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QOutKast returns with a
brand new album. idlewiid.
with the movie of the same title.
starring Dre and Big Boi.
hitting theatres nationwide this
Friday, August 25th
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_Idlewild is a brand new album
of all new studio tracks from
the legendary duo. including

“Morris Brown,’
and “Idlewild Blue
(Don’tchu Worry

'Bout Me)”
In rotation at radio
stations nationwide!
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Newslociis

Group as station manager for hot AC WVNS
(Venus) and akternative WBUZ (the
Buzz)Nashville as well as gospel WYCRQ (the
Light VClarksville, Tenn.

» SHAKERS

Claar Channal's CHRAOp 40 WFKS (979
Kiss P} acksonville, Fla., APDAfternoon
talent Skip Kefly hes vacated the premises . .
Michelle R. Connolly, » member of the eco-
nomics (aculty at Dule University, has been
named chief economist of the FCC . . . The
Opie & Anthony virus spreads to middm

Fleld‘l(nodult
Out Of The Park’

Ever since CBS Radio announced cardier this year that it would
scll off stations in 1) markets, the industry has waited 1©0 we who
stodd to gain from this new round of comsolidation. Entercom is
the firt victor with its purchase of 15 stations in four CBS mar- Fleld

kets, as well as one outlet from Radio One in Boston. The company paid nearly $Mn0
million for all the asscts of four wations cach in Austin. Cincinnati and Rochester, NLY.,
andthmiantphisﬂnﬁNmaumwuwkmﬁxdwc«nmmgivingkm
ence in a total of 22 citics. Entercom will operate its new stations through a tink bro-
krnw‘qumncmrxch in Rochester, where FCC regulations require the comipany to

divest two
Entercom president/CEO David Field uys the transaction would create u-mtu
itics for i ¢ yoes and sharcholders™ a swance wupy
by Frank Kalil. president of broker Kalnl & Co:“E malr an iy good

deal, bath strategically and financially, from any viewpoint” he says."David Fickd knocked
it out of the hallpark. no two ways about it. It would have been good for a monkey on -
a rack. but for a guy with strategic needs, its just one heck of a buy”™ —Click ‘Taylor

Diary Returns To Blame For

L.A. Country Disa ?

t’s the day that Los Angeles country radio died. With the Aug. 18 announcement that
Emmis wes punting the format in LA.—flipping KZLA to riwthmic AC and delegating coun-
try to an Internet stream and HO2 channel—three of the top five radic markets are now
sans the format. LA. joins New York and San Francisco. Tinseltown typically ranks No. 1 or
No. 2 in country album sales and country acts often sell out the biggest venues in town.
However, Arbitron ranked KZLA at a lackiuster No. 20 12¢ in spring 2006, with a 1.7 share.
Jaye Albright, consulting partner with Albright & O’Malley Country Consulting/Radial(),

places at lsast part of the blame on faulty diary reporting: “Rt’s getting more dificlidt to con-

following syndicated moming men Adem
Carclis—at CBS Radio’s altemative KXTEALss
Vegas . .+ Koch VP of marleting John Franck
gets the upgrade to senior VP of marketing

. . Alver a year as MDMfterncon driver, for-
mat veteran Marco Collins has left Finest
City’s alkternative XTRA-FM (91X)/San Disgo
for personal ressons. Crestive directorhight
Jock Stephen Kallao moves up to aftermnoon
drive and tacks on some music duties.

AUGUST 25, 2006

tly get thnic disries back in these multicultural melting pots that America’s

largest cities have become.” In turm, she says, “Convincing country radio to young, big-city,
quite possibly ethnic media buyers who know ittie about it has alweys been » challenge. AN
they need to do is drive 75 miles from any of these major media centers to hear a country
station that solidly ranks in the top three.”

Add to that Arbitron’s format trends report that d country’s ongoing l
rebound, from an 8.4 AQH 12+ in spring 2002 to 9.5 in spring 2006.

Back in L.A., the good news, at least, is the return of Rick Dees to the local sirwaves. The
radio legend takes mornings for the new Movin® 93.9, following his March 2004 exit from
crosstown Clear Channel CHRAop 40 KNS, where he ruled for two decades. —Chuck Taylor

August 25, 2006

ON THE WEB
Costas On Costas

Bob Costas’ radio oots run deep. from
Syracuse University's WAER and news/
talk WSYR /Syracuse. N.Y.. 10 a long run
at CBS Radiods news/alk KMOX/Ste.
Louis. Costas is abo known to radio fans
a howt of “Costas Coast 1o Coast.” his
pioncering, mid-"8s Sunday-night net-

work sports show. Come Sept. 14, Costas
is back as host of'a new weekly radio pro-
gram via Premiere Radio  Networks.
Costas telk R&R his show will featunc A-

tist guests from sports and other walks of
lite, along with his own insights, observa-

tions and commenary.

Top Management
Changes At Clear Channel

As part of a “flatter.” “more nimble” man-
aement structure being implemented at
Clear Channel Radio. executive VI off
operations titks have been bestowed upon
executive VI of West Coast operations
Chadie  Rabhilly. senior  VI/Southwest
Suan Karis and senior VI/Mid-South
weggion Tom Stars, Increasing the company’s
exccutive VI ranks to nine. the trio will
continue to manage specitic regions while
adding new duties. Rahilly, for example,
will work on dewloping national saks
opportunities as well 28 on the company’s
waftic initiatives. In an internal memo
CCR prsident/CEO John Hogan said
the  still-unfoldi new

approach nnnm devision- uukmg
authority at all keveh” More detaibs as they
happen at RadioandRevords.com.

Citadel Seeks To
Renegotiate ABC Deal
C g on his pany's pending

deal to purchase ABC Radio from the
Wikt Disey Co., Citadel CEO Fand
Subenan told The Wall Street Journal that
“the performance of ABC stations is ot
where it was expected to be™ and, as 4
resuk, “some of the financing commit-
ments have 1o be redone.” The comments
came in the wake of a recent Jide in wock
prices for Citaded that could trigger 2
clause in the deal that would increase the
company’s payout to sy,

) ) ) THERE'S MUCH
www.americanradiohistorv.com

MORE @ www.RadioandRecords.com
o
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" One of the Great Rock Songs of Our Time...
As Only His Voice Can Capture It

‘RODSTEWART

“Have You Ever Seen The Rain” L
from the brand new album o l‘v
‘RODSTEWART ; \ )
Still The Same... ; S
Great Rock Classics Y : |

of Our Time -,/' % il
-//,/"’;//‘"{7 | R/ \\\‘/! %
‘AMosthdded ) . [\
atMainstream AC out of the box! // //' py / / / \ '
17 Rudience pre-impact! a \\\ | \ ,
Agreatestgainerpre-impact! ./ |/ \\\ | )\\ RS
'OysrL zuons}:%tgons on first week! { . \\\ \ \\\\\;\\' ,” =4 ’:f’
WLTW/NYC - Already #6 rank! ‘o \i o
o T gy

WLIT/ Chicago - Already #8 rank! -
WALK/Nassau-Suffolk ~Top 20 at impact! . T
WIVR/Richmond ~Top 25 at impact! e
WDEF/Chattanopga ~Top 15 already! S
WNIC Detroft WMJX Boston -
WLT] pittsburgh KKM] Rastin d
KMGL oklahomaCity  KVLY McAllen 3
KRBB wichita RKUMU Honolalnx
WY]JB Albany RTSM Elpasp)
KWAV Monterey WTCB columbia, s¢
KQIS Lafayette WRSA Hantsville
WEFMK Lansing WIJRK Jackson
KVKI shreveport WHUD Newburgh
..and moreg!!

www.jrecords.com

www.americanradionistorv.com
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KT TUNSTALL’S “BLACK HORSE &
THE CHERRY TREE" TOPS THE HOT
AC CHART FOR A 10TH WEEK. AMONG
FEMALE ARTISTS AT THE FORMAT,
ONLY AVRIL LAVIGNE, NATALIE
IMBRUCLIA AND CELINE DION HAVE
HAD LONGER-RUNNING NO. Is.

FORMAT
CHR/TOP 40

RHYTHMIC

Pullin’ Me Back /
Chingy Feat. Tyrese
Pullin’ Me Back /
FengryiFeat, Tyrese
Fly Like A Bird /
Mariah Care

The Blessing Of Abraham /
Doria L rerence Presents The 7 Cty S

Mountain Of God /
Therd Day

Everything You Ever Wanted /
Hawk Nelson

Breathe Into Me /
Red

RAP

URBAN

URBAN AC
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK

Mountain Of God /
Thurd Dav

i You're Going Through Hell /
Rodney Atkins.

INSPO

COUNTRY
d Day /
86l <o |ERT

Black Horse & The Cherry Tree /
KT Tunstail

What Does It Take /

Peter White

Miss Murder /

HOT AC
SMOOTH JAZZ
ALTERNATIVE

Am al § Have Become /
Days (sace
Dani California /
Red Hot Chil Peppers
Waiting Dn The World To Change /
John Mayer
American V: A Hundred Highways /
Johnny Cash
Labios Compartidos / /
Mana

ACTIVE ROCK
HERITAGE ROCK
TRIPLE A
AMERICANA
LATIN SONGS

Te Compro /
()

REGIONAL MEXICAN

Labios Compartidos /
Mana

Que Precio Tiene El Cielo /
Marc Anthony

LATIN POP
LATIN TROPICAL

Down /

LATIN RHY THM ol =y

WITH ITS 1TTH ENTRY ON
THE REGIONAL MEXICAN
CHART. DUELO
CELEBRATES (TS FIRST
NO. 1AS “TE COMPRO"
VAULTS 5-1

DUtL

y IR
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Balanced talk and current music rate highest

What Military
Listeners Want

Al Peterson
APeterson@RadicandRecords.com

cteran researcher/consultant John Lund recently conducted a

project commissioned by the American Forces Radio and

Television Service to learn more about the media wants and

needs of today’s military. @ Lund heads two companies: the

Lund Consultants, a multiformat custom programming and

management consultancy, and Lund Media Research, which
provides perceptual rescarch, focus groups, music testing and retail-client research
to broadcast media. @ “The project covered three niain areas.” Lund says. *To
research what military personnel want to listen to, to provide consulting on how
to alter programming based on the results and consultation in terms of man-
agement changes that would need to be implemented.”

What Is AFRTS?

sonnel stationed in non-English-speaking coun-

AFRTS s a division of the US. Department of

Detense that provides radio and TV prograimming
to troops stationed overseas and to AFRTS-owned
radio stations in about three dozen cities outside
North America. The US. Congress mandated the
service to ensure that United States military per-

tries have access to US. radio and TV.

“Basically, whatever you see on US. television
is available 1o military families via cither an on-
base cable-TV system or DTH—direct-to-home
satellite.” Lund says. A dozen radio chamels are
also available on the DTH system. which is how

il

|
|

‘People in
the military
want to
hear more

news,
especially
world news
and news
from home,
:Iylap i? .
pical in
our studies
of civilian

listeners.’
—John Lund

most AFRTS radio programming reaches listen-
ers. The radio service includes music formats,
sports, news and many of the tlk shows you
would hear in the United States.”

AFRTS owns local radio stations in about 34
locations worldwide. “These prinurily are in
places where we have a lot of people stationed.™
Lund says. "Right now there are stations in Iraqg.
Afighanistan, Japan, South Korea, Germany, luly,
Spain, Cuba and a number of other locations
where we have mibitary personnel. They are over-
the-air stations licensed by the host country for
use by the US. military. These stations carry pro-
gramming from the network, but also have the
option of creating their own programs locatly.”

Lund learned how some decisions are made
about local programming when discussing the
oldies format progranmned by a station in Japan.
“Most everyone in the military is between 20 to
40 years old.” he notes. “So when | wondered
why they would program oldies. a commander in
the States asked it 1'd ever seen the movie *Good
Morning Vietnam.” After renting it thar nighe, 1
learned that. just like in the movie. sometimes
what you hear has more to do with the demo-
graphics of the base commander than with the
station’s audience.”

What Troops Really Want
When military newspaper Stars and Stripes first
reported details of Lundss study. there were many
misconceptions about what it actually recom-
mended. "1 think the most famous complaint was
when Rush Limbaugh said on his program that
we said AFRTS should drop him in favor of hip-
hop.” Lund recalls. “That was not true, but it was
a thrill to hear Rush mention me by name”
Lund says much of what has been reported is
not accurate. “We did research to discover what
were the likes and dislikes of the audience and

then made ret endlations tor i

Continued on page 8

AMERICA REMEMBERS SEPTEMBER 11
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THERE'S MUCH MORE @ www.RadioandRacords.com
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Continued from poge 6

he says. “First, we did an affiliate study. because although
those local stations are owned by AFRTS, they are actu”
ally operated by the individual service branches at the
bases where they broadeast. In many cases, AFRTS midn-
agement didn't even know exactly what was being car-
ried on those 34 stations. So one of the objectives was o
find out exactly what the affiliates were programming and
what they wanted or didn’t want from AFRTS.

“We also did tocus groups at five different base loca-
tions across Europe.” Lund continues. “Plus, we did a
huge, worldwide audience perceptual study designed to
get 1 broad read on what programming the majority of
military listeners were interested in hearing on AFRTS.
For the record, s never said they should take Rush
Limbaugh off of AFRTS. I'm not really sure how that
idea cver got reported.”

So exactly what did Lund and company recor

1o AFRTS managemen with regard o programming?

From left are Larry Sichter, Armed Forces Network affiliste relations chief and Defense Media
Certer public atfairs officer; John Lund; Brig. Gen. Robert “Rowdy” Yates, Slst Fighter Wing

Commander, Aviano Air Force Base, RRaly; and June Lund.

“When we first met with the top base commanders and
asked them what it was they really wanted and needed
from AFRTS, most of them told us pretty much the same
thing.” Lund says."They all believe it is essential that their
troops listen to AFRTS radio because there is command
information that they need to get out to them, some-
times very quickly, and radio is the best way to do that.
To them, it's essential that military persomnel listen every
day. but our rescarch showed that they don

Lund says that iPods. CDs and music on computers are
the overwhelming listening choices for military person-
nel. “They can get the music they wane from those
sources,” he says. " They told us that. for the most part, they
weren't hearing what they wanted on AFRTS, which kind
of contradicts everything commanding ofticers really
want. These are basically 20- 10 $H-year olds—miostly
male—so what do you think they wane? The same thing
that 20- to 40-year-old nonmilitary males in the United
States want 1o hear—rock, pop and thythmic CHR., sports
and news.”

News/Talk
Programming Valued
“People in the military want to
hear more news, especially world
news and news trom home, than is
typicat in our studies of civiliz
US. listeners.” Lund says.
sports news is much more impor-
tant to military listeners than aver-
age, because they cannot always
catch their team due to the time
differences around the world. We
were actually in Europe when the
World Series was on List year, and
the game started at 2 a.m., so you
«can see the problem.”

In addition to news, sports and
music, military radio listeners also
get a full lincup of talk radio shows
via the DTH ulk channel. Some.
but not all, local stations ako carry

7

‘For the record, we
never said they should
take Rush Limbaugh
off of AFRTS. I'm not
really sure how that
idea ever got reported.’
—John Lund

some talk shows, “In most cases, AFRTS has one, two or
sometimes three stations in a location,” Lund says. “So
what I said was," 11 had three stations I'd make one CHR,
one rock and one news/alk. 161 had only two stations,
you could make a very strong case that one should be rock
and the other CHR since all of that ealk programming is
abso available to milicary listeners on satelliee, w nost
have access to. Most of the over-the-air stations are uséd
for short listening periods driving to and from the base,
so it only makes sense to give the audience what they most
want if you want them to listen.”

Lund says his company also recommended that the
AFRTS ulk channel be upgraded and presented more like
a ypical news/talk station sounds in the United States. “We
recommended that the channel be time-sequenced so that
Rush, for example. could be heard at noon tocally as he is
in the US., instead of at 6 pm. in Germany or ac midnight
in Japan. And we abo recommended that they have two
television channels for play-by-play sports programming
with sports on radio moving to a tocus on sports news, talk
and scores since most people told us they rarcly listened to
play-by-play on radio

When it comes to talk, Lund says he found that a bal-
anced lincup is the best way 1o go.“The military docsn't
really take a stand on politics. And while you may have
preconceived ideas of the political leanings of active-dury
people, you have to understand that AFRTS, as part of the
Departnent of Defense, reports to Congress. So it just
makes sense to carry shows from both sides of the aisle,
s0 to speak. For a service like AFRTS, 1 chink its just as
important for them to carry a variety of alk shows as it
is to carry a variety of music formats.”

MORE OPTIONS
FOR BETTER RADIO

THERE'S MUCH MORE @ www.RadiocandRecords.com

www.americanradiohistorv.com
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- Chartbreakers Weekly Hits CDs
« AC Prep

* AC Imaging

800.609.5663
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Hf You've Got The Right Stut,
Irwin Pollack Wants
YOU
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LOOK WHO'S COMING TO
® R&R CONVENTION 2006

SEPTEMBER 20-22, 2006 Hilton Anatole Hotel ¢ Dallas, Texas

This year R&R and the NAB are teaming up to give you an unforgettable experience by holding their conventions side-by-side
at the Hilton Anatole Hotel in Dallas from Sept. 20-22.

Join the top broadcast and recording industry executives for three days of informative panels, compelling format-specific
breakout sessions, exclusive artist showcases and extensive networking opportunities, all under one roof!

General Session — Talking Neads of Programming

John Dickey Carl Gardner John McConnell Pat Paxton Jimmy Steal

Cumulus Media Journal Broadcast Group ABC Radio Networks Entercom Communications Emmis Communications
R3R Openiny Night Cocirtall Party Keynete Address by Freaknemics Axthers

featuring a live performance by Bawiing Fer Sonp

Steven Levitt Stephen Dubner

Jacehs Media Summit Edissn Meia Ressarch Preseatation inside The Stndie

with Wheepi Goldbery

RER Preseats Pecas Pore Loces/Subeio Jump B1f + The Mix Biast Shew Bewn

“Rate-A-Record is a service mark

of dick clark productions

R&R CONVENTION CO-LOCATED WITH RABR,

REGISTER NOW
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SANDOR: PATSY LYNCH/RETNA LTD.

MANAGEMENT / MARKETING / SALES

Moving jocks from behind the table and into the fray

Remote
Marketing

Ken Tucker

e all know DJs who would rather chat on their cell phones or linger

in the back of the tent at

station remotes and events than mingle with

the unwashed masses. While some are chatting up the hot new intern,
others are simply uncomfortable meeting listeners face to face. @ But
when it comes to station marketing, you need all hands on deck. ® CBS
Radio’s country KFKF/Kansas City promotion director Renee Fonner

knows the situation firsthand—she sometimes has to coach air talent and other station person-
nel to step out and interact with listeners. “There are suggestions we make not only to jocks
but to our engineers and producers,” she says.“They are the marketing team for that ewo hours
for the station. Yes, the engineer has to get the remote on the air, the producer hangs banners
and the jock talks about the client, but it’s ewo hours of marketing to perhaps new listeners—
you never know who will walk up at a remote.”

