LOSTHIGHWAY 181 -B4
HEAR/CONCORD | 1800 =29

In addition to the proceeds from the project benefiting the foun-

dation, some of the money will

be allocated to help restore

Domino’s house in the Ninth Ward and to build a community cen-

ter, to help reinvigorate that area of the city.

launch efforts to breathe some life

artists to record for the album.

The foundation’s hope is that this gesture will inspire others to

back in that neighborhood,

because right now, according to Taylor, it still pretty much looks like
it did two years ago right after the storm.

Many musicians were also inspired by the project. Taylor, who
acted as executive producer, says he was able to entice many A-list

“Except for the John Lennon song and the Neil Young track

[the latter was recorded but previously unreleased|, everything else

was recorded expressly for this project,” Taylor says. “We aimed

ing the efforts we are doing for the
them to help make a difference”

get this package together and out to

really appreciate that”
As the album hits stores, several

high for the type of talent we wanted and it took some doing to
reach some of them, but just about everyone we contacted was
very jazzed about the idea of honoring Fats, as well as support-

city. It was a tangible way for

Vanguard Records was also inspired. Taylor says its dedication to

the public has been amazing,

“This is not just putting out a record; it is a vehicle to accomplish
something, And they have been with us all along the way, and we

things transpired to get the

word out. CBS’” “Sunday Morning” did a feature, and stories

appeared in the New York Times, Entertainment Weekly and

R&Rs sister publication Billboard.

A record release party took place Sept. 29 at Tipitina’s, which fea-

tured live performances by some of the artists on the album, includ-

ing Ivan Nevilles Dumpstaphunk, Jo

n Cleary, Henry Butler, David

Egan, Irma Thomas, Walter “Wolfman” Washington and the
Roadmasters, Big Chief Monk Boudreaux and Warren Storm.
For more about the project and the Tipitina’s Foundation, go to

tipitinasfoundation.org.
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éu TITLE CERTIFICATIONS PLAYS AUDIENCE
£3  arTT IMPRINT / PROVOTICN LABEL ~ TW. +~  MILLIONS RANK
HOLD ON NO. 1{5WKS)
KT TUSTALL REENTLESSVIRGN  O1°  *3) 2050 2
RADIO NOWHERE e
BRUCE SPRINCSTEEN owven SEEE 3 BEEE !
SHUT YOUR EYES L
SNOW PATROL PoDORmEMNTERSCOPE 01 B 1890 3
suaBLY
COLBIE CAILLAT unversaLrepupLc | 938 B 1833 4
IN THE COLORS -
BEN HARPER & THE INNOCENT CRIMINALS VIRGIN :‘3‘ +2) 1208 9
THE UNDERDOG s
sPOOR weace A1 +15 ‘1_.31‘{ S
MISSED THE BOAT
MODEST MOUSE EPIC ES = ‘1_033 ki 10
PUNISH THE MONKEY
MARK KNOPFLER wamNgraRos. 546 | €3 1348 6
1972
JAMES BLUNT asmeoatawTc 57 | *29 0897 13
SHE MOVES IN HER OWN WAY
 THEKBOKS pstraweRs S0 B 0981 4
GONE, GONE, GONE (DONE MOVED ON)
ROBEFT PLANT & ALISON KRAUSS rouvcer SEEC = IS 72
HOW FAR WE'VE COME 3
MATCHBOX TWENTY MELISMA'ATLANTIC 29_5 | +1% 0766 20
HOW LONG
EAGLES ERCMERCURYILOST HiGHway 202 ~25 1282 7
HEY THERE DELILAH n2
PLAIN #HITET'S FeARLISSHOLYWOOD 278 12120 B
TWCO
RYAN aDAMS wsrhonwy SRR €7 SR 7
HOLLYWOOD :
COLLETTIVE SOUL 0 8 2n -z _1.039 n
SINC IT ALL NIGHT
~ DESOL sazow ?53 . -8 0597 2
1,2,3,4
FEIST CHERRYTREEPOVDOR/NTERSCOPE 241 *9B 0852 5
FIRST TIME i ; :
_ LIFEHOUSE ) CEFFEN 240 +3% 0806 6
CAR CRASH
MATT MATHANSON wrouep | 28 413 10784 19
LOVE SONG
| SARABAREILLES el Bl
HARD SUN
_EDDIE JEDDER MONKEY wreNCHRMG 207 | *B 0370 3
YOU'RE THE WORLD TO ME  MOST INCREASED PLAYS
DAVID SRAY womp 78 67 OB 18
GOOD EXCUSE L
THE JCHNBUTLER TRIO JARRAH/ATLANTIC/LAVA __]_5"__ ; 0265 -
STRAIGHT LINES 2
_ SIVERCHAR evEndGATNTLA M T 03040 26
FALLING SLOWLY ~
__GLENFANSARD & MARKETA IRGLOVA canvaseackicolMma 100 T 0845 24
| pocs
DAMIE 4 RICE HEFFAVECTORWARNERBROS, 1) *37 | 0.398 1 29
BREATHE IN BREATHE OUT
MAT KEARNEY HOLLYWOODAMARECOWME ) 2 0382 30
REHAB
AMY WINEHOUSE UMveRsaLRepuBLc 122 F 0585 22
DON'T YOU WISH IT WAS TRUE
JOHN FOGERTY FANTASYKONCORD @ 4 0370 -
RECURRENTS
<
S
TITLE 11 NIELSEN BDS PLAYS E TITLE
AFTIET / MPRINT # PROMOTION LABEL CERTIFICATIONS 7w (w Ell  ARTIST / IMPRINT / PROMCTION LABEL
LAST REQUES™ 269 272 BETTER THAN
PADLC NUTIHI (ATLANTIC) 5% 0 THE JOHN BUTLER TRIO { ARRAH/ATLANTIC/LAVA)
RERD MY MIND 242 240 NEW SHOES
THIXLLERS (ISLANDADIMC) PR o AT
YOU KMNOW I'M NO GOOD 206 195 INTO THE OCEAN
AN VINEHOUSE (UN VERSAL REPUBLIC) v BLUE JCTOBER (UNIVERSAL MOTOWN)
SEE THE WORLD 182 154 THINKING ABOUT YOU
GOE= (AT RED) NO2A- JONES (BLUENOTZ/BLC)
THE STORY 148 77 GRAVITY

BRAA( CARLILE (COLBMBIA)

JOHN VAYER {AWARE/(OLUMB A)

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
AIN'T NO TIME 5

Grace Potter And The Nocturnals
(HOLLYWOOD)
CIDR, KRSH, Sirius Spectrum, WCO0, WNCS

REALIZE 4
Colbie Caillat

(UNIVERSAL REPUBLIC)

KPRI, KRSH, WCOO, WXRV

RADIO NOWHERE 3
Bruce Springsteen

(COLUMBIA)

KRSH, KWMT, WXRV

YOU'RE THE WORLD TOME 3
David Gray

(ATO/RED)

KFOG, KPRI, KXLY

BREATHE IN BREATHE OUT 3
Mat Kearney
{HOLLYWOOD/AWARE/COLUMBIA)

KTCZ, WXRV, WZEW

PUNISH THE MONKEY 2
Mark Knopfler

{WARNER BROS.)

WBOS, WRNX

1,2,3,4 2
Feist
{CHERRYTREE/POLYDOR/INTERSCOPE)
KRVB, KTCZ

973 2

James Blunt
(CUSTARD/ATLANTIC)
KWMT, WTTS

'GONE, GONE, GONE

(DONE MOVED ON) 2
Robert Plant & Alison Krauss

PD: Bob Burch

(ROUNDER)

KRVB, WRNX

MD: Sean Smith

David Gray, You're The World To Me, 3

Paul McCartney, Onty Mama Knows, 3
Colbie Caillat, Realize, O

FOR REPORTING STATIONS PLAYLISTS GO TO:
www.RadioandRecords.com

ADDED AT...

KPRI

San Diego, CA

1 NIELSEN BDS PLAYS
CERTIFICATIONS ™ w

135 157
M
13 125 A
n g 184—
n3 —-];; i

TITLE

ARTIST / LABEL
WONDERFUL WORLD
James Morrison
(POLYDOR/INTERSCOPE)
TOTAL STATIONS:

MY MOON MY MAN
Feist

(CHERRYTREE/POLYDOR/INTERSC ‘PE)

TOTAL STATIONS:

LISTENING TO LEVON
Marc Cohn

(DECCA)

TOTAL STATIONS:

TURPENTINE
Brandi Carlile
(COLUMBIA)
TOTAL STATIONS:

WALKEN
Wilco

(NONESUCH/WARNER BROS..

TOTAL STATIONS:

POWERED BY

niclsen

NEW AND ACTIVE
PLAYS TITLE
IGAIN ARTIST / LABEL
nsne HER EYES
Pat Monahan
(COLUMBIA)
Te TOTAL STATIONS:
n2/z ALMOST LOVER
A Fine Frenzy
(VIRGIN)
TOTAL STATIONS:
105/3¢2 SHADOW OF THE DAY
Linkin Park
(WARNER BROS.)
2C TOTAL STATIONS:
95/a SILVER LINING
Rilo Kiley
(WARNER BROS.)
12 TOTAL STATIONS:
86/ COME HOME
Back Door Stam
(BLIX STREET)
= TOTAL STATIONS:

YDU'RE THE WORLD TO ME
David Gray (ATO/RED)

PLAYS
/GAIN

85/n

77/5

7515

7219

64/2

10

KR/B +21, WZEW +11, KFOG +8, KWMT +6, WMMM +6,

KGR +5, KPTL +5, WNCS +5, WXRT 45, WXRV +5

P JNISH THE MONKEY
Mark Knopfler (Wamer Bros.)

KEZO 49, SISP «8, KRSH +8, KMTT +7, WRLT +7,
WENX +7, KGSR 45, KFOG +5, KPR +5, KRVB +3

1,2,3,4

Feist (Cherrytree/Polyror/interscope)
KRB +11, WMMM +10, SISP +10, KTCZ +8, CIDR +5,

KENZ +4, WXRT +4, KFOG +3, WXRV +3, WRLT +2

DJGS

Damien Rice (Heffa/Vector/Warner Bros.)
WALZ +T5, KPR +7, WXRV +7, KGSR +5, WRLT +4,
WENR +3, KMTT +, WMMM 4]

HARD SUN

Ecdie Vedder (Monkey Wrench/J/RMG)
KRB +12. WXRV 8, KTHX +7, KPRI +6, KCLV +5,
WO0O +3, WXRT +3, KBOD +2, WNCS +1, WRNR +)

FOR WEEK ENDING SEPTE ABER 3C, 2007
LEGEND: See legend o cb irts in ckarts section for rules and symbol explanations.

30 triple A statior s are dects nically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a weex. Indi@tor _hart comprised of 48 reporters.
© 2007 Nielsen Eusines Me fia, Inc. 21 rights reserved.