Clear Channel’s counery WPOC/Bakimone promotion
dinctor Annie Sandor agrees with Fonner and has a solu-
don. “Fvwe worked with some air takent that are
timid by natre.” she sys. A great event penon
has an interxctive “something’ onsite for the
remote or appearance. A “Putt to Win® or “Wheel

»

15 even more important when your station is in a com-
petitive battle. like KKWF is with CBS Radio country for-
mat leader KMPS, " When a Wolt jock meets a
new listener, looks hin in the eye, shakes cheir
hand and thanks them for listening, [chat far out-
wighs| somie promo kid blindly shoving a stick-

of Fun® will imohvwe your alent with the listeners.” = cr at them.” he says.

Theres a lot of competition for people’s L. 4 *1¢'s vital for our jocks to be on-site.” he says.
attention today. Sandor says, adding that stacion 4 “When the Wolt is at a festival, bar gig or other
personned need o make sure we are doing our Cadis appearance, the listeners that come to our tent

Jjobs to let listeners know we appreciate them.”

Gator Harrison, P/ inoming man for Clear Channels
country WGSQ (the Country Giant)/Cookeville, Tenn., says
that knowing the staffs strengths and weaknesses is crucial. If
he's warm and fuzzy on-air, but pissy in person, keep him
under lock and key” Harrison advises. Build good relation-
ships. bue don't show them your hanggaiked big oe”

Fonner agrees. “The last thing you want is for a listen-
er to have a bad experience and to tell their friends.”

Air personalities are at remotes for a reason, acconding
to Sandor. “The most important thing about [terrestrial]
radio is that its local.” she says. “Listeners need to feel like
it's cheir radio station, and that includes air talent. If they
take the time to wake up cach morning with |[WPOCH|
Laurie 12¢ Youn, important that Laurie DeYoung take
the time for them!

Entercom KKWF (the Wolt)/Scattle AP1)Y/ M1/ afier-
noon 1)) Rob Walker says the personal touch is important.
“We know that the listeners are involved in our lives and
they want to get to know us.” he says. “Ie's very important
that the jocks put themseives out there for the listenen.”

AUGUST 25, 2006

don’t want to meet a street eam member, they
want to meet the jocks”

Break Down Barriers

Harrison compans the process to dating. “Your on-air
[content] is the phone call. Station events are your face-
to-face date.” hie says. “"Look as good as you sound. Just be
warm, friendly, honest and approachable. Don'tsic behind
a table and mic waiting for somebody to care, Grab a
Coke, stic

Walker concurs. “Our jocks and street team members
know that from the moment we arrive to the moment
we're out of sight, the Wolf'is ‘onstage.” ™ he says. “1¢s the
difference between a simple radio station and a love mark.”

“Your station becomes more than “a radio station.” ™
Harrison adds, “it becomes "my radio station.” ”

KEKF's Foumer knows the payotl a great event can
bring. 1 love Mondays when account exees come in and
tell me how great their remote went, especially when the
client is very pleased and has placed additional buys.™

r and T-shirt, and go got us some fistenens.”

THERE'S MUCH MORE @ www.RadioandRecords.com
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Mark Heiden 970.472.0131
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BY THE NUMBERS

4

MARKET SNAPSHOT:

According to the latest empk

figures 9
job growth over a 12-month period in the four metro
areas of Te the Memph is behav-
ing as it always does: siow and steady, with 2.23%
iob growth.

POPULATION: 1,047,900
RADIO MARKET RANK: 50
DEMOGRAPHICS:*

POPULATION®  METRO%  BODEX |
ace w24 o o ws
AGE 2534 - w0
AGE 3544 20m ™ o
AGE 4334 o 0% 04
COLLEGE GRADUATE 1% e
wate o ™ &
AFRICAN-AMERICAN D% am s
EMPLOYED FULLTIME 5™ s W7
VISITED RADIO STATION SITE. 5% - ™
NO. OF RADIO STATIONS: 29
RADIO OWNERSHIP:
oweeR MO.OFSTATIONS  RATINGS SHARE™
CLEAR CHANNEL 1AM, 5 FM (8) 3s0m
cmaoe arm 5™
U 3AM, 3P4 (S) amm

FORMATS: 4 country, 3 urban AC, 3 N/T, 3 gospel,
2 urban, 2 rhythmic, 2 classic rock, 2 oldies, 2 hot AC,
VAC, 1CHR, ) alternative, B other

RATINGS LEADERS:**

STATION FORMAT  AQH SHARE 12-PLUS
WHAL-FM GospeL 74
WHRK-FM URBAN 74
WGKX-FM ] L.
oA URBAN AC -
KIMS-FM URBAN AC 6
INTERESTING FACT:*

The top five activities of Memphis metro in

the past 12 months were gardening (41%), swimming
(29%), volunteer work (24%), fishing (23%) and
photography (22%).

“Seurce: Scartorough Ressash 2006
**Source: Arbitron Serimg 2006 Report

Edited By Susan Visakowitz and Jetfrey Yorke

Where SOAD Rides .
Shotgun With
Huey Lewis

CHART COMMENTARY BY
JOE FLEISCHER

Pve said it before, but it’s worth repeating: Yahoo Music's online radio prod-
ucts are steadily gaining a lofty place in the hearts and minds of labels and
consumers, Offering a wide variety of hit and niche genres, spins at Yahoo
Music radio are proving to be highly valuable in providing song familiari-
ty and artist imaging, Just click for videos, photos, bios. you kiow the rest—
damn important seuff. This week, we look at Yahoo Music's hottest gainers
(calculated by BigChampagne and available at BCDash.com) for Aug. 14.
While the top three (Cassic, Breaking Benjamin, Cherish) represent some
of the top hits, a deeper look at the chart lends insight into the wide-rang-
ing tastes of today’s listeners and illustrates their ongoing desire to hear pop
classics alongside current smashes. You have to love when Pat Benatar (No.
17) and Huey Lewis (No. 16) niake a top 20 of any kind, especially when
that chart akso features such acts as Foo Fighters (No. 5) and System of a
Down (No. 20), This chart certainly shows that rock might just be a litde
more popular than nainstream top 40 realizes, with Three Days Grace.
Shinedown, Stone Sour, HURT and H.LM. all representing.

WEEK ENDING AUGUST 13, 2006

NO.  ARTIST TITLE
) cassE — {1
2 OREAKMGEEAMN  THEDWRY OF ANE
3 owmsu ] comTom
4 THREE DAYS GRACE ANIMAL | HAVE BECOME
5 FOORSMTERS  NOWAYBACK
6 CHRISBROWN  GIMME THAT (REMIX)
7 YOUNGORO SHOULDIR LEAN
8  SHNEDOWN HEROES _
9  SEANPAL — (WHEN YOU GONNA) GIVE IT UP TO ME
0 PAPA ROACH - TO BE LOVED -
N vuscoc — IT'S GO’ DOWN
2 STOMESOUR - THROUGH GLASS
Y] SNAP YO FINGERS E——
W HET RAPTURE —
B VARIOUS ARTISTS JESSIES GIRL.
6 HUEY LEWIS & THE NEWS THE HEART OF ROCK & ROLL
T PATBENATAR _LOVESABATRUERELD
B RODNEY ATKINS I YOUREGOING THROUGHHELL
LI WINGS OF A BUTTERFLY
20 SYSTEM OF ADOWN HYPNOTZE

.
EDITORIAL
‘Scom bonste Mcha Comen
s s Ptk m Vioute
Pheeg e 1o
Semior Edar (News. Ruch Er) 7T
trbde Coustive Dlowctar Jouh Kismart
Seminr Edas (Foshwrs, et
KA O ke Acdvortiaing Artiet Ken Diarmend
Pvtren K-Sy Oy
APrserongasosecerh com

PRODUCTION
-m'whm.c-

Sty Vorke
Barry Bichin
Fou
Ftin e fam Tk it
« Rundyer Lasmard, Anthuny 1. Stalings
Medrgai@fadiosndiecords. com Ohwia Dwnter
H
DOurbuwgRadomdReord com Exdlor C. Maride §
KPrarraorPtmdmnirc o cac
Vol A Gl Sl Schooborg S ALES
S bt e Sg——
foumad Marpbel@Radcsmtflecorth.com

e tmacpil

Ao Carton.

[resei=r R
SVrsshomie PR adcsndech com

MHepp@Rataaradiie: ords.com
MibviBbouss Wovgs Ritais rriee~-JP,
CHARTS Maria Parkar:
ShviogpRadosmdiie: ordh om Rnb Pigvce
et G Mert e B o
Chrivton 6 Gospel Chart Monages  Saree Reneth
ey SResnh@Raduosadiecords com
Chart Masagers: b

ordh.com

Acthm Colembs Sracke Wikoms el

|

Transactions at a Glance

Deal of the Week

PRICE: $262 milion TERMS: Asset sale for cash

BUYER: Entercom, headed by president/CEO David Field. Phone: 610-660-5610
It owns 105 stations, inchuding WROC-AM, WBEE-FM, WBZA-FM and WFKL-
FM/Rochester, N.Y.

SELLER: (BS Radio, headed by CEO Joel Hollander. Phone: 212-846-3939
COMMENT: CBS Radio’s stations in Cincinnati; Austin; Memphis; and
Rochester, NLY,, to Entercom for $262 million in cash. Entercom intends to
begin operation of the stations, except in Rochester, through a time broker-
age agreement in early October. in order to meet FCC regulations, Entercom
wﬂkwwmmmhw.

2006 Deals to Date

Dollars to Date: $5,446,560,354  (Last Year: $2.834,053.805)
Dollars This Quarter: $2,008917422  (Last Woar: $453612.869)
Stations Traded This Yesr: 694 (Last Your: 886)
Stations Traded This Quarter: * us (Last Vour: 168)

THERE'S MUCH MORE @ www.RadioandRecords.com
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"The Future OFf Radio"

David Rehr: CEQD of the NAB
David will give us his vision for the NAB, and his plan mmwwwmhmmm
media landecapes.

"The Future OF Generating Revenue Online"
Gordon Borrell: CEQO of Borrell Associ:tes, Inc.

"The Future Of Media”

Jason Calacanis: "New Media Visionary, " CEO of Weblogs, Inc.
mmm future at Summit S in '99 - and this year, he'll tell us how radio can
participate in the digital future.

"The Future OFf Marketing: Consumer Generated Media"

Ben McConnell: Author & Consultant ["Creating Customer Evangelists")
Ben will halp us harness the power of our audiences, and show us hosw thelr creativity can set redio
apart.

1) "The Future Of Management”

; Jeff Angus: Author of "Management By Baseball"

mmm_mmwmmm Torre Is more effective than emulating

Session Times:
< 1:00-5:00, Tuesday, September 19th and

- &) 10:30- 12:30, Wednesday, September 20th
In Dallas @ The Anatole concurrent with the R&R and NAB Conventions @

For more detalls & an up-to-the minute agenda, please visit:
www.jacobsmedia.comisummit

www.americanradiohistorv.com
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BIG SHOTS
Compiled by Susan Visakowitz
SVisakowitz@RadlcandRecords.com

Summer May Fade,
" But Not The Beach Boys

1. ABC entertainment news correspondent Bill Diehl, center, talked
to the Beach Boys—Mike Love, left, the lone original member still

in the group, and longtime member Bruce Johnston, right—at the
ABC News Radio studios about the band’s new CD “Songs From
Here and Back,” sold exclusively at North American Hallmark Gold

14
7 Crown stores and featuring unreleased live versions of Beach Boys

-

VS abc NFWS abc NEWS ab
VEV WS coc NEV
abc NEWS

WS abe NI

VS abx

www.RadioandRecords . fom

classics as well as three new solo tracks from Love and fellow
original Beach Boys Brian Wilson and Al Jardine.

Hey, big shot! E-mail high-resolution | 2. Aln"t No Other Xtina Christina
photos from promotions Aguilera played host on “American Top 40
appearances,y:;no tours and other in Ryan Seacrest’s absence, counting down
and - 45 the top 40 hits including her current single,
radio record industry events “Ain’t No Other Man.” Flanki i
SVisakowitz@RadioandRecords.com. | center, are the show's mmﬁ Mmltﬂ-m
Claudine Cazian, left, and Premiere Radio
Networks president/COO Kraig Kitchin.
3. Good Chance As the members of J
Records act One Chance toured the
Carolinas, they stopped by CBS Radio’s

urban WPEG (Power 98)/Chariotte, N.C., to
meet moming show host No Limit, center,
at a screening of "Miami Vice.” &. Wreck
‘Em While backstage at a Rascal Flatts
show, members of Clear Channel’s country
KUSS/San Diego team ran into the
Wreckers’ Michelle Branch and Jessica
Harp, who have had success at country
radio with debut single “Leave the Pieces.”
From left are KUSS MO Cindy Spicer,
Branch, Harp and KUSS PD Mike O'Brian.
S. Forever 20 Virgin Records artist Janet
Jackson visited Clear Channel’s urban
WGCI/Chicago studios to promote her new
album “20 Y.0." which streets Sept. 26.
The eternally fresh-faced star is pictured
with nationally syndicated radio personality
Doug Banks. 6. Driven “The Drive on Fox,”
nationally syndicated by Fox Sports Radio
Network, welcomed NFL legend Jerry
Kramer to discuss the start of his Gridiron
Greats Relief Fund to benefit retired NFL
players in need of financial assistance. From
left are Fox Sports Radio host John Fricke,
Kramer and Fox Sports Radio
VP/GM/executive producer Andrew
Ashwood. 7. So Happy Together Rising
pop artist Cheyenne Kimball stopped by
Clear Channel's CHRRop 40 WDCG/Raleigh,
N.C., to promote her new album, “The Day
Has Come.” APO/MD/night host Brody got
to be the prom date she never had.

radiohistorv.com
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STREET TALK

: ‘'m Talkin’ Fast!’
Mama, I'm Talkin !
Will Ferrell, the star of “Talladega Nights: The Ballad of Ricky Bobby,” made
a return visit to the syndicated Ace & T) morning show last week. The boys
asked Ferrell about the heat the movie has apparenty received from some so-
called Christian critics, to which Ferrell remarked, “Apparenty, I'm
Christophobic . . . but all the jokes are on Ricky Bobby.” Asked about criti-
cism he reportedly received from God-knows-who about his stercotypical

A&V

portrayal of Southern
white males, Ferrell
replied,“I'm a product of
the white Southern male
. ..it’s kind of funny that
people come up with this
crazy stuff.”

You may recall that
while filming the movie in
Charlotte, N.C., the home
of Ace & T)'s flagship
WNKS, Ferrell graciously
stopped by for an hour-
long interview after an on-
air listener quest they

dubbed “Will Call.” Said Ferrell to the boys,“! feel like you guys were a good
luck charm for us and the movic . . . I wanted to say thanks.” Basking in the
post-interview afterglow, T) remarked of Ferrell, “He's my new man-crush.” To
which Ace eloquenty added, “Shake and bake, baby, shake and bake.”

Ferrell has been spotted at a suburban Los Angeles ice rink with “Napoleon
Dynamite” star Jon Heder, practicing their mad skating skills for their upcom-
ing movie, “Blades of Glory “Will mentioned that at the end of the inter-
view,”Yankee Pete told ST. “He said, ‘I thought driving a race car was hard . . .

ice skating is much harder.” ™

The Programming

Department

[ ] WNNX (Y9X)/Adanta midday
personality/director of specialty programs Steve
Craig, who has been with the station since its
lunch in 18, er, 1992, has re-upped for two more
years and is awarded bonus AP stripes.

@ Afier five years with WELY (Fly 92.3)/Albany,

Bennett—known off-air as Bob Grisinger—has
left the building. For now. AP1)/afternoon guy
Dave Alexander is holding things down on the
programming tip.

B KHTT/Tubka, Okh. wckcomes mew

N.Y.. the last two as PI), John Foxx has resigned
and is headed owt for 2 new gig TBA.

8 Clkar Channel/Lexington, Ky., dircctor of
operations and programming Barry Fox cxits as
his position is climinated. Reach him at 859-245-
2377 or hearfoxminsightblb.com.

8 PlY/moening talent Jason Jones, aka Big
Mama, s leaving KQQB/Spokanc, Wash.
OM/afeernoon jock  Stewe  “Kekeluv™
Kicklighter will add P1) dutics. .

B Afecr 22 years &t WINK-FM/Fort Myers, Fla.,
Pl)/station manager/morning co-host C. David

—__ StrestTalk@RadioandRecords. com

s

/
Quick Hits
& Anthony “A-One” Morris, longtime afternoon
talent on KKBT (100.3 the Beat)Los Angeles, is
now avellable for his next radio adventure. Find
him at 951-236-9841 or soneflavagtmail com.
@ WBIG (Big 100.3)Washington, 0.C., adds two
new members 10 the full-time airstaff: Market vet
Lisa Berigen, famous for her time at crosstown
WWZZ, grabs middays, and Scott Struber is new
0 nights/APD duties.
& KKDA (K104)/Dellas and overnight personality
U.B. Rodriguez have parted ways. He can be
resched through his Web site, ubchillin.com.
8 KHTS (Channel 93-3)/San Diego has a new
night jock and moming show co-host: Frank Vindi,
aka Frankie V, will transfer his “Frankie’s
Noighhorhood” gt chow woot fram
WSS/ Hartiord, Conn., while Kalvin Reed is
upgraded from a part-time moming show producer
role into full-time co-host status.
§ WLLD (Wiid 98.7)/Tampa, Fla., rolls out the
freaky red caspet for the latest member of
“Oriando and the Freak Show”: Lyrik, who most
recently did part-time st KPRR/E] Peso, Texss,
fills the pumps left behind by Kathy, who depart-
od last month.
 WHHD (HDS8.3)/Augusta, Ga., welcomes Chad
Bennett to nights. Bennett, who comes from
WAEZ (Blectric 94.9)Johnson City, Tenn., replaces
Cosmo, who exits.
 Afvernoon talent Kannon is lesving Bessiey rhwth-
mic WROW (Wired 96.5)/Philadeiphia and is headed
0 Chicago, kured by the overwhsiming charm and
cherisma of PD Rick Gillette and regionsl VP of pro-
iiss dtant Dorn Theodore, 10 take
the 4 p.m.-8 p.m. siot at Clesr Channel CHRAop 40
WKSC (103.5 Kiss FM). The shift has been up for
grabs since Tic Tok left in June.
8 Way back in July, Jason “Buchethead” Seiley
moved from afismoons on Clear Channel’s alterna-
tive WJRR (Resl Rock 10%one)/Orlanda, Fla., to
momings st active rock sister WXTB (98Rock)/
Tampa, Fla. But now, through the magic of a top-
secret process known only as “voice-tracking,”

MI)/night jock Dylan, inbound from nights at | Balley wilt to live on in att ot Real

WHBQ/Memphis, cffective Sepe. 4. Rock 10%one as i nothing ever happened.
Nightmare For Dream Doctor
mmhﬂmmud ‘those diagnosed live three years, 20% e five
the nationally syndicated “Dream Doctor Radio years and 10% live 10 years, while others sur-
Show,” who revesled that he's been diagnosed  vive 30 years. It's impossible to predict.”
with amyotrophic lateral sclerosis, betier- MicPhee says he's commitied to remaining
lnown as Lou Gehrig's dissase. ALS is a pro- ‘the host of the nightly three-hour show for as
gressive, neuro-degenerative dissase that does long as he can while eventually transitioning
not yet have a cure. 1 feel OK right now, but hosting duties to his handpicked successor,
let's be real, it's & very serious disgnosis,” Frank Rurryeon, a fellow Princeton graduate
MicPhee told his listeners. “Fifty percent of ‘who McPhee has worked with for many years.

THERE'S MUCH MORE @ www.RadisandRecards.com
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She went looking fora professional networking organization.
When there was none, she founded it herself

Tess
Taylor

By Erica Farber

hen Tess Taylor got into the music business, she looked
around for a professional association to join where she could

organization existed, she took matters into her own hands.

meet industry people, learn more about the business and
Whelphcradvzmehcfcamr.lWlwnshemalizcdmmh

What started out as inviting a few people to get together
has turned into a full-time job with a mailing list of more than 70,000 profession-
aks. Today, she boasts two titles for two organizations: founder and president of the
Los Angeles Music Network (LAMN) and National Assn. of Record Industry

Professionals (NARIP).,

aks and exccutives to get a Gir shake and sce to it
that the quality of their lives and contributions—
a well 2 those of creators and those who invest
in therm—are respected and valued.”

How one joins: “(o 1 narip.com.”

Biggest challenge: “My biggest enemy is the dock.
Finding the time to do all the things | want to do
and do them properly”

State of the music industry: “We're in 2 tramsition
period; it is 2 hardship for many and an oppor-
tunity for others. | see enormous opportunicy, but
to take advantage of it. people must be fexible
and willing to changr. Scveral things arc cortain:
C have an insatiable appetite for music:
consumers dont merely want more choices, they
ue to make music; there is an ongoing need for

rketing and artist-develop cpertisc, =
well 2 2 need for investment capical. Simply put-
ting onc’s music on the Internet isnt meaning-
ful; expertise s needed to market it, stimulate
demand and sakes”

Most influsentis] Indhvidust: “Other than my parents,
Thomas A. White. 2 consultant in the record and
influential by fas. His by ity. wisdorn and kind-
ness have enviched me tremendously. He has given
me more than | can ever repay”

Career highlight: “Forming—and sustaining—mnry

busines. It satisfying to have created something

that helps others. Abo, when members form rela-

jonships, take the ink we have been able

to provide, apply it and succeed, that gives me the
ation™

Advice for the record industry: “ The relenties pur-
suit of profits is often counterproductive to build-
ing 2 sustainable busines. The bottom line is an
obvi bt ing retationships should
be more important. Put relationships firse, and the
moncy will follow. Provide value so your cus-
tomers will come back for more. This is what sus-
tains 2 busincs. Force-feeding a product or serv-
won't sustain itsclf. Consumers arc too savvy to be
fooled twice™

ing the US. market. Abo, the more volatile the
busines becomes, the more people seck ow

like NARIP. perhaps to help provide

Liner Notes .
Profile: Tess Taylor Beginning her carser: "My first music industry job
Tithe: Founder and was % Blue Danube Radio in Vienna » a pro-
president of the Los ducer for its English-linguage morning show. |
Angeles Music Network  was attending the University of Vienna x the
and National Assn. of time. After graduation | moved to Los Angeles,
Record Industry where | got 2 job at Avalon Attractions, which, at
Professionals the time. was the biggest concert promoter in
Favorite radio # Southern California.”
Classical
Fevorite song: '~ - Founding LAMN and NARI: *| started LAMN afer
Townshend's “Let My 1 got my first job at Avalon Attractions. It was clear
Love Open the Door” from the initial resporse that a forum like this was
Fevorite book: “The needed, so | began onganizing cvents and grew the
Power of Now” amociation. In 1998, | formed NARIP to address
Fevorite movie “The the needs of professionaks.
Lodof theRings” trlogy ~ “LAMN and NARIP give members an op-
Beverage of choice: ity to broaden their professional ok
“Vary fine coffee” Tocally, By and now internationally. Ir’s in-
Hobhbles: “My job is my ingly ol that opp itics conter on
hobby, | love it. | slso understanding and ip-to-the-minute information
love spending time with s well & profkessional relationships. Other bene-
my tamily and friends, fies include learning about precedents, how rela-
and have had the good ps form b P and exccu-
fortune to meet many tives, their strategics, what criteria are used o
marvelous people. lenjoy  make major decisions and grt the green tight on
playing the piano, projects, cec.”
reading, workingonmy  Mission of NARIP: “To promote carcer advance-
books, swimming, ment, education and good will among record
sleeping, composing and  exccutives, dk ically and worldwide. Increas-
collecting fountain pens.”  ingly, US. entreproncurs seck 1o market their
E-mall address: music worldwide and vice versa. Professionals out-
tessinarip.com side the States have an ongoing interest in acces-
@ www.RadioandRecords.com

2 seme of sabiliy
*Part of our mission is to provide education to
enable our members to remain cutting edge and

www.americanradiohistorv.com

‘Simply putting
one’s music on the
Internet isn't
meaningful;
expertise is needed
to market it,
stimulate demand
and sales.” —tess Taylor
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PERFORMANCE-DRIVEN
MARKETING

a) - Iy oF
G ‘1111-(;1 e jung
SeniorVice President

Performance-driven means achieving
- .

results, now and alwavs.”

. -- . . . .
Catherine's tlients return agaim and again
because she delivers results. They relv on
her to be anextenston ol their team. She :
- - " - :
knows radior She knows what works. -

-

Nothing matters except results...
- X
" that's performance-driven marketing.
2 8 -
3

TR

« w =1
A
= s .

ce
reSo‘\)(;e Find out what dimir can do for your station. plus
\o} .
9 download a complimentary copy of dmr’s 2006
_..—  Performance-Driven Markeung Resource Guide at l I l |
-~ s

dmrinteractive.com/resulits
or call us. toll-free at 1-800-261-083 1
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Solutions Are Out There,
But First, FM Has To Care

By Chuck Taylor
lllustration By Kate Miller

------

AUGUST 25, 2006 THERE’'S MUCH MORE @ www.RadicandRecords.com
www.americanradiohistorv.com
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8. Go back to high
school. Sports, pep
rallies and whatever
events offer visiility.
9. Use HO2 side
channels as the new
frontier for the youth
audience, just as FM did
in the late “70s.

0. Get rid of the gray.
Hire kicis to be on-air.

24-y

THERE'S MUCH MORE @ www.RadisandRecords.com

A & .AA .

the fall of 1998
admofllhn&omwhumgh
PF i by ith younge demos
showing the most dramatic declines. Listeners
aged 25-54 were ki an average of 22 hours,
45 minutes 3 week in 1998; that figure is down
by two hours, 15 minutes now, to 20:30. For 18-

happened to discussing the real world that people
are living in? Thats what young people want to
hear aboue™
no one to blame but themselves for the crosion of
young listeners.

“For a very long time, we just didnt care about

344, TSL dipped theee hours, 15 over the
same time period, from 22:15 to 19:00. And for
liseners 12-17, the differential was two hours, 15
minutes, but today, that age group is listening only
12:45 a week, compared with 15:00 in 1998.

So what is radio doing to address this critical

Larry Rosin, co-founder/president of Edison
Madia Research, admies that he is baffled by radio
groups” ambivalence ©0 embrace Gen Y, who not
only command more buying power than any pre-
vious generation, but because they feel alienated by
radio, are rapidly adopting other busgroning media
dnnamvdymyunhcm

Rosin chims ial dh
nM“lMamnmmh
12- to 24-year-old audience that 1 truly thought
would represent a turning point and transform the
industry” Rosin says. 1 came up with all of the rea-
sons that this demographic was no longer listen-
ing to radio with all kinds of evidence. I believe it
was the single best piece of work 1 had ever done.™

And the industry's reaction? “Nobody paid any
kind of jon wh This is anything but
the first discussion of this topic, but you reap what
you sow. There is this attitude that its something
we can worry about tomorrow. No one is even
trying.” he says with resignation.

Rosin is hardly the only critic of how broad-
casters are ignoring Generation Y. The cver-
outspoken John Parikhal, president of Joint
Communications, insists that radio stations age-old
positioning statements are not only irrelevant to 2

* *We're the station for more hie,“We play more
nusic of the "2, "80s and soday’ ks lame bull crap”™
he s2y3.“We've turned air talent into trained dogs.
Have some respect for the people that are listen-
about thernmacives imtead of the audience.

“If you're 17, you wamt to hear that s 100
degrees, how sweaty it is cutside. Personalities are
no longer given the bitieude to talk about the fact
that ity raining, that school is starting in a week,
that Paris Hikton has decided to not have sex, so
what should she do instead? Engage people. What

-~y N 9=

r-old audience that | truly
epresent a turning point

" —Larry Rosin

" he says. “Now all of a sudden, we
WWMmmwMMk\
because we neglected them like stepchildren.”
Saga Communications executive VP/group PD
Steve Goldstein suggests that the youth audi

on their page and, of course, | use my teenage son
to sec what’ hot with music and giveaways™
Parikhal says that in the past, he would main-
tzin contact with a couple of high school kids,
offering them concert tickets and free CIs in
exchange for an open channel to the ket buzz
around campus:“Then 1'd takk to the jocks about
it, and they would figure out ways to sound
young on the air,” he says.

Being present where listeners hang s just 2
important for a station. With radio} hip facvor
already in question, Gce-s0-ace rendk at their

would find plenty of value in radio if only sta-
tions would target it.
“They still have a desire to be entertained,” he
says.“Right now; largely we are not programming
to that group. New music is harder to find, and
‘we are not investing in talent which can make eye
contact with this demo. This is 2 tough one. We
need to create buzz and have this gencration say,
‘Did you hear this?" *

Life Out There
If the g s not reaching ives at the
P level, it is apparendy not lost on real-

world programmers who include Gen Y-cns in
their tanget audiences, particularly at urban, top
40 and akeernative stations. They say they have an
arsenal of toks to make sure that no child is left
behind when it comes to radio’s relevancy. In a
word, it comes down to technology: cell phones,

*“First and foremost, you 've got to engage these
listeners the way they want to be engaged.” says
Dave Steel, PD of Regents rhythmic KRKA/
Lafayette, La. “If they're online, streaming is one
of your tooks to gain cume and TSL from some-
sices need to be functional, interactive and
iﬁrnuiwaulaﬁnbywdaﬁngwhm

perceived cool joints is an cmential imaging clement.

“Go to high school events, whether it be a
football game, pep rally or any other school func-
tion,” Steel says. “By taking time out of your day
to make an appearance, you relate to them on
mukiple levek. Its vieal”

“You've got to go to every relevant everk and
ralk about it” Payne says. “Give away trips to
awards shows, present exclusive VIP acces to up-
teams—varsity, college and pro-car shows, bike
shows. Always ask, "What's next?’ Its exhausting.
hltwen«dmmdtmdduweaemdn

business and it’s our resp

“It can be.as simple 2 outfitting your station
with the hottest gaming system 30 that you can
host Xbox 360 challenges at sales remotes,” he
adds. “You will not believe the response.™

Parikhal streses, “Go to the mall, the places
kids hang out. Create your own events, be wher-
ever they go to show that you care about them.”

He abo suggests making surc a station has pres-
ence at concert events that relace to a young audi-
ence, but prove that it not just a cursory gesture.

“People that work in radio are 30 used to this
kind of thing that they miss the opening act and
leave 15 mi before the main act ends. You've

d on your g show,
ﬁmuodmhmwnan&:w&emm
repeatedly. Airstafl must be familiar and proficient
in current technology and applications to be able
to retate to the listeners on their level”

Al Payne, OM of Radio Ones urban AC
WKJS (Kis-FM)/Richmond, Va., echoes that
sentiment. “We've got to live where they live. This
format is a lifestyle. If most of their time is spent
on sites like MySpace.com, you better make sure
that your station and all of your personalities and
mixers are in their face there as well.

“We host MySpace parties here and recendy
did a giveaway in which callers won concert tick-
ets by giving us their MySpace address. If you
don't want to get that complicated, just mention-
ing lifestyle ivems like iPods and MySpace in your
station imaging will talk direcdy to the demo.
Take all feedback from your personalities, street
team and interns and convert it into ways to
enhance your stationality™

Mambo, co-morning host at Cumulus® chythmic
KVYB (1033 the Vibe)/Ventura, Calif., adds, 1
took at what music and ringsones they download.

got to think like 2 fan, act like a fan, be 2 n”

Whatever the case, Rosin warns, once again, “If
a radio station isn ctargeeing these people, it
doesn’t matter if they show up where they con-
gregate. The point here is that they must be tar-
geting them in the first place.”

The Road Ahead
Looking forward—and i sounds 50 simple—Stecl
stresmes that it is key to make listeners feel like they
tion as opposed to being outside obscrvers.
“You have to make them involved in your
product,” he says. “Whether its cume- or TSL-
related pwmouom. on-air content of other
heough which you by
dmn&dhhdnthmmddk
station, they'll be your voice in the community
encouraging others to listen as well”
Seeel adds that immediacy is foremost in the
minds of young listencrs: “They dont have the

what videogames are the top scllers, then research
the game to sec what songs are on them. MySpace
is something | use to see what songs people have

www.americanradiohistorv.com

apacity to wait for anything anymore,” he says.
“They nced 23 much as they can get 23 soon
possible. It our job to deliver as much 25 we can
to fulfill their needs.”
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Parikhal hammen home that spotloads must
continue to diminish. but more important, com-
mercials have to be pertinent to the audience lis-
tening to a given station.

“They used to have something to do with the
format” he says, “but now ads are irrelevant,
Stations are playing commercials that nobody
cares about, that have nothing o do with listen-
er. It a disservice to listeners and advertisers.”

As a fortysomcething, Rosin has two prinury sug-
gostions, Fint. he says, develop HD side channels as
a destination specitically tangeting Generation Y.

“Time after time, the predominance of” HD2
choices are aimed at the 25-34 audience. 16 like a
reflex.” he says.“How imany classic countries do we
have versus music that is aimed at 6-24 listenen?
Give the entire HI2 tier to youth in just the way
that FM brought young listeners trom AM.”

Second. he offers, only Talf-joking, “Don't trust
any programmer over the age of 30, # the gray-hair
brigaude shows up for a prosotion. fonget it. A bunch
of old farts trying to talk to them is not going o
work. Draft a new regime of people who et i, Hire
young people who know where they are™

Meet 72 Million Optimistic,
Empowered Tastemakers

Some 15 years ago, “Generation X" became a well-
entrenched pop culture catchall for a peer group of
cynical, angst-filled twentysomethings living in the
shadow of the sprawling baby boom.

How five minutes ago. Meet Generation Y, the
last cultural cohort born in the 20th century,
branded as a gentler, more optimistic sect, sensi-
tized as the boomers’ offspring. The group, which
ranges in age from early teens through late 20s
(born between 1978 and 1992), has already taken
on a host of catchy nick like Echo B

from underneath them. They are a savvy genera-
tion, but are also very distrustful.”

Generation Y appears to have a better take on
their future. Among the traits Stellin attributes to
Gen Y-ers: They are realistic but at the same time
optimistic (they know bad things will happen, but
remain positive in thinking everything will be OK);
Iindividualistic versus fiercely independent (they
want to be individuals but part of the crowd: | am
totally one of a kind, just like my friends™);

d (they think they are smarter than you

and iGeneration. In all, the demo encompasses 72
million Americans.

For programmers, there is a ton of information
about Gen Y that can be directly applied to station
dynamics, collected by those who study such things
for a living. Catherine Stellin, VP of marketing and

because they have been told that); they serve as
the CIO, or chief information officer, of the house-
hold and have boomer parents asking them how to
program the TiVo and for lessons on how to be
cool, which resuits in Gen Y-ers becoming the

kers and drivers of family purchases; and

trends for the Intelligence Group, is one such per-
son, an authority on youth culture who has advised
such wide-ranging clients as HBO, Cosmopolitan
magazine, Catvin Klein and Xbox on how the retail
and brand landscape is changing and how to best
embrace the next generation of consumers.

Radio: A Clear Message

Stellin‘s first line of advice for stations. no matter
who their primary demographic might be, is to
make content crystal clear yet adventurous enough
to meet the demands of a cultural group that
knows how to find what it wants with limitiess
abandon—and to never assume that it is not
already in on what a particular format might be
selling as the latest thing.

“It’s important for a station to be true to them-
selves, to not try too hard and yet to not dumb
things down,” she says. “Take music seriously,
because they do. And a lot of times we hear that
radio feels too mainstream, and not just the music,
but because the commentary seems geared toward
a less inteligent consumer.”

Whereas Stellin characterizes Gen X as “the

b d e " Gen Y differs
dramatically.

She explains, “G X grew up
life would be one way and as they got older, real-
ized that was not the case. In their life experiences,
you'll see a pattern of the rug being pulied out

AUGUST 25, 2006

they are entrepreneurial and hopeful.
“Prog need to und d that they've
grown up in a world of what-you-want-when-you-
want-it entertainment,” Stellin says. “They are
accustomed to showing many sides of their per-
sonality on a given day, whether it's preppy, punky
or rock'n’roll, and they expect to experiment with
different genres of music as well.”
Customization is key, she stresses, but the group
prefers individuality within the safe confines of a larg-
o group: “They will customize their ringtone—and it's
one of & kind—but all of their friends are doing it.”

Tech-Savvy
Obviously, Gen Y is the most technically savvy demo-
graphic yet, gravitating with ease to the intermet,
iPods, satellite radio and other new media. But the
appeal of entertainment that doesn’t come with a
price tag remains at the forefront, Stellin assures.
FM radio “will remain appealing aslong as it
continues to offer a premium product,” she says.
“This is not a group that will be stagnant for the
sake of comfort. If they think they get something
better from satellite radio, they'll go to satellite
radio. But it has to be a lot better to justify the
cost. Don't underestimate the value of being free.”
Station Web sites add great appeal to terrestrial
radio’s imaging—though, she wams, merely
streaming a station’s signal without offering fur-
ther compelling content stands in contrast to a

Sean Lynch. PD of Visionary Related Enter-
ainment’s thychmic KDDB/KQMQ Honolulu,
agrees: “Talk to them in therr linguage. Get air
personalities-that can relate to this demao. Put a
kid on the air once in a while”

Payne has done just that. Asked what special
training he has in place for on-air personalities to
relate to youth, he responds, “Are you Kidding?
My statt trains me. Most of them are Gen Y. so |
take what Fve learned about good radio and
mesh my experience with their ideology. [t keeps
things moving”

multitude of custom Intemet-only radio stations.

“Last.fm is a great example where you can go
online, create a free radio station that is customized
to play songs similar to artists you've submitted as
favorites,” she says. “It is providing the service of
introducing new music you might not have heard
of. But it's still important for radio stations to have
an online presence that adds value.”

In terms of marketing, Stellin says advertising
that appeals to Generation Y needs to respect the
fact that, whether 27 or ¥ years old, it's likely they
are already aware of any given trend.