¥ 7/ /&

OCTOBER 5, 2007

ON TOUR EVER

24/7 NEWS ONLINE @ www.RadicandRecords.com

WwWwWw.americanradiohistorv.com



www.americanradiohistory.com

: RICANEA TRIPLE A
| TiTLe B LY S
~  ARTIST IMPRINT / PROMOTION LABEL  TW +/- TUMULATIVE TRI pLE A REPORTERS
S WASHINGTON SQUARE SERENADE f
I 40N sTeveeaRie v newwest  REEEEE 15 HEEES WAPS/Akran, OH WCBE/Columbus, OH WZEW/Mobile, AL* KBAC/Santa Fe, NM
B IT'S NOT BIG T'S LARGE o ] OM: Andrew James OM: Tammy Allen OM: Tim Camp PD/MD: Ira Gordon
i‘i LYLE LOVETT AND HIE LARGE BAND LosTHCHway 480 7 2274 PD/MD: Bill Gruber PD: Dan Mushalko PD: Gene Murrell
B I aF MD: Maggie Brennan MD: Lee Ann Konik-Camp KRSH/Santa Rosa, CA*

STREET SYMPHONY

47 -40 5027 KNBA/Anchorage, AK PD/MD: Nate Campbell

N3

THE SUBDUDES BACK PORCH TTAN/BH
’Jﬂ: KANE WELCH KAPLIN BACK PORCTVMANHATTANBLC g OM/PD: Loren Dixon WMWV/Conway, NH WBJB/Monmouth, NJ
B | ELCH KAPLY Comprss | 400 | +39 777 MD: Danny Preston PD/MD: Mark Johnson OM: Tom Brennan DMX Folk Rock/Satellite
TRANSLATED FROM LO i - APD: Roy Prescott PD: Rich Robinson OM: Leanne Flask
75| by uoieigp ROM LOVE TR 3/ -25 ms KSPN/Aspen, CO APD: Leo Zaccari MD: Dave Sloan
g 2E L Ty PD: Sam Scholl KBCO/Denver, CO* MD: Jeff Raspe
DL Eﬂri‘?ﬁﬂ??&w - . 333 48B4 704 PD: Scott Arbough Music Choice Adult
— ;;é\;lvAL A N . sk KGSR/Austin, TX* MD: Mark Abuzzahab KPIG/Monterey, CA Alternative/Satellite
27 325 4151 621 OM: Chase OM: Frank Caprista PD: Justin Prager
E—\Z& JOHN FOGERTY FANTASY/CONCORD | PD: Chris Edge KCUV/Denver, CO* APD: Aileen MacNeary MD: Tiffany Sinder
= DIAMONDS IN THE SUN 323 s 3094 APD: Jody Denberg PD: Doug Clifton
WALTWITKING AND e MYSTIQUERGS PALODURO IS - MD: Susan Castle MD: Benji McPhail WRLT/Nashville, TN* Sirius Spectrum/Satellite*
g EASY TIGER 307 24 7910 . OM/PD: David Hall OM: Gregg Steele
RYANADAMS LOSTHCHWAY IR 1 KUT/Austin, TX KPTL/Des Moaines, IA* APD/MD: Rev. Keith Coes PD: Cary Schoenwetter
0 THE SPIRITUAL KIND 297 4 3074 PD: Hawk Mendenhall PD: Deeya McClurkin MD: Sean Mascoll
TERRIHENDRIX WILORY [ T IS MD: Jeff McCord . WFUV/New York, NY
ROLL 263 +6 | 1827 CIDR/Detrait, MI* OM: Ralph Jennings XM Cafe/Satellite
KEVIN DEAL PIEDREROMUSIC == th i WRNR/Baltimore, MD* PD: Matt Franklin PD: Chuck Singleton PD: Bill Evans
UNGLAMORO JS N OM/PD: Bob Waugh APD: Tara Anderson MD: Brian Chamberlain
LORIMCKENNA REPRISE ‘__2_553 Ly 1 i E APD/MD: Alex Cortright KHUM/Eureka, CA MD: Rita Houston
SONG OF AMERICA T OM: Cliff Berkowitz KMTT/Seattie, WA*
VARIOUS ARTISTS nncees a5 WTMD/Baltimore, MD  PO/MD: Mike Dronkers WRSI/Northampton, MA  PD: Kevin Weich
UNDER THE INFLUENCE OF BUCK > 7 i \F;D/'M(D: Mike "Matthews” APD: Larry Trask PD: Sean O'Mealy APD/MD: Shawn Stewart
;ﬁfg:::‘};- RARE TRACKS AND FORGOTTEN GEMS —— W e — i Eprmagu, Th KDBB/Park Hills, MO WKZE/Sharan, CT
EMMYLOUHARRIS gamng | 234 102 &0 KLRR/Bend, OR OM: Brian Tatum PD: Glenn Berry OM/APD: Pete Nugent
SIRENS OF THE DITCH T o OM/PD: Doug Donoho PO/MD: Todd Ethridge MD: Kenny Carrow PD: Will Stanley
JASON ISBELL NEW WEST -25 2928 APD: David Miller MD: Will Baylies
NORIEICTERTOREE £ g KOZT/Ft. Bragg, CA WXPN/Philadelphia, PA
THEGOURDS Jm— 75 3928 KRVB/Boise, ID* PO: Tom Yates OM/MD: Dan Reed WNCW/Spindale, NC
THE ONE WHO'S LEAVIN = - OM/PD: Dan McColly APD/MD: Kate Hayes PD: Bruce Warren OM/PD: Dave Kester
DOUG SPARTZ 0 203 75 4427 MD: Tim Johnstone MD: Martin Anderson
UG SPART, CREATNORTH | WEHM/Hamptons, NY WYEP/Pittsburgh, PA
o Ak e S8 S0l WBOS/Baston, MA* oy PD: Kyle Smith KXLY/Spokane, WA*
MADE IN THE SHADE g e PD: David Ginsburg MDA aiareig MD: Mike Sauter PD: Ken Richards
RED STICK RAMBLERS SUGAR HILL +83 sl MO: Dana Marshall KSUT/Ignacio, CO WCLZ/Portland, ME* MD: Marie McCallister
TALK MEMPHIS , %2 430 WXRV/Boston, MA* ‘;A%'Sste"e, RE”VYW PO: Herb Ivy WRNX/Springfield, MA*
;O:g’sz c ANTORESTEXSS S~ B OM/PD: Ron Bowen (otasialanier MD: Brian James APD: Kevin Johnson
HORD - Catio Wi
JEFFERY HALFORD & THE HEALERS sHoress 188 20 305} SO0 UL WTTS/Indianapolis, IN*

KINK/Portland, OR* KCLC/St. Louis, MO

e PD: Brad Holtz

My

AU RGN

SALVATION IM LIGHTS KMMS/Bozeman, MT PD: Dennis Constantine PD: Rich Reighard
184 3 1665 , b is
MIKEFARRIS _ no NS (e M OM/PD: Michelle Wolfe A APD/MD: Dean Kattari MD: Will Baker
BETWEEN DAYLIGHT ANJ DARK
MARY GAUTHIER LOST HIGHWAY __]_8_" A ’i _35" il KYSL/Breckenridge, CO gg%%l J,\::k: ?Fi’syv WDST/Poughkeepsie, NY  KFMU/Steamhoat
LETTERS FRCM SINNERS & STRANGERS 78 6 <654 PD: Tom Fricke Fishman r OM: Greg Gattine Springs, CO
EILEN JEWELL _ SIGNATURE SOUNDS | 1| MD: TJ Sanders PD: Jimmy Buff OM: Julia Arrotti
WILD EYED SERENADE ; MD: Dave Doud PD/MD: John Johnston
JASON EADY LITTORARIA __]77 =0 ) jisi ) WNCS/Burlington, VT* ggﬂ%ﬁa;tsas GEFIMG
LONG ROAD OUT OF EDEN w24 s39 PD: Zeh Norris M[j' Byron Johnson KSQY/Rapid City, SD KTAO/Taos, NM
EAGLES ERC/MERCURV/LOSTHICHWAY = 7“7 APD/MD: Jamie Canfield ' OM/PD: Chad Carlson OM: Dave Noll
BLACK CAT BONE WEBK/Killington, VT PD/MD: Brad Hockmeyer
= LEE ROCKER ALLIGATOR 172 | -3 1070 WMVY/}():ape Cod, MA PD: Dave '!U|r:1c?e([))r;ve" Tibbs KTHX/Reno, NV* - AT+
IPERON g 0 | PD/MD: PJFinn ; PD: Mark Keefe ucson
UPFRONT & BOWN LOW APD/MD: J E L
| TEDDY THOMPSON VERVE FORECAST/VERVE 2 B WCOO/Charl o MESEMMONS  APD/MD: Dave Herold SBAJI'T RR'Chards
4 2 aITY o B arleston, KOHO/L rth, WA : Blake KRogers
i R 10 2435 OM/PD: Mike Allen PD: Elliot Salmon. WOCM/Salishury, MD  MD: Jenie Grabel
— e MD: Joel Frank MD: Carl Widing OM: David Rothner
’ PD/AMD: Skip Dixxon WVOD/Wanchese, NC
N . WCNR/Charlottesville, VA KROK/Leesville, LA PD: Matt Cooper
" DWIGHT SINGS SOAP & THE BLUEGRASS  MESCALITO 11 OM: Rick Daniels OM: Rick Barnickel KENZ/Salt Lake City, UT*  MD: Jeff White
BUCK 16 WATER 13 SESSIONS Ryan Bingham PD: Brad Savage PD/MD: Sandy Blackwell PD: Mike Peer )
Dwight Yoakam Chuck Prophet Merle Haggard (LOST HIGHWAY) APD: Tad Abbey WXPK/White Plains, NY
(NEW WEST) CYEP ROC) (MCCOURY) - e MD: Jeff Sweatman WFPK/Louisville, KY KPRI/San Diego, CA* PD: Chris Herrmann
REVIVAL 14 MAGIC 12 REMEMBER DAYLIGHT AND WNRN/Charl ol OM: Brian Conn OM/ED: Bob Burch APD/MD: Rob Lipshutz
e e THE SUN DARK n ) rlottesville, PD: Stacy Owen APD: Sean Smith .
ety TiKE Skeing : . WTYD/Williamsburg, VA
MQST ADDED (FANTASY/CONCORD) And The E Street Band Pieta Brown Mary Gauthier OM: Tim Davis APD: Laura Shine 9

PD: Michael Friend
MD: Ronda Chollock

KFOG/San Francisco, CA*
PD: David Benson
MD: Kelly Ransford

{COLUMBIA) (ONE LITTLE INDIAN) (LOST HIGHWAY) PD/MD: Amy Miller
WMMM/Madison, Wl*
OM: David Moore
PD: Pat Gallagher

MD: Gabby Parsons

WUIN/Wilmington, NC
PD: Beau Gunn
MD: Michelle Danie

WDOD/Chattanooga, TN*
OM/PD: Danny Howard
MD: Brad Steiner

KPND/Sandpoint, ID
OM: Dylan Benefield
KTCZ/Minneapolis, MN*  APD/MD: Diane Michaels
PD: Lauren MacLeash

MD: Thorn

WXRT/Chicago, IL*
OM/MD: John Farneda
PD: Norm Winer
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Tre Amerizana chart represents the reported play of terrestrial radio statlons, nationally syndicated radio shows, satellite radio and internet stations that have

&3 .
agreed to suamit weekly spin couns. For more infcrmation please visit www.americanamusic.org. © 2007 Americana Music Association. Monitored Reporters
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A look at the wealth of information R&R charts provide

Getting To Know
Your Charts

Jackie Madrigal

JMadrigal@RadioandRecords.com

&Rs Latin monitored charts are more than just a list of the most-
played songs at individual Latin formats. They are an invaluable
research tool for programmers and record promoters.
From the reasons why play-based charts are important to
deciphering +/- indicators, R&R. charts and music manager
Michael Vogel takes us step-by-step through all the information
the charts provide.

“A play-based chart is important because it quantifies the amount of exposure that
records are receiving and how much support a radio station is ultimately giving a record,”
Vogel says. In comparison, he adds that an audience-based chart indicates the potental
audience reach of a song, but does not rank songs based purely on spins.

A play-based chart,Vogel says, tells how much a station supports a record and certi-
fies it with the number of spins: “The more the record is playing on a station, it usu-
ally means it’s getting a greater reaction from the audience, it’s testing better and it’s
getting more requests.” The more a record is exposed to the listening audience, he adds,
“the more likely it is listeners will reach into their pockets to buy it.”

Charts +/-

The +/- sign indicates a record’s gain or loss during a given week. “It5s a great gauge to
see how a record is doing within the community and where it stood last week vs. this
week,”Vogel says. To the label person working the record or the programmer looking at
the chart, it is more significant to look at an act that is moving up or gaining momentum.

“The larger the gain, usually the greater chart gain. And the lower the gain, the
slower a record tends to move up the chart. A record that shows tremendous gain
week after week is usually a very hot record and is getting a greater reaction from
the audience,”Vogel says. On the opposite side, a record with smaller gains will take
more time to rise on the chart.

Most Added

Most Added is one of the most underutilized tools a promotion person has,Vogel says.
“It is a weekly gauge for how a label’s promotional staff has done in the radio market
that week.” For example, if a label is breaking an artist and can take Most Added hon-
ors the first week out, it means that song has been added to more stations than any
other song that week in that particular format.

For the Latin formats, Most Added is determined by monitored airplay thresholds.
Once a starion plays a song a minimum of seven times in a week, the track is consid-
ered to be added at that station.

“If you're out there promoting *x’ record and you get the Most Added record, you get
extra added weight, which carries momentum to the following week for other stations
that are holding back on adding the record,” Vogel says. Usually a No. 1 Most Added
record gains significant action the following week from those stations that held back the
initial week. “In a nutshell, Most Added is the barometer check for the promotional staff
to see how well they did within the format on the records they are promoting”
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TITLE
ARTIST IMPRINT 7 PROMOTION LABEL

RAININ IN PARADIZE MANU CHAO

& BECAUSE/NACIONAL
& EL MICROFONO MEXICAN INSTITUTE OF SOUND NACIONAL

15 LA VIDA RABANES UNIVERSAL LATINO
.ﬁ ENTRE LA GUERRA Y EL AMOR DELUX SONY BMG NORTE
.2 : VOLVER A COMENZAR CAFE TACUBA UNIVERSAL LATINO
e _'.r : BAILA MI CORAZON BELANOVA l]NlVERSAL LATINO
? NANAI MALA RODRICUEZ T . ) MA(HHE_
ikl NARCISISTA POR ExaENCIA PANDA WARNER LATINA
=% .ME ENm M . . UNIVERSAL LATINO
T GATO ENCERRADO cATO BL;NCO - TROISQUNDS/WATTS UP!
5_ . TU THE MONAS WATTS UP!
T MARDUK AUSTIN TV T . __RRICOLAS_IM-BR
3 _1? A MARTE PASTILLA ) ) SONY BMGNORTE
" 4 ELINFAME "ESTAR Y NO ESTAR" PANDA D . WARNERLATINA
? BESAME EI:TRI FONOVISA
MEW ANTES DEI.TN CIRCO - _SONY BMG NORTE
18° LOS MALAVENTURADOS NO LL;RAN PANDA ) WARNER LATINA
T INTOC_ABLE ALEKS SYNTEK - EMI TELEVISA
E % SENTIMENTTAL MODERATTO L . EMI TELEVISA
LiZdpicid OJALA PUDIERA BORRARTE MANA WARNER LATINA
RECORD PO JL
TITLE
ARTIST IMPRINT / AROMOTION LABEL
NO LLORES GCLORIA ESTEFAN BURGU \OY/SONY BMG NORTE
MI GENTE MARC ANTHONY SONY BMG NORTE
DAMELA St ANAMOR M.PAVNIEN
MALDITO AMOR ANDY ANDY EMI TELEVISA

4 ANTES DE QUE TE VAYAS TITOROJAS M.PAVNIGN
é : NO ME COMPARES ADASSA UNIVERSAL LATINO
IB ; NUESTRO AMOR ES ASI MAGNATE VUMACHETE
e SINOS DUELE VICTOR MANUELLE SONY BMG NORTE
: : -]_ LA TRAVESIA JUAN LUIS CUERRA Y 440 EMI TELEVISA
T S LETRAS ALEXIS & FIDO SONY BMG NORTE
_ﬂ. ] NO TE VEO CASA DE LEONES WARNER LATINA
? SI LA VES POR AHI EL GRANCOMBO DE PUERTO RICO DISCOS 3I5/SONY BMG NORTE
| .;_ DEJALO AHI FULANITO FEAT. LA BANDA GORDA CUTTING
-.Tl j DALE AZOTA TONY TOUCH FEAT. IVY QUEEN EMITELEVISA
h‘_‘n EN QUE FALLAMOS vy QUEEN UNIVISION
2 LOS QUELUCHAMOS KINTOSOL UNIVISION
T SOLO MIO aNAIS UNIVISION
? CORTAME LAS VENAS TONO ROSARIO UNIVERSAL LATINO
_3- CARIT.A DE AﬁGEL INVASION FEAT. ANGEL Y KHRIZ VI/MACHETE

S - 048 DESEOS DE AMARTE DOMENIC MARTE M.P/IVN/JEN

Most Increased Plays
Most Increased Plays is a tabula ion of the songs dhat received

‘A play-
based chart
is important
because it
quantifies
the amount
of exposure
that records
are receiving
and how
much
support a
radio station
is ultimately
giving a
record.’
—Nichael Vogel

hot,”Vogel says.

New & Active

Another key barometer for prog:ammers and promotion reps is

the greatest gains that week o1 the chart, withm a format.
Often, Most Increased Plays is t 2d to Most Adde-. For exam-
ple, you may see a Pitbull recor.: that is added at multiple sta-
tions that simultaneously begin giving it significant airplay. “The
impact is immediate. It shows u> on the chart as 1 debut, and
it shows up in Most Increased Flays,” Vogel says.  f you're the
PD looking at the record, questic:ning whether to add it or not,
and you look at the tabulation— t’s No. 1 Most Adzed, it’s Most
Played and it’s a debut on the ¢ art—odds are th: record will
get added.”

the New & Active designation.” hese are records -1at are bub-
bling just under the chart, and z-e likely to debut in weeks to
come. “New & Active show wh:.t’s hot and what’s going to be