It depends on the tone and the brand of a partic-
ular ad campaign, but “humor is always effective in
that it gets their attention, and they tend to
remember it. But it needs to be smart, witty humor
that gives them credit for being smart,” she says.

The same goes for station imaging: Don't expect
listeners to not be tuned in to whatever pop culture
or music trends are already entrenched on the Web.
In particular, a song or act branded 2s new that has
been circulating on MySgace for the past two
months creates a disconnect between a hip audi-
ence and a seemingly tut-of-touch radio station.

Even if a station’s format is classic rock and i plays
long-established favorites, Stellin says to not forget
add the l elenent of “Introdk
them to new music you think they might like as well.”

She adds, “it depends on the specific station’s
brand, but the most important thing is to be clear
about the kind of experience they can expect. And
then deliver new, new, new.” —CT

mmers

to

understand
that they've
grown up in a
world of
what-you-
want-when-
you-want-it
entertainment.’

~Catherine Stellin

THERE’'S MUCH MORE @ www.RadloandRecords.com
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o ] cxotiating broadcast rights with profes-
sional teams is a contact sport.

Bevond the handshakes and the con-
I\ gratlatory pats on the back. any broad-

caster who enters into a rights deal with a sports
franchise better have a team that's supportive,
willing to work closely with the station and above
all have playens wha show up and stay in touch
with the station and its listeners on a regular basis.

And that’s the easy part. There ane essentially
only two options now that work for moving ad
inventory: cither a shared deal between the sta-
tion and the franchise, or broadeaster-controlled.

Otherwise, no deal. Broadcasters are fighting
hard to grab and hold onte listeners, while sports
tranchises arc in an equally brutal battle o sell
tickets. Contracts that don't generate revenue—
not just ratings, but revenue—tor both sides no
longer make sense.

Lincoln -Medias news/nlk WHT-AM-FM/
Charotre, N.C.. GM Rick Jackson is an advocate
for change in the broadcast rights arena. “Any
broadeaster paying any professional sports team for
the rights to broadcast games—if you're just the
vehicle, the Hagship station and you're just carry-
ing the games—without sales opportunities™ is at
a disadvantage, he says.

WBT has the rights to the NFLs Carolina
Panthers and. until recently, had 3 deal with the
University of North Carolina tootball team.
Jackson says he cut oft the rebationship with UNC,
even though WBT was on the receiving end of
an amual payment of more than six figuns,
because the team is based in Raleigh and not
Charlotte, which reduced its impact.

He also doesn't believe that a split-inventory
deal works well for a broadeaster. saving that the
station ends up competing against the wam for
ad revenue:“You cither have then or you don't,
because the team will Kill you: they have all the
playthings.” such as team gear. event tickets and
player appearance schedules.

Never Again

Jackson says there was a time when the station
paid for rights to air Panthers ganws, but WBT no
longer does.“Believe me, we will never pay again”
he says. 1 think broadeasters that are paving for
baskethall, football and hockey ane nues, We'ne way
beyond the day and age where we need them”

But he says the Panthers ane great to work
with: “They give us promotional opportunitics.
But 10 years ago that wasn't the case”

While not getting into spevitios, Journal's news/
talk/spores WTMJ/Milwaukee senior VI/GM Jon
Schweitzer says that in general WTMJ pays rights
fees 1o local teams, but keeps the advertising rev-
envie brought in by those broadeasts. The station is
home 10 Major Bascballs  (MLB)
Milwaukee Brewers, the NFES Green Bay Packens,
the NBAS Milwaukee Bucks and the University of
Wiscomin foothall and basketball wan.

The payvoft is  threefold,
Schwvitzer.“Fint and foremost, to own the sports
images in town, 1o be the first place for listeners
to go for their favorite hometown team, s an
important part of the strategy for the radio sta-

League

acconding 1o
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tion.” he says.“Ifall things work properly. we hope
that the games drive audience that aren 't normal-
ly P1 listenens so that they can sample the station.”
But most important, “We look to make all of
our sports profitable.” he says.
In a Wall Street world, profitability is ke,
“Thats why you'ne seeing a kot of companies run-

ning away from these sports deals.” Schweitzer
says. “They're bee g harder and harder to
make profitable. They're no longer as exclusive as
they were intended to be.

Fisher Broadeastings  news KOMO/Seattle
GM Larry Roberts believes the deal he has with
MLB' Seattle Mariners benetins the station. " The
Mariners increase our AQH and cume six

«months out of the year,” he says. “They also pro-
vide a cachet tor KOMO and boost the image of’
the station being the market leader”

The dowiside? A Major League Baseball con-
tract is very expensive,” Roberts says,

Buying Into Broadcasting

Indeed, cost and lack of exclusivity have been
deciding factors for a number of broadcasters.
CBS Radio CEQ Joel Hollander. for example.
has opted t0 not renew a number of sports con-
tracts, including those with three NFL tcams—
the Dallas Cowboys. Washington Redskins and
Baltimore Ravens—and two ML teams, the St
Louis Candinals and Minnesota Tavins.

While the Ravens, Cowboys and Twins hawe
found broadeaster-owned
Redskins and Candinak have opted to buy stations
outright or co-own radio outlets for their weam’s
coverage. Redsking owner Dan Snyder recently
Launched Red Zebra Broadeasting. which is nim
by longtime broadeaster Bennett Zier. Meanwhile,
the Cardinak bought a P stake in CH
Holdimgs’ news/talk/sports KTRS/St. Louis.

Two other MLB teams have longer histories of
owning their radio stagons, alchowgh in both cases
it wars the broadcaster that bought the team. Rogens
Comnumications purchased the Toronto Blue Jays
in 2000 and bought CJCL (dhe Fan 590) in diat nar-
ket the next year Tribune’s news/ealk WGN has been
broadeasting Chicago Cubs baseball games since the
station went on the air in 1925, In 1981, Tribune
bought the Cubs from the Wrigley tamily.

No matter who owns the team. both sides need

new homes,  the

Radio's Baseball Rights:
Who's On First?

—Jon Schweitzer

to profit from rights deals.

*The best relationship a radio station can have
with a professional sports team is when they both
benetit” Red Zebra CEO Zier says. 1 think the
days are over where one is the loss leader tor the
other. That doesn’t make sense anymone™

He believes a radio station should have three
distinct relationships with a sports team: “Fist. |
am the flahip for the team and 1 do their play-
by-play” he says."Second. I'm going to talk about
the team, about the players and the stories and
everything that goes along with that. The dird
relationship is a marketing relationship: creating
hoopla and helping the team sell tickets.

“If they intersect. great, but that will be becanse
the relationship between the radio station and the
team is really good and solid. and you have the
same view of the world”

The Other Team

It hasn’t made things easier as the broadeast arena
has been clovded by the emergence of alternate
new-media pltforms. XM Saceelliee Radio is
home to MLB, while Sirius Satellite Radio car-
ries NFL and NBA games. NHL games ane car-
ricd on both outlets but will move exclinively o
XM in 2007 In most cases. the games that the sat-
casters carry ane proxduced by Jocal radio stations,

In another development, Sprint Nextel will soon
ke local fagsship-station broadcasts availible via an
agreement with Major Leagmie Baseball Advanced
Media, the sport Internet wing, for $5.99 a month.

The new distribution arrangements have ter-

restrial-radio rights holders cither seratching their
heads or jumping up and down in anger,
depending upon whom you wlk to.

“The lemgues feel that its within their rights to
have us produce a program and then dediver it 1o
our competition.” WTMJs Schweitzer says.

“Theyre looking for every plattorm. | can’t
fault them tor that” he adds. But “for us to pro-
duce a product that ultimately gens delivered o
our competition is a confusing business model for
me to understand.”

CBS Radio is the broadcast leader sports WCCO will lose the rights to the carried on WSCR in that market.
when it comes to Major League Minnesota Twins, which have been with In addition, it is negotiating with the
Baseball. But while one-third of base- the station for 45 years, at the end of the  Detroit Tigers, New York Yankees,
ball’s 30 teams have deals with the 2006 season. The team is moving to Philadeiphia Phillies and Pittsburgh
company, that number is declining. Hubbard Broadcasting’s news/talk Pirates to extend contracts that run out
Last year, news/taliusports KMOX/St.  KSTP-AM. CBS dropped out of the after this season.
Louls lost the Cardinals to CH Holdings’  negotiations at the end of June. CBS has agreements with the Los
similarty formatted KTRS, which is now CBS isn't walking away from allits  Angeles Dodgers, New York Mets and
co-owned by the team. The Cardinals deals, however. The company is in the Oaldand A’s that run through the 2008
had been with KMOX since 1954. first year of a five-year deal with the season. A deal with the Texas Rangers
Similarly, CBS Radio’s newsRallv/ Chicago White Sox, whose games are extends through 2010. ~TS

THERE'S MUCH MORE @ www.RadioandRecords.com
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TIMELINE

Craig Kallman promoted to chairman/
CEO at Atlantic Records Group. B
Carson James adds oversight of the

Curty/Asylum Records
promotion staff. B Mark

Anderson moves to Audience '
Development Group as direc-

tor of conternporary formats,

Bob Visotcky

named VP/GM

of KLAX and
KXOU/Los Angeles. B Leslie Fram elevated to
director of programming at Susquehanna/
Atlanta. B Jeff Ayeroff named creative director
of Warner Bros. Records and creative consult

ant of Warner Music Group.

— -
AD. Washington
@ named senior VP
of marketing and

promotion of Warner Bros.

Records’ Black Music division

W Mary June Rose appointed

PD of WGN/Chicago. B Rob

Dalton elevated to VP of

national country promotion at Epic/Nashville.

Jamie Hyatt named PD of KOY/
Phoenix. @l Matt Mills named presi-
dent/GM of WPRD and WMGF/Orlando,

Fla. @ Dave McKay named beautiful musicieasy lis-
tening PD at Bonneville Broadcasting.

Robert Wright
m g
dent/CEO of

NBC. @ John Carter

appoirited VP of West Coast
operations at Chrysalis. @

Kid Leo promoted to OM of
WMMS/Cleveland.

Denise Oliver appointed PD of ABC
Rock Network. @ Warren Maurer
named VP of the AM Radio Group at

Group W Radio. @ Ron Riley promoted to OM
of WCAQ and WXY V/Baltimore.

Linda Clark appointed national director
of promotion and artist relations at Jet
Records. B Alan Mclaughhn named PD

of KRiZ/Phoenix. 8 Joshua Blardo named East
Coast promotion director at Chrysalis Records.

he

THE SPIN

. .

Urban’s ‘Lifetime’
o

Achievement
Keith Urban’s "Once in a Lifetime™
(Capitol Nashville) arrives on the
Country chart at No. 17 and shatters the
Nicken BDS-era recond for the highest
debue. “Lifeime ™ tops a No. 18 start by
Garth Brooks'Good Ride Cowboy™ in
October 2003, which surpassed his own
previous record for the chart’s highest
bow, set in May 1991 when “The
Thunder Rolls™ entered at No. 19,

Urban had previously bowed as bigh
as No. 37 with “Days Go By™ in July 2004 The new single introduces an
as-yet-untitled new album, due Nov. 7.

Shinedown, ‘Goodbye’ Means
Nickelback Extend | Hello For Brown

Chris Brown sets a carcer-high

TOp ]0 Stl'eakS debut at Urban as "Say Goodbye™
Shinedown earns its seventh top 10 (Zomba) enters at No. 27.The
in seven tries at Active Rock as track abso ties Avant's "4 Minutes”
“Heroes™ (Atlantic) climbs 11-9. for the best start by a male artist
That's one short of Creed’s mark of this year. Brown’s fourth chart
eight straight top 10 from the start appearance abo collects 1,355
of a career, which it accomplished

spins, the second-highest sum for a

mﬁ-’w‘:ﬁzp Shivedowy debut rack by a male since the
510 700 m‘ Lbl b: beginning of 2006, Why You

with the titke that hoids at Wamu"' by T.:. pulled ?u I‘J(T:')
No. 7 and is, ironicalh b, titled plays for his No. 28 entry in April.
“Shine Down” (Universal Republic).

At Hevitage Rock, Nicketback lands Dolils Claw
tts eighth consecutive top 10 as © New Heights
“Rockstar” (Roadrunner/IDJMG) The Pussycat Dollks hook their sec-
jumes 12-7. That's the M““"‘“ ond top 10 and their best showing
string hd:lﬂ '::'V behind . to date at Rhythmic as “Buttons”
mmT::‘ s T and 3 Doors ;'.:'" o (Interscope) leaps 11-8 with, the

= thoc‘tnp.dI). m weeks langest increase (up 552
reac .hwn‘ e las o it plays). The track gains 415 spins at

s t0p 10 s i - CHR/Top 40 and is now only
hen “Saturday Night's Alright (For 107 spins away from giving the act

MMMMTMMM“R:MMA‘

‘Bridge’ Leads John
Back To AC Chart

Elton John debuts at No. 29 on the AC list
with “The Bridge” (Interscope), ending his
longest span away from the chart as a lead
artist since the Nielsen BDS eva began in
1993. John was last on the chart as a headlin-
er in May 2005 with “ANl That I'm Allowed.”
John also extends his lead for most chart
hits by a male artist in the BDS era to 25.
Celine Dion is the overall leader with 33, and
both, iranically, are longstanding veterans of
the same stage: Caesar’s Palace in Las Vegas.

Evanescence
‘Sobers’ Up

Evanescence returns to the CHR/Top
40 chart for the first time in two-and-
a-half years with “Call Me When You're
Sober” (Wind-up) at No. 36. It's the
group’s third chart hit at the format,
following the No. 1 “Bring Me to tife”
and No. 2 “My Immortal.”

Evanescence also lands its third top
10 at Alternative, as “Sober” rises 13-
10. “Life” spent two weeks atop that
chart in March 2003, and “Going
Under” hit No. 5 in November 2003.
The group's new CD, “The Open Door,”
streets Oct. 3.

Fighting)” from the “Charfie’s its second chart-topper at that for-
Angels: Full Throttie” soundtrack mat. In January, "Stickwitu™
stalled at No. 31 on the then-40- reached No. 1 on CHR/Top 40
position chart. and No. 9 at Rhythmic.
ILLUSTRATIONS BY KUN-SUNG CHUNG THERE’S MUCH MORE @ www.RadloandRecords.com
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CHR/TOP 40

JUSTIN
TIMBERLAKE'S

CHR/TOP 40 INDICATOR

PROMISCUOUS MLLY ARTACOFIAT. TREALND

So much top 40 ratings goodness, we could just plotz
The Spring Ratings
Bonanza

Kevin Carter

KCarter@RadicandRecords.com

t's alinost like Christinas in July—except it's been like 140 degrees
. here for the past month. Bue | digress. There is just so much awe-
someness (Is that even a word? It should be.) happening all over
Top 40 land that we called several P paks to explain their suc-
cess in their own words, even ifit meant dragging therin away from
ratings celebrations where the end result of consuming mass quan-
tities of adult beverages plunged then deeply into *) love you, man!™ mode.

Cat Thomas, WAPE/Jacksonville, Fla.

“We'd like to dedicate this successful ratings book in loving memory of Chris Kelly.
Chris was a 1)) on the Big Ape AM in the 19705 and was our senior account man-
ager until he passed away this spring. We made it our inission to send him off with
aterrific ratings book. So. here, Chris, we give the spring 2006 Jacksonville Arbitron
to you. If | know himn, he's already sold the first-ever remoe inn rock n'roll heaven.™

Brian Kelly, WXSS (103.7 Kiss FM)/Milwaukee

“Kiss-FM posted its second 7 share in a2 row 124, We were No. | women 1849 and
25-49and No. 1 persons 18-49. Our big on-air promotion was Think Fast for a Grand,
a game show we played four times a day complete with belks, buzzers and tick-tock
sound effects. Listeners had 60 seconds to correctly answer five pop-culture questions.
If they did. they won $1.000. We did backstage promotions with the All-American
Regects, Pink. Mary ). Blige, Ne-Yo, Nickelback, the Fray and Panic! at the Disco.
Every singke major motion picture that came out in the spring, we owned it with exclu-
sive sneak previews. Couple all tha with the best airstaff on the planct—Wes, Rahny
and Alley; JoJo; Kraig Karson: Kracker; and Jesse Mitchell—it's a heck of a combo.™

Boomer, WRVQ (Q-94)/Richmond, Va.

“"We've got a great team in place here at Q-94—the credit goes to them for their
hard work during the spring. 1 wouldn't call it a relaunch, but we jumped into spring
with fresh imaging, a totally revamped Web site, new datab anda ked
station sound that better serves the 18-34 female.

“We did a combination of local and group contesting, [with) cash. Our best con-
test was our simplest . .. Music Match for Cash, where you listen for the songs to
play on a list posted at the Web site and when the last one spins. you win cash, We
ako did focused contesting for the database, driving new registration and providing
satisfaction for those already registered. 1'm a big believer in the notion that database
equak diaries. We continue to average a dozen new members every day and have
equaled 75% of last year's total registrants in half the time.

“To cap oft the spring, we ran a healthy TV campaign and rode the coattaiks of
Elliote Yamin, a Richmond native, through *American Idol’ to the final three, brand-
ing ounselves as the “ldol” station in town. We got ridiculous TV coverage—CNN.
Extra and any number of local and regional TV outlets covered our events on a week=
Iy basis, plus we nanaged to get our moming host on the front page of the paper.”

progr

THERE’S MUCH MORE @ www.RadioandRecords.com
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clear. consistent. quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project e (770)452-4665 » hooks@hooks.com » www.hooks.com e Featuring 4 cemrusy  HitD)
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RHYTHMIC

Miami’s Power 96 tackles a major issue on the air

Making A Political

Statement

Darnella Dunham
DDunk @Radi IR

hythmic stations do not
have a reputation for
being particulardy vocal
when it conws o
addressing  political
matters.  But  after

Cuban kader Fidel Castro announced he

was delegating his power to his younger

brother Raul while he underwent intestin-

al surgery, WPOW  (Power 96)/Miami

began airing a song that reflected the feelings

of many of its Cuban-Anierican listeners.

Even though Castro’s health status is no

longer making national news, it is still a big

deal in Miami. WPOW PD I

“Tony the Tiger” Wolf related

how Pitbull's “Se  Acabo™

reached his airwaves so quickly

and how his listeners

responding to the fist eruly

political song to receive airplay

on Power 96.

As soon as the news about

are

Wolt

Castro's surgery came out. thousands of

Cuban-Americans hit the streets and cele-
brated what they hoped would be the end
of communism in Cuba.

“Pitbull had some thoughts an his mind
and wanted to put it down on tape,”
says. “So he rn to the studio, staved up all
night long and then brought it to [the sta-
tion] and hand-delivered it to D] Laz, who
hosts our moming show. It's been the No.
I requiested song ever since,”

Rapped in Spanish and  English by
Cuban immigrane Pithull. “Se¢  Acabo™
drives home the opinion that atter 47 years
as the dictator of Cuba, Castro's time is over.
“It's about all these yeans of anguish, pain
and anxiety chat his people have gone
through, that it's finally over—it’s done,”
Wolf says. “It's time to celebrate.

*The reaction on the phone lines was
immediate,” he adds. “We thought after the

THERE’'S MUCH MORE @ www.RadicandRecords.com
Bdiohistorv.com

Wolt

first week people would kind of be tired of

it because we played it prety heavily, bue

the phones just kept coming and coming. So
we just decided to put it back in as a full-
time record.”

While he has yet to test it in callout, Wolf
says he is not at all surprised that “Se
Acabo™ is getting such strong phone reac-
ton from Cuban-American  listeners.
“Ultimately their parents who were prob-
ably bom [in Cuba} are still alive. That'’s
one thing about the Cuban community—
they're very tight-knit, very close and very
family-oriented. Any time something like

this happens it's amazing how
the community bands together
in a positive way.”

- Word from Cuba is that
Castro is recuperating from sur-
gery and will retumn to power.
But “Se Acabo™ continues to be
in high demand on Power 96,

“He just stepped down from
the position of power because he was going
in for sungery,” Wolf says. “Which is like it
our president had to go in for surgery he
would transter power to the vice president
until he was out of anesthiesia. Bue then as
soon as he's back trom anesthesia he's back
in power—which I chink happened in this
particular case. Although there's a big group
of people that belicve he's really dead and
that they're just propping up old pictures of
him and using Photoshop to superimpose
the latest editions of newspapers nexe to his
tace to make it look like he's still afive,”

As ¢this major South Florida story
unfolds, Wolt'says Power 96 will keep sup-
porting mussic that retlects listenens” passion
about such an emotionally changed issue.
“Cuba is a communist country that's 90
miles away. All's fair in love and war. and
in my opinion Miami has always been at war
with Cuba.™
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Albany, N.Y.
Albuquerque, N.M
Atlanta

Austin, Texas

Bakersfield, Calif.
Boston
Charleston, W.Va.

Charlotte, N.C.
Chicago
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KIBT
KZFM
KQKS
KPRR
XHTO
WRCL
KBOS
KSEQ
WBTT
WHZT

WWKL

Colorado Springs, Colo.
Corpus Christi, Texas
Denver

El Paso, Texas

Flint, Mich.
Fresno, Calif.

Ft. Myers, Fla.
Greenville, S.C.
Harrisburg, Pa.

RHYTHMIC PANEL — 65 STATIONS

WKPO
KBFM
WMPW
wPOwW
KTTB
KDON
WKTU
LL\74
KKWD
WwPYO
KCAQ
KVYB

Madison, Wis.
McAlien, Texas
Memphis
Miami
Minneapolis
Monterey, Calif.
New York
Norfolk, Va.
Oklahoma City
Orlando, Fla.
Oxnard, Calif.

KDDB
KIKi
KPHW
KPTY
2.
KCHZ
WKHT
KRKA
KLUC
KVEG
KPWR

Honolulu Philadelphia
Phoenix
Portland, Maine.
Portland, Ore.
Providence, R.
Riverside, Calif.

Houston

Johnson City, Tenn.
Kansas City
Knoxville, Tenn.
Lafayette, La.

Las Vegas

Roanoke, Va.
Sacramento, Calif.

Los Angeles Sait Lake City

KBBT
XHTZ
XMOR
KYLD
KUBE
WLLD
KOHT
KTBT
KDGS

San Antonio, Texas
San Diego

San Francisco
Seattle
Tampa, Fla.
Tucson, Ariz.
Tulsa, Okla.
Wichita, Kan.
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“I think its a good record. Perfect for DC, MD and VA.
Kathy Brown, WKYS/DC

“This is a good.record. Long overdue.”
Skip Cheatham, KKDA/Dallas

“Mya’s back!!!"
Terry Base, WWW<Z2/Charleston, SC

“Mya is an exotic hip hop artist.
This is a great record to bring-her back.”

r

4 o Quinn Echols, KBTT/Shreveport
o Amwi“ﬂ - “I'm *Mya fan! So quite naturally
& _R_fﬂéw PR o Hove this record. Great come back.”

N A o T

Uptown Angela, WQUE/New Orleans

“Mya is back in a major way.
‘AYQ’ is a great summer, £lub and radio record.”
& - rattz, WPRW/Augusta

“AYO, the track is crazy,
old school teel party record.”

“A feel good summer record
to get the party started.
| can’t wait to see her

ﬁ e - . (g www.americanradiohistorv.com

Incag, WPEG/Charlette™.

N ] ¢ TP dancing in the video.” .}
S e i Deon Cole, |1+
aniversdl: (_ﬁgwn - WPEG/Gharlottesp;



www.americanradiohistory.com

» DIDDY’S

URBAN

|--
§
g
:
£
!
§
8
i

- . K . W cwpun Frarmec VRATLANTI
Finely honed hit radar skills elevate importance » s vormcms oo N P
of mix-show DJs 3 3o oow aemomromansl, 9 T @z
The Tale Of == —EF
e 1aie B o s B8, 560 738 0
3 pyvvoumaeu L
The Tam 8 Qenamciow a2 668 (B3 R
x mmww GsmevaetE voom 2003 05 16060 ©
. 8 Lonmwesransecsom Conmamore | P30 301 [ MA% B
Hillary Crosley [ —— v rom B84 22 BB ®
HCrosley@RadicandRecords.com | YAT You Kiow owonsnzanen, 96 89 B2 B
VANS
our cralt may be D) ing. but programming a station can be your —L “u‘:‘m" NOCK WIT T APALNTE TN ,“ * .
goal. As their penchant for identifving the hits carly increases. P orurecizs Ko AT FTS CULY sosommmon | WS bl B "
more station mixers are becoming MDs and Pls, i CUETTO STORY CHAPTER 2 womossanang (098 o5 ABS W
“Alot of DJs don’t want to get into the politics and spins and s WALKITOUT — ; an E 2 3
BDS and all of that.™ says Mister Cee, mix-show coordinator at = ARPOWER ——y
Emmis” WQHT rhythmic (Hot 97)/New York. “If it's a good 2 s8= T = : swmvana B85 36 BS® 1 \
record, they just want to be able to play it. But it your PD is already asking you what's 5 ::-n.ss" upnummsuwos, G747 (8N B \
the next hot thing, then you should consider a carcer in programming.” Qi TR UTTRY A JMLY rr———— A TN \ |
Consider the cases of Emperor Searcy, mixer director at Radio =1 SupeRuAN R Bl .« BN \
One’'s WHTA/Adanta: Big Von, APD at Clear Channel's B sosnaLas S—— ——— \
KMEL/San Francisco: and D) Boogie, APD at Sheridan 5 e m S 77 B ¥ \
ing's WAMO/Pitsburgh. Each has made the ransi- » N e N ATIALE ~ 06 45 e 2 \
tion from mixer to shot caller ac their urban station. [>c) B e e O e row 02 <9 8s0s n \
For further evidence of the mixer's rise in prominence, T D€ 2 8200 '; 5 e _’;‘ = \
look no further chan Hot 97, which counts roughly 10 DJs B oo = — \
on its payroll. Appointing a point person to organize them WESHTE . & s runmsoo oo m womnvees | T8 9 Ak B \
was a no-brainer. Mister Can ® B ey O o0 urwerocy | T2 | ©70 (8400 B \_
Yet moving trom mixer to a higher position on the station totem pole may not e i m .;‘u"n:::‘n’:;m etnns 55 'u., [ = '
always be top of mind for DJs, Mister Cee says, though perhaps it should be. @ ; wneceTo ;‘ — ";'.T p=
“Radio’s so constricted by playing the hits, it’s hard for a PD to know what's hot,” . poss ==~ ST
he continues. “The only way to find out is to talk to the mixers.” o o $$Mm womves | M B ans -
With pop culture’s growing embrace of the mix tape, jt's become difficule to ignore SONOWN A0 SEXY, [ B R
the power of .ch‘.- I)'". Hca\’p\‘u@t DJs like H(K‘ 97's Kfny ?hy a|.|d WYEE ) mﬂ"m - W o 2m .
(V103)/Atlanta’s Greg Street have paired up for duct mix tapes like “The Champions: s RS UP THE DRUCE — e
The North Meets the South,™ linking entire regions through hot spots like Aclanta L KERE FEATURING PAUL WALL 6 UK s v S T _E. =
and New York. Meanwhile, 1)) Khaled has released his own album and manages a 1 [ ] T BACK Gwonwsnpanamg | 02 0B 4B B
pair of the summer’s hottest producers, the Runners. § [ ] | WEAR MV STUNNA GLASEES AT MGHT — “w ;ﬂ »
But side husdes, like production or becoming an artist’s personal D). don’t have ! e THE WAY |LIVE . - T;f’ T
to signal the end of a mix-show DJ's radio carver. :L;';':‘T:‘;. AETEA SRR —_—
Mecanwhile, the Power Summit’s Rene McLean has built an annual conference that ? e i weo weo € 3800 -
taps into the power and influence of DJs. The Power Suniit, which routinely invades 8 [ ] e owny P o7 2808 -
tropical locations like Puerto Rico and the Dominican Republic, attraces mixers from
across the country as well as every major label, because the industry understands thae
these mixers get spins for their artists.
“Mixens are very important.” McLean says. *You look at people like Ebro at Hot REGISTER BY 9/5 BI”bOled
97, Green Lantern: they 're all important guys. And they've been coming to the con- & SAVE $50!
ference for years, and now they've all moved up. They can get your record played, :
and sometimes it’s hard for labeks to find them. So my conference brings them all R IP h o P
together in one place.”
Still, outlets like Clear Channel's urban WMIB/Miami have only a few mixers on
statf. And Mister Cee says that many stations bring in mixers for holiday weekends
and after that you never hear from them .llum
Then there’s always the ominous age ceiling. “People push you out of this busi- SEPTEMBER 6-8
ness when you get to a certain age.” Mister Coe notes. “I'm a crafty veteran, and Uve
been in hip-hop for years. Do [ want to put down the ones and twos? No, but even- Reg@ter Todayf www.BillboardEvents.com
aally [I'm] gaing to have to come to a crossroads. ™
THERE'S MUCH MORE @ www.RadioandRecords.com AUGUST 25, 2006
www.americ&nradiohistorv.com
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THANK YOU RADIO!

“STAY™ - RIAA CERTIFIED ¢
* “CARRIED ME: THE WORSHIP PROJECT” - RIAA CERTIFIELD
“RESTORED” - RIAA CERTIFIED

(
ADD DATE: SEPTEMBER 8TH

“What It Means” (AC), “Tonight” (CHR/ROCK)

SEE JEREMY CAMP ON TOUR THIS FALL WITH SPECIAL GUESTS HAWK NELSON AND ADIE!
P WWW.JEREMYCAMPTOUR.COM
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IMPACTING NOW

* 4 RUBRIE SEAY BAND

\ “‘Hallelujah-, God Is Near”

Only soon.

2 7

format

3 & Christian Music Group
Acoustic version on Pro
For Promotiona

ontact Brian Thiele bthiele Pemicmg.com
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THE SUMMER'S
GETTING HOTTER!

DIERKS BENTLEY v nuenone 1S

The fastest rising single of his career! From his upcoming album Long Trip Alone - in stores 17/17!

¥ The brand new single from

i KE’TH UHBAn “ONCE IN A LIFETIME" *'7

DEBUT

From his new albumn Dangerous Man = in stores now!

TRACE ADKINS ... ‘20 3

EH’: CHUH:H “TWO PINK LINES” *SE

Afready spinning on 26 stations! Add Date (Next Monday) 8/28! DEBUT

|
‘ i
|
| !
|

“Wait For Me” CZ:nI;,S,: 'SfentYears
:1 Catch the video premiere on eptember

CMT this week The follow-up to the Top 15 fif i ingle

I'CanUnlave Yoy

THANK YOU
COUNTRY RADIO! ‘
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Industry support critical to success of new R&R

It's Our Turn

Wade Jessen
Wiessen@RadicandRecords.com

. s ditticult 1o have imagined the integration of two such vener-
. able brands as Radio & Records and the VNU companies that
include longtime R&R competitors Billboard and  Billboard
Radio Monitor. Many of us who have written about corporate
consolidation on our daily beats have quickly seen the irony in
the fact that it's now our turm—an irony that obviously isn’t lost
on our radio and label readers.

During the past several weeks, we've each gained a new set of colleagues and bid
farewell to others, and are only now beginning to sense the excitement and challenge
of the next era for R&R.

In my specific case, I've enjoyed many gratifying convenations with colleagues from
every sector of the industry and can ateest that the past few weeks of changes have
been met with the collective and individual support of so many of our associates, clients
and readers at large.

That said, the integration of the companies isn't without challenge. and there is
much work to be done. The R&R Country chart. which we share with sister pub-
lication Billboard and its various plattorms, i under a renewed level of scrutiny by
those who use it the most—our label and radio readens. That heightened scru
includes a soon-to-be-detennined revision of our cnteria for reporters that Lirgely
determines the size and composition of our reporting pancks. Even though the coming
together of the R&R and Monitor stats has happened in very short order. the analy-
sis of how best to proceed with ongoing 42 of the
thing we unanimowsly agree should not be rushed.

At the moment, most of the stations on both the former R&R and Monitor pan-
¢bs are currently reporting to cither the Country chart or our Indicator list. Changes
in'the industry and the competitive Lindscape always atfect our panel nanagement
decisions, and the menger of the two langest business joumals is no exception. Which
leads e to say that any adj in reporting criteria will oi
trom their respective panchs, while it will invariably bring others into the reporter base.
This week, we will notify five stations that will be removed tram our panel based on
our Most recent curment music usage analysis, resulting in a panel that numbers 133
monitored stations. Concurrently, our partners at Niclsen BDS are working diligent-
Iy to monitor a small handtul of current-based stations that are significant ratings play-
e, but for various reasons were not being monitored at the time the R&R and
Monitor pancls were combined.

While operating as competitors, the country panch at R&R and Monitor were
constantly under vigilant review, with ratings and current music usage as the ewo key
factors in the periodic pancl adjustiments. Although the methods employed to assess
the current music percentages differed. both pancls were historically managed with
an eve to the needs of the industries that relied upon them most heavily. And while
it is always difticult and often controvenial to balance the changing needs of the label
and radio commumitics—while at the sanie time ensunng that we never compromise
sible mini 1 current music per-

porting parchs is some-

some stations

the integnity of our charts—readers can expect a sel
centage and an inclusive ratings threshold to be comentones of the as-yet-unan-
nounced reponer eriteria. Chart eriterion is only effective when applied and enforced
consistently and fairdy. and we pledge to do so in all cases. Your feedback, as always,
is critical to the mission, and we welcome your input.

In pic respected colleague Lon Helton left off at R&R. may |
say that I'm both honored and challenged by what lies ahead.

ng up where m

THERE'S MUCH MORE @ www.RadloandRecords.com
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BDS CERTIFICATIONS JULY 2006 SONG TITLE ARTIST NAME CERTIFICATION

YOU AND ME Ui 500,000
The following are singles Nielsen Broadcast Data Sys- CLOSING TIME misonic
% m L BE WITHOUT YOU Mary J. Blige
tems recethly recognlzec‘1 for certified airplay of 100,000 TORIELY NG WGHE
or more spins. The detection totals account for all spins on HOW'S IT GOING TO BE Third Eye Blind
Nielsen Broadcast Data Systems’ monitored panel of more Z'S\:;;:'E‘z Sta
than 1,200 radio stations in 128 markets across the United TEMPERATURE

States and Canada, as well as airplay on monitored satel YOU'RE BEAUTIFUL

\ P . DON‘T FORGET ABOUT US
lite stations and radio networks. The totals cover the GOOD MORNING BEAUTIFUL

period from a title’s release through July 31 ANTS MARCHING
DON'T HAPPEN TWICE
CONFESSIONS PART Il

LIST CONTINUES ON PAGE 44.
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AC/HOT AC

N

Less musical shafing with CHR/top 40, more with country

Where AC Gets
Its Hits

Chuck Taylor

CTaylor@RadicandRecords.com
A joy that is shared is a joy made double. —~English proverb

pparentdy, AC radio believes in the Brins.

The fonnat continues to share the majority of its hit titles wich
other formuts. Not news. What is noteworthy is that the origin
ofits playlist has dramatically evolved during the past two decades,

While AC used to cultivate a majonty of songs trom CHR Ztop 40, that s hardly the
case anymore, In addition, it looks to country more often than it ever did before. Its
musical commonality with hot AC, meanwhile, has remained steady for the 10 years
that that format has existed.

Not surprising

agreement that having other radio fonmats warm up titles for
AC is useful, if not wholly beneficial for the format. Familiarity
remains the predominant mantra,

“1ts always great to have songs cross fonmats; the more expo-
sure the beteer in order to make them familiar to our core,™ says
Bill Hess. D of Clear Channel's AC WASH/Washington, D.C.
“On the other hand, if there are artists that are ours alone, we're
happy to have them.™

Don Kelley, VP of programming for Greater Media's AC WMJX (Magic
106.7)/Boston, adds, “1f a song is truly a hit. regardless of which format first
exposed it, it will cross over to other formats. You cannot own a hit. The audi-
ence just wants to hear great songs. The older/newer balance is achieved with your
current/gold balance.™

R&R's highly adept and frighteningly th gh AC chart ger Gary Truse
ran some numbers that reveal insights about the format's music sharing throughout
the years.

The most dranutic revelation is that AC depends upon CHR /top 40 for only
about halt as many hits as ic did 20 years ago—a time when top 40 was a balanced
whirlpool of pop. ballads, dance and R&B. In August 1986, 24 of the titles appear-
ing on the AC Top 30 chare camie from The Billboard Hot 100° top ). For the past
10 years, however, with CHR /top 40 focused on hip-hop, the number of shared
titles has dropped to 16-17; it is currently at an all-timie low with 14 shared titles
between the AC top 30 and CHR /top 4.

Country has provided AC fertile replacement fodder. Twenty years ago this
month, AC shared only one title with country radio, which remained the nonn until
five years ago when the number of dual hits rose to four. There are currently five
songs shared between the two, including titles from Faith Hill, Keith Urban, Rascal
Flatts and Tim McGraw.

Hot AT remains a close sister to AC with next to no change in the share ratio.
When the chart for the fonmer format launched 10 years ago, 20 titles were shared;
today there are 19,

AC certainly isn't known for revolution, but it's good to know that it continues
to evolve through time.

i

» Next week: What is AC’s track record for format-exclusive hits?
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BDS CERTIFICATIONS JULY 2006
The following are singles Nielsen Broadcast Data Sys-
tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins on

Nielsen Broadcast Data Sytems’ monitored panel of more
than 1,200 radio stations in 128 markets across the United
States and Canada, as well as airplay on monitored satei-
lite stations and radio networks. The totals cover the
period from a title’s release through July 31

LiIST CONTINUES ON PAGE 47.
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SONG TITLE

WHERE HAVE ALL THE COWBOYS GONE?
WISH YOU WERE HERE

WAKE ME UP WHEN SEPTEMBER ENDS
RIDIN

WHO SAYS YOU CAN'T GO HOME

AS GOOD AS | ONCE WAS

DANCE. DANCE

BIG STAR

SAVIN' ME

FAST CARS AND FREEDOM

NEVER LEAVE YOU - UH OOH. UH OOOH!
TO LOVE YOU MORE

HAVE YOU FORGOTTEN?