ReR
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E; TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE PLAYS TITLE PLAYS
S ARTIST - IMPRINT /PROMOTIONLABEL ___ TW. _ +- _ MILLIONS RANK AT LIREER T AT TIVREEN G
= ESTOS CELOS NO. 100 WK} COMO EXTRANO EL BATO GACHO 198/42
6 5 yieNTEFERNANDEZ sonvevonorte 1358 +287 10277 1 AQUELLOS TIEMPOS 266/27  Graciela Beltran
3 Voces Del Rancho (UNIVISION)
=33 EALI;II;IAEOI [ELSJIERSEDECIRTE DISA J255 :Z—L el ] 2 MOST ADDED g'lé)h':'IXiS;?EgIONS - TOTAL STATIONS: 12
.5 LAGRIMAS DEL CORAZON =0 7 82 & - i NUNCA ME FUI 197/32
. GRUPO MONTEZ DE DURANGO DiSA | 2 SOLO CONTIGO 263/102 Grupo Innovacion
BASTO Duelo {(GARMEX)
2 \rocasLe EMTEEVisA | B9 | ¢10 1889500 3 (UNIVISION) " TOTAL STATIONS: 13
1 o TOTAL STATIONS: mm——
JERIDOIQUEATEIQUEDES) 020 32 6604 10 : CANGREJITO PLAYERO  195/12
" LOSCREADOREZ DEL PASITO DURAGUENSE DE ALFREDORAMIREZ  DISA/EDIMONSA - ) 2 T N VEN MI AMOR 228/149 =
s OLVIDAME TU 993 94 5466 14 ARTIST / LABEL STATIOP"JS__ Los Buitres De Culiacan Sinaloa {FONOVISA)
2 DuRw UNVISION 272 S e NO PUEDO OLVIDARLA 6 (LADISCOMUSIC/UNIVERSAL LATINO) - TOTAL STATIONS: 15
TOTAL STATIONS:
SN QU0 SEPASITU conovsa 978 +4 48501 5 e agle —~ EL DISCIPULO DEL DIABLO 19172
= . i T e QUIERO QUE ME i-os|ligres, DeliNerte
gy BASTA YA 77 -9 8208 7 KLNV, KLTN, KOND, KQBU, KSAB, KSCA, DESNUDES'CON LA BOGA [ 213/34 (FONOVISA)
= CONJUNTO PRIMAVERA FONOVISA KSOL: KXPK', KXSB', WQBL'J Bohby Pulido TOTAL STATIONS: 16
+ DE TIEXCLUSIVO o7 16 8597 5 (SNIPER] L OicCIONARIO =3
LA ARROLLADORA BANDA EL LIMON DISA/EDIMONSA - QJHORA QUE ESTUVISTE LEJOS TOTAL STATIONS: 7 SE R e 186/26
R A = = onjunto Agua Azul
LAGRIMAS DE SANGRE R LOS GALLOS MAS CAROS 200/18
- ! 1 (ACE)
- LOS TIGRES DEL NORTE Fonovisa 02! i Bi g:c')‘;'ofl':;s Los Cuates De Sinaloa S ETASETTENE 10
CUANDO REGRESES KBUE, KDUT, KIWI, KSKD. KSTN, KWEI, (SONY BMG NORTE)
2 poRuLLas! DISA _BEE_ '? __ngi_ 12 KXLM, KXSB, WEDJ, WOJO TOTAL STATIONS: 12
POR AMARTE AS!
T ALACRANES MUSICAL UNIVISION N '° e © ) E:nj‘::oop?;nﬁlanUNCA GUES 10
PAZ EN ESTE AMOR (FONOVISA)
: l]_ FIDEL RUEDA MACHETE a5 ;6' el " KCMT, KDUT, KLEY, KRZZ, KSKD, KSTN,
KWEI, KYQQ, WEDJ, WOJO
= m«l;L:r'ngoAs MUSART/BALBOA 120 =1 25 E —)
—_— — VEN Y DIME 9
. CHUY Y MAURICIO Los Rieleras Del Norte
'20_ EL POTRO DE SINALOA 'MACHETE 7 -8 6"93 | Jf_ (FONOVISA)
NOPUEDO OLVIDARLA  AIRROWER/MOST INCREASED PLAYS/MOST ADDED KBUE, KCMT. KIWI, KSAH, KSKD, KSTN,
£ MARCOANTONIDSOLIS Fonovisa 702 +395  BBIS 4 KWEI, KYQQ, WEDJ
: CON TAL DE QUE ME OLVIDES ESTOS CELOS 7
LOS INVASORES DE NUEVO LEON - serca | O ) oz B e E]_ VicenelFeinandez
Y TU TE VAS (SONY BMG NORTE)
12 s prImoS DE DURANGO MARINTERNACONAL 002 | Y16 (2883 25 :%’3‘ AR, G, GG [UNATO,
UN JUEGO
. LDSRIELEROS DEL NORTE FONOVISA =3 '?7 | FEY ]_6 ) VOLE MUY ALTO 7
ESO Y MAS Los Huracanes Del Norte
S31 -43 4385 20
~ JOAN SEBASTIAN MUSART/BALBOA W E(‘f(’g;"i‘f’:& s R TR Ko, MOST
MIRAME x s
JENNI RIVERA fonovisa | 028 121 145065 1 Ak lN%REﬁgED
e == 1 T VEN Mi AMOR 6 .\
6 COMO OLVIDARTE s19 +16 1512 - i i
LINDEROS DEL NORTE ARC. Los Buitres De Culiacan Sinaloa
BB 1000/ MEXICAND — = (LADISCOMUSIC/UNIVERSAL LATING)
o KBNO, KDUT, KIWI, KRAY, KWEJ, KYQQ
j | PEPEAGUILAR paTELEVISA oD ) 55 I ]1 il
SOLO JUGASTE 100% MEXICANO | -— — —
6 _ LOS TUCANES DE TLJUANA wnvision 499 ’}S 3058 24 :’Eeale TAEgLLE:;IrS - +395 NO PUEDO OLVIDARLA
MUEVELO Marco Antonio Solis (Fonovisa)
CRUZ MARTINEZ PRESENTA LOS SUPER REYES WARNER LATINA 475 e 2;65_2 Z5 s S MXIGOL WYY % »g :SSOST?Z? %ﬁ»zzﬁi :ﬂ’%‘ﬁgﬁﬁ :%3
- K - I~ ANDO BUSCANDO AMOR 4 . . i
RERDONAME 453 436 1784 36 o —
CUISILLOS MUSART/BALBOA i i ?"su;“ Musical ESTOS CELOS
| T DISA
EL NO ERES TU .
LS HOROSCOPOS DE DURANGO oa | 432 -21 3.092 22 g KBNO, KSAH, KTTA, KWEI :(/[;)c(:?;; f&;ﬁ;“#ﬁﬂ (.ngn; »-?c;ﬂrc .gong -
CHOCHEMAN 49 s 1334 QUISIERA SER 4 KBUE +15, KGBT +14, KLNV +14, KTUZ +I3, KSCA +12
BRONCO FONOVISA i . i El Puma De Sinaloa -
- P (ASL) AHORA QUE ESTUVISTE LEJOS
LAS PARRANDAS
LOS INQUIETOS DEL NORTE gacemusc | 208 S ”M g R K ST MV MY Jenni Rivera (Fonovisa)
- e WED +30, KIW1 +25, KSKD +24, KBUE +20, KSTN +I8,
LAGRIMAS DEL CORAZON . . . .
ALEGRES DE LA SIERRA UNIVERSALLATING | 593 i 3070 23 | TOLM T3, KXS8 o), WO 41, KDUT +8, KW 7
CON LOS 0JOS CERRADOS VEN Y DIME
387 +15 2.351 29
- - — :L:?;D;TOS]ERRA oL T Los Rieleros Del Norte (Fonovisa)
KIW1 +26, KCMT 425, KSAH +21, KSKD +17, WEDJ 16,
_ K-PAZDELASIERRA DIsA 270 ’f’g e KBUE +T5, KWEI 414, KSTN +12, KYQQ +3, KHHL +5
ENAMORADO DE Tt — e N —— ™.
i TIERRA CALI venewss | 502 B 2'0637_ 4 EL AMOR QUE NUNCA FUE
TU FALSO ORGULLO Conjunto Primavera (Fonovisa)
3 EL COYOTE Y SUBANDA TIERRA SANTA UNIVISION 350 3 Leves S WEDJ »33;(&&; 11220 WOJ({;LB&M[I)B ;7',(:2?17*5.
= I = m MT +] KY :l +
{| E- JURAMENTO 345 10 1740 38
CARDENALES OE NUEVO LEON SERCA B ADDED AT... o0 PURg
2Bl ANDO BUSCANDO AMOR 533 78 099 - KXLM IATER
8 BRAZEROS MUSICAL DE DURANGO 0isA = Oxoard, A roe 5 £
LE(:.S CIAOlI:R‘DO?DEL NORTE DISA m -8 1487 = PD: Salvador Prieto
L 7| 1 ] C . e v Banda Pequenos Musical, Maldita Suerte,
A ggﬂﬁﬂ?ﬁr«fﬁﬁ o M 21779 34 =
e o~ = R Banda Machos, A Pesar De Todo, 16
DDAEmZgRATEACHE Y SOMBRERO osonvavcromre | 292 7 1o . Jenni Rivera, Ahora Que Estuviste Lejos, 13 R EERIEN DI NG SECT EvbeRB o007
= FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts In charts section for rules and symbol explanations.
3 MUSICO, POETA Y LOCO 290 28 2110 30 - 52 regional mexican stations electronically monitored by Nielsen Broadcast Data Systems 24
SERGIO VEGA SONY BMC NORTE e www.RadioandRecords.com hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
KJFA/A b myuerque, NM KMY X/Bakersfield, CA KDXX/Dallas, TX KOQO/Fresno, CA KLAX/Los Angeles, CA KRAY/Monterey, CA KTTA/Sacramento, CA KLNV/San Diego, CA
FL Anzenia Covarrubias QBA:FBObeEt Chayﬁz gB/I:C/?lndy Lt())cl;ridge PD: Jorge Cuillen pBA:JPio FE”? bl PD: Vicente Romero PD: Juan Conzalez APD: Gabriel Alvarez
: Pepe Escamilla : Chayan Ortuno : Juan Carlos Hidalgo ] .
KLVO/All querque, NM g ! KLTN/Houston, TX MD: Lupita Del Castillo WQBU/New York, NY KDUT/Salt Lake City, UT XHTY/San Diego, CA
FCVE: Rere Leon KWEI/Boise, ID KESS/Dallas, TX PC: Raul Brindis PD: Gerardo Lopez OM: Carlos Martin Valdez PD: Elvis Valle
OM: Steve Ramirez PD: Chayan QOrtuno MD: Angel Basulto KLYY/Los Angeles, CA APD: Cabriel Pino PD: Cesar Valdiosera .
WBZY/At anta, GA PD: Melvin Albanez OM/PD: Elias Autran KRZZ/San Francisco, CA
ONI: Clay b nnicutt KBNO/Denver, CO KQBU/Houston, TX KTUZ/Oklahoma City, OK KLEY/San Antonio, TX OM: Olga Rosales
E%JF%J $ Rarirez \FIJ{JLEMchri%ago, IL I\PA% SzocorroFRiosf. PC: Arnulfo Ramirez IF%C\%/(L)&S ?\‘r;gaeles, CA gmw(ﬁyga%lgitgg?gr gB/!:RRuc)dbuhI;IrcT)‘r:Ss PD: Jesse Portilio
FD: nc : Marylu Ramos ; Zenon Ferrufino ; Veronca Nav. : :

Lol ! KTJM/Houston, TX APD/MD: Danny D. KSOL/San Francisco, CA
KFHL/Austin. TX WO0J0/Chicago, IL KXPK/Denver, CO PC: Ezequiel Conzalez KGBT/McAllen, TX KXLM/Oxnard, CA ) PD/MD: Jose Luis Gonzalez
FC: Jase "_ime ' Martinez OM: Cesar Canales PD: Napoleon Sanchez PD: Hugo De La truz PD/MD: Salvador Prieto KROM/San Antonio, TX

PD: Rafael Bautista WED.J/Indianapolis, IN MD: Armando Almazan PD: Rogelio Leal KSTN/Stockton, CA
KINVBakersfield, CA XHNZ/E| Paso, TX PL/MD: Manuel Szpulveda KHOT/Phoenix, AZ . PD: Kent Rodriguez
PL/ML: Rewl Evangelista KLHB/Corpus Christi, TX PD: Francisco Aguirre KKPS/McAllen, TX OM: Eleazar Carcia KSAH/San Antonio, TX

OM: Clayton Allen MD: Arturo Buenrostro KISF/Las Vegas, NV PD: Mando San Roman PD: Nelson Oseida OM: Robin Flores KCMT/Tucson, AZ
KMQA/Bzkersfield, CA PD/MD: Luis Munoz PC: Jose Ramon Eravo MD: Robert Montalvo L KBbAK/(‘anQ F(ljocrﬁga PD/MD: Enrique Mayans
OM: lren= Escabnte KLBN/Fresno, CA {/Raleigh, J): Minnie Oc =
E%N\E: Y&'\;‘]ia De Luna SEAAglclorﬁus %hristi, @ PD/MD: Jorge Cuillen ggléE/LoGs Angeles, CA K?AKBéMJg;EE:rﬁng PD: Julie Garza MD: Juan Martinez Sx/lqge/xlrllge“é?érﬁ?gan

: Victar Mertinez : Paula Newe : Pepe Larza B I\ . X 3 b
- PD/MD: Dan Pena KOND/Fresno, CA . PD: Saul Fiallos KXSB/Riverside, CA KXTN/San Antonio, TX PD: Arnoldo Conzalez

PD: Juan Fernando
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PD/MD: Salvador Prieto

PD: Jon Ramirez
APD: Pete A. Morales Il
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WS TITLE CERTIF CATIONS PLLYS AUDIENCE
28  armisT IMPRINT/PROMOTION LABEL. ~ TW  +-  MILLIONS RANK LK Y . Pehrs A s
ME ENAMORA NO. 1{ZWKS) NO ME HAGAS SUFRIR 14 1/42 VOLVER A CCMENZAR 85/33
1 4
! - % _- UNIVERSAL LATINO [ :68 12471 ]k Manny Manuel Cafe Tacuba
DIMELC (UNIVERSAL LATINO) (UNIVERSAL LAT=0}
ENRIQUE IC_ESIAS INTERSCOPE/UNIVERSAL LATING el '22_ 9.753 27 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS 4
OJALA PUDIERA BORRARTE /
737 -38 6.070 5 NO SE ME HACE FACIL 1142 ECLIPSE TOTaAL
IMANA WANERLATING n Alejandro Fernandez DEL AMOR 7919
TODO CAMBIO (SONY BMG NORTE) Yuridia
CAMILA sowvemcnome | 969 1 15356 9 TOTAL STATIONS: 9 (SONYBMGNOF™E) .
¥ TOTAL STATIONS:
Smece.e e 87 <23 3651 19 DEMASIADO FUERTE 9t /38
e P TITLE NEW Yolandita Monge NO PUEDO OL/IDARLA 78/31
SOLO PRRA TI 602 +22 6073 4 ARTIST/LABEL  STATIONS (LA CALLE/UNIVISION) Marco Antonio Sd s
CAMILA S SONVEMGNORTE GRS ~— —  NENNE NO SE ME HACE FACIL 5 TOTAL STATIONS: 4 (FONOVISA)
TE VOY A PERDER Alejandro Fernandez TOTAL STATIONS: 5
ALEJANDR® FERNANDEZ sonvemonorte | 20D 28 S _13 (SONY BMG NORTE) MAKES ME WONDER 83713 TE DIRE 7814
HOY Y£ ME VOY o KBMG, KEXA, KPSL, KQQK, KTCY Marconl> :
. 586 9 43N 16 {(A&M/OCTONE/INTERSCOPE) Ana Gabriel
KANY GARGA _ SONY BMG NORTE | s ES DE VERDAD 4 TOTAL STATIONS: 4 (EMI TELEVISA)
SI NOS QUEDARA POCO TIEMPO Belind. TOTAL STATIONS: 7,
T SsONvBMGNORTE  S70 ‘24 8407 3 e NO ESTAMOS SOLOS/ -
i = I =agem KQQK, KXXS, WIOA, XHFG NON SIAMO SOLI 8787  WHINE UP 7416
BAILA mMI CORAZON 558 -7 415 7 Eros Ramazzotti Feat. Ricky Martin Kat Deluna Feat. Eephant Man
BELANDVA UNIVESAL LATIND ND ESTAMOS SOLOS/ (SONY BMG NORTE) (EPIC)
~ QUIEN 545 .23 5893 7 NON SIAMD SOLt 3 TOTAL STATIONS: 6 TOTAL STATIONS 3
. RICARDO A2IONA SONY BMG MORTE i _ Eros Ramazzotti Feat. Ricky Martin
BESAME SIN MIEDO (SONY BMG NORTE)
RED eareeviss MSEE 18 ISSEERE 18 WIAC, WIOA, WMGE
ME DUELE AMARTE CON TU NOMBRE 2
REIK  someMghoRTE 922 3 6029 6 Ricky Martin
MORENS MIA (SONY BMG NORTE)
_ MIGUEL BO-E FEATURING JULIETA VENEGAS WARNER LATINA _“‘5 54 _3'395 e 22 KQQK, KTCY
SUENOS ROTOS LA TRAVESIA I
LASAESTATION B SONYBMGNORTE g 30 2667 30 Juan Luis Guerra Y 440
ALGUIEN SOY YO (EMI TELEVISA)
ENRIQUE IC_ESIAS INTERSCOPE/UNVERSAL LaTn0 400 LS} S 25 KQQK, KTCY
DE QUE SIRVE PSICOFONIA 2
REIK SONYBMGNORTE 92 853 e > Gloria Trevi
TU (UNIVISION)
JEREMIAS UNIVERSAL LATINO __3_7_3 el =l ]07 KLOL, KPSL
ME MUERO ME ENAMORA q
LASAESTA'ION sonvewmonogre oo T 8697 8 b A 63
TU Y YO SOMOS UNO MISMO N . I (UNIVERSAL LATING) \
TIMBIRICHE EMITELEVISA n - | KPSL MOST \
LA TRAJESIA o N \
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LATIN POP MONITORED REPORTERS

KSSE ‘Los Angeles, CA WMGE/Miami, FL WFID/Puerto Rico
OM Eias Autran OM: Rod Phillips PD: Lucy-Ann Ramos
PD: Westor Rocha PD: Rogelio Alfonso

NWVA, Atlanta, GA
IM: Clay Hurmicutt
2D/MD: abtie Ramirez

KMMM/Fresno, CA
PD: Jorge Cuillen

KBMG/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Ana Perez

KLOL/Houston, TX AP[¥ andrea Becerra MD: Raymond Hernandez WIAC/Puerto Rico

<XXS/Austin, TX OM/PD: Vince Richards PD: Valerie Mejia KRI0/San Antonio, TX

IM/PD:Ram20Herrera KWYZ'Los Angeles, CA WRMA/Miami, FL OM: Robin Flores

JD: Julieta Ji KQQK/Houston, TX PD: Ecdie Leon OM/PD: Tony Campos WIOA/Puerto Rico PD/MD: Mannv Herrera
PD: Ezeguiel Gonzalez PD: Fernando De Hostos

<{PSL/Baxersfield, CA MD: Raquenell Villarreal XAWC/McAllen, TX KEXA/Monterey, CA XHFG/San Diego, CA

2D: Isidr  Roran OM JeffKech PD: Vicente Romero WKAQ/Puerto Rico PD: Elvis Valle
KLVE/Los Angeles, CA PD: _wan Ezcundo PD: Carlos Gonzalez

CTCY/Ca las, TX PD: Jose Santos WPAT/New York, NY APD: Natalia Cuevas XLTN/San Di=go, CA

2D Javier _asanova

{HPX/El 2aso, TX
ID: Davi{astillo

OCTOBER 5 2007

WAMR/Miami, FL
PD: Padro _avier Gonzalez

PD: Tony Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

www.americanradiohistorv.com

WXYX/Puerto Rico
PD/MD: Herman Davila

PD: Libia Sauza

24/7 NEWS ONLINE @ ww v.RadioandReco-ds.com
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FOR WEEK ENP!N(‘. <=DTF'mﬁFn an 7907

PD: Jorge Mier

WKKB/Providence, RI
PD: Darvin Garcia

OM: Mike Culotta
PO: Ricardo Blanco
MD: Carlos Jose Peralta

247 NEWS ONLINE @ www.RadioandRecords.com

APD: Almandro Covarrubias

www.americanradiohistorv.com

PD: Tony Santos
MD: DJ Kazzanova

PD: Bismarck Espinoza
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TROPICAL & LATIN RHYTHM MONITORED REPORTERS
TROPICAL WNUE/Orlando, FL WPMZ/Providence, RI WLZL/Washington, DC KLLE/Fresno, CA KVIB/Phoenix, AZ
PD: Rafael Grullon PJ: Zoilo Garcia PL: Aracely Rivera PD: Al Sanchez OM/PD: Josh Villa
WNNW/Boszon, MA MD: Jose Martinez W\ D: Dilson Mendez, Jr. LATIN PHYTHM MD: Ramona Rivera APD: Mark Garcia
QUERETbGht WRUM/Orlando, FL WPRM/Puerto Rico WTLQ/Ft. Myers, FL WODA/Puerto Rico
jPHSUIITY G PD: Raymond Torres PD: Jorge Pabon YIVIV/C]icago, IL PD: Hector Velazquez OM: Jose Nelson
Ly ool WEMG/Philadelphia, PA WZNT/Puerto Rico L ;E;aerrrc:rga'es KXOL/Los Angeles, CA PIMD: Rogie Callart
' Y PD: DJ Frankie PD: Pedro Arroyo MD: Armendo Reyes OM: PioFerro WVOZ/PuerFo Rico
WXD:J/h/'!iami, EL WUBA/Philadelphia, PA WSPR/Springfield, MA e PD: Jerry Pulles PD:'Jamle Orltlz
Rl OM: Thea Mitchem PD: Marcos Rivera S e T WCAA/New York, NY LD
WSKQ/New York, NY PD: Juan Arroyo WYUU/Tampa, FL ED:.ChaY;n Ortung OM: Pete Manriquez KVVZ/San Francisco, CA

OCTOBER 5, 2007
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Radio and Records’

- 27 Member News Team

Carol Archer Keith Berman Mike Boyle Alexandra Cabhill Kevi1 Carter
Smaoth Jazz Editor AC/Hoti Editor/ Senior Editor; News, Alternative/Active/Rock Editor Online Editor (HR/Top 40 Edi or & “treet Talk Daily
323-954-3419 Street Tolk Daily Exil inion 646-654-4727 646-654-4679 323 954- 433
carcher@radioandrecords.com 323-954-3432 mboyle@radioandrecords.com acchifl@rodioandrecords.com keorter@racioondrexards.com

kberman@rodioandracords.com

Anthony Colombo Hillary Crosley R} Curtis Darnella Dunham Erica Farber Raphael George

Hternative, Adtive Rock, Neritage Rock, Triple A Contributing Urban Editor Country Editor Urban/Rhythmic/Gospel Editor President & Publisher Chart Manager; Urban, Rhythmic, Rap
646-654-4640 646-654-4647 323-954-3444 323-954-3421 323-954-3422 646-654-4623
acolombo@rodioandrecords.com herosley@radioandrecards.com reurtis@radioandrecords.com ddunham@radioandrecords.com efarber@radioandrecords.com 1george@radioandrecords.com

Julie Gidlow Hurricane Heeran Paul Heine Wade Jessen Jackie Madrigal

News Editor Ratings Editar Executive Editor Director af Charts & Operations, Nashville Lafin Fcmats Editor
323-954-3017 323.954.34%5 646-654-4669 615-321-4291 323 154-1Y
igidlow@radioandrecords.com hheeran@radisondrazords.com pheine@radioandrecords.com wiessen@radioandrecords.com IMadrigal@nr fioandrecards.com

Cyndee Maxwell Gordon Murray Kevin Peterson Silvio Pietroluongo Jose Promis John Schoenberger
Editosial Director & Associate Publisher Chort Manoger; Smooth Jozz Christion Editor Diredtor of Charts Chart Manager; Latin Triple A/Americeno Editar
323-954-3420 646-654-4638 850-916-9933 646-654-4624 323-525-2287 323-954-329
amoxwell@radioandrecords.com gmurroy@radioandrecards.com kpeterson@radioandrecords.com spietraluongo@radioandrecords.com jpromis@radioondrecords.com jschoenberger@radicandrecards.com

Chuck Taylor Gary Trust Ken Tucker Susan Visakowitz leffrey Yorke

Senior Editor Features Chart Monager; Hot AC/AC Radio Editor Senior Online Editor Washington DC Bure: u Chief/Business Editor
646-654-4729 646-654-4657 615-321-4286 646-654-4730 301-373-760%
daylor@radioandrecords.com girust@rodiomdrecurds.com ktucker@radioandrecords.com svisukowitz@radioandrecords.cam jyorke@radi- ndrecords.com

» )¢ o) www.radjoandrecords.com
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R&R OPPORTUNITIES/MARKETPLACE

- OPPORTUNITIES
INTERNATIONAL

Ireland Calling!

LIFE FM, a Christian “community of interest” radio
station in Ireland, is looking for an experienced
and dedicated Station Manager who will play a cru-
cial role in getting the station on the air and in ensur-
ing that it remains true to its vision.

The Station Manager will have a hands on role in all
aspects of the radio station, including programming.
The ideal candidate will be able to complete and over-
see a detailed plan of operation, including station
budget, personnel and technical needs. And just as
important will ensure that the ethos and values of the
Station are reflected in the on air programming.

The successful candidate will possess:

1. Professional experience in radio broadcasting
management, desirable.

2. At least three years experience of some aspect of
radio either on the technical/engineering or pro-
gramming side.

3. A proven track record of being able to deliver on
agreed target demographic audiences and station
goals would be desirable.

4. A proven ability to raise funds or oversee fundrais-
ing/sales strategies would be desirable.

5. By example, demonstrates a personal Christian
faith which values personal integrity.

LIFE FM will broadcast to the Cork City area which
covers a population of approximately 250,000 on the
FM band. Inits programming it will seek to portray an
inclusive Christian message, which is relevant and
attractive to believers and also to those who do not yet
know the Gospel message.