ARTIST NAME

LABEL

IMAGO/WARNER BROS
IMMORTALEPIC

REPf

UNIVERSAL MOTOWN
ISLAND/MERUCRY/DIMG
DREAMWORKS NASHVILLE
FUELED BY RAMEN/ISLANDADJMG

CERTIFICATION

300,000

JHLAM.‘\ORK% NASHVILLE
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SMOOTH JAzZz

Not Kate Hepburn's film; smooth jazz says buh-bye

The Philadelphia
Story

Carol Archer
CArcher@RadicandRecords.com

mooth jazz received a shock to its heart with the news that, after

13 years, WYZ/Philadelphia was vacating the formae. A flip by

Clear Channel to a “Wake Up With Whoopi**-anchored rhyth-

mic AC format spelled curtains for P1D Michacl Tozzi and his staff.

The on-air sayonara was dramatic. *It’s been a privilege to be

with you,” Tozzi told listeners betore airing roughly 10 minutes

of artist clips: “Hi, this is Rick Braun™; “Hi, this is Gerald Veasley™; “Hi, this is Mindi
Abair™; "Hi, this is Jef Lorber™; “Hi, this is Nick Colionne,”

And so it went. After blue-cyed soul homeboys Hall & Oates sent WJJZ to the
Philly radio graveyard with “She’s Gone,™ the station aired 30 seconds of white noise.

Smooth jazz fans in Philadelphia were in shock. Within a week, the Web site
Philly.com ran 16 pages of listenen” reactions. *Where am [ going to hear my music
now?” was a typical reaction. "

At the height of its success roughly 10 years ago under the acgis of VP/GM Sit
Scaglione and P Anne Gress, the station's annual billing was reportedly nearly dou-
ble BlAti's 2005 figure of $15 million-$16 million. Even with 103 sellers represent-
ing Clear Channel’s market cluster, WJZ sales softened over the years. But addi-
tional circumstances contributed to the decline and eventual demise of smooth jazz
in radio’s sixth-largest market.

One might consider WIJZ one of six stocks that didn’t complement or enhance
Clear Channel’s Philly portfolio. Plus there were issues of audience composition—
black, white, young. old—and how cach station's position enhanced the others,
or didn't.

The batde for 25-54s is brutally competitive. Philadelphia supports two urban ACs,
arecently adopted gospel FM and two ACs (soft and soft rock). along with two sta-
tions giving away a vacation per day, a WJJZ benchmark promotion for nine years.

WIIZ was pummeled from all sides.

Furthermore, the marketplace became compressed to the point where one-tenth
ofa share point separated seventh place from 11¢h. It was an especially challenging
time for smooth jazz in Philly, as in any other narket. AC formats are casier to sell.
In Philadelphia, what seller wouldn't pitch Clear Channel’s venerable urban AC
WDAS-FM with a market-leading 7.2 share in persons 25-54 over W]JZ's 3.2?

In the end, it was easier to change formats than to innovate sales techniques to
turther the viability of smooth jazz.

Evidence suggests that smooth jazz sutfers when sold as part of a package; the for-
mat needs the respect that it can be sold on its own. Consider this: The only smooth
jazz seation ever included on the annual BIA list of America’s 30 top-billing stations
is, of course, CBS Radio’s KTWV (the Wave)/Los Angeles. It was the first full-time
station to play what Later became known as smoaoth jazz, and launched on Valentine's
Day in 1987 KTWYV fint entered the BIA top 50 around 1997, first at No. 10, before
moving to sixth the next year. In 2005, with a sales staff of juse 12 (plus national rep
tirm Interep), KTWV re-entered the top 50 at No. 16 and billed almost $43 7

On the other hand, with more than 100 sellers representing Clear Channel's clus-
ter on Philadelphia’s streets, WHZ's 2005 billing was down to $13-16 million. It's
unfathonuble, really, that a format with such incredible sales potential as the Wave
demonstrates should wither and dic. Does it really have to be that way?

THERE'S MUCH MORE @ www.RadioandRecords.com
WWW.americal
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KTWV VP of programming Paul Goldstein was present at
his station’s launch and this format’s birth 20 years ago. He is clo-
quent and passionate about winning. Having a unique perspec-
tive on smooth jazz's cynosure, he reiterates the recipe for suc-
cess—or failure—in the format.

‘A Vidious Cycle’

“Since 9-11, research and marketing resources for many smooth
Jjazz stations have been consistently cut, causing irreparable dam-
age.” Goldstein says. “Those essential resources, plus sales expert-
ise and passion, are musts for smooth jazz success. What's hap-
pening is a vicious cycke often starting with a lack of billing caused
by weak sales, not weak consumer demand for smooth jazz, fol-
lowed by cuts in crucial rescarch and marketing resources, fol-
lowed inevitably by ratings decline. We know the appetite for
smooth jazz in 2 number of markets where it isn’t prospering is
enonmous. We ako know that with the righe ales team, the adver-
tising community cmbraces smooth jazz.

“It will take courage from GMs and regional VPs to get
these stations back on track and reverse what is absolutely
reversible. Changing formats is casy, but admitting that you
have a problem in |smooth jazz| sales, fixing it, funding the
organs needed for [smooth jazz| success—research and market-
ing—is far more difficule.”

Darren Davis, regional VP of prog tor Clear
Channel’s Chicago trading zone and OM of the market’s AC
WLIT (Lite FM) and smooth jazz WNUA, recently told R&R:
“The health of the smooth jazz format will depend more on sales

than on progr 1s. The challenge is not trying to
make 25-ycar-olds fall in love with jazz music: it's about find-
ing new ways to sell smooth jazz stations as the 33-54 core ages
out of the 25-54 selling demo.”

How the format responds to those sales challenges, as well
as “the cluster sales mentality,” demands for return on invest-
ment and other factors will play a significant role in shaping
its future,
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LIST CONTINUED FROM PAGE 44

BDS CERTIFICATIONS JULY 2006

The following are singles Nielsen Broadcast Data Sys

tems recently recognized for certified airplay of 100,000
or more spins. The detection totals account for all spins on
Nielsen Broadcast Data Sytems’ monitored panel of more

than 1,200 radio stations in 128 markets across the United
States and Canada, as well as airplay on monitored satel
lite stations and radio networks. The totals cover the
period from a title's release through July 31
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SONG TITLE CERTIFICATION
PROMISCUOUS
WHAT'S LEFT OF ME Nick OMB,

UNFAITHFUL £ JM
CRAZY DOWNTOWN/ATLANT
DOINITTOIT )'NL CAP

MOVE ALONG JUSE. ERS
BLACK HORSE & THE CHERRY TREE RELENTLESSNVIRGIN
GIMMIE THAT ZOMBA

WHEN YOU'RE MAD DEF JAMADIMG
WHEREVER YOU ARE BIG A\CHINE

SETTLE FOR A SLOWDOWN CAPITOL NASHVILLE
TURNIT UP UNIVERSAL MOTOWN
BEST | EVER HAD MCA NASHVILLE

JUST MIGHT {(MAKE ME BELIEVE) MERCURY

WE'RE NOT MAKING LOVE NO MORE LAFACE/ZOMBA

CRAZY LITTLE THING CALLED LOVE REPRISE NASHVILLE/WRN

ARTIST NAME
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A look at WBCN's Toucher & Rich show

The Hub's Radio
Future Is Here

Mike Boyle

his is clearly no longer your father's WBCN. No sight intended

to the tmailblazing forefathers of this heritage CBS Radio akterna-

tive in Boston, which has scen the likes of Ocdipus, Charles

Laquidara, Albert O, Carter Alan, Mark Parenecau, Tommy

Hadges, Howard Stem, Tami Heidi, Tony Berardini and others

roam its airwaves and hallways since the station launched an
“underground”™ munic format in March 1968,

Nowadays, Opic & Anthony ride herd in momings, Adam 12 mans middays,
Hardy handles nights, Mark Hamikon strolls through Late nights, and Juanita patrols
the ovemnighes.

Oh, and afternoons you ak? That would be the recendy paired Toucher & Rich,
who started June 5.

Products of college radio, Fred Toucher and Rich
Schertenkeib previowly worked at then-Sunquehanna
(mow Cumuhr) akemative' WNNX  (99X)/Adanta.
Afer hosting separate shows there, they decided to make
ago of it as a team with the help and encouragement of
99X consukant Randy Lane.

“We both started at 99X around the same time; we're the samie age,” Rich recalks.
“We're like two snotty kids in the back of the clasroom making fun of everybody.
Our senses of humor are close to the same.”™

With Lane's guiding hand, Toucher & Rich first auditioned for CHS in Phocnix.
The duo says it went well, but there weren't any openings so they flew to Boston and
auditioned for WBCN.

“The phones lit up instandy when | brougit them in for an audition, people liked
what they were doing.™ WBCN P1) Dave Wellington says. “They came with a ton
of material, and | knew instantly | wanted to have these guys in the building and part
of our firure.”

The talent blucprine to this heritage signal aftcr it lost moming man
Howard Stem and endured the ensuing DDavid Lee Roth debacke came together
between April and June. Wellington refers to the station’s new drivetime teans as his
“twin pillars of personality.™

“It's great to get back to the days when we were the station everybody in the mar-
ket is talking about,” he adds. “New music has not been sctting the world on fire in
the rock and altemative world of late, although it’s getting better. But music can abso
be a point of parity and what you cannot duplicate is fiesh, exciting and funary con-
tene, and that's what we wanted to build back on "BCN and bridge sausic around that.™

Toucher & Rich

The Making Of A Show
Bnnglhnmmgﬂbﬂaanewon-nrmmcancmnlycmmlhmakmd
tribulations, but being friends who are already comfortable with cach other has
its advantages.

*“It’s been easier than any show I°ve had to do,” Rich says. “All three of us, Toucher,
Chris ‘Crash® Clark, who handics news and sports, and mysclf have been friends for
years. We give cach other hell a lot, but we're still friends at the end of the day. The

THERE'S MUCH MORE @ www.RadisandRecords.com .
www.america

| u PLAYS

AT SPVT /FROMOTION LASR. T L
[ ] | ORICINAL FIRE ASORWE WA . B08 8
-.-l 0 TRoUH eSS soe e e —— )
| STRADY, AS 948 0DRS ™ AwDWRSS resuw: A0 =
[ ] MATEME susorome T
C YT wem vou wans YOUNG nemuss mscweana | 34 3
ANBAAL maowec 34 B
(] SAVING GRACE TOwerTTY sT———————
(] TOLL MEBABY R OmIsovER weoecmee 5B @
L] ROCHSTAR MORIMO LR
@ BRIDGE TO NOWHERE SauscseTs vessy XN ©
o Pl T [ ]
[ ] | WSS MURDER = e ———— )
o WD TAUSHT YOU HOW TO LIVELIKE THAT 0w wsoomcvsorrne: | 8 +68
-] CALL ME WINEN YOU'RE SOBER (vwescme " k]
DAN CALIFORMIA AIVOT ORI w———ck A £
1CANT SAY namems T RAATLA A £
LTS WASTED ruam s onec 00
L] PUT YOUR MONEY WHERE YOUR MOUTH 8 17 AT ]
| SEVAL 0 A MIBONGHT MASS mLYTABN Aarcwssen A 33
SLURRIER STATWRL SarvaL T8 B
‘D FRSTOATE sso0e s WM 2
® EACLTS wows T W
[ ] THEPOT X nrowrsionas | T2 8
817 ANY WONDER? mue e, W) 30
[} THE CIARY OF JANE SRASKIBUM [E e Y
T 558 MMONT THROUGH ME woms s B 0
E T wme wow W 5
-] T8 MDRAG suviasw A W8 50
MRACLE oS omncores | WA B

FOR WS, ENOING AUEAST 20, 1004
show just rolls; we're like a bunch of old friends just sitting around

at the bar with ‘street audio” to go with ic.”

The show's fourth member is Adolfo Gonzalez Jr., who Rich
recruited from his pre-T&R days in Dallas working with the syn-
dicated Kidd Kraddick show.

“Adolfo, who is all of 345 pounds, just tumed 20 and has never
kised a gifl.” Toucher says. “He worked at a Dunkin® Donuts
when we brought him up, and he's been a constant source of
amusement for us. We love him though. he's one of us.”

You can see for yourself some of the strange situations Adolfo
gets himself into on the T&R page at when.com.

with & ton of '
aton

Eschewing prep services in favor of original concepts for content,
the Bedgling show has already cstablished a few benchmarks.

*We do a ‘Drunken Red Sox Recap,” ™ Toucher says, “which
has become what we're known for.” After every Red Sox home
game, the duo goes out and finds the drunkest people they can
and lets them recap the game, usually all wrong,

“We abo do a bit | took from Adanta,” Toucher adds, “called
*Reality Check Girl” We have girl send in picturcs and rate
themsclves on a scale of 1-10. We then take the pictures 1o bars
and have guys rate them. If the girl's rating of herself is close 0
what the guys say, the girl wins a prize.”

Then there's "Rich’s Musical Movie Review,™ where he rips
a new flick while singing to the theme of “Magnum P.1."

Less than three months into their new gig. Toucher says the
team has been well-received so far.

*“People have been really good 2 has the local press. The pro
sports teams have abo been receptive to our ideas because they
like the show,” he says. “What Boston docsn’t like are phonics.
We didn’t come in and pretend we were from here.”

And could syndication be in T&R's furure?

“We think about i; we'd like to make all that moncy.”
Toucher quips. “Hey, we haven't cven gotten a rend back yet,
0 what if we get our first book and i's terrible?”
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Quality Research, Quality Results

“Real-life technology aside, BA's managers are part of our internal think-tank.
They go beyond the music, getting down and dirty in understanding the entire station.
From their personal rapport with the survey respondents to their collaborative role in the music sort,
a BA is Q104.3's partner in staying #1 with New York Men 25-54. P

Program Director
WAXQ “Q104.3°/ New York

BROADCAST ARCHITECTURE
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Do the costs outweigh the rewards?
Crossing The
Digital Divide

John Schoenberger
JSchoanberger@Rad| dR dh

om Yates is a veteran major-market programmer and industry
pundit, but for the past several years he has been a small-mar-
ket station operator at Califonia Radio Partners’ triple A
KOZT/Fort Bragg, Calif. However, Yates still keeps his eye
on the big picture.

Lately, technology is a top-of-mind issuc for him.

“We're at a place right now, though, where an injudicious approach to tech-
nology can bite us in the butt,”™ he says. “Broad have been barraged, scem-
ingly almost simultancously, with several technologies that offer opp ities and
challenges. Usually I'm one of the first to adopt new technology and occasional-
by take a small hit. I've grown to expect things
like an outdated. 3-month-old cell phone.”

Yates feck a need to step back and carcful-
ly comsider next moves when it comes to new
technology for his station—especially HD
radio. Specifically, he is concemned about the
thousands of stations that cannot afford the
tramsition to HI). He maintains that with a
price tag in the neighborhood of $160.000,
converting to iBiquity’s H1) radio standard is
financially out of reach for many stations with
double- or even single-digit rate cards.

“If you're a public station, the Corporation for Public Broadcasting is handing
out funds to make the HID transition,” Yates notes. “But if you're a smaller-mar-
ket station—the majority of radio stations in America, by the way—you’re look-
ing at anywhere from 105% to 5% of your annual gross to make the conversion.
That's a killer prog for the majority of small broad

“Let’s say you can arrange financing and get HI) up and running. There's sill
more costs,” he continues. *Remember, your utility bill is going to soar, because
these new devices are grosdy inefficient and you'll be putting out as much as 85
of your new clectricity use into a dummy load and heat and higher air-
conditioning bilk. Plus, you'll still be feeding the analog sctup you've nurtured
all these years.”

According to Yates, such agencics. rights-collection organizations and ratings
services as the FCC, Arbitron, RIAA, Radio Music License Committee, BMI,
ASCAP and SESAC base their fees on market size, Yet iBiquity charges broad-
casters the same licemsing fee regardless of market size, he says. Unlike an analog
equipment purchase, the technology's price is not built into the cost of the gear.

Making an analogy to a phrase popularized in the carly days of the Intemet, Yates
sces the emergence of a digital divide among broadcasters. “On one side you have
the folks who can afford the technology: on the other side, those who get a pub-
lic grant to get the technology: and, in the great chasm in the middle, the thou-
sands of stations who simply can’t afford the admission price.

“If the radio community really wants to get HI) up and running—on the true
grass-roots level—we need something the majority can buy into and afford to keep®

running.” he says.

THERE'S MUCH MORE @ www.RadiocandRecords.com |
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But, besides the cxpense, Yates thinks HID radio is still in an
embryonic phase and may not be as necessary a5 some think.
Plus, he is not completely sold on some of the technology.
Properly engincered, it sounds great, Yates says, but that is not
what he is hearing.

“Ceruainly some of the multicast channck sound like MP3
quality on a good day, which mcans gencrally awful,” he says.
“Don't hype me to install HD) and then cssentially ask me to
air MP3s. Why should | invest in better technology if we're
just going to put out garbage from the gate?” he asks.

A Search For Solutions :
Yates has some ideas about how to level radio’s digital playing
ficld. One answer would be a program of low-interest (or cven
i ) Joans for broad who don’t have the finan-
cial wherewithal to make the HID plunge. He abso thinks iBiquity
should offer 2 more benign approach to its fees. Plus, he wel-
comes i ion to lower hardy and mai © costs with
a goal of getting HID technology into everyonc’s hands.

“Good traditional broadcasters will do fine, but we've all abo
realized we are not in the radio busincss—we're in the enter-
tainment and information-creation and delivery business. You
have to program where the people are and where they 're going.
So please, let us get in the game,” he says.

Yates abo warns that just getting new gadgets like HD
installed docsn’t guaranter success. And he wonders whether
TSL declines have been precipitated by such new-media com-
petitors as the Internet, satellite radio and iPods, or whether the
real culprits are cookic-cutter programming. stopscts that
ignore rescarch and a general lack of attention to the things that
people valuc.

“Talk to any of the truly legendary stations and theyll tell you
things have changed, but they're always adapting and not in spite
of the changes but duc to them,”™ Yates adds. “Great program-
ming. programming that works for listeners and advertisers, wins
every time—regardless of the defivery method.™
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‘Playing what we want’ format spawns success for
Entravision

José Is Growing Up

Jackie Madrigal

JMadrigal@RadicandRecords.com

n on Radio is the only company to introduce o Spanish-lan-
guage adult hits format. and like ies English-language predecessor
conmmonly known as Jack, Jos¢ plays what he wants. While other
companies opted for the Spanish-language oldies formac chat was
all the rage, Entravision bet on Jose, >

“We were looking to see where there was a hole in the mar-
ket for a ditferent type of format,” Entravision Radio VP of programming Néstor

Rocha says. “In our studies we tfound out that Latin communities love ditterent gen-

res of nuwic from rancheras to soft ballads to oldies, and the market was looking for

astation that didn’t have any interruptions.™
Entravision fint filled chat hole at the end of 2005, Launching
five stations: KRCX/Sacramiento, Calitl; KCVR/Stockton,

Calit: KMXA/Denver: KRZY/Abugquerque N.M.: and

KMBX/Salinas-Monterey, Calit, A sixth, KINT/EI Paso,

followed in January.