Interested candidates can submit their resume and
cover letter to Mike Novak at mrivasldemfbroadcast-
ing.com. No calls, please.

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BASIS
in Opportunities. Free listings of the same length are also
available to individuals seeking work in the industry

under Positions Sought
Deadline

To appear in the following week’s issue, your ad must be
received by Thursday noon [PST], eight days prior to issue
date. Free Opportunities listings should be typewritten
or printed on 81/2 "x11" company/station letterhead and
are accepted only by mail or fax: 310-203-8727. Only
free positions sought ads are accepted by e-mail to
rcorrealdradioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 5055 Wilshire Blvd., Suite 600,
Los Angeles, Ca. 90034

OCTOBER 5, 2007

EAST

(O

RADIO, INC.

“Are you working in CHR or CHR/Rhythmic radio ...
looking for a radio company that values its on-air
product and treats its employees like a vital part of
its success? Then we want to talk to you. Cox Radio
- home of legendary stations like WBLI on Long
Island, WAPE in Jacksonville - is now looking for
on-air personalities for current and future openings
in our company. We have CHR and CHR/Rhythmic
stations in other great markets like Atlanta, Miami,
San Antonio, Orlando, Greenville SC, Birmingham
and Honolulu! We are always looking for our next
future superstar. Maybe it's you! If you are a strong
CHR or CHR/Rhythmic talent currently doing
mornings, middays, nights, imaging and/or produc-
tion, then we want to hear from you. All experience
levels are desired. Send your Demo Now to Cox
Radio Top 40 Format Coordinator Jeremy Rice at
NUMBERONECHRTAPE@AOL.COM

Major Market #1 power-
house seeks a superstar MD

Can you read research as well as you know the
streets? Are you organized? Is radio your passion? If
so, we want to hear from you! Get ready to grow in fast-
paced environment in one of the best places to live in
America! Rhythmic, urban and/or top 40 experience a
plus. Females and minorities encouraged to apply.
EOE. Send your resume to rcorrea(@radioandrecords
or 5055 Wilshire Blvd. 7th Floor Los Angeles, CA
90036. Job # 1181

Smooth Jazz

WIILIF /O

97.5 WJJZ Philadelphia’s Smooth Jazz Station is
accepting air checks and resumes for future On Air
consideration. We're looking for real communicators
regardless of format experience to work in a warm
and relaxed environment. Must have a Minimum of 2
years on-air experience. Selector skills a PLUS. No
Voice Trackers

Send Air Checks and Résumés to:
WIJZ-FM
Ore Bala Plaza, Suite 429
Bala Cynwyd, PA 19004

Attention: Michael Tozzi

No Calls. No MP3s
Send Hard Copies Only

Greater Media is an Equal Opportunity Employer

www americanradiohistorv. com

ID'S—LINERS—PROMOS

DEMOS ONLINE: W
PHONE: 333-464-3500

WLJEFFDAVIS.COM

On-Air Work

WTYD, The Tide (Williamisburg, VAl is looking for
someone for on-air worl:, promotions and some-
one who is a jack of all tra fes.

Contact amy(@tideracio.com for more info.

Morning Show Talent

Morning show talent. Octgoing personality. Audio
presentation & résumé to: Y108 Mornings 651
Holiday Dr, Foster 5, Pittst:urgh, PA 15220

Party 105.3 promotion staff!

Live in Long Island. Wcmen are encouraged to
apply. Must be enerjetic and responsible.
aferrofdmoreyorg.com

Looking for Norcal/PacNorthwest gig after
returning from Oregon ‘acation. Contact former
Modesto #1 weekender Frank at (510) 223-1534

General Manager, Op: Manager, PD, Chief
Engineer seeking temporary contracting positions
anywhere. Available imriediately. 305-230-6834,
billelliott@3DSJ.com

Talk show host/producer seeks new gig. 7years on
major market station. E<cellent with inierviews,
callers, and research. Law legree. Park806(@aol.com

Opportunities Advertising orders must by typed on
company/station letterhe ad and accompanied by
advance payment. Please submit ad copy & logos
via email to rcorrea@radioandrecords. Ads are
also accepted by fax: 323-954-3412 or mail, Visa,
MC, or AMEX accepted. Include card number,
name as It appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Fridey by first-class mail.

To appear in the next available issue, ads must
be received by 10:00am (PST), the Monday prior
to issue date. Address all ads to: R&R
Opportunities, 5055 Wilshire Blvd., Suite 600,
Los Angeles, Ca. 90036

24/7 NEWS ONLINE @ ww'v.RadioandRecords.com
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= 11 NIELSEN BDS ¥ HITPREDICTOR
§ TITLE CERTIFICATIONS STATUS
g ARTIST IMPRINT / PROMOTION LABEL
i
WHO KNEW NO.1@WKS) N
PINK — LAFACE/ZOMBA
THE WAY | ARE 12
TIMBALAND FEATURING KERI 4ILSON MOSLEY/BLACKGROUND/INTERSCOPE.
STRONGER n
KANVE&ST ROC-A-FELLA/DEF JAM/IDJMG
LOVESTONED o
JUSTIN TIMBERLAKE . ~ JvErZoMBA
BIG GIRLS DON'T CRY n3
FERGIE WILL.LAM/A&GM/INTERSCOPE
ROCKSTAR N2 ¢
N[CKELBJCK» - BOADRUNNER/ATLANTKI/LAVA
WAIT FOR YOU ner
CELLIOTTYAMIN HICKORY
THE GREAT ESCAPE
BOYSLIKE GIRLS f COLUMBIA
WHEN YOU'RE GONE
AVRILLAVIGNE - - RCA/RMG
OVER YOU o
DAUCGHTRY RCA/RMG

#] MOST ADDED

LOVE LIKE THIS Natasha Bedingfield Feat. Sean Kingston (EPI()

#] MOST INCREASED PLAYS

APOLOGIZE Timbaland Feat. OneRepublic (MOSLEY/BLACKGROUND/INTERSCOPE]

(o)
(o]

TOP 5§ NEW AND ACTIVE
I'M LIKE A LAWYER...(ME & YOU) =all Out Boy (FUELED BY RAMEN/ISLAND/ADIMG)

5.0.5. Jonas Brothers (HOLLYWOOD)

N\\\

BED ). Holiday (MUSIC LINE/CAPITOL)

CLUMSY Fergie (WILLLAM/A&M/INTERSCOPE)

BABY LOVE Nicole Scherzinger Feat. will.i.am (INTERSCOPE}

COMPLETE CHR/TOP 40 CHART ON PAGE 27

NN\

AN

URBAN AC

& 11 NIELSEN BDS
= TITLE CERTIFICATIONS
I ARTIST IMPRINT / PROMOTION LABEL
z
TEACHME NO. 1(12WKS)
MUSIQSOULCHILQ - ATLANTIC
CAN U BELIEVE
ROBIN Ti'ilCKE - §TAR TRAK/INTERSCOPE
BABY
ANGIE STONE FEATURINGBETTY WRIGHT  STAX/CONCORD
WHEN | SEE U n
FANTASIA o JRMG
IF | HAVE MY WAY
 CHRISETTE MICHELE B  DEF JAMVIDIMG
NO ONE
ALICIAKEYS ) _IRMG
PLEASE DON'T GO n
TA_N‘K i — GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN
o ANGEL MOST INCREASED PLAYS
CHAKAKHAN URGUNDY/COLUMBIA
15 FUTURE BABY MAMA
_ PRINCE NPG/COLUMBIA
% DOYOU
NE-YO DEF JAM/ADIMG

#] MOST ADDED

PUT YOU UP ON GAME Aretha Franklin With Fantasia (J/RMC)

#] MOST INCREASED PLAYS

ANGEL Chaka F.han (BURGUNDY/COLUMBIA)

TOP 5 NEW AND ACTIVE
LATE NIGHT RENDEVOUS Carl Thomas (UMBRELLA/BUNGALO)

F'M COMING HOME Tank {GOOD CAME/BLACKGROUND/UNIVERSAL MOTOWN)
OUT OF TOWN LOYER Men At Large (COUZAN}
TAMBOURINE Eve (AFTERMATH/FULL SURFACE/RUFF RYDERS/GEFFEN)
SOMEBODY ELSE Lenny Williams (LENTOM)

COMPLETE URBAN AC CHART ON PAGE 34
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£ i1 NIELSEN BDS T HITPREDICTOR
i TITLE CERTIFICATIONS STATUS
EU ARTIST IMPRINT / PROMOTION LABEL
8
1 1 n CRANK THAT (SOULJA BOY) NO. 1[3WKS) ner
"' SOULIABOY TELLEM COLLIPARK/INTERSCOPE
2 5 SHAWTY n
B PUES FEATURING T-PAIN - - §L|P-N SLIDE/ATLANTIC
-1 STRONGER n

13 KANYE WEST

LET IT GO
KEYSHiA COLE FEATURING MISSY ELLIOTT & LIL KIM
BED

J.HOLIDAY

CYCLONE

15
! 7
15 o
,~  BABYBASHFEATURINGT-PAIN - _ ARISTA/RMG
7 15 THEWAYIARE N2 ¢r
3 leMBALAND FEATURING KERIHILSON - M0§LEY/BMCKGROUNDﬂTERSCOPE
g B
n 107 T.1. FEATURING WYCLEF JEAN -
12 10 AYO TECHNOLOGY

ROC-A-FELLA/DEF JAM/IDIMG

n

IMANI/GEFFEN/INTERSCOPE

MUSIC LINE/CAPITOL

BABY DON'T GO
FABOLOUS FEATURING JERMAINE DUPR!

YOU KNOW WHAT IT IS

DESERT STORM/DEF JAM/DIMG
GRAND HUSTLE/ATLANTIC

50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND  SHADY/AFTERMATH/INTERSCOPE

#] MOST ADDED

GOOD LIFE Kanye West Feat. T-Pain (ROC-A-FELLA/DEF JAM/IDJMG)

#] MOST INCREASED PLAYS

GOOD LIFE Kanye West Feat. T-Pain (ROC-A-FELLA/DEF JAM/IDJMG)

TOP 5§ NEW AND ACTIVE
DO IT WELL Jennifer Lopez (EPIC)
APOLOGIZE Timbaland Feat. OneRepublic (MOSLEY/BLACKGROUND/INTERSCOPE)
BLUE MAGIC Jay-Z (ROC-A-FELLA/DEF JAM/IDIMG)
CAN WE CHILL Ne-Yo (DEF JAM/IDIMG)

DUFFLE BAG BOY Playaz Circle Feat. Lit Wayne (DTP/DEF JAM/IDJMG)

COMPLETE RHYTHMIC CHART ON PAGE 30

E 11 NIELSEN BDS HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS
g; ARTIST IMPRINT / PROMOTION LABEL
o
5 15 ONUNE NO. 11 WK} %
== BRAD PAISLEY ARISTA NAS@V_ILLE
P8l || 13 TAKE ME THERE
RASCAL FLATTS LYRIC STREET
A — — T ——
° |3 17 LOVEMEIFYOUCAN
| o T[lBV KEITH B SHOW DOG NASHVILLE
o 4 18 PROUD OF THE HOUSE WE BUILT
~ " BROOKS&DUNN -  ARISTANASHVILLE
e s g DONTBLINK )4
| 15| KENNYCHESNEY __ BNA
5 20 FYOUREREADING THIS MOST iNCREASED AUDIENCE
TIM MCGW = CpRﬂ
8l & o ALL MY FRIENDS SAY
. LUKE BRYAN - . CAPITOL NASHVILLE
e gt FREE AND EASY (DOWN THE ROAD | GO)
DIERKS BENTLEY CAPITOL NASHVILLE
- — CAPITOL NASHVILL
Q 0 g SOSMALL
i L 1 7CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE
@ g8 5 MORE THAN A MEMORY
4 GARTH EEROOKS VPEARUBIG MACHINE

#] MOST ADDED

STAY Sugarland (MERCURY)

#] MOST INCREASED AUDIENCE

{F YOU'RE READING THIS Tim McGraw (CURB)

TOP 5§ NEW AND ACTIVE
BOB THAT HEAD Rascal Flatts (LYRIC STREET)

WINNING A LOSING GAME Rascal Flatts (LYRIC STREET)
TAKIN' OFF THIS PAIN Ashton Shepherd (MCA NASHVILLE)
JUST GOT STARTED LOVIN' YOU James Otto (WARNER BROS/WRN)
LOVE DON'T LIVE HERE Lady Antebiellum (CAPITOL NASHVILLE}

COMPLETE COUNTRY CHART ON PAGE 44

FOR WEEK ENDING SEPTEMBER 30, 2007
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i =] 11 NIELSEN BDS LI HITPREDICTOR
¥ ug TITLE CERTIFICATIONS STATUS
] S ARTIST IMPRINT / PROMOTION LABEL
=z 23
1 1 3 BED NO. 1(3WKS)
~° JHOLIDAY MUSIC LINE/CAPITOL
% CRANK THAT (SOULJA BOY) nvr
SOULJA BOY TELL'EM B COLLIPARK/INTERSCOPE
9 UNTIL THE END OF TIME
JUSTIN TIMBERLAKE JIVEZZOMBA
17 LETIT GO nv
KEYSHIA COLE FEATURING MISSY ELLIOTT & LILKIM N TMANI/GEFFEN
18 SHAWTY n
PLIES FEATURING T-PAIN SLIP-N-SLIDE/ATLANTIC
9 1 GET MONEY
7 SOCENT o ~ SHADY/AFTERMATH/INTERSCOPE
5 NO ONE
AUICIAKEYS JIRMG.
8 DUFFLE BAG BOY
 PLAYAZ CIRCLE FEATURING LIL WAYNE DTP/DEF JAM/IDIMG
12 SHAWTY IS A 10
THE-DREAM - o DEF JAM/IDJMG
n YOU KNOW WHAT IT IS
T.1. FEATURING WYCLEF JEAN GRAND HUSTLE/ATLANTIC

#] MOST ADDED

BLUE MAGIC Jay-Z (ROC-A-FELLA/DEF JAM/IDIMG)

#] MOST INCREASED PLAYS

GOOD LIFE Kanye West Feat. T-Pain (ROC-A-FELLA/DEF JAM/I0JMG)

TOP 5 NEW AND ACTIVE
POP BOTTLES Birdman Feat. Lil Wayne [CASH MONEY/UNIVERSAL MOTOWN)
LOW Flo Rida Feat. T-Pain (POE BOY/ATLANTIC)
THINGS U.DO DJ Envy & Red Cafe Feat. Nina Sky (SHAKEDOWN/GANG BLOK/KOCH)
WOMAN Raheem DeVaughn (JIVE/ZOMBA)

BOTTLE POPPIN’ Yung Joc Feat. Gorilla Zoe {BLOCK/BAD BOY SOUTH/ATLANTIC)

COMPLETE URBAN CHART ON PAGE 33

11 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

HITPREDICTOR
STATUS

TITLE
ARTIST

BIG GIRLS DON'T CRY NO.TOWK) ni
FERGIE WILL.LAM/A&M/INTERSCOPE
HOME N2 ¢y
DAUCHTRY - ~ RCARRMG
THE SWEET ESCAPE n3
EWEN STEFANIFEATURING AKON - INTERSCOPE
HEY THERE DELILAH 12 ¢y
_ PLANWHITETS FEARLESS/HOLLYWOOD
EVERYTHING 14
MICHAELBUBLE 143/REPRISE
(YOU WANT TO) MAKE A MEMORY
BONJOVI o MERCURY/(SLAND/IDJMG
BEFORE HE CHEATS na ¢y
CARRIE UNDERWOOD B  ARISTA/ARISTA NASHVILLE/RMG
HOW TO SAVE A LIFE ns
THEFRAY B - EPIC
CHASING CARS né
SNOW PATROL o jOLVOOR/A&M/lNTERSCOPE
WAIT FOR YOU Ny
ELLIOTTYAMIN HICKORY

#] MOST ADDED

TAKING CHANCES Celine Dion (COLUMBIA)

#] MOST INCREASED PLAYS

TAKING CHANCES Celine Dion (COLUMBIA)

TOP § NEW AND ACTIVE
DREAM ON Kelly Sweet (RAZOR & TIE)
ALMOST LOVER A Fine Frenzy (VIRGIN)
THE ROAD TrueHeart (E-HEART)
1973 James Blunt (CUSTARD/ATLANTIC)
DREAMING WITH A BROKEN HEART John Mayer (AWARE/COLUMBIA)

COMPLETE AC CHART ON PAGE 48
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SMOOTH JAZZ

£ 11 NIELSEN BOS HITPREDICTOR
ws TITLE CERTIFICATIONS STATUS
EJ'-ZJ ARTIST IMPRINT / PRONVOTION LABEL
%5
1 1 1 BIGGRLSDON'T CRY NO. 1(6 WKS) n3
FERGIE V!(LLI.AM/A&M/lNTERSCOPE
WHO KNEW n e
PINK LAFACE/ZOMBA
FIRST TIME n 1
LIFEHOLSE. GEFFEN
HOW FAR WE'VE COME
MATCHEDX TWENTY MELISMA/ZTLANTIC
BUBELY
COLBIE CAILLAT UNIVERSAL FEPUBLIC
HEY "HERE DELILAH n2 ¢y
PLAINWHITET'S FEARLESS/HOLLYWOOD
OVER YOU
DAUGHRY RCA/RMG
MAKES ME WONDER n2
MAROOE 5 A&M/OCTONE/INTERSCOPE
ROCKSTAR 12 fr
NIC}(ELEACK ROADRUNNERMTLANTIC/LAVA
HOMEL n2
DAUCHRY RCA/RMG

#] MOST ADDED

INTD THE NIGHT Santana Feat. Chad Kroeger (ARISTA/RMG)

#] MOST INCREASED PLAYS

WAKE UP CALL Maroon 5 (A&M/OCTONE/INTERSCOPE)

TcP 5 NEW AND ACTIVE
UMBRELLA Marie Digby (HOLLYWOOD)
LIGHT UP THE SKY Yellowcard (CAPITOL)
APOLOGIZE Timbaand Feat. OneRz2public (MOSLE Y/BLACKGROUND/INTERSCCPE)
SORRY Buckcherry (ELEVEN SEVEN/ATLANTIC/LAVA)

TEEWAGERS My Chemical Romance (REPRISE)

COMPLETE HOT AC CHART ON PAGE 49

ACTIVE ROCK

i B £ 11 NIELSEN EBS HITPREOICTOR
$ BT COIELRENIBDS TITLE CERTIFICATIONS STATUS
B % §; ARTIST IMPRINT / PROMOTION LABEL ARTIST I~PRINT / PROMOTION LABEL
= =1
TR NO. 1(5WKS) 1 1 g THEPRETEM JER NGL 1V [7WKS)
N, S— RICK BRALN & RICHAR[] ELLIOT ART!ZEN7 7 FOO FIGHTERS ROSWELL/RCA/RMG
5 o3 BORN 2GROOVE o NEVER TOO _ATE
EUCE GRO®VE NARADA JAZZ/BLG L THREE DAYS CRACE JIVE/ZZOMBA
3 3, BLACKRIVER 1 BLEEDITOUT
=% KEIKO MATSUI SHOUT! FACTORY 7 LINKINPARK 'WARNER BROS.
s 20 LADIES CHOICE MOST INCREASED PLAYS 43 PARALYZER n 1
= PAUL TAYLOR PEAK/CONCORD e FINGER ELEVEN WIND-UP
4 19 STREE™LIFE 13 MISERY BUS NESS
= U-NAM TRIPPIN ‘N' RHYTHM PARAMORE = JELED BY RAMEN/ATLANTIC/LAVA
6 10 AINT RO WOMAN (LIKE THE ONE | GOT) BIG CASINO
o= i JEFF GOLL3 FEATURING RICHARDELLIOT NARADA JAZZ/BLG JIMMY EAT WORLD TINY EVIL/INTERSCOPE
5 7 FIRE ASDRAIN 17 ALL AROUNU ME
| - KENNY "B_BYFACE" EDMQNDS MERCURY/IDJMG FLYLEAF ASM/OCTONE/INTERSCOPE
10 2, MNOODLE Soup FAKE IT r
- FOURBOEAST NATIVE LANGUACE SEETHER WIND-UP
= o =" e ——— =
g 3 TROUBLE SLEEPING 53 ICKY THUMF
! CORINNE EAILEY RAE CAPITOL THE WHITE STRIPE THIRD MAN/WARNER BROS.
8 28 LET'S TAKE ARIDE 26 WHAT I'VE DONE n
NORMAN BROWN PEAK/CONCORD LINKIN PARK WARNER BROS.

#] MOST ADDED

POETRY MAN Queen Latifah FLAVOR UNIT/VERVE)

#] MOST INCREASED PLAYS

LADI:S" CHOICE Paul Taylor {PEAK/CONCORD}

TOP 5 NEW AND ACTIVE
STAY Simply Red (SIMPL¥RED.COM)
FEELIN' OOD The Pussycat Dolls (A&M/INTERSCOPE)
COOL OF THE NIGHT Joyce Cooling (NARADA JAZZ/BLG)
KEEPIN® IT COOL Nick Colionne NARADA JAZZ/BLG)

WATER TO DRINX (AGUA DE BEBER) David Benoit (PEAK/CONCORD)

LOMPLETE SMOOTH JAZZ CHART ON PAGE 52

#] MOST ADDED

ALMOST EASY Avenged Sevenfold (HOPELESS/WARNER BROS.)

#] MOST INCREASED PLAYS

EMPTY WALL! Serj Tankian (SERJICAL 5= KE/REPRISE)

TOP 5 NEW AND ACTIVE
ALMOST EASY Ave ged Sevenfold (HOPELESSWARNER BROS.)
BELIEV The Bravery {ISLAND/ID. kG)

SHADOW OF T 4E DAY Linkin Park (WA NER BROS.)