“In the beggnning, we had an instant response from the market;
people connected with Jos¢,” Rocha says. “They would call in and
new who Josd is: their dad, brother or grandtather.™

Texas,

Rocha
Eight months later. José is growing up. Rocha says format clocks have been adjust-

say they

ed “to make the music flow more listener-triendly™ and that a new teature has been
added on Thursdays—"1a Tercia de José " —that plays blocks of songs by José's favorite
artists all day long. More specialty shows are in developn

The difference between José and distant cowsin Jack is “more loyal listening to a
Spanish-language format,” Rocha says. “José tends to be more of an “uncle’® you
respect. and Jack is more self-centered. Jack spans genres of music that are more rock-
whereas José goes across the board of the major Latin music genres.”™

Jose has become such o hit that Rocha is anxious tw introduce it in other markets.
“Wherever there's a hole, José is the fint format on our mind to fill the void. just as
we did when we recently debuted José in the Dallas market,™ he says.

Rocha recites a litany of positive attributes when asked why Entravision is so bull-
ish on José: “a lange music library, few interruptions, low operation expense and most
importantly, he keeps the audience engaged longer because of the mystery of what
he'll play next.™ Yet he admits there are disadvantages. José “will never do a live broad-
cast: he'll have his ‘compadres” out for him. He's always there on time so PDs can’t
get on him about being late.”

Othens have lunched products similar to Jos¢, Rocha says, but they lack its
ewence. “Unfortunately they still have a radio feel, which we work hard to pre-
vent, It comes down to the fact ehat José is a unique personality and a product that
is appealing to audiences.”

Rocha says the format has delivered on expectations, “We debuted José in El Paso
during the winter 2006 book, and in this short time José¢ has become the No. 1 sta-
tion overall 12+, In other markets such as Denver and Monterey-Salinas, José's n
ben have increased. despite being on AM static

“We know that Jos¢ will surviv

dnv

Rocha concludes, “because research and

history show that loyal, Spanish-dominant listening keeps stations like José alive |

for generations.”™

AUGUST 25, 2006

FOR WEEK ENDING AUCUST 20, 2008

' LATIN SONGS
TITLE
ARTIST

NO. ¥[5WKS)

CERTRCATIONS (M MLXeS)

LT R - g fiea wamenaTia 21182 40.861
- forrs Y e umg 058 <2064

: mww e ] 13870 +11.000
D e —

B e woen B30 1780

1 TR Mwes0 pamsvwa THES4 0453
Ny TN AR we e

L T U e

~ Bt TE cousmo WOST ICREASED AUDNCL | 1101 o008

u s wacen B0 3

| it neraumo 0086 000

»‘A um%"m VIVABSVERSAL LATIND 9‘11 s

5 Mo —

| P P—

I s, I

B oovvuen aowmemmsos | B902 +0.043

! w—um FNOVEA ’3_“_ -2008

7 ?“.m_..w T _1?— ol."’

15 oaeomenses s umsses —

® ESTOY COMBL ¥ P80 80 T1 o 6983 1602

MECTOR “EL FATHER" BAMBRED 00 A S wwoss, | B899 23%

ot Mot T To wanum, 6891 1585

o o empves |84 18%

COMO DUELE (BARRERA DS AMOR) e 650 05N

5'-‘“" wanesuny 8400 0298

2] e YATAS roowes (634 1088
U u-x't‘:nn v 6269 <2467
o 'u‘:-m-‘ sovmcnor | 8257 183
ALGUIEN TE VA A KACER LLORAR * parnivss 620 05%

(-] bt fretess P
o i sowmcm (6969 10547
55} ANORA QUE HO ESTAS vacovemona 3908 <0387
LAS NOCHES SON TRISTES s san 1612

-— P

VOLVERTE A AMAR T

w— s g | 3608 <0836

BANDA PEQUENDS MUSIAL roovsa | 3558 108

PLAYS
B
1604 1
| s
w2
1124 9
s
™ 2
m ™
R
ms s
o
|ﬂ|/l
L B
™
™ s
o =
)
.- s
—-;_AI
i
k]
o =
._‘; :
T =z
._;z;..
_:'
T
,,. ;
= -
™ »
=
)
A
am
w‘.
e -
™ -
@ s
.
69 4

SIPRINT / PROMOTION LABEL ™ o ‘™

LATIN RHYTHM PANEL — 13 STATIONS

Chicago

Dallas

Denver
Ft. Myers, Fla.
Fresno, Calif.

Houston

WVIV
KFZO
KZzA
KMGG
WTLQ
KLLE
KLOL

Los Angeles
Miami

New York
San Francisco

San Juan, P.R.
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KOND
KOQO

KLTN
KQBU
KTJM
WEDJ

KISF

KBUE
KLAX
KLYY
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KCBT
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KLOK-FM
KRAY
KSEA

Fresno, Calif. Los Angeles

Houston
McAlien, Texas
Indianapolis Monterey, Calif
Las Vegas

Oxnard, Calif.
Phoenix

Raleigh, N.C.
Riverside, Calif.
Sacramento, Calif.
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KSAH
KXTN
KLNV
XHTY

KRZZ

KSOL
KCMT

San Antonio, Texas

San Diego
Salt Lake City San Francisco

Tucson, Ariz.
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Hartford, Conn.

Miami

New York

Orlando, Fla.

Philadelphia

TROPICAL —-12 STATIONS

WLAT-AM
wxDJ
WSKQ
WNUE

WRUM

WEMG-AM

Providence, R.|

San Juan, P.R.

Tampa, Fla.
Washington, D.C.
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by spin counts. Fe ©2008. Basariction.

Charts are ranked by plays except for
Latin and Country charts which are
based on audience impressions, com-
puted by cross-referencing exact times
of airplay with Arbitron listener data.

Songs showing an increase
in plays (audience for
Country and Latin) over the

previous week, regardless of chart
movement. A song will also receive a
bullet if its percentage loss in plays
(audience for Country and Latin) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not
receive a bullet, even if it registers an
increase in plays (audience for Latin).
Country titles that decline in audience
but increase in plays will also receive
a bullet if the total audience erosion
for the week does not exceed 3%. A
song in its first week at No. 1 will
always receive a bullet, even if it has
lost plays {audience for Country and
Latin).

AUDIENCE TOTALS:
Derived, in part, using certain Arbitron
Inc. copyrighted Persons 12+ audience
estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.
Airpower awards do not appear on the
Latin, Christian and Gospel charts.

BREAKERS:

Awarded solely on the Country chart
to songs that receives airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the song with the largest
increase in plays (audience for
Country and Latin).

'CHART LEGEND

MOST ADDED:

The total number of new adds report-
ed by each station and by automatic
add thresholds. Songs not reported as
adds do not count toward the total to
date count. Ties are broken by total to
date adds, then by total plays and, if
still tied at this point, by most
increased plays.

TIES:

A song with the best plays differential
(audience for Country and Latin) over
the previous week is ranked first if
tied with another song on the chart. If
the songs are still tied at this point,
the title that is being played on the
most stations at that format will be
ranked first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, AC, Christian AC,
Christian CHR, Inspo, Christian Rock,
Gospel, Heritage Rock, Tripie A and
Smooth Jazz) become recurrents and
are removed from the chart after 20
weeks, In addition, songs that have
been on the chart for more than 52
weeks and rank below No. 10 will
become recurrents and will be
removed from the chart. Descending
Country titles move to recurrent after
20 weeks if they rank below No. 15 in
either audience or plays.

Nielsen BDS certification for
airplay of 100,000 plays on
all monitored stations, includ-

ing satellite and national networks,

across the United States and Canada.

Numeral following symbol indicates

multiple level of 100,000 plays.

Indicates title earned
HitPredictor status in
research data provided by

Promosquad. Songs are tested online
by Promosquad using multiple listens
and a nationwide sample of carefully
profiled music consumers.

59

CLASSIFIED ADVERTISING

YOU NEED!

= The leading management daily fax

= Radio’s Premiere Website

« The Industry’s Newspaper with the

largest help wanted section

Contact KAREN MUMAW at Muw com or 310.788.1621 for information. |
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$50,000

TO THE MOTHER OF
THE FIRST BABY DORN IN AMERICA
DURING THR PREMIERE OF

FOXWORTHY’S
BIG NIGHT OUT

FRIDAY. SEFTEMBER Is7. 2006 8:90/7:30¢

“.'
CMT
YOU BON'Y VS 70 BS FRBONANT OB FEMALS

TO BT I3 0N THE ASTION. FON OPFICIAL
NABY BOUNTY SULES AND ENTRY FORME, G0 TOH

foxworthy.cmt.com

SOUTH
We're Flattered

Apparently, there are a lot more people who want to
wake up at 3:00AM than we originally thought! in fact,
we've received hundreds of inquiries from air talent all
over the country who say they'd love to anchor our mormn-
ing show on NewsTalk 680 WPTF.

Maybe it's the fact we re independently owned and 83
years young. Or, maybe it's our market—two hours from
the Atlantic Ocean, three hours from the Blue Ridge
Mountains and rated one of America’s best places to
live—that caught their eye. Whatever the appeal, your
window is about to close on one of the best jobs in radio.
1f we still haven't heard from you, and you'd like to host
the most important radio program in North Carolina’s
state capital, act now.

Send an unscoped CD, resume and cover letter to:
Momning Host, NewsTalk 680 WPTF, 3012
Highwoods Blvd., Raleigh, NC 27604, or e-mail
wplimorningsicurtismedia.com. We're proudly inde-
pendent and an EOE.

Morning Show Co-Host

If you're passionate about making a difference in
your listeners lives, committed to excellence and
willing to share your life on the air, then we'd like to
talk with you. You could be the next co-host of
the Family Friendly Morning Show on 89.7
WMHK/Columbia, SC, GMA/CMB Medium Market
Station of the Year! Send materials to: Steve
Sunshine at: ssunshinef@wmhk.com or P.0. Box 3122,
Columbia, SC 29230. No phone calls, please! Females
strongly encouraged to apply. EOE

THERE'S MUCH MORE @ www.RadioandRecords.com

State Broadcast
Association President

One of the nation's top broadcast associations
seeks a replacement for its retiring executive.

Applicants must have broadcast management
experience; knowledge of broadcast governmen-
tal, legal and regulatory affairs; an awareness of
small and medium market broadcaster needs;
ability to ptan and coordinate a convention, work-
shops, seminars, and solicit event sponsors. Must
have excellent verbal and written communication
skills. Anticipated start date: January 2007.

Send resumes by September 15 to:

Carl C. Smith

Oklahoma Association of Broadcasters

6520 North Western Avenue, Suite 104

Oklahoma City, OK 73116

' WEST

Program Director

“H you're a program director who wants your work to
have significance, and believes that radio can encour-
age, inspire, and help a community be a better place to
ive, then KSGN in Riverside-San Bernardino,
Catifornia, is looking for you. You'll build and lead a team
at one of the fastest growing Contemporary Christian
radio stations in America. Must understand strategy,
research, and know how to win!”

Send materials to:

KSGN Radio

Attention: Human Resource Manager

2048 Orange Tree Lane Suite 200

Redlands, CA 92374

EOE

Afternoons Emmis
Power 106 Los Angeles!

Rare full time immediate opening!....are you one of the
very best, original, and as yet undiscovered Hip Hop
“personalities” in America? PLEASE NO DJ's!

Program Director

Major Market Urban Aduit station (KKBT-FM) S years
experience leading a music and personality intensive
operation. Working knowledge of call out and strategic
research. Excellent organizational skills. Contact: Sue
Freund, 5900 Wilshire Bivd., #1900, Los Angeles, CA
90036. Email sfreundi@radio-one.com, fax (323) 931-
0262. EOE

CLASSIFIEDS

Sacramento’s KKFS “The Fish® needs part-time
promotions assistants. Contact Daniela Sonnino, at
daniela@ktkz.com. Salem Communications is an EOE.
(08/25)

POSITIONS SOUGHT

Seeking . Media Relations, Sales position.
JOE: (888) 327-4996. (08/25)

Shoot for the moon, and hang out with the stars! Your
ambience creator missericadawn@yahoo.com. You
name it, less claim it. (08/25)

Traffic Manager with 12 years exp seeks position in
Radio/TV/Entertainment Industry in NY Area only
Summer200626@yahoc.com. (08/25)

R&R Opportunities
Advertising

Ix
$200/inch

2X
$150/inch .
Rates are per week [maximum 35 word ger inch
| including headingl. Includes generic border. If
logo, custom border or larger heading are
required, add 1/2 inch ($60 for 1x, $50 for 2x). In
addition, all ads appear on R&R's website.
(www._radicandrecords.com)

Blind Box: add $50
The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates apply
to Blind Box ads, but a $50 service charge is added
for shipping and handling.

Positions Sought: $50/inch
Individuals seeking employment may run ads in the
Positions Sought section at the special rate of
$50/inch.

Position could include some progr ing duties
too. If so please rush your CD aircheck/package, for the
apportunity of a lifetime ASAP to:

Jimmy Steal, Emmis VP of

Programming/Power 106 PD

2400 W. Otive, 8th Floor

Burbank, CA 91505

No call or emails, please.

EOE

www.americanradiohistorv.com

Deadline

To appear in the following week's issue, your ad

must be received by Thursday noon (PST], eight

days prior to issue date. Address all ads to: R&R

Opportunities, 2049 Century Park East, 41st Floor,
Los Angeles, Ca. 90067.

AUGUST 25, 2006
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RsRMARKETPLACE

" AIRCHECKS VOICEOVER SERVICES

— AUDIO & VIDEO AIRCHECKS —

CURRENT #312. WPL/Scott & Todd, KFRC/Sue Hall, WZPLACelly McKay, IDS-—LINERS- PROMOS Y Hr RO BY
WAXOUm Kerr. WAMZ/Coyote Cahoun. $13 CD. o - - L
CURRENT #311. KRATH/Shosgun Tom KPWRM. Choc. KitS/Dave Styles- ON
JoJo Wright, KLOSMark & Brien. KPLX/Bobby. Tara & Chris. WUSNALisa ‘JEFF DAVIS voic ‘M AGING SENERSDA LY
uomvz THE REST"

Dent $13.

PERSONALITY PLUS #PP-220. WK SC/Drex. KZOK/Bob Rivers. DEMOS ONLINE: WWW JEFFDAVIS.COM

KYKY/Philps & Co.. WZPL/Smisey & K.J. $13 CO. A DEMO: 1-877-4-YOURVO

PERSONALITY PLUS #PP-218. WTMNOUEric & Kathy, WLTMRandy & PHONE: 323-464-3500 wavw. samoneil.com IR CREZ- LR -31:10)
] . $13CD. = -

Brandmeisr.
WVRV/Steve 8 D.C.. WSTRMIV’IQA WZPTiJohn, JR. Kate &
Bubba. $13 CD.
PERSONALITY PLUS #PP-217. Kraddick. s

Rog. KVIL/Terry King. WIYY/Krk, Mark & Spiege. $13CD.

ALL CHR JCHR-127. WSTR, KUBE, KBKS. $13.

ALL A/IC SAC-145. WTMX. KUDL. KIOI, KOFT. $13 CD.

ALL COUNTRY #CY-167, WPTI. WAMZ, WLHK, WFMS, WiL. $13 CD.
MARKET PROFILE #$-567 NEW YORK! CHR UC AC AOR $13 CO
MARKET PROFILE #8-558 CHICAGO! AOR CHA AC Ciry Gold UC $13 CO

PROMO VAULT FPR-85 - promo samples — all market sizes -~ all formats.
$15.50 CO

SWEEPER VAULT #8V-51 - Sweeper & Legal 1D samples. aff formats. Tnta' Rau'“ Imauel‘y
$15.50 CO.

(CHR MIGHTS), O-27 (ALL OLDIES), CR-1 (CLASSIC ROCK).
ALT-11 (ALL ALTERNATIVE), AOR-17 (ALL AOR) at $13.00 each CD.
CLASSIC #C-304. CxLW/Gary Burbank-1974, WKBW/Tom Shannon-1961
KDWB/Ketlly- 1965, KSEA-1974 KCBQ/Gene Knight-1974.
WWOC/Greaseman- 1988 $16.50.

VIDEO #108. Ciucago's WKSC/Nikik. Tampa's WRBQMason & B

o e R o
e oo MARKETPLACE
= caLiFORNIA Alkciteck €D ADVERTISING

5478 Sagepennck Orive - Fornsnding Bossh, FL 32034 - 904 548-9848

She's one of the most versatile voice Payable in advance. Order must be typed and

RADIO performers in the business, heard daily on accompanied by payment. Visa/MC/AMEX
radio and television stations worldwide. accepted. One inch minimum, additional space up

Roberta Solomon to six inches available in increments of one-inch.
» = ' .
D vt hoa e bt | | pauMs,us & sweces N g
. MP3 - ISDN - FTP 3 Sinsortions 90.00
broadcasting wants to buy your 18 nsortions  05.00
station, AM or FM, noncomm or comm. DEMOS ON THE WEB
- www.voicegal.com 2 insortions 75.00
Call 856 863-6955. \|
Marketplace Sl insertions T0.00
(310) 788-1821
Fax: (310) 283-8727

¢-mail: kmumaw@radioandrecords.com

Radio’s Premlere Websnte

The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact KAREN MUMAW at kmumaw€éradioandrecords.com or 310.788.1621 for information.

AUGUST 25, 2006 . . . THERE'S MUCHMORE @ www.RadloandRecords.com
www.americanradiohistorv.com
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3 K NIELSENBOS Y HITPREDICTOR X MIELSENBDS  T¥ MITPREDICTOR
¥ TITLE CERTIFICATIONS STATUS TIME . CERTIFICATIONS STATUS
t ‘ ARTIST BTN/ PROMOTION LABEL '! ARTIST IMPRINT / PROMOTION LABEL
% 4 e wous NO. 1(BWKS) ¥ |, 1 oz W&V T HO.16WS) w2 s 17 PULLIC MERACK o ) o
. Y FUNTADD FEATUSSNC ST - CASSE MEXTSELECTIONBAD BOY/ATLANTIC ¥ omgyrATS TYRESE SLOT-ALOTAAMTOL
= v Emane : Qb =eme
" THERUSSYCAT DOLLS FEATUSING SNODP DOCL. ABMNTERSLOPE = OHINCY FEATURIG TYRESE SLOT-A-LOTACAPTOL . YOUNCODROFEATURRG 1L GRAND HUSTLE/ATLANTIC
W ! WRITE SINS NOT TRAGEDES N 2 B N T s g IXNOWYOUSEEIT  MOST INCREASED PLAYS o
. PANCATTMEORCO (OECAYDANCEFUELED BY RAMENLAVA . MELLY FURTADO FEATURING TRMBALAND MOSLEVCEFFENINTIRS(OPE YUNG JOC FEAT. SIRANDY "W, " HAMBRICK. SLOCK/BAD B0 SOUTWATLANTIC
p Wm&u ¥4 I3 2 Vawooar [} n Sxviove o
. ossk NEXTSELECTIOWBAD BOY/ATLANTIC i 3 T SR Wi = W0 OFF DAL
7 SEXYBACK s p sSTxviove -4 »w Weau 57y
L JUSTITIMEE RUAKE SVEITOMBA — N ¥ JAMVIDMC . Casse NEXTSELECTION/BAD BOY/ATLANTIC
25 OVER MY MEAD (CASLE CAR) 13 6 © GOMNNA) GIVE IT UP TO ME L4 . ™ CALL ON S 2.4
- THEFRAY [ L SEANPALL FEATURIC KTYSHIA COLE VPIATLANTIC Lo weTeeny VRON
©» UoOITTOIT N 2109 © . 0] U AMD DAT
= (HERESH FEATURING, SEAN PALL OF THE YOUNLAL 0002 SHONUFF LARTOL ——". YOUML DROFEATURING T CRAND MUS TLE/ATLANT L EAOFEATURING T SICK WAy
n Cmazv 5 4 7 WTTONS MOST INCREASED PLAYS © n SEX. -4
L Owmsaamy DOWNTOWNAAVA ol T LY e (OLLMBASM
N ANCT NO OTHER MAN k-4 R 7 !KNOW YOUSERIT o o duaw b4
CHRNS THINA AU ERA ROAS (- YUNG JOC FEATURING BRANDY 'WS. B HAMBRICK  BLOCIVBAD S0V SOUTH/ATLANTI | EVONCE FEATURING JAY-2 (O UMERA/SUM
6 LONDON BRIOGE ©v s DOTTOIT N @ 9 (WHEN YOU GONNA) GIVE [T UP TO ME -4
FERCE WRLLAMASMNTERSOIPE _ e o OF THE " SEANPAL FEATURBNC KEYSHA(OLE s VPATUANTIC
#] MOST ADDED #] MOST ADDED #] MOST ADDED
CALL ME WHEN YOU'RE SOBER Evanescence (Who ) COME TO ME Diddy Festuring Nicole Schevzinger (BADBOY/ATLANTX) COME TO ME Diddy Fasturing Nicale Scherzinger (BADS0Y/ATUANTI)
#] MOST INCREASED PLAYS #] MOST INCREASED PLAYS #] MOST INCREASED PLAYS
TOO LITTLE TOO LATE JoJo (DA AV ¥/BLACKGAOUNDAUNVE RSAL MOTOWN| BUTTONS The Pussycat Dolts Fest. Snoop Dogg (AGMNTERSCORE) 1KNOW YOU SEEIT Vung Jur Fast. Srandy e, 5. Membrich (8 OCK/BAD BOY SOUTWATLANTIC)
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
RIGHT WHERE YOU WANT ME Jesse McCartrey (4011 YWOOO0] | WEAR MY STUNMA GLASSES AT MIGHT Federation (BMEREPRISEWARMER BROS.) COME TO ME Diddy Fest. Nicale Scherzinger (SADBOY/ATLANTIC)
THESE WALLS Teddy Geiger ((RIDA0LUMBA) WALK AWAY Pauls DeAnds Foat. The DEY (ARYSTARMG) U ABOUT US Avant Feat. Nicale A )
GET UP Ciara Fe g Ch n THE WAY | LIVE Baby Boy O Prince (UNIVERSAL REPUBLK ) TURN IT UP Johnts Austin (S0 SO0EF VIRGN)
SHOULDER LEAN Young Dro Featuring T.). (CRANDHUSTLE/ATLANTIC) GHETTO STORY CHAPTER 2 Cham Fest. Alicis Keys (MADHOUSE/ATLANTIC) FAVORITE GIRL Marques Howston (T.UCAMNVERSAL MOTOWN)
ABOUT US Brooke Hogan Featuring Paul Wall (su/s088) 1 CALL IT LOVE Lionel Richie (ISLANDAO MG) ) CALL IT LOVE Lionel Richie (5 ANVD ML)
COMPLETE CHR/TOP 40 CHART ON PAGE 27 COMPLETE RYTHMIC CHART ON PAGE 29 COMPLETE URBAN CHART ON PAGE 32

URBAN AC

COUNTRY

TIMLE & oW | TIME CERTRCATIONS STATUS CERTRRCATIONS STATUS
d ARTEY WIPAINT / PROMOTION LABEL I 3 lg ARTST MPEINT / PROMOTION LABEL MPRINT / PROMOTION LABEL
V1 24 FLYLKEASWD NO. M5 WKS) T3 1 1 33 ' YOUREGOING THROUGH HELL... NO.1GWKS) & BAD DAY " NO. 17 WKS) 37
ARIAH CAREY LA RODNEY ATHDES. ans DANEL POWTER WARMER BROS.
52 FIND MYSELF N YOU H 21 LEAVE THE PecES * L.
BRAN MCKNICHT VERSA MOTOWN THE WRECKERS MAVERICIVWARNER BROS. W0 NATASHA BEDRGGS ELD . 23
33 CANTUTGO . | 33 BRAND NEW GIRLFRIEND WHAT'S LEFT OF ME N
8 anTrony s TOW SOSOOEF 7OMBA STEVEMOLY ase MK LACHEY avEzoMBA
§ 1CALLITLOVE ®| | 30 BRING IV ON HOME SEAUTIFUL X
oML et AN P 4 UITTLE B TOWN QuITY Pty WSTARDATLANTC
o S . (ol 9 GIVEIT AWAY - BECAUSE OF YOU N
| LUTHER VANDROSS e E_ CEORCE STRAIT MANASIHVELE KELLY CLARKSON RO
20 ENOUGH CRYIN (-1} 1 DUILDING BRIDGES -4 YOU AND ME »
MARY ) 811CE FEATUSRNC BEIOOK LN MATRARCHCSFFENBNTERSCORE LPEHOUSE e
% WTRm Le.] §  SUNSHING AND SUMMERTIME & VIR THE SAME »
MEATHER HEADLEY A - FATHMLL WASNER BR0S. /WK RO THOMAS LML ATLANTE
& 58 WITHOUT YOU K . . WOULD YOU GO WITH ME o WHO SAYS YOU CAN'T GO HOME [ - 4
wrd MARY L B FFENNTERSCOPE JOSH TURNER MCAMASHYRLE 80N JoN 5L AND/D ML
by OOH wiE = THE WORLD N BLACK HORSE & THE CHERRY TREE -3
B e CASHMONEY CLASSKSAMVERSA MDTOWN BRADPASLEY NESTAMASVRLE KT TS TALL RELENTLESSAVRON
n | REFUST B AUTTETOOLATR o WHEN OID YOU FALL (IN LOVE WITH ME)
T SBANMTSTO SOBE AWARNE R BROS. ! TOBY KEITH SHOW DOGMASHVRLE s AKE NO/C0R UMERA
#] MOST ADDED #] MOST ADDED #] MOST ADDED
YOUR PORTRAIT Urisan Mystic (SOBE WARNER 8R05.] OMCE IN A LIFETIME Kelth Urlsam (CAPITOL MASHVLLE) HAVE YOU EVER SEEN THE RAIN Rod Stewart (VMG)
#l MOST INCREASED PLAYS | #l MOST INCREASED AUDIENCE #l MOST INCREASED PLAYS
CHANGE ME Ruben Studdard (%) 1 LOVED HER FIRST Heartiand (LOFTONCREEX) CRAZY W LOVE Nicol Sponberg (U}
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
ENTOURAGE Omarion (1.U.CEPLSUM) YOU DON'T KNOW A THING Steve Asar (DANGAGDASNEW REVOLUTION) WAITING ON THE WORLD TO CHANGE Jahw Mayer (AWARE/COLUMBIA)
SOMETHING | WANNA GIVE YOU Sunshine Anderson (MUSX WORLD) LOVE IS Katring Elam (LNIVERSAL SOUTH) FAR AWAY Mickefback (ROADRUNNER/D MG}
BRING IT HOME Silens Murrell (UNIVERSAL MOTOWN) PODUNK Keith Anderson (ARISTA NASHVILLE) HAVE YOU EVER SEEN THE RAIN Rod Stewert (1MG)
MINE AGAIN Marish Carey (FSLANDAD SC) FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence (ROCKY COMFORTAOS) BIG CITY CONCRETE WILDFLOWERS The Torms (MARLE JAMACON)
SO GOOD Cleer (ONE WOOD) IF HER LOVING DON'T KILL ME John Anderson (RAYBAW/WARNER BROS/WRN) FIND YOUR WINGS Mark Harris (INOCOLUMBIA)
COMPLETE URBAN AC CHART ON PAGE 34 COMPLETE COUNTRY CHART ON PAGE 42 COMPLETE AC CHART ON PAGE 44
THERE'S MUCH MORE @ www.RadioandRecords.com FOR WEEK ENOING AUGUST 20, 2006 AUGUST 25, 2006

e IO www.americanradiohistorvcom
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TIme
ARTISY WPRINT / PROMOTION LABEL

1 1 g0 DUACK HORSE & THE CHERRY TREE  NO. 100WKS) X
B st LX)
W CRAZY 8
LT owasaumy DOWNTOWMAAVA
| 42 OVER MY HEAD (CABLE CAR) x2
THE FRAY L. 9
n SAVErmm w2
NICKELBACK ROADRUSOE /D M0

8 DAM CALFORNA
LT REDMOTOMPEPRERS WARMER BROS.
57 UNwRTTEN IS 4
. MATASHA BEDMGFELD (.4
. ALONG ]
il THE AL AMETICAN RE JECTS DOUHOUSEMTERSC OPE
| @ WAITING ON THE WORLD TO CHANGE .
L Owavir AWAREALOLUMBA
53 WALK AWAY Ny
-} KELLY CLARSCSON RCANG

20 STAY WiTH You

. LO0COOOMS 'WARNER SROS.

#] MOST ADDED
SUDOENLY | SEE KT Tunatall (RELENTLESS/VIRGN)

ﬂl MOST INCREASED PLAYS

FAR AWAY Mickelhach (ROADRUNMERADMG)

TOP 5§ NEW AND ACTIVE

GOODSYE MY LOVER James Blumt (CUSTARDVATLANTIC)
MAMA’S ROOM Under The influence Of Glomts (ISLANDADAMC)
HALEY Needtobreathe (ATLANTIAAVA}

BUTTONS The Puseycat Dolls Feat. Snoop Dogg (ASMANTERSCOPE)
1 CALL IT LOVE Lionet Richie (ISLANDADAG)

COMPLETE HOT AC CHART ON PAGE 45

ACTIVE ROCK

X NIELSEN BOS
TIONS
IMPRINT / PROMOTION LABEL

TITLE
ARTISY

1 v 2 ANIMAL | HAVE BECOME NO. 1(8WKS)

THREE DAYS CRACE
” THROUGH GLASS

STONE SOUR ROARUNNE R0

B ARG BE N JAMN HOLLYWO0O
20 LIPS OF AN ANGEL

ek UNVERSAL REPUBLIC
® ORIGINAL FIRE

MDOUAVE WTERSCOPEAPC
8 LAND OF CONFUSION
= osiseo REPRISE
0 SHINEDOWN

GOTRMACK UNIVERSAL REPUBLIC
3 G LD

KoR Ao
8 HEROES
IS swsoom ATLANTC
W WSS MURDER

a#t TINY FVILANTERSCOPE

#] MOST ADDED

POUITICS Korn (G

#] MOST INCREASED PLAYS

CALL ME WHEN YOU'RE SOBER Evamescence (W MOUP)

ToP 5§ NEW AND ACTIVE

JOKER AND THE THIEF Wolmother (MODULARANTERSCOPE)
WAKING UP 10 Yoars (UNVERSAL REPLBLIC)
READY TO FALL Rise Againet (CEFFEN)
SELFISH AND COLD Revelstion Theory (ELEMENT ONE/ON)
POLITICS Korn (Va9

COMPLETE ACTIVE ROCK CHART ON PAGE 50

AUGUST 25, 2006

SMOOTH JAZZ

2 TRmeUR
MINDIABAR PRV
20 ALWAYS THINKING OF YOU
COLIONE NARADA MI7/C
1w GET DOWN ONIT
WAYMAN TISOA E RENDEZVOLS
23 OMLLAXN
EULE GROOVE NARADA ATT/RL
7 PRESAS THE WD
THE JAZIMAS TERS TRIPPW W Y THMY2
0 MYLOVESLIA
FOURPLAY FEATUSING MI(HAEL WCDONALD B UFBIRDACA VICTOR
©  PUT YOUR RECORDS ON
(ORSOE BALEY RAE wna
52 UTSGETSTARTED
(R BERTSON GRPvERvE
5 DOITAGAM
PHILPPE SAISSE TRIO Chabw/i Ok TVOSS

#] MOST ADDED
HOLDING SACK THE YEARS (2003) Simply Rad (SR YRED.COMVERVE FORECAST/VERVE)

#] MOST INCREASED PLAYS

THE TOTAL EXPERIENCE Soney James Fest. George Duke ((OMORD)

TOP 5§ NEW AND ACTIVE

GIRL I THE RED DRESS Gregg Karwkas (TREPIN N RHYTHIWYZ)
FELIX THE CAT Grog Ademe (94)
SMOXE ‘N’ MIRRORS Loe Ritenour (PEAX/CON(ORD)
GEORGY PORGY Nils (BAUATSR)
VL MAKE LOVE TO YOU Kirk Whalum (RMOEZVOUS)

COMPLETE SMOOTH JAZZ CHART ON PACGE 47

HERITAGE ROCK

3 NIELSEN BDS

TITLE
ARTIST MPRINT / PROMOTION LABEL
i T
1 v 20 NO. 119 WKS) N
FEDHOT LI PEPPERS AR B05.
D SAVING GRACE
= ToupeTTY AMERICANWARNER GROS.
= Ll
= aunoery ELEVENSEVENLAVA
6 ORIGINAL FIRE
S Aoosuave WTERSCOPEAPC
20 ANMAL | HAVE BECOME
S THEDAYSCRACE 20N
§ THROUGH GLASS
N sToesom ROADRUN DM
2 8 ROCKSTAR MOST INCREASED PLAYS
NOKELBACK
0 THE DIARY OF JANE
| BREAKINC BENAMN HOLLYWOOD
g MHeross
S sHne0own ATLANTK
17 LIPS OF AN ANGEL
HDER UNVERSAL REPUBLIC

#] MOST ADDED

JOKER AND THE THIEF Woltmother (MODULARANTERSCOPE)

#] MOST INCREASED PLAYS

ROCKSTAR Nickelback (ROADRUNNERAD SMC)

TOP 5 NEW AND ACTIVE

SEIZE THE DAY Avenged Seventold (MOPELESS/WARNER BROS.)
INVINCIBLE Crosslade (FGAOLUMBIA]
CONCRETE JUNGLE Black Label Society (ROADRUNNERAD AKG)
° MEXICO Sameny Hagar And The Wabos (CABO WABORHIND)
BEERI Paychostick (ROCK RIOCE)

COMPLETE HERITAGE ROCK CHART ON PAGE 51

&/

1 NIELSEN 805
CERTIFICATIONS

TITLE STATUS
ARTST IMPRINT / PROMOTION LABEL
MISE MURDER NO. 1(5WKS) -
- Toer
ANRMAL | HAVE BECOME
THREE DAYS CRACE VEZOMBA
THE KILL (BURY ME)}
| Y0SECONDS TOMARS ORT AL VRO
WHEN YOU WERE YOUNG -4
ey AN A
&
AUOSLAVE NTERSCOP AP
TEL ME BASY -4
| RDHOTCLIPEPPERS WARNER BROS.
THE DIARY OF JANE o
BREAKING BENAMN HOLL YWOOD
THROUGH GLASS
STOME SR FOADIR MR 2.
DAMNI CALIFORMNIA ER- ]
RIDHOT CHLIPEPPERS WA 8R0S,
CALL ME WHEN YOU'RE SOSER
VST WO P

#] MOST ADDED

MNAUSEA Bock (NTERS(ORE)

#] MOST INCREASED PLAYS

PUT YOUR MONEY WHERE YOUR MOUTH IS Jat (ATLANTO

TOP 5 NEW AND ACTIVE

FAKE TALES OF SAN FRANCISCO Arctic Monkeys (00M0)
MOJO Posping Tom (PEAC
GONE DADOY GOME Gnarls Barkley (DOWNTOWNLAVA)
HATE (1 REALLY DON'T LIKE YOU) Plain White T8 (HOLLYWO00)
DO IT ALONE Sugarcult (FEARESSNZ)

OMPLETE ALTERNATIVE CHART ON PAGE 49

TRIPLE A

b3 B80S
TITLE CERTIFICATIONS
ARTIST IMPRINT / PROMOTION LABEL
g WAITING ON THE WORLD TO CHANGE NO, F(4 WS}
ONMAYER AWAREACOLUMEA
g SAVING GRACE
TOMPETTY AMERICANWARNER BRIOS.
” 15 IT ANY WONDER?
KEANE WTERSCOS
[y N
CUARLS BARRLEY DOWNTOWNAAYA
g HOWTOSAVE A LFE
S nermar
5 CHASING cARS MOST INCREASED PLAYS
SHOW PATROL POLYDOR/ALMANTERSOPE
24 SUDDENLY ) SER
B s RELENTLESS VRO
g PUT YOUR RECORDS ON
CORMAE BAREY RAE 7
s GETIT UKE YOU LKETT
| BN HAER ]
3 THREE MORE DAYS AMPOWIR
RAY LAMONTAGE A

#] MOST ADDED

FOR US Pete Yorn (210 MU0 UMBA)

#] MOST INCREASED PLAYS

CHASING CARS Snow Patrol [POLYDOR/AGMN TERSIOPE )

TOP § NEW AND ACTIVE

ANYTHING'S POSSIBLE Jonny Lang (ASWINTERSCOSE)
HOLDING ME DOWN Toby Lightman (LAvA]
TIME ZONES Widesproad Panic (0£50E ADSAN TUARY)
1 WiLL FOLLOW YOU INTO THE DARK Death Cab For Cutie (4TLANTC
HOT COOKIN' G. Love (BRUSHFIRE ANVERSAL REPUBLI)

COMPLETE TRIPLE A CHART ON PAGE 53

THERE’'S MUCH MORE @ www.RadioandRecords.com
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#

THANK YOU RADIO!

“STAY” - RIAA CERTIFIED
© “CARRIED ME: THE WORSHIP PROJECT” - RIAA CERTIFIELD
“RESTORED” - RIAA CERTIFIED

L=

ADD DATE: SEPTEMBER 8TH

“What It Means” (AC), “Tonight” (CHR/ROCK)

SEE JEREMY CAMP ON TOUR THIS FALL WITH SPECIAL GUESTS HAWK NELSON AND ADIE!
WWW.JEREMYCAMPTOUR.COM

www.americanradiohistorv.com
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