AN END HAS A S "ART Editors (KITCHENW.F E/FADER/EPIC)
TEN 1 ON BRICK Hurt (CAPITOL

| COMPLETE ALTERNATIVE CHART ON PAGE 54

(s)]
0

3 E 11 NIZLSEN BDS E 11 NIELSEN BDS = 11 NIELSEN BDS
= 22 TITLE CERTIFICATIONS 9 TITLE CERTIFICATIONS 9E TITLE CERTIFICATIONS
£ gz aRmST IMPRINT / PROMOTION LABEL g3 AT IMPRINT / PROMOTION LABEL gg ARTIST IUPRINT / PROMOTION LABEL
- Q (=] (=}

THE FRETENDER NO. 10 WK) PARALYZER NO. 1{3WKS) n HOLD ON NOC. 1(5 WKS)

FOO FIGBTERS ROSWELL/PCA/RMG FINGER ELEVEN WIND-UP KT TUNSTALL = RELENTLESS/VIRGIN

BLEEB IT OUT THE PFETENDER RADIO NOW} ERE

LINKIN FARK WARNER BROS. FOOFIGHTZRS ROSWELL/RCA/RMG BRUCE SPRINCSTEE 4 COLUMBIA

SO HeTT | DON'T WANNA STOP SHUT YOUR EYES

KID ROC TOF DOG/ATLANTIC | 0ZzY DSBRURNE EPIC SNOW PATROL POLYDOR/AGM/INTERSCOPE

FAKEIT SO HO™T BUBBLY

SEETHES WIND-UP KIDROCK TOP DOG/ATLANTIC COLBECAILLAT UNIVERSAL REPUBLIC

1 GETAT NEVER TOO LATE IN THE COLORS

| CHEVELE EPIC  THREE DAYS CRACE JIVE/ZOMBA BEN HARPER & THE NNOCENT CRIMINALS VIRGIN

NEVER TOO LATE FAMOLS THE UNDERL DG

THREE CAYS GRACE JIVEZOMBA PUDDLE OF MUDD FLAWLESS/CEFFEN SPOON MERCE

FAMQUS FAKE I~ MISSED THE BOAT

PUDDLE JF MUDD FLAWLESS/CEFFEN SEETHER WIND-UP MODEST MOUSE EPIC

ALCO4AULIN' ASS WHAT FVE DONE n PUNISH THE MONKEY

HELLYEAH EPIC LINKIN PARK WARNER BROS. MARK KNOPFLER WARNER BROS.

RISE ~ODAY RISE T@DAY 1973

ALTER B2IDGE UNIVERSAL REPUBLIC _ ALTERBRISGE UNIVERSAL REPUBLIC JAMES BLUNT CUSTARD/ATLANTIC

LIFE 15 BEAUTIFUL FOREV:R SHE MOVES N HER OWN WAY

SIXX: AN ELEVEN SEVEN PAPA ROATH L TONAL/GEFFEN THE KOOKS ASTRALWERKS

#] MOST ADDED

ALMOST EASY Avenged Sevenfold (HOPELESS/WARNER BROS.)

#] MOST ADDED

HLMANITY Scorpions (NEW.D0OR/UME}

#] MOST ADDED

AIN'T NO TIME Grac: Potter And The Noctu -1als (HOLLYWOOD)

#] MOST INCREASED PLAYS

ALMOST BEASY Avenged Sevenfold (HOPELESS/WARNER BROS.)

#] MDST INCREASED PLAYS

CRASHED Daughtry (F.CA/RMG)

#] MOST INCREASED PLAYS

YOU'RE THE V DRLD TO ME David G -3y (ATO/RED)

TOP 5 NEW AND ACTIVE

DIRTY LITTLE ROCKSTAR The Cult (NEw WILDERNESS/ROADRUNKER)

TOP 5 NEW AND ACTIVE

TEN TON BRICK Hurt (CAPITOL)

TOP § NEW AND ACTIVE

WONDERFUL WORLE D James Marrison (POLY OR/INTERSCOPE)

THE RUMNING FREE Coheed And Cambria (COLUMBIA) TIME IS RBNNING OUT Papa Roach (EL TONAUGEFFEN] MY MOON MY MAI | Feist (CHERRYTREE/POLYDR/INTERSCOPE)

N@®THING TO LOSE Operator (ATLANTIC) KING DF THE STEREO Saliva (SLAND/DUMCG) LISTENING TO LEVON Marc Cohn T=CCA)

PSYCHO Puddle Of Mudd (FLAWLESS/GEFFEN) ALMOST EASY Avenged Sevenfold (HOPELESS/WARNER BROS.) TURPENT INE Brandi Carlile (COLUMSIA)

3'S & 7'S Queens Of The Ston= Age (REKORDS REKORDS/INTERSCC PE)

CCMPLETE ACTIVE ROCK CHART ON PAGE 55

ROCK AND ROLL Paets & Pornstars (WENZLHOPPER/ADRENALINE)

COMPLETE ROCK CHART ON PAGE 56

WALKEN "Wilco (NONESUCH/WARNER BR05.)

COMPLETE TREPLE A CHART OGN PAGE 59
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Liner Notes
Profile: Terry Shockley
Title: Armada Media CEO
Favorite radio format:
Oldies

Favorite TV show:
“Sandy and | are both
sports junkies. We
watch college football,
NFL football and the
PGA tour. | also enjoy
fun shows, like ‘Dancing
With the Stars.” ”
Favorite song: “California
Sun” by the Riveras
Favorite movie:

“ ‘High Noon." { love
John Wayne movies.”
Favorite book: “Seeds
of Greatness” by Denis
Waitley

Favorite restaurant:
“The Nitty Gritty here
in Madison, or in
downtown Madison the
Chop House.”
Beverage of choice:
Arnold Palmer [an iced
tea/lemonade drink]
Hobbies: “Colf has been
a family hobby of ours.
Both of our children
played at the University
of Kansas, and had high
school and college golfing
careers. | have a street
rod collection and a little
hobby | call hot rod
paradise. |'ve built a
collectors garage in
Florida that's associated
with my office in DeBary
just north of Orlando.”
E-mail address:
tshock@shockleygroup-
inc.com

24/7 NEWS ONLINE @

Armada Media focuses business on serving hometown communities

Terry

Shockley

By Erica Farber

rimada Media has identified what may be the last major con-
solidation opportunity in radio: small hometown markets.
Having acquired more than 30 stations in a short period of
time, its CEQO is the highly recognized career broadcaster Terry
Shockley. This recently founded Midwest radio startup lists a
board of directors that reads like a who's who in broadcasting,.

Beginning your career: [ started as a TV produc-
tion floater at WHBF-AM-FM/TV in Rock
Island, 111 T ran camera, set up live shots tor gro-
cery store ads, you name it. At that time, FM was
in its infancy, so 1 was able to practice news-read-
ing skills and sports delivery between the 6 pm.
and 10 p.m. news. | took college courses in radio,
television and speech at Augustana College in
Rock Island, where 1 got my BA, and the
University of Kansas for a master's degree. There,
[ continued to do television production and var-
gigs, |
Broadcasting Group in Iowa as news and sports

jous  on-air worked  for Harris
director for a couple years and ended up in
Madison, Wis., at ABC-TV athiliate channel 27.
Uldmately [ became president and general man-

ager at the sister station i Wausau.

Getting into ownership: [ went through a series
of ownership changes and decided to go out on
my own. My wife, Sandy Shockley, had been
teaching school and had done some on-air work
and thought she should be my partner. We were
able to buy a big-signal FM here in Madison.
Within a couple of years we purchased Duluth
WZTR-FM 1n
Milwaukee. We ended up buying four more sta-

Superior  Radio and  then
tions in Duluth and in 1995, 1 had an opportu-
nity to purchase television stations 1 had helped
build and grow in Madison, Wausau, La Crosse
and Eau Claire, all affiliated with ABC. Later we
added Eagle River and then built Fox channel 47
in Rochester, Minn. We sold all our stock in the
company and I began Shockley Group, which
consults and does sales and leadership training. 1
also mentor CEQOs in and out of the business,

Founding of Armada: | got together and talked

with longtime friend Jim Coursolle and Chris

Bernier, who |owned several stations]. We felt

www.RadioandRecords.com

one of the next frontiers was aggregating a small-
market group focusing on radio. We joined
together a great group of people and that became
Armada Media.

Long-range plans: To grow selectively into markets
[with populations of] 25,000-50,000 tops, all with
a hometown thrust, whether it’s radio or televi-
sion. You have a license to serve a community, so
you polish that license daily and polish the key to
the city. We're disciplined in the markets we
choose to be in, but we're not going to buy every
market that comes up. We're more centered in the
Midwest, near- West. We will look at markets and
determine whether they are a trading center, a
destination  where people go to shop and

whether retailing is thriving,.

Biggest challenge: To have excellent general man-

agers who are self-starters, motivated and want to

www americanradiohistorv com

be in that area. You cannot run these properties
by remote control. These people become the tab-

ric of the community.

State of radio: What I like about small markets 1s
that it’s real radio. It excites us to make a differ-
ence for a commumity. It the local hospital is
struggling and needs to raise funds, we can be
there. Radio is doing just fine. We're poised to be
a great competitor. We're immediate, we can
answer the needs of the community, and 1t does-
n't take us long to react. And when you do those
things, the local market responds to you with
advertising dollars and community support.

Something about your company that might sur-
prise readers to learn: You can still do it in today’
marketplace. People think consolidation is over,
that the industry is looking at divestors because
they're too big. Theyre looking at whether they
should be private or public. There’s a lot of tinan-
cial analysis of the business. You're talking to a guy
who is historically glass half-full. It you can play
radio today, you can play it for keeps, but you have
to have a focus on what you're doing.

Career highlight: [ hope I'm thought of as an
innovator, as someone challenged by change. 1f
the industry is moving in a direction, I like to be
on the edge of that direction. I am an idea per-
son and then [ hire far brighter people than 1 am.
There are a lot of bright bulbs out there, and 1
want a good deal of them.

Most influential individual: 1 was blessed in my
educational experiences to be around some ter-
rific people at the University of Kansas, includ-
ing Dr. Bruce Litton, who was chairman of the
radio/TV/film departmient, Jand] Tom Hedrick,
who in those days was the voice of the Kansas
City Chiefs and our talent instructor there. Those
people set high standards. In my early broadcast
career at channel 27, [ was associated with two
individuals in Madison who were superb broad-
casters, manager Tony Moe and sales manager
Ben Hobbel. Over the course of time, I've also

learned a lot from my employees.

Advice to broadcasters: We need to superserve our
markets of license. Get in and address the needs
of the conumunity and be involved. What we can't
do is sit back and bend the numbers all day long.
We've got to watch technology closely and listen
closely to consumers. If the marketplace starts to
respond to new technologies then we better be
on it. All of us wrestle with the return, but don’t
let the edge get too far out in front of you because
when it does, you lose momentuim. RsR

‘If you can play radio
today, you can play it
for keeps, but you
have to have a focus
on what you're
dOing.,—Terry Shockley
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Congratulations to Dave Bestler, Leighton Peck, Ginny Morris
and the entire staff of KSTP-FM, Minneapolis-StPaul.

2007 Marconi Winner for overall excellence in radio.

2007 Crystal Award Winner for outstanding
year-round commitment to community service.

Arbitron rated #1 with Women 25-54, Spring 2007.

281-647-9222 = 563 3. Mason Road, Suite 404, Katy, Texas 77450
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Ouir first round draft pick.

Dan Patrick has joined the Content Factory

312 654 2463

_Contact: Karen Peterson  kpeterson@thecontentfactory.com
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